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a division of UMG Recordings, Inc 
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Dear Janet, 
\Al \AI 2C) years, 

Funny how time flies when you're having fun* 

We love you! 
Your 2 D., d 

Jimmy & Terry 

www.flytetyme.com 

*ot iers may say it, but we wrote the song 
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The World Famous 
Derby Presents 

Brian 
Evans 

one of the most talked about new 

crooners is landing right here at 

The Derby, the venue that lias 

recently been named a historical 

landmark by the City of Los Angeles. 

So come check out The Derby...hack 

in "full swing" with the newest voice 

in swing. As the opening act for 

stars ranging from Jay Leno to 

Social Distortion... Brian Evans 

is the real thing. 

Which is all you'll ever find at 

The World Famous Derby 

4500 Los Feliz Blvd. Los Feliz, CA 

For tickets call 323- 663 -8979 

Or buy online at www.cluhderby.com 

See Brian every Thursday at 9:00 P.M. 

beginning September 7th! 
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MECCA ROCKS 
The Doors keyboardist 
Ray Manzarek and manager 
Jeff Jampol will hold an 
exclusive keynote Q &A at 
Billboard's annual MECCA 
conference Sept. 11 in Los 
Angeles to discuss the 
Doors' digital success. 
billboardevents.com 

R &B ON DEMAND 
Billboard and Clear Channel 
Radic will broadcast the 
Sept. 8 Billboard R &B/ 
Hip -Hop Awards. The 
webc3s: will be available 
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THE JADED INSIDER 
A rocker running for 
president? A top U.K. act 
wagering on the World 
Cup? It could only be 
happening in the wide, 
wide world of blogging. 
Warning: This stuff's 
habit forming. 
jadedinsider.com 
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REDDING ALIVE WITH ZELMA 
You can taste the air in Macon, Ga - -a mix 
of fresh -cut grass, humidity and barbecue. 
It was a hot summer afternoon when I 

walked into Zelma Redding and her daugh- 
ter Karla's boutique, Dreams, located just 
off Macon's main drag. Zelma likes to keep 
busy: Witness Karla's Shoes, a shop one 
block away that the mother- daughter team 
also owns. 

"I gotta do something," Zelma says, 
shaking her head. "I'm sure as hell not just 
gonna sit on my ass." 

Zelma is fierce. Zelma is kind. Zelma 
is Otis Redding's widow. In 2007, it will 
be 40 years since the world lost this man 
of pure soul and his band in a tragic 
plane crash. 

Otis left behind a legacy of recordings 
mostly made during a four -year period - 
from his first sessions for Stax /Volt 
Records in 1963 until his death in 1967. 
As a songwriter, Redding penned such 
timeless songs as "I've Been Loving You 

Too Long," "Respect," "Mr. Pitiful" and 
"(Sittin' On) The Dock of the Bay." 

He also left behind a woman who loved 
him and three young children- Karla, Dex- 

ter and Otis III -who needed him. 
It must feel like a strange, cruel dream 

for Zelma. She found the love of her life, 
only to lose him and live with his ghost. 
When turning on the radio, she never 
knows if she's going to hear his voice - 
singing a song he wrote for her. 

Zelma gives me a dismissive wave. She 
doesn't want to get lost in that kind ofemo- 
tional maze. She's not the type of person 
to wallow or feel sorry for herself. She has 

to focus on what is concrete. She owns Otis' 
publishing, and she runs it like a military 
sergeant. It's her way to keep him alive. 
She says, over the years, people have tried 
to cheat her out of the publishing, buy it 
from her or just generally swindle her. 

She will have none of it. If she hears one 
of Otis' songs sampled in a hip -hop tune 
and knows she didn't give clearance, she'll 
call the artist herself and say, "Where the 
hell is our money? That's my husband's 
work. You can't steal it." 

Zelma and Karla take me to the Big O 

ranch (Otis had a commanding stature and 
his nickname was Big O). He bought the 
sprawling house and property, just outside 
Macon, for his family as soon as he had 
enough money. Tourists and music fans 
come from all over the world just to look 
at the gate: big, white and electric with the 
Big O moniker. Behind the tightly locked 
iron, down the long driveway, is Otis' grave. 
He wanted to be put to rest at home. 

Karla walks into the house's living room. 
She says it doesn't look much different 
than when her dad was there. This was the 
room where he played with the kids, where 
he was a family man. 

When she thinks no one is watching, 
Zelma gently wipes a spec of dust off an 
old photograph of her and Otis. Karla says 
to me, "They loved each other desperately." 
And they stuck together through the bad 
stuff, too -his touring, his cheating, the 
heartache. He always came back to Zelma. 
" His heart was in this house and with us," 
Karla adds. 

Otis was a renaissance man -a song- 

writer, recording artist, performer, busi- 
nessman and music publisher. He believed 
music could be a universal force, bringing 
together different races and cultures. Otis 
had a white manager, Phil Walden, and a 

racially mixed band -unprecedented 

moves for a black artist in the '60s. With 
no intention, Otis became a role model fo 

generations to come. 
Zelma was never a big fan of flying, even 

though Otis loved it. He once had to liter- 
ally drag her on a plane, Zelma recalls. H e 

said, "Zelma, stop being afraid. We'll die 
when it's time for us to die. But it's not 
going to be in this plane today." 

Producer, songwriter, artist and executive 
Jermaine Dupri will receive the inaugural 
Otis Redding Excellence Award during the 
Billboard Rtr1B /Hip -Hop Awards in Atlanta 
Sept. 8. Karla is currently working on the 

first official biography of Otis and the love 

story of her mom and dad. 

L.A. SANS COUNTRY 
I am writing you today with the hope that 
you can help bring country music back to 
Southern California. Thursday, Aug. 17, 
2006, was the day country music died as 
far as I am concerned. Emmis Communi- 
cations pulled the rug out from under all 
country music fans by changing the for- 
mat at 93.9 KZLA, which was the only coun- 
try music station available to Los Angeles 
and Orange County, Calif. Shockwaves 
were felt throughout the area as listeners 
tuned into their favorite station only to find 
Michael Jackson or other pop music play- 
ing. After the initial shock, most listeners 
were angry. 

The new format is not a new format for 
California. In fact, there are probably an- 
other half -dozen stations that play the 
same music. 

I am writing as a concerned country 
music fan and also to help get out the mes- 
sage that we (the country music fans) 
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WANT and NEED a country music station 
in the Los Angeles and Orange County area. 
This region also accounts for quite a siz- 
able portion of revenue to the country 
music industry as a whole between CD 
sales and concert tickets. 

Country music artists consistently sell 
out concerts in these areas. Now we are 
wondering if the artists will continue to 
come here if there is no radio station to 
help them promote their music. Will Tim 
McGraw and Faith Hill come next time 
(after three sold -out shows this year)? How 
about Kenny Chesney and Keith Urban? I 

personally think they will bypass us. 
Country music is an important format 

r1;1=®BACIC 
that not only is enjoyed by many listeners 
in the area but is uplifting ... This partic- 
ular country station was a vital part of its 
community. It held many charity events 
each year to raise money for the commu- 
nity. There were donations for Hurricane 
Katrina and drives to help out families 
whose loved ones are in the armed forces 
serving their country. 

Please use any powers that you may 
have to help us get a country music sta- 
tion back on the airwaves. I, for one, will 
be grateful and one of the many new faith- 
ful listeners. 

Carole Wood 
Costa Mesa, Calif: 

WRITE US. Share your feedback with Billboard readers around the world. 
Send correspondence to letters @billboard.com. Include name, title, address and 
phone number for verification. Letters should be concise and may be edited. All 
submissions published shall become the sole property of Billboard, which shall own 
the copyright in whole or part, for publication. 
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» >`iPOD' 
LAWSUIT 
SLASHED 

Hongfujin Precision 
Industry, a unit of 
Shenzhen -based 

Foxconn, which 
manufactures iPods 

for U.S. -based Apple, 
slashed its libel claim 
against two Shanghai 

journalists from 30 
million yuan ($3.77 

million) to just 1 yuan 
Aug. 31. The 

journalists of state - 
run newspaper China 
Business News were 
sued over a June 15 

report in the 
newspaper alleging 

that workers on iPod 
assembly lines 

worked under harsh 
conditions for 

low pay. 

» >RIAA VIDEO 
DRAWS CRITICISM 

Trade groups are 
criticizing the RIAA's 
educational video on 

copyright law as 
misleading and 

factually inaccurate. 
"It contains 

exaggerations and 
outright lies," says 
Michael Petricone, 

Consumer 
Electronics Assn. 

senior VP of 
government affairs. 

Petricone says fair 
use and creative 

commons laws 
counter some of the 

video's claims on 
sharing, copying and 

downloading. Calls to 
the RIAA for 

comment were not 
returned by deadline. 

» >NPR PREPS 
NEW MUSIC 

SERVICE 
NPR is developing a 

digital music portal 
set to launch in the 

first half of 2007. The 
service will feature 

current programming 
and archival material 

amassed from the 815 
public radio stations 

around the country 
and their partner 
Web sites. It will 

focus on a mix of 
genres, including 

classical, jazz, folk, 
opera, triple -A, 
electronica and 

alternative. Pricing 
details were not 

disclosed. 
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He's Ba- a -a -ck 
Danny Goldberg 
returns to the biz 

Off Lead 
Life after Frontman, 

on the road 

Free Webb 
Christian artist gets 
into spirit of giving 

BY AYALA BEN -YEHUDA 

NO BANG 
FOR THE 
BUCKS 
Daddy Yankee Fans Fall Prey To 
Fraudsters Advertising Fake Shows 
Reggaetón superstars rarely 
make it to Hardeeville, S.C. So 

last month, local music fan 
Richard Martinez gladly forked 
over $100 at the door for a 

Daddy Yankee concert that had 
been advertised on local radio. 

But after a three -hour wait, 
Daddy Yankee was nowhere in 
sight. Martinez and other wit- 
nesses say a woman selling tick- 

ets then got into what she 
claimed was the rapper's lim- 
ousine and screeched out of the 
parking lot with the money. 

When the hundreds of fans 
in attendance caught on to the 
scam, all hell broke loose. "They 
were about to burn the club 
down. They started throwing 
bricks, glass, everything at the 
club," Martinez says. 

That melee followed on of 
the latest alleged scams re- 
ported to law enforcement by 
management for Daddy Yan- 

kee, who is not currently on 
tour. Bergen County, N.J. -based 
prosecutor John Mclinelli has 
issued an arrest warrant for a 

suspect -believed to be in the 
Dominican Republic -who re- 

ceived a wire transfer of 

$100,000 to produce Daddy 
Yankee for a recent concert in 
New Jersey. 

"They're definitely allega- 
fions against the same person," 
Molinelli says, referring to a 

possible connection among in- 
cidents in South Carolina, New 
Jersey and three other locations. 

A statement on Daddy Yan- 

kee's Web site provides an e-mail 
address for fans to report sus- 
pected fraud. "Every day there 
are new scams," Yankee publi- 
cist Mayna Nevarez says. In Oc- 

tober, says Nevarez, investors for 

a Daddy Yankee date in New York 

were ripped offfor $75,000; more 
recently, a San Antonio investor 
called before sending money to 

Daddy Yankee management for 
a non -existent concert. 

Unlike in Latin pop and re- 
gional Mexican, which have 
longer touring histories and 
more established relationships 
between venues, management 
and promoters looking to make 
money on reggaetón concerts 
often literally don't know who 
they're dealing with, Nevarez 
and others say. 

In the South Carolina case, 

ILLUSTRATION BY STEPHEN WEBSTER 
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MAYBE 

TONIGHT. 

MAYBE NOT! 

the dub owner and the president 
of the local Spanish -language 
radio station say they were 
shown a performance contract 
that turned out to be fake. "They 
really did a number on us," says 

Esperanza Ebersole of Radio Sol, 

which ran promos for the Daddy 
Yankee show in exchange for a 

promised cut of ticket sales. 
"And we got nothing." 

Veteran -promoter Henry Car- 

denas says inexperienced peo- 
ple looking to cash in on the 
Yankee juggernaut are easy vic- 

tims. "We work with a lot of 
managers and agencies. Before 
we get into one of these deals, 
we do our homework," says Car- 

denas, who is handling the Yan- 

kee tour starting next March. 
The difference between a le- 

gitimate booking and a fake one 
can be a bit slippery. Javier Perez, 

who manages up- and -coming 
reggaetón act Alexis & Fido, says 

promoters often jump the gun 
and advertise a show lineup be- 
fore all the deals have closed. 

"It happens all the time. You'll 

see 10 artists being announced, 
and three show up," Perez says. 

He recalls a promoter trying to 
lure him into booking Alexis & 

Fido on the promise of a bigger 
act's participation -even when 
the supposed headliner was not 
scheduled to perform. 

For now there are no plans to 

assuage disgruntled Daddy Yan- 

kee fans with a South Carolina 
concert. "I know it's not his 
fault, but it would be nice," 
Ebersole says. "Not for free, 
[but] maybe half price." 
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>>>CAREY, 
WARNER /CHAPPELL 

TOP BMI WINNERS 
Mariah Carey, Kanye 

West and 
Warner /Chappell Music 

took top honors Aug. 30 
at BMI's sixth annual 

Urban Music Awards at 
New York's Roseland 

Ballroom. Carey won top 
honors for song of the 

year and songwriter of 
the year, the latter of 

which she shared with 
Bigg D and Jim Jonsin. 

Kanye West won the 
producer of the year 

award and 
Warner /Chappell Music 
was named urban music 

publisher of the year. 
The awards recognized 

the top songwriters, 
publishers and 

producers of the 
past year. 

» >BROOKS & 
DUNN, PAISLEY 

LEAD CMA NODS 
Brooks & Dunn and 

Arista Nashville 
labelmate Brad Paisley 

dominated the field with 
six nominations each for 
the 40th annual Country 

Music Assn. awards, 
which will be held Nov. 6 

in Nashville. 
Additionally, Kenny 

Chesney, Keith Urban 
and Carrie Underwood 

each picked up four 
nominations, while 

Rascal Flatts and Dolly 
Parton scored three a 

piece. Brooks & Dunn 
will host the awards 

show for the third time. 
It will be broadcast from 

the Gaylord 
Entertainment Center in 

Nashville on ABC. 

» >BMG PUB 
AUCTION 

CONTINUES 
The auction process for 

BMG Music Publishing is 
now entering its third 
phase. Firm bids were 

due from the invited 
bidders by Aug. 31. 

Bertelsmann will review 
the offers to whittle the 

final contenders down to 
three or fewer. 

» >LINKIN PARK 
HITS iTUNES 

Linkin Park, one of the 
few major acts that had 

yet to make its music 
available via Apple's 

iTunes Music Store, has 
changed course and 

pacted with the service. 
Three of the group's 

albums became 
available Aug. 29, each 

continued on »p9 
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BILLBOARD R &B AND 
HIP -HOP HONORS TO 
CAP CONFERENCE 
Lyfe Jennings, Lupe Fiasco, 
Governor, Young Dro, Sha- 
reefa and Bobby Valentino 
are set to perform during the 
Billboard R &B Hip -Hop 
Awards Sept. 8 at Atlanta 
Live. The ceremony caps the 
seventh annual R7B /Hip -Hop 
Conference, held Sept. 6 -8 at 
Atlanta's Renaissance Wa- 
verly Hotel. 

Akon will be the master of 
ceremonies, or the "Ambas- 
sador of Rhythm," opening 
the show and introducing the 
performers. The rapper /pro- 
ducer, whose second 
album "Konvicted" is 

due Dec.12, will also be 
equipped with a digital 
camera provided by 
Clear Channel, which is 

webcasting the awards 
show. 

Big Jon Platt, EMI 
Music Publishing's ex- 
ecutive VP and head of 
urban music, will pres- 
ent the Hip -Hop 
Founders Award to 
Public Enemy, and Jer- 
maine Dupri will receive 
the inaugural Otis Red- 
ding Excellence Award 
for outstanding achieve- 
ment in music, culture and 
business. 

The awards honor the 
genres' most popular al- 

bums, songs, artists and 
contributors as determined 
by the actual sales and radio 
airplay data that in forms 
Billboard's weekly charts. 
Kanye West, Mariah Carey, 
Jamie Foxx, Keyshia Cole 
and T.I. are among the mul- 
tiple nominees. 

The Billboard R &B Hip - 
Hop Conference will feature 
various panels, workshops 
and artist showcases and of- 
fers attendees the opportu- 
nity to network with influen- 
tial industry figures while 
uncovering new talent. The 
event assembles music pro- 
fessionals from across the na- 

MILEPOSTS BY GAIL MITCHELL 

Dick Scott, 73 
From the Temptations To New Kids On The Block, 
A 50 -year Vet Remembered 
An early proponent of corpo- 
rate /brand marketing within 
the music industry, Richard 

tion. Attendees include more 
than 700 industry figures, in- 
cluding agents, artists, man- 
agers, producers, press and 
record label executives. 

BY TODD MARTENS 

"Dick" Scott was also a savvy 
manager whose diverse client 
roster included New Kids on 
the Block (NKOTB), Boyz II 
Men, New Edition, Tiffany, 
Teddy Riley and Doug E. Fresh. 
The veteran of more than 50 
years in the industry died Aug. 
29 in Los Angeles following a 

long illness. He was 73. 
"He paved the way for all the 

branding deals being done 
today," says Richard Channer, 
GM of Joe Simpson s JT Enter- 
tainment, which guides the ca- 

reers of Jessica Simpson, Ashlee 
Simpson and Ryan Cabrera. 

"He had all kinds of deals 
for New Kids on the Block 
from apparel to school sup- 
plies. And he made sure that 

this Kids -branded merchan- 
dise was not just available at 
their live shows but at all re- 
tail shops," Channer says. 

Before he teamed with 
NKOTB in the mid -'80s, Scott 
had already forged an impres- 
sive industry career. Starting 
out as assistant station man- 
ager and merchandising direc- 
tor at sister Boston radio 
stations WCHB and WCHD, 
Scott segued to Motown Rec- 

ords as assistant to founder and 
president Berry Gordy. While 
there he also served as road 
manager for the Supremes, the 
Temptations and others. 

Joining CBS Records in 
1973 as director of adminis- 
tration in the then -newly cre- 
ated special markets division, 
Scott and fellow CBS execu- 
tive LeBaron Taylor developed 
strategies that helped improve 
the marketing and promotion 
of black music. In 1976, Scott 
left CBS to establish Tiffany 
Entertainment, a manage- 
ment and artist development 
company. His partners in- 
cluded basketball legend Earl 
"the Pearl" Monroe. 

Tiffany Entertainment 
paved the way for Dick Scott 
Entertainment. Among Scott's 
clients were dance -pop act 
Technotronic, and Maurice 
Starr, who created New Edition 
and later founded and pro- 
duced NKOTB. Scott and Starr 

eventually became partners in 
each other's companies. 

As NKOTB sang its way to 
multiplatinum success, Scott 
parlayed the group's popular- 
ity into a merchandising bo- 
nanza. He licensed the group's 
name to more than 190 prod- 
ucts, from T- shirts, dolls, toys 
and jewelry to games, bed 
sheets and towels. At one point, 
it was reported that the quin- 
tet generated more than $800 
million dollars in merchandise 
sales alone, not counting 
record sales or concert revenue. 

In an NKOTB special fea- 
ture in the Dec. 15, 1990, issue 
of Billboard, Scott recalled that 
after being exposed to the 
artist Tiffany's audience, the 
group embarked on its first 
tour, which "was a very suc- 
cessful venture. But I began to 
think globally. I felt that if han- 
dled properly, the group could 
be the biggest thing in the 
world, and as [NKOTB's hit] 
'Hangin' Tough' began to ex- 
plode, everything began to 
take shape, particularly with 
the merchandising, which was 
flying out the window." 

Scott is survived by a son, 
Furgan, and a nephew, Quintin 
Moses. At press time, arrange- 
ments were being made for a 

private funeral service. 

Additional reporting by Michael 
Paoletta in New York. 

GOLDBERG, NEW WEST FORM NEW LABEL 
Ammal Records Marks Music Vet's Return To The Biz 

After a brief stint in liberal talk radio, industry vet Danny 
Goldberg found himself itching to get back to the music in- 
dustry. With a new management firm already in hand, Gold- 
berg has now teamed with roots -focused New West Records 
to launch Ammal Records. 

Goldberg was last seen in the music biz as the head of 
Artemis Records, the label he founded in 1999 and left in 
2005. He departed Artemis shortly after selling ownership 
to Sheridan Square, telling Billboard at the time that he would 
"like to be excited" about what he does. 

"I wanted to get back in the music business," Goldberg 
says. "It's what I've done most of my professional life. I took 
this break to be CEO of Air America, which was a rare, one - 
of -a -kind opportunity." 

Goldberg stepped down this spring from his Air Amer- 
ica position, which he had held for about a year. He'll re- 
main vice chairman at the station until the end of this year. 
Earlier this month, he announced the formation of Gold 
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Village Entertainment, a company that launched as a man- 
agement firm. His first clients include Steve Earle and Al- 
lison Moorer. 

Goldberg is a household name in the music industry, hav- 
ing held leadership positions at record labels Atlantic, Warner 
Bros. and Mercury. He also ran management company Gold 
Mountain in the '80s and '90s. 

He sees Ammal as an extension of what he was doing at 
Artemis. Ammal will release about two or three albums per 
year, with RED -distributed New West providing marketing 
and promotion services. Goldberg points to Warren Zevon 
and the Pretenders -acts he worked with at Artemis -as the 
kind of level of talent he would like to sign to Ammal. 

"There's a certain category of artists who have a natural au- 
dience of 100,000 [units], give or take," Goldberg says. "In many 
cases, the artists between 50,000 units and a gold record are not 
going to be prioritized at majors. But these are still artists with 
whom a focus and effort can make a huge difference." 
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QUEEN + PAUL RODGERS' latest 
tour played to 69 %capacity and 

grossed nearly $13 million. 

Old Bands, New Singers 
Just How Important Is An Original Vocalist To A Tour? 

While ticket sales seem prom- 
ising, this fall's upcoming Alice 
in Chains tour is one of several 
recent outings to beg the ques- 
tion of whether or not a band 
can remain relevant in the 
touring market without its 
original frontman. 

Original Alice in Chains 
members Jerry Cantrell (gui- 
tar /vocals), Mike Inez (bass) 
and Sean Kinney (drums) suc- 
cessfully tested the waters in 
the United States with a six-city 

club trek in May. New lead vo- 

calist William DuVall joined 
the '90s rock act on those dates. 
DuVall replaces Layne Staley, 
who died of a drug overdose in 
2002. Alice in Chains' last out- 
ing with Staley was in 1996. 

The North American trek be- 
gins Sept. 22 at the Joint in Las 

Vegas and wraps Nov. 26 at the 
Warfield in San Francisco, with 
more dates to be added. General 
on -sales began Aug. 19, and so 
far the numbers look good. Min- 
neapolis' First Avenue date (Nov. 

13) sold out immediately, and 
dates at Norfolk, Va.'s NorVa 
(Oct. 22) and Baltimore's Rams 
Head Live! (Oct. 24) were well 
on their way, according to venue 
representatives. Those shows 
will have a capacity of 1,500 and 
an average ticket price of $40. 

"It's one of the strongest on- 
sales we've had in the history 

of the NorVa," president Bill 

Reid says. 
The concept of recruiting a 

replacement vocalist isn't new, 
and it's one that has worked for 
bands like INXS, Queen + Paul 
Rodgers, Journey and Lynyrd 
Skynryd. Tom Vitorino, who 
manages Riders on the Storm, 
is all for new singers. He says 
original music never dies if 
there's a demand for it. 

"Fans want to have a place to 

go celebrate the music they 
love," he explains. As long as 
the vocalist doesn't become a bad 
imitation, it's good ... If you put 
together a singer with a band 
and it comes across strange, the 
fans will alienate you." 

CHUTZPAH REQUIRED 
With Riders on the Storm (fea- 

turing the Doors' Ray Man - 
zarek and Robbie Krieger), fans 
were not surprised to see the 
Cult's Ian Astbury step in on 
vocals, Vitorino says. "People 
know Jim Morrison has passed 
on. They don't expect him to 

appear at shows." 
But filling the Lizard King's 

boots isn't easy. "You've got to 
have a thick skin to step into 
that center stage microphone, 
playing Doors music with orig- 
inal Doors members," he says. 
"It takes a lot of balls to do that." 

Paradise Artists agent /owner 

Howie Silverman, who reps 
Queen + Paul Rodgers in the 
States, agrees with Vitorino that 
it's important for new vocalists 
to bring individual strength and 
personality to the table, not just 
a poor imitation. "I want to see 
a star in his own right," the 
agent says. "Don't give me 
some guy singing them like a 

tribute band." 
Longtime promoter John 

Scher has seen his share of 
frontmen come and go. The co- 

CEO of Metropolitan Talent Pre- 

sents, which produced INXS' 
North American tour with vo- 

calist J.D. Fortune, says it's eas- 
ier to replace a frontman who 
was not a key instrumentalist. 

"You have situations where 
the lead singer was the domi- 
nant songwriter and sometimes 
the dominant instrumentalist. 
The lead singer can also be the 
lead guitarist," Scher explains. 
"That wasn't the case with 
INXS. Michael Hutchence was 
not the lead guitarist or a prin- 
cipal instrumentalist." 

The promoter adds that the 
CBS reality TV show "Rock Star. 

INXS" played a tremendous 
role in the success of the band's 
Switched On tour. The reality 
show competition was held to 
find a replacement for original 
frontman Hutchence, who 
committed suicide in 1997. 

J.D. FORTUNE now fills the 
vocalist spot for INXS 

"The TV show had an enor- 
mous effect because it gave ex- 

posure," Scher explains. "I think 
there's any number of acts this 
could work for depending on 
how it's treated on television." 

Scher also points to the suc- 
cess Journey is having on its 
U.S. co- headlining tour with 
Def Leppard, which recently 
added a third leg. Journey is on 
its third replacement lead 
singer, Jeff Scott Soto, but that 
has not stopped the trek from 
grossing $10.4 million be- 
tween June 23 and July 30, ac- 

cording to Billboard Boxscore. 
As a Journey fan, former 

Lynyrd Skynyrd manager Char- 
lie Brusco has enjoyed some- 
thing different about all three 
vocalists. But there are two rea- 
sons he returns to the live 
show: "For Neal Schon's gui- 
tar playing and the songs," the 
Alliance Artists president says. 
"As long as somebody is sing- 
ing those songs well, I'll go 
back to see them." 

Brusco, who helped organ- 
ize Skynyrd's 1987 reunion 
tour with new vocalist Johnny 
Van Zant, says bringing in a 

new singer boils down to be- 
lievability. "If it feels authen- 
tic to the fans, then the band 
can continue to go out there 
and do great." If not, "They 
won't be able to get enough 

gigs to make it work." 
Skynyrd's initial lineup split 

after the tragic plane crash in 
1977 that killed original front - 
man Ronnie Van Zant (Johnny's 
brother) and two other mem- 
bers. When the Southern rock- 

ers regrouped a decade later, 
fans rushed to see the live show. 

"The reaction was so big that it 

ended up being a full- fledged, 
32 -date tour," Brusco says. "At 

the beginning, it was only being 
done as a tribute." 

There are also tours that don't 
do well, as was the case with this 
summer's New Cars amphithe- 
ater jaunt. The reincarnation of 
the '70s /'80s new wave band fea- 

tured original guitarist Elliot 
Easton and keyboardist Greg 
Hawkes, but excluded vocalist 
Ric Ocasek, a key member. 
(Bassist /vocalist Ben Orr died 
in 2000.) Todd Rundgren was 
drafted to front the band. 

Ten concerts reported to 
Boxscore between May 13 and 
June 10 reveal that the New 
Cars /Blondie co -bill sold 
43.7% of the available tickets, 
grossing $1.5 million. 

As for the fate of Alice in 
Chains' tour, the outcome will 
ultimately fall on fans' shoulders. 
"It's an emotional decision for 
their fans and whether their 
hearts and souls are open to 
something new," Scher says. 

2006 Tours With New Lead Singers SOURCE Billboard Boxscore 

INXS 
Gross: $6,896,945 
Attendance: 134,235 

Percentage Capacity: 87.4% 

Shows Reported: 35 

JOURNEY 
(CO- HEADLINER 
WITH DEF LEPPARD) 
Gross: $11,187,243 

Attendance: 264,301 
Percentage Capacity: 86.2% 

Shows Reported:18 

NEW CARS 
(CO- HEADLINER 
WITH BLONDIE) 
Gross: $1,505,546 
Attendance: 28,853 
Percentage Capacity: 43.7% 

Shows Reported:10 

QUEEN + 

PAUL RODGERS 
Gross: $12,858,832 
Attendance: 166,716 

Percentage Capacity: 69% 

Shows Reported: 22 
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with two bonus tracks 
and a third iTunes- 

exclusive cut. In 

addition, iTunes is 

selling the video content 
featured on the group's 

"Live in Texas" and 
"Collision Course" DVD5. 

In late July, Metallica 
made its music available 

on iTunes for the first 
time, leaving the 

Beatles, Led Zeppelin, 
Radiohead and Garth 

Brooks among the 
remaining major 

holdouts. 

» >CLEAR 
CHANNEL OFFERS 

SIX PACKS 
Clear Channel Radio's 
Online unit on Aug. 29 
launched a new artist - 

hosted, on- demand 
video feature called 

Video Six Pack. Christina 
Aguilera kicked off the 

initiative by selecting six 
of her own videos for 

viewing, including her 
latest single, "Ain't No 
Other Man." Six tracks 

from her latest CD, 
"Back to Basics," will be 
available for streaming 

along with an interview. 
Video Six Pack will be 
featured on 100 -plus 
Clear Channel Radio 

station Web sites. 

»>AOL UNVEILS 
REVAMPED MUSIC 

STORE 
On Aug. 29, AOL 

unveiled a revamped 
music product with a 

Web -based store and 
subscription service 

offering audio and video 
streaming, programmed 

radio and downloads 
that can be transferred 

to compatible digital 
media players. AOL 

Music Now, part of its 
AOL Music service, is 

open to any online 
visitor and features more 

than 2.5 million songs 
and videos. Until 

recently, AOL had been a 

service only available to 
its Internet access 

subscribers. Users will 
pay $10 -$15 per month 

for full access to AOL 
Music Now. 

Compiled by Chris M. 

Walsh. Reporting by 
Susan Butler, Jonathan 

Cohen, Brian Garrity, 
Todd Martens, Ken 

Tucker, Reuters, Ray 
Waddell and Chris M. 

Walsh. 
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NASHVILLE -In an age when most artists 
and record companies do everything in their 
power to sell music, Derek Webb and INO 
Records are taking a unique turn. They are 
giving away his latest CD, "Mockingbird," for 
free. 

Starting Sept. 1, fans can log on to freederek- 
webb.com and download the complete "Mock- 
ingbird" free of charge for three months. The 
album was previously released through conven- 
tional methods last December and has sold 
15,000 copies according to Nielsen SoundScan. 

"I don't consider myself in the record busi- 
ness as much as the music busi- 
ness," says singer /songwriter 
Webb, formerly a member of 
popular Christian band Caed- 
mon's Call. 

"I consider it my job to con- 
nect music with people," he says. 
"To give away the record for free 
connects all the dots for me." 

Webb hopes the campaign 
will grow his fan base. "If I'm able to put an- 
other 40,000 or 50,000 copies in the market- 
place, it doesn't matter to me how they got 
there," says Webb, whose socially conscious 
lyrics have inspired "Blue Like Jazz" author 
Donald Miller to hail him as a modern Woody 
Guthrie. "Most artists don't make any money 
off the records they sell anyway. If that many 
more people have the record," he says, "it en- 
ables me to do things I couldn't do before." 

"Mockingbird" is Webb's third studio disc 
for INO, a Brentwood, Tenn. -based Christian 
label, owned by Integrity Music. It is distrib- 
uted to the Christian market via Provident -In- 
tegrity Distribution and to the general market 
via Sony BMG. During his summer tour dates, 
Webb has announced that the album will be 

available on the site starting Sept. 1. He says 
his merchandise sales have doubled in the 
past few weeks. "What's even more interest- 
ing is that the majority of what people are buy- 
ing aren't T- shirts or other records, but the 
very record I'm giving away," he muses. "It's 
fascinating to me." 

Webb says fans tell him they love the idea 
and want to support what he's doing, so they 
are buying copies of "Mockingbird" to share 
with friends. 

Webb thought the concept would be a tough 
sell when he presented it to executives at the 

label, but both INO's pres- 
ident Jeff Moseley and VP of 
promotion Dan Michael 
were completely supportive. 

Michaels says they are 
counting on it to be a "viral 
campaign" and expect word 
of mouth among fans to 
promote 
freederekwebb.com. 

The label is also sending e -mails to the INO 
database and has enlisted Internet marketing 
company BuzzPlant to help spread the word. 
Webb will promote the campaign on his 
monthly Podcast on iTunes as well as his My- 
Space page. 

Both Michaels and Webb are quick to point 
out that they value retail's contribution to 
Webb's career. To show their appreciation, 
they plan to release two new projects in Jan- 
uary 2007. "One Zero Remix" will be available 
exclusively via digital retail; a second CD, "One 
Zero Acoustic," is going exclusively to brick - 
and- mortar retailers. "We're not trying 
to changed the delivery system forever," 
Webb explains. "We're just trying to connect 
with people." < 

FREE 
DEREK 
WEBB 
.COM 
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BY BRIAN GARRITY 

SpiralFrog's 
Big Leap 
Digital Service Lands Universal -Can lt Land Ads And Users? 

Mainstream media were quick 
to pump up the hype on Uni- 
versal Music Group's licens- 
ing deal with new 
ad- supported digital music 
service SpiralFrog. The New 
York Times went so far as to 
flag the venture as "a chal- 
lenge to Apple Computer's 
hugely successful iTunes serv- 
ice." But a closer examination 
of SpiralFrog's model may 
raise more questions than 
confidence. 

To be sure, the New York - 
based company boasts a man- 
agement team with 
impressive résumés. It is led 
by former Universal McCann 
Worldwide CEO Robin Kent 
and counts former Sony /ATV 
Music Publishing president 
Richard Rowe; former 
RIAA /IFPI chief Jay Berman 
and Mobile Entertainment 

But there are a number of 
caveats to the innovations Spi- 
ralFrog is trying to forge. 
Users have to view a 90 -sec- 
ond advertisement while 
downloading each file; files 
expire after six months; and 
the tracks can only be trans- 
ferred to portable devices that 
are compatible with Mi- 
crosoft's WMA digital rights 
management standard. That 
doesn't include the iPod, and 
likely also won't include Mi- 
crosoft's new Zune digital 
music player, which sources 
say is expected to have its own 
proprietary DRM standard 
separate from the version of 
WMA used by other Mi- 
crosoft -based music services 
and players. 

The music industry has 
been experimenting with 
business models for ad -sup- 

censing deals with other ad- 
supported music download- 
ing services in development 
that have concepts similar to 
SpiralFrog. Mashboxx, a legal 
P2P offering fronted by for- 
mer Grokster chief executive 
Wayne Rosso, has licenses 
with UMG, Sony BMG and 
EMI. No definitive launch date 
for the service has been set. 

QTrax, another rival serv- 
ice, has agreements in place 
with EMI Music as well as 
EMI Music Publishing. It too 
has an uncertain launch date. 
Both companies are allowing 
consumers to download files 
that expire after a limited 
number of plays (the working 
number is five). 

A lingering question facing 
every try- before -you -buy 
download service is whether 
DRM -wrapped files with mul- 

.. 
`You can't pull in big ad bucks if 
you don't have lots of traffic.' 

-WAYNE ROSSO of MASHBOXX 

Forum Americas chairman 
Ralph Simon among its board 
of directors. 

And its model offers at least 
one major feature that other 
ad- supported offerings lack: 
portability. The service, set for 
beta (or test) launch in Decem- 
ber, will offer DRM- wrapped 
files that consumers can down- 
load free of charge and trans- 
fer to a portable device. 

The SpiralFrog model also 
extends the length of time in 
which users can interact with 
the content. 

The company was able to 
secure the deal with UMG by 
inking what sources say is a 

one -year pact with an option 
for a second year in exchange 
for a multimillion dollar ad- 
vance and a piece of the ser- 
vice's ad revenues. It is said to 
be pursuing deals with the 
other majors. 

ported on- demand music for 
more than a year. 

RealNetworks' Rhapsody 
subscription service launched 
an ad- supported, try- before- 
you -buy offering called 
"Rhapsody 25" last April. 
Consumers who don't sub- 
scribe to Rhapsody can 
stream any song or combina- 
tion of songs up to 25 times 
per month. 

Napster followed suit in 
May, launching an ad -sup- 
ported music destination 
called Napster.com. Users can 
stream any song up to five 
times each. 

While both services are 
viewing their ad- supported of- 
ferings as an effective educa- 
tion tool for would -be 
subscribers, neither is prov- 
ing a runaway hit. 

Meanwhile, the major la- 
bels have been lining up li- 

tiple usage restrictions will be 
effective at luring payment - 
averse music fans away from 
P2P networks. 

SpiralFrog has lined up 
Perry Ellis, Benetton and Levis 
as initial sponsors, betting that 
the concept just might work. 
But if it can't attract users 
quickly, the company could 
also struggle to pull in more 
advertisers, which it needs to 
cover its content wholesale 
costs of an estimated 60 -70 
cents per download. Rosso, 
who has been laboring to get 
his own service off the ground 
for more than a year, says the 
service faces an uphill battle 
over the long -term: "You can't 
pull in big ad bucks if you don't 
have lots of traffic. And even if 
you can, what's the ad value of 
something you can turn your 
head away from while you are 
downloading ?" 

www.americanradiohistory.com

www.americanradiohistory.com


Earlier this year, independent 
music digital aggregator the 
Orchard launched Orchard 
Music Services. The goal: get S 
shows and feature films. 
music on tc ad campaigns, TV 

The Dimensional Associ- 
ates company is joining a 

crowded marketplace that 
includes music publishers, 
music pluggers and enter- 
tainment marketing compa- 
nies, all o- which provide 
similar services. 

"With this service we are 
expandinç the uses of the 
music we currently work 
with," says the Orchard 
founder /chairman Richard 
Gottehrer, who -along with 

VP of licensing Patrick Sullivan, director of creative licens- 
ing Annie Lin arid manager of commercials and licensing 
Jim Heekin -leads the OMS division. "We have all this music 
at our fingertips, what else can we do with it ?" 

With its music partners around the globe, Sullivan says 

OMS can deliver music from everywhere with a digitized 
system. 

In some cases, OMS administers synch rights for tracks 
that it has licensed for digital distribution (nearly one -quar- 
ter of its catalog). If the track is not a controlled composi- 

BRANDI. BY MICHAEL PAOLETTA 

That Synching 
Feeling 

Music Aggregator The Orchard 
Launches Service To Move Songs 

U p FiC) lit 

tion from the label, the Orchard reaches out to the music 
publisher. OMS receives a percentage of the license fee from 
each track it places. 

The Orchard's catalog features more than 1 million 
tracks, representing roughly 75 countries and numerous 
genres. OMS draws from this reservoir and works with a 

global network of label affiliates and repertoire experts to 
locate music. OMS also works with numerous agencies, 
including Peterson Milla Hooks, BBDO Worldwide and 
Euro RSCG. 

Gottehrer has noticed that most OMS clients are not inter- 

ested in "top -line content." Instead, he says, they are digging 
deep into the Orchard's catalog, "finding obscure pieces of 
music that suit their purposes." 

Indeed, OMS has placed several songs in national and 
international ad campaigns. If a campaign and its fea- 
tured music prove popular, discussions may follow to 
determine additional ways to exploit the music, encom- 
passing ringtones, digisodes and remixes. Gottehrer 
says OMS is having such talks regarding the Sun Har- 
bor's Chorus' "Hard Work," heard in a campaign for 
Svenska Enskilda Banken. 

Lloyd Simon, president /CEO of New York music re- 

search /licensing firm Production Advisors, views OMS as a 

valuable resource, but one limited by its own catalog. Con- 

versely, a company like Production Advisors is able to cast 

the widest of nets. "We're not tied to or associated with any 

one music service or music publisher," Simon says. "Our only 
goal is getting the right piece of music for our client -wher- 
ever that music happens to be." 

"N.W.A. IS ME, 

DRE, YELLA, AND 

JERRY HELLER." 

-EAZY-E 

SemPtatt 

"A RUMOR UNDENIED 

IS DEEMED TRUE. 

ALL THESE YEARS 

I'VE NEVER ANSWERED 

THE BULLSHIT ALLEGATIONS 

BY CUBE AND DRE. 

IT'S NOT ROBBERY. 

WHAT IT IS, GUYS, 

IS MATHEMATICS, 

PURE AND SIMPLE." 

- JERRY HELLER 

ucESs 
THE EXPLOSIVE TELL -ALL MEMOIR FROM JERRY HELLER 

COMING TO BOOKSTORES 8.29.06 

WWW.SIMONSAYS.COM 
MYSPACE.COM/JERRYHELLER 

A CBS COMPANY 
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eVo/Ve 

Learn to adapt with forward -thinking 

online music courses and programs from 

Berkleemusic, the online extension school 

of Berklee College of Music. 

The Future of Music 

Music Publishing 101 

Inside the Record Industry 

Music Business 101 

Professional Music Business Program 

Berklee I music.com 
extension school 

learn music online 
www.berkleemusic.com 

1.866.BERKLEE 
Fall Term Begins September 25th. Enroll Now. 

PUBLIC SALE 

ASSETS OF THE 
SONGWRITERS COLLECTIVE, LLC 

see Legal Notice on page 92 
of this issue. 
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Hail! Hail! Rock'n'roll! 
The Rock and Roll Hall of Fame officially 

opened this week on Sept. 2, 1995. It is similar 
to the United Nations in that its existence is an ex- 

traordinary achievement, and everybody has a dif- 
ferent opinion about how it should be run. 

I personally believe the founding fathers (in 
both cases) have done a very good job under dif- 
ficult circumstances and should be applauded. 

But, hard as it is to believe, I do have a thought 
or two. In my mind, "Rock and Roll" has a spe- 
cific identity. The founders' inclusion of blues, 
folk, soul and R &B artists who had a direct in- 
fluence on rock artists was also a good idea. 

The truth is the biggest problem the hall faces 
is getting everybody deserving in. The 100 -plus 
names submitted each year are all great artists. 

One issue that does need to be dealt with for 
reasons of historical accuracy is band leaders 

getting in while, in some cases, their profoundly 
important bands don't. Elvis is in, Scotty Moore 
is in, but Bill Black and D.J. Fontana are not; Buddy 
Holly but no Crickets; Bill Haley but no Comets; 
Smokey but no Mirades -you get the idea. Ifthey 
weren't essential, why were their names used in 
the first place? I suggest a mea culpa special in- 
duction ceremony, and let's get them all in. 

Meanwhile, I will continue to display my 
own personal prejudice and fight for the 
Johnny Burnette and the Rock and Roll Trio, 
Little Walter, the Hollies, the Paul Butterfield 
Blues Band, etc. And by the way, there's also 
dozens of songwriters, producers and other 
critically important nonperformers who must 
be recognized, beginning with Brian Epstein, 
Andrew Loog Oldham, Albert Grossman and 
yeah, Col. Tom Parker. 

See you in the voting booth. 

CC)C)I_EST GARAGE SONGS 

1 

2 

COOLEST 
SONG 
IN THE 
WORLD ZENO BEACH 

THIS WEEK Yeproc 

DOLLS 
Columbia 

3 SAVING GRACE 
American Recordings 

RADIO BIRDMAN 

PRIMAL SCREAM 

4 
TOM PETTY 

HOT GIRLS IN GOOD MOODS BUTCH WALKER & THE LET'S GO OUT TONITES 
Epic 

5 YOUR LOVE, NOW 
Slovenly 

PULL SHAPES 
Memphis Industries 

7 
8 
9 
lo 

PINKERTON'S ASSORTED COLOURS 
Groove Disques 

NEW YEAR 
Jive 

DANCE LIKE A MONKEY 
Roadrunner 

TH' LOSIN STREAKS 

THE PIPETTES 

THE ANDERSON COUNCIL 

LIVING THINGS 

NEW YORK DOLLS 

IF IT TAKES A LIFETIME 
Big 3 Records 

CHEAP TRICK 

co C) I_E ST GARAG E A I_13 t1 IVI S 

1 HIGHWAY COMPANION 
American Recordings 

TOM PETTY 

2 RIOT CITY BLUES 
American Recordings 

PRIMAL SCREAM 

3 
4 BROKEN 

vz 

5 
6 
7 

ONE DAY IT WILL PLEASE US TO REMEMBER EVEN THIS 
Roadrunner 

BOY SOLDIERS 

NEW YORK DOLLS 

THE RACONTEURS 

WATERLOO TO ANYWHERE 
Universal international 

ROCKFORD 
Big 3 Records 

SINNER 
Blackheart 

DIRTY PRETTY THINGS 

CHEAP TRICK 

JOAN JETT & THE BLACKHEARTS 

8 AHEAD OF THE LIONS 
Jive 

LIVING THINGS 

9 
THE RISE AND FALL OF BUTCH WALKER BUTCH WALKER & THE LET'S 
& THE LET'S GO OUT TONITES GO OUT TONITES 
Epic 

10 SOUNDS OF VIOLENCE 
slovenly 

TH' LOSIN STREAKS 

Little Steven's Underground Garage column is produced e , eiy ror B lIboao;,. 
For more information go to UNDERGROUNDGARAGE.COM 
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BULLET FOR MY VALENTINE 
has moved 84,000 copies 
of `Poison' with help from 
indie label Trustkill. 

Trustkill's Major Push 
Indie Label Does Marketing For Major Label Metal Album 

Sometimes an independently 
released album isn't so inde- 
pendent at all. An example of 
a major label cleverly working 
with an indie is happening 
right now at RED Distribution. 

The debut from metal band 
Bullet for My Valentine, "Poi- 
son," has sold 84,000 copies in 
the United States since its Feb. 
14 release, according to Nielsen 
SoundScan. Indie Trustkill 
Records has spearheaded all the 
marketing for the album, and 
the band is heavily featured on 
the Trustkill Web page. 

But Bullet for My Valentine is 

riot a Trustkill act at all. The band 
is actually signed to Jive Records, 

part of the Sony BMG family. 

"Bullet for My Valentine is 
one of the releases I'm most 
proud of right now," RED GM 
Bob Morelli says. "It was a Jive 

signing completely, and they uti- 
lized us and one of our labels to 
use the cachet and the market- 

ing expertise o[Trustkill." 
Trustkill founder Josh Gra- 

belle says he had his eye on Bul- 

let for My Valentine before the 
act signed to Jive, but decided 
not to sign the group. He notes 
that Sony BMG labels call him 
"all the time" to similarly down- 
stream artists, and he has 
passed every time except for 
Bullet for My Valentine. 

Morelli saws the Jive -to- 
Trustkill downstream was the 
"first of [its] nature" at RED. In 
most downstreamed examples, 
such as RED -distributed Co- 
lumbia artist Brandi Carlile or 
RCA act Black Rebel Motorcy- 
cle Club, the albums were sim- 
ply worked by the distributor 
rather than a third -party label. 

"Jive handles radio and video 

promotion, which they just 
started doing two or three 
months ago," Grabelle says. 

He adds that Trustkill will al- 

ways be involved with "Poison," 

but future Bullet for My Valen- 
tine releases will likely carry the 
Jive name only. While not every 

indie label would want to par- 
ticipate in such endeavors, 
Morelli cites it as the kind of 
initiative that will likely hap- 
pen "more and more" at RED. 

In the case of Trustkill and 
Jive, the indie is utilized as a 

full -on partner on an album. 
Rather than viewing the indie 
as a farm club of the major 
label, the major taps it for ex- 

pertise in a certain market. 
"Most of the time it's set up 
through us because we have the 
relationships," Morelli says. 
"The major company then gets 
to utilize an avenue they didn't 
explore in the past." 

Morelli has focused on ex- 

panding RED'S marketing and 
promotion depar tinents since he 
became GM last year. He has also 

helped bring more BMG labels 
into the RED fold -Sanctuary, 

Provident and ATO now regu- 
larly utilize the RED system. 

But Morelli makes it clear that 
RED has not and will not shift 
its main focus as a distributor 
of third -party labels, of which 
RED works with about 40. The 
company is having a solid year, 

with year -to -date current album 
market share at about 2.7 %, ac- 

cording to Nielsen SoundScan. 
Yet with major labels taking a 

greater look at the indie market, 
balancing the desires of the par- 
ent company and those of dis- 
tributed labels becomes a 

greater challenge. 
"It's clearly a priority to help 

develop records for the [Sony 
BMG] labels," Morelli says. 
"What makes us able to do that 
is that we're a third -party distri- 
bution company with the possi- 
bility of synergistic approaches." 

RED, Morelli says, is always 
on the lookout for third -party 
labels that are willing "to work 

with the other labels in the sys- 

tem." Or find some middle 
ground, as the company is 
doing with the new One Haven 
Records, a recently formed im- 

print from Or Music co- 
founder Michael Caplan. 

Caplan, now a senior VP of 

A &R at 
One Haven to work with RED 

as a home for downstreamed 
artists from the parent corn - 
pany. He has released albums 
from Keb Mo and Butch Walker, 
and has R &B newcomer Ryan 
Shaw on the horizon. 

Sony Music, is using 

FEATURING THE HOTTEST STARS AT RADIO AND AT NITECLUBS ACROSS AMERICA INCLUDING: 

NICK LACHEY IAN VAN DAM, BOB SINCLAIR 
DA BUZZ DANIELLE ROLLING R, PETER LUIS 
8 DOMIIÍICO, AKIRA, PLUMB & MORE 
15 TRACKS DJ MIXED INTO THE HOTTEST DANCE COMPILATION OF THE YEAR! 

CD IN STORES ON OCTOBER 
Fasten Your Seatbelts! Nervous Records has been pompis' out club tracks since 1991,and now 

we're jammin' into 4th gear with a smash dance compilation. Dance musk is THRIVING, and 

everybody is looking for the ULTRA -slamming compilation that is filled with the tracks that are 

buzzing NOW. Real clobbers don't want to wait until those hot tracks are months old. And too 

often they have to go to the local mixtape spot to ROB the BINS and find the freshest tracks. 

Now Nervous is coming correct with the songs that are buzzing right now. All the hottest club 

artists, and with tracks so new that even your local bootlegger might wonder how you got it. 

rt.] 
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MOBILE BY ANTONY BRUNO 

M][e1lif311111A11Gl3MhVITIIla 

Majors Get In The Game 
Labels Take Digital Revolution Into Their Own Hands By Creating Mobile Games And Video Content 

Ringtones are so six months 
ago. 

The music industry, search- 
ing for ever -expanding ways to 
promote acts and generate new 
revenue streams, is getting in- 
creasingly creative in its use 
of mobile technology. With 
ringtones now a well- estab- 
lished product, record labels 
are turning to mobile games 
and video. 

Warner Music Group (WMG) 
this month introduced its first 
mobile videogame on T- Mobile 
and Verizon Wireless. The car - 
racing game features the like- 
ness, voice and music of hip -hop 
sensation T I. The company says 
it is developing additional mo- 
bile games from multiple artists 
spanning all genres. Similarly, 
Hudson Entertainment, a mo- 
bile- content aggregator, has pro- 
duced mobile games that 
feature the likeness and music 
of such acts as hip -hop group 
D12 and (most recently) the late 
Bob Marley. 

Meanwhile, Capitol Records 
is supporting the debut album 
by Dave Navarro's new band 
the Panic Channel with a first - 
of -its -kind mobile -TV promo- 
tion in conjunction with Sprint 
and GoTV. For the next three 
months, GoTV will air free be- 
hind- the -scenes footage, ex- 
clusive interviews and 
performances of the band. 
They will be refreshed every 
two weeks. 

Partner Retail Entertain- 
ment & Design, which pro- 
duces the content, says it is 
preparing a similar mobile -TV 

push behind the debut solo 
album from Fergie of the Black 
Eyed Peas. 

"It's becoming popular and 

FOR THE GIRL 
WITH EVERYTHING 
Few iPod accessories 
are as attractive as the 
iPanty. Yes, the iPanty. 
The Sexy Society is 
marketing this as the 
perfect gift for the girl 
who likes to lounge 
around in her underwear 
all day and still have her 
music. The black lace 
item features a remov- 
able pocket just big 
enough to hold an iPod 
Nano, or "money" ( ?) or 
other "small personal 
items" (!), according to 
its description. It comes with a pink ribbon, too. 

According to the Web site, the iPanty is already 
sold out, but back orders are being taken for 
$12.95 at thesexysociety.com. -Antony Bruno 

i 
% A 

Labels are releasing more mobile videogames like 'D12 Wrestling,' left, and 'Bob Marley Burnin'.' 

sort of a cachet to have a mo- 
bile presence, and that extends 
outside of ringtones," Hudson 
Entertainment COO Mike 
Samachisa says. 

Of course, there's more to it 
than just being cool. Mobile TV 

and games have the potential 
to become big business in the 
near future. According to re- 
search group Infonetics, the 
global market for mobile -video 
services is set to reach $5.6 bil- 
lion by 2009, from $46.2 mil- 
lion this year -a whopping 
increase of nearly 12,000 %. An 
Informa forecast pegs the 
more mature global mobile - 
gaming industry at $7.2 billion 
by 2010, up from the $2.4 bil- 
lion expected this year. 

BIG NAMES NEEDED 
To reach these numbers, the 
mobile industry is relying 
heavily on recognized enter- 
tainment brands to capture at- 
tention and encourage more 
traffic to these fledgling for- 
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mats. One of the reasons ring - 
tones are so successful is that 
people have a pretty good idea 
what they are buying from the 
beginning because of their fa- 
miliarity with the original 
song. The same cannot be said 
of mobile games or video. 

"The only thing you have to 
go on is a name, a very short 
description and the price," 
Samachisa says. Content fea- 
turing recognizable names 
gets more sales. "It's like why 
you put an artist in a movie. It's 
because you're trying to con- 
nect his music audience to a 

new platform." 
Record labels are taking ad- 

vantage of this and beginning 
to publish and distribute this 
content directly to wireless 
carriers themselves, similar 
to what they do with ring - 
tones now. 

WMG and Sony BMG have 
developed their own mobile - 
game publishing divisions, 
rather than licensing the 
rights to existing game devel- 
opers. Universal Music Group 
partners with sister company 
Vivendi Universal Games for 
the same. Sony BMG has even 
started publishing nonmusic- 
related mobile games, such as 
one called "The Shroud " -a 
sort of real -life treasure hunt 
that utilizes GPS positioning 
technology but no direct 
music element. 

Additionally, labels are 
amassing a flood of video con- 
tent that they expect to make 
available via mobile phones in 
the near future, incorporating 
mobile as the third screen to 
their existing TV and Internet 

video strategy. Not just music 
videos, but live performances, 
interviews and other footage 
created specifically for mobile 
phones are in development. 

The ultimate goal is to re- 
lease mobile content in con- 
junction with an artist's new 
release, preferably beforehand 
to generate excitement, but 
this remains a difficult goal. 

"That's obviously the ideal," 
WMG senior VP of strategy 
and product development 
George White says. "Getting 
a game completed, tested and 
ready to launch is even more 
of a challenge than getting a 
new hip -hop record recorded, 
mastered and ready to launch. 
But that's clearly where we 
want to be headed." 

Particularly frustrating is 
the fact that this content must 
be optimized for multiple mo- 
bile phones, many of which re- 
quire different content in 
different formats. 

Development issues aside, 
there's also the challenge of 
drawing attention to this 
bevy of new content. Mobile 
TV and games combined do 
not generate a fraction of the 
traffic that ringtones do. The 
key, White says, is to direct 
fans who buy a ringtone to 
other mobile content by the 
same artist. 

"We're really excited about 
cross -marketing between these 
categories, driving traffic from 
a ringtone promotion to a 
game," he says. "That's one of 
the things we feel we can bring 
to the category and is a theme 
that we've been working with 
carriers to do." 

Br's & I3RI1=1=S 

NEW TRACKS FOR 
`GUITAR HERO II' 
GameSpot has partially re- 
vealed the musical lineup for 
the pending "Guitar Hero II" 
videogame. Publisher Ac- 
tivision -which bought 
game developer RedOctane 
for $100 million earlier this 
year in part to acquire the 
popular guitar -simulation 
game -has not officially re- 
leased the full soundtrack, 
but several songs have been 
confirmed based on video 
trailers and previews made 
available to the gaming 
press and individual artist 
Web sites. 

Confirmed tracks include 
Black Sabbath's "War Pigs," 
Guns N' Roses' "Sweet Child O' 
Mine" and Rush's "YYZ." Ru- 

mored tracks include "Shout 
at the Devil" by Mötley Crüe 
and a track by the Stone Tem- 
ple Pilots. 

The game is scheduled to 
ship Nov. 7 for the PlayStation 
2 console. 

NOW YOU CAN PUT 
MORE IN YOUR LOCKER 
Mp3tunes.com has introduced 
a free version of its Oboe music 
locker service, which allows 
users to stream music stored in 

the service through any Inter- 
net- connected device. Storage 
is limited to 1,000 songs. The 
company also has paid versions 
of the service at 2,000 songs for 
$20 per year and an unlimited 
option for $40 per year. 

PIRATING DETECTIVE 
ON THE WAY 
Identity Systems is develop- 
ing technology that will let 
record labels and other media 
companies identify pirated 
music existing on the Internet 
today. Unlike existing soft- 
ware, the new system searches 
beyond traditional databases 
and spreadsheets, and exam- 
ines e-mail, file- directory list- 
ings and peer -to -peer search 
results. EMI Music Publish- 
ing is assisting in developing 
the product. 
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TITLE 
ORIGINAL ARTIST 

#1 
14WKS 

COMPüEO BY Nielsen 

SUPER MARIO BROTHERS THEME 
KOJI KONDO 

SEXY LOVE 
NE -YO 

I WRITE SINS NOT TRAGEDIES 
PANIC' AT THE DISCO 

MS. NEW BOOTY 
BURSA SPAR00X FEATURING YING YANG TWINS 8 MR. COLLIPARK 

RIDIN' RIMS 
DEM FRANCHIZE BOYZ 

THE PINK PANTHER THEME 
IIENRY MANCINI 

LAFFY TAFFY 
1141 

GASOLINA 
DADDY YANKEE 

MY HUMPS 
THE BLACK EYED PEAS 

WHAT HURTS THE MOST 
ASCAL FLAFT 

14 17 95 

15 18 15 

16 15 68 

17 19 81 

18 16 10 

19 

20 

1a 25 

Nickelback earns a top 20 debut with "Far 
Away." The quartet peaked at No. 9 with 

"Photograph" last January. 

HALLOWEEN 
JOHN CARPENTER 

MISSION- IMPOSSIBLE 
LALO SCHIFRIN 

BEST FRIEND 
50 CENT 8 OLIVIA 

SWEET HOME ALABAMA 
LYNYRD SKYNYRD 

RIDE WIT ME 
NELLY FEATURING CITY SPUD 

BECAUSE I GOT HIGH 
SFVOMAN 

CANDY SHOP 
50 CENT FEATURING OLIVIA 

DOWN 
RAKIM 8 KEN -Y 

GIMME THAT 
CHRIS BROWN 

FAR AWAY 

ted 
on polyphonic ringtones data provided by. in alpe 9squared. 

West Modtones. Intospace Mobile, MI2Rvlgtones' XRnger, 
y and Zungo. A WlderTban Company. Chart endorsed by CTIA - The 
less Association' and Mobile Entertainment Forum. 

b MEF CPA 
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Indie Chain r1kes 
On The Bid Boxers 
While Downloading Gets All T Blame For Small Stores' 
Woes, Manhattan's Great J &R Just Keeps Expanding 

This column may start off 
sounding like last week's Re- 

tail Track, but bear with me. 
In August, every newspaper 

in the land had articles about 
how digital downloading is 
killing record stores thanks to 
Tower's current predicament. 
In July, the New York Times 
ran a long piece on the im- 
pending death of independent 
record stores. 

That story, which focused 
on some New York merchants, 
was distributed widely 
throughout the music indus- 
try, thanks to e-mails criticiz- 
ing it from the heads of two 
independent -store coalitions. 

sales. Without singles, kids 
turned to the Internet, where 
songs are easier to steal and /or 
cheaper to buy as a download. 

But in using Norman's 
Sound & Vision in New York's 
East Village as the jump -off 
point, the Times writer failed 
to analyze what else might be 
impacting that store. 

In general, New York is not 
a kind place for record retail- 
ers. With one exception, which 
I'll get to shortly, New York has 
never been known to have great 
independent stores on the cal- 
iber of those in Los Angeles or 
San Francisco. 

That's because Manhattan 

sidering how much advertis- 
ing the store does in that paper. 
In fact, J &R Music is one of the 
most high -profile merchants 
of any kind in Manhattan. 

J &R was the first consumer 
electronics and music super- 
store in Manhattan, and it ex- 

emplifies New York retail at 
its best. The staff is knowl- 
edgeable and helpful with a 

New York edge, if you know 
what I mean. 

When other retailers want to 

expand, they simply bring their 
concept to the next town. Until 
recently, J &R simply expanded 
by opening new store concepts 
on Park Row, across from city 

Since landing in New York, Best Buy 
and Circuit City have not laid a glove 
on J &R, which has a superstore 
music selection with deep catalog. 

Like most newspapers cov- 

ering Tower, the Times attrib- 
uted independent record store 
woes solely to digital down- 
loading, which it blamed for 
the 25% dedine in CD sales be- 
tween 1999 and 2005. In mak- 
ing its case, the article claimed 
kids no longer shop in record 
stores and instead get music 
off the Internet. According to 
the Times, record stores are 
"fast becoming a temple of nos- 
talgia" for older shoppers. 

But as last week's column 
showed, more than digital 
downloading is behind the 
troubles facing Tower; so, too, 
is more at play in New York 
music retail. 

The only thing the Times 
might be right about is that 
kids don't visit record stores as 
much as they used to. That's 
because the major labels shot 
the entire industry in the foot, 
and practically killed off the 
only configuration kids could 
afford, when they decided that 
singles cannibalize album 

rents are more expensive than 
anywhere else in the United 
States, especially for low -mar- 
gin retailers. In fact, independ- 
ents are not the only record 
stores having problems in New 
York. I could name 15 chain 
stores that shuttered doors in 
the past 10 years. 

But getting back to Nor- 
man's, the Times stated that 10 

years ago the store near St. 
Mark's Place would have been 
crowded with customers. Be- 

sides downloading, couldn't 
the fact that Best Buy now has 
a store a quarter -mile south of 
Norman's, while Circuit City 
has one that same distance 
north, also be a factor? It takes 
a special retailer to stand up to 
that Best Buy /Circuit City one - 
two punch. 

Such a merchant can be 
found downtown near the Wall 
Steet area in J &R's, which has 
proudly flown the indie flag in 
Manhattan for 35 years. That 
was sadly overlooked by the 
Times -pretty amazing, con- 

hall. The entire 10 -store oper- 
ation, which also includes a di- 

rect -mail/online business, does 
upwards of $350 million in an- 
nual revenue. 

Since landing in New York, 
Best Buy and Circuit City have 
not laid a glove on J &R, which 
has a superstore music selec- 
tion with deep catalog. But the 
store also emphasizes new 
music through weekly in -store 
performances and signings, 
according to Rachelle Fried- 
man, who owns J &R with hus- 
band Joe. 

In a first, J &R expanded be- 
yond Park Row, opening a up- 
scale version of its best -selling 
product lines in a store- within- 
a -store in Macy 's on West 34th 
Street in late August. 

With its new location, "now 
uptown people and tourists can 
get to see and feel J &R, too," 
Friedman says. 

Who knows, maybe the 
Times reporters might wander 
in offthe street too, as they are 
only seven blocks away. 
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On hie Roadl 
RAY WADDELL rwaddell@billboard.com 

Dixie Chicks Tour 
Still Rollin 
Trio Pulls In Good Numbers Despite Rerouting 

Tales of the death of the Dixie Chicks tour have 
been greatly exaggerated. Yes, shows have been 
canceled, postponed and the route otherwise 
reconfigured (Billboard, June 17), no doubt to 
great frustration and consternation of the 
Chicks' camp. No, the numbers aren't in the 
ballpark of the trio's 2003 tour, which grossed 
more than $62 million (tops for country that 
year) and moved more than 1 million tickets. 

But the group's lower- than -expected ticket 
sales (news of which broke June 7 on 
billboard.biz) is not as big a story as the media 
has made of it, according to AEG Live CEO 
Randy Phillips, whose company is promoting 
the bulk of dates on the tour. 

"We're not denying there's a story here, but 
this act is really an act in transition that started 
with the last album," Phillips says. "Not that 
they don't have a country base, not that the 
music does not have great country elements in 
it, but it's also transitioning into a broader main- 
stream audience." Truth is, the Dixie Chicks' 
Accidents & Accusations tour has grossed nearly 
$10 million from the 17 shows reported to Bill- 
board Boxscore so far this year. That's an aver- 
age nightly gross of $583,981 and an average 
attendance of more than 9,000 per night. 

The Dixie Chicks say they don't consider 
themselves country, but most country acts 
would love to put up those kinds of numbers. 
Beyond a half -dozen or so elite country artists, 
very few acts in the genre can draw better than 
9,000 per night on average. 

And the Dixie Chicks have in the past sold a 
lot of tickets to country fans, many of whom 
obviously aren't buying this time around. "One 
of the problems we're having in penetrating 
the country audience is that country radio won't 
even take our money for advertising," Phillips 
says. "So, we don't know if it's the fans not sup- 
porting the Chicks and their music, or not 
knowing how to support them when they come 
to town." 

Whether there is a political slant as to where 
tickets are selling depends on one's view. "The 
one obvious thing you see is that Canada is on 
fire beyond belief," says Phillips, also citing 
such sellout markets as New York, Boston, 
Philadelphia and Washington, D.C. 

