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RONNIE AND KIX,

CONGRATULATIONS ON TEN YEARS OF
“DREAMING AS BIG AS YOU WANT TO.”

Your friends at The RCA Label Group

ARISTA |
NASHVILLE BRIC
©'2003 BMG Music www.cxriétqnoshvi“g.c’om s B
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7 Rock-Solid Metallica

With a mid-week release, the
rock icon’s St. Anger spits out
the competition and tops The
Billboard 200.

Beyoncé Knowles’ solo bow—
released ahead of schedule—
is expected to be a summer

blockbuster for the music biz.

43 Dewn On Don

With the Eagles’ new single
debuting exclusively at Best Buy,
smaller merchants are accusing
Don Henley of selling out.

Phaoto: Alexander Nordhal / Getty Images
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‘Taking A Bite Of Apple

Competitors Rushing Digital Services To Market

i
1

BY BRIAN GARRITY

and CHRIS MORRIS

A month after Apple opened the doors to its
digtal music store, at least seven media and
technology powerhouses have taken the start-
ing blocks in the race to capture the PC market.

Meanwhile, Apple is looking to widen its offer-
ings through deals with independent labels.

Microsoft, AOL, MTV, amazon.com, Yahoo, Roxio,
and MusicMatch are among the companies exploring

pay-per-download services, according to sources.
Each company has long expressed a desire to tap
into the 99-cent digital singles business.

L4

But with Apple planning to bow a PC version
of iTunes—perhaps by the end of the year—rivals
of the computer maker are upping the speed of
development for their a la carte services, sources
familiar with the companies say.

They are attempting to keep pace with

Apple, which is now courting support for iTunes from

(Continued on page 68)
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Bowie’s
Back

After A Long Hiatus,
Rocker Ready To Tour

BY RAY WADDELL

David Bowie is poised to deliver a worldwide dose
of Reality.

In his most extensive trek in more than a decade,
Bowie's A Reality world tour will begin Oct. 7 at
the Forum in Copenhagen and hit Europe, the
U.S,, Australia, and Japan before wrapping in
March 2004, Billboard has learned.

An announcement is expected to her-
ald the tour June 16.

Bowie will play North America in
December and January. Clear Channel

(Continued om page 69) ’
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MCA Braces
For Merger

With Geffen

Layoffs Rock Staff,
With More Possible

BY MELINDA NEWMAN

1.OS ANGELES—A\s former MCA
artist Tom Petty sang. “The waiting is
the hardest part.’

IFor up to 75 MCA staffers who were
laid off June 9, the waiting is over. But
with more firings and roster cuts pos-
sible, Petty’s words should be echoing
in the heads of
MCA employees
and artists as
they await official
word on the la-
bel's merger with
Geffen Records.

Current Gef-
fen president Jor-
dan Schur is ex-
pected to run the combined entity. He
replaces MCA president Jay Boberg.
who left the label in mid-January.

“I don’t have a clue what's going
on.” admits Gary Kurfirst, manager ot
MCA rock act Live. “I haven't heard
from Jordan.”

“It's too early to tell the impact of all
these changes,” says Paul Nugent,
manager of developing band SouthIFM,
whose MCA debut came out May 20.
“We haven't talked to anyone at the
new company yet, but we hope that
ultimately we get to benefit from
their decisions.”

The official arnouncement of the

(Continued on page 68)
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AWARD WINNING
R&B/HIP-HOP SONGS:

"A Woman's Worth" by Alicia Keys
Writers: Alicia Keys, Erika Rose
Publishers: EMI Music Publishing,
Lellow Productions, Inc.,

Phoenix Rose Music Publishing

* "Always On Time"
by Ja Rule featuring Ashanti
Writer: Seven

"Anything" by Jaheim featurirg Next
Writers: R. L. Huggar, Kay Gee,

Falonte Moore

Publishers: Divine Mill Music, EM|
Music Publishing, Famous Music Corp.,
Lonte Music, Uh Oh Entertainment,
Warner/Chappell Music, Inc.

* "Baby" by Ashanti

Writers: Ashanti, Chink Santana,
Scarface

Pubiishers: Famous Music Corp,, N The
Water Publishing, Inc., Pookietoots
Publishing, Soldierz Touch, Universal
Music Publishing Group

* "Butterfiies " by Michael Jackson
Writer: Andre Harris

Publishers: Dirty Dre Music, Jat Cat Music
Publishing, Inc.. Universal Mu'sic
Publlshings,mﬂ‘p -~ .

con, Nelly -

SONGWRITER OF THE YEAR
Timbaland - Winning Song Titles:

"I Care 4 U"

"More Than A Woman"

"Oops (Oh My)"
"Work It"

* "Hot In Herre” by Nelly
Writer: Nelly
Publisher: BMG Songs, Inc.

* " Care 4 U" by Aaliyah

Writers: Missy "Misdemeanor” Elliott,
Timbaland

Publishers: Mass Confusion Productions,
Virglnia Beach Muslc,

Publishers: BMG Songs, Inc., EMi Music ~ Warner/Chappell Music, inc.

Publishing, Shack Suga Entertainment

"Don't You Forget it" by Glenn Lewis
Writers: Glenn Lewis (socan), Andre Harris

* “| Love You" by Faith Evans
Writers: Anthony Best, Mechalie Jamison
Publishers: BMG Songs, Inc.,

Publishers: Dirty Dre Music, Jat Cat Muw Music Pubtishing, Gloria’s Boys Music,

Publishing, Inc., Universal Music
Publishing Group, Warner/Chappell Music
Canada, Ltd. (sccan)

"Gimme The Light" by Sean Paul

Writers: Sean Paul, Troy "Troyton” Rami
Publishers: Black Shadow Records, Inc.,
Dutty Rock Music, EMI Music Publishing

* “Halfcrazy" by Musiq

Writers: Ivan Barias, Carvin Haggins, Musiq
Punlishers: Nivrac Tyke Music,

Soui Child Music, Tetragrammaton Music,
Touched by Jazz Music,

Universal Music Publishing Group

ustin Combs Publishing, Still Diggin Music

* “| Need A Gir: (Part One)"

by P Diddy featuring Usher & Loon

Writers: Jack Knight, Loon, Lo Down
Publishers: Dakoda House, Donceno Music
Publishing, EMI Music Publishing,

Hot Heat Music, Justin Combs Publishing

* "I Need A Giri (Part Two)" by P Diddy &
Ginuwine featuring Lcon, Mario Winans
& Tammy Ruggeri

* "Just A Friend 2002" by Mario
Writers: Biz Markie, Warryn Campbell,
John "Jubu" Smith

Publishers: Cold Chillin' Music, Dango
Muslc, EMI Music Publishing, Nyrraw
Music, Warner/Chappell Music, inc.

* “Lights, Camera, Action!"

by Mr. Cheeks

Writer: Mr. Cheeks

Publishers: Mr. Cheeks Publishing,
Universal Music Publishing Group

* "Luv U Better" by LL Cool J

Writers: Chad Hugo, LL Cool J
Publishers: Chase Chad Music,

EMI Music Publishing, LL Cool J Music,
Sony/ATV Tunes, LLC

"More Than A Woman" by Aaliyah

Writers: Stephen "Static" Garrett,
Timbaland

Publishers: Black Fountain Music,

EMI Music Publishing, Herbilicious Music,
Virginia Beach Music, Warner/Chappell
Music, Inc.

* "Oh Boy" by Cam'ron featuring
Juelz Santana

Writers: Just Blaze, Juelz Santana
Publisher: F.0.B. Music Publishing

"Oops (Oh My)" by Tweet

Writers: Missy ""Misdemeanor” Elliott,
Timbaland, Tweet

Publishers: Fo Shawna Productions, Mass
Confusion Productions,

Virginia Beach Music,

Warner/Chappell Music, Inc.

* "Pass The Courvoisier Part II" by
Busta Rhymes featuring P Diddy & Pharrell
Writers: Chad Hugo, Ali Shaheed
Muhammad, Mystikal, Q-Tip,
Malik "Phife” Taylor
Publishers: Chase Chad Music,

- EMI Music Publishing,

Writers: P. Diddy, Loon, Lo Down, Frank Romano Jazz Merchant Music,

Publishers: Donceno Music Publlshing, EMI

The Braids Publishing,

Music Publishing, Hot Heat Music, Jesse Jaye Zomba Enterprises, Inc.
Music, Justin Combs Publishing




TOP R&B/HIP-HOP SONG:
* "Foolish" by Ashanti
Writers: Ashanti, Bunny DeBarge,
Mark DeBarge, Seven
Publishers: EMI/Jobete Music Publishing,

Pookietoots Publishing,
Universal Music Publishing Group

i

"Rcek The Boat" by Aaliyah

Writers: Stephen "Static” Garrett,

Eric Seats, Rapture Stewart
Publishers: Black Fountain Music,

E Beats Music, EMI Music Publishing,
Herbilicious Music, Rap Tracks

Publishing, Warner/Chappell Music, Inc.

* “{J Don't Have To Call" by Usher
Writer: Chad Hugo

Publishers: Chase Chad Music,
EMI Music Publishing

* " Got It Bad" by Usher
Writers: Jermaine Dupri, Usher
Publishers: EMI Music Publishing,
So So Def Music, UR-IV

* "What's Luv?" (From Juwanna Mann)
by Fat loe featuring Ashanti

Writers: Big Pun, Chink Santana,

Fat Joe, Terry Britten (PRS)
Publishiers: Famous Music Corp.,
Jelly's Jams, LLC., Joseph Cartagena

Music, Let Me Show You Music, Soldierz

Touch,
Warner/Chappell Music, Inc.

TOP REGGAE ARTIST:

Beenie Man

OTHER REGGAE HONOREES:
Shaggly

Bob Mariey

UB40

Sean Paul

AWARD WINNING RAP SONGS:

* “Always On Time"
by Ja Rule featuring Ashanti
Writer: Seven

* "Dilemma”

by Nelly featuring Kelly Rowland
Writers: Antoine Macon, Nelly

Publ shers: BMG Songs, Inc.,

EMI Music Publishing, Shack Suga
Entertainment

TOP RAP SONG:
* "Hot In Herre" by Nelly

Writer: Nelly
Publisher: BMG Songs, Inc.

Hal Jackson

* "Down 4 U" by Irv Gotti Presents

The Inc. featuring Ashanti, Ja Rule,
Charli Baltimore & Vita

Writers: Ashanti, Chink Santana, Seven
Publishers: Famous Music Corp.,

Pookietoots Publishing, Soldierz Touch,

Universal Music Publishing Group

* "l Need A Girl (Part One)"

by P Diddy featuring Usher & Loon
Writers: Jack Knight, Loon, Lo Down
Publishers: Dakoda House, Donceno
Music Publishing,

EMI Music Publishing, Hot Heat Music,

Justin Combs Publishing

* "| Need A Girl (Part Two)" by P Diddy
& Ginuwine featuring Loon, etc.
Writers: P. Diddy, Loon, Lo Down,
Frank Romano

Publishers: Donceno Music Publishing,

EMI Music Publishing, Hot Heat Music,

Jesse Jaye Music,
Justin Combs Publishing

* "Lights, Camera, Action!"

by Mr. Cheeks

Writer: Mr. Cheeks

Publishers: Mr. Cheeks Publishing,
Universal Music Publishing Group

* "Oh Boy" by Cam'ron featuring
Juelz Santana

Writers: Just Blaze, Juelz Santana
Publisher: F.0.B. Music Publishing

* "Pass The Courvoisier Part II"
by Busta Rhymes featuring P Diddy
& Pharrell

Writers: Chad Hugo, Ali Shaheed
Muhammad, Mystikal, Q-Tip,
Malik "Phife" Taylor

Publishers: Chase Chad Music,
EMI Music Publishing,

Jazz Merchant Music,

The Braids Publishing,

Zomba Enterprises, Inc.

' THE ASCAP BROADCASTER LEGEND AWARD

* "We Thuggin" by Fat Joe featuring R Kelly

Writer: Fat Joe
Publishers: Jelly's Jams, LLC.,
Joseph Cartagena Music

"Welcome To Atlanta"

by Jermaine Dupri & Ludacris
Writers: Jermaine Dupri, Jalil Hutchins,
Ludacris, Christine Perren,
Freddie Perren, Lawrence Smith
Publishers: EMI Music Publishing,
EMI/Jobete Music Publishing,
Funk Groove Music Publishing,
Ludacris Music Publishing, Inc.,
Shaniah Cymone Music,

Zomba Enterprises, Inc.

* "What's Luv?" (From Juwanna Mann)
by Fat Joe featuring Ashanti

Writers: Big Pun, Chink Santana,

Fat Joe, Terry Britten (Prs)

Publishers: Famous Music Corp.,
Jelly's Jams, LLC.,

Joseph Cartagena Music,

Let Me Show You Music,

Soldierz Touch,

Warner/Chappell Music, Inc.

* "Work It"

by Missy "Misdemeanor” Elliott
Writers: Missy "Misdemeanor” Elliott,
Darryl "DMC" McDaniels,

Joseph "Run' Simmons, Timbaland
Publishers: Mass Confusion
Productions, Virginia Beach Music,
Warner/Chappell Music, Inc.

TOP SOUNDTRACK
SONG OF THE YEAR

* "What's Luv?" (From Juwanna Mann)
by Fat Joe featuring Ashanti

Writers: Big Pun, Chink Santana,

Fat Joe, Terry Britten (Prs)

Publishers: Famous Music Corp., Jelly's

Jams, LLC.,

Joseph Cartagena Music,
Let Me Show You Music,
Soldierz Touch,
Warner/Chappell Music, Inc.

PUBLISHER
OF THE YEAR

EMI Music Publishing -

Winning Song Titles:

“A Woman's Worth"
"Anything"

“Dilemma”

"Gimme The Light"

"I Love You"

"I Need A Girl (Part One)"

"I Need A Girl (Part Two)"
"Just A Friend 2002"

“Luv U Better”

“More Than A Woman"
"Pass The Courvoisier Part 11"
"Rock The Boat"

“U Don’t Have To Call"

"U Got It Bad"

EMI /

Jobete Music Publishing
"Foolish"

"Welcome To Atlanta”

We're proud to salute
these ASCAP member
owners who have
helped give us an
80% plus share of the
Rhythm and Soul
Billboard charts.

Congratulations!

The
ADVANTAGEof

www.ascap.com

MARILYN BERGMAN | PRESIDENT
& CHAIRMAN OF THE BOARD
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Top of the News

7 Reed Midem hopes a rate
reduction will prevent lower
attendance at the MIDEM 2004
trade show.

12 Two new studies suggest that
the industry is neglecting adult
consumers.

Artists & Music

19 The Beat: Hollywood
Records signs Polyphonic Spree
to a multi-faceted deal that
includes touring proceeds.

JEAN - YVESTHIBAUDET

21 The Classical Score: Jean-
Yves Thibaudet performs exclu-
sive Erik Satie pieces on the new
Decca release The Complete Solo
Piano Music.

22 Soundtracks: Sean “P.
Diddy” Combs relaunches Bad
Boy Records with its inaugural
soundtrack release, Bad Boys Il
24 Touring: Fan Fair changes
its name to the CMA Music Festi-

SEAN “P. DIDDY” COMBS

val in an effort to attract a
broader audience

26 R&B: Timbaland is honored
as songwriter of the year at
ASCAP’s 16th annual Rhythm &
Soul Music Awards.

28 Beats & Rhymes:
Greensleeves’ Steven “Lenky”
Marsden discusses Sean Paul
and Wayne Wonder’s success
with the singles he wrote.

30 Latin Notas: Pau Donés
gets positive with Jarabe

de Palo’s new Warner

album, Bonito.

34 Beat Box: Epic/Legacy
releases Dead or Alive’s new
album, Evolution—The Hits.

36 Country: Texas oil company
executives launch Wildcatter
Records and sister attraction
Wildcatter Ranch and Resort.

46 Songwriters & Publishers
Patty Allen clarifies the terms of
Music Sales Group’s deal with
the Kitty Anne Music Catalog.

