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MUSIG TELEVISION: A GLOBAL STATUS REPORT

Latin America Poised
For Music Video Growth

BY LEILA COBO

MIAMI—Music videos in Latin
America are, in many people’s eyes,
as intimately tied to the MTV

Most Asian Video
Nets Focus On Music

A Billboard staff veport.

TOKYO—Around the Pacific Rim—
in Japan and the rest of Asia, as well

Proper Role 0f Music
IV Debated In U.5.

BY CARLA HAY

NEW YORK—The music video
industry is at a erossroads. The
challenge facing much of the busi-

Gompetition With MTV
In Eurgpe Heats Up

BY GORDON MASSON

LONDON—As the battle for viewers
intensifies during the rollout of dig-
ital TV, Europe’s music-television

MuchMusic And Its
Sisters Dominate Ganada

BY CARLA HAY

In Canada, the national musie-
video networks function as 4 monop-
oly, with foreign competitors having
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brand—as in MTV Latin America—

as they are in the U.S.
But MTV’s visibility and coverage
(Continied on page 7.3)

as in Australia—videoclips make up
the bulk of programming on no short-
age of music television outlets, such as

(Continued on page 73)

ness is how to successfully break
new artists through music videos
when the windows of opportunity on

(Continued on page 68)

broadcasters are looking to

strengthen their empires by concen-

trating on music content.
(Continued on page 70)

KINES

little or no chance of entering the

market because of the country’s

restrictive communication laws.
(Comtinued on page 69)

Package Tours Dominate
Gountry Music’s Live Scene

BY RAY WADDELL
NASHVILLE—Country agents and managers are
hoping a bevy of eye-cateching multi-act tours will

”

Reprise’s Stevie Nicks
Returns With Grow In Tow

BY LARRY FLICK

Stevie Nicks is enjoying a rare

moment of quiet.
It’s a comfortably
warm  February
afternoon in her Los
Angeles home, and
she is taking a brief
breather before div-
ing into what she
describes as the
“happy madness” of
promoting “Trouble
In Shangri-La” (Re-
prise, May 1), her

first solo collection since 1994’s

“Street Angel.”

“Even after all of these years,
this is the hard part—Iliving

through that period of time

NICKS

between the day
you finish a record
and the day the
world gets to hear
it,” Nicks says.

Her voice bright-
ens as she adds,
“But I'm so content
with these songs.
Right now, I'm
more itchy for peo-
ple to finally hear

them than anything else.”
(Continued on page 13)

son By Four, Anthony Top
Latin Awards Finalists

BY LEILA COBO

MIAMI—Newcomers Son By Four and veteran
salsero/balladeer Marce Anthony are both seven-
time finalists for Billboard’s upcoming eighth annu-
al Latin Music Awards, slated to take place April
26 at the Jackie Gleason Theater of Performing
Arts in Miami Beach.
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The sheer number of nods for the two Sony Dis-
cos acts—who will compete for the titles of Bill-
board Latin 50 artist of the year and Hot Latin
Tracks artist of the year—puts them way ahead of
the nearest contenders. Shakira, Conjunto Pri-
mavera, and Gloria Estefan are finalists in three
categories each.

(Continwed on page 77

be enough to shake the business out of its doldrums,
as 2001 shapes up as the Year of the Package for

While package shows in country music have heen
common for some 50 years, 2001 boasts a glittery line-

up of ereative, well-conceived bills
INTOUR 1
NEWS but also to offer plenty of value in a
tight touring market. Difficult market
conditions have prompted agents and
miss artistic synergies.

“People are looking for more event-oriented shows,
notes Clarence Spalding, co-manager of Brooks & Dunn
thing like the Dixie Chicks were last year, you have to
ereate a big show.”

The king of country packages remains the George

EXPANDED SECTION
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country music.
geared not only to intrigue consumers
managers to respond with what they hope are can’t-
for TBA Entertainment. “Unless you're the hot new
(Continued on page 67)
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If your artist doesn’t
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indulgence, coddling,
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“£* Showcase Nightclub

t's an understatement to sey that our staff knows how to pamper a big star. in fact, they're ready. willing and ablz to
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Rimes’ Label-Gontract Fight Gontinues

Singer Disavows Latest Curb Records Album In Online Letter To Fans

BY PHYLLIS STARK
NASHVILLE—A lawsuit filed by LeAnn
Rimes against Curb Records last fall has
taken some strange turns in recent weeks,
sparked by what industry observers say is
an extremely unusual contract.

Rimes, now 18 years old, filed suit in U.S.
District Court in Dallas Nov. 15, 2000, seek-
ing to terminate the recording contract with
Nashville-based Curb that she and her par-
ents signed in 1995, when she was 12.

On Jan. 16, that suit was dismissed with-
out prejudice. No reason was given for the
dismissal. Rimes’ attorney, J. Cary Gray of
Houston, says the suit’s venue is being shift-
ed to the chancery court in Davidson Coun-
ty, Tenn., which he says has a prior jurisdie-
tion in the case.

No papers have been filed in the new
venue, but Rimes apparently isn’t waiting
around for the legal matters to be resolved.
In an appearance on “The Tonight Show
With Jay Leno” Feb. 6, Rimes referred to
Curb as “my former record label.”

At the heart of the issue is Rimes’ con-
tract with Curb, which, according to Gray,
requires her to record 21 albums for the
label, significantly more than a standard con-
tract would require today or even six years
ago, when she signed with Curb.

A typical contract for a new artist is an
eight-album deal, with one album during the
initial period and options the label can exer-
cise for seven more, according to Lynn Mor-
row, an entertainment attorney with
Nashville firm King & Ballow, which is not
affiliated with either side in the Rimes case.
Morrow says a 21-album deal is “unheard-
of” and “extraordinary.”

Morrow says Curb has “a reputation for
negotiating tough contracts, for new artists
especially.” But, she adds, “record compa-
nies are particularly cautious when they are
negotiating with minors. They are aware
that many of these contacts will require
court approval, so they want to make sure
they have a pretty standard contract.”
Despite the unusual terms, the contract did
receive court affirmation in 1995, which could
prevent Rimes from being released from it.

Another Nashville attorney familiar with
Rimes’ deal says unclear wording in the con-
tract may mean Rimes actually owes the
label as many as 28 albums, including options
for up to seven gospel projects.

The attorney, who declined to speak for
attribution, says the only similar contract
he’s seen involved another Curb artist sev-
eral years ago.

Ken Levitan, president of Nashville-based
Vector Management, says, “Mike [Curb] def-
initely likes to be involved in the careers of
his artists for the long term. Like any [artist
manager], I've had good and bad experiences
with him.” Vector manages Curb/MCA artist
Lyle Lovett who has, Levitan says, a stan-
dard-length recording contract.

Despite Curb’s reputation for negotiating
tough contracts—and jokes around Music
Row about its “artist protection program” and
its standard artist contract of “life plus 50
years"—it’s not hard to find people who have
good working relationships with Curb. Among
them is Stuart Dill, president of Refugee Man-
agement International, which handles the
career of Curb artist Jo Dee Messina.

“Refugee’s experience with Curb has
been extremely positive,” says Dill, who
says Messina's contract is “absolutely what
I would consider an industry standard.
There is no denying Mike Curb’s success in
the marketplace. He’s definitely a maverick
in how he does business,” which makes him
a “lightning rod” for criticism.

Curb executives and attorneys declined

‘(An] objective of mine
was to have a record
contract that would be
fair both to me and to
the record company’

- LEANN RIMES -

to be interviewed.

Rimes recently posted a letter on her Web
site, rimestimes.com, disavowing any con-
nection to her latest album, “I Need You,”
recently released by Curb Records (and
debuting this issue at No. 10 on The Bill-
board 200 and No. 1 on Top Country
Albums) and explaining why she sued her
father, former manager, and label last year.

“I have been working on getting my busi-
ness set up ina way that I would like to seeit,”
she writes. “Unfortunately, in order to do that,
I had to file a lawsuit against my previous man-
ager and my father: This was an extremely dif-
ficult decision, because I love my father very
much. However, I had no other choice.

“Another objective of mine was to have a
record contract that would be fair both to me
and to the record company. At 12 years of
age, with my father’s advice, I signed a con-
tract with Curb Records. The terms of the
contract were never properly explained to
me until recently,” the letter continues. “I did
not know, among other things, that the con-
tract with Curb Records was for an initial

period plus six option periods, with multiple
albums during each period. This is not fair. I
chose at [age] 18 to disaffirm the contract.

“In December, I was informed . .. that
Curb Records planned on releasing another
album. As you can imagine, I was shocked!
This album was made without my creative
input. It consists largely of unfinished mate-
rial and songs that didn't make other
albums,” the letter says. “I have not heard
the album, so I cannot tell you my opinion
on it. But what I want to make abundantly
clear to you is that this album is not a reflec-
tion of myself as an artist but is solely the
conception of Curb Records, and for that 1
am truly and deeply sorry.”

Rimes’ father, Wilbur Rimes, who either
produced or co-produced eight of the album’s
10 cuts, issued a statement of his own,
declaring, in part, “These were all finished
masters, and LeAnn loved the way it all
came together when it was complete.”

Curb Records also issued a statement, say-
ing, in part, “We believe that ... ‘I Need You'
is the best album that [Rimes] has ever
recorded. Nevertheless, we are excited about
the new musical directions that LeAnn is
exploring for the future, and, as always, we
respect her talent and her opinions.”

Rimes’ suit against her father and former
co-manager, Lyle Walker, still stands, as does
Wilbur Rimes’ countersuit against LeAnn
Rimes Entertainment Inc. Rimes’ suit against
her father claims he bilked her out of at least
$7 million over the past five years. Wilbur
Rimes’ countersuit claims he is still owed a 3%
producer’s fee under a previous agreement
made with his ex-wife, Belinda Rimes, in '99.

BY DEBORAH EVANS PRICE
NASHVILLE—Music Row lost one of its
most colorful and successful songwriters
with the death of John Jarrard, 47, Feb. 1
from respiratory failure.

A native of Gainesville, Ga., Jarrard
moved to Nashville in 1977 to pursue a
songwriting career and went on to score
11 No. 1 records. During his career, he was
affiliated with Alaba-
ma Band Music, Pi
Gem, Tom Collins
Music, Warner/Chap-
pell Music, and May-
pop Music Group,
where he spent 16
years. He signed with
High Seas Music two
years ago.

Jarrard  penned
numerous country hits,
among them John
Anderson’s “Money In The Bank,” Black-
Hawk’s “I Sure Can Smell The Rain,”
Collin Raye’s “My Kind Of Girl,” Neal
McCoy'’s “They’re Playin’ Our Song,” and
several hits for Alabama, including “We
Can’t Love Like This Anymore,” “There’s
No Way,” and “You've Got The Touch.”

“He was an extraordinary songwriter,
perhaps an even more extraordinary per-
son,” says Bart Herbison, executive direc-
tor of Nashville Songwriters Assn. Inter-
national. “To songwriters, their music is
the most important thing, but whatever
was the most important thing in your life
was the most important thing toJohn . ..
That’s a rare quality for somebody to put

John Jarrard Dies At 47

Songwriter Scored Hits For Alabama, Neal McCoy

JARRARD

themselves into your concerns, and John
certainly did that all the time.”

Jarrard had battled diabetes for years,
undergoing three organ transplants and
eventually losing his sight, kidneys, and
both legs to the disease. He actively sup-
ported the Tennessee School for the Blind.
In October 1992, he staged a memorable
Music Row moment when he rappelled
down the side of the
ASCAP building as a
fund-raising event.

“He was a huge
source of inspiration to
everybody who met
him,” says Tracy Ger-
shon, co-owner of High
Seas Music. “He made
you want to be a better
person.”

Gershon says plans
are in the works to
release a compilation CD of Jarrard’s
work, possibly featuring some of his
artist friends performing new songs. The
project will be executive-produced by
Jarrard’s widow, Janet Tyson, with pro-
ceeds likely benefiting the American
Diabetes Assn.

Jarrard is survived by his wife; a
daughter, Amanda; and stepchildren
Bethany and Matt Tyson. In lieu of flow-
ers, donations can be made to the Amer-
ican Diabetes Assn. or Nashville-based
Possibility Inc.

Assistance in preparing this story was
provided by Phyllis Stark.
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DUALSTAR VIDEO
RENTALS 54
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BLUES

No. 1 ON THIS WEEK'S UNPUBLISHED CHARTS
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CONTEMPORARY CHRISTIAN

& WOW - 2001: THE YEAR'S 30 TOP CHRISTIAN ARTISTS AND HITS

VARIOUS ARTISTS * SPARROW

GOSPEL

#* MOUNTAIN HIGH . VALLEY LOW * YOLANDA ADAMS * ELEKTRA

KID AUDIO
* TODDLER FAVORITES
VARIOUS ARTISTS * MUSIC FOR LITTLE PEOPLE / KID RHINO

THE BILLBOARD LATIN 50

* INSTINTO Y DESEO * VICTOR MANUELLE * SONY DISCOS

MUSIC VIDEO

# THE UP IN SMOKE TOUR * VARIOUS ARTISTS * EAGLE VISION

REGGAE
* THE VERY BEST OF UB40 * UB40 * VIRGIN

WORLD MUSIC
* WHO LET THE DOGS OUT * BAHA MEN * S-CURVE

Field Leaves Interscope To Launch Label

BY WES ORSHOSKI

NEW YORK—Ted Field’s split from
Interscope was destined to happen
from the moment Universal and
PolyGram merged.

After selling his stake in Inter-
scope—the label he co-founded in
1990 with Jimmy Iovine—as part of
the merger, it was only a matter of
time before he struck out on his own
again, Field tells Billboard. “It’s
just not my profile at all to be an
employee,” he says.

Field is exiting his post as co-chair-
man of Universal Music Group
(UMG) division Interscope Geffen
A&M to start a new label, leaving
roughly one year before the end of a
three-year contract he signed as a
result of the merger.

He describes the split as “very
amicable . .. Basically, I asked
[UMG chairman/CEO Doug Morris|
for permission to get out of my con-

let me do that.”
As a result, Iovine shifts from co-
Geffen A& M, according to a spokes-
woman. “Ted and I
f for 10 years,” lovine
says in a statement.
_ ~ and I wish him the
& best in everything

he does.”
‘ Field expects to
this year. “I intend to
start raising money as soon as possi-
expressed interest in distributing it.
Speculation is that the label will be
company—formerly Interscope Films
—now carries the Radar name.

tract early, and he very graciously
chairman to chairman of Interscope
have been partners

] "y “He’s a dear friend,
FIELD launch the new label
ble,” he says, adding that UMG has
called Radar Records; Field'’s film
Field says that he will focus on

signing and developing new acts and
that rap artists will play a key role in
the development of the new label.

Danny Goldberg, chairman/CEO of
Artemis Records, says he doesn’t
think Field’s departure will affect
Interscope significantly. “I think
Interscope will do great without Ted,
and I think Ted will do great without
Interscope. I'm sure this was planned
long in advance . . . They’ve been
through tumultuous changes, and
they’ve handled them with grace and
success. This will be no different.”

Having recently founded a new
label himself, Goldberg—who for-
merly headed Mercury and Warn-
er Bros. Records—says Field is up
to the task. “I can’t think of any-
body more qualified and with the
right experience to launch a new
label,” Goldberg says. “Ted is cer-
tainly a guy who loves music and
has a feel for it.”
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Ry Gooder Records In Guba,
But Only After Political Hassle

BY BILL HOLLAND
WASHINGTON, D.C.—Buena Vis-
ta Social Club catalyst Ry Cooder is
back in the U.S. after returning from
Havana, where he once again record-
ed with elderly Cuban musicians long
marginalized by the Castro regime.

But this took place only after senior
Clinton administration officials and
President Clinton himself stepped in
during the last days of his tenure to
ensure authorization from the U.S.
State and Treasury departments.

While in Havana, Cooder
tracked a set of ’50s-style
Cuban music with elderly
guitarist Manuel Galbaii,
who is virtually unknown on
North American shores.
Cooder plans to return in
March to record with star 73-
year-old singer Ibrahim Fer-
rer, featured on 1997's Gram-
my Award-winning “Buena Vista
Social Club” (one of the best-selling
world music albums in history) and a
subsequent related solo project.

“The fact is,” Cooder reports to Bill-
board, “these folks won't be around
forever, and when they go, their sound
goes and their knowledge goes, and
you can’t bring it back. So I want to
keep making records with these musi-
cians while it’s still possible to do work
that touches people and inspires them,
which is what interests me.”

The story behind the authorization
of Cooder’s latest Cuban visit is a clas-
sic example of Washington politics:
bureaucratic bungling, a mad-as-a-
hornet lawmaker, anti-Fidel Castro
regulations that distort the law, and
suggestions from opponents of the
visit that Cooder bought his way to
influence.

The tale began last January, when
Cooder applied for a license from the
Treasury Department’s Office of For-
eign Assets Control (OFAC). He says

COODER

he wanted go by the letter of the law
this time—he hadn’t applied for one
prior to his 1996 visit, after being
advised that cultural exchanges did
not require a license. As a result, he
was subject to a Treasury fine upon
his return—which, after he got legal
help, was reduced to $25,000.

Before issuing a license, OFAC
must get approval from the State De-
partment—in this case, the Cuban
Affairs section. Initially, the State De-
partment withheld approval, citing
regulations that allow Amer-
icans to deal freely with citi-
zens of other countries with
certain information materials
such as recordings “already in
existence” but that prevent
them from “creating” such
new materials as recordings.

Supporters of the Cooder
visit included prominent law-
makers in the Senate and House,
including Sen. Dianne Feinstein, D-
Calif,, and Rep. Howard Berman, D-
Calif. All wrote and called State
Department and OFAC officials
throughout last year to lift the ban,
characterizing the State Depart-
ment’s regulations as not reflecting
the law that allows the free flow of
information even in countries under
U.S. embargo.

Billboard obtained copies of the let-
ters from Berman to Clinton and for-
mer Secretary of State Madeleine
Albright, as well as the Jan. 18 letter
from Clinton to Berman. Berman was
particularly incensed at the State De-
partment’s decision and what he sees
as skewed regulations, since he had
written the very 1988 cultural exemp-
tion amendment allowing for a visit
to record and create new material.

Further, in 1993, Berman drew up
another amendment to correct misin-
terpetations. Then Secretary of State

(Continued on page 13)

Koch Hopes KELA Draws Star Power

BY ED CHRISTMAN

NEW YORK—By creating Koch
Entertainment Label Alliance
(KELA), Koch International hopes
to steal brand-name artists from the
majors by offering them a more
lucrative business model.

The new vehicle is structured so
that brand-name artists, artist-owned
labels, and production companies can
draw upon the resources of the Koch
Entertainment label and Koch Inter-
national distribution company, while
allowing the artists to retain owner-
ship and control of their album mas-
ters and capture the majority of rev-
enue derived from them. Moreover,
KELA also is willing to do one-off
projects and doesn’t need to have a
long-term deal in place.

KELA has already signed Luke
Records and Risin’ Sun Records,
with a new Luther Campbell album
on Luke due March 25 and an album
from Grand Puba on Risin’ Sun due
in April.

Cliff Cultreri, senior VP of A&R
for Koch Entertainment, has been
named GM of KELA and reports to

Alan Grunblatt, executive VP at
Koch, who also has been named pres-
ident of In the Paint Records, a new
urban label created by Koch.

Artists who sign under the deal
retain full artistic and budgetary con-
trol for projects but draw upon the
resources of the Koch label and dis-
tribution company.

Grunblatt says, “I have been doing
the rap stuff for a long time, and it
was always extraordinary to me that
alot of artists sell alot of records and
yet always wind up in the hole. They
couldn’t make any money beyond the
advance.”

That’s because “the majors got into
rap and started flashing their crazy
money, causing recording costs and
marketing costs to go out of the roof,”
he says. “At the end of the day, the
only ones making money on rap are
the video production companies and
the producers but not the artists.”