The heartland "is tougher, but how do we 
know how tough it really is when we can't get 
to the fans ?" Phillips wonders. "We can't just 
rely on print. We need country radio." 

Though there was much industry specula- 
tion about the group eschewing a guaranteed 
performance fee in lieu of paying the tour pro- 
moter a smaller percentage, "the irony is that 
they will make about the same amount of money 
per show on a pro -rata basis," Phillips says. The 
Chicks begin touring in Europe in November, 
and Phillips does not rule out a return to the 
United States. "We believe this record has a lot 
of life in it and the album has a lot to say about 
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how we finish booking the tour," he says. 
Chicks manager Simon Renshaw, Creative 

Artists Agency and AEG Live were able to deftly 
reroute the tour into the group's strongest mar- 
kets and "give the music time to speak for the 
group instead of quotes taken out of context 
and press releases," Phillips says, adding that 
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at opening 

night of the 
concert tour. 

the reshuffling of the tour makes a case for na- 
tional tour promoters. "Only a national pro- 
moter could have moved this fast and responded 
to the tour's perceived strengths and weaknesses 
as evidenced in the initial public on- sales." 

If the Chicks camp has made a mistake, per- 
haps it has been in how it has dealt with ad- 
dressing the tour's ups and downs. "I think they 
kind of got caught off guard by the uproar and 
hoopla around the tour," Phillips says. "They 
were adapting, so how can you give a comment 
to the press or the public when you yourself are 
trying to figure out how to adapt to it ?" 

Regardless, there still appears to be no love 
lost between the Dixie Chicks and country 
radio, which introduced the trio to the world. 
"The fact that country radio won't even take 
our money for advertising is a sad commen- 
tary on the state of this country," Phillips says. 
"That's the ugly side of the story." Meanwhile, 
Phillips and AEG Live seem stoked to be in 
business with the trio, now and in the future. 
"The Chicks' career is a marathon, not a 
sprint," Phillips says, "and AEG Live values 
the business partnership and looks forward 
to our 10th tour together." 
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KENNY CHESNEY, GRETCHEN WILSON, DIERKS BENTLEY & OTHERS 

Ford Fcld, Detroit, Aug. 26 44,836 DU Entertainment, The Messina Group /AEG Live 

TIM MC3RAW & FAITH HILL 
U.S. Airways Center, Phoenix, 
Aug .25-26 

33,540 Live Nation 

DIXIE CHICKS, BOB SCHNEIDER 
MM Centre, Winnipeg, 
Manitoba, Aug. 19 -20 

20,835 Concerts West & The Messina Group & Moore 
I,_ ,. ,-m: Entertainment /AEG Live 

TOM PETTY & THE HEARTBREAKERS, THE ALLMAN BROTHERS BAND 
Saratoga Perf. Arts Center, 25,530 
Saratoga Springs, N.Y., Aug. 13 ,,,n, Live Nation 

TOM 'PETTY & THE HEARTBREAKERS, THE ALLMAN BROTHERS BAND 
New England Dodge Music 23,958 
Center, Hartford, Conn., Aug. 12 

. _ 

Live Nation 

MARIt1H CAREY, SEAN PAUL 

Á g via Centel, Philadelphia, 15,160 Live Nation, in -house 

KENNY CHESNEY, DIERKS BENTLEY, CARRIE UNDERWOOD 
Quicker Loans Arena, Cleveland, 15,987 
Aug. 24 The Messina Group /AEG '._ive 

TOM PETTY & THE HEARTBREAKERS, THE ALLMAN BROTHERS BAND 
Darien L ake Perf. Arts Center, 
Darien Center, N.Y., Aug. 15 

21,800 Live Nation 

TCM PETTY & THE HEARTBREAKERS, THE ALLMAN BROTHERS BAND 
Post-Gazette Pavilion, 
Burgett ̂ :town, Pa., Aug. 16 

22,447 
5.070 

STEELY DAN, MICHAEL MCDONALD 
Nikon Janes Beach Theater, 
Wantagh, N.Y Aug. 17 

13,416 
13 855 

SHIAKr1RA, 1NYCLEF JEAN 
ipayone Center, San Diego, Aug. 16 11,940 

Seut 
SHAK RA, WYCLEF JEAN 
U.S. Airways Center, Phoenix, 
Aug. 17 

14,017 
sellout 

SHAKtRA, WYCLEF JEAN 
Mandalay Bay Events Center, 
Las Vegas, Aug. 12 ?.,?g 

Live Nation 

Live Nation 

Live Nation 

Live Nation, in -house 

Live Nation, In -house 

RASCAL FLATTS, GARY ALLAN, ERIC CHURCH 
Minnesota State Fair, St. Paul, 
Minn., Aug. 25 

13,884 
sellout Minnesota State Fair 

DEF LSPPARD, JOURNEY, STOLL VAUGHAN 
Red Rocks Amphitheatre, 
Morrison, Colo., Aug. 15 

9,518 
seio,ir Live Nation, Kroenke Sport Enterprises 

DAVE MATTHEWS BAND, PAT GREEN 
Starwood Amphitheatre, 
Antioch, Tenn., Aug. 16 

16,100 
17341 Live Nation 

RASCAL FLATTS, GARY ALLAN, KATRINA ELAM 

$626,160 

$608,852 
$49.50/$39.50 

$576,221 
($652,439 Canadiar) 
$52.55/$30.91 

$571,229 
$78/530.75 

$570,950 
$49 

Pelham, Ala., 
JJuuly 2U9eic Center, 

14, 
sellou96t 

4 Kentucky State Fair, Triangle Talent 

JOAN SEBASTIAN, MARIBEL GUARDIA AND ORIGINALES DE SAN JUAN 
Allstate Arena, Rosemont, Ill., 
Aug. 20 

8,813 
12.054 

Cardenas Marketing Network, Suave 
Entertainment 

NICKELBACK, HOOBASTANK, CHEVELLE, HINDER 
Toyota Canter, Houston, Aug. 25 13,296 

sellout 
The Messina Group & Concerts West /AEG Live, 
Fastlane Concerts 

NICKELBACK, THREE DAYS GRACE, THE ROAD HAMMERS 
Molson Amphitheatre, Toronto, 
July 14 16.000 

13,075 House of Blues Canada 

OZZFES': SYSTEM OF A DOWN, DISTURBED & OTHERS 
Germain &mptiil :heater, 
Columbus, Ohio. July 21 

16,709 
20,000 Live Nation 

RASCAL FLATTS, GARY ALLAN, THE WRECKERS 

$567,175 
($837712 Canadian) 
$38.24/529.79 

$555,997 
$71/$28.50 

$554,523 
$68.50/538.50 

$551,498 
$72/515 

$549,224 
$88.50/$34 

$545,335 
$75/$25 

$541,899 
564.50/$54.50 

$541,340 
$125/ $25 

$536,061 
$30/$20.24 

$531,850 
$64.50/$24.50 

$531,739 
$51/$31 

$524,252 
$86/520 

$516,766 
$100/510 

10,326 
sellout 

Live Nation 

VANS WARPED TOUR 
Parc Jean- Drapeau, Montreal, 
Aug. 13 

18,661 Gillett Entertainment Group, Greenland 
21,000 Productions, House of Blues Canada 

TOM PETTY & THE HEARTBREAKERS, TREY ANASTASIO 
White fever Amphitheatre, 
Auburn, Wash -, July 30 

12,758 
17425 Live Nation 

AMERICAN IDOLS LIVE 
Wolsóeïn Center Cleveland, July 19 10, 

sellou127 t 
AEG Live, Jam Productions 

DEF LEPPARD, JOURNEY, STOLL VAUGHAN 
UMB Bank Pavilion Maryland 
Heights, Mo.. Juky 21 

21,101 
sel lout 

STEELY DAN, MICHAEL MCDONALD 
Chastain Park Amphitheatre, 
Atlanta, Aug. 7 sellout 

6 

KELLY r.LARKSON, ROONEY 
C.W. Mitchell Pavilion, The 
Woodlands, Texas, July 29 

16,236 
sellout 

Live Nation 

Live Nation 

Live Nation, in -house 

KENNY CHESNEY, DIERKS BENTLEY JAKE OWEN 
Kohl Center, Madison, Wis., Aug. 3 10 25 

ou el Ìt Frank Productions, Mischell Productions, The 
Messina Group /AEG Live 

RAKIIHI Y KEN-Y 
Coliseo de Puerto Rico, Hato 
Rey, Puerto Rico, Aug. 18 

1,194 
sellout 

VANS WARPED TOUR 
Comerica Park, ùetroit, July 29 -9 743 

20,008 

COUNTING CROWS, GOO GOO DOLLS 
DTE Energy Music Center, 
Clarkston, Mich. .Jtiy 21 

15,781 
sellout 

Rompeclas 

Live Nation, Olympa Entertainment 

Live Nation 

ENDFEST RED HOT CHILI PEPPERS, SNOW PATROL & OTHERS 
White River Amphitheatre, 
Auburn, Wash., Aug. 12 

1,618 
19.4508 Live Nation 

CHICAGO, HUEY LEWIS & THE NEWS 
Nikon at Jones Beach Theater, 9,597 
Wantagh, NY.., July 28 13.827 Live Nation 

OZZFEST: SYSTEM OF A DOWN, DISTURBED & OTHERS 
Verizon Waeless Amph., Virginia 14,561 
Beach, Va., Aug. 5 20.055 Live Nation 
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Nike Thps Into ̀ Hurt' 
New Ad Uses Cash Song To Accompany 
World -Class Athlete's Struggles 
It's not every day that a TV spot 
stops us in our tracks. But a new 
Nike ad is doing just that - 
every time we watch it. 

The spot, titled Endure, is 
emotionally intense. It fea- 
tures Brazilian footballer 
Ronaldinho, U.S. basketball 
player Lebron James, New 
Zealand weightlifter Mark 
Spooner, British distance run- 
ner Paula Radcliffe and other 
athletes at work. 

Without music the pained ex- 

pressions on the athletes' faces 
already tell a story. Add Johnny 
Cash's voice and the story comes 
that much more to life: "I hurt 
myselftoday/To see if I still feel /I 
focus on the pain /The only thing 
that's real," Cash sings. "What 
have I become ? /My sweetest 
friend /And you could have it 
all /My empire of dirt/I will let 
you down/I will make you hurt." 

Instead of focusing on their 
glorious peaks, the ad captures 
the athletes during times of tri- 
als and tribulations -those 
split- second instances when 
they overcome significant phys- 
ical and /or mental barriers. 

Turning points like these are 
often what spur athletes on to 
greater success, says Mark 
Rhodes, senior corporate com- 
munications manager of Nike 
EMEA (Europe, Middle East 
and Africa). "These moments 
help athletes to focus more, to 
succeed more," he adds. 

Whereas most sports- minded 

ads are upbeat and uplifting, En- 

dure clearly goes against the 
grain. Which helps explain why 
Nike EMEA and its agency 
Wieden + Kennedy Amsterdam 
went with Cash's "Hurt" (origi- 
nally made famous by Nine Inch 
Nails it years ago) to help tell 
the story. This is a postcard -per- 
fect example of the creatives- 
visuals and music -seamlessly 
coming together. 

Sure, the W +K creative team 
took liberties with "cutting and 
pasting" certain lines from 
Cash's "Hurt" to fit within the 
60- second spot. But when it's 
done with the care and respect 
on display here, it does not 
cause one to cringe. 

What it may cause -by the 
time the spot closes with the 
words "a little less hurt" embla- 
zoned across the screen -is a 

goose bump or two. 
"We knew this was the right 

piece of music for this spot the 
moment we heard it," says W +K 

Amsterdam's Alvaro Soto - 
mayor, co- creative director of 
the spot. "We tried other pieces 
of music, bu: nothing got as 
close to the feeling of our con- 
cept and visuals as Johnny 
Cash's 'Hurt.' " 

Tom Rowland, senior VP of 
film and TV music at Univer- 
sal Music Enterprises in Los An- 

geles, worked with the Nike 
team in Portland, Ore., to se- 

cure the track for the spot. Once 
the track was greenlighted, 

Rowland tipped off his Euro- 
pean counterparts, as "they 
have great success in getting 
songs used in TV spots to the 
top of the charts." 

"Hurt" is included on Cash's 
2002 American /Lost Highway 
disc, "The Man Comes Around." 
It was his fourth album with pro- 
ducer Rick Rubin and the last 
one to be released before his 
death in September 2003. "The 
Man Comes Around" has sold 
1.6 million units, according to 
Nielsen SoundScan; it has 
amassed worldwide sales of 
more than 2.3 million, accord- 
ing to the label. "Hurt" is also 
available as a digital download. 

Endure is one of two new 
spots launched Aug. 24 to 
highlight the Nike Air and 
Nike Air Max 360 cushioning 
technologies. The other spot, 
titled Defy, features an origi- 
nal instrumental bed and cap- 
tures athletes in airborne 
moments. Consider this the 
yin to Endure's yang: highs 
and lows, glory and pain. 

Unfortunately, there are no 
plans to make these spots avail- 

able to American audiences 
any time soon. They were cre- 
ated specifically for the Euro- 
pean, Middle Eastern and 
African markets. 

And as these words are 
being typed, they had yet to 
find their way to YouTube or 
other such Web sites. This 
needs to change. 
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South Africa Schism 
Infighting Hits The Country's Anti -Piracy Campaign, Pitting RiSA Vs. Artists 
Johannesburg -The South African music biz loses an esti- 
mated 500 million rand ($70 million) to piracy every year, but 
attempts to stop the counterfeiters have been sidetracked by 
bitter infighting between the Recording Industry of South 
Africa (RiSA) and an artist -led anti -piracy campaign. 

The feud reached a new peak Aug. 16, when four represen- 
tatives of Operation Dudula forced their way into a meeting 
at RiS's offices, demanding the resignation of chairman and 
Sony BMG MD Keith Lister. Having pushed their way into 
the meeting, however, they did leave peacefully when asked 
to do so. Led by recording artist Mzwakhe Mbuli, the group 
has continued calls for Lister's resignation this week, alleg- 
ing that he has urged RiSA members to distance themselves 
from Operation Dudula. 

Lister rejects the claims. He draws attention to statements 
made by Mbuli that Operation Dudula supporters were not 
afraid to `take matters into their own hands." The industry 
veteran has branded Dudula "a vigilante group" that RiSA 
could not support if it continued to operate illegally. Support 
for Dudula was put to a vote at the executive committee and 
rejected, he explains. 

The IFPI has come to the defense of Lister and RiSA, its 
representative body. In a statement, the international trade 
body said it is "not supportive of any activities by any party 
claiming to combat music piracy in South Africa that involve 
any illegal actions." 

Operation Dudula campaigners have allegedly assaulted 
vendors selling pirated music during street marches in Jo- 
hannesburg and Durban. Activists have also allegedly de- 
stroyed pirated CDs and cassettes -seven artists were arrested 
on charges related to the destruction of counterfeit materi- 
als during a Durban march in June. 

In an interview with Billboard, Mbuli counters: "If RiSA 
carried out its mandate to combat piracy effectively, there 
would be no need for Operation Dudula. South Africa would 
not be infested by pirates that are trading openly, render- 
ing piracy out of control. Operation Dudula achieved in 

three months what RiSA could not do in a decade or two." 
Operation Dudula has denied engaging in vigilante action. 

Mbuli even declares that the group has support from the South 
African Police Services (SAPS) Commercial Crime Unit. Eu- 
gene Mthethwa, managing director of Melodi Entertainment, 
notes, "If there has been violence, it is because of people in- 
filtrating our marches for their own agenda." 

Insiders say Operation Dudula has snubbed attempts to 
take part in drafting a proposal on piracy, which has been 
drawn up with the input of RiSA, the Assn. of Independent 
Record Companies of South Africa (AIRCO) and several other 
organizations. The document is to be delivered to the arts and 
culture (DAC) minister Z. Pallo Jordan. It contains action 
plans for the country's anti -piracy infrastructure ahead of the 
2010 FIFA World Cup soccer tournament, which South Africa 
will host. 

"We cannot prepare our assault on piracy alone and need 
the involvement and buy -in of government, especially the 
DAC and the Department of Trade and Industry," says Rus- 
sell Crawford, head of RiSA's anti -piracy committee. 

South Africa is the economic powerhouse of the African 
continent. Its recorded -music industry was ranked 16th by 
IFPI for the year 2005, generating a value of $159 million 
(trade) or $254 million (retail). Piracy, however, is still esti- 
mated in the 25 % -50% bracket. The sale of pirate CDs -which 
at 40 -50 rand ($5.50 -$7), cost about one -third the price of gen- 
uine product -is prevalent at outdoor markets and taxi ranks. 
For a territory that shifted 17.6 million legitimate CDs last 
year, IFPI calculates South Africa's piracy level at up to 8.8 
million CDs. 

Crawford acknowledges the country's general crime prob- 
lems have hampered the war on piracy. "With the SAPS being 
stretched rather thinly, piracy is not seen as a 'priority' crime." 

In spite of these challenges, Crawford is claiming some 
major victories. "As a whole in 2005, we had 18 guilty 

convictions and over a million different illegal 
music products seized or confiscated." .. 
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NEWS 
» >MTVN FULLY OWNS MTV JAPAN 
MTV Networks is taking 100% ownership of Tokyo -based 
MTV Japan, acquiring San Francisco -based private 
equity firm H &Q Asia Pacific's 68.1% equity stake in the 
joint venture. 

Financial details were not disclosed for the deal, which 
was confirmed Aug. 29. It will take effect within 60 days of 
MTV's announcement. Upon completion, MTVN says it will 
combine MTV Japan with Nickelodeon and digital -media 
brand Flux into "one cohesive business where the assets of 
each brand can be optimized across the entire operation." 

President /CEO Yu Sasamoto will continue to head MTV 
Japan, reporting to Viacom International Japan executive 
VP /managing director Peter Bullard. MTVN and H &Q Asia 
Pacific launched MTV Japan in 2001. -Steve McClure 

» >U.K. PUSH FOR PIRACY CONTROL 
U.K. labels have called on the British government to 
encourage police authorities to prioritize intellectual - 
property crime and to give the trading- standard bodies 
responsible for piracy raids similar powers to police. 

Labels body the BPI made the call in an Aug. 28 
statement to coincide with the publication of its study into 
counterfeit CD purchasing conducted during February and 
March by research company IPSOS. The research, based 
on the behavior of 2,000 adults who admitted to buying 
pirated CDs, concluded that 37 million illegal CDs were 
sold in the United Kingdom in 2005. The BPI said it 
particularly wants the government to regulate outdoor 
markets (where pirates regularly sell illegal CDs) to enforce 
tougher penalties and to make employers liable for piracy in 
the workplace. -Juliana Koranteng 

» >SPANISH GOV'T PROBES VALE 
The Spanish government's competition tribunal (the TDU) 
is investigating the recent sale of Spain's biggest indie 
label, Vale Music, to Universal Music Iberian Peninsula. 

The investigation has been triggered by the Economy 
Ministry's antitrust unit the SDU, which wants the TDU to 
examine any adverse effects on the Spanish music market 
the Universal acquisition caused. 

The SDU estimates that the four major labels' (Universal, 
Sony BMG, Warner and EMI) 79.5% share of Spain's 
recorded -music market would climb to 91.5% if the 
Universal -Vale transaction is approved. The surprise sale 
of Vale to Universal, for an undisclosed price, was 
announced June 22 (Billboard, July 8). A ruling is 
expected within two months. -Howell Llewellyn 

» >BRITS RETAIN TASTE FOR PEPPER 
The British public has voted the Beatles' legendary 1967 
album "Sgt. Pepper's Lonely Hearts Club Band" 
(Parlophone /EMI) as its favorite U.K. chart -topping 
album of all time. Results of the poll were broadcast Aug. 
28 on national AC station BBC Radio 2 to celebrate the 
50th anniversary of the U.K.'s album chart. The Beatles 
had four albums in the top 10, with "Revolver" (1966) at 
No. 6, "Abbey Road" (1969) at No. 8 and its eponymous 
1968 set, better -known as "The White Album," at No.10. 

Michael Jackson's "Thriller" (Epic) was ranked No. 2, 
ahead of U2's "The Joshua Tree" (Island), Fleetwood Mac's 
"Rumours" (Warner Bros.) and Pink Floyd's "Wish You 
Were Here" (Harvest) at Nos. 3, 4 and 5, respectively. 

Other titles in the top 10 were Simon & Garfunkel's 
"Bridge Over Troubled Water" (CBS) at No. 7 and Queen's 
"A Night at the Opera" (EMI) at No. 9. More than 220,000 
votes were collected online by Radio 2 and chart compiler 
the Official U.K. Charts Co. -Lars Brand /e 

» >PRS CHANNELS FUNDS FOR ACTS 
The PRS Foundation for New Music, a unit of British 
authors body the Performing Right Society, has launched 
British Music Abroad, a funding scheme to assist emerging 
U.K. -based talent penetrating international markets. 

The unspecified funding for travel and accommodation, 
which will enable acts to perform at showcases during 
global trade fairs, will come from nonprofit organization 
Arts Council England. The PRS Foundation will assess acts 
and manage the project, but applicants must contribute at 
least 10% of costs. Funding will be assessed on a case -by- 
case basis, depending on showcase event location and the 
number of people in each act. -Juliana Koranteng 
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GERMAN 
PUBLISHERS 
FRET OVER 
COURT CASE 
Bankruptcy Bid Could See Ballooning 
Of Similar Claims 
HAMBURG -The German 
music biz is sweating the out- 
come of a prominent song- 
writer's bankruptcy case that 
could hold serious repercus- 
sions for the music publishing 
community. 

The case, involving German 
songwriter Uwe Fahrenkrog- 
Petersen, is drawing attention 
to the bankruptcy law of 
1999 -the Insolvency Code - 
which allows both companies 
and individuals to file for bank- 
ruptcy. Since the 1999 Code 
came into force, the 
Fahrenkrog- Petersen case is 
the first to make it to court. 

Music copyrights are not 
exempt under German law, so 

the insolvency trustee -a 

lawyer or accountant ap- 
pointed by the court where the 
bankruptcy claim is filed - 
has the option to terminate all 

existing agreements. In a 

worst -case scenario for music 
publishers, the copyrights 
would revert to the insolvent 
songwriter and the trustee 
could sell the catalog to the 
highest bidder, using the 
money to satisfy the song- 
writer's creditors. 

The claimant in the case is 
the bankruptcy trustee of 
Fahrenkrog- Petersen, who 
filed a lawsuit June 30, 2005, 
in the Hamburg Higher Re- 
gional Court (Landgericht) 
against EMI Music Publishing 
to confirm that the cancella- 

German singer 
NENA's hit song 
"99 Red 
Balloons," and 
many of her other 
tracks, were 
penned by a 
songwriter 
whose 
bankruptcy 
outcome may 
affect the 
German 
music biz. 

tion of contracts assigning 
publishing rights to EMI is 
valid. Fahrenkrog- Petersen 
penned nearly all the works of 
German female singer Nena, 
including the '80s global hit 
"99 Luftballons" and its Eng- 
lishversion "99 Red Balloons," 
and filed for bankruptcy in 
March 2004. 

EMI Music Publishing, 
which controls Fahrenkrog -Pe- 

tersen's '80s back catalog of 
roughly 100 works, is fighting 
the suit, arguing that German 
bankruptcy law leaves a gap 
for the protection of music 
copyrights. 

Fahrenkrog- Petersen signed 
to his current publisher, BMG 

Music Publishing, in 1994. 
BMG is not contesting the case 
and is understood to have a 

deal in place with Fahrenkrog- 
Petersen's trustee to protect its 

agreement. 
Several hearings have al- 

ready taken place and a deci- 
sion scheduled for Aug. 18 has 
been postponed for late fall. 
EMI declined to comment. 

Depending on the outcome 
in court, the case could trigger 
a flood of similar situations. "It 
is a dramatically underesti- 
mated problem," says Ham- 
burg -based music lawyer Dr. 

Olaf Meinking. 
But it is not the first case of 

private insolvency within the 
music community. In music 
business circles, 30 -35 artists 
and writers are estimated to 
have filed for private insolvency 
or been on the verge of doing 
so since 1999, with some bailed 
out of debts in secret by their 
publishers at the last minute. 
Numerous publishers ap- 
proached by Billboard declined 
to discuss the situation due to 
ongoing proceedings. 

"The insolvency of writers is 

increasing," says Jens Schipp- 
mann, head of the Hamburg 

law firm Kamin & Wilke. 
Schippmann suggests the new 
Insolvency Code is insuffi- 
ciently clear on regulations for 

copyrights and publishing 
rights, and therefore repre- 
sents "a gap in the law." He 
adds, "We are acting for vari- 

ous publishers and will defend 
our clients against any such 
claims made by trustees of 
bankrupt writers." 

Gabriele Schulze- Spahr, 
chairwoman of the legal com- 
mittee of the German publish- 
ers association DMV, says 
publishers are not the only 
ones under pressure. 

The new code is also applica- 

ble to recording artists. "In these 
cases," she says, "similar prob- 
lems have to be solved." Schulze - 

Spahr says the association will 

rally lawmakers to close the ex- 

isting gap in legislation. 
"We are already working on 

our strategies and depending 
on how the legal proceedings 
go on and the time pattern, we 

will start first discussions in 
Berlin," Schulze -Spahr says. 
"The politicians have to help 
us and the legislation has to 
decide in favor of the music 
business." 

11:213'üWi , BY SUSAN BUTLER 

BMI Bonanza 
New Media and Cable Markets Drive Revenue Growth 
BMI is touting the largest per- 
forming right income of any 
copyright organization and 
the lowest percentage of op- 
erational costs in the com- 
pany's 67 -year history. 

The performing rights or- 
ganization has posted rev- 
enues of more than $779 mil- 
lion for its fiscal year 
2005 -2006, which marks a 

7% increase over the previous 
year. The revenues resulted in 

a $676 million distribution - 
an 8.2% increase -of royalties 
to songwriters, composers 
and publishers. About 5% or 
less of the distribution flowed 
to overseas societies for their 
members. 

"I am particularly pleased 
that our tradition of technol- 
ogy leadership and consistent 
attention to cost control have 
permitted us to deliver an 

ever -larger proportion of our 
licensing income to the song- 
writers, composers and copy- 

right owners we represent," 
says Del Bryant, BMI presi- 
dent /CEO. 

Operational expenses, as 

a percentage of revenues, 
decreased from 14.2% to 
13.2 %. This is due in part to 
maintaining a steady level of 
employees. 

Bryant says that BMI has 

not needed to increase man- 
power by any great number 
to handle the volume of busi- 
ness or income increases. 

During the past 10 years, em- 
ployment levels have only 
fluctuated within about 10 

people- between 590 and 
600, he says. "On top of that, 
we're continuously looking 
at ways to re- engineer the 
business to do it in the best 
way and keep those num- 
bers. We really watch our 
costs like a hawk." 

On the income side, new 
media revenues grew to more 
than $16 million, an increase 
of 35% over the prior year. 

Cable TV revenue grew by 
$24 million, now represent- 
ing more than 17% of the 
company's total. 

There has been "tremen- 
dous growth" in the cable 
market globally, Bryant says, 

which has led to new serv- 
ices and new deals for BMI - 

represented repertoire. Also 
contributing to the numbers 
are revenues from cable 
deals pending at the end of 

last year which were final- 
ized, and deals that involved 
retroactive payments for 
performances in previous 
years. 

General licensing income - 
from tens of thousands of 
bars and restaurants, retail 
and service establishments - 
increased 12% to more than 
$86.6 million. BMI has just 
processed more agreements 
than ever before, Bryant says, 

and now has more than 
40,000 separate licenses for 
eating establishments. 

"We've really gone after 
these areas with a very de- 
liberate telemarketing ap- 
proaches, and we continue 
to grow that area," Bryant 
says. "It's safe to say that 
within the next couple years 
we'll cross a couple hundred 
million dollars in that area." 

International revenues hit 
a new high at $204 million. 
Bryant says this is not simply 

BMI Total Revenue 
(Mittons) 

$574.2 

$672.7 

$728.7 

$779.4 

2002 2003 2004 2005 2006 

an increase due to exchange 
rates, but an actual increase 
in income based on local cur- 
rency. 

BMI's motion picture and TV 

catalog also grew, with com- 
posers contributing music to 
78% of all network prime -time 
TV shows and to 24 of the 25 

top -grossing films released 
during the fiscal year. 

BMI represents more than 

SOURCE: Broadcast Music. Inc. 

300,000 songwriters, com- 
posers and music publishers. It 

does not disclose the number 
of songs that generated rev- 
enue last year or the number of 
members who received royal- 
ties last year, saying that such 

information is proprietary and 
confidential. Revenue figures 
do not include income from 
BMI's Landmark Digital Ser- 
vices. 
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ISS SIGN DEADLINE: SEPTEMBE 

The 3rd annual DEMMX AWARDS recognize vision, 
innovation, entrepreneurship and brand development 

in digital entertainment in 21 categories: 

BEST O= S-10W 
Visionary of thz Year 
Innovato- of -he Year 
Brard of the Year 

FILM, TELEV SION 
& VIDEO 

DVD of the Year 
Television Tecnoology 
of the Year 
Best Inteeactiee Television 
Progra-nning 
Most innovatioe Use of 
Technclogy for Advertising 
Best Video 01 -demand 
Service 

Digital Music Innovation of the Year 
Best Use of Technology by an Artist 
Best Radio Se -vice 
Best Downloadable or Subscription 
Mt, sic Service 
Best Digital Music Community 
Music DVD of the Year 

GAMES 
Game Inrovation of the Year 
Console Game of the Year 
Mcbile Phone Game of the Year 
Casual Game of the Year 
Multiplayar Game of the Year 
Advergane o- the Year 
Best Use of Sound in a Game 

SUBMIT YOUR PRODUCTS NOW!! 
SUBMISSION DEADLINE 

SEPTEMBER 30!! 
FOR SUBFtI -MION FORMS, RULES F< CRITER A, LIST OF JUDGES. 

AND REGISTRATION INFORMATION: 

WWW.BILLBOARDEVENTS.COM 
produced by BiIIbNr. 

1, - ,o 4,* , 

The 2006 Awards Gala is part of the 2 -day 
DEMMX CONFERENCE & AWARDS 

November 29-30, 2006 
The Century Plaza Hotel Los Angeles 

, 
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LJPFiønt 
Legal Matters 
SUSAN BUTLER sbutler @billboard.com 

Texas Justice 
File Trader Swatted With Long Arm Of Law 

Don't mess with Texas. 
Delina Tschirhart is learning 

this lesson the hard way. After 
record labels sued her in San 
Antonio for unauthorized file 
sharing, Tschirhart wiped her 
computer hard drive clean and 
then deleted the software. Now 
a federal judge wants to make 
an example of her. She may be 
ordered to pay more than $1.5 
million for just 45 songs. 

"Defendant's conduct shows 
such blatant contempt for this 
court and a fundamental disre- 
gard for the judicial process that 
her behavior can only be ade- 
quately sanctioned with a de- 
fault judgment," Judge Orlando 
Garcia wrote in his decision this 
month. "No lesser sanction will 
adequately punish this behav- 
ior and adequately deter its rep- 
etition in other cases." 

The labels sued Tschirhart 
for copyright infringement and 
sent letters requesting inspec- 
tion of her computer's hard 
drive. Last January, the district 
court signed an order granting 
the labels' motion to compel 
the inspection. 

According to a written report 
by the labels' computer foren- 
sics expert, the inspection re- 
vealed that two disk -cleaner 
utility programs were used to 
permanently remove data from 
the hard drive -first after 
Tschirhart was served with the 
lawsuit and received the letters, 
then again the day after the 
court signed the order. 

Tschirhart's expert did not 
dispute the deletion, but instead 
argued that it was consistent 
with defragmentation of the 
hard drive (a customary way to 
increase a computer's perform- 
ance). He suggested that this 
occurred automatically. 

The court noted that auto- 
matic programs are typically 
set up to run on daily, weekly 
or monthly schedules -"not 
every four days, four hours and 
30 minutes." 

Even though essentially 
wiped clean, the hard drive re- 
vealed the presence of the same 
user name that investigators 
had identified as using iMesh 
to offer music files for peer -to- 

peer distribution. The hard drive 
also showed that P2P programs 
iMesh and BearShare were once 
there, and Tschirhart's com- 
puter was used to download 
more than 200 sound record- 
ings during a 10 -month period 
in 2005. All the recordings were 
deleted before the inspection. 

"By destroying the best evi- 
dence relating to the central 
issue in the case, defendant has 
inflicted the ultimate prejudice 
upon plaintiffs," Garcia wrote. 

The court granted the labels 
a default judgment, awarding 

damages, attorney's fees and 
costs. A source close to the case 
says that the labels may ask for 
minimum statutory damages 
for only 45 recordings when 
they file papers with the court 
in September. Even so, the 
minimum $33,750 per in- 
fringement would amount to 
more than $1.5 million. 

ANOTHER BITE: For years, 
artists' lawyers have tried -un- 
successfully-to argue that a fi- 

duciary relationship is created 
when an artist enters a record- 
ing agreement with a label. This 
would hold the companies to a 
higher standard of care than 
mere contractual parties -sim- 
ilar to an attorney -client or fi- 
nancial advisor- investor 
relationship -and putting them 
at risk of punitive damages 
rather than merely actual dam- 
ages for inaccurate accounting 
or other activities. 

But a 1989 court decision 
made the Beatles' past relation- 
ship with Capitol Records /EMI 

Records an exception to the 
rule. In renewed litigation, the 
question is whether their rela- 
tionship since that decision is 
still one of trust. 

The first New York state court 
litigation filed by Apple Corps 
and the Beatles against Capi- 
tol /EMI over unpaid royalties 
resulted in a 1989 settlement 
and new royalty agreement. In 
that case, an appellate court 
found a fiduciary relationship 
between the parties. It held that 
"from such a long enduring re- 
lation [dating back to 1962] was 
born a special relationship of 
trust and confidence, one which 
existed independent of the con- 
tractual duties ... " 

In a suit filed Dec. 15, 2005, 
Apple and the Beatles (or their 
representatives) again allege 
breach of fiduciary duties and 
other claims. They argue that 
EMI /Capitol "has become so in- 
tegrated in the Beatles' careers 
that they do not share a conven- 
tional business relationship." 

The labels argue that despite 
the relationship of trust and 
confidence they may have had 
25 years ago, "distrust and con- 
tention has permeated" their re- 
lationship since the last lawsuit. 

A New York Supreme Court 
judge on Aug. 21 denied the la- 
bels' motion to dismiss the 
claim. The court held that it 
could not decide now whether 
there was a continuing fiduci- 
ary relationship. 

"Whether or not the level of 
contentiousness and distrust 
was so great as to destroy the 
fiduciary relationship the par- 
ties had is an issue that must 
await development of the fac- 
tual record," the court wrote in 
its decision. "Further, while or- 
dinarily record companies owe 
no fiduciary duties to record- 
ing artists, the law recognizes 
circumstances where the par- 
ties' relationship elevates an 
arms -length transaction to a fi- 

duciary relationship." 
Paul LiCalsi, a partner 

with Sonnenschein Nath & 

Rosenthal, is lead counsel for 
Apple and the Beatles. Mayer 
Brown Rowe & Maw repre- 
sent the labels. 
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CLEAR Dave 
CHANNEL 

SENIOR VP 
OF URBAN 

"Doc 
ter 

Radio veteran sees opportunities 
in Hispanic- targeted radio and 
the chance to cull future talent 
from unorthodox places. 

n anticipation of Billboard's seventh annual R &B /Hip -Hop Conference and Awards, held 
Sept. 6 -8 at the Renaissance Waverly Hotel in Atlanta, Billboard spoke with conference radio 
advisory board member and Clear Channel senior VP of urban programming Dave "Doc" 
Wynter about trends developing in the format. 

From a man whose motto is, "It's not about us, it's about the audience," it is easy to 
see why the New York -born Florida resident is one of radio's most successful team 
leaders. 

The future of black air person- 
alities has become a hot topic 
recently. What do you think of 
the influx of comedians- turned- 
jocks? 
I don't buy the notion that a per- 
son has to be born in a radio sta- 
tion with Mom's umbilical cord cut 
on the board. If someone comes up 
through the comedian circuit and 
decides he wants to go into radio 
or comes up from another circuit, 
he becomes a radio person. 

When people mention Steve 
Harvey, he's a radio person and 
he's a damn good radio jock. He 
just happens to also be a comedian. 
So I believe that things have 
changed with regards to where 
we'll be finding these people. If a 

person's going to be funny, 
chances are he probably would 
have had some experience onstage 
doing comedy. So it's just another 
tool in their arsenal. I don't think 
you should hold that against some- 
one because they didn't "come 
from radio." 

Where are we going to find the 
next Steve Harvey or Doug Banks? 

I think they're out there, but I don't 
think that they're necessarily work- 
ing on a radio station right now. 
Depending on where you come 
from, that may not be a good thing. 
Some of the better talent that I've 
found weren't on the radio at the 
time I met them. 

Tell us about a specific talent that 
you found in an unorthodox way. 

T -roy, who does afternoons for us at 
WJCT in Jacksonville [Fla.], was ac- 

tually the winner of a radio contest 
back in the '90s. I was the program 
director at the time and I happened 
to go on the trip, and it was either 
kill him or hire him because he was 
just that much of a nuisance. He 

was that outspoken, and he was that 
funny. I just came up to him and 
said, "Hey man, you ever thought 
about going into radio ?" And he said 
no. So I gave him a part -time job, 
and now he's one of the biggest per- 
sonalities in Jacksonville and one 
of the most highly sought -after per- 
sonalities in Clear Channel. 

Since you are saying that radio's 
next crop of stars probably are not 
working in radio yet, how do we get 
people excited about radio again? 
These days people's ambitions are 
such that if you're 18 years old and 
you go to college and come out at 
22, you're not thinking about doing 
overnights on the radio station for 
$15,000. You have loftier ambitions, 
and I think part of that comes from 
the fact that we've got more people 
going to college and getting an ed- 
ucation. That's not to say that they 
don't have any interest in radio. 

I think you find talented people 
and you tell them, "If you want to 
make this investment, given the tal- 
ent that I see in you, I think there's 
an opportunity for you to make a 

lot of money in this business." 
I was a computer programmer 

who was bitten by the radio bug, 
and I thought I could be really good 
at it. Chuck Atkinson, who was my 
boss at one point, said, "Hey, I 

think you're going to make a lot of 
money in this business someday." 

I had pretty strong ambitions be- 
cause I had a degree and I had a job, 
and I had to tell my parents one day, 

"I'm leaving to go play records on 
the radio." As you might imagine, 
my Jamaican parents weren't too ex- 

cited about that. Obviously since 
then, they've changed their opinion. 

When dealing with your program 
directors today, what takes up the 
bulk of your time? 

I spend a lot of 
time grooming 
program directors 
to be better man- 
agers. The job has 
changed quite a 

bit. They have to 
write letters and 
be able to properly 
conjugate the verb 
"to be." It's a side 
of the business 
they might not be trained for, but it's 
the way the job is going ... Time 
management is probably the biggest 
issue for everyone because there's 
so much to do. You've got to man- 
age up and manage down. I encour- 
age programmers who are looking 
to grow their career to prepare them- 
selves ... Do you realize that, for 
most of the people you copied into 
the e-mail, it might be their lore im- 
pression of you? 
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BY HILLARY CROSLEY 

Much has been made over radio 
formats being categorized as 
rhythmic or urban. What's the 
big fuss? 
This whole notion of urban versus 
crossover is derived from the notion 
that if you're listed as crossover, 
you're not subjected to what urban 
dictates. And by virtue of that, you 
appeal to a broader audience, result- 
ing in greater sales opportunities 
for you than for someone who is tar- 
geting only the African -American 
audience. But there's a trickle -down 
effect as well, where African -Amer- 
icans are not given the chance to 
program these stations because they 
are designated as "specialists" who 
can only program stations that are 
targeted to African -Americans. 

If you can program a station 
where 99% of the station is pro- 
grammed for African -Americans 
but directed at the general audience 
... you can program a station that's 

2000: Director of urban 
programming at 
Clear Channel and 
PD of WSOL and 
WJBT, both in 
Jacksonville, Fla. 

2003: Named VP of urban 
programming at 
Clear Channel. 

2006: Promoted to senior 
VP of urban 
programming at 
Clear Channel. 

targeted solely to a black audience. 
At the end of the day, the listeners 
are coming to that radio station for 
the music and the hipness and 
lifestyle it offers. Who better to con- 

vey that than someone who lives 
the life? 

A lot of,radio people say the mar- 
ket is slowing down, but where 
do you see the industry's growth? 
Hispanic radio is growing by leaps 
and bounds, and there are a lot of 
opportunities in Hispanic- targeted 
radio. Black talk is burgeoning. 
African -Americans are interested 
in getting information on the radio 
as well. There is a lot of passion in 
gospel. With the success of "The 
Steve Harvey Morning Show," an- 
other option in morning drive and 
urban adult radio, you're going to 

begin to see more people give urban 
talk a chance as well. 

Has urban radio done a poor 
job of appealing to the Hispanic 
demographic? 
If you're on the radio in New York 

or Los Angeles and you're strictly 
targeting African -Americans, that's 
a mistake. You cannot ignore the 
Hispanics in urban radio anymore. 
I won't name names, but I think 
several people made mistakes in 
some of those markets like Los An- 
geles and New York. When you look 
at the ethnic makeup of those radio 
stations and they're 80% or 90% 
black, they aren't targeting or inter- 
ested in the Hispanic perspective, 
and their ratings demonstrate that. 

How has [New York State Attor- 
ney General] Eliot Spitzer im- 
pacted the lives of you and your 
programming team? 
It's a bit much because you can al- 

ways argue that we need to behave 
responsibly like any other industry. 
But people's lives have been ruined 
over something that I don't think 
warranted that kind of scrutiny. We 

have to fill out a lot a paperwork, 
along with blood and urine sam- 
ples, just to give away a few CDs 
and concert tickets. So, it's kind of 
taken the fun out of it. 
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Running 
Start 
OK Go Jogs Some Serious Digital Sales 
On Back Of Web Buzz BY BRIAN GARRITY 

IF THERE IS ONE thing Capitol Records' alt -rockers OK Go 
have established it's this: They know how to create a sensa- 
tion on the Internet. But convincing fans to actually buy 
their music is proving an altogether trickier task. 

The band released a low- budget video for the single "Here 
It Goes Again" on YouTube July 31, and, for the second time 
in 12 months, became a prime example of how fast word - 
of -mouth about an act can spread in the age of viral video. 

The clip is a novelty piece that features the group per- 
forming a choreographed routine involving eight treadmills. 
It attracted more than 3 million views on youtube.com in 
the first two weeks following its debut on the site, and more 
than 4.5 million times to date. Since then the band has been 
all over mainstream media and appeared at the MTV Video 
Music Awards Aug. 31, performing the routine. 

But with all the buzz in place, next comes the hard part - 
transforming an online "hit" into actual sales. 

OK Go can attest firsthand that creating a lightning strike 
of massive Internet popularity does not automatically re- 

sult in increased digital track and CD business. A year ago 
the band sparked a similar sensation with the video for the 
song "A Million Ways " -a clip that has been viewed more 
than 9 million times worldwide in the last year. What fol- 

lows is a chronicle of how one band scored on the Internet, 
then learned how to respond. 
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FEBRUARY 2005 

OK Go records its 
second album, 
"Oh No," in Malmö, 
Sweden, with 
Tore Johansson. 

While on tour in Toronto with the Kaiser Chiefs, the members of OK Go- 
lead singer /guitarist Damian Kulash, bassist Tim Nordwind, drummer Dan 

Konopka and guitar /keyboard player Andy Ross -give a video copy of a 

dance routine for the song "A Million Ways" from their new album to a fan. 
They had teamed with Kulash's sister Trish Sie, a former professional 
ballroom dancer, to choreograph the number and intended to perform the 
dance at the end of live shows. In mid -May, the band had filmed one of 
the rehearsal sessions in the backyard of Kulash's Los Angeles home. 

The band performs "A Million Ways" on "The Tonight Show With Jay 
Leno," kicking off a media blitz in connection with the album release 

in which they next do the song Sept. 9 on "Mad TV." But despite the 
surging viewership for "A Million Ways," the video is never formally 
submitted to MTV or VH1. "We never got a giant push from them to 
play it. There was just all this hoopla around the Internet activity," says 

Rick Krim, executive VP of music and talent for VH1. "Between YouTube 
numbers and MySpace numbers, we get so many giant numbers 
thrown at us these days sometimes it is hard to know what's even 

good anymore. The bar keeps getting raised." Opening week sales 

for "Oh No" total 7,000, and the band tops the Billboard Heatseekers 
Chart the week of Sept. 4; digital track sales for "A Million Ways" total 
1,000 downloads. But sales of the album and the track quickly fall off. 
Meanwhile, "Do What You Want" produces little traction at radio, and 
the accompanying video is not picked up by the music video channels. 

OCTOBER 25 2005 

The "A . Million 
Ways" 

video is featured on 
VH1's "Best Week 
Ever" as online views 
top 1 million. A week 
later, the band and a 

handful of its fans 
perform the dance on 
"Good Morning 
America," and "A 
Million Ways" tops 
MTVu's countdown 
show "The 
Dean's List." 

MAY 24, 2006 

With online views now 
in the multimillions, the 
video for "A Million 
Ways" is made available 
on iTunes almost a year 
after it first appeared 
online. A source familiar 
with the situation says 

timing of the iTunes 

video store and soft 
sales of the track 
slowed the urgency to 
get the video posted. 

JUNE 6, 2006 
Panic! At the Disco's latest tour kicks off with OK Go in the opening 
slot. In early June, Capitol also releases the song "Invincible" to 
alternative radio; OK Go makes a video to accompany the track. 
Meanwhile, tensions are rising between the band and the label over 

the "Here It Goes Again" video. Capitol, in an attempt to increase awareness for 
OK Go, leaks "Here It Goes Again" to a handful of viral -video sites including 
MySpace and stupidvideos.com.The band -still hoping to use "Here It Goes 

Again" as a single -immediately demands that Capitol pull it. Kitman doesn't 
want to release the video online until radio, retail and MTV are lined up. "People 
for a while have been talking a good game about the Internet and their 
readiness to deal with the new technology, but the reality is they were slow to 
catch up. It's hard to figure out how to harness it," he says. "The lesson that 
we've learned is when you see something catching on you need to bring some 
conventional artillery out and do the things you do when you have a radio hit." 
At the end of June, the band licenses the song and video for "Do What You 

Want" to JCPenney for use in a commercial. 

_iOPennev 

ILLUSTRATION BY EBOY 

www.americanradiohistory.com

www.americanradiohistory.com


JUNE 20, 2005 

Yo 

Only a couple weeks after a 

copy of the "A Million Ways" 
rehearsal footage is uploaded 

to a then -little -known YouTube, OK Go film a 

video for the song "Do What You Want," the first 
single from its forthcoming album. Viral sharing 
of the "A Million Ways" video begins to grow, but 
Capitol releases a digital "Do What You Want" EP 

June 24. Meanwhile, the "A Million Ways" clip 
surfaces on iFilm, the Web's most popular viral - 
video site at the time. The band, noting the 
video's popularity, submits the clip to its label 
Capitol Records. 

JUNE 27, 2005 
After OK Go 
distributes an official 
link to the "A Million 
Ways" video to its 
online street team and 
various music blogs, 
the influential blog 
Music for Robots posts 
the clip. Around the 
same time, the clip 
starts popping up on 
LiveJournal blogs and 
MySpace pages. On 
June 28, Capitol goes 
for adds for "Do What 
You Want" at radio. 

JULY 23, 2005 

Following an Entertainment 
Weekly plug for the video in 

the "Must List" of its July 15 

issue, the band, emboldened 
by the viral success of "A 
Million Ways," decides to 
make another low- budget 
choreographed video with 

Sie -one that will outdo the first clip. So while on 
a stopover in Orlando, Fla., OK Go films a video 
for the song "Here It Goes Again," another track 
from the forthcoming "Oh No." The clip features 
the band performing a synchronized dance 
routine on eight treadmills. The band opts to hold 
on to the clip for release at a later date. 

AUGUST 25, 2005 

The band launches a Web site 
dedicated to the video and song called 
a1000000ways.com (now defunct), after 
including a link to the "A Million Ways" 
video on its Web site earlier in the month. 
Meanwhile, Web popularity of the clip 
continues to grow. The video is added to 
Fuse's "Oven Fresh" initiative Aug.19, 
Yahoo Music's "Dig It or Dis It" program 
Aug. 22 and the VH1 Web site Aug. 26. The 

week of Aug. 30, when Capitol releases 

"Oh No" and the band is featured in an NPR 

story about the video, "A Million Ways" 
ranks No. 3 on iFilm. Since its debut in June, 

the video has generated more than 
500,000 views across the Web. Q! 

NOVEMBER 30, 2005 

By the end of November, the video has been 
streamed more than 3 million times. With "Do What 
You Want" going nowhere, Capitol finally releases 

"A Million Ways" to radio. "We tend to forget that six 

months ago it wasn't so obvious that YouTube was a 

phenomenon," acknowledges Jamie Kitman, OK 

Go's manager and president of the Hornblow Group 
U.S.A. in Nyack, N.Y. Supporters of the song include 
WFNX Boston; WEQX Albany, NY.; and WWCD 
Columbus, Ohio. Fan tributes to the video start 
surfacing on YouTube and other viral -video sites 
from as far as away as Vietnam. But there's a 

growing frustration that all the enthusiasm for the 
video has not resulted in meaningful sales for either 
the album or the single -even in markets like Boston 
where the song is getting spins. "We kept saying: 
'All signs point to the hit,' " Kitman says. "But there 
were questions: Do people love the song, or do they 
really just love the video? Do they even know it's a 

band? We never really knew." By December, sales 

of "Oh No" total about 1,000 units per week while 
download sales of the single total less than 1,000 
per week. Neither the single nor the video are 

reacting at radio or on video channels on a wide - 
scale basis either. 

DECEMBER 18, 2005 

Ready to move on to a new single, Kitman 
screens the "Here It Goes Again" video with 
Capitol executives in Los Angeles. But this time 
the band doesn't want to just create another 
viral -video hit. Anticipating a similar sensation, 

they want to line up radio, retail 
and video support in advance. 

But the label and 
management are divided 
over strategy. Capitol, 
sensing the same uphill 

battle it faced at alternative 
radio with "A Million Ways," 

wants to focus on another track, 
"Oh Lately It's So Quiet," in an attempt to break 
the band via the hot AC format. Capitol also 
voices concerns that the "Here It Goes Again" 
video, like "A Million Ways," may be too low tech 
for MTV /VH1 support. At the end of the month, 
Kitman meets with EMI vice chairman David 
Munns in New York to discuss the challenges OK 

Go has faced in trying to monetize "A Million Ways." 

JANUARY 1, 2006 

Digital Sales 
(Units, "A Million Ways ") 
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SOURCE Nielsen SoundScan 

FEBRUARY 1, 2006 

The band performs on 
"Jimmy Kimmel Live," 
then on DirecTV's 
CDUSA the next day, 

but frustration mounts 
as U.S. sales remain 
soft. After touring on 

its own for the last 
year, OK Go lands 
an opening slot 
on the Motion City 
Soundtrack tour. The 
single for "A Million 
Ways" is released 
Feb.13 in the United 
Kingdom, but the track 
stalls on the charts at 
No. 43. "Oh No" is 

released Feb. 27 
in Britain. 

MARCH 28, 2006 

Kitman meets with VH1 

GM Tom Calderone to 
screen the "Here It 
Goes Again" video, 
thinking there still 
might yet be hope for 
the clip and the song. 
The radio push on "Oh 
Lately It's So Quiet" 
having stalled, Kitman 
lobbies Capitol for a 

new single to work to 
alternative radio. 

JULY 25, 2006 

In a key turning point, VH1 adds the "Here 
It Goes Again" video to its top rotation 
tier. "We had a narrative that we thought 
made this second video a big deal," 
Kitman says. "We had the biggest 
Internet video hit, now comes the follow - 
up." Calderone and Krim commit to play 
the video more than 50 times per week 
by the week of Sept. 4 -50% more than the next -highest- played video. Capitol 
responds by committing to ship an additional 100,000 units to retail. At the 
same time, exposure from the JCPenney ad causes an uptick in the band's 
SoundScan numbers. Sales of "Oh No" increase more than 50% between the 
first and last week of July. Meanwhile, OK Go has run a series of YouTube 
initiatives in recent months to retain a connection with fans of the video. 
On July 31, the video for "Here It Goes Again" is formally submitted to VH1. 

Coinciding with its submission, "Here It Goes Again" is also posted to YouTube 

and Google Video, among other sites. 

AUGUST 20, 2006 

From the week ending July 30 until now, digital 
sales of "Here It Goes Again" grow from less than 
1,000 to more than 5,000 downloads per week, 
while album sales grow from less than 1,000 units 
to exceeding 4,000 units per week. In its first 
week online, the "Here It Goes Again" video was 
streamed more than 1 million times; by late 
August, it had been viewed more than 3 million 
times. "The Early Show" aired a segment on the 
video Aug. 3; the video was added to the rotation 
at Fuse Aug. 6; a "Good Morning America" 
segment about YouTube spotlighted the video 
Aug. 9. Meanwhile, Capitol used its presence at 
the NARM conference to set up price -and- 
positioning programs with the likes of Target 
and Best Buy. 

AUGUST 24, 2006 

MTV adds OK Go to its 
lineup of performers 
for the Aug. 31 Video 
Music Awards. 

AUGUST 29, 2006 

Digital Sales 
(Units, "Here It Goes Again ") 
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Intent on sharing more of what motivates the person behind 
his various alter egos- rapper, actor, business entrepreneur 
and philanthropist -Ludacris reassures that the witty, animated 
style and bouncy, Southern -fried tracks that took him to the 
forefront of the Dirty South movement are still part of the mix. 
Thus, party- and girl -happy tracks like lead single "Money Maker" 
featuring Pharrell and "Girls Gone Wild" are tempered by more 
introspective songs like "Do Your Time," about the social im- 
plications of incarceration, and "Freedom of Preach," Ludacris' 
conversation with God. One of the most emotional tracks is 
"Runaway Love." Featuring Mary J. Blige, the song addresses 
the sometimes overwhelming life pressures that many kids en- 
dure, be it from peers or their family environment. 

Other collaborators on the album include R. Kelly, Field Mob 
and Young Jeezy. Ludacris experiments musi- 
cally as well, dabbling in pop and rock elements 
and an organ- driven southern blues feel. 

The rapper originally chose the title "Release 
Therapy" because his five -album deal with Def 
Jam was up and he had the option of leaving. 
But ironically, as he notes, "It was also time for 
me to release as well. I'm really getting a lot of 
stuff off my chest [on this album]; something 
my career has been leading up to. You get to a 

phase where you want to try new things." 
Staying fresh and relevant while evolving in a genre not 

known for longevity is tricky. But taking that gamble is some- 
thing Ludacris' co- manager, Chaka Zulu, has championed. 

"I pushed for this direction," recalls Zulu, who first met the 
rapper when both worked at Atlanta radio station WHTA in 
the mid -'90s. "People will pass over you if you don't make cer- 
tain statements. I wanted him to put people on notice -to slap 
a few people on the wrist, get in their faces and open up. Now 
is the right time." 

Island DefJam chairman Antonio "L.A." Reid says Ludacris 
is taking a worthwhile risk with "Release Therapy." "It's im- 
portant that he grow and change," Reid says. "It's funny. When 
an artist takes a chance and it works, people say it's a won- 
derful thing. If it doesn't, people say go back to what you do. 
But you have to take the chance." 

"Ludacris is probably one of the most consistent rappers in 
the game," adds his other co- manager and Zulu's older brother 
Jeff Dixon. "Yet people underestimate him. That's because he 
doesn't let too many people into his world." 

He is now. It's definitely a more open Ludacris who is criss- 
crossing the country before "Release Therapy" arrives in stores. 
As the centerpiece of a news /concert special currently airing 
on E! Entertainment, he not only talks about the album but 
also about his role as dad to a 5- year -old daughter. Ludacris 

will also go up close and personal on both BET ("Blueprint ") 

and MTV ( "Diary," "TRL" and "Life and Rhymes "). 

The "Release Therapy" marketing campaign was designed 
with Ludacris' more mature tone in mind, says Phillana 
Williams, senior VP of marketing for the Island DefJam Music 
Group. "There's still the Ludacris that fans love, but now there's 
a side of him they've never heard before. Our marketing plan 
reflects that. He is doing an amazing amount of promotion 
because he's so committed to this album." 

The night before this Billboard interview, he hosted an album 
listening party at Los Angeles hot spot Social Hollywood, one 
of several such events being staged in New York, Atlanta and 
other major markets. The "Release Therapy Coast -To- Coast" 
marketing campaign formally kicked off with a "Money Maker" 

performance Aug. 31 on the MTV Video Music 
Awards. Also are on tap are appearances on 
the Jimmy Kimmel and Ellen DeGeneres talk 
shows plus a New York Times feature and a 

Source cover story. 
Rounding out the promo tour is a string of 

radio station whistlestops; major retail in- stores 
in New York and Los Angeles; a tie -in with Cin- 
gular Wireless for an Aug. 30 concert at New 
York's Hammerstein Ballroom; a 10 -city Axe - 
sponsored concert tour and a special Labor Day 

weekend junket in Atlanta that will include radio and club vis- 
its, a performance, a basketball tournament and a charity event. 

Such a grind may seem more in keeping with a developing 
act. However, nothing can be taken for granted these days 
when it comes to music sales. Although Ludacris' last project, 
2004's "Red Light District," went double platinum according 
to Nielsen SoundScan, it has sold less than his other albums 
(see sidebar). Given the aggressive push and the current sales 
climate, Dixon says they are aiming for "that pop radio /top 40 
lock" and hope to sell more than 500,000 units the first week. 
Ludacris' biggest debut, "Chicken *N *Beer," moved 430,000 
first -week units; "Red Light" came in at 322,000. 

Carl Mello, senior buyer for the Newbury Comics chain, 
says a robust first week is all but guaranteed. What happens 
after that will "depend on whether the single crosses over. It 
could go either way; I don't know if the movies help or hurt." 

After six weeks on the Hot R &B /Hip -Hop Songs 
chart, "Money Maker" stands at No. 13. The song debuted on 
the Hot 100 three weeks ago at No. 96 and holds the No. 61 

position this week. Prior to "Money Maker" going to radio in 
mid -July, listeners were given a chance to sample Ludacris' 
new serious side through two album tracks streamed on the 
Internet: "Tell It Like It Is" and "War With God." 

When asked why the first couple of singles are more in the 
vein of what Ludacris is known for, co- manager Zulu notes 
there are plans to also release some more serious tracks soon. 
"We have so many songs and Ludacris has so much to say that 
we are going to leak more music," he says. "And fans will get 
the full spectrum of the album." 

Violet Brown, urban music buyer for Trans World, contends 
Ludacris' acting success opens more doors for publicity and thus 
more opportunities to talk about the album. "This album will 
carry through the holiday season and be one of the bigger titles 
this year," she predicts. "He's putting as much into the music 
as he always has. It hasn't gone downhill because of his acting." 

Over the years, rappers -turned- actors have encountered var- 
ious ups and downs with their music careers. In some cases, 
their acting success has eclipsed their rap personas (Will 
Smith). In others, an argument could be made that film work 
helped sustain their recording careers (LL Cool J). The criti- 
cal and popular acclaim that Ludacris has garnered through 
roles in "Crash," "Hustle & Flow" and TV's "Law & Order: 
Special Victims Unit" aside, it will be interesting to watch how 
fans will react to his more serious turn on "Release Therapy." 

Tim Wilson, owner of Minneapolis -based retail outlet Urban 
Lights Music, believes Ludacris' evolution will be more bene- 
ficial in the long run. "On the one hand," Wilson says, "he will 
probably turn off some of his current fans based on his more 
mature approach. On the other, he will also gain new fans 
based on his movie appearances and new direction. Evolution 
and longevity are the key words here. People have to under- 

for this year's MTV 
Video Music Awards 

TRACK RECORD 
Ludacris first gained loc, Hs a popular DJ on Atlanta sta- 
tion WHTA. National fame came courting when fellow rapper and 
Def Jam South talent scout Scarface signed Ludacris to the label. 

"Back for the First Time" (2000) marked Ludacris' Def Jam 
debut. A repackaging of Ludacris' independent release "Incogne- 
gro," the album mined multiplatinum thanks to two crossover hits, 
the provocative "What's Your Fantasy" and the Neptunes -pro- 
duced "Southern Hospitality." 

Though sales faltered on his last Def Jam release, 2004's "Red 
Light District," Ludacris remains one of hip -hop's most popular 
and consistent sellers. 

"Incognegro" "Back for the First "Word of Mouf" ' Chicken'N'Beer" "Red Light District" 

(WOO) Time" (2000) (2001) 
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(2003) (2004) 

'SALES FIGURES: Nielsen SoundScan 

DTP ACTS STRETCH OUT 
Intent Chaka 
Zulu and Jeff Dixon established the Atlanta -based produc- 
tion company in 1998. DTP has been making noise ever since. 

After flagship artist Ludacris signed with Def Jam South, 
DTP placed several other acts on major labels -most notably 
former DTP posse member Chingy, who scored a top 5 

crossover hit with "Right Thurr" through Capitol. Renew- 
ing its joint venture with Def Jam last year, DTP has since 
successfully segued into R &B (Bobby Valentino) and had a 

top 10 R &B /hip -hop album ( "Block Music ") by female rapper 
Shawnna. The longtime DTP member (she appeared on Lu- 
dacris' "What's Your Fantasy ? ") is the daughter of blues leg- 
end Buddy Guy. And southern colleagues Field Mob 
(DTP /Geffen) claimed a top 10 crossover single, "So What." 

In keeping with its motto, "We are just getting started!," 
DTP is revving up nearly a half -dozen releases between now 
and 2007: 
Bobby Valentino: The suave crooner attracted a cache 
of female fans with the hit "Slow Down" from his DTP debut 
"Give Me a Chance." Sophomore set "Special Occasion" (Def 
Jam) lands in stores Nov. 7. 

Shareefa: Soulful with powerful pipes, this female R &B singer 
is already making moves on the Hot R &B /Hip -Hop Songs chart 
with "Need a Boss," featuring mentor Ludacris. Her debut 
album, "Point of No Return," (Def Jam) is due Oct. 24. 

1 -20: A street lyricist with an edgy swagger, I -20 has been 
featured on both DTP compilations, 2002's "Golden Grain" 
and 2005's "Ludacris Presents Disturbing Tha Peace." The 
rapper is recording a new album for release in 2007. 
Fate: Formerly known as Lit' Fate, this young rapper is being 
billed as "the lady magnet." His new album (for DTP), as yet 
until' 1 S due next year. 
Small World: From North Carolina, this rapper is touted 
for his vibrant and energetic flow (DTP /Def Jam) due 2007. 
Playaz Circle: DTP promises this street -edged duo will 
bring "the street cinema to the industry" (DTP, 2007). 

stand that artists have to grow and the window for growth is 
small as far as other opportunities rap may present." 

Ludacris has parlayed his success within and outside music 
into such opportunities as a Saturday evening show on XM 

Satellite Radio ( "Disturbing Tha Peace Presents Ludacris' Open 
Mic ") and his own CP Time clothing line for men and women. 
Not to mention his role as pitchman for Pontiac's new Solstice 
roadster, sales of which are up since he signed on, according 
to Vigilante Entertainment, who created the campaign. 

Between the side ventures and the music, Ludacris makes 
time for philanthropic endeavors. His Ludacris Foundation 
recently staged its first back to school event, providing health 
screenings, haircuts, shoes and school supplies for more than 
200 inner -city kids in Atlanta. He is also fielding various film 
scripts and confirmed for a return engagement on "Law & 

Order: SVU." 
Ludacris renewed his DefJam contract last year but declines 

to disclose the length of the deal. Still, as he finishes his lunch 
and gets ready to head down the hall to Billboard's neighbor, 
R &B /hip -hop station KDAY, he declares he has a lot more 
music "inside of me so I'm going to continue. The beautiful 
thing is I have no idea where rap /hip -hop is going. It's forever 
changing, and I'll be changing along with it." 

Additional reporting by David Greenwald. 
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During the last decade, 
traditional radio has 

watched its fortunes rise and 
fall as technological forces 

like the Internet, the iPod 
and satellite radio steadily 

nip at its heels. But 
terrestrial stations don't plan 

to throw down the gauntlet 
anytime soon. When 

Billboard's seventh annual 
R &B /Hip -Hop Conference 

rolls into Atlanta Sept. 6 -8, 
the event will salute key 

programmers and stations 
across the country that 
personify the passion, 

energy and creativity that 
have long been the hallmarks 

governing memorable and 
ratings- earning radio. 

The winners of Billboard's 
inaugural Urban Radio 

Awards ceremony won't be 
announced until the evening 
of Sept. 7 at the Renaissance 

Waverly Hotel, but in the 
meantime, Billboard has 

compiled a list of the top PDs 

and executives from various 
markets who represent some 

of the brightest and 
strategically keen minds in 

the business. 
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"What makes WPEG special to the audience is that it's a great 
station that's serving them," Avery says. "Though I can't forget 
[hits by] Steve Harvey, Michael Baisden and Al B. Sure it's my staff 
that's brought us to No. 1." 

Avery is also the PD for adult R &B station WBAV, helping 
bring it into the top five for the market. 

AJ APPLEBERRY, WYLD 
ANGELA WATSON, WQUE 
Jew Orleans 

While much of New Orleans struggled to recover from Hurricane 
Katrina, Clear Channel stations WQUE and WYLD never lost 
dominance in their market, ranking Nos. 1 and 3, respectively. In 
the past year, neither station dropped below an 11 share, and 
WQUE remains the top -rated R &B /hip -hop outlet in New Orleans. 

This success has a lot to do with the guidance of PDs AJ Ap- 
pleberry (WYLD) and Angela Watson (WQUE). 

