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Korn's New 'Untouchables' 
Immortal/Epic Opus Reaches Stores In June 

BY LARRY FLICK 
NEW YORK—Jonathan Davis is not 
shy in sharing his opinion of Korn's 
fifth Immortal/Epic opus, Untouch-
ables (June 11). 

"It's our masterpiece," the band's 
frontman says with pride. "It's more 
than just a progression from our last 

album. It's the absolute best work 
we're capable of right now. We've 
poured everything we have into 
these songs." 

The element that sets Untouchables 
apart from Kom's 1999 disc Issues is 
that everything is bigger and heavier 

(Continued on page 68) 

Latin Singer/Songwriters Heat Up 
BY LEILA COBO 
MIAMI—Last February, the Gram-
my Awards featured one Latin per-
former—Spanish superstar Alejan-
dro Sanz, winner of 
four Latin Grammy 
awards—singing alongside Des-
tiny's Child. The overtly commer-
cial slant of this pairing perhaps 
obliterated Sanz's true colors. 

Fie is a singer/songwriter in the 
purest sense of the word; a trouba-
dour driven far more by his interi-
or musings than commercial con-

siderations. But the 
fact that Sanz has SPECIAL FOCUS 

finally achieved commercial success 
in the U.S. underlies the growing 
interest here for one of the most 

(Continued on page 54) 

Punk State Of Mind Prevails 
New Generations Discover Music's Ingrained Independent Spirit 
BY CHRIS MORRIS 

LOS ANGELES—The memorable 1984 documentary 
about a tragicomic U.S. tour by the Southern Cali-
fornia bands Youth Brigade and Social Distortion 
coined a definition for punk rock in its 
title: Another State of Mind. 
That state of mind has remained a 

remarkably resilient and culturally 
ingrained one, in spite of punk's virtual 
disappearance from the main-
stream musical landscape. 

Unlike rap—a genre that sprang 
up in the late '70s, just as punk 
was writhing to life in the U.S. and 
the U.K.—punk has made only 
sporadic dents in the national 
charts, and then only in its most 

VSUB CITY(' 
commercially palatable forms. 
While contemporary rap acts still 
routinely deliver No. 1 albums, 
multi-platinum punk-derived hits 
like Nirvana's Nevermind ( 1991) 
and In Utero (1993), the Off-
spring's Smash (1994), and Green 
Day's Dookie (1994) have been few 
and far between in recent years. 

But the rebellious spirit of punk has been 
self-maintained during the course of more 
than two decades, thanks in large measure 
to its do-it-yourself philosophical roots, its 
independent economic approach, and its 
ongoing appeal to new nerations of teen listeners. 

For proof of the music's continuing vitality and 
its commercial viability, one need look no further 
than the lineup of this year's Vans Warped tour, 
which kicks off its summer-long run June 21 at the 

Idaho Center Amphitheatre in Nampa, Idaho. The 
major draws of the omni-genre festival this year 
include top punk mainstays Bad Religion, NOFX, 
and England's groundbreaking the Damned; such 

well-traveled units as No Use for a Name 
and Guttermouth; and up-and-coming 
groups like Tiger Army, Pistol Grip, Anti-
Flag, and the Unseen. Past years have 
featured old-school heroes Suicidal Ten-

dencies and Social Distortion, 
long-running acts like Rancid 
and Pennywise, and such relative 
newcomers as AFI. 

Interest in contemporary punk 
bands has maintained a concur-
rent interest in punk's back cata-
log. Figures for albums released 
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before SoundScan began tracking 
album sales in 1991 indicate an 
ongoing demand for old titles and 
do not reflect sales at non-Sound-
Scan stores, which punk rock 
observers say account for a large 
percentage of the take. 

For instance, Fugazi's 1990 Dischord 
release 13 Songs has sold more than 
150,000 units to date, according to Sound-
Scan. Energy, the 1989 Lookout! album by 
Operation Ivy—the San Francisco band that 
included future members of Rancid—has 

shifted 332,000 units. And Pennywise's eponymous 
1991 Epitaph bow has moved 250,000 units. 
The biggest punk acts have commanded imposing 

numbers on new releases out of the box—and, again, 
(Continued on page 67) 
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ASCAP Latin 

Heritage Award 

Gilberto Santa Rosa 

SUPERCANCIÓN DEL AÑO 

"Abrázame Muy Fuerte" 

compositor: 

Alberto Aguilera Valadez 

editoras: Alma Musical 

BMG Songs, Inc. 

Salsa 

CANCIÓN DEL ANO 
"Pero No Me Ama" 

compositor: 

Rafael Monclova de Jesús 

editora: 

La Editora De Música PMC 

CANCIONES GANADORAS 
"Comerte A Besos" 

compositores: Sergio George 

Jorge Luis Piloto 

editoras: Piloto Music Publisher 

Sir George Music 

WB Music Corp. 

Compositores Del Año 

Omar Alfanno 

Joan Sebastian 

"Como Se Lo Explico Al Corazón" 

compositor: Hector Rivera 

editora: Negrele Music 

"Con Cada Beso" 

compositor: Fernando Osorio 

editoras: Osorio Music 

WB Music Corp. 

"Me Da Lo Mismo" 

compositor: Omar Alfanno 

editoras: 

EMOA Music Publishing 

Sony/ATV Music Publishing LLC 

"Me Liberé" 

compositor: Julio Castro 

editora: Cartagena Enterprises 

"Mi Primer Amor' 

compositor: William Duvall 

editora: Caribbean Waves Music 

"Muero" 

compositores: Armando Larrinaga 

Teresita Mora Arriaga 

editoras: 

Larrinaga Music Publishing 

Universal Music Publishing Group 

"Por Amarte Así" 

compositores: Alejandro Montalbán 

Eduardo Reyes 

editora: WB Music Corp. 

"Pueden Decir" 

compositor: Omar Alfanno 

editoras: 

EMOA Music Publishing 

Sony/ATV Music Publishing LLC 

"Quiero" 

compositores: 

Ray Contreras 

James Nicholas Greco 

editoras: Jimmy G's Publishing 

Maha Gita Music 

WB Music Corp. 

Editora Del Año 

WB Music Corp. 

"Yo Sí Me Enamoré" 

compositor: Alejandro Jaen ( SGAE) 

editora: Nueva Ventura Music 
• iren ge 

Regional Mexicano 

CANCIÓN DEL AÑO 
"Despreciado" 

compositor: 

Jesus Navarrete Urena (SACM) 

editora: Vander Music 

CANCIONES GANADORAS 
"Amorcito Mío" 

compositor: Joan Sebastian 

editora: Vander Music 

"Cada Vez Te Extraño Más" 

compositor: Miguel Luna 

editora: Pacific Latin Copyright 

"Disculpe Usted" 

compositor: 

Felipe Segundo Martinez Escamilla 

editora: Huina Publishing 



et 

Congratulations 2002 El Premio ASCAP AWARD WINNERS 
"La Calandria" Grupo Independiente del Año: "Cómo Olvidar" 

compositor: Skapulario compositores: Gustavo Arenas 

Manuel Hernandez Ramos ( SACM) Jorge Luis Piloto 

editora: Vander Music 

"Me Vas A Extrañar" 

compositor: 

Enrique " Fato" Guzman ( SACM) 

editora: Vander Music 

"No Me Conoces Aún" 

compositores: 

Flor Ivonne Quezada Lozano (SACM) 

Alan Alexander Trigo Coca (SACM) 

editora: Edimonsa Corp. 

"Por Amar Así" 

compositor: 

Juan Francisco Rodriguez Del Bosque 

editora: WB Music Corp. 

"Será Porque Te 4mo" 

compositores: 

Eduardo Franco Da Silva ( SADAIC) 

Rosario Pedro Luis Lo Forte (SADAIC) 

editora: BMG Songs, Inc. 

"Te Soné" 

compositor: Javier Zazueta Larrañaga 

editora: Teocal Music 

"Un idiota" 

compositor: Joan Sebastian 

editora: Vander Music 

"Un Sueño" 

compositor: Gustavo Avigliano 

editora: Fonomax Music Publishing 

Rock 

CANCIÓN DEL AÑO 
"Para No Verte Más" 

corrpositores: 

Guillermo Novellis ( SADAIC) 

Pablo Tisera (SADAIC) 

editora: WB Music Corp. 

CANCIONES GANADORAS 
"Dame Lo Que Quieras" 

compositores: Mark Kilpatrick 

John Lengel Ill 

editora: No Litlie Fish Music 

"De Verdad" 

compositores: Steve Mandile 

Jodi Marr 

editoras: Lazy Jo Music 

WB Music Corp. 

"De Vuelta Y Vuelta" 

compositor: Pau Dones Cirera (SGAE) 

editora: WB Nlusic Corp. 

"Mentira" 

compositor: Alberto Cuevas (SGAE; 

Merengue 

CANCIÓN DEL AÑO 
"Cómo DIvidar" 

compositores: Gustavo Arenas 

Jorge Luis Piloto 

editoras: Areia Fina Publishing 

Lanfranco Music 

peermusic 

CANCIONES GANADORAS 
"Caracolito" 

compositor: Oscar Serano 

editora: Qué Loco Publishing 

"Corazón De Mujer" 

compositores: Gustavo Arenas 

Alejandro Jaen ( SGAE) 

José Luis Morin 

editora: Nueva Ventu-a Music 

"La Noche" 

compositor: 

Alvaro José Arroyo ( SAYCO) 

editora: Edimúsica USA 

"Tu Eres Ajena" 

compositor Alejandro Montero 

editora: Juan & Nelson Publishing 

"Voy A Quitarme El Anillo" 

compositores: Rafael Ferro ( SGAE) 

Roberto Livi 

editoras: 2000 Amor Music 

Rafa Music 

"Wow Flash!" 

compositor: Rodolfo Barrera 

editora: Lida Socapi Music Publishing 

Pop/Balada 

CANCION DEL AÑO 
"La Bomba" 

compositor: 

Fabio Zambrana Marchetti 

editora: Sony/ATV 

Music Publishing LLC 

CANCIONES GANADORAS 
"Azúl" 

compositor: Gustavo Santander 

editoras: Famous Music Corporation 

Santander Melodies 

"Bésame" 

compositor: Ricardo Montaner (SGAE) 

editoras: EMI April Music 

Hecho A Mano Editores 

"Candela" 

compositores: Erika Ender 

Donato Poveda 

editora: peermusic 

editoras: 

Arena Fina Publishing 

Lanfranco Music 

peermusic 

"Cómo Se Cura Una Herida" 

compositores: Rudy Pérez 

Jorge Luis Piloto 

editoras: 

Adam Rhodes Musc 

Lanfranco Music 

Rubet Music Publishing 

Universal Music Pualish ng Group 

"Con Cada Beso" 

compositor: Fernando Osorio 

editoras: Osorio Music 

WB Music Corp. 

"Cuando Seas Mía' 

(Miss Me So Bad) 

compositores: Omar Alfanno 

Yoel Henriquez 

Diane Warren 

editora: Realsongs 

"Infiel" 

compositor: 

Victor Yunes Castillo ¡ SADAIC) 

editora: EMI April Music 

"Por Amarte Así" 

compositores: Alejandro Montalbán 

Eduardo Reyes 

editora: WB Music Corp. 

"Pueden Decir" 

compositor: Omar Manno 

editoras: 

EMOA Music Publishing 

Sony/ATV Music Publishing LLC 

"Te Quise Olvidar" 

compositor: Carlos Baute ( SGAE) 

editora: EMI April MJSiC 

"Tu Recuerdo" 

compositor: Vladimir Dotel 

editoras: BMG Songs, Inc. 

Vlaices Publishing 

A passion for the rhythm. 

A love of evocative language. 

An ability to bring audiences 

to their feet. ASCAP is pleased 

to honor the creators of today's 

most innovative Latin Music. 

We are honored to call you 

members. Congratulations. 

The 
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CCE Restructures Management 
BY RAY WADDELL 
NASHVILLE—Clear Channel Enter-
tainment (CCE) chairman/CEO Brian 
Becker has confirmed a restructuring 
of the music-division management 
team, but he remains vague as to why it 
took place. 
As expected, Don Law and Dave 

Lucas will succeed former CCE music 
division co-CEOs Rodney Eckerman 
and Iry Zuckerman, who stepped down 
suddenly last month in an unanticipat-
ed move by the concert industry giant 
(Billboard Bulletin, April 15). 
Law will be chairman/co-CEO of 

CCE's music division, based primarily 
in Boston but logging substantial time 
in New York. Lucas will be president/ 
co-CEO of the division, splitting time 
between Los Angeles and his home base 
of Indianapolis. 

It is believed that both Zuckerman 
and Eckerman will continue to work 
with CCE in some capacity, a detail that 
is currently being finalized. 

Rather than a reaction to financial 
performance and/or increased govern-
ment scrutiny of CCE—as has been spec-
ulated in other media and within the 
industry—the move is simply a corpo-
rate realignment, according to Becker. 
"Anything that has been said about 

[this move] is untrue other than this: 
We have realigned the management of 
the company to better direct our 
resources within the strategy and 
vision [ of CCE1 for the next five years," 
Becker tells Billboard. "We made the 
change because we have a strategy to 
bring all of our resources together [ in 
order] to bring the greatest value to 
artists and audiences, and we think Don 
'Law] and Dave [ Lucas] are the best 
guys to do that." 
And why now? "You make changes 

when you are ready, and we were ready." 
As for CCE's financial performance, 

Becker says, "Last year, within the con-
text of a dramatic economic downturn 
and the events of Sept. 11, we feel we per-
formed well. We gained market share, 
made the transition from an aggregator 
to an operator, and produced 30 top tours. 
Until Sept. 11, we were holding our own, 
even with the economic downturn." 

'We have realigned the 
management of the 
company to better 
direct our resources 
within the strategy 
and vision [of CCEJ 

for the next five years.' 
—BRIAN BEC.KER, CŒ 

Eckerman and Zuckerman were key 
players in the shift from the Robert 
Sillerman promoter consolidation ma-
chine SFX Entertainment to the cre-
ation of CCE, following SFX's $4 bil-
lion acquisition by radio conglomerate 
Clear Channel Worldwide. Zuckerman 
came to CCE when his St. Louis pro-
motion firm, Contemporary Produc-
tions, was acquired by SFX; Eckerman 
joined when SFX acquired Houston-
based PACE Entertainment. 

GOING FORWARD 
Before joining SFX, Lucas and Law 

were with Sunshine Promotions in 
Indianapolis and Don Law Presents in 
Boston, respectively. Both were re-
gional presidents for CCE prior to 
being promoted. 
This new shift at the top of CCE's 

behemoth music division amounts to 
changing rather large horses mid-race, 

SEEKING FAIRNESS IN MUSIC RETAILING 
I write this letter to represent our 11-

store chain of record stores and also as 
president of Music Monitor Network, a 
group of independent owners comprising 
110 stores. Competition doesn't bother 
me. I've seen it come and go over my 40 
years in this business. E.J. Korvette, the 
Wall, and many more were all fair com-
petitors. But we independent dealers are 
facing unfair competition, where mass 
merchandisers are receiving preferential 
treatment with extra songs on CDs' early 
releases, exclusive CDs, and more. We 
also know that when public companies 
run out of new stores to open, they usu-
ally falter because of stockholders who 
demand more return on their invest-

LETTERS 

as the concert industry is currently 
entering by far its busiest phase of the 
year. That's not a problem, according to 
Becker. "We go 80 hours a week June 
through December." 
Law adds, "I don't think you'll see 

any dramatic changes for us. We're in 
the midst of our season, and we'll be 
trying to execute well, expecting to 
implement new ideas over time. We will 
mostly focus on the fundamentals of 
what we do." 

Despite an overall industry downturn 
in touring dollars and activity so far 
this year, Law says he thinks that 2002 
will be a "very strong year, an up year 
for us. All indications are positive." 
Becker agrees. " Keep in mind that 

the live music business is tied to the 
record business—that's our R&D for 
developing artists," he says. "We can 
bring many different assets and opera-
tions to this business that will give 
both patrons and artists different ways 
to deliver their message and interact. I 
do think that music has never been 
more popular, but that is being indi-
cated by downloading rather than mov-
ing CDs. Once that paradigm is figured 
out, I think we'll see a windfall." 
Law adds that an apparent leveling 

off in ticket prices is a good thing. 
"Lower ticket prices improve our busi-
ness substantially," Law says. And to 
those who contend that CCE and its 
hefty guarantees to artists are largely 
responsible for higher ticket prices, 
Law responds, "If you look at the per-
centage of revenues going to the art-
ists, quite the reverse is true. The artist 
drives that equation." 
Meanwhile, one top industry player 

says it makes little difference to the tour-
ing business at large who the CCE music 
division co-CEOs are and points out that 
CCE Touring president Arthur Fogel and 
the CCE Toronto office—formerly TNA— 
have the most clout within the company. 
"Toronto is the cache of Clear Channel. 
They brought in U2; the Stones; Madon-
na; Alicia Keys; Crosby, Stills, Nash & 
Young; Marc Anthony; Rush," says the 
source, who wishes to stay anonymous. 
"Toronto is Elvis, and the rest of the com-
pany is the Jordanaires." 

ments. All we are asking is to keep it fair. 
and we will most likely succeed. 

Joe Nardone Sr. 
Gallery of Sound 
Wilkes-Barre, Pa. 

STARDUST MELODIES AND MEMORIES 
Reading Timothy White's knowing piece 

["Hoagy Carmichael's Heart-Felt Star Dust," 
Music to My Ears, Billboard] in the Feb. 16 
issue, I was taken back to the only time I ever 
met Hoagy Carmichael. In 1957-58, I was a 
junior producer/head writer of the Patti Page 
CBS-TV variety show, The Big Record. One 
afternoon, I found myself in the control booth 
of the CBS Theater on 53rd Street and 
Broadway with the talented Mr. C. I couldn't 
help but notice my guest staring at the clock 

and asked if he had an appointment else-
where. I was not prepared for his answer; nor 
did I know that he and Ruth Carmichael had 
divorced just two years before, or the proba-
ble reason why. Howe told me about a beau-
tiful young woman with whom he'd been in 
love for some time and how he hated himself 
for not having married her. I asked why he 
still couldn't arrange it. He said it was impos-
sible now, because at that moment she was 
being wed to another man. He watched the 
clock, occasionally announcing tensely the 
probable timing of the distant ritual, until he 
exploded: "Damn, now she's gone for good!" 
Now that I've seen your article, it puts that 
dramatic occasion into perspective. 

Ervin Drake 
Great Neck, N.Y. 

rLetters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of 

Billboard or its management. Letters should be submitted to the Letters Editor, Billboard. 770 Broadway, New York. N.Y. 10003. 
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Top of the News 
7 Koch announces its support for 
the Recording Artists Coalition. 

Artists & Music 
7 Executive Turntable: Anne 
Kristoff is promoted to VP of 
press and artist development 
for Elektra Records. 

11 Amy Grant celebrates 25 
years in the music business with 
Legacy. . Hymns & Faith. 

12 Rush's new Atlantic set, 
Vapor Trails, is a triumph for the 
trio artistically and personally. 

12 The Beat:The Rolling 
Stones are rumored to be 
returning to the studio. 

16 Continental Drift: Oryon 
offers pure pop confections on his 
self-made The Singles Collection. 

17 The Classical Score: 
Charles Wuorinen and John Zorn 
team for Lepton on Tzadik. 

18 Higher Ground:The Christ-
ian music community celebrates 

its recent sales boom at its annu-
al Gospel Music Week festivities. 

18 In The Spirit: The Mississip-
pi Mass Choir hopes to return to 
prominence with Amazing Love. 

19 Touring: HealthSouth's Go 
For It! Roadshow adds a concert 
component to the franchise. 

20 Boxscore: Two Paul 
McCartney gigs gross almost 
$5.6 million in Las Vegas. 

21 Reviews & Previews: Tom 
Waits, Verve Remixed, and Pet 
Shop Boys take the spotlight. 

24 R&B: Will Downing makes 
his GRP debut with the jazz-
tinged R&B of Sensual Journey. 

25 Words & Deeds: Righteous 
Music Media is active in the pro-
gressive hip-hop movement. 

28 Beat Box: Hip-hop legend 
Grandmaster Flash is touring in 
support of two new compilations. 

30 Nashville Scene: RCA 
Records plans a Waylon Jennings 
tribute disc. 

33 Latin Notas: Latin World 
Entertainment makes its debut in 
Puerto Rico with Fiel a la Vega. 

THE ROCK ERA: The latest 11 albums to peak at No. 2 on the Top 
Soundtracks chart all have something in common: They were stung 
by the Grammy Award-winning 0 Brother, Where Art Thou? (Lost 
Highway/Mercury), which kept soundtracks to box-office smashes 
like Shrek, Harry Potter and the Sorcerer's Stone, and The Long of 
the Rings: The Fellowship of the Ring from reaching pole position. 

But the curse is broken this issue, as The Scorpion King (Uni-
versal) becomes the first soundtrack to push 0 Brother out of the 
No. 1 position since the issue of Oct. 13, 2001, when Glitter com-
pleted its three-week grip on the top spot. 

While Dwayne "the Rock" Johnson dominated movie box-office 
figures with The Scorpion King, it looked as though the soundtrack 
was going to have to settle for runner-up status. The album debuted 
at No. 2 the issue of April 13 and remained in second place for three 
consecutive weeks. But with 0 Brother falling to No. 2 after 33 non-
consecutive weeks at No. 1, Scorpion avoids the fate suffered by 
Blade II, Resident Evil, Queen of the Damned, I Am Sam, State 
Property, How High, The Wash, On the Line, and the three above-
named runners-up. 

The Soundtracks chart was introduced in the issue of Billboard 
dated June 30, 2001, and the first album to head the list was Moulin 
Rouge. The 0 Brother soundtrack came in second on that initial chart 
The only other albums to achieve No. 1 status aside from 0 Brother, 
Glitter, and The Scorpion King are The Fast and the Furious, Rush 
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36 Jazz Notes: Guitarist Craig 
Chaguico releases Shadow and 
Light on Higher Octave. 

37 Words & Music: Musicians 
and executives team to launch a 
music and sound-effects library. 

38 Studio Monitor: Steinberg 
intends to give Pro Tools a run for 
their money. 

International 
39 Virgin Megastores returns 
to Australia after seven years. 

40 Hits of the World: Celine 
Dion remains atop eight interna-
tional albums charts. 

41 Global Music Pulse: 

Trikont showcases 16 of Africa's 
best ra groups on Africa Raps. 

Merchants & Marketing 
45 Retailers re-examine their 
in-store kiosk strategies. 

46 Declarations of Independents: 
The Residents celebrate their 
30th anniversary with a raft 
of new releases. 

47 Retail Track: Wal-Mart 
ponders its music- buying 
options. 

48 Sites & Sounds: Sunn-
Comm hopes its PromoPlay will 
satisfy consumers and labels. 

49 Home Video: Retailers pro-
mote the positives of DVD com-
patibility in videogame consoles. 

Programming 
53 Music & Showbiz: Goo 
Goo Dolls take part in the Much-
Music USA contest/ 
series Class Dismissed. 

Features 
6 Market Watch 

44 Update/Good Works: Ja 
Rule and Master P donate items for 
BET's Rap- It-Up online auction. 

51 Classifieds 
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Sheryl Crow enjoys a career-best 
week on The Billboard 200. 

69 Billboard.com: What's 
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Hour 2, and American Pie 2. The question that remains is how The 
Scorpion King will handle his greatest foe: the soundtrack to Spider-
Man (Columbia/Roadrunner/Island DefJam/Sony Music Soundtrax). 

I'VE GOTTA CROW: An absence of almost 21/2 years has apparently 
made us even fonder of Sheryl Crow. She achieves the highest 
peak position of her career on The Billboard 200 with the No. 2 
opening of C'mon, C'mon (A&WInterscope) (see Over the Counter, 
page 55). Previously, Crow's high mark on the chart was the No. 
3 peak in 1995 of her first album to appear on the survey, Plesday 
Night Music Club. Her eponymously titled follow-up topped out at 
No. 6 in 1996. Two years later, The Globe Sessions found its way 
to No. 5. In 1999, Sheryl Crow and Friends: Live From Central 
Park faltered at No. 107. 

ROY TO THE WORLD: More than 13 years after his death, Roy Orbi-
son remains a legend. A collection of 20 Golden Hits (TVT) enters 
Top Country Albums at No. 69. It's the fourth greatest-hits collec-
tion to appear on this tally. Although he charted as early as 1956 on 
the Best Sellers in Stores chart with "Ooby Dooby," Orbison didn't 
debut on the country albums chart until 1983, when The All-Time 
Greatest Hits of Roy Orbison peaked at No. 23. 

More Fred Bronson each week at www.billboard.com. 
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Media/Music Behemoths End First 
BY MATTHEW BENZ 
NEW YORK— Vivendi Universal 
and AOL Time Warner, two major 
music and media companies work-
ing to improve performance and 
repair their image with investors 
(Billboard, April 27), reported 
first-quarter financial information 
Wednesday (24). While the num-
bers shed some light on key issues, 
important questions still loom for 
each firm. 
Overshadowing Vivendi's num-

bers was the company's annual 
shareholder meeting, held that day 
in Paris. A company board member 
expressed the board's support for 
chairman/CEO Jean-Marie Messier, 
who has come under fire for what 
some call an unfocused strategic 
vision and, more recently, his deci-
sion to axe Pierre Lescure, the pop-
ular head of its money-losing Canal 
Plus pay-TV unit. Some still spec-
ulate that Messier may see his 
power reduced. 

Enduring regular boos and jeers 
from the crowd of shareholders, 

In the News 
• Nashville-based management/ 
marketing firm Creative Trust is 
moving from a solely owned cor-
poration to a corporate partner-
ship. Founder/president Dan 
Raines awarded stock to long-
time employees J. David Huffman 
and Jeanie Kaserman, making 
them partners. Huffman has 
been upped from senior VP of 
management operations to COO. 
Kaserman continues as VP of 
finance and business affairs. 
Launched in 1989, Creative 
Trust's clients include Steven 
Curtis Chapman, Mark Schultz, 
and Third Day. The company also 
has a record label, Creative Trust 
Workshop, which bowed in April. 

• Twenty members of the House 
of Representatives have signed a 
letter to the Librarian of Con-
gress opposing rates suggested by 
the Copyright Arbitration Royal-
ty Panel earlier this year (Bill-
board, March 2). The lawmakers, 
including Reps. Jay Inslee, D-
Wash., and Rick Boucher, D-Va., 
claim the proposed royalty rate 
for Webcasters for transmissions 
on the Internet will "stifle an 
inchoate industry." They note 
that the suggested rate of 0.14 
cents per streamed song is twice 
what traditional radio stations 
would pay to simulcast their con-
tent online. The legislators be-
lieve royalties should be based on 
a percentage-of-revenue formu-
la. The librarian, who oversees 
the Copyright Office, is sched-
uled to rule in May. 

Messier vowed to cut the debt the 
company has incurred from its 
many acquisitions. He said a high 
priority was to develop synergies 
among its music, film, TV, and 
Internet units, though he offered 
few specifics. 
Meanwhile 

shareholders voted 
down a proposed 
stock-option plan, 
which Messier said 
was needed to re-
tain top executives 
and thus would be put before 
shareholders again. 
Even as Messier argued for his 

vision of Vivendi as a cohesive 
media company, he said that for 
now, it does not have any plans to 
divest itself of its stake in Vivendi 
Environment, the utility company 
from which Vivendi derives half of 
its revenue. 

Vivendi's media and communica-
tions businesses reported an oper-
ating profit of 436 million euros 
($389.3 million), up 27.1% from the 
same period last year. Revenue rose 
12.2% to 7.11 billion euros ($6.35 
billion). Vivendi's telecommunica-

tions business ac-
counted for 94.2% 
of the operating 
income and 30.7% 
of revenue. 

Universal Music 
Group (UMG) saw 

operating income fall 60.9% to 27 
million euros ($24.1 million), as 
revenue fell 5.7% to 1.364 billion 
euros ($ 1.22 billion). UMG said its 
release schedule is weighted to-
ward the second half of the year, 
adding that its market share held 
steady amid a sluggish worldwide 
music market. 

Back in New York, AOL Time War-

AOL Tim e Warner 

Michael W. Smith, Third 
Day Fly High At Doves 

BY DEBORAH EVANS PRICE 
NASHVILLE—Michael W. Smith, 
Third Day, and Toby McKeehan were 
the big winners at the Gospel Music 
Assn.'s (GMA) 33rd annual Dove 
Awards, held April 25 at the Grand Ole 
Opry House. Smith won six Doves, 
including artist of the year—an honor 
he also collected in 1999. He also won 
praise-and-worship album of the year 
for his Reunion album Worship and 
best instrumental album for Freedom. 

Georgia rockers Third Day picked up 
five Doves, including a second consec-
utive group of the year award. Its cur-
rent project, Come 
Together, was 
named best rock 
album, and the title 
track won best 
rock recorded song 
of the year. Third 
Day lead vocalist 
Mac Powell was 
named male vocal-
ist of the year. 

Powell says, "It's 
such an honor, be-
cause these are 
our peers voting for these awards. 
These aren't people who don't know 
who we are and are just randomly 
selecting a name they've heard." 

McKeehan (of the trio dc Talk) won 
five Doves, among them his first for 
producer of the year. Each dc Talk 
member released a solo album last 
year. McKeehan's solo effort, Momen-
tum, was recognized in the rap/hip-
hop/dance album category, while the 
single "Somebody's Watching Me" 
won in the rap/hip-hop/dance record-
ed song category. 

It was a big night for first-time Dove 
nominees MercyMe. "I Can Only Imag-
ine," written by the group's Bart Mil-

THIRD DAY 

lard, won song of the year and best 
pop/contemporary recorded song. Mil-
lard was named songwriter of the year. 
He says, "MercyMe has been writing 
songs to glorify God for the past eight 
years, and to be recognized by our 
peers for doing so is a huge honor." 

Last year's songwriter of the year, 
Nicole C. Mullen, won for best female 
vocalist. Her clip for "Call on Jesus" was 
named best short-form video. Female 
trio Z0Egirl won new artist of the year. 
Curb Records trio Selah won Doves in 
the inspirational album category for 
Press On and in the traditional gospel 

recorded song cate-
gory for "Hold On." 
Steven Curtis 
Chapman won the 
pop/contemporary 
album accolade for 
Declaration. 

The Dove Awards 
aired live on PAX-
TV. Many of the 42 
categories were 
presented prior to 
the PAX broadcast 
via a pre-show on 

Family Net. (For a complete list of 
winners, visit doveawards.com.) 
The Dove Awards conclude the 

GMA's annual Gospel Music Week 
convention. Earlier in the week, the 
GMA presented several special 
awards. The Impact Award went to 
Chordant Distribution. The Christ-
ian Booksellers Assn. received the 
Lifetime Achievement Award. Come-
dian Jeff Allen received the Grady 
Nutt Humor Award. British worship 
leader Matt Redman received the 
International Award. The Scott 
Campbell Radio Award went to 
Wayne Pederson. The Rob Gregory 
Award winner was Bob Augsburgs. 

Qtr. On Shaky Ground 
ner reported a record net loss of 
$54.2 billion, or $12.25 per share, as 
it took a $54.2-billion non-cash 
charge to reflect declines in the 
value of acquired assets—mostly 
those from the merger of AOL and 
Time Warner. It had a net loss one 
year ago of $ 1.4 
billion, or 31 cents 
per share. Without 
the charge, AOL 
Time Warner's loss 
would have been 
$1 million, or less 
than a penny per share. Total rev-
enue rose 3.5% to $9.76 billion. 
The charge signals that what AOL 

paid to remake itself as AOL Time 
Warner is far more than what the 
company is worth today. For some, 
that calls into question the very idea 
of the AOL/Time Warner merger. 

Of greater concern going for-

VIVENDI 
UNIVERSAL 

ward is the performance of the 
AOL Internet service, the com-
bined companies' strongest busi-
ness unit and crown jewel. Yet 
worries about its ability to add 
subscribers, develop advertising 
revenue, and build a broadband 

business have tar-
nished that image 
this year. 
The numbers 

confirmed some of 
these fears, as rev-
enue for the unit 

was flat at $2.3 billion. Citing "on-
going weakness in its online adver-
tising business," AOL Time Warner 
lowered its overall 2002 forecasts. 
These woes overshadowed im-

provement at Warner Music Group, 
which parlayed market-share gains 
into $947 million in sales—a 
4.8% increase. 

Market Watch 
A Weekly National Music Sales Report 

.4.1 • 1o• JAM m1.% • V I .7.11M 11.111i...7.114' 
—f.`U 1-i ,;. 1 I I I M•..71 • L.,• 

Total 

Albums 

Singles 

2001 

226,379,000 

214,269,000 
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4,729,000 

YEAR-TO-DATE SALES BY ALBUM FORMAT 

CD 
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This Week 

Last Week 
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10,827,000 (-0-32.7%) 
418,000 467,000 (,-11.7%) 

10,775,000 This Week 2001 12,335,000 

11,203,000 Change 12.6% 

3.8% 
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Change 
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9.8% 

SINGLES SALES 
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This Week 2001 

Change 
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3,304,000 

6,054,000 
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(- 39.9%) 

(-Q-36.5%) 
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Compiled from a national sample of retail store and rack sales reports collected, 
compiled, and provided by 

ROUNDED FIGURES FOR WEEK ENDING 4/21/02 
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Koch Declares Support For RAC 
BY BILL HOLLAND 

and MELINDA NEWMAN 
Ms1IINGTON, D.C.— Top executives 
at Koch Entertainment—the largest 
independently distributed record com-
pany in North America—tell Billboard 
that they fully support recent initia-
tives brought forward by the Record-
ing Artists Coalition (RAC) and believe 
they can better compete with the 
majors by being more artist-friendly. 

Three-year-old Koch Entertainment 
has an approximate 1% share of the 
domestic music market. 

For the Koch execs, the pro-RAC 
issues in question include reversion of 
masters to artists and the development 
of more transparent, simplified con-
tracts that cover shorter time periods. 

Koch Entertainment CEO Michael 
Koch and president Bob Frank say that 
by embracing artists' concerns, they can 
better compete in the quickly changing 
landscape. "The pressure is on the 
majors," Koch says. "More artists are 
waking up to the fact that they never see 
another check after the advance. Inde-
pendents like Koch offer an alternative 
to the rigid major-label contract regime." 

Frank says, "We feel it is important 
to make a bold statement in these 
changing times for the record indus-
try that we will support the RAC and 
the artist community." 
RAC co-counsel Jay Rosenthal com-

ments, "Koch Entertainment appears to 
be the first label to embrace the spirit of 

the reforms promoted by RAC and other 
artist groups. While they may be the first 
label to see the light, RAC is totally con-
fident that they will not be the last." 

American Federation of Television 
and Radio Artists (AFTRA) director of 
sound recordings Ann Chaitovitz adds: 
"This is very good news—treating 
artists fairly as partners is not only the 
moral thing to do but is also helpful in 
ensuring profitability for the compa-
nies. I've noticed that many of Koch's 
labels have not signed the AFTRA 
Sound Recording Code previously, and 
by their statement I presume it means 
they will sign to ensure that their artists 
receive health and retirement benefits. 

Frank replies: "I'll be more than hap-
py to talk with her about the code, but 
I'm not sure she understands that Koch 
Entertainment is the music label [divi-
sion], that 'parent company] Koch In-
ternational distributes other labels, and 
that we have no control or responsibility 
over any of that part of the business." 
The Recording Industry Assn. of 

America (RIM) had no comment on 
the Koch execs' pro-artist comments. 

In a related development, RAC and 
industry representatives were at an im-
passe during an April 22 meeting before 
California lawmakers. That meeting was 
called to hear whether the two sides had 
been able to forge a compromise agree-
ment on changes to a California law that 
allows record companies to sue record-
ing artists who leave their labels owing 

undelivered albums after seven years. The 
three-hour meeting was characterized by 
a source present as "a waste of time." 

The meeting was called by Califor-
nia Sens. John Burton (D-San Fran-
cisco) and Judiciary chairwoman 
Martha Escutia (D-Montebello) to dis-
cuss a compromise on a bill that would 
repeal record companies' right to sue 
acts for damages on undelivered al-
bums. The source says, "The labels 
aren't yielding on the damages part." 

In addition to RIM president/CEO 
Hilary Rosen and RIM negotiator 
David Altschul, label executives includ-
ed EMI Recorded Music vice chairman 
David Munns and Universal Music 
Group president/C00 Zach Horowitz. 
Among those representing the 

artists' side were RAC co-counsel Jay 
Cooper and artist managers Irving 
Azoff and Jim Guerinot. Cooper says: 
"There was no resolution—nothing— 
and that's it." The RIM declined to 
comment on the meeting. 

Sen. Kevin Murray (D-Culver City), 
who introduced the bill, says, "I was disap-
pointed in the meeting, because we be-
lieved we were close to reaching a com-
promise, but it was always my intention to 
go forward with the bill, deal or no deal" 
A hearing scheduled for April 26 has 

been canceled. Murray says he expects the 
Judiciary Committee to vote on the bill in 
May. "If they pass it, we'll take it to the 
asspmbly floor. If they vote against it, it 
will be something I bring up every year." 

Staley Mourned As Heroin Casualty 
BY WES ORSHOSKI 
NEW YORK—For many who knew 
Alice in Chains frontman Layne Staley 
well or for those who simply followed 
the singer's career closely, the news of 
his death—at age 34 of an apparent 
drug overdose—marked the arrival of 
an inevitable conclusion to a life and 
career that seem half-lived. 

Well before Staley—found dead Ap-
ril 19 by a family member in his Seat-
tle apartment—virtually disappeared 
from the spotlight six years ago, it 
seemed clear even to outsiders that his 
heroin addiction had overcome him. 
He had written about drug use in the 
band's songs—most notably in "Gods-
mack" and "Junkman" off 1992's 
Dirt—the act had missed sets at high-
profile concerts (including Woodstock 
'94), and journalists had started to take 
note of scabs on the singer's face and 
needle marks on his arms. 

"For the past decade, Layne strug-
gled greatly—we can only hope that 
he has at last found some peace," Sta-
ley's bandmates said in a statement. 

In recent years, rumors that Staley 
was either dead or near death were 
common. "Unfortunately, his death 
wasn't that big a surprise," Seattle 
music journalist Gillian Gaar says. "I 
think maybe we were surprised that it 
didn't happen sooner." 

Staley, who fought his habit during 
at least two stints in rehab, joins a 

growing list of late '80s/early '90s Seat-
tle rockers to pass in a heroin-related 
death. That list includes 7 Year Bitch 
guitarist Stefanie Sargent, Mother Love 
Bone singer Andrew Wood (to whom 
Alice in Chains dedicated its full-length 
debut, 1990's Facelift), and bassist John 

Baker Saunders of Mad Season (a Sta-
ley side project), all of whom died of 
overdoses. Nirvana's Kurt Cobain, also 
a heroin addict, committed suicide. 

Making Staley's passing even more 
tragic is that police say that the 
singer—whose body (found among 
drug-injection paraphernalia) had al-
ready begun to decompose—had prob-
ably been dead for about two weeks, 
which means he passed almost exact-
ly on the eight-year anniversary of the 

day Cobain's body was discovered. 
Only a few years after Alice in Chains 

formed in 1987, the act—which began 
as a glam-metal band—became one of 
the cornerstones of Seattle's hugely 
popular grunge scene, along with Nir-
vana, Pearl Jam, and Soundgarden. 

However, Alice in Chains' commer-
cial breakthrough came months before 
the 1991 release of Nirvana's landmark 
Nevermind album—when the video for 
the Facelift single "Man in the Box" 
became an MTV staple. With its graph-
ic, Biblical images, the video found favor 
with fans of both metal and alt-rock. 
Like its peers, the band straddled the 
line between the two genres through-
out its nine-year career, as it went from 
opening for Van Halen and Slayer to 
portraying a bar band in Cameron 
Crowe's 1992 grunge-inspired film Sin-
gles and co-headlining Lollapalooza '93. 

Starting with the We Die Young EP, 
a retail-only freebie, from '90 through 
'96, the group issued three full-lengths, 
three EPs, and an M7V Unplugged set, 
which have sold a combined 10.5 mil-
lion copies in the U.S. while proving 
enormously influential to the likes of 
Creed, Days of the New, and Gods-
mack—which confirms that Staley's 
legacy will live on, says Nick Terzo, who 
signed the act to Columbia in 1989: 
"It's living testimony that their music 
meant so much that it influenced these 
kids and this whole new generation." 

EMI Marketing Effort To 
Give Artists Global Push 
BY MELINDA NEWMAN 
LOS ANGELES—In an effort to max-
imize its roster's worldwide potential, 
EMI Recorded Music has formed a 
new centralized global marketing 
structure. The first artists to receive 
an enhanced push will be Notah Jones 
(signed to Blue Note/ 
Capitol, U.S.), Coldplay 
(Parlophone/Capitol, 
U.K.), the Vines (Capi-
tol, U.S.), and Beverley 
Knight (Parlophone/ 
Capitol U.K.). 

Heading the London-based team 
and reporting directly to EMI Record-
ed Music vice chairman David Munns 
will be Tony Harlow who will be re-
sponsible for marketing Capitol Rec-
ords' releases—and Matthieu Lauriot 
Prevost, who will work Virgin Records' 
worldwide priorities. Harlow, who was 
former managing director of EMI 
Recorded Music Australia, and Lauri-
ot Prevost, who was previously head 
of Island DefJam's international mar-
keting department, will both hold the 

title of EMI Recorded Music senior VP. 
They will be supported by five or six 
still-to-be-hired staffers. 

Bolstering the London marketing 
division will be regional marketing 
staffers serving Continental Europe, 
Latin America, and Asia-Pacific. The 

EMI-owned U.S., U.K., 
and Japan labels will 
work directly with Har-
low and Lauriot Prevost 

"It's a matter of mak-
ing sure that whatever 
else happens, we don't 

lose sight of whatever artists we're real-
ly trying to go global on at the mo-
ment," Munns says, adding that there 
is no formula for determining which 
acts will get the bigger push. "It de-
pends upon how much you need the 
artist, how quickly songs become hits 
... There's no blanket policy." 
Munns first utilized the global 

marketing concept when he was at 
PolyGram, where the team broke 
such worldwide hits as New Zealand-
based OMC's "How Bizarre." 

EMI 

RECORD COMMIES: Anne Kristoff 
is promoted to VP of press and artist 
development for Elektra Records in 
New York She was senior director of 
press and artist development. 

Eagle Rock Entertainment names 
Rick Meuser as VP of legal and busi-
ness affairs and Barry Heyman as 
associate counsel of legal and busi-
ness affairs in New York They were, 
respectively, director of legal and 
business affairs for Spitfire Records 
and consultant for Spitfire Records. 

Charles Chavez is named national 
director of rhythm crossover promo-
tion for MCA Records in Houston. He 
was manager of crossover promotion 
for Interscope Records. 

Eric Cole is named national direc-
tor of rock promotion for Artemis 
Records in New York He was direc-
tor of radio promotion for Concrete 
Marketing. 

PUBLISHING: Bill Thomas is pro-
moted to assistant VP/chief of staff for 
ASCAP in New York He was director 
of public affairs. 

RELATED FIELDS: Kevin Gore is 
named executive VP of marketing and 
sales for Warner Strategic Marketing 
in Los Angeles. He was president of 
Universal Classics Group. 

Susan Jurevics is promoted to VP 
of corporate marketing for Sony 
Corp. of America in New York. She 
was senior director of marketing. 

Justine Gregory is promoted to 
director of education and public 
programming for the Country 
Music Hall of Fame and Museum in 
Nashville. She was educator for 
school and family programs. The 
Country Music Hall of Fame and 
Museum also names Kelley Jones 
as school program coordinator, 
Renee Berridge as volunteer pro-
gram coordinator, and Elizabeth 
Hansen as public program coordi-
nator in Nashville. They were, 
respectively, program director for 
Ohio-West Virginia YMCA; assistant 
VP/manager of marketing/volun-
teer coordinator for Team Bank of 
America; and news assistant for 
WMOT-FM. 
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A&M/Word Celebrates Amy Grant's 'Legacy .... Hymns & Faith' 
Singer Returns To Her Artistic And Spiritual Roots For A 14-Track 25th-Anniversary Collection 

BY DEBORAH EVANS PRICE 

NASHVILLE—As she celebrates her 25th anniversary in the 
music industry, Amy Grant is returning to her roots on her forth-
coming A&M/Word Records release Legacy .... Hymns & Faith. 
The 14-track collection features such standards as "Softly 

and Tenderly," "Come Thou Fount of Every Blessing," and 
"Holy, Holy, Holy," as well as four new tunes. Co-produced by 
Brown Bannister and Grant's husband, Vince Gill, the project 
streets May 21 and precedes a new pop album slated for Sep-
tember, tentatively titled Simple Things. 

Grant credits Mike Blanton of her management firm Blan-
ton. Harrell, Cook & Corzine with the idea for the album. "He 
[asked] how ! would feel about doing a record that would honor 
my roots," recalls Grant, who has known Blanton since her teen 
years when he was her youth pastor at Nashville's Belmont 
Church. "He was talking about going back to the songs that 
helped shape [my life] and make me who I am and just honor 
that part of my life. When he put it like that, I got so enthusi-
astic. Immediately I started thinking of one song after the other, 
started remembering my childhood, and how my theology and 
my whole understanding of God was shaped through music." 

A FAMILY AFFAIR 
Grant made a rough work tape of songs she was considering and 

gave it to Gill for his input. "I wanted Vince to be a part of it, because 
I felt like the direction of this album needed to be very honest and 
acoustic, and he really has the credentials to direct it that way. I 
wanted Brown to be involved, because I felt like we come from the 
same background," says Grant, who first began recording for Word 
at 16. "So we did it in 29 working days. We didn't try to over-think 
anything; we just worked and worked and worked." 

Grant, an ASCAP writer who owns her own publishing, wrote 
two of the four new songs: "What You Already Own" and "Do 
You Remember the Time." The latter was co-written with Gill 
and Keith Thomas, who is producing the upcoming pop record. 
Gill also contributed "The River's Gonna Keep On Rolling." The 
fourth new tune is a cover of MercyMe's "I Can Only Imagine," 
which was penned by that group's Bait Millard. It was named 
song of the year April 25 at the Dove Awards (see story, page 6). 
The album closes with an exuberant version of "Marching to 

Zion," featuring a cast of Grant's longtime friends singing and her 
father, Burton Grant, saying a prayer. "I asked my dad if he would 
lead us in a prayer before we sang," Grant recalls. "Vince was in 
the control room, and when he heard me say that, he motioned 
to the engineer to hit record ... When I went in to hear the mix, 
I heard my dad's prayer, and I got the biggest lump in my throat." 

Legacy .... Hymns & Faith marks a return to the marketplace 
for Grant, whose last two projects were 1999's A Christmas to 
Remember and 1997's Behind the Eyes. (BMG Heritage recently 
released Her Greatest Inspirational Songs, a compilation of early 

material licensed by BMG. It debuted in the April & issue at No. 37 
on the Billboard Top Contemporary Christian Albums chart.) 
A lot has changed in Grant's life in the past few years. She and 

longtime husband Gary Chapman divorced. She married Gill, 
and they have a 1-year-old daughter, Corrina. Christian con-
sumers sometimes withdraw support from artists who have 
divorced, and when asked if she is concerned about her Christ-
ian fan base's continued support following her own divorce, 
Grant responds: "If somebody is going to be critical, they are 

going to be critical. If somebody wants to hear new music from 
me, they are going to hear new music from me." 

She adds that the hymns record is "not a marketing ploy on 
my part to come back in and say, 'Gee, in case everybody is 
mad at me, I think I'll do a record that's all hymns.' It's been 
said in other ways that I'm trying to get back [in] people's 
good graces by coming in with a good foot forward. I have to 
say, that never occurred to me. The timing for the record had 
everything to do with, after 25 years, honoring my roots." 

There are tentative plans for a boxed set celebrating Grant's 
career to be released in late 2002 or 2003, but Legacy is the cur-
rent priority. It will be promoted to the Christian market by Word 
Records and in the general market by Interscope/Geffen/A&M. 
Word senior VP of marketing and artist development Mark Lusk 
sees the new album as "a real opportunity for us to connect once 
again in a dominant way with the Christian marketplace." To do 
so, they are planning listening parties at large churches in 11 cities, 
including Atlanta; Chicago; Seattle; Portland, Ore.; and Knoxville, 
Tenn. Consumers who pre-purchase the record will get two pass-
es to attend the listening events, as well as a special 22-minute 
behind-the-scenes DVD on the making of the record. 
The DVD will be included as a premium with the first 

200,000 units of Legacy (with 100,000 going to the Christ-
ian market and 100,000 to the general market). "We'll have 
extensive national account buys," Lusk says, "and we are going 
to be running a lot of print advertising." 

Paul Kremen, head of marketing for Interscope/Geffen/ 
A&M, says they will also run TV and print ads and are count-
ing on TV exposure to help drive sales. "This is profoundly 
beautiful music," says Kremen, who notes that there are plans 
for Grant to perform on several major network shows. (She 
is booked by Creative Artists Agency.) 

"I really like the feel of it," says Kevin O'Brien, buyer for the 
Wheaton, Ill.-based Lemstone chain. "It's very acoustic, very 
stripped-down, and you can definitely feel Vince Gill's finger-
prints on the production. It's a really neat thing to see her do. 
It's very different for her .... I expect good things, but I expect 
it to be a bit of a sleeper [that] will build momentum." 

General market retailers also expect it to sell well. Accord-
ing to Tower Nashville GM Jon Kerlikowske, Christian music 
sales have been up since the events of last Sept. 11, and he 
anticipates Grant's hymns project to be a strong seller. 

"I think it's going to do really well," he predicts, adding that he 
will be bringing in a substantial quantity. "She has such a loyal 
following. She has been out there for so long and created a fol-
lowing in both the Christian book stores and the secular market." 

Kerlikowske doesn't feel the changes in Grant's personal 
life will negatively affect the album. "She was always pretty 
upfront with the whole thing," he observes, noting that can-
dor has helped keep her audience in her corner. 
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Atlantic's Rush Blazes A 'Vapor Trail' 
Reuniting After Tragedy, Progressive Rock Heroes Release First Studio Set In 6 Years 

BY CHRISTA TITUS 

NEW YORK—It is and it isn't a coinci-
dence that "One Little Victory"—a song 
that celebrates personal triumph—is 
the lead single from Rush's forthcom-
ing album, Vapor Trails (May 14, 
Atlantic Records), the first collection of 
new music from the Canadian pro-
gressive rock trio in six years. 

"It's a coincidence in the sense that 
nobody planned to have a song like 
that," bassist/vocalist Geddy Lee ex-
plains. "The way the song turned out, 
there's so many kind of symbolic 
things about that song that relate to 
our condition that it seemed really ap-
propriate to come out with that first." 
The condition Lee refers to is the 

hiatus the band went on in 1997, when 
drummer/chief lyricist Neil Peart lost 
his daughter and then, not long after-
ward, his wife. All music business was 
put aside to give him the time he need-
ed to recover before deciding when he 
wanted to return to Rush—if he want-
ed to return at all. 

Peart's health was Lee and guitarist 
Alex Lifeson's foremost concern, but 
they did occasionally wonder if Rush 
would ever record again. "Generally, it 
was kind of best to put it out of your 
mind and focus on [Neil's] well-being 
and his recovery," Lee says of that time. 
"It was more important for us to be his 
friends at that point than his band-
mates, and that's what we did." 

In the interim, the pair contributed 
to 1999's South Park: Bigger, Longer 
& Uncut soundtrack, and Lee released 
a well-received solo album, My 
Favorite Headache (Billboard, Oct 28, 
2000). Meanwhile, Lifeson produced 

Universal act Lifer and played guitar 
and produced a few as-yet-unreleased 
tracks for 3 Doors Down. 
The sessions for Vapor 73-ails—cap-

tured at Reaction Studios in Toron-
to—spanned 14 months, beginning 
in early January 2001. Maintaining a 

comfortable atmosphere in which the 
trio could reconnect and work took 
precedence over finishing a record by 
a certain deadline. 

'The nature of our deal is we deliv-
er a finished project to [Atlantic], so we 
in a sense have an open-ended kind of 
scheduling," Lifeson explains. "Toward 
the end of the project, it became a lit-
tle more intense; we took a little longer 
than we had expected by that point, 
and [the label was] very supportive all 
along the way, and they were very sen-
sitive to what we'd gone through." 

The resulting 13-track album (pro-
duced by Rush and Paul Northfield) is a 
non-stop wallop of energy that shows 
the trio still in perfect rhythmic step 
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with each other. In fact, it sounds reju-
venated and more cohesive than ever. 
The cuts "Ceiling Unlimited," "Peace-
able Kingdom," and "Out of the Cradle" 
recapture the vibe of the band's early '80s 
catalog, whereas "Secret Touch," "Noc-
turne," and "Freeze" contain pure 
power-rock jams that should keep fans 
hailing Rush as musical gods. Pearl once 
again wrote most of the lyrics, and his 
humanist musings, coupled with some 
crafty time changes, make the songs 
"Sweet Miracle" and "Ghost Rider" espe-
cially poignant. (Rush's music is pub-
lished by Core Music/Anthem, SOCAN.) 
"We spent a long time talking and 

getting a sense of where we'd been and 
where we're going," Lifeson recalls 
about the songwriting process, "but it 
wasn't until about three or four 
months into it, after getting a break 
and getting away from it and coming 
back in, that we started to produce the 
kind of material that we were happy 
with and thought we could develop." 

For Atlantic senior director of prod-
uct development David Burner, Vapor 
Pails is "a new classic. It's fresh, yet it 
still retains their sound, and it's dis-
tinctly them. Whether you're a fan for 
the last 20 years or whether you're just 
hearing them for the first time, I think 
people can really relate to it." 

Judging by the response "One Little 
Victory" is getting at radio, Burner's 
assumption is correct. After going for 
adds at heritage, mainstream rock, and 
active rock the week of April 8, it 
debuted at No. 22 on the Billboard 
Mainstream Rock Tracks chart and is 
No. 15 this issue. The song debuted at 
No. 7 on sister publication Rock Airplay 
Monitors' Heritage Rock 'flacks chart, 
where it is now No. 4, as well as No. 30 
on its Active Rock 'flacks chart 

While Atlantic is keeping Webmas-
ters of Rush fan sites updated to help 
promote Vapor Dulls, the rush.com 
Web site is being constructed, and the 
sites rushvaportrails.com and vapor-
trails.com are functioning as e-cards 
that stream "One Little Victory." Those 
who pre-order the album through 
Amazon.com can stream the disc there 
or hear it at GetMusic.com starting 
May 10, where it is tied into an inter-
view with Lee and Lifeson. 
A 1V direct-response campaign con-

sisting of 60-second spots will reward 
consumers who order Vapor fluils with 
a free 12x24 lithograph of its cover art. 
Print ads are being placed in such mag-
azines as Rolling Stone. To tap Rush's 
extensive fan base of performing artists, 
Burrier says ads will also run in musician-
oriented publications like Guitar World. 
Rush kicks off a North American 

tour June 28 in Hartford, Conn. The 
band is booked by Adam Kornfeld at 
Artists Group International in New 
York for the U.S., 'Tinny Cinquemani 
at S.L. Feldman & Associates in 
Toronto for Canada, and Neil Warnock 
at the Agency Group in London for the 
U.K. and Europe. The act is managed 
by Ray Danniels at SRO Management 

Beat TM 
COMING UP: Look for the Rolling 
Stones, in addition to kicking off a 
tour this year (Billboard Bulletin, 
Oct. 30, 2001), to return to the studio 
to record a number of new tracks, 
potentially for release on a retro-
spective or an album of new materi-
al. According to sources, the band is 
gathering in Paris this summer to 
record at least four new songs. A rep-
resentative for the Rolling Stones 
(who are signed to Virgin worldwide) 
says there is no definitive word on 
any new recording. 

HARD AT WERK: As EMI Recorded 
Music continues to realign itself, a 
shift has been made in how Astral-
werks titles will be worked in the 
U.S. Previously, Astral-
werks—which picks 
up many projects from 
EMI territories around 
the world, in addition 
to signing domestic 
repertoire—funneled 
albums targeted for a 
mainstream push through Virgin 
Records. Now, selected projects will 
be divided between Capitol and Vir-
gin in the U.S., depending upon the 
act's label in its home territory. 

"I'm trying to keep the label 
streams pure," EMI Recorded Music 
vice chairman David Munns says. "If 
it comes out on Astralwerks in the 
U.S., it should then be with the com-
pany that it's aligned with for the 
rest of the world." The first project 
affected by the change will be from 
Beth Orton, who is signed to Heav-
enly/Capitol in the U.K. Her U.S. 
release, Daybreaker, arrives July 30 
through Astralwerks, with Capitol 
providing extra radio and retail sup-
port. Astralwerks GM Errol Kolosine 
says projects signed directly to 
Astralwerks in the U.S. that are cho-
sen for a bigger market push will be 
slotted for Virgin or Capitol on a 
case-by-case basis. 
The majority of Astralwerks re-

leases will continue to go through 
Caroline, EMI Music Distribution's 
indie distribution arm. 

PLANTING SEEDS: After a long affil-
iation with Atlantic, Robert Plant 
will release his Universal Records 
debut July 16. Now signed to Uni-
versal worldwide, Plant has record-
ed Head First, an album that large-
ly comprises covers, with his new 
band, the Strange Sensations. 
"Darkness," the first single from the 
project, will be released shortly. 
Head First is Plant's first solo album 
since 1994's No Quarter. He will 
open more than a dozen dates for 
the Who in the U.S. this summer, 

starting with a June 29 date at the 
liveeter Center in Mansfield, Mass. 

FAMILY TREE: Ben Taylor, son of 
Carly Simon and 1998 Billboard 
Century Award honoree James 
Taylor, is in the studio with his 
new band that also includes a num-
ber of musicians formerly affiliat-
ed with Alanis Morissette: gui-
tarists Nick Lashley and Joel 
Shearer and bassist Chris Chaney, 
as well as drummer Larry Ciancia, 
who has played with Everlast and 
Fiona Apple. 

Taylor, who is managed by Kipp 
Stroden, was previously signed to 
the Work Group. When that label 
folded, he was assigned to Epic 

Records and recorded 
an album that was 
never released. He is 
now looking for a new 
deal and has plans for 
showcases in both New 
York and Los Angeles 
later this spring. 

In other scion news, Artemis 
Records has signed Katie Cassidy, 
the 15-year-old daughter of David 
Cassidy. The label will release her 
first single, "I Think I Love You," a 
cover of her dad's Partridge Family 
hit, in June. 

STUFF: Attorney Fred Davis and Ar-
temis Records president Daniel 
Glass will both receive the Music 
Visionary of the Year Award at a 
luncheon sponsored by the UJA-Fed-
eration June 19 in New York. The 
event's hosts will be Artemis founder 
Danny Goldberg and Steve Shapiro, 
co-partner with Davis in Davis, 
Shapiro & Lewitt. 

A LITTLE HISTORY LESSON: For more 
than 30 years, Stan Cornyn held 
forth as part of Warner Music Group 
(WMG)—at the time of his 1992 
retirement, he held the title of pres-
ident/CEO of Warner New Media. 
He's now turned his adventures at 
the Warner company into a book full 
of recollections and cautionary tales. 
Exploding (Harper Collins) chroni-
cles the history of WMG, starting 
with the 1958 birth of Warner Bros. 
Records (the label's first signing was 
Tab Hunter) through the formation 
of WMG and Warner Bros.'s glorious 
hey day to WMG's crash and burn in 
1995 and ends with WMG's current 
attempt to regain its glory days. Full 
of gossipy tidbits, as well as insight-
ful business commentary, Cornyn 
concludes that the business simply 
isn't as fun as it was during his day 
because "the suits won." It's hard not 
to agree with his theory. 
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MAI Jump-Starts Vanessa Canton's Second Career, Debut On MM 
BY CHARLES KAREL BOULEY 
LOS ANGELES—Pop ingénue Va-
nessa Carlton is only 21 years old 
and she is already working on her 
second career. 
Her first, as a ballerina, began at 

14 when she was accepted into the 
School of American Ballet. While 
that ended on a sour note, her new 
career as a fledgling pop star 
couldn't be better. Her debut sin-
gle, the top 10 "A Thousand Miles" 
from the A&M album Be Not No-
body, due in stores Tuesday (30), 
was received almost too well by 
radio and MTV—if that's possible. 
"We finished 'A Thousand Miles' 

and had it in our hands and made the 
video in what some people would 
consider to be too early Lofa stage]," 
recalls A&M president Ron Fair, who 
also produced the album. "So, we 
had the video in our hands and we 
showed it to Tom Calderone at MTV, 
really just to say, 'Hey, Ron's the new 
president of A&M and here's a proj-
ect he's working on'—and he was 
really bold and put it on the channel 
right away with a large commitment. 
MTV doesn't do that that often, but 
[Calderone] was ruled by his heart." 

Fair continues, "We all looked at 
each other and said, 'You know 
what, let's just go for it.' " 

Go for it is what they did, with 
the "bet the ranch" blessing of 
Jimmy Iovine, chairman of Inter-
scope/Geffen/A&M. 

"I played 'A Thousand Miles' for 
Jimmy when it was done and he lis-

tened to it five times in a row," Fair 
says. "He signed Vanessa originally, 
but he hadn't found a great combi-
nation for her yet. He was now 
excited and said, 'Ron, bet the 
ranch'; so he set me on my path to 
make the kind of bold statement we 
made with this album." 

Fair adds, "Vanessa and I got to-
gether and said, 'Let's really paint 

with some colors that normally first-
time artists don't get to use'—main-
ly, large string sections and a high-
er caliber of musicians." 

That kind of commitment is rare 
on a first album and is not lost on 
Carlton. But it came at a time when 
the artist seemed to be swimming in 
a sea of major-label dreams and dis-
appointments. She had been on 
A&M for more than a year-and-a-half 
before teaming with Fair. 

"After I got signed, I was drown-
ing, completely drowning," she says. 
"I was surrounded by the wrong peo-
ple who didn't quite understand the 
music. You have to find people that 
will bring out the absolute best in 
you if you're going to work as a 
team. I wasn't there yet. It was a 
tricky situation because I write all 
my own songs. I'm not a producer 
yet. And I especially wasn't then. I 
was very young and didn't know how 
to work in a studio. You have to go 
down a couple wrong paths before 
you find the diamond path." 

Luckily, she found hers, via the 
guidance of Iovine and Fair. 

"I was able to connect with her 
musical soul because she touched a 
nerve in me going back to my love 
for Laura Nyro and Carole King," 
Fair says, "the archetype of female 

piano goddess bearing her soul with 
an orchestral angle to it." 
The resulting collaboration Be 

Not Nobody is more a declaration of 
independence for this young artist— 
who is already being called a happi-
er Fiona Apple—steeped in rich 

'I discover things 
about myself in my 
songs that I would 

never have discovered 
had I not written the 
song. It surprises me 

every time.' 
-VANESSA CARLTON 

orchestrations and classical sounds 
yet musically relevant enough to 
connect with a young demographic. 

"At a time when people connect 
youth with producer-driven pop, 
this record is well-timed," says 
Bradley Andrews, manager of a Vir-
gin Megastore in Los Angeles. "This 
is a smart, well-conceived record. 
It's just what the pop genre needs 
right now. She's an artist with the 

potential for a long, bright career. 
It will be interesting to see where 
she goes from here." 

Carlton is such a sophisticated 
songwriter and vocalist that some 
may wonder from where this kind of 
depth and range is born. 

"The way I write is confusing to 
me as well," Carlton says. "I will sit 
down at the piano, and it's like a 
tide. It's very healing. I have no con-
trol over how it works. It scares me 
sometimes. I say things in my songs, 
I discover things about myself in my 
songs that I would have never dis-
covered if I had never written the 
song. It surprises me every time." 

She adds, "I lost my identity when 
I left ballet. I lost the connection. I 
went numb to that artistry. That's 
one of the hardest things. Talk about 
love and loss. To lose your connec-
tion with an art form that was once 
so strong in you is traumatizing. 
You're so empty. I slowly started 
skipping my ballet classes and 
sought refuge in the wonderfully 
warm and open arms of a crappy 
piano in my dorm." 

Carlton is managed by Peter 
Malkin for PMM in New York. She is 
booked by John Podell and Sam 
Kirby for Evolution Talent, also 
based in New York. 

WOMEN IN MUSIC: Inc. 
presents 
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The Toilet Boys Star In Their Own Glammy, Sleazy Party Via Masterplan 
BY ANDREW KATCHEN 
BOSTON—There's something com-
pletely folkloric in visual spectacle, 
and alleyway rompers the Toilet 
Boys are well aware of this. 

In the glittery guitar-rock can-
non, these high-heeled and black-
booted mavens have launched them-
selves from the corners of the New 
York drag punk scene to national 
notoriety. They've garnered fans 
high and low—from Debbie Harry 
down to disenfranchised teens in 
Wisconsin basements—with their 
honey-dipped street-punk sound. 
And with their genre- and gender-
bending aesthetic, the Toilet Boys 
continue to leave a black lipstick 
imprint wherever they roam. 

Boasting a tawdry live show star-
ring platinum blond lead howler Miss 
Guy in full drag regalia, fire-breathing 
guitarist Sean, and a cast of characters 
that includes guitarist Rocket, bassist 
Adam Vomit, and drummer Electric 
Eddie, the Toilet Boys elevate good-
time trash-rock camp to new heights. 

While in Denver for a stop at the 
Bluebird Theater, Miss Guy took 
time to discuss the band's visual and 
musical mission. 

"It's definitely about escapism, and 
it's about forgetting your every day 
crap for a little while and just having 
a good time," he says. "I was always 

wearing the makeup and the heels 
and the whole bit, and I never had any 
intention of getting up on stage in 
street clothes. I grew up loving bands 
that had a frontman who did more 
than just throw on jeans 
and a baseball cap and go 
onstage. Kiss, David Bowie, 
or Cher, they weren't drag 
queens, but they were defi-
nitely not your average joe 
on the street." 

Musically, the Toilet Boys 
(whose songs are published 
by Toilet Boys, ASCAP), are a 
pastiche of sugar and mus-
cle, equal parts David Jo-
hansen fronting the New 
York Dolls and the spirit of 
Joey Ramone. Having con-
verged in 1997 around the 
brightly colored drag scene 
of Squeezebox—a nighttime 
party held at Don Hill's, a nightclub in 
New York's Tribeca neighborhood— 
the band blends the cowbell, fishnet 
flair of Motley Crüe with the hardcore, 
devilock punch of the Misfits. 

Their self-titled debut is a well-pro-
duced batch of hooky punk-pop 
numbers guaranteed to sate longtime 
fans and set ablaze a bonfire of new 
admirers. With opening track "The 
Party Starts Now," the band kick off 
the soirée with frolicking, midtempo 

riffs, Miss Guy's velvet snarl, and 
charging drums, a formula that 
remains constant throughout the 
album. Wearing a glam affinity 
proudly on their sleeves, screeching 

guitar solos abound, giving a hair-
metal sheen to the disc's dirty punk 
vibe. As a whole, the 13-track album 
(which features a special bonus song) 
thrashes about like an overcrowded 
Halloween party on a speeding sub-
way car, picking up anyone ready to 
join the rock'n'roll debauchery. 

Resembling scribbled diary entries, 
Miss Guy's lyrics offer allegiance to 
the hectic and fast-paced backdrop of 
New York and the mythic qualities of 

the city's music scene. On "Can't 
Wait," he sings, "Dee Dee smiled and 
bought me a slice/flipped out the kids 
in the night life/Jumpin' Jack Flash 
rocked me outta sight/Me and my 

baby were up all night." 
Although the Toilet Boys 

release material via their 
own independent compa-
ny, Masterplan Entertain-
ment—a label they began 
after a botched record deal 
in 1998 with Roadrunner 
Records—the band has 
recently gained support in 
high places. The anthemic 
"Another Day in the 
Life"—which tips its hat to 
both Joan Jett and the Ra-
mones— has been featured 
in the film American Pie 2, 
and a video for the track 
has popped up on MTV2's 

top 20 countdown. 
After stints in London and Spain, 

the band hit the road for a U.S. 
tour that kicked off in Rochester, 
N.Y., March 7. 
"We go over really well outside of 

New York and L.A.," Miss Guy says. 
"It's a little bit more exciting in places 
like Rochester, because the crowds 
are more enthusiastic. New York and 
L.A. are always fun, but the crowd can 
be slightly jaded. But outside of those 

two cities, the audience just loves to 
rock and roll, and they're not trying 
to be seen or look cool. They're just 
out to have a fun time." 

Miss Guy admits several clubs have 
been hesitant in allowing the self-
managed Toilet Boys to perform all 
parts of their live show, which typi-
cally involves flame-spewing from the 
hulky Sean and an eruption of sparks 
from the head of his guitar. 

"I like to be able to do the full show, 
but it's a good challenge when we 
can't, because it makes us work that 
much harder on our playing," Miss 
Guy observes. "On this tour, we played 
in Chicago, and we could only use the 
sparks, and also I couldn't set Sean's 
guitar on fire. Also, there were a lot of 
places in England where we couldn't 
use fire. To be honest though, I don't 
want to have to rely on that. I think 
we have a lot happening regardless." 

"They bring back that old-school 
vibe of just wanting to have fun and 
be as wild as possible," MTV2 Rock 
Countdown host Abby Gennet says. 
"I think some bands may take them-
selves a little too seriously, but the 
Toilet Boys seem to just have a lot 
of fun with themselves and their 
kitsch factor. There is definitely a 
hot scene going on in New York 
right now, and they are one of the 
pimp daddies of that group." 
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Shocked Bows Mighty Sound With Two-Disc Set 
BY MOIRA McCORMICK 
CHICAGO—Until now, Michelle 
Shocked's 16-year recording career 
has encompassed, as she puts it, "the 
singer/songwriter tip to fiddle tunes 
and bluegrass to jump-swing and 
jump-blues." 

Now, with forthcoming double-
disc Deep Natural—which Shocked 
describes as "the gamut of Afro-
centric explorations"—the singer 
delves deeply and richly into 
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gospel, blues, and reggae. The sec-
ond disc, titled Dub Natural, fea-
tures dub versions of Deep Natur-
al songs. 

Not only is Deep Natural Shocked's 
first widely available album since 
1994's Kind Hearted Woman, the 
set—distributed by Houston-based 
Southwest Wholesale—is also the 
inaugural release on Mighty 
Sound, the new independent label 
she's formed with Bart Bull, her 
husband/manager/co-producer 
(with Hothouse Flowers' Fiachna 
O'Braonain). 
Shocked and Bull say Mighty 

Sound will initially concentrate on 
Deep Natural, followed by the re-
release of Shocked's catalog (she is 
one of the few artists who has owned 
their own catalog since the begin-
ning), before venturing into releas-
es by other artists. 

Shocked says she'd been contem-
plating launching an independent 
label for some time and had been in 
a position to do so since 1996, when 
she was released from a decade-long 
contract with Mercury Records. In 
the interim, she issued limited-
edition albums (including Artists 
Make Lousy Slaves) that were sold 
at her concerts. 

"As far as my mainstream audi-
ence could be concerned, there was 
a big debut splash [ I988's highly 
acclaimed Short Sharp Shocked], 
and then it was, 'What happened to 
Michelle Shocked?' " she says, not-
ing that Mercury did not promote 
subsequent releases Captain Swing 
and Arkansas Traveler. 
Shocked and Bull have been 

running the label themselves 
from the get-go: Bull handles 
publicity ( along with an inde-
pendent publicist) and radio pro-
motion (along with the couple's 
college-age niece), and Shocked 
oversees the books. 

"I've never known an artist as 
organized as Michelle," Bull says. 
"She'll get on the bus after a three-
hour show and do her own tour ac-
counting. She's always done things 
differently; with Mercury, she never 
took tour support, which is one rea-
son she owns her masters. She's 
always made money on the road, 
even though she leads a big [ six-
piece] band." 

That band, the Perverse Allstars, 
will accompany Shocked on the con-
cert trail in April. The dates will be 
booked by Bull. 
He says Mighty Sound will place 

special emphasis on grassroots 
marketing, aggressively pursue 
music placement in films and 
commercials, and structure cus-
tom deals for each artist. 
"We won't need long options on 

them," he says, "because if we do 
well, they'll want to stay with us. 
Otherwise, [the label] is a banker, 
and you're banking in the most 
ephemeral thing—the phenome-
nology of pop music. And you can't 
predict that stuff." 

Drift T. 
POP PERSEVERANCE: Now is not 
the best time to be a pure-pop 
artist. Even perennial faves like 'N 
Sync and Backstreet Boys have to 
work double-time to keep their 
commercial motors running. But 
that's not stopping Oryon, a Los 
Angeles-based artist intent on mak-
ing a dent on the mainstream— 
despite ongoing shifts in trends. 

"I'll find a way," he says with an 
ambitious grin. "No matter how dif-
ficult things might get—or how 
impossible they might seem—I al-
ways find a way to make it through." 
He certainly knows how to keep 

the wheels of his career in motion, 

which is tricky when you make the 
kind of music that is flat-out main-
stream pop, with few options to 
work the gritty street sectors avail-
able to rockers, rappers, and other 
genre-specific artists. And while he 
accurately portrays himself as a 
dance-friendly artist, his material 
is lighter and more song-driven 
than your average club track. Thus, 
he's chosen a tough road. 

Yet he's managed to more than 
merely stay afloat. Oryon's become 
a fixture on the West Coast live cir-
cuit, playing mainstream clubs and 
opening for Vitamin C, BBMak, 
and Shaggy, among others. He's 
aiming to build upon that momen-
tum with the release of The Singles 
Collection, an impressively pack-
aged self-made disc of three hit-
worthy songs that are offered in a 
variety of sounds and mixes. 

In their original incarnations, 
"The Hell With You" and " It's 
Good to Be Bad" are infectious, 
downtempo shufflers that allow 
Oryon to display the notable 
growth in his vocal delivery. His 
once-boyish tone now has a 
mature, more confident vibe. 
Meanwhile, "Naked" is a frisky, 
disco-charged twirler, replete with 
all of the winking wordplay and 
lip-licking sensuality that its title 
indicates. Despite their undeni-
able pop sheen, each song repre-
sents a serious issue for Oryon. 

"'Naked' is about being in a rela-
tionship, and that vulnerability 
that you have because the other 
person knows you so well," he says. 
"'The Hell With You' is about get-
ting to the place in life where you 
finally put yourself first. And 'Bad' 
is about letting the devil in you 
come out at times and not always 
playing it safe. I've played it pretty 
safe for far too long, always trying 
to give people what I thought they 
wanted. I didn't want to to do that 
this time. I just wanted to do some-
thing fun for me." 
Each song benefits from time-

sensitive remix input from dance 
stalwarts Chris "The Greek" 
Panaghi and Guiseppe D., both of 

"I've played it safe 
for far too long. 
I didn't want to 
do it this time." 

—ORYON 

whom take Oryon and his songs in 
a radio- and turntable-friendly 
direction. Wisely, neither obliter-
ates the actual song or the per-
formance. Rather, they enhance 
the material at hand with hard-
edged beats and synth lines that 
thicken Oryon's hooks and com-
plement his vocals. 
Now that he has his new music 

complete and hitting retail, Oryon 
is putting together dates for a 
national club/promotion tour. He's 
also writing and demoing more 
songs for his first full-length 
album, which he's aiming to have 
finished sometime next year. 
"My best material is yet to 

come," he says, adding that he's 
beginning to explore other styles 
that he hopes will flesh out his 
overall sound. "The new songs I'm 
working on are more acoustic and 
even more personal than my previ-
ous work. I have one new song 
called 'When I Was 17,' which is all 
about my life back then. And then 
there's `World War 3,' which is 
about living in an alcoholic or dys-
functional family." 

Despite the increasingly serious 
tone of his music, Oryon says these 
new cathartic compositions indi-
cate how happy he is right now. 
"It's a very exciting time for me. 
I'm at my most creative and per-
sonally happy. It's all good." 

For more information, contact 
Arquette & Associates at 310-229-
5725. Also check out the artist's 
Web site at oryon.com. 
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Score. 
REBEL ALLIANCE: During his gradu-
ate scnool days at New York's Co-
lumbia University some 40 years 
ago, Charles Wuorinen was dissatis-
fied with the quality and quantity of 
contemporary music being per-
formed on campus. Therefore, he 
and a friend took it upon themselves 
to change the situation. They found-
ed the Group for Contemporary 
Music, an ad hoc musical ensemble 
that raised standards for the per-
formance of the most challenging 

new music and continues to do so. 
Since then, Wuorinen has become 

one of America's most-lauded mod-
ern composers. In 1970, his seminal 
electronic composition Time's En-
comium won the Pulitzer Prize, 
making him the youngest composer 
ever to win the award. He has also 
received a MacArthur Fellowship— 
the so-called "genius grant"—and 
countless other awards, accolades, 
and commissions. Since 1984, he 
has taught composition at Rutgers 
University in New Jersey. 
As both an unrepentant mod-

ernist and a staunch foe of com-
promise, it's no surprise that Wu-
orinen and the mainstream re-
cording industry have seldom seen 
eye to eye. But recently he has 
found an unexpected ally in the 
iconoclastic composer/saxophonist 
John Zorn, a maverick artist whose 
output spans the gamut from jazz 
and free improvisation to heavy 
metal and klezmer-influenced proj-
ects, as well as a distinguished and 
growing body of work composed 
for classical performers that in-
cludes the Kronos Quartet and the 
New York Philharmonic. 
An underground music industry 

unto himself, in 1995 Zorn founded 
the Tzadik label to issue his own 
music and to champion composers 
he admires. Originally, most of those 
composers were in Zorn's immedi-
ate circle of friends and peers from 
the downtown New York experi-
mental music scene, but that circle 
broadened rapidly. It grew to include 

Wuorinen, which led to the release 
of Lepton, a new disc on Tzadik 
that pairs works reissued from out-
of-print recordings, including 
Time's Encomium, with previous-
ly unreleased material. 

If his collaboration with Zorn ap-
pears to be an unlikely match, Wu-
orinen asserts that's not at all the 
case. The two first met during a 
photo shoot for A Great Day in New 
York, a concert series presented last 
year by noted cellist/new-music 
advocate Fred Sherry at New York's 
Merkin Concert Hall. " I'd known 
[Zorn's] name for quite some time," 
Wuorinen explains, "but our worlds 
are quite different." Zorn surprised 
the older composer by expressing an 
admiration for his music. 
"Somewhat later, Fred put on a 

Schoenberg weekend at Merkin and 
arranged a panel that Zorn was on. 
We sat next to each other and kind 
of conspired to disrupt the pro-
ceedings with inflammatory re-
marks and generally misbehave," 
Wuorinen recalls with a laugh. 
"That caused instant sympathy. I've 
heard him play and think very high-
ly of him as a musician, and he 
expressed interest in putting out a 
disc of my music." 
Zorn personally selected the 

works for Lepton from out-of-print 
master tapes that had reverted to the 
composer, as well as unreleased 
recordings. In addition to Time's 
Encomium, the disc includes the 
rhythmically dazzling New York 
Notes (for sextet and electronics), 
the trumpet duo Epithalamium, and 
the shimmering titular trio, named 
for one of Wuorinen's cats (who also 
appears on the CD cover). 

Zorn's advocacy for earlier gener-
ations of American modernists won't 
end with Wuorinen: He is preparing 
a disc that will pair a new recording 
of Milton Babbitt's String Quartet 
No. 6 with a classic account of the 
String Quartet No. 2 originally 
recorded for Nonesuch. Meanwhile, 
Wuorinen appreciates the fact that 
Lepton may well bring his music to 
the attention of Zorn's own dedicat-
ed fans, many of whom come from 
experimental rock- and jazz-orient-
ed backgrounds and may have little 
exposure to modern classical music. 

"I picked the pieces that I thought 
were appropriate for the Tzadik 
audience," Zorn says. He also per-
sonally supervised the remastering 
of Time's Encomium and New York 
Notes for the new release. "The dif-
ference is mind-blowing. If you com-
pare the previous releases of both of 
those pieces with our record, it's like 
night and day—the difference be-
tween a rock record and a folk rec-
ord. We really tried to pump up the 
volume and bring some more life in 
where it belongs." 

In The Works 
• On May 28, famed Denver 
Broncos football player Trevor 
Pryce will christen his indie 
label, Outlook Music, with Says 
Pop by North Carolina-rooted 
band Roman Candle. The col-
lection has already drawn raves 
for its poetic lyrics and its sweet 
blend of acoustic-pop and gui-
tar-rock. A tour is in the works. 

• Rock legend Bryan Ferry re-
turns May 21 with Frantic, a Vir-
gin release produced by Rhett 
Davies (who helmed the Roxy 
Music classics Avalon and As 
Time Goes By). David Stewart, 
Radiohead's Jonny Greenwood, 
and Brian Eno are among the 
album's guests. 

• Up-and-coming Pittsburgh 
band the Clarks issue Another 
Happy Ending on Razor & Tie 
Records June 11. The modern-
rock-edged set will be followed 
by a club tour of the States. 

• Columbia's latest teen signing 
is Rose Falcon, whose debut disc, 
Breakable, is to be released July 
16. Unlike her contemporaries, 
she approaches music from a 
more somber, introspective out-
look. The set was produced by 
Billy Falcon, Gary Burnett, and 
Paul Ebersol. 

• On July 16, Lost Highway 
Records issues Here Comes the 
New Folk Underground by ven-
erable singer/songwriter David 
Baerwald. Baerwald has been a 
critical darling since his '80s 
period as one-half of the duo 
David+David, as a contributor to 
Sheryl Crow's Tuesday Night 
Music Club, and for his own lit-
erate solo recordings. 

• RCA will enter the hard-rock 
arena with newcomer Wicked 
Queen, an artist who is striving 
to merge the classic sound of 
Pat Benatar with the trendy 
style of Linkin Park. Due in late 
July, the as-yet-untitled set was 
produced by Bob Brockman 
(Mary J. Blige, Faith Hill). Limp 
Bizkit's DJ Lethal is among the 
album's guests. 

• On July 16, Capitol will re-
lease Highly Evolved, the debut 
by Aussie quartet the Vines. The 
set was produced by Rob 
Schnapf ( Foo Fighters, Beck, 
Guided by Voices) and mixed by 
Andy Wallace. The first single, 
"Get Free," goes to rock-radio 
programmers in mid-May. The 
Vines recently performed at the 
Coachella Music & Arts Festival 
in Indio, Calif., and they're 
planning to hit the road in the 
U.S. for additional dates closer 
to the album's release date. 

Sam on the Move. Sam Bisbee is 
currently gathering critical praise 
for his self-made CD, Vehicle, 
which is marked by clever lyrics, 
crisp guitar-rock instrumentation, 
and subtle, yet insinuating hooks. 
"My intention is only to make mu-
sic that feels honest and real," he 
says. "The fact that people are re-
sponding well, to already feel suc-
cessful on a personal level as an 
artist is a bonus." 
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Ground.. 
STILL GROWING: Artists, retailers, 
radio personnel, record-company 
reps, and others associated with 
contemporary Christian/gospel 
music converged in Nashville April 
21-25 for the Gospel Music Assn.'s 
(GMA) annual Gospel Music Week 
festivities. Every minute was jam 
packed with seminars, showcases, 
and product presentations by 
Christian music's major distribu-
tors, and it concluded with the 
presentation of the Dove Awards 
(see story, page 6). 
GMA president Frank Breeden 

kicked off the week by announcing 
the GMA's new organizational logo 
and motto: "Community, Growth, 
Awareness, and Legacy," saying the 
role of GMA is "to build community, 
encourage growth, increase aware-
ness, and celebrate our legacy." 

Breeden also revealed the latest 
stats on the genre's growth. Accord-
ing to SoundScan, Christian and 
gospel music sales are up 24% year-
to-date (per the week ending April 
14) this year over the same time 
period in 2001. Thus far in 2002, 
album sales are at 14.3 million 
units, compared with last year's 
11.5 million units during the same 
time frame. Citing information 
from the soon-to-be-released Rec-
ording Industry Assn. of America 
annual survey of consumer music-
buying patterns, Breeden says that 
when asked what kind of music they 
purchased in 2001, 40% more peo-
ple cited "Christian music" than in 
the previous year. 

ASCAP ACCOLADES: Stephanie 
Lewis was named ASCAP's Christ-
ian songwriter of the year during 
the organization's annual awards 
dinner at Nashville's Richland 
Country Club April 22. Lewis has 
penned such hits as "God Is in This 
Place," "The Promise," and "Keep 
On Shining." The publisher of the 
year honor was a tie between Brent-
wood-Benson Publishing's New 
Spring Publishing and Warner/ 
Chappell Music Group. "We Fall 
Down" was named Christian song 
of the year. Written by Kyle 
Matthews and published by BMG 
Songs, it has been recorded by Bob 
Carlisle and Donnie McClurldn. 
ASCAP also honored the 100th 

anniversary of the first music pub-
lishing company established in 
Nashville. John T. Benson Pub-
lishing was founded in 1902 and 
has changed hands in recent 
years. Currently owned by Zomba 
as part of the Provident Music 
Group, the company continues as 
Brentwood-Benson Publishing 

and houses some of the industry's 
most valuable copyrights. Provi-
dent chairman Jim Van Hook, 
Brentwood-Benson president Dale 
Mathews, and Brentwood-Benson 
VP of creative affairs Marty Wheel-
er were presented an award by 
ASCAP's always congenial host 
Dan Keen. On behalf of ASCAP, 
the Oak Ridge Boys' Duane Allen 
eloquently presented the award to 
the Benson family. On hand to 
accept were Country Music Assn. 
executive director Ed Benson and 
Robert Benson, grandson and 
great-grandson, respectively, of 
John T. Benson. 

This year, all five Dove Award 
nominees for the new artist acco-
lade were ASCAP writers, and the 
event included performances by 
acts in that category—downhere, 
Sara Groves, Shaun Groves (who is 
not related to Sara), Joy Williams, 
and Z0Egirl. 

THIRD DAY ROCKS: The night 
before GMA Week kicked into high 
gear, Essential rockers Third Day 
played for 16,000-plus paying 
attendees who braved rainy skies 
to attend the AmSouth Amphithe-
atre event in Nashville. The Paul 
Colman Trio and Bebo Norman 
turned in impressive sets, but the 
night belonged to Third Day's Mac 
Powell, Tai Anderson, David Carr, 
Brad Avery, and Mark Lee, who 
gave the audience a night to 
remember. The show was that per-
fect blend of fiery, soul-shaking 
rock and heartfelt, spiritually 
uplifting praise and worship. They 
even threw in a cover of "On the 
Road Again" (joined onstage by 
Norman and Paul Colman) that 
would have made Willie Nelson 
proud. After the encore, they em-
braced each other, then jumped 
offstage to visit with the fans. It 
was an amazing night that bene-
fited a great cause: A portion of 
ticket sales from the Come Togeth-
er tour goes to Habitat for Human-
ity, which provides housing for 
low-income families. 

OVERHEARD AT GM WEEK: "Live 
well and die unrecouped."—Dan 
Keen, passing on advice he'd heard. 

"A song should be like a woman's 
skirt: long enough to cover the sub-
ject, but short enough to be inter-
esting."—Kyle Matthews 

"The Internet allows people to 
choose for themselves. It levels the 
playing field. You don't need this in-
dustry to communicate. Keep your 
eyes on what God has given you to do 
and be faithful in your sphere ... My 
prayer for you is, don't let anybody 
else define you."—Margaret Becker, 
addressing aspiring writer/artists 
during a publishing seminar. 

Southern Music 
Conference 
To Include 
Louisiana 

Hayride Jam 
BY DEBORAH EVANS PRICE 
NASHVILLE—The first Southern 
American Music Conference is set 
for May 2-5 in Shreveport, La., 
hometown of the legendary Loui-
siana Hayride. Presented by Loui-
siana State University-Shreveport 
and Foundation for Arts, Music and 
Entertainment (F.A.M.E.), the event 
will include seminars with noted 
music historians, as well as the 
Louisiana Hayride Americana 
Music Jam. 
The jam, to be held May 4, will in-

clude performances by Kenny Wayne 
Shepherd, the Cox Family, the Derail-
ers, Doug Kershaw, Maggie Warwick, 
Jim Lauderdale, Jeannie C. Riley, A-
Train, Merle Kilgore, and others. 
Well-known entertainment attorney 
Joel Katz will be the keynote speaker 
for the conference, which will also 
include such noted speakers as 
author Peter Guralnick, Dr. Kip Lor-
nell, Ken Shepherd (Kenny Wayne's 
father/manager), Ronnie Pugh, and 
veteran manager Tillman Franks. 

In addition to seminars on song-
writing and Shreveport's musical 
legacy and a jazz luncheon, the con-
ference will include a presentation 
of the F.A.M.E. Foundation's rede-
velopment plan to revive Shreve-

port's historic 
music district 
by urban plan-
ner Hunter 
Morrison. 
The South-

ern American 
Music Confer-
ence and the 
redevelop-

ment plan are being spearheaded by 
Maggie and Alton Warwick. Maggie 
Warwick made her debut on the 
Louisiana Hayride in the late '50s, 
when she was known as Margaret 
Lewis. During the famed radio 
show's heyday, Hank Williams, John-
ny Cash, Elvis Presley, Kitty Wells, 
and Johnny Horton were among 
those who performed, leading to the 
Louisiana Hayride to become "the 
Cradle of the Stars." 

Maggie Warwick moved to Nash-
ville for 17 years and enjoyed a suc-
cessful songwriting career before 
returning to Shreveport to marry 
Alton, an executive with ArkLa Gas. 
During the past several years, the 
couple has launched the F.A.M.E. 
Foundation and has been securing 
funds and support to develop 
Shreveport's Historic Music Dis-
trict. Alaskan senator Ted Stevens 
awarded F.A.M.E. a $250,000 grant, 
which has been matched by the 
state of Louisiana. Plans are under 
way to renovate Shreveport's 
Municipal Auditorium—the origi-
nal site of the Hayride—as well as 
to develop other venues in the area. 

Spirit. 
GREAT EXPECTATIONS: With the 
seventh CD, Amazing Love, due 
later this month from the Stellar 
Award-winning Mississippi Mass 
Choir, Malaco Records is setting out 
to restore the Jackson, Miss.-based, 
160-voice act to what it perceives to 
be its rightful place as the industry's 
best-selling gospel choir. It is a title 
it captured with its 1988 epony-
mous debut release and years later 
lost to John P. Kee's New Life Com-
munity Choir and then Fred Ham-
mond's Radical for Christ. 

t 

THE MISSISSIPPI'MASS CHOIR 

Admittedly, the choir slipped in 
sales from its average of 300,000-
400,000 units with its last release, 
Emmanuel (God With Us). 

"That project was probably our 
lowest-seller," says Jerry Mannery, 
who serves as both the choir's 
executive director and Malaco's 
gospel director. "Still, we sold a lit-
tle over 200,000 units and got 
tremendous airplay. 

"In our defense, the choir scene 
has cooled down somewhat, because 
with the glut of product out there 
[and no shortage of choirs]," he 
continues. "Touring is so important 
to support the product, and moving 
40-50 people around [who do not do 
this for their livelihood] is extreme-
ly challenging. But I truly believe 
this is our best work and that suc-
cess in gospel begins and ends with 
the song, and on this album, we've 
got the songs." 
The title cut was co-written by 

Mannery as the choir toured Spain 
last year. Lecresia Campbell special 
guests on another tune, and in 
tribute to gospel pioneer Dorothy 
Love Coates, who passed away April 
16, the choir recorded one of her 
compositions. 
"One of the things that has us so 

excited about the project is that 
we're doing an interactive song with 
the choir's founder, the late Frank 
Williams, via digital technology," 
Mannery says. "The song is titled 
'My God Said It.' Frank wrote and 
recorded the song with the Georgia 
Mass Choir in 1988, but it was 
never released. We took Frank's 
vocals, and everything else is live. 
All of the music and choir backup is 
the Mississippi Mass. Actually, what 
we did the night of the recording 
here in Jackson, Miss. [last Dec. 22], 
was to have a visual of Frank 

singing the song: We'll patch that 
in as well to the companion video." 
The promotional rollout begins 

May 21 with the servicing of the 13-
track CD to gospel radio. The proj-
ect will also be available on DVD-
Video, representing Malaco's first 
such entry. And with pre-orders 
projected to be in the 100,000-unit 
range, it appears the Mississippi 
Mass Choir is off to a good start. 

IN THE MEANTIME: The Minneapo-
lis-based Excelsior Chorale Ensem-
ble, named best new artist at this 
year's Stellar Awards, will set out to 
prove that its initial success is no 
fluke with the May 21 release of its 
sophomore CD, Soul Interpretation 
... Also due this month (May 7) is 
the eponymous solo debut from 
Vanessa Williams (no, not the 
actress). Williams—who got her big 
break as one of the Richard Small-
wood Singers and a founding mem-
ber of his backup group, Vision is 
the first official signee of the 
Detroit-based Bajada Records, 
founded by Bishop Andrew and Pas-
tor Viveca Merritt. However, the CD 
is being released through a joint-
venture arrangement with Light 
Records. An A- list lineup of top 
gospel producers (including Small-
wood, Kevin Bond, Fred Hammond, 
Steven Ford, and PAJAM's J. Moss 
and Paul Allen) indicates not only 
how serious the two labels are about 
Williams' keen potential but also 
the first-rate singing abilities she 
will showcase. 

BRIEFLY: Dorothy Norwood is in the 
studio for post-production work on 
her upcoming live concert project 
set for release in August. The as-yet-
untitled CD, recorded in her native 
Atlanta last November, features 
Rance Allen, Melvin Williams, and 
Albertina Walker .... Angela Spivey, 
affectionately known as the "anoint-
ed princess of gospel," is gearing up 
for the live concert recording of her 
fourth CD—and first DVD-Video— 
May 4 in Huntsville, Ala. The al-
bum—to be produced by Grammy 
Award winner Sanchez Harley—is 
tentatively scheduled for release in 
September .. . Integrity Music 
recording artist Alicia Williamson 
turned TV host with the April 6 TV 
bow of the Inspiration Network's I 
Gospel. The series will showcase 
the best in contemporary and tra-
ditional gospel and urban music 
. .. Vickie Winans, Kim Burrell, 
Kirk Franklin, Albertina Walker, 
Detrick Haddon, Blessed, and Eve-
lyn Turrentine-Agee are among 
those artists set to join Dr. Bobby 
Jones for his 10th Bi-Annual Inter-
national Gospel Industry Retreat, 
May 19-21 at the MGM Grand 
Hotel in Las Vegas. 
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TOURING 

HealthSouth Adds Concerts To 'Go For Irrour 
Roadshow Continues Expansion With Introduction Of Ticketed Events That Act As A Launching Pad For Teen Acts 

BY LJNDA DECKARD 
NASHVILLE--I lealthSouth's Go for 
It! Roadshow, a free-admission "edu-
tainment" field trip promoting a pos-
itive lifestyle to school kids, is about 
to add a ticketed Go for It! Concert to 
each date on its fall tour. The 7-year-
old event, sponsored by HealthSouth, 
Coca-Cola, and GNC Nutritional 
Stores, added a Saturday-morning TV 
show to the franchise a year ago. 
The arena event is endorsed by 

school systems, which bus in kids in 
grades three to eight to hear the 
music and its message. As corporate 
philanthropy goes, this roadshow is 
clearing new ground as a marketing 
tool and as a career enhancement for 
teen acts. It is helping to launch the 
girl band 3rd Faze, now signed to 
Columbia Records, which has been 
the Roadshow's house band for the 
past two years and will open shows on 
upcoming tours for 0-Town and Brit-
ney Spears. 

As 3rd Faze nears graduate status, 
the Roadshow producers have put out 
a call for another band, "preferably 
young boys who can sing," says 
Richard Scrushy, executive producer 
and chairman/CEO of HealthSouth. 
When he finds the right talent, he will 
"mix them in a little this fall, and by 
spring, they'll be ready to go. We want 
them to have an album, be able to 
work radio, do a mall tour with us. It's 
a real good package for any young act." 
The basic Go for It! Roadshow pack-

age has been evolving rapidly. Last 
year, a typical Roadshow played three 
90-minute, 10 am. shows in each city, 
filling 7,000- to 15,000-seat arenas 
with school kids on an official field trip. 
It combines music, appearances by 
well-known athletes, and contests 
incorporating specially designed "Mus-
cle Busters," described as "giant Nick-
elodeon-type games" by Phil Christian, 
VP of communications and marketing 
and producer of the Roadshow. 

Christian says the Roadshow plays 
in front of 500,000-600,000 kids annu-
ally. It's a six-truck event that costs $4 
million-$5 million a year to produce. 

The original business reason for the 
Roadshow was to tour a training pro-
gram to teach kids and coaches about 
sports injuries and care, but the result 
was "the most boring thing in the 
world," Scrushy says. The decision was 
made to "slipstream all the messages 
we want to get into the show with pop 
stars and athletes. We had to raise $35 
million to develop the show—staging, 
musical, sound, lighting, competition 
equipment; almost 100 people work 
on the show." 

It hits 10 markets on the spring 
tour, which runs March-May, and 10 
markets on the fall tour that runs Sep-
tember-December. The music side of 
the Roadshow has grown exponen-
tially. The paid concert will mean that 
even more talent is required. After 

three days of free shows, the fourth-
night concert will feature three acts 
performing "your typical 45 minutes 
to an hour. That will be ticketed and 
will take place in the sanie arena, right 
there, where they have been in front 

of 30,000-50,000 kids all week. And 
that show will be filmed and will be 
used on our Saturday TV show," 
Scrushy says. 

Scrushy has leveraged the TV show 
and the Roadshow to book known and 
emerging talent, working closely with 
record labels and music producers. 
"We're doing something special 
here—building an allegiance and rela-
tionship with young kids, many of 
whom have never seen a band or pop 
act live before." 

Sony Music Entertainment chair-
man/CEO Tommy Mottola agrees 
that "bringing music to young peo-
ple in this way has not been done 
before. The fact that schools are 
involved enhances its originality, 
and I imagine that this concept will 
grow as more kids and communities 
are exposed to it, whether through 
the live show or on TV." 

Scrushy and Jason Hervey—an 
actor best-known for playing the role 
of older-brother-from-hell Wayne 
Arnold on TV's The Wonder Years, 
who has been senior VP for the Road-
show since January—have booked 
several acts for the fall, about half of 
them on the Sony Music Entertain-
ment labels. Those include MSM, Billy 
Gilman, Triple Image, 3LW, Solange, 
Christina Milian, Jump5, B2K (for 
four TV shows), Jer-Z, and Play. 

Hervey notes that as well as intro-
ducing new talent, the Roadshow is 
being used to reposition acts like 
Gilman to reach the tween audi-
ence: "It becomes a vehicle to cross 
him over." 

It is key to the "edutainment" con-
cept that music is well-balanced with 
education in the Roadshow. Christian 
says the show is refined to meet cur-
riculum needs state by state, and the 
10 a.m. start is to give schools enough 
time to bus the kids to the arena and 
back to school in time for lunch. The 
Roadshow was relaunched in 1996 as 
a field-trip program. 

Allen Johnson, executive director of 
the Lakeland Center in Lakeland, Fla., 
says the Go for It! Roadshow is "almost 
as big as a rock-show production. We're 
talking lasers, pyro—everything." 

The current spring tour rehearsed 
in Lakeland, opening the run March 
23 and drawing 6,000 to one show. 
From there, it played the New Orleans 
Arena (20,000 to two shows); the 
Heart '0 Texas Fairgrounds arena in 
Waco ( 12,000, two shows); Thomas & 
Mack Center in Las Vegas (33,000, 
three shows); Lawlor Events Center in 
Reno, Nev.; the E Center in Salt Lake 
City; and the Portland Coliseum in 
Oregon. It will end the spring tour at 
Sullivan Arena in Anchorage, Ala. 

John Markham—partner in Cha-
meleon Productions in Orlando, Fla., 
with his brother Dan—does lasers, 
lighting, special effects, and production 
management, filling a couple of those 
roles for the Roadshow. He notes, "It's 
a huge show; it's one of a kind. It has 
to play arenas; it has more [hanging] 
points than most rock tours." 
Markham characterizes the com-

mercial message as "soft-spoken." He 
is most impressed with the method of 
transporting kids on school buses to 
the arena. "What Disney is to parking 
cars, HealthSouth is to getting kids in 
school buses." 
The fall tour will open in Orlando 

at the T.D. Waterhouse Arena. "We've 

been there every fall for the past four 
years in partnership with the Inner 
City Games," Christian says. Jon Dor-
man, deputy director of that arena, 
says he is holding Sept. 21-27 for the 
Roadshow, but he hasn't yet negotiat-
ed a deal to include a paid concert. 
Historically, the Inner City Games pay 
minimum rent and expenses. "I can't 
do a concert the same way I do an 
Inner City event," Dorman says. 
Go for It! Enterprises is a free-

standing 501(3)(C) corporation, so it 
will fund the operations to expand. 
"There's talk of summer camps; 
there's Go for It! Radio," he continues. 
They will shoot 26 new episodes for 
the TV show in August. 

Queen Marks Golden Jubilee With Two Palace Concerts 
BY JULIANA KORANTENG 
LONDON—Looks like Her Majesty 
Queen Elizabeth of England, the 
world's most famous monarch, is 
going to let her hair down, strut her 
stuff, and shake her booty June 3. 

To celebrate the Golden Jubilee— 
her 50th anniversary on the British 
and Commonwealth throne—this 
summer, the queen has agreed to open 
up Buckingham Palace's back garden 
to concerts for the first time. 
The first of the two musical events 

is Prom at the Palace, a celebration of 
the country's classical-music her-
itage, June 1. But the event that 
everyone is talking about is Party at 
the Palace, two days later. 

In a joint enterprise with the BBC 
—the nation's public broadcaster— 
the 76-year-old queen and the royal 
family have personally invited 12,000 
of the nation's citizens to a free rock 
and pop open-air gig. 
And the great and the good in 

British and international pop, from 
former Beatle Paul McCartney to 
new British pop sensation Will 
Young, are to give their services for 
free at Her Majesty's command. 

"I don't think she thought we would 
be effectively building [top rock venue] 
Wembley Arena in her back garden," 
says Nick Vaughan-Barratt, BBC 
Events creative director. "When we 
suggested the idea, the royal house-
hold was thinking of a few string quar-
tets for audiences having cucumber 
sandwiches. But rather than having a 
series of little concerts, we thought we 
should have two big stonlçing ones. No 
one's done anything like this before, 
and the [royal household] are eventu-
ally coming to terms with the fact that 
it's going to be big." 
The three-hour Party at the Palace 

will highlight Britain's contribution to 
the past 50 years in rock and pop. Other 
big headliners among the 50-plus per-
formers include Elton John, South 
Africa's Ladysmith Black Mambazo, 

Canada's Bryan Adams, and Aretha 
Franklin and Beach Boy founder Brian 
Wilson from the U.S. Former Genesis 
frontman Phil Collins will be the 
drummer in a royal house band. 

Both Rod Stewart and Wilson are 
said to be interrupting their tours to 
fly in overnight to participate. "This 
is the new Elizabethan era," declares 
Lorna Dickinson, executive produc-
er of the rock and pop Jubilee. "If you 
compare it with the first Elizabethan 
era, Queen Elizabeth I had Shake-
speare and several entrepreneurs sail 
the world to create the [ British] 
Empire. Well, the empire is no more. 
It's music that the British have taken 
around the world in the last 50 years. 
This event is flying the flag for the 
British recording industry." 
The 12,000 non-paying spectators 

at the concert will be selected from a 
lottery-type ballot after the nation— 
which boasts a population of 60 mil-
lion—was invited to call a premium-
rate phone number or log on to the 
BBC's Web site. 
The lucky 12,000 will receive spe-

cially embossed Golden Tickets and a 
complimentary hamper packed with 
champagne and other high-class food-
stuffs for the day itself. 
The concert will air live on BBC TV; 

on the broadcaster's national, region-

al, and local radio stations; on the 
Internet; and on large screens posted 
outside Buckingham Palace and at 
other major locations around the 
country. More than 40 broadcasters 
worldwide had bought rights to the 
two concerts by the time Billboard 
went to press, and the recordings will 
also be available on CD and DVD. 

Industry observers estimate that the 
BBC will spend more than £10 million 
($14.5 million) on its coverage of the 
entire Golden Jubilee celebrations and 
that one-third will be devoted to stag-
ing the classical and rock concerts. 
About £2 million ($2.9 million) in pro-
ceeds will be donated to charities. 
Among the charities benefiting 

from the Golden Jubilee concerts is the 
Prince's Trust, the youth charity 
founded by the heir to the British 
throne, Prince Charles. And while 
Party at the Palace might be his moth-
er's first foray into holding a major 
rock concert, the Prince's Must already 
has a reputation for its popular annu-
al Party in the Park rock and pop fes-
tival. Held at London's Hyde Park in 
front of a crowd of 100,000, this year's 
event will take place July 7. 

The trust's links to the rock and pop 
industry are growing. The Party in the 
Park format is being used by U.K. 
supermarket chain Safeway to spon-
sor its own rock festival at Hyde Park 
June 29. Organized with Clear Chan-
nel Entertainment's U.K. arm, Safe-
way Picnic 2002 will feature such 
headliners as Diana Ross, Stewart, and 
top U.K. acts Gabrielle and Ronan 
Keating, with an audience of 75,000 
fans. It aims to raise about £500,000 
($725,000) for the Prince's Trust. 