Moreover, he claims that the
majors often are not interested in
albums that only sell 250,000 units,
while the $2.5 million in billing that
total represents is considered a home

run for an independent like Koch.
KELA artists receive assistance in
working with radio, the press, the
street, and marketing from the Koch
label. “We give them some advance
money and some support with mar-
keting,” says Grunblatt.
Cultreriadds, “The tricky part is this
only works if we get the people partic-
ipating to function as a label. We are
putting the onus on them. They really
have to step up and learn how to run
an independent record company.”
Since the artists that KELA is
seeking know the size of their audi-
ence base, they can control their costs
and make significant profits, says
Grunblatt. “We want whoever signs
with KELA to make a half a million
dollars-plus for every album,” he says.
Cultreri says that the KELA con-
cept works for heritage rock acts as
well as rap artists. “You can look at
some of the groups from the late *70s,
and a lot of these artists are starting
to realize that if they spend $100,000,
half a million, or a million dollars on
marketing, they are going to get the
same sales results,” he says.

Dotcom 4th-Qtr. Results Are Disappointing

BY BRIAN GARRITY

NEW YORK—Despite an increase in
belt-tightening over the last year,
which has included trimming market-
ing expenses and cutting staff, pub-
licly traded Internet music companies
are reporting disappointing results for
the quarter that ended Dec. 31, 2000,
amid a softer economy and a fallout in
both new technology investing and
online advertising spending.

In fact, though many companies
are promising that they will break
even by the end of this year, Decem-
ber quarterly losses actually rose,
compared with the same period in
1999. The most recent examples

BY LEILA COBO
MIAMI—When veteran music
industry executive Jestis Lépez
returns to Miami July 1 to take over
as chairman of Universal Music
Latin America/Iberian Peninsula, he
will bear plans to forge Universal’s
leadership in the Spanish-speaking
marketplace.

“We want toincrease our presence in
both sides of the
Atlantic, becanseit’s
our weakest point,”
says Lépez, noting
Universal’s domi-
nance in the Brazil-
ian and mainstream
Anglo markets.
“That is my main
objective, especially
the U.S. Latin market, where we need
to become a major player”

Lépez, currently Universal
Musie’s chairman of the Iberian
Peninsula, will take over from
Manolo Dfaz, who after nine yearsin
the top position—first as head of
PolyGram, later Universal—is retir-
ing to pursue other interests. Diaz, a

LOPEZ

Lapez To Helm Universal Music Latin America

man of integrity and vision who is
one of the most respected executives
in the Latin music world, plans to
create his own production and man-
agement company but will also stay
on as a consultant to Universal.

“You have to listen to your body
when it tells you it’s time to end one
thing and begin another,” says Diaz, a
20-plus-year veteran who plans to
take a three-month sabbatical once he
steps down from Universal. “I began
as an author and composer, and now,
I'm ready to begin a cycle that’s clos-
er to the artistic aspect of music.”

Diaz, who began his career with
CBS Records (later purchased by
Sony), became president of Poly-
Gram Latin America in 1992.
Although strong in Brazil, the com-
pany had virtually no catalog else-
where, and Difaz built the Latin divi-
sion practically from scratch and
magde it profitable. In 1998, following
the PolyGram/Universal merger,
Dfaz was responsible for integrating
the two companies.

A major focus since then has been
to build up Universal’s catalog, which

was virtually nonexistent in terms of
Latjn music, especially in the U.S.
Now, with artists like Luis Fonsi,
Paulina Rubio, and Los Tucanes De
Tijuana firmly entrenched on the Bill-
board charts—and strong Mexican,
Brazilian, and Spanish divisions—
Universal’s growth is obvious.

Once Dfaz decided to step down,
Lépez—who had headed Universal's
Latin operation in
Miami prior to the
W merger and took

' Universal Spain to
market leader-
ship—was the log-
ical successor.
Indeed, with solid
operations on both
sides of the At-
lantic, Lépez is planning to develop
artists not only within the U.S. mar-
ket and Latin America but also in
Spain. As an example of what can be
accomplished, he cites Mexican singer
Rubio’s suceess in that market.

Lépez will report to Jorgen
Larsen, chairman/CEO of Universal
Music International.

piaz

came from digital download retailer
EMusic.com and digital commerce
services company Preview Systems,
which reported substantially higher
losses for the period.

EMusic posted a net loss of $191
million, or $4.65 per share, in the
December quarter due to so-called
“Impairment charges” against the
value of its assets, including its music-
related content, totaling $173 million.
In the same quarter in 1999 the com-
pany’s net loss totaled $14.3 million, or
47 cents per share. Revenue for the
quarter increased to $4.7 million from
$423,000 a year earlier. Music revenue
totaled $1.7 million, compared with

$229,000 in 1999.

Preview Systems announced that
it has fired 25% of its staff—37
employees out of a work force of 140—
and is exploring the possible sale of
the company, in the wake of increased
losses for the fourth quarter and full
year. For the quarter, Preview report-
ed a loss of $6.8 million on revenue of
$1.8 million, compared with a loss of
$5.5 million on revenue of $1.2 million.

Among other digital music com-
panies posting lower profits between
October and December of last year
were MP3.com, Real Networks, Lig-
uid Audio, Launch Media, and

(Continued on page 13)

Matown, University Make Pact

BY GAIL MITCHELL

LOS ANGELES—In a move de-
signed to capitalize upon their respec-
tive A&R and creative strengths,
Motown Records and University
Records have entered into a world-
wide distribution pact.

Under terms of the profit-sharing
agreement, University will exclusively
bring artists to Motown for mutual
development by Motown pres-
ident/CEO Kedar Massenburg
and University founder/presi-
dent A. Haqq Islam.

The first project under
this arrangement will be
R&B male quartet Majusty.
Edward “Eddie F”’ Ferrell
(Mary J. Blige, Donell
Jones) and the
Neptunes
(Mystikal, Jay-Z)
are among the
slate of producers working on the
expected summer release.

“The combination of Motown’s pro-
motion, marketing, and publicity
machine and University’s creative
instincts are a perfect mix for discov-
ering and developing new talent,”

ISLAM
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says Massenburg. “It will be exciting
to work closely with Haqq.”

Following an A&R stint with
Philadelphia International Records, as
well as operating his own concert pro-
motion firm, University Promotions,
Islam launched University in 1993.
With an artist roster that includes Dru
Hill, Mya, and Terry Dexter, he later
secured distribution deals with Inter-
scope, Warner Bros., and
Island/Def Jam. Mya and Dru
Hill will continue to be
released through Interscope
and Island/Def Jam, respec-
tively. Dexter, however, is no
longer with Warner Bros.
Islam notes that she may
become part of the Universi-
ty/Motown fold.

“I’ve always
appreciated and
admired the his-
tory of Motown,” says Islam. “Plus,
Kedar and I are friends who share
the same creative passion. My chief
desire has always been to make
R&B young again. We're doing
that and want to keep that tradi-
tion going.”
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BY KAI R. LOFTHUS

CANNES—After numerous re-
schedulings, Universa/BMG Inter-
net venture GetMusic is realizing its
plans for an international presence.

OnJan. 10, GetMusic LL.C opened
a subsidiary, GetMusic Internation-
al Ltd., with headquarters in Lon-
don’s Camden Town. Based there
are managing director David Fisch-
er—a native of St. Louis who has
lived in Liondon for the past eight
years—and VP of programming and
content Heidi Wendorff, who relo-
cated from GetMusic in New York,
where she held the same position.

The two executives have widely
different backgrounds. Fischer is a
former journalist whose strong suits
are media, business, and interna-
tional markets. He spear-
headed CNN’s entry into
India, launched a business
news channel in Singapore,
and recently served as man-
aging director of Com-
puServe U.K. and VP of
AOL Europe.

Wendorff was with BMG
Distribution in the U.S,,
working as a college rep, sales rep,
product development staffer/Mid-
west, marketing manager/Midwest,
and director of E-commerce. Wen-
dorff reports to Fischer, who reports
to GetMusic’s New York-based pres-
ident/CEQO, Andrew Nibley.

“David has an impressive, well-
rounded media background, having
worked for online and offline organ-
izations both in the U.S. and abroad,
which will play a critical role in our
continued growth into international
markets,” says Nibley.

The initial target markets for Get-
Music International are the U.K.,
France, Germany, and Japan. No
launch dates have been announced,
although it’s believed that the sub-
sidiary will start submitting content
to GetMusic.com in mid-March.

Fischer told Billboard during the
recent MIDEM in Cannes that his

RetMusic International
Opens In London

NIBLEY

main objective is to create joint ven-
tures and partnerships in the target
countries. “My philosophy is to just
do it rather than building an organi-
zational hierarchy. [ just want to get
the best people and the best pro-
gramming,” he said.

Fischer said he will hire someone
“in an editorial position on Heidi’s
level,” in addition to appointments in
strategy/planning and finance.

Although the international local-
language sites will be produced
along similar lines as the one in the
U.S. (including translations of U.S.
articles and local takes on features
like Videolabh, Absolute Zero, and E-
coustic), Fischer underscores the
importance of strong local links.

Local international artists will
have a window in the U.S.
on GetMusic.com. In late
February, GetMusic will
host an unplugged event
with the U.K.'s Craig
David, who is poised for a
breakthrough in the U.S.
via Atlantic Records.

Wendorff said in Cannes,
“We don’t want to replicate
just one formula. The French people,
for instance, are not great fans of
country, so there we would have a
wider dance section.”

Added Fischer, “We’ve had meet-
ings recently with all labels. We're
not only interested in our [parent
companies’] music.” He also said he
expects GetMusic to have a presence
on Internet-based platforms for tel-
evision and mobile phones.

“When MTV was first introduced,
they pioneered a level of interaction
between the artists and the con-
sumers,” said Fischer. “We're trying
to do something of the same, not
exactly what they're doing but
somewhere on the next level.”

GetMusic will be utilizing a con-
tent and commerce partnership with
Bertelsmann Online for Web sites in
Germany, France, U K., Switzer-
land, and the Netherlands.

RECORD COMPANIES. Paul Russell
is promoted to senior VP of Sony
Music Entertainment in New
York. He is also chairman of Sony/
ATV Music Publishing.

Razor & Tie Entertainment pro-
motes Lyle Preslar to senior VP
of marketing and Sebouh Yeg-
parian to VP of sales in New
York. They were, respectively, VP
of marketing and senior director
of sales and marketing.

Etoile Zisselman is promoted
to VP of adult formats for Arista
Records in New York. She was
senior director of adult contempo-
rary promotion.

Marilyn Batchelor is promot-
ed to VP of strategic marketing
for MCA Records in Santa Moni-
ca, Calif. She was senior director
of marketing.

Nick Bedding is named senior
director of adult formats for Hol-
lywood Records in Burbank, Calif.

EXECUTIVE

Gopyright Directive Nears Approval

Industry Takes Issue With EU’s Stance On Private Copying

BY KAI R. LOFTHUS
BRUSSELS—As the European
Union’s (EU) politicians surprisingly
embrace third-party distribution of
intended private copies of music, the
music industry is maintaining efforts
for a fair Copyright Directive, sched-
uled to receive the European Parlia-
ment’s approval Feb. 14 in Stras-
bourg, France.

As the deadline for approval ap-
proached, the international music
industry lobbied the EU’s parliament
members, hoping to amend the high-
ly disputed wording of the directive’s
Article 5.2.b, which provides for an
exception for copies made “by a nat-
ural person for private use and for
ends that are neither directly or indi-
rectly commercial.”

While politicians claim that the pri-
vate copying provision prevents ille-
gal distribution of music, the industry
says that the text can be interpreted
in a much wider sense, legalizing serv-
ices like Napster and making it more
difficult for music companies to take

their business online.

The provision may also influence
the way the Digital Millennium Copy-
right Act (DMCA)in the U.S. defines
private copying.

The decision by the European Par-
liament’s legal affairs committee to
retain the aforementioned defini-
tion—viewed by industry sources as
a compromise
solution to meet
the interests of
various lobbyists
—came during a
Feb. 5 meeting in
Brussels. The
committee’s work on the directive, led
by parliament member Enrico Bosel-
li, was complicated by 189 proposed
amendments.

One of Boselli’s closest associates,
Angelo Consoli, says he expects lob-
byist groups to continue to press par-
liament members until Tuesday (13)
afternoon, when a plenary session in
the parliament in Strasbourg will dis-
cuss the directive.

“This is an especially difficult issue,
because there are always people who
will disagree,” says Consoli. “Every-
body’s lobbying on this directive, and
I'm not surprised. This is probably the
most over-lobbied directive ever.”

The issue of private copying has
been a specific concern posed by such
industry organizations as the Interna-
tional Federation of the Phonographic
Industry (IFPI); GESAC, the umbrel-
la organization for authors and com-
posers’ societies in Europe; and the
Brussels-based Independent Music
Publishers and Labels Assn. (Impala).

In a document issued last Novem-
ber, the [F PI said, “The private copy-
ing exception contained in the Copy-
right Directive, as currently drafted,
could lead to interpretation allowing
multiple copying and distribution to
third parties (Article 5.2.b). So de-
fined, ‘private’ copying in fact becomes
‘public’ copying, with people distrib-
uting copies to an unlimited number
of Internet users across the world.”

(Continued on page 67)

FIMI Holds First Italian Music Awards

BY MARK WORDEN
MILAN—The general industry
reaction to the first-ever edition of
the Italian Music Awards, staged
Feb. 5 at the Auditorium in Milan,
was, “We’ve finally done it.”

Italy has had only the Premio
Della Musica Italiana—or the PIM
Awards—whose winners are cho-
sen through a readers’ poll con-
ducted by daily newspaper La
Repubblica. Toni Vandoni, head of
relations with record companies for
the national network Radio Italia
says, “PIM may be a fun event, but
the general feeling is that it isn’t an
objective reflection of the record
business. Lia Repubblica is owned
by a large publishing company with
its own set of priorities. [The new
awards are] a reliable measure of
the music industry.”

The awards were organized by
the Federazione Industria Musicale
Italiana (FIMI), whose youthful
director-general, Enzo Mazza,
worked long and hard to overcome

FIM.L

industry resistance, or at least iner-
tia. He tells Billboard, “The original
plan was to hold the event in
November, which would have been
a more appropriate month, but we
were forced to delay.”

The fact that it was staged just a
few weeks before the San Remo
Festival, an event of massive
importance in Italian music, led
some observers to wonder whether

TURNTABLE

PRESLAR

RUSSELL

He was adult alternative editor for
Hits magazine.

Theola Borden is promoted to
senior director of press and artist
development for the Elektra En-
tertainment Group in New York.
She was director of publicity.

Jim Moreno is promoted to sen-
ior director of music licensing for
BMG Special Products in New
York. He was director of market-
ing for PolyGram Music Publishing.

Jackie Marushka Smith is
named senior director of public

YEGPARIAN ZISSELMAN
relations for Provident Music
Group in Nashville. She was direc-
tor of publicity for the Benson
Label Group.

Jive Records promotes David
Stamm to director of A&R, Toi
Green to director of A&R, and
Jennifer Sabba to associate direc-
tor of national singles sales/sales
administration in New York. Jive
Records names Micki Boas direc-
tor of teen marketing in New York.
They were, respectively, manager
of A&R, associate director of

BATCHELOR BEDDING
A&R, manager of national singles
sales, and marketing insight man-
ager for Fusion 5.

Lauren Schneider is promoted
to manager of media and artist
relations for the Island/Def Jam
Music Group in New York. She
was assistant to the media and
artist relations department.

PUBLISHERS. Mandy Reilly is pro-
moted to coordinator of writer/
publisher relations for SESAC in
Nashville. She was a receptionist.

FIMI was trying to upstage it. In
fact, the timing was coincidental.

To judge the 12 categories, nine of
which were Italian, FIMI devised an
Oscar-like academy of 400 experts,
including managers, DJs, music
journalists, record-shop owners, and
record buyers. The voting system—
both for the nominations, which
were announced in January, and the
awards themselves—was officially
audited by PricewaterhouseCoop-
ers. Jurors voted for artists who had
records on the Italian charts from
Deec. 1, 1999, to Nov. 30, 2000.

In addition to giving Italy its
own version of the Grammys,
another major objective of the
awards, according to Sugar label
head of I[talian records Marco
Giorgi, “was to create a television

(Continued on page 15)

SMITH

BORDEN

RELATED FIELDS. Ted Greene is
promoted to senior VP of Dream-
catcher Artist Management in
Nashville. He was VP.

Maggie Wang is promoted to
account executive for the Mitch
Schneider Organization in Sher-
man Oaks, Calif. She was a sen-
ior publicist and tour press
director.

David Votta is named director
of events for the Gospel Music
Assn. in Nashville. He was re-
gional director of Helms Briscoe.

8

www.billboard.com

WWW.americanradiohistorv.com

BILLBOARD FEBRUARY 17, 2001


www.americanradiohistory.com

NEDERLANDER CONCERTS
)¢

CONCERTSWEST
)¢

SEX
*

THE GRAMMY AWARDS
*

WWi

A SPECIAL THANK YOU

10 OUR PARTNERS, STAFF AND GUESTS
FOR HELPING US ACHIEVE SUCCESS!

"ARENA OF THE YEAR”

[2TH ANNUAL POLLSTAR CONCERT INDUSTRY AWARDS

Sl IR sTapeEs | IEREIR R Soiieat Bl G e sl e U S



www.americanradiohistory.com

GREAT
ADVERTISING

BI I | m r‘ OPPORTUNITIES!

AADWERTISING QPR TUMNR]T I ES

B NARM 2001

Billboard spotlights the 2001 NARM Conference and Trade Show with an in-depth i

show overview and a look at the critical issues facing retail this year. We look at competition
between chains and superstores, interview NARM keynoter Judy McGrath, and much more.
Bonus distribution at NARM!

Contact:
Joe Maimone 646-654-4694
jmaimone@billboard.com

ISSUE DATE: MAR 17
AD CLOSE: FEB 20

T T T

BEE GEES 35TH
. ANNIVERSARY - CANADA I

Billboard explores its neighbor

DISC REPLICATION

Billboard celebrates the Bee Gees’ We spotlight disc replication focusing

35th Anniversary with a look back
at their dynamic career and a
preview of their plans for the future.
We review 3 decades of hits, the
evolution of the Bee Gee sound

to the North for the latest in Canadian
retail, touring, artists and repertoire,
media news, and much more! Be a
part of Billboard's highly anticipated

L e = s [

on the explosion of DVD audio and

video, the emergence of DVD POV

and the growing market for games
on disk. We also examine critical

market sectors for a look at where
the industry is headed in 2001.
Bonus distribution at IRMA!!

- ISSUE DATE: MAR 31
AD CLOSE: MAR 6

report on this important and
rapidly growing music market.
Call today!

ISSUE DATE: MAR 31
AD CLOSE: MAR 6

and bring you the latest on their
forthcoming album!
Don't miss out!

| ISSUE DATE: MAR 24
AD CLOSE: FEB 27

L ]
.
Pat Rod Jennings 646.654.4614 Andy Anderson 646.654.4692 Aki Kaneko 323.525.2299
pjennings@billboard.com aanderson@billboard.com akaneko@billboard.com
T e e e e S

" | UPCOMING SPECIALS .

RAP/HIP HOP | - Issue Date: Apr 7 ® Ad Close: Mar 13 WILLY CHIRINO - Issue Date: Apr 14  Ad Close: Mar 20 i
SITES & SOUNDS Il - Issue Date: Apr 7 ® Ad Close: Mar 13 MUSIC & MONEY I - Issue Date: Apr 21 ® Ad Close: Mar 27

SAN FRANCISCO - Issue Date: Apr 14  Ad Close: Mar 20 INTL. TAPE/DISC DIRECTORY - Issue Date: May 16 ® Ad Close: Mar 28 l

London
44.207.420.6072

New York
646.654.4696

Los Angeles Nashville
323.525.2307 615.321.4297

www.americanradiohistorv.com



www.americanradiohistory.com

Spaniard Sanz A Unique Grammy Pick

BY LEILA COBO

MIAMI—The inclusion of boxer Oscar
De La Hoya’s singing debut in the
Grammy Awards’ best Latin pop
album sweepstakes may have raised
eyebrows, but the real surprise in the
category is Alejandro Sanz’s “El Alma
Al Aire.”