In the aftermath of the storm, both were among those who 
rallied to form the United Radio Broadcasters of New Orleans, 
a radio conglomerate that aims to keep the city informed of emer- 
gency information and important news. 

"People turn to us for all kinds of post- Katrina news," Apple - 
berry says. "We try to keep them informed of events that have 
anything to do with recovery after the storm, including insur- 
ance, seminars and workshops." 

WYLD also airs the public affairs program "Sunday Journal," 
which Appleberry says is the sole African -American talk show 
in the market. 

TERRI AVERY, WPEG 
Lhariotte, N.(. 
As the PD of CBS Radio R &B /hip -hop station 
WPEG, Terri Avery helped the station climb 
to No. 1 in the Charlotte, N.C., market. 

Beginning her career at WWRL in New York, 

Avery has worked in various markets from Dallas to Columbus, 
Ohio, handling everything except sales along the way. She credits 
such mentors as Radio One's Cathy Hughes, the late Michael Spears 
of Dallas' KKDA and the late Sonny Taylor of New York's WWRL 
as helping her achieve her career goals. 

KATHY BROWN, WMMJ 
STEVE HEGWOOD, WKYS 

Owned by Radio One, WMMJ has seen a rise 
in its ratings with Kathy Brown at the helm. 
As OM /PD, Brown has worked tirelessly to 
boost the adult R &B station in the market. 

A 20 -year veteran, Brown began at the small 
station WLNR /WJPC just outside Chicago as 
a part -time jock and worked her way up. 

"One of the best tips for any aspiring pro- 
grammer is to know what your programming 

style is and don't be afraid to try things," Brown says. "I always 
ask my staff, 'Are you a big fish in a small pond or small fish in 
a big pond ?' I like to think of myself as a shark in the pond, so 
it doesn't matter if I'm big or small." 

Meanwhile, Steve Hegwood is returning as PD of WKYS, where 
he left in 2000 and moved to Los Angeles. He may also soon over- 
see several other stations for Radio One. 

KEN JOHNSON, CUMULUS 
BROADCASTING 
Atlanta -based Cumulus Broadcasting is the second -largest radio 
broadcasting company in the United States with more than 300 
stations in midsize markets. Ken Johnson, VP of urban pro- 
gramming, oversees roughly 30 of those stations, including Mo- 
bile, Ala.'s WBLX and Wilmington, N.C.'s WMNX. 

Johnson calls himself "the keeper of the strategy. I let the 
programmers program. It's a matter of me not 
getting too deep into any particular area 
unless I need to." 

As for the driving force behind Cu- 
mulus' success, Johnson attributes 
it to one simple thing -attention 
to detail. 

"We make sure that down to the last 
detail we do what needs to be done to 
make these [station] brands viable, in- 
teresting and relevant to what's going on 
in the marketplace," he says, adding that 
terrestrial radio still has a lot of untapped 
potential. "It's a matter of not only being 
able to stay relevant but also staying 
aware of where the industry is 
and being able to adapt." 

continued on »p30 
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arely do rap acts -let along groups- withstand the 
test of time. Then again, Public Enemy has never 
been one to conform, which is why it will receive this 
year's Billboard Hip -Hop Founders Award. 

With its radical brand of socially relevant music, the group, 
which includes Flavor Flay and Chuck D, became a pioneering 
face in hip -hop while the culture was in its fledgling stages in the 
early '80s. By shedding light on controversial issues within the 
black community and beyond, the group helped add a much 
needed social awareness to hip -hop and paved the way for 
such politically minded rappers as N.W.A, KRS -One and Nas. 

With two decades and 11 albums under its belt, Public 
Enemy is still impacting pop culture today. Earlier this year, 
the group released "Rebirth of a Nation" via Guerilla Funk, 
and in August Koch issued the remix collection "Bring That 
Beat Back." Meanwhile, Flay's reality dating series "Flavor 
of Love" remains popular in its second season on VH1, and 
Chuck D continues to raise his voice through various lec- 
tures, panels and discussions. 

That deliberate activism, coupled with the continued cultural 
significance of its music, is why Public Enemy will receive the 
award Sept. 8 at Billboard's R &B /Hip -Hop Awards, which will 
cap the seventh annual 
R &B /Hip -Hop Confer- 
ence, to be held Sept. 
6 -8 at Atlanta's Waverly 
Renaissance. 

Born Carlton Riden- 
hour in Long Island, N.Y., 

46- year -old Chuck D 

formed Public Enemy 
in 1982 while studying 
graphic design at New PUBLIC En _ s'' 
York's Adelphi Univer- 
sity and DJ -ing at the studlTISIEion WBAU. There, he met 
some fellow hip -hop fanatics and rapped on the song "Public 
Enemy No.1," which was featured on a demo tape. 

After hearing the record, Def Jam co- founder and producer 
Rick Rubin pegged Chuck D for his nascent label and the rest, 
as they say, is hip -hop history. 

Chuck D then officially formed Public Enemy with fellow 
rapper DJ Terminator X, Professor Griff and longtime friend 
William Drayton, a.k.a. Flavor Flay. 

In 1987, Public Enemy released its debut album "Yo! Bum 
Rush the Show," which brimmed with political time bombs. 
But with anything revolutionary comes criticism, and the 
group quickly found opponents in the music and political 
arenas, particularly with the release of its pivotal 1988 album, 
"It Takes a Nation of Millions to Hold Us Back." 

Even so, singles like "Bring the Noise," "Fight the Power" 
and "Don't Believe the Hype" voiced the concerns of many 
while advocating change. After Griff exited the group, Pub- 
lic Enemy continued its dominance with the release of "Fear 
of a Black Planet" (1990), which spawned another contro- 
versial cut, "911 Is a Joke," and "Apocalypse '91 ... The 
Enemy Strikes Black" (1991). 

In 1995, Chuck D retired Public Enemy from touring and 
founded his own record label and publishing company. The 
next year, he released his solo debut, "The Autobiography 
of Mistachuck" (Mercury). The members later regrouped 
to helm the 1998 soundtrack to Spike Lee's film "He Got 
Game," and in 2005 issued "New Whirl Odor." 

Through all the public criticism and scrutiny, the group re- 

mains a crucial player in hip -hop. 

ï 
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KIM JOHNSON, 
WZAK AND WENZ 

velanc 
In the last four rating periods, WZAK 
jumped to become top five in the 12 -plus 
demographic with the help ofOM /PD Kim 

Johnson. The Radio One station is No. 6 in its market with a 
5.6 rating and syndicates "The Tom Joyner Morning Show." 

Billed as Cleveland's "R &B Leader," WZAK is the only sta- 
tion in its market that offers contemporary R &B as well as 
classic soul. 

"My professional philosophy is to lead by example," John- 
son says. "When it comes to holidays, I work them just like 
my jocks do because I'm also an on -air personality and jock, 
too. I try to make sure that the radio station is well connected 
to the community by being at all the events -from the open- 
ing of a new school to a community festival, we want to be 
there and be a part of it. Having great music, great contests 
and staying in the forefront of the community sets us apart." 

HELEN LITTLE, WWPR 

After leaving behind a career as a label executive, Helen Lit- 

tle jumped into radio with both feet. 
She recently moved from Philadelphia's R &B /hip -hop sta- 

tion WPHI to become PD of New York's WWPR, joining the 
ranks of Clear Channel's other black female PDs. Little is 
carrying on the competitive nature that previous PD Nate 
Bell left behind by not sharing any trade secrets about 
WWPR's longstanding battle with Emmis' hip -hop WQHT 
for top station in radio's No. 1 market. 

"Operating from a place of integrity is important to me," Lit- 

tle says. "Reputation is vital. In addition, people are an even more 
important factor in regard to how I work. Dealing with people 
openly in a direct manner and with respect creates situations of 
trust and mutual respect. It also helps build long -lasting rela- 
tionships because they know what to expect from me." 

[J 
AL PAYNE, WKJS 

Currently tied for No. 2 in its market, with 
a rating of 8.6 in the 12 -plus demographic, 
Radio One's WKJS is continually battling 
for the top spot with Clear Channel -owned 

AC WTVR and Cox -owned country WKHK. 
PD Al Payne says the key to staying relevant is to remain 

active inside and outside the station doors. "A lot of the 
songs are the same nationwide so we try to make sure our 
so- called 'stationality' is a mirror image of the community 
we're serving," he says. 

With syndicated shows, including Tom Joyner in the morn- 
ing, "we try to use their voices to talk about local events," 
Payne says. "Only 40% of our job is what we do behind the 
mic; the other 60% is what we do in the streets." 

ELROY SMITH, WGCI 
Chicago 
Although this Clear Channel station is No. 2 in its market, 
with a 4.8 rating in the 12 -plus demographic (behind Tribune 
news /talk WGN), WGCI previously held the top spot for more 
than a year. 

While PD Elroy Smith notes the importance of ratings, he 
says there are more intangible measures of success in radio 
and stresses the need for public interaction. 

"You've got to dominate with regard to not only attracting lis- 
teners, but keeping them," he says. "The other element is to 
make sure the employees are happy because you will hear that 
being transmitted over the airwaves. We also try to touch the 
community because anybody can play Mariah Carey or Jay -Z, 
but what is important is what happens in between those hits." 

DAVID "DOC" WYNTER, 
CLEAR CHANNEL 
As the VP of urban programming and 
supervisor of numerous urban stations 
across the country, 19 -year radio veteran 
Doc Wynter is one of Clear Channel's most 

important assets. 
In addition to presiding over two stations in his home mar- 

ket of Jacksonville, Fla., the New York native also adminis- 
trates more than 70 stations. Jacksonville's WJBT and WSOL 
are No. 2 (6.9 rating) and No. 4 (6.5) in the market, respec- 
tively. Wynter also hosts the No. 1 -rated show "The Quiet 
Storm" in St. Louis. 

Wynter acknowledges that radio is a career you have to have 
in your blood to pursue over the long term. "Radio can be 
daunting and intimidating," he says, "and you have to be re- 
ally hungry to want to do this." 

SKIP CHEATHAM, 
KKDA DALLAS 
Owned by Service Broadcasting (which also 
owns adult R &B sister KRNB), Dallas' KKDA, 
better known as R &B /hip -hop K104, carries 
the distinction of being one of the only in- 

dependent urban stations in the country that's consistently 
No. 1 in its market. Much of that, according to industry ob- 
servers, is due to the talents of veteran PD Skip Cheatham. 

With the station for more than 10 years, Cheatham has re- 
tained such key personalities as its talented morning show 
team Skip Murphy & Co., while staying in tune with R &B /hip- 
hop radio's changing landscape. As a result, KKDA became 
one of the first heritage stations able to evolve with the chang- 
ing scene instead of simply resting on its historical laurels. 

In addition to programming K104, Cheatham also holds 
down an afternoon on -air shift and is involved in such out- 
side activities as hosting his own local TV show. 

Reporting by Gail Mitchell in Los Angeles and Hillary Crosley, 

Raphael George and Clover Hope in New York. 
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ermaine Dupri personifies the term music man. He is a 

producer, songwriter, artist, label executive and entre- 
preneur. With more than 10 years in the music game, 
Dupri remains an influential tastemaker whose work 

continues to raise the bar in R &B /hip -hop and pop. For that rea- 
son, as well as his work outside the studio, Dupri will receive 
Billboard's first annual Otis Redding Excellence Award for out- 
standing achievement in music, culture and business. Launched 
to coincide with the 40th anniversary of the legendary singer's 
death, the award will be presented to Dupri on Sept. 8 at the Bill- 

board R &B /Hip -Hop Awards show. The event -in which Dupri 
is also a finalist in the top songwriter and top producer cate- 
gories -will cap the seventh annual R &B /Hip -Hop Conference 
being held Sept. 6 -8 at Atlanta's Renaissance Waverly Hotel. 

In addition to being an accomplished songwriter, Redding was 
a commanding singer whose record- 
ings -most notably "(Sittin' On) the 
Dock of the Bay" -are still played and 
covered by other artists today. But Red- 

ding didn't limit himself to those two 
roles. He was also a businessman and 
music publisher, serving as president 
of his own successful publishing firm, 
Redwal Music Co. 

Dupri s creative drive and passion 
for his craft mirror that of Redding. 
His behind -the -board skills have laid 
the foundation for a string of hits by 
an industry who's who: Mariah Carey, 
Usher, TLC, Anthony Hamilton and 
Bow Wow. His credits sheet counts 
17 No. 1 R &B /Hip -Hop singles. Plus, for four straight weeks in 
2005 -between Aug. 27 and Sept. 17 -Dupri logged four sin- 
gles in the top 10 of the R &B /Hip -Hop chart with songs by 

Carey and Bow Wow. He also counted four songs in the top 10 

of the Hot 100 then -last accomplished by Iry Gotti the week of 
April 6, 2002. 

And the list just keeps growing. Dupri has since checked off 
another top 10 R &B hit with Janet Jackson & Nellÿ s "Call on Me," 

the first single from Jackson's hotly anticipated new Virgin album 
"20 Y.O." due Sept. 26. Plus, he also had recent R &B /Hip -Hop 
chart success with Jackson's labelmates Dem Franchize Boyz ( "I 

Think They Like Me "), Chingy ( "Pullin' Me Back" featuring Tyrese) 

and Monica ( "Everytime Tha Beat Drop" featuring Dem Franchize 
Boyz), and album track collaborations with a diverse array of artists 
ranging from LeToya to Lionel Richie. It comes as no surprise then 
that the Grammy -winning Dupri was named songwriter of the year 
in June at the 19th annual ASCAP Rhythm & Soul Music Awards 
(his fifth such award), sharing the honor this time with 50 Cent. 

E C 

"I don't know if people really understand how prolific he is," 

Carey said of Dupri (Billboard, Nov. 5, 2005). "J.D. is one of the 
few examples of the modern-day producer with staying power." 

Added Bow Wow of his mentor, "J.D. is a great songwriter and 
producer. His energy and creativity are unlike any other. He real- 

ly gets to know the artists that he works with, and that's why his 

songs fit so perfectly." 
When he's not wearing his songwriter /producer hat, Dupri 

juggles dual executive roles as president of Virgin Records' urban 
division -home to such acts as Dem Franchize Boyz, Johnta 
Austin, Beenie Man and OutKast member Big Boi's Purple 
Ribbon roster -as well as chief executive of So So Def 
Recordings, responsible for bringing such talents as Anthony 
Hamilton, Bone Crusher and J -Kwon to the national forefront. 

Dupri comes by his love of music naturally. His dad, Michael 
Mauldin, is a former Columbia 
Records veteran who cur- 
rently manages and pro- 
motes R &B /hip -hop i 
artists from his Atlanta 
base and helped Dupri 
with some of his early 
acts, including teen rap 
duo Kris Kross. After 
launching So So Defs 
affiliation with 
Columbia Records in 
1992, Dupri intro- 
duced such acts as 
male group Jagged 
Edge and female 

quartet Xscape. In 2003, Dupri found himself at 
Arista Records as one of the label's key black 
music executives. 

Recalls former Arista president /CEO Antonio 
"L.A." Reid, "We were very much a pop label at the 
time. He came in with the intention of building 
urban scene. He became a magnet for talent." 

Outside his studio activities, Dupri helms several business 
offshoots that have promoted and managed talent (the Scream Tour, 

Arrested Development). There's also his hour -long Saturday 
evening radio show, "So So Def Radio," which is devoted to playing 
new music from unsigned artists. The show airs on Infinity 

Broadcastings R &B /hip -hop outlet WVEE in Atlanta. 

Rather than rest on his formidable laurels, however, Dupri 
keeps pushing on. As he told Billboard late last year, "I can't even 
think about slowing down. When I get to the point where at least 
80% of the songs on the top 10 are mine, that's when I'm going 
to stop. Until then, I'm going to keep going." 

'HE REALLY GETS 
TO KNOW THE 

ARTISTS HE WORKS 
WITH, AND THAT'S 

WHY HIS SONGS FIT 
SO PERFECTLY.' 

-BOW WOW 
t 

the 

i 

JERMAINE DUPRI 
is a two -time 
finalist at this 
year's R &B /Hip- 
Hop Awards. 
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BY GAIL MITCHELL 

`THIS IS MY PRIVATE CELEBRATION 
BECAUSE TRULY, FOR THE FIRST TIME 

IN MY LIFE, I'M VERY HAPPY' 

Super diva. Very few artists can legitimately lay claim to that title. Fewer 
still can sustain an extraordinary career that, despite a few bumps along 

Ithe way, has fans anticipating your every move after 20 years. Two decades 
after the debut of Janet Jackson's career -making album, "Control," fans 
are eagerly awaiting the Sept. 26 release of her new Virgin Records set, 
"20 Y.O." (formerly titled "20 Years Old "). The album reunites Jackson 
with original "C ntrol" collaborators Jimmy Jam & Terry Lewis, and pairs 
her for the first time with Grammy Award -winning producer 
Jermaine Dupri (who is also her boyfriend). Some would expect a 
super diva to possess an exalted sense of self. After all, this is the singer 
beli n album that yielded no fewer than six crossover hits that 
ext4d female empowerment, songs like "What Have You Done for 
Me Lately," "When I Think of You" and "Let's Wait Awhile." 

Then, three years later, with 1989's "Rhythm 
Nation 1814," she became the first artist to pro- 
duce seven top five hits from one album, trump- 
ing big brother Michael. 

After jumping to Virgin from A &M for a re- 
ported $32 million, Jackson continued her plat- 
inum- selling ways with "Janet." (1993), "The 
Velvet Rope" (1997), "All for You" (2001) and 
"Damita Jo" (2004). Along the way, there have 
been movies ( "Poetic Justice," "Nutty Professor 
II: The Klumps"), TV ( "Good Times, "Diff'rent 
Strokes," "Fame "), sexy and provocative (read: 
topless) magazine covers (1993's Rolling Stone 
and Vibe this September), a bout with depres- 
sion, a legal battle over her musical income and 
the now -infamous "wardrobe malfunction" dur- 
ing the 2004 Super Bowl halftime show. 

Yet the Janet Jackson who sat down with Bill- 

board fits anything but the diva prototype. The 
baby sister of the Jackson family was shy but forth- 
coming with her answers, at various times hu- 
morous and self -deprecating. 

She says she's at the happiest time in her life, 
but still in control and determined to take her ca- 

reer even higher, with one proviso: "I've got to 
have some fun," she says. 

How would you assess your career to this point? 
It's still a great ride. Along the way there have 
been highlights but thankfully not a dull moment. 
Looking back, the highlights include the albums 
"Control," "All for You," "Janet." and "Rhythm 
Nation 1814." Hanging with Tupac, Regina King 
and Joe Torry while filming "Poetic Justice." 

Then there's "Velvet Rope," where I showed 
more of my feminine side. That was a crossroads 
for me: sharing what I'd been going through per- 
sonally and how I felt about what was happen- 
ing in the world. That turned out to be a very 
intimate record. 

Then there's this new album. It's a highlight 
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not just because I'm celebrating the 20th an- 
niversary of "Control." Once again, as back 
then, I'm making my own decisions. 

This will sound corny, as if it's not me talk- 
ing, but it hasn't always been easy, and I'm 
proud of "her" [Jackson refers to herself in 
the third person]. This is my private celebra- 
tion because truly, for the first time in my life, 
I'm very happy. 

Was the creative process for this 
album any different from its 
predecessors? 
No. This time it was four of us col- 
laborating -Jimmy Jam, Terry 
Lewis, Jermaine and myself. But 
it was the same process: Every- 
one getting all of their 
thoughts and ideas out on 
the table, then talking 
about which ideas to 
keep or throw out. 
[Singer /songwriter] 
Johnta Austin also 
played a part in the 
album. 

It was really a collabo- 
rative effort, and that's 
what made it so nice. Jer- 
maine would run into the stu- 
dio and talk about the songs Jimmy 
and Terry had done on someone's 
album. 

Then Jimmy would start playing 
the song, and Jermaine would say, 

"You know what? Let's do something 

kind of along those lines as a base." 
He understood them, he understood me and 

vice versa. 

How would you describe the musical mind -set 
of "20 Y.O. "? 
This album takes me to a place where I haven't 
been in a while: R &B and dance. I give that credit 
to Jermaine. I like to say he brought the coun- 
try to the album, while he says he brought the 
ghetto [laughs]. 

But the dance element was the one thing I 

was adamant about having. The album also 
features samples from music that inspired me 
20, 25 years ago. There are also some midtempo 
songs and some of what everyone calls my "baby - 
making songs." 

Basically, the album is everything that's always 
been a part of me, but with freshness to it. 

The "Call on Me" video carries a retro vibe. What 
inspired its concept? 
Hype Williams was the director during the 10 -day 
shoot. All the visuals you see in the video are how 
Hype hears the music; it's very colorful. The idea 
was to do something different from what you see 
on TV; to go back to the way we used to do videos. 

A lot ofvideos seem the same to me. And that's 
fine. But young kids don't get the opportunity to 
see the way it was done before 
and where imagination can 
go. That takes money, and la- 

bels aren't doing that now. 

So what was it like working 
in the studio for the first time 
with Jermaine? 
It was just absolutely won- 
derful, very easy, not one hic- 
cup. When we're at home in 
Atlanta, I'll sometimes go to the studio with 
him. But I'll never, obviously, walk in and dis- 
turb him while he's at work creating. So this 
was my first time actually seeing him at work, 
and I loved it. 

Sometimes I'd just peek in there. His back 
would be to me, and he never knew that I was 

in the room. I'd just sit and watch him. 
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From then to now, how have you evolved 
artistically in the last 20 years? 

I think you hear it lyrically. And I think 
you can hear the maturity as time 
has progressed. Still from time to 
time you'll hear that kid come out, 
too. That's still there, somehow. 

I'm also just more relaxed, 
more confident. 

My family would tell me to 
just relax and enjoy what's 
going on. I'd say, "OK," but 
wouldn't do it. But time goes 
so quickly. I'm doing that now, 
because there are things that 
allow me to do that, 

It was really a collaborative 
effort,' JANET JACKSON says 
of her new album '20 Y.O.,' due 
Sept. 26 on Virgin Records. 

And as an artist, are you still 
having fun? 

Yes. I can't sit here and take 
credit for everything. I've 
been fortunate to have a 

strong team behind me. 
Some people may do this 
because they think it's a 
great way to make a lot of 
money. But I really love 
what I do. 
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',JACKSON'S 
CO- PRODUCERS 

REVEAL HOW `20 Y.O.' 
TOOK CREATIVE SHAPE 

i 

BY JANINE COVENEY 

on't call it a comeback. Janet Jackson conceived her new Virgin Records release, 
"20 YO." (due Sept. 26), as a celebration of the joyful liberation and history- making 
musical style of her 1986 breakthrough album, "Control." That album has sold 
more than 5 million copies in the United States alone, according to Nielsen Sound - 
Scan. Jackson's musical declaration of independence launched a string of hits, 

an indelible production sound and an enduring image cemented by groundbreaking video cho- 
reography and imagery that pop vocalists still emulate. Jackson reunited with Jimmy Jam & 

Terry Lewis and was joined by Jermaine Dupri to craft a musical reflection of who she is today 
and how the artistic promise of "Control" has been fulfilled some two decades later. 

Creating a project with such lofty goals was a 

relatively smooth process, Jam and Dupri say. 

Conversations that began before Christmas 2005 
between Jackson and the producers narrowed 
down the theme early, and songwriting and 
recording began in earnest in February. 

The discussion 
turned to how Jackson 
was feeling at the time 
"Control" was 
recorded (when, inci- 
dentally, Dupri was 
just 13). 

"I started asking 
questions like, 'What 
was the feeling of life 
when you were 20 ?' I 

was so intrigued with 
what was going on in 
her life then that I just 
thought her album 
should be called that," 
Dupri says. 

Jam adds, "It made 
sense as a concept be- 
cause, obviously, the 
20 years since the 
'Control' album, but it 
also means -for 
her -a sense of reju- 
venation. A sense of 
that excitement that you have when you are 20 

years old, when your life is beginning and you're 
striking out on your own. She has that same sense 
of hunger and excitement." 

For Jackson, recruiting Jam & Lewis was a no- 
brainer. Working creatively with her boyfriend 
Dupri, who is not only a distinct hitmaker in his 
own right but also president of Virgin's urban 
music division, was more of a risk. Although they 
have been together for five years, during which 
time Dupri crafted Mariah Careÿ s comeback proj- 
ect "The Emancipation of Mimi," the couple had 
never collaborated professionally. 

"I didn't know how we would jell, if we were 
gonna get in an argument," notes Dupri, who ad- 
mits that he can be a bit ruthless in the studio. "I 

didn't even want to walk down that path with her, 
because we're such good friends. I never wanted 
this business part to get between us." 

Rather than contribute separate tracks for "20 
Y.O.," Dupri and the Jam & Lewis team decided 
to collaborate. The process could have caused ego 
and procedural conflicts. But Jam & Lewis give 
high marks to Dupri, who Jam says knows more 
about the Jam & Lewis style than the Minneapo- 
lis -bred moguls themselves. 

"The great thing about working with Jermaine, 
he came in with total respect for us, we had total 
respect for him," Jam says. "The fact is that we 
were fans of each other and for Janet." 

The entire team of Jackson, Jam, Lewis and 
Dupri created the tracks, with occasional contri- 

butions from song- 
writer Johnta Austin. 
The project was 
recorded chiefly at 
Jam & Lewis' Flyte 
Tyme Studios in Los 

Angeles and Duprí s 

Southside Studio 
complex in Atlanta, 
with some sections 
undertaken at Village 
Recorder in L.A. and 
the Hit Factory in 
Miami. 

All the parties note 
that Jackson is an ex- 

tremely focused in 
the studio. "She's one 
of those you literally 
have to kick out the 
studio. She'll never 
tell you her voice is 
getting tired, she'll 
just work and work," 
says Jam. 

The first single, "Call on Me," pairs Jackson 
with St. Louis rapper Nelly, with a video directed 
by Hype Williams. Dupri notes that other than 
her 1998 outing singing hooks on Busta Rhymes' 
"What's It Gonna Be," Jackson had not worked 
with any contemporary hip -hop artists. 

"If Janet had just come out, people wouldn't 
be asking that question. Of course she don't need 
Nelly, but in today's market, half the kids watch- 
ing '106th & Park' don't even know what 'Con- 
trol' sounds like." 

While "20 Y.O." celebrates "Control," the album 
does not reference songs from that project. In- 
stead, there are subtle cues that hark back to the 
1986 smash. "There are little pieces of ear candy 
in almost all of the songs that references some- 
thing over the past 20 years, but you really have 
to be a fan or someone who had listened to a lot 
of her music to recognize it," Jam says. 

Jam & Lewis also left behind one of their sig- 
natures: building new songs from the rhythm 
beds of classics, as they did using Sly Stone's 
" Thankyoufalettinmebemicelfagin" for 
"Rhythm Nation" and Change's "Glow of Love" 
for "All for You." 

Lyrically Jackson ex- continued on »p40 

JANET JACKSON teamed up with NELLY 
in the video for 'Call on Me.' directed by 
Hype Williams. 
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from »p38 
amines her life today, with upbeat grooves, sexy bal- 
lads and a positive outlook. 

"It's a lyrically confident album," Jam notes. "She 
talks about a whole lot of different subjects, but it's 
not anything heavy. It's not 'Rhythm Nation,' it's not 
'Velvet Rope,' there's no pain, no bitterness, no suf- 
fering. It's more confident woman lyrics." 

Other tracks from the set indude "Show Me," which 
Jam calls a "happy record "; "With You," which Dupri 
calls a bona fide smash; "So Excited "; a sexy fantasy 
called "My Body "; and "Get It Out Me." 

Key to the project is reconnecting Jackson with her 
urban base without losing the strong core of pop and 
dance fans she has built during the last two decades. 

"Times have changed from when Michael and Janet 
were out in the '80s," Dupri notes, pointing to the fact 
that urban artists no longer have to cross over to pop 
before achieving maximum exposure and sales. "Janet 
shouldn't be changing or trying to change to get on 
pop radio." 

Virgin Records executive VP of urban music Lionel 
Ridenour notes that the album's first single, Jackson's 
"Call on Me," has arrived as her first top 10 R &B hit 
since 2001's "All for You." 

Ridenour says: "We thought it was very important 
to the overall plan to start off and make sure she con- 
nected with the base. Considering that she has so 
many types of fans, and she has had a very broad base 
all along, but we knew she needed to start off with a 
top 10 urban record." 

The troops at Virgin Records are gearing up to cre- 
ate an international event out of the release. The pro- 
motional plan brings Jackson down from the thin air 
of superstardom back to earth, where her fans can re- 
late to her. 

The singer has already appeared at press confer- 
ences in Washington, D.C., and Atlanta and on the 
covers of Us Weekly and Vibe; is personally visiting 
radio stations; and will appear at listening parties and 
meet -and -greets here and abroad. 

"It's the kind of project everybody dreams ofwork- 
ing on and the kind of artist every label dreams of hav- 
ing on their roster," says Virgin Records executive 
VP /GM Lee Trink. "Janet is an icon and a historic fig- 
ure in our culture. She's one of those gifted artists 
that people look up to, that people emulate, that peo- 
ple want to believe in. We're fortunate to have some- 
one like that on our roster, because there's not that 
many superstars that stand the test of time." 

A couple for five years. JERMAINE DUPRI 
and JANET JACKSON had never previously 
collaborated together. 
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BY RAY WADDELL 

JACKSON HAS SIGHTS 
SET ON WORLD TOUR 

lthough she has only a handful of national tours 
under her belt, Janet Jackson is without question 
one of the most successful female touring artists 
of all time. Numbers back it up. Between 1993 
and 2002 (when she last toured), Jackson grossed 

$94 million and sold nearly 2 million tickets to just 161 shows re- 
ported to Billboard Boxscore. That's an average gross of $583,850 
per night and average attendance of 12,422 per show. Those kind 
of numbers are clearly superstar level. 

So as Jackson prepares for the Sept. 26 release of her new Vir- 
gin Records album "20 Y.O.," marking the 20th anniversary of her 
landmark "Control" record, fans can look forward to her return to 
the road around March 2007. 

"My three choreographers and I are working on ideas now for 
a world tour," Jackson says. "It's always a visual thing for me as we 
start planning; I can see it on the stage. I don't want to share those 
ideas yet, because nothing is etched in stone. But we'll begin re- 
hearsing at the end of the year." 

Live Nation touring VP Brad Wavra was the lead promoter for 
Jackson's 1998 -99 Velvet Rope tour and her All for You tour in 2001- 
2002. Live Nation is one promoter, likely among others, in dis- 
cussions to produce Jackson's upcoming tour. 

Wavra calls working with Jackson "one of the most pleasant ex- 

periences on the road you could imagine. Janet Jackson as a human 
being is as kind and gentle and as artistic a person as you would 
ever meet on this earth." 

According to Wavra, Jack- 
son has always been focused 
on turning the album into a 
special live experience for fans. 

"I think that's one of the 
great legacies of Janet Jack- 
son: She ... really realized 
how important the live show 
is to the artist's career," he 
says. "She works really hard 
on the record, then once she 
has it how she wants it, she 
works just as hard on creating 
that live experience." 

Wavra describes Jackson's 
concert fan base as primarily 
a "white, suburban audience, 
male and female, and it spans 
the ages. It's like 14 to 40 when 
we were touring her." 

Still, he says, the audience 
crosses racial lines. "I think 
her foundation is in the white 
pop audience, but she never 
gave up on the urban roots," 
he explains. "Everything we 
ever did with her was strate- 
gically planned to be pro- 
moted on both sides of the 
equation, pop and urban." 

According to Wavra, Jack- 
son "always understood that 
the African- American part of 
her life and her audience was 
an important part, and she 
made sure her songs, her live 
show and her ticket prices ap- 
pealed to both segments." 

Jackson's management 
team of Kenneth Crear and 

Johnny Wright has a sure grasp on career development and tour - 
ing's role in that process, Wavra says. "They're both smart man- 
agers in their own right, and their strengths play off of one 
another," he says. "Johnny and Kenneth both allow the profes- 
sionals and specialists around them to do their jobs." 

Wright in particular is "very strong in delegating authority to 
the professionals he trusts, and I think that's part of the strength 
of Johnny Wright's management style," Wavra says. "I don't pre- 
tend to know one thing about the record business, but when it 
comes to touring, with 20- some -odd years, I think I'm pretty good 
there. Likewise, David Zedeck, his agent, is strong in touring, but 
[Wright] doesn't use him for recording or A &R decisions." 

Wavra thinks the upcoming Jackson tour will be "wildly suc- 
cessful," despite negative publicity surrounding the Super Bowl 
flap of 2004. 

"I think that Janet got a bum rap," he says. "She's the antithesis 
of that person that was created in the media. If it hadn't been an 
election year I doubt it would have gotten played like it did." 

A huge record will surely help. And Wavra points out that she 
has "surrounded herself with the greatest hitmakers of our time." 

So who will produce the tour? 
"We've been in preliminary discussions, and I'm sure they've 

talked to other promoters out there," Wavra says. "It's a testament 
to their strategic planning that her management team was en- 
gaging [in July] to get things set up properly for next March." 

JACKSON'S 
TOP SINGLES 

The titles on this chart are ordered by their peak position on The Billboard Hot 100. If more than one 
title peaked at the same position, ties were broken by the number of weeks spent at the peak. If ties 
still remained, they were broken by the number of weeks on the chart, and then in the top 10 and /or 
the top 40, depending on where the title peaked. 

Rank Title Peak Position 

- Chart data compiled by Keith Caulfield. 

Debut Date Label 
1 That's The Way Love Goes 1 (8 weeks) May 1, 1993 Virgin 
2 All For You 1 (7) March 17, 2001 Virgin 
3 Miss You Much 1 (4) Sept. 2, 1989 A &M 

4 Doesn't Really Matter 1 (3) June 17, 2000 Def Jam /Def Soul /IDJMG 

5 Escapade 1 (3) Jan. 20, 1990 A &M 

6 Together Again 1 (2) Dec. 20, 1997 Virgin 
7 Again 1 (2) Oct. 23, 1993 Virgin 
8 When I Think Of You 1 (2) Aug. 9, 1986 A &M 

9 Love Will Never Do 
(Without You) 

1 Nov. 17, 1990 A &M 

10 Black Cat 1 Sept. 15, 1990 A&M 

11 Rhythm Nation 2 Nov. 11, 1990 A&M 

12 Come Back To Me 2 June 30, 1990 A&M 

13 Any Time, Any Place/ 
And On And On 

2 May 28, 1994 Virgin 

14 Let's Wait Awhile 2 Jan. 17, 1987 A&M 

15 Runaway 3 Sept. 16, 1995 A &M 

16 Someone To Call My Lover 3 June 23, 2001 Virgin 
17 What's It Gonna Be ?! 3 March 13, 1999 FlipMode /Elektra /EEG 
18 I Get Lonely " 3 May 23, 1998 Virgin 
19 Nasty 3 May 17, 1986 A &M 

20 If 4 July 24, 1993 Virgin 
Busta Rhymes Featuring Jackson . Jackson Featuring BLACKstreet 
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look at Billboard's Top Latín Albums chart for any given week since 
the beginning of the year will likely reveal reggaetón titles domi- 
nating the top 10 positions. : And yet, in recent months, an in- 

creasing number of industry observers are questioning the durability 
and future of the genre, citing flagging sales, . -adío stations that 
are flipping from the reggaetón format and a homogenization of 
sound. : Despite the naysayers, however, reggaetón seems to be 

experiencing a stabilizing and evolutionary period, rather than a 

crisis.: While the genre is no longer on the tip of everybody's tongue 
or the priority list of every Latín label execut .ve, its current mo- 

mentum suggests it is moving on rather than dying out. 1- "I'm tired 
of the question, `What's wrung with reggaetón ?' " says an exas- 
perated Gustavo López, president of Machete Music and one of the 

genre's early supporters. "It's going through the syndrome that every genre that explodes has, where 
too many albums are released. But it is as hot as it has ever been, from a hits standpoint," he says, 
referring to its chart performance. _ For the week ending July 28, there were five reggaetón titles 
in the top 10 of the Top Latin Albums chart: one each by established stars Daddy Yankee and Don 

Omar, one by up- and -comers Wisin & Yandel and one each by debut acts Calle 13 and Rakim & Ken -Y. 

The sounds run the gamut from fresh (Calle 13) and pop 
(Rakim & Ken -Y) to a blend of traditional and adventuresome 
(Daddy Yankee, Omar, Wisin & Yandel). 

The variety suggests that reggaetón, while keeping the dance 
beat that makes it distinctive and gives it mass appeal, is dif- 

fusing in many directions, from hip -hop to fusion to a pop - 
leaning sound. 

Rakim & Ken -Y and Tito "El Bambino," for example, ex- 

emplify a more melodic reggaetón that the labels are in turn 
working like pop, marketing it to urban and teen audiences. 

Tito "El Bambino," formerly part of Héctor & Tito, says 
he took a full year in recording his solo debut, "Top of the 
Line," because he was looking for opinions on what was 
lacking in reggaetón. 

"And I understood that international listeners were look- 

ing for a lot of melody," he says. "That's why many of the songs 
have live instruments, and people have loved the mix. They 
don't just want to hear the reggaetón beat." 

Likewise, Rakim & Ken -Y are identified with a more "ro- 

mantic" reggaetón, in the words of Ken -Y. As a result, their 
label, Universal Music Latino, has worked them as both a reg- 

gaetón and a pop act, marketing to a young demographic. 
"They are lighter, sweeter songs," Ken -Y says, noting that 

another differentiator is the mix of styles within the pair's brand 
of reggaetón, from straight -ahead dance tracks to romance. 

"It's reggaetón for all audiences," he adds. 
In radio, too, the more romanticized, pop reggaetón stands 

a better chance of crossing over into other Latin formats. 
"The reggaetón that becomes pop is the one that's going to 

survive," Entravision Communications VP of programming 
Nestor "Pato" Rocha predicts. "The songs that are hitting with 
us are more in the pop field. The music has to hit not just reg- 

gaetón fanatics, but everyone else." 
Mayna Nevarez, a publicist who has long worked with the 

genre and whose client list includes Daddy Yankee, sees yet 
another movement within reggaetón, one that stems from 
Panama, one of the genre's origins. 

"The music is different because they're mixing calypso, 
soca and reggaetón," says Nevarez, referring to acts like Mach 

& Daddy and Junior Ranks. Mach & Daddy in particular are 
steadily climbing the charts with their hit single "La Botella," 
a feel -good party song that mixes various influences." 

Walter Kolm, Sr. VP, marketing /A &R for Universal Music 
Latino, who licenses Mach & Daddy in the United States, also 
sees the new wave of reggaetón coming from Panama. And, 
for the first time, the music is playing on the West Coast be- 

fore getting picked up by East Coast DJs. "I see the invasion 
now coming in from California," he says. 

Nevarez says reggaetón from Panama is "a completely 
different sound. It has been very hard to get the PDs to pro- 

gram that song, because it's completely different from tra- 

ditional reggaetón." 
And therein lies much of the problem with the genre's 

evolution: Radio, so crucial in the mass development of the 
style, keeps playing the same old music. 

"Most of the songs in heavy rotation are by a handful of 
core artists," Billboard Latin charts manager Ricardo Corn - 

panioni says. 
Lack of radio airplay was a focus during the reggaetón panel 

at the Billboard Latin Music Conference in April. 

"On the streets, where we carne from, people are still lis- 

tening to our music, which is changing constantly," said Elias 

de Leon, owner of indie label White Lion, home to acts like 

Calle 13. "But radio stations are still playing records that we 

released four and five years ago, and they won't play talent 
that is up- and -coming, so of course, the audience is tired of 
them. These stations are ignorant: They don't even know what's 
going on in the streets, and they don't want to know." 

Part of the problem is that reggaetón, as a relatively new 
genre, simply does not have the depth of catalog that pop and 
regional Mexican do. On the other hand, programmers are 
still feeling their way around a new for- continues on »p48 

`I understood that 
international listeners were 
looking for a lot of melody.' 

-TITO `EL BAMBINO' 
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TRACK LISTING 

1, A lo oscuro meti la mano 

2, Ojala se seque el rio 

3. Yo quiero un vacilon 

4. Yo quiero que las mujeres me 

5. Caco e maco, salta cocote 

6, Papalico 

7. Me voy pal' pueblo 

8. Poron 

9. Nao, Nao, Nao, 

10. A mi me parece 

11. El tigre 

12. Cogelo, que eso es tuyo 

13. Chuleta 

14, Se pega 
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TONO ROSARIO EN VIVO...EL ORIGINAL 
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"Dirt" (SHOWTIME) 
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mat. Currently, Nielsen BD S, the source of the 
Billboard singles airplay charts, monitors 15 

Latin "rhythmic" stations. That's the name given 
to the genre that encompasses Latin hip -hop, 
rap, some pop and, above all, reggaetón, al- 
though the total number of stations carrying 
the format is much larger nationwide. 

For the most part, those stations that have 
flipped to a Latin rhythmic format have seen a 
rise in listenership, compared with their previ- 
ous incarnations. 

While a handful of stations have returned to 
other formats, this seems to be the case in mar- 
kets that already had a Latin rhythmic station 
in place, suggesting that the market is still not 
ready for more than one dedicated radio sta- 
tion for reggaetón. 

"If there's a market where they're already play- 
ing reggaetón music, I wouldn't want to flip the 
station," says Entravision's Rocha, noting that 

ciated with reggaetón. 
"We're doing it a different way so people say 

it doesn't sound the same," he says. One change 
N.O.R.E. foresees is an increasing use of sam- 
pling, as exemplified by his sampling of Hec- 
tor Lavoe on the track "Mentira." 

N.O.R.E. is not alone in this. Tego Calderon's 
new Atlantic release "El Subestimado /The Un- 
derdog" samples different beats by a broad vari- 
ety of acts. The result is an album that still has 
enough reggaetón to be included in the genre, but 
also contains hip -hop, rap, funk and even salsa. 

Although Calderon's album is entirely in 
Spanish (save for one bilingual track), by virtue 
of being signed to Atlantic, his music will be 
worked in English and Spanish marketplaces. 

Likewise, Daddy Yankee's upcoming Inter - 
scope release, slated for November, will also get 
a major crossover push. 

How these two artists perform in the main- 
stream market will serve as a testing ground for 

other mainstream labels that are con- 
sidering signing reggaetón acts. 

However, despite all the best inten- 
tions, the only reggaetón artist to have 
visited any mainstream charts lately 
is Daddy Yankee. Although Calderon's 
new Spanish single is already on the 
Latin tracks, his single "Chillin'," the 
one that is aiming for the crossover, 
has yet to be heard in the mainstream. 

Likewise, Héctor Bambino "El Fa- 

ther," whose album "Héctor 'El Father' 
Presents: Los Rompe Discotekas" was 
released by Roc La Familia and features 
Jay -Z, is playing only on Latin stations. 

As some executives keep searching 
for another major reggaetón hit, such 
as "Gasolina," that can cross markets 
and cultural boundaries, many reg- 
gaetón acts seem unfazed. 

Calderón, for example, did not in- 
clude any American rappers on his 
new album. Don Omar did on "King 
of Kings," but he says he is concen- 
trating on the Latin marketplace. 

And the big producers in the 
genre, including Luny Tunes and Boy 
Wonder, are set to release their com- 
pilation albums featuring new acts 
this year. 
"There are a lot of acts, but there's 

a lot of imitation and lack of originality," 
Calderón says. "And, there is a lack of produc- 
ers," he adds, echoing a concern voiced by many. 

Carlos Pérez, president of video production 
and imaging company Elastic People, suggests 
that the responsibility for moving the genre 
ahead lies in the hands of reggaetón producers. 

"They have to make the genre evolve so that 
radio stations can find new ways to back reg- 
gaetón," he says. Many in the industry are now 
criticizing the fact that producers share the loops 
and beeps they have created. "In order to [ fos- 
ter] new talent, they need to ... come up with 
a new sound." 

The success of acts like Calle 13, which has 
departed from the traditional reggaetón sound 
and producers, indicates listeners have their 
ears open. 

"I am thrilled about the stuff I'm hearing, 
and it's not your typical reggaetón," Machete's 
López says. 

However, he says, no matter what changes, 
the beat -somewhere- remains. 

"It's a dance movement," López says. "A dance 
beat youth can listen [to], enjoy, buy and down- 
load with pride." 

TEGO CALDERÓN 
samples different beats 
on his latest album. 

most important markets already have a rhythmic 
station in place. 

Rocha says that Spanish urban KZZA Dallas - 
Fort Worth (a former Entravision station that 
Liberman Media purchased Aug. 2) plays Eng- 
lish- and Spanish -language urban tracks, and 
experienced an initial boom when it launched, 
its ratings growing by as much as 30 %. 

When a rival came in (Univision's KSZO), it 
cut into KZZA's popularity, but still, the station 
remains stable. 

With stations like KZZA playing music in 
English and mainstream rhythmic stations play- 
ing occasional Spanish -language tracks, it 
makes sense that labels are increasingly aim- 
ing for English and Spanish markets. 

"What we are trying to do is take reggaetón 
to where hip -hop is right now," Roc La Familia 
president Juan Pérez says. The label is "using 
the same formula to make it just as big as hip - 
hop: the street teams, radio runs and promo 
tours. The guerrilla -style marketing." 

On Sept. 12, Roc La Familia is releasing a first 
reggaetón album by rapper N.O.R.E. titled "Nore 
Y La Familia ... Ya Tu Sabe," whose first single 
"Más Maiz" is being serviced to stations in both 
languages. 

The album, N.O.R.E. says, is a departure in 
that it uses producers who aren't usually asso- 

Additional reporting by Ayala Ben -Yehuda in 
Los Angeles. 
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THE CLASS 
OF 2006 
Reggaetón's Array Of Risíng Artists Bodes Well 

For Genre's Growth BY RAMIRO BURR 
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wo years after reggaetón first started to explode in the United States, the genre's 
next generation offers a dynamic array of sounds and fusions to keep things ínter- 
esting.- Amid concerns of stale playlísts at reggaetón stations, these acts offer ev- 
idence of the genre's ability to reinvent itself. Even the kids are in on the game, as 
one of the best -selling CDs in recent months has been the "Reggaetón Niños" CD, with 
clean versions of top reggaetón hits sung by children.:- In 2006, the charts feature 
many rising stars, in particular a handful of imaginative artists who fuse a wide di- 
versity of sounds, incorporating everything from salsa and merengue to bachata, R &B 

and hardcore rap. Like the first generation, today's fresh acts also tap collabora- 
tions as an important vehicle to reach new audiences. =I- Yet despite the fusions, the 
focus of the new music is still on the main reggaetón dance beat, called the dembo, a 

simple but bewitchingly addictive rhythm.:- Ultimately, whether it's on a barrio street corner or in ritzy 
dance clubs, artists slow and speed up the dance beat, then adorn it with everything from R &B horns and 
hip -hop attitude to rap lyrics and salsa soneos. -I- Here is a sampling of some rising stars. 

YAVIAH 
Puerto Rican reggaetón rapper /songwriter Yaviah was heavily 
influenced by Playero 37 and the Noise. He collaborated on mix 
tapes circulated among DJs at clubs and dancehalls. In 1994, 
his first hit came in the single "Gatito" from "M.C. Non Stop 
Reggae, Vol. 1," a compilation featuring acts like Indian & Yetto, 
Two Sweet, K.I.D., Guayo Man, Easy Boyz and Too Much Flava. 

ELIEL 
Born Eliel Lind Osorio in Rio Grande, Puerto Rico, at an early 
age Eliel worked with Baby Rasta & Gringo, Bebe, Hornyman 
& Pantyman and Charlie & Felito. He quickly established a rep- 
utation as a talented producer and signed with VI Music. He 
released "El Que Habla Con Las Manos" for VI Music in 2004 
and "Greatest Reggaetón Beats" for Machete Music in 2005. 

GLORY 
Puerto Rican female rapper Glory has a smooth, deep voice 
that gives reggaetón a new shade. After providing backing vo- 

cals on Don Omar's "Dale Don Dale" and Daddy Yankee's 
"Gasolina," she released "Glow /Glory" last summer on Ma- 

chete Music. The CD includes the hits "La Popola," " Perreo 
101" and "La Tracionera" with Omar. 

VOLTIO 
Voltio (Spanish for "voltage ") was born Julio Ramos in San- 
turce, Puerto Rico. He formed the rap group Masters of Funk 
with Rey 29 and Hector Bambino early on. Voltio broke through 
with 2004's "Voltage /AC" and last December released his 
salsa- tinged reggaetón self -titled CD on the White Lion /Norte 
label. Highlights include "Chulin Culin Chunfly," "Julito 
Maraña" and "Bumper." 

RAKIM & KEN -Y 
The early -2006 "Masterpiece" from the duo of Rakim & Ken -Y 

on the Pina Records /Universal Music Latino label offers an in- 

teresting palette of reggaetón and rap with guests ranging from 
India to Carlito's Way. Highlights include " Tocarte Toa," "Way 

SEPTEMBER 9, 2006 

1 
Acts ready to explode are, clockwise 
from top: VOLTIO, TITO 'EL BAMB NO,' 
RAKIM & KEN -Y, YAVIAH, GLORY 
and HECTOR BAMBINO. 

Way" and "Nos Fuimos." Rakim (aka Jose Nieves) 
and Ken -Y (Kenny Vazquez) are natives of Gurabo, 
Puerto Rico. 

TITO `EL BAMBINO' 
Young and clean -cut, Tito "El Bambino" 
may represent the smoother, classier 
side of reggaetón. Tito, formerly of the 
duo Héctor & Tito, mixes in salsa, 
R &B and more on his 2006 EMI 
Televisa debut, "Top of the Line," 
which features production by su- 
perstar producers Luny Tunes and 
special guests Noriega and Daddy 
Yankee. 

HECTOR BAMBINO `EL 
FATHER' 
The other half of groundbreaking 
duo Héctor & Tito, Héctor Bambino 
"El Father" signed to VI /Machete and 
struck a joint venture with Roc La Fa- 

milia, a branch of Jay -Z's Roc -A -Fella 
Records, to continues on »p52 
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produce his 2006 debut, "Héctor Bambino 'El Father' Present: 
Los Rompe Discotekas." The 15 -track bilingual CD fuses hip - 
hop and reggaetón with guests Don Omar, Fat Joe, Wisin & Yan- 

del, Alexis & Fido, Trebol Clan and Jay -Z (billed here as "El 
Presidente"). 

CALLE 13 
Santurce, Puerto Rico, act Calle 13 comprises El Residente (vo- 

calist /songwriter René Pérez Joglar) and his half -brother Visi- 
tante (producer /musical arranger José Cabra Martínez). Their 
late 2005 self -titled debut features some reggaetón, but they 
mostly work up a mish -mash of urban rap, hip -hop and Latin 
dance rhythms. Signed to White Lion, the duo's debut is dis- 
tributed by Sony BMG's Norte label. 

ALEXIS & FIDO 
Veterans of the underground reggaetón scene in Puerto Rico, Joel 
"Fido" Martinez and Raul "Alexis" Ortiz are known for mixing 
rapid -fire raps and hardcore reggaetón on their late -2005 debut, 
"The Pitbulls." The CD features top -rank guests Trebol Clan, Baby 
Ranks and Baby Rasta. The duo scored a home run with the smash 
single "El Tiburon," featured on Luny Tunes' "Más Flow 2" CD. 

ANGEL & KHRIZ 
After a strong start with 2004's "Los MVP," the duo of Angel Rivera 
and Christian Colon from San Juan, Puerto Rico, cooled just a bit. 
Luckily the debut had legs, lasting more than 12 weeks on Bill- 

board's charts while the single "Ven Báilalo" peaked at No. 5. Other 
hit tracks include "Los MP" and "Sientate." The CD was relaunched 
last year on the Luar Music /MVP /Machete label. 

MACH & DADDY 
Panama -based brothers Pedro "Mach" Machore and Martin 
"Daddy" cite their father, renowned Panamanian singer 
Armando Machore, as their top influence. The duo mixed 
reggaetón with soca, dancehall, vallenato and other 
Caribbean rhythms on its late -2005 Panama /Universal 
Music debut, "Desde Abajo," which spawned the hit sin- 
gle "La Botella." The brothers wrote all the songs. 

TONY HAZE & SHAKA BLACK 
Puerto Rican duo Tony Haze & Shaka Black specialize in fusing 
reggaetón with bachata, salsa and merengue on their latest CD, 
"No Hay Más Na Qué Hablar." Guest acts include Jon Eric, Andy 
& Lennox, Michael Imano, Faro, H.Man, DJ Joe and OG Black. 

TONY TOUCH 
Though his mix tapes lean more toward a fusion of R &B, Latin 
reggae, rap and house, Brooklyn, N.Y. -based Puerto Rican freestyle 
DJ /producer Tony Touch released 2005 EMI Latin CD "The Reg - 
gaetóny Album" with special guests Tego Calderón, Daddy Yan- 

kee and Ivy Queen. He began his career in the early 1990s with 
his mixes and won honors at Justo's 9th Annual Mixtape Awards 
in 2005 for best freestyles. 

WISIN & YANDEL 
Signed to Machete, a Universal imprint, Wisin & Yandel made 
history when they simultaneously placed four tracks in the top 
10 on the Hot Latin Rhythm Airplay chart this year: "Rákata," 
" Llamé Pa'Verte," " Noche De Sexo" featuring Aventura and 
"Mayor Que Yo," a collaboration track from "Más Flow 2" that 
also features Daddy Yankee and Héctor Bambino "El Father." 
Born Juan Morera and Llandel Vegilla in Puerto Rico, the duo 
melded all their musical influences from boleros and salsa to 
hip -hop and reggaetón. 

ZION & LENNOX 
Formed in Carolina, Puerto Rico, the duo of Zion (Felix Ortiz) 
and Lennox (Gabriel Pizarro) shared a common interest in hip - 
hop, rap and dancehall. The pair collaborated on numerous CDs 
from Daddy Yankee to Los Anormales and scored its first hit, "Te 

Hago El Amor," on 2004 CD "Gargolas, Vol. 4: The Best Reg - 
gaetón." Zion & Lennox's debut, "Motivando La Yal," peaked at 
No. 10 on Billboard's Top Latin Albums chart. 

Duos to watch, clockwise 
from top: TONY HAZE & 
SHAKA BLACK, ZION & 
LENNOX and ALEXIS & FIDO. 

J 

1 " SEPTEMBER 9. 2006 

HEATING 
UP THE 

CHARTS 
The chart recaps in this Latin music 
special are for the year to date, start- 
ing with the Dec. 3, 2005, ssue -the 
beginning Df the chart year- through 
the Aug. 12. 2006, issue. 

The recaps for Top _atin Albums and 
Top Latin Rhythm A bums are based 
on sales information compiled by 
Nielsen SoLndScan. The recaps for Hot 
Latin Songs and Hot Latin Rhythm 
Airplay are based on gross audience 
impressions from airplay moiitored by 
Nielsen BDS. Titles receive credit for 
sales or audience impressions accu- 
mulated du-ing each weektl-ey appear 
on the pertinent cha-t. 

Recaps con-piled by Anthony Colombo 
and Ricardc Companroni. 

Hot Latín 
Pos. TITLE -Artist P-pnnt/Label 

1 ROMPE Daddy Yankee-El 

Cartel /Ircerscope 
2 LLAME FrA' VERTE Wisin & 

Yandel -t lachete 
3 DOWN Fakim & Ken -Y -Pins /Universal 

Latino 
4 HIPS DOV'T LIE Shakira Featuring 

Wyclefuean- Epic /Sony BN-G Norte 
5 MACHUCANDO Daddy Yarkee-El 

Cartel / I rterscope 
6 UN BESO Aventura- Premien Latin 
7 ELLA Y YO Aventura Featu.-ing Don 

Omar -Premium Latin 
8 CAILE Tr.-o ElBamb-no -EM Televisa 

9 LO QUE SON LAS COSAS 
Anais- Jnivision 

10 ALIADO DEL TIEMPO Mariano 
Barba-Three Sound 

Tnn i.atín Alhlrims 

Pos. TITLE -Artist l.ipnnt/Label 

1 BARRIO =INO: EN DIRECTO Daddy 
Yankee -El Cartel /In.erscope 

2 PA'L MUNDO Wisin & Yande/- Machete 
3 DA HITM.>N PRESENTS REGGAETON 

LATINO Don Omar -' /I/ Machete /UMRG 
4 NUESTRO AMOR RBD -EMI Televisa 

5 NOW LATINO VariausArtis`s -The EMI 

Group /L'liversal /Zomba /SJny BMG 

Norte /Scny BMG Stratecic Marketing 
Group 

6 FIJACIOW ORAL VOL.1 
Shakira- Epic /Sony Music 

7 KING OF KINGS Do./ 

Omar -V l'Machete 
8 REBELDE RBD -EMI Televisa 
9 MI SANGREJuanes- Surco /Jniversal 

Latino 
10 HISTORIA DE UNA REINA Ana 

Gabrie ;- '_.ony BMG Norte 
contint es on »p54 
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THE BEAT 
THAT SELLS 
Sponsors Tap Reggaetón To Reach 
Young Latinos BY LEILA COBO 

ike no other Latín genre before ít, reggaetón is a magnet for sponsors and brands look- 
ing to target a specific youth market. -1- It is no wonder. Reggaetón burst into public con- 
sciousness at about the same time that the U.S. Census reported that Latinos were the 
fastest -growing population in the United States and that young Latinos were the seg- 
ment that was most rapidly expanding. And here was a musical style that appealed to 
young Latins of all origins. _ But while reggaetón as a musical style is appealing and 
multiple brands have picked up specific songs for multiple uses, very few such acts have 
actually become the face of a brand or a campaign. "Marketers are still not fully aware 

of the reggaetón market, compared with acts like Juanes, Maná or Carlos Vives," says Henry Cárdenas of 
Cardenas Marketing Network, an event and concert promotion firm. "They're still a little skeptical." 

There are exceptions, of course, including Tego Calderón's participation in 2004 as one of the faces of 
Hennessy's "Never Blend In" campaign. -i- The highly visible association included Calderón billboards in 
10 major U.S. markets, ads in regional and national publications, radio spots and point -of -sale visibility. 

In another high -profile campaign, this past spring Burger King 
launched its "My Music, My Style" promotion with Puerto Rican 
reggaetón artist Voltio. The sponsorship included a promotional 
and performance tour with Voltio in several cities and also pro- 
moted the mobile download of a Voltio single. 

Although Burger King has done promotions with Latin music 
artists before, this is the first time it teamed with a reggaetón act. 

The most visible face of reggaetón sponsorship deals is Daddy 
Yankee, who has a clothing line with Reebok (DY), hosts a syn- 
dicated radio show on the ABC network sponsored by Ford Fu- 
sion, appears in a Pepsi campaign in Puerto Rico and has been 
supported on tour with sponsorship from the likes of American 
Airlines. 

"The artist's image has to be consistent with the product's image," 
says Javier Figueroa, marketing manager for Pepsico International 
in Puerto Rico. "In Daddy Yankee's case, we were sure there was- 
n't going to be a problem." 

Daddy Yankee is seen not only as an artist with credibility, but 
also as a squeaky-clean, family- oriented act. But that is not the case 

with many other artists who often have legal problems or per- 
sonal scandals or both. This does not mean that particular brands 
do not seek urban Latin music in general and reggaetón in par- 
ticular to promote their products. 

In the concert arena, because reggaetón draws younger crowds, 
liquor companies are a hard sale, Aragón Entertainment president 
Iván Fernández says. But other types of brands, like mobile com- 
panies, are avid backers. 

"Top 20 Latin -Urban Countdown," a weekly radio show on the 
Latino Broadcasting Company, has seen "phenomenal" ad sales 
growth, according to president /CEO Tony Hernández. Strong cat- 

egories in the space include automotive, retail, quick -service restau- 
rants, spirits, beer, cell phone service providers and electronics. 

"I believe this is a reflection of the overall strength of the Latin 

urban youth market and the growing interest on the part of major 
brands to capture a slice of this lucrative, fast -growing consumer 
market," Hernández says. 

However, he adds, while reggaetón initially drove the growth, 
advertisers now are reaching for a broader Latin urban consumer. 

"It's really the young Latin /urban 'lifestyle' that's the driver 
today," Hernández says. 

But beyond the urban lifestyle, brands will take on songs as 

long as they are good and fit a particular product. 
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I VOLTIO is the first 
reggaetón artist to 
partner with Burger King. 

Daddy Yankee's "La Gasolina," for example, was used for mul- 
tiple campaigns. His track "El Truco" is now being used in a JCPen- 
ney back -to- school TV spot. 

Reggaetón served as the backdrop for Ford's recent "Drive It 
Like a Ford" TV campaign, and current hit "La Botella" by Mach & 

Daddy has been the music for Fruko ketchup in Colombia, for 
Cristal beer in Peru, Telcel in Mexico and Atlas beer in Panama. 

However, when companies actually turn to an act, not just a song 
or style, to reach a specific market, they do so because they think 
they have something to gain from it beyond a catchy tune. 

Pepsi, for example, studied Daddy Yankee's impact and pop- 
ularity for several years, boosting its business relationship with 
him as his impact grew. 

"He was pretty popular in Puerto Rico, years before he exploded 
internationally," Figueroa says. Pepsi initially used Daddy Yankee's 
music for a local campaign. Then, it sponsored a show at the Col- 

iseum in San Juan, and after seeing audience reaction, hired him 
to be the face of a new Pepsi product. 

"He truly understands his audience," Figueroa concludes. 

Hot Latín Rhythm 
Songs Artists 
Pos. ARTIST (No Carted Ttles) Impr,nf/Label 

1 WISIN & YANDEL (5) Machete 
(3) Mas Flow /Machete 
(2) Gold Star /Machete 
(7) Machete /Latium /Universal Republic 
(7) El Cartel/VI/Machete 
(7) Jive/Zomba 

2 DADDY YANKEE (5) E/ 

Cartel / nneerscope 

(2) El Cartel/VI /Machete 
(2) Gold Star /Machete 
(7) Mas Flow /Machete 
(7) White Lion/Sony BMG Norte 
(7) Diamond /Machete 
(7) VI /Machete 

3 DON OMAR (5) VI /Machete 
(7) Chosen Few 

Emerald /Machete /Urban Box Office 
(7) Premium Latin 

(7) Allstar/VI /Machete 
(7) Gold Star /Machete 

4 AVENTURA (2) Premium Latin 
(7) Machete 

5 IVY QUEEN (4) La Calle /Univision 
(7) Perfect Image 

6 RAKIM & KEN -Y (3) Pina /Universal 
Latino 
(7) Chencho /Chosen Few 

Emerald /Urban Box Office 
(7) Sony BMG Norte 

7 ZION & LENNOX (3) White Lion /Sony 
BMG Norte 
(1) MVP /Luar /Machete 
(7) El Cartel/Interscope 
(7) Sony BMG Norte 
(7) Bacatranes /Universal Latino 

8 HECTOR "EL FATHER" BAMBINO (4) 
Roc -La- Familia /Def Jam /IDJMG 
(3) Gold Star /Machete 
(7) Flow /Machete 
(7) Mas Flow /Machete 
(7) MVP /Machete 
(7) New Era /Universal Latino 

9 TITO EL BAMBINO (2) EMI Televisa 

(7) Platinum /Sony BMG Norte 
10 ANGEL & KHRIZ (3) 

Luar /MVP /Machete 
(7) La Calle/Univision 
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REGGAETON 
KINGS 
A Scorecard Of The Genre's Superstars 

eggaetón continues to be a genre of many compilations and few stars. In any given 
week Billboard's charts contain collections galore, with just a few artists' names 
interspersed in the mix. 1- Those solo acts are the core of the genre as a whole, and 
their tracks, many of them well -worn by now, are the ones radio plays and replays. 

But 2006 is the year of reckoning, with the big names in the genre- namely Daddy 
Yankee, Don Omar and Tego Calderón -all releasing new studio albums. -1- In the case 
of Omar and Calderón, these are only their second studio albums, despite their 
lengthy stay on the reggaetón circuit. - Although sales have been robust so far, the 
power of these acts on the touring circuit remains to be seen. The only reggaetón 
artist to headline his own extensive arena U.S. tour to date is Daddy Yankee. + Rs 
far as album sales go, these "kings" of reggaetón retain their clout. An update fol- 
lows on each of these artists, including sales information from Nielsen SoundScan. 

DADDY YANKEE 
The most recognized and top -selling reg- 

gaetón performer in the market, Daddy Yan- 

kee has had a string of successful albums. 
None is as successful as 2004's "Barrio 

Fino," which spawned mega hit "La 
Gasolina" and has sold more than 1 million 

units in the United States alone, according to Nielsen SoundScan. 
That album led to Daddy Yankee inking a deal with Interscope 
Records via his own El Cangri label. The first release through that 
arrangement, "Barrio Fino En Directo," arrived at the end of 2005. 
It has sold 659,000 units, and, since its release, has not dropped 
from the top 10 on Billboard's Top Latin Albums chart. 

Now, Daddy Yankee is readying his first all- studio album to be 
released on Interscope. Due in November, "El Cartel" will feature 
tracks produced by Scott Storch, Timbaland and Luny Tunes. There 
has also been talk of a collaboration with Dr. Dre. 

For Daddy Yankee, who is clearly not afraid of recording in Eng- 
lish, this is expected to be a major crossover album, fully supported 
by Interscope, as well as by Daddy Yankee's own promotion and 
marketing team. 

A tour is anticipated for 2007. If past performance is any indi- 
cation, this disc should debut atop Billboard's Top Latin Albums 
chart and within the top five of The Billboard 200. 

DON OMAR 
The "king of kings," as he calls himself on 
his new album, Don Omar had released 
just two records, including 2003's "The 
Last Don," which has sold 340,000 units. 

On the strength of his debut disc and a 

series of collaborations, Omar managed to 
produce a staggering number of hits. Ten of his tracks have reached 
Billboard's Hot Latin Songs chart since the beginning of 2005. 

With such a track record, there was understandably much 
speculation about the fate of his sophomore album. "King of 
Kings" (VI /Machete) came in at No. 1 on Billboard's Top Latin 
Albums chart despite radio's lukewarm response to the first 
single, "Angelito." 