52 Studio Monitor: Using the
equipment from Looking

Glass Studios, Tony Visconti
givesT. Rex’s Electric Warrior
album an impressive surround-
sound remix.

Retail

41 Beat Street uses the popu-
larity it has gained as a shopping
destination to launch its Beat
Street Records label.

42 The Indies: The NARM
Classical/Jazz Issue Forum and
the Blues Music Assn. will release
their second CD blues sampler,
Get the Blues 2.

44 Home Video: Coming
Home Studios makes deals
with labels for more efficient
production and distribution
of music DVD titles.

Latin Music
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When iTunes drops on Windows,
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Global
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with the success of his latest
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AP/Wide Worid Photos

Muir Heads :
Revamped UMI |
elLabs Effort

‘Anger’ Management

Metallica Launches Pre-Emptive Strike Against Piracy Of New Set

BY ED CHRISTMAN

NEW YORK—Releasing an album in these days
of rampant piracy is taking on all the charac-
teristics of a military campaign.

Just ask Metallica’s management team.
g out its new St.
out contingency

While the band was cran
Anger, the team was mapping

When a threat surfaced that inferior pirated
copies of the album might make it to the Inter-

net and cannibalize sales, they launched a pre-
emptive strike.

“In releasing this album, we tried to think of
every contingency so that if we had to roll it
out early, we would be able to do a pretty good
job,” says Cliff Burnstein, co-president in the

plans and “rapid deployment” strategies in band’s management company, Q-Prime, who

strictest secrecy.

— N

BY GEOFF MAYFIELD

LOS ANGELES-Luther Vandross’
album Dance With My Father ap-
pears destined for a first week at or
above 300,000 units.

A start that large would more than
double the singer’s best Nielsen
SoundScan week, achieved when his
J debut opened with 135,000 copies in
June 2001. A tally that large would
also give the R&B crooner a shot at
the No. 1 slot on The Billboard 200,
depending on what sort of slide Metal-
lica’s St. Anger has in its second week.

The Metallica album tops the cur-
rent chart at 418,000 copies during a
four-day selling window (see story, this
page, and Over the Counter, page 57).
Advertising scheduled for Metallica’s
original June 10 arrival could soften

Vandross Set For Best Sales Week

the band’s second-week slide.

Radiohead’s Hail to the Thief s also
due for a loud start: Retailers’ first-day
numbers promise a launch in the
range of 200,000-250,000.

Vandraoss, felled by a stroke April
16, has been unable to promote the
album’s release. But his mother,
Mary Vandross, has filled in an the
media circuit.

Two singles from American Idol
loom large, as second-season run-
ner-up Clay Aiken (RCA) and winner
Ruben Studdard (J) can each sur-
pass 200,000, with the former hav-
ing a shot at a 300,000-plus week
(see Singles Minded, page 57).
Aiken's might be the first single to
surpass 300,000 copies since Brandy
& Monica’s “The Boy Is Mine” start-
ed with 329,000 in 1998.

(Continued on page 56)

| ‘Hairspray’
Holds Sway
Over Tonys

Cuban Defectors
Face Hurdles
To U.S. Success

BY LEILA COBO

MIAMI—When Cuban salsa star Car-
los Manuel Pruneda—who goes by
Carlos Manuel—made up his mind
to defect from Cuba, he phoned his
colleague and countryman Manolin
in Miami.

And he said, “ ‘Hey bro, I'm following
in your footsteps,’ ” Manolin recalls.

Here in the U.S., both artists are
seeking to further their careers. But
it's a tough path, even with the
precedent of major success in Cuba.

Manolin defected from Cuba 18
months ago. Until his departure, he
was arguably the island’s biggest
young salsa star.

With Manolin gone, Carlos Manuel y
su Clan took over, with their dynamic
mix of timba, hip-hop and salsa, accen-
tuated by choreographed moves from
sexy singer/dancers.

Thirty-year-old Carlos Manuel
played a concert June 5 at Mexico
City’s Hard Rock Café and during the
following weekend, crossed the bor-
der into the U.S. He was released by
immigration agents June 11.

CARLOS MANUEL

While Manolin left for what he calls
“personal and political reasons,” Car-
los Manuel says he left primarily for
professional reasons, looking for the
kind of worldwide success that’s hard
to find in the confines of Cuba.

“This is happening, first and fore-
most, for my career,” Carlos Manuel
says, speaking from a cell phone on

(Continued on page 70)

MIDEM Drops 2004 Rates

Organizer Adapts To State Of The Industry

BY GORDON MASSON

LONDON—Reacting to the financial
difficulties facing the music indus-
try, Reed Midem is drastically cut-
ting its prices for the MIDEM 2004
music trade show.

Scheduled for Jan. 25-29 in Cannes,
France, MIDEM 2004 is slashing its
attendance fees by 41% to 500 euros
($585) for anyone who registers before
Oct. 31, 2003.

Additionally, MidemNet (Jan. 24)
attendees are being offered a 33%
reduced rate of 210 euros ($246) if
they register before the same date,
while prices for exhibitor stands and
advertising have been frozen at
2003 rates.

“Everybody wants to be at MIDEM
and recognizes the importance of being
there,” Reed Midem CEO Paul Zilk

says. “But life is tough, so we have to
make sure that people can afford it.”
The promotion is part of Reed
Midem’s drive to at best maintain the
number of delegates and exhibitors
at its trade shows. The company’s
annual exhibitions in Cannes cover a

number of different industries,
including TV, interactive content,
education, and real estate.

Zilk says the music part of the pro-
gram “is definitely the hardest-hit of all
the sectors in our portfolio.”

He cites two reasons for the dra-
matic price cut. “Firstly, the MIDEM
team has spent a lot of time talking to
our clients over the last few months.
People are feeling pain, so clearly we
have a responsibility to make sure that
MIDEM fits the means of our clients
in a difficult year.

“Secondly, the market is expen-
sive for small companies and indi-
viduals, and we want to make it pos-
sible for more of them to join in,”
Zilk continues.

Beyond the rate reduction, Zilk is
also tackling associated cost and serv-
ice issues surrounding MIDEM.
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Upfront

UMVD Nearly Doubles Latin Share

BY LEILA COBO

MIAMI—The leading U.S. distribu-
tion company has never been more
than an also-ran for Latin music,
placing dead last in U.S. market
share as recently as three years ago.

Not anymore.

Universal Music & Video Distrib-
ution’s (UMVD) share of the Latin
marketplace has nearly doubled in a
year, from 18.8% in first-quarter
2002 to 32.5% in first-quarter 2003,
according to Nielsen SoundScan.

That vaults it to No. 1 from No. 3,
leaving behind longtime market
leader Sony Music. And last month,
for the week ending May 11, UMVD
achieved a 40.38% market share, the
largest ever in Latin on a weekly basis,
according to Nielsen SoundScan.

UMVD's quantum leap is largely
the result of the distribution deal
inked with the Univision Music
Group (UMG) and its Fonovisa and
Disa labels.

But the numbers also reflect a
fundamental change in the way
Latin music is sold in the U.S.: It is
shifting from Latin mom-and-pops

to mass merchants. And they indi-
cate a heightened awareness of the
importance of allocating resources
specifically to the Latin marketplace.

“{Many]| accounts are targeting
Latin product as a growth area,” says
Harry Fox, Warner Music Latina VP
of sales. “They know, they follow the

trends, they follow the population
growth, and they realize that there’s
an opportunity there to capture that
Latin consumer.”

FIERCE COMPETITION

But because Latin is a niche mar-
ket, the competition to get product
into major accounts is ferocious.

“It’s like any niche label,” says
Gregg Vickers, VP of sales for EMI
Latin USA, which is distributed by
EMI Music Marketing (EMM).

“We have to struggle against the
Britney Spearses of the world. You
have to have a story to sell, not only
to the distribution people but to the
accounts. As a Latin label, we have
to take the responsibility of exciting
the customer and EMM.”

EMM also saw its distribution
market share rise to 11.3% for first-
quarter 2003, from 9.2% for the
same quarter last year.

But if the competition to get into
stores is stiff for the majors, who
have clout, it's even tougher for
indies. As a result, many smaller
labels who used to sell well on their
own have recently signed major dis-

UMI Rethinks Online Plans

Reorganized ELabs, Apple To Team In Europe

BY GORDON MASSON

LONDON—The time for talking about online music

is over.

Universal Music International (UMI) believes that now
is the time to start delivering promised online revenue
streams in Europe through a reorganized eLabs and to
work with Apple on a European iTunes Music Store.

The company is merging Universal Mobile and the

Universal Music eLabs efforts out-
side of North America to form a new
division, New Technologies & Media.

The division is headed by Boyd
Muir, UMI's London-based execu-
tive VP/CFO. He reports to Jorgen
Larsen, UMI chairman/CEO.

ELabs was established to develop
new business opportunities and
digital delivery systems for record-
ed music. But, Muir says, “eLabs
will now be about implementation
rather than strategizing.”

Muir says his priorities are to
help establish a viable, legitimate
online music service in Europe—
“Apple being the favorite at the
moment”"—and to continue devel-
oping anti-piracy measures.

“Universal Mobile is not only

generating revenues but is generating cash and prof-
its, primarily through ring tones and messaging,”
Muir says. Universal Mobile produces and distrib-
utes such music services as voicemail, short mes-
sage services, video streaming, and downloads for

mobile phones.

UMl is working with Apple on plans to roll out the
Apple iTunes Music Store service in Europe.
Apple is keen to do this as soon as possible. But

with some of the issues that need to be addressed, it
probably won't happen before the start of 2004.

rights issues,”

“We're still trying to help [Apple| understand
Muir says. “For example, Universal
can have the rights for an artist in the U.S. but not
have the rights for [that artist] in Germany.”

But such issues as the lack of a music publishing
agreement in Europe should not prevent legitimate
online music services from launching. “Money can

be reserved pending an eventual
settlement of the terms between
the publishers and the record com-
panies,” Muir says.

When it comes to piracy, he
notes: “The key words are ‘educate’
and ‘litigate.” We will educate to
begin with, but if we struggle to get
any traction, we'll have to look at
some of the major offenders and see
what we can do through litigation.

“For instance,” Muir continues,
“we’ve been asking companies that

| advertise on Kazaa if they realized

what kind of material their name
was appearing beside. We've had a
very favorable response, because a
lot of companies just let an agency
handle their advertising, so they
don’t realize what is going on.”

The New Technologies & Media restructure means
that Cédric Ponsot, president/CEO of Universal Mobile,
now reports to Muir. Barney Wragg, Universal Music
eLabs VP, takes on a broader role for eLabs’ interna-
tional operations, assuming the responsibilities of [an

Moss, VP of e-commerce, who is leaving UMI to

become a partner at Terra Firma Management. Wragg
reports to Muir and to Larry Kenswil, eLabs president
for Universal Music Group in the U.S.

tribution deals to increase their sales
and visibility in the U.S. and Puerto
Rican marketplace.

In the past six months, for exam-
ple, EMI has signed deals with sev-
eral indies—including Max Mex,
Aries, Puerto Rico’s Gogo Music, and
Vene Music—and expects to see
market-share gains by the end of
this quarter.

And UMVD's explosion, of course,
can be directly traced to its UMG/
Fonovisa/Disa deals, as well as to dis-
tribution agreements with smaller
indies like Puerto Rico’s VI Music,
which specializes in Latin rap and
reggaeton.

“Latin was a tremendous growth
opportunity for us,” says Gustavo

Lépez, UMVD VP of Latin sales and

Market Watch

marketing. Equally important,
UMVD has been able to accommo-
date its new product thanks to an
expanded Latin department. That
enables it to operate independently
from the labels it represents.

MAKING LATIN A PRIORITY

Some seven years ago, the com-
pany assigned Latin product to Latin
music “specialists” within its domes-
tic distribution system, as opposed
to simply piling Latin product on
top of everything else a general sales
rep had to pitch.

Designating Latin reps within the
distribution system, Lépez says,
“plays a factor in this ongoing effort
to grow the [Latin| business at the

(Continued on page 70)

A Weekly National Music Sales Report

"ational sample of retail store and rack sales

281,066,000 256,134,000 (<8.9%}
274,912,000 252,042,000 (=8.3%}
6,154,000 4,092,000 (=33.5%)
" VEARTO-DATE SALES BY ALBUM FORMAT
259,452,000 242,923,000 (<6.4%)
14,788,000 8,326,000 (<=43.7%})
672,000 793,000 (<18.0%}
10,677,000 11,742,000
10,581,000 >9.1%

0.9%
10,486,000 11,560,000
10,392,000 >9.3%

<0.9%
191,000 182,000
189,000 4.9%

<1.1%

2002 2003
Chain 141,609,000 128,942,000 (~8.9%)
Independent 36,386,000 28,814,000 (<20.8%)
Mass Merchant 87,487,000 84,501,000 (<3.4%)
Nontraditional 9,430,000 9,786,000 (<>3.8%}
2002 2003

City 64,042,000 57,142,000 (<10.8%)
Suburb 113,357,000 106,572,000 (<6.0%)
Rural 97,513,000 88,328,000 (<9.4%)
RDUNDED FIGURES FDR WEEK ENDING 6/8/03
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.
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THE
RCA MUSIC GROUP
IS ABOUT
TO EXPLODE!
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DAVE MATTHEWS BAND
Unquestionably the #1 band in the U.S., Dave
Matthews Band has sold more than 26 million
albums and DVDs and has performed in front
of more than 9 million fans throughout their
storied career. DMB will prove it again as
they embark on yet another sold out tour this
summer.

Debut Solo Album In Stores September, 2003.

JUSTIN GUARINI

Millions voted for Justin - now his debut album
is here, The album features the future hits
“Sorry”, “Unchained Melody”, “I Saw Your
Face” and “Get Here”. A major media blitz is
underway heralding the album’s release. His
debut single and video hit the airwaves this
month.

In Stores Now!

GAVIN DeGRAW CHARIOT

GAVIN DEGRAW
"With the intensity of a bluesy-crooner, DeGraw's
original songs eroke Van Morrison or early Billy
Joel.” -'Time Out New York
"His honest voice bas a raspy hard-luck edge that
makes you take every irord be sings as truth.”

- Village Yoice
Gavin DeGraw, the artist Time Out New York
called an "Electrifying live performer destined
for stardom", is a truly stirring artist and
musician.
Debut Album, Chariot, In Stores July 22.

LUTHER VANDROSS

One voice towers above the rest.

Luther Vandross’ Dance With My Father is

an unforgettable new chapter from the world’s
greatest male R&B vocalist. This amazing
album includes the powerful cuts “Think
About You”, “Lovely Day” and “Dance With
My Father”, with guest appearances by Busta
Rhymes, Beyonce Knowles, Queen Latifah and
Foxy Brown.

In Stores Now!

=

RUBEN STUDDARD
FLYING WITHOUT WINGS
and SUPERSTAR

RUBEN STUDDARD

He’s THE American Idol of 2003. His first
single is 'Flying Without Wings/Superstar',
Ruben will be headlining the national
American Idol tour this Summer. The single
and video are out now and retail sales are
already exploding to at least top 2 in the first
week!

Debut Album In Stores August, 2003.

KINGS OF LEON
"The Next Ware--10 To Watch. New artists who will
make your world a better place in 2003."

- Rolling Stone
"The NME Hot List 2003. something astonishing."
Combine bluesy rock & roll, Southern boogie
and Sixties-style garage and you get Kings of
Leon.  From Tennessee, these three young
brothers and their cousin are carving out a
remarkable buzz around the world. The
band's first full-length album, Youth And

Young Manhood, arrives in July.

ANNIE LENNOX
The original DIVA returns with a career
defining album.

"Will next year's Grammys be the Annie Lennox
show? Bused on the intoxicating new music Lennox

will he tough to deny.” - Hollywood Reporter
"Bare is an emotional ride to shake your nerves
and rattle your brain” - Los Angeles Times

“Lennox Trinmphs!” - The New York Daily News

In Stores Now!

