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BY BRIAN GARRITY
= NEW YORK—The music business went from
bad to worse in 2002, as overall sales declined
more than 10% year over year, according to
Nielsen SoundScan. The decrease is the result
of a mixture of increased competition for
media/entertainment dollars from the likes

phones and the
rising levels of CD burning and peer-to-peer
file sharing.
Indeed, the past 12 months have played like
a repeat of 2001—during which sales dropped
2.8%—only with more severe declines.
Record companies have countered with a
mixture of mergers, layoffs, internal cost-cut-
ting efforts, corporate-sponsor synergies, and

Touring Strong, But Some
Numbers Caus Conce

BY RAY WADDELL ;
NASHVILLE—Despite generating all-time
highs in dollars and attendance, the U.S. tour-
ing industry faced some troublesome warning
signs—including drops in per-show atten-
dance and grosses—in what amounted to a
good news/bad news year.

At first glance, business appears surprising-
ly healthy. According to numbers reported to
Billboard Boxscore, U.S. gross touring dollars
are up 8.6% at $1.7 billion. Similarly, total con-
cert attendance is up 6.2% at slightly less than
42 million. These are the highest figures ever
reported—a testament to the ongoing power of
the concert as entertainment. (Figures for the
international business reflect similar patterns.)

(Continued on page 77)
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FOR MUSIC BIZ, NO END TO THE BLUES

f DVDs, video- = - Davis, who had
s+ 2002 IN REVIEW + beer?“éfi;?r&a?u
CEO of J since he

new digital-technology offerings.

At the major labels, the most dramatic ] =
changes have once again belonged to BMG X ©
Entertainment. In the waning months of 2002, e T 1 W
the company—a unit of Bertelsmann—bought
out Clive Davis’ 50% stake in J Records and
combined the label in a new division with RCA.

launched it as a joint venture with BMG in 2000,
was tapped to serve as chairman of the com-
bined labels. Meanwhile, Bob Jamieson exited
as chairman/CEO of the previous RCA Music
Group, which comprised RCA, BMG Canada,
RCA Label Group Nashville, RCA Victor Group,
strategic marketing, BMG Special Prod-

(Continued on page YE-14)

Industry Pushes Lawmakers
For Hel In Piracy Battle

ﬂ BY BILL HOLLAND
X e

ALAIN LEVY
EMI RECORDED MUSIC

WASHINGTON, D.C.—U.S. lawmakers heard it
clearly and heard it often throughout 2002: The
major factors hurting the music industry are
piracy, piracy, and piracy.

Of course, there were other issues that proved
worthy of government attention this year. Con-
gressional interest in artists’ rights continued to
grow. The Internet business remained a focus,
with some members pushing the music indus-
try to speed the development of legitimate online
services and streamline licensing procedures for
digital music. The radio and concert industries
also were on the radar for some legislators, who
heeded warnings that consolidation in those
businesses could adversely affect artists and

(Continued on page 78)
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RIAA Targets Small-Retail Piracy

BY BILL HOLLAND

WASHINGTON, D.C.—The Recording Industry Assn. of America
(RIAA) is getting tough in fighting growing piracy at small retail out-
lets throughout the country. Violators will find they have two choic-

es, one not so good and the other much worse: Either
stop the copyright infringement and cough up settlement
money or face litigation and much bigger fines.

RIAA executive VP/director of anti-piracy Frank
Creighton says the sale of illegal sound recordings is
quickly expanding beyond its traditional base of street
vendors to include a growing number of such small busi-
nesses as expanded-service gas stations, convenience
stores, grocery outlets, and small music stores.

“The illegal manufacture and distribution of pirated
music has become considerably easier in recent years due
to computer technology developments and the low cost
of replication materials and equipment,” Creighton says.
“Some retailers are now attempting to cash in on this
phenomenon by reselling illegal CDs and tapes bought
off the street or, in some cases, they’re even manufac-

ifies legal claims against the retailer and includes a draft complaint,

CREIGHTON

a sample of allegedly pirated product bought at the location, and a
proposed settlement agreement.
The agreement requires that the retail outlet stop all illegal activ-

ity, pay a settlement fee, and provide “intelligence” on
other pirate-music offerings. If a settlement is not agreed
to promptly, the letter makes it clear that the retailer
will be sued and face heavy fines if convicted. Under U.S.
copyright law, infringers face fines of up to $150,000 for
each work infringed. The RIAA plans to conduct similar
surveys of retailers nationwide.

“This new initiative should serve as a clarion call for
retail outlets of all shapes and sizes that we take music
piracy seriously,” RIAA chairman/CEQ Hilary Rosen
says. “No one should think they operate below the
radar anymore.”

The National Assn. of Recording Merchandisers
(NARM) supports the new RIAA program. “Piracy like
this hurts everyone in the food chain, including the vast
majority of record retailers who operate legally and who

premiere pro-

PRESIDENT: Howard Lander

- Vice Presidents: Howard Appelb Marie
_ Gombert, irwin Kornfeld, Karen Oertley,

Ken Schlager, Joelfen Sommer

turing illegal products themselves. There’s a growing problem of peo-
ple who think they can make an extra buck or two.”

The RIAA says it sent demand letters last week to 78 retail outlets
it surveyed in Chicago, Los Angeles, New York, and parts of Texas
and Florida that it claims are selling illegal music. Each letter spec-

shouldn’t have to compete with retailers who operate illegally,” NARM
president Pam Horovitz says. She adds that any retailers taking the
fast-buck route who ignore the RIAA's warnings “should know that
they also stand to lose their membership in NARM. Piracy is not tol-
erated in our association.”

MSN Rivaling AOL With Premiere Programming

Launch Is Latest Sign That Interest Is Growing In Debuting Content On The Internet

BY BRIAN GARRITY

NEW YORK—In the latest indication of
growing interest around the concept of
debuting content on the Internet, Microsoft’s
Internet service,
MSN, is launch-
ing a new music-

gram that aims
to compete with
AOL's First Lis-
ten/First View
programming.
MSN—in
conjunction
with technolo-
gy/distribution
partners Press-
play and Win-
dows Media—
just wrapped an exclusive bow of the
Jennifer Lopez track “Baby I Love You” that

generated more than 1 million downloads
of the song between Nov. 21 and Dec. 15.

“You might think of this as our debut {in}
trying to become a popular place for people
to experience new, breaking entertain-
ment,” MSN personal services and business
division corporate VP Yusuf Mehdi says.

The company packaged the offer with a
listening party of the entire album This Is
Me. .. Then (Epic) and download offers of
non-exclusive tracks, including the single
“Jenny From the Block.”

Mehdi acknowledges that while the offer
did not generate the same level of concen-
trated response that an AOL First Listen
typically does, it is the start of MSN build-
ing a bigger, more ambitious program.

He says, “Now that we’ve done this and
have some confidence we’ll do a few more,
and as it picks up we’ll start to brand it as
a special program a la First Listen.”

Mehdi says that MSN's strategy is to

Falling Sales Fuel Musicland Loss

BY MATTHEW BENZ

NEW YORK—Best Buy says its Musicland
unit had a $40 million operating loss for its
fiscal third quarter ended Nov. 30, as music
sales continued to fall. It now expects Musi-
cland to show an operating loss of $80 mil-
lion-$85 million for the full fiscal year, com-
pared with an earlier forecast for an annual
loss of $10 million.

Best Buy president/COO Al Lenzmeier
says, “We simply cannot cut costs fast enough
to adjust to the lower sales expectations,
given our high fixed costs.”

Musicland’s Suncoast chain is holding up,
but sales have been disappointing at mall-
based Sam Goody stores. Best Buy CFO Dar-
ren Jackson says, “Inevitably, a significant
number of under-performing locations will
need to be scrutinized. A more comprehen-
sive review of the business alternatives is
under way to determine the overall profit
potential of the business as a whole.”

Jackson’s comments echo those made by

Musicland and Best Buy executives in Sep-
tember, when they noted sluggishness at
mall locations and said they were looking
more closely at closing under-performing
stores (Billboard, Sept. 21).

In the third quarter last year, Musicland
had an operating loss of $17 million. A $5
million-$10 million operating profit is
expected in the fourth quarter. Best Buy pre-
viously reported third-quarter sales at Musi-
cland of $370 million, down 12% from the
same period last year, with comparable-store
sales down 10.7%.

Overall, Best Buy reported third-quarter
net income of $85 million, or 26 cents per
diluted share, compared with a net income
of $80 million, or 25 cents per diluted
share, last year. Total sales were up 16% to
$5.5 billion. Mostly because of trends at
Musicland, the Eden Prairie, Minn.-based
retailer lowered its forecast for fourth-
quarter diluted earnings per share by 5
cents, to $1-$1.10.

have “deeper, longer-playing” offers—
unlike the one-day to one-week timetable
of an AOL premiere—and to have inte-
gration with such technology as the Win-
dows Media Player.

AOLs program has generated headlines
in recent months for drawing audiences
that can number into the millions when it
unveils a new track or video. A host of
other online players have moved to roll out
similar initiatives in response.

Meanwhile, the offer also served as a
promotion platform for Pressplay, which
provided technology and promotion serv-
ices. MSN is a distribution affiliate of the
Pressplay service, as is the Windows Media
Player. Mehdi says MSN worked with Press-
play in an effort to encourage adoption of
industry-sanctioned digital-music servic-
es and to accommodate MSN users that
acquire music through Pressplay.

Those downloading “Baby I Love You”
had to link to a special Pressplay-branded
page. While no one who participated in the
offer was required to subscribe to Press-
play, executives at the subscription service
point out that, more important, con-
sumers were exposed to the Pressplay
name and were made aware of the service.
Pressplay also offered advance access to the
Lopez track “Still.”

Pressplay CEO Michael Bebel says, “The
opportunity for us was to get a lot of brand
awareness [in order to] get a lot of expo-
sure to our product and deliver the key
message to the consumer that we’re not
just a place to get catalog tracks but also a
place to get unique, compelling, event-
based programming.”

TO OUR READERS

This issue of Billboard is a double issue. |
The next issue of Billboard will be dated
Jan. 11, 2003, and it will circulate one

day later than normal.
1
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White, 50, was named editor of Billboard in 1990 by Billboard

| publisher Howard Lander. Lander recalls, “I needed a
partner to help transform this venerable publication to
better serve the music industry as it began a journey

| through a decade of enormous change.”

| White will be remembered for his biweekly Bill-
board column, Music to My Ears, which heralded
music giants as well as unknown artists, many of
whose first national exposure came from White's
pen. As inspired as White was by music, he was sim-
ilarly passionate about artists’ rights—and human
rights in general—and often used his column as a
platform for his views.

His love for music never dimmed. He would often

l call staffers in to his office to hear a new track that he

' had just received from a long-loved artist or from an
act he’d never heard of before whose disc he had ran-
domly thrown into his CD player.

White introduced a number of new features to the magazine,
including the Century Award—>Billboard’s highest honor annu-
ally bestowed upon an artist for creative achievement—and he

I championed the Heatseekers chart, which spotlights acts that

editor of seminal music magazine Crawdaddy and associate editor
and then senior editor at Rolling Stone, where he
interviewed such legends as Johnny Carson and Mike
Wallace. He was also the author of several books,
including biographies of Bob Marley (Catch a Fire),
the Beach Boys (The Nearest Faraway Place: Brian
Wilson, the Beach Boys, and the Southern California
Experience), and James Taylor (Long Ago and Far
Away: James Taylor, His Life and Music).

White is survived by his wife, Judy Garlan, twin sons
Christopher and Alex, and six siblings.

In an unprecedented show of support for his fami-
ly, a number of musical superstars came together Oct.
7 at Boston’s FleetCenter and Oct. 8 at New York’s
Madison Square Garden to pay tribute to White.
Among the participating artists were John Mellen-
camp, Don Henley, James Taylor, Sheryl Crow, Sting,
Billy Joel, Jimmy Buffett, Roger Waters, and Brian Wil-
son. The concerts raised more than $1.5 million for White’s sons.

Donations for the fund can be made to the Timothy White Memo-
rial Account, ¢/o ML Management Associates, 1740 Broadway, 15th
Floor, New York, N.Y. 10019. MELINDA NEWMAN

HOLLY, ‘HOLY’: The holly and mistletoe are hung, and the season
is upon us. That’s not news—it happens every year. In spite of this
annual occurrence, you can count the number of Christmas songs
that have topped the Adult Contemporary chart on one hand. Heck,
you only needed two fingers until this week. Now you need three.

That’s because Josh Groban’s “O Holy Night” (143/Reprise)
moves 5-1 on the AC tally. The only other Christmas songs to
achieve pole position since this chart was first published in 1961
are “The Christmas Shoes” by a Christian pop group from Geor-
gia, NewSong, and a special holiday mix of “The Simple Things”
by Jim Brickman Featuring Rebecca Lynn Howard.

“Shoes” spent a solitary week at No. 1 in January 2001, and
“Simple” led the list for one week in January this year. That means
Groban’s song is the first Christmas tune to top the AC chart in
December. If “O Holy Night” is still No. 1 next week, it will be the
first Christmas song to rule the survey for more than one week.

If “Holy” can hang on for three weeks, it will be Groban’s
longest-running No. 1 AC hit. He spent two weeks at the summit
in August with his first chart entry, “To Where You Are.” “Holy” is
only his second title to chart, which means his batting average is
1.000, with every chart entry going to No. 1.

JENNY TAKES A RIDE: Talk about getting in just under the wire. The
final Billboard Hot 100 of 2002 brings the highest-debuting song of

the calendar year. Going into the 52nd week of 2002, it looked like
the record-holder for the highest new entry was going to be Madon-
na’s “Die Another Day,” which opened at No. 41 the week of Oct. 19.

Instead, the honor goes to Jennifer Lopez and LL Cool J. Their
collaboration, “All I Have” (Epic), earns Hot Shot Debut honors by
blasting onto the chart at No. 25. It’s the highest new entry since the
issue of Sept. 29, 2001, when Lee Greenwood’s “God Bless the USA”
debuted at No. 16 in the wake of the Sept. 11, 2001, terrorist attacks.

“All I Have” is the highest-debuting song of Lopez’s career. Her
previous high opening mark was the No. 46 debut of “Love Don’t
Cost a Thing” the issue of Feh. 24, 2001.

DAY THE ‘RAIN’ CAME: Jennifer Lopez isn’t the only one to pull off
a chart achievement in the nick of time. Since Mariah Carey’s first
single, “Vision of Love,” debuted on The Billboard Hot 100 in 1990,
she’s had at least one new chart entry every calendar year. With
one week to go in 2002, it looked like that run was about to end.

But Carey pulls it out of the fire in week 52. The release of vinyl
singles on “Through the Rain” (Monarc/Island) propels her first
release on her own label onto the Hot 100 at No. 84.

On Hot Dance Music/Maxi Singles Sales, “Through the Rain”
enters at No. 20.

More Fred Bronson each week at www.billboard.com.

www.billboard.com
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T i in i i
Just one of the many legends in the critically exae:tlffp:/lllaltnllrt:cllelgtll "
acclaimed COUNTRY LEGENDS series. SAM PHILLIPS
VARIOUS ARTISTS
d 2-CD collection personally endorsed Bona Fide B’uegrass & Mountain Music
f VARIOUS ARTISTS by Sun Records founder Sam Phillips and More Bona Fide Bluegrass
The Bristol Sessions, Vol. 1 Featuring tracks by Elvis Presley, Carl Perkins, Johnny Cash, Critically acclaimed compilations featuring the
“These recordings in Bristol in 1927 are the single Jerry Lee Lewis, Roy Drhison, Charlie Rich and many others!/ ORIGINAL versions of many ot the songs made famous

5 Y 3 Y i ?
maost important event in the history of country music” and featured in O Brother, Where Art Thou?

— JOHNNY CASH

Authentic songs by legendary artists such as:

/THE LOVIN' SPDONFU?\ Bill Monroe & His Bluegrass Boys, Jimmie Rodgers,

Many tracks available for the first time on CD. o> . !
1 b 3 The Carter Family, Jimmy Martin, Lester Flatt,
Includes the debut performances of country music Do You Believe in Magic Mac Wiseman, John Hartford, and many others!
legends Jimmie Rodgers and the Carter Family and Daydream \ : PAIN S o
¢ . A fixture on the Billboard Bluegrass chart since its inception!
"Both are richly rewarding, \ J
especially with the crisp, —
) fuller remastered sounds"” r
( N"-sspN - HOUSTON CHRONICLE /, DJ QUIK \ R oo S0
The Point! The Best of DI Quik
s Deluxe upgrades of the first e DESLO) i
Deluxe Reissue includes two albums featuring Da Finale
3 PREVIDUSLY UNRELEASED BONUS TRACKS PREVIOUSLY UNRELEASED First and only officia
Packaging features extensive liner notes, BONUS TRACKS for the first time! DJ Quik hits collection
never-before-seen photos, rare memorabilia 18 classics including
- @ Daydream i
and a honus booklet featuring the full story [,opin'spoonfu] 2 new selections
comic book from the original LP release! featuring
- vx. J “5 “Streets Iz Callin™ y
& THE LOVIN' e THE BEST QF DJ QUIK CESAR|A EVORA
\ : %%%&L - ' g The Very Best of Cesaria Evora
THE BEST OF HARRY BELAFONTE'S | Bruieve i o TR » & v
THE |.0N G RO AD TO FREEDOM' : " ‘Melodies that are as graceful and
A ‘ : knowing as the Mona Lisa’s smile”
An Anthology of Black Music LS | ¥\ i TR TMES
“he biggest, most authoritative anthology - - Y B 17 songs with 3 remixes
HARRY BELAFONTE'S of black music ever produced” W e W ' . and a bonus track!
- ml-mﬂlvluul \III‘W" LU ) 3] ‘ v PARADE 3 ‘H
Top 5 since release on the "
Highlights from the 3 X GRAMMY AWARD NOMINATED i, Bittboard World Music chart
box set available now for the FIRST TIME on 1 CD! \ /
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DRIVING THE WORLD
TOUR 2002

CONGRATULATIONS !

LLBOARD’S “TC JR OF THE YEAR”

Paul McCartney’s first tour in 9 years
an AMAZING Band - Paul ‘Wix’ Wickens,
Abe Laboriel Jr., Rusty Anderson and Brian Ray
FANTASTIC 116 Strong CREW
20 Pre-Show Performers - Rehearsals last just 9 days
58 Concerts in 37 Cities in 18 weeks -
Driving USA - Mexico - Japan
3 Joyous hours of music delivered every night
29 Box Office Records smashed

Audiences total more than 1,000,000 people

A special thank you to everyone at MPL London and
MPL New York, Eastman & Eastman, Mike Walley,
Michele Lawley and the Travel Company and ail our
friends at Clear Channel, Conéerts West,
House of Blues, Ocesa Presenta,

Kyodo Tokyo and Capitol Records.

Thank you Paul

from Barrie Marshali and everyone at

Mearshetl Avts

International Concert Presentations
Leeder House, 6 Erksine Road, London NW3 3AJ
Tel +44 207 586 3831 Fax +44 207 586 1422 Email info@marshall-arts.co.uk




ArtistDirect Head Defers Sala:y While Fund Search Continues

BY MATTHEW BENZ
and LARS BRANDLE
ArtistDirect chief executive Ted
Field is deferring his salary while
ArtistDirect Records (ADR) searches
for additional funding and ArtistDirect
continues to expand its iMusic label.
Field is deferring his $1.5 million
annual salary as chairman/CEO of
ArtistDirect and CEO of ADR, ac-
cording to a Securities and Exchange
Commission filing. ArtistDirect says

In The News

o U.K. Telecommunications firm
BT Group has launched a sub-
scription-based music-download
service with content from four of
the majors and “hundreds” of
indie labels. “Dotmusic on de-
mand” offers 120,000 tracks as
streams and downloads via dot-
music.com through a pact with
On Demand Distribution, the on-
line service provider co-founded
by Peter Gabriel.

© Beyoncé Knowles has signed an
agreement with Pepsi that includes
the development of a national ad
campaign. The relationship will
include two TV commercials, radio
and Internet ads, point-of-purchase
materials, and consumer promo-
tions. Pepsi also has the option to
sponsor a solo tour, which Knowles
is considering for 2003, according
to the beverage maker.

¢ BeMusic has filed a motion for
a temporary restraining order
that would prevent Liquid Audio
from making a planned cash dis-
tribution of $2.50 per share to its
stockholders (Billboard, Dec. 21).
In the motion, filed Dec. 16 in
Delaware Chancery Court, BeMu-
sic claims that if Liquid makes
the cash distribution, it will not
have the resources to indemnify
BeMusic’s CDnow unit against
damages, as it is contractually
obligated to do under a 1999
licensing agreement between the
companies. CDnow is being sued
by SightSound Technologies for
patent infringement relating to
the technology it licensed from
Liquid. That still-pending suit
seeks damages of $20 million.

¢ Vivendi Universal (VU) contin-
ues its disposal of non-core assets,
selling back to EchoStar the 10%
stake it purchased in the satellite-
TV provider one year ago for $1.5
billion. EchoStar will pay VU $1.1
billion in cash. VU’s eight-year,
non-exclusive deal to provide
EchoStar with music program-
ming and four other channels
remains in place. VU is also sell-
ing its 34% stake in power-gener-
ation company Sithe Energies to
Apollo Energy for $323 million.

in the filing that Field voluntarily
agreed to a deferral starting July 16
to help the company “raise addition-
al capital from outside investors for
our operations.”

ArtistDirect is seeking money to
continue funding ADR (Billboard
Bulletin, Nov. 1), which it started
with Field last year. ArtistDirect CFO
Jim Carroll declined to say if other
executives are deferring their salaries
or have been asked to do so.

Field will receive his deferred
salary if ArtistDirect secures $20 mil-
lion in new funding, merges with
another company, or is sold, or if his
employment is terminated.

In August, ArtistDirect accelerat-
ed its funding of ADR. The company,
which under terms of an April 2001
agreement was to contribute $15
million to the label this year, offered

Barry

an additional $10 million to help the
venture sustain operations. It also
increased its stake in the label from
45% to 65%. The move cut Field’s
interest in ADR from 50% to 30%;
BMG holds a 5% stake.

ArtistDirect is due to contribute

Gibb’s Publishing

Goes To Warner/Chappell

BY JIM BESSMAN
NEW YORK—Warner/Chappell Music
has signed Barry Gibb to an exclusive
worldwide publishing agreement.
The deal calls for Warner/Chappell
to administer the rights to the Bee
Gees frontman’s entire catalog dat-
ing from his legendary work with
brothers Robin and Maurice Gibb
from the 1960s to the present, as well
as his current solo-song- .

“They dwell more on the future,
and everyone else is more in the past,”
he says, conceding that “not everyone
is into the Bee Gees or Barry Gibb,
but they expressed faith in me—and
that’s the thing.”

Gibb reports that after some 40
years together as an act, Bee Gees are
taking a brief hiatus and doing differ-
ent things “to find ourselves as indi-
viduals.” He says he is

writing endeavors.

“These are the songs
of my era, and we’re
looking forward to utiliz-
ing our relationships
with film and TV studios
and Madison Avenue |
in advancing Barry’s |
songs,” says Warner/
Chappell chairman/CEO
Les Bider, who also notes
that Gibb’s compositions
remain ripe for cover
material for other artists.
“It’s perfect timing in
relation to his career and the history
of his songs: Songs like ‘Emotion’
have been rejuvenated by new artists
like Destiny’s Child, and we see a lot
of other licensing opportunities.”

Gibb comes to Warner/Chappell
after a lengthy stay at BMG Music
Publishing, which still controls the
publishing interests of his brothers.

“Tt was nothing personal, but for me
it was time to move on,” Gibb says of
the move. “I missed the kind of vibe at
Warner Bros. [Records] a decade ago
[Bee Gees were signed to the label in
the late 1980s], and when Warner/
Chappell made overtures, they made
such a fantastic presentation that I
committed immediately.”

It all came down to “great people”
at Warner/Chappell, Gibb continues,
and their perception that his song-
writing career was still flourishing.

currently collaborating
with Michael Jackson on
new material and sees
his Warner/Chappell
signing as a “rebirth.
| You don’t stop writing

| songs, but [you] go
through a roller coast-
er where you’re up and
down, hip and not hip,”
Gibb says. “But I'm al-
ways looking for the
new song for the new
film. Film people natu-
rally gravitate to our
old songs, like ‘Stayin’ Alive’ for films
that take place in the '70s, and that’s
not wrong. But I need the challenge
of writing new songs for new movies
and artists, because the hunger and
passion to write a great new song are
still deep inside me.”

Bider says Warner/Chappell will
now “hit the ground running after
the first of the year. We want to put
together some materials to get to
record and film producers and the
advertising community, because
these are great songs that we all grew
up with. Right now we're all patting
each other on the back, but we're
looking forward to getting to work
with a great writer and wonderful
guy like Barry: It really is re-ener-
gizing, especially at a time when peo-
ple are talking so much about-the
business being down.”

$2.75 million to ADR in 2003 and
$12 million in 2004 (Billboard Bul-
letin, April 3, 2001).

The company recently posted a
third-quarter loss of $10 million, or
$2.89 per share, vs. a loss of $19.6
million, or $5.48 per share, in the
same period last year. Sales fell 12%
to $1.8 million.

Meanwhile, ArtistDirect’s iMusic
imprint, which launched earlier
this year in the U.S. (Billboard Bul-
letin, Aug. 6), is expanding inter-
nationally. The company will open
a London-based affiliate Jan. 20,
2003, headed by international di-
rector Dave Cronen, who joined
ArtistDirect earlier this year (Bill-
board Bulletin, Feb. 13). He reports
to ArtistDirect’s Los Angeles-based
founder and vice chairman Marc
Geiger. ArtistDirect recorded its

first sales—$458,000—from iMusic
during the third quarter.

As in the U.S., the UK. label will
focus on established acts, operating
independently of ADR, which is
aimed at new artists. IMusic’s deals
with artists cover only one album,
and net profits are shared between
artist and label. Artists retain own-
ership of masters. Much of the label’s
marketing is Web-based.

U.K. indie Gut Records will han-
dle iMusic’s distribution in the U.K.
and Ireland; Gut in turn is distrib-
uted by Pinnacle. IMusic is also
planning expansion in other terri-
tories for 2003. The label has inked
distribution deals with PIAS for
Continental Europe outside Scan-
dinavia, Playground in Scandi-
navia, and Shock in Australia and
New Zealand.

Market Watch

A Weekly National Music Sales Report

YEAR-TO-DATE OVERALL UNIT SALES

LT 2001 o 2002 e
Total 727 610 000 633, 646, 000 (?12.9%)
Albums 697 331 000 621, 987 000 (_0_10.8%)
Singles 30,279,000 11,659,000  (<=61.5%)

YEAR-TO-DATE SALES BY ALBUM FORMAT

En C w01 2002
cD 649,393,000 59_2,108,000 _ (08 8%)
Cassette 46,646,000 28,329,000 ( 39.3%)
Other 1,292,000 1,550,000 {<20.0%)
T - :
This Week 24,775,000 is 28,137,000
Last Week 18,744,000 Change 11.9%
Change 32.2%
This Week 24,570,000 sek 200 27,682,000
Last Week 18,572,000 1.2%
Change 32.3%
This Week 205,000 455,000
Last Week 172,000 <54.9%

C =19.2%

OTALYTD CD ALBUM SALES BY GEOGRAPHIC REGION,

2001 2002

Northeast 35,188,000 32951000  (=6.4%)
Middle Atlantic 90,416,000 78,751,000  (=12.9%)
East North Central 99,885,000 91,135000  (<>8.8%)
West North Central 41,654,000 37,687,000  (9.5%)
South Atlantic 124,034,000 112,638,000 (<9.2%)
South Central 95,007,000 85,699,000 (<9.8%)
Mountain 47,574,000 43557000  (<8.4%)
Pacific 115,636,000 109,690,000 {(<5.1%)
ROUNDED FIGURES FOR WEEK ENDING 12/15/02

Compiled from a national sample of retail store and rack sales reports collected, compiled. and provided by :\: Nielsen

SoundScan
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Attention entertainers, singers, dancers, aerobic exercisers, radio, television, program directors, musicians, dance
clubs, movie and music producers and all those in and out of the music industry. Are you making money as a
result of dancing apart and occasionally touching to rock and roll and popular music with a beat 24/7 since 19597 It’s
documented on American Bandstand, the original Rock and Roll Hall of Fame, and the whole world is still doing it
to everybody’s music. Before the appearance of Chubby Checker on American Bandstand, the musical art did not
have these applications. I'm seeking rock and rolls highest honor. A symbol of Chubby Checker in the courtyard of
the Rock & Roll Hall of Fame welcoming everyone into rock and roll and popular music with a beat. Since 1959 the
entire music industry and popular music revolves around dancing together but not touching to popular music with a
beat. Dances such as the Twist, the Pony, the Fly, which is also the Shake and a few other things in between are the
alphabet or the dancing keyboards to rock and roll and popular music with a beat. "Musicticians” use these roadmaps
to guide people to their music worldwide: I made these discoveries and no other entertainer can make such a state-
ment.

hy this letter? This is the music industry not sports. Other people determine my fate. I'm knocking in hopes

that the door may open wider. I'm seeking that I may be found and not overlooked. I'm asking that I may
receive recognition for my contributions. How can this be done? I'm asking every radio station on the planet to play
the Twist, the Pony, the Fly, Let’s Twist Again and the Limbo. This subject is too hot to be on limited rotation. These
songs are timeless. They represent all that we do in music today. Let the young people know who I am. Don't hide
me from them. It's your history. Buy it. Play it. Share it. Enjoy it.

The Twist is the only single to reach #1 twice-in two separate years performed by the same artist. Then again in
1988 it hit the charts at #15 with The Fat Boys and Chubby Checker. The first Platinum is Let’s Twist Again.
Chubby Checker is the only performer to have nine double-sided hits and 250 million pieces of music sold between
1959 and 1964.

There were many presidents. You must be great to become president of these United States. George Washington,
Thomas Jefferson, Abraham Lincoln and Teddy Roosevelt stand on Mount Rushmore because they gave that posi-
tion something special. I'm asking you for a symbol in the courtyard of The Rock & Roll Hall of Fame representing
my achievements to the musical art. In the future someone will come along and change this business all over again.
When that happens let that person or persons join me in the courtyard. At this time I'm the only one. This is defi-
nitely Nobel Prize territory.

This is a fact. Check it out. Dancing before Chubby Checker 1959. Dancing after Chubby Checker. You tell me.
Hello? :

Your friend always with much love,

ClablhrsT, .