"King of Kings" has plenty of standard, danceable reggaetón fare, 

but it also includes straight -ahead rap, piano ballads and an open- 
ing track about the power of God featuring violinist Miri Ben -Ari. 

It does not, however, feature Omar rapping or singing in English. 
He has said, in fact, that the English -speaking market is not a prior- 
ity or a primary objective for the moment. The fact that Omar would 

succeed with something different solidified his standing in the reg- 

gaetón world in particular and the Latin music world in general. 
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"King of Kings" has steadily remained in the top five of the 
Top Latin Albums chart since its release in May and has sold 
238,000 units. 

TEGO CALDERÓN 
Like Don Omar, Tego Calderón has been 
riding on the extended success of his 2003 
album "El Abayarde," which has sold 
130,000 units. Last year Calderón man- 
aged to ink a highly publicized deal with 
Atlantic via his own Jiggiry label. On Aug. 

29, his Atlantic debut, "El Subestimado /The Underdog," hit stores. 
Calderón is widely viewed as the most poetic and intellectual 

among the reggaetón acts. Despite his role as the face of a Hen- 
nessy ad campaign two years ago, he has not been in the spot- 
light as much as his compatriots. 

With "El Subestimado," he bucks expectations. The album does 
not contain English -language tracks, and Calderón, like Omar, 
says he won't record in English anytime soon. However, he does 
include some English choruses on a couple of tracks, specifically 
"Chillin' " (featuring Omar), and Atlantic is banking on that to 
get play on mainstream radio at a later date. 

Most pressing is the need to satisfy Calderón 's core audience 
with an album that does not deviate from what fans knew 
about him but also does not merely fall under the "reggaetón" 
classification. 

"El Subestimado" includes straight -ahead reggaetón, salsa 
(there is a duet with Oscar D'León), rap and first Spanish -lan- 
guage single, "Los Mate," which is starting to climb the charts. 

This will be the first reggaetón studio album that will test how 
well a mainstream, non -Latin label can work with an act in pro- 
moting his album. 

HÉCTOR BAMBINO 'EL 
FATHER' 
The current album from Héctor Bambino 
"El Father," "Héctor Bambino 'El Father' 
Present: Los Rompe Discotekas," is a joint 
venture among Machete, Gold Star (Bam- 
bino's label) and Roc La Familia, Roc -A- 

Fella's new Latin label. 
Although it falls under the Roc -A -Fella umbrella and boasts a 

first single with Jay -Z, "Los Rompe Discotekas" has nevertheless 
been pushed primarily to Latin radio and Latin audiences. The 
album debuted at No. 1 on Billboard's Top Latin Albums chart in 
mid -July and has sold 84,000 units. 

-Leila Cobo 

Hot Latín Rhythm 
Songs Imprints 
Pos. IMPRINT Vo Charted Titles) 

1 EL CARTEL (7) 
2 MACHETE (9) 
3 LA CALLE (9) 

4 WHITE LION (9) 
5 VI (73) 

Hot Latín Rhythm 
Sons Lahels 
Pos. LABEL (No Charted rues) 

1 MACHETE (40) 
2 SONY BMG NORTE (19) 

3 UNIVISION (18) 

4 INTERSCOPE (7) 
5 UNIVERSAL LATINO (19) 

Hot Latín Rhythm Songs 
Pos. TITLE -Artist i',prn /Label 

1; ROMPE Daddy Yankee -El 
Cartel /Interscope 

2 LLAME PA' VERTE Wisin & 

Yande /- Machete 
3 DOWN Rakim & Ken -Y- Pina /Universal 

Latino 
4 ELLA Y YO Aventura Featuring Don 

Omar -Premium Latin 
5 RAKATA Wisin & Yandel -Mas 

Flow /Machete 
6 MACHUCANDO Daddy Yankee -El 

Cartel /Interscope 
7 NOCHE DE SEXO Wisin & Yandel 

Featuring Aventura- Machete 
8 VEN BAILALO Angel & 

Khriz -Luar /MVP /Machete 
9 CALLE Tito El Bambino-EMI Televisa 
10 UN BESO Aventura-Premium Latin 

To s Latín Rhythm 
.!u 

Pos. ARTIST (No Charted Titles) Impnnf/Latel 

® DADDY YANKEE (1) El 

Cartel /Interscope 
(7) El Cartel/VI /Machete 

2 DON OMAR (2) VI /Machete 
(1) VI /Machete /UMRG 

3 WISIN & YANDEL (1) Machete 
4 REGGAETON NINOS (7) 

Afuego /Urban Box Office /EMI Televisa 

5 RAKIM & KEN -Y (1) Pina /Universal 
Latino 

6 LUNY TUNES (3) Mas Flow /Machete 
(7) Mas Flow /Gold Star /Machete 

7 CALLE 13 (1) White Lion /Sony 8MG 
Norte 

8 IVY QUEEN (1) La Calle /Univision /UG 
(7) Perfect Image /Universal Latino 

9 TITO EL BAMBINO (7) EMI Televisa 

10 VOLTIO (7) White Lion /Epic/ 
Sony Music 
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BEYOND 
GASOLINA 
Global Markets Await Next Wave of Reggaetón Hits 
BY EMMANUEL LEGRAND 

n 2004, Daddy Yankee's "Gasolina" introduced the world to a new music mix hailing from Puerto 
Rico: reggaetón. The track became a global hit from Australia to Switzerland. It reached No. 9 on 
Billboard's Eurochart Hot 100 Singles chart. The key question then was, Could reggaetón, with 
its infectious blend of Latín, reggae and hip -hop grooves, be more than a one -hit genre? There 
were hopes that, as success was growing in the United States, it would spread worldwide. "Gasolina" 
remains the only international reggaetón hit. Yet there is a sense of buoyancy about the genre's 
potential. + Gustavo López, president of leading reggaetón label Machete Music, admits that 
reggaetón does not enjoy the same status in the rest of the world that it has in the United States, 
but he is starting to see a drift. -I- "The genre has proven its longevity in the U.S., and we are very 
hopeful that it will expand," López says. With Daddy Yankee showing the way, such artists as Don 
Omar and Tego Calderón are two of the hottest names tipped for international success. 

Omar's new album "King of Kings" is out on Machete Music, 
distributed worldwide by Universal, and Calderon's album "El 
Subestimado /The Underdog," is out on Atlantic. 

Machete Music GM David Junk notes that the goal of the label 
is to build such acts as Omar and Wisin & Yandel on a global scale. 
"We've gone from licensing tracks to 
[developing] artists," he says. 

Having the Universal marketing 
and distribution machine at hand is 
also a plus when attempting to break 
acts on a global scale, Junk adds. "We 
may be a small label in Burbank 
[Calif.], but we have access to Uni- 
versal's worldwide network." 

López says that sometimes a lucky 
break will appear. "Conteo," one of 
Omar's tracks, was featured in the 
movie "The Fast and the Furious: 
Tokyo Drift" and attracted attention 
in Japan. "It is a perfect tool to cross 
over," Junk says. 

Finding a breakthrough is also part 
of the strategy of digital music dis- 
tributor the Orchard. The company 
recently licensed a New York label, 
Musica de la Calle, a division of Sun- 
flower Entertainment, which special- 
izes in Latin street music. 

"With reggaetón, we have to use 
guerrilla marketing tactics," says New 
York -based Jason Ojalvo, VP of mar- 
keting and business development for the Orchard. "Our ex- 
perience is that when people can sample the music, they tend 
to like it." 

Consequently, the Orchard will mount marketing campaigns 
with digital retailers that include free downloads. The scheme 
will start in the United States and expand internationally. Ojalvo 
says Europe is a prime spot. "First we'll look for Latin pockets, 
the local communities, and start from there," he says. 

Targeting the grass -roots Latin audience is what London -based 
DJ Jose Luis focuses on. Luis, who is of Venezuelan origin, runs 
Candela, a concert promotion company for Latin underground 

music. He is also a DJ in Latin clubs and operates reggaeton.co.uk. 
Luis thinks the success of "Gasolina" opened doors, but now 

is the time to consolidate. "It helped a lot, but because the record 
industry in the U.K. and the urban DJs in England are com- 
pletely ignorant of reggaetón and Latin music in general, the 

momentum did not last. Still, reg- 

DON OMAR has already 
found success in Japan 
and the United Kingdom. 
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gaetón has been growing a lot since 
last year," he says. 

Luis names the concert that Omar 
performed at the 5,000 -seat Brixton 
Academy at the end of July as one of 
the positive signs that reggaetón is 
reaching out to new audiences. "That 
would not have happened last year," 
he says. 

Luis believes that in the United 
Kingdom reggaetón is taking the 
place hip -hop had years ago as sexy 
urban music. "Unfortunately," he 
adds, "hip -hop has become hard to 
promote in clubs due to the violence 
that seems to be associated with it. 
Reggaetón has not that problem in 
Europe. Reggaetón is like the Latino 
son of hip -hop and dancehall, but at 
the moment it does not have a vio- 

lent element in it that those two 
have. It is very open to everyone to 
enjoy." 

These views are shared by 
!/ French broadcaster Sam Zniber, 

PD of France's national top 
40 /urban station Fun Radio. "Reggaetón is in a good place to take 
on rap on a global scale," Zniber says. He claims that reggaetón 
can be "as positive as Latin music, as engaging as dance music 
and as furious as good rap: It's just the right mix." 

So what will it take for reggaetón to thrive alongside other 
genres? "One great artist and one top 10 single, and it'll roll," 
Ojalvo says. 

"We are much more hopeful today than a year ago," López 
says. "The music that's coming is amazing. And it just wants to 
cross borders." 

Top Latín Rhythm 
Album Imprints 
Pos. IMPRINT (No Charted Titles) 

1 EL CARTEL (2) 
2 MACHETE (10) 
3 VI (13) 

4 MAS FLOW (6) 
5 WHITE LION (2) 

zTo Latín Rhythm 
Album Labels 
Pos. LABEL 'r .artl,d Ttles) 

1 MACHETE (26) 
2 INTERSCOPE (7) 

3 UNIVERSAL MOTOWN RECORDS 
GROUP (1) 

4 UNIVERSAL LATINO (10) 

5 EMI TELEVISA (4) 

Top Latín Rhythm 
Albums 

1111111111 
Pos. TITLE -Artist Imp,' t/Label 

BARRIO FINO: EN DIRECTO Daddy 
Yankee -El Cartel /Interscope 

2 PA'L MUNDO Wisin & Yande /- Machete 
3 DA HITMAN PRESENTS REGGAETON 

LATINO Don 
Omar -V I /Machete /UM RG 

4 KING OF KINGS Don 
Omar-VI/Machete 

5 BARRIO FINO Daddy Yankee -El 
Cartel /VI /Machete 

6 REGGAETON NINOS VOL.1 
ReggaetonNinos- Afuego /Urban Box 
Office /EMI Televisa 

7 MASTERPIECE: NUESTRA OBRA 

MAESTRA Rakim & Ken - 
Y- Pina /Universal Latino 

8 BOY WONDER & CHENCHO 
RECORDS PRESENT: EL DRAFT 
2005 Various 
Artists -Chencho /Chosen Few 
Emerald /Urban Box Office 

9 MAS FLOW 2 Luny Tunes & Baby 
Ranks -Mas Flow /Machete 

10 CALLE 13 Calle 13 -White Lion /Sony 
BMG Norte 
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ROCK .. 

Hello, Mali 
Dee Dee Bridgewater 

records in Africa 

Bilingual Belinda 
Mexican Cheetah Girl 
unleashed Stateside 

BY TODD MARTENS 

Major Moves 
Indie Stalwarts The Decemberists Find A New Home With Capitol 

Thanks to its baroque, heavily orchestrated pop 
sound and detailed lyrics that delve into folk- 
lore and mythology, the Decemberists were an 
unlikely lot to receive a major -label advance. 

But on Oct. 3, Capitol Records will release 
the band's new album, "The Crane Wife." Like 
all the Decemberists' work, it's an oddly 
melodic album with frontman Colin Meloy 
finding lyrical inspiration in Japanese folk 
tales and World War II. 

"We were talking to more boutique labels 
... that one would think would be more open 
to an experimental -type record," Meloy says. 
"But Capitol happened to be the ones who met 
us on our terms. That surprised us." 

Key to those terms -a label that would allow 
the band to remain signed to Rough Trade in 
the United Kingdom, and a right of refusal on 
"pretty much everything," Meloy says. 

The artist also believes the band's ambi- 
tions had outgrown the financial constraints 
of Kill Rock Stars, which issued its three prior 
albums. The label, previously home to Sleater- 
Kinney and Bikini Kill, generally keeps record- 
ing budgets at around $2,000, Meloy says. 

"That's what makes [Kill Rock Stars] such 
a fantastic label," he says. "It has a great ros- 
ter of bands, artists who are willing to take 
those risks. Unfortunately, we're all about 
carving out big slabs of orchestral, cinematic 
pop, and we just can't do that on $2,000 per 
record." 

The Decemberists are just one of many 
indie- friendly signings over at Capitol of late. 
In addition to recently picking up ex -Mata- 
dor act Interpol, Capitol's roster has also been 
bolstered by singer /songwriter Kevin De Vine, 
U.K. rap phenom Lily Allen and rock act 
Sound Team. They join LCD Soundsystem, 
the Magic Numbers and Fischerspooner -all 

New England 
Debu: albums make 

Britain's year 

well- reviewed artists who have yet to score 
any major mainstream success. 

"I'm interested in the avant -garde," label 
president /CEO Andy Slater says. "I wouldn't 
classify all of this as avant -garde, but I'm in- 
terested in things outside the mainstream as 
well as the mainstream. So I'm lucky that peo- 
ple find Capitol to be a home for their work." 

The Decemberists bring to Capitol a solid 
fan base, with its Kill Rock Stars finale, "Pi- 
caresque," having sold 123,000 units in the 
United States, according to Nielsen Sound - 
Scan. The Crane Wife" is a highly anticipated 
album within the indie -rock world, and has al- 
ready leaked to file- sharing networks. 

As Capitol has been gingerly releasing wa- 
termarked copies of the album to the press, it 
is being dissected track by track on the Web. 
Meloy saw a similar response unfold with "Pi- 
caresque," and it has him wondering if the idea 
of a release date is a bit antiquated. 

"When a blog is excited about a record, 
whether it's a leak or not, it's a good thing," Meloy 
says. "Release dates might become an ancient 
apparatus, and it might be something that needs 
to be torn down and rebuilt. The record is out 
right now, and I don't know what to do. It's silly 
and pointless and hypocritical for me to get mad 
since I use that technology, too." 

Capitol read of marketing Sharon Lord says 
the leak won't affect -or hurt -the label's 
plans. Indeed, on Aug. 30, the label sanctioned 
the release of a DRM -free MP3 of album track 
`Summersong" on indie- centric Web site Pitch - 
forkmedia.com. 

"This will be a real word -of -mouth record," 
Lord says. "People will hear this and like it and 
spread the word." 

Aside from downloadable bonus tracks given 
to indie retailers and iTunes, Capitol is work- 

All Eyez On Her 
Tupac's mom pays 
anniversary tribute 

Voodoo Bus 
DJ Ferry Corsten 
takes to the road 

SEPTEMBER. 9, 2006 

ir.g up some press-generating promotions to 

tie into the band's October toLr. For instance, 
the album is packaged with extensive artwork 
from illustrator Carson Ell.s, who is also 
Meloy's significant other. Lori says the label 
plans on working with art galleries around the 
country to stage receptions to display the work. 

As for more traditional media, a video was 
filmed fcr the track "O Valenica!" The song will 
be worked at public radio and Americana sta- 
tiDns, and a larger radio campaign could hap- 
pen in the near future. Come early 2007, Lord 
says CaFitol will start looking at more mass - 
market retail campaigns for the Decemberists, 
hoping t) grow the band's fan base beyond its 
indie roots. 

Slater insists that a significant increase over 
the sales numbers of "Picaresque" will not be 
a measure of the Decemberists' success on 
Capitol. He points to such current chart hits 
as Cherish, Letoya and Corinne Bailey Rae, and 
says the label's mainstream achievements allow 
Capitol the opportunity to sign more adventur- 
ous, underground artists. 

"We're lucky that we've had success with 
enough things that we can invest in the artist 
community in a certain way," he says. "I did- 
n't necessarily go into this thinking it's going 
to work on a larger level. I just think this has 
value and is original. On its best days, a major 
label has an opportunity to be something like 
a great art gallery." .... 
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» >MYA ON 
THE MOVE 
R &B vocalist Mya will 
return Nov.14 with her 
first album for Universal 
Motown, "Liberation." In 

addition to first single 
"Ayo," the set includes "I 
Got That" featuring the 
Game, the Scott Storch- 
produced "Lock U Down" 
and the Kwame- 
produced "I Am." Mya 
was previously signed to 
Interscope; her 2003 
label swan song, 
"Moodring," has sold 
589,000 copies in the 
United States, according 
to Nielsen SoundScan. 

-Jonathan Cohen 

» >THEY LOVE 
A `PARADE' 
My Chemical Romance 
has transformed itself 
into the fictional band the 
Black Parade for its new 
album, "Welcome to the 
Black Parade." On the 
set, due Oct. 24 via 
Warner Bros., frontman 
Gerard Way inhabits a 

character he dubs "the 
Patient," who at death 
relives his strongest 
memory -a parade his 
father took him to as a 

child. The title track 
debuted Aug. 31 during 
the MTV Video Music 
Awards preshow. 

-Jonathan Cohen 

» >AKON GOES 
`SMACK' 
On Dec.12, R &B 
vocalist /producer Akon 
will release his 
sophomore effort, 
"Konvicted," via 
SRC /Universal. The disc 
boasts collaborations 
with Snoop Dogg, Styles 
P and Eminem, who is 
featured on lead single 
"Smack That." It's the 
follow -up to 2004's 
"Trouble," which has sold 
1.4 million copies in the 
United States. 

-C /over Hope 

>>>BYE -BYE 
BUNK 
With ex -Blink -182 
colleague Tom DeLonge 
entrenched with Angels 
& Airwaves, Mark Hoppus 
and Travis Barker have 
formed ( +44). The 
group's debut, "When 
Your Heart Stops 
Beating," will arrive Nov. 
14 via Interscope. ( +44) 
also includes ex- Nervous 
Return member Shane 
Gallagher and Craig 
Fairbaugh, who played 
with Barker in the 
Transplants. 

-Jonathan Cohen 

DAN OUELLETTE douellette @billboard.com 

From Memphis To Mali 
Singer Dee Dee Bridgewater Journeys To Bamajo And Ties 
West Africa's Red -Clay Musical Tradition To Her Own 
BAMAKO, MALI -West Africa 
time is liquid and the evening 
air saturated with equatorial 
humidity. Cotton clothes are 
drenched with sweat, and the 
distinctively Malian poly - 
rhythms are luminous as jazz 
vocalist Dee Dee Bridgewater 
walks onstage to greet a band 
oflocal musicians. 

They're gathered at Malian 
superstar vocalist Oumou San - 

gare's under -the -stars club, 
Space Cultural Wassulu, which 
adjoins her hotel, Residence 
Wassulu, in the capital city of 
Bamako -a flat, dusty, but 
brightly colored metropolis 
split in two by the serpentine 
Niger River, which teems with 
produce and artisan market- 
places. It's a Sunday night and 
keyboardist Cheick Tidiane 
Seck has called an audition of 
sorts, to introduce Bridgewa- 
ter to an array of young Malian 
musicians playing koras, ngo- 
nis and calabash drums. 

The occasion? Bridgewater, 
who is based in Paris and Los 

Angeles, is in the process of 
recording her next album here. 
After hearing an album her 

Malian liaison Seck made with 
pianist Hank Jones (1995's 
"Sarala" on Sunnyside), she 
sought help in "exploring my 
African roots" from Seck, who 
splits his time between Paris 
and Bamako. He offers the in- 
troductions; Bridgewater 
makes the call on who she feels 
most comfortable collaborat- 
ing with. 

"The people of Mali are qui- 
etly proud, have a lot of dig- 
nity and integrity, have an 
inner peace in their improvi- 
sational style that speaks to my 
spirit," says the vocalist, who 
was born and raised in Mem- 
phis, where, she points out, 
the earth has the same red 
color as this country. 

Given that Mali's traditional 
music sounds like it has a di- 
rect link to Delta blues, many 
American acts have comfort- 
ably recorded with musicians 
here -most notably blues /roots 
artist Taj Mahal's collaboration 
with kora great Toumani Dia- 
bate on 1999's "Kulanjan" 
(Rykodisc) and jazz trombon- 
ist Roswell Rudd's meeting with 
Diabate on 2004's "MALIcool" 

1_atiili Notas 
LEILA COBO Icobo dbillboard.com 

(Sunnyside). But, arguably, 
Bridgewater's desire to marry 
the two musical worlds, with 
their common African ances- 
try, is the most ambitious 
recorded undertaking to date. 
"We'll do some jazz standards 
like Wayne Shorter's 'Foot- 
prints' and Les McCann's'Com- 
pared to What,' " she says, "but 
I'm also setting off to discover 
Malian traditional music." 

Case in point: the catchy 
mélange "Demitaermou/Chil- 
dren Go Round," a spirited tune 
with galloping rhythms that 
Bridgewater jazzes up in the 
first album track, recorded at 
Bogolon, the late guitarist Ali 
Farka Touré's Bamako studio. 
She's joined by ngoni player 
Bassekou Kouyate (who ap- 
peared on Touré's Nonesuch fi- 
nale, " Svane," earlier this year) 
and his vocalist wife, Ami Sacko. 

"Bassekou taught me this 
old song about the importance 
of educating our children be- 
cause they are our future," 
Bridgewater says. "I wrote an 
English lyric that corresponded 
to the story in Bambara." 

Other Malian musicians in- 

DEE DEE BRIDGEWATER 
dances to Malian rhythms 
at a United Nations FAO 
village visit. 

volved in the project include 
Sangare, who, like Bridgewa- 
ter, is a United Nations' Food 
and Agriculture Organization 
ambassador. (Before their stu- 
dio session, the two toured 
Malian villages to view FAO - 
funded projects.) "Oumou has 
become like a sister to me," 
Bridgewater says. Diabate's in- 
volvement is still in question, 
given his upcoming collabora- 
tion with Björk. 

Bridgewater's initial August 

Reggaetón Refresher 
Genre Needs Some Changes To Keep Up With The Times 
In the past several months, I 

have often and very publicly 
defended the viability of 
reggaetón as a genre with 
long -term possibilities, as 

evidenced by this week's 
reggaetón special. 

My support of the genre 
takes into consideration that 
reggaetón is strong, despite a 

wane in sales and enthusiasm 
when compared with last year. 

This week, for example, reg- 
gaetón titles occupy four of the 
top 10 slots in the Top Latin Al- 
bums chart. This is clearly noth- 
ing to scoff at, and despite what 
naysayers may predict, I firmly 
believe reggaetón will develop 
into a Latin subgenre with a 

steady following, like bachata 
or merengue before it. 
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But after a weeklong, mara- 
thon reggaetón listening ses- 

sion, I have to put a caveat on 
my sunny predictions. To hold 
our attention for more than a 

few additional minutes, several 
things have to evolve in this 
music, primarily the following: 

The slow, dramatic, orni- 
nous intros: Up half a step, 
down half a step, up half a 

step, down half a step, up half 
a ... Shoot me already! Please 

consider using more intervals; 
there are 12 different notes to 
play with in a single scale. And 
burn that ubiquitous loop 
once and for all. 

The melodies -or should I 

say "the" melody. Or better still, 

the "fragment of a melody." 
Please see above. Most reg- 

gaetón that purports to be 
melodic uses a single fragment, 
over and over again. This is not 
a melody line; it's a broken 
record. Move on. 

The "social" message: For a 

genre born out of the barrio, 
reggaetón has had alarmingly 
little to say. Save for a few key 
players who actually dwell on 
issues of importance or display 
some degree of lyricism, the so- 

cial incisiveness is self- centered 
to the point of irrelevance: "You 
didn't believe in me!" "You said 
reggaetón wouldn't work!" 
"You called me a thug!" "You 
wrote nasty things about me!" 
At this point, who cares? It's re- 

ally hard to take rich, success- 
ful, whining stars seriously. 

The new directions: Every- 

body is talking about this. Reg - 

gaetón must evolve, and it is. 

But simply dumping a bachata 
or salsa beat into a formulaic 
track does not do the trick. That 
is not evolution, it is not pro- 
duction and it is certainly not 
creativity. It's a collage. 

LOOKING AHEAD: Having 
said that, there is still a lot of in- 

teresting music out there, and 
the genre's most successful 
artists -Daddy Yankee and Don 

Omar -have proven their worth 
with vastly different but equally 
convincing music. There are acts 

with wit and lyrical flair, like Tego 
Calderon and Calle 13, and there 

are serious attempts at more 
thoughtful production. More im- 

portantly, reggaetón, which will 

sessions will be continued in 
Paris with France -based Malian 
musicians as well as her jazz 
band. She will return to Ba- 
mako in October to finish the 
record. Signed by Universal In- 
ternational, which plans to re- 
lease the CD in March in 
Europe on the resurrected 
Emarcy imprint, Bridgewater 
says the U.S. release is tenta- 
tively planned for second -quar- 
ter 2007, with distribution not 
yet finalized. 

always have its signature beat, 
has opened the door to the po- 
tential of rap and hip -hop, and 
allows some acts to cross freely 
in both directions. 

Much of this will no doubt be 
highlighted Oct. 11 -13 at the 
2006 Latin Rap Conference in 

New York. Last year's event 
brought together radio pro- 
grammers, artists, producers 
and marketers seeking to push 
the genre forward. This year's 
conference is once again organ- 
ized by Jesse Perez of Sicko 
Records, Jerry Blair and Rich 
Isaacson of Fuerte and the Clear 
Picture Entertainment Group. 

For more information on 
the Latin Rap Conference 
and to register, please visit 
Irc2006.com. 
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Disney Delivers 
Mexican Pop Star Belinda Gets Massive U.S. Push From `Cheetah Girls 2' 

ou may not know Belinda Peregrin. But the Mexican 

IF" 

pop star has already been announced with a Cheetah 
Girls roar, at least to the nearly 8 million mostly young 

viewers who tuned in to the Disney Channel at the end of 
August. 

Belinda, who goes by her first name, has sold more than 2 mil- 
lion copies of her albums worldwide, including soundtracks 
for telenovelas she starred in and her self -titled 2003 debut 
on BMG U.S. Latin. 

In the United States, "Belinda" sold 83,000 copies. But she 
stands to get a major boost in exposure from her role in Disney 
Channel's "The Cheetah Girls 2: When in Spain," which premiered 
Aug. 25. In the Latin -themed movie, she plays a Spanish rival of 
Raven- Symoné's singing crew. In addition to her first English - 
speaking role, Belinda performs English and Spanish songs on 
the soundtrack, which debuted at No. 5 on Billboard's Top 200 with 
87,000 copies sold in its first week. 

Given that the first Cheetah Girls album has moved 1.6 million 
copies in the United States -and that a dubbed Spanish version 
of the TV movie sequel with English subtitles will broadcast on the 
Disney Channel Sept.15 -the Disney affiliation represents a po- 
tential major crack at the bilingual youth market. It's good tim- 
ing for Belinda, whose pop -rock album "Utopia," will be released 

on EMI /Televisa in October. 
Belinda is already a bona fide Spanish -language star. The 

soundtrack to her "Complices al Rescate" novela sold 120,000 
copies in the United States alone. On her last tour, the 17 -year- 
old sold -out 11 nights at Mexico's National Auditorium, break- 
ing the female record at the Mexico City concert hall that seats 
10,000. 

Gary Marsh, president of entertainment for Disney Channel 
Worldwide, says he first encountered Belinda during the casting 
of the series "Hannah Montana." Though she "was not yet com- 
fortable enough to handle a full English- speaking role," Marsh 

resolved to get her on the channel -and "as the Cheetah Girls 
script emerged, it was clear there was a part." 

"I'm shy speaking English all the time, but I write in English," says 

Belinda, who has two English songs on "Utopia," an album 
recorded with American producers such as Kara DioGuiardi, Lester 
Mendez and Greg Wells who have worked with artists as diverse 
as Gwen Stefani, Celine Dion and Shakira. "I would love to do an 

English record," she says. 

Buzz Marketing CEO Tina Wells cites the merchandising of 
Cheetah clothing, books and even a videogame as evidence of the 
brand's across -the -board appeal. "Next to 'High School Musical,' 
I feel like Cheetah Girls is the next biggest tween property in terms 
of visibility," Wells says. 

EMI /Televisa recently released "Ni Freud, Ni Tu Mamá," ( "Nei- 
ther Freud, nor your mother "), the first single from "Utopia." 
Rodolfo López- Negrete, president of EMI /Televisa, calls Belinda's 

BELINDA, at left nd center, in stills from 'Cheetah 
Girls 2'; at right, th Cheetah Girls 2' soundtrack 
debuted at No. 5 ail-Billboard's Top 200 

Disney role "a very good and very positive coincidence," but in- 

sists that the marketing focus for "Utopia" will remain Spanish - 
speaking youth in the United States, Latin America and Spain. 

"Belinda has incredible taste for music," López- Negrete says. 

"She knows exactly what she wants and what her target audi- 
ence is expecting from her ... We have plans down the road to go 
after the English- language market but not now." Rather, he says, 

the two English songs "sort of pave the way for the future." 
Adrian Posse, senior VP of A &R at EMI /Televisa, says Belinda's 

signing to the music /TV conglomerate fiits the label's eventual 
goal of creating "global Latin artists" who can be superstars in 

non -Spanish speaking countries. 
"Between Spanish and English, we can reach the whole world," 

Posse says. "We have the telenovelas and Mexican talent, which 
is impressive." 

Belinda will have the full force of EMI /Televisa's multiplatform 
marketing behind her. In a level of TV promotion unprecedented 
for the label, commercial spots on Spanish -language channels in 

Mexico, Puerto Rico and the United States will advertise the release 

of each single from Belinda's album through 2007. Meanwhile, 
"Ni Freud, Ni Tu Mamá" will be used in the United States and 
Puerto Rico as the theme for a new Televisa show, "Código Postal," 

scheduled to occupy the 3 p.m. timeslot currently held by "Re- 

belde" -the show that launched blockbuster act RBD. The show 
is scheduled to begin airing in the United States in December. 

On the digital front, a deal is in the works to cross -promote her 

music with advertising for a major wireless company. EMI /Tele- 
visa has also approached clothing retailers like Hot Topic, the 
Gap and Wet Seal for in -store marketing. 

In yet another bit of good timing, the bilingual music channel 
MTV Tr3s is set to launch in the United States in September, fea- 
turing artists like Ricky Martin and Shakira who are popular in 

both the English and Spanish markets. "Belinda will definitely fill 
in that role," says Jose Tillán, senior VP of music and talent for 
MTV Networks Latin America and MTV Tr3s. Tillán oversaw some 

of Belinda's performances on MTV Latin America specials. "We 
envisioned her as more than a little kid or a teeny -bopper artist. 
She could actually sing." 
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Ten Years Without Tupac 
Shakur's Mother To Carry On Legacy With South Africa Trip, Mandela Meeting 

With the 10th anniversary of 
Tupac Shakur's Sept.13,1996, 
murder approaching, it only 
makes sense to reference how 
his life and career still shape 
contemporary hip -hop music. 
The personality and emotion 
he delivered through rhyme 
has essentially become the ar- 
chetype on which new and es- 

tablished MCs hang their ca- 
reer expectations. He has 

reached No. 1 on the Top 
R &B /Hip -Hop Albums chart 
eight times, five of those 
posthumously. And fans can 
now buy his entire Death Row 
catalog as ringtones through 
Koch Records and Hudson En- 

tertainment. 
Afeni Shakur, Tupac's 

mother, is celebrating the an- 
niversary of her son's passing 
with a trip to South Africa. 
Shakur will sprinkle Tupac's 
ashes in Soweto, returning his 

i 

remains to the birthplace of 
his ancestors. Shakur will also 
meet with former South 
African President Nelson 
Mandela to foster a relation- 
ship between her Tupac 

Amaru Shakur Foundation 
and the Nelson Mandela 
Foundation. 

"I feel blessed to be able to 
visit South Africa, especially 
Soweto," Shakur said in a 

statement. "Events that hap- 
pened there are so much a 

part of our history, and it will 
be an honor for my son to rest 
in this special place; the birth- 
place of the South African 
struggle for democracy. Nel- 
son Mandela's contribution 
to the people of South Africa 
has been immeasurable, and 
I look forward to helping with 
his work all over the country." 
RAZZLE DAZZLE: Usher, 
who's portraying Billy Flynn 
in the New York run of the 
Broadway musical 
"Chicago," had a successful 
opening on Aug. 22. The per- 
former will play Flynn for six 
weeks at the Ambassador 
Theater through Oct. 1. Box 
office ticket sales for 
"Chicago" have doubled 
since Usher signed on, ac- 
cording to Pete Sanders, a 

spokesman for the show. 

"I don't know if you can win 
a Tony for a few months on 
Broadway but, hey, why not 
wishful thinking ?" Usher told 
Reuters. "lt is more challeng- 
ing than anything that I have 
ever done, and I am yet to 
even begin it." 

He follows in the footsteps 
of Taye Diggs and Wayne 
Brady, who also played Billy 
Flynn. 
SLAP YOUR FAVORITE 
DJ: WQHT mix -show DJ and 
mix -tape heavyweight 
KaySlay recently released his 

third independent label mix - 
tape through Koch Records 
with Atlanta's WVEE mix 
show DJ Greg Street, "DJ 
KaySlay & Greg Street Pre- 
sent the Champions -the 
North Meets the South." His 

two previous mix -tape al- 
bums, "The Streetsweeper, 
Vol. 1" and "Streetsweeper, 

Vol. 2; The Pain From the 
Game," reached No. 4 and 
No. 10 respectively on the 
Top R &B /Hip -Hop Albums. 
The pair split the album con- 
tent by region, serving up 
songs like "Can't Stand the 
Reign" featuring KaySlay's 
protégé, Papoose, as well as 

Bun B and NBA star Shaquille 
O'Neal. Meanwhile, Street of- 
fers up "Big Problems" fea- 
turing Lil Scrappy, Lil Jon 
and Lil Wyte. 

Meanwhile, WQHT mix - 
show and premiere mix -tape 
DJ Green Lantern has a new 
partner named Uncle Murda. 
Green made a tape entitled, 
"Say Uncle ... 2 Hard For 
Hip- Hop," with the Brooklyn 
native MC. The tape features 
23 songs from Murda along 
with a standout feature from 
international superstar Akon 
on "Murderer Pt. 2." 

RhythiTi &13lues 
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Umbrella Imprint Gives 
Shelter To Veteran Acts 

eyoncé isn't the only one experiencing 
a case of déjà vu. So is Jheryl Busby. 

Two years ago, the veteran label ex- 

ecutive launched Def Soul Classics. 
Founded on the concept that enduring 

R&B acts are still valuable brands, the Def Jam 
subsidiary swung into action with the Patti La- 

Belle album, "Timeless Journey" (Billboard, May 

6, 2004). The division is currently represented 
on the Top R&B /Hip -Hop Albums chart by the 
Isley Brothers' top 20 album "Baby Makin' 
Music." However, Busby opted out of the Def 
Jam mix following the exit of then -Def Jam pres- 
ident Kevin Liles (to whom he reported). 

Now Busby is picking up where he left off, 
opening up Umbrella Recordings in partner- 
ship with songwriter producer Mike City. And 
once again, a new LaBelle album -"The Gospel 
According to Patti LaBelle" (October) -will in- 
augurate his new venture. But this time, there 
is an added twist. 

Busby is casting a wider net when it comes 
to artist signings. Instead of focusing on '70s- 
era talent, he is moving up into the '90s and be- 
yond. "I keep watching labels dropping [proven] 

acts," he recalls. "So I thought, let me give them 
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a deal. My MO is chase the artists whose record 
labels have walked away, but their fan bases 
haven't." 

Busby has since signed singer /songwriters 
Tweet, formerly with Gold Mine /Elektra, and 
Carl Thomas, late of Bad Boy /Universal. He is 
also queuing up several more well -known R&B 

chart climbers that he will reveal shortly. 
Operating under the tag line "a shelter for 

artistic integrity," Umbrella incorporates sev- 
eral ideas Busby outlined to Billboard two years 
ago when he first launched Def Soul Classics. 
Among them: matching artists with corporate 
sponsors to develop co- branding campaigns, 
concert DVDs and exploring other nontradi- 
tional marketing avenues. 

On the business side, artists can elect to 
record under their own label and move it under 
the Umbrella banner. Or they can record di- 
rectly for Umbrella, which will be distributed 
by Bungalo /Universal. Whatever the scenario, 
Busby says the end result is a 50 -50 split be- 
tween the artist and Umbrella once costs have 
been fully recouped. 

For example, a project costing $650,000 
($250,000 to record, $400,000 for marketing) 

will need to sell between 140,000- 150,000 units 
to recoup costs at a rate of $5 a record. Going 
in, the artist owns 75% of the master, Busby 
25 %. At the end of the licensing term, 100% 
ownership of the master reverts to the artist. 

"Sharing on my 50% means a $2 royalty," 
Busby says. "That almost matches what Michael 
Jackson got with 'Thriller.' Plus the artists will 
own their masters. They don't lose anything." 

Capitalizing on the inherent value of once 
top -selling artists isn't a new concept. Mathew 
Knowles' Music World Entertainment has re- 

leased projects by the O'Jays, Kool & the Gang 
and Chaka Khan, and is set to bow Sunshine 
Anderson's sophomore set in January. Image 

Entertainment fared decently last year with Mint 
Condition's "Livin' the Luxury Brown" CD and 
concert DVD. Khan now records for new Sony 
BMG imprint Burgundy Records, which will 
test consumer waters Sept. 19 when Aaron 
Nevillé s "Bring It on Home ... the Soul Clas- 
sics" lands on store shelves. 

Busby isn't concerned about the competition, 
noting that whoever can brand the concept the 
fastest will win. 

"We're choosing artists we feel are viable," 
he says. "If they can sell 250,000 and have a 

strong tour base, we're talking business. And 
the artist is making money versus taking an ad- 
vance and never seeing another cent." 
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New Brits 
Rock Sales 
U.K. Rookies `Sell More Albums Than Ever" In °O6 

LONDON -Britain's latest 
wave of hot new talent turned 
the heat up to bumper levels in 
the first half of 2006, newly 
published sales figures reveal. 

New sets -nine in total - 
from Arctic Monkeys (Dom- 
ino), Corinne Bailey Rae (Good 
Groove /EMI), the Kooks (Vir- 
gin), Shayne Ward (Syco 
Music), Journey South (Syco 
Music), Andy Abraham (Sony 
BMG), Sandi Thom (RCA), the 
Feeling (Island) and Dirty Pretty 
Things (Vertigo) all feature in 
the Top 100 chart for the first 
six months, having sold more 
than 3.3 million copies in total, 
representing 17.2% of sales. 

The figures were based on 
over -the- counter scans reported 
by charts compiler the Official 
U.K. Charts Co. (OCC) and 
published by trade body the 
British Phonographic Industry 
(BPI). By comparison, the first 
half of 2005 featured six new 
acts in the top 100 sellers. Only 
two British debutants were 
present in the top 100 five years 
ago, and three 10 years ago. 

According to the BPI, "The 
new acts are selling more al- 
bums, more quickly, than ever 
before," topping the official 
album sales charts for 13 weeks 
in the first six months. Sales of 
new artist albums were a boon 
for the albums market, which, 
according to OCC figures, reg- 
istered a 2.3% shortfall during 
the period in comparison with 
the first half of 2005. 

The banner performance for 
young talent coincided with the 
Internet's coming of age as a 

marketing tool, executives note. 
"Digital traffic has created a 

generation of 12- to 16- year -olds 
that are using their computers 
to discover and explore, which 
is a very different process to the 
'70s and '80s when people were 
told what to play by radio sta- 
tions and the press," Warner 
Music U.K. managing director 
Korda Marshall says. 

Sheffield rockers Arctic 
Monkeys and Scottish singer/ 
songwriter Thom are two such 
newcomers whose tales illus- 
trate the connection between 

new media and overwhelming 
album sales. 

The Arctic Monkeys estab- 
lished new benchmarks for a 

debut release when their al- 
bum, "Whatever People Say I 

Am, That's What I'm Not," 
dropped in January amid an ex- 

traordinary buzz heavily gener- 
ated by Internet users. The 
album sold 306,000 in its first 
week, and has now exceeded 
sales of 1 million units. 

Thom later emerged on the 
back of widespread publicity 
surrounding her living room 
performances, which were re- 
portedly webcast to millions 
worldwide. Although viewer- 
ship totals have been the source 
of public debate, the album 
"Smile ... It Confuses People" 
and lead single "I Wish I Was a 

Punk Rocker (With Flowers in 
My Hair)" both topped their re- 
spective charts. "Smile" has sold 
220,000 units so far. 

"In the U.K., there's a much 
more dynamic environment 
where new artists can come to 
the fore. The Internet now is 
part of that armory for break- 
'rig a new act," says Gennaro 

Castaldo, spokesman with 
music and entertainment re- 
tailer HMV. TV also boosted 
the industry's first half. Real- 
ity TV program "The X- Factor" 
was the stimulant behind final- 
ists Abraham, Journey South 
and Ward. 

And overall, EMI Music 
U.K. & Ireland chairman /CEO 
Tony Wadsworth notes, the 
health of the country's new 
acts is strong. "That quality is 

translating overseas with real 
impact being felt in key terri- 
tories," he adds, pointing to 
the international success of 
Bailey -Rae's self -titled debut, 
which opened at No. 17 on The 
Billboard 200 July 8, and has 
also gone top 40 in 14 Euro- 
pean territories. 

Britain's press and broad- 
cast media played a vital role 
in ushering in new acts as well. 
"It's a lot easier to get new 
things away," Marshall adds, 
"because there's more interest 
in the mainstream media to 
play new artists." 

Additional reporting by Juliana 
Koranteng in London. 

Five To Watch 

IVI LisÌc 

CORRINE BAILEY RAE'S 
album contributed to the 
3.3 mi lion units new U.K. 
artists have sold this year. 

British Debut Artists Likely To Feature On The Next Best- Seller Lists 
LILY ALLEN 
Label: Regal 
Sound: Sassy, streetwise 

pop from a girl's 
perspective. 

Reasons 

to watch: 
A MySpace 
phenomenon 
prior to her firs, 

release (her site boasts mcre 
than 60,000 friends), the 
campaign for Allen's debut 
"Alright, Still" album was 

digital -led, with innovations 
including the first loyalty - 
based WAP fan club in the 
United Kingdom: The more 
fans visit, the more content 
is available to them. The 

album is already certified 
gold (100,000 units). 

GET CAPE. 
WEAR CAPE. FLY 
Label: Atlantic 
Sound: Unplugged, alt -pop 
fused with electronic beats. 

Reasons to 
watch: Sam 

Duckworth's 
eclectic DIY 

project has 

come up 
through the 
United 
Kingdom's 
live scene, 

having played 150 gigs in 

18 months before signing 
to Atlantic for accessible 
upcoming debut, 
"Chronicles of a Bohemian 
Teenager (Part 1)." 

THE HORRORS 
Label: Loog 
Sound: Alternative rock, 
wrapped in a goth image. 

Reason to watch: Bonafide 
NNE darlings, the 
Southend -based band 
graced the front page of 
the influential British music 
weekly (circulation: 
74 206) before a proper 
record release. Gig -goers 
have been warned not to 
miss the act, which is easy 
to do: Sets last just 10 to 20 
minutes. 

JAMIE T 
Label: Virgin 
Sound: Electronic meets 
rap from a distinctly British 
viewpoint. 
Reasons to watch: London - 
based Jamie Treays raised 
awareness with his series 

of "Panic 
Prevention" 
mix tapes 
and club 
nights, 
leading him 
to be tipped 
as the likely 
successor 
to the 

Streets' club crossover 
crown. Has also 
remixed Gorillaz. 

PAOLO NUTINI 
Label: Atlantic 
Sound: Ranges from upbeat, 
summery -pop tunesmith to 
smoky, soulful troubadour. 

Reasons to 
watch: Huge 
support at 
U.K. radio, 
most notably 
AC station 
Radio 2, with 
its weekly 
reach of more 

than 13 million, has already 
seen his debut album 
"These Streets" certified 
gold. Heralded in some 
U.K. media quarters as the 
"next James Blunt," Nutini 
plays the Austin City Limits 
festival Sept. 15. 
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Bussing Loose 
DJ Ferry Corsten Ditches The Jet For An Upcoming Tour 

Js are to jet planes as bands are to buses as far as 

touring is concerned. But this fall, one jock is chal- 
lenging the norm and adopting other elements 
of rock tours as well. 

Ferry Corsten's the Road to Voodoo Music Ex- 

perience tour kicks off Sept. 27 in Phoenix, covering 28 shows 
in 34 days. He will ride the entire way on a Southern Comfort - 
sponsored luxury bus, complete with a mini -production studio. 
The tour culminates in a bus -top performance at the multi -act 
Voodoo Music Experience in New Orleans, immediately fol- 
lowing the Red Hot Chili Peppers' main -stage set. The outing 
is the brainchild of Voodoo creator Steve Rehage, AM Only 
president Paul Morris and the marketing teams at House of 
Blues and Southern Comfort. 

With a high -profile opportunity like Road to Voodoo and 
Corsten's new Ultra album "L.E.F" topping the iTunes Dance 
charts, manager Alan Stewart of Magus Entertainment knew his 

client was transcending mere club DJ status and wanted to up 

the tour marketing plan to match. 
"I noticed that a lot of DJs just fly in and hope the promoter 

hyped the date," he says. "There's a certain grass -roots market- 
ing structure that the dance world lives in, and a lot of it targets 
their world and their fans. But with [Duran Duran vocalist] 
Simon [Le Bon] guesting on [ "L.E.F." single] 'Fire,' I wanted to 
capture more mainstream fans." 

So Stewart, who also manages Duran Duran and Fischer - 
spooner, put his rock experience to work for the DJ. His plan 
combined traditional advertising (online and terrestrial) with 
local street teams (armed with posters and flyers), an intern 
army attacking online outlets and music and lifestyle retail 

(ä1o1)11 Pulse 
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outreaches (meet- and -greets, in- stores, ticket barters). He's 
even planning to produce "web codes" from different stops 
on the tour and host them on Corsten's Web site. 

"Shows would be a success regardless, but I want to do the 
most possible," Stewart says. "If people attend or not, I want 
them to see Ferry's name." 

Indeed, demand for the fan -favorite trance DJ is so high that 
some shows fall on Sundays, Tuesdays and Wednesdays, which 
in clubland are usually dark or dedicated to specialty parties. 

"When you have someone as well -known as Ferry playing a 

market he rarely visits, people know that this may be their only 
chance to see him and will make the extra effort to go out," 
Morris says. "He has a great attitude and a passionate and loyal 
following in all markets across the U.S. If it were possible, he 

would play every night of the tour." 

SUMMER PICK: It's a dancefloor reality: Mainstream club 
DJs frequently have to transition from top 40 pop to dance to 
hip -hop and back again. For them, Junior Vasquez's new mix 
of Christina Aguilera's hit "Ain't No Other Man" is particularly 
useful. The Dee -Lite -ish rerub starts with the original's horns, 
has a full -fledged breakdown in the middle and ends cold, all 
of which makes it more like a dance -enhanced original, rather 
than an alienating, dark, underground -only remix. "Junior re- 
ally nailed it," says Hosh Gureli, VP of A &R for RCA Music 
Group /Sony BMG, who commissioned the work. 

While "Man" was already climbing the Hot Dance Music /Club 
Play chart, Junior's record label JVM brought on promoter 
Bobby Shaw to push it even harder. The move, made with RCA's 

blessing, snagged the track the No.1 spot last week. 

Up- and -comers Rock Australia And The U.K. 
The Butterfly Effect Goes Gold Down Under Twice; Betty Curse And The Immediate Debut 

Having achieved gold certifi- 
cation (35,000 units) for two 
separate albums in recent 
weeks, the Butterfly Effect's 
popularity has clearly taken 
wing in Australia. 

The Brisbane -based rock 
band's June 17 release "Imago" 
passed the milestone in late July 

after peaking at No. 2 on the 
Australian Recording Industry 
Assn. chart. In contrast, its 
debut album, "Begins Here"- 
a notably less accessible set - 
took three years from its July 
2003 release to go gold. 

Both albums were released 
domestically through Sony 
BMG- distributed Modern 
Music /Roadshow Music. 

Key to Imago's success has 
been mainstream media's em- 
brace of its singles "Slow Descent" 

and "Gone," Brisbane -based 
Modern Music managing direc- 

tor David Leonard says. "Com- 
mercial radio realized that the 
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band's hardcore following was 
larger than it thought," he notes. 

He adds that negotiations are 
under way with a U.S. -based 
label to release "Imago" in North 
America, Europe and Japan dur- 
ing 2007, and for the band to 
tour internationally for much of 
next year, booked by Pushworth 
Group in Australia and Primary 
Talent in Europe. Leonard says 
talks continue with U.S. agents. 
The act is published by Sydney - 
based Rough Cut Music. 

-Christie Eliezer 

CURSED TALENT: In Danny 
Boyle's acclaimed 2002 horror 
film "28 Days Later," teenage 
U.K. actress Megan Burns took 
on a population of British zom- 
bies. Four years later, the now - 
20- year -old Burns has turned to 

the dark side herself, reinvented 
as goth /pop artist Betty Curse, 
inspired by the Cramps, Nick 
Cave and the Cure. 

With an enthusiastic press 
already on board, U.K. audi- 
ences are getting an early 
chance to see Curse and her 
three -piece band during an 
August club tour, booked by 
London -based Helter Skelter. 
September support shows 
with Rykodisc- signed U.S. 
horror rock act Wednesday 13 

will follow. 
Curse is signed to Island 

Records, which has already is- 

sued two limited- edition U.K. 
singles, "Excuse All the Blood" 

(May 29) and "God This 
Hurts" (Aug. 21). A third sin- 
gle, "Girl With Yellow Hair," 
is due in November. 

The singer's debut album, 

"Hear Lies Betty Curse" (Island), 
will be released Oct. 30 online in 
the United Kingdom, appropri- 
ately close to Halloween. A phys- 
ical U.K. release is due in January 
2007, with international plans 
being finalized. Its songs were 
mainly co- penned by the un- 
signed Curse and Nuxx /Warner 
Chappell writer Steve Ludwin. 

Island Records U.K. market- 
ing manager Sarah Boorman 
says Curse is "targeted directly 
at the 14- to 18- year -olds who 
want a more feisty feminine al- 

ternative to the current trend to- 

wards emo- rock." 
-Lars Brandie 

IMMEDIATE REACTION: 
An unsuspecting Beck had a 

copy of alternative rock quartet 
the Immediate's demo CD 
slipped into his bag while shop- 
ping in their native Dublin a 

couple years back. Manic Street 
Preachers bassist Nicky Wire 

had a disc lobbed to him onstage 
at a Manics' gig in the city. 

Another copy reached Lon- 
don-based independent label 
Fierce Panda, which released the 
single "Never Seen" as a limited - 
edition vinyl 7 -inch in early 2005. 

Coupled with a burst of shows 
in the capital, that brought a one - 
off U.K. /Ireland album deal with 
Vital- distributed Fantastic Plas- 
tic Records, which issued debut 
set "In Towers and Clouds" in 
Ireland Aug. 18. A U.K. release 
follows Sept. 18. 

The album debuted at No. 33 

on Ireland's IRMA chart one 
week after release, aided by TV 

and radio exposure for extracted 
singles "Don't You Ever" and 
"Stop and Remember." 

The Immediate played South 
by Southwest in 2005, and the 
band's manager Philip Cartin 
says it hopes to return to the 
States in 2007 with new label and 
publishing deals. -Nick Kelly 
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Releases deemed by the review editors to deserve special attention 
on the basis of musical merit and /or Billboard chart potential. 

BEVONCÉ 
B'Day 
Producers: various 
Columbia /Sony Urban 
Music 
Release Date: Sept. 5 
Beyoncé plays up both 
her naughty and nice 

sides on the follow -up to her multiplatinum 
solo debut, "Dangerously in Love." While 
lead single "Déjà Vu" was viewed by many 
as simply "Crazy in Love" part two, they've 
got another thing coming in terms of the 
album's other tracks. It's a rockier, edgier 
Beyoncé belting out her I'm -my -own 
woman perspective on such intense tracks 
as "Ring the Alarm," the Tina Turner -esque 
funk /rock fest "Suga Mama" and the slick, 
wicked "Kitty Kat." Beyoncé shifts into 
emotive mode on the ballad "Resentment," 
which calls to mind the subtle fervor and 
passion of the best girl groups of the '60s 
and '70s. Throughout, she romps with 
creative abandon, thankfully unafraid of 
stretching the boundaries lyrically and 
musically. And in the process, she tosses 
the age -old notion of a sophomore slump 
on its ear. -GM 

AUDIOSLAVE 
Revelations 
Producer: Brendan 
O'Brien 
Epic 
Release Date: Sept. 5 
Audioslave's previous 
two records have 

borne the unmistakable signs of a band 
swinging for the fences but whiffing more 
than it should, so "Revelations" finds them 
shuffling their offensive strategy. The 
rhythm section takes lead duties from the 
acidic melodies of Chris Cornell, which 

have never been as insistent as they might 
be, though his ragged howl is aging quite 
nicely. The change is for the better. 
Morello's instantly recognizable wah -wah 
powers the title track, "Broken City" 
furnishes a nice swampy choogle and the 
hardclap- addled "Original Fire" does a 

decent job channeling, of all people, T. Rex. 
But once again, the results feel too spotty. 
Three discs irto an experiment that's stuck, 
Audioslave still hasn't jelled into the 
uni -ormly cohesive unit that Rage Against 
the Machine or Soundgarden were on their 
sleepiest days. If nothing else, these aren't 
guys who'll g ve up fighting. -JV 

TV ON THE RADIO 
Return to Cookie 
Mountain 
Producer: Dave Sitek 
Interscope 
Release Date: Sept. 12 

Hipster eyebrows were 
raised when Brooklyn 

experimentalists TV on the Radio traded up 
from Touch & Go to Interscope, but luckily 
their sophomore album is no less 
wonderfully weird than their acclaimed indie 
releases. Yep, that's David Bowie emitting 
vocal harmonies on the sublime "Province." 
Bu: TVOTR keeps it real via the horn - 
inflected "I Was a Lover," the accelerated 
groove of "Wolf Like Me" and the fuzzed -out 
"Playhouses," which is chock -full of trippy, 
distorted feedback. There's a renewed 
socio /political emphasis in the lyrics as well, 
particularly on "Hours" and "Blues From 
Down Here." And with its tribal drums, nearly 
chanted vocals and imposing wall of white 
noise, eight- minute closer "Wash the Day 
Away" proves that while TVOTR now record 
for just another major label, their music is 

more distinctive than ever. -JM 

SARAH McLACHLAN 
River (4:08) 
Producer: Pieree 
Marchard 
Writer: J. Mitchell 
Publishers: various 
Arista 
It's been three years 

since Sarah McLachlan's "Afterglow," which 
took six years following 1997's "Surfacing." 
For upcoming holiday album, "Wintersong," 
the introspective songstress again proves 
worth the wait. The new set primarily 
reinterprets an eclectic blend of classics, 
including first single "River," from Joni 
Mitchell's 1971 "Blue" album. It may feel odd 
to hear about cutting down Christmas trees 
in the summertime, but this doleful ballad 
actually pines over a lover's quarrel: "I've 
gone and lost the best baby that I've ever 
had /Oh, I wish I had a river I could skate away 
on." McLachlan brings an ever -engaging 
solemnity and resign to the song, remaining 
unmistakable in her vocal beauty and quiet 
passion. It's not Christmas in July, but we'll 
take it in September. Breathtaking. -CT 

BEYONCÉ Ring the 
Alarm (3:17) 
Producers: Swizz 
Beatz, Beyoncé 
Knowles, Sean Garrett 
Writers: B. Knowles, K. 

Dean, S. Garrett 
Publishers: various 

Cclumbia 
Beyoncé's "Céjà Vu" had that event -single 
aroma about it -a throwaway song that is 

guaranteed airplay because it launches a new 
project. The second release from her 
imminent " B'Day" is memorable, but hardly a 

home run. The video for "Ring the Alarm" is 

highly entertaining with Beyoncé's stacked 
hair and flailing finger -pointing, but still, 
without a sturdily constructed track that 
plays as well without pictures, she's got a 

great side dish missing the meat. We get the 
pissed -off bi:, and boy she's convincing, with 
distorted vocals and a ranting assault of a 

lyric, but this is no "Crazy in Love" -more just 
plain crazy. Among a challenging summer 
hitload, we were looking to Beyoncé for 
mmm ...This is more hmm. -CT 
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IRON MAIDEN 
A Matter of Life and Death 
Producers: Iron Maiden, 
Kevin Shirley 
Sanctuary 
Release Date: Sept. 5 

©Afte' 30 -odd years, 
Iron Maiden's sound is 

so ingrained, the deaf can 
hear it. Charging guitar 
runs, trill ng hooks, 
burning solos -it's all 
about the six string. It's 
gotta be since the band 
juggles three guitarists in 
its lineup. "A Matter of Life 
and Death" does get 
repetitive, although that 
doesn't keep it from being 
cool. Maiden makes its 
usual headlong dash into 
songs that are epic in 
scale and ambition, 
setting the background for 
wartime tales of blood and 
honor. Six tracks exceed 
seven minutes, but that 
suits "For the Greater 
Good of God" (one of the 
best cuts) and the 
throbbing groove of 
"These Colours Don't 
Run." It occasionally veers 
into overkill, but that won't 
hurt these cats. -CLT 

HIP -HOP 
METHOD MAN 
4:21: The Day After 
Producers: various 
Def Jam 
Release Date: Aug. 29 

There's nothing new 
under the sun, and 

that often goes double for 
hip -hop. On his fifth solo 
disc, Wu -Tang cleanup 
hitter Method Man has 
been forced into damage 
control following a few 
misadventures in sitcoms 
and deodorant 
commercials. As such, he 
spends this CD blandly 
obsessed with haters, his 
own influence and the fact 
that he still seems to enjoy 
the marijuana, hence the 
weird mixed -metaphor 
title. But despite having 
nowhere to go lyrically, he 
remains a remarkably 
potent presence, almost 
solely on the basis of that 
burnt -charcoal voice. Meth 
is best when his hooks are 
ripe but his sound is grimy, 
as he is on the Erick 
Sermon -produced 
"Problem" and the long - 
leaked "Say," which 
employs a sparkling 
sample from Lauryn Hill. 
When he relies on 

expensive- sounding, 
gussied -up tracks by 
producers like Scott 
Storch ( "Is It Me "), he's 
just playing catch- up. -JV 

ELECTRONIC 
BLOWOFF 
Blowoff 
Producer: Blowoff 
Full Frequency Music 
Release Date: Sept. 5 

©Blowoff is comprised 
of two musically 

disparate individuals: 
rocker Bob Mould and 
house music head Richard 
Morel. Together they make 
rock music you can dance 
to and 4 a.m. 
dance /electronic music 
that rocks. On "Blowoff," 
Mould and Morel flip -flop 
behind the microphone, 
guitar and keyboards. On 
"Get Inside With Me," 
Mould's vocals are all 
nervous energy and 
emotional angst, while 
"Saturday Night All the 
Time" finds Morel's voice a 

hazy swirl of psychedelic 
bliss. Opener "Hormone 
Love" deserves to be 
played alongside your 
favorite track by the 
Killers, while the energetic 
"Life With a View" is a 

single waiting to happen. 
Throughout this debut, 
the rugged beats and 
rhythms pulsate with a 

cocksure swagger, 
perfectly capturing the 
aural vibe of the duo's 
manly, monthly Blowoff 
party at the 9:30 Club in 
Washington, D.C. -MP 

JUNIOR BOYS 
So This Is Goodbye 
Producer: Junior Boys 
Domino 
Release Date: Sept. 12 

©Junior Boys' newest 
effort is a winner if 

solely thanks to the 
bittersweet, catchy, funky 
and tastefully melodic "In 
the Morning," a 

collaboration with Mouse 
on Mars' Andi Toma. The 
duo's sophomore set, "So 
This Is Goodbye," is yet 
another exercise in cold, 
understated dance music, 
populated with Jeremy 
Greenspan's sexy murmur 
and minimal synths and 
beats. The new wave - 
synths of the Simply Red - 
ish "Count Souvenirs," the 
surreal beat of "First Time" 
and the long instrumental 
interlude in opener 

"Double Shadow" prove 
that the crew takes risks. 
This release is comparable 
to 2004's stunning "Last 
Exit" in that every song 
has its own merits yet 
feels part of a greater 
whole. -KH 

COUNTRY 

PAT GREEN 
Cannonball 
Producer: Don Gehman 
BNA 
Release Date: Aug. 22 

13 
Pat Green is the kind 
of accessible artist 

who can open for Kenny 
Chesney one night and 
Dave Matthews Band the 
next, and he serves up 
plenty of likeable country 
rock on his fourth major - 
label effort. The title cut is 

Mellencamp- styled 
Americana that Green's 
fans just eat up, and 
there's more of the same 
in the nostalgic "Way Back 
Texas" and rough -hewn 
romance of "Love Like 
That." Indeed, Green is a 

big of romantic at heart, 
never moreso than on the 
piano -based ballad "Dixie 
Lullaby" and a really nice 
duet with Sara Evans, 
"Finder's Keepers." He has 
a hit on his hands with the 
El Camino road anthem 
"Feels Just Like It Should," 
and he gives one of his 
best studio performances 
to date with "Sleeping 
With the Lights On. " -RW 

POP 

SKYE 
Mind How You Go 
Producers: Patrick 
Leonard, Steve 
Fitzmaurice 
Cordless Recordings 
Release Date: Aug. 22 

©Tastemakers know the 
voice; it's the stuff 

dreams are made of. 
Incredibly cool, yet oh -so- 
warm, it is like no other. 
The voice belongs to Skye 
Edwards. As the former 
lead singer of British act 
Morcheeba, Edwards 
helped usher in the trip - 
hop movement of the mid - 
'90s. After waving 
goodbye to that group, she 
ushers in her solo career 
with "Mind How You Go," 
an album that is subtle and 
sparse but beautifully 
layered; as electronic as it 
is unplugged. "Tell Me 
About continued on »p70 
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from »p69 
Your Day," an ode to New 
Orleans, is filtered through 
blue skies, while the 
chorus -less "What's 
Wrong With Me" is 

decidedly gray. Other 
choice cuts include 
"Powerful," "Calling," "Stop 
Complaining" and "Love 
Show." A co -write with 
Daniel Lanois, "Jamaica 
Days," reflects upon Skye's 
roots. -MP 

LATIN 

LA QUINTA ESTACION 
El Mundo Se Equivoca 
Producer: Armando Avila 
Sony BMG 
Release Date: Aug. 22 

©La Quinta Estación is 
a dichotomy. The 

Spanish group, which 
developed and broke in 
Mexico, boasts a 

contemporary look and 
sound. But its sensibility is 

definitely grounded in the 
tradition of big Latin 
ballads and big voices. 
Lead singer Natalia, who 
boasts a powerful, 
emotional instrument that 
evokes the likes of Rocío 
Durcal, can sound like a 

grand dame on tracks like 
"Que Fui Para Ti?," then 
turn around and deliver a 

totally youthful sound on 
"Tu Peor Error" and "Ahora 
Que Te Vas," one of those 
rare pop tracks with 
enviable vocal quality. La 
Quinta's magic lies in its 
excellent songwriting skill, 
and its ability to entice 
new listeners with 
romantic lyrics. This well - 
rounded album may finish 
breaking the group in the 
United States. -LC 

NEW AGE 

GEORGE WINSTON 
Gulf Coast Blues & 

Impressions: A Hurricane 
Relief Benefit 
Producer: George Winston 
Dancing Cat /Windham Hill 
Release Date: Sept. 5 ri Although the good - 

time, high- energy 

playing of New Orleans 
pianists Professor Longhair 
and Henry Butler seems 
worlds apart from the 
plaintive, prototypical New 
Age style perfected by 
George Winston in the 
'80s, those artists have 
long been a formative 
influence on the Windham 
Hill veteran. In tribute to 
the Katrina -ravaged 
Crescent City, Winston 
salutes Longhair, Butler, 
James Booker and even Dr. 
John on rollicking covers of 
"When the Saints Go 
Marching In," "The Breaks" 
and "Pixie," which jump 
alive with crafty right -hand 
rolls that'd make the 
masters proud. For the first 
time in ages, the album 
includes more of Winston's 
own work than 
interpretations; "Gulf Coast 
Lullaby -Part 2" and the 
heartfelt "Blues for Fess, 
Beloved" are two of his 
best original compositions 
since 1990's "Summer." 
Proceeds from the set will 
be distributed to Gulf 
Coast and New Orleans aid 
organizations. -JC 

WORLD 

CÉU 
Céu 
Producers: Beto Villares, 
Antonio Pinto 
Six Degrees 
Release Date: Sept. 5 

©Säo Paulo native Céu 
(Maria do Céu 

Whitaker Pocas) makes 
her U.S. debut with a tasty 
blend of tradition, samba 
cool and discreet 
electronica. The self -titled 
album's 15 tracks offer a 

variety of sonic textures. 
"10 Contados" is a languid 
number, aglow with 
twinkling synth 
embellishments and a 

pensive bass line. "Roda" 
lays down a funky 
percussive vibe, enhanced 
by some artful turntable 
work and Céu's sensual 
vocal, while "Valsa Pra Biu 
Roque" draws inspiration 

OKI 01/00i t114 10 142-- 
EDITED BY JONATHAN COHEN (ALBUMS) AND 
CHUCK TAYLOR (SINGLES) 
CONTRIBUTORS: Leila Cobo, Jonathan Cohen, Katie 
Hasty, Clover Hope, Jill Menze, Gail Mitchell, Michael 
Paoletta, Deborah Evans Price, Chuck Taylor, Christa L. 

