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Distant Profits Or ‘Pipe Dreams’?

Experts View Online Music Services As Unceriain Propositions
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BMG Sees Sales In New

BY BRIAN GARRITY

NEW YORK—The first major-label-backed digital
music-subscription service is set to bow later this

month, when Real Net-

Among the hurdles still facing virtually every digital

subscription service (major-label or otherwise) now in
development are tenuous consumer demand, undefined

economic models, unknown

works launches its version
of the MusicNet service
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costs, as well as a lack of
compelling content selec-

from Warner Music Group,

tion, clearance from all in-

BMG Entertainment, and m terested rights holders, an
EMI Recorded Music. But understanding of how to

despite the industry’s hopes for its ability to profit from  market the new services, a relationship with traditional

this new business line, analysts and industry executives
say the timing and size of any payoff on the bottom line

is still uncertain and most likely years away.

BY LARS BRANDLE
and CHRISTIE ELIEZER

travels the world,
Australian dance mu-
[ sicis challenging tra-
ditional stereotypes
of its homeland as a
purely rock’'n’roll na-
tion, while indicating
that a distant loca-
tion on the atlas may

new, distinctive strains of music.

MELBOURNE—-As it grows up and

actually help the development of

“Australia has a rich history and

asia pacific

| FOLLOWS PAGE 64 |

" $5.95 US $6.95 CANADA

Iy

" 748080

AVALANCHES

Dance Surges Down Under

success in rock and pop,” says Bar-
ney Glover, GM of the New York
subsidiary of dance-business king-
pin Ministry of
Sound. “Now what's
going on is not only
rock and pop but
also those DJs and
producers shuffled
away in dark corners
not necessarily em-
bracing the cultural

history of Australian music.”
Welcome to the light—and to |
(Continued on page 90)
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THE NEW ALBUM FROM THE FIRST LADY OF BAD BOY FEATURING
THE SMASH SINGLES “YOU CGETS NO LLOVES “l LOVE YOuW”
AND “CANT BELIEVE™ FEATURING CARL THIOMAS

IN STORES NOW/!

retail, and—despite hundreds of millions of dollars of col-
lective development spending—sustained support from the

(Continued on page 89)

London, Kingston
Trips Enhance Music

BY WES ORSHOSK1

NEW YORK—Discussing the mak-
ing of No Doubt’s new album,
Rock Steady, Gwen Stefani satu-
rates her comments with utter-
ings of “like” and “know what I
mean?” It’s, like, quite charming,
and, honestly, a little bit funny
too—know what I mean?

But, as she and bassist Tony Kanal
recount the creation of Rock Steady
(due Dec. 11, Interscope), one word
more than any other comes up—fun.
And that makes perfect sense, as
Rock Steady, with its polished blend
of dancehall, hip-hop, and '80s new
wave, is a party record rooted in,
well, parties. Kanal explains, “When

(Continued on page 66)

Heritage Catalog Division ‘

BY CHRIS MORRIS
LOS ANGELES—BMG,
the last of the five ma-
jors without a dedicat-
ed enclave for catalog
exploitation, has taken
a giant step with the
institution of its newly
christened BMG Her-
itage catalog division.
The unit—which will
draw on the catalogs of

RCA, RCA Nashville,
Arista, Windham Hill,
and Higher Octave—will |
be headed by senior VP
Alex Miller, who joined
BMG from Sony Classi-
cal three years ago to
start up the reissue im- |
print Buddha Records as
part of the company’s
special products division.

(Continued on page 88) |
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“ONE OF THE 10 MOST INFLUENTIAL |

w HER STARTLING DEBUT ALBUM

NOW 4x PLATINUM IN THE U.S.!

% #1 ALBUM FOR 3 WEEKS ON THE BILLBOARD 200!

% HER DEBUT SINGLE “FALLIN*”
BREAKS THE ALL-TIME BILLBOARD MONITOR
HOT 100 AUDIENCE RECORD: 150 MILLION!

w HER SECOND STRAIGHT HIT SINGLE:
“A WOMAN’S WORTH”
EXPLODING IN EVERY FORMAT!

MUSIC’S #1 STORY

www j-records.com www.aliciakeys.net ©2001 J Records, LLC.
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“TAKING THE WORLD BY STORM!”

Vibe Magazine
- The Netherlands: #1 album, #1 single
Canada: #2 album, Triple Platinum
Germany: #2 album, #2 single
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United Kingdom: #7 album, #3 single
) Switzerland: #2 album, #3 single

Ireland: #5 album, #3 single

Austria: #4 album, #3 single

Belgium: #1 single

New Zealand: #1 single
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Lee Ann Womack

Congratulations Lee Ann!
From your MCA Nashville family.
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Leadership: The Fine Art Of Facing The Truth

In business, in war, and in the flow of daily life, the truth has
no followers, because everyone with the bravery to seek it is a
leader. Leadership has always been a unique fusion of judgment,
courage, and humility; it often demands the ability to see past the
failure of one’s initial aims and toward the promise of one’s previ-
ously unforeseen opportunities.

Some observers were unimpressed recently when AOL Time Wamn-
er (ATW) announced a broadcasting deal with the Chinese government
in which the former became the first Western media conglomerate
granted a license to broadcast directly to the Chinese populace. Skep-
tics noted that the license extends only to the Guangdong province that
abuts Hong Kong—and that Phoenix Satellite Television (38% of which
is owned by Rupert Murdoch’s Asian NewsCorp subsidiary, Star TV) was
given a comparable license. It was also pointed out that ATW must recip-
rocate by granting a Chinese state cable channel broadcasting access to
New York City, Los Angeles, and Houston markets.

However, this columnist sees the deal as a valuable

tions by repeatedly installing the wrong sort of settler—usually inden-
tured malcontents who perished long before their four- to seven-year hitch-
es were up—in the wrong sort of climate, to grow the wrong kind of crops.
By 1616, according to American Colonies, the Virginia Company squan-
dered £50,000 (a gigantic sum for that century) on 350 disease-ridden
inhabitants of a near-bankrupt enterprise. Greedy and obstinate, the pro-
moters tried to sow lucrative sugar cane in the unsuitable Virginia ecosys-
tern, and their eventual adoption of tobacco was an undeserved stroke of
luck. The odious enterprise of slavery took hold because British politicians
developed qualms and conscience pangs about forcing plantation servi-
tude upon white people. Later, in the 1690s, Carolina colonists stumbled
upon rice as a cash staple only because their black slaves—who saw it
growing wild and recognized it as a grain known in Africa—offered to
teach the clueless planters how to nurture and harvest it.

The English Crown still lacked the funds to launch or administer
colonies, so more such businesses were franchised out to the likes of
Lord Baltimore (Maryland), the Duke of York (New Jer-

mutual learning experience on a credible scale, as well as
a chance for ATW to take the propaganda-free cultural
high road in a South China ratings contest with Star TV
over how to best edify local Asian audiences. As it is,
China’s TV viewers need considerable encouragement,
since most of the country’s more than 200 cable stations
are unprofitable as a result of unpopular programming.

On a Thanksgiving overshadowed by social calamity,
adipping economy, and the bottomless corporate freefall
of capitalism’s flimflam-steeped Internet delusions, it
can’t hurt to remember that America itself was once a
multinational business proposition that went very wrong
before it began to honorably right itself.

Most high-school textbooks are a little sheepish
about addressing the fact that the plans by the British
to colonize America in the 16th century originated as
a faulty business model devised by a consortium of

BY TIMOTHY WHITE

sey), and William Penn (Pennsylvania, or “Penn’s
Woods”), with the pious Quaker proprietor of the last
colony remarking, “Though I desire to extend religious
freedom [on his real estate|, yet [ want some recompense
for my trouble.” In New England, Puritan colonists pros-
pered because they were mostly middle-class candidates
who got land grants (known as freeholds), were allowed
to incorporate themselves into towns, and forged a large-
ly slave-free society whose fisheries and shipbuilding
competed with—rather than fed—British interests. That
last matter proved to be a catalyst of the American Rev-
olution, which blew the whole dream of the West Coun-
try Men to kingdom come.

As 2001 comes to an end, the music industry is faced
with music sales that analysts foresee as faltering by 10%
in dollar terms from last year, followed by a 3.4% decline
in 2002. Among the biggest current drains on the indus-

politically savwy promoters known in author Alan Tay-

lor's American Colonies installment (Viking, due Nov. 12) of The Pen-
guin History of the United States series as “the West Country Men.”
England’s levels of poverty, vagrancy, and crime, fueled by a gross eco-
nomic imbalance in which most wealth was concentrated in the cof-
fers of less than 5% of its citizens, seemed to hold the threat of impend-
ing anarchy and moved such promoters as Sir Richard Grenville, Sir
Walter Raleigh, and Sir Francis Drake to suggest an imperial scheme.
These rich gentlefolk from England’s southwestern counties
approached the financially pressed Elizabeth I and “pitched a radical
program of overseas colonization by appealing to a conservative fear
that the hierarchal society of England was eroding.”

The West Country Men resolved that the solution was to forcibly
transport a vast rabble of beggars, thieves, masterless men, and shifty
servants to a mid-Atlantic coastal region of America christened Vir-
ginia in honor of the purportedly chaste Queen Elizabeth. The site of
the colonies was chosen because Spanish and French adventurers had
neglected it. Thus commenced phase two of a failed cycle of get-flush-
fast ploys by English colonizers who had earlier tried searching for
gold mines on land or seizing Spanish treasure ships. In this case, the
West Country Men argued that colonies in Roanoke and the Chesa-
peake Bay could yield crops and trade goods unavailable in England
to help the Crown’s balance of trade.

Of course, these promoters soon made an unholy mess of epic propor-

try is corporate investment in and commitment to the
unproven notion of paid digital downloads and digital music-subscrip-
tion services—potentially the most catastrophic devaluation of physi-
cal music product ever. At best, it’s the clumsily conceived, atrocious-
ly marketed equivalent of making consumers pay through the nose for
inconvenient yet otherwise unavailable doses of what is really little more
than digital cable radio. Even when burnable songs are involved, a well-
packaged CD (or DVD-Audio) is a far better value.

Which brings us back to China and an ancient fable: A wise old emper-
or was nearing death and feared that China lacked leadership to succeed
him, so he conceived a symbolic gardening contest among China’s youth,
in which he personally gave each of the foremost young cultivators a
handful of seeds and 12 months to foster them. A year later, the court-
yard of the emperor’s place was filled with youths holding urns of exqui-
site plants—a stunning sight. But off in a corner stood a sobbing lad
holding an empty clay jar. “What happened?” the emperor asked. “Fail-
ure,” the boy answered, “for I could not make your seeds grow.”

“I see,” said the emperor, who turned to address the other garden-
ers. “You've brought me splendid plants,” he declared, “but I cannot
imagine how you came by them, because I boiled beforehand the seeds
I gave out, so each was dead.Yet in the vacant vessel of this one boy—
whom I now appoint to my imperial court— I see the start of great
things. He cultivated not sudden glory and its hollow rewards, but
rather the source of everything of lasting worth: the truth.”

PRESIDENT: Howard Lander

-—— Vice Presidents: Howard Appelbaum, Marie

R Gombert, Irwin Komfeld, Karen Oertley,

———— Ken Schlager, Joellen Sommer, Adam White
Bilboard Music Group Director of Research: Michael Ellis

BY ED CHRISTMAN

NEW YORK—With Valley Media on the
verge of seeking bankruptcy protection
after the collapse of its planned merger
with Alliance Entertainment (Billboard
Bulletin, Nov. 12), labels, distribution
companies, and retailers that will be hurt
by the wholesaler’s fall are waiting to see
if Valley will file for Chapter 11 reorgani-
zation or Chapter 7 liquidation.

The route Valley takes is largely
dependent on whether its bank, Con-
gress Financial—the senior secured
lender—will supply interim financing
until the wholesaler can put together a
strategy that will yield the most cash
for its creditors.

Some sources suggest that Congress
Financial has already turned down Valley's

request for interim financing, but others
say that the bank has told management at
the Woodland, Calif.-based company to
come up with a model for how much cash
it will need. Sources suggest that Valley
will likely be sold and that it is only a mat-
ter of semantics whether it is a Chapter
11 reorganization through a sale of the
company or a Chapter 7 liquidation.

Although Alliance Entertainment
walked away from the deal—five months
in the making—because it was proving
too expensive as Valley hemorrhaged
value and revenue and its customers fled
to competing wholesalers (including
Alliance), the Coral Springs, Fla.-based
wholesaler is said to remain interested in
acquiring Valley.

Such a deal might come at a cheaper

Valley Media Considers Bankruptcy Options

price for Alliance than the $200 million
or so of Valley debt that it was going to
assume in the planned merger, but it like-
ly will have to pony up cash to complete
the deal if it plans to buy it as part of a
Chapter 11 reorganization. Also, the col-
lapse of the deal means that other poten-
tial bidders might emerge.

Another round of layoffs is expected to
hit Valley later this week, after press time.
The company’s filing is also expected to
have a significant impact on the inde-
pendent label and distribution communi-
ty, since Valley’s independent distributor,
DNA, handled hundreds of labels and Val-
ley’s one-stop operation dealt with hun-
dreds of other labels and distributors.
Regardless of what happens to its parent,
DNA most likely will be liquidated.
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Top of the News
10 The Billboard Money &
Music Symposium focuses on
funding for new music ventures.
87 The RAC challenges the
RIAA’s definition of work-for-
hire sound recordings.
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SHELBY LYNNE

Artists & Music

10 Exeautive Tumntable: Marc
Benesch is named executive VP of
promotion for ArtistDirect Records.

16 Mick Jagger returns with his
fourth solo set, Goddess in the
Doorway, for Virgin.

16 The Beat: Tori Amos, Collec-
tive Soul, and Poe part ways from
Atlantic Records.

18 Boxscore: U2’s ‘Elevation’
jaunt reigns supreme over the top-
grossing tours, eaming $17.3 mil-
lion in eight U.S. cities.

19 The Classical Score: Counter-
tenor Andreas Scholl takes on folk
songs with his new Decca project.

22 Reviews & Previews: Garth
Brooks, Shelby Lynne, and Marc
Anthony take the spotlight.

26 RA&B: De La Soul continues its
Art Official Intelligence series with
AOI: Bionix on Tommy Boy.

29 Words & Deeds: MS| &
Asylum’s Bandit proposes
quota legislation for U.K.-
originating music.

30 Beat Box: Dance acts such
as Mute’s Goldfrapp hit the road
in support of new releases.

33 Country: The country music
community celebrates Country
Music Assn. Week.

36 Songwriters & Publish-
ers: Historian/singer Ann Savoy
brings Cajun sounds to the
Warner Bros. film Divine Secrets
of the Ya-Ya Sisterhood.

37 Studio Monitor: Producer
Eddie Kramer revisits Jimi Hendrix’s
live catalog for DVD-A release.
38 Latin Notas: MuXXlc Lati-
na names Marco Rubi its man-
aging director.

42 Jazz Notes: Ballet goes
jazzy with the Classical Jazz
Quartet’s Tchaikovsky’s The
Nutcracker for Vertical Jazz.
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74 Music Video: Bravo launches
its interview-oriented Musicians
series. Alanis Morissette, Tony Ben-
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been confirmed as guests.
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Shot Debut on two charts with
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World Stopped Turning).”

91 Billboard.com: What’s online
this week.
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International

61 |International collecting soci-
eties turn a profit licensing music
for cellular ring tones.

62 Hits of the World: Britney
Spears’ Britney (live) debuts atop
four international album charts.
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Yusuf Islam looks back at his
musical past via A&M/Univer-
sal’s Cat Stevens.
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67 Virgin Megastores features
its Short-list nominees in special
retail promotions.

68 Declarations of Indepen-
dents: Former Reprise VP David
Katznelson launches his Birdman
Recording Group.

69 Retail Track: Valley Media’s
impending bankruptcy filing may
have a widespread effect on the
independent music community.
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the returning commercial might
of hard-rock and metal.
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OVER THE WALL: Before this issue's charts were published, the score
was Pink Floyd 4, Britney Spears 2. That’s in terms of No. 1 albums
on The Billboard 200. The veteran rock act had a chance to pull far-
ther ahead, but Echoes—The Best of Pink Floyd (Capitol) opens in
the runner-up slot, while Brifney becomes the Jive artist’s third set
to enter the chart in pole position. That’s her entire output of albums.

It’s the third consecutive year that Spears has topped the
album chart. . . Baby One More Time debuted at No. 1 the issue
of Jan. 30, 1999, and Oops! . . . 1 Did It Again opened at the sum-
mit in the issue of June 3, 2000. The former spent six weeks on
top, while the latter had a one-week stay.

Spears’ debut album was the third album on the Jive label to
top the chart, following R. Kelly's eponymous release in 1995 and
Beats, Rhymes and Life by A Tribe Called Quest in 1996. Jive now
has 11 No. 1 albums, and eight of them have topped the chart since
June 1999. The imprint's other artists to head The Billboard 200
are Backstreet Boys, "N Sync, and Mystikal.

The Pink Floyd collection is the band’s highest-charting disc
since Pulse debuted at No. 1 in the June 24, 1995, issue. If Echoes
doesn’t move up a notch, it will be the first of the group’s 22
chart albums to peak at No. 2.

The debut of Echoes extends Pink Floyd’s album-chart span
to one week shy of 34 years, dating back to the Dec. 2, 1967,
debut of Pink Floyd on Capitol’s Tower imprint.

Internationally, Echoes seems destined to be a No. 2 album. It
debuts in the runner-up spot in Canada, Germany, and Austria
behind Britney; in Ireland behind a Mary Black hits collection,
and in the U.K. behind a greatest-hits CD) by Steps.

LET ‘FREEDOM’ RING: After an absence of more than five years from the
Adult Contemporary chart. Paul McCartney has his second new entry
in five weeks. “Freedom” (MPL/Capitol), the song introduced by the for-
mer Beatle Oct. 18 at the Concert for New York City, debuts at No. 23,
one rung higher than the peak position of “From a Lover to a Friend.”
That song disappears from the AC chart as “Freedom” chimes in.

WESTLIFE STORY: A wise person once said the student often surpass-
es the teacher. Or was that something I heard on Kung Fu? Either way,
Irish boy band Westlife continues to prove the homily true, as it col-
lects its ninth No. 1 in the U.K. with “Queen of My Heart” (RCA). The
members of Westlife are protegées of another Irish boy band, Boyzone.
But that group only managed to collect six No. 1 hits during its tenure.

With nine chart-toppers under their belts, the five Westlifers
now tie with Abba and Spice Girls for No. 1 hits. The only artists
with more No. 1’s in the U.K. are the Beatles (17), Elvis Presley
(17), Cliff Richard (14), and Madonna (10).

More Fred Bronson each week at www.billboard.com.

www.billboard.com
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BY WINNIE CHUNG
and STEVE McCLURE

HONG KONG—The pioneer of the
Asian music business, Universal
Music Asia Pacific (UMAP) chairman
Norman Cheng, is to have a new sec-
ond-in-command, Harry Hui. The
appointment has prompted a fresh
round of speculation about the
future plans of Cheng, a musician-
turned-executive who has been suc-
cessfully associated with Universal
and its PolyGram predecessor in the
region for more than 30 years.

Hui was named president of
Southeast Asia for UMAP Nov. 8. He
takes up the Hong Kong-based post
Feb. 1, 2002, reporting to Cheng
(Billboard Bulletin, Nov. 9). For the
past four years, Hui has worked for
MTV Networks Asia, most recently
as executive VP/managing director
of MTV North Asia. Before that, he
opened and headed Warner/Chappell
Music’s operation in Hong Kong.

“Harry will run Universal Music’s
Southeast Asia region, which 1 shall
continue to oversee,” Cheng tells
Billboard. “1 shall also guide him on
how best to get the most out of this
region and ensure that we maintain
our strong leadership role.”

The newly created post is seen as
encompassing and expanding on
responsibilities currently held by
Michael Hwang as chairman of
greater China for UMAP. Hwang will

In The News

{  ®Pamplin Communications will
close its distribution division, Pam-
plin Music, Dec. 31. Tyscot and
Maranatha were among the com-
panies distributed by Pamplin, as
well as the company’s own Pamplin
Music, Red Hill Records, and Cath-
edral Records. Headquartered in
Portland, Ore., the corporation was
founded in 1995 and is a holding
company for Christian Supply,
Pamplin Music, Pamplin Enter-
tainment, the Portland Tribune,
Community Newspapers, and other
entities. At press time, the fate of
Pamplin’s music labels was uncer-
tain, but Red Hill and Pamplin
Records will likely be shuttered, as
six staffers were recently let go at
company offices in Franklin, Tenn.

¢ Liquid Audio has cut 15% of
its workforce, leaving 104 employ-
ees. It’s the second round of reduc-
tions; in May, the Redwood City,
Calif -based digital music firm laid
off 78 staffers. The cuts came with
the announcement of a third-quar-
ter net loss of $6.1 million, or 27
cents per share, vs. loss of $8.9 mil-
lion, or 40 cents per share, in the
same period last year, Revenue fell
to $1.3 million from $3.4 million.
L

leave that post Jan. 1, after which he
will serve as a UMAP consultant on
China for six months.

Hui, who leaves MTV at the end of
November, will oversee Universal
Music’s operations in China, Hong
Kong, Taiwan, Singapore, Malaysia,
Thailand, Indonesia, South Korea,
the Philippines, and India. The com-
pany’s heads in those territories will
be accountable to Hui after Feb. 1.
Cheng maintains responsibility for
UMAP’s Japanese operations.

“Over the years, | have watched
Harry develop to be one of Asia’s top
entertainment industry executives,”
Cheng says. “Harry now has this
post with us simply because I believe
that he can live up to it.”

If Hui is to succeed Cheng in due
course, he will have a tough act to
follow. Taiwan-born Cheng was an

CHENG, LEFT, AND HUI

influential musician on the Hong
Kong scene of the "60s. Upon join-
ing PolyGram in 1970, he rose to
become regional director in 1985
and Far East president in 1992.
Through savvy navigation of the
frontier-like Asian music business,
with a particular emphasis on devel-
oping local artists, Cheng long kept
PolyGram as regional market leader.

WTC Families To Benefit
From N.Y. Heroes Ceremony

BY RAY WADDELL
NASHVILLE—The New York chapter
of the National Academy of Record-
ing Arts and Sciences’ sixth annual
Heroes Awards gala, set for Dec. 4 at
the Roosevelt Hotel in New York City,
will take on a more heroic slant than
ever, as proceeds from the event will
benefit families of the victims of the
World Trade Center disaster.

Sponsored by BMI, the Heroes
Awards honor “outstanding individu-
als whose creative talents and accom-
plishments cross all
musical boundaries and
who are integral to the
vitality of the music [}
community.” This year's |
recipients are singer/
songwriter Carole King, |
music business entre-
preneur Russell Sim-
mons, rock band Kiss,
and AOL-Time Warner
c0-COO/Songwriters
Hall of Fame president
Linda Moran.

Known for her involvement in the
philanthropic efforts of such artists as
Faith Hill, Brandy, Tori Amos, and
Jewel, Moran helped create the Heroes
Award as a NARAS officer six years ago.
“It’s nice at this stage in my career to
be acknowledged as having made a
contribution,” she says, “but I don't feel
like a hero when we’re talking about
New York. In the music business, we're
not risking our lives. It made us all feel
better to know the proceeds could ben-
efit the families of the real heroes.”

Money collected from the dinner will
benefit widows and orphans of police
and fire department victims in New
York City. Jon Marcus, executive direc-
tor of the New York Chapter of the
Recording Academy, notes, “We have
our musical heroes and professional

heroes, but these [fire and police pro-
fessionals] are civic heroes.”

Some 30 firemen and policemen
from New York City will be invited to
the event, with their $500 seats spon-
sored by the national Recording Acad-
emy and VH1.

NARAS president/CEQ Michael
Greene says, “The New York Chapter
has been working all along with the
national organization to provide a wide
array of responses to 9-11. We lost
about 200 mentors in the World Trade
Center towers, and
we've [contributed] an
additional $100,000 to
our national mentoring
partnership.”

Greene says NARAS
has also contributed
$200,000 for music
therapists working with
those affected by Sept.
11, along with another
$100,000 for national
grants and assistance
programs in New York
City for displaced music professionals.

Meanwhile, Moran jokes that this
year’s New York City Heroes Award
honorees aptly reflect the city’s and
the industry’s diversity. "We've got
an African-American, a female, a
Jewish female, and a bunch of guys
that wear makeup.”

In related news, the Chicago chap-
ter of the Recording Academy will
hold its Heroes Awards gala [lec. 5 at
the Adler Planetarium in Chicago.
Sponsored by Shure microphones
and benefiting MusiCares and local
arts and education programs, Chica-
go’s Heroes honorees for 2001 are
legendary drummer Sam Lay. music
promotion guru Jeff McClusky. blues
diva Koko Taylor, and Chicago alt-
rockers Smashing Pumpkins.

Even when facing strong external
(and sometimes internal) pressure
after PolyGram’s 1998 acquisition by
Universal, Cheng has kept the com-
pany at pole position.

“My decision to join Universal was
made that much easier knowing that
[ would be working alongside one of
the real pioneers of the Asian music
industry,” Hui says. “Norman
Cheng’s leadership qualities, what
he has achieved, and the respect that
he commands from his staff and the
industry are attributes that do not
come easily in this region.”

Issues facing the Asian music
industry include severe piracy and
declining per-unit sales, notes Hui,
who is a Hong Kong native. “We're
going to have to run alittle bit hard-
er to keep the same volume.”

One Asian industry source says

that appointing someone like Hui,
who has no record-company experi-
ence, could be a smart move. “The
list of high-level record executives
in Hong Kong hasn’t really changed
much in the past decade or two,” the
source says. “They just change com-
panies—it’s like musical chairs. It’s
the same people doing the same
thing, only at different labels, which
is probably why you don't really see
any radical changes.”

Succeeding Hui at MTV Net-
works Asia is Charles Chau, who
will oversee MTV and Nickel-
odeon’s businesses in China, Tai-
wan, Hong Kong, and Korea, while
retaining his responsibilities as
head of strategy and business
development. Chau’s title will be
senior VP of network strategy/man-
aging director of North Asia.

Market Watch

A Weekly National Music Sales Report

YEAR-TO-DATE OVERALL UNIT SALES

2000 2001 —
Total 650,789,000 618,956,000  (<4.9%)
Albums 603270000 590,527,000 (<2.1%)
Singles 47,519,000 28429000  (<40.2%)

7 2000 200

cD 537,291,000 548,000,000 (<2.0%)
Cassette 64569000 41,379,000 (<35.9%)
Other 1,410,000 1,148,000 (<18.6%)
This Week 14,765,000 This Week 2000 15,286,000
Last Week 13,435,000 Change <3.4%
Change <9.9%
This Week 14,429,000 This Week 2000 14,630,000
Last Week 13,078,000 Change <1.4%
Change <10.3%
This Week 336,000 This Week 2000 656,000
Last Week 357,000 Change <48.8%
Change <=5.9%
7 2000 2001
Chain 329,761,000 317,074,000 (<3.8%)
Independent 96,071,000 85,142,000 (<11.4%)
Mass Merchant 164,891,000 ~ 170,131,000 (<>3.2%)
Nontraditional 12,546,000 18,179,000 (<>44.9%)

YEAR-TO-DATE ALBUM SALES BY STORE LOCALE

7 2000 2000 7
City 140,169,000 137,286,000 (©2.1%)
Suburb 254020000 246,365,000 (<3.0%)
Rural 209,081,000 206,876,000 (<1.1%)
ROUNDED FIGURES FOR WEEK ENDING 11/11/01

Compiled from a national sample of retail store and rack sales
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ELTON JOHN

SONGS FROM THE WEST COAST

The brilliant new album
featuring the hit single, “ WANT LOVE".

Look For “Elton John - Live By Request” on A&E,
Monday, December 3th at 9:00 pm EST

Produced by Patrick Leonard

1 @ :2 m Management: Frank Presland, Derek Mackillop and Keith Bradley for Twenty First Artists, London e Beverly Hills
byl © 2001 Mercury Records Ltd. {London). Licensed exclusively to Universal Records, a Division of UMG Recordings, Inc. o"”“'(’hn'(‘()m




Question Time. Broadcasting legend Larry King, left, fires off a question for AOL
Time Warner co-COO Richard D. Parsons, King’s subject for an exclusive live
interview Tuesday (13) at the Billboard Music & Money Symposiunt in New
York City. King and Parsons explared such subjects as AOL Time Warner's taste
for future acquisitions and the prospects for online subscription music services.
For more photos from the conference,

see page 20. (Photo: Chuck Pulin)

BENESCH

RECORD COMPANIES: Marc Benesch
is named executive VP of promotion
for ArtistDirect Records in Los Ange-
les. He was senior VP of promotion
for TVT Records.

Ken Bunt is named VP of new
media strategy and development for
the Buena Vista Music Group in Bur-
bank, Calif. He was director of digital
marketing at Hollywood Records.

Lori O’Brien is named VP of
sales and marketing for Ultima-
tum Music in Culver City, Calif.
She was label development man-
ager for Navarre.

Debra Lucarello is promoted to VP
of human resources for the Zomba
Group in New York City. She was sen-
ior director of human resources.

Dolores Canavan is promoted to
label manager of Naxos World in
Franklin, Tenn. She was marketing
manager for Naxos of America.

Troy Dudley is promocted to
national director of urban promo-
tions for Universal Records in New
York City. He was the Washington,
D.C., regional promotion and mar-
keting director.

Glenn Delgado is promoted to sen-
ior director of business and legal
affairs for Arista Records in New York
City. He was director of business and
legal affairs.

Island Records promotes David
McGilvary to senior director of
national rock promotion, West

W,

O’BRIEN

Coast, in Los Angeles. Island
Records also promotes Patrick
O’Connor to senior director of
national rock promotion, East
Coast, in New York City. They were,
respectively, Midwest regional man-
ager of promotion and East Coast
regional manager of promotion.

PUBLISHERS: Peter Brodsky is pro-
moted to VP of legal and business
affairs at BMG Music Publishing in
New York City. He was senior director
of legal and business affairs.

EMI Music Publishing promotes
Debi Wylde to senior creative direc-
tor of administration, East Coast,
and Barbara Slane director of cre-
ative, East Coast, in New York City.
EMI Music Publishing also names
Kevin Hershey senior director of tal-
ent acquisition and marketing in
New York City. They were, respec-
tively, creative director of adminis-
tration, East Coast; manager of cre-
ative, East Coast; and director of
music programming and talent
relations for MTV.

RELATED FIELDS: BMG Special
Products promotes Sheila Hansen
to senior director of national sales
and Larry Karpen director of mar-
keting in New York City. Thev were,
respectively, senior manager of
national sales and associate direc-
tor of marketing.

UEERUN]

Music Execs Discuss Capital Ideas
Symposium Stresses Opportunity In Tough Times

BY MATTHEW BENZ

and BRIAN GARRITY

NEW YORK—If attendees of the
first Billboard Music & Money
Symposium are to be believed, the
money to fund new music ventures
has not disappeared. It is just being
distributed more selectively.

Sponsored by Prudential Securi-
ties in association with Loeb &
Loeb, the event, held Nov. 13 at the
St. Regis Hotel here, brought exec-
utives from across the music in-
dustry together with attorneys,
accountants, bankers, and analysts
to assess the current state of the
music business.

There was no getting around the
bad news. Piracy is rampant, the
right strategy for digital music
remains unclear, and worldwide
music sales are falling—by 10% or
more in 2001 compared with last
year, according to a recent research
report issued by London-based
media and entertainment analysts
Merrill Lynch. Such a decline, ana-
lysts say, would make 2001 the
worst year in music history.

At the symposium, Harold Vogel,
a longtime Wall Street entertain-
ment-industry analyst who cur-
rently runs his own investment
shop, said, “I don’t believe we’re
going back to the good old days of
rip-roaring unit volumes.”

Yet most present at the St. Regis
were eager to discuss the willing-
ness that remains—on Wall Street
and within the music industry
itself—to raise capital, build busi-
nesses through mergers and acqui-
sitions, and fund new ventures.

Indeed, they said, the serious-

ness of the problems currently fac-
ing the industry underscores the
importance of delivering funding
to those companies that may have
the solutions.

“The greatest opportunities
never happened during wonderful-
ly robust times,” said Jay Samit,
EMI Recorded Music senior VP of
new media, echoing the words of
Billboard editor-in-chief Timothy
White from the symposium’s open-
ing. Samit added, “Right now, you
will get the most receptive ears

Bi"hrd SYMPOSIUM
MusIC&money

e Prudential @ Financial

ever if you have a solution to [the
problem of] one billion to two bil-
lion songs a month being stolen.”

Yet Clifford Friedman, senior
managing director of venture-
capital firm Constellation Ventures,
was quick to emphasize in his
keynote speech that venture capi-
talists’ feet are planted more firmly
on the ground these days, their eyes
more closely trained on the bottom
line. Ambitious technologies are
fine, Friedman said, as long as the
firms behind them can deliver quick
customer adoption, revenue trac-
tion, and positive cash flow within
a defined investment period.

The day of reckoning may even
have come in the esoteric realm
of asset securitization—the con-
cept that famously found its first
music-industry application in the
1997 “Bowie Bond” deal. Partic-

ipants in a panel on the subject
acknowledged that each time
royalty streams are packaged
into securities that investors will
buy, the wheel must, to an
extent, be reinvented.

Still, some foresee a potentially
large market for these transac-
tions—including Robert D’Loren,
president/COO of CAK/Universal
Credit, who coyly predicted in a
session on the subject that there
will likely emerge a firm that will
make loans to small music compa-
nies and then turn around and
securitize those assets in the capi-
tal markets.

At day’s end, there seemed to be
agreement that talent—among
one’s roster of artists or manage-
ment team—is what has always
driven the music industry. New
technology, whether in the realm
of engineering or finance, is meant
to bridge the smaller gaps.

For all his talk of distribution
“pipes” and driving synergies
across multiple, various platforms,
AOL Time Warner’s Richard D.
Parsons conceded this in his mid-
day interview with CNN’s Larry
King, noting that his seemingly
labyrinthine job as co-COO and
head of all content boils down to
managing people and money.

As for funding new ventures,
ZelnickMedia’s Karl Slatoff re-
minded symposium attendees that
investors commit money on the
basis of people, not ideas—and
that good records, not great new
technologies, fuel the business of
music. “Hits,” he told attendees,
“cure all ills.”

Louis Jordan, Al Green Named R&B Pioneers

BY RASHAUN HALL

NEW YORK—The Rhythm & Blues
Foundation again paid homage to
R&B legends at the 12th annual Pio-
neer Awards. The ceremony, held
Nov. 8 at New York City’s Apollo
Theatre, honored singers Fontella
Bass and Dee Dee Sharp, saxophon-
ist Big Jay McNeely, songwriters
Holland/Dozier/Holland and Allen
Toussaint, and recording acts the
Emotions, the Impressions, and Sly
& the Family Stone.

Singer Louis Jordan became the
third artist honored with the Lega-
cy Tribute. The award, presented by
60 Minutes anchor Ed Bradley, was
accepted by Jordan’s widow, Martha.

The Rev. Al Green was honored
with this year’s lifetime achieve-
ment award. Although Green was
not in attendance, Betty Wright,
one of last year’s honorees and one
of Green’s former back-up singers,
performed “Let’s Stay Together” in
his honor.

The show also included perform-

GRAHAM

ances from Sharp, Bass, McNeely
and the Emotions.

An enthusiastic Paul Shaffer pre-
sented Sly & the Family Stone with
their honor. Although Sly Stone
wasn’t in attendance, the rest of the
Family Stone ably represented.
Stone Family bassist Larry Graham
commented, “We may not own the
masters to ‘I Want to Take You High-

er’ but we know the true master.”

Universal Music Group presi-
dent/COO Zach Horowitz presented
the Foundation with a $2 million
gift—establishing the Motown/Uni-
versal Fund (Billboard, Nov. 17).
According to Horowitz, it’s the
largest contribution ever made by a
label for its artists. UMG’s gift fol-
lows Motown founder Berry Gordy’s
gift of $750,000 last year to estab-
lish the Gwendolyn B. Gordy Fuqua
Fund (Billboard, Sept. 16, 2000).

The evening, hosted by Dionne
Warwick and Isaac Hayes, also fea-
tured presentations by Richard
Roundtree, Ashford & Simpson,
Mary Wilson, and Brenda Russell.

Founded in 1988, The Rhythm
& Blues Foundation provides
financial assistance to the R&B
singers of the 1940s, ’50s, and '60s.
The foundation also promotes the
educational outreach and histori-
cal and cultural preservation of
R&B music through various grants
and programs.
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THE ULTIMATE GIFT THIS HOLIDAY SEASON

BEE GEES

THEIR GREATEST HITS

THE RECORD

THEIR 40 BIGGEST HITS
PLUS FOUR NEW STUDIO RECORDINGS
FOR THE VERY FIRST TIME
G IN;ONE 2-CD PACKAGE
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||| WILL BESUPPORTED BY A MASSIVE
* |1 NATIONAL AND LOCAL TV CAMPAIGN,
. PLUS MAJOR PRINT ADVERTISING.

World Radio History
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Caill today!

THE YEAR IN TOURING

Billboard's debut Year in Touring spotlight recaps
the year in music on the road, with year-end
charts in Talent & Tours and Auditoriums & Arenas,
areview of the major frends, and an in-depth
look at the state of the auditorium/arena business
Bilboard's Year In Music issue features year-end Appearing both Bilboard in Amusement Business!

charts in every genre, and expanded coverage
of the year's most notable artists and events.
Don't miss this opportunity to promote new
releases and acknowledge your company's
work over the last year in this special collector’s
edition of Bilboard. Call now!

issue date: december 29
ad close: december 3

Cynthia Mellow 615.321.9172 + cmellow@musiciansguide.com

BRIAN MCKNIGHT 10TH ANNIV.

Billboard salutes Brian McKnght on his 10th career
ad close: december 3 anniversary. We'll look back at his rise to stardom
and look ahead to his forthcoming album and

_ o _ touring plans. We also look at McKnight's success as
Pat Rod Jennlngs 646.654.4614 » pjennlngs@blllbocrd.com a Songwﬁfer and performerl with an outline of his hit

songs and albums. Join us for this special fribute!

issue date: december 29

issue date: january 12
ad close: december 17

Andy Anderson 646.654.4692 + aanderson@billboard.com

UPCOMING SPECIALS

MIDEM | - Issue Date: Jan 19 « Ad Close: Dec 21

MIDEM II/PERSON OF THE YEAR - Issue Date: Jan 26 * Ad Close: Dec 28 T“E YEAH IN ‘"nEn

I

TOURING QTRLY. I - Issue Date: Feb 2 « Ad Close: Jan 8 Sireetn Yiocaspaito it eaapsite fheatiec)
ASIA PACIFIC QTRLY. | - Issue Date: Feb 9 « Ad Close: Jan 15 and music video hifs of 2001, and previews the trends
BOSTON - Issue Date: Feb 16+ Ad Close: Jan 22 and upcoming 2002 releases! Also in this issue, Billbboard

reviews the most notable news in video, and looks at
the key stories, people, and events impacting the
video industry. Don't be left out!

issue date: january 12
ad close: december 17

LATIN MUSIC SIX-PACK | - Issue Date: Feb 23 « Ad Close: Jan 29

New York Los Angeles Nashville London
646.654.4696 323.525.2307 615.321.4297 44.207.420.6072 Darren Strothers 323.525.2304 « dstrothers@bilboard.com
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Goodvibe’s ‘Freedom’

BY GAIL MITCHELL

LOS ANGELES—Mystic definitely
isn't afraid to tell it like it is. That’s ob-
vious on her first solo album on Good-
vibe/JCOR, Cuts for Luck and Scars for
Freedom, which PD Erika Garite of
Oxnard, Calif.'s KCAQ calls “a refresh-
ing record that cuts through all the
corporate bullshit.”

Against a backdrop of atypical,
sometimes surreal beats,
Los Angeles-based Mystic
melds singing and rap-
ping, hip-hop and soul as
she takes listeners on her
life’s journey from a vul-
nerable “Fatherless Child”
to an empowered “Girl-
friend Sistagirl.” Driven
by joyous lead single “The
Life,” Mystic’s break-the-
mold debut has earned
her Rated Next status at
BET, indicating she’s an
artist to watch, and co-
headlining honors with Motown’s new
face, India.Arie, on the MTV2/Vibe-spon-
sored Sisters for Hip-Hop & Soul tour.

“The first time I was on BET’s top 10
countdown I laughed,” Mystic reveals,
“because artists like me don'’t belong
there. In my music I talk about experi-
ences we all go through that cut us. But
we heal, and it’s alright. Other experi-
ences we have can cut us, and we're
scarred for life—like my scar from not
growing up with my father [who later
died of a heroin overdose in 1999).”

Miystic has been a fixture on the San
Francisco Bay Area scene for the last
11 years—most notably as Digital
Underground’s DU Goddess. A mix
tape created by Goodvibe labelmate
Bahamadia brought Mystic to the
attentian of Goodvibe co-chair Matt
Kahane. A subsequent distribution

MYSTIC

deal-turned-joint venture agreement
was later struck with JCOR,

“The first order of business was to |

establish her as a hip-hop artist out-
side of the Bay Area, where she’s built
alot of credibility,” JCOR GM Dan Gill
says. “Goodvibe did a good job of that,
starting with the college audience.

“This is pure artist development,” he
adds. “Not your normal plug-in mar-
= keting plan. We definitely
“1 4| worked ‘The Life’ at radio
1 and made some headway.
But it’s not about one
song with Mystic, It’s the
record. Her music and
lyrics go far deeper than a
lot of today’s manufac-
tured, surface-oriented
urban music. And we're
telling that story through
the press and touring.”

Indeed, Mystic has
done plenty of roadwork
since the album dropped
in July. In addition to this summer’s
national Tree of Life tour with Slum
Village, Bahamadia, and others, she
wrapped a monthlong jaunt with the
Black Eyed Peas in mid-September.
The Sisters for Hip-Hop & Soul sweep,
which kicked off Nov. 8 in Philadel-
phia, ends Nov. 28 in Los Angeles.

“Ten years ago, this album would
have been incredibly different,” says
Mystic, whose passions are music and
working with youth, “The past 11
years have allowed me to figure out—
and be comfortable with—who I am
as a woman, artist, and business-
woman. I've always been incredibly
optimistic, or maybe it’s incredibly
naive. But I've felt that, one day,
female MCs would be recognized and
make an impact. I'm an MC, but I'm
also trying to be just an artist.”

THE WEATHER BUREAU - BILLBOARD’S NEW-AND-DEVELOPING ARTIST FOREGAST
~ Mystic And Her Quest For

Butterfly Jones Can Soar ‘Anywhere’

Two Ex-Dada Members Return With Vanguard’s ‘Napalm Springs’

BY JILL PESSELNICK
LOS ANGELES—As members of 1990s modern rock band
dada, guitarist Michael Gurley and drummer Phil Leavitt
had a taste of commercial success. Now the duo has resur-
faced as part of psychedelic pop/rock act Butterfly Jones
{(Vanguard), whose popularity, as did dada’s, is growing
slowly through a

ingly fun song about the negative effects of pop culture.

Vanguard president/GM Kevin Welk says that this more
organic approach is perhaps the best way to market the
band. With modern rock stations, “we just didn’t get the
spins to commit to really making it happen,” he says. “But
we don’t throw a single at the wall and say, ‘See you later.’
Alot of people really

consistent, grass-
roots effort.

Since Butterfly
Jones’ debut album,
Napalm Springs,
was released July
24, the group (which
also includes Mark
Harris on bass and
John Scaglione on
guitar) has been
working the club
circuit and pushing
its music to alterna-
tive radio formats.
With its retro-tin-
ged musical style
and strikingly hon-
est lyrical content,
Gurley thinks the
band—whose mu-
sic is published by
Electric Abalone
Music/BMI—has a
solid shot at break-
ing through radio’s clutter.

“We just want to make good records and good songs,”
says Gurley, who is also the act’s frontman/lyricist. “We
kind of cover a lot of formats, and we’re not going to change
that or we’ll never get any real fans or make any real music.
Our stuff is innately commercial enough. We’ll have a
chance to get on the radio if the right thing happens.”

The main thrust of Vanguard’s promotion campaign
is the band’s first single, “Anywhere But Now,” which
looks at a broken relationship amid a deft vocal echo effect
and a rocking guitar riff. Though it was released to mod-
ern rock airplay prior to the album’s street date, it is now
being serviced to triple-A and college radio alongside
other tracks, such as the album highlight “The System-
atic Dumbing Down of Terry Constance Jones,” an amaz-

loved the single, and
now we're building
a lot of excitement.”

Welk says the sin-
gle has been particu-
larly well-received in
Germany and Scan-
dinavia and that
plans are being for-
mulated for a Euro-
pean tour in Febru-
ary, followed by a
supporting stint on a
domestic tour. (The
group has already
appeared at various
clubs, showcases, and
radio shows through-
out the third quarter,
though the band and
the label opted to put
fourth-quarter tour-
ing on hold due to
the Sept. 11 attacks.)
Butterfly Jones is
booked by Barbara Skydel of New York-based Premier Tal-
ent and managed by Los Angeles-based Chris Rankin.

Other plans include the promotion of the “Anywhere
But Now” video, which was specifically made for Euro-
pean use but is also being marketed to MTV2 and other
alternative domestic outlets. Additionally, Vanguard will
continue to work with mostly independent retailers on
price and positioning programs.

Terry Currier, owner of the Portland, Ore.-based Music
Millennium stores, believes that the band is poised for nation-
al success. “These songs all have great melodies to them, and
it’s the kind of record you can sing along to. If Vanguard con-
tinues to work with retail, this record could eventually take
off. But you have to look long-range on a record like this.
This may be a 12- to 24-month-building kind of thing.”

CENTURY WEST

4245 Lankershim Universal City
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£3  °388.

AUTO, IN DASH CD

(VIN# LM13020) PLUS TAX PER MONTH - EXECUTIVE DEMO

Lease for $388 per morth + tax on 36 month closed end lease on
approved credit thru BMW Financial Services, $5,238.04 total

drve off due at lease inception, includes $0 security deposit,

Lessee responsible at lease end for mieage over 10,000 miles

per year at 15¢ per mie. Offer expires 12/30/01,
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2001 2001
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Lease for $388 per month + tax on 36 month closed end lease on
approved credit thry BMW Financial Services. $5,785.60 total
drive off due at lease inception, includes $0 security deposit
Lessea responsile at lease end for mileage over 10,000 miles

per year at 15¢ per mie. Offer expires 12/30/01.

"Where the stars buy their cars."
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Hours:
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7pm Sat
7pm Sun
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All prices + sales tax,
Drive ofts include
vehicle registration,
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‘ Ad expires close of
business 12/3001
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THE WEATHER BUREAU - BILLBOARD'S NEW- AND DEVELOPING-ARTIST FOREGAST

Mayer Proves He’s No
‘Square’ With Release
Of Aware/Columbia Disc

BY MELINDA NEWMAN

LOS ANGELES—Minutes before he
takes the stage at the Troubadour
here, 23-year-old John Mayer surveys
the packed room. It has sold out
without the benefit of a hit single or
significant local airplay. “Who
knew?” a guest asks. “I know,” Mayer
says, shaking his head incredulously,
“I'm the mayor of Who-knew-ville.”

But so it has gone for Mayer,
whose career has shown incremental
growth since the June release of
Room for Squares on Aware Records.
The album was remixed, repackaged,
and rereleased in September on
Columbia, which markets and dis-
tributes Aware Records. Since then,
it has reached as high as No. 6 on the
Billboard Heatseekers chart.

The set features Mayer’s winsome,
honest lyrics wrapped around jazzy
pop melodies, propelled by his piq-
uant guitar playing. While compar-
isons with Sting, David Gray, and
Dave Matthews are all valid, Mayer
manages to pay homage to his influ-
ences without parroting them.

The majority of songs on Room for
Squares are first-person accounts of
Mayer’s life experiences. “I'm not a
conventional storyteller,” Mayer says.
“I'm sort af offering myself up as a
barometer of how things are. [ think
I'll rarely write a song in the third
person—I've committed to being
very first person.”

He’s also committed to staying as
accessible as possible, musically and
otherwise. “I want to be scary good,
but at the same time, I don't want to
fool myself and try to fool other peo-
ple so that they think that hanging
out with me is fike hanging out with
a dark, mysterious star.”

That accessibility is what has won
him fans at triple-A radio. “He

sounds very unique on the air,” says
Haley Jones, assistant PD of KFOG
San Francisco, who has been play-
ing first single “*No Such Thing”
since June. “We love that song—it
sounds great on the radio. There’s a
sort of swing back to the old singer/
songwriter feel right now, and he’s
doing it well.”

Releasing the record in June on
Aware gave Mayer time to concentrate
on the music before the swirl of major-
label activity rushed down on him.

“It scaled everything down to the
lowest common denominator—to
just playing music,” says the Con-
necticut native, who briefly attended
Boston’s Berklee College of Music
before moving to Atlanta. “There was
no pretense. We built enough of a
base that when Columbia got in-
volved, they could see that what was
happening was growing out of the
ground naturally—it hadn’t been
planted there.”

The nex{ step for Mayer, according
to Aware president/founder Gregg
Latterman, is to just keep moving
forward. “He just had his first nation-
al television appearance [Nov. 9 on
The Late Show With Conan O'Brien].
We just want him to keep growing
organically. He could be like anoth-
er Train [also an Aware/Columbia
act], but we think it will happen a lot
quicker. The cool thing is that the
critics like him, and he’s got great
word-of-mouth.”

For his part, Mayer, who is man-
aged by Brick Wall Management and
booked by CAA, says he'd like to take
a little break after 12 months of tour-
ing. “I'm going to do some radio
shows in December. maybe record
some new sangs in January, and then
disappear for a month. My big plan is
I'm going to see if | can grow a beard.”

Home’s Where Hampton’s ‘Heart’ Is

Real West Productions Disc Evokes Vivid Images Of The West

BY DEBORAH EVANS PRICE
NASHVILLE—It’s pretty much
unheard of for fans to travel cross-
country on vacation, stop in to see
their favorite artist, and be wel-
comed in his home. But then,
Western artists are an
entirely different
breed, and R.W.
Hampton is a cut
above the herd.

“I tell folks, ‘If you
are up in Northern
New Mexico, the cof-
fee is on and the dog
is tied up, stop by and
visit us,’ " says Hamp-
ton, whose seventh
album, Always in My
Heart, marks his de-
but on Real West Pro-
ductions. “We have
people stopping by all
the time. This sum-
mer, | was putting
some shoes on a
horse and some folks
drove up and said,
‘We’re from Kentucky
and we met you there.
We are on vacation
and we thought we’d
stop in.””

A real cowboy who
began working on
ranches as a teen and
now owns his own,
Hampton is an estab-
lished star on the
Western music cir-
cuit. He’s been
named entertainer of
the year by the Acad-
emy of Western Ar-
tists and is a three-
time male vocalist
winner. He’s also a
recipient of a Wran-
gler Award for best
Western recording from the
National Cowboy Hall of Fame.

After six albums released on
his own Mustang Music label,
Hampton inked a deal with Real
West, which has a joint venture
with the Burbank, Calif.-based
Paras Group. Booked and man-
aged by his wife, Lisa, Hampton
is a BMI-affiliated writer with his
own publishing company,
Cimarron Sounds.

Hampton’s music evokes vivid
images of the West—adobe walls,
a dozin’ pinto pony, and wide
open spaces—but it’s not all
prairie, horses, and campfires.
On this collection, Hampton’s
expressive baritone explores
emotional landscapes as well. “1
wanted to do an album primari-
ly of romantic songs with a West-
ern sound to them.”

Produced by Rich O’Brien,
Always in My Heart covers a vari-

ety of territory. “Shelly’s Winter
Love,” penned by Merle Haggard,
finds a man willing to settle for the
seasonal affection of the woman he
loves. “Living in far-off places in
the ranch country, I've seen a lot of

HAMPTON

‘For Western music
to survive, we can’t
just keep recording
Sons of the Pioneers
songs. We need new
songs. R.W. is an
outstanding singer
and a great
songuwriter. He has
the ability to help
keep the Western
genre alive.’

—RED STEAGALL,
ARTIST/HOST, ‘COWBOY CORNER’

romances go that way,” Hampton
says, “where a gal will fall in love
with a cowboy, but living that far
away from town is pretty hard for
them to do.”

The most affecting cut is “For
Only Loving You,”
which Hampton wrote
for his wife. “It’s just
me and the guitar,” he
says. “It’s just a guy
that’s so overwhelmed
by the blessing he has
to love a person who
loves him back that he
just can't sleep.”

Hampton covers
Luke Reed’s beautiful
“Adobe Walls” (also
recently cut by Gary
Allan and Michael Mar-
tin Murphey), Johnny
Horton’s classic “Whis-
pering Pines,” and pro-
vides a fresh take on
the pop chestnut “Blue

Spanish Eyes.”
“His voice is so
unique,” says Jim

Snowden, president of
the Paras Group. “The
record is a good show-
case of who he is and
what he does. He’s pas-
sionate about a lot of
things.” Snowden says
they plan to heavily
promote the record to
all the alternative West-
ern retail outlets, such
as Western wear stores,
as well as mainstream
retail. Music will be
serviced to the Western
specialty shows, and
there will be a yet-to-
be-determined single
going to country radio
via CDX.

Snowden says Hampton’s music
will be featured on a Real West
sampler being used to help brand
the label’s roster, which also in-
cludes Joni Harms, Michael Mar-
tin Murphey, and Cowboy Nation.

Red Steagall, veteran recording
artist and host of the syndicated
radio show Cowboy Corner, fea-
tures Hampton regularly on his
show, which airs in 160 markets.
Steagall thinks Hampton will be
one of the artists who moves the
Western genre forward. “For
Western music to survive, we
can't just keep recording ‘Straw-
berry Roan,” ‘Little Joe the Wran-
gler,” and Sons of the Pioneers
songs over and over again. We
need new songs,” says Steagall,
who just signed a recording deal
with Real West. “R.W. is an out-
standing singer and a great song-
writer. He has the ability to help
keep the Western genre alive.”
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Epiphany Opens ‘Door’To Jagger Disc

Post-Tour Writing Forms Core Of Star-Studded Virgin Solo Debut

BY NIGEL WILLIAMSON
LONDON—Mick Jagger says he did
not set out to make a solo record.

After the Rolling Stones’ mara-
thon Bridges to Babylon tour two
years ago, he wrote a few songs,
began recording them at home—
and he suddenly realized he had an
album in the making.

“That tour was two-and-a-half
years, which was too long. When we
finally came off the road, I wanted
to write some songs and do them
on my own,” he explains. “I started
recording at home in France and in
the Caribbean with a hard-drive
computer. I worked the songs up in
demo studios. It became my home
recording. I thought, ‘This is me.
It’s a solo record.””

Jagger might still have taken the
songs that have to come together
to form Goddess in the Doorway
(Virgin, due Nov. 20 in the U.S.
and a day earlier internationally)
to the Stones had it not been for
advice offered by his old friend and
London neighbor Pete Townshend.

“Pete said that often with the
Who he’d recorded wonderful
demos and then he had to go and
play them with the band and they
never came out the same,” Jagger
recalls. “I thought, ‘I've already
done these songs, and I don’t need
to go in a studio and do them
again with other people.” But it
didn’t start as a solo record. It
started as a songwriting thing
because I hadn’t written anything
since Bridges to Babylon.”

The fourth solo set of his career,
Goddess in the Doorway is the first
album under Jagger’s own name
since 1993’s Wandering Spirit
(Atlantic) and his solo debut for Vir-
gin—the label to which the Stones
are also signed. It is a recording
that aims to buck the popular belief
among many Stones fans that Jag-
ger and Keith Richards need each
other to produce their best work.
After all, their songwriting part-
nership has endured for 40 years,
and it has produced a seemingly
endless list of classic compositions.
Yet the singer says in many ways it
is far easier to work solo.

“The good thing about being in a
band is there’s a committee,” ex-
plains Jagger (whose songs are pub-
lished by Jagged Music, ASCAP).
“But that’s the bad thing about it
as well. You try to please everyone.
In the end, the danger is you end
up pleasing nobody. I'm not saying
that’s true of all the records the
Stones have made. But it is a dan-
ger. With this record, I could go
any way I wanted.”

Many of the songs have a stronger
pop sensibility than is usually asso-
ciated with the Jagger/Richards
writing team.

“Stones fans expect a certain
kind of music, and I'm always wary

to ensure there are enough rock
tracks on a Stones record,” he
says. “In the early days, the Stones
did a lot of pop; we don’t do that
any more. It’s not that we can’t.
We just don’t. On a solo record,

‘The good thing about
being in a band is
there’s a committee.
But that’s the bad
thing about it as
well. You try to
please everyone.’
—MICK JAGGER

you can do a broader range of
things a lot more easily.”

Joking about the absence of
Richards, he adds, “It gave me the
chance to play enormous amounts
of guitar.” In fact, Jagger plays
some impressive guitar on all but
one of the dozen tracks, and on the
bluesy “Don’t Call Me Up” he
proves himself to be a highly
accomplished slide guitarist.

The core backing band on the al-
bum includes Matt Clifford on key-
boards; Marti Fredriksen on guitar,
bass, and drums; bassist Phil
Spalding; and drummers lan
Thomas and Lenny Castro on per-
cussion. Veteran session drummer
Jim Keltner also contributes, while
Townshend and Aerosmith’s Joe
Perry add guitar to several tracks.
“Pete just walked in and was so
quick,” Jagger recalls. “He did six
guitar parts in a couple of hours. 1
know people who would take days
to do that.”

All songs were either written or
co-written by Jagger, who also pro-
duced the set—with assistance
from Fredriksen, Clifford, and Chris
Potter. High-profile collaborators
include fellow Virgin artist Lenny
Kravitz, who co-wrote and co-pro-
duced “God Gave Me Everything,”
and an impressive cast of singing
partners that includes Wyclef Jean,
Rob Thomas of matchbox twenty,
and U2’s Bono.

“The great thing about working
with Bono and Rob was that they
both have a different melodic take
from mine,” Jagger says. “I'd give
them the chord sequence and they’d
be off with a completely different
melody. That was refreshing.”

Jagger’s daughters, Elizabeth,
16, and Georgia, 8, add backing
vocals to the album’s last track,
“Brand New Set of Rules.”

Jagger, in effect, A&R’d the
album himself, according to Nan-
cy Berry, the former vice chair-
man of Virgin who signed the
Stones singer as a solo artist. “I
heard some of the demos about a
year ago, and the songs sounded
great, so we went ahead with the
deal. At that stage, we had no idea
about collaborators. Mick put it
together himself, and it’s an amaz-
ing album.”

Retailers agree with Berry’'s
assessment of the project.

“[Jagger] manages to give Stones
diehards the flavor of the band’s
best work, while also trying out a
lot of new sounds,” says James
Lonten, manager of a Borders
Books & Music store in New York
City. “It has a fresh sound that
could prove to be appealing to
adults and kids alike.”

The set’s first single, “God Gave
Me Everything,” will be accompa-
nied by a videoclip directed by
Mark Romanek. The second single,
due in January, will be “Visions of
Paradise,” featuring Thomas.

A major marketing tool is a TV
special, Being Mick Jagger, direct-
ed by the British film-maker Kevin
MacDonald. The documentary in-
cludes scenes shot during the
making of Goddess in the Door-
way. It airs worldwide on Thanks-
giving. It will be transmitted in
the U.S. on ABC-TV and in the
U.K. on Channel 4.

Jagger (whose solo career is
managed by Trudy Green for HK
Management in Los Angeles) says
he is interested in playing select-
ed solo dates in support of the al-
bum, although nothing has yet
been scheduled. “If I do it, I'd like
to play theaters—that fits the
mood of the record and it would
be fun.”

The singer also leaves open the
question of whether there will be
live dates with the Stones next
year, which marks the 40th an-
niversary of the group’s first gig at
London’s legendary Marquee Club
July 12, 1962.

“We're trying to cook something
up,” Jagger says cryptically. “I don’t
want to talk about it too much yet,
but the 40th anniversary is a good
party to give.” He adds that it is
unlikely there will be “a complete
new album,” but hints that some
kind of anniversary release is under
consideration.

WAVES AT ATLANTIC: Platinum acts
Tori Amos and Collective Soul, as well
as gold-certified artist Poe, have left
their longtime home, Atlantic Records.

After more than a dozen years at
Atlantic, Amos is negotiating a deal
with Epic Records. “It was time to
find a new energy with a new point
of view,” says Amos’ manager,
Arthur Spivak. “It’s almost like a
child leaving for college.”

Spivak says that even though he
and Amos feel the need for the change,
it is a painful departure. “We leave
with a lot of sadness,”
he admits. “Atlantic
has been a wonderful
partner, but when you
stay with a label for a
long period of time,
people see you in only
one way.”

Spivak says At-
lantic will continue to
work Amos’ Septem-
ber release, Strange
Little Girls. Amos’ six
Atlantic albums have sold 5.5 million
units in the U.S., according to
SoundScan.

Atlantic Group co-chairman/co-
CEO Val Azzoli says it was a mutual
decision for Amos to depart. “Her
contract expired, and both Tori and
I thought that it was better to try
something new,” he says. “It was a
very happy divorce; we had a nice
long run. We’re getting a greatest-
hits [record] out of it still.”

Collective Soul’s manager,
Farshid Arshid. says the group
asked to be released with two
albums left on its contract.

“The band basically felt that for as
many [modern rock] No. 1s as they’d
put out, the label was never quite as
supportive as they should have
been,” Arshid explains. He adds that
the band asked to be released from
the label, and “the label looked at its
ledger sheet and saw we’d almost
recouped. They asked us for a great-
est-hits [with] two new tracks, and
they let us go.” (The resulting best-
of collection, 7even Year Itch:
Greatest Hits 1994-2001, was
released in September and peaked at
No. 50 on The Billboard 200.)

Arshid says the band will record
its next album before shopping for a
new deal. According to SoundScan,
the group has sold close to 6 million
units in the U.S., including its top-
selling eponymous set, which has
moved 2.26 million units.

Of Collective Soul, Azzoli says, “1
dropped them because I didn’t feel we
were headed in the same direction.”

According to her manager Paul
Fishkin, Poe was stunned to be let

AZZOLI

by Melinda Newman

go since Atlantic had just picked up
an option on her next album and was
getting ready to release a new single
from her current album, Haunted.

“This was a very last-minute deci-
sion,” Fishkin says. “It’s upsetting in
that she and I truly believed that we
had another full year to go on work-
ing this album with Atlantic.” Poe
was signed to Atlantic through
Fishkin’s imprint, Fishkin Enter-
tainment. The singer is currently on
a club tour through the end of
month that is being underwritten by
Pantene.

Azzoli admits that
Poe is “probably feel-
ing a little bruised” by
the label’s decision.
As of mid-Novem-
ber, Haunted has
sold 250,000 units,
according to Sound-
Scan. Her 1996 al-
bum, Hello, has
moved 626,000 copies.

Azzoli denies that
these cuts have been made because
any cost-saving measures that can be
written off against the Time Warn-
er/AOL merger must be completed in
afew weeks. “Everyone wants to make
this into a big deal and say it’s part of
the Time Warner/AOL write-off, but
it’s not. It’s the normal weeding-out
process. If anything, this is because of
the current leaner times; it has noth-
ing to do with the merger.” Azzoli says
there’s “more trimming coming,” but
it will be of acts that are dropped
before their first project comes out.

In fact, Azzoli says he expects the
label to do more cutting in that fash-
ion. “From now on at Atlantic, we’ll
make records, and if they aren’t good
enough, we won't put the record out,
instead of putting it out and seeing
if something happens. We’ve always
been that way, but now I'm being
much more conscientious about it
than I've ever been.”

SHORT-LIST SHORTENS: The winner of
the first Virgin Megastore Short-list
Prize for Artistic Achievement in Music
will be announced Monday (19) at the
Knitting Factory in Los Angeles.

The party, which will culminate with
the naming of the winner, will feature
performances by five of the 10 finalists
for the prize: Sigur Ros, Niklka Costa,
Talib Kweli, Bilal, and Dandy Warhols.
The winner receives a $10,000 cash
prize provided by Virgin Megastores.

0O0PS: Of course we know that Dionne
Warwick recorded “Heartbreaker,” not
Barbra Streisand, as we erroneously
reported in last week’s column about
the Bee Gees.
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ARTIST(S)

U2, GARBAGE, NO DOUBT,

PHONICS

U2, GARBAGE

U2, STEREOPHONICS

UNITED WE STAND BENEFIT CONCERT: MICHAEL JACKSON,

OXSCORE TOP 10
ONCERT GROSSES

STEREO- Madison Square Garden,
New York

Oct. 24-27

United Center, Chicago
Oct. 15-16

Dunkin' Donuts Center
Providence, Providence, R.l.
QOct. 30-31

Rohert F. Kennedy Memorial

AEROSMITH, ‘N SYNC, BACKSTREET BOYS, RICKY MARTIN, ROD ~ Stadium, Washington, D.C.

STEWART, BETTE MIDLER, DESTINY'S CHILD, MARIAH CAREY

U2, STEREOPHONICS

U2, STEREOPHONICS

U2, NO DOUBT

U2, NO DOUBT

JANET JACKSON, 112

U2, GRAHAM PARKER

pynghted and compiled by Amusement Business, a publication

research information and pricing, call Bob A

ERDI

Oct. 21
Continental Airlines Arena,

East Rutherford, N.J.
Oct. 28

First Union Center,
Philadelphia
Nov. 2

Pepsi Center, Denver
Nov. 7

Delta Center, Salt Lake City
Nov. 9

National Car Rental Center,
Sunrise, Fla.
Oct. 28-29

Baltimore Arena, Baltimore
Oct. 19

Biilboard Music G
en, 615 321 9171

GROSS/
TICKET PRICE(S)

$4,706,370
$130/$45

$3,206,600
$130/845

$2,269,218
$130/845

$2,259,775
$75/$25

$1,596,735
$130/845

$1,541,360
$130/845

§1,505,225
$130/$45

§1,347,245
$130/845
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$71.75/$34.75

§1,131,610
$130/845
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CAPACITY

55,155

three sellouts

39,368

two sellouts

26,575

two sellouts

47,150
48,791

19,589
sellout

19,320
sellout

18,432
sellout
17,197
sellout

23,073
26,623

PROMOTER

Clear Channel
Entertainment

Clear Channel
Entertainment

Clear Channel
Entertainment

Clear Channel
Entertainment

Clear Channel
Entertainment

Clear Channel
Entertainment, New Park
Entertainment

Clear Channel
Entertainment

Clear Channel
Entertainment

Clear Channel
Entertainment

two shows

13,510
sellout

1p. Boxscores should be submitted to: Bob Allen, Nashvilte. Phone: 6

Clear Channel
Entertainment

5321-9171. Fax: 61

|
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Joe Sees ‘Better Days.’ Jive artist Joe, right, was recently in Battery Studios in
New York City with Shaggy. recording the tune “Ghetto Child” for his fourth
album, Better Days. 1t is due Dec. 11 and features a guest appearance by the

Harlem Bovs Choir.

\
Out and About. Verve recording artist Charlie Haden recently performed music
from his current disc, Nocturne. at the Iridium jazz club in New York City. The
project shows the famed bassist joined by pianist Gonzalo Rubalcaba, guitarist
Pat Metheny. drummer Ignacio Berrao. and saxophonist Joe Lovano, among oth-
ers. Pictured with Haden at Iridium, from left. are Universal Music Jazz France
managing director Daniel Richard. Rubalcaba, and Haden
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SPECIAL 2-for-1 PRICE
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ARTISTS, $ 3 FROM
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HIGH TIMES: Only a few decades ago,
the countertenor, or male alto, was
a rare presence on the modern con-
cert stage. A common voice in the
Renaissance and Baroque periods,
the countertenor had largely fallen
out of favor during subsequent cen-
turies, especially as strictures
against female performers relaxed.
The late 20th century’s historical
performance-practice movement
prompted a return of the unique
voice, with demand increasing
exponentially during the period-
instruments re-
cording boom of
the early "90s.

Today, a handful
of countertenors
enjoy the same
level of interna-
tional renown as
star sopranos and
tenors. A few have
used that stardom
as a mandate to
explore unusual
repertoire. On the
new Decca album
Wayfaring Stran-
ger, young Ger-
man countertenor
Andreas Scholl
steps away from the early-music
repertoire to perform traditional
folksongs with the Orpheus Cham-
ber Orchestra. The move may be
unexpected, but it is not without
precedent, In lending his subtle, pol-
ished voice to these songs, Scholl
also pays tribute to pioneering Eng-
lish countertenor Alfred Deller
(1912-1979), who almost single-
handedly revived the vocal style.

Deller participated in Britain’s
early-music revival during the '50s
alongside composers Benjamin Brit-
ten and Michael Tippett, as well as
with his own Deller Consort. Brit-
ten also created the role of Oberon
in his then-contemporary opera A
Midsummer Night’s Dream for
Deller, paving the way for such later
composers as Philip Glass and John
Adams to make use of the powerful
yet ethereal vocal range. Yet aside
from his work in classical music,
Deller also made important record-
ings of British folk music in spare,
elegant settings with lute. Those
recordings had a profound impact
on Scholl when he first heard them
nearly 10 years ago.

“It was the most beautiful sound
I'd ever heard,” Scholl recalls. “It
was so pure and simple. He just told
the stories, and that's what fasci-
nated me.” Scholl immediately
began to consider recording his own
folk song project, hesitating only
out of fear that the simplicity of the
music might bore a sophisticated
modern audience. He slowly intro-
duced the songs into his recital
repertoire, Positive response bol-
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SCHOLL

by Steve Smith

stered his confidence, but Scholl
still couldn’t decide how to set the
songs for a recording project.

“You have the average classical
singer who does folksongs arranged
by Britten, you have Deller’s style
with lute, and then you have the
country-music singer who does folk
music,” Scholl explains. “Which is
the correct way?” He did know that
he would not approach the music in
aclassical performance style. “This is
not music that was composed for
classical musicians or even trained
voices,” he insists,
“This is music
that has been
sung by mothers
to their children
in the night.”

Unexpectedly,
Scholl’s epiphany
came at the end
of a recording by
jazz bass hero—
and former child
folk singer—
Charlie Haden. At
the end of his
1999 Verve al-
bum The Art of
the Song, Haden
sang on record
for the first time in his career, hear-
kening back to his childhood days
with a plaintive performance of
“Wayfaring Stranger” set with a
string orchestra.

Arguably, the most unusual
aspect of Scholl’s Wayfaring Stran-
ger is its producer: Craig Leon, a
keyboardist/arranger/composer
who came to prominence as the
head of A&R for the Sire label in

SHURE MICROPHONES & STEVE HARWELL
OF SMASHMOUTH

SHURE

It’s Your Sound”

the late '70s. Leon arrived in New |

York City just in time to document
the flowering of punk rock, lend-
ing his melodic sensibilities to the
raw energy of such bands as the
Ramones and Blondie as the pro-
ducer of their earliest albums. Still
active as a pop musician and pro-
ducer (including a recent reunion
with Blondie), Leon has recently
worked on a number of projects for
British Decca. On Stranger, he
backed Scholl’s sweet, straightfor-
ward delivery with glistening,
understated orchestrations that
feature lute, harp, and even banjo
and dulcimer,

At the end of November, Scholl
heads out on a brief tour with Or-
pheus, performing in Los Angeles.
San Francisco, and Easton, Mass.,

before culminating in Scholl’s |

Carnegie Hall debut Dec, 5. The con-
certs will feature Handel scenes and
arias on one half and the Wayfaring
Stranger folksongs on the other.
After the tour, Scholl devotes him-
self to Handel again, performing
Rodelinda in Paris in January 2001
and Giulio Cesare in Copenhagen
this coming May.
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With eBizJets, Shaqg has access to over 1,400 private luxury jets ready to get him airborne anytime, anywhere,
within five hours. Guaranteed. All flights are operated by eBizJets Aviation, LLC and selected other Part 135
certificated carriers. There are no management fees, no maintenance fees, and no financial risk. Bottom line,
eBizJets is the most financia'ly responsible way ta travel. It's easy to see why Shag chose eBizJets

Call 1-877-EBIZJETS (1-877-324-9538) today...you will too.

ws B cizers

oridie Teavel Card
EXBECUTIVE BUSINESS JUETS

wwwoebizjats com

11t TP - i ALV E TR

WHERE THE SMART MONEY FLIES.

BILLBOARD NOVEMBER 24, 2001

www.billboard.com 19




It’s all smiles at the symposium cocktail hour for, from
left, Elektra Entertainment Group’s Richard Bengloff,
Jeff McClusky & Associates’ Jim DiBiasi, and Sony
Music’s Jehn Doelp.

SYMIONEe
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“The Future of Asset Secuntlzatlon was discussed in a
morning session moderated by Billboard financial
reporter Matthew Benz, far right. Pictured, from left,
are financier David Pullman, Credit Suisse First
Boston’s Robert Horowitz, Thelen Reid & Priest’s
Michael S. Elkin, and C.A.K. Universal Credit’s Robert
W. D’Loren.

ontia) .“""ﬂ

ngs Musnc Entertamment s Paul Ewing, left, confers
with Salibello & Broder’s Tony Calabrese, center, and
Salvatore Salibello during a symposium break.

Money management professionals laid out the current
economic climate’s risks and opportunities in the ses-
sion “Is Your Money Being Managed Properly?” Pictured,
from left, are Joel Isaacson & Co.’s Joel Isaacson,
Mitchell & Titus' Greg Collins, Golden Goodloe &
Associates’ Kendall Minter, and Prudential’s Fitzgerald
Miller and Robert Olcott.

The next phase of music industry consolidation was the
subject of the panel “Mergers & Acquisitions: Valuing
Music Assets.” Pictured standing, from left, are ABN-
AMRO's Ivan Lustig and Sanford C. Bernstein & Co.’s
Michael Nathanson. Seated, from left, are Universal
Music Group's Nick Henny, Loeb & Loeb’s John
Frankenheimer, and Vogel Capital Management’s
Harold Vogel.

The music industry met Wall
Street at New York City’s St. Regis
Hotel Nov. 13 for the first-ever Bill-
board Music & Money Symposium,

analysts, and attorneys to analyze
the current funding climate and
explore the possibility of future
mergers and acquisitions. The day

sponsored by Pru-
dential Financial in
association with Loeb
& Loeb. Executives —
from major and independent labels,
publishers, touring firms, and man-
agement companies joined bankers,

Tommy Boy Music’s Martin Davies,
right, talks up Rosenman & Colin’s
Marc Reisler over post-symposium
cocktails.

Tommy Boy Music’s Tom Silverman,
center, joins Prager & Fenton’s Louis
Perino, left, and Radikal Records’
Jurgen Korduletsch between
Symposium sessions.

Cherry Lane Music Publishing Co.’s
Peter Primont, center, huddles with
EMI Recorded Music’s Jay Samit,
left, and Billboard associate publish-
er Irwin Kornfeld.

included a candid in-

rd e , :
m Moy | terview of AOL Time
I I WUSIC& oneyl Warner co-COO Rich-
Prudential ‘§ Hrumcm,

| ard D. Parsons by
CNN'’s Larry King. Coverage of the
symposium may be found on page
10. (Photos: Chuck Pulin)

AOL Time Warner co- COO Rlchard
D. Parsons joined CNN’s Larry
King for a frank talk on the post-
merger integration process and
what’s next for the media giant.
Pictured beforehand, from left, are
Billboard VP of business develop-
ment Ken Schlager, King,
Billboard president/publisher
Howard Lander, and Parsons.

During his opening greeting,
Billboard editor-in-chief Timothy
White enjoined attendees to seize the
opportunities presented by uncertain
times within and outside of the
music industry.

In the symposium’s keynote
address, Constellation Ventures’
senior managing partner Clifford
Friedman discusses his firm's
approach to funding new music and
technology ventures in the post-
dotcom era.

Billboard merchants & marketing/new media
editor Brian Garrity moderated a panel on the
“Funding Climate for New Ventures.” Pictured,
from left, are industry attorney Michael Sukin,
ZelnickMedia’s Karl Slatoff, Chazen Capital Part-
ners’ Larry Miller, Garrity, and EMI Recorded
Music’s Jay Samit.

Prudential experts made sense of the new economic
order in the session “What’s Next for Wall Street?”
Pictured, from left, are Richard Franchella, Michelle
Girard, Robert H. Stovall, Katherine Styponias, and
Ash Rajan.

The symposium was a big draw for music industry
attorneys. Among them were, from left, Thelen Reid &
Priest’s Mike Parish, James Cesare, Michael S. Elkin, and
H. Joseph Mello, as well as Mark Levinsohn of Epstein,
Levinsohn, Bodine, Hurwitz & Weinstein.

Representatives from young and established labels alike
were on hand at the St. Regis. Pictured, from left, are
Heineken Foundation/Red Star Records’ Scott Hunter
Smith, Billboard VP of business development Ken
Schlager, and Elektra Entertainment Group's Sylvia
Rhone and Greg Thompson.

