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soundtrack Sales Aren’t ‘Titanic’ Napster, Industry Respond

Despite A Few Hits, Market For Blockbuster Movie Music Is Flattening

BY CHRIS MORRIS
LOS ANGELES—The soundtrack
album genre—a commercial behe-
moth of the *90s that spawned such
mega-hits as “Titanic” and
Whitney Houston’s “The
Bodyguard”—has shown
some signs of flattening in
the past couple of years.
One soundtrack album,
Hollywood Records’ “Save
The Last Dance,” has become
a breakout hit of the young
year, climbing as high as No. 3 on The
Billboard 200. Yet an analysis of the
overall performance of soundtrack
albums indicates that consumers have
not been as quick to embrace titles
spun from hit movies as they were as

GERSTON

recently as 1998, when “Titanic” held
sway at the top of the chart.

Some executives with long histories
of film-music work believe that the cur-

LEIB

rent state of soundtracks mevely rep-
resents a trough in the genre’s ongo-
ing popularity.

“It used to be one year there’d be a
couple of big hit soundtracks, and then
the next year there'd be a couple of dis-

NELSON

asters, and then everybody would get
out of the soundtrack business,” says
Kathy Nelson, president of film musie
at both Universal Musie Group and

Universal Pictures.
“Everybody wants to
become a part of the
happening, successful
trend,” Nelson adds, “and I
think a lot of people don’t
realize that a lot of time,
attention, and energy go
into putting together a suc-
cessful soundtrack. They think they
can just throw something together.”
Brick Red Records/Chapter I11
Records president Randy Gerston—
who served as music supervisor on
(Continued on page 82)

To Appeals Gourt Decision

BY EILEEN FITZPATRICK

LOS ANGELES—Bent but not bro-
ken by a Feb. 12 appeals court ruling
aimed at stopping the file-swapping
service from trading copyright files,
Napster and its partner, Bertelsmann,
are moving for-

ward with plans g

to provide the
music industry

with a legal, subseription-based file-
swapping service.

But clearly, Bertelsmann and
Napster are in a race against time.
They are feeling the heat to launch
a new, legitimate service that pays
labels and artists before their
competitors do—and before the
court shuts Napster down. Ber-

telsmann has turned the heat up
on Napster by sticking to a sum-
mer launch, despite Napster’s
refusal to say when its new service
will be available.
“The business model needs to be
developed sooner
b4 rather than later,
E_;I__“E. because other
labels will have
file-sharing applications ready by
the summer,” says Bertelsmann
eCommerce Group senior VP and
chief communications officer Frank
Sarfeld. “The first mover in this
technology is always going to be
No. 1, and Napster has everything
that it needs to be successful.”
(Continued on page 83)

Green Linnet Gelebrates
20 Years Of Irish Music

BY JILL PESSELNICK
LOS ANGELES—The story of Green Linnet Records
is one born of an American dream. Owner Wendy
Newton returned from a trip to Ireland in 1975 with
a burning desire to bring more Irish traditional musie
to the U.S.

Finding that few of the reels and jigs she loved

Teen Pop Likely To Be Top
GConcert Draw In 2001

BY RAY WADDELL

NASHVILLE—While seasoned rock outfits like U2

and Dave Matthews Band are certain to generate

big touring dollars in 2001, a large chunk of the con-

cert revenue for this year will likely tilt toward the

multimillion-dollar phenomenon of youth-oriented
pop acts.

Arista Gountry Diva Pam Tillis
aings Of ‘Thunder & Roses’

BY DEBORAH EVANS PRICE

NASHVILLE—For Pam Tillis,
the songs on her first Arista/
Nashville album in
two years—“Thun-

ripped from the diary of any sin-
gle mother. “There have been a
few songs in my life that the first
time I heard them I
cried, and that was

IN TOURING Those who are part of the der & Roses,” due one of them,.” she were available on record, she
NEWS process say the reason the trend March 6—are like says of the single, bought Danbury, Conn.- GREEN
has not stalled is simple. conversations. And which resides at based Green Linnet in 1976. LINNET
“This will continue as long as with the release of No. 28 on the Hot A quarter-century later, the 3 ?NECC_ORDS

Country Singles &
Tracks chart this
issue. “It’s not that I
want to make every-
body ery, but musie
unifies people, let-
ting them know they
aren’t alone in what they’re

the disc’s initial sin-
gle, “Please,” the
gifted singer/song-
writer resumes a
long-running dia-
logue __with both
country radio and
her fans.

God keeps making little girls,” observes Trans Con-
tinental Records president Lou Pearlman, the boy-
band guru whose Midas touch has built careers rang-
ing from ‘N Syne and Backstreet Boys to O-Town and
Marshall Dyllon.

“The musical styles may change a little bit, from
rock to pop to R&B and even country, but the genre
as a whole is fine,” Pearlman says. “I remain very

independent Celtic stalwart »7
can celebrate its 25th an-
niversary not only with its
initial impetus intact but with an unwavering faith
in the future.

With a catalog of more than 300 titles and an active
roster of acts, including Patrick Street, Linasa, Susan
McKeown, Niamh Parsons, and Kila, Green Linnet has

TILLIS

bullish on the genre. Not only is it running true to “Please” is a slice of life that  going through.” become a premier Celtic label, thanks to Newton’s gen-
form, it’s gaining steam.” sounds as if it could have been (Continued on page 91) erous A&R philosophy. Green Linnet only signs acts
(Continued on page 81) (Continued on page 80)
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After Limbo, Golumbia Jazz Renews Itself

Label With Great History Looks Forward With Fresh Exec/Artist Rosters

BY STEVE GRAYBOW

NEW YORK—Last year, Columbia
Records’ jazz department appeared to
be fading into illustrious history. Sever-
al key executives—including VP of jazz
Jeff Levenson and creative consultant
(and current Columbia Jazz recording
artist) Branford Marsalis—were re-
lieved of their posts. Rumors suggested
the imprint would be folded into Sony’s
Legacy reissue division, home to record-
ings by such classic jazz artists as Louis
Armstrong and Miles Davis. Nothing
could be further from the truth, accord-
ing to the recently appointed senior VP
of Columbia Jazz, Jeff Jones.

“Columbia Jazz is alive and well,”
Jones says. “There is a long jazz tradi-
tion here that we are proudly upholding
and continuing.” This week,
Jones fleshed out the jazz
label’s executive roster with
the addition of former
Atlantic jazz veteran Yves
Beauvais as VP of A&R and
former Sony Classical senior
VP of worldwide marketing
Jeb Hart as VP of market-
ing. Both are based in New
York and report to Jones.

“Columbia has always
had a strong footing in the
jazz world, from Duke
Ellington to [current Columbia jazz
artist] Richard Bona,” says Jones, not-
ing that Cameroonian bassist/singer
Bona does not “fit into a strict defini-
tion” of jazz. “The artists that we will
look at to continue the label’s legacy will
encompass traditional jazz, contempo-
rary jazz, blues, and world musie.”

Nine artists make up the label’s cur-
rent jazz roster—Bona, contemporary-
jazz trumpeter Chris Botti (known for
recent work with Sting), pianist Joey
Calderazzo, saxophonists Marsalis and
David Sanchez, drummer Jeff “Tain”
Watts, contempo guitarist Peter White,
Béla Fleck & the Flecktones, and
singer Angélique Kidjo, the label’s
newest signing.

The most notable possible loss to the
label’s roster is longtime Columbia star
trumpeter and Jazz at Lincoln Center
chief Wynton Marsalis—whose exten-
sive 1999 “Swinging Into The 21st”
series saw more than eight new releas-
es issued within a 12-month period.
Jones says Marsalis has “fulfilled his
contractual obligation to Columbia
Records and is now a free agent.”

According to Jones, the success of Co-
lumbia Jazz hinges upon the label’s abil-
ity to develop artists that encompass all
forms of improvised music. Although
the label has issued world- and Latin-
flavored discs by artists like Bona and
Sanchez of late, the company’s image
has long been defined by the successful
(though unique) post-bop sounds of the
Marsalis brothers.

“The difficult job was to find an A&R
person who has a sense of traditionalism,
of new music, of the avant-garde—yet
understands commercially viable art-
ists,” Jones says. “I believe in my heart
that I found one in Yves Beauvais.”

Beauvais expects to announce addi-
tional signings in coming months, hint-
ing that there may be “some surprises”
as the label looks at both established
and up-and-coming artists. “In this dif-
ficult world of jazz,” he says, “we are
concentrating on career artists, not
overnight sensations. We plan to keep

JONES

the roster small, looking for artists who
will generate interest among consumers
and musicians alike.”

Jones adds that Columbia “would
rather do a better job of presenting a
smaller group of artists than have a
large group that is not approached in a
focused way.”

In the past year, much of Sony’s jazz
schedule has been dominated by releases
on the Legacy imprint, including the hit
products associated with Ken Burns’
documentary “Jazz”—11 individual
artist compilations and a five-disc boxed
set (Billboard, Feb. 10). All of those
releases have seen action on Billboard’s
Top Jazz Albums chart, as has the Lega-
cy soundtrack to “Finding Forrester”
that features classic Davis tracks, plus

KIDJO

new music by guitarist Bill Frisell. That
release peaked at No. 5 on the chart; the
Burns boxed set debuted at No. 2.
Four albums from the Levenson/
Branford Marsalis regime earned
Grammy Award nominations. But
excluding Legacy product, the sole Sony
jazz title on the Columbia imprint to

@& COLUMBIA JAZZ

chart in the past year has been the Bran-
ford Marsalis Quartet’s edgy “Contem-
porary Jazz,” which peaked at No. 12.
Although Jones continues to head up
Legacy’s promotion and marketing
efforts, he stresses that the Legacy and
Columbia Jazz imprints are “completely

BEAUVAIS

separate entities, each with a dedicated
staff.” Jones does not rule out the pos-
sibility of cross-pollination between a
new Columbia Jazz release and classic
music from the Legacy catalog “if the
opportunity should arise.”