Chubby Checker

The way we dance 24/7 since 1959. Documented on American Bandstand the fits#Rock and Roll Hall of Fame.
The whole world is doing the Chubby.

Congratulations to 25 years of Disco. Twenty-Five more years added to the legacy of the world
doing the Chubby Checker, "Dancing Apart To The Beat". Fun is Fun.

*My previous letter in Billboard Magazine (September 8, 2001) can reference this letter.

& Clutby Cheeteen

PARADISE ARTISTS

Chubby Checker Management

California  New York Phone: 610-834-8201
Phone: 805-646-8433  Phone: 212-387-7888 Fax: 3
ax: 610-834-9205
j{asd8 eSS EOa67IF ax ;1212139726853 - www.chubbychecker.com

www.paradiseartists.com
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DOJ SetTo Clear HBC/Univision Deal; FCC Approval Pending

BY LEILA COBO and BILL HOLLAND

The acquisition of Hispanic
Broadcasting Corp. (HBC) by Uni-
vision Communications came a
step closer to reality this week as it
nears a green light from the
Department of Justice (DOJ).
Sources close to the negotiation
confirmed that the DOJ had decid-
ed that Spanish-language TV and
Spanish-language radio stations
don’t compete for the same adver-
tising dollars—a key issue, given
that the Univision network is the
largest Spanish-language TV net-
work in the nation and HBC is the
largest Spanish-language radio net-
work. Federal Communications
Commission (FCC) approval of the
deal is still pending.

Univision claims that it is part of
the mainstream market and it com-
petes for advertising dollars from
other major media companies, such
as Walt Disney.

The DOJ’s decision “removes the
largest single obstacle to complet-
ing the merger,” according to Wall
Street media analyst Keith Fawcett,
who follows both companies. “So,

we would expect the deal to close.”

A DOJ spokesman said the deal
had not yet been finalized. But a
source close to the department’s
antitrust review of the merger says
approval is close: “It’s almost done.”

As of Dec. 17, the FCC was in the
138th day of its standard 180-day
review process. In October, compet-
ing radio network Spanish Broad-
casting System filed several petitions
against the merger. As a result,
according to an FCC spokeswoman,
“we just recently sent out a request
for more information, and Univision
and Hispanic Broadcasting Corp.
have just responded. So we still have
time on this thing; it’s still under
review is all I can say.”

In the past, the FCC has ruled
that one or both parties in a pend-
ing deal must divest themselves of
broadcast properties that exceed
market ownership-limit rules before
a buyout can be approved. Univision
already owns 31% of California-
based Entravision Communications,
whose 38 Spanish-language sta-
tions—including the Super Estrella
and Radio Tricolor stations—com-

RECORD COMPANIES: David Hazan is
named executive VP of sales and mar-
keting for Wind-up Records in New
York. He was senior VP of marketing
for Universal Classics Group.

Pam Russell is promoted to VP of
national sales for Mercury/MCA
Nashville in Nashville. She was VP of
national sales for MCA Nashville.

Syd Schwartz is named VP of new
media for Virgin Records America in
New York. He was senior VP of new
media for Wind-up Entertainment.

Deirdre Dod-Arlt is named VP of
media/TV for Arista Records in New
York. She was an entertainment pro-
ducer for ABC News.

MCA names Mark Snider, previ-
ously an associate for V2 Records,
national director of pop promotion
in New York; Kenny Ornberg, previ-
ously an independent promotion
associate for 360 Music, national
director of pop promotion in Min-
neapolis; Amon Parker, previously
West Coast regional director of pro-
motion for Motown Records, nation-
al director of crossover promotion in

’,/,2/
CANDELA

Los Angeles; Marilyn LaCointre, pre-
viously East Coast promotion exec-
utive for Sony Discos, national direc-
tor of crossover promotion in New
York; William Marion, previously
East Coast director of promotion for
Extasy Records International, nation-
al director of modern rock in Los
Angeles; and Lisa Frank, previously
VP of artist development for Sony
Music International, VP of video pro-
motion in New York.

PUBLISHING: Bob Candela is pro-
moted to VP/CFO of ASCAP in New
York. He was VP/controller.

Nick Thomas is named CFO of
Warner/Chappell Music in Los Ange-
les. He was VP/controller of Warner
Music International.

Fred Cannon is promoted to sen-
ior VP of government relations for
BMI in New York. He was VP of gov-
ernment relations.

Steve Galloway is named executive
director of development for TOKY-
OPOP in Los Angeles. He was VP of
development for Nelvana.

pete with HBC's stations in several
key markets, including Los Angeles.

Regardless of likely divestments,
if the acquisition goes through as
expected, the marriage of Univision
and HBC will create a mammoth
media company with multiple
holdings—including cable net-
works, a major Internet portal, and
a record label (Univision Music
Group)—whose influence in the

Spanish market is unprecedented.
Univision also has strategic al-
liances with Televisa in Mexico and
Venevision in Venezuela.
“Spanish-language media gener-
ally has only come to the forefront
in the last 10 years,” media research
analyst Alissa Goldwasser says. “So
the idea that a big company is get-
ting even bigger is news. You can
look at companies like Viacom that

own TV networks and radio stations,
but CBS doesn’t have the same de-
gree of dominance [in its market]
that Univision does.”

Univision’s synergies help in the
marketing and promotion of Univi-
sion Music Group artists, as well as
Venevision artists. But sources at
other labels say the TV network has
been meticulous in granting equal
access to artists on its shows.

Berlin Indie Labels Create Commission

BY OWEN LEVY

BERLIN—The German capital’s fiercely
eclectic independent record labels are
taking steps to strengthen their posi-
tion in the market by establishing the
first Berlin Label Commission.

The unprecedented forum, held Dec.
9, attracted about 90 of the city's esti-
mated 200 indie labels and was an apt
prelude to the second annual Marke B
Berlin Labels gathering—an annual
showcase for indie labels and their
acts—Dec. 13.

“We are trying to build synergy,”
explains Frank Klaffs, a spokesman for
the commission and a local promoter.
“We have to stop thinking of ourselves
as competitors and look for ways we
can work together.”

The commission hopes to sponsor
workshops and trade fairs and find cre-
ative ways for manufacturing, promo-
tion, and distribution channels. “Berlin
is the vibrant center of the German
music business, and we want to take
full advantage,” Klaffs says. “This is not
about major bashing but a need to
make a stand for our creative activists.”

Electronica musician/producer
Thomas Fehlmann, a member of the
Ocean Club team that organizes Marke
B Berlin Labels, concurs. “While big

companies tend more to be selling
refrigerators, artist development lags,”
he says. “In the Berlin label scene peo-
ple are actually music lovers first,
which often means good results on the
commercial side.”

Monika Enterprise label chief Gud-
run Gut, a Marke B director, notes: “It’s
helpful to give
some of the
power to the
little indepen-
dents, because
there are so
many; [they
are] growing
and they are
doing the real-
ly interesting
stuff. [t’s OK
to work with a major if you have a
single project, because as an indie
you can’t get singles in the shops.”

Not everybody is so sanguine about
the pervasiveness of the majors. Mar-
tin Frese, speaking for 7-year-old
Kitty-Yo records, comments: “Of
course it’s a good sign when a major
company is interested in what we are
doing, but it’s hard for small labels to
keep artists, because the bigger com-
panies pay better money. Hard work

FEHLMANN

and time is the budget we have.”
While the worldwide economic
slump has affected everybody’s bot-
tom line, Berlin indies do not seem
that bothered. Stefan Betke, who
heads ~scape Records, claims the
downturn “has not affected small
labels as it has the big companies. If
you talk about 30% less sales when
you sell 10,000 copies, that means
you still sell about 7,000. When you
are selling a million copies, then a
30% drop means you lose a lot of
money. So I think the independent
scene will come out as the winner.”
Birgit Herda, promotions director
for 2-year-old labe]l WMF, agrees: “We
focus on developing artists. Our aim is
to support the electronic underground
music scene. We are not doing music
so much for the market but to release
music that our friends and fans like.”
Betke concludes: “With the scene
moving to Berlin, the majors had to fol-
low. If they want to find new acts, they
have to be in the city where the music
is. It is a question of balance. If you have
enough independent labels and if the
scene itself is able to keep its inde-
pendence—however they do it—then
it’s good to have the majors as well.
Everybody has to make a living.”

Lovin’ Spoonful’s Yanovsky Dead At 57

the Rock & Roll Hall of Fame. “He could play like EImore

BY JIM BESSMAN

Zal Yanovsky, who brought a rock-oriented lead-gui-
tar sound to John Sebastian’s folkier acoustic music
leanings in fashioning the remarkably varied 1960s pop
hits of the Lovin’ Spoonful, died Dec. 13 of a
heart attack at his farm house in Kingston,

Ontario. He was 57.

Born Dec. 19, 1944, in Toronto, Zalman Yan-
ovsky was a college dropout and Canadian
coffeehouse folkie who worked on a kibbutz in
Israel before returning to Toronto and joining
the folk-blues group the Halifax Three. That
band also included future Mamas & the Papas
member Denny Doherty. The two then sur-
faced in the early-'60s Greenwich Village folk
scene, in the pre-Mamas & the Papas group the
Mugwumps, which also featured future Papa
John Phillips and future Mama Cass Elliot.

Yanovsky met Sebastian, a multi-instrumen-
talist who had recorded for Elektra with the Even
Dozen Jug Band, when Elliot invited them to watch the Bea-
tles on The Ed Sullivan Show. They formed the Lovin’
Spoonful in 1965 with a pair of Long Island, N.Y., rock musi-
cians, bassist Steve Boone and drummer Joe Butler.

“I'heard all these strengths in Zally,” Sebastian said in the
liner notes to Greatest Hits, a 26-track compilation Buddha
Records issued in 2000, the year the group was inducted into

© YANOVSKY

James, he could play like Floyd Cramer, he could play like
Chuck Berry. He could play like all these people, yet he had
his own overpowering personality. Out of this we could, I
thought, craft something with real flexibility.”
Indeed, the Lovin’ Spoonful took elements
from folk music, jug band, ragtime, country,
rock, and pop in crafting a long string of the
most memorable hits recorded by an American
band in the '60s. Foremost among them are
“Summer in the City,” “Do You Believe in
Magic,” “Daydream,” “Nashville Cats,” “Rain on
the Roof,” and “Darling Be Home Soon.” All
1 were originally released on Kama Sutra.
Yanovsky left the band following a contro-
| versial drug bust in 1967. He recorded a solo
album in 1968 for Kama Sutra, Alive and Well
and Living in Argentina, and worked in TV pro-
duction in Toronto. He also played guitar for
Kris Kristofferson in the early '70s and became
a successful restaurateur in Kingston. In 1998 he toured
Scandinavia with John Sebastian & the J Band.
Yanovsky was inducted into the Canadian Music Hall
of Fame in 1996. He is survived by his first wife, Jackie
Burroughs; his second wife, Rose Richardson; his daugh-
ter, Zoe; his son-in-law, Garth; his grandson, Max; his
sisters, Dvoira and Kaethe; and his step-mother, Anna.
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DENON RECORDS

Savoy Jazz celebrated its 60th anniversary in 2002 with a stellar collection of releases from the storied catalog which have
been applauded by critics and consumers alike. Denon Records also enjoyed an impressive resurgence with chart topping
crossover blockbusters andicutting edge technology on bestsellers of startling sonic clarity.,

SAVOY JAZZ SAVOY JAZZ
PLATINUMEBITIONISERIES au.. TIMELESS SERIES

Collected from the legendary recordings of t vault t?l-ﬁesed_?_ejyxe_ compact
disc packages feature all new state of the art digital transfers from the original
session tapes and acetates, comprehensive notes, exclusive photographs and
production from multi Grammy® award winning sist Orrin Keepnews. Critically
acclaimed the PLATINUM EDITION series sets a ne! dard fefr premium jazz
resentation and have been selected as the years lea iC Critics.

The chart topping TIMELESS series features the legendary recordings by Charlie Parker,
Dizzy Gillespie, John Coltrane, Lester Young and a host of jazz luminaries in value
packed mid priced collections perfect for beginning the ultimate jazz collection.
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Pulse o gazine, Decems er S PUlse agalne—eem er.2002
Essential Box Set! USA Today ~ best boxed|sets @200

: THE BEST. SELLING JAZZ MID LINE EVER
L.A,,Ttmes,,Decembe‘rZOOZ RETURNS ON SAVOY JAZZ
SAVOY JAZZ

‘Jazz for a Rainy Afternoon’ revolutionized the industry appealing to both men and
. : e women in unprecedented numbers. Scanning over 1,000,000 units in its initial
CLASSIC MASTERS SER;IES offering these delightful collections featured the elegant models of ELLE Magazine
Featuring artwork inspired by the classic LP releases these seminal recordings and the gently swinging sounds from a host of jazz legends. Returning in deluxe 2
chronicle the evolution of the careers that defined the jazz revolution in the 1940's CD collections with 100 minutes of music per set, this record setting series returns at
“.and 1950's. Nowhere are these ground breaking sessions more faithfully reproduced  mid price as the unqualified leader in jazz sales — now and in the future.
;@an in this outstanding new mid priced series from Savoy Jazz.
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DENON DVD-A'S ANDRE RIEU ON DENON

Time Magazine called him ‘the surprise classical superstar’and his new Denon projects
STATE OF THE ART DVD-A TECHNOLOGY tc)ontfirr{; his p(;)spitBig)r;]'zszthe wqud”§ IssdifpgtclzafssicaI.instrfume.r:.talist.AIrealdy a Bifllboard
THAT PLAYS IN ANY DVD PLAYER! estseller an it 'Dreaming’is the first of a series of exciting new releases from
g R ; 5
Drawn from Denon’s award winning catalog of classical, jazz and pop recordings R " C0-VH15 and DVD guaranteed to enchant audiences everywhere

these speaker splitting DVD-A's feature full 96K/24 bit digital recording technology
in muiti format discs that play in full 5.1 surround sound in both conventional DVD

players ( Dolby Digital ) and for the full audio experience in new DVD-A players.
Already Billboard bestsellers!
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SAVOY JAZZ AND DENON RECORDS HAS AN EXTENSIVE CAMPAIGN FOCUSED ON MINING THESE PRICELESS CATALOGS AND CREATING NEW RECORDINGS WITH A
STELLAR ROSTER OF JAZZ LEGENDS AND EXCITING NEW VOICES. FOR MORE INFORMATION VISIT OUR WEB SITES

www.savoyjazz.com www.denonclassics.com

AT MIDEM - CONTACT US REGARDING DISTRIBUTION OPPORTUNITIES - MANY TERRITORIES STILL AVAILABLE
CONTACT US AT inquiries@savoyjazz.com TO ARRANGE MEETINGS

© 2002 Savoy Jazz and Denon Records are trademarks of COLUMBIA MUSIC ENTERTAINMENT
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: Shock Records
| & " 15th Anniversary
i c l 7 0all t0day!

RECORD RETAILING DIRECTORY

The ultimate music retail guide, Record Retailing Directory

lists over 6300 independent and chain record stores, chain
headquarters and online retailers. Advertise and reach wholesalers,
distnbutors, one-stops, music retailers, record labels, accessory

Bilboard's first Asia Pacific Quarterly instaliment spotlights S v arietng, Campanes il yeay byl
key markets and their developing artists primed for suc-
cess thoughout the Asian region We provide case histories
of breakout acts including the role of sponsorship tie-ins
and recap the latest news and trends from this important
temmitory. Dont miss your chance to be a part of this
always highly-anticipated spotiight.
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ASIA PACIFIC QUARTERLY #1

issue date: mar 15
ad close: jan 21

Jeff Serrette 800.223.7524 « jserrette@biliboard.com

HALL & OATES 30TH ANNIV.

issue date= feb 8 Billboard honors one of music’s most successful vocal
o duos of all time with a look at their illustrious career, from

ad C|Ose: jal‘l 1 4 their beginnings to their career hightlights and future
plans. We feature an exclusive interview about their

Aki Kaneko 323.525.2299 + akaneko@billboard.com plans and look at-their upcoming new release.

Call now to place your congratulatory ad!

issue date: feb 15
ad close: jan 21

Pat Jennings 646.654.4614 ¢+ pjennings@billboard.com

UPGOMING SPECIALS
LATIN MUSIC 6-PACK #1 - lssue Date: Feb 22 * Ad Close: Jan 28 T““BING u“AnTEnlv #1

CAROLINAS - Issue Date: March 1 « Ad Close: Feb 4
EUROPEAN QUARTERLY #1 - lssue Date: March 8 < Ad Close: Feb 10 ‘ Billboard’s first touring installment explores recently
SXSW - lssue Date: March 15 « Ad Close: Feb 18 opened venues and the latest trends in concert
production, including transport, sound, lighting, pyro,

) NARM - lsste Date: March 22 + Ad Close: Feb 25 ticketing and ticket technology, and anti-counterfeit-
DANCE & ELECTRONICA #1 - Issue Date: March 22 ¢ Ad Close: Feb 25 ing measures. Advertise and reach Billboard's
150,000 decision makers!

issue date: feb 22
ad close: jan 28

New York Los Angeles Nashville London

646.654.4696 323.525.2307 615.321.4297 44.207.420.6072 Lee Ann Photoglo 615.321.4294 ¢ laphotoglo@biliboard.com




The Good, Bad, And Mostly Ugly 0f 2002 Remembered

In the Billboard offices, we have our
own extremely unscientific way of
gauging how business has been each
year—Dby measuring the number of
gifts, fruit baskets, cookies, and bottles
of wine that come our way during the
holiday season. When times are flush,
some of us put on five pounds just
from the steady stream of food arriv-
ing daily between Thanksgiving and
Christmas. This year, we're scamper-
ing for crumbs.

Of course, our informal survey only
confirms what everyone already knows:
This was the kind of year that made you
want to throw up your hands and run
screaming toward the exits. As one of
my colleagues here said, the industry
experienced the equivalent of the per-
fect storm: simultaneous meltdowns at
labels, radio, and retail; rampant pira-
cy; and artists and labels at odds over
seemingly everything. However, there
were a few bright spots we’ll try to
touch on, as well as to recount some of
the industry’s woes.

REMEMBER THE MUSIC

The music industry blames much of
this year’s rapid drop in album sales on
illegal downloading. To be sure, that is
part of the reason. But, in some ways,
labels have no one to blame but them-
selves: What did they expect when
they deleted singles to drive album
sales and left people no option except
to download the single or wait for it to
come out on a Now collection?

However, the bigger culprit is a lack
of exciting music that drives people
into record stores (or legitimate
online sites) and buy. It’s not a new
topic, but why is the music industry
not able to make a big album release
an event, just as movie studios do a
theatrical or DVD title?

It seems that more than ever labels
are sticking with the tried and true
because executives are scared to take
a risk. But in the parlance of Dr. Phil
McGraw, I'd ask them, “How’s that
working for ya?” The answer is clearly

“not very well.” We know that label
heads can’t operate as if profits don’t
matter, but too many of the ones we
talk to seem almost paralyzed with
indecision because they fear there’s no
margin for error.

Maybe it’s time to throw out all the
rules. Take a few chances. Because play-
ing it safe is getting us nowhere right now.

TV: THE NEW
RADIO

Radio continues
to largely ignore
anyone over 50,
but record buyers
didn’t: Bruce Spring-
steen, Jimmy Buf-
fett, James Taylor,
David Bowie, Barry
Manilow, Paul Mc-
Cartney, and the
Rolling Stones all
scored their best
first-week sales in
the Nielsen Sound-
Scan era this year.

While these acts
are generally ig-
nored by MTV (and
sometimes VH1),
TV led the push in
other ways by
highlighting these
artists on shows
like The Tonight
Show With Jay
Leno and Late
Show With David
Letterman, as well as through direct-
response advertising.

Labels have to find a way to appeal to
these artists’ constituencies after that
first blast of media power has faded,
since these projects aren’t singles-driv-
en (and in many cases, sales dropped off
precipitously after the first few weeks).

LILITH FAIR, ROUND 2?
A new crop of female pop singer/
songwriters emerged this year. They
were as young as Britney Spears and

Christina Aguilera, but instead of
showing off their belly buttons and abs,
they flexed their songwriting muscles.
Avril Lavigne, Vanessa Carlton,
Michelle Branch, and Norah Jones all
climbed to the upper reaches of the
charts. It was refreshing to see attrac-
tive women who didn’t have to take off
their clothes or talk about their body

by Melinda Newman

© The Beat.

SPRINGSTEEN

piercings to get their music heard.

SCANDAL DU JOUR

When we weren’t having the Os-
bournes or Kelly Clarkson and Justin
Guarini from American Idol: The
Search for a Superstar rammed
down our throats, there were plenty
of other music celebrities who dom-
inated the news.

One of our head-shaking moments
this year came when Mariah Carey got
paid a staggering $28 million to go

away by Virgin Records parent EMI.
Most of us will never see that kind of
money for doing a job really, really
well, much less for failing at it.
Saddest stories: R. Kelly being
arrested on charges of child porn and
Whitney Houston’s Primetime Live
interview. But the one that really made
our jaw drop was Michael Jackson’s
attack on Sony
Music Entertain-
ment CEO/chair-
man Thomas D.
Mottola, whom he
called “devilish”
and a “racist.”
Mottola doesn’t
appear to be the
Trent Lott of the
music world, and,
luckily, it seems
Jackson's unfounded
claims have just
wafted off into the
air. If we could, we’d
give Jacko a new set
of advisors for
Christmas.

RUBBING SALT IN
THE WOUND

The statistics are
really staggering.
According to Niel-
sen SoundScan, in
2000, the 10 top-
selling albums sold
a combined 60.5
million units. In
2002, that number dove to 33.6 mil-
lion units. (In 2001, it was 40.3 mil-
lion.) There is a bright spot, however:
Eminem and Nelly are on both lists
and in both cases, their 2002 numbers
are within several hundred thousand
of their 2000 numbers. That means
their fans are sticking with them even
in a depressed economy.

TREAD CAREFULLY
As record companies continue to
see album sales plummet, it's no sur-

prise that they are dragging the waters
for potential new revenue streams.

EMI struck a new deal with Robbie
Williams this year that entitles it to
pieces of Williams’ publishing, tour-
ing, and merchandising income—in
addition to record sales—in exchange
for a huge advance. Basically, EMI
bought the Williams brand. BMG is
now hoping to structure some of its
deals the same way; Sony is talking
about getting into management.

The best possible relationship
between artist and label is one in
which the two truly see each other as
partners with the same goals instead
of as adversaries (see below). But even
in the best of circumstances, this may
be alittle too much togetherness. Yes,
this is an industry in which the term
“conflict of interest” does not seem to
exist, but if we were a manager, we’d
think long and hard before we put too
many eggs in one label basket, no mat-
ter how sweet the initial deal. As our
founding fathers believed, a system of
checks and balances is a good thing.

CAN'T WE GET ALONG?

Artists and labels continued to meet
this year on the battlefield known as
the California state Senate. Negotia-
tions broke down over the proposed
repeal of the seven-year statute. (The
law currently allows recording
artists—unlike any other workers in
the state—to be held to personal serv-
ices contracts for longer than seven
years.) But the two hearings on indus-
try accounting practices helped lead
BMG and Universal Music Group to
make changes in their royalty and
accounting procedures and showed
that shining a bright, public light on
industry issues can lead to reform.

The distrust between acts and
record companies has probably never
been worse, but maybe these initial
moves can lead the way for bigger
changes and the two sides can find a
way to work together on the many
common issues they face.
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4245 | ankershim Universal City

2 3

!
Tt Ultimate Deiving Exporterice

2002

IN STOCK
NOW

MSRP $45,450

$34,888

(VIN# AH51789)

2002

525iT

(VIN# GD85745)

2002

www.centurywestbmw.com

540i

(VIN# GF70653}

325iT

(VIN# PC10058)

BMW SALE

MSRP §57,345 2002

$53,888 540iT

(VIN# GN92241)
MSRP $39,870

$34,888

2002

Z 2.5

(VIN# LK51850}

MSRP $58,730

$51,888

MSRP $35,495

$28,888

I VI WA UNIVERSAL CITY

E-mail: info@centurywestomw.com

2002

525]

(VIN# GF42720)

MSRP §37,645

$34,888

MSRP $34,010

$28,888

2001

325Ci

(VINZ JW50498)

"Where the stars buy their cars."

All prices Plus Tax, Lic, and Doc Fees.

800-447-8871
® iy

All prices + sales tax,
Drive offs include
vehicle reglstration,
license fees & finance

3
i3 charges. Subject to prior
‘\_(_39"‘”"\/ sale on approved credit.
I West Ad expires close of
- BMW | business 12:28:02

BILLBOARD DECEMBER 28, 2002

www.billboard.com

15



Thank you to our friends in the music industry.
It’s been a great year and we’re looking forward to 2003!

Board of Directors

Gina Andriolo, President
Lisa Brigantino, Secretary
Louise Coogan

Faith Fusillo, Treasurer
Caroline Horn, V.P.

Pat Rod Jennings

Joanne Georgio Nathan, V.P.
May Pang

Liz Queler

Jeanne Stahlman

Save The Date! Women In Music presents the
7th Annual Touchstone Awards Luncheon
Monday, May 19th, 2003

New York Marriott Marquis
For further information : (212) 459-4580
www.womeninmusic.org

- £ v
Jellybean Benitez with WIM Board Mem s -

Legal Counsel
Wallace Collilig;iﬁsq.

Advisory Board
Maxine Chrein
Ethel Gabriel
Margo Lewis
Linda Lorence
Karen Sherry

P. O. Box 441 Radio City Station New York, NY 10101

Desiring A Scaled-
Back Sound, Rustic
Overtones’ Albee
Forms Rocktopus

BY PAUL VERNA

Following the demise of his
Portland, Maine-based rock/funk/
ska combo Rustic Overtones, key-
boardist Spencer Albee had a
moment of clarity.

“I stepped back, looked at the
music I loved, and I realized that
none of it was technology-depend-
ent,” he says. “I want songs that you
can sing anywhere at any time.”

Not that Rustic Overtones was a
techno unit, but the band—which
at its peak featured seven musi-
cians—was as much a machine as
a group of guys getting together

&%

to make some noise. Wanting to
strip things down to their essence,
Albee recruited guitarist Zach
Jones, bassist Pat Hodgkins, and
drummer Brian Higgins and
formed Rocktopus, a quartet that
thrives on melodicism, high ener-
gy, and a healthy mix of old and
new influences.

Inspired by such '60s pop icons
as Brian Wilson and Paul McCart-
ney, Rocktopus’ sound is also in-
fused with the energy of the late-
"70s power-pop movement (Joe
Jackson, Cheap Trick, the Cars)
and updated with sensibilities
reminiscent of Ben Folds and
Barenaked Ladies.

Rocktopus’ Boston-based man-
ager, Todd Heft, reports that after
a couple of months the band has
enjoyed solid sales of its debut
album, I Love You! Good Morning!,
mostly via the six-store Bull Moose
Music and Newbury Comics ¢hains.
Heft recently secured national dis-
tribution for the band, which will
put its CD in TransWorld outlets in
the Northeast and other regions.

Heft says, “The band’s fans are in-
credibly passionate. They’re build-
ing Web sites and chatting online all
the time. There’s a song that the
band recently recorded called 25,
which isn’t on their album, and one
of the sites has the lyrics scrolling
along the bottom from kids hearing
the song live. We feel like we have a
huge street teamn already.”
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Declining Sales In 2002 Trigger Desire
For Less Hype, Better Records, Fresh Blood

BY LARRY FLICK

NEW YORK—There is no question
that 2002 has been a tough year for
the U.S. music business. Album sales
are down, despite Eminem’s The
Eminem Show having surpassed the
7-million sales mark.

That said, 2002 has also proven to
be a year of growing creative and mar-
ketplace diversity. Some bemoan the
dearth of hits, while others applaud
the emergence of bold new rock acts
and the steady prominence and cre-
ative consistency of hip-hop.

Most agree that 2002 has not been
one of the better years in recent
memory—and that it might be time
for an injection of “fresh blood.”

“The best any of us can hope for
right now is to hang onto our jobs
and ride out the storm,” one major-

gravitating toward one specific kind of
music. There’s no major movement to
hang our hats on. We can’t proclaim
2002 as the year of this or that. Peo-
ple have become far more diverse in
their tastes and interests-—and that’s
a good thing. It will help the industry
become more healthy over time.”

"N Sync member Justin Timberlake
(who offered his critically lauded Jive
solo debut, Justified, this quarter) also
believes a diverse marketplace is the
key to music in 2003 and beyond,
“even though it will probably drive
the guys who crunch numbers and
make their living by predicting the
future of the industry crazy.

“They want to put people who buy
records in neat little boxes and cate-
gories and keep them there,” Timber-
lake continues. “That’s just not possi-
ble anymore. The days of kids buying
only one kind of music are gone. I

Pink (M!ssundaztood, also on Arista,
with sales of 4.1 million), and Michelle
Branch (Maverick’s The Spirit Room,
with sales of 1.4 million).

It’s a move that pleases Alanis
Morissette, who issued Under Rug
Swept on Maverick this year: “Any-
time you get a young woman or man
playing music from an organic van-
tage point, like guitar or piano, it’s a
good thing. If it’s pure pop music,
then that’s great. The fact that you
have Michelle Branch strumming her
guitar and singing about what’s im-
portant to her is phenomenal. That’s
something to support. That’s some-
thing to celebrate.”

INTO THE GROOVE
Beyond the increased prominence
of guitar-based music, hip-hop con-
tinued to be an unstoppable force in
2002. Artists like Ashanti, Nelly, Ja

label A&R executive says. “Then
again, the storm might pass more
quickly if someone would make a
decent record.”

Marlon Creaton, who manages the
independent Diamond-Jim Discs in
Santa Cruz, Calif., believes that 2002
has been an “exercise in superstars
putting out marginal records that
haven’t performed particularly well
and smaller bands getting hyped
beyond their realistic potential. Labels
need some fresh blood—people who
are going to take some risks.”

A NEW AGE OF DIVERSITY?

Not everyone believes that times are
quite so bleak. In fact, some label exec-
utives and artists say the industry is
inching toward a recovery fueled by
the demands of a diverse marketplace.

“It’s been a challenging year—
because it’s been so competitive—but
it’s also been a good one,” says Steve
Lerner, president of Wind-up Enter-
tainment, label home of Creed, which
rode 2002 with the late-2001 entry
Weathered. The set has sold 5.7 million
copies, according to Nielsen SoundScan.

