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Korn’s New ‘Untouchables’

Immortal/Epic Opus Reaches Stores In June

BY LARRY FLICK
NEW YORK—Jonathan Davis is not
shy in sharing his opinion of Korn’s
fiftth Immortal/Epic opus, Untouch-
ables (June 11).

“It’s our masterpiece,” the band’s
frontman says with pride. “It’s more
than just a progression from our last

album. It’s the absolute best work
we're capable of right now. We've
poured everything we have into
these songs.”

The element that sets { ntouchables
apart from Korn's 1999 disc Issues is
that everything is bigger and heavier

(Continued on page 68)

BY LEILA COBO

MIAMI—Last February, the Gram-
my Awards featured one Latin per-
former—Spanish superstar Alejan-

awards—singing alongside Des-
tiny’s Child. The overtly commer-
cial slant of this pairing perhaps
obliterated Sanz’s true colors.

Latin Singer/Songwriters Heat Up

dro Sanz, winner of m siderations. But the
four Latin Grammy fact that Sanz has

He is a singer/songwriter in the
purest sense of the word; a trouba-
dour driven far more by his interi-
or musings than commercial con-

finally achieved commercial success
in the U.S. underlies the growing
interest here for one of the most

(Continued on page 54)

MCA's Res Hits No. 1
With ‘How 1 Do’ Album

SEE PAGE 59
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Punk State Of Mind Prevails

New Generations Discover Music’s Ingrained Independent Spirit

BY CHRIS MORRIS

1.OS ANGELES—The memorable 1984 documentary
about a tragicomic U.S. tour by the Southern Cali-
fornia bands Youth Brigade and Social Distortion

Idaho Center Amphitheatre in Nampa, Idaho. The
major draws of the omni-genre festival this year
include top punk mainstays Bad Religion, NOFX,
and England’s groundbreaking the Damned: such

coined a definition for punk rock in its
title: Another State of Mind.

That state of mind has remained a
remarkably resilient and culturally

well-traveled units as No Use for a Name
and Guttermouth; and up-and-coming
groups like Tiger Army, Pistol Grip, Anti-
Flag, and the Unseen. Past years have

ingrained one, in spite of punk’s virtual
disappearance from the main-
stream musical landscape.
Unlike rap—a genre that sprang
up in the late '70s, just as punk
was writhing to life in the U.S. and
the U.K.—punk has made only
sporadic dents in the national
charts, and then only in its most

B SUBCITYCZ

commercially palatable forms.
While contemporary rap acts still
routinely deliver No. 1 albums,
multi-platinum punk-derived hits
like Nirvana’s Nevermind (1991)
‘ and /n Utero (1993), the Off-
| spring’s Smash (1994), and Green
Day's Dookie (1994) have been few

featured old-school heroes Suicidal Ten-
dencies and Social Distortion,
long-running acts like Rancid
and Pennywise, and such relative
newcomers as AFIL.

Interest in contemporary punk
bands has maintained a concur-
rent interest in punk’s back cata-
log. Figures for albums released
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before SoundScan began tracking
album sales in 1991 indicate an
ongoing demand for old titles and
do not reflect sales at non-Sound-
Scan stores, which punk rock
observers say account for a large
percentage of the take.

and far between in recent years.
But the rebellious spirit of punk has been
. self-maintained during the course of more
than two decades, thanks in large measure
| to its do-it-yourself philosophical roots, its

For instance, Fugazi’s 1990 Dischord
release 13 Songs has sold more than
150,000 units to date, according to Sound-
Scan. Energy, the 1989 Lookout! album by
Operation Ivy—the San Francisco band that

independent economic approach, and its
ongoing appeal to new g&neratlons of teen listeners.
| For proof of the music’s continuing vitality and
‘ its commercial viability, one need look no further

than the lineup of this year’s Vans Warped tour,
| which kicks off its summer-long run June 21 at the

included future members of Rancid—has
shifted 332,000 units. And Pennywise’s eponymous
1991 Epitaph bow has moved 250,000 units.

The biggest punk acts have commanded imposing
numbers on new releases out of the box—and, again,
(Continued on page 67)
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ASCAP Latin
Heritage Award
Gilberto Santa Rosa

SUPERCANCION DEL ANO

"Abrazame Muy Fuerte"
compositor:

Alberto Aguilera Valadez
editoras: Alma Musical

BMG Songs, Inc.

Salsa

CANCION DEL ANO
"Pero No Me Ama"
compositor:

Rafael Monclova de Jesis
editora:

La Editora De Miisica PMC

CANCIONES GANADORAS
"Comerte A Besos"
compositores: Sergio George
Jorge Luis Piloto
editoras: Piloto Music Publisher
Sir George Music
WB Music Corp.

Compositores Del Ano
Omar Alfanno
Joan Sebastian

""Como Se Lo Explico Al Corazon"
compositor: Hector Rivera
editora: Negrele Music

"Con Cada Beso"
compositor: Fernando Osorio
editoras: Osorio Music

WB Music Corp.

"Me Da Lo Mismo"

compositor: Omar Alfanno
editoras:

EMOA Music Publishing
Sony/ATV Music Publishing LLC

"Me Liberé"
compositor: Julio Castro
editora: Cartagena Enterprises

"Mi Primer Amor"’
compositor: William Duvall
editora: Caribbean Waves Music

"Muero”

compositores: Armando Larrinaga
Teresita Mora Arriaga

editoras:

Larrinaga Music Publishing
Universal Music Publishing Group

"Por Amarte Asi"

compositores: Alejandro Montalban

Eduardo Reyes
editora: WB Music Corp.

"Pueden Decir"”

compositor: Omar Alfanno
editoras:

EMOA Music Publishing
Sony/ATV Music Publishing LLC

"Quiero"
compositores:
Ray Contreras
James Nicholas Greco
editoras: Jimmy G’s Publishing
Maha Gita Music
WB Music Corp.

Editora Del Ano
WB Music Corp.

"Yo Si Me Enamoré”

compositor: Alejandro Jaen (SGAE)

editora: Nueva Ventura Music
Regional Mexicano

CANCION DEL ANO
"Despreciado"

compositor:

Jesis Navarrete Urena (SACM)
editora: Vander Music

CANCIONES GANADORAS
"Amorcito Mio"

compositor: Joan Sebastian
editora: Vander Music

"Cada Vez Te Extrano Mas"
compositor: Miguel Luna
editora: Pacific Latin Copyright

"Disculpe Usted’
compositor:

Felipe Segundo Martinez Escamilla

editora: Huina Publishing




Congratulations 2002 El Premio ASCAP AWARD WINNERS

"La Calandria"

compositor:

Manuel Hernandez Ramos (SACM)
editora: Vander Music

"Me Vas A Extranar”
compositor:

Enrique "Fato"” Guzman (SACM)
editora: Vander Music

"No Me Conoces Ain"
compositores:
Flor lvonne Quezada Lozano (SACM)

Grupo Independiente del Ano:
Skapulario

Merengue

CANCION DEL ANO

"Como Olvidar"”
compositores: Gustavo Arenas
Jorge Luis Piloto
editoras: Arena Fina Publishing
Lanfranco Music
peermusic

Alan Alexander Trigo Coca (SACM) CANCIONES GANADORAS

editora: Edimonsa Corp.

"Por Amar Asi"

compositor:

Juan Francisco Rodriguez Del Bosque
editora: WB Music Corp.

"Sera Porque Te Amo"”
compositores:

Eduardo Franco Da Silva (SADAIC)
Rosario Pedro Luis Lo Forte (SADAIC)
editora: BMG Songs, Inc.

"Te Soné”
compositor: Javier Zazueta Laranaga
editora: Teocal Music

“Un'idiota"”
compositor: Joan Sebastian
editora: Vander Music

“Un Sueno”
compositor: Gustavo Avigliano

editora: Fonomax Music Publishing

Rock

CANCION DEL ANO
"Para No Verte Mas"
compositores:

Guillermo Novellis (SADAIC)
Pablo Tisera (SADAIC)
editora: WB Music Corp.

CANCIONES GANADORAS
"Dame Lo Que Quieras'
compositores: Mark Kilpatrick
John Lengel 1l
editora: No Little Fish Music

"De Verdad"
compositores: Steve Mandile
Jodi Marr
editoras: Lazy Jo Music
WB Music Corp.

"De Vuelta Y Vuelta”
compositor: Pau Dones Cirera (SGAE)
editora: WB Music Corp.

"Mentira"
compositor: Alberto Cuevas (SGAE)

"Caracolito"
compositor: Oscar Serrano
editora: Qué Loco Publishing

"Corazon De Mujer"
compositores: Gustavo Arenas
Alejandro Jaen (SGAE)

José Luis Morin

editora: Nueva Ventura Music

"La Noche"

compositor:

Alvaro José Arroyo (SAYCO)
editora: Edimiisica USA

"Tu Eres Ajena”
compositor: Alejandro Montero
editora: Juan & Nelson Publishing

"Voy A Quitarme EIl Anillo"
compositores: Rafael Ferro (SGAE)
Roberto Livi
editoras: 2000 Amor Music
Rafa Music

"Wow Flash!"
compositor: Rodolfo Barrera
editora: Lida Socapi Music Publishing

Pop/Balada

CANCION DEL ANO
"La Bomba"
compositor:
Fabio Zambrana Marchetti
editora: Sony/ATV
Music Publishing LLC

CANCIONES GANADORAS

"Azal"”

compositor: Gustavo Santander

editoras: Famous Music Corporation
Santander Melodies

"Bésame"’
compositor: Ricardo Montaner (SGAE)
editoras: EMI April Music

Hecho A Mano Editores

"Candela"

compositores: Erika Ender
Donato Poveda

editora: peermusic

woria

"Como Olvidar"

compositores: Gustavo Arenas
Jorge Luis Piloto

editoras:

Arena Fina Publishing

Lanfranco Music

peermusic

"Como Se Cura Una Herida"
compositores: Rudy Pérez

Jorge Luis Piloto
editoras:
Adam Rhodes Music
Lanfranco Music
Rubet Music Publishing
Universal Music Publishing Group

"Con Cada Beso"
compositor: Fernando Osorio
editoras: Osorio Music

WB Music Corp.

""Cuando Seas Mia"

(Miss Me So Bad)

compositores: Omar Alfanno
Yoel Henriquez
Diane Warren

editora: Realsongs

"Infiel"”

compositor:

Victor Yunes Castillo {SADAIC)
editora: EMI April Music

"Por Amarte Asi

compositores: Alejandro Montalban

Eduardo Reyes
editora: WB Music Corp.

"Pueden Decir"

compositor: Omar Ailfanno
editoras:

EMOA Music Publishing
Sony/ATV Music Publishing LLC

"Te Quise Olvidar"
compositor: Carlos Baute (SGAE)
editora: EMI April Music

"Tu Recuerdo’’

compositor: Viadimir Dotel

editoras: BMG Songs, Inc.
Vlaices Publishing

DL |+
A passion for the rhythm.

A love of evocative languaée.

An ability to bring audiences
to their feet. ASCAP is pleased

~ to honor the creators of today's

most innovative Latin Music.

We are honored to call you

“members. Congratulations.

The

WWW.AsCcap.com

MARILYN BERGMAN | PRESIDENT
& CHAIRMAN OF THE BOARD
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CCE Restructures Management

BY RAY WADDELL

NASHVILLE—Clear Channel Enter-
tainment (CCE) chairman/CEQO Brian
Becker has confirmed a restructuring
of the music-division management
team, but he remains vague as to why it
took place.

As expected, Don Law and Dave
Lucas will succeed former CCE music
division co-CEOs Rodney Eckerman
and Irv Zuckerman, who stepped down
suddenly last month in an unanticipat-
ed move by the concert industry giant
(Billboard Bulletin, April 15).

Law will be chairman/co-CEOQ of
CCE’s music division, based primarily
in Boston but logging substantial time
in New York. Lucas will be president/
co-CEO of the division, splitting time
between Los Angeles and his home base
of Indianapolis.

It is believed that both Zuckerman
and Eckerman will continue to work
with CCE in some capacity, a detail that
is currently being finalized.

Rather than a reaction to financial
performance and/or increased govern-
ment scrutiny of CCE—as has been spec-
ulated in other media and within the
industry—the move is simply a corpo-
rate realignment, according to Becker.

“Anything that has been said about
[this move] is untrue other than this:
We have realigned the management of
the company to better direct our
resources within the strategy and
vision [of CCE| for the next five years,”
Becker tells Billboard. “We made the
change because we have a strategy to
bring all of our resources together [in
order] to bring the greatest value to
artists and audiences, and we think Don
[Law] and Dave [Lucas] are the best
guys to do that.”

And why now? “You make changes
when you are ready, and we were ready.”

As for CCE’s financial performance,
Becker says, “Last year, within the con-
text of a dramatic economic downturn
and the events of Sept. 11, we feel we per-
formed well. We gained market share,
made the transition from an aggregator
to an operator, and produced 30 top tours.
Until Sept. 11, we were holding our own,
even with the economic downturn.”

SEEKING FAIRNESS IN MUSIC RETAILING
[ write this letter to represent our 11-
store chain of record stores and also as
president of Music Monitor Network, a
group of independent owners comprising
110 stores. Competition doesn’t bother
me. I've seen it come and go over my 40
years in this business. E.J. Korvette, the
Wall, and many more were all fair com-
petitors. But we independent dealers are
facing unfair competition, where mass
merchandisers are receiving preferential
treatment with extra songs on CDs’ early
releases, exclusive CDs, and more. We
also know that when public companies
run out of new stores to open, they usu-
ally falter because of stockholders who
demand more return on their invest-

‘We have realigned the
management of the
company to better
direct our resources
within the strategy
and vision [of CCE]
for the next five years.’

—BRIAN BECKER, CCE

Eckerman and Zuckerman were key
players in the shift from the Robert
Sillerman promoter consolidation ma-
chine SFX Entertainment to the cre-
ation of CCE, following SFX’s $4 bil-
lion acquisition by radio conglomerate
Clear Channel Worldwide. Zuckerman
came to CCE when his St. Louis pro-
motion firm, Contemporary Produc-
tions, was acquired by SFX; Eckerman
joined when SFX acquired Houston-
based PACE Entertainment.

GOING FORWARD

Before joining SFX, Lucas and Law
were with Sunshine Promotions in
Indianapolis and Don Law Presents in
Boston, respectively. Both were re-
gional presidents for CCE prior to
being promoted.

This new shift at the top of CCE’s
behemoth music division amounts to
changing rather large norses mid-race,

ments. All we are asking is to keep it fair,
and we will most likely succeed.

Joe Nardone Sr.

Gallery of Sound

Wilkes-Barre, Pa.

STARDUST MELODIES AND MEMORIES

Reading Timothy White’s knowing piece
[“Hoagy Carmichael’s Heart-Felt Star Dust,”
Music to My Ears, Billboard] in the Feb. 16
issue, I was taken back to the only time I ever
met Hoagy Carmichael. In 1957-58,  was a
junior producer/head writer of the Patti Page
CBS-TV variety show, The Big Record. One
afternoon, I found myself in the control booth
of the CBS Theater on 53rd Street and
Broadway with the talented Mr. C. I couldn’t
help but notice my guest staring at the clock

as the concert industry is currently
entering by far its busiest phase of the
year. That’s not a problem, according to
Becker. “We go 80 hours a week June
through December.”

Law adds, “I don’t think you’ll see
any dramatic changes for us. We’re in
the midst of our season, and we’ll be
trying to execute well, expecting to
implement new ideas over time. We will
mostly focus on the fundamentals of
what we do.”

Despite an overall industry downturn
in touring dollars and activity so far
this year, Law says he thinks that 2002
will be a “very strong year, an up year
for us. All indications are positive.”

Becker agrees. “Keep in mind that
the live music business is tied to the
record business—that’s our R&D for
developing artists,” he says. “We can
bring many different assets and opera-
tions to this business that will give
both patrons and artists different ways
to deliver their message and interact. I
do think that music has never been
more popular, but that is being indi-
cated by downloading rather than mov-
ing CDs. Once that paradigm is figured
out, I think we’'ll see a windfall.”

Law adds that an apparent leveling
off in ticket prices is a good thing.
“Lower ticket prices improve our busi-
ness substantially,” Law says. And to
those who contend that CCE and its
hefty guarantees to artists are largely
responsible for higher ticket prices,
Law responds, “If you look at the per-
centage of revenues going to the art-
ists, quite the reverse is true. The artist
drives that equation.”

Meanwhile, one top industry player
says it makes little difference to the tour-
ing business at large who the CCE music
division co-CEQs are and points out that
CCE Touring president Arthur Fogel and
the CCE Toronto office—formerly TNA—
have the most clout within the company.
“Toronto is the cache of Clear Channel.
They brought in U2; the Stones; Madon-
na; Alicia Keys; Crosby, Stills, Nash &
Young; Marc Anthony; Rush,” says the
source, who wishes to stay anonymous.
“Toronto is Elvis, and the rest of the com-
pany is the Jordanaires.”

and asked if he had an appointment else-
where. | was not prepared for his answer; nor
did I know that he and Ruth Carmichael had
divorced just two years before, or the proba-
ble reason why. Hoagy told me about a beau-
tiful young woman with whom he'd been in
love for some time and how he hated himself
for not having married her. I asked why he
still couldn’t arrange it. He said it was impos-
sible now, because at that moment she was
being wed to another man. He watched the
clock, occasionally announcing tensely the
probable timing of the distant ritual, until he
exploded: “Damn, now she’s gone for good!”
Now that I've seen your article, it puts that
dramatic occasion into perspective.
Ervin Drake
Great Neck, N.Y.

Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of
Billboard or its management. Letters should be submitted to the Letters Editor, Billboard, 770 Broadway, New York, N.Y. 10003.
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THE ROCK ERA: The latest 11 albums to peak at No. 2 on the Top
Soundtracks chart all have something in common: They were stung
by the Grammy Award-winning O Brother, Where Art Thou? (Lost
Highway/Mercury), which kept soundtracks to box-office smashes
like Shrek, Harry Potter und the Sorcerer’s Stone, and The Lord of
the Rings: The Fellowship of the Ring from reaching pole position.

But the curse is broken this issue, as The Scorpion King (Uni-
versal) becomes the first soundtrack to push O Brother out of the
No. 1 position since the issue of Oct. 13, 2001, when Glitter com-
pleted its three-week grip on the top spot.

While Dwayne “the Rock” Johnson dominated movie box-office
figures with The Scorpion King, it looked as though the soundtrack
was going to have to settle for runner-up status. The album debuted
at No. 2 the issuie of April 13 and remained in second place for three
consecutive weeks. But with O Brother falling to No. 2 after 33 non-
consecutive weeks at No. 1, Scorpion avoids the fate suffered by
Blade I, Resident Evil, Queen of the Damned, | Am Sam, State
Property, How High, The Wash, On the Line, and the three above-
named runners-up.

The Soundtracks chart was introduced in the issue of Billboard
dated June 30, 2001, and the first album to head the list was Moulin
Rouge. The O Brother soundtrack came in second on that initial chart.
The only other albums to achieve No. 1 status aside from O Brother,
Glitter, and The Scorpion King are The Fast and the Furious, Rush

I by Fred Bronson

Hour 2, and American Pie 2. The question that remains is how The
Scorpion King will handle his greatest foe: the soundtrack to Spider-
Man (Columbia/Roadrunner/Island Def Jamv/Sony Music Soundtrax).

I’'VE GOTTA CROW: An absence of almost 21/ years has apparently
made us even fonder of Sheryl Crow. She achieves the highest
peak position of her career on The Billboard 200 with the No. 2
opening of C'mon, C'mon (A&M/Interscope) (see Over the Counter,
page 55). Previously, Crow’s high mark on the chart was the No.
3 peak in 1995 of her first album to appear on the survey, Tuesday
Night Music Club. Her eponymously titled follow-up topped out at
No. 6 in 1996. Two years later, The Globe Sessions found its way
to No. 5. In 1999, Sheryl Crow and Friends: Live From Central
Park faltered at No. 107.

ROY TO THE WORLD: More than 13 years after his death, Roy Orbi-
son remains a legend. A collection of 20 Golden Hits (TVT) enters
Top Country Albums at No. 69. It’s the fourth greatest-hits collec-
tion to appear on this tally. Although he charted as early as 1956 on
the Best Sellers in Stores chart with “Ooby Dooby,” Orbison didn’t
debut on the country albums chart until 1983, when The All-Time
Greatest Hits of Roy Orbison peaked at No. 23.

More Fred Bronson each week at www.billboard.com.
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Media/Music Behemoths End First Qtr. On Shaky Ground

BY MATTHEW BENZ

NEW YORK—Vivendi Universal
and AOL Time Warner, two major
music and media companies work-
ing to improve performance and
repair their image with investors
(Billboard, April 27), reported
first-quarter financial information
Wednesday (24). While the num-
bers shed some light on key issues,
important questions still loom for
each firm.

Overshadowing Vivendi’s num-
bers was the company’s annual
shareholder meeting, held that day
in Paris. A company board member
expressed the board’s support for
chairman/CEO Jean-Marie Messier,
who has come under fire for what
some call an unfocused strategic
vision and, more recently, his deci-
sion to axe Pierre Lescure, the pop-
ular head of its money-losing Canal
Plus pay-TV unit. Some still spec-
ulate that Messier may see his
power reduced.

Enduring regular boos and jeers
from the crowd of shareholders,

“ ' IinThe News

* Nashville-based management/
marketing firm Creative Trust is
moving from a solely owned cor-
poration to a corporate partner-
ship. Founder/president Dan
Raines awarded stock to long-
time employees J. David Huffman
and Jeanie Kaserman, making
them partners. Huffman has
been upped from senior VP of
management operations to COO.
Kaserman continues as VP of
finance and business affairs.
Launched in 1989, Creative
Trust’s clients include Steven
Curtis Chapman, Mark Schultz,
and Third Day. The company also
has a record label, Creative Trust
Workshop, which bowed in April.

e Twenty members of the House
of Representatives have signed a
letter to the Librarian of Con-
gress opposing rates suggested by
the Copyright Arbitration Royal-
ty Panel earlier this year (Bill-
board, March 2). The lawmakers,
including Reps. Jay Inslee, D-
Wash., and Rick Boucher, D-Va.,
claim the proposed royalty rate
for Webcasters for transmissions
on the Internet will “stifle an
inchoate industry.” They note
that the suggested rate of 0.14
cents per streamed song is twice
what traditional radio stations
would pay to simulcast their con-
tent online. The legislators be-
lieve royalties should be based on
a percentage-of-revenue formu-
la. The librarian, who oversees
the Copyright Office, is sched-
uled to rule in May.

Messier vowed to cut the debt the
company has incurred from its
many acquisitions. He said a high
priority was to develop synergies
among its music, film, TV, and
Internet units, though he offered
few specifics.
Meanwhile,

Vivendi’s media and communica-
tions businesses reported an oper-
ating profit of 436 million euros
($389.3 million), up 27.1% from the
same period last year. Revenue rose
12.2% to 7.11 billion euros ($6.35
billion). Vivendi’s telecommunica-
tions business ac-

shareholders voted

counted for 94.2%

down a proposed
stock-option plan,

AOL Time Warner

of the operating
income and 30.7%

which Messier said
was needed to re-

of revenue.
Universal Music

tain top executives
and thus would be put before
shareholders again.

Even as Messier argued for his
vision of Vivendi as a cohesive
media company, he said that for
now, it does not have any plans to
divest itself of its stake in Vivendi
Environment, the utility company
from which Vivendi derives half of
its revenue.

Group (UMG) saw
operating income fall 60.9% to 27
million euros ($24.1 million), as
revenue fell 5.7% to 1.364 billion
euros ($1.22 billion). UMG said its
release schedule is weighted to-
ward the second half of the year,
adding that its market share held
steady amid a sluggish worldwide
music market.
Back in New York, AOL Time War-

Michael W. Smith, Third
Day Fly High At Doves

BY DEBORAH EVANS PRICE
NASHVILLE—Michael W. Smith,
Third Day, and Toby McKeehan were
the big winners at the Gospel Music
Assn.’s (GMA) 33rd annual Dove
Awards, held April 25 at the Grand Ole
Opry House. Smith won six Doves,
including artist of the year—an honor
he also collected in 1999. He also won
praise-and-worship album of the year
for his Reunion album Worship and
best instrumental album for Freedom.
Georgia rockers Third Day picked up
five Doves, including a second consec-
utive group of the year award. Its cur-
rent project, Come
Together, was
named best rock
album, and the title |
track won best
rock recorded song
of the year. Third
Day lead vocalist
Mac Powell was
named male vocal-
ist of the year.
Powell says, “It’s
such an honor, be-
cause these are
our peers voting for these awards.
These aren’t people who don’t know
who we are and are just randomly
selecting a name they’ve heard.”
McKeehan (of the trio dc Talk) won
five Doves, among them his first for
producer of the year. Each dc Talk
member released a solo album last
year. McKeehan's solo effort, Momen-
tum, was recognized in the rap/hip-
hop/dance album category, while the
single “Somebody’s Watching Me”
won in the rap/hip-hop/dance record-
ed song category.
It was a big night for first-time Dove
nominees MercyMe. “I Can Only Imag-
ine,” written by the group’s Bart Mil-

lard, won song of the year and best
pop/contemporary recorded song. Mil-
lard was named songwriter of the year.
He says, “MercyMe has been writing
songs to glorify God for the past eight
years, and to be recognized by our
peers for doing so is a huge honor.”

Last year’s songwriter of the year,
Nicole C. Mullen, won for best female
vocalist. Her clip for “Call on Jesus” was
named best short-form video. Female
trio ZOEgirl won new artist of the year.
Curb Records trio Selah won Doves in
the inspirational album category for
Press On and in the traditional gospel
recorded song cate-
gory for “Hold On.”
Steven Curtis
Chapman won the
pop/contemporary
album accolade for
Declaration.

The Dove Awards
aired live on PAX-
TV. Many of the 42
categories were
| presented prior to
' the PAX broadcast

via a pre-show on
Family Net. (For a complete list of
winners, visit doveawards.com.)

The Dove Awards conclude the
GMA’s annual Gospel Music Week
convention. Earlier in the week, the
GMA presented several special
awards. The Impact Award went to
Chordant Distribution. The Christ-
ian Booksellers Assn. received the
Lifetime Achievement Award. Come-
dian Jeff Allen received the Grady
Nutt Humor Award. British worship
leader Matt Redman received the
International Award. The Scott
Campbell Radio Award went to
Wayne Pederson. The Rob Gregory
Award winner was Bob Augsburgs.

ner reported a record net loss of
$54.2 billion, or $12.25 per share, as
it took a $54.2-billion non-cash
charge to reflect declines in the
value of acquired assets—mostly
those from the merger of AOL and
Time Warner. It had a net loss one
year ago of $1.4

ward is the performance of the
AOL Internet service, the com-
bined companies’ strongest busi-
ness unit and crown jewel. Yet
worries about its ability to add
subscribers, develop advertising
revenue, and build a broadband
business have tar-

billion, or 31 cents
per share. Without
the charge, AOL
Time Warner’s loss
would have been _
$1 million, or less
than a penny per share. Total rev-
enue rose 3.5% to $9.76 billion.
The charge signals that what AOL
paid to remake itself as AOL Time
Warner is far more than what the
company is worth today. For some,
that calls into question the very idea
of the AOL/Time Warner merger.
Of greater concern going for-

VIVENDI
UNIVERSAL

| nished that image
this year.
The numbers
confirmed some of
these fears, as rev-
enue for the unit
was flat at $2.3 billion. Citing “on-
going weakness in its online adver-
tising business,” AOL Time Warner
lowered its overall 2002 forecasts.

These woes overshadowed im-
provement at Warner Music Group,
which parlayed market-share gains
into $947 million in sales—a
4.8% increase.

Market Watch

A Weekly National Music Sales Report

YEAR-TO-DATE OVERALL UNIT SALES

compiled, and provided by ﬂﬂiﬂ.

ROUNDED FIGURES

2001 2002
Total 226,379,000 198,795,000 (<12.2%)
Albums 214,269,000 194,066,000 (<9.4%)
Singles 12,110,000 4,729,000 (<61.0%)
YEAR-TO-DATE SALES BY ALBUM FORMAT :
2001 2002
cD 197,755,000 182,772,000 (<7.6%)
Cassette 16,096,000 10,827,000 (<32.7%)
Other 418,000 467,000 (<=11.7%)
This Week 10,775,000 This Week 2001 12,335,000
Last Week 11,203,000 Change <12.6%
Change <3.8%
This Week 10,530,000 This Week 2001 11,679,000
Last Week 10,950,000 Change <9.8%
Change <3.8%
SING! SAI
This Week 245,000 This Week 2001 656,000
Last Week 253,000 Change <62.7%
Change <3.2%
2001 2002
Chain 6,477,000 4,240,000 (<34.5%)
Independent 3,304,000 1,821,000 (<+44.9%)
Mass Merchant 6,054,000 4,602,000 (<24.0%)
Nontraditional 261,000 164,000 (<37.2%)
2001 2002
City 3,917,000 2,356,000 (<39.9%)
Suburb 4,934,000 3,134,000 (<36.5%)
Rural 7,245,000 5,337,000 (<+26.3%)

Compiled from a national sample of retail store and rack sales reports collected,

FOR WEEK ENDING 4/21/02
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Koch Declares Support For RAC

BY BILL HOLLAND

and MELINDA NEWMAN
WASHINGTON, D.C.—Top executives
at Koch Entertainment—the largest
independently distributed record com-
pany in North America—tell Billboard
that they fully support recent initia-
tives brought forward by the Record-
ing Artists Coalition (RAC) and believe
they can better compete with the
majors by being more artist-friendly.

Three-year-old Koch Entertainment
has an approximate 1% share of the
domestic music market.

For the Koch execs, the pro-RAC
issues in question include reversion of
masters to artists and the development
of more transparent, simplified con-
tracts that cover shorter time periods.

Koch Entertainment CEQ Michael
Koch and president Bob Frank say that
by embracing artists’ concerns, they can
better compete in the quickly changing
landscape. “The pressure is on the
majors,” Koch says. “More artists are
waking up to the fact that they never see
another check after the advance. Inde-
pendents like Koch offer an alternative
to the rigid major-label contract regime.”

Frank says, “We feel it is important
to make a bold statement in these
changing times for the record indus-
try that we will support the RAC and
the artist community.”

RAC co-counsel Jay Rosenthal com-
ments, “Koch Entertainment appears to
be the first label to embrace the spirit of

the reforms promoted by RAC and other
artist groups. While they may be the first
label to see the light, RAC is totally con-
fident that they will not be the last.”
American Federation of Television
and Radio Artists (AFTRA) director of
sound recordings Ann Chaitovitz adds:
“This is very good news—treating
artists fairly as partners is not only the
moral thing to do but is also helpful in
ensuring profitability for the compa-
nies. I've noticed that many of Koch’s
labels have not signed the AFTRA
Sound Recording Code previously, and
by their statement I presume it means
they will sign to ensure that their artists
receive health and retirement benefits.
Frank replies: “I'll be more than hap-
py to talk with her about the code, but
I'm not sure she understands that Koch
Entertainment is the music label [divi-
sion], that [parent company] Koch In-
ternational distributes other labels, and
that we have no control or responsibility
over any of that part of the business.”
The Recording Industry Assn. of
America (RIAA) had no comment on
the Koch execs’ pro-artist comments.
In a related development, RAC and
industry representatives were at an im-
passe during an April 22 meeting before
California lawmakers. That meeting was
called to hear whether the two sides had
been able to forge a compromise agree-
ment on changes to a California law that
allows record companies to sue record-
ing artists who leave their labels owing

undelivered albums after seven years. The
three-hour meeting was characterized by
a source present as “a waste of time.”