Jones anticipates “five or six” new
Columbia Jazz releases this calendar
year, the first of which will be a new
project by White, due in June. Kidjo
plans to enter the studio in early March
to record her label debut, while Bona is
to begin recording a new album soon
thereafter. Sanchez is also expected to
enter the studio by midyear. Although
no specific projects have been chosen,
Beauvais' duties for Columbia Jazz may
extend to record production, as they did
at Atlantie, where he produced such
artists as neo-trad pianist
Cyrus Chestnut and West
African singer/multi-instru-
mentalist Olu Dara.

Kidjo exemplifies Colum-
bia Jazz’ commitment to
music that falls outside the
traditional jazz realm. From
Benin, the dynamic singer/
songwriter embraces Afro-
Caribbean sounds, R&B,
and funk. Her fusion of
worldliness and jazz-mind-
ed complexity exemplifies
what Jones refers to as “music for
grown-ups.”

“I’m not a pop artist who is easy for a
lot of people to listen to,” Kidjo says.
“You have to be involved to appreciate
what I do. Jeff and Yves are genuine
music lovers. The individuality of the
artist is important to them.”

Kidjo, who enjoys a large following in
the U.K., says that Jones and Beauvais
spoke extensively with several of
Sony’s international divisions to deter-
mine their company’s willingness to put
their promotional efforts behind her.
“What impressed me most,” she recalls,
“is that afterwards they told me that
even if the response was negative,
which it wasn’t, that they would still
have signed me and would still have
been fully committed to my music.”

BY JIM BESSMAN
NEW YORK—ASCAP reports record
revenue of $576 million for 2000 and
record domestic and foreign royalty
distributions of $479.1 million.

The figures were made public Feb.

ASCAP Reports Record Gains

that ratio now, we’d be spending anoth-
er $24 million a year in operating costs.
That we give to our members instead.”

LoFrumento further notes that
ASCAP’s membership growth con-
tributed to its record performance. “The
number of members in-

13 at the organization’s
annual West Coast mem-
bership meeting in Los
Angeles. It was also an-
nounced that ASCAP’s
operating ratio for the year
was 15.6%—the second
year in a row that it was
less than 16%.

ASCAP

creased 21% to 110,000 mem-
bers last year,” he says,
attributing the upsurge in
part to ASCAP’s “keen inter-
est” in its members’ careers.

“ASCAP’s pride is in its
ability to defend members’
rights in Congress or the

“We had another phe-
nomenal year,” says ASCAP CEOQ John
LoFrumento.

LoFrumento cites cost controls as an
important factor in the record results.

“Because of the low operating ratio,
we're distributing something like 841/2
cents for every dollar collected,” he
says. “In 1993, for instance, the ratio
was 19.8%. If we were still operating at

courts and develop mem-
bers through workshops and show-
cases,” he adds.

The organization is also proud of its
showing in the various award shows last
year and on the Billboard charts. LoFru-
mento says that 75% of Billboard’s top
10 hits were ASCAP-affiliated and that
ASCAP songs represented 73% of the
Country Music Assn. Awards.
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ter increased 11% to $913 million, while pro
forma earnings before interest, taxes,
depreciation, and amortization (ebitda)
increased 17% to $413 million. For the
year, MTV Networks’ revenue rose 14%
to $3.04 billion, while ebitda increased 21%
to $1.36 billion.

Viucom says its cable networks division,
which includes MTV Networks, saw quar-
terly pro forma revenue increase 11% to
$1.15 billion and pro forma ebitda rise 16%
to $476 million. For the year, cable net-
works' revenue increased 13% to $1.08 bil-
lion, with ebitda up 21% to $1.57 billion.

er losses and revenue for the year. The
online group reports a pro forma ebit-
da loss of $231.4 million, compared with
a loss of $82.1 million a vear earlier.
Revenue grew to $113.2 million from
$43.2 million in 1999. For the quarter,
the ebitda loss declined to $38.5 million
from $57.5 million a year earlier. Rev-
enue rose to $36.8 million from $19.9
million.

Viacom says results from its
online businesses will be rolled into
its Cable Networks and Television
segments, effective Jan. 1.

pro forma net loss was $816 million,
compared with a profit of $322 million
the year before. Quarterly net earnings
fell to $30.4 million from $133.1 million.
Overall revenue for the quarter rose
78% to $6.36 billion from $3.57 billion,
while ebitda increased 129% to $1.36 bil-
lion from $595 million.

Full-year revenue increased 8% to
$23.4 billion from $21.7 billion in 1999.
Viacom’s total ebitda for the year
increased 18% to $5.02 billion from $4.26
billion in 1999.
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On September 15th, 2000
an instant major label was horn.

Now just five months later

everyone is talking about
the beginning of an
extraordinary,
unprecedented
new chapter
in music history.
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STAGE ONE...THE

LUTHER VANDROSS

His total album sales stand at 24 million
worldwide. He has a string of Platinum
and Multi-Platinum albums and smash
hits like “"Here And Now,” “A House Is
Not A Home,” “Superstar,” “Never Too
Much,” “So Amazing,” “Power Of Love,”
“Till My Baby Comes Home” and more.
He has won five Grammys. Now, he’s ready
to do it for J Records.

STAGE TWO..THE STARS OF THE

ALICIA KEYS

With a rare presence and artistry well
b2yond her years, stunning 20 year old
Alicia Keys is poised to take the music
world to a whole new place. From her
p ano virtuosity to her show stopping
vocal power, from her inner city
irsights to her uncommon songwriting
asility, Alicia’s debut album is pure and
simply a gem.

MONICA

Her two albums to date, Miss Thang and
The Boy Is Mine are both Triple-Platinum.
Now J Records, along with its joint venture
partner Arista Records, is proud to begin
recording her long awaited new album.
From the smash hits “Don’t Take It
Personal” and “Before You Walk Out Of My
Life” to #1 hits like “The Boy Is Mine” and
“Angel Of Mine,” Monica’s stardom is ready
to reach a whole new galaxy.

SHANNON CURFMAN
She plays guitar with virtuoso grace and
fire. She’s only 15 years old. Critics and
fans alike have already raved about her
presence and power comparing her to the
likes of Bonnie Raitt and Janis Joplin.
Maybe guitar virtuoso Jonny Lang puts it
best: “There's Shannon Curfman. She's only
fifteen...she scares me.” Her acclaimed
debut album blew people away. Her
new album will take Shannon to the
next level.

BUSTA RHYMES

He's been called “hip hop’s most original
voice.” Inventive, individual, influentisl,
insightful and idiosyncratic, Busta is clea-y
a music world and hip hop heavyweight. In
addition to hits like “Woo-Hah!,” “Put Ycur
Hands Where My Eyes Could See” and
“Gimme Some More,” Busta, the actor, has
been bringin’ heat to several major movies.
He’s up for a Grammy next week. Now he’s
ready to bust out bigger than ever.

THE PRODUCT G&B

They exploded right from the start
with their blazing vocals on the
Grammy nominated Santana #1 hit
“Maria Maria.” Now, the buzz just
gets bigger as Wyclef Jean’s Claf
Records, the new joint venture with
J Records, delivers this powerful duo
whose raw energy and range res-
onate with searing honesty ard
ripping rhymes.

AND COMING SOON:

AKA

When New Radicals’ Gregg Alexander met
London based vocalist/musician AKA, cre-
ative sparks flew. Gregg has passed the
baton to him and the AKA debut album is a
hits laden pop rock event!

ANNE FERNANDO

She’s exotic. She’s adorable. She’s a 17
year old Filipino/Canadian who’s attracting
tke world’s top Pop and R&B producers to her
J Records debut with her stunning vocal
power.

J BUBBLE

Her charisma and range coupled with slam-
ming tempo-driven tracks make this unique
21 year old singer/songwriter a very hot
prospect. Watch her emerge as R&B’s next
Miss Thang!

MARIO

With his uncommon vocal chops, look for
this jaw-dropping, eyebrow raising 13 year
old R&B singer to be around for a long
time.

MARCUS

He’s one of the most unique new artists
about to hit the music scene. Marcus bends
and blends ‘80s music, reinventing and
reinterpreting it straight into 2001. He’s a
true original.

AMANDA LATONA

She already has over 30 fan driven web-
sites. One listen and one look will immeci-
ately show you why she's creating a major
worldwide buzz.

‘\

DEBORAH COX

Entertainment Weekly says Deborah has “a
voice that triumphs.” Part diva, part street,
all heart, soul and emotion, Deborah made
history when her multi-format smash
“Nobody’s Supposed To Be Here” topped
Billboard’s R&B Singles chart for 14
straight weeks, making it the longest-
running #1 hit in modern R&B history.
Coming off her Platinum-plus album One
Wish, Deborah is poised and ready to soar.

oLiviA

One listen to her hot voice and hearing her
fierce songwriting skills, it all becomes clear.
She's got it all: attitude, street smarts and
mad skills. This exotic 20 year old NYC girl
lays it down and fires it up with blazing energy,
sass and confidence. Get set for the arrival of
one of the year’s hottest new female stars.
“She has the mouth of a bad girl and the
voice of an angel. With heaps of attitude,
catchy tunes and killer looks, the future is
very promising!”