“From my perspective, the demand
for music has grown,” Lerner says.
“More people want more music. What
is potentially frustrating for people in
our industry is that they’re not all

‘2002 has been an]
exercise in superstars
putting out marginal

records that haven’t

performed particularly
well and smaller bands
getting hyped beyond

their realistic potential.’

—MARLON CREATON
DIAMOND-JIM DISCS

don't think it was ever totally like that,
quite frankly. I think people in the
media drew conclusions based on the
fact that maybe one or two types of
music have sold more than others at
different times. But I always believe
that people are naturally diverse in
their tastes.”

For Carlos Santana, whose Arista
collection Shaman is in the top 30
of The Billboard 200, diversity has
kept creating and listening to music
in 2002 compelling.

“It’s the difference between painting
with one color and having access to a
full rainbow spectrum,” he says. “I lis-
ten to music now, and I’'m so turned
on by what I hear. It makes my mind
and my body tingle. There are so many
wonderful sounds to choose from.
That inspires me, and it makes me
want to contribute—~to bring as many
different ideas to the table as possible.”

FROM POP TO ROCK

One growing form of expression
has been simple, guitar-based rock,
which has swept aside the squeaky-
clean pop that dominated the U.S.
market in recent years. Even the teen
sector has toughened up considerably,
as evidenced by the success of Avril
Lavigne (whose Arista debut album,
Let Go, has sold 3.2 million copies),

TIMBERLAKE

Rule, and Missy “Misdemeanor” El-
liott saturated the market with a
plethora of projects.

“Everyone talks about represent-
ing the street, but this was the music
that really did it,” Creaton says.
“From an indie point of view, it was
exciting and a little entertaining to
see major labels scramble to do a
Murder Inc. remix or get a Nelly
guest rap on their pop singles. They
were gunning for anything that
might give their records commercial
juice, but they were actually also giv-
ing their records credibility. I won-
der if they even realized that.”

Regardless of whether executives
understood the underground context
of hip-hop, they knew that they were
squeezing a golden goose that might
lose its luster over time.

“You can get too much of a good
thing,” a major-label A&R executive
says. “Are we helping or hurting the
genre or its talent by over-exposing
them? Will anyone care about them
in a couple of years after they’ve
been everywhere? My boss doesn’t
care. He just wants to cash in right
now. We have records to sell, and
that’s what he cares about. There’ll
be something or someone else to
cash in on tomorrow, after we've
tapped this out.”
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SACD HYBRID MANUFACTURING
NOW AVAILABLE IN NORTH AMERICA

FILM-VIDEO-DVD+CD-SACD
800.309.DISC
323.860.1300 |

6721 Romaine St. Hollywood, CA 90038 www.crestnational.com
| CD, SACD, and their logos, are trademarks of Sony and Philips.
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Pérez Grabs I.atm Producer Honors For SecondYear In A Row

Producer/Writer Parlays Chart Success Into Rudy Pérez Enterprises, A Joint-Venture Label With Univision Music Group

BY LEILA COBO

MIAMI—In 2000, songwriter/pro-
ducer/arranger Rudy Pérez was the
Billboard Hot Latin Tracks produc-
er of the year, thanks to an array of
hits that capitalized on the potential
of crossovers.

Most memorable at the time, Pérez
was the producer of Christina Aguil-
era’s Spanish-language debut, M/
Reflejo. That disc solidified his status
as a producer who was not only able
to understand the needs and tastes of
two notably distinct markets but one
who could also merge them in a com-
plete, cohesive manner.

In 2002, Pérez is once again pro-
ducer of the year. But this time
around, he has gained notoriety with
a different type of crossover, taking
Tejano and regional Mexican acts to
pop radio and pop acts to regional
Mexican radio with equal ease. As a
result, he is the only producer on the
chart with two No. 1 hits, both on
Univision Music Group. One of them
is “Quitame Ese Hombre” (Take That
Man Away From Me), a track written
by Jorge Luis Piloto and originally
produced by Pérez. It was recorded
by Puerto Rican singer Yolandita
Monge more than a decade ago.

But its new incarnation, per-
formed by Mexican singer Pilar
Montenegro, became a smash in its
pop and nortefio versions, topping
the Billboard Hot Latin tracks chart
for 11 straight weeks and 13 in
total—the longest reign by a new
artist since the Latin chart began
using Nielsen Broadcast Data Sys-
tems tracking in November 1994
(Billboard, May 25).

So strong was “Quitame” that Mon-
tenegro became the second artist to
place a track on The Billboard Hot 100
based solely on Latin radio airplay, an
especially noteworthy feat considering
“Quitame” did not have an English-
language version to boost its standing.

“It’a a mix between pop and nor-
tefio,” Perez says, explaining the
track’s appeal. “And Pilar truly came
across as being real.”

THE OTHER NO. 1

“Quitame” wasn’t Pérez’s only
success. Jennifer Pefia’s version of
“El Dolor de Tu Presencia” (The Pain
of Your Presence), also on Univision
and written by Pérez (who came in
second in the songwriter of the year
chart), spent eight weeks at No. 1 on
the Hot Latin Tracks chart—second
in total weeks only to Montenegro.

Five other Pérez-produced and
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-written tracks also made it onto the
chart, including Luis Fonsi’s “Qui-
siera Poder Olvidarme de Ti” (I'd
Like to Forget You), peaking at No.
3, and Pablo Montero’s “Hay Otra en
Tu Lugar” (There’s Another One in
Your Place), which peaked at No. 5.

‘I think it’s Rudy’s best
year. The thing is, he’s
an excellent composer,
and there isn’t a single
Rudy album that
sounds bad. It simply
doesn’t exist.’
—ADRIAN POSSE, BMG U.S. LATIN

“I was able to reach the Mexican
audiences a lot more than in years
past,” says Pérez, who is widely known
for his R&B influences. “Because of
Pilar Montenegro—obviously that was
a big deal—and also Jennifer Pefia,
because we were able to reach for the
first time the big Mexican audience as
well as the East Coast, which is incred-
ible. Then I did Pablo Montero, which
is a mix of the traditional mariachi
with a little fusion of pop.”

BMG U.S. Latin managing direc-
tor Adrian Posse says, “I think it’s
Rudy’s best year. The thing is, he’s an
excellent composer, and there isn’t a
single Rudy album that sounds bad.
It simply doesn’t exist.” BMG U.S.
Latin’s Pérez projects include Mon-
tero and next year, Alexandre Pires.

PARLAYING SUCCESS

This year, Pérez’s success has par-
layed into RPE (Rudy Pérez Enter-
prises), a joint venture label with
Univision Music Group that is al-
ready on its way to yielding its first
No. 1 hit with Area 305, a new group
whose Pérez-produced and -written
single is currently at No. 3 on the
Billboard Hot Latin Tracks chart.
Through the venture, which is fully
funded by Univision, Pérez will scout
and develop new talent.

“Rudy is an incredible songwriter/

arranger/producer, and he has an
eye for talent. He's the exception,
rather than the rule,” UMG presi-
dent/CEOQ José Béhar says. “And in
order to lure this A&R source, it’s
done through a joint-venture deal.”

This month, RPE released a
Christmas album by Miami-based
mariachi band Los Hermanos Mora
Arriaga, and Pérez has also signed

young singer Michelangelo. At the
same time, he continues to produce
and write for a wide variety of acts,
including José Feliciano, Julio Igle-
sias, and Jaci Velazquez.

But, he says, “I've always wanted
to develop new artists. I have so
many young, talented people com-
ing in all the time that I always felt
there was a need.”

* K Kk *k

" Coming of Age showcases Johnstone's infimate
vocal style and finely crafted compositions.”
Billboard Magazine

* Kk Kk Kk

" Coming of Age is a triumphant, emotional effort
that melds bluesy, Americana rock with lush,
smart production and intense honesty. . .delivered in Johnstone's
distinct, beautiful voice.”
Performing Songwriter Magazine

* Kk K Kk
" Coming of Age, Jude Johnstone’s BoJak Records debut,
is @ welcome reminder that lyrics and music can
still open windows to a songwriter's soul.”
Music Connection Magazine
* % ok %k
Reached #5 in sales on Amazon.com
* % Kk Kk

Burton Entertainment
burtonentertain@aol.com
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PoJak Records

www.bojakrecords.com
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Music, Myth Of Cult Faves Jellyfish Feted
By 4-CD Boxed Set On Not Lame/EMI

BY WES ORSHOSKI

Avyear ago, listening to Bruce Bro-
deen outline his plans to fete early-
'90s power-pop act Jellyfish might
have left one thinking the Not Lame
Recordings chief was a tad insane.

At the time, he was taking out a
second mortgage on the equity of he
and his wife’s house to produce a four-
CD, $60 collection of—get this—rar-
ities and live tracks for a long-defunct
band that never really sold that many
copies of the two (ves, only two) al-
bums it released. But it gets better:
Even when Jellyfish had Buzz Bin
videos on MTV and was enjoying
moderate radio airplay
with such songs as
“Baby’s Coming Back”
and “The King Is Half-
Undressed,” the group
still didn’t register on
most people’s radars.

But now, a few months
after finally issuing Fan
Club: From the Rare to
the Unreleased . . . And
Back Again, Brodeen
and EMI’s Kevin Flaher-
ty—who brought the
project to Brodeen’s tiny
Fort Collins, Colo., indie
—are looking down-
right brilliant.

Brodeen has shipped all 7,000
copies he has manufactured thus far,
and he has orders for what will be his
third pressing of the set. He has al-
ready made his money back and paid
off the loan, and both he and Flaher-
ty are able to revel at least momen-
tarily in the success of a project that
has taken them years to realize.

FAITH IN THE FANS

While it may seem odd to some, Bro-
deen had little doubt that the boxed
set would do well, despite Jellyfish
being a lesser-known band. That’s
because the critically celebrated
band’s fans—albeit a relatively small
army—are religiously devoted to the
group. And for good reason, he says.

Brodeen, a fan himself—you’d sort
of have to be, he notes, to take on
such a project—counts Jellyfish
{with the Posies and Matthew Sweet)
as one of three of the best and most
influential power-pop acts of the past
15 years. It’s an argument based on
the one time he caught the band live,
at the Roxy in West Hollywood, Calif.
“They were the best pop band that I've
ever seen live by an exponential sep-
aration between the next runner,” he
says. “It’s just not even comparable.
Anybody who ever saw this band just
never forgot.”

After issuing two albums for Charis-
ma—_RBellybutton in 1990 and Spilt
Milk in 1993 (Nielsen SoundScan
puts combined U.S. sales of the
albums at 269,000, though that num-
ber is surely higher, as the first title
was released one year prior to the
launch of SoundScan)—and signifi-

cant lineup changes, Jellyfish dis-
banded in 1994, largely because
singer/drummer Andy Sturmer was
feeling less and less comfortable in
the spotlight, keyboardist/vocalist
Roger Manning says.

Since then, the myth of Jellyfish
seermns to have grown larger than the
colorfully dressed band ever was.
“There’s that old cliché about bands
having an impressive cult following,”
says Flaherty, director of A&R for EMI
Music Catalog Marketing. “But for
Jellyfish, it’s entirely true. They had a
huge cult following when they were
around, and then posthumous credi-

JELLYFISH’S ANDY STURMER AND ROGER MANNING

Jellyfish had a huge
cult following when
they were around,
and then posthumous
credibility has just
grown unbelievably.
They're like a
Big Star.’

—KEVIN FLAHERTY, EMI

bility has just grown unbelievably.
They’re like a Big Star.”

The proliferation of that myth was
a key selling point when, a few years
back, Flaherty proposed a Jellyfish
project to his coworkers at EMI,
which owns Jellyfish’s catalog. Ini-
tially, Flaherty proposed a single-disc
best-of. When it became clear that
EMIwould not take on the project—
for a variety of reasons, including per-
sonnel changes—he began looking
for a company to which he could
license the project, all the while
working with the band’s former
members and others to compile
demos and various rarities.

And when he finally contacted Bro-
deen (being impressed with both Not
Lame’s reputation as a mecca for
power pop and its release of a Posies
boxed set), Flaherty’s vision for the
project had grown to what it actually
became—two discs of demos and rar-
ities from each studio set, together

with live discs from each period.

Brodeen says, “He called me and I
said, ‘What are you thinking of?,” and
he said, ‘A four-CD boxed set.” And [
said, ‘That’s how I like to operate.’
They had this wonderful asset that
was just kind of languishing, and this
was the kind of band that merited that
sort of fanatical treatment. But, on
paper, it didn’t make sense.”

WICKEDLY EXPENSIVE

While the passion was there, EMI's
licensing policies became a bit of a
roadblock. Those policies require a li-
censee to pay for all remastering, re-
mixing, and for such
comparatively minor ex-
penses as liner notes and
photos. Whereas many
indies can save money
by actually manufactur-
ing a product them-
selves, EMI also requires
that everything be man-
ufactured by EMI itself.
That alone probably
should have made Fan
Club cost-prohibitive
for Brodeen’s three-per-
son operation.

Nonetheless, he stayed
the course, although he
notes that the five-figure
remastering cost proved “wickedly
expensive” for Not Lame, which is dis-
tributed by Burnside, Baker & Tayior,
and Carrot Top, among others.

Brodeen had been working on
Fan Club for 15 months when he
sought a “low, six-figure sum”
from his bank, with whom he says
he’s had a good relationship for
years. By that time, word of a Jelly-
fish boxed set was spreading on the
Internet, through which Not Lame
had amassed advance orders in
excess of 5,000 (with about 1,600
coming from individuals, the others
from distributors).

“Kevin had always had this vision
for something like this and was hop-
ing that the label—whoever did
this—would splurge and go for it, and
1did,” Brodeen says. “And it came out
awesome, and it’s well worth it.”

Brodeen says it Aad to work out
well, after he put in so much time and
then gambled with he and his wife’s
home. “Failure,” he says, “just was
not an option.”

Manning says, “They did an amaz-
ing job. Even though I was involved,
I was even surprised when I actually
got it. It’s really gratifying, because
there were so many scraps, especial-
ly the demos and unreleased materi-
al. I know how rabid I am for certain
groups and anything they’ve ever
done in their past, good or bad; and
one thing I will say for the Jellyfish
era, the fans that got into it, they were
like Deadheads almost. I mean, they
were completely.rabid. And I'm just
really happy to be able to share that
with those people.”

QUEST FOR THE GRAIL: Not only are
most of the top artists in this year’s
wrap-up charts the same as those of
a year ago, but so are several of the
records. Andrea Bocelli continues to
be a simply unsurpassable sales phe-
nomenon, as his recently issued Sen-
timento raced straight to the top of
this year’s Top Classical Titles list,
while his Verdi recital (last year’s top
seller) performed well enough to land
at No. 3.

Billy Joel’s Fantasies and Delu-
sions and Yo-Yo Ma’s Classic Yo-Yo
made a return appearance, as did
Appalachian Journey, Ma’s collabo-
ration with violinist Mark O’Connor
and bassist Edgar Meyer. Ma also
scored with a new recording of music
by John Williams. The Three Tenors
made an unsurprising return appear-
ance with a best-of compilation, while
on his own Luciano Pavarotti also
scored with Romantica. )

Elsewhere on the Top Classical
chart, vocalists continued to be a com-
manding presence: Chanticleer’s
Christmas disc and Renee Fleming’s
Bel Canto rounded out the top 10,
with Salvatore Licitra’s The Debut and
Cecilia Bartoli’s Drearns and Fables
bubbling underneath. This year’s dark
horse was a somber, pious treatment
of music by Bach: Morimur, by vio-
linist Christoph Poppen and the
Hilliard Ensemble.

Bocelli and Ma were winners on
the Top Classical Crossover chart, too:
Bocelli commanded two spots with
variant versions of his Cieli di
Toscana, while Ma claimed a berth for
his Silk Road Project release, When
Strangers Meet. Singing policeman
Daniel Rodriguez made his chart bow
with his debut, The Spirit of Ameri-
ca; otherwise, as last year, the winners
were Charlotte Church, Sarah Bright-
man, and Bond. Overall, Universal
continued its dominance in the clas-
sical marketplace, with Sony not far
behind. EMI fought its way back to
third place, followed by the indies; a
mostly missing-in-action RCA and a
beleaguered Warner Classics brought
up the rear.

Perhaps it’s no surprise that the
same handful of artists continue to
command the classical charts year
after year: Still, dwindling real estate
at retail, shrinking press coverage, and
more limited playlists at radio have to
shoulder at least some of the blame,
as well. David Osenberg is addressing
those issues with an innovative new
promotional venture, ClassiQuest.

A 25-year veteran of the music
business who spent time at Tower
Records and Naxos before his stint as

director of publicity and promotions
at Qualiton Distribution, Osenberg
earned widespread admiration and
trust from media outlets across the
country. He was also in a perfect posi-
tion to observe the uphill battle that
the smallest, feistiest independent
labels and artists had to wage in order
to attract attention, particularly given
an already tenuous grasp at retail.
That task normally fell to their dis-
tributors, who have increasingly
scaled back such services because of
mounting expenses and diminished
returns. Osenberg developed Clas-
siQuest in order to take up the slack.

-~

T
OSENBERG

“Independent labels don’t have the
time to do a mailing or hunt down
who a disc goes to,” Osenberg says.
“T've been dealing with these people
for years, so I know which radio sta-
tions will actually play it, which ones
won't, and which reviewers will give it
its due.” Osenberg is offering labels
several different tiers of media out-
reach. While relying to a large degree
on his own expertise and experience
with media outlets, Osenberg has also
created a media Web site that includes
a page for each record, which features
a brief description, cover art, and an
audio sample. Reviewers and radio
stations can use that site to request
specific recordings of interest.

Key to the ClassiQuest approach,
each disc Osenberg supplies to the
media will be prominently stickered
with a URL where the disc can be pur-
chased. “If you write a feature review
and you don't tell people where they
can find the disc, you’re really frus-
trating people at this point,” Osenberg
explains. “This way, with every review
there’s also a trail that can lead to the
label getting a sale out of it.”

The response so far has been en-
thusiastic: ClassiQuest opened for
business Dec. 13 with titles from the
I.P.O. and Boston Records labels, and
Osenberg reports that some 35 labels
have committed to use the service.
Interested labels can contact Osen-
berg directly at 215-891-0560 or
osenbergdd@aol.com.
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* 2002 EN REVIEW *

AT YEAR’S END: At this time last year,
it was looking like a challenge to sell
jazz records at all, whether contempo-
rary or traditional. That was before re-
leases by Norah Jones, Diana Krall,
Jane Monheit, Natalie Cole, and Karrin
Allyson exploded into the top 10 of the
jazz charts, selling better-than-respec-
table numbers and infusing the jazz
world with hope that—despite a lag-
ging economy—the right record could
indeed draw consumers into stores.
On the other hand, it also prompt-
ed many to ponder the fate of the un-
sung heroes behind the vocalists,

MARSALIS

namely the instrumentalists. Even as
jazz vocalists were brought to the fore-
front of the public’s consciousness, it
seemed that instrumentalists were los-
ing ground, if not in sales then in terms
of visibility. As always, this turn of
events prompted a re-emergence of the
ever-popular “What is jazz?” question,
as many pondered whether Jones’
Come Away With Me (Blue Note) was
ajazz record or an exceptionally sophis-
ticated pop affair, or whether a young
interpreter such as Monheit truly de-
served to inherit the jazz vocal crown.
Still, if these were the year’s biggest
concerns, they were a far cry from the
angry discussions of years past, when
sales of multi-artist compilations
and/or single artist best-ofs dominated
retail, causing many to wonder
whether these releases were cutting
into sales of albums by current artists,
or simply selling to people who other-
wise would not have made a jazz pur-
chase. This year, it was good to have
artists who were enticing consumers,
whether they were singing newly
arranged standards or pushing the
boundaries of instrumental music.
Past years have also found the jazz
community debating how to success-
fully integrate substantial marketing
hooks and mass appeal with music that
furthers an artist’s craft. In 2002, there
were several releases that appear to
have done just that. Branford Marsalis,

for example, stepped out with his own
label, Marsalis Music, releasing Foot-
steps of Our Fathers, a set that feted
familiar jazz icons while never veering
from the saxophonist’s uncompromis-
ing standards.

In March, Marsalis told Jazz Notes
that paying tribute to the past was nec-
essary in order to move the music for-
ward. “After many years of working
together, my quartet has gotten to a
point where people say we have an orig-
inal sound,” Marsalis explained. “Twant
to state that the best way to get an orig-
inal sound is by researching the greats.
You can’t circumvent the mountain.
You've got to climb it, to deal with it.”

Pianist Brad Mehldau, on the other
hand, used contemporary soundscapes
to enhance Largo (Warner Bros.), giv-
ing his traditional jazz a feel not unlike
many cutting-edge rock bands. In
August, Mehldau told Jazz Notes that
it was necessary to think beyond the
box in order to combine the contem-
porary with the traditional. “People
who come from the singer/songwriter
camp write songs that are short and
concise,” he said. “It is an ethos con-
trary to jazz, which can be caught up
in self-expression almost to a fault.
Largo is a dynamic mix between the
two approaches.”

Even one of the more controversial
releases of the year, the John Scofield
Band’s uberjam (Verve), pointed to
avenues of improvised expression that
could, potentially, bring new fans into
the jazz fold. Uberjam, however, was
often a love-it-or-hate-it proposition,
drawing considerable resistance from
some. Most felt that its mix of impro-
vised rock and jazz either strayed too
far from the intricacy of Scofield’s past
work, or they heralded its fun, funky,
and fresh approach to composing and
an integrated group ethic.

Scofield, however, saw the project as
a natural extension of the funk and
fusion that he has liberally explored
throughout his career. “I've been doing
this funky, jazz-rock thing for the
longest time,” he told Jazz Notes in
January, “and a few years ago [ started
noticing that there was this whole jam-
band scene building around the kind
of music that I love playing and that
there was a whole new generation of
college kids listening to it.”

The lesson here, perhaps, is that the
“What is jazz?” question has become
increasingly irrelevant. Jazz is whatev-
er jazz is, and if we as a community are
to successfully attract a new audience
for the music, we can’t worry about
whether an artist is playing like the
masters or trying to master a domain
all his or her own. We just need to show
the music, as a whole, our unending
support.
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* 2002 IN REVIEW *»-

METAMORPHOSIS: 2002 was a year of
growth and change for the Christian
music industry. Longtime distribution
agreements were traded for new affil-
iations. Labels were sold. Several new
ventures sprang up, and the inevitable
changes in personnel took place.

During the waning weeks of 2001,
Warner Music Group (WMG) bought
Word Entertainment from Gaylord for
$84.1 million. In March, Barry Lan-
dis, formerly Atlantic Records Chris-
tian division VP/GM, joined Word
Entertainment as president of the
Word Label Group.

It had been no secret that Curb
Records chairman Mike Curb had
been interested in being part of the
Word acquisition with Warner Bros.
When Warner opted to close the deal
alone, it remained to be seen how
Curb would fit into the picture. In late
July, it was announced that Curb had

- expanded his company’s relationship

with WMG. WEA would continue to
manufacture and distribute Curb
product in the U.S., while Warner
Music International would be Curb’s
exclusive distributor in Latin Ameri-
ca, Europe, and parts of Asia. As part
of the new agreement, Curb became
a partner in and chairman of Word

by Lisa Collins

* 2002 IN REVIEW *

GOSPEL’S GROWTH: Kirk Franklin
might have been gospel’s biggest-sell-
ing artist in 2002, but it was the strides
of gospel’s growing core of independ-
ent labels that generated the indus-
try’s biggest buzz. Their success on
the charts underscores the genre’s un-
canny ability to thrive despite the eco-
nomic climate. Fact is, while main-
stream music sales have experienced
a double-digit decline, gospel has, for
the most part, remained steady.

From Juanita Bynum (Shekinah)
to the Emmanuels (DoRohn) to
Youthful Praise (Evidence Records)
and Shekinah Glory Ministry (King-
dom Records), the genre’s resilience
and staying power was well demon-
strated.

Sure, gospel took some hits: The
restructuring earlier this year of
Atlanta-based AIR Records that has
since rebounded with the success of
Dottie Peoples’ Churchin’ With Dot-
tie, and the more recent downsizing
of Savoy Records that set tongues in
motion earlier this month.

But Malaco president Tommy
Couch says the changes at Savoy are
little more than a reflection of good
business sense with what’s happening

Entertainment. Curb had been in-
volved in the Christian music biz for
years (with Dove Award-winning trio
Selah, the label’s most-notable suc-
cess story), but this situation with
Word gives him a more dominant
presence in the community.

NEW COMPANIES: Creative Trust En-
tertainment, best known as the man-
agement company that represents
Steven Curtis Chapman, Third Day,
and Mark Schultz, launched a new
label, Creative Trust Workshop, with
Jim Houser serving as brand manager

.. Several veteran Christian executives
joined to launch Doxology Records.
Former Myrrh Records VP of A&R Dan
Posthuma took the reins as presi-
dent/GM with former Word president
Roland Lundy serving as chairman of
the board, whose members include Bill
Gaither, Integrity Music CEO Jerry
Weimer, and independent producers
Michael Omartian, Dann Huff, and
Monroe Jones

.. Bob Carlisle
expanded his
résumé to in-
clude record
company owner
this year as he
and partners George King and Mike
Rinaldi launched the Butterfly Group

throughout the record industry.

“We're just moving some of the
services down here that were being
duplicated there,” Couch says. “It’s a
relocation of offices. Savoy’s been
around way too long to go anywhere.
The artist rosters will be the same, and
[Savoy executive director| Milton Big-
gham will still sign and produce acts
the same as before.”

In fact, Biggham says he’s looking
to sign acts, and while the lion’s share
of office support will come from Mala-
co’s Jackson, Miss., headquarters, Big-
gham will maintain a skeletal staff in
the New York area.

Meanwhile, as expected, the major
labels all but locked up the top 10
chart positions, but the rest of the
chart appeared to be up for grabs.

Shekinah Glory Ministry, a little-
known Chicago-based choir led the
charge, skyrocketing up the charts,
clocking upwards of
81,000 unit sales, and
generating a fervor so
strong that retailers
could hardly keep the
act’s debut release,
Praise Is What I Do,
on their shelves.

Chicago-based Meek Records proved
it was the little label that could with

in April. The company has offices and
studios in Nashville and Las Vegas and
includes four labels, Christian Records,
Gospel 1, Flying Leap, and Butterfly
Kids. In July, they purchased Diamante
Media Group for distribution.

DISTRIBUTION DEALINGS: The Rock-
etown label switched from Word to
Provident Distribution . . . Spring Hill
Music Group moved from Chordant
to Word, while Spring House Music
remained with Chordant

Maranatha! signed with Provident. ..
Universal South inked a deal with
Chordant to distribute the multi-
genre label’s Christian product.

ACQUISITIONS: Veteran Christian
executive Jeff Moseley surprised the
community by selling M2 Communi-
cations and its M2.0 and INO labels to
Integrity. Moseley started M2 Com-
munications in 1999 . .. EMI Christ-
ian Music Group purchased 25% of
Gotee Records, the Franklin, Tenn.-
based independent owned by CEO
Toby McKeehan and label president
Joey Elwood, for an undisclosed sum.

FAREWELLS: Hovie Lister, 75, who
founded the Statesmen Quartet in
1948 . . . Howard “Happy” Goodman,
81, of the Happy Goodman Family.

four of the label’s five artists—the Rev.
Clay Evans, Masque, Pastor Keith
Smith, and Dr. Charles G. Hayes—
charting. CEO Maple Reddick-Bur-
chall credits the successes to the fer-
vor among gospel audiences for
“traditional gospel and down-home
church music.

“Everyone’s in such uncertainty,”
Reddick-Burchall says. “They’re able
to relate to the music because it gives
substance. You can get deliverance
from the music and that’s what peo-
ple are looking for—deliverance from
their problems.”

Also enjoying a good year was
David Gough, owner of Detroit-based
DoRohn Records, which enjoyed suc-
cess with Esther Smith, the Em-
manuels, the Eastern Michigan
Gospel Choir, and Kerry Douglas,
whose Houston-based label, World
Wide Gospel, is enjoying success with
Keith “Wonderboy” Johnson.

The majors have taken notice—so
much so that Verity, which acquired
Deitrick Haddon and John P. Kee
from Tyscot, are now rumored to be
talking similar terms with Johnson,
the label’s top-selling act.

But it is gospel’s overall sales that
prove the majors aren’t the only ones
watching and listening.
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Building-Security Procedures Tighten In Wake Of ICMC

BY SUSANNE AULT

LOS ANGELES—Just a little more
than one month since November’s
International Crowd Management
Conference (ICMC), venue man-
agers are already tightening up their
building-security procedures.

During the event, produced Nov.
10-13 in Reno, Nev., by the Inter-
national Assn. of Assembly Man-
agers (IAAM), ICMC attendees
expressed reluctance in instituting
some security improvements be-
cause of time and cost factors
(Billboard, Nov. 30). But the unre-
lenting importance of facility secu-
rity—underlined of late by the
recent melees at two Guns N’
Roses (GN'R) show cancellations—
is nonetheless encouraging people
to put the knowledge they gained
at ICMC 2002 to work.

Cory Meredith, president/CEO of
venue services firm Staff Pro, says
of the audience skirmishes follow-
ing GN'Rs’ cancellations at Van-
couver’s GM Place and Philadel-
phia’s First Union Center (Nov. 7
and Dec. 8, respectively), “This
made a lot of people think [about]
what they need to do in their facil-
ity. Now they are thinking, ‘What if
this happened in our facility? Are
we prepared for this type of sce-
nario? What do we need to do?’ ”

LITTLE THINGS CAN MEAN A LOT

Coming out of ICMC, Meredith is
recommending to his venue clients
that to minimize hardships in im-

proving security systems—in-
stalling a closed-circuit TV (CCTV)
surveillance system can set a venue
back $250,000, for instance—they
should first appoint a committee to
lead the changes.

“There’s a lot of info that needs
to be discussed, and it can be over-

MEREDITH

whelming,” he explains. “They
need to prioritize things.”

Jim Bell, VP of public safety at
the Delta Center in Salt Lake City,
also suggests starting small. The
2002 Winter Olympics Committee
covered much of the expense in
recently equipping Bell’s arena
with CCTV, but he points out that
“you can start with a digital
recorder and two cameras for
$10,000. Any size building [with a
range of budgets] could deal with
that. With technology upgrades, if
you don’t stay on top of that just a

little bit you’ll be starting all over
again, because the technology will
have passed you up. That’s the
problem with security—it’s not
[revenue-producing], but it’s a nec-
essary evil.”