Meanwhile, the trust is involved in 
another festival debut, the first in the 
North of England. Called Galaxy out 
There Live 2002, it is co-produced 
with radio group Galaxy FM. It also 
takes place June 29, in front of an 
audience of 38,000 in Gateshead, near 
the city of Newcastle. 
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VENUE/ GROSS/ ATTENDANCE/ 
ARTIST(S) DATE TICKET PRICE(S) CAPACITY PROMOTER 

PAUL McCARTNEY MGM Grand Garden, $5,591,700 23241 Clear Channel 
Las Vegas $350/$125 24,712 two shows Entertainment, in-house 
April 5-6 

PAUL McCARTNEY United Center, $4.066.030 32.178 Clear Channel 
Chicago $250/$50 two sellouts Entertainment 
April 10-11 

PAUL McCARTNEY First Union Center, $1,868,760 15,536 Clear Channel 
Philadelphia S250/$125/$85/$50 sellout Entertainment 
April 16 

DAVE MATTHEWS BAND, FleetCenter, $1,600,995 34.430 Clear Channel 
YERBA BUENA Boston $46.50 two sellouts Entertainment 

April 7-8 

ULTRA ELECTRONIC MUSIC FESTIVAL: PAUL Bayfront Park, $1,168,691 21.483 Difox 
OAKENFOLD, CARL COX, PAUL VAN DYK, Miami $213/$40 25,000 
THE CRYSTAL METHOD, DEEP DISH & OTHERS March 23 

'N SYNC, TONY LUCCA First Union Center, $1,133,227 18,297 Clear Channel 
Philadelphia $110/$72.50/$52.50/$39 sellout Entertainment 
April 18 

CROSBY, STILLS, NASH & YOUNG First Union Center, $958,073 13,687 Clear Channel 
Philadelphia $225/$85/$55/$39.50 sellout Entertainment 
April 19 

_ 
'N SYNC, SMASH MOUTH, First Union Center, $916,847 14,333 Clear Channel 
TONY LUCCA Philadelphia $110/$39 sellout Entertainment 

April 9 

'N SYNC, SMASH MOUTH, HSBC Arena, $829,065 12,854 Clear Channel 
TONY LUCCA Buffalo $110/$39 18,221 Entertainment 

April 7 

'N SYNC, SMASH MOUTH, Nassau Veterans Memorial $778,395 13.627 Clear Channel 
TONY LUCCA Coliseum, Uniondale, N.Y. 6114.50/62450 16,630 Entertainment 

April 11 

DAVE MATTHEWS BAND, Dunkin' Donuts Center, $610,731 13242 Clear Channel 
ROBERT RANDOLPH Providence, R.I. $46.50 sellout Entertainment 

April 12 

BARRY MANILOW Sunrise Musical Theatre, $580,567 8,647 Concerts West 
Sunrise, Fla. $98/$71.50/$61/$50 9,602 three shows 
April 11-13 one sellout 

BARRY MANILOW Fox Theatre, $491,011 8,508 Concerts West 
Atlanta S92/$67/$47/$32 8,837 two shows 
April 18-19 one sellout 

INCUBUS, HOOBASTANK Great Western Forum, $379.675 15,719 Nederlander Organization, 
Inglewood, Calif. $25 sellout Clear Channel Entertainment 
April 18 Goldenvoice 

BROOKS & DUNN, DWIGHT First Union Arena, $369,511 7,796 Clear Channel 
YOAKAM, GARY ALLAN, TRICK PONY, Wilkes-Barre, Pa. $49.75/329.75 sellout Entertainment 
CHRIS CAGLE, CLEDUS T. JUDD April 20 

ENRIQUE IGLESIAS Chastain Park Amphitheatre, $348,564 6,700 Clear Channel 
Atlanta $57.50/$40.50 sellout Entertainment 
April 6 

DIANA KRALL Molson Centre, 1234,054 8,229 Clear Channel 
Montreal ($530,910 Canadian) sellout Entertainment 
April 12 647.19/$34.61 

_ 
BROOKS & DUNN, DWIGHT Pepsi Arena. $311,848 7,791 Clear Channel 
YOAKAM, GARY ALLAN, TRICK PONY, Albany, N.Y. 645.75/535.75 10,920 Entertainment 
CHRIS CAGLE, CLEDUS T. JUDD April 21 

BLINK-182 & GREEN DAY, Centennial Garden Arena, $294,580 9,407 Nederlander 
JIMMY EAT WORLD Bakersfield, Calif. 622.50 sellout Organization 

April 17 

KENNY CHESNEY, SARA EVANS, Worcester's Centrum $283,609 8,921 Clear Channel 
PHIL VASSAR, CAROLYN DAWN Centre, Worcester, Mass. 635/628.50 11,796 Entertainment. Varnell 
JOHNSON April 12 Enterprises 

GAITHER HOMECOMING Bi-Lo Center. $282,255 14,999 Premier Prods. 
Greenville, S.C. 628.50/619.50 15,000 
April 20 

STRING CHEESE INCIDENT Fox Theatre, 6260.488 8,869 Windstorm Prods. 
Atlanta &35/627.50 9,356 two shows 
April 20-21 

LUIS MIGUEL First Union Center, $256,460 3,079 Gomez Enterprises 
Philadelphia $120/$100/$85/$55 15,000 
April 12 

KID ROCK Cox Convention Center, $256.186 8,835 B r Prods. 
Oklahoma City $29 sellout 
April 21 

KENNY CHESNEY, SARA EVANS, Bryce Jordan Center, 1237,580 7200 in-house, Arena 
PHIL VASSAR, CAROLYN DAWN University Park, Pa. S35/$28.50 7,531 Network, Yarnell 
JOHNSON April 13 Enterprises 

KENNY CHESNEY, SARA EVANS, Roberts Stadium, $231,215 7,370 Clear Channel 
PHIL VASSAR, CAROLYN DAWN Evansville, Ind. $35/$28.50 8,161 Entertainment, 
JOHNSON April 20 Mischell Prods. 

HARRY CONNICK JR. Dodge Theater, 12211,572 4,807 Clear Channel 
Phoenix $58/$30.50 4,948 Entertainment, in-house 
April 11 

KENNY CHESNEY, SARA EVANS, Cumberland County Civic 1220,185 6.724 Clear Channel 
PHIL VASSAR, CAROLYN DAWN Center, Portland, Maine $35/S29 50 sellout Entertainment. 
JOHNSON April 11 Yarnell Enterprises 

INCUBUS, HOOBASTANK Cox Arena, 1217287 9.981 House of Blues Concerts 
Sen Diego $21.75 sellout 
April 20 

THE MOODY BLUES Tropicana Casino & Resort, 1212,385 3.858 Clear Channel 
Atlantic City, N.J. $75/655 3,882 two shows Entertainment 
April 5-6 

KENNY CHESNEY, SARA EVANS, Kansas Coliseum, $206,538 6,747 House of Blues Concerts 
PHIL VASSAR Valley Center, Kan. S35/528.50 sellout 

April 17 

KENNY CHESNEY, SARA EVANS, New Orleans Arena, $205,873 9,063 Clear Channel 
PHIL VASSAR, CAROLYN DAWN New Orleans 635/627.50 10,606 Entertainment, 
JOHNSON April 6 Mischell Prods. 

DIANA KRALL careerbuilder.com Oakdale $197,123 4,684 Clear Channel 
Theatre, Wallingford, Conn. $39.82/$28 4,827 Entertainment 
April 6 

KENNY CHESNEY, SARA EVANS, Show Me Center, $181,112 6,352 TEA Entertainment 
PHIL VASSAR, CAROLYN DAWN Cape Girardeau, Mo. $35/$28.50 7,177 
JOHNSON April 19 

STEVEN CURTIS CHAPMAN, Arrowhead Pond, $179.718 6,884 Nederlander Organization, 
NICOLE NORDEMAN Anaheim, Calif. $37.50/325 1,41,9 in-house, Celebration 

April 13 Concerts 

Copyright 2002, VNU Business Media, Inc. Ad rights reserved. Boxscores should be submitted to. Bob Men, Nashviii. FOR MORE BOXSCORE RESULTS GO TO BILLBOARD.COM 

Views. 
BUILT FORD TOUGH: The new Ford 
Center in Oklahoma City is flying 
high, with an inaugural concert by 
the Eagles that will be followed by 
Britney Spears and a new title spon-
sor in the Oklahoma Ford Dealers. 

The $87.7 million arena, funded 
by a local sales tax, will seat more 
than 20,000. Gary Desjardins, GM 
at the center for SMG, says it will 
open June 14-16 with the Ringling 
Bros.-Barnum & Bailey Circus. 

Spears has already sold out 17,000 
seats with tickets from $3950-$75. ("It 
took about an hour," Desjardins says.) 
Eagles tickets go on sale May 4. Both 
are Concerts West promotions and 
were booked under the auspices of 
SMG Entertainment head Mile Evans. 

Desjardins says the title sponsor deal 
was handled in-house by the SMG staff: 
"We talked to a couple of airlines, but 
Oklahoma City is not a hub, and we 
knew it would be a tough sell." He also 
explored the opportunity with fast-food 
chain Sonic, which would have been a 
good fit, and Express Personnel Inter-
national, both of which are corpora-
tions that are headquartered locally. 
The Oklahoma Ford Dealers will 

pay the arena $5.3 million in cash 
over a 10-year period and will provide 
two vehicles for service and promo-
tional use. The deal also includes a 
five-year option, which would bring 
the cash total to $7.7 million. The 
dealers get the usual identification, 
suite, and hospitality opportunities. 

Desjardins says the city's old Myr-
iad Arena was averaging six to seven 
concerts a year, and he hopes to dou-
ble that at Ford Center. The Myriad 
is part of what is now the Cox Busi-
ness Services Convention Center. 
The final sponsorship was struck 
with a consortium of 94 Ford dealers 
from across the state. 

LIVE AND LET BUY: Paul McCartney 
tops the Billboard Boxscore this 
issue, and his tour is creating a lot 
of happy concert-goers, which 
makes for happy arena managers. 
The concessions numbers aren't 

outstanding, since McCartney doesn't 
have an intermission. "We anticipated 
they'd be a little lower, because the 
show is so good and it's all McCartney 
all the time. He's an intriguing per-
former," says John Page, senior VP of 
Comcast Spectacor Facilities, which 
hosted the show at First Union Cen-
ter in Philadelphia April 16 that drew 
a sellout crowd of 15,536. 

But Page was still very pleased 
with the final numbers: Per caps on 
food and beverage for building con-
cessionaire Aramark were $5.51. The 
suite per caps were $19.90, and the 

club seats were $19.06. Merchandise 
brought in a per cap of $ 14.53. 
The second 'N Sync concert April 

18 drew 19,000, and the second Cros-
by, Stills, Nash & Young date in the 

building April 19 kept that smile on 
Page's face. CSN&Y's per caps on their 
first date, March 5, came in at $8.42 
for food and drink, $5.06 for novelties, 
and similar numbers to McCartney's 
for the suites and club seats. 

BOOMTOWN: SMG is involved as man-
ager of a new arena planned for down-
town Las Vegas. Joe Briglia, SMG sen-
ior VP of development, says the Las 
Vegas arena will be a community 
building. It will sit next to the Frontier 
Street Station Casino and within walk-
ing distance of city hall. 

"There's more energy and more pro-
fessionals working on it than I thought 
possible," Briglia says. He is banking 
on that market being resilient, since 
the new arena will be last to the mar-
ket, as it is not opening for two more 
years. The advantage is that "you can 
make some course corrections and 
adjustments," Briglia says. "It will also 
be the more intimate of the spaces." 

According to Briglia, the casinos 
are talking about pulling together a 
$1 million-$3 million entertainment 
fund to buy talent. "The money and 
willingness is there. Expectations 
are very doable." 

THE COACH IS CAWNG: The Air Cana-
da Centre in Toronto has a unique 
marketing outlet: a group voice mail. 
GM Bob Hunter says the centre sends 
all the team season ticketholders a 
group voice mail, and two or three 
times a year, "we have the coaches 
send out messages to our season tick-
etholders. With hockey, it's almost 
6,000 accounts. We'll get the coach-
es to do a sales pitch or a thank-you 
for a great season or a 'stay-with-us, 
we'll-get-better' [message]. It's about 
$1,000 [per group e-mail blast]. Most 
people are pretty impressed." 

Phone: 615-321-9171. Fax: 615-321-0878. For research information and prong. call Bob Aten, 615-321.9171. 
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POP 

.n SOUNDTRACK 
Ansel Adams 
PRODUCER: Brian Keane 
Green Linnet 3140 
Featured in Music to My Ears, Bill-
board, April 27. 

DAVID CASSIDY 
Then and Now 
PRODUCERS: various 
Decca 440 017 454 
For those in the almost-40 crowd who 
aimed their first celebrity crush at David 
Cassidy, the arrival of Then and Now is 
almost as much fun as chewing two 
pieces of Super Bubble at once. Among 
the 15 tracks found here are such Par-
tridge Family favorites as "I Think I Love 
You" and "I Can Feel Your Heartbeat," 
solo hits "Cherish" and "Rock Me Baby," 
and some surprise oldies, including "Do 
You Believe in Magic." While the trip 
down memory lane is succulent, fans 
should be aware that all of the selections 
here are newly recorded by Cassidy—not 
necessarily a bad thing, since the 51-year-
old remains in fine voice—but for those 
who remember every nuance of these 
favorites, some things are better left 
untouched by time. Still, a guilty pleasure 
worth a giddy spin around the block.—CT 

THE BOSTON POPS ORCHESTRA 
My Favorite Things: A Richard Rüdgers 
Celebration 
PRODUCER: Shawn Murphy 
RCA Victor 63835 
Sometimes the less said—or in this case, 
the less sung—the better. In this tribute 
to Broadway composer Richard Rodgers, 
country stars Martina McBride and Collin 
Raye seem swallowed up by the swelling 
orchestrations. The Boston Pops, con-
ducted by Keith Lockhart, do just fine on 
their own, delivering fizzy arrangements 
of old favorites. And anyone who finds 
Rodgers' melodies too saccharine will be 
surprised by the tongue-in-cheek 
"Slaughter on Tenth Avenue" from On 
Your Toes and the stirring "D-Day" from 
Victory at Sea. For the visceral thrill of 
the curtain going up, there's the bouncy 
overture from Babes in Arms.—MS 

S OTL GH 

TOM WAITS 
Alice 
PRODUCERS: Tom Waits, Kathleen Brennan 
Anti-/Epitaph 86632 
With Alice and its companion release, 
Blood Money, Waits completes a the-
atrical trilogy that began with 1993's 
The Black Ryder. All three sets derive 
from collaborations with avant-garde 
director Robert Wilson on retellings 
of classic European tales—Die Freis-
chütz for The Black Ryder, Woyzeck 
for Blood Money, and Alice in Won-
derland for Alice. Rather than the 
junkyard blues of 1999's Grammy 
Award-winning Mule Variations, the 
new discs find Waits in his Weimar 
Berlin mode. The fractured fairy sto-
ries of Alice are set to broken-kaleido-
scope orchestrations, while Blood 
Money has a darker, more elemental 
edge. Melodies from beer-hall singa-
longs and the rhythms of carnival 
rides provide impetus, as do German 
Kabarette and sentimental torch 
songs. Waits and songwriting partner 
(and wife) Kathleen Brennan weave all 
their sources into vastly entertaining 
song cycles, driven by sonic daredevil-
ry and a gift for language that is alter-
nately haunting and hilariaus.-86 

VARIOUS ARTISTS 
Verve Remixed 
PRODUCERS: Dahlia Ambach Caplin, 
Jason Olaine 
Verve 314 589 606 
Take 12 classic jazz sides, have them 
re-tweaked for today's dancefloors, and 
you have a set that brings jazz, the 
original dance music, back to the 
dancefloor. The songs have been large-
ly stripped of their original instrumen-
tation, marrying vocals by Carmen 
McRae, Nina Simone, Ella Fitzgerald 
(and others) with new instrumental 
beds constructed by the likes of M1 
Cole, Joe Claussell, and De-Phazz, 
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respectively. Jazz purists will cry foul, 
but to be fair, this is geared toward the 
dance crowd, and while it's strange to 
hear Shirley Horn's velvety voice atop a 
lively techy track, it does work in its 
own way. The only gaff comes with Bil-
lie Holiday's "Strange Fruit," a song 
whose harrowing account of a lynch-
ing makes it feel inappropriate in this 
setting, despite 'fficky's dark-hued 
reconstruction. A companion disc, 
Verve Unmixed, features the original 
recordings at a $4.98 list price.—SG 

I s 

PET SHOP BOYS 
Release 
PRODUCERS: Pet Shop Boys, Chris Zippel 
Sanctuary 06076-84553 
Re/ease, the eighth studio album 
from Pet Shop Boys, couldn't be 
more lovely if it tried. Really. Over 
the course of 10 tracks—coming in 
at a tight 45 minutes (reminiscent 
of a vinyl LP's length)—Pet Shop 
Boys Neil Tennant and Chris Lowe 
deliver a career highpoint, even 
surpassing 1990's incredibly solid 
Behavior. Eschewing overly pro-
duced dancefloor fare of such re-
cent albums as Nightlife, Release 
focuses on pure pop songs—period. 
Buoyant lead single "Home and 
Dry" is a delight, with ex-Smiths 
guitarist Johnny Marr and percus-
sionist Jodie Linscott—who both 
appear elsewhere on the album— 
complementing Lowe's deft key-
board work and Tennant's regular-
guy vocals. With Marr and Linscott 
on board, a terrific live feel perme-
ates Release. Other highlights in-
clude "The Night I Fell in Love," "I 
Get Along," "Here," "You Choose," 
and the disc's sole club track, "The 
Samurai in Autumn."—MP 

116113/HIP-HOP 

* CEE-LO 
Cee-Lo Green and His Perfect 
Imperfections 
PRODUCER: Cee-Lo 
Arista 14682 
In the world of hip-hop, experimentation 
is often a tightrope walk for any artist. 

Goodie Mob member Cee-Lo boldly steps 
out on said tightrope without a care by 
crafting his own sound on his solo debut. 
Having lent his syrupy soulful vocals to 
the likes of Santana, De La Soul, and 
Atlanta brethren OutKast, Cee-Lo com-
bines elements of hip-hop, R&B, rock, 
and gospel on this lengthy set. The 
Atlanta native leads things off with the 
ultra-funky single "Closet Freak." A com-

bination of classic P-Funk and Southern 
soul, the song is easily one of the most 
inventive tracks to be heard on radio in 
recent months. On "Big Ole Words," Cee-
Lo proves that despite his many musical 
influences he can still drop lyrical jewels 
on a good old-fashioned brealcbeat A 
musical renaissance man, Cee-Lo is in 
complete charge of all the rhymes, vocals, 
and productions here.—RH 

VARIOUS ARTISTS 
Still More Bounce 
PRODUCERS: various 
Wolfpac 9328 
For many West Coast rappers, Roger 
Troutman and his inspired funk 
stylings were an essential part of their 
musical upbringing. Therefore, it 
makes sense that, following his death 
in 1999, the West Coast rap communi-
ty would take time out to pay proper 
respects to the slain musical innovator. 
Organized by Tha Lilçs' J-Ro and Har-
lan "Wolf" Morgan (who together helm 
Wolfpac Records), Still More Bounce 
does its title justice. A host of MCs, 
including Ice-T, Xzibit, Kurupt, and 
Snoop, among others, inject Trout-
man's sound with hip-hop twists. On 
"Bad Days," Defari, Phil Da Agony, and 
newcomer Merciless Stylz ride a 
melodic synth track while trading vers-
es about the ills of everyday life. The 
compilation also pays homage to 
Troutman's smoother side. Witness 
Chico DeBarge's deft cover of "I Wanna 
Be Your Man," on which he receives 
assistance from newcomer Shae Fiol. 
On the title track and lead single, Rass 
Kass, Kam, Tha Liks"Tash, Cypress 
Hill's B-Real, and Spicel offer a true 
posse track filled with enough funk to 
make Troutman proud.—RH 

DANCE/ELECTRONIC 

* SUBA 
Tributo 
PRODUCERS: various 
Ziriguiboom/Six Degrees 657036 1068 
Born in Yugoslavia, composer/produc-
er Suba migrated to São Paulo, Brazil, 
in the late-'80s and began producing 
records for such artists as Marina Lima 
and Edson Cordeiro, as well as collabo-
rating with numerous musicians, in-
cluding percussionist Marcos Suzano. 
In early 2000, Ziriguiboorri/Six Degrees 
issued Suba's full-length, São Paulo 
Confessions, which seamlessly fused 
contemporary electronic wizardry with 
traditional Brazilian sounds. The same 
label followed this with Bebel Gilber-
to's sublime Tanto Tempo, another 
spotlight for Suba's fine production 
work. Sadly, Suba's life came to a tragic 
end in a studio fire before either re-
lease saw the light of day. Now, to 
honor the man, along comes Tributo, a 

(Continued on page 22) 

PRIMUS 
Suck on This 
PRODUCERS: Matt Winegar, Bob Cock 
Prawn Song PSR-0003 

PRIMUS 
Friz;de Fey 
PRODUCERS: Primus, Matt"Exxon"Winegar 
Prawn Song PSR-0004 
In 1990, just prior to the grunge explo-
sion ushered in by Nirvana's Never-
mind, San Francisco trio Primus re-
leased two highly original albums that 
combined the energy of punk, the 
heaviness of metal, and the musician-
ship of prog-rock It was hardly anew 
concept, but it was done with a skill 
and virtuosity that, while not a run-

VITA 
away success on the charts, made the 
band a favorite among critics and musi-
cians alike. Bassist Les Claypool's own 
Prawn Song label is now reissuing 
remastered digipack versions of these 
albums, the band's first two discs: the 
frenetic live debut Suck on This and 
the more polished studio effort Frizzle 
Pry. Fronted by the manic Claypool, 
whose incendiary bass work is in a class 
by itself, the band originally recorded 
Suck on This at the intimate Berkeley 
Square nightclub for $3,000. Though 
five of its nine songs appear on Frizzle 
Fry and "Tommy the Cat" reappears on 
1991's Sailing the Seas of Cheese (with 
Tom Waits guesting on vocals), Suck 
on This stands on its own as a testa-

REI 

ment to the raw intensity of the band's 
live show. Equally competent at daz-
zling interplay and ferocious sonic 

SUES 
assaults, the band rumbles through 
"Jellikit" with locomotive power while 
alternating between funk and thrash on 
"The Heckler." There's plenty of humor 
here, too, as evidenced by Claypool's 
hilariously absurd vocals on "Tommy 
the Cat." On Frizzle Fry, which, like 
Suck on This, begins by mimicking 
Rush's "YYZ," the group emphasizes 
songs over jamming. Not usually 
known for his social commentary, Clay-
pool deftly addresses anti-consumerism 
on "To Defy the Laws of Tradition" and 
the follies of war on 'Too Many Pup-
pies" without sounding overtly politi-
cal. Though Claypool's bass and nasally 
spoken-word delivery tower over every-
thing else, drummer Tim "Herb" 

Alexander and guitarist Larry La-
Londe more than hold their own. 
LaLonde's jagged stabs of noise fill 
out the sound while Alexander's no-
frills pounding ties it all together. 
The group locks into a relentless 
groove on the stoner anthem 
"Spegetti Western," which sheds light 
on the band's chemically altered 
mind-set, and Claypool's oddball 
character sketches "John the Fisher-
man" and "Harold of the Rocks" show 
the singer at his yarn-spinning best. 
As an added bonus, Frizzle Fry con-
tains a cover medley of the Residents' 
"Hello Skinny/Constantinople," a fit-
tingly bizarre choice for this most 
unconventional of bands.—MF 

CoNTRIBuTenR. Bradley Bambarger, Leila Cobo, Jay DeFoore, Deborah Evans Price, Steven Graybow, Rashaun Hall, Michael Paoletta, Mark Sullivan, Chuck Taylor, Karen Iris Tucker, Philip van Vleck, Ray Waddell. SPOTLIGHT: 
H UI' Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potentiaLVITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collections of works by one or more artists. 

PICKS (, ll.): New releases predicted to hit the top half of the chart in the corresponding format. CRITIC-S'CHOICES (*): New releases, regardless of chart potential, highly recommended because of their musical merit. MUSIC TO MY EARS (n): New releases deemed Picks that were featured in the Music to My Ears 

column as being among the most significant records of the year. All albums commercially available in the1J.S. are eligible. Send review copies to Michael Paoletta (Billboard, 770 Broadway, 6th floor, NewYork, N.Y. 10003) or to the writers in the appropriate bureaus. 
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delicious mix of newly recorded inter-
pretations of his music, re-rubs, and 
live recordings. Standout tracks in-
clude Zero dB's reconstruction of 
"Samba Do Gringo Paulista"; "Sereia, 
Amor D'Agua" by Cibelle, a key voice 
on Confessions; Boyz From Brazil's 
remake of "Segredo"; and Phil Asher's 
remix of "Você Gosta."—MP 

COUNTRY 
KENNY CHESNEY 

No Shoes, No Shirt, No Problems 
PRODUCERS: Norro Wilson, Buddy 
Cannon, Kenny Chesney 
BNA 07863 
Kenny Chesney has developed into 
one of country's brightest young stars 
via force of a fun-loving personality, 
earnest delivery, and a dead-on ear for 
top-notch material. He brings such 
skills to a head on No Shoes, perhaps 
his most important record to date. 
Indeed, the album finds the artist tap-
ping into familiar themes on such 
well-written, radio-ready cuts as "Big 
Star" and a hit-primed cover of Bruce 
Springsteen's "One Step Up." "A Lot 
of Things Different" and "I Remem-
ber" are endearing, well-rendered bal-
lads, and Chesney's skill as an inter-
preter drives such everyman 
observations as "Never Gonna Feel 
That Way Again." The title cut main-
tains a likable Jimmy Buffett vibe, 
and "Live Those Songs" thuds with 
Southern rock attitude.—RW 

* DARYLE SINGLETARY 
That's Why I Sing This Way 
PRODUCER: Greg Cole 
Audium 8151 
Singer's singer Daryle Singletary bravely 
takes on some of country's finest stylists 
and best-loved songs with this nod to 
the greats that sidesteps the obvious and 
goes for the best. He teams with Bakers-
field disciple Dwight Yoakam on a 
spunky "Love's Gonna Live Here," beau-
tifully covers George Jones on "Walk 
Through This World With Me," and 
smolders with authority on Conway 
1Rvitty's "I'd Love to Lay You Down." 
More obscure stuff like John Wesley 
Riles' "Kay" and Merle Haggard's funny 
"Make-Up and Faded Blue Jeans" (with 
Riles and Hag, respectively) all work 
very well. The lone new offering is the 
title cut, a well-written midtempo loaded 
with personality. Beyond the instant 
classic it obviously is, the record also 
demonstrates how far country music has 
strayed from country music.—RW 

LATIN 
II> CARLOS PONCE 
Ponce 
PRODUCERS: Emilio Estetan Jr., Joel Someillan 
EMI U.S. Latin H272435324242 
On his third album, Carlos Ponce 
seems a lifetime away from his 
recording debut, when he was per-
ceived—and frankly, presented—as 
yet another TV star who happened to 
sing. If on his sophomore effort 
Ponce tried to break away from that 
image, here he does it completely, 
coming across not as a traditional 
balladeer but as a singer/songwriter— 
one with rock leanings who relies 
more on feel and material than on 
vocal prowess. Ponce is not a great 
singer, but he is a fine songwriter 
(most of the tracks here are co-writes 
with co-producer Joel Someillan), and 

when he performs in a more acoustic, 
relaxed format, the results are magi-
cal. This is an album of strong tracks, 
many compelling and beautiful, an-
chored by plenty of acoustic guitars 
and with virtually no choruses or 
overdubs. Ponce sounds fully at ease 
on many songs—notably "Mujer con 
Pantalones"—but other times, one 
gets the feeling he's still holding 
back. He should heed his own advice, 
as stated in "Nalgadas de Sabina," and 
follow his own artistic path.—LC 

COMPAY SEGUNDO 
Duets 
PRODUCERS: various 
DRO East West/Warner Music Latina 43228 
To get a good idea of just how far tradi-
tional Cuban music can go and still be 
appreciated, simply give a listen to 
Duets by veteran Compay Segundo 
(aka 94-year-old Francisco Repilado). 
Recorded during the past decade (or 
so)—when Segundo leapt from near 
obscurity to international fame—Duets 
spotlights the artist collaborating with 
a dizzying array of artists, from Lou 
Bega and Algerian singer Khaled to 
trova icons Pablo Milanés (providing 
vocals and guitar on a surprisingly vig-
orous "Macusa") and Silvio Rodriguez. 
Even Antonio Banderas and Charles 
Aznavour make special appearances. 
Despite the illustrious pairings, the 
shiniest gems here are the most tradi-
tional: "La Juma de Ayer," recorded 
with Pío Leyva, and Segundo's own 
"Chan Chan," recorded in the late-'80s 
with Mules Ochoa, are priceless. 
"Linda Graciela," recorded with son 
Basilio Repilado, is an exercise in un-
derstated beauty and excellent ensem-
ble work. The same can't be said for 
"Lágrimas Negras" with Cesaria Evora, 
which is disjointed, saved only by Chu-
cho Valdés' exquisite piano solo. But 
such less obvious pairings as "Baby Keep 
Smiling," with Bega, and the opening 
"Saludo a Changó, with Khaled, are 
lovely guilty pleasures.—LC 

BLUES 
* JOHN MOONEY 
All I Want 
PRODUCER: John Mooney 
Blind Pig 5074 
AllíI Want is one deep recording, with 
Mooney delving musically deeper the 
closer he inches toward the closing 
track. An original tune, "I Feel Like 
Hollerin," which arrives midway 
through the CD, brings together all the 
appealing elements of Mooney's blues 
sound—his affinity for what Dr. John 
lovingly terms "fonk"—his marvelous 
guitar chops, and his firm footing in 
the urgent rhythms of the Delta blues. 
The song generates a wicked buzz, and 
from that point Mooney works his way 
through "Tell Me Who," "Son's Blues," 
and the classic "You Got to Move." His 
slide guitar sings, Mooney knocks 
down some rugged vocals, and his 
backing musicians play it tight and 
right. The man is a throwback to the 
juke-joint days when every song was a 
gut-check and the prime rule of blues 
was rhythm and groove.—PVV 

JAZZ 
* REBECCA MARTIN 
Middlehope 
PRODUCER: Rebecca Martin 
Fresh Sound 118 
Rebecca Martin's jazzy vocals lent a 
sleepy, coquettish charm to the work 

she did with the now-defunct folk-pop 
band Once Blue. So it isn't surprising 
that her latest project, Middlehope, is a 
collection comprising mainly jazz 
chestnuts. The singer, joined by an 
accomplished group of musicians— 
including guitarists Steve Cardenas 
and Kurt Rosenwinkel, Bill McHenry 
on tenor saxophone, bassist Larry 
Grenadier, and drummer Jorge 
Rossy—will make you forget that 
you've heard these songs before. 
Graced with a mellow delivery, Martin 
remains true to the original feel of 
these classics while also lending her 
own unhurried scats or dewy, elongat-
ed notes. Of particular note is Martin's 
euphoric take on Richard Rodgers' "No 
Strings," along with the Rodgers and 
Hart standard "Bewitched (Bothered & 
Bewildered)," in which Martin trans-
forms herself into a giddy, lovesick mess. 
Contact: Freshsoundrecords.com.—KIT 

WORLD MUSIC 
* MARIZA 
Fado em Mlm 
PRODUCER: Jorge Fernando 
Times Square 9026 
Fado is the emotionally loaded music 
of Portugal. Lyrically and musically, 
this traditional genre is the poetry of 
longing, of unrequited love, of 
romantic nostalgia. It takes special 
gifts to perform fado and to garner 
acceptance as a fadista in Portugal. 
With this, her debut album, Mariza 
proves she has the voice. But more 
than that, she ably proves that she 
has the emotional depth and an un-
derstanding of the genre—which, 
ultimately, are the key elements to a 
fadista's long-term recognition. Her 
voice is a gorgeous, evocative instru-
ment, and she sings with bravura 
and power. She works six traditional 
fados and six new pieces; through-
out, her performance is nothing 
short of a genuine revelation. Cur-
rent comparisons in the European 
media between Mariza and the leg-
endary Amália Rodrigues are com-
pletely credible. With Fado em Mim, 
the world has met its next great Por-
tuguese fadista. Distributed by Koch 
International in the U.S.—PVV 

CHRISTIAN 
FREDDIE COLLOCA 

Unconditional 
PRODUCERS: Don Koch, Hal Batt 
One Voice FC8020 
Born in Argentina and raised in 
Miami, Colloca, who has four albums 
(three in Spanish, one in English) 
under his belt, is rapidly becoming 
the poster boy for the burgeoning 
Christian Latin-pop movement. Those 
who embrace Ricky Martin, Enrique 
Iglesias, and Marc Anthony will find 
Colloca appealing. With a strong, sup-
ple voice, he serves up comparable 
musical rhythms—albeit with faith-
filled lyrics. Such songs as the title 
cut and "Savior My Savior" are exu-
berant Latin pop anthems carrying 
Christian messages. Throughout, the 
songs are musically vibrant and lyri-
cally uplifting with God's love and 
mercy celebrated as a recurring 
theme. Highlights include the 
poignant ballads "You Chose My 
Heart," "Close," and "Song of My 
Heart." Ultimately, Unconditional suc-
cessfully bridges the gap between con-
temporary Christian pop and Latin 
music. Contact 305-234-3536.—DEP 

ON STAGE 
RIOROUGHLY MODERN ?MLLE 
Music by Jeanine Tesori 
Lyrics by Dick Scanlan 
Book by Richard Morris, Dick Scanlan 
Directed by Michael Mayer 
MarquisTheatre, NewYork 

Musical theater lovers haven't 
had much to love in 2002. Sure, 
there have been a few shows worthy 
of modest praise, from Jason Robert 
Brown's new off-Broadway produc-
tion, The Last Hoe Years, to Broad-
way's British import of the revival of 
Oklahoma! Then there's Elaine 
Stritch at Liberty, where one of the 
genre's living legends proves that 
they just don't make stars the way 
they used to—but that one-woman 
spectacle isn't exactly a musical. 
Which new Broadway tuner 

could even come close to winning 
over audiences and critics the way 
The Producers did last spring? Not 
Sweet Smell of Success, with its dis-
appointingly flat 
Marvin Hamlisch 
score. And even 
Kathleen Turner's 
name on the mar-
quee, it seems, 
can't save The 
Graduate. 
The leading 

contender arrived 
this week, wide-
eyed, peppy, and 
eager to please. 
Thoroughly Mod-
em Millie doesn't 
have the star 
power of its rivals: This is compos-
er Jeanine Tesori's first score for a 
Broadway musical and lyricist Dick 
Scanlan's first musical, period. Lead 
actress Sutton Foster has appeared 
on the Great White Way a few times, 
but she's hardly a marquee name. 
But this production proves that big 
names aren't the most important 
elements of a show. Thoroughly 
Modem Millie relies instead on solid 
storytelling and compelling songs, 
and in the end beats the competi-
tion to become this year's answer to 
The Producers. 

Based on a 1967 film, the show 
follows a naive smalltown girl who 
arrives in New York during the '20s, 
hoping to become a "modern 
woman"—which, in Millie's mind, 
means bobbing her hair, dancing at 
speakeasies, and marrying her boss. 
The hairdo and cheap gin come eas-
ily, but landing a man proves diffi-
cult for Millie, who finds herself 
attracted to the wrong man. 

Foster is a revelation in the title 
role. She evolves from youthful 
ingénue to wise adult with grace 
and credibility, gaining confidence 
even as she maintains her fragile 
innocence. She knows how to get 
laughs, as she proves in the opener 
"Not for the Life of Me," and she 
knows how to wring emotion from 
a number, as she displays when she 

Sutton Foster strikes a pose. 

brings the house down with the Act 
II gem "Gimme, Gimme." The rest 
of the cast similarly blends warmth 
with humor while belting out one 
smashing number after another. 
Particularly good are Anne L. 
Nathan as office manager Miss Flan-
nery and Sheryl Lee Ralph as 
celebrity chanteuse (and Millie's 
guardian angel) Muzzy van Hoss-
mere. 
A comic subplot about a Chinese 

prostitution ring sounds slightly 
uncomfortable for a culturally sen-
sitive 21st century audience, and 
indeed the line between portraying 
stereotypes and mocking stereo-
types gets blurry. But the Chinese 
characters are treated with dignity, 
and they get their share of good, 
clean laughs; when two recent 
immigrants burst into a verse of 
"Not for the Life of Me"—in Chi-
nese—they get a deservedly warm 
reception. 

Tesori—best known for her 1997 
off-Broadway 
show, Violet—has 
created rich, up-
beat, melody-driv-
en music. Jazzy 
rhythms and 
instrumentation 
pay homage to the 
era while still 
sounding fresh, 
especially in the 
hands of Tony-
winning orches-
trators Ralph 
Burns (Fosse) and 

Doug Besterman (The Producers). 
Scanlan's lyrics, like his book, are 
clever yet comfortable—a good 
match for Tesori. 
A handful of songs from the film 

remain (including the winning title 
number), plus a few standards from 
the '20s, but they all blend seam-
lessly with Tesori's new material— 
which is testament to the older 
numbers' enduring quality and to 
Tesori's ear. The cast album was 
recorded April 22; Jay David Saks 
will produce the set, due June 11 
from RCA Victor. 
The production is held together 

by the tightly paced direction of 
Tony Award-winner Michael Mayer, 
whose crystal-clear vision never 
loses focus here. Rob Ashford's cho-
reography gives us several memo-
rable production numbers—the 
tap-dancing steno pool is particu-
larly delightful—without feeling the 
need to go over the top in every 
scene. And David Gallo's scenic 
design and Martin Paldedinaz's cos-
tumes evoke the roaring '20s in sim-
ple yet elegant fashion. 

Millie is everything a musical 
comedy should be, charming and 
crowd-pleasing right down its happy 
ending. And as the audience walks 
out singing, they know it's just a 
matter of time before Millie meets 
her ultimate mate: Tony. 

WAYNE HOFFMAN 
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SINGLES 
Edited by Chuck Taylor 

POP 
I> JENNIFER LOPEZ FEATUR NG NAS 
I'm Gonna Be Alright (2:53) 
PRODUCERS: Cory Rooney,Troy Oliver 
WRITERS: J. Lopez, C. Rooney,I. Oliver, 
L. Cook, R. LaPread, J. Oliver, S. Barnes, 
A. Hill, M.Thompson, M. Marshall 
PUBLISHERS: Nuyorican/SonylATV 
Songs/Cory Tiffani/EKOP/Danica, BMI; 
Sony/ATV Tunes/Milk Chocolate 
Factory/Jobete/Commodores/ENOT/ 
LehsemSongs/EMI April, ASCAP 
REMIXERS: Poke and Tone, Corr Rooney 
Epic Records (CD promo) 
J-Lo reaches a new creative low with "I'm 
Gonna Be Alright," her latest collabora-
tive effort, this time with rapper Nas. The 
actress is merely an accessory to the 
heart of the song, which heavily samples 
Club Nouveau's "Why You lieat Me So 
Bad" for the hook—in fact, replaying the 
entire chorus as Lopez merely coos in the 
background. Likewise, with Nas taking 
on the meaty rap, the singer is needed 
only to chirp her way through a couple of 
pesky verses between those of her two 
guests. While "Alright" is listed on her J 
to Tha L-0! The Remixes—the album 
Epic released so that fans could get their 
hands on the dramatically altered radio 
versions of her album tracks—this song 
is a remix of the version that appears on 
the remix album, replacing rapper 50 
Cent with Nas. That hardly seems fair to 
unsuspecting consumers. In any case, 
this song follows the artist's habit of rely-
ing on rappers. remixers, and samples to 
fuel her hits, and "I'm Gonna Be Alright" 
is so loaded down with gimmicks that it 
seems it's trying too hard to push all the 
buttons at mainstream, rhythmic, and 
crossover top 40. The resulting aural 
conundrum is certainly destined to be a 
hit, but at what ultimate cost to J-Lo's 
reputation as a singer?—CT 

II> THE CALLING Adrienne (3:59) 
PRODUCER: MarkTanner 
WRITERS: A. Kamin, A. Band 
PRODUCERS: Amedeo Music/Alex Band 
Music/Careers-BMG, BMI 
RCA 60523/60528 (CD promo) 
RCA is going for platinum will the new 
single from gold act the Calling, by 
releasing both a rock-radio mix and an 
"adult" version. The result punches the 
right buttons for mainstream ab-
sorption, capitalizing on the taux-edgy 
sound that programmers are devouring 
of late. Previous single "Wherever You 
Will Go" garnered massive success at 
adult top 40 radio, top 40, even AC, and 
this one holds onto the same guitar-
waving singalong fare that one might 
expect from Puddle of Mudd, Nickelback, 
or any of the many breaking rock bands 
making 2002 their year. This is the Call-
ing's moment, and "Adrienne" checks off 
the elements needed to keep these guys 
standing in the spotlight.—CT 

THE CORRS FEATURING BONO 
When the Stars Go Blue (4:20) 
PRODUCER: Mitchell From 
WRITER: R. Adams 
PUBLISHER: Barland Music, BMI 
Atlantic 300824 (CD promo) 
Atlantic's first release from the Corrs' 
Live in Dublin disc was the peppy pop 
anthem "Would You Be Happier?"—is-

SPOTLIGH 

aught in the mddle 

?Rol 
Al Caught in the Middle (3:25) 
PRODUCER: Mike Hedges 
WRITERS: B. Adams, P Marazzi, 
C. Porter, R. Slick 
PUBLISHERS: Sony/ATV/Copyright 
Control/Universal Music Ltd. 
Columbia 56862 (CD promo) 
European pop fans are intimately 
familiar with the charms of Al, one 
of the more successful boy bands of 
the past decade. The folks at Colum-
bia have their timing down to a tee by 
bringing the quartet to the pop-
starved U.S. now with one of its 
biggest hits ever—one that moves the 
group toward a slightly edgier sound 
and adds just the appropriate guitar-
framed backdrop necessary to get 
stateside programmers today to cock 
a brow. With 'N Sync way out in left 
field courting R&B, there's really no 
one else on the pop male ensemble 
side who's serving up real-life 
songs—comprising indelible 
melodies, great singing, and a mes-
sage that doesn't put somebody 
down. Remember those? Lord have 
mercy, top 40 radio is in need of a 
song like this to balance the playlist. 
"Caught in the Middle" has given Al 
a new level of credibility at home. 
Now let's see if top 40 radio here is 
able to take the hint, or whether it 
continues the frustrating trend of 
embracing gimmicks over melody on 
the pop airwaves. Thank God for the 
newfound exposure of satellite (and 
cable) radio. Look for the group's 
full-length debut in June.—CT 

KID ROCK You Never Met a Mother-
fucker Quite Like Me (3:59) 
PRODUCER: Kid Rock 
WRITERS: R.J. Ritchie, A. Collins, 
R.Vanzant 
PUBLISHERS: Thirty Two Mile Music/ 
Warner-Tamerlane, BMI; Universal 
Duchess Music Corp. 
Atlantic 300836 (CD promo) 
Can't you just hear kids all over play-
grounds this summer singing along to 
Kid Rock's "You Never Met a Mother-
fucker Quite Like Me?" OK, perhaps 
not, but the radio edit that masks that 
word as "mothermother" (it's bleeped 
in a second radio version) sounds des-

tined to blanket the airwaves with its 
autobiographical story of Kid's journey 
from Detroit past the hard knocks and 
then sky-high up the rock ladder, in-
cluding an homage to a number of his 
influences (best line: "educated on jazz 
by my man Ahmet Ertegun," founder 
of Atlantic). The song flips back and 
forth from laid-back narrative to the 
enthusiastic chorus and a couple of 
well-placed harmonica and guitar 
solos. This is a personal outing that 
doesn't follow traditional songwriting 
missives, and it certainly draws the lis-
tener to the words. Unfortunately, the 
coolest moment comes within the 
explicit album version, where Kid 
Rock jams a capella style until some-
one literally tells him to shut up. 
That's not likely as long as he keeps 
pumping out tracks like this.—CT 

JULIA FORDHANI Concrete Love (3:35) 
PRODUCER: Larry Klein 
WRITERS: J. Fordham 
PUBLISHER: Blue Mountain, PRS; Ryko-
music, ASCAP 
Vanguard Records (CD promo) 
Julia Fordham's voice is like a recom-
mendation for a fine red wine: It is 
robust, to be savored in a tranquil set-
ting, and ever tasteful. It's been years 
since the gifted British singer/song-
writer has served up something new 
for her dedicated legions, and her 
upcoming Concrete Love is a collec-
tion assembled with such genuine care 
and craft that it might already be con-
sidered vintage. The title track and 
first single pairs the chanteuse with 
the wonderfully spirited India.Arie in a 
hip outing that folds Fordham's grace-
ful Park Avenue lounge swagger into 
India.Arie's shoulder-swaying stylistic 
stamp, resulting in a soulful, sensual 
track that hits like cool mist on a hot, 
sweaty day. The two harmonize with 
casual ease about a love affair that may 
lack the immediacy of romantic sparks 
and flaming passion, though it main-
tains the comfort of a steady burning 
ember, a "good ole, plain ole concrete 
love." Talk of placing this track com-
mercially seems almost superfluous; 
hopefully, Vanguard will give the proj-
ect the prominence it deserves, with or 
without the presence of radio. This is 
simply divine, wrapped in mink, and 
cooing for attention like a siren. And 
it's just one glistening moment from 
the full-length project. Bravo.—CT 

sued just a month ago. But there's no 
denying the star power of fellow Irish-
man Bono, so the label decided to work 
a second single to adult top 40 outlets, 
the radiant "When the Stars Go Blue," 

written by the acclaimed Ryan Adams 
(and found on his Gold). The combina-
tion of the Corrs' light pop harmonics 
may seem a curious match with Bono's 
more melodramatic rock style, but both 

sides make adjustments and meet in the 
middle for this utterly compelling duet. 
The live song is sweeping and subtle, 
with the Corrs mastering the harmonies 
and Bono supplying gentle but persua-

NEW it NOTEWORTHY 
SHEILA NICHOLLS Faith (3:42) 
PRODUCER: Glen Ballard 
WRITERS: S. Nicholls, G. Ballard 
PUBLISHER: Essex Girl Music/Universal-
MCA, ASCAP 
Hollywood Records 11467 (CD promo) 
Michelle Branch and Vanessa Carlton 
are making the world an easier place 
for budding female singer/songwrit-
ers. The newest chick to break out to 
the masses is British-born Sheila 
Nicholls, whose debut single "Faith" 
is a swirling combination of plinky 
mandolin, electric guitar, and the 
singer/songwriter's lilting, tantalizing 
brogue. The lyric is uplifting and 
reassuring at a time when audiences 

are looking for more than just chirpy 
pop, and the bridge reinforces the 
missive of the song: "I surrender to 

this storm /I'm tasting raindrops 
sweet and wet and warm/May I never 
lose this faith I've found/It keeps me 
anchored onto solid ground." Main-
stay Glen Ballard does a fine job with 
the production wand, and now that 
such artists as Sheryl Crow and Alanis 
Morissette have returned to glory on 
the charts, it appears that top 40 radio 
is again open to welcoming women to 
the playlist club. A song like "Faith" 
could also make a nice niche for itself 
on adult contemporary and even con-
temporary Christian stations. No mat-
ter what the frequency, radio will 
have no regrets in offering Nicholls a 
spin. From the upcoming Wake.—KS 

sive passion about an aching, ethereal 
loneliness. This song grows more power-
ful with successive spins; it's so simple 
and oh so beautiful. Man oh man, what a 
magical musical moment. Programmers 
who don't take note of this one must be 
banished to the frozen tundra.—CT 

COUNTRY 
* TONY STAMPLEY Waste of Good 
Whiskey (2:53) 
PRODUCER: James Stroud 
WRITERS: T. Stampley, B. Moore, H. McNally 
PUBLISHERS: Tony Stampley Music/Songs 
of Nashville/DreamWorks/Princetta Kaye 
Music/It's Our Turn Publishing, BMI 
DreamWorks 13898 (CD promo) 
For those weary of watered-down, politi-
cally correct, pop-flavored country 
music, here's your payoff. Tony Stamp-
ley—whose DreamWorks debut, Rebelu-
lion, was released last month—is a no-
holds-barred honky-tonker unafraid to 
sink his considerable chops into a lyric 
and give listeners a performance to 
remember. The son of country legend 
Joe Stampley, he's already established as 
a songwriter, with cuts by George Jones, 
Randy '11-avis, John Anderson, and Hank 
Williams Jr. This single combines 
honky-tonk fiddle and steel guitar with 
rowdy Southern rock energy. Penned by 
Stampley, Harvey McNally, and Buck 
Moore, the clever lyric offers a spurned 
lover's revelation that "drinkin' to get 
over you is just a waste of good 
whiskey." It's a good-time ode to surviv-
ing a broken heart that will have listen-
ers tapping their toes and singing along. 
Country programmers looking to add a 
little good-hearted grit to their menu 
would do well to check this out.—DEP 

AC 
* TONY DANZA The House I 
Live In (4:04) 
PRODUCER: John Madara 
WRITERS: L. Allen, E. Robinson 
PUBLISHER: Chappell Music 
Keep Punchin' Music 0001 (CD promo) 
Tony Danza?! But, wait, wipe that smirk 
off your face. Who in the world knew that 
an actor best known for his roles as an 
Italian stallion on Taxi, Whos' the Boss, 
and Family Law possessed such a rich, 
regal voice? In 1995, Danza acted on a 
longtime dream and stepped out with a 
cabaret act that has earned him appear-
ances on PBS and sold-out audiences at 
New York's Carnegie Hall and Rainbows 
and Stars and in Atlantic City, NJ., and 
Las Vegas. "The House I Live In" was 
originally sung by Frank Sinatra for a 
1945 Academy Award-winning short film 
of the same name. Danza recorded the 
patriotic, why-we-love-America song 
with a 38-piece orchestra and produced 
it with John Madara, who has worked on 
some 45 chart hits and almost 100 TV 
shows and feature films since 1957. But 
the focus here lands squarely on Danza's 
performance, which is truly a gift, more 
than competent, and so very easy on the 
ears—nice to know he's got a full-length 
project in the works. No doubt, there's 
also a camp factor here, begging for 
some sort of high-energy remix for the 
club crowd. It just might click. In any 
case, congratulations, Mr. Danza. This is 
utterly, surprisingly dazzling. For infor-
mation, contact Don Graham at 323-
969-8422, check out tonydanza.com, and 
see the popular entertainer perform June 
10 on Rosie O'Donnell.—CT 

CONTRIBUTORS: Deborah Evans Price, Kim Small, Chuck Taylor. SPOTLIGFIT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. NEW & NOTEWORTHY: Exceptional releases by new or upcoming artists. 
pos (I›): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS' CHOICES (*): New releases, regardless of chart potential, highly recommended because of their musical merit. Send review copies to Chuck Taylor (Billboard, 770 
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R&D/HIP-HOP 

Downing's Own Blend Of R&B 
Artist Takes Listeners On A 'Sensual Journey' With His GRP Debut 

BY DAVID NATHAN 
LOS ANGELES—He rightfully con-
siders himself a flag-bearer for the 
jazz-tinged adult R&B that enjoyed 
considerable popularity from the mid-
'70s through the late '80s via such 
artists as Al Jarreau, George Benson, 
Phyllis Hyman, and, later, Anita Baker, 
Brenda Russell, and Carl Anderson. 

Sensual Journey, Will Downing's 
ninth album and first for GRP Records, 
validates the Brooklyn, N.Y.-born 
singer's assertion. "I feel like I was one 
of the people from my generation who 
was handed the baton for this kind of 
music," he explains. "It's a very strange 
place to be, because I'm not 'old school.' 
I'm just trying to pick up the ball and 
make this music contemporary." 

Downing's approach is what GRP 
hopes will not only satisfy the loyal 
base he's developed during the past 14 
years but expand the audience he fos-
tered with Pleasures of the Night. That 
acclaimed 1998 Verve collaboration 
with saxophonist Gerald Albright spent 
several weeks atop the Billboard Top 
Contemporary Jazz Albums chart. 

"The process that began with Will's 
album with Gerald gives us something 
to build on," says Nate Herr, Verve Music 
Group (VMG) senior VP of marketing 
and production. "He's an adult artist, 

we're an adult label, and we're ready to 
expand Will's record-buyingaudience." 

Due May 7 and featuring production 
by Downing, longtime musical associ-
ates Ronnie Foster and Rex Rideout, 
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Compiled by SoundScan from a national subset panel of core 11813/Hip-Hop stores. woo om 

TITLE IMPRINT & NUM BER/DISTRIBUTING LABEL Artist 

NUMBER 1 : 2 Reeks At Number I 

FEELS GOOD (DON'T WORRY BOUT A THING) Naughty By Nature Featuring 3LW .2 
TVT 7344 0 0 

2 LIGHTS, CAMERA, ACTION! Mr. Cheeks .2 
UNIVERSAL 156257/UMRG 000 

() 3 BALLIN' BOY Mo Coed ..2 
A RT ISTDIRECT 01022 o o 

4 5 MAMA'S BABY, POPPA'S MAYBE Green Eyez 
BIBS MONY 2033 0 0 

O 20 DANSIN WIT WOLVEZ Strik 9ine 9 
FADE 34239./ECMD 000 

0 7 DO YA THANG GIRL Beelow 
BALLIN' 100 a 

7 6 OH BOY/THE ROC (JUST FIRE) Cam'ron Featuring Juelz Santana 9 
ROC-A.FELLAMEF JAM 582864'/IDJMG O 

0 lo HYDE HA Big Logic 
GOODINVISION 9040WORPHEUS 0 

0 BANG MY HIT Rozelly Presents Da Fam Featuring Skubie Iba Ciko And Unique 
BRAINSTORM 20020 at 

0:3 23 ONE MIC Nas .9 
ILL WILIJCOLUMBIA 797W/CRG 0 

11 4 WILL DESTROY Lii Ru 9 
HOW YOU LOVE THAT 10121 0 

(E, 18 I NEED A GIRL (PART ONE) P. Diddy Featuring Usher & Loon 9 

BAD BOY 79436e/ARISTA 0 

IliE) 12 SHAWTY P-Lo Featuring Lil Ru & T. Supreme 
HOW YOU LOVE THAT 10113 0 

14 8 PASS THE COURVOISIER PART II Buste Rhymes Featuring P. Biddy & Pharrell .2 
.7 21154 0 

15 11 DEAR GOD Willie D 
RELENTLESS 0002 o 

16 16 BUSTER Dennis Da Menace 

1ST AVENUE 0001 0 

1j 

1 

9 STOP PLAYIN ' Levert Agee Featuring Mr. Low Down & Evol 
KNIGHTSTAR 1237 0 

 14 WHAT'S LUV? Fat Joe Featuring Ashanti 9 

TERROR SQUAD/ATLANTIC 115233'/AG 0 

19 15 CAN I GET THAT?!!? Bear Witnez! 

EARGASM 3511 0 o 0 
21 13 PUT YO SETS UP Redd Eyen Featuring Juvenile & Slanted Eyezz .2 

ZDO 25030 

2 19 THINK BIG Crimewave .2 

CRIMEWAVE 72002 0 co 
22 17 TAKE YOU HOME WITH ME A.K.A BODY/GET THIS MONEY R. Kelly & Jay-Z 

ROC-A-FELLA/JIVE/DEF JAM /MG 0 

ED 
DEEP SPACE 9MM El-P 9 
DEFINITIVE JIM 25.0 

24 21 SATURDAY (000H! 0000H!) Ludactis Featuring Sleepy Brown 9 
DISTURBING THA PEACE/DEF JAM SOUTH 588875' IDJMG 0 

6) 
BIG POPPA/WARNING • The Notorious B.I.G. 9 
BAD BOY 74377'/ARISTA 00 

I® Records with the g eatest sales pins this week. QVideorlip availability • Recording Industry Association of Anenca IRIAA) cerufic aeon for 
net shipment of 500,000 units (Gold I. • RIAA Certificaoon for net shipment of 1 million units (Plannuml,_ with additional million indii:abid by number fol-
lowing the symbol. e CO Single available. 0 DVD Single available. 0 CD Maxi-Single available Cassette Single availablii_ 0 Vinyl maxi-sin-
gle available 0 Vinyl singe available 0 Cassette maxi- single available Catalog number is for fe. • Indicates ® unavailable, irvitich case, cata-
log number s for 0,0,0, 0 or 0 respectively, based on availability.©2002.VNU Business Media. Inc. and SoundScan, Inc. AE rights reserved. 

VMG labelmate Lee Ritenour, Kashif, 
and others, Sensual Journey is an 11-
track set that enables the Grammy 
Award-nominated Downing to show-
case his instantly recognizable vocal 
style on diverse cuts. These include 
three tunes Downing co-penned and 
four carefully selected remakes, such 
as a superb revamp of the Stevie Won-
der-and Susaye Greene-penned "I 
Can't Help It." Featuring Boney James, 
it went to new-age formats April 8; 
opening track "Cool Water" went to 
smooth-jazz stations March 28. 

"Will is as smooth as any male 
vocalist out there," WHUR Washing-
ton, D.C., PD David Dickerson says. 
"[However], he's a superstar who's 
always 'bubbling under.' I hope that 
with this album, more people give him 
the recognition he deserves." 

Independent retailer Dedry Jones of 
Chicago's Track One Records echoes 
Dickinson. "The remakes [which in-
clude the Main Ingredient's "Just Don't 
Want to Be Lonely"] are great, as are 
original songs like 'Almost Like Being 
in Love.' Will's last album—the 2000 
Motown release All the Man You 
Need—didn't do as well as some of his 
previous work, but I'm sure this CD 
will bring him back" 

Downing candidly admits his Mo-
town album (following stints with 
Island and Mercury) may have been "a 
mistake—not that I'm not proud of it. 
It had highlights like 'Grandma's 
Hands' and 'Only a Moment Away.' After 
the album with Gerald, we should have 
jumped on those tracks, and this new 
record would have been the logical fol-
low-up. We may have confused listen-
ers, and we paid a price for it [in sales]." 

Herr says the label is mounting an 
all-out push for Sensual Journey, 
including a promo tour, press meets, 
and local TV. 'We're also going to focus 
on Mother's Day [May 12], since Will 
has so many female fans." 

Assisting the label's promotional 
efforts, ASCAP-affiliated Downing— 
who is booked by ABC and managed by 
Bruce Garfield of Avenue Manage-
ment—is planning a summer tour with 
Albright and Patti Austin. Internation-
al touring plans are also in the works. 

For Downing—the subject of a 
Greatest Love Songs package compiled 
by New York R&B musicologist Don-
ald Cleveland and released in January 
by Universal Music Group's Hip-0 
imprint—the opportunity to tour and 
continue to make albums is not some-
thing he takes for granted. 

"Times have changed," he reflects. 
"I think of Luther Vandross as the stan-
dard-bearer for adult vocalists, and 
there aren't many of us around. Musi-
cally, I may straddle the fence between 
R&B and contemporary jazz. I'm just 
happy with what I've got as an artist 
and that I'm working with a company 
that lets me make the kind of music I 
want to make." 

and The Blues. 
SEARCHIN', SF_ARCHIN': The Rhythm & 
Blues Foundation is looking for former 
Motown artists of the '60s and '70s 
(including those on the Tamla, Gordy, 
and Soul labels) who may be in need of 
financial assistance. The search is on 
behalf of the Berty Gordy-seeded (with 
$750,000) Gwendolyn B. Gordy Fuqua 
Fund, which offers supplemental finan-
cial/medical assistance, as well as non-
medical emergency grants. This is 
entirely separate from the Motown/Uni-
versal Music Group (UMG) Fund, 
which provides grants for the health, 
welfare, and medical needs of R&B 
artists formerly affiliated with UMG or 
any of its wholly owned labels. 

Fuqua Fund chairwoman Iris Gor-
dy, the foundation's recently elected 
assistant treasurer, and fund com-
mittee member Claudette Robinson 
(formerly of the Miracles) are spear-
heading the efforts to locate any and 
all Motown soul survivors. "We want 
to do with this fund what Gwen 
[Berry's sister] did throughout her 
lifetime: help people," Iris Gordy says. 
"Our main concern right now is to 
reach the artists, writers, and musi-
cians who need our assistance. We 
know they're out there." 

"It's unfortunate," Robinson adds, 
"that many such funds weren't set 
up back then. But who knew? I 
never thought we'd get past our first 
record. Now it's important for all of 
us to help where needed." 
Thus far, fewer than 20 Motown 

alumni have taken advantage of this 
opportunity. For details about apply-
ing for fund assistance or to make a 
donation, contact Laverne Wash-
ington at 202-588-5566. 

PHILIP BAILEY'S SOUL: Turns out 
that long before Earth, Wind & 
Fire (EWF) was a gleam in anyone's 
eyes, lead vocalist Philip Bailey had 
a thing for jazz. " In elementary 
school, I used to rummage through 
my mother's friend's jazz collec-
tion," he recalls. 
That childhood treasure hunt 

helped set the stage for Bailey's Soul 
on Jazz, the follow-up to his 1998 
Heads Up International debut 
Dreams, which featured Pat Methe-
ny, Grover Washington Jr., and Kirk 
Whalum, among others. 

Bailey says the new April 23 
release, which puts a soulful spin on 
jazz classics, "was born out of dis-
cussions with producers Bob Bel-
den, Myron McKinley, and Scott 
Kinsey about favorite songs and 
artists I've been a big fan of all my 
life, including Miles Davis, Herbie 
Hancock, and Joe Zawinul. It had its 
own momentum." 

Completed during a two-week win-
dow between EWF gigs, the 11-song 
set boasts the timeless Weather Report 
tune "Indiscretions"—titled "My Indis-
cretions" here and with lyrics by Bai-
ley's son Sir—plus Hancock's "Tell Me 
a Bedtime Story," Nat "Wing" Cole's 
"Nature Boy," and a new take on the 
EWF hit "Keep Your Head to the Sky." 
It also features two original tunes by 
jazz musician DJ Smash ("Bop-Skip-
Doodle") and EWF keyboardist McKin-
ley ("Unrestrained"), with lyrics for 
both also written by Sir Bailey. 

"When you see one of your kids real-
ly has a gift," Bailey says, "you can't 
fight it, because you start to under-
stand what a blessing it's been to you." 
And what about EWF's own long-

awaited new album? "It's still not 
finished," says Bailey, who is prepar-
ing for a three-week tour of Japan. 
"But when it's finished, hopefully 
we'll have some luck with it." 

SCREEN SCENE: Music Video Distribu-
tors and Rap Entertainment.com have 
issued the first installment in a con-
tinuing DVD/VHS series, Through the 
Years of Hip-Hop Volume 1—Graffiti/ 
Classic Videos. Breaking down the four 
elements of hip-hop (which include 
MCing, DJing, and break-dancing) in 
a documentary title 7'he Architects, the 
series begins with a look at such graf-
fiti legends as Lee, Dondi, and Phase 
2. Supplementing each installment are 
videos dating from the early '80s to the 
present. Visit musicvideodistributors 
.com for more details. 

CONDOLENCES: To the family, friends, 
and associates of pianist/compos-
er/playwright Weldon Irvine, who 
died April 9 at 58 of an apparent sui-
cide in Uniondale, N.Y. Weldon, who 
penned the lyrics to "To Be Young, 
Gifted and Black," worked with a 
diverse array of artists that includes 
Nina Simone, Miles Davis, Aretha 
Franklin, Donny Hathaway, Grand-
master Flash, Gang Starr, KRS-One, 
Ice Cube, and Billy Cobham. 
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ON THE CONSCIOUST1P: Some hip-hop 
insiders and onlookers agree that rap 
is on the verge of a return to positivi-
ty and consciousness. The folks at New 
York-based Righteous Music Media, 
however, are not content to wait for 
the revolution; they want to help get 
it started. Headed by Robb Block and 
Miles Anthony, Righteous Music 
Media is a multimedia production 
company that provides consulting, 
marketing, management, and pro-
duction services with an exclusive 
emphasis on positive artists and lyrics. 

"Music Media was founded under 
the premise of changing the way we 
listen to music," Block explains. "Our 
goal is to work with artists and indie 
labels who have songs with a message 
about the world we live in: bringing 
music back to positivity, reality, and 
influencing people to do better for 
themselves and those around them." 

Artists currently signed to or affil-
iated with Righteous Media include 
singer/songwriters Frank Des-
plantes and Calasiea, Boston rapper 
Uno the Prophet, Atlanta's Original 
Black Kings, and Columbus, Ga., 
hip-hop outfit the Grease Kidz. 

Block says his company recognizes 
that its clients are not the type of 
artists currently dominating the 
charts, but he and Anthony remain 
undaunted. "Shopping artists who are 
not speaking about what everyone else 
is speaking about—the bling-bling and 
the girls—isn't an easy task. The bot-
tom line is that it is all about the bot-
tom line: money. Labels want to know 
if an artist is going to make them 
money. Can our artists make money 
talking about reality? Yes, they can." 

CAPITAL VENTURE: A new Atlanta-
based hip-hop company has received 
$11 million in first-round venture-
capital financing—reportedly the 
largest amount snagged by an Atlanta 
entertainment entity in recent years. 
The company, Kirkland Media, 

headed by native Atlantan Anthony 
"El Cheapo" Kirkland, will be a full-
service entertainment outfit, includ-
ing a record label and a film-produc-
tion company. There have also been 
rumblings that Kirkland plans to 

build a massive "entertainment cam-
pus" on the city's south side that will 
house recording studios, sound 
stages, a CD-manufacturing plant, 
and production facilities. 

Kirkland confirms the reports but 
says he cannot elaborate at this time. 
He does reveal that he pursued fund-
ing from venture-capital sources 
because he didn't want to "share 
money" with a major record label. 

"I'm cheap," he proclaims. "Why 
am I gonna give a record label half of 
my dough and it's my artists who are 
making money? Not this guy who's 
sitting up on the 15th floor of a record 
company. He doesn't know if a record 
is good. He only knows a record is 
good because I'm telling him it's 
good. He's not dictating what we put 
on the street—we're dictating what 
we put on the street. So if we're dic-
tating what we put on the street, we 
need to be controlling all the money." 

Financing for Kirkland Media was 
provided by International Develop-
ment Fund, a private venture-capital 
group based in Germany and the 
Czech Republic. 

THE 'PEN' IS MIGHTIER ... : With the 
publication of Situations, a book of 
short stories, rapper Queen Pen adds 
the word "author" to her list of 
accomplishments. The Brooklyn, 
N.Y., native, born Uynise Walters, says 
the book is about real-life situations. 

"Even though the stories are con-
sidered fiction, life inspired me to 
write," Queen Pen says. "There's so 
much that comes with life, I can't help 
but write about it." 

Queen Pen began writing at the age 
of 10 and by 14 had started rapping 
and composing rhymes. At 15, she 
gave birth to the first of her three chil-
dren. She got her big rap break when 
she was featured on BLACKstreet's hit 
"No Diggity" and later recorded her 
own solo CDs, My Melody and Con-
versations With Queen. 
A novel, tentatively titled Pilmoil, 

which Queen Pep describes as a book 
about "street life from a female's per-
spective," and another book, Love 
Yourself, That's the Key, are already 
in the works. 

UNIVERSAL BALLER: The latest athlete 
to throw his hat into the hip-hop ring 
is former NBA hoopster James "Hol-
lywood" Robinson, who has launched 
Da Dirty South Records. The Los 
Angeles-based label is overseen by 
Robinson.The label's first release, slat-
ed for this summer, will be My Life, My 
Pain by Don Dada. 

Rhonda Baraka may be reached at 
rb3506@aotcom. 
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Foolish 5 WuNNo.1 En 33 
ASHANTI (MURDER INC/DEFJAMADJMG1 

Full Moon 51 51 
BRANDY (ATLANTIC( 

Tell Me What's It Gonna Be 
BRIAN MCKNIGHT FEAT JERMA1NE DUPRI IMOTOWNI 

2 2 U Don't Have To Call 27 29 
USHER (ARISTA) 

Welcome To Atlanta ED 55 
JERMAINE DUP131 & LUDACRIS IDEE JAM SOUTH/COLUMBIAI 

Call Me 
TWEET (THE GOLD MINO/ELEKTFINEEGI 

3 . 3 VVhat's Luv? 28 19 
FAT JOE FEAT ASHANTI (TERROR SOUAD(ATLANT1C I : 

Roc The Mic 43) 53 
BEANIE SIGEL & FREEWAY (ROC A FELIAJDEFJAMADJMG1 

Feels Good (Don't Worry Bout A Thing) 
NAUGHTY BY NATURE FEAT XW (TVT) 

0  7 I Need A Girl (Part One) ED 34 
P DIDDY FEAT USHER & LOON ( BAO BOY/AR1STA) ' 

Say I Yi Yi Er) 57 
'INS YANG TWINS 1COLLIPARK/IN THE PAINT/KOCH1 

Guess Who's Back 
SCARFACE (DEF JAM SOUTHADJMG) 

Ø  5 Pass The Courvoisier Part II ' 30 26 
BASTA MITES FEAT P DIDDY & PHARRELL (JI 

Lights, Camera, Action! 55 54 
MR CHEEKS (UNIVERSAL( 

I Miss You 
DM% FEAT FAITH EVANS (RUFF RYDERS/DEFJAMADJMG) 

6 6 I Love You 31 24 
FAITH EVANS (BAD BOY/ARISTA) 

Don't You Forget It Er) 74 
GLENN LEWIS (EPIC) 

Song Cry 
JAY -Z (ROCAFELLA/DEFJAM/ICUMG) 

4 Oops (Oh My) 32 31 
TWEET (THE GOLD MIND/ELEKTRA/EEG) 

Butterflies 43) 68 
MICHAEL JACKSON (EPIC) 

Trouble 
DJ OUIK FEAT AMG IEUPONICAANEWAYIBUNGALO/UNNERSAU 

O  10 Rainy Dayz ED 40 
MARY J ELIGE FEAT JA RULE (MCA) 

Still Fly (1) 61 
13IG TIMERS (CASH MONEWUNIVERSAL) 

Give Me The Light 
SEAN PAUL (BLACK SHADOWNPI 

9 8 Anything 34 32 
JAHEIM FEAT NEXT (DIVINE MILL/WARNER BROS.) 

How Come You Don't Call Me 59 58 
ALICIA KEYS IJI 

Closet Freak 
CEE-LO (ARISTA) 

10 9 Makin' Good Love 35 27 
AVANT (MAGIC JOHNSON/MCA) 

Always On Time 60 60 
JA RULE FEAT ASHANTI (MURDER INC/DEFJAMADJMG1 

Take You Home With Me a.k.a. Body 
R KELLY & JAY-1 (ROC A FELLA/DEFJAMADJMG/JIVE) a) 11 haffcrazy C9 38 

RAUSIO (DEE SOUL/IDJMG) 
You Know That I Love You er) 62 
DONELL JONES (UNTOUCHABLES/ARISTAI 

I Told Yell 
PETEY PABLO (JIVE) 

CD 20 Addictive la 44 
TRUTH HURTS FEAT MAIM (AFTERMATHANTERSCOPE I 

I'd Rather CEll — 
LUTHER VANDROSS 1.1) 

Why Don't We Fall In Love 
AMERIE IRISE/COLUMBIA( 

EDI 17 

,Il 

Oh Boy er) 48 
CAM RON (ROC-A-FELLA/IMF JAMADJMG1 

I'm Gonna Be Alright 63 59 
E NNIFER LOPEZ FEAT NAS (EPIC( 

Be Here 
RAPHAEL SAADIO FEAT DANGELD (UNIVERSAL) 

14 12 Saturday (Oooh! O000hl) 39 35 
LUDACRIS 1DISTURBING THA PEACE/DEF JAM SOUTIVIDJMGI j 

Wish I Didn't Miss You a) 66 
ANGIE STONE ( JI 

What Makes It Good To You No Premature Lorin') 
GERALD LEVERT 1ELEKTRNEEG) (E) 18 Down A** Chick 40 37 

JA RULI FEAT MAKI BALTIMORE IMURDERINC:DEFJAIAIDJMG 
Get This Money 65 63 
R KELLY & JAY-Z (ROC-A-FELLA/DEE JANVIDJMG/JIVEI 

Ooh, Ahh 
UPC (312 ENTERTAINMENT) 

CD 22 Gots Ta Be 4311 — 
B2K (EPIC) 

Hot In Herre C;) — 
NEELY (FO REEL/UNIVERSAL) 

Happy 
ASHANTI ¡MURDER INC/DEF JAJVVIEUMGI 

17 13 More Than A Woman CD 47 
AALIYAH IBLACKGROUNOI 

Put It On Paper ea _ 
ANN NESBY FEAT AL GREEN IUNIVERSALI 

Just A Friend 2002 
MARIO (J) 

18 15 This Woman's Work 43 45 
MAXWELL (COLUMBIA) 

Girlfriend 68 67 
N SYNC FEAT NELLY (JIVE) 

Purple Stuff 
BIG MOE )WRECKSHOP/PAIORITY/CAPITOU 

19 21 One Mic 44 36 
NAS (ILL WILL/COLUMBIA) 

Any Other Night 69 65 
SHARISSA IMOTOWN) 

The Life 
STYLES P FEAT PHAROAHE MUNCH (RAWXUSRACA) 

20 16 Ain't It Funny 45 42 
JENNIFER LOPEZ FEAT JA RULE (EPIC) 

What About Us? 115, — 
BRANDY (ATLANTIC) 

2 Way 
LIL ROMEO FEAT MASTER P (NEW NO LIMIT/UNIVERSAL) 

21 14 Nothing In This World C) 52 
KEKE WYATT FEAT AVANT (MCA( 

Take A Message 71 69 
REMY SHAND IMOTOWNI 

Live The Life 
FUNOISHA (SO SO DEF/COLUMBIAI 

ED 25 Awnaw 47 46 
NAPPY ROOTS (ATLANTIC) 

Give It To Her 42) — 
TANTO METRO 8 DEVENID (2 HARD/SHOCKING AIRES/HP) 

Day + Night 
ISYSS FEAT JADAKISS (ARISTA) 

EE) 28 Someone To Love You 48 41 
RUFF ENDZ (EPIC) 

Rock The Boat ED — 
AALIYAH IBLACKGROUNDI 

Whoa Now 
8 RICH (ATLANTIC) 

24 23 
, 
Take Ya Home CD 56 
LIL BOW WOW (SOSO DEF/COLUMBIA) 

The Color Of Love 74 71 
BOYZ II MEN (ARISTA) 

Trade It All 
FABOLOUS FEAT JAGGED EDGE (DESERT STORWELIKTRAEGI 

ED 30 àà What If A Woman 50 39 
JOE (JIVE) 

U Got It Bad 75 72 
USHER ¡ ARISTA, 

You're Da Man 
NAS )ILIWIUJCOLUMBIA) 

• Records with the greatest impressions increase. Ce 2002, VNU 3...siness Media, Inc. All rights reserved. Compiled from a national sample of airpl y supplied by Broadcast Data Systems Radio Track 

service. 123 stations are electronically monitored 24 hours a day. 7 days a week. Songs ranked by gross impressions, computed by cross-referencing exact times of airplay with Arbitron listener data. This 
data is used to compile the Hot R&B/Hip-Hop Singles 8. Tracks chart. 
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Girlfriend 4 PAstelo I 
N SYNC FEAT NEU-Y (JIVE) 

26 26 Hush Lil' Lady 
COREY FEAT LIL ROMEO ( NOONTIME/NIOTOWNI 

œ 60 halfcrazy 
MUSK) ( DEF SOUVIDJMG) 

2 Feels Good (Don't Worry Bout A Thing) 
NAUGHTY BY NATURE FEAT SAW (WTI 

27 21 Can I Get That?!1? 
BEAR WITNEZ1 (EARGASM) 

Q 70 We Got The Funk 
THE BEATNUTS (LOUD) 

3 Lights, Camera, Action! 
MR CHEEKS (UNIVERSAL) 

28 19 Put Yo Sets Up 
REED EVIIZ 1Z-1301 

53 47 Beat Your Chest!! 
LIFER S (ALL OUT/STONEY BURKEI 

4 Ballin' Boy 
NO GOOD (ARTISTDIRECTI 

29 27 Think Big 
CR1MEWAVE (CRIMEWAVE) 

0  — Feel The Girl 
MS JADE (BEAT CLUBANTERSCOPE) 

6 Mama's Baby, Poppa's Maybe 
GREEN FM IBIGG MONO) 

30 23 Take You Home With Me aka. Body/Get This Monq 
R KELLY t. JAY -Z IROCA-FELLA/DEF JA4NIDJMG,JIVEI 

55 52 Special Delivery 
G DEP ( BAD BOY ARISTA) 

6 7 Still Not Over You 
EXHALE (REAL DEAUORPHEUS) 

31 29 Oops (Oh My) 
TWEET (THE GOLD MIND/ELEKTRA/EFG) 

56 41 Tell Me What's It Gonna Be 
BRIAN MCKNIGHT FEAT JERAAAINE DUPRI 1MOTOWN) 

4i, 30 Dansin Wit Wolvez 
ST13IK %NE 1FADE/ECMD) 

32 24 Foolish 
ASHANTI (MURDER INC/DEFJANVIDJMG) 

57 56 Love It 
BILAL IMOYO/INTERSCOPE) 

0 10 Do Ya Thang Girl 
BEELOW (BAILIE') 

€1) 43 Deep Space 9mm 
EL- P (DEFINITIVE JOE) 

œ 72 Fiesta 
R KELLY FEAT JAY-Z (JIVE) 

0 11 Slow Dance 
LOU MOSLEY (JENSTAII) 

34 31 Saturday (Oooh! O000h!) 
LUOACRIS (DISTURBING TUA PEACE/DEF JAM SOIITHADJIAM 

59 42 No More Drama 
MARY J BLIGE IMCAI 

10 9 Oh Boy/The Roc (Just Fire) 
CAM RON (ROC-A-FELUVDEF JAMADJMGI 

35 32 You Know That I Love You 
DONELL JONES (UNTOUCHABLES/ARISTA) 

60 40 VVhat About Us? 
BRANDY (ATLANTIC) 

ine 28 U Don't Have To Call 
USHER (ARISTA) 

€5 39 7 Days 
CRAIG DAVID IWILDSTARIATIANTIC) 

œ  75 Awnaw 
NAPPY ROOTS (ATLANTIC) 

(1) 14 Hyde Ha 
BIG LOGIC (GOODINVISION/ORPHEUSI 

ea 53 Big Poppa/Warning 
THE NOTORIOUS B I G (BAD BOY/ARISTAI 

13) 65 Separated 
AVANT ( MAGIC JOHNSON/MCA/ co _ Bang My Hit 

ROZELLY PRESENTS DA FAM (BRAINSTORM) 
38 38 Grindin' 

THE CLIPSE 1STAR TRACK/ARISTA) 
63 63 Differences 

GINUWINE (EPIC) 

CD 35 One Mic 
NAS ( ILL WILL/COLUMBIA) 

39 33 Addictive 
TRUTH HURTS FEAT ILAKIM (AFTERKLATH/INTERSCOPEI 

64 58 Young'n (Hone Back) 
FABULOUS (DESERT STORAWLEKTRAJEG, 

15 5 Will Destroy 
LIL RU ( HOW YOU LOVE THAI) 

40 48 One More Chance/Stay With Me 
THE NOTORIOUS Bi G (BAD BOY/ARISTA) 

65 66 Peaches & Cream/Dance With Me 
112 (BAD BOY/ARISTA) 

16 8 Uh Huh 
82K ( EPIC) 

al _ That Was Then 
ROY JONES. JR (BODY HEAD) 

CIP3 — The Lyricist 
J-LIVE WITH DJ GO (SEWN HEADS/FAT BEAM ID 25 I Need A Girl (Part One) 

P DIDDY FEAT USHER & LOON (BAD BOY/ARISTA) 
42 45 You Gets No Love 

FAITH EVANS (BAD BOY/ARISTA) 
ea _ Tarantula 

MYSTIKAL FEAT BUTCH CASSIDY (JIVE) 

0  17 Shawty 
P-LO FEAT UL RU d T SUPREME (HOW YOU LOVE THA7) 

CD 51 Fame 
AZ//GENIUS )MCA( 

C3 — Satisfied? 
J LIVE (COUP El ETAT) 

19 12 Pass The Courvoisier Part II 
BOSTA RHYMES FEAT P DIDDY & PHARRELL (J) 

44 46 Still Fly 
BIG TIMERS (CASH MONEWUNNERSAL) 

CD — Where The Party At 
JAGGED EDGE WITH NELLY ISO SO DEF/COLUMBIA) 

20 15 Dear God 
WILLIE D (RELENTLESS) 

45 37 Round And Round 
JONELL & METHOD MAN (DEF SOUUDEF JAMACUMG2 

70 54 Closet Freak 
CEE LO (ARISTA) 

21 18 It's The Weekend 
LIL J IHOLLYWOODI 

46 50 Roll Wit Me 
PRETTY WIWE 102/REPUBLIC/UNNERSALI 

Q  — Get With Me 
3R0 STOREE FEAT JOE BUDDER IEDMONDS/DEF SOUL/IDJMGI 

22 16 Calling My Name 
HEN (MUSIC MIND/ORPHEUS) 

a) 57 Knoc 
KNOC-TURN AL (LA CONFIDENT1AVELEKTRA/EEG) 

Q— I Got It 2 
JAGGED EDGE FEAT NAS (SO SO DEF/COLUMBIA) 

ED 22 Buster 
DENNIS DA MENACE (IST AVENUE) 

48 36 Down A'' Chick 
JA RULE FEAT DM BALTIMORE 'MURDER INC/DEFJAMADJMG1 

73 62 Jigga 
JAY-Z 010C-A-FEU_AIDEFJAM/IDJM61 

24 13 Stop Playin' 
LEVERT ASEE IKNIGHTSTARI 

C) — Be Here 
RAPHAEL SAME) FEAT D ANGELO ( UNIVERSAL) 

74 69 Hit Em Up Style (Oops!) 
BUJ CANTRELL (REDZONE/ARISTAI 

25 20 What's Luv? 
FAT JOE FEAT ASHANTI ( TERROR SQUAD/ATLANTIC) 

50 49 What Would You Do? 
NINE20 (MCA/ 

75 44 I Love You 
FAITH EVANS (BAD BOY ARISTA) 

In Records we the greatest sales gain, 4• 2002, VNU Business Media, Inc. and SoundScan, Inc. All rights reserved. Compiled by SoundScan from a nat onal subset panel of core R&B/Hip-Hop stores. 
This data Is used to compile the Hot HUB/Hip-Hop Singles & Tracks chart. 
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Billboard HOT R&B/Hip-Hop 

TITLE Artist 

PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 

L., 

Z w ul 

2 * J 
..E g e..,...  •.) 

ii S: 3 

SINGLES & TRACKS .. 

TITLE Artist 

PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 

Z 

0  2 
< trb 

t! 2 

0 

< 

vi 
m e 
rm 

1 

ilt.,1 NUMBER 1 6 Weeks At Number 1 

FOOLISH 0 Ashanti .9 
. GOTTI ADOUGLAS.1 LORENZO.M DEBARGE,EJORDANI 0 MURDER INC. DEF JAM 5889E16./10JMG 

49 44 44 ROCK THE BOAT Aaliyah 9 
It STEWART.E.SEATS IBGARRETT,R.STEWART.E.SEAT&STATIC) 0 BIACKGROUND ALBUM CUT 

2 

1 50 43 42 U GOT IT BAD 0 Usher 9 
J.DUPAI,B.M.COX Ill RAYMONDADUPRI.B.M.COO: 0 ARISTA 1503T 

1 

2 U DON'T HAVE TO CALL Usher 9 
THE NEPTUNESIPW1WAMS1 0 ARISTA 15060* 

2 0  59 — THE COLOR OF LOVE Boyz II Men 
BABYFACE I BABYFACE) ARISTA ALBUM CUT 

51 

3 WHAT'S LUV? 0 Fat Joe Featuring Ashanti 9 
TGOTTIAPARKER LICARTAGENALLORENZOAATKINSAPARKER,C.R100 0 TERROR SQUAD 85233/ATLANTIC 

3 52 50 56 GIVE IT TO HERO Tanta Metro & Devonte 
J HARDING IJ HARDING» WOLFE,W PASSLEYI 002 HARD/SHOCKING VIBES (094•A/P 

50 

8 I NEED A GIRL (PART ONE) * P. Diddy Featuring Usher & Loon *2 
S COMBS,M.VVINANS,THE HITMEN IS.COMBS.J.KNIGHT,M.JONES,EMATLOCK,C.HAWKINSB.LESTERA THOMAS) 0 BAD BOY 79436./ARISTA 

4 0  58 63 CALL ME Tweet 
TIMBALAND IC KEYS» ELLIOTT) THE GOLD MIND/ELB(TRA ALBUM CUT/EEG 

53 

6 PASS THE COURVOISIER PART II 0  Buste Rhymes Featuring P. Diddy & Pharrell 9 
THE NEPTUNES (T.SMITHAWIWAMS.C.HUGO) 0 J 21154* 

5 0  57 60 BALLIN' BOY 0 No Good 9 
T GALVIN.NO GOOD ID.HILLT.LATIMER,T.GALVI N • II 0 ARTISTDIRECT 01022 

54 

5 I LOVE YOU 0 Faith Evans 9 
BUCKWILD.S.COMBS,M.WINANSIF.EVANSABEST.M.JAMISONALOPEZ.B.SPRINGSTEENTHAYES) 0 BAD BOY 79425e/ARISTA 

2 0  60 72 GUESS WHO'S BACK Scarface Featuring Jay-Z & Beanie Sigel 
K WEST IBJORDAN,KWEST.S.CARTER.D GRANT/SI SUTTONB SUTTON,T DE PIERRO I DEE JAM SOUTH ALBUM CUT/IDJING 

55 

4 OOPS (OH MY) 0 Tweet 9 
TIMBALAND IC.KEYS.T MOSLEY) 0 THE GOLD MIND/ELEKTRA13721Yr/EEG 

1 56 56 65 CLOSET FREAK 0 Cee-Lo .9 
1 CALLAWAY ITCALLAWAY) 0 ARISTA 1509T 

56 

10 11 RAINY DAYZ Mary J. Blige Featuring Ja Rule .9 
I GOTT' WATKINS,' LORENZO) MCA ALBUM CUT 

8 57 54 49 TAKE YOU HOME WITH ME A.K.A. BODY 0 B. Kelly & Jay-Z 
POKE & TONE,R.KELLY IRKELLY.S.CARTEFLS.J.BARNES,J.C.OLIVIER) 0 ROC-A-FELLA/DEF JAM 568931r/I0JMGOVE 

41 

7 ANYTHING Jaheim Featuring Next 9 
KAYGEE,F.MOORE IK GISTE MOORE.RL) DIVINE MILL ALBUM CUT/WARNER BROS. 

6 58 55 57 I MISS YOU 0 DMX Featuring Faith Evans 9 
KIDS KOLDIE.SIMMONS,B COLLINS) 0 RUFF RYDERS/DEF JAM 58/3674*/1DJMG 

37 

; 10 9 12 MAKIN' GOOD LOVE Avant 9 
S HUFF IS.HUFF,MAVANT) MAGIC JOHNSON ALBUM CUT/MCA 

9 0  77 — SONG CRY Jay-Z 9 
JUSTBIAZE IS CARIERA SMITHS) GIBBS.R.JOHIZONI ROCA-FELLA/DEF JAM ALBUM CUT/IDJMG 

59 

11 18 HALFCRAZY 0 Musiq 9 
TBARIAS,C.HAGGINS (MUSIC SOULCHILDC HAGGINS,I BARIAS,F LAI) OSER SOUL 56398T/10JMG 

11 CD 71 — TROUBLE DJ (luik Featuring AMG 9 
DJ 01.11K IDJ OUIKAMG I EUPONICBANEWAY/BUNGALO PROMO SINGLEAINIVERSAL 

60 

0  20 29 

GREATEST GAINER / AIRPLAY e4Cd 
ADDICTIVE 0 Truth Hurts Featuring Hakim 9 
DJ GUIK IS GARRETT,W.GRIFFIN.D.BLAKE1 0 AFTERMATH 49771(r/INTERSCOPE 

61 61 64 BE HERE 0 Raphael Saadiq Featuring D'Angele 9 
R SAADIOAAKE & THE PHATMAN IR.SAADIC.G STANDRICISE,B.OZUNAMAIICHERI 0 UNIVERSAL 0157(ar 

61 

12 62 62 92 GIVE ME THE LIGHT 0 Sean Paul 
TROYTON,DADDY REDS IS HENRIOUES.T.RAMI) 00 BLACK SHADOW GALTNP 

62 

0  14 23 OH BOY 0 Cam'ron Featuring Juelz Santana '9 
JUSTBLAZE (C.GILESASMITHS.LJAMES,N WHITFIELDI 0 HOC AFELLNDEF JAM 58.2864./10J MG 

13 063 78 I TOLD VALLO Petey Pablo 
TIMBALAND I M BARRETT III,T.MOSLEY) JIVE 40006' 

63 

14 12 10 SATURDAY (000H! 0000HI) 0 Ludacris Featuring Sleepy Brown 9 
ORGANIZED NOISE IC.BRIDGES.R.WADE,R.MURRAYB BROWN) 0 DISTURBING THA PEACE/DE F JAM SOUTH 589875*/IDJMG 

10 WHY DON'T WE FALL IN LOVE Arnerie 
R HARRISON (R.HARRISON) RISE ALBUM CUT/COLUMBIA 

64 

0  19 30 DOWN A ** CHICK 0 Ja Rule Featuring Charli "Chuck" Baltimore '9 
1 GOTTI IJATKINS,S.AURELIUS.1 LORENZ0.1 LANE) 0 MURDER INCEDEF JAM 589941 ./IDJAM 

15 65 65 76 00H, AHH 3pc. 
M.JEFFERSONISLJONES.MJEFFEFISON,M.WALKER. 312 ENTERTAINMENT ALBUM CUT 

65 

0  24 25 GOTS TA BE B2K 9 
THE UNDERDOGS IR MASON JR D THOMASMISCHKES RUSSELL) 0 EPIC ALBUM CUT 

16 0  69 74 WHAT MAKES IT GOOD TO YOU (NO PREMATURE LOVIN') Gerald Levert 
G LEVERT,E.NICHOLAS ID LEVERT.E.T.NICHOLASI ELEKTRA ALBUM CUT/DES 

66 

17 13 9 MORE THAN A WOMAN Aaliyah 9 
TIMBALAND IT MOSLEY,S.GARRETT) 0 BLACKGROUND ALBUM CUT 

7 67 67 73 PURPLE STUFF 0 Big Moe Featuring 0-Gotti & Michael Wilson'9 
S WILLLAMSID.HAYNES,O.MONROE,SWILLMMSAJOHNSON) 0 WRECKSHOP/PRIORITY 71691r/CAPITOL 

67 

22 26 

$' GREATEST GAINER / SALES $ 
ONE MIC * Has'9 
NAS.0 THOMPSON IN JO NES.0 THOMPSON) 0 ILL WILL 7972r/COLUMBIA 

0 HAPPY Ashanti 
C SANTANALGOTTI (R.CALHOUNADOUGLASAPARKERLLORENZOI MURDER INC/DEF JAM ALBUM CUT/IDJMG 

68 

18 0 2 WAY Lil' Romeo Featuring Master P 9 
PRESIDENTIAL CAMPAIGNMASTER P 1.1.8ROWNEI GINYARD) NEW NO LIMIT ALBUM CUT/UNIVERSAL 

69 

19 15 13 LIGHTS, CAMERA, ACTION! 0 Mr. Cheeks 9 
RINK/IT KELLY,R.HARRELLL CASIO NA PORE E.F WILSON) e o o UNIVERSAL 156257 

1 0 JUST A FRIEND 2002 Mario 
W CAMPBELL (W.CAMPBELLH.UU.U.SMITH,MRAII) J ALBUM CUT 

70 

20 16 16 THIS WOMAN'S WORK Maxwell 9 
MUSZE IK.BUSHI COLUMBIA EP & ALBUM CUT 

16 71 66 — THE LIFE Styles Featuring Pharoahe Monch '9 
AYATOLLAH lEISTYLES,T.JAMERSON,LOORFIELLSALENNI RAWKUS PROMO SINGLE/MCA 

66 

26 31 AWNAW 0 Nappy Roots 9 
J CHAMBERS» CUREN HIE HUGHES,MADAMS.VDSDALEBANDIONYA.CHAMBERS) 0 ATLANTIC 85271” 

21 72 79 67 STILL NOT OVER YOU 0 Exhale 
A.HARRIS.V.DAVIS AHARRISA.SKINNER,N.BELTONIGEORGE,LWATSONI 0 REAL DEAL 90300/ORPHEUS 

67 

22 17 14 

, 

NOTHING IN THIS WORLD Keke Wyatt Featuring Avant 9 
S HUFF ISHUFF,M.AVANTI MCA ALBUM CUT 

4 œ DAY + NIGHT Isyss Featuring Jadakiss .9 
T JONES IT JONES,BAELLY) ARISTA ALBUM CUT 

73 

23 18 15 AIN'T IT FUNNY Jennifer Lopez Featuring Ja Rule 9 
7.1.GOTTI,C.ROONEY,D.SHEAULOPEZ.C.ROONEYILORENZO,LJATKINS,CAODILLAC TAH.O.HARVEYAR .0 MACK) EPIC ALBUMS CUT 

4 74 70 71 LIVE THE LIFE Fundisha 
J DUPRI IJ DUPREE JOHNSON.T.COTITIFILT K.GREGIVEI SO SO SET ALBUM CUT/COLUMBIA 

70 

24 21 21 TAKE YA HOME Lil Bow Wow 9 
THE NEPTUNESA.DUPRI (ADUPRIP.WILLIAMS.C.141160) SO SO DEF ALBUM CUT/COLUMBIA 

21 75 73 89 MAMA'S BABY, POPPA'S MAYBE 0 Green Eyez 
E SMITH IE SMITH,R.GIBSON,S.JORDAN,P.PETERSCN) GOBIOS MONO 2003 

73 

0  29 33 SOMEONE TO LOVE YOU Ruff Endz 9 
C ROONEY,TOLIVER IC ROONEYI EPIC ALBUM CUT 

25 76 76 — YOU'RE DA MAN Has 
THE LARGE PROFESSOR IN.JONES.P.MITCHELLI ILL WILL ALBUM CUT/COLUMBIA 

76 

0  31 34 WHAT IF A WOMAN Joe 9 
ALLSTARAOE IJ THOMMASKINNERAGORDONI JIVE ALBUM CUT 

26 77 64 69 TOLD Y'ALL Trine Featuring Rick Ross 
COOL & DRE (K TAYLOR.W ROBERTSA LYONS» VALENZANO) NEW LINE/SUP-N• SLIDE SOUNDTRACK CUT/ATLANTIC 

64 

27 27 27 GIRLFRIEND 0 'N Sync Featuring Nelly 9 
THE NEPTUNES (ITIMBERLAKE,C.HUGO,PWIWAMS) 000 JIVE 460Ir 

23 0  81 — WHOA NOW 0 B. Rich 
DUKEYMAN,M CABEN IB RICHE HALLIBARRYA DUBOIS) 0 ATLANTIC 85296. 

78 

0  36 38 FULL MOON Brandy 9 
M.CITY on.ciro ATLANTIC ALBUM CUT 

28 79 74 79 TRADE IT ALL Fabolous Featuring Jagged Edge 
DJ CLUE,DURO IB.CASEY,B.CASEYAJACKSON.E.SHAW,K.HILL) DESERT STORM/ELEKTRA ALBUM CUT/EEG 

74 

29 30 28 WELCOME TO ATLANTA Jermaine Dupri & Ludacris 9 
ADUPRIBMCOD U OUPRILUOACRIS,K PARKER) SO SO DEF/DISTURBING THA PEACEMEF JAM SOUTH ALBUMS CUT/COLUMBIA 

15 80 72 81 HEAVEN CAN WAIT Michael Jackson 
M JACKSON.T RILEYAHEARD,NSMITHIMAACKSON,TRILEYA HEARD.N.SMITH,T BEAL.E.LAUES,K BOISER) EPIC ALBUM CUT 

72 

0  35 35 SAY I YI YI Ying Yang Twins 9 
BEATIN.AIIID.ROC,KAINE) COLLIPARKAN THE PAINT ALBUM CUT/SUCH 

30 œ 83 84 TARANTULA 0 Mystikal Featuring Butch Cassidy 9 
S STORCH IM TYIIR,S.STORCHO MEANS) 0 JIVE essr 

81 

31 23 17 ROC THE MIC Beanie Sigel & Freeway 9 
JUSTBLAZE ID.GRANT,L PRIDGENASMITHI ROC-A-FELLA/DEF JAM SOUNDTRACK CUT/IDJMG 

16 0  85 86 DO YA THANG GIRL 0 Beelow 
S BEHETH IB MOOREI o BALLIN i. 82 

ED 32 32 FEELS GOOD (DON'T WORRY BOUT A THING) 0 Naughty By Nature Featuring 3LW 9 
AU.STAR ACRISS,V.BROWNA GORDON,T.BEALD.W1GGINS.R.WIGGINS.T CHRISTIAN,C.WHEELERA.CAMPBELL) 00 Tyr 2344 

32 83 78 66 I GOT IT 2 0 Jagged Edge Featuring Nas 9 
J OUPRI.B.M.COX IB.CASEY,B.CASEYA.DUPRIAM.COAD.SCANTZNJONES) 0 SO SO OFF 7973T/COLUMBIA 

34 

33 25 19 DON'T YOU FORGET IT 0 Glenn Levvis'9 
A HARRIS aLEWISA HARRIS) O EPIC 10249 

10 CD 87 94 SLOW DANCE 0 Lou Mosley 
D PAYNE,LMOSLEY (0.PAYNE,LMOSLEY) 0 JENSTAR 1363 

84 

34 34 36 HOW COME YOU DON'T CALL ME Alicia Keys 9 
A.KEYS,K.BROTHERS (PRINCE) J ALBUM CUT 

30 85 82 77 HUSH LIL' LADY 0 Corey Featuring UI' Romeo 9 
M LEE eCAMPBELLDSMALLS.P.SMITH.C.HODGES.YOK,ISHARIP.MILLEKKAREEMAI 00 NOONTIME 015474/MOTOWN 

37 

35 33 22 BUTTERFLIES Michael Jackson 
M.JACKSONAHARRIS IA.HARRIS.M AMBROSIUSI EPIC ALBUM CUT 

2 0 GRINDIN' 0 The Clipse 9 
THE NEPTUNES (G.THORNTON,T.THORNTON.P.INIWAMS,C.HUGO) O STAR TRACK 1507T/ARISTA 

86 

0  40 53 STILL FLY 0 Big Tyrners 
M.FRESHIBWILLIAMS,B.THOMASI 0 CASH MONEY 86099T/UNIVERSAL 

36 0  92 — HYDE HA 0 Big Logic 
TAKIID.PETERSONWENGUSH,K.KWASHINGTONI 0 GOODINVISION 904(6/ORPHEUS 

87 

37 37 41 WISH I DIDN'T MISS YOU 0 Angie Stone 9 
I MATIAS,A.MARTINASTONE.SWIZZ BEATS (A.MARTINIMATIAS,LHUFF,G.MCFADDENA.WHITEHEAD) 0 J 2114T 

37 88 89 90 7 DAYS 0 Craig David'9 
M HILL (C.DAVID,M.HILLD.HILL) 000 WILDSTAR trarir/ATIANTIC 

52 

0  38 45 YOU KNOW THAT I LOVE YOU 0 Donell Jones 9 
AHAWKINS,CABSOLAM.RSMITH (AHAVVKINS,CABSOLAM.R.SMITHI 0 UNTOUCHABLES 151Ir/ARISTA 38 CD BANG MY HIT 0 Rozelly Presents Da Fam Featuring Skubie Tha Ciko And Unique 

IROC IC.LUNDY,I DANIELS) 0 BRAINSTORM 20020 
89 

39 28 20 ALWAYS ON TIME 0  Ja Rule Featuring Ashanti 9 
I.GOTTI IJARLINS,S.AURELIUS.I.LORENZO) 0 MURDER INC/DEF JAM 563795./IDJMG 

1 90 68 88 WILL DESTROY 0 Lil Ru 9 
B.ROCK (LK RU) 0 HOW YOU LOVE THAT 10121 

68 

0  46 54 I'D RATHER Luther Vandross 
&CRAWFORD IS.CRAWFORDI J ALBUM CUT 

40 91 84 80 FIRST TIME IMx"2 
C STOKES,M.GORDON I PLATINUM STATUSA.JONES.M.GOROONI TUG/NEW LINE ALBUM CUT/WARNER BRUS 

69 

41 41 51 GET THIS MONEY 0 R. Kelly & Jay-Z 
R KELLY,TONE IRKELLYSMRTERI 0 ROCAFELLA/DEF JAM (B/VV TAKE YOU HOME WITH ME 1./113JMG/JIVE 

41 92 75 52 FEEL THE GIRL 0 Ms. Jade 
TIMBALAND IT MOSLEY.C.YOUNGI 0 BEAT CLUB 49768r/INTERSCOPE 

52 

0  52 68 I'M GONNA BE ALRIGHT Jennifer Lopez Featuring Nas 
C ROONEY! OUVER.POKE & TONE IJ LOPEZ,C.ROONEY.T.OLIVERLC.COOKA IAPREAM.I.0 OLIVIEFLSBARNESAHILLNI THOMPSONM MARSHALL) EPIC ALBUMS CUT 

42 0  96 91 SHAWTY 0 P-Lo Featuring Lil Ru & T. Supreme 
MARTIST THE GREAT (P-10,T.SUMEMELIL RU) 0 HOW YOU LOW THAT 10123 

91 

e HOT SHOT DEBUT eÍ 
HOT IN HERRE Holly 9 
THE NEPTUNES IC BROWN,NELLYBWILLIAMS.C.HUGOI ro- REEL ALBUM CUTFLANFRSAL 

94 86 82 CRY TOGETHER Prophet Jones 
C CHARLES,GROOVE IK.GAMBLELHUFF) MOTOWN ALBUM CUT 

54 

43 95 80 70 NEVER AGAIN Ja Rule 
I GOTTI IJATKINSBAURELIUBILORENZO) MURDER INC/DEF JAM ALBUM CUTADJMG 

70 

51 59 PUT IT ON PAPER Ann Nesby Featuring Al Green 
H MIDDLETON ANESBY,T.W.LEE,M.ORRA BRRR MIDDLETONI UNIVERSAL ALBUM CUT 

44 0  99 — BOOM, BOOM, BOOM 0 Rob Jackson Featuring Lady May 9 
MEGAHERTZ MUSIC GROUP,M.PITTS IRJACKSON,R MBINSONI ARISTA 1510EP 

96 

45 42 24 WHAT ABOUT US? 0 Brandy 9 
li JERKINS IRJERKINS,K.PRATT,LOANIELS,FAERKINSIII,N.PAYNEBRANDY) 00 ATLANTIC 115217. 

3 97 94 87 DEAR GOD 0 Willie D 
HOT TRAM Nd DENNIS,LEDWAROS) 0 RELENRESS 0002 

78 

46 39 37 ANY OTHER NIGHT 0 Sharissa 9 
THE UNIT 113.COVERTA. CANNON,DJACKSONTHE UNIT) 0 MOTOWN 01537T 

23 0  98 — BOUGHETTO 0 Ali Featuring Murphy Lee 9 
W YAGHNAM(ALIALLEE,WYAGHNAM) OHS FILET 01561r/UNIVERSAL 

97 

53 61 TAKE A MESSAGE 0 Remy Shand .9 
R SHUNS (R.SHANDI 0 MOTOWN 015625. 

47 99 90 97 TRIBUTE TO A WOMAN Ginuwine 
T OLIVERC ROONEY IE LUMPKIN,T.OLIVER) EPIC ALBUM CUT 

61 

48 48 55 TELL ME WHAT'S IT GONNA BE 0 Brian McKnight Featuring Jennaine Dupri 9 
J DUMB M.COAB.MCKNIGHT IB MCKNIGHT,B.BARNES,G WASINGTONARI 0 MOTOWN 015800. 

48 100 95 99 CALLING MY NAME 0  Reo With Christina Sanchez & Introducing Rhyme 
J WIZE (J.W POSTELLR OWENS,C MITCHELL) 0 MUSIC MIND 904(4/ORPHEUS 

95 

ellSongs with 01 great st airpl y and/or sales gainsiecorded this week Greatest Gainer/Sales and Greatest Gainer/Airplay are awarded, respectively, for the largest sales and airplay rt. %, creases on the cha ioec hp avadab ley 0 Indicates retail single available and is removed upon Recording lie IOW Ileptiff suet mks mk , ar iron 
Industry Association Of America RIAA) certif. afion. III RIM cerbfication for net shipment of 500,000 ones (Sold) • RIM certification for net shipment of I mtll,Un unrts ( Platinum), wiff1 dditional million indicated y a number fol owing the symbol OC Retail Launch Indicates first All week that retad "" 8""s" Sn STE" r"^v fin 
release contributes to song:s poi t total. Airplay-only songs are not eligible for the Hot R&B/Hip- Hop Singles & Tracks until the reach the top 75 of the HI R&B/Hip-Hop Airplay cha rl Son s are removed from the Hot R&B/Fhp-Hop Singles & Tracks and Hot R&B/Hip-Hgp Airplay c hart. simuhaneously ploykin Wambold Mat pawl el cue Rifiniq II I III 0 'I. 
they have been on the H tR&B/Hip-Hgp Singles & Trac» for more than 20 weeks and rank below 50 le CO Single available. e, DUO Single available. CD Maio-Sine available 0 Ca sene Single available. 0 Vinyl Maiu.Singl available Vinyl Single available. 0 Cassette Main-Single available Hu m. 
Catalog number is for . • Indicates o unavailable. in which case, catalog number 6 tor 0. () . O. 0 or 0 respectively, based on availabarty ©2001 NU Business Media. Inc SoundSc an. Inc. Pal rights reserved. melee' 
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ARTIST Title 

IMPRINT & NUMBER/DISTRIBUTING LABEL 
ARTIST Titl e 

IMPRINT & NUMBER/DISTRIBUTING LABEL 

1 1 1 

NUMBER 1 .;e:: 3 Weeks Al Number 1 

ASHANTI MURDER INC .BEE JAM 58683e/10,12G 112 98/18 981 Ashanti 

49 

18 40 40 SOUNDTRACK ROC-A-FELLA/DEE JAM 58867V/IDJMG 112 98/18 981 State Property 1 

56 51 MOBB DEEP • LOUD/COLUMBIA 85889'/CRG 11294 EO/18 981 Infamy 1 

2 2 2 TWEET THE GOLD MIND/ELEKTRA 62746/EEG 11298/14981 Southern Hummingbird 2 51 47 JAY-Z • ROC-A-FEUAIDEF JAM 586396./I0JMG 112.98/199e The Blueprint 1 

3 3 3 R. KELLY & JAY-Z ROC-A-FELLA/DEFJAM 59378r/J12/1DJMG112.913/19961 The Best Of Both Worlds 1 52 42 33 SOUNDTRACK IMMORTAL 12064°P/IIIGIN 118.98 COI Blade II 23 

4 4 4 AVANT MAGIC JOHNSON 112809/MCA 11298/18981 Ecstasy 2 53 47 60 MACK 10 CASH MONEY/UNIVERSAL 86096r/UMRG 11298/1821 Bang Or Ball 4 

5 5 5 LUDACRIS à' DISTURBING THA PEACE/DEF JAM SOUTH 594146./IDJMG 112.913/19 981 Word Of Mouf 1 54 49 50 MICHAEL JACKSON A l EPIC 69400. 112.98 E0/18.981 Invincible 1 

6 7 10 BRANDY • ATLANTIC 83493/A6 112.98/18.981 Full Moon 1 55 52 53 YOLANDA ADAMS ELEKTRA 62490/EEG 112 98/18.21 Believe 7 

7 6 6 NAPPY ROOTS • ATLANTIC 83524/A61798/11.981 Watermelon, Chicken & Gritz 3 56 31 36 SOUNDTRACK s LIP•N-SLIDE 39011/NEW LINE 11298/18.981 All About The Benjamins 12 

0  

0  

10 14 TING YANG TWINS COLLIPARK/IN THE PAINT 8375/KOCH 112.98/17.981 Alley: The Return Of The Ying Yang Twins 8 CI) 61 56 LUTHER VANDROSS • J 20007 11296/18981 Luther Vandross 2 

13 16 BUSTA RHYMES • J 20009'112.98/18981 Genesis 2 58 . 55 48 X-ECUTIONERS LOUD/COLUMBIA 86110./CRG 112.98 EQ/17 981 Built From Scratch 13 

10 12 12 JA RULE e MURDER INC./DEF JAM 586437.110-1MG 11298/19.981 Pain Is Love 1 59 - 54 63 POWER HOUZE POWER HOUZE 2456211798 CD)* Family BusineSS 54 

11 9 11 NAS A ILL WILL/COLUMBIA 85736./CRG 112.98 80/18.981 Stillmatic 1 60 58 61 PETEY PABLO • JIVE 41723/ZOMBA 111.98/17981 Diary Of A Sinner 1st Entry 7 

12 8 7 MARY J. BLIGE 2,2 MCA 112808. 112.98/18.981 No More Drama (2002) 3 61 53 43 COREY NOONTIME/MOTOWN 016713/UMRG 18.98/12.981 I'm Just Corey 33 

13 14 9 B2K • EPIC 85457112.98 E0/18.981 B2K 1 a 68 64 CRAIG DAVID • WILDSTAR/ATLANTIC 88081 ./AG 111.94/12981 Bom To Do It 12 

14 15 13 JAHEIM A DIVINE MILL 474521WARNER BROS. 11198/17 981 [Ghetto Love] 2 • , 71 85 JACKY JASPER NUMBER 6 6601118 98 CD) Keep My Shit Clean 60 

15 17 17 FAT JOE • TERROR SQUAD/ATLANTIC 8347r/AG 111.98/17.981 J.O.S.E.: Jealous Ones Still Envy 6 a 72 71 NELLY à" FO REEL/UNIVERSAL 157743./UMRG 112.98/18.981 Country Grammar 1 

16 11 8 GLENN LEWIS EPIC 85787'112.98 EW17.981 World Outside My Window 2 4121): Z-RO PRESIDENTIAL 2029118.98 CD1 Screwed Up Click Representa 65 

17 16 15 USHER A' ARISTA 14715. 112.96/18 961 8701 3 66 57 59 UGK JIVE 41673/ZOMBA 111.96/17.981 Dirty Money 2 

0  

# ' HOT SHOT DEBUT ..' 
MICHELLE WILLIAMS MUSIC WORLD/COLUMBIA 86432/CRG 11298 EW14981 Heart To Yours 

67 64 49 DESTINY 'S CHILD MUSIC WORLD/COLUMBIA 8231'/CRG 16 98 EC418.99) This Is The Remix 19 

18 68 65 55 DMX A RUFF RYDERS/DEF JAM 586450'/IDJMG 112.98/19.99 The Great Depression 1 

19 19 20 OL' DIRTY BASTARD D3 9991/RIVIERA 112.98/18.98) The Trials And Tribulations Of Russell Jones 6 69 59 66 DONNIE MCCLURKIN • VERITY 43150/ZOMBA III 98/17 981* Live In London And More... 22 

20 18 18 KIRK FRANKLIN • GOSPO CENTRIC 70037/ZOMBA111 98/11 981 The Rebirth Of Kirk Franklin 1 70 62 52 VARIOUS ARTISTS NEW 50 LIMIT UNI11421 181975.4192112 21899 Master P Presents: West Coast Bad Boyo Poppin' Collars 28 

0  27 24 

S' GREATEST GAINER .$, 
LIL' J HOLLYWOOD 162322 118 98 COI ,4 All About J 

113111 
21 co 

82 - VARIOUS ARTISTS FAIISAKOOIOI1398CDI Da Sak Is Fatt Volume #1 71 

69 72 SADE • EPIC 86373 112.98E0/18.981 Lovers Live 5 

22 20 21 REMY SHAND MOTOWN 014481/UMRG 118.9e co) The Way I Feel 15 73 66 - TONEX vEREIY/JIVE 43177/ZOMBA 11798 COI* 02 66 

23 21 22 SHARISSA MOTOWN 016158/UMRG 112 98/18981 No Half Steppin 7 
SOUTH KAK SOUND OF ATLANTA 0005/GRIFFIN 1172 CD) 'Til They Get Me Gone 74 

24 22 19 ANN NESBY ITS TIME CHILD 017391/UNIVERSAL 112 98/18.981 Put It On Paper 8 

4 

4 
2. 