CLAY AIKEN

BRIDGE OVER"
TROUBLED WATER
and THIS IS THE NIGHT

CLAY AIKEN

A runner up by the narrowest of margins,
Clay's millions of fans demanded an album
from him! His debut will be coming August
2003. His debut single “This Is The
Night"/“Bridge Over Troubled Water” is in
stores now. Look for Clay on the national
American Idol tour on the road this Summer!
All by himself on the cover of Rolling Stone
next week! Retail sales of his single the first
week are the largest sales of the vear for any
single so far released.

Debut Album In Stores August, 2003.

LONGWAVE

"The Strangest Things bends. rocks and spins
melodies in ways lesser bands conld merely hope
to achiere™ - Alternative Press

100 Bands You Need To Know

New York rockers fresh off the road with The
Raveonettes on the CMJ/MTV 2 Advanced
Warning Tour continue on the road all summer.

MONICA

She’s back! The multi-Platinum, Grammy
Award winning artist returns with her electrifying
J Records debut album After The Storm.
Includes the #1 single “So Gone” produced by
Missy Elliott, plus “Don’t Gotta Go Home” (featuring
DMX), “Knock Knock”, “U Should’ve Known
Better” and “Go To Bed Mad” (duet with Tyrese),
The album inchudes the hidden bonus cut: Missy
Hliott's “So Gone” Remix (featuring Busta Rhymes),
and a limited edition bonus CD with exclusive, unreleased
tracks plus the hot new video for “So Gone”.

In Stores June 17.
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SILVERTIDE

“All the sweat and swagger you might find in the
garage — only with ACDC size riffs and shoot-to-
thrill solos.” - Guitar One

Finally, a rock and roll band has come along to
invigorate the scenc and shift what fans want
and expect. Their name is SILVERTIDE.
Their American Excess EP is growing an
underground rock press buzz and intensifying
word of mouth is spreading from the streets of
Philadelphia.

EP In Stores Now!

HOTWIRE

“The Southern California quartet can Iure fans of
the Vines us easily as fans of Deftones and
Quicksand" - Metal Edge

On Hotwire's full-length major-label debut

The Routine, those life-changing influences
from these long-time friends coalesce into
something musically new. The Routine’s dozen
songs mark the debut of a young band with old
souls and a fresh sound. Hotwire appear on

OZZFEST all summer long.
In Stores Now!

AND COMING THIS FALL...ALICIA KEYS, WYCLEF, ROD STEWART, ANGIE STONE,




CHRISTINA AGUILERA

“FOUR STARS - This is the album that will truly
sustain Aguilera’s career!” - NY POST

Christina Aguilera is meaningfully defining the
sound of her generation. With 23 million albums
and singles sold worldwide, 3 Grammy Awards,
and 5 Top 40 #1s to date, Christina is a truly top
ranking international star. Her new album
Stripped is already multi-platinum, and her third
single ‘Fighter’ is a big hit. This month Christina
goes on taur with Justin Timberlake for what is
the must-see show of the year.

In Stores Now!

FOO FIGHTER

FOO l‘;‘lGH'rEns

"The best Foo Fighters album. There's a new
urgency to them!" - Spin

"They gaﬂ‘ down to making their best albnm. a very
90s kind of trinmph." - Rolling Stone

Absolutely one of the world’s best rock bands,
The Foo Fighters’ new album has sold over
2 million copies worldwide. The album’s first
single ‘All My Life’ was #1 on the Modern Rock
chart for 12 straight weeks! With the second
single ‘Times Like These’, the band is continuing
its domination of the rock landscape.

In Stores Now!

MY MORNING JACKET

MY MORNING JACKET
"dmerica’s best new band" - N\NME

This Louisville, Kentucky quintet is perhaps
the most acclaimed new group to emerge from
Mid-Aimerica in the past two years.

On their third full-length album and ATO/RCA
debut; My Morning Jacket brings us more of
the beautifully classic, yet artistically progressive
sound that garnered them their deserving
reputation as one of today’s most exciting new
acts — on record and on stage.

In Steres August 19.

EVE 6, THE CALLING, VERTICAL HORIZON and THE STROKES

h
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BUSTA RHYMES

“This is Busta’s best work, making hiw the Greatest

Show in Rap. * * * *” - Blender

Busta Rhymes unleashed his latest arsenal,

It Ain’t Safe No More, leading with the
explosive hit “Make It Clap,” which spawned
the super-remix with Sean Paul and Spliff Star.
Now, Busta brings the heat to a new level with
the run-away smash “I Know What You Want”
featuring Mariah Carey, expleding everywhere!
In Stores Now!

TYRESE

“Bottom line recommendation: Go for the Tyrese
albumn!” - People Magazine

Tyrese’s debut album on J Records is about to
be certified Platinum! The first single, "How
You Gonna Act Like That" hit #1 on the
Urban charts. With the sizzling second single
"Signs of Love Makin'," and his starring movie
blockbuster 2 Fast 2 Furiaus, Tyrese’s star
continues to soar.

In Stores Now!

CASSIDY

“All I can say is the man is the fufure! He will not
lose because at bis age, be already gols the game
Sfigured out!” - R. Kelly

This lyrical heavyweight has a rep that would
rival that of a champion new prize fighter.
Hailing from Philly, Cassidy is the latest release
from Swizz Beatz’ Full Surface Records and he's
taking over the streets AND radio this Summer!
In Stores Fall 2003.

\VASSENS

MAROON 5
"The perfect blend of melody & grit, Maroon 5 is
one of the best bands to come along." - John Mayer

They’ve now scanned 100,000 albums and are
climbing fast. Their live shows “are already
legendary”(NY Post). The band creates explosive
songs. With hits like "Harder To Breathe",
“This Love", and "She Will Be Loved" to come,
the sky is the limit!

In Stores Now!

heather

b .
HEATHER HEADLEY

"It's time to make room for Miss Heather Headley,
the latest. greatest, oh-so-cool singer of soul.
Headley is a one of a kind talent, she is the real
thing!" - Biflboard

"The Best REB Record of the year'- CNN International
“A show-stopping star” - The New York Times

This debut album is already Gold and it's
won Heather the Soul Train Music Award
nomination for Best R&B/Soul New Artist.

In Stores Now!

SHELLS
“Shells is the newest, hottest, mutha f*ck@ out
there. He is another | Records rap savior!"

- Funk Master Flex, Hot 97, NYC
Shells could give any New Yorker chills on
the middle of July. A Harlem native, he won
The Source magazine's unsigned hype contest.
With collabos under his belt from Mario to
Funk Master Flex to Carl Thomas, he is
positioned to be the next one to watch.
In Stores Fall 2003.

KELLY CLARKSON
THANKFUL

KELLY CLARKSON

"This is a win beneath her wings! Her range is
awesome: in a dozen tracks, she ouwns Pop, REB,
Country and Gospel. America was right to idol-ize
herr" - Entertainment Weekly

“At last! Kelly Clarkson’s album Thankful does just
what it needs to do. She tackles erery genre of
music with plenty to thrill!" - Billboard

Kelly Clarkson’s Thankful became the #1
album in the U.S. with 300,000 copies sold its
first week. Now platinum, Thankful is still
soaring with top of the chart sales.

In Stores Now!

AMERICAN IDOL

SEASON 2 -

ALL TIME CLASSIC AMERICAN

American Idol Season 2 features classic
American love songs performed by the 11
finalists. While only one singer can be crowned
an American Idol, all 11 tracks here show the
star power of these young performers. The
compilation album also features group
performances of the Burt Bacharach classic
‘What The World Needs Now Is Love’ and the
#1 hit single ‘God Bless The USA’.

In Stores Now!

PRETTY TONY

“"Pretty Tony is THE NEXT THANG!!!"- Jazze Pha
Putting Arkansas on the map this young singer,
songwriter, rapper and musician is unlike any
artist you've ever seen or heard. The buzz gets

louder every day!
In Stores Fall 2003.
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Hairspray stars Harvey Fierstein
and Marissa Jaret Winokur
celebrate their lead acting Tony
\wards. (Photo: Dimitrios
Kambouris/Wirelmage)

NEWSLINE . ...

THE WEEK IN BRIEF

SONY NASHVILLE CUTS ROSTER: New Sony Music Nashville president John
Grady has cut in half the combined artist roster of the company’s four
imprints: Columbia, Epic, Monument, and Lucky Dog. Eleven artists have
been dropped, including Pam Tillis, Mark Chesnutt, BlackHawk, Tammy
Cochran, Billy Gilman, Michael Peterson, and comedian Cledus T, Judd. Also
gone are Brad Martin, Clint Daniels, Little Big Town, and Wynn Varble. The
combined Sony artist roster now includes only 11 signed artists, along with
a handful of development deals. Those remaining are Mary Chapin Carpen-
ter, Travis Tritt, Montgomery Gentry, Patty Loveless, Marty Stuart, Dixie
Chicks, Charlie Robison, the Derailers, and newcomers Buddy Jewell and
Colt Prather. New to the roster is Rodney Crowell. PHYLLIS STARK

KOPPELMAN COUNSELS JACKSON: Charles Koppelman has signed on as an
advisor to Michael Jackson on music and business matters. The chairman/CE®
of CAK Entertainment tells Billboard he continues “to be actively involved”
in seeking acquisition targets, and “it’s certainly pessible” that Jackson’s music
publishing holdings could play a role in any deals he might pursue. Koppel-
man is seen as a potential buyer for major-label assets that could be sold as the
industry consolidates. Jackson’s holdings include a stake in Sony/ATV Music
Publishing, home to the Beatles catalog. Jackson may have releases on the
market by year’s end, according to a statement. “I am sure our work togeth-
er will break new ground,” the singer says in the release. MATTHEW BENZ

GERSH’S STRUMMER TAKING SHAPE: Details have emerged about Strum-
mer Recordings, the Universal-distributed label run by former Capitol presi-
dent Gary Gersh that was first announced last year (Biflboard Bulletin, March
19, 2002). Strummer is being 100% funded by Universal Records and is based
in Beverly Hills, Calif., according to a source. The label is in the process of
appointing staffers. Strummer’s first release, due June 24, is the debut effort
from the Mars Volta, De-Loused in the Comatorium. The label has also signed
New York act the Rapture, which will release a set in the fall, produced by DFA
(Primal Scream, Radio 4). TODD MARTENS

PIRACY CAUCUS FORMED IN HOUSE: Thirty-seven bipartisan members of
the House of Representatives will become members of a new bipartisan
Congressional Caucus on Intellectual Property Promation and Piracy Pre-
vention. The role of the informal group, to form June 17, will be to create
a forum for intellectual property rights issues and educate other mem-
bers of Congress and staff about intellectual property rights. The caucus
will work and consult with administration officials, intellectual property
holders, and consumer groups. BILL HOLLAND

‘Hairspray’ Sweeps Tonys

BY CARLA HAY

NEW YORK—Hairspray’s sweep of the
2003 Tony Awards highlighted Broad-
way's current passion for contemporary
pop music and pop culture.

Hairspray, which was inspired by
the sounds of 1960s pop, won eight
awards, including best musical and best
original score.

CBS aired the U.S. telecast of the
57th annual ceremony, which was held
June 8 at Radio City Music Hall.

Billy Joel opened the show with a
live performance of “New York State of
Mind” in the heart of Times Square.

Joel, along with Stuart Malina, won
the best orchestrations award for
Movin’ Out, the musical based on Joel’s
hits. That show also won the best cho-
reography award for Twyla Tharp.

Backstage at the awards show, Joel
talked about the dance-oriented Movin’
Out, which has a live band onstage and
does not follow the traditional musical
format of having narrative dialogue.

“It’s opened up the potential to do
different kinds of musicals, which is
a good thing because it will stimulate
talented people to create different

genres,” Joel said.

Joel's next project may keep him in
the theater. He is working on a script that
he’s been “kicking around for a couple
of years. I haven't finished all the loose
ends. I need a writer’s writer—a real pro-
fessional-—to work with me on it.”

Movin’ Out begins a U.S. tour in
February 2004.

Hairspray is based on the 1988 John
Waters movie of the same name. The
musical also will launch a U.S. tour
next year.

Harvey Fierstein—whose role as a
woman in Hairspray earned him the
Tony for best performance by a leading
actor in a musical—said that he
jumped at the chance to do the show.

“Playing a woman is different from
playing a drag queen,” Fierstein quipped.

Hairspray songwriters Marc Shaim-
anand Scott Wittman shared the Tony
Award for best original score.

On writing the music for Hair-
spray, Shaiman said, “It just poured
out of us, because we are those people
in Hairspray.”

Shaiman added that he and Wittman
are developing a musical of Steven Spiel-
berg’s hit film Catch Me If You Can.

Other musicals winning two Tonys
were Nine—The Musical (best revival of
amusical and best featured actress in a
musical for Jane Krakowski) and La
Bohéme (best lighting design and best
scenic design).

Hip-hop mogul Russell Simmons
won a Tony (best special theatrical
event) for Russell Simmons’ Def Poet-
ry Jam on Broadway, a spoken-word
production he co-produced.

“The success of the show speaks to
the diversity on Broadway,” Simmons
said backstage.

According to the League of Ameri-
can Theatres and Producers, Broad-
way's 2002-2003 season set a box-office
revenue record of more than $705 mil-
lion, up 9.8% from the previous season.

Hugh Jackman hosted the 2003
Tony Awards show. The telecast earned
a 5.4 rating/9 share (7.86 million U.S.
viewers), according to Nielsen Media
Research. The ratings took a slight dip
from the 2002 Tony Awards show,
which had a 5.6 rating/9 share (7.98
million U.S. viewers).

For a complete list of winners, log
on to billboard.com/bb/awards/
index.jsp.

Studies Urge Targeting Adults

BY MATTHEW BENZ
and BRIAN GARRITY

NEW YORK—Two recent studies offer
further evidence that the music indus-
try is losing sight of older consumers.

First-quarter music sales fell 10% in
the U.S. compared with last year. But
sales were 16% lower among 36- to 50-
year-olds, according to data from mar-
ket-research firm NPD Intellect.

NPD gathered the data from an
average of 2,000 music transactions
that it surveys weekly and uses to make
projections for the entire country older
than the age of 13.

Others have warned in recent years
that the music industry is neglecting

the over-30 market, which accounted
for 56% of U.S. music sales last year,
according to the Recording Industry

Assn. of America (RIAA). NPD suggests
that it is more important than ever for
the music industry to refocus.

“Near-term population growth
trends should stand as a warning to the
industry to reach out to older buyers,
because the core teen and college mar-
ket population is not expected to grow
over the next five years,” NPD VP Russ
Crupnick said in a statement.

To generate business from those 35
and older, NPD says the industry
should promote legacy acts, designate
sections in stores for “adult” con-
sumers, and create targeted market-
ing campaigns for those ages.

NPD’s research suggests that as

(Continued on page 69)

BY LARS BRANDLE

international stature.

close to derailing.

signed to history.

LONDON—The headliners at this year’s Glastonbury
festival are proof of the annual U.K. event’s continuing

Yet its organizers insist they are anything but com-
placent. While tickets for the June 27-29 festival sold
out in record-breaking time, the event came perilously

And were it not for a “marathon” meeting with local
council members earlier this year to secure a second
license application, Glastonbury may well have been con-

Glastonbury Evades Extinction

But Organizers Insist There Is Room For Improvement

But it survived, with aims of reaching greater heights
than at any time since its inception in 1970.

One notable initiative that organizers are consider-
ing introducing for 2004 is a priority ticket system, set
up for those fans who were unable to get tickets for Glas-

tonbury 2003.

“We may have sold the tickets this year, but we have got
to entertain the crowd, and we've got to give the crowd
a great festival—and we haven't done that yet,” says
Melvin Benn, managing director of Mean Fiddler Music
Group, the giant U.K. music festival and venue promot-
er in charge of Glastonbury’s operational management.