Billboard associate publisher Howard Appelbaum greets
the team from Prudential. Pictured, from left, are
Prudential’s John Colon, Anna Candido, Fitzgerald
Miller, and Joan Reilly: Appelbaum; and Prudential’s
Phyllis Luts and Robert Olcott.
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p PINK FLOYD

Echoes: The Best of Pink Floyd
PRODUCERS: James Guthrie and Pink Floyd
Capitol 7243 5 3611

Meticulously remastered in state-of-the-
art 24-bit sound, the two-disc £choes
comes close to achieving the impossible
task of encapsulating the essence of per-
haps the most ambitious and enduringly
successful of all album-oriented rock
bands. Intimate fans may take issue with
the track listing (and the odd, non-
chronological sequencing), but for the
newcomer or those who want a portable
anthology, Echoes will serve well. The
set features such initial psychedelic pop
landmarks as “Astronomy Donime” and
“Emily Plays,” which spotlight the
band’s original creative catalyst—the
legendarily unhinged Syd Barrett. The
collection also finds room for such early
epics as “Set the Controls for the Heart
of the Sun,” even as it includes later
classics like the pungent “Sheep.” And,
of course, there are multipie highlights
from the evergreen totems Dark Side of
the Moon, Wish You Were Here, and The
Wall. More controversially, there are sev-
eral tracks here from the slick post-
Roger Waters incarnation of Pink Floyd;
of these, only the poetic “High Hopes”
stands up to the vintage material. The
one rarity is the grandiose “When Tigers
Break Free,” originally only on The Wall
film soundtrack. Yet another chart
smash for an ongoing catalog champion,
Echoes debuts this issue at No. 2 on The
Billboard 200.—BB

% STEVIE RAY VAUGHAN &

DOUBLE TROUBLE

Live at Montreaux 1982 & 1985
PRODUCER: Bob Irwin

Epic/Legacy E2K 86151

This double album-—recorded years
apart on “Blues Night" at the Mon-
treaux Jazz Festival in Switzerland
(and consisting mostly of previously
unreleased material)—is testimony
to what the late Stevie Ray Vaughan
and his rhythm section, Double
Trouble, did best: ripping it up live.
The set’s first disc (recorded in 1982)

GARTH BROOKS

Scarecrow

PRODUCER: Allen Reynolds

Capitol 7243

Never accused of playing it safe
{remember Chris Gaines?), Garth
Brooks offers up a comparatively
focused effort on Scarecrow, having
zeroed in on his vocal strengths, Allen
Reynolds’ crystalline production, and
powerful songs. A muscular Brooks
vocal and arena-rock guitars propel
the panoramic midtempo “Why Ain't

I Runnin’,” and first single “Wrapped
Up in You"” works via crisp acoustics
and a captivating instrumental closing
break. Duets with George Jones (“Beer
Run”) and Trisha Yearwood (“Squeeze
Me In") are both mighty fine. While
the ballads “The Storm™ and “Mr. Mid-
night” are a tad overwrought, if well-
performed, Brooks more than makes
up for it with a brace of more person-
al cuts like “Thicker Than Blood™ and
“Pushing Up Daisies.” With insistent
acoustic guitar, razor-sharp lyrics,
and a passionate vocal, “Daisies” is
arguably the artist's most-inspired
track in years. If this is indeed a swan
song for Brooks, it’s like calling it a
career with a championship-winning
shot at the buzzer.—RW

s P O T LI

SHELBY LYNNE

Love, Shelby

PRODUCER: Glen Ballard

Island 314 586 436

Love, Shelby opens with “Trust Me,”
which Lynne begins by whispering the
words “faith” and “hope” as a piano
gently plays. Once the rhythm section
kicks in, she utters the word “stay.” If
the artist’s most recent album (her
sixth)—/ Am Shelby Lynne, which
earned the singer/songwriter/guitarist
a Grammy Award for best new artist—
was steeped in pain (as Lynne has
acknowledged), the Glen Ballard-pro-
duced Love, Shelby is suffused with

joy. Of course, joy in the eyes of Lynne
doesn’t mean sugar-coated happiness;
it means enjoying the sunshine after
the rain. For proof, look to the set’s
lead single, the heartwarming “Wall in
Your Heart,” as well as the Bacharach-
hued “Bend" and rollicking “Jesus on
a Greyhound.” The album closes with
a cover of John Lennon’s “Mother,”
which, in Lynne’s hands, takes on
new shades of meaning. Ultimately,
Love, Shelby may not be as postcard-
perfect as I Am Shelby Lynne, but it
comes pretty close.—MP

MARC ANTHONY

Libre

PRODUCERS: Marc Anthony and

Juanito Gonzélez

Columbia/Sony Discos 84617

Marc Anthony’s first studio salsa
recording in four years is incredibly
rich in artistry and texture—and it’s
daring, too. Anthony prods the possi-
bilities of a genre in need of a spark by
inserting new musical elements into
the salsa formula, such as the classi-
cally inclined strings and piano in
“Viviendo” and the less congruent
Andean intraduction to “Barco a la
Deriva.” But what really makes this
album fly is the sheer depth of vocal
interpretation and Anthony's effort-
less, organic use of rhythmiic play.
Although the material was good to
begin with—notably the single “Celos”
and “De Qué Depende”—some tracks
rise to the occasion by virtue of the
arrangements and performance. The
only dip in energy comes in “Amor
Avenutrero,” recently recorded by
Jerry Rivera as a ballad (“Y Se Escapd
el Amor”). Wisely, Anthony closes the
set with “Caminaré,” which begins as a
bolero and dissolves into an irresistible |
soneo. Throughout, listeners may find
access to a dancefloor a necessity.—LC

sounds exactly like what it was:
Vaughan and Double Trouble ably
playing and trying hard to please an
audience largely unfamiliar with the
act. The set’s second disc (from

1985) features the guitar hero and
company as headliners, with the con-
fidence in that position yielding
more risk and reward, as the audi-

ence responds enthusiastically. Two
songs—the Vaughan standards
“Pride and Joy” and “Texas Flood"—
appear on both albums, seemingly
making for redundancy. But the con-
trast between the performances
serves as an apt reminder of how
rewardingly Vaughan and Double
Trouble's blues-rock evolved.—CH

SEVENDUST

Animosity

PRODUCER: Ben Grosse

TVT 5870

Hard-rock act Sevendust is like the
slightly worn pickup truck that keeps
going in the midst of the newer, sleek-
er models just churned out. Seven-
dust’s music is not sophisticated or

profound by any means, but it gets the
job done, even though it sometimes
gets stuck in the mud of unremarkable
songwriting. This set’s most outstand-
ing songs—"Praise,” “Xmas Day,” and
“Angel’s Son"—are also the most
radio-friendly cuts. (A different version
of the latter song appeared on last
year's Strait Up tribute album to Lynn
Strait, the late singer of Snot.) Despite
lead singer Lajon Witherspoon's above-
average vocal talent, many of the other
songs are forgettable. Animosity will
probably please the band’s hardcore
fans but that could be it.—CH

R&B/HIP-HOP

p JILL SCOTT

Experience: Jill Scott

PRODUCERS: various

Hidden Beach/Epic E2K 86150

Few live albums actually capture the
magic that occurs when a performer
and audience are vibing on all cylinders.
Donny Hathaway's classic 1972 live set
at New York City's Bitter End is one of
those few, but here's another candidate.
Still riding high on her acclaimed 2000
debut, Who Is Jill Scott? Words and
Sounds Vol. 1, the singer is caught in the
act at Washington, D.C.’s Constitution
Hall on this two-CD set, which includes
seven new songs. Backed by her tight,
tasty band Fatback Taffy, Scott reels off
such crowd-pleasers as “Long Walk,”
“Gettin’ in the Way,” and “The Way" with
the confidence of a seasoned vet. On disc
two, Scott applies her jazz, R&B, and
hip-hop-fused musings to a slate of new
studio tracks. Best of the lot: the keep-
on-keepin’-on anthem “Gotta Get Up
{Another Day),” the cosmic “Sweet Jus-
tice,” and “High Post Brotha" with Com-
mon. Then she returns to her roots on
“Thickness,” a poem about youth and
self-esteem recorded in concert at
Philadelphia’s Tower Theater. With

this experience, Scott once again

shows just who she is.—GM

p PETEY PABLO

Diary of a Sinner: 1st Entry

PRODUCERS: various

Jive 41774

With energy and charisma to spare,

Petey Pablo brings his kinetic spirit

to the masses via his Jive debut,

Diary of a Sinner: Ist Entry. The

North Carolina native, who first
(Continued on page 24)

ANDREW LLOYD WEBBER

Now and Forever

PRODUCERS: various

Decca Broadway 314 589 393

Theatrical composer Andrew Lloyd

Webber has a flair for both comedy

and melodrama, along with a musical

ear that ranges from rock to opera. Al-

though he can’t match Cole Porter’s

sophistication, Stephen Sondheim’s wit,

or Rodgers & Hammerstein's knack for

melody, there is no denying that he has

created a string of memorable songs,

many of which have earned their place

in the musical theater pantheon. “Mem-
ry” (Cats) is the most obvious example,

but others have become standards as

well and will be remembered for years

vV I

to come, including “As If We Never Said
Goodbye” (Sunset Boulevard), “1 Don't
Know How to Love Him" (Jesus Christ
Superstar), and “Love Changes Every-
thing” (Aspects of Love). A few others—
“Close Every Door” (Joseph & the Amaz-
ing Technicolor Dreamcoat), “Don't Cry
for Me, Argentina” (Evita)—are too spe-
cific to their shows to become standards,
but remain enduring gems nonetheless.
These songs form the backbone of Decca
Broadway's five-disc boxed set, which
includes selections from Webber's
shows—from Joseph, which was first
performed in 1968, through The Beauti-
ful Game, which premiered in London
last year. Segments of a dozen scores, ar-

T A L

R E |

take up the first three discs. A series of
fragmented shows is already somewhat

ranged in not-quite-chronological order, jarring, and Decca has only furthered

S S U E §

this disjointed feeling by varying the
source recordings. removing any re-
maining coherence the partial scores
might have. Elaine Paige from the origi-
nal London cast sings as Evita on “I'd Be
Surprisingly Good for You,” but minutes
later, “High Flying, Adored” features
Madonna in the same role, even though
the latter’s recording (with notably dif-
ferent arrangements) comes from a film
adaptation two decades later. London re-
vival lead Jason Denovan sings one song
from Joseph, only to be replaced by
Broadway revival star Donny Osmond
on the next. Relying on each show's first
recording, or perhaps its best rendering,
would make for a better listen, but con-
sistency is trumped here by variety, often

for its own sake. And where is Patti
LuPone, famed for her turns in Evita
and Sunset Boulevard? Disc four
includes 18 lovely stand-alone versions
of Webber songs performed by such
pop luminaries as Barbra Streisand
and Betty Buckley. The last disc is a
Webber fan's dream: rare tracks, in-
cluding a number by Elvis Presley; a
disco cover from Evita; and Webber
himself performing a demo from Cats.
In all, the set demonstrates the range
of Webber's music and the even wider
range of interpretations. But many
fans could likely skip this uneven pack-
age with its unremarkable liner notes
and reach for their favorite complete
cast albums instead.—WH
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earned his stripes with guest appear-
ances on Mystikal's Let’s Get Ready
and Black Rob’s “Whoa!” remix, has
already attracted a strong fan base via
his first single—the Timbaland-pro-
duced, electric guitar-driven “Raise
Up"—which serves as a fitting intro-
duction to Pablo’s frantic world. To
his credit, Pablo has no problem fol-
lowing his own tune. Bucking many
hip-hop conventions, his Southern-
fried flow is in a category all its own.
In addition to Timbaland, Diary of a
Sinner features the handiwork of
Chucky Maddness, Abnormal, and
Pablo himself.—RH

% N‘E*R*D

In Search Of N‘E*R*D

PRODUCERS: the Neptunes

Virgin 11521

The Neptunes (Pharrell Williams and
Chad Hugo) have already changed the
sound of urban music from behind the
boards. Having crafted hits for every-
one from N.O.R.E. to Britney, the Vir-
ginia-based duo, along with childhood
buddy Shay, takes its sound to the next
level with this album, recorded under
the guise of N*E*R*D. A blend of hip-
hop, soul, rock, and funk, the act’s
debut is both everything you would
expect from the group and like noth-
ing you've heard before. “Lapdance,”
the set’s politically driven lead single,
is as infectious as it is disturbing.
Other standouts include “Provider,”
“Run to the Sun,” and “Rock Star.”
Having scrapped the original record-
ing for the current live instrument
version, the long-delayed album was
well worth the wait.—RH

DANCE/ELECTRONIC

% ZERO 7

Simple Things

PRODUCER: Zero 7

Quango/Palm QMG5007

Fans of Air, Portishead, Dido, Kruder &
Dorfmeister, and Massive Attack take
note: British duo Zero 7 (aka remixer/
producers Sam Hardaker and Henry
Binns) has concocted the year’s most
tantalizing chill-out debut with Simple
Things. A recent contender in the
album of the year category of the U.K.’s
coveted Technics Mercury Music Prize
competition (it lost to PJ Harvey), Sim-
ple Things is as refreshing as they
come—sultry, too. Instrumental tracks
like “Give It Away,” “Red Dust,” and
“Polaris” are cinematic in scope and
wholly erotic. The title track, featuring
singer Mozez (who possesses a soulful
quality similar to Seal), is a classic soul
jam for today's lounge contingent. The
Sophie Barker-fronted “In the Waiting
Line,” along with “Destiny” (spotlight-
ing Barker and Sia Furler), is ready to
comfort those in need of TLC. Expect to
hear Simple Things in nearly every bou-
tique, café, restaurant, hair salon, and
any other lifestyle-oriented environ-
ment in the very near future. Beauty
like this is not an everyday thing.—MP

COUNTRY

KENNY ROGERS

Live by Request

PRODUCER: Jim Mazza

Dreamcatcher Records 0072

Sixty albums into a career of remark-
able longevity, Kenny Rogers releases

his first live effort on his own Dream-
catcher label. The 17-song collection—
recorded in September 2000 for AGE
Network’s Live by Request show—uti-
lizes a fan-request format that Rogers
and his crack band handle with
aplomb. Included are 11 Billboard No.
1 hits, including two duets with Linda
Davis (“Don’t Fall in Love With a
Dreamer,” “We’ve Got Tonight”).
Rogers is in feisty if weathered form on
such country pop standards as “Islands
in the Stream,” “Daytime Friends,” and
“Love or Something Like It” and nails
such signature ballads as “She Believes
in Me,” *Through the Years,” and an
effectively spare “The Greatest,” along
with career-altering songs “Lucille”
and “The Gambler.” Rogers’ pre-coun-
try radio First Edition era is represent-
ed only by the very country Mel Tillis-
penned shuffle “Ruby Don’t Take Your
Love to Town.” Also available on DVD-
Video and VHS, Live by Request is a fit-
ting overview of a sturdy artist and still
vibrant career.—RW

LATIN

p> LUIS MIGUEL

Mis Romances

PRODUCER: Luis Miguel

WEA Latina 41572

Luis Miguel’s most recent foray into
Latin standards is a typically excellent
production bolstered by what may be
Latin pop's finest voice. This is, after
all, the man who set the tone for revis-
iting vintage material with Romance
('91), Segundo Romance ('94), and
Romances ('97), not to mention his
covers of tracks like “La Bikina,” a sin-
gle from last year's marvelous live
album. But Mis Romances is also pre-
dictably—well—predictable. Again,
Miguel chooses repertoire familiar to
generations, again he uses disco-tinged
orchestration on upbeat tracks (“Amor,
Amor, Amor”) and heavy strings and
synthesizers in the ballads. As velvety as
his readings of tracks like “Como
Duele” and “El Tiempo Que Te Quede
Libre” may be, his vocal syncopation
and rhythmic artistic license remain
virtually unchanged. Although the pro-
lific Miguel is hardly stagnant, he is
hardly evolving either, a shame for a
talent of this dimension.—LC

p ALEJANDRO SANZ

MTV Unplugged

PRODUCER: Humberto Gatica

WEA Latina 41541

For his MTV Unplugged debut, Alejandro
Sanz said he didn’t want an album of oid
hits but rather a collection of lesser-
known material. And although a couple
of hits are included here—notably
“Corazén Partio,” “Quisiera Ser,” and
“Amiga Mia"—this is a disc of jewels
waiting to be discovered (it includes
two previously unreleased tracks), par-
ticularly for U.S. audiences not familiar
with Sanz's older material. Sanz also
veers away from “unplugged-ness” by
opting for a lusher sound than usual—
bolstered by Hammond and Rhodes
organs, as well as piano, string section,
horns, and three guitars (one of which
is his own). This mix is never anything
but stunning, particularly on such
tracks as the heartwrenching “Se le
Apag6 la Luz” and “Quisiera Ser.”
Throughout, Sanz manages to sound
raspier than ever; somehow, though,
that only adds more soul to a more-
than-unplugged set. A lovely addition
to Shakira’s MTV Unplugged. —LC

CHRISTIAN

% TOBYMAC

Momentum

PRODUCERS: various

ForeFront FFD5294

As one-third of Christian music’s
ruling rock triumvirate, dc Talk,
Toby McKeehan (aka TobyMac)
already has more than a decade of
hits under his belt with pals Kevin
Max and Michael Tait. This year,
each has taken a solo turn with
Max and Tait delivering their
albums this past summer. McKee-
han's own solo venture is every-
thing fans could expect. Outside
the confines of the group, he leans
more into rap/hip-hop; the tracks
explode with thought-provoking
lyrics and percolating grooves.
Opening track “Get This Party
Started” sets the tone for the jam-
min’ good times that follow. High-
lights include the soulful “J-Train,”
a collaboration with Kirk Franklin;
“Tru-Dog,” a hypnotic interlude
from his 3-year old son; and
“What's Going Down" poignantly
examines some of life’s harsh reali-
ties. Expect response from long-
time and new fans alike.—DEP

HOLIDAY
DEANA CARTER
Father Christmas

PRODUCERS: Deana Carter and Fred Carter
Rounder 116 610 496

KELLY PRICE

One Family

PRODUCERS: various

Def Soul/Island Def Jam 314 586 222

38 SPECIAL

A Wild-Eyed Christmas Night
PRODUCERS: Don Barnes and
Danny Chauncey

CMC International 86314

D.C. ANDERSON

All Is Calm, All Is Bright
PRODUCER: not listed
LML Music 136

DAVID GOUGH

This Christmas

PRODUCERS: R.Valdez Brantley
and David Gough

DoRohn 74040

VARIOUS ARTISTS

A Motown Christmas, Vol. 2
PRODUCERS: various
Motown 440 016 364

VARIOUS ARTISTS

A Very Special Christmas 5
PRODUCERS: various

A&M 06949 3138

VARIQUS ARTISTS

Verve Presents: The Very Best
of Christmas Jazz
PRODUCERS: various

Verve 314 549 067

VARIOUS ARTISTS
Christmas at Rao’s
PRODUCERS: various
Columbia/Legacy CK 65876

VARIOUS ARTISTS

Making Spirits Bright

PRODUCERS: Lee Ritenour and Bud Harner
GRP 314 549 839

O N

RICHARD STRAUSS: Eine Alpen-
sinfonie, Also Sprach Zarathustra
Staatskapelle Dresden/Rudolf Kempe
PRODUCER: David Mottley

EMI Classics 92396 9

MAHLER: Symphony 10
Berlin Philharmonic/

Sir Simon Rattle
PRODUCER: Stephen Johns
EMI Classics 92394 9

WAGNER: Overtures, Preludes
Berlin Philharmonic/

Herbert von Karajan
PRODUCER: Michael Glotz

EMI Classics 92397 9

RAVEL: Bolero, Daphnis et
Chloe, La Valse

Orchestre de Paris/Jean Martinon
PRODUCER: Rene Challan

EMI Classics 92395 9

HOLST: The Planets, The Ballet
from The Perfect Fool, Egdon Heath
London Symphony Orchestra/
André Previn

PRODUCERS: Christopher Bishop
and John Willan

EMI Classics 92399 9

DVD-Audio titles, once solely the
domain of

the Warner MONRATTLE =i
BERLINER

Music Group
and a hand- ’
ful of bou- .ﬁ'
tique labels, / 10
is now being
marketed by
EMI Classics.
The new line
comprises a
host of clas-
sic recordings—including vintage
performances of great works by
some of EMI's most famous artists,
as well as demonstration-quality
contemporary productions. Each
title offers superb fidelity and a
concert-hall ambiance that bears
an impressive resemblance to the
real thing.

Four of these offerings were re-
mixed and remastered for sur-
round sound at Abbey Road Stu-
dios in London; their surround mix
is in a 4.0 configuration (left and
right front, left and right sur-
round). Simon Rattle’s second EMI
take on Mahler’s unfinished Sym-
phony 10 is a 1999 recording that
features a 5.1 mix.

The Rattle/Berlin Gramophone
Award-winning disc of the Mahler
10 is a majestic presentation of a
peerless orchestra in state-of-the
art, high-resolution surround
sound. Sketched in 1910—the
year before the composer’s death
(the work being presented here in
the famous “realization” by
Deryck Cooke)—Mabhler’s 10th
encompasses the vital and the
somber, the chaotic and the gen-
tle, and the recording fully cap-

mahier

D V D

tures all these many moods.

Written in close proximity with
the Bavarian Alps, Richard Strauss’
Alpine Symphony conveys the dra-
matic beauty of those surround-
ings. The realism of a climactic
cymbal crash midway through Eine
Alpensinfonie is reason enough to
celebrate a DVD-Audio release, and
the movement “Gewitter und
Sturm—Absteig,” with its own
dramatic zenith of percussion and
strings, is truly moving. The well-
known Also Sprach Zarathustra is
especially intense in a high-reso-
lution, surround-sound mix, help-
ing to prove that the dynamic
range of an orchestral work is
more persuasively presented in the
DVD-Audio format.

Inspired, like Strauss’ Alpine
Symphony, by nature with a capi-
tal ‘n,” English composer Gustav
Holst's popular orchestral suite
The Planets depicts our solar sys-
tem through sound, whether the
ominous “Mars, the Bringer of
War” or the tranquil “Venus, the
Bringer of Peace.” Similarly, the
insistent strings and thunderous
percussion of the ballet from The
Perfect Fool and the tensely rumi-
native tone poem Egdon Heath
make for a
study in dy-
namic con-
trast. That
such diver-
gent dynam-
ics come
across on
the same
disc with
equal emo-
tional im-
zpact again testifies to DVD-
Audio’s ability to make the most of
orchestral recordings.

The triumphal opening of Herbert
von Karajan's vintage collection of
Wagner overtures and preludes is a
another dramatic sonic experience.
Equal parts intense and pastoral, the
orchestral excerpts from such operas
as Tannhaiiser and Lohengrin as
presented in DVD-Audio bring the
listener vividly into the concert hall,
with the tone of each instrument
conveyed with a realism unheard
outside of the live experience. And
the set of Ravel orchestral works
shows off brilliantly the French com-
poser’s mastery of orchestration;
from the hypnotic rhythms of Bolero
and frenzied finale of La Valse to the
atmospheric ballet Daphnis et Chloe,
this disc is a subtle feast for the ears.

Each of these DVD-Audio discs are
dual-sided, featuring DVD-Video-
compatible Dolby Digital AC3-
encoded surround sound and 24-bit
PCM stereo, as well DVD-Audio-
compatible MLP-encoded 24-bit sur-
round sound and stereo, ensuring
compatibility with the sizable base of
DVD-Video players.

CHRISTOPHER WALSH

BOOKS: Send review copies of books/DVD Videos pertaining to artists or the music industry to Bradley Bambarger, Billboard, 770 Broadway, New York, N.Y. 10003
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T the theme song to The Price Is Right as
s P 0 T l I G H T S her foundation, Waters does little more
than layer unremarkable beats and un-

. inspired lyrics over the game show’s

Edited by Chuck Taylor JANET JACKSON WITH CARLY SIMON signature tune. The melody quickly be-

POP

SMASH MOUTH Pacdific Coast Party (2:58)
PRODUCER: EricValentine

WRITER: P. DelLisle

PUBLISHERS: Squish-Moth Music/Warren-
Tamerlane, BMI

Interscope 10572 (CD promo)

Any song that playfully teases with the
opening cascade of strings from “Love’s
Theme” is bound to be packing a party
punch, and that’s precisely the intention of
“Pacific Coast Party,” the latest from good-
time outfit Smash Mouth. It remains an
enigma that a band that started out with
“novelty” tattooed across its collective fore-
head—with breakthrough “All Star"—
would continue to pump out formidable
hits that maintain its frat-boy image while
pushing ahead just enough to keep radio’s
ear from losing interest. This track serves
up the usual guitar-flushed beats and a
chorus that sticks to the brain like gum to
ashoe. No real surprises, but there’s such
an case about the song that you'll pay that
no mind. “Pacific” is the lead track from
the upcoming Smash Mouth, due Nov. 17,
which includes the act’s recent hit cover of
“I'm a Believer” from the gold-selling
Shrek soundtrack. You'd almost think it
was summer again.—CT

R&B

R. KELLY The World’s Greatest (3:56)
PRODUCER: R. Kelly

WRITER: R. Kelly

PUBLISHERS: Zomba/R. Kelly

Interscope Records (CD promo)

After the top 10 success of his crass “Feel-
in’ on Yo Booty"—truly a low point in an
otherwise esteemed career—R. Kelly
returns to familiar territory with this
soaring anthem that anchors the up-
coming Ali (with soundtrack due Nov.
27). While the track is obviously biogra-
phical—“I'm that star up in the sky, I'm
that mountain peak up high/Hey, I made
it, I'm the world’s greatest”—it offers a
universal message of finding faith in one’s
self. The song is truly lovely, but boy,
we've been here before, right down to the
choir at the song’s peak, and he still has-
n't topped the original, “I Believe I Can
Fly.” Perhaps the time is right for a feel-
good ballad, but one or two original ele-
ments would have been appreciated.—CT

COUNTRY

MARK WILLS With JAMIE O’'NEAL

Pm Not Gonna Do Anything Without

You (3:59)

PRODUCERS: Keith Stegall and Carson
Chamberlain

WRITERS: R.Van Warmer and R. Alves
PUBLISHERS: Zomba Enterprises/Suz-
abelle, ASCAP; Acuff Rose Music, BMI
Mercury 02146 (CD promo)

Mark Wills teams up with successful
newcomer Jamie O’Neal for this affect-
ing ballad plucked from his current al-
bum, Loving Every Minute. Celebrity
power-ballad pairings have a tendency to
be over-the-top, go-for-broke bombast
that reverberate with high vocal drama
and strident production. On the con-
trary, this lovely number starts off

CONTRIBUTORS: "

MICHAEL JACKSON Butterflies (4:40)
PRODUCERS: Michael Jackson and
Andre Harris

WRITERS: A. Harris and M. Ambrosius
PUBLISHER: Universal Music/Jat Cat
Music/Dirty Dre, ASCAP; Perfect Songs,
PRS; SPZ Music, BM!

Epic 54863 (CD promo)

Like the previous “You Rock My
World,” this second single from
Michael Jackson’s No. 1-debuting
Invincible is taking off at radio like a
bat with a blow torch at its behind.
But does that make it a bona-fide
hit? The first release hastily peaked
at No. 10 and fell out of the top 40 in
just nine weeks. That'’s no “Billie
Jean.” At the least, “Butterflies,” co-
written and co-produced by Andre
Harris, is a change of pace, offering a
sassy, crawling groove amid a simple
backdrop of a beat box and lone key-
board. Jackson offers some nice har-
monies and a fine, soulful vocal. Yet
the song never seems to crescendo;
it suddenly fades out before anything
exciting has happened, and you get
the feeling that if it weren’t Michael
Jackson spinning the wheels, this
song probably never would have
made it to the airwaves. And that
begs the bigger question: If this is
the best nvincible has to offer, just
how much more mileage will the
curiosity factor bring to this once-
vital entertainer?—CT

Son of a Gun (Betcha Think This Song
Is About You (4:26)

PRODUCERS: Jimmy Jam, Terry Lewis,
Janet Jackson

WRITERS: J. Harris lII, T. Lewis, J. Jackson
PUBLISHERS: Black Ice, BMI; EM!

April/Flyte Tyme Tunes/Ackinbush, ASCAP
Virgin Records (CD promo)

It’s certainly intriguing to see Michael
Jackson go head to head with sister
Janet in the race for top 40 domina-
tion—in the past, the two always
seemed to take their turn at bat in sep-
arate seasons. Bets are on Janet for a
homerun with “Son of a Gun (Betcha
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Think This Song Is About You),” a
novel, loose reinterpretation of Carly
Simon’s 1972 No. 1 “You're So Vain.”
Radio has a smorgasbord at its finger-
tips with five diverse mixes, featuring
do-no-wrong Missy Elliot throughout
and P. Diddy on a couple. Simon is also
in on the fun, chanting some key lines.
In many ways, this track is more of a
breakdown than anything we might
regard as a standard composition, but
the ingredients somehow make musi-
cal gumbo. It’s deeply rooted in R&B,
and it’s likely to score its dominant
action there. But top 40 also considers
the ever-innovative Janet a staple, too,
so “Son of a Gun” is likely to hit with a
bullet across the board.—CT

PAUL McCARTNEY Freedom (2:36)
PRODUCERS: Paul McCartney and

David Kahne

WRITER: P. McCartney

PUBLISHER: MPL Communications
Capitol 16903 (CD promo)

Patriotism is the name of the game
at radio these days. so the non-
album warm-up to the Nov. 13
release of Paul McCartney’s Driving
Kain is positioned to slice a path
straight to the airwaves. And Sir Paul
makes no bones about the message
here: “This is my right, a right given
by God/To live a free life. to live in
freedor/1 will fight for the right to
tive in freedom.” This studio track
was recorded posthaste, after McCart-
ney performed it at fast month’s Con-
cert for New York benefit at Madison
Square Garden (a commercial single
hit stores Nov. 13, with proceeds to
benefit those directly affected by
Sept. 11). The track keeps things
simple, with a flurry of guitars, driv-
ing percussion, and bass meant to
emphasize the point, and that’s
about it. It’s a quickie, too: The
radio version closes shop in just
2:36, and that’s with a guitar break
in the middle. Let’s consider thisa |
mere tease of the album: The song
makes for a charitable moment of
solidarity, but it’s not likely to be
remembered as a highlight of
McCartney’s solo catalog.—CT

understated and builds to a gentle emo-
tional crescendo that is effective, not
overwrought. Penned by Randy Van
Warmer and Rich Alves, the song is a
winner, and Wills’ and O’'Neal’s voices
blend beautifully. Country programmers
should find this one easy to support, and
it wouldn’t be surprising if AC stations
decided to give it a shot as well. It could
easily be a multi-format hit.—DEP

ROBIN ENGLISH Girl in Love (3:22)
PRODUCERS: Robin English, Kyle Kehning,
and George Massenburg

WRITERS: R. English and M. Hummon
PUBLISHERS: Earthtone/Careers-BMG
Music/Floyd’s Dream Music, BMI
Columbia 16761 (CD promo)

An Arlington, Texas, native who moved
to Nashville in 1992, Robin English has
paid her dues writing with “anyone wha
had a pen and an idea.” It was only a
matter of time before her songwriting,
work ethic, and considerable vocal abil-
ity drew label interest. She makes her
debut with this impressive single on
which she shares both writing and pro-
duction credits. With co-writer Marcus
Hummon, English finds some innova-
tive ways to describe falling in love,

Broadway, 6th floor, New York, N.Y. 10003) or to the writers in the appropriate bureaus.

such as with the opening lines: “I'm a
twister looking for a trailer/I'm light-
ning looking for a tree to split.” English
has a highly expressive voice that coos
and crows with passion, wringing every
drop of emotion from the fiery lyric.
The production has enough kick and
sass to complement her vocal firepower.
It adds up to an appealing record that
should signal the emergence of a new
star in the country format.—DEP

ROCK

MICK JAGGER Godgavemeeverything (3:35)
PRODUCER: Lenny Kravitz

WRITERS: M. Jagger and L. Kravitz
PUBLISHERS: Jagged Music/Miss Bessie
Music, ASCAP

Virgin 16481 (CD promo)

Mick Jagger’s first outing in about a
hundred years at first sounds so much
like Michael Hutchence you'll shudder.
But as the Rolling Stone works his way
to the chorus, those long-lived, familiar
vocal patterns begin to work their way
into the mix. Written with and pro-
duced by Lenny Kravitz, “Godgave-
meeverything” serves up a formidable

rock credibility—and it doesn’t hurt
that Kravitz does most of the work,
playing electric guitar, bass, drums,
tambourine, and back-up vocals—but
there’s nothing particularly outstand-
ing about the song. The chorus is
catchy, for sure, but the verses are
redundant to the point that Jagger
actually sounds out of breath—or
bored. Fans of the rocker are likely to
welcome this effort, and radio may
indulge the curiosity factor. But for the
most part, it just makes you nostalgic
for some “Brown Sugar."—CT

DANCE

CRYSTAL WATERS Come On Down (3:40)
PRODUCER: Orlando “DJ Dome” Ortiz
WRITERS: R.A. Israel, C. Waters, and O. Ortiz
PUBLISHERS: Jessica Michael Music,
ASCAP; Togo Music, BM!

Strictly Rhythm 12589 (CD single)
Sampling is effective when snippets of
a familiar song accent a new song. But
on “Come on Down,” danceland staple
Crystal Waters sounds more like she
has written lyrics to a TV jingle than
enhanced something original. Using

comes annoying, since its riffs last
longer than the showcase showdown.
The uptempo song has a chance at
rhythmic top 40, especially the Tam-
perer Radio Mix, whose brassy accents
give the track some character. But this
remains a novelty song, more suited
for TV spots than radio rotation. Three
club mixes do little more than extend
the problem. The Just Keith Dub Mix
wins points for using the hook sparing-
ly, teasing us with it over a spacey
groove. But only the Silent Nick Dub
Mix truly cooks, building an infectious
synth beat while eschewing the TV riff
almost entirely. The other mixes settle
for the consolation prize.—WH

CHRISTMAS

TONI BRAXTON Snowflakes of Love (4:06)
Arista 5061 (CD promo)

TONI BRAXTON FEATURING SHAGGY
Christmas in Jamaica (remix) (3:39)
Arista 5066 (CD promo)

DESTINY’S CHILD 8 Days of
Christmas (3:29)
Columbia 54873 (CD promo)

BARBRA STREISAND Christmas
Memories (3:25)
RCA 65619 (CD promo)

’N SYNC Merry Christmas, Grown-Up
Christmas List (3:30)
Columbia 54903 (CD promo)

CHRISTINA AGUILERA The Christmas
Song (Chestnuts Roasting on an Open
Fire) (Thunderpuss Holiday

Remix) (3:59)

RCA 65900 (CD promo)

TRANS-SIBERIAN ORCHESTRA Christ-
mas Eve Sarajevo (3:24)
Lava/Atlantic 6928 (CD promo)

PATSY “Kid” Santa Claus/Happy
Holly-Day (3:21)

Roperry 2255 (cassette single)
Contact: 212-371-4142.

PERRY PAYNE Santa Claus Won't Get
Lit Up (At the Trailer Park This Year)
(no timing listed)

Hometown Productions 214 (CD single)
Contact: 212-795-7278.

CELINE DION Don’t Save It All For
Christmas Day (4:38)
550 Music/Epic 69523 (album track)

LEA DelARIA The Truth About
Christmas (3:21)
Streeter 1003 (album track)

COLLIN RAYE I'll Be Home For
Christmas

(4:24)

Epic 67751 (c/o Sony) (album track)

SALSOUL ORCHESTRA Merry Christ-
mas All (no timing listed)
The Right Stuff 10976 (CD cut)

JIMI HENDRIX Little Drummer
Boy/Silent Night/Auld Lang Syne (no
timing listed)

Experience Hendrix/MCA (CD promo)

Wayne Hoffman, Deborah Evans Price, Chuck Taylor SPOTLIGHT Releases deemed by the review editors to deserve speaal attentlon on the basis of musical merit and/ol Biltboard chart potential. NEW & NOTEWORTHY: Ex(eptlonal releases by new or upcoming
artists. PICKS (): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS’ CHOICES (%): New releases, regardless of chart potential, highly recommended because of their musical merit. Send review copies to ChuckTaylor (Biltboard, 770
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R&B/HIP-HOP

De La Soul Goes ‘Bionix’

Tommy Boy Trio Returns With 2nd Installment Of ‘Art Official Intelligence’

BY RASHAUN HALL

NEW YORK—If De La Soul has
learned anything in its 12 years in
the music business, it’s that nothing
is certain. So when the Long Island,
N.Y.-based trio (Dave, Posdnous, and
Maseo) set out last year to craft its
Art Official Intelligence (AOI) series
on Tommy Boy Records—with the
intention of releasing three albums
in the span of 18 months—the
threesome should have assumed it
would be an arduous task.

Well, a year after releasing the
series’ first disc (subtitled Mosaic
Thump), the trio is back with the
second A0/ installment, AO!: Bion-
ix, due Nov. 27.

“This time [around] it was just
about who complements the songs,”
Maseo says. “The featured guests are
credible to us and credible to the
songs. But it’s not like they're the
platinum acts who are selling today
or are in the public eye.”

AOI: Bionix’s guests include Cuban
singer Pariquo Fernandez, Dave
West, Slick Rick, and Goodie Mob’s

Cee-Lo. Spotlighted on the first sin-
gle, “Baby Phat,” is West Coast croon-
er Devin the Dude, which Dave calls
“an ode to the women who aren’t
always remembered.”

“Rappers talk about partying and
dancing,” he says, “but when they do
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DE LA SOUL

a video they always use skinny mod-
els with the long fingernails—runway
types. That’s not real life.”

Besides honoring the female form
in all its many shapes, De La Soul
remains true to form by offering up
knowledge on tracks like “Trials.”

“That [song] was produced by Pos’
brother, Lucky, and it’s classic De La

Compiled by SoundScan from a national subset pane! of core REB/Hip-Hop stores. iﬁW .
(L

TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL

Artist

Y

FADE 34295° SCMO @

N

DANSIN WIT WOLVEZ (WHERE MY TRIBE AT?)

Strik 9ine

ES3 01V TREYOAN @

GET MO Sherm Featuring Bigga figgas
_| DEAN'SLISTO01 @ ©
RAISE UP Petey Pablo <
JIVE 42937°/20MBA © ©
ALWAYS ON TIME Ja Rule Featuring Ashanti ®
MUROER INC EF JAM 588795*/10JMG ©
BUSTER Dennis Da Menace
1ST AVENUE 0001 @
I'M YOUR GIRL Dena Cali ®

NOTHING'S WRONG
TNO 70021/0NA @

Won-G Featuring DJ Quik

YOUNG'N (HOLLA BACK)
DESERT STORM/ELEKTRA 67265*/EEG ©

fabolous =

SELECT 71076 @ @

GROUND ZERO (IN OUR HEARTS YOU WILL REMAIN) Cash & Computa

JUMP UP IN THE AIR
WESTBOUND 555 @

Originali’ﬁlroducing Hyped Up Westhound Soljaz =

DO U WANNA ROLL (DOLITTLE THEME)

R.L., Snoop Dogg & Lil' Kim

TERRDR SGUAD/ATLANTIC 85174°/AG @

121200

MY LIFE Kool G Rap Featuring G Wise ®
RAWKUS 351° @

WE THUGGIN' fat Joe Featuring R. Kelly =

WORLD BEAT %0003° @

PLAYA PLAYA (PLAYING THE GAME RIGHT)  Minott Featuring Kurupted Seed

UGLY

BEAT CLUB 497602°/INTERSCOPE @

Bubba Sparxxx <

BREAK YA NECK

Busta Rhymes =

LOUO/COLUMBIA 79669°/CRG @

J21061° @ —

WHO WE BE DMX =
RUFF RYOERS/DEF JAM 572720°/1DJMG @

FATTY GIRL Ludacris, LL Cool J & Keith Murray =
FB 015283° /UNIVERSAL @ = —

ROCK EM Boobakaw And Tha Wild Younginz Featuring Vita
WHITESTONE 1277 ® ©

BURN Mobb Deep Featuring Noyd & Vita =

LET'S BE FRIENDS
HEARTLESS 12126 @

TaTa + Brando Featuring Larry Poteat Df The Donz

THINK BIG Crimewave %
CRIMEWAVE 72002 @ © _

GOTTA HAVE IT Chocolate Bandit
COUNTRYBDY 303/WARLOCK @

ROLL OUT (MY BUSINESS) Ludacris ®

DISTURBING THA PEACE/OEF JAM SOUTH SWIBZ'ZIUJMG (7]

ROUND & ROUND
DEF JAM 588852°/10MG ©

Jonell & Method Man <

[ 2 Industry A ion of Amenca (RIAA) certification
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to the fullest,” says Dave. “The song
lets people really see where De La is
at on a personal level, and that’s
something we’ve never done before.”

Posdnous adds, “[This album] also
feels good because we didn’t overpack
it with a lot of skits or songs.”

For Maseo, who played a more active
role in the lyrical content of Mosaic
Thump, Bionix finds him concentrat-
ing more on production for both this
album and the final AO/ installment.
“It’s a natural De La progression,”
Maseo explains. “The third album is
doing something that no group has
done before, which is allowing its DJ to
step up to the plate and put it down with
all the elements that exist in hip-hop.”

Tommy Boy GM of urban music
Ian Steaman believes the crossover
success of Mosaic Thump—which
debuted at No. 9 on The Billboard 200
—will lead younger fans to Bionix.

“The one thing we were successful
in doing with Mosaic Thump was
introducing De La to youth-oriented
audiences via its guest appearances,”
Steaman points out. “This album is
more aggressive lyrically, more left-
of-center. It's more forward-thinking
and organically soulful.”

To help spread the word, “Baby
Phat” was serviced to college and
mix-show formats last month.
Tommy Boy has also created a mix-
tape sampler, produced by DJ Kay-
Slay and Maseo, to be distributed by
street teams.

According to Steaman, the label
will also be initiating extensive Inter-
net promotions, including listening
parties hosted by MusicMatch.

“De La have been, and will always
be, strong sellers for us,” says Nelson
Gomez, rap/singles/electronica buyer
for Tower Records’ Greenwich Village
store in New York. “I haven't seen a
De La Soul album that hasn’t lived
up to expectations. That success will
carryon.”

For the second year in a row, De
La Soul—whose songs are published
by Daisy Age Music/T-Girl Music,
BMI—is also supporting its release
via its Spitkicker tour. Originally slat-
ed to be part of the larger dance-ori-
ented Mekka outing, this year’s tour
will only feature the trio and house
DJ Biz Markie. Managed by Corey
Smyth of New York City-based Black-
smith Management, De La Soul is
already planning a larger Spitkicker
outing for summer 2002, featuring
the original cast and newcomers.

“We certainly had hopes the tour
would be greatly received, but I really
didn’t think it would [happen] that
quickly,” Posdnous says of the tour
booked by Cara Lewis of the William
Morris Agency in New York. “I thought
it would take a couple of years. There
are still alot of things that we're fight-
ing for but we're learning about what
we're doing each and every day.”

|
|

and The B

INDUSTRY BRIEFS: Former Lauryn
Hill manager Jayson Jackson has
been appointed GM of Virgin Rec-
ords urban, based out of New York
City. Warner Bros. senior VP of
urban music Demmette Guidry has
exited. The label did not have any
further comment at press time.

ON THE ROAD AGAIN: Borrowing a
page from its own history, Motown
is launching a new-millennium ver-
sion of its infamous, '60s-era Motor-
town Revues. The Motown Lounge
tour, designed to showcase “the ris-
ing stars of tomorrow,” will present
Prophet Jones, hip-hop/soul singer
Sharissa, neo-classic crooner Lath-
un, and singer/songwriter/produc-
er Remy Shand in a 15-city sweep
of small venues. It kicks off Nov. 28
in Rochester, N.Y., and winds its
way through such cities as Wash-
ington, D.C., Chicago, and Raleigh,
N.C., before wrapping Dec. 17 in
New York.

Motown president/CEO Kedar
Massenburg and recently named sen-
ior VP of promotions and marketing
Michael Johnson will focus on Corey,
DJ Rogers Jr., Sanity, and other new
acts next year.

ON THE RECORD: Hootie & the
Blowfish’s Darius Rucker has signed
with Hidden Beach Records. Plans
call for Rucker’s solo R&B/pop set to
drop in first-quarter 2002. Rucker
was previously signed to Hootie
home label Atlantic, which opted not
to release his solo project ... R&B
singer Allen Anthony has re-signed
with Roc-a-Fella/Def Jam as a solo
artist. He first joined the label in
1996 as one-half of the duo Chris-
tion, which released the album Ghet-
to Cyrano in 1997. He has guested
on Jay-Z’s “Your Love” and penned
tunes for Dawn Robinson, E-40, and
Scarface. The Bay Area native, who
recently opened for Alicia Keys, is
eyeing an early 2002 release.

January is shaping up to be a
busy month. Among acts slated to
drop new projects are Motive/MCA’s
Jaguar Wright (Denials, Delusions
& Decisions, Jan. 22), Def Soul’s
Montell Jordan (R.U. With Me, Jan.
29), Trackmasters/Columbia’s
Blaque (Blague Out, Jan. 29), and
CrazyWorld/Universal’s Joi of Lucy
Pearl fame (Star Kitty's Revenge,
Jan. 29). On tap for February: the
return of Brandy (Feb. 26). The
still-untitled Atlantic set will fea-
ture production turns by Babyface,
Mike City, and Rodney Jerkins.
Lead single is the Jerkins-manned
“What About Us.”

ues.

SCREEN SCENE: Quincy D. Jones
III’s QD3 Entertainment has signed
an exclusive multi-year distribution
and license pact with DVD firm
Image Entertainment to produce
urban/hip-hop music-related pro-
gramming for worldwide home video
and broadcast. First up under the 12-
program deal: Thug Angel: The Life
and Times of Tupac Shakur.

by Gail Mitchell

STUDIO CHATTER: Songwriter/pro-
ducer Joshua Thompson has just
completed a couple of songs for Az
Yet, which is now signed to Dream-

THOMPSON

Works and sports new lead singer La
Don. Thompson, who is also signed to
DreamWorks as a writer, has brought
to the label’s fold up-and-coming
tunesmiths Warren Wilson (Olivia)
and Derrick Cullers. With two songs
on Joe’s forthcoming Jive album (Dec.
11), including title track “Better
Days,” Thompson is gearing up to
work on George Benson’s new Verve
album that is due next year.

“The challenge is getting young
people to hear and appreciate his
music, as he’s a great musician,”
Thompson says. “So we're trying to
make an R&B record that will reach
people of all ages.”

So So Def/Columbia’s Jagged
Edge has opened Atlanta-based JOI
Studios. The group’s other concerns
include Them Damn Twins Publish-
ing, the BWBK clothing line, and
581 Entertainment & Management.

MARK YOUR CALENDAR: Co-hosts
Smokey Robinson and Yolanda Adams
are to join Kelly Price and other special
guests at the 2001 Soul Train Christ-
mas Starfest, to be taped Nov. 20 at Los
Angeles’ Santa Monica Civic Auditori-
um. The show is to air via national syn-
dication between Dec. 5 and 17.

CLARIFICATION: The producer of
Faith Evans’ current single, “You
Gets No Love” (Billboard, Oct. 27),
is Michael Angelo Saulsberry.
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SE NUMBER 1 2 T 51 |44 JENNIFER LOPEZ &% ericssoss ssaiss) Jlo | 1
186 MICHAEL JACKSON - ericoioo (1296 £Q/16.61 Invincible | 1 33 [26 GREG STREET  suPN.SUOR/ATLANTIC e8/AG (11.98/17.9) Six D'Clock, Vol 001 | 14
“ ¢« HOT SHOT DEBUT « 44 |66 | DONNIE MCCLURKIN A  VERITY 43150,0MBA (10.98/16.96) & Live In London And More... | 22
’ | FAITH EVANS  8a0 B0y 73041/ARISTA (125918 98) Faithfully | 2 54 461141 | BALDHEAD SLICK & DA CLICK  iLLKI0 5205 /LANDSPEED (11 5218 36) & Baldhead Slick & Da Click | 22
21 DMX  RUFF RYDERS/DEF JAM 565450°/10JMG (12.98/19 98) The Great Depression | 1 % GREATEST GAINER s
s ANGIE STONE o0 (20a1050 Mahogany Soul | 4 55 § 68 |61 MISSY “MISDEMEANOR" ELLIOTT A  7HE GOLD MINO/ELEKTRA 62633 /EEG (12 5%/18.98) Miss E..So Addictive | 1
5 SOUNDTRACK  AFTERMATH/0OGGYSTYLE 433128"/INTERSCOPE 1298/18 98) TheWash | 5 -3 50 |43 AFROMAN @ UNIVERSAL 014979{12 9818 98} The Good Times
6 452 JA RULE A MURDER INC/DEF JAM 585437°/10MG (1298 19 98) Painls Love | 1 58 |60 CRAIG DAVID @ WILDSTAR/ATLANTIC 88081/AG (11.98/17.38) BornToDolt | 12
7 PETEY PABLO  Jive «172320MBA (11 9817 38) . Diary Df A Sinner: 1stEntry | 7 58 170 |65 INDIA.ARIE @ MOTOWN 013, 70/UNIVERSAL {12 98/16 38 Acoustic Soul
6|4 USHER A  ARISTA 14715 11298 18.98) 8701 | 3 1 40 136 KENNY LATTIMORE  aRisTA 14668 (11 317 38) Weekend | 24
3 — JERMAINE DUPRI 50 S0 DEF/COLUMBIA 85830°/CRG (12 98 EQ/18 98) Instructions | 3 650 4 64 (51 VARIOUS ARTISTS  LAKE 9204 /LANDSPEED {11 98/18 98) The 41st Side | 18
7 |3 JAY-Z A ROC-A-FELLAVDEF JAM 566396 /I0JMG (12 98/19 961 The Blueprint | 1 S 47 (35 | VARIOUS ARTISTS  reosmanssesrercnssseoco)  Red Star Sounds — Volume One: Soul Searching | 29
4 | — SOUNDTRACK  vpo1ize MINDS/LOUD COLUMBIA IS72CRG 11298 EQV18 ) Tiwee 6 Mafia & Hypnotize Minds Presents: Choices — The Album | 4 59 |54 TYRESE @ rca6rsse (113817%) 2000 Watts
8 | — ERICK SERMON  023: t1298/1898) [Music] | 8 43 071 |58 LIL JON & THE EAST SIDE BOYZ  BMe 2220°/7vT (10 98/16 98) Put Yo Hood Up
9 MARY J. BLIGE A mca 112616 (12981898) No More Drama | 1 5 60 |57 VARIOUS ARTISTS  HioDEN BEACH 5533 EPIC (17 % EQ CD) Hidden Beach Recordings Presents: Unwrapped Vol. 1 | 33
1012 ALICIA KEYS A 20002119817 9) Songs In A Minor | 1 - 56 |33 COO COO CAL  INFINITE 1466/TOMMY BOY {11 38/17 38) Disturbed | 15
11 AALIYAH A  BLACKGROUND 10082° {12 98/15 %) Aaliyah | 2 55 |49 TRICK DADDY A  SUP-N SUOEZATLANTIC §3432°/AG (11.98/17 98) Thugs ArelUs | 2
1311 MAXWELL A  COLUMBIA 67136°/CRG (1298 EQ18 38) Now | 1 63 |50 P. DIDDY & THE BAD BOY FAMILY 540 BoY 73045-/ARISTA 12 98/18.96) The Saga Continues... | 2
12| 5 MR. CHEEKS  UNIVERSAL 014328 (12 9818 98) JohnP.Kelly | 5 49 |37 MARIAH CAREY A viRciN 10737 {1298/1898) Glitter (Soundtrack) | 6
1414 GERALD LEVERT  ELEKTRA 62655/EEG {1298 18 98) Gerald's World y 2 67 |70 JANET A? viRGIN 10148° (12 318 98) All ForYou | 1
194208 DILATED PEOPLES  age31477-/caPOL (598 1098) ExpansionTeam | 8 B 7CA473|73 NELLY A’ 0 REEL 157743 /UNIVERSAL {12 99/18 561 Country Grammar | 1
17 |29 GINUWINE A Ericossaz 11298 EWig se) The Life | 2 Al DJ ENUFF  «iNeTIC 5469 (17 93 CO) 4 Heavy Hits | 71
19115 VARIOUS ARTISTS  £8014853/UNIVERSAL (12 98/18 98) FB Entertainment Presents: The Goodlife Album | 9 52 | — DESTINY'S CHILD  MuSIC WOR.D/COLUMBIA 8503/ CRG (12.38 EQ/18 38) 8 Days Of Christmas | 52
15| 7 BUBBA SPARXXX  BEAT CtUB 453127 INTERSCOPE 112 96 16 58) Dark Days, Bright Nights | 3 65 |56 BLU CANTRELL @ RE0ZONE 14703 /ARISTA {11 9817 36) SoBlu| 5
16|13 FABOLOUS @ 0ESERT STORM/ELEKTRA 62679*/EEG (12 98/18 98) Ghetto Fabolous | 2 57 |39 VARIOUS ARTISTS  EASTERN CONFERENCE 5205°/LAYDSPEED {18 % CO) The High & Mighty Presents: Eastern Conference All Stars Il | 39
24 OUTLAWZ (N THE PAINT 6324/KOCH (12 98 18 98) Novakane | 24 R 75 47672 112 A BADBOY 730397/ARISTA (12 98/18 98) Partlll | 1
22|20 BRIAN MCKNIGHT @ MOTOWN 01474/UNIVERSAL (12 38118 981 Superhero | 4 75 163 D12 A sHADY 620897/ INTERSCOPE (129818 58) Devil's Night | 1
W 2119 BABYFACE  arisTa 14667 (129816 98) Face2Face 72 169 VARIOUS ARTISTS A° emu 5/ 11298/18 381 Now7 | 3
26|25 THE ISLEY BROTHERS FEATURING RONALD ISLEY AKA MR. BIGGS A  08cantiORKS sizst INTERSLOPE (1298185%) Eternal | 1 ‘M 62 |59 VARIOUS ARTISTS  THUNOERSHOT 1002/HOME BASS (10 9/18 %) Thrill Da Playa Presents — Dunks ND's | 44
B 25(16 LA' CHAT N THE PAINT 8239,KOCH {12 38 18 98) Murder She Spoke | 16 53 |48 T.l.  GHET O VISION 14681/ARISTA {11 B/17.98) I'm Serious | 27
"B 23110 C-MURDER  TRUPRIDRITY S0176/CAPITOL (11 98/17 98) C-P-3.com| 10 R 1T 483 |67 RZA AS BOBBY DIGITAL  wu-TANG/IN THE PAINT 8182°/KDCH {11.98/17.98) Digital Bullet | 9
W 30 | 22 SOUNDTRACK  PRIORITY 50213 CAPITOL{12 98118 98) Training Day | 19 78 |71 SNOOP DOGG PRESENTS THA EASTSIDAZ 1w innssi7%) Duces 'N Trayz—The Old Fashioned Way | 2
28|17 PROPHET JONES Y/MOTOWN 014551, (1298118 981 4 Prophet Jones | 16 R &% 493 |89 MARY MARY @  C2/COLUMBIA 53746/CRG (10 98 EQ/16 58) Thankful | 22
0 2718 SNOOP DOGGY DOGG  0arw Rw 0066 EPRIDRITY 0000 CAPITOL {128 1681 Death Row’s Snoop Doggy Dogg Greatest Hits | 18 8168 BILAL  M0Y0 433009INTERSCOPE (1298/13 98) 1stBorn Second | 10
<3 18| — ALL STAR TRIBUTE  ptay TONE/COLUMBIA 8619%/CRG (11 98 EQ CD} What's Going On (EP) | 18 71" PACESET"ER "3
32|24 LIL TROY  SHORT STOP s231/K0CH (125615 851 Back To Ballin | 24 £4 394188 LUDACRIS A’ 0ISTURBING THA PEACE/OEF JAM SOUTH 548138"/ID.JMG (12 98/18 98] Back For The First Time | 2
35|28 JUVENILE @ casH MONEY 860913/UNIVERSAL (129818 96} Project English | 2 80 (77 MUSIQ SOULCHILD A  0EF sOUL 548289°/IDJMG {11 98/17.98) Aijuswanaseing (I Just Want To Sing) | 4
. 37|30 VARIOUS ARTISTS A WARNER BROS /ELEKTRA/ATLANTIC 1468YARISTA (12 98/18 98) Totally Hits 2001 | 19 69 (83 CITY HIGH @ 800GA BASEMENT 490830 NTERSCOPE (11 98/17 98) City High | 23
29|21 THE O'JAYS  mcananisi29u189) For The Love...} 11 A 66 |64 THRILL DA PLAYA  THUNOERSHOT 1028 HOME BASS (11 38/18 96) 4 The Return Df The Big Bronco | 64
Wl 24| — BENZINO  MOTOWN 014980 UNIVERSAL (12 98 18 98) The Benzino Project| 24 74 |55 THE CLICK  Sickwib 1T/JIVE 41716/Z0MBA (11 36/17 98) Money & Muscle | 23
‘M 38|42 JAGGED EDGE A 5050 0EFCOLUMBIA 85646°/CRG (1296 EQ/18.98) Jagged Little Thrill | 2 M 86 |93 SADE A® EPiCcesies (1298 E0/189) Lovers Rock | 2
Vi 39 [ 40 LUTHER VANDROSS A J20007 (1298/18%8) Luther Vandross | 2 Ml 77 |53 JAYO FELONY  amcizzrozseco) Crip Hop | 53
43|38 SKIP  uTP 90100/0RPHEUS {1798 CD) 4 Live From Hollygrove | 38 &~ 79 |62 DENNIS DA MENACE 157 AVENUE 3300 (1598 CD) 4 The Wonderful World Of Dennis | 49
36|27 BONEY JAMES  WARNERBROS 45004 (1793 CO) Ride | 27 87 |84 2PAC A  AMARU/DEATH ROW 430840~/INTERSCOPE 19 98/24 98) Until The End Df Time | 1
4 GRAND PUBA  RiSING SON 8248KOCH (12 9818 98} Understand This | 43 9 89 |90 PROJECT PAT @ HYPNOTIZE MINDS/LOUD 1950/CRG (1298 EQ/1798) Mista Don‘t Play Everythangs Workin | 2
31|23 SOUNDTRACK  00GGYSTYLE/PRIDRITY 50227/CAPITOL (12 98/18 98) Bones| 14 K 94 295 |82 ST. LUNATICS A  r0 REELOISTIS/UNIVERSAL (12 98/1898) FreeCity | 1
45 | 47 DESTINY'S CHILD A’ COLUMBIA 61063-/CRG (12 38 EQ/18 98) Survivor| 1 9 91175 FOXY BROWN @  0EF JAM 548334°/IDJMG (1298 18 98) Broken Silence | 3
S8 46 | 46 R. KELLY A’ JivE41705+/Z0MBA (12 98/18 98) tp-2.com | 1 Fo £99 | — JA RULE A’ MURDER INC /DEF JAM 542934°/IDJMG (12 88/18 38) Rule 3:36 | 1
42|34 JADAKISS @ RUFF RYOERS 193011 */INTERSCOPE 112 98 18 98) Kiss Tha Game Goodbye | 2 97 MICHAEL COOPER  MAJOP HITS 54457/LIGHTYEAR (17 98 CO) This Heart Of Mine | 97
E ML MACY GRAY @ pic 5200° (1298 EQ/15 %) Theld| 9 92 REGINA BELLE  peax 3505/CONCORD (1695 CO) This Is Regina | 98
‘M 34|32 JAHEIM @ 0IVINE MILL 47452 WARNER BROS (119817 98) [Ghetto Love] | 2 . M 85 |76 BEANIE SIGEL  RoC-A FELLAVDEF JAM 548838°/10JMG 12.98/18.98) The Reason | 2
Bt 48 | 52 JILL SCOTT A HIODEN BEACH 62137 EPIC (1138 EQ/1796) & Who Is Jill Scott? Words And Sounds Vol 1] 2 R100 JANK @ _5iAccglouns goans 120981696 force Of Nawre J_1
40 RER » ‘ . | B S » » . » A A . i »
00 DHHDOCUHCU ® »
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S | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title | 23 S | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title | 235
® NUMBER 3 iy 6 | MICHAEL JACKSON A’ epic 660011298 E0/ig9n: Off The Wall | 157
"4 2 | JAY-Z @ rrezioC A FOLLAPRIORITY S50 /CAPITOL 00001636) Reasonable Doubt | 205 13 | AALIYAH A’ BLACKGROUND/JIVE 41533 ZOMBA (10 58/16 %81 Age Ain't Nothing But A Numb 52
4 | AALIYAH A’ BLACKGROUND 10753 (12 9817 98] One In A Million | 82 21 | THE NOTORIOUS B.I.G. A‘ B0 BOT 7590° ARISTA (9.98/16 95) Ready To Die | 324
1 | MICHAEL JACKSON @ epic 6073 (12 9 EQ/16 58) Thriller | 228 B ' 4 — | MAZE FEATURING FRANKIE BEVERLY @ 1HE RIGHT STUFF 35885/CAPITOL (11 98/17 96) Anthology | 31
5 | AL GREEN A wiTHE RIGHT STUFF 30500/CAPITOL 10 96,17 98) Greatest Hits | 350 3 | MICHAEL JACKSON A" EPIC 66072 12.98 E0/18.38) Bad | 158
11| 2PAC A° AMARUOEATH ROW 490301° INTERSCOPE (19 9824 38) Greatest Hits | 151 81 16 | SADE _A‘ epicsszr29En1898) The Best Of Sade | 362
24| MILES DAVIS A’ LEGACY.COLUMBIA 64935/CRG (7.98 Q11 38) o Kind Of Blue | 191 18 | MARY J. BLIGE A’ upTowA 110681 MCA (6 98/11 98) What's The 411 94
9 | 2PAC A®° DEATH ROW 63008 118 98/24 98) All Eyez On Me | 293 39 15 | BOB MARLEY AND THE WAILERS @ " TUFF GONG/ISLAND 846210°/10JMG (12 98/18 98) Legend | 269
B 8 | MAKAVELD A‘ oeaTH ROW 63012° (11.98/17.98) The Don Killuminati: The 7 Day Theory | 181 — | DR. DRE A’ DEATH ROW 63000° (11 9817 98) The Chronic | 266
‘Bl 17 | DMX  A* RUFF RYDERS DEF JAM 558227°/10JMG (12 98 18 96) It's Dark And Hell IsHot | 177 B 7 8 — |SADE A‘ epic 852431098 £0/16.98) Love Deluxe | 109
B 7 | DR. DRE A® AFTERMATH 330486, INTERSCOPE (12 9818 381 Dr.Dre — 2001 [ 94 .4 — | THE NOTORIOUS B.I.G. @ " 840 BOY 73011*/ARISTA 19.98/24.98) Life After Death | 214
10| JUVENILE A* casHMONEY 153162 UNIVERSAL (11 3617 38) 400 Degreez | 157 ‘$123 | TEDDY PENDERGRASS PHILADELPHIA INTERNATIONAUTHE RIGHT STUFF 36994/CAPITOL (9 98/16 98) Greatest Hits | 25
4 WW W 7: 22 | MARY J. BLIGE A mcai1i606 1235,1896) Share My World | 91
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MUSICAL QUOTA: Bandit, a member
of UK. rap act MSI & Asylum, as well
as head of the act’s KranKru label,
says he saw the light last August after
a gig in France. Legislation there
stipulates that 40% of radio music
airplay must be of French origin,
with half from new artists. Convinced

BANDIT

that much of France’s indigenous rap
and urban music's commercial suc-
cess is due to that legislation, Bandit
has been tirelessly campaigning for a
similar quota system on behalf of
British-origin music (BOM).

Bandit’s push culminates with the
Dec. 3 release of A Wireless Nation
Vol 1: The “Letter to Tony Blair”
Campaign (KranKru via Pinnacle).
To further widen its scope, he’s cre-
ated an Internet site: mediaac-
cesstrust.org.uk.

The album, comprising tracks by
Asian Dub Foundation, Freestylers,
the Prodigy’s Maxim, and Ed Rush
& Optical, primarily represents rap,
drum’n’bass, and dub. The acts “can
relate to the campaign and therefore
empathize with the cause, resulting
in showing their support,” says Ban-
dit, who had little trouble licensing
songs from majors and indies alike.

Apart from hoping to create a
stronger economic base for BOM
artists, Bandit believes a quota sys-
tem will “change popular con-
science into believing in home-
grown talent.” General response
“has been supportive,” and aware-
ness keeps growing, according to
Bandit, whose campaign comrades
include politician John Hemming.
“Stage two will be to actually start
working on pushing the legislation
through Parliament.”

HIP-HOPPED GOSPEL: Norwegians’
acquaintance with mixing gospel and
hip-hop barely extends to M.C. Ham-
mer’s 1992 gem, “Do Not Pass Me By.”
Yet, two Oslo-based hip-hop acts and
a gospel choir are examining the con-
nectivity between the two genres.
Local indie MTG Productions

(marketed and distributed by Virgin)
is preparing the February 2002
release of Let’s Dance, a new album
by Norwegian Gospel Voices. Rap-
ping on and producing six of the
tracks are Oslo Fluid and Klovner I
Kammp (of the Battling Clowns).

“Meanwhile, the 30 of us will just
be pouring our energy into the
whole thing,” says choir conductor
Ragnhild Hiis Anestad, a hip-hop
fan who has regularly toured urban
gospel venues in New York City and
San Francisco with her choir.

Oslo Fluid member Gaute Rime-
haug is equally enthusiastic: “Most
musicians in Norway have at one time
been associated with a choir. The main
thing for us is that [the Oslo Fluid
members are| all real musicians.
We've collaborated with jazz bands
and even string quartets. Our vision is
to eventually hit the road with drum-
mers, horns, DJs, and a choir.”

KEY RELEASES: November/December
U.K. releases include Gorillaz’s “Tomor-
row Comes Today” (Parlophone/EMI),
Adam F Featuring M.O.P.’s “Stand
Clear” (Chrysalis/EMI), Aspect’s clever
movie title-echoing “My Genre” (Hom-
bre), Ritson’s rerecorded version and
the Mark Rae remix of “Hungry Ghost”
(Grand Central), T-Power Featuring
Blade’s “Dangerous” (Botchit and
Scarper), Deckwrecka Featuring MC

’s “Night and Day”"/“Priceless”
(Ronin), Big P’s “Sterling Forever”
(Titan Sounds), and Skinnyman’s
“Bangers” (Titan Sounds)—the last
indie product from the now-Talkin’
Loud/Mercury-signed rapper.

Kid Acne’s forthcoming Rap Traf-
fic (Invisible Spies) mixes Acne’s very
English raps over producer Req
One’s old-school hip-hop beats . . .
DJ/producer Mark B’s Harlern World:
The Sound of the Big Apple Rappin’
(Heroes & Villains/Beechwood Mu-
sic) compilation appeals to those into
vintage American underground cuts
like Kurtis Blow’s “Do the Do.”
Meanwhile, the old-school-vibed
funky grooves and street-edged con-
scious lyricism found on Freeport,
Ill.-based Donsen Park’s Emotion
Sickness (Lightyear) will appeal to
the British collegiate market . . . The
Ritz Music Group has signed the
South London-based Big Brovaz col-
lective of rap/R&B artists and pro-
ducers. Collective members 4 Just-
iz Featuring JJC and Lynx arrive this
month with the R&B-laced party jam
“Let’s Do It Out.” It precedes the early
2002 release of the revamped Big
Brovaz compilation, Watchin’ U.

Additional reporting by Kai R.
Lofthus in Oslo.
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Rock The Boat
AALIYAH [BLACKGRDUND|

Differences

(EPIC)

Girls, Girls, Girls
JAY-Z IROC-AFELLADEF JAMIDJMG)

Lifetime
MAXWELL {COLUMBLA)

Livin' it Up
JARULE FEAT. CASE MURQER INC /DEF JAM/IDIMG)

You Gets No Love
FAITHEVANS (BAD

Family Affair
MARY J. BLIGE (MCAI
Caramel

CITY HIGH FEAT EVE {BDOGA

Butterflies
MICHAEL JACKSON EPIC)

A Woman's Worth
ALICIA KEYS ()

We Thuggin
FAT JOE FEAT.R KELLY (TERROR SOUAL/ATLANTIC)

Ugly
BUBBA SPARXXX (BEAT CLUB/INTERSCOPE}

Raise Up

PABLO LIVE]
Love Of My Life
BRIAN MCKNIGHT

Lights, Camera, Action!
MR CHEEKS IUNIVERSAL)

Always On Time
JARULE FEAT ASHANTI {MURDER INC/DEF JAMIDJMG)

Who We Be

OMX_IRUFF RYDERS/UEF JAMALIMG!

#
NELLY (PRIORITY/CAPITOL

Goodhye
JAGGED EDGE (S0 SO OEF/COLUMBIA)

You Rock My World
MICHAEL JACKSON (EPIC)

Didd
P, DIDDY FEAT. THE NEPTUNES (BAD BOY/ARISTA)

Roll Out {(My Business)
LUDACRIS {DISTURBING THA PEACE/DEF JAM SOUTHADIME:

Can't Deny It
FABOLOUS FEAT. NATE DOGG (DESERT STORMELEXTRAEEG!

JENNIFER LOPEZ FEATJA BULE LEFIC)

® Records with the greatest impressions increase. ® 2001, Billbcard/BPI C:
Track service. 142 stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross i

8§ |LAST WEEK

Brotha
ANGIE STONE 1)

What Am | Gonna Do
TYRESE (RCA)

Emotion
DESTINY'S CHILD (COLUMBIA}

What If
BABYFACE (ARISTA)

Dance With Me
112 (BAD BOV/ARISTA)

Feelin' On Yo Booty
R KELLY (JIVE)

Break Ya Neck
BUSTA RHYMES (J)

Take Away

Gone
"NSYNC IVE)

Where The Party At
JAGGED EDGE WITH NELLY (SO SO OEF/COLUMBIA)

Son Of A Gun
JANET VIRGIN)

Just In Case
JAHEIM (OIVINE MILL/WARNER BROS |

Bad Intentions
DR, DRE FEAT KNOC-TURN AL (AFTERMATHOOGGYS TYLEWTERSLOPE

The Way
JILL SCQTT (HIODEN BEACHEPIC)

lzzo (H.0.V.A)
JAY-Z (ROC-A-FELLATDEF JAMIDJIMG)

The Wash

DR ORE & SNOOP DOSG AATERMATHOOSGYSTYLEINTERSOIPE)

From Her Mama (Mama Got A**)}
JUVENILE (CASH

Fallin®
ALICIA KEYS L))

Let's Stay Home Tonight
JOE LIVE

Fatty Gi G

LUDACRIS, LL COOL J & KEITH MURRAY (FRAUNIVERSAL)
I'm A Thu,

TRICK GADOY (SLIP-N-SUIOE/ATLANTIC)

Made To Love Ya
GERALD LEVERT (ELEKTRAEEG)

Nothing In This World
KEKE WYATT FEAT, AVANT (MCA)

No More Orama
MARY |, BLIGE (MCA!

Jigga That N***a
JAY-2 -A-FELLADEF JAMIDMGH

This data is used to compile the Hot R&B/Hip-Hop Singles & Tracks chart.
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U Remind Me
USHER (ARISTA)
Welcome To Atlanta
JERMAINE DUPRI FEAT LUDACRIS SD S
Ballin‘ Qut Of Control
JERMAINE DUPRI FEAT. NATE DOGG (S0 SO DEF/COLUMBLA}
More Than A Woman
AALIYAH (BILACKGROUND)
Don't You Forget It
GLENN LEW'S (REQ STAREPIC)
| Got Love
NATE DOGG (FLEKTRAEEG)
0o U Wanna Roll (Qolittle Theme)
RL., SNOOP DOGG & LI’ KIM L)
All Ya'll
TIMBALAND & MAGOO FEAT TWEET (BLACKGROUND)

Put It On Me
DR ORE & 0 QUIK FEAT. MIM) [PRIORITY/CAPTTOL)

Secret Lover

THE (5LEY BROTHERS (DREAMWORKSTERSCOPE:

Turn Off The Light

NELLY MS JADE 8 TIMBAUAND (DFEAMMYTAKSNT:

Stop Playin' Games
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DANGE/ELECTRONIG

Definity’s Knuckles Is ‘Motivated’

BY MICHAEL PAOLETTA

NEW YORK—It's two months after
the terrorist attack that shook the
world, and international DJ/remix-
er/producer Frankie Knuckles is
preparing for his evening’s work.
In several hours, he will enter the
DJ booth of Montreal’s Stereo club
and treat Canadian clubgoers to
one of his legendary DJ sets.

If history repeats itself, and as
Saturday night evolves into Sunday
morning, there will come a mo-
ment (or two) during Knuckles’
soulful house set when the dancers
raise their hands and lift their voic-
es in unison. At such moments—
when the clubgoers become one
with the DJ—a smile will surely
cross Knuckles’ face. For spiritual
release isn’t just around the bend:
It has arrived.

Throughout his 30 years as a DJ,
the native New Yorker (who now
calls Chicago home) has never lost
sight of the magic inherent in such
a connection. Nor, for that matter,
has Knuckles forgotten the im-
portance of spiritual release, which
forms the very foundation of his
new beat-mixed set, Motivation.

Compiled by Knuckles, the uplift-
ing gospel-infused house compila-
tion streets Tuesday (20) via New
York City-based Definity Records,
the label imprint of Def Mix Pro-
ductions—the management/pro-
duction company co-owned by
industry veteran Judy Weinstein
and DJ/producer David Morales that
handles Knuckles’ career.

In addition to spotlighting such
Knuckles-certified jams as the now-
classic “Walkin’ ” (featuring Adeva
and Ricky Dillard’s New Generation
Chorale) and the current hit “Keep
on Movin’ ” (featuring Nicki Rich-
ards), the album shines the light on
artists like Kenny Bobien, Donna
Allen, and Sounds of Blackness,
among others.

Radiating throughout is an over-
whelming sense of hope and posi-
tivity, themes that were also preva-
lent on Knuckles’ two artist albums:
1991’s Beyond the Mix and 1995’s
Welcome to the Real World.

“When I DJ live, I like to play mu-
sic that makes people feel good,”
explains the Grammy Award-win-
ning Knuckles, who has served as a
governor and trustee for the New

-

KNUCKLES

York City chapter of the National
Academy of Recording Arts and Sci-
ences. “I wanted that same kind of
emotion to prevail on this compila-
tion.” These days, Knuckles believes
the collection may resonate deeper
than originally planned.

On Sept. 11, Knuckles, along
with other members of the Def
Mix outfit (including Morales),
was in Ibiza, Spain, where Def Mix
was nearing the end of a summer-
long residency at the island’s
Pacha club. Knuckles recalls that
he received a phone call from
Weinstein shortly after the attacks
on U.S. soil. “Judy called me and
said, ‘People need to have your CD
now . . . it's the kind of music
that’s needed.””

“That was a very dark moment
in our history,” Weinstein says of
that Tuesday. “And Frankie’s al-

bum is the most uphftmg and
inspiring piece of music I've heard
in a long, long time.”

“Who knew when we first dis-
cussed this album last February that
its release would be more timely
than ever?” remarks Wheeler-
Whims’ Dennis Wheeler, a consult-
ant to Def Mix who handles market-
ing duties for the company.

According to Wheeler, Motivation
will be available to independent
retailers Tuesday (20), followed by
major chains “closer to the holi-
days. For Black History Month, we’ll
offer a special restocking program.”

While Knuckles is confirmed to
DJ at clubs throughout Italy, Japan,
Australia, and the U.S. during the
next several months—his annual
Thanksgiving party, Praise, is sched-
uled for Nov. 22 at Chicago’s House
of Blues—Wheeler says his tour
schedule has been readjusted to
give Knuckles more time to con-
centrate on his third artist album.

With the working title Dub Jays
Delight, Knuckles says the disc fea-
tures collaborations with Richards,
Satoshi Tomiie, and Jamie Princi-
ple. “It’s the first time Jamie and 1
have worked together in 15 years,”
the artist says. “We've rerecorded
some of his classic tracks, like ‘Baby
Wants to Ride,’ as well as the new
‘Back in the Day.””

Throughout his pioneering ca-
reer, Knuckles has prided himself
on championing songs that “have
a way of staying with people.” It’s
like years ago, he says, “when full-
on orchestration and prolific
songwriting were integral ingre-
dients of dance music, like those
now-classic Ashford & Simpson
tracks. People could never stop
talking about how great those
songs were. It’s those types of
records that I still like to uncov-
er—and that [ wanted to include
on Motivation.”

eVarious Artists, Ultra Chilled
(Ultra Records album). With this
two-disc set encompassing 24 lush
tracks, Ultra Records aims to serve
the U.S. market with a high-
quality, British-styled compilation.
Key moments include Morchee-
ba’s “Blindfold,” the Café del
Marsh mix of Bent’s “Swollen,”
Zero 7’s “Destiny,” Goldfrapp’s
“Utopia,” Ortz’s “We Don't Talk,”
Dusted’s “Childhood,” and Neon
Heights’ “16 Again.” As for the Af-
terlife mixes of Roger Sanchez’s
“Another Chance,” Jakatta’s “Am-
erican Dream,” and G Club Pre-
sents Banda Sonora’s “Guitarra
G"—well, they don’t come more
sublime than this. In the end, Ultra
Chilled is, hands down, the year’s
best domestic chill-out collection.

*Bobby D’Ambrosio, Here I Am
(Definity album). Originally sched-
uled to arrive two years ago (Bill-
board, Oct. 23, 1999), D’Ambrosio’s
much-anticipated album, Here /
Am—which he co-produced with
Shawn Lucas—finally arrives, albeit
in a slightly overhauled version. In
addition to such past dancefloor hits
as “Moment of My Life” (featuring
Michelle Weeks) and current single
“Reach Out” (featuring C.J.), the
soulful house disc is home to other
potent jams like the Lola Robinson-
fronted “Tears of Joy” and the Ron-
nell Bey vehicle “So Thankful.” The

album closes with a powerful cover
of the Quincy Jones/Patti Austin
club classic, “Betcha’ Wouldn't
Hurt Me,” with Alicia Hill repris-
ing the Austin role.
eDelerium, “Underwater” (Nett-
werk U K. single). Culled from the
act’s fine Poem album, “Underwa-
ter” receives a glorious, trance-
laced anthemic restructuring
courtesy of Above & Beyond. Pro-
gressive house enthusiasts should
investigate Hydrogen Rockers’
trippy Vocal mix, while those with
an appreciation for all things deep
and dark should direct their atten-
tion to MaUVe’s excursion.
Rounding out the package is Jim
Skreech’s string-laden, 2-step-
inflected remix.
MICHAEL PAOLETTA

by Michael Paoletta

Box.

ON THE ROAD AGAIN: Mute record-
ing act Goldfrapp commences its
five-city North American tour Nov.
24 at Toronto’s Opera House, with
stops in Montreal, New York City,
San Francisco, and Los Angeles
immediately following. Comple-
menting the band’s New York City
date (Nov. 26 at the Bowery Ball-
room) will be a Nov. 27 appearance
on Late Night With Conan O'Brien.
In case you haven’t heard, Mute
issued a limited edition of Gold-
frapp’s sublime debut, Felt Moun-
tain, last month, complete with
video content, remixes of such tracks
as “Utopia” and “Lovely Head,” and
an essential remake of Olivia New-
ton-John’s classic “Physical,” titled
“UK Girls (Physical).”

In support of her recently issued
Tanto Tempo Remixes (Zirigui-
boom/Six Degrees), Bebel Gilber-
to embarks on a West Coast tour
Nov. 23 at Seattle’s Show Box The-
ater. Other stops include San Fran-
cisco; Portland, Ore.; and Vancou-
ver. For these dates, the Brazilian
singer has tapped DJ/producer A
Guy Called Gerald to join her band,
mixing live beats into the elec-
tronic-hued bossa nova rhythms.
We hope she’ll bring this same
lineup to the East Coast.

In a rare U.S. appearance, two-
fifths of Australia’s the Avalanch-
es—DJ Dexter and Robbie Cha-
ter—will demonstrate their deft
turntable skills at four venues:
New York City’s Sounds of Brazil
(Nov. 27); Washington, D.C.’s
Five (Nov. 28); Santa Monica’s
Bossa Nova party at Sugar (Nov.
29); and San Francisco’s 330
Ritch (Nov. 30).

MORE, MORE, MORE: Los Angeles-
based Moonshine Music is prepar-
ing to unveil a new vinyl-only
label, Moonshine RGB, and its
three color-coded imprints: Moon-
shine Red (house and techno),
Moonshine Green (breakbeat and
drum’n’bass), and Moonshine Blue
(trance and progressive). Tori
Barnao, formerly of Maverick
Records, will handle the new
label’s day-to-day operations. The
first three releases—East Coast
Boogiemen’s “Marrying Janie”
(Red), Odeed Vs. Bionic’s “The
Demons” (Green), and Mile High’s
“Night Fever” (Blue)—are sched-
uled to arrive Jan. 15, 2002.
Moonshine president Steve Levy
credits the formation of the new
label to the ever-growing number of
quality demos the label receives.
“There was a time when every demo

we received sounded like ‘James
Brown Is Dead,” ” Levy explains.
“But these days, demos are much
better. As the music’s become more
popular and as technology has
become more accessible, the quali-
ty of demos has improved.

“Most of these demos are single
tracks, not part of an album,” he
continues, “so, in order to separate
such singles-only releases from the
artist/DJ-oriented albums on
Moonshine Music, we thought it
best to create a new imprint.”
(Moonshine Music will continue to
issue vinyl singles in support of its
artist/DJ albums.)

Levy also notes that the DJ-aimed
Moonshine RGB will focus on North
American talent—and not license
tracks from overseas labels. In addi-
tion to releasing three singles per
month (“one per color”), Moon-
shine RGB will, in the future, offer
digital compilations for sale at
moonshine.com.

OM: Need a break from four-on-
the-floor beats? The four-disc set
Ambient Boxed—A Guide by
Instinct (Instinct Records) features
aural sensations of the ambient
kind culled from the past eight
years. While the bulk of the record-
ings fall into the rare or hard-to-
locate categories, nine (including
Casey Hogan’s “Leftside” and Diet-
rich Schoenemann’s “Text Fre-
quency”) are seeing the light of day
for the first time.

KEEP AN EAR OUT FOR: Blaze’s Pure
Blaze 2 (Easy Street) . . . Rae &
Christian’s Another Late Night
(Kinetic) . . . the U.S. release of Lau-
rent Garnier’s 1994 debut, Shot in
the Dark (Mute) . . . Nor Elle’s Slap-
stick (Mole Listening Pearls/lUCMG
Germany). (Nor Elle, by the way, is
the moniker tech-house producer
Terry Lee Brown Jr. uses for his
dub-hued downtempo landscapes.)
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ultra.hilled - chillout now
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Featuring Gorillaz, Massive Attack,
Moby, Morcheeba, St Germain,
Thievery Corporation, Zero 7, Kruder &
Dorfmeister, and many more

National TV Campaign / Album in stores 11.27.01

In the US, order from your Caroline Distribution sales force:
New York office: 212.886.7500 / California office: 323.468.8626
In Canada call Koch Distribution: 416.292.8111

Ultra Records www.ultrarecords.com
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CMA Week Pays Tribute To U.S.A.

Despite the somber climate that has prevailed since Sept. 11, the country music community recently rallied for its
annual Country Music Assn. (CMA) Week festivities. It was a week that included both heartfelt tributes and jubilant
celebration. The O Brother, Where Art Thou? juggernaut captured album and single of the year honors at the 35th
annual CMA Awards. ASCAP, BMI, and SESAC saluted their songwriters and publishers, and the National Song-
writers Foundation welcomed new hall-of-famers. Patriotic themes prevailed at most events, but mournful moments

were eclipsed by the sheer power of music to heal, unite, and uplift.

MCA Nashville celebrated Lee Ann Womack's female vocalist of
the year win at a post-CMA Awards bash Nov. 7 at Nashville’s
Hard Rock Cafe. Pictured at the party, from left, are Universal
Music Group chairman/CEQ Doug Morris, Sheryl Crow, Wom-
ack, and MCA Nashville chairman Bruce Hinton.

- s = & iR

SESAC honored its country songwriters and publishers with
an awards dinner Nov. 8 at the company’s Music Row offices.
Pictured, from left, are Frank Liddell and Travis Hill of SESAC’s
country publisher of the year, Gravitron Music; SESAC song-
writer of the year Phillip Coleman; Curb recording artist Jo Dee
Messina, who had a hit with €oleman’s “Downtime”; Rebecca
Brown, SESAC’s associate VP of writer/publisher relations; Pat
Rogers, SESAC's senior VP of writer/publisher relations; and
Bill Velez, SESAC’s president/COO.

Toby Keith picked up his first CMA Award in the male vocal-
ist of the year category on the CBS telecast Nov. 7. After-
ward, Keith celebrated the victory with the DreamWorks
family of artists and staff. Pictured, from left, at the Palm
restaurant in Nashville, are DreamWorks Nashville princi-
pal executive James Stroud, artist Jessica Andrews, Keith,
and DreamWorks senior executive of promotion/artist devel-
opment Scott Borchetta.

DEBORAH EVANS PRICE

Three new members were inducted into the Nashville Song-
writers Hall of Fame Nov. 4 at the annual Nashville Song-
writers Foundation dinner and induction ceremony. Pictured,
from left, are John Russell Jr., who accepted the award on
behalf of the late Johnny Russell; inductee Phil Everly, who
accepted for the Everly Brothers; inductee Dennis Linde; and
Wayland Holyfield, chairman of the board of the Nashville
Songwriters Foundation.

Sony Music Nashville bid farewell to a Music Row icon with a
retirement party for former senior VP Jack Lameier, who recent-
ly hung out his own shingle on a new consulting business. Pic-
tured, from left, are Sony Music Nashville president/CEO Allen
Butler, “King” Lameier, Epic VP of national promotion Rob Dal-
ton, and Sony Music Nashville executive VP/GM Mike Kraski.

BNA's Lonestar won its first CMA Award for vocal group of
the year. Pictured celebrating at the RCA Label! Group
(RLG)/Nashville post-awards party, from left, are RLG exec-
utive VP Butch Waugh; Lonestar members Richie McDon-
ald, Dean Sams, Michael Britt, and Keech Rainwater; and
RLG chairman Joe Galante.