Titus, Philip Van Vleck, Jeff Vrabel, Ray Waddell 

PICK : A new release predicted to hit the top half of 
the chart in the corresponding format. 
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from much more 
traditional sources. Her 
cover of Bob Marley's 
"Concrete Jungle" is the 
only dubious moment on 
the record as her rendition 
lacks the gravity the song 
demands. Despite this 
minor glitch, Céu's debut 
is an auspicious one. -PVV 

CLASSICAL 
JOSHUA BELL 
Voice of the Violin 
Producer: Grace Row 
Sony Classical 
Release Date: Sept. 5 

After the huge success 
of his 2003 album 

"Romance of the Violin," 
affable violinist Bell returns 
with a second disc of 
beloved classical melodies 
arranged for violin and 
orchestra. This time the 
focus is on operatic and 
vocal selections, including 
Rachmaninoff's "Vocalise," 
Tchaikovsky's "None but 
the Lonely Heart" and 
Strauss' "Morgen," the last 
of which features a guest 
appearance by opera's 
current It girl, soprano 
Anna Netrebko. It's a 

pleasant 
enough 
excursion, 
and Bell's 
Stradivarius 
sings as 
serenely as 
ever even 
when the 
arrangements 
lapse into 
questionable 
taste, such as 
when a 

chorus joins 
Bell on 
Schubert's 
"Ave Maria." 
This is the lightest of fare, but 
like its predecessor, it is sure 
to find many fans. -AT 

THIS WEEK ON 

(X)IT 
ADDITIONAL 
REVIEWS: 

Lambchop, 
"Damaged" 
(Merge) 

Various 
Artists, 
"Acoustic 
Africa" 
(Putumayo) 

Mark 
Egan /John 
Abercrombie, 
"As We 
Speak" 
(Wavetone) 

FOR THE RECORD: In the 
Sept. 2 issue's single reviews, 
the photo of Akil Dasan 
should have been credited to 
photographer Marisa 
Marchitelli. 

CRITICS' CHOICE *: A new release, regardless of chart 
potential, highly recommended for musical merit. 

All albums commercially available in the United States 
are eligible. Send album review copies to Jonathan 
Cohen and singles review copies to Chuck Taylor 
(both at Billboard, 770 Broadway, Sixth Floor, New 
York, N.Y. 10003) or to the writers in the appropriate 
bureaus. 

46, 1 a _ _. 
POP 

PAULA DEANDA F/ THE 
DEY Walk Away (4:23) 
Producer: Stargate 
Writers: various 
Publishers: Super 
Sayin'/Zomba, ASCAP 
Arista 

aSweet and simple, 
Paula DeAnda's "Walk 

Away " -second single 
from her self -titled 
debut -is made for teen 
slumber parties and 
Disney afternoons. The 
song is a bit more upbeat 
than her radio -friendly, 
Baby Bash -featured ballad 
"Doing Too Much." And 
much like Rihanna's new 
cut "We Ride" (same 
producer, Stargate) 
DeAnda's whispery, 
sugarcoated vocals glide 
easily over a basic piano - 
bass beat. Rapper the 
Dey's dull rhymes 
complicate the matter, but 
the focus remains on the 
singer's doting lyrics: 
"Does she know /That you 
like to play PS2 like 6 in 
the morning /Like I do," 
she chants. Not as catchy 
as "Doing Too Much," but 
just as melodic and 
exploding at top 40 
radio. -CH 

PARIS HILTON Nothing in 
This World (3:10) 
Producer: Dr. Luke 
Writers: L. Gottwald, S. 

Solomon 
Publisher: Kasz Money, 
ASCAP,- V2 /Sony /ATV, BMI 
Warner Bros. 

©Paris Hilton's debut 
"Stars Are Blind" got 

off to a fast start at radio, 
with its fresh, sun - 
splashed reggae vibe - 
even those who ridicule 
her vacuous image had to 
admit it was a tasty little 
pop morsel -but it stalled 
surprisingly fast, just 
scratching the Pop 100 
top 15. While aborted 
second single "Turn It Up" 
still heads to clubs, duly 
remixed, Warner Bros. is 
now calling for top 40 
adds with "Nothing in This 
World," another 
undeniably catchy, hook - 
happy midtempo jewel. 
The vocal is strikingly 
similar to "Stars " -mercy, 
does this mean that Hilton 
can actually sing? Sounds 
like Miss Paris could teach 
top 40's superstars a thing 
or two about melody. And 
with her Billboard 200 
debut at a lofty No. 7 this 

issue, the public seems to 
agree. Who would have 
ever suspected ? -CT 

LUTHER VANDROSS Got 
You Home (3:38) 
Producer: Bryan -Michael 
Cox, Jason Rome 
Writers: B. Cox, J. Rome, 
H. Lilly 
Publisher: various 
J /Epic /Legacy 

Previous posthumous 
single "Shine," one of 

two new tracks from 
upcoming "The Ultimate 
Luther Vandross" was 
disappointing with its 
dated production and 
lackluster impact (though 
the Freemasons radio 
remix was illuminating). 
Follow -up "Got You 
Home" makes up for that 
misstep, with its soulful 
Toni Braxton -esque . 

production, killer passion - 
fueled vocal from the man, 
beautifully layered 
harmonies and gratifying 
hook, "I'm glad that I got 
you home/To- night -night- 
night- night." Sounds like 
vintage Luther, tailor - 
made for moonlight and 
roses, and as romantic and 
smooth as any of his many 
momentous previous hits. 
Now this was worth the 
wait. Adult R &B, take it on 
"Home. " -CT 

MONTGOMERY GENTRY 
Some People Change 
(3:16) 
Producers: Troy Gentry, 
Eddie Montgomery, Mark 
Wright 
Writers: M. Dulaney, J. 

Sellers, N. Thrasher 
Publisher: not listed 
Columbia 

oThis first single from 
Montgomery Gentry's 

forthcoming album is a 

potent anthem with a 

positive lyric about people 
overcoming prejudice and 
addiction to lead better 
lives. Eddie Montgomery 
and Troy Gentry have built 
a solid career on edgy 
country tunes that mix 
small -town values with 
restless renegade spirit. 
This track showcases a 

different side of the pair, 
even incorporating a 

gospel choir to help drive 
the uplifting message 
home. It's a powerful 
record and should serve as 

a fit introduction to the 
act's new disc. -DEP 

ROCK 
PEARL JAM Gone (4:08) 
Producers: Adam Kasper, 
Pearl Jam 
Writer: E. Vedder 
Publisher: Innocent 
Bystander, ASCAP 

Pearl Jam has roared 
back to life at rock 

radio this year with "World 
Wide Suicide" and "Life 
Wasted," the first two hard - 
rocking singles from its 
self -titled J debut. Whether 
programmers are fully back 
in the band's camp will be 
revealed by the response to 
"Gone," a midtempo track 
with solemn, slow -building 
verses contrasted by a 

more uplifting chorus. The 
theme of a man leaving his 
past life behind in the 
rearview mirror is classic 
Pearl Jam, while lines like 
"No more trying 
evenings /This American 
dream I am disbelieving," 
link the concept to the 
present state of the union. 
Also welcome is Eddie 
Vedder's return to 
storytelling; you can almost 
see the city lights receding 
in your mind's eye as the 
song's subject speeds off to 
an uncertain future. -JC 

SEPTEMBER Satellites 
(3:07) 
Producers: J. Von der Burg, 
N. Von der Burg 
Writers: J. Von der Burg, A. 
Bhagavan, N. Von der Burg 
Publishers: various 
Robbins 
Robbins Entertainment, 
which scored mainstream 
top 10 victory earlier this 
year with Cascada's 
"Everytime We Touch" 
(and is inching toward a 

follow -up hit with her 
"Miracle ") certainly has a 

way of sniffing out mass - 
appeal dance imports. Add 
September's "Satellites" to 
the stack, with its one - 
spin- and -you'll -be- 
singing-it hook, spot -on 
female vocals and 
production that shines like 
a beaming disco ball. Eight 
mixes on the maxi single 
add electronic flavor here 
and there, but the straight - 
ahead U.S. version, which 
stirs in a flurry of strings 
and a slightly more 
aggressive beat -insistent 
tempo, is truly one -stop 
shopping. -CT 
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Over the (,minter 
GEOFF MAYFIELD gmayfield@billboard.com 

Mana roc) s The Billboard 
200 at No. 4, the highest rank 
ever on that chart for a 

Spanish -language album by a 

duo or group, and the highest 
standing ever for any Warner 
Latina act. The 87,000 -unit 
start also places Mana's 
"Amar Es Cc mbatir" at No. 
on both Top Rock Albums a 

Top Latin Albums. 

In the sane week, Justin 
Timberlake garners his first 
No. 1 as a scio artist on The 
Billboard H 3t 100, duo the 
Wreckers take their debut 
single to No. 1 on Hot Cou 
Songs (see Between the 
Bullets, pages 74 and 83). 

On the AduttTop 40 chart, 
Gnarls Bar<ley's "Crazy" 
becomes tie fourth straig 
debut single to hit No. 1, a 

chart first. The ascension 
extends a 28 -week new -a 
success streak that includes 
tongs by James Blunt, Daniel 
owter anjKT Tunstáll_.__ -, 

READ FRED BRONSON 
EVERY WEEK AT 

BILLBCARD.COM /FRED 

»Justin -imberlake joins 
Kelly Clarkson and Rihania in 
a very elite club -they hase 
made the three biggest jumps 
to No. 1 it the history of The 
Billboard Hot 100. Timberlake 
is the nerest member of this 
exclusive trio, as his 
"SexyBack" rockets 31 -1. 

»Fred Bonson also reports 
on another elite trio: the 
three "Making the Band" acts 
that have debuted on Tha 
Billboard 200. Each season 
has produced a better result, 
with 0-Town opening at No. 5, 
Bad Boy's Da Band bowiig at 
No. 2 anc now Danity Kale 
kicking aff its chart carear in 
pole pos tion. 

Danity Kane Stops Show With Chart-Topping Bow 
In case you missed lessons learned in 
recent years from "American Idol," 
awards shows and the career pith of Josh 
Groban, the top 10 of this week's Bill- 

board 200 makes an obvious marketing 
mantra abundantly clear: TV exposure 
sells music. 

You see that in Me bows at No. 2 and 
No. 6 by, respectively, OutKast and Paris 
Hilton. You see it in the 169,000 that "The 
Cheetah Girls 2" soundtrack has sold 
during its two chart weeks at No. 5. And, 
nowhere is it more abundantly clear than 
in the No. 1 bow by Diddy's la:est made - 

on -MTV group, Danity Kane. 
The lady quintet sells 234,000 copies 

in its first week, a bigger frame than 
the previous two "Making the Band" 
acts earned. 

0 -Town, the ensemble assembled 
when "Making the Band" launched on 
ABC in 2000, sold 145,000 in the 
frame its self -titled 2001 album started 
at No. 5. 

When the series shifted to MTV and 
recruited Diddy as its mentor, 2003 saw 
Bad Boy's Da Band ring up 204,000 in 
the opening week, which placed "Too 
Hot for T.V." at No. 2 on the big chart and 
No. 1 on Top R &E /Hip -Hop Albums. 

A meager radio picture makes Dan - 
ity Kane's sales splash all the more im- 

pressive. Whereas 0 -Towns "All or Noth- 
ing" rose to No. 10 on the ill -format Hot 
100 Airplay list and Da 3and worked 
"Bad Boy This, Bad Boy 'Fla:" to No. 46, 
Danity Kane's "Show Stcpper" has yet 
to dent that chart. 

Exposure from "Making the Band" 
began 18 months ago wlen the series 
returned to the video channel. The gals' 
"Show Stopper" got "Making the Video" 
coverage from MTV, which helped the 
clip draw 37 plays on tha- channel. 

Beyond that, "Show Stopper" has 
lived up to its title in cyberspace, attract- 
ing 6 million streams at tae group's My- 

Space page and 1.5 million viewings at 
youtube.com. 

All that new -fangled exposure makes 

Danity Kane a David to the Grammy 
Award -winning Goliath that is OutKast, 
although the rap duo does lead Top 
R &B /Hip -Hop Albums. Billboard's 
urban sales charts are fed by a panel of 
core stores that specialize in those gen- 
res, thus artists' standings often differ 
from ranks on the big chart. 

The soundtrack from OutKast's 
"Idlewild" film mounted its own TV at- 

tack, with opening -week slots on "Late 
Night With David Letterman," "Today" 

and "TRL." That helps pump first -week 
sales of 196,000, handsome by most acts' 
standards but a far cry from the 510,000 
first -week sales that greeted the duo's 
juggernaut "Speakerboxxx /The Love 
Below" when that double -album reached 
the market in September 2003. 

How does pop culture figure Hilton 
prove TV's music oomph? Easy. If the 
woman changes her shoes, someone 
on some TV show will broadcast the 
news, while TV series "The Simple Life" 

helped elevate her profile from tabloid 
princess to "It" girl when it launched 
on Fox in 2003. 

Certainly the making of Hilton's 
album has kept her name in the enter- 
tainment media during an extended pe- 
riod of time. Guilty- pleasure lead single 
"Stars Are Blind" even became a decent- 

IVIrlret Watch 1 A Weekly National Music Sales Report 

Weekly Unit Sales Year -To -Date 
STORE 

ALBLMS SINGLES 

DIGITAL 

TRACKS 

This Week 

Last Week 

Change 

This Wok last Year 

Change 

9,545,000 

9,586,000 

-0.4% 

9,658:000 

-1.2% 

63,000 

65,000 

-3.1% 

90,000 

-30.0% 

Weekly Album Sales 
35 million units 

30 

25 

20 

15 

10 

2005 
2006 

10,854,000 

10,674,000 

1.7% 

6,024,000 

80.2% 

J F M A M J J A S O N D 

2005 2006 CHANGE 

OVERALL UNIT SALES 
Albums 364,682000 
Digital Tracas 210,144,000 

Store Singls 3,669,000 
Total 578,495,000 

Abumsw/IM' 385,696,400 
Includes track equivalent album sales (TEA) with 10 track downloads equivalent 
to one albur sale. 

sized hit, peaking at No. 18 on The Bill- 

board Hot 100, with most of that song's 
chart action derived from digital sales. 

Coming off the 1.6 million sales that 
Nielsen SoundScan tracked for 2003 re- 
lease "Cheetah Girls EP," the success of 
the new Cheetah Girls soundtrack sug- 
gests that neither the sales oomph of Dis- 

ney Channel, nor the buying appetite of 
its pre -teen and younger audience, 
should be underestimated. 

ALL THAT JAZZ: It's a busy week on 
Top Jazz Albums, where Chris Botti's 
CD /DVD combo "Live: With Orchestra 
and Special Guests" bows at No. 2. His 
last two standards -based albums corn - 
bined to sell 998,000 copies since the 
first of those two, "When I Fall in Love," 

arrived in September 2004. 
Attention surrounding the one -year 

anniversary of Hurricane Katrina helps 
pump a re -entry on the jazz list for multi- 
act charity album "Our New Orleans 
2005:A Benefit Album" (No. 9, up 333 %). 

The album features Dr. John, Allen Tous- 
saint, the Dirty Dozen Brass Band and 
others. Proceeds from "Our New Or- 
leans" enabled Warner Music Group 
label Nonesuch to announce a $1 mil- 
lion donation to Habitat for Humanity 
on behalf of Katrina victims. 

For week ending August 27. 2006. Figures are rounded. e 
Compiled from a national sample of retail store and rack Nielsen 
sales reports collected and provided by SoundScan 

2005 2006 CHANGE 

YEAR -TO -DATE SALES BY ALBUM CATEGORY 

344,609,000 -5.5% Cuitent 225,325,000 210,438,000 -6.6% 
364,950,000 73.7% Catalog 139,357,000 134,171,000 -3.7% 

2,672,000 -27.2% 
Deep Catalog 94,352,000 94,095,000 -0.3% 

712,231,000 23.1% 

381,104,000 -1.2% 

ALBUM SALES 

'05 

'06 344.6 million 

SALES BY ALBUM FORMAT 

CD 

Digital 

Cassette 

Other 

353,332,000 

8,745,000 

1,846,000 
759,000 

CURRENT ALBUM SALES 

'05 

'06 210.4 million 

CATALOG ALBUM SALES 

'051 . 1X 4I & -.R illksn$ 
'06 134.2 million 

324,063,000 -8.3% 

19,108,000 118.5% 
Nielsen SoundScan counts as current only sales within the first 18 months of an 
album's release (12 months for classical and jazz albums). Titles that stay in the 

840,000 -54.5% top half of The Billboard 200, however, remain as current. Titles older than 18 
months are catalog. Deep catalog is a subset of catalog for titles out more than 

598,000 -21.2% 36 months. 

Go to www.billboard.biz for complete chart data 71 
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Idlewild (Soundtrack) 2 

Port Of Miami 1 

All The Right Reasons El 1 

The Phoenix 2 

Unappreciated 4 

Testimony: Vol. 1, Life & Relationship 1 

15 41 

Cars 6 

1 

57 

White Trash With Money II 2 

Two Lights 8 

`he Road And The Radio © 1 

Don't You Fake It 25 

The Breakthrough © 1 

10,000 Days El 1 

One - X 5 

Be Here © 3 

Flyleaf 60 

Hillbilly Deluxe 3 

Zombies! Aliens! Vampires! Dinosaurs! 13 

Sacred 2 

Into The Rush 36 

King 1 

Retaliation 4 

My Ghetto Report Card 3 

Modern Day Drifter is 6 

Time Well Wasted II 2 

Breakaway l© 3 

Tie Sound Of Revenge. 10 

Happy Hollow 96 

The Trinity 7 

Have A Nice Day. III 2 

See Charts Legend for rules and explanations. c 2006. VNU Business Media. Inc. and Nielsen SoundScan. Inc. All rights rese -ed 

9 
SALES DATA COMPILED BY 

Nielsen 
SoundScan 

o 
ffi 3o W ARTIST 

IMPRINT E. NUMBER / DISTRIBUTING LABEL (PRICE) 

NOT SOOT 
DEBUT 1 

#1 DANITY KANE 
1 INK BAD BOY 83989/AG 118.98) 

Title xE 
á°a 

Danity Kane 1 

OUTKAST 
LAFACE 75791/ZCMBA (18.98) 

3 II CHRISTINA AGUILERA 
RCA 82639 -RMG (22.981 

O ® 
5 5 

O ® 
7 6 3 

O 
O ® 
C) CI 
11 7 1 

10 10 

13 2 - 

14 3 - 

15 4 - 

16 9 6 

17 11 6 

4:1) 19 22 .o 

O 18 14 

CD © 
21 15 15 

22 16 12 

23 17 25 

24 12 2 

25 13 7 

26 21 16 

30 30 

28 24 23 

29 20 11 

30 8 

31 22 20 

32 27 26 

33 14 4 

34 28 21 

35 33 29 

36 26 18 

37 32 34 

38 31 32 

39 29 33 

O ® 
41 34 41 

42 23 17 

43 39 40 

44 35 27 

O 

MANA 
WARNER LATINA 63661 (18.98) 

SOUNDTRACK 
5 WALT DISNEY 861592 (18.981 

Back To Basics 1 

Amar Es Combatir 4 

The Cheetah Girls 2 5 

Paris 6 

NOW 22 1 

Sacrament 8 

The Ultimate Luther Vandross 9 

Kelis Was Here 10 

PARIS HILTON 
WARNER BROS. 44138 (18.98) + 

VARIOUS ARTISTS 
SONY BMG STRATEGIC MARKETING GROUP /EMI /UNIVERSAL'ZOMBA 83563,50NY MUSIC (18.98) 

LAMB OF GOD 
PROSTHETIC /EPIC 87804/SONY MUSIC (18.98):!' 

LUTHER VANDROSS 
LEGACY /EPIC /J 97700 SONY MUSIC /RMG (18.98) 

KELIS 
JIVE 83258/ZOMBA (18.98) 

RICK ROSS 
SLIP -N- SLIDE /DEF JAM 006984' /IDJMG (13.98) 

NICKELBACK 
ROADRUNNER 618300 /IDJMG (18.98) 

LYFE JENNINGS 
COLUMBIA 96405 /SONY MUSIC (18.98) 

TRACE ADKINS 
CAPITOL NASHVILLE 56731 (18.95) + 

Dangerous Man 3 

CHERISH 
SHO'NUFF 54077 /CAPITOL (12.981 

SOUNDTRACK 
JIVE 88063 /ZOMBA (18.981 

GNARLS BARKLEY 
113 981 

HINDER 
. -. RSAL REPUBLIC 005390 /UMRG (9.98 

SOUNDTRACK 
WALT DISNEY 861426 (12.98) 

GREATEST 
GAINER 

Step Up 6 

St. Elsewhere 4 

Extreme Behavior 18 

High School Musical © 1 

PAT GREEN 
BNA 84583/SBN (18.98) 

THE PUSSYCAT DOLLS 
A8M 005374.INTERSCOPE (13.98) 

RASCAL FLATTS 
LYRIC STREET 165058 /HOLLYWOOD (18.98) 

JOSH TURNER 
MCA NASHVILLE 004744'550N (13.981 

Cannonball 20 

PCD U 5 

Me And My Gang 13 1 

Your Man U 2 

BREAKING BENJAMIN 
HOLLYWOOD 162607 (18.98) 

KIDZ BOP KIDS 
RAZOR 8 TIE 89124 (18.98) 

YUNG JOC 
BLOCK /BAD BOY SOUTH 83937'!AG (18.98) 

THE FRAY 
,..,)4 EPIC 93931/SONY MUSIC (18 -98) 

PANIC! AT THE DISCO 
DECAYDANCE 077 /FUELED BY RAMEN (13 981 

Phobia 2 

Kidz Bop 10 3 

New Joc City 3 

How To Save A Life S 19 

LETOYA 
CAPITOL 97136 (12.981 

OBIE TRICE 
SHADY 006845 / INTERSCOPE (13.98) 

A Fever You Can't Sweat Out 13 

LeToya 1 

Second Round's On Me 8 

RIHANNA 
SRP /DEF JAM 006165 - IDJMG (13.98) 

RED HOT CHILI PEPPERS 
WARNER BROS. 49996 (22.98) , +) 

CASSIE 
NEXTSELECTION /BAD BOY 83981/AG (18,98) 

NELLY FURTADO 
MOSLEY GEFFEN 006300' / INTERSCOPE (13 -98) 

N E -YO 
DEF JAM 004934' /IDJMG (13.981 

STONE SOUR 
ROADRUNNER 618073/IDJMG (18.981 

CORINNE BAILEY RAE 
4 CAPITOL 66361 (12.981 

CARRIE UNDERWOOD 
ARISTA ARISTA NASHVILLE 71197 /RMG (18.98) 

TIM MCGRAW 
CURB 78891 (18.98) 

:CRAZY FROG 
NEXT PLATEAU /UNIVERSAL REPUBLIC 007149/UMRG (13.98) 

BLUE OCTOBER 
UNIVERSAL MOTOWN 006262 /UMRG (9.98) 

TOM PETTY 
AMERICAN 44285 /WARNER BROS. (18.98) 

A Girl Like Me 5 

Stadium Arcadium 1 

Cassie 4 

Loose 1 

In My Own Words U 1 

Come What(ever) May 4 

Corinne Bailey Rae 17 

Some Hearts © 2 

Greatest Hits Vol 2: Reflected 2 

More Crazy Hits 40 

Foiled 29 

Highway Companion 4 

THE WRECKERS 
MAVERICK /WARNER BROS. (NASHVILLE) 48980/WRN 118 -98)'8' 

Stand Still, Look Pretty 14 

DIXIE CHICKS 
COLUMBIA 80739/SONY MUSIC (18.98) 

Taking The Long Way II 1 

45 53 
3S SNOW PATROL 

POLYDOR /ABM 006676 / INTERSCOPE (13.98) 

46 36 24 

Eyes Open 34 

PHARRELL In My Mind 3 
STAR TRAK 005698' / INTERSCOPE (13.98) 

47 40 37 
RODNEY ATKINS If You're Going Through Hell 3 

8 CURB 78945 (13.98) O m VARIOUS ARTISTS 
TVT 2508 (18.98) 

Crunk Hits Vol. 2 48 

4e 25 9 
DMX 
COLUMBIA 80742/SONY MUSIC 

(18.981'+) 

Year Of The Dog...Again 2 

50 44 47 
KI IUNbIALL lid RELENTLESS 50729/VIRGIN (12.98) 

Eye To The Telescope 33 

le me+ 

ragnet- 
tired-sing 
raits 
t-s year's 
ìgtest deb" 

cv anew 
female 

pcp s i. 

a n. 

ae w o W5 ARTIST 3 a 3y IMPRINT 8 NUMBER I DISTRIBUTING LABEL (PRICE) 

51 42 38 
AFI 
'INS EVIL 006854' / INTERSCOPE (13.98) 

38 31 

ó 
Title c « te 

Decemberunderground 1!; 

INDIA.ARIE 
't VERSAL MOTOWN 006141 UMRG (13.98) 

53 37 19 
STEVE HOLY 
CURB 78758 (13.98) 

54 49 45 

55 47 42 

Brand New Girlfriend 19 

BUCKCHERRY 
ELEVEN SEVEN 001 /ATLANTIC (13 98) 

SOUNDTRACK 
WALT DISNEY 861349 (18.98) 

56 46 36 
j JOHNNY CASH 

AMERICAN /LOST HIGHWAY 002769 "1MGN (13.98) ®a 
58 52 51 

59 55 5*` 

60 

TE ielayed fl. 

se , o .ginally; 
scTeculed for; 
a'larch bows 
irduies 28 

and I 
re-lizes from 
19S-92. 

MIat band 
L1b of God 

lam is best 
weak aver at 

N: E with 
600. Act 
wi Itou with 
Me 3adeth's 
Gi93rtcur 
thr_uj1 
()abbe-. 

At Lb. 9, 

LUt er 
Vandross 
acti3s s fi 

posli mou 
top -0 albu 

wit a care 
spanning 
hits se 

"Bcc ;y" Kelis 

fina s sets 
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63 48 28 

O 68 68 

American V: A Hundred Highways 

DJ KAYSLAY & GREG STREET 
DEJA 34 5815 KOCH (17.98) 

The Champions: The North Meets The South 

TOBY KEITH 
SHOW DOG NASHVILLE 006270 (18.98) 

JAMES BLUNT 
CUSTARD /ATLANTIC 97250'.AG (18.98) 

30 SECONDS TO MARS 
IMMORTAL 90992 /VIRGIN (12.98) 

Back To Bedlam © 2 

A Beautiful Lie 42 

Ultimate 61 
PRINCE 
WARNER BROS. 73381 (25.98) 

GOV'T MULE 
An) 21555 (18.98) 

High & Mighty 62 

FIVE FOR FIGHTING 
AWARE /COLUMBIA 94471/SONY MUSIC (18.98) 

KENNY CHESNEY 
BNA 72960 SRN (18.98) 

65 62 63 
LITTLE BIG TOWN 
EQUITY 3010 (13.98) 

66 56 52 

69 70 

67 72 

69 58 57 

70 54 56 

71 65 58 

72 64 

73 43 

74 

75 

76 50 

77 57 50 

78 73 69 

SHAKIRA 
'IC 81585/SONY MUSIC (18.98) 

ANDREA BOCELLI 
SUGAR / DECCA 006069 /UNIVERSAL CLASSICS GROUP 113.98) 

CHRIS BROWN 
4. JIVE 82876 /ZOMBA (18.98) ú 

ALAN JACKSON 
Aï .R ARISTA NASHVILLE 80281 SBN (18.98) 

The Road To Here 51 

Oral Fixation Vol. 2 5 

Amore 3 

Chris Brown U 2 

Precious Memories 4 

THE RED JUMPSUIT APPARATUS 
IGIN 62829 (12.98) 

GUNS N' ROSES 
FFEN 001714'INTERSCOPE (16.98) 

Greatest Hits © 3 

JOHNNY CASH 
3ACY COLUMBIA (NASHVILLE) /AMERICAN ISLAND 005288 UME (13 98) 

The Legend Of Johnny Cash © 5 

SOUNDTRACK 
: CAYDANCE 39069 /NEW LINE (16.98) 

Snakes On A Plane: The Album 43 

MICHAEL BUBLE 
' :3: REPRISE 48946 /WARNER BROS. (18.98) + 

THE ALL -AMERICAN REJECTS 
:ICGHOUSE 004781 / INTERSCOPE (13.98) 

BUSTA RHYMES 
4F TERMATH 006748' INTERSCOPE (13.98) 

It's Time 7 

Move Along 6 

The Big Bang 1 

VARIOUS ARTISTS 
UNIVERSAL 'EMI SONS BMG MUSIC'ZOMBA 006201 UME (18 98) 

RASCAL FLATTS 
LYRIC STREET 165049 HOLLYWOOD (18.98) 

NOW 21 2 

Feels Like Today 1 

79 41 5 
11 SLAYER 

AMERICAN 44300 /WARNER BROS. (18.98) 

Im 85 77 

81 70 60 

82 71 61 

83 80 73 

84 74 85 

85 75 79 

86 51 13 

87 60 49 

88 61 39 

89 77 55 

90 82 

91 66 76 

92 88 84 

93 89 83 

94 83 78 

95 78 64 

® 
97 79 59 

98 87 86 

99 93 137 

100 86 67 

Christ Illusion 5 

MARY J. BLIGE 
1.1ATRIARCH: GEFFEN 005722' /INTERSCOPE (13.98/8.98) 

TOOL 
VIOL DISSECTIONALVOLCANO 81991/ZOMBA (18.98) 

THREE DAYS GRACE 
14 ZOMBA (18.98) 

KEITH URBAN 
APITOL NASHVILLE 77489 (18.98) 

FLYLEAF 
INTONE 50005 (9 98) 

BROOKS & DUNN 
ARISTA NASHVILLE 69946: SBN 118 98) 

HELLOGOODBYE 
DRIVE -THRU 83645 (11.98) 

LOS LONELY BOYS 
OR EPIC 94194/SONY MUSIC (18 -98) ± 

ALY & AJ 
ti 'n LYWaOD 162505 (18.98) .+ 

T.I. 
;o+ANO HUSTLE/ATLANTIC 83800'/AG (18.98) J 
DANE COOK 

'IMEDY CENTRAL 0034 (18.98 CD /DVD) " 
E -40 

K WIT' IT /BME 49963/WARNER BROS. (18.981 

DIERKS BENTLEY 
4PITOL NASHVILLE 66475 (18.98)'S 

BRAD PAISLEY 
ä 

ARISTA NASHVILLE 69642/SBN (18.98) 

KELLY CLARKSON 
RCA 64491/RMG (18.98) 

CHAMILLIONAIRE 
UNIVERSAL MOTOWN 005423- UMRG (13 98) 

CURSIVE 
SADDLE CREEK 94' 113 98) 

DASHBOARD CONFESSIONAL 
;AGRANT 006061 / INTERSCOPE (13 98) 

Dusk And Summer 2 

SEAN PAUL 
`JP ATLANTIC 83788`!AG (18.98) 

BON JOVI 
ISLAND 0053719DJMG (18.98) 

ICE CUBE 
LENCH MOB 65939 (18.98) 

Laugh Now, Cry Later 4 

THE BILLBOARD 200 ARTIST INDEX ONE THUGS -N- 
67 

30 SECONDS TO MARS 1)0 GARY ALLAN 138 ' 

HARMONY 158 

' ALY 8 AJ 88 NATASHA BEDINGRELD ..151 
BBAZEROS MUSICAL DE 99 

ANGELS AND BEE GEES 197 
DURANGO 186 

AIRWAVES 108 DIERKS BENTLEY 92 
BREAKING BENJAMIN ..24 

MARC ANTHONY 149 BIG 8 RICH 123 
BROOKS & DUNN 85 

RODNEY ATKINS 47 THE BLACK EYED PEAS ..104 
CHRIS BROWN 68 

AVANT 166 MARY J. BLIGE 80 
MICHAEL BUBLE 74 

AVENGED SEVENFOLD ..177 BLUE OCTOBER 41 
BUCKCHERRY 54 

JAMES BLUNT 59 
LOS BUKIS 199 

TRACE ADKINS ...14, 132 

AFI 51 

CHRISTINA AGUILERA 3 

JASON ALDEAN 150 

ALEXISONFIRE 189 

THE ALL -AMERICAN 

REJETS 75 

BUSTA RHYMES 76 

MARIAN CAREY 
CARTEL 159 

JOHNNY CASH 56. 72 

CASSIE . ...... 33 

CASTING CROWNS ...131 
THE CASUALTIES 200 

CHAM 119 

CHAMILLIONAIRE . 95 

CHERISH 15 

KENNY CHESNEY 6+ 

ERIC CHURCH 164 

KELLY CLARKSON 9- 
COLDPLAY 19 
KEYSHIA COLE 16 

DANE COOK e, 

CRAZY FROG AP 

CREED 121 

SHERYL CROW 10 

BILLY CURRINGTON 1St 
CURSIVE 9E 

)ADDY YANKEE 183 
TANITY KANE 1 

DASHBOARD 

CONFESSIONAL 97 
DEADSY 176 
DEATH CAB FOR CURE 160 

AND DIFRANCO 128 

DISTURBED 133 

BIS E CHICKS 44 

DJ KAYSLAY 8 GREG 

STREET 57 THE FRAY 27 GUNS N' ROSES 71 INDIA.AR E 52 DONELL JONES 179 

DMX 49 NELLYFURTADO 34 CHRIS ISAAK 184 JURASSIC 5 109 
THE ISLET BROTHERS 0 HELLOGOODBYE 86 FEATURING RONALD EMMEIN 

E-40 91 G. LOVE 139 FAITH HILL 137 ISLEY . 163 KEANE 111 

EMINEM 135 GNARLS BARKLEY 17 PARIS HILTON 6 TOBY KEITH 58, 107 

GODSMACK 110 HINDER 18 KELIS 10 

GOO G00 DOLLS 153 DAVE HOLLISTER 140 ALAN JAC KSCN 69 KIDZ BOP KIDS 25 

FALL OUT FALL OUT B© GDRILLAZ 175 STEVE HOLY 53 J DILLA AKA JAY DEE ...103 CHEYENNE KIMBALL ..188 
FIVE FOR FIGHTING ....63 GOVT MULE 62 LYFE JENNINGS 13 MARK KNOPFLER AND 

FLYLEAF 84 PAT GREEN 20 JACK JOHNSON .102, 115 EMMYLOU HARRIS ...143 
ICE CUBE 100 KIRK FRANKLIN 157 

72 I Go to www.billboard.biz for complete chart data Data for week of SEPTEMBER 9, 2006 I CHARTS LEGEND on Page 88 

www.americanradiohistory.com

www.americanradiohistory.com


 

ofi'* 

/ ADULT TOP 40Th 

SZS 
ís--3 

o 
o 

TITLE 
`g. 3S ARTIST (IMPRINT,. PROMOTION LABEL) 

CRAZY 
GNARLS BARKLEY /DOWNTOWN/LAVA) 

3 43 
OVER MY HEAD (CABLE CAR) 
THE FRAY LLPICL 

3 1 31 

7 17 

8 10 

6 4 29 

. 6 38 

8 5 19 

O 12 12 

YIiI 11 16 

11 9 34 

12 10 21 

14 18 

14 13 49 

IT 17 9 

(1) 16 13 

18 12 

`IMf 21 11 

19 13 

22 4 

CD26 11 

22 20 20 

e 23 18 

o25 9 

25 24 18 

BLACK HORSE & THE CHERRY TREE 
KT TUNSTALL (RELENTLESSNIRGIN) 

MOVE ALONG 
THE ALL -AMERICAN REJECTS (DOGHOUSE/INTERSCnri 

WAITING ON THE WORLD TO CHANGE df JOHN MAYER (AWARE /COLUMBIA) 

SAVIN' ME 
NICKELBACK (ROADRUNNER /IDJMG) 

UNWRITTEN 
NATASHA BEDINGFIELD (EPIC) 

DANI CALIFORNIA 
RED HOT CHILI PEPPERS (WARNER BROS 

AWAY 
NICKELBACK )ROADRUNNER /IDJMG) 

THE RIDDLE 
FIVE FOR FIGHTING (AWARE /COLUMBIA) 

WALK AWAY 
KELLY CLARKSON (RCA /RMG) 

STAY WITH YOU 
GOO GOO DOLLS (WARNER BROS.) 

HATE ME 
BLUE OCTOBER (UNIVERSAL MOTOWN) 

BAD DAY 
DANIEL POWTER (WARNER BROS 

PUT YOUR RECORDS ON 
CORINNE BAILEY RAE (CAPITOL) 

WHAT HURTS THE MOST 
RASCAL FLATTS (LYRIC STREET /HOLLYWOOD) 

CHASING CARS 
SNOW PATROL (POLYOOR /A &M /INTERSCOPE) 

HOW TO SAVE A LIFE 
THE FRAY (EPIC) 

IS IT ANY WONDER? 
KEANE ( INTERSCOPE) 

k 

L*t 

Lt 

CALL ME WHEN YOU'RE SOBER If EVANESCENCE (WIND -UP) 

AIN'T NO OTHER MAN 
CHRISTINA AGUILERA (RCA/RMG) 

WHAT'S LEFT OF ME 
NICK LACHEY (JIVE/ZOMBA) 

NOTHING LEFT TO LOSE 
MAT KEARNEY (AWARE /COLUMBIA) 

I WRITE SINS NOT TRAGEDIES 
PANIC! AT THE OISCO (DECAYDANCE /FUELED BY RAE '. 

HIPS DON'T LIE 
SHAKIRA FEAT. WYCLEF JEAN (EPIC) 

AIRPLAY MONITORED BY SALES DATA COMPILED BY 

Nielsen 
Broadcast Data 
Systems 

LEGEND FOR HOT 100 AIRPLAY LOCATED BELOW CHART. HOT DIGITAL SONGS. Tqp sel ing paid download songs compiled from Internet sates recors collected and provided by Nielsen SoundScan. This data 
is used to compile both The Billboard Hot 100 and Pop 100. ADULT TOP 40 /ADULT CONTEMPORARY /MODERN ROCK: 75 adult top 40 statices, 87 adLIt L'ontumporary stations and 74 modern rock stations are 

electronically monitored 24 hours a day, 7 days a week. See Chart Legend for additional rules and explanations. ti 2006, VNU Business Madia, Inc. and Nielsen SoundScan. Inc. All rights reserved. 

Nielsen 
SoundScan 

N 

t HOT 100 AIRPI_AYTM 

F3 
TITLE 

Q3 ó ARTIST (IMPRINT i PROMOTION LABEL) 

1 r(I #1 
7WKS 

ME & U 
CASSIE (NEXTSELECTION /BAD BOY /ATLANTIC) 

2 3 14 (WHEN YOU GONNA) GIVE IT UP TO ME 
SEAN PAUL FEAT. KEYSHIA COLE (VP /ATLANTIC) 

4 11 
PULLIN' ME BACK 
CHINGY FEAT. TYRESE (SLOT -A -LOT /CAPITOL) 

5 11 
SEXY LOVE 
NE -Y0 (SEE JAM /IDJMG) 

5 2 16 

6 6 12 

O 8 8 

8 7 15 

9 14 

(I) 12 9 

11 10 13 

12 11 17 

13 13 13 

20 7 

15 17 19 

16 14 24 

4:1) 23 6 

18 16 23 

22 11 

20 19 22 

21 21 13 

17 28 7 

23 18 11 

27 5 

28 24 15 

PROMISCUOUS 
NELLY FU8TAD0 FEAT. TIMBALAND (MOSLEY /GEFFEN) 

BUTTONS 
THE PUSSYCAT DOLLS (A&M /INTERSCOPE) 

SEXYBACK 
JUSTIN TIMBERLAKE (JIVE /ZOMBA) 

U AND DAT 
E -40 FEAT. T -PAIN & KANDI GIRL (SICK WID' IT /BME/REPRISE) 

SHOULDER LEAN 
YOUNG ORO FEAT. T.I. (GRAND HUSTLE /ATLANTIC) 

I KNOW YOU SEE IT 
YUNG JOC (BLOCK/BAD BOY SOUTH /ATLANTIC) 

CRAZY 
GNARLS BARKLEY (DOWNTOWN /LAVA) 

DO IT TO IT 
CHERISH (SHO'NUFF /CAPITOL) 

I WRITE SINS NOT TRAGEDIES 
PANIC! AT THE DISCO (DECAYDANCE/FUELED BY KAMEN /LAVA) 

GET UP 
CIARA FEAT. CHAMILLIONAIRE (LAFACE /JIVE /ZOMBA) 

OVER MY HEAD (CABLE CAR) 
THE FRAY (EPIC) 

SNAP YO FINGERS 
LIL JON (BME/TVT) 

LONDON BRIDGE 
FERGIE (WILL.I.AM /A &M /INTERSCOPE) 

IT'S GOIN' DOWN 
YUNG JOC (BLOCK/BAD BOY SOUTH /ATLANTIC) 

CALL ON ME 
JANET & NELLY (VIRGIN) 

SO WHAT 
FIELD MOB FEAT. CIARA (DTP /GLEE LNI 

AIN'T NO OTHER MAN 
CHRISTINA AGUILERA (RCA/RMG) 

S.E.X. 
LYFE JENNINGS (COLUMBIA) 

DEJA VU 
BEYONCE FEAT. JAY-2 (COLUMBIA) 

FAR AWAY 
NICKELBACK (ROADRUNNER /IDJMG) 

BOSSY 
RELIS FEAT TOO SHORT (JIVE / ZOMBA) 

ís-3 

26 

TITLE 
á 3 3ó ARTIST (IMPRINT / PROMOTION LABEL) 

15 17 
UNFAITHFUL 
RIHANNA IBRP /DEF JAM /IDJMG) 

34 4 

29 11 

29 26 15 

30 25 25 

49 2 

32 36 

33 9 

39 7 

30 15 

41 4 

36 6 

38 38 12 

39 37 18 

(+) 45 8 

41 35 26 

46 33 

43 42 27 

44 40 21 

48 7 

47 7 

47 43 25 

51 4 

49 14 20 

57 5 

(+) 

MONEY MAKER 
LUOACRIS FEAT PHARRELL (DTP.DEF JAM 1OJM1IL;I 

LEAVE THE PIECES 
THE WRECKERS (MAVERICK /WARNER BROS.) 

BLACK HORSE & THE CHERRY TREE 
KT TUNSTALL (RELENTLESS /VIRGIN) 

HIPS DON'T LIE 
SHAKIRA FEAT. WYCLEF JEAN (EPIC) 

SAY GOODBYE 
CHRIS BROWN JIVE!ZOMBA) 

UNWRITTEN 
NATASHA BEDINGFIELD (EPIC) 

BRAND NEW GIRLFRIEND 
STEVE HOLY (CURB) 

GIVE IT AWAY 
GEORGE STRAIT (MCA NASHVILLE) 

IF YOU'RE GOING THROUGH HELL (BEFORE NE DEVIL EVEN KNOWS) 

RODNEY ATKINS KURBI 

TOO LITTLE TOO LATE 
JOJO (DA FAMILY /BLACKGR0UN0 /UNIVERSAL MOTOWN, 

I CALL IT LOVE 
LIONEL RICHIE )ISLAND /IDJMG) 

BRING IT ON HOME 
LITTLE BIG TOWN (EQUITY) 

MOVE ALONG 
THE ALL -AMERICAN REJECTS (DOGHOUSE/INTERSCOPE) 

BUILDING BRIDGES 
BROOKS & DUNN WITH SHERYL CROW A VINCE GILL ( 

ARISTA NASHVILLE) 

RIDIN' 
CHAMILLIONAIRE (UNIVERSAL MOTOWN) 

WHAT HURTS THE MOST 
RASCAL FLATTS (LYRIC STREET) 

BAD DAY 
DANIEL POWTER (WARNER BROS.) 

DANI CALIFORNIA 
RED HOT CHILI PEPPERS (WARNER BROS 

WOULD YOU GO WITH ME 
JOSH TURNER (MCA NASHVILLE) 

SUNSHINE AND SUMMERTIME 
FAITH HILL (WARNER BROS. (NASHVILLE) /WRN) 

SAVIN' ME 
NICKELBACK (ROADRUNNER /IDJMG) 

EVERYTIME THA BEAT DROP 
MONICA FEAT. DEM FRANCHIZE AOYZ (J /RMG) 

TORN 
LETOYA (CAPITOL) 

THAT GIRL 
FRANKIE J )COLUMBIA/ 

1 C41 stations, comprised of top 40, adult contemporary, R &B /hip -hop, country, rock, gospel, Latin, and Christian formats, 
ate electronically monitored 24 hours a day. 7 days a week. This data is used to compile The Billboard Hot 100. 

(HOT I)ICa ll%AI_ SONGS ,M 

0 
TITLE 

l3 Wo ARTIST (IMPRINT / PROMOTION LABEL) , SEXYBACK 
JUSTIN TIMBERLAKE (JIVE / ZOMBA) 

2 1 5 

O 5 2 

4 2 16 

o 11 2 

O 7 8 

O 9 6 

8 4 16 

9 6 12 

14 15 

11 8 17 

1S 

V9 

.1O 

3 3 

38 20 

24 6 

23 4 

21 

10 

12 

15 

26 

15 

LONDON BRIDGE 
FERGIE (WILL IAMiA &M; INTERSCOPE) 

SHOW STOPPER 
SANITY KANE (BAD BOY) 

CRAZY 
GNARLS BARKLEY (DOWNTOWN /LAVA) 

CALL ME WHEN YOU'RE SOBER 
EVANESCENCE( WIND .UP) 

(WHEN YOU GONNA) GIVE IT UP TO ME 
SEAN PAUL FEAT. KEYSHIA COLE (VP /ATLANTIC) 

FAR AWAY 
NICKELBACK (ROADRUNNER /IDJMG) 

BUTTONS 
THE PUSSYCAT DOLLS FEAT. SNOOP 0006 (A&WINTERSCnPF 

AIN'T NO OTHER MAN 
CHRISTINA AGUILERA (RCA/RMG) 

CHASING CARS 
SNOW PATROL (POLYOOR /A &M /INTERSCOPE) 

PROMISCUOUS 
HELLY FURTADO FEAT. TIMBALAND (MOSLEY /GEFFEN) 

GET UP 
CIARA FEAT. CHAMILLIONAIRE (LAFACE /JIVE/ZOMBAI 

HOW TO SAVE A LIFE 
THE FRAY (EPIC) 

LIPS OF AN ANGEL 
HINDER (UNIVERSAL MOTOWN) 

CHAIN HANG LOW 
JIBES (GEFFEN) 

BOSSY 
KELIS FEAT. TOO SHORT (JIVE / ZOMBA) 

I WRITE SINS NOT TRAGEDIES 
PANIC, ATT IE DISCO (DECAYDANCE/FUELED BY RAMER I T. 

ME & U 
CASSIE (NEXTSELECTION /BAD BOY /ATLANTIC) 

(7 26 
OVER MY HEAD (CABLE CAR) 
THE FRAY (EPIC) 

DO IT TO IT 
CHERISH (SAO NUFF /CAPITOL) 

15 12 

CIO 30 10 

CD26 8 

16 9 

c4 18 14 

22 21 

STARS ARE BLIND 
PARIS HILTON (WARNER BROS.) 

SEXY LOVE 
NE -Y0 (DEF JAM /IDJMG) 

A PUBLIC AFFAIR 
JESSICA SIMPSON (EPIC) 

HIPS DON'T LIE 
SHAKIRA FEAT. WYCLEF JEAN (EPIC) 

DANI CALIFORNIA 
RED HOT CHILI PEPPERS (WARNER BROS 

L 

x x TITLE 
á3 ó ARTIST (IMPRINT / PROMOTION LABEL) 

26 19 31 

25 9 

C) 
28 10 

31 6 

34 17 

31 27 13 

32 20 5 

43 7 

34 35 17 

35 13 3 

60 2 

- 1 

C' 42 24 

39 32 26 

40 29 4 

41 37 17 

42 40 18 

o 
44 33 2 

45 39 13 

46 36 18 

47 41 29 

44 21 

71 4 

(1:) - 1 

ru' 

MOVE ALONG 
THE ALL -AMERICAN REJECTS (DOGHOUSE / INTERSCOPE) 

SHOULDER LEAN 
YOUNG DRO FEAT. T.I. (GRAND HUSTLE/ATLANTIC) 

U AND DAT 
E -d0 FEAT. T -PAIN & KANDI GIRL (SICK WID IT /BME/REPRISE) 

I KNOW YOU SEE IT 
YUNG JOC (BLOCK /BAD BOY SOUTH /ATLANTIC) 

HATE ME 
BLUE OCTOBER (UNIVERSAL MOTOWN) 

IT'S GOIN' DOWN 
YUNG JOC (BLOCK /BAD BOY SOUTH /ATLANTIC) 

DEJA VU 
BEYONCE FEAT. JAY -Z (COLUMBIA) 

WAITING ON THE WORLD TO CHANGE 
JOHN MAYER (AWARE /COLUMBIA) 

BLACK HORSE & THE CHERRY TREE 
KT TUNSTALL (RELENTLESS /VIRGIN) 

WHEN YOU WERE YOUNG 
THE KILLERS (ISLAND /IDJMG) 

TELL ME BABY 
RED HOT CHILI PEPPERS (WARNER BROS.) 

STRUT 
THE CHEETAH GIRLS (WALT DISNEY /HOLLYWOOD) 

SAVIN' ME 
NICKELBACK (ROADRUNNER /IDJMG) 

RIDIN' 
CHAMILLIONAIRE FEAT. KRAYZIE BONE (UNIVERSAL MOTO,.':I 

ABOUT US 
BROOKE HOGAN FEAT. PAUL WALL (SMC /SOBE) 

SNAP YO FINGERS 
LIL JON (HMI !VI) 

SOS 
RIHANNA (SRP /DEF JAM /IDJMG) 

SLEEP ON IT 
SANITY KANE HAD BOY/ATLANTIC 

SHOW ME THE MONEY 
PETEY PABLO (JIVE /ZOMBA) 

LIFE IS A HIGHWAY 
RASCAL FLATTS (WALT DISNEY) 

UNFAITHFUL 
RIHANNA (SRP /DEF JAM /IDJMG) 

BAD DAY 
DANIEL POWTER (WARNER BROS.) 

WHAT HURTS THE MOST 
RASCAL FLATTS (LYRIC STREET) 

BRING ME TO LIFE 
EVANESCENCE FEAT. PAUL MCCOY (WIND -UPS 

RIDE FOR YOU 
SANITY KANE (BAD BOY /ATLANTIC) 

íé= 
.t- 3 3 3ó 

46 11 

47 14 

CD - 3 

53 4 

57 2 

E6 45 4 

_7 51 7 

el) - 1 

(1) 54 2 

;O 48 2 

51 5C 40 

52 40 15 

- 22 

f4 55 7 

E5 52 33 

B6 55 5 

ß7 61 3 

58 5E 6 

65 3 

s'O 62 8 

71 6E 18 

72 5 

O 1 

75 65 38 

_ 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

CRAZY BITCH 
BUCKCHERRY (ELEVEN SEVEN /LAVA) 

LEAVE THE PIECES 
THE WRECKERS (MAVERICK/WARNER BROS. (NASHVILLE)/WRN) 

MY IMMORTAL 
EVANESCENCE (WIND -UP) 

STEADY, AS SHE GOES 
THE RACONTEURS (THIRD MAN /V2) 

I LOVED HER FIRST 
HEARTLAND (LOFTON CREEK) 

THE RIDDLE 
FIVE FOR FIGHTING (AWARE/COLUMBIA) 

BRAND NEW GIRLFRIEND 
STEVE HOLY (CURB) 

THE PARTY'S JUST BEGUN 
THE CHEETAH GIRLS (WALT DISNEY /HOLLYWOOD) 

GALLERY 
MARIO VAZQUEZ (ARISTA/RMG) 

SAY GOODBYE 
CHRIS BROWN (JIVE / ZOMBA) 

UNWRITTEN 
NATASHA BEDINGFIELD (EPIC) 

MISS MURDER 
AFI (TINY EVIL /INTERSCOPE) 

L.O.V.E. 
ASHLEE SIMPSON (GEFFEN) 

SUDDENLY I SEE 
KTTUNSTALL(RELENILLtiS) 

TEMPERATURE 
SEAN PAUL (VP /ATLANTIC 

PULLIN' ME BACK 
CHINGY FEATURING TYRESE (SLOT- A- LOI /CAPII DL 

WOULD YOU GO WITH ME 
JOSH TURNER (MCA NASHVILLE) 

FACE DOWN 
THE RED JUMPSUIT APPARATUS (VIRGIN) 

HONESTLY 
CARTEL I THE MILITIA GROUP EPIC 

IF YOU'RE GOING THROUGH HELL (BEFORE THE DEVIL EVEN KNOWS] 

RODNEY ATKINS (CURB) 

NOT READY TO MAKE NICE 
DIXIE CHICKS (COLUMBIA) 

MORRIS BROWN 
OUTKAST ( LAFACE: ZOMBA) 

SOMEWHERE OVER THE RAINBOW 
ISRAEL KAMAKAWIWO'OLE (BIG BOY /MOUNTAIN APPLE 

TOUCHING MY BODY 
SANITY KANE (BAD BOY / ATLANTIC/ 

EVERYTIME WE TOUCH 
CASCADA' ((CHAIN, 

SEP 

Al)lJ _l' 
CO H 1 I_ IVI P C) R A RY1,w 

TITLE 
-g ARTIST I.IPRINT / PROMOTION LABEL) 

2 26 

3 4 55 

3 23 

#1 
18 WKS 

BAD DAY 
DANIEL POWTER :'JA,':FR SRS': 

UNWRITTEN 
NATASHA BEDINGFIELD 

YOU'RE BEAUTIFUL 
JAMES BLUNT (CUSTARN AIL INIIJI 

WHAT'S LEFT OF ME 
NICK LACHEY (JIVE /ZOMBA) 

A 7 37 
EVER THE SAME V ROB THOMAS (MELISMA/ATLANTIC 

6 5 46 

7 6 62 

BECAUSE OF YOU 
KELLY CLARKSON (RCA/RMG) 

YOU AND ME 
LIFEHOUSE (GEFFEN) 

Ea- 

l*t 

9 17 
BLACK HORSE & THE CHERRY TREE tr KT TONSTALL (RELENTLESSNIRGIN) 

8 29 WHO SAYS YOU CAN'T GO HOME t: 
BON JOVI (ISLAND /IDJMG) 

-0 29 WHEN DID YOU FALL (IN LOVE WITH ME) it, 
CHRIS RICE (INS /COLUMBIA) 

''.2 15 
THE RIDDLE 
FIVE FOR FIGHTING (AWARE /COLUMBIA) 

12 11 33 
SAVE THE LAST DANCE FOR ME 
MICHAEL RUBLE (143 /REPRISE) 

13 18 WHAT HURTS THE MOST 
RASCAL FLATTS (LYRIC STREET /HOLLYWOOD) 

14 14 48 
LIKE WE NEVER LOVED AT ALL it FAITH HILL (WARNER -CURB /WARNER BROS. 

15 15 35 

16 21 

18 6 

17 11 

20 7 

19 19 

24 5 

21 20 

28 10 

25 11 

26 19 

MAKING MEMORIES OF US 
KEITH URBAN (CAPITOL NASHVILLE /BLG) 

CRAZY IN LOVE 
NICOL SPONBERG (CURB) 

WHEN THE STARS GO BLUE 
TIM MCGRAW (CURB /REPRISE) 

I CALL IT LOVE 
LIONEL RICHIE (ISLAND /IDJMG) 

WAIT FOR ME 
BOB SEGER (HIDEOUT /CAPITOL) 

SO LONG SELF 
MERCYME ONO/COLUMBIA) 

CRAZY 
GNARLS BARKLEY (DOWNTOWN; LAVA) 

THE REAL THING 
BO BICE (RCA /RMG) 

PUT YOUR RECORDS ON 
CORINNE BAILEY RAE (CAPITOL( 

FREE 
JON SECADA (0153) 

OVER MY HEAD (CABLE CAR) 
THE FRAY / LT./ 

t MODERN ROCKTM 

r 5 TITLE 
Ç3 3ó ARTIST %/PRINT / PROMOTION LABEL) 

ANIMAL I HAVE BECOME 
21 

THREE DAYS GRACE 

MISS MURDER 
AFI (TINY EVIL/INTERSCOPE) 

2 

2 1 19 

O 4 7 

a3 28 

6 10 

6 5 7 

7 12 

8 12 

10 4 

IC 9 21 

14 11 

o 15 3 

13 11 23 

14 13 15 

le 12 22 

19 12 

17 16 15 

20 11 

m21 4 

2C 17 18 

21 18 19 

0 23 6 

24 8 

24 22 20 

0 25 6 

WHEN YOU WERE YOUNG 
THE KILLERS (ISLAND /IDJMG) 

THE KILL (BURY ME) 
30 SECONDS TO MARS (IMMORTAL /VIRGIN1 

TELL ME BABY 
RED HOT CHILI PEPPERS (WARNER BROS.I 

ORIGINAL FIRE 
AUDIOSLAVE (INTERS( 'I 

THE DIARY OF JANE 
BREAKING BENJAMIN ., 7:0001 

THROUGH GLASS 
STONE SOUR 1 i IDJMG) 

CALL ME WHEN YOU'RE SOBER 
EVANESCENCE :. . 

DANI CALIFORNIA 
RED HOT CHILI PEPPERS .. ARNER BROS 

KNIGHTS OF CYDONIA 
MUSE (WARNER - ILL'. 

Ltr 

Lt 

v'r 

PUT YOUR MONEY WHERE YOUR MOUTH IS tr JET I ATLANTIC) 

STEADY, AS SHE GOES 
THE RACONTEURS (THIRD MAN V2) 

I WRITE SINS NOT TRAGEDIES 
PANIC! AT THE DISCO (DECAYDANI: +AMEN A 

MAKEDAMNSURE 
TAKING BACK SUNDAY (WARNER BROS.) 

READY TO FALL 
RISE AGAINST (GEFFEN) 

ROOFTOPS (A LIBERATION BROADCAST) 
LOSTPROPHETS (COLUMBIA) 

IS IT ANY WONDER? 
KEANE ( INTERSCOPE) 

TO BE LOVED 
PAPA ROACH (EL TONAL/GEFFEN) 

CRAZY 
GNARLS BARKLEY (DOWNTOWN /LAVA) 

VICARIOUS 
TOOL (TOOL DISSECTIONALNOLCANO / ZOMBA) 

LIPS OF AN ANGEL 
HINDER (UNIVERSAL REPUBLIC) 

LAND OF CONFUSION 
DISTURBED (REPRISE) 

CRAZY BITCH 
BUCKCHERRY (ELEVEN SEVEN /LAVA) 

FACE DOWN 
THE RED JUMPSUIT APPARATUS NIRCINI 

1J 
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GALLERY 
MARIO VAZQUEZ (ARISTA/RMG) 

RIDIN' 
CHAMILLIONAIRE (UNIVERSAL MOTOWN) 

BLACK HORSE & THE CHERRY TREE 
KT TUNSTALL (RELENTLESS /VIRGIN) 

HIPS DONT LIE 
SHAKIRA FEAT. WYCLEF JEAN (EPIC) 

SAVIN' ME 
NICKELBACK (ROADRUNNER /IDJMG) 

WHERE'D YOU GO 
FORT MINOR (MACHINE SHOP /WARNER BROS.) 

BOSSY 
KELIS FEAT. TOO SHORT (JIVE /ZOMBA) 

THAT GIRL 
FRAME J FEAT. MANNE FRESH 8 CFIAAWLONAAI E (COLUMBIA) 

SEE BELOW FOR COMPLETE LEGEND INFORMATION. 

3 2 

a TITLE Y z 3c ARTIST ,IMPRINT BRUME/LION LAKEi 

®SEXYBACK 
JUSTIN TIMBERLAKE 

1 7 
LONDON BRIDGE 
FERGIE (WILL.I.AM /A&M /INTERSCOPE) 

2 2 
BUTTONS 
THE PUSSYCAT DOLLS FEAT. SNOOP DOGO (A &M/INTERSCOPE) 

4 16' PROMISCUOUS 
NELLY FURTADO FEAT. TIMBALAND (MOSLEY /GEFFEN) 

3 17 
CRAZY 
GNARLS BARKLEY (DOWNTOWN /LAVA) b 

8 14 
(WHEN YOU GONNA) GIVE IT UP TO ME 

I 

SEAN PAUL FEAT. KEYSHA COLE (VP /ATLANTIC) 

7 6 13' AIN'T NO OTHER MAN 
CHRISTINA AGUILERA (RCA/RMG) 

8 5 
I WRITE SINS NOT TRAGEDIES 
PANICI AT THE DISCO (DECAYDANCE/FUELED BY HAMENAAVA) 

10 go, 
FAR AWAY 
NICKELHACK (ROADRUNNER /IDJMG) 

0 7 20 
ME &U 
CASSIE (NEXTSELECTION /BAD BOY /ATLANTIC) 

9 14A 
DO IT TO IT 
P ERIM ROT. SEAN PAIL OF THE YOUNGBLOOOZ (SRO U F/Cl1PITOL) 

21 3 
CALL ME WHEN YOU'RE SOBER 
EVANESCENCE (WIND -UP) 

11 OVER MY HEAD (CABLE CAR) 1$ 11 
THE FRAY (EPIC) 

14 2:i SHOW STOPPER 
SANITY KANE (BAD BOY /ATLANTIC) 

22 1 
CHASING CARS 
SNOW PATROL (POLVDOR/A&M/INTERSCOPE) 

16 10« SEXY LOVE 
NE -YO (DEN JAM/IDJMG) 

19 1 
U AND DAT 
E-4 W 0 FEAT. T -PAIN 8 KANE GIRL (SICK WID' IT/BME/REPRISE) 

18 13 3.4 
GET UP 
CIARA FEAT. CHAMIWONAIRE (LAFACE/JIVE / ZOMBA) 

19 15 
MOVE ALONG 
THE ALL- AMERICAN REJECTS (DOGHOUSE/INTERSCOPE) 

30 a 
LIPS OF AN ANGEL 
HINDER (UNIVERSAL REPUBLIC) 

21 20 lñ BOSSY 
KELIS FEAT. TOO SHORT ( JIVE/ZOMBA) 

HIPS DON'T LIE 
SHAKIRA FEAT. WYCLEF JEAN (EPIC) 

UNFAITHFUL 
RIHANNA (SRP /DEF JAM /IDJMG) 

24 25 2T BLACK HORSE & THE CHERRY TREE 
. KT TUNSTALL (RELENTLESS/VIRGIN) 

IF 23 
RIDIN' 
CRAMILLIONAIRE FEAT. KRAYZIE BONE (UNIVERSAL MOTOWN) 

D 32 5 
TOO LITTLE TOO LATE 
JOJO (DA FAMILY /BLACKGROUND /UNIVERSAL MOTOWN) 

38 4 CHAIN HANG LOW 
JIBES (GEFFEN) 

49 23 
HOW TO SAVE A LIFE 
THE FRAY (EPIC) 

33 20 HATE ME 
BLUE OCTOBER (UNIVERSAL MOTOWN) 

27 21 
DAN( CALIFORNIA 
RED HOT CHILI PEPPERS (WARNER BROS.) 

111 
29 27 

SAVIN' ME 
NICKELBACK (ROADRUNNER /IDJMG) 

GALLERY 
35 12: 

MARIO VAZQUEZ (ARISTA/RMG) 

mite 14 ITS GOIN' DOWN 
RUNG JOC (BLOCK/BAD BOY SOUTH/ATLANTIC) 

34 39 12 
STARS ARE BLIND 

N PARIS HILTON (WARNER BROS.) 

37 
SHOULDER LEAN 
YOUNG DRO FEAT. T.I. (GRAND HUSTLE /ATLANTIC) 

1Y 
24 11 

DEJA VU 
BEYONCE FEAT. JAY -Z (COLUMBIA) 

26 10- 
A PUBLIC AFFAIR 
JESSICA SIMPSON (EPIC) 

34 17 
SNAP YO FINGERS 
LIL JON FEAT. N0 8 SEAN PAUL OF THE YOUNGB1.000Z (BMf/IVI) 

44 6 
I KNOW YOU SEE IT 
TNGJOC FEAT. LAWNY AISS awn TBLLOBRD BOY SOITWAIAUTA/ 

47 9 PULLIN' ME BACK 
CHINGY FEAT. TYRESE (SLOT -A -LOT /CAPITOL) 

41 42 29 
BAD DAY 
DANIEL POWTBH (WARNER BROS.) 

46 21 WHAT HURTS THE MOST 
RASCAL FLATTS (LYRIC STREET) 

43 41 4 
ABOUT US 
BROOKE HOGAN FEAT. PAUL WALL (SMC /SOBE) 

44 43 22 
WHERE'D YOU GO 
FORT MINOR (MACHINE SHOP/WARNER BROS.) 

WHAT'S LEFT OF ME 
NICK LACHER (JIVE /ZOMBA) 

WAITING ON THE WORLD TO CHANGE 
JOHN MAYER (AWARE /COLUMBIA) 

THAT GIRL 
FRANKIE J FEAT. MANNIE FRESH 8 CHAMILLIONAIRE (COLUMBIA) 

WHEN YOU WERE YOUNG 
THE KILLERS (ISLAND /IDJMG) 

TELL ME BABY 
RED HOT CHILI PEPPERS (WARNER BROS.) 