(Continued on page 69)
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The music industry’s most important

R&B Hip-Hop event of the year

» NEW ARTIST SHOWCASES

» AURN SALUTE TO THE FINALIST RECEPTION

» UP CLOSE N’ PERSONAL SUPERSTAR INTERVIEW
» BMI URBAN AWARDS SHOW (inwtatior only)

» LIVING LEGENDS DINNER an unprecedented event
henaring the kegends of R&B Hip-Hoa

» RADIO COVERAGE IN OVER 12 KEY MARKETS VIA AURN

BILLBOARD
R&B*HIP-HOP
AWARDS

HONORING THE TOP URBAN ARTISTS OF THE YEAR

» OVER 700 ATTENDEES including Artists, Managers, Agents Last year’s winners and performers includec: Usher,

Filmmakers, Internzt Companies, Journalists, Ds, Producers JUS AWARL Gimiaving, Sean Paul, Timbaland. Mr. Cheeks. Rachwilaeg
Pubishine. Lahel Executives ane more! ' ‘ Ma-tin Luther. Stay tuned for this year's lineup.
NOW AT ITS NEW LARGER HOME . . .
» PROVOCATIVE PANEL SESSIONS covering the industry’s ANNU | THE JACKIE GLEASON THEATER! |
current trends, issues and chaltanges. Topics include: OR COMP ' J"
ARTIST & MONEY MANAGEMENT, MARKETING e '

DEAL MAKING , INDIE VS. MAJOR LABELS,
CROSSDVER, EMERGING TRENDS

august 6-8
miami beach

AMERICAN URBAN RADIO NETWORKS NATIONAL COVERAGE T0

REGISFRATION & GRIUP DISCOUNTS
Kelly Peppers 646.654.4643, kpeppers@hillboard.com

AWARDS SHOW T PERFIRMANCES
Michzle Jacangelo 646.654.4660, bhevents@hillboard:.cem

SPONS0RSHIPS
Cebele Marquez 646.694.4648, cmarouez@hillboard.com
;ohnna Johnson 646.654.4707, jjohnson@billboard.com

AMERICAN URBAN RADIO NETWORK
Andy Anderson 212.883.2117, aanderson@aurn.com

HOTEL

The Roney Palace 305.604.1000
Make your reservations tefore:7/15

to receive discounted room rate of $159!

OVER 450 RADIO STATIONS

NEW FOR 2003 . ..
THE LIVING LEGENDS FOUNDATION MENTORING SESSION

A session designed to escalate the professional development of artists.
writers and producers. This exciting session will alfow pai ticiaants one
on one access to the best in the music indastry.

BROADCASTING FROM THE CONFERENCE

AURN's entertainment shows, USA Music Magazine with
Host JOHN MONDS. Hollywood Live with TANYA HART and

" BILLBOARSAYRNREB »| +OP
 GONFERENCE & A DS

Superlams Survey.

PLUS ...
AURN will conduct a six-week National Radio Promotion that will bring
’ = lucky listeners and their guests to the Conterence and Awards show ‘
MIAMI BERCH UCA k /

Creating iTcurism Partnarships

for more info & to register: www.billboardevents.com or call 646.654.4660
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illboard Enters New Phase

hen the marketplace speaks, it’s

usually a good idea to listen.

We've been doing a lot of listen-
ing lately—to our readers, our advertis-
ing customers, and a number of top peo-
ple in the music industry.

Some of the fruits of those discussions
are the page you are reading now and the
adjoining commentary page, which are
being reintroduced after a long hiatus.

This week, Don Passman, one of the
industry’s top legal minds, offers some
insights into the controversy surround-
ing digital music. It’s critical to have a
forum for such viewpoints, especially
given everything that’s happening these
days in music, from rampant piracy and
the industry’s sales meltdown to the
brouhaha over the Dixie Chicks. A con-
structive dialogue is the best way to
solve problems.

As the industry’s newspaper, we are
uniquely positioned to provide that
forum, and we intend to take that role
very seriously. But that’s just one of the
suggestions we're acting on.

We also learned from our readers that
they expect us to be a key provider of
continuous, up-to-the-minute news and

information. And they want us to provide
analytical tools that help them better
understand the challenges they face.

Our customers said they need us to
provide a critical link to the marketplace.
They realize how important it is to have
their message delivered efficiently to
decision-makers. No other publication
reaches them with quite the same level
of credibility as Billboard.

Consider this week’s
issue the starting point
for a grand, industry-
wide dialogue.

Our commitment to those ends is
reflected most visibly in the redesign of
this week’s issue. We wanted to capture
all of the color and creativity that makes
our dynamic industry unique. But that’s
just the tip of the iceberg.

We have extensively reorganized Bill-
board internally to ensure that it
remains the source of industry informa-
tion into the 21st century. Under Presi-
dent and Publisher John Kilcullen, Bill-

board, Billboard Bulletin, billboard.com,
our special publications, our chart opera-
tions, and Airplay Monitor have been
consolidated and renamed the Billboard
Information Group (BIG).

Editor in chief Keith Girard will over-
see all content for BIG platforms. Ken
Schlager will serve as executive editor
reporting to Girard, and Billboard manag-
ing editor Michael Ellis will become asso-
ciate publisher. He'll oversee Billboard
charts, Billboard Directories, the Billboard
Information Network, Billboard Books, an
expanded Billboard Café, and other special
administrative duties under Kilcullen.
Geoff Mayfield will continue as director of
charts and adds senior analyst duties.

The goal of the reorganization is to
deliver breaking news, analysis, in-depth
reporting, special reports, and timely
data to our readers. Going forward, we
intend to bring applied business intelli-
gence to the marketplace. So consider
this week’s issue the starting point for a
grand, industry-wide dialogue.

We look forward to a robust, construc-
tive debate—because, in the final analy-
sis, we all have one thing in common: a
great passion for music.

Does something make you jump and shout? Write a letter to the editor! Send submissions to Keith Girard, Editor-in-Chief, Billboard, 770 Broadway,
6th Floor, New York, N.Y., 10003, or by e-mail to letters@biliboard.com. Include name, title, address, and phone number for verification purposes.
Letters should be concise and may be edited for length or content. Names can be withheld, if requested, at the discretion of the editor.
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. Opinion

Demand for music has never been stronger, even if it’s going out the back door . . .

The Digital Tunnel Will Yield Light

in the toilet. Kids are putting

their time and money into
arcade games. Hame taping is
ripping eff the music business.
The U.S. economy is wobbly.
Everyone’s predicting the end of
the world.

Sounds familias? To quote Yogi
Berra, it’s “déja vu all over again.”

There’s no doubt that the cur-
rent storm of digital piracy is
unlike anything we’ve ever seen.
But when it’s harnessed for the
forces of good instead

It's 1979. The music industry is

more off-center, interesting music,
which is the kind of music that
can break through and revitalize
the biz.

The specific way out of this mess
isn’t yet clear. But I think the
broad strokes are:

1. Make piracy more difficult.
This is a leapfrog game, as the
hackers and security geeks see who
can out-techno each other; and

2. Maybe give people something
online that they’d actually like.

The results of the Apple down-

of evil, I think it’s going
to make things better
than ever.

ty on this, because a lot
of people think it’s never
going to recover. And it’s
true that the major
record companies are
having a hard time turn-
ing their gigantic ships.

s IOKING
Issu

By Don Passman

™
. .

They’ve built massive
infrastructures around the tradi-
tional CD retail business, which is
suffering badly. It’s also become so
expensive to market records—
among mdependent promotion,
“price and positioning” at retail,
videos, and so on—that it’s hard to
make a profit.

On the other hand, demand for
music has never been stronger—
even if it’s going out the back door
instead of the front. And because
marketing a mainstream record is
so expensive, there are opportuni-
ties for independents to grow up
in the cracks. Independents can
make money selling relatively
small numbers and can develop

loading site are encouraging, but
they’re also skewed. Apple users
can’t use most of the peer-to-peer
programs, and Apple users tend to
be older. In fact, if you look at the
music they're downloading, it’s
clearly adult-oriented.

On the other hand, this is also
good news. The music industry
tends to lop you off as soon as
you get into your 20s. So maybe
the new world will bring back the
old folks.

At the moment, artists and com-
panies are still figuring out what
kinds of deals to make with each
other. Which is exactly what’s sup-
posed to happen when there’s a

tectonic shift in the industry—as
when CDs and cassettes first
showed up. With the introduction
of any new technology, there’s
always a period where nobody
understands the economics, and
one side or the other ends up dis-
advantaged; historically, it’s been
the artists.

But the reality is that nobody
is doing very well at the mo-
ment. Online earnings are mini-
mal, and new technologies are
expensive until they become
established enough to reduce the
prices. But as time moves along,
we’ll find a balance.

Here’s what’s happening currently:

® Record companies are of
course taking all rights in the digi-
tal space, as they know this will be
an important—if not the most
important—exploitation in the
future. But what they pay for these
rights varies considerably.

¢ Old-fashioned CD royalties
are computed by paying the artist
a percentage (anywhere from
12%-20%, depending on
bargaining power), with
most in the range of
13%-16% of the sug-
gested retail list price. Before
applying the percentage to the
retail price, companies deduct a
packaging deduction (25% for
CDs), a “configuration deduction”
(meaning they take off another
15% to 20% because it’s a CD and
not a cassette. Cassettes haven’t
meant anything for the past few
years, but this is a convenient
way to pay the artist less), and
another 15% for “free goods” that
don’t exist.

¢ For digital downloads, some
companies are taking the artist’s
royalty and applying it against the
price paid by the consumer for the
download, less a packaging deduc-
tion, a configuration deduction,
and free goods. In other words,
they're treating it just like a sale

' — \\

Playlists

through a store, using the price
paid by the consumer as the sug-
gested retail list price.

¢ But a few companies are pay-
ing the full CD royalty—with no
configuration reduction—and
applying it against the consumer
price without any packaging
deduction or free goods. This
makes a substantial difference in
how much an artist gets. In fact, it

could be 50% or more than the
other way of computing royalties.

Another change on the horizon
is a surge in the single track busi-
ness. In other words, rather than
having to buy an album, you can
just buy the tracks you like. While
a lot of people moan about this, [
don’t think it’s such a bad thing.
The music business in the ’50s and
'60s was a singles business as well
as an album business. And it
shouldn’t make much difference
whether you sell 100 single tracks
or 10 albums, as long as your bot-
tom line is in black ink.

Single tracks have another
advantage. Artists don’t have to
wait until they collect 12 or 14
songs before releasing product;
they can put out two or three at a
time. Just because we haven't
done it that wav doesn’t mean it
won’t work.

Back to the big picture. I think
we're in for a painful short term,
but the forced changes will make
for a healthy long term. It’s easy to
look good when you're suc-

cessful —you can
throw money at
problems and not
really feel it.

But when there’s a downturn,
you have to figure out how to do it
smarter. So while the digital age is
disruptive, it’s just one of the
cycles you have to endure in any
business—the music biz in partic-
ular—before things get rosy again.

Don Passman s a leading music
industry attorrey and author of
the book All You Need to Know
About the Music Business.

Award Shows Ignore Producers Far Too Often

Heaven knows we don’t really
need yet another awards show on
TV. But there is one
vital segment of our
industry whose mem-
hers are, for the most
part, left out in the
cold. I'm referring to
record producers.

Sure, the Grammy
folks honor producers
of current and recent
recordings, and occa-
sionally, lifetime
achievement awards
are given by the
National Academy of Recording
Arts and Sciences, the Rock &

A »~
BOBBY ROBINSON

Roll Hall of Fame, and the
Rhythm & Blues Foundation.

But I’'m talking
about a whole host of
legendary gentlemen
without whom many
milestone recordings
would probably never
have sounded so bril-
liant from the day
that they were com-
mitted to wax!

A few producers
spring immediately
to mind . ..

Allen Toussaint,
who not only produced count-
less New Orleans hits but also

played on most of them.

Richard Barrett, whose
steady hand guided not only
Frankie Lymon & the
Teenagers to stardom but also
the Three Degrees and Little
Anthony & the Imperials.

Luther Dixon, the mastermind
behind those unforgettable hits
by the Shirelles.

Bobby Robinson, the King of
Fire & Fury Records, who gave
us both “Kansas City” by Wilbert

Harrison and “The Sky Is Crying”

by Elmore James.

As Willie Tee said at Earl
King’s funeral: “One of the
things we have to do is find a

better way to give flowers to
our legends before they pass.”
A Record Producers Hall of
Fame would be a way to draw
attention to a vital group of cre-
ative folks whose work could be
assessed and studied by a new
generation of music lovers.
Alan Warner
Senior VP, catalog promotion
EMI Music Publishing
Los Angeles

Making A Case
For Jewel Boxes

Seems like almost all new

releases are being shipped in
Digipaks instead of jewel cases.
Since when d:d consumers ask
for this change?

Jewel cases work; they’ve done
so for 20 years now! As someone
who owns well over 1,000 CDs, I
can tell you I hate Digipaks!

Note to record companies:
Changing a hard case to a flimsy
one and keeping prices high
doesn’t encourage me to buy
new or remastered CDs. Listen
to consumers like me who want
to do the right thing by not
pirating.

Kevin Crossman
Fremont, Calif.
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Nearly 40 years after his last record, Sam Cooke
continues to influence generation after generation.

From gospel to new wave, from rockers to rappers, nearly every form of popular music today bears the unmistakable
imprint of the legendary Sam Cooke. The infectious melodies, the smooth styling, and of course, that incredible voice. Now
the legend that is Sam Cooke lives again on DVD and hybrid Super Audio Compact Discs™ using DSD™ technology.

AIN’T THAT GOOD NEWS

The: first of his Tracey Records imprint
Restored and remastered Hybrid SACD
Available for the first time on compact disc
12 tracks

Com (oo it<tie Cop

* RECORDED LIVE »

t hea 1

Restored and remastered in 5.1 Surround
Sound Stereo ' Hybrid Multichannel SACD
12 tracks

|F~'I“r
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New greatest hits compilation
Restored and remastered Hybrid SACD
30 tracks plus...

LEGEND "' "

SAM
COOKE

keep movin on

Restored and remastered Hybrid SACD
Repackaged = 22 tracks including
“A CHANGE IS GONNA COME”"

Extended version of the critically-acclaimed
VH-1 Sam Cooke Legends

Over two hours of additional interviews with
Aretha Franklin, Bobby Womack, Lou Rawls,
Lloyd Price, Lou Adler, L.C. Cooke and more!
Featuring rare and never-before-seen
performance clips, TV footage and family photos

Sam Cooke’s SAR Records Story

SACD and DSD are trademarks
of Sony and Philips.

www.abkco.com © 2003 ABKCO Records
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OPPORTUNITIES

LATIN MUSIC 6 PACK 4

Billboard’s Latin Music 6-Pack #4 focuses on the hottest sub genre of Latin Music...Regional Mexican.