The meeting was called by Califor-
nia Sens. John Burton (D-San Fran-
cisco) and Judiciary chairwoman
Martha Escutia (D-Montebello) to dis-
cuss a compromise on a bill that would
repeal record companies’ right to sue
acts for damages on undelivered al-
bums. The source says, “The labels
aren't yielding on the damages part.”

In addition to RIAA president/CEQ
Hilary Rosen and RIAA negotiator
David Altschul, label executives includ-
ed EMI Recorded Music vice chairman
David Munns and Universal Music
Group president/COO Zach Horowitz.

Among those representing the
artists’ side were RAC co-counsel Jay
Cooper and artist managers Irving
Azoff and Jim Guerinot. Cooper says:
“There was no resolution—nothing—
and that’s it.” The RIAA declined to
comment on the meeting.

Sen. Kevin Murray (D-Culver City),
who introduced the bill, says, “I was disap-
pointed in the meeting, because we be-
lieved we were close to reaching a com-
promise, but it was always my intention to
go forward with the bill, deal or no deal.”

A hearing scheduled for April 26 has
been canceled. Murray says he expects the
Judiciary Committee to vote on the bill in
May. “If they pass it, we’ll take it to the
assembly floor. If they vote against it, it
will be something [ bring up every year.”

Staley Mourned As Heroin Casualty

BY WES ORSHOSKI

NEW YORK—For many who knew
Alice in Chains frontman Layne Staley
well or for those who simply followed
the singer’s career closely, the news of
his death—at age 34 of an apparent
drug overdose—marked the arrival of
an inevitable conclusion to a life and
career that seem half-lived.

Well before Staley—found dead Ap-
ril 19 by a family member in his Seat-
tle apartment—virtually disappeared
from the spotlight six years ago, it
seemed clear even to outsiders that his
heroin addiction had overcome him.
He had written about drug use in the
band’s songs—most notably in “Gods-
mack” and “Junkman” off 1992’s
Dirt—the act had missed sets at high-
profile concerts (including Woodstock
'94), and journalists had started to take
note of scabs on the singer’s face and
needle marks on his arms.

“For the past decade, Layne strug-
gled greatly—we can only hope that
he has at last found some peace,” Sta-
ley’s bandmates said in a statement.

In recent years, rumors that Staley
was either dead or near death were
common. “Unfortunately, his death
wasn’t that big a surprise,” Seattle
music journalist Gillian Gaar says. “I
think maybe we were surprised that it
didn’t happen sooner.”

Staley, who fought his habit during
at least two stints in rehab, joins a

growing list of late '80s/early "90s Seat-
tle rockers to pass in a heroin-related
death. That list includes 7 Year Bitch
guitarist Stefanie Sargent, Mother Love
Bone singer Andrew Wood (to whom
Alice in Chains dedicated its full-length
debut, 1990's Facelift), and bassist John

Baker Saunders of Mad Season (a Sta-
ley side project), all of whom died of
overdoses. Nirvana’s Kurt Cobain, also
a heroin addict, committed suicide.
Making Staley’s passing even more
tragic is that police say that the
singer—whose body (found among
drug-injection paraphernalia) had al-
ready begun to decompose—had prob-
ably been dead for about two weeks,
which means he passed almost exact-
ly on the eight-year anniversary of the

day Cobain’s body was discovered.
Only a few years after Alice in Chains
formed in 1987, the act—which began
as a glam-metal band—became one of
the cornerstones of Seattle’s hugely
popular grunge scene, along with Nir-
vana, Pear| Jam, and Soundgarden.
However, Alice in Chains’ commer-
cial breakthrough came months before
the 1991 release of Nirvana's landmark
Nevermind album—when the video for
the Facelift single “Man in the Box”
became an MTV staple. With its graph-
ic, Biblical images, the video found favor
with fans of both metal and alt-rock.
Like its peers, the band straddled the
line between the two genres through-
out its nine-year career, as it went from
opening for Van Halen and Slayer to
portraying a bar band in Cameron
Crowe’s 1992 grunge-inspired film Sin-
gles and co-headlining Lollapalooza '93.
Starting with the We Die Young EP,
a retail-only freebie, from 90 through
'96, the group issued three full-lengths,
three EPs, and an MTV Unplugged set,
which have sold a combined 10.5 mil-
lion copies in the U.S. while proving
enormously influential to the likes of
Creed, Days of the New, and Gods-
mack—which confirms that Staley’s
legacy will live on, says Nick Terzo, who
signed the act to Columbia in 1989:
“It's living testimony that their music
meant so much that it influenced these
kids and this whole new generation.”

EMI Marketing Effort To
Give Artists Global Push

BY MELINDA NEWMAN
LOS ANGELES—In an effort to max-
imize its roster’s worldwide potential,
EMI Recorded Music has formed a
new centralized global marketing
structure. The first artists to receive
an enhanced push will be Norah Jones
(signed to Blue Note/
Capitol, U.S.), Coldplay
(Parlophone/Capitol,
U.K.), the Vines (Capi-
tol, U.S.), and Beverley
Knight (Parlophone/
Capitol U.K.).
Heading the London-based team
and reporting directly to EMI Record-
ed Music vice chairman David Munns
will be Tony Harlow—who will be re-
sponsible for marketing Capitol Rec-
ords’ releases—and Matthieu Lauriot
Prevost, who will work Virgin Records’
worldwide priorities. Harlow, who was
former managing director of EMI
Recorded Music Australia, and Lauri-
ot Prevost, who was previously head
of Island Def Jam's international mar-
keting department, will both hold the

title of EMI Recorded Music senior VP.
They will be supported by five or six
still-to-be-hired staffers.

Bolstering the London marketing
division will be regional marketing
staffers serving Continental Europe,
Latin America, and Asia-Pacific. The
EMI-owned U.S,, UK.,
and Japan labels will
work directly with Har-
low and Lauriot Prevost.

“It's a matter of mak-
ing sure that whatever
else happens, we don't
lose sight of whatever artists we're real-
ly trying to go global on at the mo-
ment,” Munns says, adding that there
is no formuia for determining which
acts will get the bigger push. “It de-
pends upon how much you need the
artist, how quickly songs become hits
... There's no blanket policy.”

Munns first utilized the global
marketing concept when he was at
PolyGram, where the team broke
such worldwide hits as New Zealand-
based OMC's “How Bizarre.”

RECORD COMPANIES: Anne Kristoff
is promoted to VP of press and artist
development for Elektra Records in
New York. She was senior director of
press and artist development.

Eagle Rock Entertainment names
Rick Meuser as VP of legal and busi-
ness affairs and Barry Heyman as
associate counsel of legal and busi-
ness affairs in New York. They were,
respectively, director of legal and
business affairs for Spitfire Records
and consultant for Spitfire Records.

Charles Chavez is named national
director of rhythm crossover promo-
tion for MCA Records in Houston. He
was manager of crossover promotion
for Interscope Records.

Eric Cole is named national direc-
tor of rock promotion for Artemis
Records in New York. He was direc-
tor of radio promotion for Concrete
Marketing.

PUBLISHING: Bill Thomas is pro-
moted to assistant VP/chief of staff for
ASCAP in New York. He was director
of public affairs.

JUREVICS

RELATED FIELDS: Kevin Gore is
named executive VP of marketing and
sales for Warner Strategic Marketing
in Los Angeles. He was president of
Universal Classics Group.

Susan Jurevics is promoted to VP
of corporate marketing for Sony
Corp. of America in New York. She
was senior director of marketing.

Justine Gregory is promoted to
director of education and public
programming for the Country
Music Hall of Fame and Museum in
Nashville. She was educator for
school and family programs. The
Country Music Hall of Fame and
Museum also names Kelley Jones
as school program coordinator,
Renee Berridge as volunteer pro-
gram coordinator, and Elizabeth
Hansen as public program coordi-
nator in Nashville. They were,
respectively, program director for
Ohio-West Virginia YMCA; assistant
VP/manager of marketing/volun-
teer coordinator for Team Bank of
America; and news assistant for
WMOT-FM.
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JORDI

ANGEL LOPEZ ALEJANDRO

MONTANER

CRESCENT MOON RECORDS &

SONY MUSIC BEACHBASH EBQ
with performance by RABANES

MULTI-LABEL SHOWCASE

hosted by TITO PUENTE JR.
Performances by

GERARDO, Thump Records

CANDELA SOUL, Inteligent Music Inc.
ICARO AZUL

NOEL, Sonic Bamboo Musica

GERARDO CANDELA SOUL

BMI LATIN AWARDS
Honoring BMI songwriters & publishers
This is a BMI event, attendance by BMI invitation only.

m 1 R UNIVERSAL MUSIC &
RO BMI é\§ mr e CRESCEN”’@RECOR"S'“‘C m VIDEO DISTRIBUTION

ST ASCA P Espaiol

AMERICA’S PARTY LABEL

8 ot venture with sony musKC ent

we produce!



The World s ’é”ﬁﬂf i

//(/vﬂ )

v v

| et ing

Connect with over 100 representatives
from HBC radio stations including:

KGBT McAllen, Tx.

KIWW McAllen, Tx.

KLAT Houston
KLTN Houston
KOVE Houston
KPTY Houston
KQBU Houston
KRTX Houston

KSOL San Francisco
KZOL San Francisco
WAMR Miami
WAQI Miami
WCAA New York
WRTO Miami
WQBA Miami

. . » and many more!

Confirmed panelists so far:

* Mauricio Abaroa, Crescent Moon Records

* Maximo Aguirre, Maximo Aguirre Publishing
+ Kevin Baxter, The Miami Herald

* Rosalia Bobé, CD Now

* Ramiro Burr, San Antonio Express News

+ Tomas Cookman, Cookman Intemnational

* Toni Cruz, Gestmusic, Spain

» JC Gonzalez, Musicland

+ John Echevarria, Universal Music Latino

* Enrique Femandez, LARAS

* Eleazar Garcia, HBC

+ Raul Gil, Luar Music, Brazil

+ David Gleason, HBC

+ JD Gonzalez, HBC

+ Alejandro Jaén, Musica Futura Intemational
+ Robbie Lear, Universal Music Group

* Eddie Leon, Radio Ideas

* Alexandra Lioutikoff, ASCAP

* David Massry, Ritmo Latino

+ Dilson Mendez, Videomundo Broadcasting
* David Miranda, WXXY

* Gilberto Moreno, Musimex

l‘ -
J . —

VS o £ A
/O

b

* Jorge Pino, EMI Latin

* Hugo Piombi, RGB Music

+ Carlos Ponce, EMI U.S. Latin

* Adrian Posse, BMG U.S. Latin

+ Abraham Quintanilla, Q Productions
+ Amulfo Ramirez, HBC

* Jorge Ramos, Sony Latin

+ Kate Ramos, CIE USA

* Emilio Regueira, Crescent Moon Records
+ John Reilly, Rogers & Cowan

* Marco Antonio Rubi, Muxxic Latina

* Kike Santander, Santander Music

* Luis Silva, Freddie Records

* Bebu Silvetti, Bebu Music

* Jose Tillan, MV Latin America

* Adolfo Valenzuela, Twiins Enterprises
* Omar Valenzuela, Twiins Enterprises
* Francisco Villanueva, Mock 'n Roll

* Mark Woodard, Trans World Ent.

* Jeff Young, Sony Discos

* George Zamora, Wamer Music Latina
* Leslie Zigel, BMG U.S. Latin

FOR MORE INFO SPONSORSHIPS
Michele Jacangelo Cebele Rodriguez
646.654.4660 646.654.4648
bbevents@billboard.com crodriguez@billboard.com
TOREGISTER HOTEL

Phyllis Demo The Eden Roc Resort Miami
646.654.4643 For reservations call:

pdemo@billboard.com

305.531.0000
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www.billboardevents.com
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LATIN MUSIC AWARDS

May 9 - Jackie Gleason Theater
PRODUCED & BROADCASTBY TELEMUNDO

Simulcast by Hispanic Broadcasting Corp.
to top U.S. Hispanic markets!
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Awards Show tickets are available ONLY to Conference attendees.

THE AWARDS SHOW AFTER-PARTY
AT BILLBOARDLIVE

Miami’s most talked about night of the year!
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KOCH ENT. 15 ANNIVERSARY

We'l take a look at the 15-year history of this
indie music powerhouse, highlight the Koch
roster of artists, and review the company's top-
charting hits over the years. Join Bilboard in
paying fribute to this independent music giant.
Reserve your ad today!

issue date: june 8
ad close: may 13

Joe Maimone 646.654.4694 « imaimone@billboard.com

Bilboard celebrates Black Music Month
by saluting the individuals and companies
who have contributed to the ongoing
legacy of Black music. Our annual spotlight
will explore the best in Pop, R&B, Hip-Hop,
Gospel, Reggae and Blues.

Make sure you're a part of it!

issue date: june 1
ad CIose: may 7 Bilboard's annual Jazz Music Spotlight covers

the artists and labels making news in the genre.
We recap Jazz music on the charts, profile the

‘ International Association of Jazz Educators, and
Andy Anderson 646.654.4692 » aanderson@billboard.com provide a special 50th anniversary tribute to the

Modern Jazz Quartet . Call now!

issue date: june 8
ad close: may 13

Michelle Wright 323.525.2302 » mwright@billboard.com

UPCOMING SPECIALS

LICENSING & MERCHANDISE- Issue Date: Jun 15¢ Ad Ciose: May 20
HARD MUSIC/METAL | - Issue Date: Jun 22+ Ad Close: May 28 M“sm P“BHSHING
RAY CHARLES 6 DECADES OF HITS - Issue Date: Jun 22+ Ad Close: May 28 . N ,

Our annual Music Publishing Spofiight offers
NASHVILLE - Issue Date: Jun 29+ Ad Close: Jun 4 alook at the evolving role of publishers in the
LATIN MUSIC SIX PACK Iif - Issue Date: Jun 29+ Ad Close: Jun 4 wake of an explosive infernef scene and the

downsizing of many major labels. Be a part of
BLUE BIRD 20th ANNIVERSARY - Issue Date » Ad Close: Jul 6 fhis important state-of-the-industry report.

Call today!

issue date: june 15
ad close: may 20

New York Los Angeles Nashville London . = .
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A&M/Word Celebrates Amy Grant’s ‘Legacy . . . Hymns & Faith’

Singer Returns To Her Artistic And Spiritual Roots For A 14-Track 25th-Anniversary Collection

BY DEBORAH EVANS PRICE

NASHVILLE-—As she celebrates her 25th anniversary in the
music industry, Amy Grant is returning to her roots on her forth-
coming A&M/Word Records release Legacy . . . Hymns & Faith.

The 14-track collection features such standards as “Softly
and Tenderly,” “Come Thou Fount of Every Blessing,” and
“Holy, Holy, Holy,” as well as four new tunes. Co-produced by
Brown Bannister and Grant’s husband, Vince Gill, the project
streets May 21 and precedes a new pop album slated for Sep-
tember, tentatively titled Simple Things.

Grant credits Mike Blanton of her management firm Blan-
ton, Harrell, Cook & Corzine with the idea for the album. “He
|asked] how I would feel about doing a record that would honor
my roots,” recalls Grant, who has known Blanton since her teen
years when he was her youth pastor at Nashville’s Belmont
Church. “He was talking about going back to the songs that
helped shape [my life] and make me who I am and just honor
that part of my life. When he put it like that, I got so enthusi-
astic. Immediately I started thinking of one song after the other,
started remembering my childhood, and how my theology and
my whole understanding of God was shaped through music.”

A FAMILY AFFAIR

Grant made a rough work tape of songs she was considering and
gave it to Gill for his input. “Iwanted Vince to be a part of it, because
I felt like the direction of this album needed to be very honest and
acoustic, and he really has the credentials to direct it that way.
wanted Brown to be involved, because I felt like we come from the
same background,” says Grant, who first began recording for Word
at 16. “So we did it in 29 working days. We didn't try to over-think
anything; we just worked and worked and worked.”

Grant, an ASCAP writer who owns her own publishing, wrote
two of the four new songs: “What You Already Own” and “Do
You Remember the Time.” The latter was co-written with Gill
and Keith Thomas, who is producing the upcoming pop record.
Gill also contributed “The River’s Gonna Keep On Rolling.” The
fourth new tune is a cover of MercyMe's “I Can Only Imagine,”
which was penned by that group’s Bart Millard. It was named
song of the year April 25 at the Dove Awards (see story, page 6).

The album closes with an exuberant version of “Marching to
Zion,” featuring a cast of Grant’s longtime friends singing and her
father, Burton Grant, saying a prayer. “I asked my dad if he would
lead us in a prayer before we sang,” Grant recalls. “Vince was in
the control room, and when he heard me say that, he motioned
to the engineer to hit record ... When I went in to hear the mix,
I heard my dad’s prayer, and I got the biggest lump in my throat.”

Legacy . . . Hymns & Faith marks a return to the marketplace
for Grant, whose last two projects were 1999's A Christmas to
Remember and 1997's Behind the Eyes. (BMG Heritage recently
released Her Greatest Inspirational Songs, a compilation of early

GRANT

material licensed by BMG. It debuted in the April 6 issue at No. 37
on the Billboard Top Contemporary Christian Albums chart.)
Alot has changed in Grant’s life in the past few years. She and
longtime husband Gary Chapman divorced. She married Gill,
and they have a 1-year-old daughter, Corrina. Christian con-
sumers sometimes withdraw support from artists who have
divorced, and when asked if she is concerned about her Christ-
ian fan base’s continued support following her own divorce,
Grant responds: “If somebody is going to be critical, they are

going to be critical. If somebody wants to hear new music from
me, they are going to hear new music from me.”

She adds that the hymns record is “not a marketing ploy on
my part to come back in and say, ‘Gee, in case everybody is
mad at me, I think I'll do a record that’s all hymns.’ It’s been
said in other ways that I'm trying to get back [in] people’s
good graces by coming in with a good foot forward. I have to
say, that never occurred to me. The timing for the record had
everything to do with, after 25 years, honoring my roots.”

There are tentative plans for a boxed set celebrating Grant’s
career to be released in late 2002 or 2003, but Legacy is the cur-
rent priority. It will be promoted to the Christian market by Word
Records and in the general market by Interscope/Geffen/A&M.
Word senior VP of marketing and artist development Mark Lusk
sees the new album as “a real opportunity for us to connect once
again in a dominant way with the Christian marketplace.” To do
s0, they are planning listening parties at large churches in 11 cities,
including Atlanta; Chicago; Seattle; Portland, Ore.; and Knoxville,
Tenn. Consumers who pre-purchase the record will get two pass-
es to attend the listening events, as well as a special 22-minute
behind-the-scenes DVD on the making of the record.

The DVD will be included as a premium with the first
200,000 units of Legacy (with 100,000 going to the Christ-
ian market and 100,000 to the general market). “We’ll have
extensive national account buys,” Lusk says, “and we are going
to be running a lot of print advertising.”

Paul Kremen, head of marketing for Interscope/Geffen/
A&M, says they will also run TV and print ads and are count-
ing on TV exposure to help drive sales. “This is profoundly
beautiful music,” says Kremen, who notes that there are plans
for Grant to perform on several major network shows. (She
is booked by Creative Artists Agency.)

“I really like the feel of it,” says Kevin O’Brien, buyer for the
Wheaton, Ill.-based Lemstone chain. “It’s very acoustic, very
stripped-down, and you can definitely feel Vince Gill’s finger-
prints on the production. It’s a really neat thing to see her do.
It's very different for her . . . I expect good things, but I expect
it to be a bit of a sleeper [that] will build momentum.”

General market retailers also expect it to sell well. Accord-
ing to Tower Nashville GM Jon Kerlikowske, Christian music
sales have been up since the events of last Sept. 11, and he
anticipates Grant’s hymns project to be a strong seller.

“I think it’s going to do really well,” he predicts, adding that he
will be bringing in a substantial quantity. “She has such a loyal
following. She has been out there for so long and created a fol-
lowing in both the Christian book stores and the secular market.”

Kerlikowske doesn’t feel the changes in Grant’s personal
life will negatively affect the album. “She was always pretty
upfront with the whole thing,” he observes, noting that can-
dor has helped keep her audience in her corner.
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Atlantic’s Rush Blazes A ‘Vapor Trail’

Reuniting After Tragedy, Progressive Rock Heroes Release First Studio Set In 6 Years

BY CHRISTA TITUS

NEW YORK—It is and it isn’t a coinci-
dence that “One Little Victory”—a song
that celebrates personal triumph—is
the lead single from Rush’s forthcom-
ing album, Vapor Trails (May 14,
Atlantic Records), the first collection of
new music from the Canadian pro-
gressive rock trio in six years.

“It’s a coincidence in the sense that
nobody planned to have a song like
that,” bassist/vocalist Geddy Lee ex-
plains. “The way the song turned out,
there’s so many kind of symbolic
things about that song that relate to
our condition that it seemed really ap-
propriate to come out with that first.”

The condition Lee refers to is the
hiatus the band went on in 1997, when
drummer/chief lyricist Neil Peart lost
his daughter and then, not long after-
ward, his wife. All music business was
put aside to give him the time he need-
ed to recover before deciding when he
wanted to return to Rush—if he want-
ed to return at all.

Peart’s health was Lee and guitarist
Alex Lifeson’s foremost concern, but
they did occasionally wonder if Rush
would ever record again. “Generally, it
was kind of best to put it out of your
mind and focus on [Neil’s] well-being
and his recovery,” Lee says of that time.
“It was more important for us to be his
friends at that point than his band-
mates, and that’s what we did.”

In the interim, the pair contributed
to 1999's South Park: Bigger, Longer
& Uncut soundtrack, and Lee released
a well-received solo album, My
Favorite Headache (Billboard, Oct. 28,
2000). Meanwhile, Lifeson produced

Universal act Lifer and played guitar
and produced a few as-yet-unreleased
tracks for 3 Doors Down.

The sessions for Vapor Trails—cap-
tured at Reaction Studios in Toron-
to—spanned 14 months, beginning
in early January 2001. Maintaining a

comfortable atmosphere in which the
trio could reconnect and work took
precedence over finishing a record by
a certain deadline.

“The nature of our deal is we deliv-
er a finished project to [Atlantic], sowe
in a sense have an open-ended kind of
scheduling,” Lifeson explains. “Toward
the end of the project, it became a lit-
tle more intense; we took a little longer
than we had expected by that point,
and [the label was] very supportive all
along the way, and they were very sen-
sitive to what we’d gone through.”

The resulting 13-track album (pro-
duced by Rush and Paul Northfield) is a
non-stop wallop of energy that shows
the trio still in perfect rhythmic step
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with each other. In fact, it sounds reju-
venated and more cohesive than ever.
The cuts “Ceiling Unlimited,” “Peace-
able Kingdom,” and “Out of the Cradle”
recapture the vibe of the band’s early '80s
catalog, whereas “Secret Touch,” “Noc-
turne,” and “Freeze” contain pure
power-rock jams that should keep fans
hailing Rush as musical gods. Peart once
again wrote most of the lyrics, and his
humanist musings, coupled with some
crafty time changes, make the songs
“Sweet Miracle” and “Ghost Rider” espe-
cially poignant. (Rush’s music is pub-
lished by Core Music/Anthem, SOCAN.)

“We spent a long time talking and
getting a sense of where we'd been and
where we're going,” Lifeson recalls
about the songwriting process, “but it
wasn’t until about three or four
months into it, after getting a break
and getting away from it and coming
back in, that we started to produce the
kind of material that we were happy
with and thought we could develop.”

For Atlantic senior director of prod-
uct development David Burrier, Vapor
Trails is “a new classic. It’s fresh, yet it
still retains their sound, and it’s dis-
tinctly them. Whether you're a fan for
the last 20 years or whether you're just
hearing them for the first time, I think
people can really relate to it.”

Judging by the response “One Little
Victory” is getting at radio, Burrier’s
assumption is correct. After going for
adds at heritage, mainstream rock, and
active rock the week of April 8, it
debuted at No. 22 on the Billboard
Mainstream Rock Tracks chart and is
No. 15 this issue. The song debuted at
No. 7 on sister publication Rock Airplay
Monitor’s Heritage Rock Tracks chart,
where it is now No. 4, as well as No. 30
on its Active Rock Tracks chart.

While Atlantic is keeping Webmas-
ters of Rush fan sites updated to help
promote Vapor Trails, the rush.com
Web site is being constructed, and the
sites rushvaportrails.com and vapor-
trails.com are functioning as e-cards
that stream “One Little Victory.” Those
who pre-order the album through
Amazon.com can stream the disc there
or hear it at GetMusic.com starting
May 10, where it is tied into an inter-
view with Lee and Lifeson.

A TV direct-response campaign con-
sisting of 60-second spots will reward
consumers who order Vapor Trails with
a free 12x24 lithograph of its cover art.
Print ads are being placed in such mag-
azines as Rolling Stone. To tap Rush’s
extensive fan base of performing artists,
Burrier says ads will also run in musician-
oriented publications like Guitar World.

Rush kicks off a North American
tour June 28 in Hartford, Conn. The
band is booked by Adam Kornfeld at
Artists Group International in New
York for the U.S., Vinny Cinquemani
at S.L. Feldman & Associates in
Toronto for Canada, and Neil Warnock
at the Agency Group in London for the
U.K. and Europe. The act is managed
by Ray Danniels at SRO Management.

Beat

COMING UP: Look for the Rolling
Stones, in addition to kicking off a
tour this year (Billboard Bulletin,
Oct. 30, 2001), to return to the studio
to record a number of new tracks,
potentially for release on a retro-
spective or an album of new materi-
al. According to sources, the band is
gathering in Paris this summer to
record at least four new songs. A rep-
resentative for the Rolling Stones
(who are signed to Virgin worldwide)
says there is no definitive word on
any new recording.

HARD AT WERK: As EMI Recorded
Music continues to realign itself, a
shift has been made in how Astral-
werks titles will be worked in the
U.S. Previously, Astral-

by Melinda Newman

starting with a June 29 date at the
Tweeter Center in Mansfield, Mass.

FAMILY TREE: Ben Taylor, son of
Carly Simon and 1998 Billboard
Century Award honoree James
Taylor, is in the studio with his
new band that also includes a num-
ber of musicians formerly affiliat-
ed with Alanis Morissette: gui-
tarists Nick Lashley and Joel
Shearer and bassist Chris Chaney,
as well as drummer Larry Ciancia,
who has played with Everlast and
Fiona Apple.

Taylor, who is managed by Kipp
Stroden, was previously signed to
the Work Group. When that label
folded, he was assigned to Epic

Records and recorded

werks—which picks
up many projects from
EMI territories around
the world, in addition
to signing domestic

-\

ASTRALWERKS

an album that was
never released. He is
now looking for a new
deal and has plans for
showcases in both New

repertoire—funneled
albums targeted for a
mainstream push through Virgin
Records. Now, selected projects will
be divided between Capitol and Vir-
gin in the U.S., depending upon the
act’s label in its home territory.

“I'm trying to keep the label
streams pure,” EMI Recorded Music
vice chairman David Munns says. “If
it comes out on Astralwerks in the
U.S., it should then be with the com-
pany that it’s aligned with for the
rest of the world.” The first project
affected by the change will be from
Beth Orton, who is signed to Heav-
enly/Capitol in the U.K. Her U.S.
release, Daybreaker, arrives July 30
through Astralwerks, with Capitol
providing extra radio and retail sup-
port. Astralwerks GM Errol Kolosine
says projects signed directly to
Astralwerks in the U.S. that are cho-
sen for a bigger market push will be
slotted for Virgin or Capitol on a
case-by-case basis.

The majority of Astralwerks re-
leases will continue to go through
Caroline, EMI Music Distribution’s
indie distribution arm.

PLANTING SEEDS: After a long affil-
iation with Atlantic, Robert Plant
will release his Universal Records
debut July 16. Now signed to Uni-
versal worldwide, Plant has record-
ed Head First, an album that large-
ly comprises covers, with his new
band, the Strange Sensations.
“Darkness,” the first single from the
project, will be released shortly.
Head First is Plant’s first solo album
since 1994’s No Quarter. He will
open more than a dozen dates for
the Who in the U.S. this summer,

York and Los Angeles
later this spring.

In other scion news, Artemis
Records has signed Katie Cassidy,
the 15-year-old daughter of David
Cassidy. The label will release her
first single, “I Think I Love You,” a
cover of her dad’s Partridge Family
hit, in June.

STUFF: Attorney Fred Davis and Ar-
temis Records president Daniel
Glass will both receive the Music
Visionary of the Year Award at a
luncheon sponsored by the UJA-Fed-
eration June 19 in New York. The
event’s hosts will be Artemis founder
Danny Goldberg and Steve Shapiro,
co-partner with Davis in Davis,
Shapiro & Lewitt.

A LITTLE HISTORY LESSON: For more
than 30 years, Stan Cornyn held
forth as part of Warner Music Group
(WMG)—at the time of his 1992
retirement, he held the title of pres-
ident/CEO of Warner New Media.
He’s now turned his adventures at
the Warner company into a book full
of recollections and cautionary tales.
Exploding (Harper Collins) chroni-
cles the history of WMG, starting
with the 1958 birth of Warner Bros.
Records (the label’s first signing was
Tab Hunter) through the formation
of WMG and Warner Bros.s glorious
hey day to WMG'’s crash and burn in
1995 and ends with WMG'’s current
attempt to regain its glory days. Full
of gossipy tidbits, as well as insight-
ful business commentary, Cornyn
concludes that the business simply
isn’t as fun as it was during his day
because “the suits won.” It's hard not
to agree with his theory.
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BY CHARLES KAREL BOULEY

LOS ANGELES—Pop ingénue Va-
nessa Carlton is only 21 years old
and she is already working on her
second career.

Her first, as a ballerina, began at
14 when she was accepted into the
School of American Ballet. While
that ended on a sour note, her new
career as a fledgling pop star
couldn’t be better. Her debut sin-
gle, the top 10 “A Thousand Miles”
from the A&M album Be Not No-
body, due in stores Tuesday (30),
was received almost too well by
radio and MTV—if that’s possible.

“We finished ‘A Thousand Miles’
and had it in our hands and made the
video in what some people would
consider to be too early [of a stage],”
recalls A&M president Ron Fair, who
also produced the album. “So, we
had the video in our hands and we
showed it to Tom Calderone at MTV,
really just to say, ‘Hey, Ron’s the new
president of A&M and here’s a proj-
ect he’s working on’—and he was
really bold and put it on the channel
right away with a large commitment.
MTV doesn’t do that that often, but
[Calderone] was ruled by his heart.”

Fair continues, “We all looked at
each other and said, ‘You know
what, let’s just go for it.””

MONDAY,

ARTISTS & MUSIG
MITV Jump-Starts Vanessa Carlton’s Second Career, Debut On A&M

Go for it is what they did, with
the “bet the ranch” blessing of
Jimmy lovine, chairman of Inter-
scope/Geffen/A&M.

“I played ‘A Thousand Miles’ for
Jimmy when it was done and he lis-

CARLTON

tened to it five times in a row,” Fair
says. “He signed Vanessa originally,
but he hadn’t found a great combi-
nation for her yet. He was now
excited and said, ‘Ron, bet the
ranch’; so he set me on my path to
make the kind of bold statement we
made with this album.”

Fair adds, “Vanessa and [ got to-
gether and said, ‘Let’s really paint

with some colors that normally first-
time artists don’t get to use’—main-
ly, large string sections and a high-
er caliber of musicians.”

That kind of commitment is rare
on a first album and is not lost on
Carlton. But it came at a time when
the artist seemed to be swimming in
a sea of major-label dreams and dis-
appointments. She had been on
A&M for more than a year-and-a-half
before teaming with Fair.