Celebrating the success of O Brother, Where Art Thou?, Mercury and Lost Highway
artists and staff gathered at a post-CMA Awards party Nov. 7. Pictured, from left, are
Willie Nelson, Sheryl Crow, Mercury and Lost Highway Records chairman Luke Lewis,
Emmylou Harris, Jamie O'Neal, Meredith Edwards, Universal Music Group chair-

man/CEQ Doug Morris, and Dan Tyminski,

Keith Urban picked up the CMA’s
Horizon Award. Urban, left, is pic-
tured receiving congratulations from
Capitol Nashville president/CEO Mike
Dungan at the label'’s post-show bash,

BLESS HIS HEART: Don't call his
brand of humor Southern comedy
or country comedy. T. Bubba Bech-
tol says his humor is mass-appeal,
and he shuns any label that indi-
cates otherwise.

His comedy is both clean and
fairly universal, with material about
such topics as what it means to be a
Bubba and how to spot one, food
and weight, life in the South, and
Vermont, which Bechtol calls “the
Idaho of New England.”

“If I took the references to Vince
Gill, the Grand Ole Opry, and Char-
lie Pride out of that album, you
could sell it in any market,” Bechtol
notes. The album he is referring to
is I'm Confused, his first recording
for MCA Nashville, released Oct. 23.
It was recorded at the Pensacola,
Fla., Little Theater during two sold-
out dates in July.

“My comedy is mostly observa-
tional—signs, things people say,
everyday life,” he says. “It’s the
world as Bubba sees it.” He's formed
a support group/fan club called
Bubbas of America that he claims
has 100,000 members.

Bechtol is big on “keeping it
wholesome. I don’t work blue,” he
says, partly because his mother
would “kick my butt” if his act
wasn't clean. “Also, it’s not me,” he
muses. “I'm not a prude, but I
don’t talk like that. As a comedian,
when you step on stage, you have
to be yourself.

“The third reason is the bigger
market,” he says, noting there is
much more work for comedians
with family-friendly acts. “It takes
more talent to be funny and keep it
clean than to use the ‘F’ word and
use shock laughter. I want every-
body to laugh.”

For Bechtol, it was a long yet
lucrative road to the big time. His
unusual background includes stints
as a very successful salesman and a
gig working on the Reagan presi-
dential campaign. In 1992 he ran
for Congress but lost. That some-
how led to a career working on the
national speakers circuit.

“I had a choice to make,” Bech-
tol says. “I could work comedy
clubs and go the route of Jeff Fox-
worthy and Bill Engvall and hope
for a shot . . . or do the corporate
thing. I took the money. I was a sin-
gle father at the time, raising two
boys. I wanted to [choose] when 1
worked and be in charge.”

By the time he left that profes-
sion to try stand-up comedy, he says
he was the highest-paid humorist in

Scene.

the country. Bechtol’s background,
he says, has been an asset. “Not
coming from comedy and night-
clubs has given me a different per-
spective for the country music mar-
ket. It actually helped me.”

After seven years in Nashville try-
ing to get noticed and “beating my
head against the wall to get any-
body to listen to me,” Bechtol quit
and returned home to Pensacola
(which he dubs “the Redneck Riv-
iera”) five years ago. He'd already
made his money in business and
decided, “I'm not going to sit here
and pour it down a rat hole. Some-
thing’s wrong. I'm too old or too
ugly [for Nashville].”

BECHTOL

A few months later, he got word
that Opryland Productions want-
ed him to perform at a new the-
ater it was building in East Ten-
nessee. His career began to take
off from there. He hooked up with
manager Tandy Rice who, Bech-
tol says, knows how to sell come-
dy in a music market: Suddenly,
three major labels were bidding
for his talents in one week.

Among his cother big breaks was a
guest shot on the former TNN show
Music City Tenight. He made his
Grand Ole Opry debut in 1998 and
has been invited to perform there
more than 30 times since. Before
signing with MCA, he recorded two
albums for the Atlanta-based South-
ern Tracks label.

Bechtol says he has always been
“into the art form of the spoken
word.” He’s thinking of giving
songwriting a try next and says he’s
had several Nashville songwriters
approach him about collaborating,
“because they have discovered that
I am a wordsmith. I'm excited
about that. That’s something I
think I can do well.”
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0 HUFF (B JAMES, T.VERGES) O BNA691DS TLAWRENCE F ANGERSON (C BEATHARD K.0.WEST} ATLANTIC ALBUM CUT/WRN
14815[17 } WRAPPED AROUND Brad Paisley ®| 14 |} 40| 44 | DON'T HAVE TO BE ME ('TiL MONDAY) Steve Azar | 40
FROGERS {B.PAISLEY.C.0UBOIS K LOVELACE} O ARISTA NASHVILLE 69103 R VAN HOY {S AZAR.J.YOUNG R C.BANNON) MERCURY ALBUM CUT
15417 (19 GOOD MORNING BEAUTIFUL Steve Holy | 15 | 46 ) 43| 41 SIDEWAYS Darryl Worley | 41
W.C.RIMES (ZLYLE,T.CERNEY) CURB ALBUM & SOUNOTRACK CUT J.STROUO.FROGERS (0. WORLEY,J.B.RUDO.V.VIPPERMAN) OREAMWORKS ALBUM CUT
14116 | REAL LIFE (I NEVER WAS THE SAME AGAIN) JeffCarson 2| 14 [ 47 | 47| 46 THAT'S JUST THAT Diamond Rio | 46
J.NIEBANK {N.THRASHER.J JANDSKY} CURB ALBUM CUT M.D.CLUTE.DIAMONG RIO (K GARRETT.T.OWENS) ARISTA NASHVILLE ALBUM CUT
1741920 BRING ON THE RAIN Jo Dee Messina With TimMcGraw | 17 JCEN 4143 NIGHT DISAPPEAR WITH YOU Brian McComas | 41
B.GALLIMORE, TMCGRAW (B.MONTANA H.OARLING) CURB ALBUM CuT LMEQICA (B.MCCOMAS) LYRIC STREET ALBUM CUT
20|21 MAN OF ME Gary Allan<| 18 [ 49 } 5858 DOES MY RING BURN YOUR FINGER Lee Ann Womack | 49
TBROWN.M.WRIGHT {R RUTHERFORD,G TEREN) O MCANASHVILLE 172213 FUDDELL {BMILLER.J.MILLER) MCA NASHVILLE ALBUM CUT
16110 COMPLICATED Carolyn Dawn Johnson | 5 50 1 AM A MAN OF CONSTANT SORROW The Soggy Bottom Boys | 48
PWORLEY,C D JOHNSON (C 0 JOHNSON,S SMITH} @ ARISTA NASHVILLE 69050 T-BONE BURNETT (TRADITIONAL} MERCURY SCUNOTRACK CUT
‘5 18(18 WHAT | REALLY MEANT TO SAY Cyndi Thomson 2| 1 48142 THAT'S WHAT BROTHERS DO Confederate Railroad 39
PWORLEY,T.LJAMES {C THOMSON,C WATERS,T.LJAMES} ©® O CAPITOL 58987 B.BECKETY,0.SHIRLEY {A SMITH,C WALLIN} AUCIUM ALBUM CUT
2142123 JUST LET ME BE IN LOVE TracyByrd | 21 52 ) 50|55 AMERICA WILL SURVIVE Hank Williams Jr. | 50
B JWALKERJR {T MARTIN,M NESLER, T.SHAPIRO) O RCA69I06 HWILLIAMS JR. (HWILLIAMS JR } CURB PROMO SINGLE
22)24(27 IN ANOTHER WORLD Joe Diffie | 22 4949 | WILL SURVIVE Wild Horses R 49
0.COOK.L.WILSON (T.SHAPIRD,W.WILSON.J.YEARY) MONUMENT ALBUM CUT J.SCAIFE,A.S MARTIN {S.BENTLEY,N.L BAXTER,G TEREN) EPIC ALBUM CUT
23 123|125 SAINTS & ANGELS Sarakvans®| 23 [ 54 ]| 59| — IT'S ALRIGHT TO BE A REDNECK Alan Jackson ®| 54
S.EVANS,PWORLEY (V.BANKS} O RCA 69107 K STEGALL {PMCLAUGHLIN,B KENNER) ARISTA NASHVILLE ALBUM CUT
24 126|126 SHIVER Jamie 0'Neal | 24 [ 55 ) 56|57 | SHOULD BE SLEEPING Emerson Drive | 55
| K STEGALL (J.0'NEAL.L.OREW,S.SMITH} @ MERCURY 172216 J.KING.J STROUD (L.OREW.S.SMITH) OREAMWORKS ALBUM CUT
< HOT SHOT DEBUT 56 ) 60| — I CRY Tammy Cochran | 56
B.CHANCEY {M SELBY,T.SILLERS) EPIC ALBUM CUT
25 WHERE WERE YOU (WHEN THE WORLD STOPPED TURNING) Alan Jackson 25 §s7153|54 GETTIN' BACK TO YOU Daisy Dern 52
_ | K.STEGALL (A JACKSON) ARISTA NASHVILLE PROMO SINGLE D.GIBSON {0 DERN,0.GIBSON,B DAVIS} MERCURY ALBUM CUT
2632524 BEER RUN George Jones Duet With Garth Brooks | 24 § 58 | 52| 59 HOMELAND Kenny Rogers 2| 52
A.REYNOLOS {K ANGERSON,K.BLAZY,G.OUCAS A WILLIAMS K. WILLIAMS) BANGITALBUM CUT/BNA KROGERS,B.MAHER.J. MCKELL (K.MILES.J SUNCRUD) OREAMCATCHER ALBUM CUT
27 131139 THE LONG GOODBYE Brooks & Dunn | 27 A 5152 TO QUOTE SHAKESPEARE The Clark Family Experience | 51
K.BROOKS,R QUNN,M.WRIGHT {(P.BRACY,R KEATING) ARISTA NASHVILLE ALBUM CUT B.GALLIMORE,T MCGRAW (H.LAMAR,G BARNHILL) CURB ALBUM CUT
28 ) 30(33 SOME DAYS YOU GOTTA DANCE Dixie Chicks | 28 § 60 ] 55| 60 DAYS OF AMERICA Blackhawk 53
| PWORLEY,B.CHANCEY (T.JOHNSON.M MORGAN) MONUMENT AtBUM CUT M 0.CLUTE H.PAUL0.ROBBINS {H.PAUL0.ROBBINS L TMILLER} COLUMBIA ALBUM CUT
A 27 | 29 COLD ONE COMIN' ON Montgomery Gentry | 27
I J.SCAIFE {M GEIGER,W MULLIS,M HUFFMAN) COLUMBIA ALBUM CUT
30)29(30 EASY FOR ME TO SAY Clint Black With Lisa Hartman Black ®{ 29
C BLACK {C.BLACK H NICHOLAS) RCAALBUM CuT

@ Records showing an increase in detections over the previous week, regardless of chart movement, Airpower awarded to songs appearing in the top 20 on both the BDS Airplay and Audience charts for the first time with increases in both detections and audience. Titles below the top 20 are removed from
the chart after 20 weeks, < Videoclip availability. Catalog number is for CD Single, or Vinyl Single if CD Single is unavailable. @ CD Single available. ® DVD Single available, @) CD Maxi-Single available. @ Cassette Single available. @ Vinyl Maxi-Singte available. @ Vinyl Single available. € Cassette Maxi-

Single available. ©2001, Billboard/BPI Communications.
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I 2 13
3 TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL Artist =8 S TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL Artist
NUMBER 1 BRI 13 EE1S POUR ME _ WaRNER BROS, 16816/WRN Trick Pony
GOD BLESS THE USA cursmsin DIDN'T WE LOVE curs 1318 Tamara Walker

WHERE THE STARS AND STRIPES AND THE EAGLE FLY _LvR(C STREET 164059/ HOLLYWOOD Aaron Tippin

WHAT | REALLY MEANT TO SAY caritoL 587

Cyndi Thomson

BUT I DO LOVE YOU/CAN'T FIGHT THE MOONLIGHT @ cuss 13116 LeAnn Rimes

Lee Greenwood (1415
15 .
16

UNBROKEN BY YOU  1vRiC STREET 164048/HOLLYWD DD

Kortney Kayle

L

AMERICA WILL ALWAYS STAND _RELENTLESS NASHVILLE 5137°/MADACY

COME A LITTLE CLOSER _WARNER BROS. 16762/WRN

Randy Travis §173 19
8

Lila McCann_ |

eom\lem:-wg- TS WEEK
VXN (BIWIN|=—=

GOD BLESS AMERICA curs 3127 LeAnn Rimes BSF:E 17 A ROSE IS A ROSE  mercurY 172133 Meredith Edwards |
CALL ME CLAUS capimow 7563 Garth Brooks J§(99 8 22 IT DON'T MATTER TO THE SUN/LOST IN YOU @ cariro semss Garth Brooks as Chris Gaines
ON A NIGHT LIKE THIS wagNER BROS 16751WRN Trick Pony @ 20 OKLAHOMA/WARM & FUZZY eric 7950w50NY Billy Gilman |
SOMETHIN' IN THE WATER 19625/SONY Jeffrey Steele §(271 W — HOW DO YOU LIKE ME NOW?! ogeal 450932/INTERSCOPE Toby Keith
AUSTIN  GianT 16767WRN Blake Shelton @ 23 | KNOW HOW THE RIVER FEELS mcanasHviLLE 172186 Mcalyster
10 ROCKY TOP ‘96 okcca 155274/MCA NASHVILLE The Oshorne Brothers §FX8(18 LOVE IS ENOUGH rcasxumLe 30f Hearts |
11 i THE WAY YOU LOVE ME  WaRNER BROS. 16818/WRN Faith Hill — MATTHEW, MARK, LUKE & EARNHARDT oreamworks OPE Shane Sellers |
12 EV2 HOW DO | LIVE A~ cuss 2 Apn Rimes 25 TOO NERVOUS TO STEAL BR549_J

@ Records with the greatest sales gains this week. ® Recording Industry Assn. 0f America (RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA certification fof net shipment of 1 million units (Platinum), with muttimil-

lion titles indicated by a numeral following the symbol. © 2001, Billboard/BPI Communications, and SoundScan, Inc,

provided by SoundScan.

Top selling athums compiled from a national sample of retail store. mass merchant, ®
and intemet sales reports collected, compiled, ans iﬂmm
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SONGWRITERS & PUBLISHERS

{ .. “

Solo Duets With Famous. Songwriter/producer Joe Solo
has signed a long-term publishing pact with Famous
Music. A frequent collaborator with Macy Gray, Solo had a
hand in her current single, “Sweet Baby,” and has also
worked as a co-writer and/or producer on songs by the
Wallflowers' Rami Jaffee and Porno for Pyros producer
Matt Hyde. Pictured at Famous Music’s Los Angeles office,
from left, are Solo's attorney, Danny Hayes; Famous Music |
president Ira Jaffe; Solo; Famous Music senior creative
director Carol Spencer; Joe Solo Productions marketing
manager Julie Miller; and Joe Solo Productions produc-
tion coordinator Azalea Huggins.

Wainwright Up Close. The “ASCAP Presents . .. Up Close”
songwriters showcase at New York City club Makor
recently featured emerging singer/songwriter Martha
Wainwright. She's the daughter of renowned singer/song-
writers Loudon Wainwright III and Kate McGarrigle—and
’ sister of Rufus Wainwright. Pictured, from left, are Virgin

Records artist Teddy Thompson, McGarrigle, ASCAP's Jun
Steinblatt, Wainwright, Steely Dan’s Donald Fagen, and
songwriter Libby Titus.

" Long-Distance Dedication. Nashville-based compaser
Chuck Lee, who has been commuting to ckisses at the
University of California, Los Angeles (UCLA) Extension for
the past three years, has been named the semi-annual
BMI/Jerry Goldsmith Film Scoring Scholarship recipient
at UCLA Extension. Pictured congratulating Lee, from
left, are composer Jerry Galdsmith, UCLA Extension
entertainment studies and performing arts department
program representative Joseph Chang, Lee, and BMI VP of
film/TV relations Doreen Ringer Ross.

SESAC Signs Poe. SESAC has signed DreamWorks record-
ing artist Michelle Poe for performing rights representa-
tion. Pictured in Nashville in the back row, from left, are
SESAC senior VP of business affairs Dennis Lord, Sony
ATV/Tree’s John Mullins, SESAC's Mandy Reilly, SESAC's
Andy Conant, and Sony ATV/Tree’s Scott Johnson. Pic-
tured in the front row, from left, are attorney Jeff Bieder-
man, SESAC's Kyle T. Jones, Poe, SESAC's Rebecca

| Brown, and Sony ATV/Tree’s Alex Torres.
|-

Johnson Rooms With Universal. Rising country star Carolyn
Dawn Johnson has signed an exclusive worldwide publish-
ing deal with Universal Music Publishing Group Nashville.
The Arista Nashville artist’s debut album, Room With a
View, has already generated two chart singles, including
the current “Complicated.” Pictured at the signing, from
left, are Universal Music Publishing Group Nashville sen-
ior VP Pat Higdon, Johnson’s manager Scott Simon,
Johnson, and Universal Music Publishing Group Nashville
director of creative affairs Whitney Williams.

Dozier Dazzles EMI. Legendary Motown songwriter Lam-
ont Dozier recently regaled EMI Music Publishing staffers
at a luncheon in its West Coast office designed to familiar-
ize them with the company’s back catalog. Pictured, from
left, are EMI Music Publishing senior VP of music
resources and catalog promotion Alan Warner, Dozier,
Barbara Dozier, EMI Music Publishing senior VP cre-
ative/GM West Coast Jody Gerson, and EMI Music Pub-
lishing executive VP West Coast Steve Backer.

'

“CLEOMA WAS A GIANT”: On my
annual autumn jaunt to Acadiana,
the Cajun French-speaking triangle
of South Louisiana, I learned that
Cajun artist/historian Ann Savoy is
involved in the soundtrack for the

upcoming Warner Bros./Sisterhood
Productions film version of Rebec-
ca Wells’ best-selling, Louisiana-set,
women’s-oriented novel, Divine
Secrets of the Ya-Ya Sisterhood.

The film, Warner Bros. Pictures’
Suzi Civita allows, is “very music-sen-
sitive—not soundtrack-driven” and,
in the manner of O Brother, Where
Art Thou?, “so organic” musically and
“another example of {showcasing] an
American music and tradition nobody
else is aware of.” She’s referring to the
Cajun music supplied by soundtrack
supervisor—and O Brother music
producer—T-Bone Burnett. Savoy
and her son Joel appear in a Cajun
fais-do-do party scene in the movie
and perform two songs (with Tom
Waits’ band members Larry Taylor
and Stephen Hodges) by legendary fe-
male Cajun artist Cleoma Falcon.
Cleoma, along with her husband,
Joseph Falcon, was the first to record
Cajun music in 1928.

“T-Bone called me and said,
‘Cleoma Falcon was a giant!”
recalls Savoy, author of the ency-
clopedic Cajun Music—Reflections
of a People. “She was very influen-
tial and translated a lot of American
songs by Fats Waller, the Carter
Family, and Jimmie Rodgers into
Cajun French.”

Indeed, Waller sang “Lulu’s Back
in Town” and “It’s a Sin to Tell a Lie,”
both of which the Savoys perform on
the Ya-Ya soundtrack. Meanwhile,
Savoy has completed a compilation,
Evangeline Made—A Tribute to
Cajun Music, set for release by Van-
guard next March. It features the
likes of John Fogerty, Linda Ron-
stadt, Richard Thompson, Maria
McKee, and David Johansen singing

in Cajun French. She was also a con-
sultant/contributor to the recent
American Roots Music book and per-
formed in the PBS companion series
with her husband and accordionist
Marc Savoy, a partner in the Savoy-
Doucet Cajun Band.

JUST A SINGER OF SIMPLE SONGS:
That’s how Alan Jackson sees him-
self in “Where Were You (When the
World Stopped Turning),” the deeply
personal reflection on Sept. 11 that
he chose to sing at last week’s Coun-
try Music Assn. (CMA) Awards show
in Nashville rather than promote
current or forthcoming product, as
is tradition.

As CMA host Vince Gill noted
when he introduced the show-
stopping performance, Jackson sud-
denly woke up around 4 a.m. on Sun-
day, Oct. 29, scribbled down the
song’s framework, went back to sleep,
and finished it when he reawakened.
He then hastily cut a demo and invit-
ed his record company’s key officers
out to the house.

“I haven’t heard a piece of music
so powerful and so well-written in
10 years,” marvels RCA Label Group
chairman Joe Galante, who had fig-
ured he would be hearing new mate-
rial for Jackson’s next album. “We
were totally unprepared for what
was up, and it just floored us. Every
word added intense colors to the pic-
ture in my mind as [ listened.”

The notoriously retiring singer/
songwriter had to leave the room
when the executives began discussing
the song. Galante continues, “After we
wiped our eyes, we asked if we could
play it for some people. He eventually
brought the song to the CMA’s TV
committee. It was equally moved by a
song that asks some pointed ques-
tions—and suggests inspired answers.

The song goes: “I remember this
from when [ was young/Faith, hope,
and love are some good things [God]
gave us/And the greatest is love.”

A label spokesperson says that it is
considering means of getting the song
to radio but that there are not any
plans yet for an official release. Never-
theless, Jackson’s Web server report-
edly crashed the day after the CMAs as
a result of so many fans logging on.

NEW RULE FOR UNIVERSAL: Universal
Music Publishing Group has signed Ja
Rule to an exclusive worldwide co-
publishing deal. The rap star is cur-
rently represented by the chart-top-
ping Murder Inc./Def Jam album Pain
Is Love. He also co-wrote the remix
single of Jennifer Lopez’s “I'm Real.”
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EXPERIENCE HENDRIX: As its 10th
anniversary approaches, North Hol-
lywood, Calif., facility NRG Re-
cording Services is emerging as one
of the pre-eminent studios on the
West Coast, with artists Staind,
Linkin Park, Drowning Pool, and
Alien Ant Farm all choosing the
facility for recent album projects.

Producer Eddie Kramer, seated, and
NRG Recording’s Kit Rebhun in Stu-
dio C. (Photo: David Goggin)

In addition to the contemporary
rock acts opting to work in NRG’s
studios, producer/engineer Eddie
Kramer 1s also often found at NRG,
recently returning to mix live record-
ings of the Jimi Hendrix Experience
in 5.1 for DVD release.

Last year, Kramer revisited the
guitarist’s Isle of Wight perform-
ance—given just weeks before his
death in 1970—at Kampo Studios in
New York City, remixing the entire
two-hour performance on that facil-
ity's SSL Axiom-MT console. In June
of this vear, he created a 5.1 mix of
Hendrix’s 1970 Berkeley perform-
ance in the SSL 9000-equipped Stu-
dio C at NRG.

Now, in NRG’s Neve 8068-equip-
ped Studio A, Kramer is working on
his current surround project, D.A.
Pennebaker’s Monterey Pop, docu-
menting the 1967 festival where
Hendrix was further introduced to
America. Like the revisited Isle of
Wight performance, Kramer is
remixing Hendrix’s entire set from
the Monterey Pop Festival; Otis Red-
ding’s complete performance at the
festival, also captured just months
before Redding’s untimely death; and
the remainder of Monterey Pop,
which includes performances by Big
Brother & the Holding Company, the
Mamas & the Papas, Jefferson Air-
plane, and the Whe, among others.

“I've done a few of these now,”
Kramer reflects, “and I really enjoy
the experience, no pun intended, of
making the stage appear in front of

by Christopher Walsh

onitor

you and filling it in on the sides with
the nice audience and stuff behind
you. You get the feeling of ‘Wow, I'm
in this show!" ”

As with the Berkeley remix, analog
tapes were transferred to digital for-
mats and the tracks remixed for pres-
entation in 5.1. “We’re transferring
all of the stuff to 15 ips analog as a
safety,” Kramer notes, “and also con-
verting it into SMPTE code and driv-
ing a Tascam DA-98HR and MX-2424
hard disk recorder in 24/96 as my
safety backup. We’re probably going
to archive some of it in Pro Tools.
We're using the Mytek converters,
which are really good.”

As with the Berkeley remix, Kra-
mer is employing a Lexicon 960L
multichannel digital effects system,
“either in surround or as a regular
[reverb] plate. There’s a program in
there that I've come up with, with the
Lexicon engineers, to make it simu-
late a really nice-sounding plate. I use
that, plus the plate they have here. In
the surround mode, I've been using
the TC [Electronic] 6000 for bass
management. I'm also going to use
it for some special delays. The way
this was recorded, you hear the audi-
ence come up at the beginning and
the end, but during the song, there’s
nothing there. I have to make it
sound like it was there, to re-create
that live ambiance, which is what the
TC 6000 is very good for.”

With the success of the DVD for-
mat, Hendrix's live performances,
amply documented throughout his
transiently brilliant career, can indeed
be “experienced” in a truer represen-
tation than was previously possible.
The marriage of high-resolution video
and multichannel, high-resolution
audio has proven especially popular
for live-concert DVD-Video titles.
Given Hendrix’s enduring popularity,
Kramer’s remixes will likely meet an
appreciative audience.

“There’s very good stuff,” says
Kramer of the Monterey Pop record-
ings. “It’s a challenge, though. Look-
ing at the list of acts over the three
days |of the festival], you can imag-
ine how it must have been getting
them all onstage. And they probably
had virtually no PA. But most sound
pretty darn good, I was very im-
pressed. Janis [Joplin] was amazing.
Jimi was phenomenal. I was really
impressed with the way the Mamas
& the Papas sounded—how tight
they were, and they had really good
musicians playing with them. When
you hear it in 5.1, you really feel as if
you're sitting out in the audience.
That’s the advantage, of course.”

PRO AUDID

Revamped Manhattan Brings

BY CHRISTOPHER WALSH

NEW YORK—A session in progress
at Avatar Studios offers the quin-
tessence of New York City. In a “New
York Minute,” a budding recording
artist and longtime recording pro-
fessionals are preparing a single
that may come to define, more than
any other, the city at this point in
its storied history.

New York City police officer
Daniel Rodriguez, who has per-
formed a rousing and poignant
rendition of “God Bless America”
at various nationally televised
events in the past two months, is
recording that song, along with
“We Will Go On,” a new tune writ-
ten by New York composer/ar-
ranger Joe Mardin, for a single due
Dec. 11 on—naturally—Manhat-
tan Records.

The single, with an album to fol-
low in January 2001, is the first
release for the newly reactivated
Manhattan Records, led by co-
VP/GMs Arif Mardin and lan Ralfini
(Studio Monitor, Billboard, Sept.
29). “We are so excited about Man-
hattan’s first release,” Arif Mardin

says. “This is a longterm artist. The
tragedy has brought him to our
attention, but he was doing this all
along. He is a classically-trained

‘We’re so privileged
to have this man
who has given some
solace and hope to
a lot of people during
these hard times.’

—ARIF MARDIN,
MANHATTAN RECORDS

and fabulous singer and a wonder-
ful person. We're looking forward
to a longterm relationship. We're
already planning our second album.
We're also so privileged to have this
man who has given some solace
and hope to a lot of people during
these hard times.”

Joe Mardin began the project at
his personal studio, using Mark of
the Unicorn’s Digital Performer

'NYPD’s Rodriguez Into Studio

MIDI sequencing production sys-
tem, creating a model with orches-
tral samples. Rodriguez then sang
“God Bless America” and “We Will
Go On” at arranger/programmer
Steve Skinner’s private studio. At
Avatar Studios, the recordings
were transferred to Pro Tools.
Orchestral overdubs were record-
ed Nov. 12, and a choir was added
Nov. 13, both in Studio A. Michael
O’'Reilly served as recording engi-
neer for the Avatar sessions. The
songs were mixed on the SSL 9000
console in Avatar’s Studio D.

The recording of “God Bless
America” was produced and ar-
ranged by Tom Scott; in addition
to writing “We Will Go On,” Joe
Mardin produced and arranged
the recording.

Proceeds from the single will go
to the Twin Towers Fund, which
will support the families of the hun-
dreds of firefighters, police officers,
Port Authority of New York and
New Jersey personnel, and New
York State Office of Court Admin-
istration personnel who lost their
lives Sept. 11.
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BILLBOARD'S NO. 1 SINGLES (NOVEMBER 17, 2001)
CATEGORY HOT 100 R&B COUNTRY RAP MODERN ROCK
TITLE FAMILY AFFAIR UGOTIT BAD ANGRY ALL THE TIME RAISE UP HOW YOU REMIND ME
Anist/ Mary J. Blige/ Usher/ Tim McGraw/ Petey Pablo/ Nickelback/
Producer Dr.Dre J. Dupri, B. M. Cox B. Gallimore, J. Stroud, T. | Timbaland R. Parashar, Nickelback
(Label) {MCA) {Arista) McGraw {Jive) {Roadrunner)
{Curb}

RECORDING STUDIO(S) RECORO ONE SOUTHSIOE OCEAN WAY MANHATTAN CENTER GREENHOUSE
{Location) {Sherman Daks, CA) (Atlanta, GA} (Nashvilte} {New York) {Burnaby, British Columbia)
Engineeris) QUAD Brian Frye Julian King Senator Jimmy 0, Steve Joey Moi

(New York) Penny

Mauricio “Veto™ Iragorri,

Chris Ribanto
CONSOLE(S)/ SSL 9000 J, SSL 8000 G+/ | SSL 4064 G+ Custom Ocean Way Neve| Neve VR 72 SSL A48 E/G
DAW(S) Pro Tools 8978
RECORDER(S) Studer A800, Studer AB27 | Sony PCM 3348 HR Sony 3348 HR Studer AB27 Pro Tools
RECORDING Quantegy 499, BASF 931 Quantegy 467 1/2° Ampex 499 Pro Tools
MEDIUM Quantegy 456
MIX DOWN STUDIO(S} RECORD ONE SOUTHSIOE RECOROD ONE MANHATTAN CENTER ARMOURY
(Location) - {Sherman Daks, CA) (Atlanta, GA) (Sherman Daks, CA) {New York) {Vancouver, British Columbia)
Engineer(s) Or. Dve Phil Tan, Jermaine Oupri Mike Shipley Timbaland, Jimmy Douglas | Randy Staub
CONSOLE(S)DAW(S) SSL 8000 G+ SSL 4063 G+ | $5L8000 G+ Neve VR 72 | SSLa0726+
RECORDER(S} Studer A800 Panasonic SV3800 Sony 3348 Studer A827 | Sony 3348, Tascam DA-88
MIX DOWN - DAT BASF DAT BASF 900 1/2” Ampex 499 Pro Tools, Quantegy DAS
MEDIUM
MASTERING BERNIE GRUNOMAN HIT FACTORY MASTERING LAB BATTERY MASTERING STERLING SOUND
(Location) {Los Angeles) {New York) {Los Angeles) {New York} {New York)
Engineer Brian Gardner Herb Powers Ooug Sax, Robert Hadley | Chaz Harper George Marino
CD/CASSETTE uni BMG WEA BMG (0]
MANUFACTURER

©2001, Billboard/BPI Communications, Hot 100, R&B & Country appear each week; Mainstream Rock, Modern Rock, Rap, Adult Contemporary, Dance Club Play, and Dance Sales rotate weekly.
Please submit material for Production Credits 1o Keith Caulfield, Telephone 323-525-2297, Fax 323-525-2394 or 323-525-2395, keaulfield@billboard.com.
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BY RAMIRO BURR

SAN ANTONIO—During turbulent
times, music can heal with lyrics
conveying unity. And messages of
peace and brotherhood have per-
haps never been more timely than
today, says Los Huracanes del Norte
accordionist/percussionist Guad-
alupe Garcia.

“El Mensaje de Oro” is the title
track and first single from Los
Huracanes’ forthcoming album on
Fonovisa, due to street Nov. 20.
Garcia says, “It has 11 different
languages at the beginning, say-
ing the same thing: ‘We want
peace on earth.””

Garcia acknowledges that it’s a
surprising theme to come from a
group that started out playing vio-
lent-themed corridos, some of
which—like “El Clavo” and “La
Dama del Rojo”"—got turned into
straight-to-video movies.

Another new step for the band is
its use of keyboards on the new bal-
lad “El Rio Rojo.” Garcia says, “It’s
the first time we’ve done such a
romantic song. It's a ballad with
acoustic guitar and a little bit of
keyboards that you won’t hear if you
don’t listen to the song closely.”

The group also included a polit-
ical corrido, “El Cambio,” which is
musically and thematically similar
to Los Tigres del Norte's recent “La
Crénica de Un Cambio.” Both

Turbulent
Huracanes
Seeking

Calm On
Fonovisa

marc -%—anthong libre
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Considered the #1 selling tropical music/salsa singer,
Marc Anthony is a multi-talented entertainer:
Grammy Award Winner, Salsa Superstar, Stage and film Actor.
First all-Spanish studio album in over 5 years.

Cat # 84617
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songs celebrate the election of
Mexican president Vicente Fox but
remind him to keep his promises.

Although Los Huracanes re-
frained from blasting Mexico’s for-
mer ruling PRI party until it was
safely out of power, the song does
go further than Los Tigres’ effort,
blaming “dinosaurs” within the
party for the 1994 assassination of
presidential candidate Luis Donal-
do Colosio.

The 12-track album consists of
Los Huracanes’ signature fare, as
well as five romantic polkas and two
narcocorridos.

One of the most consistent bands
on the norterio circuit, Los Hura-
canes—who recently renewed their
deal with Fonovisa for five more
albums—were established in 1969
in San Jose, Calif. The original
members were Asuncién Rubalcava
and Garcia brothers Heraclio, Jesus,
and Francisco, all natives of Tan-
ganzicuario, Michoacan, Mexico.
Originally called Los Cuatro del
Norte, the group had to change its
name when its lineup grew to cinco
in 1972, when 9-year-old Guadalupe
—the youngest Garcia brother—
joined the group.

While at a Berkeley, Calif., re-
cording studio thinking of possi-
bilities, an acquaintance burst into
the building, soaking wet from a
rainstorm. Garcia says, “He told us,
‘Use “huracanes,” because it’s a
bleeping hurricane out there.” And

it stuck.” Today, the lineup com- |

prises the four Garcia brothers,
Alejandro Lépez on percussion,
and Heraclio’s 19-year-old son,
Antonio, on drums.

The band honed its craft in the fer-
tile nortefio scene of the Bay Area in
the 1970s. That scene also produced
Los Tigres del Norte, Los Humildes,
and Chavela y su Grupo Express.

By the late 1970s, the group had
become a headliner, thanks to such
hits as “El Ranchero Chido,” “La
Musiquera,” and “El Corrido de
Juan Martha.” The group’s success
continued into the 1990s and solid-
ified with the 1995 corrido, “El
Gato de Chihuahua.”

One of the group’s first singles
after signing with Fonovisa in 1995,
“Chihuahua” chronicles a fugitive’s
violent escape from a police drag-
net. Written by longtime Huracanes
songwriter Martin Rubalcava, the
song quickly became the group’s
signature hit.

Garcia says, “A lot of people
[think it relates to] drugs, [to} a
narco-trafficker. Actually, the song
never says anything about drugs.
(It} starts with a beeper going off,
and I think that was a big factor in
the song’s success.”

Critics often compare the group’s
sound to that of Los Tigres, and it is
true that, sometimes, one cannot
tell the two groups’ sax and bass
riffs apart. But Los Huracanes dif-
ferentiate themselves by recording
brassy waltzes and, these days, lean-
ing more toward romantic themes.

i

RECOGNIZING POTENTIAL: In a def-
initive step toward making its mark
in the U.S., MuXXIc Latina—the
joint venture between Spain’s
Grupo Prisa and Universal—has
named veteran record executive
Marco Antonio Rubi managing
director, effective Nov. 15. Rubi
worked for many years with Melody
Records in Mexico and was instru-
mental in the development of such

artists as Enrique Iglesias, Cristian
Castro, and Lucero. After stints at
Sony and Universal, he now sees in
MuXXIc—a nascent label—an op-
portunity for change and innova-
tion. It will focus on Spanish-speak-
ing artists for a Spanish-speaking
market that he perceives to be full
of often ignored potential.

“I see in this company what I saw
many years ago in Melody,” Rubi
says. “It was a small label with a very
big media conglomerate backing it
up. You could invent things. So, it’s
very exciting. When we get results, it
will be because we did things right.
We won't get anything we don’t
actively seek.” MuXXIc will natural-
ly be fed with product from MuXXIc
in Spain. But the U.S. operation is
also actively recruiting new talent
and will likely have new names on
its roster before year-end.

Although Rubi is targeting the
entire Latin region, his main focus
will initially be on Mexico, Puerto
Rico, and the U.S. market, particu-
larly Mexican buyers within the U.S.

“We’ll produce albums to be con-
sumed by that majority and by the
Puerto Rican market,” Rubi says firm-
ly. “And when I talk about the Mexi-
can buyer, I mean at all levels. People
talk a lot about regional Mexican
music. And Los Tigres del Norte sell
a lot of albums, but so does Cristian.”

As for crossover acts, Rubi does
not discount them, but neither is he
banking on them. “Before consider-
ing the possibility of a crossover, we

by Leila Cobo

must conquer our own market,” he
says. Rubi, who replaces Angel
Peche, will be based in Miami and
report directly to Ignacio Iglesias,
GM of Gran Via Musical.

TAKING A BREAK: José Tillan, VP of
music and talent for MTV Networks
Latin America, is taking a four-
month sabbatical to travel the world.
“It’s something I've wanted to do for
a long time,” says Tillan, whose last
day of work was Nov. 14. “It’s good
for me as a person and at the same
time, my department, as profession-
als, will also grow with this experi-
ence. I'm leaving a great channel,
and I'm sure when I come back it
will be as strong—if not stronger.”

Vicente Solis, MTV Latin Ameri-
ca’s senior director of music talent,
will take over Tillan’s duties in his
absence. At the same time, Peggy
Dold has been hired as a consultant
to assist with record label/artist rela-
tion duties. Dold, who has extensive
label/artist experience, was most
recently with Crescent Moon Rec-
ords. Tillan will return to his MTV
office March 4.

IN THE WORKS: Singer and actor
Pablo Montero is recording his third
album for BMG U.S. Latin with pro-
ducer Rudy Pérez. The as-yet-untitled
disc includes a mix of pop ballads and
rancheras, including “Hay Otra en Tu
Lugar,” penned by Pérez, which will
be the theme tune of a Univision soap
slated for release next semester. Mon-
tero’s album is due in March.

IN BRIEF: Juan Gabriel’s current
U.S. tour will have an unusual guest
in New York City. Merenguero Toiio
Rosario has been invited to open up
the show . .. Kevin Ceballo is the
newest member of the eight-person
cast of Quién Mato a Héctor Lavoe?,
the musical playing in New York
City. Carlos Esteban Fonseco, for-
mer host of Telemundo show No Se
Duerma, has replaced Domingo
Quifiones in the role of Héctor
Lavoe . . . Enrique Iglesias, Shaki-
ra, and Jaci Veldsquez are the three
nominees in the Favorite Latin
artist category for the upcoming
American Music Awards, set to take
place Jan. 9. Veteran Cuban soneros
Los Fakires kicked off a 15-date
concert tour Nov. 16 at Miami
Beach's Lincoln Theater. The five-
piece ensemble, which has been
together for more than 40 years,
released its first CD, Mi Casa, Su
Casa on Casino Sounds/Line 1
Entertainment last year.
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In Mexico: The fifth edition of the Mexican Telethon is slated to take place Dec. 7-8 in different stages through-
out the country. Confirmed acts include Miguel Bosé, Alejandro Sanz, Yuri, Celso Pifia, Ana Barbara, Imanol,
Priscilla y sus Balas de Plata, Alejandra Guzman, and Tatiana. Longtime host Lucero may not be in atten-
dance this year as she is pregnant, though she has already recorded promos for the event, which is organ-
ized by Televisa and 300 other media participants. Proceeds go to Fundacién Teletén, which is set to open a
third center for handicapped children in Mexico . . . A couple of years after leaving EMI, romantic female
trio Pandora has signed with Columbia for a concept album of bolero-ranchero songs. The disc, to be pro-
duced by Guillermo Gil and with tracks written by Spaniard Manuel Alejandro, will be recorded this winter
and is set for a March release. According to Daniel Olmos, director of Columbia Mexico, Pandora and Colum-
bia may sign a longer-term contract pending the results of the release. TERESA AGUILERA

In Brazil: Brazilian executive Claudio Conde, former chairman of Sony Music Spain, is the new chairman
of WEA Brazil, while young producer Guto Campos is the new A&R director of Abril Music. Campos replaces
Joao Augusto, who left the company to be chairman of indie label DeckDisc. TOM GOMES

In Argentina: Popular folklore group Los Nocheros is riding high on the success of their Serial de Amor
album for EMI, which has already sold 215,000 units locally. A nationwide tour that included seven sold-
out shows at the 7,000-seat Luna Park arena ends Dec. 15 at downtown Buenos Aires’ polo fields. Their
new single is “Vuela una Lagrima,” a track composed by Chilean artist Alberto Plaza, who also performed
with Los Nocheros in the videoclip. MARCELO FERNANDEZ BITAR

In Panama: In the first week of October, charitable association Aldeas Infantiles S.0.S organized Una Estrel-
la por Amor, a concert to raise funds for Panamanian children. Guest artists including Myriam Hernéndez,
Danny Rivera, Omar Alfanno, Charlie Zaa, Cheo Feliciano, Alvaro Torres, and Ednita Nazario also inaugu-
rated a walk of fame during their visit. ANASTACIO PUERTAS CAICEDO

In Chile: Renowned composers Charlez Aznavour, Valeria Lynch, and Kike Santander are among those select-
ed to participate Feb. 20-25 in the 52nd Festival de Vifia del Mar. Aznavour’s “On a Tous Besoin d’Amour” will
be performed in the international contest by compatriot Alberro Garbelli. Oscar Patifio will represent Argenti-
na with the Valeria Lynch-penned song “Soy Tu Angel.” Kike Santander’s “Cémo He Podido Estar Sin Ti” will
be performed by Catalina Rodriguez . . . Dominican artist Chicho Peralta and Chilean musician Joe Vascon-
cellos collaborated in Santiago de Chile on a song for Peralta’s forthcoming album. Vasconcellos visited the
Dominican Republic last August and recorded “Ache Monina” with Peralta on percussion. SERGIO FORTUNO

Notes.

CLASSICAL SWING: It is not uncom-
mon for jazz and classical music to
walk hand-in-hand, but rarely do they
come together with the artistic and
conceptual flair found on the Classi-
cal Jazz Quartet’s Tchaikovsky's The
Nutcracker (Vertical Jazz, Nov. 13).
While the ensemble’s name is new, its
members—vibraphonist Stefon Har-
ris, pianist Kenny Barron, bassist Ron
Carter, and drummer Lewis Nash—
are among the most-respected names
in jazz. Likewise, the material they
are interpreting—Peter Ilyich
Tchaikovsky’s popular Nutcracker
ballet—is a holiday favorite, giving
non-jazz fans a compelling reason
to become acquainted with four of
jazz's finest practitioners.

Suzanne Severini, president of
Vertical Jazz, brought Harris, Bar-
ron, Carter, and Nash together for
the project, which features arrange-
ments by saxophonist/composer Bob
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Belden. “The most important thing
for me was to use musicians whose
studies had delved deeply into clas-
sical music and who genuinely loved
the Nutcracker music and wanted to
work with it,” says Severini, who co-
produced along with Belden. “It was
essential to have musicians who felt
passionate about interpreting Tchai-
kovsky, and who had an innate un-
derstanding of classical music.”

If the quartet’s name and instru-
mentation bring to mind another
classically trained jazz ensemble, the
Modern Jazz Quartet, Severini does
not mind. “It is a sound and concept
that people love,” she says, adding
that “the project’s classical nature
gives it crossover potential to reach
both jazz and classical fans. Plus, the
material is seasonal, yet very recog-
nizable, so I expect to be able to sell
it long past the holidays.”

Recorded live in the studio, direct
to two-track at New York City’s Ava-
tar Studios, most of Tchaikovsky's
The Nutcracker was committed to
tape in a single day. “The key is to
make the music immediately famil-
iar to the musicians, to arrange it
with familiar forms so that they
could begin working on it almost
immediately,” Belden explains.
“Most classical music is not about
the extrapolation of melodies, and
the ballet is a form designed to sup-
port movement and tell a storyline.
To make it work in a jazz context, |
took the most recognizable of the
melodies and put them in a context
that allowed them to swing.”

From the easygoing opening
| notes of “The Swinging Nut (Over-

by Steve Graybow

ture Miniature),” the familiar
melodies of Tchaikovsky’s ballet—
which premiered in 1892—jump
out at the listener with a bold new
sense of swing, before they are trans-
formed by the quartet’s improvisa-
tional skills. Belden’s arrangements
take the listener on a journey that
encompasses bebop, blues, and
samba, with chord changes that sub-
tly echo Oriental and Arabic scales—
“Oriental Rhythm (Chinese Dance)”
and “Bedouin Dreams (Arabian
Dance),” respectively)—giving the
music a distinct jazz flavor while
retaining the melodies and varied
moods of the original compositions.

Barron and Harris, in particular,
prove to be worthy sparring partners,

vertical jazz

weaving delicate lines around one
another. Carter and Nash provide
solid backing, with the bassist’s clas-
sical training melding seamlessly
with his improvisational skills when
he steps out to solo. “Jazz,” sums up
Belden, “is about how you set up the
musicians who are involved.”
Tchaikovsky'’s The Nutcracker is
the seventh overall release for the
year-old Vertical Jazz label, which is
distributed by Navarre. Severini
expects the disc to sell at retail for
$11.98, a price that she says “gives
consumers an incentive to make a
purchase, without having it look like
an inexpensive, budget-priced proj-
ect.” She anticipates taking the four
Classical Jazz Quartet members into
the studio again this coming April
to record a Bach-themed jazz proj-
ect with an eye on a fall 2002 release.

FOR A GOOD CAUSE: Nancy Wilson’s
first-ever Christmas release, A Nancy
Wilson Christmas (MCG Jazz/Telarc,
released Sept. 25), is more than just
a collection of the singer’s favorite
holiday songs. All proceeds from the
project benefit the Manchester
Craftsmens’ Guild, the Pittsburgh,
Pa.-based multi-discipline, minori-
ty-directed center benefiting educa-
tion programs for urban communi-
ties. “I've appreciated what the Guild
does for a long time,” Wilson says,
“and when I had the opportunity to
give something back to them for all
the work they’ve done, I could not
resist.” While the initial recording
began with Wilson’s trio, pianist
Llew Matthews, drummer Roy
McCurdy, and bassist John B. Wil-
liams, the final recording boasts
guest appearances by the New York
Voices, Monty Alexander, James
Moody, and the Dizzy Gillespie
Alumni All Star Big Band.

42

www.billboard. com

BILLBOARD NOVEMBER 24, 2001




- e e . e o — —
2 MO Y Y

Celebrating 20 Years of Fine Jazz

"

V)

Blueiﬂote@

NEW YORK

EEEEEEEEEEEEE




2

)

th éfnlu'ﬂemalxq

An Inclusive Club
With Exquisite Taste

New York’s legendary jazz showcase is one of the few places
where legends, up-and-comers and fans of the music are all treated
with equal respect. And the lines stretch around the block.

ome institutions open small and develop into

household names. New York’s Blue Note club

opened its doors in a big way on Sept. 30, 1981,
with a performance by the Nat Adderley Quintet, and,
by the time the year closed out, a who's who of jazz
royalty, including Lee Konitz, Clark Terry, Kenny
Burrell and Zoot Sims, had found their way to the
club’s stage. In the 20 years since, the Blue Note has
continued to present jazz legends and up-and-coming
talents, solidifying its name in jazz history and indeli-
bly imprinting its name on the minds of several gener-
ations of musicians and fans.

Seven nights a week, a line can be seen forming at the
Blue Note’s piano-shaped awning and snaking eastward
past the stores that neighbor the club. It is a mixed bag
of customers who embody the esoteric melting pot that

lespie

makes jazz such a unique art form. Young fans, many
in the company of their parents, stand side-by-side with
older music fans who talk excitedly about seeing the
night’s headliner perform two, 10 or 15 years prior at
the club. Tourists from out of town and abroad rub
elbows with jaded New Yorkers who pretend not to
notice the excitement being generated around them.
Inside the club, patrons are greeted by the Blue
Note's trademark royal-blue-trimmed furnishings and
gleaming wooden tables and chairs. Two hundred and
fifty jazz fans can be seated for each of the night’s two
sets, with additional seating and standing room avail-
able at the bar. The club has a full menu to choose from,
along with drinks grouped into jazz-appropriate cate-
gories such as “A Night in Tunisia,” “In a Sentimental
Mood” and “Seven Steps to Heaven.” The stage, home

BY STEVEN GRAYBOW

to innumerable performances, jam sessions and musi-
cian reunions, can fit the club’s 7-foot, 6-inch Steinway
piano and has extensions that allow it to accommodate
ensembles ranging from duos to 18-piece big bands,
complete with band boxes and music stands.

DI2’S DOMICILE, SASSY’S STAGE
Regardless of who is performing on a given night, the
patrons know they are about to hear the best musicians

jazz has to offer. 1f it is necessary to prove that point—

Dizzy Gillespie—who first performed on the Blue Note
stage on June 15, 1982—would make the club his home
away from home for the remainder of his lifetime, head-
lining there for a total of 17 week-long engagements in

just over a decade. Building upon tradition, the club

continues to host annual musical celebrations sur-

rounding the anniversary of Gillespie’s birth.

While the famous trumpeter’s name alone would for-
ever cement the club’s reputation as a top-notch venue,
consider the other names that have returned there for
multiple engagements over the past two decades: Art
Blakey, the Modern Jazz Quartet and Milt Jackson all
performed at and returned to the club to play in its
formative years. Vocalists Nancy Wilson, Betty Carter
and Sarah Vaughan have graced its stage.

The sense of history continues into the present.
Drummer Max Roach, who first headlined the Blue
Note in September 1982, continues to lead bands there,
ranging in size from trios to octets. Drummer Elvin
Jones brings his Jazz Machine to the club every year.
Saxophonist Paquito Rivera is a frequent performer.
Such young artists as singer Jane Monheit and saxo-

phonist James Carter have led bands there in recent
years, and legendary vocalists Annie Ross and Jon Hen-
dricks chose the Blue Note as the site of their first
onstage reunion in decades. Pianist Chick Corea used
the club for the New York City debut of his group Ori-
gin and recorded a week’s worth of performances there
that were released in full as the A Week at the Blue Note
boxed set (Stretch/Concord, 1998).

REUNITING COREA
Next month, Corea will make yet another of his fre-
quent returns to the Blue Note, in celebration of his
60th birthday. Over the course of three weeks, the pro-
lific Corea will reunite ensembles that he has performed
with throughout his career, including the trio with
drummer Roy Haynes and bassist Miroslav Vitous that

recorded the pianist’s classic Now He Sings, Now He Sobs
album in the late '60s, as well as the late-’80s Akoustic
Band with bassist John Patitucci and drummer Dave
Weckl. The magnitude of the event speaks for the
regard in which musicians hold the club.

In fact, the Blue Note is one of the few places where
cognoscenti, musicians and patrons are all treated with
equal respect and stand on equal footing. It is not
uncommon for music fans to find themselves sitting a
table or two away from legendary jazz musicians, enter-
tainers or record-label executives, and the headlining
performers themselves walk directly through the audi-
ence as they make their way to the stage. The Blue Note
is an oasis of equanimity. Young musicians and students,
who can at times be seen clutching their own instru-

Continued on page 49
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Love For The Room

Ray Brown
Brought
His Friends

For over half a century, Ray Brown has been one of
jazz’s most prominent and influential bass players.
Born in Pittsburgh, Brown came to New York in 1945
and met and played with Dizzy Gillespie on his first day
in the city. He became a member of Gillespie’s band and
went on to play with a who's who of notable jazz musi-
cians, including Oscar Peterson and Ella Fitzgerald. He
continues to perform with the Ray Brown Trio.

Brown first headlined at the Blue Note on Aug. 24,
1982. CEQ Danny Bensusan recalls, “Ray gave us some
valuable advice that allowed us to really make a name for
ourselves,” ultimately bringing bigger names to the Blue
Note’s stage and establishing the clug as one of New York’s
top jazz venues.

“When | first saw that room, | felt it was a good room,
it was a nice size, but they needed some upgrades if the
wanted to get the top names in jazz to play there,” recalls

8Srown at the Blue Note, with Oscar Peterson

Brown. “At the time, they had no dressing rooms and no
private bathrooms for the headliners. | sat down and had
a good talk with them, and | explained that you could not
bring top-grade people to play in a club and ask them to
get dressed in the bathroom.”

Brown says that the improvements he suggested are
changes that often need to be made in a new venue. “It
was not the club’s fault,” he stresses. “A lot of the time,

eople open an establishment, and there is so much to
f;ok after that they forget how important certain things
are. They get a cheap piano and a cheap sound system,
and they think they are set. That just does not work. The
important thing is that the Blue Note was willing to listen
to my advice, and they made the club into a very suc-
cessful venture.”

Once the Blue Note instituted Brown'’s suggested
upgrades, the bassist brought in singer Carmen McRae,
and then the Modern Jazz Quartet, to headline. “These
artists were drawing more than enough people to fill the
club,” says Brown, “so they packed the room, and the Blue
Note became a place for top musicians to play.”

Brown continues to bring his trio to the Blue Note for a
week or two every year. “They still run a good operation,”
he says. “They have good food, an excellent sound sys-
tem, and they employ a first-class sound man. The piano
is always kept tuned. Taking care of these things makes the
Blue Note a quality room. Plus, they do good advertising,
so when a musician plays there, the puﬁic always knows
about it and they are drawn fo the club.” -S.G.
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Patti Austia Rick Braun Norman Brown
Larry Carlton ndy Crawford Lea Delaria Euge Groove
Fourplay Kenny Garrett Bob James
Boney James Brad Mehldau Pat Metheny

Mark Turner Kirk Whalum

Congratulations Danny and everyone at the Blue Note, New York

From your friends at Warner Bros. Jazz

Warner Bros. JazzSpace wbjazz.com
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Q & A with Danny

BLUE NOTE

20th Anniversary

Bensusan

Blue Note’s founder and CEO, on hoWw improvisation and musicians’
advice led him to build “the jazz capital of the world”

he Blue Note’s founder and CEO, Danny Bensusan, generally stays behind the scenes, placing
T his club’s famous name and recognizable logo front-and-center in the minds of jazz fans and
musicians. Born in Morocco and raised in Israel, Bensusan came to the U.S. in 1969 after a
tenure in the Israeli army. Four years later, he launched a series of entrepreneurial ventures that led
to the opening of New York City’s Blue Note jazz club in 1981.
From his office above the club, surrounded by 20 years’ worth of memorabilia and photographs,
Bensusan spoke exclusively with Billboard, explaining how a room that defies all the traditional

expectations associated with a jazz club became known as “the jazz capital of the world.”

Looking back, it’s 1981—why a jazz club
on Third Avenue in Greenwich Village?

I bought the building in 1980, and I was not sure
what to do with it, but I felt like it was the right time to
start up a venue that had live music. 1 had owned
other bars and restaurants and had been doing busi-
ness in the Village already. At the time, clubs that did

in Greenwich Village.
BY STEVEN GRAYBOW

not have live entertainment, like dis-
cos, were not doing well; they were
fading away. It seemed like live music
was the way to go.

So why jazz?

Jazz was something we felt the
area would support. Jazz was being

studied in colleges more than ever
before, and it seemed like the
music was going to become more
popular than it had been for some
time. We were kind of scared,
because the club itself was big for a
jazz room. Most jazz clubs are Kind
of small, like the small, smoke-filled
basement that people think of. We
had a room that sat over 200 peo-
ple. We realized that we were tak-
g the jazz club to another level: a
ground-floor room, in a larger
venue. Whether or not jazz could
support a room of this size was
something we did not know. We
just gave it a shot.

Continued on page 48

Arturo Sandoval
and Turi’s Music
would like to
congratulate you.
Arturo is proud to
be part of the
history that is the
Blue Note.

LONG LIVE JAZZ!

“/,
( (
Tuni’'s Music

Enuerpriges Inc.

Your family in

Osaka and Fukuoka,

Japan

Blue=J:-Note

http://osaka-bluenote.co.jp

Blue J) Note

FUKUOKA

http://fukuoka-bluenote.com

Hanshin Blue Note, Inc

STUDIO

Thank you
for giving jazz

EVERYTHING FOR THE MUSICIAN...
EQUIPMENT RENTALS, REHEARSAL STUDIOS & SOUND SYSTEMS

* NEW YORK *LOS ANGELES
* NASHVILLE *« SAN FRANCISCO

212-627-4900

615-255-4500

57-5460

INSTRUMENT RENTALS

(OUR NEW LOCATIONS... www.sirny.com

*sMIAMI
* SEATTLE

305-576-1150

206-782-6800
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} Celebrating 20 Years of Finelazz

—_— - = = o
e

Dear Musicians, Agents, Managers, Record Labels, Media,
Vendors, Friends, Family & Valued Customers:

Normally, we leave the horn blowing to the musicians on stage, but we
would like to take this opportunity on the occasion of our 20th
Anniversary to salute all of you who have played a part making these
last twenty years such a success.

Since the Blue Note opened its doors back in the fall of 1981, we've
worked to achieve a position in the music world that would enable us
to present the best in live musical entertainment. Without your loyal
support throughout the years, we could never have reached this
moment in our history.

We would also like to thank you for making our clubs in Tokyo, Osaka
& Fukuoka, Japan and our newest member of the Blue Note family, Las
Vegas, revered shrines to jazz.

Special thanks go out to the clubs’ dedicated staff, whose professional-
ism and tireless behind-the-scenes efforts are always appreciated.

Our gratitude goes out not only to everyone one who has supported us
in achieving success in the Blue Note Jazz Clubs, but also to all of the
talented musicians who have graced our stage for the last twenty years
and all of the years to come.

It is thanks to these legends, and soon-to-be legends that we are here
celebrating this very special occasion. Indeed, jazz history is made
nightly at the Blue Note!

Top to bottom:

With heartfelt thanks,

Danny Bensusan - Owner§ CEO

Steve Bensusan - President & Booking Director |
Tsion Bensusan - Accounting Executive Director Danny Bensusan, Steven Bensusan & Tsion Bensusan



DANNY BENSUSAN

Continued from page 46

At what point did you know the club was
going to become successful?

It was rough for the first year. A lot of well-known
musicians played here, but the room was only half full.
It ook us over a year to really take off. I have to thank
Ray Brown, the bass player, for his advice. Ray told us
that we had the biggest and greatest room in New
York, but that we needed musicians who were even
more well-known to play there so we could make a
name for ourselves. Ray recommended some musi-
cians, but they were hard to get at first.

How did musicians like Dizzy Gillespie
become such strong supporters?

We treated jazz musicians on the level they deserved
to be treated. They have their own dressing room,
their own bathroom. The stage is big, and the sound

BLUE NOTE

20th Anniversary

has always been good. The jazz musicians we were
booking [back then] were legends, and we treated
them like legends. First was Dizzy Gillespie, and then
Oscar Peterson and then the Modern Jazz Quartet.
Those artists gave the club an immediate hft.

Some artists who usually played concert halls thought
it would ruin their career if they played the club. Bur it
is a different audience, and the musicians realize this
and still work here and do very well for us. Some audi-
ences go specifically to hear an artist play, and then
they go home and don’t go out again for a long time.
That is the concert-hall audience. But some people like

The Village Voice

to have a night out, have dinner, drinks, stay out a bit
longer with their friend or wife. We provide a night out
and a place where they can see these artists close up.
Lionel Hampton once said that, when he works down-
town Manhattan, he plays the Blue Note but that when
he works uptown he plays Carnegie Hall.

You created an atmosphere that is equally
supportive of the artist and the audience.

It is not only booking legends, it is the idea of put-
ting musicians back together who had not worked
together in many years, and of having musicians of all
generations and styles performing at the club. That
creates an atmosphere where musicians feel free to just
stop by and jam, because we allow things to be a bit
informal. Whenever George Benson is in New York, he
stops by to hang out, and he often plays with whoever
is headlining. Once, we had Al Jarreau, George Ben-
son, Nancy Wilson and Bobby McFerrin performing
onstage together, and it happened just because they all
were in the club that night. It has become the place for
these legends to gather.

Dizzy Gillespie used to sit in the dressing room and
play cards, whether he was performing or not. Sarah

salutes The Blue Note
on 20 Years of Excellence

36 Cooper Square New York, NY 10003
(212) 475-3333 (business and editorial) (212) 475-5555 (classified) wwww.villagevoice.com

jazz wouldn't be
jazz
without a

blue note

-

thank you for supporting our artists

TED KURLAND A/7OCATES

Congratulations!

To everyone at the Blue Note family here and abroad.

With love and friendship from everyone in
the John Levy Enterprises, Inc.
John Levy
Nancy Wilson
Vanessa Rubin

1828 Coolidge Avenue
Altadena, CA 91001
Phone: 626 / 398-8179
Fax: 626 / 398-7563

Tito Puente

Vaughan used to hang out here until morning; she
would stay here rather than return to her hotel.
Because the musicians come here to hang out, the
audience always knows that they could be in for a sur-
prise, that anyone could show up and play. It adds o
the excitement.

Was there ever a point where you thought
opening the club had been a mistake?

The first year or so, it was kind of slow, and 1 was
wondering if we had made a mistake. Once we began
booking the bigger names, the place became famous,
first in New York, and then around the world when
tourists started coming here. That was when 1 knew it
was happening, that the patience had paid off. When
the lines started forming outside for the first set each
night and then for the second set each night, it created
a buzz. Even if someone does not know about jazz,
when they see people waiting outside a club cach night
hoping to get in, it makes them wonder what is going
on, and soon they want to get inside, too.

I never thought it was not going to work. After the
first few years of business, | realized that the longer
you stick with it, the better you get. It is not a business
where you have your popular time and then you fade
away. In the music industry, you have a very loyal
audience, and, if they like the music and they like the
place, if you have a good sound system, a good atmos-
phere, good service, they will always come back. You
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“Once, we had Al Jarreau,
George Benson, Nancy
Wilson and Bobby McFerrin
performing on stage together,
and it happened just because
they were all in the club

that night.”

Getting Dizzy: Gillespie onstage

see more people coming in to experience the music—
not only|jazz fans, but people who are curious and
want a good night out. The jazz business is like a good
bottle of wine: The longer you keep with it, the better
it gets.

What can jazz fans get at the Blue Note
that they can’t get elsewhere?

We have events that you don’t usually find at jazz
clubs. We do a brunch every Saturday and Sunday
morning, which is the opposite of the late-night shows
that are expected in jazz. We put together a package,
with music, food and drinks, so people know what they
are getting, if they have never been to see live jazz
before. The club is upscale; it is an attractive room,
with good food and drinks. Just like Charlie Parker
and Dizzy Gillespie added new ideas to jazz music and
changed the face of it, we added ideas to the concept
of the jazz club.

You have a fairly extensive gift shop. How
does that fit in with promoting jazz?

As far as I know, jazz clubs did not have gift shops
before I started here. Some people might say it is too
commercial, that it has nothing to do with jazz, but
that is not true. It is not like we are making millions of
dollars on merchandising. What we are doing is deliv-
ering a message—that there is a jazz club in New York
City by the name of the Blue Note and that people
who visited the club enjoyed their experience. If some-
one has a paperweight with our logo on their desk in
their office, no matter where in the world they are,
and someone else sees it, it becomes a conversation
piece that promotes the club and promotes jazz.

How did you decide to open three Blue
Notes in Japan?

The Blue Note is about taking jazz from small,
smoky clubs and bringing it to the world. We get a lot
of tourists from Japan, and, when they return home,
they tell their friends and family about this club, that it
is someplace they must go when they are in New York.
So there was already interest in Japan in both the Blue
Note and in jazz. I see it as a chance for young musi-
cians to play abroad, to get more work abroad and to
be able to play there in a nice venue. Now, you don’t
have to reach the level of playing in a concert hall to
play jazz in Japan. Plus, almost every jazz legend works

in Japan, so [ knew there had to be a demand for a
good jazz club. And, if there is a jazz club in Japan, or
anyplace else, it might as well be a Blue Note.

What can we expect from the Blue Note in
the future?

We are talking to some people in Australia about a
possible Blue Note franchise there, and to some people
about a club in Milan. We are always looking for places
where there is an audience that loves jazz, because, if
there is interest in the music, there should be a club to
support the music.

So, are you the world’s biggest jazz fan?

I started the Blue Note as a business venture, that is
the truth. When I started out, I liked listening to jazz
once in a while, but over the years I've grown to love
it. When you are around these wonderful artists, you
cannot help but want to get closer to them. And you
absolutely cannot hear this music every night without
falling in love with it. ®

INCLUSIVE CLUB
Continued from page 44

ments, often come to the club to see their heroes in the
most intimate of settings.

NURTURING THE NEW

And, while featuring the music’s most visible artists
has made the Blue Note a household name among jazz
fans, the club never forgets the importance of nurtur-
ing new artists as it hosts performances by up-and-com-
ing jazz artists every Monday night. Furthermore, in a
tradition that echoes the late-night jam sessions that
shaped jazz history in the midtown New York City jazz
clubs of the '40s and ’50s, the Blue Note hosts late- -night
Jam sessions following the headliner’s final set every Fri-
day and Saturday night. Lasting until 4 a.m., they allow
musicians of all levels to group together and perform
Continued on puge 50
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TOKYO

WORLD’S FINEST JAZZ CLUB & RESTAURANT

We Lowe Jén f

COMING SOON

" 11/26-12/1 TAKE6 12/2 PARA:DISO 12/4&12/5,12/7-12/9 BOBBY CALDWELL 12/10-12/15 MICHAEL BRECKER QUARTET

12/17-12/22 DAVID SANBORN 12/23-12/27 HERBIE HANCOCK 12/28-12/31 "JAZZ ALL-STAR" BIG BAND ~dedicated to Dizzy Gillespie~
2002 1/7-1/12 RICHARD BONA 1/14-1/19 TOMMY FLANAGAN TRIO 1/28-1/30 BET-E & STEF 1/31-2/2 MIKE STERN BAND

2/4-2/9 Us3 2/18-2/23 STEVE LUKATHER, SIMON PHILLIPS, MELVIN DAVIS and JEFF BABKO 2/25-3/2 MARCUS MILLER

CALL 81-3-5485-0088 http://www.bluenote.co.jp

SHOWTIMES : 7:00P.M.&9:30PM. 6-3-16, RAIKA Bldg., Minamiaoyama, Minato-ku, Tokyo 107-0062, Japan

Information

adding: blue dining & bar with modern and elassic atmosphere behind Blue Note Tokyo  1.81-3-5185-2266 ' www.addingblue.com
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INCLUSIVE CLUB

Continued from page +9

on the legendary stage.

In July 1998, the Blue Note launched a record label,
Half Note Records, which has released 14 Live at the Blue
Note discs, along with non-club related recordings by
Hampton, violinist Miri Ben-Ari, singer Ben E. King,
bassist Roland Guerin, guitarist Mordy Ferber and trum-
peter Mac Gollehon. Ten additional titles are currently
being planned for future release. Half Note discs are
available at major retailers, as well as at the club’s own
gift shop, which sells 'F-shirts and paraphernalia bearing
the Blue Note logo.

TAKING THE NOTE ON THE ROAD
The Blue Note franchise expanded its international
reach on Nov. 26, 1988, with the opening of its first
Japanese club, located in "lokyo. Additional Blue Notes

BLUE

20th Anniversary

opened in Osaka and Fukuoka in 1990. A Las Vegas
Blue Note opened last year as part of the Aladdin
Hotel/Desert Passage Entertainment Complex, and fur-
ther U.S. and international locations are in the planning
stages.

History has been made at New York City’s Blue Note
club, and history continues to be made there. While
many other venues have opened and shut their doors in
the past two decades, the Blue Note continues to pres-
ent the best that jazz has to offer, in a setting that pro-
vides a link with the music’s illustrious past while look-
ing firmly toward its bright future. B

~ CONGRATULATIONS TO THE
BLUE NOTE

| ON YOUR

| 20TH ANNIVERSARY

Many, many
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To Danny, Steve, Sal, and everyone at the
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From Mike and Darryl

#
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Steve Remote & Aura Sonic Ltd.,

would like to congratulate all our
friends at The Blue Note Jazz Club

for 20 years of live music & memories

AuradoniclLtd.com
the home of ASL Mobile & Locarion Producrion

NOTE& A Club That

Works For
Working
Musicians

Local jazzmen appreciate how the Blue Note
allows them to bring their music to an ever-

widening audience and build career momentum.

with its late-night jam sessions, Monday night show-
cases and reputation as a hangout for jazz musi-
cians, New York’s Blue Note has been influential in
launching and building the careers of many musicians
based in and around the city. Both trumpeter Mac Golle-
hon and drummer/composer Will Calhoun explain how
the club’s dedication to the working musician allowed
them to bring their music to an ever-widening audience.

“When | first came to New York, | started going o the
Blue Note's jam sessions,” recalls Gollehon. “It was a great
opportunity to work on my chops in a live sefting and to
meet other musicians.” Gollehon eventually played a Mon-
day night gig at the club, which was recorded and released
on the Ha|?Note compilation
Late Night at the Blue Note. |

Due to the response he &
received from the Monday
night sessions, Gollehon was
invited to perform at the
club’s weekend brunches
with his group the Smokin’
Section. At the time, he was
working on new arrange-
ments o? classic material by
the late bebop trumpeter §
Fats Navarro, and much of
the music was developed in |
front of the brunch audi- [FEESARNS=S
ences, leading to his Half [, =,
Note recording In The Spir- *o "“M’
it of Fats Navarro, released IESAsbacil
earlier this year.

“As a result of the attention that my Fats Navarro record
got, | was able fo play a full week at the Blue Note, split-
ting a bill with Maynard Ferguson, and came back for a
week several months later on a bill with McCoy Tyner,”
says Gollehon. “By nurturing my music and giving me a
place to work in front of an audience, [the Blue Note] built
a momentum for my career.”

Drummer Calhoun, known for his work as a foundin
member of the rock band Living Colour, had performeg
with numerous jazz luminaries in Europe when the Blue
Note approached him with the possibility of assembling a
band specifically to perform at the New York club. "ﬁ1e
Blue Note gave me the opportuniii to put together a band
with the musicians | wanted to work with, and to have peo-
ple come see us in a respectable venue where the audi-
ence knows they are coming to see top jazz artists,” says
Calhoun.

After assembling a band and playing the club, Calhoun
was approached Ey Half Note to record a second gig at
the club. “They allowed me to bypass the typical troubles
associated with putting a band together and getting a
recording out,” recalls Calhoun. “I did not have to run
around knocking on doors or have to prove to people that
| could play redl jazz. | did not have anyone tell me that
they would only put out a record if | used musicians they
wanted me to use, or if | played music they thought | should
play. | played the music that represents who | am as an
artist, | have a venue to bring my band fo, and | have a CD
out that people who enjoy t?ue music can buy.”

Calhoun adds that the club further enhances the artist’s
profile “by having a lot of posters and advertising around
town. They also build a community among the artists,
record labels and jazz writers, so, when a writer is infer-
ested in an artist, they don't just review the show. They
come down fo the club, meet the musicians, and everyone
hangs out together. It is a sharing between everyone
invoﬂed that you rarely find anyplace else.” —S.G.
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Looking Forward to Recording
Live at the Biue Note for the Next 20 Years.
Gongratulations !
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Times Square

e e eritn e - Blues Club New York
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Calendar

NOVEMBER
Nov. 17, Third Annual Urban Music
Forum, presented by the Philadelphia
chapter of the National Academy of
Recording Arts and Sciences, University

of the Arts, Philadelphia. 215-985-5411.

Nov. 19, Shortlist of Music Prize
Event, Knitting Factory, Los Angeles.
323-463-0204.

Nov. 27, How to Make Money in the
Music Industry From a Producer’s Per-
spective, presented by ASCAP, ASCAP
building, New York City. 212-621-6485.

Nov. 30-Dec. 2, Caribbean Music Expo
2001, Renaissance Jamaica Grande
Hotel, Jamaica. 246-436-0578.

Congratulations
to
Danny Bensusan
and the
Blue Note
for
20 Great Years of Success
and
Jazz Entertainment in
New York

Frank S. Umbrino, CPA
Louis P.
And

Staff

Salzano

DECEMBER

Dec. 2, Second Annual My VH1 Music
Awards, Shrine Auditorium, Los Ange-
les. 212-258-7800.

Dec. 4, Recording Academy New York
Heroes Awards, Roosevelt Hotel, New
York City. 212-245-5440.

Dec. 4, The Circle, Musical Theater
Works, New York City. 516-621-6424.

Dec. 4, 12th Annual Billboard Music
Awards, MGM Grand Hotel, Las Vegas.
646-654-4660.

Dec. 5, Chicago Heroes Awards, pre-
sented by the Chicago chapter of the
National Academy of Recording Arts and
Sciences, Adler Planetarium, Chicago.
312-786-1121.

Dec. 6, Entertainment Law: The Year
in Review, presented by Stan Soocher
and the Nashville Bar Assn., ASCAP
headquarters, Nashville. 615-242-9272.

Dec. 6-8, 2001 Aspen Artist Devel-
opment Conference, St. Regis Aspen,
Aspen, Colo. 970-544-8292.

Dec. 8, Third Annual T.J. Martell
Foundation Family Day, Basketball City,
New York City. 800-785-2873.

Dec. 11, 40th Songwriter Showcase,
presented by the Songwriters Hall of Fame,
Makor, New York City. 212-957-9230.

Dec. 19, Entertainment Lawyers: How
to Find One and What to Expect, present-
ed by California Lawyers for the Arts, Ken
Edwards Center, Santa Monica, Calif. 310-
998-5590.

Submit items for Lifelines, Good
Works, and Calendar to Jill Pesselnick
at Billboard, 5055 Wilshire Blvd., Los
Angeles, Calif. 90036 or to jpessel-

CELEBRITY AUCTION: Universal Music
Enterprises has donated a number of
celebrity items for eBay’s Auction for
America. Included in the first round
of bidding is a newly transcribed and
signed lyric sheet of “Peace Train” by
Yusuf Islam (formerly known as Cat
Stevens), a signed lithograph of
Elton John’s latest album cover, and
signed albums from Rick James, the
Commodores, Smokey Robinson,
Barry White, and others. Beginning
Nov. 5, items will be available for bid-
ding during a 10-day period. Addi-
tional items will be featured through-
out the rest of the year. Closing bids
will be donated to the September
11th Fund, the Twin Towers Fund,
the American Red Cross, and the
New York State World Trade Center
Relief Fund. Contact: Amy Gardner
at 310-865-9804.

INDIE ROCK RELEASE: Fire-tone
Records will release /ndie Rock
Unites . . . Vol. 1 Nov. 27 to benefit
the Juvenile Diabetes Foundation.
The 16-track CD primarily features
songs from such Chicago-area bands
as Frisbie, Milkplow, I-Decline,
Brain Rakes, and Team Rock-It. A
benefit concert aiding the founda-
tion will also take place Nov. 21 at
New York City’s Mercury Lounge.

the Red King, Kitty in the Tree, and
the Churchills. Contact: Paula Don-
ner at 404-577-8686.

KIDS’ CHARITIES: Sarah Ferguson,
George Jones, David Cassidy, and
Reggie Jackson will kick off an online
auction at sothebys.com by unveiling
the Macy’s Christmas display window
in New York City Dec. 4. The window
will feature the original Santa Claus
suit from the film Miracle on 34th
Street. The Sotheby’s auction, which
runs through Dec. 13, benefits kid-
scharities.org, an organization aiding
such groups as City of Hope, Special
Olympics, and Chances for Children.
It will feature such items as a boxing
lesson with Sugar Ray Leonard, a
special Harry Potter coin, and TV
walk-on parts. A cocktail reception
and live auction will also take place
Dec. 6 at Sotheby’s in New York City.
A portion of the ticket proceeds from
the event will aid the Duchess of
York’s 911 Fund, the National Orga-
nization for Victim Assistance, and
the Families of Freedom Scholarship
Fund. Contact: George S. Bendele at
818-905-5511.

ART KITS: The Arts in Education Aid
Council and the Canoga Park Youth
Arts Center are collecting arts and
crafts kits for southern California
children living in shelters this
Christmas. Unwrapped kits may be
brought to the Canoga Park Youth
Arts Center between Dec. 1 and Dec.
15. Contact: Spike Dolomite Ward
at 818-705-8758.

nick@billboard.com. The show’s featured artists include
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Happy 20th Anniversary
And Continued Success

Blue n Note (NY)

CHARMER INDUSTRIES

Girl, Kaya Simone, to Lydia Sher-
wood and Ron Bally, Nov. 1 in Tuc-
son, Ariz. Mother is president of
Presto Public Relations. Father is
warehouse manager for Boomerang
Music Recyclers.

Boy, Rapson Owen, to Lisa and Andy
Hackman, Nov. 2 in Los Angeles.
Mother is national promotion direc-
tor for Virgin.

MARRIAGES
Chalee Tennison to Mark Gillespie,
Nov. 10 in Pigeon Forge, Tenn. Bride
is a Warner Bros. recording artist.
Groom is a guitar player in Tenni-
son’s band.

DEATHS
Peter Glen, 62, of natural causes, Oct.
3 in Cloverdale, Calif. Glen was a
retail consultant/consumer activist/
motivational speaker/author who
became known for his speech at the

1987 convention sponsored by the
National Assn. of Recording Mer-
chandisers (NARM) appraising the
state of music retailing. He went on
to speak at future NARM meetings
and for the Video Software Dealers
Assn. Glen was preparing a keynote
for NARM’s 2002 convention. He fre-
quently acted as a keynote for the
Retail Advertising Conference and
received the group’s Hall of Fame
Lifetime Achievement Award in 1999.
Donations in Glen's name may be
sent to the C.A.R.E. Foundation, P.O.
Box 781, Cloverdale, Calif. 95425.

Champ Hood, 49, of cancer, Nov. 3
in Austin. Hood was a singer/song-
writer/musician who worked with
such artists as Lyle Lovett, Kelly
Willis, and Willis Alan Ramsey. He
was the leader of an acoustic band
first known as the Threadgill Trou-
badours and later as Champ Hood &
the Troubadours, and he was also a
member of Uncle Walt’s Band in the
1970s. Hood had been working on
his first solo album. He is survived
by his brother and a son.

Lillie Maude Collins Bonsall, be-
lieved to have been in her 70s, of
complications from diabetes, Oct. 23
in Philadelphia. Bonsall was the
mother of Oak Ridge Boy Joe Bon-
sall. In addition to her son, she is
survived by a daughter.
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g the 1970s, more records

/' were sold per capita in Swe-

/' den than in any other coun-
AL try in the world, making it
an important test market for
music prior to release in Europe
and elsewhere. More recently,
Sweden has taken on a new role
in the global music business, as
the source of songs and sounds
that have reached fans world-
wide. This country of 9 million
now ranks behind only the U.S.
and the U.K. as a source of inter-
national repertoire, thanks in
part to Swedish co-productions
of U.S. hits like 'N Sync’s Celebri-
ty and Britney Spears’ Britney.

Veteran observers of the
Swedish scene can pinpoint the
country’s accession on the inter-
national scene to the day. On April
6, 1974, Abba won the Eurovision
song contest with “Waterloo,” the
first of many hits to come. On that
same date, the Swedish group
Blue Swede topped the Billbeard
Hot 100 with its version of
“Hooked on a Feeling.”

Abba showed the world that
million-selling pop records didn’t
have to originate in the U.S. or
the U.K. Atter the group’s hevday
in the '70s came the break-
through of Roxette in the "80s,
and the hits of Ace of Base, the
Cardigans and Robyn in the "90s.

Although talent abounds
throughout Sweden, most of it is
centered in Stockholm, the coun-
try's capital and largest city. Nes-
tled on the western coast of the
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The recent success of Stockholm’s songwriters and production teams has taken the pop
world by storm, but will homegrown acts be able to reap the benefits?

BY JEFFREY DE HART

Baltic Sea between
the mainland and
the thousands of
islands scattered
throughout its pic-
turesque archipel-
ago, Stockholm
indeed brims with
promise.

Stockholm’s cit-
izens, like those
throughout Swe-
den, benefit from
one of the world’s
finest educational systems. That
explains, in part, the country’s
international music success. Young
people have extensive opportuni-
ties to studv and experience
music, and mastery of the English
language is a must. Add in the
long, dark, cold winters, and
you've got a setting that nurtures
the creative arts, indluding some
of the finest music that can be
offered to the world.

STAGES OF DEVELOPMENT
The live-music scene in Stoek-

holm today is something of a

contradiction. The city's inhabi-

tants, about 1 million, strongly
support performances by inter-
national touring superstars.
Stockholm hosts more shows
than many major cities in the
U.S. or Europe, and open-minded
audiences are often among the
first to take new trends to heart.
But, ironically, some complain
there are insufficient smaller
venues suitable for the develop-
ment of local talent.

“We need places for rehearsals
and stages to perform on in order
to develop the talent,” says Ola
Hakansson, founder and CEQ of
Stockholm Records. “We must have

a better live scene;
there aren’t many
places where you
can see [an up-
coming local]
band.”

Thomas Jo-
hansson, manag-
ing director of the
concert-promotion
company EMA
Telstar, is less
critical of the sit-
uation. “Stock-

holm has a rather good balance
of big and small venues, only lack-
ing a regular rock stage with
room for an audience of about
800 people,” he says. It seems,
however, that will be changing.
Johansson has a veteran’s view
of Stockholm and the Swedish
music business that few can
match. He founded EMA Telstar
(today owned by U.S.-based
Clear Channel Entertainment)
some 30 years ago. He recalls
when the local music scene was
born in Stockholm’s clubs and
concert halls in the mid-"60s.
Among the most successful acts

of that era were rock bands Tages
and the Hep Stars, the latter tea-
turing keyboard player and bud-
ding songwriter Benny Anders-
son, co-founder of Abba.