That’s not just because the 32-year-
old Sanzis the first Spaniard in recent
memory to be included in a category
frequently dominated by artists from
the U.S. and Latin America. It’s be-
cause his Warner Music album—a
complex, esoterie creation in a lineup
of facile, if well-crafted, pop—might
actually win.

If Sanz were to garner the Latin
pop album trophy, it could signal a new
direction in the Grammy’s Latin cate-
gories—a direction more internation-
al in scope and taste and less driven
by stateside crossover appeal.

That a truly thoughtful, sometimes
hard-to-digest album should win the
Latin pop album Grammy wouldn’t be
a first. Just last year, Rubén Blades
took the prize for the experimental
“Tiempos,” an album that had no radio
single and sold poorly in the U.S. But
Blades, a Latin music institution, was
a known quantity to Grammy voters.

Sanz, instead, is a relative new-
comer to this market, even though “El
Alma” has sold 2.3 million copies since
its release last September, according
to Warner Music. While 1.2 million
discs were sold in Sanz’s native Spain,
only 200,000 copies have been tallied
in the U.S.

No matter, says Ifiigo Zabala, pres-
ident of Warner Music Latin America.
“His last album [“M4s’] sold more than
600,000 copies in the U.S. It’s very
unusual for an artist to do that in the
Latin market. And with this album,
we've already had two singles in the
top 10 [of the Hot Latin Tracks chart].”

Still, Zabala says, “he’s an artist
who needs exposure at a more popu-
lar level.”

In aiming for this heightened ex-
posure, especially to a non-Latin audi-

ence, Warner has paired Sanz with hit
Irish pop act the Corrs in a duet that
will have them singing a Spanish ver-
sion of “One Night” and an English
version of “Me Iré,” produced by
David Foster.

“When they [Warner] proposed
doing this,” Sanz says, “I spoke with
the Corrs, because I truly wanted to
know their opinion on the matter. If it
was only a marketing ploy, if there
wasn’t music and understanding
behind it, then I wasn’t going to doit.
And they wouldn’t [have] either.

“Sometimes we think people want
easy music,” Sanz adds. “But we have

SANZ

to give them good music. We're the
ones making the music, and we'’re
responsible. If there’s bad music out
there, it’s [our] fault.”

With Sanz’s high-minded thoughts
and often high-minded musie—a blend
of highly personalized pop with a sub-
tle flamenco base—he is an artist
thought to be geared toward a sophis-
ticated listenership.

If that is indeed the case, then his
massive sales would seem to indicate
a considerable audience of sophisti-
cated listeners. It also might lead an
academy of connoisseurs to hand him
a Grammy, especially in a year in
which heavy voting is expected from
Spain and Latin America, markets
where Sanz is hugely popular.

In Spain, Warner released “El
Alma” four days prior to its original
due date, under pressure from retail-
ers who feared pirate copies would
flood the market. The album sold

200,000 copies its first day and 1.5 mil-
lion copies in its first week.

The expectations surrounding the
album stemmed from Sanz’s previous
set, “Mds,” which sold 6 million copies
worldwide. Artistically breathtaking,
the album cemented Sanz’s growing
reputation at home as an accom-
plished songwriter.

Sanz was no prodigy, though. At the
start, says Zabala (who signed the
singer to Warner Spain in 1991), Sanz
“wrote straightforward pop songs
with juvenile lyries: motorcycle acci-
dents, a boy leaves a girl, a boy has an
affair with an older woman.” Still,
Zabala adds, the way Sanz told his sto-
ries hinted at a future “great author.”

As Sanz evolved, his lyrics became
more metaphorical, and his melodies re-
volved elaborately instead of being re-
solved simply. And in Spain, his follow-
ing grew. By the time he released
“Més” (his fourth album, in '97), he was
hugely popular there. But it was thanks
to “Corazén Partfo,” an upbeat single
from that album, that he was finally able
to break into the overseas market.

“In Miami, at least, that song
opened the door for him,” says Tony
Campos, PD for WAMR (107.5 FM)
Miami. “He sings his songs in such a
personal manner. Each song is part of
his life. And his voice is uncommon as
well. But ‘Corazén Partio’ was funda-
mental. Had it not been for that song,
it would’ve been harder for him to get
onto radio.”

Sanz himself has acknowledged
that the flamenco-influenced “Cora-
z6n Partio”—which has been covered
by numerous artists, including Julio
Iglesias—was a breakthrough both
for his music and his career. But in-
stead of penning a “Corazén” clone for
“El Alma,” Sanz took a more intimate
route, one demanding concentration
from his listeners.

Sanz, who mounts a tour of the U.S.
and Latin America in the spring, is re-
presented by Madrid’s Rosa Lagar-
rigue Management. His songs are
published by EMI Music Publishing.

BY BILL HOLLAND
and BRADLEY BAMBARGER

Father of the modern jazz trom-
bone, James Louis “J. J.” Johnson
could look back on a half-century of
achievement as an instrumentalist
and composer as he recovered from
prostrate cancer over the past few
years. But the jazz totem’s road came
to end Feb. 4, when he died at age 77
at his Indianapolis home. Facing a
new muscular-skeletal disorder, the
artist apparently took his own life
with a self-inflicted gunshot.

The last decade had
served as an Indian
summer for Johnson,
whose recent series of
Verve albums was
capped by 1999’s
Grammy Award-win-
ning “Heroes.” This
continued the acclaim
that began with the
very birth of modern
Jjazz, as Johnson was
a regular Down Beat
critics’ and readers’ poll winner from
the early '50s onward for his rare
prowess on the trombone. Over the
years, he helped recast his instru-
ment’s role from that of gut-bucket
accompaniment to a virtuosic, mel-
lifluous front-line voice.

As a young man, Johnson played
with the orchestras of Benny
Carter and Count Basie. With the
late-'40s rise of bebop, the Indi-
anapolis native joined pioneers
like Charlie Parker in New York’s
52nd Street club scene. One of the
key sessions Johnson contributed
to in these years yielded Miles
Davis’ epochal 1949 Capitol album
“Birth Of The Cool.”

By the early '50s, Johnson was
the bright new solo star on his in-
strument, cutting albums for Savoy,
Blue Note, Prestige, and Bethle-
hem. He earned further plaudits as

JOHNSON

J.J. Johnson, 77, Dies

Jazz Trombonist Had Grammy-Winning Indian Summer

co-leader of the popular Jay & Kai
combo with friend and fellow trom-
bonist Kai Winding. In 55, Johnson
inked with Columbia, for whom he
recorded a long line of lauded discs.
After his stay at Columbia, Johnson
also recorded for Impulse! and RCA
Victor, among other labels.

Johnson earned high regard as a
composer following the debut of sev-
eral longform compositions, including
the “Poem For Brass” featured on a
much-discussed '56 Columbia album
heralding the classically minded
Third Stream move-
ment in jazz. High-
profile extended
commissions from
the Monterey Jazz
Festival and Dizzy
Gillespie followed.

Touring and re-
cording regularly un-
til he hit a career lull
in the late '60s (along
with many other
veteran jazzers),
Johnson moved to Los Angeles in
the early "70s at the urging of Quin-
cy Jones. There, he succeeded in a
second career as an arranger/com-
poser for TV and such popular films
as “Barefoot In The Park” and “Sea
Of Love.”

Although recently retired due
toill health, Johnson had recorded
for Verve throughout the past
decade, along with returning occa-
sionally to the jazz stage. Beyond
the Verve discs, his remarkable
golden years included the 1990
Concord quintet set “Vivian,” an
album named for his first wife
that showcased his ever-mellow
tone in a set of ballads.

Johnson is survived by his second
wife, Carolyn, as well as two sons.

Assistance in preparing this story
was provided by Steve Graybow.

The Law Offices Of Joseph D. Schleimer and Kenneth D. Freundlich, Esq.

Are Pleased to Announce the Formation Of

Schleimer & Freundlich, LLP
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Beverly Hills, California 90212

Web site: www. Schleimerlaw.com
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DMB’s "Everyday’ Turns A Page

Band’s Fifth RCA Album Sees Matthews Go Electric

BY JONATHAN COHEN

NEW YORK—Dave Matthews
Band’s fifth studio effort, “Everyday,”
turns yet another new page in the
famed quintet’s sonie storybook.

The set, due Feb. 27 on RCA, finds
Dave Matthews playing primarily
electric guitar
for the first time,
infusing the ma-
terial with a
renewed urgen-
cy and texture.
The new sound is
evident on the
first single, “I
Did It,” which hit
No. 10 on Bill-
board’s Modern
Rock Tracks chart in just three
weeks.

Sessions for “Everyday” began last
summer in DMB’s Charlottesville,
Va.-based studio with producer Steve
Lillywhite—who helmed the group’s
past three studio efforts, including
1998's triple-platinum “Before These
Crowded Streets.” But while pausing
to embark on its usual summer tour,
the South African-born Matthews
and his band—Carter Beauford

MATTHEWS, LEFT, AND BALLARD

(drums, percussion), Stefan Lessard
(bass), LeRoi Moore (saxophone,
flute), and Boyd Tinsley (violin)—
began to re-evaluate their progress.

“We all felt we needed an injection
of freshness,” Matthews admits,
adding that he felt hampered by what
he perceived as

o8 ; ~ _ pressure “to
,. ¥ ﬁ write music that
~ would please the
; - industry” Atthe
suggestion of
Bruce Flohr,
RCAs VP of
A&R, producer
Glen Ballard
(Aerosmith, Ala-
nis Morissette)
met with the band during a tour stop
in Hartford, Conn. The band soon
agreed to switch gears and bring Bal-
lard on board.

Matthews then journeyed to Los
Angeles, planning simply to tight-
en up the arrangements of eight
songs from the earlier sessions and
complete four unfinished composi-
tions. But what resulted was a
nine-day flurry of songwriting by
Matthews and Ballard that both

1
d i

The Kadane Brothers Return

With "Newness’

BY WENDY MITCHELL

NEW YORK—Brothers Matt and
Bubba Kadane, now in their early 30s,
have been writing and playing music
together since they were teenagers.

So it should be no surprise that
even though their last band, Bedhead,
dissolved in 1998, the brothers never
stopped playing together. Even
though Bubba lives in Dallas and
Matt lives in Boston, they still collab-
orate in a variety of ways—either
working on songs
when they see
each other or
trading tapes
through the mail.

“Our process
varies, and we
think it’s nice that
we don'’t have a set formula,” Bubba
explains. “We can listen fresh to what
each other does and sort of be the
audience.”

Now they have a new band, the
New Year, to showcase their song-
writing evolution since Bedhead’s
breakup. Chicago’s Touch & Go will
release the act’s debut album, “New-
ness Ends,” Feb. 20.

The Kadanes aren’t the only indie-
rock luminaries involved in the New
Year. They are joined by drummer
Chris Brokaw (who plays guitar in
Come and played drums for Codeine),
bassist Mike Donofrio (Saturnine),
and third guitarist Peter Schmidt
(who used to work with Bedhead).

The Kadanes used a similar musical
lineup in Bedhead. “With Bedhead we
thought we hit on something when

o)

fo)

THE NEW YEAR

On Touch & Go

we hit on that setup of three guitars,
bass, and drums with accent instru-
ments,” Bubba says. “It felt like
something really substantial to us,
something more powerful.”

Speaking of power, fans of the lan-
guid songs from slowcore pioneers
Bedhead may be somewhat surprised
by the New Year. The musicisn’t rad-
ically different—it’s still emotional
with intricate instrumentation—but
some songs have more gusto. “It's dif-
ferent in its over-
all feel,” Kadane
says.

Corey Rusk,
president  of
Touch & Go, was
a big Bedhead
fan (the band was
actually signed to now-defunct Touch
& Go affiliate Trance Syndicate), and
he immediately was interested when
the Kadanes shared demos of their
post-Bedhead material with him.
“Matt and Bubba are doing some-
thing new and interesting, but with-
out losing sight of their Bedhead
roots,” he says.

Touch & Go will service college
radio and commercial specialty shows
with the album, and the label will
work with Web sites such as Epiton-
ic to post an MP3 file of the track
“Gasoline.” That track will also
appear on a promotional compilation
for the Local Independent Network
of CD Stores in California. The New
Year will also tour the U.S. in late
March and April in support of the
project.

describe as astonishing.

“We walked in the room on that
first day, and we were having fun
together,” Matthews says. “By the
end of the day, there was a song done.
And on the second day, there were
two songs done, and so on.”

“At the end of the nine days, we
had 10 new songs,” Ballard enthuses.
“I was still prepared to cut whatever
David wanted to cut. But he just said,
‘Man, let’s just go fresh with all of
this.” It was a radical decision for him

PP LA S A T 6 S TR TR LN A N
Spice With Soul. Victoria Beckham, aka Posh Spice of Spice Girls, was recently
in Los Angeles working on tracks for a solo record. The project, due on Virgin later
this year, will feature the tunes “l Wish” and “What You Talkin’ "Bout,” which were

produced by Soulshock and Karlin. Pictured in the studio, from left, are Karlin,
Beckham, and Souishock.

(Continued on page 17)

After 1a Years, Go-Go’s Have New Album;
Jackie Jackson Launches Jesco Records

DRAMA QUEENS: Given that it's been more than
15 years since the Go-Go’s released a new studio
album, it should come as no surprise that the quintet
had plenty of experiences to examine when it came to
making “God Bless The Go-Go's.”

“Between the five of us and 15 years of being away,
we call it ‘75 years of drama to draw on,”” jokes lead
singer Belinda Carlisle. “We've had babies, gotten
matrried, divorced, we've been through rehab, we've
had lives, and hopefully matured into smart women.”

The album, out May 15 on BMG-distributed Beyond
Records and produced by Paul

STUFF: Trip-hop artist Tricky, previously on Island
Records, has signed with Hollywood Records. Guests
on his July label debut include the Red Hot Chili Pep-
pers, Alanis Morissette, and Live’s Ed Kowalczyk.
The deal is worldwide, except for the U.K., where he
is signed to Epitaph.

1996 Billboard Century Award winner Carlos San-
tana and Mary J. Blige will receive Rock the Vote's
2001 Patrick Lippert Award at the organization’s Feb.
20 event in Los Angeles. Set to perform are Foo
Fighters, Jill Scott, and Black Eyed Peas. The Lip-

pert Award is given to artists for

Kolderie and Sean Slade, fea-
tures longtime Go-Go’s Carlisle,
Charlotte Caffey, Gina Schock,
Jane Wiedlin, and Kathy Valen-
tine and is preceded by first sin-
gle “Unforgiven.” Green Day’s
Billie Joe Armstrong, who co-

E
BT

their activism.

JACKIE JACKSON HAS a
dream: “I want to get all my
brothers and sisters on my label.
There’s nothing wrong with
dreaming, is there?” asks Jack-
son, who has just launched Jesco

wrote the track, is featured on
guitar and background vocals.

Carlisle, who lives in France
with her 8!/2-year-old son and
husband, didn’t participate in the songwriting process
with the rest of the L. A -based band. “I only have cred-
it on two of the songs,” she says. “It was sort of good
for me to come in with an objective point of view and
say, ‘Ewww, that sounds horrible’ or ‘That sounds
good,” whereas the other people at that stage may have
lost their perspective.”

Perhaps the hippest title, if not song, on the album is
“Vision Of Nowness,” which came from Carlisle’s close
encounter with Sammy Davis Jr. “I went up to him
and drooled all over him in Chasen’s. It was a few vears
before he died,” she recalls. “He knew everything about
me and the Go-Go’s. On the way out, he came up to my
table, snapped his fingers, looked at me, and said, ‘Baby,
you're a vision of nowness.’ I just about died. That was
the best line I’d ever had from anybody!”

The album’s release will be followed by a summer
amphitheater tour in the U.S., as well as international
gigs. “I used to love touring when I had no responsibili-
ties, but with being a wife and mother; it’s very difficult,”
says Carlisle. “I hate the tour bus and the traveling. I
love doing the shows, and that makes it worthwhile. This
is such a gift—I don't take it for granted.”

Those who want to see even more of Carlisle can
catch her in the June issue of Playboy, where she’s
featured in what she calls “a classic '50s kind of
pinup” pictorial. “I'm really fed up with this whole
media thing where you have to be 20 years old, a size
0, and blond with plastic tits,” she says. “I'm proud
of who I am. I think there are a few women who
inspire women to accept themselves, and I want to
be one of those women.”

by Melinda Newman

Records, one of several entities
under his new umbrella company,
Beverly Hills, Calif.-based Futur-
ist Entertainment.

While such a goal may take years and a gaggle of
lawyers, Jackson’s first signings to Jesco are teen-ori-
ented artists, including 17-year-old Las Vegas-based
R&B/pop singer Daén and Thousand Oaks, Calif.-
based teen Lauren Evans. “I wanted to give them a
shot like someone gave us a shot when we were kids,”
says Jackson. He’s also looking at signing “established
artists. There are a lot of them out there who still have
followings but no longer have deals because of all the
mergers.”

The label, which takes its name from the first letter
of Jackson’s name paired with his middle name, is
shopping for distribution. Among the contenders,
according to Jackson, are WEA (through Atlantic)
and Universal.

Other Futurist Entertainment divisions include a
publishing company, an animated division, and J6Fam-
ily.com, the official Jackson 5 site, which will launch
in March. While Michael and Janet Jackson will keep
their official sites as well, information about them and
links will be included on J6Family.

Jackson owns 85% of the company, while Seattle
entity Networkcommerce owns 15%.

In the meantime, Jackson is beginning work on a
new record featuring all his brothers, including
Michael. Jackson says the album, which has been
talked about for three years, is still in the early stages,
with the Jacksons reviewing material and writing.
Jackson adds that the brothers are talking to differ-
ent labels but that the album will not be on MJJ/Epic,
as previously reported (Billboard, April 11, 1998).
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REPRISE’S NICKS RETURNS

(Continued from page 1)

And with good reason. “Trouble In
Shangri-La” shows the sometime
Fleetwood Mac siren in her finest musi-
cal form since her 1981 solo breakout,
“Bella Donna.”

“In many ways, this album brings
me full circle,” Nicks notes. “There are
a couple of songs I've been holding on
to since that era, waiting for the right
context to bring them out. Also, there
was an accumulation of time and life
experiences—and songs—reminiscent
of that period.”

Despite a diverse roster of produc-
ers—including Sheryl Crow, John
Shanks, and Pierre Marchand—*“Trou-
ble In Shangri-La” boasts cohesion in
style and structure as it strikes a bal-
ance between Nicks' signature rock
poetry and concise, radio-conscious pop
hooks. The artist credits a renewed
confidence in her songwriting as the
driving force in the album’s direction.

“I remember asking my dear friend
Tom Petty to work with me on some
songs,” Nicks says. “I wasn't feeling my
best; [ was unsure about a lot of things.
He said, ‘No. You're a premier song-
writer. You don't need anyone to help
you with your songs. Do it yourself. It
was the jolt I needed.”

Petty isn't the only musical figure
with such high regard for Nicks.
“Trouble In Shangri-La” is brimming
with high-profile guests. Dixie Chick
belter Natalie Maines harmonizes on
the twangy midtempo rocker “Too Far
From Texas,” while Macy Gray weaves
her distinctive purr into the atmos-
pheric shuffler “Bombay Sapphire.”
Sarah McLachlan lends her voice to the
lilting, set-closing ballad, “Love Is.”
The common denominator among such
seemingly disparate guests? Each cites
Nicks as a prime musical influence—
something that tickles her.

“OK, so now I'm ‘Mama Rockstar, ”
Nicks says with a giggle. “It’s cool.
Actually, it’s great. I take pride in
knowing that people have benefited
from the road I've traveled. We've had
a wonderful time bonding.”

No recent bond has been deeper or
stronger than the one Nicks has forged

DOTCOM 4TH-QTR. RESULTS ARE DISAPPOINTING

(Continued from page 6)

InterTrust Technologies.