STRUT 
THE CHEETAH GIRLS (WALT DISNEY /HOLLYWOOD) 

30 

22 18 27 

23 17 1 

46 40 27 

54 7 

51 

31 3- 

69 2 
83 2 

r W W= 
g33c 

TITLE 
ARTIST (IMPRINT PROMOTION LABEL 

52 48 2 

53 50 13 

d5-4 
45 18 

56 20 

CD 63 114 

58 52 21- 

C:::1 71 4` 

60 58 14` 

53 18: 

D 62 17' 

CI 75 3 

55 5 

57 3- 

68 61 8 

1002 

68 7 

89 4 

59 17 

71 64 18f 

¡CD 
74 

1,; 

78 76 20 

e 98 2 - 
MANEATER 
NELLY FURTADO (MOSLEY /GEFFEN) 

80 60 45 
BREATHE (2 AM) 
ANNA NALICK (COLUMBIA) 

C 1 - 
TOUCHING MY BODY 
SANITY KANE (BAD BOY /ATLANTIC) 

Ilk 79 14 
ANIMAL I HAVE BECOME 
THREE DAYS GRACE ( JIVE/ZOMBA) 

97 3 
THE QUEEN AND I 

GYM CLASS HEROES (DECAYDANCE/FUELED BY RAMENAAVA) 

IDLEWILD BLUE (DONTCHU WORRY 'BOUT ME) 
oUTIAST (LAFACE /ZOMBA) 0 _Vili ONE SHOT 
SANITY KANE (BAD BOY /ATLANTIC) 

le 82 8 
THE KILL (BURY ME) 
30 SECONDS TO MARS (IMMORTALNIRGIN) 

77 19 
MAKEDAMNSURE 
TAKING BACK SUNDAY (WARNER BROS.) 

BB 78 11 
HANGING ON 
CHEYENNE KIMBALL (DAYLIGHT /EPIC) 

SLEEP ON IT 
SANITY KANE (BAD BOY /ATLANTIC) 

SHOW ME THE MONEY 
PETEY PABLO ( JIVE/ZOMBA) 

LIFE IS A HIGHWAY 
RASCAL FLATTS (WALT DISNEY /LYRIC STREET) 

SO WHAT 
FIELD MOB FEAT. CIARA (DTP /GEFFEN) 

RIDE FOR YOU 
DANITY KANE (BAD BOY /ATLANTIC) 

CRAZY BITCH 
BUCKCHERRY (ELEVEN SEVEN /LAVA) 

CROWDED 
JEANNIE ORTEGA FEAT. PAPOOSE (HOLLYWOOD) 

GIMME THAT 
CHRIS BROWN FEAT. LIL' WAYNE (JIVE /ZOMBA) 

I CANT HATE YOU ANYMORE 
NICK LACKEY (JIVE /ZOMBA) 

LEAVE THE PIECES 
THE WRECKERS (MAVERICK/WARNER BROS. (NASHVILLE)AVRN) 

MISS MURDER 
AEI (TINY EVIUINTERSCOPE) 

STEADY, AS SHE GOES 
THE RACONTEURS (THIRD MANN2) 

I LOVED HER FIRST 
HEARTLAND (LOFTON CREEK) 

THE RIDDLE 
FIVE FOR FIGHTING (AWARE/COLUMBIA/SONY BMG) 

SAY GOODBYE 
CHRIS BROWN (JIVE /ZOMBA) 

BRAND NEW GIRLFRIEND 
STEVE HOLY (CURB) 

THE PARTY'S JUST BEGUN 
THE CHEETAH GIRLS (WALT DISNEY /HOLLYWOOD) 

SUDDENLY I SEE 
KT TUNSTALL (RELENTLESSNIRGIN/EMI) 

MIRACLE 
CASCABA (BOBBINS) 

DOING TOO MUCH 
PAULA DEANDA FEAT. BABY BASH (ARISTA/RMG) 

NOT READY TO MAKE NICE 
DIXIE CHICKS (COLUMBIA) 

HONESTLY 
CARTEL (THE MILITIA GROUP /EPIC) 

WOULD YOU GO WITH ME 
JOSH TURNER (MCA NASHVILLE) 

FACE DOWN 
THE RED JUMPSUIT APPARATUS (VIRGIN) 

IF YOURE GOING THROUGH HELL (BEFORE THE DEVIL EVEN KNOWS) 

RODNEY ATKINS (CURB) 

MORRIS BROWN 
OUTKAST FEAT. SCAR 8 SLEEPY BROWN (LAFACE / ZOMBA) 

VANS 
THE PACK (UP ALL RITE / JIVE/ZOMBA) 

STAY WITH YOU 
GOO G00 DOLLS (WARNER BROS.) 

89 65 7 

90 80 4 

91 84 22, 

92 81 2 

93 73 6 

94 85 10 

111? 

HUSTLIN' 
RICK ROSS (SLIP- N- SLIDE/DEF JAM /IDJMG) 

THROUGH GLASS 
STONE SOUR (ROADRUNNER /IDJMG) 

8 

67 5 

91 9 'ä 

LET U GO 
ASHLEY PARKER ANGEL (BLACKGROUNDNNNERSAL MOTOWN) 

ITS OKAY (ONE BLOOD) 
THE GAME FEAT. JUNIOR REID (GEFFEN) 

INVISIBLE 
ASHLEE SIMPSON (GEFFEN) 

SWING 
TRACE ADKINS (CAPITOL NASHVILLE) 

REMEMBER THE NAME 
FORT MINOR (MACHINE SHOP/WARNER BROS.) 

THE DIARY OF JANE 
BREAKING BENJAMIN (HOLLYWOOD) 

95 2 

86 15 

PUT YOUR RECORDS ON 
CORINNE BAILEY RAE (CAPITOL) 

CANDYMAN 
CHRISTINA AGUILERA (RCA/RMG) 

I DARE YOU 
SHINEOOWN (ATLANTIC) 

MOUNTAINS 
LONESTAR (BNA) 

POP 130: The bp Pop singles & tracks, according to mainstream top 40 mac io aJdie ice impressions measured by Nielsen 
ñoadrast Data Systems, and sales compiled by Nielsen SoundScar- See Qtartlegend for rules and explanations. © 2006, VNU 
BLJSinOs Media, Inc. and Nielsen SoundScan, Inc. All rights reserver_ 303 100 AIRPLAY: Legend located below chart- SINGLES 
SALLE.: Ths data is used to compile both the Billboard Hot 100 and Pop I. See Oiart Legend for rules and explanations. © 2006, 
VVU B_siness Media, Inc. All rights reserved. HITPREDICTOR: See Chart L=.gerTd fo- rules and explanations. © 2006, Promosquad 
and Hißrecicto- are trademarks of Think Fast LLC. 
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AIRPLAY MONITORED BY 

Nielsen 
Broadcast Data 
Systems 

SALES LATA COMPILED h 

Nielsen 
SoundScaa 

.-M E5. TITLE 

.253 3c ARTIST (IMPRINT / PROMOTION LABEL) 

BUTTONS 
THE PtRIS1t1AT1 >OILS.M&M/IIJTER$OOPE) 

3 
8 SEXYBACK 

JUSTIN TIMBERLAKE ( JIVE/ZOMBA) 

iNN1 
2 18 

4 16 

5 21 
S 

7 12 

6 13á 

8 8 23 

11 14 

10 9 12 

10 7 

14 7 

12 7: 

110 15 8 

lip 16 9 

18 13 20 

17 17 24 

21 11 

19 18 21' 

20 20 14 

19 281 

24 27 

1 22 22 

24 23 11 

o 27 10 

PROMISCUOUS 
NELLY FURTADO FEAT. TIMBALAND (MOSLEY /GEFFEN) Ail 
I WRITE SINS NOT TRAGEDIES 
PANICI AT THE DISCO (DECAYDANCE/FUELED BY RAMEM4AVA) 

ME & U 
CASSIE (NEXTSELECTION /BAD BOY /ATLANTIC) - 

DO IT TO IT 
CHERISH (SHO'NUFF /CAPITOL) 

AIN'T NO OTHER MAN 
CHRISTINA AGUILERA (RCA/RMG) 

OVER MY HEAD (CABLE CAR) 
THE FRAY (EPIC) 

(WHEN YOU GONNA) GIVE IT UP TO ME 
SEAN PAUL FEAT. KEYSHIA COLE (VP /ATLANTIC) 

CRAZY 
GNARLS BARKLEY (DOWNTOWN /LAVA) 

LONDON BRIDGE 
FERGIE (WILL.I.AM /ABM / INTERSCOPE) 

FAR AWAY 
NICKELBACK ( ROADRUNNER /IDJMG) 

TOO LITTLE TOO LATE 
JOJO (DA FAMILY/BLACKGROUNDNNIVERSAL MOTOWN) 

SEXY LOVE 
NE -YO DEE JAM /IDJMG) 

U AND DAT 
E-40 FEAT T -PAIN 8 KANDI GIRL (SICK WIO IT/BME/REPRISE 

UNFAITHFUL 
RIHANNA (SRP /DEF JAM /IDJMG) 

MOVE ALONG 
THE ALL- AMERICAN REJECTS (DOGHOUSEANTERSCOPEI 

mEi 
w."-g 

29 

® 
© 
33 

34 

cc 

:0 9 

:3 5 

:4 3 

:5 78 

L8 3 

:6 4 

' 19 

26 20 

69 14' 

35 : 13 

401 
<0 5, 

r6 5 

7:0 ,3 6 

43 :9 26 

Mi 3' 
23 a 

C," "P 
`4iii 

D 
117 mainsrean top 40 stations are electronically monitored é4 hairs a day, 
7 days -a week. This data is used to compile the Pop 100. 

1 

2 

3 

5 

YEs TITLE 
3 3ó ARTIST (IMPRINT i PROMOTION LABEL) 

2 DEJA VU 
BEYONCE FEAT. JAY-Z (COLUMBIA) 

DO I MAKE YOU PROUD/MI(1N' IT TO THE STREETS 
2 12 

TAYLOR HICKS (ARISTA /RMG) 

3 
9 SOMEWHERE OVER THE RAINBOW/MY DESTINY 

KATHARINE MCPHEE (RCA/RMG) 

23 2 
SHE BI 
ICE MIZZLE (DARLSYDE /PCH) 

4 15 BUTTONS 
THE PUSSYCAT DOLLS (ABM / INTERSCOPE) 

6 16 ME &U 
CASSIE (NEXTSELECTION /BAS BOY / ATLANTIC) 

7 10 5 

o 11 21 

9 5 6 

i 
DO IT TO IT 

9 15,, 
CHERISH (SHO'NUFF/CAPITOL) 

UNTIL THE END OF TIME 
FREDDIE JACKSON (ORPHEUS) 

EVERY DAY IS EXACTLY THE SAME 
NINE INCH NAILS (NOTHING /INTERSCOPE) 

STARS ARE BLIND 
PARIS HILTON (WARNER BROS.) 

CHAIN HANG LOW 
JIBES (GEFFEN) 

12 7 5 
DOWN HOME GIRL 

> OLD CROW MEDICINE SHOW (NETTWERK) 

13 8 4h TURN IT UP 
PARIS HILTON (WARNER BROS.) 

14 12 9 
SHOULDER LEAN 
YOUNG DRO FEAT. T.I. (GRAND HUSTLE /ATLANTIC) 

eeROCKY TOP 
15 1T 

THE OSBORNE BROTHERS (DECCA/MCA NASHVILLE /UMGN) 

16 13 13 
GET TOGETHER 

17 14 17, 

29 2 

MADONNA (WARNER BROS.) 

ITS GOIN' DOWN 
YUNG JOC (BLOCK/BAD BOY SOUTH /ATLANTIC) 

MONEY MAKER 
LUDACRIS FEAT. PHARRELL (DTP /DEF JAM /IDJMG) 

PUT 'EM UP KNUCK BUCK W f DA KASHMERE (B.I.T.T.A.) 

20 17 36 HEAD LIKE A HOLE 
NINE INCH NAILS (RYKODISC) 

41 4y 

20 4 PHONE TALK 
;L ALYZE ELYSE FEAT. MAX (SOUL CITY/TRUMP) 

22 19 
15 

` 
PROMISCUOUS 
NELLY PORTADO FEAT. TIMBALAND (MOSLEY /GEFFEN) 

22 81 ; WE WILL BECOME SILHOUETTES/BE SDLL MY was- 
4 POSTAL SERVICE (SUB POP) 

l 1 l'M COMING OVER 
- DÜNN DEAL FEAT. P. DUB (LOCK'EM DOWN) 

_ f KOOL AID 5 
LIL' BASS FEAT. JT MONEY (PIPELINE) 

si 
HATE ME 
BLUE OCTOBER (UNIVERSAL MOTOWN) 

CHASING CARS 
SNOW PATROL POLYDOR /ABM / INTERSCDPE 

LIPS OF AN ANGEL 
HINDER UNIVERSAL REPUBLIC /UNIVEREA 

WHAT'S LEFT OF ME 
NICK LHCHEY JIVE/ZOMBA 

PULLIN' ME BACK 
CHINGY FEAT. TYRESE SLOT -A- LOT / CAPITO 

CALL ME WHEN YOU'RE 3OBER 
EVANESCENCE WIND -UP 

CROWDED 
JEANNIE ORTEGA FEAT. PAPOOSE HOLLYWOO 

SO WHAT 
FIELD MOB FEAT. CIARA DTP /GEFFE 

SNAP YO FINGERS 
LIL JON BME/TVT 

ITS GOIN' DOWN 
YUNG J3C BLOCK /BAD BOY SOUTH / ATLANT 

DOING TOO MUCH 
PAULA DEANDA FEAT. BABY BASH ARIST RMG 

DANI CALIFORNIA 
RED HOT CHILI PEPPERS WARNER BROS_ 

I CANT HATE YOU ANYMORE 
NICK LACHEY JIVE/ZOMBA 

GET UP 
CIARA FEAT. CHAMILLIONAIRE LAFACE/JWE/ZOMBA 

RIGHT WHERE YOU WANT ME 
JESSE MCCARTNEY HOLLYWOO 

MIRACLE 
CASCARA (ROBBINS) 

WHAT HURTS THE MOST 
RASCAL FLATTS (LYRIC STREET /HOLLYW)00) 

BAD DAY 
DANELPOWTER (WARNER BROS.) 

THE QUEEN AND I 

GYM CLASS HEROES DECAYDANCE/FUELED r RAMEWLAA 

LET U GO 
ASHLEY PARER ANGEL 

MANEATER 
NELLY FURTADO MOSLEY /GEFFE 

HANGING ON 
CHEYENNE KIMBALL DAYLIGHT /EPIC 

GIMME THAT 
CHR6 BROWN FEAT. LIL' WAYNE JIVE / ZPMBA 

ABOUT US 
BROOKE HOGAN FEAT. PAUL WALL (SMC /_OBE) 

1 SHOULDER LEAN 
YOUNG DRO FEAT. T.I. (GRAND HUSTLE /A- LANTIC) 

I_DIC,'l'C)R 
ïn P70VID_D BY romosquad 

See chat aJers1 for rules and explanations. Yellow indicates rec 
tested tide, indicates New Release. 

ART(SJl/-at e /LABEV (Scoro) 

POP 100 AIRPLAY 
Chart Rank 

JOJ 
EVA 
CAS 
EASCA 
L'T FCR- MI 
PJ RI -tN 

Far Away IDJMG (68.7) 12 

Tm Lit:le Too Late UNIVERSAL MOTOWN (73.511 13 

Can Me When You're Sober wmc-UP (74.5) 01 

Miracle ROBBINS (66.5) Z1 

What Hurts The Most HOLLYwCDo (83.7) J2 

Remember My Name WARNER wos. (69.3) - 
We Ride IOJMG (65.7) - 
Hew To Save A life EPIC (65.1) - 

ULT TOP 40 

What Hurts The Most HoLLYwDOO (75.1) 16 

Hew To Save A Life EPIC (65.6) 18 

I ME Wen You're Sober WINO-UP (68.7) 20 

Suddenly I See VIRGIN (66.9) F3 

ULT CONTEMPORARY 

The Riddle COLUMBIA (6:.3) 11 

What Hurls The Most HOLLYVOOD (89.6) 13 

When The Stars Go Blue CURB (55.8) 17 

Wait For Me CAPITOL (80.6) 

Crazy LAVA (65.5) 

19 

21 

Tow Fecords On CAPITOL (65.5) 23 

ODEFNROCK 

Diary Of Jane HOLLYWOOD (56.8) 7 

Call Me When You're Sober W1NJ -UP (69.4) 9 

'War Money Where Your Mouth Is ATLANTC (65.8) 12 

Ready To Fall GEFFEN (58.7) 16 

Lips 01 An Angel UNIVERSAL REPUBLIC (61-0) 22 

Land Df Confusion REPRISE (66.2) 23 

Face Dawa 4IRGIN (71.4) 

TIE Pot ZoMAA(72.0) 

Do N Fa Se 143w GEFFEN (73.8) 

25 

26 

27 

Chasing Cars INTERSCOPE(69.3 31 

Tears Wig Fall ZOMBA(60.8) 34 li 
FuFy Alive RMG 

Data for week of SEPTEMBER 9. 2006 CHARTS LEGEND on Page 88 
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In four exclusive days, over 100 entertainment marketing executives from more than 40 entertainment companies will reveal their upcoming releases, promotional 

calendars and partnership opportunities in , 
" 1 

I and TV. 

Attention Music Supervisors, Compilation Coordinators, Ad Agency Creative Leads or anyone whose focus is primarily music, we have the event for you. Sounding 

off the start of RoadShow, Music Day, September 18th 2006 is devoted to tie -in and licensing opportunities for the music world. Top companies in the recording 

industry detail future releases, as well as content for music compilations, soundtracks, tour sponsorships and retail activity. Gathered together distributors, labels 

and management companies each showcase performances by their highest priority artists giving attendees a window into the hottest opportunities in music. 

Be the first to identify upcoming releases with partnership and promotional opportunities. Get a firsthand look at what your competition is researching. In 2005, 

over 1,300 brand, agency and entertainment professionals participated in RoadShow. The contacts established and partnerships created surpassed all expectations. 

Billboard. 
BUENA VISTA MIISIC BROIIP 

u:,::,- 
UNIVERSAL MUSIC GROUP 

DISTRIBUTION 

o 
warner IllUSiC CJ'OUF) 

Hosted By In Association With 
lis h ANS, Aiw,4 iG i AdverEisingAl ë 

Platinum Sponsor 

10'101 
Global Marketing Partner 

logistix 

MUSIC DAY ONLY 

THROUG SEPTEM R515RE 
AVAILABLE FOR $695 

011 only at RoadShowHollywood.com 

Global Airline Partner 

tit atlantic 

ROAD 
SFKM 

Find the latest European Film and DVD opportunities at RoadShow Europe: 1 -2 November 2006 The Entertainment Marketing Upf rant 

For Sponsorship Opportunities or to Register please call 310- 275 -2088 Event Creative Provided by Logistix: Global Marketing Partner, RoadShow 2006 © 2006 The L.A. Office September 18 - 21, 2006 
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See Charts Leg3nd for rules and explanations. r. 2006. VNU Business Media. Inc. and Nielsen SoundScan, Inc. All rights reserved 

9 
200E 

SALES DATA COMPILED BY 

Niel<_ere 
Sovn4lSro 

1 

F. 

AR 
IMPR1 "l' Efi / DISTRIBUTING LABEL (PRICE] 

1-$11e 

tt 

Idlewild (Soundtrack 

ó 
4 ái 

1 
OUTKAST 

'r K LAFACE 75791/ZOMBA (18.98) 

2 

3 
_1 

I 
KIEW 1 

DANITY KANE 
BAD BOY 83989/AG (18.98) 

Danity Kane 

LUTHER VANDROSS 
LEGACY /EPIC /J 97700 /SONY MUSIC /RMG (18.98) 

LYFE JENNINGS 
COLUMBIA 96405/SONY MUSIC (18.98) 

The Ultimate Luther Vandross. 

The Phoenix 
- 

2 

I A RICK ROSS 
SLIP- N- SLtDE/DEF JAM 006984` /IDJMG (13.98) 

Port Of Miami 

6 MEW 1 

2 

KELIS 
JIVE 83258/20MBA (18.98) 

Kelis Was Here 

CHERISH 
SHO'NUFF 54077 /CAPITOL (12.98) 

Unappreciated 

CHRISTINA AGUILERA 
RCA 82639/RMG (22.98) 

Back To Basics 

LETOY71 
CAPITOL 97136 (12.98) 

LeToya 

YONG JOY 
OLOCK/BAD BOY SOUTH 83937./AG (18 98) 

New Joc City 

GREATEST 
GAINER 

NE-YO 
DEF JAM 004934 -/IDJMG (13.98 

In My Own Words 1 

2 ODIE TRICE Second Rounds On Me 
SHADY 006845' / INTERSCOPE (13.98) 

1E 
GNARLS BARKLEY St. Elsewhere 
DOWNTOWN 70003' /ATLANTIC (13.98) . 

3 
SOUNDTRACK Step Up 
JIVE 88063/ZOMBA (18.98) 

- 

PHARRELL 
STAR TRAK 005698` / INTERSCOPE (13.98) 

In My Mind 

CASSIE -. 3 Cassie 
NEXTSELECTIOWBAD BOY 83981/AG (18.981 

17 . NE 

¡ 

an 

"V - 1 
DJ KAYSLAY & GREG STREET The Champions: The North Meets The South 
DEJA 34 5815 /KOCH (17.98) 

(y 

4 

INDE Testimony: Vol. 1, Life & Relationship 
UNIVERSAL MOTOWN 006141/UMRG (13.98) 

DMX Year Of The Dog...Again 
COLUMBIA 80742/SONY MUSIC (18.98) C+ 

CORINNE BAILEY RAE 3 
CAPITOL 66361 12.98 

Corinne Bailey Rae 

21 
--( 

; x<W « 1 
- 

12 
: 

DAVE HOLLISTER The Definitive Collection 
HIP- 0006310 /UME (1198) 

BUSTA RHYMES The Big Bang 
AFTERMATH 006748 / INTERSCOPE (1318) 

18; 
RIHANNA A Girl Like Me 
SRP /DEF JAM 006165' /IDJMG (13.98) 

24 I 

- 

'39 CHRIS BROWN Chris Brown 
- JIVE 82876 /ZOMBA (18.9810 

2 Ghetto Sto 
' 

CHAM Story S MADHOUSE /ATLANTIC 83975`/AG (15.98) 

26 NEW 

f 

1 
VARIOUS ARTISTS Crunk Hits Vol- 2 ®. 
TVT 2508 (18.98) 

-` 1 

T 112 

2!Y 

ICE CUBE Laugh Now, Cry Later 
LENCH MOB 85939 (18.98) 

37 MARY J. BLIGE 
MATRIARCH /GEFFEN 005722` /INTERSCOPE (13.98/8.98) 

The Breakthrough 

PIMP C 
1 7 Pimpalation 

WOOD WHEEL/RAP -A -LOT 4 LIFE 68634 /ASYLUM (18.98) 

24 
E 

WIO' IT /BME 49963/WARNER EROS. (18.98) 
My Ghetto Report Card 

31 NEW' 1 PRINCE Ultimate 
WARNER BROS. 73381 (25.98) 

' 
23 King 

GRAND HUSTLE/ATLANTIC 83800/AG (18.98) C+ 

i 16 
THE ISLEY BROTHERS FEATURING RONALD ISLEY Baby Makin' Music 
DEF SOUL CLASSICS /DEF JAM 004812' /IDJMG (13.98) 

10 DONELL JONES Journey Of A Gemini 
LAFACE 52138/ZOMBA (18.98) 

35 new 1 
J DILLA AKA JAY DEE The Shining 
B8E 076' (15.98) 

36 NBw 

7 

41 

1 

A8 

PATTI LABELLE The Definitive Collection 
GEFFEN /CHRONICLES 006128 /UME (13.98) 

SEAN PAUL The Trinity 
VP /ATLANTIC 83788'/AG (18.98) -_f 

5, 'f 62 KEYSHIA COLE The Way It Is 
: A &M 003554' / INTERSCOPE (13.98) 

1 

3(k 

1 

23g 

HEATHER HEADLEY In My Mind 
RCA 64492/RMG (18.981 © 

57 

3 

MARY MARY 
MY BLOCK/COLUMBIA 77733/SONY MUSIC (18.98) 

Mary Mary 

MIKE WATTS Pandoras Box 
WATTS 0005 (15.98) 

ie AVANT Director 
MAGIC JOHNSON /GEFFEN 005875'/INTERSCOPE (13.98) 

.1 

( 

38 
LIL WAYNE Tha Carter II 
CASH MONEY /UNIVERSAL MOTOWN 005124' /UMRG (13.98) 

47 

93 

KIRK FRANKLIN Hero 
FO YO SOUL/GOSPO CENTRIC 71019 /ZOMBA (18.98) 

--4- 
BONE THUGS -N- HARMONY 
RUTHLESS 25423 (18.98) 

Greatest Hits 

TRAE 
_ 

5 Restless 
G- MAAB /J PRINCE /RAP -A -LOT 4 LIFE 68640 /ASYLUM (17.98) 

i 9 SHAWNNA Block Music 
DTP /DEF JAM 006909' /IDJMG (13.98 

IO 
- 

FIELD MOB Light Poles And Pine Trees 
DTP /GEFFEN 006790/ INTERSCOPE (13.98) 

4g ! 17 ANTHONY HAMILTON Ain't Nobody Worryin' 
SO SO DEF 74278 /ZOMBA (18.98) 

10 

t 
CHAMILLIONAIRE The Sound Of Revenge 
UNIVERSAL MOTOWN 005423' /UMRG (13.98) 

- 

16 

9 

t 37 

13 -_ 
,7 

CAM'RON Killa Season 
DIPLOMATIC MAN 68589 /ASYLUM (18,98) 

RAY CASH Cash On Delivery 
GHET -O- VISION /COLUMBIA 92685/SONY MUSIC (11.98) 

JAMIE F0)0( Unpredictable 
J 71779'/RMG (18.98) ® 

URBAN MYSTIC Ghetto Revelations: II 
SOBE 49998/WARNER BROS. (1318) - 
SOUNDTRACK Tyler Perry's Madea's Family Reunion 
UNIVERSAL MOTOWN 006212/UMRG (13.98) 

78 I Go to www.billboard.biz for complete chart data 

.. 
T9 69 10 

4 

5 

.46 43 

:,8 64 

6 

14 

15 

50 

29 

YOUNG JEEZY 
CORPORATE THUGZ/DEF JAM 004421' /IDJMG (13.98) 

RAHEEM DEVAUGHN 
JIVE 53723/ZOMBA (11.98) 

DJ KHALED 
TERROR SQUAD 4118' /KOCH (17.98) 

TEENA MARIE 
CASH MONEY CLASSICS /UNIVERSAL MOTOWN 006468 /UMRG (13.98) 

THREE 6 MAFIA 
HYPNOTIZE MINDS /COLUMBIA 84400 /SONY MUSIC (18.98) 

B.G. 
CT MEDIA 101' (16.98) 

MARIAH CAREY 
ISLAND 005784' /IDJMG (13.98) O* 

Let's Get It: Thug Motivation 101 

The Love Experience 

Listennn: The Album 

Sapphire 

Most Known Unknown 

Play It How It Go: Collection 

The Emancipation Of Mimi 

PACE 
SETTER 

VARIOUS ARTISTS 
VP 1759' 16.98 CD /DVD O+ 

Reggae Gold 2006 17 

THE DIPLOMATS PRESENTS JR WRITER 
DIPLOMATIC MAN 5839 /KOCH (17.98) 

YO GOTTI 
MOUTH OF THE SOUTH /INEVITABLE 2680`/TVT (17.98) 

JURASSIC 5 
INTERSCOPE 006906'(11.98) 

JAGGED EDGE 
COLUMBIA 93618 /SONY MUSIC (18.98) 

KIERRA KIKI SHEARD 
EMI GOSPEL 32483 (17.98) 

LAYZIE BONE 
PMC /HI POWER 900114/B -DUB (17.98) 

THE BLACK EYED PEAS 
A &M 004341` / INTERSCOPE (13.98/8.98) 

PASTOR TROY 
MONEY AND THE POWER /FAST LIFE 5904 /KOCH (17.98) 

TONY TERRY 
STUDIO 25 /JEG 5912 /KOCH (17.98) 

CHARLIE WILSON 
JIVE 69429 /ZOMBA (18.98) 

DEM FRANCHIZE BOYZ 
SO S0 DEF 53423NIRGIN (18.98) C+ 

History In The Making 

Back 2 Da Basics 

Feedback 

Jagged Edge 

This Is Me 

The New Revolution 

Monkey Business 

By Choice Or By Force 

Changed! 

Charlie, Last Name Wilson 

On Top Of Our Game 

non 

11111 

67 
KEM 

.. 
MOTOWN 

... - .,,.. (13.98) 
Album II 

// FOR A COMPLETE LISTING OF THE HOT R &B HIP -HOP ALBUMS. CHECK OUT WWW.BILLBOARD.COM 

ARTIST 
IMPRINT & NUMBER / DISTRIBUTING LABEL 

2 

KEW MO' 
ONE HAVEN /EPIC 77621 /RED INK 

JAMES HUNTER 
30 612187/ROUNDER 

WALTER TROUT AND FRIENDS 
RUF 1117 

Suitcase 

People Gonna Talk 

Full Circle 

THE DEREK TRUCKS BAND 
COLUMBIA 92844/SONY MUSIC 

Songlines 

JOE BONAMASSA 
'REMIER ARTISTS 60282 

You & Me 

11 NEW 

12 RI -ENTRY 

14 R1-EMRY 

15 AI-ENTRY 

SUSAN TEDESCHI 
VERVE FORECAST 005111/VG 

ETTA JAMES 
HIP -0 /CHRONICLES 004010 /UME 

Hope And Desire 

The Definitive Collection 

3.B. KING 
GEFFEN /CHRONICLES 003854/UME 

The Ultimate Collection 

VARIOUS ARTISTS 
PUTUMAYO 253 

GEORGE THOROGOOD & THE DESTROYERS 
EAGLE 20039 

MARIA MULDAUR 
-ELARC BLUES 83643/TELARC 

ALBERT CUMMINGS 
BLIND PIG 5105 

Putumayo Presents: Blues Around The World 

The Hard Stuff 

Heart Of Mine: Maria Muldaur Sings Love Songs Of Bob Dylan 

Working Man 

ANTHONY GOMES 
ADRENALINE 40023 

Music Is The Medicine 

INDIGENOUS 
VANGUARD 79800 /WELK 

BUDDY GUY 
SILVERTONE 72426 /ZOMBA 

Chasing The Sun 

Bring' Em In 

ßFT\NEEN THE BULI_FTS rqnnrC!r+ hillhnrtrri rnm 

OUTKAST LEADS HIP -HOP LIST 
Outkast steers the soundtrack of its big screen 

venture to the summit of Top R &B /Hip -Hop 
Albums. "Idlewild," OutKast's second consec- 

utive No. 1 and third on this 
chart, lands just ahead of Did - 

dy's Danity Kane. The two acts 

trade places on The Billboard 

200, Billboard's R &B /hip -hop 

charts use a core panel of 
stores. 

Airplay for OutKasts "Mor - 

ris Brown" is soft, with slightly more than 3 mil- 

lion in audience at R &B /hip -hop radio, (up 
12 %). Lead single "Mighty O" peaked at No. 30 

on Hot R &B /Hip -Hop Songs. 
Along with radio stops, Out - 
Kast touted the film and sound- 
track on "TRL," "Late Night 
With David Letterman" and 
"Today." Idlewild opened with 
$5.7 million in receipts its first 

weekend. -Raphael George 

Data for week of SEPTEMBER 9, 2006 I CHARTS LEGEND on Page 88 
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38th NAACP IMAGE AWARDS 

CALL FOR SUBMISSIONS 

THE NAACP IMAGE AWARDS 

IS NOW ACCEPTING SUBMISSIONS IN 

FILM, TE_EVISION, 

RECORDING AND LITERATURE. 

THE NAACP IMAG AWARDS HONORS 

PROJECTS AND INDIVIDUALS 

THAT PROMOTE DIVERSITY IN THE ARTS 

To BE ELIGIBLE, PRO ECTS MUST HAVE 

A NATIONAL DISTRIBUTION DATE BETWEEN 

JANUARY 1, 2006 AND DE CEMBER 31, 2006. 

SUBMISSIONS DEADLINE: 
:RIDAY, DECEMBER 1, 2006 

AT 3:00 PM (PST) 

FOR ADDITIONAL NFORMATION 

AND ENTRY FORMS, VISIT 

WWW. NAACPIMAGEAWARDS. NET, 

OR CALL 323.935.8207. 

WW. W naacpima 
geawards.net 

2DEDERRTIOD 
RECORDSTM 

The New Heart 
&Saul of Music 

in Detroit 
presents 

Featuring tracks 
produced by Young Lord 

"Over Here" "Stuck On You" 
"The Way U Move" 

In stores nationwide soon! 

(313) 967-4084 
www.2ndGenerationRecords.com 

SEPTEMBER 9, 2006 I www.billboard.biz I 79 
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AIRPLAY MONITORED BY SALES DATA COMPILED BY 

Nielsen 
Broadcast Data 
Systems 

Nielsen 
SoundScan 

R&13/HIP-11013 AIRPLAY 

a1 15 

I aj 

ARTIST (IMPRINT PROMOTION LABE 

PULLIN' ME BACK 
CHINGY FEAT TYRESE (SLOT -A -LOT /CAPITOL) 

SHOULDER LEAN 
YOUNG DRO FEAT. T.I. (GRAND HUSTLE /ATLANTIC) 

SEXY LOVE 
NEYO (DEF JAM /IDJMG) 

I KNOW YOU SEE IT 
YUNG JOC (BLOCK/BAD BOY SOUTH /ATLANTIC) 

CALL ON ME 
JANET 8 NELLY (VIRGIN) 

DEJA VU 
BEYONCE FEAT. JAY -Z (COLUMBIA/SUM) 

S.E.X. 
LYFE JENNINGS (COLUMBIA /SUM) 

(WHEN YOU GONNA) GIVE IT UP TO ME 
SEAN PAUL FEAT. KEYSHIA COLE (VP /ATLANTIC) 

U AND DAT 
E -40 FEAT. T -PAIN 8 KANDI GIRL (SICK WIO' IT /BME/WARNER BROS.) 

ME & U 
CASSIE (NEXTSELECTION /BAD BOY /ATLANTIC) 

GET UP 
CIABA FEAT. CHAMILLIONAIRE (LAFACE/JIVE /ZOMBA) 

SO WHAT 
FIELD MOB FEAT. CIABA (DTP /GEFFEN / INTERSCOPE) 

SAY GOODBYE 
CHRIS BROWN ( JIVE/ZOMBA) 

MONEY MAKER 
LUDACRIS FEAT. PHARRELL (DTP /DEF JAM /IDJMG) 

TORN 
LETOYA (CAPITOL) 

SNAP YO FINGERS 
LIL JON (BME/TVT) 

EVERYTIME THA BEAT DROP 
MONICA FEAT. DEM FRANCHISE BOYS (J /HMG) 

LOOKING FOR YOU 
KIRK FRANKLN (FO YO SODUGOSPO CENTRIC / ZOMBA) 

I CALL IT LOVE 
LIONEL RICHIE (ISLAND /IDJMG) 

WHY YOU WANNA 
T.I. (GRAND HUSTLE /ATLANTIC) 

ENOUGH CRYIN 
MARY J. BLIGE FEAT. BROOK -LYN (MATRIARCH /GEFFEN /INTERSCOPE) 

IT'S GOIN' DOWN 
YUNG JOC (BLOCK/BAD BOY SOUTH /ATLANTIC) 

STUNTIN' LIKE MY DADDY 
BIRDMAN A LIL WAYNE (CASH MONEY /UNIVERSAL MOTOWN) 

BE WITHOUT YOU 
MARY J. BUSE (GEFFEN / INTERSCOPE) 

BOSSY 
KELIS FEAT. TOO SHORT ( JIVE/ZOMBA) 

iso-r R8(13/HIP HOP 
I\CaI_1=S SALES 

1 #1 
BWKS 

DEJA VU 
BEYONCE FEAT. JAY -Z (COLUMBIA/SUM) 

SHE BI 
ilICE MIZZLE (DARLSYDE/PCH) 

UNTIL THE END OF TIME 
-, FREDDIE JACKSON (ORPHEUS) 

PUT 'EM UP KNUCK BUCK 
9 

DA KASHMERE (B.I.T.T.A.) 

4 PHONE TALK 
ACHE ELYSE FEAT. MAX (SOUL CITY/TRUMP) 

1'1 I'M COMING OVER 
DUNN DEAL FEAT. P. DUB (LOCK'EM DOWN) r 7 SWING LOW 

.4 SILVIA JAGUAR FEAT. FREDDY P (SILVA JAGUAR /RPM CONSULTING) 

41 
CONVERSATION (CAN I TALK 2 U) 
K -CI (HEAD START) 

SYMPHONY OF BROTHERHOOD 
MIRI BEN -ARI (MIRIMODE PRODUCTIONS /STREET PRIDE) 

u 

DUMP TRUCK 
J -MIZZ (T2/STREET PRIDE) 

SOLDIER SONG 
SAPO (TEE -N -TEE) 

REGRETS 
HEAVEN DAVIS (WILDCHILD DAVIS) 

MONEY MAKER 
LUDACRIS FEAT. PHARRELL (DTP /DEF JAM /IDJMG 

BOOM DRAH 
Y.G.O. NEGRIL WEST /ORPHEUS 

CHAIN HANG LOW 
JIBBS (GEFFEN/INTERSCOPE) 

ME & U 
CADDIE (NEXTSELECTION /BAD BOY /ATLANTIC 

I LIKE THAT 
CONCRETE SOUDA (KANTA) 

KOOL AID 
UL' BASS FEAT. JT MONEY (PIPELINE) 

LOLLIPOP 
BRANDY MOSS -SCOTT (HEAVENLY TUNES /ROCKVIEW) 

3 5 
RUN IT! 
CHRIS BROWN (JIVE/ZOMBA) 

U AND DAT 
E-40 FEAT. T -PAIN 8 KANDI GIRL (SICK WIG' IT /EMC /WARNER BROS.) 

OH 
KAYO FEAT. ALEXANDRIA HEARD (MALOUF) 

PICK IT UP 
rents (OPHIR) 

HANDS UP 
LLOYD BANKS FEAT. 50 CENT (G- UNIT / INTERSCOPE) 

STEPPIN' INTO LOVE 
KOOL 8 THE GANG (KTFA) 

80 I Go to www.billboard.biz for complete chart data 

36 32 1) 

37 34 31 r 

3 

NEED A BOSS 
SHAREEFA FEAT. LUDACRIS (DTP/DEF CON II) 

TAKE ME AS I AM 
MARY J. BUGE (MATRIARCH /GEFFEN / INTERSCOPE) 

CAN'T LET GO 
ANTHONY HAMILTON ISO SO DEF /ZOMBA) 

FLY LIKE A BIRD 
MARIAN CAREY (ISLAND /IDJMG) 

ENTOURAGE 
(MARION (T.U.G. /EPIC /SUM) 

GHETTO STORY CHAPTER 2 
CHAM FEAT. ALICIA KEYS (MADHOUSE/ATLANTIC) 

CHAIN HANG LOW 
JIBES (GEFFEN /INTERSCOPE) 

SHE DON'T 
LETOYA (CAPITOL) 

DUTTY WINE 
TONY MATTERHORN (VP) 

PROMISCUOUS 
NELLY FURTADO FEAT. TIMBALAND (MOSLEY /GEFFEN / INTERSCOPE) 

SHINE 
LUTHER GARBOSOS (J /RMG) 

FIND MYSELF IN YOU 
BRIAN MCKNIGHT (UNIVERSAL MOTOWN) 

PUSH IT 
RICK ROSS (SLIP- N- SLIDE/OEF JAM /IDJMG) 

COME TO ME 
DIDDY FEAT. NICOLE SCHERZINGER (BAD BOY /ATLANTIC) 

HANDS UP 
LLOYD BANKS FEAT. 50 CENT (G- UNIT /INTERSCOPE) 

WALK IT OUT 
UNK (BIG OOMP /KOCH) 

THERE'S HOPE 
INDIA.ARIE (UNIVERSAL MOTOWN) 

YOU SHOULD BE MY GIRL 
SAMMIE FEAT. SEAN PAUL OF YOUNGBLOODZ (ROWDY) 

ME TIME 
HEATHER HEADLEY (RCA/RMG) 

PEANUT BUTTER & JELLY 
CADILLAC DON 8 J -MONEY (SOUTHERN BOY /35'35 /ASYLUM) 

FEELS SO GOOD 
REMY MA FEAT. NEYO (SRC /UNIVERSAL MOTOWN) 

UNFAITHFUL 
RIHANNA (SRP /SEF JAM /IDJMG) 

DJ PLAY A LOVE SONG 
JAMIE FORK FEAT. TWISTA (J /RMG) 

CHANGE ME 
RUBEN STODDARD (J /RMG) 

RING THE ALARM 
BEYONCE (COLUMBIA/SUM) 

RHYI'HIVIIC AIRPLAY.. 

ARTIST (IMPRINT / PROMOTION L ABEL I 

PULLIN' ME BACK 
CHINGY FEAT. TYRESE (SLOT -A -LOT /CAPITOL) 

ME & U 
CASSIE (NEXTSELECTION /BAO BOY /ATLANTIC) 

PROMISCUOUS 
NELLY FURTADO FEAT. TIMBALAND (MOSLEY /GEFFEN /INTERSCOPE) 

SEXY LOVE 
NE -YO (DEF JAM /IDJMG) 

(WHEN YOU GONNA) GIVE IT UP TO ME . 
SEAN PAUL FEAT. KEYSHIA COLE (VP /ATLANTIC) 

IU AND DAT . 
E -40 PEAT. T -PAIN 8 KANDI GIRL (SICK WID' IT /BME/WARNER BROS.) 

BUTTONS 
THE PUSSYCAT DOLLS FEAT. SNOOP DOGG (A &M /INTERSCOPE) III 
SHOULDER LEAN 
YOUNG DRO FEAT. T.I. (GRAND HUSTLE/ATLANTIC) 

I KNOW YOU SEE IT 
YUNG JOC (BLOCK/BAD BOY SOUTH /ATLANTIC) lik 

>14 7 
SEXYBACK I JUSTIN TIMBERLAKE ( JIVE/ZOMBA) 

25 SNAP YO FINGERS 
x UL JON (BME/TVT) 

9 _ GETUP 
CIABA FEAT. CHAMILLIONAIRE (LAFACE /JIVE / ZOMBA) 

91 DO IT TO IT 
1 CHERISH (SHO'NUFF /CAPITOL) Il 
'21 IT'S GOIN' DOWN 

YUNG JOC (BLOCK/BAD BOY SOUTH /ATLANTIC) III 
MONEY MAKER . 

5 
LUDACRIS FEAT. PHARRELL (DTP /DEF JAM /IDJMG) 

LONDON BRIDGE . 
6 

! FERGIE (WILL.I.AM /A &M /INTERSCOPE) 

Í 
UNFAITHFUL . 

1 RIHANNA (SRP /DEF JAM /IDJMG) 

20 
BOSSY 
KELIS FEAT. TOO SHORT ( JIVE/ZOMBA) III 

: THAT GIRL . 9: 
FRANKIE J FEAT. MARRIE FRESH 8 CHAMILLIONAIRE (COLUMBIA/SUM) 

4 ; CHAIN HANG LOW 
I JIBES (GEFFEN / INTERSCOPE) 

21 
SAY GOODBYE 
CHRIS BROWN (JIVE / ZOMBA) 

5 
EVERYTIME THA BEAT DROP ów 
MONICA FEAT. DEM FRANCHISE BOYZ (J /RMG) P1 

Ittr 

sá 

111 

ABOUT US 
BROOKE HOGAN FEAT. PAUL WALL (SMC /SOBE) 

SUPERMAN 
BROWN BOY (LOW PROFILE/AME) 

VANS 
THE PACK (UP ALL LAITE / JIVE/ZOMBA) 

et 

Mt ILlVE 
UOMM U1M8E 08EMIOADJMG) 

FLY LIKE A BIRD 
MARIAN CAREY (ISLAND /IDJMG) 

FIND MYSELF IN YOU 
BRIAN MCKNIGHT ( BNIVERSAL MOTOWN) 

CAN'T LET GO 
ANTHONY HAMILTON (SO SO DEF/ZOMBA) 

SHINE 
LUTHER VANDROSS (J /RMG) 

ME TIME 
HEATHER HEADLEY iUrCA/RMG) 

ENOUGH CRYIN 
MARY J. BLIGE FEAT BROOK -LYN (MATRIARCH /GEFFEN / INTERSCOPE) 

BE WITHOUT YOU 
MARY J. BLIGE (GEFEN /INTERSCOPE) 

THERE'S HOPE 
INDIA,ARIE (UNIVERSAL MOTOWN) 

YESTERDAY 
MARY MARY (MY BLOCK /COLUMBI4/SUM) 

CHANGE ME 
RUBEN STODDARD ( VRMG) 

JUST CAME HERE TO CHILL 
THE ISLET BROTHERS (DEF SOUL CLASSICS /DEF JAM /IDJMG) 

LOOKING FOR YOU 
KIRK FRANKLIN (FO YO SOUL'GOSPO CENTRIC /ZOMBA) 

00H WEE 
TEENA MARIE (CASH MONEY CLASSICS /UNIVERSAL MOTOWN) 

I REFUSE 
URBAN MYSTIC (SOBE/WARNER BROS.) 

NO WORDS 
CHARLIE WILSON WE/ZOMBA) 

TORN 
LETOYA (CAPITOL) 

CALL ON ME 
JANET 8 NELLY (VIRGIN) 

SISTA BIG BONES 
ANTHONY HAMILTON (SO SO DEF / ZOMRA) 

THE FACT IS (I NEED YOU) 
JILL SCOTT (EPIC /HIDDEN BEACH) 

UNTIL THE END OF TIME 
FREDDIE JACKSON (ORPHEUS) 

DEJA VU 
BEYONCE FEAT. JAY -Z (COLUMBIA/SUM) 

IMAGINE ME 
KIRK FRANKLIN (FO TO SOUL/GOSPO CENTRIC /ZOMBA) 

SEXY LOVE 
NE -TO (DEF JAM /IDJMG) 

DAY DREAMING 
NATALIE COLE (VERVE) 

I-111"PR1=DIC1'C)13 
DATA ?ROYOED promosqua .- 

See chart sgend for rules ani explanations. Yellow indicates recently tested title. 
indicaes New Release. 

ARTIST/Title 1.F-TLgScore; 

R &B /HIP -I- OP AIRPLAY 

Chart Rank 

JANET & N 

LYFE JEN 
CHRIS BRY. 

LUDACRIS FE 

Call On Me u RUIN (92.2) 

S.E.X. sum (I 8.2) 

Say Goodbye ?OMBA (34.11 

Moneymaker IDJMG (71.9) 

Everytime The Beat Drop RN G (84.6) 

Need A Eoss IoJMG (75.0) 

Take Me No I Am INTERSCOPE (92.3) 

hain Fang tow ISTEesco°E (81.91 

I Know You See It ATLANTIC (68.4) 

Come To Me ATLANTIC (67.3) 

Walk It GNC KOCH (7&7) 
You Should Be My Girt MOTOWN UNIVERSAL (73.7) 

Floating ILIMO (98.3) 

Una 1preciated CAPITO_(72.8) 

Turn It Up Yam (85.4) 

Turr The Page DJMG (85.8) 

Morris Brown ZOMBA (82.4) 

Vans ZOMBA (69.1) 

U4T OUTKA 
TIT THE PA 

IC AIRPLAY 

Buttons INTERSCOPE (70.0) 

I Know You See It IoJMG (61.4) 

Eet Up ZOMBA (90.4) 

Moneymaker IDJMG (67.9) 

Lend. Bridge MM 171.0) 

Th Bt Girl sum (65.1) 

Cham 1 arg Low GEFFEN (83.7) 

Say GoodbyE JIVE (86.0) 

_verytime The E Uat Drop R io 179: ) 

AhoAA US WARNER BROS. (82.7) 

Superman AME (6..4) 
&E.X SUM (94.4) 

Need A Boss IDJMG (73.3) 

Come To Me ATLANTIC (66.7) 

alk Away REG (72.3) 

3RDWN 
_YFE JEN ' 
iHAREEFA FE 

71DDY FEAT. -4 

lAULA DEAND 

7 

13 

14 

17 

26 

27 

32 

39 

41 

43 

53 

67 

70 

7 

9 

12 -' 

15 

16 

19 

20 

21 

22 

23 

24 

27 

28 

30 

34 

ADULT R &B AND RHYTHMIC AIRPLAY: 67 adult R&B stations and 65 rhythmic stations are 
electronically montored by Nielsen Broadcast Data Systems, 24 hours a day,, 7 days a week. 
© 2076 VNU Business Media, Inc. and Nielsen SoundScan, Inc. HOT R&BMIPHOP 
SINGLES SALES: this data is used to compile Hot R&B/Hip -HcJ)n & Tracks. © 2006 
VNU Business Media, Inc and Nielsen SoundScan, Inc. H © 2006, 
Pron osquad and FRPredictor are trademarks of Think Fast LLC. 
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Nielsen 
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OO 

SEP 
9 

Hot 
COUNTRY,. SONGS 

x5 TITLE 
3á 3ó PRODUCER (SONGWRITER) 

L2 

ral LEAVE THE PIECES 
RANKS .r "' B. AUSTIN) 

a 
o 

3 3 

1 

5 

4 

6 

15 18 

16 19 

14 1 

13 18 

10 4 

24 31 

IRD 22 25 

19 21 

- 2 

18 20 

20 22: 

25 26 

23 24, 1: 
30 34 

gle) 
26 27 

27 28- 

29 30 

28 29 

e 38 56 3 

Artist 
IMPRINT N NUMBER / PROMOTION LABEL 

The Wreckers 
0 MAVERICK/WARNER BROS. /WAN 

BRAND NEW GIRLFRIEND 
.ER (S.MINOR,B.ALLM1. 

Steve Holy 
CO CURB 

IF YOU'RE GOING THROUGH HELL (BEFORE THE [EVIL 
T.HEWITT (S.TATE,A.TATE,D.BERG) 

GIVE IT AWAY 
T.BROWN,G.STRAIT (B.CANNON,B.ANDERSON,J.JOHNEON) 

BRING IT ON HOME 
W.KIRKPATRICK,LITTLE BIG TOWN ( W.KIRKPATRICK,G.BIECK,T.H.aECK) 

EVEN KNOWS) Rodney Atkins 
O CURB 

George Strait 
O MCA NASHVILLE 

Little Big Town 
O EQUITY 

BUILDING BRIDGES Brooks & Dunr With Sheryl Crow & Vince Gill 
T.BROWN,R.DUNN,K.BR00KS (H.DEVITO,L.WILLOUGHBY) O ARISTA NASHVILLE 

SUNSHINE AND SUMMERTIME 
B.GALLIMORE,F.HILL (J.RICH,R.CLAWSON,K.SACKLEY) 

WOULD YOU GO WITH ME 
F.ROGERS (S.CAMP,J.S.SHERRILL) 

THE WORLD 
F.ROGERS ( B.PAISLEYK.LOVELACE,L.T.MILLER) 

SUMMERTIME 
B.CANNON,K.CHESNEY (S.MCEWAN,C.WISEMAN) 

EVERY MILE A MEMORY 
B.BEAVERS (D.BENTLEY,B.BEAVERS,S.BOGARD) 

I LOVED HER FIRST 
W.ALDRIDGE (W.ALDRIDGE,E.PARK) 

WHY, WHY, WHY 
C.CHAMBERLAIN (B.CURRINGTON,TMARTIN,M.NESLER) 

FEELS JUST LIKE IT SHOULD 
D.GEHMAN,J.POLLARD (PGREEN,B.JAMES,J. POLLARDI 

A LITTLE TOO LATE 
T. KEITH,L. WHITE IT KEITH.S. EMERICK,D DILLON) 

Faith Hill 
0 WARNER BROS./WAN 

Josh Turner 
O MCA NASHVILLE 

Brad Paisley 
O ARISTA NASHVILLE 

Kenny Chesney 
Q BNA 

Dierks Bentley 
O CAPITOL NASHVILLE 

Heartland 
O LOFTON CREEK 

Billy Currington 
O MERCURY 

Pat Green 
O BRA 

Toby Keith 
le SHOW DOG NASHVILLE 

AIR 
POWER 

ONCE IN A LIFETIME 
D.HUFF,K.URBAN (J.SHANKS,K.URBAN) 

Keith Urban 
CAPITOL NASHVILLE 

7 

YOU SAVE ME 
?. B. CANNON,K.CHESNEY (B.JAMES,T.VERGES) 

WANT TO 
B.GALLIMORE II (J.NETTLES,K.BUSH,B.PINSON) 

FINDIN' A GOOD MAN 
HER ,. 

LIKE RED ON A ROSE AIR 
POWER 

8TH OF NOVEMBER 
B.KENNY,J.RICH,P.WORLEY (B.KENNYJ.RICH) 

Kenny Chesney 
Q BNA 

Sugarland 
MERCURY 

Danielle Peck 
0 BIG MACHINE 

Alan Jackson 
E STA NASHVILLE 

Big & Rich 
O WARNER BROS./WAN 

SWING 
RROSEAS (C.STAPLETON,F.ROGERS) 

LIFE IS A HIGHWAY 
D.HUFF,RASCAL FLATTS (T.COCHRANE) 

MOUNTAINS 
M.BRIGHT (R.MCDONALD,L.BOONE,P.NELSON) 

BEFORE HE CHEATS 
M.BRIGHT (C.TOMPKINS,J.KEAR) 

I DON'T KNOW WHAT SHE SAID 
T.JOHNSON,R.L.FEEK (C.BATTEN,K.BLAZYL.TURNER) 

SOME PEOPLE CHANGE 
M.WRIGHTT.GENTRY,E.MONTGOMERY (M.DULANEY,J.SELLERS,N.TF RASHER) 

LOVE YOU 
J.STOVER (J.KNOWLES,T.SUMMAR) 

CALIFORNIA GIRLS 
G.WILSON,J.RICH,M.WRIGHT (G.WILSON,J.RICH,M.WRIGHT) 

GREATEST 
GAINER 

MY WISH 
D.HUEFRASCAL FLATTS S.ROBSON,J.STEELE 

Trace Adkins 
O CAPITOL NASHVILLE 

Rascal Flatts 
Q WALT DISNEY /LYRIC STREET 

Lonestar 
O BNA 

Carrie Underwood 
Q ARISTA/ARISTA NASHVILLE 

Blaine Larsen 
O GIANTSLAYER /BNA 

Montgomery Gentry 
OO COLUMBIA 

Jack Ingram 
O BIG MACHINE 

Gretchen Wilson 
O COLUMBIA 

Rascal Flatts 
Q LYRIC STREET 

2 

4 

4 

6 

7 

8 

11 

12 

13 

13 

2 

16 

17 

18 

19 

20 

18 

20 

23 

23 

25 

24 

27 

28 

25 

30 

Up 3.2 milrun 
impressions, 

single takes 
the top 10'e 

biggest gair. 
New album' 

streets Oct. 

Single 

achieves 

Airpower in 

second chal 
week; gains 
3.3 million 

impressions. 

Third single 

from "Time 

Well Wasted' 
album sees 

first national 

chart action 

with play at 

46 stations. 

Ver, 4G 42 

1/14 42 40 

41 39 

44 

45 

1 
53 

52 

46 

41 

45 

L9 

L7 

El 

47 43 

51 55 

54 

50 48 

31- 49 44 

56 54 

CD 58 53 

CD- 55 52 

CD 57 59 

36 

60 53 

Ce = 

48 53 

HOT SNOT 
DEBUT 

TITLE 
PRODUCER (SONGWRITER) 

Artist 
IMPRINT A NUMBER I PROMOTION LABEL tt 

MY LITTLE GIRL 
GALLIMORE,T.MCGRAW (T.DOUGLAS,T.MCGRAW) 

TIM MCGRAW 
'. CHAPMAN (T.SWIFTL.ROSE) 

AMARILLO SKY 
.I KNOX (J. RICH ,B.KENNYR.CLAWSON,B.PURSLEY) 

CRASH HERE TONIGHT 
KEITH,L.WHITE (T.KEITH) 

A GOOD MAN 
R ALLEN,K.FOLLESE (K.FOLLESE,A.FOLLESE.V.SHAW) 

IN TERMS OF LOVE 
i. SHANKS (K.OSBORN,D.SCHLITZ) 

GET OUTTA MY WAY 
BLACK,CAROLINA RAIN (R.E.ORRALL,C.WRIGHT) 

NOTHIN' BUT A LOVE THANG 
OGERS (C. STAPLETON,S.LESLIE,D.WORLEY) 

ONE WING IN THE FIRE 
IEYNOLDS,T.TOMLINSON (T.TOMLINSON,B.PINSON) 

IT'S TOO LATE TO WORRY 
J BRIGHT,J.D.MESSINA (D.WELLS,A.L.SMITH,R.HARBIN) 

UNBROKEN GROUND 
HENDRICK5.J.STROUD (J.P. WHITE, J.LEBLANC,K.BERGSNES,G.NICHOLS) 

LITTLE BIT OF LIFE 
TEGALL,P.O'DONNELL (T. MULLINS,5.WELLS) 

I LL WAIT FOR YOU 
,,.UN (H.ALLEN,B.ANDERSON) 

THE WOMAN IN MY LIFE 
IOGERS,PVASSAR (PVASSAR,J.W00D- VASSAR) 

TWO PINK LINES 
IOYCE (E.CHURCH,V.SHAW) 

FINDING MY WAY BACK HOME 
'7ALLIMORE (C.STAPLETON,C.WISEMAN) 

I NNOCENCE 
HUFF,C.WISEMAN (S. BUXTON ,J.STOVER,D.BERG,G.MIODLEMAN) 

WAY BACK TEXAS 
.EHMAN,J.POLLARD (W.MOBLEYC.WISEMAN) 

YOU'LL ALWAYS BE MY BABY 
VANS,M.BRIGHT (S.EVANS,T.MARTIN,T.SHAPIRO) 

SOME PEOPLE 
MUFF (D.MATKOSKY,D.BROWN,J.COTTEN) 

AIN'T MY DAY TO CARE 
IIOWARD,E.PITTARELLI (BUF,E.PITTARELLI,A.RUSSELL) 

THE REASON WHY 
ILL,J.HOBBS,J.NIEBANK (V.GILL,G.NICHOLSON) 

WHY ME 
NIELSON,J.HINSON) 

KISS ME IN THE DARK 
HTER (R.FOSTER,GDUCAS) 

'VE GOT FRIENDS THAT DO 
,ALLIMORE,T.MCGRAW.D.SMITH (B. BEAVERS ,B.WARREN,B.WARREN,T.MCGRAW) 

TENNESSEE GIRL 
ANNOY (B DIPIERO. C 'WISEMAN) 

Tim McGraw 
O CI 

Taylor Swift 
Q BIG MACH r. 

Jason Aldean 
Q BROKEN P :. 

Toby Keith 
Q SHOW DOG NASHVI^. 

Emerson Drive 
Q MIDAS /NEW REVOLUTO '. 

SheDaisv 
Q LYRIC STR, 

Carolina Rain 
Q EC'I 

Darryl Work 
ow 903 MII: 

Trent Tomlinson 
O LYRIC STRI 

Jo Dee Messina 
Uc, 

Gary Nichols 
Q MERCI 

Craig Morgan, 
O BROKEN B. 

Joe Nichol-, 
Q UNIVERSAL SO'' 

Phil Vassar 
Q ARISTA NASHVi, 

Eric Church 
0 CAPITOL NASAS' 

Lee Ann Womac k 

QO MERCI 

Sarah Buxtol: 
LYRIC SEEPI. 

Pat Green 

The 

Sara Evan. 
Ql' 

LeAnn Rim( 
OO ASYLUM -C 

Bomsh: 
Oc 

Vince G II 

O MCA NASAL. 

The Lost Trailer ,. 

O , 

Randy Rogers Bang 
0 MERE. 

Tim McGra, 
OCl 

Sammy Kershaw 
O CATEGIE', 

_ SHE'S EVERYTHING Brad Paisley 
Q ARM,, N4511, 

CHEAPEST MOTEL 
E MATTHEWS,C. DEGGES) 

PODUNK 
TEELE.J I. , (K ANDERSON,T.HAMBRIDGE,J.STEELE) 

YOU DON'T KNOW A THING 
;AR I', H FOSTER) 

C [1L'.I 
O BLIND MULL. 

Keith Anderson 
O ARISTA NASHVILLE 

Steve Azar 
O DANG/MIDAS/NEW REVOLUIIE', 

9111=15- 

30 

32` 

36 

35 

39 

39 

39 

4: 

4 

4' 

411. 

4) 

4: 

4) 

4ç 

4E 

44 

52 

49 

45 

53 

43 

57 

55 

59 

ARTIST/Title LAsEu(Score) 

COUNTRY 

Chart Rank 

Leave The Pieces WARNER BROS. (79.1) 

Give H Away MCA NASHVILLE (95.5) 

Building Bridges ARISTA NASHVILLE (85.9) 

Sunshine And Summertime WARNER BROS. (75.7) 

Would You Go With Me MCA NASHVILLE (80.5) 

Every Mile A Memory CAPITOL (81.2) 

I Loved Her First LOFTON CREEK (82.6) 

Feels Just Like II Should BRA (78.5) 

1 

4 

6 

7 

8 

11 

12 

13 

ARTIST/Title LAREI.'(SCore) 

)ATA FB/V )l0 B! 

See drar legeni for rules and explanations. Yellow indicates recently tested title, 
irdic:7es New Rehase. 

Chart Rank ARTIST11HII.Itctri (S'EASE 

You Save Me BNA (92.5) 

Want To MERCURY (93.2) 

Like Red On A Rose ARISTA(774) 

Life Is A Highway LYRIC STREET (8E9) 

Mountains BNA (89.6) 

I Don't Know What She Said wa 175.1) 

Some People Chance coLUM8.4 X.7) 
C1lifornia Girls COLUMBIA 81.0) 

My Little Girl CURB (88.3) 

17 

18 

20 

23 

Chart Hank 

Tim McGraw BIG MACHINE (76.1) 

Amarillo Sky BROKEN BOW 031.0) 

Crash Here Tonight SHOW DOG (92.3) 

One Wing In The Fire LYRIC STREET (89.4) 

24 I -: l'li Wait For You UNIVERSAL (91.5) 

26 larTIMirrm. The Woman In My Lite ARISTA (94.4) 

27 You'll Always Be My Baby RCA (89.5) 

29 

31 

32 

33 

34 

39 

43 

44 

49 

Don't miss another important 

CLOU NTRY IVIuSIÇì 

LJPI)AI I: 
4isit www.BillboardRadioMonitor.com to sign up to register for 
your free Country Radio Blast. 

13i llb011YIR1dlON1011ltOl'.c0111 
HOES COUNTRY SONGS: 138 country stations are electronically monitored by 
Nielsen Broadcast Data Systems, 24 hours a day, 7 days a wee -c. Airpower award- 
ed to songs appearing in the top 20 on both the BDS Airplay and Audience charts 
fo, the first time with increases in both detections and audience. © 2006 VNU 
Blsinew Media, Inc. All rights reserved. 
HITPREDICTOR: © 2006, Promosquad and HitPredictor are trademarks of Think 
Fast LIC. 
ALL CHARTS: See Chart Legend for rules and explanations. 

BETWEEN THE BULLETS wjesser á oillboarc.co 

WRECKERS END COUNTRY'S 
With 35.8 million audience impressions the 
Wreckers step 2 -1 on Hot CountrySengsar.d 
make a mark in chart history. The twosmn-e 

becomes the first new duo in 15 years to tale 
a debut single to the summit, a; Mict_el-e 

Branch and Jessica Harp close a ga? fir clad- 
topping new duos that began afte: Brooks 

Dunn's first single spent two wee:><s at loo. 1 

starting in the Sept. 7, 1991, Billboard. 

A new female duo has not capped the 
chart in more than half a century -not s osoe 

DUO DROUGHT 
the Davis Sisters (Skeeter and Betty Jack) 

logged eight weeks at No. 1 in the autumn 
of 1953 with "I Forgot More Than You'll 

Ever Know." 

The Wreckers' track has amassed 359 mil- 

lion radio audience impressions since it 

bowed on Hot Country Songs in the April 15 

issue. The videoclip has also played well 
since its March premiere, counting 417 plays 

at Great American Country, 349 at CMT and 
263 at VH1 Country. -Wade Jessen 

Data for week of SEPTEMBER 9, 2006 I For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data 83 
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cT LATINSONGS: A panel of 100 stations (26 Latin pop, 12 tropical, 13 Latin rhythm, 49 regional Mexican) are electronically monitored 24 hours a day, 7 days a week. tc 2006 VNU Business Media, Inc. 
I rights reserved. TOP LATIN ALBUMS: See Charts Legend for rules and explanations. í4v 2006, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. 