- BILLBOARD, February 3, 2001

DR. DOLITTLE 2

The 1998 movie became a box office chart
topper and the soundtrack went Multi-
Platinum. The ] Records soundtrack to Dr.
Dolittle 2, once again starring Eddie Murphy,
hits in May featuring an all-star lineup of
special artists and hit songs.

|
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LFO

One of today’s most creative musical groups
on the scene today, they combine pop, hip
hop, rap, R&B and rock - all proving their
strong depth. "Summer Girls,” the first single
from their Platinum-plus debut, became a
huge #1 hit. It was THE song of summer,
1999. With the Gold follow-up “Girl On TV,”
and the hit “West Side Story,” they showed
they will be here to stay. Their new pulsating
sound will blow you away.

FUTURE

JiMmMY COZIER

This gifted, blazing 24 vyear
old singer/songwriter/producer, a
Wyclef discovery, is creating a
major buzz everywhere. In fact,
the burning question is: how does
one pick the first single from an
album that’s over the top with hit
candidates? Keep your ears glued
for a serious Grammy contender
for Best New Artist of the Year.

.

R.L.

From the Platinum J Records group
Next, this brilliant singer/songwriter
takes center stage with a hotly
anticipated solo debut album. The
advance cuts make it clear that R.L.

is a major star.

ANGIE STONE

The acclaim for her is unique. Rolling Stone
said that Black Diamond, her Platinum cebut,
“shines with the intensity of brilliant soul” and
Vibe said “it takes you back in the day but
remains totally of the moment,” while The
New York Times called her “the new soul
queen.” Her instant, timeless smash “No More
Rain (In This Cloud)” was a major #1
R&B/Urban AC hit. With a jaw-dropping voice
and her much anticipated follow-up album,
Angie will confirm her major stardom.

MEDEIROS

Straight from Brazil, 19 year old
Rodrigo and 22 vyear old Julian are
two truly exceptional voices. These
extraordinary, self-taught musicians
bring a real organic, acoustic fe=l to
their sizzling mix of Latin, Pop and R&B
flavors. With killer vocals and sheer
sensuality and emotion, expect acmajor
worldwide impact for this hotter than
hot new duo.

xf ‘f

SPLENDER

Following two multi-format rock and
pop hits "I Think God Can Exglain"
and '"Yeah, Whatever" and 18
months of non-stop touring, they've
joined J Records for their much
anticipated follow-up album.

']

.,..i

NEXT

Meshing a sexy R&B flow with hot grooves ard
a gritty 1ip hop edge isn't easy, but Next hes
already perfected it. The Gold hits "Butta Love”
and "I S:ill Love You,” along with the Platinum
smash “Too Close,” took their debut album
Rated Next to Platinum. The success of ther
recent big hit “Wifey” took their second album
Welcome II Nextasy to the top of the charts.
With an ncredible eight Billboard Music Awards
already o their name, they're ready for thdr
biggest success yet.

O-TOWN

From their hit ABC series “Making The Band” to
the pandemonium of their live shows, and then
major support from MTV and radio, they've
exploded onto the scene. O-Town made music
history by becoming the first new artist ever to
enter the Billboard sales chart at #1 with “Liquid
Dreams.” Powered by this first #1, O-Town’s self-
titled debut album has impacted with a roar.
“They dig deep with hip hop-splashed pop beats,
elements of rock, funk and classic dance soul.
They have several smash singles in an album
that's happening.”

-BILLBOARD SPOTLIGHT, February 3, 2001

...AND OUR FIRST TWO LABELS!

]

=2
l - i

CLEF RECORDS

From his amazing work as part of th=
Multi-Platinum, cutting-edge Fugees, to
his worldwide success as a solo artist ©
his Grammy winning production and
songwriting for Carlos Santana, Whitney
Houstor and Destiny’s Child, no musical
boundaries can contain Wyclef. We're proud
and excited that he has chosen ] Records as

his homre for his discovery of extraordinary
new talents.

SWIZZ BEATZ

This will announce the joint venture with
one of hip hop’s youngest and hottest
producers. This superstar talent who has
scored chart-topping anthems with Jay-Z,
Big Pun, Eve, Juvenile and DMX is ready to
bring his blazin’ sounds of the street
straight to the J Records family.

PASSION
AND
COMMITMENT

..TO THE LETTER

records
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Isiey Feels Vindicated In Bolton Gase

BY GAIL MITCHELL

LOS ANGELES—The Feb. 4 epi-
sode of the Steve Harvey television
show featured Lil’ Bow Wow as a rap-
per who wanted to remake a song
originally performed by Harvey’s old
band. Portraying one of those band
members was Isley Brothers front
man Ronald Isley, who, ironically, had
earlier witnessed the final act in the
brothers’ nine-year court battle
against singer Michael Bolton for pla-
giarizing the Isleys’ 1966 song “Love
Is A Wonderful Thing.”

And while Bolton adamantly dis-
agrees with the court’s decision that
his 1991 top five pop hit of the same
name was copyright infringement
(Billboard, Feb. 3), Isley is just as
adamant that justice finally prevailed.

“When I heard the verdict, I said,
‘It’s finally over with,”” Isley says.
“Now maybe someone else won’t
have to go through this.”

The initial verdict in the protracted
court fight was handed down in 1994
when a lower court ruled that Bolton,
co-writer Andrew Goldmark, and
Sony Music Publishing had to give the
Isley Brothers $5.2 million in profits
from the sales of Bolton’s version.
Bolton appealed that decision, which
was later upheld in a May 2000 deci-
sion by the 9th U.S. Circuit Court of
Appeals in San Francisco. The battle
ended Jan. 22 when the U.S. Supreme
Court refused to hear Bolton’s appeal
of the May ruling.

When the first judgment was hand-
ed down, the original trial jury deter-
mined there were five instances in
which the Bolton/Goldmark song pla-
giarized the Isleys’ tune.

“The melody was the same,” con-
tends Isley. “Musicologists and others
who got involved said the same thing.
Everybody knows ‘The Three Blind
Mice’ is ‘The Three Blind Mice,” but
Bolton wanted to call it something
else. He said he didn’t know we had a
song like this. It just bothered me that
he wouldn't go ahead and admit it.”

Isley also says he made an early
effort to reach an agreement with
Bolton, rather than go to court. “When
I first heard his version on the radio,
I was really pleased. But when I went
out to pick up the record, [ was upset
because our credits weren't there. So
we got in touch with his people to try
and reach some agreement. But they
didn't want to reach anything. Bolton
could have settled this case for way
less back at that time, and he didn’t
want to do it. He got into this kind of
contest thing with us. So we just went
all the way with it.”

As for Bolton’s defense that he
never heard that particular Isley
Brothers song and that he’s not a fan
of their music, Isley recalls that he
met Bolton at one of Lou Rawls’
annual United Negro College Fund
telethons. “My wife [singer Angela
Winbush] and I were performing on
the show. She was going to introduce
me to Bolton, but he said, ‘Hey, you
don't have to introduce me to him. I
know all of his stuff.” And I didn't for-
get that he'd said that.

“On Bolton’s work tapes [from the
studio], you can hear him say, ‘Where
did I hear this song before? Is this
Marvin Gaye? ” Isley continues. “We
subpoenaed those tapes, which were
played in court.”

Adding to the tensions being

played out in court was Isley’s subse-
quent petition for bankruptey—with
Bolton and EMI Music Group among
the parties bidding for Isley’s assets,
including his share of the Isley Broth-
ers’ catalog. The Pullman Group,
which earlier had announced its intent
to securitize the Isley catalog, later
stepped in and purchased the catalog
(Billboard, Jan. 22, 2000).

“My bankruptcy was always some-
thing I knew would be satisfied,” says
Isley who, along with Winbush, at-
tended every hear-
ing. “But it got
blown out of pro-
portion when Bol-
ton came into it. We
knew we were do-
¢ ing the bonds, and
we knew we were
going to take care
of what I owed. But
it got out of hand in terms of publici-
ty when Bolton came in and tried to
pit EMI and others against us.”

According to appeals court docu-
ments, the Isleys are to be paid $4.2
million from Sony Music, $932,924
from Bolton, $220,785 from Goldmark,
and the balance from Bolton and Gold-
mark’s music publishing company.

The original jury ruled that 66% of
the song’s profits came from copy-
right-infringed material and that 28%

ISLEY

of the profits from the album “Time,
Love & Tenderness” resulted from
the Grammy-winning track.

Pullman Group principal David
Pullman says the judgment will “go
to the bonds for the deal we did. The
money, bonded by Sony, is there right
now. It’s just a matter of doing the
paperwork for the release.”

Meanwhile, the Isley Brothers—
who signed with DreamWorks last
year—are preparing for spring release
of anew, still-untitled album. The proj-
ect resurrects Ronald Isley’s alter ego
Mr. Biggs, who appeared in the 1995
video for R. Kelly’s “Down Low (No-
body Has To Know).” Ronald’s broth-
er, Ernie, and Winbush will be among
the contributors to the project.

Now that the Isleys have been vin-
dicated in court, the veteran artist
offers sage advice to other songwrit-
ers. “Stand up for what you know is
right,” he says. “If you wrote some-
thing, you deserve to get paid and rec-
ognized for your work. We can’t take
a Holland-Dozier-Holland song and
call it an Isley Brothers song. That’s
not right. No one should take a bow
with another man’s hat.”

Bolton’s representatives did not
return calls by press time.

Read the full interview with Ronald
Isley at illboard.com.

UMVD Unveils Rebates

‘Flexx Pricing’ Will Help Move Catalog

BY ED CHRISTMAN

NEW YORK—In an attempt to
revitalize the deep-catalog business,
Universal Music and Video Distrib-
ution (UMVD) is introducing an
aggressive promotion that will give
merchants a $3.50 rebate for each
sold unit of a featured title.