Liquid Audio reported a net loss
of $10.6 million, or 47 cents per
share, on revenue of $1.8 million in
the December quarter, up from a net
loss of $8.2 million, or 38 cents, on
revenue of $1.3 million a year earli-
er.
RealNetworks posted a fourth-
quarter net loss of $33.3 million on
revenue of $58.2 million, compared
with a profit of $6 million on $43.5
million in revenue in the same peri-
od of 1999. InterTrust’s net loss in
the December quarter increased to
$18.1 million on revenue of $1.8 mil-
lion, compared with a loss of $9.1 mil-
lion on revenue of $282,000 a year
earlier. And MP3.com reported a
quarterly net loss of $35.6 million on
revenue of $22 million, compared
with a net loss of $14.9 million on
revenue of $15.3 million the year
before.

with Crow. The pair has been gradual-
ly developing a friendship for several
years, but Nicks says the ties have
become “unbreakable” since the two col-
laborated on five “Shangri-La” songs.

“First, Sheryl's brilliant,” Nicks says.
“She’s an amazing songwriter, singer,
and musician. But she’s also someone
who gets it. She understands the life of
awoman in rock’n’roll. There’s no room
for playing games with her or saying,
‘You don’t understand what I'm going
through.” She understands, and that’s
brought us closer than I can explain.”

For Crow, connecting with Nicks is
something she tries not to “get too
deep into my head about,” she says.
“She represents such a huge chunk of
my life that it's almost unreal to be in
the same room with her.”’

Still, Crow notes that there was an
instant ease in their relationship—both
in and out of the studio. “Stevies just
so real, so completely open as a per-
son,” she says. “And as an artist, she
continues to work hard. Sometimes
you meet your heroes, and you discov-
er they've stopped growing or have
gone past caring about what they do.
Stevie's still so vital. She’s still looking
to try new things.”

Nicks and Crow both point at the
“Shangri-La” highlight “Sorcerer”—a
song the pair co-wrote and on which
Crow lends guest vocals and guitars—
as an example of their successful exper-
imentation.

“Sheryl challenged me to explore dif-
ferent areas of my voice,” Nicks recalls,
noting the soulful falsetto that she
reaches during the song’s initial vers-
es. “It was fun to do, and it wound up
working so well within the song’s
arrangement.”

Adds Crow, “Stevie’s an incredible
singer. She approaches music in a such
a unique manner. It would be easy for
her to just stick to the same old thing,
but she’s clearly not content to do that.”

In addition to “Sorcerer;” Nicks notes
the Crow composition “It's Only Love”
as a personal favorite. “It’s asong that I
love to sing,” she says. “I'm hoping that
it will be part of the set for the tour.”

Launch Media, which reported that
its quarterly loss increased to $7.9
million from $7.8 million, laid off 12
employees from its technical support
department Feb. 6. The company had
already fired about 20 staffers in Jan-
uary.

Buy.com was one of the few Web
companies to actually cut its loss-
es, from $49.6 million to $36 million,
in the December quarter, but it was
beset by other problems. The com-
pany experienced a drop in rev-
enue during the period, from $200.6
million to $196.7 million, and failed
to meet the expectations of some
Wall Street forecasts. Coinciding
with its earnings announcement,
the online retailer of consumer
electronics, music, and DV D/video
disclosed the firing of 25 staffers
and said it plans to sell its U.K.
operation and shutter its Canadian
business in an effort to cut costs.

Stevie Nicks, left, shares the stage
with Sheryl Crow, who collaborated
with Nicks on her new Reprise album,
“Trouble In Shangri-La.”

Touring is a key component of the
“Shangri-La” marketing strategy. But
don’t expect Nicks to drench the set
with songs from the new album. “I
learned an important lesson back dur-
ing the first ‘Rumours’ tour with Fleet-
wood Mac,” she says. “You can't shove
new songs down your audience’s throat.
You can do three or four at the most.

“On that ‘Rumours’ tour,” Nicks
adds, “we did most of that album, and
people didn’t want any part of it. They
want familiarity. They want the com-
fort of songs that feel like old friends.
You can't exploit your fans by forcing

them to embrace songs they don't
know yet.”

Nicks may offer a blend of classics
and new material on her U.S. tour
planned to run from mid-June through
September (booked by the Howard
Rose Agency). But in a “fair trade-off,”
she is planning to perform much of
“Shangri-La” during a showcase in Los
Angeles shortly before the set’s
release.

Although Reprise is considering
additional showcases, label executive
VP Rich Fitzgerald says the label will
host playback-listening parties for the
album in New York and Chicago in the
coming weeks.

“This record is clearly from the
heart—and it shows her as a fresh, vital
artist,” Fitzgerald says. “It's the record
her die-hard fans waited for; but it has
the potential to draw new admirers.”

Reprise will begin working two sin-
gles from the project at radio in early
April. Triple-A, mainstream rock, and
classic-rock formats will be served the
guitar-charged “Planets Of The Uni-
verse,” while pop and modern AC will be
offered the sweet, string-laden “Every-
day.”” A videoclip for the latter cut is being
planned for production in March.

Beyond radio, the label looks to ex-
plore Internet avenues by assembling
a Nicks page within the Warner/

Reprise site. The artist also maintains
her own well-constructed site, nicks-
fix.com, which will offer streaming
samples of “Everyday” in late Febru-
ary/early Maxch.

TV will also be a prime outlet for
Nicks. Spots on “Late Show With
David Letterman” and “The Rosie
O’Donnell Show™ are confirmed to air
around the album’s release, while other
shows—along with several “special”
tie-ins with VH1—are soon to be
locked in.

Label enthusiasm seems to be run-
ning high, but Nicks admits that she
isn’t the most competitive artist. “I'm
not willing to kick and scratch to win,”
she says. “That doesn’t mean that [
don't want to reach the largest possi-
ble audience. I'm one of the hardest-
working people you'll meet, but I'm
Just not driven by commerce. I make
music and want people to hear it. It's
that simple.”

Nicks—who is managed by Cheryl
Louis at the Howard Kauffman
Agency and whose songs are published
by Welsh Witch/Sony Songs (BMI)—
is philosophical about releasing an
album at a time when the music busi-
ness continues to be dominated by
teens.

“If you're in it for real, then that’s
what counts,” she says.

RY COODER RECORDS IN CUBA, BUT ONLY AFTER POLITICAL HASSLE

(Continued from page 6)

Warren Christopher promised
Berman that he would make sure the
full exemptions would be facilitated if
Berman would shelve his amend-
ment. He did. Then, “when State
went back on Christopher’s promise
last year,” says a source, “it really
pissed Berman off.”

Cooder is not one of Berman’s con-
stituents, nor has he contributed to
the lawmaker’s campaign war chest,
according to federal records.

Under pressure, the State Depart-
ment modified its stand last summer
and said Cooder would be granted a
license to travel to Cuba—but only if
he agreed to forgo all proceeds from
any resultant albums. Cooder reject-
ed the terms.

On Aug. 18,2000, an upset Berman
wrote to President Clinton for help.
“Now for the first time, the State
Department is allowing an American
musician to create a record album
with a Cuban musician . . . but only if
the American musician agrees to
forgo all profits. This is not only
absurd . .. but it violates the 50% of
the Berman [cultural exchange]
amendment that the State Depart-
ment adopted back in 1988, he wrote.

“What Ry Cooder is asking for is a
fraction of what the Berman amend-
ment, as enacted, sought to provide—
i.e., he merely seeks authorization to
preserve a historic cultural genre
before the musicians pass on,” Ber-
man continued, “thereby acquainting
Americans and the world with pre-
Revolution music that was shunned
by the Castro regime. Yet, the State
Department seeks to shut down those
efforts and make it extremely unde-
sirable for Ry to proceed. Mr. Presi-

dent, this case needs your attention,
and it needs it quiekly.”

Cooder reapplied for a license in
November, and he wrote to Samuel
Berger, Clinton’s national security
adviser, about his problem with the
State Department and OFAC. Cood-
er’s application was approved Jan. 17.
According to a Feb. 2 story on the
Cooder matter in The Baltimore Sun,
Berger had called Albright during the
Clinton administration’s final days,
and both agreed that the application
should be approved.

According to a letter obtained by
Billboard, President Clinton also
wrote back to Berman, thanking him
for his “continued involvement” and
confirming that OFAC “has decided
to grant Mr. Cooder’s application and
to allow him to retain any proceeds
that may be generated as a result of
his work.”

“In my view,” wrote Clinton, “this
is precisely the sort of exchange be-
tween Americans and Cubans that
our people-to-people policy was de-
signed to achieve, [which is] to expand
the links between our two peoples
without strengthening the Cuban
government.”

Yet sources report that earlier this
month a State Department official cir-
culated the fact that Cooder made a
$10,000 campaign contribution to Sen.
Hillary Clinton, D-N.Y., at a fund-
raiser this fall, raising questions about
a possible link between the approval
and the contribution. A State Depart-
ment spokesman had no comment.

According to federal records avail-
able on the opensecrets.org Web site,
which gives information about cam-
paign contributors and recipients,

Cooder indeed made the contribution.
But the data also show that he and his
wife contributed to the campaigns of
a number of Democratic candidates
(including Feinstein), though not
nearly as much.

Karen Dunn, Sen. Clinton’s press
secretary, says there was no connec-
tion between Cooder’s campaign con-
tributions and the Treasury Depart-
ment’s approval of a new Cooder trip.
“The senator was not involved in this
matter.”

The suggestion that President
Clinton intervened as a result of the
contribution to his wife’s campaign
seems a far stretch, say insiders
here—especially in light of remarks
by an administration official to The
Baltimore Sun that Berger and Al-
bright had acted on Cooder’s behalf
without knowledge of a contribution.

Correspondence also clearly shows
that the former president and his chief
of staff, John Podesta, were aware of
Berman’s request for intervention
four months before the contribution to
the Hillary Clinton campaign.

Cooder’s lawyer, Candice Hanson,
says that neither she nor her client
wants to discuss the contribution
because they don’t want “to give any
credence to this smear attempt.”

Reflecting on the long, hard road,
Cooder tells Billboard, “Sometimes
you have to deal with another kind of
reality [other than music]. It’s taken
us 13 months of hard work to finally
acquire this license, which should
have been guaranteed under the
Berman amendment. We very much
appreciate everything that was done
for us during this long process.”
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Ben Harper And The Innocent Griminals Go ‘Live From Mars’ On Virgin

BY WES ORSHOSKI

NEW YORK—Ben Harper’s got
some decisions to make. He’s
nearly through listening to the
tapes of almost every show he
and his Innocent Criminals have
performed over the past three
years. And now it’s time to decide
which songs—from that stack of
more than 500 shows—will go on
his first live album, “Live From
Mars.”

Harper, like many artists
before him, could simply pick one
of those shows, put it out, and be
done with it. But his legion of fans
deserves better, he says. He and
the Innocent Criminals put in the
time listening to all those tapes so
they could give those fans some-
thing special.

But still, exactly what will go
on the record—slated for a March
27 release on Virgin—hasn’t yet
been decided. Harper’s talking
about including a version of
“Faded” that segues into Led
Zeppelin’s “Whole Lotta Love.”
There’s his acoustic rendition of
the Verve’s “The Drugs Don’t
Work.” Maybe “Forgiven,” off
“Burn To Shine,” or “Mama’s Got
A Girlfriend Now,” from his first
record. Most likely, the set will
include Harper’s cover of Marvin
Gaye’s “Sexual Healing.”

Despite such uncertainty, the
singer/songwriter says the live
album is something he and the
band want to get out of their sys-
tem now. “If we don’t do it now,”
he says, “we will amass an insur-
mountable amount of material to
go through. I mean, we've
recorded every show for the last

five years. It’s daunting the
amount of listening we’ve had to
do and even still do.”

And it makes sense to put alive
album out now, after four studio
albums, he believes. “You don’t
really want to make a live record
with more than four records out,
because four records’ worth of
material is just so much to go
through,” he explains. “Once you
start getting into five, six, or
seven records, it will water down
that live record because you’ll
take so little off each one. This
way, we can take a chunk off each
record and have it represent the
records respectably and still be
autonomous.”

Well aware of the relative ease
with which his fans can obtain
bootlegs of his shows—either
through Napster or select brick-
and-mortar retailers—Harper is
doing his best to ensure that
“Live From Mars” is a must-have
for fans. The package will include
two CDs; the first an electric set
with the Innocent Criminals, the
second a collection of solo acoustic
performances culled from radio
station appearances and other
sources.

“I want people to go, ‘You know
what? This band is on,” ” he says.
“I want people to go, ‘I wanna see
these guys.””

Though the band has five years’
worth of tapes to pick from, the
tracks will probably come from
shows that took place over the
past two years, during which the
band—Harper, bassist Juan Nel-
son, drummer Dean Butterworth,
and percussionist David Leach—
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recorded its best live perform-
ances, Harper says.
The album’s first single will

BEN HARPER & THE INNOCENT CRIMINALS

most likely be “Sexual Healing,”
says Ray Cooper, co-president of
Virgin Records America. “We
think it’s got opportunities to con-
tinue to broaden the audience,
eventually in the way that ‘Steal
My Kisses’ did off the last album,”
he points out, adding that the
label has yet to determine which
formats will be serviced the song.
All major music-video networks
will be sent live footage of Harp-
er and the Innocent Criminals
performing the song in Paris and
Denver, two of his biggest mar-
kets.

“I think, inevitably, you look at
there being a ceiling, as far as live
records are concerned. And Ben’s
audience is such a wide audience
these days, and a growing audi-
ence, and a loyal audience, that
we’re thinking this record could
do very, very well,” Cooper says.
“We're hard-pressed at this stage
to put any definite numbers on it,
but we’ll probably be shipping
somewhere in the region of at
least 100,000 for a double album,
which is quite strong.”

Based on the sales of Harper’s
catalog, “Live From Mars” will no
doubt do well at Amoeba Music in
San Francisco, says head buyer
Roxanne Pettersen. “The ‘Burn
To Shine’ album, which came out
in '99, sold 545 copies this past
year. So, | anticipate doing those
numbers, if not more,” she says.
“All his other stuff just continues
to sell. We don’t have to adver-
tise, we don’t have to put it on an
endcap; people just come in look-
ing for Ben Harper. It really
kinda surprises me. I'm not real-
ly sure what it is, but people find
him mesmerizing. They are
drawn to him.”

Some fans got a taste of a
Harper live album in 1997, when
Virgin bundled a free live EP
with 50,000 copies of the “The
Will To Live” album. Many more
will have a chance once a docu-
mentary of the band—shot by
photographer Danny Clinch—is
released later this year.

Harper says he’s thinking about
releasing another live album after
his eighth studio release. But that
could change quite quickly. “At
the same time, we may take the
Pearl Jam route,” he says. “After
this is out for a few months, six
months maybe, we may release
every show we’'ve ever done

online or something.”

The L.A.-based act is now play-
ing secondary markets in the U.S.
That tour will extend, hitting
larger markets, through the sum-
mer. Harper is also set to perform
on ESPN'’s first action sports and
music awards show, airing April
10. After the tour, he and the
band plan to take a break and
then head back into the studio to
record their next album, which
Harper hopes to finish recording
in December or January.

“We've got a couple of albums’
worth of material, man. We’ve got
material for days,” Harper says.
“It’s just a matter of sitting down
with it and working out each oth-
ers’ parts, playing it over, and
just really familiarizing ourselves
with it and bringing the best out
of the studio from it.” A likely
candidate for the next album is a

new song called “Blessed To Be A
Witness,” and another, older num-
ber entitled “Touched By Your
Lust.”

For both Harper and his fans,
“Live From Mars” has been a
long time coming. He says it will
be nice to finally have a live
album in stores. “After every
show, two times, minimum—if not
four—I hear, ‘You guys should
put out a live record,’ ” he says. “I
hear that often enough to know
that I want do this so that it can
be done. It’s been brought up so
many times that it’s an obvious.
This band, I think, is known as a
live band. And it seems to me that
it is. And I think, why not put out
arepresentation of that? Why not
make that move? You know,
again, because that is much of
what this band is known for; it’s
just time to do it.”

amusement
b U s i n e s s |-

Gross Attendance
ARTIST(S) Venue Datefs) Ticket Price(s) Capacity Promoter
BACKSTREET BOYS, NELLY, | Georgra Dome Jan 27 s T a8 SFX Music Group
| L4 Atianta 50/$49.50 56,432 %
| *ger % e 3 220
| # 2
I
Epmapacons de >e%§i 3‘ e
7 e B
" BACASIREST BOYS | o4 | National Car Rental Jan. 22-24 LI T wams SFK Music Group
v FE Center 585350 EETE
ER - Sunrise Fla SRR g
i o S
1% «; P 1) ée& s W
I &
o *f‘%&/@{w@
« BILLY IDEL & ELTON J0HK | Delta Center Jan. 29 11686400 15 4 | United Concerts
4 FEE L Salt Lake City FIIARES sl e
o e £
s % & o
EiEs ase il Crp=s <ok 2
BACKSTREETBONS »» | Charlotte Cobseum  Jan. 26 00535 18164 52| SPCMustc Group
| Chariotte NC L1 i
& et # w g
A #, = -
STIME SOPHIER, | Teco Arena Jan. 27 TR §1 Fantasma
HEWHIRS. | Fort Myers, Fla L5 st # Productions
e . o £
% YR K3 s E # E
A2 L e
o i EE R L % a
: 3
e # e
STING, EVRN & MRDN Veterans Memorial ~ Jan. 24 431000 LE Fantasma
Coliseum 138, 75004R.75 2 selbaug Productions
» Jacksonville Fla % ST
5 R = sy #
*, 9 Rk
- # EE 5;{:
ALAN JACKSON, SARA Mellon Arena Feb 2 . 3361928 % . I ##<L Vamell Enterprises
iy g Pittsburgh » 11 660
i E}&w o % THE ey #
#, # % £ &
; % o
£
e
LAN INCESON, SARA Paface of Auburn Feb 3 susa ¢ x¥: ] Palace Sports and
A ® Hills $3450/82750 ;' 14842 « | Entettanment lnc
b Auburn Hills Mich g e w ot g ¢
7 > y : = i <
P £ N
% R iy I
STING, SOPHIES Stephen C. 0'Connell  Jan. 26 $285.411 3.915"“2 Fantasma
HAWKINS Center $59.75/834.75 sellaut Productions
Gawesville, Fla £
o I, LR
& % é«» % |
— s ‘». L el L fee ek
STING, EVAN & JARON ~ #* | Pensacola Civic Jan. 23 S0 841 5205 Fantasma
Center T LT T R R ) Productions
ik Rl Pensacola. Fla T
<3 # o
* * *

Copyrighted and compiled by Amusement Business, a pubtication of Billboard Music Group
Boxscores should be submitted to: Bob Allen Nashville. Phone: 615-321-9171,
Fax: 615-321-0878. For research information and pricing, call Bob Allen, 615-321-9171

14

www.billboard.com

www.americanradiohistorv.com

BILLBOARD FEBRUARY 17, 2001


www.americanradiohistory.com

Artists & Music

ITALIAN MUSIC AWARDS

(Continwed from page 8)

event for musie, which has an
increasingly hard time getting air-
play in [taly.”

Giorgi believes that this second
objective was achieved. In fact, the
organizers were unable to per-
suade the state-owned station,
RAI 2, to broadeast the event live,
which was just as well, because
proceedings started an hour late.
(The show began at 8 p.m.; it was
broadcast at 11 p.m.) Its audience
share was 10.19%, an average total
of 986,000 viewers.

According to Mazza, “We had
been told that a share of 8% would
have been reasonable. Given that
this was our first time out, we're
pretty pleased.”

But the audience figures are
small when compared with the 18-
million strong audience of the San
Remo Festival, which could be
even higher if, as rumored, for-
mer President Clinton gets to
blow his sax.

The FIMI Awards did not make
for riveting TV viewing, observers
say. Live performances by acts like
Shivaree and Morcheeba received
praise, as did Italian artists Max
Gazzé and Bluvertigo, who jammed
together, and Carmen Consoli, who
was accompanied by innovative
orchestral group Quintorigo. Yet
the off-the-cuff interviews, which
lacked the teleprompter slickness
of the Oscars, only seemed to hold
up the proceedings, which took
more than two hours

The Milan daily, Il Corriere
Della Sera, described the show as
“a bit boring,” while British DJ
Grant Benson of the RTL 102.5
network confessed to having
“switched off after about 10 min-
utes. Dollybirds in bras asking
inane questions. Sometimes |
wonder whether Italian TV, or at
least RAI, actually try and make
a potentially great event as bad
as possible.”