Bell, referring to the GN'R inci-
dents, believes that incorporating
some CCTV capabilities into ven-
ues should strengthen managers’
abilities to control riots. The un-
ruliest people “can be zoomed
right in on, and you can see the
color of their eyes,” he says. “You
can at least have a picture of them
to give to local law enforcement to
identify them.”

Bell admits that he thinks the
Delta Center is not as secure as it
needs to be. He is looking at adding
another recorder and camera to his
CCTV system.

VALUABLE TEST RUN

Someone who fortunately did not
skip a beat on security after [CMC is
Dave Brown, VP/GM of the Ameri-
can Airlines Center in Dallas.
Implementing a mock evacuation
drill soon after returning from Reno
saved his staffers a lot of grief: A few
days later, the arena had to handle a
real-life evacuation. He says that the
idea to carry out the full-length
practice exercise dawned on him
during ICMC.

“One of the things that came out
of the convention was putting pri-
ority on having a disaster drill,”
Brown says. “We hadn’t done one in

$2Bill Tour A Priceless MTV2 Promotion

BY RAY WADDELL
NASHVILLE—MTV2’s debut $2Bill
tour, featuring headlining acts in
intimate venues for a $2 admission
fee, was a success in terms of pro-
moting the MTV spinoff network
and reaching out to consumers at a
grassroots level, according to Tina
Exarhos, executive VP of marketing
for MTV and MTV2.

The tour started Feb. 2 and hit
a different MTV2 market on the
second day of each month. Partic-
ipating acts included the Strokes,
Nas, Jimmy Eat World, Coldplay,
Clipse, the Roots, the Hives, Foo
Fighters, Snoop Dogg, Musigq,
Tweet, N*E*R*D, Jurassic 5, and
Fabolous.

Exarhos says the idea for the
tour was born about a year ago in
a brainstorming session where an
“02/02/02” concert concept arose.
“We considered this an opportuni-
ty for MTV2 to have some fun. We
came up with the idea to do a con-
cert for $2; then it became, ‘Maybe
we can get more bang for our buck
if we make it a year-long series.””

Sister network MTV is no stranger
to the touring world, having staged

several Campus Invasion, Return of
the Rock, and TRL tours, along with
the recently wrapped MTV Hand-
picked tour with the Vines and the
Music. Exarhos says the concept was
appropriate in exposing MTV2: “We
are definitely looking for ways to get
MTV2 as much attention in local
markets as possible, so this was a
great opportunity to connect the
network on the ground with viewers
and get some big artists connected
with the network.”

The shows were all one-offs,
booked in-house by the network in
markets important to MTVZ2, begin-
ning with the Strokes at a studio in
Los Angeles. Venues primarily
ranged from 400- to 2,000-capacity
seating. All the shows but two were
taped. “It wasn’t intended to have
them all on [MTV2] because this was
more of a grassroots play, but we
realized we had a great TV show as
well,” Exarhos says. “For something
that started as a fun one-off, this
created a lot of buzz.”

Given the small venues, promo-
tion was limited, but there was a
marketing budget for each show.
Artists also received significant pro-

motion on MTV2. Exarhos says tour-
ing remains a priority promotional
vehicle for both networks.

“What I do in marketing is really
about reaching our audience in dif-
ferent ways,” she says. “We can do

EXARHOS

that on-air or on the ground, and
what better place than at concerts?
That’s where our audience is.”

Exarhos says the network-is now
considering options for another live
project in 2003, perhaps upping the
production values and cutting back
on the number of dates.

quite a while—it was long past due.”

And after evacuating the entire
building when a fire alarm went off
during a Nov. 30 Dallas Mavericks/
Chicago Bulls game, Brown says,
“We certainly learned that going
through emergency routines on a
routine basis is critical.”

Further proof of the continued
significance of venue security lies
in IAAM’s Safety and Security Task
Force (SSTF) now aiming to re-
main in place indefinitely. Previ-
ously, the plan was to disband the
team by fall next year, believing that
its main duties of creating and dis-
tributing the post-Sept. 11, 2001,
security “best practices” guidelines
would be complete.

The reasoning behind SSTF’s
extension (which is still awaiting
IAAM approval) is that “our country
is in a state of flux now,” says Larry
Perkins, SSTF vice chair and assis-
tant GM for the RBC Center in
Raleigh, N.C.

He adds that “you can’t get away”
from the U.S. government’s talk of
impending war with Iraq, which
renews Sept. 11-related concerns of
Middle Eastern terrorists. The lat-
est proposed strategy is to form. a
super task force—with SSTF one of
the components—under IAAM lead-
ership. Beyond foreign threats,
SSTF also hopes to tackle such
issues as concealed weapons and
ticket scalping.

“It is pretty strong,” Perkins says
of the continuing need for SSTF.
“We look at our area of responsibil-
ities, and we see a broadening.”

WHAT’S AHEAD FOR ICMC IN 2003

ICMC 2003 in Baltimore is al-
ready being mapped. Organizers,
including 2003 ICMC chair Mount
Allen (also director of house and
operational services at the New Jer-
sey Performing Arts Center in
Newark, N.J.), are excited by the
unique speaker opportunities of
being located in a city so close to
Washington, D.C.

“Being [near] D.C., there’ll be
heightened awareness of 9/11. It will
be a natural thing in that space to
continue the conversations. We
should have a wealth of resources to
pull from,” says Allen, who declines
to give any hints about who is on the
ICMC’s speaker wish list.

At this point, Allen is pouring
over this year’s ICMC evaluations,
hoping to find ways to make the
upcoming conference better. One
adjustment Allen says ICMC atten-
dees are pushing for is to craft
more venue-specific sessions,
explaining that the crowd-man-
agement concerns of arenas are
often different from those of small-
er amphitheaters or performing-
arts centers.

Others enlightened by this
year’s ICMC include Rock Solid

Security president/CEO Bart But-
ler. An ICMC session on emergency
preparedness spurred him to start
taking an online course offered by
the Federal Emergency Manage-
ment Agency. Also, one of his
clients, Nashville’s Municipal Audi-
torium, is seeking Rock Solid’s
help in setting up its own mock
evacuation drill.

Chris Oxley, executive director of
event management at the Rose
Quarter in Portland, Ore., com-
mitted to developing closer ties
with local fire and police contacts
after ICMC. He believes it will
make security procedures run
smoother if his building personnel
reach out to all those involved in
emergency situations.

“It just reaffirmed a lot of the
things that we already knew,” Oxley
says of ICMC 2002. “But going does
give you more leverage [in building
meetings]. It makes you more cred-
ible with what you are saying. Now
it's not like [the venue thinks] I just
want to spend money.”

2 IN REVIEW +
“THE TOP STORIES

¢ Clear Channel Entertainment
(CCE) axes music division co-
CEOs Irv Zuckerman and Rod-
ney Eckerman and immediately
replaces them with Don Law and
Dave Lucas.

e Paul McCartney embarks on
his first tour in nine years. It be-
comes the year’s top-grossing
trek, taking in more than $126
million. The DVD documenting
the tour sets records for the top-
selling debut of a DVD music
video and highest single-week
music-DVD sales.

e Anschutz Entertainment
Group (AEG) ups the ante in the
touring game with AEG Live and
its subsidiary Concerts West,
promoting Eagles, Britney
Spears, McCartney, Neil Dia-
mond, and Barry Manilow.

* Antitrust and monopoly alle-
gations persist against CCE amid
the occasional lawsuit and polit-
ical posturing, but the Depart-
ment of Justice remains quiet on
the subject.

¢ Recording Artists’ Coalition
concerts in Los Angeles involves
promoters CCE, House of Blues
(HOB) Concerts, Concerts West,
and Nederlander.

¢ HOB comes off the block after
being for sale for more than one
year, citing tight capital markets.
¢ The Stones roll out three dif-
ferent productions for their
worldwide Licks tour.
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NEVER A DULL MOMENT: Always the
most fluid and volatile segment of the
music industry, the concert business
did not disappoint in 2002. While the
biggest mover/shaker events have
been well-chronicled in these pages
(including in this

stage (save the now-ubiquitous satellite
stage) highlighted by a unique and ver-
satile multifunction video board. It is
worth noting that the band was in
exceptional form, with Ren Wood'’s
fluid guitar lines juxtaposed against

Keith Richards’ effi-

week’s issue, page 3), el L R B URMIN Ll cient and cutting licks,

there were some pret-
ty significant developments that
were, comparatively, under the radar.
Not the least of those is the creation
of some new touring product in an
industry hungry for innovation.
Some ideas worked better than oth-
ers. Clear Channel Entertainment’s
stab at creating a new “festival” con-
cept in the Jeep World Outside tour,
featuring Sheryl Crow, Train, Ziggy
Marley, and others, along with a clutch
of outdoor-lifestyle interactive exhibits,
was something less than a complete
popular success. But on the more
extreme side of the equation, skate-
board god Tony Hawk’s Boom Boom
Huck Jam tour went through the roof
by focusing squarely on sports exhibi-
tions while making music a sidebar.

Hawk is most definitely on to some-
thing here, so expect a bigger and bet-
ter product in 2003. Arenas and pro-
moters are saying “thanks.”

In terms of creative production ele-
ments, one must give props to the
Rolling Stones for continuously tin-
kering with their live show. In the past,
the Stones have brought in everything
from lewd inflatables to pyrotechnics in
adding bang to the buck, and this year
on their Licks tour, the band, along with
shrewd tour promoter Michael Cohl,
opted for three distinct productions for
stadiums, arenas, and theaters.

This idea may well be more efficient
than it sounds. By shifting focus to their
considerable musicianship and unpar-
alleled catalog of songs, the Stones have
likely cut overall production costs in
eschewing pricey ancillaries like the
aforementioned ones, along with exten-
sive video, staging, etc. At Nashville’s
Gaylord Entertainment Center, the
Stones opted for a rather bare-bones

all overlaid by a Mick
Jagger stage presence more energetic
and commanding than I've seen in
years. When you're that good, who
needs pyro? Oh, and we’re still waiting
for those numbers, Michael.

IS COUNTRY BACK? It is gratifying to
notice that five country acts cracked
the top 25 tours of the year, after only
two did so in 2001. Even more encour-
aging is that two of them—Kenny
Chesney and Toby Keith—are first-
timers to the list. In fact, with $22.7
million in grosses, Chesney has the
top-grossing country tour of the year,
followed closely by Keith ($21.3 mil-
lion), George Strait ($19.6 million),
Brooks & Dunn ($19.5 million), and
Alan Jackson ($18.8 million). The
country forecast looks even brighter
when considering the loghook for next
year, with these acts likely to be joined
by such heavyweights as Tim McGraw,
Faith Hill, Dixie Chicks, an Alabama
farewell tour, and Shania Twain. Coun-
try bookers have to watch out for each
other next year, but it is a situation
with which veterans of the early-'90s
boom are well-acquainted.

YOUNG ROCK: A familiar refrain the
past several years has been rock
music’s failure to develop substantial
headliners, or at least those with
enough legs to sustain arena-level
clout for more than a couple years.
(Remember Hootie & the Blowfish?)
The exceptions have been Dave Mat-
thews Band and Phish (thankfully
returning in ’03), along with rap/rock
hybrids like Korn and Limp Bizkit.
Now we can add Creed—and to a less-
er degree, Incubus—to that list of
rock bands with thoroughbred poten-
tial. And punk is still very much alive,
as evidenced by a record year for the
Van’s Warped outing and a $20 mil-
lion co-headlining run by Blink-
182/Green Day. Also looking to make
a mark are Puddle of Mudd, Staind,
and a bevy of developing acts with
serious potential: the Hives, the Vines,
Coldplay, the White Stripes, the
Strokes, Good Charlotte, John Mayer,
and even Avril Lavigne. Kids are dig-
gin’ it, so pop touring’s loss may be
rock’s gain; rap should take note.

Finally, let’s all respect each other,
and props to our countrymen overseas.
Best to all in ’03.
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‘BOXSCORE.

“ONCERT GROSSES

GROSS/ ATTENDANCE/
ARTIST(S) DATE TICKET PRICE(S) CAPACITY PROMOTER
BRUCE SPRINGSTEEN & THE E Greenshoro Coliseum, $1,482.411 20,397 C&C Concerts
STREET BAND Greenshoro, N.C. $75/$49.50 seflout
Nov. 16
PETER GABRIEL, BLIND BOYS Bell Centre, $1,418,801 22,444 Clear Channel
OF ALABAMA Montreal ($2,230,784 Canadian) 31,000 two shows Entertainment, Gillett
Nov. 28-29 $83.32/$54.70/$29.26 Entertainment Group
BRUCE SPRINGSTEEN & THE E Charlotte Coliseum, $1,396,425 18,968 C&C Concerts
STREET BAND Charlotte, N.C. $75 20,030
Dec. 8
BRUCE SPRINGSTEEN & THE E Pepsi Arena, $1,170.310 16,015 Clear Channel
STREET BAND Albany, N.Y. $74 sellout Entertainment
Dec. 13
TOM PETTY & THE HEARTBREAKERS, Madison Square Garden, $835,808 14,482 Concerts West
JACKSON BROWNE New York $69/$55/$35 sellout
Dec. 13
CHER, CYNDI LAUPER Staples Center, $773,164 10,160 Clear Channel
Los Angeles $125.25/$35.25 17,500 Entertainment
Dec. 2
TOM PETTY & THE HEARTBREAKERS, Xcel Energy Center, $690,933 14,086 Jam Prods.
JACKSON BROWNE St. Paul, Minn. $55/$45/$29.50 sellout
Dec. 9
CHER, CYNDI LAUPER Arrowhead Pond, $679,045 8,930 Clear Channel
Anaheim, Calif. $125.25/$35.25 12,174 Entertainment,
Dec.5 Nederlander Organization
TOM PETTY & THE HEARTBREAKERS, FleetCenter, $665,798 13.788 Concerts West
JACKSON BROWNE Boston $57.50/$32.50 sellout
Dec. 14
TOM PETTY & THE HEARTBREAKERS, FirstUnion Spectrum, $619,538 13,570 Concerts West
JACKSON BROWNE Philadelphia $55/$29.50 sellout
ec.3
TOM PETTY & THE HEARTBREAKERS, United Center, $617,333 12,346 Jam Prods.
JACKSON BROWNE Chicago $57.50/$45/$35 13,966
Dec. 11
CHER, CYNDI LAUPER San Diego Sports Arena, $593,681 10,465 Clear Channel
San Diego $90.25/$30.25 14,361 Entertainment
Dec. 1 s
AEROSMITH, ANDREW W.K. Van Andel Arena, $578,691 11,178 Clear Channel
Grand Rapids, Mich. $59.50/$39.50 sellout Entertainment
Dec. 15
TOM PETTY & THE HEARTBREAKERS, Palace of Auburn Hills, $569,055 12,345 Concerts West, Palace
JACKSON BROWNE Auburn Hills, Mich. $55/$29.50 sellout Sports & Entertainment
Dec.7
AEROSMITH, ANDREW W.K. Kansas Coliseum, $508,383 9,508 Clear Channei
Valley Center, Kan. $64.50/$34.50 10,832 Entertainment, in-house
Dec.6
PETER GABRIEL, BLIND BOYS Palace of Auburn Hills, $471,900 10,469 Clear Channel
OF ALABAMA Auburn Hills, Mich. $126/$86/$46 15,064 Entertainment, Palace
Dec.3 Sports & Entertainment
TRANS-SIBERIAN ORCHESTRA First Union Arena, $459,430 11,160 Clear Chanriel
Wilkes-Barre, Pa. $45/$35 14,356 Entertainment
Dec. 15
THE OTHER ONES, ROBERT HUNTER Conseco Fieldhouse, $437.220 9,896 Clear Channel
Indianapolis $45 13,691 Entertainment
Dec. 1
PETER GABRIEL, BLIND BOYS Colisee Pepsi, $436,149 12,050 Clear Channel
OF ALABAMA Quebec City, Quebec ($682,400 Canadian) 13,008 Entertainment, Gillett
Nov. 30 $54.33/$41.54/$28.76 Entertainment Group
MICHAEL W. SMITH Xcel Energy Center, $434,820 14,543 Jam Prods.
St. Paul, Minn. $38/$33/$28/$23 sellout
Dec. 6
Y100 FEASTIVAL: COLDPLAY, GOOD First Union Center, $407,254 11.891 Clear Channel
CHARLOTTE, QUEENS OF THE Philadelphia $38/$29/$19 15,000 Entertainment
STONE AGE Dec. 15
98.7 KISS R&B JAM: NEW EDITION, Madison Square Garden, $399,850 11,676 Emmis Communications
EN VOGUE, KEITH SWEAT, THE New York $150/$100/$55/$9.87 14,032
ISLEY BROTHERS, YOLANDA ADAMS Dec. 9
MANNHEIM STEAMROLLER Savvis Center, $379,401 9,988 ‘Clear Channel
St. Louis $75/$21 12,106 Entertainment
Dec. 4
THE IRISH TENORS Carnegie Hall, $365,335 4,366 Clear Channel
New York $125/$35 5,590 two shows Entertainment
Dec. 2-3
CREED, OUR LADY PEACE, ARCO Arena, $344,593 = 8,257 Clear Channel
STEREO FUSE Sacramento, Calif. $48.50 sellout Entertainment
Dec. 2
JAMES TAYLOR Allte} Arena, $342,350 8.192 Beaver Prods.
North Little Rock. Ark. $45/$35 sellout
Dec. 14
JAMES TAYLOR Riverside Centroplex, $299,500 6.993 Beaver Prods.
Baton Rouge, La. $45/$35 sellout
Dec. 10
YES Auditorio Nacional, $298.,943 8.374 OCESA Presents,
Mexico City (3,079,110 pesos) 8,839 CIE Events
Dec. 8 $77.67/$17.48
MANNHEIM STEAMROLLER Ford Center, $293,485 6.908 Clear Channel
Oklahoma City $75/$25 11,339 Entertainment,
Dec.2 JS Touring
MANNHEIM STEAMROLLER Kansas Coliseum, $280,517 7,255 Ciear Channel
Valley Center. Kan. $75.50/$25 10,638 Entertainment. in-house,
Nov. 30 JS Touring
NELLY, CLIPSE General Motors Place, $277.820 7,081 Clear Channel
Vancouver ($432,344 Canadian) 10,897 Entertainment, in-house
Dec.3 $44.34/$31.49
TRANS-SIBERIAN ORCHESTRA Detroit Opera House, $276.693 7572 Clear Channel
Detroit $42.50/$30 8,391 three shows Entertainment
Nov. 30-Dec. 1
JAMES TAYLOR CenturyTel Center, $276,395 7.028 Beaver Prods.
Bossier City, La. $45/$35 sellout
Dec.13
MANNHEIM STEAMROLLER Richmond Coliseum, $264,303 6,604 Jack Utsick Presents
Richmond, Va. $63/$18 7,888
Dec. 14
JAMES TAYLOR Frank Erwin Center, $263,800 6,039 Beaver Prods.
Austin $45/$35 sellout
Dec. 11

Copyright 2002, VNU Business Media, Inc. All rights reserved. Boxscores should be submitted to: Bob Allen, Nashville.
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TOURING

They’re tearing ‘em up
In Colorado Springs

The World Arena at the base of Pike’s Peak is
selling them as fast as you can bring them in.

o 17th fastest growing &
city in the USA

+ 3/4 million
population base
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3185 Venetucci Blvd.
Colorado Springs, CO 80906
www.worldarena.com

For hooking call: Dot Lischick / General Manager
Allison Wroe / PR and Marketing Director

719.477.2100
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Other Ones Tour
Revives The Dead

BY WES ORSHOSKI
NEW YORK—A bright spot on the
sometimes bleak 2002 touring scene
and a surprise-filled treat for older
and younger fans of the Grateful
Dead, the Other Ones’ just-wrapped
early winter trek is being hailed asan
all-around success by the band’s
camp, a tour that has proved to have
sparked sales of everything Dead.
Yet it is unlikely at this point that
the 17-show jaunt—the first to feature
all four of the living founders of the
Dead since guitarist/vocalist Jerry Gar-
cia’s 1995 death—will spell a full-
fledged return to either the road or the
studio for guitarist/vocalist Bob Weir,
bassist Phil Lesh, and percussionists
Mickey Hart and Bill Kreutzmann.
With one more Other Ones show
to play in 2002—on New Year’s Eve
at the Henry J. Kaiser Convention
Center in Oakland, Calif. —Weir says
that, at the moment, he and his for-

mer Dead bandmates are considering
re-forming the Other Ones for “three,
four, five events, probably on long hol-
iday weekends [in 2003].”

That, he says, “will probably be
enough. If we’re gonna make the
effort to go out and tour, I would
expect what we have to do is spend
some time together and come up with
new material to make it aesthetically
worth our while.” Though the band
does not have any plans to do so at the
moment, Weir says that it hasn’t ruled
anything out.

“T definitely want to do it,” Hart says.
“And if somebody doesn’t want to, they
better have a good reason. And, if they
do, fine. But the world is on fire right
now, and it seems like it’s more impor-
tant now than ever to add this kind of
good energy to a world gone amuck.”

According to Grateful Dead Pro-
ductions president/CEO Cameron
Sears, the just-finished, three-week
trek—which he says included seven
sellouts and grossed $9.8 million—has
spiked sales not only of Dead music but
also such merchandise as watches, T-
shirts, artwork, and blankets. It is a
sales boost he expects to last through
the holidays, one that he hoped the
tour would create: “Part of the reason
that we undertook the tour—after the
success of Alpine Valley [Music The-
ater, the East Troy, Wis., venue where

(Continued on next page)
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the four Dead founders reunited in
August for the first time since Garcia’s
passing]—was in large part to try and
see if a rising tide would lift all boats,
and, quite frankly, it has.”

Earlier this year, when the band an-
nounced the Alpine Valley shows—a
multi-act festival held Aug. 3-4 and
dubbed Terrapin Station—local organ-
izers feared the built-up desire to see
all four Dead founders reunited would
flood the area with more Deadheads
than the venue and area could support.

The tour was conceived to take the
pressure off those shows. But, despite
any concessions, Weir notes that the
band wanted to do the jaunt anyway.

Hart says, “The plan was to do the
tour, play the New Year’s show, and
then see how we all collectively felt.
And, personally, I can’t see any reason
why we wouldn'’t do it again. We're all
healthy, we all loved playing with each
other, we all had a great time. [The
tour] was successful financially, it was
successful spiritually. So I don’t see any
reason why we wouldn’t get back
together and write new material.”

While sellout after sellout was nor-
mal business for the Dead, Sears says
that in comparison, this tour—
booked by Jonathan Levine at Mon-
terey Peninsula Artists and promoted
primarily by Clear Channel—per-
formed well considering current
market conditions. Two shows fell
just shy of selling out: At the Chica-
go date (at nearby Rosemont, Ill.’s All-
state Arena), 98.5% of tickets were
sold, and 97.3% were sold at the Nov.
14 kickoff in Roanoke, Va.

The band played multiple nights in
Philadelphia, Oakland, and Boston. In
Philly, the Other Ones grossed more
than $1.5 million (at $45 per ticket) in
two sellouts at the First Union Spec-
trum. The venue’s John Page said that
advance ticket sales through the
group’s fan club were so strong that—
if routing had allowed—at least one
more show would have been booked.

More than 223,500 people repre-
senting at [east five generations saw the
band, which thrilled Deadheads by
rolling out such rarely performed '60s
cuts as “The Rub” and “King Bee.”

John Scher, co-manager of Weir and
a longtime promoter of Dead shows,
says the trek “solved a lot of problems
for a lot of different people. Old Dead-
heads certainly enjoyed this, and
younger kids that never saw the Dead
got a feel for what it was like. Without
sounding like an old hippie, it was a
good vibe all around.”

Hart says, “All my expectations were
filled. I just wanted to go out there and
have a great time and come back feel-
ing good, and I feel greaf about it.”

Looking toward the New Year’s
show, Weir says the band will try to
temper some of the new energy
that’s fueled the reunion shows.
“We’ll probably turn the hell down;
we've been playing too loud onstage.
We're gonna try and play with a lit-
tle more delicacy.”
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THE REVIEWS ARE IN...

“We don't need a weekly map in the music
business as we have Billboard as our guide,
our bible, our informational highway"

Alex Hodges, Executive VP, House of Blues Concerts

"Ray may be a pest, but he's our pest...
who cares enough about the touring business
to dig deep and get it right”

Irving Azoff, Owner, Azoffmusic Management

“| really enjoy the revitalized Touring
section. | go right to it to see the latest
news and enjoy Ray Waddell's column”

Jim McCue, VP of Sales & Marketing, Portland Rose Garden Arena

“New refreshing perspectives on touring.
| believe Ray Waddell to be the most
accurate and reliable journalist today”
Buck Williams, President, The Progressive Global Agency

"One can always count on impartial, intelligent coverage from
Ray Waddell. He has no agenda other than to tell the truth
(as much as I've tried to sway him otherwise)”

Seth Hurwitz, Owner, 1.M.P./930 Club

“Informative and always accurate”
Greg Oswald, VP, William Morris Agency

“Ray Waddell and his team have brought the sophisticated
reporting that Billboard has been known for to the live
aspect of the entertainment industry”

John Scher, Co-CEO, Metropolitan Talent Inc.

“Billboard's touring coverage is a great overview of what is happening in the

touring industry - it allows us the opportunity to see who is where and what
they are doing which helps us as bookers of our facilities”

Peter Luukko, President, Comcast-Spectacor Ventures

$5.95 (U.S.), $6.95 (CAN.), £4.95 (U.K.), ¥2,500 (JAPAN)
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R&B/HIP-HOP

R&B/Hip-Hop, Rap: The Bright Lights In Rough Year

The industry is ending 2002 where
it left off in 2001: less-than-stellar
sales, more mergers/downsizings/
restructurings (the latest being J
Records chief Clive Davis overseeing
the new RCA Group), resultant staff
layoffs, and an inordinate number of
talented and savvy industry vets
questioning what’s happening to the
fun quotient in the music biz while
contemplating what’s next.

Adding to the 2002 din were issues
concerning artist royalties/contracts,
independent promotion, payola, the
radio airplay juggernaut for new/

ASHANTI

indie acts, bootlegging, CD burning,
and file sharing. And rumor has it
that more shakeups are in the offing
before the dust finally settles and the
growing chant “we have to work
smarter” can take effect.

Throughout
the year I infor-
mally canvassed
folks both inside
and outside the
industry about
what needs to
change to jump- |
start things. So
what if . . .

e Commercial
singles were brought
back into play?

® Quality vs.
quantity became
the mantra, with a reduced number
of new releases annually and longer
development time for the projects?

e In the same vein, stronger and
fewer tracks were put on CDs, com-
pelling consumers to buy?

¢ Radio stepped out of its narrow-
casting box and just played good music?

Some food for thought.

OTHER MILESTONES
2002 was also the year of India.

IDIMG (1).
Zomba (2).
B2K, B2K, Epic (1).

Jive/IDIMG (2).

THE CHART-TOPPERS

Following is a chronological listing of albums that logged time at No.
1 on the Billboard Top R&B/Hip-Hop Albums chart for calendar year
2002. The number of weeks each title spent at No. 1 is in parentheses.
Titles that debuted at No. 1 are indicated in bold type.

Stillmatic, Nas, I1f Will/Columbia/CRG (6).

State Property, soundtrack, Roc-a-Fella/Def Jam/IDIJMG (1).

J to Tha L-O! The Remixes, Jennifer Lopez, Epic (1).

Word of Mouf, Ludacris, Disturbing Tha Peace/Def Jam South/

The Rebirth of Kirk Franklin, Kirk Franklin, Gospo Centric/
Full Moon, Brandy, Atlantic/AG (1).
The Best of Both Worlds, R. Kelly & Jay-Z, Roc-a-Fella/Def Jam/

Ashanti, Ashanti, Murder Inc/AJM/IDJMG (4).

Hood Rich, Big Tymers, Cash Money/Universal/UMRG (1).
Juslisen (Just Listen), Musiq, Def Soul/IDJMG (1).

Come Home With Me, Cam’ron, Roc-a-Fella/Def Jam/IDJMG (1).
The Eminem Show, Eminem, Web/Aftermath/Interscope (6).
Nellyville, Nelly, Fo’ Reel/Universal/UMRG (5).

500 Degreez, Lil’ Wayne, Cash Money/Universa/lUMRG (1).
The Fix, Scarface, Def Jam South/IDJMG (2).

Lord Willin’, Clipse, Star Trak/Arista (2).

Eve-olution, Eve, Ruff Ryders/Interscope (1).

Ludacris Presents Disturbing Tha Peace: Golden Grain, various
artists, Disturbing Tha Peace/Def Jam South/IDJMG (1).
Voyage to India, India.Arie, Motown/UMRG (1).

Man Vs. Machine, Xzibit, Loud/Columbia/CRG (2).

Arie and Alicia Keys, whose critical
and popular acclaim in 2001 led to
multiple Grammy Award nods (a
news-making seven for India.Arie),
with Keys tying Lauryn Hill’s record
of five wins . . . Rap and R&B/hip-

hop still dominated, as personified
by Eminem, Nelly, and Ashanti
(who withstood flack regarding her
Lady of Soul Awards Aretha Frank-
lin Entertainer of the Year honor);
the last two artists walked away with
six and eight awards, respectively, at
the 2002 Billboard Music Awards . . .
A growing trend toward hip-
hop/R&B vs. R&B/hip-hop . . . TLC’s
last new studio album (3D) as a
group . . . An indicted R. Kelly’s re-
emergence into the R&B/hip-hop
top 10 with “Ignition” . . . Whitney
Houston, who withstood Diane
Sawyer’s probing and released Just
Whitney . . . , the first CD under her
$100 million Arista pact . . . Rodney
Jerkins' Darkchild Entertainment
inking a production and distribu-
tion deal with Cash Money . . . Bill-
board introducing the radio-based
Hot Rap Tracks chart ... BET
founder and CEO Robert Johnson
making a multimillion-dollar
investment in Washington, D.C.-
based music company Marimelj
Entertainment Group . . . Rawkus

THE TOP STORIES

¢ Hip-hop/rap dominates the music
industry. Top-sellers Eminem,
Nelly, and Ashanti lead the charge.
e Universal Music & Video Distri-
bution is the primary force in
R&B and rap/hip-hop.

e Loud Records is dismantled and
folded into Columbia.