“After I got signed, I was drown-
ing, completely drowning,” she says.
“I was surrounded by the wrong peo-
ple who didn’t quite understand the
music. You have to find people that
will bring out the absolute best in
you if you're going to work as a
team. I wasn’t there yet. It was a
tricky situation because I write all
my own songs. I’'m not a producer
yet. And I especially wasn’t then. I
was very young and didn’t know how
to work in a studio. You have to go
down a couple wrong paths before
you find the diamond path.”

Luckily, she found hers, via the
guidance of lovine and Fair.

“I was able to connect with her
musical soul because she touched a
nerve in me going back to my love
for Laura Nyro and Carole King,”
Fair says, “the archetype of female

piano goddess bearing her soul with
an orchestral angle to it.”

The resulting collaboration Be
Not Nobody is more a declaration of
independence for this young artist—
who is already being called a happi-
er Fiona Apple—steeped in rich

‘I discover things
about myself in my
songs that I would

never have discovered

had I not written the

song. It surprises me
every time.’
—VANESSA CARLTON

orchestrations and classical sounds
yet musically relevant enough to
connect with a young demographic.

“At a time when people connect
youth with producer-driven pop,
this record is well-timed,” says
Bradley Andrews, manager of a Vir-
gin Megastore in Los Angeles. “This
is a smart, well-conceived record.
It’s just what the pop genre needs
right now. She’s an artist with the
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potential for a long, bright career.
It will be interesting to see where
she goes from here.”

Carlton is such a sophisticated
songwriter and vocalist that some
may wonder from where this kind of
depth and range is born.

“The way I write is confusing to
me as well,” Carlton says. “I will sit
down at the piano, and it’s like a
tide. It's very healing. I have no con-
trol over how it works. It scares me
sometimes. [ say things in my songs,
I discover things about myself in my
songs that I would have never dis-
covered if I had never written the
song. It surprises me every time.”

She adds, “I lost my identity when
I left ballet. I lost the connection. I
went numb to that artistry. That’s
one of the hardest things. Talk about
love and loss. To lose your connec-
tion with an art form that was once
so strong in you is traumatizing.
You're so empty. I slowly started
skipping my ballet classes and
sought refuge in the wonderfully
warm and open arms of a crappy
piano in my dorm.”

Carlton is managed by Peter
Malkin for PMM in New York. She is
booked by John Podell and Sam
Kirby for Evolution Talent, also
based in New York.
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The Toilet Boys Star In Their Own Glammy, Sleazy Party Via Masterplan

BY ANDREW KATCHEN
BOSTON—There’s something com-
pletely folkloric in visual spectacle,
and alleyway rompers the Toilet
Boys are well aware of this.

In the glittery guitar-rock can-
non, these high-heeled and black-
booted mavens have launched them-
selves from the corners of the New
York drag punk scene to national
notoriety. They've garnered fans
high and low—from Debbie Harry
down to disenfranchised teens in
Wisconsin basements—with their
honey-dipped street-punk sound.
And with their genre- and gender-
bending aesthetic, the Toilet Boys
continue to leave a black lipstick
imprint wherever they roam.

Boasting a tawdry live show star-
ring platinum blond lead howler Miss
Guy in full drag regalia, fire-breathing
guitarist Sean, and a cast of characters
that includes guitarist Rocket, bassist
Adam Vomit, and drummer Electric
Eddie, the Toilet Boys elevate good-
time trash-rock camp to new heights.

While in Denver for a stop at the
Bluebird Theater, Miss Guy took
time to discuss the band’s visual and
musical mission.

“It's definitely about escapism, and
it’s about forgetting your every day
crap for a little while and just having
a good time,” he says. “I was always

wearing the makeup and the heels
and the whole bit, and I never had any
intention of getting up on stage in
street clothes. I grew up loving bands
that had a frontman who did more
than just throw on jeans

riffs, Miss Guy's velvet snarl, and
charging drums, a formula that
remains constant throughout the
album. Wearing a glam affinity
proudly on their sleeves, screeching

the city’s music scene. On “Can’t
Wait,” he sings, “Dee Dee smiled and
bought me a slice/Tripped out the kids
in the night life/Jumpin’ Jack Flash
rocked me outta sight/Me and my
baby were up all night.”

and a baseball cap and go
onstage. Kiss, David Bowie,
or Cher, they weren’t drag
queens, but they were defi-
nitely not your average joe
on the street.”

Musically, the Toilet Boys
(whose songs are published
by Toilet Boys, ASCAP), are a
pastiche of sugar and mus-
cle, equal parts David Jo-
hansen fronting the New
York Dolls and the spirit of
Joey Ramone. Having con-
verged in 1997 around the
brightly colored drag scene
of Squeezebox—a nighttime
party held at Don Hill’s, a nightclub in
New York’s Tribeca neighborhood—
the band blends the cowbell, fishnet
flair of Motley Criie with the hardcore,
devilock punch of the Misfits.

Their self-titled debut is a well-pro-
duced batch of hooky punk-pop
numbers guaranteed to sate longtime
fans and set ablaze a bonfire of new
admirers. With opening track “The
Party Starts Now,” the band kick off
the soirée with frolicking, midtempo

guitar solos abound, giving a hair-
metal sheen to the disc’s dirty punk
vibe. As a whole, the 13-track album
(which features a special bonus song}
thrashes about like an overcrowded
Halloween party on a speeding sub-
way car, picking up anyone ready to
join the rock’n’roll debauchery.
Resembling scribbled diarv entries,
Miss Guy’s lyrics offer allegiance to
the hectic and fast-paced backdrop of
New York and the mythic qualities of

Although the Toilet Boys
release material via their
own independent compa-
ny, Masterplan Entertain-
ment—a label they began
after a botched record deal
in 1998 with Roadrunner
Records—the band has
recently gained support in
high places. The anthemic
“Another Day in the
Life"—which tips its hat to
both Joan Jett and the Ra-
mones—has been featured
in the film American Pie 2,
and a video for the track
has popped up on MTV2's
top 20 countdown.

After stints in London and Spain,
the band hit the road for a U.S.
tour that kicked off in Rochester,
N.Y., March 7.

“We go over really well outside of
New York and L.A.,” Miss Guy says.
“It’s a little bit more exciting in places
like Rochester, because the crowds
are more enthusiastic. New York and
L.A. are always fun, but the crowd can
be slightly jaded. But outside of those

two cities, the audience just loves to
rock and roll, and they're not trying
to be seen or look cool. They're just
out to have a fun time.”

Miss Guy admits several clubs have
been hesitant in allowing the self-
managed Toilet Boys to perform all
parts of their live show, which typi-
cally involves flame-spewing from the
hulky Sean and an eruption of sparks
from the head of his guitar.

“I like to be able to do the full show,
but it’s a good challenge when we
can’t, because it makes us work that
much harder on our playing,” Miss
Guy observes. “On this tour, we played
in Chicago, and we could only use the
sparks, and also I couldn’t set Sean’s
guitar on fire. Also, there were a lot of
places in England where we couldn’t
use fire. To be honest though, I don’t
want to have to rely on that. I think
we have a lot happening regardless.”

“They bring back that old-school
vibe of just wanting to have fun and
be as wild as possible,” MTV2 Rock
Countdown host Abby Gennet says.
“I think some bands may take them-
selves a little too seriously, but the
Toilet Boys seem to just have a lot
of fun with themselves and their
kitsch factor. There is definitely a
hot scene going on in New York
right now, and they are one of the
pimp daddies of that group.”
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BY MOIRA McCORMICK
CHICAGO—Until now, Michelle
Shocked’s 16-year recording career
has encompassed, as she puts it, “the
singer/songwriter tip to fiddle tunes
and bluegrass to jump-swing and
jump-blues.”

Now, with forthcoming double-
disc Deep Natural—which Shocked
describes as “the gamut of Afro-
centric explorations”—the singer
delves deeply and richly into
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Sud With Two-Disc Set

gospel, blues, and reggae. The sec-
ond disc, titled Dub Natural, fea-
tures dub versions of Deep Natur-
al songs.

Not only is Deep Natural Shocked’s
first widely available album since
1994’s Kind Hearted Woman, the
set—distributed by Houston-based
Southwest Wholesale—is also the
inaugural release on Mighty
Sound, the new independent label
she’s formed with Bart Bull, her
husband/manager/co-producer
(with Hothouse Flowers’ Fiachna
O’Braonain).

Shocked and Bull say Mighty
Sound will initially concentrate on
Deep Natural, followed by the re-
release of Shocked’s catalog (she is
one of the few artists who has owned
their own catalog since the begin-
ning), before venturing into releas-
es by other artists.

Shocked says she’d been contem-
plating launching an independent
label for some time and had been in
a position to do so since 1996, when
she was released from a decade-long
contract with Mercury Records. In
the interim, she issued limited-
edition albums (including Artists
Make Lousy Slaves) that were sold
at her concerts.

“As far as my mainstream audi-
ence could be concerned, there was
a big debut splash [1988’s highly
acclaimed Short Sharp Shocked],
and then it was, ‘What happened to
Michelle Shocked?’ ” she says, not-
ing that Mercury did not promote
subsequent releases Captain Swing
and Arkansas Traveler.

Shocked and Bull have been
running the label themselves
from the get-go: Bull handles
publicity (along with an inde-
pendent publicist) and radio pro-
motion (along with the couple’s
college-age niece), and Shocked
oversees the books.

“I've never known an artist as
organized as Michelle,” Bull says.
“She’ll get on the bus after a three-
hour show and do her own tour ac-
counting. She’s always done things
differently; with Mercury, she never
took tour support, which is one rea-
son she owns her masters. She’s
always made money on the road,
even though she leads a big [six-
piece] band.”

That band, the Perverse Allstars,
will accompany Shocked on the con-
cert trail in April. The dates will be
booked by Bull.

He says Mighty Sound will place
special emphasis on grassroots
marketing, aggressively pursue
music placement in films and
commercials, and structure cus-
tom deals for each artist.

“We won’t need long options on
them,” he says, “because if we do
well, they’ll want to stay with us.
Otherwise, [the label] is a banker,
and you’re banking in the most
ephemeral thing—the phenome-
nology of pop music. And you can’t
predict that stuff.”

POP PERSEVERANCE: Now is not
the best time to be a pure-pop
artist. Even perennial faves like 'N
Sync and Backstreet Boys have to
work double-time to keep their
commercial motors running. But
that’s not stopping Oryon, a Los
Angeles-based artist intent on mak-
ing a dent on the mainstream—
despite ongoing shifts in trends.
“I'll find a way,” he says with an
ambitious grin. “No matter how dif-
ficult things might get—or how
impossible they might seem—I al-
ways find a way to make it through.”
He certainly knows how to keep
the wheels of his career in motion,

which is tricky when you make the
kind of music that is flat-out main-
stream pop, with few options to
work the gritty street sectors avail-
able to rockers, rappers, and other
genre-specific artists. And while he
accurately portrays himself as a
dance-friendly artist, his material
is lighter and more song-driven
than your average club track. Thus,
he’s chosen a tough road.

Yet he’s managed to more than
merely stay afloat. Oryon’s become
a fixture on the West Coast live cir-
cuit, playing mainstream clubs and
opening for Vitamin C, BBMak,
and Shaggy, among others. He’s
aiming to build upon that momen-
tum with the release of The Singles
Collection, an impressively pack-
aged self-made disc of three hit-
worthy songs that are offered in a
variety of sounds and mixes.

In their original incarnations,
“The Hell With You” and “It’s
Good to Be Bad” are infectious,
downtempo shufflers that allow
Oryon to display the notable
growth in his vocal delivery. His
once-boyish tone now has a
mature, more confident vibe.
Meanwhile, “Naked” is a frisky,
disco-charged twirler, replete with
all of the winking wordplay and
lip-licking sensuality that its title
indicates. Despite their undeni-
able pop sheen, each song repre-
sents a serious issue for Oryon.

“ ‘Naked’ is about being in a rela-
tionship, and that vulnerability
that you have because the other
person knows you so well,” he says.
““The Hell With You’ is about get-
ting to the place in life where you
finally put yourself first. And ‘Bad’
is about letting the devil in you
come out at times and not always
playing it safe. I've played it pretty
safe for far too long, always trying
to give people what I thought they
wanted. I didn’t want to to do that
this time. I just wanted to do some-
thing fun for me.”

Each song benefits from time-
sensitive remix input from dance
stalwarts Chris “The Greek”
Panaghi and Guiseppe D., both of

“I've played it safe
for far too long.
I didn’t want to

do it this time.”
—ORYON

whom take Oryon and his songs in
a radio- and turntable-friendly
direction. Wisely, neither obliter-
ates the actual song or the per-
formance. Rather, they enhance
the material at hand with hard-
edged beats and synth lines that
thicken Oryon’s hooks and com-
plement his vocals.

Now that he has his new music
complete and hitting retail, Oryon
is putting together dates for a
national club/promotion tour. He’s
also writing and demoing more
songs for his first full-length
album, which he’s aiming to have
finished sometime next year.

“My best material is yet to
come,” he says, adding that he’s
beginning to explore other styles
that he hopes will flesh out his
overall sound. “The new songs I'm
working on are more acoustic and
even more personal than my previ-
ous work. I have one new song
called ‘When I Was 17,” which is all
about my life back then. And then
there’s ‘World War 3,” which is
about living in an alcoholic or dys-
functional family.”

Despite the increasingly serious
tone of his music, Oryon says these
new cathartic compositions indi-
cate how happy he is right now.
“It’s a very exciting time for me.
I’'m at my most creative and per-
sonally happy. It’s all good.”

For more information, contact
Arquette & Associates at 310-229-
5725. Also check out the artist’s
Web site at oryon.com.
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REBEL ALLIANCE: During his gradu-
ate school days at New York’s Co-
lumbia University some 40 years
ago, Charles Wuorinen was dissatis-
fied with the quality and quantity of
contemporary music being per-
formed on campus. Therefore, he
and a friend took it upon themselves
to change the situation. They found-
ed the Group for Contemporary
Music, an ad hoc musical ensemble
that raised standards for the per-
formance of the most challenging

WUORINEN

new music and continues to do so.

Since then, Wuorinen has become
one of America’s most-lauded mod-
ern composers. In 1970, his seminal
electronic composition Time’s En-
comium won the Pulifzer Prize,
making him the youngest composer
ever to win the award. He has also
received a MacArthur Fellowship—
the so-called “genius grant”—and
countless other awards, accolades,
and commissions. Since 1984, he
has taught composition at Rutgers
University in New Jersey.

As both an unrepentant mod-
ernist and a staunch foe of com-
promise, it’s no surprise that Wu-
orinen and the mainstream re-
cording industry have seldom seen
eye to eye. But recently he has
found an unexpected ally in the
iconoclastic composer/saxophonist
John Zorn, a maverick artist whose
output spans the gamut from jazz
and free improvisation to heavy
metal and klezmer-influenced proj-
ects, as well as a distinguished and
growing body of work composed
for classical performers that in-
cludes the Kronos Quartet and the
New York Philharmonic.

An underground music industry
unto himself, in 1995 Zorn founded
the Tzadik label to issue his own
music and to champion composers
he admires. Originally, most of those
composers were in Zorn’s immedi-
ate circle of friends anc peers from
the downtown New York experi-
mental music scene, but that circle
broadened rapidly. It grew to include

by Steve Smith

Wuorinen, which led to the release
of Lepton, a new disc on Tzadik
that pairs works reissued from out-
of-print recordings, including
Time's Encomium, with previous-
ly unreleased material.

If his collaboration with Zorn ap-
pears to be an unlikely match, Wu-
orinen asserts that’s not at all the
case. The two first met during a
photo shoot for A Great Day in New
York, a concert series presented last
year by noted cellist/new-music
advocate Fred Sherry at New York’s
Merkin Concert Hall. “I'd known
[Zorn’s] name for quite some time,”
Wuorinen explains, “but our worlds
are quite different.” Zorn surprised
the older composer by expressing an
admiration for his music.

“Somewhat later, Fred put on a
Schoenberg weekend at Merkin and
arranged a panel that Zorn was on.
We sat next to each other and kind
of conspired to disrupt the pro-
ceedings with inflammatory re-
marks and generally misbehave,”
Wuorinen recalls with a laugh.
“That caused instant sympathy. I've
heard him play and think very high-
ly of him as a musician, and he
expressed interest in putting out a
disc of my music.”

Zorn personally selected the |

works for Lepton from out-of-print
master tapes that had reverted to the
composer, as well as unreleased
recordings. In addition to Time’s
Encomium, the disc includes the
rhythmically dazzling New York
Notes (for sextet and electronics),
the trumpet duo Epithalamium, and
the shimmering titular trio, named
for one of Wuorinen’s cats (who also
appears on the CD cover).

Zorn’s advocacy for earlier gener-
ations of American modernists won’t
end with Wuorinen: He is preparing
a disc that will pair a new recording
of Milton Babbitt’s String Quartet
No. 6 with a classic account of the
String Quartet No. 2 originally
recorded for Nonesuch. Meanwhile,
Wuorinen appreciates the fact that
Lepton may well bring his music to

the attention of Zorn’s own dedicat- |

ed fans, many of whom come from
experimental rock- and jazz-orient-
ed backgrounds and may have little
exposure to modern classical music.

“I picked the pieces that I thought
were appropriate for the Tzadik
audience,” Zorn says. He also per-
sonally supervised the remastering
of Time's Encomium and New York
Notes for the new release. “The dif-
ference is mind-blowing. If you com-
pare the previous releases of both of
those pieces with our record, it’s like
night and day—the difference be-
tween a rock record and a folk rec-
ord. We really tried to pump up the
volume and bring some more life in
where it belongs.”

|

|

In The Works

* On May 28, famed Denver
Broncos football player Trevor
Pryce will christen his indie
label, Qutlook Music, with Says
Pop by North Carolina-rooted
band Roman Candle. The col-
lection has already drawn raves
for its poetic lyrics and its sweet
blend of acoustic-pop and gui-
tar-rock. A tour is in the works.

¢ Rock legend Bryan Ferry re-
turns May 21 with Frantic, a Vir-
gin release produced by Rhett
Davies (who helmed the Roxy
Music classics Avalon and As
Time Goes By). David Stewart,
Radiohead’s Jonny Greenwood,
and Brian Eno are among the
album’s guests.

¢ Up-and-coming Pittsburgh
band the Clarks issue Another
Happy Ending on Razor & Tie
Records June 11. The modern-
rock-edged set will be followed
by a club tour of the States.

¢ Columbia’s latest teen signing
is Rose Falcon, whose debut disc,
Breakable, is to be released July
16. Unlike her contemporaries,
she approaches music from a
more somber, introspective out-
look. The set was produced by
Billy Falcon, Gary Burnett, and
Paul Ebersol.

¢ On July 16, Lost Highway
Records issues Here Comes the
New Folk Underground by ven-
erable singer/songwriter David
Baerwald. Baerwald has been a
critical darling since his '80s
period as one-half of the duo
David+David, as a contributor to
Sheryl Crow’s Tuesday Night
Music Club, and for his own lit-
erate solo recordings.

¢ RCA will enter the hard-rock
arena with newcomer Wicked
Queen, an artist who is striving

to merge the classic sound of |

Pat Benatar with the trendy
style of Linkin Park. Due in late
July, the as-yet-untitled set was
produced by Bob Brockman
(Mary J. Blige, Faith Hill). Limp
Bizkit’s DJ Lethal is among the
album’s guests.

¢ On July 16, Capitol will re-
lease Highly Evolved, the debut
by Aussie quartet the Vines. The
set was produced by Rob
Schnapf (Foo Fighters, Beck,
Guided by Voices) and mixed by
Andy Wallace. The first single,
“Get Free,” goes to rock-radio
programmers in mid-May. The
Vines recently performed at the
Coachella Music & Arts Festival
in Indio, Calif., and they’'re
planning to hit the road in the
U.S. for additional dates closer
to the album'’s release date.

Sam on the Move. Sam Bisbee is
currently gathering critical praise
for his self-made CD, Vehicle,
which is marked by clever lyrics,
crisp guitar-rock instrumentation, l
and subtle, yet insinuating hooks.

“My intention is only to make mu-
sic that feels honest and real,” he
says. “The fact that people are re-
sponding well, to already feel suc- ‘
cessful on a personal level as an
artist is a bonus.”
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STILL GROWING: Artists, retailers,
radio personnel, record-company
reps, and others associated with
contemporary Christian/gospel
music converged in Nashville April
21-25 for the Gospel Music Assn.’s
(GMA) annual Gospel Music Week
festivities. Every minute was jam
packed with seminars, showcases,
and product presentations by
Christian music’s major distribu-
tors, and it concluded with the
presentation of the Dove Awards
(see story, page 6).

GMA president Frank Breeden
kicked off the week by announcing
the GMA’s new organizational logo
and motto: “Community, Growth,
Awareness, and Legacy,” saying the
role of GMA is “to build community,
encourage growth, increase aware-
ness, and celebrate our legacy.”

Breeden also revealed the latest
stats on the genre’s growth. Accord-
ing to SoundScan, Christian and
gospel music sales are up 24% year-
to-date (per the week ending April
14) this year over the same time
period in 2001. Thus far in 2002,
album sales are at 14.3 million
units, compared with last year’s
11.5 million units during the same
time frame. Citing information
from the soon-to-be-released Rec-
ording Industry Assn. of America
annual survey of consumer music-
buying patterns, Breeden says that
when asked what kind of music they
purchased in 2001, 40% more peo-
ple cited “Christian music” than in
the previous year.

A ASCAPD

ASCAP ACCOLADES: Stephanie
Lewis was named ASCAP’s Christ-
ian songwriter of the year during
the organization’s annual awards
dinner at Nashville’s Richland
Country Club April 22. Lewis has
penned such hits as “God Is in This
Place,” “The Promise,” and “Keep
On Shining.” The publisher of the
year honor was a tie between Brent-
wood-Benson Publishing’s New
Spring Publishing and Warner/
Chappell Music Group. “We Fall
Down” was named Christian song
of the year. Written by Kyle
Matthews and published by BMG
Songs, it has been recorded by Bob
Carlisle and Donnie McClurkin.
ASCAP also honored the 100th
anniversary of the first music pub-
lishing company established in
Nashville. John T. Benson Pub-
lishing was founded in 1902 and
has changed hands in recent
years. Currently owned by Zomba
as part of the Provident Music
Group, the company continues as
Brentwood-Benson Publishing

by Deborah Evans Price

Ground.

and houses some of the industry’s
most valuable copyrights. Provi-
dent chairman Jim Van Hook,
Brentwood-Benson president Dale
Mathews, and Brentwood-Benson
VP of creative affairs Marty Wheel-
er were presented an award by
ASCAP’s always congenial host
Dan Keen. On behalf of ASCAP,
the Oak Ridge Boys’ Duane Allen
eloquently presented the award to
the Benson family. On hand to
accept were Country Music Assn.
executive director Ed Benson and
Robert Benson, grandson and
great-grandson, respectively, of
John T. Benson.

This year, all five Dove Award
nominees for the new artist acco-
lade were ASCAP writers, and the
event included performances by
acts in that category—downhere,
Sara Groves, Shaun Groves (who is
not related to Sara), Joy Williams,
and ZOEgirl.

THIRD DAY ROCKS: The night
before GMA Week kicked into high
gear, Essential rockers Third Day
played for 16,000-plus paying
attendees who braved rainy skies
to attend the AmSouth Amphithe-
atre event in Nashville. The Paul
Colman Trio and Bebo Norman
turned in impressive sets, but the
night belonged to Third Day’s Mac
Powell, Tai Anderson, David Carr,
Brad Avery, and Mark Lee, who
gave the audience a night to
remember. The show was that per-
fect blend of fiery, soul-shaking
rock and heartfelt, spiritually
uplifting praise and worship. They
even threw in a cover of “On the
Road Again” (joined onstage by
Norman and Paul Colman) that
would have made Willie Nelson
proud. After the encore, they em-
braced each other, then jumped
offstage to visit with the fans. It
was an amazing night that bene-
fited a great cause: A portion of
ticket sales from the Come Togeth-
er tour goes to Habitat for Human-
ity, which provides housing for
low-income families.

OVERHEARD AT GM WEEK: “Live
well and die unrecouped.”—Dan
Keen, passing on advice he’d heard.

“A song should be like a woman'’s
skirt: long enough to cover the sub-
ject, but short enough to be inter-
esting."—Kyle Matthews

“The Internet allows people to
choose for themselves. It levels the
playing field. You don’t need this in-
dustry to communicate. Keep your
eyes on what God has given you to do
and be faithful in your sphere ... My
prayer for you is, don’t let anybody
else define you.”—Margaret Becker,
addressing aspiring writer/artists
during a publishing seminar.

Southern Music
Conference
To Include
Louisiana
Hayride Jam

BY DEBORAH EVANS PRICE
NASHVILLE—The first Southern
American Music Conference is set
for May 2-5 in Shreveport, La.,
hometown of the legendary Loui-
siana Hayride. Presented by Loui-
siana State University-Shreveport
and Foundation for Arts, Music and
Entertainment (FA.M.E.), the event
will include seminars with noted
music historians, as well as the
Louisiana Hayride Americana
Music Jam.

The jam, to be held May 4, will in-
clude performances by Kenny Wayne
Shepherd, the Cox Family, the Derail-
ers, Doug Kershaw, Maggie Warwick,
Jim Lauderdale, Jeannie C. Riley, A-
Train, Merle Kilgore, and others.
Well-known entertainment attorney
Joel Katz will be the keynote speaker
for the conference, which will also
include such noted speakers as
author Peter Guralnick, Dr. Kip Lor-

nell, Ken Shepherd (Kenny Wayne’s l

father/manager), Ronnie Pugh, and
veteran manager Tillman Franks.

In addition to seminars on song-
writing and Shreveport’s musical
legacy and a jazz luncheon, the con-
ference will include a presentation
of the FAM.E. Foundation’s rede-
velopment plan to revive Shreve-
port’s historic
music district
by urban plan-
ner Hunter
Morrison.

The South-
ern American
E,‘ifj ; ’_, Music Confer-

ence and the

redevelop-
ment plan are being spearheaded by
Maggie and Alton Warwick. Maggie
Warwick made her debut on the
Louisiana Hayride in the late '50s,
when she was known as Margaret
Lewis. During the famed radio
show’s heyday, Hank Williams, John-
ny Cash, Elvis Presley, Kitty Wells,
and Johnny Horton were among
those who performed, leading to the
Louisiana Hayride to become “the
Cradle of the Stars.”

Maggie Warwick moved to Nash-
ville for 17 years and enjoyed a suc-
cessful songwriting career before
returning to Shreveport to marry
Alton, an executive with ArkLa Gas.
During the past several years, the
couple has launched the FAM.E.
Foundation and has been securing
funds and support to develop
Shreveport’s Historic Music Dis-
trict. Alaskan senator Ted Stevens
awarded FAM.E. a $250,000 grant,
which has been matched by the
state of Louisiana. Plans are under
way to renovate Shreveport’s
Municipal Auditorium—the origi-
nal site of the Hayride—as well as
to develop other venues in the area.

i e
s i ]
pint.

GREAT EXPECTATIONS: With the
seventh CD, Amazing Love, due
later this month from the Stellar
Award-winning Mississippi Mass
Choir, Malaco Records is setting out
to restore the Jackson, Miss.-based,
160-voice act to what it perceives to
be its rightful place as the industry’s
best-selling gospel choir. It is a title
it captured with its 1988 epony-
mous debut release and years later
lost to John P. Kee’s New Life Com-
munity Choir and then Fred Ham-
mond’s Radical for Christ.

THE MISSISSIPPI MASS CHOIR

Admittedly, the choir slipped in
sales from its average of 300,000-
400,000 units with its last release,
Emmanuel (God With Us).

“That project was probably our
lowest-seller,” says Jerry Mannery,
who serves as both the choir’s
executive director and Malaco’s
gospel director. “Still, we sold a lit-
tle over 200,000 units and got
tremendous airplay.

“In our defense, the choir scene
has cooled down somewhat, because
with the glut of preduct out there
{and no shortage of choirs],” he
continues. “Touring is so important
to support the product, and moving
40-50 people around {who do not do
this for their livelihood] is extreme-
ly challenging. But I truly believe
this is our best work and that suc-
cess in gospel begins and ends with
the song, and on this album, we've
got the songs.”

The title cut was co-written by
Mannery as the choir toured Spain
last year. Lecresia Campbell special
guests on another tune, and in
tribute to gospel pioneer Dorothy
Love Coates, who passed away April
16, the choir recorded one of her
compositions.

“One of the things that has us so
excited about the project is that
we’re doing an interactive song with
the choir’s founder, the late Frank
Williams, via digital technology,”
Mannery says. “The song is titled
‘My God Said It.” Frank wrote and
recorded the song with the Georgia
Mass Choir in 1988, but it was
never released. We took Frank’s
vocals, and everything else is live.
All of the music and choir backup is
the Mississippi Mass. Actually, what
we did the night of the recording
here in Jackson, Miss. [last Dec. 22],
was to have a visual of Frank

by Lisa Collins

singing the song. We’ll patch that
in as well to the companion video.”
The promotional rollout begins
May 21 with the servicing of the 13-
track CD to gospel radio. The proj-
ect will also be available on DVD-
Video, representing Malaco’s first
such entry. And with pre-orders
projected to be in the 100,000-unit
range, it appears the Mississippi
Mass Choir is off to a good start.

IN THE MEANTIME: The Minneapo-
lis-based Excelsior Chorale Ensem-
ble, named best new artist at this
year’s Stellar Awards, will set out to
prove that its initial success is no
fluke with the May 21 release of its
sophomore CD, Soul Interpretation

.. Also due this month (May 7) is
the eponymous solo debut from
Vanessa Williams (no, not the
actress). Williams—who got her big
break as one of the Richard Small-
wood Singers and a founding mem-
ber of his backup group, Vision—is
the first official signee of the
Detroit-based Bajada Records,
founded by Bishop Andrew and Pas-
tor Viveca Merritt. However, the CD
is being released through a joint-
venture arrangement with Light
Records. An A-list lineup of top
gospel producers (including Small-
wood, Kevin Bond, Fred Hammond,
Steven Ford, and PAJAM’s J. Moss
and Paul Allen) indicates not only
how serious the two labels are about
Williams’ keen potential but also
the first-rate singing abilities she
will showcase.

BRIEFLY: Dorothy Norwood is in the
studio for post-production work on
her upcoming live concert project
set for release in August. The as-yet-
untitled CD, recorded in her native
Atlanta last November, features
Rance Allen, Melvin Williams, and
Albertina Walker . . . Angela Spivey,
affectionately known as the “anoint-
ed princess of gospel,” is gearing up
for the live concert recording of her
fourth CD—and first DVD-Video—
May 4 in Huntsville, Ala. The al-
bum—to be produced by Grammy
Award winner Sanchez Harley—is
tentatively scheduled for release in
September . . . Integrity Music
recording artist Alicia Williamson
turned TV host with the April 6 TV
bow of the Inspiration Network’s /
Gospel. The series will showcase
the best in contemporary and tra-
ditional gospel and urban music
... Vickie Winans, Kim Burrell,
Kirk Franklin, Albertina Walker,
Detrick Haddon, Blessed, and Eve-
lyn Turrentine-Agee are among
those artists set to join Dr. Bobby
Jones for his 10th Bi-Annual Inter-
national Gospel Industry Retreat,
May 19-21 at the MGM Grand
Hotel in Las Vegas.
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HealthSouth Adds Concerts To ‘Go For It!’ Tour

Roadshow Continues Expansion With Introduction Of Ticketed Events That Act As A Launching Pad For Teen Acts

BY LINDA DECKARD
NASHVILLE—HealthSouth’s Go for
It! Roadshow, a free-admission “edu-
tainment” field trip promoting a pos-
itive lifestyle to school kids, is about
to add a ticketed Go for It! Concert to
each date on its fall tour. The 7-year-
old event, sponsored by HealthSouth,
Coca-Cola, and GNC Nutritional
Stares. added a Saturday-morning TV
show to the franchise a year ago.