The pop group Lunapop, which
dominated the Ttalian charts in
2000, swept the event with four
awards (best Italian group, new
act, album, and single), and the
event was pretty much its show.
That was ironic, since the poor rat-
ings of the band's pre-Christmas
concert, which TV erities nick-
named “Lunaflop,” had reportedly
prompted RAT to stage the awards
show on late-night TV.

Sicilian singer/songwriter Con-
soli won two awards (best Italian
female artist and video), Luciano
Ligabue won best [talian tour, and
Eiffel 65 was best Italian dance
act. Adriano Celentano (best [tal-
ian male artist) didn’t show up to
collect his award, nor did the three
international winners: Carlos San-
tana (best international male
artist) had nothing to say; Bono
sent a video message on behalf of
U2, which was voted best interna-
tional group; and Anastacia (best
international female artist) told
her Italian fans in a video, “See you
in San Remo,” which suggested
that her marketing people had
done their TV-audience homework.
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‘Music Of Hope’ Gives Gancer Society A Hand

BY JIM BESSMAN

NEW YORK-——Spiritually uplift-
ing new compositions and orches-
trations from Paul McCartney
and Billy Joel are included on
“Music Of Hope,” a collection fea-
turing the New York Philhar-
monic and the London Symphony
Orchestra that is designed to
benefit the American Cancer
Society.

Due Tuesday (13), the set will
be available via the Koch-distrib-
uted Tim Janis Ensemble
Records. It features Ray Charles;
pianists André Previn and
Emanuel Ax; solo violinists Glenn
Dicterow and Carmine Lauri; and
conductors Kurt Masur, John Wil-
son, and David Snell. It was pro-
duced by Matt Singer, who had
previously worked with contem-
porary classical composer Tim
Janis on a benefit CD on behalf of
the People’s Princess Charitable
Foundation.

“Fighting cancer is such a uni-
versal cause, and we wanted to
do all we could to help out,” says

Billboard.

Singer. “But another part of the
concept was to create music to
uplift people’s spirits, inspired by
some of the work I’ve done with
Tim. He has an amazing track
record for music that heals the

‘[Music] uplifts
people’s spirits to give
them hope and strength
to fight diseases’

- MATT SINGER -

spirit. Many in the medical com-
munity rely on it to help people
through chemotherapy and other
such treatments.

“From [Tim], I’ve learned how
music really can help people,”
Singer continues. “It doesn’t cure
diseases but uplifts people’s spir-
its enough to give them hope and
strength to fight diseases like
cancer.”

Noting the death of his aunt
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from cancer last year, Janis says
he’s honored to support an
organization like the American
Cancer Society, which receives
100% of the album’s royalties.

“I get hundreds of E-mails
from people who use my music to
help them through difficult peri-
ods in their lives and from clin-
ics which play it for their
patients,” he says. “When I com-
pose a piece, I try to soak up the
beauty around me at home in
Maine, to help open a window to
a better place for listeners—and
transport them out of their diffi-
cult situations.”

On “Music Of Hope,” Janis
points to the title track, his com-
position recorded by the New
York Philharmonic, as an anchor
for the set’s overall direction.

“Once the theme is developed,
it bursts out, and it just pulls you
in. It can really transport you to
a better place,” he says. “The
whole orchestra helps create a
powerful and uplifting sound that
brings out the emotion of the
piece.”

Singer adds that each composi-
tion was recorded specifically for
this project. “I was so impressed
with Billy Joel’s piece [“Elegy:
The Great Peconic,” performed
by the London Symphony
Orchestra] and the way the
remarkable spirit of his pop com-
position shined through,” he says.
“Also, it was thrilling the way
Ray Charles combined his classic
soul singing on ‘Amazing Grace’
with the huge sound of the Lon-
don Symphony.”

McCartney’s “Nova,” also per-
formed by the London Symphony
Orchestra, was another standout
for Singer. “Everyone knows he
has a remarkable gift for melody,
and ‘Nova’ is so moving and emo-
tional, with a striking clarinet
theme in the middle that really
sets the tone,” Singer says.

The benefit nature of “Music Of
Hope” should be a boon to its
sales prospects, according to
Michael Rosenberg, senior VP at
Koch International, which also
distributes Janis’ other record-
ings.

“Unlike some benefit projects,
there’s nothing controversial
about the American Cancer Soci-
ety,” says Rosenberg, who notes
Koch’s previous experience in
distributing benefit albums. The
key, he says, is publicity, “and
this is a natural for a major pub-
licity campaign.”

The album is also being fea-
tured on the society’s Web site
(cancer.org), as well as a “Music
Of Hope” Web site (music
ofhope.com). “We’re working
closely with the society to get the
word out through their 3,200
chapters and 2 million volun-
teers,” says Rosenberg, who
notes that 100,000 posters are
available, along with promotion-
al CDs.

The label is also looking for

(Continued on page 18)
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DMB’S ‘EVERDAY’ TURNS A PAGE

(Continued from page 12)

to make. He felt that something had
been unlocked, and he really wanted
to shine the light in on that.”

All of the songs from the Char-
lottesville sessions were shelved, and
when the entire band joined
Matthews to record the material, two
additional tracks were finished to
round out the entirely revamped
album. For a band whose material has
traditionally been shaped by an ethic
of “Play it live first, record it later,”
the new approach signals what Flohr
describes as nothing short of a total
reinvention.

“The motto ‘If it ain’t broke, don’t
fix it’ applied here,” he says. “The
band decided not only to {ix it, but to
totally dismantle and rebuild. It
became an even stronger foundation
than it was hefore. To me, that’s true
greatness. They looked themselves in
the mirror and said, *We ¢an do bet-
tery and went after it, rather than sue-
cumbing to the pressure of just put-
ting a record out.”

Due in no small part to Matthews’
willingness to embrace the electric
guitar as his primary instrument,
“Everyday” brings out an edge in
DMDB’s sound that may surprise some
longtime funs. No song runs past the
five-minute mark, and stridently
uptempo, melodically memarable cuts
such as “So Right,” “Dreams Of Our
Fathers,” and “I'ool To Think” mark

an evolution from the earthy sound of
earlier hits such as “Satellite” and
“Crash Into Me.”

“T think the music has a lot of move-
ment,” Matthews says. “It’s got a lot
of push. It’s driving. It's really fresh.”

The band took to this new approach
rather quickly, experimenting with
everything from tricky time signa-
tures to unusual instrumentation.
Moore employed a 6-foot-tall contra-
bass clarinet on the tear-jerking “The
Space Between,” which is tapped as
the next single, while Lessard often
utilized a bass made out of timber
from a shipwreck that had been
buried for 200 years urider silt in Lake
Superior.

And while “Before These Crow-
ed Streets” often seemed weighed
down by an abundance of guest musi-
cians, “Everyday” puts the spotlight
back on the band’s signature instru-
mental interplay. Aside from Ballaid’s
keyboard work, the only notable out-
side additions come from South
African vocalist Vusi Mahlasela on the
title track and Carlos Santana on
“Mother Father,” a rumination about
social responsibility that Matthews
wrote with the Latin guitar legend in
mind.

As usual, touring will be a crueial
part of the marketing plan, according
to the band’s managet, Coran Cap-
shaw. In 2000, DMB was the third-

highest-grossing touring act in the
world, bringing in nearly $59 million
in 52 dates (14 of them at stadiums),
according to Billboard’s sister publi-
cation Amusement Business. Anoth-
er 11 arena shows in December that
missed the Amusement Business
deadline brought the band’s total for

‘We walked in the

room on that first

day, and we were
having fun together’

- DAVE MATTHEWS -

last year to just under $68 million.
This time around, the venues will

generally be larger, with the tour

swinging toward an even split
between stadiums and outdoor
amphitheaters. A five-month North
American trek will begin April 21 in
Charlottesville and will hit such sto-
ried stadiums as Los Angeles’ Dodger
Stadium (May 22), Atlanta’s Turner
Field (June ), Chicago’s Soldier 1'ield
(July 6), and Dallag’ Texas Stadium
(July 15), which is the final stop of the
tour’s first leg.

To maximize pre-release interest in
the project, the band will be extreme-
ly visible around street date, says

Hugh Suratt, RCA’s VP of market-
ing. “I Did It” will see its live debut
Feb. 24 on “Saturday Night Live.”
Two days later. the band will play on
“The Late Show With David Letter-
man.” A PBS special, hosted by Char-
lie Rose, will air that same week
(Rose also profiled the band on “60
Minutes 11" in January). A video for
“I Did It,” shot in Miami by director
Dave Myers (‘N Syne, Kid Rock) will
premiere Feb. 15 on MTV, MTVZ,
and VHL

In a move that tuiumed a few heads
in January, the band pacted with con-
troversial musie-file-swapping com-
pany Napster to make “I Did It”
available as a legal, free download.
“Napster: It is the future, in my opin-
ion,” Matthews says. “That’s the way
musie is going to be communicated
around the world. The most impor-
tant thing now is to embrace it, and
that was the spirit by which we did
this co-promotion.”

RCA is sponsoring a pre-order
campaign at the Web site dmb-every-
day.com, where fans can download
sound elips from the album and view
behind-the-scenes and interview
footage. The site is mirrored on the
band’s official Web site (dmband.com),
which is due to relaunch with a brand-
new look prior to street date, accord-
ing to Capshaw.

To reinforce the band’s core follow-

ing in the college marketplace, Suratt
says a TV ad campaign has been
designed to impact during key college
basketball games leading up to the
NCAA tournament in Maich.

RCA is banking on the strength of
“Everyday” to translate DMB's mass
appeal in North America to the rest of
the world. The North American tour
includes dates in Mexico, and the band
is expected to tour internationally
later this year: DMB got an advance
taste of worldwide enthusiasm for its
musie when it played in front of more
than 150,000 people at the Rock In Rio
festival in mid-January.

Capshaw reports that the next in
the act’s immensely popular series of
live concert releases is already “in the
pipeline” but will not hit stores until
late this vear at the earliest. Priorlive
releases have sold a combined 3.85
million copies in the U.S., according
to SoundScan.

With only bigger and better things
in his band’s future, Matthews is
excited by the prospect of presenting
his music to new audiences, be they
big or smull. “Right now, it makes
sense for us to play in bigger venues,”
he says. “We've made the presentu-
tion more extravagant, but we
haven’t lost any of the spontaneity,
because we're working with the same
people we always have. We're grow-
ing together.”
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‘MUSIC OF HOPE’ GIVES CANGER SOCIETY A HAND

(Continued from page 16)

heavy retail visibility. “Our
field marketing staff is very
aggressive in getting displays
up in stores and in-store play,”
he says. “Musically, this is such
an appealing project: The more
people who hear it, the more
successful it will be. We're
booking a lot of listening-sta-
tion promotions.”

Koch hopes its customers at
retail will do their share in pro-
viding free or reduced-cost ads
and is supplying point-of-pur-
chase materials, including
album flats, posters, and bin
cards. “An E-mail campaign hit
up every account we could
think of, asking if they wanted
us to put up their Web address-
es for pre-orders, ete.,” says
Rosenberg. Koch has also serv-
iced the CD to 300 classical sta-
tions and set up “Win before
vou buy” campaigns at radio
with preview broadcasts in key
markets.

Discussions are in progress
with PBS-TV for a fourth-quar-
ter special, and there’s a possi-
bility for a “Music Of Hope”
concert with the New York
Philharmonie, adds Rosenberg.

“Any time something like this
comes up it’s a good thing,”
says Eric Davidson, buyer for

the Woodland, Calif.-based Val-
ley Media distributor. “We’ll
add it in our street-date publi-
cation gratis, and hopefully
other dealers will, too. It’s time
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Everclear Strikes Platinum. Capitol act Everclear recently received platinum cer-

for people in the industry to
step up and be part of it, with-
out thinking about sales so
much as the human element.”
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tification awards from the Recording Industry Assn. of America (RIAA) for its album
“Songs From An American Movie, Vol. One: Learning How To Smile.” The set has
spawned the successful singles “Wonderful” and “AM Radio.” The band is pro-
moting the companion collection “Good Time For A Bad Attitude,” which features
the rock radio hit “When It All Goes Wrong Again.” Pictured, from left, are Roy Lott,
president/CEQ, Capitol; Darren Lewis, Everclear’s manager; Everclear members
Greg Eklund, Art Alexakis, and Craig Montoya; and Perry Watts-Russell, senior VP

at Capitol.
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DIGGING FOR GOLD: Ari Gold is about to hit pay dirt. After
relentlessly plying his musical wares in nearly every club with-
in his New York home base, he’s getting his first big break—
thanks to a fruitful connection with famed tunesmith Desmond
Child.

Gold caught Child’s eye during a recent gig. A fast friendship
led to Child offering Gold a sterling (and hit-worthy) new com-
position, “Review My Kisses,” to add to his set. In fact, Child is
expected to briefly join Gold onstage when the singer begins a
month-long stint at New York’s famed Fez nightclub Feb. 15.

“It’s such an exciting time
in my life and career,” the
artist says with a smile.
“Things are taking off. It'sa
great time for me, creative-
ly.n

“Review My Kisses” fits
nicely into Gold’s repertoire,
which is steeped in sticky
pop melodies, sing-along
hooks, and butt-shakin’ funk
rhythms. His self-made,
eponymous disc is rife with
accessible material—most
notably “See Me Through”
and “Don’t Come For Me.”

“] enjoy performing [“Review My Kisses”] because there’s a
lot of pain in that song,” he says.

Besides mining solid, radio-ready material, Gold is intent on
cultivating his image as an openly gay artist. He says that he
takes immeasurable pride in being able to “make a CD with
complete freedom . . . to say what I want and to make a CD that
I did not have when I was growing up.”

For more information, visit Gold’s Web site, arigold.com, or
E-mail him at arigold@arigold.com.

‘It’s such an exciting
time in my life
and career. Things
are taking off. It’s
a great time for
me, creatively’

- ARI GOLD -

RIDIN’ THE TRAIN: The strong suits of Washington, D.C.” s
Eric Brace and Last Train Home are front man Brace’s easy-
going, heart-on-his-sleeve tunes and his lopsided-grin onstage
delivery. He and LTH are certainly the most popular band in
town with the white college-age caps-on-backward crowd, as
well as with post-grads and listeners in their 30s.

His growing fan base underscores his belief that at least some
listeners in the country today might be hungry for what he and
LTH offer, which, at its base, is a kind of heightened normal-
ey—no angst or alienation; jes’ groovin’. Offhand yet confident,
Brace is a kind of latter-day alt.country Crosby—Bing, not
David. As the old Schwepps’ ad put it, he’s “curiously refresh-
ing.”

Generally, the band builds on the singer/songwriter’s main
foundations: country-rock and ’80s power pop. But Brace does-
n’t think of himself as retro. He just puts great stock in the time-
less power of strong melodies, solid arrangements, and hooks
the size of the QE2’s anchors.

He draws most of his lyrics from the endless deep-blue well of
the ditched and detached, but he serves up the tearjerkers
(some with happy endings) with a smile. A few are confections,
like the irresistible “Donut Girl,” drawn from his second and lat-
est album, “True North,” (Adult Swim Records), which does for
Krispy Kremes 'n romance what Willis Alan Ramsey’s tune did
for muskrats and love more than 25 ago. Think the Mavericks
doing Poco’s “Crazy Love.” (Hey, it works.)

He knows the chances of breaking into the mainstream via a
major label deal are slim—as in most other markets, no vocal
artist from the D.C. area more than 28 years old has been signed
for 15 years (Mary Chapin Carpenter was exactly 28 back in
'8¢ when Sony signed her.) But it doesn’t seem to worry him.
Contact: Adult Swim Records, P.O. Box 1535, Arlington, Va.
22210-0835, or lasttrainhome.com.

Assistance in preparing this column was provided by Bill Hol-
land in Washington, D.C.
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OF HOT PROSPECTS FOR THE HEATSEEKERS CHART *= BY TARLA HAY

TAKING R&B BY STORM:
Los Angeles-based R&B
singer Tank is off to a promis-
ing start for his debut album,

DJ Tong. Several DJ-driv-
en compilations have been
hits on the Heatseekers
chart, and one that has
the potential of being a
Heatseekers hit is Pete
Tong’s “Essential Mix,”
due March 27 on London-
Sire Records. The British
DJ has been been the
host of BBC Radio 1's
“Essential Selection” show
for the last several years,
and he is the founder of
record label FFRR, whose
roster includes Goldie and
Orbital. Tong, who says

he doesn’t “want to be
pigeonholed,” is expected
to tour around the time of
the album’s release.

“Force Of Nature,” due
March 13 on Blackground/Vir-
gin Records, home of Aaliyah.

The album’s second single,
“Maybe I Deserve,” is moving
up the Hot R&B/Hip-Hop

Singles & Tracks chart, where
it stands this issue at No. 33.
The song is No. 31 on the Hot
R&B/Hip-Hop Airplay chart.
The video is currently getting
medium-rotation airplay on
BET.

The album’s first single,
“Freaky,” was released last
September and helped bring
awareness about Tank, as the
single was serviced to R&B
radio.

Tank, whose image is
described by his

Henry’s R&B. Carl B. Henry
describes the music on his
album “RNB” (due April 7
on Madison/CMC/Beyond
Music) as “a new, vintage
R&B sound.” The album’s
first single is “Gimme Love.”
; The Montreal-based Henry

I e 12 | bas shared concert bills with

e such acts as TLC, Mary J.
Blige, and Next.

REGIONAL HEATSEEKERS NO. 138

record company as
a cross between R.
Kelly and DMX is

Jamie O’Neal, Shiver

mer “Seinfeld” star Jason
Alexander on the album
track “Hangin’ Around With
You.”

In 1999, Chenoweth won a
Tony Award and Drama Desk
Award for best actress in a
musical for her role in “You're
A Good Man, Charlie Brown.”
She also appeared in ABC-
TV’s version of the musical
“Annie.” Sony plans to adver-
tise “Let Yourself Go” during
“Kristin” when the show is on

the air.

MOUNTAIN

NORTHEAST
Pru, Pru

expected to do a
promotional tour
around the album’s
release date.

KRISTIN LETS
GO: Tony Award-
winning Broad-
way singer Kristin

| 0 UTKAST
CREW MEM-

\

EAST NORTH CENTRAL
Uncle Kracker, Double Wide

'MIDDLE ATLANTIC

BER: Feb. 27 is the
release date for
“The Skinny” (Aqu-
emini/Elektra
'| Entertainment),

Chenoweth may be
on the verge of

At The Drive-In, Relationship Of Command ‘

l\\ At The Drive-in, Relafionship Of Command the solo album

WEST NORTH CENTRAL T = = " debut from Out-
Jamie O’Neal, Shiver SOUTH ATLANTIC Kast crew member
| Donnie McClurkin, Live in London And More... Slimm Calhoun.

PACIFIC

N

major stardom: She
will star in her own
prime-time NBC sit-
com, “Kristin,” set to
debut sometime this
year as a mid-season replace-
ment. The arrival of her new
TV series will probably help
boost sales for her latest
album, “Let Yourself Go,” set
for release Feb. 27 on Sony
Classical. The set consists of
vocal classics from the "20s to
"40s, and she duets with for-

N

1 SOUTH CENTRAL
I Big Moe, City Of Syrup

W
THE REGIONAL ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

PACIFIC SOUTH CENTRAL
At The Drive-tn Relationship Of Command . Big Moe City Of Syrup
Paulina Rubio Paulina Lil' Keke From Coast To Coast
Vicente Fernandez Hrstona Oe Un Idolo Vol. 1 Intocable Es Para Ti
Jamie O'Neal Shiver Jamie O'Neal Shiver
New Found Glory New Found Glory Lil' Flip The Leprechann
Juan Gabriel Abrazame Muy Fuerte Uncle Kracker Double Wide
Doggys Angels Pleezbaleevit! . Keith Urban Keith Urban
St. Germain Tourtst Lir 0 Da Fat Rat Wit Da Cheeze
Delerium Poem . Donnie McClurkin Live In London And More...
The Donnas The Donnas Turn 21 . Paulina Rubio Paufina
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He has appeared on
OutKast’s albums,
and Calhoun’s first
single, “It’'s OK,”
features André
3000 of OutKast.
The video for the
song has received significant
airplay on BET, and Calhoun
will be featured on OutKast’s
U.S. and European tours set
for later this year.