The promotion, which is being
praised by retailers, encompasses
44 titles from the
distributor. It’s g
called “flexx prie- | ..
ing” and runs g ;o
from March 12 ¥ e oy
through May 27. | &

During that
period, any retail-
er that moves the |
targeted titles
from its bins to the
front of the store—
whether on the wall or in an end-
cap—will receive the rebate for
each verifiable sale made while the
title is being featured.

Meanwhile, a separate Universal
policy letter, dated Feb. &, is not
being well-received by accounts.
That statement details a price
increase for about 460 deep-catalog
titles, effective Feb. 26.

Two days before the price-

COSIMANO

Despite Guilty Plea, Payola Probe Goes On

BY FRANK SAXE

NEW YORK—Despite a radio
programmer’s guilty plea in a
long-standing payola case, the
Justice Department’s inquiry is
far from over, as it continues to
investigate other programmers
at Spanish-language and R&B
stations.

Salvador Homero Campos, for-
mer Z-Spanish Radio VP of pro-
gramming, pleaded guilty to
accepting more than $200,000 in
payola, as part of a plea bargain
agreement with the U.S. Attor-
ney’s Office.

During a Feb. 13 court appear-
ance in U.S. Distriet Court for
the Central District of California
in Los Angeles, Campos admit-
ted that he received as much as
$15,000 a month from Fonovisa
Records, the largest independent
Latin label.

As part of the 18-page plea
agreement, which was obtained
by Billboard, Campos admits he
failed to report the income on his
federal tax returns.

“Fonovisa provided monthly
payments to [Campos], com-
mencing in early 1995 and con-
tinuing until September 1997,”
the document reads. “The pay-
ment amounts were $5,000 per
month initially, later increased to
$10,000, and finally increased to
$15,000 per month. [Campos] re-
ceived more than $200,000 in
cash payments from Fonovisa,
$100,000 of which he received in
1997.”

The agreement also clears
other Z-Spanish employees.
“[Campos] did not disclose his
receipt of these payments to his
employer or to any affiliated

An independent record
promoter says, ‘In
R&B radio [payola]
is terrible; it’s as bad
as in Hispanic radio’

radio stations,” it reads.
According to court records, the
kickbacks were paid to Campos

from 1995 to 1997. Fonovisa Re-
cords, based in Van Nuys, Calif.,
approached the government in
1997 after it uncovered irregu-
larities within its promotion
department.

When he is sentenced in May,
Campos faces three years in
prison and a $250,000 fine.

Campos’ attorney, Alvin
Michaelson, tells Billboard that
Campos was simply trying to
launch the Z-Spanish Radio Net-

(Continued on page 90)

increase notice, Universal sent its
letter to the accounts detailing the
flexx pricing program.

Curt Eddy, senior VP of sales at
UMYVD, reports that the idea for the
flexx pricing promotion came from
Jim Urie, president of UMVD, who
wanted a way to “motivate our
accounts to use their front-of-store
visibility” to sell Universal’s catalog.

“We needed to insert something
new into the catalog business to
reinvigorate it,” says Mike Davis,
VP of classics and catalog sales for
UMVD, who was the architect of the
promotion. “The intent is to have the
consumer be excited about an ongo-
ing series of titles with low prices.
This is a test, but we are very confi-
dent that it will be successful and
will be considered for a rollout as an
ongoing program.”

In other words, the featured titles
could change each time the promo-
tion is staged, thus ensuring that it
“is never stale and is always fresh,”
for shoppers, says Davis.

Although the promotion is for 12
weeks, accounts only get the rebate
on sales of featured titles while they
have front-of-store visibility. So, if a
store features the titles in “front-
age” space for four weeks, then
every unit sold during those weeks
qualifies for the rebate; if the titles
are in the bins for the rest of the 12-
week period, those sales do not qual-
ify for the rebate.

“Accounts need to bring the titles
out of the bins to endcaps or a fea-
tured position in the front of the
store,” says Eddy. “It needs to be-
come marqueed.”

Moreover, accounts need to fea-
ture a minimum of 15 of the 44 Uni-
versal titles, the letter states. A-
mong the titles accounts can choose
from are Aerosmith’s “Big Ones,”
the Allman Brothers Band’s “A
Decade Of Hits: 1969—1979,” Big
Bad Voodoo Daddy’s self-titled

(Continued on page 87)

Asante Sues Discmakers, Disc Americ

BY BILL HOLLAND
WASHINGTON, D.C.—African
percussionist Isaac “Okyerema”
Asante, a former traditional music
palace drummer of Ghana known
throughout West Africa as a seminal
music figure in highlife bands dur-
ing the '60s and '70s, has filed a law-
suit in Philadelphia against the CD
replicator Discmakers and Canadi-
an-based Disc Americ for negli-
gence, breach of contract, and dam-
age to his reputation.

In addition to his many African
recordings as both a leader and side-
man, Asante is best known in the
U.S. for his work with Paul Simon,
Fleetwood Mac, Hugh Masekela,
and others.

He and his lawyers face a tough
court fight, because a damage-to-
reputation case based on negli-
gence, rather than defamation, has
not been litigated in Pennsylvania.
However, Judge Louis Pollack has
so far allowed Asante’s complaint to
be heard.

For their part, the CD-replicating
companies are asking the court to dis-
miss the suit, which was filed last July
and expanded in August to include
the Canadian company that filled the
initial 5,000-unit order of Asante’s
album “Crabs In A Bucket.”

In 1998, Asante and fellow Ghana-
ian musical legend Stan Plange
recorded the all-star, tribute album
of classic highlife (Ghana’s most
indigenous popular dance music) big-
band classics and originals, which was
to be released on Asante’s own label.
The initial test pressings sent to
Asante showed no problems. Asante
paid Dise Makers in full. He then
began delivering 900 albums to
Tower outlets and African music
stores in the eastern U.S. and
shipped 400 copies to disc jockeys and
outlets in Ghana and South Africa.

It was then, according to Asante’s
complaint, that problems with the
order appeared. He alleges that as
many as one of every 100 copies of
“Crabs In A Bucket” contained not

his highlife production but the musie
of what appears to be a U.S. “lounge
rock” act playing rock 'n’ roll oldies
like “It’s Judy’s Turn To Cry.” The
wrong CDs were not found in partic-
ular containers but were randomly
scattered throughout the order.

The mix-up, Asante’s suit says, has
damaged his credibility and reputa-
tion because some promoters, pro-
ducers, and fans who heard the flawed
discs accused him of selling out in pro-
ducing a non-African rock record.

He also says he has lost employ-
ment—and more than $40,000 in con-
cert and tour fees—because promot-
ers changed their minds about
including his African band on bills
and tours after judging the “lollipop-
rock songs” they had heard on the
“Crabs In A Bucket” discs to be
“inappropriate.”

Discmakers representatives say
the company offered to replace the
bogus CDs.

The court is expected to decide
whether to hear the case by spring.
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[imne =2 \\| BELA FLECK & THE FLECKTONES

h ‘ﬂ 4 | *ourBOUND”
A ce @ | BESTCOXTEMPORARY JAZZ ALBUM
{=fo i BEST POP INSTRUMENTAL PERFORMANCE: ZONA MON A
. BEST GOT"NTEY INSTRUMENTAL PERFORMANCE:

ALISON BROWNXN WITH BELA FLECK

BRANFORD MARSALIS
“"CONTEMPORARY JAZZ"
BESTJAZZ INSTRUMENTAL ALBUM:
INDIVIDUAL OR GROUP

DAVID SANCHEZ
“MELAZA”
BEST LATIN JAZZ ALBUM

CONGRATULATIONS TOOUR GRAMMY " NOMINEES

WATCH FO= EXCITING NEW COLUMBIA RELEASES BY: RICHARD BONA CHRRIS BOTTI JOEY CALDERAZZO BELA FLECK
ANGELIQUE KIDJO DAVID SANCIIE7Z JETFF “TAIN” WATTS PETER WHITE. LCCK FOR THE SOUNDTRAGK TO THE ABGC
EFREMIERE MOVIE EVENT; RODGERS & HAMMERSTEIN'S SOUTH PACIFIC FEAT JRING GLENN CLOSE AND HARRY CONNICK, JR.

CERTIFIED GOLD! THE "KEN BURNS JAZZ" 5-CD BOX SET =
Cdumbea” and ® Reg. US Pz, & Trr. €l Marca Registrada./@© 2001 Sony MLsic =ntzrtainment In @@ CDLUMBIA JAZZ 87
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‘N SYNC

MACY GRAY

3 NOMINATIONS 3 NOMINATIONS 3 NOMINATIONS

CONGRATULATIONS

@MMMY NOMINEES

2 NOMINATIONS

Kenng Barron Jim McNeely

Stephanie Bentley Willie Nelson

Michael Brecker Nickel Creek

Toni Braxton Dolly Parton

Alison Brown Rage Against The Machine

Boyz il Men Red Hotl Chili Peppers

Creed Riders In The Sky

The Corrs (IMRO) Tia Sellers 4 NOMINATIONS

Chick Corea Britney Spears

The Dixie Chicks Rob Thomas &

The Flecktones Malchbox Twenly _.