Johansson started his business
presenting bands like these but
also promoted the likes of Jimi
Hendrix, the Doors and Janis
Joplin in the '60s and the Eagles,
Manfred Mann and Bob Marley
& the Wailers in the "70s. He has
not only been responsible for
bringing international acts to
Sweden, but also for taking
Swedish acts like Abba and Rox-
ette to the world. His current
optimism about the development
of Stockholm’s live scene is
shared by some leading record-
company executives.

“People are working right now
on creating good venues,” says
Gert Holmfred, managing direc-
tor of Universal Music Sweden.
“I know that a new venue is
being worked on at Kulturhuset
[The Culture House], and a new
venue is being launched right
now in Sédermalm at Slussen
[south of Stockholm]. In the past
six months, there has been a lot
of focus on the live scene.”

RADIO, RETAIL PLATFORMS
Of course, media exposure is
even more crucial for artist devel-
opment, and the media land-
scape in Sweden has changed

drastically in recent years.
“For many years, we didn’t
Continued on page 56
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leaming Up &
Making Hits

Stockholm has been a hotbed of pop songwriting and pro-
ducing in recent years, with the Swedish touch credited
for the multiplatinum success of Britney Spears, the Back-
street Boys, 'N Sync and others. Billboard correspondent

JEFFREY DE HART offers

a selective look at some
of the most noteworthy
production/songwriting
teams in Stockholm today.

MARATONE

Since the dissolution of the
famed Cheiron Studios hit facto-
ry, which had been set up by Tom
Talomaa and the Lue Dag Volle
(aka Denniz Pop), Maratone has
been the new home of Max Mar-
tin, Talomaa and partner Rami
Yacoub. The studio continues to
boast the platinum touch of its
predecessor. During the 2000
chart year, Martin ranked as the
third-most successful songwriter
on the Hot 100 and the ninth
most-successtul producer for his
work with the Jive/Zomba teen-
pop stable, among others. Martin
formed his partnership with

Max Martin

DJ/producer Pop in the early "90s.
logether, the two almost single-
handedly put Sweden back on the
international pop map with their
production and songwriting for
Rednex, Ace of Base, Leila K., the
Backstreet Bovs, "N Sync, Robyn
and dive. In 1996, Zomba Music
Furopean A&R chief Martin
Dodd struck a five-year deal with
Cheiron, which led to the
Swedish-flavored platinum streak
lor the Jive label. Zomba's rela-
tionship continues with Mara-
tone. Following Pop’s death in
1998, Martin tcamed up with
Yacoub, and their first collabora-
tion was Britney Spears’ ... Baby,
One More Time.” Since then, the
two have worked together on
projects for F-vpe, Westlife and
the Backstreet Boys. Martin
prefers to remain out of the
media spotlight: “Not my job,” he

quipped to Time magazine. In-

deed, Martun has busted himself

writing with or for artists such as
Bryan Adams, Celine Dion and
Bon Jovi.

THE LOCATION

Literally taking over the site of

Cheiron Studios, songwriter
producers Andreas Carlsson,
Kristian Lundin and Jake Schulze
assumed the lease of their former
home and opened their own stu-
dio under the name The Loca-
tion. “The name comes from the
feeling of this being the most
important thing, because every-
thing within these walls is magic,”
says Carlsson, a Warner/Chappell
writer. “So we decided we wanted
1o keep the same place and same

Andreas Carlsson

atmosphere.”  Lundin  and
Schulze are currently negotiating
new publisher affiliations. Invited
by Denniz Pop to join Cheiron,
Carlsson, Lundin and Schulze
first worked together on ’N Sync’s
“Bye Bye Bye.” The three have
written and/or produced songs
with cach other, as well as others
on the Cheiron crew, including
Pop and Max Martin, for Swedish
arusts such as E-lype and Papa
Dee and international artists such
as Westlife, Steps and Laura
Pausini. They can claim credit for
sales of more than 100 million
records, thanks to songs like
Celine Dion’s “That’s the Way ht
Is,” Britney Spears’ “Born to
Make You Happy” and the Back-
street Boys” “Quit Playing Games
With My Heart.”

MURLYN MUSIC GROUP
With an impressive roster of 38
writers and producers, Murlyn
Music Group turns out hits for
the likes of Celine Dion, Marc
Continued on page 56
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anderson records
www.andersonrecords.se
Marie Ledin, managing director
Artists: Tomas Ledin, Eva
Dahlgren, Irida, Jenny
Ohlund, Erik Lofmarck, Cor-
nelia, Michael B. Tretow

BMG sweden

www.bmg.se

Bjorn Lindborg, VI’

Artists: Sahara Hotnights, Laila
Adele, Alcazar, Backyard
Babies, Barusta, Lisa Ekdahl,
Louise Hollsten, Jay-Jay Johan-
son, Kaah, Kent, Paus, Robyn,
The Wannadies, Yvonne

BONnnier /\mlg() MUSIC
Group

www.bonniermusic.net

www.amigo.se

Jonas Siljemark, CEQ);
Frederik Boquist, managing
director, Amigo

Artists: (Bonnier) Markoolio,
Antique, Lutricia McNeal,
Excellence, Shebang, Joakim
Hillson, Mats Ronander, Tin
Yan Alley, Carl Johan Vallgven,
Anné, Genie, lda, Locatellis,
Remedeely, Tess, Poppis;
{Amigo) Lena Willemavk, Ale
Moller, Groupa, Mats Edén,
Swép, Siilta, Tilja, Rena Rama,
Jonas Knutsson, Bengt Berger,
Mathias Landaeus, Mattias
Windemo, Lars Hollmer, Samla
Mammas Manna, Bengt Berger
Old School, Nomads, Sven
Zetierberg

niesel music

www.dieselmusic.se

Torbjorn Sten,
president & creative director

Artists: André de Lang, Black-
nuss, Fagle-Eye Cherry, Esb-
Jjorn Svensson ‘1io, Kevima,
Koop, Lisa Nilsson, Mauro
Scoceo, Rebecca Facey, Solaroid,
Stephen Simmonds, Titiyo

edel records sweden

www.edel.se

Michael Manasse,
managing director

Artists: Da Buzz, Black & Becker,
Lia Ancreen, April ‘lears;
{Daion) Andy Philer, Lisa Ryd-
berg, Lovisa Wangren; (Fluid)
Earthbound, "lelescope

eMi svenska

www.emi.se

Stefan Gullberg, managing director

Artists: Roxette, Bjorn Skifs, Fre,
Shimoli, Viktoria Tolstoy,
Standfast, Charlie’s Magazine,
The Plan, Magnus Lindberg,
Marie Fredriksson, Pernilla
Andersson, Rikard Wolll,

Staffan Hellstrand, Ken, Totta
Nislund, Kaah, Ulf Lundell,
Mustash, Luciano Peirone,
Rockmonster, Ann-Lie Rydé,
Sara, Svante Thuresson, Josef
Zackrisson; (Frituna) Vikingar-
na, Sven-Ingvars, Lasse Ste-
fanz, Monia, Lasse Berghagen,
Tommys, Fernandoz, Danne
Sudhed, Black Jack, Roland
Cedermark, Lotta Engbergs,
Helen, Géanget

EVA Records
www.absolute.nu

Niklas Ehring, managing director
Releases: compilation albums

gazell records

www.gazellmusic.se

Dag Haggqvist,
managing director

Artists: 'The Real Group, Claes
Janson, Sliding Hammers, Sofi
Hellborg, Georg Wadenius &
Doug Katsaros, Sanna Nielsen,
Rune Ofwerman Trio, Hatuey,
4Hands—Mats Norrefalk &
Borje Sandquist, Okay Temiz,
Peter Carlsson & Bla Grodor-
na, Ville Pusa, Slam Creepers

MONO MUSIC

www.monomusic.se

Gorel Hanser, VP

Artists: Benny Andersson, Josefin
Nilsson, Tommy Korberg, Orsa
Spelmiin, Gorel Crona, Kalle
Moraeus

Music Network records
Group (MNW)

www.mnw.se

Niklas Nyman, CEQO

Artists: Bosson, Papa Dee, The
Perishers, Silverbullit, Prime
sth, Stefan Sundstrom, Eld-
kvarn, Masayah, K-Pist, Rogev
Pontare, Dark Funeral, Wolf,
Maryslim

playground music
www.playgroundmusic.com
Torgny Sj66, managing director
Artists: Lllinor, Le Fox, Promoe,
22-Pistepirkko, Mark Ryan

Reactive Mmusic

www.reactivemusic.com

Lars Ryen, managing divector

Artists: Paralive, Phasio, Mercy,
Rubbertribe, Mercy, West of
Eden, Red Mode

sony Music sweden

www.sonymusic.se

Per Sundin, managing director

Artists: Jennie Lofgren, Isak,
Rebecca Facey, Patrik Isaksson,
Lisa Nilsson, Awa, leddybears
Sthlm, Magnus Uggla, Bo
Kaspers Orkester, Peter Joback

swedish gecord
companies

stockholm records

www.stockholmrecords.com

Ola Hakansson, founder/CEQ

Artists: A Camp, A¥leens, Ain-
busk, Antiloop, Army of Lovers,
The Cardigans, Dee, F-1ype,
The Facer, Jerry Williams, The
Klerks, Little Chris, LOK,
Mendez, Lisa Miskovsky, Ndid,
Pain, Pinocchio, Richi M, Frida
Snell, Stakka Bo

universal Music sweden

www.universalmusic.se

Gert Holmfred, managing director

Artists: (Polar) Abba, Infinite
Mass, Chana, Anders Widmark,
Dilba, Emilia, Emma Nilsdotter,
Frederik Kempe, Josefine,
Lambretta, Maarja, Prawn,
Hellacopters; (Sonet) Carola,
Komeda, Lars Winnerback,
Martin, Nordman, Sverige,
Sylvia, Vrethammer, Tommy
Kérnberg; (Sprinkler) Dimboc-
s, Lilleman

vz Music scandinavia
www.V2music.com
Helen McLaughlin,
general manager
Artists: Eskobar, Caroline al’
Ugglas, Ida Kristin, Solomon

virgin records sweden

www.virgin.se

Asa Térneryd, managing director

Artists: Camilla Brinck, The .~‘:rk,
Hakan Hellstrom, Fattaru, Asa
Jinder, Nicolai Dunger, Marcus
Schenkenberg, Broder Daniel,
Svek, Johan Stengdrd, Mynta;
(Redline) Latin Kings, Fattaru

warner Music sweden

www.warnermusic.se

Sanji Tandan, managing director

Artists: Andreas Johnson, Bad
Cash Quartet, Blomstertid,
Christian Falk, Daniel Lemma,
Dr. MacDoo, Flectric Banana
Band, Janne Schaffer, Kinnda,
Kungers, Magnus Carlson,
Mods Trilogin, Molle, Niklas
Stromstedt, Olle 1jungstréom,
Rebecka Tornqvist, Regina
Lund, Rent, Tanya Stephens,
Soundtrack of Our Lives,
Thomas Di Leva, Tina Ahlin,
Titityo, 'T'], Tomas Anderson
Wij, Transjoik, Triptvk, Uno

zomba records sweden

www.zomba.se

Kenneth Ruiz Davila,
managing director

Artists: (Jive) Robyn, Jessica Folk-
er, Rednex, Twin; (Music for
Nations) Hardcore Superstar,
Entombed, Witchery, Opeth,
Candlemass, Dispatched,
Haystack, Lost Horizon, Spiri-
tual Beggars
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SWEDEN RISING

Continued from page 53

have commercial radio,” Johans-
son says. “I think that’s both
good and bad. [State-owned
radio} so monopolized that if you
didn’t get it played that was it,
there wasn’t anywhere else to
go.” 1t's ironic, then, that com-
mercial radio shies away from
most Swedish hip-hop and that
state-run P3 Radio breaks most
of the music in that genre.

The printed press also plays a
key role. “Generally speaking, the
press here has been interested,
knowledgeable and keen, and
that’s why bands have broken

here faster than in other parts of

the world,” says Hikansson.
“When it comes to hard rock and
new pop, it has happened here
quicker, basically because there
were people who have been
interested and wrote about it.”
Universal’s Holmfired agrees.
“The press is one of the few
important platforms to start an
artist’s career,” he says. “Lille-
man, a Swedish R&B/hip-hop
act, has been broken purely by
press and video. Radio has not
really been involved, except for

national radio P3 playing a song.”
Lilleman is considered to be one
of Sweden’s hottest acts now, basi-
cally without any support from
commercial radio.

The growth of retail in Stock-
holm and elsewhere in Sweden
has also contributed to the suc-
cess of local acts domestically. It
doesn’t hurt that the largest
(lcparctmem-sl()rc chain in Swe-
den, Ahléns, continues to domi-
nate the music retail market,
despite the growth of music-
focused retailers like Mega.

“Ahléns is by all means the
most important retail chain,”

Ola Hakansson

Holmfred says, “but chains like
Mix are getting stronger, and
Rocks and Skivlagret, as well. |

think we will see more record
chains building in the next peri-
od.” Stockholm has a long histo-
ry of specialty vinyl shops, as
well.

Ultimately, it’s the talent itself
that sells records. And, despite
the focus on Stockholm’s song-
writing and production teams in
recent years, some artists are on
the verge of breaking out inter-
nationally. A¥Teens are the most
recent example of U.S. success
by a Swedish act, but acts such as
Bosson, the Hives, Alcazar, Jessi-
ca Folker and the (Internation-
al) Noise Conspiracy have been

Fhomas _Johansson

making international waves as
well. Thomas Rusiak’s Swedish
hits “Whole Lot of Things” and

“Hiphopper” have been includ-
ed, respectively, on the U.S.
sounduracks for One Night at
McCool’s and Jay & Silent Bob
Strike Back.

BOY BAND FEVER

In Europe, among the Swedish
acts gaining attention are Lisa
Miskovsky, Eskobar, the Ark, Mil-
lencolin and Titiyo.

Titiyo lives in Stockholm and,
although she is the sister of Eagle-
Eye and Neneh Cherry, she’s
earned recognition in her own
right. She has had much critical
acclaim for her previous three
R&B albums, winning a Swedish
Grammy nomination or award
for each release, all while build-
ing a European fan base. Her sin-
gle “Come Along” is developing
into a hit across Europe.

“I really want to do Europe,
but America... I don’t know; 1
don’t know anything about the
market,” she says. “It scares me a
little. Everybody I know who has
had a career in America has come
home a nervous wreck because
they’ve been working so hard.
You can work your ass oft'but still
not cover the whole country.”
The limited success of her Arista

single “My Body Says Yes,” back
in 1991, on the Hot 100, and the
compromises demanded by the
U.S. label turned her off, she
says. Her view is somewhat typi-
cal for Swedish artists who may
have veached a higher level of
artistic independence than Amer-
ican counterparts before they
start recording.

“The record industry wants a
certain type of artist to promote,
and it is easier to promote a good-
looking 19-year-old kid than a 42-
year-old man,” says Johansson.
“It’s faster to make money with
streamlined, manufactured things
than to breed a new rock band.”

Perhaps this helps explain
the rise in Stockholm of the
songwriting/production teams that
have been taking the pop world by
storm. It is no secret that, as the
Stockholm scene developed over
the years, the focus has shifted
away from the export of recording
artists to pop productions.

Some would argue that it is
harder to find talented artists
than it is to find writers or pro-
ducers and, therefore, these
teams have focused their talents
on foreign artists.

Continued on page 58
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MAKING HITS
Continued from page 54

Anthony, Robyn, Jennifer Lopez
and Sting, with songs pending for
artists such as TLC and Whitney

Houston. Among the cream of

the cvop of Murlyn’s talent is
founder Anders “Bag” Bagge, his
partner Arnthor Bivgisson and
“groove whiz” Christian “Blood-
shy” Carlsson. Bagge is published
by EMI, but Murlyn Songs is
administered and subpublished
by Universal Music Publishing.
Both Bagge and Birgisson are
singers, keyboardists and song-
writers, but, in the studio, Birgis-
son is the guy who sits behind the
mixing console. “We're not a fac-
tory,” Birgisson says. “Everything
is handmade and nurtured, but
it's not vocket science.” The duo
writes most of the songs as a team
and often brings in American and
British lyricists to collaborate.
“We pretty much work up a track
idea—a melody, a concept and a
hook—and then they come in
and we put it all together,” he
says. The team usually has a spe-
cific artist in mind when writing,
but many times a song will end
up with a difterent artist. Murlyn
co-founder Christian Wahlberg
heads up production and pitch-
es the songs to A&R at labels,
while Pelle Lidell takes care of the
in-house publishing arm and
places songs in movies and com-
menrcials. Work has vecently been
done for Celine Dion’s “Sorry for
Your Love,” as well as for TLC’s
next album. All this while jug-
gling a couple of new acts for
Interscope.

A SIDE PRODUCTIONS

Three more Cheiron veterans
who had worked in that studio as
a team were Jorgen Elofsson, Per
Magnusson and David Kreuger.
The latter two now opevate as A
Side Productions, with Magnus-
son sigued to peer music and
Kreuger to Warner/Chappell.
The three had been known for
theiv success with “mostly Swedish
acts selling really, really well in the
early to mid-"90s,” Magnusson
says. “We worked with an avtist
named Dede on Sony who was
veally big in Japan. The success
actually happened when we

joined forces with Jorgen.” Their

collaboration jelled at Cheiron on
the track “We’ll Be Yours,” which
was recorded by the Irish boy
band Boyzone. They had also
worked with Scandinavian acts
like E-1ype, Leila K. and Michael
Learns to Rock, but undoubtedly
their biggest success came with
Britney Speavs” “(You Drive Me)
Crazy” and “Sometimes,” as well
as Westlife, whose debut album
they produced and co-wrote.
Elofsson, focusing on his writing
skills, set up Shane Songs. He has
written hits for Swedish chanteuse
Carola, as well as successful artists
such as Meja and Dr. Alban. 1le
has also collaborated with many
writers, including Dan Hill,
Michael Bolton, Bryan Adams,
Desmond Child and Andreas
Carlsson.

ECLECTIC
Anders Hansson’s production
and songwriting partnership in
the "80s with Ola Hikansson and
Continued on page 59
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Continued from page 56

“The monev and the prestige
in working with a Britnev Spears,
Ronan Keating or Jennifer Lopez
is. of course, something that has
a strong impact on the produc-
tion houses.” says Universal's

Holmired. I think these kinds of

things are pufting up from time
to time, [but] it is not something
that's coming constantly, the
mega-selling artists. Thev will

come mavbe every five or 10
vears from Sweden, but we are a
very small territory with a con-
stant production of good artists.
Not all are capable of keeping up
with the mainstream in the same
perspective of Abba and other
Major successes.”

Shane Songs' Jorgen Elofsson,
a member of one of the most suc-
cesstul songwriting/production
teams, says the transition away
from the artist-oriented focus in
Sweden hegan with the multi-

EMA PROUDLY PRESENTS

Trvrre Foerner
lo %2

Gene OIS A

lo

platimum success ol Ace ol Base.
“Thev were produced by Den-
niz Pop and Cheiron [Studios],”
he recalls. “It was a sound and a
concept that we never had before
in Sweden. That led 1o other acts
being interested in Cheiron. like
the Backstreet Bovs and "N Svg;
then it turned into Britnev
Spears. When these big acts
exploded, that made evervbody

look at Stockholm: "OK, so it

they're there, who else is there?’
The producers and production

Lhoxelle.

companies took advantage ol the
big success Cherron had.”
Johansson agrees it was the
breakthrough of Ace of Base that
put the songwriting/production
teams ol Stockholm on the
mternational map. “The top
producers, the teams that came
out ol Cheiron, thev were the
ones who started the whole
thing,” he says. “Denniz Pop
founded Cheiron together with
Tom Talomaa, and the foresight
they had was that there was a

wiee.”
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huge demand for their service.”

WAITING TO EXPORT

Talomaa had been running a
club called the Ritz in the south
ol Stockholm, and Cheiron
gleaned much ofits staft irom 1)
who spun there, including Pop
himsell. Pop’s imsight proved that
Stockholm is chock-full of talent-
cd songwriters and producers.
Holmired concurs. “When you
sec the discipline and focus these
songwriters have in thewnr pro-
ductions—heing on the forefront
of new technology. understand-
ing how 1o write a good pop song
and doing the night thing at the
right moment—it is logical tha
thev get to work with interna-
tional stars,” he says.

The question is whether the
recent success of Stockholm'’s hit
factories can henefit Swedish per-
tormers as well as the country’s
writers and producers. Top U.S.
songwriter Desmond Child came
10 Stockholm to collaborate with
writers such as Elotsson. Andreas
Carlsson. Anders Hansson and
Johan Akberg. While here. he lis-
covered a Swedish singer. “Iwo
songs are done, and thev're com-
pletely demoed. thanks 1o this
incredible singer Jeanette Ols-
son.” he says. "She’s the most
amazing singer I've ever worked
with. Why she's not a star, | don’t
know. She is Sweden's best-kept
secret.”

Top writer/producer Kristian
Lundin says he and his peers
take some of the blame lor not
discovering and nurturing more
local talent. “We kind of got
spoiled working with superstars,”
Lundin savs. “With Swedish
artists. we never had the same
resources from a record compa-
nv. When we saw what the Amer-
ican record companies did with
their artists, we knew we weren't
working in vain.”

Stockholm-—despite the limi-
tations of s live scene and local
artist development—remains a
vibrant and vital part ol the
mternational record business.

Yet, despite the mternational
promotion ctforts of organiza-
tions such as Export Music Swe-
den or the Polar Music Prize,
Hakansson at Stockholin Rec-
ords believes the Swedish gov-
ernment should ofter more sup-
port to reap the benefits of
homegrown talent.

“The business is being recog-
nized by the politicians.” he says,
“but Sweden has alwavs been
exporting things nauinly from
cengineers and companices like
Volvo and Electrolux. I we focus
on entertainment—and Stock-
holm is seen as a city of enter-
tnment, ina sense—that's good
and important for us. Even if the
climate is against us, we can take
advantage of that climate. [so}
Stockholm should be recognized
by politicians as a city for music
and entertainment.” @
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MAKING HITS

Continued from puge 56

Tim Norell led 10 a siring of hits
for acts including Lili & Susie,
\nkie Bagger, Army ol Lovers,
Rednex and Abba's Agnetha Falt-
skog. When he struck out on his
own, Hansson first leo;une(l up
with art student Johan Aberg and
later invited former performer
and Air Chrysalis songwriter Paul
Rein 1o join them at Eclectic Stu-
dios, where they'd signed a pub-
lishing deal with BMG Music.
“It’s a good story,” says lHansson,
“because the first song they wrote
was No. | in America.” That was
Christina Aguilera’s hit “Comne on
Over (Baby).” Rein works inde-
pendently of Eclectic under his
own Perfect Beat Productions. e
has recently spent time in
Nashville writing with Donna
Summer and has written a song
with Robyn called “You Wear Me
Out.” Hansson has co-written
and co-produced two new tracks
for the forthcoming Alcazar
album for international release.
The Eclectic team dilfers from
other studios in Stockholm, in
that those involved sometimes
write and produce tracks but at
other times provide only the
songwriting or production ser-
ices. In recent years, they have
added 1o their staft with Sigurd
“Ziggy” Rosnes and Dennis B.
Lomdahl, who have helped with
projects by Jessica Simpson,
Dream Street, A*Teens and a
song called “Different Kind of
L.ove Song,” slated for Cher’s
upcoming album. B

WWW.STOCKHOLM.COM

The Swedish music business boasts an
array of industry associations that work
closely together, both in nurturing talent
al home and exporting it to the world.
Here is a guide to the Web sites of some
of Sweden’s key trade groups, associations
and general siles.

Consulate General of Sweden (New York)
www.swedeninfo.com

Export Music Sweden
www.exms.com

IFPI of Sweden

www.ifpi.se

Stockholm Information Service
www.stockholmtown.com

Swedish Artists’ and Musicians’ Interest
Organization (SAMI)

www.sami.se

Swedish Music Information Center
www.hitfacts.com

Swedish Music Publishers Association
www.sinff.se

Swedish Musicians’ Union
www.musikerforbundet.se

Swedish Performing Rights Society
www.stim.se

WARNER MUSIC SWEDEN PROUDLY PRESENTS:

“FESTEN HAR BORJAT”

Triple Platinum album
The BEST SELLING ALBUM (ALL CATEGORIES) OF 2001 (YTD)

..and coming in 2002:

“COME ALONG”

Platinum album

Most played song EVER* on Swedish Radio.
The only Swedish artist to break out of Sweden this year.

ANDREAS JOHNSON — “Shine” is the follow up to the worldwide smash "Glorious”
BAD CASH QUARTET - 3 singles A-listed on national radio
SOUNDTRACK OF OUR LIVES — “If you want rock in its sweetest, strongest state, they've got it” i wio

DYNAMO CHAPEL —the eagerly anticipated debut from what used to be Sweden'’s best unsigned band

HAKAN HEMLIN — the solo debut from mutti-platinum voice of Nordman
CHRISTIAN FALK — The new album from triple Swedish Grammy winner

and much more

www.warnermusic.se
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Scandinavia, Japan Lead The Way On Ring-Tone Distribution

Use Of Music On Mobile Phones Begins To Generate Substantial Revenue For International Collecting Societies

BY JULIANA KORANTENG
LONDON—Cells are ringing for the interna-
tional music and mobile-phone industries in
a potentially fruitful partnership for the dig-
ital age. Experts agree that there are millions
of dollars to be made from the distribution of
ring tones today—and possibly full tracks in
the future—on wireless devices in Europe
and Australasia.

Substantial income for rights owners from
this medium is already forthcoming. While the
October agreement by the Harry Fox Agency (the
licensing arm of the National Music Publishers’
Assn.) to license its music-publisher members’
works for mobile-phone ring tones (Billboard
Bulletin, Oct. 12) may have been big news for
the U.S,, the concept of mobile entertainment is
already hitting its stride in other regions where
wireless penetration is very high—and

(SMS) signals to customers’ mobile phones.

SMS text is increasingly used to inform
young people of new CD releases, concert
dates, and the latest artist logos to download.
But the narrow bandwidth used to transmit
text is insufficient to handle full harmonies,
hence the familiar “tinny” sound of ring tones
on standard mobiles.

Several European and Asian operators can
transmit ring tones. The relevant hand-set
makers include Nokia, Motorola, France’s
Sagem and, more recently, Samsung and
Siemens. The emergence of the next genera-
tion of mobile phones, the General Packet
Radio Service or 2.5G, with larger bandwidth
and faster Internet speed, will soon allow for
higher-quality, polyphonic ring-tone sounds.
And the third-generation (3G) Internet-enabled

Sony/ATV Music is one of 40 publishers that
PWS—which has sent out more than 75 mil-
lion ring tones to 11 million users so far this
year—works with. “This has been a rapid
‘silent-noisy’ revolution,” says Ralph Simon,
chairman of YourMobile Networks and of the
Mobile Entertainment Forum, a newly formed
international wireless-entertainment organi-
zation. “Initially, the major publishers were
worried there’d be another Napster problem,
but the speed of adoption by consumers has
outstripped the definitions of the industry.”

Hilton Rosenthal, president of YourMobile.com
Worldwide/PWS executive VP of international in
Sydney, says: “You need a licensing regime that
mabkes it profitable and uncomplicated. And in
Japan, the business model has been simplified to
enable mass production and consumption.”

German publishers that didn't sign an addi-
tional agreement with GEMA for new-media
rights [in 1996].”

When GEMA allegedly licensed a Wintrup
song for ring tones, the company demanded
28.1% of revenue from each ring-tone com-
pany for the use of its music offline on the
premium-rate phone services. It then asked
for another 18.1% for ring-tone usage. Holz-
baur explains, “This means, in some cases,
you can collect more money from ring tones
than from singles sales.”

GEMA, by comparison, had asked for 15%.
Holzbaur continues: “We feel GEMA is charg-
ing for only the cost of transmission by SMS,
whereas our royalty is based on the total
amount the consumers paid to get the ring
tone”—including waiting on the phone for the
music to be supplied.

virtually universal in such territories as
Scandinavia and Japan.

“Since January, more than $200 mil-
lion has been spent by consumers
[worldwide} to download ring tones,”
observes Los Angeles-hased Jay Samit,
EMI Music senior VP of new media.
“This summer, there were more wire-
less devices than there were CD play-
ers on Earth. We see tremendous
growth here, and that’s why we’re
working with telephone companies in
Asia, Africa, Europe, and the U.S.”

Since the CD market in the global

ROSENTHAL

Because a ring tone isn’t an original
recording but rather an arrangement
of a song, Holzbaur says that authors
as well as publishers might want to
exercise their moral rights, in case
they do not want their composition
used in this way.

But, industrywide, ring tones are
the tip of the iceberg. Universal Music
France has joined forces with local
mobile-phone carrier SFR to enable
users to preview full music tracks on
their phones at the touch of a button
before purchasing. Parent Universal

music industry is stagnant, Samit
thinks “a good chunk of our business will be
mobile-distributed by 2010.” He is confident
that telephone companies could profit from
the content business. For example, Djuice, the
mobile-Internet portal owned by Norwegian
telecommunications company Telenor, recent-
ly acquired MP3 service Freetrax.com to accel-
erate the construction of its own music effort,
dTrax. Djuice customers can acquire ring
tones and listen to tracks via dTrax; Web
surfers looking for freetrax.com are now taken
directly to dtrax.com.

Although still at the early stages of develop-
ment, mobile ring tones have started gener-
ating money. During 1999 and 2000, the U.K.’s
Mechanical Copyright Protection Society col-
lected £150,000 ($218,000) for its publisher
and composer members. Sister organization
the Performing Right Society will unveil its
income later this year. In the Japanese market,
copyright organization JASRAC distributed
$16.5 million for ring-tone sales to publishers
in the year that ended in March.

In Europe and Astan markets, young people
seem permanently attached to their mobile
phones. In Japan, NTT DoCoMo—the coun-
try’s largest mobile-phone operator, with 27
million subscribing to its i-mode mobile
Internet service alane—forecasts that nearly
600 million wireless devices will be used by
the country’s population of 127 million by
2010. More than 66% will be for non-voice
purposes, including entertainment.

After voice applications, analysts say the
most popular application is for ring tones,
ordered via Web sites or premium-rate phone
services and sent via short messaging system

mobile phones, which NTT DoCoMo was the
first to launch Oct. 1, will be able to download
and play full, multi-instrumental music by
2005, when they become a mass-market device.

But it will take even longer for 3G operators
to offer full tracks on a mass scale, as the huge
bandwidth required to handle that amount of
content will be prohibitively

But there are loopholes that threaten the
business. Some ring-tone companies offer the
service for free, some charge about $3 per tone,
and some demand an exorbitant price via pre-
mium-rate phone services, including every sec-
ond the caller waits to complete the order.
Rosenthal is highly critical of some Australian
firms, especially those oper-

expensive to run. Until then,
Classic FM, the U.K. national
classical-music radio station,
is one enterprise offering ring

‘Initially, the major
publishers were

ating offshore or from other
countries, who use the pre-
mium-rate phone services to
exploit growing demand. By

tones from Beethoven to worried ther e’d be paying up to $5.75 per min-
Brahms for its younger lis- ute, a customer can end up
teners. Youth TV company anOther N apster pri 0b- with a $28.75 phone bill for

MTV Networks has launched
a branded ring-tone service
Europewide. Vitaminic, the
international online-music

lem, but the speed of
adoption by consumers

downloading a few seconds of
sound. This compares with
the $3 a month that NTT Do-
CoMo charges for up to 10

service provider, is offering has OUiStrlpped the different ring tones.
music-related content to 75 The Australian Mechanical
Omnitel and Wind, the Ital- definitions of Copyright Society has joined
ian mobile network carriers. the industry. / forces with local phone oper-
Record labels and music ator Telstra to clamp down
publishers are becoming in- —RALPH SIMON, on unscrupulous practices.
YOURMOBILE NETWORKS

creasingly aggressive about

“These are operations set up

making their content avail-
able for ring-tone licensing. EMI Music Pub-
lishing U.K. made significant strides nearly two
years ago by signing a deal directly with Fin-
land’s Nokia, the world's largest mobile-phone
maker with a 35% global market share. Mean-
while, Premium Wireless Services (PWS), the
U.S.-based international wireless entertainment
service provider that sells ring tones via the
YourMobile.com site, is licensing music from
Sony Music catalogs.

by people not in the music
business who are opportunistic and in for a
quick kill,” Rosenthal declares. “It threatens
to discourage sales because of the ludicrous
costs [to consumers].”

In addition, the role of wireless distribution
within new-media rights needs clarification.
In Germany, independent publisher Wintrup
Musik has even clashed with collection soci-
ety GEMA. Wintrup’s Detmold-based owner,
Walter Holzbaur, says, “We’re one of the few

Music International has linked up with
Schibsted Telecom, a Nordic telecoms compa-
ny, to test a pay-per-listen service via mobile
phone. And Ericsson, the Swedish hand-set
manufacturer, has formed a partnership with
Sony’s electronics arm to offer multimedia
content via wireless devices.

Currently, Ericsson offers an MP3 player that
may be attached to Ericsson mobile phones for
listening to downloaded music. “This function-
ality will be integrated into Ericsson’s 2.5G sec-
ond-generation smart phones,” declares U.S.-
based Jeremiah Zinn, head of partnership and
developer services at Ericsson Mobility World.

Paris-based Musiwap, which sets up music
services for mobile-phone operators, has con-
tracts with several major operators, including
Spain’s Telefonica Moviles Espana, the U.K.’s
One-2-One, Orange in France, and Germany’s
D1. €EO Gilles Babinet says Musiwap has local
deals with BMG in the U.K. and Germany and
a European agreement with Zomba Music
Group. It is also in talks with other labels,
including Sony Music International, with a
view to offering streamed full tracks and sam-
ples to its clients’ mobile-phone customers.

Partly owned by Credit Lyonnais and French
retail giant Pinault Printemps Redoute, Musi-
wap believes revenue—to be shared with the
label, publisher, and phone company—will be
based on a combination of monthly subscrip-
tions and transmission time.

“We don’t expect people to listen to music
regularly on their mobile phones until 2003
or 2004,” Babinet says. “But it’s important
to start now to see how it can work and then
talk to the [hand-set] manufacturers when
we're ready.”
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Eurocharts are compiled by Music
& Media from the national singles
and album sales charts of 18 Euro-
pean countries.
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Music Pulse.

THE CAT IS BACK: Yusuf Islam, the
artist formerly known as Cat Stevens,
has made a tentative comeback. His
performance of “Peace Train via video
link last month at the New York City

concert for the victims of terrorism
was the first time he had performed a
Cat Stevens song in public since con-
verting to Islam in 1977. “Some of the
old songs have become more vivid
with time,” he says. “ ‘Peace Train' is a
stop-the-war anthem for today.” Now
he has written a lengthy essay about
his musical and spiritual journey for
the four-CD retrospective set Caf Ste-
vens (A&M/Universal). In addition, he
has just released the compilation
album Bismillah on his own Jamal
label, featuring four of his own com-
positions, as well as tracks by five
other Islamic artists. Bismillah is
available via mountainoftight.com.
NIGEL WILLIAMSON

JACKO VANQUISHED: Estopa sold 1.2
million copies in Spain of its epony-
mous debut album during an 18-
month chart residency. In early No-
vember, the BMG Ariola follow-up,
Destrangis (slang for Unofficial or
Irregular), entered the charts at No. 1
in its first week with triple-platinum
sales (300,000 units). The group’s
rumba-rock or rumba-canalla (dirty
rumba) is currently holding at bay
Michael Jackson’s Invincible, which
has sold 100,000 units. The band has
come far, given that two years ago, its
leaders—brothers David and José
Munoz—were working on the assem-
bly line at a car factory in Barcelona
and singing to brighten up their shifts.
At night they helped their parents in
the family bar. BMG Spain is lining the
brothers up for a tour of Latin Amer-
ica and the U.S. next spring.

HOWELL LLEWELIYN

GREEK DOUBLE: Two new labels, A-Z
and E-terra, take their place on the
Greek music market this month.
Equipped with their own studios, both
independent labels sign artists direct-
ly and have their sights set on foreign
markets. Distributed locally through
Universal, E-terra launched with the
release of the acid jazz-tinged Liberte
by Kad Achouri, the neo-flamenco
Turquoise Dream by Mario Reyes (of
Gipsy Kings fame), and Kosmon by

by Nigel Williamson

new-agey Greek band Avaton. The
label celebrates its launch with a two-
day festival featuring its launch artists
Nov. 30-Dec. 1 in Athens. A-Z has its
heart in electronica and launches with
house/dream single “Desert Echoes.”
Both A-Z head Nikos Zaharopoulos
and E-terra’s PR manager Vangelis
Perakis are convinced of internation-
al potential. MARIA PARAVANTES

SEEING RED: Marie Frank hit the big
time with her 1999 debut, Ancient
Pleasures, and is reaping similar suc-
cess with the follow-up, Vermilion
(BMG). The album entered the Dan-
ish sales chart at No. 5 last month.
Frank’s girl-next-door voice has an
enigmatic quality as she sings of the
pitfalls of love with subtle emotion and
wit. “The material is both new and a
continuation of the old,” she says.
Frank won three Dansk Grammies
(now Danish Music Awards) for An-
cient Pleasures and a fourth for a re-
mix of the single “Under the Water,”
which became a club hit in the U.K.
and at home under the artist name
Brother Brown Presents Frankee. The
new album is slated for international
release in early 2002. CHARLES FERRO

BAND OF BROTHERS: Dublin-based
brothers the Devlins have scored
another top 10 album in their native
Ireland. Consent (Invisible Records/
Universal Ireland) entered the charts
last month at No. 9. It was recorded
by the duo of Colin and Peter Devlin
in Ireland, the U.K., Spain, and Van-
couver. “We asked specific people to
work on certain songs [that] we
thought they might be able to con-
tribute to, and luckily nobody re-
fused,” Peter says. The cast list for
Consent—a languid affair full of sen-
sitive, lovelorn odes—includes Tori
Amos production team Mark Hawley
and Marcel Van Limbeek, Robert Bell
(the Blue Nile), drummer Matt
Chamberlain (Fiona Apple, Macy
Gray), programmer Alan Friedman
(Depeche Mode), and Canadian pro-
ducer Pierre Marchand.  NICK KELLY

FRIEND OR FO: Enzo Jannacci has pro-
duced some 20 albums in a wide vari-
ety of different styles since he emerged
as a cabaret artist in the 1960s. But he
hadn’t made a record in seven years
and initially struggled to find a label
for Come Gli Aeroplani (Like the Air-
planes). It was finally released last
month on indie label Alabianca. Label
head Toni Verona says Jannacci is “a
vitally important part of Italian popu-
lar culture”—a view endorsed by
Nobel Prize-winning playwright Dario
Fo, who wrote the album’s liner notes.
Such is the instant recognition of Jan-
nacci’s songs that their titles have
been used as the names of Italian TV
shows, magazines, and even charity
organizations. Jannacci also has a full-
time medical career.  MARK WORDEN
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Canadian Lawyer Founds Company To Acquire Music, TV, And Video Back Catalogs

o

BY LARRY LeBLANC
TORONTO—To capitalize on the
increasing demand for entertainment
content from cable and digital broad-
casters globally, Canadian entertain-
ment lawyer Ed Glinert has set up
Casablanca Media Acquisitions.

Glinert intends to acquire back cat-
alogs of music, TV, and video proper-
ties with the potential to generate new
revenue. Casablanca, he says, will sig-
nificantly increase royalty streams
from these properties by offering a new
generation of specialty broadcasters a
product package that will cost-ef-
fectively meet their needs.

Glinert formed the company two
years ago to hold properties he had
acquired, but it was largely inactive
until last month. “Our long-term
objective is not just to administer but
to buy catalogs,” he says. “We're look-
ing to buy evergreen product that,
with proper management and proper
exploitation, has staying power.”

Based in Toronto, the privately
owned Casablanca Media Acquisitions
has four subsidiaries: Casablanca
Media Records, Casablanca Media Kids,
Casablanca Media Publishing, and
Casablanca Media Television. The com-
pany has a staff of five.

“Most of the financing was put up
by myself with three other investors,”
says Glinert—the company presi-
dent—who recently left his law prac-
tice in Toronto. “When we do deals, we
will bring in different parties.”

Casablanca Media Acquisitions
owns 50% of Solid Gold Records, also
distributed by Koch in Canada via
Casablanca Media Records. Its cata-
log comprises 15 albums from the
"80s by such Canadian acts as Chilli-
wack, Toronto, the Headpins, and the
Good Brothers.

In February, Casablanca Media
Acquisitions purchased the assets of
13-year-old Oak Street Music, a Win-
nipeg, Manitoba-based label specializ-
ing in children’s/family-oriented
music, from leading Canadian chil-

GLINERT

dren’s singer/songwriter Fred Penner
and his manager Gilles Paquin.

Among the 40 Oak Street masters
are 12 albums by Penner, as well as
recordings by children’s performers
Al Simmons and Norman Foote and
classical artist Liona Boyd. The la-
bel, now operating as part of Casa-
blanca Media Kids, is distributed by
Koch in Canada.

Glinert has also just finalized a dis-
tribution pact for the Elephant Rec-
ords catalog of Canadian children’s act
Sharon, Lois & Bram through Casa-
blanca Media Kids.

Glinert says he will reset the pricing
of children’s audio product in Canada
with Casablanca Media Kids. “No par-
ent is going to spend $20 Canadian
{$12.50] on a children’s record today,”
he says. “We're going to sell titles in
the $12-$13 Canadian [$7.50-$8.10]
range at retail.” The wholesale price to
retailers is $8 Canadian ($5).

President of Koch International
(Canada) Dominique Zgarka says, “The
Sharon, Lois & Bram and Fred Penner
catalogs are wonderful. Eddie has
product that has either done well in
the past or hasn’t done as well as it
should. He’s been in the business for a
long time and knows how it works.”

Casablanca Media Publishing ad-
ministers, among others, Glinert’s pub-
lishing company Slix Music, Branch
Music, and Forest Group Publishing
(acquired from QOak Street), and certain
Solid Gold Publishing titles.

With more than 25 years’ experi-

ence as an entertainment lawyer in
Canada, Glinert has substantial expert-
ise in assisting clients in the acquisi-
tion, financing, and distribution of cat-
alogs and intellectual property assets.
Prior to becoming an entertainment
lawyer, he operated Toronto-based
booking agency Frederick Lewis Artist
Placement Bureau from 1967 to 1971
and was later co-owner of the concert
promoter National Variety Promo-
tions. In 1990, Glinert was one co-
founder of the Children’s Group
imprint, best-known for Susan Ham-
mond’s Classical Kids album series.

One of Glinert’s first projects with
Casablanca Media Acquisitions is re-
establishing Solid Gold Records. Co-
founded in 1979 by Neill Dixon and
Steve Propas, the label has been dor-
mant since 1985. Propas, now senior
VP of international for Koch Enter-
tainment New York, bought out
Dixon in 1986.

Glinert notes, “They closed their
doors owing the Royal Bank and Sony
money. Steve and I bought back [the
label] from the Royal Bank. We are now
starting to license Solid Gold tracks on
compilations in the U.S. and overseas.
We are also going to put other Canadi-
an catalogs into the Solid Gold mix,
including two Lee Aaron albums.”

Glinert also intends to relaunch
Penner’s popular daily CBC-TV chil-
dren’s series Fred Penner’s Place,
which ran on CBC-TV in Canada from
1984 to 1995. Penner’s career faltered
when the show was dropped by CBC-
TV. Glinert hopes that new syndication
of the TV show will spark a demand for
Penner’s catalog.

“CBC-TV owns about 400 Penner
shows but can’t afford to put them out
again [on their own], because the
music rights are too expensive,” Glin-
ert says. “However, I now own the
music and will get it distributed with
Media Group International |in Toron-
to]. We are prepared to give broad-
casters decent prices to get the show
back on the air.”

NEWSLINE...

China’s Nov. 10 entry into the World Trade Organization (WTO—see Asia
Pacific Quarterly, this issue) should make it easier for international com-
panies, including the major record labels, to do business there. Specifical-
ly, foreign labels will be able to distribute their own product in China, which
to date they have been unable to do. “I wouldn’t really be surprised if China
made some additional concessions behind closed doors just to make sure that
they got in this year,” one Asian industry source says. “It was at the top of
their agenda.” Taiwan, which Beijing considers a renegade province, was
admitted to the WTO Nov. 11. In contrast to China, where the WTO admis-
sion is expected have a profound effect on the local music business, Taiwan
music industry figures do not expect too much to change. Compared to
China, BMG Taiwan finance director Kate Su says, Taiwan is “already a very
open market.” She suggests, however, that “[intellectual property] enforce-
ment will increase as a result.” STEVE McCLURE and TIM CULPAN

Sony Music staged what it says was its largest-ever international press
and promotion event Nov. 6-9 in New York City, as 15 key artists gath-
ered for interviews and performances for media from more than a dozen
countries. Among the acts was Destiny’s Child, which canceled a Euro-
pean tour in the wake of the Sept. 11 terrorist attacks. Other artists par-
ticipating were Ozzy Osbourne, Jill Scott, Wyclef Jean, Mandy Moore,
Ghostface, Ruff Endz, Shakira, Wu-Tang Clan, Darren Hayes, Cypress
Hill, Maxwell, Jennifer Lopez, Incubus, and Marc Anthony. Media rep-
resentatives were present from the U.K., Holland, Germany, Portugal,
Sweden, Turkey, Japan, Norway, Belgium, and Australia, as well as crews
from MTV Brazil, MTV Latino, and MTV Asia. THOM DUFFY

HMV Europe product director David Roche is leaving to
take a newly created position at HMV Media Group's other
major business, bookseller Waterstone’s, effective Janu-
ary 2002. Roche will be based in Brentford, west London,
and will report to Waterstone’s managing director Steve
Knott. A 12-year HMV veteran, Roche was appointed
product director in April 1995. Although he says he has
“mixed emotions” about leaving the music merchant,
Roche adds that he is “very much looking forward to the
different challenges that lie ahead at Waterstone’s.” HMV says an announce-
ment regarding Roche’s replacement will be made in due course.

TOM FERGUSON

Spanish pop group La Oreja de Van Gogh (Van Gogh’s Ear) is a double win-
ner in this year’s Premios Ondas awards, organized by radio group Cadena
SER. The winners were announced ahead of the awards ceremony, set for
Nov. 29 in Barcelona. La Oreja de Van Gogh won two of the 12 music
awards—best group and best album—for the Epic set £/ Viaje de Copperpot
(Copperpot’s Journey). The 38 categories in the Premios Ondas cover radio,
cinema, TV, and music. Other music winners include Tamara (best song), M-
Clan (live artist), Carlos Baute (Latino artist), Alejandro Sanz (video), and
Estrella Morente (flamenco). The Premios Ondas will be transmitted nation-
ally on the Tele 5 network. Among the acts slated to perform live are Jennifer
Lopez, Cher, Estopa, and La Oreja de Van Gogh. HOWELL LLEWELLYN

ExecutiveTurntable

RECORD COMPANIES: Meir Malin-
sky is named VP of worldwide
strategic marketing for BMG En-
tertainment, based in London. He
was VP of strategic marketing for
Universal Music International.
Bogdan Roscic is named GM of

A Memorable Lament. Captains of the U.K. record business turned out in force Nov. 1 for the London memorial service in
honor of the late Maurice Oberstein, former PolyGram and CBS chairman there. “It was the British music industry which |
transformed Maurice Oberstein into ‘Obie,” ” said Sony/ATV Music chairman Paul Russell, acknowledging Oberstein’s |
“passionate, impudent, and irreverent” business style. Pictured at the occasion in the left photo, from left, are managing
director of Pinnacle Entertainment Tony Powell and former chief executive of Warner Music U.K. John Fruin. Pictured in
| the right photo, from left, are former PolyGram Holding president Eric Kronfeld and retired British Phonographic Indus-
try (BPI) director general John Deacon. Kronfeld, Deacon, current BPI chairman Rob Dickins, and Zomba Group co-

| founder Ralph Simon also eulogized Oberstein, who died Aug. 13 after more than 30 years in the U.K. business. Record-
ing artist Barbara Dickson sang “MacCrimmon’s Lament” in tribute. (Photo: John Marshall)

L _

Universal Music Austria, effective
Jan. 1, 2002. He was GM/program
director of the Austrian Broad-
casting (ORF) national pop radio
station Hitradio 3.

Ivo M. Sacchi is promoted to
GM of Universal Music Switzer-
land. He was marketing director.

Dirk de Clippeleir is appointed
director of technology implemen-
tation for Universal Music Bel-

ROSCIC

gium, based in Brussels. He re-
mains managing director.

DISTRIBUTION: Graham Lambdon
is named head of new channel
development for distributor EUK,
based in Hayes, west London. He
was managing director of Light-
ning Export.
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China Packed With Potential

Battling Pirates And Finding Raw Talent, Major Labels Are Optimistic About
The Future Role Of The Emerging Chinese Market By sTeve mccLure

TOKY0—1he regional chiefs of the world’s Big Five record companies are cautiously
optimistic about their prospects in the huge but daunting maintand Chinese market.

Cautious, because anyone wanting to sell music in China has to deal with the coun-
trv’s huge piracy problem. According to the International Federation of the Phono-
graphic Industry (IFPI), music sales in China fell for the third straight year in 2000,
largely because of piracy. The IFPI estimates China’s overall music piracy rate to be
over 50%, climbing to 90% for international repertoire.

Another reason for the regional chiefs’ cautious
attitude is that, pending the aftermath of China’s
entry Nov. 10 into the World Trade Organization
(WTQ), international labels cannot distribute their
own product—a sine qua non for any label wanting
to do serious business on a long-term basis in China.

But there’s also room for optimism. Following
China’s long-awaited accession into the WT'O, how-
ever it will take several months for the necessary
regulatory framework to be put into place.

In addition, as their independent label counter-
parts note (see related story), the regional label
chiefs say the Chinese government is increasingly
supportive of efforts to fight piracy. And, crucially,
the majors are signing top domestic artists as they

steadily solidify their presence in the mainland Chi-
nese market.

ON THEIR OWN

Among the five majors, Warner and Sony have
led the way in setting up their own labels in China.
In September 2000, Warner Music International
became the first major label to set up a full-scale
record company in mainland China, by establish-
ing Beijing-based Warner Music China (WMC) as
a joint venture with state-owned China National
Culture and Arts.

Warner Music Asia-Pacific president Lachie
Rutherford says that he cannot disclose the two
partners’ respective shares in WMC, which has
some 20 staffers, but says that WMI has “manage-
ment control” of the company. WM(C’s managing
director is Zorro Xu, who, prior to the establish-
ment of WMC(, looked after Warner’s business in
mainland China through Warner Music Hong
Kong.

“We started off as if we were Morris Levy in New
York City,” remarks Ruthertord, recalling the leg-
endary independent-label entrepreneur. “We're
very active—we basically do anything to stay alive.
The record-company environment here is very,
very tough.

“But I have to say our relationship with the Min-
istry of Culture has been great,” Rutherford adds.
“We have taken the time to talk to them, and they
have taken the time to listen.”

Warner has also introduced the Warner store
concept into mainland China, in which the label
leases space in state-owned retail outlets and
sells Warner merchandise.

In June 2001, Sony Music International (SMI)
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Hong Kong Indies Take The Long Road To China

Struggling Against Piracy And Limited Opportunities, Smaller Companies Maintain A Stake
In The Market BY WINNIE CHUNG

HONG Klms—'l‘he music busi-

ness in China could be worth as
much as $1 billion in sales to inter-
national record companies when
. it fully opens up, analysts have
said. Yet in the past three years or
so, legitimate music sales have
rarely topped $100 million in the
world’s most populous market.
The reason, of course, is pira-
cy—with a capital P—from the
perspective of both the multina-
tional major labels and inde-
pendent label chiefs contacted for

this report.

This has been a good year for
China, which has much cause to
celebrate with its accession into
the World Trade Organization
Nov. 10, a historic place in the
World Cup soccer tournament in
June, and its selection as host of
the 2008 Olympic Games. inde-
pendent record-company execu-
tives, however, are still crying foul
over piracy.

“The situation doesn’t seem to
be changing,” says Avex Asia gen-

eral manager Holly Tan. “In fact,
it seems to be getting worse. From
our discussion with our licensee,
China Records, things seem to be
going from bad to worse.”

Klaus Heymann, founder and
chairman of independent classical-
music company HNH, who made
his foray into the Chinese market
in August, is also finding it “diffi-
cult to do business”—especially
with his Naxos label already offer-
ing bargain CDs priced at about 10
renminbi yuan ($1.20). “Anything

that we release gets pirated right
away. The pirates are the ones who
benefit from our success,” he says.

The Music Piracy Report 2001
from the International Federation
of the Phonographic Industry
(IFPI) states: “The Chinese Gov-
ernment is well aware of the prob-
lem, and this has been reflected
in recent statements by oflicials.
Anti-piracy action has yet to
impact market conditions, other
than in Shanghai, where piracy at
the retail end has been reduced

to a manageable level.”

At the moment, the 1FPI is
helping record labels in the battle
by hiring a private consulting
firm, Tenwell Consulting, to aid
in the raids on pirates and subse-
quent civil action. In the past year,
the company has filed 200 suits on
behalf of infringed labels and
claims a 9% success rate.

However, civil action can be
costly, and, with returns low,
independent labels are hesitant
about spending money in pro-
motional activities or nurturing
new talent in the country.

“There is a lot of talent in the
country, but it is a low-price, low-
margin market. The number of
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Taiwan Strait Is Two-Way Street

The Key Market For Chinese-Language Market Exports A Star Of Its Own

BY TIM CULPAN

TMWA"—AIready the key market in Asia for Chinese-
language music, Taiwan is now using its knowledge and
acumen to do business on the Chinese mainland.

Virgin Music Chinese (VMC) has exported its top-
selling artist, Elva Hsiao, across the Tai-
wan Strait, and legitimate sales of her lat-
est album have reached some 750,000
copies through late September, according
to the label.

Ming-tien (Tomorrow), released in April,
is the 22-year-old artist’s third album and
has notched up sales of 400,000 in China,
some 290,000 in Taiwan and about 55,000
in each of three other markets, Hong
Kong, Malaysia and Singapore.

The Taiwanese singer first made her
mark in late 1999 with an eponymously titled debut
album, a mix of pop and slow-mid-tempo R&B. Her sec-
ond album, Hong Qianwei (Red Rose), a year later con-
firmed her place as one of Asia’s top stars.

With Ming-tien, Elva has increased the tempo and gone
for a bit more of a hip-hop feel—one reviewer has
described it as Britney Spears in Mandarin—while also
throwing in some love ballads.

Despite China’s high market potential, the promo-
tional effort by Elva’s label has been surprisingly limited.
According to VMC/EMI Taiwan president Yao Chien,
Elva’s past success has allowed the company to achieve
good sales in China with frugal promotional efforts.

Yao, himself a household name in Taiwan for his lyric-
writing, has been managing Elva since she started.

For Ming-tien, promotion in China has consisted of just
two concerts in September—in Nanjing and Shanghai—
and accompanying press conferences, supplemented by
two concerts in nearby Hong Kong in August. Given the
limited effort, China still accounts for more than half the

album’s sales. Ming-tien’s success in China has come from
the hype in the more sophisticated Hong Kong and Tai-
wan markets, which have a key influence on China’s youth.

“For success in China, you have to get onto the Taiwan
charts and the Hong Kong charts, and then it will sell,”
Yao says. “Young people in China are very keen to follow
the media in Taiwan and Hong Kong.”

The formula is simple: Make an artist big in
Taiwan and Hong Kong, and they will auto-
matically be big in China.

But Yao admits that the low-key approach
in China is also born out of necessity. China’s
highly regulated media does not lend itself
well to radio and TV appearances, while
advertising opportunities are also limited.

The highly fragmented market also makes
that approach hit or miss. “There are so many
TV stations in China that [if you do the TV
tour] you have to be very sure you hit your target right
on,” he says.

Instead, VMC has been able to rely on Elva’s already-
built position as a household name to sell her latest
album in what Yao considers a less-developed market
where choice is limited.

Another curb on moving albums in China is the coun-
try’s distribution system. All published works in China
must go through a centralized, state-run distributor. For
music works, VMC has been dealing with the Shen-
shiang distribution company.

Yao says that he leaves most of that work to his EMI
colleagues in China and the people at Shen-shiang. “Even
if I could worry about it, there’d be no point; there’s not
much I can do about distribution there,” he says.

It's an attitude Yao's learned from his three years head-
ing up the Chinese-only label. “My advice to anyone try-
ing to get into this market is to look for a wise and expe-
rienced person in China who's done it before,” he says.
“Don’t try and do it all yourself.” B

China: Fact File

Population: 1.275 billion

Population Under Age 35: 41.9%

Per Capita GDP: $855

Currency: 1 renminbi yuan = 100 fen = $0.12
Internet Penetration: 1.3%

Per capita music-sales value (2000): $0.1
Per capita music-sales units (2000): 0.05
World sales ranking: 36th

Piracy level in units (2000): More than 50%
Sales tax: 17%

Source: IFP!
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launched Shanghai Epic Music Entertaimnent (SEME) as
a joint venture with Shanghai Synergy Multimedia Group
and Shanghai Jingwen Investment, which are both con-
trolled by the Shanghai municipal government. Besides
developing Chinese-language repertoire for local and
worldwide markets, the joint venture will sign local artists
and manufacture, distribute and market its own record-
ings and licensed repertoire, as well as build a CD and cas-
sette manufacturing plant in Shanghai.

Andrew Wu, previously VP of business development at
the Sony Music Asia regional office in Hong Kong, for
Asia, is SEME’s managing director. Prior to joining Sony
just over two years ago, Wu worked for French luxury-
goods company LVMH in Asia.

“It’s really going to be a full-service record company,”
says Sony Music Asia president Richard Denekamp, noting
that, to do business in China, separate licenses are required
for each aspect of a record company’s business. The joint
venture, he says, is “not only a production company [i.e.,
producing masters], we are also a distribution company.
And through our partners, we are also in publishing.”

Denekamp explains that, in the Chinese context, “pub-
lishing” does not refer to music publishing in the con-
ventional sense, but simply to the right to legally release
a recording—basically a governmental imprimatur.

CONTROLLING DISTRIBUTION
“Even after WTO, when they allow record companies
Continued on page APQ-4

Korea Provides NRG To Chinese

Audiences sy .ous Ha

SEOUL—The teen dance-pop band NRG is one of a
handful of South Korean music acts that is braving the
waters of China’s treacherous music market.

China represents a tantalizing opportu-
nity for South Korean record labels, given
the booming popularity of Korean music
acts among Chinese teens. But popularity
and name recognition don’t necessarily
translate into strong sales. Rampant CD
piracy means that some Korean pop
groups that have established a name for
themselves in China don’t even bother try-
ing to sell their albums on the mainland.

NRG, which is recorded and managed
by Seoul-based label Music Factory, has
been selling CDs in China since the release
of its second album, Messenger, in late 1998.
Music Factory concluded a distribution pact that year with
Chinese label Shanghai Shengxiang. Although NRG’s CDs
in China are composed of the same Korean-language
recordings as those released in South Korea, Shanghai
Shengxiang packages them with Chinese-language cover
art and booklets, which include translated lyrics.

Music Factory began NRG’s China strategy in modest
fashion, keeping its initial marketing efforts for Messenger
focused on the Beijing market, according to Music Fac-
tory president Kim Tae Hyung. The label set up inter-

ey

views with local newspapers and music magazines, sent
video clips to local dance clubs and arranged for an
appearance on a music program broadcast by a Chinese
satellite TV service, he says.

To promote the release of NRG'’s third
CD, Face, Music Factory broadened the
scope of its marketing campaign to
include other major Chinese cities, such
as Shanghai, Nanjing, Guilin, Chongqing
and Shenyang. NRG also participated in
Korean pop-music concerts in Guilin and
Chongging that were arranged by South

« afl\ Korea’s Asiana Airlines to mark the start
1F \' = of flight service to those cities from Seoul.
Vi, \& 7 NRG returned to China in June 2000
A48 w6 perform concerts in Beijing and
Shanghai with South Korean girl group
TTMa, a Music Factory labelmate. Since then, NRG has
performed three other concerts for Chinese audiences,
either as the headlining act or as part of a package tour
with other Korean music groups. To support its just-
released CD, Sorrow, the group is scheduled to perform
in Beijing and Shanghai this month as part of a pack-
age that will include Fly to the Sky, SES and other acts
signed to South Korean label SM Entertainment. SM is
NRG’s domestic distributor.
Although NRG has enjoyed robust CD sales in China,

Kim cautions, “You can’t go into China with the inten-
tion of making a lot of money oft of CD sales.”

NRG has sold about 300,000 units each of Messenger
and Face in China, Kim says. However, he adds that those
numbers reflect only a fraction of the pirated discs that are
believed to be circulating. In addition, he notes that Music
Factory had to settle for a royalty rate that is about a tenth
of what it normally commands back home.

As a result, NRG has netted only around $50,000 each
on Chinese sales of Messenger and Face, which is roughly
what the group earns for a single headlining concert in
China. While that might point to concert tours as a poten-
tially lucrative sideline, the small number of Chinese who
can afford the luxury of a concert ticket restricts that
option. Given those economics, Kim says NRG performs
no more than twice a year per Chinese city.

Kim also stresses the importance of showing respect
for local partners, noting that NRG uses local lighting
and sound crews for all of its China concerts. “They have
to make a profit too,” he says.

Despite the challenges, Kim remains enthusiastic
about China. He says Music Factory is in talks with a
Chinese company to produce NRG T-shirts and other
souvenir items that are already being produced without
the group’s authorization. Music Factory is also using
its trips to China to scout out local talent with an eye to
possibly producing recordings by Chinese artists in the
future, something Kim concedes isn’t yet permitted
under current Chinese law.

Kim predicts that the country’s entry into the World
Trade Organization should eventually improve market
conditions and copyright protection. “The Chinese mar-
ket will get better,” he says.
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to be [directly] involved in distribution, the publishing
side of it will still be {exclusively] controlled by Chinese
companies,” Denekamp points out. That means the gov-
ernment will still be able to exercise a veto over content
that, for ideological or other reasons, does not meet with
its approval. “We don’t have the publishing license as a
joint venture, but our partners in the joint venture have
the publishing,” he adds.

“The challenge for the market is obvious,” says EMI
Asia president Matthew Allison. “First, it’s
to develop an effective distribution net-
work. That’s contingent on distribution
licenses being granted, and it’s likely that
the WTO will pave the way for that. At
this point, nobody has a distribution net-
work.”

EMI has representative offices in
Shanghai and Beijing, with a total staff of
15 reporting to Hung 'Tik, EMI Asia VP
in charge of greater China. EMTI’s activi-
ties in China include co-production and
bringing in overseas artists for promo-
tion, as well as sponsorship. EMI cur-
rently has “four or five” major licensees in
China.

Tim Prescott, BMG Asia-Pacific VP of marketing and
regional GM, also stresses the importance of gaining con-
trol of distribution. “For the market to become genuine-
ly attractive to us for investment, we need a stable distri-
bution system through which money moves effectively,”
he says. “We need to be able to form companies on the
mainland where we have sufficient amounts of financial
security and freedom of operation and the ability to pay
our artists an equitable royalty.”

PIRATES STILL THREATEN

It’s hardly news that the international majors are com-
plaining about piracy in China. As Rutherford succinctly puts
it, “Piracy here is terrible. There’s no other word for it.”

Sony’s Denekamp summarizes the situation: *Declining
legitimate sales, thriving piracy, lengthy procedures to
get an album released and many more obstacles to doing
business.”

But the label chiefs agree that the Chinese government

Universal’s Norman Cheng

QUARTERLY

is taking a hard look at the piracy problem and is moving
to do something about it.

“We believe the Chinese government is sincere [about
fighting piracy],” says Rutherford. “I think piracy rates
are going to be down to 20% within two years time.”

The main problem, according to Denekamp, is the
sheer number of existing optical-disc production facilities
in China. “The production capacity is so huge that only a
fraction of'it can be used for legitimate product,” he says.
“I'm just taking a wait-and-see approach.”

Universal Music Asia Pacific chairman Norman Cheng
says that the piracy situation has improved considerably
in major cities such as Shanghai, Bei-
jing and Wu Han. “There is a light at
the end of this particular tunnel, and
we have noticed recently a harsher
crackdown to eradicate this problem,”
Cheng says. “But in a country as large
as China, this problem will not disap-
pear tomorrow.”

LOCAL TALENT

In a more positive vein, the majors are
actively sourcing talent in China, and in
the last year have signed some high-
profile acts.

Universal, for example, has signed
classical pianist Yungdi Li to the presti-
gious Deutsche Grammophon label. “This signing has not
only been a coup for Universal—as nearly every other
major was trying to sign him—it’s also been a great PR
coup for China, positioning and establishing the country
as being the biggest source for young classical talent,” says
Cheng.

Cheng says discovering, nurturing and cultivating
young classical talent is a major part of Universal’s A&R
strategy in China, but adds that the company is looking
at the nation’s fledgling rock scene, as well as genres such
as ambient and jazz. “We have our A&R people looking
at who and what is out there. Sponsors have come to us
about being involved with them in talent searches, etc.,
and that gives us more of an opportunity to discover new
talent,” he says. In the meantime, male vocalist Jacky Che-
ung is Universal’s best-selling artist in China, where,
according to the label, he averages sales of around 300,000
units per release.

EMI recently signed Beijing-based singer-songwriter

Zheng Jun, who was previously with Universal. “He’s the
local act that we're most excited about,” says Allison. And
mainland artist Faye Wong continues to be a priority for
EMI in China.

Prescott describes BMG’s approach to regional reper-
toire in all Chinese markets as “measured.”

“It’s aimed toward working with creative partners and
profitable artists, rather than market share per se,” he
explains. “With the smaller artist roster that flows from
this, we have had success both with Chinese-language
repertoire sold in China and, to a lesser degree, mainland
artists sold elsewhere in Asia. Jordan Chan and Jay Chou
are good examples of artists who have sold substantial
records in China, and Ding Wei is a very creative Chinese
talent that we believe has potential outside China.”

For Rutherford, WMC’s raison d’etre is to create a local-
repertoire presence. “We have a decent-sized roster in
mainland China now,” he says, noting that WMC has
focused on signing acts from the rock/campus scene.
“We’ve broken a new act called Da Da. Another is Pu Shu,
an incredibly talented singer-songwriter, and then there’s
Wan Fung—one of the classic rock artists in China, a very
talented guy.”

Sony had already started signing mainland artists
before setting up its Shanghai joint venture in June, and
SEME’s roster now comprises eight acts. Sony’s best-
selling mainland act is Beijing-based male vocalist Liu
Huan, whose albums sell in the 250,000-unit range, the
label reports.

“The next 12 months will be a fascinating—and per-
haps defining—period for the music business in China,”
says BMG's Prescott. “Either China’s accession to the WTO
and its recent aggressive efforts to counteract piracy will
cause some sharp improvement in the obstacles we face
in China, or the pace of change will remain the same as it
is now. In either case, really dramatic changes are unlike-
ly in the short term, in my view. However, BMG and our
parent company, Bertelsmann, remain positive about the
market’s prospects for the long term, and we are shaping
our strategy accordingly.”

Universal's Cheng shares that optimistic long-term out-
look. “We believe that with all the goodwill and good press
that has come out of Beijing winning the rights to host the
Olympic Games in 2008, plus China’s entry into the WTO,
the government will be even more aware of the impor-
tance of protecting intellectual property and, furthermore,
protect it from a long-term point of view,” he says. “This
is not going to happen overnight, but it will eventually.
We also believe that a better-protected music market will
gradually open up to include the entire entertainment
industry and underline China’s potential to be the biggest
market in the world for us.” W
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legitimate retailers is so small that record labels cannot
afford to invest in new talent. The distribution system is
still rather backward,” says Tan at Avex, which has seen
some success with artists such as
Shino and Thai group China
Dolls, who have sold more than
100,000 copies.

Even Rock Records, one of the
first Chinese labels to enter the
mainland Chinese market almost
a decade ago, has found itself cut-
ting back. “We signed on many
rock bands in the early "90s, like
Tang Dynasty and Dou Wei, but
we don’t sign as many now,” says
Rock president Samn Duann. “Our
policy in recent years has been to
keep a stable but low profile.”

It is a bit of a vicious cycle:
Without the investinent, it is hard to reap eventual ben-
efits, but, without immediate benefits, it is also difficult to
justify the investment.

Heymann has signed more than 10 mainland Chinese
classical musicians, including pianist Kong Xiangdong and
violinist Vera Isu, but has recorded most success with his
other Asian artists, such as the Hong Kong Philharmonic,
percussionist Yim Hok-Man and violinist ‘Takako Nishizaki.

Yu Quan

At EEG, which also owns the Music Plus label, managing
director Gordon Cheng says that the company has had to
pull back from some of the promotional activities for their
own artists because of piracy, despite the popularity of
artists such as Nicholas Tse, who sells between 200,000 to
300,000 legitimate copies. How many illegitimate copies
have been hawked remains anybody’s guess.

As such, EEG and Avex rely on the low-cost
radio, music channels or print media to carry
spillover news from Taiwan, Hong Kong and
Southeast Asia to fuel interest for their reper-
toire. Interest in China is still predominantly
in Mandarin language or Putonghua fare,
although Japanese and Korean music have
been increasingly popular.

“Hong Kong is a very small market but it is
very influential as far as Chinese repertoire is
concerned, and, although the Taiwanese mar-
ket may be quite bad at the moment, Man-
darin songs still form the bridge into China,”
says EEG’s Cheng.

Its earlier policy in Hong Kong and Taiwan
was to set aside big promotional budgets to break new
acts, but Duann says the lessons Rock has learned in
China have been different. “In China, the big budgets
won't do the trick,” he says. “You need to spend the time
and effort on it. You have to set aside staff to follow your
artist as they tour the country. It’s very difticult, and you
have to be very patient.”

The patience has paid off for Rock Records, though,

in the form of Chinese singer-songwriter duo, Yu Quan,
whose first two albums sold a whopping total of 1.7 mil-
lion copies, according to Rock. The new album, released
in September, has already sold more than 300,000 copies,
the label reports. Rock has also seen some success with
Taiwanese singer Richie Jen, whose new album has also
sold 300,000 copies. Duann says he is expecting final fig-
ures for both albums to top 500,000.

China was expected to amend its copyright laws to
strengthen the powers of enforcement officers and deal
with Internet piracy in the run-up to WTO, but the effects
of that will likely not be seen for a while.

“We have high hopes about the anti-piracy amendments
that are expected to be introduced at the end of the year.
I think we will see the piracy situation clearing up in the
big cities like Beijing and Shanghai,” says Duann.

One way of speeding up the process may be to allow
the record labels to take things into their own hands, sug-
gests Tan. “We need to have access to the market by going
in and protecting our own copyright. We are working
through licensees at the moment, and they don’t have as
much vested interest,” he adds. Avex products are cur-
rently licensed through China Records Shanghai.

Duann, whose label distributes through “about 10” dif-
ferent licensees throughout China, is of the same school of
thought. “You have to negotiate terms for every single
album. They have their own way of doing things, and we -
have to persuade them to do more each time. It’s very
exhausting. Certainly, if the regulations are changed, it
would be good for the fight against piracy t0o,” he says. W
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BY GORDON MASSON
FRANKFURT—Universal Music
Group (UMG) acts stole the show at
this year’s MTV Europe Music
Awards, winning in no fewer than
six of the 15 key categories during
the Nov. 8 ceremony.

No-shows by such booked acts as
Janet Jackson and Destiny’s

Universal Triumphs
At MTV Europe Awards

the flag for EMI, winning best dance
act and best song, while Robbie Wil-
liams (EMI/Chrysalis) also added to
the U.K. company'’s tally with his
win in the best male artist category.

Sony picked up two awards—for
Anastacia (best pop act) and Jen-
nifer Lopez (best female artist)—
while BMG collected

Child—and their entour-
ages—perhaps accounted
for the swaths of empty
seats in Frankfurt’s Fes-
thalle, but despite that and

A
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one award through Ar-
ista-signed Dido (best
new act).

Europe’s independent
labels were also repre-
sented on the winners’

some technical hitches
with sound during performances, the
event passed without incident. Host-
ed by British cult comedian Ali G, the
show was not entirely lacking in
American presence, as Fred Durst,
R.EM., Mary J. Blige, Jay-Z, and Blink
182 were all on hand to perform.
Durst’s Limp Bizkit gained top hon-
ors with awards for best group, best
album, and the Web award. Other
UMG winners were Blink 182 (best
rock act), Eminem (best hip-hop act),
and Safri Duo (best Nordic act).
Parlophone act Gorillaz carried

podium. Craig David notched the
best R&B accolade. delighting his
British label Wildstar, and Australian
act the Avalanches (XI/Modular) col-
lected the best video award.

This year’s Free Your Mind award
was presented to South African
anti-drug organization Treatment
Action Campaign. The majority of
the award categories are decided by
public voting; the recipients of the
best video and Free Your Mind
awards are picked by a jury of MTV
Europe staffers.

Soundbuzz, Nokia Pact

Deal Will Grow Market In Mobile Music And Infotainment

BY STEVE McCLURE
TOKYO—Finnish telecommuni-
cations company Nokia has forged
a strategic partnership for the
Asia-Pacific region with Singa-
pore-based digital-music service
provider Soundbuzz.

Under the deal, Soundbuzz will
develop Web- and WAP-
based digital music serv-
ices for local versions of
the Club Nokia online
community. Club Nokia,
which has been available
in Europe for the past
three years, was recently
launched in Hong Kong
and Australia and will be
rolled out in eight other
Asia-Pacific territories
during the next few months.

The deal “will enable us to grow
the market in mobile music and
infotainment services,” says Mauro
Montanaro, VP of digital services for
Nokia Mobile Phones Asia Pacific.

Soundbuzz CEO Sudhanshu Sar-

SARRONWALA

Club Nokia’s content includes
various mobile digital services,
including ringing tones; artist-relat-
ed graphics, screensavers, and text
messaging; animated artist screen-
savers; and subscription services.

Nokia and Soundbuzz say future
services will include MIDI/polyphon-

—_ ic ringing tones and
multimedia messaging
services incorporat-
ing artist/music-relat-
ed text and audio and
visual clips into a single
message. A key aspect of
the partnership, Monta-
naro says, will be iden-
tifying cross-marketing
opportunities between
the music industry and
Nokia products and services.

The deal with Soundbuzz follows
an agreement made by Nokia in Sep-
tember with Universal Music Pub-
lishing Group for the licensing of
musical compositions for ringing
tones on mobile phones in the Asia-

ronwala adds, “We
hope this will be
a very long-term
partnership. We are
working with labels

-QUND-LIZZ.EN@

Pacific region.
Nokia announced
Nov. 6 that it had
struck a deal with
EMI Music Asia to

and publishers across the Asia-Pacif-
ic. We're sourcing both internation-
al and local content. The idea is to
basically provide ringing tone and
graphic material, which is relevant
for any given market.”

offer artist-related graphics and servic-
es to Nokia mobile-phone users in the
region. The deal includes marketing
collaboration between the two compa-
nies involving various EMI artists and
related mobile-music services.

Boyz And Corrs Win IFPI Certifications

Tortoise And Hare Paces B Lead To Platinum Finish Line

BY PAUL SEXTON
LONDON—October’s Platinum
Europe certifications included one
album that qualified for the title
after seven years—and another
that did it in seven days.

Seven acts—four European and
three American—are on the latest
International Federation of the
Phonographic Industry (IFPI) list
of albums newly certified for sales
of 1 million units or more in
Europe. Their impact ranges from
the slow-burning success of U.S.
R&B stars Boyz II Men’s 1994 soph-
omore album 7 (Motown/ Univer-
sal) to the lightning-fast graduation
of Irish quartet the Corrs, whose
Atlantic/WMI set The Best of the
Corrs hit the million mark within
a week of its release—in some
European territories—Oct. 15.

The continuing pre-eminence of
the Corr family in the IFPI roll of
honor—the Corrs have been the
organization’s artist spokespeople
since summer 2000—now extends
to five straight European million-
sellers. The new award landed on
their desk even before the 18-track
retrospective’s Nov. 5 release in
the U.K. Atlantic estimates the
band’s total European sales to be
15 million, with a global total of
25 million.

Boyz Il Men’s success comes as
the Philadelphia quartet prepares
to celebrate a decade of success
with its new Universal album,
Legacy—The Greatest Hits Collec-
tion. One of the biggest interna-
tional singles from that disc, “I'll
Make Love to You,” originated on
IT, which also included the hits “On
Bended Knee,” “Thank You,” and
“Water Runs Dry.”

The individual bestseller in the
October rankings was another
compilation, Dire Straits’ 1998 Ver-
tigo/Mercury release Sultans of
Swing—The Very Best Of, which
advances to 3 million after reach-
ing double-platinum during 1999.

The erstwhile rock heroes’ front-
man, Mark Knopfler, continues to
be in high demand on a series of
projects, including the soundtrack
for the soccer-themed movie Shot
at Glory and British musician/TV
host Jools Holland’s new album
Small World Big Band (Warner
Strategic Marketing), on which he
sings and plays on the track “Made-
moiselle Will Decide.”

But Knopfler recognizes the
value that the Straits’ material still
holds for many fans. “When I'm on
the road, I see all these people that
want to hear you play some of these
songs, and I think that’s just fine,”
Knopfler says. “I get into them
when I'm doing them. There’s
always a [big part] of you that wants
to move forward, but I don’t think
that should stop you from playing
a song. Some of these songs are
milestones in people’s lives.”

KNOPFLER

ifpi
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As well as Boyz II Men, the two
other American artists on the list
are also Universal signings, both
qualifying with 1997 releases on
Mercury. Hanson’s Middle of No-
where, the debut breakout by the
teenage sensations of that year,
reached 1 million European sales,
as did Jon Bon Jovi’s solo album,
Destination Anywhere.

The rock frontman has latterly
been back in band mode, with
Bon Jovi now planning a 2002
studio album and a boxed set to
mark its 20th anniversary in
2003. Meanwhile, the band’s per-
formance of “Livin’ on a Prayer”
at the all-star America: A Tribute

to Heroes show Sept. 21, will be
featured on the Dec. 4 CD and
DVD release of the fund-raiser, a
joint venture by the five major
music companies.

WMI's German perennial Mar-
ius-Miiller Westernhagen, known
on disc simply by his surname,
reached the seven-figure plateau
with last November’s So Weit (So
Far) compilation. The album
enjoyed a 17-week run on the
Music & Media European Top 100
Albums chart, chiefly fueled by
sales in Germany and Austria. This
is Westernhagen'’s third IFPI cer-
tification, the last being for Radio
Maria in January 2000.

Veteran Greek instrumentalist
Vangelis, by contrast, is a new-
comer to the Platinum Europe
winners’ circle, winning his first
award in October for the 1996 Uni-
versal retrospective, Portraits (So
Long Ago, So Clear).

A star in his homeland for
almost 40 years and still best-
known globally for his 20-year-
old Chariots of Fire theme (in-
cluded in this set), Vangelis is
enjoying current international
chart success with his Sony
debut, Mythodea—2001 Mars
Odyssey. Recently a top five al-
bum in Portugal, it is the NASA-
designated official theme music
for TV coverage of its current
unmanned mission to Mars and
was premiered by Vangelis at a
June 28 concert at the ancient
Temple of Zeus in Athens (Bill-
board, Aug. 25).

Swedish Sales Bounce Back
In Strong Third Quarter

BY JEFFREY DE HART
STOCKHOLM—A strong third-
quarter performance has put
Sweden’s music market back on
track for equaling its best-ever
annual performance.

Earlier this year, labels body
GLF—an affiliate of the local
International Federation of the
Phonographic Industry—reported
poor sales of recorded music from
January to June: Shipments were
down 14% in units and 13% in
value, compared with the first six
months of 2000. But GLF says
third-quarter shipments rose
19.7% in value to 378.9 million
Swedish kronor ($36.1 million),
compared with the same period in
2000. Units were up 9% to 6.6 mil-
lion units.

Although singles sales showed a
decrease in both units and value
in the quarter, CD albums were up
17.4% to 5.6 million units, with
value up 22.5% to 358.3 million
kronor ($34.2 million).

The unexpected gain brings

hope that this is the end of a
slump that began in fourth-quar-
ter 2000. Then, the poor showing
was attributed mainly to online
piracy (Billboard, March 10).
Year-to-date totals for 2001 stand
at 18.1 million units, with a value
of 1.02 billion Swedish kronor
($97.4 million)—a fall of 2.8%,
compared with figures for the
same period in 2000.

According to a GLF spokesper-
son, the growth can be attributed
to a variety of factors, including a
strong release schedule during the
third quarter and a healthier cli-
mate of media exposure for ar-
tists—including less positive
exposure for Napster.

With at least two high-profile
Swedish acts releasing new albums
in the fourth quarter—Bonnier
Music’s novelty rapper Markoolio
and Universal Music’s home-grown
diva Carola—there are real hopes
that the year could top 1999,
which was the best year in the his-
tory of Sweden’s music business.
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No Doubt

Continued from page 1

we were on the road last year for Return of Sat-
urn, we were having dance parties every night
after the shows, inviting a bunch of people back
and listening to a lot of Jamaican dancehall—
just having the most fun. In fact, the dance par-
ties became just as fun as the shows themselves.
So, when we started making this record, we de-
cided to put everything else aside and just have
a great time.” The thinking was, “While we're
writing music, let’s keep the fun going.”

The result is an album made like no other No
Doubt set—one that, as Rock Steady mixer/co-
producer Spike Stent notes, marks “a great, great
return to form” for the band, and one that was
borne out of collaborations with, among others,
Prince, Nellee Hooper, noted dancehall produc-
ers Sly and Robbie, and the Cars’ Ric Ocasek.