TICKING POP BOMB:
Female teen pop group Tik
N’'Tak had a No. 2 hit in its

native Finland with “Don’t
Turn Back.” The single, which
was released Feb. 6 in the
U.S., received advance airplay
last year on Radio Disney. Tik

Satcher Steps Out.
Country songstress Leslie
Satcher, a noted song-
writer/backup singer,
makes her solo album
debut with “Love Letters”
(Warner Bros. Nashville).
Satcher says she “didn’t
plan to be a writer. I've
always wanted to be an
artist.” Satcher has written
songs for such artists as
Vince Gill, Lee Ann Wo-
mack, Pam Tillis, and
Reba McEntire.

N’'Tak was also part of last
year’s Radio Disney tour.

Tik N'Tak’s debut album,
“Friends,” is set for a U.S.
release April 10 on MCA
Records. The group is cur-
rently on tour with Aaron
Carter. Tour dates include
Feb. 20 in Boston, Feb. 25 in
Detroit, Feb. 28 in Chicago,
and March 4 in Cleveland.
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» GLORIA ESTEFAN

Greatest Hits, Volume 2

PRODUCERS: various

Epic 05396

Estefan’s endurance as a consistently
high-quality performer is affirmed on
her second compilation of hit singles.
As evidenced by sophisticated fare
like the sleek “I’m Not Giving You
Up,” she has come a long way from
the earthy belter who made top 40
noise as front woman of Miami Sound
Machine on “Conga” (here in an
underground house version remixed
by her son, Nayib, and “Little” Louie
Vega). “Volume 2" ulso asserts Este-
fan's pop credentials via such uptem-
po dance hits as “Turn The Beat
Around.” The real draw of this set,
though, is the trio of new tunes that
suggests a vibrant creative future.
“You Can’t Walk Away From Love”
(featured in the upcoming film “Origi-
nal Sin”) is a dramatic slow jam, while
“1 Got No Love” is a sultry R&B shuf-
fler. The true standout is “Out Of
Nowhere,” an anthemic dance track
that demands radio and turntable
support. It could have the juice to cat-
apult Estefun into a new phase, one
conceivably leading to “Volume 3.”

 STEPHEN MALKMUS

Stephen Malkmus

PRODUCER: Clarence Skiboots

Matador OLE-444

It should come as no shock to those
well-versed in Pavement's modus
operandi—catchy tunes steeped equal-
ly in sarcasm and sincerity—that the
solo debut of the defunct band’s front
man, Stephen Malkmus. is as witty as
it is melodic. For those not tamiliar
with Pavement’s early-’90s indie-rock
piloneering of a sub-genre pundits
dubbed “slacker rock,” one listen to
Malkmus’ solo debut will make the atti-
tude immediately tangible. Lines like
“I'm not what you think I am/I'm the
king of Siam/I’ve got a bald head/My
name is Yul Brynner/And I am a
famous movie star” (from the track
“Jo Jo's Jacket”) exemplify the glib
non sequiturs Malkmus tends to voice.
Beyond the bookish lyrics, Malkmus
has composed an album of brilliant
songs. with creative intros, off-kilter
arrangements, and well-placed effects.
Highlights include “Church On White,”
“Discretion Grove,” “Vague Space,”
and “Deado.”

* TRAM

Frequently Asked Questions

PRODUCER: Neal Avron

Jetset Records TWAD35

One could label Tram’s sophomore
album “hopeless,” but only if that per-
son is alluding to the fact that it's hope-
lessly beautiful. Consisting of British
mates—Paul Anderson and Nick

SPOTLIGHT

JONATHA BROOKE
Steady Pull
PRODUCERS: Bob Clearmountain, Jonatha Brooke,

Ryan Freeland

Bad Dog/Koch International 60701

On the first studio effort for her new
indie label, Bad Dog, venerable folkie
Jonatha Brooke has decided to crank
up the eleetric guitars and pump up
the rhythms. It's not a complete
departure, but “Steady Pull” shows
the artist at her most playful and
unabashedly sexy. She doesn’t aban-
don the acoustic, introspective tone
that has garnered her an ardent cult
following. Rather, Brooke bolsters her
tried-and-true sound with some con-
temporary (and commercially competi-
tive) sonics. It’s a complementary
blend that works best on the standout
cuts “How Deep Is Your Love"—with
its rich harmonies and hip-hop-fla-
vored beats—and the title track, an
anthemie stomper with guest rhymer
Michael Franti of Spearhead. Added
star power comes courtesy of former
Crowded House leader Neil Finn, who
harmonizes on the elegantly sensual
“New Dress.” Triple-A programmers
are now noshing on “Linger,” a safe
single selection that should inspire fur-
ther investigation into this highly sat-
isfying collection.

Avery—and originally a punk band,
Tram ably makes mellow, mellifluous
pop/rock masterpieces. While the band’s
latest album, “Frequently Asked Ques-
tions,” is a sullen work, its wistful ele-
gance separates it {rom the rest of the
“modern life is rubbish” pack. Soft
drums, slight horns, pretty guitar work,
unobtrusive string sections, gradual
basslines, light pianos, and ethereal
lvries are the elements that inject this
set with a precise, lo-fi, Nick Drake-like
appeal. Most-treasured cuts include
“Now We Can Get On With Our Lives.”
“He Walks Alone,” and “Folk.” Contact
212-625-0202.

SPOTLIGHT

DIANNE REEVES

The Calling—Celebrating Sarah Vaughan
PRODUCER: George Duke

Blue Note 27694

Reeves can wrap her voice around a
melody like few other current jazz
singers, hitting the high notes, the low
notes, and everything in between as
she caresses every phrase with palpa-
ble warmth and joy. Proving that her
voice ean work its magic in august
company, Reeves playfully navigates
10 songs associated with the leg-
endary Sarah Vaughan (plus one ovigi-
nal tribute), channeling the classic
melodies with grace. Although paying
homage, Reeves puts her own dramat-
ic stamp on the material, from her in-
spired seats on the swinging “Lullaby
Of Birdland” to her sterling reading of

the lushly orchestrated “It You Could
See Me Now.” The arrangements,
mostly by long-time Reeves cohort
Billy Childs, put the singer’s voice out
front, surrounding her with some of
the best players in jazz— including
pianist Mulgrew Miller, guitarist Rus-
sell Malone, saxophonist Steve Wilson,
and trumpeter Clark Terry, who duets
charmingly with Reeves on “I Hadn’t
Anyone "THl You.”

* JIM WHITE

No Such Place

PRODUCERS: various

Luaka Bop 2438-49911

Three years atter White's astonishing
debut album, “Wrong-kyed Jesus.” we
have a worthy successor. “No Such Place.”
Beyond the oddly buoyant opening track,
“Handcuffed To A Fence In Mississippi,” it
is “The Wound That Never Heals” that
sees White wringing out his Southern
gothie vibe like a bloody bandanna. The
song is about a murderer who knows
exactly what it is she does—but when it
comes to the why, well, “it's just a condi-
tion she picked up as a child.” The sense of
alienation is palpable, and the notion that

SPOTLIGHT

S it [

VARTTINA
limatar
PRODUCER: Hughes De Coursan

NorthSide 6054

“Ilmatar”—the goddess of air—finds
Finnish folk artisans Viirttina deliver-
ing one of the group’s most innovative,
refreshing releases to date. The open-
ing track, “Itkin,” begins hauntingly
enough, but midway through, it evolves
into a euphoric burst of energy—and
then moments later, the same haunting
rhythms return. This seamless (and
effortless) yin-and-yang musical alche-
my permeates the act’s adventurous
eighth album, which finds Viirttind
further updating the Karelian runo
tradition of its past two albums (97s
“Kokko” and "98’s “Vihma”). Through-
out, the sparkling settings—which mix
traditional and modern instruments—
form a posteard-perfect foundation for
the celestial voices of Susan Aho. Mari
Kaasinen, Kirsi Kihkonen, and Riikka
Viyrynen. Contact 612-375-0233.

the human heart is dark and inexplicable is
the ruling perception. The one certainty
here is that this is 2 thoroughly engrossing
collection. “No Such Place” features sharp
contributions from Morcheeba, Sweetback
co-founder Andrew Hale. DJ/producer Q
Burns Abstract Message. and Sohichiro
Suzuki, formerly of Yellow Magic Orches-
tra and now with Japanese underground
outfit World Standard.

DAVID LASLEY

Back To Biue-Eyed Soul—Collected Works/
1966-1999

PRODUCER: not listed

Zacoda 001

You may not instantly recognize David
Lasley's name, but you certainly will
recognize the enduring tunesmith’s
repertoire of hit songs. Over the past
30-plus years. he has written such gems
as “Lead Me On” (for Maxine Nightin-
gale), "Jojo” (Boz Scaggs), “One Fine
Duy” (Carole King), and “Roll Me

BABYFACE

Lovers

PRODUCERS: L.A. Reid, Babyface
Epic Associated/Solar ZK 66088

Tender Lover
PRODUCERS: L.A. Reid, Babyface
Epic Associated/Solar ZK 66091

For The Cool In You
PRODUCERS: Babyface, L.A. Reid, Daryi Simmons
Epic EK 66090

The Day

PRODUCERS: Babyface, Gerald Baillergeau, Bradley,
LL Cool J

Epic EK 66089

Back in the ’60s and 70s, singer/song-
writer Smokey Robinson wore the
crown of R&B’s poet laureate of love.

VITAL REISSUES®

* 558 £
There have been many credible aspi-
rants since then but only one true
ascendant to the throne: Kenneth
“Babyface” Edmonds. In the late '80s

and into the ’90s, you couldn’t—and
still can’t—turn the radio on without
soon hearing such top 10 hits as “It’s
No Crime,” *Whip Appeal,” “Never
Keeping Secrets,” and “Every Time I
Close My Eyes.” Currently repre-
sented on the R&B charts with the
single “Reuson For Breathing,”
Babyface (who has since signed as a
solo artist with Arista) proves he is
still a force to be reckoned with as he
builds on the foundation of these four
now classic albums. These essential
pop/soul sets bear witness to Baby-
face’s enduring talent; besides the
aforementioned hits and other choice
cuts, aficionados will relish the addi-
tion of three bonus tracks on each
reissue.

Through The Rushes” (Bette Midlers
the Harlettes). Now, Lasley delves
through his vast catalog. breathing new
life into 21 of his finest tunes. Perhaps
the most engaging aspect of this proj-
ect is that Lasley neither mimics the
original versions ot his hits nor sue-
cumbs to the temptation to recast his
material with trendy rhythms. Rather,
he slides into a plethora of classie funk
and old-school soul grooves, which per-
fectly suit his eandy-sweet falsetto.
Lasley’s stylistic choices may not make
for the most competitive pop recording
in the marketplace. but they certainly
render this one of the more retreshing
collections you're likely to hear in the
coming months.

TANTRIC

Tantric

PRODUCER: Toby Wright

Maverick 2034

Three former members of the band

Days Of The New have pooled their
resources—and recruited singer Hugo
Ferreira—for a collection that strives to
walk a tightrope between the sullen
demeanor that modern rock tastemakers
require and the pop vibrancy necessary
to score a mainstream hit. It’s a tough
task that Tantric handles reasonably well,
thanks in large part to the firm direction
of producer Toby Wright (Korn, Alice In
Chains). He does a fine job of harnessing
the band's apparent raw energy without
watering down its intensity. Cuts like
“Mourning” and “Live Your Lite (Down)”
are fine showeases for Ferreira's guttural
growls, while "Breakdown™ and “Fre-
quency” illustrate deft musiciunship.
Solid as this album is, one leaves it con-
vinced that you're not getting the tull
Tantric story until you experience it live.
Something to keep in mind as the band
embarks on a tour this spring.

R&B/HIP-HOP

SELF SCIENTIFIC

The Seif Science

PRODUCERS: DJ Khalil, Jade Tiger

$.0.L. Music Works/Landspeed 1007

Self Scientific scores one for the West
Coast underground with its debut, “The
Self Science,” which arrives via the act’s
own label, S.0.L. Music Works. It's a
melodic. thought-provoking set as Chace
Infinite and 1DJ Khalil take it back to the
basics. The duo is a well-oiled machine:
Infinite drops lvrical jewels with precise
focus over well-crafted, sample-driven
tracks courtesy of Khalil, who produced
all but one of the selections. Unlike
many of their contemporaries, Self Sci-
entific takes the lyrical high road on
such tracks as “The Long Run.” “The
Self Science” is also a family atfair, with
guest spots tfrom fellow left-coast under-
ground hip-hoppers Kombo MC, Kron-
don. Stark Marshall. and I’lanet Asia.
Contact 323-857-1565.

PUBLIC ANNOUNCEMENT
Don't Hold Back
PRODUCERS: various
RCA 69310
Public Announcement has decided to let
it all hang out on its latest disc. "Don’t
Hold Back.” Following up 1998's “All
Work, No Play” (Unohoo/A&M). the
Chicago-based quartet—Earl Robinson,
Felony Davis, Glen Wright, and “Ace”
Watkins—blends old-school harmonies
and hip-hop breakbeuts on its RCA bow.
“Mamacita.” the set’s leadott single. is a
Latin-laced party track. The foursome
returns to a similar formula on the sexy,
midtempo “Papi.” Those desiring a peak
into the act’s {reaky side should investi-
gate "Rithickulous.” Tracks like "Man
Ain't Supposed To Cry” and “Slow
Dance” showease the quartet's softer
(Continued on next page)

» SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Bitlboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and out-
AI.B“MS- standing collections of works by one or more artists. PICKS (p»): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS’ CHOICES (). New releases, regardless of chart potential, highly recommended because
of their musical merit. MUSIC TO MY EARS (J3): New releases deemed Picks tha! were featured in the Music to My Ears column as being among the most significant records of the year. All albums commercially availabte in the U.S. are eligible. Send review
copies to Michael Paoletta, Billboard, 770 Broadway, New York, N.Y. 10003. Send country albums to Ray Waddell, Billboard, 49 Music Square W., Nashville, Tenn. 37203. Other contributors: Iv Lichtman (Broadway/cabaret/N.Y.); Bradley Bambarger (classi-
cal/world/jazz/pop//N.Y.); Steve Graybow (jazz/N.Y.); Deborah Evans Price (contemporary Christian/Nashvilie); Brian Garrity (pop/N.Y.); Gordon Ely (gospel); John Diliberto (new age);.Philip van Vleck (blues/world); Leila Cobo (Latin).
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(Continued from preceding page)

side. Although PA has the pipes and solid
production, “Don’t Hold Back” lacks the
more sophisticated pop elements needed
to make a good album great. With compe-
tition from the R&B boy bands getting
thicker, Public Announcement may get
lost in the pack.

BARRETT STRONG

Stronghold 2

PRODUCER: Barrett Strong

Blarritt Records 76127 1310

For those who aren’t familiar with
Motown lore, Barrett Strong is the
singer who helped put the Detroit label
on the musical map with his 1960 hit
“Money (That’s What [ Want)” and who
went on to greater acclaim as a song-
writer (with collaborator Norman
Whitfield) of such classics as “I Heard
It Through The Grapevine” and “Just
My Imagination.” Following solo stints
with such labels as Epic and Capitol,
Strong returns with an album on his
own Detroit-based label. Titled as a
sequel to a 1975 Capitol set, “Strong-
hold 2” couples Strong’s life-honed
tenor with both the old (a churchy
cover of the Temptations’ “I Wish It
Would Rain”) and new (the country-
influenced “In My Dreams”). Another
must-listen is the soulful bonus track
“Man Up In The Sky,” initially released
in the "70s. Contact 248-557-5305 or
Blarrittrecords.com.

COUNTRY

DANNI LEIGH

A Shot Of Whiskey & A Prayer

PRODUCERS: Emory Gordy Jr., Richard Bennett
Monument 37203

Danni Leigh’s swan song at Monument is
a rather rowdy affair, filled with swag-
gering country rockers such as “Chain
Gang” and barroom laments like “Long-
necks, Cigarettes.” Kevin Welch’s smol-
dering “What'cha Gonna Do™ benefits
from strong studio musicianship, but
Leigh never quite sells the lyric. The
gently swaying “Shiver Of [.onesome”
works much better, as does the reverb-
drenched ballad “Can’t Build A Better
Love.” Leigh, who has been saddled with
the label “a female Dwight Yoakam,”
doesn'’t exactly run away from the com-
parison on this disc. In fact, she does
nothing stylistically to distance herself
from the Dwightster here. While that’s
not necessarily a bad thing, and she
remains an artist of considerable flair and
style, Leigh has failed to catch on at
radio or retail so far. Without the aid of a
promotion staff, it will be a tough row to
hoe now. A shot of whiskey and a prayer
might indeed help.

* FLORA PURIM

Perpetual Emotion

PRODUCER: Airto Moreira

Narada Jazz 70876-15289

Brazilian jazz vocalist Flora Purim
first gained critical attention not in her
own backyard but in the U.S. when she
joined Chick Corea on his Return To
Forever project. And while frequently
associated with Antonio Carlos Jobim’s
bossa nova sound, Purim was, in fact,
never as involved in that scene the way
her contemporary Astrud Gilberto
was. Purim certainly has the almost-
sub-rosa sensuality of a bossa nova
singer, but she’s always been more
than that. “Perpetual Emotion,” her
first album for Narada Jazz (and her
first U.S. set in 13 years), places her in
a straight-up jazz setting. Never
sounding better, her voice still has the
clarity of a bell, and her wonderfully
nuanced phrasing shines. A couple of
tracks, like “Saudade,” do indeed refer-
ence bossa nova, but the only thing
truly tropical about most of this mate-

Francisco River,” and her captivating
tones on “Escape.”

LATIN

AFRO-CUBAN ALL STARS PRESENT FELIX BALOY
Baita Mi Son

PRODUCER: Juan de Marcos Gonzalez

Ahoral/Tumi Music LC 3885

The latest offering from the Afro-Cuban
All Stars family features the band’s
vocalist, Félix Baloy, in his first solo out-
ing. Following in the Buena Vista Social
Club vein, “Baila Mi Son™ is a collection
of traditional ("'uban dance rhythms—
cha cha chd, bolero, and, naturally, son
and son montuno—superbly produced,
full of swing, and held together by
Baloy’s distinctive voice. Turns out that
Baloy is quite the writer as well, as evi-
denced on the yearning bolero “Después
De Esta Noche.” Other cuts, like “Ven A
Bailar El Cha Cha Cha,” are delightful
in their lyrical/instrumental ripostes.
The arrangements and improvisation
heard throughout this album are far
more modern sounding, demanding, and
exploratory than Buena Vista's prede-
cessors, Still, we're back to the old
sonero album—done with charm and
soul—but done g0 many times in the
past few years that we can't help but
wonder how many more encores can be
welcomed.

WORLD MUSIC

* JACK COSTANZO

Back From Havana

PRODUCER: Bobby Matos

CuBop 028

Conguero and bongo player Jack Costanzo
has been hard-wired into Latin music since
the 1940s. With the level of popular inter-
est in Afro-Cuban music at an unprece-
dented high, an album the caliber of “Back
From Havana” demands to be heard. The
phrase “some like it hot™ is germane in
dealing with this disc. The opening tunes,
“Descarga.com” and “La La La,” bring all
the heat anyone could desire. The former
rides fierce sax and trumpet solos, while
the latter features Marilu'’s heated vocal
and a bad-assed Jorge Camberos guitar
solo, complete with an up-to-the-minute
Carlos Santana feel. When this fire-eating
collective backs off its hell-bent tempo, it
delves into a seductive mambo or samba.
With Costanzo and drummer Mike Hol-
guin ruling the groove, every measure
radiates Afro-Cuban rhythmic lust.