® The Neptunes’ Star Trak En-
tertainment pacts with Arista.

e Tommy Boy and Warney Music
Group, Bad Boy and Arista, and So
So Def and Columbia dissolve
their respective partnerships.

e TLC’s Lisa “Left Eye” Lopes and
Run-D.M.C.’s Jam Master Jay both

finalizing a distribution deal with
MCA ... The Rhythm & Blues
Foundation naming a new executive
director, Cecilia K. Carter . ..
Lawyer Johnnie Cochran teaming
with the Rev. Al Sharpton’s Nation-
al Action Net-
work to facilitate
changes in the
way major labels
treat recording
artists; the coali-
tion goes silent
following sup-
porter Michael
Jackson’s asser-
tion that Sony
Music Entertain-
ment chairman/
* CEO Thomas D.
Mottola is “rac-
ist” . .. The Artist Empowerment
Coalition kicking off the first in a
planned national series of fundrais-
ing concerts (with Stevie Wonder,
DMZX, and Roberta Flack) to raise
awareness of artists’ issues.

by Gail Mitchell

MY FAVORITE THINGS
At the beginning of the year, I
began compiling a list of releases
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Airplay monitored by §\ Nielsen

and events that helped shape
2002 for me. Chief among these
was the uplifting Artisan Enter-
tainment documentary Standing
in the Shadows of Motown, fea-
turing living testimonies by
Motown’s legendary house band
the Funk Brothers. Here’s to
more such efforts chronicling
black music’s rich legacy while
the actual players are still with us
to share their stories.

To view my list of the top 10
albums of the year, log on to bill-
board.com/yearend.

E
; Broadcast Data
I Systems
= TITLE IMPRINT/PROMOTION LABEL Artist
e NUMBER 1 3t¥e 9 Weeks At Number 1
1 WORK IT Missy "Misdemeanor” Elliott ®
THE GOLD MIND/ELEKTRA/EEG
3 '03 BONNIE & CLYDE Jay-Z Featuring Beyonce Knowles
[ ROC-A-FELLA/DEF JAM/IDJMG
3 LOSE YOURSELF Eminem
] SHADY/INTERSCOPE
{ Ll 4 AIR FORCE ONES Nelly Featuring Kyjuan, Ali & Murphy Lee
— FO' REEUUNIVERSAL/UMRG
N S GIMME THE LIGHT Sean Paul
2 HARDVP/ATLANTIC
6 1 8 THUGZ MANSION 2Pac
-l AMARU/DEATH ROW/INTERSCOPE
7 ) LUV U BETTER 1L Cool J
DEF JAM/IDJME
8 K WHEN THE LAST TIME Clipse
STAR TRAK/ARISTA
9

REACT
J

MADE YOU LOOK
ILL WILL/COLUMBIA

Nas

WANKSTA
G-UNIT/SHADY/INTERSCOPE

: 8 €
=l 5

50 Cent

10 THUG LOVIN'
MURDER INC./DEF JAM/IDJME

Ja Rule Featuring Bobby Brown

R
L=
=3
£
£
R
£
Erick Sermon Featuring Redman %
£
£
£
£
£
£
£
£

10, LL Cool J, Def Jam/IDIMG (2).

8 Mile, soundtrack, Shady/Interscope (2). j
The Blueprint 2: The Gift and the Curse, Jay-Z, Roc-a-Fella/Def Jam/
IDJMG (2).

Better Dayz, 2Pac, Amaru/Death Row/Interscope (2).

die under tragic circumstances.
e Motown merges its promo-
tions department with Universal 25y 22
Records; executive VP/GM Jean %
Riggins exits.

3112 DO THAT... Baby Featuring P. Diddy
| CASH MONEY/UNIVERSAL/UMRG
1144 13 SATISFACTION Eve
|- RUFF RYDERS/INTERSCOPE
(15) 18 PARADISE LL Cool J Featuring Amerie
DEF JAM/IDJMG
:I'Q‘A 16 MAKE IT CLAP Busta Rhymes Featuring Spliff Star
0 J
L =
7 14 DILEMMA Nelly Featuring Kelly Rowland
75] FO' REEL/UNIVERSAL/UMRG
& 'l MESMERIZE Ja Rule Featuring Ashanti
q MURDER INCJDEF JAM/IDJMG
T HEY MA Cam'ron Featuring Juelz Santana, Freekey Zekey & Toya =
R ROC-A-FELLA/DEF JAM/IDJMG
[ 22 SICK OF BEING LONELY Field Mob =
i MCA
Al NO LETTING GO Wayne Wonder B
- GREENSLEEVES/VP
22 B FROM THA CHUUUCH TO DA PALACE Snoop Dogg =
! ~= DOGGYSTYLE/PRIORITY/CAPITOL |
3 GOSSIP FOLKS Missy "Misdemeanor” Elliott Featuring Ludacris %
THE GOLD MIND/ELEKTRA/EEG
(24 TELL ME (WHAT'S GOIN' ON) Smilez & Southstar %
i T ARTISTDIRECT
ROCK THE PARTY Benzino %
SURRENDER/ELEKTRAVEEG

@ Records with the greatest increase in audience impressions. The rap tracks audience is compiled from 98 R&B/Hip-Hop and
47 rhythmic top 40 stations which are electronically monitored 24 hours a day, 7 days a week. Songs ranked by number of audi-
ence, computed by cross-referencing exact times of airplay with Arbitron listener data. = Videoclip availabiiity. © 2002, VNU Busi-
ness Media, Inc. All rights reserved.
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Sales data compiled from a national subset [ ]
g § panel of core R&B/Hip-Hop stores by I\ Nielsen - 3 § =
: =} 2|5 . ]
= g ARTIST SoundScan Title | 25 5 | € ARTIST Title |25
S|~ IMPRINT & NUMBER/DISTRIBUTING LABEL &2 3| IMPRINT & NUMBER/DISTRIBUTING LABEL &R
e NUMBER 1 /HOT SHOT DEBUT SYHE 1 Week At Number 1 50143 [S4] | TRICK DADDY @  suip-N-SUDE/ATLANTIC 83556+/A6 12.98/18.58) Thug Holiday | 2
AALIYAH  BLACKGROUND/UNIVERSAL 050082/ UMRG (12.98/18.98) ICareqU| 1 32 |28 GERALD LEVERT  ELEKTRA 62795/EEG (129813 88) The G Spot | 2
44 | NAS  wwwiwcowvein e cas t2ss eanase God'sSon | 2 31 (31 SOUNDTRACK  rox 113028 Mca 18.98 C0) Brown Sugar | 2
L WHITNEY HOUSTON  anista 14747 {18.38) Just Whitney... | 3 42 148 FIELD MOB  mca 113051 11898 €D} From Tha Roota To Tha Toota | 4
B2K  £pic 86995 {1298 EQ/18.98) Pandemonium! | 4 44 149 AMERIE  RiSECOLUMBIA 85959/CRG 112.98 EQ CO} AlllHave | 2
111 2PAC  AMARU/DEATH ROW 497070*/INTERSCOPE (18 98/24.98) Better Dayz | 1 47 {50 CLIPSE @ sTARTRAK 14735%/ARISTA{12.98/13.98) Lord Willin' | 1
316 SOUNDTRACK A’  sHADY 493508*/INTERSCOPE [12.98/19.98) 8Mile | 1 H[29 (52 | < | ROYCE DA 5'9"  GAME/IN THE PAINT 8475*/KOCH {18.98 CD} [H] Rock City | 29
2 |— | “ | MARIAH CAREY  MONARC/ISLAND 063467/IDJMG (1296/18.981 Charmbracelet | 2 48 |36 |- | MUSIQ A  DEF SDUL 586772+10JMG {1298/18.38) Juslisen (Just Listen) | 1
4|5 JAY-Z A®  ROC-A-FELLA/DEF JAM 0§3380*/IDJMG {15.98/19.98) The Blueprint 2: The Gift And The Curse | 1 58 )52 |68 |~ii | SMILEZ & SOUTHSTAR  ARTISTDIRECY 01030 (11 98/17.98) [W] Crash The Party | 24
EW COMMON  mca3iier (1888 CD) Electric Circus | 9 59 N 61 {67 |71 SO CENT  ruw Cup 2003° (16,38 CD) [M] Guess Who's Back? | 51
VARIOUS ARTISTS  DREAMWORKS 450326/INTERSCOPE (12.98/18.98) Swizz Beatz Presents G.H.ETT.0. Stories | 10 K60 451 |51 EVE @ RUFF RYDERS 433381 /INTERSCOPE {12.98/18.98) Eve-olution | 1
8|8 MISSY ELLIOTT A  THE GOLD MINO/ELEKTRA 62613%/EEG (12.95/18.96) Under Construction | 2 3B 50 (40 FAT JOE  TERROR SQUAD/ATLANTIC 83600°/AG (12.98/18.98) Loyalty | 11
6|7 JA RULE  URDER INC/DEF JAM 063487*/IDJMG {12.98/18.98] The Last Temptation | 2 62 862 |62 TRINA  SUP-N-SUDE/ATLANTIC 83517°/AG {11.98/17.98) Diamond Princess | 5
 NEW 504 BOYZ  NEW NO LIMIT/UNIVERSAL 066372/UMRG (12.98/18.96) Ballers | 13 JLERI45 |44 SHAGGY @ BiG yaR0 113070°/MCA 118 CO) Lucky Day | 14
10| 9 JENNIFER LOPEZ  epices2s (1838 EQ COl This Is Me..Then | 9 64 8 59 |39 CRAIG DAVID @ WILoSTARATLANTIC 80027/AG (12.98/18.98) Slicker Than Your Average | 17
;s:- GREATEST GA‘ NER ;$;. 65, NEW SOUNDTRACK  FOX/JIVE 41810/Z0MBA {12 98/18.98} Drumline | 65
17 117 JUSTIN TIMBERLAKE A7 v 41526+20MBA 12.38/18.58) Justified | 2 BT 56 146 BONE THUGS-N-HARMONY  RUTHLESS 86596+/EPIC {1298 E/18.98) Thug World Order | 3
7 13| : | SNOOP DOGG  00GGYSTYLE/PRIORITY 32157+/CAPITOL (12.98/1898) Paid Tha Cost To Be DaBo$S | 3 6 57 {38 DAVE HOLLISTER  moTowN 018747/UMRG (12 98/18.98) Things In The Game Done Changed | 3
512 | | DRUHILL oer SouL 063377/10JMG (12 96/18.98) Dru World Order | 2 6 53 |42 VARIOUS ARTISTS  casumonevuniversaL sosssumng (12981898 Cash Money Records Platinum Hits Volume One | 21
15 (15 §-0/| EMINEM A®  Wes/aFrermATH 4332904 INTERSCOPE (12.98/19.98) The Eminem Show | 1 69 68 [53 STEVIE WONDER  MoTOWNUTV 066164/UME {18.98 CO} The Definitive Collection | 28
9 | 4 } 50| BABY  CASH MONEVIUNIVERSAL 060076°/UMRG {12.98/18.98) Birdman | 4 |§70470 (56 ?;i— MARIO @ 3r0 sTReeT 200251y ti2sen7.seh Mario
20 [19 [/25] NELLY A% For REE/UNVERSAL 017747+/UMRG (1258/15.98) Nellyville | 1 49 145 VARIOUS ARTISTS  MURDER INC/DEF JAM 063411%/1DUMG {12.98/18 98) Irv Gotti Presents The Remixes
] GZA/GENIUS  wca 113083+ (1598 ¢0) Legend Of The Liquid Sword | 21 54 (59 | Ji/ | XZIBIT @ L0u0/coLUMBIA 85925+/CRG {12.98 £0/18.95) Man vs Machine | 1
1113 JAHEIM @ OIVINE MILL 46214\WARNER BRDS. (18.98 CO) Still Ghetto | 3 73 NAPPY ROOTS A  ATLANTIC 83524*/AG {11.98/17.98) Watermelon, Chicken & Gritz
14|12 BUSTA RHYMES e iaswiasel It Ain't Safe No More... | 12 60 |64 |\ 11 | ISYSS  anista vars1 (1zomase) The Way We Do | 12
18|16 TLC A ARISTA 14780 (1296/1898) ] a4 75 N78 171 |l | KIRK FRANKLIN @ G0sPo CENTRIC 70037/ZOMBA (11.98/17 88) The Rebirth Of Kirk Franklin { 1
16(14 TONI BRAXTON @ ARISTA 14748 {1295/18.98) More Than AWoman | 5 76 1 75 182 [/ | NATALIE COLE  verve ses174v6 {12.98/18.98) Ask A Weman Who Knows | 24
1311 THE ROOTS  mca 112096° (18.98 CO) Phrenology | 11 58 {58 SCARFACE  RAP-A-LOT/NDD TRYBE 12646%VIRGIN {12.98/18.98) Greatest Hits | 10
12110 SOUNDTRACK  ROC-A-FELLA/OEF JAM 063201*/1DJMG (12.98/18.98) Paid InFull | 10 69 |55 BRIAN MCKNIGHT  MoTOWN 066114/UMRG (12.58/18.98) 1989-—2002: From There To Here | 21
19{201{ ' | LIL JON & THE EAST SIDE BOYZ  ome 2370+/TVT (13.9617.%8) Kings Of Crunk | 2 2N 63|69 | | | DA HEADBUSSAZ  Fe/myPNOTIZE MINOS 3002/STREET LEVEL (1099/17.98) Dat's How It Happen To'm | 15
30|26 [+ | INDIA.ARIE @ woTown 06e7ss/UvaG (1258/18.98) Voyage To India | 1 80 )1 74 [70 | | VARIOUS ARTISTS  oistuseinc mhapsacemer s soums wsnsosvs s Ludacris Presents Disturbing Tha Peace: Golden Grain | 1
A VARIOUS ARTISTS  uinoengeac s7e-eicisseeacol  Hidden Beach Recordings Presents: Unwrapped Vol.2 | 37 64 | — SOUNDTRACK _ sHa0Y 450379 ANTERSCOPE (1398 CO} 8 Mile: More Music From 8 Mile | 64
25|22 LL COOL J  DEF JAM G63219*/10JMG (1298/15.98) 0] 1 82 482172 3LW  NINE LIVES 86200°/EPIC {18.98 €0 CD) A Girl CanMack | 12
21|21 TALIB KWELl  RAWKUS 113048/MCA 11898 CO) Quality | 6 72 |61 | | KOOL G RAP  RAWKUS/IN THE PAINT 8471/KOCH (18.98 CO) The Giancana Story | 61
22118 K-Cl & JOJO  mca 113069" 11898 Ol Emotional | 18 §.84.4] 83 |84 ["22| MARY MARY  coLuMBIA82273CRG (1298 EQ/18.58) Incredible | 10
24|23 SYLEENA JOHNSON  .ive 39035/20M8A (11 9817.58) [M] Chapter 2: The Voice | 23 85477 |75 | PASTOR TROY  MAOD SOCIETY/UNIVERSAL 054652*/UMRG (12.98/18.98 Universal Soldier | 2
23|24 SEAN PAUL  2HARDNVP/ATLANTIC £36207AG (398/1396) DuttyRock | 8 §864 99 |— .‘-i‘*"'_ KENNY G @ 4riSTA 1733 129u13.98) Paradise | 15
27|27 ERICK SERMON . 20050° (12.98/18.98} React | 13 B87487 |78 | | § RUN-DMC  ARiSTA 10507/BMG HERITAGE {13 98 €D} Greatest Hits | 33
38|47 KENNY G @ ARISTA 14753 (12.98/18.98] Wishes | 37 h88 | JAHEIM A  0ivINE MILL 47452 WARNER BROS. {11.99/17 58) [Ghetto Love] | 2
34|41 VIVIAN GREEN  cotuvsia s6357/CRG (7.98 E0/i 1 98 Love Story | 16 2 65 |60 | / | TOO SHORT  sHoRruive sis16/ZomBa 11 9817 98 What's My Faverite Word? | 8
28|30 DEBORAH COX  Jz0014129818.98) The Morning After | 7 90 )l 88 |77 _4’3":"_"" YOLANDA ADAMS @  ELEKTRA 62690/EEG (12.98/18.98) Believe | 7
26|25 WC  DEF JAM 1700714/10JMG {1298/18.98) Ghetto Heisman | 7 91 | CAM'RON  Rac-A FELLA/OEF JAM 586876°/1DJMG (1298/18.98 Come Home WithMe | 1
3 397t PACESETTER s et 9 | AALIYAH A? BLACKGROUND 100s2" 12 88/1858) Aaliyah | 2
7 S K <
46 57 B2K  epic 85656 (898 EQ CO) Santa Hooked Me Up (EP) | 41 § 93 }l 94 | — | Z-RO  xmc 600041898 o) Life | 93
37|32 TN I e — OneMan | 4 L3 95 |85 _l‘:_;_?;' ANITA BAKER  ATLANTIC 78209/RHIND 117.98 CO} The Best Of Anita Baker | 29
NIVEA Ve 4174520084 (11 96/17 98] [H] Nivea | 43 9 79 176 ‘_,’é}f NAS 1L WILLCOLUMBIA 85275¢/CRG {12 98 EQ/18.98) The Lost Tapes | 3
39|29 KELLY ROWLAND @ MusiC WORLD/COLUMBIA 86516/CRG {1298 EQ/18.98) Simply Deep | 3 964100| — BEg| DEAD PREZ as cuip as- .58 c0) Turn Off The Radio | 78
4137 [551] ASHANTI A% wUR0ER NC/AIM S50 10.MG 2881350 Ashanti | 1 9 76 65. _:. _. DJ QUIK  ARISTA 10611/BMG HERITAGE (16 98 COj 7 The Best 0f DJ Quik / Da Finale | 43
4043 | 11| HEATHER HEADLEY  rcasso7s sseisse Thists WhotAm | 14 B84 | | LUDACRIS A° DISTURBING THA PEACE/DEF JAM SOUTH 536245/0JMG 1298/19.98 Word 0f Mouf | 1
33(33 SOUNDTRACK  HoLLywooo 162376 18.96 Co) Friday After Next | 23 s .20 18_8 ad ! KEPLYN _seanviksiotizos col Animus Diaries | 75
35|34 Y| LIL" FLIP A  SUCKAFREE/DUO/COLUMBIA 86521%/CRG (7 98 EQ/12.98) Undaground Legend | 4 Joop = - | BIG TYMERS A _casH MONEY/UNIVERSAL 850387°/UMAG 1895 CDI Hood Rich | 1
36|35 | FLOETRY  OREAMWORKS 450313/INTERSTOPE {17.98 CO) Floetic | 4 I
®
BER 28 [.d ' (3 )Y L » . » A : . A »
00 IO X L »
= Sales data compiled from a national subset I\. . 4] = 4
g panel of core R&B/Hip-Hop stores by Nielsen = E 1 2
5 SoundScan 2g = 2t
= | ARTIST (MPRINT & NUMBER/DISTRIBUTING LABEL Title | 23 3 | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title | 23
e NUMBER 1 3%k¢ ™22 Weeks AT Number | 13816 | EMINEM A* WEB/AFTERMATH 430287*/INTERSCOPE (12.98/18.98) The Slim Shady LP_| 142
1 | THE TEMPTATIONS A GoROY/MOTOWN 636279/UMRG [3.58/6.98} Give Love At Christmas | 38 4H 10 | THE JACKSON 5 morown 635250/UMRG (3.98/6.98) The Jackson 5 Christmas Album | 26
2 | VARIOUS ARTISTS 1HE RIGHT STUFF 53041 (7.98/11.98} Slow Jams Christmas Volume 1 | 39 8 [2PAC A° AMARU/OEATH ROW 490301%/INTERSCOPE {19.98/24.98) Greatest Hits | 208
3 | LUTHER VANDROSS A Lvs795+/epiC (5.98 £0/9.98) This Is Christmas | 36 1658 17 | KIRK FRANKLIN AND THE FAMILY e cospocentric 7213 tiosw/isss)  Krik Franklin And The Family Christmas | 21
— | THE TEMPTATIONS _MOTOWN 014594/UMRG {1196 CO) The Best Of The Temptations Christmas 7 9 | MAKAVELI A* OEATHROW 63012°/KOCH (12.98/17.98) The Don Killuminatj: The 7 Day Theory | 235
4 | MARIAH CAREY A* COLUMBIA64222/CRG (11.98 EQ/17.98) Merry Christmas { 40 184 20 | VARIOUS ARTISTS wmotown 153354UMRG 110.98 CO) A Motown Christmas | 10
11| DESTINY'S CHILD @ music wORLD/COLUMBIA 85098/CRG (12.98 E/18.98 8 Days Of Christmas | 12 19218 | BOYZ Il MEN A2 mOTOWN 635365/UMRG (11.98/17.98) Christmas Interpretations 25
6 | EMINEM  A® wEB/AFTERMATH 490628/ INTERSCOPE (12.98/18.98) The Marshall Mathers LP | 95 204 19 | BOB MARLEY AND THE WAILERS ¢ ' TUrF GONG/ISLAND 543904/10JMG (12.98/18.98) Legend | 319
S | THE TEMPTATIONS @ MOTOWN 638117/UMRG (3.98/6.98) Christmas Card | 31 21823 | MILES DAVIS A® LEGACY/COLUMBIA 64335/CRG (7.98 EQ/11.98) Kind Of Blue | 215
7 | KENNY G A® ARISTA 19090 {12.98/18.98) Faith: A Holiday Album | 26 12 | 2PAC  A® DEATH ROW 53008°/KOCH (19.98/25.98) All Eyez OnMe | 349
15| NAT KING COLE @ eni-CAPITOL SPECIAL MARKETS 57729 (2.98/5.98 Christmas Favorites | 16 238 — | MARY MARY A CZCOLUMBIA 63740/CRG (7.98 EQ/11.98) Thankful | 121
13| KENNY G A°® ARISTA 18767 (12.98/18.98) Miracles — The Holiday Album | 43 248 — | MARY ). BLIGE A upTown 110681/MCA 6.98/11.98) What's The 4117 | 146
14| YOLANDA ADAMS  ELecTRA 62567/EEG (11.98/17.98) Christmas With Yolanda Adams | 16 [§[250125 | VARIOUS ARTISTS Eric6ss7s 1098 EQ/16.98) The Soul Train Christmas Starfest Album | 16

i G and WEA labels, are suggested lists. Tape prices marked Ef
seekers this week. [H] indicates past or present Heatseeker title.

0,000 album units (Gold). A RIAA certification for net shipment of 1 million units (P

2002, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved.

cer

of 10 miflion units {Diamond). Numeral fol

mn reflects combined weeks title has arpeared on the Top R&B/Hip-Hop Albums and Top R&B/Hip-Hop Catalog Aibums. ® Recording Industry
or net ship lowing Platinum or Diamond symbol indicates album’s multi-platinum level. For boxed sets, and double
00,000 units [(,Um). A Certification of 200,000 units {Platino}. A *Certification of 400,000 units (Multi-Platino). *Asterisk indicates LP is available. Most tape prices,