Stefani, Kanal, and guitarist Tom Dumont—
the band’s songwriters—set out to keep the
party alive in early January, when the trio con-
vened at Dumont’s home studio in Los Ange-
les. Accustomed to writing songs on acoustic
guitar and then cutting and recutting them in
the studio, they decided that this time—after
their particularly laborious work on the Return
of Saturn—things were to be much more
spontaneous and free.

Working at first with prerecorded drum beats,
the shared goal was to both write and record a
new song each day—-quite a new experience for
Stefani, the band’s chief lyricist. “For me, that’s
like a huge challenge to just kind of write on the
spot,” she says. “I've always been a real, like,
journal/book-reading type. It takes me forever.
But on this record, it was just, like, ‘OK, write it
right now, record it, and it’s done.””

Like the Refurn of Saturn shows, each session
had a festive after-party. Kanal says, “We were hav-
ing so much fun that once we were through each
day, Tom, Gwen, and I would go, ‘OK, let’s go out
and join all our friends at a dance club now.’ And
we would do this daily—go out and have a few
drinks and dance the night away and at the end
of the night go, ‘OK, I'll see ya tomorrow at two
o’clock, let’s do it again.” We were just keeping
that life energy and that vibe flowing.”

Having come up with a batch of songs heavi-
ly influenced by the dancehall that the band,
especially Kanal, had been listening to over the
past year—records by the likes of Mr. Vegas,
Bounty Killer, and Cutty Ranks—No Doubt (now
with drummer Adrian Young) then carried those
tracks and that vibe to Kingston, Jamaica. “We
thought, ‘Let’s go make it real,’ ” Kanal says.

Through some friends, the bassist had ar-
ranged for the band to continue work on Rock
Steady with the legendary reggae rhythm sec-
tion of drummer Sly Dunbar and bassist Robbie
Shakespeare (Jimmy Cliff, Desmond Dekker)—
who invited Bounty Killer and fellow Kingston
dancehall fave Lady Saw to spice up the tracks—
and fellow helmsmen Steely & Clevie (Maxi
Priest, Gregory Isaacs).

The band’s enthusiasm was immediately
noticeable, says Lady Saw, who was familiar with
Stefani through her guest appearance on Eve’s
Dr. Dre-produced “Let Me Blow Ya Mind.”
(“When I heard that song, “I was like, ‘It’s beau-
tiful, and it’s a white girl kickin’ it!’)

“Sometimes you’ll get a call to do a song,”
Lady Saw notes, “and once you get to the stu-
dio, you're not feeling the vibe. Or the song
isn’t good. And it seems like you're wasting
your talent. But it wasn’t that way with No
Doubt. I was feeling it!”

Working in Kingston proved to be a “phe-
nomenal” experience, Kanal says. “We spent
every morning at this place called the Blue
Lagoon, this pristine lagoon. And we would be
drinking rum and Red Stripes and eating jerk
food and then, we would go into the studio at

about four o’clock and work through the night.
It’s a wonder we actually got stuff done.”

Recording the album on hard disk using Pro
Tools made it easy for the band to move the
project to Jamaica and to London, where it co-
wrote “Underneath It All” with the Euryth-
mics’ Dave Stewart and worked with Stent
(Massive Attack, Madonna) and fellow pro-
ducers William Orbit (Blur, Madonna) and
Nellee Hooper (Bjork, Soul II Soul).

With some songs boasting hip-hop grooves
and others carrying an almost electro, Erasure-
like feel, the different tracks seemed to yearn for

different producers, the band’s A&R man Mark
Williams says: “The songs had different person-
alities, so we tried to match the right producer
with the right personality.”

By the time they got to London, the mem-
bers of No Doubt were still having a blast. Stent
says they were even giddy at times. “The first
time I got [first single]

ing and recording. “I think we had to get
through that phase to get to where our heads
could be free and clear,” he says.

And despite the fact that Refurn was consid-
ered by many to be both an artistic and a com-
mercial disappointment—though reaching plat-
inum status relatively quickly, the album did a
fraction of the business of Kingdorn and was, lyri-
cally, a much more serious and mature album
that reflected Stefani “turning 30, becoming a
woman, and reassessing my life"—the band was
feeling little pressure this time around.

In fact, “all that mattered was that the process

was fun,” says Stefani, who adds that Rock
Steady “wasn’t hard at all” to make. “Like, I feel
guilty that it wasn't hard. But it wasn’t.”
Helping to keep things loose and natural—
and opening up a new musical world for the
band, managed by Laguna Beach, Calif.-based
Jim Guerinot at Rebel Waltz and booked by
the L.A.-based Mitch Ok-

‘Hey Baby’ up and got it
rockin’, they were just
like, ‘Oh, my God, this is
fantastic’—really excited
and jumping around.”
Ocasek, who helmed the

‘Everybody was in
such a good mood
and always a bit

im—was its decision to
collaborate with hip-hop
hitmaking producer/ar-
tists Dre, Timbaland, and
the Neptunes.

. None of the band’s work
keyboard-laden tracks happy abOUt thmgs— with Dre or Timbaland
“Don’t Let Me Down” and ; made the final cut. But,
“Platinum Blonde Life” back i w.as unusua[' And I like the Rock Steady track
home in LA, agrees. “Their thlnk that probab[y “Waiting Room”—a song
spirit was great. Everybody 5 originally written during
was in such a good mood tr anscended- the Return of Satumn ses-
and always a bit happy about sions that was later re-
things—it was unusual. And ‘ROCK EERAEYQ?(:f’:bDUCER arranged and co-produced
I think that probably tran- by Prince—some of those

scended, making the tracks
sound very nice and ‘up.’

“They’re one of the most together bands I've
worked with,” Ocasek continues, adding that the
band’s spontaneous approach to songwriting
“kind of reminded me of how the Cars went in to
do a record, in a sense. We weren't too self-
conscious about that stuff. We used to run in,
rehearse it a bit, and just go do it.”

After 1995’s Tragic Kingdom made stars of
the members of No Doubt—selling more than
12 million copies worldwide—Kanal says the
15-year-old, Orange County, Calif.-born act felt
“the need to prove ourselves as a band and as
musicians and songwriters” when working on
that album’s follow-up, the Glen Ballard-pro-
duced Refurn, which they spent two years writ-

songs will probably sur-
face eventually, Kanal says.

The band’s work with the Neptunes, though,
yielded the funk-filled sure-hit “Hellagood,” of
which Neptune Chad Hugo says he and partner
Pharrell Williams were trying to re-create the
danceable but band-sounding vibes of “Another
One Bites the Dust” or “Brick House.” He notes,
“We were trying to bring No Doubt in the clubs.”
And Kanal says that's exactly what No Doubt was
looking for: “When we started writing this
record, we wanted a record we could fuckin’
groove to and dance to. We wanted to go to dance
clubs and hear our stuff played.”

The band’s sessions with Hugo and Pharrell
Williams also yielded another Neptunes/No
Doubt co-write, “Perfect Day,” a track given to

R&B singer Kelis for her forthcoming Neptunes-
produced album, Wanderland (Virgin).

Sales-wise, Rock Steady is certain to benefit
from Stefani’s own collaborations outside of the
band during the past year, one of which she says
almost didn’t happen.

After partnering with Moby on his “South
Side” single, she says she was reluctant to take
part in Eve’s “Let Me Blow Ya Mind.”

“I felt like if the Moby thing hadn’t been such
a big thing, it wouldn’t have been any big deal,
but it was like, ‘Should I be doing another side
thing?’ Ya know, ‘Are people gonna think that
I'm just, like, the side sausage?’ ”

But she says she couldn’t pass up the oppor-
tunity to work with West Coast hip-hop czar Dre,
especially after she had heard an early version of
the song. She says of the experience, “I probably
sang the chorus for, like, two-and-a-half hours
straight. He beat me up as a singer. He really
challenged me. He had one thing in his head,
and I wasn't hearing the same thing in my head.”

While such projects continue to keep Stefani’s
star status at a much higher level than the band’s,
the title of the new album—Iike Stefani’s deci-
sion to wear a jacket bearing the group’s name in
the “Let Me Blow Ya Mind” video (“I wanted to
represent!”)—is meant to serve as a statement
about the act’s current state. It’s also, of course,
a shout-out to the music that’s helped inspire
this set of songs.

Mark Williams says that Rock Steady will
most likely attract those whose first real intro-
duction to the band was through Stefani’s work
with Moby and Eve: “I think this record natu-
rally, perfectly continues down the path that was
started with those tracks. I think that what peo-
ple liked about those songs they’ll find here, plus
another whole side that is her and No Doubt—
one that they might not be familiar with, but I
think [they] will enjoy.”

And that’s already proving to be the case.
Interscope bumped up the album’s release a
week after immediate positive reaction to
“Hey Baby” from top 40 radio and MTV. The
latter recently debuted a Making the Video
episode on the single.

Judging from “Hey Baby” (which features
Bounty Killer), “it sounds like Rock Steady is
going to be a little more pop, which doesn’t nec-
essarily make it better,” says Ken Hopkins, PD at
top 40 KZZU in Spokane, Wash., which is spin-
ning the single. “I think the jury’s still out on
whether that’s going to be better for their fans.”

In any event, the new, “less introspective and
more fun”-sounding material (published
through ASCAP), seems poised to mesh well with
the current mood of the country, Hopkins says.

Indeed, Williams says, “Rock Steady is a
record that's all about celebration and life.” And
that, says Jay Smith, manager of Tower Records’
Sunset Boulevard store in L.A., is what people
want right now—fun music. “The only thing
that’s going to be tricky,” Smith says, “is the tim-
ing”—the record arrives at the height of the
Christmas-shopping season.

A source of pride for Stefani, Kanal, and
Dumont is that much of Rock Steady is taken
from the demos recorded in Dumont’s apart-
ment, embellished with a touch of organ here,
some keyboards there. “That was really cool,”
Stefani says, “because it’s like the producers that
we were working with liked what we were doing
so much that they just kind of added to it, instead
of starting all over.” By writing and recording
songs on the spur of the moment and having at
least a portion of almost every track’s demo sur-
face, the band captured “that initial spark” that
is sometimes lost, Stefani says.

“I feel so sure about [this album]},” Stefani
says. “I'm so confident that people are gonna
love it, just because it’s so simple, and it’s so
easy. It’s just fun and upbeat. And it doesn’t
have anything to it. Like, it’s not too much
work. And I think people need that sometimes
in music.”
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Virgin’s Shortlist Puts Up-And-Comers In Spotlight

BY BRIAN GARRITY

NEW YORK—Organizers of the Virgin Mega-
stores Shortlist Prize for Artistic Achieve-
ment in Music are hoping that buzz from the
award will create greater traction for the
nominees’ albums at retail.

The prize—which will be awarded at a spe-
cial concert event Monday (19)—is modeled
after the U.K.’s Technics Mercury Music Prize
and honors an album that has not been cer-
tified for sales of more than 500,000 units
(Billboard, Aug. 25). The finalists were
picked by a 15-person panel that included
Beck, Mos Def, Macy Gray, Aimee Mann, and
Lucinda Williams.

“These are records that we think are great
but that all have had a problem of getting
through to the mainstream outlets of radio
and MTV,” says MCA VP of A&R Tom Sarig.
(Sarig co-founded the prize with Greg Spotts,
who runs a personal management and mar-
keting firm.) “So we thought we’d forge a
direct connection between music lovers and
the creative community with the goal of
exposing this new talent that has not really
crossed over to the mainstream.”

The finalists are Air, 10,000 Hz Legend
(Astralwerks); Bilal, Ist Born Second (Inter-
scope); Dandy Warhols, Thirteen Tales From

Urban Bohemia (Capitol); Gorillaz, Gorillaz
(Virgin); Jay Dee, Welcome to Detroit (K7 Stu-
dio/BBE); Nikka Costa, Everybody Got Their
Something (Virgin); PJ Harvey, Stories From
the City, Stories From the
Sea (Island); Ryan Adams,
Heartbreaker (Bloodshot);
Sigur Roés, Agaetis Byrjun
(PIAS U.S.); and Talib Kweli
& Hi Tek, Reflection Eternal
(Rawkus). The winner re-
ceives $10,000, and a dona-
tion of the same amount
will be made to a relief char-
ity of the winner’s choosing.
Virgin Entertainment
Group is sponsoring the
prize and has been actively
promoting the nominated
bands and the event in its
U.S. Virgin Megastores.
“One of the cornerstores of the Virgin
Megastores strategy is to help introduce
new and developing artists to the con-
sumer,” says Dave Alder, senior VP of prod-
uct and marketing for Virgin Entertainment
Group. “In the last two years, we've really
worked hard with our Virgin Recommends
program, which I think is very similar to

the Shortlist’s objectives.”

Special Shortlist promotions include
designated listening posts featuring the
nominated artists in every Virgin Mega-
store, larger stores dis-
playing Shortlist banners
and hosting special in-
store events with nomi-
nated acts, in-store DJs
featuring nominated ar-
| tists, information cards
about the acts placed in
the stores’ racks, and
Radio Free Virgin creating
a special Shortlist channel
for its service.

“That’s always the thing
with new and developing
artists,” Alder says. “I don’t
think you can expect a new
album to sell unless you
explain a little bit about the merits of that
particular piece of work.”

Meanwhile, MTV2 is promoting the prize
and the event with a special package show-
casing videos from the 10 nominated acts.
But whether the prize and coverage of the
event translates into greater crossover appeal
for any of the nominees remains to be seen.

MTV2 GM David Cohn says, “Whether a
Sigur Rés or a Talib Kweli or anybody is sud-
denly going to skyrocket up the charts, only
time will tell, but I don’t think it's necessar-
ily [the Shortlist’s] intent to move another
half-million or million units. I think it real-
ly is to just identify the artistry and creativi-
ty behind these records.”

That's not to say it can’t. On Oct. 28, Vir-
gin hosted in-store events with Costa in Los
Angeles and Kweli in Chicago. The Los
Angeles event was particularly well-attend-
ed, with sales of Costa’s album exceeding
Virgin's expectations. “We didn’t expect
large sales; we just expected a good turnout
and good association from the event,” Alder
says. “It really proves that activities like the
Shortlist not only give exposure but also
drive additional sales.”

Alder and Sarig both say they expect
the greatest sales momentum to come
after the Nov. 19 event—much in the way
it does with the Mercury prize. Five of the
10 finalists are scheduled to perform live
at the awards ceremony, to be held at the
Knitting Factory in Los Angeles. Sigur
Rés, Dandy Warhols, Costa, Bilal, and
Kweli are playing sets of between four
and six songs.

Best Buy Coup On U2 DVD Leaves Indies Angry And Fearful

BY ED CHRISTMAN

NEW YORK—A Best Buy marketing
coup that gives the consumer elec-
tronies chain a two-week exclusive on
a new U2 DVD-Video has other mer-
chants hopping mad, as well as fear-
ful that it could be the beginning of
a trend whereby the major labels
openly cater to larger music accounts
at the expense of smaller retailers.

The release, Elevation 2001: Live
From Boston, is a double-disc DVD
with a $32.98 list price ($19.98 for
VHS). Best Buy has it for Nov. 20,
while it hits the rest of retail Dec. 4.

Interscope executives were un-
available for comment, but sources
say the deal was proposed directly to
U2 and its management by a con-
sorfium of marketing partners com-
prising Direct TV, VH1, Clear Chan-
nel, and Best Buy that is committing
to a $10 million campaign in a big
marketing push to expose the DVD
for Christmas. The show will be
broadcast Nov. 24 by VH1 and Dec. 2
on Direct TV.

According to sources familiar
with the deal, the initial version of
the proposal saw Best Buy having
the DVD exclusively. But when
Interscope was brought into the dia-
logue, concern from the label and
management about how other
retailers would react to the deal per-

suaded the marketing consortium to
scale back the exclusivity to a two-
week period, leaving in place the full
amount of marketing funds so that
all merchants could benefit during
the Christmas selling season.

From Best Buy’s perspective,
Mike Linton, senior VP of strategic
marketing at the Eden Prairie,
Minn.-based chain, says that the U2
promotion is a continuation of an
event marketing strategy employed
by the chain during the past 18
months, beginning with the Sting
concert Sept. 12, 2000, in New York
City’s Central Park to herald the
chain’s invasion of the New York
metropolitan market.

Best Buy likes to be a part of “cre-
ating events that involve multiple
parties,” Linton says. “It’s not just
about retail—it’s about entertain-
ment and looking to make news by
doing something different that cre-
ates events [to] help our brand and
benefit all parties involved.” Linton
says that the U2 event grew out of
Best Buy management'’s “desire to
have a good event for the holiday.”
Best Buy will feature the U2 DVD in
a number of different advertising
pieces, including its weekly circular.
It will also use the store and its
online site to showcase the title.

Merchants large and small ap-

pear to be annoyed by the deal. The
head of one large chain says that al-
though he will respond to the situ-
ation, he is considering exactly
what that response will be. An exec-
utive with a small chain says, “I
have to carry the DVD. The cus-

LINTON

tomer doesn’t want to hear my pol-
itics on this, which is an internal
business issue.” But he adds that
retailers should somehow make a
statement about it heard by U2,
Interscope, and its distributor, Uni-
versal Music & Video Distribution.

Glen Ward, president of Virgin
Entertainment Group’s North Amer-

ican operations, says his chain won’t
stock the DVD and won’t feature
U2’s most recent album in any price-
and-position programs, relegating it
to the bin. As that album was on a
front-end rack last week, Virgin ap-
parently has opted to forego the
cooperative advertising funds that
were paying for that placement.

Ward declines to comment on
that subject but says that Inter-
scope is acting in an “irresponsi-
ble” manner, labeling the move a
“questionable” business practice.
“We have invested a lot of money
in exploiting catalog and working
to develop new artists,” Ward
states. “They should be helping us
to stimulate the consumer, instead
of restricting our business and
kowtowing to creamers {who loss-
leader hits].”

In addition, sources say that
smaller merchants are considering
banding together to make some
kind of statement regarding the U2
title. Those merchants are said to
fear that Interscope is opening a
Pandora’s box that will leave all the
other large music retailers, con-
sumer electronics chains, and mass
merchants demanding similar
exclusive windows, which would
severely affect independent stores.

Exclusives started with TV cam-

paigns, where the labels advertise
new superstar releases available
through an 800-number for as
much as six weeks before the re-
tail debut. That practice also ap-
pears to be migrating to the brick-
and-mortar channel, one retailer
complains. If it becomes a trend,
it will give the larger accounts
credibility with the consumer,
who will perceive them as a cool-
er place to buy music than the
smaller retailers, one independent
merchant argues.

That merchant has further com-
plaints about U2: “I always thought
they were about helping the little
guy and promoting world peace and
things like that, but it turns out
they are just another corporate sell-
out [that] doesn’t care who they
hurt in making money.” U2’s New
York management office did not
return a call for comment.

In their anger, merchants also
remember that last year Interscope
was involved in a similar situation
of appearing to favor Best Buy over
the rest of retail, when it gave that
merchant two bonus tracks on the
Limp Bizkit Chocolate Starfish and
the Hot Dog Flavored Water album,
while other merchants were only
offered a premium with one bonus
track (Billboard, Oct. 28, 2000).
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BY BRIAN GARRITY
NEW YORK—In a move that sets the
table for radio to become a rival to
traditional music retail, Chicago-
based digital music subscription
service developer FullAudio has
entered into a distribution deal with
Clear Channel Communications.
Under the agreement, FullAudio
will be the exclusive on-demand
music subscription provider for Clear
Channel Radio station Web sites in five
U.S. markets: Chicago, Houston, Los
Angeles, Phoenix, and Salt Lake City.
FullAudio will provide co-branded
services to approximately 30 stations
in those markets. A small number of
pilot stations are expected to begin tri-
als of the service in January. Partici-
pating stations for the test program
have not yet been determined.
Determination of which stations
will participate in the trial will hinge
upon which tracks and genres the
company is able to obtain publishing
rights for, says FullAudio president of
music services James Glicker. Month-
ly fees are expected to range from $5
to $15 with a base of 50 downloads.
Each of the Clear Channel radio
stations in the participating markets
will offer its listeners a format-specif-
ic service powered by FullAudio. Users

»>)
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GLICKER

of the service will also have the abili-
ty to access music from other genres
based on indicated preferences.

Glicker says Clear Channel will pub-
licize the service through their stations
and on-air personalities. They also plan
to offer special themed packages, such
as the picks of a certain DJ. “We'll get
on-air announcements with their tal-
ent as well as some measure of com-
mercials,” he says. “Whether it’s real-
ly commercial is yet to be determined,
but we'll get a lot of mentions on the
air and on their Web sites.”

Chris Copeland Gladwin, chair-
man/CEOQ of FullAudio, said in a
statement that the deal marks “an

fain.
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industry first and a major stride in
[FullAudio’s] distribution strategy.”

Gladwin contends that after their
favorite artists, radio stations are the
“brands” music fans commit to most.
Indeed, Jerry Kersting, CFO of Clear
Channel’s radio division, said the appeal l
of the deal was its ability to extend the
brands of its radio stations “far beyond”
the reach of their signals. What's more,
he noted that the service is intended to
deliver more impressions to the adver-
tisers on the sites of its radio stations.

Meanwhile, Universal Music Group
(UMG) has agreed to license selected
content to FullAudio. The two-year,
nonexclusive agreement with UMG
allows FullAudio to rent access to
downloads from “a broad selection” of
the Universal Music catalog.

FullAudio has content licenses
from Universal Music Group and EMI
Recorded Music and publishing
licenses with EMI Music Publishing,
Universal Music Publishing, and
BMG Music Publishing.

Executive

Turntable

DISTRIBUTION:
Gerardo Lopez
is promoted
to senior VP/
president of
Handleman
Entertainment
Resources in
Troy, Mich. He
was senior VP/GM.

Cyril Kaye is named senior VP of
sales and VP of international busi-
ness development for St. Clair
Entertainment Group in Toronto.
He was senior VP of Canadian sales
for Koch International.

Bari Carrelli is named VP of |
movies and miniseries for Hearst
Entertainment in Los Angeles. She !
was a producer/creative executive ’
for Porchlight Entertainment.

Andrew Tang is named field sales
representative for Provident Music |
Distribution in Glendale, Calif. He
was the music buyer for Lighthouse
Christian Stores.

NEW MEDIA: Kamal Arafeh is named
GM of enterprise products for Roxio
in Milpitas, Calif. He was a senior VP |

| of sales for Netcentives.

Shelly Dawn Keel is named man-
ager of market development for |
Sony Digital Authoring Services in
Grand Rapids, Mich. She was an
account executive/project manager
for Trillion Digital.

MUSIC VIDEO: Ben Zurier is named
senior VP of programming strategy
for VHI1 in New York City. He was |
senior VP of programming services
for Sterling Digital. |

FullAudio, Clear Channel Ink Web Deal

Radio Giant Now Has ‘On-Demand Music Subscription Provider’ In Five U.S. Cities

Of Independents

BUSY, BUSY, BUSY: David Katznelson,
former VP of A&R at Reprise, has
formed the Birdman Recording
Group Inc. (BRGI) as an umbrella
company for his two extant labels,
Birdman (distributed by Revolver in
San Francisco) and Tornado (hand-
led by Megaforce through Ryko Dis-
tribution) and three newly formed
label partnerships.

Howling Records, a partnership
with former Warner Bros. A&R exec
Sue Drew that is distributed by
Megaforce/Ryko, will be a jam-band
outlet; it has signed Ohio act Ho-
munculus. Sepia Tone, a reissue
label formed with In the Red Rec-
ords head Larry Hardy (who is also
BRGI’s GM), is licensing albums by
Alice Coltrane, Ornette Coleman,
Darrell Banks, Tony Joe White, and
others from Rhino Entertainment;
Revolver is distributing. Tariff
Records, in which Katznelson is
joined by Rudy Carrera of Salcata-
Galia Records, will focus on 20th-
century classical music and “electro-
acoustic” music; Forced Exposure is
distributing non-exclusively.

Due from Birdman Records in the
first quarter of 2002 will be an album
of music from Herschell Gordon
Lewis’ schlock/cult horror films and
sets by Don Howland, Akashic Juke-
box (with Jon Wahl of Clawhammer
and ex-members of Royal Trux), the
Electric Prunes, Brother J.T., and
the Warlocks. The label just released
It Came From Memphis Volume 2, a
splendid and essential anthology of
wild Bluff City music inspired by
compiler Robert Gordon’s wonder-
ful 1995 book.

Scheduled for Tornado are collec-
tions from Los Pacaminos (a Tejano-
styled band with Paul Young, of all
people) and a reissue of Joe “King”
Carrasco’s first album.

KILLER PACT: The Olympia, Wash.-
based punk label Kill Rock Stars
(KRS) has signed a pressing and
distribution deal with Chicago-
based Touch & Go. The agreement
takes effect Jan. 1, 2002.

KRS is an eclectic, high-quality
imprint whose impressive catalog
includes releases by Bikini Kill, Brat-
mobile, Dead Moon, Elliott Smith,
Sleater Kinney, Unwound, Quasi,
Ronnie Spector, John Doe, and our

| current Motor City favorite, Slum-

ber Party, among many others.

According to label president Slim
Moon, KRS has been distributed by
Sacramento, Calif.-based Mordam
Records since 1992. For a year-and-a-
half before that, the firm’s releases
went through K Records, musician
Calvin Johnson’s company.

Moon says of the shift to Touch &

Go, “It was a difficult decision . . . The
older I get, the more I want to con-
centrate on what we do best. We're
good at finding cool bands. I've always
felt I was weak as a businessman.”

FLAG WAVING: Robbie Fulks’ new col-
lection of country covers from the '50s
and "60s about drinkin’, cheatin’, and
leavir', 13 Hillbilly Giants (Bloodshot),
should come as no surprise to the Chi-
cago alt-country singer/songwriter’s
longtime fans. After all, this is the man
whose song about the contemporary
Nashville country-music establishment
was titled “Fuck This Town.”

Yet, asked if the collection—first
released online last year on Fulks’
own Boondoggie Records—was a
rebuke of the state of modern coun-
try, Fulks says, “I'd like to think I
could change the world with a record
I made, but I don’t think I can.”

Fulks’ album is an entertaining,
eccentric sampling of country obscu-
rities, penned by such well-known
writers as Porter Wagoner & Dolly
Parton, Bill Anderson, Wynn Stew-
art, and Jean Shepard, as well as such
lesser-known lights as Dave Rich,
Jimmy Arnold, and Jimmy Murphy.

Fulks’ comments about the lat-
ter musician illuminate his own
art: “He put out weird records, but
they were not willfully weird . . .
The pieces didn’t fit together in a
neat, schematic way. I totally
aspire to that. It seems like it
takes a lot of strength of charac-
ter to do that for 30 years—or not
knowing any better.”

Fulks, who has made no secret of
his distaste for the manufactured
quality of modern country, is only
cautiously optimistic about prospects
for the genre as alt-country and hill-
billy roots music begin to get their
due from consumers.

“Maybe there is hope,” he says. “I
take hope from [the O Brother,
Where Art Thou? soundtrack] doing
well .. . [but] there are too many
bottom feeders and people of dubi-
ous talents clinging to that [coun-
try roots] movement.”
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MERGER MISERY: The imminent
bankruptcy filing by Valley Media is
expected to wreak havoc throughout
the independent label and distribution
community. as well as sting refailers,
who will be left owning product that
they cannot return to labels that might
go under because of the situation. The
collapse of the planned merger be-
tween Valley and Alliance Entertain-
ment has left all sides pointing fingers
at what went wrong and leaves most
label and distribution executives
gnashing their teeth, worrying about
the extent of the hit they will take.
The deal, which had been in the
making for five months, fell apart Wed-
nesday night. Nov. 7, when Alliance’s
management and Yucaipa—its princi-
pal owner—decid-

MERGHANTS S&MARKETING

S
by Ed Christman

could no longer purchase the neces-
sary product to fulfill customer orders,
which meant sales suffered a precipi-
tous drop. But others put the blame on
Valley for spending too much time on
the front-end of the deal arguing about
the equity split. One observer says,
“There was a tremendous level of
brinkmanship going on in a game of
high-stakes poker. Valley's manage-
ment should have known they were
going to run up against a liquidity wall
and should have folded their cards
sooner. The deal could have been done
in early July instead of late August.”
But other, more cynical, observers
wonder if Yucaipa strung out the
deal for as long as it could so that it
could get as much of Valley’s busi-
ness as possible

ed that Valley's rap-

and then pulled

idly deteriorating

ALLIANCE ENTERTAINMENT CORP

out at the last

business had left

minute so that it

the company’s val-
ue far below the numbers used in
structuring the deal. That deal would
have seen the Coral Springs, Fla.-
based company assuming some $120
million in bank debt and another $70
milfion in vendor debt. In the previ-
ous two weeks leading up to Nov. 7,
Valley’s sales volume is said to have
decreased by about 35%.

had the chance to
buy Valley at a much cheaper price
through a Chapter 11 fire sale. Those
observers argue that Valley was not
worth the debt Alliance was assum-
ing, since it had already won over
most of Valley’s customers.
However, that argument does not
take into consideration one of the main
reasons that Yucaipa was

“With that change, the
deal didn't make sense
any longer,” says one
insider familiar with the
negotiations.

Before it pulled out, Yuc-
aipa was slated to own 80%
of the merged company.
while Valley Media share-

allegedly interested in the
deal—the fact that Valley is
apublicly traded company.
With the deal structured as
a reverse merger so that
Valley’s share would re-
main publicly traded, it
would leave Yucaipa with a
back-door exit strategy

holders would have received

20%. In the days leading up to the pull-
out. Yucaipa made a last-minute grab
for an even larger portion of equity,
which Valley's board of directors was
said to be wiiling to concede.

Some suggest that another factor
in Alliance’s withdrawal was that its
bank, GE Capital, had had cold feet all
along about financing the merger.
Indeed. those observers suggest that
the bank was trying to get Yucaipa to
ante up some equity for the deal. But
others say that while GE viewed the
deal as a difficult one, it never said it
did not think it could pull off syndi-
cating a new Alliance revolving cred-
it facility to the lending community.

In the wake of the collapsed merg-
er, some participants griped that
Alliance was “nickel and diming” the
deal every step of the way and that it
look too long in dotting the i’s and
crossing the t's on its way to the clos-
ing, which cost Valley dearly. The com-
pany had been buying c.o.d., and when
cash ran out while it was waiting for
Alliance to sign on the dotted line, it

from its ownership.

Yucaipa initially acquired Alliance as
its backbone for putting together deals
for Internet plays, back when Wall
Street was throwing money at anvbody
with an idea for how to make a profit
online from music and video content.
But when the dotcom fad faded, it left
Yucaipa owning a low-margin whole-
saler without a way to cash out, because
Wall Street—now and for the foresee-
able future—is not likely to have an
appetite for an initial public offering for
a low-margin wholesaler, particularly
not one that already went Chapter 11,
wiping out shareholders and bond-
holders, back in 1996.

Anyway, now that Valley appears
headed to a Chapter 11 filing next
week, the Alliance/Valley deal likely
will be revived, and financial execu-
tives are hoping that it is used as a
“stalking horse” to see if any other
large wholesalers are interested in
bidding on Valley. Already, some “bot-
tom fishers" are said to be talking to
Valley, now that the bottom has
dropped out of the merger.

‘Corner Store’ Vibe Suits Back Alley

BY PATRICIA BATES
CHARLOTTETOWN, Prince Edward
Island—Despite increasing competi-
tion from mass merchants and larger
music retailers, Canadian indie retail-
er Back Alley Discs marks its 10th
anniversary this month.

Owner Chaz Guay attributes the
longevity of his out-of-the-way Char-
lottetown, Prince Edward Island (PEI)-
based store—a second-floor, 750-
square-foot site—to the role it plays
among the estimated 2,500 college
students in the area.

“We’re almost like a corner store,
Guay remarks. “We often have Univer-
sity of PEI students hanging out here.
It’s all word-of-mouth.”

Back Alley has about 4,000 titles in
CD and vinyl formats, with a 50-50
ratio of new to used product. Two-
thirds of its inventory is mainstream
and alternative rock, with blues, Celtic,
folk, jazz, and international music con-
stituting the other third.

This year, Back Alley’s most pop-
ular North American CDs are Tom
Waits' Mule Variations (Epitaph),
Ani DiFranco’s Living in Clip (Right-
eous Babe), Greg Brown’s Covenant
(Red House Records), Stan Rogers’
Home in Halifax (Fogarty's Cove
Music), and Bill Frisell’s Good Dog
Happy Man (Nonesuch).

The store does a steady business

”

i 2
Back Alley Discs marks its 10th an-
niversary this month. It is owned by
Chaz Guay, pictured here with his
daughter Lilli. (Photo: Patricia Bates)

with CDs by locai artists in this city
of 32,531 people—sales that are aided
hy a live “Songwriter’s Night” held in-
store every Tuesday in the winter.

Back Alley’s top-selling hometown
artists include the Rude Mechanicals,
Flush, the Jive Kings, Lennie Gallant,
and Eyes for Telescopes.

Back Alley’s product comes
through five primary distributors,
including FA.B. in Montreal, Festi-
val Distributors in Vancouver, and
Outside Distributors in Toronto.
Guay retails the CDs for $15-$21.99

Canadian ($9.36-$13.72).

“I don't have the capital to buy as
much of a selection as ['d like from
them,” Guay admits. I just pick what
I feel I can sell, and I always keep [the
constants] the Beatles and the Band
CDs around. I have some hip-hop and
punk, but those artists are here today
and gone tomorrow.”

Selection is somewhat limited
among Canadian acts as well. “I don't
stock more than five CDs by the Trag-
ically Hip any more, whereas [ would
have had 50 a few years ago,” Guay
explains. Part of the reason is compe-
tition from mass merchant chains, but
Guay says he is holding his own
against the discounters, such as Wal-
Mart, Future Shop, Zellers, and Radi-
oland. “They’re more into the price
wars, not the music,” he says.

Back Alley expands its offerings
through used product. Second-hand
CDs are acquired for $5 and then
marked up to $10.

Guay declines to disclose his store’s
revenue but reports solid sales
between May and early September.
“Financially, there’s not too much
reward for the independents like me
now.,” says Guay, who does not main-
tain any in-store staff. “I've learned not
to think beyond the scale of PEI. 1
have a cash flow. and I feel the only
way to survive is with low overhead.”
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DVDs Attest To Hard Rock’s Return

BY CHRISTA TITUS
NEW YORK—After suffering through
the grunge and teen-pop phenomena,
hard rock has come roaring back with
top-selling albums from System of a
Down, Staind, Tool, Linkin Park, Creed,
and Limp Bizkit. Its profile is also
heightened on the DVD-Video charts,
as more releases hit store shelves.
Among the DVD-Video titles being
made available for holiday gift-giving
are Rush’s Chronicles (Sept. 25, Uni-
versal), Linkin Park's Frat Party at the
Pankake Festival (Nov. 20, Warner
Bros.), AC/DC’s Stiff Upper Lip Live
(Dec. 4, Elektra), and Def Lep-
pard’s Visualize/Video Archive
and Historia/in the Round in
Your Face (Dec. 11, Universal).
Some metal catalog has
been tapped for the ongoing
DVD series “Classic Albums.”
Created by New York City-
based Eagle Eye Media, the
series explores the creation of
milestone albums in a variety
of musical categories. A typical
disc lists for $19.98. The first P
metal installments are Metal-
lica’s Metallica and Judas Priest’s
British Steel, released Nov. 6; Iron
Maiden’s The Number of the Beast is
due Dec. 4. Def Leppard’s Hysteria and
Deep Purple’s Machine Head are
expected in the second quarter of 2002.
“We started looking around the
whole spectrum of music, and we said,
‘You know, there’s some amazing
heavy metal albums,” ” recalls Eagle
Vision president Steve Sterling. “Some
people said, ‘Well, heavy metal’s its
own thing, you should spin that off as

its own idea,” and we were like, ‘No,
because if you're doing classic albums,
it can be all genres of contemporary
music,”” he continues. “Artists who
have created an album that has sold
s0 many units and impacted music as
much as the ‘Classic Albums’ ones
[generally have]| a story that’s inter-
esting to everybody.”

The hook of peeking behind the
scenes has been proved successful
by VH1's Behind the Music. Sanctu-
ary Records act Megadeth packaged
an extended version of the docu-
mentary VH1 produced about the

. r »
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QUEENSRYCHE

band for its Oct. 9 Behind the Music
DVD. The Sanctuary/VH1 disc in-
cludes the uncensored video for
“Moto Psycho” from Megadeth'’s lat-
est studio album, The World Needs a
Hero. 1t bowed at No. 23 on the Top
Music Video Sales chart.

Megadeth vocalist/guitarist Dave
Mustaine says, “A lot of people are
really surprised to see that all the
alleged folklore from over the years—
the reason I was fired [from Metalli-
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ca), the famous fight that never was,
[former band mate] Chris Poland
stealing guitars, just stuff that we've
told the public that’s happened all
these years that they, in my mind, per-
ceived as ‘Dave’s story, ' —gets sub-
stantiated by the other people in-
volved.” (Mustaine also contributed
commentary to Iron Maiden’s install-
ment of the “Classic Albums” series.)

Several of Megadeth'’s labelmates
recently introduced DVDs, too: Alice
Cooper, Corrosion of Conformity,
Widespread Panic, and Queensriche.
The latter band’s Live Evolution
(Sanctuary) is a career retro-
spective that streeted Oct. 9 as
both a two-disc CD ($23.98) and
a single-disc DVD ($24.98). It is
the act’s first live, full-length
DVD, which was recorded in 5.1
Surround Sound. It debuted at
No. 15 on Top Music Video Sales.

Queensriche incorporated fan
participation in creating addi-
tional footage for its upcoming
Operation: LIVEcrime DVD
(EMI, Nov. 20, $24.98). The proj-
ect {originally released as a 1991

VHS boxed set on EMI) was reis-
sued Sept. 25 as a stand-alone CD
($16.98, EMI) of the audio material:
The DVD will contain the earlier VHS
footage. The band’s Web site (queens-
ryche.com) hosted a contest that gave
fans a chance to contribute to the
DVD’s photo scrapbook by submitting
personal snapshots of Queensrjiche.

Queensriiche bassist Eddie Jackson
remarks that response to Live Evolu-
tion’s DVD has been very positive. The
band has also considered using DVD
technology to accompany its next stu-
dio album. “I think that’s where every-
thing’s pretty much going [in terms of
the market], because not only do you
get your audio but you get a visual look
as well,” Jackson says. “I'm surprised
[DVD] didn'’t take off a lot sooner.”

Retailers are reporting that rock and
metal titles have been taking off recent-
ly. Wherehouse Entertainment junior
rock music buyer Craig Swedin says,
“Rush has done incredibly well.
[Chronicles] came out about six weeks
ago, and we're doing roughly about 45
aweek. The other one that does incred-
ibly well is Mdtley Criie [Lewd Crued
& Tattooed).” DVDs by the Cult, Black
Sabbath, Ozzy Osbourne, and Poison
are also moving steadily.

According to Sterling, DVD is help-
ing strengthen hard rock and metal’s
commercial might. “DVD is a nearly
interactive medium, which by its
nature appeals to a younger demo-
graphic. What's really happening now
is that DVD, because it is a ‘new tech-
nology,’ has a natural appeal to a
younger demographic, and therefore,
even those [bands] we would consider
to be legends are actually getting
access to a younger demographic
because of the medium. Then they're
learning about the artists and the
music and becoming fans.”
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RATNER ON DVDS: Watching Rush
Hour 2 on DVD-Video brings back many
fond memories for director Brett Ratner,
but there is one scene in particular—
when co-stars Jackie Chan and Chris
Tucker run naked down a Hong Kong
street—that always makes him smile.

RATNER

“Just watching Jackie and Chris, 1
remember what we had to do to get
the scene,” he says with a laugh. “We
didn’t have permission. Some guy
ruined it the first time because he
asked Jackie for his autograph, and we
had to do it again.”

But it isn’t just the film itself that
directs Ratner’s thoughts back to the
set. The DVD—which hits stores
alongside a VHS version Dec. 11 via
New Line Home Entertainment—
includes deleted scenes and outtakes,
documentaries about Ratner’s direct-
ing style and shooting in Hong Kong
and Los Angeles, and an in-depth
analysis of three of the film’s scenes.
(The DVD lists for $26.98, while the
VHS will be available for $22.94.)

The DVD's deleted-scene library, while
afun feature for viewers, is also amuch-
needed resource for film directors,
according to Ratner, who is currently in
pre-production for Red Dragon, the next
film in the Silence of the Lambs series.
“I'm more comfortable with letting
scenes go because [ know people will
eventually see them [on DVD],” he
explains. “The DVD helps filmmakers
make tighter, shorter movies.”

Ratner also understands firsthand how
helpful the DVD’s behind-the-scenes
footage can be to aspiring young film-
makers. “When you're a kid watching a
movie, you can't comprehend how it’s
done sometimes,” he says. “Seeing how
I'm standing around with Jackie and
Chris, it doesn't seem like brain surgery.”

This led Ratner to include one of his
early student films, Lady Luck, on the
DVD as well. “It’s not a well-made
film,” he admits. “Some kid out there
can see how bad it is, and think that
they could be a director too.”

by Jill Pesselnick

GUMBY LIBRARY: Rhino Home Video
has acquired the home-video rights to
the Gumby animated series. The full
library of 214 episodes from both 7he
Gumby Show and The All-New Gumby,
which were created between 1956 and
1988, will now be available on both DVD
and VHS for the first time. (Gumby
episodes through the 1960s were pre-
viously available on VHS through Fam-
ily Home Entertainment.)

Series creator Art Clokey, who is
readying a script for a Gumby feature
film, says that Rhino seemed the best
fit for the family series. “They want to
guard the integrity of the creation,” he
says, “and they seem to really care about
the characters. I run into people of all
ages who love Gumby. It will be great
for them to have this for their kids.”

The first release, on March 26, will
be a seven-disc DVD boxed set ($99.95)
of the series’ 1950s’ and 1960s’ seasons
that will also include footage of the ani-
mators working on the series, as well
as a pilot film that never aired. The set’s
discs will be available individually on
DVD for $19.95 and as two separate
VHS tapes for $9.95, each beginning
March 26. Rhino will be releasing the
material chronologically, though spe-
cific dates have not been set.

WORLD SERIES FIRST: Q Video and
Major League Baseball Productions are
making history with the Nov. 27
release of the 2001 Official World
Series Home Video. It is the first time
that a new major championship sports
product will be released on VHS
{(priced $14.95) and DVD ($19.95)
simultaneously. The DVD features 25
minutes of bonus footage, including
additional interviews and play angles.

VSDA PROMOS: The Video Software
Dealers Assn. (VSDA) is trying to fuel
catalog rentals year-round through its
new merchandising program, My Pro-
mos. Video retailers can now download
artwork for free each quarter at
vsda.org or videoretailer.com, or they
have the option of buying a kit of pro-
motional materials for each major hol-
iday. In November, retailers can access
posters, counter cards, window clings,
and section header signs for Black His-
tory Month, Presidents’ Day, Valen-
tine’s Day, and Easter 2002.

MY NAME IS: Jill Pesselnick, and I am
the new Billboard home video editor. |
look forward to covering the latest in
video industry trends, technological
advances, and new releases. I can be
reached by phone (323-525-2293), fax
(323-525-2394), or e-mail (jpessel-
nick@billboard.com).
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“=Billboard” TOP VHS SALES

= Bilboard_TOP DVD SALES.

o3 Compiled from a natianal sample of retar! store and rackjobber reports coliected. copiled. and provided by VideoScan.
4‘ Compiled from a national sample of retail store and rackjobber reports collected. copiled. and provided by VideoScan. por EE u“gj Iy
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SPY KIDS Antonio Banderas | pe
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@ RIAA gold cert for sales of 50,000 units or $1 million in sales at suggested retail. A RIAA platinum cert. for sales of 100,000 units or $2 miflion in sales at suggested retail.
@ IRMA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000 units and $1 million at
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Connect with the music
industry’s most
important decision

Billboard Classified

Call: 1-800-223-7524 Today!
Fax all ads to: 646-654-4798/99 or
email to: jserrette@billboard.com

Your ad includes a listing
on hillhoard .com

over 17 million page wviews a month
www.billboard.com

DUPLICATION/
REPLICATION
E— e — _— " L]

REPLIGATION SERVICES
1000 CDs $399.00

complete retail ready up to 3 color)

1000 DVDs $§2.25 each

DUPLIGATION SERVICES

1000 VHS $499.00
PRE-RECORDED
VIDEO MOVIES  S150& up
MUSIC CDs 5250 & UP
DVDMOVIES  $350&up

MIRRORIMAGE CALL TODAY!
WBBOY IWVCE. 800-486-6782 text. 28n

fax 803-9548-0125
email: heather.eichelherg@uavco.com

REPLIGATE

NOW

COMPLETE

CD/DVD/GD-ROM
Manufacturing:

REPLICATION / RUTHORING
PRINTING / DESIGN

O\ O\ /O

Gall For Low Rates
www.atozmusic.com

212.260.0231

YEAR END SALE
Take another 5% off!

CALL FOR DETAI
NO FILMS NEEDED
SAVE HUNDREDS

500 CDs = $ 999
1000 CDs = $1229

RETAIL READY CD PACKAGES
FROM YOUR ELECTRONIC FILES

CALL FOR DETAILS

300 FULL CDLOR 11x17 POSTERS

= ONLY $99 ==

with Your CD/DVD Package
CALL TOOAY FOR A FREE CATALOG
(800) WAVE CD-1

WWW THIRDWA
B

RELEASE YOUR MUSIC VIDEOS ON DVD

DUPLICATION/REPLICATION

WITH OVER 60 YEARS OF EXPERIENCE & IN

=HOUSE FACILITIES, WE'LL PRODUCE

YOUR €D, VINYL & CASSETTE PROJECT WITH THE EXCELLENCE IT DESERVES!

¢ PACKAGE: $S97' 5

INCLUDES: ORIGINATION © 1-COLOR 1-PAGE BOOKLEY

AND TRAY CARD*  1.COLOR CD LABEL* O
© JEWEL BOX & SHRINK WRAP © QUICK TURNAROUND

* from your print-ready film (in Rainbo’s specs)

1000

INCLUDES: ORIGINATION  FULL COLOR 4-PAGE BOOKLET*

(D PACKAGE:
$1249

(INSIDE B&W) ond 4-COLOR TRAY (ARD"
2-COLOR LABEL IMPRINTING " »
JEWEL BOX & SHRINK WRAP ® QUICK TURNAROUND

* from your print-reody film (in Rainbo’s specs)
ASK FOR OUR FREE BROCHURE!

Rainbo Records and Cassettes
1738 Berkeley St.*» Santa Monica,CA 90404 « (310) 829-3476 «
" Fax:(310) 828-8765 « www.rainborecords.com « info@ramborecords.com

i

L]

IT'S ABETTER DEAL!

"ADD ITUP"
1,000 CDs 600.00
1,000 Jewel/Wrap 250.00
1,000 2-Pg Book/Tray 240.00
$1,090.00

from your CD-Ready Master
& Print-Ready Film

ay

T T
VY Ny N T |

1-877-DISC-USA . O

COMPACT DISCS - 60¢ EACH

www.digitalforce.com
g )

NATIONAL TAPE -DISC

CORPORATION
1110 48th Ave. North - Nashville, TN 37209 e

1-800-874-4174

Digital Mastering Services - Digitol Audia
o e . - AV
Duplication - Computer Graphics

SAME DAY SERVICE!

{on short run €D & Cassette copies) 2=

S

www.ntdc.com

- a» a»f)

e

N O

TOTAL CD, CDR, CD-ROM, DVD, & CASSETTE PRODUCTION 212-252-9300 in NYC

the POWER of Excellence

TOLL FREE

CDs « CO-ROM + CD-R + SHAPED CDs ¢ AUDID CASSETTES

NEED CDs?

the choice is

pisc & TAPE&

Mrience for over 30 years.

-880-0073

.crystalclearcds.com
DIGITAL MASTERING » ART DESIGN * PRINTING « PACKAGING

Duplicate CDs
like a superstar!

*Fast Turnaround
*Custom Printing &
Packaging
*CD copier equipment &
blank CDR media.

Princeton 800,426.0247

www.princetondisc.com |

46 PRODUCTIONS
25 CDRs - $45.00 / 50 CDRs - $88.00
100 CDRs - $150.00 / 200 CDRs - $290.00
ASK ABOUT OUR DISCOUNT
FOR ASCAP MEMBERS!
From CD or CDR master
Includes CDR jewe! box
w/text printing on CD label
Add $35 for other digital master,
$55 for analog master
Orders must be prepaid Shipping not included.

42 W 557 Hawk Circle, St. Charles, IL 60175
Tel (800) 850-5423 Email: info 46p.com

Visit our Weh Page at http:/www.46p.com

e

TAPE & DiscC

MANUFACTURING ¢ GRAPHIC DESIGN * PRINTING

HIGHEST QUALITY
COMPLETE RESIGNED PACKAGES
LOWEST 'PRICES
CD BOOKLET & J-CARVPRINTING

Call for a custom gquote.

1-800-989-4487

WWW.MIDWESTDISC.COM

[ For Billboard Classified Advértising email Jeff Serrette at jserrette@billboard.com or call 646-653-4697

DUPLICATION/REPLICATION

COMPACGT DISKS - Retail-Ready Packages

4/4 color w/ color press proof - no film needed! 1,000 CDs,
4-panel folder & tray card - all color, all panels - $1,525

o Vinyl Records - DIMIM the cleanest, hottest vinyl sound!
DJ Special - 100 records, 7 days, $780!

e Mastering Studio - ss charted hits produced every week!
o Posters & Sell Sheets - 127x158” color posters, 100 - $169!

Best price... Best service... tor 25 Years!

EUROPADISKSLLC

(718) 407-7300 « fax (718) 361-7961 « Major Credt Cards Accepted

full color cataiog:

(800) 455-8555

email: cd@europadisk.com
www.europadisk.com

" CDR DUPLICATION!
$2.00 each (min. 50)

* IN JEWEL BOX
FAST TURNAROUND!

COMPACT DISCS

CASSETTES
.64 EA*

*FuLLY

PACKAGED!
CALL NOW! (800) 423-2936

{
‘@ILQSHﬂRé 1015 W. ISABEL STREET, BURBANK, CA 91506

CUSTOM SERVICE  Fax (818) 569-3718 » sales@alshire.com » www.alshire.com

STORE NOTICES/
SUPPLIES ANNOUNCEMENTS
PLASTIC

DIVIDER CARDS

BLANK OR PRINTED

800-883-9104

ALL MAJOR CREDIT CARDS ACCEPTED

ELINEMUSIC.COM 1S PROUD TO PRESENT
RECORDING ARTIST “STEVIE BLUE"

Thursday, NOV. 29TH - 11am. HOSTED BY
“THE FAMQUS TONY D" - CLICK ON TO
www.elinemusic.com FOR MORE DETAILS OR
CALL - 866-888-9880. DON'T MISS IT!

NOTICES/ANNOUNCEMENTS

DON’T MISS BILLBOARD’S ANNUAL
2001 YEAR IN MUSIC SPOTLIGHT

ISSUE - 12/28/01

FEATURING YEAR-END CHARTS IN EVERY GENRE AND EXPANDED COVERAGE
OF THE YEAR’S MOST NOTABLE ARTISTS AND EVENTS
THIS IS ONE OF THE HOTTEST ISSUES OF THE YEAR SIMPLY BECAUSE IT'S A

COLLECTOR'S EDITION THAT WILL BE HELD ON TO AND REFFERED TO FOR
MANY WEEKS AFTER ITS DEC.21ST STREET DATE

CALL JEFF SERRETTE TODAY TO RESERVE YOUR AD SPACE

1-646-654-4697/1-800-223-7524
EVERY AD WILL BE POSTED ON-LINE & IN THE PRINTED EDITION

AD DEADLINE IS DECEMBER 14, 2001

Looking for the perfect job? BILLBOARD CLASSIFIED

72

www hillhoard:com

BILLBOARD NOVEMBER 24, 2001



New - Rumson NJ Waterfront
$4,750,000

Magnificent Residence or Country Retreat on 4.88 naturalized acres. Spectacular views &
privacy just 35 min to NYC by luxury commuter ferry. Great attention to detail: 6BR, 4 FPL
incl. luxurious master suite. Mahogany paneled Music Room, Guest suite & pool. Info &
photos to you Overnight/E-mail.

Call Susan McLaughlln Coldwell Banker 732-933-5517 RumsonHomes@aol.com

PUBLICITY PHOTOS

STUDIOS for RENT = =

=J =] N

Midtown - Ideal Pro tools or Avid suites - LITHOGRAPHEO ON HEAVY, SATIN GLOS "APER
Acoustically and aesthetically e
- B&W
in move in condition 8x10's
500 - *80
\
B&W
POSTCARDS
500 - *65.00
FREE Scta el Tpesilinga
X 1867 E. Florida St., Suite BB
' Spring{‘ield.8'\/105266585(;:;6
Toll Free 1-888-526-
O.K...You'verecorded PICTURES  www.abcpictures.com

youralbum!

NOW WHAT?

Tangers Entertainment is the answer to
your next step. We have over 30 years of
experience Inthe musicindustry. We can
helpyou distnibute your album...natonally

LPs ¢ 12” « 45s
LTD ED BOX SETS e Picture Discs ¢ Color Vinyl
Tons of current and hard-to-find titles at the
best prices ever! FREE CATALDGS!
i bmg‘_m :

crregionally. We can help you with...

ALBUM DESIGN
PROMOTION, INCLUDING & IN-STORE
RADIO AIRPLAY

PUBLICITY Wholesale only.
MANUFACTURING & BAR CODES GOTHAM DISTRIBUTION CORP.
ITSYOURDREAM! 1-800-4-GOTHAM » FAX (610) 649-0315

2324 Haverford Road e Ardmore, PA 19003

We can help you and guide you to
makeitcometrue!

(805)648-3111

BUY DIRECT AND SAVE!
While other people are raising their prices, we
are slashing ours. Major label CD's, cassettes
and LP's as low as 50¢. Your choice from the
most extensive listings available.

For free catalog call (609) 890-6000.
Fax (609) 890-0247 or write
Scorplo Musle, inc.
P.0O.Box A Trenton, N.J. 08691-0020
emai: scorpiomus@aol.com

FINANCIAL
SERVICES

CASH ADVANCES!
On Royalties

610-862-1156
Royalty Cash Advances:

Looking for a
record deal ??

Getling signed is very hard to do. But we will
ge! the record deal you are looking for! Guar-
anteed Service. Call now to receive your
FREE information

|
([l

Talent 2000
|/ 800-499-6395

BUSINESS
OPPORTUNITIES

I'IATTENTION!!!
AGENTS/MGRS

@?W ~shiris?
%27 w2 Found] el
BﬂOII{_ﬂ'%GE

Worldwide Distributors of Licensed:
ROCK & NOVELTY T-SHIRTS,
STICKERS, PATCHES, FLAGS & MORE!
Check out our website catalog:

www.backstage-fashion.com

or call for a free price list/flyer (dealers only):

800-644-ROCK

(outside the U.S. - 520-443-0100)

Product Acquisition

Four Winds Trading Company, a
multi-media distributor, seeks an experi-
enced “Product Acquisition” professional
to join our marketing team. Responsible

for optimizing the product mix to meet
the needs of our current and emerging
market niches. You have several years’
product acquisition experience, preferably
for a targe retail chain. You have a
music, book, and/or video background.
Sales oriented with a marketing degree
Competitive salary and benefits plus a
fun work environment
Please include your salary history and
salary requirements with your
resume, and fax to 720.890.8008
Attn: Product Acquisition or mail to
1370 Miners Drive, Suite 103
Latayette, CO 80026

PUBLICATIONS

The Essential Tool for
Today’'s Working Musician

THE 17TH EDITION OF THE
Musician’s Guide to
Tourmg and Promotion

A BILLBOARD PUBLICATION

Includes:
* City by city club directory
e Tapeldisc services
* A&R directory
* Music services directory
* Music industry websites
* And much more
Only $15.95 — ($18.95 overseas).
Order by phone 800-407-6874 or on our website
www.musiciansguide.com
Mention code TGBB when ordering!

PUBLICATIONS COMPUTER/
SOFTWARE

MSI

Leader in Customer Satisfaction

Reliablc Solutions for Retail Stores/
Chains/ One-Stops / Label Companies

(800)877-1634
Fax: 212-221-9193

FREE Guide to
Master Tape Preparation
Saves You Time and Money!

1-800-468-9353

www.discmakers.com/bb
info@discmakers.com

D DISC MAKERS

For over 16 Years.

www MSOFTNET.com

RecordTrak

Inventory Management
For Record Stores

- 800-942-3008

5 Patriotic Songs
Domain Music

Sure GOLD or PLAT.
Respond: Top Name
Recording Artist only

Call Direct:
561-748-1582

IF YOU HAVE A PROFESSIONAL SERVICE YOU'D LIKE
THE MUSIC INDUSTRY TO KNOW ABOUT
CALL BILLBOARD CLASSIFIED TODAY

1-800-223-7524 FAX: 646-654-4798/99

Fax 203-269-3930
Voice 203-265-3440

The Computer and POS Solution
for the Music & Video Industry

I young

(888)658-7100

'www.youngsystems.com

+Chains -Independents -One-Stops

SENIOR FINANCIAL ANALYST

Los Angeles based company seeks experi-
enced Music industry Financial Analyst. Mini-
mum 1-2 yrs. experience and desire to expand
into film and T.V. Apalysis of acq. and
new bus. ventures, Deal analysis/tracking
Budgeting/forecasting, Special presentations
Please reply to:
Box 680, 770 Broadway
6th fl New Yoric, N.Y. 10003-9595

HAVE A
POSITION
TO FILL?
WANT TO

REACH HIGHLY
QUALIFIED
PEOPLE FAST?

LOOK
NO
FURTHER
CALL

BILLBOARD
CLASSIFIED

1-800-223-7524
OR CALL
JEFF SERRETTE
AT
646-654-4697
OR FAX
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BRAVO TO ‘MUSICIANS’: The Bravo
network’s Inside the Actors Studio
series has long taken an intimate
look at famous actors and their craft.
The hourlong show features an
interview with an entertainer in
front of a studio audience, and
afterward questions from the audi-
ence are fielded by the interviewee.
Now, Bravo is taking the same con-

by Carla Hay

benefit concert, held at New York
City's Madison Square Garden, was
televised live in its entirety on VHI.
CBS later aired an edited version.
Columbia will release The Concert
for New York City album Nov. 27,
Performers include concert organ-
izer Paul McCartney, the Who, Mick
Jagger, Billy Joel, Elton John, and
David Bowie.

cept to the ) VH1 has
music world named Ben
with the new NOt YOUF everyday--- Zurier senior
series, Musi- every day on VP of program-

cians, set to de-
but Feb. 4, 2002.
The show will
air Mondays at
10 p.m. ET.
Musicians
will be hosted by
Rolling Stone

fravo

——————  NETWORK

ming strategy.
He was senior
VP of program-
ming services
at Sterling Dig-
ital. Zurier is
based in New
York City and

contributing

editor David Wild, and the show will
be taped at Sony Music Studios in
New York City. Alanis Morissette,
Sheryl Crow, and Tony Bennett are
confirmed guests on the program.
Volkswagen and Tower Records have
signed on to be sponsors.

“Musicians is a natural extension
of what Bravo does best: explore the
creative process and provide a per-
sonal look at an artist’s body of
work,” Bravo senior VP of program-
ming Frances Berwick says. “What
makes our program distinctive is the
comfort zone provided by an in-
formed and specialized host.”

The executive producers of Musi-
cians will be Debbie DeMontreux
and Lauren Levine. Co-producers
will be Frank Garritano and Michele
Bessey for Line by Line Productions
and Jon Bendis for Another Diver-
sion. Garritano and Bessey were
recently part of the producing team
behind the Sept. 21 telethon Amer-
ica: A Tribute to Heroes, which
received an unprecedented simulta-
neous airing on several networks
around the world.

"ondis will also write and edit
His TV credits include
e A Tribute to
Taypin and

cial.

,'\" 1Rep-
iy will

aw York
the first

e Oct. 20

reports to Fred
Graver, VH1 executive VP of pro-
gramming and production.

Los Angeles-based production
company Persaud@Palomar has
named Paula Fine and Jason Valen
director representatives. They pre-
viously held similar positions at
Geronimo Film Productions and
You Media, respectively.

John “Uska” Yuiska and Daniel
Garcia have partnered with produc-
tion company .voortekk to create a
new production company, Super-Fi,
with offices in New York City and
Vienna. Executive producer Yuiska
and creative director Garcia are
based in New York City, while Super-
Fi creative director Niko Alm and
head of technology Ivo Trompler are
based in Vienna.

PRODUCTION NOTES: Mick Jagger
filmed his video for “God Gave Me
Everything” with director Mark
Romanek in Los Angeles . . . Nick-
el Creek’s video for “A Lighthouse’s
Tale” was directed by Brent Hedge-
cock in New Hampshire and Maine

. Terry Heller and Danny Pass-
man co-directed Master P’s
“Oohwee” video in Los Angeles . . .
Emerson Drive teamed with direc-
tor Thom Oliphant on the video for
“I Should Be Sleeping,” filmed in
Nashville . . . Fred Durst directed
Puddle of Mudd’s “Blurry” clip in
Los Angeles . . . Wayne Warner’s
video for “I Wanna Do That Love
Thing,” directed by Nunzio Gioiosa,
was filmed in Montreal.

PROGRAMMING

As Record Labels Tighten Belts,
Radio Stations Get Creative

BY MARC SCHIFFMAN

Airplay Monitor

NEW YORK—The economy is in
the doldrums, exacerbated by the
events of Sept. 11. Label budgets
are running dry, and releases are
being pushed back to January 2002.
And PDs surveyed about whether
the label cutbacks are translating
into less promotional support say
they’re sensing a slowdown, too, as
labels shut down earlier and try to
force less product through the
pipeline.

But PDs are mixed on how—or
if—the scaled-down efforts are going
to affect the bottom line in the up-
coming year.

CREATIVE AND SMART

WNCI Columbus, Ohio, PD Jim-
my Steele sees a reduction “as far as
dollars put forth by the labels.
They’ve had to get creative and real
smart with their marketing dollars,
as we have in radio.”

WFLY Albany, N.Y., OM Mike Mor-
gan says, “Although I have no factu-
al evidence, I'm sure the promo
budgets are being affected by the lack
of record sales. Things are a little
sluggish out there.”

KRBE Houston PD Dom Theo-
dore has seen cutbacks on label
spending and the number of releas-
es. “It’s a fact of life in an economy
like this,” he says, adding that it’s
made worse by radio also suffering
from belt-tightening. “Radio is turn-
ing to labels to compensate for our
losses, and the record companies
can’t do it. I sympathize with the la-
bels on this one. The reality is, you've
got to set more realistic goals. It's
hyper-greed. Radio stations need to
set more credible and legitimate
goals, as do record companies. Now
we’re paying the price.

THE PROMO SLOWDOWN

Radio’s reaction to how much
label support it was getting in the
fourth quarter varies. WAOA Mel-
bourne, Fla., PD Mike Lowe says, “I
don’t know about fewer dollars,”
because as a Cumulus station, any
promotion funds go to the corpo-
rate bottom line through its annu-
al deal with Jeff McClusky & Asso-
ciates. Lowe adds, “We get our
share, regardless.”

Steele, like Lowe, feels comfort-
able padding the distance between
his needs and what the labels can
now offer. “With the company put-
ting its resources together, we have
many ways to help our own station,”
he says. “We’ve been fortunate. Cor-

porately, we have what we need,” but
he is quick to add that “the labels
have been very supportive as well.”
While he acknowledges a financial
squeeze, Domino says it does not
affect his station as profoundly be-
cause “I don’t over-rely on record
company promotions. I never have.”
WKIE Chicago PD Chris Shebel
sees the industry packing up for the
year earlier than usual. After telling
a major-label person that he had got-
ten an add, Shebel was told, “ ‘Well,
that’s it for us. We’re done for the
year.” Another friend said they had
one more project they were going to
move through, and I'm like, ‘It’s still

STEELE

early November.” Normally, this is
the crunch time.”

Lowe adds, “Last year, the push
started right about now. At least
three labels have told me, ‘This is the
last thing we’re working this year.””

And radio is paralleling the record
slowdown, at least according to
KKMG Colorado Springs, Colo., OM
Bobby Irwin, who says, “We're
churning music slower and power
songs longer, because radio usage is
not as strong as it was a year ago.”

But WSNX Grand Rapids, Mich.,
PD Jeff Andrews says that the prod-
uct flow now “seems heavier.” He fig-
ures that when things in New York
City shut down after Sept. 11, it cre-
ated a backlog of product that labels
are still trying to get out before the
end of the year.

THEVIEW FOR 2002

So are the fourth-quarter dol-
drums a sign of a bigger economic
downturn that will continue into
2002? WNOU Indianapolis PD
David Edgar says, “We're all going
to have to be a lot more careful
where we're spending our promo-
tion dollars and getting the most
bang for our buck. Now there’s
going to be fewer resources.”

Shebel agrees with what one

financial pundit recently said on a
local TV show. “We’ve probably
already hit the bottom, but it takes
awhile for all of that to cycle
through,” he says. “The economy is
probably already beginning to swing
up. I hope that’s true.”

Andrews thinks it is. “Things are
going to turn around quicker than
everyone’s projecting,” he says. “Peo-
ple are telling me it’s not going to be
until the third quarter, but I think
it’s going to be sooner than that.”

CHANGING HABITS

KLSY Seattle PD Barry McKay
thinks that Sept. 11 may have
changed habits, which bodes well for
the new year. “People using radio has
been reintroduced, especially to the
younger end,” he says, and while
“radio is looking for places to cut
back—and although I think it’s
going to be a real challenging year
for radio—I'm optimistic.”

KRBE’s Theodore is not. “We’re in
maybe the sixth or seventh inning at
best,” he says. “You're going to see a
lot of problems, especially in radio,
with ad dollars shrinking and debt so
high. The need to make money and
keep low overhead is greater than
ever. We haven’t seen the end of lay-
offs and the end of efficiencies. But
that’s part of business.”

WNCI’s Steele agrees. “Times are
going to get tougher before they get
better. This is going to be a long
process,” he says. “In order for
things to get good, you have to get
through the cycles of the down-
trends. I think the year 2002 is going
to be very tough.”

Shebel thinks that entertainment
spending will be down—consumers
might still buy that must-have CD
but will not shell out for unproven
artists. But Lowe says, “There are
less and less people going out, so you
would think CD and DVD sales
would benefit as people stay home.”

WFLY’s Morgan suggests that
one way for the labels to jump-start
things for 2002 is by taking advan-
tage of the downtime between mid-
December and mid-January. “By
the middle of the Christmas week,
stations are yearning for a hot new
song for the new year,” he says.
“It’s a great time for labels to
launch something: They shut down
and the charts freeze, but you get
past Christmas and stations can’t
wait to throw a new song on for the
new year.”

Marc Schiffman is managing edi-
tor of Top 40 Airplay Monitor.
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SHE DID IT AGAIN: Success can be a burden, as
exemplified this week by Britney Spears. Her
third album. Britney. easily tops The Billboard
200 with the second-largest sales week of any
album released this year. Yet because her second
album started at 1.3 million last year—a Sound-
Sean record among all female solo acts—some
chart watchers will be tempted to shrug their
shoulders at the 746,000-unit opener rung by her
new title. Shame on those naysayers.

The only album to outsell Spears this year
belonged to fellow Jive act N Sync, whose
Celebrity blew through almost 1.9 million copies
when it hit stores in late July (Billboard, Aug. 11).
Spears’ “I'm a Slave 4 U” has not been the radio
monster that the title track of Oops! . .. I Did It
Again was when that album dropped last year.
“Oops” was No. 10 on Hot 100 Airplay when last
year’s album arrived; “Slave” is now No. 46.

Of course, Spears’ influence spills beyond
radio. She got wall-to-wall coverage on MTV
in the weekends preceding and following the
Nov. 6 street date of Britney. And, with Spears’

| N
Pepsi-sponsored tour on the road, the soft-
drink brand has upped TV and radio rotations
on the ads that feature her.

At record chains and indies, Spears leads the
next competitor by a margin of almost two to
ane (293,000), but her domination at depart-
ment stores is even greater, as mass merchants
account for 60% of her first-week take
(453,000). In that sector, Britney leads the new
Pink Floyd hits set by more than four to one.

INTHE PINK: Veteran band Pink Floyd starts at
No. 2 on The Billboard 200 with its Echoes
anthology, bolstered in good measure by a
record-setting count from direct-to-consumer
sales. Direct sales of the title are just shy of
50,000, accounting for 23% of the 215,000 units
it moves in the first week.

Pink Floyd’s TV-driven take is the largest
direct-sales week in SoundScan history,

by Geoff Mayfield

exceeding the 34,000 that another Capitol
war-horse, the Beatles’ 7, scored last year.

Last week’s chart topper, Michael Jackson,
slides to No. 3 with a 45% decline (202,000),
a typical second-week drop for an album that
begins with a fat number. His sales will be
bolstered next week by his Nov. 13 CBS tele-
cast, which—based on overnight numbers—
had the highest rating of any non-awards
music special in six years.

Each of the top 14 titles exceed the
100,000-unit mark, including George Strait
(No. 9, 121,000), newcomer Petey Pablo (No.
13, 103,000), and Faith Evans (No. 14,
101,000). For Evans, this is the strongest
week for any of her three albums.

HE’S BACK: Garth Brooks will revisit famil-
iar terrain next week, when his Scarecrow
debuts at No. 1 on both The Billboard 200
and Top Country Albums. Based on first-day
numbers, he will bow with at least a half-
million units in the first frame, but his Nov.
14 CBS special could crank up that volume
even higher by week’s end.

The next-highest debut will mark an
impressive showing for the first English-
language album by Latin star Shakira, who
will likely open north of 200,000. Rob Zombie,
a Madonna hits set, and Jewel are each on
course to surpass 100,000, while rap act UGK
might also join that club.

MOVING DAY: With this issue marking the end of
the 2001 chart year, a couple of stalwarts are
moving to new chart homes. Effective next
week, Andrea Bocelli’s pop albums, sung in Ital-
ian (and sometimes Spanish) will relocate from
Top World Music Albums to Top Classical
Crossover, as the latter list appears a more appro-
priate home for the tenor’s nonclassical fare.
In our previous year in music charts, Sade
was classified among duo/group categories, as
the band shares the name of its lead singer. Most
fans, though, associate that moniker with the
group’s leading lady, so Sade will compete with
female solo acts in 2001’s year-end issue.
Finally, Three 6 Mafia’s Choices has been
added to the Top Soundtracks chart (No. 4). It
would have been No. 1 there last week had it
originally been assigned to that chart.

COUNTRY CORNER: The Nov. 7 Country Music
Awards, which gave CBS the night’s highest aver-
age viewers (17.8 million), deliver Greatest Gain-
er honors to the O Brother, Where Art Thou?
soundtrack on both The Billboard 200 (30-16,
up 105%) and Top Country Albums (No. 2). On
the big chart, the telecast also spins bullets at
Nos. 30, 68, 82, 96, 97, 103, 114, 124, 134, and
172, as well as five other titles on the country list.

BEIEENIHEBUIER

A LOOK BEHIND THIS WEEK’S CHART ACTION

Minded.

HEART STRINGS: Alan Jackson chose the 35th
annual presentation of the Country Music
Assn. Awards to debut a stirring new ballad he
penned about the Sept. 11 terrorist attacks,
titled “Where Were You (When the World
Stopped Turning).” It storms Hot Country
Singles & Tracks and The Billboard Hot 100
with double Hot Shot Debut honors at No. 25

JACKSON

and No. 62, respectively. Jackson left the
dumbfounded audience at the Grand Ole Opry
House standing with tear-dimmed eyes amid
near distortion-level applause. The emotion-
al impact reverberated immediately at coun-
try radio as many programmers reported
unprecedented phone response while they
scurried to lift the audio from the telecast and
rush it to their studios.

The result is Jackson’s highest debut on Hot
Country Singles & Tracks to date, besting a No.
35 start with “I'll Go On Loving You,” a contro-
versial love ballad which bowed at No. 35 in the
Aug. 1, 1998, issue. With 1,601 detections,
“Where Were You” is one of only three titles to
bow inside the chart’s top 25 since we adopted
technology-based radio charts from Broadcast
Data Systems nearly 12 years ago. Jackson’s song
joins a pair of Garth Brooks titles in the highest
debut fraternity—“The Thunder Rolls,” which
entered at No. 19 in May 1991, and “Wrapped Up
in You,” a No. 22 opener five weeks ago.

Arista Nashville has since serviced the sin-
gle to country stations, but no retail single is
currently planned. “Where” will introduce a
new Jackson set that is expected to drop early
in the first quarter of 2002.

Elsewhere on the country chart, surprise
CMaA single of the year winner “I Am a Man of
Constant Sorrow,” by the Soggy Bottom Boys,
re-enters at No. 50, with spins at 102 moni-
tored stations. Previously largely resisted at
radio, the single rose to No. 48 in the April 14

issue with spins at 42 signals—Iless than a third
of the country radio panel.

DOIN' IT RIGHT: After coming perilously close
to falling off The Billboard Hot 100 last month,
Toya’s “I Do” has rebounded to new heights
on the chart, climbing 23-18. “Do™ debuted at
No. 82 in the June 2 issue and made it as high
as No. 32 four weeks later. The song’s initial
chart climb was fueled largely by sales, as the
single scanned a high of 28,000 units and
ranked at No. 2 on Hot 100 Singles Sales in
the June 30 issue. That week, 70% of the
song’s overall Hot 100 points were a result of
sales, with the rest coming from airplay at
rhythmic top 40 and R&B stations.

As shipments of the retail single began to
wane, “Do” started to trickle down the Hot 100,
bottoming out at No. 45 in its 21st week on the
chart—barely above the No. 50 cutoff for recur-
rent status. It was at this time that mainstream
top 40 airplay began to click in, propelling “Do”
up the chart once again.

Last issue, the track gained 7.5 million lis-
teners, a one-week high thus far, and this week
Toya tacks on another 4.5 million for a total
audience of 50 million listeners. Sales of the
long-since-cut-out single have dwindled to
1,000 units this week (No. 47 on the sales
chart). As a result, 90% of its overall Hot 100
points now derives from airplay.

RULER OF THE CHARTS: Ja Rule enters a sec-
ond single into the top of the Hot R&B/Hip-
Hop Singles & Tracks chart with “Always on
Time,” featuring Ashanti. Moving 27-15, the
title earns the Greatest Gainer/Airplay desig-
nation one week after earning the Greatest
Gainer/Sales award and advances 27-17 on the
Hot R&B/Hip-Hop Airvlay chart with an audi-
ence reach of 27 million.

Sales of “Time,” the second single from Ja
Rule’s third album, Pain is Love (No. 6 on Hot
R&B/Hip-Hop Albums chart), propel it to top
10 on the Hot R&B/Hip-Hop Singles Sales
chart (No. 9) and into the top 5 on the Hot Rap
Singles chart (No. 4).

On the Hot 100, Ja Rule has two bulleted
songs, “Livin’ It Up” featuring Case—which
holds at No. 8—and “Time,” which is the
biggest mover on the chart, climbing 84-56.
“Livin’,” which peaked at No. 4 on Hot
R&B/Hip-Hop Singles & Tracks, is No. 7 thi
week on that chart.