CLOSING JUNE I7

managers are working as their own promoters including doing their own tours! Don’t miss a beat...call SNOOP DOGG

today! 30TH ANNIVERSARY

We cover everything from up-and-coming groups to new marketing strategies. Plus we report on how

issue date: july 19  ad close: june 23
Gene Smith 646.654.4616 « gsmith@billboard.com

SBS 20TH ANNIVERSARY

ASIA PACIFIC QUARTERLY 3

TOURING QUARTERLY #3

Billboard previews the annual |IAAM
(International Association of Assembly
Managers) meeting, reports on mid-year
touring trends, and features the Billboard
Boxscore chart recaps. Don't miss your
opportunity to advertise in the issue
everyone will be reading for the latest in
touring trends! Bonus distribution at
IAAM Conference & Trade Show.

issue date: july 26
ad close: june 30

Lee Ann Photoglo 615.321.4294
laphotoglo@billboard.com

UPCoMIN®

PLUG.IN-DIGITAL MUSIC

BILLBOARD R&B/HIP-HOP CONEF. - issue date: Aug 9 * ad close: July |5
KISS 30TH ANNIVERSARY - issue date: Aug 9 ¢ ad close: July |5

- issue date: Aug 2 * ad close: July 8

Billboard throws a fiesta in honor of
the 20cth anniversary of Spanish
Broadcasting System.We take a jour-
nalistic review of the past two decades
and look towards the promising
future of Spanish Broadcasting System
in this special tribute. RSVP today for
your congratulatory ad!

issue date: july 26
ad close: june 30

Gene Smith 646.654.4616
gsmith@billboard.com

SHEPRENCHINAWINSES

Billboard covers the latest in artist
development strategies at retail and
radio, features regional artist devel-
opment profiles from the dominant
independent music companies in key
markets, and reports on sales and
market data for each of the top
Asian music markets. Call today!

issue date: aug 2
ad close: july 8

Linda Matich 612.9440.7777
Iklbmatich@bigpond.com.au

BUYER'S GUIDE/DYD PREVIEW - issue date: Aug 16 * ad close: July 22
LATIN MUSIC 6 PACK 5 - issue date: Aug 23 « ad close: July 29
NATIVE AMERICAN MUSIC - issue date: Aug 30 * ad close: Aug 5

New York
646.654.4696

Los Angeles Nashville
323.525.2307 615.321.4297

London
44.207.420.6067
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The iron will P. Dlddy s Bad

of Type O Boy Records
Negative’s is back
Peter Steele

POP / ROCK / COUNTRY / R&B / HIP-HOP / LATIN / DANCE / TOURING

Hollywood Goes
On Signing Spree

1 Crazy About Beyo

Columbia Pushes Album Date Ahead By Two Wee

BY RASHAUN HALL

Hollywood Records has signed the  Christ Superstar, PS is best experi- With lead single “Crazy in Love” tak-

\
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24-memcer Polyphonic Spree (PS) enced live at one of the many out- P v N ing off at radio and video outlets,
for North America in a multifaceted door festivals the outfit will play this i e Columbia Records has
deal that includes a piece of the summer, including England’s Glas- . decided to jump the gun
band’s touring proceeds. tonbury Festival; Bonnaroo in Man- . ' R o~ - for Beyoncé’s highly antici-
For the uninitiated, PS is the chester, Tenn.; and the Austin City - ' . pated solo debut.
brainchild of former Tripping Daisy Limits Festival in Austin. Now due June 24, the
leader Tim DeLaughter. The 21/2- Given the act’s strong attraction as multifaceted superstar’s
year-old ensemble, clad in white a live draw and its unproven radio Dangerously in Love

appeal in these formu-
laic times. Hollywood
Records’ deal made

(Music World/Columbia)
was rushed forward
from its previous July 8

.. ~X-£

sense to DelLaughter. N release date.
“ldidn’t have any — “We're really just re-
hesitation about giving sponding to the market,” Columbia

up touring money be-
cause I knew if we were

Records president Will Botwin says.
“We went with the intention

going to continue to ! of putting out the album
let our live show flour- on July 8 ... [but] the
By Melinda Newman ish, we needed help,” N
mnewman@billboard.com DeLaughter says.
He adds that the ’

Hollywood contract is ‘) '
robes w'th bright colors at the bot- structured so that PS’s masters even- J way radio—at all formats—has jumped
tom. performs uplifting melodies tually revert back to the group. ‘ﬂ /)’ all over this thing changed that.
replete with orchestral arrange- For Bob Cavallo, chairman of Hol- “We were also concerned with the
ments. Part Magical Mystery Tour, lywood parent Buena Vista Music threat of the album getting leaked” to the
part Up With People, part Jesus (Continued on page 21) Internet, Botwin admits. “We moved it

up a couple of weeks with the idea that
we would not only have a great first wee
of sales, but a great follow-up week.”
Last issue, the single, featuring
Z, cracked The Billboard H 00’
10 at No. 8. The sil ]
No. 7 on that chaJ P
R&B/Htp— :

POLYPHONIC SPREE

THERE WILL BE AN AUCTION

JULY 25,2003 OF 41 MASTERS BY 23 NATIONALLY AND INTERNATIONALLY KNOWN ARTISTS.
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BY CHRISTA TITUS

BROOKLYN, N.Y.—When Type O Neg-
ative’s fifth studio album, Life Is Killing
Me (Roadrunner), hits the streets June
17, frontman Peter Steele is ready for
people to start complaining.

The bassist/vocalist/songwriter pre-
dicts a backlash from the not-so-radio-
friendly album track “I Like Goils.” The
rapid-fire tirade is a treatise on his
unbudging heterosexual orientation
that contains outrageously politically
incorrect lyrics.

But the PC state of mind is what
Steele wants to bash—not homosexu-
ality or any particular individual.

“The song was poking fun at PC. |
did this because | can’t wait to see what
happens,” he admits. “To my knowl-
edge, I did no wrong. I use the word
‘queer’ because I'm a heterosexual. Isn’t
it sexist that only a homosexual can use
the word ‘queer’ but a heterosexual
can’t? Shouldn’t both be wrong? Or
both be right?”

Steele sums up “Goils” as “a stu-
pid sociological experiment. If we are
all equal, and we have freedom of
speech, what does it fucking matter
what we say?”

What Type O Negative has to say—
and its admittedly warped way of
expressing it—matters to its fans. The
doom-laden metal act has returned
with more poignant compositions that
are at times morbid, amusing, fright-
ening, or the three combined, which is
what their following loves.

DARKTHOUGHTS

Infidelity, death, and depression are
among the dreary subjects the band
has set to music. The group comprises
Steele, keyboardist Josh Silver, drum-
mer Johnny Kelly, and guitarist Kenny
Hickey.

As its lyricist, Steele takes an
unflinching look at whatever sorrows
are blackening his heart and pours them
into his words. (Steele is published by
Roadblock Music/ Pyromantic Publish-
ing, care of BMG Songs [ASCAP].)

This time, Steele focuses on themes
of betrayal and revenge—in “. . . A Dish
Best Served Coldly”—as well as vent-
ing his opinion on managed health
care and coming to terms with the
mortality of one’s parents (the title
track and “Nettie”).

Type O Negative's
‘Life’ Style

Song On Act’s Fifth Set Pokes Fun At Political Correctness

“Life Is Killing Me” is a reflection on
Steele’s late father, whom he insists
would have lived longer if he had bet-
ter medical care.

“I really don’t like doctors, because
they’re supposed to take the Hippo-
cratic oath—which I call the hypocrit-
ical oath—and everything, as usual,
just comes down to money,” Steele
explains.

“Sometimes I feel like older people are
being kept alive just to increase a physi-
cian’s income. I really can’t understand
why we can so easily euthanise beautiful
creatures like cats and dogs, but we keep
the scum of the earth, mainly human
beings, alive and in pain.”

Musically, the uptempo beat and
anthemic chorus on “Goils” will
remind listeners of “Unsuccessfully

Coping With the Natural Beauty of Infi-
delity” from the band’s 1991 debut,
Slow, Deep and Hard.

(The song is a likely reason why
Steele thinks “Goils” will irritate peo-
ple. “Unsuccessfully” gave voice to a
man berating his lover after he dis-
covered that she was unfaithful. He
says it was based on a painful real-life
experience. Critics thought it was
misogynistic.)

On Life, fans will recognize the goth-
ic elements that permeated 1994’s
Bloody Kisses. The heavily layered
sound and eerie atmospheres invoked
on 1996's October Rust are also present.

Silver, who co-produced the album
with Steele, says the new set is vastly
different from the previous studio
album, 1999’s World Coming Doun.

“That was a much more stark, real-
istic album,” Silver observes. “I hate to
use the word ‘fun,’ because it pains me
to do so, but for lack of a better term, it
is a slightly more fun album, more
eclectic, Bloody Kisses-type of thing.”

But Type O Negative doesn’t enter
the studio intending to explore a par-
ticular musical focal point.

Silver says, “Everything changes
right up until the final moment—
including the final moment half the
time—and I wouldn’t want to limit it to
some kind of preconceived notion that
could be better or could even be worse.
I'don't think it’s fair to restrict a process
that just flows naturally.”

CRACKING THE CHARTS
Airplay has been limited for Type O

Negative. The Bloody Kisses songs
“Christian Woman” and “Black No. 1
(Little Miss Scare-All)” garnered sig-
nificant play on college radio and late-
night metal shows. They helped the
album become Type O Negative’s best-
selling set to date. According to Nielsen
SoundScan, Bloody Kisses has moved
864,000 copies. October Rust has sold
402,000.

“Everything Dies” from World Com-
ing Doun peaked at No. 37 on the Bill-
board Mainstream Rock Tracks chart.
Beyond that, Type O Negative’s gloomy
melodies and blunt lyrics have not got-
ten much play on monitored stations.

But that may be changing. “I Don’t
Wanna Be Me” went to active rock,
metal, and specialty formats in May.
Now, Billboard sister publication Air-
play Monitor lists it as No. 38 on its
Active Rock chart.

According to Bob Johnsen, Roadrun-
ner senior director of marketing, sever-
al large-market stations have added the
track. They include active rock WAAF
Boston and WCCC Hartford, Conn., and
modern rock KTBZ Houston.

“We are so pumped with the new
material that we committed to a radio
campaign to work the first single,”
Johnsen says. “We're going to work it to
rock radio stations nationwide.” A video
is also being shot for the song.

The Internet, print advertising, and
price-and-positioning programs will
play a part in marketing Life. One
incentive the label is using to generate
early sales is rewarding consumers who
pre-order the CD at such New York-
area retailers as Vintage Vinyl and
Looney Tunes with a ticket to an invi-
tation-only Type O Negative show
Friday, June 13 at New York’s CBGB.

Type O Negative is racked by major
retailers, but independently owned out-
lets are also vital to its sales.

“In the New York area, you have two
of the most important mom-and-pop
[stores] in the country; you have Vin-
tage Vinyl and you have Looney Tunes,
and that level of store is key for this
band,” Johnsen observes, noting that
given its strong underground follow-
ing, secondary markets are almost like
primaries for the act.

A headlining tour in Europe will run
June 19-July 11. The group then kicks
off a 14-date U.S. trek July 25 at the
Worchester (Mass.) Palladium.

—

—

Crazy About
Beyoncé

Continued from page 19

great song and people get it. I guess they
were happy to hear something fresh.”

As one-third of platinum-plus trio
Destiny’s Child, Beyoncé is no stranger
to the top of the charts. The group’s last
studio set, Survivor, debuted atop both
the Top R&B/Hip-Hop Albums chart
and The Billboard 200 in 2001 (Bill-
board, May 19, 2001).

The group announced in late 2001

that it would take a break so that each
member could pursue solo projects.
Michelle Williams and Kelly Rowland
released their solo debuts in 2002.

“It’s something we all had to do,”
Beyoncé says. “You get to a point where
you depend on someone for so much
for so long, and you need to grow and
learn about yourself and make mistakes
on your own. It’s part of becoming an
adult. I'm happy that I got to write
songs from my heart . . . [ was able to
express myself as a young woman, as an
individual, and as a solo artist.”

While Rowland and Williams achieved
success with their solo sets, expectations
are sky-high for Beyoncé’s album. “Des-
tiny’s Child is the biggest female-based

vocal group in the world,” Botwin says.
“We sold 9 million albums around the
world on the last studio album, so com-
ing into this solo project, expectations for
exceptional success and creativity are
there. She’s always been identified as the
leader of the group, so the most pressure
has been on her to deliver a record that is
great and to have success out of the box.”

Beyoncé says she “really tried not to
think about those expectations.

“It affects your performance when
you’re thinking about other people.
Some days, it got a little hard. . . Iwon-
dered if people would understand it and
like it. I also wanted to make sure that
[this album] showed my growth vocal-
ly and as a writer. But when [ went into

the studio. . . I just vibed and did what-
ever I felt. Once [ finished, then I
thought about all that other stuff.”

Beyoncé is a spokeswoman for
L'Oreal and Pepsi. The singer’s endorse-
ment deal with Pepsi will play a crucial
role in promoting Dangerously in Love.

Pepsi is featuring “Crazy in Love” in
its Pepsi First Taste campaign. Beyoncé
and her music will also be featured in
future Pepsi TV commercials. Sony’s
electronics division has also teamed
with Columbia to offer a 45-second
videoclip on all Sony Vaio computers
and Sony Clié handheld PDAs, which
will lead consumers to the Sony Web
site to purchase her album.

Beyoncé has also made a name for

herself in Hollywood. The singer made
her feature-film debut last summer in
Austin Powers in Goldmember. For her
next role, Beyoncé will play a singer in
Paramount Films’ The Fighting Termp-
tations with Cuba Gooding Jr.

Sony Music president Don lenner
believes that Dangerously may be a
defining moment in Beyoncé’s career.

“I don't think there is anyone else
in Beyoncé’s league at the moment,”
he says. “Emerging from a hugely suc-
cessful group like Destiny’s Child is
never easy, but the overwhelmingly
positive response to Beyoncé’s solo
music, combined with a blossoming
acting career, clearly shows that she is
a true superstar.”
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Pianist Revives
Rare Satie Pieces

Much critical praise was lavished
upon The Magic of Satie, performer
Jean-Yves Thibaudet’s September
2002 Decca release devoted to the
perennially popular piano music of
eccentric French composer Erik
Satie. So it may come as a surprise to
learn that the elegant pianist had
long rebuffed the label’s requests to
record such a recital.

“What they wanted to do was one
CD with all the popular Satie stuff,”
Thibaudet recalls. “I said that I could
do it, of course, but it didn’t interest
me very much. It

minutes of music that is recorded for
the first time, including some of his
strongest and most wonderful
pieces.”

Some of the works that Thibaudet
performs here, such as the newly dis-
covered Seventh Gnossienne, were
actually hidden in plain sight, partial-
ly incorporated into other composi-
tions and only identified through
Satie’s own correspondence with
publishers and peers.

As Thibaudet trawled through
Satie’s languorous dreamscapes and
puckish miniatures at length, his

would be a very

commercial proj- .
ect,and I didn't GSSI‘ O
see the need to do

By Steve Smith

classicaiscore@earthlink.net

it.”

Decca coun-
tered with a
proposition that
caught
Thibaudet’s fancy:
They asked him
to record Satie’s

complete key-
hoard oeuvre. On June 10, the label
issued the resulting set, The Com-
plete Solo Piano Music, which con-
sists of five discs for the price of three.

The challenge proved revelatory.
Not only did Thibaudet lavish his cus-
tomary care and persuasive artistry
upon such familiar Satie fare as the
Gymmopédies and Gnassiennes, but
he also quickly learned that there was
more to the composer than he had
ever imagined.

Thibaudet met leading Satie schol-

THIBAUDET

ar Ornella Volta, who showed him a
tremendous body of work still widely
unknown to the world at large.

“[ realized that the guy had written
so much music and that there was
such a variety—each piece was so dif-
ferent,” Thibaudet says.

Volta introduced Thibaudet to a
surprisingly large number of Satie
works that were never published or
had fallen out of print long ago.

“She [had all of] these unpublished
manuscripts that were never per-
formed or recorded,” Thibaudet says.
“There was an incredible amount of
material; I think we have almost 100

opinion of the composer completely
changed. He now believes that Satie
was every bit as significant as the
more widely respected French com-
posers Debussy, Ravel, and Fauré.

“Satie was a unique composer who
created a completely new musical
language,” Thibaudet says. “He was
using his own chords, his own style,
his own atmosphere in the way he
wrote for the piano. And he was very
modern for his time: He was the first
minimalist composer, writing repeti-
tive music 50 years before [John]
Cage. And in Bill Evans and other
jazz pianists, you surely hear Satie’s
influence in the harmonies.”

With his new project, Thibaudet
becomes the latest in a small but dis-
tinguished group of pianists that has
championed Satie’s cause. Ironically,
one of his own teachers, the
esteemed Aldo Ciccolini, is also one
of the composer’s foremost propo-
nents. Yet instructor and student
never discussed or worked on Satie’s
music.

“I was speaking about that with
him the other night at dinner,”
Thibaudet says. “I think we both
agree that Satie is one of those com-
posers that you don't need to—and
shouldn’t—play for a teacher. He's a
very personal composer, especially
because he didn’t write anything in
the music but the notes. There are
very few remarks about tempi and
dynamics.

“Ciccolini could only have told me,
‘This is the way I play it,’ but he
couldn’t have told me to play it that
way. It’s a very personal and subjec-
tive thing: You have to think for your-
self and find your own way to do it.”