The arena event is endorsed by
school systems, which bus in kids in
grades three to eight to hear the
music and its message. As corporate
philanthropy goes, this roadshow is
clearing new ground as a marketing
tool and as a career enhancement for
teen acts. It is helping to launch the
girl band 3rd Faze, now signed to
Columbia Records, which has been
the Roadshow’s house band for the
past two years and will open shows on
upcoming tours for O-Town and Brit-
ney Spears.

As 3rd Faze nears graduate status,
the Roadshow producers have put out
a call for another band, “preferably
young boys who can sing,” says
Richard Scrushy, executive producer
and chairman/CEQ of HealthSouth.
When he finds the right talent, he will
“mix them in a little this fall, and by
spring, they’ll be ready to go. We want
them to have an album, be able to
work radio, do a mall tour with us. It’s
a real good package for any young act.”

The basic Go for It! Roadshow pack-
age has been evolving rapidly. Last
year, a typical Roadshow played three
90-minute, 10 a.m. shows in each city,
filling 7,000- to 15,000-seat arenas
with school kids on an official field trip.
It combines music, appearances by
well-known athletes, and contests
incorporating specially designed “Mus-
cle Busters,” described as “giant Nick-
elodeon-type games” by Phil Christian,
VP of communications and marketing
and producer of the Roadshow.

Christian says the Roadshow plays
in front of 500,000-600,000 kids annu-
ally. It's a six-truck event that costs $4
million-$5 million a year to produce.

The original business reason for the
Roadshow was to tour a training pro-
gram to teach kids and coaches about
sports injuries and care, but the result
was “the most boring thing in the
world,” Scrushy says. The decision was
made to “slipstream all the messages
we want to get into the show with pop
stars and athletes. We had to raise $35
million to develop the show—staging,
musical, sound, lighting, competition
equipment; almost 100 people work
on the show.”

It hits 10 markets on the spring
tour, which runs March-May, and 10
markets on the fall tour that runs Sep-
tember-December. The music side of
the Roadshow has grown exponen-
tially. The paid concert will mean that
even more talent is required. After

three days of free shows, the fourth-
night concert will feature three acts
performing “your typical 45 minutes
to an hour. That will be ticketed and
will take place in the same arena, right
there, where they have been in frant

SCRUSHY

of 30,000-50,000 kids all week. And
that show will be filmed and will be
used on our Saturday TV show,”
Scrushy says.

Scrushy has leveraged the TV show
and the Roadshow to book known and
emerging talent, working closely with
record labels and music producers.
“We're doing something special
here—building an allegiance and rela-
tionship with young kids, many of
whom have never seen a band or pop
act live before.”

Sony Music Entertainment chair-
man/CEO Tommy Mottola agrees
that “bringing music to young peo-
ple in this way has not been done
before. The fact that schools are
involved enhances its originality,
and I imagine that this concept will
grow as more kids and communities
are exposed to it, whether through
the live show or on TV.”

Scrushy and Jason Hervey—an
actor best-known for playing the role
of older-brother-from-hell Wayne
Arnold on TV’s The Wonder Years,
who has been senior VP for the Road-
show since January—have booked
several acts for the fall, about haif of
them on the Sony Music Entertain-
ment labels. Those include MSM, Billy
Gilman, Triple Image, 3LW, Solange,
Christina Milian, Jump5, B2K (for
four TV shows), Jer-Z, and Play.

Hervey notes that as well as intro-
ducing new talent, the Roadshow is
being used to reposition acts like
Gilman to reach the tween audi-
ence: “It becomes a vehicle to cross
him over.”

It is key to the “edutainment” con-
cept that music is well-balanced with
education in the Roadshow. Christian
says the show is refined to meet cur-
riculum needs state by state, and the
10 a.m. start is to give schools enaugh
time to bus the kids to the arena and
back to school in time for lunch. The
Roadshow was relaunched in 1996 as
a field-trip program.

Allen Johnson, executive director of
the Lakeland Center in Lakeland, Fla.,
says the Go for It! Roadshow is “almost
as big as a rock-show production. We're
talking lasers, pyro—everything.”

The current spring tour rehearsed
in Lakeland, opening the run March
23 and drawing 6,000 to one show.
From there, it played the New Orleans
Arena (20,000 to two shows); the
Heart 'O Texas Fairgrounds arena in
Waco (12,000, two shows); Thomas &
Mack Center in Las Vegas (33,000,
three shows); Lawlor Events Center in
Reno, Nev.; the E Center in Salt Lake
City; and the Portland Coliseum in
Oregon. It will end the spring tour at
Sullivan Arena in Anchorage, Ala.

John Markham—partner in Cha-
meleon Productions in Orlando, Fla.,
with his brother Dan—does lasers,
lighting, special effects, and production
management, filling a couple of those
roles for the Roadshow. He notes, “It’s
a huge show; it’s one of a kind. It has
to play arenas; it has more [hanging]
points than most rock tours.”

Markham characterizes the com-
mercial message as “soft-spoken.” He
is most impressed with the method of
transporting kids on school buses to
the arena. “What Disney is to parking
cars, HealthSouth is to getting kids in
school buses.”

The fall tour will open in Orlando
at the T.D. Waterhouse Arena. “We've

been there every fall for the past four
years in partnership with the Inner
City Games,” Christian says. Jon Dor-
man, deputy director of that arena,
says he is holding Sept. 21-27 for the
Roadshow, but he hasn't yet negotiat-
ed a deal to include a paid concert.
Historically, the Inner City Games pay
minimum rent and expenses. “I can’t
do a concert the same way I do an
Inner City event,” Dorman says.

Go for It! Enterprises is a free-
standing 501(3)(C) corporation, so it
will fund the operations to expand.
“There’s talk of summer camps;
there’s Go for It! Radio,” he continues.
They will shoot 26 new episodes for
the TV show in August.

Queen Marks Golden Jubilee With Two Palace Concerts

BY JULIANA KORANTENG
LONDON—Looks like Her Majesty
Queen Elizabeth of England, the
world’s most famous monarch, is
going to let her hair down, strut her
stuff, and shake her booty June 3.

To celebrate the Golden Jubilee—
her 50th anniversary on the British
and Commonwealth throne—this
summer, the queen has agreed to open
up Buckingham Palace’s back garden
to concerts for the first time.

The first of the two musical events
is Prom at the Palace, a celebration of
the country’s classical-music her-
itage, June 1. But the event that
everyone is talking about is Party at
the Palace, two days later.

In a joint enterprise with the BBC
—the nation’s public broadcaster—
the 76-year-old queen and the royal
family have personally invited 12,000
of the nation’s citizens to a free rock
and pop open-air gig.

And the great and the good in
British and international pop, from
former Beatle Paul McCartney to
new British pop sensation Will
Young, are to give their services for
free at Her Majesty’s command.

“I don’t think she thought we would
be effectively building [top rock venue]
Wembley Arena in her back garden,”
says Nick Vaughan-Barratt, BBC
Events creative director. “When we
suggested the idea, the royal house-
hold was thinking of a few string quar-
tets for audiences having cucumber
sandwiches. But rather than having a
series of little concerts, we thought we
should have two big stonking ones. No
one’s done anything like this before,
and the [royal household] are eventu-
ally coming to terms with the fact that
it's going to be big.”

The three-hour Party at the Palace
will highlight Britain’s contribution to
the past 50 years in rock and pop. Other
big headliners among the 50-plus per-
formers include Elton John, South
Africa’s Ladysmith Black Mambazo,

Canada’s Bryan Adams, and Aretha
Franklin and Beach Boy founder Brian
Wilson from the U.S. Former Genesis
frontman Phil Collins will be the
drummer in a royal house band.

Both Rod Stewart and Wilson are
said to be interrupting their tours to
fly in overnight to participate. “This
is the new Elizabethan era,” declares
Lorna Dickinson, executive produc-
er of the rock and pop Jubilee. “If you
compare it with the first Elizabethan
era, Queen Elizabeth I had Shake-
speare and several entrepreneurs sail
the world to create the [British]
Empire. Well, the empire is no more.
It's music that the British have taken
around the world in the last 50 years.
This event is flying the flag for the
British recording industry.”

The 12,000 non-paying spectators

VAUGHAN-BARRATT

at the concert will be selected from a
lottery-type ballot after the nation—
which boasts a population of 60 mil-
lion—was invited to call a premium-
rate phone number or log on to the
BBC’s Web site.

The lucky 12,000 will receive spe-
cially embossed Golden Tickets and a
complimentary hamper packed with
champagne and other high-class food-
stuffs for the day itself.

The concert will air live on BBC TV;
on the broadcaster’s national, region-

al, and local radio stations; on the
Internet; and on large screens posted
outside Buckingham Palace and at
other major locations around the
country. More than 40 broadcasters
worldwide had bought rights to the
two concerts by the time Billboard
went to press, and the recordings will
also be available on CD and DVD.

Industry observers estimate that the
BBC will spend more than £10 million
($14.5 million) on its coverage of the
entire Golden Jubilee celebrations and
that one-third will be devoted to stag-
ing the classical and rock concerts.
About £2 million ($2.9 million) in pro-
ceeds will be donated to charities.

Among the charities benefiting
from the Golden Jubilee concerts is the
Prince’s Trust, the youth charity
founded by the heir to the British
throne, Prince Charles. And while
Party at the Palace might be his moth-
er’s first foray into holding a major
rock concert, the Prince’s Trust already
has a reputation for its popular annu-
al Party in the Park rock and pop fes-
tival. Held at London’s Hyde Park in
front of a crowd of 100,000, this year’s
event will take place July 7.

The trust’s links to the rock and pop
industry are growing. The Party in the
Park format is being used by U.K.
supermarket chain Safeway to spon-
sor its own rock festival at Hyde Park
June 29. Organized with Clear Chan-
nel Entertainment’s U.K. arm, Safe-
way Picnic 2002 will feature such
headliners as Diana Ross, Stewart, and
top U.K. acts Gabrielle and Ronan
Keating, with an audience of 75,000
fans. It aims to raise about £500,000
($725,000) for the Prince’s Trust.

Meanwhile, the trust is involved in
another festival debut, the first in the
North of England. Called Galaxy out
There Live 2002, it is co-produced
with radio group Galaxy FM. It also
takes place June 29, in front of an
audience of 38,000 in Gateshead, near
the city of Newcastle.
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CONCERT GROSSES

VENUE/ GROSS/ ATTENDANCE/
ARTIST(S) DATE TICKET PRICE(S) CAPACITY PROMOTER
PAUL McCARTNEY MGM Grand Garden, $5,591,700 23341 Clear Channel
Las Vegas $350/$125 24,712 two shows Entertainment, in-house
April 5-6
PAUL McCARTNEY United Center, $4,066,030 32178 Clear Channel
Chicago $250/$50 two sellouts Entertainment
April 10-11
| PAULMCCARTNEY  First Union Center, S1868760 15,536 " ClearChannel |
Philadelphia $250/$125/$85/$50 sellout Entertainment
April 16
DAVE MATTHEWS BAND, FleetCenter, $1,600,995 34,430 Clear Channel
YERBA BUENA Boston $46.50 two sellouts Entertainment
April 7-8
| ULTRA ELECTRONIC MUSIC FESTIVAL: PAUL  Bayfront Park, $1,168,691 21.483 D'Vox
OAKENFOLD, CARL COX, PAUL VAN DYK, Miami $213/840 25,000
THE CRYSTAL METHOD, DEEP DISH & OTHERS March 23
‘N SYNC, TONY LUCCA First Union Center, $1,133.227 18,297 Clear Channel
Philadelphia $110/872.50/852.50/S39 sellout Entertainment
April 18
CROSBY, STILLS, NASH & YOUNG  First Union Center, $958,073 13,687 Clear Channel M
Philadelphia $225/$85/855/$39.50 sellout Entertainment
April 19
}__ — — c— — ———————————————— e —— — ——— S — —
‘N SYNC, SMASH MOUTH, First Union Center, $916.847 14,333 Clear Channel
TONY LUCCA Philadelphia $110/339 sellout Entertainment
April 9
‘N SYNC, SMASH MOUTH, HSBC Arena, $829,065 T 1zssa " Clear Channel
TONY LUCCA Buffalo $110/839 18,221 Entertainment
] April 7
‘N SYNC, SMASH MOUTH, Nassau Veterans Memorial $778,395 13,627 Clear Channel
TONY LUCCA Coliseum, Uniondale, N.Y. $114.50/834.50 16,630 Entertainment
April 11
|- _— S _— —— _— S R ——
DAVE MATTHEWS BAND, Dunkin’ Oonuts Center, $610,731 13,242 Clear Channet
ROBERT RANDOLPH Providence, R.I. $46.50 sellout Entertainment
April 12
BARRY MANILOW Sunrise Musical Theatre, $580,567 8,647 Concerts West
Sunrise, Fla. $98/$71.50/861/$50 9,602 three shows
April 11-13 one sellout
BARRY MANILOW Fox Theatre, $491.011 o 8,508 Concents West 1
Atlanta $92/367/$47/$32 8,837 two shows
April 18-19 one sellout
[—INCUBUS, HOOBASTANK Great Western Forum, $379.675 15,719 Nederiander Organization,
Inglewood, Calif. $25 sellout Clear Channel Entertainment,
April 18 Goldenvoice
- — ———— _ . S - . - =0
BROOKS & DUNN, DWIGHT First Union Arena, $369,511 7.79 Clear Channet
YOAKAM, GARY ALLAN, TRICK PONY, Wilkes-Barre, Pa. $49.75/$29.75 sellout Entertainment
CHRIS CAGLE, CLEDUS T. JUDD April 20
= — =~ . - = = = = S
ENRIQUE IGLESIAS Chastain Park Amphitheatre, $348,564 6,700 Clear Channel
Atlanta $57.50/$40.50 sellout Entertainment
April 6
I DIANA KRALL o Molson Centre, o 534,054— - - 8229 7 Clear Channel- T
Montreal (8530,910 Canadian) sellout Entertainment
April 12 $47.19/$34.61
BROOKS & DUNN, DWIGHT Pepsi Arena, $311.848 7,19 Clear Channel
YOAKAM, GARY ALLAN, TRICK PONY, Albany, N.Y. $45.75/$35.75 10,920 Entertainment
CHRIS CAGLE, CLEDUS T. JUDD April 21
" BLINK-182 & GREEN DAY, Centennial Garden Arena,  $294.580 9,407 Nederlander
JIMMY EAT WORLD Bakersfield, Calif. $32.50 sellout Organization
April 17
KENNY CHESNEY, SARA EVANS, Worcester's Centrum $283,609 8,921 Clear Channel
PHIL VASSAR, CAROLYN DAWN Centre, Worcester, Mass. 835/$28.50 11,796 Entertainment, Varnell
JOHNSON April 12 Enterprises
GAITHER HOMECOMING  Bi-loCenter,  $282.255 14399 PremierProds.
Greenville, S.C. $28.50/$19.50 15,000
April 20
STRING CHEESE INCIDENT Fox Theatre, $260,488 8,869 Windstorm Prods.
Atlanta $35/$27.50 9,356 two shows
April 20-21
| LUIS MIGUEL - "~ FirstUnion Center,  $256460 3079 Gomez Enterprises
Philadelphia $120/$100/$85/855 15,000
April 12
KID ROCK Cox Convention Center, $256,186 8,835 Beaver Prods.
Oklahoma City $29 sellout
April 21
KENNY CHESNEY, SARA EVANS,  Bryce Jordan Center,  $Z37.580 T 1m0 in-house, Arena
PHIL VASSAR, CAROLYN DAWN University Park, Pa. $35/$28.50 7,531 Network, Varnell
JOHNSON April 13 Enterprises
KENNY CHESNEY, SARA EVANS, Roberts Stadium, $231,215 71370 Clear Channel
PHIL VASSAR, CAROLYN DAWN Evansville, Ind. $35/$28.50 8,161 Entertainment,
JOHNSON April 20 Mischell Prods.
| E— — - — — B _ R — S
HARRY CONNICK JR. Dodge Theater, $228,572 4,807 Clear Channel
Phoenix $58/$30.50 4,948 Entertainment, in-house
April 11
KENNY CHESNEY, SARA EVANS, Cumberland County Civic $220,185 6,724 Clear Channel
PHIL VASSAR, CAROLYN DAWN Center, Portland, Maine $35/$29.50 sellout Entertainment,
JOHNSON April 11 Varnell Enterprises
INCUBUS, HOOBASTANK ~ CoxArena, ~ saizeer 9g1 House of Blues Concenq
San Diego $21.75 sellout
April 20
THE MOODY BLUES Tropicana Casino & Resort,  $212,385 3.858 Clear Channel
Atlantic City, N.J. $75/855 3,882 two shows Entertainment
April 5-6
| KENNY CHESNEY, SARA EVANS,  Kansas Coliseum, $206,538 6747 " House of Blues Concens
PHIL VASSAR Valley Center, Kan. $35/$28.50 sellout
L April 17
KENNY CHESNEY, SARA EVANS, New Orleans Arena, $205,873 9,063 Clear Channel
PHIL VASSAR, CAROLYN DAWN New Orleans $35/827.50 10,606 Entertainment,
JOHNSON April 6 Mischell Prods.
B DIA;A KR;LL o - ) Tareerhuﬁder.com Oaﬁale E7,1B 4,684 o Clear Channel
Theatre, Wallingford, Conn.  $39.82/528 4,827 Entertainment
April 6 J
KENNY CHESNEY, SARA EVANS, Show Me Center, $187,112 6,352 TBA Entertainment
PHIL VASSAR, CAROLYN DAWN Cape Girardeau, Mo. $35/$28.50 .
JOHNSON April 19 J
STEVEN CURTIS CHAPMAN,  Arrowhead Pond, $179.718 6,884 Nederlander Organization,
NICOLE NORDEMAN Anaheim, Calif. $37.50/$25 7,469 in-house, Celebration
April 13 Concerts
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BUILT FORD TOUGH: The new Ford
Center in Oklahoma City is flying
high, with an inaugural concert by
the Eagles that will be followed by
Britney Spears and a new title spon-
sor in the Oklahoma Ford Dealers.
The $87.7 million arena, funded
by a local sales tax, will seat more
than 20.000. Gary Desjardins, GM
at the center for SMG, says it will
open June 14-16 with the Ringling
Bros.-Barnum & Bailey Circus.
Spears has already sold out 17,000
seats with tickets from $39.50-$75. (“It
took about an hour,” Desjardins says.)
Eagles tickets go on sale May 4. Both
are Concerts West promotions and
were booked under the auspices of
SMG Entertainment head Mike Evans.
Desjardins says the title sponsor deal
was handled in-house by the SMG staff:
“We talked to a couple of airlines, but
Oklahoma City is not a hub, and we
knew it would be a tough sell.” He also
explored the opportunity with fast-food
chain Sonic, which would have been a
good fit, and Express Personnel Inter-
national, both of which are corpora-
tions that are headquartered locally.
The Oklahoma Ford Dealers will
pay the arena $5.3 million in cash
over a 10-year period and will provide
two vehicles for service and promo-
tional use. The deal also includes a
five-year option, which would bring
the cash total to $7.7 million. The
dealers get the usual identification,
suite, and hospitality opportunities.
Desjardins says the city's old Myr-
iad Arena was averaging six to seven
concerts a year, and he hopes to dou-
ble that at Ford Center. The Myriad
is part of what is now the Cox Busi-
ness Services Convention Center.
The final sponsorship was struck
with a consortium of 94 Ford dealers
from across the state.

LIVE AND LET BUY: Paul McCartney
tops the Billboard Boxscore this
issue, and his tour is creating a lot
ot happy concert-goers, which
makes for happy arena managers.

The concessions numbers aren’t
outstanding, since McCartney doesn’t
have an intermission. “We anticipated
they'd be a little lower, because the
show is so good and it's all McCartney
all the time. He's an intriguing per-
former,” says John Page, senior VP of
Comcast Spectacor Facilities, which
hosted the show at First Union Cen-
ter in Philadelphia April 16 that drew
a sellout crowd of 15,536.

But Page was still very pleased
with the final numbers: Per caps on
food and beverage for building con-
cessionaire Aramark were $5.51. The
suite per caps were $19.90, and the

A

by Linda Deckard

club seats were $19.06. Merchandise
brought in a per cap of $14.53.

The second 'N Sync concert April
18 drew 19,000, and the second Cros-
by, Stills, Nash & Young date in the

building April 19 kept that smile on
Page’s face. CSN&Y’s per caps on their
first date, March 5, came in at $8.42
for food and drink, $5.06 for novelties,
and similar numbers to McCartney's
for the suites and club seats.

BOOMTOWN: SMG is involved as man-
ager of a new arena planned for down-
town Las Vegas. Joe Briglia, SMG sen-
ior VP of development, says the Las
Vegas arena will be a community
building. It will sit next to the Frontier
Street Station Casino and within walk-
ing distance of city hall.

“There’s more energy and more pro-
fessionals working on it than I thought
possible,” Briglia says. e is banking
on that market beirg resilient, since
the new arena will be last to the mar-
ket, as it is not opening for two more
years. The advantage is that “you can
make some course corrections and
adjustments,” Briglia says. “It will also
be the more intimate of the spaces.”

According to Briglia, the casinos
are talking about pulling together a
$1 million-$3 million entertainment
fund to buy talent. “The money and
willingness is there. Expectations
are very doable.”

THE COACH IS CALLING: The Air Cana-
da Centre in Toronto has a unique
marketing outlet: a group voice mail.
GM Bob Hunter says the centre sends
all the team season ticketholders a
group voice mail, and two or three
times a year, “we have the coaches
send out messages to our season tick-
etholders. With hockey, it's almost
6,000 accounts. We'll get the coach-
es to do a sales pitch or a thank-you
for a great season or a ‘stay-with-us,
we'll-get-better’ {message]. It’s about
$1,000 {per group e-mail blast]. Most
people are pretty impressed.”
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JJ SOUNDTRACK

Ansel Adams

PRODUCER: Brian Keane

Green Linnet 3140

Featured in Music to My Ears, Bill-
board, April 27.

DAVID CASSIDY

Then and Now

PRODUCERS: various

Decca 440 017 454

For those in the almost-40 crowd who
aimed their first celebrity crush at David
Cassidy, the arrival of Then and Now is
almost as much fun as chewing two
pieces of Super Bubble at once. Among
the 15 tracks found here are such Par-
tridge Family favorites as “I Tkink I Love
You” and “I Can Feel Your Heartbeat,”
solo hits “Cherish” and “Rock Me Baby,”
and some surprise oldies, including “Do
You Believe in Magic.” While the trip
down memory lane is succulent, fans
should be aware that all of the selections
here are newly recorded by Cassidy—not
necessarily a bad thing, since the 51-year-
old remains in fine voice—but for those
who remember every nuance of these
favorites, some things are better left
untouched by time. Still, a guilty pleasure
worth a giddy spin around the block.—CT

THE BOSTON POPS ORCHESTRA

My Favorite Things: A Richard Rodgers
Celebration

PRODUCER: Shawn Murphy

RCAVictor 63835

Sometimes the less said—or in this case,
the less sung—the better. In this tribute
to Broadway composer Richard Rodgers,
country stars Martina McBride and Collin
Raye seem swallowed up by the swelling
orchestrations. The Boston Paps, con-
ducted by Keith Lockhart, do just fine on
their own, delivering fizzy arrangements
of old favorites. And anyone who finds
Rodgers’ melodies too saccharine will be
surprised by the tongue-in-chzek
“Slaughter on Tenth Avenue” from On
Your Toes and the stirring “D-Day” from
Victory at Sea. For the visceral thrill of
the curtain going up, there’s the bouncy
overture from Babes in Arms.—MS$S

PRODUCERS: Tom Waits, Kathleen Brennan
Anti-/Epitaph 86632

With Alice and its companion release,
Blood Money, Waits completes a the-
atrical trilogy that began with 1993's
The Black Ryder. All three sets derive
from collaborations with avant-garde
director Robert Wilson on retellings
of classic European tales—Die Freis-
chiitz for The Black Ryder, Woyzeck
for Blood Money, and Alice in Won-
derland for Alice. Rather than the
junkyard blues of 1999’s Grammy
Award-winning Mule Variations, the
new discs find Waits in his Weimar
Berlin mode. The fractured fairy sto-
ries of Alice are set to broken-kaleido-
scope orchestrations, while Blood
Money has a darker, more elemental
edge. Melodies from beer-hall singa-
longs and the rhythms of carnival
rides provide impetus, as do German
Kabarette and sentimental torch
songs. Waits and songwriting partner
(and wife) Kathleen Brennan weave all
their sources into vastly entertaining
song cycles, driven by sonic daredevil-
ry and a gift for language that is alter-
nately haunting and hilarigus.—BB

S P O T L I

VARIOUS ARTISTS

Verve Remixed

PRODUCERS: Dahlia Ambach Caplin,
Jason Olaine

Verve 314 589 606

Take 12 classic jazz sides, have them
re-tweaked for today's dancefloors, and
you have a set that brings jazz, the
original dance music, back to the
dancefloor. The songs have been large-
ly stripped of their original instrumen-
tation, marrying vocals by Carmen
McRae, Nina Simone, Ella Fitzgerald
{and others) with new instrumental
beds constructed by the likes of MJ
Cole, Joe Claussell, and De-Phazz,

Verve//Remixed

respectively. Jazz purists will cry foul,
but to be fair, this is geared toward the
dance crowd, and while it’s strange to
hear Shirley Horn's velvety voice atop a
lively techy track, it does work in its
own way. The only gaff comes with Bil-
lie Holiday’s “Strange Fruit,” a song
whose harrowing account of a lynch-
ing makes it feel inappropriate in this
setting, despite Tricky’s dark-hued
reconstruction. A companion disc,
Verve Unmixed, features the original
recordings at a $4.98 list price—SG

R&B/HIP-HOP

% CEELO

Cee-Lo Green and His Perfect

Im

PRODUCER: Cee-Lo

Arista 14682

In the world of hip-hop, experimentation
is often a tightrope walk for any artist.

G HT S

PET SHOP BOYS

Release

PRODUCERS: Pet Shop Boys, Chris Zippel
Sanctuary 06076-84553

Release, the eighth studio album
from Pet Shop Boys, couldn’t be
more lovely if it tried. Really. Over
the course of 10 tracks—coming in
at a tight 45 minutes (reminiscent
of a vinyl LP’s length)—Pet Shop
Boys Neil Tennant and Chris Lowe
deliver a career highpoint, even
surpassing 1990’s incredibly solid
Behavior. Eschewing overly pro-
duced dancefloor fare of such re-
cent albums as Nightlife, Release
focuses on pure pop songs—period.
Buoyant lead single “Home and
Dry” is a delight, with ex-Smiths
guitarist Johnny Marr and percus-
sionist Jodie Linscott—who both
appear elsewhere on the album—
complementing Lowe's deft key-
board work and Tennant’s regular-
guy vocals. With Marr and Linscott
on board, a terrific live feel perme-
ates Release. Other highlights in-
clude “The Night I Fell in Love,” “I
Get Along,” “Here,” “You Choose,”
and the disc’s sole club track, “The
Samurai in Autumn."—MP

Goodie Mob member Cee-Lo boldly steps
out on said tightrope without a care by
crafting his own sound on his solo debut.
Having lent his syrupy soulful vocals to
the likes of Santana, De La Soul, and
Atlanta brethren OutKast, Cee-Lo com-
bines elements of hip-hop, R&B, rock,
and gospel on this lengthy set. The
Atlanta native leads things off with the
ultra-funky single “Closet Freak.” A com-

bination of classic P-Funk and Southern
soul, the song is easily one of the most
inventive tracks to be heard on radio in
recent months. On “Big Ole Words,” Cee-
Lo proves that despite his many musical
influences he can still drop lyrical jewels
on a good old-fashioned breakbeat. A
musical renaissance man, Cee-Lo is in
complete charge of all the rhymes, vocals,
and productions here—RH

VARIOUS ARTISTS

Still More Bounce

PRODUCERS: various

Wolfpac 9328

For many West Coast rappers, Roger
Troutman and his inspired funk
stylings were an essential part of their
musical upbringing. Therefore, it
makes sense that, following his death
in 1999, the West Coast rap communi-
ty would take time out to pay proper
respects to the slain musical innovator.
Organized by Tha Liks’ J-Ro and Har-
lan “Wolf” Morgan (who together helm
Wolfpac Records), Still More Bounce
does its title justice. A host of MCs,
including Ice-T, Xzibit, Kurupt, and
Snoop, among others, inject Trout-
man’s sound with hip-hop twists. On
“Bad Days,” Defari, Phil Da Agony, and
newcomer Merciless Stylz ride a
melodic synth track while trading vers-
es about the ills of everyday life. The
compilation also pays homage to
Troutman's smoother side. Witness
Chico DeBarge's deft cover of “I Wanna
Be Your Man,” on which he receives
assistance from newcomer Shae Fiol.
On the title track and lead single, Rass
Kass, Kam, Tha Liks’ Tash, Cypress
Hill's B-Real, and Spicel offer a true
posse track filled with enough funk to
make Troutman proud.—RH

DANCE/ELECTRONIC

% SUBA

Tributo

PRODUCERS: various

Ziriguiboom/Six Degrees 657036 1068
Born in Yugoslavia, composer/produc-
er Suba migrated to Sio Paulo, Brazil,
in the late-'80s and began producing
records for such artists as Marina Lima
and Edson Cordeiro, as well as collabo-
rating with numerous musicians, in-
cluding percussionist Marcos Suzano.
In early 2000, Ziriguiboom/Six Degrees
issued Suba’s full-length, Sdo Paulo
Confessions, which seamlessly fused
contemporary electronic wizardry with
traditional Brazilian sounds. The same
label followed this with Bebel Gilber-
to's sublime Tanto Tempo, another
spotlight for Suba’s fine production
work. Sadly, Suba’s life came to a tragic
end in a studio fire before either re-
lease saw the light of day. Now, to
honor the man, along comes Tributo, a

(Continued on page 22)

PRIMUS

Suck on This

PRODUCERS: Matt Winegar, Bob Cock
Prawn Song PSR-0003

PRIMUS

Frizde Fry

PRODUCERS: Primus, Matt “Exxon” Winegar
Prawn Song PSR-0004

In 1990, just prior to the grunge explo-
sion ushered in by Nirvana's Never-
mind, San Francisco trio Primus re-
leased two highly original albums that
combined the energy of purk, the
heaviness of metal, and the musician-
ship of prog-rock. It was hardly a new
concept, but it was done with a skill
and virtuosity that, while not a run-

vV 1

away success on the charts, made the
band a favorite among critics and musi-
cians alike. Bassist Les Claypool’s own
Prawn Song label is now reissuing
remastered digipack versions of these
albums, the band’s first two discs: the
frenetic live debut Suck on This and
the more polished studio effort Frizzle
Fry. Fronted by the manic Claypool,
whose incendiary bass work is in a class
by itself, the band originally recorded
Suck on This at the intimate Berkeley
Square nightclub for $3,000. Though
five of its nine songs appear on Frizzle
Fry and “Tommy the Cat” reappears on
1991’s Sailing the Seas of Cheese (with
Tom Waits guesting on vocals), Suck
on This stands on its own as a testa-

T AL

ment to the raw intensity of the band's
live show. Equally competent at daz-
zling interplay and ferocious sonic