Jay-Z BeBe Winans FRED JERKINS I
Tim McGraw 3 NOMINATIONS

BMI applauds your crealivitly and visfon

which confinually Iake music to the next level.
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NOMINEES

Aaliyah

Alex Acuna

Mirwais Ahmadzai
Alabama

Dave Alvin

Brad Arnold

Asleep Al The Wheel
Grupo Atrapado
Ramon Ayala

Palo Banton (PRSI]
The Beach Boys
Beenie Man (PRS)
Norman Blake
Terence Blanchard
Eddie Blazonczyk's Versatones
Blue Man Group
David Bowie (PRS}
M3ire Brennan (IMRO)
Youssou N'Dour (SACEM]
Brooks & Dunn

Peter Buck

Gary Burton

Cachao

Mariah Carey

The Chieftains

Eric Ciapton [PRS)
Billy Corgan

George Crumb
Shemekia Copeland
Phil Coulter (iIMRD)
Common

Don Cook

Larry Cordle

De La Soul

Or. John

Eiffel BS

Kurt Elling

Brian Eno [PRS)

4 NOMINATIONS

Gloria Estefan
Bryan Ferry (PRS)
Joseph Fire Crow
Gregory Isaacs (PRS)
Keith Jarrett
Jars of Clay
Sir Eltan John {PRS)
Jeff Foxworthy
Thomas Frost
leral V. Gray, Sr.
Percy E. Gray, Jr.
Dave Grusin
Tim Hagans
Dave Halland
Fred Hammond

& Radical For Christ
Todd Harrell
John Hialt
Michael Kamen
Tim Kelley
R. Keliy
Kenny G
Jennifer Knapp
Kid Rock
David Lanz
Joe Lovano
Michael John LaChiusa
The Legends
lohn Lennon
Robert Lockwoad, Jr.
Jennifer Lopez
Lucy Pearl
Shelby Lynne
Taj Mahal
David Malloy
Ladysmith Black Mambazo

Marilyn Manson

Sarah Mclachlan {SOCAN)
Pat Metheny

Edgar Meyer

Mighly Clouds of Joy
Mike Mills

Chatlie Musselwhite
Luis Miguel

Moby

Aaron Neville

Thomas Newman

Sugar Ray Norcia

Mark O'Connor

Walter Ostanek (SDCAN]
Eddie Palmieri

Pantera

Danilo Perez

Phish

Lance Pierre

Rachel Partman (PRS)
Busta Rhymes

Tim Rice (PRS)

Sam Rivers

Matt Roberts

Bob Rabinson

Cory Rooney

Bobby Rush

Bobby Sanabria Big Band
David Sanchez

Kenny Wayne Sheppard Band
The Brian Setzer Orchestra

Paul Simon

Shakira

Guy Sigsworth {(PRS)
Snoop Dogg

Sting (PRS)

Michael Slipe
Jimmy Sturr

Sweel Honey In The Rock
Johnnie Taylor
Koko Taylor

The Templalions
Keith Urban

Steve Wariner
Wilco

John Williams

CeCe Winans

Paul Winter (GEMA)
Dwight Yoakam

3 NOMINATIONS

3 NOMINATIONS

4 NOMINATIONS

[The Songwriters’ Edge]

bmi:com | I

BM) IS A REGISTERED TRADEMARK OF BRDADCAST MUSIC, INC.
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UK. Record Industry
- Faces New Gov't Probe

| BY GORDON MASSON
| LONDON—Coming off its third
| consecutive year of growth, the

U.K. record business is now faced
‘ with considerable costs in time
and resources in defending itself
against a new government probe.

Industry lawyers, financial
directors, and chief executives
will be preoccupied with the
Office of Fair Trading’s (OFT)
inquiry into the supply of CDs.
Announced Feb. 9, the investiga-
tion is expected to take up to six
months and is the second compa-
rable probe launched by the OFT
since 1992.

“It is difficult to imagine a
product other than compact dises
for which there has been greater
scrutiny of market characteris-
tics during the last 10 years,”
declared trade group the British
Phonographic Industry (BPI) in
response to the announcement of
the inquiry.

At the heart of the probe is the
allegation that seven U.K. com-
panies—BMG, EMI, Sony, Uni-
versal, Virgin, Warner, and the
country’s largest independent
record distributor, Pinnacle—col-
luded to diseriminate against
retailers trying to bring cheaper
CDs into the country from Euro-
pean Union nations. The compa-
nies face potential fines of hun-
dreds of millions of pounds. The
OFT has the power to impose
penalties of up to 10% of U.K.
sales for every year of the
infringement, for a maximum of
three years.

In its Feb. 9 statement, the
OFT said it has “reasonable
grounds for suspecting that the
record companies had taken con-
certed action to limit the parallel
importing of CDs into the U.K.
from other [European Union]
member states.”

(Continued on page 84)

achmitt BMG G/S/A’s New Head

BY ADAM WHITE
LONDON—Evidently, it's tough to
break with tradition, even at 21st cen-
tury Bertelsmann. The appointment
of Christoph Schmidt to president of
BMG Entertainment’s $400
million Germany/Switzer-
land/Austria (G/S/A) division
reflects the continuity and
risk-aversion that have long
been hallmarks of the Ger-
man media group.
Munich-based Schmidt has
been the No. 2 executive at
BMG G/S/A for almost 10
years, supporting and working along-
side the man who held the top slot for
the same period, Thomas Stein.
Schmidt’s promotion, announced
Feb. 12 by Richard Griffiths, presi-
dent of BMG Entertainment U.K.
and Europe, was prompted by Stein’s
advance to executive VP of world-
wide marketing and A&R for BMG,

SCHMIDT

based in New York.

In sync with the latter appoint-
ment, the command of BMG’s entire
European business was handed to
London-based Griffiths, who had pre-
viously been heading the U.K.
and central Europe.

Schmidt, who now reports
to Griffiths, refutes competi-
tors’ suggestions that he is
merely “a safe pair of hands”
and a low-key executive with
limited creative skills.

“Whether someone is low-
key or high-key will be deter-
mined by success,” he says. “There
are alot of jobs to be done in a record
company, and people coming from
A&R or finance or sales can do them
if they're the right people. I have the
right people. Under Thomas Stein,
we have built a team of very good,
very mature people.”

(Continued on page 90)

RECORD COMPANIES. Paul Saten-
stein is promoted to executive VP
for MCA Records in Santa Monica,
Calif. He was senior VP/CFO.

Dan Gill is named GM of JCOR
Records in New York. He was VP
of sales for Mammoth Records.

Tom Maffei is named senior VP
of promotion for Priority Records
in Hollywood. He was VP of cross-
over radio promotion for Arista
Records.

Columbia Records names Yves
Beauvais VP of A&R and Jeb
Hart VP of marketing in New
York. They were, respectively, VP
of A&R for Atlantic Records and
senior VP of worldwide marketing
for Sony Classical.

Joe Reichling is promoted to
VP of West Coast promotion for
Arista Records in Los Angeles. He
was regional director of West
Coast promotion.

MCA Nashville promotes Pam

SATENSTEIN

Russell to VP of national sales
and Steve Armstrong to senior
director of consumer marketing
in Nashville. They were, respec-
tively, senior director of national
sales and marketing and manag-
er of advertising and creative
marketing.

Koch Records promotes Robert
Tyldsley to VP of sales and mar-
keting and Scott Kuchler to label
manager for Koch Progressive in
New York. They were, respective-
ly, national director of sales/field

EU Gopyright Directive Embraced

European Parliament Decision Pleases Creative Community

BY GORDON MASSON
STRASBOURG, France—It took
just 20 minutes for Europe’s top
politicians to eraft the European
Copyright Directive here—a piece of
legislation that has been in the
pipeline for three years.

In the words of the European Par-
liament: “The aim of the directive is to
ensure the existence of an internal
market in copyright and related
rights, with particular emphasis on
products and services (both online and
on physical supports) of the informa-
tion society, and to create a legislative
framework capable of responding to
new technological challenges.”

With a Copyright Directive now in
place, for the first time Europe effec-
tively has an infrastructure with
which to regulate and harmonize its
treatment of copyright in the so-
called information society.

For the music industry at least, the

outcome was excellent. The Euro-
pean Parliament has passed legisla-
tion that will go a long way toward
protecting the rights of the creative
community in the online environment.

Bernard Miyet, president/CEO of
French authors’ group SACEM, told
Billboard, “Le-
gislators have come
to terms with the
notion that it is not
possible to function
in an economic system where the cre-
ators are the only ones paying the bills
for the rest of the economic chain.”

A mere 24 hours prior to the cru-
cial vote Feb. 14, various factions
were still trying to change the direc-
tive, and no fewer than 50 amend-
ments were still under discussion in
the Parliament buildings.

“We were up against a huge range
of interests—really, really powerful
interests—from the broadcasters,

telecoms, consumer electronics,
libraries, ete.,” International Federa-
tion of the Phonographic Industry
(IFPI) regional director for Europe
Frances Moore told Billboard after
the vote. “I think that was one of the
points where we came out feeling
very relieved and satisfied that we
managed to hold back a number of
very damaging amendments.”

One of the most controversial of
those was the now infamous Amend-
ment 11, which was proposed by
broadecasters. Olivia Regnier, the
IFPT’s senior legal adviser on Euro-
pean affairs, explained, “The broad-
casters wanted to have new access to
what they call ‘the archives.” Without
any definition of what an archive is, it
could have covered potentially any
past recording that has been made.”

Broadecasters were anxious to
secure the amendment so they could

(Continued on page 84)

U.K.’s Average Wholesale GD Price Stable

LONDON—The per-unit average
wholesale price of CD albums in the
U.K. has not changed since 1997,
judging by data published Feb. 12
by trade group the British Phono-
graphic Industry (BPI).

The figures show that sales from
the country’s record companies rose
3.3% last year to a record 1.17 bil-
lion pounds ($1.64 billion).

The average CD album price was
4.95 pounds when the industry
shipped 158.8 million CDs four
years ago and remained at that
level ($6.93 per unit at current
exchange rates) for 2000, when
shipments amounted to 201.6 mil-
lion. With inflation taken into
account, the figures suggest a
decline in trade prices during the
survey period.

However, the BPI does not break
out the CD information by price
category, so it is not possible to
determine to what degree the
wholesale prices of front-line
releases or budget titles fluctuated

UTIVE

MAFFEI

BEAUVAIS

marketing and manager of promo-
tion and A&R.