SEP 
9 

2006 1 

AIRPLAY MONITORED BY SALES DATA COMPILEOBY 

Nielsen 
Broadcast Data 
Systems 

Nielsen 
SoundScan 

CO NOT 

LATIN SONGS 
Vs 

:.3 3 n< 3ó 

4 

3 

3 

+n 11 

TITLE 
PRODUCER( SONGWRITER) 

Artist 
IMPRINT / PROMOTION LABEL 

LABIOS COMPARTIDOS 
J I IEfi 

DOWN 
MAMBO KINGS (CLL. 3OUEL 

NI UNA SOLA PALABRA 
C.LOP!. 1IN7 

MAS ALLA DEL SOL 
TIAN) 

PAM PAM 
RJES,TAINY (WISIN,YANDEL,F.SALDANA,M. E.MASISj 

TENGO UN AMOR Toby Love Featuring Raking & hem-8 
'L,:. r ,8:, uL L. PEREZ,J. FONSECA .O- RIVERA,J. NIEVES.K.VASOUEZ) Uln ;InG:uRL 

7 3 2 

5 10 3 

9 7 6 

6 

14 13 13 

AIR 
POWER 

Mana 
WARNER I,T.r 

Rakim & Ken -Y 

PINA:UNIVERSAL LATIN( 

Paulina Rubio 
UNIVERSAL LATINO 

Joan Sebastian 

Wisin & Yandel 

HIPS DON'T LIE Shakira Featuring Wyclef Jean 
W. JEAN ,J OUPLESSIS.S.MEBARAK R. (W. JEAN.J.DUPLESSIS.S.MEBARAK R O.ALFANNO,L.PARKER) EPIC /SONY BMG NORTE 

ALIADO DEL TIEMPO 
%BARBA (M. BARBA) 

CAILE 
LUNY TUNES TIM' ^nn r BAMBINO) 

DE RODILLAS TE PIDO 
A- GARCIA Ili'" 

GREATEST 
GAINER 

Mariano Barba 
THREE SOUND 

Tito El Bambino 
EMI TELEVISE: 

Alegres De La Sierra 
0100 'I11)218P5AI I ATINr: 

LOS MATE Tego Calderon 
I CALDERON,E.FPADILLA.A.CANTORAL GARCIA R. CANTORAL) 

Thalia Featuring Anthony Romeo" Santos NO. NO NO 

AIR 
POWER 

SALTO EL SOL 
_.... _ ANDRON,ECHO THE LABI 

LA BOTELLA 
G.000SIN (M.MACHORE) 

ICD 
25 16 (WHEN YOU GONNA) GIVE IT UP TO ME 

D.BENNETT ( S. P. HENRIOUES ,J.HENRIOUES,D.BENNETT,N. STAFF,R 

101) 
22 22 

CD26 14 

18 16 

19 12 

20 

11 21 

® 
23 

25 

17 

4 

27 

25 

28 28 

19 12 

30 

21 19 

LOS INFIELES 
L.SANTOS,A.SANTOS (A.SUNTOS) 

TE MANDO FLORES 
B.OSSA (J.F.FONSECA) 

A TI 
C.CABRAL "JUNIOR ",R.ARJONA (R.ARJONA) 

ANGELITO 
W.O. LANDRON (W.O.LANDRON,E.LINO) 

QUE PRECIO TIENE EL CIELO 
S.GEORGE (A.MATHEUS) 

TE COMPRO 
O.I. TREVINO,O.LOPEZ JR. (E.PAZ) 

DETALLES 
G.GRACA MELLO (R.CARLOS,E.CARLOS) 

' DIGANLE 
E. '.I l'. 1. GARCIA) 

SE FUE 

Don Omar 

Mach & Daddy 
UNIVERSAL LATINO 

Sean Paul Featuring Keyshia Cole 
.FAIR,K.COLE) VP /ATLANTIC 

Aventura 
PREMIUM LATIN 

Fonseca 
EMI TELEVISA 

Ricardo Arjona 
SONY BMG NORTE 

Don Omar 1 

VI /MACHETE 

Marc Anthony 
20 

SONY BMG NORTE 

Duelo 
11 

UNIVISION 

Yahir 
22 

WARNER LATINA 

Conjunto Primavera 6 
FONOVISA 

Pepe Aguilar 
24 

EMI TELEVISA 

Yttyy 

- 
66 

1 

3 

4 

Duo returns 

to the top of 

Heatseekers 

in album's 
28th week on 

that chart. 

13 

8 

13 

16 

14 

14 

FLOW NATURAL Tito EI Bambino Featuring Beenie Man & Ines 19 
I UNY TU -- .`.1,4FZ 1''I P. 1'110 EL BAMBINO,M PAVL. LI.IL ILLEVISA 

Song is in 

the top 10 of 
Tropical and 

Latin Rhythm 
Airplay 
charts. 

La 5A 

Estacion 

(at No 30) 

scores its 

highest debut 

ever on Top 

Latin Albums 
at No 13 

(3,000 units). 
Also enters 

Heatseekers 
at No. 16. 

r3 33.,c3ó 
26 24 - 

® 34 41 

29 44 

ep33 35 

30 31 

TITLE 
° ,1ODUCER (SONGWRITER) 

Artist 
IMPRINT PROMOTION [TELL 

EL TELEFONO 
_.,NY TUNES,TAINY (H.DELGADO,J.LUNALMALAVE) 

áá 
Wisin & Vandal & Hector "El Father" Bambino 

ROC- LA- FAMILIA /MACHETE /DEF JAM /ID.' 

CHA CHA 
. IFEVE,J.O,MEJIA,N. SEROUSSI) 

ANTES DE QUE TE VAYAS 
-10 (M.A.SOLIS) 

NO ES UNA NOVELA 
'LLLON (D. CRUZ SANCHEZ) 

TU PEOR ERROR 
A AVILA (A.AVILA.A.REYERO PONTES( 

Chelo 
SONY BMG NO, 

Marco Antonio Solis 
FONO'. 

Monchy & Alexandra 

La 5A Estacion 
SONY BMG NO' 

46 NO SE PORQUE 
G ARENAS,J.DIAZ (J.L_PILOTO,C.BRANT) 

32 

35 

o 

23 15 

39 

44 39 

35 47 

48 50 

49 32 

39 42 37 

36 20 

41 47 

41 36 

43 50 43 

37 31 

46 43 30 

HOT SHOT 
DEBUT 

ESTOY CON EL Y PIENSO EN TI 
GEORGE,B.BENOZZO (A. MONTALBAN) 

Chayanne 
SONY BMG NnL 

Anass 
GNIAIï. 

ME MATAS 
r'''ySTIRO (K.VASOUEZ,J. NIEVES) 

Rakim & Ken -V 
PINA /UNIVERSAL LAI 

CAER TO' EL PESO 
TINYH.DELGADO (H.DELGADO.J.TORRES()ALDO) 

lomo Featuring Hector "El Father 
GOLD STAR /MACH. 

AHORA QUE NO ESTAS 
T BAGUEIRO (A. BAQUEIRO.S. RIZO) 

Ose 
MELODY /FONO, 

TE QUIERO ASI 
'MACHO) 

Valentin Elizalde 
UNIVERSAL LAl 

TODOS ME MIRAN .I.. Gloria Trey' 
UNIVO 

ALGUIEN TE VA A HACEF LLORAR 
Ii. MUNOZ,R. MAR PADILLA) 

Intocable 
EMI TELEVISA 

PROMISCUOUS 
"IMBALAND,DANJA ( N. FURTADO .T.V.MOELEON.HILLS,T.CLAYTON) 

6 

'8 

19 

30 

31 

7 

33 

33 

35 

36 

32 

Nel y Furtado Featuring Timbaland 36 
MOSLEY /CEFFI . 

LAS NOCHES SON TRISTES Noriega Featuring Angel & Khriz & Divino 20 
I: NORIEGA (A. RIVERA.PJ.ORTIZ ARVELC,F.CRUZ MORA.J.J.ALVAREZ SOTO MAJOR) LA CALLE /UNIVISCI': 

NUNCA 
I! EVE (L.ASCENCIO.J.CEJA,JEEVE) 

CHEVERE 
Ir, 'r,, ". IS,N.HOWELL,PDTCH) 

VOY A LLORAR POR TI 
'LT NORTE (R. GONZALE_ MORA) 

ME VOY 

Rigo Luna 41 
MACHET 

Voltio Featuring Notch 27 
WHITE LION /EPIC /SONY BMG NOR -- 

Si 

Los Rieleros Del Norte 20 
FORAVIS- 

Julieta Venegas g 

1 
SIN TI Los Inquietos Del Norte 

45 

PAYASO LOCO 

NUESTRO AMOR SE HA VUELTO AYER 
"TIT,A.LERNEN) 

Patrulla 81 18 

Victor Manuelle Featuring Yuridia 8 

SONY BMG NOI, I r 

48 40 29 
REENCUENTRO 

m® 
50 = 

Banda Pequenos Musical 29 
FOND':'. 

QUE VUELVA 
L TERRA.- ' CrL151 

SIN TU AMOR 

Grupo Montez De Durango 49 

Ana Gabriel 30 
EMI TELEVI',. 

ARTIST Title 
IMPRINT 8 NUMBER i DISTRIBUTING LABEL (PRICE, 

MANA Amar Es Combatir 
WARNER LATINA 63661 118 

2 1 1 
DON OMAR King Of Kings 12'' 
VI 006662 /MACHETE (15.98) 

3 3 6 
RAKIM & KEN -Y Masterpiece: Nuestra Obra Maestra [2, 

2 
PINA 270183 /UNIVERSAL LATINO (15 -98) 

4 2 2 
MARC ANTHONY Sigo Siendo Yo 

2 
SONY BMG NORTE 81251 (18.98) 

5 4 r. WISIN & YANDEL Pa'I Mundo L_I 
1 

r: MACHETE 561402 (15,98) (AL 

m 
° 

6 5 
DADDY YANKEE Barrio Fino: En Directo 

1 
-Try 0071135/INTERSCOPE(12.98)E5 

BRAZEROS MUSICAL DE DURANGO Rosas Rojas 
PP) O D 

1. 

20 1. 3 

1' 18 

13 -5 

13 "4 

21 

22 

23 

CID21 22 

25 2J '9 

LOS BUKIS 30 Recuerdos 
I'',, .'IV.. crV6JJ JO (11 -98) 

LOS TIGRES DEL NORTE La Banda Del Carro Rojo 
5050015V 35263105 115 98 CD!OVD) + +.L 

VARIOUS ARTISTS NOW Latino 

CALLE 13 Calle 13 (J 
.. : 96875/SONY BMG NORTE (15.98) 

AVENTURA 
Al IN 94082/SONY BMG NORTE (13.98) 

LA 5A ESTACION 
SONY BMG NORTE 80713 (15.98) 

VARIOUS ARTISTS Gargolas Next Generation 
1.1, -314 /MACHETE (14.98) 

RICARDO ARJONA 
SONY BMG NORTE 67549 (18.98) 

VARIOUS ARTISTS Redor Bambino 'El Father Present: Los Rompe Discotekas 

ROC- LA- FAMILIA/MACHETE /GOLD STAR 006888' /IDJMG (13.98) 

GRUPO EXTERMINADOR Para Ti...Nuestra Historia 
'. vISA 352781/ÚG (10.98) 

JUAN GABRIEL La Historia Del Divo . BMG NORTE 81079 (15.98) 

PEPE AGUILAR Enamorado 
I: LEVISA 58790 (14.98) 

DIANA REYES Las No. 1 De La Reina 
'TEX 708502 /UNIVERSAL LATINO (13.98) 

MONCHY & ALEXANDRA Exitos Y Mas 
-e, ' 5NV BMG NORTE (16.98) 

EMMANUEL Historias De Toda La Vida...Los Exitos 
11191E 84971 (15.98) OO 

RBD Nuestro Amor 
' 'L,ISA 35902 (14.98) 

ANA GABRIEL Historia De Una Reina 
'. BMG NORTE 95902 115.98) 

God's Project 

El Mundo Se Equivoca 

Adentro 

GRUPO MONTEZ DE DURANGO Borron Y Cuenta Nueva 
10799 'I 98, + 

w+W 

27 

17,t5 55 ARTIST Title 
ç 3 + S 3ó IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

VICENTE FERNANDEZ The Living Legend 
SONY BMG NORTE 84243 115 -981 

21 20 

28 29 39 

29 

ANDREA BOCELLI Amor 
SUGAR /VENEMUSIC 006144 /UNIVERSAL LATINO (18.98) 

MACH & DADDY Desde Abajo 
(INIVERSAL LATINO 005717 (12.98) 

23 25 
RAMON AYALA Y SUS BRAVOS DEL NORTE Antologia De Un Rey Vol. 2 

FREDDIE 1940 (16.98) 

BRONCO: EL GIGANTE DE AMERICA Huella Digital m® 
7 32 26 

16 5 

30 

6 33 36 24 

B 

1 

5 

13 

6 

3 

1 

17 

4 

18 

4 

9 

8 

1 

5 

35 

37 

38 

25 23 

27 29 

32 31 

GREATEST 
GAINER 

LA MAFIA La Historia De La MaOa...Los Exitos 
.'. R,. 4,Amrp BMG'InRTr 1'+8 + 

DUELO Relaciones Conflictivas 

JULIETA VENEGAS Limon Y Sal 
VMS NORTE 834. - 14 -98) 

ROCIO DURCAL Amor Eterno: Los Exitos 
SONY MG NORTE 77124 (15.98) ,5* 

VARIOUS ARTISTS Alfredo Ramirez Corral: Libres 
DISA 720876 (11.98) 

LOS CAMINANTES Tesoros De Co)RCC'en: Lo Romantico De Los Caminantes 

SONY BMG NORTE 95637 (9.98) 

SHAKIRA Fijacion Oral Vol, 1 

EPIC 93700 /SONY MUSIC (18.98) 

JOAN SEBASTIAN Mas Alla Del Sol 
MUSART 3771 /BALBOA (13.98) 

39 33 33 LOS TUCANES DE TIJUANA En Vivo - Siempre Contigo 
UNIVISION 310914/US (1398) fl 
DON OMAR Da Hitman Presents Reggaeton Latino 

,' VI /MACHETE 005850 /UMRG (13.98) 

ALACRANES MUSICAL A Paso Firme 
UNIVISION 310839/UG (13.98) C*+ 

40 

41 

38 35 

30 21 

42 40 42 

43 34 27 

44 37 38 

45 39 34 

46 35 37 

CD68 63 15 

49 42 36 

ANA GABRIEL Dos Amores Un Amante 
EMI TELEVISA 46956 (15 98) 

RBD RBD: Live In Hollywood 
EMI TELEVISA 5812' 1, 

- 

LOS CADETES DE LINARES Las Mas Canonas 
BC! 412r 

LOS ACOSTA 
SANGVIEL, r' 
GLORIA TREVI 

PACE 
SETTER 

Para Ti...Nuestra Historia 

La Trayectoria 

MARIANO BARBA Aliado Del Tiempo 

LOS TIGRES DEL NORTE 20 Nortenas Famosas 

LUNY TUNES & BABY RANKS 
MAS FLOW 7auN0, LIACHETE (14.98) 

t. 5 ARTIST 
3 NS 3 S IMPRINT 8 NUMBER / DISTRIBU -ING LABEL (PRICE) 

LOS ANGELES DE CHA.RLV Para Ti...Nuestra Historia 
FONOVISA 352622 GO (10.98) 

BRONCO: EL GIGANTE DE AMERICA 30 Historias De Un Gigante 
'II (I /A 352532/ÚG (14.58) 

JOSE JOSE La Historia Del Principe 
! s NORTE 77517 (15.98) 5i 

PATRULLA 81 Tierra Extrana 
11I8A TT e. 111.98) 

51 41 32 

2 52 47 43 

15 54 44 40 

8 m 
59 

64 62 

45 51 

7 60 52 44 

22 

1 

7 

[ 

Mas Flow 2 i- 
JUANES 

ir SURCO 003475 /UNIVERSAL LATINO (17.98) O* 

Mi Sangre 

m® 
62 60 59 

0® 
23 64 

1 65 

3 66 

69 60 

65 54 

Title t 

TITO EL BAMBINO Top Of The Line e 
EMI TE. 19552 (13.98) 

GRUPO EXTERMINADOR 30 Recuerdos 
FONDA iP tic; (11.98) 

LOS TIGRES DEL NORTE Historias Que Contar 
FONovi - m 14.98)'5* 

JAVIER SOLIS 
SONY BP:N., ',r'R i 028 (9 98, 

Tesoros De Coleccion 

A.B.OUINTANILLA Ill PRESENTS KUMBIA KINGS Kumbia Kings live C 
EMI TELEVISA 12189 (16.96) 

RBD Rebelde Ci 
EMI TELEVISA 75852 (14.98) 

LOS BUKIS Linea De Oro 
FONOVISA 352697/ÚG (5.98) 

GUARDIANES DEL AMOR Corazon Romantico: Los Exitos 
SONY BMG NORTE 78625 (13.9-; 

GRUPO MOJADO Para Ti...Nuestra Historia 
FONOVISA 352825/05 (10.98) 

MARCO ANTONIO SOUS La Historia Continua... Parte II 

SONORISA 351643/05 (13.98) (í) 

RIGO TOVAR La Historia De Un Idolo 
FONOVISA 351939105 (14.98) 

54 46 
REIK Sesion Metropolitana 
SONY BMG NORTE 85110 (1ß.96 CD /DVD) O 

22 67 59 70 

6 Q = 
33 69 62 48 

26 70 70 61 

BELANOVA Dulce Beat 
ATINO 006301 (12.98) 

ENANITOS VERDES Pescado Original 
_ATINO 691202 (14 -98) 

VICTOR MANUELLE 
SONY BMG NORTE 76390 (16.98) 

Decision Unanime r 

LA OREJA DE VAN GOGH Guapa 
SONY BMG NORTE 79923 118.981 rE 

29 71 53 67 
JENNI RIVERA ?arrandera, Rebelde Y Atrevida 
FONOVISA 352165NG (13.381 rt.' 

47 72 66 58 

4 73 71 74 

CHALINO SANCHEZ Coleccion De Oro 
MUSART 13221 /BALBOA (9.98) 

LOS INVASORES DE NUEVO LEON 20 Exitos 
BC! 41181 (6.98) 

2 74 74 
VARIOUS ARTISTS Aprende A Bailar Vol. 2 
ULTIMA 81212 (11.98) 

1 75 72 
VARIOUS ARTISTS 30 Nortenas Del Recuerdo 
FONOVISA 352668/ÚG (11.881 

g 
ác 

2E 

17 

12 

3 

1: 

2 

Y 

IS 

2 

6- 

20 

2 

B4 Go to www.billboard.biz for complete chart data Data for week of SEPTEMBER 9, 2006 CHARTS LEGEND on Page E8 
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AIRP_AY MONITORED BY SALES DATA COMPILED BY 
2006 VNU 

Nielsen 
B-oad :ast Data 
S /ste »s 

vir 
Nielsen 
SoundScan 

e LATIN AIRPLAY 

POP.. 

TA 

E 
ißT (IMPRINT / PROMOTION LABEL) O 1 LABIOS COMPARTIDOS 

MANA (WARNER LATINA) a2 
3 3 

O 7 

Q 5 

e 8 

6 

1111 
4 

12 

13 

fI 9 

1Y 11 

10 

4 14 

NI UNA SOLA PALABRA 
PAULINA RUBIO (UNIVERSAL LATINO) 

A TI 
RICARDO ARJONA (SONY BMG NORTE) 

DETALLES 
YAHIR (WARNER LATINA) 

NO, NO, NO 
THALIA FEAT. ANTHONY "ROMEO' SANTOS (EMI TELEVISA) 

TU PEOR ERROR 
LA SA ESTACION (SONY BMG NORTE) 

COMO DUELE (BARRERA DE AMOR) 
NOELIA (EMI TELEVISA) 

HIPS DON'T LIE 
SHAKIRA FEAT. WYCLEF JEAN (EPIC /SONY BMG NORTE) 

NO SE PORQUE 
CHAYANNE (SONY BMG NORTE) 

TE MANDO FLORES 
FONSECA (EMI TELEVISA) 

SE FUE 
PEPE AGUILAR (EMI TELEVISA) 

VOLVERTE A AMAR 
ALEJANDRA GUZMAN (SONY BMG NORTE) 

ME VOY 
JULIETA VENEGAS (SONY BMG NORTE) 

QUE ME ALCANCE LA VIDA 
SIN BANDERA (SONY BMG NORTE) 

MARIPOSAS 
ENANIT08 VERDES (UNIVERSAL LATINO) 

R I -IY1'Il IVI 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

DOWN 
RAKIM 8 KEN -Y (PINA/UNIVERSAL LATINO) 

LOS MATE 
TEGO CALDERON (JIGGIRI /ATLANTIC) 

IPAM PAM 
WISIN 8 YANDEL (MACHETE) 

not Mexican stations, respectively, are electronically mondored 24 
ALBUM CHARTS: See Charts Legend for rules and explanations. 
ness Media, Inc. and Nielsen SoundScan. Inc. lI rights reserved. 

MI 

1 

See chart legend for Hot Dance Club Play and Hot Dance Singles Sa es rises aid explanations. '5/ 2006. VNU Business Media, Inc 
end Nie-sen SoundScan. Inc. All rights reserved. HOT DANCE AIRPLAY: 9 d<nce stations are electronically monitored by Nielsen 

Broadcast Data Systems. See chart legend for rules and explanatiors. S 2006. VNU Business Media. Inc. All rights reserved. 

EN SEP 

0 LATIN ALBUNIS 

POP_ 

111 
§1 ARTIS 

TITLE (IMPT RINT / DISTRIBUTING LABEL) 

MANA 
AMAR ES COMBATIR (WARNER LATINA) 

1 

IF 2 

5 3 

8 

1S 

1(I 

11 

VARIOUS ARTISTS 
NOW Ú0M0 (<HE ETUI GROJPNNMRSAI/JRBVSORBMG NGMUSOR MG STRATEGIC UARONG POUR 

LA 5A ESTACION 
EL MUNDO SE EOUIVOCA (SONY ISMS NORTE) 

RICARDO ARJONA 
ADENTRO (SONY BMG NORTE) 

JUAN GABRIEL 
LA HISTORIA DEL DIVO (SONY BMG NORTE) 

EMMANUEL 
HISTORIAS DE TODA LA VIDA...LOS EXITOS (SONY BMG NORTE) 

RBD 
NUESTRO AMOR (EMI TELEVISA) 

ANA GABRIEL 
HISTORIA DE UNA REINA (SONY BMG NORTE) 

ANDREA BOCELLI 
AMOR (SUGAR /VENEMUSIC /UNIVERSAL LATINO) 

JULIETA VENEGAS 
LIMON Y SAL (SONY BMG NORTE) 

ROCIO DURCAL 
AMOR ETERNO: LOS EXITOS (SONY BMG NORTE) 

SHAKIRA 
FIJACION ORAL VOL. 1 (EPIC /SONY MUSIC) 

ANA GABRIEL 
DOS AMORES UN AMANTE (EMI TELEVISA) 

RBD 
RBD: LIVE IN HOLLYWOOD (EMI TELEVISA) 

GLORIA TREVI 
LA TRAYECTORIA (UNIVISION/U5) 

RHYTHM_ 

TENGO UN AMOR 
TOBY LOVE FEATURING RAKIM 8 KEN -Y (SONY MG NORTE) © (WHEN YOU GONNA) GIVE IT UP TO ME 
SEAN PAUL FEATURING KEYSHIA COLE (VP /ATLANTIC) I CAI LE 
TITO EL BAMBINO (EMI TELEVISA) 

IlSALLO EL SOL 
DON OMAR (VI /MACHETE) 

MIIILOS INFIELES 
AVENTURA (PREMIUM LATIN) . FLOW NATURAL 
TITO EL BAMBINO FEATURING BEENIE MAN 8 INES (EMI TELEVISA) 

.EL TELEFONO 
WWI. YANDEL 8 HECTOR' II FATHER' BAMBINO (ROC.LA-FAMILINMACHETE/DEF JAWIDJMGI 

NIME 
MATAS 

RAKIM H KEN -T (PINNUNIVERSAL LATINO) 

CHEVERE 
VOLTIO FEAT. NOTCH (WHITE LION /EPIC /SONY BMG NORTE) . ANGELITO 
DON OMAR (VI /MACHETE) 

NIDEJALE CAER TO EL PESO 
POMO FEAT. HECTOR' EL FATHER' BAMBINO (GOLD STAR /MACHETE) 

IUN BESO 
AVENTURA (PREMIUM LATIN) 

ARTIST 
TITLE (IMPRINT / DISTRIBUTING LABEL) 

1 DON OMAR 
KING OF KINGS (VI /MACHETE) 

2 

3 

4 

5 7 

REGIONAL IVIEXICANTM 

0 
e 

5 

6 

8 

O 11 

:0 9 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

MAS ALLA DEL SOL 
JOAN SEBASTIAN (MUSART /BALBOA( 

DE RODILLAS TE PIDO 
ALEGRES DE LA SIERRA (VIVA /UNIVERSAL LATINO) 

ALIADO DEL TIEMPO 
MARIANO BARBA (THREE SOUND) 

TE COMPRO 
DUELO ( UNIVISION) 

DIGANLE 
CONJUNTO PRIMAVERA ( FONOVISA) 

ALGUIEN TE VA A HACER LLORAR 
INTOCABLE (EMI TELEVISA) 

TE QUIERO ASI 
VALENTIN ELIZALOE (UNIVERSAL LATINO) 

VOY A LLORAR POR TI 
LOS BIELEROS DEL NORTE ( FONOVISA) 

SIN TI 
LOS INQUIETOS DEL NORTE (EAGLE) 

PAYASO LOCO 
PATRULLA 81 (SISA) 

REENCUENTRO 
BANDA PEOUENOS MUSICAL (FONOVISA) 

QUE VUELVA 
GRUPO MONTEZ DE DURANGO (DISA) 

DETRAS DE LA PUERTA 
EL CHAPO DE SINALOA (DISA) IL 

22 
QUE NO EXISTA NADA 
ZAINO ( FONOVISA( 

FUE MENTIRA 
LOS HURACANES DEL NORTE (UNIVISION) 

5 

6 
VARIOUS ARTISTS 
1E00R NI NtNEB MARINO MEIER:LOS ROM BOOM (ROFMáUMLINN95AIBGNO SIARINMG) 

8 
MACH & DADDY 
DESDE ABAJO (UNIVERSAL LATINO) 

RAKIM & KEN -Y 
MASTERPIECE: NUESTRA OBRA MAESTRA (PINA/UNIVERSAL LATINO) 

HOT 

DANCE CLUB PLAY. 
TITLE 
ARTIST IMPRINT & NUMBER / PROMOTION LABEL 

2 7 #1 NIRRO ODER YMRASWEDMPEAgOSPOLUSULUVM cep 
h wK CHRISTINA AGUILERA RCA PROMO /RMG f 

' B' 
6 

TURN IT UP (OAKENFOLD/DJ DAN/P. RAUHOFER MIXES) 

PARIS HILTON WARNER BROS. 42902 

BUTTONS (D. A 
THE PUSSYCAT DOLLS FEAT. SNOOP 

UDE 
SOUS ABM 

MIXES) 
PROMO /INTERSCOPE 

12 5 CALL ON ME 
_ JANET 8 NELLY VIRGIN PROMO 

DM* LOST 
ROGER SANCHEZ STEALTH 1438 /ULTRA 

.,( a- THE GLAMOROUS LIFE 
T-FUNK FEAT INAYA DAY SILVER LABEL 2506/TOMMY BOY 

MI 
Illitip 0. 

.I 

is11 12 

Ds-. 

MOVIN ON 
DYNAMIX FEAT. JASON WALKER KULT PROMO /JVM 

STARS ARE BLIND 
PARIS HILTON WARNER BROS. 42967 

A PUBLIC AFFAIR 
JESSICA SIMPSON EPIC PROMO 

I O 
JOHN RAND 

FOR 
PROJECT 

Y 
FEAU T. GUA 7 LIVE 011 /MUSIC PLANT 

LET ME HEAR THE MUSIC 
L.E.X. FEAT. NIKI BORIS 3MP PROMO 

C'EST LA VIE 
KIM ENGLISH NERVOUS PROMO 

JUST FOR ONE NIGHT (SOLAMENTE UNA NOCHE) 
INDIA SGZ PROMO / UNIVISION 

19. 7 
FREE YOUR MIND 
OHSHA KAI ACT 2 012 /MUSIC PLANT 

PROMISCUOUS 
NELLY FURTADO FEAT. TIMBALAND MOSLEY PROMO /GEFFEN 

MAS QUE NADA 
SERGIO MENDES FAT. THE BLACK EYED PEAS HEAR PROMO /CONCORD 

I'M WITH STUPID 
PET SHOP BOYS RHINO PROMO 

Dri 
a 

UNDERGROUND BABY 

®1t, 
ADAM FREEMER TWISTED 50056 

I CALL IT LOVE 
LIONEL HICNIE ISLAND PROMO /IDJMG 

9 
HE'S A PIRATE (TIESTO /FRISCIA & LAMBOY MIXES) 
HANS ZIMMER WALT DISNEY PROMO 

FACE THE MUSIC 
mip CONJURE ONE NETTWERK PROMO 

30 3 
POWER 
PICK 

IS IT LOVE? 
110 MADE 022 

WISIN & YANDEL 
PAL MUNDO (MACHETE) 

DADDY YANKEE 
BARRIO FINO: EN DIRECTO (EL CARTEUINTERSCOPE) 

CALLE 13 
CALLE 13 (WHITE LION /SONY BMG NORTE) 

VARIOUS ARTISTS 
GARGOLAS NEXT GENERATION (VI /MACHETE) 

9 9 
DON OMAR 

DA HITMAN PRESENTS REGGAETON LATINO (VI /MACHETE /UMRG) 

10 1C 
LUNY TUNES & BABY RANKS 
MAS FLOW 2 (MAS FLOW /MACHETE) 

1 11 
TITO EL BAMBINO 
TOP OF THE LINE (EMI TELEVISA) 

4 

1 VARIOUS ARTISTS 
LUNY TUNES: MAS FLOW 1: THE BEGINNING (MAS FLOW /VENEMUSIC /MACHETE) 

t3 REGGAETON NINOS 
REGGAETON HINDS VOL 1 (AFUEGO /URBAN BOX OFFICE /EMI TELEVISA) 

LUNY TUNES 
REGGAETON HITS (MAS FLOW /MACHETE) 

15 

16 14 

CI 24 

SOMEBODY 
RICHARD VISSION FAT. STRANGER DAYS SOLMATIC 1079 /SYSTEM 

6 
, BOSSY 

KELIS FEAT. TOO SHORT JIVE PROMO / ZOMBA 

MY FREEDOM 
CHRIS WILLIS PEACE BISOUIT PROMO /CURWE 

AA 
10T DAN_CI' 
SINGLES SALES :.. Ir TITLE ;¿ ARTIST IMPRINT / DISTRIBUTING LABEL 

DJ NELSON & RAFY MERCENARIO 
THE KINGS OF THE REMIX (UNIVERSAL LATINO) 

RI_GIONAL IVIEXICAN., 
;T 

mg, ARTIST 
73 3 TITLE (IMPRINT / DISTRIBUTING LABEL) 

0 - ROSAS ROJAS (DISA( 

BRAZEROS MUSICAL DE DURANGO 

2 

D 1 

LOS BUKIS 
30 RECUERDOS (FONOVISWUG) 

LOS TIGRES DEL NORTE 
LA BANDA DEL CARRO ROJO (FONOVISWUG) 

GRUPO EXTERMINADOR 
PARA TI...NUESTRA HISTORIA (FONOVISNUG) 

1E11 
4 

PEPE AGUILAR 
ENAMORA00 (EMI TELEVISA) 

DIANA REYES 
i 3 

LAS N0. 1 DE LA REINA (MUSIMEX/UNIVERSAL LATINO) 

It 5 

6 

GRUPO MONTEZ DE DURANGO 
BORRON Y CUENTA NUEVA (DISA) 

VICENTE FERNANDEZ 
THE LIVING LEGEND (SONY BMG NORTE) 

'6 7 RAMON AYALA Y SUS BRAVOS DEL NORTE 
ANTOLOGIA DE UN REY VOL. 2 ( FREDDIE) 

VARIOUS ARTISTS 
ALFREDO RAMIREZ CORRAL: LIBRES (DISA) 

1 3 

4 21 

2 6 

3 4 

WKS 

DEJA VU 
BEYONCE FAT. .105 COLUMBIA 89684 /SONY MUSIC 00 I 

20 

31 

32 

35 

TITLE 
é ARTIST IMPRINT R. NUMBER PROMOTION LABEL 

HIGHER 
SATINY X FEAT. TINA CHARLES WIZARD 0006 

11 

4 

4 

3 

34 3 

DESTINATION 
JACINTA CHUNKY PROMO 

CHELSEA 
STEP( WIND -UP PROMO 

BE STILL 
KASKADE ULTRA PROMO 

ONE NIGHT ONLY 
DEENA JONES AND THE DREAMS COLUMBIA PROMO 

MOVE IN MY DIRECTION 
BANANARAMA THE LAB IMPORT /FUEL 2000 

FLY ME AWAY 
GOLDFRAPP MUTE PROMO 

STRUT 
KEVIN AVIANCE LIZA PROMO 

CRAZY 
GNARLS BARKLEY DOWNTOWN 70002 /LAVA 

O HOT SNOT DEJA VU 
DEINT BEYONCE FEAT. JAY -Z COLUMBIA 89684 

39 NEW 

SHINE (FREEMASONS MIXES) 
LUTHER VANDROSS J 70004 /RMG 

TO CALL MY OWN 
BARTON NETSPHERES PROMO 

JOHN THE REVELATOR 
DEPECHE MODE SIRE /MUTE PROMO /REPRISE 

SEXYBACK 
JUSTIN TIMBERLAKE JIVE PROMO /ZOMBA 

46 NEW 

GONE 
SUN JH PROMO 

MY NUMBER ONE 
HELENA PAPARIZOU MODA 7001 /MUSIC PLANT 

PRIDE (IN YOUR SOUL) 
ALKEBULAN FWE 001 

COMMON GROUND 
DAVE AUOE 8 TALL PAUL FAT. SISELO TREASURE AUDACIOUS PROMO/KOCH 

100 STORIES 
ANDREA BURNS TOUCAN COVE PROMO /UNIVERSAL REPUBLIC 

WORLD, HOLD ON (CHILDREN OF THE SKY) 
BOB SINCLAR YELLOW /SILVER LABEL 2505/TOMMY BOY 

HEAD OVER HEELS 
EMELEE BARAK PROMO 

CAFE CON ALEGRIA 
TONY MORAN + DEEP INFLUENCE SILVER LABEL 2499/TOMMY BOY 

THE TIME 
CHRIS THE GREEK PANAGHI OJG PROMO 

CALLING 
KOISHII 8 HUSH FEAT. SUZANNE SHAW CORDLESS PROMO 

SANCTUARY 
SYLVIA TOSAN SEA TO SUN PROMO 

EVERY DAY IS EXACTLY THE SAME 
NINE INCH NAILS NOTHING 006589 /INTERSCOPE O 

STARS ARE BLIND 
PARIS HILTON WARNER BROS. 4296700 
TURN IT UP 
PARIS HILTON WARNER BROS. 4290200 

5 13 
GET TOGETHER 
MADONNA WARNER BROS. 42935 00 

6 81 WE WILL BECOME SILHOUETTES 
THE POSTAL SERVICE SUB POP 70656 00 

7 
25_ 

STRAIGHT TO VIDEO 
Alum MINDLESS SELF INDULGENCE METROPOLIS 409 0 

LAST CALL 
BRAZILIAN GIRLS VERVE FORECAST 007364/VG O 

DI.SORRY 
MADONNA WARNER BROS. 4289200 
WOUND 
VELVET ACID CHRIST METROPOLIS 434 0 

MOO HUNG UP 
MADONNA WARNER BROS. 4284500 

DimSHAKE (X -PRESS 2 MIXES) 
YINO YANG TWINS PEAL PRBOLL COLLIPARK 2536/TVT 00 

111 
CRAZY 
GNARLS BARKLEY DOWNTOWN 70002/ATLANTIC O 
IN THE MORNING 
JUNIOR BOYS DOMINO 121 0 

E NEW 

17 f PEW 

1'11 3 

DanNUMBER 
GOLDFRAPP MOTE 9304 0 

C 
m 

K) BRONCO: EL GIGANTE DE AMERICA 
F HUELLA DIGITAL (FONOVISWUG) 

LA MAFIA 
LA HISTORIA DE LA MAFIA...LOS GODOS (MOCK 8 ROLL/SONY BMG NORTE) 

DUELO 
RELACIONES CONFLICTIVAS (UNIVISION /UG) 

111 
14 tC 

LOS CAMINANTES 
TESOROS DE COLECCION: LO ROMANTICO DE LOS CAMINANTES (SONY BMG NORTE) 

15 12 
JOAN SEBASTIAN 
MAS ALLA DEL SOL (MUSART /BALBOA) 

Data for week of SEPTEMBER 9, 2006 I For chart reprints call 646.654.4633 

GET YOUR BODY BEAT 
COMBICHRIST METROPOLIS 80421 0 
FASTER KILL PUSSYCAT 
OMENFNO FEAT. WANT MURPHY MAVERICK/REPRISE 42906/WARNER BROS. 00 
THAT OLD PAIR OF JEANS 
FATBOY SLIM SKINT 66278 /ASTRALWERKS 00 
CHECK ON IT 
BEYONCE FEAT. SLIM THUG COLUMBIA 80277 /SONY MUSIC O 

J<' THE GARDEN 
CUT CHEMIST BEATDOWN 42938/WARNER BROS. O 
THE WINGS (THEME FROM BROKEBACK MOUNTAIN) 
GUSTAVO SANTAOLALLA FOCUS /VERVE FORECAST 006615/VG 0 
EVERYTIME WE TOUCH 
CASCADA ROBBINS 7213000 
PRECIOUS 
DEPECHE MODE SIRE /MUTE/REPRISE 42831/WARNER BROS. 00 

`' IS IT LOVE? 
HO MADE 022 0 

'LET'S 
GET DOWN 

SUPAFLY ULTRA 1338 0 

RE-BNTRY 

RE MIRY 

O 1 12 

9 

lit 
3 

11 

It 4 12 

8 5 

at 10 16 

II 6 

D 19 

like 7 

RIP 
12 9 

2 

5 7 

9 

3 

8 

6 

16 

ilk 11 5 

12 17 

'15 13 3 

1e 16 16 

17 10 

15 20 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

AIN'T NO OTHER MAN 
CHRISTINA AGUILERA RCNRMG 

PROMISCUOUS 
NELLY FURTADO FEAT. TIMBALAND MOSLEY /GEFFEN 

SEXYBACK 
JUSTIN TIMBERLAKE JIVE / ZOMBA 

UNFAITHFUL 
RIHANNA SRP /DEF JAM /IDJMG 

CRAZY 
GNARLS BARKLEY DOWNTOWN/LAVA 

WHAT A FEELING 
PETER LUTS 8 DOMINICO NERVOUS 

LOOK ON THE FLOOR (HYPNOTIC TANGO) 
BANANARAMA THE LAB /FUEL 2000 

A PUBLIC AFFAIR 
JESSICA SIMPSON EPIC 

ROCK THIS PARTY 
BOB SINCLAR FEAT. BIG AU 8 DOLARMM YELLOW/SILVER LABEUTOMMY BOY 

CUT 
PLUMB CURB 

ITS TOO LATE 
DIRTY SOUTH VS. EVERMORE ULTRA 

TRACKING TREASURE DOWN 
GABRIEL 8 DRESDEN ORGANIZED NATURE 

CALL ON ME 
JANET 8 NELLY VIRGIN 

GET TOGETHER 
MADONNA WARNER BROS 

BUTTONS 
THE PUSSYCAT DOLLS FEAT. SNOOP DOGG A8M/INTERSCOPE 

WHAT'S LEFT OF ME 
NICK ACHEY JIVE/ZOMBA 

STARS ARE BLIND 
PARIS HILTON WARNER BROS. 

FASTER KILL PUSSYCAT 
OAKENFOLD FEAT. BRITTANY MURPHY MAVERICK, REPRISE 

20 14 WORLD, HOLD ON (CHILDREN OF THE SKY) 
BOB SINCLAR YELLOW /SILVER LABEL/TOMMY BOY 

HE'S A PIRATE 
HANS ZIMMER WALT DISNEY 

24 2 

18 15 

21 4 

22 2 

23 8 

WAITING FOR YOU 
NARCOTIC THRUST YOSHITOSHI /DEEP DISH 

THE ONE THAT GOT AWAY 
NATASHA BEDINGFIELD EPIC 

SATELLITES 
SEPTEMBER ROBBINS 

ME & U 
CASSIE NEXTSELECTION /BAD BOY /ATLANTIC 

PIECE OF HEAVEN 
AKIRA SASSO 

Go to www.billboa-d.biz for complete chart data ( 85 
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UNITED ICI NCa l)C)IVI 
ALBUMS 

á 3 THE OFFICIAL UK CHARTS CO.) 

3 

3 2 

5 10 

6 

7 6 

SNOW PATROL 
EYES OPEN FICTION / POLYDOR 

CHRISTINA AGUILERA 
BACK TO BASICS RCA 

JAMES MORRISON 
UNDISCOVERED POLYDOR 

AUGUST 27. 2006 

ORSON 
BRIGHT IDEA MERCURY 

THE FEELING 
TWELVE STOPS AND HOME ISLAND 

KEANE 
UNDER THE IRON SEA ISLAND 

RAZORLIGHT 
RAZORLIGHT VERTIGO 

Ca l_ R IVIANY 

7.53 (MEDIA CONTROL) 

3 
NELLY FURTADO 
LOOSE MOSLEY /GEFFEN 

AUGUST 29, 2006 

112 
5 

SEMINO ROSSI 
ICH DENK AN DICH KOCH 

Pit 11 
ROGER CICERO 

4 I 

8 KOOKS 8 
INSIDE IN/INSIDE OUT VIRGIN 

9 PAOLO NUTINI 
THESE STREETS ATLANTIC 

10 NINA SIMONE 10 
THE VERY BEST OF RCA 

AUSTRALIA RALIA 
ALBUMS 

r3 (ARIA) 

NEW 
KASEY CHAMBERS 
CARNIVAL CAPITOL 

AUGUST 27, 2006 

1111 ° 
CHRISTINA AGUILERA 
BACK TO BASICS RCA 

PINK 
I'M NOT DEAD LAFACE / ZOMBA 

NELLY FURTADO 
LOOSE MOSLEY /GEFFEN 

CHRIS ISAAK 
BEST OF: STANDARD EDITION WARNER 

ESKIMO JOE 
- BLACKFINGERNAILS, RED WINE WARNER 

ROGUE TRADERS 
HERE COME THE DRUMS COLUMBIA 

SOUNDTRACK 
HIGH SCHOOL MUSICAL EMI 

RED HOT CHILI PEPPERS 
STADIUM ARCADIUM WARNER BROS. 

DIXIE CHICKS 
TAKING THE LONG WAY COLUMBIA 

SPAIN 
ALBUMS 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

á3 (PROMUSICAE /MEDIA) 

NEW 

1 

2 

3 

NEW 

4 

5 

7 

6 

8 

MANA 
AMAR ES COMBATIR WARNER 

AUGUST 30, 2006 

RBD 
REBELDE VIRGIN 

MARC ANTHONY 
SIGO SIENDO YO SONY BMG 

AMARAL 
PAJAROS EN LA CABEZA VIRGIN 

CHRISTINA AGUILERA 
BACK TO BASICS RCA 

LA OREJA DE VAN GOGH 
GUAPA SONY BMG 

JULIETA VENEGAS 
LIMON Y SAL SONY BMS 

ANA TORROJA 
ME CUESTA TANTO OLVIDARTE SONY BMG 

KIKO NAVARRO 
KIKO & SAURA SONY BMG 

SHAKIRA 
ORAL FIXATION VOL. 2 EPIC 

FINLAND 

JAPAN 0 
E3 (SOUNDSCAN JAPAN) 

NEW 
AIKO 
KANOJO PONY CANYON 

AUGUST 29, 2006 

VARIOUS ARTISTS JPN 
BEAUTIFUL SONGS KOKORO DE KIKU UTA WARNER 

3 
2 

BONNIE PINK 
EVERY SINGLE DAY...(REGULAR VERSION) WARNER 

4 VARIOUS ARTISTS 

3 

10 

NEW 

5 

9 

10 NEW 

TOKYO FRIENDS THE MOVIE MUSIC COLLECTION AVEX TRAX 

MONGOL800 
DANIEL HIGH WAVE 

DANIEL POINTER 
DANIEL POWER (LTD EDITION) WARNER 

PARIS HILTON 
PARIS (LTD FIRST EDITION) WARNER 

STACIE ORRICO 
BEAUTIFUL AWAKENING TOSHIBA/EMI 

EVERY LITTLE THING 
CRISPY PARK AVEX TRAX 

TATA YOUNG 
TEMPERATURE RISING MATURE COMMUNICATIONS 

FRANCE 
ALBUMS 

(SNEP /IFOP/TITE -LIVE) 

OLIVIA RUIZ 
LA FEMME CHOCOLAT UNIVERSAL 

AUGUST 30, 2006 

2 2 
LAURENT VOULZY 

2. 

LA SEPTIEME VAGUE RCA 

RAPHAEL 
CARAVANE CAPITOL 

NEW 
MIOSSEC 
L'ETREINTE PIAS 

BENABAR 
REPRISE DES NEGOCIATIONS JIVE 

MARC LAVOINE 
L'HEURE D'ETE MERCURY 

ROBBIE WILLIAMS 
INTENSIVE CARE CHRYSALIS 

4 M 
EN TETE A TETE EMI 

6 
JEAN -LOUIS AUBERT 
IDEAL STANDARD VIRGIN 

10 77 MADONNA 
CONFESSIONS ON A DANCE FLOOR WARNER BROS. 

(FIMI /NIELSEN) 

1 GIANNA NANNINI 
GRAZIE POLYDOR 

AUGUST 28. 2006 

2 2 
LIGABUE 
NOME E COGNOME WARNER BROS. 

3 NE- 
CRISTINA AGUILERA 
BACK TO BASICS RCA 

TIZIANO FERRO 
NESSUNO E' SOLO CAPITOL 

5 4 
EROS RAMAZZOTTI 

9 14 

10 10 

CALMA APPARENTE ARIOLA 

FINLEY 
TUTTO E' POSSIBILE CAPITOL 

PINK FLOYD 
PULSE EMI 

RED HOT CHILI PEPPERS 
STADIUM ARCADIUM WARNER BROS. 

NEGRAMARO 
MENTRE TUTTO SCORRE SUGAR 

SHAKIRA 
ORAL FIXATION VOL. 2 EPIC 

SINGLES 

75, 3 (MEDIA CONTROL) AUGUST 28. 2006 

1 1 

2 4 

3 2 

4 3 

5 NEW 

UNFAITHFUL 
RIHANNA SRP /DEF JAM 

COUP DE BOULE 
LA PLAGE UP MUSIC 

CRAZY 
GNARLS BARKLEY DOWNTOWN /LAVA 

MANEATER 
NELLY FURTADO MOSLEY /GEFFEN 

DEJA VU 
BEYONCE KNOWLES FT. JAY -Z COLUMBIA 

ALBUMS 

2 2 

3 4 

4 NEW 

8 NEW 

CHRISTINA AGUILERA 
BACK TO BASICS RCA 

TIZIANO FERRO 
NESSUNO E' SOLO CAPITOL 

JAN DELAY 
MERCEDES DANCE UNIVERSAL 

OUTKAST 
IDLEWILD JIVE/ZOMBA 

WURZEL 5 
TEAMGEIST MUSIKVERTRIEB 

SINGLES 

2 

2 NEW 

(YLE) 

VAPAUS JONTAA KANSAA 
CMX/KOTITEOLLISUUS /51 KOODIA EMI 

FAIRYTALE GONE BAD 
SUNRISE AVENUE BONNIER 

AUGUST 30, 2006 

3 NEW 
ROCK THIS PARTY (EVERYBODY DANCE NOW) 
BOB SINCLAR FT. CUTEE -B YELLOW PRODUCTION 

THE REINCARNATION OF BENJAMIN BREED 
IRON MAIDEN CAPITOL 

4 i 

RUSH 
POISONBLACK CENTURY MEDIA 

ALBUMS 
IRON MAIDEN 
A MATTER OF LIFE AND DEATH CAPITOL 

MAJ KARMA 
UKKONEN MEGAMANIA 

MAMBA 
MA TEIN SEN TARS WARNER 

ERI ESITTAJIA 
TILKKUTAKKI 2 WARNER 

JUANES 
MI SANGRE SURCO 

86 I Go to www.billboard.biz for complete chart data 

6 

MAENNERSACHEN STARWATCH 

CHRISTINA AGUILERA 
BACK TO BASICS RCA 

RED HOT CHILI PEPPERS 
STADIUM ARCADIUM WARNER BROS. 

9 
LAFEE 
LAFEE CAPITOL 

JAN DELAY 
MERCEDES DANCE UNIVERSAL 

i KATIE MELUA 
PIECE BY PIECE DRAMATICO 

2 
JOY DENALANE 
BORN & RAISED NESOLA/FOUR 

0 
BILLY TALENT 
BILLY TALENT II ATLANTIC 

rs-3 

1 

753 (SOUNDSCAN) SEPTEMBER 9. 2006 

NEW 
ALEXISONFIRE 
CRISIS DISTORT /EMI 

2 CHRISTINA AGUILERA 
BACK TO BASICS RCA/SONY BMG 

3 2 
CRAZY FROG 
MORE CRAZY HITS NEXT PLATEAU /UNIVERSAL REPUBLIC /UNIVERSAL 

4 NEW 
PARIS HILTON 
PARIS WARNER BROS. /WARNER 

los 

667 

3 
NELLY FURTADO 
LOOSE MOSLEY /GEFFEN /UNIVERSAL 

NEW 
OUTKAST 
IDLEWILD (SOUNDTRACK) LAFACE /SONY BMG 

5 

6 

9 7 

8 10 

DIXIE CHICKS 
TAKING THE LONG WAY OPEN WIDE /COLUMBIA/SONY BMG 

JAMES BLUNT 
BACK TO BEDLAM CUSTARD /ATLANTIC/WARNER 

SOUNDTRACK 
STEP UP JIVE /SONY BMG 

BILLY TALENT 
BILLY TALENT II ATLANTIC /WARNER 

IVI EXIC,C) 
ALBUMS 

05 w 

1 

2 

3 

4 

s3 (BIMSA) 

1 ZOE 
AUGUST 29, 2006 

MEMO REX COMMANDER Y EL CORAZON ATOMICA EMI TELEVISA 

2 
SHAKIRA 
ORAL FIXATION VOL. 2 EPIC 

3 ALLISON 
ALLISON SONY BMG 

5 
GLORIA TREVI 

4 

8 

6 

8 7 

9 11 

10 NEW 

LA TRAYECTORIA UNIVISION 

THE BLACK EYED PEAS 
MONKEY BUSINESS A&M /INTERSCOPE 

BELANOVA 
DULCE BEAT UNIVERSAL 

JULIETA VENEGAS 
LIMON Y SAL SONY BMG 

VARIOUS ARTISTS 
SECTOR BEAT 100.9 VOL. 3 WARNER /MAS 

FEY 
FALTAN LUNAS EMI TELEVISA 

SOUNDTRACK 
HIGH SCHOOL MUSICAL UNIVERSAL 

POLAND mm 

H 

2 

3 

4 

5 

6 

1 

2 

3 

6 

4 

(ZWI.ZEK PROOUCENTOW AUDIO VIDEO) 

VIRGIN 
FICCA MERCURY 

VARIOUS ARTISTS 

AUGUST 25, 2006 

ESKA HITY NA CZASIE 7 - LATO 2006 I2ABELIN 

VARIOUS ARTISTS 
RADIO ZET PRZEBOJE NA LATO 2006 MAGIC 

KATIE MELUA 
PIECE BY PIECE DRAMATICO 

THE BUDDHIST MONKS 
SAKYA TASHI LING UNIVERSAL 

5 
PIOTR RUBIK 

7 13 

8 12 

9 49 

10 10 

RUBIKON MJM 

VARIOUS ARTISTS 
THE BEST SMOOTH JAll...EVERI VOL.3 POMATON 

VARIOUS ARTISTS 
W KOBIECYM STYLO UM 3 

CHRISTINA AGUILERA 
BACK TO BASICS RCA 

VARIOUS ARTISTS 
SMOOTH JAZZ CAFE VOL.B UNIVERSAL 

W 

2 11 

(NIELSEN SOUNDSCAN INTERNATIONAL) SEPTEMBER 9.2000- 

I DON'T FEEL LIKE DANCIN' 
SCISSOR SISTERS POLYDOR 

DEJA VU (ALBUM VERSION) 
BEYONCE FT. JAY -Z COLUMBIA 

3 
1 

SEXYBACK (MAIN EXPLICIT VERSION) 
JUSTIN TIMBERLAKE JIVE/ZOMBA 

4 CHASING CARS 
SNOW PATROL POLYDOR/A&M/INTERSCOPE 

8 

, HIPS DON'T LIE 
SHAKIRA FT. WYCLEF JEAN EPIC 

PROMISCUOUS (ALBUM VERSION) 
NELLY FURTADO FT. TIMBALAND MOSLEY /GEFFEN 

AIN'T NO OTHER MAN 
CHRISTINA AGUILERA RCA 

LOVE DON'T LET ME GO (WALKING AWAY) 
DAVID GUETTA VS. THE EGG GUSTO 

, UNFAITHFUL 
RIHANNA SRP /DEF JAM 

10 3 
YOU GIVE ME SOMETHING 
JAMES MORRISON POLYDOR 

11 

12 

13 

4 5 

TD 
CRAZY (SINGLE VERSION) 
GNARLS BARKLEY DOWNTOWN /LAVA 

NEVER BE LONELY 
THE FEELING ISLAND 

12 EVERYTIME WE TOUCH (RADIO EDIT) 
CASCADA ZOOLAND 

STARS ARE BLIND (ALBUM VERSION) 
PARIS HILTON WARNER BROS. 

T4 
MANEATER (ALBUM VERSION) 
NELLY FURTADO MOSLEY /GEFFEN 

16 FE 
VOODOO CHILD 
ROGUE TRADERS COLUMBIA 

17 
NI PINK 

U + UR HAND 
PINK LAFACE /ZOMBA 

18 NIW 
ME & U (MAIN VERSION) 
CASSIE NEXTSELECTION /BAD BOY /ATLANTIC 

19 NIW EMPIRE 
KASABIAN RCA 

N 

WALLONIA I 
SINGLES 

(PROMUYI) 

COUP DE BOULE 
LA PLAGE UP MUSIC 

AUGUST 30, 2006 

CRAZY 
GNARLS BARKLEY DOWNTOWN /LAVA 

3 UNFAITHFUL 
RIHANNA SRP /DEF JAM 

3 ROC 
NADIYA COLUMBIA 

4 MANEATER 
NELLY FCRTADO MOSLEY /GEFFEN 

ALBUMS 
LAURENT VOULZY 
LA SEPTIEME VAGUE RCA 

2 3 
PIERRE BACHELET 

3 

LE MEILLEUR DE BACHELET GIZA STUDIO 

RAPHAEL 
CARANAAE CAPITOL 

0 CHRISTINA AGUILERA 
BACK TO BASICS RCA 

MIOSSEC 
L'ETREINTE PIAS 

hY 
1123 

1 

2 

3 

4 

5 

HUNGARY 
SINGLES 

`3 (MAHASZ) AUGUST 25, 2006 

NEW 
THE REINCARNATION OF BENJAMIN BREEG 
IRON MAIDEN CAPITOL 

STARS ARE BLIND 
PARIS HILTON WARNER BROS. 

4 
AN EASIER AFFAIR 
GEORGE MICHAEL AEGEAN /EPIC 

N=W 
HIPS DON'T LIE 
SHAKIRA FT. WYCLEF JEAN EPIC 

ETERNAL PYRE 
SLAYER AMERICAN RECORDINGS 

ALBUMS 

111 
RUSZA MAGDOLNA 
A DONTOKBEN ELHANGZOTT DALOK UNIVERSAL 

MATYI ES AN HEGEDUS 
DUJ-DW- DESUDUJEMI 

FULES MACKO 
FULES MACKO ENEKEL SONY BMG 

ZENEOVI 
ZENEOVI SONY BMG 

RIHANNA 
A GIRL LN(E ME SPR /DEF JAM 

Data for week of SEPTEMBER 9, 2006 I CHARTS LEGEND on Page 88 
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SALES DATA COMPILED BY 

Nielsen 
Sol v:Scar. 

w°L 

1 

2 70 

3 

4 2 

5 6 

6 8 

7 4 

8 7 

11 

15 

5 

EUROCHARTS ARE COMPILED BY BILLBOARD FROM THE NATIONAL SINGLES ANO ALBUM 

SALES CHARTS OF 20 EUROPEAN COUNTRIES. AUGUST 30. 2006 

HIPS DON'T LIE 
SHAKIRA FT. WYCLEF JEAN EPIC 

DEJA VU 
BEYONCE KNOWLES FT. JAY -Z COLUMBIA 

UNFAITHFUL 
RIHANNA SRP /DEF JAM 

CRAZY 
GNARLS BARKLEY DOWNTOWN /LAVA 

COUP DE BOULE 
LA PLAGE UP MUSIC 

FACON SEX 
TRIBAL KING ULM 

AIN'T NO OTHER MAN 
CHRISTINA AGUILERA RCA 

RIDIN' 
CHAMILLIONAIRE FT. KRAYZIE BONE UNIVERSAL 

DANKE 
XAVIER NAIDOD NAIDOD RECORDS 

EVERYTIME WE TOUCH 
CASCADA ZOOLAND 

LOVE DON'T LET ME GO (WALKING AWAY) 
DAVID GUETTA VS THE EGG GUSTO 

BUTTONS 
THE PUSSYCAT DOLLS FT. SNOOP DOGG A &M /INTERSCOPE 

PEUT -ETRE TOI 
MYLENE FARMER POLYDOR 

MANEATER 
NELLY FURTADO MOSLEY /GEFFEN 

ROC 
NABIYA COLUMBIA 

ALBUMS 

15 NEW 

AUGUST 30. 2006 

CHRISTINA AGUILERA 
BACK TO BASICS RCA 

NELLY FURTADO 
LOOSE MOSLEY /GEFFEN 

RED HOT CHILI PEPPERS 
STADIUM ARCADIUM WARNER BROS. 

SNOW PATROL 
EYES OPEN FICTION / POLYDOR 

SHAKIRA 
ORAL FIXATION VOL. 2 EPIC 

KEANE 
UNDER THE IRON SEA ISLAND 

SEMINO ROSSI 
ICH DENK AN DICH KOCH 

RIHANNA 
A GIRL LIKE ME SRP /DEF JAM 

ORSON 
BRIGHT IDEA MERCURY 

JAMES MORRISON 
UNDISCOVERED POLYDOR 

MUSE 
BLACK HOLES AND REVELATIONS HELIUM 3 

SLAYER 
CHRIST ILLUSION AMERICAN /WARNER BROS. 

ROGER CICERO 
MAENNERSACHEN STARWATCH 

THE PUSSYCAT DOLLS 
PCD A&M /INTERSCOPE 

OUTKAST 
IDLEWILO JIVE/ZOMBA 

RADIO AIRPLAY Nlelser 
Musk 

ww 

1 

2 

3 

4 

5 

8 

7 

B 

á3 

2 

3 

4 

5 

7 

6 

9 

9 10 

10 11 

11 8 

12 17 

13 18 

14 16 

15 20 

RADIO AIRPLAY INFORMATION FROM 17 EUROPEAN COUNTRIES AS MONITORED ANC 

TABULATED BY NIELSEN MUSIC CONTROL. 

HIPS DON'T LIE 
SHAKIRA FT. WYCLEF JEAN EPIC 

CRAZY 
GNARLS BARKLEY DOWNTOWN /ATLANTIC 

AUGUST 30, 2006 

UNFAITHFUL 
RIHANNA SRP /DEF JAM 

MANEATER 
NELLY FURTADO MOSLEY /GEFFEN 

AIN'T NO OTHER MAN 
CHRISTINA AGUILERA RCA 

SMILE 
LILY ALLEN REGAUPARLOPHONE 

WHO KNEW 
PINK LAFACE/ZOMBA 

DEJA VU 
BEYONCE FT- JAY -Z COLUMBIA 

I DON'T FEEL LIKE DANCINÍ 
SCISSOR SISTERS POLYDOR 

LOVE DONT LET ME GO 
DAVID GUETTA VS. THE EGG GUSTO 

MAS QUE NADA 
SERGIO MENDES FT. THE BLACK EYED PEAS HEAR /CONCORD 

ME & U 
CASSIE BAD BOY 

SEXYBLACK 
JUSTIN TIMBERLAKE JIVE /ZOMBA 

BREAKAWAY 
KELLY CLARKSON RCA 

BEEP 
THE PUSSYCAT DOLLS FT. WILL I AM A &M /INTERSCOPE 

2 2 

3 3 

4 

5 

ARTIST 
SPRINT 8 NUMBER / DISTRIBUTING LABEL 

73 
ALAN JACKSON #1 

20 WKS PRECIOUS MEMORIES ACR/ARISTA NASHVILLE 80281/PROVIDENT- INTEGRITY 

35 
FLYLEAF 
FLYLEAF OCTONE 50005 /PROVIDENT -INTEGRITY 

3 
SELAH 
BLESS THE BROKEN ROAD - THE DUETS ALBUM CURB 78944/WORD -CURB 

J 
UNDEROATH 
DEFINE THE GREAT LINE SOLID STATE/TOOTH 8 NAIL 2655 /EMI CMG 0+ 

52 ff 

CASTING CROWNS 
LIFESONG BEACH STREET /REUNION 10770 /PROVIDENT -INTEGRITY O+ 

RE N1111 
VARIOUS ARTISTS 
GA WSAAB OF K M MTU01YS TW COMM 60FMIKNNRNNNÖTANWWAE IDY21L .WIT4e11T0V 

7 47 
KIRK FRANKLIN 
HERO FO YO SOUL /GOSPO CENTRIC 71019 /PROVIDENT- INTEGRITY 

O 10 13 
MERCYME 
COMING UP TO BREATHE INO 3872 /PROVIDENT- INTEGRITY 

9 8 21 ` 

VARIOUS ARTISTS 
WOW WORSHIP (AQUA) WORD-CURB/EMI I CMGSONY MG MUSIC 10814TPROVDENT- MFGPoIY 

53 
MARY MARY 
MARY MARY MY BLOCK/INTEGRITY GOSPEUCOLUMBIA 3537 /PROVIDENT- INTEGRITY 

431 
THIRD DAY 
WHEREVER YOU ARE ESSENTIAL 10795 /PROVIDENT -INTEGRITY 

21' 
GAITHER VOCAL BAND 
GIVE IT AWAY GAITHER MUSIC GROUP 2648 /EMI CMG 

151, CHRIS TOMLIN 
ARRIVING SIXSTEPS /SPARROW 4243/EMI CMG 

4 , AUDIO ADRENALINE 
ADIOS: THE GREATEST HITS FOREFRONT 5086 /EMI CMG E- 

q7` VARIOUS ARTISTS 
WOW HITS DO06 EMI CMG /PROVIDENT- INTEGRITY/WORD -CURB 1247/EMI CMG 

VARIOUS ARTISTS 
OPEN THE EYES OF MY HEART INO /EPIC 3649 /PROVIDENT -INTEGRITY 

C401 

12 

11 11 

12 6 

13 13 

14 16 

15 15 

LEELAND 
SOUND OF MELODIES ESSENTIAL 10812 /PROVIDENT- INTEGRITY 

AARON SHUST 
ANYTHING WORTH SAYING BRASH 0017 /WORD -CURB 

NATALIE GRANT 
AWAKEN CURB 78860 /WORD -CURB 

MARK HARRIS 
THE LINE BETWEEN THE TWO INO 3365 /PROVIDENT -INTEGRITY 

21 17 3 

22 21 23 

23 22 9 

24 23 21 

LECRAE 
AFTER THE MUSIC STOPS REACH /CROSS MOVEMENT 30021 /PROVIDENT- INTEGRITY 

KUTLESS 
HEARTS OF THE INNOCENT BEC 3906 /EMI CMG O+ 

KIERRA KIKI SHEARD 
THIS IS ME EMI GOSPEL 2483/EMI CMG 

HAWK NELSON 
SMILE, ITS THE END OF THE WORLD TOOTH & NAIL 5613 /EMI CMG 

28 28 ' BRIAN LITTRELL 
eaa WELCOME HOME REUNION 10098 /PROVIDENT- INTEGRITY 

J 

sew x 
3 _t 3 31 

26 27 21 

27 24 77 

28 33 93 

29 33 21 

25 5 

25 19 

32 31 48 

43 49 

34 13 2 

35 35 95 

38 37 43 

37 23 16 

- 38 42 12 

53 95 

ARTIST 
TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

HILLSONG 
UNITED WE STAND HILLSONG/INTEGRITY 3905 /PROVIDENT- INTEGRITY 19/ 

KUTLESS 
STRONG TOWER BEC 5391/EMI CMG 

JEREMY CAMP 
RESTORED BEC 8615 /EMI CMG 

PASSION WORSHIP BAND 
PASSION: EVERYTHING GLORIOUS SIXSTEPS /SPARROW 8094/EMI CMG 

STELLAR KART 
WE CAN'T STAND SITTING DOWN WORD -CURE 86991 

MAT KEARNEY 
NOTHING LEFT TO LOSE AWARE/COLUMBININPOP 1380/EMI CMG 

BARLOWGIRL 
ANOTHER JOURNAL ENTRY FERVENT 86446/WORD -CURB 

SWITCHFOOT 
NOTHING IS SOUND COLUMBIA/SPARROW 1383/EMI CMG IS 

LEIGH NASH 
BLUE ON BLUE ONE SON /NETTWERK 30478/PROVIDENT- INTEGRITY 

RELIENT K 
MMHMM GOTEE /CAPITOL 2953/EMI CMG 

ISRAEL & NEW BREED 
ALIVE IN SOUTH AFRICA INTEGRITY GOSPEUEPIC 3647 /PROVIDENT -INTEGRITY 

NICOLE C. MULLEN 
REDEEMER: THE BEST OF NICOLE C. MULLEN WORD -CURB 86569 

RED 
END OF SILENCE ESSENTIAL 10807 /PROVIDENT- INTEGRITY 

TOBYMAC 
WELCOME TO DIVERSE CITY FOREFRONT 6417/EMI CMG 

43 
83 

VARIOUS ARTISTS 
I CAN ONLY IMAGINE INO/TIME LIFE 19223 /PROVIDENT -INTEGRITY 

41 45 70 

42 41 9 

43 34 6 

VARIOUS ARTISTS 
WOW #10 PROVIDENT/WORD- CURB /EMI CMG 10769 /PROVIDENT- INTEGRITY 

VARIOUS ARTISTS 
WORSHIP: THE ULTIMATE COLLECTION SPARROW 5098 /EMI CMG 

BILL GAITHER 
BILL GAMIER REMEMBERS HOMECOMING HEROES GAITHER MUSIC GROUP 2641/EMI CMG 

33 44 
DAVID CROWDER BAND 
A COLLISION OR (3 + 4 = 7) SIXSTEPS /SPARROW 1229/EMI CMG 

MARTHA MUNIZZI 
NO LIMITS...LIVE MARTHA MUNIZZI /INTEGRITY 3860 /PROVIDENT- INTEGRITY 

49 43 TODD AGNEW 
REFLECTION OF SOMETHING ARDENT /SRE 2526 /PROVIDENT- INTEGRITY 

17 36 9 DAVID CROWDER BAND 
,,. B COLLISION SIXSTEPS /SPARROW 8093 /EMI CMG 

SELAH 
GREATEST HYMNS CURB 78890/WORD -CURB 

SANCTUS REAL 
THE FACE OF LOVE SPARROW 1574/EMI CMG 

43 15 
JACI VELASQUEZ 
ON MY KNEES: THE BEST OF JACI VEIASOUEZ WORD -CURB 86568 

m 

ARTIST 
W 5,3 3z TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL 

#1 
3WKS 

VICKIE WINANS 
WOMAN TO WOMAN. SONGS OF LIFE VERITY 85576 /ZOMBA 

2 2 48 
KIRK FRANKLIN 
HERO FO YO SOUL/GOSPO CENTRIC 71019 /ZOMBA 

3 3 14 
TVE TRIBBETT & G.A. 