ainer shows chart’s largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heat
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N N The most popular singles and tracks, according to radio N .
o) Nielsen audience impressions measured by Nielsen Broadcast Nieisen v e}
5 Q Broadcast Data Data Systems, sales data compiled by Nielsen SoundScan SoundScan z w Q
w | < Systems from a subset panel of core R&B/Hip-Hop stores, and o w | < r4
2 w playlists from select non-monitored redio stations. o = 3 Q o
g [
&= TITLE ) ' Artist |2 @ &z TITLE Artist | %5
=4 |~ PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL oo — e PRODUCER (SONGWRITER} IMPRINT & NUMBER/PROMOTION LABEL L 2
s¥%e NUMBER 1 3#¥¢ 1 Week At Number 1 47| 37 GIRL TALK & TLC=| 23
£ HUSTLE {E.CLEMENT,K BURRUSS,LLOPEZ.AMCCLOUD.TWATKINS) @ ARISTA 15171
132 ]2 LOVE OF MY LIFE (AN ODE TO HIP HOP) & ‘Erykah Badu Featuring Common = | 1 52155! 58 DEEP BLACKstreet 52
EBADUFSAADIQ (R SAADIQE BADU,J POYSER,R C.OZUNA G STANDRIDGE.M.CHINWAH.R LLYNN) @ FOX 113987"/MCA TRILEY [TRILEYR.STANARD.C.BLACK) DREAMWORKS ALBUM CUT/INTERSCDPE
1 1 WORK IT & Missy "Misdemeanor” Elliott = | 1 53] 56| 56 B R RIGHT & Trina Featuring Ludacris ® | 53
TIMBALAND {M.ELLIOTTL.TMOSLEY) @ THE GOLD MINO/ELEKTRA 67340/EEG KWEST (K TAYLORW.ROBERTS,C BRIDGES) @ SLIP-N-SLIDE 5395"/ATLANTIC
311010 BUMP, BUMP, BUMP & B2K & P. Diddy % | 3 54] 64| 71 8 MILE Eminem 54
RKELLY (RKELLY) . @ EPIC 79829 EMINEM (M MATHERS,LAESTO] SHADY SOUNDTRACK CUT/INTERSCOPE
518 AIR FORCE ONES © Nelly Featuring Kyjuan, Ali & Murphy Lee | 4 55176| 67 WAKE UP Shade Sheist Featuring Nate Dogg & Warren G = | 55
) THE TRACKBOYZ (NELLY XYJUAN AL M.LEE) @ FO REELUNIVERSAL (B/W DILEMMA)/UMRG KAYGEE,E BERKELEY (K GISTE BERKELEY.N.HALET.THOMPSON,W.GRIFFIN,R JAMES,MTUME) BABY REE ALBUM CUT/MCA
5175 ‘03 BONNIE & CLYDE © Jay-Z Featuring Beyonce Knowles = | 5 M 52| 47 WHAT WE DO & Freeway Featuring Jay-Z & Beanie Sigel % | 47
KWEST {5.CARTER K WESTPRINCED HARPER R HOUSET SHAKUR,TWRICE) i @ ROC-A-FELLAVDEF JAM 063843*/10JMG JUST BLAZE (L PRIOGEN.J.SMITH,S CARTER,D.GRANT.S. SCARBOROUGH} @ ROC-A-FELLVDEF JAM 063846*/10JMG
3| 4 DONTCHANGE & Musiqg ®| 3 58| 55 BY MYSELF © Ying Yang Twins Featuring Mr. Ball = | 40
| BARIAS,C HAGGINS,MUSIQ SOULCHILD IMUSIQ SOULCHILD.C HAGGINS L BARIAS.EROMANO} & DEF SOUL 063790*/10JMG BEAT-IN-AZZ KAINE [D-ROC. KAINE BEAT-IN-AZZ MR, BALL} P COLLIPARK/IN THE PAINT 8479*KOCH
3 &) 58] 59| 64 | DON'T GIVE A @#&% &  Lil Jon & The East Side Boyz Featuring Mystikal & Krayzie Bone = | 58
«» GREATEST GAINE R/A§ RPLAY @ LIL JON (J.SMITH,S NORRIS,M.TYLER A HENDERSON] i - yo BME {BAW NDTHYNS FREEI*/TVT
7 }13 (15 MISS YOU Aaliyah = | 7 / ,
T8ISHOP {TBISHOPJAUSTIN} BLACKGROUND ALBUNY cur “f HOT SH OT DEBUT ‘/
416 LOSE YOURSELF & Eminem = | 4 59 IN DA CLUB 50 Cent 59
EMINEM [M.MATHERS,J BASS,LRESTO} O SHAOY 497815%/INTERSCOPE NOT LISTED (NOT LISTED) G-UNIT/SHADY ALBUM CUT/INTERSCOPE
9 ]111]13 IGNITION & R. Kelly 9 601 68| — THIS VERY MOMENT K-Ci & JoJo 60
RKELLY (RKELLY) @ @ JIVE 40065 D.DOBSON.T.OWENS (T.OWENS,0.00BSON] HOLLYWOOO/MCA ALBUM & SOUNOTRACK CUT
0 AN FABULOUS Jaheim Featuring Tha Rayne = | 9 61] 62| 62 NOTHINS FREE & Oohie Featuring Lil Jon & The East Side Boyz 61
KAYGEE £ BERKELEY (K GISTEBERKELEYB.MUHAMMED,M BROWN,.CARSTARPHEN,G MCFADOEN, LWHITEHEAD)  DIVINE MILL ALBUM CUT/AWARNER BROS J.SMITH [J.SMITH.S NORRIS,T.SANDERS,C.LOVE) O BME 2374*TVT
111218 1 SHOULD BE... Dru Hill = | 11 Syl 63| 69 BREAK YOU OFF & The Roots Featuring Musiq = | 62
ROUNDTABLEKIOROW PRODUCTIONSSIS00 ) FEATHERSTONE AJOYNER.J.ASKEWM FEATHERSTONEC FEATHERSTONE MANDREWS] € DEF SOUL ALBUM CUTADJMG THE ROOTS [T.TROTTER,ATHOMPSON.L HUBBARO,K GRAY.K JONES B KENNEY.T.JOHNSON,J SCOTTS @ MCA113971°
6| 3 LUV U BETTER & LLCoolJ = | 1 63 PIMP JUICE Nelly 63
THE NEPTUNES (J.T.SMITHPWILUAMS.C.HUGD) @ OEF JAM 063956™/10JMG J.EPPERSON (NELLY,J.EPPERSON,B.CRUTCHER.C.SMITH) FO' REEL/UNIVERSAL ALBUM CUT/UMRG
8|7 GIMME THE LIGHT & Sean Paul % | 3 64170 — WHAT HAPPENED TO THAT BOY Baby Featuring Clipse 64
TROYTON.DADOY REDS {S HENRIQUES, TRAMI) @ @  BLACK SHADOW/2 HARD 6400/VP/ATLANTIC THE NEPTUNES (B WILLIAMS,PWILLIAMS,C.HUGD.TTHORNTON,G.THORNTON) CASH MONEY/UNIVERSAL ALBUM CUT/UMRS
14117 ( 17 THUGZ MANSION 2Pac =® | 14 6 60| 53 OH YEAH! © Big Tymers Featuring Tateeze, Boo & Gotti = | 23
7,JOHNNY " (T.SHAKUR,J.JACKSON S AURELIUS A HAMILTON} AMARU/OEATH ROW ALBUM CUT/INTERSCOPE M FRESH (B WILLIAMS,B.THOMAS.S SLEOGEM MITCHELL) & CASH MONEY/UNIVERSAL 060065/ UMRG
15121 30 MADE YOU LOOK._ Nas ®| 15 &6 ALL | NEED Fat Joe Featuring Tony Sunshine & Armageddon 66
S.REMI {N.JONES.S.GIBBS.J.LORDAN) ILL WILL ALBUM CUT/COLUMBIA COOL & ORE (J CARTAGENA,A. LYONS.MVALENZANO,J. EADOYW.LOVETT,S HARRIS TLEWIS) TERROR SQUAD ALBUM CUT/ATLANTIC
M 14112 REACT © Erick Sermon Featuring Redman = | 12 67]77| 72 IMAGINE THAT Next 67
JUST BLAZE (E.SERMON.R.NOBLE J.SMITH) @ J21221* KAYGEE,0.UGHTY (K.GIST.0.LIGHTY,E FERRELL ALK MCCORD) ) J ALBUM CUT
18| 14 ICARE4 U Aaliyah 3 68174 74 THE MORNING AFTER -Deborah Cox 68
TIMBALAND (M.ELLIOTT.TMOSLEY.C MHAMPTON H BANKS) BLACKGROUND ALBUM CUT W.CAMPBELL (D.COX,W.CAMPBELL.J AUSTIN.C BEREAL K BEREALE FARMER) - _ J ALBUM CUT
18, 19| 19} /| TALKIN' TO ME Amerie ®| 18 69171 — ANGEL Amanda Perez 69
RHARRISON [RHARRISON) ) RISEALBUM CUT/COLUMBIA HROAD.A PEREZ |A PEREZ) . POWERHOWSE ALBUMS CUT
194 20| 29| 1\ WANKSTA & ‘ 50 Cent = | 18 70 LAUNDROMAT Nivea 70
S FREEMAN {M.CLERVOIX,J. FREEMAN} @ G-UNIT/SHADY 497816 INTERSCOPE RKELLY (R KELLY} . JIVE ALBUM CUT
20123 32 PARADISE & LL Cool J Featuring Amerie = | 20 67| 54 MULTIPLY Xzibit = | 40
POKE & TONE {J.T.SMITH,J.C.OLIVIER.S.J BARNES,M.M.ROGERS,K BURKE A FELDERN.I WRIGHT} @ DEF JAM 053820%/10JMG DENAUN {A JOINER.0.PORTER) LOUD ALBUM CUT/COLUMBIA
151 1 WHEN THE LAST TIME & Clipse | 8 72 BIGGER BUSINESS Swizz Beatz Featuring Ron Isley, P. Diddy, Baby, Jadakiss, Snoop Dogg, Cassidy & TQ == | 72
THE NEPTUNES (TTHORNTON,G.THORNTON,PWILLIAMS,C.HUGD) _ @ STARTRAK 15154ARISTA SWIZZ BEATZ [K.DEAN R ISLEY,S COMBS,BWILLIAMS,J PHILLIPS C.BROATUS B REESE) DREAMWORKS ALBUM CUT/INTERSCOPE
22422 | 22 MAKE IT CLAP G Busta Rhymes Featuring Spliff Star = | 22 § 73 | 80| 70 MA, | DON'T LOVE HER & Clipse Featuring Faith Evans = | 70
RICK ROCK {T.SMITHW.LEWIS, R THOMAS ) @ 421236 THE NEPTUNES {PWILLIAMS,C.HUGO} € STAR TRAK 15223/ARISTA
16| 16 THUG LOVIN' G Ja Rule Featuring Bobby Brown = | 16 M 75| 83 TAKE YOU HOME & Angie Martinez Featuring Kelis ® | 74
C.SANTANA,IRV GOTTI LLATKINS, A PARKER.| LORENZO.5 WONOER) @ MUROER INC./OEF JAM 063838*/A0JMG COOL & DRE (AMARTINEZMVALENZANO.A. LYONS K ROGERS) &P ELEKTRA 67361 /EEG
24124 24 SATISFACTION Eve ® | 24 75 CRY ME A RIVER Justin Timberlake ® | 75
DR DREM.ELIZONOO (E.JEFFERS A YOUNG) RUFF RYDERS ALBUM CUT/INTERSCOPE TIMBALAND . TIMBERLAKE,T. MOSLEY,S. STORCH) JIVE ALBUM CUT
251 27| 27 DO THAT... & Baby Featuring P. Diddy == | 25 3] 66| 66 MORE THAN A WOMAN & Angie Stone & Joe 63
LPHA (BWILLIAMS,V.J SMITH PALEXANDER) & CASH MONEY/UNIVERSAL 060073/UMRG EDDIE F,0.LIGHTY (EFERRELLD LIGHTY,C.LIGHTYB.MUHAMMED.C RICHARDSON] @ J 1228
261 35| 35 SICK OF BEING LONELY & Field Mob = | 26 73| 60| . CHING, CHING & Ms. Jade Featuring Timbaland & Nelly Furtado = | 41
J.PHA {S.JOHNSON,D.CRAWFORO,PALEXANOER} @ MCA 113099* TIMBALAND {N.FURTADO,G. EATON, BRIAN WESTTMOSLEY.C YOUNG,GMOSLEY) & BEAT CLUB 497820"/INTERSCOPE
25| 25 DON'T MESS WITH MY MAN & Nivea Featuring Brian & Brandon Casey = | 25 S 78| 82 HOVI BABY & Jay-Z 76
B.M.COX {B.M.COX.B CASEYB.CASEY} @ @ JIVE 00 JUST BLAZE {S CARTER,J.SMITH,BABYFACE} ROC-A-FELLA/OEF JAM 063819/10JMG
28138 — MESMERIZE Ja Rule Featuring Ashanti 28 N s
C.SANTANA IRV GOTTS (J ATKINS. A DOUGLAS, A PARKER.| LORENZO, TBELLL.CREED) MUROER INC/DEF JAM ALBUM CUT/IOJMG $\ GR EATEST GAl NE R/ SALE S ’$‘
‘M 29| 34 ONE OF THOSE DAYS & Whitney Houston = | 29 79192 80 THIS IS MY PARTY & Fabolous = | 59
SHE'KSPERE PSTEWART {K BRIGGS.PSTEWART,0.REYNOLOS E.J ISLEY.M.ISLEYK ISLEYR ISLEYR ISLEY,CJASPER) & ARISTA 15197 MR FINGAZ LINX {J JACKSON,TK GREENEL GAYE,0.BRASCO) O & DESERT STORM/ELEKTRA 67355/EEG
ol 28| 26 STINGY Ginuwine 7 1l 65| 65 IN THE NAME OF LOVE R.Kelly 65
B.M.COX (B.M.COX.J.PERRY.J AUSTIN) EPIC SOUNOTRACK CUT RKELLY (RKELLY) JIVEALBUM CUT
31 )] 40| 49 COME CLOSE TO ME & Common Featuring Mary J. Blige = | 31 81 IRRESISTIBLE {WEST SIDE CONNECTION) G Mariah Carey Featuring Ice Cube, Mack 10 & WC 81
THE NEPTUNES (LLYNN PWILLIAMS} © MCA 11357 M CAREY,OAMIZZA (M.CAREY,0 YOUNG,0.JACKSON,0LJONES 11lT. LIFE,D WANSEL) @ MONARC/ISLANO 063734*/1D4MG
26| 20| - | BABY O Ashanti ®| 7 B 82| 84 LET ME LIVE & Tank Featuring Mannie Fresh & Jazze Pha = | 82
C.SANTANA.IRV GOTTI,7 [A.DDUGLAS.A PARKER|LORENZO,5.AURELIUS,M DEAN, B.JORDAN) € MUROER INC/AJM 063851*/10JMG M.FRESH (B.THOMAS,0.BABBS PALEXANDER) & BLACKGROUNO 060087*
33| 44|50 HOW YOU GONNA ACT LIKE THAT Tyrese = | 33 B 51| 73 TIGHT WHIPS & 504 Boyz = | 51
THE UNDERDOGS (T.GIBSON.HMASON, JR.0.THOMAS.E OAWKINS} JALBUM CUT FULL PACK (MASTER P} @ NEWNO LIMIT/UNIVERSAL 019401%/UMRG
34| 38 NO LETTING GO Wayne Wonder 34 W 72| 61 BRAID MY HAIR Mario ®| 18
S MARSDEN (V.CHARLES,S. MARSDEN) i €D GREENSLEEVES/VP ALBUMS CUT W.CAMPBELLH.LILLY (W.CAMPBELLH LILLY) 3RD STREET ALBUM CUT/J
30 21| - | DLEMMA & Nelly Featuring Kelly Rowland = | 1 85 ) 89| 89 BREATHE & Blu Cantrell 85
BAM,RBOWSER (K.GAMBLE B SIGLER NELLY,BAM R BOWSER) @ FO' REEL/UNIVERSAL 019509*/UMRG LMATIAS.AMARTIN,M PITTS [AMARTIN. MATIAS % BEMBERYM BRADFORD.S HARRIS, A JOYNER M MATHERS,C AZNAVOUR) @ REDZONE 151677/ARISTA
36] 53| 77 ALL | HAVE Jennifer Lopez Featuring LL Cool J = | 36 86188 — GETUP G Nate Dogg Featuring Eve 86
C.ROONEY.RON G.0.MCPHERSON {J.LOPEZ,M RIDDICK,C.RICHARDSON.RON G.L PETERS W.JEFFERY) EPIC ALBUM CUT DJ QUIK (0 BLAKE,N.HALE E.JEFFERS) ELEKTRA BI3544/EEG
37| 28 ROCK THE PARTY & Benzino ® | 28 FAl 90| 90 CHOPPA STYLE & Choppa Featuring Master P = | 87
MWINANS {R.SCOTTM WINANS,M.JONES,M.C.JONES! & SURRENDER/ELEKTRA 67330*/EEG FULL PACK {CHOPPA MASTER P) € NEW NO LIMIT/UNVERSAL 013400%/UMAG
32| 23 JENNY FROM THE BLOCK & Jennifer Lopez Featuring Jadakiss & Styles = | 22 3 791 78 SINGLE FOR THE REST OF MY LIFE & Isyss R | 62
TOLIVER,C.ROONEYPOKE & TONE (FOLIVER MR, DEY0.J.LOPEZ.J.C.OLIVIER,S J.BARNES,J.FAMIRO,LPARKER S.STERLINGMOLIVER & EPIC 79825 DENT (A.OENTK BURRUSS.J.B0YD) & ARISTA 15165"
M 39| 48 EMOTIONAL ROLLERCOASTER Vivian Green 2| 39 8l 83| 79 WHY | LOVE YOU B2K = | 19
J BERVINE (V.5.GREEN,E ROBERSON.OSUNLAOE} . COLUMBIA ALBUM CUT THE CHARACTERS,$.RUSSELL [TTAYLOR,S.RUSSELLO.MCPHERS ON.C FARRAR) EPIC ALBUM CUT
40157 | — GOSSIP FOLKS Missy "Misdemeanor” Elliott Featuring Ludacris == | 40 [t 85( 76 THE WAY WE BALL Lil' Flip = | 69
TIMBALAND,MELLIOTT (M.ELLIOTT.TMOSLEY. BRIOGES) THE GOLD MINO/ELEKTRA ALBUM CUT/EEG W.WESTONKOJAK (WWESTON) ) SUCKAFREE/LOUO ALBUM CUT/COLUMBIA
311 31 FROM THA CHUUUCH TO DA PALACE & Snoop Dogg = | 31 91)] 94| 92 SKILLS & Gang Starr 21
THE NEPTUNES {C.BROAOUS, PWILLIAMS,C HUGORKELLY) @ 00GGYSTYLE/PRIORITY 77843*/CAPITOL 0J PREMIER GURU (K.ELAM,C.MARTIN] @ VIRGIN 38849*
33| 33 HIT THE FREEWAY & Toni Braxton Featuring Loon == | 32 9 98| 86 LIKE | LOVE YOU & Justin Timberlake w® | 53
THE NEPTUNES (PWILLIAMS.C HAWKINS) @ ARISTA 15196 THE NEPTUNES {J. TIMBERLAKE.C HUGO, EWILLIAMS} @ @ JIVEs00se*
43 145 42 HE IS © Heather Headley 'z | 42 § 93 | 93| — HEADZ UP & Nappy Roots = | 93
JNILETHE PHANTOM L.NILE V. SMITH} @ RCA 6635 J.CHAMBERS (J.CHAMBERS,M.CAREN.W.HUGHES B.SCOTTR WILSON, M ADAMS V.TISOALE R ANTHONY) @ ATLANTIC 85403*
44 150 52 THUG HOLIDAY & Trick Daddy Featuring LaTocha Scott = [ 44 Z8 81| 75 STOLE & Kelly Rowland == | 54
D.BANNER (M.YOUNG L SCOTT.0.BANNER} & SLIP-N-SLIOE B5404*/ATLANTIC D.DEVILLER.S.HOSEIN,S KIPNER (0.DEVILLER,S.HOSEIN S KIPNER) @ @ MUSIC WORLO 79820%/COLUMBIA
45 ) 54 | 59 TELL ME (WHAT'S GOIN' ON) Smilez & Southstar = | 45 9 95( 95 DANCE WITH ME Jaimie Lee Featuring AJ And Young Blaze 95
NASTYAVM (R BAILEYR.CAMPMAN.DAKARI TBELLE CREED) ARTISTOIRECT ALBUM CUT MALVAREZ (A ENGLANO,0.BROWN,RICKY G.) @ RIPE002
W 46| 51 GUESS WHAT Syleena Johnson = | 46 96 R-IRA BABY DO THOSE THINGS Dave Hollister ® | 72
RKELLY (RKELLY) JIVEALBUM CUT R SMITH (A.DAWKINS,R SMITH.E.DAWKINS,B.ENGLISH,D.HULLISTER)_ MOTOWN ALBUM CUT/UMRG
: 36| 36 LITTLE THINGS © India.Arie % | 33 YAl 86| 68 CRUSH TONIGHT © Fat Joe Featuring Ginuwine = | 29
S SANDERS,INDIAARIE (0. WOLINSKLA FISCHER | SIMPSON.S.SANDERS AROBERSON) @ @ MOTOWN 019440/UMRG PRECISON (. CARTAGENA,LGATES,A. LYONS, M. VALENZAND,J EADDY,E LUMPKIN) & TERROR SQUAD S5402/ATLANTIC
43| M HEY MA © Cam’ron Featuring Juelz Santana, Freekey Zekey & Toya » | 7 Il 91| 88 ROCK IT Master P Featuring Weebie & Krazy ' | 72
DR PERIOD,MAFIA BOY {C.GILES,0.PITTMAN, LJAMES,LRICHIE) & ROC-A-FELLA/DEF JAM 063958*/10JMG FULL PACK {MASTER P} NEW NO LIMIT/UNIVERSAL ALBUM CUT/UMRG
49§ 61| — REALEST NIGGAZ 50 Cent Featuring The Notorious B.I.G. 49 99 | WANT A GIRL LIKE YOU © Joe Featuring Jadakiss 99
DJWHOO KID,RED SPYDA (CWALLACE) G-UNIT PROMO DAUSTIN [D.AUSTIN,J.THOMAS,J. SKINNER,J.P HILLIPS,L SMITH.J.FLETCHER,J HUTCHINS) @ FOX 40012%44IVE
VM 41| 40 PO' FOLKS © Nappy Roots Featuring Anthony Hamilton = | 13 s[sfl 87| 87 BLOW YOUR WHISTLE © Petey Pablo < | 85
THE TRACKBOYZ (MWILLIAMS,J KENTWHUGHES RANTHONY) @ ATLANTIC 85323" MFRESH (M.BARRETT IIL8.THOMAS} JIVE 40036°
@ Songs with the greatest airplay and/or sales gains recorded this week Greatest Gain and Greatest /Airplay are awarded, respectively, for the largest sales and airFIav increases on the chart. = Vidioeclip availability. € Indicates retail sing,le available and is removed upon Recording Industry Association Of America (HIAALceniﬁcation, @ RIAA certification for net shipment of
500,000 units (Gold). A RIAA cemgcatmn for net shipment f 1 million units {Platinuml, with additional million indicated by @ number foliowing the symbol. é Retail Launch: Indicates first full week that retail release contributes to song's gount total, Airplay-only §on? are not eligible for the Hot R&B/Hip-Hop Singles & Tracks uritil they reach the top 75 of the Hot B&B/Hip-Hop Airplay chart. Sangs
é CD Single available. €2) DVD Single available. ) CD Maxi-Single availabie Cassette Singla available. \an Maxi-Single available. € Viny! Single available. €9 Cas-

are removed from the Hot R&B/Hip-Hop Singles & Tracks and Hot R&B/Hip-Hop Airplay charts simultanaously If they have been.on the H B/Hip-Hop Singles & Tracks for more than 20 weeks and rank below 50.
s;nn ﬂgxi-Single available. Ca(algg mﬁnbe?is for (&.* Indicates (& ungvailgble,?n \)’vhich case, catalog nu\inber I‘g for Q‘E’ & o, g or l?espgcﬂvglv, based on avaitability. ©2002, VNU Business Media, Inc.. and Nielsen SoundScan, Inc. All rights reserved.
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38 NUMBER 1 3w
2 Love Of My Life {An Ode To Hip Hop) 1waw) § 26 2 36 Mesmerize 51] 55 Dee
ERYKAH BADU FEAT. COMMON (FOX/MCA) JARULE FEAT ASHANTI {MURDER INC/OEF JAMVIDJMG) BLACKSTREET (DREAMWORKS/INTERSCOPE}
1 Work It 27 435 Sick Of Being Lonely 50 || Girl Talk
MISSY'MISOEMEANOR' ELLIOTT (THE GOLD MIND/ELEKTRAVEES FIELD MOB (MCA} TLC (ARISTA)
8 Bump, Bump, Bump 2¢ Stingy 3062 8 Mile
B2K FEAT. P DIODY (EPIC) GINUWINE (EPIC] EMINEM (SHADY/INTERSCOPE)
4 '| Air Force Ones 27 One Of Those Days 56 B R Right
NELLY (FO' REEL/UNIVERSALUMRG] WHITNEY HOUSTON (ARISTA) TRINA FEAT. LUDACRIS (SLIP-N-SLIDE/ATLANTIC)
3 dontchange 30443 Come Close To Me 72 Wake U
MUSIQ {DEF SOULIDJMG) COMMON FEAT. MARY J. BLIGE (MCA) SHADE SHEIST (BABY REE/MCA)
7 '03 Bonnie & Clyde 29 Don't Mess With My Man 59 | Don't Give A @#&%
JAY-2 FEAT BEYONCE KNOWLES [ROC-A-FELLATDEF JAM/IDUMS) NIVEA FEAT. BRIAN & BRANDON CASEY [JIVE] LiL JON & THE EAST SIDE BOYZ BME/TVT)
12 Miss You 24 Baby 58 | I} By Myself
AALIYAH [BLACKGROUND) ASHANTI (MURDER INC/AJM/IDJMG! YING YANG TWINS (COLLIPARK/IN THE PAINT/KOCH)
5 Lose Yourself 33 144 How You Gonna Act Like That 581 — In Da Club
EMINEM (SHADY/INTERSCOPE} TYRESE () 50 CENT (G-UNIT/SHADYANTERSCOPE)
10 Fabulous 33 No Letting Go 4 54 What We Do
JAHEIM FEAT. THA RAYNE DIVINE MILLWARNER BROS) | WAYNE WONDER (GREENSLEEVES/VP} FREEWAY (ROC-A-FELLA/DEF JAMAOJMG)
11 | Should Be... 3552 All 1 Have &0 1 68 | 7= | This Very Moment
DRU HILL (DEF SOUL/IOJMG JENNIFER LOPEZ FEAT.LL CDOL J (EPIC) K-CI & JOJO (HOLLYWODO/MCA)
[ Luv U Better 6 Kl Dilemma 610 — Pimp Juice
LLCOOL J {DEF JAM/IDJMG) NELLY FEAT. KELLY ROWLAND {F0’ REEL/UNIVERSALUMRG) NELLY (FO' REEL/UNIVERSAUUMRG}
13 Ignition 37057 Gossip Folks 62 ) 69 What Happened To That Boy
R, KELLY (JIVE) MISSY "MISDEMEANOR ELLIOTT (THE GOLD MINDVELEKTRAVEEG) BABY FEAT. CLIPSE (CASH MONEY/UNIVERSALUMRG)
14 Thugz Mansion 34 Hit The Freeway 631 65 Nothins Free
2PAC {AMARU/DEATH ROW/INTERSCOPE) TONI BRAXTON FEAT. LOON (ARISTA) 0OBIE FEAT. LIL JON & THE EAST SIDE BOYZ {BME/TVT)
9 Gimme The Light 31 From Tha Chuuuch To Da Palace 64 K13 Break You Off
SEAN PAUL {BLACK SHADOW/2 HARD/VP/ATLANTIC} SNOOP DDGG {DOGGYSTYLE/PRIORITY/CAPITOL) THE ROQTS FEAT. MUSIO {MCA)
21 Made You Look 40 kY4 Jenny From The Block 65) 73 Imagine That
NAS (ILLWILL/COLUMBIA) JENNIFER LOPEZ (EPIC) NEXT U}
17 ICare4U 37 Rock The Party 664 75 The Morning After
AALIYAH {BLACKGROUND! BENZINO [SURRENDER/ELEKTRA/EEG) DEBORAH COX 4}
15 '| React 39 Emotional Rollercoaster 67 ) — All | Need
ERICK SERMON FEAT REDMAN (Jj VIVIAN GREEN (COLUMBIA} FAT JOE (TERROR SQUAD/ATLANTICH
20 | 1| Talkin' To Me 43 J145 Hels 61 Oh Yeah!
AMERIE (RISE/COLUMBIA] HEATHER HEADLEY (RCA} BIG TYMERS {CASH MONEY/UNIVERSAL/AUMAG!
19 Wanksta 44 449 Thug Holiday 690 71 Angel
50 CENT (G-UNIT/SHAOY/INTERSCOPE) TRICK DADDY FEAT LATOCHA SCOTT {SLIP-N-SUDE/ATLANTIC) AMANDA PEREZ {POWERHOWSE)
22 Paradise 38 Little Things 704 — Laundromat
L COOL J FEAT AMERIE {OEF JAM/IDJMG) INDIAARIE (MOTOWN/UMRG) NIVEA (JIVE}
16 When The Last Time 46 Guess What 67 Multiply
CLIPSE {STAR TRAK/ARISTA) SYLEENA JOHNSON WIVE) XZIBIT (LOUD/COLUMBIA)
23 Make It Cla 47 453 Tell Me (What's Goin' On) 72 — Bigger Business
BUSTA RHYMES FEAT, SPLIFF STAR {J) SMILEZ & SOUTHSTAR (ARTISTOIRECT) SWIZZ BEATZ (OREAMWORKS/INTERSCOPE}
18 Thug Lovin' 60 Realest Niggaz 734 — Cry Me A River
JA RULE FEAT. BOBSY BROWN (MURDER INC/DEF JAMIDJMG) 50 CENT FEAT. THE NOTORIDUS B 16, (G-UNIT) JUSTIN TIMBERLAKE {JIVE)
26 Do That... 42 Hey Ma 66 |" | More Than A Woman
BABY FEAT. P. DIOOY (CASH MONEY/UNIVERSAL/UMRG] CAM'RON (ROC-A-FELLA/OEF JAM/IDJMG] ANGIE STONE & JOE {4)
28 Satisfaction 8 40 Po’ Folks 754 — Take You Home
| EVE (RUFF RYOERS/INTERSCOPE) NAPPY ROOTS FEAL ANTHONY HAMILTON (ATLANTIC! ANGIE MARTINEZ FEAT, KELIS (ELEKTRAVEEG)

® Records with the greatest impressions increase. © 2002, VNU Business Media, Inc. All rights reserved. Compiled from a national sample of airplay supplied by Nielsen Broadcast Data Systems' Radio
ongs ranked by gross impressions, computed by cross-referencing exact times of airplay with Arbitron listener data.

Track service. 138 stations are electronically monitored 24 hours a day, 7 days a week. S

This data I1s used to compile the Hot R&B/Hip-Hop Singles & Tracks chart.
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60 This Is My Party 28 }l 52 From Tha Chuuuch To Da Palace 53 156 Hot In Herre (Vinyl)
FABOLOUS (DESERT STORM/ELEKTRAVEEG) SNOOP 50GG (00GGYSTYLE/PRIORITY/CAPITOL) NELLY {FO’ REEL/UNIVERSALUMRG!
6 Gangsta Lovin' 29 | ] Throw U 50 | Want A Girl Like You
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23 Ahh Dee Ahh 4 Gimme The Light {Remix} 39 Full Mode
SANDMAN (LO END) SEAN PAUL FEAT, BUSTA RHYMES (VP/ATLANTICH NORE. (DEF JAWIDJMG]
5 Thug Lad 51138 | © | Faithful Too 5821 — The Big Hit
DYSHON & SQUABBLE (ROMED) POWW BROS. (POWWER MOVES/ORPHES) ALSHID (OLD MAID/FAT BEATS)
7 Truly Yours 8127 [“]="| Rock The Party 59 461 Baby
NARAE (KIRV) BENZIND {SURRENDER/ELEKTRAVEEG] ASHANTI {MURDER INC/AJM/IDJMG)
12 Play Wit It 33 Gimme The Light 60 B4 AKshon (Yeah!)
THE DIRTY SOUTH DIVAS DIRTY DOWNAWARLOCKI SEAN PAUL (BLACK SHADOW/2 HARD/VP/ATLANTIC) KILLER MIKE (AQUEMINVCOLUMBIA)
14 | I"/| Heatseeker 29 Lose Yourself 47 Hit The Freeway
YOUNG MC. (STIMULUS) EMINEM (SHADY/INTERSCOPE) TONI BRAXTON FEAT, LOON (ARISTA}
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BUSTA RHYMES FEAT. SPLIFF STAR 1) FREEWAY (ROC-A-FELLAVOEF JAM/IDJMG) GANG STARR (VIRGIN) .
1 Work It 38 144 Girl Talk 63 )| 66 Hey Sexy Lad:
MISSY ‘MISDEVEANOR ELLIOTT (THE 60LD MIND/ELEKTRAVEEG) TLC (ARISTAI SHAGGY FEAT. BRIAN & TONY GOLD (BIG YARD/MCA}
30 It Just Happened A 35 Come Close To Me T8 36 Love Of My Life {An Ode To Hip Hop)
NIKIE BATEY (AVS) COMMON FEAT. MARY J. BLIGE (MCA} ERYKAH BADU FEAT. COMMON (FOX/MCA)
13 Virginity 40 258 Wanksta 65 KN Crush Tonight
T54 {T.U.G/AGMINTERSCOPE) 50 CENT (G-UNIT/SHADY/NTERSCOPE) FAT JOE FEAT. GINUWINE {TERROR SQUAD/ATLANTIC!
16 Here And Now (Full Circle) 41 0 — Nothins Free/l Don't Give A @#&% 49 Break You Off
J TERRY STEELE (JTS] OOBIE FEAT. LIL JON & THE EAST SIDE BOYZ (BME/TVT) THE ROOTS FEAT. MUSIQ (MCA)
-— Star 48 Lights, Camera, Action! 6 46 Irresistible (West Side Connection)
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22 Dilemma/Air Force Ones 41 Luv U Better 681 — Never Scared
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B2K & P 0I0OY (EPIC) B, {YOUNG LIFE} THE NOTORIOUS BG. (BAD BOY/ARISTA)
8 Jenny From The Block L3l 53 Take You Home 0 Wi Ma, | Don't Love Her
JENNIFER LOPEZ (EPIC) ANGIE MARTINEZ FEAT KELIS (FLEKTRA/EEG) CLIPSE FEAT. FAITH EVANS (STAR TRAK/ARISTA)
18 '03 Bonnie & Clyde 46 # 65 Blue Jeans 57 Product Of Qur Environment
JAY-Z FEAT BEYONCE KNOWLES (ROC-A-FELLA/DEF JAM/IDUME) YASMEEN (MAGIC JOHNSON/MCAI BURN PREOATORS {THREE GEMS/STREET PRIOE]
3 Run 4 Us 47 J62 Auld Lang Syne (Freedom Mix) 51 Ching, Chin
MARK LANE (INTELLIGENT/EAST CLEVELAND} KENNY G (ARISTA) MS. JAGE (BEAT CLUB/INTERSCOPE)
32 When The Last Time 42 Like | Love You 70 Feel It Boy
CLIPSE (STAR TRAK/ARISTA) JUSTIN TIMBERLAKE (JIVE) BEENIE MAN FEAT. JANET (VPVIRGIN)
— Canl 2437 |~ | 1 Don't Really Know 74 ) — Over The Years
PRINCE EP (AVS/LIGHTYEAR) BRANDY MOSS-SCOTT (HEAVENLY TUNES) 00D BAD UGLY PAPER DOWNI
21 React 128 Hovi Baby 71 Don't Mess With The Radio
ERICK SERMON FEAT. REDMAN (J) JAYZ (ROC A-FEUADEF JAWIDIMG NIVEA (JIVE) -

@ Records with the greatest sales gains. © 2002, VNU Business Media, inc. and Nielsen SoundScan, inc. All rights reserved. Compiled by Nielsen SoundScan from a national subset panel of core
R&B/Hip-Hop stores. This data is used to compile the Hot R&B/Hip-Hop Singies & Tracks chart.

R&B/HIP-HOP

HOORAY FOR THE UNDERDOGS: So
much for the status quo. While
such hitmakers as Eminem, Nelly,
Jay-Z, and Nas continued to rule
the airwaves and the charts, the
year in hip-hop 2002 had its fair
share of breakthrough acts as well.
From newcomers like Clipse and
Nappy Roots to left-of-center acts
Slum Village and Cee-Lo, hip-hop
offered a little something for every-
one this year.

CLIPSE

Kentucky sextet Nappy Roots
set the music industry on its ear
early this year with its Southern-
fried debut, Watermelon, Chicken
& Gritz (Atlantic). The album in-
cluded hit singles “Awnaw” and
“Po’ Folks.”

Veteran trio Slum Village also
received commercial and critical
light this year via its Priority/Capi-
tol debut, Trinity. Its lead single
“Tainted” introduced the once-
underground act to a broader aud-
ience. Meanwhile, another veteran,
Cee-Lo, stepped out on his own
with his Arista debut, Cee-Lo Green
and His Perfect Imperfections. The
genre-bending set served as one of
the year’s brightest moments.

Virginia Beach, Va.’s own Clipse
caused the most waves this year
with its Lord Willin’ debut. Thanks
to its white-hot lead single “Grind-
in’,” the Star Trak/Arista recording
act scored an instant favorite at
radio and video outlets.