S UE S

assaults, the band rumbles through
“Jellikit” with locomotive power while
alternating between funk and thrash on
“The Heckler.” There’s plenty of humor
here, too, as evidenced by Claypool’s
hilariously absurd vocals on “Tommy
the Cat.” On Frizzle Fry, which, like
Suck on This, begins by mimicking
Rush's “YYZ,” the group emphasizes
songs over jamming. Not usually
known for his social commentary, Clay-
pool deftly addresses anti-consumerism
on “To Defy the Laws of Tradition” and
the follies of war on “Too Many Pup-
pies” without sounding overtly politi-
cal. Though Claypool’s bass and nasally
spoken-word delivery tower over every-
thing else, drummer Tim “Herb”

Alexander and guitarist Larry La-
Londe more than hold their own.
LaLonde’s jagged stabs of noise fill
out the sound while Alexander's no-
frills pounding ties it all together.
The group locks into a relentless
groove on the stoner anthem
“Spegetti Western,” which sheds light
on the band's chemically altered
mind-set, and Claypool's oddball
character sketches “John the Fisher-
man" and “Harold of the Rocks" show
the singer at his yarn-spinning best.
As an added bonus, Frizzle Fry con-
tains a cover medley of the Residents’
“Hello Skinny/Constantinople,” a fit-
tingly bizarre choice for this most
unconventional of bands.—JDF

PICKS (»): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS’ CHOICES (% ): New releases, regard|
lumn as being among the most significant records of the year. All albums commercially available in the U.5. are eligible. Send review copies to Michael Paoletta (Billboard, 770 Broadway, 6th floor, New York, N.Y. 10003) or to the writers in the appropriate bureaus.

of chart potential, highly rec

l:n"'l'nlnmns. Bradley Bambarger, Leila Cobo, Jay DeFoore, Deborah Evans Price, Steven Graybow, Rashaun Hall, Michael Paoletta, Mark Sullivan, Chuck Taylor, Karen Iris Tucker, Philip van Vieck, Ray Waddell. SPOTLIGHT:
" Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collections of works by one or more artists.
ded because of their musical merit. MUSICTO MY EARS (J7J): New releases deemed Picks that were featured in the Music to My Ears
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delicious mix of newly recorded inter-
pretations of his music, re-rubs, and
live recordings. Standout tracks in-
clude Zero dB’s reconstruction of
“Samba Do Gringo Paulista"; “Sereia,
Amor D'Agua” by Cibelle, a key voice
on Confessions; Boyz From Brazil’s
remake of “Segredo”; and Phil Asher’s
remix of “Vocé Gosta."—MP

COUNTRY

P KENNY CHESNEY

No Shoes, No Shirt, No Problems
PRODUCERS: Norro Wilson, Buddy
Cannon, Kenny Chesney

BNA 07863

Kenny Chesney has developed into
one of country’s brightest young stars
via force of a fun-loving personality,
earnest delivery, and a dead-on ear for
top-notch material. He brings such
skills to a head on No Shoes, perhaps
his most important record to date.
Indeed, the album finds the artist tap-
ping into familiar themes on such
well-written, radio-ready cuts as “Big
Star” and a hit-primed cover of Bruce
Springsteen’s “One Step Up.” “A Lot
of Things Different” and “I Remem-
ber” are endearing, well-rendered bal-
lads, and Chesney’s skill as an inter-
preter drives such everyman
observations as “Never Gonna Feel
That Way Again.” The title cut main-
tains a likable Jimmy Buffett vibe,
and “Live Those Songs” thuds with
Southern rock attitude.—RW

% DARYLE SINGLETARY

That’s Why | Sing This Way

PRODUCER: Greg Cole

Audium 8151

Singer's singer Daryle Singletary bravely
takes on some of country’s finest stylists
and best-loved songs with this nod to
the greats that sidesteps the obvious and
goes for the best. He teams with Bakers-
field disciple Dwight Yoakam on a
spunky “Love’s Gonna Live Here,” beau-
tifully covers George Jones on “Walk
Through This World With Me,” and
smolders with authority on Conway
Twitty's “I'd Love to Lay You Down.”
More obscure stuff like John Wesley
Riles’ “Kay” and Merle Haggard's funny
“Make-Up and Faded Blue Jeans” (with
Riles and Hag, respectively) all work
very well. The lone new offering is the
title cut, a well-written midtempo loaded
with personality. Beyond the instant
classic it obviously is, the record also
demonstrates how far country music has
strayed from country music.—RW

LATIN

P CARLOS PONCE

Ponce

PRODUCERS: Emilio Estefan Jr., Joel Someillan
EMI U.S. Latin H272435324242

On his third album, Carlos Ponce
seems a lifetime away from his
recording debut, when he was per-
ceived—and frankly, presented—as
yet another TV star who happened to
sing. If on his sophomore effort
Ponce tried to break away from that
image, here he does it completely,
coming across not as a traditional
balladeer but as a singer/songwriter—
one with rock leanings who relies
more on feel and material than on
vocal prowess. Ponce is not a great
singer, but he is a fine songwriter
(most of the tracks here are co-writes
with co-producer Joel Someillan), and

when he performs in a more acoustic,
relaxed format, the results are magi-
cal. This is an album of strong tracks,
many compelling and beautiful, an-
chored by plenty of acoustic guitars
and with virtually no choruses or
overdubs. Ponce sounds fully at ease
on many songs—notably “Mujer con
Pantalones”—but other times, one
gets the feeling he’s still holding
back. He should heed his own advice,
as stated in “Nalgadas de Sabina,” and
follow his own artistic path.—LC

» COMPAY SEGUNDO

Duets

PRODUCERS: various

DRO East West/Wamer Music Latina 43228
To get a good idea of just how far tradi-
tional Cuban music can go and still be
appreciated, simply give a listen to
Duets by veteran Compay Segundo
(aka 94-year-old Francisco Repilado).
Recorded during the past decade (or
so)—when Segundo leapt from near
obscurity to international fame—Duets
spotlights the artist collaborating with
a dizzying array of artists, from Lou
Bega and Algerian singer Khaled to
trova icons Pablo Milanés (providing
vocals and guitar on a surprisingly vig-
orous “Macusa”) and Silvio Rodriguez.
Even Antonio Banderas and Charles
Aznavour make special appearances.
Despite the illustrious pairings, the
shiniest gems here are the most tradi-
tional: “La Juma de Ayer,” recorded
with Pio Leyva, and Segundo’s own
“Chan Chan,” recorded in the late-'80s
with Eliades Ochoa, are priceless.
“Linda Graciela,” recorded with son
Basilio Repilado, is an exercise in un-
derstated beauty and excellent ensem-
ble work. The same can’t be said for
“Lagrimas Negras” with Cesaria Evora,
which is disjointed, saved only by Chu-
cho Valdés’ exquisite piano solo. But
such less obvious pairings as “Baby Keep
Smiling,” with Bega, and the opening
“Saludo a Changd, with Khaled, are
lovely guilty pleasures.—LC

BLUES

% JOHN MOONEY

All | Want

PRODUCER: John Mooney

Blind Pig 5074

All I Want is one deep recording, with
Mooney delving musically deeper the
closer he inches toward the closing
track. An original tune, “I Feel Like
Hollerin,” which arrives midway
through the CD, brings together all the
appealing elements of Mooney's blues
sound—his affinity for what Dr. John
lovingly terms “fonk”—his marvelous
guitar chops, and his firm footing in
the urgent rhythms of the Delta blues.
The song generates a wicked buzz, and
from that point Mooney works his way
through “Tell Me Who,” “Son’s Blues,”
and the classic “You Got to Move.” His
slide guitar sings, Mooney knocks
down some rugged vocals, and his
backing musicians play it tight and
right. The man is a throwback to the
juke-joint days when every song was a
gut-check and the prime rule of blues
was rhythm and groove.—PVV

JAZZ

% REBECCA MARTIN

Middlehope

PRODUCER: Rebecca Martin

Fresh Sound 118

Rebecca Martin’s jazzy vocals lent a
sleepy, coquettish charm to the work

she did with the now-defunct folk-pop
band Once Blue. So it isn't surprising
that her latest project, Middlehope, is a
collection comprising mainly jazz
chestnuts. The singer, joined by an
accomplished group of musicians—
including guitarists Steve Cardenas
and Kurt Rosenwinkel, Bill McHenry
on tenor saxophone, bassist Larry
Grenadier, and drummer Jorge
Rossy—will make you forget that
you've heard these songs before.
Graced with a mellow delivery, Martin
remains true to the original feel of
these classics while also lending her
own unhurried scats or dewy, elongat-
ed notes. Of particular note is Martin’s
euphoric take on Richard Rodgers' “No
Strings,” along with the Rodgers and
Hart standard “Bewitched (Bothered &
Bewildered),” in which Martin trans-
forms herself into a giddy, lovesick mess.
Contact: Freshsoundrecords.com.—KIT

WORLD MUSIC

% MARIZA

Fado em Mim

PRODUCER: Jorge Fernando

Times Square 9026

Fado is the emotionally loaded music
of Portugal. Lyrically and musically,
this traditional genre is the poetry of
longing, of unrequited love, of
romantic nostalgia. It takes special
gifts to perform fado and to garner
acceptance as a fadista in Portugal.
With this, her debut album, Mariza
proves she has the voice. But more
than that, she ably proves that she
has the emotional depth and an un-
derstanding of the genre—which,
ultimately, are the key elements to a
fadista’s long-term recognition. Her
voice is a gorgeous, evocative instru-
ment, and she sings with bravura
and power. She works six traditional
fados and six new pieces; through-
out, her performance is nothing
short of a genuine revelation. Cur-
rent comparisons in the European
media between Mariza and the leg-
endary Amadlia Rodrigues are com-
pletely credible. With Fado em Mim,
the world has met its next great Por-
tuguese fadista. Distributed by Koch
International in the U.S.—PVV

CHRISTIAN

» FREDDIE COLLOCA

Unconditional

PRODUCERS: Don Koch, Hal Batt

One Voice FC8020

Born in Argentina and raised in
Miami, Colloca, who has four albums
(three in Spanish, one in English)
under his belt, is rapidly becoming
the poster boy for the burgeoning
Christian Latin-pop movement. Those
who embrace Ricky Martin, Enrique
Iglesias, and Marc Anthony will find
Colloca appealing. With a strong, sup-
ple voice, he serves up comparable
musical rhythms—albeit with faith-
filled lyrics. Such songs as the title
cut and “Savior My Savior” are exu-
berant Latin pop anthems carrying
Christian messages. Throughout, the
songs are musically vibrant and lyri-
cally uplifting with God's love and
mercy celebrated as a recurring
theme. Highlights include the
poignant ballads “You Chose My
Heart,” “Close,” and “Song of My
Heart.” Uitimately, Unconditional suc-
cessfully bridges the gap between con-
temporary Christian pop and Latin
music. Contact 305-234-3536.—DEP

THOROUGHLY MODERN MILLIE

Music by Jeanine Tesori

Lyrics by Dick Scanlan

Book by Richard Morris, Dick Scanlan
Directed by Michael Mayer

Marquis Theatre, New York

Musical theater lovers haven’t
had much to love in 2002. Sure,
there have been a few shows worthy
of modest praise, from Jason Robert
Brown’s new off-Broadway produc-
tion, The Last Five Years, to Broad-
way's British import of the revival of
Oklahoma! Then there’s Elaine
Stritch at Liberty, where one of the
genre’s living legends proves that
they just don’t make stars the way
they used to—but that one-woman
spectacle isn’t exactly a musical.

Which new Broadway tuner
could even come close to winning
over audiences and critics the way
The Producers did last spring? Not
Sweet Smell of Success, with its dis-
appointingly flat
Marvin Hamlisch
score. And even
Kathleen Turner’s
name on the mar-
quee, it seems,
can’t save The
Graduate.

The leading
contender arrived
this week, wide-
eyed, peppy, and
eager to please.
Thoroughly Mod-
e Millie doesn’t

Sutton Foster strikes a pose.

T A GE

brings the house down with the Act
Il gem “Gimme, Gimme.” The rest
of the cast similarly blends warmth
with humor while belting out one
smashing number after another.
Particularly good are Anne L.
Nathan as office manager Miss Flan-
nery and Sheryl Lee Ralph as
celebrity chanteuse (and Millie’s
guardian angel) Muzzy van Hoss-
mere.

A comic subplot about a Chinese
prostitution ring sounds slightly
uncomfortable for a culturally sen-
sitive 21st century audience, and
indeed the line between portraying
stereotypes and mocking stereo-
types gets blurry. But the Chinese
characters are treated with dignity,
and they get their share of good,
clean laughs; when two recent
immigrants burst into a verse of
“Not for the Life of Me”"—in Chi-
nese—they get a deservedly warm
reception.

Tesori—best known for her 1997
= off-Broadway
show, Violet—has
created rich, up-
beat, melody-driv-
en music. Jazzy
rhythms  and
instrumentation
pay homage to the
era while still
sounding fresh,
especially in the
hands of Tony-
winning orches-
trators  Ralph

£

have the star

power of its rivals: This is compos-
er Jeanine Tesori’s first score for a
Broadway musical and lyricist Dick
Scanlan’s first musical, period. Lead
actress Sutton Foster has appeared
on the Great White Way a few times,
but she’s hardly a marquee name.
But this production proves that big
names aren’t the most important
elements of a show. Thoroughly
Modern Millie relies instead on solid
storytelling and compelling songs,
and in the end beats the competi-
tion to become this year’s answer to
The Producers.

Based on a 1967 film, the show
follows a naive smalltown girl who
arrives in New York during the "20s,
hoping to become a “modern
woman”—which, in Millie’s mind,
means bobbing her hair, dancing at
speakeasies, and marrying her boss.
The hairdo and cheap gin come eas-
ily, but landing a man proves diffi-
cult for Millie, who finds herself
attracted to the wrong man.

Foster is a revelation in the title
role. She evolves from youthful
ingénue to wise adult with grace
and credibility, gaining confidence
even as she maintains her fragile
innocence. She knows how to get
laughs, as she proves in the opener
“Not for the Life of Me,” and she
knows how to wring emotion from
anumber, as she displays when she

Burns (Fosse) and
Doug Besterman (The Producers).
Scanlan’s lyrics, like his book, are
clever yet comfortable—a good
match for Tesori.

A handful of songs from the film
remain (including the winning title
number), plus a few standards from
the "20s, but they all blend seam-
lessly with Tesori’s new material—
which is testament to the older
numbers’ enduring quality and to
Tesori’s ear. The cast album was
recorded April 22; Jay David Saks
will produce the set, due June 11
from RCA Victor.

The production is held together
by the tightly paced direction of
Tony Award-winner Michael Mayer,
whose crystal-clear vision never
loses focus here. Rob Ashford’s cho-
reography gives us several memo-
rable production numbers—the
tap-dancing steno pool is particu-
larly delightful—without feeling the
need to go over the top in every
scene. And David Gallo’s scenic
design and Martin Pakledinaz’s cos-
tumes evoke the roaring '20s in sim-
ple yet elegant fashion.

Millie is everything a musical
comedy should be, charming and
crowd-pleasing right down its happy
ending. And as the audience walks
out singing, they know it’s just a
matter of time before Millie meets
her ultimate mate: Tony.

WAYNE HOFFMAN
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D> JENNIFER LOPEZ FEATURING NAS
I’'m Gonna Be Alright (2:53)
PRODUCERS: Cory Rooney, Troy Oliver
WRITERS: J. Lopez, C. Rooney, T. Oliver,

L. Cook, R. LaPread, J. Oliver, S. Barnes,
A. Hill, M. Thompson, M. Marshall
PUBLISHERS: Nuyorican/Sony/ATV
Songs/Cory Tiffani/EKOP/Danica, BMI;
Sony/ATV Tunes/Milk Chocolate
Factory/Jobete/Commodores/ENOT/
LehsemSongs/EM! April, ASCAP
REMIXERS: Poke and Tone, Corv Rooney
Epic Records (CD promo)

J-Lo reaches a new creative low with “I'm
Gonna Be Alright,” her latest collabora-
tive effort, this time with rapper Nas. The
actress is merely an accessory to the
heart of the song, which heavily samples
Club Nouveau’s “Why You Treat Me So
Bad" for the hook—in fact, replaying the
entire chorus as Lopez merely coos in the
background. Likewise, with Nas taking
on the meaty rap, the singer is needed
only to chirp her way through a couple of
pesky verses between those of her two
guests. While “Alright” is listed on her J
to Tha L-O! The Remixes—the album
Epic released so that fans coukd get their
hands on the dramatically altered radio
versions of her album tracks—this song
is a remix of the version that appears on
the remix album, replacing rapper 50
Cent with Nas. That hardly seems fair to
unsuspecting consumers. In any case,
this song follows the artist’s habit of rely-
ing on rappers. remixers, and samples to
fuel her hits, and “I'm Gonna Be Alright”
is so loaded down with gimmicks that it
seems it’s trying too hard to push all the
buttons at mainstream, rhythmic, and
crossover top 40. The resulting aural
conundrum is certainly destined to be a
hit, but at what ultimate cost to J-Lo’s
reputation as a singer?—CT

P> THE CALLING Adrienne (3:59)
PRODUCER: Mark Tanner

WRITERS: A. Kamin, A. Band
PRODUCERS: Amedeo Music/Alex Band
Music/Careers-BMG, BMI

RCA 60523/60528 (CD proma)

RCA is going for platinum wi:h the new
single from gold act the Calling, by
releasing both a rock-radio mix and an
“adult” version. The result punches the
right buttons for mainstream ab-
sorption, capitalizing on the taux-edgy
sound that programmers are devouring
of late. Previous single “Wherever You
Will Go” garnered massive success at
adult top 40 radio, top 40, even AC, and
this one holds onto the same guitar-
waving singalong fare that ore might
expect from Puddle of Mudd, Nickelback,
or any of the many breaking rock bands
making 2002 their year. This is the Call-
ing’s moment, and “Adrienne” checks off
the elements needed to keep these guys
standing in the spotlight.—CT

P THE CORRS FEATURING BONO
When the Stars Go Blue (4:20)
PRODUCER: Mitchell From

WRITER: R. Adams

PUBLISHER: Barland Music, BM!
Atlantic 300824 (CD promo)

Atlantic’s first release from the Corrs’
Live in Dublin disc was the peppy pop
anthem “Would You Be Happier?”—is-

WSISE EREVIEWS

Al Caught in the Middle (3:25)
PRODUCER: Mike Hedges

WRITERS: B. Adams, P. Marazzi,

C. Porter, R. Slick

PUBLISHERS: Sony/ATV/Copyright
Control/Universal Music Ltd.
Columbia 56862 (CD promo)
European pop fans are intimately
familiar with the charms of Al, one
of the more successful boy bands of
the past decade. The folks at Colum-
bia have their timing down to a tee by
bringing the quartet to the pop-
starved U.S. now with one of its
biggest hits ever—one that moves the
group toward a slightly edgier sound
and adds just the appropriate guitar-
framed backdrop necessary to get
stateside programmers today to cock
a brow. With 'N Sync way out in left
field courting R&B, there’s really no
one else on the pop male ensemble
side who's serving up real-life
songs—comprising indelible
melodies, great singing, and a mes-
sage that doesn’t put somebody
down. Remember those? Lord have
mercy, top 40 radio is in need of a
song like this to balance the playlist.
“Caught in the Middle” has given Al
a new level of credibility at home.
Now let’s see if top 40 radio here is
able to take the hint, or whether it
continues the frustrating trend of
embracing gimmicks over melody on
the pop airwaves. Thank God for the
newfound exposure of satellite (and
cable) radio. Look for the group’s
full-length debut in June.—CT

| G

KID ROCK You Never Met a Mother-
fucker Quite Like Me (3:59)
PRODUCER: Kid Rock

WRITERS: R.J. Ritchie, A. Collins,
R.Vanzant

PUBLISHERS: Thirty Two Mile Music/
Warner-Tamerlane, BMI; Universal
Duchess Music Corp.

Atlantic 300836 (CD promo)

Can’t you just hear kids all over play-
grounds this summer singing along to
Kid Rock’s “You Never Met a Mother-
fucker Quite Like Me?" OK, perhaps
not, but the radio edit that masks that
word as “mothermother” (it’s bleeped
in a second radio version) sounds des-

tined to blanket the airwaves with its
autobiographical story of Kid's journey
from Detroit past the hard knocks and
then sky-high up the rock ladder, in-
cluding an homage to a number of his
influences (best line: “educated on jazz
by my man Ahmet Ertegun,” founder
of Atlantic). The song flips back and
forth from laid-back narrative to the
enthusiastic chorus and a couple of
well-placed harmonica and guitar
solos. This is a personal outing that
doesn’t follow traditional songwriting
missives, and it certainly draws the lis-
tener to the words. Unfortunately, the
coolest moment comes within the
explicit album version, where Kid
Rock jams a capella style until some-
one literally tells him to shut up.
That's not likely as long as he keeps
pumping out tracks like this.—CT

JULIA FORDHAM Conarete Love (3:35)
PRODUCER: Larry Kiein

WRITERS: J. Fordham

PUBLISHER: Blue Mountain, PRS; Ryko-
music, ASCAP

Vanguard Records (CD promo)

Julia Fordham’s voice is like a recom-
mendation for a fine red wine: It is
robust, to be savored in a tranquil set-
ting, and ever tasteful. It’s been years
since the gifted British singer/song-
writer has served up something new
for her dedicated legions, and her
upcoming Concrete Love is a collec-
tion assembled with such genuine care
and craft that it might already be con-
sidered vintage. The title track and
first single pairs the chanteuse with
the wonderfully spirited India.Arie in a
hip outing that folds Fordham's grace-
ful Park Avenue lounge swagger into
India.Arie’s shoulder-swaying stylistic
stamp, resulting in a soulful, sensual
track that hits like cool mist on a hot,
sweaty day. The two harmonize with
casual ease about a love affair that may
lack the immediacy of romantic sparks
and flaming passion, though it main-
tains the comfort of a steady burning
ember, a “good ole, plain ole concrete
love.” Talk of placing this track com-
mercially seems almost superfluous;
hopefully, Vanguard will give the proj-
ect the prominence it deserves, with or
without the presence of radio. This is
simply divine, wrapped in mink, and
cooing for attention like a siren. And
it's just one glistening moment from
the full-length project. Bravo.—CT

sued just a month ago. But there’s no
denying the star power of fellow Irish-
man Bono, so the label decided to work
a second single to adult top 40 outlets,
the radiant “When the Stars Go Blue,”

SHEILA NICHOLLS Faith (3:42)
PRODUCER: Glen Ballard

WRITERS: S. Nicholls, G. Ballard
PUBLISHER: Essex Girl Music/Universal-
MCA, ASCAP

Hollywood Records 11467 (CD promo)
Michelle Branch and Vanessa Carlton
are making the world an easier place
for budding female singer/songwrit-
ers. The newest chick to break out to
the masses is British-born Sheila
Nicholls, whose debut single “Faith”
is a swirling combination of plinky
mandolin, electric guitar, and the
singer/songwriter’s lilting, tantalizing
brogue. The lyric is uplifting and
reassuring at a time when audiences

. NEW &

written by the acclaimed Ryan Adams
(and found on his Gold). The combina-
tion of the Corrs’ light pop harmonics
may seem a curious match with Bono's
more melodramatic rock style, but both

sides make adjustments and meet in the
middle for this utterly compelling duet.
The live song is sweeping and subtle,
with the Corrs mastering the harmonies
and Bono supplying gentle but persua-

NOT

EW

are looking for more than just chirpy
pop, and the bridge reinforces the
missive of the song: “I surrender to

ORTHY

this storm /I'm tasting raindrops
sweet and wet and warm/May | never
lose this faith I've found/It keeps me
anchored onto solid ground.” Main-
stay Glen Ballard does a fine job with
the production wand, and now that
such artists as Sheryl Crow and Alanis
Morissette have returned to glory on
the charts, it appears that top 40 radio
is again open to welcoming women to
the playlist club. A song like “Faith”
could also make a nice niche for itself
on adult contemporary and even con-
temporary Christian stations. No mat-
ter what the frequency, radio will

have no regrets in offering Nicholls a
spin. From the upcoming Wake.—KS

sive passion about an aching, ethereal
loneliness. This song grows more power-
ful with successive spins; it's so simple
and oh so beautiful. Man oh man, what a
magical musical moment. Programmers
who don’t take note of this one must be
banished to the frozen tundra.—CT

COUNTRY

% TONY STAMPLEY Waste of Good
Whiskey (2:53)

PRODUCER: James Stroud

WRITERS:T. Stampley, B. Moore, H. McNally
PUBLISHERS: Tony Stampley Music/Songs
of Nashville/DreamWorks/Princetta Kaye
Music/It’s Our Turn Publishing, BMI
DreamWorks 13898 (CD promo)

For those weary of watered-down, politi-
cally correct, pop-flavored country
music, here’s your payoff. Tony Stamp-
ley—whose DreamWorks debut, Rebelu-
tion, was released last month—is a no-
holds-barred honky-tonker unafraid to
sink his considerable chops into a lyric
and give listeners a performance to
remember. The son of country legend
Joe Stampley, he’s already established as
a songwriter, with cuts by George Jones,
Randy Travis, John Anderson, and Hank
Williams Jr. This single combines
honky-tonk fiddle and steel guitar with
rowdy Southern rock energy. Penned by
Stampley, Harvey McNally, and Buck
Moore, the clever lyric offers a spurned
lover’s revelation that “drinkin’ to get
over you is just a waste of good
whiskey.” It's a good-time ode to surviv-
ing a broken heart that will have listen-
ers tapping their toes and singing along.
Country programmers looking to add a
little good-hearted grit to their menu
would do well to check this out.—DEP

AC

Y% TONY DANZA The House |

Live In (4:04)

PRODUCER: John Madara

WRITERS: L. Alien, E. Robinson
PUBLISHER: Chappell Music

Keep Punchin’ Music 0001 (CD promo)
Tony Danza?! But, wait, wipe that smirk
off your face. Who in the world knew that
an actor best known for his roles as an
Italian stallion on Taxi, Who's the Boss,
and Family Law possessed such a rich,
regal voice? In 1995, Danza acted on a
longtime dream and stepped out with a
cabaret act that has earned him appear-
ances on PBS and sold-out audiences at
New York's Carnegie Hall and Rainbows
and Stars and in Atlantic City, N.J., and
Las Vegas. “The House I Live In” was
originally sung by Frank Sinatra for a
1945 Academy Award-winning short film
of the same name. Danza recorded the
patriotic, why-we-love-America song
with a 38-piece orchestra and produced
it with John Madara, who has worked on
some 45 chart hits and almost 100 TV
shows and feature films since 1957. But
the focus here lands squarely on Danza’s
performance, which is truly a gift, more
than competent, and so very easy on the
ears—nice to know he’s got a full-length
project in the works. No doubt, there's
also a camp factor here, begging for
some sort of high-energy remix for the
club crowd. It just might click. In any
case, congratulations, Mr. Danza. This is
utterly, surprisingly dazzling. For infor-
mation, contact Don Graham at 323-
969-8422, check out tonydanza.com, and
see the popular entertainer perform June
10 on Rosie O'Donnell —CT

n“"]’n'n'"nns- Deborah Evans Price, Kim Small, Chuck Taylor. SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/ar Billboard chart potential. NEW & NOTEWORTHY: Exceptional releases by new or upcoming artists.
® PICKS (»): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS’ CHOICES (%): New releases, regardless of chart potential, highly recommended because of their musical merit. Send review copies to Chuck Taylor (Billboard, 770
Broadway, 6th floor, NewYork, N.Y. 10003) or to the writers in the appropriate bureaus.
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Downing’s Own Blend Of R&B

Artist Takes Listeners On A ‘Sensual Journey’ With His GRP Debut

BY DAVID NATHAN
LOS ANGELES—He rightfully con-
siders himself a flag-bearer for the
jazz-tinged adult R&B that enjoyed
considerable popularity from the mid-
"70s through the late '80s via such
artists as Al Jarreau, George Benson,
Phyllis Hyman, and, later, Anita Baker,
Brenda Russell, and Carl Anderson.
Sensual Journey, Will Downing’s
ninth album and first for GRP Records,
validates the Brooklyn, N.Y.-born
singer’s assertion. “I feel like [ was one
of the people from my generation who
was handed the baton for this kind of
music,” he explains. “It’s a very strange
place to be, because I'm not ‘old school.’
I'm just trying to pick up the ball and
make this music contemporary.”
Downing’s approach is what GRP
hopes will not only satisfy the loyal
base he’s developed during the past 14
years but expand the audience he fos-
tered with Pleasures of the Night. That
acclaimed 1998 Verve collaboration
with saxophonist Gerald Albright spent
several weeks atop the Billboard Top
Contemporary Jazz Albums chart.

. cumpllad Ily SoundSun Imm [] mual sdmt plnd ni core HIB/H'II—NW m . 2
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TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL

“The process that began with Will's
album with Gerald gives us something
to build on,” says Nate Herr, Verve Music
Group (VMG) senior VP of marketing
and production. “He’s an adult artist,

DOWNING

we're an adult label, and we're ready to
expand Will’s record-buying audience.”

Due May 7 and featuring production
by Downing, longtime musical associ-
ates Ronnie Foster and Rex Rideout,
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VMG labelmate Lee Ritenour, Kashif,
and others, Sensual Journey is an 11-
track set that enables the Grammy
Award-nominated Downing to show-
case his instantly recognizable vocal
style on diverse cuts. These include
three tunes Downing co-penned and
four carefully selected remakes, such
as a superb revamp of the Stevie Won-
der-and Susaye Greene-penned “I
Can'’t Help It.” Featuring Boney James,
it went to new-age formats April 8;
opening track “Cool Water” went to
smooth-jazz stations March 28.

“Will is as smooth as any male
vocalist out there,” WHUR Washing-
ton, D.C., PD David Dickerson says.
“[However], he’s a superstar who’s
always ‘bubbling under.’ I hope that
with this album, more people give him
the recognition he deserves.”

Independent retailer Dedry Jones of
Chicago’s Track One Records echoes
Dickinson. “The remakes {which in-
clude the Main Ingredient’s “Just Don’t
Want to Be Lonely”] are great, as are
original songs like ‘Almost Like Being
in Love.” Will’s last album—the 2000
Motown release All the Man You
Need—didn’t do as well as some of his
previous work, but I'm sure this CD
will bring him back.”

Downing candidly admits his Mo-
town album (following stints with
Island and Mercury) may have been “a
mistake—not that I'm not proud of it.
It had highlights like ‘Grandma’s
Hands' and ‘Only a Moment Away.” After
the album with Gerald, we should have
jumped on those tracks, and this new
record would have been the logical fol-
low-up. We may have confused listen-
ers, and we paid a price for it {in sales}.”

Herr says the label is mounting an
all-out push for Sensual Journey,
including a promo tour, press meets,
and local TV. “We're also going to focus
on Mother’s Day {May 12], since Will
has so many female fans.”

Assisting the label’s promotional
efforts, ASCAP-affiliated Downing—
who is booked by ABC and managed by
Bruce Garfield of Avenue Manage-
ment—is planning a summer tour with
Albright and Patti Austin. Internation-
al touring plans are also in the works.

For Downing—the subject of a
Greatest Love Songs package compiled
by New York R&B musicologist Don-
ald Cleveland and released in January
by Universal Music Group’s Hip-O
imprint—the opportunity to tour and
continue to make albums is not some-
thing he takes for granted.

“Times have changed,” he reflects.
“Ithink of Luther Vandross as the stan-
dard-bearer for adult vocalists, and
there aren’t many of us around. Musi-
cally, I may straddle the fence between
R&B and contemporary jazz. I'm just
happy with what I've got as an artist
and that I'm working with a company
that lets me make the kind of music |
want to make.”

by Gail Mitchell

ancl The Blues,..