The Beat

Continued from page 19

Group, the deal is sound—even
without the guarantee of radio play.
“This is tour- and TV-driven. We're
going to spend a lot of money mar-
keting the brand, and the return is
their [live] career. For example, if
they ever did a fixed-base show that
stayed in one place, we'd be the pro-
ducer of the show.” That’s entirely a
possibility, since DeLaughter says
he'd like for there to be four Poly-
phonic Sprees.

Cavallo adds that he plans to
spread PS’s message across the Dis-
ney landscape. “I can use the theme
parks, television, the ABC family, our
theatrical division, and other areas
to break this band.”

Indeed, DeLaughter already plans
to make a children’s record for Walt
Disney Records.

Hollywood will rerelease the
group’s independent CD The Begin-
ning Stages Of . . . bundled with a
four-track CD on June 24. A new
studio album will come out in 2004.

Outside of North America, PS is
signed to Warner Music-distributed
679 Records.

MANAGEMENT DERBY: As Atlantic
Records artist Jewel debuts this issue
at a career high of No. 2 on The Bill-
board 200 with 0304, she is meeting
with many top names in her search
for a new manager, according to
sources. Her mother/manager, Lene-
dra Carroll, will now primarily focus
on Jewel’s charity endeavors.

In other management changes,
Jennifer Lopez is expected to meet
with prospective new managers in a
few weeks, according to her repre-
sentative. The week of June 9, Lopez
jettisoned both her longtime manag-
er Benny Medina and Endeavor
agent Patrick Whitesell, who had
represented her for eight months.
She is now booked by Creative
Artists Agency.

| GOLDEN GUNS: Velvet Revolver—a

new group comprising Stone Tem-
ple Pilots’ Scott Weiland; Guns N’
Roses’ Slash, Duff McKagan, and
Matt Sorum; and Suicidal Tenden-
cies’ Dave Kushner—is off to a fast
start at radio with first single “Set
Me Free.” The Hulk soundtrack tune
is already getting top phones at
modern rock WBCN Boston, XTRA
San Diego, and KROQ Los Angeles.

The band, managed by Immortal
Entertainment’s Dana Millman-
Dufine and David Codikow, has re-
corded a number of songs for its al-
bum debut, but it has yet to ink a
label deal.

CH-CH-CHANGES: MCA A&R VPs Tom
Sarig and Marc Nathan have both left
the company following a restructur-
ing (see story, page 1). Nathan may be
reached at mdnathan@pacbell.net.
Sarig may be contacted at tomsarig@
hotmail.com.
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Bad Boy Returns
With Soundtrack

Sean “P. Diddy” Combs likes to
think big.

So when the entertainment mogul
decided to relaunch his Bad Boy
Records with new distributing part-
ner Universal Records, he deter-
mined that it would be with an
album that he predicts will be “the
biggest soundtrack of the year.”

That album is Bad Boys /1, which
will be released July 15. It is the first
soundtrack ever released by the Bad
Boy label.

Combs’ label had been affiliated
with Arista Records. The two compa-
nies parted ways last vear. Combs
brought Bad Boy to Universal earlier
this year under a

Those collaborations include Nelly
and P Diddy featuring Murphy Lee
on “Shake Ya Tail Feather™; the Noto-
rious B.I.G. and 50 Cent on “Realest
NW#@S™; Snoop Dogg featuring
Loon on “Gangsta Shit"; Fat Joe and
P. Diddy on ~Girl I'm a Bad Boy™; and
P. Diddy, Lenny Kravitz, and Pharrell
on “Show Me Your Soul.”

Bad Bov has released two first sin-
gles from the project: “Shake Ya Tail
Feather” and Jay Z’s “La-l.a-La (Ex-
cuse Me Again).” Combs says the next
single will be “Show Me Your Soul.”

The mogul says, “I had just closed
my deal with Universal, and I heard
they were going to be doing some-

three-year deal in
which Universal will
market, distribute,
and promote Bad Boy
releases worldwide
(Billbourd, Feb. 15).
The Bad Boys 11
movie opens July 18
in U.S. theaters. The
Columbia Pictures
action flick features
returning stars Will

Sound ™\
Tra‘cks._

By Carla Hay

chay@billboard.com

Smith and Martin
Lawrence, who starred in the 1995
film Bad Boys.

Unlike many soundtracks, Bad
Boys I consists entirely of previously
unreleased songs.

The album hoasts an all-star list of
multi-platinum artists, including
Jay-Z, P. Diddy, Justin Timberlake,
Nelly, Beyoncé Knowles, Mary J.
Blige, and Snoop Dogg.

Combs tells Billboard, “You hear
$0 many competitive stories about
the music business, but | want to
emphasize that this soundtrack was a

real cohesive effort. 1 don't usually
ask people for a lot of favors, but |
called in a lot of favors to do this
soundtrack. My friends really helped
me out.

“An artist like Justin Timberlake
had never done a soundtrack song
before this one,” he continues. “This
album also has collaborations that
you can't find anywhere else.”

thing with Bad Boys 1. 1 always
wanted to be involved with the
sequel, so [ called up Will Smith,
|Bad Boys 1l movie producer] Jerry
Bruckheimer, and Martin Lawrence
and told them I wanted to put out
the Bad Boys 11 soundtrack.”

Bad Boy president Lewis Tucker
says the label is planning a multime-
dia blitz to market the album,

“We're having a Bad Boy weekend
the weekend before the album’s
release. We're looking at taking over
radio with spots for the soundtrack
and a lot of phoner-driven contests
and requests.”

Radio stations in more than 75
markets will have giveawayss for about
125 Bad Boys /] movie screenings.

Mtv.com will host a listening party
for the soundtrack. In addition,
Combs and Bad Boys I/ stars
Lawrence and Gabrielle Union will
appear on MTV's Total Request Live
around the time of the movie’s
release. MTV's Making the Video
series will feature an episode about
the “Shake Ya Tail Feather™ video.
BET will also air a special segment
about the Bud Boys Il movie and
soundtrack. At press time, air dates
were {0 be determined.

Combs says he is looking forward
to starting a new chapter in the his-
tory of his label, which he founded
in 1991.

“A lot of boutique labels were
around then, and mine is one of the
few that's still standing. I've made a
lot of friends along the way, and that
has a lot to do with why I've been able
to put out great records like this one.”
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Barnyard Trek: ‘Cirque Du Soleil Meets The Opry’

BY RAY WADDELL

NASHVILLE—In a touring concept
that is both refreshingly retro and
boldly innovative, the Electric Barn-
yard tour is taking music to the “for-
gotten people.”

The idea is retro because, like the
Louisiana Hayride and Opry tours
decades ago, Electric Barnyard is tak-
ing a multi-act package to markets
that major tours seldom visit. The tal-
ent includes founder Marty Stuart,
Merle Haggard, BR549, Rhonda Vin-
cent, Connie Smith, and Old Crow
Medicine Show.

And the tour is innovative because
not only does it carry its own venue,
concessions, and production, it also
has the first sponsorship from the
Waffle House restaurant chain, along
with media boosts from CMT: Coun-
try Music Television and powerhouse
AM radio station WSM Nashville.

Stuart says he would like the tour
to become an annual event. Accord-
ing to him, the Electric Barnyard “is
like Cirque du Soleil meets the Grand
Ole Opry touring show. And we're car-
rying our own show palace.”

Barnyard also boasts a “dream
team” behind the scenes. The tourisa
joint production of Stuart, Chicago-
based Jam Productions, and Stuart’s
agency, Buddy Lee Attractions (BLA).
It features local marketing input from
country promotion guru Ben Farrell,
president of Lon Varnell Enterprises.

“It's a wonderful, exciting idea that
hasn’t been done in a long time,” BLA
president Tony Conway says. “Carry-
ing the venue with you is unique, espe-

cially into these tertiary markets. We
wanted to play markets where this
event would be a major attraction.”

Along the route, Haggard and Stu-
art will play acoustic sets at jails, pris-
ons, and rehab centers. Stuart says,
“We want to take a little hope and en-
joyment to some hearts out there.”

The tour is booked for 25 markets,
beginning July 6 at the city park in
Sierra Vista, Ariz. More dates could be
added, depending on success and
artist availability.

STUART

Stuart says the genesis of the tour
and its targeted markets sparked
when he returned to the road after a
three-year layoff in spring 2002 and
asked Conway to “basically hide me
in the backroads” until Stuart and his
Fabulous Superlatives worked out
their kinks.

“We started playing all these ‘B’
markets, and I noticed whenever we
played somewhere, a lot of people
started showing up,” Stuart recalls.
“They seemed to want the type of
music we were playing.”

Stuart hatched the idea of a coun-
try touring extravaganza for smaller
markets. He took the idea to Conway
and then Haggard at the latter's con-
cert in Louisville, Ky.

“Marty presented the concept to
Merle and myself on Aug. 23 last year,”
recalls Lance Roberts, Haggard's agent
at Bobby Roberts Co. “Hag liked it and
was excited about going to some of
these smaller, more rural markets off
the beaten path.”

Stuart says Haggard is a natural for
the tour. “The first person that came
to mind was Hag, the poet of the com-
mon man,” Stuart recalls. “He’s writ-
ten these folks’ story. When I told him
about it, he said, ‘It sounds like we’re
going back and remembering the for-
gotten people.””

The traveling venue is an open-air,
tent-like structure with a capacity of
4,000 (which is expandable to 8,000), a
hybrid of a traveling venue once used
on the Festival con Dios contemporary
Christian tour.

With tickets priced at $25 in
advance and $30 day-of-show, the
gross potential could top $5 million for
the 25 dates from ticket sales alone.

Production is relatively streamlined,
traveling on six trucks, all wrapped
with the Electric Barnyard/Waffle
House logo. The tour should also save
money on venue rentals.

“It plays mostly fairgrounds, along
with city parks, ball parks, and arena
parking lots,” Conway says. All acts
will share lights, sound, and staging.
BR549, Vincent, and Old Crow Med-
icine Show are primarily acoustic
acts, while Stuart and Haggard will

each take their full bands (in Hag-
gard’s case, the Strangers) and share
backline gear.

Producers have been impressed
with Stuart’s hands-on approach to
all aspects of the tour. “Marty has
worked with us very closely, from top
to bottom,” Jam co-president Arny
Granat says.

Doors will open between 4 p.m. and
5 p.m., and shows will begin between
6:30 p.m. and 7 p.m.

With seven hours between when

< MERLE BAGGARD - %

&

the doors open and the final curtain
call, that leaves plenty of time for
patrons to make use of ancillary rev-
enue producers. Those include carni-
val midway games, a hydraulic bull,
bungee jumping, rock climbing, and
such concessions as hot dogs, nachos,
pizza, and, of course, beer.

“You couldn't do an Electric Barn-
yard tour without beer,” Conway notes.

Those ancillaries, plus the Waffle
House sponsorship, help offset the
relatively low ticket price. “Both
Marty and Merle felt they really want-

ed to give people an inexpensive tick-
et,” Conway says.

The tour sponsors themselves
bring a lot to the party. Both CMT
and WSM will be behind the trek
throughout. Waffle House will place
posters in its 1,400 restaurants in
26 states and will play new Stuart
and Haggard singles on Waffle
House jukeboxes.

“When you have a national restau-
rant chain, CMT, and one of the most
powerful AM stations in the country
behind it, that’s a pretty good surge,”
Conway says.

“I'm a Waffle House veteran,” Stew-
art adds. “I'm proud that we're their
first sponsorship.”

Farrell will coordinate media pro-
motion in each market and is high on
the concept. “These days, unless you're
really big in this business, you need
something remarkable or you're in
trouble,” he observes. “To me, what's
really remarkable about this, above
and beyond the artists, is the venue.
This should be a very exciting thing for
all these towns.”

Routing without hitting major mar-
kets was a bit of a challenge. Rather
than Chicago, New York, and Los
Angeles, or even Cleveland, St. Louis,
and Indianapolis, this tour focuses on
such cities as Tulare, Calif.; Klamath
Falls, Ore.; Rome, Ga.; Tuscumbia,
Ala.; and Lynchburg, Va. And, yes, it
will play in Peoria.

“We looked at markets where Marty
or Merle might be bigger or where
they hadn’t played,” Granat says.
“These are not everyday markets, and
that’s by design, not by chance.”

Time Looks Right For Baobab’s Big U.S. Outing

BY WES ORSHOSKI

Since Senegal’s Orchestra Baobab
reunited last year after a 15-year hia-
tus, the lives of its 10 members have
been filled with moments occasionally
bordering on the surreal.

For guitarist and co-founder Latfi
Bengeloune, one such moment came
last summer, when the Afro-Cuban
group played the hallowed Fillmore
Auditorium in San Francisco during its
inaugural visit to the States. The seven-
date tour supported the act’s revered
2002 comeback set, Specialist in All
Styles (World Circuit/Nonesuch).

The Fillmore is a place that Ben-
geloune, like so many musicians and
music-lovers, recognizes as sacred
ground for any artist, regardless of
nationality.

Taking the stage made famous by
the likes of Jimi Hendrix, Santana, and
the Grateful Dead was “amazing,” Ben-
geloune says. “When you have those
names in your head from the time
when you were a young musician, it's

just amazing to be able to play the same
place as those guys.”

Although it will mostly hit festivals
and lesser-known small theaters, the
30-year-old Orchestra Baobab will get
another taste of life on the road in the
U.S. this month. On June 17, the act
launches its first extensive tour of
North America in Ann Arbor, Mich.

Before disbanding in the late '80s,
Orchestra Baobab had achieved near-

legendary status among purveyors of
the Afro-Cuban groove, and the act
was undisputed music royalty in its
native country.

Since reuniting last year, the group,
now featuring a mix of original and
new members, has reached a level of
sales and respect never attained by its
earlier incarnation.

With this 21-show tour—which in-
cludes pairs of gigs in New York and

San Francisco and four stops in Cana-
da—the new version of Orchestra
Baobab continues to bolster both the
original's legacy and its own reputation.

And the act could not have reunit-
ed and taken on North America at a
better time. Thanks to the global suc-
cess of Buena Vista Social Club, the
market for world music is perhaps
better than ever.

Nevertheless, the group has much
work to do in North America, notes
Chris Colbourn of Newtonville, Mass.-
based Concerted Efforts. He is
Orchestra Baobab’s booking agent for
the continent.

Colbourn says this tour is actual-
ly a primer for a bigger North Amer-
ican trek planned for spring 2004,
when the group will visit theaters
and universities.

Orchestra Baobab is so popular in
Europe that Colbourn says he was only
able to steal the group away from the
continent for a month of dates. He
observes that it is really taking off there,
especially in France.

Asaresult, the tour skips the South,
Southeast, and Southwest and only hits
three or four Midwestern cities.

While Baobab'’s music seems a nat-
ural fit for the many festivals it will visit
in the U.S. and Canada, one of the
things that makes the group unusual,
Colbourn notes, is the ease with which
it can switch from festival to club. Last
year, for example, while in New York,
Baobab played both Summerstage in
Central Park and tiny Greenwich Vil-
lage club Joe’s Pub.

Bengeloune says one of those afore-
mentioned surreal moments happened
at that Summerstage show, as he
looked out at scores of audience mem-
bers singing every lyric.