Tina Dunn is named director of
video promotion for Hollywood
Records in New York. She was di-
rector of video promotion for
Island Records.

Zomba names Steve Savoca
director, Internet marketing; Chris
Melvin creative director of new
media; and Donna Ferrentino man-
ager, Internet production in New
York. They were, respectively, sen-
ior director of marketing at Sire

within the overall data.
Meanwhile, the organization’s
member companies are now facing
fresh scrutiny into the supply of
CDs by the government’s Office of
Fair Trading (see story, this page).
Besides the 201.6 million CD
albums shipped in 2000, there were

B IP I

11.4 million cassettes, 3.2 million
vinyl LPs, and 300,000 MiniDiscs.

A total of 216.5 million albums
and 66.1 million singles were sold to
retail last year, for a combined
wholesale value of 1.17 billion
pounds ($1.64 billion), a 8.3% rise
over 1999.

In unit terms, album shipments
rose 9.3% from the previous year,
while singles fell 17.56%. In value
terms, those configurations dis-
played a 5.4% gain and a 12.2%

TURNTABLE

HART REICHLING
Records, freelance Web designer, and
a Webmaster at Coolfire Interactive.

Mark Grochowski is promoted
to producer, new media, for Uni-
versal/Motown Records Group in
New York. He was in the content
management department.

Steve Brownlee is named direc-
tor of label operations/artist rela-
tions for M&K Sound in Culver
City, Calif. He was national sales
director for Drive Entertainment.

PUBLISHERS. Michael Puryear is

decline, respectively.

Shipments of singles have now
reached their lowest level since
1996. The BPI attributes this to a
combination of fewer titles retailing
at 1.99 pounds ($2.80) during their
week of release and a reduction in
the number of individual big sellers
during the year. Nine singles sold
more than 500,000 copies last year,
compared with 20 in 1999.

The overall growth in U.K.
record company sales last year was
“anotable achievement,” concludes
the BPI, when measured against
other international markets and
accounting for the British curren-
cy’s strength.

Another notable statistic is the
share of annual business generated
in the fourth quarter—43% in 2000,
the same as in 1999. That is the
highest since 1986.

The biggest-selling album in the
U.K. last year was the Beatles’ “1,”
with shipments in excess of 1.8 mil-
lion units.
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RAWLINGS

named VP of gospel music for
BMG Songs in Nashville. He was
owner of Final Four Music Pub-
lishing.

Brian Rawlings is promoted to
VP of creative for Disney Music
Publishing in Burbank, Calif. He
was director.

RELATED FIELDS. Mark Guynn is
named an agent for the Christian
musie division of the William Mor-
ris Agency in Nashville. He was an
agent in the country division.
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Lafin

Album Arrasando
1 million units sold

Includes the smash hits:
”Entre El Mar y Una
“Regresa A Mi”, and “

U.S. Latin-PLATIN
Argentina - PLATINUM
Mexico - PLATINUM
Spain - PLATINUM

Chile - GOLD
Greece - GOLD
Philippines - GOLD
Uruguay - GOLD
Venezuela - GOLD
Central America - GOLD
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advertising N

'BEE GEES 35TH ANNIVERSARY ’

Billboard celebrates the Bee Gees' 35th Anniversary with a look back at their
dynamic career and a preview of their plans for the future. We review 3 decades
of hits, the evolution of the Bee Gee sound and bring you the latest on their
forthcoming album! Dcn't miss out!

issue date: mar 24 * ad close: feb 27

Pat Rod Jennings 646.654.4614 ¢ pjennings@billooard.com

58
B

p
RAP/HIP HOP |

~

DISC
REPLICATION

We spotlight disc replication

CANADA

We explore Rap/Hip Hop's

Billboard explores its neighbor
to the North for the latest in
Canadian retail, touring, artists
and repertoire, media news,
and much more! Be a part of
Billlboard's highly anticipated
report on this important and
rapidly growing music market.
Call today!

issue date: mar 31
ad close: mar 6

Andy Anderson 646.654.4692
\ aanderson@billboard.com

J

R

focusing on the explcsion of
DVD audio and video, the
emergence of DVD POV and
the growing market “or games
on disk. We also examire critical
market sectors for a look at
where the industry is headed in
2001. Bonus distribution at IRMAI

issue date: mar 31
ad close: mar 6

Aki Kaneko 323.525.2299
akaneko@billboard.com

J

UPCOMING SPECIALS

continued growth focusing on
the success of indie labels, the
Rap-Reggae connection, and
Hip Hop artists' expansion into
Fim/TV. We look at hot new
acts, rising executives and
producers, and the tours
planned for summer 2001.
Reserve your ad now!

issue date: apr 7
ad close: mar 13

Andy Anderson 646.654.4692

k aanderson@billboard.com
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SITES & SOUNDS Il - Issue Date: Apr 7  Ad Close: Mar 13
SAN FRANCISCO - Issue Date: Apr 14 « Ad Close: Mar 20
WILLY CHIRINO - issue Date: Apr 14 » Ad Close: Mar 20

MUSIC & MONEY - Issue Date: Apr 21 » Ad Close: Mar 27
INT'L TAPE/DISC DIRECTORY - Issue Date: May 16  Ad Close: Mar 28
LATIN MUSIC SIX PACK Il - Issue Date: Apr 28 » Ad Close: Apr 3

New York
646.654.4696
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323.525.2307
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615.321.4297
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Virgin’s Hitmakers Daft Punk Return

With ‘Homework’ Done, Parisian Pair On Road To ‘Discovery’

BY MICHAEL PAOLETTA

NEW YORK—The usual measure of
Gallic reserve isn't enough for Thomas
Bangalter and Guy-Manuel de Ho-
mem-Christo—the two Parisian mav-
ericks behind Daft Punk. The dance/
pop duo’s visual modus operandi in-
volves the donning of masks and cos-
tumes to hide their identities.

“We like to play with fiction and
reality,” Bangalter explains. “Divid-
ing the public image from the private
oneis a very personal statement. But
by wearing masks in the past and
being robots now, we believe people
actually see more of our personalities
through the music we create.”

Despite this manifesto, Daft Punk
has been catering to excited global
music pundits (sans get-up) via days
of back-to-back interviews on behalf
of “Discovery,” the duo’s first studio
effort since 1996's influential “Home-
work” (which earned a Grammy nom-
ination for the single “Around The
World”). Due from Virgin March 12 in-
ternationally, “Discovery” will see a
U.S. release the following day.

For “Homework,” the Daft Punk
duo wore such gear as oversized,
exaggerated dog masks. “Discovery”
sees the pair take a cue from electro-
dance pioneers Kraftwerk, as their
drag has evolved into robotic wear re-
plete with programmable masks.

Youthful hunger for experimenta-
tion is the common denominator of
“Homework” and “Discovery.” Like
boys delving into a chemistry set,
Bangalter and de Homem-Christo
have turned their studio into a groove
laboratory, where each track is the
product of some wild concoction of
disparate ingredients.

Examine “Digital Love,” which
mixes elements of new wave (e.g., the
Buggles’ “Video Killed The Radio
Star”) and jazz/funk (sampling
George Duke’s “I Love You More”)
into a rhythm soup of filtered disco
loops. The downtempo love song

“Something About Us” intertwines
"70s wah-wah effects, '50s lounge
rhythms, and the processed vocals of
Bangalter and de Homem-Christo.
“Aerodynamic” is awash in metallic
guitar licks, a rubbery, Chic-hewn
bassline, and austere synth beats & la
Giorgio Moroder. On “Harder, Better,
Faster, Stronger” (which borrows
from Edwin Birdsong’s “Cola Bottle
Baby™), the act delivers an electro-
leaning burst of workout aggression.

American underground club vet-
erans Romanthony and Todd Ed-

DAFT PUNK

wards are the featured vocalists/co-
producers on “Too Long” and “Face
To Face,” respectively. Romanthony
also guests on the album’s hit lead sin-
gle, “One More Time.” (Daft Punk’s
songs are published by Zomba Enter-
prises, ASCAP; signed originally to
Virgin France, the duois managed by
Paris-based Daft Trax.)

Along with spending two weeks
atop Billboard’s Hot Dance Music/
Club Play chart, “One More Time”
debuted at No. 1 on singles charts in
France, Ttaly, Portugal, and Canada.
Inthe U.S,, Virgin issued “One More
Time” last December, taking it in
mid-January to top 40, modern rock,
and rhythm radio. Outlets from
WKTU New York and WPOW Mia-
mi to KYLD San Francisco and
KTFM San Antonio have champi-
oned the disco-charged track. To
date, the single has sold 27,000 units,

according to SoundScan. (“Home-
work” has scanned 489,000 units in
the U.S.; worldwide, the total equals
2 million, reports Virgin.)

At South Beach, Miami’s Spec’s
Music, “One More Time” is “massive,”
in the words of dance supervisor Ray
Kirk. “People are coming in specifi-
cally asking for the single and inquir-
ing about the album, which isn’t al-
ways the case with club musie.”

The single’s momentum could pick
up when the video for “One More
Time,” lensed by 70-year-old Japan-
ese anga/animé artist Leiji Matsu-
moto, goes to MTV Monday (19).

In lieu of touring, Daft Punk will
focus its energy on its Internet music
project, Daft Club, which—together
with Virgin, Zomba Music, and digi-
tal-rights management company In-
terTrust Technologies—it introduced
at the MIDEM trade fair in Cannes
(Billboard, Feb. 10). The artist-led and
label-approved Daft Club (accessible
via a password-protected software
application included in all “Discovery”
CDs) allows fans to become members
of the act’s online club, with access to
free visuals and unreleased tracks.