SEARCHIN’, SEARCHIN’: The Rhythm &
Blues Foundation is looking for former
Motown artists of the '60s and "70s
(including those on the Tamla, Gordy,
and Soul labels) who may be in need of
financial assistance. The search is on
behalf of the Berry Gordy-seeded (with
$750,000) Gwendolyn B. Gordy Fuqua
Fund, which offers supplemental finan-
cial/medical assistance, as well as non-
medical emergency grants. This is
entirely separate from the Motown/Uni-
versal Music Group (UMG) Fund,
which provides grants for the health,
welfare, and medical needs of R&B
artists formerly affiliated with UMG or
any of its wholly owned labels.

Fuqua Fund chairwoman Iris Gor-
dy, the foundation’s recently elected
assistant treasurer, and fund com-
mittee member Claudette Robinson
(formerly of the Miracles) are spear-
heading the efforts to locate any and
all Motown soul survivors. “We want
to do with this fund what Gwen
[Berry’s sister] did throughout her
lifetime: help people,” Iris Gordy says.
“Our main concern right now is to
reach the artists, writers, and musi-
cians who need our assistance. We
know they’re out there.”

“It's unfortunate,” Robinson adds,
“that many such funds weren’t set
up back then. But who knew? |
never thought we'd get past our first
record. Now it’s important for all of
us to help where needed.”

Thus far, fewer than 20 Motown
alumni have taken advantage of this
opportunity. For details about apply-
ing for fund assistance or to make a
donation, contact Laverne Wash-
ington at 202-588-5566.

PHILIP BAILEY’S SOUL: Turns out
that long before Earth, Wind &
Fire (EWF) was a gleam in anyone’s
eyes, lead vocalist Philip Bailey had
a thing for jazz. “In elementary
school, I used to rummage through
my mother’s friend’s jazz collec-
tion,” he recalls.

That childhood treasure hunt
helped set the stage for Bailey’s Sou/
on Jazz, the follow-up to his 1998
Heads Up International debut
Dreams, which featured Pat Methe-
ny, Grover Washington Jr., and Kirk
Whalum, among others.

Bailey says the new April 23
release, which puts a soulful spin on
jazz classics, “was born out of dis-
cussions with producers Bob Bel-
den, Myron McKinley, and Scott
Kinsey about favorite songs and
artists I've been a big fan of all my
life, including Miles Davis, Herbie
Hancock, and Joe Zawinul. It had its
own momentum.”

Completed during a two-week win-
dow between EWF gigs, the 11-song
set boasts the timeless Weather Report
tune “Indiscretions”—titled “My Indis-
cretions” here and with lyrics by Bai-
ley’s son Sir—plus Hancock’s “Tell Me
a Bedtime Story,” Nat “King” Cole’s
“Nature Boy,” and a new take on the
EWF hit “Keep Your Head to the Sky.”
It also features two original tunes by
jazz musician DJ Smash (“Bop-Skip-
Doodle”) and EWF keyboardist McKin-
ley (“Unrestrained”), with lyrics for
both also written by Sir Bailey.

BAILEY

“When you see one of your kids real-
ly has a gift,” Bailey says, “you can’t
fight it, because you start to under-
stand what a blessing it’s been to you.”

And what about EWF’s own long-
awaited new album? “It’s still not
finished,” says Bailey, who is prepar-
ing for a three-week tour of Japan.
“But when it’s finished, hopefully
we’ll have some luck with it.”

SCREEN SCENE: Music Video Distribu-
tors and Rap Entertainment.com have
issued the first installment in a con-
tinuing DVD/VHS series, Through the
Years of Hip-Hop Volume 1—Graffiti/
Classic Videos. Breaking down the four
elements of hip-hop (which include
MCing, DJing, and break-dancing) in
adocumentary title The Architects, the
series begins with a look at such graf-
fiti legends as Lee, Dondi, and Phase
2. Supplementing each installment are
videos dating from the early "80s to the
present. Visit musicvideodistributors
.com for more details.

CONDOLENCES: To the family, friends,
and associates of pianist/compos-
er/playwright Weldon Irvine, who
died April 9 at 58 of an apparent sui-
cide in Uniondale, N.Y. Weldon, who
penned the lyrics to “To Be Young,
Gifted and Black,” worked with a
diverse array of artists that includes
Nina Simone, Miles Davis, Aretha
Franklin, Donny Hathaway. Grand-
master Flash, Gang Starr, KRS-One,
Ice Cube, and Billy Cobham.
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by Rhonda Baraka

ONTHE CONSCIOUS TIP: Some hip-hop
insiders and onlookers agree that rap
is on the verge of a return to positivi-
ty and consciousness. The folks at New
York-based Righteous Music Media,
however, are not content to wait for
the revolution; they want to help get
it started. Headed by Robb Block and
Miles Anthony, Righteous Music
Media is a multimedia production
company that provides consulting,
marketing, management, and pro-
duction services with an exclusive
emphasis on positive artists and lyrics.

BLOCK, LEFT, AND ANTHONY

“Music Media was founded under
the premise of changing the way we
listen to music,” Block explains. “Our
goal is to work with artists and indie
labels who have songs with a message
about the world we live in: bringing
music back to positivity, reality, and
influencing people to do better for
themselves and those around them.”

Artists currently signed to or affil-
iated with Righteous Media include
singer/songwriters Frank Des-
plantes and Calasiea, Boston rapper
Uno the Prophet, Atlanta’s Original
Black Kings, and Columbus, Ga.,
hip-hop outfit the Grease Kidz.

Block says his company recognizes
that its clients are not the type of
artists currently dominating the
charts, but he and Anthony remain
undaunted. “Shopping artists who are
not speaking about what everyone else
is speaking about—the bling-bling and
the girls—isn’t an easy task. The bot-
tom line is that it is all about the bot-
tom line: money. Labels want to know
if an artist is going to make them
money. Can our artists make money
talking about reality? Yes, they can.”

CAPITAL VENTURE: A new Atlanta-
based hip-hop company has received
$11 million in first-round venture-
capital financing—reportedly the
largest amount snagged by an Atlanta
entertainment entity in recent years.

The company, Kirkland Media,
headed by native Atlantan Anthony
*El Cheapo” Kirkland, will be a full-
service entertainment outfit, includ-
ing a record label and a film-produc-
tion company. There have also been
rumblings that Kirkland plans to

build a massive “entertainment cam-
pus” on the city’s south side that will
house recording studios, sound
stages, a CD-manufacturing plant,
and production facilities.

Kirkland confirms the reports but
says he cannot elaborate at this time.
He does reveal that he pursued fund-
ing from venture-capital sources
because he didn’t want to “share
money” with a major record label.

“I'm cheap,” he proclaims. “Why
am I gonna give a record label half of
my dough and it’s my artists who are
making money? Not this guy who'’s
sitting up on the 15th floor of a record
company. He doesn’t know if a record
is good. He only knows a record is
good because I'm telling him it’s
good. He’s not dictating what we put
on the street—we’re dictating what
we put on the street. So if we're dic-
tating what we put on the street, we
need to be controlling all the money.”

Financing for Kirkland Media was
provided by International Develop-
ment Fund, a private venture-capital
group based in Germany and the
Czech Republic.

THE ‘PEN’ IS MIGHTIER . . . : With the
publication of Situations, a book of
short stories, rapper Queen Pen adds
the word “author” to her list of
accomplishments. The Brooklyn,
N.Y,, native, born Lynise Walters, says
the book is about real-life situations.

“Even though the stories are con-
sidered fiction, life inspired me to
write,” Queen Pen says. “There’s so
much that comes with life, I can’t help
but write about it.”

Queen Pen began writing at the age
of 10 and by 14 had started rapping
and composing rhymes. At 15, she
gave birth to the first of her three chil-
dren. She got her big rap break when
she was featured on BLACKstreet’s hit
“No Diggity” and later recorded her
own solo CDs, My Melody and Con-
versations With Queen.

A novel, tentatively titled Turmoil,
which Queen Pen describes as a book
about “street life from a female’s per-
spective,” and another book, Love
Yourself, That’s the Key, are already
in the works.

UNIVERSAL BALLER: The latest athlete
to throw his hat into the hip-hop ring
is former NBA hoopster James *‘Hol-
lywood”” Robinson, who has launched
Da Dirty South Records. The Los
Angeles-based label is overseen by
Robinson.The label’s first release, slat-
ed for this summer, will be My Life, My
Pain by Don Dada.

Rhonda Baraka may be reached at
rb3506@aol.com.
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FAITH EVANS (BAD BOY/ARISTAI GLENN LEWIS (EPIC| JAY-Z IROC-A FELLATIEF JAMIDUMG]
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NAS {iLL WILL/COLUMBIA) STYLES P. FEAT. PHARDAHE MONCH A)
FOM 16 Ain't It Funny L 42 What About Us? 700 — 2 Way
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1 Girlfriend 1 WsAita1 Hush Lil’ Lady 151160 halfcrazy
‘N SYNC FEAT NELLY LIVE] COREY FEAT. LIL' ROMEO (NOONTIME/MOTOWN) MUSID (DEF SOUL/IDIMG)
2 Feels Good (Oon't Worry Bout A Thing) Can | Get That?!1? 52 170 We Got The Funk
NAUGHTY BY NATURE FEAT. 3UW (TV BEAR WITNEZ! [EARGASM| THE BEATNUTS |LOUD)
3 K Lights, Camera, Actlon' 19 Put Yo Sets Up 53 £ Beat Your Chest!!
MR. CHEEKS REDD EYEZZ {Z-BO) LIFER'S (ALL OUT/STONEY BURKE)
o Ballin' Boy Think Bi (54— Feel The Girl
NO GOOD (ARTISTDIRECT) CRIMEWAVE |CRIMEWAVE] MS JADE (BEAT CLUB/NTERSCOPE)
5 K Mama's Baby, Poppa's Maybe Take You Home With Me a.k.a. Body/Get This Money -1 52 Special Delivery
GREEN EYEZ (BIGG MONY) R.KELLY & JAY-Z (ROC-A-FELLAVDEF JAMADJMG/JIVE) G. DEP (BAD
6 W Still Not Over You Oops (Oh My) 56 il Tell Me What's It Gonna Be
EXHALE IREAL DEAL/ORPHEUS) TWEET_(THE GOLD MINDELEXTRAFEG] BRIAN MCKNIGHT FEAT. JERMAINE OUPRI IMOTOWNI
(7 ]30 Dansin Wit Wolvez Foolish 57 3 Love It
STRIK 9INE_(FADE/ECMO} ASHANTI JDEF JAMIDIMG) BILAL PE}
o 10 Do Ya Thang Girl | Deep Space 9mm [53)72 Fiesta
BEELOW (BALLIN' EL-P_IDEFINITIVE JUX) R. KELLY FEAT. JAY-Z (JIVEL
L9 I11 Slow Dance Saturday (Oooh! Ooooh!) 59 Y] No More Drama
LOU MDSLEY (JENSTAR) LUDACRIS {DISTURBING THA PEACE/DEF JAM SOUTHADJMG) MARY . BLIGE (MCA}
10 K7 Oh Boy/The Roc (Just Fire) You Know That | Love You LU 40 What About Us?
CAM'RON IROC-A FELLAVDEF JAMADJME) DONELL JONES (UNTOUCHARLES'ARISTA} BRANDY IATLANTIC)
(11128 U Don't Have To Call 7Days [61]75 Awnaw
USHER {ARISTA) CRAIG DAVID [WILDSTAR/ATLANTIC) NAPPY ROOTS (ATLANTIC)
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Yt NUMBER 1 % § Weeks At Number 1 A 44| 44 ROCK THE BOAT palyah = 2
RSTEWARLE SEATS (S GARRETT.R STEWART.E SEATS STATIC) © BLACKGROUND ALBUM CUT
11 FOOLISH © Ashanti < | 1 M 43| 42 U GOT IT BAD O Usher | 1
| GOTTI 1A DOUGLAS | LORENZO M DEBARGE.E JORDAN) © MURDER INC./DEF JAM 586986 /1DJMG JOUPRLB M COX {0.RAYMOND.J.DUPRLBM.COX: © ARISTA 150%*
2| 2 U DON'T HAVE TO CALL & Usher 2| 2 811591 — THE COLOR OF LOVE Boyz Il Men 51
THE NEPTUNES (P WIlAIAMS) © ARISTA 15060° BABYFACE (BABYFACE) ARISTA ALBUM CUT
313 WHAT'S LUV? O Fat Joe Featuring Ashanti 2| 3 50| 56 GIVE IT TO HER © Tanto Metro & Devonte 50
1GOTTIA PARKER |J CARTAGENA.| LURENZO.J ATKINS,A PARKER.CRIOS} © TERROR SQUAD 85233/ ATLANTIC J HARDING 1 HARDING, M WOLFEW.PASSLEY) © O 2 HARD/SHOCKING VIBES 6334° VP
41718 | NEED A GIRL (PART ONE) P. Diddy Featuring Usher & Loon 2| 4 53] 58| 63 CALL ME Tweet 53
S COMBS M WINANS THE HITMEN (S COMBS.J.KNIGHT.M.JONES,E MATLOCK,C HAWKINS.S LESTER J THOMAS} © BAD BOY 79436 ARISTA TIMBALAND (CKEYSM ELLIOTT) THE GOLO MIND/ELEKTRA ALBUM CUT/EEG
51 6 PASS THE COURVOISIER PART Il © Busta Rhymes Featuring P. Diddy & Pharrell @ | 5 54 ) 57| 60 BALLIN' BOY © No Good = | 54
THE NEPTUNES (T SMITH.P WILLIAMS.C HUGO) 0 J21158° T.GALVIN.NO GOOD (0. HILLT.LATIMERT GALVIN @ © ARTISTOIRECT 01022
5 6| 5 | LOVE YOU O Faith Evans 2| 2 551600 72 GUESS WHO'S BACK Scarface Featuring Jay-Z & Beanie Sigel 55
BUCKWILD.S COMBSM WINANS (F.EVANS,A BESTM.JAMISON.J.L OPEZB SPRINGSTEEN| HAYES) © BAD BOY 7425 ARISTA KWEST (8 JORDANK WEST.S CARTER,D GRANT.M SUTTON,B SUTTON.T.0EPIERRD) DEF JAM SOUTH ALBUM CUTIOIMG
41 4 OOPS (OH MY) O Tweet 2| 1 W 56| 65 CLOSET FREAK © Cee-Lo = | 56
TIMBALAND (C KEYS T MOSLEY) © THE GOLD MIND/ELEKTRA 67260°/EEG T CALLAWAY (T CALLAWAY) © ARISTA 15086
g 3110 n RAINY DAYZ Mary J. Blige Featuring JaRule @ | 8 54| 49 TAKE YOU HOME WITH ME A.K.A. BODY © R. Kelly & Jay-Z a1
1GDTTI {J ATKINS.| LORENZO) MCA ALBUM CUT POKE & TONE R KELLY IR KELLY,S CARTER,S.) BAFNES J.C.OLIVIER) © ROC-A FELUVDEF JAM 588388 /10JMG/JIVE
81| 7 ANYTHING Jaheim Featuring Next 2| 6 55| 57 I MISS YOU © DMX Featuring Faith Evans | 37
KAYGEE F MODRE i1 GIST.F MOORERL) DIVINE MILL ALBUM CUTWARNER BROS. KIDO KOLD (E SIMMONS,8 COLLINS) @ RUFF RYOERSIDEF JAM 588874% IDJMG
ot 9 | 12 MAKIN' GOOD LOVE Avant 2| 9 59177 — SONG CRY Jay-Z @ | 59
S HUFF (S HUFF M AVANT) MAGIC JOHNSON ALBUM CUTMCA JUSTBLAZE (S CARTER J SMITH.0 GIBBS R (OHNSON) ROC-A FELLADEF JAM ALBUM CUTADJMG
111118 HALFCRAZY © Musiqg = | 11 60171 — TROUBLE DJ Quik Featuring AMG = [ 60
LBARIAS C HAGGINS (MUSIQ SOULCHILD.C HAGGINS,| BARIAS L) © DEF S0UL 538383°/IDJMG DJ QUIK (DJ QUIKAMG) EUPONIC/LANEWAY/BUNGALD PROMO SINGLEUNIVERSAL
k: 4 FAARY 6 61| 64 BE HERE © Raphael Saadiq Featuring D'Angelo = | 61
o GREATEST GAINER / AIRPLAY &, R SAADIQ,JAKE & THE PHATMAN (R SAADIC,G STANDRIDGE.B OZUNAM ARCHER) . ! [ URERSAL 357&:-
‘2320 |29 ADDICTIVE O Truth Hurts Featuring Rakim < | 12 62| 92 GIVE ME THE LIGHT O Sean Paul 62
L0 QUIKLS GARRETT.W GRIFFIN.G BLAKE) @ AFTERMATH 497710"/INTERSCOPE TROYTON,DADOY REDS (S HENRIQUES,T RAMI) © O BLACK SHADOW 6385°VP
93}14 | 23 OH BOY O Cam'ron Featuring Juelz Santana = | 13 62163|78 I TOLD Y'ALLO Petey Pablo 63
JUSTBLAZE (C GLES.. SMITHS.LJAMES,N WHITFIELD) @ ROC-A-FELLADEF JAM 562864°/IDJMG TIMBALAND (M BARRETT I1LTMOSLEY) JIVE 40006
12|10 SATURDAY (OOOH! OOOOH!) 0 Ludacris Featuring Sleepy Brown % | 10 64 WHY DON'T WE FALL IN LOVE Amerie 64
DRGANIZED NOIZE {C BRIDGES.R WADE R MURRAY.P BROWN) © OISTURBING THA PEACE/DEF JAM SOUTH 588875°/10JMG RHARRISON (R HARRISON) RISE ALBUM CUT/COLUMBIA
15119| 30 DOWN A** CHICK O Ja Rule Featuring Charli “Chuck” Baltimore < | 15 65| 76 OOH, AHH 3pc. 65
LBOTTI 1 ATKINS.S AURELIUS1 LORENZO,T LANE} © MURDER iNC/DEF JAM 588341 /10JMG M JEFFERSON (S L JONESM JEFFERSON, MWALKER! 312 ENTERTAINMENT ALBUM CUT
16) 241 25 GOTS TA BE K<| 16 Poo] 69| 74 WHAT MAKES IT GOOD TO YOU (NO PREMATURE LOVIN') Gerald Levent 66
THE UNDERDOGS 1H MASON. JR 0. THOIMAS MISCHKE.S RUSSELLH O EPIC ALBUM CUT G LEVERT.E NICHOLAS (G LEVERT.E T NICHOLAS) ELEKTRA ALBUM CUT/EEG
13| 9 MORE THAN A WOMAN Aaliyah < | 7 6 67| 73 PURPLE STUFF © Big Moe Featuring D-Gotti & Michael Wilson = | 67
TIMBALAND (T MOSLEY.S GARRETT) © BLACKGROUND ALBUM CUT S WILLIAMS {D HAYNES,0 MONROE,S WILLIAMS A JOKNSON) © WRECKSHOP, PRIORITY 77690 /CAPITOL
; 68 HAPPY Ashanti 8
$ GREATEST GAINER / SALES $ C SANTANA.| GOTTI (R CALHOUNADOUGLAS A PARKER. LORENZO) MURDER INC/DEF JAM ALBUM CST/I(?JMG 6
=122 26 ONE MIC Nas = | 18 W ¢5 2 WAY Lil' Romeo Featuring Master P < | 69
MASCIHOMPSON (N ONSRETHEMESIA Q L WILLTS723 COLUMBIA PRESIDENTIAL CAMPAIGN MASTER P (J. BROWN,R GINYARD) NEW NOLIMIT ALBUM CUT/UNIVERSAL
A 15 13 LIGHTS, CAMERA, ACTION! O Mr. Cheeks = | 1 70 JUST A FRIEND 2002 Mario 70
BINKI (T KELLY,RHARRELL L CASTON.A POREEF WILSON) @ O @ UNIVERSAL 156257 W CAMPBELL (W CAMPBELLH LILLY.J SMITHM Hall) JALBUMCUT
16| 16 THIS WOMAN'S WORK Maxwell 2| 16 66| — THE LIFE Styles Featuring Pharoahe Monch < | 66
MUSZE (K BUSHI COLUMBIA EP & ALBUM CUT AYATOLLAH (D.STYLES,T.JAMERSON,L DORRELLS SLENNY RAWKUS PROMD SINGLEMCA
21] 26| 31 AWNAW O Nappy Roots < | 21 79| 67 STILL NOT OVER YOU © Exhale 67
J.CHAMBERS,M CAREN IW.HUGHES.M ADAMS,V.TISDALE.R ANTHONY,J.CHAMBERS) © ATLANTIC 85222° AHARRIS.V OAVIS (A HARRIS,J SKINNER N BELTON, TGEORGE LWATSON) @ REAL DEAL S030G/ORPHEUS
17114 NOTHING IN THIS WORLD Keke Wyatt Featuring Avant @ | 4 73 DAY + NIGHT Isyss Featuring Jadakiss @ | 73
S HUFF (S HUFF M AVANT) MCA ALBUM CUT TJONES (T JONES,B KELLY) ARISTA ALBUM CUT
18] 15 AIN'T IT FUNNY Jennifer Lopez Featuring Ja Rule = | 4 701 M LIVE THE LIFE Fundisha 70
7,.GOTT1.C ROONEY.D SHEA (J LOPEZC ROONEY.i LORENZ0,7.J ATKINS,CAODILLAC TAH.0 HARVEY.JR C MACK) EPIC ALBUMS CUT JDUPRI(J DUPRLF JOKNSON.T.COTTRELLTK.GREENE) $0 S0 OEF ALBUM CUT/COLUMBIA
21| 21 TAKE YA HOME Lil Bow Wow 2| 21 73| 89 MAMA'S BABY, POPPA'S MAYBE O Green Eyez 73
THE NEPTUNES,J DUPRI {J DUPRLPWILLIAMS CHUGO} S0 S0 OEF ALBUM CUT/COLUMBIA E.SMITH (E SMITH R GIBSON,S.JORDAN,P.PETERSCN} @ © BIGG MONY 2008
25129 33 SOMEONE TO LOVE YOU Ruff Endz = | 25 W76 — YOU'RE DA MAN Nas 76
E C ROONEY.T OLIVER (C ROONEY) EPIC ALBUM CUT THE LARGE PROFESSOR (N.JONES P MITCHELL} ILLWILL ALBUM CUT/COLUMBIA
261 31| 34 WHAT IF A WOMAN Joe R | 26 64| 69 TOLD Y'ALL Trina Featuring Rick Ross 64
ALLSTAR JOE (J THOMAS.J SKINNER AGOROON) JIVE ALBUM CUT COOL & DRE {k TAYLOR W ROBERTS A LYONS M VALENZANO) NEW LINE/SLIP N SLIDE SOUNDTRACK CUT/ATLANTIC
27 | 27 GIRLFRIEND © ‘N Sync Featuring Nelly < | 23 78181 — WHOA NOW © B. Rich 78
THE NEPTUNES (J TIMBERLAKE.C HUGO.P WILLIAMS) © 0 O JIVE I3 DUKEYMAN,M CAREN (B RICH.R HALLJ BARRY.J DI'BOIS) @ ATLANTIC 852%°
28 | 36 38 FULL MOON Brandy 2| 28 741 79 TRADE T ALL Fabol Featuring Jagged Edge 74
MCITY (M CITY) ATLANTIC ALBUM CUT DJ CLUEOURO (B.CASEY.B CASEY.J JACKSON.E SHAWK HILL) DESERT STORMVELEKTRA ALBUM CUT/EEG
301 28 WELCOME TO ATLANTA Jermaine Dupri & Ludacris = | 15 L 72| 81 HEAVEN CAN WAIT Michael Jackson 72
JOUPRLB M COX (J DUPRILUDACRIS.K PARKER) SO SO DEFDISTURBING THA PEACE/DEF JAM SOUTH ALBUMS CUT.COLUMBIA M_JACKSON.T.RILEY A HEARD,N SMITH (M JACKSGN, T.RILEY.A HEARD,N SMITH,T BEALE.LAUES K OUILLER) €PIC ALBUM CUT
301 35| 35 SAY 1 YIYI Ying Yang Twins = | 30 81183 84 TARANTULA © Mystikal Featuring Butch Cassidy < | 81
BEAT IN AZZ (D ROC KAINE} COLLIPARK/IN THE PAINT ALBUM CUT. KOCH S STORCH (M TYLER.S STORCH,D MEANS) @ JIVE 42999°
23117 ROC THE MIC Beanie Sigel & Freeway < | 16 QL 82 ) 85| 86 DO YA THANG GIRL © Beelow 82
JUSTBLAZE (D GRANT,L PRIDGEN.J SMITH) ROC-A FELLA/DEF JAM SOUNOTRACK CUTAOJMG S BEHETH {8 MOORE) @ BALLN 10
32} 32| 32 FEELS GOOD (DON'T WORRY BOUT A THING) O Naughty By Nature Featuring 3LW = | 32 78| 66 1GOTIT20 Jagged Edge Featuring Nas < | 34
ALLSTAR (A CRISS.V BROWN A GORDON,T.BEALD WIGGINS,A WIGGINS.T CHRISTIAN,C WHEELER.J CAMPBELL) @OV nM JOUPRLB M COX {B.CASEY,B.CASEY.J DUPRIB M.COX.0.SCANTZN JONES) © SO SO OEF 79739°/COLUMBIA
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DANGE/ELEGTRONIG

Catalogue Debut Lets Telepopmusik ‘Breathe’

BY MAGGIE STEIN

NEW YORK—"In the '80s, French
music was crap,” declares Christophe
Hetier of Telepopmusik, France’s lat-
est musical export that also includes
Fabrice Dumont and Stephen Haeri.
“But the success of Daft Punk and Air
proves that there are some great
French musicians out there now.”

Telepopmusik’s flavorful full-
length debut, Genetic World, arrives
May 21 via Catalogue/Capitol. Ear-
lier this year, it streeted in the U.K.
and the rest of Europe on, respec-
tively, Catalogue/Chrysalis and Cat-
alogue/EML.

Each member of Telepopmusik
(whose music is published by BMG)
played in different French indie rock
bands in earlier times: Dumont with
Autour de Lucie, Hetier with Bel Air,
and Haeri with Planet Zen. But in
the late-’90s—when venerable
French dance music imprint Source
approached the three musicians
about creating a track for its upcom-
ing SourcelLab 3 compilation—they
eschewed their guitars for samplers
and synthesizers and contributed
“Sonic 75" to the two-disc set. Tele-
popmusik was born.

LADY SINGS THE TUNES

While samples are used exten-
sively on Genetic World, most con-
sist of the band members sampling
their own live playing. And despite
the album’s cold and scientific title,
the recording is warm, lush, and
very human. It consists of dance/
electronic-based music not neces-
sarily primed for raging, peak-hour
dancefloor action.

“We made this record to be listened
to at home, at a small party with
turntables and a few friends, where
it's easier to talk,” Hetier explains.

A key factor in Genetic World’s
cozy sound is the inclusion of Scot-
tish vocalist Angela McCluskey,
who also fronts her own band, Wild
Colonials. Hetier met McCluskey

one night in New York when their
respective bands performed on the
same bill.

“She did a cover of a Billie Holi-
day song at the end of her set,” Het-
ier recalls. “She sounded like a cross
between a 12-year-old girl and
somebody much older. I always
remembered her voice.”

TELEPOPMUSIK

When it came time for Telepop-
musik to match a singer to its
soundscapes, it was McCluskey who
immediately entered Hetier's mind.
The first collaboration between the
trio and the chanteuse resulted in
the unique song “Breathe,” which
plays like a modern torch song for
today’s electronic music generation.
As the album’s first single, it ships
to college, triple-A, and specialty
radio Monday (29). In early March,
remixes of the track—courtesy of
Marcus Nikolai, Scratch Massive
Attack, and Jori Hulkkonen—were
delivered to club and radio DJs.

Nic Harcourt, host of nationally
syndicated show Morning Becomes
Eclectic, is a strong supporter of
“Breathe.” “It’s one of those tracks
that totally pops when it's on the air,”
he says. “In order for electronic music
to continually evolve and grow, the
use of the right voice can be really
helpful to break songs to a more
mainstream audience—and Angela
McCluskey’s voice is gorgeous.”

Capitol believes Genetic World has
the potential to reach an audience far

beyond its electronic-based core.
According to Capitol senior director
of marketing Tripp Dubois, “The
beauty of the record lies in the emo-
tive vocals backed by the different
sound landscapes. The guys really
consider themselves sound architects
and have melded different sounds
into a unique album that will stand
out in the marketplace.”

Dubois says the label will active-
ly pursue TV, film, and commercial
licensing opportunities for various
tracks on the album. Additionally,
Genetic World will be sent to key
tastemakers and lifestyle accounts,
including hotels, restaurants,
cafés, and boutiques. Consumer
magazine and product promotions
are also in the works.

Last month, Telepopmusik per-
formed at a Giant Step-promoted
showcase held during the Winter
Music Conference in Miami. Most
recently, the group toured France
with compatriots <<rindgérose>>.
On Saturday (27), Telepopmusik is
confirmed to play the Coachella
Music Festival in Indio, Calif. This
will be followed by a European
summer tour.

Live, Telepopmusik—which is
managed by Chin-a Panaccione of
Sonic Movement in New York and
booked by Colin Lewis of the
Agency Group in Toronto—incor-
porates drums, guitar, bass, and
turntables into the McCluskey-
fronted presentation.

In the end, Telepopmusik—with
its savwy musicianship, deft use of
technology, and McCluskey’s soul-
ful stylings—has created something
special with Genetic World.

“Some of the songs on the album
can help you wake up in the morn-
ing, while others can help you fall
asleep at night,” Hetier says with a
smile in his voice. Continuing in a
typically French fashion, he adds,
“We also think some of the songs
are perfect for making love to.”

—

¢ Tweet, “Oops (Oh My)” (the
Gold Mind/Elektra single). This
wicked tale of self-pleasure is given
the once-over by remixer Norty
Cotto, who has refashioned the
R&B track into a scorching peak-
play house jam without losing the
integrity of the track’s original
vision. This is what’s called a career-
defining remix. 'Tis a real shame
the label does not have any plans to
make this commercially available.

¢ Various artists, Produced &
Remixed by Rui Da Silva (Kismet
U.K. album). This sterling two-disc
collection brings together 14
tracks, either produced or remixed
by Rui Da Silva, who scored a
global hit last year with his own
“Touch Me” (included here). High-
lights include Brothers Love

L

Dubs’ “1-800 Ming,” Morpheus’
“Matrix,” Kelli Ali’s “Kids,” and Ben
Onono’s “Badagry Beach.”

e Various artists, Soma 10 An-
thology (Soma U.K. album). To cel-
ebrate its first decade of releasing
music, Soma founders Orde Meik-
le and Stuart McMillan (aka record-
ing duo/club promotion team
Slam) have compiled this two-disc
set that is a firm reminder of just
how musically aware—and essen-
tial—the label is. Highlights in-
clude Daft Punk’s “Da Funk” (the
French duo recorded three singles
on Soma before signing with Vir-

gin), Slam Featuring Tyrone
“Visionary” Palmer’s “Lifetimes,”
Funk D’Void’s “Diabla,” Scott
Grooves Featuring Roy Ayers’
“Expansions,” and Rejuvination’s
“Requiem.” Hardcore fans take
note: The first 1,000 sets will in-
clude a bonus CD, Hidden Trea-
sures, beat-mixed by Slam.

e The Chemical Brothers,
“Come With Us” (Astralwerks sin-
gle). Yes, Fatboy Slim offers a
remix, but do yourself a favor and
go directly to H Foundation’s gor-
geous re-tweaking (equal parts
tribal percussion and progressive
beats) and the Brothers’ dub, titled
“H.I.A.,” which references Larry
Heard and Robert Owens via a
sample from “Music Take Me Up.”