IN FOCUS: Put away those magnifying
The previously mentioned redesig
recently redesigned charts takes effeg
(Billboard, Oct. 27). We are confi
charts are now easier on the eyeg
orful than our old black-and-y
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24 |13 ANDREA BOCELLI Cieli Di Toscana 11 f85]9s(89] | SOUNDTRACK A: Coyote Ugly 10
PHILIPS 583341 (12 98'18 98} CURB 78703 {11 98.17 98)
- -
3 e 3 < 75(68} | THEISLEY BROTHERS FEATURING RONALD ISLEY AKA MR. BIGGS A Eternal 3
\ . 397¢ PACESETTER : " liz Pt
74123} SOUNDTRACK @ Shrek 28 86|90 | CRAIG DAVID @ Born To Do It 1
ks DREAMVYORICS 450305 INTERSC OPE {12 98/18 98) "V' WILDSTAR/ATLANTIC 88081°/AG {11 38/17 98}
-
29(23] ‘| AALIYAH A Aaliyah 1 711621 .| AFROMAN @ The Good Times 10
B BLACKGROUND 10082 (12 98/18 BBI- Jb UNIVERSAL 014379 (12 98/18 38}
32— BARBRA STREISAND Christmas Memaories 32 87 |81 5,‘ X JAGGED EDGE A Jagged Little Thrill 3
| COLUMBIA 85920, CRG (12 98 EQ/18 98} o ‘ S0 SO DEF/COLUMB1A B5646°, CRG (12 98 EQ/18 98}
19— SOUNDTRACK Three 6 Mafia & Hypnotize Minds Presents: Choices — The Album 19 UM 94| 74 ':;. MICHELLE BRANCH The Spirit Room 64
HVPNOTIZEMINDS][DUD/CDLUM—BIA 1972/CRG (1298 EQ/18 98} \ MAVERICK 47985 WARNER BROS {17 98 CD}
36 127 | | JENNIFER LOPEZ A’ J.lo 1 91 {83 ;:,_ NELLY A’ Country Grammar 1
1 EPIC 85965 (12 98 EVL 18 48) ~ FO' REEL 157743*/UNIVERSAL {12 98/18 98)
28[15 [ 0ZZY OSBOURNE Down To Earth 4 N 92102105 g', KENNY CHESNEY A’ Greatest Hits 13
EPIC 63580 (12 93 E(} 18 48} — X BNA 67976/RLG (11 98/17 98)
~o {37 [ 7| NELLY FURTADO A Whoa, Nelly! 24 82 (60| | BILLY JOEL The Essential Billy Joel 29
: DREAMWDRKS 450217 INTERSCDPE (1) 98/17 98} & o 'CDLUMBIA 86005/CRG (17 98 EQ/24 98} —_
"“AVE MATTHEWS BAND Live In Chicago 12.19.98 6 781600 | BOBDYLAN @ Love And Theft 5
"S69317°RCA 121 98 CDY M COLUMBIA 85975°/CRG {18 98 EQ CD}
“YIDD @ Come Clean 10 L95)101)108f | COLDPLAY @ Parachutes 51
ERSCOPE (12 9/18 98) _ - NETTWERK 30162/ CAPITDL {16 98 CD} & R _ N
JTE What's Going On (EP) 18 M 96 J151[15¢] | BROOKS & DUNN @ Steers & Stripes 4
[0 39/CRG (1198 EQ CD) - ] ) ARISTA NASHVILLE 67003'RLG (12 98/18 98}
N ARM A ANThology 1 K97 J166)182f © SARA EVANS A Born To Fly 55
RKS DPE (119817 98) # o I RCA (NASHVILLE} 67964'RLG {11 98/17 98)
i CHURCH ® Enchantment 15 92187 | JANET A’ All For You 1
G {12 98 EQ/18 58) N VIRGIN 10144° {12.98/18 98} ~
MCBRIDE @ Greatest Hits 5 77 84| | STEVEN CURTIS CHAPMAN Declaration 14
inin i"i 98 Ilﬂil : SPARRDW 51770 {12 3817 38)
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o ; ARTIST Title = a E ARTIST Title = g
T IMPRINT & NUMBER/DISTRIBUTING LABEL &e i IMPRINT & NUMBER/DISTRIBUTING LABEL ae
100 OUTLAWZ Novakane 100 K151 i NICKEL CREEK Nickel Creek 142
IN THE PAINT 8324/KOCH {12 9818 98) SUGAR HILL 3309 116 98 C0) ¢
1011124129 O-TOWN A D-Town 5 104|77 LOUVIE DEVITO N.Y.C. Underground Party Volume 4 63
J 20000 {11 98/17 98} DEE VEE 40001/MUSICRAMA (16 98 CD}
02 EEREX] GARBAGE Beautifulgarbage 13 11579 NEW ORDER Get Ready 41
ALMO SOUNDS 493115 /INTERSCOPE (12 98/18 98} REPRISE §9621/WARNER BROS {1898 CO}
103]140(137 ALAN JACKSON A When Somebody Loves You 15 K154)168[170 AARON CARTER A’ Aaron's Party (Come Get it) 4
ARISTA NASHVILLE 69335/RLG (11 98/17 98) JIVE 41708/ZOMBA (11 98/17.98)
LW 93 |69 JUVENILE @ Project English 2 138119 - D12 A Devil's Night 1
CASH MONEY 850913/UNIVERSAL (12 98/18 98) SHADY 430397°/INTERSCOPE {12 98/18 98)
Ll 95 | 86 TENACIOUS D Tenacious D 33 M 145(141 UNCLE KRACKER A Double Wide 7
EPIC 86234 (18 38 EQ CO) TOP DOG/LAVA/ATLANTIC 83279°/AG {12 38/18 98) &
Il 89 (70 VARIOUS ARTISTS FB Entertainment Presents: The Goodlife Album 52 144 142 R. KELLY A°® tp-2.com 1
FB 014859/UNIVERSAL {12 98/18 98) JIVE 41705*Z0MBA (12 9818 98)
107)121127 KiDZ BOP KIDS Kidz Bop 76 H158)]177| — THE CALLING Camino Palmero 158
RAZOR & TiE 89042111 98/16 98 RCA 67585 {1398 CO) 4
108]11996 THE HIT CREW Proud To Be American 50 1311109 P. DIDDY & THE BAD BOY FAMILY The Saga Continues... 2
TURN UP THE MUSIC 1294 (7 38 CD} BAD BOY 73045 /ARISTA {12 98/1898)
s 107 [100 LIMP BIZKIT A° Chocolate Starfish And The Hot Dog Flavored Water 1 1V 120101 JADAKISS @ Kiss Tha Game Goodbye 5
FLIP 430758 INTERSCOPE (12 98/18 98} RUFF RYDERS 493011*/INTERSCOPE (12 98/18.98)
110 2 TOBYMAC Momentum 110 154 147 TOOL A Lateralus 1
FOREFRONT 25294 (17 98 C0) 4 TOOL DISSECTIONALVOLCAND 31160, ZGMBA (12.38/15 98) _— |
100[110 LENNY KRAVITZ A° Greatest Hits 2 N16221641186 BRITNEY SPEARS A Dops!...i Did It Again 1
VIRGIN 503161298 18 98} JIVE 41704/ZOMBA (11 98118 98) |
80 |59 MARIAH CAREY A Glitter (Soundtrack) 7 X 13598 LIVE v 22
VIRGIN 10797* (12 38718 98) RADIDAGTIVE 112485MCA (12 38/18 98}
90 |75 BABYFACE Face2Face 25 YW 139122 ADEMA Adema 27
ARISTA 18667 {12 98/16 98} ARISTA 14696 (11 98/17 98}
11441321125 TIM MCGRAW A° Greatest Hits 4 13150 /144 SHAGGY A° Hotshot 1
CURB 77978 {12 98/18 98} MCA 11209%" (12 98/18 98)
98 |76 VARIOUS ARTISTS Pulse 43 1M 156135 SOUNDTRACK A Knight's Tale 42
RAZOR & TIE 89041 (12 98/18 98) COLUMBIA 85648 CRG (12 98 EQ/18 98) J
112102 MISSY "MISDEMEANOR" ELLIOTT A Miss E...So Addictive 2 1371118 BLU CANTRELL @ So Blu 8
THE GOLO MIND/ELEKTRA 62639°/EEG (12 98:18 98) REDZONE 14703 'ARISTA {11 98/17.98)
103113 LUTHER VANDROSS A Luther Vandross [ 3: M 157|152 JILLSCOTT A Who Is Jill Scott? Words And Sounds Vol. 1 17
J 20007 {12 98/18 38} HIDDEN BEACH 62137°/EPIC (11 98 EQ/1798) 4
97 |85 SLIPKNOT A lowa 3 160 (153 INDIA.ARIE @ Acoustic Soul 10
ROADRUNNER 618564°/10JMG (12 9818 98) MOTOWN 013770 UNIVERSAL (12 98/18 98) _
122{ 71 JOURNEY The Essential Journey 47 128|168 DONNIE MCCLURKIN A Live In London And More... 69
COLUMBIA 85080/CRG (17 98 EQ/24 98) VERITY 42798 ~2000 {10 98/16 98) &
‘M 95 | 80 TRICK DADDY A Thugs Are Us 4 161 — BILLY IDOL Greatest Hits 74
SLIP-N SLIDE ATLANTIC 83432°/AG (11.98/17.98) CHRYSALIS 2681 2/CAPITOL{16 98 CO}
106(120 CITY HIGH ® City High 34 R172 \ SOUNDTRACK Down From The Mountain 102
BOOGA BASEMENT 490890/INTERSCOPE {11 9817 38} LOST HIGHWAY 170221/MERCURY {NASHVILLE} (129818 98}
1110107 112 A Part lll 2 159143 FUEL A’ Something Like Human 17
BAD BOY 73039°/ARISTA (12 98/18.98) 550 MUSIC 69436/EPIC (12.98 EQ/17 98}
76 |45 C-MURDER C-P-3.com 45 171175 TRICK PONY Trick Pony 91
TRU/PRIORITY 50178/CAPITOL {11 98/17 98} WARNER BROS (NASHVILLE) 47927/WRN {11 98/17 98}
1241155149 LEE ANN WOMACK A’ | Hope You Dance 16 134199 PROPHET JONES Prophet Jones 86
MCA NASHVILLE 170099 (11 98/17 98} UNIVERSITY/MOTOWN 014551/UNIVERSAL (129818 98) 4
70 |47 SOUNDTRACK Dn The Line 33 W174| — PETE YORN Music For The Morning After 139
A HAPPY PLACE/MIRAMAX/JIVE 41762/20MBA {12 98 18 98} COLUMBIA 62216/CRG 112 98 EQ CD) &
1264143124 BLINK-182 A Take Dff Your Pants And Jacket 1 163151 TRACE ADKINS Chrome 59
MCA 112627 {12 98 18 38/ CAPITOL (NASHVILLE) 38618 (10 98/17 98}
109111 LIFEHOUSE A’ No Name Face 6 169{161 RYAN ADAMS Gold 59
DREAMWORKS 450231/ INTERSCOPE (11 96/17 98) 4 LOST HIGHWAY 1702351DJMG (18 98 CD)
10888 HARRY CONNICK, JR. Songs | Heard 88 162162 3 DOORS DOWN A° The Better Life 7
COLUMBIA 86077* CRG (18 98 EQ CO} REPUBLIC 153920/UNIVERSAL (12 38/18 98) & ]
A 84 | — BENZINO The Benzino Project 84 K180 DOPE Life 180
MOTOWN 014980/UNIVERSAL {12 98/18 98) FLIP B5644EPIC {17 38 EQ CO) &
11290112 GEORGE JONES The Rock: Stone Cold Country 2001 65 158145 GARY ALLAN Alright Guy 39
BANDIT/BNA 67029°RLG (11 98/17 98) MCA NASHVILLE 170201 (11 98/17 98} .
133)131 DAVID BALL Amigo 120 176[176 TRAVIS TRITT A Down The Road | Go 51
DUALTONE 01109/RAZOR & TIE (11 96/17 98} COLUMBIA (NASHVILLE} 62165/SONY (NASHVILLE) (11 98 EQ/17 98)
118104 WEEZER A Weezer 4 K183 VARIOUS ARTISTS Songs 4 Worship Christmas 183
GEFFEN 433045°/INTERSCOPE (12 98/18 98} INTEGRITY 14804 TIME LIFE {19 98 CO)
88 {46 THE CRANBERRIES Wake Up And Smell The Coffee 46 141(92 LT Atomic 36
MCA 112739112 98/18 98) DIRTY MARTINI 68086/RCA {11 98/17 98}
1344152146 DIXIE CHICKS A° Fly 1 f185 ANNE MURRAY What A Wonderful Christmas 185
MONUMENT 6378 SONY (NASHVILLE) {12 98 EQ/18 98) STRAIGHTWAY 20335'CHORDANT (19 95 €O}
135]146(133 ALISON KRAUSS + UNION STATION New Favorite 35 K186 ABBA The Definitive Collection 186
ROUNDER 610495/8DJMG (11.98/17 98} POLYDOR/UTV 549974/UNIVERSAL (24 98 CD}
W114 115 DROWNING POOL A Sinner 14 K187 = DIAMOND RIO @ Dne More Day 36
WIND-UP 1306517 98 CO) ARISTA NASHVILLE 67399/RLG {1 1.98/17.98) .
85 |66 SOUNDTRACK Bones 39 K188 VARIOUS ARTISTS Jock James: The All Star Jock James 188
DOGGYSTYLE/PRIORITY 50227, CAPITOL (12 98718 98) TOMMY BOY 1524 (12 98/18 98}
1381149 132 THE BEATLES A’ 1 1 ‘147126 JAHEIM @ [Ghetto Love] 9
APPLE 29325 CAPITOL {11 9818 98) i DIVINE MILL 47452° WARNER BROS (1198/17 38) o
130[106 DAVE MATTHEWS BAND A’ Everyday | 1 vl 173 (160 MATCHBOX TWENTY A* Mad Season 3
RCA 67988 111 98118 98) LAVA'ATLANTIC 83339°AG (12 9818 98} L
117 182 BONEY JAMES Ride 82 142103 THE O'JAYS For The Love... 53
WARNER BROS 4¢n04 117 38 CD) MCA 112715 {12 98/18 98}
141 o VARIOUS ARTISTS The Time-Life Treasury Df Christmas 141 186(180 SOUNDTRACK A Save The Last Dance 3
TIME LIFE 18300 {1998 CO) HOLLYWOOD 162288 {18 98 CO) o -l
126116 DAVID GRAY A White Ladder 35 167 140 SALIVA @ Every Six Seconds 56
AT( 69351/RCA (11 9817 98) & ISLAND 54295%/I0JMG {12 98 18 98} _
143]181( — JACI VELASQUEZ Christmas 143 13697 GREG STREET Six D'Clock, Vol 001 72
WORD 85780°EPIC (11 98 EQ/17 984 SLIP-N-SLIDE/ATLANTIC 83348/AG (11 98/17 38}
148134 VARIOUS ARTISTS A’ Now 6 1 N 183 (184 LIL' ROMEO Lil' Romeo [}
SONY/ZOMBAJUNIVERSAL/EMI 8566V EPIC {12 98 EQ/18 98) | SCULJA'PRIORITY 50198°/CAPITOL {11 38/17 98}
123|117 JIM BRICKMAN Simple Things | 54 170{150 COLLECTIVE SOUL Teven Year Itch: Greatest Hits 1994—2001 50
WINDHAM HILL 1158%/RCA (17 98 CD| ATLANTIC 83510/AG {12 98/18 98)
W127 |93 TORI AMOS Strangel.ittleGirls 4 194 | — DEFAULT The Fatlout 194
ATLANTIC 83486°AG (12 98/18 98) TVI 21011 48 CD| 4
‘Y113 94 HARRY CONNICK, JR. 30 94 K198 i BRAD PAISLEY Part Il Kl
COLUMBIA 69794 CRG (18 96 EQ CD) ARISTA NASHVILLE 6788(vRLG {11 98/17 98}
11695 LIL TROY Back To Ballin 95 1750167 BILL & GLORIA GAITHER PRESENTS THEIR HOMECOMING FRIENDS A Billy Graham Homecoming Volume One 87
SHORT STOP 8231/KOCH (12 98/18 98) SPRING HOUSE 42366 (11 98/16 98)
110| 78 LA* CHAT Murder She Spoke 78 BRLIN189| — LUDACRIS A’ Back For The First Time 4
IN THE PAINT 8239/KOCH (12 98/18 98) DISTURBING THA PEACE/DEF JAM SOUTH 548138°/IDJMG (12 98/18 98)
150, FLICKERSTICK Welcoming Home The Astronauts 150

® Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units
mond). Numeral following Platinum or Diamond symbol indicat

are equivalent prices, which are pro| i
© 2001, Billboard/BPI Communications, and SoundScan, Inc.

EPIC 86132418 98 €Q CD) 4

prices.

i : es album’s multi-platinum level. For boxed sets, and double albums with a running time g
shipment of 100,000 units (Dro). ", Certtication of 200,000 units (Platino). . * Centification of 400,000 units {Multi-Plating). *Asterisk indicates LP s available Most tape
d from wholesal G Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth,

(Gold). A RIAA certification for net shipment of 1 million units (P!
of 100 minutes or more, i

). @ RIAA certifi

for net shy of 10 million units {Da-

the RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards:
hru:es, and CD prices for BM

The top sefliat albums compiled tom a
Certification for net

) I wational sample ol vetarl siore, mass
and WEA labels, are suggested lists. Tafe prices marked EQ, and all gther CO prices, { nychan. and intesner sates reports 1L
eatseeker Impact shows albums removed from Heatseekers this week. 4 indicates past or present Heatseeker title. )

collected. comHed, and provided by
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1 ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title
% NUMBER 1 ' 8 Werks At o 1
1 DIANA KRALLe® The Look Of Love
MERNELSBONG
¢ TONY BENNETT Playin‘ With My Friends: Bennett Sings The Blues
RPM/COLUMBIA 85833/CRG
2 HARRY CONNICK, JR. Songs | Heard
COLUMBIA 86077 °/CRG
3 HARRY CONNICK, JR. 30
COLUMBIA 69734 CRG
4 STEVE TYRELL Standard Time
COLUMBIA fiefv CRG 4
s S ETTA JAMES Blue Gardenia
PRIVATE MUSICWINDHAM HILL 11580/RCA
[ JANE MONHEIT Come Dream With Me
N CODED 4219 WARLOCK 4
849 KEITH JARRETT/GARY PEACOCK/JACK DEJOHNETTE Inside Out
ECM 14005
9 K VARIOUS ARTISTS Pure Jazz
UTV.VERVE 52019V
O 11 LOUIS ARMSTRONG Ken Burns Jazz - The Definitive Louis Armstrong
LEGACY, COLUMBIA 61440/CRG
110 14 VARIOUS ARTISTS The Best Of Ken Burns Jazz
LEGACY, C0LUMBIA/VERVE 61439/CRG
7 MILES DAVIS The Complete In A Silent Way Sessions
LEGACY LOLUMBIA 65362/CRG
10 BILL FRISELL Bill Frisell With Dave Holland And Elvin Jones
NONESUCH 79624/AG
14 VARIOUS ARTISTS Big Band Christmas
DIRECT SOURCE SPECIAL PRODUCTS 91142
15 JOHN COLTRANE The Very Best Of John Coltrane
RHING 79778
22 DIANA KRALL Stepping Out
JUSTIN TIME 40050
12 DIANE SCHUUR MAYNARD FERGUSON Swingin' For Schuur
CONCORD JAZ2Z 4382.CONCORD
181 24 TONY BENNETT Ultimate Tony Bennett
COLUMBIA 63570/CRG
‘B 13 BILLIE HOLIDAY Ken Burns Jazz - The Definitive Billie Holiday
VERVE S49081/VG
N 18 VARIOUS ARTISTS BET On Jazz Presents: Jazz Now
NARM 50006/RYKODISC B —
16 JOHN COLTRANE Coltrane For Lovers
IMPULSE! SAS361VG
22 W&l MILES DAVIS The Essential Miles Davis
LEGACY. COLUMBIA 85475/CRG
M 17 JOHN COLTRANE Ken Burns Jazz - The Definitive John Coltrane
VERVE 54833 VG
4 NANCY WILSON A Nancy Wilson Christmas
ML 22 1008/TELARC
PONCHO SANCHEZ Latin Spirits
LIRS R
' »
§ '8 |
ot PIDOArg A
=
H
=
g ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title
NUMBER 1
1 BONEY JAMES Ride
ABNESSR00 S0
2 VARIOUS ARTISTS Hidden Beach Recordings Presents: Unwrapped Vol. 1
HIDDEN BEACH 85653 /EPIC
315 DAVE KOZ & FRIENDS A Smooth Jazz Christmas
CAPITOL 33837 &
3 PETER WHITE Glow
COLUMBIA 85212/CRG #
§ 7 RICHARD ELLIOT Crush
VERVE 549774/VG 4
6 W CHRIS BOTTI Night Sessions
COLUMBIA B5753/CRG
8 PAUL TAYLOR Hypnotic
PEAK 8506°CONCORD
4 ACOUSTIC ALCHEMY AArt
HIGHE R BCTAVE 11103 VIRGIN
9 ALEX BUGNON Soul Purpose
NARADA JAL2 11134 VIRGIN
102 11 BRIAN CULBERTSON Nice & Slow
ATLANTIC 83444 AG &
14 KEIKO MATSUI Deep Blue
NARADA JAZZ 10254/VIRGIN #
9 URBAN KNIGHTS Urban Knights IV
NARADA JAZZ 10589VIRGIN
13317 PHIL PERRY Magic
PEAK 8504/ CONCORD
13 VARIOUS ARTISTS A Twist Of Marley -- A Tribute
GRP 549787/VG
10 HERBIE HANCOCK Future 2 Future
TRANSPARENT 50011
M 15 ST. GERMAIN Tourist
BLUE NDTE 25114*CAPITOL & a
12 SPYRO GYRA In Modern Times
HEADS UP 3061
16 VARIOUS ARTISTS WNUA 95.5 Smooth Jazz - Volume 14
RYKODISC 9551/RYKO PALM
121 RONNY JORDAN Off The Record
BLUE NOTE 30267/CAPITOL
819 HERB ALPERT Definitive Hits
ARM 402 INTERSC OPE o
20 TOWER OF POWER The Very Best of Tower Of Power - The Warner Years
RHINO 74345
22 VARIOUS ARTISTS To Grover, With Love
0 92945.A6
23 THE RIPPINGTONS FEATURING RUSS FREEMAN Life In The Tropics
=3 PEAK 8500.CONCORD
24 PIECES OF A DREAM Sensual Emb - The Soul Ballad

BLUE NOTE 35707 CAPITOL

241

KIRK WHALUM
WARNER BROS

Hymns In The Garden

@ Albums with the greatest sales gains this week. ® Recording Industry Assn. Of Amenica (RIAA) certification for net shipment of 500,000 album units (Gold). & RIAA certification for net shipment of 1 mithon units (Plati

w3 Billboard” TOP CLASSICAL ALBUMS.

Wi
LAST WEEK

novevese 2 Billhoard
2001

'OP CLASSICAL BUDCET

i ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title ' gﬁg&sss AMERCAUNTEOINE SIS e
" NUMBER 1 & =T PAN 20 CLASSICAL FAVORITES VARIOUS ARTISTS
(1] 1 RICHARD JOO Billy Joel: Fantasies & Delusions B CHRISTMAS WITH PAVAROTTI  LucIAND AVAROTT
A Y A
2 2 YO-YO MA Classic Yo-Yo 4 B{\?L:'Ii FIRST CLASSICS VARIOUS ARTISTS
SONY CLASSICAL 53667 P
3 B ANDREA BOCELLl® Verdi 5 L:gﬂmmces:msncsmn:wmn VAROUS ARTISTS
EHILLES 46 16QMAINERSALLCLASSICH CRONP, A CLASSICAL MASTERPIECES: SPANISH GUITAR VARIOUS ARTISTS
o! 12 THE HILLIARD ENSEMBLE/CHRISTOPH POPPEN Bach: Morimur ADACY
ECM 451895/UNIVERSAL CLASSICS GROUP 720 IMPERIAL CLASSICS VARIOUS ARTISTS:
5 K VANGELIS Mythodea NITED MULTIMEDIA
SONY CLASSICAL 89191 8 Eg:gww; AN AMERICAN IN PARIS VARIOUS ARTISTS]
i 6 8 mNeCR[:(\QSxLngQN NOR Ame rican Seasons 9 NU&C:SS‘(]E’R HIGHUGHTS  PETER WOHLERT/BERUN SYMPHONY ORCHESTRA
R 6 CECILIA BARTOL! Dreams & Fables LASSICAL MASTERPIECES: ROMANTIC PIANO VARIOUS ARTISTS
DECCA 467248 CLASSICS GROUP (MADLM
8 Y YO-YO MA/EDGAR MEYER/MARK O'CONNOR Appalachian Journey SALUTE TO AMERICA ~_JOHN WILLIAMIS & THE BUSTON POPS ORCHESTRA
SONY CLASSICAL 56782 INIVERSAL SPECIAL PRODUCTS
0 14 CHANTICLEER Christmas With Chanticleer MZARTACV : SYMPHONY NOS. 40 & 41 VARIOUS ARTISTS]
10 EE LE;;EE:TAG Luminosa deruﬁnks & STRIPES FOREVER VARIOUS ARTISTS
AELOEC W0117/AG CLASSICS FOR RELAXTION & MEDITATION VARIOUS AR
Rl 10 VARIOUS ARTISTS Essential Puccini ADACY

DECCA CLASSICS GROUP

STEPHANIE BLYTHE
VIRGIN CLASSICS 45475 ASGEL

Sings Handel/Bach Arias

RENEE FLEMING/JEAN-YVES THIBAUDET
DECCA 467697 UNIVERSAL CLASSICS GROUP

Night Sengs

14 BB

VARIOUS ARTISTS
ALTISSIMO 5561

Patriotic Salute To The Military

Rl 13

RENEE FLEMING Renee Fleming

DECCA 467043/UNIVERSAL CLASSICS GROUP &

BEST OF 25 CLASSICAL FAVORITES VARIOUS ARTISTS.
DACY

NOVEMBER 24 [
2001 |

TGS S "A NHOLINE

v Billboard TOP CLASSICAL CROSSOVER
001 ™
: -
2
g
3 ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title
NUMBER 1
1 CHARLOTTE CHURCH @ Enchantment
SQLUMBIA S IQLEL
S TONY BENNETT/CHARLOTTE CHURCH/PLACIDO DOMINGO/VANESSA WILLIAMS Our Favorite Things
SONY CLASSICAL Rats8
2 VARIOUS ARTISTS Classical Hits
UNIVERSAL CLASSICS GROUF #3702/SONY CLASSICAL
4 RUSSELL WATSON The Voice
DECCA 464595/ UNAVERSAL CLASSICS GROUP 8
3 BELA FLECK Perpetual Metion
SONY CLASSICAL 89610 4
6 BOND Born
MBO/DECCA 46709 1/UNIVERSAL CLASSICS GROUP 8
7 SARAH BRIGHTMAN La Luna
NEMO STUDIO/ANGEL 56966/ANGEL
VARIOUS ARTISTS American Anthem
RCA VICTOR 6: RCA
8 CHARLOTTE CHURCH A Charlotte Church
SONY CLASSICAL 6435
9 TAN DUN FEATURING YO-YO MA Crouching Tiger, Hidden Dragen
SONY CLASSICAL 89347
10 THREE MO' TENORS Three Mo' Tenors
RCA VICTOR 63827/RCA A
11 SOUNDTRACK Hannibal
DECCA 467696/UNIWERSAL CLASSICS GROUP
13 VARIOUS ARTISTS Heartland: An Appalachian Anthology
SONY CLASSICAL 69683
12 JOSHUA BELL Bernstein: West Side Story Suite
SONY CLASSICAL 83358 4
14 SOUNDTRACK Captain Corelli's Mandolin
P

e Bilboard TOP NEW AGE ALBUMS..

CLASSICAL DREAMS-MUSIC TO INSPIRE  VARIOUS ARTISTS
VIRGIN CLASSICS /UNIVERSAL CLASSICS GROUP

MICHAEL AMANTE MICHAEL AMANTE
EDALIST

OVIE ADAGIOS
DECCA /UNIVERSAL CLASSICS GROUP

STARS & STRIPES BOSTON POPS ORCHESTRA {FEDLER]
RCA

VARIOUS ARTISTS

A TENOR'S CHRISTMAS CARRERAS-DOMINGO-PAVAROTTI|
ONY CLASSICAL

CHRISTMAS ADAGIOS

IDECCA CLASSICS GRDUP

OZART FOR YOUR MIND
PHIUPS CLASSICS GROUP

THE #1 OPERA ALBUM
DECCA AUNIVERSAL CLASSICS GROUP

OPLAND: APPALACHIAN SPRING NEW YORK PHILHARMONIC (BERNSTEINI |
SONY CLASSICAL

VARIOUS ARTISTS

VARIOUS ARTISTS

VARIOUS ARTISTS

I S

BEST OF THE MILLENNIUM VARIOUS ARTISTS
DG /UNIVERSAL CLASSICS GROUP
ALUTE TO THE SERVICES FELIX SLATKIN
" ANGEL 66327
ESSENTIAL MOZART VARIOUS ARTISTS
0

ECCA CLASSICS GROUP

IOLIN ADAGIOS
DECCA UNIVERSAL CLASSICS GROUP

ACHELBEL CANON
ACA VICTOR /RCA

'BARBER'S ADAGIO
RCA VICTOR /RCA

Classical Midline compact discs have a wholesale cost between
8.98 anc 12.97. COs with wholesale price lower than 8.98 appear
on Classical Budget.

251 * Bilboard
2001 |

TOP

VARIOUS ARTISTS

VARIQUS ARTISTS

VARIOUS ARTISTS

:D AUD D

KIDZ BOP KIDS
RAZOR & TIE BI042

KIDZ BOP

READ-ALONG MONSTERS, INC
L
VARIOUS ARTISTS TOODLER FAVORITES

USIC FOR LITTLE PEOPLEAID RHING

ARIOUS ARTISTS
ALY DISNEY 860737

SPONGEBOB SQUAREPANTS ORIGINAL THEME HIGHUGKTS|
v CK/JIVE

LODDLER TUNES

RADIO DISNEY JAMS VOL 4

26 CLASSIC SONGS FOR TODDLERS

O BN U AW N -

10 millson units (Damond). Numeral following Platinum or Oramond symbol indic ates album’s multi-platinum level For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. RIAA
i f 4

Latin awards:  Certfication for net shipment of 100,000 umits (Oro). ., Certification of 200,000 units (Platno)
4 indicates nast or present Heatseeker title. ©2001, Billboard/BPI C

q<,

ations, and St Inc.

Cerufication of 400,000 umits [Multi-Platino). *Asterisk indi

LPis lable. + ker Impact shows albums removed from Heatseekers this week

x NSON 84056
E ST. JOHN'S CHILDRENS CHOR  GOOBLESS THE USA KOS SING SONGS FOR AMERCA
g ; ADACY KIDS 1389/MADACY
@ B VEGGIE TUNES  VEGGIE TALES SILLY SONGS WITH LARRY
= B ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title BIG IDEAWORD 6164LYRICK STUDIDS
VARIOUS ARTISTS  DISNEY'S CHRISTMAS COLLECTION
NUMBER 1 ALT DISNEY 60887
¢‘ 1 ENYA a* A Day Without Rain THE COUNTDOWN KIDS  100SONGS FOR KIDS: MOMMY AND ME
6 HEARTLAND 00831/TIME LIFE
- 12 MANNHEIM STEAMROLLER Christmas Extraordinaire UARIOUS ARTISTS  DISNEY CHILOREN'S ERVORITES VOL
AMERICAN GRAMAPHONE (225 VARIOUS ARTISTS RADIO DISNEY HOLIDAY JAMS
3 3 JIM BRICKMAN Simple Things LT DISNEY B60696
WINDHAM HILL L1SHRCA - — - — VARIOUS ARTISTS  SHDUTT0 THE LORD KIDS VOLUME 2
O VARIOUS ARTISTS A Winter's Solstice-Silver Anniversary Edition NTEGRITY 2134
WINDHAM Hit | 1604RCA VARIOUS ARTISTS PLAYHOUSE DISNEY
S K YANNI Snowfall /ALT DISNEY 860655
RCA SPECIAL PRODUCTS 45680 ' ARIOUS ARTISTS OISNEY'S GREATEST: VOL 1
6 I VARIOUS ARTISTS Pure Moods Ill AT DISNEY tates
VIRGIN 50836 READ-ALONG SNOW WHITE & THE SEVEN DWARFS
- - ALT DISNEY 86049
7 MANNHEIM STEAMROLLER Christmas Collection
AMERICAN GRAMAPHONE 0443 VARIOUS ARTISTS DISNEY'S GREATEST: VOL 2
ALT DISNEY 860694
8 YANNI® It Could Tell You CEDARMONT KIDS CLASSICS ~ SUNDAY SCHOOL SONGS
VIRGI 7 - BENSON 62218
9 B YANNI Very Best Of Yanni ARIOUS ARTISTS DISNEY'S PRINCESS COLLECTION
WiNDAAM HILL 11568/RCA /ALY DISNEY 860897
‘D GEORGE WINSTON Remembrance CEDARMONT KIDS CLASSICS ~ ACTION BIBLE SONGS
WINDHAM HILL 11624 RCA BENSON 82217
(11} B-TRIBE Spiritual Spiritual FRED MOLLIN OISNEY'S LULLABY ALBUM
HIGHER OCTAVE 10920/VIRGIN ALT DISNEY 860677
. H s H H WONDER KIDS KID'S SHLY SONGS SING-A-LONGS
12 B JIM BRICKMAN My Romance: An Evening With Jim Brickman B ORDER WORKSHOE 272 MADACY,
WINDHAM HILL 11557/RCA
INNIE THE POOH  POOH CHRISTMAS HOLIDAY SONGSHUNDRED ACRE
@ DTET:-VEMUN" Poem WALT DISNEY 860638
NETTWERK 30165 &
= EDARMONT KIDS CLASSICS SILLY SONGS
D MANNHEIM STEAMROLLER Fresh Aire 8 BENSON 82220
AMERICAN GRAMAPHONE 868 ONDER KIDS TOODLERS SING ‘N LEARN
15 AMETHYSTIUM Odonata ONDER WDRKSHOP 1274/ MAOACY
WW Children’s recardings. oniginal moton picture soundtracks excluded
). @ RIAA certfi for net shi of

Top selling albums compiled from
a natignal sample: of retail store, mass mer- nlﬂm‘ I' s
chant, and intemet sales reports collected, | (LIRS

compiled. and pmvided hy SoundScan.
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7 b E ARTIST Title = E ARTIST Title
3K IMPRINT & NUMBER/DISTRIBUTING LABEL i | IMPRINT & NUMBER/DISTRIBUTING LABEL
3 /4 - [ 3 7 BALDHEAD SLICK & DA CLICK Baldhead Slick & Da Click
&- NUMBER 1/HOT SHOT DEBUT = g JELKID 9205° LANDSPEED mms&sa) ¢ adhead Slick & Da Clic
1 TOBYMAC Momentum JE738 17 | 24 MARK SCHULTZ Song Cinema
FOREFRONT 25294 (1798 CO) WORD §5%3 EPIC {1158 EQ/17 8)
2 FLICKERSTICK Welcoming Home The Astronauts 27 |29 RASCAL FLATTS @ Rascal Flatts
| EPIC 86132 1898 EQ CO) LYRIC STREET 16501 1/HOLLYWOOD (113817 8)
$ GREATEST GAINER S S 27| [ STURLEY CAESAR. Hymns
1011 NICKEL CREEK Nickel Creek o . ——— 2 "
S NICKES CREEK 18 |16 a;IBA.El&l;SI}ImSMEOI;icIYL(?Q‘E*I}IS CHOIR God Bless The U.S.A.: Kids Sing Songs For America
41219 THE CALLING Camino Palmero f 30 STACIE ORRICO Christmas Wish (EP)
RCA 6754 (11 4 CO: FOREFRONT 23808 1% (0)
116 PETE YORN Music For The Morning After 25|25 ALEJANDRO FERNANDEZ Origenes
COLUMBIA 62216.CRG (12.95 EQ CO} SONT IS t4477 11038 EQ/16 98)
(] DOPE Life§ 32138 | — CHRIS RICE The Living Room Sessions
FLIP 85644/ EPIC (17 98 EQ CD) ROCKETOWN 8013 EPIC (13 98 EQ CD)
5 |10 DEFAULT The Fallout 36 |40 LOS TEMERARIOS Baladas Rancheras
TVT 2310 {1198 CO) FONOVISA 6129 (10.93,12.98}
8 3|4 NICOLE C. MULLEN Talk About It 35| — P5 Jump 5
WORD 85822 EPIC {1198 E/17 38) SPARROW 51913 (1638 CO)
9 124 | — NEWSONG The Christmas Shoes § 35 DAVE KOZ & FRIENDS A Smooth Jazz Christmas
REUNION 1003320MBA (11 98/17 98) CAPITOL 33837 (17 98 CD)
il 4 |3 SKIP Live From Hollygrove 208 FUGAZI The Argument
UTP 20100 0RPHEUS (1798 CD) DISCHORD 130° (1198 CD)
11 PAUL VAN DYK The Politics Of Dancing 1512 APHEX TWIN Drukqs
MINISTHY GF SOUNO 5662 (2138 C0) WARP 31174 LONOON SIRE 11986 CD)
12416 |26 SOIL Scars § 38 PAUL OAKENFOLD Swordfish: The Album (Soundtrack)
20022 (79811 38) WARNER SUNSET FFRR 31168 LONDON SIRE (1898 CD)
1318 |11 JOHN MAYER Room For Squares § 29 144 | — JAMIE-LYNN SIGLER Here To Heaven
AWARE COLUMBIA 85293°/CRG (7 98 EQ/1198) BAB 18301 FDEL (129518 98) Al
14 011136 MERCYME Almost There 30 (21 LOS ANGELES AZULES Historia Musical
INO/WORD #5726/EPIC (16 98 EQ CD) DISA MTe1e 18531338)
15123130 JAMIE O'NEAL @ Shiver 32122 GRUPO BRYNDIS Historia Musical Romantica
MERCURY (NASHVILLE) 170132 (11 98/17.98) DISA 727012 185313 98)
7 (12 TOYA Toyaf 42 DEEP DISH Moscow
ARISTA 14£97 (1198717 98) BOXED 021 (1938 CD)
13|18 TAMMY COCHRAN Tammy Cochran 33 |32 JEFF CARSON Real Life
EPIC INASHYILLE) 0738 SONY INASHVILLE) (798 EQ/11 98) CURB 17937 (11 9817 98)
9 (17 SONICFLOOD Resonate § 44 PHIL VASSAR Phil Vassar
INO/WORD %012EPIC (1198 EQ/1798) ARISTA NASHVILLE 18991 RLG {10 98/16 38
19 LOS ANGELES DE CHARLY Te Voy A Enamorar L1 40 |31 JESSIE MORALES El Original De La Sierra-16 Super Exitos
FONOVISA 154 18 96/12 98) UNIVISION 310024 (998,13 96}
20 CARLOS VIVES Dejame Entrar § 46 GWAR Violence Has Arrived
EMI LATIN 35956 (9 9815 96) METAL BLADE 14374 {16 38 CO}
14 (19 CHRIS CAGLE Play it Loud 22 | 1 GOV'T MULE The Deep End Volume 1
CAPITOL NASHVILLE) 34170 (10 98/17 98) AT021502 (1748.CD)
22 12833 STEVE HOLY Blue Moon § 43 i THE BROOKLYN TABERNACLE CHOIR Light Of The World
CURB 77972 {11 98/17 98) M2.0 COMMUNICATIONS WORD 85311/EPIC {1158 EQ/16 38)
615 JOAN SEBASTIAN En Vivo: Desde La Plaza El Progreso De Guadalajara 19 l_ BELA FLECK Perpetual Motion
MUSART 12524'BALBOA (7.98/13 98) SONY CLASSICAL 89610 (1798 EQ CO)
24 PRESSURE 4-5 Burning The Process § 50 DJ ENUFF Heavy Hits
DREAMWORLKS 4 INTERSCOPE (12 98 CD} Kmﬂsﬂ [l
i -
A ERER o4 L ‘ » . » . A »
00 IMNMEXOCHTU s
2 |y ERE )
& E ARTIST Title o é ARTIST Title
o IMPRINT & NUMBER/DISTRIBUTING LABEL S|= IMPRINT & NUMBER/DISTRIBUTING LABEL
3 ] - 0 ra—yrye=— ica: Uni !
. NUMBER 1,’GRE ATEST GAINER e — 14 (12 ¥%§L%9%£3;TISTS God Bless America: United We Stand
« t1 125 MANNHEIM STEAMROLLER Christmas Extraordinaire | "1 25 |33 LOS TEMERARIOS Baladas Rancheras
AMERICAN GRAMAPHONE 1225 {17 98 CD) FONOVISA 6129 (10 96/12 381 &
241 DREAM STREET @ Dream Street 17 (13 FUGAZI The Argument
UEG 18304EDEL (11 98 17.38) DISCHORD 130° {1198 CO) 4
¢ HOT SHOT DEBUT ¢ 28129 | — é’AM'E'LYQOSJﬂGQLER Here To Heaven
AB
OUTLAWZ Novakane B 10121 [ 24 KAWIWO'OLE Alone In Iz World
IN THE PAINT 8324/KOCH {12988 96) !a?u%&gﬁ/r’}(«&mﬁ\mm APPLE CDMOPAQV 11738CD) one 'n 2 Wor
414615 THE HIT CREW Proud To Be American f 30 MERLE HAGGARD Roots: Volume 1
TURN UP THE MUSIC 1234 {7 98 CD) ANTI 86634/EPITAPH (18.98 CD)
514 LIL TROY Back To Ballin §31 JI 35 | — DEEP DISH Moscow
SHORT STOP 8231/KDCH (12.98/18 98) BOXED 021 {1998CD) 4
413 LA' CHAT Murder She Spoke 24 122 JOHN HIATT The Tiki Bar Is Open
IN THE PAIST 829K DCH 112.98:18.98) VANGUARD 79593 (1638 CD)
7 413119 NICKEL CREEK Nickel Creek § 32 AR Violence Has Arrived
SUGAR Wie: So0w (1.9 CO) 4 METAL BLADE 14374 (16 98 CD)
3|2 LOUIE DEVITO N.Y.C. Underground Party Volume 4 38 |49 BAHA MEN A’ Who Let The Dogs Out
DEE VEE 40001'MUSICRAMA {16 95 CO} S CURVE 751052/ARTEMIS (11.98/17.98) &
9 VARIOUS ARTISTS Jock James: The All Star Jock James 33134 DARUDE Before The Storm
TOMMY BOY 1524 {12.98/18 38) GROOVILICIOUS 106 STRICTLY RHYTHM (17.98 CO) 4
8 J17 DEFAULT The Fallout 22 |10 JAYO FELONY Crip Hop
TVT 2310 {1198 CD) 4 AMC 71237 (17 98 CD)
11 PAUL VAN DYK The Politics Of Dancing 391 — THE RIDDLER Dance Mix NYC
MINISTRY OF SOUND 5002 (21 98 CD) 4 TOMMY BOY SILVER LABEL 152¥TOMMY BOY (17.98CD) 4
GRAND PUBA Understand This 28 |21 VARIOUS ARTISTS The High & Mighty Presents: Eastern Conference All Stars Il
RISING SON 8248/KOCH {12 98/186 98) EASTERN CONFERENCE 9206°/LANDSPEED (18 96 CO)
9 |14 LIL JON & THE EAST SIDE BOYZ Put Yo Hood Up F=i7149 |47 THE HERITAGE CHOIR & ORCHESTRA American Pride: 16 Stirring Patriotic Themes
BME 2220°/TVT {10 9816 98} BCI ECLIPSE 443 (4,98 CD) #
118 SNOOP DOGG PRESENTS THA EASTSIDAZ Duces ‘N Trayz—The Old Fashioned Way § -1/} 43 |40 JACK JOHNSON Brushfire Fairytales
TVT 2230° (109817 98) ENJOY 001 {1598 CO) 4
716 COO COO CAL Disturbed f41 GILLIAN WELCH Time (The Revelator)
INFINITE 1496 TOMMY BOY (119817 38) ACONY 0103 (16.98 CD) 4
15141 | — THE FACULTY Group Therapy 30 (27 DJ ESCAPE Party Time 2002
JAMTAM 1001 {1398 CD} GRODVILICIOUS 35104/STRICTLY RHYTHM (19.98 CD) 4
17 LOS ANGELES DE CHARLY Te Voy A Enamorar 34 (38 VARIOUS ARTISTS Get The Blues!
FONOVISA 6154 (8 98/12.98) 4 NARM 50007 {198 LD)
10|7 CAROLE KING Love Makes The World § 17147 |48 LOUCHIE LOU & MICHIE ONE 7 Years Of Plenty
ROCKINGALE 8346/KOCH {15 96 CO) LAKESHORE 33688 (18 98 CD)
16 {16 RZA AS BOBBY DIGITAL Digital Bullet 40 |31 LOS TIGRES DEL NORTE Uniendo Fronteras
WU-TANGIN THE PAINT 8182°KOCH {11 98/17.98) FONOVISA 6145 (8 38/12.98) &
12 (9 JOAN SEBASTIAN En Vivo: Desde La Plaza El Progreso De Guadalajara 26 | — THE CHARLIE DANIELS BAND The Live Record
MUSART 12524/BALBOA (799'1396) 4 BLUE HAT,AUDIM® $133 KELA (12.96/18 9)
18 |11 BALDHEAD SLICK & DA CLICK Baldhead Slick & Da Click f47 REGINA BELLE This Is Regina
ILLKID 9205°/LANDSPEEO {11 9818 98) PEAK $805/CONCORD 11698 CD)
~ 119 (15 VARIOQUS ARTISTS The 41st Side 48 VARIOUS ARTISTS Lyricist Lounge: Underground Airplay Version 1.0
LAKE 9204 */LANOSPEED {1198/18 96) MICMEDIA 410101 (17 98.CO)
- 115120 ST. JOHN'S CHILDRENS CHOIR God Bless The U.S.A.: Kids Sing Songs For Americaj \/ |37 |35 VARIOUS ARTISTS Thrill Da Playa Presents — Dunks N D's
MADACY KIDS 1389/MADACY (2 98/4 98) & THUNDERSHOT 1002/HOME BASS (10.98/18.98)
23129 VEGGIE TUNES . Veggie Tales: Silly Songs With Larry . ¢ |20 | — ;II"OMAHAWK " Tomahawk
I 6. }
The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in the top 100 of The Billboard 20€ chart. When an album reaches this level, the album and the artist's albums are i ble to appear on the H kers chart. Top Albums

are current titles that are sold via independent distribution, including those which are fulfilled via major branch distributors. @Albums with the greatest sales gains ths week. Greatest Gainer shows chart's largest unit increase., ® Recording Industry Assn. Of America {RIAA) certification for net shipment of 500,00 album units (Gold). A RIAA certification
for net shipment of 1 million units {Platinum). @ RIAA certfication for net shipment of 10 million units (Diamond). Numeral followang Platinum or Diamond symbol indicases album's mutti-platinum Jevel. For boxed sets, and double alburms with a running time of 100 minutes or more, the RIAA multiphes shipments by the number of discs and/or tapes. RIAA

Latin awards. - Certification for net shipment of 100,000 units {Dro). A Certification of 200,000 units (Platino). .* Certification of 400,000 units {Mutti-Platino). *Asterisk indicates vinyl LP is avaiable. Most tape prices are suggested lists. Tape prices marked EQ and most CD prices are equivalent prices, which are

past or present Heatseeker title. © 2001, Billboard/BPI Communications, and SoundScan, Inc.

d from prices. & indi
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< ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title =S < TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL

NUMBER 1 A At gt 1 € NUMBER 1 § Wors Btoam

BRITNEY SPEARS . ¢177620MBA Britney 1 -1 O BROTHER, WHERE ART THOU? A° MERCURY 170069
2 | VARIOUS ARTISTS @ coLumeia 86300/CRG God Bless America 15 3 THE WASH AFTERMATH/DOGGYSTYLE 4331/INTERSCOPE
1 MANNHEIM STEAMROLLER  AMERICAN GRAMAPHONE 1225 Christmas Extraordinaire 21 315 h SHREK @ DREAMWORKS 450305/INTERSCOPE
3 ENYA A" REPRISE 47426 WARNER BROS A Day Without Rain 5 4 THREE 6 MAFIA & HYPNOTIZE MINDS PRESENTS: CHOICES - THE ALBUM HYPNOTIZE MINDS/LOUD/COLUMBIA 1972/CRG
10 SOUNDTRACK  WARNER SUNSET/NONESUCH/ATLANTIC 83491/AG Harry Potter And The Sorcerer's Stone 55 5 42 HARRY POTTER AND THE SORCERER'S STONE WARNER SUNSET/NONESUCH/ATLANTIC 83491/AG
3 22 ALICIA KEYS A° o002 Songs In A Minor 18 6 K TRAINING DAY PRIORITY 50213*/CAPITOL
PINK FLOYD capioisein Echoes - The Best Of Pink Floyd 2 7 8 COYOTE UGLY A’ CURB 78703
I 16 SOUNDTRACK A° MERCURY INASHVILLE) 170069 0 Brother, Where Art Thou? 16 8 K GLITTER (MARIAH CAREY) A VIRGIN 10797*
N 5 MICHAEL JACKSON epic 6900 Invincible 3 9 K ON THE LINE A HAPPY PLACE/MIRAMAX/JIVE 41762/ZOMBA
11 ENRIQUE IGLESIAS inTERsCOPE 433148 Escape 4 0 W BONES DOGGYSTYLE/PRIORITY 50227/CAPITOL
6 | | BACKSTREET BOYS Jnesmyzomea The Hits — Chapter One 7 9 A KNIGHT'S TALE COLUMBIA 85648/CRG
VARIOUS ARTISTS A WARNER BROS/ELEKTRA/ATLANTIC 13680ARISTA Totally Hits 2001 20 12419 DOWN FROM THE MOUNTAIN LOST HIGHWAY 170221/MERCURY (NASHVILLE)
4 | | ANDREA BOCELLI piues sosan Cieli Di Toscana 35 11 SAVE THE LAST DANCE A HOLLYWO0OO 162288
9 DIANA KRALL @ verve sasgasve The Look Of Love 49 W12 MOULIN ROUGE A INTERSCOPE 433035
r | THIRD DAY essenTiaL 1065820MBA Come Together 31 15 415 THE PRINCESS DIARIES WALT OISNEY 860731
6 BARBRA STREISAND coumsia 85920/CRG Christmas Memories 38 16 ] 20 REMEMBER THE TITANS @ WALT DISNEY 860687
14]: | LEONARD COHEN cowmein s chs Ten New Songs - 10 GOOD ROCKIN' TONIGHT - THE LEGACY OF SUN RECORDS LONOON-SIRE 31165
8 THE LANGLEY SCHOOLS MUSIC PROJECT  sar nonE 122 Innocence & Despair - (14 BRIDGET JONES'S DIARY ISLANO 548797/IDJMG
9 7. l - DAVE MATTHEWS BAND  Bama raGS 61317, RCA Live In Chicago 12.19.98 43 A 13 SERENDIPITY MIRAMAX/COLUMBIA 61583/CRG
0 TONY BENNETT  rpmcoLUMBIA 85833/CRG Playin' With My Friends: Bennett Sings The Blues 50 1818 JOSIE & THE PUSSYCATS @ PLAY-TONE 85683/EPIC
12 CHARLOTTE CHURCH @ coLumBia s9710/CRG Enchantment 47 16 HARDBALL SO SO OEF/COLUMBIA 86025/CRG
13 INCUBUS  1MoRTAL 85277 EPIC Morning View 17 24 SPONGEBOB SQUAREPANTS ORIGINAL THEME HIGHLIGHTS NICK/JIVE 49500/Z0MBA
15 | BOB DYLAN @ coLumsia ss97s/CRG Love And Theft 94 17 WWF: TOUGH ENOUGH DREAMWORKS 450336/INTERSCOPE
HARRY CONNICK, JR. cowumeisssse /cre 30 147 M 23 THE FAST AND THE FURIOUS @ MURDER INC/DEF JAM 548832°/IDJMG
U2 A® INTERSCOPE 524653 All That You Can't Leave Behind 67 W 22 AMERICAN PIE 2@ REPUSBLIC 014494'UNIVERSAL

Top Internet Album Sales reflects physical albums ordered though Internet merchants, based on data collected hy SoundScan. Unlike most Billboard aibum charts, cata‘og titles are included on the Internet and Soundtrack charts.® Albums with the greatest sales gain this week. @ Recording Industry Assn. 0f Ameri-

ca {RIAA} certification for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of 1 million units {Platinum). € RIAA certification for net shipment of 10 million units {Diamend). Numeral following Platinum or Diamand symbol i
albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards:

indicates past or present Heatseeker title @ 2001, Billboard/BPI Communications and SoundScan, Inc.
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album’s multi-pli level. For hoxed sets, and double

Certification for net shipment of 100,000 units {Dro.) ., Certification of 200,000 units (Platino). /A’ Certification of 400,000 umts (Multi-Platino). * Asterisk indicates viny! available. ¢

ARTIST Title ARTIST Title
IMPRINT & NUMBER/DISTRIBUTING LABEL IMPRINT & NUMBER/DISTRIBUTING LABEL
N Wy § Werkt i ' K25 27 129 KID ROCK @ Devil Without A C.
' 'L‘MBER 1 ' - T0P DOG LAVAIATLAglC 83119°/AG {1298,1398) 4 evi o S
117 LEE GREENWOOD & American Patriot BPFH ;{14 DEF LEPPARD A’ Vault - Greatest Hits 1980-1995

CAPITOL (NASHVILLE) 984558 {11 98 CD}

MERCURY 528718/DJMG (10 3817 98)

212 ENYA A’

REPRISE 46835 WARNER BROS (12 98/18 98}

Paint The Sky With Stars — The Best Of Enyaf 27 42 | —

TOBY KEITH A

DREAMWORKS (NASHVILLE) 450209 INTERSCOPE (1198117 98)

How Do You Like Me Now?!

$ GREATEST GAINER °$: 25 ]129 |23 ANDREA BOCELLI &' Romanza
345 |° A A 4 R I A T 2616 CAROLE KING #° Tapestry
44413 CREED @' o - Human Clay §30 | CELINEDION &' These Are Special Times
546 |7 BOB SEGER & THE SILVER BULLET BAND 4 Greatest Hits §S. T8l 75 |18 | TOM PETTY AND THE HEARTBREAKERS 4° Greatest Hits
5 BBl MICHAEL JACKSON * Theiller JKE 7 | — | | MICHAEL JACKSON 4’ Off The Wall
-Poa)— CHARLOTTE CHURCH 4 Dream A Dream § 1+ 132 | 35 Aerosmith's Greatest Hits

SONY CLASSICAL 89463 (12 38 EQ/18 98)

AEROSMITH ¢°
COLUMBIA 57357.CRG (7 98 EQV1188)

) KENNY G A’
ARISTA 19030 (12 98/18.98)

Faith: A Holiday Album § 34 3 34 |47 FRANK SINATRA A°

REPRISE 26501/ WARNER BROS. (13 98/18 968}

Sinatra Reprise — The Very Good Years

’ I by ch A Merolict R <1+ [ MILES DAYIS 4% i Kind Of Blue
' NN lImA%R?ALBB?GSSMﬁ:m%Eme&) Make Yourselt BiTY 25 |30 gﬁldmﬁgm?:mm“m) Journey's Greatest Hits
I O A i Greatest Hits JeTlI30 (26 | T ac/DC @ Back In Black
1218 DIDO 4/ No Angel K35 KENNY G A° Miracles - The Holiday Album

ARISTA 19025 {1296/1898) %

ARISTA 18767 (12 4818 98}

13 [120 |20 DIXIE CHICKS " Wide Open Spaces fetl) 3g | : i
MONUMENT 68195 SO"”N’S”V'LLE’ 11038 €017 98) # — P P 88 IM XQ?FI(%HTVSLE}&Q;[LSK;%&O TS26RHINO (3 98,6 98) L i
14419 (17 CREED A° A My Own Prison RVl 37 | LEE GREENWOOD Lee Greenwood: God Bless The USA
WINO UP 13049 {11 98/18 98) 2 MADACY 504 {498 CD) 7
15}l 41 |40 PINK FLOYD A° Wish You Were Here |V 0 Legend
CAPITOL 29750 {17 98 CD) 28 4 TBUEE(;BON%,‘ISALR%BEI;WﬁDwMe UTZ’;'&EIB 98W)A|LERS ’ egen
13|12 AALIYAH A’ One In A Million i .
| BLACKGROUND 10753 112 98/17 98) p -2 8 |28 mg&n‘},f&&ﬁ%’(so" O Bad
21 |22 SHANIA TWAIN ¢° Come On Over 4 MADONNA ¢" The Immaculate Collection

MERCURY (NASHVILLE) 535003 (12 98/18 98)

SIRE 26440°/WARNER BROS (13 98/18 98}

PHILADELPHIA ORCHESTRA (ORMANDY) @

The Glorious Sound Of Christmas 35 (33 LIMP BIZKIT A’

b
+
" SONY CLASSICAL 6369 (596 EQ/9 98)
14
»

FAITH HILL A’
WARNER BROS (NASHVILLE) 47373/WRN {12 98/18 38)

19

FLIP 490335°/INTERSCOPE {12.98 18.98)

Significant Other

Breathe BFTH 43 |42 QUEEN a
HOLLYWOOD 161265 (11 98/17 98}

20 PINK FLOYD 4°
. CAPITOL 31243 (1598 EQ/3) 58]

Greatest Hits

The Wall PT N 44 |37 GODSMACK A’

REPUBLIC 153190/UNIVERSAL {12 98/18 98) #

LEE GREENWOOD
CURB 77862 (4 98/5 %)

Best Of Lee Greenwood: God Bless The USA K 17

Godsmack

BRITNEY SPEARS ¢°
JIVE 41651/Z0MBA (1198 18 95)

ABBA A’
POLYDOR 5)7007UNIVERSAL {12.98/18 98)

...Baby One More Time

Goldfas { ELVIS PRESLEY

RCA SPECIAL PRODUCTS 44931 (2 98°6 98)

17 (15 U2 a
ISLAND 524613/1DJMG (12 98/18.98)

It's Christmas Time

The Best Of 1980-1990f 4 FLEETWOOD MAC A®

WARNER BROS 25801 (10 98/17.98)

M 23 |24 SYSTEM OF A DOWN e

AMERICAN/COLUMBIA 68924/CRG (796 EQ/11 98) £
-_

Greatest Hits

System Of A Down 55 ¢ PHIL COLLINS A’

@ Albums with the grealest sales gans this week. Catalog albums are 2-year-old titles that have fallen below No. 100 on The Billboard 200 o reissues of older albums. Te
ment of 500,000 album units {Gold). A RIAA certffication for net shipment of 1 milhon units (Platinum). @ RIAA certfication for net shipment of 10 million units (Oiamond).
shipments by the number of discs and/or tapes. RIAA Latin awards: © Certification for net shipment of 100,000 units (Oro). .*. Cerufication of 200,000 units (Platino}. A’ C

A FACE VALUE ATLANTIC 83133 AG (10 8817 98)
e

...Hits

and all other CO prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer Shows chart's largest unit ncrease. 4 indicates past Heatseeker titie. © 2001, Biliboard/8PI Communications, and SoundScan, Inc.

otal Weeks column reflects combined weeks title has appeared on The Billboard 200 and Top Pop Catalog Albums, ® Recording Industry Assn. Of Amenica (RIAA) certitication for net ship-
Numeral following Platinsm or Oiamond symbal indicates album’s mutti-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the_RIAA multiplies
ertification of 400,000 units {Multi-Platino). *Asterisk indicates vinyl LP is available. Most tape prices, and CO prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ,
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Chart Codes:

—ALBUMS —

The Billboard 200 (B200)
Blues (BL)

Classical (CL)

Classical Crossover (CX)
Contemporary Christian (CC)
Country (CA)

Country Catalog (CCA)
Electronic (EA)

Gospel (GA)

Heatseekers (HS)
Independent (IND)

Internet (INT)

Jazz (12)

Contemporary Jazz (C))
Latin Albums (LA)

Latin: Latin Pop (LPA)

Latin: Regional Mexican (RMA)
Latin: Tropical/Salsa (TSA)
New Age (NA)

Pop Catalog (PCA)
R&B/Hip-Hop (RBA)
R&B/Hip-Hop Catalog (RBC)
Reggae (RE)

World Music (WM)
~SINGLES—

Hot 100 (H100)

Hot 100 Airplay (HA)

Hot 100 Singles Sales (HSS)
Aduit Contemporary (AC)
Adult Top 40 (A40)

Country (CS)

Dance/Club Play (DC)
Dance/Sales (DS)

Hot Latin Tracks (LT)

Latin: Latin Pop (LPS)

Latin: Regional Mexican (RMS)
Latin: Tropical/Salsa (TSS)
R&B Hip-Hop (RBH)

R&B Hip-Hop Alrplay (RA)
R&B Hip-Hop Singles Sales (RS)
Rap (RP)

Mainstream Rock (RO)
Modern Rock (MO)

Top 40 Tracks (T40)

Rankings from biweekly charts are listed in
italics during a chart’s unpublished week.

112: B200 122; RBA 75; H100 47; HA 43; RA 30;
RBH 32; T40 36

2Pac: RBA92; RBC5, 7, 8, 12

3 Doors Down: B200 179; A40 5; H100 29; HA 28;
RO 35: T4019

311: MO 16

4Him: CC 20

8Ball: RA 62; RBH 64

— A —

Aaliyah: B20o 37; PCA 16; RBA 15; RBC 2, 14;
H100 14; HA 14; RA 2, 54; RBH 2,56

Abba: B200 186; PCA 22

AC/DC: PCA 37

Los Acosta: LA 17; RMA 12

Acoustic Alchemy: C) 8

Ryan Adams: B200 178

Yolanda Adams: GA 13

Adema: MO 33; RO 36

Trace Adkins: B200 177; CA 22; CS 11; H100 71; HA
68

Aerosmith: PCA 33; RO 23

Afro Celt Sound System: WM 6

Afroman: B2oo 88; RBA 56

Pepe Aguilar: LA 39; RMA 20; LPS 12; LT 10, 20;
RMS 6, 26

Christina Aguilera: LA 63

AlanT.: DC10

Alegres De La Sierra: RMS 30

Ley Alejandro: LPS 28

Alien Ant Farm: B200 46; H100 32; HA 32; MO 13,
40; RO 29; T40 25

Gary Allan: B200 181; CA 23; CCA19; CS18

All Star Tribute: B200 45; RBA 33; DSA 11; H100
91;RS 75

Allure; HSS 24; RBH 77: RS 44

Herb Alpert: C) 20

Amber: DC 26; DSA 4; HSS 38

Amethystium: NA 15

Tori Amos: B200 146

Jessica Andrews: CA 35

Los Angeles Azules: HS 40; LA 7; RMA 4

Los Angeles De Charly: HS 19; IND 17; LA 1; RMA

1

Ancinted: GA 17

Marc Anthony: LT 14; TSS 2

Aphex Twin: EA 10; HS 37

India.Arie: B200 169; RBA 58; A40 18; DSA 17; RA
71 RBH 76

Ricardo Arjona: LA 48; LPA 20

Louis Armstrong: JZ 10

Joe Arroyo: TSA 19

Ashanti: H100 56; HA 58; HSS 27; RA 17; RBH 15;
RP4; RS9

A*Teens: DSA 7, HSS 73

Avalon: CC 34

Avant: RA 48; RBH 49; RS 61

Ramon Ayala: LT 29; RMS 12

Ramon Ayala Y Sus Bravos Del Norte: LA 52

Steve Azar: CS 45

Azul Azul: LA 65; HSS 58

- B ]

B2K: RBH 83

Baby: RBH 98

Babyface: B20o 113; RBA 26; H100 87; HSS 59;
RA 29; RBH 33; RS 58

Backstreet Boys: B200 7; INT 11; AC 15; H100 28;
HA33;T40 23

Bad Azz: RBH 92

Baha Men: IND 34; WM 4

Baldhead Slick & Da Click: HS 25; IND 21; RBA 54

David Ball: B20o 131; CA 16; CS 4; Hi0053; HA 52

Banda El Recodo: LA 46; LT 12; RMS 2, 10

Banda Machos: LA 16; RMA 11

Banda Sonora: DC 25

Buju Banton: RE 15

Barrage: WM 12

Cecilia Bartoli: CL 7

Basstoy: DC 22

The Beatles: B200 138

Beenie Man: RE 11

Joshua Bell: CX 14

Regina Belle: IND 47; RBA 98

Tony Bennett: B200o 50; CX 2; INT 20;JZ 2,18

Bent: DC 35

Benzino: B200 129; RBA 38

Better Than Ezra: A40 26

Bigga Figgaz: HSS 17, RBH88; RP2; RS 5

Big Jim: HSS 55

Big Lew BKA Popeye Reds: HSS 63; RS 57

Bilal; RBA 83

Bjork: EA5

Clint Black: CS 30

Blackhawk: CS 60

Blessed: GA 22

Mary ). Blige: B20o 34; RBA 13; RBC 19, 25; H100
1; HA 1; HSS 5; RA 8, 49; RBH 4, 47; RS 1; T40

1

The Blind Boys Of Alabama: GA 39

Blink-182: B200 126; MO 7

Stephanie Blythe: CL 12

Andrea Bocelli: B200 35; CL 3; INT 13; PCA 28;
WM1,5

Bond: CX 6

Boobakaw And Tha Wild Younginz: RP 19; RS 27

Chris Botti: C) 6

Michelle Branch: B200 90; A40 13; H100 17; HA
18; LPS 40; T4012; TSS 35

Brian: RBH 87; RS 48

Jim Brickman: B200 145; NA 3,12; AC13

Sarah Brightman: CX 7

Brooks & Dunn: B200 96; CA 10; CCA 9; CS 7, 27;
H100 50; HA 45

Garth Brooks: CA 44; CCA 20; CS 12, 26; H100 61;
HA 59; HSS 51

The Brooklyn Tabernacle Choir: CC 39; GA 6; HS
48

Foxy Brown: RBA 95

Shannon Brown: CS 42

Tim “Bishop” Brown & The Miracle Mass Choir:
GA 27

B-Tribe: NA 11

Alex Bugnon: Cj 9

Bush: B200 79; MO 19; RO 19

Busta Rhymes: H100 83; HSS 40; RA 32; RBH 30;
RP16; RS 24

Tracy Byrd: CA54; CS 21

oot  wo

Caedmon’s Call: CC 19

Shirley Caesar: GA 4; HS 28

Chris Cagle: CA 41; HS 21; (S 33

Dena Cali: HSS 28; RBH 96; RP 6; RS 11

The Calling: B200 158; HS 4; A40 7; H100 46; HA
49:T40 24

Cameo: HSS 23

Los Caminantes: LA 58

Blu Cantrell: B200 167; RBA 73; H100 34; HA 34;
T40 20

Mariah Carey: B200 112; RBA 68; STX 8; AC 25;
HSS 23; RBH 100; RS 43

Rodney Carrington: CA 61; CCA 24

Kurt Carr Singers: GA 10

Jeff Carson: CA 48; HS 43; (S 16

Aaron Carter: B200 62, 154

Case: H100 8; HA 8; RA 6; RBH 7; RS 66; T40 16

Cash & Computa: HSS 34; RBH 91; RP9; RS 16

Johnny Cash: CCA 13

Ceevox: DC 16

Chanticleer:Clg

Manu Chao: LA 43; LPA 19

Steven Curtis Chapman: B200 99; CC7

Charlie Cruz; 7SS 17

The Chemical Brothers: DC 13; DSA 24

Eagle-Eye Cherry: A40 32

Kenny Chesney: B200 92; CA9; CS 36

El Chichicuilote: LA13; RMA g

Willy Chirino: TSS 13

Chocolate Bandit: RP 23; RS 31

Charlotte Church: B200 47; (X1, 2,9; INT 21; PCA
7

Circuit Boy: DC 10

City High: B20o 121; RBA 86; H100 20; HA 19; RA
9; RBH 9; T40 40

C):DC23

Eric Clapton: BL 2

The Clark Family Experience: CS 59

The Click: RBA 88

Jimmy Cliff: RE 13

Patsy Cline: CCA18

C-Murder: B200 123; RBA 29

Tammy Cochran: CA 37; HS 17; CS 56; H100 100

Leonard Cohen: INT 17

Coldplay: B200 95; A40 31; MO 31

Collective Soul: B200 196; RO 40

Phil Collins: PCA 50

John Coltrane: )Z 15, 21, 23

Confederate Railroad: CS 51

Conjunto Primavera: LA 40, 49; LT 40, 49; RMS 5,
17,22

Harry Connick, Jr.: B200 128, 147; INT 24; 23, 4

Coo Coo Cal: IND 15; RBA 65; HSS 72; RS 63

Michael Cooper: RBA 97

CoverVersions.com: HSS 45; RS 67

El Coyote Y Su Banda Tierra Santa: RMS 33

The Cranberries: B200 133; A40 38

Creed: PCA 4, 14; A40 24; H100 31; HA 25; MO 5;
RO 2

Crimewave: RP 22; RS 30

Cristian: LA 34; LPA 14; LPS 6; LT 9; TSS 34

Celia Cruz: TSA 7,14; TSS 33

The Crystal Method: EA9; DC 15

Cuisillos De Arturo Macias: LT 43; RMS 18

Brian Culbertson: (J 10

D12: B200 155; RBA 76; HSS 33; RS 69

Da Brat: RS 43

Daft Punk: EA 14; DC 28

Bobby D’Ambrosio: DC 23

Dana: DC 22

The Charlie Daniels Band: CA 56; CCA 21; IND 46;
CS40

Darlyn Y Los Herederos: TSS 28

Darude: EA 15; IND 35; DC5

Craig David: B20o 87; RBA 57; DSA 13; H100 23;
HA 27; HSS 44; RS 52; T4018

Miles Davis: )Z 12, 22; PCA 35; RBC 6

Deep Dish: EA 13; HS 42; IND 31

Default: B200 197; HS 7; IND 10; MO 15; RO 12

Def Leppard: PCA 26

Jack Dejohnette: )Z 8

Delerium: NA 13

Dennis Da Menace: RBA 91; HSS 26; RBH 94; RP
5:RS 10

John Denver: CCA 22

Depeche Mode: DSA 23

Daisy Dem: CS 57

Desert: DC 2

Destiny’s Child: B200 52, 75; RBA 45, 72; AC 24;
DSA 8, 25; H100 12; HA 11; HSS 37; RA 28;
RBH 28; RS 39; T40 14

Louie DeVito: B200152; EA3;IND 8

Dez: GA 23

Diamond Rio: B200 187; CA 26; AC9; CS 47

Dido: PCA12; AC 3; DC 12

Joe Diffie: CA 65; CS 22

Dilated Peoples: B20o 65; RBA 19; RBH 93

Ricky Dillard & “New G (New Generation
Chorale): GA 38

Celine Dion: PCA 30; AC 20

Disturbed: B20o 57; MO 10; RO 8

Dixie Chicks: B200 134; CA 17; CCA 2; PCA 13; CS
28

D) Blass: TSA 6

D) Encore: DC 21

Dj Enuff: HS 50; RBA 71

D) Escape: IND 42

D) Quik: HSS 32; RA 59; RBH 62, 95; RP 7; RS 12

DMX: B200 6; RBA 3; RBC 9; H100 60; HA 61; HSS
53; RA18; RBH 16, 82; RP17; RS 25, 74

Placido Domingo: (X 2

Dope: B200 180; HS 6; RO 33

Dr. Dre: RBC 10, 21; RA 38, 41, 59; RBH 39, 43, 62

Dream: DSA 12; HSS 18; RS 56

Dream Street: B20o 80; IND 2

Drowning Pool: B200 136; MO 39

Ricardo “RikRok” Ducent: RBH 87; RS 48

Huey Dunbar: TSA 9; LPS 22; LT 32; TSS 19, 32

Dungeon Family: RBH 89

Jermaine Dupri: B20o 33; RBA 9; H100 98; RA 52,
53; RBH 53, 54; RS 59

Bob Dylan: B200 94; INT 23

Eastern Michigan Gospel Choir: GA 30

Richard Elliot: C) 5

Missy “Misdemeanor” Elliott: B200 116; RBA 55;
H100 43, 72; HA 40, 69; RA 33, 36; RBH 34,
35; T40 26; 755 37

Emerson Drive: CS 55

Engelina: DC 21

Enigma: B20o 58

Enya: B200 5; INT 4; NA 1; PCA 2; A401; AC 1;
H100 10; HA 10; T409

Faith Evans: B200 14; RBA 2; H100 41; HA 39; RA
7: RBH8; RS 45

Rev. Clay Evans And The AARC Mass Choir: GA 24

Sara Evans: B200 97; CA11; (S 23

Eve: H100 20, 36; HA 19, 36; RA 9; RBH 9; T40 40

Cesaria Evora: WM 10

Exhale: HSS 36; RBH 90; RS 13

L] F-
Fabolous: B20o 60; RBA 23; H100 51; HA 50; HSS
41; RA 24, 69; RBH 24, 59; RP 8; RS 15; T40

39

The Faculty: IND 16

Faithless: DC 4

Jody Farias: LT 29; RMS 12

Fat Joe: H100 48; HA 48; HSS 46; RA 12; RBH 13;
RP13; RS 20

Maynard Ferguson: JZ 17

Alejandro Fernandez: HS 31; LA 5; LPA2; LPS 7;
LT 3; RMS 14; TSS 10

Pedro Fernandez: LPS 33; LT 45, 48; RMS 24

Vicente Fernandez: LA 12, 54; RMA 8; LT 28; RMS
13,29

FFH: CC 27

La Firma: RMS 34

First Choice: DC 48

Five For Fighting: B200 72; A40 2; AC 26; H100
16; HA15; T4015

Flaw: RO 37

Bela Fleck: CX 5; HS 49

Fleetwood Mac: PCA 49

Renee Fleming: CL13, 15

Flickerstick: B20o 150; HS 2; MO 29

Flip Flop: DC 29

Jessica Folker: DC 32; DSA 14

Luis Fonsi: LPS 30; TSS 23

Willa Ford: DSA 19; HSS 75

Russ Freeman: () 23

Bill Frisell: )Z 13

Fuel: B200 173; A40 27; H100 97; MO 36; RO 27

Fuerza Juvenil; TSA 11; TSS 39

Fugazi: HS 36; IND 27

Nelly Furtado: B200 42; A40 14; DC 9; H100 6; HA
6; LPS 35; RA61; RBH 67; T40 3; TSS 22

Kenny G: PCA 8, 38

Warren G: RA 70; RBH 72

G Club: DC 25

G Wise: HSS 42; RBH 85; RP12; RS 19

Ana Gabriel: LA 36; LPA 16; LPS 11; LT 22

Juan Gabriel: LA 37; LPA 17; LPS 9; LT 7; RMS 31;
TSS 26

Bill & Gloria Gaither: B200 199; CC 13, 16

Garbage: B200102; EA1

Marvin Gaye: RBH 73; RS 49

G. Dep: RA68; RBH 75

El General: TSA 12

Ghostface Killah: RBH 86

Bebel Gilberto: WM 7, 11

Billy Gilman: CA 51, 55; CCA12

Ginuwine: B200 61; RBA 20; H100 9; HA 7; RA 3,
33; RBH 3, 34; T40 21

Gipsy Kings: LA 4; LPA 1; WM 2,14

Gisselle: LA 32; TSA 2; LT 34; TSS 9

Godsmack: PCA 46; RO 30

Tony Gold: RBH 87; RS 48

Gorillaz: B20o 74; MO 27, 35

John Got'ti: RS 40

Suav Gotti: HSS 56; RS 47

Gov't Mule: HS 47

El Gran Combo: TSS 21

Grand Puba: IND 12; RBA 43

David Gray: B200 142

Macy Gray: B200o 78; RBA 48

James Grear & Company: GA 34

Al Green: RBC 4

Green Velvet: DC 20

Lee Greenwood: CA 67; CCA 1, 5, 7; PCA 1, 21, 40;
AC 28; CS 37; H100 58; HSS 2

Pat Green: CA 28; CS 38

Groove Armada: DC 42

Grupo Bryndis: HS 41; LA 8, 10; RMA5, 7; LT 35;
RMS 16

Grupo Niche: TSA 19

Guardianes Del Amor: LA 71

Juan Luis Guerra 440: TSA 10

Amaury Gutierrez: LPS 19; LT 46

Buddy Guy: BLg

Alejandra Guzman: LA 31; LPA 12; LPS 14; LT 27;
TSS 20

Gwar: HS 46; IND 33

- E -
Merle Haggard: CA 47; IND 30
Fred Hammond: CC 38; GA 5, 31
Herbie Hancock: C) 15
Lisa Hartman Black: CS 30
Tramaine Hawkins: GA 11
Pastor Woodrow Hayden And Shiloh: GA 20
Heatwave: DC 47
The Heritage Choir & Orchestra: IND 39
Eddy Herrera: TSS 12, 29

John Hiatt: IND 32

Elder Jimmy Hicks And The Voices Of Integrity:
GA 35

Faith Hill: CCA 4; PCA19; AC6

The Hilliard Ensemble: CL 4

The Hit Crew: B200 108; IND 4

Pat Hodges: DC 36

Billie Holiday: )Z 19

Jennifer Holliday: DC 7; DSA 5; HSS 66

Adele Holness: DC 3

Steve Holy: CA 42; HS 22; (S 15

Hoobastank: MO 14; RO 25

Whitney Houston: H100 80; HSS 1; RBH 81; RS 4

Rebecca Lynn Howard: AC 13

Los Huracanes del Norte: RMS 36

] l -ma

Billy Idol: B200 171

Enrique Iglesias: B200 4; INT 10; LA 75; A40 22;
AC 11; DC 8; H100 3; HA 3; LPS 2; LT 4: T40 2;
TSS3

lio: DC6

Iman: RMS 37

Incubus: B200 17; INT 22; PCA 10; A40 11; Hi00
67; HA65; MO 3, RO 6

Intocable: LA 45, 60; LT 15; RMS 4

Los Invasores de Nuevo Leon: LA 67; RMS 28

The Isley Brothers Featuring Ronald Isley AKA
Mr. Biggs: B200 86; RBA 27; RA 60; RBH 61

Burl lves: CCA8

-

Alan Jackson: B200 103; CA12; CCA11;CS 9, 25,
54; H100 62, 65; HA 60, 63

Janet Jackson: B20o 98; RBA 69; H100 72; HA 69;
HSS 14; RA 36; RBH 35; RS 23; T4038

Michael Jackson: B20o 3; INT 9; PCA 6, 32, 42;
RBA1; RBC 3, 13, 17; H100 49, 77: HA 44, 75;
RA 10, 21; RBH 14, 22

Jadakiss: B200 160; RBA 47; RA 63, 64; RBH 60,
63: RS 46

Jagged Edge: B200 89; RBA 39; DSA 2; H100 24,
76; HA 31, 74; HSS 8; RA 20, 35; RBH 19, 26;
RS 6; T40 27

Mick Jagger: RO 24

Jaheim: B200 189; RBA 49; RA 37; RBH 38

jailbird: RS 64

Bishop T.D. Jakes & The Potter’s House Mass
Choir: GA 15

Boney James: B200 140; () 1; RBA 42

Etta James: BL13; )26

Jamiroquai: EA8; DC 49

Keith Jarrett: |Z8

Jayo Felony: IND 36; RBA 90

Jay-Z: B20o 24; RBA 10; RBC 1; H100 19, 38; HA
17, 38; HSS 30, 68; RA 4, 40, 50; RBH 5, 37,
51; RS 34, 42, 62; T4031

Jewel: A40 8; AC 27; H100 70; HA 72; T40 33

Alih Jey: LPS 21; LT 47

Jose Alfredo Jimenez: LA 28, 44; RMA18

Jimmy Eat World: MO 32

Joe: RA 44; RBH 46

Billy Joel: B200 93

Elton John: B200 77; A40 28; AC 7

Carolyn Dawn Johnson: CA 32; CS 19; H100 90

Jack Johnson: IND 40

Jonell: HSS 50; RBH 69; RP 25; RS 33

George Jones: B200 130; CA15; (S 26

Richard Joo: CL1

Montell Jordan: RA 75; RBH 84

Ronny Jordan: CJ 19

Jose Jose: LA 53

Joselito: LPS 39

Joumney: B2oo 119; PCA 36

juanes: LA 66; LPS 15; LT 36

Jump 5: CC 31; HS 34; HSS 22

juvenile: B200 104; RBA 35; RBC 11; H100 89; RA
42; RBH 41

Jyve V: LPS 25

- T oee

Israel Kamakawiwo'Ole: IND 29; WM 3

Karmadelic: DC 24

Anthony Keamns: WM 8

John P. Kee: GA 18, 26

Robert Earl Keen: CA 60

Toby Keith: B20o 30; CA 3; CCA 6, 10; PCA 27; CS
1; H100 35; HA 29

R. Kelly: B200 157; RBA 46; H100 48, 82; HA 48;
HSS 30, 46; RA 12, 31; RBH 13, 31; RP 13; RS
20,42,70

Alicia Keys: B200 18; INT 6; RBA 14; A40 16; AC
29; H100 7, 45; HA 9, 42; RA 11, 43; RBH 11,
44;T405

Kid Rock: PCA 25; MO 22; RO 21

Kidz Bop Kids: B20o 107

Carole King: IND 18; PCA 29

King Africa; LA 55; LPS 31; TS5 16

B.B.King:BL2,3

Knoc-Turm’Al: RA 38; RBH 39

Frankie Knuckles: DC 40

Koda: DSA 22; RS 51

Kool G Rap: HSS 42; RBH 85; RP12; RS 19

Dave Koz & Friends: C) 3; HS 35

Dave Koz: () 3; HS 35

Diana Krall: B200 49;INT14; )Z 1, 16
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Alison Krauss: B200 135; CA18; CCA 23

Lenny Kravitz: B200 28, 111; A40 20; H100 39; HA
41; MO 18; RO 13; T40 30

Kraze: DC 19

Kurupted Seed: HSS 67; RP 14; RS 21

Femi Kuti: WM 13

-

La’ Chat: B200 149; IND 6; RBA 28

The Langley Schools Music Project: INT 18

Kenny Lattimore: RBA 59; RA 65; RBH 68

Tracy Lawrence: CA 45; CS 44

Melina Leon: TSA 13

Gerald Levert: B200 70; RBA 18; RA 47; RBH 48

Glenn Lewis: RA 55; RBH 57

La Ley: LA 24; LPA8; LPS 18; LT 41; TSS 24

LFO: Hi00 92

The LFT Church Choir: GA 36

Libera: CL 10

Liberacion: LT 24; RMS 7

Lifehouse: B200 127; A40 4, 37; H100 21; HA 21;
T4017

Lil Jon & The East Side Boyz: IND 13; RBA 63; RA
73: RBH 80

Lil’ Kim: H100 88; HSS 12; RA57; RBH 52; RP 11;
RS18

Lil’ Romeo: B200 195

Lil Troy: B200 148; IND 5; RBA 34

Lil’ Wayne: RBH 98

Limp Bizkit: B200 109; PCA 44

Linkin Park: B200 11; H100 69, 96; HA 66; MO 4;
RO 9,17

Lit: B200o 184; MO 34

Live: B200 163

Live Element: DC 17

LL Cool J: H100 94; HSS 52; RA 45; RBH 40; RP18;
RS 26

Lonestar: B20o 82; CA 7; CCA 14; A40 40; AC8;
CS13; Hioo 75; HA 73

Jennifer Lopez: B20o 40; RBA 51; H100 4; HA 4;
LPS 36; RA 25; RBH 25; RS 68; T40 4; TSS 27

Pete Lorimer: DC 47

Louchie Lou & Michie One: IND 44; RE 2

Patty Loveless: CA 58

Lyle Lovett: CA 33

Ludacris: B200 200; RBA 84; H100 78, 94; HSS
52, 60; RA 23, 45, 52; RBH 23, 40, 54; RP18,
24; RS 26, 32,43

Shelby Lynne: AC 22

Mack 10: RBH 98

Madonna: PCA 43; DC1; DSA 6, 21; HSS 69

La Mafia: LA 38; RMA19

Magoo: RA 58; RBH 58

Mannheim Steamroller: B20o 21; CC1; IND 1; INT
3 NA2,7,14

Victor Manuelle: TSA 16; TSS 14

Bob Martey: PCA 41; RBC 20; RE1, 8,9

Damian “Jr. Gong” Marley: RE 4

Marsha: DSA 15; H100 99

Ricky Martin: LA 61

Rogelio Martinez: RMS 25

Mary Mary: CC 23; GA 2; RBA 82

matchbox twenty: B200 190; A40 23; AC 2

Keiko Matsui: CJ 11

Dave Matthews Band: B200 43, 139; INT 19; A40
10, 29; MO 38; T40 37

Maxwell: B200 56; RBA 16; DSA 1; H100 26; HA
26; HSS 13; RA5; RBH6; RS 7

John Mayer: HS 13

Yo-Yo Ma:CL2,8

Maze Featuring Frankie Beverly: RBC 16

Martina McBride: B200 48; CA 4; CS 35

Paul McCartney: AC 23; HSS 64

Delbert McClinton: BLg

Nicole McCloud: DC 43

Donnie McClurkin: B20o 170; CC10; GA1; RBA 53

Brian McComas: CS 48

Liz Mc Comb: GA 29

Reba McEntire: B20o 54; CA 5; CS 3; H100 55; HA

54

Tim McGraw: B200 68, 114; CA 6,13; (S 5,17;
H100 59; HA 56

Brian McKnight: B200 71; RBA 25; H100 63; HA
62; RA15; RBH 18; RS 60

John Mellencamp: B200 66; A4018

Roy D. Mercer: CA 66

Natalie Merchant: A40 30

MercyMe: CC18; HS 14

Mesh: RO 28

Jo Dee Messina: CA 31; CS17

Metallica: PCA9

Method Man: HSS 5o; RBH 69; RP 25; RS 33

Edgar Meyer: CL8

Mickey: RBH 98

Luis Miguel: LPS 17; LT 39

Christina Milian: H100 66; HSS 3; RBH 79; RS 3

Mimi: RA 59; RBH 62

Kylie Minogue: DC 30

Minott: HSS 67; RP 14; RS 21

Ismael Miranda: TSS 25

Mobb Deep: HSS 57; RA 74; RBH 66; RP 20; RS
28

Jane Monheit: |Z 7

Ricardo Montaner: LA 51; LPS 10, 16; LT 21, 31;

TSS 30

Montgomery Gentry: CA 38; CS 29

Jessie Morales: HS 45; LA9; RMA 6

La Mosca Tse Tse: LT 44

Brandy Moss-Scott: HSS 25; RBH 97; RS 14

Mpress: HSS 20

Mr. Cheeks: B200 83; RBA 17; H100 64; HA 64; RA
16; RBH 17; RS 38

Mr. Vegas: RE 10

Ms. Jade: RA61; RBH 67

Ms. Toi: RA 70; RBH 72

Nicole C. Mullen: CC14; HS 8

Samantha Mumba: HSS 61

Ricky Munoz: RMS 34

Anne Murray: B200 185; CA 25; (C12

Keith Murray: H100 94; HSS 52; RA 45; RBH 40;
RP18; RS 26

Musiq Soulchild: RBA 85

Mystikal: RBH 100

-~ N L]
Naid: DC 34

Nate Dogg: H100 51, 98; HA 50; RA 24, 53, 56;
RBH 24,53, 55; RS 59; T40 39

Natural: HSS 19

Frankie Negron: TSA 8; LT 30; TSS 4

Nelly: B200 91; RBA 70; DSA 2; H100 24, 30; HA
23, 31; HSS 8; RA 19, 35; RBH 20, 26; RS 6;
T4027,35

Willie Nelson: CCA17

The Neptunes: H100 73; HA 70; RA 22; RBH 21;
RS 37

New Life Community Choir: GA 26

New Order: B20o 153; EA 4; DC 45; DSA9

NewSong: CC15; HS 9

Nickel Creek: B200 151; CA19; HS 3; IND 7

Nickelback: B200 8; A40 15; H100 5; HA 5; MO 1;
RO1;T406

Stevie Nicks: AC 21

Nivea: HSS 21

Nonchalant: HSS 63; RS 57

Noreaga: RA 66; RBH 65

The Notorious B.1.G.: RBC 15, 23; RS 73

*N Sync: B200 27; AC 17; H100 11; HA 12; RA 34;
RBH 36; T40 8

o, Y-
Paul Oakenfold: EA 11; HS 38
Obioma: DC 41
Mark O’Connor: CL 6,8
The O’Jays: B200 191; RBA 37; RA 67; RBH 74
Oleander: HSS 31
Jamie O’Neal: CA 34; HS 15; CS 24
Greg 0°Quin ‘N Joyful Noyze: GA 12
El Original De La Sierra: LA 70
Los Originales De San juan: LA 50
Original P: HSS 48; RBH 99; RP 10; RS 17
Eugene Ormandy: PCA 18
Stacie Orrico: CC 28; HS 30
0zzy Osbourne: B200 41; RO 4
0-Town: B200 101; AC 4; DSA 3; HSS 35
Outlawz: B200 100; IND 3; RBA 24
Ozomatli: LA 29; LPA 10

o P o

Petey Pablo: B200 13; RBA 7; H100 25; HA 24;
HSS 11; RA 14; RBH 10; RP 3; RS 8, 65