The dream realized with Orchestra
Baobab’s reunion will continue for the
foreseeable future, he says, adding that
the group may return to the studio by
year’s end. “It was a dream, and when
you have a dream, you always want it
to go longer and longer—the longer
the better. So, for us, and for me, espe-
cially, I pray for it.”
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CONCERT GROSSES

VENUE/ GROSS/ ATTENDANCE/
ARTIST(S) DATE TICKET PRICE(S) CAPACITY PROMOTER
DIXIE CHICKS, JOAN OSBORNE Xcel Energy Center, $2.152,655 35,587 Jam Prods.
St. Paul, Minn. $65/845/$35 two sellouts
June 6-7
DIXIE CHICKS, JOAN OSBORNE Bradley Center, $1,032,690 17,36; Jam Prods. T
Milwaukee $65/$45/335 seliout
June 5
TIM McGRAW Delta Center, $642,165 12,423 Outback Concerts,
Salt Lake City $50/830 sellout Xentel
May 1
WBCN RIVER RAVE: BECK, GOOD CHARLOTTE, Tweeter Center for the Periorming  $628,960 16,385 Clear Channel
JACK JOHNSON, SALIVA, DROPKICK Arts, Mansfield, Mass. $65/$25 19,920 Entertainment
MURPHYS, EVANESCENCE, & OTHERS May 25
X-FEST: GODSMACK, STAIND, EVANESCENCE, Post-Gazette Pavilion at Star  $611,557 20,994 Clear Channel
THE USED, THE DONNAS, PUNCHLINE, COLD, Lake, Burgettstown, Pa. $37/817.50 23273 Entertainment
JULIANA THEORY, & OTHERS May 26
Y100 FEZTIVAL: AUDIOSLAVE, BECK, Tweeter Center at the $589,305 15,151 Clear Channel
THE USED, THE ROOTS, AFI, FINCH, Waterfront, Camden, N.J. $47/835 26,031 Entertainment, WPLY
THE STARTING LINE, & OTHERS May 26
COLDPLAY, EISLEY, RON SEXSMITH  Shoreline Amphitheatre, $583,740 20217 Clear Channel
Mountain View, Calif. $39.50/825 21,895 Entertainment
May 30
VICENTE FERNANDEZ, Arrowhead Pond, $569,730 7,429 CIE, Hauser-CIE Events,
BANDA EL RECODO Anaheim, Calif. $125/835 10,577 Nederlander
May 25 Organization
YANNI ARCO Arena, $554,520 10,102 Danny 0’'Donovan,
Sacramento, Calif. $69.25/$41.25 sellout Concerts West
May 8
TIM McGRAW Van Andel Arena, $552,919 9,773 Clear Channel
Grand Rapids. Mich. $65/$49.50 12,119 Entertainment
May 23
JOURNEY, STYX & REO Aladdin Theatre for the Periorming  $531,165 6,897 Concerts West
SPEEDWAGON Arts, Las Vegas $95/875/855 6,965
May 10
JAMES TAYLOR Verizon Wireless Amphitheater, $527,535 18,802 Clear Channel
Chariotte, N.C. $45/$10 18,812 Entertainment
May 30
YANNI Hollywood Bowl, $526,430 8,773 Danny 0'Donovan,
Hollywood, Calif. $129.50/$104.50 12,659 Concerts West
May 4
YANNI Xcel Energy Center, $520,806 9,008 Danny 0’'Donovan,
St. Paul, Minn. $69/841 10,217 Concerts West
May 30
YANNI HP Pavilion, $509,813 7,918 Danny 0’Oonovan,
San Jose, Calif. $77.50/850 9,890 Concerts West
May 10
AVRIL LAVIGNE, GOB, SIMPLE PLAN Paul E. Tsongas Arena, $507,944 15,024 Mass Concerts
Lowell, Mass. $35 two sellouts
May 15-16
—YANNI Arrowhead Pond, $488,435 8,773 Danny 0’'Donovan,
Anaheim, Calif. $77.50/850 9,652 Concerts West
May 3
YANNI Sawvis Center, $481,939 8,750 Danny 0'Donovan,
St. Louis $69.50/$41.50 9,688 Concerts West
June 1
YANNI Pepsi Center, $474,810 8,105 Danny 0'Donovan,
Denver $71.50/$43.50 9,755 Concerts West
May 21
TIM McGRAW Bi-Lo Center, $474,519 9,870 Clear Channel
Greenville, S.C. $59.75/$29.75 sellout Entertainment,
May 25 The Messina Group
ANITA BAKER Wolf Trap National Park, $473.510 13.815 in-house
Filene Center, Vienna, Va. $42/$25 14,056 two shows
May 23
JAMES TAYLOR Cynthia Woods Mitchell Pavilion, $453,952 14,997 Clear Channel
The Woodlands, Texas $50/$25 15,484 Entertainment
May 18
BROOKS & DUNN, RASCAL FLATTS, Hyundai Pavilion at Glen $440,330 13,926 Clear Channel
BRAD PAISLEY, AARON LINES, JEFF  Helen, Devore, Calif. $57/821.50 20,216 Entertainment
BATES, CLEDUS T, JUDD May 24
YANN! Rose Garden, $422,193 7.180 Danny 0'Donovan,
Portland, Ore. $67/839.50 9,220 Concerts West
May 16
JOURNEY, REO SPEEDWAGON & HP Pavilion, $418,735 8,937 Concerts West
STYX San Jose, Calif. $55/$45/$35/$17.50 12,868
May 16
WBLI SUMMER JAM: LL COOL J, Tommy Hitfiger at Jones $417,833 12,202 Clear Channel
MICHELLE BRANCH, SHAGGY, LISA  Beach Theater, Wantagh, N.Y. $86.50/$26.50 13,944 Entertainment
MARIE PRESLEY, & OTHERS May 25
YANNI KeyArena, $414,919 7.675 Danny 0'Donovan,
Seattle $67.50/$39.50 10,432 Concerts West
May 18
JOURNEY, STYX & REO ARCO Arena, $413,867 8,493 Concerts West
SPEEDWAGON Sacramento, Calif. $53.25/$48.25/$38.25/ 12,205
May 22 $28.25
| TosY KEITH Sullivan Arena, $412,688 1639 Rick Van Santan,
Anchorage, Alaska $65.50/839.50 sellout Goldenvoice
May 24
JOURNEY, STYX & REO Delta Center, $393,349 8,378 Concerts West
SPEEDWAGON Salt Lake City $66/346/$39.50 12.782
May 28
YANNI - N General Motors Place, - 950954 —7.134 Danny 0'Donovan,
Vancouver (8521,907 Canadian) 9,942 Concerts West
May 17 $81.50/$59.50
RED HOT CHILI PEPPERS, QUEENS Air Canada Centre, $372,473 15.945 House of Blues Canada
OF THE STONE AGE, THE MARS Toronto (8517,510 Canadian) sellout
VOLTA May 13 $39.59/$30.59/$21.23
- S - _ 1
MATCHBOX TWENTY, SUGAR RAY Air Canada Centre, $369,224 9.032 House of Blues Canada
Toronto ($513,889 Canadian) 10,000
| May 7 $49.94/$35.57/$23.35
ZZ TOP, KENNY WAYNE SHEPHERD, DTE Energy Music Center, $366,578 15,202 Clear Channel
DOUBLE TROUBLE Clarkston, Mich. $52.50/833.50 sellout Entertainment, Palace
May 23 Sports & Entertainment
i BIG HEAD TODD & THE MONSTER_S, Red Rocks Amphitheatre, $354,419 8,813 Clear Channel
HOOTIE & THE BLOWFISH Marrison, Cole. $44.50/$39.50 9,450 Entertainment

May 17

Ccpynght 2003 VNU Busmess Media. Inc Al rghts reserved Boxscores should be submitted tor Bob Altea Nashville.
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Fan Fair Gets New Name,
Seeks Broader Audience

Most everyone in the Nashville
music community knows that Fan
Fair—as it had been so called for
some 30 years—was forever
changed when the event moved
from the ragged-but-right Ten-
nessee State Fair-

could make that happen.”

The festival costs about $2.5 mil-
lion-$2.6 million to produce, which
is relatively efficient compared with
similarly sized events. However, the
event gets a huge boost from artists

grounds to downtown
three years ago.

Performances are
now held at the
Nashville Coliseum,
Riverfront Park, and
at more than a dozen
downtown night
spots during Fan Fair
After Hours.

If anyone had any
doubts that this is not

OnThe
Rga.d._

By Ray Waddell

rwaddell@billboard.com

vour father’s Fan Fair,
the country music love fest
removed them by announcing the
event would henceforth be known
as the CMA Music Festival, begin-
ning with the June 10-13, 2004,
run. The name change reflects the
role of its producer, the Country
Music Assn. (CMA), and also hints at
broadening beyond country music.
CMA executive director Ed Ben-
son says the name change “has a
broad range of intent, most of which
is focused on trying to enlarge
attendance over the next three to
five years and to allow for better
success in the local market. Our
research indicates a negative conno-

tation for the name ‘Fan Fair’ local-
ly, which is totally based on an out-
moded perception.”

Meanwhile, CMA producers cited
“aggregate attendance” of 124,300,
down 1.7% from last year. That
means attendance averaged 31,075
per day for the June 5-8, 2003, run.
That is a big improvement on the
24,000-person cap set at the fair-
grounds, but that doesn’t mean the
event makes more money now.

“It's enormously expensive to
put this show on downtown,” says
Benson, adding that even with the
increased attendance the show still
won't be profitable when revenue
is weighed against expenses.

“We're right on the fault line of
making this financially successful.
Another 10,000-15.000 people

eschewing their normal perform-
ance fees. The lineup of 42 acts at
the Coliseum, 82 downtown, and
dozens more after hours would
equal close to $2 million in guaran-
tees at normal rates.

Among the headliners this year
were Alan Jackson, Brooks & Dunn,
Martina McBride, Kenny Chesney,
Alabama, Wynonna, Phil Vassar,
Rodney Crowell, Patty Loveless,
Billy Ray Cyrus, and many more.

That said, some of country
music’s biggest stars—including
Tim McGraw, Faith Hill, Dixie
Chicks, George Strait, Shania
Twain, and Toby Keith—did not
make an appearance this year.

“We’d always like to have more
headliners, but that’s just not reality
because of scheduling conflicts,”
Benson says. “I don't think anyone
has ever said they’re not gonna play
Fan Fair. Our schedule is traditional-
ly some headliners, some mid-level
acts, and some new acts. The peren-
nials have come to expect that kind
of lineup. There may be a perception
|lamong some] that all the stars are
always in Nashville during Fan Fair,
but that has never been the case.”

Even so, the lineup was impres-
sive enough for fans to snag 7,400
advance tickets for 2004’s festival, up
from 7,290 last year. Still, change
hasn’t come without its detractors.

“We've been taking some guff
from the conservative side of the Fan
Fair contingency, the 25% that come
on a perennial basis,” Benson admits.
“But our research says that 50% of
our attendees are first-timers.”

CHICKS SELLING TIX: The June 6-7
Dixie Chicks concerts at Xcel Energy
Center in St. Paul, Minn., were the
highest-attended back-to-back con-
certs to date at the 3-year-old facility.
The combined total attendance for
the Dixie Chicks’ Top of the World
tour performances was 39,636. The
group performed in front of 19,754
people June 6 and 19.882 on June 7.
eclipsing the 33.841 total attendance
at Neil Diamond’s Oct. 26-27. 2001,
performances.
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Hidden Beach Label Shoring Up More Talent

Singer/songwriter Lina finds a
new home at Hidden Beach. Her
hypnotic fusion of R&B, hip-hop,
and swing propelled critical
acclaim for her 2001 Atlantic
debut, Stranger on Earth.

Managed by industry veteran Skip
Miller’s Panda Entertainment Group,
Lina expects her Hidden Beach maid-
en flight to launch later this year.

shaw. He has recorded Bone Deep,
a solo album guest-starring Scott,
Bilal, Floetry, and Glenn Lewis.
It’s due in late summer.

HOT FUN: Floetry and Bilal team
up again Aug. 5 for BMI’s annual
urban awards. They join So So
Def/Arista newcomer Anthony
Hamilton in a tribute to BMI’s
2003 Icon hon-

RNythm

By Gail Mitchell

gmitchell@billboard.com

oree, Isaac
Hayes. Staged at
Miami’s Fon-
tainebleau Hil-
ton, the event
precedes the
Billboard/Ameri-
can Urban Radio
Networks R&B/
Hip-Hop Confer-
ence & Awards
show at Miami’s

Among the additional acts on
the label’s July 1 Hidden Hits Vol.
I unsigned-artists compilation
(Words & Deeds, Billboard, June
14) are United Soul, Kevin
Brown, and BMI/Atlanta’s urban
showcase winner, singer/song-
writer Tori Alamazé.

Also on the Hidden Beach dock-
et: Jill Scott trombonist Jeff Brad-

Roney Palace (Aug. 6-8).

WORTH HER SALT: Such talented
newcomers as Capitol’s Javier, Vir-
gin's Dwele, DKG's Rhian Benson,
Hollywood’s Calvin Richardson,
and So So Def/Arista’s Anthony
Hamilton stand at the forefront of
a mouthwatering supply of just
plain good music that is out now
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or coming soon. Add to that list
Verve’s Lizz Wright.

The singer/songwriter’s debut,
Salt (May 13), may be steeped in
jazz, but her soul, gospel, blues,
and pop influences (Donny Hath-
away, Oleta Adams, Abbey Lin-
coln, Nina Simone) are also
showing. Wright’s mature con-
tralto and sing-anything range
belie her 23 years.

“It’s hard to answer what my
sound is,” the Atlanta-based artist
says. “Music reflects life, and I'm
still learning what's what. I knew
recording would be difficult,
because I really have no defined
sound. And [ was determined not to
be locked into one. Genres aren’t as
important as people make them.”

Wright plays the 25th annual
Playboy Jazz Festival June 14-15 at
the Hollywood Bowl.

‘UH O00H!’ Every summer there
are certain songs that are in-
escapable. No matter where you
go, there they are. Lumidee’s
debut single, “Never Leave You (Uh
Oooh, Uh Oooh!)” is quickly mak-
ing a run for that title.

“I've been recording for three
years,” says Lumidee (pronounced

“Loomey Dee”). “We’ve been doing
our thing in the streets, but we
never put anything out until this

LUMIDEE

single. We just threw it out there,

and it got a tremendous response.”
R&B/hip-hop WQHT (Hot 97)

New York on-air personalities DJ

Camilo and DJ Enuff were the first
to play the single, initially released
on New York-based indie Straight
Face. The track samples music
from “Diwali (Rhythm)” written by
Steven “Lenky” Marsden (see
Beats & Rhymes, page 28).

The single is currently No. 15 on
the Hot R&B/Hip-Hop Singles &
Tracks chart and No. 29 on The
Billboard Hot 100. It serves as the
introduction to Lumidee’s Straight
Face/Universal debut, A/most
Famous (June 24).

ON THE RECORD: Aretha Franklin
returns with a killer single, “The
Only Thing Missin’.” Produced by
Troy Taylor (Whitney Houston, Gin-
uwine), the song is from her long-
awaited and still-untitled Arista
album, which arrives Sept. 16.

This will be Franklin’s first
major Arista release since 1998’s A
Rose Is Still a Rose. The diva her-
self is producing tracks along with
Jimmy Jam & Terry Lewis and
others . . . Tyrha Lindsey, who has
worked with Valerie Simpson and
Mary Wilson, releases her
soul/jazz debut, Everlasting,
through indie LAl Communica-
tions (tyrhaonline.com).

Timbaland, EMI Top ASCAP List

BY RASHAUN HALL

NEW YORK—Timbaland was hon-
ored as songwriter of the year and EMI
Music Publishing was named pub-
lisher of the year during ASCAP’s 16th
annual Rhythm & Soul Music Awards.
Radio icon Hal Jackson was present-
ed with the organization’s inaugural
Legendary Broadcaster Award.

The presentations took place June
10 at the Hammerstein Ballroom of
the Manhattan Center in New York.
ASCAP president/chairman Marilyn
Bergman hosted the event.

Timbaland was recognized for four
ASCAP Award-winning songs:
Aaliyah’s “I Care 4 U” and “More Than
a Woman,” Tweet’s “Oops (Oh My),”
and Missy Elliott’s “Work It.”

“This award is really not mine,”
Timbaland said during his acceptance
speech. “I want to dedicate this to
Baby Girl [Aaliyah], who isn’t here
anymore. [ also want to give credit to
Ginuwine, Missy, and Playa. The best
is yet to come.”

Other top song winners were
Ashanti’s “Foolish” (top R&B/hip-hop
song), Nelly's “Hot in Herre” (top rap
song), and Fat Joe’s “What’s Luv?”
(top soundtrack song of the year).