MICHAEL PAOLETTA

PARADISE REVISITED: Let’s make
one thing very clear from the get-
go: Grandmaster Flash is a DJ,
not a rapper.

“I get so annoyed when people
refer to me as a rapper. I'm a DJ,
plain and simple,” Flash says from
his hotel room in London. He’s
touring there in support of The Offi-
cial Adventures of Grandmaster
Flash, which Strut Records U.K.
issued earlier this year (the Beat
Box Hot Plate, Billboard, Dec. 22,
2001). But Flash does understand
why people may be confused.

GRANDMASTER FLASH

Flash began honing his turntable
skills in the mid-"70s, playing at
block parties in his Bronx, N.Y.,
neighborhood. He’s credited with
such then-cutting-edge techniques
as “cutting” (or “blending”), “back-
spinning,” and “phasing.”

By the late-'70s, he was fronting
Grandmaster Flash & the Furious
Five, who scored numerous rap and
electro hits, including “Freedom,”
“The Message,” and “White Lines.”

“I think, because I grew out of
this then-new movement—one
where MCs were the ‘vocalists’ for
DJs like myself who were cutting up
beats—and then later became the
leader of a rap group, people just
naturally assumed I was a rapper,”
Flash explains. “But I'm a DJ, a pio-
neer of the DJ art form. I've assist-
ed many people in their careers over
the years, and now it’s time to prop-
erly display my talent, my identity.”

American fans of Flash (aka Jo-
seph Saddler) will have the oppor-
tunity to properly study—as well
as party to—his fierce turntable
stylings when Essential/ffrr (which
travels through Warner Strategic
Marketing) issues the legendary
one’s beat-mixed Essential Mix:
Classic Edition May 7.

The aptly titled Classic Edition
finds Flash perfectly capturing the
energy, flow, and vibe of New York

A

by Michael Paoletta

dancefloors, circa the late "70s and
early '80s, specifically at clubs like
Danceteria, Roxy, the Funhouse,
and the Paradise Garage.

The set begins and ends with,
respectively, Nu Shooz’s “1 Can’t
Wait” and Afrika Bambaataa & the
Soul Sonic Force’s “Planet Rock.”
Situated between these genre-shap-
ing bookends are gems like Denroy
Morgan’s “I'll Do Anything,” Liquid
Liquid’s “Cavern” (which later
formed the foundation for “White
Lines”), Blondie’s “Rapture,” In-
deep’s “Last Night a DJ Saved My
Life,” MFSB Featuring the Three
Degrees’ “Love Is the Message,” and
one of my all-time faves, “We Got the
Funk” by Positive Force.

Compiling Classic Edition proved
to be a “painful process” for Flash,
who was inducted into the Hip-Hop
Hall of Fame last month in New
York. “The musical pot is too large,”
he notes. “So, I had to break it down
to a science. The songs I eventually
picked are the cream of their crop.
Groove, crowd reaction, and song
notoriety were key elements in
making my final tracklisting.”

On the album’s street date, Flash
will kick off the Essential Presents
Flash Is Back tour at the Spa club
in New York. The two-month trek
will take in Las Vegas, Los Angeles,
Toronto, Philadelphia, and Boston,
among other cities.

Flash says he can’t wait to start
touring in the U.S.; he promises DJ
sets that mix the old with the new.
“I’'m a novice when it comes to
house music,” he admits, “but I'm
learning. As for the older stuff, that’s
in my blood. I just hope Americans
can still appreciate the older stuff.”
We believe they can—and will.

ON THE HORIZON: Bedrock/Pioneer
Records will issue the third volume of
Bedrock’s Compiled and Mixed series
June 11. The two-disc set, helmed by
DJ Chris Fortier, is home to such pro-
gressive-leaning jams as Universal
Agents’ “Solomonic Agents,” Meat
Katie’s “My Little Dancing Girl,”
Women of Color’s “Elemental,” and
Coco Da Silva’s “@Night.”

CHILLED TO PERFECTION: In need of
some post-club musical excursions?
If so, spend some quality time with
the following compilatians: Ul-
tra.Chilled 02 (Ultra), Chillout
2002—The Ultimate Chillout (Nett-
werk America), Café Ibiza, Vol. 2
and Purified (Water Music), and
Mother, Vol. 2—Music From the
Fire (YourSmile/Time Italy).
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Sugar Hill Alerts The Public
To ‘Lookout’ For Douglas’ CD

BY JIM BESSMAN

NEW YORK—Country music ses-
sion player extraordinaire Jerry
Douglas, who’s played on hun-
dreds of albums, talks about his
new solo disc, Lookout for Hope,
in almost self-analytical terms.

“Playing on so many records |by
other people], it gets rough figur-
ing out who you are,” he says. But
Lookout for Hope, which Sugar
Hill releases May 7, is a big step in
cutting down on the dobro mas-
ter’s confusion.

“I've kind of quit doing ses-
sions,” says Douglas, disgruntled
by the current state of country
music and unconcerned about for-
feiting an easy double-scale pay.
“At the end of the day, everything
you've done that day, every note
you play, goes into someone else’s
column, and you have a faceless
identity. I want to change that and
do something for myself. I want
people to think of me as an artist
and not just a session guy.”

Douglas, of course, has been
playing both roles for years. He
added a third musical personality
in 1998, when he joined up with
Alison Krauss + Union Station.
And while he’ll continue with
Krauss, he’s more focused now on
his own album and band.

“I've got a band together and will
keep it together and make it bet-
ter,” he says, then slips back into
second person to add, “Because it’s
yours and not someone else’s.
That’s what an artist is, I think.”

So it’s farewell to “bullshit ses-
sions and other things that inter-
rupt,” Douglas continues, empha-
sizing that with Lookout for Hope
comes “my statement of what kind
of music I wanted to play and not
a mish-mash of something I felt
like today or yesterday. A thread
goes through the record, and that
thread is me.

“I tried to think of what to call
it, ‘country-punk-disco,’ or some-
thing. But it’s more like ‘new
acoustic,” ” Douglas adds. “That’s
a vague term, but it’s what I'm
doing: bluegrass music with a
rock'n'roll/jazz attitude. I've been
doing it long enough to know
what it really is, but now I want to
come out with a band where
everybody loves to play and bring
something to the table, much in
the way Béla |Fleck] has done. But
the difference between us is I have
another life with Alison’s band
that I want to keep alive.”

LOOKOUT FOR GUESTS
Douglas’ band will comprise
either Krauss' brother Viktor on
bass or Glenn Worf if Krauss, who

plays in Lyle Lovett’s band, is
unavailable. Bryan Sutton is on
guitar, Gabe Witcher is on fiddle,
and Larry Atamanuik, who also
plays with Union Station, is on
drums. Douglas says they perform
“the stuff I play during sound
check or just by myself, [stuff]
that I can’t interject into every-
thing 1 do with Alison or on ses-
sions. I've touched on it a couple
times in different records but
have never really capitalized on it
until this one.”

DOUGLAS

So on “Patrick Meets the Brick-
bats”—one of six Douglas compo-
sitions on the album—“there’s
lots of notes but different changes
and time signatures,” says the
Bug-administered, Nolivian Music
(BMI) writer, comparing it to the
theme to The Flintstones. “1 get
bored, so I like to change time
signatures and turn (the] four-
four [beat] sideways.” Another
original, “Cave Bop,” was written
“really slow, then played really
fast like a bop tune, bluegrass
with the same kind of attitude.”

While most of the tracks are
instrumental, frequent Douglas
album guest Maura O’Connell
sings on Boo Hewerdine and
Annette Bjergfeldt’s “Footsteps
Fall,” and James Taylor shines on
Hugh Prestwood’s “The Suit.”
The vocal power, says PD Mark
Keefe of noncommercial WNCW
Asheville, N.C., gives program-
mers a handle.

“The Maura O’Connell track is
straight down our alley, and adult
contemporary could do some-
thing with the James Taylor
Itrack],” Keefe observes. “With
everyone trying to figure out how
to make roots music work and
jump on the O Brother |Where
Art Thou?] bandwagon, here’s a
great way to make it happen.”

Sugar Hill GM Bev Paul hopes
to play off Douglas’ heightened
visibility that has “especially
[grown] in the last four months,”
she says, pointing to his star turn
in the Down From the Mountain

concert tour, his presence on five
recordings that won Grammy
Awards in March, and his appear-
ances on videos with Krauss,
Dolly Parton, and Earl Scruggs,
as well as special CMT and PBS
bluegrass programs.

“In all these things he’s singled
out by name, and that’s the whole
strategy here: to distinguish Jerry
as a solo performer, even though
he plays with lots of people,” Paul
says. “We’re making a statement
that here’s this extraordinary
artist and performer and innova-
tor who’s elevated his instrument
to an amazing level.”

Sugar Hill looks to “spread the
word with retail that Jerry’s
moved way beyond where he was
on [his last solo album]| Restless
on the Farm, which was more
than four years ago [1998].” Paul
says, noting that the label will “go
for larger |retail] programs than
we generally do on a release.”

Marketing will surround Dou-
glas’ touring, which will be a “hit
hard and run” affair, says Douglas,
who will start performing with his
band in the Midwest May 29, then
balance his schedule between his
band’s and Krauss’ touring and
recording commitments, along
with Down from the Mountain
summer dates.

BROADENING THE FAN BASE

Douglas remains booked by
Keith Case & Associates, but has
for the first time taken on a man-
ager, DJ McLachlan of McLachlan
Scruggs International.

“He knows how to work with
instrumentalists like Randy
[Scruggs] and Wynton Marsalis
and lifted me out of being seen
just at bluegrass festivals or
heard on records by other peo-
ple,” Douglas says, also credit-
ing McLachlan with facilitating
such career boosts as a recent
New York Times Magazine fea-
ture. “All that stuff was out
there, but it's a team effort, as
I've realized by seeing how
country artists break or don’t
break over the last 20 years.”

Paul is also looking for new
opportunities in broadening
Douglas’ base, including tak-
ing the “Cave Bop” track,
which features progressive-
acoustic saxophonist Jeff Cof-
fin, to jazz radio.

“We're using the quote, ‘Seeing
Jerry Douglas for the first time is
like seeing Jimi Hendrix or John
Coltrane for the first time,” and
it’s true,” Paul says. “Seeing him
get that sound out of that instru-
ment is just amazing.”

HONORING AN OUTLAW: RCA Rec-
ords is readying a Waylon Jennings
tribute album featuring artists from
multiple genres. Set for release next
February, it will include 14 of Jen-
ning’s biggest hits.

Journalist Hazel Smith has been
hired as executive producer for the
project. Smith will work with RCA
Label Group VP of A&R Renee Bell
to oversee artist and song selection.
No artists have been confirmed yet,
but each act will produce and deliver
their own track for the collection,
which has been endorsed by Jen-
nings’ wife, singer Jessi Colter.

Jennings, who died Feb. 13, record-
ed for RCA for much of his career.

JENNINGS

SIGNINGS: As first tipped here last year,
Deana Carter has signed a multi-album
recording contract with Arista Nash-
ville (Billboard, Dec. 1, 2001). She is
already working on a new album with
producer Dann Huff that is due at the
end of the year. Carter previously re-
corded two albums for Capitol, 1996’s
multi-platinum Did | Shave My Legs
for This?, which produced three No. 1
singles, and the gold-selling Every-
thing’s Gonna Be Alright in 1998.
Look for former Warner Bros. artist
Chad Brock to sign with Nashville-
based indie Broken Bow Records.
Republic/Universal artist Gabbie
Nolen signs with the Holley-Guidry
Co. for public relations representation.

ARTIST NEWS: Country Radio Broad-
casters will honor Sonny James with
its Career Achievement Award dur-
ing the annual Country Music DJ
Hall of Fame dinner June 27 in
Nashville. The award is presented to
an artist who has made a significant
contribution to the development of
country music and country radio.
James scored 23 No. 1 singles in his
three-decade-long recording career,
which began in 1953.

ON THE ROW: Chris Stacey exits his
position as senior VP of promotion

and artist development at Lost
Highway Records (Billboard Bul-
letin, April 19). Also, Lost Highway
VP of marketing Kira Florita exits to
become director of special projects
at the Country Music Hall of Fame
and Museum, effective May 20. Jus-
tine Gregory has been promoted to
director of education and public pro-
gramming at the Country Music Hall
of Fame. She previously was the
museum’s educator for school and
family programs.

Rachel Fontenot has been named
coordinator of artist development
and marketing at RCA. She pre-
viously was the company’s ad-
ministrator of sales.

Singer/songwriter Jamie Teach-
enor has joined the creative staff of
Murrah Music.

Key Foster joins Gaylord Enter-
tainment as VP of corporate finance
and investor relations. He previously
worked for Deutsche Bank Alex.
Brown in New York.

NEW AND NOTEWORTHY: Compendia
Music Group will release a compila-
tion of music by Texas country
artists, COW Hear This! May 7. Fea-
tured artists include Pat Green,
Bruce Robison, Jack Ingram, Asleep
at the Wheel, Rodney Crowell, and
Kevin Welch. Joe Bob Briggs pro-
vides the liner notes.

Following its success last year with
the Songcatcher soundtrack, Van-
guard Records will release Song-
catcher II: The Tradition That
Inspired the Movie May 7. The label
combed its vaults for this 17-track
collection, which includes Maybelle
Carter, Doc Watson, and others per-
forming traditional folk ballads.

Ronnie Milsap will release a new
CD on Image Entertainment, Ronnie
Milsap: Live, May 21. DVD-Video and
VHS versions of the concert will fol-
low Sept. 17 and will also include an
interview. The concert was recorded
in January in Biloxi, Miss.

Also due May 21 is Merle Haggard:
The peer Sessions on Audium Rec-
ords. It includes some of Haggard’s
favorite songs from the peermusic
publishing catalog that he recorded
during a three-year period from 1996-
1999. The album also includes some
of the last recordings produced by the
late Owen Bradley. Included are Hag-
gard’s versions of classic country
songs from the '20s, '30s, and "40s
penned by such writers as Jimmie
Rogers and Floyd Tillman. Among the
highlights is Haggard's duet with “the
singing governor,” Jimmie Davis, on
“Hang On to the Memories.”
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S| PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL @ 2 S |< RODUCER (SONGWRITER) tMPRI UMBER/PROMOTION LABEL | & Q
¥: NUMBER 1 W 3 Wesks At Number 1 37 ] 39 |45 MY HEART IS LOST TO YOU Brooks & Dunn | 31
K BROOKS,R DUNN,M.WRIGHT {B BEAVERS C HARRINGTON) ARISTA NASHVILLE ALBUM CUT
141 (1 MY LIST Toby Keith<2| 1 W 3213435 BEFORE | KNEW BETTER Brad Martin 2| 32
J.STROUO,T.KEITH (T JAMES,R BISHOP) DREAMWORKS ALBUM CUT B JWALKER.JR. {B.SIMPSON.0 LEE) EPIC ALBUM CUT
21s]|8 DRIVE (FOR DADDY GENE) Alan Jackson | 2 32132 GOODBYE ON A BAD DAY Shannon Lawson R | 32
K STEGALL (A JACKSON) O ARISTA NASHVILLE 69129 M WRIGHT {S LAWSON,M A PETERS) O MCA NASHVILLE 172233
212 YOUNG Kenny Chesney | 2 34 13638 SHE WAS Mark Chesnutt ®| 34
N.WILSON,B.CANNON,K.CHESNEY {C WISEMAN,N SHERIDAN,S MCEWAN) O BNABIIZ B.J.WALKER, JR {N COTY,J.MELTON] COLUMBIA ALBUM CUT
406|6 WHAT IF SHE'S AN ANGEL Tommy Shane Steiner | 4 3513839 THE IMPOSSIBLE Joe Nichols 35
J RITCHEY {B.WAYNE) O RCABNZG B ROWAN (K LOVELACE LTMILLER) UNIVERSAL SOUTH ALBUM CUT
315 THAT'S WHEN | LOVE YOU Phil Vassar 3 3514143 OL' RED Blake Shelton 36
B.GALLIMORE,PVASSAR {PVASSAR,JLW000) ARISTA NASHVILLE ALBUM CUT B.BRAODOCK [M.SHERRILL,0.GO0ODMAN,J) BOHAN} O WARNER BROS. 16710/WRN
4 (4 I'M MOVIN' ON Rascal Flatts @ | 4 3714446 TEN ROUNDS WITH JOSE CUERVO Tracy Byrd 37
M BRIGHTM WILLIAMS (PWHITE,D.V.WILLIAMS) LYRIC STREET ALBUM CUT B.J WALKER.JR (C BEATHARD M HEENEYM CANNON-GOODMAN) RCAALBUM CUT
7 410111 | DON'T HAVE TO BE ME ('TIL MONDAY) Steve Azar 7 37|37 THREE DAYS Pat Green % | 36
R VAN HOY (S.AZAR.J YOUNG.R C BANNON} O MERCURY 172230 G LADANY!| {PGREEN,R FOSTER} REPUBLIC ALBUM CUT/UNIVERSAL SOUTH
o 9110 MODERN DAY BONNIE AND CLYDE Travis Tritt | 8 3914042 CHASIN' AMY Brett James 39
B J WALKER JR T TRITT {W ALORIDGE,J.LEBLANC) COLUMBIA ALBUM CUT D.HUFF,B.JAMES {8 JAMES,TVERGES) ARISTA NASHVILLE ALBUM CUT
9 111112 LIVING AND LIVING WELL George Strait 9 40 1 42|41 DON'T WASTE MY TIME Little Big Town ®| 40
T.BROWN,G STRAIT (TMARTIN, M.NESLER T.SHAPIRD) O MCA NASHVILLE 172238 B.CHANCEY,LITTLE BIG TOWN [LITTLE BIG TOWN,| KELLEY.C. MILLS) MONUMENT ALBUM CUT
211313 | SHOULD BE SLEEPING Emerson Drive ®| 10 | 47 J 4344 FRANTIC Jamie 0'Neal | 41
JKING.J STROUD {L DREW.S.SMITH) ® O DREAMWORKS 450362 K STEGALL {J.0'NEAL,LOREW.S.SMITH) MERCURY ALBUM CUT
717 BLESSED Martina McBride 2| 1 47 145(54 BEAUTIFUL MESS Diamond Rio 42
M MCBRIOE,PWORLEY {H.LINOSEY,T.VERGES B JAMES) @ RCA 69135 M D CLUTE,DIAMONO RIO {S LEMAIRE,C MILLS,S MINOR} ARISTA NASHVILLE ALBUM CUT
83 | BREATHE IN, | BREATHE OUT Chris Cagle ®| 1 a2 1 46|47 MINIVAN Hometown News 43
C LINDSEY {C.CAGLE.J).ROBBIN} O CAPITOL 776% R.KINGERY,S WHITEHEAD (S.WHITEHEAD R KINGERY} VFR ALBUM CUT
2114017 | DON'T WANT YOU TO GO Carolyn Dawn Johnson | 13 | 44 1 5450 BARBED WIRE AND ROSES Pinmonkey 44
PWORLEY,C.0 JOHNSON (C.0 JOHNSON,TPOLK) O ARISTA NASHVILLE 69133 PWORLEY {S.LOCKE,M SELBY,T.SILLERS) BNA ALBUM CUT
< 1171|123 I'M GONNA MISS HER (THE FISHIN' SONG) Brad Paisley | 14 45 § 52|52 ALMOST THERE Gabbie Nolen 45
FROGERS {B PAISLEY,F.ROGERS) ARISTA NASHVILLE ALBUM CUT C BROOKS {0.KAISER,J.GREENE,LRAWLINS) @ REPUBLIC 015736/UNIVERSAL
< 116|20 NOT A DAY GOES BY Lonestar <! 15 R 45 151 | — I'M GONE Cyndi Thomson 46
D HUFF {S DIAMOND.M OERRY} O BNAG9134 PWORLEY,T.L JAMES {K RICHEY,C.PROPHET} CAPITOL ALBUM CUT
6 RVAR] THE COWBOY IN ME Tim McGraw | 1 47 ) 48148 UNTIL WE FALL BACK IN LOVE AGAIN Jeff Carson 47
B.GALLIMORE.J.STROUD,T.MCGRAW (C.WISEMAN J.STEELE A ANDERSON) CURB ALBUM CUT J.NIEBANK {P.OOUGLAS,J.CARSON.J) WEATHERLY) CURB ALBUM CUT
18119 THAT'S JUST JESSIE Kevin Denney ={ 17 48 | 49| — IF THAT AIN'T COUNTRY Anthony Smith 48
L.REYNOLDS (K.DENNEY,K K.PHILLIPS,P.J.MATTHEWS) @ LYRIC STREET 164063 B.TERRY {A.SMITH J.STEELE) MERCURY ALBUM CUT
15[ 1S GOOD MORNING BEAUTIFUL Steve Holy =| 1 £9453(53 HARDER CARDS Kenny Rogers 49
W C.RIMES (Z LYLE, T CERNEY) CURS ALBUM & SOUNOTRACK CUT J.GUESS,J CHEMAY,K ROGERS (C.WISEMAN,M_HENOERSON} OREAMCATCHER ALBUM CUT
wol23|22 JUST WHAT | DO - AJRPOWIER Trick Pony ®| 19 50 ] 60| — I'LL TAKE LOVE OVER MONEY Aaron Tippin | 50
C.HOWARD {I.DEAN.K BURNS) WARNER BROS ALBUM CUTWRN ATIPPIN,B WATSON,M BRAOLEY (B OIPIERD, T MULLINS) LYRIC STREET ALBUM CUT
20022121 | CRY Tammy Cochran w| 20 S0 | 49 THIS PRETENDER Joe Diffie 49
B.CHANCEY {M.SELBY,T.SILLERS) EPIC ALBUM CUT D.COOK.LWILSON (G.LEVDX, L WILSON.Z TURNER) MONUMENT ALBUM CUT
2012424 WHEN YOU LIE NEXT TO ME Kellie Coffey % | 21 52 1 59| 60 REAL BAD MOOD Marie Sisters 52
O.HUFF {(IK.COFFEY,THARMON,J 0 MARTIN} BNA ALBUM CUT M.TBARNES (L SATCHER,O POYTHRESS) REPUBLIC ALBUM CUT/UNIVERSAL
22127127 THE ONE Gary Allanw| 22
= T.BROWN,MWRIGHT {K MANNO.,B LEE) O MCa NASHVrIYLE 172232 ¢ H OT S H OT D E BUT ¢
23]25(25 MENDOCINO COUNTY LINE Willie Nelson Duet With Lee Ann Womack <| 23 THE GOOD STUFF Kenny Chesney | 53
M SERLETIC (B TAUPIN M SERLETIC) LOST HIGHWAY ALBUM CUT'MERCURY B CANNON,N WILSON K CHESNEY {J.COLLINS,C WISEMAN) BNA ALBUM CUT
~4128|28 TONIGHT | WANNA BE YOUR MAN Andy Griggs w| 24 471 40 HEATHER'S WALL Ty Herndon | 37
D MALLOY {R.RUTHERFORD,T.VERGES) O RCA 69132 B.WATSON,PWORLEY (R.GILES,T.NICHOLS,G.GODARD) EPIC ALBUM CUT
2 29(33 1 MISS MY FRIEND Darryl Worley ®| 25 . AMERICAN CHILD Phil Vassar SS
FROGERS.J STROUO (T.MARTIN,M NESLER,T.SHAPIRQ) OREAMWORKS ALBUM CUT B.GALLIMORE,PVASSAR {P.VASSAR C WISEMAN) ARISTA NASHVILLE ALBUM CUT
26|26 JEZEBEL Chely Wright 2| 23 57|56 LOOK AT ME NOW Sixwire 56
PWORLEY,C.WRIGHT (M.HUMMON,J.0EMARCUS} O MCA NASHVILLE 172227 S MANDILE {S MANDILE,S MCCLINTOCK) WARNER BROS. ALBUM CUT/WRN
2713130 HELP ME UNDERSTAND Trace Adkins 2| 27 57 CAN YOU HEAR ME NOW Sawyer Brown 57
0.HUFF {C FARREN,S MAC.W.HECTOR} CAPITOL ALBUM CUT M MILLER B TANKERSLEY (0 LOGGINS,M.A MILLER) CURB ALBUM CUT
21116 SQUEEZE ME IN Garth Brooks Duet With Trisha Yearwood 2| 16 [ 58 GOING AWAY The Clark Family Experience 58
AREYNOLOS {G.NICHOLSON,0.MCCLINTON} CAPITOL/MCA NASHVILLE ALBUMS CUT B.GALLIMORE,TMCGRAW {A CLARK) CURB ALBUM CUT
27 ) 30|31 GET OVER YOURSELF SheDaisy 29 ‘Al 56|55 THE LIGHTHOUSE'S TALE Nickel Creek | 49
0.HUFF.SHEDAISY (K 0SBORN,M HUMMON) LYRIC STREET ALBUM CUT AKRAUSS {A MCKENZIE,C.THILE} SUGAR HILL ALBUM CUT
30 13334 1 KEEP LOOKING Sara Evans 30 60 COUNTRY BY THE GRACE OF GOD Chris Cagle 60
S EVANS,PWORLEY (S EVANS, T.SHAPIRD,T.MARTIN) RCA ALBUM CUT RWRIGHT,C CAGLE {C.CAGLE,M J GREENE,B WAYNE) O CAPITOL 77696

@ Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to songs appearing in the top 20 on both the BDS Airplay and Audience charts for the first time with increases in both detections and audience. Titles below the top 20 are removed from
the chart after 20 weeks. 2 Videoclip availability. Catalog number is for CD Single, or Vinyl Single if CD Single is unavailable. ® CD Single available. @ DVC Single available. ¢) CD Maxi-Single available. @ Cassette Single available. @ Vinyl Maxi-Single available. @ Vinyl Single available. € Cassette Maxi-

Single available. ©2002, VNU Business Media, Inc. All rights reserved.
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% NUMBER 1 ' 7 weeks Attunber | IV 10 | | SOMETHIN' IN THE WATER 19625/SONY Jeffrey Steele
1 K BUT | DO LOVE YOU/CAN'T FIGHT THE MOONLIGHT @ cus it LeAnn Rimes BS VM 14 UNBROKEN BY YOU  (vRiC STREET 164048 HOLYWDOD Kortney Kayle
(21 21 | THAT'S JUST JESSIE _LyRiC STREET 16406vHOLYWDOD Kevin Denne 15 KE | LOVE 1S ENOUGH Rca6%34RL6 3 0f Hearts
31 3] |1SHOULD BE SLEEPING 0neAMWORKS 450352/INTERSCOPE Emerson Drive $S T 18 ROCKY TOP '96 oecca 155274 MCA NASHVILLE The Osborne Brothers
L 4 WHERE THE STARS AND STRIPES AND THE EAGLE FLY vric STREET 164059/M0LLYW 000 Aaron Tippin_ BSVA 15 ON A NIGHT LIKE THIS wanNER BROS 16751WAN Trick Pony
5 B OSAMA-YO' MAMA curs 1310 Ray Stevens BREN 17 A ROSE IS A ROSE  mercury 172193 Meredith Edwards
[} GOD BLESS THE USA curs 128 Lee Greenwood kM 191 | GIRL IN LOVE cowmsia rsssa/sony Robin English
7 W HOW DO | LIVE A’ curs 1022 LeAnn Rimes B20) — | AUSTIN  cianT 16767RN Blake Shelton
B B AMERICA WILL ALWAYS STAND RELENTLESS NASHVILLE 5137°/MADACY Randy Travis VI8 20 | IT DON'T MATTER TO THE SUN/LOST IN YOU @ capitor se7ss Garth Brooks as Chris Gaines
(9] 9| | NIGHT DISAPPEAR WITH YOU  1vR(C STREET 16405/0LLYWDOD Brian McComas ¥ 25 | | WHEN YOU NEED MY LOVE o opE Darryl Worley
101 16 ALMOST THERE ReruBLIC/UNIVERSAL 015736/UMRG Gabbie Nofen E¥&N 22 1 11 KNOW HOW THE RIVER FEELS McanashviLLE 172186 Mcalyster
11 B THE WAY YOU LOVE ME  WaRNER BROS. 16818/WRN Faith Hill g — HONEY DO 0REAMWORKS 450914 INTERSCOPE Mike Walker
12 Al GOD BLESS AMERICA curs 3127 LeAnn Rimes ‘N — | | POUR ME _wannir BROS 16816/WRN Trick Pony