“It’s our way of rewarding people
who buy the CD,” Bangalter says.
“We see it as a constructive and pos-
itive way to offset Napster. It's prof-
itable for everyone. Retailers don’t
lose out, because they’re selling the
CDs. And because a transaction has
occurred, more value is added to the
music online. We’re happy that our
label had the willpower and vision to
join us in breaking the rules of yes-
terday. It's reassuring to know that
minds remain open.”

At this, Virgin Music Group world-
wide vice chairman Nancy Berry
says, “It’s all very exciting. Thomas
and Guy are incredibly proactive in
coming up with new, innovative ideas,
both musically and in the world of
new media. At the end of the day, it
really is about discovery.”

Mercury’s Hit ‘0 Brother’
Sings A Roots Tune At Retail

BY WES ORSHOSKI

NEW YORK—Reality has mir-
rored art with the dark-horse suc-
cess of the Mercury Nashville sound-
track to “O Brother, Where Art
Thou?” In the film, a trio of De-
pression-era jailbirds impersonate
an old-time Southern singing group
to earn a few bucks. Their im-
promptu radio recording is a smash
hit, as the so-called Soggy Bottom
Boys become a top
regional request.

Singer/multi-in-
strumentalist Dan
Tyminski—leader of
the real-life Soggy
Bottom Boys—says,
“People are going in
stores looking for the
soundtrack, and a lot
of times, they're sold
out. Like in the mov-
ie, they’re literally
asking for the Soggy
Bottom Boys and can't get 'em!”

As a member of Union Station,
star bluegrass songbird Alison
Krauss’ band, Tyminski says he’s
used to getting some attention. But
for the Soggy Bottom Boys, such at-
tention has grown exponentially.
“The amount of interviews that we
do has gone up times 20, times 30,”
he says. “I'm seeing people in stores
that normally wouldn’t recognize me
coming up and making mention of
the soundtrack and the movie.”

In less than three months, the “O
Brother, Where Art Thou?” sound-
track has sold more than 270,000
copies in the U.S. The disc could
reach platinum status later this year,
following the home video release of
the film—in which Joel and Ethan
Coen retell Homer’s “Odyssey,” set-
ting it in the American South of the
’30s. The T-Bone Burnett-produced

BURNETT

album showcases such roots-music
stars as Ralph Stanley, Alison
Krauss, and Emmylou Harris, along
with the Fairfield Four, the Soggy
Bottom Boys, and others.

Last spring, Burnett and the
Coens brought Stanley, Harris,
Tyminski, and many other of the
soundtrack’s performers togeth-
er for a concert at Nashville's
Ryman Auditorium. This spring,

Mercury plans to

release a documen-

tary film—shot by

D.A. Pennebaker

(director of Bob

Dylan’s classic “Don’t

Look Back”)—and

live album, both

titled “Down From

The Mountain.”

Mercury reports

shipments of 500,000

copies of the “O
Brother” album—no
mean feat for a soundtrack that com-
prises gospel, bluegrass, Delta blues,
chain-gang chants, and country
tunes. The strong sales of “O Broth-
er” surprise even some of those clos-
est to the project. Burnett, who
hand-picked the songs and musi-
cians, says he set out from the very
beginning to make a hit record—ad-
mitting, though, that the odds were
against him.

Mercury Records Nashville chair-
man Luke Lewis says that he imag-
ined the record would do well—but
not this well. “It’s exceeding my
expectations,” he says, “and I had
pretty high expectations.”

Lewis adds that roots radio and,
especially, the CMT and Great
American Country video networks
have helped fuel the soundtrack’s
success. Both video channels have

(Continued on page 81)
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Bond Grosses Ocean On Decca/Universal

Quartet Is The Hottest U.K.-Based Entertainment Since 007

BY MICHAEL PAOLETTA

NEW YORK—What happens when
classical meets pop, when talent meets
style, when strings meet sex appeal,
when four musicians perform as one?
In a word, Bond.

ing to Kevin Gore, president of Uni-
versal Classics Group U.S,, the album
was removed from the chart the fol-
lowing week.

“The CIN said it wasn’t a true clas-
sical album,” says Gore. “This stirred

out to shuke up the equilibrium of clas-
sical music. We're simply bringing a
breath of fresh air to the scene. What
are the rules, anyway? Music is music.
Either you enjoy it or you don’t. Is it
such a bad thing if more people go into

Classically up lots of contro-  the classical sections of music stores
trained and versy, which the  because of our music?”’
ultra-photogenic, UK. media “Simply put, these are four classi- j - o SRR
Bond has already reacted torather  cally trained musicians who have cho- Ph||||ps Goes To Brick Red. Glen Phnlllps formerly of Toad The Wet Sprocket,
conquered its quickly. Between  sen to make musicaway fromthetra-  has signed a multi-album deal with Brick Red Records. The first project resulting
U.K. homeland local ancd national  ditional classical format,” notes Gore.  from the deal will be Phillips’ solo debut, “Abulum,” due to hit retail April 10. Pic-

with a feisty, coverage there, The 13-track “Bond” is decidedly  tured, from left, are Brick Red president Randy Gerston; Phillips; Brick Red'’s VP

indeed contro-

the record and
drew

versial, self-titled . ' % '- group

debut. The i - much attention.
e g / |

British media i%m d s} Such controver-

have labeled BOND sy has the poten-

Bond “the classi- tial to stir curios-

cal Spice Girls.” The U.S. willhavethe ity hereinthe U.S”

opportunity to discover the oh-so-
fashionable string quartet March 13
when Decca Records/Universal Clas-
sics Group makes the disc available on
these shores.

When released last October in the
U.K., the members of Bond—twen-
tysomethings Gay-Yee Westerhoff
(cello), Eos Chater (second violin),
Haylie Ecker (violin), Tania Davis
(viola)—watched “Bond” enter the
national Chart Information Network
(CIN) classical chart at No. 2. Accord-

“They had the nerve to say we
weren’t classical enough,” notes Davis
with a chuckle. “It shocked us all, real-
lv. Before this occurred, we never
gave much thought to whether our
music was this or that.”

“In fact,” she continues, “we haven't
thought about what kind of act we are
musically. Classical, pop, dance, or
heaven help us, classical crossover
artists? We don’t like to categorize
ourselves.”

Westerhoff concurs. “We never set
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of A&R, Mike Sikkus; and Chris Walters, A&R representative for Brick Red.

ever vote against Sting.

but because hope springs eternal and we'’re used to
public humiliation, here are our picks for this
yvear's awards.

This year’s festivities will be held Feb. 21 at Los
Angeles’ Staples Center. Unlike last year, where
Carlos Santana was the obvious front-runner,
there is no clear winner in most of the categories,

Best Ghance Of Taking Home A Grammy:
Gray, Simon, Hill, And, As Always, Sting

lF I CAN BE PERFECTLY CAI\DID every
vear I make Grammy predictions, and every year
I pretty much miss by a country mile. Last year,
five of my 11 predictions were correct. The biggest
lesson I learned from my poor showing? Never,

elected a member of the Grand Ole Opry for Pete’s
sake) will have nice, long careers, but I'm voting
for Sisqd, because he’s the biggest name here
(again, by my rules not really eligible because of
his Dru Hill success, but the show is the Gram-
mys, not the Newmans).

Best female pop vocal performance: All the
crities are pushing for Aimee Mann’s “Save Me.”
Unfortunately, I think Mann’s momentum peaked
with last year’s Oscars. Madonna’s opening the
show and is nominated here for “Music,” but she
hasn’t proved to be any kind of Grammy darling in

Record of the year: All of
this year’s nominees did well,
but none of the songs was such
a slam-dunk as to be the obvi-
ous winner. Destiny’s Child’s
“Say My Name” took the act to
a new commercial and aware-

Christina Aguilera, for “What
A Girl Wants” and Macy Gray
for “I Try.” I'm going with
Aguilera.

Best male pop vocal per-
formance: Sting is nominated
for “She Walks This Earth

' last year’s best new artist,
|
\
I

years past. The race is between

ness level, but Macy Gray
remains the critical darling in
this pack. Even though Gray’s
“I Try” seems like it was re-
leased several years ago, it’s going home with the
award.

Album of the year: For all the controversy this
category has engendered this year because of the
inclusion of Eminem’s “The Marshall Mathers
LP,” it’s amazing there’s no consensus on who will
snare the statue. I can’t believe Eminem will win,
given how sharply divided his fans and detractors
are. However, there’s a real chance that Beck’s
“Midnite Vultures” and Radiohead’s “Kid A” will
split the alternative vote, while Paul Simon’s
“You’re The One” and Steely Dan’s “Two Against
Nature” will share the old-fogey vote, leaving
Eminem the winner. Then again, the voters love
Simon, so I’'m going with “You’re The One.” I think
Radiohead will get its Grammy in the best alter-
native music album category.

Song of the year: Three record of the year
nominees are also in contention here, but the clear
winner is Faith Hill’'s “Breathe.” It was Hill’s year
in terms of becoming a mainstream phenomenon,
and while some of the other nominated songs did-
n’t manage to break out of their core format,
“Breathe” was a cross-format smash. The song
was penned by Stephanie Bentley and Holly
Lamar.

Best new artist: Even though Shelby Lynne’s
“I Am Shelby Lynne” was my favorite album of
last year, I'm philosophically opposed to someone
who has been making albums for 10 years being
called “best new artist.” I predict Lynne, Jill
Scott, and Brad Paisley (who's already been

by Melinda Newman

(Soberana Rosa),” a song fea-
tured on the fine but neglected
Ivan Lins tribute album. As I
stated before, there seems to be some magnetic
pull toward Sting when he’s on any ballot, even
though I bet no one who votes has actually heard
the song. He’s my pick.