“Nobody knew that it was going
to be a smash,” Pusha T, one-half of
the Clipse duo, said in a previous
Billboard interview. “It was a sleep-
er. We took a chance with the song.
There were a lot of questions as to
whether radio would take it because
of the sound and lack of hook. We
opted to take the other route, and
it’s worked for us.”

LADIES FIRST: Women truly made
an impact on music in general and
hip-hop in particular. While the
brothers threatened to “take it to
the streets,” the sisters were tak-
ing it to the charts and taking
their talents to the limit, exhibit-
ing poise and innovation on every
front. From Ashanti’s meteoric
rise to Missy Elliott’s unstoppable
ability to take a song where no
song has gone before, the women
of hip-hop are truly making their
presence felt.

The resilience and courage of TLC
was inspiring, and the seemingly
boundless talents of Eve and Queen
Latifah were impressive, giving proof
that there is reason to be optimistic
about what the future holds for them
and other women in the industry.

Of course, that is not to say that
there have not been contributions
by their brethren rappers. But isn't
it time the sisters got their due?
And this year, instead of waiting for
the accolades, they’ve claimed them
for themselves.

GLOBAL RAP: Rap/hip-hop in the
U.K., France, South Africa, and
Scandanavia continued to forge a
national identity outside of Ameri-
can influence: Roots Manuva, with
his reggae vibes; the Streets (Mike
Skinner), with his idiosyncratic
urban lingo; and Ms. Dynamite,
with her U.K. garage sensibilities,
lodged albums on the 2002 Mer-
cury Music Prize short-list. (Ms.
Dynamite’s A Little Deeper [Poly-
dor] snagged the award.) Further
crossovers came via teenage act
Blazin’ Squad’s chart-topper
“Crossroad” (EastWest). The U.K.
underground was repped by such
notable sets as HKB:FiNN’s Vital-
istics (Son) and DJ Shadow’s The
Private Press (Island).

Sony’s 3eme Oeil kept the home
fires burning in France with Avec
le Coeur ou Rien (With the Heart
or Nothing), while Source/Virgin’s
Satan Supa Crew worked on its
international career-breaker, Rai-
sons: Da Stand Out Version. South
African Lekgoa’s sophomore set,
Ngamlia Yoba (The Coolest White
Man) on Gallo stood out, while The
Struggle Continues (David Vs.
Goliath/Burning Heart) by Swed-
ish hip-hop quartet Looptroop and
Burnin’ Sneakers (Sony) by Fin-
nish duo Bomfunk MC’s were
among several strong Scandina-
vian projects.

34

www.billboard.com

BILLBOARD DECEMBER 28, 2002




DANGE/ELEGTRONIG

Some Doors Close, Some Open In Rollercoaster Year

Without question, “emotional
rollercoaster” aptly describes the
vear that was. Yes, jubilant highs and
blue-colored lows permeated 2002.

The biggest story of the year is
the closing of 13-year-old Strictly
Rhythm (SR) Records. Two years
after the label created a 50/50
worldwide joint venture with
Warner Music Group (WMG), the
latter pulled the plug on the
groundbreaking dance/electronic
label. By year’s end, though, a
handful of SR principals—Mark
Finkelstein, Mark Bluzer, and Bari
Gossman—nhad banded together to
form Blue Chip Records.

WEINSTEIN

While SR was surely the label
closing of the year (V2 closed its
MTA dance/electronic imprint, too),
other labels were faced with serious
restructurings, most notably Kinet-
ic, Ministry of Sound (MoS), and
Tommy Boy.

Meanwhile, new labels opened
their doors: Whacked U.K. (found-
ed by DJ/producer Arthur Baker),
Peace Bisquit Discs (DJ/artist man-
ager Bill Coleman), Provocative
Music (Jeff Johnson and Thun-
derpuss’ Chris Cox), Oh Music
(George Calle), Blu Fire Records
(singer/songwriter Ultra Naté), and
R-factor Recordings (DJ/producer
Dave Ralph). Also, industry veteran
Eddie O’Loughlin relaunched his
Next Plateau label.

Such news triggered much ex-
citement in a genre that has been
hard-hit by CD burning, file shar-
ing, and illegal downloads—all of
which contributed to numerous
specialty dance retailers closing
their doors.

Excitement was also sparked by
the sounds of nii-electro. Also
dubbed “electroclash,” the funky,
punky music proved to be the anti-
thesis of bland house and trance
tracks.

An offshoot of nii-electro, mash-
ups (laying the a cappella of one
track over the instrumental of
another track), were given big props
by Belgium’s 2 Many DJ’s, who in-
troduced many to the creative art
via their beat-mixed As Heard on
Radio Soulwax Pt. 2 (PIAS Record-
ings Germany).

One of the year’s more popular
mash-ups was “Can’t Get Blue
Monday out of My Head,” which
merged Kylie Minogue’s “Can’t Get
You out of My Head” with New
Order’s “Blue Monday.”

Speaking of
Minogue, this
was definitely the
year that rock
critics “discov-
ered” her. It's
also the year that
radio rediscov-
ered her. In fact,
this was the year
that radio redis-
covered dance
music in general,
with stations like
WPYM Miami;
WKIE Chicago;
and WQSX Boston joining such
rhythmic anchors as WKTU New
York; WPYO Orlando, Fla.; and
KNHC Seattle.

BEST WAY FORWARD

By year’s end, though, industry
folk were still trying to figure out
the best way to move forward. To
that end, several influential figures
in the world of dance/electronic
share their thoughts on 2002:

Peter Rauhofer, owner, Star 69
Records: “If you're an independent
label and if you're not attached to a
major label, then your chances of
survival are greater. The reasoning
is simple: Majors want large-vol-
ume sales. If not, they drop you. If

.

* 2002

are people still buying CDs?’

“On the radio front, it was a very
good year for dance and electronic.
There are several new stations spe-
cializing in the format. And we’re
seeing PDs and music directors who

by Michael Paoletta
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you stay independent, you can do
what you want.”

Cory Robbins, owner, Robbins
Entertainment: “The entire econo-
my is going through a tough time
—and not just the music industry.
I don’t think you can blame a de-
crease in sales on any one thing,
like CD burning. The reality is this:
People don’t have as much dispos-
able income as they once did, and
still, they’re buying music. And
however people want to buy music,
I'll go along with it. I'm in the
music business. We must figure out
how to sell to consumers. I often
ask muyself, ‘If everything is available
for free on the Internet, then why

THE TOP STORIES

e Enrique Iglesias’ “Escape
(Remixes)” and Madonna'’s “Die
Another Day (Remixes)” are the
No. 1 songs of the year on, re-
spectively, the Billboard Hot
Dance Music/Club Play and Hot
Dance Music/Maxi-Singles Sales
charts; Moby’s 18 is the No. 1
album on the Top Electronic
Albums chart.

e Nearly two years after Strictly
Rhythm (SR) created a 50/50
worldwide joint venture with
Warner Music Group, the ven-
erable 13-year-old label (and its
Groovilicious and G2 imprints)
ceases operations. From the
ashes, several SR principals
band together to form Blue
Chip Records.

e Ministry of Sound (MoS) inks
an exclusive North American
licensing deal with MCA. By
year’s end, MCA pulls the plug;
MoS closes its New York and Los
Angeles offices.

¢ Kinetic buys back BMG U.K.’s
49% interest in the label.

¢ The Tommy Boy and Warner
Music Group joint venture ends;
Tommy Boy relaunches as Tom-
my Boy Entertainment.

e V2 closes its MTA dance
imprint.

e With acts like Fischerspooner,
Miss Kittin, and Felix da House-
cat leading the way, the nii-elec-
tro sound gains momentum, and
the Electroclash 2 tour sells out.
* Dirty Vegas’ “Days Go By” is
embraced by radio and clubs,
after first becoming the sound-
track to the popular Mitsubishi
Eclipse TV ad campaign.

¢ At the 44th Annual Grammy
Awards, Janet Jackson’s “All for
You” wins best dance recording,
while Deep Dish’s vocal remix of
Dido’s “Thank You” is named best
remixed recording, non-classical.

are passionate about the music.
Sadly, some of the best labels went
out of business and others went
through big changes.”

Richard Russell, co-owner, XL
Recordings U.K.: “2002 was a real-
ly good year for
XL, although a
terrible one for
the music in-
dustry. We're
quite big for
an indie now,
but very small
compared to
any major, and
that’s feeling
like an in-
creasingly
good place to
be. We've made
a point of sign-
ing artists who have a really broad
vision. Our criteria, our originali-
ty, and our quality are what’s see-
ing us through a tough time for
the business as a whole.”

Patrick Moxey, president, Ultra
Records: “We're seeing an increase
in the number of radio stations
embracing dance/electronic music.
And the attitude of the program-
mers has changed—radio is actual-
ly championing a lot of the music.
At the same time, 2002 made it very
clear that dance producers must
mature: Better, tighter songwriting,
with an emphasis on pop sensibili-
ties, is necessary. Artists like
Madonna pave the way for the likes
of Lasgo and Ian Van Dahl.”

‘BIG STRIDES’

Kevin Hedge, president, West End
Records: “In many ways, dance
music took big strides. DJs are still
bringing in the crowds, clubs are
caring more about sound systems,
and the club community is caring
more about quality music. Today,
quality is No. 1. If we as an industry
can raise the leve] of quality in all
areas, then we all win—even in the
face of CD burning and file sharing.”

Judy Weinstein, co-owner, Def
Mix Productions: “It was a brilliant
year for my DJs [David Morales,
Frankie Knuckles, and Satoshi
Tomiie, among others]. Some of
them had the best years of their

careers. By the end of the year, both
Frankie and David were working on
their respective solo albums. And
Satoshi, who has struggled for years
to get his own identity, came into
his own this year, and his career
took off.

“At the same time, the record
business is crap. Losing Strictly
Rhythm was a major blow—a crush
to us all. The nature of how we dis-
tribute music has completely
changed. The quality of the music
has gone down. Artists aren’t being
developed. Songwriters and pro-
ducers aren’t writing songs. Is it any
wonder radio doesn’t support us?”

; b
DI STEFANO

Rob Di Stefano, owner, Twisted
Records: “You can be successful with
dance music, but like all business
models, it must be managed effec-
tively. The past couple of years saw too
many companies joining the dance/
electronic bandwagon. Of course,
when the well dries up, everybody
runs. I'm not drinking from the well;
I'm filling it up. This is something
others should also consider doing.”

Larry Tee, founder, Mogul Electro
Records: “For the emerging nii-elec-
tro scene, or ‘electroclash’ as many
in the media tag it, 2002 was marked
by the extreme contrast of a sold-out
tour of America by Peaches, Chicks
on Speed, and W.i.T,, and the reluc-
tance of major labels to embrace this
electronic punk hybrid. Madonna
has a Felix da Housecat mix, and
Kylie has a Fischerspooner mix. The
term ‘electroclash’ has become a
lightning rod for controversy, which
has created awareness for the artists
that have arguably brought the most
energy into a somewhat stagnant
dance scene this year.”

Jurgen Korduletsch, owner, Radikal
Records: “For the first time in years,
we saw the re-emergence of true dance
radio stations. Hopefully, we’ll soon
have at least one ‘dance’ station in
every major U.S. city. Since club play
alone cannot create a real hit anymore,
radio play is needed to turn ‘dance’
records into pop hits and to give
‘dance’ artists mainstream credibility.”

Finally, those wishing to view my
top 10 albums of the year should log
on to billboard.com and view 2002:
The Year in Music.
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AYear Of Beginnings And Endings On Music Row

After the disappointment of los-
ing four major labels in 2001-—Asy-
lum, Atlantic, Giant, and Virgin—
Music Row began 2002 on a high
note with the launch of Universal
South Records.

The rest of the year was filled
with even more positive develop-
ments, including the return of for-
mat superstars Dixie Chicks, Sha-

“ nia Twain, Tim McGraw, and Faith
Hill, all of whom had strong-selling
new albums. In addition, perenni-
ally overlooked veterans Toby Keith
and Kenny Chesney finally became
bona fide superstars this year,
thanks to a combination of solid
touring, top-selling new albums,
and lots of media exposure (see the
Chart-Toppers, this page).

After months of speculation, for-
mer MCA Nashville president Tony
Brown and former Arista Nashville
president Tim DuBois launched
their highly anticipated label ven-
ture, Universal South, in January.
Senior partners DuBois and Brown
positioned Universal South as a
multi-genre label that would
reflect the diversity of Nashville’s
music community. They garnered
attention quickly with country
artist Joe Nichols, who scored a hit
with “The Impossible.”

In recent months, there’s been
a flurry of activity at Universal
South. In September, the label
expanded into the Christian music
market with the signing of singer/
songwriter Matthew West and by
inking a distribution/marketing
deal with EMI Christian Music
Group’s Chordant Distribution.
The following month, Universal
South announced a creative-devel-
opment deal with the Pro-Duce
Section, a talent-development con-
sortium formed by songwriter/pro-
ducers Walt Aldridge, Gary Baker,
and Mac McAnally and based in the
famed Muscle Shoals Sound stu-
dios in Alabama.

In November, Universal South
entered into a deal with prominent
Nashville-based producer Monroe

'THE TOP STORIES

e Former MCA Nashville presi-
dent Tony Brown and former
Arista Nashville president Tim
DuBois launch Universal South
Records.

e Longtime MCA chairman
Bruce Hinton retires; Mercury
and MCA Nashville consolidate.
e Acuff-Rose Publishing is sold to
Sony/ATV Tree.

¢ Country superstars including
Dixie Chicks, Shania Twain, Faith
Hill, and Tim McGraw return
with strong new albums.

¢ Dixie Chicks settle their con-
tract-lawsuit battle with Sony.

Jones to launch a new imprint, Eb
& Flo Records. Steven Delopoulos,
formerly of the A&M band Burlap
to Cashmere, was the first signing
to Eb & Flo, which is being dis-
tributed by Universal Music &
Video Distribution.

As the year drew to a close, Music
Row was buzzing about another
potential multi-genre major-label
launch coming in 2003, this one a
joint venture between Curb and
Warner Bros., which will report-
edly be headed by former Giant chief
Doug Johnson
and may poten-
tially resurrect
the Asylum name.

While Univer-
sal South was
staffing up, far-
ther on down the
Row, Mercury
and MCA Nash-
ville began con-
solidating many
of their opera-
tions following
the retirement
of longtime MCA
chairman Bruce Hinton in August.
Luke Lewis, who had been chair-
man/CEO of Mercury and sister
label Lost Highway, added Hinton’s
former MCA duties. A flurry of lay-
offs followed, as well as the instal-
lation of a few new key staffers.
They included former Almo Irv-
ing/Rondor Music chief David Con-
rad, who came aboard as executive
VP of A&R following the departure
of Keith Stegall. The restructuring
also put Mercury senior VP of pro-
motion Michael Powers in charge
of the promotion efforts for all
three labels.

Meanwhile, Warner Bros. also
overhauled its senior staff in July,
with the departure of a handful of
executives and the installation of
Paul Worley as chief creative officer,
along with new senior VP of public-
ity Jules Wortman, senior VP of pro-
motion David Haley, and several
other new staffers.

SONY BUYS ACUFF-ROSE

The biggest story in the Nash-
ville music publishing community
this year was the Sony/ATV Tree
purchase of Acuff-Rose Publishing
from Gaylord Entertainment.
Founded by Fred Rose and Roy
Acuff in 1942, Acuff-Rose was the
first country music publishing
company based in Nashville. The
acquisition had long been a goal of
Sony/ATV Tree president/CEO
Donna Hilley.

The catalog now includes ap-
proximately 55,000 songs by such
songwriting greats as Hank Wil-,
liams, Roy Orbison, the Everly
Brothers, and Felice and Boudleaux
Bryant and boasts such classics as
“Bye Bye Love,” “Wake Up Little

Susie,” “Oh Pretty Woman,” and
“Your Cheatin’ Heart.”

Acuff-Rose president Jerry
Bradley, who helmed the compa-
ny for 16 years, was one of about
25 staffers who exited when the
companies merged.

CHICKS COME HOME
Dixie Chicks made headlines
for finally settling their contract
dispute litigation with Sony
Music after a 10-month battle in
which the trio had sought to ter-

by Phyllis Stark [

and Deborah
Evans Price

* 2002 IN REVIEW *

minate its relationship with Sony.
Both sides seemed pleased with
the outcome, which gave the
Chicks their own Sony imprint,
Open Wide Records, and allowed
for the release of their first new
album in three years, Home,
which quickly soared to the top of
the charts.

FAREWELLS

One of country music’s most
original voices was silenced this
year when Waylon Jennings died
Feb. 13 at his Arizona home. Jen-
nings, who was diabetic, had been
recovering from having his left foot
amputated. A 2001 inductee into
the Country Music Hall of Fame,
Jennings charted 54 albums be-
tween 1966 and 1995, 11 of which
went to No. 1. He charted 96 singles
between 1965 and 1991, 16 of which
went to No. 1.

Jennings—along with his wife,
Jessi Colter; Willie Nelson; and
Tompall Glaser—was responsible
for the first platinum album in
country music, Wanted: The Out-
laws. 1t stayed at No. 1 for six weeks
on the RBillboard Top Country
Albums chart in 1976 and won the
Country Music Assn. Award for
album of the year.

The country music community
lost two of its most beloved and
respected songwriters this year.
Known as “the dean of Nashville
songwriters” and “the Irving Ber-
lin of country,” Harlan Howard
died March 3 at 74. Howard pen-
ned more than 4,000 songs in a
career that spanned five decades.
His credits include the Patsy Cline
hit “I Fall to Pieces” and Buck
Owens’ “I’ve Got a Tiger by the

Tail.” His songs were recorded by
numerous artists, among them the
Judds, Patty Loveless, Rodney
Crowell, Pam Tillis, Reba McEn-
tire, Conway Twitty, Burl Ives,
Kitty Wells, Trisha Yearwood,
George Jones, Bobby Darin, and
Willie Nelson.

The world lost another song-
writing legend this fall when
Mickey Newbury, 62, died Sept. 28
at his home in Vida, Ore. Newbury
began his career with the Embers
and signed with Mercury Records
in 1956. Over
the years, he
recorded more
than a dozen al-
bums, but he
found his great-
est success as
a songwriter.
Signed to Acuff-
Rose Music Pub-
lishing in 1964,
Newbury wrote
such songs as
Kenny Rogers &
the First Edi-
tion’s “Just Drop-
ped In (To See What Condition My
Condition Was In),” Andy Williams’
“Sweet Memories,” and Jerry Lee
Lewis’ “She Even Woke Me Up to Say
Goodbye.” He is also known for
arranging “Battle Hymn of the
Republic,” “Dixie,” and “All My Tri-
als” into the classic “American Tril-
ogy,” which Elvis Presley popularized
in the '70s.

Held in high esteem by his peers,
Jennings paid homage to Newbury
in his hit “Luckenbach, Texas (Back
to the Basics of Love),” which laud-
ed “Hank Williams’ pain songs and
Newbury’s train songs.”

P

IN THE NEWS
Among the other stories making
headlines this year:
e Bluegrass music continued to
gain in popularity and draw a glob-

al audience. Concert and festival
attendance rose along with album
sales. The International Bluegrass
Music Assn. announced plans to
move from Owensboro, Ky., to
Nashville in 2003 in order to be
more accessible to its members.

e Gaylord Entertainment decid-
ed to keep the country format on
legendary station WSM-AM Nash-
ville. When word leaked that the
company was considering other
formats for the station, the music
community and fans joined to-
gether and successfully rallied to
save it.

¢ Canadian media giant Corus
Entertainment shut down its Nash-
ville division, Balmur Corus Music,
in April.

e Academy of Country Music
executive director Fran Boyd re-
tired after many years of service to
the Los Angeles-based organiza-
tion. A replacement has not yet
been named.

¢ New York-based Republic/Uni-
versal Records got its foot in the
door in Nashville, signed a handful
of country acts including Pat Green,
then abruptly retreated from its
foray into country music.

¢ Nashville’s famed Bluebird
Cafe celebrated its 20th anniver-
sary with much fanfare and the
release of The Bluebird Cafe
Scrapbook.

e Dreamcatcher Records, co-
owned by Kenny Rogers, eliminated
its in-house promotion department.

¢ One of the year's most promis-
ing young newcomers, Cyndi Thom-
son, scored a gold debut album,
then suddenly walked away from
her career as a recording artist,
much to the bewilderment of her
label, Capitol Records.

® RCA group Alabama announced
plans to embark on a farewell tour
in 2003. And the Statler Brothers
wound up their own farewell tour
this year.

debuted on the chart in 2001.)

-

THE CHART-TOPPERS

Following is a chronological listing of albums that logged time at No.
1 on the Billboard Top Country Albums chart this calendar year. The
number of weeks each title spent at No. 1 during the year is in paren-
theses. Titles that debuted at No. 1 are indicated in bold type. (Garth
Brooks’ Scarecrow and the O Brother, Where Art Thou? soundtrack

Scarecrow, Garth Brooks, Capitol (2).

O Brother, Where Art Thou?, seundtrack, Lost Highway/Mercury/IDIMG (11).
Drive, Alan Jackson, Arista Nashville/RLG (6). '

No Shoes, No Shirt, No Problems, Kenny Chesney, BNA/RLG (11).
I Miss My Friend, Darryl Worley, DreamWorks/Interscope (1).
Unleashed, Toby Keith, DreamWorks/Interscope (5).

Home, Dixie Chicks, Monument/Columbia/CRG (5).

Elvis 30 #1 Hits, Elvis Presley, RCA (3).

Cry, Faith Hill, Warner Bros. Nashville (3).

Melt, Rascal Flatts, Lyric Street/Hollywood (1).

Up!, Shania Twain, Mercury (4).
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COLUMBIA 86520/SDNY (11.98 EQ/17.98) | COLUMBIA 86310/CRG (18.98 EQ CO)
27130 MARK WILLS Greatest Hits | 19 B0 | 58 | 70| | THE OAK RIDGE BOYS An Inconvenient Christmas | 58
MERCURY 170313 (11.98/18.98) || SPRING HILLWORD 21034 WARNER BROS. 116.95 CD}
22|20 JOHNNY CASH American IV: The Man Comes Around | 14 il | 65|69 [ | GARTH BROOKS A’ Scarecrow | 1
AMERICAN/LOST HIGHWAY 063339°/UME {18.98 CD) i CAPITOL 31330 (10.98/18.38)
26127 BRAD PAISLEY A Partll | 3 63{62| | TRACY BYRD Ten Rounds | 12
ARISTA NASHVILLE 67008/RLG {11.98/17.98) RCA 67009/RLG (11.98/17.98)
18|24 . | JO DEE MESSINA A Joyful Noise | 18§ 61|64 STEVE AZAR Waitin' On Joe | 29
CURB 78755 (18.98 CD) | MERCURY 170269 {11.86/17.98) [M]
32|28 GEORGE STRAIT The Best 0f George Strait: 20th Century Masters The Millennium Collection | 8 JUES 64 | 61 STEVE EARLE Jerusalem | 7
MCA NASHVILLE 170280 (11.98 D) v £-SQUARED 751147/ARTEMIS {17.38 CD) )
29| 32| /| DIAMOND RIO Completely | 3 6 62| 63| | KELLIE COFFEY When You Lie NextToMe | 5
I ARISTA NASHVILLE 67046/RLG (11.98/17.98) o BNA 67040/RLG (10.98/16.98}
28|26 TRICK PONY On A Mission | 13§18 71 (73| | WILLIE NELSON The Great Divide | 5
'WARNER BROS. 48236/WRN {12.98/18.98} LOST HIGHWAY 186231/MERCURY (12.98/18.98} B
30| 31| 7| TRAVIS TRITT Strong Enough | 4 6 67 | — | “ | VARIOUS ARTISTS Christmas On The Mountain (A Bluegrass Christmas) | 67
COLUMBIA 86660/SONY {1296 EQ/18.98) | L UNIVERSAL SOUTH 64852 (14.98 CO) )
19119 LEE ANN WOMACK The Season For Romance | 19 [ 54|65 CLAY WALKER Christmas | 54
MCA NASHVILLE 170289 {11.98/18.98) WARNER BROS. 48235/WRN {11.98/17.38) B
33|34} | GARY ALLAN @ Alright Guy | 4 S 69 | — VARIOUS ARTISTS ~ . Time-Life's Treasury Of Bluegrass | 27
MCA NASHVILLE 170201 {11.98/17.98) TIME LIFE 18701 (19.38 CO}
31(21}:45] TIM MCGRAW: A* Set This Circus Down | 1 o 73171 [ (| JOHN MICHAEL MONTGOMERY Pictures | 13
CURB 76711 {12.98/18.98) WARNER BROS. 48341/WRN {12.98/18 98}
38|39 RANDY TRAVIS Rise And Shine | 18 72 72| | REBA MCENTIRE @ Greatest Hits Volume [II— I'm A Survivor | 1
WORD-CURB 86236/ WARNER BROS. (11.98/18.98) MCA NASHVILLE 170202 {11.98/18.98)
20|29 ANNE MURRAY Country Croonin' | 13 68 | 68 PHIL VASSAR American Child | 4
STRAIGHTWAY 33779 {19.98/19.98) ARISTA NASHVILLE 67048/RLG {11.98/17.98}
34 (35[ | JOE NICHOLS Man With A Memory | 12 66 | 57 TAMMY COCHRAN Life Happened | 11
UNIVERSAL SOUTH 170285 {11.98/17.98) [M] £PIC B6052/SONY {11.98 EQ/17 98]
3537 |7/ BROOKS & DUNN A Steers & Stripes | 1§74 )| |:7/| SOUNDTRACK Down From The Mountain | 10
ARISTA NASHVILLE 67003/RLG (12.98/18.98) — LOST HIGHWAY 170221/MERCURY (12.98/18.98) )
42| 43|~ | TRACE ADKINS Chrome | 4 741 67| | SHEDAISY Knock On The Sky | 3
L | CAPITOL 30618 (10.98/17.98 LYRIC STREET 165015/HOLLYWOOO0 (12.98/18.98}

o

). @ RIAA certifi for net

of 10 miflion units (Biamond}. Numeral following Platinum or Biamond sym-

bol indicates aIEum’s multi-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards: OCertification for net shipment of 100,000 units {Oro). A Certification of 200,000 units {Platinol. A’ Certification of 400,000 units
{Multi-Piatino). *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percent-
age growth. Heatseeker Impact shows albums removed from Heatseekers this week. [H] indicates past or present Heatseeker titie. © 2002, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved.
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cv:0 2 o):Xe(o . ATALC :
00 D|0.0.0(® »
x Sales data compiled by ® . @l x )
= IN Nielsen : & E
= SoundScan & E = 2 E
S | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title | 23 S | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title e3
. 28t NUMBER 1 3¥¢ 2 Weexs At Number 1 13)1 12 | TOBY KEITH A MERCURY 556962 11.98/17.98) Greatest Hits Volume One | 211
1 | SOUNDTRACK A" LOST HIGHWAY 170069/MERCURY 12.98/19.98) 0 Brather, Where Art Thou? | 106 8141 13 [ JOHN DENVER & THE MUPPETS A LASERLIGHT 12761 {1 98/5.98) A Christmas Together | 45
4 | DIXIE CHICKS 010 MONUMENT 68195/SONY (10.98 EQ/17.98} [H] : Wide Open Spaces | 255 #1154 19 | ALAN JACKSON A ARISTA NASHVILLE 18801/RLG (12.96/18.98) The Greatest Hits Collection | 373
8 | DIXIE CHICKS @'’ MONUMENT 63678/SONY (12.98 EO/18.98) Fly | 172 B168 17 | JOHNNY CASH A LEGACY/COLUMBIA 63739/SONY (7.95 EQ/11.98} 16 Biggest Hits | 193
2 | TIM MCGRAW A ° curs norstizesisss Greatest Hits | 108 18 | GARTH BROOKS  cAPITOL 35624 (10.98/17.98) The Magic 0f Christmas — Songs From Call Me Claus | 12
7 | RASCAL FLATTS A1 LYRIC STREET 165011/HOLLYWOOD (11.98/18.98} [H] Rascal Flatts | 132 ;8 14 | GEORGE STRAIT @ Mca NASHVILLE 170033 (11981798} Merry Christmas Wherever You Are | 31
9 | SHANIA TWAIN @ " wercuny saso0s (12981858 Come GnOver [ 267 § 19} 20 | BROOKS & DUNN A ARISTA NASHVILLE 18852/ALG (12.96/18.95) The Greatest Hits Collection | 274
5 | MARTINA MCBRIDE @ Rca 67842/RLG (10.98/16.98) White Christmas | 46 I8 15 | ALAN JACKSON A ARISTA NASHVILLE 21735/LASERLIGHT (6.98 CD) Honky Tonk Christmas | 64
10| KENNY CHESNEY A° naers7s/RLG (1298/18.98 Greatest Hits | 116 21 | TIM MCGRAW A* cuRs 77885 (7.98/11.98) Everywhere | 228
6 | BURL IVES  wmca SPECIAL PRODUCTS 322177/MCA 1695 CO) Rudolph The Red-Nosed Reindeer | 44 — | NICKEL CREEK @ suca HILL 3509 (17.98 C0) [M1] Nickel Creek | 105
11| FAITH HILL A7 waanen 8R0S, a737/WRN (1298/18.98) Breathe | 162 25 | WILLIE NELSON A LEGACY/COLUMBIA 63322/SDNY (7.98 EQ/11.98) 16 Biggest Hits | 223
3 | ANNE MURRAY  straigHTwAY 20335 (19.98 €0} What A Wanderful Chri 19 ‘01 22 | ALABAMA A" BMG SPECIAL PRODUCTS 44753 (3.98/6 361 Alabama Christmas | 86
16| SOUNDTRACK A° curs 7703 119617 981 Cayate Ugly | 124 — | TOBY KEI!TH A 0REAMWORKS 450203/INTERSCOPE 111.98/17.98) How Do You Like Me Now?! | 143

@BAbums with the greatest saies gains this week. Catalog albums are 2-year-old titles that have falen helow No. 100 on The Bitlboard 200 or reissues of oider albums. Tota) Chart Weeks column reflects comhined weeks tiie has appeared on To

ment of 1 million unfts (Platinum). ® RIAA certification for net shipment of 10 miflion units LDigmond). Numerel foflowing Platinum or Diamond
200,000 units {Platino). A 2 Certification of 400,000 units {Multi-Platino). *Asterisk indicates LP is available. Most tape prices, and CD prices for Bsm‘i and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. [M] indicates past Heatseeker title.

bol indicates album’s multi-platinum level. For boxed sets, and double albums with a running time of