@ Records with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA} certification for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of 1 million untts (Platinum), with mummil-l Top selling singles compiled from a national sample of retail store, mass merchant, iﬂﬂﬂﬁm ®
lior titles indicated by a numeral following the symbol. © 2002, VNU Business Media, Inc., and SoundScan, Inc. All rights reserved. and intemet sales reports collected, compiled, and provided by SoundScan. L
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Wy - 36|32 CYNDI THOMSON MyWorld | 7
£ NUMBER 1 EILTE F I CAPITOL 2601010 98/17.98) v er
111 SOUNDTRACK A’ 0 Brother, Where Art Thou? | 1 3530 SOUNDTRACK We Were Soldiers | 14
LOST HIGHWAY 170068 MERCURY {12 98/19 98) COLUMBIA 86403/CRG (1298 E0/18 98)
212 ALAN JACKSON 4’ Drive | 1 ‘A 37 | 33 SOUNDTRACK Down From The Mountain | 10
ARISTA NASHVILLE 67039%RLG (12 98/18 98) LOST HIGHWAY 170221/MERCURY {12.98/18 98}
3 (3 RASCAL FLATTS A Rascal Flats | 3 LU 39 | 40 TRACE ADKINS Chrome | 4
LYRIC STREET 16501 ,/HOLLYWOOD (1198/18 98) & CAPITOL 30618 (10 98/17.98)
= - > 41| 38 PAT GREEN Three D 7
s G RE ATE S T (:.‘\' N E R b REPUBLIC 016018/UNIVERSAL (8 98/14 98} A
4 10013 BRAD PAISLEYe Partll | 3 § 42 | 39 CHELY WRIGHT Never Love You Enough | 4
ARISTA NASHVILLE 67008/RLG (11 98/17 98} MCA NASHVILLE 170210 {1 38/17 98}
. . - 4 43 | 47 BLAKE SHELTON Blake Shelt 3
4|4 VARIOUS ARTISTS o Totally Country: 17 New Chart-Topping Hits | 2 e T T elon
4 5|7 TOBY KEITH a Pull My Chain | 1 40 | 58 THE CHARLIE DANIELS BAND  How Sweet The Sound - 25 Favorite Hymns And Gospel Greats | 40
DREAMWORKS 450237/INTERSCOPE (12 38/16 98} SPARROW 51308 {1596 408)
716 TIM MCGRAW a Set This Circus Down | 1 45 | 42 VARIOUS ARTISTS 0 Sister! The Women's Bluegrass Collection | 35
CURE 78711 (1238 1898} y B'NW(L"L”"%'
3 6 6| 44 HANK WILLIAMS i1l Lovesick Broke & Driftin' | 17
8|5 CSU%%!‘:RH:&%K A Coyote Ugly | 1 CURB 78728{17.98 CD) &
c 12110 TRAVIS TRITT & Down The Road 1 Go | 8 q 49 | 45 HANK W!LLIAMS JR. Almeria Club | 9
COLUMBIA 62165/SONY (11 98 EQV/17.98) 5 CUR 78175 11.06/)).96)
1 3 " 48 | 48 ALAN JACKSON a When Somebody Loves You | 1
o)N18|[12 'cl;lnl:ﬂnm%gﬁcxv A Greatest Hits | 1 ARISTA NASHVILLE 63335/RLG {12.58/18 %) " Y
- ‘A 50 | 41 PATTY LOVELESS Mountain Soul | 19
6 | — Lgmmg(it:gzﬂE STEINER Then Came The Night | 6 EPIC SS6VSONY (198 EV 1T
12 17 ] 16 WILLIE NELSON Th Divide | 5 fiad | 53|49 TRACY BYRD Ten Rounds | 12
LOST HIGHWAY 186231/MERCURY {12 98/16 98} e Great Divide 3 RS T
n 47 |37 CLINT BLACK GreatestHitsll | 8
1] 9 MARTINA MCBRIDE A 1
RCA 67012°RLG {12 96/18 98) GreateSt HI(S RCA 67005/RLG (12 9818 98}
2 . 56 | 56 JAMIE O'NEAL @ Shiver | 14
16 14 :(NEGNWZXGEZP{QElfoIEY A GreateSt ““s 1 MERCURY 170132 {11 58/17 38) &
151 ALISON KRAUSS + UNION STATION @ New Favorite | 3 51146 Bl RAY STEVENS e |
610435DIMG 111 9817 98) eilat 7; C( Lt BT) s .
3 1 JESSICA ANDREWS @ WholAm | 2
138 Sammﬁ?ﬁgxs A Scarecrow | 1 DREAMWORKS 450248/INTERSCOPE (11 98/17 58)
: 52|51 JOHNNY CASH The Essential Johnny Cash | 29
17 42124 gﬁ"ﬁ;‘ﬁk%ﬁ:l(" e Alright Guy | 4 LEGACY/COLUMBIA 86290/SONY (17.98 EQ/24 38) V
19115 BROOKS & DUNN a St & Stri 1 65 | 60 TAMMY COCHRAN Tammy Cochran | 27
ARISTA NASHVILLE 67003/RLG {12 98/18 98) S "pes 54 5 e i’gso'g "AWRE:/I“S:'S, c G
- . 0 VARIOU Classic Country: Great Story Songs | 28
2017 LONESTAR A I'm Al h 1 dl Ty Seng
e Ly, m Already There TIME LIFE 18904 (17 98 CD)
- 55|59 DIAMOND RIO ® One More Da 5
+" PACESETTER e ARISTA NASHVILLE 67999/RLG 11.98/17.98) Y
. ‘A 58 | 52 DAVID BALL Amigo | 11
201127 25 Izlrfz:n'(angsqu/w.nmn —— Trick Pony | 12 DUALTONE 0V109RAZOR & TIE (11 38/17 88) 9
' . . - i 60 | 55 MONTGOMERY GENTRY i
22|21 GEORGE STRAIT  The Best Df George Strait: 20th Century Masters The Millennium Coll 8 A i e Carrying Dn | -6
6 59|53 RRIE MORGAN
25|22 CHRIS CAGLE & Play It Loud | 19 LORRIEMO! The Color Df Roses | 37
CAPITOL 34170 (10 98/17 98}
6 63|65 RODNEY CARRINGTON Morning Wood | 18
2318 LEANN RIMES o INeed You | 1 CAPITOL 2827 1056 17 9914 Gt
= 6 44 (19 WAYLON JENNINGS RCA Country Legends: Waylon Jennings | 19
26|23 g?ﬂ DE(E MES?INA A Burn | 1 BMG HERITAGE RCA 93788/RLG (24 36 CD) v o
URB 77977 (11.98'17 98]
6 62|57 TRISHA YEARWOOD Inside Dut
sl i gt’,ﬁfzﬁhﬁ?gg,%))( After The Storm | 14 MCA NASHVILLE 170200 {11 3817 88) LETD L
-1 24|20 STEVE HOLY . Blue Moon | 7 : 57143 m’lnNoBsmeEaESaEADY Mindy McCready | 29
CURB 77972{11.98/17 98}
66 HN M
9 [— STEVE EARLE Sidetracks | 9 06 [ 62 Bl O e ot | OO MERY Love Songs | 27
E-SQUARED 751128/ARTEMIS {18 98 CD}
6 YARRA! THE CHARLIE DANIELS BAND he Live R d | 3
et gENoAgﬁE S];I;SA;KIT:Q The Road Less Traveled | 1 BLUE HAT/AUDIUM 8133/KDCH {12.98/18.98) The Live Recor 8
Loy Sl 68| 66 MARK MCGUINN Mark McGuinn | 18
¢ HOT SHOT DEBUT ¢ VFR 734757 {1098/16 38} &
29 STEVE AZAR Waitin' On Joe | 29 7 L 20 Golden Hits | 69
MERCURY 170269 (11 98/17 98) &
- . B 69 | 64 GEORGE JONES The Rock: Stone Cold Country 2001 | 5
30 § 32|36 KASEY CHAMBERS Barricades & Brickwalls | 13 BANDIT/BNA 67023/RLG {11.98/17.98)
JARHER BROS 30028 109 0O} 71 VARIOUS ARTISTS This Is Your Country: 20 Contemporary Country Classics | 27
29|31 SARA EVANS A BornToFly | 6 UTV 585061/UMRG (10 98/18.98)
RCAGIS0NRLE (1067561 - - 70| 67 ROY D. MERCER Greatest Fits: The Best Df How Big'a Boy Are Ya? | 26
34135 CAROLYN DAWN JOHNSON Room With A View | 8 VIRGIN 49085/CAPITOL {10 98/16 98}
RIS N ASHYIL € BRI G e e 6463 RICKY SKAGGS & FRIENDS Ricky Skaggs & Friends Sing The Songs Df Bill Monroe | 36
30|29 VARIOUS ARTISTS Forever Country | 18 LYRIC STREET 165030/HOLLYWOOD {18 98 CO}
RAZOR T 72|72 KENNY ROGERS Kenny Rogers | 72
38|34 LEE ANN WOMACK A’ I Hope You Dance | 1 LASERLIGHT 21770 {998 CD)
MCANASHVILLEN 10699 119617 %61 _ 67 |54 EARL SCRUGGS AND FRIENDS Earl Scruggs And Friends | 39
3127 VARIOUS ARTISTS Time-Life's Treasury Df Bluegrass | 27 MCANASHVILLE 170189 (11 9818 96) &
TIME LIFE 18701 (18 98 CD}
.0 33|28 REBA MCENTIRE @ Greatest Hits Volume IIl - I'm A Survivor | 1
SICADNARINMELL2 L 55 S,

@ Albums with the greatest sales gans this week @ Recording Industry Assn. Df America (RIAA) certification for net shipment of 500,000 album units {Gold). A RIAA ¢
bol ndicates album’s multi-platinum level. For boxed sets, and double albums with a running time of 00 minutes or more, the RIAA multiplies shipments by the number of

ertification for net shipment of 1 million units (Plati
f discs and/or tapes. RIAA Latin awards: OCenrtification for net shipment of 100,000 units (Dro). A Certification of 200,000 units (Platina). ! Certification of 400,000 units

}. @ RIAA cert

for net shi

of 10 million units {Diamond). Numeral following Platinum or Diamond sym-

{Multi-Platina). *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart’s largest unit increase. Pacesetter indicates biggest percent-
age growth. Heatseeker Impact shows albums removed from Heatseekers this week. # indicates past or present Heatseeker title. © 2002, VNU Business Media, Inc., and SoundScan, Inc. All rights reserved.
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S | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 23 S | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title es
NUMBER T - 4 Weeks At umbes 1 13415 | FAITH HILL A7 wasner 8Ros wan (129818 9 Breathe | 128

2 | DIXIE CHICKS A° MonuMeNT/SON((238 0/ 9 Fly | 138 B35 4021 [WILLIE NELSON scimusicosssco) Greatest Hits — Live In Concert | 2

1 | NICKEL CREEK @ sucarHiLL 3909 (1698CD) ¢ Nickel Creek | 72 13 | THE NITTY GRITTY DIRT BAND @ capimou3sis (2698 C; Will The Circie Be Unbroken | 26

3 5| PATSY CLINE A Mca SPECIAL PROOUCTS 420265MCA (2.98'6 98) Heartaches | 175 | 14 | WAYLON JENNINGS A° roasso6/LG (79811 '8} Greatest Hits | 157

3 | SHANIA TWAIN ¢ " mercuny 5303 (12 98 1 96) Come On Over | 233 16 | THE JUDDS curs 7795 (7.98/11.38) Number One Hits | 93

4 | DIXIE CHICKS @' MONUMENT 68195 SONY (1098 017 98) & Wide Dpen Spaces | 221 20 | THE CHARLIE DANIELS BAND A° epicsesysony (738 et 9n A Decade Of Hits | 606

6 | BROOKS & DUNN A’ ARISTA NASHVILLE 18852/R1G (12 98/18 98 The Greatest Hits Collection | 240 21 18 [ ALISON KRAUSS A’ RoUNDER 610325 /IDJMG (115817981 # Now That I've Found You: A Collection | 266

8 | GARY ALLAN A MCA NASHVILLE 170101 [11.98/17.98) Smoke Rings In The Dark | 124 W8 17 | JOHN DENVER  MAACY 475015 9879 98) The Best Of John Denver | 199

N 7 | HANK WILLIAMS JR. A" cuns 163 (5583901 Greatest Hits, Vol.1 | 410 19 | GARTH BROOKS " capimou 7424 (19 38726 %81 Double Live | 179

| 11| WILLIE NELSON e wecacvicolumeia (798 EQ/11 98) 16 Biggest Hits | 189 22 | WAYLON JENNINGS Rca66849/RLG (4.98/2.98) Super Hits | 13

1 12| ALAN JACKSON A° ARISTANASHVILLE 18801/RLG 12 98/18 98 The Greatest Hits Collection | 339 “ N — [ VARIOUS ARTISTS manacy 170(9.91398) Country Gospel 1

10| JOHNNY CASH @ LEGACY COLUMBIA 63733 SDNY 17 88 EQ/11 98) 16 Biggest Hits | 159 31 23 | TIM MCGRAW A" curs 77885 (7 9811 98 Everywhere | 198

9 | TOBY KEITH A Megcury 11.9817.98 Greatest Hits Volume Dae | 177 — LIWILLIE NELSON A LecACY/COLUMBIA 64164/SONY 15 98 EQ/9 88) Sw 351

@ Albums with the greatest sales
for o ‘h|8menl of V'midlion unets |
+ Cervfication of 200,000 unnts {Platino).

(Oro}

Al riphws reserved

&ulns this week Ca(lm albums are 2-year-otd titles that have fallen below No. 100 on The Billboard 200 or revssues of older albums. Total Chart Weeks column reftects combined weeks title has sppeared on Top Country Albums and Top Country Catalog @ ‘ietw‘m%lndus"y Assn Of America (RIAA} certification for net shipment of 500,000 album units (Gotd} & RIAA cerufication
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LATIN WORLD OPENS UP: Latin World
Entertainment may be the new indie
in town, but its first projects are no
small potatoes. The label—founded in
Venezuela in 1999 by businessman/jazz
musician Samuel Quirés—opened
offices in Puerto Rico last year and has
recently put out its first releases from
the island.

-

LATIN WORLD

ENTERTAINMENT GROUP

Project No.1? The distribution of £/
Concierto Sinfonico, a double-CD by
rock band Fiel a la Vega (previously
signed with EMI) that was recorded
during a series of live performances
with the Puerto Rican Symphony
Orchestra. According to Latin World’s
Puerto Rico-based managing director,
Dilcy Rodriguez, the album has already
sold 30,000 copies. Discussions are now
under way about signing Fiel a la
Vega—one of the island’s best-regard-
ed and most successful rock acts—to a
recording deal that will include the
summer release of the band’s new stu-
dio album. Other newly signed acts
include jazz artist Humberto Ramirez,
who will release his tropical recordings
with Latin World (he is signed to anoth-
er label for his jazz releases). Conversa-
tions about a summer release are also
under way with singer Lourdes Robles.

Although the bulk of Latin World’s
acts are in Venezuela (including rock
band Caramelos de Cianuro, Simon
Diaz, Ilan Chester, boy group Sweet
Jam, and balladeer Juan Carlos), the
label is actively seeking talent in Puerto
Rico. It has also opened U.S. offices in
Miamni, headed by Guillermo Zambrano.

Rodriguez, who was previously with
Universal Music in Puerto Rico, says,
“We’re being extremely cautious,
because we’re not a multinational. But
we're doing well, and we're getting
noticed. Many artists are coming to us,
because they're unhappy [with their
current labels].”

Latin World initially recorded Cuban
artists, and its catalog includes such
acts as Havana Ensemble. Label
founder Quirds later garnered atten-
tion with Tocando Tierra, an album
benefiting Unicef, for which a roster of
established acts recorded new versions
of Latin American classics.

The label is currently working on a
similar project—a tribute album to
Venezuelan composer Simén Diaz
(who wrote “Caballo Viejo”). According

by Leila Cobo

to Rodriguez, a host of artists—includ-
ing Juan Luis Guerra, Julio Iglesias,
Danny Rivera, Cheo Feliciano, Gilber-
to Santa Rosa, and Ednita Nazatio—
have recorded new versions of Diaz’s
material. The entire roster of singers
collaborates on a version of “Caballo
Viejo.” Rodriguez says, “We want to
take Latin American music to the
world, putting out quality albums that
are different.”

Latin World distributes its own
product in Venezuela and Puerto Rico
and is currently looking for a U.S. dis-
tributor. The label is distributed in Cen-
tral and South America by Sony and
also has distribution in Europe.

The next step will be to sign acts in
the U.S.—though this may not happen
until next year, when the label is more
firmly established. “It wasn’t the best
moment in the world to open shop,”
Rodriguez says, referring to last Sept.
11 and the decline in album sales. “But
I believe this [situation] is transitory,
and this will get fixed in some way.”

BAD NEWS: The worldwide drop in
shipments of recorded music in 2001,
as reported by the International Feder-
ation of the Phonographic Industry
(Billboard, April 27), was particularly
hard felt in Latin America. In value
terms, the market plummeted for its
fourth consecutive year, this time by
21.5%.

The Brazilian music market, which
has been besieged by piracy, saw a
decrease of 24.7%. As a result, Mexico
is now the biggest market in Latin
America in terms of U.S. dollars—
despite the fact that piracy accounts for
an estimated 65% of albums sold in
Mexico. Argentina, which is in a deep
economic crisis that worsened at year’s
end, reported a decrease of 30.7%,
while Colombia saw a drop of 20.1%.

END OF AN ERA?: Puerto Rican singer
Chayanne, one of the first Latin artists
to be promoted heavily in Spain, is
showing that promotion work pays off.
The singer’s first greatest-hits album hit
No. 1 on the Spanish sales charts for the
week April 8-13, marking the first time
since Nov. 26 that the slot hasn’t been
occupied by an album that has spun off
from the Operacion Triunfo TV show.
Perhaps the spell has been broken—or
maybe it’s just a hiatus, until the next
series of the show comes around. Let’s
not forget, however, that CD sales in
Spain during 2001 were up, thanks in
no small part to—you guessed it—
Operacion Triunfo albums.

Additional reporting by Howell
Llewellyn in Madrid.

BY JILL PESSELNICK

LOS ANGELES—As the DVD has
grown to become the most successful
home electronics launch in history
since its entrance into the market in
1997, consumers have been clamor-
ing for more and more genre-specific
programming on the format. The
Latin music DVD arena has particu-
larly caught the attention of record
labels, which see the production of
this type of visual media as a boon to
its artist-marketing efforts.

“In the past couple of years, and
mostly in the past 12 months, we have
seen a significant increase in Latin
DVD sales in the U.S. market,” Warn-
er Music Latina strategic marketing
manager Hugo Flores says. “We began
to realize the potential of the DVD
market with the impact of [Warner
Music Latina releases] Mand’s MTV
Unplugged [in 2000] and Luis Miguel’s
Vivo [in 2001]. The sales success was
so significant that we saw these titles
in general-market DVD SoundScan
charts, along with the major general-
market superstar acts. Both DVDs
surpassed our sales expectations.”

Universal Music Latin America’s VP
of strategic marketing Victor Gonzalez
says that his company is starting to
transfer all the material they have in
VHS to DVD. “Consumers are now
telling us that DVD is interesting, and
they will buy more if more titles are
available,” he explains. “It is really
attractive right now to have features
that allow you to be closer to the artist
and have an almost personal experi-
ence with them.”

Flores points to the sales of DVD
players and the support of retailers
as key reasons behind the success of
Latin music DVDs. “Retail sales of
DVD hardware machines were up by
60% this holiday season, compared
to the previous year,” he says. “The
more DVD players being purchased,
the greater the demand for [all kinds
of] DVDs.”

Indeed, in January, Los Angeles-
based DVD Entertainment Group
reported that 31 million DVD players
had been sold to date in the U.S. and
that 16.7 million were purchased last
year alone. Of the 32 million DVD play-
ers shipped to the U.S., 16.6 million
were shipped in 2001. Consumers addi-
tionally spent $4.6 billion on DVDs in
2001, compared with $1.9 billion in
2000 (Billboard, Jan. 19).

Flores says retailers have reacted
positively to this consumer demand.
“[They] have been very supportive
with our DVD releases and are in the
process of creating Latin DVD sec-
tions within the DVD music sections
in their stores.”

Though there aren’t a large num-
ber of Latin music DVDs yet available,
the potential of this market has
intrigued such large retail chains as
Minnetonka, Minn.-based Musicland,
which operates Sam Goody, Suncoast,
and MediaPlay stores. “There isn’t a
lot of information out there on Latin
music DVDs,” Musicland spokesper-
son Dawn Bryant says. “But they per-
form fairly well, and we have placed

DVD Also
Proving
A Boon
To Latin
Industry

WARNER MUSIC
LATINA

them in key Latin markets across the
country. By far, the most popular
artist on Latin DVD would be Ricky
Martin, mostly because he is a Latin
crossover artist.” Martin’s DVD titles
include One Night Only (1999) and
The Ricky Martin Video Collection
(1999) on Sony/Columbia, as well as
Furopa (European Tour) (2001) on
Image Entertainment.

Warner will be following up on the
success of its Mana title by releasing
the group’s Exitos en Video DVD this
year. Also on its slate will be Alejandro
Sanz’s MTV Unplugged, El Alma al
Aire Tour, Los Singles, and Tour Mas
98, in addition to Miguel Bose’s Los
Videos, Bose's and Ana Torroja’s Gira-
Dos, and La Ley’'s MTV Unplugged.

The company, like many others, is
further responding to the demand for
special features on its titles. For exam-

ple, the new Mana project will include
a bonus video—*“Come Duele en Los
Labios”—and an exclusive documen-
tary. It will also heavily feature its DVDs
in marketing campaigns by conduct-
ing DVD launch and screening parties
to create buzz at the press and con-
sumer levels, as well as running ads
and pursuing in-store play at key
accounts where DVD players and soft-
ware are heavily purchased.

Universal Music is also striving to
get into the Latin music DVD game in
the U.S. Though it hasn’t released any
Latin DVD titles here yet, Gonzalez
says a slate of 10 to 15 salsa titles is
currently being prepared.

But there are a number of concerns
when it comes to satisfying Latin music
DVD demands from such regions as
Mexico and Latin America. The world is
divided into a number of different DVD
hardware zones, which only allow con-
sumers in those regions to use software
manufactured in their own zone. A spe-
cial chip is embedded in each player
that is particular to the software also
made in its region. The U.S. is zone
one, while Latin America is zone four,
making it more difficult for U.S.-based
companies to make DVDs for its inter-
national consumers.

“This was the first problem that
regions faced with the DVD,” Gonzalez
says. “But the situation exploded last
year in the case of Brazil, because Brazil
started manufacturing the hardware.
We were able to make many titles avail-
able through the local manufacturing.
We started 2001 with 10 titles, and we
ended with 85 titles. We want to repeat
that solution in Mexico.”

But it is really the lack of visual Latin
repertoire that is the main issue.

“Before, record companies never
saw the VHS market as an important
market,” Gonzalez says. “The VHS
market never exploded in these [Latin]
regions. Now, there is a new initiative
[at Universal] to stop making single
videos and to make DVDs [instead].
DVDs are really attractive right now.”

Maximum Volumen. Warner Music Latina has signed Miami-based rock band
Volumen Cero, which will be releasing its major-label debut this summer. Pic-
tured, from left, are band members Fernando Sanchez and Luis Tamblay,
Warner Music Latina A&R director Amir Agai, Warner Music Latina president
George Zamora, and band members Martin Chan and Christian Escuti.
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ASCAP Awards Honor Alfanno, Sebastian

BY LEILA COBO

MIAMI—Regional Mexican music,
tropical, and pop got equal billing at
the 10th annual EI Premio ASCAP
Awards. Songwriters Omar Alfanno
and Joan Sebastian jointly took
home the songwriter of the year
award at the ceremony, which was
hosted by the American Society of
Composers, Authors, and Publishers.

The veteran writers had five
charting titles each on the Billboard
year-end charts, including Alfanno’s
apparently invincible “A Puro
Dolor” and “Cuando Una Mujer”
and Sebastian’s “Secreto de Amor”
and “Un Idiota.”

“I really feel embarrassed with so
many blessings,” Alfanno said,
accepting the award for the second
consecutive year. Last year, he won
partly thanks to the extraordinary
success of his hit “A Puro Dolor,” a
song he calls “the most important of
my career.” This time around, his
success can be attributed to a hand-
ful of tracks in different genres.

“I feel very happy and above all
very proud to share this award with
a friend of so many years,” he said
of Sebastian. El Premio ASCAP,
which took place April 24 at New
York’s Hammerstein Ballroom and
was hosted by ASCAP CEO John
LoFrumento, also awarded pub-
lisher of the year honors to WB
Music/Warner/Chappell Music for
having the most award-winning
songs: 20 in total.

“Our philosophy continues to be
to sign the most talented songwrit-
ers and do the best job we can for
them,” senior VP of Latin Music
Ellen Moraskie says. “It’s really been
a joint effort, and we’re forever
grateful to the writers who place
their faith and their songs with us.”

Warner’s signings include Amau-
ry Gutiérrez from Mexico and Ale-
jandro Sanz from Spain. El Premio
ASCAP also honored salsa icon
Gilberto Santa Rosa, who received
the special ASCAP Latin Heritage

ASCATP

Award for his “unique and enduring”
contributions to music. Santa Rosa,
who celebrated his 25th anniversary
in the music business this year, was
serenaded by a group of soneros that
included Victor Manuelle, La India,
and Johnny Pacheco.

El Premio ASCAP honors the
writers and publishers of the most
widely performed Latin tracks,
according to the Billboard year-end
Latin music charts. Awards are pre-
sented in five categories: salsa,
merengue, pop/ballad, regional Mex-
ican, and rock en espariol, a catego-
ry ASCAP created in 1999 and has
steadily supported not only through
the awards but also through numer-
ous showcases.

In addition, special awards were
given for supersong of the year and
independent rock en espafiol group
of the year. Supersong of the year
went to “Abrazame Muy Fuerte,”
composed by Alberto Aguilera
Valadez (aka Juan Gabriel) and pub-
lished by Alma Musical and BMG
Songs. The track spent six weeks at
No. 1 on the Billboard Hot Latin
Tracks chart. Puerto Rico’s Skapu-
lario was named independent rock
en espafol group of the year, an
award based on a group’s develop-
ment and evolution. The top-
winning songs in each category
were: in salsa, “Pero No Me Ama,”
composed by Rafael Monclova de
Jestis and published by La Editora de
Mdsica PMC; in merengue, “Cémo
Olvidar,” composed by Gustavo Are-
nas and Jorge Luis Piloto and pub-
lished by Arena Fina Publishing,
Lanfranco Music and Peermusic; in
pop/ballad, “La Bomba,” composed

Birthday Present. Sony Discos act MDO celebrated the release of its fifth-
anniversary album, MDO Greatest Hits 5th Anniversary, with a showcase

for fans and industry execs at BillboardLive in Miami Beach. Pictured
onstage, from left, are Anthony, Pablo, Abel, and Didier.

by Fabio Zambrana Marchetti, pub-
lished by Sony/ATV Music Publish-
ing LLC; and in regional Mexican,
“Despreciado,” composed by Jests
Navarrete Urena and published by
Vander Music. The winning rock en
espanol track was “Para No Verte
Mas,” composed by Guillermo Nov-
ellis (Sadaic) and Pablo Tisera (Sada-
ic) and published by WB Music.

For a complete list of winners, go
to ascaplatino.com.

Casero Wins
Big At
Gardels

BY MARCELO FERNANDEZ BITAR
BUENOS AIRES—There is only one
event where, every year, the most
popular Argentine artists of differ-
ent musical styles mingle and ex-
change glances, greetings, and
mutual admiration: the Gardel
Awards, organized by local record
industry association CAPIF.

This time around, the big sur-
prise of the April 16 event—which
took place at the Sky Opera theater
in Buenos Aires—were the four
awards taken home by Sony Music’s
Alfredo Casero, a TV comedian/
actor whose underground musical
career has
enjoyed a
boom dur-
ing recent
months
thanks to
his huge
hit “Shi-
mauta (Cancién de la Isla),” sung
in Japanese with a techno-pop feel.
Casero was nominated in six cate-
gories and won best new artist, best
song of the year, best music video,
and best producer of the year (Juan
Blas Caballero).

The night’s other success stories
were Diego Torres—who won best
male pop artist and best album of the
year for Un Mundo Diferente—and
Leo6n Gieco, who won best male rock
artist and best recording package for
Barridos Rurales. Rock icon Charly
Garcia won the Golden Gardel award,
while folk giants Los Chalchaleros
received a distinguished career award
recognizing 50 years of performing.

Other noteworthy winners in-
cluded indie act Mimi Maura (best
female rock act) and Adriana Varela
(best female tango artist). In the
Latin non-Argentine categories, the
overall victor was Alejandro Sanz,
who won album of the year and best
male artist.

A successful evening failed to be
dampened either by heavy rain or by
protests from multi-platinum EMI
folk act Los Nochers that they were
nominated in only one category.

CAPIF
N—

EXPLORATIONS: When Craig Chaquico
released his first solo project, 1993’s
new age-esque Acoustic Highway
(Higher Octave), he made a clean
break from the high-energy, electric

CHAQUICO

rock guitar style that had defined his
work throughout two decades as lead
guitarist with the Jefferson Starship.
As his solo career progressed, Chaq-
uico built upon the instrumental tex-
tures of that first release, adding con-
temporary jazz players such as Dave
Koz and Russ Freeman to his songs,
allowing for more improvisation in
his arrangements, and experimenting
with assorted rhythmic devices.

On Shadow and Light (Higher Oc-
tave, April 30), Chaquico continues to
bring different textures to his con-
temporary jazz sound. This time out,
he prominently features electric gui-
tar solos on several songs, many of
which were cut live in the studio with
his band. Conversely, the guitarist uti-
lized recording studio technology on
other tracks, overdubbing up to 40
guitar tracks to create a multi-tex-
tured “guitar orchestra.”

Chagquico says, “ ‘Café Carnival’ [a
bonus track on 2000’s Panorama:
The Best of Craig Chaquico) had
both acoustic and electric guitars on
it, and because people responded so
well, it made me feel good about try-
ing it again.”

Chaquico also found himself com-
ing to grips with the dichotomy of his
energetic live performances and the
more subdued sounds favored by
smooth-jazz radio. “A lot of times,
people hear about me from the radio,
and then they come to the show and
get something a bit different because
we really kick it up a notch,” he says.
“At the same time, people wonder
why they don’t hear that energy on
the records. It’s a catch-22, because
that energetic stuff won’t work at
radio, so I have to be aware of both
sides of the spectrum.”

To meet all expeclations, Shadow
and Light features such radio-ready

by Steven Graybow

instrumentals as the first single, the
melodic, salsa-grooved “Luminosa”
(which features Chaquico’s touring
saxophonist, Kevin Paladini), as well
as a cover of Les McCann and Eddie
Harris’ “Compared to What”—cut
live in the studio and augmented by
the interplay of saxophonists Warren
Hill and Jeff Kashiwa.

“What’s funny about ‘Compared to
What' is that when I was in the Star-
ship, [vocalist] Grace Slick used to kid
me because the singer would get to
sing the songs from beginning to end,
and I would have 10 seconds in the
middle to do something of my own,”
Chaquico recalls. “I always said that
one day I would find a song where the
singer would come in for a few sec-
onds, and the rest of the song would
be instrumental. Well, ‘Compared to
What' is that song—the whole front
end is instrumental, there are solos
throughout the song, and the vocals
[done by Chaquico, a first-time lead
vocal for him] come in for little bits
in the middle.”

Chaquico—who was hospitalized
after an auto accident at age 12, dur-
ing which time he played guitar in his
hospital bed as therapy—continues to
be a strong proponent of the Ameri-
can Music Therapy Assn., which uses
music as a salubrious aid for people
recovering from serious accidents or
illness. “From my own history of
being a kid in a hospital, I know how
music can see you through tough
times,” says the guitarist, who fre-
quently performs free concerts at hos-
pitals while on tour. “If I can put a
smile on someone’s face through my
music, that is a great thing.”

NOTEWORTHY: Guitarist David Fiuc-
zynski reissues two Screaming
Headless Torsos discs, 1995 (for-
merly the band’s eponymous debut)
and Live!! April 23 on his own Fuse-
Licious Morsels label. The former
release was issued in 1995 on Warn-
er Bros. subsidiary Discovery
Records; the latter was a 1996 live
date issued in Japan only.

New Orleans’ favorite sons, the Dirty
Dozen Brass Band, celebrate their 25th
anniversary with Medicated Magic
(Ropeadope/Atlantic, April 23), which
features such guests as Olu Dara, Dr.
John, Norah Jones, DJ Logic, pedal
steel guitarist Robert Randolph, and
Widespread Panic’s John Bell.

Blue Note releases Deep in a Dream:
The Ultimate Chet Baker Collection—
a companion piece to author James
Gavin’s Chet Baker biography, Deep in
a Dream: The Long Night of Chet
Baler (Alfred A. Knopf)—May 7. (The
publication date for the book is May
14.) The CD includes sides Baker cut
for the Pacific Jazz, Fantasy, Columbia,
Colpix, and Riverside labels and
includes two previously unreleased
vocal pieces from the late trumpeter.
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Eagle Rock Soars AS®

Leader In Mllllllllﬂ Medi

A Q&A With Terry Shan-

BY TOM FERGUSON

LONDON—For Eagle Rock Entertatnment, timing is every-
thing.

“I think the market’s just right,” declares Eagle Rock executive
chairman Terry Shand, “for an independent company that’s well-
funded, well-organized, knows how to operate right across 3
Europe and North America and understands how to get product B -
out in all the other territories around the world.” '

In just five years, Shand and his team have honed Eagle Rock
to meet that challenge, creating a unique, independent music
company in the process and generating some $40 million in
annual sales. Shand aims for $55 million in sales this year from
his company’s distinctive mix of cross-media rights via record
labels, video production, TV programming and related activities.

The roots of Eagle Rock stretch back to Shand’s former compa-
ny, the U.K. music-catalog specialist Castle, which he founded in
1983 and sold to Allance Entertainment in the U.S. in Septem-
ber 1994. When Shand left Castle less than two vears later, he
took the key members of his team with him. Eagle Rock was
launched in April 1997.

“Our intent, right from the word ‘go,” says Shand, “was to
have a totally integrated global operation. In an ideal world, to
[have the ability to] do a deal where, if it’s a concert, we can film
it, record it, have the worldwide TV rights—which we sell direct-
ly to broadcasters around the world—release the video right
across Europe and North America and license into other territo-
ries, and release the record.”

Eagle Rock has U.S. offices in New York, local marketing offices
in France and Germany and representation in Scandinavia. Its
network of distribution partners around the world mcludes such
major labels as BMG and Warner, plus a string of leading inde-
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