95 82 ANDRE WARD ORPHEUS 770057911898C71 * Feelin' You 71 

25 24 29 ANGIE STONE • J 200139 112.98/18.961 Mahogany Soul 81 70 8BALL JCOR 860964/INTERSCOPE 112.98/18 981 Almost Famous 6 

0  

27 

29 32 MYSTIKAL • JIVE 41770./ZOMBA112.96/18.20 Tarantula 
87 54 T.I. GHET-O-VISION 14881/ARISTA ( 11.98/17 98) I'm Serious 27 

23 23 KEKE WYATT • MCA 112609' 112.9&18 981 Soul Sista 5 
78 - 74 68 BONEY JAMES WARNER BROS 4800411798 COI Ride 27 

28 25 25 INFAMOUS MOBB 123 9919./LANDSPEED 111 98/17 9811 Special Edition 19 
ID 83 74 FABOLOUS • DESERT STORWELEKTRA 62679./EEG 112 218 981 Ghetto Fabolous 2 

29 

11r) 

31 

26 28 MAXWELL a COLUMBIA 671313/CRG 112.98 EG/18 981 Now 1 80 78 62 THE ISLET BROTHERS FEATURING RONALD ISLET AKA MR. BIGGS • OREAMWORKS 450291/INTERSCOPE 112 aens oh Eternal 1 

32 39 KHIA FEATURING DSD tom tiowo 46(17 98 CD)* Thug Misses 30 
81 67 57 JAGGED EDGE A SO SO DEF/COLUMBIA 88505./CRG 112 98 E0/18 98) Jagged Little Thrill 2 

30 26 ALICIA KEYS à' J 20002112 98/18 981 Songs In A Minor 1 
82 84 69 SOUNDTRACK nrPHOTI/F MINOSIOU0 1872261119 E018981 Three 6 Mafia 8 Hypnotize Minds Presents: Choices - The Album 4 

32 34 30 SIR CHARLES JONES MARDI GRAS 1060 110.98/16981f Love Machine 28 83 85 78 
PO' WHITE TRASH AND THE TRAILER PARK SYMPHONY POCKET CHANGE 1003116 93 COI à Po ' Like Dis 47 

33 28 27 JENNIFER LOPEZ • EPIC 86399., 12 98 ECL18 94 J To Tha L-0! The Remixes 1 84 79 93 
ORIGINAL P VVESTBOUND 1118 Ill 98/17 981 Introducing Hyped Up Westbound Soljaz 66 

0  63 - 

PACESETTER •:' ‘..-- 
WOODY ROCK GOSPO CENTRIC 70030/ZOMBA 111.98/17 981 é Soul Music 34 

85 

o 
70 65 PRETTY WILLIE 12/REPUBLIC/UNIVERSAL 0167013/UMRG 114 98 CEO* Enter The Life Of Suella 38 

94 83 DIRTY SOUTH HARD 1 HIT 708&STREET LEVEL 117.98 C01* Everythang 's Gon ' Be Different... 51 

4:1) BRENT JONES + T.P. MOBB HOLY ROLLER 20323/EMI GOSPEL 111.98/16 se1e beautiful 35 
a) 91 90 VARIOUS ARTISTS HIDDEN BEACIrmerlaic 11798 EOM Hidden Beach Recordings Presents: Unwrapped Volt 33 

44 45 IMX TUG 390092E2 LINE 11298/17.981 I Mx 26 
88. 
esiii 

giar 

77 73 JILL SCOTT • HIDDEN BEACH 86150/EPIC 114 98/19.981 Experience: Jill Scott 826+ 7 St 

50 - . 918 SMUGGLIN 918 11098/16981i Reincarnated 37  
SKIP UTP 90100/ORPHEUS117.98 CD1 a Live From Hollygrove 38 

38 

39 

41 42 JAGUAR WRIGHT MOTIVE 112683/MCA 18.98/12.961 Denials Delusions And Decisions 16 
90 

91 

0 

93 

0 

. 76 76 ICE CUBE PRIORITY 29091./CAPITOL 112 98/18.981 Greatest Hits 11 

39 38 INDIA.ARIE • MOTOWN 013770./UMRG 112 98/18.981 Acoustic Soul 3 

2 

88 67 MASTER P NEW NO LIMIT/UNIVERSAL 860977/11MRG 112.9418 961 Game Face 12 

40 

41 

35 34 LIL BOW WOW A SO SO OEF/COLUMBIA 86130/CRG 112 98 EG/I8 961 Doggy Bag 
MR. COOP FULTON 2001 111.96/16.98) The Chosen One 92 

38 35 FAITH EVANS • BAD BoY 73041/ARISTA 112.9&18.981 Faithfully 2 

31 

89 77 JAY-Z ROC- A- FEL LA/DEF JAM 586614/M8AG 19.98/14.961 MTV Unplugged 8 

42 43 46 N *E * Ft* CT* VIRGIN 11521110 98CD) In Search Of... JIMMY SOMMERS HIGHER OCTAVE JAZZ 10317/VIRGIN 117.96 CD1 360 Urban Groove 94 

Cle 46 58 RES tact, lizoiriaseneal à How I Do 43 

2 

95 are 90 - GRAVEDIGGAZ EMPIRE MUSICWERKS 39017116. 98CD1 Nightmare In A-Minor 90 

44 36 37 AALIYAH à' BLAcKsnourgo moor 112 98/18.981 Aaliyah 
PASTOR TROY MADD SOCIETY/UNIVERSAL 014173/UMRG 112.218.981 Face Off 13 

45 

Cr) 
47 

37 44 JOE • JIVE 41788/ZOMBA 112.98/18.981 Better Days 3 
a 99 100 MUSIQ SOULCHILD • DEI SOUL 548289.VIDJMG 111.98/17.981 Aijuswanaseing (I Just Want To Sing) 4 

48 - CHOOBAKKA BIG GA013473002 116 96 COI* My Time 46  
98' 

99 • 

80 84 LIL BLACKY HIT A LICK 51279/TRIPLE X116 98 COI* Big Bailin 50 

33 31 KILLA BEEZ WU-TANG/IN THE PAINT 8362.90CH 113 98/19 981 Wu-Tang Productions Present Killa Benz -  The Sting 9 
93 94 PROJECT PAT • HYPNOTIZE MINDS/LOUD 1950/CRG 112 98 93/17 981 Mista Don't Play Everythangs Workin 2 

48 45 41 OUTKAST • ARISTA 2E093'112 9418931 Big Bol & Ore Present... OutKast 
100 75 89 WU-TANG CLANS WV-TANG/LOUD/COLUMBIA 86236./CRG 112 913E0/18 981 Iron Flag 6 
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5 ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

0 

g 

7.. e ..« 
0  = 

0 2 
- NUMBER 1 -e- n weizAt hew 

2PAC A' DEATH ROW 63008. OUCH 119 225981 All Eyez On Me 

13 13 JAY-Z A' ROC A FELLA DEE JAM 546822, 1018AG 112 98,18 981 Vol. 3... Life And limes Of S. Carter 80 

315 11 BOB MARLEY AND THE WAILERS .'' TUFF GONG/1SLAND 846210./IDJMG 112 98/18 981 Legend 288 
2 4 THE NOTORIOUS B.I.G. A' BAD BOY 73000./ARISTA 111 98/18 981 Ready To Die 342 18 

tli 

JUVENILE à' CASH MONEY/UNIVERSAL 153162/U213G 112 98/18 981 400 Degreez 174 
3 1 THE NOTORIOUS B.I.G. ...'' BAD BOY 73011 9/ARISTA 119 98/24 981 Life After Death 230 16 9 MARVIN GAYE MOTOWN 153732/UMRG 9921941 The Best Of Marvin Gaye: 20th Century Masters The Millennium Collection Volume 2 7 

0  5 MAKAVELI à' DEATH ROW 63012./140CH/12 98/17 981 The Don Killuminati: The 7 Day Theory 201 e: 25 DR. DRE A' DEATH Row 63000. Ill 98/ 1 7 98) The Chronic 273 
5 3 2PAC A ° AMARO/DEATH ROW 490301 ./INTERSCOPE 119 98/24 981 Greatest Hits 174 18 20 THE TEMPTATIONS mOTOVA 152299116 eavosii The Best Of The Temptations: 20th Century The Millennium Collection Volumel The Ws 9 

7 8 2PAC à AMARU/JIVE 416313ROMBA111 98/17 981 Me Against The World 295 19 15 NAS A' coLuktam 670156/C196110 se En/16981 It Was Written 81 
12 MR. BIGG WARLOCK 2822 110 98/16 981 Only If U Knew 5 20 21 TWISTA • CREATOR S WAY/ATLANTIC 92757./AG III 98/17981* Adrenaline Rush 110 

8 6 JAY-Z à FREEZE/ROC-A-FELLA/PRIORITY 50592.1CAPITOLLIO 98/16.981 Reasonable Doubt 228 1 19 MARY J. BLIGE A' UPTOWN 110681/MCA 16 98/11 WI What's The 411? 115 
9 8 NAS à COLUMBIA 57684./CRG 17 98 EOM 981 Illmatic 44 ,' 2 - THE JACKSON 5 mOTOWN153384UMR61698/11981 The Best 01TheJackson5:200 Century Masten The Millennium Collection • 

0  14 BONE THUGS-N-HARMONY à' RUTHLESS 6942./EPIC 110 98 E0/15 983 E. 1999 Eternal 219 ' - DMX A' RUFF RYDER&DEF JAM 558227./IDJMG 112 98/18 981 It's Dark And Hell Is Hot 179 
.11 10 AL GREEN • HI/THE RIGHT STUFF 30800/CAPITOL 110 98/17 981 Greatest Hits 373 2-i - LAURYN HILL A n RUFFHOUSE COLUMBIA 69035* CRG III 98 E0,17 981 The Miseducation Of Lauryn Hill 112 
0  16 DR. DRE 2 1 AFTERMATH 490486.,INTERSCOPE 112218981 Dr. Dre - 2001 114   - JANET JACKSON A' ASM IN TERSCOPE 12 9418 54 Design Of A Decade 1986/1996 13 

• Albums WOE the greatest sales gains this week. Catalog albums are 2-year old titles that have fallen below No. 100 on The Billboard 200 or reissues of 0 der albums. Total Chart Weeks column reflects combined weeks title has appeared on the Top R&B/Hip-Hop Albums and Top R&B/Hip-Hop Catalog Albums • Record -ng Industry 
Assn. Of America ( RIAA) certification for net shipment of 500,000 album units (Gold). A RIM ceoification for net shipment of 1 million units ( Platinuml. • RIM certification 'or net shipment of 10 million units IDiamond). Numeral following Platinum or Diamond symbol indicates albums multi-platinum level. For boxed sets, and double 
albums with a running time of 100 moules or more, the RIM multiplies shipments by the number of discs and/or tapes. RIM Latin awards O Certification for net shipment of 100,000 units (Oro). A Cerhfication of 200,000 units ( Plat nUl 2 Certificahon of 400,000 units IMulti-Platino). 'Asterisk indicates LP is •ailable. Most ape prices. 
and CD price for BMG and WEA labels, are suggested lists. Tape prices marked En, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gamer shows chars largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heat. 
seekers this week.* indicates past Heatseeker trtle. CO 2002, VNU Business Media, Inc., and SoundScan, Inc. All rights reserved. 
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DANCE/ELECTRONIC 
Catalogue Debut Lets Telepopmusik 'Breathe' 
BY MAGGIE STEIN 
NEW YORK—"In the '80s, French 
music was crap," declares Christophe 
Hetier of Telepopmusik, France's lat-
est musical export that also includes 
Fabrice Dumont and Stephen Haeri. 
"But the success of Daft Punk and Air 
proves that there are some great 
French musicians out there now." 
Telepopmusik's flavorful full-

length debut, Genetic World, arrives 
May 21 via Catalogue/Capitol. Ear-
lier this year, it streeted in the U.K. 
and the rest of Europe on, respec-
tively, Catalogue/Chrysalis and Cat-
alogue/EMI. 
Each member of Telepopmusik 

(whose music is published by BMG) 
played in different French indie rock 
bands in earlier times: Dumont with 
Autour de Lucie, Hetier with Bel Air, 
and Haeri with Planet Zen. But in 
the late-'90s—when venerable 
French dance music imprint Source 
approached the three musicians 
about creating a track for its upcom-
ing SourceLab 3 compilation—they 
eschewed their guitars for samplers 
and synthesizers and contributed 
"Sonic 75" to the two-disc set. Tele-
popmusik was born. 

LADY SINGS THE TUNES 
While samples are used exten-

sively on Genetic World, most con-
sist of the band members sampling 
their own live playing. And despite 
the album's cold and scientific title, 
the recording is warm, lush, and 
very human. It consists of dance/ 
electronic-based music not neces-
sarily primed for raging, peak-hour 
dancefloor action. 
"We made this record to be listened 

to at home, at a small party with 
turntables and a few friends, where 
it's easier to talk," fierier explains. 
A key factor in Genetic World's 

cozy sound is the inclusion of Scot-
tish vocalist Angela McCluskey, 
who also fronts her own band, Wild 
Colonials. Hetier met McCluskey 

one night in New York when their 
respective bands performed on the 
same bill. 

"She did a cover of a Billie Holi-
day song at the end of her set," Het-
ier recalls. "She sounded like a cross 
between a 12-year-old girl and 
somebody much older. I always 
remembered her voice." 

When it came time for Telepop-
musik to match a singer to its 
soundscapes, it was McCluskey who 
immediately entered Hetier's mind. 
The first collaboration between the 
trio and the chanteuse resulted in 
the unique song "Breathe," which 
plays like a modem torch song for 
today's electronic music generation. 
As the album's first single, it ships 
to college, triple-A, and specialty 
radio Monday (29). In early March, 
remixes of the track—courtesy of 
Marcus Nikolai, Scratch Massive 
Attack, and Joni Hulkkonen—were 
delivered to club and radio DJs. 

Nic Harcourt, host of nationally 
syndicated show Morning Becomes 
Eclectic, is a strong supporter of 
"Breathe." "It's one of those tracks 
that totally pops when it's on the air," 
he says. "In order for electronic music 
to continually evolve and grow, the 
use of the right voice can be really 
helpful to break songs to a more 
mainstream audience—and Angela 
McCluskey's voice is gorgeous." 

Capitol believes Genetic World has 
the potential to reach an audience far 

beyond its electronic-based core. 
According to Capitol senior director 
of marketing Tripp Dubois, "The 
beauty of the record lies in the emo-
tive vocals backed by the different 
sound landscapes. The guys really 
consider themselves sound architects 
and have melded different sounds 
into a unique album that will stand 
out in the marketplace." 

Dubois says the label will active-
ly pursue TV, film, and commercial 
licensing opportunities for various 
tracks on the album. Additionally, 
Genetic World will be sent to key 
tastemakers and lifestyle accounts, 
including hotels, restaurants, 
cafés, and boutiques. Consumer 
magazine and product promotions 
are also in the works. 

Last month, Telepopmusik per-
formed at a Giant Step-promoted 
showcase held during the Winter 
Music Conference in Miami. Most 
recently, the group toured France 
with compatriots «rinôçérôse». 
On Saturday (27), Telepopmusik is 
confirmed to play the Coachella 
Music Festival in Indio, Calif. This 
will be followed by a European 
summer tour. 

Live, Telepopmusik—which is 
managed by Chin-a Panaccione of 
Sonic Movement in New York and 
booked by Colin Lewis of the 
Agency Group in Toronto—incor-
porates drums, guitar, bass, and 
turntables into the McCluskey-
fronted presentation. 

In the end, Telepopmusik—with 
its savvy musicianship, deft use of 
technology, and McCluskey's soul-
ful stylings—has created something 
special with Genetic World. 
"Some of the songs on the album 

can help you wake up in the morn-
ing, while others can help you fall 
asleep at night," Hetier says with a 
smile in his voice. Continuing in a 
typically French fashion, he adds, 
"We also think some of the songs 
are perfect for making love to." 

• Tweet, "Oops (Oh My)" (the 
Gold Mind/Elektra single). This 
wicked tale of self-pleasure is given 
the once-over by remixer Norty 
Cotto, who has refashioned the 
R&B track into a scorching peak-
play house jam without losing the 
integrity of the track's original 
vision. This is what's called a career-
defining remix. 'Tis a real shame 
the label does not have any plans to 
make this commercially available. 
• Various artists, Produced & 

Remixed by Rui Da Silva (Kismet 
U.K. album). This sterling two-disc 
collection brings together 14 
tracks, either produced or remixed 
by Rui Da Silva, who scored a 
global hit last year with his own 
"Touch Me" (included here). High-
lights include Brothers Love 

Hot Plate 
Dubs' " 1-800 Ming," Morpheus' 
"Matrix," Kelli Ali's "Kids," and Ben 
Onono's "Badagry Beach." 
• Various artists, Soma 10 An-

thology (Soma U.K. album). To cel-
ebrate its first decade of releasing 
music, Soma founders Orde Meik-
le and Stuart McMillan (aka record-
ing duo/club promotion team 
Slam) have compiled this two-disc 
set that is a firm reminder of just 
how musically aware—and essen-
tial—the label is. Highlights in-
clude Daft Punk's "Da Funk" (the 
French duo recorded three singles 
on Soma before signing with Vir-

gin), Slam Featuring Tyrone 
"Visionary" Palmer's "Lifetimes," 
Funk D'Void's " Diabla," Scott 
Grooves Featuring Roy Ayers' 
"Expansions," and Rejuvination's 
"Requiem." Hardcore fans take 
note: The first 1,000 sets will in-
clude a bonus CD, Hidden 7)-ea-
sures, beat-mixed by Slam. 
• The Chemical Brothers, 

"Come With Us" (Astralwerks sin-
gle). Yes, Fatboy Slim offers a 
remix, but do yourself a favor and 
go directly to H Foundation's gor-
geous re-tweaking (equal parts 
tribal percussion and progressive 
beats) and the Brothers' dub, titled 
"H.I.A.," which references Larry 
Heard and Robert Owens via a 
sample from "Music Take Me Up." 

MICHAEL PAOLEM 

Box TN 
PARADISE REVISITED: Let's make 
one thing very clear from the get-
go: Grandmaster Flash is a DJ, 
not a rapper. 

"I get so annoyed when people 
refer to me as a rapper. I'm a DJ, 
plain and simple," Flash says from 
his hotel room in London. He's 
touring there in support of The Offi-
cial Adventures of Grandmaster 
Flash, which Strut Records U.K. 
issued earlier this year (the Beat 
Box Hot Plate, Billboard, Dec. 22, 
2001). But Flash does understand 
why people may be confused. 

Flash began honing his turntable 
skills in the mid-'70s, playing at 
block parties in his Bronx, N.Y., 
neighborhood. He's credited with 
such then-cutting-edge techniques 
as "cutting" (or "blending"), "back-
spinning," and "phasing." 

By the late-'70s, he was fronting 
Grandmaster Flash & the Furious 
Five, who scored numerous rap and 
electro hits, including "Freedom," 
"The Message," and "White Lines." 

"I think, because I grew out of 
this then-new movement—one 
where MCs were the 'vocalists' for 
Dis like myself who were cutting up 
beats—and then later became the 
leader of a rap group, people just 
naturally assumed I was a rapper," 
Flash explains. "But I'm a DJ, a pio-
neer of the DJ art form. I've assist-
ed many people in their careers over 
the years, and now it's time to prop-
erly display my talent, my identity." 
American fans of Flash (aka Jo-

seph Saddler) will have the oppor-
tunity to properly study—as well 
as party to—his fierce turntable 
stylings when Essential/ffrr (which 
travels through Warner Strategic 
Marketing) issues the legendary 
one's beat-mixed Essential Mix: 
Classic Edition May 7. 
The aptly titled Classic Edition 

finds Flash perfectly capturing the 
energy, flow, and vibe of New York 

dancefloors, circa the late '70s and 
early '80s, specifically at clubs like 
Danceteria, Roxy, the Funhouse, 
and the Paradise Garage. 
The set begins and ends with, 

respectively, Nu Shooz's "I Can't 
Wait" and Afrika Bambaataa & the 
Soul Sonic Force's "Planet Rock." 
Situated between these genre-shap-
ing bookends are gems like Denroy 
Morgan's "I'll Do Anything." Liquid 
Liquid's "Cavern" (which later 
formed the founcation for "White 
Lines"), Blondie's "Rapture," In-
deep's "Last Night a DJ Saved My 
Life," MFSB Featuring the Three 
Degrees' "Love Is the Message," and 
one of my all-time faves, "We Got the 
Funk" by Positive Force. 

Compiling Classic Edition proved 
to be a "painful process" for Flash, 
who was inducted into the Hip-Hop 
Hall of Fame last month in New 
York. "The musical pot is too large," 
he notes. "So, I had to break it down 
to a science. The songs I eventually 
picked are the cream of their crop. 
Groove, crowd reaction, and song 
notoriety were key elements in 
making my final tracklisting." 
On the album's street date, Flash 

will kick off the Essential Presents 
Flash Is Back tour at the Spa club 
in New York. The two-month trek 
will take in Las Vegas, Los Angeles, 
Toronto, Philadelphia, and Boston, 
among other cities. 

Flash says he can't wait to start 
touring in the U.S.; he promises DJ 
sets that mix the old with the new. 
"I'm a novice when it comes to 
house music," he admits, "but I'm 
learning. As for the older stuff, that's 
in my blood. I just hope Americans 
can still appreciate the older stuff." 
We believe they can—and will. 

ON THE HORIZON: Bedrock/Pioneer 
Records will issue the third volume of 
Bedrock's Compiled and Mired series 
June 11. The two-disc set, heimed by 
DJ Chris Fortier, is home to such pro-
gressive-leaning jams as Universal 
Agents' "Solomonic Agents," Meat 
Katie's "My Little Dancing Girl," 
Women of Color's "Elemental," and 
Coco Da Silva's "qiNight." 

CHILLED TO PERFECTION: In need of 
some post-club musical excursions? 
If so, spend some quality time with 
the following compilations: Ul-
tra.Chilled 02 (Ultra), Chillout 
2002—The Ultimate Chillout (Nett-
werk America), Café Ibiza, Vol. 2 
and Purified (Water Music), and 
Mother, Vol. 2—Music From the 
Fire (YourSmileflime 
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Club Play 
TITLE IMPRINT & NUMBER/PROMOTION LABEL Artist 

ALIVE EMERGE 300E8CENTAUR 

CAN'T STOP DANCIN' GROOVILICIOUS 268/STRICTLY RHYTHM 

1 Week At Number 1 

Kevin Aviance 

Inaya Day 

ESCAPE (REMIXES) inricriscoes MOM° Enrique Iglesias 

FLAWLESS GROOVILICIOUS 213/STRICTLY RHYTHM 

FIRE TOMMY BOY SILVER LABEL 2356/TOMMY BOY 

The Ones 

IT'S GONNA BE...(A LOVELY DAY) BEDROCK/CREDENCE 3632WNET1WERK Brancaccio & Aisher 9 

THEY-SAY VISION (DANCE REMIXES) MCA PROMO 

TO GET DOWN KINETIC 54713 Timo Maas .2 

WISH I DIDN'T MISS YOU (THE REMIXES) J 71162 Angie Stone 9 

NO MORE DRAMA (THUNDERPUSS REMIXES) MCA 155929 Mary J. Blige 9 

INSATIABLE (REMIXES) COLUMBIA 7.3708 Darren Hayes 9 

SOAK UP THE SUN (VICTOR CALDERONE & MAC QUAYLE MIXES) ABM NOMEVINTERSCOPf Sheryl Crow 

IF YOU FALL (THE M.A.S. COLLECTIVE MIXES) HARLEQUIN 1238 Ad Finem 

FOR A LIFETIME (ALEX GOLD REMIX) XTRAVAGANZA IMPORT Ascension 

SONG FOR THE LONELY WARNER BROS 42422 

JOIN ME PRISONERS OF DANCE/24/7 81301WARTEMIS 

PURPLE GOD GLASS SLIPPER 001 

Lightforce 

MOUNTAIN TOP JELLYBEAN 7042 99th Affair Featuring Latanza Waters 

VIP MIXOLOGY 000S,4 PLAY 

BE.ANGELED LOGIC 3130392812AOGIC 

GET DOWN MASSIVE FRESKANOVA 11498/MAMMOTH 

FUNNY CAR YOSHITOSHI070/DEEP DIS11 

IT'S LOVE (TRIPPIN') GROOVILICIOUS 274/STRICTLY RHYTHM 

Jam & Spoon 

Freestylers 

Andrea Brown 

MINDCIRCUS (REMIXES) NEITWERK 33155 Way Out West Featuring Tricia Lee Kelshall 

THE MORE I LOVE YOU GROOVILICIOUS 265/STRICTLY RHYTHM 

WILL I? BOBBINS 12056 

MFF Featuring Andrea Martin 

Ian Van Dahl 9 

IT'S ALRIGHT (MOTHER PRESENTS HARDER DEEPER MIX) LIMELIGHT IMPORT Shania Twain 

SLEEPING FASTER SKINT PROMO/COLUMBIA Lo Fidelity Allstars co 

POWER PICK 
UNDERNEATH YOUR CLOTHES (REMIXES) EPIC PROMO 

HEAVEN ROBBING 22051 

Shakira 

DJ Sammy & Yanou Featuring Do 

AMERICANA romenie Gerardo 

RESURRECTION Tommy BOY SILVER LABEL235arrommy Boy PPK 

OPEN ME PROPAIN 03/CUTTING 

DISTANT PLACES WEBSTER HALL NYC 00042 Marsha 

PRECIOUS HEART MOONSHINE 88483 Tall Paul 

EARTH (BEN WATT REMIX) MAVERICK PROMOMARNER BROS MeShell Ndegeocello 

FOR ALL TIME (REMIXES) DREAMWORKS PROMO Soluna 

PARTY PEOPLE (WE'RE GONNA CHANGE THE WORLD) SUNIUMSOOSIX DEGREES Hawke Featuring Sir Adamsmasher 

• HOT SHOT DEBUT e 
DAYS GO BY CREDENCE 77712/CAPITOL 

SOMETHING ROBBING 72056 

THE HEARTBREAK STAR 69 1234 

Sono 

Dirty Vegas 

Fribum & Urik 

BLAME GROOVILICIOUS VS/STRICTLY RHYTHM 

PRAYER MTA 27131A/2 Scanners 

POINT OF VIEW EPIC PROMO DB Boulevard 

WALKING ON SUNSHINE (METRO REMIX) EPIC PROMO Jennifer Lopez 

EVERYDAY 2002 (ALEX GOLD REMIX) XTRAVAGANZA IMPORT Agnelli & Nelson 

ADDICTED TO BASS GUSTO IMPORT Puretone 

THE REAL LIFE CREDENCE 33150/NETTWERK Raven Maize 

FREE TO CHANGE YOUR MIND (REMIXES) DREAMWORKS PROMO 

YOU GIVE ME SOMETHING EPIC PROMO 

Regency Buck 

Jainiroquai i•• 

I V2f0' 24 Bdiboard HOT DANCE BREAKou , 
Club Play Maxi Singles Sales 

HELLA GOOD (ROGER SANCHEZ REMIXES) 
No Doubt INTERSCOPE 

1 TAKE A MESSAGE 
Remy Shand MOTOWN 

DON'T LET ME GET ME (REMIXES) 
Pink ARISTA 

2 THE MORE I LOVE YOU 
MFF Featuring Andrea Martin GROOVILICIOUS 

COME WITH US 
The Chemical Brothers FREESTYLE DUST/ASTRALWERKS 

3 DAYS GO BY 
Dirty Vegas CREDENCE 

U DON'T HAVE TO CALL (REMIXES) 
Usher ARISTA 

4 LOST IN LOVE 
Trance All-Stars ULTRA 

ONE STEP TOO FAR 
Faithless Featuring Dido CHEEKY 

5 LIGHT A RAINBOW 
Token JIVE ELECTRO 

Breakouts: TITleS with future chart potentml, based on club play or sales reported this week. ©2002, VNU BusIness Mecha, Inc. and SoundScan, Inc All rights reserved 

1 1 

4 — 

2 2 

3 8 

5 11 

6 6 

11 5 

13 — 

14 12 

9 7 

7 4 

22 18 

10 3 

Maxi- Singles Sales, Top Electronic Albums and 
Breakouts ace compiled from a national sample 
SI retad store. mass meitimot and intecnet sales 'urger 
reports collected, compiled, and provided by 

Maxi-Singles Sales 
TITLE IMPRINT & NUMBER/DISTRIBUTING LAAFI Artist 

5 Weeks At Number 1 

SONG FOR THE LONELY WARNER BROS 42422 0 o Cher co 

U DON'T HAVE TO CALL (REMIXES) ARISTA 15125 0 Usher 

THANK YOU (DEEP DISH REMIX) ARISTA 13596 0 0 Dido co 

HEAVEN 24/7 72475/ARTEMIS 0 0 Eyra Gail 

HEAVEN ROBBING 7205/ 0 co DJ Sammy & Yanou Featuring Do 

WILL I? RUBBING 12055 0 0 Ian Van Dahl «2 

FEELS GOOD (DON'T WORRY BOUT A THING) (KELLY G. CLUB MIX) rr no o Naughty By Nature Featuring 3IW ç 

IT'S LOVE (TRIPPIN') GROOVILICIOUS 214/STRICTLY RHYTHM 00 Andrea Brown 

BY YOUR SIDE (REMIXES) EPIC 735x400 Sade .2 

YOU MAKE ME SICK (HQ2 REMIXES) LAFACE 24556/ARISTA 0 o Pink .2 

NO MORE DRAMA (THUNDERPUSS REMIXES) MCA 155929 0 MaryJ.Bligeco 

WHAT IT FEELS LIKE FOR A GIRL MAVERICK 42372/WARNER BROS 00 Madonna co 

LIFETIME (BEN WATT REMIX) COLUMBIA 7964nChG 00 Maxwell 

DESERT ROSE (VICTOR CALDERONE REMIX) ARM 07321/INTERSCOPE 0 Sting Featuring Cheb Mami 9 

WHERE THE PARTY AT (REMIXES) so SO DEF/COLUMBIA /9(95/CRG 00 Jagged Edge With Nelly 9 

CAN'T FIGHT THE MOONLIGHT (REMIXES) CURB nose o o LeAnn Rimes 9 

DON'T LET ME GET ME (REMIXES) ARISTA 15117 0 Pink .2 

WHERE'S YOUR HEAD AT XL 38803/ASTRALWERKS 0 0 Basement Jaxx 

WISH I DIDN'T MISS YOU (THE REMIXES) 121162 o Angie Stone 9 

MUSIC MAVE RICK 44909/WARNER BROS Madonna 

7 DAYS (SUNSHIP REMIXES) witusuniArLANncesnamn oco Craig David 9 

STAR GUITAR FREESTYLE DUST/ASTRALWERKS peaurvinom 4540 The Chemical Brothers V 

EVERYDAY NERVOUS 20b87 0 0 Kim English 

YES TOMMY BOY 2786 00 

THIS IS ME (REMIXES) BAD BOY 79101 ARISTA 00 

Amber 

Dream .9 

ID Toles yith the great st sales or club play increases this week. Power Pick on Club Play is awarded for the largest point increase among singles below the top 20. The 
Club Play chart is compiled from a national sample of reports from club DJs. 9 Vidioeclip availability. Catalog number is for vinyl maxi- single, or CD maxi-single if vinyl Is 
unavailable. On Sales ch rt: • CD Maxi-Single available. 0 Vinyl Maxi-Single available. • Cassette Maxi-Single available. ©2002, VNU Business Media, Inc. and Sound-
Scan, Inc. All rights reserved. 
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 4 Billboard TOP ELECTRONIC ALBUMS TM 

ARTIST 

IMPRINT & NUMBER/DISTRIBUTING LABEL 

Title 

1 

„ 
SOUNDTRACK 
IMMORTAL 120britNIRGIN 

\ -I UMBER 1 f.e., 5 Weeks At Number 1 

Blade Il 

2 VARIOUS ARTISTS 
uNlvIRSAT 01T. uMRG 

Global Hits 2002 ' 

6 VARIOUS ARTISTS 
RAZOR E. TIE 890•1 

Pulse 

4 AVALON 
SPARROW 51933 

02/Avalon Remixed 

7 THE CHEMICAL BROTHERS 
FREESTYLE DUST 11682./ASTRALWERKS 

Come With Us 

10 
Maar 1 

Simple Things 

8 VARIOUS ARTISTS 
ROBBING 15017 

House Party (Volume One) 

9 JOHNNY VICIOUS Ultra. Dance 01 

5 GARBAGE 
ALMO SOuNOS4931irritiTERSCoer 

Beautifulgarbage 

16 DAVID VISAN 
GEORGE V 71002 

Buddha-Bar IV 

11 DJ ENCORE 
MCA 016603 

Intuition 

12 DIESELBOY 
HUMAN IMPRINT IBM SYSTEM a 

projectHUMAN 

ATB 
KONTOR 90615/RADIKAL 

Dedicated 

13 TIMO MA_AS 
KINETIC 51706 01 

Loud 

15 MARK FARINA 
OM 30003 

Connect 

17 DAFT PUNK 
VIRGIN 19605. 

Discovery 

14 BASEMENT JAXX 
XL 10473NASTRALWERKS e 

Rooty 

18 DARUDE 
GROOVILICIOUS 105/STRICTLY RHYTHM It 

Before The Storm 

19 VARIOUS ARTISTS 
ROBBINS 15025 

Dance Party (Like It's 2002) 

21 THUNDERPUSS 
TOMMY BOY SILVER LABEL 1518/TOMMY BOY 

Barry Harris 4. Chris Cox Present Thunderpuss 

3 JUNIOR VASC1UEZ 
TOMMY BOY SILVER LABEL 1551 'TOMMY BOY * 

Earth Music 

20 VARIOUS ARTISTS 
LILTRA 1110 

Ultra. Chilled 01 

22 BJORK 
MORA 676534EG 

Vespertine 

CRAIG ARMSTRONG 
MELANKOLIC 11907,STRALWERKS 

As If To Nothing 

ST. GERMAIN 
PIAS AMERICA 101% 

Boulevard 

• Albums with the g eatest sales gains this week. • Recording Industry Assn. Of America ( RIAAI certification for net shipment of 500,000 album units IGold). • RIAA 
certification for net s ipment of 1 million units ( Platinum). *ARA certification for net shipment of 10 million units ( Diamond). Numeral following Platinum or Diamond 
symbol indicates album's multi- platinum level. For boxed sets, and double albums with running time of 100 minutes or more, the RIM multiplies shipments by the num-
ber of discs and/or t pes. RIAA Latin awards: 0 Certification for net shipment of 100,000 units (Oro). A Certification of 2120,000 units ( Platino). A' Certification of 
400,000 units ( Multi-Platino). Asterisk indicates LP is available. Most tape prices, and CO prices for BMG and WEA labels, are suggested lists. Tape prices marked ED, 
and all other CD pric s, are equivalent prices, which ere projected from wholesale prices. à indicates past or present Fleatseeker title. 02002, VNU Business Media, 
Inc. and SoundScan, nc. All rights reserved. 
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Sugar Hill Alerts The Public 
To 'Lookout' For Douglas' CD 

BY JIM BESSMAN 
NEW YORK—Country music ses-
sion player extraordinaire Jerry 
Douglas, who's played on hun-
dreds of albums, talks about his 
new solo disc, Lookout for Hope, 
in almost self-analytical terms. 

"Playing on so many records [by 
other people], it gets rough figur-
ing out who you are," he says. But 
Lookout for Hope, which Sugar 
Hill releases May 7, is a big step in 
cutting down on the dobro mas-
ter's confusion. 

"I've kind of quit doing ses-
sions," says Douglas, disgruntled 
by the current state of country 
music and unconcerned about for-
feiting an easy double-scale pay. 
"At the end of the day, everything 
you've done that day, every note 
you play, goes into someone else's 
column, and you have a faceless 
identity. I want to change that and 
do something for myself. I want 
people to think of me as an artist 
and not just a session guy." 

Douglas, of course, has been 
playing both roles for years. He 
added a third musical personality 
in 1998, when he joined up with 
Alison Krauss + Union Station. 
And while he'll continue with 
Krauss, he's more focused now on 
his own album and band. 

"I've got a band together and will 
keep it together and make it bet-
ter," he says, then slips back into 
second person to add, "Because it's 
yours and not someone else's. 
That's what an artist is, I think." 
So it's farewell to "bullshit ses-

sions and other things that inter-
rupt," Douglas continues, empha-
sizing that with Lookout for Hope 
comes "my statement of what kind 
of music I wanted to play and not 
a mish-mash of something I felt 
like today or yesterday. A thread 
goes through the record, and that 
thread is me. 

"I tried to think of what to call 
it, ' country-punk-disco,' or some-
thing. But it's more like ' new 
acoustic,' " Douglas adds. "That's 
a vague term, but it's what I'm 
doing: bluegrass music with a 
rock'n'roll/jazz attitude. I've been 
doing it long enough to know 
what it really is, but now I want to 
come out with a band where 
everybody loves to play and bring 
something to the table, much in 
the way Béla [ Fleck] has done. But 
the difference between us is I have 
another life with Alison's band 
that I want to keep alive." 

LOOKOUT FOR GUESTS 
Douglas' band will comprise 

either Krauss' brother Viktor on 
bass or Glenn Worf if Krauss, who 

plays in Lyle Lovett's band, is 
unavailable. Bryan Sutton is on 
guitar, Gabe Witcher is on fiddle, 
and Larry Atamanuik, who also 
plays with Union Station, is on 
drums. Douglas says they perform 
"the stuff I play during sound 
check or just by myself, [ stuff] 
that I can't interject into every-
thing I do with Alison or on ses-
sions. I've touched on it a couple 
times in different records but 
have never really capitalized on it 
until this one." 

So on "Patrick Meets the Brick-
bats"—one of six Douglas compo-
sitions on the album—"there's 
lots of notes but different changes 
and time signatures," says the 
Bug-administered, Nolivian Music 
(BMI) writer, comparing it to the 
theme to The Flintstones. "I get 
bored, so I like to change time 
signatures and turn [ the] four-
four [ beat] sideways." Another 
original, "Cave Bop," was written 
"really slow, then played really 
fast like a bop tune, bluegrass 
with the same kind of attitude." 
While most of the tracks are 

instrumental, frequent Douglas 
album guest Maura O'Connell 
sings on Boo Hewerdine and 
Annette Bjergfeldt's "Footsteps 
Fall," and James Taylor shines on 
Hugh Prestwood's "The Suit." 
The vocal power, says PD Mark 
Keefe of noncommercial WNCW 
Asheville, N.C., gives program-
mers a handle. 

"The Maura O'Connell track is 
straight down our alley, and adult 
contemporary could do some-
thing with the James Taylor 
[track]," Keefe observes. "With 
everyone trying to figure out how 
to make roots music work and 
jump on the 0 Brother [ Where 
Art Thou?] bandwagon, here's a 
great way to make it happen." 

Sugar Hill GM Bev Paul hopes 
to play off Douglas' heightened 
visibility that has " especially 
[grown] in the last four months," 
she says, pointing to his star turn 
in the Down From the Mountain 

concert tour, his presence on five 
recordings that won Grammy 
Awards in March, and his appear-
ances on videos with Krauss, 
Dolly Parton, and Earl Scruggs, 
as well as special CMT and PBS 
bluegrass programs. 

"In all these things he's singled 
out by name, and that's the whole 
strategy here: to distinguish Jerry 
as a solo performer, even though 
he plays with lots of people," Paul 
says. "We're making a statement 
that here's this extraordinary 
artist and performer and innova-
tor who's elevated his instrument 
to an amazing level." 
Sugar Hill looks to "spread the 

word with retail that Jerry's 
moved way beyond where he was 
on [ his last solo album] Restless 
on the Farm, which was more 
than four years ago [ 19981." Paul 
says, noting that the label will "go 
for larger [ retail] programs than 
we generally do on a release." 

Marketing will surround Dou-
glas' touring, which will be a "hit 
hard and run" affair, says Douglas, 
who will start performing with his 
band in the Midwest May 29, then 
balance his schedule between his 
band's and Krauss' touring and 
recording commitments, along 
with Down from the Mountain 
summer dates. 

BROADENING THE FAN BASE 
Douglas remains booked by 

Keith Case & Associates, but has 
for the first time taken on a man-
ager, DJ McLachlan of McLachlan 
Scruggs International. 
"He knows how to work with 

instrumentalists like Randy 
[Scruggs] and Wynton Marsalis 
and lifted me out of being seen 
just at bluegrass festivals or 
heard on records by other peo-
ple," Douglas says, also credit-
ing McLachlan with facilitating 
such career boosts as a recent 
New York Times Magazine fea-
ture. "All that stuff was out 
there, but it's a team effort, as 
I've realized by seeing how 
country artists break or don't 
break over the last 20 years." 

Paul is also looking for new 
opportunities in broadening 
Douglas' base, including tak-
ing the " Cave Bop" track, 
which features progressive-
acoustic saxophonist Jeff Cof-
fin, to jazz radio. 

"We're using the quote, 'Seeing 
Jerry Douglas for the first time is 
like seeing Jimi Hendrix or John 
Coltrane for the first time,' and 
it's true," Paul says. "Seeing him 
get that sound out of that instru-
ment is just amazing." 

Scene. 
HONORING AN OUTLAW: RCA Rec-
ords is readying a WayIon Jennings 
tribute album featuring artists from 
multiple genres. Set for release next 
February, it will include 14 of Jen-
ning's biggest hits. 

Journalist Hazel Smith has been 
hired as executive producer for the 
project. Smith will work with RCA 
Label Group VP of A&R Renee Bell 
to oversee artist and song selection. 
No artists have been confirmed yet, 
but each act will produce and deliver 
their own track for the collection, 
which has been endorsed by Jen-
nings' wife, singer Jessi Colter. 

Jennings, who died Feb. 13, record-
ed for RCA for much of his career. 

SIGNINGS: As first tipped here last year, 
Deana Carter has signed a multi-album 
recording contract with Arista Nash-
ville (Billboard, Dec. 1, 2001). She is 
already working on a new album with 
producer Dann Huff that is due at the 
end of the year. Carter previously re-
corded two albums for Capitol, 1996's 
multi-platinum Did I Shave My Legs 
for This?, which produced three No. 1 
singles, and the gold-selling Every-
things' Gonna Be Alright in 1998. 

Look for former Warner Bros. artist 
Chad Brock to sign with Nashville-
based indie Broken Bow Records. 

Republic/Universal artist Gabbie 
Nolen signs with the Holley-Guidry 
Co. for public relations representation. 

ARTIST NEWS: Country Radio Broad-
casters will honor Sonny James with 
its Career Achievement Award dur-
ing the annual Country Music DJ 
Hall of Fame dinner June 27 in 
Nashville. The award is presented to 
an artist who has made a significant 
contribution to the development of 
country music and country radio. 
James scored 23 No. 1 singles in his 
three-decade-long recording career, 
which began in 1953. 

ON THE ROW: Chris Stacey exits his 
position as senior VP of promotion 

and artist development at Lost 
Highway Records (Billboard Bul-
letin, April 19). Also, Lost Highway 
VP of marketing Kira Florita exits to 
become director of special projects 
at the Country Music Hall of Fame 
and Museum, effective May 20. Jus-
tine Gregory has been promoted to 
director of education and public pro-
gramming at the Country Music Hall 
of Fame. She previously was the 
museum's educator for school and 
family programs. 

Rachel Fontenot has been named 
coordinator of artist development 
and marketing at RCA. She pre-
viously was the company's ad-
ministrator of sales. 

Singer/songwriter Jamie Teach-
enor has joined the creative staff of 
Murrah Music. 

Key Foster joins Gaylord Enter-
tainment as VP of corporate finance 
and investor relations. He previously 
worked for Deutsche Bank Alex. 
Brown in New York. 

NEW AND NOTEWORTHY: Compendia 
Music Group will release a compila-
tion of music by Texas country 
artists, COW Hear This! May 7. Fea-
tured artists include Pat Green, 
Bruce Robison, Jack Ingram, Asleep 
at the Wheel. Rodney Crowell, and 
Kevin Welch. Joe Bob Briggs pro-
vides the liner notes. 

Following its success last year with 
the Songcatcher soundtrack, Van-
guard Records will release Song-
catcher II: The Tradition That 
Inspired the Movie May 7. The label 
combed its vaults for this 17-track 
collection, which includes Maybelle 
Carter, Doc Watson, and others per-
forming traditional folk ballads. 

Ronnie Milsap will release a new 
CD on Image Entertainment, Ronnie 
Milsap: Live,May 21. DVD-Video and 
VHS versions of the concert will fol-
low Sept. 17 and will also include an 
interview. The concert was recorded 
in January in Biloxi, Miss. 

Also due May 21 is Merle Haggard: 
The peer Sessions on Audium Rec-
ords. It includes some of Haggard's 
favorite songs from the peermusic 
publishing catalog that he recorded 
during a three-year period from 1996-
1999. The album also includes some 
of the last recordings produced by the 
late Owen Bradley. Included are Hag-
gard's versions of classic country 
songs from the '20s, '30s, and '40s 
penned by such writers as Jimmie 
Rogers and Floyd Tillman. Among the 
highlights is Haggard's duet with "the 
singing governor," Jimmie Davis, on 
"Hang On to the Memories." 
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TITLE Artist 

PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 

TITLE Artist 
PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 

1 1 

- NUMBER 1 , 

MY LIST 
J STROUD.TKEITH IT JAMES,R.BISHOIH 

3 Weeks At Number 1 

Toby Keith 9 
DREAMWORKS ALBUM CUT 

1 

39 45 MY HEART IS LOST TO YOU 
K.BROOKS,RDUNN,M.WRIGHT IB.BEAVERS.C.11ARRINGTONI 

Brooks & Dunn 9, 
ARISTA NASHVILLE ALBUM CUT 

31 

34 35 BEFORE I KNEW BETTER 
B.J.WALKENJR. IB.SIMPSON.D.LEEI 

Brad Martin 9 
EPIC ALBUM CUT 

32 

5 8 DRIVE (FOR DADDY GENE) 
K.STEGALL IA.JACKSONI 

Alan Jackson 9 
0 ARISTA NASHVILLE 69119 

2 33.. 
' 

32 32 GOODBYE ON ABAD DAY 
MWRIGHT IS.LAWSON,MAPETERSI 

Shannon Lawson 9 
0 MCA NASHVILLE 172233 

32 

2 2 YOUNG 
N.WILSON.B.CANNON.LCHESNEY (C.WISEMAN,N.SHERIDAN.S.MCEWANI 

Kenny Chesney 9 
0 BNA 69131 

2 36 38 SHE WAS 
ELLWALKER,JR. IN.COTY.J.MELTONI 

Mark Chesnutt 9 
COLUMBIA ALBUM CUT 

34 

6 6 WHAT IF SHE'S AN ANGEL 
J.RITCHEY IB.WAYNEI 

Tommy Shane Steiner 9 
0 RCA 69136 

4 (1). 38 39 THE IMPOSSIBLE 
&ROWAN IKICIVELACE,LT.MILLER) 

Joe Nichols 
UNIVERSAL SOUTH ALBUM CUT 

35 

3 5 THAT'S WHEN I LOVE YOU 
B.GALLIMORE.P.VASSAR IP.VASSAR.J.WOODI 

Phil Vassar 
ARISTA NASHVILLE ALBUM CUT 

3 0 41 43 OL' RED 
B.BRADDOCK IM.SHERRILLO.GOOD6AAN4BOHANI 

Blake Shelton 
0 WARNER BROS 1671O//1/RN 

36 

4 4 I'M MOVIN ON 
M.BRIGHT.M.WILLIAMSIP.WHITE,D.V.WILLIAMS) 

Rascal Flans 9 
LYRIC STREET ALBUM CUT 

4 44 46 TEN ROUNDS WITH JOSE CUERVO 
B.J.WALKER,JR.IC.BEATHARD.M.HEENE0M.CANNON.GOOOMANI 

Tracy Byrd 
RCA ALBUM CUT 

37 

10 11 I DON'T HAVE TO BE ME (m. MONDAY) 
R VAN HOY IS.AZAR,J YOUNG.R C BANNON) 

Steve Azar 
0 MERCURY 172230 

7 mu, 37 37 THREE DAYS 
G.LADANYI IP.GREEN.R.FOSTERI 

Pat Green 9 
REPUBLIC ALBUM CUT/UNIVERSAL SOUTH 

36 

9 10 MODERN DAY BONNIE AND CLYDE 
B.J WALKER,JR.,T.TRITT (W.ALDRIDGE.J.LEBLANCI 

Travis Tritt 9 
COLUMBIA ALBUM CUT 

8 • 40 42 CHASIN' AMY 
D.HUFEBJAMES IB JAMES,T VERGES) 

Brett James 
ARISTA NASHVILLE ALBUM CUT 

39 

11 12 LIVING AND LIVING WELL 
TBROWN,G.STRAIT IIMARTIN.M.NESLER,TSHAPIRD) 

George Strait 
0 MCA NASHVILLE 172238 

9 o 42 41 DON'T WASTE MY TIME 
B.CHANCEY.LITTLE BIG TOWN KITTLE BIG TOWN.' KELLEY.0 MILLS) 

Little Big Town 9 
MONUMENT ALBUM CUT 

40 

10 13 13 I SHOULD BE SLEEPING 
J.KING,J.STROUD IL DREW.S.SMITHI 

Emerson Drive 9 
e 0 DREAMWORKS 150362 

10 0 43 44 FRANTIC 
K.STEGALL IJ.0•14EALLDREW.S.SMITHI 

Jamie O'Neal 9 
MERCURY ALBUM CUT 

41 

11 7 7 BLESSED 
M MCBRIDE.P.WORLEY IIIIINDSEY,T.VERGES.B.JAMESI 

Martina McBride 9 
o RCA 69135 

1 0 45 54 BEAUTIFUL MESS 
M.D.CLUTE.DIAMOND RIO ISIE9AAIRE.C.MILLS.S.MINORI 

Diamond Rio 
ARISTA NASHVILLE ALBUM CUT 

42 

8 3 I BREATHE IN, I BREATHE OUT 
C.LINDSEY (C.CAGLE,J.ROBBINI 

Chris Cagle .9 
0 CAPITOL 77696 

1 0 46 47 MINIVAN 
R.KINGERY.S.WHITEHEAD IS.WHITEHEAD,R.KINGERY) 

Hometown News 
VER ALBUM CUT 

43 

13 14 17 I DON'T WANT YOU TO GO 
PWORLEY,CD.JOHNSON IC.D.JOHNSON.IPOLKI 

Carolyn Dawn Johnson 9 
o ARISTA NASHVILLE 69133 

13 0 54 50 BARBED WIRE AND ROSES 
PWORLEY ISIOCKE.M.SELBY.T.SILLERSI 

Pinmonkey 
RNA ALBUM CUT 

44 

e 17 23 I'M GONNA MISS HER (THE FISHIN' SONG) 
F.ROGERS IB.PAISLEY,F.ROGERSI 

Brad Paisley 9 
ARISTA NASHVILLE ALBUM CUT 

14 CD 52 52 ALMOST THERE 
C.BROOKS ID.KAISER.J.GREENE,LRAWLINSI 

Gabbie Nolen 
o REPUBLIC 015736/UNIVERSAL 

45 

16 20 NOT A DAY GOES BY 
D.HUFF IS.DIAMOND,M.DERRY1 

Lonestar «2 
0 BNA 69134 

15 51 — I'M GONE 
PWORLEY.ILJAMES IK.RICHEY.C.PROPHETI 

Cyndi Thomson 
CAPITOL ALBUM CUT 

46 

• 12 9 THE COWBOY IN ME 
B.GALLIMORE.J.STROUD.T.MCGRAW IC WISEMAN,J STEELEA ANDERSON) 

llm McGraw 9 
CURB ALBUM CUT 

1 . 48 48 UNTIL WE FALL BACK IN LOVE AGAIN 
J.NIEBANK IPDOUGLAS,J.CARSON.J.WEATHERLY) 

Jeff Carson 
CURB ALBUM CUT 

47 

18 19 THAT'S JUST JESSIE 
LREYNOLDS IKNENNEY,K.K.PHILLIPS,PJ.MATTHEWSI 

Kevin Denney 9 
0 LYRIC STREET 161063 

17 49 — IF THAT AIN'T COUNTRY 
B.TERRY (A.SMITH.J STEELE) 

Anthony Smith 
MERCURY ALBUM CUT 

48 

15 15 GOOD MORNING BEAUTIFUL 
W.C.RIMES IZIYLEJLERNEY) 

Steve Holy 9 
CURB ALBUM 8, SOUNDTRACK CUT 

1 53 53 HARDER CARDS 
J.GUESS.J.CHEMAY.K.ROGERS IC.WISEMAN.M.HENCIERSON) 

Kenny Rogers 
DREAMCATCHER ALBUM CUT 

49 

23 22 JUST WHAT I DO 'ill AMPOfflk PI- 
C.HOWARD II DEAN.K.BURNSI 

Trick Pony 9 
WARNER BROS. ALBUM CUT/WRN 

19 60 — I'LL TAKE LOVE OVER MONEY 
ATIPPIN.B.WATSON,M.BRADLEY IB.DIPIERO.T.MULLINSI 

Aaron Tippin 
LYRIC STREET ALBUM CUT 

50 

2. 22 21 I CRY 
B.CHANCEY IM.SELBY.T.SILLERSI 

Tammy Cochran '9 
EPIC ALBUM CUT 

20 51 1 50 
- 

49 THIS PRETENDER 
D.COOK,LWILSON IG.LEVOX,LWILSONZTURNERI 

Joe Diffie 
MONUMENT ALBUM CUT 

49 

' 24 24 WHEN YOU LIE NEXT TO ME 
D.HUFF IK.COFFEY,T.HARMON.J.D.MARTINI 

Koine Coffey 9 
BNA ALBUM CUT 

21 59 60 REAL BAD MOOD 
M.T.BARNES ILSATCHER,D.POYTHRESSI 

Marie Sisters 
REPUBLIC ALBUM CUT/UNIVERSAL 

52 

• 

23 

27 27 
THE ONERIGHT INMANNO.B.LEEI T.BROWN,MWE 

Allan 9 
0 MCA NASHVILL Gary 172232  

22 e-' HOT SHOT DEBUT 

THE GOOD STUFF 
B.CANNON,N.WILSON.K.CHESNEY 1.1COLLINS.C.WISEMANI 

..- 

Kenny Chesney 
UNA ALBUM CUT 

53 25 25 MENDOCINO COUNTY UNE Willie Nelson Duet With Lee Ann Womack 9 
rkSERLETIC 03.TAUPIN.M.SERLETIC) LOST HIGHWAY ALBUM CUT/MERCURY 

23 

24 28 28 TONIGHT I WANNA BE YOUR MAN 
D.MALLOY IR.RUTHERFORD.TVERGES) 

Andy Griggs 9 
0 RCA 69132 

24 54 47 40 HEATHER'S WALL 
8.WATSON.PWORLEY IR GILES.T.NICHOLS,G.GODARD) 

Ty Hemdon 9 
EPIC ALBUM CUT 

37 

29 33 I MISS MY FRIEND 
F.ROGERS,J.STROUD IT.MARTIN.M.NESLER.T.SHAPIRO) 

Darryl Worley 9 
DREAMWORKS ALBUM CUT 

25 AMERICAN CHILD 
ELGALLIMORE,PVASSAR IP.VASSAR,C.WISEMANI 

Phil Vassar 
ARISTA NASHVILLE ALBUM CUT 

55 

26 26 JEZEBEL 
PWORLEY.C.WRIGHT IM.HUMMON.J.DEMARCUSI 

Chely Wright 9 
0 MCA NASHVILLE 172227 

23 Q57 56 LOOK AT ME NOW 
S.MANDILE ISMANDILE,S.MCCLINTOCK) 

Sixbyire 
WARNER BROS. ALBUM CUT/WRN 

56 

27 

23 

29 

31 30 HELP ME UNDERSTAND 
0.HUFF IC FARREN,S.MACW HECTOR) 

Trace Adkins 9 
CAPITOL ALBUM CUT 

27 
AiL.k, 

UP CAN YOU HEAR ME NOW 
9A.MILLER,B.TANKERSLEY ilyLOGGINS,M.A.MILLER) 

Sawyer Brown 
CURB ALBUM CUT 

57 

21 16 SQUEEZE ME IN Garth Brooks Duet With Trisha Yearwood 9 
A.REYNOLDS IG.NICHOLSDN,D.MCCLINTONI CAP1TOUMCA NASHVILLE ALBUMS CUT 

16 0 GOING AWAY 
LIGALLIMOREJ MCGRAW I9/CLARK) 

The Clark Family Experience 
CURB ALBUM CUT 

58 

30 31 GET OVER YOURSELF 
D.HUFF.SHEDAISY IK.OSBORN.M.HUMMONI 

SheDaisy 
LYRIC STREET ALBUM CUT 

29 59 56 55 THE LIGHTHOUSE'S TALE 
A.KRAUSS IA.MCKENZIE,C.THILEI 

Nickel Creek .9 
SUGAR HILL ALBUM CUT 

49 

30 33 34 I KEEP LOOKING 
S.EVANS.PWORLEY is EVANS.T.SHAPIROJMARTINI 

Sara Evans 
RCA ALBUM CUT 

30 0 COUNTRY BY THE GRACE OF GOD 
RWRIGHT.0 CAGLE ¡C.CAGLE.M.J.GREENE.B.WAYNE) 

Chris Cagle 
0 CAPITOL 77696 

60 

oo Records shoeing an increase in detections over the previous week, regardless of chart movement Airpower awarded to songs appearing in he top 20 cri both the BDS Airplay and Audience charts for the first time with increases in both detections and audience. Titles below the top 20 are removed from 
the chart after 20 weeks. Videoclip availability. Catalog number is for CD Single, or Vinyl Single if CD Single is unavailable. e CD Single available.O DVD Single available. O CD Maxi-Single available. O Cassette Single available. 0 Vinyl Maxi-Single available. O  Vinyl Single available. O Cassette Muni 
Single available. ©2002, VNU Business Media, Inc. All rights reserved. 
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2002 Billlooard TOP COUNTRY SINGLES SALES .. 

TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL Artist 

NG 
.44 

e s 

- 

TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL Artist 

' '' ER 1 ,er 27 Weeks At Number I 13 10 SOMETHIN' IN THE WATER MONUAAENT 79625/SONY Jeffrey Steele 

BUT I DO LOVE YOU/CAN'T FIGHT THE MOONLIGHT • CURB 73116 LeAnn Rimes 14 14 UNBROKEN BY YOU LYRIC STREET 164018/HOLLYWOOD Kortney Kayle 

2 THAT'S JUST JESSIE LYRIC STREET 1640b3/HOLLYWOOD Kevin Denney 15 13 LOVE IS ENOUGH RCA 69034/RLG 3 Ot Hearts 
3 I SHOULD BE SLEEPING OREAMWORKS150362/INTERSCOPE Emerson Drive 16 18 ROCKY TOP '96 DECCA I55274/MCA NASHVILLE The Osborne Brothers 

4 WHERE THE STARS AND STRIPES AND THE EAGLE FLY LYRIC STREET 164059/HOLLYWOOD Aaron Tip_pin 17 15 ON A NIGHT LIKE THIS WARNER BROS 16751/W15N Trick Pony 

5 5 OSAMA-YO' MAMA CURB 73130 Ray Stevens 18 17 A ROSE IS A ROSE MERCURY 172193 Meredith Edwards 

6 6 GOD BLESS THE USA CURB 73128 Lee Greenwood 19 19 GIRL IN LOVE COLUMBIA 79648/SONY Robin English 
7 7 HOW DO I LIVE •3 CURB 73022 LeAnn Rimes f§? — AUSTIN GIANT 16767/WRN Blake Shelton 
El 8 AMERICA WILL ALWAYS STAND RELENTLESS NASHVILLE 5137./MADACY Randy Travis 20 IT DON'T MATTER TO THE SUN/LOST IN YOU • CAPITOL 58788 Garth Brooks as Chris Gaines 

GI 9 NIGHT DISAPPEAR WITH YOU LYRIC STREET 161050/HOLLYW000 Brian McComas 22 25 WHEN YOU NEED MY LOVE DREAMWORKS 159013/INTERSCOPE Darryl Worley 
qv 16 ALMOST THERE REPUBLIC/UNIVERSAL 015738/UMRG Gabbie Nolen 23 22 I KNOW HOW THE RIVER FEELS MCA NASHVILLE 172166 Mcalyster 
11 11 THE WAY YOU LOVE ME WARNER BROS 16818/WRN Faith Hill 24 — HONEY DO DREAMWORKS 150911/INTERSCOPE Mike Walker 

12 12 GOD BLESS AMERICA CURB 73127 LeAnn Rimes 25 — POUR ME WARNER BROS 16816/WRN Trick Pony 

• Records with the greatest sales gains this week. • Recording Industry Assn. Of America IRIAAI certification for net shipment of 500,000 album units (Gold). • RIAA certification for net shipment of 1 million units ( Platinum), with minim'', - Top selling singles compiled from a national sample of retail store. mass merchant. 
lisp titles indicated by a numeral following the symbol. e 2002, VNU Business Media, Inc., and SoundScan, Inc. All rights reserved, and intemet sales reports collected. compiled. and provided by SoundScan. birder' 
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1 1 1 

NUMBER 1 IMi'',• 34 Weeks AI Number 1 37 36 32 CYNDI THOMSON My World 
CAPITOL 26010110 9817981 

7  

SOUNDTRACK • 0 Brother, Where Art Thou? 

LOST HIGHWAY I A186BMERCURY ( 12 98/19 981 

1 38 35 30 SOUNDTRACK We Were Soldiers 

COLUMBIA 86403/CRG 11290 E13/18981 

14 

2 2 2 ALAN JACKSON •° Drive 

ARISTA NASHVILLE 67039/RLG 112 98/1E98) 

1 39 37 33 SOUNDTRACK Down From The Mountain 

LOST HIGHWAY 170721/MERCURY ( 12.98/18 98) 

10 

RASCAL FLATTS • Rascal Flatts 

LYRIC STREET 165011/HOLLYWOOD 111.98/18.98) à 

3 40 39 40 TRACE ADKINS Chrome 

CAPITOL 30618 110 98/17.981 

4 
3 3 3 

0 10 13 

,S GREATEST GAINER ,$-- 
41 41 38 PAT GREEN 

REPUBLIC 016018/UNIVERSAL (8 98/14.98/ Three Days 
7 

BRAD PAISLEY* part g 
ARISTA NASHVILLE 67008/RLG III 98/17.981 

3 42 42 39 CHELY WRIGHT Never Love You Enough 

MCA NASHVILLE 170210111.96/17.981 

4 

VARIOUS ARTISTS • Totally Country; 11 New Chart-Topping Hits 2 43 43 47 BLAKE SHELTON Blake Shelton 

WARNER BROS. 24135/09809(11.98/17.9B) 

3 
5 4 4 

BNA 671343/RLG ( la 98/17 98/ 

TOBY KEITH • Pull My Chain 

DREAMWORKS 450297/INTERSCOPE (12.98/18.98) 

1 44 40 58 THE CHARLIE DANIELS BAND How Sweet The Sound - 25 Favorite Hymns And Gospel Greats 

. SPARROW 51908119 98/19 981 

40 
6 5 7 

TIM MCGRAW • Set This Circus Down 1 45 45 42 VARIOUS ARTISTS 0 Sister! The Women 's Bluegrass Collection 

ROUNDER 610499 111.98/17 981 

35 
7 7 6 

CURB 78711112.98/18 981 

SOUNDTRACK A ' Coyote Ugly 

CURB 78703 111.98/17 981 

1 46 46 44 HANK WILLIAMS III CURB 78728117.98 COI à Lovesick Broke & Driftin ' 
17 

8 8 5 

TRAVIS TRITT • Down The Road I Go 

COLUMBIA 62165/SONY ( 11 98 ECl/17 981 

8 47 49 45 HANK WILLIAMS JR. Almeria Club 

CURB 78725 (7 98/17 98) 

9 
9 12 10 

0 18 12 TIM MCGRAW A ' Greatest Hits 

CURB 77978 12.96/111981  

1 48 48 48 ALAN JACKSON • When Somebody Loves You 

ARISTA NASHVILLE 669335/BIG ( 12 98/18 981 

1 

( 

TOMMY SHANE STEINER Then Came The Night 6 49 50 41 PATTY LOVELESS Mountain Soul 

EPIC 115651/SONY ( 11.98 EO/17.981 

19 
11 6 - 

RCA 67041/R1.6 1E96 CD) (  

WILLIE NELSON The Great Divide 

LOST HIGHWAY 18623I/MERCURY 112.98/18981 

5 50 53 49 TRACY BYRD 
RCA 67004141.G111.98/17.991 Ten Rounds 

12 
(1) 17 16 

MARTINA MCBRIDE • Greatest Hits 1 51 47 37 CLINT BLACK Greatest Hits II 
RCA 67005/RLG 11298/18.981 

8 
13 11 9 

RCA 67012IRLG 112 98/18 981 

KENNY CHESNEY A ' Greatest Hits 1 52 56 56 JAMIE O 'NEAL • Shiver 

MERCURY 170132111.96/17.98) à 

14 
14 16 14 

BNA 67976/RW112.98/18.961 

ALISON KFtAUSS + UNION STATION • New Favorite 3 53 51 46 RAY STEVENS Osama-Yo' Mama: The Album 

17. CURB 78733 ( II 98/981 

29 
15 15 11 

ROUNDER 610495/10JMG 111.98/17.981 

GARTH BROOKS A ' Scarecrow 1 54 61 61 JESSICA ANDREWS • Who I Am 
DREAMWORKS 450218/INTERSCOPE 111.94611.98/ 

2 
16 13 8 

CAPITOL 31330110 98/18 98) 

GARY ALLAN Alright Guy 4 55 52 51 JOHNNY CASH 
LEGACY/COLUMBIA 86.290/SONY 117.96 En/24.981 The Essential Johnny Cash 

29 
0 21 24 

MCA NASHVILLE 170201 ( 11 98/17 981 

BROOKS & DUNN • Steers & Stripes 

ARISTA NASHVILLE 6701:13/RLG 98/18.981 

1 56 65 60 TAMMY COCHRAN Tammy Cochran 

EPIC 69736/SONY (7 98 60/11 961 à 

27 
18 19 15 

112 

LONESTAR • I'm Already There 
1 57 54 50 VARIOUS ARTISTS Classic Country: Great Story Songs 

TIME LIFE 18804117.98 CD) 

28 
19 20 17 

BNA 67011/111G ( 12 98/18 981 si 

27 25 

ig". PACESETTER - 
58 55 59 

DIAMOND RIO • One More Day 

ARISTA NASHVILLE 87999/81G 111.98/17.961 

5 

TRICK PONY* Trick Pony 
59 

12 
58 52 DAVID BALL Amigo 

DUALTONE Or & TIE ( 11.98/17 98) 

11 

WARNER BROS. 47927/WRN111 98/17 98/ 
GENTRY Carrying On 6 

21 22 21 GEORGE STRAIT The Best Of George Strait; Century Masters The Millennium Collection 
60 

8 
60 55 MONTGOMERY 

COLUMBIA 62167/SONY ( II 98 E0/17.98) 

MCA NASHVILLE 170260 111.98 CD) 61 59 53 LORRIE MORGAN The Color Of Roses 37 

22 25 22 CHRIS CAGLE • Play It Loud 19 • IMAGE 1365117.98 CD) 

CAPITOL 34170 110 98/17 981* 
62 63 65 RODNEY CARRINGTON Morning Wood 18 

23 23 18 LEANN RIMES • I Need You 1 CAPITOL 24827110 98/17.981 à 

CURB 78738(1198/17 98) 
63 44 19 WAYLON JENNINGS RCA Country Legends: Waylon Jennings 19 

24 26 23 JO DEE MESSINA • Burn 1 BMG HERITAGEJRCA 997813/R16 124.9(1 COI 

CURB 77977 ( 11.98/17 981 
64 62 57 TRISHA YEARWOOD Inside Out 1 

25 14 - CHRIS LEDOUX After The Storm 14 MCA NASHVILLE 170200111.96/17.981 

CAPITOL 34571 110.98/17 98) 65 57 43 MINDY MCCREADY Mindy McCready 29 

26 24 20 STEVE HOLY Blue Moon CAPITOL 25931 11098/17.98/ 
CURB 77972111.98/17981* 66 66 62 JOHN MICHAEL MONTGOMERY Love Songs 27 

27 9 - STEVE EARLE Sidetracks 9  WARNER BRUS 48234(WRN 117 96 COI 

E-SOUAREO 751128/ARTE MIS 11098 CO) 
67 71 71 THE CHARLIE DANIELS BAND The Live Record 38 

28 28 26 GEORGE STRAIT • The Road Less Traveled 1 BLUE HAT/AUDIUM 8133/KOCH 112.98/18.961 

MCA NASHVILLE 170220111.91118.98) 
68 68 66 MARK MCGUINN Mark McGuinn 18 

0 

HOT SHOT DEBUT VEll 734757 11098/16.981i e-' e 

STEVE AZAR Waitin' On Joe 29 Ce 
ROY ORBISON 
TVT 603417.96/11 981 20 Golden Hits 

69 

MERCURY 170269 Ill 98/17981* 70 69 64 GEORGE JONES The Rock: Stone Cold Country 2001 5 

0 32 36 KASEY CHAMBERS Barricades & Brickwalls 13 BANDIT/BNA 67029/RLG 111.98/17 98) 

WARNER BROS 4802811E96 COI à a VARIOUS ARTISTS This Is Your Country:20 Contemporary Country Classics 27 

31 29 31 SARA EVANS • Born To Fly 6 WV 585061/UMRG 110.99/18.981 

RCA137964/81.6 111.98/17.96) 72 70 67 ROY D. MERCER Greatest Fits: The Best Of How Big 's Boy Are Ya? 26 

32 34 35 CAROLYN DAWN JOHNSON Room With A View 8 VIRGIN 49085/CAPITOL 110.98/16.98) 

ARISTA NASHVILLE 69336/1310 ( 1090/1E981 73 64 63 RICKY SKAGGS & FRIENDS Ricky Skaggs 8i Friends Sing The Songs Of Bill Monroe 36 

33 30 29 VARIOUS ARTISTS Forever Country 18 LYRIC STREET 165030/HOLLYWOOD ) 18.96 CD) 

RA2OR & TIE 89044 118.98 CO) 
74 72 72 KENNY ROGERS Kenny Rogers 72 

34 38 34 LEE ANN WOMACK •0 I Hope You Dance 1 LASERLIGHT 2177019.98 CD) 

MCA NASHVILLE 170099 ) 11.98/17.98( 
75 67 54 EARL SCRUGGS AND FRIENDS Earl Scruggs And Friends 39 

35 31 27 VARIOUS ARTISTS Time- Life 's Treasury Of Bluegrass 27 MCA NASHVILLE 170189111 913/18.96) à 

TIME LIFE 18701 11998 CO) 

36 33 28 REBA MCENTIRE • Greatest Hits Volume Ill - I'm A Survivor 

MCA NASHVILLE 170202 ( 11 96/1E961 

1 

•Albums with the reate t sales gains this week. • Recording Industry Assn, Of America IRIAA) certification for net shipment of 500,000 album units ( Gold) • RIAA certification for net shipment of 1 million units ( Platinuml. • RIAA certification for net shipment of 10 million units lOramondl. Numeral following Platinum or Diamond sym-

bol ndicates album' multi platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards: ° Certification for net shipment of 100,000 units 10101. A Certification of 200,000 units ( Platino). A Certification of 400,000 units 

1Multi-Platino). *Aso risk i dicates LP is available. Most tape prices, and CO prices for BMG and WEA labels, are suggested lists. Tape prices marked EEL and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percent-

age growth. Heatseeker Impact shows albums removed from Heatseekers this week. é indicates past or present Heatseeker sosIe, r."0 2002, VNU Business Media, Inc., and SoundScan, Inc. All rights reserved. 
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1 

limber NUMBER 1 4 Weeks At I 

DIXIE CHICKS • 9 MONUMENT /SONY ( 12 98 712/0896611 Fly 

15 FAITH HILL • 7 WARNER BROS /WRN 112 98/18 913) Breathe 128  

138 $ 21 WILLIE NELSON Bd  MUSIC 029514 913 CD) Greatest Hits - Live In Concert 2 

2 1 NICKEL CREEK • SUGAR HILL 3909 116 98 CD)* Nickel Creek 72 15 13 THE NITTY GRITTY DIRT BAND • CAPIEDL 35148 128 98 CO/ Will The Circle Be Unbroken 26 

IF) 5 PATSY CLINE • MCA SPECIAL PRODUCTS 420265/MCA (2 98/6 981 Heartaches 175 16 14 WAYLON JENNINGS •° RCA 8506/FILG 17 9(VII•ei Greatest Hits 157 

4 3 SHANIA TWAIN • '9 MERCURY 536003 112 98/18 98) Come On Over 233 17 16 THE JUDDS cum 7796517 98/11 NH Number One Hits 93 

3 4 DIXIE CHICKS * 11 MONUMENT 68195/SONY 110 98E0/17 981 é Wide Open Spaces 221 18 20 THE CHARLIE DANIELS BAND A ' EPIC 85694/SONY 17 98 EOM 98) A Decade Of Hits 606 

0 6 BROOKS & DUNN • 3 ARISTA NASHVILLE 18852/REG 112 98/18 98) The Greatest Hits Collection 240 19 18 ALISON KRAUSS Al ROUNDER 610325./IDJMG 11138.117 981 à Now That I've Found You: A Collection 266 

7 8 GARY ALLAN • MCA NASHVILLE00000010094or ma Smoke Rings In The Dark 124 20 17 JOHN DENVER MADACY 4750 15 9M 96) The Best Of John Denver 199 

8 7 HANK WILLIAMS JR. •• cure nevi oveve Greatest Hits, Vol.1 410 21 19 GARTH BROOKS . 1. CAPITOL 97424 ( 1998/26 96) Double Live 179 

9 11 WILLIE NELSON • LEGACY/COLUMBIA 69322/SONY (7 98 EO/11 98) 16 Biggest Hits 189 22 22 WAYLON JENNINGS RCA 66849/RLG 14 98/9.981 Super Hits 13 

10 12 ALAN JACKSON • 5 ARISTA NASHVILLE 16130A/RLG 112 96/18 98/ The Greatest Hits Collection 339 41 - VARIOUS ARTISTS MADACY 4170 19.98/13 981 Country Gospel 1 

11 10 JOHNNY CASH • LEGACY/COLUMBIA 69739/SONY (7 98 EOM 981 16 Biggest Hits 159 24 23 TIM lult-TPAvv ---a-... •''  CURB 77686 1798/11 98) Everywhere 198 

12 9 TOBY KEITH • MERCURY 598962 III 98/17.98) Greatest Hits Volume One 177 eP - WILLIE NELSON • LEGACY/COLUMBIA 64184/SONYL598 60/9.98) Super Hits 351 

-Ms. ••••• ••••••• • ....tn.. <Hat nwne due wattle H.t.Inn alhottnr we. lnalatwItl mum met him. 1.11.n helnw No IfIn nn The Rilltwattl MI re twasneta nf rider albums Loral Chatt Weeks column reflects comforted weeks slip has roomed on Toe Country Albums and Too Country Cataloo • Receding Indust, Assn 01 America (RIM) certrficatron for net shopment of 500,000 album Innis (Gold) à RIM certficatron 

for nol shipmem To millron unds lahnum) • RIAA ahon for net shipment of 10 million unds IDiamond) Numeral following PlatinmDiamond - u or  symbe in mates album's mulb plahnum eye' For hosed sets, and dou le albums berth a ru hme of 100 minute or more the RI mulaplms s ipme Mby the number of discs avalor tepes RIM Latin awards erUfication for net st/pearl o I, uunnitslOrok .'. Certifo tam of 200,000 unds (Platinol CertifiCatiOn of 40E000 units IMultuPlatinol 'Asterisk indicates LP is available -Most tape Onces, and CD prices for BMG and WEA labels. are uggested lists Tape pr ces m rked ES, and al other CD prunes, are equivalent prices. which are protected from wholesale prices & Indicates past Heatseeker seIn 8) 2002 VNU Business Medra, Inc . and Sound/car, Inc 

All rmhes reserve 
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LATIN 

Notas. 
LATIN WORLD OPENS UP: Latin World 
Entertainment may be the new indie 
in town, but its first projects are no 
small potatoes. The label—founded in 
Venezuela in 1999 by businessman/jazz 
musician Samuel Quirós— opened 
offices in Puerto Rico last year and has 
recently put out its first releases from 
the island. 

LATIN W ORLD 
ENTIRTAINMEN1 GROUP 

Project No.1? The distribution of El 
Concierto Sinfonico, a double-CD by 
rock band Fiel a la Vega (previously 
signed with EMI) that was recorded 
during a series of live performances 
with the Puerto Rican Symphony 
Orchestra. According to Latin World's 
Puerto Rico-based managing director, 
Dilcy Rodriguez, the album has already 
sold 30,000 copies. Discussions are now 
under way about signing Fiel a la 
Vega—one of the island's best-regard-
ed and most suerp6sful rock acts—to a 
recording deal that will include the 
summer release of the band's new stu-
dio album. Other newly signed acts 
include jazz artist Humberto Ramirez, 
who will release his tropical recordings 
with latin World (he is signed to anoth-
er label for his jazz releases). Conversa-
tions about a summer release are also 
underway we singer Lourdes Robles. 

Although the bulk of Latin World's 
acts are in Venezuela (including rock 
band Caramelos de Cianuro, Simón 
Diaz, Ilan Chester, boy group Sweet 
Jam, and balladeer Juan Carlos), the 
label is actively seeking talent in Puerto 
Rico. It has also opened U.S. offices in 
Miami, headed by Guillermo Zambrano. 

Rodriguez, who was previously with 
Universal Music in Puerto Rico, says, 
"We're being extremely cautious, 
because we're not a multinational. But 
we're doing well, and we're getting 
noticed. Many artists are coming to us, 
because they're unhappy [with their 
current labels]." 

Latin World initially recorded Cuban 
artists, and its catalog includes such 
acts as Havana Ensemble. Label 
founder Quirós later garnered atten-
tion with Tocando Tierra, an album 
benefiting Unicef, for which a roster of 
established acts recorded new versions 
of latin American classics. 

The label is currently working on a 
similar project—a tribute album to 
Venezuelan composer Simón Díaz 
(who wrote "Caballo Viejo"). According 

to Rodriguez, a host of artists—includ-
ing Juan Luis Guerra, Julio Iglesias, 
Danny Rivera, Cheo Feliciano, Gilber-
to Santa Rosa, and Ednita Nazatio— 
have recorded new versions of Diaz's 
material. The entire roster of singers 
collaborates on a version of "Caballo 
Viejo." Rodriguez says, "We want to 
take Latin American music to the 
world, putting out quality albums that 
are different" 

Latin World distributes its own 
product in Venezuela and Puerto Rico 
and is currently looking for a U.S. dis-
tributor. The label is distributed in Cen-
tral and South America by Sony and 
also has distribution in Europe. 

The next step will be to sign acts in 
the U.S.—though this may not happen 
until next year, when the label is more 
firmly established. "It wasn't the best 
moment in the world to open shop," 
Rodriguez says, referring to last Sept. 
11 and the decline in album sales. "But 
I believe this [situation] is transitory, 
and this will get fixed in some way." 

BAD NEWS: The worldwide drop in 
shipments of recorded music in 2001, 
as reported by the International Feder-
ation of the Phonographic Industry 
(Billboard, April 27), was particularly 
hard felt in Latin America. In value 
terms, the market plummeted for its 
fourth consecutive year, this time by 
21.5%. 

The Brazilian music market, which 
has been besieged by piracy, saw a 
decrease of 24.7%. As a result, Mexico 
is now the biggest market in Latin 
America in terms of U.S. dollars— 
despite the fact that piracy accounts for 
an estimated 65% of albums sold in 
Mexico. Argentina, which is in a deep 
economic crisis that worsened at year's 
end, reported a decrease of 30.7%, 
while Colombia saw a drop of 20.1%. 

END OF AN ERA?: Puerto Rican singer 
Chayanne, one of the first Latin artists 
to be promoted heavily in Spain, is 
showing that promotion work pays off. 
The singer's first greatest-hits album hit 
No. 1 on the Spanish sales charts for the 
week April 8-13, marking the first time 
since Nov. 26 that the slot hasn't been 
occupied by an album that has spun off 
from the Operación Piunfo 1V show. 
Perhaps the spell has been broken—or 
maybe it's just a hiatus, until the next 
series of the show comes around. Let's 
not forget, however, that CD sales in 
Spain during 2001 were up, thanks in 
no small part to—you guessed it— 
Operación Nunfo albums. 

Additional reporting by Howell 
Uewellyn in Madrid 

BY JILL PESSELNICK 
LOS ANGELES—As the DVD has 
grown to become the most successful 
home electronics launch in history 
since its entrance into the market in 
1997, consumers have been clamor-
ing for more and more genre-specific 
programming on the format. The 
Latin music DVD arena has particu-
larly caught the attention of record 
labels, which see the production of 
this type of visual media as a boon to 
its artist-marketing efforts. 

"In the past couple of years, and 
mostly in the past 12 months, we have 
seen a significant increase in Latin 
DVD sales in the U.S. market," Warn-
er Music Latina strategic marketing 
manager Hugo Flores says. "We began 
to realize the potential of the DVD 
market with the impact of [Warner 
Music Latina releases] Maná's MTV 
Unplugged [in 2000] and Luis Miguel's 
Vivo [in 2001]. The sales success was 
so significant that we saw these titles 
in general-market DVD SoundScan 
charts, along with the major general-
market superstar acts. Both DVDs 
surpassed our sales expectations." 

Universal Music Latin America's VP 
of strategic marketing Victor González 
says that his company is starting to 
transfer all the material they have in 
VHS to DVD. "Consumers are now 
telling us that DVD is interesting, and 
they will buy more if more titles are 
available," he explains. "It is really 
attractive right now to have features 
that allow you to be closer to the artist 
and have an almost personal experi-
ence with them." 

Flores points to the sales of DVD 
players and the support of retailers 
as key reasons behind the success of 
Latin music DVDs. "Retail sales of 
DVD hardware machines were up by 
60% this holiday season, compared 
to the previous year," he says. "The 
more DVD players being purchased, 
the greater the demand for [all kinds 
of] DVDs." 

Indeed, in January, Los Angeles-
based DVD Entertainment Group 
reported that 31 million DVD players 
had been sold to date in the U.S. and 
that 16.7 million were purchased last 
year alone. Of the 32 million DVD play-
ers shipped to the U.S., 16.6 million 
were shipped in 2001. Consumers addi-
tionally spent $4.6 billion on DVDs in 
2001, compared with $ 1.9 billion in 
2000 (Billboard, Jan. 19). 

Flores says retailers have reacted 
positively to this consumer demand. 
"[They] have been very supportive 
with our DVD releases and are in the 
process of creating Latin DVD sec-
tions within the DVD music sections 
in their stores." 
Though there aren't a large num-

ber of Latin music DVDs yet available, 
the potential of this market has 
intrigued such large retail chains as 
Minnetonka, Minn.-based Musicland, 
which operates Sam Goody, Suncoast, 
and MediaPlay stores. "There isn't a 
lot of information out there on Latin 
music DVDs," Musicland spokesper-
son Dawn Bryant says. "But they per-
form fairly well, and we have placed 

DVD Also 
Proving 
A Boon 
To Latin 
Industry 

WARNER MUSIC 
LATINA 

them in key Latin markets across the 
country. By far, the most popular 
artist on Latin DVD would be Ricky 
Martin, mostly because he is a Latin 
crossover artist" Martin's DVD titles 
include One Night Only (1999) and 
The Ricky Martin Video Collection 
(1999) on Sony/Columbia, as well as 
Europa (European Tour) (2001) on 
Image Entertainment. 
Warner will be following up on the 

success of its Maná title by releasing 
the group's Exitos en Video DVD this 
year. Also on its slate will be Alejandro 
Sanz's MW Unplugged, El Alma al 
Aire Tour, Los Singles, and Tour Mas 
'98, in addition to Miguel Bose's Los 
Videos, Bose's and Ana Torroja's Gira-
Dos, and La Ley's MTV Urtplugged. 

The company, like many others, is 
further responding to the demand for 
special features on its titles. For exam-

ple, the new Maná project will include 
a bonus video—"Come Duele en Los 
Labios"—and an exclusive documen-
tary. It will also heavily feature its DVDs 
in marketing campaigns by conduct-
ing DVD launch and screening parties 
to create buzz at the press and con-
sumer levels, as well as running ads 
and pursuing in-store play at key 
accounts where DVD players and soft-
ware are heavily purchased. 

Universal Music is also striving to 
get into the Latin music DVD game in 
the U.S. Though it hasn't released any 
Latin DVD titles here yet, Gonzalez 
says a slate of 10 to 15 salsa titles is 
currently being prepared. 

But there are a number of concerns 
when it comes to satisfying latin music 
DVD demands from such regions as 
Mexico and Latin America. The world is 
divided into a number of different DVD 
hardware zones, which only allow con-
sumers in those regions to use software 
manufactured in their own zone. A spe-
cial chip is embedded in each player 
that is particular to the software also 
made in its region. The U.S. is zone 
one, while Latin America is zone four, 
making it more difficult for U.S.-based 
companies to make DVDs for its inter-
national consumers. 

"This was the first problem that 
regions faced with the DVD," Gonzalez 
says. "But the situation exploded last 
year in the case of Brazil, because Brazil 
started manufacturing the hardware. 
We were able to make many titles avail-
able through the local manufacturing. 
We started 2001 with 10 titles, and we 
ended with 85 titles. We want to repeat 
that solution in Mexico." 

But it is really the lack of visual Latin 
repertoire that is the main issue. 

"Before, record companies never 
saw the VHS market as an important 
market," Gonzalez says. "The VHS 
market never exploded in these [Latin] 
regions. Now, there is a new initiative 
[at Universal] to stop making single 
videos and to make DVDs [instead]. 
DVDs are really attractive right now." 

Maximum volumen. Warner Music Latina has signed Miami-based rock band 
Volumen Cero, which will be releasing its major-label debut this summer. Pic-
tured, from left, are band members Fernando Sánchez and Luis Tamblay, 
Warner Music Latina A&R director Amir Agai, Warner Music Latina president 
George Zamora, and band members Martin Chan and Christian Escuti. 
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Billboard HOT LATIN 

TITLE 
PRODUCER (SONGWRITER) 

TRACKS.o  

. 
o 
E e.si.s Artist 

IMPRINT/PROMOTION LABEL 

. 1 1 

-,...., 

',1Yff. NUMBER - 6 Weeks AI Numberl 

QUITAME ESE HOMBRE 
R PEREZ U.LPILOTO) Pilar MontteNren 9 1 

2 2 ESCAPAR Enrique Iglesias 9 
S MORALES.E.IGLESIAS,LMENDEZIE.IGLESIAS,S.MORALES,K.010GUAROLD.SIEGEL,C.GARCIA ALONSOI INTERSCOPE /UNIVERSAL LATINO 

2 

3 3 Y TU TE VAS 
R 1 TOLEDO WOE VITA) Csize rnes 9  2 

4 7 SUERTE Shakira 9 
S MEBARAK R.,TMITCHELL IS MEBARAK R .T MITCHELL I EPIC /SONY DISCOS 

1 

8 6 HAY OTRA EN TU LUGAR Pablo Montero «2 
R PEREZ IRPEREZA.POSSE.C.SALAZARI RCA /BMG LATIN 

5 

14 21 ME HUELE A SOLEDAD MDO «2 
A JAEN IRPEREIR.LIVI) SONY DISCOS 

6 

5 8 NECESIDAD Alexandre Pires 9 
REyNERRIO IESTEFANOI ARIOLA/SME LATIN 

5 

11 11 MANANTIAL DE LLANTO Joan Sebastian 
J SEBASTIAN (J.SEBASTIAN) MUSART /BALBOA 

4 

7 5 LUNA NUEVA Carlos Vives 
E ESTOFAN JR.,S.KRYS IC VIVES,M MADERA) EMI LATIN 

1 

9 13 
, 

EL PODER DE TUS MANOS Intocable 9 
R MUNOZ )L PADILLA) EMI LATIN 

9 

12 14 POR ESE HOMBRE Brenda K. Starr Con Tito Nieves & Victor Manuelle 9 
E ARROYO.L ECOLUMNA IRGALANT. GALATo SONY DISCOS 

11 

6 4 QUISIERA PODER OLVIDARME DE TI Luis Fonsi 9 
R PEREZ IFLPEREZNI.PORTMANNI UNIVERSAL LATINO 

3 

10 9 USTED SE ME LLEVO LA VIDA Alexandre Pires .9 
REYNERRIO IESTEFAN0,13.POVEDA) ARIOLA /13MG LATIN 

5 

13 19 YO QUERIA Cristian 9 
K SANTANDER,D.BETANCOURT ICCASTRO,T.COTLIGNO,S.GIACOBBEI ARIOLA /131AG LATIN 

6 

20 31 ENTRA EN MI VIDA Sin Bandera 9 
A BACIUEIRO ILGARCIAN.SCHAJRIS1 SONY DISCOS 

15 

16 12 FLOR SIN RETONO Charlie Zaa .9 
C ZAA.M.SALCEDO IR.FUENTES CASSON) SONOLUX (SONY DISCOS 

1 

25 26 DEL OTRO LADO DEL PORTON Ramon Ayala Y Sus Bravos Del Norte 
R AyALA,F MARTINEZ WMARTINEZ) FREDDIE 

17 

15 10 NO ME CONOCES AUN Palomo .9 
PALOMO IF Y OlJEZADA.A TRIGO) 0 150 

3 

34 — QUE EL RITMO NO PARE Patricia Manterola 9 
J REYESIESTEFANO,J REYES1 ARIOLA /BMG LATIN 

19 

18 15 APRENDIZ Alejandro Sanz 9 
LL GATICA IA SANZI WARNER LATINA 

13 

17 18 LLOVIENDO ESTRELLAS Cristian 
K SANTANDERO SOSA IA MONTALBAN,E REYES) ARIOLA /BMG LATIN 

13 

22 22 COMO PUDISTE Banda El Recede 
0 VALENZUELA IG.LIZARRAGA0 VALENZUELA,J.LIZARRAGA) FONOVISA 

9 

33 30 COMO DECIRTE NO Franco De Vita 
L ROME Rar DE viTA,A "GUCCI PENA IF DE VITA) UNIVERSAL LATINO 

23 

35 — MI BOMBON Cabas 9 
C ME RCHAN,CABAS ICABAS) EMI LATIN 

24 

23 20 SUFRIENDO A SOLAS Lupillo Rivera '9 
PRIVERA IJ.A FERRUSQUILLA) SONY DISCOS 

7 

24 25 HUELO A SOLEDAD Ana Gabriel 9 
J LOSADA.V.FUJOO.PDOUGANA.QUINTERO,A JAEN IA GABRIEL) SONY DISCOS 

8 

27 34 TE QUIERO IGUAL QUE AYER Monchy & Alexandra 9 
m DE LEON (W.CASTILLOI JON /SONY DISCOS 

23 

36 27 SI TU NO VUELVES Alejandro Fernandez 
K CAMPOS )FATO) SONY DISCOS 

27 

26 17 LA AGARRO BAJANDO Gilberto Santa Rosa 9 
J M LUGO 'MONIES OUILESI SONY DISCOS 

4 

31 29 TE QUEDO GRANDE LA YEGUA Alicia Villarreal 9 
H PATRON IA.VILLARREAU UNIVERSAL LATINO 

15 

40 38 AL QUE ME SIGA Luis Miguel 
L MIGUEL IM .ALEJANDRO) WARNER LATINA 

31 

21 23 HASTA QUE VUELVAS CONMIGO Marc Anthony 
M ANTHONy,J.A.GONZALEZ IGMARCOM ANTHONY) COLUMBIA /SONY DISCOS 

21 

29 28 MAS ALTO QUE LAS AGUILAS Pmeigratie  
pAGuniur usaAsTIANI 24 

30 32 AY! BUENO Fernando Villalona Featuring Jon Secada 
E ESTERAN JR X.GAITANAGAITANJ.M.VEIAZÉRIEZ WESTEFANAR.N.TOVARR GAITANAGAITANI LATINO /SONY DISCOS 

26 

28 24 TE VINE A BUSCAR Yolandita Monge 
A GRULLONIA.GRULLON,NOELIA,PMASITTI) NETWORK /WARNER LATINA 

24 

at HO , 
TU Y YO Thalia 9 
ESTEFANO 1ESTEFANO,J.REYES) EMI LATIN 

36 

kW' ' 

43 — JURO POR DIOS Banda Tierra Blanca v 
A VALENZUELAO VALENZUELA IJ.ZAZUETA) LA SIERRA 

37 

32 33 LA NEGRA TIENE TUMBAO Celia Cruz 9 
S GEORGE IF 0S01110,S.GEORGEI SONY DISCOS 

32 

46 35 COMO DUELE Luis Miguel 9 
I MIGUEL IAMANZANERO) WARNER LATINA 

1 

38 36 DEJATE QUERER Los Tucanes De Tijuana 
G RELIS (M .QUINTERO LANA) UNIVERSAL LATINO 

25 

39 40 MITAD Y MITAD Pesado 
J M ELIZONDO,M.A.ZAPATA IM .A. PEREZ) WEAMEX WARNER LATINA 

39 

42 45 PARA ESTAR A MANO El Coyote Y Su Banda Tierra Santa 
EL COYOTE Y SU BANDA TIERRA SANTA IJMESPINOZAI EMI LATIN 

34 

47 — MUJER CON PANTALONES Carlos Ponce 9 
E ESTOFAN JR.J.SOMEILLAN IEESTEFAELJR.,N.TOVAR) EMI LATIN 

43 

41 41 TE AVISO, TE ANUNCIO (TANGO) Shakira 
S MEBARAK R.LMENDEZ IS MERARAIS RI EPIC /SONY DISCOS 

16 

37 37 EN LA MISMA CAMA Liberacion 
O CANALESAALVARADO IF.Y.1111EZADAI DISA 

5 

45 44 LA PLAYA La Oreja De Van Gogh 
NOT LISTED OSAN MARTIN) SONY DISCOS 

30 

44 — POR TU PLACER Frankie Negron 9 
S GEORGE IR.CONTRERAS,J.GRECO,M.CANCELI WEACAR1BE MARNER LATINA 

30 

QUE LEVANTE LA MANO Los Angeles De Chady 
I RODRIGUEZ OEVEZZANI) FONOVISA 

48 

49 43 PEQUENA AMANTE El Poder Del Norte 
M BUENROSTRO IMBUENROSTRO) DIGA 

31 

VETE Y DILE Sergio Vargas 
S VARGAS IB.GOICOCHEA1 RCC 

50 

Complied from a natlonal sample of airplay supplied by Broadcast Data Systems' Radio Track service. A panel of 94 stations 33 Latin Pop, 16 Tropical/Salsa, 56 
Regional Mexican) re electronically monhored 24 hrs. a day, 7 days e week. Songs ranked by Audience Impressions. MI Records showing an increase in audience 
over the previous week, regardless of chart movement. A record which has been on the chart for more than 20 weeks will generally not receive a bullet, even if it reg-
isters a increase i audience. Greatest Gainer indicates song with largest audience growth. If two records are tied in audience size, the record being played on 
more st bons is placed first. Records below the top 20 are removed from the chart after 26 weeks. 9Videoclip avaliability. ©2002, GNU Business Media, Inc. All 
rights reserved. 

LATIN POP 

TITLE ARTIST 

IMPRINT/PROMOTION LABEL 

AIRPLAY 

,l,,— L., 

g 
TITLE ARTIST 

 IMPRINT/PROMOTION LABEL 

1 TRITE VAS CRAYONNE 
SONY DISCOS 

16 HUELO A SOLE DAD ANA GABRIEL 
SONY DISCOS 

2 2 ESCAPAR ENRIQUE IGLESIAS 
INTERSCOPE /UNIVERSAL LATINO 

fl 17 11 VINE A BUSCAR YOLANDITA MONGE 
NETWORK WARNER LATINA 

/111> 5 NITA/ME ESE HOMBRE PILAR MONTENEGRO 
UNIV1SION 

23 27 COMO DUELE LUIS MIGUEL 
WARNER LA1INA 

0  6 KAY OTRA EN TU LUGAR PABLO MONTERO 
RCA /MG LATIN 

25 TE AVISO. TE AMONG() (TANGO) SHAKIRA 
EPIC/SONY DISCOS 

0. 10 ME HUELE A SOLED» MOO 
SONY DISCOS 

._2 

30 MWER CON PANTALONES CARLOS PONCE 
Elm LATIN 

, 6 3 NECESIDAD ALEXANDRE PIRES 
AR1OLA/BMG LATIN 

211 

10 
26 LA PLAYA LA OREJA DE VAN GOGH 

SONY DISCOS 

7 - 8 SUESTE SHAKIRA 
EPIC /SONY DISCOS 

_ 1U Y YO THALIA 
EMI LATIN 

8 4 QUISIERA PODER OLVIDARME DE TI LUIS FONSI 
UNIVERSAL LATINO 

0 _ A NEW DAY KAS COME CELINE DION 
EPIC 

9 1 YO QUERIA CRISTIAN  
ARIOLA/BMG LATIN 

/111> 31 MI BONBON CABAS 
EMI LATIN 

0  13 MIRA EN MI VIDA SIN BANDERA 
SONY DISCOS G 

29 QUEDATE Me FABIAN 
SONY DISCOS 

it 7 UStED SE ME REVD U1 VIDA ALEXANDRE PIRES 
ARIOLA /13MG LATIN 

32 DE PATA NEGRA MELODY 
SONY DISCOS 

12 9 WNA NUEVA CARLOS VIVES 
EMI LATIN 

Ç. 33 MAS ALTO QUE LAS AGUILAS PEPE AGUILAR 
MUSART1BALBOA 

13 12 APRENDO ALEJANDRO SANZ 
WARNER LATINA 

35 SENT1R MAOR LEY ALEJANDRO 
MOCK 8, ROLL AIDERES 

a  20 COMO DECIRTE NO IRANCO DE VOTA 
UNIVERSAL LATINO 

YOU/ERE A AMAR ALEJANDRA GUZMAN 
ARIOLA/OMS LATIN 

0  23 WE EL MEMO NO PARE PATRICIA MANTFROLA 
ARIOLA/OMS LATIN 

36 TAL VEZ QUIZA PAULINA RUBIO 
UNIVERSAL LATINO 

. 16 14 LLOVIENDO ESTRELIAS CRISTIAN 
ARIOLA/BMG LATIN 

28 DIME JAIME CAME 
UNIVISION 

111) 22 SI TU NO VUELVES ALEJANDRO FERNANDEZ 
SONY DISCOS 

37 MAYONESA CHOCOLATE 
MELODY /FONOVISA 

' 18 19 ROR SIN RETONO CHARLIE ZAA 
SONOLUX /SONY DISCOS 

3s, 38 POR ESE HOMBRE BRENDA K STARR CON TITO NIEVES & VICTOR MANUELLE 
SONY DISCOS 

0  20 AL OUE ME SIGA 
WARNER LATINA LUIS MIGUEL 

39 CADA [WIEN CON CADA CUAL WARNER LATINA RICARDO MONTANER 

0  21 
7. 

MANANTIAL DE U.ANTO JCAN SEBASTIAN 
MUSART /BALBOA 

...QUE TE QUIERO RABITO 
MELODY /FONOVISA 

Ne 
',7., L.U,,, 

3 e 

TROPICAL/SALSA 

TITLE ARTIST 

IMPRINT/PROMOTION LABEL 

be 
,'.—„ L,-, 

5 

AIRPLAY 

TITLE ARTIST 

 IMPRINT/PROMOTION LABEL 

1 POR ESE HOMBRE BRENDA K. STARR CON mo NIEVES 8) VicT3R MANUELLE 
SONY DISCOS 

IA OE PATA NEGRA MELODY 
SONY DISCOS 

3 LA AGARRO BAJANDO GILBERTO SANTA ROSA 
SONY DISCOS 

10 ME 11ENE LOCO PUERTO RICAN POWER 
JAN /SONY DISCOS 

4 Et QUIERO IG UAL QUO AYER MONCHY 8 ALEXANDRA 
JON /SONY OS/CS 

33 MI PRINCESA MICHAEL STUART 
RUM/UNIVERSAL LATINO 

2 KASTA QUE VUELVAS CONMI GO MARC ANTHONY 
COLUMBIA ;SONY DISCOS 

35 TANTO LIMTT Ti 
EMI LATIN 

5 5 ESCAPAR ENRIQUE IGLESIAS 
INTERSCOPE /UNIVERSAL LATINO 

28 COMO DECIRTE NO FRANCO DE VITA 
UNIVERSAL LATINO 

6 7 AYI BUENO FERNANDO VILLALONA FEATURING JON SECADA 
LMINO /SONY DISCOS 

37 ...QUE TE QUIERO RABITO 
MELODY/FONOVISA 

7 B LA NEGRA TIENETUMBAO CELIA CRUZ 
SONY DISCOS 

22 ASI ES DUE VIVO YO FULANITO 
CUTTING 

8 9 POR TU RACER FRANNIE NEGRON 
WEACMIBE /WARNER LATINA 

MIL ROSAS MICHAEL STUART 
RMM /UNIVERSAL LATINO 

0 
6 

15 

LUNA NUEVA CARLOS VIVES 
EMI LATIN 

II QUISIERA POOER OLVIDARME DE T1 LUIS FONSI 
UNIVERSAL LATINO 

VETE Y DILE SERGIO vARGAS 
RCC 

34 QUE EL RITMO NO PARE pATRICIA MANTEROLA 
ARIOLA /BMG LATIN 

11 13 CELOS MARC ANTHONY 
COLUMBIA/SONY DISCOS 

40 ENAMORAR RAFT BURGOS IL CUPIDO' 
PRESTIGIO/SONY DISCOS 

0 12 Y TUTE VAS CHAYANNE 
SONY DISCOS 

31 VEN CONMIGO CORAZON PEDRO CONGA 
MP 

0 
40 

17 ENTRA EN MI VIDA SIN BANDERA 
SONY DISCOS 

HOMBRE LAMY  
WEA ROCK MARNER LATINA 

59 CUANDO FALTASTU JON (SONY DISCOS PUERTO RICAN POWER 
AMAR A DOS 
ARIOLA iBMG LATIN GISSELLE 

0 25 MI BOMBON CABAS 
EMI LATIN 

24 UN HOMBRE DE VERDAD MOLINA LEON 
SONY DISCOS 

4E) 27 QUIMME ESE HOMBRE PEAR MONTENEGRO 
UNIVIS1ON 

2 29 FLOR SIN RETONO CHARLIE ZAR 
SONOLUX /SONY DISCOS 

0 26 ME HUELE A SOLEDAD 4000 
SONY DISCOS 

3 ESTO ES PARA TI ORO SOLIDO 
SONY DISCOS 

: 18 10 PENA DE AMOR PUERTO RICAN POWER 
JON /SONY DISCOS 

23 NECESIDAD ALEXANDRE PIRES 
ARIOLA/BMG LATIN 

0  _ A NEW DAY HAS COME CELINE DION 
EPIC 

38 TE VINE A BUSCAR YOLANDITA MONGE 
NETWORK WARNER LATINA 

20 14 AHORA SOY MALA el GA (ANON 
WARNER LATINA 

HAY OTRA EN TO LUGAR PABLO MONTERO 
RCA ,BMG LATIN 

le 

53 

REGIONAL MEXICAN 

TITLE ARTIST 

IMPRINT/PROMOTION LABEL 

,,, 'Lf, 

g 

AIRPLAY 

TITLE ARTIST 
IMPRINT/PROMOTION LABEL 

2 QUITAME ESE HOMBRE PEAR MONTENEGRO 
UNIVISION 

. 

. 22 SOMOS MAS AMERICANOS LOS TIGRES DEL NORTE 
FONOVISA 

:. 