Country Albums and Top Country Catalog @ Recording Industry Assn. Of America {RIAA} cartification for net shipment of 500,000 aibum units (Gold). A RIAA certification for net ship-

FIOO minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes, RIAA Latin awards: O s
itle. © 2002. VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved.

ertification for net shipment of 100,000 units {Ora). A Certification of
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i i ° o
E § ‘ ‘ Airplay monitored by h Noisen = E § = =
2 v Broadcast Data 2 2 |y S
o |3 TITLE Systems Arist | Z 3 R TITLE Artist | x5
S| PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | £ & 3| PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & ©
= s:ﬂis NUMBER 1 a:&‘:s 1 Week At Number 1 31)31|32 .'\-'._’ FAMILY TREE Darryl Worley = | 31
| ] | FROGERS,J.STROUD {D.SCOTT} € OREAMWORKS 450814
142 |3 SHE'LL LEAVE YOU WITH A SMILE George Strait = | 1 32) 32|39 | BELIEVE Diamond Rio 32
TBROWN,G.STRAIT (0.BLACKMAN,J KNOWLES) € MCANASHVILLE 172255 i M.0.CLUTE {S EWING,0 KEES) ARISTA NASHVILLE ALBUM CUT
112 [ WHO'S YOUR DADDY? Toby Keith = | 1 33 14152 UP! Shania Twain 33
J.STROUO.TKEITH {TKEITH) @ DREAMWORKS 450815 R.JLANGE {S.TWAIN.R.J.LANGE) B MERCURY ALBUM CUT
31| | THESE DAYS Rascal Flatts 2| 1 34 J33|33 PRACTICE LIFE Andy Griggs With Martina McBride | 33
"l M.BRIGHT,M.WILLIAMS, RASCAL FLATTS (. STEELE,D.WELLS,S.RGBSON) LYRIE STREET ALBUM CUT le O.MALLOY (A.GRIGGS,B.JAMES) RCA ALBUM CUT
a1a|7 1 | 19 SOMETHIN' Mark Wills | 4 35135(37| | CONCRETE ANGEL Martina McBride | 35
i CLINOSEY (C.OUBOIS, D LEE) € MERCURY 172267 M.MCBRIDE.PWORLEY [S. BENTLEY,R CROSBY) RCA ALBUM CUT
5 8|8 || FALLINTO ME Emerson Drive| 5 [ 36/138(35| | WHEN THE LIGHTS GO DOWN Faith Hill | 35
[T | AMARXID.ORTON.JSTOVER! DREAMWORKS ALBUM CUT | DHUFFEHILLC.WISEMAN,J.STEELE R.RUTHERFORD) WARNER BROS. ALBUM CUT/WRN
e |‘— .
& 5 (16 rag RED RAG TOP Tim McGraw 5 37 137|43| | RAINING ON SUNDAY Keith Urban 37
'_ B.GALLIMORE,TMCGRAW,0.SMITH {J.WHITE) CURB ALBUM CUT J_t‘_ 0.HUFF,K.URBAN {D.BROWN.R.FOSTER] CAPITDL ALBUM CUT
7 19 |10|4| ALOT OF THINGS DIFFERENT Kenny Chesney | 7 [ 3843638 ?"‘ WHAT A BEAUTIFUL DAY Chris Cagle | 36
n N.WILSGN,B.CANNON.K CHESNEY {B ANDERSON,D.DILLON) @ BNABIIT2 RWRIGHT (C.CAGLE.M.POWELL) CAPITOL ALBUM CUT
M o | 5 [%13] somEesoDY LIKE You KeithUrbane| 1 [ 39]34|34| /| AMEMORY LIKE I'M GONNA BE TanyaTucker | 34
D.HUFEK URBAN {K.URBAN,J.SHANKS} CAPITOL ALBUM CUT B.BECKETT.J LASETER {J.LASETER.R MURRAH) TUCKERTIME ALBUM CUT
9 110111 | 1JUST WANNA BE MAD Terri Clark | 9 40 ) 39(40 ;.0 { FOREVER EVERYDAY Lee Ann Womack 37
[ B.GALLIMORE {K.LOVELACE,LTMILLER) @ & MERCURY 172262 L|J | MWRIGHT.LAWOMACK (K. PATTON-JOHNSTON,0.0'DAY) € MCA NASHVILLE 172263
10111114l | THE BABY Blake Shelton 10 £ 41) 40|36 E i MY OLD MAN Rodney Atkins | 36
B BRADDOCK {H.ALLEN,M.WHITE} WARNER BROS. ALBUM CUT/WRN | THEWITT,J NIEBANK {R ATKINS, THEWITT) CURB ALBUM CUT
7 | a4 |iZ] LaNDsLIDE Dixie Chicks 2| 2 B 42)46|53| | LET IT BE CHRISTMAS Alan Jackson | 42
|| DIXIECHICKS LMAINES {S.NICKS) € MONUMENT 79791/EMN K.STEGALL (A.JACKSON} ARISTA NASHVILLE ALBUM CUT
1215|116 L 1 WISH YOU'D STAY Brad Paisley % | 12 TRAVELIN' SOLDIER Dixie Chicks 43
1 FROGERS {C.DUBOIS,B.PAISLEY) ARISTA NASHVILLE ALBUM CUT DIXIE CHICKS,LMAINES {B.ROBISON,F.BRANIFF) MONUMENT ALBUM CUT/EMN
14113 | STRONG ENOUGH TO BE YOUR MAN Travis Tritt=z| 13 | LATELY (BEEN DREAMIN' 'BOUT BABIES) Tracy Byrd | 43
[ ] | BJWALKERJR.TTRITT (LTRITT] @ COLUMBIA 79787 o B.J WALKER.JR. {R.HAMM) RCA ALBUM CUT
‘W 13|12 " | EVERY RIVER Brooks&Dunn | 12 L 45)] 53| —| | THAT'D BE ALRIGHT Alan Jackson | 45
| KBROOKS.ROUNN.MWRIGHT {ANGELO,TLITTLEFIELD, K RICHEY) ARISTA NASHVILLE ALBUM CUT | KSTEGALLITNICHOLSM.O. SANOERS TSILLERS) ARISTA NASHVILLE ALBUM CUT
15)16|15| | BEAUTIFUL MESS 2 DiamondRio=| 1 B 46)44(45] | IT'LL GO AWAY Kevin Denney | 44
| M.D.CLUTE.DIAMONO RIO {S.LEMAIRE,C.MILLS,S MINOR} ARISTA NASHVILLE ALBUM CUT B|  LREYNOLDS (KDENNEY,D.SAMPSON) LYRIC STREET ALBUM CUT
16118 |21 MAN TO MAN Gary Allan 16 B 4714946 rg ALMOST HOME Craig Morgan 46
5 T.BROWN.M WRIGHT {J.0'HARA} € MCA NASHVILLE 172256 h— _ C.MORGAN.P.O'0ONNELL (C.MORGAN, K K.PHILLIPS) BROKEN BOW ALBUM CUT
17 117118 |744| YOU CAN'T HIDE BEAUTIFUL Aaron Lines | 17 L 42| 42 1’1 JOHN J. BLANCHARD Anthony Smith 40
A C.FARREN {M.OULANEY, ). SELLERS) RCA ALBUM CUT B.TERRY (A SMITH,C.WALLIN) € MERCURY 172266
181 21|22 ] UNUSUALLY UNUSUAL < AIRPOWER b Lonestar =| 18 A 47|49 | 4| I'D LOVE TO LAY YOU DOWN Daryle Singletary | 43
| oHurEmmcsUING BNA ALBUM CUT 6.COLE {FAMACRAE) AUDIUM ALBUM CUT
A 19(19 [ ‘TIL NOTHING COMES BETWEEN US John Michael Montgomery 19 | 50 | DROVE ALL NIGHT Pinmonkey | 50
|| SHENORICKS (TMARTYK HARVICK R MARSHALL) WARNER BRDS. ALBUM CUT/WRN PWORLEY (B.STEINBERG, T.KELLY) BNA ALBUM CUT
W 20(17 |6 MY TOWN Montgomery Gentry ®| 5 51 PICTURE Kid Rock Featuring Sheryl Crow Or Allison Moorer | 45
[ H B.CHANCEY {J,STEELE R.NELSEN) @ COLUMBIA 79786 KID ROCK {R.J.RITCHIE) @ LAVA ALBUM CUT/ATLANTIC OR UNIVERSAL SOUTH 172274
21)23|25| | CHROME Trace Adkins =z | 21 ! CRY Faith Hill =| 12
;._1 D_HUFF (J.STEELE A SMITH) CAPITOL ALBUM CUT N M.FREDERIKSEN, FHILL (A APARO) € WARNER BROS. 16688/WRN
R CH
221 24|24 -,;:_a ON A MISSION Trick Pony =| 22 B 53] 56|56 _(_"' THREE WOODEN CROSSES Randy Travis 52
| CHOWARD L DEAN.K TRIBBLE,D.L MURPHY) WARNER BROS. ALBUM CUT/WRN || LEMNING (D.JOKNSON K WILLIAMS) WORD-CURB ALBUM CUT/WARNER BROS. CHRISTIAN
23122|23[ /| AT THE END OF THE DAY Kellie Coffey | 22 §54] 60{58| | THERE'S MORE TO ME THAN YOU Jessica Andrews | 54
| D.HUFF (K.COFFEY,B.JAMES} BNA ALBUM CUT l-‘]l B.GALLIMORE {J.ANDREWS,J.T.SLATER M.CHAGNON) €D DREAMWORKS 450798
‘M 121 9 [ | I'M GONNA GETCHA GOOD! Shania Twain®| 7 55]57|—| | LOVE WON'T LET ME Tammy Cochran 55
J R.JLLANGE (5. TWAIN RJ LANGE} & MERCURY 172272 B.J.WALKER.JR. {J.DEERE,FGOLOE,K.LIVINGSTON} EPIC ALBUM CUT/EMN
25 25|26 [#l| BEAUTIFUL GOODBYE Jennifer Hanson 2| 25 D= & HOT SHOT DEBUT «
4 | JHANSDN,G.DROMAN (J. HANSON K PATTON-JOHNSTON) @ CAPITOL 77816 [ £ ; ]
26 126|271 | NEXT BIG THING Vince Gilt 26 R5640 | | IT WON'T BE CHRISTMAS WITHOUT YOU, Brooks & Dunn ®| 56
|| VGILL(VGILLAANOERSON, HOBBS) MCA NASHVILLE ALBUM CUT | XxBRODKSRDUNNGB.DROMAN (S.BUSCHR.DUNNLWILLIAMS) ARISTA NASHVILLE ALBUM CUT
I ] o 1 [
27 ) 29 BROKENHEARTSVILLE Joe Nichols==| 27 K S57) (a7 | | SPEED Montgomery Gentry | 57
B.ROWAN {R.BOUDREAUX.C.OANIELS,D.KEES,B.MEVIS) € UNIVERSAL SOUTH 172241 | BCHANCEYJSTEELECWALLIN) COLUMBIA ALBUM CUT
28} 30 THERE'S NO LIMIT Deana Carter | 28 § 58] mi | HANGIN' ROUND THE MISTLETOE Brooks & Dunn | 58
D,HUFFD.CARTER (D.CARTER,R SCRUGGS! ARISTA NASHVILLE ALBUM CUT [ K-BROOKS,R.DUNN,G.DROMAN (KOSTAS) ARISTA NASHVILLE ALBUM CUT
29 27 I'M NOT BREAKIN' ) Steve Holy | 27 2l 51|48 |0} | WANT MY BABY BACK Mark Chesnutt | 47
G.HUNT,G,LEACH,S HOLY (J.FOSTER M.CHRISTIAN} CURB ALBUM CUT B.J WALKER.JR. {T.MARTIN TSHAPIRO,M.NESLER) COLUMBIA ALBUM CUT
30] 28 WAITIN' ON JOE Steve Azar| 28 {60/ 59|54| | TINY DANCER TimMcGraw | 54
R.VAN HOY {S.AZAR) &> MERCURY 172257 Il B.GALLIMORE, TMCGRAW,D.SMITH (£.JOHN,B.TAUPIN) CURB ALBUM CUT

@ Records showing an increase in detections over the previous week, regardless of chart movement. Compiled from a national sample of airplay supplied by Nielsen Broadcast Data Systems’ radio track service. 150 Country Stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by number of detections. Air-
power awarded 10 songs appearing in the top 20 on both the B'S Airplay and Audience charts for the first time with increases in both detections and audience. Titles below the top 20 are removed from the chart after 20 weeks. = Videoclip availability. Catalog number is for CD Single, or Vinyl Single if CO Single is unavailable. €& CD Single available. € OVD Sin-
gle available. @ CD Maxi-Single available. € Cassette Single available. @ Vinyl Maxi-Single available. € Vinyl Single available. €3 Cassette Maxi-Single available. © 2002, VNU Business Media, Inc. All rights reserved.
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S £ I\ Nielsen Sales data compiled by N i
- s SoundScan = FA Nielsen
S | | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title g gl SoundScan
| ¥ NUMBER 1 3%: § Weeks At Number 1 z B ' .
1J 1| | ALISON KRAUSS + UNION STATION @ raunoesitsizuve tive | MM 5 || TITLE MPRINT & NUMBER/DISTRIBUTING LABEL GLtist
2] 3 | & NICKEL CREEK susarHiLL3sn This Side I s¥e NUMBER 1 s#¢ 5 Weeks At Number 1
3] 2 | 7/ | PATTY LOVELESS _epicassr/sony Bluegrass & White Snow: A Mountain Christmas (1) 1 PICTURE  UnIVERSAL SOUTH 172274 Kid Rock Featuring Allison Moorer
47 4 _@ ALISON KRAUSS + UNION STATION @ ROUNGER 610495/UME New Favorite : -
= BEN THE NITTY GRITTY DIRT BAND carmo, oo Will The Circle Be Unbroken, Volume fIl (2] 2 4% LONG TIME GONE  MoNUMENT 79790/cRG Dixie Chicks
" 6 |77| DOLLY PARTON ewve eve sssusannts - Halos & Homs | J.3 4 3 | | BEAUTIFUL GOODBYE carmoLrmsis Jennifer Hanson
7 1 9 | 75| PATTY LOVELESS ePicssesi/sony Mountain Soul | {4 ] 4 | | GOD BLESS THE USA cuse 731z Lee Greenwood
B 7 | | VARIOUS ARTISTS unIvERSAL SOUTH 054852 Christmas On The Mountain (A Bluegrass Christmas) oy . .
— = 5 [ { CAN'T FIGHT THE MOONLIGHT e LeA
(A 8 | | VARIOUS ARTISTS 7ime Lk 18701 Time-Life's Treasury Of Bluegrass 5 2= - CURB 73116 eAnn Rfmes
10110 | | SOUNDTRACK _LOST HIGHWAY 170221/MERCURY Down From The Mountain ¢ K .t HOW DO I LIVE 4° curs 7wz LeAnn Rimies
il 4 VARIOUS ARTISTS RoUNDER610513/UME 0 Christmas Tree: A Bluegress Collection For The Holidays yA 8 | | THE IMPOSSIBLE unwveRsaLsouTH 172241 Joe Nichols
12 :Ié 25 VARIOtJ; ARTI:T: ROUNDER 610493/UME OOS;ster! ;h:Women's g:uegrass Co::ection M 7 1 | THE LUCKIEST MAN IN THE WORLD  wARNER 8R0S, 16660MWRN Neal McCoy
_| VARIOUS ARTISTS _ROUNOER 610506/ ister 2: A W i egrass C i z e .
- RN e iier £ 2 omen s Tvegres coteciond BN 10| | WHERE THE STARS AND STRIPES AND THE EAGLE FLY 1vAic sTeeT iaossowoon Aaron Tippin
sl 15| | SOUNDTRACK vaNGUARD 7958 Sang e -
151 . | VARIOUS ARTISTS aubiumsiszxoc Christmas Grass-A Celebration Of Christmas, Bluegrass Style (10] — [ | THE WAY YOU LOVE ME  wanner gr0s. 16818WaN Faith Hill

@ Records with the greatest sales gains this week. @ Recording Industry Assn. Of America {RIAA] certification for net shipment of 500,000 albw

Inc., and Nielsen SoundScan, Inc. Alf rights reserved.

m units {Gold) A RIAA certification for net shipment of 1 million units (Platinum), with multimillion titles indicated by a numeral following the symbol. [M] indicates past or present Heatseeker title. © 2002, VNU Business Media,
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Mixed Year For Latin: Regional Mexican Strong, Piracy Growing

Piracy notwithstanding, it was a
lively year on the charts, which began
and ended with two new female
acts—Pilar Montenegro and Las
Ketchup—atop the Billboard Hot
Latin Tracks chart and Billboard Top
Latin Albums chart, respectively.

First up was “Quitame Ese Hombre”
(Take That Man Away From Me), a
track penned by Jorge Luis Piloto and
produced by Rudy Pérez (see story,
page 21), who also worked on Jennifer
Peria’s “El Dolor de Tu Presencia.”

ECHEVARRIA

It’s gratifying to see commitment
from labels toward developing new acts
instead of capitalizing on the estab-
lished—which is much easier to do.

Montenegro’s career, for example,
faltered late last year, when her first
single floundered on radio and re-
turns of her album started pouring
in. Univision retaliated with a force-
ful push on “Quitame,” which helped
land Montenegro’s album in the Bill-
board year-end top 20. Other new-
comers did well, notably Sony’s Sin
Bandera and Juanes. The push the
latter had from his multiple Latin
Grammy Awards nominations land-
ed him in the year-end top 10.

Universal Music Latino president
John Echevarria says, “Rather than
think if an album is going to do well or
not, we concentrate on what we have.
We certainly tried [with the new

Juanes album]. We thought we had a
valuable artist, and we did everything
possible to bring him to light.”

Another chart newcomer, Alexandre
Pires, was the Billboard Hot Latin
Tracks artist of the year, thanks to
three hit singles. “He’s a phenome-
non,” BMG U.S. Latin GM Adrian Pos-
se says. “I attribute
his success to his
voice, which is dif-
ferent, and to the
fact that he sings
from the heart.
People needed to
hear a different
voice.” Next year,
people will hear a
different sound as
well, as Pires co-
writes—with Ale-
jandro Sanz, among
others—his up-
coming album.

At year’s end, another Univision
act—debut group Area 305—was rap-
idly gaining airplay, as was Warner’s
Bacilos. Both groups boast a sound that
is acoustic-based, as well as members
who are instrumentalists and writers.
This jives with what label heads are
increasingly saying: that they want acts
they can take far in all spectrums, from
publishing to performance.

Univision Music Group president/
CEO José Béhar says, “Our success
and the extent of that success is be-
cause of the support we've had at
radio, the support we’ve had at retail,
and great A&R, great artists.”

PRODUCER/LABEL ALLIANCES

In order to improve that A&R
function, Univision created a joint-
venture label with Billboard Hot
Latin Tracks producer of the year
Rudy Pérez. The label, RPE (which
stands for Rudy Pérez Enterprises),
is behind the development of Area

at No. 1 are listed in bold type.

Thalia, Thalia, EMI Latin (5).

THE CHART-TOPPERS

Following is a chronological list of albums that reached No. 1 on the
Billboard Top Latin Albums chart for the 2002 calendar year. The num-
ber of weeks each title spent at No. 1 is in parentheses. Titles that debuted

Libre, Marc Anthony, Columbia/Sony Discos (10).

MTV Unplugged, Alejandro Sanz, Warner Music Latina (2).
Amor Secreto, Luis Fonsi, Universal Latino (2).

Las 30 Cumbias Mds Pegadas, various artists, Univision (1).
Grandes Exitos, Chayanne, Sony Discos (2).

Suenios, Intocable, EMI Latin (4).

Historia Musical, Los Temerarios, Disa/Univision (1).

Una Ldgrima No Basta, Los Temerarios, AFG Sigma/Fonovisa (7).
No Me Se Rajar, Banda el Recodo, Fonovisa (1).

Revolucion de Amor, Mani, Warner Latina (4).

Quizds, Enrique Iglesias, Universal Latino (4).

Las Ketchup, Las Ketchup, Shaketown/Columbia/Sony Discos (6).
La Reina del Sur, Los Tigres del Norte, Fonovisa (2).

Grandes Exitos, Shakira, Sony Discos (1).

305. And earlier in the year, EMI
Latin joined forces with A.B.
Quintanilia III and Cruz Martinez to
create King of Bling, Sony Discos
joined with Adolfo and Omar Valen-
zuela from Twiins Enterprises, and
Universal allied with Omar Alfanno
for Alfanno Music. The aim is to cap-

italize on producers’ contact with tal-
ent at a time in which risky ventures
are harder to undertake.

The healthiest segment of the Latin
market—regional Mexican—yielded
hit albums by Los Temerarios, Into-

CHAVEZ

cable, and Vicente Fernandez, among
others. Top dibs went to upstart Uni-
vision—which crowned the Billboard
Top Latin Albums labels chart (fol-
lowed by its own Fonovisa)—and to
Disa (50% owned by Univision), which
topped the imprints chart. Fonovisa,
which was floundering last year in a
sea of changes, has undergone a total
reorganization that is already yielding
results (witness the excellent market-
ing campaign behind Los Tigres del
Norte’s latest album).

For Disa, the benefits gained from
exposure on Univision and distribu-
tion on Universal Music and Video Dis-
tribution (UMVD) has been tremen-
dous, according to executive/owner
Patricia Chavez, who also credits the
label’s very direct focus on regional
Mexican. “It all has to do with the
quality of our acts,” Chavez says.
“We’re 100% a regional Mexican com-
pany, and that’s how we plan to con-
tinue. Our music is directed toward
Latins. And the U.S. is growing
immensely, and logically, Disa is grow-
ing too in this market.”

In fact, Disa, Univision, and Fono-
visa are growing at such a fast clip that
their product carried UMVD to lead the
year-end Billboard Top Latin Albums
distributors chart. “Clearly, it’s been

mostly acquisitions, specifically
through Disa—which was a solid
label—and Univision, which has estab-
lished success out of the box with their
radio hits,” says UMVD VP of Latin
sales and marketing Gustavo Ldpez.

Aside from the acquisitions (after
all, Univision could have gone with
different distribu-
tion), UMVD has
a dedicated staff
separate from the
label, and in the
past 18 months,
the company has
doubled its Latin
field staff-—mnot to
take orders, Lo-
pez says, but to
“market records,”
with renewed
emphasis placed
on developing
markets.

Despite losing ground in pop and
regional Mexican, Sony was still the
overall No. 1 label, topping the year-
end Top Latin Albums label and
imprint charts, as well as leading by
far in the tropical charts, thanks in
great part to Marc Anthony’s Libre,
the Top Latin Albums title of the year.

“The biggest challenge is to con-
nect with what young people are look-
ing for in artists and music, what
reflects their life, and what’s happen-
ing in their social sphere,” says Sony
Discos chairman/CEO Oscar Llord,
whose top-charting acts this year
included Las Ketchup and Shakira, as
well as a stable of salsa acts from Vic-
tor Manuelle to Gilberto Santa Rosa.
In light of the music-industry crisis,
however, Llord is seeking to expand
Discos’ reach in the new year.

“I believe there’s a light steering
ahead for the companies who can
shed the skin of conventional busi-
ness models and embrace the full
entertainment company concept
quickly and effectively,” he said.
Sony, of course, was the label that
made Las Ketchup’s “Aserejé/The
Ketchup Song” a worldwide hit. Not
since “Macarena” has a Latin track
gained so much attention. The dif-
ference is that “Aserejé” is witty,
well-crafted, and fun. If the chorus
is just nonsense, we would all have
liked to be this clever.

THE PIRACY PLAGUE

How many times can you say pira-
cy? Not enough to justify the losses
in sales attributable to a growing
problem in the U.S. While the focus
of Latin music has been physical
piracy, increasing harm is being
done by Internet downloading as
well. Labels and retailers have been
responding with a variety of meas-
ures, from lowering CD prices to
offering bonuses with purchases
(DVDs and gifts, from pocket watch-
es to key chains, among them).
Labels are clamoring for more inter-

vention from law enforcement, but
a much-heralded pan-label West
Coast alliance created to fight pira-
cy in the streets has not progressed.
In the meantime, gradual downsiz-
ing at most labels was par for the
course during the year.

Just when you thought all those

tales of payola on Latin radio were
getting so boring (after all, no one
ever has anything to say on the
record), along comes the Miami Her-
ald, which plops the whole ball of wax
on a lengthy page one story. True, no
bigwigs were quoted; after all, “see no
evil” is the mantra with this topic.
But now, the truth is out there: You
gotta pay to get played.

THETOP STORIES

e The Univision Music Group
fully acquires Fonovisa Records,
the leading U.S. indie Latin
music label. |
e Univision Communications an-
nounces it will fully acquire radio
network Hispanic Broadcasting
Corp. (HBC), with approval ex-
pected by year’s end. |
¢ The success of TV/music reali-
ty shows Operacion Triunfo,
Popstars, and La Academia,
among others, changes the face
of Latin A&R and translates to
region-wide sales.

e Latin American sales plunge
as piracy continues to erode
the marketplace.

e Shipments of Latin music in
the U.S. plunge 26%, according
to mid-year Recording Industry
Assn. of America numbers.

¢ The Latin Academy of Record-
ing Arts and Sciences elects a
board of trustees in a move
toward autonomy.

e Prominent Latin music pro-
ducers partner with majors in
joint-venture label deals.

e MTV Latin America hosts its
first MTV Video Music Awards
in Miami.

¢ Mexico hosts its first national
music awards, the Oye! Awards.
» The Mexican congress votes for
an amendment that makes pira-

cy organized crime.
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Every year, Billboard’s recap of the year in music brings some surprises, and this
year there are two. The first is that, in a year where American hip-hop artists were
so dominant, the No. I song on The Billboard Hot 100 summary 1s by a Canadian
rock band. The second is that only one artist in the top 10 of the year has been in
the annual top 10 before. Half of the top-10 tracks are by an act making a first
appearance on the Hot 100.

For the second year in a row, a male rock group has the No. 1 song of the year.
Nickelback takes top honors with “How You Remind Me” (Roadrunner), a song
that sgent four weeks at No. 1. That was far from the longest reign in the chart
year, but the song was in the top 10 for 22 weeks and had a slow descent before
disappearing after a 49-week run. When Lifehouse had the No. 1 song of 2001 with
“Hanging by a Moment,” it was the first male rock outfit to have the top song on
an annual recap since 1988, when Chicago dominated with “Look Away.”

On the album side, Eminem is the first solo artist to have the No. 1 title of the
year since 1996, when Jagged Liitle Pill by Alanis Morissette led the list. Eminem
1s the first solo male artist to have the No. 1 album of the year in a decade: The
last male artist to do so was Garth Brooks, who topped the 1992 recap with Ropin’
the Wind. The Web/Aftermath release The Eminem Show 1s the rapper’s best show-
ing on an annual recap; in 2000, The Marshall Mathers LP ranked third for the
year. Here’s a closer look at the top formats:

It’s déja vu all over again on the recap of the Hot 100. Aside from Nickelback suc-
ceeding Lifehouse in pole position, the runner-up song of 2002 is by a new female
artist having a breakthrough single, just like in 2001. Last year it was Alicia

Continued on page YE-8
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Keys at No. 2 with “Fallin’,”
and this year it’s Ashanti with
“Foolish” (Murder Inc/AJM).
Last year’s No. 3 song, Janet’s
“All For You,” had a seven-
week reign; so did Nelly’s
“Hot in Herre” (Fo’ Reel/
Universal), this year’s third-
ranked hit.

Nickelback is the first
Canadian act to top the Hot
100 annual tally since 1991,
when Bryan Adams was No. 1
for the year with “(Everything
I Do) I Do It for You.” The
triumph of “How You Re-
mind Me” brings to an end
the four-year streak of U.S.
artists topping the year-end
summaries. Next, Cher, Faith
Hill and Lifehouse had the
top tunes of 1998-2001.
Before that, Spain’s Los del
Rio and the U.K.’s Elton John
were No. 1 in 1996 and 1997,
respectively.

The two artists who domi-  Nickelback

T

Cher

nated pole position on the Hot 100 for most of 2002
each have two songs in the year-end top 10. Aside from
her second-place finish with “Foolish,” Ashanti ranks
No. 7 as Fat Joe’s featured guest on “What’s Luv?”
(Terror Squad/Atlantic). Nelly is No. 3 with his first
chart-topper, “Hot in Herre” (Fo’ Reel/Universal), and
No. 4 with his second No. 1 hit, “Dilemma,” which fea-
tures Kelly Rowland. It’s the first time since 2000 that
two artists have two hits apiece in the annual top 10, but
only if you stretch a point. That year, Santana featuring
Rob Thomas was No. 2 with “Smooth,” and Santana
featuring the Product G&B was No. 3 with “Maria
Maria.” At No. 9, matchbox twenty, including Thomas,
charted with “Bent.” It’s also the first time since 2000
that one artist has two songs in the top five. That year,
Santana was No. 2 with “Smooth” and No. 3 with
“Maria Marnia.” This time, Nelly holds down two con-
secutive positions, at No. 3 and No. 4.

The only artist in the 2002 year-end top 10 to repeat

Pharrell Williams

from a previous year is Usher. “U Got It Bad” (Arista) is
No. 8, one slot higher than the position achieved by his
“Nice & Slow” in 1998. The year 2002 was a good one for
new female artists. Aside from Ashanti, Vanessa Carlton,
Avril Lavigne and Michelle Branch also had success on
the Hot 100. Carlton has the No. 9 song of the year with
her first single, “A Thousand Miles” (A&M/Interscope).
Lavigne comes in at No. 13 with “Complicated” (Arista),
and Branch is No. 23 with “All You Wanted”
(Maverick/Warner Bros.). Despite the success of these
women, only two of the top-10 hits of the year are by
exclusively female acts (and two more feature women as
guest performers). In 2001, half of the top 10 was by
exclusively female acts, with one additional co-ed title.
Sales and airplay continue to be two different worlds,
as what consumers purchase and what radio stations
play have little convergence. One exception is the best-
selling single of 2002. At the beginning of the summer;
she was unknown, but, just after Labor Day, Texas-born

This year’s annual Critics’ Choice poll, in which the Billboard staff picks

its favorite albums of the year, will appear exclusively online as part of

Billboard.com’s Year In Music special section.

Kelly Clarkson was voted by
the public as the winner of
the TV series American Idol.
RCA rushed her single into
stores, and “A Moment Like
This” easily tops the Hot 100
Singles Sales recap. Instead
of dropping like a stone
when sales d