Lashun Pace: GA 37

Lindsay Pagano: HSS 9

Palomo: LA 25; RMA16; LT 6; RMS 1

Brad Paisley: B200 198; CA 27; CS 14; H100 79

Paul Van Dyk: £A 6; HS 11; IND 11

Laura Pausini: LA 23; LPA 7; LPS 8; LT 17

P. Diddy: B200 159; RBA 67; H100 73; HA 70; RA
22; RBH 21; RS 37

Gary Peacock: JZ 8

Carlton Pearson And The Azusa Mass Choir: GA
14

Teddy Pendergrass: RBC 24

Phil Perry: C) 13

Pesado: RMS 38

Pet Shop Boys: DC 11

Tom Petty And The Heartbreakers: PCA 31

Philadelphia Orchestra: PCA 18

Pieces Of A Dream: () 24

Pink: H100 15; HA16; T40 7

Pink Floyd: B200 2; INT 7; PCA 3, 15, 20

Alexandre Pires: LA 57; LPS 3; LT5; TSS 11

Play: HSS 43

Plus One: CC 36

El Poder Del Norte: RMS 40

P.0.D.: B200 26; CC 2; H100 68; HA 67; MO 2; RO

7

Point Of Grace: CC 26

Christoph Poppen: CL 4

Larry Poteat: HSS 65; RP 21; RS 29

Po’ White Trash And The Trailer Park Symphony:
RS so

Elvis Presley: PCA 48; HSS 6

Pressure 4-5: HS 24; RO 39

Project Pat: RBA 93

Prophet Jones: B200 175; RBA 31

Puddle Of Mudd: B200 44; H100 81; MO 8, 12; RO
5,16

Puerto Rican Power: LT 33; TSS 6

Puff Daddy: Hioo 72; HA 69; RA 36, 62; RBH 35,
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Queen: PCA 45

A.B. Quintanilla Y Los Kumbia Kings: LA 11; LPA
3; LT 26; RMS 21

=R

Radical For Christ: GA 31

Raekwon: RBH 86

Rank 1: DC 27

Shabba Ranks: RE 12

Rascal Flatts: CA 43; HS 27; CS 34

Peter Rauhofer: DC 11

Ravin: WM 15

Johnny Ray: TSS 38

Ray ): HSS 71; RBH 70; RS 35

Rayvon: RBH 87; RS 48

Los Razos: LA 41

Regina: GA 40

Remy Zero: MO 30

Rhythm Masters: DC 37

Chris Rice: CC 30; HS 32

Nicki Richards: DC 40

The Riddler: IND 37

Los Rieleros Del Norte: LA 72; RMS 23

LeAnn Rimes: CA 39, 49; CC 22; AC18,19; HSS 7,
16

The Rippingtons: ) 23

Jerry Rivera: TSS 40

Juan Rivera: RMS 39

Lupillo Rivera: LA 19; RMA 14; RMS 9, 32

R.L. Bumside: BL 4

RL: H100 88; HSS 12; RA 57; RBH 52; RP11; RS 18

RMB: DC 38

Kenny Rogers: CA 68; (558

Tito Rojas: TSA 15

Rosabel: DC 7; DSA s5; HSS 66

Paulina Rubio: LA 14; LPA 4

Ja Rule: B200 10; RBA 6, 96; H100 4, 8, 56; HA 4,
8,58; HSS 27; LPS 36; RA6,17,25;RBH 7,
15, 25; RP 4; RS 9, 66, 68; T40 4, 16; TSS 27

RZA As Bobby Digital: IND 19; RBA 80

- S e

Sade: RBA 89; RBC 18, 22; DSA18

Michael Salgado: LA 26; RMA 17

Saliva: B200 193; MO 26; RO 26

Adan Chalino Sanchez: RMS 35

Poncho Sanchez: JZ 25

Gilberto Santa Rosa: LA 62; TSA 4; LPS 23; LT 19,
50;7557,8

Alejandro Sanz: LPS 27

Yoskar Sarante: TSS 31

Savage Garden: AC 14

Mark Schultz: CC 24; HS 26

Diane Schuur:)Z 17

S Club 7: AC10; HSS 70

Jill Scott: B200168; RBA 50; RA 39; RBH 42

Peggy Scott-Adams: BL6

Earl Scruggs And Friends: CA 62

Joan Sebastian: HS 23; IND 20; LA 3, 64; RMA 2;
LPS 29; LT 18, 42; RMS 15, 27

Bob Seger & The Silver Bullet Band: PCA 5

Selena: LAs6

Erick Sermon: B200 53; RBA 12; RBH 73; RS 49

Sevendust: MO 24; RO18

Shaggy: B200 165; RBH 87; RS 48

Shakira: LA 20; LPA 5; H100 37; HA 35; LPS 1; LT
2;T4029;TSS 5

Shanokee: DC 27

Ben Shaw: DC 3

SheDaisy: CA63

Blake Shetton: CA 29; CS 32

Sherm: HSS 17; RBH 88; RP2; RS 5

Beanie Sigel: RBA 99

Jamie-Lynn Sigler: HS 39; IND 28

Carly Simon: H100 72; HA 69; RA 36; RBH 35

Frank Sinatra: PCA 34

Sirlvan: DC 31

Ricky Skaggs: CA 75

Skip: HS 10; RBA 41

Slipknot: B200 118

Richard Smallwood With Vision: GA 8

Smash Mouth: A40 19, 25; H10093

Esther Smith: GA 25

Michael W. Smith: B200 73; (C6

Snoop Dogg: B200 69; IND 14; RBA 32, 81; H100
88; HSS 12; RA 41, 57; RBH 43,52,92; RP11;
RS18

The Soggy Bottom Boys: CS 50

Soil: HS 12; RO 31

Marco Antonio Solis: LA 22, 27; LPA 6,9; LPS 13,
20; LT 11,16; RMS 19

Soluna: DC 33

Sonicflood: CC 21; HS18

Soul Foundation: DC 41

Bubba Spanwxx: B200 51; RBA 22; H100 33; HA
30; HSS 49; RA13; RBH 12; RP 15; RS 22

Britney Spears: B200 1, 162; INT 1; PCA 47; DC
46; DSA 10; H100 40; HA 46; T40 22

Spyro Gyra: () 17

St. Germain: C) 16

Staind: B200 29; A40 6; H10013, 74; HA 13, 71;
MO 6; RO 3,15; T4013

Jeffrey Steele: CS 39

Gwen Stefani: H100 36; HA 36

Stereomud: RO 34

Stereophonics: A40 34

St. John’s Childrens Choir: HS 29; IND 23

St. Lunatics: RBA 94

Angie Stone: B200 22; RBA 4; H100 86; RA 26;
RBH 27

Stone Temple Pilots: RO 32

George Strait: B200 9; CA1, 46; CS 6; H100 52;
HA 47

Greg Street: B200 194; RBA 52

Barbra Streisand: B200 38; INT16

Strik gine: HSS 15; RBH 71; RP1; RS 2

The Strokes: B200 84; MO 21

Styles: RA 64; RBH 63

Sugar Ray: A409, 33; AC 30; T40 34

Sum 41: B200 64; MO 11

Survivalist: RS 53

System Of A Down: B20o0 25; PCA 24; MO 9; RO
14

—' -

Tamia: DSA 20; HSS 62; RS 71

Tank: RBA 100

Olga Tanon: LA 47; TSA 3; LPS 32; LT 38; TSS 15,
36

Tantric: RO 20, 38

Tata + Brando: HSS 65; RP 21; RS 29

James Taylor: PCA 11

Paul Taylor: C) 7

Los Temerarios: HS 33; IND 26; LA 6; RMA 3; LT
37; RMS 20

Tenacious D: B200 105

Los Terribles Del Norte: LA 68

Tha Eastsidaz: IND 14; RBA 81

Thalia: LA 18; RMA 13; LPS 34, 38

Jean-Yves Thibaudet: CL 13

Third Day: B200 31; CC 3, 33; INT 15

Carl Thomas: RBH 86

Cyndi Thomson: CA 30; CS 20, 41

Three Mo’ Tenors: CX 11

Thrill Da Playa: RBA 87

Los Tigres Del Norte: IND 45; LA 15; RMA 10; LT
25; RMS 11

Los Tigrillos: LT 23; RMS 8

Timbaland: RA 58, 61; RBH 58,67

Tina Ann: DC 44

Aaron Tippin: CA 72, 74; CS 10; Hio0 27; HA 53;
HSS 4

Tl.:RBA 79

tobyMac: B200 110; (C8; HS 1

T.O.K:RE6

Tomahawk: IND 50

Tool: B200 161; MO 17, 25; RO 10, 22

Tommy Torres: LPS 26

Tower Of Power: C) 21

Toya: HS 16; DSA 16; H100 18; HA 20; HSS 47; RS
55; T40 10

Train: B200 76; A40 3, 21; AC16; H100 22; HA 22

Randy Travis: CA 64, 69; HSS 10

Travis: A40 35

Faith Trent: DC 29

Trick Daddy: B200 120; RBA 66; H100 85; RA 46;
RBH 45

Trick Pony: B200 174; CA 21; CS 8; H100 57; HA
55; HSS5 74

Los Tri-o: LA 35; LPA15; LPS 24

Travis Tritt: B200 182; CA 24; CS 2; H100 42; HA
37

Los Tucanes De Tijuana: LT 13; RMS 3

Shania Twain: CA 73; CCA 3; PCA17

Tweet: RA 33, 58; RBH 34, 58

Ronan Tynan: WM 8

Steve Tyrell: |Z

Tyrese: RBA 62; H100 84; RA 27; RBH 29

Moses Tyson, Jr.: GA 28

wes ) som

U2: B200 67; INT 25; PCA 23; A40 12; H100 54;
HA 57; T40 28

Uberzone: DC 5o

UB4o: RE 3

Uncle Kracker: B200 156; A40 17; AC 12

Union Station: B200 135; CA18

Keith Urban: CCA15

Urban Knights: () 12

Usher: B200 12; RBA 8; H100 2, 44; HA 2, 51; RA1,
51; RBH 1, 50; RS 54, 72; T4011, 32

o e

Sergio Vargas: TSS 18

Jaci Velasquez: B200 143; CC9; LA 30; LPA 11; LPS
5,37 T8

lan Van Dahl: DSA 15; H100 99

Luther Vandross: B200 117; RBA 40; DC 18; HSS
54; RA 72; RBH 78; RS 41

Vangelis: CL5

Phil Vassar: CA 50; HS 44; CS 43

Jimmie Vaughan: BL 7

Stevie Ray Vaughan And Double Trouble: BL1o

Veggie Tunes: IND 24

The Verve Pipe: A40 39

Alicia Villarreal: LA 21; RMA 15

V.I.P. Music & Arts Seminar Mass Choir: GA 18

Virtue: GA 7

Vita: RP 19; RS 27

Carlos Vives: HS 20; LA 2; TSA 1; LPS 4; LT1; TSS1

-w -
The Wailers: PCA 41; RBC 20
Mel Waiters: BL11
Clay Walker: CS 31
Hezekiah Walker: GA 36
Crystal Waters: DC 14
Russell Watson: CX 4
Weezer: B200132; MO 23,37
Gillian Welch: IND 41
Westbound Soljaz: HSS 48; RBH 99; RP10; RS 17
Kirk Whalum: C) 25
Peter White: () 4
Wild Horses: CS 53
Hank Williams Jr.: CCA16; (S 52
Doug Williams: GA19
Lee Williams And The Spiritual QC's: GA 32
Melvin Williams: GA 19
Mark Wills: CA 59
Vanessa Williams: CX 2
Nancy Wilson: JZ 24
CeCeWinans: CC25;GA3
George Winston: NA 10
The Wiseguys: A40 36
Lee Ann Womack: B200 124; CA 14; AC5; CS 49
Won-G: HSS 32; RBH 95; RP 7; RS 12
The Word: BL14
Darryl Worley: CS 46
Chely Wright: CAs3
Finbar Wright: WM 8
Keke Wyatt: HSS 39; RA 48; RBH 49; RS 36

-

e Y
Yanni: NAs, 8,9
Trisha Yearwood: CA 36; H100 95
Pete Yomn: B200 176; HS 5; MO 28

X-Press 2: DC 39

L 4
- b -
Rob Zombie: MO 20; RO 11

- SOUNDTRACKS -

American Pie 2: STX 25

Bones: B200137; RBA 44; STX 10

Bridget Jones's Diary: STX 18

Captain Corelli’s Mandolin: CX 15

Coyote Ugly: B200 85; CA8; STX 7

Crouching Tiger, Hidden Dragon: CX 10

Down From The Mountain: B20o 172; CA 20;
STX12

Driven: CA71

The Fast And The Furious: STX 24

Good Rockin’ Tonight — The Legacy Of Sun
Records: STX 17

Hannibal: CX 12

Hardball: STX 21

Harry Potter And The Sorcerer’s Stone: B20oo
555 INT 5;5TX 5

Josie & The Pussycats: STX 20

Kingdom Come: GA 16

A Knight's Tale: B200166; STX 11

Moulin Rouge: STX 14

0 Brother, Where Art Thou?: B20016; CA 2;
INT 8; STX1

On The Line: B200 125; STX9

The Princess Diaries: STX 15

Remember The Titans: STX 16

Save The Last Dance: B200 192; STX 13

Serendipity: STX 19

Shrek: B200 36; STX 3

Songcatcher: CA 70

Spongebob Squarepants Original Theme
Highlights: STX 22

Swordfish: The Album (Soundtrack): EA 11;
HS 38

Tae-Bo Inspirational: Walk By Faith...Not By
Sight: GA 21

Three 6 Mafia & Hypnotize Minds Presents: Choic-
es — The Album: B200 39; RBA11; STX 4

Training Day: B20o 81; RBA 30; STX 6

The Wash: B20019; RBA 5; STX 2

WWF: Tough Enough: STX 23

- VARIOUS ARTISTS -
on The Billboard 200

FB Entertainment Presents: The Goodlife
Album: 106

God Bless America: 15

Jock James: The All Star Jock James: 188

Now 6: 144

Now 7: 32

Now That's What | Call Christmas!: 23

Pulse: 115

Songs 4 Worship — Shout To The Lord: 63

Songs 4 Worship Christmas: 183

The Time-Life Treasury Of Christmas: 141

Totally Hits 2001: 20

Wow Hits 2002: The Year's 30 Top Christian
Artists And Hits: 59
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28 GOD BLESS THE USA Hea MASWILECAPTOL MASILEVCURS Lee Greenwood < e Xl HAVEIATNICEIDAY Stereophonics BAD S JTA
291 29 ALLIN' TR 35 SIDE wosrtnoenTegnc Travis 2o | |THE SPace seTweeN
e i feys & A s START THE COMMOTION isaumsannominoitwooo The Wiseguys « Satl et
28 WHEN IT'S OVER wwvasnanmc Sugar Ray < 371 39 BREATHING preanwors Lifehouse SOMEONE TO CALL MY LOVER
M 33 ANALYSE wca The Cranberries -;1 B8 ::';”
"
Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service. 98 mainstream rock sta- ) 38 NEVER LET YOU DOWN &ca The Verve Pipe EAET DENYIT
tions, 77 modem rock stations, 80 adult contemporary stations and 80 adult Top 40 stations are electronically monitored 24 fours 40 I'M ALREADY THERE gna Lonestar | 38 FABOLOUS FEATURING NATE DOGG
aday, 7 days aweek. Top 40 Tracks is compiled from a national sample of Mainstream Top 40, Rhythmic Top 40 and Aduh Top DESEAT STORMELEXTRA /EEG
40 stations. The 252 Top 40 Tracks stations are electronically monitored 24 hours a day, 7 days a week. Top 40 Tracks awards hul-
lets based on increase in audience impressions. On the remaining detection-based charts, tracks with increase in detections a0 gx'}:‘;‘ﬁt‘mm% BV
over the previous week are bulleted regardless of chart movement. A record which has been on the chart for more than 20 weeks will generally not receive a bullet, even if it registers an increase. Records below the top 20 are removed from the chart after 26 & BOOUA BASEMENT INTERSCOPE

weeks. Airpower awarded to songs appearing in the top 20 on both the BDS Airplay and Audience charts for the first time with increases in both detections and audience {Top 40 Tracks excluded). @ Videoclip availability. © 2001, Biltboard/BPI Communications.
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INTERNATIONAL BUYER’S GUIDE
Jam-packed with critical personnel and
other information about every major record
company, video company, music publisher,
digital music company and seller of prod-
ucts and services for the entertainment
industry worldwide. A powerful tool. $155

INTERNATIONAL TALENT

& TOURING DIRECTORY:

The leading source for those who
promote or manage talent. Over 22,000
listings from 60 countires include: talent,
booking agencies, facilities, services
and products. $135

INTERNATIONAL LATIN

MUSIC BUYER'S GUIDE:

The most accurate reference source
available on the Latin Music marketplace.
Over 3000 business-to business contacts
in 19 countries. $99

INTERNATIONAL DISC/

TAPE DIRECTORY:

The exclusive source for information in
the manufacturing area of the music and
video business. Lists over 3000 profes-
sional services and suppliers. $89

RECORD RETAILING DIRECTORY:
The essential tool for those who service
or sell products to the retail music com-
munity. Detailed information on thousands
of independent, chain store and online
operations across the USA. $199

THE RADIO POWER BOOK:

The ultimate guide to radio and record
promotion. Detailed information about
every major radio station, record label
and radio syndicator. Includes Arbitron
information on top 100 markets. $125

MUSICIAN’S GUIDE TO
TOURING & PROMOTION:
Today's working musician’s guide to
clubs, tape/disc services, A&R, music
services, industry websites and more.
$1 395 {Shipping included)

ORDER ONLINE: www.orderbillboard.com

or call 1.800.344.7119 » International: 732,363.4156
Fax: 732.363.0338 - By Mail: Send payment plus $7 shipping ($15 for international
orders) per directory with this ad to: Billboard Directories, PO Box 2016,
Lakewood, NJ 08701. Please add appropriate sales tax in NY, NJ, PA, CA, TN, MA,
IL, OH, VA & DC. Orders payable in U.S. funds only. All sales are final.
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v | TITLE ] L TITLE 5] TITLE
3 ARTIST (MPRINT/PROMOTION LABEL) 5] il ARTIST (IMPRINT/PROMOTION LABEL) 3 L arvist (IMPRINT/PROMOTION LABEL,
X & NUMBER1 il
1 Family Affair 21 Lifetime 35 U Remind Me
MARY J BUIGE WA} MAXWELL (COLUMBIA) USHER ARISTA)
2 4 3| |UGotitBad 25 Fill Me In 52152 Riding With Private Malone
USHER (ARISTA) | CRAIG DAVID (WILDSTARAATLANTIC) DAVID BALL DUALTONE)
314 Hero 32 Be Like That 53157 Where The Stars And Stripes And The E2 Eagle Fly
ENRIOUE IGLESIAS (INTERSCOPE) 3D00RS DOWN (REPUBLIC/UNIVERSAL) AARDN TIPPIN (LYRIC STREET)
2 i I'm Reat 29 239 | Wanna Talk About Me 49 'm A Surviver
JENNIFER LOPEZ FEAT. JA RULE (EPIC) _ TOBY KEITH (DREAMWORKS (NASHVILLE) il _REBA (MCANASHVILLE)
529 | How You Remind Me 19 Ugly 47 On A Night Like This
NICKELBACK (RO JIMG) BUBBA SPARXXX {BEAT CL OPE} TRICK PONY (WARNER BROSWRN)
& 4 7 1 | Turn Off The Light 28 Where The Party At 43|, | Angry All The Time
NELLY FURTADO (DREAMWORKS) JAGGED EOGE WITH NELLY (SO SO DEF/COLUMBIAI | _TIMMCGRAW (CURB)
6 B Differences 23 Smooth Criminal 54 Stuck In A Moment You Can't Get Out Of
GINUWAE (EPIC) ALIEN ANT FARM (NEW NOIZE/DREAMWORKS) U2 (INTERSCOPE)
818 Livin' It Up 33 | " Drowning 582 — Always On Time
JARULE FEAT CASE {MUROER INC/DEF JAM/IDJMG) _ BACKSTREETBOYS (UVE} JA RULE FEAT ASHANT) IMURDER INC/DEF JAMADJMG)
5§ Fallin' 29 Hit ‘Em Up Style (Oops!) 59262 Wrapped Up In You
ALICIA KEYS (1) BLU CANTRELL (REDZONE/ARISTAl _ GARTH BROOKS (CAPITOL INASHVILLE)
‘M 10 Oaly Time 35248 Whenever, Wherever 600 — Where Were You (When The World Stopped Turning)
S Enva (REPRISE) SHAKIRA (EPIC) [ L0 ALAN JACKSON (ARISTA NASHVILLE] o
11211 | | Emotion S 30 | Let Me Blow Ya Mind 61) 59 Who We Be
DESTINY S CHILD (COLUMBIA} EVE FEAT GWEN STEFANI (RUFF 0PE) DMX (RUFF RYDERS/DEF JAMADJMG) N
12214 | | Gone 38 | Love Of A Woman 62 X Love Of My Life
N SYNC WIVE} TRAVIS TRITT (COLUMBIA (NASHVILLE] L] BRIAN MCKNIGHT (MOTOWN/UNIVERSAL)
12 It's Been Awhile 31 {10 lzzo (H.OVA) X 44 | Where | Come From
S0 STAINO (RUIP/ELEKTRAVEEG) - | JAY-Z (ROC A FELLA/DEF JAMAOUMG) ALAN JACKSON (ARISTA NASHVILLE
13 Rock The Boat 39 241 You Gets No Love 644 70 Lights, Camera, Action!
| AALIYAH (BLACKGROUND) FAITH EVANS (BAD BOV/ARISTA) L | MR CHEEKS (UNIVERSAL)
15 20 | © | Superman (it's Not Easy) 40 KLES One Minute Man 652 66| | Wish You Were Here
FIVE FOR FIGHTING |AWARE/COLUMBIA) MISSY MISDEMEANORTELLIOT) THE GOLD MINDELEKTRAEG) S0 INCUBUS (IMMORTALZEPIC)
154 24 || Get The Party Started 41 245 |21 DigIn 66 ) 68 In The End
| PINK (ARmiSTA) i LENNY KRAVITZ (VIRGIN) LINKIN PARK {WARNER BROS
17218 Girls, Girls, Girls 42 258 | | AWoman's Worth 67) 64 Alive
JAY Z {ROC A FELLADEF JAMI0MG) D] AuciAKers ) POD (ATLANTIC)
15 | Everywhere 46 | | Dance With Me M 631 I'm Tryin'
MICHELLE BRANCH {MAVERICK) 1| 12 BAD BOVARISTA) TRACE ADKINS (CAPITOL (NASHVILLEN
1$) 22 | o Caramel 44 §56 [ | Butterflies 691 — Son 0f A Gun
CITY HIGH FEAT_EVE (BODGA BASEMENT/INTERSCOPE | MICHAEL JACKSON (EPIC) JANET (VIRGIN
20) 27 ¢ 1 Do!! 42 lA“ Only In America ‘) 65 | Diddy
| TOYVA (ARISTA} 28 | BROOKS & DUNN {ARISTA NASHVILLE) P.DIDDY FEAT. THE NEPTUNES (BAD BOV/ARISTA] |
17 | Hanging By A Moment 46453 | {I'mASlaved U 71069 | | Fade
LIFEHOUSE {DREAMWORKS) BRITNEY SPEARS LIVE) STAIND (FUP/ELEKTRAVEEG)
16 Drups of Juplter(Tell Me) 47 250 | | Run 72072 Standing Still
TRAIN (COLUMBIA) [ GEORGE STRAIT (MCA NASHVILLE) JEWEL (ATLANTIC
23 ) 40 # 48 255 | We Thuggin With Me
| Neuy IPRIORITY/CAPITOL) FAT JOE FEAT R, KELLY (TERROR SQUAD/ATLANTIC) | LonEsTAR (BNA)
24§ 34 | 1 Raise Up 49 60 | | Wherever You Will Go 74173 | Goodbye
PETEY PABLO (JIVE) L THE cALLING (RCA) S| JAGGED EOGE (SO SO DEF/COLUMBIA)
25 37 || My Sacrifice ‘26 | A0 Can't Deny It 61 | You Rock My World
L CFEED (WIND P} FABOLOUS FEAT NATE DOGG {DESERT l B MICHAEL JACKSON (EPIC)

® Records with the greatest impressions increase. © 2001, Biltboard/BPI Communications and SoundScan, Inc. Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio

Track serviie. 876 stations i Top 40, Pop, R&B Hip-Hop, Country, Latir

computed by cross referencing exact times of airplay with Arbitron listener data. This data is used to compile the Hot 100.

Rock and other popular formats are electronically monitored 24 hours a day, ” days a week. Songs ranked by gross impressions,
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S |L | ARTIST IMPRINT/PROMOTION LABEL) S W armisT omi M S &S 1C .
= ) NUMBER 1 /& - =
1 [ | The Star Spangled Banner:w.xw K26 4 36 | A Buster 514 60 ¢ | Call Me Claus
P WHITNEY HOUSTON (ARISTA) { OENNIS DA MENACE {1ST AVENUE) B GARTH BROOKS (CAPITOL INASHVILLEI)
. - e . e - —
2 |' | God Bless The USA 27 143 |5 Always On Time 520 — b Fatty Girl
S LEE GREENWOOD (CURB) SR 4 RULE FEAT ASHANT! (MURDER INC/DEF JAMIDJMG BN (UDACRS, L CODL J & KEITHMURRAY [FB/UNIVERSAL)
3§ | AMTo PM 29 (24 I'm Your Girl 53] 70 | Who We Be
CHRISTINA MILIAN {DEF SQULIDJMG) R oenacau EsyTREYDAN) DMK (RUFF RYDERS/DEF JAMADIMG)
4 'S | ! Where The Stars And Stripes And The Eagle Fly £ 29 237 § 5 We Are Family 38 || Take You Out
BRI AARON TIPPIN (LYRIC STREET) S| VARIOUS ARTISTS (TOMMY BOY _ Bl LUTHER VANDROSS (J) _
4 |0 Family Affair 0 Vi i Fiesta ' Little Sister
i MaRY J BLIGE (MCA) S| R KELLY FEAT, JAY-Z {(JIVE) SR BIG JiM {PLATINUM SOUL) o
S 7 ['| America The Beautiful 22 |2} Champion *| Rotia Man
ELVIS PRESLEY (RCA) | OLEANDER (REPUBLICUNIVERSAL) L suav G (STRONG ARM)
9 i Can'tFight The Moonlight 26 I | Nothing’s Wrong 574 65 L\q Burn
B LEANN RIMES (CURB) JI| WON G FEAT DJ QUIK (TNO/DNA) . U] MOBE DEEP (LOUD/COLUMBIA)
8 | Where The Party At 30 '-_f' Purple Hills 49 {1 La Bomba
| JAGGED EOGE WITH NELLY (SO SO DEFICOLUMBIA) __ P 012 (SHADYINTERSCOPE) B azuL A 15087 DISCOS)
11 ||| Everything UR 28 {174 Ground Zero (In Our Hearts VuquIRemaml] 52 f74 1 There She Goes
LINOSAY PAGAND (WARNER BRDS.} 1 ]‘._ CASH & COMPUTA (SELECT) B saprEace iaRisTA)
M 10 [ 4| America Will Always Stand 35 [ | All Or N Nuthmg 604 — | <l Roll Out {My Business)
S| RANDY TRAVIS (RELENTLESS NASHVILLE) B OTOWN ) S LUDACRIS (DISTURBING THA PEACE/DEF JAM SOUTWIDIMG
[} Raise Up 31 fi | Chillin’ In Your Benz 61 Bl { Don'tNeed You To (Tell Me I'm Pretty)
BN PETEY PABLD (JIVE) {I EXHALE (REAL OEAL/IORPHEUS) B SAMANTHAMUMBA (WILD CARD/ASMINTERSCOPE)
12,15 Do U Wanna Roll {Dolittie Theme) 24 (A Bootylicious 55 f=21 Stranger in My House
S| RL, SNOOP D0GG & LIL KIM () JI oesTin s chiLp (coLumBiAY B 1AM (ELEKTRATEEG)
12 |1 Lifetime 34 | i Yes X 58 |1 11 How We Do
S MAXWELL (COLUMBIAI IS AMBER (TOMMY BOY) (] B1G LEW BKA POPEYE REOS (COL-BEAST)
13 & =) Someone To Call My Lover 32 {1 | Used To Love 56 |72} From A Lover To A Friend
JANET VIRGIN) | KEKEWYATT icA} o I PAUL MCCARTNEY (MPUCAPITOL |
15 Dansin Wit Wolvez (Where My Tribe At?) K402 53 Break Ya Neck L 48 Let's Be Friends
STRIK SINE (FADE/ECMD) PN BusTA RHYMES 1) B tara + BRANOO (HEARTESS)
6 God Bless America 414 — | ! Young'n (Hotla Back) 664 — | 11 And |1 Am Telling You I'm Not Gulng'
B LEANN RIMES (CURB) I FABOLOUS (OESERT STORMELEKTRAEEG) J R0saBEL (TOMMY BOY SILVER LABEUTOMMY BOY)
174 — || Get Mo 42 454 || | My Life Y 61 (s Playa Playa(PIaymgTheGamenght)
: SHERM FEAT, BIGGA FIGGAS {DEAN'S LIST) P K0OL G RAP FEAT. G WISE (RAWKUS) S| WINOTT FEAT KURUPTED SEEQ (WORLD BEAT) |
) QN KOOLCRAPFEAT GWISE IRAWKUS) —H ANOT! LU
16 |54 | This Is Me 42 || Us Against The World 66 |1 Girls, Girls, Girls
S0l DREAM (BAD BOY/ARISTA) 0| pLay cowmia) | A" (ROC A FELLADEF JAMDIMG)
17 | | Put Your Arms Around Me 40 Fill Me In A 68 (1| What it Feels Like For A Girl
S 1. NATURAL (TRANS CONTINENTAUMADACY) IS CRAIG DAVID (WILDSTARATLANTIC) . S| MAOONNA (MAVERICKWARNERBROS)
M 18 | | Maybe 33 |li1 Because | Got High 0 WA { Never Had A Dream Come True
S MPRESS (BIG VARTEMIS) | COVERVERSIONS.COM (COVERVERSIONS.COM) I8 SCLUB? (ABMINTERSCOPE)
19 | | Don‘t Mess With The Radio 9 44 | o We Thuggin 714 — | 1| Formal Invite
- _', NIVEA (JIVE) FAT JOE FEAT R KELLY (TERROR SQUAD/ATLANTIC} L RAY J (ATLANTIC} —
22) — | ' God Bless The U.S.A. 46 | Dot 59 | . My Projects
R JUMP5 (SPARROW) I Tova iarista) J il C110 €00 CAL UNFINTETOMMY BOY
23 || Loverhoy 39 [ | Jump Up In The Air 73] — || To The Music
| MARIAH CAREY FEAT, CAMEO (VIRGIN) Al ORIGINAL P WESTBOUNDI AR A-TEENS (STOCKHOLWMCA)
21 | % Enjoy Yourself 45 || Ugl 75| On A Night Like This
| AUURE (Mea) IS ueea searmox (@eaT cLuBwERSCOPE) || _HiCK PONY TWARNERBROS. (NASHVILLEVWRN)
20 | . | Bye-Bye Baby 504 — || Round & Round 75} — G | Wanna Be Bad
S BRANDY MOSS-SCOTT (HEAVENLY TUNESDNA) — JONELL & METHOD MAN (DEF JAMIDIMG) S Wi LA FORD (LAVA/ATLANTIC)

@ Records with the greatest sales gains. © 2001, Biliboard/BPI Communications and SoundScan, Inc. The top selling singles compiled from a nationat sampfe of retail store, mass merchant, and
internet sales repwrts coftected, compited, and provided by SoundScan. This data 1s used to compile the Hot 100.
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w|l | TITLE Artist 5 8 w iz TITLE Artist -]
ud o~ | PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL aa 3 ~ PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL L 8
s B v i3 o 44 ONLY IN AMERICA Brooks & Dunn = | 33
- - g‘ N U M BE R 1 '&\ 4 Weeks At Kumbe 1 X.BROOKS,R DUNN.M WRIGHT (K BROOKS.0.COOK.R ROGERS) ARISTA NASHVILLE ALBUM CUT
1|1 [ | FAMILY AFFAIR © Mary J. Blige = | 1 0 CAN'TDENY ITO Fabolous Featuring Nate Dogg = | 25
[© | DR DRE(M.J BUGE.P A PIERRE LDUIS,L N LODGE B MILLER A YOUNG C KAMBON M ELIZONDO M BRADFORD} © © MCA 155894 RICK ROCK {J JACKSON,R THOMAS,T.SHAKUR.O ARNAUD} © DESERT STORMVELEKTRA 67231°/EEG
56 |UGOTITBADO Usher = | 2 Ol(527] 54 RUN George Strait 52
= . DUPRLB M.COX (U RAYMOND.J DUPRI.B.M COX} © ARISTA 15036" - T.BROWN.G.STRAIT (T.LANEA SMITH} O MCA NASKVILLE AL BUM CUT
5| 4| |HERO Enrique Iglesias @ | 3 53)57 [ 62| | RIDING WITH PRIVATE MALONE DavidBall @ = 53
- M.TAYLOR (E.IGLESIAS,P BARRY.M.TAYLOR) INTERSCOPE ALBUM CUT = | W.NEWTON (T.SHEPHERD.W NEWTON} O DUALTONE AL BUM CuT l
2 |2 [F3 | I'M REAL © Jennifer Lopez Featuring Ja Rule <= | 1 54]155|56f | STUCKIN A MOMENT YOU CAN'T GET OUT OF Vz=| 52
b | 7 QLIVERC ROONI S ILIVERLC RDDNEY, ATKINS | COT 118 JAME S| Q O EPIC 2 | _D.LANDIS,B END {U2.B0NO.THE EDGE) INTERSCOPE ALBUM CUT
53| 53|, | I'M A SURVIVOR Reba 53
(‘(()b) G R E ATEST GAI N E R / AI RPLAY (((O))) l T BROWN,RMCENTIRE {S KENNEOY P WHITE} O MCA NASHVILLE A .BUM CUT
9 [11} | HOW YOU REMIND ME Nickelback = | 5 56384 | —| | ALWAYS ON TIME © Ja Rule Featuring Ashanti @ | 56
H PARASHAR (C KRDEGEﬁ NICKELBACK) ROADRUNNER ALBUM CUT/IDJMG = | GOTT1 (JATKINS. S AURELIUS. LORENZD) © MURDER INC.DEF JAM 588735°1DJMG
6 (5 7 TURN OFF THE LIGHT © Nelly Furtado @ | 5 47 | 50| || ON A NIGHT LIKE THIS © Trick Pony < | 47
(0| G EATON.8 WEST N FURTADD (N FURTADD} © DREAMWDRKS 459093 [ CHOWARD (K STALEY.D KAHAN) @ © © WARNER BROS (NASHVILLE} 16751%RN
4 3 | FALLN'O Alicia Keys 2 | 1 51143 ;'] GOD BLESS THE USA © Lee Greenwood = | 16
| AKEYS{AKEYS) QO J201° 3 J.CRUTCHFIELD,L GREENWOQO {L GREENWDOD) @ © O MCA NASHVILLE/CAPITOL (NASHVILLEE SURB 73128
g[8 |LIVINITUPO Ja Rule Featuring Case 2 | 8 M 45 ANGRY ALL THE TIME Tim McGraw 38
_‘»' LIL ROB,i GOTTI {J ATKINS.R MAYS J.LORENZO,S WONOER) © MURDER INC/DEF JAM 588741°/10JMG B.GALLMDRE.J STROUD.T MCGRAW (B ROBISON) CURB ALBUM CUT
7 | 7 1. | DIFFERENCES Ginuwine 2 | 4 W60} 62 WHO WE BE O DMX = | 60
| TOUIVER{E LUMPKIN,T.DLIVER) O EPIC ALBUM CUT BLACK KEY,M ARMSTEAD {E SIMMDNS M.DAVIS} © RUFF RYDERS/DEF JAM §72720°10JMG
10|10 7'7"1 ONLY TIME Enya = | 10 61) 65| 64| | WRAPPED UP IN YOU Garth Brooks < | 61
O N RYAN ENYA (ENYAN RYAN R RYAN) REPRISE ALBUM CUT | AREYNOLDS (W KIRKPATRICK) CAPITOL (NASHVILLE} ALBUM CUT
13 (20| | GONE ‘N Sync = | 11 ¢ ¢
= J TIMBERLAKE.W.J ROBSON {J TIMBERLAKE W.) ROBSON) JIVE ALBUM CUT . o HOT S HOT D E BUT
1214} | emoTiON Destiny's Child = | 12 K582 ."__ - | | WHERE WERE YOU (WHEN THE WORLD STOPPED TURNING) Alan Jackson 62
s BKNOWLESM JFEIST {B.GIBB.R GIBB) COLUMBIA ALBUM CUT —— LX L (AJACKSON) ARISTA NASHVILLE PROMD SINGLE
11| 9 |'* | IT'S BEEN AWHILE Staind < | 5 63 KLY 0 LOVE OF MY LIFE Brian McKnight 2 | 51
| JABRAHAM {STAIND| FLIP/ELEKTRA ALBUM CUT/EEG B MCKNIGHT (B MCKNIGHT} MOTOWN ALBUM CUT/UNIVERSAL
15 [ 18| = | ROCK THE BOAT Aaliyah = | 14 M 64172 |77 LIGHTS, CAMERA, ACTION! O Mr.Cheeks = | 64
| RSTEWARTE.SEATS (S.GARRETT.R.STEWART £ SEATS,STATIC} BLACKGROUND ALBUM CuT BINKI (T.KELLY.R HARRELLL CASTON,A. POREE.F WILSON) © UNIVERSAL 015135°
24 | 35 .‘-":‘ GET THE PARTY STARTED Pink @ | 15 6 46 | 441~ | WHERE | COME FROM Alan Jackson 34
" | LPERRY {LPERRY} ARISTA ALBUM CUT K.STEGALL (A JACKSON) O ARISTA NASHVILLE ALBUM CUT
20 {31} | SUPERMAN (IT'S NOT EASY) Five For Fighting 2 | 16 66 EYARL AMTO PM O Christina Milian < | 27
G.WATTENBERG {J ONDRASIK) O AWARE ALBUM & SOUNDTRACK CUT/COLUMBIA BLOODSHY,AVANT (C.MILIAN.C KARLSSON.P. @ © DEF SOUL 58877%10JMG
14 12| = | EVERYWHERE Michelle Branch = | 12 W 67170 | 65 WISH YOU WERE HERE Incubus < | 63
J.SHANKS (M.BRANCH,J.SHANKS) MAVERICK ALBUM CUT S UTTINCUBUS [B BOYD. M EINZIGER A KATUNICH.C KILMORE.J.PASILLAS, JR) O IMMORTAL ALBUM CUT/EPIC
23132 ‘tIbo!to Toyaw| 18 W 68168 |73 ALIVE P.D.D. 2| 68
) gaM (H.GUY,L RODRIGUEZ) @ O © ARISTA 13972 H.BENSON.P D D. (SONNY MARCOS, TRAA WUV| ATLANTIC ALBUM CUT
25 |33} . | GIRLS, GIRLS, GIRLS © Jay-Z= | 19 6917378 IN THE END Linkin Park = | &9
JUSTBLAZE {S.CARTER.J SMITHT.BROCK RRELF} © ROC-A-FELLAVDEF JAM 588793*/10JMG D.GILMORE (LINKIN PARK} WARNER BROS. ALBUM CUT
29 | 30 CARAMEL © City High Featuring Eve = | 20 70371 | —| | STANDING STILL Jewel 2 | 70
J.DUPLESSIS.R.TOBY,R.PARDLO,JAY-EYE-ZEE (R TOBY.GXAVIER J DUPLESSIS,R.PAROLD.E JEFFERS) © BOOGA BASEMENT 497608°*/INTERSCOPE 0 HUFF LKILCHER |J KILCHER R.NOWLES) O ATLANTIC ALBUM CUT
17 | 21} = | HANGING BY A MOMENT Lifehouse = | 2 67 | 67 I'M TRYIN' Trace Adkins < | &7
RANIELLO (JWADE) DREAMWDRKS ALBUM CUT D.HUFF {CWALLIN,J.STEELE A SMITH) O CAPITOL (NASHVILLE} ALBUM CUT
19 |19} | DROPS OF JUPITER (TELL ME) Train® | 5 72 SON OF A GUN Janet Featuring Missy Elliott, P. Diddy & Carly Simon = | 72
B.0'BRIEN {TRAIN) @ COLUMBIA ALBUM CUT JJAM.TLEW1S,J JACKSON {J.JACKSON.J HARRIS il T.LEWLS.C SIMDN) VIRG'N ALBUM CUT
16 [ 17 | FILLMEINO Craig David < | 15 66 | 69 DIDDY © P. Diddy Featuring The Neptunes = | 66
MHILL (C.OAVID.M HILLY @ © O O O O WILDSTAR BS10I/ATLANTIC THE NEPTUNES {C HAWKINS, P.WILLIAMS,C.HUGO,L PARKER,E BARRIER W.GRIFFIN) © BAD 80Y 79408 /ARISTA
18 (13 WHERE THE PARTY AT O Jagged Edge With Nelly < | 3 74374 |70 FADE Staind = | 69
a J DUPRILB.M CDX (B CASEY.B CASEY.J DUPRLB M COX,NELLY) @ O © S0 50 DEF 79626/COLUMBIA JABRAHAM {STAIND} FUIP/ELEKTRA ALBUM CUT/EEG
28 |25| | RAISEUPO Petey Pablo < | 25 75|75 WITH ME Lonestar @ | 70
TIMBALAND (M BARRETT HL.T MOSLEY © @ JIVE 4207 D.HUFF (B JAMES,T.VERGES| © BNAALBUM CUT
22 | 26 '_" LIFETIME © Maxwell 2 | 22 76177 | — GOODBYE Jagged Edge 2 | 76
2 MUSZE {(MUSZE.H DAVID) O © COLUMBIA 79640° JDUPRIB M CDX (B CASEY.B CASEY.J DUPRIB M COX) S0 SO DEF ALBUM CUT/COLUMBIA
N8 -8 64 | 57 YOU ROCK MY WORLD Michael Jackson < | 1
’$\ G R EATE ST GAI N E R / SALE S ’s\ M.JACKSDN, RJERKINS {M JACKSON,R JERKINS.F JERKINS H1i,LDANIELS.N PAYNE} ; (V] EPIC AaI.BUI:CUT 0
36 | 40 WHERE THE STARS AND STRIPES AND THE EAGLE FLY © Aaron Tippin < | 27 78185 | 95 | ROLL OUT (MY BUSINESS) © Ludacris = | 78
ATIPPINMBRADLEY.B WATSON IKBEARD C BEATHARDATIPPIN) B O LYRIC STREET 164053 TIMBALAND (C.BRIDGES.T MOSLEY) © DISTURBING THA PEACE/DEF JAM SOUTH 588792°10JMG
34 (36 DROWNING Backstreet Boys = | 28 W79)79 | — WRAPPED AROUND Brad Paisley < | 79
1 KLUNDIN RAMI (RAMIA CARLSSON.L THOMPSON) JIVE ALBUM CUT F.ROGERS {B.PAISLEY,C DUBO1S K LOVELACE) O ARISTA NASHVILLE ALBUM CUT
32 (24| | BE LIKE THAT 3 Doors Down = | 24 ol 59 | 38 | THE STAR SPANGLED BANNER A Whitney Houston @ | 6
P.EBERSOLD.B.SPERBER {B ARNOLD,M.ROBERTS, T HARRELL} REPUBLIC ALBUM & SOUNDTRACK CUT/UNIVERSAL R MINOR,W.HOUSTON iF.S KEY) @ ARISTA 15054
40 |54 #1 Nelly = | 30 AN 81 79| - | CONTROL Puddle Df Mudd < | 68
W.YAGHNAM {C HAYNES W.YAGHNAM) PRIDRITY SQUNDTRACK CUT,CAPITOL JKURZWEG (W SCANTLIN.B STEWART) FLAWLESS/GEFFEN ALBUM CUT/INTERSCOPE
38 |42 | MY SACRIFICE Creed @ | 31 Yl 69 | 59 FEELIN' ON YO BOOTY © R.Kelly = | 36
JKURZWEG,KKELSEY (M TREMONTIS STAPP) WIND-UP ALBUM CUT RKELLY (RKELLY) © JIVE 42946°
26 (23] | SMOOTH CRIMINAL Alien Ant Farm = | 23 83186 | 92 BREAK YA NECK O Busta Rhymes < | 83
~ J BAUMGARDNER {M.JACKSON} NEW NOIZE ALBUM & SOUNDTRACK CUT/DREAMWORKS OR. DRE (T.SMITH,AYOUNG.M ELIZONDO.S.STORCH,FLEA.S FRUSCIANTEAKIEDIS,C SMITH} © J21061°
21|15} | UGLY O Bubba Spanxxx = | 15 LW S0 | 76 WHAT AM | GONNA DO Tyrese < | 71
TIMBALAND {T.MOSLEY, A MATHIS| © BEAT CLUB 437602°/INTERSCOPE JAKE,TREV {TYRESE J CARTER.T JOB} RCA ALBUM CUT
27 |16 HIT 'EM UP STYLE (OOPS!) © Blu Cantrell 2 | 2 EM 76 | 585 | I'M A THUG © Trick Daddy < | 17
D.AUSTIN {D.AUSTIN} @ © REDZONE 13974/ARISTA RIGHTEQUS FUNK BOOGIE (TRICK DAODY.R VAN HDY} _© SLIP-N-SLIDE 85141 ATLANTIC
49 | | WANNA TALK ABOUT ME Toby Keith = | 35 86)90 | 90 BROTHA © Angie Stone % | 86
2 3 J STROUO,T KEITH {8 BRABDOCK) O DREAMWORKS (NASHVILLE) ALBUM CUT R SAADIQLJAKE & THE PHATMAN (A STONE R SAADICQ,H LILLY.G ST/ RC DZUNA} © J21104°
31|28§ LET ME BLOW YA MIND O Eve Featuring Gwen Stefani < | 2 YAl 83 | 80 WHAT IF O Babyface < | 80
DR. ORE.S STORCH {E JEFFERS.A YOUNG,M ELIZONDO S STORCH,S JORDAN) © RUFF RYOERS 437562*/INTERSCOPE BABYFACE {BABYFACE) © ARISTA 15034°
68 | WHENEVER, WHEREVER Shakira < | 37 881911 93| | DO UWANNA ROLL (DOLITTLE THEME) © R.L. Snoop Dogg & Lil' Kim 88
S MEBARAK R, T M(TCHELL {S MEBARAK R, T MITCHELLG ESTEFAN} Q EPICALBUM CUT BATTLECAT (KGILLIAMALC BROADUS K JONES,R TROUTMAN L TROUTMAN| ®@0J2132
33122 112ZZO (H.O.V.A) O Jay-Z2 | 8 89197 [ 97 FROM HER MAMA (MAMA GOT A**)} O Juvenile 2 | 89
! K WEST (S CARTERK WEST,B.GOROY,A MIZELLF PERREN,D RICHAROS) © ROC-A FELLA/DEF JAM 588201°ADJMG M.FRESH (T.GREY,B THOMAS)| © CASH MONEY 850962° UNIVERSAL
3152] ~IDIGIN Lenny Kravitz 2 | 39 ‘Ol 82 74 COMPLICATED Carolyn Dawn Johnson 2 | 59
LKRAVITZ {L KRAVITZ} VIRGIN ALBUM CUT P.WORLEY C D JOHNSON (C D JOHNSON.S SMITH) O ARISTA NASHVILLE ALBUM CuT
55§ {I'MASLAVE4UO Britney Spears @ | 40 ‘AN 78 | 60 WHAT'S GOING ON © All Star Tribute < | 27
THE NEPTUNES (C HUGO,P WILLIAMS) © JIVE 42967 J DUPRLLJEFFERSON (M GAYE A CLEVELAND.R BENSON) © O PLAY-TONE 79670*/COLUMBIA
42 |46 | YOU GETS NO LOVE © Faith Evans = | 41 9 89 | 81 EVERY OTHER TIME LFD < | 44
M SAULSBERRY,F EVANS (F EVANS M SAULSBERRY,M.JAMISON,K WILLIAMS,T.COLEMAN AWILSON} © BAD BOY 73417 /ARISTA SHEPPARD X.GIDIA {R.CRONIN.SHEPPARD K.GIOIA} O JALBUM CUT
9141 LOVE OF A WOMAN Travis Tritt @ | 39 9 87 | 85 I'M A BELIEVER Smash Mouth 2 | 25
U B.J.WALKERJA.T TRITT {K BRANDT) COLUMBIA (NASHVILLE) ALBUM CUT EVALENTINE (N DIAMOND) DREAMWORKS/INTERSCOPE SOUNOTRACK CUT
32|37 | . | ONE MINUTE MAN Missy "Misdemeanor” Elliott 2 | 15 LM 94 | 94 FATTY GIRL © Ludacris, LL Cool J & Keith Murray == | 94
TIMBALAND M ELLIOTT (M ELLIOTY,T.MDSLEY,C.BRIDGES) THE GOLD MIND/ELEKTRA ALBUM CUT/EEG POKE & TONE (C BRIDGES,J T SMITHX MURRAY,S BARNES,J C DUVIER P WILLIAMS) © FB 015283 /UNIVERSAL
5 E? | UREMIND ME © Usher 2 | 1 Al 93 | 84 /| | WOULD'VE LOVED YOU ANYWAY Trisha Yearwood < | 44
4 E CLEMENT.J JAM,T LEW1S (AMCCLOUD,E CLEMENT) © © ARISTA 13992 M WRIGHT.T YEARWDDD {M.DANNA.T.VERGES) O MCA NASHVILLE ALBUM CUT
63|72 | AWOMAN'S WORTH © AliciaKeys < | 45 M 96 | 87 CRAWLING Linkin Park < | 79
AKEYS (AKEYS,E ROSE) QJ212 D GILMORE {LINKIN PARK} WARNER BROS. ALBUM CUT
61 |7 WHEREVER YOU WILL GO The Calling < | 46 A 52 | 88 BAD DAY Fuel < | 64
2 M TANNER (A KAMIN A BAND) RCA ALBUM CUT B.GROSSE.C BELL (C BELL) __EPICALBUM CUT
48 | 45 DANCE WITH ME © 12| 39 K98 BALLIN' OUT OF CONTROL © Jermaine Dupri Featuring Nate Dogg <® | 95
D JONES {D.JONES.J BOYD,0 PARKER,M KEITH,M SCANDRICK) © BAD BOY 79413° /ARISTA J.0UPRI,B.M.COX (J DUPRI,N HALE,B M CDX R GRIFFIN} © S0 SO OF 79590 /COLUMBIA
5¢ | 63 WE THUGGIN' © Fat Joe Featuring R. Kelly = | 4§ 99 s | CASTLES IN THE SKY © lan Van Dahl Featuring Marsha 2 | 91
| RONG {4 CARTAGENARKELLY.RBOWSER} © TERROR SOUAD 85174/ ATLANTIC EVANSPAUWEN,.C.CHANTZIS {E.VANSPAUWEN,C CHANT2IS,M THEEUWEN} . @ © ROBBINS 72046°
49160 F | BUTTERFLIES Michael Jackson 49 ol 95 | 89 ANGELS IN WAITING Tammmy Cochran < | 73
M JACKSON.A HARRIS (A HARRIS,M AMBROSIUS) EPIC ALBUM CUT B CHANCEY IT COHRAN.J MCBRIDE S HARRIS) EPIC (NASHVILLE) ALBUM CUT ]

@ Songs with the greatest airplay and/or sales gams recorded this week Greatest Gainer/Sales and Greatest Gamer/Alv?Iay are awarded, resxecnvery, for the largest sales and airplay increases on the chart % Vidioeclip svadabilty © Indicates retail sinqle available and
vad upon Recording Industry Association Of America (RIAA) certification. @ RIAA certification for net shipment of i dd | I

Retail Launch: Indicates first full week that retail release contributes to song's point total. Aivplav-onlY
taneously if they have been on the Hot 100 for more than 20 weeks and rank below 50. @ CD Smgle availabl
Single available. Catalog number is for @. * Indicates @ unavailable, in which case, catalog number i

b &

500,000 unns (Gold)

e O DVD Sngle available. €) CD Maxi-Single available. @ Cassette SinFIe
ecis for ), ©, ©, @ or O respectively, based on availability. ©2001, Billbcard/BPl Communications and SoundScan, Inc.

RIAA certification for net shipment of 1 million units (Platinum}, with
songs are not eligible for the Hot 100 until they reach the top 75f the Hot 100 Airplay chart. Sol

ngs are removed from the
N Sinal ilabis

The mast popula: singles and tracks comgiled
a number he sym- | from a national sample of Brosdcast Daia

million

@ Vinyl

d b gthe s

Hot 100 anJHm 100 Arplay charts simul- | Systems radio playhists and retad store, mass

© Vinyl Single available. b assette Maxi- | merchant and intemet sales reports collected,
compled, and provided by SoundScan.
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Chart Codes: Hot 100 Singles (H100); Hot R&B pr,f{op Slnglcs @Blﬂ. Hotﬁomby angles ((3) and flat
TITLE (Publlsher Liceusiﬂg OmJShmmslc Dlst.. Chart, Position.

et ks

#1 (Jackie Frost, ASCAP/BMG Songs, ASCAP/Wally's
Basement, ASCAP/Fo’ Reel, ASCAP) H100 30; RBH 20

2-WAY (EMI Blackwood, BMI/Livingsting,
ASCAP/BAMB, BMI), HL, RBH B7

L] A L

ALIVE (Souljah, ASCAP/Famous, ASCAP), HL, Hi00 68

ALL OVER ME (Sony/ATV Tree, BMI/Gosnell, BMI/Har-
ris Gordon, ASCAP/Music Sales, ASCAP/Pyle Of Hits,
ASCAP), HL, CS 32

ALLYA'LL (Virginia Beach, ASCAP/WB, ASCAP/Mag-A-
Ooh, ASCAP/Black Fountain, ASCAP/EMI April,
ASCAP/FoShawna, ASCAP/Mass Confusion, ASCAP/757,
ASCAP), HL/WBM, RBH 5B

ALWAYS ON TIME (Slavery, ASCAP/Aurelius,
ASCAP/DJ Irv, BMI} H100 56; RBH 15

AMERICA WILL SURVIVE (Bocephus, BMI) CS52

AMOR, AMOR, AMOR (Pham, BMI) LT 39

AMORCITO MIO (Vander, ASCAP) LT 42

AM TO PM (Songs Of Universal, BMI/ Havana Bmwn
BMI/Murlyn, ASCAP/Uni |-PolyG
ASCAP), WBM, H100 66; RBH 79

ANGELS IN WAITING (WB, ASCAP/Cal IV,
ASCAP/0'Shaughnessy Avenue, ASCAP/Peermusic Ill,
BM!/Wide Ocean, BMI), HL/WBM, H100 100

ANGRY ALL THE TIME (Tiltawhirt, BMI/Bruce Robison,
BMI), HL, CS 5; H100 59

ELAYUDANTE (EMI Blackwood, BMI) LT 2B

wn B e
BABY I LIED (Unichappell, BMI/Mike Curb, BMI/Dia-
mond Storm, BMI/Posey, BMI/Chappell & Co., ASCAP),
HL/WBM, CS 42
BAD DAY (Universal-Songs Of PolyGram International,
BMt/Pener Pig, BMI), WBM, H100 97
BAD INTENTIONS (Mahogany Got Music, ASCAP) RBH

9

BALLIN' OUT OF CONTROL (So So Def, ASCAP/EMI
April, ASCAP/Nate Dogg, BMI/Babyboy’s Little,
SESAC/Noontime South, SESAC/WBM, SESAC/Rabman
Griffin, BMI/NWK, BMI/JNB, BMI), HL/WBM, H100 9B;
RBH 53
BEER RUN (Romeo Cowboy, ASCAP/I Want To Hold
Your Songs, BMi/Ducas, ASCAP/Hollohart,
ASCAP/Sony/ATV Cross Keys, ASCAP/EMI April, ASCAP),
HL,CS 26

BE LIKE THAT (Escatawpa, BMI/Songs Of Universal,
BMI), WBM, H100 29

BESAME (Hecho A Mano, ASCAP/EMI April,
ASCAP/Peermusic Ill, BMI) LT 31

BLESSED (Famous, ASCAP/Songs Of Universal,
BMI/Sony/ATV Cross Keys, ASCAP/Onaly, ASCAP),
HL/WBM, CS 35

BREAK YA NECK (T"Ziah's, BMI/Ain’t Nuthin’ Goin’ On
But Funking, ASCAP/WB, ASCAP/Elvis Mambo,
ASCAP/Blotter, ASCAP/Music Of Windswept,
ASCAP/Scott Storch, ASCAP/TVT, ASCAP/Moebetoblame,
BMI/Wu-Tang, BMI/Careers-BMG, BMI/Screen Gems-
EMI, BMI/EMI Blackwood, BMI), HL/WBM, H100 B3; RBH

0

BRING ON THE RAIN (Bro 'N Sis, BMI/Estes Park,
BMI/Moraine, BMi/Little Chatterbox, BMI), HL, CS 17

BROTHA (Ugmoe, ASCAP/Universal, ASCAP/Alegna,
BMI/), BMI/Uncle Bobby, BMI/EMI Blackwood, BMt/jake
& The Phatman, ASCAP), HL/WBM, H1o0 B6; RBH 27

BURN (Juvenile Hell, ASCAP/BMG Songs,
ASCAP/Careers-BMG, BMI/Honeycomb Hideout, ASCAP)
RBH 66

BUSTER (Gable, BMI) RBH 94

BUTTERFLIES (Universal, ASCAP/Jatcat, ASCAP/Dirty
Dre, ASCAP/Perfect Song, PRS/SPZ, BMI) H100 49; RBH

14
BYE-BYE BABY (Heavenly Tunes, BMI) RBH 97

N g

CADA VEZ TE EXTRANO MAS (LGA, BMI) LT 12

CAN HEAVEN WAIT (Full Of Soul, BMI/EMI Black-
wood, BMI/Soulvang, BMI/Tallest Tree, ASCAP/Dream-
Works Songs, ASCAP/Q-Zik, ASCAP/Music Pieces,
ASCAP/563, ASCAP/Zomba, BMI/D. Mercado,
ASCAP/Plaything, ASCAP), HL/WBM, RBH 78

CAN'T DENY IT () Brasco, ASCAP/Desert Storm,
BMI/Cyphercleff, ASCAP/EMI April, ASCAP/Songs Of Uni-
versal, BMI/Joshua's Dream, BMI/WB, ASCAP/Suge,
ASCAP), HL/WBM, H100 51; RBH 24

CARAMEL (Pladis, ASCAP/EMI Aprit, ASCAP/Hot-ish,
ASCAP/Te-Bass, BMI/Stitchman's, ASCAP/Universal,
ASCAP/Blondie Rockwell, ASCAP/EMI Blackwood,
BMI/Grand Negaz, BMi/Careers-BMG, BMI), HL/WBM,
H10020; RBH 9

CARRY ON (Greenhorse, BMI/Curb Congregation,
SESAC), WBM, CS 38

CARTAS MARCADAS (Pham, BMI/Peer Int’l., BMI) LT

3

CASTLES IN THE SKY (Rocks, ASCAP) H100 99

CELOS (Ventura, ASCAP/Marc Anthony,
ASCAP/Sony/ATV Tunes, ASCAP) LT 14

CHILLIN' IN YOUR BENZ (Dirty Dre, ASCAP/)atcat,
ASCAP/Tre Angeli, ASCAP/Universal, ASCAP) RBH g0

COLD ONE COMIN’ ON (Sixteen Stars, BMI/Dixie
Stars, ASCAP), HL, CS 29

COMERTE A BESOS (Sir George, ASCAP/Lanfranco,
ASCAP) LT 30

COMO OLVIDAR (Lanfranco, ASCAP/Arena Fina,
ASCAP/Songs Of Peer, ASCAP) LT 38

COMO SE CURA UNA HERIDA (Rubet, ASCAP/Univer-
sal Musica, ASCAP/Adam Rhodes, ASCAP/Lanfranco,
ASCAP) LT 8

COMO TE EXTRANO (Rightsong, BMI) LT 45

COMPLICATED (EMI Full Keel, ASCAP/Aprit Blue,
ASCAP/EMI Blackwood, BMI/Zomba, BMI/Blakemore
Avenue, ASCAP), HL/WBM, CS 19; H100 90

CON CADA BESO (WB, ASCAP/Osorio, ASCAP/Ele-
phant Star, BMI/Careers-BMG, BMI) LT 32

CONTROL (Lithium Glass, ASCAP/Puddle Of Music,
ASCAP/WB, ASCAP), WBM, H100 81

CRAWLING (Zomba, BMI/Chesterchaz, ASCAP/Big
Bad Mr. Hahn, BMI/Nondisclosure Agreement, BMI/Rob
Bourdon, BMI/Keniji Kobayashi, BMI), WBM, Hi00 96

— D _—

DANCE WITH ME (Da Twelve, ASCAP/)ustin Combs,
ASCAP/EMI April, ASCAP/C.Sills, ASCAP), HL, H100 47;
RBH 32

DANSIN WIT WOLVEZ (WHERE MY TRIBE AT?)
(AMRX27, ASCAP) RBH 71

DAYS OF AMERICA (Henry Paul, BMI/Dave Robbins,
ASCAP/Hamstein Cumberland, BMI/EMI Blackwood,
BMI), WBM, CS 60

DEJAME ENTRAR (EMI April, ASCAP/Gaira Bay,

ASCAP) LT1

DERECHO A LA VIDA (Peer Int'l., BMI) LT 49

DEVERDAD (Desmone, BMI/Lazy Jo, ASCAP/WB,
ASCAP/Big One Three, SESAQ) LT 27

DIDDY (Donceno, ASCAP/The Waters Of Nazereth,
BMI/EMI Blackwood, BMI/Chase Chad, ASCAP/EMI April,
ASCAP/BDP, ASCAP/Zomba, ASCAP/Robert Hill, BMI/Uni-
versal-Songs Of PolyGram, BM{), HL/WBM, H100 73; RBH
21

DIFFERENCES (Milk Chocolate Factory, ASCAP/Hand
In My Pocket, ASCAP/Sony/ATV Tunes, ASCAP/Music Of
Windswept, ASCAP), HL, H100 9; RBH 3

DIG IN (Miss Bessie, ASCAP), CLM, H100 39

DIME CORAZON (WB, ASCAP) LT 46

DOES MY RING BURN YOUR FINGER (Tinkie Tunes,
ASCAP/Bughouse, ASCAP/Music Of Windswept, ASCAP)
CS49

DON'T STOP (FUNKIN' 4 JAMAICA) (Sony/ATV Songs,
BMI/Rye Songs, BMI/Mr. Manatti, BM1/Duro, BMI/EMI
Blackwood, BMI/Ensign, BMI/Thomas Brown, BMI/The
Braids, ASCAP/Zomba, ASCAP), HL/WBM, RBH 100

DON'T YOU FORGET IT (The Ox And The Fish,
SOCAN/Warner Chappell, SOCAN/Dirty Dre, ASCAP/Jat-
cat, ASCAP/Universal, ASCAP), WBM, RBH 57

DO U WANNA ROLL (DOLITTLE THEME) (Show You
How Daddy Ball, ASCAP/Uh Oh, ASCAP/Ensign, BMI/My
Own Chit, BMI/EMI Blackwood, BMI/Notorious K.LM.,
BMI/Warmer-Tamerlane, BMI/Saja, BMI/Songs Of Lastra-
da, BMI/Sony/ATV Songs, BMI/TCF, ASCAP/Fox Film,
BMI/Black Fountain, ASCAP/EMI April, ASCAP), HL/WBM,
Hi00 88; RBH 52

DROPS OF JUPITER (TELL ME) (EMI April, ASCAP/EMI
Blackwood, BMI/Blue Lamp, ASCAP/Wunderwood, BMI),
HL, Hi00 22

DROWNING (Zomba, ASCAP/Brandon Brody,
BMI/Wamer-Tamerlane, BMI), WBM, H100 2B

- E _—

EASY FOR ME TO SAY (Blackened, BMI), WBM, CS 30

EMOTION (Gibb Brothers, BMI), HL, H100 12; RBH 2B

ENJOY YOURSELF (Proceed, BM1/Divine Mill,
ASCAP/WB, ASCAP/Tonya Von, BMI/Beat Wise,
BMI/Warner-Tamerlane, BMI), WBM, RBH 77

EN LA MISMA CAMA (Edimonsa, ASCAP) LT 24

ESTAS QUE TE PELAS (Ser-Ca, BMI) LT 15

EVERY OTHER TIME (Prospect, ASCAP/Martybags,
ASCAP/Noise Dog, BMI/Chrysalis, ASCAP) H100 92

EVERYWHERE (I'm With The Band, ASCAP/WB,
ASCAP/Line One, ASCAP/EMI Virgin, ASCAP), HL/WBM,

Hio00 17
- F -
FADE (Greenfund, ASCAP/i.m.nobody, ASCAP/My
Blue Car, ASCAP/pimpYug, ASCAP/WB, ASCAP), WBM,

10074

FALLIN’ (Lellow, ASCAP/EMI April, ASCAP), HL, Hioo
7:RBH 44
FAMILY AFFAIR (Mary ). Blige, ASCAP/Universal-MCA,
ASCAP/Fame, BMI/Music Of Windswept, ASCAP/Five
Card, ASCAP/Elvis Mambo, ASCAP/WB, ASCAP/Ain't
Nuthin’ Goin’ On But Funking, ASCAP/Copyright
Control/Asiah Lewis, BMI/AsiahTown, BMI/Luchi Lou,
BMI), WBM, H100 1; RBH 4

FATTY GIRL (Sony/ATV Tunes, ASCAP/LL Cool J,
ASCAP/ liliotic, ASCAP/ Ludacris, ASCAP/EMI April,
ASCAP/ENOT, ASCAP/EKOP, BMI/Sony/ATV Songs,
BMI/The Waters Of Nazereth, BMI/EMI Blackwood,
BMI/Justin Combs, ASCAP/Jae’'wons, ASCAP), HL, H100
94; RBH 40

FEELIN’ ON YO BOOTY (Zomba, BMI/R.Kelly, BMI),
WBM, H100 B2; RBH 31

FILL ME IN (Songs Of Windswept Pacific, BMI/Warner
Chappell, PRS/WB, ASCAP), WBM, H100 23

FORMAL INVITE (Stop Trying To Copy My Music,
BMI/The Waters Of Nazereth, BMI/EMI Blackwood,
BMI/Chase Chad, ASCAP/EMI April, ASCAP), HL, RBH 70

FROM HER MAMA (MAMA GOT A**) (Money Mack,
BMI) H100 Bg; RBH 41

- G L

GET MO (Papa George, ASCAP/Still N-The Water, BMI)
RBH 88

GET THE PARTY STARTED (Stuck In The Throat,
ASCAP/Famous, ASCAP), HL, H100 15

GETTIN' BACK TO YOU (Little Tornadoes, BMI/Little
Poncho’s, BMi/Brad Davis, BMI) CS 57

GIRLS, GIRLS, GIRLS (Lil Lu Lu, BMI/EMI Blackwood,
BMI/F.0.B., ASCAP/Unichappelt, BMI/Savette,
BMI/Super Songs Unlimited, BMI), HL, H100 19; RBH 5

GOD BLESS THE USA (Songs Of Universal, BMI/Uni-
versal-Songs Of PolyGram International, BMI/Music Cor-
poration Of America, BMI/Sycamore Valley, BMI), WBM,
(S 37:H10058

GONE (Tennman Tunes, ASCAP/Zomba,
ASCAP/WaleRo, BMI/South Hudson, BMI}, WBM, Hio0
11; RBH 36

GOODBYE (EMI April, ASCAP/Air Control,
ASCAP/Them Damn Twins, ASCAP/So So Def,
ASCAP/Babyboy's Little, SESAC/WBM, SESAC), HL/WBM,
H100 76; RBH 19

GOOD MORNING BEAUTIFUL (Life Of The Record,
ASCAP/Sevens International, ASCAP/Mighty Moe,
ASCAP) CS 15

GRIMEY (Off Da Yelzabuib, BMI/EMI Blackwood,
BMI/The Waters Of Nazereth, BMI/EMI April,
ASCAP/Chase Chad, ASCAP), HL, RBH 65

GROUND ZERO (IN OUR HEARTS YOU WILL REMAIN)
{Cash & Computa, BMI/Dangerous Wes Cravan,
ASCAP/EMI April, ASCAP/Jobete, ASCAP) RBH 91

— H L

HANGING BY A MOMENT (G-Chills, BMI/Songs Of
DreamWorks, BMI), CLM, H100 21

HERO (Enrique Iglesias, ASCAP/EMI April,
ASCAP/Rive Droite, ASCAP/Metrophonic, ASCAP), HL,
H1003

HEROE (Enrique Iglesias, ASCAP/EMI April,
ASCAP/Rive Droite, ASCAP/Metrophonic, ASCAP) LT 4

HIT ‘EM UP STYLE (OOPSY) (Cyptron, BMI/EMI Black-
wood, BMI), HL, H100 34

HOMELAND (Curb Magnasong, BMt/Red Quill,
BMI/Moraine, ASCAP/House Of Trout, ASCAP), HL, CS 5B

HOW YOU REMIND ME (Warner-Tamerlane, BMI/Nick-

elback, SOCAN), WBM, H100 5
HUELO A SOLEDAD (AG, ASCAP) LT 22

- l w—
| ALWAYS LIKED THAT BEST (Sony/ATV Cross Keys,

ASCAP/Still Working For The Man, BMI/Tommy Lee james,

BMI/EMI Blackwood, BMI/Garden Angel, BMI), HL, CS 41

I AM A MAN OF CONSTANT SORROW (Public Domain),
HLCS 50

| BREATHE IN, | BREATHE OUT (Sony/ATV Cross Keys,
ASCAP/Ten Ten, ASCAP), HL, CS 33

1 CRY (Bro ‘N Sis, BMI/Estes Park, BMI/Moraine,
BMI/Choice Is Tragic, BMI/Ensign, BMI), HL, CS 56

100 (Stixx & Tones, ASCAP/Toy-Toy, ASCAP) H100 18

1 DON'T HAVE TO BE ME (‘TIL MONDAY) (MAS Ven-
ture, BMI/Misterssippi, BMI/Careers-BMG, BMI/EMI
Blackwood, BMI), HL, CS 45

IF YOU EVER FEEL LIKE LOVIN' ME AGAIN (Wamer-
Tamerlane, BMI/Ensign, BMI), HL/WBM, CS 31

| GOT LOVE (One Shot Deal, SESAC/Nate Dogg, BMI)

BH 55

I’M A BELIEVER (Stonebridge, SESAC/Foray, SESAC),
HL, Hi0093

I'M A SLAVE 4 U (EMI Blackwood, BMI/The Waters Of
Nazereth, BMI/EMI April, ASCAP/Chase Chad, ASCAP),
HL, H100 40

I’'M A SURVIVOR (Porch Pickin’, ASCAP/Murrah, BMI),
WBM, CS 3; H100 55

I'M ATHUG (First N’ Gold, BMI/Sony/ATV Songs,
BMI), HL, H100 B5; RBH 45

"M HOT (Erick Sermon, ASCAP/Zomba, ASCAP/EMI
April, ASCAP/EMI Blackwood, BMI}, HL/WBM, RBH 73

I'M MOVIN’ ON (Murrah, BMI/WB, ASCAP/Richard
And Castle, ASCAP), WBM, CS 34

"M REAL (Slavery, BMI/D) Irv, BMI/Songs Of Univer-
sal, BMI/White Rhino, BMI/EMI April, ASCAP/Jobete,
ASCAP), HL/WBM, H100 4; RBH 25

I'M TRYIN’ (Pacific Wind, SESAC/4t4, SESAC/Songs Of
Windswept Pacific, BMI/Gottahaveable, BM1/Almo,
ASCAP), HL/WBM, CS 11; H100 71

I'M YOUR GIRL (Kire-3, ASCAP/Universal,
ASCAP/Dena Cali 3, ASCAP/Syc 3, ASCAP/Money Mad-
ness, ASCAP) RBH 96

IN ANOTHER WORLD (Sony/ATV Tree, BMI/Wenonga,
BMI/Songs Of Nashville DreamWorks, BMI/Uno Mas,
BMI/Cherry River, BMI/Hookline East, ASCAP/Madeleine
Grace, ASCAP), CLM/HL, CS 22

INOCENTE POBRE AMIGO (BMG Songs, ASCAP) LT 7

IN THE END {Zomba, BMI/Big Bad Mr. Hahn,
BMI/Nondisclosure Ag BMI/Rob Bourd
BMI/Keniji Kobayashi, BMI/Zomba ASCAP/Chestevchaz.
ASCAP), WBM, H100 69

1 SHOULD BE SLEEPING (EMI April, ASCAP/Jersey Girl,
ASCAP/EMI Blackwood, BMI/Mark Alan Springer, BMI),
HL CS55

IT°S ALRIGHT TO BE A REDNECK (Sony/ATV Tree,
BMI/Cake Taker, BMI/Corn Country, BMI/Universal-Songs
Of PolyGram International, BMi/Hook, Line And Kenner,
BMI), HL/WBM, CS 54

IT"S BEEN AWHILE (Greenfund, ASCAP/i.m.nobody,
ASCAP/My Blue Car, ASCAP/pimpYug, ASCAP/WB,
ASCAP), WBM, H100 13

IT’S OK (Universal Musica, ASCAP) LT 47

| WANNA TALK ABOUT ME (Sony/ATV Tree, BMI), HL,
CS1;H10035

| WILL SURVIVE (Universal-Songs Of PolyGram inter-
national, BMI/HopeChest, BMI/Careers-BMG, BMI/Hugh
Prestwood, BMI/Zomba, BMI/Teren It Up, BMI), HL/WBM,

S53
1 WOULD'VE LOVED YOU ANYWAY (Dannasongs,
BMI/Ensign, BMI/Songs Of Universal, BMI), HL/WBM,
Hico 95
1ZZ0 (H.0.VA) (Lil Lu Lu, BMI/EMI Blackwood,
BMI/Ye World, ASCAP/)obete, ASCAP), HL, Hio0 3B; RBH

37
-J L

JIGGA THAT N***A (Lil Lu Lu, BMI/EMI Blackwood,
BMI/EKOP, BMI/Sony/ATV Songs, BMI/ENOT,
ASCAP/Sony/ATV Tunes, ASCAP), HL, RBH 51

JUMP UP IN THE AIR (Bridgeport, BMI) RBH 99

JUST IN CASE (Divine Mill, ASCAP/WB, ASCAP/Fingaz
Goal, ASCAP/Uh Oh, ASCAP/Famous, ASCAP/Ensign,
BMI/EM) April, ASCAP), HL/WBM, RBH 38

JUST LET ME BE [N LOVE (Hamstein Cumberland,
BMI/Glitterfish, BMI/Buna Boy, BMI/Sony/ATV Tree,
BMI/Wenonga, BMI), HL/WBM, CS 21

- K L]
KNOCK YOURSELF OUT (Jae'wons, ASCAP/Justin
Combs, ASCAP/EMI April, ASCAP/The Waters Of Naz-
ereth, BMI/EMI Blackwood, BMI/Chase Chad, ASCAP),

HL, RBH 60
_L-

LA AGARRO BAJANDO (Mo'Clan, ASCAP) LT 50

LA CALANDRIA (Vander, ASCAP) LT 29

LET ME BLOW YA MIND (Scott Storch, ASCAP/Blondie
Rockwell, ASCAP/Universal, ASCAP/Dead Game,
ASCAP/WB, ASCAP/Ain't Nuthin’ Goin’ On But Funking,
ASCAP/Music Of Windswept, ASCAP/Five Card,
ASCAP/Elvis Mambo, ASCAP/TVT, ASCAP/Blackjack,
ASCAP), WBM, H100 36

LET"S RIDE (Zomba, BMI/Tuff Huff, BMI) RBH 74,

LET*S STAY HOME TONIGHT (Lexi’s Daddy’s Music,
ASCAP/Daddy's Downstairs Again, ASCAP/Chrysalis,
ASCAP/Naked Under My Clothes, ASCAP) RBH 46

LIFE DON'T HAVE TO BE SO HARD (Acuff-Rose,
BMI/Milene, ASCAP), HL, CS 44

LIFETIME (Sony/ATV Tunes, ASCAP/Muszewell,
ASCAP/Gan Zmira, ASCAP/Famous, ASCAP), HL, H100 26;
RBH 6

LIGHTS, CAMERA, ACTION! (Mr. Cheeks, ASCAP/One
Shot Deal, SESAC/Stone Diamond, BM), HL, H100 64;
RBH 17
LIVIN® IT UP (Slavery, ASCAP/White Rhino, BMi/Lil
Rob, BMI/D) Irv, BMI/Black Bull, ASCAP/Jobete,
ASCAP/Songs Of Universal, BMI/Ensign, BMI), HL/WBM,
H100B; RBH 7

THE LONG GOODBYE (WB, ASCAP/Universal-Island,
PRS), WBM, CS 27

LOOKIN’ AT YOU (WB, ASCAP/Ain't Nuthin' Goin’ On
But Funking, ASCAP/Music Of Windswept, ASCAP/Blotter,
ASCAP/Elvis Mambo, ASCAP/Colorscapes, BMI/Publish-
ing Designee, BMI/Hollymost, ASCAP/My Kids,
ASCAP/Famous, ASCAP/High Priest, ASCAP), HL/WBM,
RBH 72

LOVE OF A WOMAN (Songs Of Lastrada, BMI), WBM,
CS 2; Hi00 42

LOVE OF MY LIFE (Cancelled Lunch, ASCAP/Universal-
PolyGram International, ASCAP), WBM, H100 63; RBH 18

- M -
MADE TO LOVE YA (Uncle Bobby, BMI/EMI Black-
wood, BMI/Fingaz Goal, ASCAP/EMI April, ASCAP), HL,
RBH 48

-z Bilboard SINGLES AND TRACKS SONG INDEX.