When combined with its EMI/
Jobete Music Publishing division,
EMI Music Publishing scored a total
of 16 award-winning songs. Those
include “A Woman's Worth™ (written

by Alicia Keys and Erika Rose),
“Dilemma” (Antoine Macon and
Nelly), “Gimme the Light” (Sean Paul
and Troy “Troyton” Rami), and “Pass
the Courvoisier Part I1” (Chad Hugo,
Ali Shaheed Muhammad, Mystikal,
Q-Tip, and Malik “Phife” Taylor).

This marks the 10th year that
ASCAP has named EMI as Rhythm &
Soul publisher of the year.

TIMBALAND

Bergman presented the broadcast-
er award to New York radio legend
Jackson. The black radio pioneer was
cited for introducing the music of
America’s great songwriters and com-
posers to millions of radio listeners.

Throughout his long career, Jack-

son has paved the way for many aspir-
ing African-American broadcasters,
musicians, and performers. He was the
first African-American host of a jazz
show on the ABC network, the first
African-American to host an interra-
cial network TV show on WNBC-TV,
and the first African-American induct-
ed into the National Assn. of Broad-
casters Hall of Fame in spring 1980.

Jackson celebrated 60 years in
broadcasting in 1999 and continues
to be heard on R&B/hip-hop WBLS
New York.

“This was one of the greatest nights
of my life,” Jackson says. “It was such
an honor to receive this wonderful
award from ASCAP. I'm so grateful for
the opportunity to meet and share this
experience with so many songwriters
and publishers . . . I can’t find the
words to thank ASCAP for presenting
me with this very special honor.”

Beenie Man was honored as the
year’s top reggae artist. Additional
reggae honorees were Shaggy, the late
Bob Marley, UB40, and Sean Paul.

The evening’s ceremony featured
performances by Playa, Ty Tribbett &
GA, Glenn Lewis, and Lil’ Mo.

ASCAP’s Rhythm & Soul Music
Awards annually honors songwriters
and publishers of the top ASCAP
songs in R&B, hip-hop, rap, dance,
and reggae. For a complete list of
winners, log on to billboard.com/
bb/awards/index.jsp.
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¥¥: NUMBER 1 ¥ 1 Week At Number 1 50150| 50 21 ANSWERS Lil Mo Featuring Free 50
MIDI MAFIA i€ JACKSON K RISTO,J CAMERON.V.CAMERON.C STONE J BURKE) NOLABEL PROMO
415 SO GONE © Monica=| 1 B's1]61( 70 WHAT UP GANGSTA 50 Cent 51
M ELLIDTT.SPIKE & JAMAHL (M ELLIOTTK CUNNINGHAM.J RYEZ ARMONUEL) @ J 21260 AMG R TEWLOW (C JACKSON R TEWLOW} SHADY/AFTERMATH ALBUM CL OPE
2] 4 MAGIC STICK Lil' Kim Featuring 50 Cent 2 49| 48 SHOULDA, WOULDA, COULDA Brian McKnight = | 35
PHANTOM OF THE BEATS,SHA MONEY (K JONES,C JACKSON.C EVANS M CLERVOIX.R RAVON.R HAWKINS) QUEEN BEE ALBUM CUT;ATLANTIC THE UNDERDOGS (BMCKNIGHTH MASON, JR D THOMAS E DAWKINS,T.DIXON) MOTOWN ALBUM CUTUMRG
1 1 21 QUESTIONS © 50 Cent Featuring Nate Dogg < | 1 53 1 54| 58 SIGNS OF LOVE MAKIN' Tyrese = | 53
MIDI MAFIA {C JACKSON K RISTO J CAMERON.V CAMERDN) @ SHADY/AFTERMATH 0ROT39™/INTERSCOPE THE UNDERDOGS,T GIBSON (T.GIBSON.H MASON, JR 0.THOMAS} J ALBUM CUT/AMG
32 CAN'T LET YOU GO O Fabolous Featuring Mike Shorey & Lil' Mo = | 2 55| 66 CAN'T STOP, WON'T STOP Young Gunz 54
JUST MATE E BASS [J JATRSON J SMITH C STONE,D BRASCO} & OESERT STORMELEKTRA 67373°/EEG DIGGA (C RIESH MUHAMMED,D BRANCH} ROC A-FELLA/DEF JAM ALBUM CUTIDJMG
7110 CRAZY IN LOVE Beyonce Featuring Jay-Z | 5 45| 47 HAIL MARY Eminem, 50 Cent & Busta Rhymes 33
RHARSHAIN B KNOWLES (B KNOWLES R HARRISON.S CARTER E RECORD) MUSIC WORLD PROMD SINGLE OR ALBUM CUTICOLUMBIA HURT M BADD {TSHAKUR.B WASHINGTON, YA FULAK.COX R COOPER.J PAQUETTE, L WRICEM MATHERS.C JACKSON.T SMITH) NOLABEL PROMO
6| 6 PUT THAT WOMAN FIRST Jaheim < | 5 56 1 56| 59 OFFICIALLY MISSING YOU Tamia < | 56
KAYGEED BINGHAM (K GISTD BINGHAM B MUHAMMED.C LIGHTYM BROWN,J HOAGLANDWBELLE TJONES) _ DIVINE MILL ALBUM CUT/WARNER BROS 7{S AURELIUS) ELEKTRA ALBUM CUT/EEG
12112 ROCK WIT U (AWWW BABY) O Ashanti = | 7 1
C SANTANA,IRV GOTT m(nmu;m A PARKER| mnz?«zo) @ MURDER INCJDEF JAN 000540°/IDJMG 3¢ HOT SHOT DEBUT Ji
5|3 | KNOW WHAT YOU WANT ©  Busta Rhymes & Mariah Carey Featuring The Flipmode Squad < | 2 J85’ SHAKE YA TAILFEATHER Nelly, P Diddy & Murphy Lee 57
RICK RUK (T SMITHW LEWIS it MCNAIRE L JONES R FISHER R THOMAS) € JMONARC 21258* RMG.IDJMG J BRIOGES [NELLY.V SMITHM LEE J.BRIDGES) _ BAD BOY SQUNOTRACK CUTUMRG
- 58 1 60| 60 HOT DAMN O Clipse Featuring Ab-Liva & Rosco P. Coldchain = | 58
$ GREATEST GAINE R/ SALES $ THE NEPTUNES {G THORNTON,TTHORNTON,PL WILLIAMS,C HUGO) ‘ 0 & STAR TRAK 519307 ARISTA
9|9 SNAKE R. Kelly Featuring Big Tigger =| 9 W59 78| 82 I STILL LOVE YOU 702 | 49
RKELLY (RKELLY) Q@ VEie: THE NEPTUNES (PLWILLIAMS,C HUGO) MOTOWN SOUNDTRACK & ALBUM CUT/UMRG
8| 8 SAY YES Floetry | 8 ol 57| 53 FAR AWAY Kindred The Family Soul 53
AHARRIS (M AMBROSIUS N STEWARTA HARRIS) SOLJAZ ALBUM CUT/DREAMWORK S E PERRYXINORED THE FAMILY SOUL,D IVORY (FDANTZLER A GRAYDON,E PERRY} HIDOEN BEACH ALBUM CUT/EPIC
1M n NEVER SCARED Bone Crusher Featuring Killer Mike & TI. = | 11 61 SUPERSTAR © Ruben Studdard 61
A JOHNSON (BONECRUSHER} @ & BREAK 'EM DFF/SD SO DEF 50870°/ARISTA J MCMILLAN (B.BRAMLETT,L RUSSELL} @ J51786/AMG
10| 7 GET BUSY © Sean Paul = | 1 62 MY LOVE IS LIKE... WOAH Mya % | 62
SMARSDEN (S HENRIDUES.S MARSDEN) @ @ VPRILANTIC 89020° M ELLIOTT.CKB,M HARRISON E DAWKINS.R FAIR (M ELLIOTT.C BEREALK BEREAL} ABM ALBUM CUT/INTERSCOPE
13113 4 EVERO Lil' Mo Featuring Fabolous = | 13 53| 46 GIRLFRIEND © B2K < | 19
B.M COX.C LOVE (B M COX.C LOVE C STONE.J JACKSON} € THE GOLD MIND/ELEXTRA 67379 EEG AKELLY (RKELLY) @ TUG 79856 /EPIC
64170, — FANATIC Vivian Green 64
A0 GREATEST GAIN ER/AlRPL'\Y g F0 KENNEY, JRVGREEN (V'S GREEN.FD KENNEY_JR | COLUMBIA ALBUM CUT
22 |33 IN THOSE JEANS Ginuwine = | 14 65| 67 RIDIN' SPINNERS Three 6 Mafia Featuring Lil' Flip < | 65
JVINESE LUMP‘IH H HESTER i LUMPKIN,H HESTER] EPIC ALBUM CUT ) PAULJUCY J ) HOUSTON PBEAURELARG D CARTORA DU GAN B WIMRELLA TAMDNG CLINTONIR.E ViRWGHTA YOUNSWY COLLINS | PATTERSONWNE WESTON HIPBTCE WNDLONE AL MY TOLUMBA
20| 20 NEVER LEAVE YOU - UH OOH, UH OOOH! © Lumidee = | 15 B 66 LET'S GET DOWN Bow Wow Featuring Baby 66
TEDSMOOTH (LCEDENO.T MENDEZ.S MARSDEN) @ UNIVERSAL 000652°/UMRG JAZZE PHA (S MOSS,PALEXANDER.R GRIFFIN,CHARRIS) CCLUMBIA ALBUM CUT
16| 16 PUMP ITUP O Joe Budden = | 16 6 67| 74 | WANT YOU Thalia Featuring Fat Joe = | 67
JUST BLAZE (4 BUDDEN.J SMITH.J OAVIS B HIGGINS.J JACKSON A S MUHAMMED - JONES, T.SMITH) & DEF JAM 0003%°/10JMG C ROONEY0 DELUGE ({C RUONEY,G BRUNO.J CARTAGENAB RUSSELL} EM) LATIY ALBUY {UT VIRGIN
18 18 HOW YOU GONNA ACT LIKE THAT Tyrese < | 3 68175 — CRAZY Javier 68
THE UNDERDDGS {TGIRSIN H MASON, JR D THUMAS E DAWA .51 J ALBUM CUT/AMG EROGERSC STURKENASLATER {E ROGERS.C STURKEN. COLON) CAPITOL ALBUM CUT
23] 25 GETLOWO Lil Jon & The East Side Boyz Featuring Ying Yang Twins < | 18 M 69| 75 HE PROPOSED Kelly Price = | 58
UL JON { SMITH S NORRIS £ JACKSON,D HOLMES) @ BME 2377 TVT 0 CINTRON,BARRINGTON.C SMITH (B ARRINGTON) DEF SOUL ALBUM CUT,IDJMG
1921 P.L.M.P. 50 Cent 19 J8 58| 49 GETBY © Talib Kweli = | 29
D PORTER IC JACKSON.D PORTER} SHADY/AFTERMATH ALBUM SUTINTERSCOPE KWEST (Tk GREENE.K WESTN SIMONE) @ RAWKUS 113338" MCA
21§ 37 RIGHT THURR © Chingy | 20 7117777 24's O TL=| 7
TRAK STARZ (S DAUGHERTYA LEEH BAWEY) @ OISTURBING THA PEACE/PRIORITY 77940°/CAPITOL DJ TOOMP iC HARRIS A DAVIS) & GRAND HUSTLE 88124 ATLANTIC
28| 3 LIKE A PIMP O David Banner Featuring Lit* Flip < | 21 72} 73| 68 LIGHTS OUT Westside Connection Featuring Knoc-Turn'Al 68
D.BANNER (LCRUMPW E BUTLER) @ SRO/UNIVERSAL 000402 UMAG DAMIZZA {0 JACKSON.0 ROLISUN, W CALHOUN,R HARBOR.0 YOUNGI HOO BANGIN /BABY REE ALBUM CUT/BUNGALO
14|14 WHAT WOULD YOU DO? The Isley Brothers Featuring Ronald Isley = | 14 62| 55 STEP DADDY © Hitman Sammy Sam < | 41
RKELLY (R KELLY) DREAMWDRKS ALBUM CUT TJETTA HILL (WA BLOOMEL SMITH.S KING, JR TJETTRHILLE @ ROCKY ROAD/COLLIPARK 000434° UMRG
25| 28 COME OVER Aaliyah 23 74| 76 YOU ALREADY KNOW H.AWLK. Featuring Big T 74
B M.COXKHICKS, JAZZE PHA (B M.COX PALEXANDER.K HICKS.JAUSTIND BLACKGROUNDUNIVERSAL A_BUM CUT-UMRG TBALTRIP (J HAWKINS, TBELTRIP} GHETTO DREAMS ALBUM CUT GAME FACE
32| 44 LIKE GLUE © Sean Paul @ | 24 59| 54 MAKE ME A SONG © Kiley Dean 54
TKELLY (S HENRIQUES.TKELLY} @ O VPATLANTIC 88145° TIMBALAND.S STORCH (W MILLSAPC. NELSON.T.MOSLEYX.OEAN, S GARRETT.R STEWARTE SEATS) G BEAT CLUB 000460 INTERSCOPE
17|19 1 WISH | WASN'T Heather Headley = | 17 N 76| — GET DOWN Nas 76
JJAMTLEWIS (J HARRIS 1 TLEWIS J WRIGHT) RCA ALBUM CUT/AMG NAS,S REMI {N.JONES.S GIBBS.J BROWN.C BOBBITTFWESLEY) ILL WILL ALBUM CUT/COLUMBIA
30| 34 ACTAFOOLO Ludacris @ | 26 R 77 ALL IN THE WAY Earth, Wind & Fire 77
KMCMASTERS (C BRIDGES K MCMASTERS) & DISTURBING THA PEACE/DEF JAM SOUTH 000539*/IDJMG M WHITE, WVAUGHN (M.WHITE,W.VAUGHN, WVAUG HNW.VAUGHN} KALIMBA ALBUM CUT
27| 27 | LOVE YOU © DruHill = | 27 78 ) 87| 72 THUG LUV Lil Kim Featuring Twista 72
NOKIO.NOCKO (T.RUFFIN.M.ANDREWS R WALLER.D MOREHEAD) @ OEF SOUL 000305 /DJMG S STORCH IK JONES.S STORCH.C MITCHELL) QUEEN BEE ALBUM CUT,ATLANTIC
15[ 15 BEAUTIFUL © Snoop Dogg Featuring Pharrell & Uncle Charlie Wilson < | 3 M 63| 69 ICE CREAM 63
THE NEPTUNES (C BROADUS PLWILLIAMS,C HUGO) @ DOGGYSTYLE/PRIORITY 77887° CAPITOL RKELLY {RKELLY) DREAMWORKS ALBUM CUT
33} 38 FRONTIN' © Pharrell Featuring Jay-Z 29 I 68| 63 CANDI BAR © Keith Murray 63
THE NEPTUNES (PLWILLIAMS. S CARTER) & STAR TRAK 53004°/ARISTA KHALIL (K MURRAYK ABDUL-RAHMAN PAUSTIN) @ OEF JAM 0005637 10JMG
24|17 IN DA CLUB O 50 Cent = | 1 64| 73 21 QUESTIONS (AGAIN) Debreca 42
DR. DREM.ELIZONOO (€ JACKSONAYOUNG.M ELIZONDO} @ SHADY/AFTERMATH 49785 /INTERSCOPE MARCUS DL CJACKSONK RISTO,J CAMERON,V.CAMERON.0 SMITHMARCUS DL} MASS APPEAL PROMO
26| 22 NO LETTING GO © Wayne Wonder = | 14 €2) 82| 81 TRY IT ON MY OWN © Whitney Houston < | 81
SMARSDEN (VW CHARLES,S MARSDEN) @ O GREENSLEEVES/VPATLANTIC 6402° BABYFACE (L EDMONDS.N WALTON BABYFACE.C. SAGER A SIMMONS} © @ O ARISTASII%
291 23 IGNITION © R.Kelly 2| 2 83 4 90| 90 PON DE RIVER, PON DE BANK © Elephant Man 83
RKELLY (R KELLY) @ @ JIVEU0ES RBLAKE {D.BRIAN) @ O VPoa
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