» BIG BILL MORGANFIELD
Ramblin’ Mind
PRODUCER: Dick Shurman
Blind Pig 5068
Big Bill Morganfield’s second set for Blind
Pig is a vital step toward the blues eredibil-
ity he seeks. The artist's first release, “Ris-
ing Son,” dealt with the fact that he is none
other than the son of the giant of the genre,
Muddy Waters. The blues die-hards need-
ed “Ramblin’ Mind” to be about Morgan-
field the man, and that’s what they get. The
album opens with “Mellow Chick Swing,”
a jump-blues number that, intentionally or
not, puts some distance between Waters’
classic postwar Chicago sound and Big Bill.
The following tracks offer a good measure
of stylistic variety, with the consistent
thread being Morganfield’s excellent vocal
work. Taj Mahal does a sharp duet with the
artist on the three-chord gut-bucket tune
“Strong Man Holler.” Morganfield's origi-
nals are sturdy, particularly “Troubles” and
“What'’s The Matter.” A cover of his dad’s
country/blues nugget “You're Gonna Miss
Me" is especially evocative. Working with
some seasoned players, Morganfield shows
that his blues have their own depth.

CONTEMPORARY CHRISTIAN

* REIGNING MERCY
Reigning Mercy

with the release of this impressive
album on Q Records. What sets these
women apart from some of the other
“girl groups” in contemporary Christian
music is their obvious seasoning. Con-
sisting of sisters Shari Rowe and Mary-
beth Gareis and sister-in-law Jalann
Marshall, the trio has been performing
in the Phoenix area for years. Along the
way, they’'ve developed a warm, confi-
dent vocal presence. The threesome is
also adept at songwriting, having
penned 10 of the 14 cuts here. Mick
Lloyd’s production is vibrantly pop, but
there’s a muscular undercurrent that
makes this project sound more substan-
tive than other female pop acts. Among
the project’s highlights are “Your Love
Never Changes,” “The Wind Reminds
Me,” and a cover of the Mister Mister
hit “Kyrie."” A tepid cover of Lee Ann
Womack'’s “I Hope You Dance” is some-
what less inspiring than the original,
though.

> VARIOUS ARTISTS
WOW Gospel 2001

PRODUCERS: various
Verity 43163

Another year, and another “Wow”
anthology that renders superlatives
superfluous. The 32-song collection
brings together last year’s biggest
gospel hits. Gospel/top 40 crossover
phenom Mary Mary lead with the
relentlessly hooky hip-hop vibe of
“Shackles (Praise You).” Hezekiah
Walker, assisted by B.B. Jay and David
Hollister, delivers the major, in-your
face funky “Let’s Dance.” The venera-
ble New Life Community Choir featur-
ing John P. Kee stirs its own formida-
ble fire on the kicking “Right Here.”
Modern gospel master Fred Hammond
shows he hasn't lost his Midas touch, as
he smolders on the alternately smooth
and kicking “My Destiny,” while C'eCe
Winans slows things down with the
lavishly orchestrated, classic-in-wait-
ing ballad “Alabaster Box.” Both afi-
cionados and first-timers will be blown
away by this musie, which still holds
true to its gospel message while wisely
including elements of pop, R&B, and
hip-hop.

+* RONU MAJUMDAR

Hollow Bamboo

PRODUCER: Kavichandran Alexander

Waterlily Acoustics WLA-CS-71

A few years ago, before hooking up with
the Buena Vista Social Club, guitarist Ry
Cooder explored more meditative atmos-
pheres on the album “Meetings By The
River,” recorded with vina player V.M.
Bhatt. “Hollow Bamboo™ follows the
East/West improvisational formula of
that CD, teaming Cooder up with Indian
hansuri flute player Ronu Majumdar.
The moods they explore range from the
buoyant refrains of “African Bamboo,”
with Cooder on oud, to the tremolo-
drenched guitar atmospheres of “Krsna
Kntha Kandam.” Apparently emerging
from the sessions that produced Jon Has-
sell's “Fascinoma” set, “Hollow Bamboo”
shares the same musicians. Hassell also
appears on a couple of tracks, with his
muted, slurred trumpet lines transcrib-
ing the arc of Majumdar's sensual bansuri
melodies. Majumdar takes a more tradi-
tional approach on several duets with
tabla, yet they retain the same haunting
atmosphere and mood. More of that
sound can be heard on the simultaneous
release of “Lady Astride The Tiger,” his
album of Indian ragas.

FOR THE RECORD

In the Feb. 10 issue, a gospel album
review of Michael Speaks’ “Praise At

DOWNHEARTED BLUES: THE LIFE AND MUSIC OF
BESSIE SMITH

Starring and written by Jennifer Holliday

Directed by Donna Drake

Musical direction by David Brunetti

lllyria Theatre, Chelsea Playhouse, New York

THE DEVIL'S MUSIC: THE LIFE AND BLUES OF
BESSIE SMITH

Written by Angel Parra

Directed by Joe Brancato

Starring and musical arrangements by Miche Braden
Melting Pot Theatre, Theatre Three, New York

No, you aren’t seeing double.
There are two Bessie Smiths on
the New York stage. The first
took up residence at the Chelsea
Playhouse in the musical play
“Downhearted Blues.” The sec-
ond was spotted about 20 blocks
north at Theatre Three in “The
Devil’s Music.”

And there is more than one
similarity between these two
shows about the iconic blues
singer who took the music world
by storm in the "20s. Both open
with a scene revolving around a
performance given during the last
hours of her troubled life. Both
are mostly monologues, although
secondary characters appear
occasionally. When it comes down
to it, each play is just an excuse
for an evening of Smith’s musie,
which includes standards like
“T’Ain’t Nobody’s Business If I
Do.” And judging from all the
hooting and hollering in response
to such numbers, that's exactly
what audiences want.

The key difference between
the shows is in their interpreta-
tions of the Deep South woman
renowned as the Empress of the
Blues. Jennifer Holliday plays
Smith in “Downhearted Blues”
as someone beaten down by life
but with a little fight left. Miche
Braden, in “The Devil’s Musie,”
plays the singer as a brawler
whose tough-talking, hard-
drinking demeanor hides the
fact that she has already thrown
in the towel.

Braden (who physically more
closely resembles Smith) is near-
er to the artist we’ve come to
know from the current mix of fact
and fiction. Holliday strips away
the facade to reveal Smith’s bat-
tered heart. Braden’s portrayal
feels right at first, but ultimately
it is Holliday’s that rings truest.

Anyone who has seen Holliday
in shows like “Dreamgirls” knows
she reigns as one of Broadway’s
biggest belters. In the tiny
Chelsea Playhouse, she shows
remarkable restraint, reining in
her brassy voice and sticking to
her lower register to suggest
Smith’s trademurk growl. Yet
even with both hands tied behind
her back, she still manages to stop
the show with nearly every num-
ber. She nails songs like “St. Louis

| ON ok STAGE e

humor in such tunes as “Give
Me A Pigfoot And A Bottle Of
Beer” and “You’ve Got To Give
Me Some.”

Braden, on the other hand,
often seems overwhelmed by the
music. It doesn’t help that she can
be drowned out by the three-piece
backing combo. (Holliday makes
do with only a piano.) Braden,
whose strength lies in an earthi-
ness that Holliday lacks, fares
best in numbers like the sizzling
“I Ain’t Got Nobody.”

The shows hit the boards at the
same time because a third play
about Smith failed to materialize.
Illyria Theatre originally planned
to showcase Holliday in Edward
Albee’s seldom-seen drama “The
Death Of Bessie Smith.” But
when that revival was shelved
(after Albee refused to add sever-

SMITH

al songs to his spoken drama),
Holliday penned her own play
about the singer.

Truth be told, “Downhearted
Blues” isn’t much of a drama. Hol-
liday stumbles into the pitfalls
that bedevil first-time play-
wrights, from flat dialogue to ram-
bling scenes. “The Devil's Music,”
which focuses more on Smith’s
unhappy family life, is better con-
structed; still, it leaves you with
little more than the feeling of hav-
ing read an interesting article
about Smith. “Downhearted
Blues” is preferable, for at its
best—when Holliday sings—it’s
the next best thing to hearing
Smith’s own haunted, heartfelt
voice on those timeless records
made so long ago.

rial is Purim herself. Highlights PRODUCER: Mick Lioyd Your Own Risk” on Epic failed to list the Woman,” while also finding all the MARK SULLIVAN
include her original “Airto’s Jazz Q Records 92949 artist’s name.

Dance,” the cool sensibility of “San QVC enters the Christian music market

BOOKS: Send review copies of books pertaining to artists or the music industry to Bradley Bambarger, Billboard, 770 Broadway, New York, N.Y. 10003
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PYT Same O Same OI’ (3.25)

PRODUCER: Beau Dozier

WRITER: B. Dozier

PUBLISHERS: Like Father Like Son/Havana Brown, BMI
Epic 16458 (CD promo)

When we first heard from female quartet
PYT in 1999, it was working its way into
the pop youth explosion via the highly
appealing “Something More Beautiful.” It
was a great beginning for an act that
showed spirit and the potential to break
out if it could only tickle the collective
fancy of top 40 radio. Unfortunately, on
the first track from its sophomore effort,
“PYT (Down With Me),” songwriter/pro-
ducer Beau Dozier travels a lazy path,
simply tossing out another Destiny’s Child
knockoff with the hope that its familiar
stop-and-start rhythm will stick to the
wall. As a result, the four girls that make
up PYT are ultimately stripped of person-
ality. The track is as generic as paste—
well, almost. There’s an aggressive shout-
out bridge that’s actually more annoying
than anything else. It’s sad to see an end-
less array of baby-pop/R&B acts being
generically produced in aceordance to
what their A&R teams must see as the
easiest—yet by now the riskiest—route to
stardom. We can only hope that PYT’s
album shows the breadth of originality
hinted at in the group’s debut. Otherwise,
PYT may be DOA.

LIL' MO Superwoman (3.38)

PRODUCER: Bryan-Michael Cox

WRITERS: C. Loving, B. Cox

PUBLISHERS: Mo Loving Music, ASCAP; Babyboy’s Lit-
tle Publishing Co./Noontime South, SESAC

EastWest 7457 (CD promo)

Lil’ Mo has weathered months and
months of pushbacks for her yet-to-be-
released debut, “Based On A True Story.”
‘What a shame, because on this second sin-
gle, the 22-year-old songstress again
proves herself to be a tremendous writer
with the pipes to back it up. As with the
previous “Ta Da,” Lil’ Mo identifies well
with her young-leaning demographic and
therefore pens tales that hit home. On
“Superwoman,” a midtempo jaunt pro-
duced by Bryan-Michael Cox, she takes on
the role of the “super” girlfriend who is
always there for her man. Cox isn't rein-
venting the wheel, but she does a fine job
executing her mission here. Let’s hope
EastWest gives this talent the shot she
deserves and releases “Based On A True
Story” while there’s still a story to tell.

COUNTRY

HAL KETCHUM She Is (3:48)

PRODUCER: Rodney Crowell

WRITER: H. Ketchum

PUBLISHERS: Mike Curb Music/Hal Ketchumn Music,
BMI

Curb 1588 (CD promo)

There’s no denying that Hal Ketchum has
one of the most enigmatic voices to grace
the format in the last decade, and it's a
shame he hasn’t been heard on country
radio much in the past couple of years. He

SPOTLIGHT

AMANDA GHOST Cellophane (3:38)
PRODUCER: Lukas Burton
WRITERS: Ghost, Burton, Dench, Skarbek
PUBLISHERS: ThreedMusic/Bucks Music/Reverb
America Music, BMI; Warner-Chappell Music/Copy-
right Control

Warner Bros. 100528 (CD promo)

Amanda Ghost’s debut album, “Ghost
Stories,” garnered some serious kudos
last year. dustifiably so, since singles
“Filthy Mind” and “Idol” illustrated
the artist’s finesse with gritty, down-
town-bred lyrics and a voice that
seems to have had its share of long-
neck beers and dangling smokes.
Despite the less-than-appreciative
response for these songs at radio,
‘Warner Bros. knows the treasure it
has in this standout singer/songwriter,
and the label is pushing for a third
sling-out with radio via “Cellophane.”
This haunting release walks the line
between raucous barroom rock and the
more sophisticated, polished efforts
that find their way to adult top 40
radio. With a bounty of instrumental
and melodie hooks, the track is as far
from formula as they come. If radio
can't find a place for Ghost, who is
among the most obvious great talents
in the arena today, then what’s the
business for? Look for the track on the
soundtrack to the Keanu Reeves/Char-
lize Theron flick “Sweet November.”

resurfaces with this pretty ballad, written
by the performer and produced by Rod-
ney Crowell. The lyric is a simple, elo-
quent ode to the woman he loves. Ketch-
um performs it in a way that is warm and
passionate without letting it disintegrate
into a syrupy love fest. For the most part,
the production has an appealing organic
quality that underscores the integrity of
Ketchum'’s delivery. But the background
vocals are more of a distraction than a
complement. They make the track sound a
little too sweet, detracting from the over-
all vibe. All in all, though, it’s an engaging
performance. But it remains to be seem if
it has enough punch to get Ketchum back
on country airwaves.

ROCK TRACKS

BT Shame (3:38)

PRODUCER: BT

WRITER: BT

PUBLISHERS: Embrace the Future Music/Warner-Tamer-
iane Publishing Corp., BMI

REMIXER: Ben Grosse

Warner Sunset/Reprise 100521 (CD promo)

It's always refreshing to see musicians
transcend genre lines, simply making
music regardless of categories. And it’s
even better when such a move succeeds.
This single marks a few milestones for
Brian Transeau: It’s his first downtempo
single and his first to feature organic
vocals from Mr. BT himself. Previous sin-
gle, “Never Gonna Come Back Down,”
made inroads at modern rock, a transition
taken further with this remix of “Shame,”
featured on the soundtrack to “Sweet
November.” The song finds Transeau in a
darker tone than most of his dance tracks,
with a melody that’s just as catchy. And
he’s got a great voice—which sounds all
the better without the massive processing
heard in some of the previous cuts—and

SPOTLIGHT

S CLUB 7 Never Had A Dream Come True
(4:00)

PRODUCER: Cathy Dennis

WRITERS: C. Dennis, S. Ellis

PUBLISHERS: EMI Music Publishing/19 Music/
BMG Music

Polydor/A&M/Interscape 10299 (CD promo)
While its weekly TV series is a sensa-
tion around the world—including the
U.8.—U.K.-bred teen act S Club 7 has
not been able to achieve similar suc-
cess on the pop charts here. A lot of
that has to do with the super-youth-
oriented output on the act’s two
albums. But that’s about to change,
thanks to a keen flip-flop in direction
with “Never Had A Dream Come
True,” a gorgeous, adult-appealing bal-
lad that sounds more like Exposé than
the Olsen twins. The magic behind the

SCLUB7

music was conjured by co-song-
writer/producer Cathy Dennis, a star
in her own right in the early *90s with
hits like “Touch Me (All Night Long)”
and “Too Many Walls.” After she fell
from favor here, Dennis continued to
make albums in her U.K. homeland—
and each was richer and savvier than
the previous. Those skills radiate in
this tender love song, flavored by a
delicate, emotional vocal and produc-
tion that guides the song through a
series of glorious highs. This is a bona
fide hit, a song likely to carry us into
the spring. “Dream” is going to heat
up to those top 40 phones like a blow
torch.

the passion in his vocals cuts through
here. The artist also flexes his songwrit-
ing prowess, with a tune that will fit right
in at modern rock.

ORGY Opticon (2:57)

PRODUCERS: Josh Abraham, Orgy

WRITERS: J. Gordon, A. Derakh, B. Hewitt, R. Shuck. P.
Haley

PUBLISHERS: WB Music Corp./Vision X Music/Amiricol
Music/New Static Music/Exer Sapien Music/Splizaz
Music, ASCAP

Elementree/Reprise 100491 (CD promo)

After scoring with the top 10 modern rock
track “Fiction (Dreams In Digital),” elec-
tro-loud quintet Orgy pumps out “Opti-
con,” from the gold album “Vapor Trans-
mission.” Of course, the challenge in
releasing a great single like “Fiction” is
following it up with a cut of comparable
caliber. While “Opticon” is as loud as the
rest and continues the hip, futuristic lyri-
cal concept from the album, the track just
sounds less inspired. The simple drum-
beat introduction comes across more like a
cover of Billy Squier's 1981 kitsch classic
“The Stroke,” until the band’s dark, elec-
tronic sound envelops the beats. The ele-
ments are all pretty decent—Ryan
Shuck’s guitar solo, Jay Gordon’s vocals,
the synths—but somehow, the parts don't
add up. The group’s cover of “Blue Mon-
day” was such a winner, maybe an actual
take on “The Stroke” wouldn’t have been
such a bad idea.

TRANSMISSION OK That Kind 0f Girl (2:49)
PRODUCER: Biues Saraceno

WRITER: B. Saraceno

PUBLISHER: Blues Tunes Inc., ASCAP

Beyond 78177 (CD promo)

By the time he was old enough to vote,
guitar prodigy Blues Saraceno had

SPOTLIGHT

TONI BRAXTON Mayhe (3.08)

PRODUCER: Keith Crouch

WRITERS: T. Braxton, K. Crouch, |. Smith, M.
Jamison, S. Gause

PUBLISHERS: Braxtoni Music/Dange Music, BMI;
Edwardfunkyhandz Music/Glona’s Boy Musisc/SS
Class Music, ASCAP

LaFace/Arista 4530 (CD promo)

The latest release from Golden
Globe winner Toni Braxton’s double-
platinum-—and Grammy-nominat-
ed—album “The Heat” is another
R&B-centric tune that works the
contemporary edge, with a jittery,
fast-talking series of verses and a sen-
sual, highly atmospheric chorus that
hints at this song’s midnight-romance
setting. The credible production comes
courtesy of Keith Crouch, with Brax-
ton serving as co-producer/co-writer.
There’s no doubt that “Maybe” hits
with what's popular now at urban
radio, though it’s disappointing to see
an artist with such extraordinary
chops sing a song that one could hard-
1y deem a rousing vocal showcase.
Even so, Braxton has managed to
make the transition from adult-leaning
diva to a leading lady of soul. And she
has certainly never looked better,
which won't hurt the campaign. All in
all, another successful outing for this
enduring, endearing talent. Radio
action is a no-brainer. Look for this
one to continue her hot streak.

already released a critically acclaimed solo
album and been featured on the cover of
Guitar magazine. Starting in his teenage
years, he worked with artists from the
rock realm (Dweezil Zappa, Cream’s Jack
Bruce and Ginger Baker) and the pop
mainstream (Taylor Dayne, Cher), even-
tually joining hair-metal act Poison. His
latest project, the quartet Transmission
OK, brings the retro sounds of the *60s
and "70s together with a current alterna-
tive feel on its debut disc, “The Sky, The
Stars, And The Great Beyond . ..” Lead-
off single “That Kind Of Girl” is surpris-
ingly light on the guitars; this catchy ditty
combines a surfing feel (featuring a "60s-
vintage Hammond organ solo) with a con-
temporary pop chorus. Unlike with some
of his earlier solo work, Saraceno’s voice
isn't distorted, so you can hear him slide
around with his falsetto. This could work
well at some lighter rockers, as well as at
modern/hot AC.

CHRONIC FUTURE The Majik (2:47)

PRODUCERS: Jay Lean, Chronic Future

WRITERS: Chronic Future

PUBLISHER: Name Under Cake Publishing, adminis-
tered by BMG Entertainment. ASCAP
Retrograde/Beyond 78176 (CD proma)

Hmm, another middle-American rap/
metal act . . . But before you throw this on
the pile with the others in the overactive
genre, Chronic Future is worth a listen.
The Midwestern band actually got into
the game before the movement had snow-
balled to its current saturation: Its self-
titled debut in '96 and its '97 album,
“Chronie,” date back to when Kid Rock
had a flattop. Compared with others in the
rap/rock movement, these guys seem to
have been around long enough to have
been stamping out 78s. This tune, from
the new album “4 Elements,” is deeper
than most other sereamin’-rap ditties.