I EL PODER DE TUS MANOS INTOCABLE 
EMI LATIN 

11E) — NUESTRO AMOR PANCHO BARRAZA 
mUSART /BALBOA 

6 DEL OTRO LADO DEL PORTON RMAON AYMA Y SUS BRAVOS DEL NORTE 
FREDDIE 

0 23 DESDE OUE NO ESTAS AOUI AB QUINTANILLA Y LOS KUMBIA KINGS 

'1 . ' 
3 NO ME CONOCES AUN PALOMO 

SISO 
28 DE (ME SIRVIO IMAN 

UNIVISION 

4 COMO PUDISTE BANDA EL ROCOCO 
FONOVISA • 

UNO. DOS Y TRES IMAN 
UNIVISION 

5 SUFRIENDO A SOLAS LUPIL10 RIVERA 
SONY DISCOS 

MAS ALTO QUE LAS AGUILAS PEPE AGUILAR 
MUSART 13AL PGA 

7 TE GUEDO GRANDE LA YEGUA ALICIA VILLARREAL 
UNIVERSAL LATINO 

ESCUCHA MI AMOR LOS PALOMINOS 
FONOVISA 

14 JURO POR DIOS BANDA TIERRA BLANCA 
LA SIERRA 

NO SE MIR JOSE MANUEL FIGUEROA 
UNIVERSAL LATINO 

. 10 ": 

8 

10 

ESTAS IMF TE PELAS INTOCABLE 
EMI LATIN 

MANANTIAL DE UMW JOAN SEBASTIAN 
MUSART /BALBOA 

I AQUEL AMOR POLO URIAS Y SU MAI:MINA NORTENA 
1 , 1 o 

— CADA OM MAS LOS CANELOS DE DURANGO 
CINTAS ACUARIO 

13 PARA ESTAR A MANO EL COYOTE Y SU BANDA TIERRA SANTA 
EMI LATIN 

0 35 LA 11ENDA VICENTE FERNANDEZ 
SONY DISCOS 

13 

12 MITAD Y MITAD PESADO 
WEAMEEMARNER LATINA 

32 32 TRAGOS AMARGOS RAMON AYALA Y SUS BRAVOS DEL NORTE 
FREDDIE 

11 DEJATE (Meng LOS TUCANES DE TUUANA 
UNIVERSAL LATINO 

0 37 AY AMOR CONTROL 
EMI LATIN 

14 9 EN LA MISMA CAMA LIBERACION 
DIGA 

34 29 POR EL AMOR A MI MADRE LOS ANGELES AZULES 
DIGA 

15 

0 

0 

0 

0 

15 PEQUENA AMAMI EL PODER OEL NORTE 
DIGA 

0 39 MENTIRAS AROMA 
FONOVISA 

19 QUE LEVAN1E LA MARIO LOS ANGELES DE CHARLY 
FONOVISA 

36 25 (WE MANERA DE PERDERJULio PRECIADO Y SU BANDA FERIA DEL PACIFICO 
RCA /13mG LATIN 

16 

33 

WULE LOS HURACANES DEL NORTE 
FONOVISA 

37 36 AHORAQUE HAGO SIN TI JIMMY GON7A1 F7 Y EL GRUPO MAll 
; LI 

NOS FALTO PALOMO 
DIGA 

3s 21 

— 

SI QUIERES SER MI MUJER EZEOUIEL PENA 
FONOVISA 

34 NARA RONAN ALMENOMEZ COELLO 
FONOVISA 

0  TE (WIER° MAS QUE AYER ARACELY ARAMBULA 
D1SA 

20 17 NO ME MORIRE ROGELIO MARTINEZ 
DISCOS CISNE 

0  — POR QUE TUVO OUE SER EL PODER DEL NORTE 
DISA 

ilesI Rio 'Wm al Inds »pled hom a naboa maple al Broadcasi Data Systems rack playksts !IL 
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Tap selling Latin alhnins are compiled 

A 1111 ID \I TM from a national sample ol retail stare, 
mass merchant. aed internet sales reports îeiltliferlffl 8 
collected. compiled. and pmvided by 

ARTIST Title 

IMPRINT & NUMBER/DISTRIBUTING LABEL 

. 

.- 
E 

0 

. 
.,e 

ARTIST Title 
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ASCAP Awards Honor Alfanno, Sebastian 
BY LEILA COBO 
MIAMI—Regional Mexican music, 
tropical, and pop got equal billing at 
the 10th annual El Premio ASCAP 
Awards. Songwriters Omar Alfanno 
and Joan Sebastian jointly took 
home the songwriter of the year 
award at the ceremony, which was 
hosted by the American Society of 
Composers, Authors, and Publishers. 
The veteran writers had five 

charting titles each on the Billboard 
year-end charts, including Alfanno's 
apparently invincible "A Puro 
Dolor" and "Cuando Una Mujer" 
and Sebastian's "Secreto de Amor" 
and "Un Idiota." 

"I really feel embarrassed with so 
many blessings," Alfanno said, 
accepting the award for the second 
consecutive year. Last year, he won 
partly thanks to the extraordinary 
success of his hit "A Puro Dolor," a 
song he calls "the most important of 
my career." This time around, his 
success can be attributed to a hand-
ful of tracks in different genres. 

"I feel very happy and above all 
very proud to share this award with 
a friend of so many years," he said 
of Sebastian. El Premio ASCAP, 
which took place April 24 at New 
York's Hammerstein Ballroom and 
was hosted by ASCAP CEO John 
LoFrumento, also awarded pub-
lisher of the year honors to WB 
Music/Warner/Chappell Music for 
having the most award-winning 
songs: 20 in total. 

"Our philosophy continues to be 
to sign the most talented songwrit-
ers and do the best job we can for 
them," senior VP of Latin Music 
Ellen Moraskie says. "It's really been 
a joint effort, and we're forever 
grateful to the writers who place 
their faith and their songs with us." 

Warner's signings include Amau-
ry Gutiérrez from Mexico and Ale-
jandro Sanz from Spain. El Premio 
ASCAP also honored salsa icon 
Gilberto Santa Rosa, who received 
the special ASCAP Latin Heritage 

ASCAP 

Award for his "unique and enduring" 
contributions to music. Santa Rosa, 
who celebrated his 25th anniversary 
in the music business this year, was 
serenaded by a group of soneros that 
included Victor Manuelle, La India, 
and Johnny Pacheco. 

El Premio ASCAP honors the 
writers and publishers of the most 
widely performed Latin tracks, 
according to the Billboard year-end 
Latin music charts. Awards are pre-
sented in five categories: salsa, 
merengue, pop/ballad, regional Mex-
ican, and rock en español, a catego-
ry ASCAP created in 1999 and has 
steadily supported not only through 
the awards but also through numer-
ous showcases. 

In addition, special awards were 
given for supersong of the year and 
independent rock en español group 
of the year. Supersong of the year 
went to "Abrazame Muy Fuerte," 
composed by Alberto Aguilera 
Valadez (aka Juan Gabriel) and pub-
lished by Alma Musical and BMG 
Songs. The track spent six weeks at 
No. 1 on the Billboard Hot Latin 
Tracks chart. Puerto Rico's Skapu-
lario was named independent rock 
en español group of the year, an 
award based on a group's develop-
ment and evolution. The top-
winning songs in each category 
were: in salsa, "Pero No Me Ama," 
composed by Rafael Monclova de 
Jesús and published by La Editora de 
Música PMC; in merengue, "Cómo 
Olvidar," composed by Gustavo Are-
nas and Jorge Luis Piloto and pub-
lished by Arena Fina Publishing, 
Lanfranco Music and Peermusic; in 
pop/ballad, "La Bomba," composed 

Birthday Present. Sony Discos act MIJO celebrated the release of its fifth-
anniversary album, MDO Greatest Hits 5th Anniversary, with a showcase 
for fans and industry execs at BillboardLive in Miami Beach. Pictured 
onstage, from left, are Anthony, Pablo, Abel, and Didier. 

by Fabio Zambrana Marchetti, pub-
lished by Sony/ATV Music Publish-
ing LLC; and in regional Mexican, 
"Despreciado," composed by Jesús 
Navarrete Urena and published by 
Vander Music. The winning rock en 
español track was "Para No Verte 
Más," composed by Guillermo Nov-
ellis (Sadaic) and Pablo Tisera (Sada-
ic) and published by WB Music. 

For a complete list of winners, go 
to ascaplatino.com. 

Casero Wins 
Big At 
Gardels 

BY MARCELO FERNANDEZ BITAR 
BUENOS AIRES—There is only one 
event where, every year, the most 
popular Argentine artists of differ-
ent musical styles mingle and ex-
change glances, greetings, and 
mutual admiration: the Gardel 
Awards, organized by local record 
industry association CAPIF. 

This time around, the big sur-
prise of the April 16 event—which 
took place at the Sky Opera theater 
in Buenos Aires—were the four 
awards taken home by Sony Music's 
Alfredo Casero, a TV comedian/ 
actor whose underground musical 

career has 
enjoyed a 
boom dur-
ing recent 
months 
thanks to 
his huge 
hit "Shi-

mauta (Canción de la Isla)," sung 
in Japanese with a techno-pop feel. 
Casero was nominated in six cate-
gories and won best new artist, best 
song of the year, best music video, 
and best producer of the year (Juan 
Blas Caballero). 
The night's other success stories 

were Diego Torres—who won best 
male pop artist and best album of the 
year for Un Mundo Diferente—and 
León Gieco, who won best male rock 
artist and best recording package for 
Barridos Rurales. Rock icon Charly 
Garcia won the Golden Gardel award, 
while folk giants Los Chalchaleros 
received a distinguished career award 
recognizing 50 years of performing. 
Other noteworthy winners in-

cluded indie act Mimi Maura (best 
female rock act) and Adriana Varela 
(best female tango artist). In the 
Latin non-Argentine categories, the 
overall victor was Alejandro Sanz, 
who won album of the year and best 
male artist. 
A successful evening failed to be 

dampened either by heavy rain or by 
protests from multi-platinum EMI 
folk act Los Nochers that they were 
nominated in only one category. 

C/:\ P I F 

Notes. 
EXPLORATIONS: When Craig Chaquico 
released his first solo project, 1993's 
new age-esque Acoustic Highway 
(Higher Octave), he made a clean 
break from the high-energy, electric 

rock guitar style that had defined his 
work throughout two decades as lead 
guitarist with the Jefferson Starship. 
As his solo career progressed, Chaq-
uico built upon the instrumental tex-
tures of that first release, adding con-
temporary jazz players such as Dave 
Koz and Russ Freeman to his songs, 
allowing for more improvisation in 
his arrangements, and experimenting 
with assorted rhythmic devices. 
On Shadow and Light (Higher Oc-

tave, April 30), Chaquico continues to 
bring different textures to his con-
temporary jazz sound. This time out, 
he prominently features electric gui-
tar solos on several songs, many of 
which were cut live in the studio with 
his band. Conversely, the guitarist uti-
lized recording studio technology on 
other tracks, overdubbing up to 40 
guitar tracks to create a multi-tex-
tured "guitar orchestra." 

Chaquico says," 'Café Carnival' [a 
bonus track on 2000's Panorama: 
The Best of Craig Chaquico] had 
both acoustic and electric guitars on 
it, and because people responded so 
well, it made me feel good about try-
ing it again." 

Chaquico also found himself com-
ing to grips with the dichotomy of his 
energetic live performances and the 
more subdued sounds favored by 
smooth-jazz radio. "A lot of times, 
people hear about me from the radio, 
and then they come to the show and 
get something a bit different because 
we really kick it up a notch," he says. 
"At the same time, people wonder 
why they don't hear that energy on 
the records. It's a catch-22, because 
that energetic stuff won't work at 
radio, so I have to be aware of both 
sides of the spectrum." 

To meet all expectations, Shadow 
and Light features such radio-ready 

by Steven Graybow 

instrumentals as the first single, the 
melodic, salsa-grooved "Luminosa" 
(which features Chaquico's touring 
saxophonist, Kevin Paladini), as well 
as a cover of Les McCann and Eddie 
Harris' "Compared to What"—cut 
live in the studio and augmented by 
the interplay of saxophonists Warren 
Hill and Jeff Kashiwa. 

"What's funny about 'Compared to 
What' is that when I was in the Star-
ship, [vocalist] Grace Slick used to kid 
me because the singer would get to 
sing the songs from beginning to end, 
and I would have 10 seconds in the 
middle to do something of my own," 
Chaquico recalls. "I always said that 
one day I would find a song where the 
singer would come in for a few sec-
onds, and the rest of the song would 
be instrumental. Well, 'Compared to 
What' is that song—the whole front 
end is instrumental, there are solos 
throughout the song, and the vocals 
[done by Chaquico, a first-time lead 
vocal for him] come in for little bits 
in the middle." 
Chaquico—who was hospitalized 

after an auto accident at age 12, dur-
ing which time he played guitar in his 
hospital bed as therapy—continues to 
be a strong proponent of the Ameri-
can Music Therapy Assn., which uses 
music as a salubrious aid for people 
recovering from serious accidents or 
illness. "From my own history of 
being a kid in a hospital, I know how 
music can see you through tough 
times," says the guitarist, who fre-
quently performs free concerts at hos-
pitals while on tour. "If I can put a 
smile on someone's face through my 
music, that is a great thing." 

NOTEWORTHY: Guitarist David Fiuc-
zynski reissues two Screaming 
Headless Torsos discs, 1995 (for-
merly the band's eponymous debut) 
and Live!! April 23 on his own Fuse-
Licious Morsels label. The former 
release was issued in 1995 on Warn-
er Bros. subsidiary Discovery 
Records; the latter was a 1996 live 
date issued in Japan only. 
New Orleans' favorite sons, the Dirty 

Dozen Brass Band, celebrate their 25th 
anniversary with Medicated Magic 
(Ropeadope/Atlantic, April 23), which 
features such guests as Olu Daza, Dr. 
John, Norah Jones, DJ Logic, pedal 
steel guitarist Robert Randolph, and 
Widespread Panic's John Bell. 

Blue Note releases Deep in a Dream: 
The Ultimate Chet Baker Collection— 
a companion piece to author James 
Gavin's Chet Baker biography, Deep in 
a Dream: The Long Night of Chet 
Baker (Alfred A. Knopf)—May 7. (The 
publication date for the book is May 
14.) The CD includes sides Baker cut 
for the Pacific Jazz, Fantasy, Columbia, 
Colpix, and Riverside labels and 
includes two previously unreleased 
vocal pieces from the late trumpeter. 
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Eagle Hock Soars 
Leader In Multiple Melia 
A Q&A With Terry Shand 
BY TOM FERGUSON 
LONDON—For Eagle Rock Entertainment, timing is every-

thing. 
"I think the market's just right," declares Eagle Rock executive 

chairman Terry Shand, "for an independent company that's well-
funded, well-organized, knows how to operate right across 
Europe and North America and understands how to get product 
out in all the other territories around the world." 
In just five years, Shand and his team have honed Eagle Rock 

to meet that challenge, creating a unique, independent music 
company in the process and generating some $40 million in 
annual sales. Shand aims for $55 million in sales this year from 
his company's distinctive mix of cross-media rights via record 
labels, video production, TV programming and related activities. 
The roots of Eagle Rock stretch back to Shand's former compa-

ny, the U.K. music-catalog specialist Castle, which he founded in 
1983 and sold to Alliance Entertainment in the U.S. in Septem-
ber 1994. When Shand left Castle less than two years later, he 
took the key members of his team with him. Eagle Rock was 
launched in April 1997. 
"Our intent, right from the word 'go," says Shand, "was to 

have a totally integrated global operation. In an ideal world, to 
[have the ability to] do a deal where, if it's a concert, we can film 
it, record it, have the worldwide TV rights—which we sell direct-
ly to broadcasters around the world—release the video right 
across Europe and North America and license into other territo-
ries, and release the record." 
Eagle Rock has U.S. offices in New York, local marketing offices 

in France and Germany and representation in Scandinavia. Its 
network of distribution partners around the world includes such 
major labels as BMG and Warner, plus a string of leading inde-
pendents. 
The company has two frontline record-label operations, Eagle Records and 

Spitfire Records. The former is home to albums by established acts ranging from 
Earth Wind 8c Fire to Simple Minds, while the latter, headquartered in New 
York, is a metal-oriented label that recently scored Eagle Rock's highest-ever 
entry on the Billboard 200 with Zakk Wylde's Black Label Society and its album 
1919 Eternal. 
Shand's fellow executive directors at Eagle include two colleagues who came 

with him from Castle—deputy chairman Julian Paul and Geoff Kempin, world-
wide COO of Eagle Vision—plus finance director James Hoyer Millar, who 
joined from BMG U.K. in December 1998. 

Eagle Records worldwide is headed by U.K.-based managing director Lindsay 
Brown, a former international director at Polydor U.K., who joined Eagle in 

June 1997. Mike Carden was recently promoted to president of Eagle Records 
U.S., reporting to Brown and Shand. Paul Bibeau is president of Spitfire 
Records, reporting to Carden. 
In London, Kempin's role as worldwide COO of Eagle Vision gives him over-

sight of the Eagle Eye Vision and Eagle Eye Media imprints, plus the Cromwell 
Productions division, which produces and releases documentary programming. 
In New York, Eagle Vision Inc. president Steve Sterling looks after the compa-
ny's video/TV operations, reporting to Kempin. 
On the occasion of Eagle Rock's fifth anniversary, Terry Shand spoke to Bill-

board at the company's headquarters in Wandsworth, South London. 

How did your earlier work in the music business, and your experience running 
Castle, influence the launch of Eagle Rock? 

Prior to Castle, I was involved in independent distribution as sales and marketing 
Continued on page ER-28 
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NEW YORK—When 
Eagle Rock Entertain-
ment was launched in 
the U.K. in 1997, it 
seemed that artist devel-
opment at major labels 
was a dying practice. 
The youth market ruled 
more than ever. The 
quest for the quick hit 
and fast payoff increas-
ingly drove mainstream 
music companies. Lost 
in the flux were long-
term career artists who 
might no longer score 
gold or platinum sales. 

"It was becoming evident to a lot of 
people in the industry in Europe that the 
majors were less interested in actively 
working new releases by some of their 
marquee heritage artists," observes Lind-
say Brown, worldwide managing director 
of Eagle Records, who works closely with 
his U.S. colleagues, Eagle Records presi-
dent Mike Carden and Paul Bibeau, 
founder and president of Spitfire 
Records. 
"The success [of heritage artists] didn't 

appeal so much to the marketing depart-
ments and A&R guys [at the majors]; they 
got very little credit for selling those sorts 
of records," says Brown. "I felt there was a 
lack of respect being shown to artists of the 
heritage status. Maybe they weren't selling 
as many records as they sold before, but 
they continued to sell records, have active 
fan bases and actually tour. Subject to the 
right deal, there was extremely good poten-
tial for these artists to continue to sell 
records." 
And sell records they have—on Eagle. 

With releases by the likes of Joe Cocker, 
Simple Minds and John Mayall, Eagle 
Records has been built on the rock-solid 
strength of heritage artists. The company's 
roster also crosses genres, with artists like 
John Mayall, Bob Geldof, Yes and Andrew 
Lloyd Webber. 

METAL HEADS 
Spitfire Records was founded in the 

U.S. in 1999 as the company's hard-rock 
and metal imprint. Like its mother label, 
Spitfire wanted to fill a void. 

"I'd been a huge supporter of metal for 
a number of years, and I saw a lot of 
bands [who were] unable to get record 
deals, unhappy with the labels that were 
out there, or maybe a little bit in-between 
the majors and the independent metal 
labels," says Bibeau. "The metal labels 
that were doing well were basically more 
extreme, and I didn't feel that there was a 
metal label that really painted the whole 
canvas of rock 'n' roll and metal. I wanted 
to create something that represented everything to 
everybody and all things to all people, and it didn't mat-
ter whether it was having a straightforward rock 'n' roll 
band or an extreme act like Cradle of Filth." 

Eagle Records has had major international success with 
Spitfire artists, including Alice Cooper's Brutal Planet 
(150,000 in estimated European sales, 350,000 total 
worldwide), Dio's Magica (100,000 in Europe, 200,000 
worldwide) and Deep Purple's Live at the Royal Albert Hall 
(250,000 in Europe, 350,000 worldwide). (Both Cooper 
and Deep Purple were released on Eagle outside of the 

A Label For Be Ages 
Eagle Records Gives Veteran Acts Their Due 

While Championing The New 

BY BRYAN REESMAN 

JOE COCKER 
no ordinary world 

CRY 

DEEP PURPLE 

INcoN(iR, 

THE LONDON SYMPHONY ORCHESTRA 

CONDUCTED BY PAUL MANN 

U.S.) Deep Purple's double-live album was "so successful 
from an audio standpoint," says Brown, "it allowed the 
group to take an orchestra on the road across Europe for 
the first time in their lives. In fact, they took the orches-
tra across Japan and South America." 

POSITIONED AROUND THE WORLD 
Global sales are key when discussing the evolution of 

Eagle and Spitfire Records. "That was the whole ethos of 
the company from day one," says Brown. "We wanted to 

be global." 
Mike Carden echoes that 

view. "We try to sign every-
thing [to deals] worldwide," 
he notes. "There are some 
deals where we have rec-
ords in Europe that we 
don't have here. There are 
titles that are on Spitfire 
that are U.S.-only. But we're 
less interested in doing that 
going forward." There are 
advantages to this strategy. 
Some artists may have 
greater success in one mar-
ket than another—such as 

Joe Cocker, who is bigger in Germany than in 
the U.S.—but the worldwide sales can be sub-
stantial. 

Eagle is positioned to be a global music 
force. The label has dieribution deals 
throughout Europe, licensing deals in Aus-
tralia and South America, and a distribution 
and sales deal with RED in North America. 
Spitfire is distributed and sold by ADA in 
North America, via the same channels as Eagle 
in Europe and has the same licensing deal in 
Canada and South America. In Australia, 
Warner Music releases Eagle titles, while the 
metal-specialty label Riot takes care of Spitfire 
acts. Eagle and Spitfire license to individual 
labels in Japan on a title-by-title basis. JVC has 

their new Alice Cooper and Dio releases, 
while Universal has picked up the Deep Pur-
ple live album. In addition, both Eagle and 
Spitfire have deals with Pony Canyon 
Malaysia for most of Southeast Asia. 
Although Eagle Records already has offices 

in the U.K., the U.S., Germany, Spain, 
France and Italy, Brown wants to place staff 
in Holland, Belgium and Scandinavia, as 
well. "The way to control what we do and 
work with our partners is to have our own 
people there, and that's the way we'll be 
pushing forward in the next two or three 
years," he decrees. "We'll be expanding slow-
ly and steadily, with regard to our partner-
ships on a local basis, and the way that we 
work and manage our records, inventory 
and marketing. Because we actually control 

[and approve] all the marketing in Europe 
from this office here in London. It's our money 
that's spent to sell those records to those distrib-
utors. It's a one-stop shop. We're in control of 
our destiny with our artists." 

OLD AND NEW 
Both Eagle and Spitfire have built their suc-

cess on high-profile releases by veteran artists. 
Bibeau's company signed on Zakk Wylde's 
Black Label Society and Testament early on 
and also cultivated a large catalog by obtaining 
rights to older titles from the likes of Twisted 
Sister, Deep Purple and Yngwie Malmsteen. 
But the label also is developing new acts such as 
Sixty Watt Shaman and Hair of the Dog. Spit-
fire released 71 titles last year. 

"I think we have turned the corner with the record 
label," says Bibeau, who admits the company is slowing 
down its output this year and becoming more selective in 
the A&R process. "We're putting out fewer releases. 
We're making sure the window of set-up time is there. 
Hopefully, it's paying off" 

Spitfire's strategy of using independent publicists, 
street teams and Web-site promotion certainly helped 
with the label's first major 2002 release, Black Label 

Continued on page ER-26 
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Eagle Had Vision To Jump Ahead 
01 The OVA keno 

Acquiring Rights And Distributing Around The World, Eagle Vision 
Makes Sure The Music Is Seen As Well As Heard 

BY SAM ANDREWS 

LONDON—Few companies have grabbed the oppor-
tunity offered by the second coming of music video as 
effectively as Eagle Rock Entertainment's home-video 
and television arm, Eagle Vision. 
The music-video market—effectively dead by the mid-

1990s—has, like many other video formats, been revived 
by that wonder technology, DVD. While the major 
record companies have been slow to react, companies 
such as Eagle Vision have moved swiftly to acquire new 
rights to music video. 

"I, personally, have been a crusader for music video 
and music television since 1980—at the start of the VHS 
revolution, never mind the DVD one," says Eagle Vision 
chief operating officer Geoff Kempin. "We've now got a 
very strong DVD catalog because we began rights acqui-
sition at the start of Eagle Rock Entertainment in 1997. 

We took a leap of faith that this was the format that was 
going to work out." 
He has a clear understanding of the opportunity 

offered to music programming this time around and why 
the record companies are not able to exploit it. (Among 
the multinational major labels, only Warner Music has a 
division, Warner Vision International, devoted to music 
video.) 
"The record companies haven't got, in the same place, 

the ability to sell music films to television and to retail 
outlets on a worldwide basis," says Kempin. "A lot of the 
buyers at retail for music video are the buyers for video 
overall and not the buyers for audio. Companies that 
want to sell music video have got to be structured to have 
a sales force that deals with those key account buyers. 
Clearly, as the record companies are focused on selling 

audio, they don't have those people," he says. 
Kempin is a veteran of the music-video business. 

"Around my office, you see vestiges of previous formats," 
he says, gesturing to a box of laserdiscs and mentioning 
CD Video and Video 2000. He started EMI's music-
video division Picture Music International (PMI) in 
1980, before becoming managing director of PolyGram 
Music Picture International and then joining Terry 
Shand at Castle from 1990 to 1997. In 1997, he joined 
with Shand and Julian Paul to launch Eagle Rock 
Entertainment. 
"Terry and I both shared this vision that there would 

be a big commercial future in what, I suppose they would 
call these days, the 'monetization' of the visual aspect of 
an artist, the imagery of an artist combined with audio as 
a business," he adds, revealing that Eagle Vision will 
account for around 60% of the overall company's £25 
million ($36 million) turnover. 
He argues that companies like Eagle Vision, in fact, 

have a "symbiotic" relationship with the record compa-
nies. "On the one hand, we would be piggybacking on 
what the record company is doing, but they would be 
piggybacking on what we're doing because we are selling 
to television. 
"Take the Diana Krall concert show," Kempin continues. 

"We are selling it to TV worldwide. We shot it in Novem-
ber, and its first exposure was on CBC in Canada in Janu-
ary. Verve/Universal knows that this is a very beneficial 
thing for them to have a network transmission in Canada 
of Diana Krall. It really boosted an album in Canada that 
had already done very well. It is a symbiotic relationship." 

Continued on page ER-8 
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thanks to all the artists, managers 
and labels who share our vision 
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EAGLE VISION 
Continued from page ER-6 

WORLDWIDE REACH 
With offices in London, New York, Paris and Ham-

burg, Eagle Vision has positioned itself as a global rights 
holder across all formats, with an acquisition strategy 
based on worldwide exploitation. Acts to which it has 
acquired rights tend toward well-established music 
"brand names," aimed at the over-30 demographic, 
including the likes of Tina Turner and Diana Krall. It 
also includes such strong niche properties as the upcom-
ing 1999 Ozzfest movie, featuring MTV's new reality-
show star Ozzy Osbourne. 

Eagle Vision has co-produced—with U.K. TV produc-
er Isis Productions-21 hours of the successful Classic 
Album television series, which its TV sales division has 
sold to national broadcasters around the world, includ-
ing in the U.K., Canada, the U.S. and Japan. It has also 
been released in longer form on DVD. 

It was, however, the release of up in Smoke—the lavish 
movie account of the 1999 tour featuring rappers Dr. 
Dre, Snoop Dogg and Eminem—that spearheaded Eagle 
Vision's presence in the audiovisual market in the U.S. in 
2000. Eagle Vision bought the rights for $2 million at a 
time when Dr. Dre was unable to complete the financing 
or find a distributor for the project. To date, the release 
has sold around 500,000 copies in the U.S., another 
300,000 in the rest of the world, and has encouraged 
Eagle Vision to explore more rights for the 12-to-30-
year-old market. 

Continued on page ER- 10 

Willing And Able To 
Broadcast Broadband As 
Soon As The Time Is Right 
Eagle Vision chief operating officer Geoff Kempin acknowledges 

that he is building a range of catalog with an eye to the exploitation 
of future formats such as broadband distribution. Eagle Vision, 
which has around 250 hours of finished music footage alone and a 
further 2,000 hours of factual footage via its acquisition of Cromwell 
Productions and La Mancha, has been storing up broadband rights. 

"In three years time, we'll have enough programs in our rights 
base that we could be an aggregator of content in our own right. 
Eagle Vision could have enough material to run a niche channel," 
he comments. 
Music, in particular, he says has a hard time finding a place on 

national terrestrial television. The view of many of those channels 
is that it is too marginal an interest to occupy their peak viewing 
times." To that end, Kempin is interested in broadband delivery 
once the penetration reaches critical mass. 
"Rather than having to find limited slot space for it, broadband 

enables a lot mare programs to be viewed at any one time. The experience will still be largely like watch-
ing a television program, though you will be able to have access to other material interactively, some of 
which will be similar to what you can get on DVD. I don't see it as a replacement for DVD finished goods; 

the DVD will still offer a lot more as a consumer product than broadband will." —SAM ANDREWS 
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EAGLE VISION 
Continued from page ER-8 

"It was a `greenfield' release for us in the States, but also 
for our distributor RED with music DVD," says Kempin. 
"We couldn't have had a better locomotive launch really; 
it was like the Woodstock of hip-hop. It had a great lineup 
representing the best of hip-hop, and it was filmed at a 
very high quality level. Some of the material in that genre 
is a bit scrappy, but this was a high-gloss product. Irre-
spective of the career paths of any of the artists on it, up 
in Smoke is a bit of a landmark title. When you are talking 
about classic albums, it will be seen as such." 

THE AMERICAN ANGLE 
Eagle Vision U.S. president Steve Sterling is a former 

VP of development and marketing for Sony Music Entel - 
tainment's TV and Web-site production arm. He readily 
agrees that Up in Smoke broke the ground for Eagle 
Vision in the U.S. but also points to the success of its fac-
tual programming releases. 
Based on two acquisitions—that of U.K. TV producer 

Cromwell Productions, which specializes in historical re-
enactments, and the war-based La Mancha program 
catalog—Eagle Vision has invested in documentary pro-
gramming as part of a move toward becoming a fully 
rounded media company. 
"There's always going to be a market for factual, histor-

ical programming," says Sterling. " It's timeless, and it's a 
tremendous asset to have." 

Eagle Vision has three labels in the U.S. Its more hard-
Continued on page ER-18 

Jeff Baker 

Documentaries And Historic Tie-ins 
Build Eagle's DVD Catalog 

.7‘  Eagle Vision's Eagle Eye imprint has found a market niche not only by TOLKIEN 
focusing on factual or documentary titles but also by coordinating its Ill; ()I 1111 II1N(i  

releases with those of major motion pictures about similar topics. 
So far, Eagle Eye has scored a notable hit with the DVD release of J.R.R. 

Tolkien: Master of the Rings. Using Cromwell to create 3D graphics of Mid-
dle Earth, Sterling and Eagle Vision's general manager of home video & 
DVD, Jeff Baker readily admit that they " completely intentionally rode on 
the coattails of the movies" but point to sales approaching 100,000 units in 
the U.S. alone. 
Baker reveals that he is already lining up a release for the upcoming 

crop- circles movie Signs, starring Mel Gibson, and, using Cromwell's 
archive of American Civil War re-enactments, a DVD to coincide with the 

release of Turner Pictures' God and Generals 
about Robert E. Lee. 
"We're hoping to have three to five of these titles each year to release, in 

addition to our music repertoire," Baker says, adding that he is also looking at 
releasing some movies that have never been available on OH in the U.S. 

The long-term value of factua programming is that it becomes part of our 
catalog. While consumers will show terrific interest in the first year—and in 
year two and three in the case of a trilogy like Lord of the Rings—thereafter, 
consumers will always be interested in crop circles and Tolkien, and they will 
continue to sell," he says. — SAM ANDREWS 
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"I am grateful to Terry Shand and all at Eagle Rock for their support 

for the Music for Montserrat concert at the Royal Albert Hall. All of 

us at Air Studios congratulate them on their worldwide success." 

Sir George Martin 
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1- wry Biv+tneetoty col«cvati-uttoti-ich‘s you, c'e*i-s1 

Love, 

sex, age & death Paid for reluctantly by Bob Geldof 

simpleminds 

congratulate Eagle on five 
great years and look forward 
to continuing a long and 
rewarding relationship. 

Congratulations on your 5th. anniversary... 
and to all our friends at the label "Keep On Rockin". 

JOE COCKER 

To all our friends at Eagle Rock, many thanks for coming 
"Along for the Ride" with us. 

Wishing you all the best on your fifth anniversary. 

John MayaII & The Bluesbreakers 

EAGLE ROCK ENTERTAINMENT EAGLE RECORDS 
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EAGLE VISION QUICK CUTS 
Artist: Bee Gees 
Title: This Is Where I Came In 
Directors: David Leaf and John 
Scheinfeld 

Formats: VHS, DVD 
I he clelinitiNe authorized 

video biography of the second-
best-selling group in pop histo-
ry, the Bee Gees' This Is Where I 
Came In was released to coincide 
with their album of the same 
name in 2001 and was made 
with the group's full coopera-
tion. Through in-depth interviews, the brothers Gibb 
describe their lives and careers, from childhood singing 
sessions to their induction into the Rock 'N' Roll Hall of 
Fame. Directors David Leaf and John Scheinfeld make 
use of never-before-seen home movies, the Gibb family 
photo and video collection, archival footage and filmed 
performances from throughout their career. 

BEE GEES 
The, Is Where, Came In 

# 
e. 

Artist: Earth Wind & Fire 
Title: Shining Stars 
Director: Stephanie Bennett 
Formats: Television, VHS, DVD 
I lie influent ial 30-year career of Earth Wind & Fire is 

captured in suitably extravagant 
fashion in this documentary fea-
turing conversations with group 
members Maurice White, Philip 
Bailey, Ralph Johnson and Ver-
dine White, among others. 
"Over the years, everybody has 
always explained why they 
thought Earth Wind & Fire was 
great," Verdine White told Bill-
board at the time of this video's 
release in 2001. But this story is 
"from Philip, Ralph, Maurice 
and myself, [and it features] footage you haven't seen 
before. It's really a heartfelt thing." Director Stephanie 
Bennett's discussions about the influence of EW&F on 
the likes of Eric Benét and Wyclef Jean add to this video's 
impact. 
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Artist: Genesis 
Title: The Genesis Songbook 
Director: Bob Smeaton 
Formats: Television, VHS, DVD 
They began, not as performers, but as songwriters. 

That was the goal of Peter Gabriel, Tony Banks and Mike 
Rutherford when they united their creative forces in 

Britain in the late '60s. With the 
release in 1969 of their debut 
album, From Genesis to 
Revelation, however, the trio 
emerged as a recording group 
that would go on to superstar-
dom, despite Gabriel's depar-
ture and boosted by Phil 
Collins' turn as lead singer. In 
The Genesis Songbook, director 
Bob Smeaton brings the story 
back to where it began by inter-
viewing the band members 
about their favorite Genesis songs and their place in the 
band's history. Comments from the group's managers, 
celebrity fans and followers complete the story. 

Artist: George Benson 
Title: Absolutely Live 
Director: Stanley Dorfman 
Formats: Television, VHS, DVD 

(;eorge liensoff. Fun opean 
tour in 2000 brought him to the 
Waterfront venue in Belfast, 
Northern Ireland, on May 27, 
director Stanley Dorfman's cam-
eras were rolling to capture a 
masterful musician recap some 
of the finest material of his 
career. Along with such hits as 
"Turn Your Love Around" and "Give Me the Night," 

Coniinued on page ER-I4 

E;êt
e

"/ r eitejRO CK  
ENTERTAINMENT 

G4e J4tefe tit&netuaie étei/ineAJ4.. 

GRUBMAN INDURSKY & SCHINDLER 

ER- 12 ANNIVERSARY SUPPLEMENT BILLBOARD MAY 4, 2002 





L 1Rb iC2) 44G. Ir-41 1E 4=2 -I- AIN -u- I lr-11 I  

QUICK CUTS 
Continued from page ER-12 

Benson performed in the styles that have drawn him a 
loyal following, from hard-bop guitarist to R&B/pop 
superstar. Whether it's his jazz guitar work or his soulful 
vocals, Benson's talent shines through on this in-concert 
collection. 

Artist: Alice Cooper 
Title: Brutally Live 
Director: David Barnard 
Formats: Television, VHS, DVD 
An in-concert documentary that accompanied the 

release of Alice Cooper's Spitfire Records album Brutal 
Planet, Brutally Live is a visual 
showpiece for one of rock's orig-
inal masters of visual theater. 
Director David Barnard cap-
tured Cooper and Co. on a hot 
July night in 2000 at the Ham-
mersmith Apollo in London 
during the world tour to sup-
port Brutal Planet. The self-
described King of Shock Rock 
delighted his fans not only with 
his choice of songs but with 
longtime visual favorites as 
well—a guillotine, a werewolf 
baby, the trademark thick, black eye make-up and, of 
course, pools of fake blood. A fine time for one and all. • 

WHO'S WHO AT EAGLE HOCK ENTERTAIN« 

EAGLE ROCK ENTERTAINMENT LIMITED 

Terry Shand/Executive Chairman 
Julian Paul/Deputy Chairman 
Geoff Kempin/Executive Director 
James Hover Millar/Financial Director 
Robin Lincoln '.\'on-Executive Director 
Nick Martin .Von-F verutive Director 

EAGLE VISION INTERNATIONAL 

Geoff Kempin/Chief Operating Officer, Eagle Vision (Worldwide) 
Jane Small/Director of International Television 
Jahn Gaydon/Director of International Acquisitions 
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We were invited t@ cengratulate Eagle Rock @n their th anniversarg 

but we figured @ur mneg w@uld be better spent olcivertising 

WASP 
THE STING, LIVE AT THE KEY CLUB. L.A. 

SMADVD002 

www.snapperrnusic.corn 

LEFT HANDED, 

u LAND D 

CRADLE OF FILTH 
HEAVY LEFT HANDED & CANDID 

COF004DVD 
'quo' 

Rine's() Gcon,j.f. 
SI rr ilorisot 

CARL PERKINS & FRIENDS 
BLUE SUEDE SHOES, A ROCKABILLY SESSION 

SMADVD006 (VHS SMAVHS001) 

L. 
FOR. 1).11(k1 S11_1 S A Vision 01 A Dying Frnhra,y 

MY DYING BRIDE ANATHEMA 
FOR DARKEST EYES 

DVOVILE3 
A VISION OF A DYING EMBRACE 

DVOVILE4 

fentmtic DVD mimes! 
But seriouslg, congratulations to cur eldest friends in the business. 

nippereD Ni 

Distributed in the 

NAVARR 
CORPORATION 

www.navarre.com 
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MI Music Canada 
Congratulates 

EMI Music Canada is proud to be the exclusive Canadian distributor of 

Eagle Eye Media, Eagle Rock Records, Eagle Vision Si. Spitfire Records. 



A GL 11.‹. -E N -IF r-11 -11" L I -E CD, 

Eagle Vision Catalog 
(Highlights of current and upcoming video releases) 

DECEMBER 2000 

Alice Cooper/Bruta//y Live/VHS, DVD 

Five Live/Five Live/VHS, DVD 

Scorpions/Moment of Glory/VHS, DVD 

Various/The U p in Smoke Tour/VHS, DVD 

FEBRUARY 2001 

Tina Turner/One Last Time Live in 

Concert/VHS, DVD 

JUNE 2001 

Bee ( ees/ This Is Where I Came In/ 

VHS. DVD 

AUGUST 2001 

Earth, Wind & Fire/Shining Stars/ 

VHS, DVD 

SEPTEMBER 2001 

Genesis/The Genesis Songbook/VHS, DVD 

NOVEMBER 2001 

)izzy Gillespie/Dizzy Gillespie and the 

United Nations Orchestra/VHS, DVD 

Elton John/Goodbye Yellow Brick Road/ 

VHS, DVD 

Metallica/Metallica/VHS, DVD 

Judas Priest/British Steel/VHS, DVD 

DECEMBER 2001 

Iron Maiden/The Number of the Beast/ 

VHS, DVD 

Lou Reed/Transformer/VHS, DVD 

J.R.R.7blkien: Master of the Rings/VHS, DVD 

Various/Now That's Funny/VHS 

FEBRUARY 2002 

'The Doors/No One Here Gets Out Alive/ 

VHS, DVD 

Marvin Gaye/Behind the Legend/VHS, 

DVD 

Elvis Presley/Elvis Presley/VHS, DVD 

Wishbone Ash/Live Dates 3/VHS, DVD 

MARCH 2002 

.'nnc Murray/What a Wonderful World/ DVD 

APRIL 2002 

Diana Krall/Live in Paris/VHS, DVD 

The Tea PartyalluminationsIDVD 

UPCOMING RELEASES 

MAY 2002 

Janet jackson/litle TBD/VHS, DVD 

Marilyn Manson/God, Guns & Government/ 

VHS, DVD 

Yes/Title TBD/VHS, 2xDVD 

tutl 
bide 

Tel fief 
Marhoy 
Own he] 

en-deer,. 

JULY 2002 

Signs/A narning?1VHS, DVD 

AUGUST 2002 

Andrew Lloyd Webber/Title TBD/ 

VHS, DVD 

SEPTEMBER 2002 

l he I)xisP13 SoundstageNHS, DVD 

We Sold Our Souls—Ozzfest 1999 

(tentative)/VHS, DVD 

Congratulations to 

Eagle Rock on your 

5th Anniversary - we are very 

pleased to have been working with 

you since the beginning. 

Bahamas • Bermuda • Cayman • Dubai • Geneva 
Guernsey • Hong Kong • Isle of Man • Jersey • London 

Miami • Monaco • Singapore • Zurich 

Contact Neil Phelps on +44 20 7753 1268 
or visit our website www.coutts.com 

Coutts & Co. Registered in England No. 36695. 

Registered Office 440 Strand, London WC2R OQS. 

Telephone calls may be monitored or recorded in order to 

maintain and improve our service. 
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• 

lb In a different league 

disctronics 

CD, DVD, & Fulfillment Services 
WORLD WIDE 

EAGLE ROCK ENTERTAINMENT 

ewet-e 
on 5 wonderful years! 

Thanks for your business from all of us at 

Disctronics 

USA, UK, France, Italy 
www. disctronics.com 



ONE STOP GROUP 

AEC One Stop takes pride in saluting 
Terry Shand and Eagle Rock Entertainment. 

• 
EAGLEROCK 

now spread your wings 
and fly! 

Congratulations to our friends at Eagle Rock on their 5th anniversary 

EAGLE VISION 
Continued from page ER-10 

edged hip-hop releases go through the main Eagle Vision 
label, distributed by RED; more middle-of-the-road fare 
is released by Eagle Eye Media, via Pioneer; and the fac-
tual material is distributed directly to approximately five 
key retailers under the Eagle Eye imprint. 

Sterling also points to Eagle Vision's proactive 
approach to television marketing as part of its success in 
selling to the networks. "We work very closely with pro-

grammers to [attract 
viewers]. We don't mind 
getting a retailer to do a 
little point-of-purchase 
card saying 'As seen on 
the A&E network' or 
'Tune in to ABC and you 
can see such and such an 
artist.' The programmers 
now clearly see us as [a 
company that] is not just 
trying to collect the check 
for selling an hour or two 
of programming. They 
respect us as people who 
will work with them to 
program something and 
then do a lot of things 
that don't cost them any 
money to promote it." 
In contrast to the major 

record companies, he 
adds, Eagle Vision does 
not carry the baggage of 
having given away its 
copyrights. "The music 
industry has a hard time 
getting away from all the 
music programming they 
gave away," he says. 
"They are looked upon as 
[companies that] give TV 
programming away, and 

they are now pretty much precluded from the revenue 
opportunities. Anyone who walks in from a record com-
pany saying, 'Hey, I have a Janet Jackson concert' sees 
the programmers say, 'Oh good, when will you give that 
to me?' In our case, we pay pretty good sums for the 
rights to things, and we represent a financial contribu-
tion to the bottom line of an artist." 
Shrinking budgets at the channels means that televi-

sion sales are becoming less important as a revenue 
source and more important as a promotional tool, says 
Kempin. Wider exploitation of catalog—or range, as he 
likes to describe it—is at the heart of Eagle Vision's busi-
ness plan. "We have never wanted to be a distribution 
company," he says. "We have always wanted to be a con-
tent owner." 
To that end, he says, they are looking at creating depth 

to the range of programming the company can offer. "We 
want to carry on doing the 30-plus-oriented program-
ming, such as Diana Krall, George Benson or Miles Davis 
at the Isle of Wight in 1970, which has never been out as 
a piece. Jazz is a strong genre for DVD because the buy-
ers of jazz appreciate the quality of music and the format. 

"If it is taking the record companies a long time to 
convert their major pop acts to DVD, then it is taking 
even longer to convert their more marginal areas of 
repertoire—be it jazz or country," notes Kempin. "And it 
is particularly worthwhile for us to mine it immediately, 
as there is a lot of demand for jazz-oriented television or 
middle-of-the-road music around the world. Speaking 
of middle-of-the-road, we are very successful with James 
Last, for example. 
"We are also going for the 12-to-30 age group. As the 

Continued on page ER-20 
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ILC Group. 48 Broadley Terrace, Marylebone. London NW1 6LG 
Tel: 020 7258 0324 Fax: 020 7723 9606 

nigelwoodeilcgroup.co.uk 
www.ilcdyd.com 



www.d-vista.com/music 

It's an honor working with you...continued success! - Rich DiSilvio 

Cali or visit: 516 799-5277 DIGITAL VISTA 
C :dentd, 

Congratulations to 

EAGLE ROCK ENTERTAINMENT 

for their 5th Anniversary 

From your friends at 

PANORAMA ENTERTAINMENT 

Hong Kong 

www.panorama.com.hk 

EAGLE VISION 
Continued from page ER-18 

DVD-player base widens and more game consoles are 
enabled for DVD playback, we see the potential to sell 
good quantities on DVD of boy-band and girl-group 
material. We are already doing very good business with 
them on television, as the youth-end artists are very 

attractive to broadcast-
ers. They know kids 
want to see Westlife or 
Atomic Kitten, and pay 
per view is quite strong 
in those areas, too. We 
also want more hip-hop 
artists." 

A TRAINED EYE 
Kempin is also keen to 

explore more factual pro-
gramming. He confesses 
his main interests lie in 
"music, history and 
trains, not necessarily in 
that order." This may 

explain the fact that Eagle Vision has released 18 videos 
of train journeys. 
"[The train-journey series is] a very successful line. You 

might say it has a great track record; it's a bit of a sleeper, 
but it doesn't take much coaching to sell," he says with a 
smile. 

"Seriously, the train series is in a particular niche which 
I didn't think had been done. It's a whole collection of 
luxury train journeys that looks at the experience of the 
train itself and where it goes. Americans are desperate to 
see what it's like on the 
Eastern Oriental 
[Express]. All 18 have 
been broadcast by PBS in 
the States. They are great 
for holiday planning, and 
the good thing is that they 
are as attractive to people 
in France as in the U.S." 
Kempin acknowledges 

the increasing fragmenta-
tion of broadcast televi-
sion but sees that develop-
ment as an opportunity. 
"It follows that, as there is 
a clear demographic base 
and interest for those 
artists and programs, it 
must be attractive to 
advertisers to support 
channels that are broad-
casting them," says 
Kempin. "There's clear data to show who the buyers 
are—you'd think it was a natural." 
That fragmentation will continue to benefit DVD. 

Eagle Vision U.S. Jeff Baker, general manager of home 
video & DVD, estimates that "music will ultimately be 5% 
to 8% of the DVD market," and Sterling is convinced 
that it will represent the best format for artists. 
"We really are a marketing company that is an advo-

cate for the artist in the visual medium, and we care very 
much that we do a program that the artist is happy 
with," says Sterling. 
"What's interesting is that television is not very friendly 

to music genres," he continues, noting that MTV, long 
the standard-bearer for music in the States, is "not doing 
as much music as they used to." 
"They're doing game shows, sitcoms... The Osbournes 

debuted to great fanfare, and that's really cool and 
great," says Sterling. "But, as far as where is everybody 
going to get the music, it is a challenge. The good news is 
that DVD is finally a medium for music artists." • 

Steven Sterling 

ER-20 ANNIVERSARY SUPPLEMENT BILLBOARD MAY 4, 2002 



OCTOBER 1999 

Crimson GI( wy/Astronomica 

Spitfire Releases 
MAY 1999 

Black Label Society/Sonic Brew 
EnuffZ'Nuff'Paraphernalia 
TestamentiDemonic 
Testament/Live at the Fillmore 

JUNE 1999 
Ian Gillan Band/Clear Air Turbulence 
Ian Gillan BandlScaralms 
Gillan & Glover/Accidentally on Purpose 
"Festament.The Gathering 

JULY 1999 
Ian Gillaii Cherkazoo & Other Stories 
Uriah HeeplSonic Origami 
Uriah HeeplSea of Light 
Uriah HeeptSpellbinder 
Union/Union 
Zakk Wvlde/Pride & Glory 
Zakk Wy'lde/Book of Shadows 

AUGUST 1999 
Crow bai/Odd Fellows Rest 
TNT/Transistor 
Westworld/Westwor/d 

NOVEMBER 1999 
c_.b‘mian Bach/Bring 'Em Bach Alive! 

Twisted Sister/Club Daze 
Twisted Sister/Come Out and Play 
Twisted Sister/Love Is for Suckers 
Twisted Sister/Under the Blade 
Twisted Sister/You Can't Stop Rock N' Roll 

JANUARY 2000 
Anti-Nowhere League/Anthology 
The Exploited/The Singles 
John Mayall/Live at the Marquee 
John Mayall/The Masters 
Gary Numan/New Dreams for Old 

FEBRUARY 2000 
Deep Purple/Live at the Royal Albert Hall 
Mott the Hoople/Friends & Relatives 
Union/The Blue Room 

MARCH 2000 
Crowbar/Equilibrium 
Deep Purple/The Book of Taliesyn 
Deep Purple/Deep Purple 
Deep Purple/Shades of Deep Purple 
DiolMagica 
EnuffZ'NuFU1985 
EnuffZ'NufULive 
Enuff Z'Nufeea£h Fuzz 

EnuffZ'Nuff/Seven 
EnuffZ'NufeTweaked 

APRIL 2000 
Black Label Society/Stranger Than Death 
Eric Carrfflockology 
Hair of the Dog/Hair of the Dog 
Hair of the Dog/Rise 

MAY 2000 
Richie Kotzen/Break It All Down 
Richie Kotzereomething to Say 
Richie Kotzen/Wave of Emotion 
Richie Kotzen/What Is... 

JUNE 2000 
lice Cooper/Bruta/ Planet 

...:ULY 2000 
Firehouse/Bring 'Em Out Live 
Various Artists/Rare Riot Compilation 

AUGUST 2000 
King Pr‘mii,.Surrender to the Blender 
My Ruin/Speak & Destroy 
Raven/All for One 
Raven/ Wiped Out 
Raven Rock/Unti/ You Drop 

SEPTEMBER 2000 
Sixty Watt Shaman/Seed of Decades 

Continued on page ER-22 

TO TERRY SHAND 
ANDALLATEAGLE ROCK 
FOR FIVE YEARS OF TOP FLIGHT 

"KEEP ON ROCKIN" 
Colin Newman, F. T. Chin and all at Newman & Co. 

newman & 
CHARTERED ACCOUNTANTS 

CO 

REGENT HOUSE, 1 PRATT MEWS, LONDON, NW1 OAD Tel: (020) 7267 6899. Fax: (020) 7267 6746 
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Happy to be 

hanging around with 

Eagle and Spitfire 

Congratulations 

Terry 

EAGLE IR •ENT.EIRTAININI.ENT 

SPITFIRE RELEASES 
Continued from page ER-21 

Various Artists/Inhale 4:20 Compilation 

OCTOBER 2000 
Crowbar/Crowbar 
Crowbar/Live + 1 
Crowbar/Obedience Through Suffering 
Crowbar/Sludge: History of Crowbar 
Crowbar/Time Heals Nothing 
Dio/Angry Machines 
Dio/I nferno: Last in Live 
Enuff Z'NufV/0 
Enuff Z'NufeAnimals With Human Intelligence 
Grim Reaper/Fear No Evil 
Grim Reaper/Rock You to Hell 
Grim Reaper/See You in Hell 
Helloweena Want Out, Live 
Krokus/A live & Screaming 
Krokus/The Blitz 
KrokuslHeadhunter 
Pro-Pain/Round Six 

NOVEMBER 2000 
David Coverdale/Northwinds 
David CoverdaleIWhitesnake 
Paul Di'Anno - Killers/Live at the 
Whisky 

Firehouse/02 
Yngwie J. Malmsteen/A/chemy 
Yngwie J. Malmsteen/Best of 90-99 

Yngwie J. Malmsteen/Concerto Suite Electric Guitar 
Yngwie J. Malmsteen/Doub/e Live 
Yngwie J. Malmsteen/Facing the Animal 
Yngwie J. MalmsteenlInspiration 
Yng-wie J. Malmsteen/Magnum Opus 
Yngwie J. Malmsteen/Seventh Sign 
Yngwie J. Malmsteen/War to End All Wars 
Eric Martin/Eric Martin 
Eric Martin//'m Only Fooling Myself 
Gary Numan/Pure 

JANUARY 2001 
Paul Di'Anno/The Beast Live 
Tygers of Pan Tang/Live at Wacken 
Tygers of Pan Tang/The Wreck-Age 

FEBRUARY 2001 
Britm Fox/Long Way to Live 
Tygers of Pan Tang/Live at Nottingham Rock City 
Various Artists/Frezno Smooth Soundtrack 

MARCH 2001 
Curtiss and Maldoon/Sepheryn: Ray of 
Light 

Deep Purple//n Concert 1970/1972 
Dog Fashion Disco/Anarchists of Good Taste 
Roger Glover & Guests/Butterfly  Ball 
Jon Lord/Sarabande 
Napalm Death/Enemy of the Music Business 
ohGr/Weli 
ohGr/Welt (Limited Edition Package) 

DEAR All AT EAGLE ROCK 
CONGRATULATIONS TO YOUR 5111 ANNIVERSARY! 

your german promotion and marketing partner 
www.cmm-online.de • fon: +49-(0)511-360 690 0 • info@cmm-online.de 

Eagle Rock Entertainment 
AND 

Spitfire Records 
•  

EAGLE RECORDS 

on your 5 year anniversary 
From your friends at 

._ex[re edigital rc 
49 west 23rd street New York NY 10010 phone: 212-929-8399 fax: 212-807-6083 

ps-emormelF1111 

NYC's Full Service digital imaging, prepress, offset and digital with variable data printing facility 
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+44 (0)20 7569 9999 handle 
www.handle.co.uk 

APRIL 2001 

Autograph/That's the Stuff 
Deep Purple/Mk /// the Final Concerts 
Deep Purple/Scandinavian Nights 1970 Live 
The Exploited/Death Before Dishonour 
The Exploited/The Massacre 
LA. Guns/Man in the Moon 
Masters of Reality/We/come to the Western Lodge 
Raging Slab/Raging Slab 
Rainbow/Live in Germany 1976 
The Scream/Let It Scream 
Warrior Soul/Classics 

MAY 2001 
Black Label Society/Alcohol Fueled Brewtality Live + 5 
Lita Ford/Dangerous Curves 
Lita Ford/Stiletto 
Scott Holt/Angels in Exile 
Masters of Reality/Sunrise on the Sufferbus 
My Ruin/A Prayer Under Pressure of Violent Anguish 
Spooky Tooth/Live in Europe 

JUNE 2001 
All Kinds of Problems/Turmoil 
Asia/Aura 
Dick Heckstall-Smith/B/ues & Beyond 
Steve Howe/Natural Timbre 
Ted Nugent/Full Bluntal Nugity 
Ted Nugent/if-You Can't Lick 'Em... Lick 'Em 
Ted NugentlLittle Miss Dangerous 
Ted Nugent/Nugent 

Continued on page ER-24 

Flying high with Eagle 
Rock Entertainment. 

Permanent and Temporary 

Handle Recruitment 

MARRIOTT HARRISON 
SOLICITORS 

Congratulates 
Eagle Rock Entertainment UK Limited 

on five stunning years. 

We are proud to have represented you from day one. 

Marriott Harrison, Solicitors, 12 Great James Street, London WC1N 3DR 
Tel: (011) 44 207 209 2000 Fax: (011) 44 207 209 2001 

www.maniottharrison.com 

Congratulations 

Terry and Geoff 
on your marvelous growth 

arid 
best wishes for 

continued success far into the 21st century. 
You guys are the best! 

Ray Manzarek • John Densmore • Robby Krieger 

Mgmt: Danny Sugerman 
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inferno records 
\mini E 1Ke fu concralu al-e 
eagle rock on rheir 5hannversaRj 
and thank fhem for rheir continued support 

HEATHMANS 
171 Dst er 1-g 

Heathmans Mastering Ltd 
(London) 

is proud to be associated 
with 

Eagle Rock Entertainment 
Heathmans Mastering 
19 Heathmans Road 
London SW6 47J 
England 
t. +44 (0) 20 7371 0978 
f. +44 (0) 20 7371 9360 
VAVW. heathmans.co.uk A Cut Above The Rest 

SPITFIRE RELEASES 
Continued from page ER-23 

Ted Nugent/Penetrator 
Pro-Pain/Act of God 
Pro-Pain/Contents Under Pressure 
Pro-Pain/Foul Taste of Freedom 
Pro-Pain/Pro-Pain 
Pro-Pain/Road Rage 
Pro-Pain/The Truth Hurts 

JULY 2001 
Cradle of Filth/Bitter Suites to Succubi 
Dragonlord/Rapture 
Grooyenics/Groovenics 
Pro-Pain/Best .. (2001 Edition) 

AUGUST 2001 
Crowbar/Sonic Excess in Its Purest Form 
Mick Ronson/Heaven and Hull 
Twisted Sister/Live at Hammersmith 

SEPTEMBER 2001 
EuropelPrisoners in Paradise 
H.O.T.D.lIgnite 
Karma to Burn/Almost Heathen 
Rab McCullough/Be/fast  Blues 
Pissing Razors/Where We Come From 

OCTOBER 2001 
Gilby Clarke/99 Live 
Gilby Clarke/The Hangover 

CO : G APILATIONS 
IF 0   

ALL AT TELS 

THE TELSTAeMUSIC GROUP 

CONGRATULATIONS 

TERRY SF-1AND 

EAGLE ROCK 

ENTERTAINMENT LIMITED 

ON YOUR 
FIFTH ANNIVERSARY 

FROM ANTHONY COMPAGNONE 

ltd 
AJC PRINTING 
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Call us at: 800-844-1675 

Congratulations 
Eagle Rock 

Entertainment! 
From your friends at MPL MEDIA 

We can process and transfer your film, post your video and audio, 
author your DVD, manufacture and package your VHS/DVD/CD. 
and distribute your product direct to retail or direct to consumer. 

In a rapidly changing environment use MPL MEDIA 
Integrated Solutions to enhance your product creation 

through distribution needs. 

johnmangini@mplmedia.com www.mplmedia.com 

Gilby Clarke/Rubber 
Alice Cooper/Dragon Town 
Defenestration/One Inch God 
Peter Splinter Green/Time Traders 
Karma to Burn/Wild Wonderful Purgatory 
TestamentiFirst Strike Still Deadly 

NOVEMBER 2001 
Apocalyptic:a/Gait 
Last Hard Men/The Last Hard Men 
Twisted Sister/Never Say Never, Club Daze II 

DECEMBER 2001 
l'he Exploited/Beat the Bastards 

JANUARY 2002 
Gilby Clarke/Swag 

MARCH 2002 
Black Label Society// 919 Eternal 
Pro-Pain/Shreds of Dignity 
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EAGLE ROCK ENTERTAINMENT LIMITED 
ON YOUR 5TH ANNIVERSARY 

WE'RE PROUD TO BE WITH YOU ALL THESE YEARS 
FROM YOUR PARTNERS IN THE FAR EAST 

MALAYSIA : PONYCANYON MUSIC (MALAYSIA) SDN. BHD. 
e-mail: mkcheah@tm.net.my 

HONG KONG : PONY CANYON ENTERTAINMENT (PACIFIC) LTD 
e-mail: ezakitak@ponycanyon.com.hk 

KOREA : PONYCANYON KOREA INC 
e-mail: bloodyposer@yahoo.co.kr 

THAILAND : S. STACK CO. LTD. 
e-mail: swatt@thai.com 

INDONESIA : P.T. AQUARIUS MUSIKINDO 
e-mail: indie@aquarius.co.id 

PHILIPPINES : UNIVERSAL RECORDS 
e-mail: peterchan@vasia.com 

IMPPY 5th leiettsbay to a a £441e Vieu)6 
FROM ALL OF US DOWNUNDER' AT WARNER VISION AUSTRALIA. 

OUR NAMES SAY IT ALL- WE SHARE THE VISION'! 

keep OK hoctili4 o 
WARNER VISION 

AUSTRALIA 

Lindsay Brawn 

LABEL FOR THE AGES 
Continued from page ER-4 

Sociely's 1919 Eternal. The recent release hit No. 149 on 
the Billboard 200 its first week of release and sold more 
than 9,000 units, making it Spitfire's biggest chart debut 
to date. Bibeau also holds high hopes for new albums by 
Dio, Danzig, Sebastian Bach and Ted Nugent. 

"The idea is to blend the 
young bands, the mid-level talent 
and the historic talent together," 
says Bibeau, "and, somehow or 
another, build this credible brand 
that people know and under-
stand. There's a shot to reposi-
tion these artists or break artists. 
The proof is in the pudding with 
Black Label. It really justifies 
what the bigger picture here is 
for this record label." 

"Spitfire will continue to grow, 
continue to sign great artists and 

continue to nurture the artists we have," says Carden. 
"Eagle Records will expand. We've got some great things 
on the horizon, release-wise. It's getting to the point 
where it's going to be a full-line label, [being] very varied 
in genres of music and very aggressive in acquiring acts. 
We've got some good catalog, and we're going to grow 
our catalog. We're always going to focus on maximizing 
potential with catalog sales, as well as new releases." 
Brown is excited about Eagle's future releases, includ-

ing new studio albums by Simple Minds, Deep Purple 

Mg-Won de Reya Solicitors 

Leaders in the field of music and entertainment law 

Congratulations! 
We are proud to work with 

Eagle Rock and Eagle Vision 
• 

Please contact Martin Dacre at 
Mishcon de Reya 
Summit House 12 Red Lion Square 

London WC1R 4QD 
Telephone +44 ( 0)20 7440 7000 
Fax +44 (0)20 7404 5982 
www.mishcon.co.uk 

successful 
years 

E I e 1=t 

E t e r-t i e  

i e <A 

from everyone 
a.t C.,pital 

Capital 
Suite G, Tech West House 

VVarple Way, London W3 CDLJ E 

Tel: 020 8743 0111 Fax: 020 8743 0112 
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bassist Roger Glover, Alan Parsons (worldwide outside 
the U.S. and Japan), bluesman John Maya11 and saxo-
phonist Candy Dulfer. "We've got a historic record com-
ing from Nazareth," adds Carden. "We've got an Andrew 
Lloyd Webber project in the wings—Live in China, direct-
ed by Webber himself. There's a lot of diversity there." 
Brown observes that the 
label has seen an upswing 
in sales of artists who left 
the majors for Eagle. 
Their sales began rising 
again after the change-
over. 

"Eagle Records has 
signed pretty high-profile 
stuff right from the begin-
ning," says Carden. "Spit-
fire has records by brand-
new start-up bands like 
Dog Fashion Disco, a band we're committed to. We're just 
going to continue to grow. There's no saying what direc-
tions we'll head in on the Eagle side. We'll probably do an 
even wider variety of genres as time goes on." 
With his promotion in March to the position of pres-

ident of Eagle Records, Carden looks ahead to "contin-
ued growth in North America—the U.S. and Canada— 
and to bringing the company to a larger scale of 
operations in the U.S., especially in the area of Eagle 
Records, which has been a small imprint [here]." 
Working with Paul Bibeau as president of Spitfire, Car-
den says, "We intend to create a bigger and bigger 
business." • 

Mike Carden 

EAGLE ROCK'. 

Con9ratulationJ on d 5. 

Your success is amazing considering 
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director of Stage One Records, probably the biggest 
importer and exporter of records in the U.K. I left and 
started Castle in late 1983. 
Over the next few years, we built Castle up. We devel-

oped a strong record business, but we also diversified 
into the feature-film business. We were a worldwide sales 
agent for feature films, a U.K. theatrical film distributor 
and also a video distributor in the U.K. and Scandinavia. 
The company went public in 1987. 

In the late '80s, we bought the Pye catalog and the 
Bronze catalog, which gave us a huge critical mass. Then 
we bought the Immediate catalog, the NEMS catalog, the 
Sugarhill catalog and the Solar catalog. But the inde-
pendent film business collapsed at the end of the '80s, so 
we refocused on the record company and the sell-
through video business. 
Geoff Kempin joined Castle [as managing director of 

its video division] in 1990, and we decided to build the 
best independent music-video business that we could. We 
took on the likes of the Backstreet Boys, Pavarotti, Belin-
da Carlisle—all big concerts—and we were selling televi-
sion rights and releasing videos worldwide. 
By 1994, although the business was trading well, we 

needed to raise money to take it forward. At that point, I 

"We see ourselves as a frontline record 

company, making new records, even if they 

may be by established artists. To us, an 

established artist could be someone who's 

had a career for three years or 30 years." 

met with [representatives of] Alliance Entertainment, 
which was expanding. They gave me a price that I 
thought was good, and which provided the funding to 
take the business further. So we sold it to them in Sep-
tember 1994. But I left at the end of 1996. I took the 
whole visual division of 22 people out of Castle; I had 
three months "gardening leave," which lasted until the 
first of April 1997, and, on April 1, we opened the door 
here, trooped in, sat down at the telephones, and the 
wheels were rolling. 

So you had a video team in place straight away. But 
you had to create a record division? 
We had some momentum with the visual business. As 

part of my exit deal, we had taken all of the Castle visual 
rights with us, so we got rolling very quickly. But we had 
to start the record division from scratch. So we recruited 
Lindsay Brown, and Joe Munns came in [as Eagle 
Records marketing manager] from Castle, and off we 
went. We signed up Earth Wind & Fire and the Stran-
glers and got the thing going. 

What did you see as Eagle's unique selling point? 
There are very few British independent record compa-

nies that operate on a pan-European basis, that ship 
stock into all the different countries, organize the mar-
keting in those countries, and organize the press, publici-
ty and promotion. Normally, an independent will oper-
ate in the U.K. and license their rights out to all the 
different territories. It's even more unusual to establish a 
North American operation, and therefore have 75% of 
your markets covered by your own team. 

It's likewise very unusual for an American independ-
ent record company to have a pan-European operation. 
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So that gives us a huge competitive edge over other 
independents. 
Again, a British independent video company doesn't 

usually operate in every country in Europe and in Amer-
ka, and a North American video independent wouldn't 
operate in Europe. 
What's really unusual is to then have a worldwide 

television-distribution business, which goes alongside the 
other two. So now we walk up to an artist and say, "OK, 
not only can we be your record company, we can also be 
the production company that films your concert, makes 
the documentary about your career, and exploits it in the 
U.S., Canada, South America and right across Europe, 
and can license it in the other territories across the 
world." Not only that, [we can] sell the television rights 
and coordinate that with the marketing of the DVD and 
CD in order to maximize the exposure that we can offer. 
That's the real key. 
Major record companies have never managed to get 

their heads around—or get their arms around—this visu-
al exploitation. They've never been particularly good at 
working out how to extract value from the television 
rights, which we do. We have direct relationships with 
the television broadcasters across the world. That gives 
us a huge amount of leverage. 

Eagle Rock's catalog includes music video/DVD titles 
by artists signed to major labels. How do those deals 
come about? 
We obviously had a reputation that we carried over 

from Castle. People are now very comfortable about 
Continued on page ER-30 
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coming to us, because they've seen what we've done with 
various projects. They've seen that we have a very expe-
rienced, professional team; we've also got a phenomenal 
network of managers, lawyers, con-
sultants, friends, people at major 
record companies whom the team has 
worked with, who tend to direct traffic 
our way. 
When we sign acts, the ideal deal is 

worldwide for CD, television and 
video—everything, everywhere. 
Although not everything works like 
that; Joe Cocker, for example, we only 
have for North America, and we have 
Yes for the world outside North Amer-
ica. We're entirely flexible about the 
way we approach each deal. 

On the record side, when you launched, you said, 
"We'll sign bands that still have a strong following, a 
tour and sell out shows, but who have fallen off the 
majors' radar." Is that still the case? 
We've certainly signed more contemporary acts in 

North America. But if you add up all the major labels' 
rosters and look at the huge amount of talent that's 
there—which they can't possibly accommodate—the fact 
of the matter is that anyone who's had a career for more 
than 10 years is going to be pretty alien to the A&R/ 

marketing staff at a major label. And if they've been 
around for 20 or 30 years, then forget it! 
So it's not just "artists who fall off the majors' radar." 

It's artists who've become disenchanted with being with a 
major record company. More and more, we're signing 
artists whom the majors possibly would be interested in, 

but who feel more comfortable with an 
"old-fashioned independent" record 
label that actually gets to know the artist. 
We're using the same sort of marketing 
resources that a major would, but the 
relationship with the artist is different, 
and we have different aspirations. 
We're not looking to get records that 

sell 5 million copies, or even 1 million— 
although that will happen sooner or 
later. With our cost base, we can make 
sense of selling 50,000 to 200,000 
albums in Europe. We've got a lot of 
records that have been in that sales 
bracket. It's the same in North America; 

the current Zakk Wylde album is going past the 100,000 
mark, and the new Danzig record is expected to do sev-
eral hundred thousand. 
We see ourselves as a frontline record company, mak-

ing new records, even if they may be by established 
artists. To us, an established artist could be someone 
who's had a career for three years or 30 years. In fact, 
we're now looking more toward signing bands that have 
been around [since] the '90s. Zakk, although he's known 
as Ozzy Osbourne's guitarist, has effectively been mar-
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OF SUCCESS TOGETHER. 
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keted by us as a new artist. We're on his fourth album 
now, and we broke into the Billboard 200 with it. Every-
body at Spitfire's very excited about that. 

Germany's edel music took a majority stake in Eagle 
Rock in November 1999, which you bought back in 
January this year. Did edel's well-publicized financial 
problems during that period hold Eagle Rock back? 

Yes, although I don't think it was devastating. [Edel 
chairman/CEO] Michael Haenqes and I had always con-
templated that they'd be able to follow up their investment 
and provide funding as and when it was needed, and for 
the most part they did. Before the financial markets hit the 
wall and edel started to overreach, they were phenomenal 
partners, and I have a huge amount of respect for Michael 
as a friend, colleague and trading partner. But, clearly, he 
was trying to build Rome in a day. In a situation where 
you've got declining record markets worldwide and a 
volatile financial market, what chance did he stand? I 
think Michael is probably relieved to have drawn back into 
Europe and to be able to focus on the territories that he 
really feels more comfortable with. Edel is still our distrib-
utor in Germany and our manufacturer there, so we still 
have a very good relationship with edel. 

You had planned a flotation on London's AIM stock 
market last September. Is that still a goal? 

If the market was in a situation where it offered oppor-
tunities which we couldn't otherwise get, then we'd always 
look at a flotation. Right now, I'm delighted we didn't go 
that route, having done it with Castle. It's a thankless task. 

Continued on page ER-32 
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But we did actually get as far as printing the prospectus, 
and were really ready to go—we incurred £750,000 in 
expenses for the flotation, but the markets were so 
volatile, and the value of media stocks had just collapsed, 
so we were looking at pretty unattractive terms. 

But, thankfully, three or four months before, we'd ini-
tiated a parallel strategy of talking to venture capitalists 
and private-equity companies, and we'd had meetings 
with 20 different potential partners. They included 
[London-based European private-equity market house] 
Hg Capital, which had emerged as a firm I felt very com-
fortable with. They offered something far more attractive 
than a flotation, which gave us the amount of money we 
needed, without the dilution that we would have suf-
fered with an IPO. They gave edel a solution, paid out 
[minority shareholders] Intel and BMG and took them 
out of the equation, which was good for everyone. 

In the U.K., THE handles your video distribution, 
and BMG has been your distributor since the begin-
ning. Who distributes elsewhere? 

In France, we're about to go with BMG on the record 
side, and we're with Universal there on video; we're 
about to tie up a deal with PIAS in Benelux, we're with 
Playground in Scandinavia and BMG on video/DVD. 
We're looking at our Spanish options. We're still with 
edel in Italy, we're with BMG for the whole of eastern 
Europe, and edel in Germany, Switzerland and Austria. 
In South America, it's SUM, and in Australia it's Warner. 
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Spitfire goes through ADA in the States, and Eagle 
Records and Eagle Vision go through RED; Eagle Eye 
Vision goes through Pioneer. That's the other music-
video imprint, the one with Diana Krall and the Classic 
Album series. In South East Asia, we do deals for the 
whole record or video catalog; the only place we work on 
a title-by-title basis is in japan. 

How important is the U.S. market right now to Eagle 
Rock? 
We're doing around half our business there right 

now, on DVD, television and records. It's very impor-
tant for us. It's also a key source of repertoire. Virtually 
the whole catalog is available there. Spitfire, having 
been born out of the U.S., has a huge number of titles 
which have also been released over here in the U.K. 
We're up to around 200 titles on Spitfire, mainly U.S. 
signings. 
There have been some development acts, like Dog 

Fashion Disco and Karma to Burn, but we're concentrat-
ing more on established acts, like Testament or Alice 
Cooper or Dio. We just signed Danzig, which is a major 
signing for us and will come out on Spitfire everywhere. 
We're very, very excited about that. 

How separately do the Eagle and Spitfire labels oper-
ate in the U.S.? 

It's the same staff at both labels, although they have 
separate identities. Spitfire has a more contemporary ros-
ter than Eagle, and some of the staff are obviously more 
inclined toward Spitfire or Eagle. But then Alice Cooper, 

Continued on page ER-34 
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for example, appears on Spitfire in North America but is 
on Eagle in Europe. Clearly, Spitfire is more of a heavy-
metal label, and the staff there are absolutely in love with 
what they do. Real aficionados. Everybody's in one build-
ing in Manhattan, and all the backroom functions—mar-
keting, production and so on—are centralized. We've got 

25 staff members there now; 17 in the record division 
and 8 in video and television. 

Mike Carden joined last year to oversee Eagle's North 
American labels. How did he come to the team? 
He was general manager of CMC, which was an 

established-artist label acquired by Sanctuary. He was 
introduced initially to us by Paul Bibeau, and we were 
discussing various things with Mike, including his blues 

,) 
)ongratulations Terry 

From the strength of Castle to the soaring success of 

Eagle Rock in five years. I'm delighted to be a part of it. 

Barbara Dickson 

label, Blue Storm, which is now licensed to Spitfire. He 
came in as a consultant, and we were very impressed 
with his experience and all-round management skills. He 
came across as a really safe pair of hands, who could 
oversee the whole North American business. He knows 
retail, marketing, distribution, A&R—he knows artists, 
and he knows managers. 

What's next for Eagle Rock in America? 
Last year, we established ourselves as the fourth-

biggest music-video company in North America, behind 
Jive/Zomba, Spring House and Epic, with Up in Smoke 
(which was our first release there), Tina Turner and The 
Doors. Up in Smoke has shipped around half a million 
units in North America and has done almost 400,000 in 
the U.S., according to SoundScan. 
We really want to consolidate our position and could 

possibly move up. We've got some incredible video prod-
uct coming up: Marilyn Manson, Janet Jackson, the new 
Diana Krall—we're possibly looking at 100,000 units in 
Canada alone for that, which is a phenomenal number 
there. 
We want to continue to aggressively go out and acquire 

and produce those sort of long-form music programs, as 
well as the documentaries that we've always produced, 
and simultaneously really take the record business for-
ward. To sign better artists, sell more records for the 
artists we've got, and build the record business into a 
thriving label. 

Where do you see Eagle Rock Entertainment five 
years from now? 

MICK FLEETWOOD 
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CAPITAL STUDIOS 

I see us dominating in the areas that we're currently 
committed to, being the biggest independent music-
video company and music-television company in the 
world—which we probably are already—and building up 
a huge catalog of top-quality music programming. 
When video-on-demand happens, we'll have 2,000 

hours of five-star music programming available, and that 
will have a huge value. I see us building the record label 
up, having a roster of established acts we're happy to 
work with and who are happy to work with us. We'll be 
putting out great records and building a great music cat-
alog that will be more contemporary than the one I had 
at Castle. 
We've got an amazing group of people, talented execu-

tives who like being in a smaller outfit but are all world-
class players. We've got the most fantastic bunch of expe-
rienced, talented people with an incredible network. 
We're in great shape. The biggest competition we see is 
Sanctuary, which got involved in the actual record busi-
ness through buying Castle, but we're friendly competi-
tors. There's clearly enough out there for both of us. 

Is there one act you'd really love to sign? 
I would love to sign Rod Stewart—although I think 

Clive Davis is providing the greatest home for Rod Stew-
art that he could ever have—and I would love to sign Van 
Morrison. I'm more of a jazz/R&B/blues fan than any-
thing else; Marvin Gaye is one of my all-time greats. So 
having John Mayan and Peter Green on the label is an 
absolute joy, but so is having Jim Kerr [of Simple Minds] 
and Bob Geldof. Jazz and R&B are areas that I'm person-
ally interested in that we haven't really gone into...yet. • 

Wandsworth Plain. London SW18 1 ET 
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Congratulations to Terry and The Gang. 
We are proud to have been involved 
with Eagle since the beginning. 
Here's to many more years 
of working together. 
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SONGWRITERS &PUBLISHERS 

&Music. 
BEA ON BROADWAY: Having inherit-
ed a love of Kurt Well, I've been a fan 
of Bea Arthur since long before her 
great TV sitcom successes in Maude 
and Golden Girls. It goes all the way 
back to the first time I heard my 
father's well-worn LP of Weill's The 
Threepenny Opera—that is, the orig-
inal 1954 New York cast album star-
ring Weill's widow, Lotte Lenya; John 
Astinz Charlotte Rae; and a young 
Arthur, whose first name then was 
Beatrice. So I was thrilled to catch Bea 
Arthur on Broadway: Just Between 
Friends at the Booth Theatre—and 
puzzled that instead of performing 
"Barbara's Song," the remorseful 
musing on seduction that she sang in 
Threepenny, she chose Lenya's venge-
ful fantasy "Pirate Jenny." 

"I watched Lenya do that song 
every night—you couldn't not watch 
her—and I made up my mind that 
some day I'd do it," Arthur says, 
relaxing in her hotel suite with her 
friend/piano accompanist, Billy 
Goldenberg. "And truly, it's the rea-
son why I did this one-woman show." 
But it wasn't just the legendary 

Lenya's performance that inspired 
Arthur; it was also the song. "What 
I loved about Kurt Weill and [ his 
playwright/collaborator] Bertolt 
Brecht, of course, was that the lyrics 
were exactly opposite of what the 
music was: They talked about the 
most decadent, horrendous, and 
inhumane things, but always with 
lovely melodies. But let's be honest: 
The song's a show-stopper!" 

As are others in her 18-song show 
(and its recently released DRG com-
panion album), though few are as 
closely associated with her. "There 
comes a time in your life where you 
can't go home again," she explains, 
adding that she had to be persuaded to 
add two of her numbers from the 1966 
cast recording of Jerry Herman's 
Mame—"Bosom Buddies" and "The 
Man in the Moon Is a Lady"—afterJust 
Between Friends' pre-Broadway road 
show engagements. "And I didn't want 

it to be another autobiographical 'eld-
erly woman' production." 

Still, she nixed the idea of covering 
Bob Dylan's "The Times They Are a-
Changin' " (a song she loves and prom-
ises would have been "the first time 
anyone would have heard the words"), 
because it didn't fit in thematically. But 
she included her friend Cy Coleman's 
"Isn't He Adorable," as well as "Fifty 
Percent," which Goldenberg wrote 
with Alan and Marilyn Bergman for 
the 1979 Broadway musical Ballroom. 

Goldenberg first met Arthur when 
both performed at a 1981 ACLU ben-
efit in Los Angeles honoring the 
Bergmans, who had written the 
Maude theme with David Grusin. 
The event was hosted by Barbra 
Streisand, with whom Goldenberg, 
chagrined at being stereotyped in 
Hollywood as a "serial killer com-
poser" for such movies as Heller 
Skelter, had previously collaborated. 

Goldenberg recalls, "Bea sang 
'Fifty Percent' from Ballroom and 
stopped the show with it, and Bar-
bra asked why it never had the same 
effect in the original show." 

Arthur interjects, "But it always 
stopped the show, no matter who 
sang it." 
Goldenberg argues, "Not like 

you did." 
Having just completed an extend-

ed Broadway run of Just Between 
Friends, Arthur and Goldenberg may 
take it to London, where Golden Girls 
reruns have made Arthur popular. 

Incidentally, the original cast 
album of Arthur's career break-
through The Threepenny Opera was 
reissued on CD in 2000 by PolyGram. 

NMI GOES TO D.C.: Nashville Song-
writers Assn. International (NSAI) is 
bringing ASCAP senior VP Connie 
Bradley, SONY/ATV Music Publishing 
Nashville CEO/president Donna Hil-
ley, and a team of top Nashville song-
writers to Washington, D.C., May 8-9 
to voice their concerns regarding 
Internet piracy, compulsory license, 
karaoke, and other copyright issues. 
Bobby Braddock, Mark D. Sanders, 
Benita Hill, Chuck Cannon, Skip 
Ewing, Gary Burr, and Tony Hasel-
don are among the songwriters taking 
the trip, which was organized by NSAI 
executive director Bart Herbison and 
legislative director Jennifer Nash. 

Also attending is Ann Gillis Pro-
ductions, the Nashville-based film pro-
duction company that made the 1998 
Bret Michaels feature A Letter From 
Death Row. The company will film 
NSAI activities as part of a forthcom-
ing documentary about songwriters. 

New Partnership Creates 'Network' 
Composers, Musicians, Execs Launch Music And Sound-Effects Library 

BY SAM ANDREWS 
LONDON—Such composers and 
musicians as Chris Blackwell, per-
cussionist Evelyn Glennie, and 
jazz saxophonist Tim Garland have 
teamed with two former executives 
of U.K. music publisher Boosey & 
Hawkes and the U.S. sound-effects 
studio Soundstorm to launch 
Audio Network, an innovative new 
music and sound-effects library 
that offers producers unlimited 
use of its music for as little as £500 
($700) a year. 
Audio Network offers users 

complete access to music across 
all territories for an annual sub-
scription, rather than the usual 
per-second fees that often involve 
exhaustive territory-by-territory 
clearances. Significantly, Audio 
Network aims to make its money 
from performance-rights fees paid 
by the broadcasters. 
The company, which bowed in 

March, offers film and TV producers 
a range of newly commissioned 
music and, for the first time, more 
than 200,0000 sound effects from 
the Soundstorm archive. 

Starting at £500 for six produc-
tions a year, the fee rises to £1,000 
($1,400) for 25. All material is 
cleared for broadcast use in perpe-
tuity on an all-territory basis but 
does not include performance-rights 
fees or mechanical fees due from 
sales of commercial product. 
Audio Network was conceived 

by former BooseyMedia media 
director Andrew Sunnucks and 
Robert Hurst, Boosey & Hawkes' 
former finance director of its pub-
lishing division. Both have a 24% 
stake in the new entity; Sound-
storm is the majority shareholder, 
with 43%. Composers contribut-
ing to the library will receive 
shares in the new company. 
Soundstorm president John 
Fanaris and VP John Switzer are 
also executives in the company. 

SIMPLIFYING THE PROCESS 
Sunnucks says, "With library 

music, you [currently] pay per 30 
seconds, which means that if you 
use three 30-second stings [musi-
cal excerpts], you have to pay for 
one minute, 30 seconds of maten i - 
al. Then you have to clear it in each 
territory and in each format. We're 
getting rid of all that, because we 
are primarily interested in earning 
money from the performances. The 
subscription is merely to cover our 
costs—we are no longer interested 
in charging for mechanical rights, 
because it restricts the creative use 
of music." 
Sunnucks says there are some 

1,200 cuts in the music catalog, 
which have been created by 13 share-
holder composers, including Black-
well, Glennie, guitarist Tim Renwick, 

composer Terry Devine King, and 
jazz saxophonist Tim Garland. The 
company numbers some 36 com-
posers and producers altogether, as 
well as such estimable writers as 

John Dankworth and Cleo Laine. 
Sunnucks adds, "We've got every 

kind of music you can think of— 
from techno to ambient to large 
orchestral to film music." 
The Essex, Southeast England-

based Audio Network's Web site, 
audiolicense.net, offers download 
samples and enables the user to 
search by mood, style, instrumenta-
tion, tempo, meter, feel, and key. 
"We wanted it to fit in with how 

editors work," Sunnucks comments. 
"Every track has been completed 
with lots of variations—under-
scores, different mixes, tempos, and 
stings—because people want the 
extras as much as the main tunes." 

EMI Web Site Thinks 
Outside The (Cereal) Box 

BY JIM BESSMAN 
NEW YORK—To draw attention to its 
newly revamped emimusicpub.com 
Web site, EMI Music Publishing is send-
ing out tasty promotional cereal pack-
ages to creative directors and music 
supervisors at advertis-
ing agencies. 

Each box of Search-
e-os contains a cereal 
bowl, spoon, napkin, 
and small cartons of 
cereal and long- life 
milk. The box's text 
features creative and 
practical information 
about the Web site, 
including EMI's Sync 
Tanksm--a secure, on-
line workspace where 
users can research and 
track license requests 
and share work with 
designated colleagues. 

Listed also are the following 
"nutritional facts.," broken down into 
"ingredients" and "benefits" thus: 
"Songs—more than 500,000," "Song 
search—by title, era, writer, artist, 

label, film title," "Sheet music— 
downloadable," and "Lyric search— 
by lyric, keyword, or subject matter." 

The brains behind the breakfast cam-
paign is senior VP of creative services and 
new media Gary Klein. 'We've spent the 

last year-and-a-half im-
proving the Web site, 
and after a lot of testing, 
we wanted something 
to shout about it now 
and reach folks who li-
cense music," Klein 
says. 'The cereal box is 
symbolic, if you will, [of] 
starting out each morn-
ing with a healthy EMI 
breakfast that will stay 
with you all day long." 

In this regard, Klein 
notes two other key 
items supplied in a box 
of Search-e-os: a mag-

net with a password to the Web site 
and a CD-ROM featuring an overview 
of the site, "to give people an idea of 
what it can do for them," Klein says, 
adding: "You've got to be creative to 
reach the creatives." 

Vanessa's UnlversaL Universal Music Publishing Group (UMPG) has signed A&M 
recording artist Vanessa Carlton to an exclusive, worldwide co-publishing deal. 
The classically trained pianist has a hit with "A Thousand Miles," the first single 
from her debut album, Be Not Nobody (see story, page 14). Pictured surround-
ing Carlton at her recent Los Angeles showcase are, from left, UMPG Worldwide 
president David Renzer, Universal Music and Video Distribution president Jim 
Urie, A&M Records president Ron Fair, Universal Music Group president/C00 
Zach Horowitz, UMPG executive VP of creative affairs Tom Sturges, Interscope/ 
Geffen/A&M vice chairman David Cohen, and Carlton's manager, Peter Malkin 
of Peter Malkin Management. 
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Jason Miles Continues With 
His Own Sonic Explorations 

BY CHRISTOPHER WALSH 

NEW YORK—With the April 16 re-
lease of Brazilian Nights—featuring 
Romero Lubambo—Grammy Award-
winning producer/engineer/compos-
er Jason Miles adds another distin-
guished and distinctive recording to 
his exceptional discography. Lubam-
bo, who has recorded with Diane 
Reeves, New York Voices, and the 
late Charlie Byrd, among many oth-
ers, is joined on Brazilian Nights (Q 
Records) by Curtis Stigers, Michael 
Brecker, Jane Monheit, Herbie 
Mann, and additional heavyweights 
of modern jazz and world music, 
including Miles himself. 

Miles' zeal for working with the 
upper echelon of contemporary im-
provisational musicians is matched 
only by the smooth and sonically 
pristine recordings he consistently 
delivers, as a look at his recent dis-
cography reveals. Prior to Brazilian 
Nights, recent projects include 
such collaborations as Celebrating 
the Music of Weather Report 
(Telarc), mixed in stereo and 5.1 for 
DVD-Audio release; To Grover With 
Love (Q Records), a tribute to the 
late saxophonist Grover Washing-
ton Jr.; and A Love Affair: The 
Music of Ivan Lins (Telarc). 

Like many of Miles' projects, 
Brazilian Nights was recorded at 
both his home studio, some 50 miles 

north of New York, as well as such 
commercial facilities in the area as 
the Clubhouse, Bearsville Studios, 
and House of 0; and Shelter Island 
Sound and Livewire Productions in 
Manhattan. The album was mixed in 
Miles' studio on the E-MU PARIS 24-
bit digital audio workstation. 

"PARIS is fun to use," Miles says, 
"and it sounds better than all of 

them. If I put you in front of my 
PARIS system, you'd think you were 
listening to analog tape. I think the 
sounds of the record reflect that, 
because they sound very warm. 

"I've got some secrets that we do 
to make us sound a little more dif-
ferent and interesting," Miles adds. 
"I really rely on outboard gear to go 

into the system with. I've invested 
in some great hardware—a Millen-
nia Media compressor with Tele-
funken tubes, D.W. Fearn EQs. We 
sometimes use a Joemeek compres-
sor, and high-quality reverbs, be-
cause the software reverbs just do 
not sound like [ Lexicon] 480Ls. 
They're just not as quick and dense." 

Miles' sonic explorations continue. 
He is currently collaborating with 
Argentinean saxophonist Gato Bar-
bieri, who is featured on Brazilian 
Nights. Traveling to Los Angeles to 
record such musicians as Herb Al-
pert, Vinnie Colaiuta, and Sheila E. 
for the project, he employed an Ale-
sis ADAT HD24 hard-disk recorder. 
"It's just amazing, it works really 
well," Miles says. "Gato is legendary 
—there's nobody in the world that 
sounds like him. I think we've got 
something going on with this." 

Given his many contributions to 
the recordings of another innovator 
named Miles—Miles Davis—the 
upcoming project Explorations in 
the Spirit of Miles Davis is fitting. In 
a music industry dominated by 
short-lived pop songs and fleeting 
careers, what might Davis' music 
sound like today were he alive? 

"It's getting harder and harder to 
do quality music," Miles says. "All I 
can do is continue my path. I can't 
go and copy somebody else." 
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Monitor 
ON TOUR: On April 18, Steinberg 
concluded a national tour of musi-
cal instrument/pro audio retailers at 
Manny's Music in New York. The 
tour, consisting of some 35 presen-
tations at Sam Ash and related 
stores, showcased the Nuendo Media 
Production System. 
With a growing profile and an 

association of elite producers—col-
lectively known as the Nuendo Pro-
ducer Group—further advancing 
the system, Nuendo is permeating a 
market dominated by Digidesign's 
Pro Tools workstation environment. 

At Manny's Music, Steinberg's Fadi 
Hayek explained Nuendo hardware 
and software, including the Audiolink 
96 series, comprised of the Audiolink 
96 PCI card for Macintosh or PC, and 
the Audiolink 96 Mobile for laptop 
computers. Nuendo's 8.1/0 96k 8-
channel, 24-bit AD/DA converter was 
also on display, as was the 96/52 
Audio Card and DD8 24-bit/96k Uni-
versal Format Converter, important 
for working between audio devices. 
Hayek also demonstrated the Hous-
ton MIDUUSB remote controller, an 
interface for hands-on mixing with-
in Nuendo. 
With appropriate hardware, rec-

ordings can be made at up to 32-
bit, 192kHz quality, within Nuen-
do 1.6. Two hundred tracks of 
recording, a 200-channel mixer, 
and surround mixing and encoding 
options are just some of Nuendo's 
offerings. Small wonder, then, that 
producers Phil Ramone, Frank Fil-
ipetti, Chuck Ainlay, David Tickle, 
Greg Ladanyi, Elliot Scheiner, 
Rory Kaplan, Rob Hill, and Alan 
Parsons are members of the Nuen-
do Producer Group. 

"We deliver creative product for 
creative people," Steinberg CEO 
Steve Garth says. "That's what we're 
all about. We talk so much to those 
customers out there—Nuendo has 
been designed, primarily, by those 
guys, rather than ourselves. We 

have, obviously, a body of expertise 
and experience, and we've got the 
functionality people want. But it's 
always about workflow and being in 
tune with the creative process. 
That's what people pick up on." 
Nuendo represents the latest cre-

ative expression from a company 
founded in 1984 to exploit the po-
tential of the burgeoning personal 
computer revolution. "We started off 
with Commodore software in the 
early days," Garth recalls. "The com-
pany was founded by Charlie Stein-
berg and Manfred Ruerup. Charlie 
was a studio engineer, and Manfred 
was a session keyboard player. Com-
puters were coming out, and MIDI 
had just started. The two of them got 
together and Charlie came up with 
our first sequencer, the Pro 16 [ 16-
track MIDI sequencer]. They didn't 
start with the idea of building a 
company, just something to suit 
Manfred's needs. He was traveling a 
lot, because he was quite a popular 
session musician at the time. So as 
many people got interested in it, he 
thought, 'Why don't I start selling 
it?' And here we are today." 
The Pro 16 led to the Pro 24 in 

1986. In 1989, Steinberg debuted 
Cubase, a further evolution of its se-
quencer technology that revolu-
tionized music production. With 
Virtual Studio Technology (VST) in 
1996—which enabled 24 audio 
tracks to be played with simultane-
ous, unlimited MIDI tracks—PC and 
Macintosh computers effectively 
became recording studios. 

Nuendo, announced at the 107th 
Audio Engineering Society Conven-
tion in 1999, uses native signal pro-
cessing: Every function is run from 
the computer's host processor. VST 
2.0, Nuendo's plug-in architecture, 
is the worldwide standard for pro-
cessing plug-ins. The idea, Garth 
says, is to be inclusive. "It's about 
openness, it's about compatibility, 
it's about giving people a choice. 
You don't want to restrict profes-
sionals in any way, shape, or form. If 
they want to use a different A/D and 
DIA, they can. If they want to use 
different plug-ins, they can. We 
developed a VST format [ that] we 
put out there as open code, so a lot 
of other software companies can 
design plug-ins for us—obviously, 
they've got to meet certain criteria 
as far as quality goes. 

"It surprised me how quickly [the 
producer group] came on board and 
adopted it so wholeheartedly," Garth 
adds. "They're communicating, 
which I love to see." 
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Sweden's Shipments Rise Labels Welcome Return Of 
Virgin Megastores To Australia 

BY CHRISTIE ELIEZER 
MELBOURNE, Australia—There was 
a parade with a gay and lesbian choir 
dressed as nuns and monks, as well 
as scantily clad women on Harley 
Davidson bikes, live bands, fireworks, 
and guests including Elton John. 
Richard Branson was back in town. 
The Virgin Group chairman was 

in Melbourne April 16 to relaunch 
Virgin Megastores in Australia after a 
seven-year absence. There are plans 
to open 100 stores and gain a 6%-7% 
market share within 12 months. The 
flagship Melbourne store, in the 
nightclub and boutiques strip of 
Chapel Street, stocks 100,000 titles 
and claims to be the largest CD retail 
store in the Southern Hemisphere. 

In the late '80s, Virgin's three 
outlets claimed a 4.5% share of the 
Australian market; in 1994, the 
company exited Australia to focus 
on U.S. expansion. 

"We've learned a lot in the last 
seven years," Branson tells Billboard. 
"This time around, the Virgin brand 
is much stronger." 
The Virgin Megastores return is 

part of a deal struck between parent 
Virgin Entertainment Group and Aus-
tralia's music retail market leader, 
Sanity Music (Billboard, Oct. 13, 
2001). The latter firm's executive 
director, Ian Duffel!, is a former long-
time Virgin executive. Part of the 
deal—which was struck last year— 
saw Sanity parent company Brazin 
acquire 77 outlets of Virgin's low-per-
forming Our Price stores in the U.K. 
They are currently being rebranded as 
Sanity stores. 

In Australia, Brazin pays a royalty 
for use of the Virgin name and is cur-
rently rebranding 50 of its Sanity 
stores under the Megastores banner. 
But Virgin is a stand-alone business 
with its own office and buying team, 
Virgin Megastores Australia GM 
Stephen Hamilton stresses. "Sanity 
does a great job in what it's doing," 
he says. "But as far as music and 
DVDs are concerned, Virgin wants to 
be the destination." 

In addition to music, the Mel-
bourne store also stocks DVDs, 
games, mobile phones, and, soon, 
books and concert tickets. That range 
could prove vital, as Virgin is entering 
a market where huge discounting of 
CD prices by mass merchants has 
slashed profit margins of music spe-
cialists and independent stores. 

Nevertheless, the welcome mat is 
out far the new kid on the block. 
BMG Australia managing director Ed 
St. John says that in the '80s, Virgin 
brought a sense of theater and a total 
audiovisual experience to music 

BRANSON 

retailing Down Under that had pre-
viously been missing. 

"The music market's become a lot 
more competitive," he says, "and a lot 
of music retailers are doing a great job. 
But a brand name of that magnitude 
can only bring more people back into 
stores, and that's good for business." 

Indie Shock Music Group CEO 
Charles Caldas adds, "A store with 

such breadth and depth of catalog is 
beneficial for independent labels. 
Theirs is a strong brand, and the 
prime location of the Melbourne store 
could attract consumers who might 
not have decided to go to a music 
store that day." 

Following their visit to Australia, 
Branson and other senior Virgin 
execs moved on to Japan, where 
Branson says Virgin Megastores is in 
"an expansionary phase." He adds 
that Virgin plans to enter the mobile-
phone market in Japan in a partner-
ship with one of the country's exist-
ing mobile-phone networks and will 
use Virgin Megastores Japan's 30 
outlets to help promote the phones. 

Virgin Entertainment CEO Simon 
Wright says the deal with Sanity is 
the blueprint for Virgin Megastores' 
future expansion in Asia outside of 
Japan. "We're not going to set up 
franchise arrangements," he says. 
"We're looking for good partners like 
Marui." (Marui is the Japanese 
department store operator that owns 
50% of Virgin Megastores Japan.) 

Additional reporting by Steve Mc-
Clure in Tokyo. 

But Labels React With Cautious Optimism 
BY RAI R. LOFTHUS 
STOCKHOLM—Swedish labels have 
reacted with cautious optimism to 
new figures showing double-digit 
growth in music shipments in first-
quarter 2002. 
According to GLF, 

the Stockholm-based 
affiliate of the Interna-
tional Federation of the 
Phonographic Industry 
(IFPI), total prerecord-
ed music trade ship-
ments—including 
music-related DVD and 
VHS titles—rose 20% 
to 6.8 million units, 
with a value increase of 
14.5% to 353 million 
kronor ($3.53 million). 
The increase in CD 

album shipments during the first 
three months of 2002 was exception-
al: Units were up 27% to 5.8 million, 
while value increased 15% to 332.2 
million Swedish kronor ($3.32 mil-
lion), compared with the correspon-
ding period last year. But the market 
for singles continues to fall: Units 
dropped 9.5% to 917,000, while value 
slipped 7.5% to 15.6 million kronor 
($1.56 million). 

In January, GLF/IFPI Sweden fig-

Adon Awards Enjoy Double Success 
BY MARIA PARAVANTES 
ATHENS—The key organizer of the 
Arion Music Awards—the first record-
industry-staged celebration of the 
domestic music market here—says the 
inaugural event far surpassed expecta-
tions and achieved its aim of raising 
public awareness of piracy issues. 
The event took place April 16 at the 

Fever nightclub in Athens. It was 
attended by an audience of 2,000 indus-
try representatives and 1,000 ticket-
winning members of the public. More 
than 1.5 million viewers in Greece, as 
well as satellite viewers in Australia and 
the U.S., watched the three-hour show, 
which was broadcast live by commer-
cial channel Mega TV and national AC 
radio station Stathmos. 
The inaugural event "went beyond 

our wildest expectations," according to 
International Federation of the Phono-
graphic Industry (IFPI) Greece GM Ion 
Stamboulis, the main organizer of the 
awards. He adds that it was the first 
time that Greek artists from all genres 
of music had grouped together. 
The Arion Awards—named after 

the ancient Greek lyric poet—"reflect 
the extraordinary diversity of the 
Greek music market," Minos-EMI 
managing director Miltos Karadsas 
says, pointing out that the viewing fig-

ures "prove that people are looking for 
good quality and freshness in music." 

The issue of music piracy was raised 
in 30-second anti-piracy spots aired 
during the broadcast's commercial 
breaks. The audience, made up of top 
politicians, film and TV stars, and 
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industry notables, all wore specia 
badges that read "Piracy Kills Music." 

"The anti-piracy focus really made 
an impact," Stamboulis says. "We're 
talking about an audience that is, in its 
vast majority, hardcore record buyers. 
So next time they'll think twice before 
buying pirated material." 

The Creek affiliate of the IFPI joint-
ly organized the event with Mega TV; 
both proclaim themselves satisfied 
with its high ratings and predict that 
next year's event will be even bigger. 
Future plans include putting inter-
national acts on the bill, holding the 
awards earlier in the calendar year, 
and organizing ticket sales to offset 
some of the costs. 
The awards were determined via 

votes cast by music industry and media 
professionals. But the event was 
marred by the absence of winning per-
formers. "The awards had their sur-
prises, and [the voting system was] 
transparent," Virgin Greece managing 
director Yannis Petridis says, noting 
that this transparency should ensure 
that more acts will support the awards 
in years to come. This year's winners 
will also be added to the voting body. 

Minos-EMI acts collected the lion's 
share of the 24 awards-10—with label 
signing Yiannis Ploutarchos scooping 
five (including one for best videoclip, 
the only award that was voted on by the 
public). Universal artist Nikos Por-
tokaloglou won three awards. 

Other key category winners includ-
ed Sony's Anna Vissi (singer of the 
year) and labelmates Kaiti Garbi and 
Natasa Theodoridou, who shared the 
female modem laika singer award. 

Minos-EMI's Sakis Rouvas (who is 
about to embark on an international 
career) took home the male pop 
singer award, and Virgin's Irowas won 
in the female pop singer and pop 
album categories. Acclaimed compos-
er Mikis Theodorakis, best-known 
internationally for his music to the 
1964 movie Zorba the Greek. collect-
ed a lifetime achievement award. 

ures showed that the total value of 
music shipments in the country fell 
0.4% during 2001 to 1.68 billion kro-
nor ($159 million at January values); 
units dropped 3.2% to 28.1 million 
(Billboard Bulletin, Jan. 25). 

Because Sweden is a 
technologically advan-
ced market, it should be 
a prime candidate to 
suffer from illegal down-
loading and CD burning. 
Yet first-quarter sales for 
2002 seem to suggest 
that this is not happen-
ing. However, GLF/IFPI 
Sweden spokesman Claes 
Olson points out that 
"the best-selling records 
during the first quarter 
were the ones which 

appeal to a more mature, non-CD-
burning public." 
Among the top 10 albums in the 

quarter were titles from international 
artists Shakira, Anastacia, Nickelback, 
and Robbie Williams. "Those artists 
who target 'the CD-R generation' 
aren't selling as many records," Olson 
says, "and the cost of selling records 
is higher than ever before in the his-
tory of the Swedish music industry." 
Warner Music Sweden managing 

director Sanji Tandan says: "There's a 
lot of focus on music among con-
sumers these days, especially in terms 
of [TV talent show] Popstars and the 
Eurovision Song Contest. But I do 
believe the sales increase could have 
been even higher if we had encryption 
to prevent CD-R burning." 
Sony Music Nordic's Stockholm-

based managing director Per Sundin 
points out that, while there was a 
clear year-on-year sales rise in the 
first quarter, "the market was down 
25% year-on-year during the first 
quarter [of 2001]." 
One key factor behind the sales in-

crease was the CD Rea (CD Offers) cam-
paign, a joint marketing initiative dur-
ing February by GLF and the nation's 
leading music retailers (Billboard Bul-
letin, Feb. 15). According to GLF/IFPI 
Sweden, 'The CD Rea campaign brought 
vitality to the whole market, just like 
the Eurovision Song Contest is doing." 
The Eurovision Song Contest (known 
in Sweden as Melodifestivalen) is to be 
held May 25 in Tallinn, Estonia. Recent 
coverage of the local nomination con-
test attracted some 50% of the TV 
audience in its slot, according to pub-
lic TV broadcaster Sveriges Television. 

"People are listening to music more 
than ever," Sundin observes. But he 
adds, "What we need to do as an indus-
try is be more flexible and evaluate how 
we work with retailers and also spend 
more time and energy in loading 
albums and booklets with more value." 
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edij LOVE 
YOU 

HIRO AVEU TRAX 

U THERE GOES THE FEAR 
DOVES HEAVENLY/EMI 

5 
T 

TAINTED LOVE STACH STACH 
MARILYN MUNSON MAVERICK/WARNER BRUS BRATISLA BOYS M6 INT./SONY 

L 3 HIKARI 1 UNCHAINED MELODY 3 WHENEVER, WHEREVER 3 TU TROUVERAS 
HIKARU UTADA TOSHIBA/EMI GARISH GATES RCA SHAKIRA EPIC NATACHA ST PIER COLUMBIA 

IROPPOIONNA—SEXY BABY 2 LAZY 4 ENGEL C'EST UNE BELLE JOURNÉE 
COUNTRY MUSUME /FNMA X•PRESS 2 FEATURING DAVID BYRNE SKINT BEN FEATURING GIM HANSA MYLENE FARMER P0/YOUR 

FUNKASTIC 3 WHENEVER, WHEREVER 10 GIRLFRIEND 6 2 L'AGITATEUR 

--, RIP SLYME WARNER MUSIC JAPAN . SHAKIRA EPIC N SYNC FEATURING NEELY JIVE JEAN PASCAL ISLAND 

tri SONG FOR YOU 
EXILE RHYTHM ZONE 

4 HOW YOU REMIND ME 
NICKELBACK ROADRUNNER/UNIVERSAL 

7 A NEW DAY HAS COME 7 4 
CELINE DION COLUMBIA 

QUI EST L'EXEMPLE 
ROWE HOSTILE/VIRGIN 

7 KIRAKIRA 7 4 MY PEOPLE ESCAPE 8 N ' MISSION CLÉOPATRE 
KAZUMASA ODA FUN HOUSE MISSY "MISDEMEANOR" ELLIOTT ELEKTRA ENRIQUE IGLESIAS INTERSCOPUUNIVERSAL • SNOOP DOGE) 8 JAMEL DEBBOUIF BARCLAY 

2 ESCORT 5 I'M NOT A GIRL, NOT YET A WOMAN L taw JUST MORE 9 6 PERDONO 
• THE GOSPELLERS KUOON BRITNEY SPEARS JIVE Z WONDERWALL WEA TI/SANO FERRO FMI 

OSAKANATENGOKU ME JULIE 8 WO WILLST DU HIN? 10 5 BECAUSE I GOT HIGH 
HIROMI SHIBAYA PONY CANYON SHAGGY 8 ALI G ISLAND/UNIVERSAL XAVIER NAIDOO SPV ARRUMAN UNIVERSAL 

23 ONE NIGHT CARNIVAL 3 N . 

., 

NEW YOU'RE NOT ALONE 13 20 LIKE A PRAYER CHAMPAGNE DANCE 
KISHIDAN TINSTAR RECORDS ' PAYASO GO SO URBAN ATO KONTOR/EDEL -. 