MAN OF ME (Universal-MCA, ASCAP/Zomba,
ASCAP/Teren it Up, BMI), WBM, CS 1B

MENTIRA (I' Be Right Back, ASCAP) LT 41

ME VAS A EXTRANAR (Vander, ASCAP) LT 10

MI FANTASIA (TN Ediciones, BMI) LT 25

MORE THAN A WOMAN (Virginia Beach, ASCAP/WB,
ASCAP/Herbilicious, ASCAP/Black Fountain, ASCAP/EMI
April, ASCAP), WBM, RBH 56

MY LIFE (Hlville, ASCAP/Universal-MCA, ASCAP) RBH

5
MY SACRIFICE (Tremonti, BMI/Stapp, BMI/Dwight

Frye, BMI) Hi00 31
—N-

NADA (Peer Int'l,, BMI) LT 36

NEVER BE THE SAME AGAIN (Starks, BMI/WB,
ASCAP/Carpa Noche, ASCAP/Davel McKenzie, ASCAP/In
Tha Blood, ASCAP/Careers-BMG, BM1/Wu-Tang,
BMI/Warner-Tamerlane, BM{), WBM, RBH B6

NIGHT DISAPPEAR WITH YOU (Universal-Songs Of
PolyGram International, BMI/McComas, BMI), WBM, CS
4B

NO ME CONOCES AUN (Edimonsa, ASCAP) LT 6

NO MORE DRAMA (EMI April, ASCAP/Flyte Tyme,
ASCAP/Screen Gems-EMI, BMI), HL, RBH 47

NO SE VIVIR SIN Tl (Arpa, BMI) LT 40

NOTHING IN THIS WORLD (Tuff Huff, BMI/Zomba,
BMI/Grindtime, BMI), WBM, RBH 49

NOTHING’S WRONG (D Baby, ASCAP/WB,
ASCAP/Nichguepe, ASCAP/TNO, BMI/)uice Booty,
ASCAP), WBM, RBH 95

- o JE

0O ME VOY O TE VAS (Crisma, SESAQ) LT 11

ON A NIGHT LIKE THIS (Warner-Tamerlane,
BMI/Instinct, ASCAP), WBM, CS B; H100 57

ONE MINUTE MAN (Mass Confusion, ASCAP/WB,
ASCAP/Virginia Beach, ASCAP/Ludacris, ASCAP/EMI
April, ASCAP), HL/WBM, H100 43

ONLY IN AMERICA (Sony/ATV Tree, BMI/Buffalo
Prairie, BMI/Dor Cook, BMI/Route Six, BMI), HL, CS 7;
Hioo 50
ONLY TIME (EMI Blackwood, BMI), HL, H100 10

- P -

PARA BIEN O PARA MAL (WB, ASCAP) LT 48

PARA NO VERTE MAS (WB, ASCAP) LT 44

PENA DE AMOR (J&N, ASCAP) LT 33

EL PRIMER TONTO (Edimusa, ASCAP) LT 18

PROMESAS (Flamingo, BMI) LT 13

PUEDEN DECIR (EMOA, ASCAP) LT 19

PUT IT ON ME (Ain’t Nuthin’ Goin’ On But Funking,
ASCAP/WB, ASCAP/Way 2 Quik, ASCAP/Knoc-TurmAl,
ASCAP/Music Of Windswept, ASCAP/Blotter, ASCAP/Elvis
Mambo, ASCAP/TVT, ASCAP/Scott Storch, ASCAP), WBM,
RBH 62

PUT YO HOOD UP (Swole, ASCAP/STD, ASCAP/EMI
Blackwood, BMI/Ground Control, BMI), HL, RBH 8o

L] R -

RAISE UP (Zomba, ASCAP/Kumbaya, ASCAP/Virginia
Beach, ASCAP/WB, ASCAP), WBM, H100 25; RBH 10

REAL LIFE () NEVER WAS THE SAME AGAIN) (Major
Bob, ASCAP/Castri, BMI/Whiskey Gap, BMI), WBM, CS 16

RESUMIENDO (Hecho A Mano, ASCAP/EMI April,
ASCAP/Songs Of Castillo, BM!/Universal-Musica Unica,
BMI) LT 21

RIDING WITH PRIVATE MALONE (Twang Thang,
ASCAP/Wood & |, BMI/IG Wells, BMI) CS 4; H100 53

ROCK THE BOAT (Herbiticious, ASCAP/Rap Tracks,
ASCAP/E Beats, ASCAP/WB, ASCAP/Black Fountain,
ASCAP/EMI April, ASCAP), HL/WBM, H100 14; RBH 2

ROLL OUT (MY BUSINESS) (EMI April, ASCAP/Virginia
Beach, ASCAP/Black Fountain, ASCAP/Mag-A-Ooh,
ASCAP), HL, H100 7B; RBH 23

ROUND & ROUND (Jonell, BMI/DJ Hi-Tek, BMI/Wu-
Tang, BMI/Careers-BMG, BMI) RBH 69

RUN (Famous, ASCAP/AImo, ASCAP), HL, CS 6; Hio0

52
L] s L]

SAINTS & ANGELS (House Of Fame, ASCAP) CS 23

SALADO (BMG Edim, ASCAP) LT 20

SECRET LOVER (Tuff Huff, BMI/Zomba, BMI/Grind-
time, BMI/Pay Town, BMI), WBM, RBH 61

SE QUE ME VAS A DEJAR (Crisma, SESAQ) LT 16

SERA PORQUE TE AMO (DAR) LT 23

SHHH (Iron Tigga, BMI/C.K. Jointz, BMI/DHG,
BMI/EMI Blackwood, BMI) LT 26

SHINE (Money Mack, BMI) RBH 98

SHIVER (EMI April, ASCAP/Pang Toon, BMI/)ersey
Girl, ASCAP/EMI Blackwood, BMI/Zomba, BMI), HL, CS 24

SIDEWAYS (EM1 Blackwood, BMI/EMI Tower Street,
BMI/Hatley Creek, BMI/Vip Vipperman, ASCAP), HL, CS

46

S1 TU SUPIERAS (San Angel, ASCAP/Fonomusic,
ASCAP) LT 37

SMOOTH CRIMINAL (Mijac, BMI/Warner-Tamerlane,
BM!), WBM, H100 32

SOME DAYS YOU GOTTA DANCE (Sony/ATV Cross
Keys, ASCAP/Beavers Brand, ASCAP/Copyright Manage-
ment, ASCAP/Song Auction, ASCAP/MRBI, ASCAP), HL,
€528

SOMETHIN’ IN THE WATER (Al Andersongs,
BMI/Songs Of Windswept Pacific, BMI/My Life’s Work,
BMI/Yellow Desert, BMI/Mighty Nice, BMI/Sony/ATV
Tree, BMI/Love Monkey, BMI), HL, CS 39

SON OF A GUN (Black Ice, BMI/EMI April,
ASCAP/Flyte Tyme, ASCAP/Quackinbush, ASCAP/Univer-
sal-PolyGram International, ASCAP), HL, H100 72; RBH 35

SPECIAL DELIVERY (Scamon, ASCAP/Justin Combs,
ASCAP/EMI April, ASCAP/Harve Pierre, BMI/EZ Elpee,
ASCAP), HL, RBH 75

STANDING STILL (WB, ASCAP/Wiggly Tooth,
ASCAP/EMI April, ASCAP/Future Furniture, ASCAP),
HL/WBM, Hi00 70

THE STAR SPANGLED BANNER (Public Domain),
WBM, H100 Bo; RBH B1

STOP PLAYIN' GAMES (All My Publishing, BMI/)ustin
Combs, ASCAP/EMI April, ASCAP/Regina's Son, ASCAP),
HL, RBH 64

STRENGTH, COURAGE, & WISDOM (Gold & Iron,
ASCAP/WB, ASCAP) RBH 76

STUCK IN A MOMENT YOU CAN'T GET OUT OF (U2,
ASCAP/Universal-PolyGram International, ASCAP), WBM,
H100 54
SUERTE (F.L.P.P,, BMI/Aniwi, BMI/Sony/ATV Latin,
BMI), WBM, LT 2

SUPERMAN (IT'S NOT EASY) (EMI Blackwood,
BMI/Five For Fighting, BMI), HL, H100 16

— T -
TAKE AWAY (Mass Confusion, ASCAP/WB, ASCAP/Vir-
ginia Beach, ASCAP), WBM, RBH 34
TANTITA PENA (Warner-Tamerlane, BMI) LT 3
THAT'S JUST THAT (Sony/ATV Cross Keys,

ASCAP/Grinnin’ Garrett, ASCAP/EMI Blackwood,
BMI/Songs Of Sea Gayle, BMI), HL, CS 47

THAT'S WHAT BROTHERS DO (Almo, ASCAP/Pacific
Wind, SESAC/4t4, SESAQ), HL, CS 51

THAT’S WHEN | LOVE YOU (EM! April, ASCAP/Phil
Vassar, ASCAP), HL, CS 43

THISAIN'T NO RAG IT’S A FLAG (CDB, BMI/Wooley
Swamp, BMI) CS 40

THE TIN MAN {(Acuff-Rose, BMI/Songwriters ink,
BMI/EMI Longitude, BMI/EMI Full Keel, ASCAP),
CLM/HL/WBM, CS 36

TO QUOTE SHAKESPEARE (WB, ASCAP/Platinum
Plow, ASCAP/Annotation, ASCAP/French Hip, ASCAP),
WBM, CS 59

TRANS DF EXPRESS (Organized Noize, BM!/God
Given, BMI/Gnat Booty, ASCAP/Chrysalis, ASCAP/Point
East, BMI/Street Top, ASCAP) RBH 89

TURN OFF THE LIGHT (Nelstar, SOCAN), WBM, H100 6

TURN OFF THE LIGHT (Nelstar, SOCAN), WBM, RBH 67

- | P

UGLY (Virginia Beach, ASCAP/WB, ASCAP/Two Hun-
dred Mites From Civilization, BMI/EMI Blackwood, BM1),
HL/WBM, H100 33; RBH 12

U GOT IT BAD (U.R. IV, ASCAP/EMI April, ASCAP/So
So Def, ASCAP/Babyboy’s Little, SESAC/Noontime South,
SESAC/WBM, SESAQ), HL, H100 2; RBH 1

UH HUH (Hitco South, ASCAP/Tabutous,
ASCAP/Music Of Windswept, ASCAP/Songs Of Peer,
ASCAP/Marchninth, ASCAP/Peertunes, SESAC/Hale Yeah,
SESAC/Morningsidetrail, ASCAP/TracksbyMalice,
ASCAP/)arelt Houston, ASCAP/Dreux Frederic, ASCAP)
RBH B3

U REMIND ME (Smooth C, BMI/Songs Of Windswept
Pacific, BMI/Butterman Land, BMI/Guccizm, ASCAP/Uni-
versal, ASCAP/Songs Of Universal, BMI), WBM, H100 44;
RBH 50

USTED SE ME LLEVO LA VIDA (World Deep Music,
BMI/Sony/ATV Latin, BMI/PSO Ltd., ASCAP) LT 5,

-— v -l
VAS ASUFRIR (Edimonsa, ASCAP) LT 35
VOLVERE JUNTO A TI (WB, ASCAP) LT 17
VOY A QUITARME EL ANILLO (2000 Amor,
ASCAP/Rafa, ASCAP) LT 34

e W o

THE WASH (WB, ASCAP/Ain’t Nuthin’ Goin’ On But
Funking, ASCAP/My Own Chit, BMI/EMI Blackwood,
BMI/Mahogany Got Music, ASCAP/Knoc-Turn'Al,
ASCAP/Million Dollar, BMI), HL/WBM, RBH 43

THE WAY (Blue's Baby, ASCAP/Jatcat, ASCAP/Dirty
Dre, ASCAP/Universal, ASCAP), WBM, RBH 42

WEEKEND (Kharatroy, ASCAP/B.Black, ASCAP/WB,
ASCAP/Sony/ATV Tunes, ASCAP/Kenbo,
ASCAP/LaCoriya's Songs, ASCAP/Dat Bull Tod,
ASCAP/New Nation, ASCAP/Chrysalis, ASCAP/ Monster
Island, ASCAP), HL/WBM, RBH 6B

WE GONNA MAKE IT (Jae'wons, ASCAP/Justin Combs,
ASCAP/EMI April, ASCAP/Paniro’'s, ASCAP/A. Maman
Music, ASCAP), HL, RBH 63

WELCOME TO ATLANTA (EMI April, ASCAP/So So Def,
ASCAP/Ludacris, ASCAP/Jobete, ASCAP), HL/WBM, RBH

4

WE RIGHT HERE (Boomer X, ASCAP/54vill, BMI) RBH
B2

WE THUGGIN’ (Joseph Cartagena, ASCAP/Jelly’s Jams,
ASCAP/Ron G, BMI/Zomba, BMI/R.Kelly, BMI), WBM,
H100 4B; RBH13

WHAT AM | GONNA DO (Harrindur, BMI/Uncle Jake’s,
BMI/BMG Songs, ASCAP/Zovektion, ASCAP/T.). Beats,
BMI), HL, H100 Bg4; RBH 29

WHAT IF (ECAF, BMI/Sony/ATV Songs, BMI), HL, Hi00
B7: RBH 33

WHAT | REALLY MEANT TO SAY (Sony/ATV Cross Keys,
ASCAP/Sony/ATV Tree, BML/Chris Waters, BMI/Still
Working For The Man, BMI/Tommy Lee James, BMI), HL,
CS20

WHAT'S GOING ON (EMI April, ASCAP/Marvin Gaye
Estate, ASCAP/Jobete, ASCAP/Stone Agate, BMI), HL,
Hioc091

WHENEVER, WHEREVER (F.L.P.P,, BMI/Aniwi,
BMI/Sony/ATV Latin, BMI), WBM, H100 37

WHERE | COME FROM (WB, ASCAP/Yee Haw, ASCAP),
WBM, (S 9; H100 65

WHERE THE PARTY AT (Them Damn Twins, ASCAP/Air
Control, ASCAP/EMI April, ASCAP/So So Def,
ASCAP/Babyboy's Little, SESAC/Noontime South,
SESAC/)ackie Frost, ASCAP/BMG Songs, ASCAP), HL,
H100 24; RBH 26

WHERE THE STARS AND STRIPES AND THE EAGLE
FLY (Acuff-Rose, BMI/Milene, ASCAP), HL, CS 10; H100 27

WHEREVER YOU WILL GO (Amedeo, BMI/Alex Band,
BMI), HL/WBM, H100 46

WHERE WERE YOU (WHEN THE WORLD STOPPED
TURNING) (EM1 April, ASCAP/Triangle, BMI), HL, CS 25;
H10062

WHO WE BE (Boomer X, ASCAP/s54vill, BMI) Hio0 60;
RBH 16

WISH YOU WERE HERE (EMI April, ASCAP/Hunglikey-
ora, ASCAP), HL, H100 67

WITH ME (Sony/ATV Cross Keys, ASCAP/Onaly,
ASCAP/Songs Of Universal, BMI), HL/WBM, CS 13; Hico
75

AWOMAN'S WORTH (Lellow, ASCAP/EMI April,
ASCAP/Skyhy, ASCAP), HL, H100 45; RBH 11

WORST COMES TO WORST (Double Vinyl, BMI/Tri-
clops Media, BMI) RBH 9

WRAPPED AROUND (EMI April, ASCAP/Sea Gayle,
ASCAP/Love Ranch, ASCAP), HL, CS 14; H100 79

WRAPPED UP IN YOU (Warner-Tamerlane, BMI/Sell
The Cow, BMI), WBM, CS 12; H100 61

WRONG IDEA (Denver Street, BM1/My Own Chit,
BMI/EMI Blackwood, BMI/Double Dotlar Sign,
ASCAP/Universat-Songs Of PolyGram International,
BMI/Larry Junior, BMI/All Seeing Eye, ASCAP), HL, RBH 92

-as Y -

YO QUERIA (Curci, ASCAP) LT 9

YOU GETS NO LOVE (Chyna Baby, BMI/Janice Combs,
BMI/EM! Blackwood, BMI/Michaelangelo Saulsberry,
ASCAP/Gloria’s Boy, ASCAP/Justin Combs, ASCAP/EMI
April, ASCAP/Haleem, ASCAP/Scamon, ASCAP/Willcoil,
BMI), HL, H100 41; RBH 8

YOU MUST HAVE BEEN (Montell jordan,
ASCAP/Wixen, ASCAP/Baj, ASCAP/EMI April, ASCAP/Tri-
umph, ASCAP/Sydney's Mom Music, BMI), HL, RBH 84

YOUNG'N (HOLLA BACK) (D. Brasco, ASCAP/Desert
Storm, BMI/The Waters Of Nazereth, BMI/EMI Black-
wood, BMI/Chase Chad, ASCAP/EMI April, ASCAP), HL,
RBH 59

YOU ROCK MY WORLD (Mijac, BMI/Warner-Tamer-
lane, BMI/EMI Blackwood, BMI/Rodney Jerkins, BMI/EMI
April, ASCAP/LaShawn Daniels, ASCAP/Ensign, BMI/Fred
Jerkins i, BMi/Generations Third, BMI), HL/WBM, Hioo
77: RBH 22
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RAC, RIAA Clash Over Recordings’ Work For Hire Status

BY BILL HOLLAND

WASHINGTON, D.C.—Attorneys rep-
resenting the Recording Industry Assn.
of America (RIAA) and member record
companies involved in Napster litiga-

tion have asked the court to dismiss a
“friend of the court” brief filed Nov. 7 by
the Recording Artists Coalition (RAC).

That brief, filed in U.S. District
Court, Northern District of California,

asks Judge Marilyn Hall Patel to reject
sound-recording copyright registra-
tions presented by the labels that claim
work-for-hire status as evidence of
authorship and ownership of those

NOVEMBER 24
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"New Ons” are reported by the networks (not by BDS) for the week ahead
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THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS

For week endin
NOVEMBER 11, 2001

igsr

progra
1Z4W Street, NE, Washington, D.C. 20018

LMY

Contrnuous programming
2806 Dpryland Drive, Nashvitle, TN 37214

Continyous programming
1515 Broadway, New York, NY 10036

MUSIC FIRST

Contnuous programmeng
1515 Broadway, New York, NY 10036

Al LUOACRIS, FATTY GIRL Ll TOBY KEITH, | WANNA TALK ABDUT ME Ll ‘N SYNC, GONE

El MICHAEL JACKSON, YOU RDCK MY WORLD EM TRACE ADKINS, I'M TRYIN' Bl DMX. WHD WE BE

Ll USHER, U GDT IT BAD bl BROOKS & OUNN, DNLY IN AMERICA Bl BRITNEY SPEARS, 'M ASLAVE 4U

Ll BUSTA RHYMES, BREAK YA NECK Ll PAT GREEN, CARAY DN Ll JANET, SON OF AGUN

Ll ALICIA KEYS, A WOMAN'S WORTH LB TRISHA YEARWOOO, INSIDE DUT Ll ENRIGUE IGLESIAS, HERD

LW ANGIE STONE, BROTHA [l BRAD PAISLEY, WRAPPED ARDUND Ll SHAKIRA, WHENEVER, WHEREVER

Ll AALIYAH, ROCK THE BDAT Ll ALISON KRAUSS, THE LUCKY DNE Ll AALIYAH, ROCK THE BOAT

Ll NELLY. /1 Ll GARY ALLAN, MAN OF ME Ll PINK, GET THE PARTY STARTED

Ll JAY-Z. GIRLS, GIRLS, GIRLS Ell OAVID BALL, RIDING WITH PRIVATE MALDNE Ll JAY-Z, GIRLS, GIRLS, GIRLS

Ll P.DI0OY, pIDDY Il JO OEE MESSINA, BRING DN THE RAIN (L JA RULE, ALWAYS DN TIME
‘N SYNC, GONE [l MONTGOMERY GENTRY, COLD DNE COMIN' ON LUl LINKIN PARK, IN THE END
MR, CHEEKS, ACTION PPl MARK WILLS, LOVING EVERY MINUTE LB} ALL STAR TRIBUTE, WHAT'S GOING DN
FAT JOE, WE THUGGIN EEN CHRIS CAGLE, | BREATHE IN, | BREATHE OUT L8 NICKELBACK, HOW YOU REMIND ME
JAGGEO EDGE, GOODBYE (LN TRAVIS TRITT, LOVE DF A WOMAN AL} P.O.0. AUVE
OR DRE, BAD INTENTIONS LEY BILLY GILMAN, ELISABETH LB MICHAEL JACKSON, YOU ROCK MY WORLD
OMX, WHO WE BE (LY NICKEL CREEK, THE LIGHTHOUSE'S TALE ALY SUM 41, 1N TOO OEEP
MAXWELL, LIFETIME AL MARTINA MCBRIDE, WHEN GOO-FEARIN WOMEN GET THEBLUES RES BUSTA RHYMES, BREAK YA NECK
GERALD LEVERT, MAOE TO LOVE YA LY ALAN JACKSON, IT'S ALRIGHT TOBEAREDNECK  JRTN FAITH EVANS, YOU GETS ND LOVE
LUTHER VANOROSS, CAN HEAVEN WAIT (L] CYNOI THOMSON, WHAT | REALLY MEANT TO SAY [REN USHER, U GODT IT BAD

PETEY PABLO, RAISE UP
JARULE, LVIN' ITYP
JUVENILE, FROM HER MAMA (MAMA GOT A**)

EARL SCRUGGS, FOGGY MOUNTAIN BREAKDOWN
CLINT BLACK & LISA HARTIAN BLACK, EASY FOR M T0 SAY
BLAKE SHELTON, AUSTIN

SYUYSERYNNYBRNNRURERNAZESIEsEcRan =

THE CLIP LIST

JA RULE, ALWAYS ON TIME LEE ANN WOMACK, | HOPE YOU DANCE U2, STUCK IN AMOMENT YDU CAN'T GET OUT OF
BABYFACE, WHAT IF JEFFREY STEELE, SOMETHIN' IN THE WATER 02ZY 0SBOURNE, GETS ME THROUGH
BENZINO, BOOTTEE JESSICA ANOREWS, HELPLESSLY, HOPELESSLY ROB ZOMBIE, FEEL SO NUMB

NATE DOGG, | GOT LOVE LONESTAR, WITH ME KITTIE, WHAT | ALWAYS WANTED

DUNGEON FAMILY, TRANS D F. EXPRESS FAITH HILL, THERE YOU'LL BE JENNIFER LOPEZ, AIN'T IT FUNNY

DESTINY'S CHILD. EMOTION ALAN JACKSON. WHEN SOMEBODY LOVES YOU BLINK-182. STAY TOGETHER FOR THE KIDS
NEW ONS NEW ONS NEW ONS

R. KELLY, THE WORLD'S GREATEST
JO, WELCOME T0 ATLANTA
MOBB DEEP, HEY LUV (ANYTHING)
TOO SHORT, | LUV

MACK 10, HATE IN YO EYES

muchmusic uss
Continuous programming
200 Jencho Quadrangle, Jencho, NY 11753
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STEVE HOLY, GOOD MORNING BEAUTIFUL

Q|2

Continuous programming
1515 Broadway, New York, NY 10006
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FAITH EVANS, YOU GETS NO LOVE AARON TIPPIN, WHERE THE STARS AND STRIPES AND THE EAGLE Y JIFL INCUBUSS, | WISH YOU WERE HERE
LUOACRIS, ROLL DUT (MY BUSINESS} JAMIE O'NEAL. SHIVER STROKES, LAST NITE

CRAIG 0AVIO, 7 DAYS OIAMONO RI0, ONE MORE DAY NO OOUBT, HEY BABY

BRIAN MCKNIGHT, LOVE OF MY LIFE KEITH URBAN, WHERE THE BLACKTOP ENDS JAGGEO EOGE, GOODSYE

B2K, UH HUH JAMIE O'NEAL WHEN | THINK ABOUT ANGELS 0-TOWN. WE FIT TOGETHER
MARY J. BLIGE, FAMILY AFFAIR RADNEY FOSTER, TEXAS IN 1880 SYSTEM OF A OOWN, CHOP SUEY
BUBBA SPARXXX_ UGLY JESSICA ANOREWS, WHO | AM BACKSTREET BOYS, OROWNING
GINUWINE, DIFFERENCES CAROLYN OAWN JOHNSOM , COMPUCATED CITY HIGH, CARAMEL

FABOLOUS, CAN'T DENY IT TRISHA YEARWOO00, | WOULD VE LOVED YOU ANYWAY FAT JOE, WE THUGGIN

JANET, SON OF AGUN SARA EVANS, | COULD NOT ASK FOR MORE STAINO, FADE

RAY J, FORMAL INVITE JEFF CARSON, REAL LIFE KI0 ROCX. FOREVER

RAYVON, 2-wAY NICKEL CREEK, WHEN YOU COME BACK DOWN THE CALLING, WHEREVER YOU WILLGD

PETEY PABLO, RAISE UP
AUEN ANT FARM, MOVIES
MISSY ELLIOTT, TAKE AWAY

REMY ZERD, SAVE ME
OAVE MATTHEWS BANO, EVERYDAY
SEVENOUST, PRAISE

R. KELLY, THE WORLD"S GREATEST
KIO ROCX. FOREVER
CREEO, MY SACRIFICE

A d
/r ‘
SR LIS

EUROPE

Continuous programmng
Hawdey Crescent, London NW1STT

NICKELBACK, HOW YOU REMIND ME
NELLY FURTADO, TURN OFF THE LIGHT
ENRIQUE IGLESIAS, HERO

LENNY KRAVITZ, DIG IN

U2 STUCK IN AMDMENT YDU CAN'T GET DUT OF
JEWEL, STANDING STILL

MARY J. BLIGE, FAMILY AFFAIR
ENYA, DNLY TIME

Ll AEROSMITH, SUNSHINE

L0l TRAIN, SOMETHING MORE

Ll MADONNA, MADONNA MEGAMIX

(+l FIVE FOR AGHTING, SUPERMAN

L5 3000RS OOWN, BE LIKE THAT

{18 OESTINY'S CHILD, EMDTION

ALY ELTON JOHN, | WANT LOVE

Ll RYAN ADAMS, NEW YORK, NEW YORK

W NN -

JOHN MELLENCAMP, PEACEFUL WORLO
AUCIA KEYS, FALLIN

ALEN ANT FARM, SMOOTH CRIMINAL
STAINO, IT'S BEEN AWHILE

MICHAEL JACKSON, YOU ROCK MY WORLD
SMASH MOUTH, PACIFIC COAST PARTY
SUGAR RAY, ANSWER THE PHONE
INCUBUS, | WISH YOU WERE HERE
WEEZER, ISLAND IN THE SUN

PAUL MCCARTNEY, FREEOOM

NATALIE MERCHANT, JUST CAN'T LAST
AUCIA KEYS, A WOMAN'S WORTH
AALIYAH, ROCK THE BOAT

COLDPLAY, TROUBLE

CRAIG DAVIO, FILL ME IN

SHAKIRA, WHENEVER, WHEREVER
MOBY, SDUTH SIDE

STING. FRAGILE

BON JOW), T'S MY LIFE

BACKSTREET BOYS, DROWNING

NO OOUBT, SIMPLE KIND OF LIFE

FATBOY SLIM, WEAPON OF CHOICE
MATCHBOX TWENTY, IF YOU'RE GONE
MATCHBOX TWENTY.BENT

NEW ONS

MICK JAGGER, GOD GAVE ME EVERYTHING
OAVE MATTHEWS BANO, EVERYDAY
AEROSMITH, JUST PUSH PLAY

ALL STAR TRIBUTE, WHAT'S GOING DN
MACY GRAY, SEXUAL REVOLUTION

SRS RNRREONSR

A SAMPLING OF PLAYLISTS SUBMITTED BY
NATIONAL & LOCAL MUSIC VIDEO OUTLETS
FOR THE WEEK ENDING NOVEMBER 24, 2001

COLLEGE
TELEVISION
NETWORK

24 hours daily
3350 Peachtree Road, Surte 1550, Atlanta, GA 30326

CREEQ, MY SACRIFICE (NEW)

LUOACRIS, ROLL DUT (MY BUSINESS) {NEW)
TRAIN, SOMETHING MORE INEW)

[OVEN FRESH|

RAOIOHEAQ, | MIGHT BE WRONG
(NTERNATIONAL NOISE CONSPIRACY,

, CAPTTALISM STOLE MY VIRGINITY

MARY J. BLIGE, NO MORE ORAMA
OROWNING POOL, SINNER

CRAIG 0AVI0, 7 0AYS

CAKE, LOVE YOU MADLY

GOLDFRAPP, UTOPIA

WARREN G, LOOKIN' AT YOU

THE SMASHING PUMPKINS, UNTITLEO
TIMBALANO & MAGOO, ALL YA'LL

Continuous progamming
404 Wastington Ave , Mian Beach, FL 33139

SHAKIRA, SUERTE

LA LEY, MENTIRA

ENRIQUE IGLESIAS, HERO

CRISTIAN, YO QUERIA

LA MOSCA TSE TSE, TE DUIERO COMER LA
CRISTIAN, AzuL

OREJA OE VAN GOGH, LA PLAYA
ALEJANORO FERNANOEZ, TANTITA PENA
CHOCOLATE, MAYONESA

THALIA, AMOR A LA MEXICANA

NEW
SOIL, HALO

FABOLOUS, YOUNG'N (HOLLA BACK)
CREEQ, MY SACRIFICE

ANGIE STONE, BROTHA

PUOOLE OF MUOO, BLURRY

OAVE MATTHEWS BANO, EVERYOAY

Continuous programiming
299 Qween St West, Toronto, Ontano MSV2Z5

CREEQ, MY SACRIFICE (NEW)}

CAKE, LOVE YOU MADLY {NEW)
SOLITAIRE, EASY TO SLIP (NEW)

JAY-Z, GIRLS, GIRLS, GIRLS (NEW)
ALIEN ANT FARM, MOVIES (NEW}
BRASS TACKS, EMPIRES (NEW)

0J KEMO, CLASH OF THE TITANS (NEW)
NO OOUBT, HEY BABY (NEW)

SMASH MOUTH, PACIFIC COAST PARTY (NEW)

BUSTA RHYMES, BREAK YA NECK (NEW)
SNYPAZ, PLANET HIP-HOP (NEW)
BLINK-182, STAY TOGETHER FOR THE Ki0S
KIO ROCK, FOREVER
OEFAULT, WASTING MY TIME
STAINO, FADE

WAVE, THINK IT OVER
NICKELBACK, HOW YOU REMINO ME

SUM 41, IN TO0 OEEP
BRITNEY SPEARS, I'M A SLAVE 4 U

AMANDA MARSHALL, EVERYBDDY'S GOT A STORY (NEW)

KYLIE MINOGUE, CAN'T GET YOU DUT DF MY HEAD

U2, WALK ON
SUM 41, IN TDO DEEP

BASEMENT JAXX, WHERE'S YOUR HEAQ AT

JANET, SON OF AGUN

GARBAGE, ANORDGYNY

ALICIA KEYS, FALLIN'

LINKIN PARK, IN THE ENO

JENNIFER LOPEZ, I'M REAL

MARY J, BLIGE, FAMILY AFFAIR
OESTINY'S CHILD, EMOTION
ANASTACIA, PAIO MY DUES

LIMP BIZKIT, BOILER

BLINK-182, FIRST DATE

WEEZER, ISLANO IN THE SUN
MICHAEL JACKSON, YOU ROCK MY WORLO
THE CRANBERRIES, ANALYSE
BRITNEY SPEARS, I'M A SLAVE 4 U
ALL STAR TRIBUTE, WHAT'S GOING ON
CITY HIGH, WHAT WOULD YOU DO?

ALICIA KEYS, A WOMAN'S WORTH
OAWN ROBINSON, ENVIOUS
OUNGEON FAMILY, TRANS DF EXPRESS
LUOACRIS, ROLL OUT (MY BUSINESS)
MARIAH CAREY, DON'T STOP (FUNKIN' & JAMAICA
MERCURY REV, NITE ANO FOG

PINK, GET THE PARTY STARTEO

RYAN AOAMS, NEW YORK, NEW YORK
SMASH MOUTH, PACIFIC COAST PARTY
STEREOPHONICS, HAVE A NICE 0AY
SUGARCULT, STUCK IN AMERICA
TENACIOUS 0, WONOERBOY

THE STROKES, LAST NITE

TRAIN, SOMETHING MORE

Thees hours weekly
218 W Ohio, Chicago, IL 80810

RAGE

TV FOR U-NOY THEM ~38

12 hour waekly
46 Giford St Brockton, MA 02404

PRESSURE 4-5, BEAT THE WORLD
HANOSOME OEVIL, MAKIN' MONEY
RAMMSTEIN, ICH WiLL

PSYCHEOELIC FURS, ALIVE

LAURA OAWN, | WDULO

0AVIO GARZA, T00 MUCH
SUGARCULT, STUCK IN AMERICA

THE STROKES, LAST NITE

SOIL, HALD

JOE BONAMASSA, MISS YOU, HATE YOU
UT, LIPSTICK AND BRUISES

PJ HARVEY, THIS IS LOVE

TRAIN, SOMETHING MORE

MAUMARI, BABY M

RAOIOHEAD, | MIGHT BE WRONG

THE CALLING, WHEREVER YOU WILL GO
JACOB YOUNG, LIFE IS GOOD

REMY ZERO, SAVE ME

COLOPLAY, TROUBLE

THE CALLING, WHEREVER YOU WILL GO
THE CRANBERRIES, ANALYSE

0AVIO GARZA, T00 MUCH

OAVE NAVARRO, HUNGRY

JOE BONAMASSA, LOVE YOU HATE YOU

recordings. The majority of registra-
tions submitted to the court by the
record company plaintiffs in the case
claim authorship and ownership of the
sound recordings as works for hire.

Lawyers for the labels say that the
RAC brief does not allow them time to
respond and further contend that the
brief should not be allowed because the
RAC is not a party to the suit.

Label lawyers in the case have no
comment on the development and are
referring inquiries to the RIAA. An
RIAA spokesperson tells Billboard:
“[The RAC’s] decision to file is as baf-
fling as it is irrelevant. It's irrelevant
because there can be no doubt that the
record company plaintiffs own or con-
trol the copyrights at issue. The artists
don’t contend this issue. It’s baffling
because artists have as much at stake
in protecting copyrights online as do
record companies.”

RAC counsel Jay Rosenthal res-
ponds, “The RIAA knows full well that
the RAC is not con-
testing their right
to bring a copy-
right infringement
action, but [that it]
is contesting their claim to the sound
recordings as works for hire. They also
know full well that RAC supports
strong copyright infringement en-
forcement, as well as pay services like
Napster. What is truly baffling is that
the RIAA cannot seem to understand,
after dealing with this work-for-hire
issue for almost four years, what is or is
not truly relevant to recording artists.”

The registrations relate to the dam-
ages section of the trial and will dictate
how many infringements the label
plaintiffs can claim. The companies are
also pressing for a summary judgment
of the case.

The RAC’s brief asks the court not to
rule “as a matter of law” that a sound
recording can be eligible for work-for-
hire status under the U.S. Copyright
Act. It asks the court to order record
company plaintiffs to re-file the sound-
recording copyright registrations, cor-
rectly identifying the recording artist

__bmapster

as the original author and owner of the
sound recording and the record com-
pany as the subsequent assignee.

In a related development, lawyers for
the National Academy of Recording
Arts and Sciences—one of the plaintiffs
in the Napster litigation—last month
voluntarily re-registered a number of
sound-recording copyrights, changing
the work-for-hire authorship claim to
that of an “assignment.”

Patel ruled Oct. 9 against the label
plaintiffs’ request for an immediate rul-
ing on whether the service is in viola-
tion of copyright law. She also informed
all parties of her intention to name a
third-party “special master” to address
infringement abuse and sound-record-
ing ownership issues, including work-
for-hire status of the disputed copy-
righted works. She also voiced
concerns that the labels’ licensing focus
was on their own planned MusicNet
and Pressplay subscription services.

The Napster case dates back to Dec.
6, 1999, when the
RIAA, member
companies, and
music publishers
filed infringement
lawsuits with the court. Patel then ini-
tiated a temporary injunction against
Napster's file-swapping service.

The RAC submitted a similar brief in
last year’s UMG vs. MP3.com case, argu-
ing to the New York court that a sound
recording cannot be a work for hire
because the Copyright Act does not
identify sound recordings as eligible for
work-for-hire status. The industry ar-
gues that sound recordings, while not a
category, nevertheless fit the work-for-
hire definitions of a “collective work” or
a “compilation” in the current act. That
court did not rule on the issue.

The eventual court decision on work-
for-hire status of sound recordings could
change the course of the industry and
determine whether recording artists
have the right granted to other authors
to regain control of their sound record-
ings after a period of assigned exploita-
tion, or whether record companies own
the masters in perpetuity.

Ruling Against Phil Spector Upheld

Appellate Court Orders Payment Of Back Royalties

BY MELINDA NEWMAN

LOS ANGELES—Declaring it a victo-
ry for all artists, Ronettes’ attorney
Robert Donnelly is heralding the Nov.
13 decision by the New York Supreme
Court’s appellate division to uphold a
lower court ruling that orders Phil
Spector to pay the girl group nearly
$3 million in back royalties.

The five-judge panel unanimously
upheld a June 2000 decision finding
that, although a 1963 agreement
between Spector and the Ronettes did
not include synchronization and
domestic licensing rights, the Ronettes
were due payment for such usage based
on industry customs and practices
(Billboard, July 1, 2000).

“This ruling creates a legal prece-
dent,” Donnelly says. “Anyone, includ-
ing contemporaries of [Ronettes’
leader] Ronnie Spector’s, whose con-

tract is silent on whether they are al-
lowed to be paid on ancillary uses of
this material on such things as sound-
tracks and commercials now [knows)
that they are entitled to receive 50% of
that ancillary income.” Most contracts
today include royalties for synch rights
and licensing, but many older contracts
do not provide for such rights. Don-
nelly is Ronnie Spector's music attor-
ney; her litigator was Alex Peltz.

Ronnie Spector says, “Recording
artists are fighting for their rights like
never before, and I'm so proud to be
part of that. I feel like a pioneer.”

Phil Spector’s attorney Andrew
Bart says his client will petition the
Court of Appeals in Albany, N.Y., for
another hearing. “We believe this is a
meritorious case and that it wasn't
given an adequate hearing in the
appellate court.”
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BMG Catalog

Continued from page 1

At BMG Heritage, Miller will report
to BMG Distribution and Associat-
ed Labels president Pete Jones.

Jones says, “Alex is a very gift-
ed and well-rounded record guy.
He has a lot of experience in a
whole bunch of areas, from A&R
and promotion [to] just about
every [other| phase of the busi-
ness. He’s able to speak from
experience on both sides of al-
most every issue, having been at
labels as well as in distribution or
quasi-distribution kind of areas.
That’s a tremendous asset. And
he’s well-respected for what he’s
accomplished, his music knowl-
edge, and his taste.”

Miller’s efforts complement
those of executive VP/GM David
Weyner of the RCA Label Group
(where Miller most recently
served as senior VP of interna-
tional marketing). Since joining
BMG a year ago, Weyner has rein-
stituted the Bluebird logo as an
umbrella for both jazz catalog and
such contemporary artists as sax-
ophonist Dave Douglas and trum-
peter Tom Harrell; he has also
mined RCA Red Seal’s extensive
classical repertoire.

BMG Heritage will also work
closely with BMG Special Prod-
ucts, headed by executive VP
Gary Newman.

The initiation of BMG Heritage
should help disarm lingering crit-

MILLER

icism of the company’s catalog
efforts in the recent past. Though
former RCA senior VP of strategic
marketing Michael Omansky, who
exited the company in September,
plumbed the vaults—most no-
tably for a deluge of titles by the
label’s bread-and-butter artist,
Elvis Presley—the rap about BMG
overall was that its catalog strat-
egy was scattershot and failed to
adequately mine the company’s
comparatively slim but still sub-
stantial holdings in pop, jazz, and
classical. A restructuring at the
firm earlier this year sparked
fresh consideration of BMG’s cat-
alog initiatives—or lack thereof.

BMG North America president/
CEO Bob Jamieson candidly says,
“When I got here, we had a very

active catalog department at RCA
on the pop side, with Mike Oman-
sky and the guys there. But other
parts of the company were not as
good. They weren’t as active, they
weren’t as interested, and it was
an afterthought.

“Our catalog is still considered
by many, including ourselves, to
be the weakest of the lot, of the
majors,” Jamieson continues.
“However, I felt that if we com-
bined our resources and really
had people dedicated and com-
mitted and creatively looking at
ways to exploit our catalog, we
would do a better job than having
people do it on a part-time basis.”

Retailers are optimistic that the
BMG imperative will bear com-
mercial fruit, especially at a time
when catalog sales are increas-
ingly critical.

Dave Alder, senior VP of prod-
uct and marketing at 21-unit Vir-
gin Entertainment in Los Ange-

WEYNER

alog might be and focus in on the
riches that might be found.”
Miller—who helmed some 200
individual titles at Buddha, in-
cluding the recent boxed set of
Harry Belafonte’s black music

ment, now part of the Warner
Catalog Group, as a model.

Miller remarks, “[Rhino] had
set themselves up to be the
authorities, and I had always
thought, if I ever got into that
position, damn it, [ was going to
want to do it with the same kind
of panache. I think we accom-
plished it [at Buddha]. Now we
have to be able to apply that
entrepreneurial spirit to a much
larger business model! that is 10,
12, and 15 times bigger than what
we did before.”

Miller says the first sets bearing
the BMG Heritage logo (along
with the logo of the parent label)
will arrive next March. Neither
Jones nor Miller will estimate the
number of titles that BMG Her-
itage will release in its first year
or divulge any offerings on tap.

However, Miller says that Bud-
dha’s “Country Legends” series
will continue, and he hopes to

luebird

RCAVICTOR

BWG

BERTELSMANN

les, says, “BMG was perhaps a
little late to realize what they had,
and obviously they have propor-
tionately a lot less true catalog
product than most of their com-
petitors. But especially of late,
they have really focused attention
on trying to drive catalog sales . . .
In times like these, especially
when we’ve gone through a diffi-
cult year in terms of new-release
performance, catalog becomes the
mainstay of the industry, and |
think it’s right and proper for
them to do that.”

Storm Gloor, director of music
for 143-store Hastings Books,
Music & Video in Amarillo, Texas,
agrees. “It’s a time to be peddling
catalog,” he says. “|BMG] still,
relatively, doesn’t have the huge
catalog that the other majors do,
so it probably needs that caress-
ing . .. Right now, given our cir-
cumstances with new releases, it’s
certainly worth focusing on, on
both sides, when you look at sales
on the [Billboard] Top 200 not
measuring up to last year’s sales
on the |Billboard] Top 200.”

MILLER’S CROSSING

Miller says of his mission at
BMG Heritage, “We have not, in
the past, put a unified focus on
our catalog, and that has then lent
itself to not giving us the leverage
in the marketplace that we could
really exert. Additionally, from the
area of price points to the area of
musical genres to the area of the
artists themselves, we can do bet-
ter and will do better, I believe.

“I truly hope that if there is any
form of Heritage that I am able to
bestow upon the work that will be
going on in the next three and
five and seven years, it’s to look
at the catalog from a music-
lover’s perspective and stop com-
plaining about how poor the cat-

anthology The Long Road to
Freedom (Billboard, April 14)—
brings several key members of
the Buddha staff with him to the
new catalog division, which will
likely be initially staffed by no
more than nine people.

Rob Santos has been named
director of A&R at BMG Heritage,
Mandana Eidgah serves as senior
director of marketing and media,
John Hudson becomes director of
product management, and long-
time Buddha consultant Jeremy
Holiday has been hired as manag-
er of A&R administration.

Former BMG Distribution VP of
branch operations Tom O’Flynn
has been brought in as VP of sales,
assisted by senior director of sales

‘I felt that if
we combined our
resources and really
had people dedicated
and committed and
creatively looking
at ways to exploit our
catalog, we would
do a better job.’

—BOB JAMIESON, BMG NORTH AMERICA

Vicky Sarro. Miller says, “You
can’t be in a better position than
to have somebody who used to be
a branch manager’s boss coming
over and helping us run the whole
sales end of the business.”

Miller views BMG Heritage as a
free-standing venture within
BMG that will interface closely
with the labels supplying reper-
toire. He cites Rhino Entertain-

maintain a relationship with
Entertainment Weekly magazine,
for which Buddha created a series
of anthologies. He adds, “We have
to look at doing something re-
spectful with artists like Sam
Cooke and Patti Smith.”

Part of BMG Heritage's man-
date will be the production of
packages (along the lines of the
highly successful Pure Jazz set
created by Verve/UTV) that will
first be marketed on TV by BMG
Special Products and then
moved to retail.

Miller says, “Direct-response TV
is one of those things that has
shown a great deal of life
throughout Europe. And, in the
last five years, it's become a real
marketing force. It’s no longer
considered to be taboo or in com-
petition [with] retail—rather, it
really helps retail out.”

WEYNER’S WORLD

Miller says the assignment of
BMG’s jazz and classical reper-
toire to RCA Label Group is a
matter of “looking at a leve! of
expertise in one staff versus
another. David Weyner has staff
... that are experts in the field
of classical music. I don't profess
to be one.”

Weyner, who reports to Jamie-
son, anticipates a total of between
75 and 100 catalog titles out in
the next year, drawn from RCA’s
jazz, classical, Broadway, and
blues archives.

The Bluebird line has already
kicked its jazz reissue campaign
into gear: In September and Octo-
ber, it released boxed sets from
Artie Shaw, Glenn Miller, and
Louis Armstrong (with accompa-
nying single-disc highlights pack-
ages), plus “First Edition” series
releases of individual titles by
Charles Mingus, Coleman Haw-

kins, Carmen McRae, Gil Scott-
Heron, and Bing Crosby & Rose-
mary Clooney. Weyner says next
year’s “First Editions” install-
ments will mine such pop-skewed
vocalists as Joe Williams, Della
Reese, and Lena Horne.

He adds, “We’re doing kind of a
‘Bluebird’s greatest hits [series],’
which we haven’t released yet.”
Artists will include such well-
known jazz commodities as
Benny Goodman, Jelly Roll Mor-
ton, Lionel Hampton, Dizzy Gille-
spie, and Fats Waller. He also
foresees a lifestyle “sub-series”
aimed at younger consumers that
will mine Bluebird’s archive of
West Coast cool jazz, as well as a
blues series, drawn from Blue-
bird’s formidable lode of '30s and
'40s masters, that will be
launched in the spring.

Weyner says of plans for RCA’s
catalog of original cast record-
ings, “We're going to go back in
the archives and take stock, basi-
cally, of an incredible trove of
masters and try to figure out
what will appeal to your Broad-
way junkie.”

On the classical side, Weyner
says, “One thing I'm not eager to
do is add to the glut, which is to say
that when we do make a statement,
I mean for it to be distinctive.”

The group’s first “small salvo,”
in Weyner’s words, was the
release of two-CD sets bearing the
RCA Red Seal Century rubric,
devoted to vocalists and to
soloists and conductors. A “Re-
discovered” series of rare and

unissued performances, inaugu-
rated with a collection by pianist
Sviatoslav Richter, will continue
in 2002, with albums surveying
violinist Jascha Heifetz and so-
prano Leontyne Price.

International in its reach, the
RCA Label Group will also issue a
90th-birthday salute to German
conductor Giinter Wand (“Speak-
ing globally, that’s a priority for
us,” Weyner says) and will exca-
vate the archives of early-music
line Deutsche Harmonia Mundi.

Weyner says of the separate yet
inextricably linked new efforts of
his operation and Miller’s, “Now
that guys like me and Alex are
inside here, this is like a play-
ground—a playground for music
lovers and reissue guys.”

www.bhillboard.com
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Music Services

Continued from page 1

labels and their parent compa-
nies themselves.

As Jupiter Media Metrix senior
analyst Aram Sinnreich notes, “Dig-
ital music subscriptions are, as yet,
little more than a pipe dream with a
press release.”

With at least $500 million already
spent by the majors in research,
development, and consolidation of
the digital music space, and with the
overall music industry in desperate
need of a shot in the arm, slow con-
sumer adoption of subscription busi-
nesses and ever-mounting costs asso-
ciated with their establishment is the
last thing they need.

Profitability for MusicNet and
Pressplay isn’t expected for at least
two years. And Nick Henny, CFO of
Universal Music Group (UMG), notes
that if digital music services do not
take off quickly, heat from Wall

.

SCHUON

Street analysts and shareholders is
almost guaranteed.

To be sure, the industry is banking
on the fact that sales of digital
music—assumed to be an add-on
business to the sale of physical for-
mats—can pull overall sales out of a
deepening stretch of stagnation.

However, in a Nov. 9 report on the
state of the music market from invest-
ment bank Merrill Lynch, analysts are
calling for a “longer than expected”
takeoff for the legitimate digital music
market due to a host of rights clear-
ance and technological issues.

A recent report by Sinnreich argues
that, in the near term, new digital
music services are likely only to expand
the wallet share among a small group
of early adopters, in large part because
the services won'’t be particularly com-
pelling. They will be asking consumers
to pay a fee that, on an annual basis,
will rival and possibly even surpass the
roughly $100 per year the average
music buyer already spends on music.
And they will lack the virtually limit-
less content currently offered for free
on such popular rogue services as Aim-
ster, Music City, Bear Share, and
Kazaa. Besides EMI, which has deals
in place with both MusicNet and Press-
play, the rival services are not cross-
licensing content with each other.
They have not all settled on a third-
party service provider to license their
content, either.

Further confounding the customer
experience is the fact that the first-
generation versions of MusicNet and
Pressplay, as well as a number of other
nonaffiliated subscription services
now in development, will not allow

consumers to make unlimited copies
of tracks, nor will consumers be able
to transfer the tracks to portable
devices. A recent Jupiter survey found
that portability and copyability were
the two top consumer concerns of
potential subscribers. As a result, the
Internet research firm is predicting
that many consumers who try the
services will drop their membership
following an introductory period if
selection and content management
issues are not resolved.

PUBLISHING OBSTACLES PERSIST

Meanwhile, the determination of
publishing rates continues to be one
of the biggest issues hanging over the
digital music market, despite a
recently announced truce between
record companies and songwriters/
publishers. The peace treaty that
major record labels brokered with
songwriters and publishers—while
allowing for the launching of digital
subscription services before the end
of the year—is not a definitive deal.
Instead, it represents a stopgap meas-
ure that prevents the immediate fil-
ing of lawsuits, rather than a long-
term solution when it comes to
rights and rates relating to publish-
ing licenses for online music.

Songwriters and publishers agreed
to grant publishing licenses to record
labels in principle, eliminating the last
major hurdle preventing online music
subscription services from launching.
But among the issues still to be ham-
mered out are the rates the labels will
pay publishers for use of their works
in their digital services and whether
operators of subscription businesses
are on the hook for both performance
and reproduction royalties.

While the publishers would like to
get a larger percentage piece of the
action in the digital world than they
currently receive in the sale of CDs—
collecting upwards of one-third of all
licensing fees and separate fees from
streaming/performance licenses and
download/mechanical licenses—
Sinnreich argues that such a scenario
is “simply not feasible.”

Executives and analysts also point
out that the lack of a publishing rate
creates an impossible situation
whereby the companies developing
the subscription services cannot
determine either their operating
costs or the timing and size of their
return on investment.

But Digital Media Assn. (DiMA)
president Jonathan Potter says that a
lack of knowledge about the exact
licensing rates has long been an
occupational hazard for companies
operating in the digital music space.

Still, subscription service pro-
viders are not likely to have a clue as
to what the rate will be any time
soon, based on the current state of
negotiations. In fact, it could be years
in the making.

The two sides are expected to begin
that debate following the launch of
MusicNet and Pressplay later this year.
If labels and publishers can’t reach an
agreement on their own, they are
expected to have the U.S. Copyright
Office decide the matter in arbitration.

Recording Industry Assn. of Amer-
ica (RIAA) general counsel/senior
executive VP Cary Sherman says the
RIAA is not looking to have existing

deals between the National Music
Publishers’ Assn. and services like
Napster and Streamwaves.com used
as precedents.

As Sherman noted following the
announcement of the truce with the
publishers, “Obviously, [the publish-
ers] are going to go for the highest
rates they possibly can, and we're
going to tell them that those deals
can’t survive in the marketplace.”

Meanwhile, even if the industry
can settle its fight with the publish-
ers, cross-licensing between the
MusicNet and Pressplay camps will
likely be an ongoing saga because
they have conflicting philosophical
stances on business models.

In the Pressplay model, the labels
behind the service will set their offer-
ing’s pricing—not the distribution
affiliate. On the other hand, MusicNet
will let the retailers to whom it licens-
es its service set their own prices.

At the Plug.In conference in July,
Real Networks CEO and MusicNet
chairman Rob Glaser and Vivendi
Universal vice chairman Edgar

Bronfman Jr. publicly acknowledged
that cross-licensing is a problem.
Bronfman said, “Until we can sort out
those two fundamentally different
approaches to distributing music, I
think it’s going to be difficult.”

Glaser has admitted that a model
that allows third parties to control
pricing is a “huge leap of faith” for
the industry. However, he has con-
tended that it allows the digital music
industry “to develop in an independ-
ent fashion vs. something 100%-con-
trolled by the rights-holders.”

On the other hand, Bronfman has
argued that the Pressplay model
“protects the music industry from a
company with a very different busi-
ness model using the MusicNet
model at the expense of the industry.”

AOL Music senior VP Kevin Con-
roy is on record as saying that, early
on, the packaging and marketing of
subscription offerings will be as
important as the range of content
available. He points to record clubs,
which have built brands and busi-
nesses from limited content.

However, other digital executives
argue that for any subscription serv-
ice—major-label-backed or other-
wise—to be successful, it must avoid
the pitfalls of the majors’ failed trials
in selling digital downloads. Those
efforts have suffered from both a lack
of content and available content not
being supported with marketing and
sales plans to make the tracks visible
to consumers.

Dick Wingate, senior VP of content
development and label relations for
Liquid Audio, says that the majors’
download initiatives have suffered

because “merchandising was virtual-
ly nonexistent, even at the stores that
had them.” Some of that was due to
the fact that there was not much
margin made available to the retailer,
he says. Therefore there was less
incentive to merchandise.

But Barry Sosnick, an analyst with
Fahnestock & Co., says that the suc-
cess of any online distributor ulti-
mately will hinge on strong mer-
chandising skills and finding out what
the customer wants, what will sell to
them on impulse, and what will appeal
to them fastest—a current shortcom-
ing of all music e-commerce.

Sosnick says, “For e-commerce to
be able to grow and extend beyond
niche genres and catalog and into
the impulse-hit-driven new-release
section of the business, [companies]
are going to have to figure out bet-
ter ways to merchandise that [com-
puter] screen.”

However, the situation also speaks
to the reality that no one is really
sure which type of company will end
up being the best type of subscrip-
tions vendor.

UNFAIR CONTROL?

Subscription developers have con-
centrated the bulk of their distribu-
tion efforts thus far on Web portals,
to the dismay of traditional retailers.

In response, music retailers have
thrown their support behind a pro-
posed congressional bill designed to
promote competition among online
music companies, and they have
accused the major labels of trying to
unfairly control the digital distribu-
tion market.

In an Aug. 8 letter to RIAA presi-
dent/CEO Hilary Rosen, National
Assn. of Recording Merchandisers
(NARM) president Pam Horovitz
blasted the majors’ activities in the
digital music market, noting that
they ignore “both the contribution
that thousands of retailing compa-
nies have made to the value of intel-
lectual properties year after year and
the fact that without competition
there will be no incentive for copy-
right owners to provide low prices or
innovative Web sites.”

Tower Records senior VP Mike Fer-
race says, “If we can’t exploit [sub-
scriptions] because we don’t have the
users or the network, that’s tough
[on us]. That’s competition. But to
handicap us by doing all the devel-
opment and all the interaction with
the media company and not the
retailer—1I just think it’s a mistake.”

But MusicNet officials contend
that adding distribution partners of
all types is a major priority.

“I think we’re going to have to
reach out to a diverse constituency
of retailers and others to success-
fully make the service pervasive,”
MusicNet president/CEO Allan
McGlade says.

Pressplay chief executive Andy
Schuon says his service has had dis-
cussions with “most of the tradition-
al retailers out there” and that talks
remain ongoing.

But no matter who is selling sub-
scription services, there is still much
debate over responsibility for sup-
porting product in the marketplace.

One of the core functions of a
traditional distribution company is

product support. But with next-
generation distributors mired in
technology development costs,
labels and offline distribution com-
panies may have to pick up part of
the slack.

Wingate notes that the major’s dis-
tribution arms have transferable skill
sets like merchandising and adver-
tising support that can be put to work
in the digital realm.

Executives at the majors’ distribu-
tion arms are at least publicly taking
a hands-off view of MusicNet and
Pressplay. At a National Assn. of
Record Industry Professionals event
held earlier this year, the heads of
EMI Music Distribution, WEA, and
Universal Music and Video Distribu-
tion all acknowledged that the
majors’ online subscription services
are proceeding autonomously, out-
side the sphere of conventional phys-
ical distribution.

The labels are also keeping their
distance. Warner Music Group exec-
utive VP of strategic planning and
business development Paul Vidich
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notes that the services themselves,
including MusicNet, will be on the
hook for supporting their retail part-
ners. He says the labels may be more
inclined to support the sale of full
downloads rather than for-rent sub-
scription services.

“In the sale of a download, where
there is permanent ownership,”
Vidich says, “we would have an inter-
est in driving awareness and mer-
chandising, because it’s the electron-
ic cousin of a CD and there’s a lot
more money per unit sold.”

As for subscriptions, he notes,
“The big question is: How do you
acquire customers? Each subscrip-
tion retailer is going to have differ-
ent assets to bring to bear.”

UMG’s Henny says that the situa-
tion is complicated by the fact that
neither service has content from all
five majors. “The big uncertainty
now is who is going to sign up for
both MusicNet and Pressplay,” he
says. In the short term, a better ques-
tion may be: Who is going to sign up
for either service?

AOL Time Warner ¢o-COO Richard
D. Parsons says that he expects it will
be two to three years before Music-
Net becomes profitable. Meanwhile,
Henny says for Pressplay, “it’s proba-
bly going to be a year, two years,
maybe longer. But, realistically, if it
doesn’t happen in that short-to-medi-
um-term time frame, the business
model will change.”

That may almost be assured. As
MusicNet’s McGlade noted upon his
hiring in October, “We’re just at the
starting line here. I think the busi-
ness will morph many times.”

BILLBOARD NOVEMBER 24, 2001

www.billboard.com

89



Australian
Dance

Continued from page 1

the act which, for many at home and
abroad, now typifies this fresh wave
of dance-rooted Australian talent: the
Avalanches, whose Since I Left You
was issued in early November in the
U.S. through Sire/London. That
release was delayed by six months to
clear the album’s 900 samples, the
result of which is a compelling mon-
tage of techno, summer pop, Latin
kitsch, and disco, intricately woven
through hundreds of hours of
painstaking studio sessions.

“The Avalanches have begun that
movement to cross over lots of dif-
ferent genres and pull it all togeth-
er,” says Glover, who helped establish
Ministry of Sound in his native Aus-
tralia two years ago. “I think picking
up the guitar and putting it with a
[Roland] 303 [synthesizer] is proba-
bly the best way to go.”

That journey began modestly. “I've
seen the [Australian dance] scene start
from very small and build up to the
massive size it is today,” says English-
man Carl Cox, one of the world’s best-
known DJs of the underground tech-
no genre. When it came to the
millennium celebrations nearly two
years ago, “my only thought was to
play Australia,” he says. Besides the
Avalanches, those helping export Aus-
tralian dance music include Pappa, DJ
Stephen Alkins, DJ HMC, producer
Josh Abrahams, and bands Madison
Avenue and Cut Copy.

“The club scene is getting stronger
and stronger and has been for ages,”
affirms Colin Daniels, one of three
founders of Australia’s oldest inde-
pendent dance label, Vicious Vinyl. “It’s
not just four-to-the-floor house music
but, in particular, electronic music
right now that is hitting Australia, basi-
cally because of the country’s climate
and its chilled-out atmosphere. There
are some really interesting people mak-
ing some really interesting records.”

Daniels is currently the London-
based senior director of A&R for EMI
Europe, but still has a stake in Vicious
Vinyl. He and partners Andy Van and
John Course, both DJs, formed the
label some 10 years ago. Its most recent
international success was with Madi-
son Avenue, which scored a substantial
hit last year with “Don’t Call Me Baby,”
including a No. 1 triumph in the U.K.

“People ask if Madison Avenue was
set up to be commercial,” says Van, who
is also one half of the Melbourne-based
duo. “It’s hard to say what is commer-
cial at a point of time. If ‘Don’t Call Me
Baby’ came three years before, it
would've been an underground hit only.
But the mainstream caught up with
us.” The record’s U.S. impact helped
Van and singer Cheyne Coates nudge
Madonna aside for best dance act at the
Winter Music Conference in Miami.

Dave Jurman, senior director of
dance music for Columbia Records—
the U.S. outlet for Madison Avenue—
comments, “The fact that they had
not one but two No. 1 charting dance
records and arguably one of the most-
played records at rhythmic top 40
radio in the United States in the year

2000 [is a testament] to the strength
of the group. The strongest seller for
us was the ‘Don’t Call Me Baby’ sin-
gle. It lasted about one full year on the
Billboard Hot Dance Music Maxi-Sin-
gles Sales chart.”

Five years ago, dance constituted
some 5% of Australia’s $1 billion
($815 million) annual music revenue;
label and retail sources put the cur-
rent figure at upwards of 20%. Some
even suggest it will rise to 40% in two
years as a result of activity by major
labels, including Universal—which
has launched its own dance imprint,
Hyperion—and EMI.

In fact, deals with Vicious Vinyl and
Ministry of Sound have earmed EMI and
its British managing director Tony Har-
low sales and cachet—as have its ties
with Modular Recordings, label home
of the Avalanches. Modular was formed
in 1998 by concert promoter Steven
“Pav” Pavolic to reflect “my eclectic
tastes,” he tells Billboard. “1 signed the
Avalanches, Ben Lee, and the Living
End, while negotiating a manufactur-
ing and distribution deal for Australia
and New Zealand with EML”

Pavolic, who has toured with such
acts as Nirvana, Beastie Boys, Beck, Fat-
boy Slim, and Pearl Jam in Australia
and New Zealand, has signed Mod-
ular to Sire/London for the U.S.
and is currently developing new

acts Cut Copy, Sekiden, New Buf- [ )

falo, and Eskimo Joe. “Cut Copy is
working on new tracks at his
home studio,” Pav says, noting the
resulting album will be the next
Modular/Sire release in 2002.

The development of Australian
dance music owes much to inde-
pendents. One important player
is specialist Central Station
Records, which began in 1975 as
a record store in Melbourne that
predominately catered to the gay
market. It has since expanded
into a six-outlet chain nationwide
that grossed $9 million Aus-
tralian ($4.6 million) in fiscal year
2000/2001. Its label was formed
in 1987, and it recently reached the top
of the Australian Record Industry Assn.
(ARIA) compilation chart with DJ Nick
Skitz’s 10-mix album.

“There is definitely a market for
Australian dance music,” Central Sta-
tion managing director Morgan
Williams says. “The majors didn’t
understand the impact the music had
in the clubs. We’d import 12-inch ver-
sions of releases by their acts, and they
took us to court—which set us back
$400,000 Australian ($205,800). I
approached a major about a distribu-
tion deal, and its managing director
told me, ‘No one would make money
out of dance music.’ ” Central Station
opened a U.S. office two years ago and
is on the verge of announcing a new
distribution deal there.

Another significant force was Mush-
room Distribution Service (MDS),
which at one time handled more than
200 dance imprints. Before MDS was
folded into Festival Mushroom Records
after Mushroom founder Michael
Gudinski sold his remaining stake to
News Corp. in 1998, MDS also operat-
ed a successful label, DanceNet, devel-
oping local artists and licensing inter-
national dance product.

Today, Shock is a strong distribu-
tion player, and such companies as

Stomp and Inertia have also devel-
oped. Among the labels fomenting the
scene are Pro DJ, Volition, Vapour,
Thunk, Colossal, Marski, Creative
Vibes, and Zero Tolerance.

Williams also cites the two major
Australian retail chains, market leader
Sanity Music and HMV. “Sanity’s Dance
Arena stores helped tremendously in
awareness at retail. They are well-set
up, have live gigs and a good publicity
machine behind them, and they've
assisted the growth of that market.”
Dance makes up 20% of business in
some HMV stores, according to com-
mercial director Martin Carr.

MADISON AVENUE

Sydney-based DJ SugarRay offers a
unique perspective on the dance
scene Down Under, having emigrated
from Britain at the age of 16. He has
now spent the same amount of time
in his adopted country, where he addi-
tionally runs specialist dance retailer
Reach'n Records and a label by the
same name. “Sydney has gone
through a post-Olympic depression,
and the [goods and services tax) does-
n't help, which makes it fairly flat at
the moment,” SugarRay says. “[ feel
[that] you learn your apprenticeship
in Oz, then you have to make your
break.” SugarRay cites the experi-
ences of his ex-Sabotage club co-part-
ner DJ Phil Smart, who has exited
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Australian shores for San Francisco.

“We’ve got such a sophisticated
dance scene here in Australia, and it’s
so similar to the English scene,”
explains Myles Cooper, executive pro-
ducer and director of U.K.- and Aus-
tralia-based video/TV production com-
pany Phat Planet Films, which filmed
a documentary on Madison Avenue
during its chart rise. While he sug-
gests that Australians are “idolizing
too many of these English DJs,” he
concedes that “if you want to do well
in the U.K., you can’t do that from
Sydney—you have to go and spend
some time there.”

The highest-profile Australian DJ
residing in the U.K. is Anthony Pappa,
who emigrated from Melbourne six
years ago. “The only reason I came
here was to further my career as a DJ,”
he states. “There’s no other reason why
I'd want to leave such a great country
(as Australia).” He holds a regular slot
with UK. club giant Renaissance and
often tours abroad.

Dance culture Down Under was “a
revolution that came from the
streets,” according to Sydney produc-
er Paulmac, whose “Just the Thing”
(Eleverv/EMI) has been a local cross-
over hit. “It was made in bedroom:s,
put out through nonprofit indies
and driven by [college] radio. In
the days when rock and dance
were delineated, festivals like Big
Day Out would put DJs on its bill.
Kids wearing Soundgarden T-
shirts would check out what this
weird music was and become
hooked.” Carl Cox says, “I was
given the opportunity to truly
represent myself at this year’s Big
Day Out festival within a rock-
concert-oriented gig and venue
to boot. A lot of the rock guys had
never seen [this style of music].
A lot of the promoters said, ‘My
god’ and ‘Thank you very much’
at the end of it.”

That progress is now evident in
the growing clubbing population,
which this year has forced dance
parties out of warehouses and clubs
and into 10,000-capacity arenas. Simon
Page, CEO of Sydney’s Home super-
club, estimates that some 100,000 peo-
ple attend raves around the country
each weekend. Tours by overseas DJs
and acts, the proliferation of small
dance radio stations, and the lowering
by half of the street price of ecstasy—
the so-called “love drug” at the heart of
the contemporary global dance cul-
ture—have all had major impacts.

“We’d noted that the scene has
exploded within the last two or three
years,” offers Stuart Dashwood, Lon-
don-based head of A&R for Perfecto.
The London-based label has released a
compilation, 7he Underground Sounds
of Australia, to pay homage to the
scene Down Under. The set features
productions by DJs who supported
label head Paul Oakenfold during his
summer tour of Australia last year. In
addition, Carl Cox tailored one of his
Future Alliance of Communication
and Technology beat-mixed compila-
tion albums for Australia, too. Re-
leased by the local branch of Zomba
Records, “it was just a one-off for Aus-
tralia,” he says. “End of story. If peo-
ple in England want to buy it, they
can get it as an import.”

The arrival of global brand names

has helped boost the dance genre’s pro-
file. The U.K.'s Creamfields event has
toured this year, and Sheffield-based
club empire Gatecrasher has presented
a seven-date club tour of Australia and
New Zealand through a partnership
with Australian events coordinator
Agent Mad (Billboard, June 26). “There
are a lot more people [in the U.K.]
going to dance festivals than rock fes-
tivals,” says Simon Oates, co-founder
of Gatecrasher. “In three to four years,
it will be exactly the same in Australia.”

Last year, angered by what it saw
as a slight when the dance accolade
was not included on the ARIA music
awards’ telecast to 1.8 million people,
the dance community set up its own
awards, produced by Erin Gascoine
and screened by pay-TV Channel (V]
Australia. “It’s certainly increased a
lot of mainstream media recogni-
tion,” Gascoine says. “People recog-
nize that dance is growing faster than
rock. The important thing is that
each state has a strong scene but
there is little national interaction,
and these awards provide a nation-
wide focus for the scene.” Under new
programming head Mary Datoc, the
regular output of Channel [V] is also
recognized as reaching dance-music
fans, and labels are directing adver-
tising campaigns accordingly.

Sydney-based dance Web site In the
Mix (inthemix.com.au) provides
national coverage and claims 600,000
page impressions a week. Founder and
managing director André Lackmann
says, “What is really holding back the
scene is the lack of high-powered
dance radio stations, because the
major media is still not covering
dance music as much as it should.”
Some stations—including Sydney’s
Nova 100—are tapping into the genre,
though, while Austereo-owned outlets
are to carry a weekly national dance
show fronted by Andy Van.

“Playing dance parties is still far
more effective in breaking a dance
act than radio and TV,” contends
Anthony Colombi, A&R manager of
Global Recordings. “The majors have
yet to realize that you only release a
track as a single in Europe and the
U.K. if you're trying for a pop hit.
Otherwise, you go for club play or
getting on a compilation.”

Whatever the most effective path,
the Avalanches are treading it. Apart
from its domestic success, Since I Left
You has sold more than 180,000 units
in the UK. through European licens-
ee XL Recordings, whose A&R chief
Leo Silverman says that total far
exceeds the label’s initial target. The
band collected an accolade Nov. 8 at the
MTV Europe Music Awards in Frank-
furt, just as earlier they were dubbed
the best live act at the U.K.'s Muzik
magazine dance awards.

“None of us joined this band be-
cause we’re brilliant musicians,”
group member Darren Seltmann says.
“We all hung out and talked about
records we collected as kids, and
there’s nothing greater than going
onstage with your mates.”

Speaking to Billboard before a sold-
out performance at London’s Electric
Ballroom, co-frontman Robbie Chater
adds, “The scene at home is healthy and
organic and has a momentum of its
own. It feels like it’s on the verge of
something really big.”
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COMING MONDAY: Eclectic pop superstar Prince takes another
U-turn off the musical map with his new album, The Rainbow
Children, which is being released exclusively to members of his
NPG Music Club. Aside from a handful of guest spots from such
artists as Sly & the Family Stone bassist Larry Graham Jr. and
saxophonist Najee, all of the music on The Rainbow Children was

by Prince himself. The review of the album will appear
exclusively on Billboard.com.

Also reviewed online this week is the Victory World labe’s reggae
compilation Hey Punk...Get Riddim, featuring tracks from
Culture, Lee “Scratch” Perry, and more; and the new Pitch-A-Tent
set from indie rock act Gem, Sunglare Serenades.

News contact: Jonathan Cohen ¢ jacohen@billboard.com

No Doubt Nigns On To Perform
At Billboard Music Awards

No Doubt has been added to the list of performers at the 2001 Billboard
Music Awards, to be held Dec. 4 at the MGM Grand Garden Arena in Las
Vegas. The star-studded event will air live from 8 to 10 p.m. (ET) on the Fox
television network.

No Doubt has risen to the top of the charts over the past few years with it's )
unique rock-, pop-, and ska-infused hits. The band !ook to continue that trend

with it's new single, “Hey Baby,” which features dancehall reggae star Bounty . . .
Killer. The group’s forthcoming album, Rock Steady, hits stores in December. Billboard Music GrOUp events & hOppenlngS

No Doubt joins an already impressive list of confirmed awards-show
performers that includes Alicia Keys, ‘N Sync, Tim McGraw, and Shaggy.
Artists set to appear include Sting, Janet Jackson, R. Kelly, Ludacris,
Li" Romeo, Jennifer Lopez, P. Diddy, Pink, Godsmack, Creed, Lifehouse,

S St e bt Billboard.com Honored For
presenters, and other participants will be announced soon. R 01 e l n S ep t. 1 1 F“n d['ai S i n g

Now in its 12th year, the Billboard Music Awards will bring together today's

hottest stars, top figures from the music industry, and dedicated fans to Billboard.com, the online home of Billboard magazine, has been honored
with the Salvation Army'’s Internet Crisis Volunteer Award for its participation

honor the year’s top artists and songs. Winners are determined on the basis ; L ; . !
f Bilboards year-end charts of sales and radio airlay data in fundraising efforts for the survivors of the Sept. 11 terrorist attacks in

. y U227 ' New York and Washington, D.C.

For more information on the 2001 Billboard Music Awards, call Since the attacks, Bi!lboard.com and its sisFer VNU eMedia siFes have

646-654-4600, or email billboardawards@vnuinc.com. Tickets are available served almost 15 milion ads from the Salvation Army, the American Red

for purchase by calling the MGM Grand at 800-929-1111 Cross, and the United Way. Billboard.com alone served more than

5 million Red Cross banners. Commissioner John Brady, national
commander of the Salvation Army, informed Billboard.com of the honor,
citing the Web site’s “generous act of hosting our donation banners.”

“All of us at Billboard.com were pleased to be able to play some small part
in the heroic efforts that followed the horrible acts of Sept. 11,” says
upcoming events Ken Schiager, editorial director of

Billboard/Airplay Monitor Radio Seminar & Awards thg site. “Our offices are barely a
Eden Roc Resort + Miami Beach « March 14-16, 2002 mile_from .the trade center. 'The
Billboard Latin Music Conference & Awards atiack and its aftermath truly hit us

Eden Roc Resort + Miami Beach * May 7-9, 2002 close to home.”
Billboard R&B Hip Hop Conference & Awards
Eden Roc Resort « Miami Seach * August 7-9, 2002
for more info: Michele Jacangelo 646.654.4660
bbevents@billboard.com
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Volunteers for America, a mammoth set of benefit concerts
that took place in Atlanta and Dallas, aimed to aid a nation
wounded by the tragic events of Sept. 11, with proceeds
going to the Red Cross, New York Firefighters & Police, and
victims’ families. Among those participating were a score
of legendary rockers, including members of Styx, REO
Speedwagon, Bad Company, Journey, Lynyrd Skynyrd,
Kansas, Eddie Money, Survivor, John Waite, and EdgarWin-
ter. Above is a stage full of performers at the HiFi Buys
Amphitheatre in Atlanta.

ﬁB

Hans ros America

Claire Care

The Lili Claire Foundation recently hosted the fourth annu-
al“Celebrating Our Difference by Making a Difference” ben-
efit dinner at the Beverly Hills Hotel in Los Angeles. Friends
star Matthew Perry hosted the event and greeted more than
700 guests, with $250,000 being raised to provide medical
and social services to people living with neurogenic disabil-
ities, such as Williams Syndrome. A portion of the proceeds
also goes toward scholarships to help affected children and
adults attend a special music camp. Musicai guests includ-
ed Deana Carter, Dave Koz, Graham Nash, and Sixpence
None the Richer. Shown at the event are, from left, honoree
Bill Silva, who received the Music of the Heart Award, and
Jongtime supporters Pat Benatar and husband Neil Giraldo.

€

ilsons Pick It

Beach Boy Brian Wilson, daughters Carnie and Wendy Wil-
son, Timothy B. Schmidt and Joe Walsh from the Eagles, and
Robert Lamm of Chicago were amorg the performers at
the Fourth Annual Carl Wilson Benefit concert at the EI Rey
Theater in Los Angeles. The Carl Wiison Foundation—
launched in honor of the late Beach Boy, who succumbed
to cancer in 1988—supports research and assists cancer
victims. To date, the charity has raised more than $150,000.
At the mike for the event are, from left, Camie Wilson, Brian
Wilson, and Wendy Wilson.
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ime Out: Frankie Blue

s VP of operations and pro-
gramming for Clear Chan-
nel’s rhythmic top 40
WKTU New York—a consis-
tent ratings winner and one of the
most influential top 40 outlets in
the nation—Frankie Blue is
accustomed to being in the win-
ner’s circle.
So perhaps it was just good
horse sense when his

also serves as operations manager
for WTJM (Jammin 105) New
York. “We've been with the horse
since conception, and it’s a joy to
go up there and see how she’s
doing, knowing that one day, she
will be racing and we'll all be
dressed up watching her crossing
the finish line first.”

The horse’s father was a mil-
lion-dollar prize-winner,

friend Sam Stathis, the
owner of Celebrity
Farms in Goshen, N.Y.,
an hour north of New
York City, named a filly
after the influential pro-
grammer.

Celebrity Blue, just
now a yearling, is des-
tined to be a “trotter,”
which is a horse bred
specifically to harness
race. For Blue—the hu-
man one—she’s also a
hobby, an investment,
and, it seems, practically
a member of the family.

The Beat of

so the lineage has histo-
ry: “In other words, [
didn’t get a Burger King
horse,” Blue muses.
“This horse is in the
hands of greatness. I feel
confident.”

Celebrity Blue will
begin training in the
coming months and
should be primed to race
before the end of 2002.
And even if she doesn’t
win her first wagers,
Blue isn’t concerned
about his investment.
He says that an em-

’
York

“This is not a lifetime love of
mine,” Blue says. “I just started
spending a lot of weekends in the
country with my family and Sam
kept growing his estate. ['ve spent
enough dollars betting on horses
that are now running around Cen-
tral Park. I figured | might as well
step it up and stick with quality.

“Now I look at it as an honor, as

entertainment, and at Celebrity
Qlue as a child,” adds Blue, who

bryo—implanted in another
mare—could draw between
$50.000 and $100,000. simply
because of his animal’s blue-
ribbon blood.

That’s certainly nothing to
sneeze at—for the most part, any-
way. “You know what?” Blue says.
“I'm highly allergic to horses.
Whenever [ go up there, | have to
heavily medicate myself.”
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C‘ROCK N ROLL BOND’ by matt Gattney

Across
1 Picket line crosser
5 Susanna Hoffs or
Debbi Peterson

11 Bill Berry left them

14 Chicago's “What
__ CanlSay”

15 Rapper sued by
his mother

16 __Peron
{Madonna
movie role)

17 Wrestling needs

| 18 "Goldeneye” singer
20“.dotor___
speck?”(They
Might Be
Giants lyric)

22 ___ Alcindor
{Kareem Abdul-
Jabbar's
former name)

| 23 Macy Gray’s break-
through single

24 “For Your Eyes

| Only” singer
28 B-F chain
| 29 Jose Feliciano tune
| 33 “Moonraker”
singer
37 Linda Ronstadt's
| “___BabyBaby”

39 |da. neighbor

40 One-name woman
who released

| “Helio” and
“Haunted”

| 41 “Live And Let
Die” singer

48 Cooks a la
Peter Gabriel?

] 49 Madonna book

50 “Licence to
Kill” singer

57 Dream’s “This ___"

60 "___ the Walrus”

61 “You know they are
___" (grammati-

cally incorrect
Doors line)

62 “Tomorrow Never
Dies” singer

66 Duane or Nelson
in music

67 Part of Wayne
Newton’s town

68 “And my love is an
anchor __ you”
(CSNY line from
“Southern Cross”)

69 “The same as
mentioned,”
in footnotes

70 “The Living Day-
lights” singers

71 Is rude to, in rap

72 NASDAQ cousin

Down
1 Highway rumblers
2 Strummer
and crew
3 Santana's “___
Years Go By”
4 Get down on
bended knee
5___onlJaz
(cable station)
6 Missby ___
7 Common apart-
ment number
8 Chews on bones
9 The Cars’“___the
Good Times Roll”
10 Bird refated to
the cassowary
11 “La Vie Boheme”
musical
12 The Buzzcocks’
“___Fallen
In Love?”
13 She was proud
for CCR
19 Plays the triangle
21 Queen’s “You _"
25 ___ Lingus (U2's

favorite airline?)

26 Bar bill

27 “Put __

Happy Face”

30 Cabie sports award

31 Kate Bush's
zodiac sign

32 Popeye’s yes

33 Andrew of “Mel-
rose Place”

34 Tone-____

35 Gloria Steinem
cause

36 Tom Petty's *___
So Bad”

37 Photo-___

38 Grain some cereals
are made from
42 Biergarten choice

43 49 years from now

44 USA battler, once

45 “Naughty,
naughty!”

46 Band for whom
Uwe Fahrenkrog-
Peterson plays
keyboards

47 Start of a Liz
Phair album

51 Chops food up

52 Football
measurement

53 Gave a smack

54 Way too happy

55 The lower world

56 “Give it a shot!”

§7 Madonna's
was bonita

58 Former Teheran
big shot

59 Arizona city

63 Pay stub abbr.

64 Cards in a deck,
one way

65 Rock refrain utter-
ances, often

The solution to this week's puzzie can be found on page 52.

RIM SHOTS

by Mark Parisi

THE CLARITY ON TH15
REMBSTERED DVD 15 ONREAL !
I CAN HEAR THE DRUMMER'S
LWER DECOMPOSING...
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D\
Pl
Fe!

92

www.billboard.com

BILLBOARD NOVEMBER 24, 2001



Turn up the volume of streaming video and all of your rich content
with Global Crossing. Our fast, secure, seamless global network
transmits data at speeds that practically break the sound barrier.
With world-class IP+Optical, SONET and DWDM technologies from
Cisco Systems®

As a truly integrated solutions provider, we'll link the industry via
our worldwide Media and Entertainment Extranet. Create, collaborate
on and distribute rich content with unheard of ease. Transmit
broadcast-quality video, CD-quality audio and live-event broadcasting
louder and clearer than ever.

With core service protocol platforms built directly over a globally
deployed DWDM fiber-based network, tiered multiplexing is eliminated
and network performance improves dramatically. The platform is made
for rapid scalability and has the “ready now” bandwidth to meet rich
content demands. And with our Wavelength services, huge amounts
of data can be transmitted at high speeds virtually anywhere. It's a
world-class backbone in place and ready for your industry.

So when it comes to changing the way media, entertainment and
advertising companies communicate, collaborate and connect,
go to the network that says it loud and clear. Go to Globa! Crossing.

% Global Crossing®

GLOBAL NETWORK GLOBAL SERVICE GLOBAL SOLUTIONS

www.globalcrossing.com
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GET READY/FOR MORE CHART-TOPPING HITS
FROM TODAY'S FAVORITE ARTISTS!!

T -

DESTINY'S CHILD e BOOTYLICIOUS
*NSYNC « POP
JENNIFER LOPEZ ¢ I'M REAL
JOE reaturng MYSTIKAL e STUTTER (DOUBLE TAKE REMIX
JANET JACKSON = SOMEONE TO CALL MY LOVER
CHRISTINA MILIAN * AM TO PM
JESSICA SIMPSON e ALITTLE BIT
MANDY MOORE ¢ CRUSH
AALIYAH ¢ ROCK THE BOAT
USHER ¢ UGOT IT BAD
BACKSTREET BOYS ® MORE THAN THAT
GORILLAZ e CLINT EASTWOOD
WISEGUYS = START THE COMMOTION
JIVEjones * ME, MYSELF & |
SMASH MOUTH » I'M A BELIEVER
SUM 41 « FATLIP
blink-182  THE ROCK SHOW
FUEL e BAD DAY
3 DOORS DOWN e BE LIKE THAT
U2 * WALK ON

4\ , =00 * MASSIVE TELEVISION ADVERTISING CAMPAIGN
=) § N PLACE TO RUN THROUGHOUT THE WINTER
AND INTO EARLY 2002!

% EXTENSIVE AWARENESS CAMPAIGNS UNDERWAY
WITH RETAIL, PRESS AND RADIO!

% COMPREHENSIVE NEW MEDIA EXPOSURE CAMPAIGN!

% NOW FAN CLUB IN PLACE AT
WWW.NOWTHATSMUSIC.COM!

World Radio History