Best rock song: Creed’s “With Arms Wide
Open” was the biggest song in this category, but
Lenny Kravitz, who is up for “Again,” tends to win
whenever he’s nominated. Neither matchbox
twenty nor 3 Doors Down, as beloved as they are
by their fans, gets critical acelaim. I'm going with a
band that gets both commercial and critical nods—
Red Hot Chili Peppers for “Californication.”

Best country song: It would be nice if Lee Ann
Womack’s “I Hope You Dance” (written by Mark
D. Sanders and Tia Sellers) won here, since it
was pretty much a country-only hit (that is now
inching up pop charts), but I imagine that Faith
Hill’s “Breathe” is fairly unstoppable.

Best country album: Any backlash that Faith
Hill’s “Breathe” may get, from the country com-
munity feeling betrayed by Hill’s pop crossover,
will be more than made up for by the pop voters
who select her album in this category.

Best host: Although a number of names, pri-
mary among them Whoopi Goldberg, were tossed
around as potential hosts for the show, the Nation-
al Academy of Recording Arts and Sciences final-
ly announced that “The Daily Show's” Jon Stew-
art will play host this vear. Stewart’s low-key wit
will serve as an excellent counterpart to some of
the hysteria that we imagine will surround this
year’s event. Nice choice.
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Gapitol Dpens “Windows’ For Idlewild

BY ERIC AIESE
BOSTON—AImost four decades
after the name “Idlewild” left U.S.
tongues as a New York airport, which
was renamed after President
Kennedy, it’s returning to stateside
consciousness—this time as a rock
quartet from Edinburgh, Scotland.

The band (named not for the air-
port but after a quiet spot in the novel
“Anne Of Green Gables”—an unlike-
ly inspiration for the energetic rock-
ers) plans to issue “100 Broken Win-
dows” March 13 on Capitol/Odeon.
Released in the U.K. last April, “Win-
dows” marks a transition from the
band’s 1998 debut, “Hope Is Impor-
tant,” adding more of a melodic com-
ponent to the band’s attack.

Lead singer and lyricist Roddy
Woomble says of the band’s improve-
ments, “We've gotten older. In 1998,
we all dropped out of university, and
suddenly we were in a band con-
stantly driving around Britain play-
ing in clubs. In between shows, we'd
record four songs, then go away
again, come back, and record four
more songs. It was such a messy
record, done in such a strange, frag-
mented fashion—it’s kind of naive.
We used to be scared of the studio; it
was so sterile. But now we're much
happier, so I think the new songs are
among the best we’ve done.”

“The guys are energetic. It’s real
rock music, not contrived,” says Stacy
Conde, VP of marketing for Capitol.
“You feel this vibe that’s real. They
didn’t get into it to be pop stars.”

Woomble’s lyries lend a skeptical
tone to the album. “It’s not particu-
larly bitter; it's more [about] throw-
ing up doubt,” he says. “I don’t think
this is a negative record, but I don't

think it’s positive, either. It throws up
doubts. It's quite cynical, and it’s ques-
tioning to a degree, which is the same
way I am. [It’s] the same way a lot of
people I know are.”

The 12 cuts on “Windows” combine
the cynical lyrics and excitement of
the band with the influences of U.S.
indie rock. “The roots of the music
were always American indie rock,
from Sonic Youth to Fugazi,” explains

IDLEWILD

Woomble, who, as a teenager, spent
several years in South Carolina.
“That’s why we've constantly been
compared to American bands. The
band has an American sound to it.”
“Windows” has already received
early praise from U.S. press. In Jan-
uary, Spin magazine ranked it as the
best record you didn’t hear of 2000.
Woomble feels the strength of the
new album resides partially in its
cohesion. “I think this one holds up as
an album. A lot of American maga-
zines and reviewers have taken an
interest in the band purely on the
record, without having seen us live,
whereas our reputation in Britain is
based on us live,” he observes. “[That]
means the record is standing on its
own, and that’s what we wanted todo
in the first place—make a record that
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could stand up on its own without
people seeing us play.”

Though the U.S. sound has been
important, Woomble credits some of
the band’s success to its hometown.
While Glasgow has proven to be a
hotbed for Scottish rock acts like
Teenage Fanclub, Travis, and Belle
& Sebastian, Edinburgh has had a
quieter heritage. “There’s always a
good band in Glasgow, but there’s
only about three bands in Edin-
burgh,” he says, “so it was quite for-
tunate for us—we got noticed very
quickly.”

Extensive touring, covering North
America and Asia, exposed the band
to a wide audience, as did TV appear-
ances back in the U.K. on the BBC’s
“Top Of The Pops” and a Channel 4
special dedicated to the band.

The pop lean of U.K. radio hasn’t
helped much, says Woomble. “British
radio’s not really that engaging. In
America, you've got great [modern
rock] stations. But here, you don’t
really have those,” he says. “You only
have select shows, like Radio Scot-
land’s ‘Beat Patrol,” which plays indie
rock. It’s getting better, but it’s diffi-
cult.”

In assisting the trans-Atlantic tran-
sition, Capitol plans to aim its mar-
keting efforts toward college radio
first. College students make an ideal
initial audience for “Windows,” says
Conde. “The potential for this band is
well beyond that. We hope there’s a
strong growth from there, as college
kids share the music with their
friends.”

First, a promo EP of album tracks
and B-sides was shipped to college
radio, followed by the full album early
this month. “College radio is looking
great with the EP,” says Conde. Indie
retailers also received the EP for in-
store play and use as a value-added
piece. The band will cross the Atlantic
in March for a U.S. tour with Brassy.

Idlewild has made four videos for
the U.K., including clips for “Win-
dows” cuts “Little Discourage” and
“Roseability,” which were directed by
Grant Gee (Radiohead). They will be
shipped to MTV, local video outlets,
and college TV, coinciding with local
U.S. tour appearances.

While U.S. radio and video outlets
offer a larger opportunity for alter-
native rock than that at home,
Idlewild still has an uphill battle
against the so-called British evasion
(Billboard, Sept. 9, 2000) of recent
years. The past months have seen
several U.K. successes, however,
from the likes of Radiohead, Coldplay,
and David Gray. Will Idlewild like-
wise translate to the U.S.?

The slump is understandable, says
Conde: “It’s difficult for acts overseas
to spend time here to make the
investment,” she says. “You can’t play
eight dates and expect people to fall
in love with you. When bands come
here and spend the time, it doesn't
matter where they’re from.”

Capitol remains confident that
Idlewild can make U.S. success hap-
pen. “It’s all about putting in the
work,” says Conde. “We think they
candoit.”

In The Studlo Acclaimed saxophonnst Chns Potter is currently in the stu-
dio recording his Verve Records debut. Potter plays tenor, alto, and sopra-
no sax as well as bass, clarinet, and Chinese wood flute on the album, which
is titled “Gratitude.” The set is due in stores April 3. It comprises 12 tunes
that pay homage to the legends of saxophone. Pictured at New York’s Avatar
Studios, from left, are Jason Olaine, A&R manager, Verve; Potter; and Joe
Ferla, engineer.
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Ice Age Loves Feel Of ‘Liberation’ On Magna Garta

BY CLAY MARSHALL
LOS ANGELES—Ice Age front
man Josh Pincus feels like a free
man these days.

For proof, look to the self-
described dramatic rock group’s
second album,

“To Say Goodbye, Part III: Still
Here,” is connected with a two-
part track on “The Great Divide.”
“There’s a musical similarity in the
main riff,” Pincus says. “Of course,
it’s a pretentious prog band tradi-
tion to write

“Liberation,”
to be released
by Magna Car-

‘The beauty of
playing this kind of

endless [se-
quels]; we kind
of had a laugh

ta Records . O about that and
i musicds thalyoure il Letsc
New  York  pretty much free to  whatthehell”
Iosed its 1999 express yourself s Plgfisuos’ the
deiﬁ‘if ,Div‘ge?,s musically’ %gzﬁgizm kz‘z:

Pincus says Ice
Age was quick-
ly termed “pro-
gressive” for its
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knowledges
that the length
of such songs—
both top the

similarities to

groups such as Dream Theater and
Rush. He explains that on a musi-
cal level, the title “Liberation”
refers to reaching beyond that
classification.

“If ‘progressive’ is the category
they want to put us in, that’s fine,
because we're in good company,”
he says. “But this time around,
we're reaching beyond the pro-
gressive label and striving to find
our own unique, recognizable
style.”

Hence the “dramatic rock” tag,
he explains. “When they’ve heard
the band over the years, a lot of
people—especially in a live situa-
tion—say it reminds them of the-
ater or Broadway,” Pincus says.
Indeed, the 12 tracks on the 63-
minute album range from brief,
cinematic instrumentals to full-
blown epics such as “The Lhasa
Road (No Surrender),” a track that
Pincus says ties into the album’s
title metaphor.

“It talks about a specific exam-
ple of the hostile takeover of one
country by another,” he says.
“They always say, ‘We're doing
this to liberate you,” and really
what they’re doing is coming in
and enforcing their own ideology
on you.”

Another “Liberation” standout,

eight-minute
mark—present a marketing chal-
lenge. But he says one of the goals
of Ice Age is to present a true
musical alternative.

“The beauty of playing this kind
of musie is that you’re pretty much
free to express yourself musically,”
he says. “You don’t have to fit into
any particular category or mold.”

That ideology is one of the
band’s key selling points, says Pete
Morticelli, president of Magna
Carta Records. “They do some-
thing nobody else is doing for us
currently,” he says. “Some people
say, ‘I hear parts of this group or
that group,” but at the end of the
day, Ice Age is trying to separate
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