' 

MAO HOUSE ARS/UNIVERSAL 

OYAJI 5 NE . HERE TO STAY 17 PUT YOUR ARMS AROUND ME 20 N COMMENT LUI DIRE 
SABURO KITAJIMA NIPPON CROWN 

BEAUTIFUL DREAMER 4 N 

NEW ORDER LONDON 

EVERY OTHER TIME NEW 

NATURAL ARIOLA - - ..•••• ) .-- , GREGOR' BAGUET MERCURY 

ME JULIE 30 LE MONDE EST STONE 
SOWELU DE/STAR LYTE FUNKIE ONES J/I3MG SHAGGY 8 ALI G ISLAND GAROU COLUMBIA 

OSANANAJIMI NE BAD COVER VERSION NEw MURDER ON THE DANCEFLOOR GOT WHAT YOU NEED 
SOUND SCHEDULE YAMAHA MUSIC COM ) PULP ISLAND/UNIVERSAL SOPHIE ELLIS BEXTOR POLYDOR EVE INTERSCOPEJUNIVERSAL 

ANATANO YASASHISA0 OREWA NANINI TATOEYOU 
THE ELEPHANT KASHIMASHI FAITH RECORDS 

NE , 
' 

LET'S PUSH THINGS FORWARD 
THE STREETS LOCKED ONS79 RECORDS 

33 CATCH . SO MAD 
KOSHEEN ARISTA LOONY BIN M6 INC/WARNER 

ALBUMS ALBUMS ALBUMS ALBUMS 

MIYUKI NAKAJIMA 1 CELINE DION BOHSE ONKELZ LYNDA LEMAY 
SINGLES 20003 YAMAHA MUSIC COMMUNICATIONS A NEW DAY HAS COME EPIC DOPAMIN VIRGIN LES LETTRES ROUGES WEA 

GLOBE BLUE 1 
FNUEiLA  lia(EDS9U 

CELINE DION 
LIGHTS 2 AVEU TRAX ALL RISE INNOCENT/VIRGIN ZW I SYlli R DEN HEARN SPY ANEW DAY HAS COME COLUMBIA 

MONGOL800 3 NICKELBACK :• 2 CELINE DION 2 JENIFER 
MESSAGE HIGH WAVE SILVER SIDE UP ROADRUNNER/UNIVERSAL . • A NEW DAY HAS COME COLUMBIA JENIFER 1LALBUM) ISLAND 

1 KETSUMEISHI 
KETSUNOPOLICE 2 TOYS FACTORY 

2 SHERYL CROW 
C'MON C•MON A8M/UNIVERSAL 

... 

. 
DJ BOBO 3 
CELEBRATION HANSA .•,,,,,...... 

JEAN-JACQUES GOLDMAN 
CHANSONS POUR LES PIEDS COLUMBIA 

7 MISIA 7 ANASTACIA - 4 SHAKIRA 5 4 NATACHA ST PIER 
MISIA GREATEST HITS FUN HOUSE FREAK OF NATURE EPIC 

t a  

LAUNDRY SERVICE EPIC DE LAMOUR LE MIEUX COLUMBIA 

4 DO AS INFINITY 5 DARREN HAYES 5 ANASTACIA INDOCHINE 
DO THE BEST AVEU TRAX SPIN COLUMBIA 

. 
• FREAK OF NATURE EPIC PARADIZE COLUMBIA 

6 BOA 9 JENNIFER LOPEZ .- 6 NICKELBACK 5 YANNICK NOAH 

. 10 

LISTEN TO MY HEART AVES TRAX 

VARIOUS ARTISTS 

J TO THA LEY THE REMIXES EPIC 

8 BARBRA STREISAND 

., 

- 14 

SILVER SIDE UP ROADRUNNER/UNIVERSAL 

POD. 7 

YANNICK NOAH SAINT GEORGE/SONY 

SHAKIRA 

, 6 

WOMAN 3 UNIVERSAL 

TOSHINOBU KUBOTA 
UNITED FLOW SONY 

THE ESSENTIAL BARBRA STREISAND COLUMBIA 

6 BADLY DRAWN BOY 
ABOUT A BOY TWISTED NERVE/XL 

, 

• , 

SATELLITE ATLANTIC 

ORIGINAL CAST 9 34 
DER KONIG DER LOWEN (GERMAN CASTI HANSA 

LAUNDRY SERVICE EPIC 

SOUNDTRACK 
PARLE AVEC ELLE ( ALBERTO IGLESIAS) ULM 

KISHIDAN 18 BRITNEY SPEARS 10 ENRIQUE IGLESIAS LES ENFOIRÉES 
I/6 LONELY NIGHT TOSHIBA/EMI BRITNEY JIVE ESCAPE INTERSCOPE/UNIVERSAL TOUS DANS LE MEME BATEAU RESTO DU COEUR/BMG 

M 

1 

i 
ISOUNDSCAPO 05/04/02 (AT-WE I 05/04,1/2 IARIAI 04/23/02 FIM1104/72/02 

SINGLES SINGLES SINGLES SINGLES 

THE HINDU TIMES 1 1 CHAYANNE 1 HEY BABY (UUH AAH) THE HINDU TIMES 
OASIS EPIC/SONY , ' TORERO COLUMBIA DJ OTZI SHOCK OASIS EPIC 

1 GIRLFRIEND (2 THE HINDU TIMES NEW . GIRLFRIEND 1 WHENEVER, WHEREVER 
N SYNC FEATURING NELLY JIVEJBMG 

.:3 

OASIS COLUMBIA 'N SYNC FEATURING NELLY JIVE SHAKIRA EPIC 

2 CANADIAN MAN: HOCKEY 2 FREEEK! 5 ALWAYS ON TIME 5 QUANTO T'HO AMATO 
PAUL BRANDT BRAN/BMG GEORGE MICHAEL POLYDOR/UNIVERSAL 4 JA RULE FEATURING ASHANTI RAL/UNIVERSAL ROBERTO BENIGNI VIRGIN 

1 
: 3 BRING IT HOME 41 3 POR DEBAJO DE TU CINTURA 4 MURDER ON THE DANCEFLOOR 3 FREEEK! 

1 
SWOLLEN MEMBERS NETIWERK/EMI AGUITA SALA MUXXICMORUS SOPHIE EWS-BEXTOR POLYDOR GEORGE MICHAEL POLYDOR 

5 eiDe1.411.MEOÇTAS,T.Ej.GS0 SWEET) 5 TAINTED LOVE 
MARILYN MANSON WARNER 

2 NOT PRETTY ENOUGH 
KASEY CHAMBERS EMI 

_ 13 TAINTED LOVE 
MARILYN MUNSON MAVERICK/WARNER BROS 

6 THERE YOU'LL BE MEDIANOCHE 3 WHENEVER, WHEREVER 2 MOI... LOLITA 
FAITH HILL HOLLYWOOD/WARNER EL TIEMPO ZUINDA RECORDS SHAKIRA EPIC AUZEE POLYDOR 

4 A NEW DAY HAS COME 17 6 DUCK TOY 7 WHEREVER YOU WILL GO 8 DIMMI COME ... 
CELINE DION EPIC/SONY 4 HAMPENBERG POLYDOR/UNIVERSAL THE CALLING RCA ALEXIA EPIC 

, 7 
, 

9 

HANDS CLEAN 
ALANIS MORISSETTE MAVERICK/REPRISE/WARNER 

ONLY TIME 

BAILA (SEXY THING) 
ZUCCHERO POLYDOR/UNIVERSAL 

TOMA VITAMINA 

15 I'M NOT A GIRL, NOT YET A WOMAN 
8RfTNEY SPEARS JIVE 

AIN'T IT FUNNY (JA RULE MIX) 

21 

6 

ONE DAY IN YOUR LIFE 
ANASTACIA EPIC 

BOHEMIAN LIKE YOU 
ENYA REPRISE/WARNER LA FIESTA POLYDOFVUNIVERSAL JENNIFER LOPEZ FEATURING JA RULE EPIC THE DANDY WARHOLS CAPITOL 

10 CLOSER LATINO 2002 EP VOL. 1 ONE DAY IN YOUR LIFE 16 BELIEVE IN ME 
NINE INCH NAILS NOTHING0NTERSCOPULINIVIRSAI VARIOUS BLANCO Y NEGRO ANASTACIA EPIC LENNY KRAVITZ VIRGIN 

17 INSATIABLE 3 BAILA 23 YOUTH OF THE NATION 26 IL PASSO SILENZIOSO DELLA NEVE 

DARREN HAYES COLUMBIA/SONY DJ CHUS 8. DAVID PENN FEATURING C BLANCO Y NEGRO PO 0 ATLANTIC VALENTINA GIOVAGNINI VIRGIN 

: NEW FOREVER NOT YOURS 6 NEW TRE PAROLE 
taIN 

' 28 WHEREVER YOU WILL GO 
A-HA WARNER VALERIA ROSSI RCA/BMG TWEETi  /I.  AilitY' MISDEMEANOR EWOTT ELEICTRA f THE CALLING RCA 

23 GLORYTIMES f 30 OXYGEN ft. 22 BATTE FORTE 
PORTISHEAD GO) DISCSISLAND/UNIVERSAL DAVID FRANJ SHOCK 

f 
LOLLIPOPS WEA 

' NEW WHO DO YOU LOVE NOW? F NEW SOMETHING 27 LACRIMA DALLA LUNA 
RIVA FEATURING DANNII MINOGUE ATLANTIC/WARNER LASGO A8S/ANTLER-SUBWAY/SHOCK GIANLUCA GRIGNANI UNIVERSAL 

IN YOUR EYES BREATHE IN NOW .  36 MON PETIT GARÇON 
KYLIE MINOGUE PARLOPHONE/EMI GEORGE FESTIVAL YUYO LOP 

ALBUMS 
, 

ALBUMS ALBUMS ALBUMS 

CELINE DION NURIA FERGO 1 CELINE DION 1 CELINE DION 

/ 
A NEW DAY HAS COME EPIC/SONY 

.1 
BRISA DE ESPERANZA UNIVERSALNALE ANEW DAY HAS COME EPIC A NEW DAY HAS COME COLUMBIA 

NEw SHERYL CROW 
CMON C MON A8M/1NTERSCOPUUNIVERSAL 

2 CHAYANNE 
GRANDES EXITOS COLUMBIA/SONY 

2 SILVERCHAIR 
DIORAMA ELEVATOR 

.' NEW' PINO DANIELE 
LIVE CONCERTO RCA 

DIANA KRALL '3 2 OPERACIÓN TRIUNFO 4 GEORGE 2 SHAKIRA 
THE LOOK OF LOVE VERVE/UNIVERSAL GALA EUROVISION VALE MUSIC POLYSERENA FESTIVAL LAUNDRY SERVICE EPIC 

3 SHAKIRA 4 3 ALEX UBAGO 3 KASEY CHAMBERS 3 ARTICOLO 31 
LAUNDRY SERVICE EPIC/SONY OF PIDES TIP DRONVARNER BARRICADES 8 BRICKWALLS EMI DOMAN' SMETTO RICORDI 

7 NICKELBACK 5 4 NINA PASTOR' 7 ENRIQUE IGLESIAS 6 JOVANOTTI 
SILVER SIDE UP EMI MARIA ARIOLA/BMG ESCAPE INTERSCOPE 

., IL GUINN) MONDO SOLELUNA/MERCURY 

2 ERIC LAPOINTE 6 5 OPERACIÓN TRIUNFO 10 JA RULE 6 7 GIANLUCA GRIGNANI 

ADRENALINE DIFFUSION YFB/DEP INTERNATIONAL OPERACION TRIUNFO CANTA DISNEY VALE MUSIC PAIN IS LOVE BAL UGUALI E DIVERSI UNIVERSAL 

k5 ASHANTI 7 6 CELINE DION 6 JAMIROQUAI . 7 15 MICHELE ZARRILLO 

ASHANTI MURDER INC MEF JAM/UNIVERSAL ANEW DAY HAS COME COLUMBIA/SONY A FUNK ODYSSEY EPIC LE OCCASION' DELL AMORE S4/SONY 

REMY SHAND If 9 NATALIA 8 ALICIA KEYS 8 9 ANASTACIA 

THE WAY I FEEL MOTOWN/UNIVERSAL NO SOY UN ANGEL VALE MUSIC SONGS IN A MINOR ARISTA FREAK OF NATURE EPIC 

ENRIQUE IGLESIAS 9 10 AMARAL L 5 DARREN HAYES 9 5 TIZIANO FERRO 
ESCAPE INTERSCOPE/UNIVERSAL ESTRELLA DE MAR VIRGIN SPIN ROAOSHOW/SONY ADOSO RELATIVO EMI 

KYLIE MINOGUE 40 7 BUNBURY 9 SHAKIRA RG.R. 

FEVER PARLOPHONUCAPTTOL/EMI FLAMINGOS HISPAVOX LAUNDRY SERVICE EPIC ".) , PG R MERCURY 

Hits of the World is compiled at Billboard/London. NEW = New Entry RE = Re-Entry 
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Music 
Media 

EUROCHART 

Eurocharts are compiled by Music 
& Media from the national singles 
and album sales charts of 18 Euro-
pean countries. 

NEW 

NEW 

I MUSIC & MEDIA) 06202 

SINGLES 

WHENEVER, WHEREVER/SUERTE 
SHAKIRA EPIC 

LIKE A PRAYER 
MADHOUSE RIO/VARIOUS 

THE HINDU TIMES 
OASIS BIG BROTHER/SON) 

GIRLFRIEND 
'N SYNC FEATURING NEUY JIVE 

TAINTED LOVE 
MARILYN MANSON MAVERICK/WARNER BROS 

A NEW DAY HAS COME 
CEUNF DION COLUMBIA/EPIC 

J'ATTENDS L'AMOUR 
JENIFER ISLAND 

HOW YOU REMIND ME 
NICKELBACK ROADRUNNER 

I'M NOT A GIRL ICIT YET A WOMAN 
BRITNEY SPEARS JIVE 

NESSAJA 
SCOOTER KONTOR/EDEl 

STACH STACH 
BMTISLA BOYS M6 INC /SONY 

THERE GOES THE FEAR 
DOVES HEAVENtY 

ME JUUE 
SHAGGY & AUG ISLAND 

4 MY PEOPLE 
MISSY "MISDEMEANOR' EWOTT ELEKTRA 

C'EST UNE BELLE JOURNÉE 
MYLENE FARMER POLYDOR 

ALBUMS 

CELINE DION 
A NEW DAY HAS COME COLUMBIA/EPIC 

SHAKIRA 
LALINCHY SEINICE/SERHCIO DE WIANDERIA EPICA:OW1.101A 

ANASTACIA 
FREAK OF NATURE EPIC 

NICKELBACK 
SILVER SIDE UP ROADRUNNER 

SHERYL CROW 
DMON DMON ARM 

BARBRA STREISAND 
THE ESSENTIAL BARBRA STREISAND COLUMBIA 

BOHSE ONKELZ 
DOPAMIN VIRGIN 

JENNIFER LOPEZ 
J TO TUA L-0! THE REMIXES EPIC 

XAVIER NAIDOO 
ZWISCIMISPÉL—AU/S FUR DEN HEM NAIDOORECORDS,SIN 

ALANIS MORISSETTE 
UNDER RUG SWEPT MAVERICK/WARNER BROS. 

THE NETHERLANDS 

ISTICHTING MEGA TOP 100) 04/22/02 

SINGLES 
TRACKIN' 
BILLY CRAWFORD V2 

TOVEREN 
K 3 BMG 

UKE A PRAYER 
MADHOUSE ARS 

WHENEVER, WHEREVER 
SHAKIRA EPIC 

4 MY PEOPLE 
MISSY 'MISDEMEANOR FLLIOTT FLFKTRA 

ALBUMS 
CELINE DION 
ANEW DAY HAS COME COLUMBIA 

MARCO BORSATO 
ONDERWEG POLYDOR 

VOLUMIA! 
HET VESTE VAN VOLUMIA, ARIOLA 

BARBRA STREISAND 
THE ULTIMATE COLLECTION COLUMBIA 

ROBBIE WILLIAMS 
SWING WHEN YOU RE WINNING CHRYSALIS 

"F.DElM 

3 

6 

2 

7 

SINGLES 
DOM ANDRA 
KENT RCA 

NEVER LET IT GO 
AFRO DITE MARIANN 

PLAYING WITH FIRE 
BR011E JR BONNIER 

WHENEVER, WHEREVER 
SHAKIRA EPIC 

KOM OCH TA MIGI 
BRANDSTA CM SLACKERS START KLART/PANW 

ALBUMS 
1 1 CELINE DION 

A NEW DAY HAS COME COLUMBIA 

2 VARIOUS ARTISTS 
MELODIFESTIVALEN 2002 MARIANN 

3 CAESAR'S PALACE 
LOVE FOR THE STREETS DOLORES 

Now NEIL YOUNG 
ARE YOU PASSIONATE' REPRISE 

57 THE BOPPERS 
25 YEARS STILL BOPPIN BONNIER 

DENMARK 

IIFPVNIELSEN MARKETING RESEARCH) 04/74/02 

SINGLES 
STOMP! (INE MARCH SONG) 
DJ AUGATOR PROJECT FLEX/EMI-MEDLEY 
WHENEVER, WHEREVER 
SHAKIRA EPIC 

TAINTED LOVE 
MARILYN MANSON MAVERICK/WARNER BROS 

CAUGHT IN THE MIDDLE 
At COLUMBIA 

FREEEK! 
GEORGE MICHAEL POLYDOR 

ALBUMS 
VARIOUS ARTISTS 
MOP 2002 DE UNGES MELODIG UNIVERSAL 

CELINE DION 
ANEW DAY HAS COME COLUMBIA 

JAMES SAMPSON 
JAMES COLUMBIA 

KENT 
RAPEN & AMMUNITION RCA 

PA SLAGET 12 
LETS DANCE WART 

COMMON CURRENCY 

A weekly scorecard of albums simultaneously attaining top 10 chart status 
in three or more leading world markets. 

Repertoire owner: B. BMG, E. EMI, I. Independent, S: Sony, U: Universal, W Warner 

ARTIST 
USA ION UK SER FRA CAN SPN AUS ITA NTH 

ASTACIA 
ak of Nature (S) 

3 

10 

1 3 

10 

5 

2 

8 

1 

4 

7 1 

10 

1 

10 

1 

SHERYL CROW 
C'mon rmon lUI 

E DION 
ray Has Come I 

ENRIQUE IGLESIAS 
Escape (U) 

CiACK 
4/ 0 

SHAKIRA 
Laundry Service ( SI 

NORWAY 

P/ERDENS GANG NORWAY) 0422/02 

SINGLES 

4 

2 

3  

FOREVER NOT YOURS 
A-HA MA 

WHENEVER, WHEREVER 
SHAD/IRA EPIC 

THE HINDU TIMES 
OASIS BIG BROTHER/SONY 

MURDER ON THE DANCEFLOOR 
SOPHIE EWS-BEXTOR POLYDOR 

A NEW DAY HAS COME 
CEUNE DION COLUMBIA 

ALBUMS 

KENT 
VAPEN & AMMUNMON RCA 

CELINE DION 
A NEW DAY HAS COME COLUMBIA 

KAIZER'S ORCHESTRA 
OMPATIL DU AR MUSIC PRODUCERS 

BRYAN FERRY 
FRAPMC VIRGIN 

GLUECIFER 
BASEMENT APES COLUMBIA 

2 

3 

4 

5 

NEW ZEALAND 

1:1 
!PI 

2 

3 

4 

IRECORD PUBLICATIONS LTD.) 0424/02 

SINGLES 

WHEREVER YOU WILL GO 
THE CAWNG RCA 

INSATIABLE 
DARREN HAYES COLUMBIA 

ALL YOU WANTED 
MICHELLE BRANCH MAVERICK/WARNER BROS 

MURDER ON THE DANCEFLOOR 
SOPHIE EWS-BEXTOR ZOMBA 

CAN YOU FEEL ME? 
K LEE UNIVERSAL 

ALBUMS 

CELINE DION 
A NEW DAY HAS COME EPIC 

RUSSELL WATSON 
ENCORE DECCA 

JENNIFER LOPEZ 
.170 THA LEO THE REMIXES EPIC 

LINKIN PARK 
HYBRID THEORY WARNER BROS 

SHAKIRA 
LAUNDRY SERVICE EPIC 

4 

5 

PORTUGAL 

IPORTUGAL/APP) 04/23/02 

SINGLES 

FREEEK! 
GEORGE MICHAEL POLYDOR 

TAINTED LOVE 
MARILYN MANSON MAVERICK/WARNER BROS 

PAID MY DUES 
ANASTACIA EPIC 

WHENEVER, WHEREVER 
SHAKIRA EPIC 

HERO 
ENRIQUE IGLESIAS INTERSCOPE 

ALBUMS 

1 

10 

2 

3 

4 

SHAKIRA 
LAUNDRY SERVICE COLUMBIA 

JUVENTUDE LEONINA 
SO EU DEI POROUE NAO FICO FM CASA VIDISCO 

CELINE DION 
A NEW DAY HAS COME COLUMBIA 

ANASTACIA 
FREAK OF NATURE EPIC 

SOUNDTRACK 
FILHA DO MAR VIDISCO 

ARGENTINA 

ii 
2 

3 

4 

5 

6 

7 

8 

9 

10 

NEW 

111 
NEW 

1111 
NEW 

ICAPIF) 009/02 

ALBUMS 
CHAYANNE 
GRANDES EX/TOS COLUMBIA 

BANDANA 
BANDANA BMG 

DIEGO TORRES 
UN MUNDO DIFFERENTE RCA 

ALEJANDRO LERNER 
LERNER—VIVO UNIVERSAL 

LA LEY 
MTV UNPLUGGED WFA LATINA 

ALEJANDRO SANZ 
MTV UNPLUGGED WU 

SHAKIRA 
LAUNDRY SERVICE EPIC 

LEON GIECO 
BANDIDOS RURALES EMI 

ALFREDO CASERO 
CASAERIUS COLUMBIA 

LOS AUTENTICOS DECADENTES 
LOS REYES GELA CANCION BMG 

Music Pulse. 
AFRICA RAPS: Rap has become the 
most ubiquitous musical style in the 
world, and there's no escaping its pow-
erful influence in any West African city. 
According to Youssou N'Dour, Sene-
galese capital Dakar now boasts more 
than 300 rap groups. In Bamako, the 

capital of neighboring Mali, the graffi-
ti of various rap crews adorns every 
street wall. Now, forAfrica Raps, enter-
prising German-based label Trikont 
has brought together 16 of the best 
contemporary examples from Senegal, 
Mali, and Gambia. Musically, all retain 
a distinct African flavor while embrac-
ing the inflections of hip-hop. But the 
collection suggests that very few have 
adopted the sexist language and vio-
lent imagery favored by some U.S. rap-
pers, and the African version is strong 
on social conscience. DaBrains from 
Dakar raps about religious tolerance, 
Abass Abass calls for African unity, Da 
Fugitivz rail against Gambian govern-
ment corruption, and Mali's Les 
Escrocs rap about music piracy. "It's 
perfectly normal for African rappers to 
tell the youth the streets are a mess 
and it's their duty to pick up the litter," 
says N'Dour, who has signed several 
Senegalese rap acts to his Dakar-based 
Jololi label. NIGEL WILLIAMSON 

GREEK TRANSFER: Greece's best-sell-
ing artist, Notis Sfakianakis, has 
joined Universal Greece after a 10-year 
stint with Minos-EMI. "Notis' move is 
a result of our long friendship," says 
Universal Greece managing director 
Costas Bourmas, who was managing 
director of Minos-EMI before he 
moved last year. "I found Notis in [the 
Greek city of] Thessaloniki a decade 
ago and knew then and there that he 
could give Greek song an alternative 
touch." The Latin-looking artist who 
performs a modem version of the pop-
ular local style known as laiko has sold 
more than 1.5 million albums in the 
past decade. Sfakianakis, who per-
formed April 7 at a packed Wembley 
Arena in London, is currently in the 
studio finishing an album slated for 
summer release. Sfakianakis was 
named best modem laiko singer April 
16 at the Arion Greek Music Awards 
(see story, page 39). 

MARIA PARAVANTES 

CASINO WIN: Alcazar—a band con-
sisting of Tess Merkel, Andreas 
Lundstedt, and Annika Fiore Johans-
son—is the result of manager/pro-
ducer/Army of Lovers member 
Alexander Bard meeting Lundstedt 
after he performed in the Swedish 
heat of the Eurovision Song Contest 
in 1999. "He had a couple of songs he 
played for me, and I had this idea that 
we should create a group," Lundst-
edt recalls. The group signed with 
BMG Sweden and recorded a debut 
album, Casino. Although initially 
failing to ignite in Sweden, the sin-
gle "Crying at the Discotheque" con-
quered the rest of Europe, making 
the top five in six territories and the 
top 20 in seven others. According to 
Micke Hagerman, the band's A&R rep 
at BMG Sweden, "It started in the gay 
community and then became a com-
mercial hit." The track was released 
in the U.S. on Showtime's Queer as 
Folk soundtrack (RCA). BMG Swe-
den now hopes to work Alcazar there. 

JEFFREY DE HART 

LORD ABOVE: Xavier Naidoo, who is 
of half-Indian descent, entered the 
German chart at No. 1 with his dou-
bl e-CD Zwischenspiel—Alles hir den 
Herrn (Intermezzo—All for the 
Lord). The album—released on his 
own Naidoo Records/IN-Motion and 
distributed by SPV Schallplatten— 
was still in the top slot after three 
weeks and has been certified plat-
inum (300,000 units). The first sin-
gle, the soulful love ballad "Vilo Willst 
Du Hin?" (Where Are You Going?), 
charted at No. 4. The album is rich 
in social commentary and Biblical 
references and includes a version of 
Peter Gabriel's "Don't Give Up." A 
follow-up single, "Bevor Du Gehst" 
(Before You Go), is slated for release 
in early June. A 22-city tour will kick 
off in late summer. EWE WEINERT 

FABULOUS HIT: Cape Town, South 
Africa, is known more for its land-
scape than for unleashing music on 
the world, but ReddAngel plans to 
change all that. The duo—made up 
of two Capetonians known as Redd 
and Angel—recently scored the top 
slot on the chart of South Africa's 
national pop/rock station 5FM, 
adding to a growing tally of No. 1 
hits on radio stations around the 
country. The song earning attention 
is the R&B/garage-flavored "Fabu-
lous Day," released in South Africa 
by Sony/Sexy Records. London-
based Sexy Records has inked a deal 
with ReddAngel, and work has 
begun on a full-length album. Redd 
(whose rap vocal is heard on Semi-
sane's "Life," the local Big Brother 
theme song) and Angel are keen to 
put Cape Town on the global musi-
cal map and think it's time that 
fresh South African talent led the 
way internationally. DIANE COETZER 
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INTERNATIONAL 

Arlon Trio Swings Toward Mass Appeal 
Justin Time Act's Latest Disc Reflects Increased Chemistry, Maturity 

BY LARRY LeBLANC 
TORONTO—Justin Time founder/ 
owner Jim West views Pennies From 
Heaven, the Susie Arioli Swing 
Band's first disc for his Montreal-
based label, as a recording that will 
transform the '30s-styled jazz trio 
into a mass-appeal act here. 

Featuring minimalist arrange-
ments of such standards as its title 
track, "Honeysuckle Rose," "Night 
and Day," and " I'll Never Smile 
Today," the 13-song set was issued 
by Justin Time April 9 in Canada. 
It will be released May 23 in the 
U.S. Justin Time is distributed in 
America by the Innovative Distrib-
ution Network. 

"The album has already sold 6,000 
copies," West boasts. He also owns 
Distribution Fusion III, which han-
dles Vanguard, Arhoolie, Mute, and 
Music Club in Canada. 
The band's lineup is vocalist Ari-

oli, guitarist Jordan Officer, and 
stand-up bassist Solon McDade. 
"Susie plays with such great musi-
cians, and she has such a good 
voice," says François Gauthier, jazz 
buyer at downtown Montreal's 
Archambault retail outlet. "She 
means what she sings, and it 
touches me." 

Toronto-based Stewart Duncan, 
director of music and DVD-Video 
at the Indigo Books and Music 
chain adds, "I've actually got the 
CD playing right now. It's really 
good. I'm looking to do in-stores 
with the group." 

Pennies From Heaven is the fol-
low-up to the trio's independent rec-
ord, It's Wonderful, which was re-
leased in 2000 on the Susie Arioli 
Swing Band label. Initially handled 
locally by Montreal-based Distribu-
tion Bros., it sold 15,000 units be-
fore Distribution Fusion III picked 
it up nationally, and it sold a further 
12,000 units. 
"We recorded because fans in 

Montreal had asked for a CD," Arioli 
recalls. "So we pressed 500 copies, 
and boom—it took off." 
With good sales for any jazz 

album in Canada—international or 
domestic—around the 3,000- to 
5,000-unit mark, the figures are 
remarkable. "It is far above the aver-
age sales of jazz records in Canada— 
excluding Diana Krall, of course," 
West points out. He signed singer/ 
pianist Krall in 1992 and released 
her debut, Steppin' Out, the follow-
ing year. 

Like its predecessor, Arioli's new 
album primarily features pop stan-
dards from the '30s and '40s. Officer 
provides two lively blues-based orig-
inals, and there are fine renditions 
of such blues classics as Otis Rush's 
"Sit Down Baby" and Memphis 
Slim's "Having Fun." Arioli empha-
sizes that the band's direction is not 
straight-ahead jazz: "We mostly per-
form pop tunes we've learned from 
jazz musicians. The songs have 

some great jazz chords and progres-
sions. Its American classical music." 

Arrangements usually start off with 
Officer listening to several classic ver-
sions of the songs. "Sometimes there 
are elements of the arrangements 
that seem like part of the song," he 
explains. "With 'He Needs Me,' there 
were several things from the arrange-
ment of Peggy Lee's 1955 version I 
couldn't imagine taking out." 

Arioli and Officer teamed six years 
ago after a Montreal club jam ses-
sion. "I was just crazy about her 
singing," Officer recalls. "I'd go to 
wherever she was performing to 
hear her sing." 

Produced by Toronto-based Danny 
Greenspoon, the album was recorded 

at Montreal's Studio Victor in mid-
December 2001. It features backing 
from Canadian guitar icon Jeff Healey 
(who also plays trumpet), bassist 
Colin Bray, guitarist Michael Jerome 
Browne, and Missouri-born pianist 
Ralph Sutton—his final recording 
before his death at age 79 last Dec. 29. 

"This CD is so much better than 
our first," Arioli says. "We've grown 
so much, and there was great chem-
istry in the studio with Danny. He 
was not shy about expressing him-
self, but he was not competitive with 
us when we expressed ourselves." 
Greenspoon says, "I had a ball 

working with them. Even the out-
takes I loved listening to. Jordan is 
such an exceptional player. On this 
record, he's a cross between Django 
Reinhardt, Les Paul, and Eddie Lang." 

For the album's sessions, the band 
was recorded off-the-floor. "It would 
have been harder with overdubs, 
because they are such live players," 
Greenspoon says. 
Booked in Canada by Montreal-

based Fleming Artist Management, 
in the U.S. by New York's Commu-
nity Communication, and in the 
U.K. by London-based Robert Mas-
ters, the band clocked 120 shows 
in 2001. Band manager Heidi 
Fleming predicts, "We'll get to 150 
shows this year." 

RIM Bows Copy-Protection 
CD Stickering Scheme 

BY STEVE McCLURE 
TOKYO—Labels body the Record-
ing Industry Assn. of Japan (RIAJ) 
is hoping to avoid the sort of con-
sumer confusion sparked by the 
introduction of copy-
protected CDs in 
other markets by 
introducing standard-
ized stickers alerting 
disc buyers to the lim-
its built into their 
purchases. 
The RIAJ announ-

ced April 18 that the 
stickers would be 
introduced in May, 
but use of the stickers 
by its 24 member 
companies will be 
optional. In addition 
to a warning, the 
stickers will list the types of devices 
on which the discs can be played. 
Avex recently became the first 

Japanese label to release copy-con-
trolled CDs (Billboard, March 16). 
Warner Music Japan has announ-
ced plans to do so in May or June, 
and other labels are expected to fol-
low suit. 

"In Europe and America, when 
copy-protected CDs were first sold, 
they were not marked in a clear 
and proper way, and there were 

some cases where there was confu-
sion among consumers," RIAJ 
chairman Isamu Tomitsuka notes. 
"Taking our cue from this, in 
Japan, we at the RIM have decided 

on a 'recommended 
mark' and 'recommend-
ed operational guide-
lines' so that consumers 
can better understand 
what kinds of copies can 
and cannot be made to 
which machines. This is 
because we feel that if 
each company displays 
the information inde-
pendently, consumers 
might be confused." 
The RIM chose to use 

the term "copy-con-
trolled" rather than 
"copy- prohibited," 

because not all copying is barred. 
For example, copying to Mini-
Disc—a popular format in Japan— 
will be allowed. 
"We hope that consumers will 

understand the motives and enjoy 
recorded music in a proper way," 
Tomitsuka says. "The understand-
ing of consumers and the correct 
use of records is the only way to 
ensure that creative musicians con-
tinue to prosper and enrich our 
musical heritage." 

NEIAISLINE... 
The Australian Record Industry Assn. (ARIA) 
Awards due to take place Oct. 15, will return 
to the free-to-air Network Ten, which aired 
them between 1995 and 2000. Last year, the 
awards switched to the Nine Network but 
suffered technical glitches and attracted lower ratings. Network Ten's main 
demographic is the 16-39 age group. Ed St. John, managing director of 
BMG Australia and an ARIA board member, will serve as chairman of the 
awards. Industry veteran Mark Pope, most recently Warner Music Aus-
tralia's GM of Australian artists, will be its producer. CHRISTIE ELIEZER 

ARIA 
Australian Record Industry Association 

HMV Group has named four additional non-executive directors to join its 
board when it floats on the London Stock Exchange May 15 (Billboard, 
April 20). Roy Brown, former president of European Foods and Beverages 
at Unilever Group, joins the board as non-executive deputy chairman; Cad-
bury Schweppes CFO David Kappler, British Linen Advisers director Les-
ley Knox, and Avis Europe CEO Mark McCafferty will become non-execu-
tive directors. The HMV Group prospectus, giving full details of the initial 
public offering, was published April 24. LARS BRANDLE 

Universal Music Australia chairman Peter Bond has been re-elected for a 
further two-year term as chairman of rights body the Phonographic Per-
formance Co. of Australia (PPCA). Also re-elected for another two years 
as artistic director is Lindy Morrison, former drummer/writer for the Go-
Betweens. Others on the board include Shaun James (Warner Music Aus-
tralia chairman), Denis Handlin (Sony Music Entertainment Australia 
chairman/CEO), Des Dubery (BMG Australia director of business affairs), 
Louis Calleja (EMI Australia director of business affairs), Libby Blakey 
(Festival Mushroom Records director of business affairs), Greg Macainsh 
(artist representative), and Michael McMartin (manager representative). 

CHRISTIE EL1EZER 

With four nods, the composers of Kylie Minogue's global smash "Can't Get 
You out of My Head" (Parlophone) are the most-nominated writers at the 
47th annual Ivor Novello Awards, to be held May 23 at London's Grosvenor 
House Hotel. The hit—penned by Cathy Dennis and Rob Davis—is up for 
best-selling U.K. single, international hit of the year, and the Ivors dance 
award. It is also competing for the Performing Right Society Award for most-
performed work. "Thank You," performed by Dido (Cheeky/Arista) and co-
written with Paul Herman, is in the running for two accolades, as is Atom-
ic Kitten's "Whole Again" (Innocent), written by Andy McCluskey, Stuart 
Kershaw, Bill Padley, and Jeremy Godfrey. LARS BRANDLE 

A survey conducted by market researchers AC Nielsen on behalf of Italian 
labels body FIMI confirms that music buyers in Italy are getting older. The 
number of consumers between the ages of 14 and 25 who bought CDs and 
records in 2001 was 6.6%—down from a 1997 survey—while the num-
ber of consumers aged 45-plus was up by 7.2% in the same period, accord-
ing to the survey. The largest record-buying age group was between 25 
and 34, representing 30.5% of the buyers. In total, 38% of consumers 
bought their music in specialized record shops—a drop of 9% since 1997— 
while 23% did so at supermarkets and large stores, up from 18% in the pre-
viously surveyed period. The number of consumers who admitted buying 
their products from street vendors—well-known suppliers of pirated mate-
rial—was 9.8%, compared with 4% in 1997. MARK WORDEN 

The 30th anniversary of the formation of ABBA is to be commemorated 
Aug. 22-24 at the Globen venue in Stockholm. According to organizer 
Real Entertainment's managing director Johan Englund, ABBA—The 'flib-
ute has been formally cleared with Mono Music, the Stockholm-based 
company that administers the rights to ABBA recordings. "But," he notes, 
"they're not involved in the planning of activities." The Swedish Tourist 
Board is a sponsor of the event. Englund would not disclose the list of per-
formers, but he says it will be a mix of international artists and the cream 
of Swedish acts. The show will be televised live on Swedish TV, and Real 
will syndicate the show to international outlets. KM R LOFTHUS 

Customs & Excise officers confiscated more than 5,000 pirated Indian-Asian 
music CDs and audio cassette tapes April 18 as they arrived at Manchester 
Airport in Northwest England. The illicit product, bound for an unnamed 
firm in the Greater Manchester region, originated from Lahore, Pakistan. 
The British Phonographic Industry (BPI) estimates the consignment's retail 
value at nearly £50,000 ($72,000). "Consideration [is] being given to crim-
inally prosecute the company concerned for illegal importation." says David 
Martin, director of the BPI Anti-Piracy Unit. LARS BRANDLE 
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U.K. Conference Questions Music Radio's Role 
BY JON HEASMAN 
LONDON—Radio's perceived sta-
tus as the most important medi-
um for breaking new music in 
Britain was challenged by some 
high-profile speakers April 18 at 
the U.K. Radio Academy's Music 
Radio conference. 
Around 330 radio and music 

industry delegates at London's 
Shaw Theatre heard a Q&A session 
with RCA Records A&R consultant 
Simon Cowell, who has recently 
become known to a mass audience 
in the U.K. for his role as a judge 
in the highly successful U.K. TV 
talent-search series Pop Idol. He is 
also set to be a judge for the pro-
gram's U.S. equivalent. 
Cowell—who has A&R'd such 

acts as Westlife, Robson & Jerome, 
and Power Rangers—said, "TV is 
more important for my kind of 
records, because they rely on emo-
tion. It's much more difficult to 
create emotion on the radio." 
The exec slammed artists like 

George Michael and Elton John— 
who have criticized Pop Idol—for 
"sneering at anyone who has been 
given the opportunity to succeed... 
anything that gets 4 million people 
into the [record] shops has got to be 
good for the [music] business." 
Cowell was speaking after a 

presentation by U.S.-based Edison 
Media Research, which showed 
that far more 15- to 
44-year-olds in the 
U.K. now cite TV 
(including TV advertis-
ing) as a primary in-
fluence on their pur-
chase of music. 
Another speaker who 

believes that radio's 
role in breaking new 
music has been exaggerated was 
Piers Morgan, editor of U.K. tabloid 
the Daily Mirror, who claimed, 
"Newspapers are a damn sight more 
important than radio stations." 
Morgan said he is surprised that 

record companies do not attach 
more importance to getting cover-
age for their artists in the showbiz 
columns of such papers as his own 
and arch rival tabloid The Sun. 
Not surprisingly, many radio 

delegates took issue with such 
negative views of their industry's 
influence. Mike Walsh, head of 
music at Manchester AC station 
104.5 Century FM, summed up the 
post-conference mood: "[The TV 
claims] were utter nonsense. The 
fact that radio is the most intimate 
medium available means that it 
will always be more powerful as an 
influence than television. The 

other great thing about radio is 
that it is portable—you can listen 

to it anywhere, where-
as you can't have your 
MTV with you as you 
walk down the street." 
But Chris Tarrant, 

who is the long-serv-
ing breakfast-show 
presenter at top 40 
station 95.8 Capital 
FM/London, also at-

tacked the radio industry when he 
picked up his Radio Academy/PRS 
Award for Outstanding Contribu-

MUSIC 
RADIO 
THE RADIO 
ACADEMY 
www.radioacademy.org 

Artists Salute Promoter 
Piering At Music Radio Confab 
BY NIGEL WILLIAMSON 
LONDON—Leading U.K. alterna-
tive/rock acts—including Pulp, 
Richard Ashcroft, Badly Drawn Boy, 
and Stereophonics—turned out to 
honor the late radio/TV promoter 
Scott Piering at a star-studded ben-
efit gig held as an adjunct to the 
Radio Academy's annual Music 
Radio Conference. 

Piering, who died of cancer two 
years ago at age 54, set up Appear-
ing TV and Radio Promotions in 
1984. During the next 16 years, he 
promoted a total of 121 U.K. top 20 
singles by left-field acts ranging 
from New Order and the KLF to the 
Verve and the Prodigy. Earlier in 
the day, the first Scott Piering 
Award for Music Promotion to the 
Radio Industry was given to Muff 
Winwood, in a presentation at Lon-
don's Shaw Theatre. Winwood— 
who played alongside his brother 
Steve in the Spencer Davis Group 
during the '60s—worked for both 
Island Records and CBS (U.K.); he 
is now senior VP of A&R at Sony 
U.K. and managing director of the 
S2 label in the U.K. 

Pulp's Jarvis Cocker led the trib-
utes to Piering and praised his un-
orthodox and maverick approach. 
"The thing I admired about him," 

Cocker says, "was his dedication to 
the musicians he worked with." 

Ashcroft, former singer with the 
Verve, also paid tribute. "I'm not 
inspired by a lot of people in the 
music industry, because a lot of 
them aren't very interested in 
music," he says. "But Scott was a 
really musical person. He loved 
music with a passion, and he had a 
great empathy with the musicians 
he worked with." 
The concert, which raised 

$35,000 for the Marie Curie Can-
cer Trust, was put together by V2 
Records managing director David 
Steele and Danny O'Connor, an 
entertainment news correspon-
dent at national top 40 broadcast-
er BBC Radio 1. "The idea was to 
take a host of artists you wouldn't 
dream of putting in such a small 
club and ask them to do stuff that 
you wouldn't normally dream of 
asking them to do and create a 
special one-off," O'Connor says. 
"Scott was full of music, dry wit, 
and laughter. It was a great way of 
raising a glass to him." 
The sellout gig at London's 700-

capacity Scala venue also included 
performances by Teenage Fanclub, 
Placebo, and Embrace. Every act on 
the bill had worked with Piering. 

tion to Music Radio. 
Tarrant's tirade was a plea to the 

radio station hierarchy to allow 
presenters to take a few more risks 
with music and have a broader 
music focus. He added that it 
depressed him that, when asked 
for their opinions about new 
records, programmers tended to 
say things like " it tests well" 
rather than give an opinion on the 
actual music. 

idditional reporting by Gordon 
.vlasson in London. 

Jet Star Makes Reggae History 
London Label Celebrates 18th Birthday With Compilation 
BY KWAKU 
LONDON—Northwest London label 
Jet Star Records' Reggae Hits com-
pilation series is 18 going on 30. 
To commemorate the reggae 

series that claims to be the world's 
longest-running—it started in 
1984—Reggae Hits Volume 30 will 
be released in a special-edition for-
mat and supported by an extensive 
promotional campaign. 

In addition to its usual disc of 20 
recent tracks, a special edition of the 
April 29 release contains a bonus CD 
featuring one track from each of vol-
umes one to 20. "We ensure that we 
get the most up-to-date and hottest 
tracks from the top reggae artists and 
producers, like Bounty Killer & Richie 
Stephens' Outcry,' " 
Jet Star label manager 
Paul Anthony says. He 
and his team source 
material by going on 
the road, talking to 
club DJs, watching 
what's happening in 
the dancehalls, and 
keeping in touch with 
producers and labels 
not only in Jamaica 
and the U.K. but in-
creasingly in the U.S. 

Jet Star grew out of 
a North London club 
run by three brothers 
in the early '60s that showcased blue-
beat/rock-steady acts to U.K. audi-
ences. The Palmer brothers, all of 
whom remain involved with Jet Star, 
launched their own label, Pama, in 
1967. Jet Star—the distribution 
operation and the label—grew from 
that, as reggae evolved from the 
bluebeat and rock-steady scene. The 
company also operates its own 
recording studios. Now headed by 
managing director Carl Palmer, the 
label's current artist roster includes 
Luciano, Ambelique, Lloyd Brown, 
and Peter Hunnigale. 
The concept of the Reggae Hits 

series was born to satisfy demand for 
the big reggae hit records, which usu-
ally come into the U.K. in very limit-
ed quantities on the 7-inch vinyl for-
mat. "Although one couldn't tell at the 

time that it would last this long, it had 
a lot of goodwill from the time it first 
came out," says veteran U.K. reggae 
singer/songwriter Hunnigale, who has 
contributed to several volumes in the 
series. "I believe it worked well be-
cause it was marketed to go outside of 
the reggae market and the U.K." 
The series is stocked nationally by 

major retail chains like HMV, Virgin, 
and MVC. Jet Star head of market-
ing Tony Berry says, "We want to 
keep building into the mainstream 
and not be marginalized." 
The attraction of the series, ac-

cording to HMV's London-based 
R&B/hip-hop/reggae buyer Donald 
Trusty, is "it's pretty much up to date, 
and it's the premier series of dance-

hall and lovers rock." 
Jet Star will focus its 

marketing efforts on 
radio and press adver-
tising, street posters, 
and in-store merchan-
dising. At urban sta-
tion Choice FM/Lon-
don, specialist reggae 
show presenter Daddy 
Ernie has been playing 
album tracks weeks in 
advance. "Right across 
the board, people wait 
for the Reggae Hits 
albums, because they 
can't get into buying 

the 7-inches," says the presenter, who 
also runs North London reggae spe-
ciality store Klassique. "Reggae Hits 
manage to pick up hits and good 
songs that last." 

Recently, the label has been forging 
deals with international distributors; 
finished product is shipped from the 
U.K. Partners include Bassin (U.S.), 
Bellaphon (Germany), Playground 
(Scandinavia), Pink (Benelux), and 
Cisco (Japan). Those distributors, 
Berry adds, "act as partners by sourc-
ing festivals for tours and promotion-
al visits." Jet Star claims significant 
"five-figure" worldwide sales for each 
of the recent volumes, understood to 
be around the 75,000 mark. 

Additional reporting by Tom Fergu-
son in London. 
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Wee:Me 
Calendar 

APRIL 
April 30, ASCAP Music Business 101 

Panel: Beyond the Music, ASCAP Build-
ing, New York. 212-621-6485. 

April 30, Fishing for a Cure, sponsored 
by the T.J. Martell Foundation, Nashville 
Shores, Nashville. 615-256-2002. 

April 30, 17th Annual ASCAP Film 
and Television Music Awards, Beverly 
Hilton, Los Angeles. (by invitation only). 

MAY 
May 2, Presenting Yourself to the 

Record Company: Getting Your Album 
Released, Career Development Workshop, 
presented by and held at the Arkadia 
Music Center, New York. 212-533-0007. 
May 2, Skylar Neil Memorial Golf 

Tournament, sponsored by the T.J. 
Martell Foundation, Malibu Country 
Club, Malibu, Calif. 615-256-2002. 
May 3, Fourth Annual Jazzmatazz, 

sponsored by Children's National Med-
ical Center, Ronald Reagan Building and 
International Trade Center, Washington, 
D.C. 202-884-4500. 

May 3-12, 11th Annual St. Lucia Jazz 
Festival, presented by BET/the Jazz Chan-
nel, various venues, St Lucia. 758-451-8566. 
May 7, SESAC New York Awards, B.B. 

King Blues Club & Grill, New York (by 
invitation only). 

May 7-9, Billboard Latin Music Con-

ference & Awards, Eden Roc Resort, 
Miami Beach. 646-654-4660. 
May 8, Ninth Annual BMI Latin 

Awards, the Diplomat Hotel & Resort, 
Hollywood, Fla. (by invitation only). 

May 9, Record Distribution: How 
Your CD Gets on the Shelf and Off, 
Career Development Workshop, pre-
sented by and held at the Arkadia Music 
Center, New York. 212-533-0007. 

May 9, Steven J. Ross Award Dinner, pre-
sented by the UJA-Federation of New York, 
Waldorf-Astoria, New York 212-836-1126. 

May 10, Peace and Love to Erase MS, 
benefiting the Nancy Davis Foundation, 
Century City Plaza Hotel & Spa, Los 
Angeles. 310-440-4842. 

May 13, Touchstone Awards Luncheon, 
presented by Women in Music, Marriott 
Marquis Hotel, New York. 212-969-8734. 

May 14, 50th Annual BM! Pop Music 
Awards, Regent Beverly Wilshire Hotel, 
Los Angeles (by invitation only). 
May 16, Radio Promotion: How to 

Get Your Songs on the Radio, Career 
Development Workshop, presented by 
and held at the Arkadia Music Center, 
New York. 212-533-0007. 

May 18, American Latino Media Arts 
(ALMA) Awards, Shrine Auditorium, 
Los Angeles. 202-776-1569. 

May 20, ASCAP Pop Music Awards, 
Beverly Hilton Hotel, Los Angeles (by 
invitation only). 
May 20, Fifth Annual Music & En-

tertainment Industry Golf Tournament, 
presented by City of Hope, El Caballero 
Country Club, Tarzana, Calif. 213-241-7268. 

May 22, Academy of Country Music 

MT:el 
MARRIAGES 

Buffy Rockhill to Duke Cooper, 
April 13 in Nashville. Bride is 
Southeast regional promoter for 
Columbia Records. Groom is tour 
manager for country recording 
artist Travis Tritt. 

DEATHS 
Juanita M. Hall, 55, of cancer, April 
14 in West Orange, N.J. An educator 
for 33 years in the East Orange 
School district, Hall was the moth-
er of Billboard staff writer Rashaun 
Hall. She is survived by two sons and 
two grandchildren. 

Edward L. Morris, 80, of heart fail-
ure, April 22 in Chicago. Morris cre-
ated several long-running TV series, 
including the Peabody Award-win-
ning Book Beat that ran on PBS for 
15 years. He later won a second Pea-
body Award for the special Search 
for the Nile. Morris is survived by 
his wife, Marsha; son Chris, who is 
senior writer at Billboard; and two 
grandchildren. Contributions can 
be made to the Edward L. and Mar-
sha E. Morris Scholarship Fund, 
Columbia College, 600 S. Michigan 
Ave., Chicago, Ill. 60605. 

James Allen Ross Hendrix, 83, of 
natural causes, April 17 in Seattle. 
As the father of legendary rock gui-
tarist Jimi Hendrix, Hendrix re-
gained the rights to Jimi's music. 
With his daughter, Janie, he found-
ed Experience Hendrix LLC in 
1995, and in 1999, Hendrix pub-
lished the book My Son Jimi. He is 
survived by his wife, two children, 
four stepchildren, and 23 grand-
children. Donations can be made 
in Hendrix's honor to the United 
Negro Fund, the American Heart 
Assn., or MusiCares. 

Awards, Universal Amphitheatre, Los 
Angeles. 310-201-8816. 

May 22, 11th Annual Music Video 
Production Assn. Awards, Kodak The-
atre, Los Angeles. 323-469-9494. 

May 22, 2002 SGMA Awards, sponsored 
by the Southern Gospel Music Assn., Park 
Vista Resort, Gatlinburg, Tenn. 865-908-4040. 

May 23, W.C. Handy Awards, present-
ed by the Blues Foundation, Orpheum 
Theatre, Memphis. 323-653-1588. 

May 23, VH1 Divas Las Vegas, MGM 
Grand Hotel, Las Vegas. 212-846-7882. 
May 29-31, Emerging Artists and 

Technology in Music Conference, MGM 
Grand Hotel, Las Vegas. eat-m.com. 
May 30, 1 lth Annual Ella Award Din-

ner Honoring Placido Domingo, sponsored 
by the Society of Singers, Beverly Hilton 
Hotel, Los Angeles. 323-668-2820. 

JUNE 
June 4, SESAC Television & Film 

Awards, Michael's Restaurant, Santa 
Monica, Calif. (by invitation only). 

June 5, How to Protect Yourself in the 
Entertainment Industry, presented by Cal-
ifornia Lawyers for the Arts, Ken Edwards 

Center, Los Angeles. 310-998-5590. 
June 6, Radio-Mercury Awards Lunch-

eon and Ceremony, Waldorf-Astoria, New 
York. 212-681-7207. 

June 11, 27th Annual Humanitarian Award 
Gala, sponsored by the TJ. Martell Foundation, 
the Hilton, New York 212-833-5444. 

June 11-13, E.A.R.S. Talent Show-
case & Music Conference 2002, Puck 
Building, New York. 718-385-3133. 

June 12, CMT Flameworthy Video 
Music Awards, Gaylord Entertainment 
Center, Nashville. 615-255-9600. 

June 13, Neil Bogart Memorial Fund 
Golf Classic, presented by the T.J. Mar-
tell Foundation, Lost Canyons Golf Club, 
Simi Valley, Calif. 615-256-2002. 

June 13, The Songwriters Hall of 
Fame 33rd Annual Awards Dinner, pre-
sented by the National Academy of Pop-
ular Music, Sheraton New York Hotel & 
Towers, New York. 212-573-6933. 

June 13, 12th Annual City of Hope 
Celebrity Softball Challenge, Greer Sta-
dium, Nashville. 213-241-7268. 

June 13-16, Fan Fair 2002, various 
venues, Nashville. 866-326-3247. 

June 15, The Musicians Expo 2002, 

Jade's as Good as Gold. Columbia artist Jade Anderson signed with BMI more 
than a year ago, when she was shopping her demo and looking for a record 
deal. Today, her Dive Deeper has already spawned a hit in the making, "Sug-
arhigh." The full-length album drops May 14. Anderson, right, is pictured with 
BMI senior director of film/TV Linda Livingston. 

9rAlcini7te 
JA-UCTION: Ja Rule and Master P 
are among the stars who donated 
autographed items for an online 
celebrity auction being held 
through May 3. Organized by BET, 
BET.com, LIFEbeat, and Yahoo, 
the auction benefits programs 
sponsored by LIFEbeat and BET's 
AIDS awareness campaign, Rap-it-
Up. Ja Rule is also featured in a 
series of HIV/AIDS awareness pub-
lic service announcements wear-
ing his donated outfit. All items 
can be found at bet.com/rapitup. 
Contact: Tosha Whitten-Griggs at 
404-763-8656. 

OPEN ARMS: The Second Annual U.S. 
Space Camp Project, sponsored by 
Creed's With Arms Wide Open Foun-
dation, is accepting applications until 
May 1. Parents who may otherwise be 
unable to take a vacation with their 
child can apply for a U.S. Space Camp 
Scholarship by writing a one-page let-
ter explaining why they should be per-
mitted to attend. The event, to be held 
July 26-28 in Titusville, Fla., allows 
children between the ages of 7-11 and 
a parent to learn about the world of 
space exploration together at Space 
Camp Florida. Contact: Cynthia A. 
McNeely at 850-222-3882. 

THE RIGHT MIKE: Ozzy Osbourne and 
Dave Matthews are among the musi-
cians who donated signed micro-
phones to the first Bid for Hearing 
online charity auction. Jointly held by 

For Shure and eBay, proceeds from 
this event will benefit the hearing con-
servation charity House Ear Institute. 
Those interested can log on to shure. 
com/hearing from April 29-May 9 to 
find their favorite signature. Contact: 
Jennifer Walker at 312-228-6827. 

JEWISH JAM: Slash, Sheila E., Dave 
Koz, Jill Sobule, Evan & Jaron, Phil 
Lush, Jude, and Robbie Krieger are 
among the musicians slated to per-
form with entertainment profes-
sionals at Jam Night III May 9. The 
evening, coordinated through the 
Jewish Federation, will raise money 
for PS Arts, a program that restores 
and creates arts programs in under-
funded public schools. The event 
will take place at the House of Blues 
in Los Angeles. Contact: Tracey liar-
dash at 323-761-8308. 

Minneapolis Convention Center, Min-
neapolis. 651-306-1999. 

June 15-16, 24th Annual Playboy 
Jazz Festival, Hollywood Bowl, Los 
Angeles. 323-850-2000. 

June 16, Mufflusic Vadeo Mauls, Much-
Music headquarters, Toronto. 416-591-7400. 

June 17, ASCAP Rhythm & Soul 
Awards, Beverly Hilton Hotel, Los Ange-
les (by invitation only). 

June 19, How to Choose an Enter-
tainment Attorney, presented by Cali-
fornia Lawyers for the Arts, Ken Edwards 
Center, Los Angeles. 310-998-5590. 

June 19, Music Visionary Awards 
Luncheon Honoring Fred Davis and 
Daniel Glass, presented by the UJA 
Federation, Pierre Hotel, New York. 
212-836-1126. 

June 24-26, M3 REPLItech Europe, 
Amsterdam Rai, Amsterdam. 800-800-5474. 

June 25, BET Awards, Kodak Theater, 
Los Angeles. 202-608-2000. 

JULY 
July 8-9, Plugan: The Seventh Annual 

Jupiter Music Forum, in association with 
Billboard, New York Hilton. 917-534-6424. 

July 15-17, National SGA Week, spon-
sored by the Songwriters Guild Foundation, 
various venues, Nashville. 615-329-1782. 

July 16-18, 2002 Video Software Deal-
ers Assn. Convention, Rio Suite Hotel 
and Casino, Las Vegas. 818-385-1500. 

July 19-21, International Music Products 
Assn. Summer Trade Show, Nashville Con-
vention Center, Nashville. 323-965-1990. 

July 22-27, National SGA Week, spon-
sored by the Songwriters Guild Foundation, 
various venues, New York 615-329-1782. 

July 26-31, International Assn. of 
Assembly Managers' 77th Annual Con-
ference & Trade Show, Georgia World 
Congress Center, Atlanta. 972-255-8020. 

July 29-Aug. 2, National SGA Week, 
sponsored by the Songwriters Guild 
Foundation, various venues, Los Ange-
les. 323-462-1108. 

July 31-Aug. 3, Atlantis Music Conference, 
Sheraton Atlanta Hotel, Manta 770-499-8600. 

AUGUST 
Aug. 7-9, Billboard R&B/Hip-Hop 

Conference & Awards, Eden Roc Resort, 
Miami Beach. 646-654-4660. 

Aug. 8-10, Third Annual Latin Alter-
native Music Conference, Puck Build-
ing, New York. 818-763-1397. 

Submit items for Lifelines, Good 
Works, and Calendar to Margo 
Whitmire at Billboard, 5055 Wil-
shire Blvd., Los Angeles, Calif 90036 
or at mwhitmire@billboard.com. 

Solution to this issue's puzzle (page 70) 
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MERCHANTS&MARKETING 
Kiosks Seem Better-Suited For Educating Than Creating 
Music Database Stations Never Really Caught On As One-Stop Shopping Experiences For Consumers In Brick-And-Mortar Stores 

BY CATHERINE APPLEFELD OLSON 
WASHINGTON, D.C.—After spending the past 
five years trying to expand into on-demand 
manufacturing/delivery of music—an initia-
tive that has proved unsuccessful with con-
sumers thus far—the in-store kiosk industry 
is returning to its roots as an information/edu-
cation business. 
With the help of new Internet-driven data-

base and previewing technologies, kiosk 
companies are migrating back to their core 
function of helping customers zero in on the 
music they like and locate their selections 
on the shelves. But this retro concept is com-
ing in updated, sleeker packaging: The new-
generation kiosks are powered by more intu-
itive software and units that generally are 

AM the Rage. Smaller, Web-enhanced kiosks 
(which provide artist information, inventory 
availability, and, in some cases, access to millions 
of sample song clips) are gaining favor at leading 
music retailers. Trans World Entertainment is 
leading the charge into next-generation kiosks 
with its new system, pictured above, which has 
been placed in such Trans World stores as FYE. 

smaller and can be found everywhere, from 
the side of a shelf to a coffee bar. 
The shift in strategy also reflects a new atti-

tude at retail, where some of the largest U.S. 
music merchants—Trans World, Tower Rec-
ords, Virgin Entertainment Group (VEG), and 
Borders Books & Music, among others—are 
spending big on new kiosk initiatives, betting 
that a more-informed customer base will 
translate into increased CD sales. 

"The last thing we believe the customer wants 
is a compromised shopping environment," says 
Dave Alder, senior VP of product marketing at 
21-unit Virgin Entertainment "There was a time 
when everyone was saying, 'Let's cut back on 
physical inventory and carry a virtual inventory 
in the store.' That's not what we believe is con-
ducive to a great in-store environment." 

THINGS tiAVE MOVED ON 
For many retailers and kiosk companies, 

such attitudes mark a shift in thinking from 
the late '90s, when technology progressed to 
the point where a customer could download a 
digital music file, burn a CD, and pay for it at 
a kiosk without ever stopping at the traditional 

checkout counter. The opportunity to have an 
in-store component in the digital download 
food chain and possibly reduce physical inven-
tory caught fire with some retailers, particu-
larly independents and smaller chains. 

But that was then. As with many a digital-
music hypothesis, reality quickly set in. 
Licensing and shopping-preference issues have 
hamstrung the music-on-demand model, leav-
ing behind several casualties and forcing some 
of the larger kiosk players (and their retail 
partners) to rethink their approach. 

Digital music specialist Liquid Audio, for 
one, bowed out of the kiosk business a couple 
of years ago as a result of financial pressures 
and a lack of business. Another former up-
and-comer, Boston-based ETC Music, has put 
its ATM-like digital kiosk system, the 
MusicTeller, into "hibernation," according to 
ETC CEO Mark Hardie. 

Meanwhile, Alliance Entertainment's Red-
DotNet—which turned heads three years ago 
with its on-demand CD-manufacturing 
kiosks—has shed that function and now is 
solely a search-and-listen station. 

So what went wrong? 
"There currently is not a complete eco-

nomic model for selling music in a digital 
form," Hardie says. Perhaps most important, 
he points out that there isn't a statutory 
license that can allow retailers to offer the 
popular product consumers want. 

As a result, ETC's touch-screen, limited-trans-
action kiosk—designed to spit out a digital copy 
of a music selection just as an ATM does cash— 
found limited support in the brick-and-mortar 
world, despite wowing   
convention-floor crowds. 
Kiosk companies 

pursuing CD-burning 
on-demand models en-
countered similar prob-
lems. "There are rights-
oriented issues, as well 
as logistics and ergo-
nomic issues in the 
store," Alliance president Eric Weisman says. 
While licensing is the biggest albatross 

around the neck of the point-of-transaction 
kiosk, another telling indicator is the number 
of retailers that simply are not interested in 
offering a digital delivery solution at this time. 

"Things have moved on; we don't want to go 
in that direction now," Alder explains. (VEG 
experimented with the first-generation Red-
DotNet in 1999.) "We found the [CD-burning] 
process took time, and the content was not that 
fantastic. That's why we are still committed to 
carrying a huge breadth of titles in our stores 
and to giving customers the opportunity to lis-
ten to product they don't get a chance to hear 
through conventional existing media." 

Bob Edington, director of retail convergence 
services at Borders Books & Music, adds that 
consumer interest in music on-demand kiosks 
is also questionable. "We've done a couple of cus-
tomer surveys since we've had our kiosks out 
there, and having a point of [transaction] on 
kiosks themselves is not the top request," he says. 

But David Lang, president of Compact Disc 
World in South Plainfield, NJ., says the jury is 
still out on music on-demand kiosks. His chain 
gave the original RedDotNet an early test run, 
with what he considers to be inconclusive results. 

"The kiosk was supposed to allow the con-
sumer to basically do a database search and 
then bum an album right there," he says. "The 
problem was they were never able to deliver 
the content, so we were never able to fully test 
the service. Whether or not the concept would 
work remains an unanswered question." 

That music retailers are trying some dif-
ferent kiosk applications and shedding others 
has caused some companies to wait and see 
which applications stick before diving deeper 
into technology development Muze, the com-
pany with the largest kiosk deployment in 
music retail, has, in effect, put development of 
new kiosk technology on hold until some of 
the lingering questions are answered. 

"The marketplace, the individual chains, 
have the [ clearest] opinion of what kiosks 
should do and what they should not do in a 
retail environment," Muze president Paul 
Zullo says. "Chains need to validate exactly 
what level of services they want for video, 
music, and book kiosks—from the informa-
tion gathering/sampling/sound system stand-
point. We decided for 2001-02 to not active-
ly develop specific new technology for our 
kiosk until we could learn from our cus-
tomers what they want." 
Although Zullo says Muze is more than 

ready to adapt it technology to future, one 
thing he does not envision as part of Muze's 

future are digital 
downloads. " Digital 
download has never 
been part of our equa-
tion, and I don't think 
[they] will be." 

BACK TO BASICS 
But in the near term, 

retailers and kiosk 
companies aren't waiting to find out the 
answer. Alliance has reduced the size of its Red-
DotNet kiosks from a "relatively large" stand-
alone machine to a 12-inch-diameter unit that 
can be affixed at multiple points in a store. 

Barnes & Noble's Union Square store in Man-
hattan currently has 50-60 points of presence 
for the new incarnation of RedDotNet. Com-
pact Disc World is also beginning a rollout of 
the new RedDotNet system, and the company is 
in talks with several other major chains and 
independents, according to Weisman. 

Meanwhile, Trans World and Virgin are both 
teaming with Microsoft on new Web-enabled 
kiosks' scan-and-sample systems that are cen-
tral to both their Web and in-store strategies 
(Billboard, Nov. 3, 2001). In those systems, 
customers can take any CD off the rack, roll it 
under a scanner, and play any one of 2.5 mil-
lion clips without opening the shrink wrap. 

Database searching is also the key component 
of Borders Books & Music's Title Sleuth key-
board-based kiosk system, which determines 

whether a book, CD, DVD, or VHS title is in 
stock and maps out exactly where customers can 
find the title in the store. Title Sleuth, which 
debuted in December 2000, averaged more than 
1.6 million searches per week during fourth-
quarter 2001, according to Edington. 
A new kiosk system from Savage Beast Tech-

nologies—a developer of music discovery tech-
nology—and NCR—a maker of kiosk hard-
ware—is pursuing a similar strategy: Their 
kiosk can access more than 3 million song clips 
from 200,000 albums; DVD trailers and search 
capacity will be added later this year. Tower 
Records is testing the system in locations in 
New York, Los Angeles, and San Francisco. 
"Customers can walk into a large music 

store like Tower and be overwhelmed by the 

selection," Savage Beast marketing director 
Patrick Dominguez says. "Our kiosk is a mu-
sic discovery tool that helps customers navi-
gate large inventory and zero in on music that 
matches their musical tastes." 

HOPE FOR THE FUTURE 
But while the kiosk as a point of transac-

tion is not a viable business today, some 
industry executives say it undoubtedly will 
resurface in the not-too-distant future. 

"On-demand manufacturing makes sense 
in any reasonably trafficked retail setting, 
and over the next several years the oppor-
tunity will present itself [again]," Weisman 
says. "The record companies will become 
more flexible over time in terms of the 
number of SKUs they make available [ digi-
tally] and the timeliness. It is really a func-
tion of what the retailer wants and the com-
mitment they make to marketing the 
on-demand capability." 
Lang—who has embraced the idea of on-

demand manufacturing because it would pro-
vide customers with immediate gratifica-
tion—also remains a believer in the concept, 
despite its problems. "Whether it would be 
successful in the long term depends on where 
file sharing, downloading, and CD-R burning 
take us," Lang says. "The future of the music 
industry is a minefield." 
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In The News 
'Trans World Entertainment says it 
will post a first-quarter net loss of 
16 cents-18 cents a share—higher 
than the 12 cent loss that was pro-
jected by a consensus of Wall Street 
analysts. Trans World is blaming the 
anticipated loss for the quarter— 
which ends May 4—on soft music 
sales. The company says its music 
business has been hurt by CD burn-
ing and a weak release schedule. A 
year ago, Trans World reported a 
first-quarter loss of 5 cents a share, 
which translated into $2.1 million 
on revenue of $309.1 million. The 
chain also expects same-store sales 
to decline 6% for the first quarter 
and anticipates similar financial 
results in its second quarter. 

• Amazon.com says first-quarter 
sales were $847.4 million, up 21% 
from the same period last year. Its 
net loss was $23.2 million, or 6 
cents per share, vs. $234.1 million, 
or 63 cents per share, last year, 
when it took charges of $114 mil-
lion for restructuring and $49 mil-
lion for goodwill amortization. 

a"m" BOOK S. 
 . 

Amazon's books, music, and DVD/ 
VHS sales rose 8.2% to $443.1 mil-
lion, and international sales were 
up 71% to $225.5 million. Its serv-
ices unit—which manages e-com-
merce Web sites for other retailers 
and is the Seattle-based e-tailer's 
smallest but highest-margin busi-
ness segment—saw sales rise 25% 
to $52.7 million. 

• Best Buy is to undertake a three-
for-two stock split, giving share-
holders as of April 26 an addition-
al share for every two held. The 
payment will be made May 10. It 
will be the retailer's seventh split 
since going public in 1985 and its 

o BEST 
\BUMF.' 

first since March 1999. As of April 
5, there were 213.2 million out-
standing shares. Best Buy stock re-
cently closed at $77.38—up 4% on 
the year and up 162% since the 
start of 2001. 

• Yahoo is exclusively offering Inter-
net pre-sale tickets to the Eagles' 
summer tour, which begins May 31 
in Reno, Nev. Advance tickets are 
available at eagles.yahoo.com. Yahoo 
will promote the pre-sale extensive-
ly across its network, including at its 
Launch music channel. Through-
out the tour, Yahoo will program 
rare Eagles music videos; Launch 
will feature a special Internet radio 
station with Eagles songs. 

Of Independents. 
THIRTY YEARS IN RESIDENCY: Three 
decades in business and still no 
interview. 

Since 1972, San Francisco's Res-
idents have been dazzling their cult 
of listeners by tossing the history of 
Western music into an enormous 
sonic blender. But the members 
have remained resolutely anony-
mous—appearing onstage with 
their faces masked in enormous 
papier-maché eyeballs—and have 
maintained a steadfast press silence. 

"They said years ago they'd do an 
interview with Playboy if Playboy 
would give them the cover. I think 
they thought that was a safe bet," 
says Hardy Fox, mouthpiece for the 
band's aptly named "babysitting" 
organization, the Cryptic Corp. 

Fox did give up a few plans for 
the group's 30th-anniversary cele-
bration this year. In September, 
the Residents' first set of new ma-
terial in four years, Demons Dance 
Alone, will be released via East 
Side Digital; it will be available 
through the group's Web site, 
ralphamerica.com, in May. 
The album is the group's re-

sponse to the events of last Sept. 11. 
On that day, the Residents were on 
tour in Europe. "It was weird to be 
away from the United States," Fox 
says. "We were in Hamburg that 
day. Everyone was in shock. The 
album was written on the bus dur-
ing the next two weeks. It was 
almost a therapeutic exercise ... It 
was a search for grounding. A lot of 
people are shocked, because it's a 
little more pop-ish." 
A raft of other releases will be 

made available through the Web site, 
including an elaborate book-style 
version of the album Freak Show; a 
5.1 mix of Eskimo; a special edition, 
with unreleased material, of the 1998 
album Wormwood; Disfigured Night, 
a CD/DVD-Video/book devoted to an 
oddball 1997 work commissioned by 
Marlboro cigarettes and shot in 
Cologne for German TV; and a 30th-
anniversary boxed set of live per-
formances. ("We're now gathering 
everything we can find that's been 
shot," Fox says.) 

FLAG WAVING: Hard Grind, the third 
album from Little Axe, due June 11 
from Fat Possum Records, is a sui 
generis collaboration between gui-
tarist Skip McDonald and producer 
Adrian Sherwood that can possibly 
best be described as "ambient blues." 
Sherwood—who has produced 

such reggae artists as Lee Perry and 
Bim Sherman and left-field rock 
units like Tackhead and Mark 
Stewart's Maffia during his long 
career—calls the record "an eroge-

nous, processed, dub-heavy, sci-fi 
blues record." 

Little Axe was first instigated in 
1994 by Sherwood and McDonald, 
the former house guitarist at Sugar 
Hill Records, who had worked with 
the producer on a number of proj-
ects. The unit's dazzling debut, The 
Wolf That House Built, was released 
in the U.S. on Sony's briefly resus-
citated OKeh label; a second col-
lection, Slow Fuse, never got a 
stateside issue. (Sherwood notes 

pointedly that the Little Axe albums 
had an obvious impact on Moby's 
hit 1999 album Play.) 

Four years in the making, Hard 
Grind draws from McDonald's back-
ground as a blues player on the Day-
ton, Ohio, music scene. "His roots 
are as a bluesman," Sherwood says. 
"We thought, 'Let's keep reinvent-
ing ourselves.'" 
Conventional blues is at the 

heart of the album: It begins with a 
moody interpretation of Blind 
Willie Johnson's instrumental 
"Dark Was the Night, Cold Was the 
Ground," and a sample of the late 
Junior Kimbrough is the founda-
tion of the track "All Night Party." 
Samples of other blues and gospel 
performers dot the album. The live 
work on the set features longtime 
McDonald-Sherwood cohorts Keith 
LeBlanc on drums and Doug Wim-
bish on bass. 

But the late reggae vocalist Sher-
man takes the lead on the closer 
"Seek the Truth," and the chanting 
of Tibetan monks rises out of the 
mix on "Run Here Boy." 
"We decided to make this album 

particularly moody," Sherwood says. 
"The songs work as a piece ... It's 
very meditative." 
Sherwood says that so much 

material was recorded for Hard 
Grind that a second album, with 
vocal guest shots by Sinéad O'Con-
nor and Shara Nelson, will be 
released next year. The touring edi-
tion of the group hits Europe in 
June and July. 
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WAL-MART'S WHIM: No matter how 
you look at it, Wal-Mart is an 800-
pound gorilla to the music industry, 
as it probably is for all consumer 
products that can be bought in retail 
stores, whatever their stripe. And as 
such, when Wal-Mart indicates that 
it may want to shift direction, even 
if that ultimately doesn't happen, it 
nevertheless has ramifications up 
and down the supply chain. 
Word on the street (again) has it 

that the 2,700-unit, Bentonville, 
Ark.-based discount giant is once 
again pondering how it buys mu-
sic. It is currently serviced by 
Amarillo, Texas-based Anderson 
Merchandisers and the Troy, Mich.-

WAL*MART STORES, INC. 

based Handleman Co., with the for-
mer handling about two-thirds of 
the Wal-Mart chain and the latter 
the remaining one-third. 

But before I lay out the options it 
appears to be considering, let's re-
view a little historical background: 
Up until 1990, Wal-Mart's music was 
racked by Western Merchandising, 
Handleman, and Lieberman Enter-
prises. But then it acquired Western 
Merchandising for $27 million, 
which it sold in August 1994 to 
Anderson News for what was report-
edly $ 100 million. Through all of 
that, Lieberman fell by the wayside, 
leaving Handleman in place to en-
sure that competition between it and 
Anderson so they would provide the 
best possible service to Wal-Mart. 
About 18 months ago, Wal-Mart 

approached the majors and asked 
for proposals to sell to the chain 
direct; i.e., without rackjobbers in 
between. But then it shelved that 
idea until December/January, when 
things began heating up again. 
Since then, Wal-Mart appears to 
think it has about five or six options: 
It can leave everything as is, go 
direct, go completely to Anderson. 
go completely to Handleman, or re-
balance the store split between the 
two rackjobbers. A sixth option 
might be to make the initial buy-in 
on marquee releases—which would 
give it control of negotiations for 
cooperative advertising funds—and 
leaving the rackjobbers in place, 
albeit maybe rebalanced. 
Rumor has it that in mid-April, 

there was a meeting in Bentonville 
where a proposal was put on the 
table and its options were discussed, 
but if any decisions were made at 
that meeting, they seem to be a 
closely guarded secret. In the mean-
time, there has been a beehive of 

activity recently at the racks. 
In Amarillo, the buying team has 

been realigned. Dan Holloway, who 
used to oversee the new-release buy-
ing team, has moved over to become 
the director of music inventory man-
agement/analysis, with Chris Mower 
—who used to be the company's liai-
son with Wal-Mart—replacing him 
as director of music. In another sig-
nificant development, the new-re-
lease buying team is moving to Ben-
tonville, apparently so it can work 
more closely with Wal-Mart. The 
inventory management team, which 
is said to be 12-strong, will stay in 
Amarillo, with its responsibilities 
focusing on replenishment. That 
group was initially called the store-
the-community group, which is a 
Wal-Mart term for micro-managing 
inventory. All the above is from my 
sources, as Anderson very rarely 
comments to the press. 

"The [ Inventory Management 
Analysts] used to be off on their own, 
separate from the director of music," 
says one distribution source familiar 
with the situation. "Now that Dan is 
there, it's nice that they have some-
body that understands music; that 
occasionally you need to get ahead 
on a record and that it isn't always a 
black-and-white buying decision." 

At Handleman, president Pete 
Cline confirms reports that its Wal-
Mart account management team, 
which consists of about 10 employ-
ees, is moving to Bentonville, includ-
ing a few who work with Wal-Mart 
internationally. "The purpose is to 
get a chance to spend more time 
with all Wal-Mart levels of operations 
and functional counterparts in Ben-
tonville," Cline says. In addition, the 
Handleman buying, marketing, and 
field sales staffs will each make more 
frequent trips to Bentonville. 
One senior distribution executive 

with a major suggests that all of the 
shifts by Anderson and Handleman 
are about jockeying to stay in the run-
ning as a Wal-Mart supplier. For his 
part, Cline says that the decision to 
move its account management team 
was made about eight months ago. 
On the other hand, that distribu-

tion executive suggests that maybe 
it's Wal-Mart that is really doing all 
the jockeying. Who knows—maybe 
they are just having this debate so 
that both rackjobbers would renego-
tiate a lower price in exchange for 
the services they provide. 

Meanwhile, the majors still appear 
split on whether they want to sell 
directly to Wal-Mart, which can 
move tonnage on the front end but 
is not known for being gentle with 
suppliers on the back end. 

Virgin Megastore Benefits From Boston Talent 
BY MATTHEW S. ROBINSON 
CAMBRIDGE, Mass.—In an effort to support the local 
music schools neighboring its new Virgin Megastore—a 
group of institutions that includes Berklee College of 
Music, the New England Conservatory, and the Boston 
Conservatory—Virgin Entertainment Group (VEG) North 
America is sponsoring a new series 
of in-store showcase performanc-
es by Boston-area music students. 

"This program really advocates 
two of Virgin's missions to the Bos-
ton community," VEG director of 
marketing Roger Ritchie says. 
"First, it will create a unique envi-
ronment that will allow classical 
and jazz musicians an opportunity 
to showcase their talents center-
stage, and second, it gives some-
thing back to our customers—live 
entertainment while they shop." 
VEG senior VP of product and 

marketing David Alder says it is 
very important for the store to sup-
port the local music community in 
any way it can. "Boston being such 
a true music town—with so much music heritage, as well 
as so much new music blood coming through—it seemed 
to be an obvious opportunity for us to offer the store as a 
new venue for students in the city." 

Performances are held every Thursday in the store's 
jazz and classical department. The series kicked off 
recently with a performance by pianist Ruslan "Ross" 
Sirota, a fifth-semester Berklee student who is attend-

ing school on scholarship. 
"We'd love to think that it could grow into something 

much larger, perhaps with the help of some media part-
ners," Alder adds. "We will also do band in-stores, but we 
are new in Boston and we wanted to tap the student com-
munity first, because it is so important." 

In addition to exposure, Virgin 
recently donated $1,000—the pro-
ceeds of a silent auction held at the 
Megastore's grand opening in Feb-
ruary—to Berklee's City Music 
Program, which sponsors summer 
and after-school programs, as well 
as full scholarships for music stu-
dents from the inner city. 

"Especially as music programs 
are being cut, there are not many 
opportunities like this," says 
Berklee director of corporate rela-
tions Beverly Trynin, who accept-
ed the check on behalf of the col-
lege. The gift was presented by 
Boston City Councilor Mike Ross 
and Virgin Megastore Boston 
manager Greg Harrington. 

The donation to Berklee was born out of a Virgin-
Berklee relationship that had developed prior to the store 
opening: The two have an exclusive distribution deal in 
which Virgin sells Berklee product. But Alder is also 
eager to form other arrangements with the conservato-
ries and schools in the area: "We hope to develop simi-
lar relationships with other schools, including those that 
are not specifically music schools." 

School's In. Virgin Entertainment Group's 
new Boston store is sponsoring weekly 
showcases of local-area music students 
like Berklee's Ruslan Sirota, pictured here. 
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Digital Services Need To Offer More Hit Musk 
BY BRIAN GARRITY 
NEW YORK-Forget fights over cross-
licensing and portability: A new study 
argues that the biggest problem facing 
new commercial digital-music servic-

es is a shortage of hit content. And with 
artists slow to clear their music for 
legitimate Internet distribution, that 
may remain the case for some time. 

Subscription services MusicNet, 
Pressplay, and Rhapsody on average 
contain only 10% of the top 100 
U.S. singles and only 9% of the top 
100 albums, according to a new sur-
vey from digital entertainment and 
peer-to-peer services tracking firm 
Redshift Research. 

The report, "Fighting the File-Shar-
ing Dragon"-which combines feed-
back from a panel of digital-music con-
sumers with Redshift's tests of 
commercial and free music services-
finds that the top consumer complaint 
against fee-based initiatives is the nar-
row selection of music they offer. 

"Subscription services are not being 
given the popular music needed to 
compete against widely used free file-
sharing networks," observes Matt Bai-
ley, president of Boston-based Redshift 
and a former Webnoize analyst. 

Major-label executives to subscrip-
tion service operators acknowledge 
that the situation is problematic. 

"I agree with anyone who criti-
cizes, ' It's like going into a candy 

store that's half full,' one major-la-
bel new-media executive says. "[Sub-
scription services] don't have the 
selection you want. That's a problem. 
We have to offer everything." 

The situation is anything but easy 
to resolve: Jupiter Media Metrix senior 
analyst Aram Sinnreich says that basic 
artist licensing and royalty issues sur-
rounding digital distribution must first 
be settled before truly compelling 
legitimate services can be offered. 

What's more, he notes that any kind 
of deep subscription offering a tremen-
dous amount of "secondary content" 
that is not controlled by blanket digi-
tal licensing deals through the majors 
and the Harry Fox Agency is going to 
have to be acquired through individ-
ual rights holders. Sinnreich says, 'ne 
artists are going to be responsible for 
grading that sort of content." 

But just rounding up content that 
can be included in blanket licensing 
deals is proving to be a handful. Major-
label representatives say that a primary 
roadblock to securing artist clearance 
for digital distribution is skepticism on 
the part of acts and their management 
as to just how much financial benefit 
there is to having content included in 
digital subscription services. 
One new-media executive explains, 

"Artists say, 'I don't want to be in that, 
because I don't know if I'm going to 
make any money on it." 

That's not to say there isn't any con-
tent on for-pay services: Listen.com's 
Rhapsody has more than 125,000 tracks 
available, MusicNet's inventory holds 
more than 75,000 tracks, and Pressplay 

It's revealing romps, tantalizing trysts, and flirty fun as we unveil the Playmate 
who won our hearts. Playmate of the Year 2002: Dalene leurtis. One look 
and you'll fall madly in love, just as we have! 

offers more than 50,000 tracks. 
But with the major labels con-

tributing content to a given service 
controlling upward of 40% of the 
current hits on the chart and offer-
ing less than 10% online, Bailey 
argues that consumers have a right 
to complain about a lack of hits avail-
able for consumption. 

Meanwhile, unlimited free content 
continues to proliferate on peer-to-
peer networks like KaAaA, iMesh, 
Gnutella, and Audiogalaxy. Redshift 
estimates that upward of 1.7 million 
consumers used file-sharing services 

›Presspkee 

at any one time during the month of 
March; KaAaA on its own claimed 
more than 180 million available digi-
tal files and fueled "nearly a billion" 
downloads in March-a 70% increase 
of the downloading activity on the net-
work in November of last year. 

Bailey argues that as digital-sub-
scription service operators roll out new 
offerings later this year, more content 
must be offered, as well as interactive 
radio, exclusive content, and mass-
marketing partnerships with the likes 
of Best Buy and MTV. 

TRAFFIC TICKER 
Top Overall Sites 

Traffic In March 

TOTAL VISITORS (in 000s) 

1. amazon.com   20,858 

2. windowsmedia.com   9,520 

3. real.com   8,034 

4. columbiahouse.com   4,321 

5. kazaa.com   4,083 

3  270 6. barnesandnoble.com 

7. musiccity.com   3,011 

8. bestbuy.com 2  603 

9. half.com   2,430 

10. cdnow.com  2,339 

11. walmart.com   2,312 

12. mtv.com   2,091 

13. musicmatch.com   2,051 

14. audiogalaxy.com   2,045 

15. lyrics.com   1,788 

1. audiogalazy.com   43:06 

2. live365.com  22:58 

3. aimster.com   15:16 

4. musicmatch.com   14:54 

5. half.com   13:41 

6. bmgmusicseneice.com   12:31 

7. amazon.com   11:53 

8. cdnow.com   11:30 

9. mtv.com   1 1:27 

10. sonicnet.com   10:33 

11. radiofreevirgin.com   10:12 

12. winamp.com 9•38 

13. allmusic.com 918 

14. circuitcity.com 9.25 

15. bestbuy.com 8.55 

Nielsen/ 

Source: Nielsen//NetRatings. March 2002. Sites catego-
nzed by Billboard. Data Is based on audience measure-
ment of more than 62.000 U S. panelists who have 
home Internet access 

SOUfldSTM 
TESTING SECURE RIPPING, P2P: Bal-
ancing the interests of consumers 
and record companies remains the 
big challenge as the music industry 
continues to experiment with copy-
protected CDs. 

In an effort to satisfy both parties, 
SunnComm, a developer of secure CD 
products, is teaming with Microsoft on 
a copy-protection technology that 
allows for ripping and peer-to-peer file-
sharing of DRM-wrapped content. 
SunnComm is developing a feature 

known as PromoPlay that allows con-
sumers to rip DRM-wrapped tracks 
from secure CDs and e-mail them to 
friends. The recipients of the tracks can 
listen to them for a specified number 
of either plays or days, as determined 
by the content owner. 

To allow a user to listen to a ripped 
media file, the Windows Media DRM 
first checks if the computer is li-
censed for playback; those that do not 
have a valid license are directed to a 
registration page. 
SunnComm hopes to launch Pro-

moPlay next quarter but has not an-
nounced any content partners. 

STARPOLISH EXPANDS: StarPolish 
.com, an online musicians' communi-
ty and host of the Velvet Rope message 
board, has formed an artist-manage-
ment division for unsigned bands, 
StarPolish Management. The New 
York-based unit will be headed by 
StarPolish.com president/CEO Vivek 

StarPolish.com and StarPol-
ish Management will remain sepa-
rate entities; the management unit 
is not soliciting submissions from 
the Web site's users. 

StarPolish Management, which 
aims to amass an initial roster of 

"two or three bands," has signed 
New York-based electronic pop 
group Casino. Tiwary says, "The act 
is seeking a label deal and will 
independently release an album 
this summer." 

FULLAUDIO BOWS SERVICE: FullAudio 
has bowed its digital-music subscrip-
tion service through distribution part-
ner Clear Channel Radio. 

The service, which is in a limited re-
lease, is available on the Web sites of 
five Clear Channel radio stations in 
Phoenix: AC stations KESZ and KMXP, 
top 40 KZZP, country KNIX, and 
smooth jazz KYOT. 
A subscription to the service, known 

as MusicNow, starts at $7.49 per month 
for 50 rental downloads. A premium 
plan offers 100 tracks for $14.99 per 
month. The downloads accumulate as 
long as the subscription is upheld, and 
subscribers may acquire a new slate of 
tracks each month. About 50,000 
tracks will be available at launch. 
MusicNow features content from Uni-
versal Music Group, Warner Music 
Group, and EMI Recorded Music. 

Clear Channel will run promotions 
for MusicNow on its participating sta-
tions, as well as in its area music clubs 
and through MusicNow ads, subscrip-
tion offers, and links on the stations' 
Web sites. MusicNow will also be pro-
moted on Microsoft's WindowsMedia 
.com; Windows is providing DRM serv-
ices to FullAudio. 
MusicNow will debut later this year 

on Clear Channel station sites in 
Chicago, Houston, Los Angeles, and 
Salt Lake City. When the rollout is 
complete, MusicNow will be offered 
through 30 Clear Channel station Web 
sites in the U.S. 

Clear Channel Radio Interactive 
VP/GM John Martin says in a state-
ment that the company is offering the 
subscriptions in an effort to "build loy-
alty among [its stations'] listeners and 
benefit from [ its] status as the world's 
leading music programmer." 

EURO P2P TRAFFIC RISING: First came 
recent word from the International Fed-
eration of the Phonographic Industry 
that digital piracy is partially responsible 
for a 5% decline in retail value in global 
music shipments in 2001 (Billboard, 
April 27). Now, London-based Internet 
research firm Jupiter MMXI reports that 
traffic to legitimate music sites is shrink-
ing while the number of visitors to free 
file-swapping sites is increasing. 
A study of online activity in seven 

major Western European markets from 
January to March found that the num-
ber of unique visitors to the likes of 
MP3.com, Vitaminic, and Peoplesound 
fell from 2.5 million in January to 2 mil-
lion in March. Meanwhile, traffic to 
peer-to-peer file-sharing services includ-
ing KaZaA and Morpheus rose from 
10.7 million unique visitors in January 
to 11.3 million visitors in March. 
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t'i;‘ NUMBER 1 ., e - 4 Weeks At Iluseel I 

CINDERELLA II-DREAMS COME TRUE 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 22026 

2002 26.99 

2 1 THE HUNCHBACK OF NOTRE DAME II 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 15658 

2002 29.99 

3 4 SCOOBY-D00 AND THE RELUCTANT WEREWOLF 
WARNER FAMILY ENTERTAINMENT/WARNER HOME VIDEO 1879 

2002 14.95 

4 3 SPONGE BUDDIES 
NICKELODEON VIDEO/PARAMOUNT HOME ENTEFITAINMENT 860153 

2002 12.95 

5 6 NAUTICAL NONSENSE 
NICKELODEON VIDEO/PARAMOUNT HOME ENTERTAINMENT 86013 

2002 12.95 

WIGGLES: HOOP-DEE-DOO! ITS A WIGGLY 
LYRICK STUD IOS 1510 

2002 14.95 

BALTO II: WOLF GUEST 
UNIVERSAL STUDIOS HOME VIDEO 891353 

2001 19.99 

' 10 DORA SAVES THE PRINCE 
NICKELODEON VIDEO/PARAMOUNT HOME ENTERTAINMENT 850183 

2002 12.95 

8 TOM & JERRY: MAGIC RING 
WARNER FAMILY ENTERTAINMENT/WARNER HOME VIDEO 65551 

2002 14.95 

9 BOB THE BUILDER: BUSY BOB & SILLY SPUD 
LYRICK STUDIOS 21107 

2002 14.99 

1 1 DORA THE EXPLORER: TO THE RESCUE 
NICKELODEON VIDEO/PARAMOUNT HOME ENTERTAINMENT 871443 

2001 12.95 

DISNEY'S AMERICAN LEGENDS 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 24234 

2002 19.99 

BABY EINSTEIN: BABY NEWTON 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 25976 

2002 14.99 

17 EUVIO'S WORLD: SPRINGTIME FUN 
SONY WONDER/SONY MUSIC ENTERTAINMENT 51181 

2002 12.99 

14 SCOOBY-D00 & THE CYBER CHASE 
WARNER FAMILY ENTERTAINMENT/WARNER HOME VIDEO 1746 

2001 19.96 

15 RUGRATS: ALL GROWED UP 
NICKELODEON VIDEO/PARAMOUNT HOME ENTERTAINMENT 839113 

2001 12.95 

2 BLUE'S CLUES: TELLING TIME WITH BLUE 
NICKELODEON VIDEO/PARAMOUNT HOME ENTERTAINMENT 878943 

2002 9.95 

SCOOBY DOO'S GREATEST MYSTERIES 
CARTOON NE/WORK VIDE °WARNE R HOME VIDEO H3867 

1999 14.95 

13 THE LAND BEFORE TIME: THE BIG FREEZE 
UNIVERSAL STUDIOS HOME VIDEO 8798I 

2001 19.98 

20 WIGGLY WIGGLY WORLD 
LYRICK STUDIOS 2509 

2002 14.95 

23 POKEMON: MEWTWO RETURNS 
WARNER HOME VIDEO 22142 

2001 14.95 

21 CAILLOU: I WANT TO GROW UP! 
PBS HOME VIDEO 8639 

2002 12.95 

, 

BLUE'S CLUES: ABC'S AND 1235 
NICKELODEON VIDEO/PARAMOUNT HOME ENTERTAINMENT 835713 

1998 9.95 

22 THOMAS & FRIENDS: BEST OF JAMES 
ANCHOR BAY ENTERTAINMENT 1262 

2002 12.98 

25 DORA THE EXPLORER: WISH ON A STAR 
NICKELODEON VIDEO/PARAMOUNT HOME ENTERTAINMENT 874673 

2001 12.95 
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TITLE PROGRAM SUPPLIER & NUMBER 

ei• NUMBER 1 :. 7 Weis Ac Maier I 

NFL SUPER BOWL XXXVI USA HOME ENTERTAINMENT O3334 14.95 

2 

WWF: NO WAY OUT SONY MUSIC ENTERTAINMENT 54121 19.98 
2002 OLYMPIC WINTER GAMES VENTURA DISTRIBUTION 75222 14 95 
WWF: DIVAS SONY MUSIC ENTERTAINMENT 54127 19.98 
WWF: ROYAL RUMBLE SONY MUSIC ENTERTAINMENT 54117 19 98 

5 WWF: FUNNIEST MOMENTS SONY MUSIC ENTERTAINMENT 53327 19.98 
4 WWF: BEST Of WRESTLEMANIA SONY MUSIC ENTERTAINMENT 831 14.95 
9 BALL ABOVE ALL VENTURA DISTRIBUTION 0803 14.98 
6 SHAGUILLE O'NEAL BAWN' OLETTA CONTROL VENTURA DISTRIBUTION 311143 1498 
3 WWF: BEFORE THEY WERE FAMOUS SONY MUSIC ENTERTAINMENT 54107 19.98 
7 WWF: THE ROCK - BRING IT ON SONY MUSIC FNTERTAINMFNT 54111 19 98 
8 THE BEST OF BACKYARD WRESTLING 2: MORE HARDCORE THAN EVER BEFORE VENTURA DISTRIBUTION 00II) 19.99 
12 ALLEN IVERSON: THE ANSWER USA HOME ENTERTAINMENT 60356 14.95 
10 BANE: UNDERTAKER -- THIS IS MY YARD SONY MUSIC ENTERTAINMENT 288 14.5_ 

19 98 11 WWF; BEST OF RAW-VOL 3 SONY MUSIC ENTERTAINMENT 286 

18 GOLF DIGEST: PLAY GAME RIGHT GLOBAL FUSION 50810 9.98 
13 WWF: SURVIVOR SERIES SONY MUSIC ENTERTAINMEN13410_19.98 
14 F. WRESTLEMANIA X-SEVEN WORLD WRESTLING FEDERATION HOME VIDEO 269 19 95 

• 16 WWF: THE ROCK-KNOW YOUR ROLE SONY MUSIC ENTERTAINMENT 837 14.95 

r 
17 WWF: HARDY BOYZ SONY MUSIC ENTERTAINMENT 54105 14.95 . 
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TITLE PROGRAM SUPPLIER & NUMBER 

1 

-4'  NUMBER 1 '- fP'-'- 16 Weeks At Mink, 1 

THE CRUNCH: TAE BOXING WORKOUTS ANCHOR BAY ENTERTAINMENT 10813 14.98 
, 

• 
2 ISSUE SANSONE: WALK AWAY THE POUNDS GOODTIMES HOME VIDEO 34323 24.95 
3 THE METHOD PILATES: TARGET SPECIFICS PARADE VIDEO 840 12.98 

11 ISSUE SANSONE: HIGH CALORIE BURN GOODTIMES HOME VIDEO 430210 9.95 
12 ISSUE SANSONE: GET UP & GET STARTED GOODTIMES HOME VIDEO 330210 995 
10 DENISE AUSTIN: MAT WORKOUT BASED ON THE WORK OF J.H. PRATES »mum HOME ENTERTAINMENT 10152 14.98 

• 
8 METHOD AW. IN ONE PARADE VIDEO 906 12 98 
14 DENISE AUSTIN: POWER YOGA PWS ARTISAN HOME ENTERTAINMENT 11754 14.98 
4 BASIC YOGA FOR DUMMIES ANCHOR BAY ENTERTAINMENT 11586 999 
19 SUM DOWN-BELLYDANCE FITNESS FOR BEGINNERS GOLDHILL HOME VIDEO 379 14.98 
9 TOTAL YOGA LIVING ARTS 1080 9.98 
13 ISSUE SANSONE: SUPER FAT BURNING GOODTIMES HOME VIDEO 530210 9.95 
7 PILAUS FOR DUMMIES ANCHOR BAY ENTERTAINMENT 10948 9.98 
5 CRUNCH: FAT BURNING YOGA ANCHOR BAY ENTERTAINMENT 11947 9.99 
15 YOGA CONDMONING FOR WEIGHT LOSS LIVING ARTS 1203 

, 
1498 

16 BILLY BLANKS: CRUNCH MASTER BUSTER ANCHOR BAY ENTERTAINMENT 10885 14.98 
6 RICHARD SIMMONS: SWEAT1N' TO THE OLDIES-VOL 2 GOODTIMES HOME VIDEO 39209 9.95 

DENISE AUSTIN: GET FIT FAST-ABS ARTISAN HOME ENTERTAINMENT 12075 14.98 
YOGA JOURNAL'S YOGA PRACTICE FOR BEGINNERS LIVING ARTS 1988 14 98 

20 1 YOGA FOR BEGINNERS COLLECTION LIVING ARTS 1070 1790 

• IRMA gold certifica ion for sa e of 175,033 mats or a dollar volume of 03 million at retail for die 
eleased ping arts, 25.DJO unrts and Si million at suggested retail for nontheathcal trtles 

iRMA plahnurn certi ication for sale of 250.000 ones or a dollar volume of GlU olden, at retail foi 
theathca ly released programs. or 50,000 wins or 52 million at suggested retail fur nontheatncal 

tYes 20;12. VAIU Business Media Inc and VideoScan Inn All nghts reserved 1
 All 3 charts compiled horn a naton 
al sample of retail Mlle and rack 
obber reports collected, copied. 

and provided by VideoScan. 

HOME VIDEO 
Retailers Promote DVD 
Features Of P52, Xbox 
BY SIEVE TRAIMAN 

NEW YORK-While the lowering of 
DVD player prices has led to a tremen-
dous upswing in software sales, the 
DVD playback capability of Sony's 
PlayStation 2 ( PS2) and Microsoft's 
Xbox videogame hardware systems-

the latter via a 
popular DVD Mov-
ie Playback Kit ac-
cessory-has also 
had a sizeable in-
fluence. Retailers 
and home video 
companies alike 
are now begin-
ning to tailor pro-
motional cam-

paigns to this DVD/gaming link. 
Richmond, Va.-based Circuit City is 

the first home entertainment retail 
chain to use the hook. The front page 
of its Sunday, April 7, tab flier offered 
a free Universal DVD of The Fast and 
the Furious with the purchase of an 
Xbox and a DVD Kit. "The DVD func-
tionality adds an element of value that 
the consumer recognizes," Circuit City 
spokesman Jim Babb says, "although 
undoubtedly, the primary function re-
mains that of a gaming console." 

Universal Studios Home Video exec-
utive director of publicity Evan Fong 
gave full credit to the Circuit City 
game hardware group for coming up 
with the promotion. "The title is 
skewed to young adults who are pri-
mary Xbox players," he notes. "We will 
pay attention to the results for similar 
promotions in the future." 

These promotions make sense be-
cause of the correlation between gam-
ing system sales and DVD purchases. 
In the first six weeks of Xbox's avail-
ability, DVD unit sales topped 35 mil-
lion units. For the first 13 weeks this 
year, VideoScan reported 44.5 million 
DVD sales, compared with 25.7 million 
sales for the same period last year. 
An Xbox spokesperson says that re-

search group NPDFunworld reports 
that more than 1.5 million Xboxes were 
sold in the U.S. since its November 
2001 launch, and that 42% of pur-
chasers also bought the DVD Remote 
pack. A Sony Computer Entertainment 
America spokesperson says that the 
PS2 North America base has reached 
9.3 million units since its October 2000 
launch and that more than 60% of buy-
ers use its DVD function. 

Columbia li-iStar Home Entertain-
ment, a Sony sister company, has also 
been paying attention to gaming sys-
tems. Alison Biggers, the label's VP of 
worldwide marketing, notes, "This has 
increased household penetration of the 
DVD format and has brought in a 
younger audience. We can market 
directly at the gamer in the future." 