There’s plenty of manie, shrieky rapping
through the verses, with almost pop-your-
top crazy vocals. But just when you're
ready to call an ambulance for the poor
lead singer, the chorus pulls a 180, gearing
into a mellow, singable melody—lending
some present value to Chronic Future.

TANTRIC Breakdown (3:10)

PRODUCER: Toby Wright

WRITERS: Tantric

PUBLISHERS: WB Music/CFT Pubhshing/Oglirtfica/Cloud
29 Publishing/Jolene Cherry Music, ASCAP; Warner-
Tamerlane Pubtishing/Eight Inches Plus Publishing/
Cherryworks/Maverick Recording, BMi

MCA 100456 (CD promo)

Apparently, hard-rock quartet Tantric
knows all about the “Breakdown” that we
are told about in its latest release. The
four-piece band from Louisville, Ky., con-
sists of three former Days Of The New
members with a new singer. “Breakdown,”
the first single from Tantric’s self-titled
debut (due Feb. 13), begins with a fluid
acoustic guitar lick, accompanied by two
penetrating bass kicks and a biting
snare—all of which make way for the cap-
tivatingly dark vocal of Hugo Ferreia. In
his “I sing with a cigar in my mouth”
Eddie Vedder-like voice, the man tells of
someone’s seemingly happy life that
could—at any minute—fall victim to a
“Breakdown.” Instrumentally, the tune is
tightly arranged and produced by Toby
Wright (Korn, Alice In Chains). Although
the band may not reveal the sexual secrets
of the ancient Buddhist sect it’s named for,
Tantric does offer a model hit that could
become a potent force on rock radio.

LUDACRIS Southern Hospitality (no timing Iisted)
PRODUCERS: the Neptunes

WRITERS: Ludacris, Pharrell

PUBLISHERS: ASCAP/BMI

Def Jam South 15213 (CD proma)

On the heels of his enormously popular
“What’s Your Fantasy,” Ludacris returns
to show a little “Southern Hospitality.”
As with his prior success, he keeps things
much the same, offering another booty-
shakin’ tune for the masses. The former
radio personality from Atlanta has a real
ear for what’s hot on the streets, enlist-
ing producers-of-the-moment the Nep-
tunes to create a bass-heavy track with
an unforgettable hook. It’s a club-orient-
ed jam that keeps the formula simple and
sweet—one part platinum, two parts
party. Ludaeris’ flow is nondeseript, but
the infectious track more than makes up
for it. R&B radio has already begun to
show love to one of its own, especially in
the South.

KOOL G RAP Streets (no timing listed)

PRODUCER: Buckwild

WRITERS: N. Wilson, A. Best

PUBLISHERS: 1ilvil/Still Diggin Music/BMG Songs,
ASCAP

Rawkus (CD promo)

After a three-year hiatus, Kool G Rap
returns to business as usual on “Streets.”
Mr. Rap, who first made his name as half of
the hardcore hip-hop duo Kool G Rap & DJ
Polo, has been making reality-based music
for the streets for more than a dozen years.
Rap leads off with this no-holds-barred,
Buckwild-produced track from his eighth
album, which serves as his Rawkus debut.
From the rugged lyric to the methodie pro-
duction, “Streets” is vintage Kool G Rap.
The chorus speaks for itself. “The streets,
where it happens at/The streets, it's where
they clappin’ at/It's where the action’s at/
The streets, it’s where they packin’ at/The
streets, it's where it’s crackin’ at/The
streets, bring it back to that.” It will be a
return to yesteryear for some, an introdue-
tion for others, and an example of true
hardcore hip-hop for all.

Shawn Colvin’s “Whole New You,” re-
viewed in the Feb. 10 issue, was issued by
Columbia Records. The catalog number for
the promo single is CSK16441.

SINEIE « PICKS (p»): New releases with the greatest chart potential. CRITICS' CHOICES (#): New releases, regardless of potential chart action, that the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights
» New and developing acts worthy of attention. Cassette, vinyl, or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible
for review. Send copies to Chuck Taylor, Billboard, 770 Broadway, New York, N.Y. 10003. Country singles should be sent to Deborah Evans Price, Billboard, 49 Music Square W., Nashville, Tenn. 37203. Contributors: Michael Paoletta (N.Y.)
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Girl Talk. Slip-N-Slide/Atlantic rapper Trina, right, joins the ever-widening circle
of music artists who have made guest appearances on the “Jenny Jones” show.
The rapper —pictured with host Jones —performed the song “Pull Over” for a
segment on makeovers.

112’s Story Gontinues With ‘Part Il

Bad Boy/Arista Act Takes Up Songwriting/Producing Duties

BY JEFF LOREZ

NEW YORK—For a change of
pace, male R&B quartet 112 opted
not to record in its native Atlanta
or in New York. Instead, the four-
some trekked to Nashville.

“We went there to get away from
the record label, our families,
friends, girlfriends, and managers,”
explains member Mike Keith. “We
needed that space to become more
unified as a group and to really cre-
ate. We just recorded and chilled.”

The end result can be heard
when the group’s third Bad

Dupri’s So So Def, Golumbia Renew Deal;
Thump Records Grosses Over To TV

S() SO DEF RE-ENLISTS: Despite rumors to the con-
trary late last year (Billboard, Nov. 11, 2000), Jermaine
Dupri’s So So Def imprint has re-upped with Columbia
Records. The re-signing marks the continuation of an
eight-year relationship between the two labels. Dupri,
who is responsible for discovering acts such as Kriss
Kross, Da Brat, and Jagged Edge, h:is found recent suc-
cess with 13-year-old rapper Lil’ Bow Wow. Upconiing
So So Def projects include new albums from Jagged
Edge, newcomer R.O.C., and Dupri himself.

TV (GOES THUMP: Drawing upon its specialization in
hip-hop/rap, Latino, dance, and funk music, party label
Thump Records crossed over into TV land Feb. 9 with
the debut of “Thump!”

Syndicated nationally on
the WGN Network, the
half-hour dance show is
taped live from Club Rio
in Las Vegus’ Rio Hotel.
Open to the public, the
show is produced in Eng-

and The
lish and Spanish for inter-
national distribution. Bllles

The Rhythm
The RaE

Signing on as the first =

sponsor: retailer Where-
house Music.

DJ A.L.3 mans the
“Thump!” music booth, joined by person:lities Leon,
Aaryn, and Lisa. To help kick off the program, Thump
is giving away free trips to Las Vegas through a lineup
of West Coast stations that includes Los Angeles’
KPWR and KCM(G and Phoenix’s KPTY. The label,
which recently marked its 10th anniversary, was found-
ed by president Bill Walker and Alberto Lopez.

BEAUTIFUL MUSIC: Last year (The Rhythm &
The Blues, Billboard, Oct. 7, 2000), I chatted with
Patrice Rushen and Sheree Brown about their then-
pending musical project: Sisters Being Positively Real
(SBPR) and their debut release, “Beautiful Woman, The
Album.” The fruits of that labor were unveiled recent-
ly with the Valentine’s Day launch of the puir’s new Web
site (bbeg-co.com), through which the 12-track album
and video for the title tune ave available.

The Brown Baby Entertainment Group album—
which streets Feb. 28—is an aural treat containing
soothing, feel-good musie featuring R&B, jazz, pop,
and folky leanings accented with eloquent spoken-
word passages by Juliana Jai. Of particular note are
the title track (of which there’s also a reggue version)
“I Got A Good Man,” “Sisters Being Positively Real,”
and “Ego Flight.”

by Gail Mitchell

ALL ABOARD: Reps from 15 to 20 of the country’s top
R&B stations will be flying into Los Angeles to broadcast
live back to their respective hometowns from the Shiine,
site of the 15th annual Soul Train Music Awards. Spon-
sored by Soul Truin, Sprite, and Premiere Radio Net-
works, the noon-4 p.m. artist-interview marathon takes
place Feb. 27-28. For more information, contact Premiere
VP of talent relations Barry Krutchik at 818-377-5364.

THI*] B-BALL BEAT: The NBA is bouncing to the beat
at the 2001 All-Star Jam Session, the predecessor to its
annual All-Star Game Sunday (11) at Washington, D.C.’s
MCI Center. Shaggy, Jagged Edge, Lil’ Bow Wow, De
La Soul, Silkk The Shocker, Avant, Dave Hollister,
Lil’ Zane, Dream, O-
Town, the Transitions,
and VP-215 are booked
for Club NBA Feb. 8-11
for the Fleer-sponsored
Jam Session, which also
features interactive bas-
ketball games.

S HORT SHORTS:
Bankroll Entertainment
Group act Ram Squad,
formerly on Universal,
has now signed with
JCOR/Interscope to release its debut album, “Random
Access Money.” The original project has been revamped
with four new songs featuring Nelly, Cam’Ron, and
Sticky Fingaz. Later this year, Philly-based Bankroll—
co-owned by Stephen “Eppy” Epstein and Tommy
Hill—is planning to issue the “Bankroll Indictments”
compilation and its second film/soundtrack, “Bachelor
Puarty,” through independent channels . . . Nashville-
based Squint Entertainment—headed by GM Dave
Palmer—is releasing its first hip-hop project, an upcom-
ing album by L.A. Symphony, a collective of eight hip-
hop producers/MCs . . . Producer/artist Timbaland,
who’s cut his soundtrack teeth on “Romeo Must Die”
and “Dr. Doolittle,” has co-executive-produced his first
movie, “30 Years To Life.” He’s ulso scoring the film and
executive-producing its soundtrack. Shown at the
recent Sundance Film Festival, “30 Years” addresses
the realities of tuning 30 and is the feature film debut
of director/screenwriter Vanessa Middleton (“Cosby.”
“Sister, Sister”) . . . Grammy nominee Steve Harvey is
this year's NAACP Image Awards’ entertainer of the
vear.

Assistance in preparing this column was provided
by Rashaun Hall and Marci Kenon in New York.
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Boy/Aristu album, “Part I11,” is
released March 20. And unlike its
earlier albums—1996’s “112” and
1998’s “Room 112,” “Part I11” was
mostly written and produced by
the foursome, with additional pro-
ducers including Tim and Bob
(Sisgd’s “Thong Song”) and Bad
Boy’s in-house man Mario Winans.

Now in their early 20s, the 112
members—who also include
Quinees Parker (aka Q), Marvin
Scandriek IIT (aka Slim), and
Daron Jones—are school friends
who grew up singing in church and
were discovered in a local Atlanta
club called 112.

The group is currently managed
by Courtney Sills for Sills Enter-
tainment and Free Maiden for Free
For All. And all four members are
signed to Bad Boy chief Sean
“Puffy” Combs’ publishing compii-
ny, Justin Combs Publishing/EMI
April Music (ASCAP), via their
own Da Twelve Music.

Since the release of its first
album, the group has focused on
crossing over from its R&B base to
Pop.

“It’s very fickle in R&B,” notes
Slim. “You’re only as hot as your
last record. But in rock and alter-

(Continued on paye 25)

Rapper Tow Down Records Debut,
By Prescription Dnly,” On Elektra

BY MARCI KENON

NEW YORK—Believing that : lot of
hip-hop is creatively bankrupt, rap-
per Tow Down has recorded an anti-
dote, “By Prescription Only,” his
debut album. It drops March 13 on
D.I.M.E./Elektra Entertainment.

The 22-year-old Houston native
(aka Brian Theriot) infuses his
diverse musical tastes throughout
this 13-track set. First single “Coun-
try Rap Tune” was sent to R&B, rap,
and crossover radio Jun. 12 and fea-
tures local rappers Hawk and Big
Pokey.

“I’'m into everything from Run-
D.M.C. to Led Zeppelin to GGeorge
Strait,” says the M.O.E. Publishing
(ASCAP) songwriter. “I like to take
bits and pieces of every genre. |
baked the pie so everybody can have
aslice: rockers, the real hip-hop ghet-
to thugs, and the Hispanic market.”

Dope House/Universal rapper
South Park Mexican is featured on
“Slant Eyes.” Tow Down also
exchanges rhymes with C-Note of the
Botany Boys on “The Virus” and
Houston rappers Lil’ Flip and Lil’
Flash on “We Shinin’.” Another
notable track is the Tow Down-
penned “Emotions,” which has strong
pop potential.

He says he earned his street credi-
bility as the only white rapper in the
Serewed Up Cligue. The local ensem-
ble of hip-hop talent was headed by the
late DJ Screw, who assisted local rap-
pers with their national aspirations.

“I don’t try to project something
I'm not,” says the rapper, who is man-
aged by Houston-based Ram Man-
agement. “I don’t try to ‘act black’ on
the hip-hop scene. I'm just Tow Down
on the hip-hop scene.”

“I was one of the first people to
play ‘Country Rap Tune’ before he
got signed. It was an instant hit,” says
Luscious Ice, musie director/PD at
KBLZ, which is simuleast on 102.7
and 106.9 in Tyler and Longview,
Texas, respectively. “The phones
were ringing immediately with peo-
ple wanting to know who the artist
was . .. The album
is also very tight
with  different
[musical] flavors.
He’s not just an
artist making nov-
elty records. He
can actually
rhyme.”

Tow Down be-
gan rapping in the
school cafeteria around the time he
was in eighth grade and eventually
turned his hobby into a career. He
joined local group Thugs Of Another
Kind, who released a self-titled album
in 1998 on D.1.M.E. (Dedication,
Innovation, Motivation, and Educa-
tion. The label is owned by Tow
Down’s brother, Bernard Theriot).
When the group later disbanded
because of creative differences, Tow
Down resurfaced as a solo act and
spent nine months recording “By Pre-
seription Only.”

Elektra is launching a promotion
campaign with street teains initially
blanketing the Southeast and South-
west regions, says Al Branch, Elek-
tra’s senior divector of marketing.

The “Country Rap Tune” video—
directed by Jeff Byrd—goes to BET
this month and MTV the first week in
March. Tow Down will also make
guest appearances on BET’s “106 &
Park” and “Rap City” and on MTV.

TOW DOWN
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The Beatnuts Keep Squeezin’ It On Loud

BY RASHAUN HALL

NEW YORK—When it comes to
the career-building concept of pay-
ing dues, the Beatnuts are well-
versed. With eight years in the busi-
ness and five albums (“Intoxicated
Demons,” “Street Level,” “Stone
Crazy,” remix EP “The Spot,” and
“Musical Massacre”) to their credit,
Psycho Les and Ju-Ju know what it
takes to maintain hip-hop longevity.
The New York-based duo remains
consistent on its latest set, the
March 6 Loud Records release
“Take It Or Squeeze It.”

The new album—the Beatnuts’
first on Loud after a stint on Rela-
tivity—follows the simple musical
approach that has earned the act its
dedicated following.

I bring a whole bunch
of beats together. We
choose what we want
to work with and
what direction we
want the albumto go
in. Then we sit down
and write. On this
album we were more
organized. With the
others, we wasted a
bunch of time track-
ing a bunch of songs
and ended up only
using 13 or 14.
“Every cut is
bananas on this

STEPHANIE LOPEZ'S

RHY T
SECTION

BEYOND THE TOP: Joe’s latest single, “Stutter” (Jive), makes
it to new heights on this issue’s Hot R&B/Hip-Hop Singles &
Tracks. [t gained the No. 1 position last issue over OutKast’s “Ms.
Jackson” (Arista) by a spread of almost 800 points, but this issue
“Stutter” moves even further ahead of the pack. Gaining the Great-
est Gainer designation for both sales and airplay, “Stutter” pulls
ahead of the pack by close to 3,000 points. This lead is in part a
result of the 7% increase in sales at retail overall and the release
of the radio remix featuring multi-platinum artist Mystikal. Mys-
tikal has had a tremendous amount of exposure lately; his current
solo single, “Danger (Been So Long)” (Jive), sits at No. 4 on Hot
R&B/Hip-Hop Singles & Tracks, its sixth week in the top five of
this chart.

Mystikal’s current album, “Let’s Get Ready,” which has spent 19
weeks on Top R&B/Hip-Hop Albums, moves 13-10 this issue with
a 31% gain in sales. Joe’s “My Name Is Joe” moves 51-49 on Top
R&B/Hip-Hop Albums, with a 26% gain in sales over last issue.

LEGEND RETURNS: This issue marks the first production by
Clive Davis to chart on Hot R&B/Hip-Hop Singles & Tracks since
his departure from Arista Records, as J Records’ debut R&B
artist, Olivia, is the chart’s Hot Shot Debut at No. 60 with
“Bizounce.”

Doubling its total points, “Bizounce” gains ground at radio. As
there is no commerecial single scheduled for release to date, Olivia
will have to work her way up the chart via radio points only. On
Hot R&B/Hip-Hop Airplay, Olivia debuts at No. 56, gaining early
support from WBLS and WRKS New York, WGCI Chiecago, and
WPRW Augusta, Ga.

THE BEST OF TIMES: Life constantly ebbs and flows. Things
change, and people move on. Thus, change creates a new opportu-
nity for me at J Records. I have had the honor over the past year
to be a part of the R&B community in the best of ways. I have been
a part of the continuance of many careers and participated in the
birth of new ones. I have been the eyes and ears of the communi-
ty and have tried to hold a candle to those before me without mak-
ing it too hard for those who will follow after me. I am going to
miss being such an integral part of the pulse of the industry.

I would like to thank all those here at Billboard who have made
my stay educational, meaningful, and the most worthwhile endeav-
or in my career to date.

To those of you who read this column, please know that there is
music ahead from various labels that will restore your faith in
music and the business. For those of you whom I leave behind,
know you will always hold a special place in my life and career.
Finally, for those of you whom I will join on the road of life, I look
forward to the wondrous things we will ereate and be a part of.

“The beats definitely come first,”
says Ju-Ju (né Jerry Tineo). “Les and

BEATNUTS

album,” continues Ju-Ju, who is pub-

lished by 6 Deep Publishing
(ASCAP). “We only picked the cuts
that had that kind of
an impact on us.”

“We planned every
joint as a single,”
adds Les (né Lester
Fernandez), who is
published by Psycho
Les Publishing
(ASCAP). “We don’t
have any album cuts
because that was the
problem with the last
album. The label
thought the last
album only had one
single. So with this
album we decided to
give them 12.”

Although Les and Ju-Ju went
into the studio wanting to create a
singles-driven album, they didn’t
lose sight of what was most impor-
tant to them—making quality
music. “When it comes to creating
musice, it’s about making ourselves
happy,” says Les. “When you say
‘radio,” don’t think [the song] has to
be all happy and corny. It can be
hard. It’s just how you do it, and
we've proven that.”

Loud director of A&R Che Har-
ris agrees. “With Loud, it’s never
about being something you're not,”
says Harris. “Les was adamant
about taking it back to the begin-
ning, back to the sound of their first
album. Artists have to be able to
stay true to their style, and the
Beatnuts are known for those
obscure, hard-to-find samples. They
have a broad and dedicated audience
who expects that.”

With an eye on the business side
of things, the Beatnuts have
branched out to a broader audience
via video-gaming. “We produced
some tracks for the ‘Madden 2001
video game,” says Les. “It’s just
another market to touch. You have
all these young kids and people who
don’t even like hip-hop up on the
Beatnuts because they play the
game.”

Loud is looking to expose the
group to other audiences as well.
“We want to maximize their fan base
on all levels,” says Loud product
manager, special projects Kvesha
Bennett.

To that end, the Beatnuts will be
performing at the Los Angeles
Dragon Festival, as well as doing
spot dates in New York. Loud will
also be placing outdoor advertise-
ments and TV and radio spots to
increase visibility.

The Beatnuts, who have produced
tracks for Mos Def, Fat Joe, Big Pun,
and Ghostface Killah, insist that
“Take It Or Squeeze It” is unlike
anything else in hip-hop right now.
And therein lies its strength.

“There’s a lot of stuff on the
radio that sounds similar,” says
Ju-Ju. “But we always try to
wake people up from the daze of
all that other stuff. If you cop this
album, we will give you your
money’s worth—and guarantee
your satisfaction.”

Billboard.,
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