The Dallas-based Blockbuster is ad-
ditionally pursuing a game/DVD cam-
paign. While the chain is selling and 
tracking PS2 and Xbox units at select 
stores, a corporate spokesperson re-
ports, it is also considering its own line 
of DVD video and game players. 
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 Billboard TOP MUSIC VIDEOSTM 

Coed Ine a Mind ogle a eta slag sil rat spas Mama omelet sel gonad by Soundkas airien 

TITLE Principal 
LABEL / DISTRIBUTING LABEL & NUMBER Performers 

o > , 

e 

1 4 

-4te NUMBER 1 ,ierf 3 Weeks At Mamie I 

POPODYSSEY-UVE JIVE/ZOMBA VIDEO 41778 'N Sync 19.98/24.98 

2 1 UVE IN PARIS EAGLE VISION/PIONEER ENTERTAINMENT 19012 Diana Krall 19.98/24.98 

3 UVE FROM LAS VEGAS • JIVE/ZOMBA VIDEO 41284 Britney Spears 19.98/24.98 

4 5 LOVERS LIVE EPIC MUSIC VIDEO SONY MUSIC ENTERTAINMENt 54204 Sade 14.98/19.98 

5 7 NEW ORLEANS HOMECOMING •,,,-..:,., „u lie'.,:s• [me:J.1 da á Ciona Saber And lbeir HOrneCanng Reis 29.95/21.97 

7 

2 

11 

RUDE AWAKENING SANCTUARY/BMG VIDEO 88320 Megadeth 19.98/24.98 

Ill FLY AWAY s,.-.  •••: .• , . - - w DiSi 6ROLP Me Bd & Gloria Goer And Bet Homecoming Fite 29.95/21.97 

8 10 HELL FREEZES OVER • ' GEFFEN HOME VIDEO/UNIVERSAL MUSIC 8 VIDEO 01ST 3951B Eagles 24.95/24.99 

6 SMACK THIS! REPUBLIC VIDEOAINIVERSAL MUSIC 8 VIDEO DIST 1E519 Godsmack 19.98 DVD 

10 9 UVE IN LAS VEGAS MVD VIDEO noo Kiss 19.98/19.98 

11 12 ONE NIGHT ONLY • MCA MUSIC VIDEO/UNIVERSAL MUSIC 8 VIDEO DIST 60885 Elton John 16.98/24.98 

12 13 BRITNEY: THE VIDEOS •' J1VE/ZOMBA VIDEO 11785 Britney Spears 14.98/19.98 

13 14 ELEVATION TOUR 2001 INTERSCOPE VIDEO/UNIVERSAL MUSIC 8 VIDEO Der. ussu U2 19.98/32.98 

14 16 FRAT PARTY AT THE PANKAKE FEST • WARNER REPRISE VIDEO 38554 Linkin Park 19.98/24.99 

15 

16 

19 OH AARON: LIVE IN CONCERT JIVE/ZOMBA VIDEO 11789 Aaron Carter 1498/19.98 

25 ALL FOR YOU VIRGIN MUSIC VIDEO 101/1 Janet Jackson 24.98 DVD 

17 23 VIDEO GREATEST lifTS: HISTORY EPIC MUSIC VIDE(1501« MUSIC ENTEFrummue sous Michael Jackson 14.98/24.98 

18 20 THE CONCERT FOR NEW YORK CITY .' cowireaminc',,,'i EIRERTNNIADO 5G65 VallOOS Pitts 19.98/29.98 

19 24 HISTORIAAN THE ROUND IN YOUR FACE ...„..... ' :. ',."nUi8aJSIC&O40EODS14 Def Lapel 24.98 DVD 

20 A BILLY GRAHAM HOMECOMING V011i imesinuarewMU01,103 Ed& anaGlihr Ensels1Ilirlimecomn; Fiends 29.95/23.97 

21 I ABLY GRAHAM HOMECOMING VOL 11 P16 II:UW[600W RR 9077168 RI& Gloia GaltuRzels Then:mooing Fries 29.95/23.97 

15 JUMP 5 SPARROW VIDED/CHORDANT OIST. GROUP 43210 Jump 5 5.98/6.49 

23 26 UVE FROM AUS1111,111AS a' EN MUSC601050111 au Efflirmerram Stere Ray Vauçdvb And Web Trouble 14.95/19.97 

24 29 HISTORY ON FILM: VOLUME II , • ... . ÛISIAUOYERJDCENITRTAJNMENTBIR Michael Jackson 14.95/19.97 

25 27 STILL UPPER LIP LIVE • ELEKTRA ENTERTAINMENT 40232 AC/DC 19.98/24.98 

26 30 AND ALL THAT COULD HAVE BEEK IRE IMERSTOR VOEGINVERW moos HOW MEMO tie le Nak 19.98/32.98 

27 31 CHOICES-THE MOVIE ..-: MUSK VIDEO/SONY MUSIC ENTERTNNMENT 936:e Three 6 Mafia 14.98/19.98 

28 36 SAUVAI TOOL DISSECTIONAUVOLCANO/ZOMBA VIDEO 31159 Tool 24.98/29.98 

29 28 SUPERNATURAL UVE A l ARISTA RECORDS INC/BMG VIDEO 15750 Santana 19.95/24.97 

30 34 UVE: 2001 COLUMBIA MUSIC VIDEO/SONY MUSIC ENTERTAINMENT 51029 Journey 14.98/19.98 

31 18 YVESTWAY TO THE WORLD EPIC MUSIC VIDEO/SONY MUSIC ENTERTAINMENT 56234 The Clash 19.98 DVD 

32 33 THE VIDEOS SPARROW V1DEO/CHORDANT DIST. GROUP 43258 Steven Curtis Chapman 14.98 VHS 

33 35 WE WILL ROCK YOU PIONEER ENTERTAINMENT 71657 Queen 19.98/24.98 

34 38 DEATH ROW UNCUT DEATH ROWNENTURA DISTRIBUTION 66200 2Par,/Snoop Doggy Dogg 19.98/19.95 

35 40 WHEN INCUBUS ATTACKS: VOL 2 • EPIC musec1ADEO/SONY MUSIC ENTERTAJNMENT 50231 Incubus 14.98/19.98 

36 LISTENER SUPPORTED • t BMG VIDEO 65035 Dave Matthews Band 19.95/24.97 

37 32 THE VIDEOS: 1994-2001 • smo VIDE065012 Dave Matthews Band 19.95/24.97 

38 FREEDOM BAND SANG IfOLISEVIOFOOKMAIR De swag Ed 6 klia Gaithe Poi Ind Homecornrig Rime 29.95/21.97 

39 IN THE FLESH - INE • COLUMBLA MUSIC V1DEO/SONY mustc ENTERTAINMENT 51185 Roger VVaters 12.98/19.98 

ao ALL THE WAY_ A DECADE OF SONG EF1C MUSIC NDETVSOAN MUSIC ENTERTAINMENT 93223 Celine Dion 19.95/24.97 

RIM gold cen for sales of 25,000 one for ondeo singles; • RIM gold ceo, for sales of 50,000 unos for SF or LE •deos, '. RIM ',lemur, eert for sales 
of 93000 unrts for ondeo ingles, A RIM platinum cert for sales of 100,000 ones for SF or LF videos, RIM gold cera for 25000 arts for SF or LP vtd ens 
eertehed prior to Aped 1, 931, • RIM plahnum cart for 50,000 unets for SF or LP Moos eenched prior to April 1, 1991 LC2002, VNU Business Media, lui 
and VideoScan Inc All rights reserved 
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TITLE Principal 
, A BEUDISTRIBUTING LABEL & NUMBER Performers 

,  LAI 

< Z 

iSee 

NUMBER 1 ‘gt 1 Week Ai Numbei I 

TRAINING DAY Denzel Washington 
". MINER HOME VIDEO 22530 Ethan Hawke 

2001 R 22.98 

3 CINDERELLA II-DREAMS COME TRUE Animated 
WALT DISNEY HOME VIDES/SUENA VISTA HOME ENTERTAINMENT 22026 

2002 NR 26.99 

THE HUNCHBACK OF NOTRE DAME ll Animated 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 15658 

2002 G 29.99 

THIRTEEN GHOSTS Shannon Elizabeth 
WARNER HOME VIDEO 22063 Matthew Lillard 

2001 R 22.98 

LEGALLY BLONDE Reese Witherspoon 
MGM HOME ENTERTAINMENT 1002624 

2001 PG-13 14.95 

8 MOUUN ROUGE Nicole Kidman 
1 OXVIDEO 2003425 Ewan McGregor 

2001 PG-13 14.98 

/ 
] 7 SHREK Mike Myers 

DREAMWORKS HOME ENTERTMNMENT 63670 Eddie Murphy 
2001 PG 24.99 

11 SCOOBY-D00 AND THE RELUCTANT WEREWOLF Scooby-Doo 
WARNER FAMILY ENTERTAINMENT/WARNER HOME VIDEO 1879 

2002 NR 14.95 

ATLANTIS: THE LOST EMPIRE Animated 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 23822 

2001 PG 26.99 

: 1 0 SPONGE BUDDIES Spongebob Squarepants 
NICKELODEON VIDEO/PAIMMOUNT HOME ENTERTAINMENT 860153 

2002 NR 12.95 

PETER PAN (SPECIAL EDITION) Animated 
WAI r DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 23668 

1953 G 24.99 

16 NAUTICAL NONSENSE Spongebob Squarepants 
N CK E I. ODE ON VIDEO/PARAMOUNT HOME ENTERTAINMENT 86013 

2002 NR 12.95 

WIGGLES: HOOP-DEE-DOO! IT'S A WIGGLY The Wiggles 
1YRICK STUDIOS 2510 

2002 NR 14.95 

13 LARA CROFT TOMB RAIDER Angelina Jolie 
PARAMOUNT HOME EN TERTAINMENT 6190:3 

2001 PG-13 14.95 

12 BALTO II: WOLF QUEST Animated 
UNIVERSAL STUDIOS HOME VIDEO 89853 

2001 NR 19.99 

24 DORA SAVES TFIE PRINCE Dora The Explorer 
NICKELODEON VIDEO&ARAMOUNT HOME ENTERTAINMENT 860183 

2002 NR 12.95 

21 TOM & JERRY: MAGIC RING Animated 
WARNER FAMILY ENTERTAINMENT/WARNER HOME VIDEO 65551 

2002 NR 14.95 

17 BABY BOY Tyrese Gibson 
COLUMBIA TRISTAR HOME VIDEO 07451 Snoop Dogg 

2001 R 14.95 

15 THE PRINCESS DIARIES Anne Hathaway 
WALT DISNEY HOME VIDEO H .. '. ". : IVA HOME ENTERTAINMENT 23638 Julie Andrews 

2001 G 22.99 

28 DRAGONBALL Z: MAJIN BUU-DEFIANCE (EDITED) Animated 
FUNIMATION 338 

2002 NR 14.95 

33 0 BROTHER, WHERE ART THOU? George Clooney 
1 oucHsTONE HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 241,1 

2000 PG-13 14.99 

18 THE HUNCHBACK OF NOTRE DAME Animated 
WATT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 7955 

1996 G 29.99 

23 PLANET OF TFIE APES Mark Wahlberg 
I OXVIDE 0 2003358 Helena Bonham Carter 

2001 PG-13 14.98 

22 BOB TFIE BUILDER: BUSY BOB & SILLY SPUD Animated 
LYRICK STUDIOS 24107 

2002 NR 14.99 

27 DRAGONBALL Z: MAJIN BUU-HERO'S FAREWELL (EDITED) Animated 
FuNIMATION 340 

2002 NR 14.95 

30 BRIDGET JONES'S DIARY Renee Zellweger 
miRAMAX HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 24647 

2001 R 14.99 

26 AMERICA'S SWEETHEARTS Julia Roberts 
r'OLUMBIA TRISTAR HOME VIDEO 0/323 Billy Crystal 

2001 PG-13 14.95 

1 

34 A KNIGHTS TALE Heath Ledger 
1.0LuMBIA TRISTAR HOME VIDEO 06140 

2001 PG-13 14.95 

THE MUMMY RETURNS Brendan Fraser 
UNIVERSAL STUDIOS HOME VIDEO 66741 Rachel Weisz 

2001 PG-13 22.98 

: 37 COYOTE UGLY Piper Peraho 
I 0 UCHSIONE HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 21798 Adam Garcia 

2000 PG-13 14.99 

. ?,2 SAVE TFIE LAST DANCE Julia Stiles 
PARAMOUNT HOME ENTERTAINMENT 156613 

2000 PG-13 14.95 

GLADIATOR Russell Crowe 
D RE AMWORKS HOME ENTERTAINMENT 86026 

2000 R 1999 

8 DORA THE EXPLORER: TO THE RESCUE Dora The Explorer 
,.ICKELODEON VIDEO/PARAMOUNT HOME ENTERTAINMENT 87M43 

2001 NR 12.95 

120 

SNOW WHITE AND THE SEVEN DWARFS Animated 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 22253 

1937 G 19.99 

EXIT WOUNDS Steven Seagal 
WARNER HOME VIDEO 21069 DMX 

2001 R 14.94 

DISNEY'S AMERICAN LEGENDS Animated 
WAIT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 24234 

2002 NR 19.99 

IN LOVE AND WAR Sandra Bullock 
NEW LINE HOME VIDEO/WARNER HOME VIDEO 4559 Chris O'Donnell 

1996 PG-13 14.98 

. 31 DRAGONBALL Z:, MAJIN BUU-DEFIANCE (UNEDITED) Animated 
f UNIMATION 337 

2002 NR 14.95 

PEARL HARBOR: 6011-1 ANNIVERSARY COMMEMORATIVE EDITION Ben Affleck 
TOUCHSTONE HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 23871 Josh Hartnett 

2001 PG-13 24.99 

BABY EINSTEIN: BABY NEWTON Animated 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 25976 

2002 NR 14.99 
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Bil rd TOP DVD SALES ne 
Cued Iii. a n od welt ril ma sun al lacier gee Peat «OM ad ourriiblW1idetSoe. 

TITLE 
LABEUDISTRIBUTING LABEL & NUMBER 

frio..-,„ - 

Principal 

Performers 

CS 
-›.-
g 

gICU NUMBER 1 - 
SPY GAME (WIDESCREEN) 
UNIVERSAL STUDIOS HOME VIOLO 21552 

1 Week Ai Number I 
Robert Redford 

Brad Pitt R 26.98 

THIRTEEN GHOSTS 
WARNER HOME VIDEO 22083 

Shannon Elizabeth 
Matthew Lillard R 2498 

3 2 TRAINING DAY 
WARNER HOME VIDEO 21962 

Denzel Washington 
Ethan Hawke 

R 26.98 

4 SPY GAME (PAN & SCAN) 
UNIVERSAL STUDIOS HOME VIDEO 21%7 

Robert Redford 
Brad Pitt R 2E98 

5 SERENDIPITY  
MIRAMAX HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 24170 

John Cusack 
Kate Beckinsale 

PG- 13 29.99 

6 MULHOLLAND DRIVE 
UNIVERSAL STUDIOS HOME VIDEO 217110 

Naomi Watts 
Laura Elena-Harring R 32.98 

7 3 BANDITS 
MGM HOME ENTERTAINMENT 1003235 

Bruce Willis 
Billy Bob Thornton PG- 13 2638  

8 K-PAX 
UNIVERSAL STUDIOS HOME VIDEO 21553 

Kevin Spacey 
Jett Bridges PG- 13 26.98 

9 THE USUAL SUSPECTS 
MGM HOME ENTERTAINMENT 1003M2 

Stepper.' Baldwin 
Kevin Spacey R 24.98 

10 THE ONE 
COLUMBIA TRISTAR HOME VIDEO 60%392 

Jet Li PG- 13 27.96 

11 12 JAY AND SILENT BOB STRIKE BACK 
DIMENSION HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 74665 

Jason Mewes 
Kevin Smith 

R 29.99 

12 24 THE FAST AND THE FURIOUS 
UNIVERSAL STUDIOS HOME VIDEO 21270 

Paul Walker 
Vin Diesel 

PG- 13 26.98 

13 6 MIRAMAX 
IRON MONKEY 

HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 25132 
Donnie Yen PG- 13 2999 

14 14 SHREK (SPECIAL EDITION) 
OREAMWORKS HOME ENTERTAINMENT 89012 

Mike Myers 
Eddie Murphy PG 26.99 

15 19 THE LAST CASTLE 
DREAMWORKS HOME ENTERTAINMENT 89670 

Robert Redford 
James Gandolfini 

R 26.99 

16 10 JOY RIDE 
FOXVIDEO 2003625 

Steve Zahn 
Paul Walker R 27.98 

17 THE MUMMY COLLECTION (WIDESCREEN) 
UNIVERSAL STUDIOS HOME VIDEO 21973 

Brendan Fraser 
Rachel Weisz PG-13 4298 

18 15 ZOOLANDER 
PARAMOUNT HOME ENTERTAINMENT 337374 

Ben Stiller PG- 13 2999 

19 NAUTICAL NONSENSE AND SPONGE BUDDIES 
NICKELODEON VIDEO/PARAMOUNT HOME ENTERTAINMENT 87034 

Spongebob Squarepants NR 19.99 

20 13 RIDING IN CARS WITH BOYS 
COLUMBIA TRISTAR HOME VIDEO 6CC6456 

Drew Barrymore 
Steve Zahn PG- 13 27.96 

21 17 ORIGINAL SIN (UNRATED) 
MGM HOME ENTERTAINMENT 1033049 

Antonio Banderas 
Angelina Jolie NR 26.98 

22 20 THE WASH 
TV/MARK HOME VIDEO /968 

Dr. Dre 
Snoop Dogg R 24.99 

23 22 A.I.: ARTIFICIAL INTEWGENCE (WIDESCREEN) 
DREAMWORKS HOME ENTERTAINMENT 8%67 

Haley Joel Osment 
Jude Law 

PG- 13 29.99 

24 21 BLADE 
SEW LINE HOME VIDEO/WARNER HOME VIDEO N4685 

Wesley Snipes R 24.98 

25 8 THE HUNCHBACK OF NOTRE DAME II 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 21317 

Animated NR 29.99 
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BIXX d. Top VIDEO RENTALS I . 
Top Video Rentals is based on transactional data. provided by âe Video Software Dealers Assn.. from moro than 12.000 vides rental stores. 

TITLE Principal 
LABEL/DISTRIBUTING LABEL & NUMBER Performers 

;VP NUMBER 1 -;-;• f( 1 Week At Number I 
SPY GAME Robert Redford 
UNIVERSAL STUDIOS HOME VIDEO 89146 Brad Pitt 

R 

1 TRAINING DAY Denzel Washington 
WARNER HOME VIDEO 21%2 Ethan Hawke 

R 

SERENDIPITY John Cusack 
MIRAMAX HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 24170 Kate Beckinsale 

PG- 13 

2 BANDITS Bruce Willis 
MGM HOME ENTERTAINMENT 1003234 Billy Bob Thornton 

PG-13 

3 THIRTEEN GHOSTS Shannon Elizabeth 
WARNER HOME VIDEO 22063 Matthew Lillard 

R 

. 5 RIDING IN CARS WITH BOYS Drew Barrymore 
COLUMBIA TRISTAR HOME V10E0 07129 Steve Zahn 

PG-13 

4 K-PAX Kevin Spacey 
UNIVERSAL STUDIOS HOME VIDEO 89147 Jeff Bridges 

PG13 

• 6  DON'T SAY A WORD Michael Douglas 
FOXVIDEO 2003418 

R 

' 7 JOY RIDE Steve Zahn 
FOXVIDEO 2003452 Paul Walker R 

e 8 ZOOLANDER Ben Stiller 
PARAMOUNT HOME ENTERTAINMENT 137373 

PG-13 

11 THE LAST CASTLE Robert Redford 
DREAMWORKS HOME ENTERTAINMENT 89869 James Gandolfini 

R 

10 Al.: ARTIFICIAL INTEWGENCE Haley Joel Osment 
DREAMWORKS HOME ENTERTAINMENT 89650 Jude Law 

P6-13 

9 ORIGINAL SIN Antonio Banderas 
MGM HOME ENTERTAINMENT 1001871 Angelina Jolie 

R 

13 HARDBALL Keanu Reeves 
PARAMOUNT HOME ENTERTAINMENT 130793 

1,6_13 

12 HEIST Gene Hackman 
WARNER HOME VIDEO 21321 Danny Devito 

R 

• 15 
, 
RAT RACE Amy Smart 
PARAMOUNT HOME ENTERTAINMENT 336843 John Cleese 

PG-13 

MULHOLLAND DRIVE Naomi Watts 
UNIVERSAL STUDIOS HOME VIDEO 89736 Laura Elena-Harring 

R 

16 THE ONE Jet Li 
COLUMBIA TRISTAR HOME VIDEO 60552 

PG- 13 

• 14  LIFE AS A HOUSE Kevin Kline 
NEW LINE HOME VIDEO/WARNER HOME VIDEO I72,45 

R 

• 17 
ji 

THE MUSKETEER Justin Chambers 
UNIVERSAL STUDIOS HOME VIDEO 895% Mena Suvari 

P6-13 

• RIM gold cen for sales of 50,000 units or $1 million in sales at suggested retail • RIM platinum cert. for sales of 100,000 units or 52 m in sales at suggested retail. 

• IRMA gold certification for a minimum of 125,000 units or a dollar volume of $9 milhon at retail for theatrically released programs, or of at least 25,000 units and SI million at 

suggested retad for nontheatrical titles. IRMA platinum certification for a minimum sale of 250.000 units or a dollar volume of S18 million at retail for theatrically released pro-

grams and of at least, 50,003 units and 52 million at suggested retail for nontheatrical titles © 2002, VNU Business Media, Inc. and VideoScan. All rights reserved. 

• IRMA gold certification for a minimum of 125,000 units or a dollar volume of $9 millioe at retail for theatrically released programs, or of at least 25,000 unrts and Si million at 

suggested retail for no theatrical titles. IRMA platinum certification for a minimum sale of 250,000 units or a dollar volume of S18 million at retail for theatrically released pro-

grams, and of at least, 50,000 unrts and $2 million at suggested retail for nontheatrical titles ©2002. VNU Business Media, Inc. All rights reserved. 
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Connect with the music 
industry's most 

important decision 
makers in 

Billboard Classihed 

DUPLICATION/REPLICATION 

maximum 
results 

maximum 
exposure 

Call: 1-800-223-7524 Today! 
Fax all ads to: 646-654-4798/99 or 

email to: jserrette@billboard.com 

Your ad includes a listing 
on billboard .com 

overt/ million page views a month 
www.billboard.com 

DUPLKATION/ 
REPLICATION 

MEDIAWORKS 401 

vW CDs CD ROMs, CD One-Off Short Runs, 
• • Retail Ready Complete CD Packages 

1-800211-4689 
Call For Quotes and a Free Info Packet! 

www.mediaworksrd.com 

TAPE & Disc 
MANUFACTURING •,GOPItic DESIGN • PRINTING 

HIGHEST QUALITY 

COMPLETE DESIGNED PAC'EAGES 

LOWEST PRICES 

CD BOOKLET ife .1-CARD PR NTING 

CnII Jar ti custom at off. 

1-800-989-4487 

WWIN.MIDWIESTDISG.,COM 

CDs • CD-PIN • CM • SHAPED CDs • AUDIO CASSETTES 

NEED CDs? 

_J 

the choice is 

STALCLEAR,9 
DISC 6. T+PE 

r'i I 
ience for over 30 years. 

-880-0073 
vvvvvv.crystalclearcds.com 

DIGITAL MASTERING • ART DESIGN • PRINTING. PACKAGING 

NO FILMS NEEDED 
SAVE HUNDREDS 
500 CDS $ 969 
1000 CDs 0069 
RETAIL READY CD PACKAGES 
FROM YOUR DEShGN ON DISC 

CALL FOR DETAILS amem.s. 

300 FULL COLOR 1 1x 1 7 POSTERS 

ONLY $99 
wIth Your CO/OJO Package 

RUM $500 or EXTRAS ITII EVERY Ci PACKAGE 
rz ,1%tr. 

ria.80 Wive higgit 
WORLD CLASS QUALITY C.) & OVO REPLICATION 

CALL TOOAY FOR A FREE CATALOG 

(800) WAVE CD-1 
VVVVVV. THIPOWZ,VEMEDI.A. COM 

••••4110 1777 16118i I "" I 
WE CAN PUT YOUR MUSIC VIDEOS ON OVO CAO FOR OF 

COMPACT DISCS - 600 EACH 

ITS A BETTER DEAL! 
"ADD IT UP" 

1,000 CDs 
1,000 Jewel/Wrap 
1.000 2-Pg Book/Tray 

600.00 

250.00 
240.00 

S 1,090.00 
from your CD-Ready Master 

& Print-Ready Film 

NATIONAL TAPE DISC 
CORPORATION 

1110 48th Ave. North - Nashville, TN 31209 

1-800-874-4174 
Digital Mastering Services - Digital Audio •, b 

reupgif 

Duplication - Computer Graphics ;:t oml .'," . 
 ir-

1 ( r:âmemie 
SAME DAY SERVICE! 
(on short run CD & Cassette copies) 

www.ntdc.com 

DOCdata 
New England, Inc. 

omplete Compact Disc Replication Services 

iso 9002 Certified 

1 Eagle Drive 
Sanford, Maine 04073-4417 
Tel: 1(800) 743-1124 
Fax: (207) 324-1707 
Seles@Docdatane.corn 

1000 
COMPACT DISCS 

.84 EA.* 

*FULLY 
PACKAGED! 

*MR( 
CUSTOM SERVICE 

9« 0«.« 
39oi 
*eve 

1000 
CASSETTES 

.64 EA.* 

CDR DUPLICATION! 
$2.00 each (min. 50) 
• IN JEWEL BOX • 

FAST TURNAROUND! 

CALL NOW! (800) 423-2936 
1015 W. ISABEL STREET, BURBANK, CA 91506 

Fax ( 818) 569-3718 • sales@alshire.com • www.alshire.com 

**NEW LABEL SPECIAL** FREE.1DZ T.SHIRTS ORGES SITE 
WITH EVERY ORDER 

• 1 000 Compact DiSC-4/1, 4 panel, 3 color label • 3000 Compact DISC-4/1, 4 panel, 3 color Labe 

$1385.00 Print Design 8. Free Web Site included $2770.00 Print, Design, and Free Web Site or 
1 Doz t- Shirts included 

• 1000 Compact Disc From Zip Di. or film • 1500 DVD Disc $4250.00 Full Color Pkg. 
$1140.00-4/1, 4 panel, 3 color label 

V/MC • Rush Orders Possible 'NATIONAL DISTRIBUTION AVAILABLE' 
First Duplication • 4808 MacArthur Blvd- Suite B, Oakland, CA 94619 

1-877-597-6395 • www.firstdu lication.com 

500 Fief GgLOR POvcrkwu 
1/1/11-1-1 EVEFtlf CO PACKAGE 

e000 C,De ci nocl lour d iensse4,17nel 
packaging 
and tray cards 

www.earthdisc.com 1-800-876-5950 

CANADA 

CESS CANADA TOD 
URING - CD SALES - PROMOTIONS 

USE BILLBOARD MAGAZINE TO GET NATIONAL DESURE 

DUPLICATION/ 
REPLICATION 

46 PRODUCTIONS 
25 CDRs $45.00 / 50 CDRs - $88.00 

100 CDRs - 5150.00 / 200 CDRs $290.00 

ASK ABOUT OUR DISCOUNT 

FOR ASCAP MEMBERS! 

From CD or CDR master 

Includes CDR jewel box 
w/text printing on CD label 

Add $35 for other digital master, 
$55 for analog master 

Orders must be prepaid Sniffing not included 

42 W 557 Hawk Circle, St. Charles, IL 60175 
Tel (800) 850-5413 Email: infoet46p.com 
ViEil our Web Page at http://www.46p.com 

WANTED TO BUY 

TOP $ PAID 
For: Cd's, Lo's Cassttes. 

Video's & DVD's 

Call (2011 986-0909 

Fax (201) 986-7755 

TOP DOLLAR PAID FOR CD's, LP's DVD's 
VHS COLLECTIONS, ESTATES LIQUIDATIONS, 
EXCESS INVENTORY PROMPT PURCHASE and 
PAYMENT ROCK, CLASSICAL, JAll, R&B etc 

PRINCETON RECORD ECHANGE 

20 S. Tulane St., Princeton 

N.J. 08542, 609-921-0881 
1NWW.prez.COm 

WeBuyCDs&LPs@ prex.com 

WE ARE CASH BUYERS OF 

UNWANTED LP's, 

CASSETTES OR CD's 

No quantity is too large or small. 

We pay the freight. 

CALL: (609) 890-6000 

MUSIC MERCHANDISE 

itzrrriusi 
WHOLESALE T-SHIRTS & INCENSE 
LIQUID BLUE 
B00-962-3323 e 401-333-6200 

BUY DIRECT AND SAVE! 
While otner people are raising their prices, we 
are slashing ours. Major label CD's. cassettes 
and LP's as low as 506. Your choice from the 
most extensive listings available. 

For free catalog call (609) 890-6000. 
Fax (609) 890-0247 or write 

Scorpio Music, Inc. 
P.O.Box A Trenton, N.J. 08691-0020 

erase scorpiornusigeotoom 

TALENT 

Looking for a 
record deal ?? 
Getting signed is very hard to do. But we will 

get the record deal you are looking for! Guar-

anteed Service Call now to receive your 
FREE information. 

11111111 Talent 2000 
800-499-6395 

PROFESSIONAL SERVICES 

A BRO.:‘DC'ASTERS' 
TRAINING COURSE! 

How would you like to be a 
radio broadcaster? 
Our graduates can earn more 
than $300.00 per minute just 
recording Ads! See us on-line al: 
http://www.eirbroadeasting.com 

College of International 
Radio Broadcasting 

03-0314, 2929 NW 73rd St. 
Miami, Fl. 33147. 

AUDITION FOR RECORDING 

CONTRACT 
MUSIC PRODUCER WITH NATIONAL 

DISTRIBUTION IS ACCEPTING MATERIAL 

AND/OR NEW ACTS: CALL 

310-860-5607 

CONVERGE ENTERTAINMENT 
Full service music entertainment and 
record label catering to independent 
labels & industry. Specializing, in 
management, promotion, publicity, li-
censing, music publ. admin. 

212-352-9123 www.convergerecords.com 

Preserve Your Memories, Custom Photo & 

Memorabilia Albums. Special Events, Awards, 

Celebrations, Holidays, Travel, Family History, Ba-

bies, etc. I'll organize your box of photos and create 

a beautiful album for you 

Call Annie at Memory Keepers 

909/268-8622 

BUSINESS 
OPPORTUNITIES 

WANTED: Working partner/investor for 

successful New York - based Reissue 

Label. Extensive retail sales and promotion 
background a must. A great opportunity for 
the right person. 

Reply in confidence to: Billboard, Box 
682, 770 Broadway, NYC 10003-9595 

BILLBOARD MAY 4, 2002 www.billboard.com 51 



PUBLICATIONS COMPUTER/ 
SOFIWARE 

REAL ESTATE 

ENTIELTAISMUSIT 1_,AkW 11:2ÉIDORTUR 
For up-to-date, concise and readable coverage of legal developments in the 
entertainment industry — including cases, legislation, and government agency 

regulations of importance to those in the music, movie, broadcasting, theater, 
publishing, art, multimedia and sports businesses, read the Entertainment Law 
Reporter. 32 pages, published monthly. CD-ROM of 23 years back issues, full-

text searchable, also available. For details and to subscribe, go to: 

www.EntertainmentLawReporter.com 

The Essential Tool for 
Today's Working Musician 

THE 17TH EDITION OF THE 

Musician's Guide to 
Touring and Promotion 

A BILLBOARD PUBLICATION 

Includes: 
• City by city club directory 
• Tape/disc services 
• A&R directory 
• Music services directory 
• Music industry vvebsites 
• And much more 

Only $ 15.95 - $ 18.95 overseas. 
(includes shipping) 

Order by phone 800-407-6874 or on our website 

www.musiciansguide.com 

Mention code TGBB when ordering! 

PUBLICATIONS 

FREE Guide to 
Master Tape Preparation 

Saves You Time and Money! 

1-800-468-9353 
www.discmakers.comibb 
info@discmakers.com 

---z> DISC MAKERS 

PUBLICITY PHOTOS 

E3Li ITV 
Fe FE II el-TS 

- LITHOGRAPHED ON HEAVY, SATIN GLOSS PAPER 

PICTURES 

FREE 
Catalog A Samples 

B&W 
8x10's 

500 - '80 
1000 - '108 
B&W 

POSTCARDS 
500 - 65.00 

1867 E. Florida St.. Suite BB 
Springfield, MO 65803 

Toll Free I-688-526-5336 
www.abcpictures.com 

T-SHIRTS 

SOO °if 

ShiPPing 
41110 

Specializing 1 ill Discount 
Pricing 

for Rock 
ve 

eeideP 
found ern/ 

!MCKIM« 
FASHION 

Worldwide Distributors of Licensed: 
ROCK & NOVELTY T-SHIRTS, 

STICKERS, PATCHES, FLAGS & MORE! 

Check out our website catalog: 

www.backstage-fashion.com 
or call for a.free price list/flyer (dealers only): 

800-644-ROCK 
(outside the U.S. - 520-443-0100) 

RecordTrak 

1111Ea" 800-942-3008 , •,,„:. • 

Inventory Management 

For Record Stores 

»-A 1,4-10 

The Computer and POS Solution 
for the Music & Video Industry 

IPLKIg 
(888)658-7100 

•Chains . Independents .One-Stops w
w
w
.
y
o
u
n
g
s
y
s
t
e
m
s
.
c
o
m
 

REAL ESTATE 

" Spectacular Bell Canyon Home" 
154 Dapplegray Road $1,100,000 

Private 24 hr. guard gated community. Tri-level 

Tudor Home with gourmet kitchen, spiral staircase 

and cathedral ceilings. 4 br plus 3.5 ba with his and 

hers master baths and closets. 

Multi- level deck w/ pool and spa. Separate 3 room 
guest quarters. Approx. 5000 sq ft. Apps. 3.4 acres 

Views foreveroffered by: Vennie 8 Diane 

(323) 731-4068 or (800)871-7002 

(310) 737-1992 

PresentedbyDianeNewberry-800.871.7002 

REALTY EXECUTIVES WESTSIDE 

WSHWD 2+1 Top Floor Tree Top VU! 

Hi-Cell Fireplace. Dine Room 

Wood & Tile Floors 

Stainless Steel Kitchen 2 Prkg 

Walk to S, Strip Theatre 

Cafe's & Shops. $2,550/mo 

Rich/Agt (323) 344-9884 

CONTEMPORARY 

LONDON LIVING 
Spectacularly renovated 2 BR/2 bath 

flat overlooking Hyde Park. 1450 sq. 

ft. 14' ceilings, quadruple aspect. Mo-

ments from Heathrow Express, near 

West End. Solid oak and limestone 

floors, electronic lighting, new kitchen 

and shower rooms. £795,000. British 

pounds. hydeparkgardens.com 

NASHVILLE 
5-years old. 3-bed/3-bath 

2400sq.ft. House/Recording studio, 

separate studio entrance. 

Money-making potential. 

$235.000. 

615-646-9278 

FAX BI1.1.1i0A R I) AT 646-654-4798/99 

'gm- or 

RE/MAX 
949.322.0932 

John Farrow: 
Your Realtor to the Stars! 

Call or Review online some 

fantastic properties at: 
www.LagunaBeachHomes4U.com 

E-mail me for more details or to set 

up a showing! JFarrow@Homesoc.com 

This historical-socety awarded house known as the 

SAMUEL NAVARRO house was designed and built by 

Lloyd Write, owned by actress Diane Keaton in the 1990's. 

Sits on the hills of Hollywood. The magical setting offers views 

of the canyon and the city. The living and dining rooms lead to 

a fabulous pool and terrace garden. 

It has three separate private bedroom suites on three different 

levels. Fully furnished, it is available for a short-term lease. 

For more information please call Fiora Aston at: 310-979-4170 

or visit her web site at www.fioraaston.com for more photos 

and virtual tour. 

$12,000.00 per month 

Excellent investment, of estate site. 

127 acres within developing Atlanta, 

Georgia suburbs. Beautiful, private. 

$6,500 per acre now. Much higher later. 

Serious Investors----Cash Only 

Respond by mail to: 

Box 683 

Billboard, 770 Broadway 

New York, N.Y. 10003 

WHERE DO LEGENDS RETIRE?? 
BRANSON MISSOURI, GATED COMMUNITY 

OVERLOOKING TABLE ROCK LAKE 

--RETIRE-BUILD-INVEST 
COME ON DOWN -- BE OUR GUEST 

WWW.ENIERALOPTE.00811 

1-866-892-4412 

OCEANFRONT 

LUXURY APTS. 
Lis Anpele,, Venice 

50_75'; I.e., I liait I lotek 

'inont111 

Furnished Full Kit Parking 
Maid Linen DSL TV VCR Cable Stereo 
unAnov.venicesuites.com 

888-829-7417 

TURNKEY OFFICE SUITE 

Lower Fifth Ave. area NYC 

Ideal for management company 

or small label. 

212-366-6633 

NOTICES/ANNOUNCEMENTS 

BILLBOARD CLASSIFIEDS NIOYE LUXURY REAL ESTATE! 

REAL ESTATE TO THE STARS 
REACH THE HIGH-POWERED WORLD OF 

MUSIC & ENTERTAINMENT 

Call Mark Wood - West Coast Real Estate Manager 
661-270-0798 - Fax: 323-525-2395 

Billboard@musician.org 1-800-223-7524 
Reach all the movers & shakers every week through the pages of Billboard Magazine 

FOR SALE 

HEAVY DUTY POSTER TUBES 
• End Plugs 8 UPS Included 

• Factory Direct °Me °MI.., 

• 46 Sizes In Stock EAU TOU FREE 
1 800-242 5216 

REACH OVER 200,000 
RESPONSIVE READERS 
EVERY WEEK CALL 

BILLBOARD CLASSIFIED 
TODAY 

1-800-223-7524 
OR 

646-654-4697 

HELP WANTED 

LICENSING!!!! 
Music, Celebrities, Clips etc. 

You MUST have licensing experience and 
love it. We offer benefits, decent hours 
and salary. 

Resume to: BZ/Rights & Permissions 
212-924-2525 

WANTED SALES REP FOR 
NEW BUDGET LINE OF 

DVD'S & VIDEOS 
ALPHA VIDEOS 

Attn: Steve Kaplan 
610-649-7650/steve@oldies.com 
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Showbiz. 
GOO GOO DOLLS ' DISMISSED': Coo 
Goo Dolls have gone back to high 
school—not the one they once 
attended in their hometown of Buffa-
lo, N.Y., but rather the high school of 
a Goo Goo Dolls fan who won the 
chance of a lifetime to have the band 
perform at his school. Viewers can 
witness this event as part of the 
MuchMusic USA series Class Dis-
missed, created by Los Angeles-based 
production company Tida14. 
The program follows high-school-

age fans who get to spend a day with 
their idols at the fan's school. The act 
also performs for the students of each 
school. Class Dismissed debuted with 

an Alanis Morissette episode that was 
taped last year (Billboard, Aug. 11, 
2001). The Goo Goo Dolls' Class Dis-
missed episode. which has already 
been taped and premieres June 27, 
chronicles the band's visit with con-
test winner Kevin Stephen, a senior 
at Monrovia (Calif.) High School. 

Class Dismissed contestants are 
required to make their own music 
video of one of the artist's songs. 
According to Tida14's Amber Cordero 

and Beth Broday, finalists then submit 
a written essay and personal videotape 
explaining why they want to meet the 
artist. MuchMusic USA provided the 
technology to make the videos at its 
Web site, says the network's VP of pro-
gramming Norm Schoenfeld. 
Goo Goo Dolls lead singer/guitarist 

Johnny Rzeznik says, "I loved the 
idea of this contest, because it got the 
kids involved to use their brains and 
computer to do something creative 
and actually learn something. More 
contests should do things like this." 

Bassist Robby Takac adds with a 
laugh: "It's good that kids can use 
their computers for something 
other than stealing music." 

Rzeznik and Takac's high-school 
years were memorable for being their 
formative ones as professional musi-
cians. "The first time I played in a 
band, I was about 15," Rzeznik recalls. 
"I snuck into bars illegally and played 
punk covers. If we had a contest like 
[Class Dismissed] when I was in high 
school, I would've wanted a band to 
play that no one else in my high 
school would've wanted, like Bauhaus. 
The people in my high school were 
solidly into bands like Molly Hatchet." 
Goo Goo Dolls' performance at 

Monrovia High School is one of many 
stops on the band's world tour ( in 
support of its current Warner Bros. 
album, Gutter/lower). Rzeznik ex-
pects the tour to last about 20 
months. The band members say they 
still haven't lost the hunger they had 
when they were musicians in high 
school. "It's a different kind of hun-
ger," Takac says. Rzeznik concludes, 
"We still have to keep ourselves 
focused. And we're definitely a lot 
smarter than we were back then." 

NEIAISLINE.,.. 
VI-11 has named Christina Norman executive VP/GM. She was previous-
ly MTV senior VP of marketing and on-air promotion. In her new VH1 
position, Norman will be responsible for several departments: market-
ing, finance, communications, on-air promotion, research, human 
resources, business development, and VH1's digital services. Meanwhile, 
MTV Networks confirms that MTV president of entertainment Brian 
Graden is being considered for a similar post at VH1 to oversee the music 
and programming departments ... XM Satellite Radio has reported first-
quarter 2002 revenue of $1.8 million and a net loss of $117.7 million. 
Compiled by Carla Hay. 
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2002 Billboard VIDEO MONITOR 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 
"New Ons" are reported by the networks not by BDS) for the week ahead 

For week ending 
APRIL 21, 2002 

Continuous programming 
1231 W Street NE. Washington, DC ZOO' - 

CMLI ....... ..•,. ....... 1••-
Continuous programming 

2806 Opryland Ono, Nashville, TN 37211 

IPZ 
Continuous programming 

1515 Broadway, New York. NY 10036 

MUSIC 11X, 

Continuous programmong 
1515 Broadway. New York. NY 10036 
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NEW ONS 

ASHANTI. FOOLISH 

B2K. SOTS TA BE 

TING YANG TWINS, SAY 1 YI YI 

MUSH]. HALF CRAZY 

BRANDY, FULL MOON 

BIG TYMERS, STILL FLY 

AALWAH, MORE THAN A WOMAN 

JA RULE. DOWN A1. E01CH 

JAY Z. SONG CRY 

MARY J. HUGE, RAINY DAYZ 

NAO, ONE MIC 

BOSTA RHYMES, PASS THE COURVOISIER PART II 

UL BOW WOW, TAKE YA HOME 

LUDACRTS. SATURDAY 100011, 00011I) 

FAT JOE, WHAT S LW 

AVANT, MAKIN GOOD LOW 

P DIODY. I NEED A GIRL (PART ONE) 

MAXWELL, THIS WOMAN'S WORK 

NAPPY ROOTS, AWNAW 

G-DEP, SPECIAL DELIVERY 

FAITH EVANS, I LOVE YOU 

USHER, U DON T HAVE TO CALL 

CEE-LO, CLOSET FREAK 

ROB JACKSON, BOOM BOOM BOOM 

TWEET, OOPS, OH MY 

JILL SCOTT. GIMME 

JAHEIM. ANYTHING 

JOE, WHAT IF A WOMAN 

DONELL JONES, YOU KNOW THAT I LOW YOU 

ANGIE STONE, WISH I DION T MISS YOU 

NO GOOD, !LAWN BOY 

MASTER P. REAL LOVE 

CUPSE, GRINOIN 

ALICIA KEYS. HOW COME YOU DONT CALL ME 

JENNIFER LOPEZ, AIN T IT FUNNY 

NIKE VVYATT, NOTHING IN THIS WORLD 

TRUTH HURTS, ADDICTIVE 

MYSTICAL. TARANTULA 

TRINA I. TOLDO ALL 

BRIAN MCKNIGHT WHAT SIT GONNA RE 

SNOOP DOUG. INDERCOVA FUNK IGIVE UP THE FUNK) 

STYLE & PHAROAHE MONCH, THE LIFE 

ISSYS DAY NIGHT 

THE HAMPTONS, MY JACKET 
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KENNY CHESNEY, YOUNG 

BRAD PAISLEY, I'M GONNA MISS HER 

ALAN JACKSON, DRIVE (FOR DADDY GENE) 

RASCAL PLATES, I'M MOWN ON 

TORY KEITH. MY LIST 

TRAVIS TWIT, MODERN DAY BONNIE AND CLYDE 

CAROLYN DAWN JOHNSON . I DON T WANT YOU TO GO 

TIM MCGRAW, ' HI COWBOY IN ME 

RUSAS E000505 MON SEAM LET ME TOLD YOU FOR NMOLE 

WIWE NELSON. MENDOCINO COUNTY LINE 

JOANNA JANET. SINCE I VE SEEN YOU LAST 

BROOKS & DUNN. MY HEART IS LOST TO YOU 

GARY ALLAN. THE ONE 

JAMIE O'NEAL, FRANTIC 

BROOKS & DUNN/ZZ TOP. GOOD GIRLS GO TO HEAVES 

DARRYL WORLEY, I MISS MY FRIEND 

MARTINA MCBRIDE. BLESSED 

DIAMOND RIO, ONE MORE DAY 

JO DEE MESSINA, BRING ON THE RAIN 

111E SOGGY BOTTOM BOYS.I MI AWN OF CONSTANT SORRIM 

TRACE ADKINS, HELP ME UNDERSTAND 

TRICK PONY, JUST WHAT IDO 

SARA EVANS. I COULD NOT ASK FOR MORE 

MONTGOMERY GENTRY, COW ONE CUMIN' ON 

TOMMY SHANE STEINER WHAT IF DOE'S AN ANKEL 

GARTH BROOKS & TRISHA YEARWOOD, SQUEEZE M. IN 

PAT GREEN, THREE DAYS 

CHRIS CAGLE, I BREATHE IN. I BREATHE OUT 

TRACE ADKINS, 1 M TRYIN 

BROOKS 8, DUNN, ONLY IN AMERICA 

EMERSON DRIVE, I SHOULD BE SLEEPING 

CYNDI THOMSON, WHAT I REALLY MEANT TO SAY 

REBA MCENTIRE, SWEET MUSIC MAN 

NICKEL CREEK, THE LIGHTHOUSE S TALE 

TORY KEITH, I WANNA TALK ABOUT ME 

GARTH BROOKS, WRAPPED UP IN YOU 

GARY ALLAN. RIGHT WHERE I NEED TO BE 

KASEY CHAMBERS, NOT PRETTY ENOUGH 

PATTY LOVELESS, OUT OF CONTROL RAGING ARE 

ALISON KRAUSS THE LUCKY ONE 

NEW ONS 
NO NEW ONS THIS WEEK 

THE CLIP LIST 

muchtnumic tasa 

Continuous programming 
700 Jena's° Ouadrangle, Jencho, NUI1753 

(ORN, HERE TO STAY INEW) 
, INCUBUS, WARNING (NEW) 
CHEMICAL BROTHERS, THE TEST INEW) 

[OVEN FRESH] 

, THE HIVES, HATE TO SAY I TOLD YOU SO 
SUM 41, l'/HAT WE'RE ALL ABOUT 

HOOBASTANK. RUNNING AWAY 
CHAD KROEGER, HERO 
SNOOP DOGG, UNDERCOVA FUNK (GIVE UP THE FUNKI 
FACE TO FACE, THE NEW WAY 
COLD, OHM AWAY 
MANY. I HE KEY TO GRAMERCY PARK 
PUDDLE OF MUDD, DRIFT A DIE 
THE CALLING. ADRIENNE 

Continuous programming 
1515 Broadway. New York. NY 10036 

NEW 
CILIATION. OH BOY 
BOX CAR RACER. I FEEL SO 

Connuous prOgren..9 
299 Queen St West Toronto, Ontario M5`17/5 

tHanneL 

[v] 
Conanuous proseenvong 

....I One HarsourfINK 1K Tak Fong. Street Kowloon. Hong Kong 

ALANIS MORISSETTE, HANDS CLEAN 
N SYNC, GIRLFRIEND 
WESTLIFE, A WORLD OF OUR OWN 
NEI LY FURTADO, ON THE RADIO IREMEMBER THE DAYSI, 
NATAUE IMBRUGLIA, WRONG IMPRESSION , 
NO DOUBT. HEY BABY 
BLUE, IF YOU COME BACK 
P.O D, YOUTH OF THE NATION 
M2M, WHAT YOU DO ABOUT ME 
PINK. GET THE PARTY STARTED 

ALICIA KEYS, HOW COME YOU DONT CALL ME (NEW 
INCUBUS, WARNING (NEW) 
TOMMY LEE, HOLD ME DOWN INEW) 
VANESSA CARLTON, A THOUSAND ARLES INEWI 
G 0 LDFING ER, OPEN YOUR EYES INEWI 
THE WATCHMEN, SLOMOTION (NEW) 
BOX CAR RACER, I FEEL SO I NEWT 
PINK. DONT LET ME GET ME 
ENRIQUE IGLESIAS, ESCAPE 
REMY SHARD. TAKE A MESSAGE 
GLENN LEWIS, DON'T YOU FORGET IT 
JENNIFER LOPEZ AIN'T IT FUNNY 
CHOCLIJR, LIGHT IT UP 
USHER. U DON'T HAVE TO CALL 
S H AKIRA, UNDERNEATH YOUR CLOTHES 
N SYNC, GIRLFRIEND 
SWOLLEN MEMBERS, BRING IT HOME 
K-OS, HEAVEN ONLY KNOWS 
FAT JOE, WHAT'S LUVT 
EDWIN 8. THE PRESSURE, SUPERITONEY 
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TWEET, CIOPS, OH MY 

PINK, DON'T LET ME GET ME 

NAO. ONE MIC 

SHAKIRA, UNDERNEATH YOUR CLOTHES 

P. DIDDY, I NEED A GIRL (PART ONE) 

NO DOUBT. HELLA GOOD 

0013 GOO DOLLS. HERE IS GONE 

MUSID, HALF CRAZY 

X-ECUTIONERS, IT'S GOIN DOWN 

SUM 41. WHAT WE'RE ALL ABOUT 

MICHELLE BRANCH. ALL YOU WANTED 

ANGIE STONE. WISH I DIDN'T MISS YOU 

UNWRITTEN LAW, SEE IN RED 

USHER, U DON'T HAVE TO CALL 

MARY J. BLIGE RAINY DAYZ 

FAT JOE, WHAT S LUV 

MOBY, WE ARE ALL MADE OF STARS 

BUSTA RHYMES. PASS THE COURVOISIER PART II 

ASHANTI, FOOLISH 

LUDACRIS. SATURDAY (00001000E111 

BRANDY. 1ILL MOON 

VANESSA CARLTON, A THOUSAND MILES 

BRITNEY SPEARS. OVERPROTECTED 

ALICIA KEYS. HOW COME YOU DON'T CALL ME 

PAUL MCCARTNEY, LONELY ROAD 

PUDDLE OF MUDO. DRIFT & DIE 

ALIEN ANT FARM, ATTITUDE 

NICKELBACK. TOO BAD 

RES. THEY SAY VISION 

BIM. AH HUH 

'N SYNC. GIRLFRIEND 

WHITE STRIPES, FELL IN LOVE WITH A GIRL 

G-DEP, SPECIAL DELIVERY 

DASHBOARD CONFESSIONAL SCREAMING INFIDELITIES 

SHERYL CROW. SOAK UP NE SUN 

JOHN MAYER, NO SUCH THING 

SYSTEM OF A DOWN, TOXICITY 

NAPPY ROOTS, AWNAW 

NERD., ROCK STAR- POSER 

ANDREW W PARTY HARD 

NEW ONS 
AVRIL LAVIGNE, COMPLICATED 

CHAD KROEGER. HERO 

COLD GONE AWAY 
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PINK DON'T LET ME GET ME 

GOO GOO DOLLS, HERE IS GONE 

SHERYL CROW. SOAK UP THE SUN 

NO DOUBT, HELLS GOOD 

PUDDLE OF MUDO. BLURRY 

FIVE FOR FIGHTING, EASY TONIGHT 

NICKELBACK TOO BAD 

JOHN MAYER NO SUCH THING 

MOBY. WE ARE ALL MADE OF STARS 

JEWEL. BREAK ME 
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Latin 
Singer/ 
Songwriters 
Continued from page 1 

venerable musical traditions in Latin 
music—albeit with a twist 

Sanz is the senior statesman of a 
rising crop of Spanish-language 
singer/songwriters who are finding 
success in the U.S. They include vet-
eran acts that are finally getting air-
play—like Cubans Amaury Gutiérrez 
and Francisco Céspedes and Spaniard 
Rosana—to such rising talent as 
Colombian Juanes (nominated for 
seven Latin Grammys) and, more 
recently, fellow countryman Cabas, 
Cuban-American Jorge Moreno, 
Peruvian Gian Marco, and multina-
tional trio Bacilos. 
And unlike their predecessors, includ-

ing Joan Manuel Serrat, Silvio Rod-
ríguez, and Joaquín Sabina—revered 
authors whose lyrics are often of a social 
and political slant—these new ccrntau-
toms (singer/songwriters) have man-
aged to remain true to the genre's 
authentic spirit while singing mostly 
about love and mixing in a variety of 
musical styles not usually associated 
with the singer/songwriter concept. 

"I'm not interested in being so obvi-
ous [in my lyrical content]," says 24-
year-old Cabas, whose music is a mix of 
traditional Colombian folklore with 
rock and who plays piano and percus-
sion. "I think Latin rock is too obvious, 
I think canción de protesta [the protest 
songs of the '60s and '70s] is too obvi-
ous—just like a lot of tropical music 
that pretends to be sensual is actually 
vulgar. I think music is a beautiful lan-
guage that can reach people's hearts, 
but I don't like to give it to them that 
easily. I want to make them think" 
The songs on Cabas' debut album, 

Cabas (EMI), are, for the most part, 
upbeat tracks that on the surface 
appear to deal almost exclusively with 
partying and romance in colloquial 
terms. But a closer look reveals dou-
ble-entendres and layers of meaning 
beneath the simplicity. 

"I do see a new generation, from 
teenagers to people in their late 20s, 
who write with criteria," says Univer-
sal Music Latino A&R director Eddie 
Fernández, whose roster of new 
singer/songwriters includes Puerto 
Ricans Alih Jey and Ignacio Peña. 
"They are new people who speak in a 
youthful and normal manner. There 
will always be 'deep' authors like Ser-
rat. Amaury Gutiérrez is a great poet. 
But there are [younger people] who 
have something to say in their par-
ticular fashion." 

As information is made more avail-
able and technology makes the process 
of recording demos simpler, Fernán-
dez and others have seen a surge in 
aspiring singer/songwriters, coincid-
ing with a time when many execs are 
clamoring for "real" acts as an alter-
native to fabricated pop. 

"Generally speaking, more and 
more, we see people coming to us who 
are `self-contained'—who can interpret 
their own material and who do it very 
well," says EMI Music Publishing Latin 

America managing director Nestor 
Casonú. "That we can find a space for 
them in the market is another thing. 

"What I think distinguishes us is we 
try to develop artists," Casonù contin-
ues. "If someone comes to us who's an 
amazing singer but doesn't compose, 
and we like him very, very much, we 
might recommend him to someone, 
but we wouldn't be involved." 

If the U.S. has a singer/songwriter 
tradition that can be traced down from 
Woodie Guthrie to Bob Dylan to Bruce 
Springsteen, Latin America and Spain 
have their own genealogy of multiple-
genre representatives, from Serrat, 
Rodriguez, and Pablo Milanés to Sabi-
na, Fito Páez, and Ricardo Arjona. 

In every case, what distinguishes the 
singer/songwriter is not always a 
superlative voice, good guitar chops, 
or good looks, but the ability to take 
his or her own material (assuming it's 
quality material) and interpret it in 
such a powerful manner that it over-
rides any other considerations. 

Spanish-language music has always 
had an audience avid for singer/song-
writers, and such artists as Francisco 
Céspedes, Alejandro Lamer, Rosana, and 

Fito Páez are fixtures at the top of the 
charts from Argentina to Spain. How-
ever, in the U.S., that style has had a 
tougher time in the marketplace, due in 
part to lack of airplay—although there 
are notable exceptions, including Sanz, 
Guatemalan Ricardo Arjona (whose last 
album, Galería Caribe, on Sony, sold 
close to 1 million copies worldwide), and 
Venezuelan Franco De Vita. 

"Some of these artists are platinum 
artists in their countries, but that just 
doesn't translate to sales here," Trans 
World Entertainment Latin buyer 
Marc Woodard says. "It's not lack of 
label support. These are great albums, 
but unfortunately, there's limited radio 
play, and it doesn't help sales." 

Still, Woodard has seen good sales 
for Juanes—whose upcoming album 
is due May 21 on Universal—and 
most recently for Sin Bandera, a Mex-
ican duo signed to Sony whose epony-
mous first album debuted at No. 38 
on the Billboard Top Latin Albums 
chart last month. 

In May, BMG U.S. Latin is releasing 
Bohemia Enamorado, the solo debut 
album of Cuban Donato Poveda, bet-
ter-known by his first name and as a 
songwriter for others ( including 
Chayanne), as well as half of the singer/ 
songwriter duo Donato y Estéfano, a 
hit act in the '90s. 

Now, Donato has recorded an al-

bum that includes previously unre-
leased tracks and some previously 
recorded by others. Donato says tim-
ing was an issue. When he first arrived 
in the U.S. in 1991, there was a cul-
ture of singer/songwriters in the Eng-
lish language, but in Spanish, the style 
wasn't widely accepted. 

"I had to become a composer for 
other people," he says. "Now, [this al-
bum] comes as a surprise, as do peo-

ple's reactions to singer/songwriters, 
and I've done an album that's truly 
pleased me. It's totally uninhibited." 
And because Donato can write hits, 

it has commercial appeal. "There isn't 
an artist like this," says BMG manag-
ing director Adrian Posse, who is aim-
ing for top 10 placement in the charts. 
"This is Cuban pop." 

SOCIAL COMMENTATORS 
The term "singer/songwriter—or 

"cantautor" in Spanish—has long 
been associated with social content, 
especially when coming from coun-
tries that have seen political and social 
upheaval, such as Cuba, Argentina, and 
Chile. But these days, social content is 
only one aspect of the current singer/ 
songwriter movement. 

"The cantautor is someone who 
writes and sings his own songs," says 
Gutiérrez, who is signed to Universal 
Music. "In my case, writing music is a 
spiritual need. When people talk about 

a cantautor, they always give the term 
an ideological connotation. But ideolo-
gy is not only political. People always 
think of Silvio Rodríguez, Joaquín Sabi-
na, and Bob Dylan. But there are other 
songwriters like Lenny Kravitz and Cae-
tano Veloso who are of incredible qual-
ity. I would like to be among those." 
A Cuban exile who emigrated to 

Mexico, Gutiérrez could find plenty 
of political and social issues to sing 

about, and he admits that musically 
(not ideologically) he comes from 
the same tradition as Silvio Rod-
riguez and Pablo Milanés—the best-
known exponents of Cuba's nueva 
trova movement, which developed 
after the 1959 revolution and is high-
ly politicized in content. 

But Gutiérrez prefers to sing about 
romance and relationships, themes of 
the original Cuban trova movement. 
"I think it's a question of time peri-
ods," he says. "I know songwriters who 
do talk [about social issues] in their 
songs, but we're living in a time when 
music is less politicized. And it doesn't 
mean we have no problems in the 
world. The world has changed since 
Sept. 11. But musically speaking, 
we're at a different moment" 

In Casones experience, songs of 
social discontent keep coming his way, 
but they're approached differently. 

"These new creative generations 
seem to be more interested with seeing 
and finding love," he says. "They don't 
only sing to love and flowers but use 
love to expose other situations. It's like 
a universal love that goes way beyond 
a couple's love for each other." 

An example of this approach would 
be Colombian Juanes, who won three 
Latin Grammys with "Fíjate Bien" 
(Pay Good Attention), a tale of cau-
tion in a war-torn country that con-
tains the lyric "Pay attention when 
you walk, don't let a mine destroy 
your feet, love." 

In his new single, "A Dios le Pido" 
(I Pray to God), a more upbeat Juanes 
thanks God for love: "That my eyes 
wake up to the light of your gaze, I pray 
to God, that my mother remembers 
me and my father doesn't die, I pray to 
God." Juanes says its more positive 
slant reflects his generally more upbeat 
approach to life after "Fíjate Bien." 
"What I live, I give back in the 

songs," he says. "And my vision of life 
has changed. And life is beautiful, and 
one must take advantage of it. For 
example, not having my mother and 
my family with me is hard, but now, 
instead of getting down about it, I feel 
happiness, and I want to write a song 
that shouts that." 
On the other hand, because his 

songs are his life and his life is in 
Colombia, Juanes continues to write 
about what he sees around him. His 
upcoming album features the track 
"Juan," the story of a homeless child. 
Although the lyrics are well-crafted 
and eloquent, there's nothing obvi-
ous or preachy in the story. This less 

judgmental attitude reflects a new 
generation that's perhaps more hon-
est with itself in assessing what it can 
truly do with music. 

"I consider myself a person who can 
give opinions, but not singing," says 
Gian Marco, whose album A Tiempo, 
a collection of essentially romantic 
songs, was recently released on Cres-
cent Moon. "When you have $3 [mil-
lion] or $4 million in the bank, you 
really can't be throwing slogans 
around so the people will rise looking 
for something you already have." 
Marco quickly points out that he 

doesn't have that kind of money, but 
he says, " I'll give you an example: 
Coming from Peru, my reality was of 
a society absolutely overwhelmed by 
terrorism and political corruption. I 
could release an album of songs deal-
ing only with things like that. But I 
wouldn't take it as a commercial 
medium to sell my songs or sell al-
bums. I'd rather be more human." 

These singer/songwriters are also 
conscientiously looking to make music 
that expands the Latin pop box. "I do 
see a big difference between the singer/ 
songwriter and the singer in the sense 
that it's more real, it's less of a pro-
duction and less of the glitz and stu-
dio magic," says Jorge Moreno, who re-
leased his debut, Moreno, last fall on 
Maverick Musica after shopping his 
demos for seven years. 

"There's nothing wrong with that. 
Some performers are incredible at 
what they do. But I think that lately, 
producers are very much the stars, and 
the artists are just their medium. Usu-
ally it's the same formula of the pro-
ducer, and that's great. But I believe 
very much that the artist should have 
a lot of creative pull in the studio." 
Moreno—who has a distinctive, 

raspy voice—also plays music that 
blends a wide range of influences and 
defies definition, much like Juanes, 
Cabas, Los Bacilos, or Peruvian Pepe 
Alva. Like Cabas, he prefers to say his 
compositions are tropical or Carib-
bean-based as opposed to salsa-based 
—a genre both musicians feel has hit 
a sort of creative dead end. 

"I think of us as a group," he says. 
"I think we should all unite and start a 
new category of Latin music. I would 
call it treca'—tropical rock, electron-
ic, cumbia, and alternative." 

Regardless of where the music 
takes them, none of these artists have 
considered an alternative to making 
music from themselves and for them-
selves with the hope that someone 
finds it appealing. 

"The thing is, I don't understand the 
other role, [that of being only an inter-
preter]," Cabas says. "You have to have 
an almost magical quality to take some-
thing that's not yours and make it won-
derful. But I think there are people who 
have the need to express what they have 
through music or else they die. And if it 
works, it's a prize in life to do what you 
want and have people like it." 

"I honestly don't see enough label 
support, either for this kind of artist 
or for developing artists," Ritmo lati-
no head buyer Alberto Uribe says. 
"When does Alejandro Sanz sell here? 
When he becomes a multi-platinum 
act in Europe, and then he's seen as 
something productive. The audience 
does exist here. What doesn't exist is 
confidence in this new type of artist." 
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A LOOK BEHIND THIS WEEK'S CHART ACTION 

Counter. 
SOMETHING TO CROW ABOLT: Sheryl Crow 
enjoys a career-best week, as her new C'mon, 
C'mon fetches the largest sales week of her 
career while earning her highest rank ever on 
The Billboard 200. Her fourth studio album and 
her fifth overall opens at No. 2 with 185,000 
units, missing the top slot by only 5,000 units. 

Prior to this, 
her best week 
and highest 
chart peak both 
belonged to 
her 1993 break-
through album, 
lifesday Night 
Music Club, 
which sold 
144,000 copies 
during Christ-

mas week of 1994 and reached its highest rank, 
No. 3, in the March 25, 1995, issue after she 
won two big Grammy Awards. Her third 
album. 1998's The Global Sessions, garnered 
Crow's previous best opening week chart posi-
tion: 123,000 units started that title at No. 5. 

Edging Crow with 190,000 units is Ashan-
ti, who rules The Billboard 200 for a third 
week despite a 23% sales decline. She main-
tains her monopoly of No. Is on The Billboard 
Hot 100, Top R&B/Hip-Hop Albums, and Hot 
R&B/Hip-Hop Singles & Tracks. 

PERSPECTIVE: A note to those reporters in 
the consumer press who have sought to min-
imize Ashanti's early safes success because 
her label discounted her album during its 
first two weeks out: it is typical, rather than 
unusual, that an in-demand album is sale-
priced when it is first released. It's also not 
unique to see newer acts introduced at lower 
sales points, though it's true that Island Def 
Jam Music Group tried new terms and prac-
tices to discount Ashanti at retail. 
Aggressive marketing aside, the notion 

that Ashanti's numbers were contrived entire-
ly via discounting is absurd. Even at a bar-
gain price, an album cannot sell more than a 
half-million units in one week—and 941,000 
in three weeks—unless consumers like what 
they've heard of that artist. As the old saying 
goes. "You can lead a horse to water, but you 
can't make him drink." 

SLOW GOING: Album sales trail those of the 
same week in 2001, continuing a trend that 
we've seen all year, but album volume is also 
down 3.8% from that of the previous week 
(see Market Watch, page 6). In this soft cli-
mate, The Billboard 200's Greatest Gainer 
and Pacesetter each win this issue's chart 
awards with gains of less than 5,000 units. 
The largest unit increase belongs to No 

Doubt's Rock Steady (36-25, 35,000 units), 
which rallies a gain of 4,800 pieces. The album's 
lead single, "Hey Baby," is featured on a TV 
promo for the NBA playoffs, but Interscope says 
the uptick—with gains registered in most East 
Coast markets—reflects an eager reception for 
current track "Hella Good." In its third week on 
the all-formats Hot 100 Airplay chart, the song 
zips 39-26, with an audience of 42.3 million, up 
28%. It's No. 6 at MW, with 29 plays. 
A 4,000-unit gain garners the percentage-

based Pacesetter award for country rascal Brad 
Paisley (112-67, up 41%), who has hooked a hit 
with "I'm Gonna Miss Her (The Fishin' Song)" 
from his latest effort, Part II. The song advances 
17-14 on Hot Country Singles & Tracks, and it's 
catching eyeballs on cable's CMT and GAC. 
At least one department store chain has 

Paisley's album sale-priced. Its mass mer-
chant numbers increase by 56% over the 
prior week, as that segment accounts for 
more than 75% of his current total. 

PATIENCE PAYS: In an era when labels are often 
accused of being impatient in the arena of artist 
development, note the Heatseekers chart, 
where Res, with an album released last June, 
climbs 11-1 with her best sales week to date. 
Looks like MCA is being rewarded for resisting 
the temptation to either force-feed the album 
last year or pull the plug before How I Do could 
establish 
traction. 
With her 

"They- Say 
Vision" get-
ting nibbles 
from top 40 
formats, MTV, 
and VH1, the 
album's 25% 
gain yields a 
170-119 leap 
on The Bill-
board 200. A sale-price campaign at Best Buy 
fuels the advance, but Res is gaining steam at 
other big chains, too. 

AND: On course for an opener of around 
250,000 units, Kenny Chesney's new album 
looks like the next Billboard 200 champ. It 
would be the third country album to scale the 
big chart in 2002 ... Josh Groban continues to 
squeeze sales from his April 1220/20 profile (12-
8, up 8%). He also visited Rosie O'Donnell April 
16, and 20120 took a few minutes from its April 
19 broadcast to recap the dramatic 121-12 
advance he made last week after his appearance 
on that show ... An April 13 visit to Saturday 
Night Live escorts Andrew W.K. to the top half 
of The Billboard 200 ( 110-84, up 20.5%), a jaunt 
that removes him from Heatseekers. 

Minded. 
'HEM' IS HOT: Nelly bows at No. 43 on the Hot 
R&B/Hip-Hop Singles & 11-acks chart and at No. 
49 on The Billboard Hot 100 with "Hot in 
Herre," earning this week's Hot Shot Debut on 
both charts. It is his all-time best debut on either 

of these charts and the second-highest debut 
this year on the R&B Singles & Tracks chart, 
behind Brandy's "Full Moon," which came in at 
No. 38 three weeks ago. On the Hot 100, it's the 
third-highest debut this year, following B2K's 
"Uh Huh," which entered at No. 43, and Brandy's 
"What About Us?," which came in at No. 42. 

"Herre" posts audience totals of 10.3 mil-
lion at R&B radio and 30 million overall. Nelly 
is also featured on 'N Sync's "Girlfriend" (No. 
8 on the Hot 100 and No. 27 on R&B). "Herre" 
debuted on AOL Music's First Listen feature 
April 15, drawing more than 760.000 streams 
(a record for the site). The track is from his 
sophomore project, Nellyville, which will hit 
retail June 25. 

MISSING IN ACTION: Craig David's "7 Days" 
fell oft the Hot 100 last issue. With that depar-
ture, there were no U.K. acts on the chart—a 
rare occurrence that continues on the current 
chart (although Australian Kylie Minogue, a 
U.K.-signed act, is at No. 24). An extensive 
report in the next issue of Billboard will con-
tinue the magazine's ongoing examination of 
how British music is faring in the U.S. market. 

LUV GROWS: While "What's Luv" by Fat Joe 
Featuring Ashanti remains stuck at No. 2 on 
the Hot 100 for a fifth week (trailing Ashanti's 
"Foolish" for three of those weeks), it continues 
to expand its audience total. A 3.5 million jump 
brings the track's weekly sum to 135.5 million, 
breaking its own record—set only a week 
ago—for the largest Hot 100 audience by a rap 
title. Prior to "Luv," Shaggy's "It Wasn't Me" 
featuring Ricardo "RikRok" Ducent set the 
rap-track mark, with 127 million listeners in 
the Jan. 20, 2001, issue. 

by Silvio Pietroluongo. Minal Patel. Wade lessen 

Another chart record that seems destined 
to fall by the wayside is the all-time audience 
mark, currently held by Usher's "U Got It 
Bad" at 149.9 million. Ashanti's "Foolish" 
checks in with 148.9 million listeners this 
issue, bringing her within a hair of the mark. 
"Foolish" gains 7 million listeners. A rise next 
week of slightly more than 1 million is well 
within the realm of possibilities. 

ON THE BUS: Kenny Chesney and Phil Vassar 
have the pleasure of charting singles in the top 
five on Hot Country Singles & Tracks while at 
the same time bowing with follow-up singles 
in the chart's lower rungs. Although a rarity 
in recent years, such a feat wasn't unusual dur-
ing country's early '90s boom period, but even 
then it was typically accomplished only by a 
small group of the format's hottest acts. 
With 5,148 detections, Chesney's "Young" 

dips 2-3, while Vassar's "That's When I Love 
You" logs 4,870 plays and dips 3-5. Concur-
rently, Chesney's "The Good Stuff" takes Hot 
Shot Debut applause at No. 52, while Vassar's 
"American Child" starts at No. 55. "Stuff" is 
the second single from Chesney's No Shirt, No 
Shoes, No Problems set, which is likely to 
debut at No. 1 on next issue's Billboard 200. 
"American Child" is the title track from Vas-
sar's sophomore set, due Aug. 6. 

After previous stints as an opening act, 
Chesney is currently headlining his first major 
tour. Other acts on the bill include Vassar and 
Carolyn Dawn Johnson. 

Falling off the chart after 25 non-consecu-
tive weeks is "I Am a Man of Constant Sorrow" 
by the Soggy Bottom Boys. After peaking last 
issue at No. 35, "Sorrow" is removed from the 
chart, as it drops 19 detections from last 
week's total. Songs below No. 20 that have 
appeared on Country Singles & Tracks for 
more than 20 weeks are removed from the 
chart once they post a decline. 

ROCK AND CRAWL The rock charts continue 
to be tough to climb, as another record is set 
for longest crawl to No. 1. Last issue, Nickel-
back's "Too Bad" finally reached No. 1 on 
Mainstream Rock Tracks in its 20th week, 
where it remains. This is the second time this 
year that a new record has been set at Main-
stream Rock, as Godsmack's "Awake" held the 
short-lived prior mark with a 17-week trek, 
set when it hit the summit in the Feb. 3 issue. 

It was only three weeks ago that Jimmy Eat 
World's "The Middle" rose to No. 1 on Modem 
Rock Tracks in its 23rd chart week, setting a 
new mark for time required to reach that 
chart's summit. 

Additional reporting by Anthony Colombo 
in New York. 
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ea. NUMBER 1 ,--;e',- 3 Weeks At Number 1 

ASHANTI Ashanti 
MURDER INC/DEF JAM 586830./IDJMG 11198/11981 

49 50 41 BRITNEY SPEARS A' Britney 
JIVE 41718/ZOMBA 112.96/18981 

1 50 47 42 INDIA.ARIE A Acoustic Soul 
MOTOVVN 01377Ir/UMRG112.96/11.981 

0 
4-' HOT SHOT DEBUT * 

SHERYL CROW 
ABM 493280/INTERSCOPE 112.98/18.981 C'mon, C'mon 

51 54 54 DEFAULT • 
WE 2310111.911 MR The Fallout 

51 

2 52 51 46 JAHEIM A [Ghetto Love] 
DIVINE MILL 4145r/WARNER BROS. 11118/17.98) 

9 

3 2 2 CELINE DION A New Day Has Come 
EPIC 86400112.913 ECU18 981 

1 53 53 50 REMY SHAND The Way I Feel 
MOTOWN 014481/UMR6118.913 CD) 

39 

4 3 4 VARIOUS ARTISTS A 2 Now 9 
UNIVERSAL/EMI/ZOMBNSONY 81408/UMRG 11198/19.96) 

1 54 46 34 GLENN LEWIS World Outside My Window 
EPIC 8578r 112.98 ED/17 981 

5 7 8 SOUNDTRACK The Scorpion King 
UNIVERSAL 017115/MR6119.98 CD) 

5 0  61 52 20 OUTKAST A Big Boi & Dre Present.. OutKast 
ARISTA 21301r 112.98/1896) 

18 

6 5 3 TWEET Southern Hummingbird 
THE GOLD MIND/ELEKTRA 62746/EE6 112.98/18.981 

3 56 56 68 29 JIMMY EAT WORLD • Jimmy Eat World 

DREAMWORKS 450331./INTERSCOPE 11796 CD) 

54 

7 6 5 SOUNDTRACK A' O Brother, Where Art Thou? 
LOST HIGHWAY/MERCURY 170069/IDJMG 118/96/19.981 , 

1 0 , MICHELLE WILLIAMS Heart To Yours 
MUSIC WORLD/COLUMBIA 86132/C146 112M F0/18.981 

57 

0 12 121 JOSH GROBAN • Josh Groban 
113 48154/WARNER BROS. 118.98 CD) d 

8 58 58 67 YING YANG TWINS Alley: The Return Of The Ying Yang Twins 
COLLIPARK/IN THE PAINT 8375/KOCH 112.11/179171 

58 

9 9 10 PINK A' Missundaztood 
ARISTA 14718112.96/18.981 

6 59 57 64 BAHA MEN Move It Like This 
S•CURVE 37980/CAPITOL 16.98/18.981 

57 

10 8 12 SHAKIRA A' Laundry Service 
EPIC 6390011296 E0/18.98) 

3 60 49 37 SOUNDTRACK Blade II 
IMMORTAL 12064•NIRGIN 11843 CO) 

26 

11 4 — THE GOO GOO DOLLS Gutterflower 
WARNER BROS. 48206 118.98 CO) 

4 0  90 92 N*E*R*D* In Search Of... 
VIRGIN 11521110.98 CD1 

61 

12 14 9 LUDACRIS A' Word Of Mouf 
DISTURBING THA PEACE/SEP JAM SOUTH 58644Ir/IDJMG 112.98/19181 

3 62 60 49 X-ECUTIONERS Built From Scratch 
LOUD/COLUMBIA 0841O/CRS 112.98 E0/1/18: 

15 

13 17 14 PUDDLE OF MUDD A Come Clean 
FLAWLESS/GEFFEN 493071/INTERSCOPE 11218/1818) 

9 63 62 56 INCUBUS A Morning View 
IMMORTAL 852771/E PIC 112.98 ECV18.98) 

2 

14 11 6 s'i - 

1 

R. KELLY & JAY-Z The Best 01 Both Worlds 
ROC-A-FELLA/DEE JAM 58878r/JIVEADJMG 112.98/19.98) 

2 64 59 65 SOUNDTRACK A 
DREAMWORKS 150305/INTERSCOPE 112.98a 981 Shrek 

28 

15 16 13 LINKIN PARK A' [Hybrid Theory] 
WARNER BROS. 17755 112.98/18.981 

2 65 55 48 U2 A' All That You Can't Leave Behind 
INTERSCOPE 524653 112.98/18 98) 

3 

16 18 15 NICKELBACK A' Silver Side Up 
ROADRUNNER 618485/1111MG 112.96118.98) 

2 0  74 88 JACK JOHNSON Brushfire Fairytales 
ENJOY/UNIVERSAL 860994/UMRG 114.98 MO 

66 

17 13 — BONNIE FtAITT Silver Lining 
CAPITOL 31816 112 98/19961 

13 

112 1 611 139 

¡live PACESETTER 'r : 
B RAD PAISLEY • 
ARISTA NASHVILLE 67886/RIG Ill 98/1/ 981 Part II 

31 
18 20 16 ç 

, 

41  ALAN JACKSON A' Drive 
ARISTA NASHVILLE 87039/11119 112.98/1898) 

19 15 7 AVANT Ecstasy 
MAGIC JOHNSON 11280WMCA 112.98/18.98) 

6 68 63 55 SOUNDTRACK A' Moulin Rouge 
INTERSCOPE 413035 11186/18.981 

3 

20 21 22 BRANDY A Full Moon 

ATLANTIC 83493/AS 112.98/18.98) 

2 0  85 80 UNWRITTEN LAW Elva 
INTERSCOPE 49313r 114.98 COI 

69 

21 23 18 USHER A' 8701 

ARISTA 14715'112.98/18.98) 

4 70 73 61 THE WHITE STRIPES White Blood Cells 
SYMPATHY FOR THE RECORD 1NDUSTRY/THIRD MAN 271241V2I13.98 CD)* 

61 

22 25 21 FAT JOE • JOSE.: Jealous Ones Still Envy 

TERROR SOUAD/ATIANT IC 83472,AG II 1 98/17 981 

21 84 83 KEKE VVYATT • Soul Sista 
MCA 112e/or 1129808.981 

33 0 

23 —.. 
'. 

24 19 JA RULE A' Pain Is Love 
MURDER INCJDEF JAM 586437,10J M G 112 98iI9 981 

1 72 65 60 VARIOUS ARTISTS • Totally Country: 17 New Chart-Topping Hits 
BNA 67043/RW112 98,17%1 

12 

'. 24 ..., . 22 17 MARY J. BLIGE A' No More Drama (2002) 
MCA imeor (12.98/18.9BI 

14 73 64 82 MICHAEL W. SMITH • Worship 
REUNION 10025/ZOMBA Ill 98/17 98) 

20 

0  36 39 

$  GREATEST GAINER $':-- 

NO DOUBT A Rock Steady 
IN TE RSCOPE 493/58' 11298/1808) 

74 66 57 SOUNDTRACK • I Am Sam 
V2 27119 112.98/18.98) 

20 

9 75 81 71 CRAIG DAVID A Born To Do It 
WILDSTAR/ATLANTIC 88013r/AG III 98/17%1 

11 

26 33 28 NAPPY ROOTS • Watermelon, Chicken & Gritz 
ATLANTIC 83524/AG 1798/11.981 

26 76 68 58 LIL BOW WOW A Doggy Bag 
SO SO DEF1COLUMBIA 86130/CRS 112 98 E0/18.91,1 

11 

27 28 27 ENRIQUE IGLESIAS A' Escape 
1NTERSCOPE 493148 112.98/18.981 

2 77 67 53 ADEMA • Adema 
ARISTA 116%111 96/17.981 

27 

28 19 11 VARIOUS ARTISTS INWF: Forceable Entry 
COLUMBIA 85211/CRS 112.98 E0/18.98) 

3 78 92 97 ANGIE STONE • Mahogany Soul 
J 20013'112.98/18.981 

22 

29 26 23 ALANIS MORISSETTE A Under Rug Swept 
MAVERICK 47988/WARNER BROS. 118.98 COI 

1 79 83 76 HOOBASTANK • Hoobastank 
ISLAND 586435/IDJMG 118 98 CD/ I 

25 

30 31 26 SYSTEM OF A DOWN A' Toxicity 
AMERICAN/COLUMBIA 622101CRG 112.98 E0/18.98) 

1 80 80 79 MAXWELL A Now 
COLUMBIA 6713r/CRG 112 98 ED/t8 981 

1 

31 

32 

29 20 B2K • B2K 
EPIC 85157112.98 E0/18.981 

JENNIFER LOPEZ A J To Tha L-0! The Remixes 
EPIC 813.399. 112.98 E0/18.98) 

2 

1 

81 

82 

70 

72 

75 

66 

TOBY KEITH A Pull My Chain 
DREAMWORKSINASHVILLE1450297/INTERSCOPE 112.96/18.981 

9 

27 24 OL' DIRTY BASTARD The Trials And Tribulations Of Russell Jones 
03 999I/RIVIERA 02.serit %I 

33 

33 10 — NEIL YOUNG Are You Passionate? 
REPRISE 48111/WARNER BROS 118 98 COI 

10 83 79 85 ROB ZOMBIE • The Sinister Urge 
GEFFEN 49314r/INTERSCOPE 112 98i18 981 

8 

34 35 32 NAS A Stillmatic 
ILL WILL/COLUMBIA 85736,CRG 112 98 811/18 981 

5 

124 

te HEATSEEKER IMPACT .*e-
ANDREW W.K. I Get Wet 

ISLAND 58658r/IDJ MG 112.98 CD) I 

84 

35 32 29 P.O.D. A' Satellite 
ATLANTIC 83175/AG III 98/17981 

6 0  110 

36 30 25 KYLIE MINOGUE • Fever 
CAPITOL 3767016.98/17.98) 

3 85 76 74 TIM MCGRAW A Set This Circus Down 
CURB 78711112.98/18.9M 

2 

Q 51 NOFtAH JONES Come Away With Me 
BLUE NOTE 32088/CAPITOL me CM* 

37 86 69 62 AALIYAH A' Aaliyah 
BLACKGROUND 10082.112 98/18 931 

1 

38 34 30 CREED A' Weathered 
WIND-UP 13075111.9LV18.981 

1 87 99 93 DIANA KRALL A The Look Of Love 
VERVE 549840/VIS 11296/18 981 

9 

39 37 31 ALICIA KEYS A' Songs In A Minor 
J 20002112.98/18.981 

1 88 87 84 STAIND A' Break The Cycle 

FLIP/ELEKTRA 62626/EE G 112.98/18 981 

1 

40 39 33 MICHELLE BRANCH A The Spirit Room 
MAVERICK 47985/WARNER BROS. (17.98 CD) 

28 89 75 70 CHER • Living Proof 
WARNER BROS. 17619 112 9[6'18 981 

9 

41 40 38 JOHN MAYER • Room For Squares 
AWARE/COLUMBIA 8529r/CRG 17 98 EO/11 981 I 

38 CD MIDTOWN Living Well Is The Best Revenge 
DRIVE-THOU 112857/MCA 112 98 COI 

90 

42 38 36 KIRK FRANKLIN • The Rebirth Of Kirk Franklin 
GOSPO CENTRIC 70037/ZOMBA 111.96/17.981 

4 91 89 81 JEWEL A This Way 
ATLANTIC 63519/AU 112.98/18.981 

9 

43 44 45 RASCAL FLATTS A Rascal Flans 
LYRIC STREET 165011/HOLLYWOOD 111.98/18.9811 

43 92 78 69 NELLY FURTADO A' Whoa, Nelly! 
DREAMWORKS 450217/1NTERSCOPE 112.98/18 9811 

24 

44 41 35 BARRY MANILOW • Ultimate Manilow 
BMG HERITAGE 10800/ARISTA 112.98/18.981 

3 93 97 112 OZZY OSBOURNE • Down To Earth 
EPIC 83580112%EO/18.98/ 

4 

45 43 44 BUSTA RHYMES A Genesis 
J moor 11218/18981 

7 0 106 99 MYSTIKAL • Tarantula 
JIVE 4177Ir/ZOMBA 112 98/18 98/ 

25 

46 45 40 KID ROCK A Cocky 
LAVA/ATLANTIC 8348r/AG 11216/18.981 

7 95 82 89 MERCYME Almost There 
INS/WORD 86133/WARNER BROS 116 98 COI e 

67 

47 48 43 ENYA A' A Day Without Rain 
REPRISE 47426/WARNER BROS. 112.98/18.98) 

2 96 91 72 SOUNDTRACK A' Coyote Ugly 
CURB 78703111.96117.981 

10 

48 52 47 JIMMY BUFFETT Far Side Of The World 
MAIL BOAT 2005 110 98/18.981 

5 97 96 96 DROWNING POOL A Sinner 
_ WIND-UP 13065 118.98 CD1 

14 
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98 93 73 n VARIOUS ARTISTS A ' 

EMPUNIVERSAUSONY/ZOMBA 11154NIRGIN 112.98/19.981 

Now 8 2 149 150 149 53 BROOKS & DUNN • Steers & Stripes 
ARISTA NASHVILLE 67013/RIG ( 12 98/18 981 

4 

99 86 59 9 SOUNDTRACK 

WARNER SUNSET/REPRISE 48285/WARNER BROS. 08.96 COI 

Queen Of The Damned 28 150 135 110 11 VARIOUS ARTISTS • Grammy Nominees 2002 
GRAMMY/UTV1384705/UMRG ( 18 98 CD) 

13 

100 98 109 8 TRIK TURNER 

RCA 68073113 98 CD/ a 

Trik Turner 98 151 155 142 20 YOLANDA ADAMS Believe 
FLEKTRA 62690/EEG 112 98/18 981 

42 

101 88 63 6 SOUNDTRACK 

ROADRUNNER 618460/10JMG 118.98 CD) 

Resident Evil 24 152 163 144 59 ALIEN ANT FARM A ANThology 

NEW NOIZE/DREAMWORKS 450293/1NTERSCOPE 112.98/18981* 
11 

102 117 95 45 BLINK-182 A 
MCA 112617(12 98/18 98/ 

Take Off Your Pants And Jacket 1 153 123 119 6 THE CORRS VH1 Music First Presents: The Corrs — Live In Dublin 
143/LAWEATLANTIC 83533/A011298/18.99/ 

52 

103 95 77 24 FAITH EVANS • 
BAD BOY 7304I/ARISTA IS 98/I8 981 

Faithfully 14 (ED NEW 1 PHISH Live Phish 08: 7/10/99 E Centre, Camden, New Jersey 

ELEKTRA 62752/6E51229BM 
154 

104 102 86 4 HATEBREED 

UNIVERSAL 017105/UMPG 114 98 CD1 
Perseverance 50 155 152 153 43 LONESTAR A I'm Already There 

RNA 67011/13LG 112 98/18 98) 
9 

105 94 90 8 SHARISSA 

MOTOWN 016158/UMRG 112 98/18 981 

No Half Steppin ' 44 156 173 165 3 GORDON LIGHTFOOT Complete Greatest Hits 
RHINO 78287112 98/18 981 

156 

106 115 115 71 TRAVIS TRITT A 

COLUMBIA I NASHVILLI I 62165/SONY 1NASHVILLE1111.90 EQ/17.981 

Down The Road I Go 51 157 148 105 4 NEWSBOYS Thrive 

SPARROW 51846 117 98 CD/ 
38 

107 100 78 6 DESTINY 'S CHILD 

MUSIC WORLD/COLUMBIA 8643r/CRG 1698 00/18.961 

This Is The Remix 29 158 141 130 10 CHRIS ISAAK Always Got Tonight 

REPRISE 48016/WARNER BROS. 118.98 CD) 
24 

108 114 118 95 ' NELLY à ° 

FO REEL/UNIVERSAL 157743./UMRG 112.98/18981 

Country Grammar 1 159 160 169 13 IMX IMX 

TUG 39009/NEW LINE 112.98/17.961 
126 

109 119 101 61 -: VARIOUS ARTISTS A' 
INTEGRITY 61001/TIME LIFE 119 98 CD) 

Songs 4 Worship — Shout To The Lord 51 160 140 127 8 PLUS ONE Obvious 

113/ATLANTIC 83527/AG III 98/17 98) 
29 

OD 139 136 7à. TIM MCGRAW A' 

CURB 77978112 98/18 981 

Greatest Hits 4 161 179 152 12 SOUNDTRACK State Property 

ROC-A-FELLNOEF JAM 58667r/IDJMG 112 98/18981 
14 

111 71 —  2 : 

• 

TOMMY SHANE STEINER 

RCA NASHVILLE) 67041/RLG 116 98 COI 

Then Came The Night 71 162 158 138 11 VARIOUS ARTISTS • WOW Gospel 2002: The Year's 30 Top Gospel Artists And Songs 

EMI CHRISTIANMORO,VERITY 43188/ZOMBA ( 17 98/19 981 

46 

IS 134 151 14 WILLIE NELSON 

LOST HIGHWAY 18623I/MERCURY ( NASHVILLEII12.98/18 910 

The Great Divide 43 163 161 167 8 REBECCA ST. JAMES Worship God 

FOREFRONT 32587 ( 1698 COI 
94 

113 113 103 31 

• 

MARTINA MCBRIDE • 

RCA INASHVILLE167012/RLG ( 12 98/18981 

Greatest Hits 5 164 131 — 2 INTOCABLE Suenos 

EMI LATIN 3774519 98/15 9814 

131 

114 127 107 19 JOE • 

JIVE 41786:ZOMBA 112 98/18 981 

Better Days 32 165 177 171 12 JAGUAR WRIGHT Denials Delusions And Decisions 

MOTIVE 112683/MCA 18 98/12 98) 
56 

115 133 145 82 
). 

KENNY CHESNEY A' 
RNA 67976/RIG 172 93/18 98/ 

Greatest Hits 13 166 171 146 32 FABOLOUS • Ghetto Fabolous 

DESERT STORM/ELEKTRA 62679'/EEG 112.98/18.981 
4 

116 107 91 $ 

• 

ANN NESBY 

ITS TIME CHILD 017191/UNIVERSAL 112.96/18981 

Put It On Paper 62 erdl Nov 1 THE TEMPTATIONS My Girl: The Very Best Of The Temptations 

MOTOWN 01729EVUMRG 124 98 COI 
167 

117 118 98 39 'N SYNC A' 
JIVE 41158/ZOMBA ' 1 2 98/18 98/ 

Celebrity 1 (ED is-ENTRY 25 TRICK PONY • Trick Pony 

WARNER BROS INASHVILLE117927/VVRN ( 17.94/1Tew 
91 

118 105 94 2$ THE CALLING • 

RCA 67585 17 98/17 981 a 

Camino Palmero 36 169 151 114 22 SOUNDTRACK • The Lord Of The Rings: The Fellowship Of The Ring 
REPRISE 48110/WARNER BROS ( 19 98 CD) 

29 

41111) 170 200 4 RES 

MCA lure 18 98/ 12 9814 

How I Do 119 170 166 162 4 GEORGE STRAIT The Best Of George Strait 20th Century Masters The Millennium Collection 

MCA NASHVILLE 170280111 98 CDI 
76 

(12) 142 135 33 

. 

ROD STEWART • 

WARNER BROS 78328(12 9818 981 

The Very Best Of Rod Stewart 40 171 162 131 26 DMX A The Great Depression 
RUFF RYDERS/DEF JAM 586450./IIMMG112.98/1S981 

1 

121 124 117 30 ALISON KRAUSS + UNION STATION • 

ROUNDER 610495POJMG ( It 9817 981 

New Favorite 35 172 184 189 27 ANDREA BOCELLI A Cieli Di Toscana 
PHILIPS 589341 ( 12 98/18 981 

11 

122 126 116 56 TRAIN A 
AWARE/COLUMB1A 69888/CRG 112 98 Fü/18 981 

Drops Of Jupiter 6 173 176 164 78 LENNY KFtAVITZ à 1 Greatest Hits 

VIRGIN 50316112 98/18 98/ 
2 

123 132 129 4 INFAMOUS MOBB 

IMO 9209- LANDSPEED Ill 9617 9814 

Special Edition 118 174 165 134 8 SOUNDTRACK Moulin Rouge 2 

INTERSCOPE 493228118 98 COI 
90 

124 130 123 25 MICHAEL JACKSON A' 
EPIC 69400' ( 12 98 EW18 981 

Invincible 1 (10 RE.Eigypy 4 INJECTED Burn It Black 
ISLAND 548878/IDJMG ( 12.98 GM é 

149 

et, 157 158 DASHBOARD CONFESSIONAL 

VAGRANT 354111 98 CD) a 

The Places You Have Come To Fear The Most 125 176 180 163 16 SOUNDTRACK The Fast And The Furious: More Fast And Furious 

ISLAND 586631/IDJMG 114 98CD/ 
117 

126 122 106 65 JENNIFER LOPEZ A' 
EPIC 85965 ( 12 98 E0118 981 

J.Lo 1 177 183 179 18 CHRIS CAGLE • Play It Loud 

CAPITOL INASHVILLE1 34170110 98/17 961 a 
164 

127 111 100 6 INDIGO GIRLS 

EPIC 86401 ( 18 91) 60 COI 

Become You 30 178 187 184 26 STEVEN CURTIS CHAPMAN Declaration 

SPARROW 51770112 9E317 913/ 
14 

(ED NEw 1 PHISH Live Phish 07:8/14/93 World Music Theatre, Tinley Park, Illinois 

ELEKTRA 62751 ,1EG 126 58 CD' 
128 179 101 — 2 PATTY GRIFFIN 1000 Kisses 

ATO 21504117 98 CO/a 
101 

129 116 102 23 GARTH BROOKS • 1 

CAPITOL ' NASHVILLE) 31330 110 98/18 981 
Scarecrow 1 180 175 168 24 PINK FLOYD à 5 Echoes — The Best Of Pink Floyd 

CAPITOL 36111(19.98/24981 
2 

130 120 128 60 DAVE MATTHEWS BAND A ' 

RCA 67988 ( II 98/18 981 

Everyday 1 181 168 154 30 LEANN RIMES • I Need You 

CURB 7873801.98/17 98/ 
10 

131 147 148 3 LIL ' J 

HOLLYWOOD 152322118 98 CDIa 

All About J 131 182 154 108 5 COREY I'm Just Corey 

NOONTIME/MOTOWN 016713/UMRG 18.98/12 981 
73 

(ED 159 191 9 GARY ALLAN 

MCA NASHVILLE 170201111.98/17.96) 

Alright Guy 39 (ED NEW 1 VARIOUS ARTISTS Dove Hits 2002:150f The Year's Best Dove Award Nominated Artists And Song 

SPARROW 38887116 98 CD/ 
183 

133 108 87 4 DOWN 

ELEKTRA 62745/EEG 118 913 COI 

Down II: A Bustle In Your Hedgerow... 44 184 145 111 7 NATALIE IMBRUGLIA White Lilies Island 
RCA 68082111 98/17 981 

35 

134 128 125 28 THE STROKES • 

RCA 68101'11/ 98 CD) 

Is This It 33 (ED NEW WOODY ROCK Soul Music 

GASPS CENTRIC 70030/ZOMBA 111.98/17.98) a 
185 

135 137 122 11 SADE • 

EPIC 86373 ( 12 98 00/18 981 

Lovers Live 10 186 143 120 4 EAZY-E Impact Of A Legend 

RUTHLESS 98461/EPIC 121.98 EOM 
113 

136 136 137 32 JAY-Z A 
ROC.A•FELLA•DEF JAM 58639M/10MB 112.98/19.981 

The Blueprint 1 187 192 190 37 PETE YORN • musicforthemorningafter 

COLUMBIA 6221M/CRG 17.98 FO/12.981* 
131 

CB 197 — 38 FIVE FOR FIGHTING • 

AWARE/COLUMBIA 63759/CRG (7 98 Fa 17 981 a 
America Town 54 188 172 174 26 TENACIOUS D Tenacious D 

EPIC 86234' 08 98 Fe CD) 
33 

(ED law: 

139 77 — 

1 PHISH Live Phish 12:8/13/96 Deer Creek Music Center, Noblesville, Indiana 

ELEKTRA 62756/EEG 126 98 COI 
138 189 167 113 41 JAGGED EDGE • Jagged Little Thrill 

SO SO DEE/COLUMBIA 88505t/CRG 112.98 FO/18.981 
3 

2 VARIOUS ARTISTS Passion: Our Love Is Loud 
SIXSTEPS 51923/SPARROW 116 98 CD1 

77 190 153 126 6 KILLA BEEZ Wu -Tang Productions Present: Killa Beez — The Sting 

WV-TANG/IN THE PAINT 836r/KOCH 113.98/19981 
46 

140 146 140 75 THE BEATLES A' 
APPLE 29325/CAPITOL ( 12 98/18 98) 

1 1 191 149 147 7 SOUNDTRACK All About The Benjamins 

SLIP- N- SLIDE 3901I/NEW LINE 112.96/18.98) 
65 

CD NEW 1 PHISH Live Phish 09: 8/26/89 Townshend Family Park, Townshend, Vermont 

ELEKTRA 62/53/EEG 12698 CD) 
141 192 191 178 22 STING • ... All This lime 

ABM 493169/INTERSCOPE 112 98/18.981 
32 

CD 185 160 19 MOBB DEEP • 

LOUD/COLUMBIA B5869/CRS 11298 Ea/18981 

Infamy 22 193 190 182 56 JO DEE MESSINA A Burn 

CURB 77977111 98/17 98/ 
19 

143 138 133 24 PETEY PABLO • 

JIVE 41721 ZOMBA 111 99/17 981 

Diary Of A Sinner: 1st Entry 13 RE-EIII1Wf 37 LUTHER VANDROSS A Luther Vandross 

J MO07112 98/18 981 
6 CD 

144 104 — 2 GUARASHI 

TIME BOMB/COLUMBIA 8617'3/CRG 112.98 ED COI a 
Jinx 104 195 121 — 2 CHRIS LEDOUX After The Storm 

CAPITOL ( NASHVILLE) 34571 110.913/17.981 
121 

(ED New 1 PHISH Live Phish 11: 11/17/97 McNichols Sports Arena, Denver, Colorado 

ELEKTRA 62756/EEG ne98 C01 
145 196 199 198 52 JANET A' All For You 

VIRGIN 10144' ( 1298/18 981 
1 

146 164 141 9 FLAW 

REPUBLIC,UNIVERSAL 014891/UMRG 112.98 CD/ a 

Through The Eyes 141 197 189 183 24 THIRD DAY Come Together 
ESSENTIAL 10888/ZOMBA 111.98/17.981 

31 

(13) NEW 1 PHISH Live Phish 10:6/22/94 Veterans Memorial Auditorium, Columbus, Ohio 

ELEKTRA 112754/EEG 126 98 CD) 
147 0 NE.Effly 17 JAY-Z MTV Unplugged 

ROC.A•FELLA/DEF JAM 586611/11LIMG19.98/11.981 
31 

148 125 104 7 JARS OF CLAY 

ESSENTIAL/SILVERIONE 10629/ZOMBA/I/SS COI 
theeleventhhour 28 0  NE-ENTRY 8 SOUNDTRACK Hardball 

SO SO DEF/COLUMBIA 86025/MIG 113.98 EC COI 
55 

Er) At-ENTRY 49 SUM 41 • All Killer No Filler 

ISLAND 548662/111M 112.98/18981 
13 

• Albums with the greatest sales gains this week. • Recording Industry Assn. 01 America IRIAAI certification for net shipment of 500,000 album units (Gold). A RIM certification for net shipment of 1 million units ( Platinum). • RIAA certification for net shipment of 10 million units (Dia•I ti. I. sill 811ms tumidEm.. 
mond). Numeral following Platinum or Diamond symbol indicates album s mufti- platinum level. For boxed sets, and double albums with a runnins time of 100 minutes or more, the RIM multiplies shipments by the number of discs and/or tapes. RIM Latin awards: rir Certification for net I .dientyffldu .t jr.4 V-1) 
shipment of 100,000 units ( Oro). A Certification of 200,000 units IPlatino). A' Certification of 400,000 units ( Multi-Platinol. Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WA labels, are suggested lists. Tape prices marked E(1, and all other CD prices, 
are equivalent prices, which are projected from wholesale prices. Greatest Gamer shows charts largest unit increase. Pacesetter Indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. é Indicates past or present Heatseeker title. 
10 2002, VNU Business Media, Inc., and SoundScan, Inc. All rights reserved. oboe napibt onl penile,' ley 
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uT.24 Biboad TOP BLUES ALBUMS TM 

ARTIST IMPRINT 8/ NUMBER/DISTRIBUTING LABEL Title 

NUMBER 1 , 
PEGGY SCOTT-ADAMS 
MISS BUTCH 4019/MARDI GRAS 

8 Week:Winer I 

Hot & Sassy 

2 2 ROBBEN FORD 

CONCORD 2117 

Blue Moon 

10 4 VARIOUS ARTISTS 
1CHIBAN BLUES 01667/ICHIBAN 

Red White & Blues 

4 3 B.B. KING & ERIC CLAPTON •' 
DUCIGREPRISE 47612/WARNER BROS 

Riding With The King 

0 5 
VARIOUS ARTISTS 

NORM 50007 

Get The Blues! 

. 6 6 DELBERT MCCLINTON 

NEW WEST 6024 

Nothing Personal 

7 8 ETTA JAMES 

CHESS 112498 MCA 

Love Songs 

• 

STE VIE RAY VAUGHAN AND DOUBLE TROUBLE 

LEGACY 86151 EPIC 

Live At Montreux 1982 & 1985 

O LITTLE CHARLIE & THE NIGHTCATS 

ALLIGATOR 4883 

That's Big! 

10 10 TAB BENOIT 
TELARC BLUES 83530/TELARC 

Wetlands 

- 11 9 SOUNDTRACK 

NONESUCH 79637,AG 

Big Bad Love 

2 11 BUDDY GUY 
SR VERTONE 41751/ZOMBA 16 

Sweet Tea 

13 14 VARIOUS ARTISTS 

U1V 556176 

Pure Blues 

14 12 GARY MOORE 
VMGMI1025 

The Best Of The Blues 

15 15 JIMMIE VAUGHAN 

ARTEMIS 751091 

Do You Get The Blues? 
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 Bill:cad TOP REGGAE ALBUMS, 

ARTIST IMPRINT 41 NUMBER/DISTRIBUTING LABEL Title 

NUMBER 1 2 Weeks Ailitmee I 
BOB MARLEY AND THE WAILERS Legend (Deluxe Edition) 

11111 GONG ISLAND 586714 IDLMG 

2 2 BOB MARLEY AND THE WAILERS One Love: The Very Best Of Bob Marley And The Wailers 
TUFF GONG ISLAND/ATV 542855/UMRG 

3 3 SHAGGY Mr. Lover Lover (The Best Of Shaggy...Part 1) 
VIRGIN 11823 

0  5 TANTO METRO & DEVONTE The Beat Goes On 
SHOCKING VIBES 1621'9/P 

0  6 UB40 The Very Best 01 UB40 

VIRGIN 50525 

6 4 CAPLETON Still Blazin 

DAVID HOUSE 1625 VP 

7 7 DAMIAN "JR. GONG " MARLEY Halfway Tree 

MOTOWN 014142/AMOS 

8 8 BOB MARLEY AND THE WAILERS Satisfy My Soul 
LASERLIGHT 46114 

0  9  VARIOUS ARTISTS Ragga Rogge Ragga 16 
GREENSLEEVES 268 

10 - 10 SANCHEZ Stays On My Mind 

VP 1636' 

11 12 
• 

VARIOUS ARTISTS Reggae Gold 2001 

VP 1629' 

12 13 BOB MARLEY AND THE WAILERS Exodus (Deluxe Edition) 

TUFF GONG,ISLAND 586408/IDTMG 

IIIIII 15 BUJU BANTON Ultimate Collection 

HIP 0/UNIVERSAL 541336/UMRG 

14 14 VARIOUS ARTISTS The Biggest Ragga Dancehall Anthems 2001 

GREENSLEEVES 4003 

15 11 VARIOUS ARTISTS Strictly The Best 28 

VP 1640' 

=24 Billboard. TOP WORLD ALBUMS., 

M
I
S
 W
E
 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

1 1 

NUMBER 1 
BAHA MEN 

S CURVE 37980/CAPITOL 

4 WeeleAt Wale I 
Move It Like This 

0 3 ANGELIQUE KIDJO 

COLUMBIA 85799/CRG é 
Black Ivory Soul 

3 2 THE CHIEFTAINS The Wide World Over A 40 Year Celebration 

RCA VICTOR 63917 

4 4 SOUNDTRACK 

MILAN 35981 

Monsoon Wedding 

5 

0 
5 PILAR MONTENEGRO 

UNIVISION 310026 

Desahogo 

6 DAVID VISAN 

GEORGE V 71002 

Buddha -Bar IV 

7 7 BAHA MEN A ' 

S CURVE 38431/CAPITOL 

Who Let The Dogs Out (2002) 

8 9 ANTHONY KEARNS/RONAN TYNAN/FINBAR WRIGHT 
MUSIC MATTERS 9020à 

The Irish Tenors: Ellis Island 

9 8 SOUNDTRACK 

VIRGIN 10790 

Amelie 

10 10 ISRAEL KAMAKAWIWO 'OLE 
BIG BOY 5907/THE MOUNTAIN APPLE COMPANY 

Alone In Is World 

11 13 VARIOUS ARTISTS 

PUTUMAYO 80197 

Latin Groove 

12 12 SOUNDTRACK 

DELLA 017012 

Black Hawk Down 

13 11 JOHN MCDERMOTT 

ANGEL 36565* 

A Time To Remember 

14 14 MANU CHAO 

RADIO BEMA 10321NIRGIN i 
Proxima Estacion...Esperanza 

ID VARIOUS ARTISTS 

PUTUMAYO 80198 

World Lounge 

- flat Biboancr 

ARTIST IMPRINT 

TOP COMMPORARY 

8 NUMBER/DISTRIBUTING LABEL 

CRUM AM 

Title 

. 
gal 

0  
CD 
< 
• 

Y 

* 

1 

n NUMBER 1 22 Weeks AI limber I 

P.O.D. A' All ANTIC 89496./CHORDANT Satellite 

2 KIRK FRANKLIN • GOSPO CENTRIC 70032PROVIDENT The Rebirth Of Kirk Franklin 

4 HOT SHOT DEBUT • 
MICHELLE WILLIAMS MUSIC WORLD/COLUMBIA 82272ANCRD Heart To Yours 

3 3 MICHAEL W. SMITH • REUNION 10025/PROVIDENT Worship 
5 4 MERCYME INO 6133/WORD* Almost There 

6 6 5 VARIOUS ARTISTS A' INTEGRITY 61001/TIME LIFE Songs 4 Worship — Shout To The Lord 

7 4 — VARIOUS ARTISTS SIXSTEPS/SPARROW 1923/CHORDANT Passion: Our Love Is Loud 

8 7 6 JARS OF CLAY ESSENTIAUSILVERTONE 10629/PROVIDENT theeleventhhour 

9 11 9 YOLANDA ADAMS ELEKTRA62680/CHORDANT Believe 

10 10 7 NEWSBOYS SPARROW 1846/CHORDANT Thrive 

11 8 8 PLUS ONE 143/ATLANTIC 83527/WORD Obvious 

12 12 11 REBECCA ST. JAMES FOREFRONT 2587/CHORDANT Worship God 

13 STEVEN CURTIS CHAPMAN SPARROW 1770/CHORDANT Declaration 

à13 18 — VARIOUS ARTISTS SPARROW 8887/CHORDANT Dove Hits 2002: 15 Of The Year's Best Dove Award Nominated Artists And Song_ 

19 — WOODY ROCK GOSPO CENTRIC 70030/PROVIDENT à Soul Music 

16 14 12 THIRD DAY ESSENTIAL 10034/PROVIDENT Come Together 

17 16 14 DONNIE MCCLURKIN • VERT( 43160/PROVIDENT IC Live In London And More... 

18 15 15 VARIOUS ARTISTS ESSENTIAL 19022/PROVIDENT City On A Hill: Sing Alleluia 

19 17 16 VARIOUS ARTISTS EMI CHRISTIAN/PROVIDENTANORWSPARROW 1850/CHORDANT WOW Hits 2002: The Year's 30 Top Christian Artists And Hits 

20 9 10 JOHN TESH FAITH MD/GARDEN DIY 34591/WORD A Deeper Faith 

Z1 22 18 ZOEGIRL SPARROW 1828/CHOROANT* Life 

22 20 — TONEX VERITY/JIVE 43177/PROVIDENT * 02 

23 21 17 RACHAEL LAMPA WORD 86182 à Kaleidoscope 

42) ACQUIRE THE FIRE INPOP 1238/CHORDANT g Unshakeable 

fe 36 
36 

S GREATEST GAINER S 
STEVE GREEN SPARROW 1725/CHORDANT à Woven In Time 

23 20 KURT CARR & THE KURT CARR SINGERS GOSPO CENTRIC 08616/PROVIDENT a Awesome Wonder 

27 24 19 AVALON SPARROW 1936 CHORDANT 02/Avalon Remixed 

28 26 26 AVALON SPARROW 119WCHOROANT Oxygen 

29 27 21 MARY MARY A C2/CDIUMBIA 7802/WORD Thankful 

30 30 25 NICOLE C. MULLEN wont) 6127* Talk About It 

31 29 27 GINNY OWENS ROCKETOWN 86189/WORD 0 Something More 

32 25 22 BISHOP T.D. JAKES DEXTERITY SOUNDS/AMI GOSPEL 0334/CHORDANT Woman Thou Art Loosed: Worship 2002 — Run To The Water... The River Within 

la 31 23 OUT OF EDEN GOTEE 2850/CHORDANT* This Is Your Life 

«D 34 34 JUMP 5 SPARROW 1913/CHORDANT * Jump 5 

35 28 24 BEBE MOTOWN 016705/PROVIDENT Live And Up Close 

s 
38" 

39 33 CECE WINANS WELLSPRING GOSPEL/SPARROW 1826/CHORDANT CeCe Winans 

JENNIFER KNAPP GOTEE 2843/CHORDANT The Way I Am 

35 40 THE BROOKLYN TABERNACLE CHOIR 682 0 COMMUNICATIONS 86186ANORD Be Glad 

9- 32 28 JEFF DEYO GOTEE 285FUCHORDANT a Saturate 
.40 VARIOUS ARTISTS • INTEGRITY 1768/TIME LIFE Songs 4 Worship — Be Glorified 
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Bilboard ' TOP GOSPEL ALBUMS TM 
ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

1 

NUMBER 1 - 9 Weeks At Plumber I 

KIRK FRANKLIN • GOSPO CENTRIC 70037/ZOMBA The Rebirth Of Kirk Franklin 
, HOT SHOT DEBUT , 

MICHELLE WILLIAMS MUSIC WORLD/COLOMBIA 86432/CRG Heart To Yours 

3 YOLANDA ADAMS ELEKTRA 62690/EEG Believe 

3 2 VARIOUS ARTISTS • EMI CHRISTIAN/WORD/VERITY 43188/ZOMBA WOW Gospel 2002: The Year's 30 Top Gospel Artists And Songs 

0 6 — WOODY ROCK GOSPO CENTRIC 70030/ZOMBA é Soul Music 

6 5 5 DONNIE MCCLURKIN A VERITY 43150/ZOMBA* Live In London And More... 

0 23 — 

S GREATEST GAINER S 

BRENT JONES + T.P. MOBB HOLY ROLLER 20323/EMI GOSPEL à beautiful 

8 7 — TONEX VERITY JIVE 43177 ZOMBA* 02 

9 4 4 DONALD LAWRENCE & THE TRI-CITY SINGERS CRYSTAL ROSE 2038WEM1 GOSPEL é Go Get Your Life Back 
10 8 6 KURT CARR & THE KURT CARR SINGERS GOS 80 CENTRIC 70016/ZOMBA* Awesome Wonder 

11 10 7 MARY MARY A CO/COLUMBIA 63740/CRG Thankful (to 12 11 JOE PACE & THE COLORADO MASS CHOIR INTEGRITY/WORD 86188/EPIC Glad About h! 

13 9 8 BISHOP T.D. JAKES DEXTERITY SOUNDS 20334/EMI GOSPEL Woman Thou Art Loosed: Worship 2002 — Run To The Water... The River Within 

14 11 9 BEBE MOTOWN 016705/11MRG Live And Up Close liP 14 10 CECE WINANS WELLSPRING GOSPEL 51826/SPARROW CeCe Winans 
16 13 12 THE BROOKLYN TABERNACLE CHOIR M20 COMMUNICATIONS/WORD 88188/WARNER BROS Be Glad 

17 15 13 REV. CLAY EVANS AND THE AARC MASS CHOIR MD1(1014E1 Constantly 

21 14 ELDER JIMMY HICKS AND THE VOICES OF INTEGRITY AMEN 1503 Turn It Around 

WILLIE NORWOOD ATLANTIC 83416/AG 'Bout It 

e 
24 22 SHIRLEY MURDOCK DEXTERITY SOUNDS KM/EMI GOSPEL Home 

al 18 15 NEW CREATION OF GOD AMEN 1502 He's All I Need 

fp 29 23 SOUNDTRACK NEW SPIRIT 3510/TYSCOT Tae-Be Inspirational: Walk By Faith...Not By Sight 

23 16 19 MOSES TYSON, JR. WORLD CLASS GOSPEL 50007/ALPINE Music 

24 22 17 JOANN ROSARIO 1 HAMMONDNERITY 43167/ZOMBA Fred Hammond Presents... Joann Rosario: "More, More, More" 

25 25 29 THE BRIGHT STAR MALE CHORUS BORN AGAIN Tus/DIAMANTE SERVANT Live In Shreveport, LA 

26 20 26 ESTHER SMITH DOROHN 73850 You Love Me...Still 

27 19 20 DOUG & MELVIN WILLIAMS BLACKBERRY iwitmAtaco Duets 

28 28 18 SHIRLEY CAESAR WORD 85864/EPIC II Hymns 

29 27 27 EASTERN MICHIGAN GOSPEL CHOIR DOROHN 73722 Get To The Concept 

30 

a) 

26 21 VARIOUS ARTISTS THE RIGHT STUFF 30351/CAPITOL Walt Baby Love 's Gospel Tracks 

SOUNDTRACK GOSPO CENTRIC 70035/ZOMBA Kingdom Come 

32 

Z 

17 16 MEN OF STANDARD MUSCLE SHOALS SOUND GOSPEL 8017/MALACO Vol. III 

THE WINANS RHINO 78280 The Very Best Of 

38 — VARIOUS ARTISTS VERITY 43189/ZOMBA Verity Presents The Gospel Greats Vol. 8: The Diary Of Worshipper 

31 25 RICHARD SMALLWOOD WITH VISION VERITY/1317211061RA. Persuaded— Live In D.C. g 

JAMES GREAR & COMPANY BORN AGAIN 1035/DIAMANTE SERVANT What Will Your Life Say 

37 33 31 YOLANDA ADAMS ELEKTRA 62629/EEG The Experience 

38 32 24 VARIOUS ARTISTS • EMINVORDNERIP 43163/ZOMBA WOW Gospel 2001: The Year's 30 Top Gospel Artists And Songs 

39 30 30 HELEN BAYLOR DIADEM 10682/ZOMBA My Everything 

40 34 36 BISHOP T.D. JAKES & THE POTTER 'S HOUSE MASS CHOIR DEXTERITY SOUNDS 20303/EMI GOSPEL The Storm Is Over 

Albums wIn the greatest sales gains this week. • Recording Industry Assn. Of AmerIca IR/AA) certification for net shipment of 500,000 album units Gold). A RIAA certificatIon for net shipment of 1 milllon unos IPlatinum). • RIAA certification for net shipment of 10 
million units IlIamond). Numeral following Platinum or Diamond symbol indicates album's multi- platinum level. For boxed sets, and double albums Mill a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. RIAA 

Latm awards: , Certification for net shipment of 100,000 units (Oro). A Certification of 200,000 units IPlatillo. A Certification of 403,000 units IMutti-Platino). Asterisk indicates LP is available. Greatest Gainer shows chart's largest unit increase. Heatseeker Impact 

shows albums removed from Heatseekers tills week. di mdmates past or present Heatseeker title. © 2002, VNU Business Media, Inc.. and SoundScan, Inc. All rights reserved. 1
 Top selling albums compiled from a 

national sample of retail store, mass e 
merchant and intemet sales reports 
collected, compiled, and provided by 
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Billboard' 
ARTIST 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

EATSEEKERS® 
.e 

Title to e. 

a 

Trtie ARTIST 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

0 11 16 

Pge NUMBER 1/GREATEST 
RES 
MCA 1123er 18.98/12.981 

GAINER -'. L'• 1 Week At Willett 25 25 24 VICENTE FERNANDEZ 
sONY DISCOS 84182 110 98 E0115.981 

Historia De Un Idol° Vol. 2 

How I Do 26 20 - TONEX 
vERITYMIVE 43177/ZOMBA ( 17.98 CD) 

02 

2 5 2 INFAMOUS MOBB 
i m3 910r/LANDSPEED 111.98/17 en 

Special Edition 27 12 - FACE TO FACE 
VAGRANT 38(1* 11596 CD) 

How To Ruin Everything 

0 8 7 DASHBOARD CONFESSIONAL 
vAGRANT 354 111.98 CD) 

The Places You Have Come To Fear The Most 28 21 19 CHAYANNE 
SONY DISCOS 84667 110.98 E0/16.98) 

Grandes Exitos 

4 6 5 LIU J 
HOLLYWOOD 162322 118.98 CEO 

All About J 29 14 10 DONALD LAWRENCE & THE TRI-CITY SINGERS 
.:RYSTAL ROSE 20360/EMI GOSPEL ( II 98/18.98) 

Go Get Your Life Back 

5 2 - QUARASHI 
TIME BOMB/COLUMBIA 86179/CRG ( 12.98 ECI CD) 

Jinx 30 22 18 RACHAEL LAMPA 
WORD 88182ANARNER BROS. III 98/113981 

Kaleidoscope 

6 9 3 FLAW 
REPUBLIC/UNIVERSAL 014891/UMRG ( 12.98 CD) 

Through The Eyes €110 STEVE AZAR 
MERCURY (NASHVILLE) 170269 ( 11 98/17 98) 

Waitin' On Joe 

7 4 -  INTOCABLE 
EM) LATIN 37745 (9 98/1598) 

Suenos 32 31 20 THURSDAY 
VICTORY 145 ( 15.98 CD) 

Full Collapse 

0 26 17 INJECTED 
ISLAND 5481318/IDJMG 112.98 CD1 

Burn It Black 33 27 26 ABANDONED POOLS 
EXTASY 48(013)WARNER BROS. 111.98 CD) 

Humanistic 

9 13 11 CHRIS CAGLE • 
CAPITOL INASHVILLE) 34170 110.98/17 981 

Play It Loud œ ACQUIRE THE FIRE 
1NPOP 1lZ38 116.98 COI 

Unshakeable 

10 1 - PATTY GRIFFIN 
ATO 21504 117.98 CD) 

1000 Kisses œ RAMON AYALA Y  SUS BRAVOS DEL NORTE 
FREDDIE 1845 18.98/14.981 

El Numero Cien 

Q 18 - WOODY ROCK 
GO SPO CENTRIC 70030/ZOMBA 111.98/17981 

Soul Music ED 44 148 CHRIS BOTTI 
COLUMBIA 8575r/CRG 112.98 EC1 COI 

Night Sessions 

12 15 14 PETE TORN • 
COLUMBIA 82211r/CRG ( 7.98 E0/12.98) 

musicforthemorningafter œ STEVE GREEN 
SPARROW 51725 ( 16 98 CD) 

Woven In Time 

13 7 8 CASSANDRA WILSON 
BLUE NOTE 35072/CAPITOL 117.93 CD) 

Belly Of The Sun 38 30 25 KURT CARR & THE KURT CARR SINGERS 
GOSPO CENTRIC 70016/ZOMBA 11098/15 981 

Awesome Wonder 

14 19 21 KHIA FEATURING DSD 
DIRTY DOWN 46 117.98 COI 

Thug Misses 0 39 37 'CASEY CHAMBERS 
WARNER BROS. 48028 118 98 CD1 

Barricades & Brickwalls 

15 24 4 PHANTOM PLANET 
DAYLIGHT 62064/EPIC ( 13E8 ELI CD) 

The Guest 40 36 29 AND YOU WILL KNOW US BY THE TRAIL OF DEAD 
IN TERSCOPE 493236. 112.98 CD) 

Source Tags & Codes 

16 17 9 COURSE OF NATURE 
LAVA/ATLANTIC 83528/AG 1118/11.981 

Superkala 41 16 - THE JON SPENCER BLUES EXPLOSION 
MATADOR ur 116.98 COI 

Plastic Fang 

33 - 918 
SMUGGLIN 918 110.911/18.981 

Reincarnated 42 41 27 STARSAILOR 
CAPITOL 36448 110.96 CO) 

Love Is Here 

35 - CHOOBAKICA 
BIG DADDY 73002 ( 16.98 CDI 

My Time 43 37 23 SIR CHARLES JONES 
MARDI GRAS 1060 110 98/16 98) 

Love Machine 

0 

#' HOT SHOT 
BRENT JONES + T.P. MOBB 
HOLY ROLLER 20313rEMI GOSPEL Ill 9W18.981 

DEBUT *" 44 
32 15 CUSTOM 

ARTISTDIRECT 01016 111.98 COI 
Fast 

beautiful œ 

42 147 

THE HIVES 

BURNING HEART 82005./EPITAPH 11618 COI 

LOS ANGELES AZULES 
DISA 727022 (asanase) 

Veni Vidi Vicious 

Alas Al Mundo ED 47 38 ANGELIQUE KIDJO 
COLUMBIA 85799/CRG 112.98 EG CD) 

Black Ivory Soul 46 

21 23 22 ZOEGIRL 
SPARROW 51828 116 98 CD) 

Life Q ZERO 7 
OUANGO/ULTIMATE DILEMMA 5007/PALM 111.98 COI 

Simple Things 

22 10 - MEDESKI MARTIN AND WOOD 
BLUE NOTE 35870/CAPITOL ( 17.98 COI 

Uninvisible 8 45 31 ILL NINO 
ROADRUNNER 618497/IDJMG 11818 COI 

Revolution/Revolucion 

23 29 12 MUSHROOMHEAD 
UNIVERSAL 016430/UMRG ( 12.98 CD) 

XX 9 40 43 ALEXANDRE PIRES 
ARIOLA87883/8MG LATIN 114.98 CD) 

Alexandre Pires 

ED 34 13 LOSTPROPHETS 
COLUMBIA 85955/CRG 112.98 ECI CD1 

thefakesoundofprogress Q 
_ 
JOE PACE & THE COLORADO MASS CHOIR 
INTEGRITYNKORD 88188/EPIC 111.98 E13/18981 

Glad About It! 
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ARTIST Title se l- - co 

IMPRINT & NUMBER/DISTRIBUTING LABEL iI 
>. 

' 
ARTIST Title 

IMPRINT & NUMBER/DISTRIBUTING LABEL 

1 

'IMC Nl1MBER 1 f;vr-. I, Weeks Ai Number 1 25 24 15 BAD RELIGION 
EPITAPH N635* 117.98 CD) The Process Of Belief 

JIMMY BUFFETT Far Side Of The World 26 25 
MAILBOAT 1035 ( 10.98/18.98) 

17 FLOGGING MOLLY Drunken Lullabies 
SIDE ONE DUMMY 71231r 113.98 CD1* 

2 2 DEFAULT • The Fallout 27 26 
TUT 71(0 (11.98CD)* 

19 JOHNNY VICIOUS Ultra. Dance 01 
ULTRA 1111 11998 CD1 • 

3 4 TING YANG TWINS Alley: The Return Of The Ying Yang Twins 28 30 
CULL/PARE/IN THE PAINT 8375/KOCH n1.98/1798/ 

- JACKY JASPER Keep My Shit Clean 
SOMBER 6 8601 118.98 CD) 

4 3 OL DIRTY BASTARD The Trials And Tribulations Of Russell Jones EEO 
53 9991/RIVIERA 112.98/18.331 

DAVID VISAN Buddha-Bar IV 
GEORGE V 71001 12998 CD) 

6 INFAMOUS MOBB Special Edition 30 28 
IM3 920r/LANDSPEED 111.98/17.981à 

22 PEGGY SCOTT-ADAMS Hot & Sassy 
MISS BUTCH 4019/MARDI GRAS 110 98/ (6u) 

11 9 

V  GAINER $ 31 31 
25 DIESELBOY 

HUMAN IMPRINT 7800I/SYSTEM ( 17 98 CID li projectHUMAN 

DASHBOARD CONFESSIONAL The Places You Have Come To Fear The Most 0 
VAGRANT 354 ( 11.98 CD)* 

ATB Dedicated 
KONTOR 90035/RADIKAL 116.98 CD) 

12 10 IMX IMx 33 32 
TUG 39009/NEW LINE ( 12.98)17.98) 

- PAUL ROZMUS On The Funky Side 
FACE2FACE 0002 116 98 CD) 

8 10 5 KILLA BEEZ Wu-Tang Productions Present: Kills Beez - The Sting 34 37 
WE/TANG/IN THE PAINT 838r/KOCH 113.98/19.981 

32 REV. CLAY EVANS AND THE AARC MASS CHOIR Constantly 
MEEK 4014 110.96/15.981 • 

9 9 7 SOUNDTRACK All About The Benjamins 35 33 
SLIeNSLIDE 39011/NEW LINE 111 98/18181 

26 ZAKK WYLDE.5 BLACK LABEL SOCIETY 1919 * Eternal 
SPITFIRE 15176 ( 779e CO)• 

10 5 - TVVIZTID Mirror Mirror 0  
PSYCHOPATHIC 3001 113.98 CD) 

PEDRO THE LION Control 
JADE TREE 107r 111.98 CD)* 

11 15 12 KHIA FEATURING DSD Thug Misses 37 47 
DIRTY DOWN 46 ( 17.913CD)* 

- VARIOUS ARTISTS Da Sak Is Fatt Volume #1 
FAIT SAK 0010 11198 CO) 

12 6 - STEVE EARLE Sidetracks CD 
E . seuARED 751128/ARTEM1S 118 98 CD) 

DIRTY SOUTH Everythang's Gon ' Be Different... 
HARD 2 HIT 7088/STREET LEVEL 11798 CD)* 

0  18 - 918 Reincarnated ED 
SMUGGLIN 918 11998/16.95 11 

SOUTH KAK 'Til They Get Me Gone 
SOUND OF ATLANTA 0005/GRIFFIN 11798 CD) 

ID 19 - CHOOBAKKA My Time 40 42 
BIG DADDY 73001 116 98 CD1* 

36 VARIOUS ARTISTS Ultimate Power Of Love: 32 Great Soft Rock Hits 
MAOACY 6372 118% COI 

15 8 8 JOHN TESH A Deeper Faith CD 
FAITH MD 34591/GAROE A CITY III 98/17981 

ELDER JIMMY HICKS AND THE VOICES OF INTEGRITY Turn It Around 
AMEN 1503 Henna» 

16 13 - FACE TO FACE How To Ruin Everything 42 34 
VAGRANT 366. 115 98 , 1 

18 RANCID/NOFX The BYO Split Series/Volume III 
BYO rno• 113.98 COI 

17 17 11 THURSDAY Full Collapse œ 
o CTORY 145 115.98 CD)* 

ELVIS PRESLEY Elvis: The Very Best Of Love 
BMG/MAOACY SPECIAL PRODUCTS 5294/MADACY 110.98/10.981 

0 

e'  H OT SHOT DEBUT CD THE WHITE STRIPES De Stijl 
SYMPATHY FOR VIE RECORD INDUSTRY 609 110.98 CD)  

RAMON AYALA Y SUS BRAVOS DEL NORTE El Numero Cien 45 43 - 
FREDDIE 1845 (8.9814.98, à 

MARK FARINA Connect 
OM 30203 ( 16 98 CD) 

19 20 14 SEVENDUST • Animosity Q 
-rT 5870 110.98/17 981 

Z-R0 Screwed Up Click Representa 
PRESIDENTIAL 2029 118.98 CD) 

20 14 - THE JON SPENCER BLUES EXPLOSION Plastic Fang 47 36 
MATADOR 542 ( 18 98 CD)• 

20 BASEMENT JAM( Rooty 
EL 1042r/ASTRALWERKS 118.98 cni a 

21 21 13 SIR CHARLES JONES Love Machine 48 41 
MARDI GRAS 1060 110 98/16 98)• 

41 NEW CREATION OF GOD He 's All I Need 
AMEN 1502 19 98/14.981 

ED 29 40 THE HIVES Veni Vidi Vicious 49 46 
BURNING HEART MOS./EPITAPH 116.98 CD) k 

16 J-LIVE All Of The Above 
COUP LYETAT 0001° ( 16 98 CD)* 

0  27 29 ZERO 7 Simple Things 50 45 
OUANGO/ULTIMATE DILEMMA 5007/PALM ( I 1 98 CD1k 

23 DREAM STREET • Dream Street 
SEO 18304/FDEL 111 98/18 96) 

24 23 24 POWER HOUZE Family Busine55 
POWER HOUZE 14562 117 98 CD)* 

The Heatseekers chart II IS the best-selling titles by new and developing artists, defined as those who have never appeared in the top 1Ck3 of The Billboard 200 chan. When an album reaches this level, the album and the artist's subsequent albums are immediately ineligible to appear on the Heatseekers chart. Top Independent Albums 

are current titles tha are sold via independent distribution, including those which are fulfilled via major branch distributors.III1Albums with the greatest sales gains this week. Greatest Gainer shovvs charts largest unit increase. • Recording Industry Assn. Of America ( RIAA) certification for net shipmem of 500,000 album units (Goldl. • RIM certification 
for net shipment of 1 million units ( Platinum). • RIAA certificaban for net shipment of 10 million units ( Diamond). Numeral following Platinum or Diamond symbol indicates album's multi-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. RIAA 

Lat n awards: ° Certification for net shipment of 103,000 units Pre 'A Certification of 200,000 units (Platinal. A' Certification of 400,600 units IMulti-Platino). Asterisk indicates vinyl LP is available. Most tape prices are suggested lists. Tape prices marked Ell and most CD prices are equivalent prices, which are projected from wholesale prices. ik indicates 
past or present Heatseeker title. © 20)2. VNU Busmess Media, Inc.. and SoundScan, Inc. All rights reserved. 
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ARTIST 

TOP INTERNET ALBUM SALES 

[MPRINT 8 NUMBER DISTRIBUTING 1 ABEL Title 

TM 

o 
cc ,,, 
.3 z 
a a 
co cc 

1 

,Yg,' NUMBER 1 

SHERYL CROW MM 493260/INTERSCOPE 

1 Week At Number I 

C'mon, C'mon 2 

2 1 CELINE DION EPIC 86400 A New Day Has Come 3 

3 25 JOSH GROBAN • 143 48154/VVARNER BROS a Josh Groban 8 

4 3 BONNIE RAITT CAPITOL 31816 Silver Lining 17 

5 4 NORAH JONES BLUE NOTE 32088/CAPITOL a Come Away With Me 37 

6 2 NEIL YOUNG REPRISE 48111/WARNER BROS Are You Passionate? 33 

7 5 SOUNDTRACK • 1 LOST HIGHWAY/MERCURY 17006W1111MG 0 Brother, Where Art Thou? 7 

8 8 JIMMY BUFFETT MAILBOAT 2005 Far Side Of The World 48 

9 6 THE GOO GOO DOLLS WARNER BROS 48206 Gutterflower 11 

10 9 ALANIS MORISSE1TE • MAVERICK 419813AVARNER BROS Under Rug Swept 29 

11 12 STEVE EARLE E SuuME0 751128/ARTEMIS Sidetracks - 

12 13 JOHN MAYER • AwARE,COLuMBIA 65293,CRGe Room For Squares 41 

13 10 BARRY MANILOW • HMG HERITAGE 10600/ARISTA Ultimate Manilow 44 

14 7 PATTY GRIFFIN All] 21504 a 1000 Kisses 179 

15 20 INDIGO GIRLS EPIC 86401 Become You 127 

16 LEONARD COHEN COLUMBIA 85953'/CRG Ten New Songs - 

17 18 JACK JOHNSON ENJOY/UNIVERSAL 860994/1/MRG ré Brushfire Fairytales 66 

18 ORIGINAL CAST RECORDING SH K- BOOM 4001 The Last 5 Years - 

19 11 THE NITTY GRIM' DIRT BAND• CAPITOL 35148 Will The Circle Be Unbroken - 

20 21 SOUNDTRACK mILAN 3598i Monsoon Wedding - 

21 14 CASSANDRA WILSON BLUE NOTE 35072/CAPITOL * Belly Of The Sun - 

22 17 DIANA KRALL • VERVE 54.346NG The Look Of Love 87 

23 LOUDON WAINWRIGHT III RED HOUSE 158 Last Man On Earth - 

24 MEDESKI MARTIN AND WOOD BLUE NOTE 35870/CAPITOL é Uninvisible 

25 23 I U2 •' ME RSCOPE 524853 All That You Can 't Leave Behind 65 

rH
IS

 w
FF
e 

LA
ST
 W
E
E
K
 

e
 

NI
A
 

Billboard" TOP SOUNDTRACKS TM 

TITLE IMPRINT 8. NUMBER/DISTRIBUTING LABEL 

«, 

NUMBER 1 'i:- 1 bid At bob. 1 

THE SCORPION KING UNIVERSAL 017155/UMRG 

2 1 0 BROTHER, WHERE ART THOU? 4.5 LOST HIGHWAY/MERCURY 110069/10JMG 

3 3 BLADE II IMMORTAL 12064*NIRGIN 

4 4 SHREK • DREAMWORKS 450305/INTERSCOPE 

5 5 MOULIN ROUGE •' INTERSCOPE 493035 

6 6 I AM SAM • V2 27119 

7 9 COYOTE UGLY •' CURB 78703 

8 7 QUEEN OF THE DAMNED WARNER SUNSET/REPRISE 48285/WARNER BROS 

9 8 RESIDENT EVIL ROADRUNNER 618450ADJMG 

10 13 STATE PROPERTY ROC-A-FELLA/DEF JAM 586671/1DJMG 

11 11 THE LORD OF THE RINGS: THE FELLOWSHIP OF THE RING • REPRISE 40110/WARNER BROS 

12 12 MOULIN ROUGE 2 INTEFISCOPE 493228 

13 14 THE FAST AND THE FURIOUS: MORE FAST AND FURIOUS ISLAND 586631/10JMG 

14 10 ALL ABOUT THE BENJAMINS SLIP- N- SLIDE 39011/NEW LINE 

ID 17 HARDBALL SO SO DEF/COLUMBIA 86025/CRG 

16 15 THE FAST AND THE FURIOUS• MURDER INC./DEF JAM 548832*ADJMG 

17 16 A WALK TO REMEMBER EPIC 86311 

18 18 CLOCKSTOPPERS HOLLYWOOD 162346 

19 19 SPONGEBOB SQUAREPANTS ORIGINAL THEME HIGHLIGHTS NICK/JIVE 49500/ZOMBA 

213 21 TRAINING DAY PRIORITY 50213'/CAPITOL 

21 20 THE PRINCESS DIARIES• WALT DISNEY 860731 

THREE 6 MAFIA & HYPNOTIZE MINDS PRESENTS: CHOICES - THE ALBUM HYPNOTIZE MINDS/L000 1972/CRG SI MONSOON WEDDING MILAN 35981 

24 25 ALMOST FAMOUS• OREAMWORKS 450279/INTERSCOPE 

25 23 WE WERE SOLDIERS COLUMBIA 86403'CRG 

Top Internet Album Sales reflects physical albums ordered though Internet merchants, based on data collected by SoundScan. Unlike most Billboard album charts, catalog titles are inc uded on the Internet and Soundtrack charts.« Albums with the greatest sales gain this week. • Recording Industry Assn. Of Ameri-

ca ( RIAA) certification for net shipment of 500,000 album units ( Gold). • RIAA certification for net shipment of 1 million units ( Platinum). • RIM certification for net &lament of 10 million units ( Diamond). Numeral following Platinum or Diamond symbol indicates album's multi- platinum level. For boxed sets, and double 

albums with a running time of 100 minutes or more, the RIM multiplies shipments by the number of discs and/or tapes. RIM Latin awards: 0 Certification for ne: shipmen• of 100,000 units (Oro.) A Certification of 200,C00 wits ( Platino). A' Certification of 400,000 units ( Multi-Platino). Asterisk indicates vinyl available. 

* indicates past or present Heatseeker title e 2002, VNU Business Media, Inc. and SoundScan, Inc. All rights reserved. 
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 Billboard  TOP POP® CATALOG,. 

le 

ARTIST Title . I- 

IMPRINT & NUMBER/DISTRIBUTING LABEL a ,-- 

o 

uJra,  
vi 
o' e 

Wide« 

e3 die lunged be" Wi.ni 'lee II 

041« tobtlittuipkierdremdelliy 

uí 

ARTIST Title 

IMPRINT & NUMBER/DISTRIBUTING LABEL 

1 1 1 

NUMBER 1 -*C>. 4 Weeks AI Number i 25- 24 24 ABBA • 0 Gold- Greatest Hits 

POLYDOR/UNIVERSAL 517007/DMRG inswiesei 

DISTURBED A ' The Sickness  GIANT 24138 WARNER BROS 0198/1798 26 25 231a 2PAC •° Greatest Hits 

AMARLPDEATH ROW 49030ININTERSCOPE lis98/24.981 

2 3 2 CREED e Human Clay 0 34 
WINO- UP 13053 . III 9818 981 

38 DIANA KRALL • When I Look In Your Eyes 

VERVE 05030AVG 112 9818 981 

0  22 29 

GREATEST GAINER ;.$' -28 27 27 GODSMACK •' Godsmack 
REPUBLIC UNIVERSAL 15319071,1MM 112.98/18.9816 

AEROSMITH e Aerosmith 's Greatest Hits 
COLUMBIA 5136ACRG 1798 Fall 98/ 29 28 26 DIXIE CHICKS Ir Wide Open Spaces 

MONUMENT 68195/SONY ( NASHVILLE, 110 98E0/17.981. 

4 4 14 OZZY OSBOURNE •' The Ozzman Cometh 0 

EPIC fi/980 110 98 F1117 981 
JIMMY BUFFETT • 1 Songs You Know By Heart 
MC4325633' 112 96 18 98/ 

' 5 2 4 CELINE DION •' All The Way...A Decade Of Song 31 33 
550 MUSIC 63760/EPIC 112 98 10/18981 

32 
ALAN'S MORISSETTE 4> '' Jagged Little Pill 
MAVERICK 45911 WARNER BROS 110 98.1/ 981 a 

6 5 3 BOB SEGER & THE SILVER BULLET BAND • 5 Greatest Hits 0 36 
CAPITOL 30334 I/O 98/16 981 

34 CAROLE KING 4r Tapestry 
EPIC 65850 11 98 FO/11 981 

7 6 7 ENYA •' Paint The Sky With Stars - The Best Of Enya 0 
REPRISE 46835/WARNER BROS 112.98/18.98/ 

AEROSMITH •° Big Ones 
GEFFEN 424716/INTERSCOPE 11298/1E981 

0  11 11 KID ROCK e Devil Without A Cause 34 31 
LOP OM 1 AVAAILANTIC /B/19'/AG 112 98/18 981 a 

30 THE BEACH BOYS The Greatest Hits Volume 1: 20 Good Vibrations 
CAPITOL 21860 I/O 98,1/ 98) 

0  13 13 1 METALLICA Ir Metallica 35 37 
ELEKIRA 61113./FEG 11198717 98/ 

31 ELTON JOHN . 1' Greatest Hits 

ROCKET ISLAND 511532,10/MG 1698/11.981 

10 10 15 DEF LEPPARD •' Vault - Greatest Hits 1980-1995 36 32 
MERCURY 528718/ID/MG 11198/18981 

36 
LYNYRD SKYNYRD • The Best Of Lynyrd Skynyrd: 20th Century Masters The Millennium Collection 
MCA 111541 15 98111 981 

11 7 6 PINK FLOYD de Dark Side Of The Moon 37 35 
CAPITOL 46001 I/O 98/18 98/ 

33 POISON • Greatest Hits 1986-1996 
CAPITOL 53315 17 98/11 981 

12 9 10 

- 5 

DIXIE CHICKS • 9 Fly 38 40 
MONUMENT 69678iSONY INASHVILLE) 112 96 E0718 981 

39 FRANK SINATRA Classic Sinatra: His Great Performances 1953-1960 
CAPITOL 23502 11198711 981 

0  14 BOB MARLEY AND THE WAILERS e Legend 39 23 
TUFF GONGISLAND 846210/IDJMG 112 98/18 981 

17 U2 A ' The Best Of 1980-1990 

ISLAND 524613/la/MG 112.98/18.981 

14 8 8 : !d1 5,K IEL CREFCI5je Nickel Creek 40 41 37 SADE •' The Best Of Sade 

EPIC 85287 112.98 EO/18 981 

15 12 9 CREED • 5 My Own Prison œ 

WIND UP 13049 111 98,18 981* 
BROOKS & DUNN •' The Greatest Hits Collection 
ARISTA NASHVILLE 188521RLG 112 98/18981 

0  17 18 AC/DC Ir Back In Black 42 44 
FASTWEST 92418/EEG 111981/981 

41 NO DOUBT e Tragic Kingdom 

TRAUMA 4925807 INTERSGOPE 112 98/18.98; a 

17 15 12 SYSTEM OF A DOWN • , System Of A Down 0 . 
AMERICAN/COLOMBIA 6892ACRG I/ 98 ELKII 981* 

CREEDENCE CLEARWATER REVIVAL A ' Chronicle The 20 Greatest Hits 
FANTASY 2/ 1 2 95. 11 981 

MADONNA e The Immaculate Collection 
SIRE 26440,WARNER BROS 113 98/18 981 

18 16 16 JAMES TAYLOR •" Greatest Hits 0 
WARNER BROS 3113 17 9811 981 

0  19 19 ,./. . SUBLIME • 0 Sublime 45 46 
GASOLINE ALLEY 111413/MCA 02 9018 981 

— BON JOVI Ir Slippery When Wet 

MERCURY 538089,10JMG 16 98 11 9111 

0  30 — PATSY CLINE • Heartaches 46 38 
MCA SPECIAL PRODUCTS 4/0165 MCA 12 98 fi 9E0 

35 2PAC •' All Eyez On Me 

DEATH ROW 03008 7 KOCH 19 98 15 081 

0  21 21 Come On Over SHANIA TWAIN e 47 45 
MERCURY INASHVIELE1 536003 112 98/18 981 

40 TOM PETTY AND THE HEARTBREAKERS • 8 Greatest Hits 

MCA 110813 112 98/18981 

Q  29 25 INCUBUS A T Make Yourself 48 48 
1MMOR1AL 63652/EPIC 112 98 Fa 18 981 

28 AL GREEN • Greatest Hits 

III, THE RIGHT STUFF 30800/CAPITOL 110.98/17 981 

23 20 20 DAVID GRAY • White Ladder 49 43 

ATO 69351 RCA Ill 98,17 981* 
43 QUEEN • Greatest Hits 

HOLLYWOOD 161265 111 98/17.98/ 

0  26 22 GUNS N ' ROSES . 15 Appetite For Destruction 0 

GEFFEN 424147PINIERSCOPE 112 98/18 961 

SHERYL CROW • 8 Tuesday Night Music Club 
A8M 540128/INTERSCOPE 112.98/18981. 

4MI Albums wrth the greatest sales gams this week. Catalog albums are 2.year-old titles that have fallen below No. 100 on The Billboard 200 or reissues of older albums. Total Weeks column reflects combined weeks title has appeared on The Billboard 200 and Top Pop Catalog Albums.• Recording Industry Assn. Of America (RIAAI certification for net ship-
ment of 500,000 album units ( Gold). A MAA certification for net shipment of 1 million units ( Platinum). RIM certification for net shipment of 10 million units (Diamond). Numeral fellowisg Phitinum or Diamond symbol indicates album's mufti- platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies 
shipments by the number of discs and/or tapes. RIM Latin awards: c Certification for net shipment of 100,000 units (Oro). .•. Certification of 200.000 units (Platino). A' Certification of 401.000 unos IMulti-Platino). *Asterisk indicates vinyl LP is available. M3St tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked Ea, 

and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer Shows chart's largest und increase. à indicates past Heatseeker title. e 2302, Will Business Media, Inc., and SoundScan, Inc. All rights reserved. 
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w24 : illboard ARTIST INDEX. 
Chart Codes: 
-ALBUMS--
The Billboard zoo (Bzoo) 
Blues (BL) 
Classical (CL) 
Classical Crossover (CX) 
Contemporary Christian (CC) 
Country (CA) 
Country Catalog (CCA) 
Electronic (EA) 
Gospel (GA) 
Heatseekers (HS) 
Independent (IND) 
Internet (1NT) 
Jazz (JZ) 
Contemporary Jazz (0) 
Latin Albums (LA) 
Latin: Latin Pop (LPA) 
Latin: Regional Mexican (RMA) 
Latin: Tropical/Salsa (T5A) 
New Age (NA) 
Pop Catalog (PCA) 
R&B/Hip-Hop (RBA) 
R&B/Hip-Hop Catalog (RBC) 
Reggae (RE) 

1World Music (WM) 
-SINGLES-
Hot Lot) (Htoo) 
Hot loo Airplay (HA) 
Hot loo Singles Sales (HSS) 
Adult Contemporary (AC) 
Adult Top Go (A4o) 
Country (CS) 
Dance/Club Play (DC) 

Dance/Sales (DS) 
Hot Latin Tracks (LT) 
Latin: Latin Pop (LIPS) 
Latin: Regional Mexican (RMS) 
Latin: Tropical/Salsa (TSS) 
R&B Hip-Hop (RBH) 
R&B Hip-Hop Airplay (RA) 
R&B Hip-Hop Singles Sales (RS) 
Rap (RP) 
Mainstream Rock (RO) 
Modern Rock (MO) 
Top Go Tracks (T4o) 

Rankings from biweekly charts are listed in 
italics during a chart's unpublished week. 

112: H100 94; HSS 70; RS 65 
2002: NA 7 
2Pac: PCA 26, 46; RBC 4, 5, 6 
311: MO 17 
3LW: DS 7; Hioo 71; HSS 4; RA 53; RBH 32; RP 1; 

RS 2 
3pc.: RA 65; RBH 65 
3rd Strike: RO 29 
3rd Storee: RS 71 
8ball: RBA 76 
918: HS 17; IND 13; RBA 37 
99th Affair: DC 18 

.44A 

Aaliyah: 6200 86; RBA 44; Hioo 32; HA 32; RA17, 
48; RBH 17, 49; 140 36 

Abandoned Pools: HS 33; MO 34 
Abba: PCA 25 
AC/DC: PCA 16 
Acquire The Fire: CC 24; HS 34 
Claudia Acuna:/Z 25 
Yolanda Adams: 8200 151; CC 9; GA 3, 37; RBA 55 
Mema: B200 77; MO 28; RO 28 
M Finem: DC 13 
Trace Adkins: CA 40; CS 27 
Aerosmith: PCA 3, 33;1155 14 
Levert Agee: HSS 65; RP 17; RS 24 
Agnelli & Nelson: DC 46 
Pepe Aguilar: LPS 32; LT 33; RMS 26 
Christina Aguilera: HSS 74 
Ley Alejandro: LPS 33 

RBH 98 
Alien Ant Farm: B200 152 
A11-4-One: AC 29 
Gary Allan: B200 132; CA 17; CCA 7; CS 22 
Amber: DS 24 
Americana: DC 31 
Amerie: RA 62; RBH 64 
AMG: RA 57; RBH 6o 
Jessica Andrews: CA 54 
And You Will Know Us By The Trail Of Dead: HS 

40 
Los Angeles Azules: HS 46; LA 6, 28; RMA 5,15; 

RMS 34 
Los Angeles De Charly: LA 74; LT 48; RMS 16 
Anny: DC 17 
Marc Anthony: LA 9; TSA 1; AC 4; LT 32; TSS 4, 11 
Aracely Arambula: RMS 39 
Craig Armstrong: EA 24 
Louis Armstrong:/Z113 
Aroma: RMS 35 
Ascension: DC 14 

Ashanti: B200 1; RBA 1; Hioo 1, 2, 27; HA 1, 2, 28; 
HSS 44, 49; RA 1, 3, 35, 66; RBH 1, 3, 39, 68; 
RP 18; RS 25, 32;140 1, 3, 21 

ATB: EA 13; IND 32 
Avalon: CC 27, 28; EA 4 
Avant: Bzoo 19; RBA 4; limo 28, 73; HA 29, 71; 

RA10, 21; RBH 10, 22; RS 62 
Kevin Aviance: DC 1 
Ramon Ayala Y Sus Bravos Del Norte: HS 35; IND 

18; LA 5, 65; RMA 4; LT 17; RMS 3, 32 
Steve Azar: CA 29; 115 31; CS 7; H100 44; HA yo 

.4. B.4, 

B2K: 13200 31; RBA 13; Hioo 38, 64; HA 44, 62; 
1155 8; RA16; RBH 16; RS 16;140 25 

Backstreet Boys: AC 14 
Bad Religion: IND 25 
Baha Men: B200 59; WM 1, 7; HSS 5 
David Ball: CA 59 
Charli Baltimore: Hioo 51; HA 49; RA15; RBH 15, 

RS 48 
Banda El Recodo: LA 66; LT 22; RMS 5 
Banda Tierra Blanca: LT 37; RMS 8 
Buju Banton: RE 13 
Pancho Barraza: LA 56; RMS 22 
Basement Jaxx: EA 17; IND 47; DS 18 
Kathleen Battle: CL 9 
Helen Baylor: GA 39 
The Beach Boys: PCA 34 
Beanie Sigel:11100 75; HA 72; RA 28, 54; RBH 31, 

55 
Bear Witnez!: HSS 73; RP 19; RS 27 
Walter Beasley: CI 19 
The Beatles: B200 140 
The Beatnuts: RS 52 
Beelow: F155 15; RBH 82; RP 6; RS 8 
Tony Bennett:/Z 4 
David Benoit: CI 14 
Tab Benoit: BL 10 
Big Logic: HSS 30; RBH 87; RP 8; RS 12 
Big Moe: RA 68; RBH 67 
Big Tymers: Hum 81; RA 33; RBH 36; RS 44 
Bilai: HSS 71; RS 57 
Bjork: EA 23 
Clint Black CA 51 
Mary J. Blige: 6200 24; RBA 12; RBC 21; DC lo; 

DS 11; Hioo 18, 46; HA 18, 47; RA 8; RBH 8; 
RS 59: T40 37 

Blink-182: B200 102; MO 8 
Andrea Bocelll: 13200 172; CL 4; a 1 
Michael Bolton: AC 9 
Bon Jovi: PCA 45 
Bond: CX10 
Bone Thugs-N-Harmony: RBC 10 
Bono: Ayo 38 
Chris Botti: CI 3; HS 36 
Bounty Killer: Ayo 26; 140 29 
Boyz II Men: HSS 46; RA 49; RBH 51 
Brancaccio & 'Usher: DC 6 
Brandy: B200 20; RBA 6; Hioo 68, 78; HA 66; RA 

26, 45; RBH 28, 45; RS 6o 
Michelle Branch: E1200 40; Azio 5; Hioo 12; HA lo; 

140 5 
The Braxton Brothers: a 20 
B. Rich: RA 73; RBH 78 
Jim Brickman: NA 3, 15 
Sarah Brightman: CX 2, 7 
The Bright Star Male Chorus: GA 25 
Brooks & Dunn: 13200 149; CA 18; CCA 6; PCA 41; 

CS 31; Hioo 80 
Garth Brooks: 8200 129; CA16; CCA 21; CS 28 
The Brooklyn Tabernacle Choir: CC 38; GA16 
Andrea Brown: DC 23; DS 8 
Joe Budden: RS 71 
Jimmy Buffett: 8200 48; IND 1; INT 8; PCA 30 
Los Bukis: LA 40 
Rafy Burgos "El Cupido": TSS 31 
Busta Rhymes: B200 45; RBA 9; Hioo 16; HA 15; 

HSS 25; RA 5; RBH 5; R1314; RS 19; T40 40 
Tracy Byrd: CA 50; CS 37 

- 
Cabas: LPS 29; LT 24; TSS 15 
Shirley Caesar: GA 28 
Chris Cagle:13200 177; CA 22; HS 9; CS 12, 6o; 

Hioo 62; HA 61 
Maria Callas: CL 7 
The Calling: B200 118; A40 1, 36; AC 26; Hioo 15; 

HA 17; HSS 9; 14010 
Jaime Camil: LPS 36 
Cam'ron: Hioo 47; HA 5o; HSS 24; RA 13; RBH 13; 

RP 7; RS 10 
Los Canelos De Durango: RMS 30 
Blu Cantrell: HSS 59; RS 74 
Jerry Cantrell: RO 27 
Capleton: RE 6 
Mariah Carey: HSS 46, 64 
Vanessa Carlton: Arm lo; AC 30; Hioo lo; HA 13; 

HSS 2; Tyo 6 
Kurt Carr & The Kurt Carr Singers: CC 26; GA lo; 

HS 38 
Rodney Carrington: CA 62 
Jeff Carson: CS 47 
Johnny Cash: CA 55; CCA n 
Butch Cassidy: RBH 81; RS 67 
Cee-Lo: RA 59; RBH 56; RS 70 
Kasey Chambers: CA 30; HS 39 
Manu Chao: LA 70; WM 14 

Steven Curtis Chapman: E1200 178; CC 13 
Bill Charlap:gii 
Chayanne: HS 28; LA 4; LPA 1; LPS 1; LT 3; TSS 12 
The Chemical Brothers: EA 5; DS 22 
Cher:13200 89; AC 22; DC 15; DS 1; H100 99; HSS 

13 

Kenny Chesney: Eizoo 115; CA 14; CS 3.53; H100 
35; HA 35 

Mark Chesnutt: CS 34 
El Chichicuilote: LA 61 
The Chieftains: WM 3 
Chocolate: LPS 37 
Choobakka: HS 18; IND 14; RBA 46 
Charlotte Church: CX 3 
Eric Clapton: BL 4 
The Clark Family Experience: CS 58 
Patsy Cline: CCA 3; PCA 20 
The Clipse: RBH 86; RS 38 
Tammy Cochran: CA 56; CS 20 
Renan Almendarez Coello: RMS 19 
Kellie Coffey: CS 21 
Leonard Cohen: I NT 16 
Cold: RO 33 
John Coltrane: /Z12, 21 
Pedro Conga: TSS 32 
Harry Connick, Jr.: IZ 5, 9 
Control: LA 19; RMA lo; RMS 33 
Control Machete: LA 55; LPA 17 
Corey: 6200 182; RBA 61; HSS 11; RBH 85; RS 26 
The COTT'S:13200 153; A40 38 
Course Of Nature: HS 16; RO 25 
El Coyote Y Su Banda Tierra Santa: LT 42; RMS 11 
Creed: 8200 38; PCA 2, 15; A4o 8; Hioo 37; HA 

39: RO 13, 19;140 23 
Creedence Clearwater Revival: PCA 43 
Crimewave: RP 21; RS 29 
Cristian: LPS 9,16; LT14, 21 
Sheryl Crow: B200 2; INT PCA 50; A40 6; DC 12; 

H100 55; HA 58; T4o 28 
Celia Cruz: TSA 8, 20; LT 38; TSS 7 
Custom: 11S 44 
Cypress Hill: HSS 75 

- D - 
Willie D: HSS 26; RBH 97; RP 15; RS zo 
Da Fam: HSS 27; RBH 89; RP 9; RS13 
Daft Punk EA 16 
D'Angelo:11100 100; RA 63; RBH 61; RS 49 
The Charlie Daniels Band: CA 44, 67; CCA 18 
Darude: EA 18 
Dashboard Confessional: 13200 125; HS 3; IND 6; 

MO 22 
Craig David: 6200 75; RBA 62; DS 21; HSS 36; 

RBH 88; RS 36; Ty0 30 
maya Day: DC 2 
DB Boulevard: DC 44 
Default: Bzoo 51; IND 2; A40 15; H100 21; HA 21; 

MO 12; RO 5, 20;140 20 
Del Leppard: PCA 10 
Dennis Da Menace: HSS 42; RP 16; RS 23 
Kevin Denney: CS 17; H100 79; HSS 22 
John Denver: CCA 20 
Destiny's Child:13200 107; RBA 67 
Franco De Vita: LPS 14; LT 23; TSS 25 
Jeff Deyo: CC 39 
D-Gotti: RA 68; RBH 67 
Diamond Rio: CA 58; CS 42 
Dido: AC lo; DS 3;1155 55 
Dieselboy: EA 12; IND 31 
Joe Diffie: CS 51 
Celine Dion: Bzoo 3; INT 2; PCA 5; A4o 19; AC 1; 

Hioo 22; HA 22; LPS 28;140 27; ISS19 
Dirty Vegas: DC 39 
Dirty South: IND 38; RBA 86 
Disturbed: PCA 1 
Dixie Chicks: CCA 5; PCA 12, 29; H100 95 
DJ Encore: EA ii 
DJ Go: RS 66 
DJ Quilt RA 57; RBH 6o 
DJ Sammy: DC 30; DS 5; HSS 67 
DMX:13200 171; RBA 68; RBC 23; RA 55; RBH 58 
Do: DC 30; DS 5; HSS 67 
Dolce: DC 5 
Down: 6200 133 
David Draiman: RO 39 
Dr. Dre: RBC 12, 17; RS 47 
Dream: DS 25 
Dream Street: IND 50 
Drowning Pool: 6200 97; MO 40; R018 
DSD: HS 14; IND 11; RBA 30 
Jelmaine Dupri: Hioo 53, 96; HA 52; RA 27, 51; 

RBH 29, 48; RS 56 

E - 
Steve Earle: CA 27; IND 12; INT ii 
Earshot: MO 32; R017 
Eastern Michigan Gospel Choir: GA 29 
Eazy-E: 8200 186 
Missy "Misdemeanor" Elliott: RS 47 
El-P: HSS 32; RP 23; RS 33 
Emerson Drive: CS 10; Hioo 56; HA 55;115S 31 
Kim English: DS 23 
Enya: 13200 47; NA 1; PCA 7; AC 5, 16; HSS 37 
Faith Evans: 6200 103; RBA 41; Hioo zo; HA 19; 

HSS 62; RA 6, 55; RBH 6, 58, RS 42, 75 
Rev. Clay Evans And The AARC Mass Choir: GA 

17; IND 34 
Sara Evans: CA 31; CS 30 

Evol: HSS 65; RP 17; RS 24 
Exhale: HSS 12; R1311 72; RS 6 

F - 
Lara Fabian: LPS 30 
Fabolous:13200 166; RBA 79; RA 74; RBH 79; RS 

64 
Face To Face: HS 27; IND 16 
Familiar 48: RO 36 
Mark Farina: EA 15; IND 45 
Fat Joe: 8200 22; RBA 15; H100 2; HA 2; HSS 44; 

RA 3; RBH 3; RP 18; RS 25; T40 
Alejandro Fernandez: LA 62; LPA 19; LPS 17; LT 28 
Vicente Fernandez: HS 25; LA 3, 22; RMA 3, 11; 

RMS 31 
Rachelle Ferrell:1Z 8 
Victor Fields: CI 18 
Jose Manuel Figueroa: RMS 28 
Five For Fighting: B200 137; A40 14, 25; AC 3 
Flaw: 8200 146; HS 6 
Bela Fleck CX 14 
Bela Fleck & The Flecktones: a 21 
Flogging Molly: IND 26 
Juan Diego Florez: CL 12 
Luis Fonsi: LA17; LPA 8; LPS 8; LT 12; TSS 29 
Robben Ford: BL 2 
Kirk Franklin: 8200 42; CC 2; GA 1; RBA zo 
Freestylers: DC 21 
Freeway: Him) 75; HA 72; RA 28; RBH 31 
Fribum & Urik: DC 41 
Fulanito: TSA 10; TSS 27 
Fundisha: RA 71; RBH 74 
Nelly Furtado:13200 92 

- G - 
Ana Gabriel: LPS 21; LT 26 
Eyra Gail: DS 4; 1155 63 
Garbage: EA 9 
Kenny Garrett: e 20 
David Lee Garza: LA 48 
Marvin Gaye: RBC 16 
G. Dep: RS 55 
Gerardo: DC 31 
Stan Getz: /Z16 
Ginuwine: HSS 66; RBH 99; RS 63 
Gisselle: TSS 34 
Godsmack: PCA 28; MO 27; RO 4 
Jeff Golub: C19 
Jimmy Gonzalez Y El Grupo Mazz: RMS 37 
The Goo Goo Dolls: 8200 11; INT 9; Ayo 4; Hioo 

19; HA 20; MO 24; RO 31;140 16 
Govi: NA 4 
Gravediggaz: RBA 95 
David Gray: PCA 23 
James Grear & Company: GA 36 
Al Green: PCA 48; RBC 11; RA 42; RBH 44 
Green Eyez: HSS 20; RBH 75; RP 4; RS 5 
Pat Green: CA 41; CS 38 
Steve Green: CC 25; HS 37 
Los Grey's: LA 6o 
Patty Griffin: 6200 179; HS lo; INT 14 
Andy Griggs: CS 24 
Josh Groban: Bzoo 8; INT 3; AC zo 
Grupo Bryndis: LA 45 
Grupo Modelo: LA 59 
Guns N' Roses: PCA 24 
Natalia Gutman: CL 15 
Buddy Guy: BL 12 
Alejandra Guzman: LPS 34 

GZA/Genius: HSS 61; RS 43 

- H 
Hahz The Rippa: HSS 53; RS 41 
George Harrison: HSS 6o 
Hatebreed: B200104 
Hawke: DC 38 
Darren Hayes: AC 25; DC 11 
Headstrong: RO 22 
Ty Herndon: CS 54 
Elder Jimmy Hicks And The Voices Of Integrity: 

GA 18; IND 41 
Faith Hill: CCA 13; AC 13 
The Hilliard Ensemble: CL lo 
Lauryn Hill: RBC 24 
Warren Hill: CI ll 
The Hives: HS 45; IND 22 
Dave Hollister: HSS 53; RS yi 
Steve Holy: CA 26; CS 18 
Hometown News: CS 43 
Hoobastank: B200 79; Hioo 77; MO 7, 21; RO 12, 

38 
Whitney Houston: HSS 54 
Los Huracanes Del Norte: RMS 17 

Ibiza: DC 19 
Ice Cube: RBA 90 
Enrique Iglesias: 13200 27; A40 39; AC 2; DC 3; 

Hmo 13, 5o; HA 11, 46; LPS 2; LT 2;140 12; 
TSS 5 

iio:11100 89 
Ill Nino: HS 48 
Iman: RMS 24, 25 
Natalie Imbruglia: 13200 184; A40 29 
IMx: B200 159; IND 7; RBA 36; Rffil 91 
Incubus: 8200 63; PCA 22; MO 19, 23, 35; RO 30, 35 
IndiaArie: B200 50; RBA 39; H10065; HA 69;140 

33 

Indigo Girls: B2coo 127; I NT 15 
Infamous Mobb: E1200 123; HS 2; IND 5; RBA 28 
Injected: Bzoo 175; HS 8; RO 26 
Intocable: 8200 164; HS 7; LA 1; RMA 1; LT lo; 

RMS 2, 9 
Los Invasores de Nuevo Leon: LA so 
Chris Isaak B200 158; AC 21 
The lsley Brothers Featuring Ronald Isley AKA 

Mr. Biggs: RBA 8o 
Isyss: RA 72; RBH 73 

Alan Jackson: B200 18; CA 2, 48; CCA 10; CS 2; 
Hioo 31; HA 3o 

Janet Jackson:13200 196; RBC 25 
Rob Jackson: RBH 96 
The Jackson 5: RBC 22 
Michael Jackson: B200 124; RBA 54; RA 32; RBH 

35, 80 
Jadakiss: RA 72; RBH 73 
Jagged Edge: Bzoo 189; RBA 81; DS 15; RA 74: 

RBH 79, 83; RS 69,72 
JaheiM: 8200 52; RBA 14; Hioo 30; HA 31; RA 9; 

RBH 9 
Bishop T.D. Jakes: CC 32; GA 13 
Bishop T.D. Jakes & The Potter's House Mass 

Choir: GA 40 
Bonny James: CI 4; RBA 78 
Brett James: CS 39 
Etta James: In 7; IZ 24 
jamiroquai: DC 50 
Jam & Spoon: DC 20 
Jars Of Clay: Bzoo 148; CC 8 
Ja Rule:13200 23; RBA lo; Hioo 5, 18, 27, 51; HA 5, 

18, 28, 49; RA 8, 15, 20, 35; RBH 8, 15, 23, 

39, 95. RS 48;140 4, 21. 37 
Jacky Jasper: IND 28; RBA 63 
Jay-Z:13200 14, 136,198; RBA 3, 51, 93; RBC 8, 13; 

Hioo 87; HSS 57; RA 40, 54, 56, 6o; RBH 41, 
55, 57, 59; RP 22; RS 30, 58, 73 

Waylon Jennings: CA 63; CCA 16,22 
Jeremiah Freed: RO 37 
Jewel: 6200 91; A40 9, 28; AC 24 
Jose Alfredo Jimenez: LA 54 
Jimmy Eat World: B200 56; A40 17; Hioo 23; HA 

23; MO 1;140 22 
J- Live: IND 49; RS 66, 68 
Joe:13200 114; RBA 45; RA 25; RBH 26 
Elton John: PCA 35; AC 15 
Carolyn Dawn Johnson: CA 32; AC 18; CS 13 
Jack Johnson: 8200 66; 1NT 17; A40 yo; MO 29 
Jonell: HSS 19; RS 45 
Brent Jones + T.P. Mobb: GA 7; HS 19; RBA 35 
Done!! Jones: Hioo 83; HSS 69; RA 36; RBH 38; 

RS 35 
George Jones: CA 70 
Norah Jones: B200 37; 1; INT 5 
Roy Jones, Jr.: HSS 53; RS 41 
Sir Charles Jones: HS 43; IND 21; RBA 32 
Richard Jo* CL 2 
The Judds: CCA 17 
Jump 5: CC 34 
Juvenile: RBC 15; RP 20; RS 28 

- K - 
Israel Kamakawiwo'Ole: WM 10 
Anthony Kearns: WM 8 
Toby Keith: B2oo 81; CA 6; CCA 12; CS 1; Hioo 29; 

HA 27 
R. Kelly: 620014; RBA 3; 11100 87; HSS 57; RA 40, 

6o; RBH 41, 57; RP 22; RS 3, 58 
Tricia Lee Kelshall: DC 24 
Alicia Keys: 8200 39; RBA 31; AC 28; Hioo 59; HA 

60; RA 34; RBH 34 
Khia: HS 14; IND 11; RBA 30 
KHZ: DC 33 
Angelique Kid jo: HS 20; WM 2 
Kid Rock:13200 46; PCA 8 
Kills Beez: B200190; IND 8; RBA 47 
Killer Mike:11100 57; HA 56;140 32 
B.B. King: Bl 4 
Carole King: PCA 32 
Jennifer Knapp: CC 37 
Knoc-Tum'Al: RS 47 
Kom: MO ii; RO 6 
Diana Krall:13200 87; INT 22; g 1; PCA 27 
Alison Krauss: 8200 121; CA15; CCA 19 
Lenny Kravitz: 8200 173; A40 18 
Chad Krueger: MO 36; RO 21 
Kronos Quartet: CX 8 

- L 
Lady May: RBH 96 
Rachael Lampa: CC 23; HS 30 
David Lanz: NA 11 
Lasgo: DC 40 
Avril Lavigne: A40 zy 
Donald Lawrence & The Tri-City Singers: GA 9; 

HS 29 
Shannon Lawson: CS 33 
Chris LeDoux:13200 195; CA 25 
Murphy Lee: RBH 98 
Tommy Lee: RO 8 
Melina Leon: TSS 35 
Gerald Levert: RA 64; RI311 66 
Tony Levin: NA 12 
Glenn Lewis: Bzoo 54; RBA 16; RA 31; RBH 33 
Ramsey Lewis: IZ 6 

BILLBOARD MAY 4, 2002 www.billboard.com 61 



MAY 4 
2002 Billboard ARTIST INDEX. (continued) 

LaLey: LA 36; LPA 13; T55 33 
Liberacion: LA 57; LT 45; RMS 14 
Lifehouse: Ayo 12, 30 
Lifer's: HSS 48; RS 53 
Gordon Lightfoot: B200 :56 
Lightforce: DC 16 
Lil Blaclry: RBA 98 
Lil Bow Wow: Bzoo 76; RBA 40; Hioo 72; HA 70; 

RA 24; RBH 24 
Lil' J: Bzoo 131; HS 4; RBA 21; HSS :8; RS 21 
Lil' Romeo: HSS 11; RA 70; RBH 69, 85; RS 26 
Lil Ru: HSS 40, 45; RBH 90, 93; RP 11,13; RS 15, 

18 
Limi-t 21: TSS 24 
Linkin Park: Bzoo 15; A4o 16; Fill:to : 1; HA 9; MO 

:3, 38; RO 7;140 9 
Little Big Town: CS 40 
Little Charlie & the Nightcats: BL 9 
Lo Fidelity Allstars: DC 28 
Lonestar: B200 155; CA 19; AC 6; CS 15 
Loon: Hioo 4; HA 4; HSS 28; RA 4; RBH 4; RP 12; 

RS 17; T40 14 
Jennifer Lopez: B200 32, 126; RBA 33; DC 45; 

Elmo 5, 52; HA 5, 51; RA 20, 38; RBH 23, 42; 
140 4, 34 

Los Tenicolas: LA 43; LPA 15 
Lostprophets: HS 24 
Patty Loveless: CA 49 
Ludacris: 6200 12; RBA 5; Hioo 26, 53; HA 25, 52; 

HSS 51; RA 14, 27; RBH 14, 29; RP 24; RS 34; 
140 35 

Lynyrd Skynyrd: PCA 36 

mon 

Yo-Yo Ma: CL 1, 5: 0 (4 
Mack ao: RBA 53 
Madonna: PCA 44; DS 12,20 
Raven Maize: DC 48 
Cheb Mami: DS 14 
Barry Manilow: B200 44; I NT :3 
Patricia Manterola: LA 58; LPA :8; LPS 15; LT 19; 

TSS 30 
Victor Manuelle: LPS 38; LT11; TSS 1 
Marie Sisters: CS 52 
Mario: RA 67; RBH 70 
Bob Marley: PCA 13; RBC 14; RE 2, 8, 12 
Bob Marley And The Wailers: RE 1 
Damian "Jr. Gong" Marley: RE 7 

Marsha: DC 34 
Andrea Martin: DC 25 
Brad Martin: CS 32 
Rogelio Martinez: RMS zo 
Mary Mary: CC 29; GAil 
Timo Maas: EA 14; DC 8 
Master P: RBA 91; RA 70; RBH 69 
matchbox twenty: AC 7 
Dave Matthews Band: Elmo 130; Ayo 20 
Maxwell: Elzoo 8o; RBA 29; DS 13; Hioo 70; HA 

68; RA:8; RBH 20 
John Mayer: B200 41; I NT 12; A40 13 
Martina McBride: Bzoo 113; CA 13; CS 11; HID° 

61; HA 57 
Paul McCartney: AC 23 
Delbert McClinton: BL 6 
Donnie McClurkin: CC 17; GA 6; RBA 69 
Mindy McCready: CA 65 
John McDermott: WM 13 
Reba McEntire: CA 36 
Bobby McFerrin: C/12 
Turn McGraw: B200 85, 110; CA 7, 10; CCA 24; CS 

16; H100 69; HA 67 
Mark McGuinn: CA 68 
Brian McKnight: Hioo 96; RA 51; RBH 48; RS 56 
MOO: LA 26; LPA 11; LPS 5; LT 6; ISS17 
Medeski Martin And Wood: CI 2; HS 22; INT 24 
Melody: LA 46; LPA 16; LPS 31; "[SS 21 
Men Of Standard: GA 32 
Roy D. Mercer: CA 72 
MercyMe: 6200 95; CC 5 
Jo Dee Messina: B200 193; CA 24; AC 12 
Metallica: PCA 9 
Pat Metheny Group: CI 5 
Method Man: HSS 19; RS 45 
Tanto Metro & Devonte: RE 4; Hioo 88; RA 47; 

RBH 52 
MFF: DC 25 
Midtown: B200 90 
Luis Miguel: LA 21; LPA 9; LPS 19, 23; LT 31, 39 
Christina Milian: HSS so 
Kylie Minogue: 6200 36; A40 23; H100 24; HA 

24;140 15 
Mobb Deep: 13200142; RBA 50; Hioo 94 
Moby: MO 26 
Monchy & Alexandra: LA 20; TSA 2; LT 27; TSS 3 
Jane Monheit: /Z :3, :9 
Yolandita Monge: LPS 22; LT 35; ¡SS 39 
Ricardo Montaner: LPS 39 
Pablo Montero: LA 29; LPA 12; LPS 4; LT 5; TSS 4o 
Pilar Montenegro: LA 8; LPA 3; WM 5; LPS 3; 111; 

RMS 1; TSS 16 
John Michael Montgomery: CA 66 
Montgomery Gentry: CA 6o 
Gary Moore: BL 14 
Morel: DC 22 
Lorrie Morgan: CA 6: 
Alanis Morissette: 8200 29; I NT 10; PCA 31; A40 

3; Hioo 54; HA 53; T40 24 
Lou Mosley: HSS 17; RBH 84; RS 9 

Mr. Bigg: RBC 7 
Mr. Cheeks: Hioo 48; HA 75; HSS 3; RA 30; RBH 

19; RP 2; RS 3 
Mr. Coop: RBA 92 
Mr. Low Down: HSS 65; RP17; RS 24 
Ms. Jade: RBH 92; RS 54 
Nicole C. Mullen: CC 30 
Shirley Murdock: GA zo 
Mushroomhead: HS 23 
Musiq: RBA 97; H100 34: HA 34; RA 11; RBH 11; 

RS 51 
Mystikal: Bzoo 94; RBA 26; RBH 81; RS 67 

-N-
Nappy Roots: Bzoo 26; RBA 7; H loo 60; HA 59; 

RA 22; RBH 21; RS 61 
Nas:13200 34; RBA 11; RBC 9,19; Hioo 52, 63; HA 

51, 64; HSS 23; RA 19, 38, 75; RBH 18, 42, 

76, 83; RP io; RS 14, 72;140 34 
Naughty By Nature: DS 7; Hioo 71; HSS 4; RA 53: 

RBH 32; RP:: RS 2 
MeShell Ndegeocello: DC 36 
Frankie Negron: LT 47; T55 8 

Bzoo 108; RBA 64; DS : 5; Hut° 8, 49; HA 14, 45; 
HSS 1; RA 41, 43; RBH 27,43; RS1, 69; 14011,31 

Willie Nelson: B200 112; CA 12; CCA 9,14, 25; CS 23 
N*E*R*D*: Etzoo 61; RBA 42 
Ann Nesby: B200 116; RBA 24; RA 42; RBH 44 
New Creation Of God: GA 21; IND 48 
Newsboys: B200 157; CC 10 
Next: Hioo 30; HA 31; RA 9; RBH 9 
Joe Nichols: CS 35 
Nickel Creek: CCA z; PCA 14; CS 59 
Nickelback: B200 16; A40 2, 37; Hioo 14, 43; HA 

12, 43; MO 6; RO 1,:4; 14013 
Tito Nieves: LPS 38; LT11; TSS 
Nine2o: RS 50 
The Nitty Gritty Dirt Band: CCA :5; INT :9 
No Doubt: Bzoo 25; PCA 42; A40 26, 34; Hioo 25; 

HA 26; 140 19, 29 
NOFX: IND 42 
No Good: HSS 7; RBH 54; RP 3; RS 4 
Gabble Nolen: CS 45 
Willie Norwood: GA :9 
The Notorious B.I.G.: RBC 2, 3; HSS 56, 68; RP 

25; RS 37, 40 
'N Sync: B200 117; Hioo 8; HA 14; HSS 1; RA 43; 

RBH 27; RS 1; T4o 11 

01' Dirty Bastard: B200 82; IND 4; RBA 19 
Jamie O'Neal: CA 52; CS 41 
The Ones: DC 4 
Roy Orbison: CA 69 
La Oreja De Van Gogh: LPS 26; LT 46 

Los Originales De San Juan: LA 47 
Original P: RBA 84 
Oro Solido: TSA 18; TSS 37 
Ozzy Osboume: B200 93; PCA 4; RO 40 
Our Lady Peace: MO :6 
OutKast: Bzoo 55; RBA 48; Hioo 57; HA 56;140 32 
Out Of Eden: CC 33 
Ginny Owens: CC 3: 

Petey Pablo: 8200 143; RBA 6o; Hioo 98; RA 61; 
RBH 63 

Joe Pace & The Colorado Mass Choir: GA :2; HS 50 
Lindsay Pagano: HSS 58 
Brad Paisley: fizoo 67; CA 4; CS 14; Hioo 66; HA 63 
Los Palominos: RMS 27 
Palomo: LA 44; 1118; RMS 4, 18 
Pastor Troy: RBA 96 
Sean Paul: I-1100 97; RA 58; RBH 62 
Laura Pausini: LA 24; LPA 10 
Luciano Pavarotti: CL 3 
R Diddy: Hioo 4, 16; HA 4,15; HSS 25, 28; RA 4, 

5; RBH 4, 5; RP 12, 14; RS 17, 19;140 14, 40 
Pedro The Lion: IND 36 
Ezequiel Pena: RMS 38 
Murray Perahia: CL 6 
Amanda Perez: Hioo 84; HSS 10 
Peron: HSS 53; RS 41 
Itzhak Perlman: CL 8 
Pesado: LA 41; LT 41; RMS 12 
Tom Petty And The Heartbreakers: PCA 47 
Phantom Planet: HS :5 
Pharoahe Monch: RA 69; RBH 71 
Phish: B200 128, 138, 141, 145, 147, 154 
Pink: B200 9; A40 21, 33; DS 10, 17; H100 9; HA 8; 

140 2 
Pink Floyd: Bzoo 180; PCA n 
Pinmonkey: CS 44 
Alexandre Pires: HS 49; LA 7; LPA 2; LPS 6, 11; LT 

7, 13; ¡SS 38 
Play: HSS 33 
P-Lo: HSS 45; RBH 93; RP :3; RS 18 
Plus One: Bzoo 160; CC ii 
P.O.D.: B200 35; CC 1; H100 41; HA 41; MO 9, 25; 

RO 9, 34; T40 39 
El Poder Del Norte: LA 35; LT 49; RMS :5, 40 
Poison: PCA 37 
Carlos Ponce: LPS 25; LT 43 
Christoph Poppen: CL 10 
Power Houze: IND 24; RBA 59 
Po' White Trash And The Trailer Park Symphony: 

RBA 83 
PPK: DC 32 

Julio Preciado Y Su Banda Perla Del Pacifico: LA 
64; RMS 36 

Elvis Presley: IND 43; HSS 72 
Pretty Willie: RBA 85; HSS 41; RS 46 
Project Pat: RBA 99 

Prophet Jones: RBH 94 
Puddle Of Mudd: Etzoo 13; A40 7; Hioo 6; HA 6; 

MO 3, 20; RO 2, 16; 140 7 
Puerto Rican Power: TSS 14, 18, 22 
Puretone: DC 47 

UM Ca IMIIM 

Quarashi: 6200 144; HS 5; MO 31 
Queen: PCA 49 
A.B. Quintanilla Y Los Kumbia Kings: LA13; LPA 

6; RMS 23 

Rabito: LPS 40; TSS 26 
Bonnie Raitt:13200 17; INT 4; AC 17 
Rakim: Hioo 33; HA 33; HSS 29; RA 12; RBH 12; 

RS 39 
Rancid: IND 42 
Rascal Flatts: 620043; CA 3; CS 6; Hioo 42; HA 38 
Los Razos: LA 27; RMA 14 
Redd Eyezz: RP 2o; RS 28 
Dianne Reeves:IZ 22 

Regency Buck: DC 49 
Ren: HSS 39; RBH loo; RS 22 
Res: B200 119; HS 1; RBA 43; DC 7 
Reveille: RO 32 
Rhyme: HSS 39; RBH loo; RS 22 
Los Rieleros Del Norte: LA 32; RMA 18 
LP_Ann Rimes: B200 181; CA 23; A4o 35; AC 19; DS 

16; Hioo 36; HA 48; HSS 6; Tyo 26 
The Rippingtons Featuring Russ Freeman: C/17 
Lupillo Rivera: LA 34, 37, 51, 52; RMA zo; LT 25; 

RMS 6 
Woody Rock: Bzoo 185; CC 15; GA 5; HS 11; RBA 34 
Daniel Rodriguez: CX 5 
Kenny Rogers: CA 74; CS 49 
Tito Rojas: TSA 7 
Joann Rosario: GA 24 
Rick Ross: RBH 77 
Mstislav Rostropovich: CL 13 
Rozelly: HSS 27; RBH 89; RP 9; RS 13 
Paul Rozmus: C/6; IND 33 
Paulina Rubio: LA :6; LPA 7; Hioo 85; LPS 35 
Rubyhorse: A40 32 
Ruff Endz: RA 23; RBH 25 
Rush: RO 15 

Sade: Etzoo:35; PCA 40; RBA 72; DS 9 
Sanchez: RE 10 
Christina Sanchez: HSS 39; RBH loo; RS 22 
Raphael Saadiq: Hioo loo; RA 63; RBH 61; RS 49 
Arturo Sandoval: /Z 23 
Gilberto Santa Rosa: TSA 11; LT 29; TSS 2 
Juelz Santana: Hioo 47; HA 50; HSS 24; RA 13; 

RBH 13; RP 7; RS 10 
Alejandro Sanz: LA 12; LPA 5; LPS :3; LT 2o 
Savage Garden: HSS 35 
Sawyer Brown: CS 57 
Scanners: DC 43 
Scarface: RA 54; RBH 55 
The John Scofield Band: CI 22 
Jill Scott: RBA 88 
Josey Scott: MO 36; RO 21 
Peggy Scott-Adams: 131_ 1; IND 30 
Earl Scruggs And Friends: CA 75 
Joan Sebastian: LA 18, 23, 49; RMA 9,12; LPS 20; 

LT 8; PMSio 
Jon Secada: LT 34; TSS 6 
Secret Garden: NA 
Bob Seger & The Silver Bullet Band: PCA 6 
Compay Segundo: TSA 15 
Selena: LA 75 
Sensefield: A4o 27 
Sevendust: IND 19; MO 37; RO 23 
Shaggy: RE 3 
Shakira: Bzoo lo; DC 29; Hioo 17; HA 16; LPS 7, 

24; LT 4. 44:140 8, 38 
Remy Shand: Bzoo 53; RBA 22; H100 93; RA 46; 

RBH 47 
Sharissa: B200 105; RBA 23; Hioo 92; RA 44; 

RBH 46 
SheDaisy: CS 29 
Blake Shelton: CA 43; CS 36 
The Silk Road Ensemble: 04 
Frank Sinatra: PCA 38 
Sin Bandera: LA 38; IPA 14; LPS 10; 1115; TSS 13 
Sir Adamsmasher: DC 38 
Sixwire: CS 56 
Ricky Skaggs & Friends: CA 73 
Skip: RBA 89 
Skubie Tha Ciko: HSS 27; RBH 89; RP 9; RS :3 
Slanted Eyezz: RP 20; RS 28 
Sleepy Brown: Hum 26; HA 25; HSS 51; RA14; 

RBH 14; RP 24: RS 34; T40 35 
Richard Smallwood With Vision: GA 35 
Anthony Smith: CS 48 
Esther Smith: GA 26 
Michael W. Smith: Bzoo 73; CC 4 
Will Smith: HSS 38 
Marco Antonio Solis: LA18; RMA 9 
Soluna: DC 37 
Jimmy Sommers: CI lo; RBA 94 

Sono: DC 42 
Soulive: CI 8 
South Kak: IND 39; RBA 74 
Britney Spears: Bzoo 49; Hioo 86 
The Jon Spencer Blues Explosion: HS 41; IND zo 
Staind:13200 88; Hioo 67; HA 65; MO 4; RO 3 
Brenda K. Starr: LA 42; TSA 4; LPS 38; LT 11; TSS 
Starsailor: HS 42 
Tommy Shane Steiner: Bzoo 111; CA CS 4; 

Hioo 39; HA 36 
Ray Stevens: CA 53; HSS 47 
Rod Stewart: 6200 120 
St. Germain: C/15, 23; EA 25 
Sting: B200 192; DS 14 
Rebecca St. James: Bzoo 163; CC 12 
Angie Stone: 132oo 78; RBA 25; DC 9; DS 19; Hioo 

82; RA 39; RBH 37 
Stone Temple Pilots: HSS 34 
George Strait: B200 170; CA 21, 28; CS 9; Hioo 

45: HA 42 
Strik 9ine: HSS :6; RP 5; RS 7 
The Strokes: Etzoo 134; MO 39 
Michael Stuart: TSA 9; TS5 23, 28 
Styles: RA 69; RBH 71 
Sublime: PCA 19 
Sum 41: 6200 200 
System Of A Down: B200 30; PCA 17; H100 76, 91; 

HA 74; MO 5; RO 10 

-T-
Tall Paul: DC 35 
Olga Tanon: ¡SA 13; TSS zo 
James Taylor: PCA 
Los Temerarios: LA 33; RMA 19 
The Temptations: 8200 167; RBC 18 
Tenacious D: 13zoo 188 
John Tesh: CC 20; IND :5 
Thalia: LPS 27; LT 36 
Thievery Corporation: 1Z14 
Third Day: Bzoo :97; CC 16 
Cyndi Thomson: CA 37; CS 46 
Thunderpuss: EA 20 
Thursday: HS 32; IND 17 
T.I.: RBA 77 
Los Tigres Del Norte: LA 71; RMS 21 
Los Tigrillos: LA 30; RMA 16 
Aaron Tippin: CS 50; HSS 43 
Tito Y Hector: LA 69 
Tonex: CC 22; GA 8; HS 26; RBA 73 

Tool: MO 33; RO 24 
Train: 6200 122; A40 11, 22; AC ii 
Trick Pony: B200 168; CA 20; CS 19 
Trik Turner: B200100; MO 14 
Trina: RBH 77 
Trio Mediaeval: CL 14 
Travis Tritt: Eizoo 106; CA 9; CS 8; Hioo 58; HA 54 
Truth Hurts: Hioo 33; HA 33; HSS 29; RA :2; RBH 

12; RS 39 
T. Supreme: HSS 45; REIll 93; RP 13; RS 18 
Los Tucanes De Tijuana: LA15; RMA 8; LT 40; RMS 13 
Shania Twain: CCA 4; PCA 21; DC 27 
Tweet: Eizoo 6; RBA 2; Hioo 7; HA 7; HSS 52; RA 

7, 52; RBH 7. 53; RS 31;140 :8 
Twista: RBC zo 
Twiztid: IND io 
Ronan Tynan: WM 8 
Steve Tyrell:IZ 3 
Moses Tyson, Jr.: GA 23 

u - 
U2: B200 65; INT 25; PCA 39 
UB4o: RE 5 
UGK: RBA 66 
Union Station: Bzoo 121; CA 15 
Unique: HSS 27; RBH 89; RP 9; RS:3 
Unwritten Law: B200 69; MO 2 
Polo Urias Y Su Maquina Nortena: RMS 29 
Usher: Etzoo 21; RBA 17; DS 2; Hioo 3. 4; HA 3, 4; 

HSS 21, 28; RA 2, 4, 50; RBH 2, 4, 50; RP 12; 
RS 11,17;140 14, 17 

-v-
Ian Van Dahl: DC 26; DS 6 

Luther Vandross: Bur° 194; RBA 57; AC 27; RA 
37; RBH 40 

Vangelis: CL n 
Sergio Vargas: LT 50; ¡SS 10 
Junior Vasquez: EA z: 
Phil Vassar: CS 5. 55; Hioo 40; HA 37 
Jimmie Vaughan: BL :5 
Stevie Ray Vaughan And Double Trouble: BL 8 
Eddie Vedder: Arjo 31 
Chuy Vega: LA 31; RMA 
Johnny Vicious: EA 8; IND 27 
Alicia Villarreal: LA 14; RMA 7; LT 30; RMS 7 
Fernando Villalona: LT 34; TSS 6 
David Visan: EA 10; IND 29; WM 6 
Carlos Vives: LA 39; TSA 3; LPS 12; LT 9; TSS 9 

-w-
The Wailers: PCA 13; RBC 14; RE 2, 8,12 
Loudon Wainwright III: I NT 23 
Andre Ward: CI 13; RBA 75 
Latanza Waters: DC 18 
Russell Watson: 0(6 
Way Out West: DC 24 
Weezer: M010 
Peter White: C/16 

The White Stripes: B200 70; IND 44; MO 15 
Doug Williams: GA 27 
Hank Williams Ill: CA 46 
Hank Williams Jr.: CA 47; CCA 8 
John Williams: CL 5; 0(15 
John Williams: CX 9 
Melvin Williams: GA 27 
Michelle Williams: Elmo 57; CC 3; GA 2; RBA 18 
Pharrell Hioo 16; HA 15; HSS 25; RA 5; 

RBH 5; RP14; RS 19; T4o 4o 
Cassandra Wilson: HS 13; INT 21; g 2 
Michael Wilson: RA 68; RBH 67 
Nancy Wilson: /Z 6 
BeBe Winans: CC 35; GA 14 
CeCe Winans: CC 36; GA 15 
The Winans: GA 33 
Andrew W.K.: Bzoo 84 
Lee Ann Womack: CA 34; AC 8; CS 23 
Darryl Worley: CS 25 
Chely Wright: CA 42; CS 26 
Finbar Wright: WM 8 
Jaguar Wright: Eizoo :65; RBA 38 
Wu-Tang Clan: RBA loo 
Keke Wyatt: 6200 71; RBA 27; Hioo 73; HA 71; RA 

21; RBH 22 
Zakk Wylde's Black Label Society: IND 35 

1.1» X 

X-Ecutioners: Bzoo 62; RBA 58; Hioo 90; MO 18 

-Y-
Yanni: NA 5, 8 
Yanou: DC 30; DS 5; HSS 67 
Trisha Yeanvood: CA 64; CS 28 
Ying Yang Twins:1320o 58; IND 3; RBA 8; Hioo 

74; HA 73; RA 29; RBH 30 
Pete Yom:13200 187; HS 12 
Neil Young: Bzoo 33; INT 6 

.z. 
Z-Ro: IND 46; RBA 65 
Charlie Zaa: LA lo; LPA 4; LPS 18; LT :6; TSS 36 
Zero 7: EA 6; H547; IND 23 
Zoegirt: CC 21; HS 21 
Rob Zombie: Bzoo 83; MO 30; RO n 

-SOUNDTRACKS-
All About The Benjamins: Bzoo 191; IND 9; 

RBA 56; STX 14 
Almost Famous: SIX 24 
Amelie: WM 9 
A Beautiful Mind: a 11 
Big Bad Love: BL n 
Black Hawk Down: WM 12 
Blade II: 13200 6o; EA 1; RBA 52; STX 3 
Clockstoppers: SIX :8 
Coyote Ugly: 6200 96; CA 8; STX 7 
Crouching Tiger, Hidden Dragon: 0(13 
Down From The Mountain: CA 39 
The Fast And The Furious: SIX 
The Fast And The Furious: More Fast And 

Furious: 6200 176; SIX 13 
Hardball: B200 199; ST)( 15 
I Am Sam: 6200 74; SIX 6 
Kingdom Come: GA 31 
Kissing Jessica Stein: IZ 7 
The Last 5 Years: INT 18 
The Lord Of The Rings: The Fellowship Of The 

Ring: 13200 169; SIX n 
Monsoon Wedding: I NT zo; SIX 23; WM 4 
Moulin Rouge: Etzoo 68; SU 5 
Moulin Rouge 2: B200 174; SD( 12 
0 Brother, Where Art Thou?: B200 7; CA 1; I NT 

7; SIX 2 
The Princess Diaries: SIX 21 
Queen Of The Damned: Elzoo 99; SIX 8 
Resident Evil: B200 101; SD( 9 
The Scorpion King: Elzoo 5; Sill 
Shrek: Bzoo 64; SIX 4 
Spongebob Squarepants Original Theme 

Highlights: STX 19 
State Property: Bzoo 161; RBA 49; SIX 10 
Tae-Bo Inspirational: Walk By Faith...Not By 

Sight: GA 22 
Three 6 Mafia & Hypnotize Minds Presents: 

Choices - The Album: RBA 82; SIX 22 
Training Day: SIX 20 
A Walk To Remember: SIX 17 
We Were Soldiers: CA 38; SIX 25 

-VARIOUS ARTISTS-
on The Billboard 200 

Dove Hits 2002: 15 Of The Year's Best Dove 
Award Nominated Artists And Song: 183 

Grammy Nominees 2002: 150 
Now 8: 98 

Now 9: 4 
Passion: Our Love Is Loud: 139 
Songs 4 Worship - Shout To The Lord: io9 
Totally Country: 17 New Chart-Topping Hits: 

72 
WOW Gospel 2002: The Year's 30 Top Gospel 

Artists And Songs: 162 
WWF: Forceable Entry: 28 

62 

1k\ 
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Billboard MODERN ROCK TRACKS T M 

TITLE IMPRINT/PROMOTION LABEL Artist 

1 
'' NUMBER 1 

THE MIDDLE DREAMWORKS 
1'0 4 Viz At bole I 

Jimmy Eat World .9 

2 3 SEEIN' RED teemscon Unwritten Law .2 

2 BLURRY FLAWIESSIGEFFENANTERSCOPE Puddle Of Mudd 9 

5 

4 FOR YOU ruPtEtiecnffleo Staled 9 

10 TOXICITY AMERICAN/COLUMBIA System Of A Down 9 

7 TOO BAD ROADRUNNEEVILMMG Nickelback 9 

8 CRAWLING IN THE DARK mu:go/cure Hoobastank 9 

6 FIRST DATE MCA Blink-182 - 

5 YOUTH OF THE NATION ATLANUC P.O.D. 9 

10 11 DOPE NOSE GEFFENANIERSCOPE Weezer 

11 13 HERE TO STAY IMMORTAUEPIC Korn 

12 12 WASTING MY TIME wr Default - 

14 IN THE END WARNER BROS Unkin Park 9 

. 9 FRIENDS & FAMILY RCA Trik Turner 9 

15 15 FELL IN LOVE WITH A GIRL THIRD MANN? The White Stripes 9 

16 19 SOMEWHERE OUT THERE coLiormx Our Lady Peace 

17 20 AMBER vacua 311 .9 

18 16 IT'S GOIN' DOWN Low/mime,* X-Ecutioners 9 

19 18 WISH YOU WERE HERE IMMORTAUIPIC Incubus 9 

20 27 DRIFT & DIE ' 'AM ,S/GEFFENANTERSCOPE Puddle Of Mudd 9 

21 29 RUNNING AWAY ISLANDAIMMG Hoobastank 9 

22 26 SCREAMING INFIDELMES VAGRANI Dashboard Confessional 9 

17 NICE TO KNOW YOU IMMORTAUEPIC Incubus 9 

24 21 HERE IS GONE VARNER BROS The Goo Goo Dolls ..;, 

25 34 BOOM ATLANTIC P.O.D. 

26 25 WE ARE ALL MADE OF STARS ,/, MOby +2 

27 24 I STAND ALONE REPUBLIC/UNIVERSAL Godsmack 9 

. 22 THE WAY YOU LIKE IT ARISTA Adema - 

29 28 FLAKE FELMOUNIVERSAL Jack Johnson 

30 23 NEVER GONNA STOP GEFFEMINTERSCOPE Rob Zombie - 

31 30 STICK 'EM UP re* ewe/corvine Ouarashi q 

32 32 GET AWAY WARNER BROS Earshot 

33 33 PARABOLA Tom DISUCTIOUINOLCANO Tool 

34 31 THE REMEDY was' Abandoned Pools 9 

35 WARNING IMMORTAUEPIC Incubus •iïe 

38 HERO COLUMBINROADRUNNENIDJMG Chad Kroeger Featuring Josey Scott .2 

37 36 LIVE AGAIN DTI Sevendust 

38 39 PAPERCUT WARNER BROS Linkin Park - 

35 LAST NITE RCA The Strokes 9 

40 37  TEAR AWAY WIND UP Drowning Pool - 

mAo'(24 M Billboard ADULT CONTEMPORARY TM 

I H
IS

 W
E
E
K
 

L
A
S
T
 W
E
E
K
 

TITLE IMPRINT/PROMOTION LABEL Artist 

•  1 

Oa NUMBER 1 efti 

A NEW DAY HAS COME EPIC 

fi Weeks AI Number I 

Colme Dion 9 

2 HERO ,, TERSCOPE Enrique Iglesias 9 

ale 3 SUPERMAN (IT'S NOT EASY) AWARE/COLUMBIA Five For Fighting .9 

a  5 I NEED YOU coLumffix Marc Anthony 

1. 6 ONLY TIME REPRISE Enya 9 

4 I'M ALREADY THERE BIM Lonestar 9 

7 IF YOU'RE GONE LAVNATIANTIC matchbox twenty .9 

8 I HOPE YOU DANCE hica imsbroacutevasm Lee Ann Womack 9 

CIO 9 ONLY A WOMAN LIKE YOU JNE Michael Bolton .2 

10 THANK YOU ARISTA Dido .9 

• 11 DROPS OF JUPITER (TELL ME) COLUMBIA Train .57 

Ila 12 BRING ON THE RAIN cum Jo Dee Messina .9 

14 THERE YOU'LL BE HOUTWOONWMTNER BROS Faith Hill 9 

• 15 DROWNING JIVE Backstreet Boys .9 

• 13 THIS TRAIN DON'T STOP THERE ANYMORE ROCKET/UNIVERSAL Elton John 9 

ID 16 WILD CHILD REPMSE Enya 

GI 18 I CAN'T HELP YOU NOW CAPITOL Bonnie Raitt 

(D 17 SO COMPLICATED MRSTA WINKLE Carolyn Dawn Johnson º 

el 20 CAN'T FIGHT THE MOONLIGHT cues LeAnn Rimes º 

€31 23 TO WHERE YOU ARE ILYREPRISE Josh Groban 

21 LET ME DOWN EASY REPRISE Chris Isaak 9 

19 SONG FOR THE LONELY WARMER BROS Cher .9 

ell 24 YOUR LOVING FLAME MID. CAPCOL Paul McCartney .y 

26 STANDING STILL ATLANTIC Jewel v 

22 INSATIABLE COLUMBIA Darren Hayes .2 

ell 27 WHEREVER YOU WILL GO RCA The Calling .2 

fla 28 I'D RATHER J Luther Vandross 

25 FALLIN' J Alicia Keys 9 

Ge 29 BEAUTIFUL AS YOU AMC AII-4-One 

Op A THOUSAND MILES .... .:on Vanessa Carlton .9 

Conmiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service. 102 mainstream 
rock stations, 82 modern rock stations, 84 adult contemporary stations and 78 adult Top 40 stations are electronically 

monitored 24 hours a day, 7 days a week. Top 40 Tracks is compiled from a national sample of Mainstream Top 40 , 
Rhymmic Top 40 and Adult Top 40 stations. The 254 Top 40 Tracks stations are electronically monitored 24 hours a day, 7 
daysa week. Top 40 Tracks awards bullets based on increase in audience impressions. On the remaining detection-based 
chars, tracks with increase in detections over the previous week are bulleted regardless of chart movement A record which has been on the chart for more than 20 weeks will generally not receive a bullet, even if it registers an increase. egg 
Records below the top 20 (top 15 for AC) are removed from the chart after 26 weeks. Airpower awarded to songs appearing in the top 20 on both the BDS Airplay and Audience charts for the first time with increases in both detections 
and :: udience (Top 40 Tracks excluded). Videoclip availability. 1012002. VNU Business Media, Inc. All rights reserved. he: 
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 Billkmard MAINSTREAM 
ROCK TItACKS T. 

Artist TITLE IMPRINT/PROMOTION LABEL 

1 1 

T. NUMBER 1 Tt; 2 Wee Alliairl 

TOO BAD ROADRUNNER/1MA Nickelback 4 

2 2 BLURRY RAVAÍSSGEFFENANTERSCOPE Puddle Df Mudd 9 

113 3 FOR YOU RINELEKTRNEEG Staind 9 

0 4 I STAND ALONE REPUBLIC/UNIVERSAI Godsmack 9 

S 5 WASTING MY TIME wr Default 9 

0 7 HERE TO STAY IMMORTALA PIC Korn 42 

7 9 IN THE END WARNER BROS Linkin Park 9 

«3 12 HOLD ME DOWN MCA Tommy Lee q 

9 6 YOUTH OF THE NATION ATLANTIC P.O.D. 9 

«D 13 TOXICITY AMENCAN/COLUMBIA System Of A Down 9 

11 11 NEVER GONNA STOP GERENANTERSCOPE Rob Zombie q 

12 8 CRAWLING IN THE DARK ISLAND/10.0AG Hoobastank 9 

aJ 27 ONE LAST BREATH WIND UP .III AUPOWIN le" Creed 

14 10 HOW YOU REMIND ME ROADRUNNER Nickelback .2 

£13 15 

' 

ONE LITTLE VICTORY ANTIIEWATLANTIC Rush 

CD 25 DRIFT & DIE FIAWLESSMEFENANTERSCOPE .111 R P Cfflâta Om- Puddle Of Mudd .9 

ED 18 , GET AWAY WARNER BROS Earshot 

ID 19 TEAR AWAY WIND-UP Drowning Pool 9 

19 16 ' MY SACRIFICE WIND up Creed q 

ea 24 DENY nil 'II meowel 1.- Default 9 

ED HERO COIUMBLMMADRUNNENIDJIAG Chad Kroeger Featuring Josey Scott 9 

22 17 ADRIANA FICA Headstrong 9 

23 21 LIVE AGAIN Pr Sevendust 

en 26 PARABOLA TOOL DISSECTIONALNOLCANO Tool 

25 14 CAUGHT IN THE SUN LAVNATLANTIC Course Of Nature 9 

26 22 FAITHLESS ISLANOALIJMG Injected 9 

fa 32 ANGER RISING ROADRUNNER/100AG Jerry Cantrell 

28 28 THE WAY YOU LIKE IT ARISTA Adema 9 

ID 29 NO LIGHT NOLDW000 3rd Strike 9 

30 23 NICE TO KNOW YOU IMMORTAL/EPIC Incubus 9 

all 34 HERE IS GONE WARNER BROS The Goo Goo Dolls 9 

32 30 INSIDE OUT (CAN YOU FEEL ME NOW) ELEKERNEEG Reveille 

36 GONE AWAY FLIP/GEFFEDINTIRSCOPE Cold 9 ill 

BOOM ATLANTIC P.O.D. 

WARNING immogrAutmc Incubus sr 

36 37 THE QUESTION RERME/MCA Familiar 48 

419 39 AGAIN MPUBLINUNIVERSAL Jeremiah Freed 

ED RUNNING AWAY ISLANDADJMG Hoobastank 9 

39 31 FORSAKEN WARNER BROS David Draiman 

0 38 DREAMER EPIC Ozzy Osboume 9 
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Billboard ADULT TOP 40 TRACKS TM 

TITLE I MPRINPBROMOTION LABEL Artist 

NUMBER 1 rfe . 20 Weeks AI Nueér I 

WHEREVER YOU WILL GO RCA The Calling .9 

2 2 HOW YOU REMIND ME IIE/PUEINFRIPJRAG Nickelback 9 

"3 3 HANDS CLEAN MAVERICK/REPRISE Alanis Morissette 9 

al a HERE IS GONE WARNER 8ROS The Goo Goo Dolls 9 

11. 7 ALL YOU WANTED MAVERICKMARNER BROS Michelle Branch 9 

lla 8 SOAK UP THE SUN ALIMANTERSCOK Sheryl Crow q 

7 6 BLURRY RAWIESS/GENNVINTERSCOPE Puddle Of Mudd .2 

3 5 MY SACRIFICE WINDUP Creed 9 

7 9 STANDING STILL MEANER Jewel q 

40 11 A THOUSAND MILES ABWINEERSCOPE Vanessa Carlton 9 

11 10 DROPS OF JUPITER (TELL ME) towhee Train 9 

12 12 HANGING BY A MOMENT DREAMWORKS Lifehouse 9 

€0 13 NO SUCH THING AWARE/COLUMBIA John Mayer 9 

14 SUPERMAN (IT'S NOT EASY) AWARE/COWNIBIA Five For Fighting 9 

el 16 WASTING MY TIME ivr Default q 

a  15 IN THE END maw; BROS Linkin Park 9 

Illa 17 THE MIDDLE OREANN/ORIM Jimmy Eat World .9 

20 STILLNESS OF HEART s Lenny Kravitz 9  8 21 
A NEW DAY HAS COME EPIC -« &LOOM* lb- Celine Dion 9 

1̂  18 EVERYDAY RCA Dave Matthews Band q 

2' 19 GET THE PARTY STARTED ARISTA Pink q 

40 23 SHE'S ON FIRE COLUMBIA Train 9 

23 24 CAN'T GET YOU OUT OF MY HEAD CAPITOL Kylie Minogue q 

CO 26 • COMPLICATED ARISTA Avril Lavigne 9 

25 25 EASY TONIGHT AWARE/COlUMBIA Five For Fighting 9 

26 22 HEY BABY INTERSCON No Doubt Featuring Bounty Killer 9 

27 29 SAVE YOURSELF NEMWERK Sensefield 9 

411) 31 BREAK ME ATLANTIC Jewel 9 

29 27 WRONG IMPRESSION RCA Natalie lmbruglia 9 

Ole 30 BREATHING DREAMWORKS lifehouse 9 

31 28 YOU'VE GOT TO HIDE YOUR LOVE AWAY w Eddie Vedder 

102 33 SPARKLE ISLANNIDJMG Rubyhorse 

CD 35 DON'T LET ME GET ME ARISTA Pink 9 

trà 36 HELLA GOOD INTERSCOPE No Doubt 9 

35 32 CAN'T FIGHT THE MOONLIGHT CURB LeAnn Rimes 9 

e ADRIENNE RCA The Calling 

illa ao TOO BAD ROADRUNNEIVIDJMG Nickelback 9 

ga 39 WHEN THE STARS GO BLUE 14V-LAWVATIANTIC The Corm Featuring Bono 

7 ESCAPE INTERSCOPE Enrique Iglesias 9 

FLAKE ENJOY/UNIVERSAL Jack Johnson 

TOP 40 TRACKS TM 

TITLE 

ARTIST 

IMPRINT/PROMOTION LABEL 

NUMBER 1 *tee 

WHAT'S LUV? 
FAT JOE FEATURING ASHANTI 
'TAROK SOUAD /ATLANTIC 

DON'T LET ME GET ME 
PINK 
ARISTA 

FOOLISH 
ASHANTI 
MURDER ING,DEE JADI IDJIAG 

AIN'T IT FUNNY 
JENNIFER LOPEZ FEATURING JA RUL E 
EPIC 

ALL YOU WANTED 
MICHELLE BRANCH 
MAVERICK /WARNER BOUS 

A THOUSAND MILES 
VANESSA CARLTON 
ARM ANTERSCOM 

BLURRY 
PUDDLE OF MUDO 
RAVAISSNEFFEN ANTERSCOK 

UNDERNEATH YOUR CLOTHES 
SHAKIRA 
EPIC 

IN THE END 
LINKIN PARK 
WAPNER BROS 

WHEREVER YOU WILL GO 
THE CALLING 
RCA 

GIRLFRIEND 
'N SYNC FEATURING NELLY 
JOB 

ESCAPE 
ENRIQUE IGLESIAS 
INTERSCOPE 

HOW YOU REMIND ME 
NICKELBACK 
ROADRUNNER AILING 

I NEED A GIRL (PART ONE) 
P. ELIDDY FEATURING USHER d LOON 
BAD BIN/ARISTA 

CAN'T GET YOU OUT OF MY HEAD 
KYLIE MINOGUE 
CAPITOL 

HERE IS GONE 
THE GOO GOO DOLLS 
WARNER OROS 

U DON'T HAVE TO CALL 
USHER 
ARISTA 

OOPS (OH MY) 
TWEET 
THE GOLD MIND/ELEKTRA TEL 

HELLA GOOD 
NO DOUBT 
IN1ERSCOPE 

WASTING MY TIME 
DEFAULT 
Ow 

ALWAYS ON TIME 
JA RULE FEATURING ASHANTI 
MURDER INC/DEE JAM ADJMG 

THE MIDDLE 
JIMMY EAT WORLD 
DREARIWORKS 

MY SACRIFICE 
CREED 
WIND UP 

HANDS CLEAN 
ALANIS MORISSETTE 
MAVERICK /REPRISE 

UH HUH 
B2K 
EPIC 

CAN'T FIGHT THE MOONLIGHT 
LEARN RIMES 
CURB 

A NEW DAY HAS COME 
CELINE MON 
EPIC 

SOAK UP THE SUN 
SHERYL CROW 
ARM ANTERSCOPE 

HEY BABY 
NO DOUBT FEATURING BOUNTY KILLER 
INTERSCIIIPE 

7 DAYS 
CRAIG DAVID 
WILOSTAR/AllANDC 

HOT IN HERBE 
NELLY 
NY REEL /UNIVERSAL 

THE WHOLE WORLD 
OUTKAST FEATURING KILLER MIKE 
ARISTA 

VIDEO 
INDIA ARIE 
MOTOWN /UNIVERSAL 

I'M GONNA BE ALRIGHT 
JENNIFER LOPEZ FEATURING RAS 
EPIC 

SATURDAY (000H! 0000111) 
LUDACRIS FEATURING SLEEPY BROWN 
DISTURBING TIIA PEACEIDEF !MA SOUTH /10.IMG 

MORE THAN A WOMAN 
AALIYAll 
MACKGROUNOMIMIN 

RAINY DAYZ 
MARV J BEIGE FEATURING JA RULE 
MCA 

WHENEVER, WHEREVER 
SOURIRA 
EPIC 

YOUTH OF THE NATION 
P.0.0, 
MANTIC 

PASS THE COURVOISIER PART II 
BUSTA RHYMES FEATURING P. DIODE PHARRELL 

BILLBOARD MAY 4, 2002 www.billboard.com 
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INTERNATIONAL BUYER'S GUIDE 
Jam-packed with key personnel and other 
information about every major and indepen-
dent record company. video company music 
publisher digital music company and seller of 
products and services for the entertainment 
industry worldwide A powerful tool S165 

INTERNATIONAL TALENT 
& TOURING DIRECTORY: 
The leading source for those who 

promote or manage talent Over 22.000 

listings from 60 countries including tal-

ent, booking agencies facilities, ser-

vices and products S135 

AUDARENA STADIUM GUIDE 
AND FACILITY BUYER'S GUIDE: 
Complete data on over 4.100 arenas 

auditoriums stadiums exhibit halls and 

amphitheaters worldwide, as well as listings 

of companies offering services and supplies 
to the Industry . S99 

INTERNATIONAL LATIN 
MUSIC BUYER'S GUIDE: 
The most accurate reference source 

available on the Latin Music marketplace 

Over 3.000 business-to business contacts 
in 19 countries S99 

RECORD RETAILING DIRECTORY: 
The essential tool for those who service 

or sell products to the retail music com-
munity . Detailed information on thousands 

of independent, chain store and online 
operations across the USA S209 

THE RADIO POWER BOOK: 
The ultimate guide to radio and record 

promotion Detailed information about 
every major radio station, record label 

and radio syndicator . Includes Arbrtron 
information on top 100 markets S125 

INTERNATIONAL DISC/ 
TAPE DIRECTORY: 
The exclusive source for information in 

the manufacturing area of the music and 

video business Lists over 3.000 profes-

sional services and suppliers S89 

MUSICIAN'S GUIDE TO 
TOURING & PROMOTION: 
Today's working musician's guide to 

clubs tape/disc services A&R music 

services, industry websites and more 

S15.95 ,Shoppog ocluded) 

ORDER ONLINE: www.orderbillboard.com 
or call 1.800.344.7119 • International: 732.363.4156 

Fax. 732.363.C338 • By Mail Send payment plus 57 shipping ( 515 for international 
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, TITLE  = t,- 

.i. < 
ARTIST IMPRINT/PROMOTION LABEL) I— __E 

HOT 100 . ,.,., 
TITLE 

I-. ARTIST (IMPRINT/PROMOTION LABEL) Y 

AIRPIAY. 
TITLE 

ARTIST (IMPRINT/PROMOTION LABEL) 

. . 

.- 
'' 

, . L., 
in  < 
—f 

1 NUMBER 1 e. 
Foolish 3 EAA)A1 Na 1 

A.SHAN T I EMURDER INC/DEE JAMIDJMGI 

0  39 Hella Good 
NO DOUBT IINTERSCOPEI 

ab 66 I'm Gonna Be Alright 
JENNIFER LOPEZ FEAT MS (EPIC) 

€0 2 What's Luv? 
FAT JOE FEAT ASHANTI 1TERROR SCIUAD/ATIANTICE 

27 26 My List 
IOBY KEITH IDREAMWORKS (NASHVILLE)) 

52 49 Welcome To Atlanta 
JERMAINE NPR' IS LUDADRIS (DEFJAMSOUTIVCOLUMBIA1 

0 3 U Don't Have To Call 
USHER (ARISEN 

28 21 Always On Time 
JA ROLE FEAT ASHANTI IMURDERINCJOEf JMMOJIAG) 

53 45 Hands Clean 
ALUNIS MORISSETTE IMAVERICKREPRISE) 

a  5 I Need A Girl (Part One) 
P DIODE FEAT USHER & LOON (BAD BOY/ARISTA) 

29 27 Makin' Good Love 
AVANT 1MAGIC JOHNSON/MCA) 

0 57 Modern Day Bonnie And Clyde 
TRAVIS TRITT ICOLUMBIA INASHVILLED 

5 4 Ain't It Funny 
JENNIFER LOPEZ FEAT JA RULE (EPIC) 

0  30 Drive (For Daddy Gene) 
ALAN JACKSON (ARISTA NASHVILLEI 

o 64 I Should Be Sleeping 
EMERSON DRIVE IDREAMWORKSINASHVILLED 

6 7 Blurry 
PUDDLE OF MUDO (RAWLESS/GEFFENANTERSCOPE I 

31 29 Anything 
lAHEIM FEAT NEXT IDIVINE MRLANARNER BROS I 

56 43 The Whole World 
OUTKAST FEAT KILLER MIKE IARISTA) 

7 6 Oops (Oh My) 
TWEET ITHE MO MIND/ELEKTEINEEG I 

32 32 More Than A Woman 
&ALLYN( IBLACKGROUNDI 

57 52 Blessed 
MARTINA MCBRIDE (RCA INASHVILLER 

0 9 Don't Let Me Get Me 
PINK (ARISTA) 

ED 54 Addictive 
TROTH HURTS FEAT RAKIM (AFTERMATIVINTERSCOPE) 

ED 70 Soak Up The Sun 
SHERYL CROW 1A8MINTERSCOPEI 

9 8 In The End 
(INKIN PARK (WARNER BROS ) 

0 40 halfcrazy 
mUSIO IDEE SOUIADJMG) 

0  63 Awnaw 
NAPPY ROOTS IATLANTIC) 

0 13 All You Wanted 
MICHELLE BRANCH IMAVERICK/WARNER BROS I 

35 33 Young 
KENNY CHESNEY (BNAI 

60 58 How Come You Don't Call Me 
ALICIA KEYS ( JI 

1 i 10 Escape 
ENRIOUE IGLESIAS IINTERSCOPEI 

0 41 What If She's An Angel 
TOMMY SHANE STEINER IRCAINASHVILLED 

61 53 I Breathe In, I Breathe Out 
CHRIS CAGLE iCAPITOL ( NASHVILLE El 

12 12 How You Remind Me 
N)CKFLBACK IROADRUNNERIDJMGE 

37 36 That's When I Love You 
PHIL VASSAR (ARISTA NASHVILLE) 

CD 72 Gota Ta Be 
82K IEPIC) 

0 17 A Thousand Miles 
VANESSA CARLTON (AMMNTERSCOPEI 

38 37 I'm Movin' On 
RASCAL FLATTA )LYRIC STREET) 

cE) _ I'm Gonna Miss Her (The Fishin' Song; 
BRAD PAISLEY IARISTA NASHVILL E I 

14 11 Girlfriend 
N SYNC FEAT NEELY IJIVE) 

39 31 My Sacrifice 
CREED (WIND UPI 

ê4 67 One Mic 
VAS IILL WILL/COLUMBIAI 

O 16 Pass The Courvoisier Part II 
RUSIA RHYMES FEAT P DIODE 8 PHARRELL ( JI 

CD 50 I Don't Have To Be Me (MI Monday) 
sT)VE AZAR (MERCURY INASHVILLE)I 

65 62 For You 
STAIND IFLIPELEKTRAUCI 

0 19 Underneath Your Clothes 
SHAKIRA IEPIC) 

41 34 Youth Of The Nation 
PO O (ATLANTIC) 

CD — Full Moon 
BRANDY (ATLANTIC) 

1.7 14 Wherever You Will Go 
THE CALLING IRCA) 

œ 51 Living And Living Well 
GEORGE STRAIT (MCA NASHVILLE) 

67 55 The Cowboy In Me 
TIM MCGRAW ICURBI 

0 24 ' Rainy Days 
MARY J BLIGE FEAT JA RULE (MCA) 

a) 47 Too Bad 
NICKELBACK 1ROADRUNNE R IDJAIGI 

68 65 This Woman's Work 
MAXWELL (COLUMBIA) 

19 15 I Love You 
FAITH EVANS (BAD BOY/ARISTA) 

a) 48 Uh Huh 
B21( IEP1C1 

CD 73 Video 
INDIA ARIE IMOTOWIN/UNIVERSALI 

ED 20 Here Is Gone 
THE GOO GOO DOLLS (WARNER BROS ) 

Q _ - Hot In Herre 
NEELY (F0 REWUNIVERSALI 

70 68 Take Ya Home 
I IL BOW WOW (SO SO OEF(COLUMBIA) 

ED 22 Wasting My Time 
DEFAULT ( WTI 

46 44 Hero 
I '( RISSE IGLESIAS IINTERSCOPEI 

71 59 Nothing In This World 
KEKE WYATT FEAT AVANT (MCA) 

ED 25 A New Day Has Come 
CELINE DION ( EPIC) 

47 46 Family Affair 
MARY J BLIGE IMCAI 

72 61 Roc The Mic 
BEANIE SIGEL & FREEWAY (ROCA FELLADEFJAWIDJMG) 

Q 28 The Middle 
JIMMY EAT WORLD ID REAMWORKS) 

48 38 Can't Fight The Moonlight 
[ EONS RIMES ( CURB) 

o _ Say I Yi Yi 
VINO YANG 'WINS ICOLLIPARK/IN THE PAJNT/KOCH) 

24 18 Can't Get You Out Of My Head 
KYLIE MINOGUE ICAPITOL) 

CD 56 
, 
Down A** Chick 
,1 RULE RAT CHARLI BALTIMORE (MURDER INC.DE(JAMIDA(LI 

0  — Toxicity 
SYSTEM OF A DOVVN (AMERICAN/COLUMBIA) 1 

25 23 Saturday (Oooh! O000h!) 
LUDACRIS (DISTURBING TM PEACF/DEF JAM SOUTH/OJEO 

ED 60 , _, 
sisii 

Oh Boy 
CAM RON IROC.A FELLNDEF JAMADJMG) 

75 69 Lights, Camera, Action! 
MR CHEEKS 'UNIVERSAL) 

li 
to Record-, v,i'i the greatest impressions increase. C 2002, MU Bosine, Media, Inc. and SoundScan, Inc. All rights reserved. Compi'xv) horn a national sample of airplay supplied by Broadcast Data 

Systems' Radio Track service. 903 stations in Top 40, Pop, RAB Hip Hop, Country, Latin, Rock and other popular formats are electronic illy monitored 24 hours a day, 7 days a week. Songs ranked by gros, 

mpressions, computed by cross-referencing exact times of airplay vo:h Arbitron listener data. This data is used to compile the Hot 100. 
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TITLE 

ARTIST OMPRINT/PROMOTION LABEL) 

AS 

1 '' 
i— 

26 24 

I II 

TITLE 

ARTIST (IMPRINT/PROMOTION LABEL) 

e  ..„ 
I 
1— 

51 

TM 

TITLE 

ARTIST IMPRINT/PROMOTION LABEL 

e 
- 

39 
NuMBER 1 I • 

s Wm AIN. I 

N SYNC FEAT NELLY slIVE I 

Dear God 
WILLIE 0 (RELENTLESSI 

Saturday (Ooohl O000h!) 
IUDACTIS DISTURBING MA PfACE/DEFJAIISOUTWIDJMGI 

2 2 A Thousand Miles 
VANESSA CARLTON (A8M/INTERSCOPE) 

ED _ Bang My Hit 52 
TOZELLY PRESENTS OA FAM (BRAINSTORM) 

35 Oops (Oh My) 
TWEET ( THE GOLD MIND/ELEICIRNEEG) 

3 3 Lights, Camera, Action! 
MR CHEEKS IUNIVERSALI 

ED 50 I Need A Girl (Part One) 0 
P DIDDE FEAT USHER & LOON (BAD BOY(ARISTA) 

— That Was Then 
ROY JONES JR ( BODY HEAD' 

0 4 Feels Good (Don't Worry Bout A Thing 
NAUGHTY BY NATURE FEAT 1W (IVT) 

6) 38 Addictive 54 
TRUTH HURTS FEAT RAKIM IAFTERMATHANTERSCOPI I 

41 The Star Spangled Banner 
WHITNEY HOUSTON (ARISTA) I 

0 6 Move It Like This 
BABA MEN IS CURVE/CAPITOL) 

ED 43 Hyde Ha 55 
BIG LOGIC IGOODINVISION/ORPHEdS) 

49 Thank You 
DIDO (ARISTA) 

6 7 

fEb to 
Can't Fight The Moonlight 
LEANN RIMES ( CURB) 

Ballin' Boy 
NO GOOD (ARTISEDIRECT) 

31 25 

ED 60 
I 

I Should Be Sleeping 
EMERSON DRIVE (DREAMWORKS (NASHVILLE)) 

Deep Space 9mm 
EL - P (DEFINITIVE JOUI 

o 56 

48 
, 

Big Poppa/VVarning 
THE NOTORIOUS BIO (BAD BOY(ARISTA) 

57 Take You Home With Me a.k.a. Body 
R KELLY 8 JAY Z (ROC A FULNDEFJAMADJMG,IIVE) 

8 8 Uh Huh 
02K IEPICI 

ED 36 2 Us Against The World 
RAE ( COLUMBIA) 

58 54 Everything U R 
LINDSAY PAGANO (WARNER BROS) 

13 13 Wherever You Will Go 
THE CALLING ) RCA) 

34 33 8 Revolution 
STONE TEMPLE PILOTS (AllANTICI 

59 57 Hit 'Ern Up Style (Oops!) 
8111 CANTRELL IREDZONE/ARISTAI 

10 9 Never 
AMANDA PEREZ (UNIVERSAL) 

10 45 Truly Madly Deeply 
SAVAGE GARDEN ( COLUMBIA) 

60 51 
4 

My Sweet Lord 
GEORGE HARRISON )GNOME/CAPITOLE 

11 5 Hush Lil' Lady 
COREY FEAT La ROMEO NEIONTIMEMOTOWN.UNIVERSAU 

36 28 7 Days 
CRAIG DAVID IWILDSTARATIANTICI 

61 58 Fame 
GZNGENIUS )MCA) 

12 12 Still Not Over You 
EXHALE (REAL DENARPHEUSI 

37 29 Only Time 
ENEA ' REPRISE) 

62 66 You Gets No Love 
FAITH EVANS (BAO BOY/ARISTA) 

13 11 Song For The Lonely 
CHER MARNER BROS I 

38 34 Gettin' Jiggy Wit It 
Wilt SMITH (COLUMBIA/ 

63 61 Heaven 
I FRS GAIL (24a/ARTEMISI 

Q  22 I Don't Want To Miss A Thing 
AEROSMITH ( COLOMBIA) 

39 37 Calling My Name 
RE N ( MUSIC MIND ,ORPHEUSI 

64 59 Never Too Far/Hero Medley 
MARISA CAREY )VIRGIN) 

413 19 Do Ya Thang Girl 
BEELOW (BALLIN 1 

40 23 Will Destroy 
LIL RU (HOW YOU LOVE THAT) 

65 42 Stop Playin' 
I EVERT ASEE IKNIGHTSTARI 

0  32 Dansin Wit Wolvez 
STRIE SINE (FADE/ECMD) 

41 27 Roll Wit Me 
PRETTY WILLIE IDVREPUBLICAJNIVERSALI 

66 69 Differences 
SIN/AVINE (EPIC) 

Q 17 Slow Dance 
LOU MOSLEY (JENSTARI 

0  55 Buster 
DENNIS OA MENACE I 151 AVENUE( 

67 68 2 Heaven 
OJ SO/AIMS 8 YANOU FEAT DO IROBBINS) 

18 15 r: It's The Weekend 
LIL J ) HOLLYWOOD( 

43 30 ' Where The Stars And Stripes And The Eagle Fly 
AARON TIPPIN ( LYRIC STREET) 

68 64 55 One More Chance/Stay With Me 
THE NOTORIOUS BIG IBAD BOY ARISTAI 

19 14 Round And Round 
JONEll A. METHOD MAN (DEF SOUL/DEFJAMADJMO. 

44 26 What's Luv? 
FAT JOE FEAT ASHANTI (TERRORSOLIAD/ATLANTICI 

69 67 2 You Know That I Love You 
DONEE'. JONES ) UNTOUCHABLES/ARISTA( 

20 18 Mama's Baby, Poppa's Maybe 
GREEN EYEZ RUGG MONY) 

cD 52 Shawty 
PAU FEAT Ill RU 8 T SUPREME IHOW YOU LOVE THAT) 

70 74 Peaches & Cream 
112 (BAD BOY/ARISTA' 

Q 62 U Don't Have To Call 
USHER IARISTAI 

CD 53 One Sweet Day 
MAR/AH CAREY 8 BOYZ II MEN ICOLOMBIN 

71 71 Love It 
BILAL (MOYO/INTERSCOPEI 

22 16 That's Just Jessie 
KEVIN DENNEY LYRIC STREET) 

47 31 ,4 Osama-Yo' Mama 
RAY STEVENS ( CURT) 

72 65 America The Beautiful 
E LUIS PRESLEY (RCS( 

Q _ One Mic 
NAO ILL WIWCOLUMBIA) 

48 46 LI, Beat Your Chest!! 
LIFER S (ALE OUT/STONEY BURKE) 

73 70 Can I Get That?!!? 
BEAR WITNEZ, (EARGASMI 

24 20 Oh Boy 
CAM RON ROC A FELLADEF JAWIDJMGI 

49 44 Foolish €9 — 
ASHANTI IMURDER INC/DEFJAM/IDJMG 

Genie In A Bottle/Come On Over Baby.. 
CHRISTINA AGUILERA RCA 

25 21 Pass The Courvoisier Part II 
BOSTA RHYMES FEAT P DIDDY 8 PHARRELL OE 

50 40 2 AM To PM 0 _ Lowrider 
CYPRESS HILL (COLOMBIN 

_ 
CHRISTINA MILIAN (DEF SOULADJMG) 

BDZZ3028 
al Records with the greatest sales gains. C 2002, VNU Business Media, Inc. and SoundScan, Inc. All rights reserved. The top sell ngslagles comp, ed ', ma oatmeal sample of retail store, mass roe, 

i.hant, and intemet sales reports collected, compiled, and provided by SoundScan. This data is used to compile the Hot 100. 
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TITLE Artist 

PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 

z UJ LI 

I-54 - 
Les 541 H  < 0  -±- vi 

Lá. a- i- _i 
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e 
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TITLE Artist 

PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 

z 

2 R 

It 2 

1 

PMU NUMBER 1 -1M( :.. 3 Weeks At Number 1 50 49 45 HERO Enrique Iglesias 9 
M.TAYLOR (EIGLESIASPBARRY.M.TAYLORI INTERSCOPE ALBUM CUT 

3 

FOOLISH 0 Ashanti .2 
I GOTTI IADOUGLASILORENZO.M.DEBARGE.E.JOROANI e MURDER INC/DEF JAM 5689136'/IDJMG CID 57 75 DOWN A** CHICK 0 Ja Rule Featuring Charli "Chuck" Baltimore 9 

I GOTTIIJATKINS,SAURELIUSILORENZO,T LANE) 0 MURDER INC/DEF JAM 588511 ./101MG 
51 

2 WHAT'S LUV? 0 Fat Joe Featuring Ashanti 9 
I GOTTIAPARKER 1J.CARTAGENAJLORENZDJA1XINSAPARKERCnos) 0 TERROR SQUAD MM./ATLANTIC 

2 glg 69 - I'M GONNA BE ALRIGHT Jennifer Lopez Featuring Nas 
C ROONEGT.OUVERPOKE 6 TONE IJ LOPU.0 ROONEKTOUVERLC COOKRIAPKAIL1 C OINIERS BARNESA HALM THOMPSONM MARSMLLI EPIC ALBUMS CUT 

52 

4 4 

050 GREATEST GAINER / SALES r$, 53 50 51 WELCOME TO ATLANTA Jermaine Dupri & Ludacris .9 
J DUPRI.B.M CEO( 1.1.01)PRILUOACRISK PARKER! SO SO DEE/DISTURBING ¡HA PEACE/Of F JAM SOUTH ALBUMS CUT/COLUMBIA 

35 

U DON'T HAVE TO CALL 0 Usher 9 
t HE NEPTUNES IP WILLIAMS! e ARISTA 15060' 

3 54 46 37 HANDS CLEAN Alanis Morissette '9 
A MORISSETTE (AMORISSETTEI MAVERICK ALBUM CUT/REPRISE 

23 

11 

e(ce GREATEST GAINER/AIRPLAY eç.)4) 0 66 68 SOAK UP TfIE SUN Sheryl Crow 9 
sCROW,ITAOTTIS.CROW..1.1110n) AMA ALBUM CUTANTERSCOK 

55 

I NEED A GIRL (PART ONE) 0 P. Diddy Featuring Usher & Loon .9 
S COMBS ,M WINANS,THE HITMEN IS COMBSJ KNIGHTM JONES.E.MATLOCKC HAWKINS,S.LESTERJ.THOMASI 0 BAD BOY ?RAW/ARISTA 

0  61 67 I SHOULD BE SLEEPING 0 Emerson Drive 9 
J KINGA STROUD (LOREWS SMITH) 00 DREAMWORKS (NASHVILLE) 450362 

56 

3 AIN'T IT FUNNY Jennifer Lopez Featuring Ja Rule .9 
11 SOTTE , C.ROONEY,D.SHEA IlLOPEZ,C.ROONEKILORENZO,7,JATICINS,CADDILLAC TAH,O.HARVEIGJR.,CMACKI EPIC ALBUMS CUT 

1 57 42 31 THE WHOLE WORLD 0 OutKast Featuring Killer Mike 9 
113 IABENJAMINAPATTOND SHEMS,M RENDER! 0 ARISTA 24550' 

19 

67 6 BLURRY Puddle Of Mudd 9 
J KURZWEG PN.SCANTLINI RAWLESS/GEFFEN ALBUM CUTANTERSCOPE 

6 Q  60 61 MODERN DAY BONNIE AND CLYDE Travis Tritt .9 
B J WALKERJR.1' TRETT (WALDRIDGEA LEBLANC) COLUMBIA INASHVILLEI ALBUM CUT 

58 

7 8 8 OOPS (OH MY) 0 Tweet .9 
TIMBALAND IC KEYST.MOSLER 0 THE GOLD MIND/ELEKTRA BMW/EEG 

7 59 59 64 HOW COME YOU DON'T CALL ME Alicia Keys 9 
A KEYSJCBROTHERS I PRINCE) J ALBUM CUT 

59 

a 5 5 GIRLFRIEND 0 N Sync Featuring Nelly .9 
THE NEPTUNES IITIMBERLAXE,C.HUGO,RWILLIAMS1 000 JIVE «low 

5 Q  64 73 AWNAW 0 Nappy Roots 9 
J CHAMBERS,M CABEN (W.HUGHESMADAMS,V.TISDALERANTHONYJEHAMBERS) 0 ATLANTIC esztr 

60 

11 12 DON'T LET ME GET MEO Pink 9 
O AUSTIN IPINKDAUSTINI 0 ARISTA 15117* 

9 61 54 48 BLESSED Martina McBride .9 
M MCBRIDE" WORLEY IH UNDSEKT.VERGES,B.JAMES) 0 RCA INASHVILUI ALBUM CUT 

31 
' 

0  10 10 A THOUSAND MILES 0 Vanessa Carlton .9 
R FAIR IV.CARLTONI (51 ABM 197676/INTERSCOPE 

10 62 55 40 I BREATHE IN, I BREATHE OUT Chris Cagle .9 
C LINDSEY IC,CAGLEJSOBBINI 0 CAPITOL INASHVILLEI ALBUM CUT 

35 

11 9 7 IN THE END Linkin Park 9 
D GILMORE ILINKIN PARKI WARNER BROS ALBUM CUT 

2 le 70 , 
I 

79 ONE MIC 0 Nas 9 
NAS,C THOMPSON INJONES.C.THOMPSON) 0 ILL WILL 79723./COLUMBIA 

63 

15 16 ALL YOU WANTED Michelle Branch 9 
J SHANKS (AA BRANCH) MAVERICK ALBUM COT/WARNER BROS 

........ 

12 We 73 - GOTS TA BE 82K 9 
THE UNDERDOGS (11.MASON, JR.D.THOMAS,MISCHILE,S.RUSSELL) e EPIC ALBUM CUT 

64 

13 12 13 ESCAPE Enrique Iglesias «2 
S MORALES,EIGLESIAS (E.IGLESIAS,S.MORALES,KOIOGUARDLD.SIEGEL) INTEFISCOPE ALBUM CUT 

12 Q . 71 74 VIDEO India.Arie .9 
I ARIE.C.BROADY (INDIAARIE,SSANDERSC BROADY,R.HARRISI MOTOWN ALBUM CUT/UNIVERSAL 

47 

14 14 9 HOW YOU REMIND MEO Nickelback .2 
R PARASHAR IC.KROEUR,NICKELBACKI 0 ROADRUNNER 01205.11DJMG 

1 Q I'M GONNA MISS HER (THE FISHIN SONG) Brad Paisley 9 
F ROGERS a PAISLEYf ROGERSI ARISTA NASHVILLE ALBUM CUT 

66 

15 13 15 WHEREVER YOU WILL GO 0 The Calling ç 
M TANNER (AKAMINA BAND) @ la RCA 60518 

5 67 65 1 65 FOR YOU Staind 9 
J ABRAHAM ISTAINDI FLIP/ELEKTRA ALBUM CUT/RED 

65 

16 19 PASS THE COURVOISIER PART II 0 Busta Rhymes Featuring P. Diddy & Pharrell .9 
THE NEPTUNES IT.SMITH,P WILLIAMS.C.HUGOI 0 J 2115I. 

16 Q FULL MOON Brandy 9 
M COY 0.4.crni ATLANTIC ALBUM CUT 

68 

GO 19 21 UNDERNEATH YOUR CLOTHES Shakira 9 
S MERARAS R ,LMENDEZ IS MEBARAK R ,LMENDEZ) 0 EPIC ALBUM CUT 

17 69 56 52 THE COWBOY IN ME Tim McGraw .9 
B GALLIMORLI STROUD,T MCGRAW (C.WISEMANISTEELEAANDERSONI CURB ALBUM CUT 

33 

0  25 29 RAINY DAYZ Mary J. Blige Featuring Ja Rule 9 
I SUIT! IJATKINS,LLORENZO) MCA ALBUM CUT 

18 70 67 58 THIS WOMAN'S WORK Maxwell .9 
MUSZE (K.BUSHI COLUMBIA EP 15 ALBUM CUT 

58 

20 20 HERE IS GONE The Goo Goo Dolls 9 
R CAVALLO Ii RZEZNIK) WARNER BROS ALBUM CUT 

19 74 76 FEELS GOOD (DON'T WORRY BOUT A THING) 0 Naughty By Nature Featuring 3LW .9 
ALISTAR ISLCRISS,V BROWNAGORDONT.BEALD.WIGGINSRWIGGINS,T CHRISTIANC WHEELERJ CAMPBELL! GO IV! 2344 

71 

20 17 18 I LOVE YOU 0 Faith Evans 9 
BUCKWILD,S.COMBS.M WINANS IF.EVANSABESTAIJAMISON,J LOPEZ,BSPRINGSTEEN.LHAYES) 0 BAD BOY ?OW/ARISTA 

14 72 72 72 TAKE YA HOME Lil Bow Wow 9 
THE NEPTUNESJ DOM IJ DUPRI.P.WIUJAMS,C.HUGOI SO SO DEF ALBUM CUT/COLUMBIA 

72 

0  23 23 WASTING MY TIME Default 9 
R PA/RASHER IJJ HOFLAR SMITH,DEFAIATI 1V1 ALBUM CUT 

21 73 62 56 NOTHING IN THIS WORLD Keke Wyatt Featuring Avant 9 
S HUFF IS.HUFF,MAVANT) MCA ALBUM CUT 

27 

0  24 27 A NEW DAY HAS COME Celine Dion 9 
R WAKRINAFANASIEFFA NOVA (A NOVAS MOCCIO) 0 EPIC ALBUM CUT 

22 Q SAY I VI YI Ting Yang Twins *9 
BEAT.IN-AZZ ID-ROC,KAINEI COUIPARKAN THE PAINT ALBUM curfocii 

74 

26 34 THE MIDDLE Jimmy Eat World 9 
M IROMBINELJIMMY EAT WORLD IJIMMY EAT WORLD! DREAMWORKS ALBUM CUT 

23 75 63 1 55 ROC THE MIC Beanie Sigel & Freeway 9 
JUSTBLAZE (D.GRANT,L PRIDGEN,JSMITIO ROC-A-FELIAIDEF JAM SOUNDTRACK CUTADJMG 

55 

24 18 14 CAN'T GET YOU OUT OF MY HEAD 0 Kylie Minogue «2 
C DENNIS.R.DAVIS IC.DENNIS,RD,DAVISI 0 CAPITOL 77685' 

7 Q TOXICITY System Of A Down 9 
R RUBIN,D.MALAKIAN,S.TANKIAN IS TANKIAN,S.ODADJLAN,D.AAALAKIANI AMERICAN ALBUM CUT/COLUMBIA 

76 

40 63 HELLA GOOD No Doubt .2 
N HOOPER.NO DOUBT (G.STEFANIP WILLIAMS,C.HUGO,T.KANAL) INTERSCOPE ALBUM CUT 

25 77 76 70 CRAWLING IN THE DARK Hoobastank 9 
J WIRT (D.ESTRIND ROBB) ISLAND ALBUM CUTAIKIMG 

68 

26 22 22 SATURDAY (000H! 0000H!) 0 Ludacris Featuring Sleepy Brown 9 
ORGANIZED NOIZE IC.BRIDGES,RWADER MURRAY,P BROWN) 0 DISTURBING THA PEACE/DEF JAM SOUTH 5815675.ADJMG 

22 78 68 47 WHAT ABOUT US? 0 Brandy 9 
R JERKINS (R.JERKINS,K.PRATUDANIELS,F.JERKINS III,N PAYNE.BRANOY I 00 ATLANTIC 65217' 

7 

27 21 17 ALWAYS ON TIME 0 Ja Rule Featuring Ashanti 9 
I corn IJATKINS,SAURELIUS,LLORENZOI O MURDER INC/DEF JAM 5611795'/IDJMG 1 79 78 80 THAT'S JUST JESSIE o Kevin Denney 9 

t REYNOLDS 11CDENNEY,KK.PHILLIPSP IMATTHEWSI e LYRIC STREET 164W3 
76 

28 28 46 MAKIN' GOOD LOVE Avant 9 
S HUFF IS.HUFF,MAVANT) MAGIC JOHNSON ALBUM CUTANCA 

28 80 75 69 THE LONG GOODBYE Brooks & Dunn 
K BROOKSROUNNM WRIGHT IRBRADY,RKFATINGI 0 ARISTA NASHVILLE ALBUM CUT 

39 

29 27 32 MY LIST Toby Keith 9 
J STROUD,T KEITH (TJAMES.R BISHOP) DREAMWOMS INASHVILLE) ALBUM CUT 

27 œ 84 95 STILL FLY 0 Big Tyrners 
M FRESH 18 IMLLIAMS,BTHOMASI 0 CASH MONEY 860995./UNIVERSAL 

81 

30 29 28 ANYTHING Jaheim Featuring Next .9 
KAnEusgooRE IKGIST,F MOORE RI I DIVINE MILL ALBUM CUT/WARNER BROS 

28 82 79 82 WISH I DIDN'T MISS YOU 0 Angie Stone 9 
I MATIASAMARTINASTONESWIZZ BEAR (AMARTINIMATIAS,LHUFF,G MCFADDENJ WHITEHEAD I 0 .121149. 

79 

0  33 43 DRIVE (FOR DADDY GENE) Alan Jackson .9 
K STEGALL (AJACKSONI 0 ARISTA NASHVILLE ALBUM CUT 

31 a) 83 - YOU KNOW THAT I LOVE YOU 0 Donell Jones 
J HAWKINS,CABSOLAM,R.SMITHIIHAVV1ONS,C.ABSOLAMASMITH) O UNTOUCHABLES 151I2'/ARISTA 

83 

32 34 26 MORE THAN A WOMAN Aaliyah .ri, 
TIMBALAND It MOSLEY,S GARRETT) 0 IRACKGROUND ALBUM CUT 

25 84 80 83 NEVER 0 Amanda Perez 
H ROAD. &PEREZ (APEREZI 0 0 0 UNIVERSAL 015542 

79 

Q  53 71 ADDICTIVE 0 Truth Hurts Featuring Rakim 9 
DJ QUIK IS GARRETTN GRIERN,D.BIAKEI 0 AFTERMATH 497710./INTERSCOK 

33 0 DON'T SAY GOODBYE 0 Paulina Rubio 
G ROBIN IG RUB1N,CYIE) 0 UNIVERSAL 015tfe 

85 

Ca 43 66 HALFCRAZY 0 Musiq 9 
1 BAIIIAS.0 HAGGINS IMUSIO SOULCHILD,CNAGGINS.1 BARIAS,F.L.All 0 DEF SOUL 586989'ilDJMG 

34 0  93 - OVERPROTECTED 0 Britney Spears 9 
M MARTINRAMIRJERKINS IPA MARTINRAMII 0 JIVE 40027' 

86 

35 35 35 YOUNG Kenny Chesney 9 
N WILSON,B CANNON,K.CHESNEY IC WISEMAN,N SHERIDAN.S.MCEWANI 0 GNU ALBUM CUT 

35 87 85 81 TAKE YOU HOME WITH ME A.K.A. BODY 0 R. Kelly & Jay-Z 
POKE & TONER KELLY IRKELLY,S.CARTERSJ BARNESA C OLIVIER) 0 ROC.A-FELUVOEF JAM 588913rADJPAGIJIVE 

81 

36 30 24 CAN'T FIGHT THE MOONLIGHT • LeAnn Rimes «2 
! HORN,GSTACK ID.WARRENI 0 0 0 0 CURB r3116 

11 88 88 96 GIVE IT TO HERO Tanto Metro & Devonte 
J HARDING UHARDING,M.WOLFE W PASSLER 00 2 HARD/SHOCKING VIBES EQ614•/1/P 

88 

37 31 25 MY SACRIFICE Creed .9 
J KURZWEG,K.KELSEY IM.TREMONRS STAPPI WIND-UP ALBUM CUT 

4 89 81 78 RAPTURE (TASTES SO SWEET) o iio .9 
M MOSERICREAMERSTEPHME K INALIO.MOSER) 0 UNIVERSAL 016672. 

46 

38 39 39 UH HUH 0 B2K 9 
C STEWART,B2A ICASTEWARTT NKHEREANYRT.HALE,M.CRAWFORD4 HOUSTON.D FREDERIC) e 0 0 EPIC 79686 

38 90 86 85 IT'S GOIN' DOWN 0 X-Ecutioners .9 
M SHINODAR RAIDAS.CANE IM.SHINODAJ HAHNAWILLIAMS,K BAILEY,RAGUILARM JONESAJOINER) 0 LOUD/COLUMBIA 9133. 

85 

44 50 WHAT IF SHE'S AN ANGEL Tommy Shane Steiner 9 
J RITCHEY (B.WAYNE) 0 RCA (NASHVILLE) ALBUM CUT 

39 91 89 89 CHOP SUET System Of A Down 9 
R RUBIN.D.MALAKIAN,S.TANKIAN ISTANKIAND.MAIAKIAN) AMERICAN ALBUM CUT/COLUMBIA 

76 

37 41 THAT'S WHEN I LOVE YOU Phil Vassar 
B GALLIMORE,P.VASSAR IP VASSAR,/ AS WOOD) ARISTA NASHVILLE ALBUM CUT 

37 92 82 84 ANY OTHER NIGHT 0 Sharissa 9 
THE UNIT (I) COVERTJC CANNON,DJACKSON,THE UNIT) 0 MOTOWN 01537r/UNIVERSAL 

72 

1 32 30 YOUTH OF THE NATION P.O.D. 9 
H BENSON.P.0 D ISONNKMARCOSTRAA.WW1 e ATLANTIC ALBUM CUT 

28 œ 94 - TAKE A MESSAGE 0 Remy Shand 9 
Fl SHAND IRSHANO) 0 MOTOWN 015625./UNIVERSAL 

93 

41 44 I'M MOVIN' ON Rascal Flatls 9 
M BRIGHT,M WILLIAMS (P.wmrE.D.v WILLIAMS) LYRIC STREET ALBUM CUT 

41 94 87 91 HEY LUV (ANYTHING) Mobb Deep Featuring 112 9 
HAVOC IAJOHNSON,K.MUCHITA.D.JONESARARKERM.KEITH.M.SCANORICKI LOUD/COLUMBIA ALBUM CUT 

58 

48 53 TOO BAD Nickelback 9 
R PARASHARNICKELBACK (C.KROEGERNICKELBACK) ROADRUNNER ALBUM CUTADJMG 

43 95 92 87 SOME DAYS YOU GOTTA DANCE Dixie Chicks 
P WORLEKB CHANCEY ITJOHNSONM.MORGANI MONUMENT ALBUM CUT 

55 

0  51 62 I DON'T HAVE TO BE ME ('TIL MONDAY) Steve Azar 
R VAN HOY ISAZARJ.YOUNG,R.C.BANNON) e MERCURY NASHVILLE) ALBUM CUT 

44 96 91 97 TELL ME WHAT'S IT GONNA BE o Brian McKnight Featuring Jemtaine Dupri 9 
J DUPRI,B.M.COKB.MCKNIGHT IB.MCKNIGHI,B.BARNES.G.WASINGTONJRI 0 MOTOWN 015881rAINIVERSAL 

91 

0  52 59 LIVING AND LIVING WELL George Strait 
1 BROWN,G STRAIT IT.MARTIN,M NESLERT SHAPIRO) 0 MCA NASHVILLE ALBUM CUT 

45 0 GIVE ME THE LIGHT 0 Sean Paul 
IROYTONDADDY REDS IS HENRIOUEST RAMI) 00 BLACK SHADOW 6395./VP 

97 

46 47 38 FAMILY AFFAIR 0 Mary J. Blige 9 
DR. ORE (M.J.BUGE.PAPIERRE-LOUIS.LN.LODGE,B MILLERAYOUNG,C KAMBORM ELIZONDO.M.BRADFOROI 00 MCA 1559:51. 

1 0 I TOLD Y'ALL 0 Petey Pablo 
1 IMBALAND 1M BARRETT III,TMOSLER JIVE 40006' 

98 

Ca 58 77 OH BOY 0 Cam'ron Featuring Juelz Santana 9 
JUSTBLAZE IC.GILES,ISMITHS,LJAMESAINVEHTFIELD) 0 ROC-A-FELLA/DEF JAM 582964./10JMG 

47 99 95 93 SONG FOR THE LONELY 0 Cher 9 
M TAYLOR (P.BARRICS.TORCH,M.TATIORI 00 WARNER BROS QOM 

85 

_, 38 33 LIGHTS, CAMERA, ACTION! 0 Mr. Cheeks 9 
BM! (TKELLY.RHARRELI.L CASTONAPOREE,FWILSONI 0 0 0 UNIVERSAL 156257 

14 100 99 - BE HERE 0 Raphael Saadiq Featuring D'Angelo .9 
R SAADIRJAKE à DIE PHATMAN IRSAADIOR STANDRIDGEB OZUNA.M ARCHER! 0 UNIVERSAL 015788. 

99 

' 

0"- HOT SHOT DEBUT 0/ 
HOT IN HERRE Nelly ..2 
THE NEP I ONES IC BROWN,NELLY,P WILL IAMS.0 HUGO I FO' REEL ALBUM CUT/UNIVERSAL 

49 
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Ne24 Billboard SINGLES AND TRACKS SONG INDEX. 
Chart Codes: Hot so° Singles (Hioo); Hot R&B Hip/Hop Singles (RBH); Hot Country Singles (CS) and Hot Latin Tracks (LT). 

TITLE (Publisher - Licensing Org.) Sheet Music Dist., Chart, Position. 

2 WAY (Dynatone, BMI/Warner-Tamerlane, BMI/ Pro-
toons, ASCAP) RBH 69 
7 DAYS (Songs Of Windswept Pacific, BMI/ Warner 

Chappell, PRS/WB, ASCAP/Copyright Control), WBM, RBH 
88 

—A— 
ADDICTIVE (Herbilicious, ASCAP/The Eighteenth Let-

ter, ASCAP/Songs Of DreamWorks, BMI/Cherry River, 
BMI/WB, ASCAP/Q Baby. ASCAP), CLM/WBM, Hioo 33; 
RBH 12 

AIN'T IT FUNNY (Nuyorican, BMI/Sony/ATV Songs, 
BMI/Cori Tiffani, BMI / Di Irv, BMI /Slavery, BMI/Blunts, 
Guns And Funs, ASCAP/Songs Of Universal, BMI/White 
Rhino, BMI/EMI April, ASCAP/Bee Mo Easy, ASCAP/lustin 
Combs, ASCAP/Alvin Toney, ASCAP/Four Ya Ear, ASCAP), 
HL/WBM, Hioo 5; RBH 23 

ALL YOU WANTED (I'm With The Band, ASCAP/WB, 
ASCAP), WBM,1-hoo 12 

ALMOST THERE (Curb, ASCAP/Big Ole Hit, 
ASCAP/Sondaddy, BMI/VBC, ASCAP), WBM, CS 45 

AL QUE ME SIGA (SGAE, ASCAP) LT 31 
ALWAYS ON TIME (Slavery, ASCAP/Aurelius, 

ASCAP/ D) Irv, BMI/Songs Of Universal, BMI/ White Rhino, 
BMI), WBM, H too 27; RBH 39 

AMERICAN CHILD (EMI April, ASCAP/Phil Vassar, 
ASCAP/BMG Songs, ASCAP/Mrs. Lumpkins Poodle, 
ASCAP), HL CS 55 

ANY OTHER NIGHT (Lienad, BMI) Hioo 92; RBH 46 
ANYTHING (Divine Mill, ASCAP/Lonte, ASCAP/Uh Oh, 

BMI / Ensign, BM°, HL Hioo 30; RBH 9 
APRENDIZ (Universal Musica, BMI/WB, ASCAP) LT 20 
AWNAW (Success Story, BMI/Full Circle, ASCAP) Fhoo 

60; RBH 21 
AY! BU ENO (Estefan, ASCAP/F.I.RP., BMI) LT 34 

omi Bum 

BALLIN' BOY (MOB., ASCAP/No Good, BMI) RBH 54 
BANG MY HIT (Brainstorm, ASCAP/ Underground 

Music Source, BMI/Nachlife, ASCAP) RBH 89 
BARBED WIRE AND ROSES (Bro 'N Sis, BMI/Estes 

Park, BM I/ Moraine, BM I/ Life Is Fine, BMI/Ensign, BM°, 
HL CS 44 

BEAUTIFUL MESS (Songs Of API, BMI/Monkey C, 
BMI/Songs Of Nashville DreamWorks, BMI/Affiliated, 
BMI/Chrysalis, ASCAP/Creative Artist Agency, ASCAP/EMI 
Blackwood, BMI/Shane Minor, BM°, CLM/HL/WBM, CS 

42 
BEFORE I KNEW BETTER (Encore, ASCAP/Scott And 

Soda, ASCAP/ Big Tex, BMI/Lucky Thumb, BMI) CS 32 
BE HERE (Ugmoe, ASCAP/Universal, ASCAP/lake 

The Phatman, ASCAP/Ah-choo, ASCAP) Hioo loo; RBH 61 
BLESSED (Famous, ASCAP/Songs Of Universal, 

BMI/Sony/ATV Cross Keys, ASCAP/Onaly, ASCAP), 
HL/WBM, CS 11; Hioo 61 

BLURRY (Puddle Of Music, ASCAP/WB, ASCAP), 
WBM. Micro 6 

BOOM, BOOM, BOOM (Himesmind, ASCAP/Dana 
Sharo, BMI) RBH 96 

BOUGHETTO (Supreme Lee. ASCAP/Universal, 
ASCAP/Young Dudes, ASCAP/ Wally's Basement, ASCAP) 
RBH 98 

BUTTERFLIES (Universal, ASCAP/latcat, ASCAP/Dirty 
Dre, ASCAP/Perfect Song, PRS/SPZ, BMI), WBM, RBH 35 

ram — 
CALLING MY NAME (Izzy Ooh, ASCAP/Between 

Friends, ASCAP) RBH too 
CALL ME (FoShawna, ASCAP/Mass Confusion, 

ASCAP/WB, ASCAP/Virginia Beach, ASCAP), WBM, RBH 

53 
CAN'T FIGHT THE MOONLIGHT (Realsongs, ASCAP), 

WBM, Hioo 36 
CAN'T GET YOU OUT OF MY HEAD (EMI April, 

ASCAP/19, PRS/BMG, PRS/Universal-MCA. ASCAP), 
HL/WBM, Hioo 24 

CAN YOU HEAR ME NOW (Big Red Tractor, 
ASCAP/Think Well, ASCAP/Travelin' Zoo, ASCAP) CS 57 

CHASIN' AMY (Sony/ATV Cross Keys, ASCAP/Onaly, 
ASCAP/Songs Of Universal, BMI), HL/WBM, CS 39 

CHOP SUE'Y (Sony/ATV Tunes, ASCAP/Ddevil, ASCAP), 
HL, Fhoo 91 

CLOSET FREAK (God Given, BMI) RBH 56 
THE COLOR OF LOVE (ECAF, BMI/Sony/ATV Songs, 

BMI), HL RBH 51 
COMO DECIRTE NO (WB, ASCAP) LT 23 
COMO DUELE (D'Hico BMI) LT 39 
COMO PUDISTE (Edimal/Fonomusic, ASCAP/LGA, 

BMI) LT 22 
COUNTRY BY THE GRACE OF GOD (Mark Hybner, 

ASCAP/Sondaddy, BMI/Calcutta, BMI/Chrysalis, 
BMI / Creative Artist Agency, ASCAP) CS 6o 

THE COWBOY IN ME (BMG Songs, ASCAP/Mrs. Lump-
kins Poodle, ASCAP/Songs Of Windswept Pacific, 
BMI/Stairway To Bitner's, BMI/Gottahaveable, BMI), 
HL/WBM, CS 16; Hum 69 

CRAWLING IN THE DARK (Spread Your Cheeks And 
Push Out The Music, ASCAP), WBM, Hioo 77 

CRY TOGETHER (Warner-Tamerlane, BMI), WBM, RBH 

94 

—D— 
DAY + NIGHT (N Key, BMI/Ground Control, BMI/EMI 

Blackwood, BM I/That's Xtra, ASCAP) RBH 73 
DEAR GOD (Geto Boys 8 Girls, BMI/Still N-The Water, 

BMI) RBH 97 
DEJATE QUERER (Flamingo, BM° LT 40 
DEL OTRO LADO DEL PORTON (Marfre, BMI) LT17 
DON'T LET ME GET ME (Pink, ASCAP/EMI April, 

ASCAP/Cyptron, BMI/EMI Blackwood, BMI), Ht, Hioo 9 
DON'T SAY GOODBYE (2001 E Two, ASCAP/Groobin', 

ASCAP/EMI April, ASCAP/Year (ie, ASCAP), HL Hioo 85 
DON'T WASTE MY TIME (WB, ASCAP/Tower II, 

ASCAP/Warner-Tamerlane, BMI/Tower One, 
BMI/Chrysalis, ASCAP/Creative Artists, ASCAP), WBM, CS 

40 
DON'T YOU FORGET IT (The Ox And The Fish, 

SOCAN/Warner Chappell, SOCAN/Dirty Dre, ASCAP/lat-
cat, ASCAP/Universal, ASCAP), WBM, RBH 33 

DOWN CHICK (Slavery, ASCAP/Aurelius, 
ASCAP/ Di Irv, BM I/ Inky-SiSi, BMI), HL Hioo 51; RBH 15 

DO YA THANG GIRL (Gank-Lo, BMI) RBH 82 
DRIVE (FOR DADDY GENE) (EMI April. ASCAP/Tri-

angels. BMI), HL CS 2; H100 31 

—E— 
EN LA MISMA CAMA (Edimonsa, ASCAP) LT 45 
ENTRA EN MI VIDA (Sony/ATV) LT 15 

ESCAPAR (Enrique Iglesias, ASCAP/EMI April. 
ASCAP/Little Devon, BMI/K'Stuff, BMI/Merchandyze, 
BMI /Warner-Tamerlane, BMI) LT 2 

ESCAPE (Enrique Iglesias, ASCAP/EMI April, 
ASCAP/ Little Devon, BMI/K'Stuff, BMI/Merchandyze, 
BMI/Wamer-Tamerlane, BM!), HL/WBM, 13 

rion F 
FAMILY AFFAIR (Mary ). Blige, ASCAP/Universal-MCA, 

ASCAP/Fame, BMI/Music Of Windswept. ASCAP/Five 
Card, ASCAP/Elvis Mambo, ASCAP/WB, ASCAP/Ain't 
Nuthin' Goin' On But Funking, ASCAP/Copyright 
Control/Asiah Lewis, BMI/AsiahTown, BMI/Luchi Lou, 
BMI), WBM, Hioo 46 

FEELS GOOD (DON'T WORRY BOUTA THING) 
(Naughty, ASCAP/Lexi's Daddy's Music, ASCAP/Teron 
Beal, ASCAP/Universal-PolyGram International, ASCAP), 
WBM, Hioo 71; RBH 32 

FEEL THE GIRL (Virginia Beach, ASCAP/WB, 
ASCAP/whodahellelseitsgonB, ASCAP), WBM, RBH 92 

FIRST TIME (Notting Hill, SESAC) RBH 91 
FLOR SIN RETONO (Peer Intl., BMI) LT 16 
FOOLISH (Desmone, BMI/DI Irv, BMI/EMI April, 

ASCAP/Jobete, ASCAP), HL Hioo 1; RBH I 
FOR YOU (Greenfund, ASCAP/i.m.nobody, ASCAP/My 

Blue Car, ASCAP/pimpYug,ASCAP/WB, ASCAP), WBM, 
Hum 67 

FRANTIC (EMI April, ASCAP/Pang Toon, BMI/Jersey 
Girl, ASCAP/EMI Blackwood, BMI/Mark Alan Springer, 
BMI), HL CS 41 

FULL MOON (Mike City, BMI/Warner-Tamerlane, BMI), 
WBM, Fhoo 68; RBH 28 

—G— 
GET OVER YOURSELF (Without Anna, ASCAP/Careers-

BMG, BMI / Floyd's Dream, BMI), HL CS 29 
GET THIS MONEY (Zomba, BMI/R.Kelly, BMI/EMI 

Blackwood, BMI/Lil Lu Lu, BMI), HL/WBM, RBH 41 
GIRLFRIEND (Tennman Tunes, ASCAP/Zomba, 

ASCAP/EMI Blackwood, BMI/The Waters Of Nazareth, 
BMI/EMI April, ASCAP/Chase Chad, ASCAP), HL/WBM, 
Moo 8; RBH 27 

GIVE IT TO HER (Jeremy Harding, ASCAP/EMI April, 
ASCAP/Copyright Control), HL Hioo 88; RBH 52 

GIVE ME THE LIGHT (Dutty Rock, ASCAP/Black Shad-
ow, BMI/TWR, BMI) Hloo 97; RBH 62 

GOING AWAY (Mike Curb, BMI /House Of Halsey, BMI) 
CS e 

GOODBYE ON A BAD DAY (Extreme Writers, 
ASCAP/ Easel, ASCAP) CS 33 

GOOD MORNING BEAUTIFUL (Life Of The Record, 
ASCAP/Sevens International, ASCAP/Mighty Moe, 
ASCAP) CS 18 

THE GOOD STUFF (BMG Songs, ASCAP/Mrs. Lump-
kins Poodle, ASCAP/ Warner-Tamerlane, BMI/Makeshift, 

BMI), WBM, CS 53 
GOTS TA BE (First Avenue, ASCAP/BMG Songs, 

ASCAP/Demis Hot Songs, ASCAP/Edmonds, BMI/EMI 
April, ASCAP/Music Of Windswept, ASCAP/Nfused, 
ASCAP/Mischkemusic, ASCAP/9 Houses, ASCAP/Strange 
Motel, ASCAP), HL Him 64; RBH 16 

GRINDIN' (GenMarc, ASCAP/Terradome, ASCAP/The 
Waters Of Nazareth, BMI/EMI Blackwood, BMI/Chase 
Chad, ASCAP/EMI April, ASCAP), HL RBH 86 

GUESS WHO'S BACK (N-The Water, ASCAP/Ye World, 
ASCAP/Lil Lu Lu, BMI/EMI Blackwood, BMI/Shakur AI-
Din, ASCAP/Hitco South, ASCAP/Jobete, ASCAP) RBH 55 

HALFCRAZY (Soulchild, ASCAP/Universal, 
ASCAP/Nivrac Tyke, ASCAP/Tetra Grammaton, 
ASCAP/EMI-Unart Catalog, BMI), WBM, Hioo 34; RBH ii 

HANDS CLEAN (Universal-MCA, ASCAP/1974, ASCAP), 
WBM, Hioo 54 

HAPPY (Takin' Care Of Business, BMI/Pookietoots, 
ASCAP/Soldierz Touch, ASCAP/DI Irv, BMI) RBH 68 

HARDER CARDS (Irving, BMI/Chickenshacic, 
BMI/Almo, ASCAP/BMG Songs, ASCAP), HL CS 49 

HASTA QUE VUELVAS CONMIGO (Estefan, 
ASCAP/Marc Anthony, ASCAP/Sony/ATV Tunes, ASCAP) 
LT 32 

HAY OTRA EN TU WGAR (Rubet, ASCAP/Universal 
Musica, ASCAP) LT 5 

HEATHER'S WALL (EMI Blackwood, BMI/Buzz Cut, 
BM I/Ty Land, BMI/Mike Curb, BMI/Diamond Storm, BMI), 
HL/WBM, CS 54 

HEAVEN CAN WAIT (Mijac, BMI/6th Boro, ASCAP/WB, 
ASCAP/Warner-Tamerlane, BMI/Zomba. ASCAP/Deta 
BoB, ASCAP/Zomba, SESAC/Nate Smith, ASCAP/BMG 
Songs, ASCAP/Teron Beal, ASCAP/E. Laues, SESAC/KQ 
SESAC) RBH 8o 

HULA GOOD (World Of The Dolphin, ASCAP/Univer-
sal, ASCAP/Chase Chad, ASCAP/EMI April, ASCAP/The 
Waters Of Nazareth, BMI/EMI Blackwood, BM», 
HL/WBM, Hioo 25 

HELP ME UNDERSTAND (Music Of Windswept, 
ASCAP/In The Fairway, ASCAP/Rokstone, PRS/Songs Of 
Windswept Pacific, BMI/Rondor London, PRS/Irving, 
BMI), HL/WBM, CS 27 

HERE IS GONE (Corner Of Clark And Kent, ASCAP/EMI 
Virgin, ASCAP), HL Hut° 19 

HERO (Enrique Iglesias, ASCAP/ EMI April, 
ASCAP/Rive Droite, ASCAP/Metrophonic, ASCAP), HL, 
Him 50 

HEY LUV (ANYTHING) (P. Noid, BMI/Careers-BMG, 
BMI/Juvenile Hell, ASCAP/BMG Songs, ASCAP/Da Twelve, 
ASCAP/Justin Combs, ASCAP/EMI April, ASCAP), HL Hioo 

94 
HOT IN HERRE (Jackie Frost, ASCAP/BMG Songs, 

ASCAP/The Waters Of Nazareth, BMI/EMI Blackwood, 
BMI/Chase Chad, ASCAP/EMI April, ASCAP/Swing T, 
ASCAP/Ascent, BMI/Nouveau, BMI), HL Hioo 49; RBH 43 

HOW COME YOU DON'T CALL ME (Controversy, 
ASCAP/Universal, ASCAP), WBM, Hioo 59; RBH 34 

HOW YOU REMIND ME (Warner-Tamerlane, BMI/Nick-
elback, SOCAN), WBM, Hioo 14 

HUELO A SOLEDAD (AG, ASCAP) LT 26 
HUSH LIL' LADY (Christopher Mathew, ASCAP/Hitco 

South, ASCAP/Publishing Designee, BMI/Folkway, BMI) 
RBH 85 

HYDE HA (Track Addictz, ASCAP) RBH 87 

— I— 
I BREATHE IN, I BREATHE OUT (Sony/ATV Cross Keys, 

ASCAP/Ten Ten, ASCAP), HL/WBM, CS 12; Hloo 62 
I CRY (Bro 'N Sis, BMI/Estes Park, BMI/Moraine, 

BMI/Choice Is Tragic, BMI/ Ensign, BMI), HL CS 20 
I DON'T HAVE TO BE ME (711. MONDAY) (MAS Ven-

ture, BM I/Misterssippi. BMI/Careens-BMG, BMI/EMI 
Blackwood, Be, HL CS 7; Woo 44 
I DON'T WANT YOU TO GO (EMI Full Keel, 

ASCAP/Blakemore Avenue, ASCAP/April Blue, 
ASCAP/Songs Of Mosaic, ASCAP/Songs Of Otis Barker, 
ASCAP), HL, CS 13 

I'D RATHER (Shep 'n Shep. ASCAP/Almo, ASCAP/Uni-
versal, ASCAP) RBH 4o 

IF THAT AIN'T COUNTRY (Almo, ASCAP/Songs Of 
Windswept Pacific, BMI/Gottahaveable, BMI), HL CS 48 
I GOT IT 2 (Them Damn Twins, ASCAP/Air Control, 

ASCAP/EMI April, ASCAP/So So Def, ASCAP/Babyboy's 
Little, SESAC/Noontime South, SESAC/Scantz, 
SESAC/WBM, SESAC/III Will, ASCAP/Zomba, ASCAP), 
HL/WBM, RBH 83 
I KEEP LOOKING (Sony/ATV Tree, BMI/Wenonga, 

BMI/Mosaic, BMI), HL CS 30 
I'LL TAKE LOVE OVER MONEY (Sony/ATV Tree, 

BMI/Love Monkey, BMI/WB, ASCAP/Platinum Plow, 
ASCAP), HL CS 5o 
I LOVE YOU (Chyna Baby, BMI/Janice Combs, 

BMI/EMI Blackwood, BMI/Still Diggin', ASCAP/BMG 
Songs, ASCAP/Gloria's Boy, ASCAP/Justin Combs, 
ASCAP/EMI April, ASCAP/Nuyorican, BMI/B. Springs, 
ASCAP/Incense, BMI/Universal-Duchess, BMI), HL/WBM, 
Hioo 20; RBH 6 

I'M GONE (Mighty Nice, BMI/Wait No More, 
BMI/Bluewater, BMI/Chuck Prophet, BMI/Funzalo, BM°, 
HL CS 46 

I'M GONNA BE ALRIGHT (Nuyorican, BMI/Sony/ATV 
Songs, BMI/Cori Tiffani, BMI/Sony/ATV Tunes, 
ASCAP/Milk Chocolate Factory, ASCAP/lobete, 
ASCAP/Commodores, ASCAP/EKOP, BMI/ENOT, 
ASCAP/Danica, BMI/LehsemSongs, BMI/EMI April, 
ASCAP), HL Hioo 52; RBH 42 

I'M GONNA MISS HER (THE FISHIN' SONG) (EMI 
April, ASCAP/Sea Gayle, ASCAP), HL CS 14; Hioo 66 
I MISS MY FRIEND (Buna Boy, BMI/Glitterfish, 

BMI/Mosaic, BMI/Sony/API Tree, BMI/Wenonga, BMI), 
HL CS 25 
I MISS YOU (Boomer X, ASCAP/Kold City, ASCAP/Uni-

versal, ASCAP), WBM, RBH e 
I'M MOVIN' ON (Murrah, BMI/WB, ASCAP/Richard 

And Castle, ASCAP), WBM, CS 6; Hioo 42 
THE IMPOSSIBLE (EMI April, ASCAP/Didn't Have To 

Be, BMI/Mosaic, BMI), HL CS 35 
I NEED A GIRL (PART ONE) (Justin Combs, ASCAP/EMI 

April, ASCAP/lack Knight, ASCAP/Hot Heat, ASCAP/Ja nice 
Combs, BMI/EMI Blackwood, BMI/Coptic Soundsations, 
BMI/Donceno, ASCAP/Sonny Lester, ASCAP), HL Fhoo 4; 
RBH 4 

IN THE END (Zomba, BMI/Big Bad Mr. Hahn, 
BMI /Nondisclosure Agreement, BMI/Rob Bourdon, 
BMI/Kenji Kobayashi, BMI/Zomba,ASCAP/Chesterchaz, 
ASCAP), WBM, Hioo 11 
I SHOULD BE SLEEPING (EMI April, ASCAP/Jersey Girl, 

ASCAP/EMI Blackwood, BMI/Mark Alan Springer, BMO, 
HL CS to; Hioo 56 
I TOLD Y'All (Zomba, ASCAP/Kumbaya, ASCAP/Vir-

ginia Beach, ASCAP/WB, ASCAP), WBM, Hioo 98; RBH 63 
IT'S GOIN' DOWN (Kenji Kobayashi, BMI/Big Bad Mr. 

Hahn, BMI/Total Tunes, BMI/Swift Tracks, BMI/WB, 
ASCAP/Hard Workin Black Folks, ASCAP/Hennessy For 
Everyone, ASCAP/VOCO, BMI/As The Table Turns, ASCAP), 
WBM, Fhoo go 

um JP um 

JEZEBEL (Sony/ATV Tree, BMI/Songs Of Teracel, 
BMI/Careers-BMG, BMI/Ourtrinity, BMI), HL CS 26 

JURO POR DIOS (LSM, BMI) LT 37 
JUST A FRIEND 2002 (Nyrraw,ASCAP/EMI April, 

ASCAP/Uncle Bobby, BMI/EMI Blackwood. BMI/Dango, 
BMI/Wamer-Tamerlane, BMI/Cold Chillin',ASCAP), 
HL/WBM, RBH 70 

JUST WHAT I DO (WB, ASCAP/Hapsack, BMI/Magic 
Penny, ASCAPICopyright.net, BMI/Wamer-Tamerlane, 
BMI/Banna Bear, BM°, WBM, CS 19 

—L— 
LA AGARRO BAJANDO (Mo'Clan,ASCAP) LT 29 
LA NEGRA TIENE TUMBAO (Sir George, ASCAP/WB, 

ASCAP) LT 38 
LA PLAYA (Sony/ATV Latin, BMI) LT 46 
THE LIFE (Paniro's, ASCAP/lustin Combs, ASCAP/EMI 

April, ASCAP/Trescadecaphobia, BMI/Old Nigga Spiritu-
als, BMI/Nyelahs, ASCAP/Nyulahs, ASCAP) RBH 71 

THE LIGHTHOUSE'S TALE (Southern Melody, BMI) CS 

59 
LIGHTS, CAMERA, ACTION! (Mr. Cheeks, ASCAP/One 

Shot Deal, SESAC/Stone Diamond, BMI/EMI Blackwood, 
BMI), HL, Nice 48; RBH 19 

LIVE THE UFE (EMI April, ASCAP/Shaniah Cymone, 
ASCAP/Fundisha, BMI/Songs Of Windswept Pacific, 
BMI/D1 Hi-Tek, BMI/Pen Skills, BM° RBH 74 

LIVING AND LIVING WELL (Mosaic, BMI/Glitterfish, 
BMI/Buna Boy, BMI/Sony/ATV Tree, BMI/Wenonga, BMI), 
HL, CS 9; Hloo 45 

LLOVIENDO ESTRELLAS (Erami, ASCAP/WB, ASCAP) 
LT 21 

THE LONG GOODBYE (WB, ASCAP/Universal-Island, 
PRS), WBM, Hmo 80 

LOOK AT ME NOW (More Extreme Songs, SESAC/Big 
One Three, SESAC/Extreme Writers, ASCAP/McJames, 
BMI) CS 56 
WM NUEVA (EMI April, ASCAP/Gaira Bay, ASCAP) LT 

9 

me Meer 

MAKIN' GOOD LOVE (Tuff Huff, BMI/Zomba, 
BMI/Grindtime, BMI), WBM, Hioo 28; RBH lo 

MAMA'S BABY, POPPA'S MAYBE (Smith Star Muzic, 
ASCAP/Peterson Boy's, BMI/8-Ballin, ASCAP) RBH 75 

MANANTIAL DE LLANTO (Edimusa, ASCAP) LT 8 
MAS ALTO QUE LAS AGUILAS (Edimusa, ASCAP) LT 33 
ME HUELE A SOLEDAD (Rubet,ASCAP/2000 Amor, 

ASCAP) IT 6 
MENDOCINO COUNTY LINE (Little Mole, 

ASCAP/Melusic, ASCAP/WB, ASCAP), WBM, CS 23 
MI BOMBON (Rohm, BMI) LT 24 
THE MIDDLE (Turkey On Rye, ASCAP), Ht, Haw 23 
MINIVAN (Afterburner, BMI/Seedhouse, BMI) CS 43 
MITAD Y MITAD (Ser-Ca, BMI) LT 41 
MODERN DAY BONNIE AND CLYDE (EMI April, 

ASCAP/Walz Time, ASCAP/House Of Fame, ASCAP), HL 
CS 8; Hioo 58 

MORE THAN A WOMAN (Virginia Beach, ASCAP/WB, 
ASCAP/Herbilicious, ASCAP/Black Fountain, ASCAP/EMI 
April, ASCAP), HL/WBM, Hioo 32; RBH 17 

MUJER CON PANTALONES (Estefan, ASCAP/F.I.P.P., 
BMI) LT 43 

MY HEART IS LOST TO YOU (Sony/ATV Tree, BMI/EMI 
April, ASCAP), HL, CS 31 

MY UST (Song Paddock. ASCAP/Song Writing Pad-
dock, BMI), FIL, CS 1; Hue 29 

MY SACRIFICE (Tremonti, BMI/Stapp, BMI/Dwight 
Frye, BMI) Haw 37 

—N— 
NECESIDAD (World Deep, BMI/Sony/ATV Latin, BMI) 

LT 7 
NEVER (Powerhowse, BM° Fhoo 84 
NEVER AGAIN (Slavery, ASCAP/Aurelius, ASCAP/D1 

Irv, BM° RBH 95 
A NEW DAY HAS COME (Sony/ATV Songs, 

BMI/Sony/ATV Canada, SOCAN/Sing Little Penguin, 
SOCAN/Aldo Nova, SOCAN/Deston, ASCAP), HL Elmo 22 

NO ME CONOCES AUN (Edimonsa, ASCAP) LT 18 
NOTA DAY GOES BY (American Broadcasting, ASCAP) 

CS 15 
NOTHING IN THIS WORLD (luff Huff, BMI/Zomba, 

BMI/Grindtime, BMI), WBM, Hioo 73; RBH 22 

—o— 
OH BOY (Killa Cam, BMI/F.O.B., ASCAP/May Twelfth, 

BMI/Universal-Duchess,BMI/Copyright Control), WBM, 
Hioo 47; RBH 13 

01.' RED (Key-Mark, BMI/Bull's Creek, BMI) CS 36 
THE ONE (Lucky Girl, ASCAP/Migraine, ASCAP) CS 22 
ONE MIC (Zomba, ASCAP/Ninth Street Tunnel, 

ASCAP/Sony/ATV Songs, BMI/Sunny Lee, BMI/l° Will, 
ASCAP), HL/WBM, Hum 63; RBH 

0011, AHH (Scorp,ASCAP) RBH 65 
OOPS (OH MY) (Shawna, ASCAP/Mass Confusion, 

ASCAP/WB, ASCAP/Virgmia Beach, ASCAP), WBM, Hioo 
7; RBH 7 

OVERPROTECTED (Zomba, ASCAP),WBM,Fhoo 86 

—p— 
PARA ESTAR A MANO (Safari) LT 42 
PASS THE COURVOISIER PART II (T'Ziah's, BMI/The 

Waters Of Nazareth, BMI ' EMI Blackwood. BMI/Chase 
Chad, ASCAP/EMI April, ASCAP), HL/WBM, Him 16; RBH 

5 
PEQUENA AMANTE (Edimonsa, ASCAP) LT 49 
EL PODER DE TUS MANOS (Ser-Ca, BMI) LT 10 
POR ESE HOMBRE (EMI Blackwood, BMI) LT 11 
POR TU PLACER/WITH ALL MY LOVE (Maha Gita, 

ASCAP/Jimmy G's, ASCAP/WB, ASCAP/Dustelli, BMI) LI 

47 
PURPLE STUFF (Ottanowear, BMI/Carnival Beats, 

BMI) RBH 67 
PLIT IT ON PAPER (Mr. Perry's, ASCAP/Labor Force, 

ASCAP/Bachus, BMI /Big Herb's, BMI) RBH 44 

mon (2 rum 

QUE EL RITMO NO PARE (World Deep, 
ASCAP/Sony/ATV Discos, ASCAP/Blueplatinum, ASCAP) 
LT19 

QUE LEVANTE LA MANO (Fonomusic, SESAC) LT 48 
QUISIERA PODER OLVIDARME DE TI (Rubet, 

ASCAP/Universal Musica. ASCAP/Marport, ASCAP) LT12 
QUITAME ESE HOMBRE (Piloto, ASCAP) LT1 

—R— 
RAINY DAYZ (Slavery, ASCAP/DI Irv, BMI/Songs Of 

Universal, BMI/White Rhino, BMI), HL/WBM, Hioo 18; 
RBH 8 

RAPTURE (TASTES SO SWEET) (Renemade. BMI/EMI 
Blackwood, BMI), HL 111oo 89 

REAL BAD MOOD (Island Pacific, ASCAP/Music Of 
Windswept, ASCAP/Big Daddy's Baby Songs Of Deer, 
ASCAP), WBM, CS 52 

ROCK THE BOAT (Herhilicious, ASCAP/Rap Tracks, 
ASCAP/E Beats, ASCAP/WB, ASCAP/Black Fountain, 
ASCAP/EMI April, ASCAP), HL/WBM, RBH 49 

ROC THE MIC (Music Of Windswept, ASCAP/Shakur 
Al-Din, ASCAP/Hitco South, ASCAP/Efartooee, 
ASCAP/F.O.B.,ASCAP),WBM, Hioo 75; RBH 31 

runo s 
SATURDAY (000H! 0000H!) (Ludacris, ASCAP/EMI 

April, ASCAP/Organized Noize, BMO, HL,1-1100 26; RBH 14 
SAY I YI YI (ColliPark, BMI/Da Crippler, BMI/EWC, 

BMI) Hum 74; RBH 30 
SHAWIY (How You Love That Records, BMI) RBH 93 
SHE WAS (Murrah, BMI/Melanie Howard, ASCAP), 

WBM, CS 34 
SI TU NO VUELVES (Musart, ASCAP) LT 28 
SLOW DANCE (Darryl Payne, BMI/Calla, BMI) RBH 84 
SOAK UP THE SUN Marner-Tamerlane, BMI/Old 

Crow, BMI/Trottsky, BMI/Wixen, BM°, HL/WBM, Fhoo 55 
SOME DAYS YOU GOTEA DANCE (Sony/ATV Cross 

Keys, ASCAP/Beavers Brand, ASCAP/Copyright Manage-
ment, ASCAP/Song Auction, ASCAP/MRBI, ASCAP), HL 
Him. 95 

SOMEONE TO LOVE YOU (Cori Tiffani. BMI/Sony/ATV 
Songs, BMI), HL, RBH 25 

SONG CRY (Lil Lu Lu, BMI/EMI Blackwood, 
BMI/F.O.B., ASCAP/Extra Slick, ASCAP/Chitty Chitty, 
ASCAP/Heavy Harmony, ASCAP), HL RBH 59 

SONG FOR THE LONELY (Metrophonic,ASCAP/Rive 
Droite, ASCAP) Hioo 99 

SQUEEZE ME IN (Sony/ATV Cross Keys, ASCAP/Four 
Sons, ASCAP/Nasty Cat, BMI), H L, CS 28 

STILL FLY (Money Mao:, BMI) Hioo 81; RBH 36 
STILL NOT OVER YOU ! Dirty Dre,ASCAP/Jatcat, 

ASCAP/Conversation Tree, ASCAP/Tre Angeli, ASCAP/Uni-
versa!, ASCAP) RBH 72 

SUERTE (F.I.RR, BMI/Aniwi, BMI/Sony/ATV Latin, 
BMI), WBM, LT 4 

SUFRIENDO A SOLAS (Not Listed) LT 25 

TAKE A MESSAGE (Mortay, SOCAN) Hioo 93: RBH 47 
TAXI YA HOME (Shaniah Cymone, ASCAP/EMI April, 

ASCAP/The Waters Of Nazareth, BMI/EMI Blackwood, 
BMI/Chase Chad, ASCAP), HL Hioo 72; RBH 24 

TAKE YOU HOME WITH ME A.K.A. BODY (Zomba, 
BMI/R.Kelly, BMI/EMI Bla: kwood, BMI/Lil Lu Lu, 
BMI/EKOP, BMI/Sony/ATV Songs, BMI/ENOT, 
ASCAP/Sony/ATV Tunes, ASCAP), HL/WBM, Hioo 87; 
RBH 57 

TARANTULA (The Braids, ASCAP/Zomba, ASCAP/TVT, 
BMI/Scott Storch, ASCAP/Means Family, BMI), WBM. RBH 
81 

TE AVISO, TE ANUNCIO (TANGO) (Aniwi, 
BMI/Sony/ATV Latin, BMI/EMI Blackwood, BMI) LT 44 

TELL ME WHAT'S IT GONNA BE (Cancelled Lunch, 

ASCAP/Universal-PolyGram International, ASCAP/Bran-
don Barnes, BMI/Universal-Songs Of PolyGram Interna-
tional, BMI/Jobete, ASCAP/Grover Washington Jr., 
ASCAP/ EMI April, ASCAP), HL/WBM, Hmo 96; RBH 48 

TEN ROUNDS WITH JOSE CUERVO (Acuff-Rose, 
BMI/Sony/ATV Cross Keys, ASCAP/Big Purple Dog, 
ASCAP), HL CS 37 

TE QUEDO GRANDE LA YEGUA (La Rebelde, 
ASCAP/Universal Musica, ASCAP) LT 30 

TE QUIERO IGUAL QUE AYER (Universal Musica, 
ASCAP) LT 27 

TE VINE A BUSCAR (MG, ASCAP) LT 35 
THAT'S ILIST JESSIE (March Family, BMI/Maleah, 

BMI/Zomba, BMI/Sufferin' Succotash, ASCAP/ EMI April, 

ASCAP), HL/WBM, CS 17; Hloo 79 
THAT'S WHEN I LOVE YOU (EMI April, ASCAP/Phil 

Vassar, ASCAP), HL CS 5; liwo ço 
THIS PRETENDER (Sony/ATV Cross Keys. 

ASCAP/Green Eyes, ASCAP/Onaly, ASCAP/Sony/ATV Tree, 
BM°, HL CS 51 

THIS WOMAN'S WORK (Screen Gems-EMI, BMI), HL 
Hmo 70; RBH 20 
A THOUSAND MILES (Songs Of Universal, 

BMI/Rosasharn, BMI), WBM, Hioo to 
THREE DAYS (Greenhorse, BMI/Spunker Songs, 

ASCAP/Universal-PolyGram International, ASCAP), WBM, 
CS 38 

TOLD Y'ALL (First N' Gold, BMI/Po Folk, BMI) RBH 77 
TONIGHT I WANNA BE YOUR MAN (Universal, 

ASCAP/Memphisto, ASCAP/Songs Of Universal, BMI), 
WBM, CS 24 

TOO BAD (Warner-Tamerlane, BMI/Arm Your Dillo, 
SOCAN/Zero-G, SOCAN/M. Kroeger, SOCAN), WBM, Hioo 

43 
TOXICITY (Sony/ATV Tunes, ASCAP/Ddevil, ASCAP) 

Htoo 76 
TRADE IT ALL (EMI April, ASCAP/Them Damn Twins, 

ASCAP/D. Brasco, ASCAP/Desert Storm, BMI/Mr. Manat-
ti, BMI/EMI Blackwood, BMI/Duro, BMI), RBH 79 

TRIBUTE TO A WOMAN (Music Of Windswept, 
ASCAP/Hand In My Pocket, ASCAP/Sony/ATV Tunes, 
ASCAP/Chocolate Factory, ASCAP), HL RBH 99 

TROUBLE (Not Listed) RBI-I 6o 
TU Y YO (World Deep, BMI/Sony/ATV Latin, 

BMI/Blueplatinum, ASCAP/Sony/ATV Discos, ASCAP) LT 
36 

men 

U DON'T HAVE TO CALL (The Waters Of Nazareth, 
BMI/EMI Blackwood, BM°, HL, Haw 3; RBH 2 
U GOT IT BAD (U.R. IV, ASCAP/EMI April, ASCAP/So 

So Def, ASCAP/Babyboy's Little, SESAC/Noontime South, 
SESAC/WBM, SESAC), HL, RBH 50 

UH HUH (Hitco South, ASCAP/Tabulous, 
ASCAP/Music Of Windswept, ASCAP/Songs Of Peer, 
ASCAP/Marchninth,ASCAP/Peertunes, SESAC/Hale Yeah, 
SESAC/Morningsidetrail, ASCAP/TracksbyMalice, 
ASCAP/Jarell Houston, ASCAP/Dreux Frederic, ASCAP), 
HL/WBM, Hioo 38 

UNDERNEATH YOUR CLOTHES (Aniwi, BMI/Sony/ATV 
Latin, BMI/EMI Blackwood, BMI/Apollinaire, BMI). HL, 
H100 17 

UNTIL WE FALL BACK IN LOVE AGAIN (Curb, 
ASCAP/Charlie Monk, ASCAP/Nik's Place, ASCAP/Penny 
Annie, BMI/Crossed Fingers, ASCAP/Copperfield, 
BMI/Bright Leaf, ASCAP), WBM, CS 47 

USTED SE ME LLEVO LA VIDA (World Deep, 
BMI/Sony/ATV Latin, BMI/PSO Ltd., ASCAP) LI 13 

VETE Y DILE (Not Listed) LT 50 
VIDEO (Gold 8 Iron, ASCAP/Six July, BMI/Ensign, 

BMW. Music, ASCAP/Lastrada,ASCAP/Sony/ATV Tunes, 
ASCAP/Good High, ASCAP), HL HID° 65 

NI» 

WASTING MY TIME (EMI April, ASCAP), HL Huai) 21 
WELCOME TO ATLANTA (EMI April, ASCAP/So So Def, 

ASCAP/Ludacris, ASCAP/Jobete, ASCAP), HL/WBM, Haw 
53; RBH 29 

WHAT ABOUT US? (EMI Blackwood, BMI/R1 Produc-
tions, BMI/Ttarp, BMI/Songs Of Windswept Pacific, 
BMI/EMI April, ASCAP/LaShawn Daniels, ASCAP/Ensign, 
BMI/Fred jerkins III, BMI/Epiphoni, BMI/Generations 
Third, BMI/Notting Hill, BMI/Bran-Bran, BMI), HL/WBM, 
Hum 78; RBH 45 

WHAT IF A WOMAN (Zomba, ASCAP/563, ASCAP/Con-
versation Tree, ASCAP/ Lexi's Daddy's Music, ASCAP), 
WBM, RBH 26 

WHAT IF SHE'S AN ANGEL (Sony/ATV Tree, BMI/Cake 
Taker, BMI), HL CS 4; H100 39 

WHAT MAKES IT GOOD TO YOU (NO PREMATURE 
LOVIN, (Divided, BMI/Universal, BMI/Ramal, BMI/Warn-
er-Tamerlane, BMI), WBM, RBH 66 

WHAT'S LUV? (Joseph Cartagena, ASCAP/Jelly's lams, 
ASCAP/Dl Irv, BMI/Famous, ASCAP/Slavery, BMI/Univer-
sal. BMI/Let Me Show You, ASCAP), HL/WBM, Hioo 2; 
RBH 3 

WHEN YOU UE NEXT TO ME (WB, ASCAP/Kellie Coff-
fey, ASCAP/Platinum Plow, ASCAP/Lillywilly, ASCAP), 
WBM, CS 21 

WHEREVER YOU WILL GO (Amedeo, BMI/Alex Band, 
BMI/Careers-BMG, BMI), HL Hioo 15 

WHOA NOW (Muzic Madness, ASCAP/B Rich, 
ASCAP/EMI Belfast, ASCAP), RBH 78 

THE WHOLE WORLD (Gnat Booty, ASCAP/Chrysalis, 
ASCAP/Dungeon Rat, ASCAP/EMI April, ASCAP/Aniyah's, 
ASCAP), HL/WBM, Hioo 57 

WHY DON'T WE FALL IN LE (Vice Game, BMI) RBH 

64 
WILL DESTROY (How You Love That Records, BMI) 

RBH go 
WISH I DIDN'T MISS YOU (Sony/ATV Tunes, 

ASCAP/God's Cryin', ASCAP/Ghetto Fabulous, 
ASCAP/Warner-Tamerlane, BMI/Mijac, BMI), HL/WBM, 

Hloo 82; RBH 37 

—y— 
YO QUERIA (Curd, ASCAP) LT14 
YOU KNOW THAT I LOVE YOU (Jamie Hawkins, 

BMI/Sony/ATV Tunes, ASCAP/Chris Absolam, 
ASCAP/Richard Smith, ASCAP), HL,111oo 83; RBH 38 

YOUNG (BMG Songs, ASCAP/Mrs. Lumpkins Poodle. 
ASCAP/BMG Canada, PRS/Ross Cahill, SOCAN/Trinfold, 
BMI/Careers-BMG, BMI), I-IL, CS 3; Hypo 35 

YOU'RE DA MAN (Zomba, ASCAP/III Will, ASCAP/EMI 
April, ASCAP/The Large Professor, ASCAP), HL/WBM, RBH 
76 

YOUTH OF THE NATION (Souljah, ASCAP/Famous, 
ASCAP), HL,11100 41 
Y TU TE VAS (WB, ASCAP) LT 3 
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Punk State 
Of Mind 
Prevails 
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these numbers don't represent the 
music's entire retail base. 
Bad Religion's 1994 magnum 

opus Stranger Than Fiction (the first 
of four releases on Atlantic) sold 
403,000 units, according to Sound-
Scan; Rancid's 1995 album ... And 
out Come the Wolves moved 844,000 
copies; NOFX's 1994 collection Punk 
in Drublic sold 489,000 units; and 
Fugazi's 1993 set In on the Killtaker 
shifted 200,000 copies. 
The music—primarily sold by 

indie distributors, in many cases ped-
dled directly to mom-and-pop stores, 
and often created by bands who oper-
ate their own labels and book their 
own tours—has developed its own 
business methodology, its own back 
catalog, and a seemingly self-repli-
cating audience of young listeners. 

"It's really astounding that punk rock 
is still as vital and as widespread as it is," 
says Brett Gurewitz, guitarist/song-
writer for Los Angeles-based Bad Reli-
gion and chairman of top-selling punk 
label Epitaph Records, founded 20 years 
ago to release the band's records. 

Steve Albini, the veteran Chicago-
based engineer/musician who pro-
duced In Utero and today leads the 
band Shellac, says punk's DIY ori-
gins have sustained the form, in all 
its permutations, through the years. 

Albini notes, "The notion that peo-
ple can create their own future with 
whatever crude tools that they have 
at hand, and the notion that you 
don't need to be permitted into a 
venue to have a creative voice or in 
order to find an audience—those 
ideas, which are literally unique to 
punk rock, are still valid." 

Ian Mackaye, leader of the socially 
aware Washington, D.C., punk band 
Fugazi and a partner (with Jeff Nel-
son, formerly of the Teen Idles) in 
Dischord Records, says, "Punk rock 
in particular probably hit and stuck 
because music is one of the few cul-
tural languages that kids still have 
access to ... Virtually everyone listens 
to some kind of music or another, and 
if you are someone who feels disaf-
fected or alienated or marginalized by 
life, then there is a huge aspect of 

underground music that will provide 
a perfect soundtrack for that." 
Shawn Stern, guitarist/vocalist of 

Youth Brigade—who has operated the 
L.A. punk label Better Youth Organi-
zation (BYO) with brothers Mark and 
Adam for 20 years—says, "Doing it 
yourself and being independent was a 
huge motivating factor for us when we 
started, and I think it still is." 

THE NEXT GENERATION 
Some younger punk entrepreneurs, 

including members of the politically 
outspoken Pittsburgh-based Anti-Flag 
(which operates its own A-F label) and 
Fat Mike (Burkett) of NOFX—who 
runs San Francisco-based indie Fat 
Wreck Chords—specifically point to 
Albini, Mackaye, and Stem as influ-
ences on their own label operations. 

Pat Thetic, Anti-Flag's drummer 
and a founding partner in the label, 
says, "One of the things with punk 
rock, obviously, is that you're trying 
to give back to the community, and 
also you realize that there's no 
money to be made with playing 
music, so another way of trying to 
do that is trying to do other things 
to supplement everything." 
Hard touring remains the punk 

norm, and operators of band-run 
labels say they often end up signing 
younger acts, with whom they have 
shared stages. 

"I started the label because I saw a 
lot of good bands on tour," Fat Mike 
says, "and there really weren't that 
many labels back then. So I wanted 
to give it a shot." Fat Wreck has 
released more than 100 full-length 
albums since starting operations in 
earnest in 1990; its top acts include 
No Use for a Name, Lagwagon, and 
Me First & the Gimme Gimmes. 

Thetic says, "We're a band that 
works a lot, and we're on the road a 
lot, so we meet a lot of people with 
ideas that we think are worthwhile 
and need to be expressed. And we've 
.been lucky enough to learn how to do 
a record and how to get the contacts 
together and things like that. We're 
able to help those people get their 
ideas out there and get records out." 
A-F Records has released 16 albums 
to date, and its roster includes such 
like-minded bands as the Unseen, the 
Code, Virus Nine, and Thought Riot. 

While a handful of punk acts have 
experienced success on major labels, 
for many of these groups, corporate 
America is not what it's about—in 
word or deed. Anti-Flag guitarist/vocal-

ist Justin Case says, "We are a band 
that is singing about huge corpora-
tions that exploit people and use peo-
ple, and they try and erode workers' 
rights. What I've always said, and what 
I truly believe, is not all corporations 
are evil or have to be evil, and not all 
business is bad business. If you have a 
business where you're actually treat-
ing people in a fair way, and you're not 
exploiting anyone and you're not 
harming the environment—at that 
point, I don't see why that can't be a 
viable business. I think that's what's 
really exciting to me about a lot of 
these punk-rock record labels. 

"For instance, Fat Wreck Chords 
is definitely a million-dollar busi-
ness," Case continues. "[ But Fat 
Mike] cares about the music. In turn, 
they treat the bands incredibly well. 
The deals they give their bands are 
incredibly fair compared to a major 
label, which is purely putting out 
music as a capital investment." 

Fat Mike says, "I really try to keep 
the punk ethic. My punk ethic is, 
'Never screw anybody over, and every-
thing'11 be great.' You've got to think 
about bands first and money second." 
Some prodigal groups have even 

ended up returning to the indie-punk 
fold after experimenting at the majors. 
Bad Religion wound up back on its 
original home, Epitaph, after four al-
bums on Atlantic; its label return, The 
Process of Weeding Out, entered the 
Billboard Top Independent Albums 
chart at No. 1 in February. 

Gurewitz notes with a laugh, "How 
is a band going tu get a better deal than 

having the CEO of the record label as 
a principal songwriter? They're kind of 
guaranteed [to bel a priority." 

In spite of the fact that punk en-
dures as a kind of industry unto itself, 
some punk rockers do not view them-
selves as occupying the same universe 
as the major labels. "I don't begrudge 
the major-label industry any more 
than I begrudge the NFL," Mackaye 
says, "because I'm not really con-
nected to it. I just don't have anything 
to do with 'em. In fact, talking to [Bill-
board], this is about as major-label as 
I'm gonna be at the moment. 

"Let's say you're in a softball league 
—does that mean you're in the major 
leagues? No," he continues. "I don't 
think of it as the difference between 
amateur and professional. I think of 
it as two different worlds, and I real-
ly feel that strongly." 

NEW DAYS, OLD WAYS 
The current punk- rock business 

model—if it may be termed as 
such—relies on the same principals 
used by Black Flag when its mem-
bers started up SST Records two 
decades ago to issue its own record-
ings and piled into a small van to 
tour the U.S. That model emphasizes 
self-released product moved at inde-
pendent retail outlets, low-overhead 
label operations, low list prices, and 
grind-it-out touring (often at all-ages 
venues with low ticket prices). 

For most punk labels, indie stores 
are the bread-and-butter of their busi-
ness. Leslie Ransom, head of sales at 
Chicago-based Touch & Go's distribu-
tion arm—which distributes its own 
labels and such like-minded imprints 
as Drag City, Estrus, Thrill Jockey, and 
Kill Rock Stars says, "The mom-and-
pops basically keep us running. We 
have two people on staff who spend 
their time selling direct to stores. We 
sell C.O.D., with obviously a couple of 
exceptions—if it's somebody like 
[Boston-based chain] Newbury Com-
ics. That keeps our cash flow going, 
obviously. Depending on the record, if 
you get into bigger things, the chains 
do come into play. But we're going to 
sell 50%-75% of our records probably 
through the mom-and-pops." 

Louis Posner, who operates the 
L.A.-based punk labels Hopeless 
Records and Sub City Records— 
home to the Weakerthans, Against All 
Authority, and the newly signed 

Common Rider, featuring singer 
Jesse Michaels of Operation Ivy—says 
his labels sold direct to stores "from 
the very beginning, and we sort of 
pride ourselves on having close rela-
tionships with the best punk rock 
stores in the country .... We have 
about 120 [stores we sell to direct]." 
Many labels drive their album list 

prices down as far as they can go. Fat 
Mike says, "I always try to do the best 
thing for everybody. Our CD prices 
are $13.98 list, which is pretty low. I 
don't think the kids are getting 
ripped off. We pay our bands a really 
high royalty. And we pay our employ-
ees really well, and we have profit-
sharing, too." 

Posner says, "We try to keep [the 
list prices] down. Our suggested list 
is $13.98. We sell to the distributors 
at $7.25; we sell to stores directly at 
$7.75. So our prices are pretty low 
in stores—lower than most." 
Of course, no business is immune 

to shifts in the economy. "We actual-
ly had to raise prices on our CDs the 
last few years, our wholesale prices," 
BYO's Stern says. "When we first 
started, we were selling the CDs a lot 
cheaper, like six bucks wholesale. We 
raised it this year to $7.25, and we're 

still pretty low. That still comes in at 
about a $ 13.99 list price." 

At Dischord Records, 20-year staffer 
Amy Pickering says, "Our CDs are $10 
and $12—that's retail. Our margin is 
really small on the wholesale. A $10 
retail CD sells for seven bucks." 

Dave Kerr, indie buyer at WaxlYax 
Records in Denver, believes the low-
ball pricing of most punk records is a 
"huge" factor in sales. "Mordam 
Records, their stuff sells so well, 
because I can get a CD and put it out 
for $9.99 or $11.99," he says. "The new 
Slipknot is, like, $18.98. That's a lot of 
money for a kid ... People are really 
conscious with their money now." 
Ruth Schwartz, who has run the 

Sacramento, Calif.-based punk distrib-
utor Mordam Records for 19 years, ad-
mits that in most cases, sales expecta-
tions are low—astoundingly low, 
compared with typical targets for 
major-label albums—though the 
biggest bands on the scene can move 
more than 100,000 units of a new 
album. 

Schwartz says sets on such Mor-
dam-distributed labels as Jade Tree or 
Polyvinyl can sell anywhere from 

(Continued on page 68) 
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Continued from page 1 

and more dramatic. The Bakersfield, 
Calif.-rooted quintet still spikes its 
ornery, hard-rock odes to angst and 
anger with hip-hop-inflected beats 
—though far less than on previous 
efforts. This time, tunes like the 
white-knuckled first single "Here to 
Stay," with its dark, grumbling 
bassline and razor-sharp guitars, are 
more emotionally intense. 

"Everything's been amped up to 
the max," Davis says. "We wanted this 
record to literally feel like it was 
going to explode as it played." 

But there's something else happen-
ing in Korn's new material. The hooks 
are more prominent, and the melodies 
are tighter and instantly memorable. 
Despite the hyper-aggressive nature of 
"Here to Stay," its chorus makes it a rea-
sonable contender for top 40 crossover. 
The set also boasts some of the 

band's most cinematic arrangements, 
as Davis and bandmates Fieldy (bass), 
David Silveria (drums), James "Mun-
ky" Shaffer (guitars), and Brian 
"Head" Welch (guitars) underlined 
several of the album's tracks with lush 
strings. The band's songs are pub-
lished by Zomba Songs/Fieldysnuttz 
Music/Stratosphereicyoness Music./ 
Music Munk/Evilerla Music/Gintoe 
Music, BMI. 

The musical landscape of Untouch-
ables—produced by Michael Beinhorn 
and mixed by Andy Wallace—is en-
hanced by Davis' desire to also cover 
broader, richer lyrical ground. 

"It was time to get out of my own 
head for a while," he says. "Not that 
I'm not still working through my 
own shit in these songs. I am ... big-
time. But I also felt compelled to 
look at the rest of the world around 
us. What a crazy, fucked-up place it 
can be sometimes." 

While other bands are rethinking 
their direction and tone amid the 
world's current state of political 
unrest, Davis says Korn is committed 
to being "the exact same hard-driving 
band that it's always been. Our fans 
would be pissed if we went soft on 
them. We're a band built on the idea of 
being honest and real and all that 
we're feeling right now. We're also the 
kind of band that just blasts the fuck 
off. We want kids to come to our con-
certs and leave exhausted." 

KORN'S MUSICAL CRAFT 
Korn formed in 1993 in Huntington 

Beach, Calif., when longtime friends 
and guitarists Shaffer and Welch re-
turned to their hometown of Bakers-
field, Calif., for a visit and stumbled 
upon vocalist Davis fronting local band 
Sexart. The two convinced Davis to sing 
in their band, which also featured for-
mer Bakersfield inhabitants Silveria on 
drums and Fieldy on bass. In 1994, 
Korn released its eponymous debut, 
which was propelled by the moderate 
modern rock radio hit "Blind." 
The follow-up, 1996's Life Is 

Peachy, offered a more musically 
mature Korn, with improved song 
structures and slightly more pop tones 
creeping into still-heavy compositions 
like "Twist" and "Good God," both of 
which were rock-radio staples. 

1998 brought Follow the Leader, as 
well as Korn's own rock festival, the 
Family Values tour. In making the set, 
the band took its time to ensure that 
this album would benefit from the suc-
cess of the previous ones, giving Fol-
low the Leader a crisp, higher-quality 
sound. It also incorporated various 
guest artists, from Fred Durst of Limp 
Bizkit and Ice Cube to 11-evant Hard-
son of the Pharcyde and actor Cheech 

and Sum 41 have saturated the mar-
ket," notes Bradley Andrews, a man-
ager at a Virgin Megastore in Los 
Angeles. "But Korn has always man-
aged to be political and edgy, so the 
band is likely to have at least two 
weeks at the top of the charts." 

Adding to the band's presence at re-
tail will be the DVD and VHS release of 
Deuce, a collection of clips and other 
footage gathered by Korn. It follows 

ables to a wide audience. Epic has 
begun to execute a marketing plan that 
Steve Barnett, executive VP/GM at the 
labels, believes will prove how "the 
band has made an album that will res-
onate with a much broader audience 
than ever before. 

"It's Korn's time," he adds. "The 
band is the innovator of a sound and a 
loyal fan following [that] the main-
stream has continued to migrate to-

'They have a lot to live up to in a world where bands like Linkin 
Park and Sum 41 s $ $ • te market. But Korn has 

always ituzi47cLl polit t and edgy.' 

Marin. Needless to say, Follow the 
Leader was a smash, debuting at No. 1 
on The Billboard 200 and selling 3.4 
million copies, according to Sound-
Scan. It spawned the hits "Got the Life" 
and "Freak on a Leash"—the video for 
which went on to win two awards at the 
1999 MTV Music Video Awards. 

In 1999, the group built upon its 
momentum with Issues, an album 
that established Korn as a band of en-
durance. In the wake of sound-alike 
acts, Davis and company used this 
album to further flesh out their 
sound and remain distinctive and 
apart from the pack. The set has so 
far sold 3 million copies. 

EXCITEMENT FOR 'HERETO STAY' 
The kids who have been tracking 

Korn since its 1994 eponymous de-
but aren't the only people hotly antic-
ipating new music from the band. On 
April 2—more than two months be-
fore the set's official release—syndi-
cated radio personalities Opie & 
Anthony leaked some of its tracks on 
their national program. 

The DJs, whose show is broadcast in 
18 cities from the home-base New York 
station WNEW, played four songs from 
Untouchables. After premiering the 
third cut, "Tear Me Down," they re-
ceived a cease-and-desist letter from 
Sony Music, threatening a lawsuit. 
The 13-track Untouchables, in-

cluding "Here to Stay," has been on-
line via various peer-to-peer file-
sharing applications for weeks, 
which is where the station obtained 
the songs for the broadcast. 

At this point, the single is getting 
wall-to-wall airplay from modern rock 
and mainstream rock stations through-
out the U.S. All of this activity is build-
ing expectations among retailers, who 
believe the set has strong prospects 
despite the increasingly stiff competi-
tion among rockers right now. 

"They have a lot to live up to in a 
world where bands like Linkin Park 

1996's hugely successful home video 
release, Who Then Now. 

Davis is unfazed by industry handi-
capping, noting that "it's cool to sell a 
lot of records and all that, but it's more 
cool to make music that matters to you 
—and to know that you're making mu-
sic that hits people on an emotional 
level. Numbers and all of that shit 
aren't nearly as important as humani-
ty and creativity—and feeling like 
you've done a good job." 

That said, Davis adds that he and his 
bandmates are ready to put their col-
lective noses to the grindstone and 
"work our asses off" to bring Untouch-

ward since their first release in 1994." 
For starters, a series of week-of-

release multimedia events is near 
confirmation. Barnett promises that 
it will be a week befitting a band of 
Korn's magnitude. 
The Internet will be vital in setting 

up Untouchables. Epic will launch the 
five-week Kountdown to Korn with 
MTV.com, AOL, MSN.com, GetMusic 
.com, and RollingStone. corn. Each 
week, a site will premiere exclusive in-
terview and behind-the-scenes footage 
of the band making the album. A 
streaming version of a different track 
from the set will also be offered. During 

the countdown, the label will unveil the 
album's distinctive, artful CD sleeve by 
Eric White. Rom and its label also 
maintain sites for the band, korn.com 
and korntv.com, respectively. 
A key element in breaking "Here to 

Stay," as well as paving the way for 
Untouchables, is the video accompa-
nying the single. Albert and Allen 
Hughes—who wrote and directed the 
films Dead Presidents (1995) and 
Menace II Society (1993), among oth-
ers—were tapped to lens the clip. Rife 
with strong images and social com-
mentary, the video is set to hit MTV 
and other TV outlets tentatively with-
in the next week or two. 

"Korn's message has been consis-
tent from the start," says Scott Greer, 
VP of worldwide marketing at the 
label. "They've been the defenders of 
the kids who have been on the fringe of 
society; the kids who don't fit in. That 
message has been in everything 
they've put out from the start. This 
video and this project—is consistent 
with that philosophy." 
On the touring front, the band 

(managed by the Firm in Los Angeles 
and booked by John Marks of the 
William Morris Agency in L.A.) has 
just returned from the first phase of 
an 18-month road trek. In March, it 
played in Latin America for the first 
time, peaking with a sold-out show in 
Mexico City at the Foro Sol baseball 
stadium for 55,000 fans. 
On June 20, Korn will begin an 

eight-week U.S. trek that will include 
its first gig at New York's famed Madi-
son Square Garden. Before it's done, 
the band will have traveled the world 
—something that Davis says is a large 
part of what drives Korn. 

"You can make music you love, 
but getting out there and playing it 
for the kids is what gives the songs 
life. It's when you're out there that 
you see the result of your pain and 
work. And that's pretty damn cool. 
That's makes it worthwhile." 

Punk State 
Of Mind 
Prevails 
Continued from page 67 

10,000 to 40,000 units for the dis-
tributor. But she adds, "The real hard-
core bands, if they can get rid of 500-
1,000, they're happy—they're very 
happy—because as we know, there's 
a glut going on. If people want to 
lower the bar that far and are happy 
with it, more power to 'em. I've got 
lots of labels here that are doing that." 

Fat Mike says Fat Wreck Chords 
can move a total of 1 million albums 
per year. "We're pretty happy if a band 
sells over 100,000, and a bunch of our 
bands sell over 200,000. We have a 
couple of bands that only sell, like, 
5,000, but about almost everyone 
sells over 10,000. And if a band makes 
a record for five or 10 grand, and we 
sell 10,000 copies, we're doing fine." 
Ransom notes, "You can sell hun-

dreds and hundreds of thousands of 
records, but in the grand scheme of 

things, if a major label's not selling 
500,000 records, it's not a success. 
That's a teeny success to them, maybe. 
We just look at things on such a dif-
ferent level. You're able to self-sustain 
it, because you don't expect to sell 
more than 2,000 copies of a record." 
And specialty retailers say today's 

punk consumers reach back even fur-
ther for the music. "It's exactly the 
same when you start to do painting— 
what you hear [about] is Picasso, all 
those big names," says Jean-Luc 
"John" Gaudry, whose L.A. store 
Head Line Records does a healthy 
catalog business. "The music is exact-
ly the same. If you get into it or you 
like it, you get more and more 
extreme. You try to find more bands, 
try to go further. You know GBH, the 
Exploited, the Dead Kennedys. After 
that, Minor Threat. After that, they're 
perhaps going to be into Negative 
Approach. That is more obscure." 

GET IN THE VAN 
Like album prices, ticket prices for 

concerts and club gigs are kept to a 
minimum by bands sensitive to teen-
age entertainment budgets. Addi-
tionally, with few of these bands 
receiving any kind of widespread air-
play, putting bodies into seats remains 

the top way to attract album buyers. 
Stern says of Youth Brigade's gigs, "I 

don't think we've ever done a show that's 
more than 12 bucks. Usually our shows 
are $8-$10. It just seems fair. I don't 
understand bands that'll charge $18 or 
$20 for a show. I know all about the 
added expenses and all that, but you can't 
b.s. me, because I know a breakdown on 
the show. That extra money they charge 
means more profit in their pockets. If 
that's what you're about, that's fine, but 
that's not what we're about" 

Fugazi—long a champion of low-
priced, all-ages shows—holds the line 
on $6 tickets (recently hiked from $5) 
and continues to book all its shows 
itself. Mackaye says, "We never work 
on guarantees. We work on percent-
age deals only. The way we live and die 
is to break the cost of the shows down. 
"From the very beginning of this 

band, I was never fucking around in 
terms of the booking," Mackaye con-
tinues. "When we went to a show and 
we said, 'All ages, five bucks,' and we 
got there and the promoter said, 
'Yeah, well, we decided it was gonna 
be six [dollars],' we'd say, 'That's cool,' 
and we'd just start reloading our van. 
They could not believe it There's no 
way they're gonna bullshit us. We'll 
drive before that happens." 
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Star-Studded Lineup For 
Latin Music Conference 

The Billboard Latin Music Conference & Awards has developed a reputation for 
preserting the best of latin talent. This year's event, presented by Heineken and in 
association with HBO Latino, has again built an exciting lineup of performers. It all 
takes place May 7-9 at the Eden Roc Resort in Miami Beach. 

The artist performances begin on May 7 with an opening-night reception, co-host-
ed by MTV Espanol and VHUno. The poolside event will include live performances 
by up-and-coming Latin music stars Jorge Moreno, Gian Marco, and Cabas. 
Following the opening reception, an ASCAP Acoustic Showcase at Yuca Restaurant 
will feature newcomers Nicole Chirino, Claudio Corsi, and Jodi Marr. The same 
night, a Sony Showcase at BillboardLive will feature live sets by Jordi, Angel Lopez, 
Alejandro Montaner, Nayer, and Brenda K Star-. 

The excitement continues on May 8 with a performance by Crescent Moon Group 
artist Rabanes at a beachfront luncheon at the Eden Roc. That evening, the Live 
Artists Showcase at BillboardLive will be hosted by Tito Puente Jr. and feature 
performances by Latin pop pioneer Gerardo, plus new artists Candela Soul, Noel, 
and 'caro Azul. The conference closes May 9 with the Billboard Latin Music 
Awards, which features performances by Marc Anthony, Thalia, Cristian, special 
guest Celine Dion, and other major stars. Additionally, Sony Discos artist Elvis 
Crespo will perform at an awards show after-party at BillboardLive. 

Now in its 13th year, the Billboard Latin Music Conference & Awards has 
become one of Latin music's most-prestigious events. For more information, visit 
www.billboardevents.com or call 646-654-4660. For conference registration 
and award show tickets, contact Phyllis Demo at 646-654-4643. For sponsorship 
information, contact Cebele Rodriguez ct 646-654-4648. 

upcoming events 

Billboard Latin Music Conference & Awards 

Eden Roc Resort • Miami Beach • May 7-9 

Billboard R&B/Hip-Hop Conference & Awards 
Eden Roc Resort • Miami Beach • Aug. 7-9 

Billboard Dance Music Summit 

Marriott Marquis • New York • Sept. 10-12 

Hollywood Reporter/Billboard Film & TV Music Conference 

Renaissance Hollywood Hotel • Hollywood • Oct. 10-12 

for more info: Michele Jacangelo 646.654.4660 
bbevents@billboard.com 

THIS WEEK@ 

EIJORK 

COMING THIS WEEK: Biork, Oasis, Foo Fighters, Chemical Brothers, and the Strokes 
ore lust a few of the 60 artists descending on Indio, Calif., for the third Coachella Valley Music 
8 Arts Festival. The event, which runs April 27-28, will also feature top electronic and Di acts 
such os Groove Armada, Sasha and Digweed, and Paul Oakenf old, plus rock favorites 
such us Tenacious D, Queen of the Stone Age, Cake, and the Beta Band. A full review 
of Coachella will run exclusively on Billboard.com. 

Also this week, read the first of four installments in 8illboard.com's series of excerpts from Miles 
Beyond: The Electric Explorations of Miles Davis 1967-1991, the new book by Paul lingen. 

Plus, Billboard.com will feature exclusive reviews of jailed Wu-Tang Clon rapper 01' Dirty 
Bastard's The Trials and Tribulations of Russell Jones (03) and U.K. singer/songwriter Badly 
Drawn Boy's About a Boy soundtrack (ArtistDirect/X1./Beggars). 

News contact: Jonathan Cohen • jacohen@billboard.com 

Billboard Music Group events 8( happenings 

Billboard's Holland 
Releases New Jazz Album 

riiir 
sea "mints tau. 

Bill Holland, Washington, D.C., 
bureau chief for Billboard, has 
released a new jazz album titled 
By Heart on his own Dutch Treat 
Music label. On this, his eighth 
album, Holland, an award-winning 
keyboard player and vocalist, 

offers up a mix of Latin and mainstream jazz instrumentals 
and vocal tunes. 

Joining Holland and his group, the Rent's Due Band, is an 
impressive list of guest artists, including drummer David 
Mattocks, best known for his work with Richard Thompson; 
guitarists Chuck Underwood and John Jennings; percussionist 
Steve Bloom; and bassist Paul Langosch from Tony Bennett's 
combo. 

By Heart is available by mail order at www.bholland.net. 

visit www.billboard.com 

• VNU BUSINESS PUBLICATIONS USA: • President & CEO: Michael Marchesano; Chief Operatng Officer: Howard Lander; Executive Vice Presidents: Mark Dacey (Markehng, Media & Retad), Richard O'Connor (Travel, Performance, Real Estate/Design and Food Service); Senior Vice President: Toni Nevitt (Marketing 
informationWice Presidents: Joellen Sommer (Business Management, Joanne Wheatley (Circulation) 

• VNU BUSINESS MEDIA • President & CEO: Michael Marchesano: Chief Operating Officer Howard Lander; Vice President/Business Development: John van der Valk; Vice PresidenVHuman Resources-. Sharon Sheer: Chief Financial Officer Joe Furey; President- VNU Expositions: Greg Farrar: President - VNU eMedia: 
Jeremy Grayzel ©Copyright 2002 by NW Business Media, be. Al rights reserved. No pat of this pubdcation may be reproduced, stored ki any retrieval system, a transmitted, in any form a by any means, electronic, mechanical, photocopying, recording, or otherwise, without the prior written permission of the pubdsher. BILLBOARD MAGAZINE 
(ISSN 0006-2510) is published weekly except for the first week in Jaluary, by VNU Business Publications USA, 770 Broadway, New York, N.Y. 10003-9595. Subscription rate: annual rate, Continental U.S. $299.00. Continental Europe 229 pounds. Billboard, Tower House, Sovereign Park, Market Harborough, Leicestershire, 
England LEIB 9EF. Registered as a newspaper at the British Post Office Japan 109,000 yen. Music Labo inc., Dempa Building, 2nd Floor, 11-2, 1-Chase Nigashi-Gotanda, Shinagawa-ku, Tokyo 141, Japan. Periodicals postage paid at New York, N.Y. and at additional mading offices. Postmaster please send changes of address to Billboard, PO. Box 2011, 
Marion, OH 43306-8111. Current and back copies of Billboard are evadable on microfilm bon Kraus Microform, Route 100, Milivood, N.Y. 10546 or Xerox University Microfilms, P. O. Box 1346, Am Arbor, Irdiah. 48106. For Group Subscripbon information call 646-654-5861. For Subscription kdomiation cal 1-800-745-8922 (Outside U.S.: 740-382-3322) 
or email: bbd@maillable.com. For any other information call 646-654-4400. Canada Post Corp. Intematkeal Pubdcations Mad Agreement #0921920. Vol. 114 Issue 18. Printed in the USA 

BILLBOARD MAY 4, 2002 www.billboard.com 69 



M2M Resuscitation 
Atlantic recording duo M2M hit the beach for an appear-
ance on the WB series Dawson's Creek, which just cele-
brated its 100th episode. Marion Raven, 17, left, and Marit 
Larsen, 18, performed three songs, including current single 
"Everything" at a spring-break beach party the show's main 
characters attended. M2M's second album, The Big Room, 
features a decidedly mature acoustic pop/rock signature, 
belying the tender age of the act's two singers.The pair is 
now touring with Jewel 

Golden Figure Eights 
Four-time World Ladies Figure Skating champion, six-time 
U.S. Ladies Figure Skating champion, and two-time Olympic 
medalist Michelle Kwan includes"Fields of Gold" by the late 
Eva Cassidy in her current exhibition program. She has been 
performing to the piece since last summer, including her 
2002 Showcase of Champions performance at the Olympics 
in Salt Lake City following the figure skating competition. 
Here, Barbara Cassidy, right, and Hugh Cassidy, left, par-
ents of Eva, and Blix Street Records president Bill Straw 
present Kwan with a gold record for Cassidy's Songbird dur-
ing a recent stop in Baltimore. 

Cinnamon 
Toast crune 

1r;11 
Mort O. 2001 

Th. Tom Joyner FouoIstioo 6 04 000." 
Footothe Vamp 

Six Hooka Noland iad 

vhas coreais 

Tom Joyner Gets 
Down With Big G 
CeLois Steele, community relations director for General Mills, 
presents syndicated morning radio personality Tom Joyner 
with a check for $600,000 in support of theTom Joyner Foun-
dation, which provides money directly to black colleges and 
universities to help students complete their educations.The 
dollar figure represents the largest level of support by any 
firm in the history of the foundation. General Mills (the Min-
neapolis-based maker of such goodies as Cinnamon Toast 
Crunch, Honey Nut Cheerios, and Lucky Charms and par-
ents of Pillsbury, Betty Crocker, Green Giant, and Haagen-
Dazs) participated in the Tom Joyner Morning Show 2002 
Sky Shows—a series of free concerts—and sponsored the 
foundation's Royal Caribbean FantasticVoyage 2002 Cruise. 

The Billboard 

aCK eat 
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rEasy Rider: Frank Breedei 

W
hen people envision the 
president of the Gospel 
Music Assn. (GMA), they 
are more likely to picture 

a church member in choir robes 
than a black-leather-clad biker. 
That's why Frank Breeden has 
turned a few heads cruising to 
industry functions on his beloved 
Honda Valkyrie. 

"It has the same engine and frame 
work as a Gold Wing but without all 
that old-man stuff—the trunk, the 
stereo, in-dash TV," Breedon says 
with a chuckle. "It's more of a retro 
bike. It has a fiat six engine, which 
means it has six cylinders and it's got 
more power than some cars. It's 
about an 800-lb. bike, 
so it weighs about the 
same as a medium-
size grand piano. The 
main objective is to 
never lay it down or 
else you'll need a lot of 
muscle to pick it up." 
Breeden says he 

has always wanted to 
ride motorcycles, but 
wife Terri—with whom he'll cele-
brate his 25th anniversary in 
May—wasn't too crazy about the 
idea. "I promised to take a safety 
course. I did, passed with flying col-
ors, and went straight out and 
bought one of the biggest bikes in 
the world," Breeden enthuses, 
pointing to numerous Christian 
artists who are into the pastime, 
including Steven Curtis Chapman, 
Geoff Moore. and Gary Chapman. 
"I'm enjoying it tremendously, 
though my wife is still uneasy." 

Breeden loves to take long road 
trips and for the past two years has 
driven from Nashville to Estes 
..'''ark, Colo., for the annual Semi-

nar in the Rockies, a GMA event 
that showcases new Christian tal-
ent. "I usually go directly there, but 
on the way back I kind of meander. 
It takes a couple of days. Usually by 
the time I get home, I've covered 
around 1,500 or 1,600 miles," says 
Breeden, who logs between 8,000 
and 10,000 miles a year on his bike. 
"I've also been to Gospel Music 
Workshop of America in New 
Orleans on my bike. When my 
CMTA [Christian Music Trade 
Assn.] Board had a trip to Mobile, 
Ala., several of them chartered a jet. 
I said, 'See you there!' and I rode 
my motorcycle." 

Breeden uses a global positioning 
satellite to help navi-
gate and store infor-
mation on favorite 
locales. "I have a little 
unit that I put on my 
bike handlebar that 
tracks where I go, so I 
don't have to worry 
about remembering 
that neat little road 
that I discovered," he 

says. "When I get back, I download 
into my computer where I went and 
overlay it on a map, and I can see 
where it was. I can save it as a file as 
a favorite trip. 

"The interstates of America are 
boring compared to the roads 
they've replaced," Breedon contin-
ues. "But that's kind of good, be-
cause they take all the traffic away 
from those back roads and allow 
them to be a scene America can en-
joy. So, if you want to get there fast, 
the interstate is the way to go. But if 
you want to go in style, take the 
back roads and do it on a bike." 

é If you want 
to go in style, 
take the back 
roads and do it 
on a bike. 
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'EUROPE'S GREurEsT HITS by Matt Gaffney 

Across 
1 Lacking hope 
7 Alt-rockers The 

Puppets 
11 Stereo knob abbr. 
14 Posh suit 
15 Start of a play 
16 Ricky Martin 

refrain word 
17 Wayne Newton's 

signature tune 
19 She's pictured on 

the Pulp Fiction 
soundtrack cover 

20"I cannot tell " 
21 Clothing men-

tioned in the 
Beatles' "A Day 
in the Life" 

22 Archipelago 
members 

24 Buddy in music 
25 Put into office 
26 Selling a million 

records, e.g. 
30 "King of Mambo" 

Prado 
32 Paul Simon sang 

her 10-year 
anniversary song 

33" Joe" 
34 Christmas and 

New Year's 
37 Be impending 
38 Get of one's 

own medicine 
40 Rodent with a 

short tail 
41 Whitney Houston 

hit "All at " 
42 Prince's "U 

the Look" 
43 Find another ' 

role for 
44 It may get scraped 
48 Built up, as 
a fortune 

48 Cramp-relieving 
medicine 

50 "Read my lips, 
taxes" 

52 Golden Globe-
winning role 

for Madonna 
53 Eddie Murphy 

song "Boogie 
in Your " 

54 " it my way" 
(Sinatra line) 

58 Common surname 
in India 

59 Doris Day hit from 
Hitchcock's The 
Man Who Knew 
Too Much 

62 1989 album 
Lies 

63 "Nobody touches 
all" (Pantera 

lyric) 
64 Yardbirds hit 

first recorded by 
Bo Diddley 

65 That thing, to 
Luis Miguel 

66 Food 
67 Some classical 

compositions 

Down 
1 Bizarre art 
movement 
2 Kind of test 
3 Prefix with 
"presence" 
4 The Jets' " 

It Real" 
5 Compass pt. 
6 Travolta's hangouts, 

in film 
7 Part of a big 

building 
8 Groups within 
species 
9 Gobbled up 
10 More like a 

singing Tim? 
11 Tune off ABBA's 

best-of album 
12 Kind of stone head 

Mr. Burns once 
gave the Simpsons 

13 Indigo Girls' tune 
" Complicated" 

18 They're above 
mais 

23 LPs come in them 
24 Nervous little laugh 
26 Drum 
27 Second word of 

Blues Traveler's 
"Run-Around" 

28 No.16 hit for Patti 
Page that trans-
lates to "Cross 
of Gold" 

29 JFK's favorite 
musical 

31 TLC's Lisa "Left 
" Lopes 

33 Selling well, like 
a single 

35 1967 album 
Something 
by the Kinks 

36 "But every time I 
planta_ ..." 
(Bob Marley line) 

38 In time gone by 
39 Certain movement 

of the conductor's 
baton 

43 Fine Young Canni-
bals album The 

& the Cooked 
45 Rap trio discovered 

by 31-down 
46 Give some money 

to the pot 
47 Unlike yards 

and feet 
48 Become one 

company 
49 Many Moscow 

men 
51 Boots from power 
54 Pet Shop Boys 

song "Happiness 
Option" 

55 Kind of tape 
56 Where Esfahan is 
57 Fogelberg and 

Hartman 
60 Part of the "We Are 

the World" group 
61 Gospel standard 

"I Pilgrim" 

The solution to this week's puzzle can be found on page 44. 

jk swts by Mark Parisi 
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T PORTER Billboard  
FM LAM Air&TV 
MUM UPFEHME 
OCTOBER 10 - 1 2 2 0 0 2 

The Hollywood Reporter and Billboard join 

forces for a 3-day event examining the role of 

music in film and television. 

This event provides a dynamic networking 

opportunity for executives who create film and 

television content to meet and exchange 

ideas with suppliers of music for future projects. 

INFORMATION 

NY: 646.654.4660, bbevents@billboard.com 

LA: 323.525.2093, dtrueblood@hollywoodreportercom 

Renaissance Hollywood Hotel 323.856.1200 

Discounted Room Rate: $ 169 

Deadline for discounted room rate: Sept. 20 

www.billboardevents.corn 