VICTORY LIVE! COLUMBIA 77526 /SONY MUSIC 

0 
0 
0 

4 58 
MARY MARY 
MARY MARY MY BLOCK/COLUMBIA 77733/SONY MUSIC 

GREATEST 
GAINER 

6 33 JUANITA BYNUM 
A PIECE OF MY PASSION BLOW 9301 

7 3- 
VARIOUS ARTISTS 
WOW GOSPEL 2006 EMI CMG /WOROCURB 75160 /ZOMBA 

3 
LECRAE 
AFTER THE MUSIC STOPS REACH 30021/CROSS MOVEMENT 

9 
KIERRA KIKI SHEARD 
THIS IS ME EMI GOSPEL 32483 

5, 
2 

YOLANDA ADAMS 
DAY BY DAY ELEKTRNATLANTIC 83789/AG 

22 
BISHOP G.E. PATTERSON & CONGREGATION 
SINGING THE OLD TIME WAY VOLUME 2 PODIUM 2505 

45 
ISRAEL & NEW BREED 
ALIVE IN SOUTH AFRICA INTEGRITY GOSPEL /EPIC 94893/SONY MUSIC 

15 
NORMAN HUTCHINS 
WHERE I LONG TO BE JDI 1270 

16' NICOLE C. MULLEN 
REDEEMER: THE BEST OF NICOLE C. MULLEN WORD -CURB 86569 /WARNER BROS. 

39 
BYRON CAGE 
AN INVITATION TO WORSHIP GOSPO CENTRIC 71281 /ZOMBA 

24 
MARTHA MUNIZZI 
NO LIMITS...LIVE INTEGRITY/COLUMBIA 77093/SONY MUSIC 

74 
DONNIE MCCLURKIN 
PSALMS, HYMNS A SPIRITUAL SONGS VERITY 64137/ZOMEA 

8, SHEKINAH GLORY MINISTRY 
LIVE KINGDOM 1011 /BOOKWORLD 

48 
SOUNDTRACK 
THE GOSPEL VERITY 71620 /ZOMBA 

5 MEN OF STANDARD 
SURROUNDED COLUMBIA 80880 /SONY MUSIC 

7- BISHOP G.E. PATTERSON & CONGREGATION 
SINGING THE OLD TIME WAY PODIUM 2504 

50 
CECE WINANS 
PURIFIED PURESPRINGS GOSPEL /INO 93997/SONY MUSIC 

21 2- 
DONALD LAWRENCE PRESENTS THE TRI -CITY SINGERS 
FINALE: ACT ONE EMI GOSPEL 33345 O+ 

7 5 

8 8 

9 11 

10 9 

11 13 

12 14 

13 10 

14 12 

20 

23 

22 

18 19 

19 17 

15 

21 18 

22 

3 3ó 
28 28 7 

33 21 

28 30 99 

29 4 

2' 6 

36 2 

29 

ARTIST 
TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

DARIUS BROOKS 
MY SOUL JMG 1000 /KOCH 

MARK ST. JOHN 
GOING AROUND THE WORLD CHILL 76523 

SMOKIE NORFUL 
NOTHING WITHOUT YOU EMI GOSPEL 77795 W 

THE SINGING PASTORS OF PISCATAWAY 
DOWN THROUGH THE YEARS GAME 5260 

21:03 
TWENTY ONE 0 THREE PAJAM /GOSPO CENTRICNERITY 71621/ZOMBA 

VARIOUS ARTISTS 
HIP HOPE HITS 2007 GOTEE 47744 

3' 11 
VARIOUS ARTISTS 
THE VERY BEST OF PRAISE & WORSHIP LEGACYNERITY 01605/ZOMBA 

JUDITH CHRISTIE MCALLISTER 
IN HIS PRESENCE: LIVE! JUDAH 51834 /ARTEMIS GOSPEL 

34 13 

34 32 48 

35 31 15 

50 12 

HEZEKIAH WALKER & LFC 
20\85 THE EXPERIENCE VERITY 62829 /ZOMBA 

TONY TERRY 
CHANCED! STUDIO 25 /JEG 5912 /KOCH 

45 3 

KEITH WONDERBOY JOHNSON & THE SPIRITUAL VOICES 
JUST BEING ME WORLDWIDE,NERITY 80598 /ZOMBA 

THE CROSS MOVEMENT 
CHRONICLES (GREATEST HITS. VOL. 1) CROSS MOVEMENT 30023 

REV. ANDREW CHEAIRS & THE SONGBIRDS 
MAKE UP YOUR MINO EMMANUEL 3723 

MICAH STAMPLEY 
THE SONGBOOK OF MICAH DEXTERITY SOUNDS 66933 /EMI GOSPEL 

39 84 
VARIOUS ARTISTS 
WOW GOSPEL 2005 WORD- CURB /EMI CMGNERITY 65344 / ZOMBA 

38 13 
ANDRAE CROUCH 
MIGHTY WIND SLAVE/VERITY 73645 /ZOMBA 

QLEE WILLIAMS AND THE SPIRITUAL QC'S 
TELL THE ANGELS: LIVE IN MEMPHIS MCG 7034 / HALACO 

4' 51 
SHIRLEY CAESAR 
I KNOW THE TRUTH ARTEMIS GOSPEL 51635 

23 26 14 
IZZY 
IN AWE OF YOU VGR /JEG 5906 /KOCH 

24 24 6 
LEE WILLIAMS AND THE SPIRITUAL OC'S 
SOULFUL HEALING MCG 7042 

DONALD LAWRENCE PRESENTS THE TRI -CITY SINGERS 25 25 
elii33WeJ:' FINALE: ACT TWO EMI GOSPEL 54835 O 

48 43 45 

49 46 57 

VALERIE BOYD 
VICTORY SHEKINAH INTERNATIONAL 6002 

VIRTUE 
TESTIMONY DARKCHILD GOSPEUINTEGRITY GOSPEL 82184/SONY MUSIC 

VARIOUS ARTISTS 
GOTTA HAVE GOSPB. 8 INTEL O1Y GOSPEIMEGRITY/GOSPO CEN RICJEPIC 94426501W MUSIC 

RAMSEY LEWIS 
WITH ONE VOICE NARADA JAll 60699 /BLG 

VICKI YOHE 
HE'S BEEN FAITHFUL PURESPRINGS GOSPEL 86353/EMI GOSPEL 

SOUNDS OF BLACKNESS 
UNITY SLR 54693 /LIGHTYEAR ® KAREN CLARK -SHEARD 
IT'S NOT OVER WORD -CURB 86379/WARNER BROS. 
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CHARTS 
SEE 3ELOW FOR COMPLETE LEGEND INFORMATION. 

SALES DATA COMPILED BY 

1111YJ Mt.`1 
Sales data compiled from a comprehesive pool of U.S. music merchants by Nielsen 

SoundScan. Sales data for R &B/hip -hop retail charts is compiled by Nielsen 

SoundScan from a national subset of core stores that specialize in those genres. 

Albums with the greatest sales gains this week. 

GREATEST 
GAINER 

PACE 
SETTER 

Where included, this award indicates the title 
with the chart's largest unit increase. 

Where included, this award indicates the title with 
the chart's biggest percentage growth. 

HEATSEEKER 
GRADUATE 

Indicates album entered top 100 of The Billboard 200 

and has been removed from Heatseekers chart. 

PRICING- CONFIGURATION 
CD /Cassette prices are suggested list or equivalent prices, which are projected 
from wholesale prices. © after price indicates album only available on DualDisc. 
CD/DVD after price indicates CD /DVD combo only available. 7 DualDisc avail- 
able. 6* CD /DVD combo available. " indicates vinyl LP is available. Pricing and 
vinyl LP availability are not included on all charts. 

rff0.1 PI *Ili ti 141- 
RADIO AIRPLAY SINGLES CHARTS 
Compiled from a national sample of data supplied by Nielsen Broadcast Data 
Systems. Charts are ranked by number of gross audience impressions, comput- 
ed by cross -referencing exact times of airplay with Arbitron listener data. The 

exceptions are the Rhythmic Top 40, Adult Top 40, Adult Contemporary, Modem 
Rock and Adult R &B charts, which are ranked by total detections. 

Songs showing an increase in audience (or detections) 
over the previous week, regardless of chart movement. 

RECURRENT RULES 
Songs are removed from the Hot 100 and Hot 100 Airplay charts simultaneously 
d they have been on the Hot 100 for more than 20 weeks and rank below 50. Songs 
are removed from the Hot R &B /Hip -Hop Songs and Hot R &B /Hip -Hop Airplay charts 

simultaneously if they have been on the Hot R &B /Hip -Hop Singles & Tracks for more 

than 20 weeks and rank below 50. Songs are removed from the Pop 100 and Pop 

100 Airplay charts simultaneously if they have been on the Pop100 for more than 30 

weeks and rank below 30. Titles are removed from Hot Country Songs if they have 

been on the chart for more than 20 weeks and rank below 15 in detections or audi- 

ence, provided that they are not still gaining enough audience points to bullet. Songs 
are removed from the Adult Top 40, Adult Contemporary, Adult R &B, and Hot Dance 

Airplay charts if they have been on the chart for more than 20 weeks and rank below 
15 (20 for Modem Rock and Latin) or if they have been on the chart for more than 52 

weeks and below 10. 

SINGLES SALES CHARTS 
The top selling singles compiled from a national sample of retail store, mass 
merchant. and internet sales reports collected, compiled, and provided by 

Nielsen SoundScan. For R&B/Hip-Hop Singles Sales, sales data is compiled 
from a national subset panel of core R &B /Hip -Hop stores by Nielsen Soundscan. 

Singles with the greatest sales gains. 

CONFIGURATIONS 
O CD single available. O Digital Download available. © DVD single available. 
O Vinyl Maxi -Single available. O Vinyl Single available. O CD Maxi -Single 

available. Configurations are not included on all singles charts. 

HITPREDICTOR 
tr Indicates title earned Hit Predictor status in that particular format based on 

research data provided by Promosquad. Songs are tested online by Promosquad 
using multiple listens and a nationwide sample of carefully profiled music con- 
sumers. Songs are rated on a 1 -5 scale' final results are based on weighted posi- 
tives. Songs with a score of 65 or more (75 or more for country) are judged to 
have Hit Potential; although that benchmark number can fluctuate per format 
based on the strength of available music. For a complete and updated list of cur- 
rent songs with Hit Potential, commentary, polls and more, please visit www.hitpre- 

dictorcom. 

DANCE CLUB PLAY 
Compiled from a national sample of reports from club DJs. 

Titles with the greatest club play increase over the previous week. 

FAWLI ti ill PAU 01 WI 
ALBUM CHARTS 

Recording Industry Assn. Of America (RIAA) certification for net shipment of 

500,000 albums (Gold). RIAA certification for net shipment 
for 1 million units (Platinum). RIAA certification for net shipment of 10 million 

units (Diamond). Numeral within Platinum or Diamond symbol indicates album's 
multi- platinum level. For boxed sets, and double albums with a running time of 
100 minu'es or more, the RIM multiplies shipments by the number of discs and/ 
or tapes. Certification for net shipments of 100,000 units (Oro). Certification 
of 200,000 units (Platino). Si Certification of 400,000 units (Multi -Platino). 

SINGLES CHARTS 
RIM certification for 500,000 paid downloads (Gold). RIM certification for 

1 million paid downloads (Platinum). Numeral within platinum symbol indicates song's 

multiplatinum level. `^ RIAA certification for net shipment of 500,000 singles (Gold). 

MUSIC VIDEO SALES CHARTS 
RIAA gold certification for net shipment of 25,000 units for video singles. 

C RIAA gold certification for net shipment of 50,000 units for shortform or 

longform videos. RIM platinum certification for net shipment of 50,000 units 

for video singles. ü RIM platinum certification for sales of 100,000 units for 

shortform or longform videos. 

DVD SALES VHS SALESNIDEO RENTALS 
RIM gold certification for net shipment of 50,000 units or $1 million in sales at 

suggested retail pitta. RIM platinum certification for sales of 100,000 units or $2 

million in sales at suggested retail price. C IRMA gold certification for a minimum 

sale cf 125,000 units or a dollar volume of $9 million at retail for theatrically released 

programs; or of at least 25,000 units and $1 million at suggested retail for non -the- 

atrical titles. IRMA platinum certification for a minimum sale of 250,000 units or a 

dollar volume of $18 million at retail for theatrically released programs, and of at 

least, 50,000 units and $2 million at suggested retail for non -theatrical titles. 

TO P 

INDEPENDENT 
cr.,w 

3 .5,33ó 
ARTIST 
TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

6 

6 

7 

3 47 

1 2 

2 3 

5 57 

NEW 

NEW 

10 

11 

12 

13 

15 

4 7 

VARIOUS ARTISTS 
CRUNK HITS VOL. 2 TUT 2508 (18.98) 

DJ KAYSLAY & GREG STREET 
THE CHAMPIONS: THE NORTH MEETS THE SOUTH TEJA 34 5815 /KOCH (17.98) 

GOV'T MULE 
HIGH A MIGHTY ATO 21555 (18.98) 

LITTLE BIG TOWN 
THE ROAD TO HERE EQUITY 3010 (13.98) 

SOUNDTRACK 
SNAKES ON A PLANE: THE ALBUM DECAYDANCE 39069/NEW LINE (16.98) 

HELLOGOODBYE 
ZOMBIES! ALIENS! VAMPIRES! DINOSAURS! DRIVE -THRU 83645 (11.98) 

DANE COOK 
RETALIATION COMEDY CENTRAL 0034 (18.98 CD /DVD) / 

CURSIVE 
HAPPY HOLLOW SADDLE CREEK 94" (13.98) 

J DILLA AKA JAY DEE 
THE SHINING 8BE 076" (15.98) 

7 3 

8 3'" 

6 2 4 

9 57 

10 93 

1iP' 14 3'd 

THOM YORKE 
THE ERASER XL 200" /BEGGARS GROUP (16.98) 

ANI DIFRANCO 
REPRIEVE RIGHTEOUS BABE 052 (15.98) 

UNEARTH 
Ill: IN THE EYES OF FIRE METAL BLADE 14574 (13.98) O+ 

VANNI 
TONNI LIVE: THE CONCERT EVENT VANNI 3564 /IMAGE (16.98) 

JASON ALDEAN 
JASON SISEAN BROKEN BOW 7657 (12.98) 

BONE THUGS -N- HARMONY 
GREATEST HITS RUTHLESS 25423 (18.98) 

SOUNDTRACK 
THE LAST KISS LAKESHORE 33869 (18.98) 

NEW 

18 NEW 

19 : NEW 

20 NEW 

21 <.. NEW 

0 
24 

25 

26 

25 32 

23 12 

17 21 

DEADSY 
PHANTASMAGORE ELEMENTREE 60027/IMMORTAL (13.98) 

ALEXISONFIRE 
CRISIS DISTORT 438 /VAGRANT (13.98) 

THE MOUNTAIN GOATS 
GET LONELY 4AD 2614" /BEGGARS GROUP (15.98) 

THE CASUALTIES 
UNDER ATTACK SIDEONEDUMMY 1300 (13.98) 

DEICIDE 
THE STENCH OF REDEMPTION EARACHE 343 (15.98) 

GREATEST 
GAINER 

JUANITA BYNUM 
A PIECE OF MY PASSION FLOW 9301 17.9 

DJ KHALED 
LIS1ENNN: THE ALBUM I /8908 SQUAD 4118' /KOCH (17.98) 

BULLET FOR MY VALENTINE 
THE POISON TRUSTKILL 74 (13.98) 

13 10 
DRAGONFORCE 
INHUMAN RAMPAGE SANCTUARY /ROADRUNNER 618034 /IDJMG (17.98) 

16 5 
MICHAEL FRANTI AND SPEARHEAD 
YELL FIRE! BOO BOO WAX! ANTI- 86807 /EPITAPH (16.98) 

VARIOUS ARTISTS 
ROGUES GALLERY: PIRATE BALLADS, SEA SONGS A CHANTEYS ANTI- 86817/EPITAPH (22.98) II 

28 12 12 
VARIOUS ARTISTS 

32 

33 

o 
37 

38 

21 5 

22 21 

VANS WARPED TOUR 2006 COMPILATION SIDEONEDUMMY 1291 (9.98) 

FLOGGING MOLLY 
WHISKEY ON A SUNDAY SIDEONEDUMMY 1287 (18.98 CD /DVD) lA 

M. WARD 
POST -WAR MERGE 280" (15.98) 

WALLS OF JERICHO 
WITH DEVILS AMONGST US ALL TRUSTKILL 82 (11.98) 

LINDA RONSTADT ANN SAVOY 
ADIEU FALSE HEART VANGUARD 79808/WELK (17.98) 

AARON SHUST 
ANYTHING WORTH SAYING BRASH 0017 (13.98) 

RATATAT 
CLASSICS XL 198" /BEGGARS GROUP (15.98) 

MISERY SIGNALS 
MIRRORS FERRET 070 (13.98) 

18 3 

20 7 

11 2 

THE EARLY NOVEMBER 
THE MOTHER, THE MECHANIC, AND THE PATH DRIVE -THRU 83630 (18.98) 

THE DIPLOMATS PRESENTS JR WRITER 
HISTORY IN THE MAKING DIPLOMATIC MAN 5839 /KOCH (17.98) 

A CHANGE OF PACE 
PREPARE THE MASSES IMMORTAL 60026 (13.98) 

O CI NOUVELLE VAGUE 
BANDE A PART LUAKA BOP /PEACHFROG 90064N2 (16.98) 

40 26 9 
THA DOGG POUND 
CALI IZ ACTIVE DOGGYSTYLE 5919 /KOCH (17.98) 

' 
NEW 

AGAINST ME! 
AMERICANS ABROAD!!! AGAINST MEN! LIVE IN LONDON!!! FAT WRECK CHORDS 716' I I J 

NEW 
TORTOISE 
A LAZARUS TAXON THRILL JOCKEY 152 (19.98 CO /DVD) O 

NEW 
EASY STAR ALL -STARS 
RADIOOREAD EASY STAR 1014 (15.98) 

- MASTA KILLA 
- 44 - 24 T1`3 

MADE IN BROOKLYN NATURE SOUNDS 126" (15.98) 

CI) 42 tO 
VARIOUS ARTISTS 
REGGAE GOLD 2006 VP 1759" (16.98 CD /DVD) O 

46 33 20 
RAMON AYALA Y SUS BRAVOS DEL NORTE 

47 31 22 

46 30 27 

49 34 7 

50 28 21 

ANTOLOGIA DE UN REY VOL. 2 FREDDIE 1940 (16.98) 

NEKO CASE 
FOX CONFESSOR BRINGS THE FLOOD ANTI- 86777 /EPITAPH (16.98) 

ARCTIC MONKEYS 
WHATEVER PEOPLE SAY I AM, THAT'S WHAT I'M NOT DOMINO 086" (13.98) 

SUFJAN STEVENS 
THE AVALANCHE OUTTAKES ANO OCI AS FROM THE ILLINOIS ALBUMI ASTHMATIC KRTY022 (15 

LACUNA COIL 
KARMACODE CENTURY MEDIA 8360 (15.98) 

TOP INDEPENDENT ALBUMS: Independent Albums are current titles that are sold 
via independent distribution, including those that are fulfilled via major branch distrib- 
utor:.. TASTEMAKERS: Top selling albums from a core panel of trend- setting inde- 
pendent and small -chain stores. WORLD: See charts legend for rules and explana- 
tions. FROM BILLBOARD.BIZ: A weekly spotlight on one of the charts that are 
updated weekly on billboard.biz, including ones that are exclusive to Billboard's web 
sites. W 2006, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights 
reserved. 
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Nielsen 
SoundScar 

ARTIST 
TITLE IMPRINT &NUMBER /DISTRI3UT NG LABEL 

NEW 

1 NEW 

#1 
rwH 

OUTKAST 
IDLEWILD ¡SOUNDTRACK) LAFACE 75791/ZOMBA 

DANITY KANE 
DANITY KANE BAD BOY 83989/AG 

a 

LAMB OF GOD 
SACRAMENT PROSTHETIC /EPIC 87800SONY MUSIC O+ 

CHRISTINA AGUILERA 
BACK TO BASICS RCA 82639/RMG 

J DILLA AKA JAY DEE 
THE SHINING BBE 076" 

RICK ROSS 
PORT OF MIAMI SLIP -N- SLIDE /DEF JAM 006984 /IDJMG 

GNARLS BARKLEY 
ST. ELSEWHERE DOWNTOWN 70003" /ATLANTIC 

CURSIVE 
HAPPY HOLLOW SADDLE CREEK 94" 

THE MOUNTAIN GOATS 
GET LONELY 4AD 2614" /BEGGARS GROUP 

SLAYER 
CHRIST ILLUSION AMERICAN 443C0/WARNER BROS. 

THOM YORKE 
THE ERASER XL 200" /BEGGARS GROUP 

TOM PETTY 
HIGHWAY COMPANION AMERICAN 44285 /WARNER BROS. 

OBIE TRICE 
SECOND ROUND'S ON ME SHADY 006845 " /INTERSCOPE 

LYFE JENNINGS 
THE PHOENIX COLUMBIA 96405/S3NY MUSIC 

GOV'T MULE 
HIGH A MIGHTY AH, 

ARTIST 
TITLE IMPRINTBNUMBER DISTRIBUT,NG LABEL 

CELTIC WOMAN 
CELTIC WOMAN MANHATTAN 60233/BLG 

GAELIC STORM 
BRING TER WELLIES LOST AGAIN ?0061 

VARIOUS ARTISTS 
PUTUMAYO PRESENTS: PARIS PUT /MAYO 249 

GOTAN PROJECT 
LUNATICO XL 195' /BEGGARS GROUP 

ALI FARKA TOURE 
SAVANE NONESUCH 79965/WARNER BROS. 

AMY HANAIALI'I 
GENERATION HAWAII HANAIALI'I 0556 

CIRQUE DU SOLEIL 
KA CIRQUE DU SOLEIL 20024 

SEU JORGE 
THE LIFE AQUATIC STUDIO SESSIONS HOLLYWOOD 162576 

PATRIZIO 
THE ITALIAN NEXT PLATEAU /UNIVERSAL MOTOWN 006240 /UMRG 

VARIOUS ARTISTS 
PUTUMAYO PRESENTS: BAILA A LATIN DANCE PARTY PUTUMAYO 251 

VARIOUS ARTISTS 
PUTUMAYO PRESENTS: ACOUSTIC BRAZIL PUTUMAYO 234 

RICHARD BONA 
TIKI DECCA 007178 /UNIVERSAL CLASSICS GROUP 

CAMILLE 
LE FIL NARADA 59701/BLG 

LADYSMITH BLACK MAMBAZO 
LONG WALK TO FREEDOM GALLO 3109/HEADS UP 

VARIOUS ARTISTS 
PUTUMAYO PRESENTS: BRAZILIAN LOUNGE PUTUMAYO 247 

ip COMPILATION 

A1_I311 IVI S 
T _ 

ARTIST 
tw o TITLE (IMPRINT; DISTRIBUTING LABEL) 

1 7 

O 
3 ' 21 

4 2 

s 

21 

#1 
7111/NS 

NOW 22 
VARIOUS AROSTS'Sn,': AMI FTHH'ESCMARK,48 7 GPEARUNM94 -L. 

CRUNK HITS VOL. 2 
VARIOUS ARTISTS (TVT) 

NOW 21 
VARIOUS ARTISTS (UNIVERSAL/EMI /SONY BMG MUSIC /ZOMBA /UME) 

SMACKERS PRESENTS: GIRL NEXT 
VARIOUS ARTISTS (HOLLYWOOD) 

BUZZ BALLADS 
VARIOUS ARTISTS (UME /RAZOR & TIE) 

DISNEYMANIA 4: MUSIC STARS SING DISNEY ...THEIR WAY! 
VARIOUS ARTISTS (WALT DISNEY) 

21 WOW WORSHIP (AQUA) 
VARIOUS ARTISTS (WORD- CURB /EMI CMG /SONY BMG MUSIC /PROVIDENT -INTEGRITY) 

PURE WS: #1S 
VARIOUS ARTISTS (HIP -0 /UME) 

16 

8 1D 23 

10 . 
H 2 

11 T1 6 

12 15 47 

1 

14 8 12 

- 32 

NOW LATINO 
VARIOUS ARMES RTC EM GROLRUWERSNZOM1eA50M'BMG NORTESONYBMG SIRATEaC MAMMAS GROW) 

GARGOLAS NEXT GENERATION 
VARIOUS ARTISTS (VI /MACHETE) 

BILLBOARD #1S: CLASSIC COUNTRY 
VARIOUS ARTISTS (RHINO) 

WOW HITS 2006 
VARIOUS ARTISTS (EMI CMG /PROVIDENT- INTEGRITY /WORD- CURB /SPARROW) 

ROGUES GALLERY: PIRATE BALLADS, SEA SONGS & CHANTEYS 
VARIOUS ARTISTS (ANTI -/EPITAPH) 

VANS WARPED TOUR 2006 COMPILATION 
VARIOUS ARTISTS ( SIDEONEDUMMY) 

OPEN THE EYES OF MY HEART 
VARIOUS ARTISTS (INO /EPIC /SON° MUSIC) 

Data for week of SEPTEMBER 9, 2006 
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MONITOR 
COMPILED BY all 

Nielsen 
Broadcast Data 
Stsems 

COMPILED BY 

Nielsen 
VìeeoScan 

Based on audience -weighted plays from MTV, VH1, BET and CMT, and non 
weighted plays from eight other chancels, as monitored by Nielsen Broadcas 

Data Systems. SeeChart Legend 'or rules and explanations. C') 2006, VNL 
Business Med e. Inc. and Nielsen SoundScan, Inc. All rights reserved Nielsen 

SoundScan 

SEE BELOW FOR COMPLETE LEGEND INFORMATION. 

.4- TITLE 
;-,x LABEL / DISTRIBUTING LABEL 8 NUMBER (PRICE) 

#1 i 183 PULSE 
COLUMBIA MUSIC VIDEO /SONY MUSIC ENTERTAINMENT 51171 rV4.98) 22 WKS 

4 92 
GREATEST HITS 
WIND -UP VIDEO /SONY BMG VIDEO 13103 (13.98 CD /DVD) 

Principal Performers ú 

Pink Floyd 13 

Creed 

8 

2 

7 

3 

CHRIS BOTTI: LIVE WITH ORCHESTRA & SPECIAL GUESTS 
COLUMBIA MUSIC VIDEO /SONY BMG VIDEO 80458 (19.98 CD,'DVD: 

4 LIVE AT WRIGLEY FIELD 
MAILBOAT 2502 (24.98 DVD) 

Chris Botti 

Jimmy Buffett 

2it.g WE ARE... THE LAURIE BERKNER BAND 
7,1 HEAR /RAZOR & TIE /SONY 8MG VIDEO 86009 (16.98 DVD) 

2 
GIVE IT AWAY 

- GAITHER MUSIC VIDEO /EMM MUSIC VIDEO 44723 (19.98 DVD) 

The Laurie Berkner Band Er 

Gaither Vocal Band 

NEW 
THE EUROPEAN INVASION: DOOM TROOPIN' _IVE 
EAGLE VISION /EAGLE ROCK 30156 (19.98 DVD) 

Black Label Society 

5 4 
ELVIS: '68 COMEBACK SPECIAL 
RCA /SONY BMG VIDEO 70505 (19.98 DVD) 

9 S3 Y 
PAST, PRESENT & FUTURE 
GEFFEN HOME VIDEO /UNIVERSAL MUSIC 8 VIDEO DIST. 001041 (13.98 C3/DVD) 

10 8 4 
ONE COLD NIGHT 
s'.,ND -UP VIDEO /SONY BMG VIDEO 13121 (18.98 CD /DVD) 

FAREWELL I TOUR: LIVE FROM MELBOUFNE 11 12 63 , 
RHINO HOME VIDEO 70423 (29.98 DVO) 

12 6 4 
ELVIS: ALOHA FROM HAWAII 
[ILA : SONY BMG VIDEO 70507 (19.98 DVD) 

13 13 11; THE LONG ROAD HOME 
VISUAL ENTERTAINMENT 7022 (19.98 DVD) 

Elvis Presley 

Rob Zombie 

Seether 

Eagles 

Elvis Presley 

John Fogerty N 
14 0 2 

BONNIE RAITT & FRIENDS 
CAPITOL /EMM MUSIC VIDEO 70588 (25.98 CD /DVD) 

15 11 5 
WHISKEY ON A SUNDAY 
SIDEONEDUMMY 71287 (18.98 CD /DVD) 

16 16 14 EPIC 

AT DONINGTON 
EPIC MUSIC VIDEO /SONY MUSIC ENTERTAINMENT 56963 (14.98 DVD) 

17 15 131` 
THE BEST OF PANTERA: FAR BEYOND THE GREAT SOUTHERN COWBOYS' VULGAR HITS 
EI. EKTRA/RHINO HOME VIDEO/WARNER MUSIC VISION 73932 (18.E8 CS, VD) 

Bonnie Raitt 

Flogging Molly 

AC /DC 

Pantera 

18 4 3 
CHASING TIME: THE BEDLAM SESSIONS 
CUSTARD /ATLANTIC VIDEO /WARNER MUSIC VISION 83990 (14.98 )VD) 

James Blunt 

19 17 22`' DESTINY'S CHILD: LIVE IN ATLANTA 
ä COLUMBIA MUSIC VIDEO /SONY BMG VIDEO 52061 (14.98 DVD) 

20 t8 4' ROCK OF AGES: THE DEFINITIVE COLLECTIO1 
ISLAND VIDEO 547309 /UNIVERSAL MUSIC 8 VIDEO DIST. (1498 D`'D) 

Destiny's Child 

Def Leppard 

21 23 127 
NUMBER ONES 
EPIC MUSIC VIDEO /SONY MUSIC ENTERTAINMENT 56999 (14.98 D'ID) 

22 21 50 
LIVE AT WOODSTOCK (SPECIAL EDITION} 
GEFFEN HOME VIDEO 28309 (19.98 DVD) 

23 24 
34 

` 
LIVE AT THE RAINBOW 
ISLAND VIDEO /UNIVERSAL MUSIC 8 VIDEO DIST. 82409 (44.98 DV)) 

24 19 Tv 
FAMILY JEWELS 
EPIC MUSIC VIDEO /SONY MUSIC ENTERTAINMENT 58843 (19.98 DYD) 

25 20 11 
CHRIS BROWNS JOURNEY 
JIVE /ZOMBA VIDEO /SONY BMG VIDEO 81290 (18.98 DVD /CD) 

Michael Jackson 

Jimi Hendrix El 

Bob Marley And The Wailers 

AC/DC Q 
Chris Brown 

TITLE 
.. 1% ARTIST IMPRINT / PROMOTION LABEL) 

2 

3 

AIN'T NO OTHER MAN 
ICI 

CHRISTINA AGUILERA RCA/RMG 2WKS CI RING THE ALARM 
BEYONCE COLUMBIA 

4 
5 SEXYBACK 

JUSTIN TIMBERLAKE JIVE /ZOMBA 

4 7 

5 12 

6 5 

7 

8 

9 

10 

4 

2 

VIDEO MONITOR - 

ARTIST NITLE 

PULLIN' ME BACK 
CHINGY FEATURING STREBE SLOT -A -LOT /CAPITOL 

LONDON BRIDGE 
FERGIE WILL.I.AM /A &M /INTERSCOPE 

TELL ME BABY 
RED HOT CHILI PEPPERS WARNER BROS. 

DMONEY MAKER 
LUOACRIS FEATURING PHARRELL DTP /DEF JAM /IDJMG 

MORRIS BROWN 
OUTKAST FEAT. SCAR & SLEEPY BROWN LAFACE / ZOMBA 

I KNOW YOU SEE IT 
YUNG JAC FEAT. A OY& K'HNABRrx BLOCABAD BOY SaTfWA1LA BC 

20 

21 

10 9 

11 2 

12 10 

13 14 

14 11 

15 8 

16 17 

17 15 

18 18 

19 13 

20 

21 

22 

23 

24 

25 

23 

3 

4 

6 

10 

2 

11 

4 

5 

3 

5 

3 

A PUBLIC AFFAIR 
JESSICA SIMPSON EPIC 

SHOULDER LEAN 
YOUNG DRO FEATURING T.I. GRAND HUSTLE /ATLANTIC 

COME TO ME 
DIDDY FEAT. NICOLE SCHERZINGER BAD BOY /ATLANTIC 

BUTTONS 
THE PUSSYCAT DOLLS FEAT. SNOOP DOGG A &M /INTERSCOPE 

CALL ON ME 
JANET & NELLY VIRGIN 

SEXY LOVE 
NE -YO DEF JAM /IDJMG 

CHASING CARS 
SNOW PATROL POLYDOR /ABM /INTERSCOPE 

U AND DAT 
E -40 FEAT. T -PAIN N KANDI GIRL SICK WID' IT /BME/REPRISE 

CALL ME WHEN YOU'RE SOBER 
EVANESCENCE WIND -UP 

3 
SAY GOODBYE 
CHRIS BROWN JIVE /ZOMBA 

6 (WHEN YOU GONNA) GIVE IT UP TO ME 
SEAN PAUL FEATURING KEYSHIA COLE VP /ATLANTIC 

GET UP 
CIARA FEATURING CHAMILLIONAIRE LAFACE /JIVE / ZOMBA 

RE-ENTRI SHOW STOPPER 
DANITY KANE BAD BOY /ATLANTIC 

22 
SWING 
TRACE ADKINS CAPITOL NASHVILLE 

LEAVE THE PIECES 
THE WRECKERS MAVERICK /WARNER BROS./WRN 

mYOU SAVE ME 
KENNY CHESNEY BRA 

Data for week of SEPTEMBER 9, 2006 

2 

9 

10 

SNOW PATROL, CHASING CARS 

THE PUSSYCAT DOLLS, BUTTONS 

CHRISTINA AGUILERA, AIN'T NO OTHER MAN 

THE FRAY, OVER MY HEAD (CABLE CAR) 

GNARLS BARKLEY, CRAZY 

JUSTIN - IMBERLAKE, SEXYBACK 

NICKELBACK, FAR AWAY 

KEANE, IS IT ANY WONDER? 

JESSICA SIMPSON, A PUBLIC AFFAIR 

RED HOT CHILI PEPPERS, TELL ME BABY 

YUNG JOC, I KNOW YOU SEE IT 

CHINGY, PULLIN' ME BACK 

3 JANET & NELLY, CALL ON ME 

4 CHRIS BROWN, say GOODBYE 

5 YOUNG DRO, SHOULDER LEAN 

e DIDDY, COME TO ME 

7- OUTKAST, MORRIS BROWN 

@ CIARA, GET UP 

9 LUDACRIS, MONEY MAKER 

I SAMMIE. YOU SHOULD BE MY GIRL 

THE WRECKERS, LEAVE THE PIECES 

TRACE ADKINS, SWING 

KENNY CHESNEY, You SAVE ME 

TOBY KEITH, A LITTLE TOO LATE 

JOSH TURNER, WOULD YOU GO WITH ME 

BIG & RICH, 8TH OF NOVEMBER 

RODNEY ATKINS, IF YOU'RE GOING THROUGH HELL 

PAT GREEN, FEELS JUST LIKE IT SHOULD 

DIERKS BENTLEY, EVERY MILE A MEMORY 

RASCAL FLATTS, ME ANO MY GANG 

For chart reprints call 646.654.4633 
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39 

40 

41 

i 

27 

2' 18 

AIEWr 

TOP 

HEATSi_r_icERS 
IARTIST 

LABEL & NUMBER i DISTRIBUTING LABEL (PRICE) 

2#WKS 

NIT SHOT 
REBUT 

VEW 

VEW 

RAKIM & KEN -Y 
PINA 270183 /UNIVERSAL LATINO (15.98) 

CARTEL 
THE MILITIA GROUP /EPIC 83850 /SONY MUSIC (15.98) 

RAZORLIGHT 
VERTIGO /UNIVERSAL MOTOWN 007215 /UMRG (9.98) 

BRAZEROS MUSICAL DE DURANGO 
OISA 720908 (10.98) 

ALEXISONFIRE 
DISTORT 438NAGRANT (13.98) 

O 23 5 
GREATEST OK GO 
GAINER CAPITOL 78800 (18.98) 

TIt 

Masterpiece: Nuestra Obra Maestra 

Chroma 

Razorlight 

Rosas Rojas 

Crisis 

Oh No 

THE MOUNTAIN GOATS 
4AD 2614' /BEGGARS GROUP (15.98) 

Get Lonely 

30 Recuerdos 

Under Attack 

Under The Influence Of Giants 

O 13 4 ) 
LOS BUKIS 
FONOVISA 352638/UG (11.98) 

THE CASUALTIES 
SIDEONEDUMMY 1300 (13.98) 

lo E 3 UNDER THE INFLUENCE OF GIANTS 
ISLAND 006982 /IDJMG (11.98) 

CI DEICIDE 
EARACHE 343 (15.98) 

12 1 30 
CALLE 13 
WHITE LION 96875/SONY BMG NORTE (15.98) 

13 1 2q' BULLET FOR MY VALENTINE 
tÿ TRUSTKILL 74 (13.98) 

13 51 
AVENTURA 
PREMIUM LATIN 94082 /SONY BMG NORTE (13.98) 

DRAGONFORCE 
SANCTUARY /ROADRUNNER 618034 /IDJMG (17.98) 

LA 5A ESTACION 
SONY BMG NORTE 80713 (15.98) 

MICHAEL FRANTI AND SPEARHEAD 
BOO BOO WAX/ANTI- 86807 /EPITAPH (16.98) 

GRUPO EXTERMINADOR 
FONOVISA 352781/UG (10.98) 

REGINA SPEKTOR 
SIRE 44112 /WARNER BROS. (15.98) 

THE PANIC CHANNEL 
CAPITOL 35318 (18.98) 

CD 
D M. WARD 

MERGE 280' (15.98) 

17 

19 13 11 

20 t 2 

® 2) 2 

23 11 8 

CD 
25 

26 

27 

28 

29 

PEPE AGUILAR 
EMI TELEVISA 58790 (14.98) 

The Stench Of Redemption 

Calle 13 O 

The Poison 

God's Project 

Inhuman Rampage 

El Mundo Se Equivoca 

Yell Fire! 

Para Ti...Nuestra Historia 

Begin To Hope 

(ONe) 

Post -War 

Enamorado 

Si 43 

ç 2 

2 35 

t' 20 

21 12 

32 2) 22 

DIANA REYES 
MUSIMEX 708502 /UNIVERSAL LATINO (13.98) 

WALLS OF JERICHO 
TRUSTKILL 82 (11.98) 

IMOGEN HEAP 
bM i. A VICTOR 72532 (11.98) 

LEELAND 
ESSENTIAL 10812 (13.98) 

THE ACADEMY IS... 
FUELED BY RAMER 071 (11.98) 

AARON SHUST 
BRASH 0017 (13.98) 

DANIELLE PECK 
BIG MACHINE 010160 (11.98) 

Las No. 1 De La Reina 

With Devils Amongst Us All 

Speak For Yourself 

Sound Of Melodies 

Almost Here 

Anything Worth Saying 

Danielle Peck 

RATATAT 
XL 198' /BEGGARS GROUP (15.98) Classics 

RE-ENTRY 

MISERY SIGNALS 
FERRET 070 (13.98) 

MONCHY & ALEXANDRA 
JUN 50078 /SONY BMG NORTE (16.98) 

EMMANUEL 
SONY BMG NORTE 84971 (15.98) OO 

NATALIE GRANT 
CURB 78860 (17.98) 

A CHANGE OF PACE 
IMMORTAL 60026 (13.98) 

Mirrors 

Exitos Y Mas 

Historias De Toda La Vida...Los Exitos 

Awaken 

Prepare The Masses 

NOUVELLE VAGUE 
LUAKA BOP /PEACHFROG 90064/02 (16.98) 

ANA GABRIEL 
SONY BMG NORTE 95902 (15.98) 

AGAINST ME! 
FAT WRECK CHORDS 716' (13.98) 

VICENTE FERNANDEZ 
SONY BMG NORTE 84243 (15.98) 

EVANS BLUE 
THE POCKET 162585 /HOLLYWOOD (11.98) 

MARK HARRIS 
INO /EPIC 93827/SONY MUSIC (18.98) 

TORTOISE 
THRILL JOCKEY 152 (19.98 CD /DVD) OO 

Bande A Part 

Historia De Una Reina 

Americans Abroad!!! Against Mel!! Live In London!!! 

The Living Legend 

The Melody And The Energetic Nature Of Volume 

The Line Between The Two 

A Lazarus Taxon 

Q REEMftIY RAY LAMONTAGNE 
RCA 63459/RMG (11.98) 

EASY STAR ALL-STARS 
EASY STAR 1014 (15.98) 

MACH & DADDY 
UNIVERSAL LATINO 005717 (12.98) 

MASTA KILLA 
NATURE SOUNDS 126' (15.98) 

RAMON AYALA Y SUS BRAVOS DEL NORTE 
FREDDIE 1940 (16.98) 

45 

46 

47 

48 

4 3 

1: 3 

3) 21 

3 

Trouble 

Radiodread 

Desde Abajo 

Made In Brooklyn 

Antologia De Un Rey Vol. 2 

LECRAE 
REACH 30021 /CROSS MOVEMENT (13.98) 

SAY ANYTHING 
DOGHOUSE /J 71805/RMG (11.98) 

After The Music Stops 

...Is A Real Boy 

LA MAFIA 
MOCK & ROLL 85600/SONY BMG NORTE (13.98) 4O 

La Historia De La Mafia...Los Exitos 

BREAKING & ENTERING 

With Devils Among Us" by heavy metal band Walls of Jericho debuts at 
No. 24 on Top Heatseekers. Discover developing artists making their inaugural 

Billboard chart runs each week in Breaking 8 Entering on billboard.com. 

The best -selling albums by new and developing acts, defined as those who have never appeared in the top 100 of The Billboard 
200. I. 3 Heatseekers title reaches that level, it and the act's subsequent albums are immediately ineligible to appear on the 
Heatseekers chart. See Chart Legend for rules and explanations. © 2006, VNU Business Media, Inc. and Nielsen SoundScan, Inc. 
All rig-IS eserved. 

Go to www.billboard.biz for complete chart data 89 
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SINGLE'S TRAcKs 
SONG INDEX. Chart Codes: CS (Hot Country Songs); H100 (Hot 100 Songs); LT (Hot Latin Songs); POP (Pop 100 Song 

and RBH (Hot R &B /Hip -Hop Songs). TITLE (Publisher - Licensing Org.) Sheet Music Dist., Chart, Position. 

8TH OF NOVEMBER (Big Live Music, BMVWB 
ASCAP/Rich Texan Music. ASCAP), WBM, CS 21 

Ï1i`Ì (Cecile :.rker' blishing AS AP 
April Music, ASCAP /Paul WVJall. ASCAP /2 Kingpins 
Publishing 

s ASAP 
óc52 St Music, ASCAP/TVT 

AHORA OIT Nb ESTAS (N8. ASCAP/Brava Songs, 
ASCAP) L 

AINT GON IMP Da Great, ASCAP) RBH 78 
AIN'T MY DAY TO CARE (Midas Magic, ASCAP/Fly 

Mason Music SSSEEESACCC/AngeIinaleu (Music 
1C/414 Music. SESAC/Pacific Wind, SESAC) SAC/414 

OTHER MAN (Xtina MU is BMVCareers- 

W 

UGD 

ggM, 

pA 

I music, SC WVorks 

tyr 
Mart, ASCAP /T BMVArMHsuse is 

nds Music, 

HZ3 t p 
) 

0 TI PO ree Sound, I LT 8 
AMARILLO (Rich Texan usic /Bound 

For Sound Music ASCAP/WB, ASO . ig Love 
M Sic BM 

&aro(VincentGA.ngdM Cs seat 
s 
E Ú/Gf 

iGnpnllfl 

Girl Music, 
33 

Iwo seat One 

AM I i4AVE BECOME ebasti 
BM55)) LT 

v1e9ry ASCAP 3DÑapp`ppMII 

7Blackwood, 
BMLS8a t ThesSCéne, S 

NMS 

SO 

DE QUE TE VAYPAS (Peedunes, SESAC) LT 

28 

Lion Lisl 
BEFORE CFÌ TS L1 le House, 

AA5 APP /Mighhty Und AS '/Sorry /ATV Cross 

BE OUT YOU J. Bilge CANniversal- OUT g ge 
MCA, ASCAP/WBM Music SESAC bYboys Little 
Wishing Company SESAC 

/Noon 
be 

SESAC /MJvaClothes 

ASCASP hrisSShiarlg,Mu 

C7tJaked 

E AP .faSon's Lyri SF2 C/Reach Global Tunes, 
SEEEEq í 

FERA rt4 H 

AN BLACK HO 1H 7SEE ¡ / 
i AN ASCAP HC HI00 TmberpSE4SAC/Sony/ u ), , 

2. P0p2 
SED (Twat -N -Field 

hi(SSyg ¡Ne TuneSdi MusAic ASCAP 
Music 

b s nrkiq ASx /¿ 
Bo 

Music, 
Bl, BMoneam S In Publishing 

BM 
ttco Music, BMBSongs Windswept Pacific, 

BM SMI B ro 
nTunes 

BMst 
Poet Music, 

Qaf 
Song, 

N NM GIRL HIÉR1) (EM) Bla 
PUP RBH 26 

BMVShane Ming BMV3 Ring Circus, BM . s 01 

Windgt Pa Pc, ßMVJefhey Steele.: ), HL, CS 

BgRRgEA E (2 
P ti( 

ASCAP) POP 

BRING IT ON HOME (Warn e k, ASGAP/Bll ll 
TI GOT, H ASCAP ASC 
ASCAP) WBM $ 5 H1 58 

BUILDING BRI ES fDrunk Monk BMVTiug, 
BM/WB ASCA/Granite, ASCAP 
ASCAP/Criterion ASCAP WBM, H0068 

BUTTONS (T S Dot Putilishmg, Aco Music, 
BMVSongs OLWindswept Pacific, BMV2590 Music 
Publlish 

/rnnQpr eASCAP/Universal 
Music orpor Gon 

Own Chi, Music BMVJsRiLVnho 
Music 

Global I Tunes, SESAC), HL H100 5ce;;'POP 3 

1T1'í 'la publishin ,p, AP1Joyd 
Bunks Musi .ASC r /uni I Miilsic Comorahon, 
ASCH/50 Cent Music, "Ruin Accord, 
BM#ychwoodMuç,rpr/ RBH 65 

CAIJ 
.ASCAPANS 

Gross 

TCALL ME WH Al E SOBER_ (Prof Professa Screw- 
eye Publishim ' M I 01 Frye Music BMVSweet 
7666 Music, ' C H110010 POP 12 

CALL ON ME (Shania5 Cymone Music ASCAP/EMI 
oil Mu ic, ASCHP/1NaçkeddS Under 

rMMy 
Clothes, 

r Frost ASCAP /OMG Sosa 

yle tunes AP/Avan 
AS Nnrversal tu is Corporation, Air 
iong INA ic ASCAG), HL H1 pp00 44; RBH 

CANB lion Music. vIVCaeeers-BMG 
BM 

gtMckPIn'1 
Throat, AssCAAP/Famuus, ASCAP), 

C,hvr LET GO ( Of Universal, BMV¡appv 
Whet ' Music, nnpöat Futun Music, BMO.1 HL, 
RBH 

C (Where's A$CAP/Paciffc Latin, 
AP usichelo yMawrra Aguirre, 

rnkser BMI LT 2. 
G LAW 1Big Big Kid ASCHAi2 D, 

ce And Tyreace, ASCAP) H100 24; POP 

E ME (First venue Mit is PR MG Songs, 
DQemis Hot 

gSosas, 
ASCAP April Music, 

ASCÄP S Motel AS AP/Underdogs 
Songs, /Almo Music, ASCAP//Iank 1178 
Muge, AP/Black Fountain Riblishing, 
ASCAP Antonio Diuxioprmhss M k, ASCH /COpynghl 

H 1:M,R8H 5)Yn 
itee,BMII 

HHiggo 
1 POP 15 

CI ¡+ 
h1r: 

lSiid 
e LP MM. 

Ile Glade 
MVKey Brothers usic, M riot usic, BMI) CS 

CH RE (EMI Blackwood BMI/Leon Bianco, 
IBM 

6aigo Co Li o BMVBlue Kraft Music, 
M est n BMI Lt 42 

CHICN 

N DLE UP (Not Listed) RBH 62 
C U THE DEU E (Commission Publishing, 

BM I Wall, ASCAP/2 las Publishii 
BMQ oddlyror )Publishing, 

Playas 
My Ten Inter- 

COME TOAMSC c¡YMMRRI 

BRiblisliing, 
BMJanice,Corthbs 

Publishing, Btv1VEMI Blackwood, BMVJusbn Combs 
Dg,ASCAP/EMI Ag il M sic, A A 

Mike Music Pubii thing, SESAC /Choi Tian Combs 
Publish' SESAC yy Musn SSECACBishop Bai - 

/Sriftin fi cesse Wall lèe/V TbÌshin ,AS AP GA 
M is blishm9, M hyWì3 Pubi ing, 
SÉSSAC he Rights usic....... .5 01 Universal, 
BMI '2Xis psbli hinq AMI HL " 41 

CONVERSATION 11T! I ALK MUI,I(M.HSm00 

@çvS 

M 
ligieyneiut lishinggkAex 1M HAZY br:li HT etol,es_BMIF 34 

RAZY ;hysali usic CAI'(W ßSCA 
C iM Mre Ricordi Music blishing, 
S lospDe_re,Must SP MG Zomba Produc- 
u - A WBM, H100 4 5; RBH 74 

H Ht 2 POP B F mo AS A L 006 CRAZY BUM a us 

CROWDED (EMI April Music, ASCAP/Son AN 
Tune -kSCAP I ghtCono-o uslnvi Finest, 
ASCAP Thuugaóian Muuisc, ASC ), HL PG 57 

I CALIFORN ame. 1; 

POP 30 
DEJALE CAER TO' EL PESO (Universal -Musita 

Unica. BMI riwrir.,l Mus,ra ASCAP/Songs Uf Teer, 

A qre Nueva. AS A) LT 34 
1MI Blackwoopdd M it Soum, 

Af'/Beyonce ASCAP/Music Ofyine swept 

BM 
Jr23, 0 Music,BBMVYOgaFlames Music. 

cçe C mbs FUppIFV1Yp BMVEMI nl 
Music, ASCAP Cart BoysH bli i A/Price 
Iinglernational Music lishi ASCAP net' 

Jerb 
oos 

rrodduuction, 

B I), HL POP 36; 

DE 
RODILLAS 

(MI E PIDO$o¢(oSdiieBMpre, 

ASCAP) LT 10 

THE OF 
kjamin Mus%SASI:Art H100 

DE )PPP 

Monis BMI) LT 23 
DJ Pu A LOVE SnHG ¡Universal Music Corpora- 

Mon, Team S Dot sh1 fco 
Music, BM s Ot SA cific 

ESA c lobai Tunes, 
MSAC HHL HBH 4_ 

NG 0 MUCN (ArrGyaoollia ASCAP/ttioo 
Velvet. BM /SSonqqs uf Unwersal' BMIBuLgalo Made 

POP 
ASCAP/Morenita CAP), HL. 

DB 
A 

raid 
RA//CM ( Mi de 

MUSIC, Asl;Aml9 Dale. /H LwLT 
zusic, 

R H 98 

A , 7SL 
f CSaCroAoVPOp Style Music 

Publishing, AS HBH 35 

lInn2rsaI Music Corporation 
J i4e, üGAP/Rodn JerkmsPro- 

ductions, MI M) Iackwgod BM5roam S Dot 
Publishing gfvf51{itço M.gsic, bMUSoegs Ot 

Wirl1dwef Paciinc, BMVEMI April MMMusic, 

/SLAP /Carter Boys Publishing, ASCH), HL, RBH 

Un E ( G rseerrry-i 0's Music . 

Hudson 
URA. 

i BM merlauhien g SMVDdre 78 
blishin SACCO i Pupbpli h3inq SESA Fomy 

C N )Y PIENSO EN TI B 3ASCAP) LT 

WY MILE MEMORY (Dierks Bentley Publishing 
esignee, AS APBrett Beavers Publishing 
esigono B tisiggn Music BMVRAncho Papa 

Mi MI 11111(X1B0 
EVERYfI BEAT, (S al 

y April 
Cymor 

Music, Aqpp Mu le CA/Besa tra 

Magic' AAPPIS ed Under. lothes, 
iI ASCAP/ChrYSalis Music, Ausi ASGmAF/Buck 
One Bon, Tide That M7gis 

fishing Ann .ri i p0 73 ABH 17 

F 
FACE DOWN 

THE FACT I I NEED VO 1ç Umgverssal 
gMuussiic 

Cor - 

DAF' t VVanilla Music,A ASCAP), HLRBH 77 
ASSR A me - TamNerrlaaee gDMesVEIMSn Y r dlo, 

SOCA Ze. SOCA WBMckDies 1 C 
lack 

FAVORITE U (Notting Hill S r s, SESAC /Put 11 

own Music, ESSAC/Ddre 78 fishing, own 
Music Publishing, ASCIrP /Churzlah 

blishing_A A) R H 7 
S JUST U ITS (EMI Blackwood, 

MVGre nhorse Music B uni 
ASCAP Groove, SESA 1, HL, 14 Hí0090 

FEELS ) i i (RemynisçeMu ii CAP/Reach 
Global AS A' nds Of Da Orum, 
ASCAP/Stead In TheGD'nd, AP 
Pu lishirnl B ÑVZ2mba Sp q, WBM RBH 

F CA?/28 00 
Music, 

fies Music, 
CA P/2820 Music, CAP/Zom nterprises, AqN$ 7/22 ' 

ASC Country M in A$IGhe 

AS 
onsÁP ASCAP/Welk, 

B96 ÁS 
AP 

M CI 19 
AN WAY BACK Ij EM till Music, 

A CAA/ea Gayle Musi ,ASC 
MAP) ASS M s. lure n rçgpole ) HL, GS 46 

FIND MISE F INS i (Cancelled nch, 
ASSCAPNnwersal- PoIYGram International, ASCAP), 
HL. RBH 39 

TING (D Rain Publishim, ASCAP/Super Sayer 
ishin9, BM B mbassy Music 

órporatlon, 8f ic iebird sic And Irshing 
Corporation, 

lBsM 
Art 
r 

Pphilillios' di him lau- 
á tl 

(Sodny Discos 
/C i ght 

Có56011 LTU25 

AP 

F LIKE BIRo.(Rve Songs BMVSongs Of Univer- 
Ml, 

i 
MMM NtI Music, I sic WornsmeDlis5 Guuyyss 

Muni CA JI B ands Music Works, AS( AF ), NL, 
R:. 1(EE 

leT n 
April Music, tL Cool J. 

/Lye I, ACAPHL, RI-1 99 

rCpqqs5pp 

"I /A , r , : I 1 Music, 

01lTTHp WAY( . .s I Feer, ASCAP/Fixa- 
n ASCAP) CS 37 
DP (Bubba G Musi , B,tVNOontime Tunes. g Tamer e, BMI/ROya ty Remus, 

E7T0 STORY 

I s- u IC Corporation, ASCAß), 
H161 's. ru 1l. 8' RBH 11 

GH 

$ 

(E 
GI AP 

Music, 
GE1Msic, P ITeám) HUOt PublishBH BAP {itç 

Music, BMVSorgs Ofindswept Pacngific,BMl) PUP 

G R AWAY (Bun_ Slow Mlsic, qTgpnCG 
AS AP/So AN Tree M(rMr. Bubba, BMVLMI 

lrjpwpMlp1 HL 
1i4 

H100 74 
g 

7GGggbppppspphi g, ESA /Lyric SESAMI/DdBH78 

ASESAC)CS 35Mirlas 

Mai ASCA/Mim _Planet, 
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ASCAP/T tis Music ASCAP/Universal -Put m 
Inlemahonal, ASCAP/Agelou Music, ASCAP L, 
POP 45 

(WHEN YOU GONNAMGIVE R P T0 ME putty 
PR MI 

C 
oil usic, AS 

LIA 
/Jugq Music, 

CAP/Ta5 ri ASA//GQreensleeves, PRSiwmgst- 
ing, ASCAP/ aircraft. BMWniver al Mussic Corpora - 
bon ASCAP/BMG Sons, ASCAP/She Wrote I 

AS Hly9M, H100 3 LT 15. POP 6; RBH 
WHEN YOU WERE (The killers, 

AHSLCHPp /U iuers -Pool ram International, ASCAP), 

WSHERRssE'D YOU O (Fort Minor Music, 

WHERE ÓU TBBB(Te 

61ót 

Publcng.OMVCitcos 
Music, BMVSonus ru* 
Tree Publishinq, BMI) RBH 88 

WHY ME,(EMIBlackwood, BMVGeo eo St s Niel - 

so 
Publishing, BMVMusic Of RPM, ASCAP), HL. 

WHY WHY WHY (Uni M ic bon, 
ASC PO M Rock_ er A/uyp w/A 
BM __old Watch BNI BMI),_ HL CS 13 

WHY YOU WANDA (Club M VCrumublishing, 
BM amer Tamerlane Crumb Snatchaz Music, 

THáAPNniversal -Po shim International, 
AP/New Kids In 0shimot JASRACMB 

H1 
AP/Zomba 5B2i terpnses, ASGA), HVWBM, 

OAAAN IN MY UFE Rwlve Music 
Ap/Jpampm 

¡iie'JJulesMrrsic 
Btvtl) 44 

1}I 
oil N ul s C (1)) 01 N o BeesMulsiicc, 

ASCAP/EMI 

Music, ASCAMAId Jack Bfvtyrusí'c 01 SFage 
Thr dMi HL CS9 H(00 9 

WOULD YOU GO QM ME (Sony/AN Tree, BMVAIT 
MiMo 

D 
Music BVTravelin'Anansaxyer 

WUZ UP(B ddvBD 
Hipp ado 

ewbeeMusic, , B0 Ht Grade Music 
Riblishing,BMVSwizole BMVEMI Black- 
wood, BMVLil Jizzel Music Pubishingq,, BMVVRRoyat 

Throne Publishing ASCH//Dpiammnd Publishing, 
BMVPury HomeMusic. ASCAP), HL RBH 90 

Music, ASCAP/Thafs Plum 
usic, 

ASCA/Ifs Tea 
TT e ASCH) HL GBH 54 

Y'uU (Not ListeRSH 57 
Y U DONT KNOW A THING (Cotton City Music 

Publishing, BMVRivertar Music. BMVUniversalTbl - 
GramS 

terrrebonal, 
ASCA/Spunker Songs, ASCAP), 

IUCtIL ALWAYS BE MY BABY Careers-BMG 
BMVGingedog Songs BMVSony /AN Tree 
BMVVGGoolaa Watch BMVEMI Blackwood, BMVRano 
Wire Music BM ft, HL CS 49 

SAVE ME (Soon/Aid Cmss Keys 
CAPNimensionut Music Of 1091 ASCA/Songs 
Universal BMJMacadoo, BMI) H(_ CS 17 

6gUVSyHHyOULD 

BE MY GIRL (Bubba Gee Music, 

5ESAC/Hew Y LuvaDal MussiicciaASC 
Lee tdic, 

BMVSourdtron Tunes, BMI(, WBM, RBH 44 
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MARICE i 12 iakCIE 
For ad placement write to classifieds@billboard.com or call 800- 223 -7524 

CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 

Billbearel 

HELP WANTED 

PURE 

GIBSON GUITAR SEEKS WORLDWIDE 
ENTERTAINMENT RELATIONS DIRECTOR 

Gibson Guitar, the world's premiere musical instrument manufacturer 
is looking for a dynamic and experienced entertainment marketer as 
their Director of Entertainment Relations. 

The candidate will be responsible for managing a very energetic group 
of artist relations and promotions experts worldwide. Responsibilities 
include: Overall management of multi- faceted promotional programs 
produced to effectively increase sales of all brands and raise awareness 
to the consumers through media and event exposure. Manage global 
group of professionals responsible for all Artist relations, Special Events 
Production, Media Relations, marketing partnerships and product place- 
ment. Preferred candidate will have international experience and be 
bilingual. Music and entertainment background mandatory. Organiza- 
tional skills and technology knowledge a plus. 

Minimum of 10 years experience in related field 
Extensive Travel required. 
Management of large work force and ability to understand trends 
and research a plus. 
Director reports to the EVP of Outreach Marketing Position is 
based at Gibson Corporate headquarters in Nashville, Tennessee. 
Position start date: immediate. 

Qualified candidates need to send résumé in Word format with Salary 
History to: Leah.mccreary(a,gibson.com 

NO PHONE CALLS PLEASE 

NATIONAL DIRECTOR OF SALES 

THE #1 INDEPENDENT RECORD LABEL 
is looking to fill its NATIONAL DIRECTOR OF 

SALES position. This person would interface 
with our US (RED) and Canadian (Universal) 
distributors and retail. Five years of experi- 
ence in similar position along with great rela- 
tionships in the retail community is required. 
Position is in downtown Chicago. 

Resume with references and cover letter to: 
email: jobs @victoryrecords.com 
fax: 312.873.3889 

www.victoryrecords.com 

HELP WANTED 
SMITHSONIAN FOLKWAYS 

RECORDINGS is looking for an experienced, 

proactive and creative music- retail salesperson 

with knowledge of music retail account sales 

practices. "For details and information on how 

to apply go to: www.sihcsi.edu - and click on 

announcement #06PH -6267. The Smithsonian 

Institution is an equal opportunity employer" 

CAMPUS PRESIDENT 
OPPORTUNITY 

Music School. NASM accredited 

degree granting institution is seeking 

a Campus President. Marketing 

skills, P &L Responsibility. 

Please send resumes to: 

tz @earthlink.net 

MANAGEMENT 
WANTED 

Artist Seeking Manager 
and Charting Producers 

Artist (pop /classical) unique sound, 
great look. 3X GRAMMY. L/F high caliber 

manager w /strong industry contacts. Major 
record deal/ tour imminent. Also seek 

NYC -based charting producers to collaborate. 

Call 917- 662 -7681 

LEGAL SERVICES 

hull'S RIGHTS!! 

Call attorney Jeffery Leving 
312 -356 -DADS or visit 

www.dadsrights.com 

ENTERTAINMENT LAW, 

COPYRIGHT LAW, 
and Trademark Law 

at the Firm of Anthony Verna. 
See NYCCopyrights.com, 

NYCTrademarks.com for more 
information. Call 212 -618 -1210 

NOTICES/ 
ANNOUNCEMENTS 

PUFF THE 
MAGIC DRAGON 

covered by The Loop is 

banned on radio in Canada. 
Info: www.puffmagic.com 

REAL ESTATE 

Sonoma County, California 
With spectacular views in every direction, you will feel like you are on top of the world! 
Oneofa -kind wine country property featuring 332 acres (5 parcels) with over 9700 sq ft 
of living space, beautiful solar heated pool, and 8 -horse barn with many trails. 4000 +/- 
square foot grand room could become recording /art studio. Gourmet kitchen is perfect for 
entertaining. Unlimited potential, including vineyards. Gated entry and views of Alexander 
Valley, Lake Sonoma, St. Helena, & the Geysers. This is truly a rare opportunity. For more 
photos visit www.2000hotspringsrd.com or www.mikecellini.com. Offered at $3,395,000 

Mike Cellini Jim Famini 
707 -569 -1828 mod. 707- 569 -1804 
mikecellini @sbcglobal.net an al a NM , jfamini @pacunion.com 

'BWH 
CHRISTIE'SI 
GREAT ESTATES' 

PACIFIC 
1 \R V\ 

c... .. 

Musician's Dream Home in Malibu 
Nestled in the green belt at the end of Sycamore Meadows is this majestic Malibu 
country sanctuary. Enjoy sweeping ocean views and magnificent hillside scenery 
from this private 2.4 acre compound. Approx. 5,000 sq. ft., 4 bed, 4.5 bath, plus a 

media room, recording studio and several isolation booths for recording. 
Entire home is wired for sound. 

$5,000,000. 
Contact: 

Matt Rapf - 310 774 5151 
www.MattRapf.com 

Pritchett -Rupf & Associates 

BILLBOARD 
CLASSIFIEDS 

MOVE LUXURY REAL ESTATE 
TO THE STARS 

REACH THE HIGH -POWERED 
WORLD OF MUSIC 
& ENTERTAINMENT 

Call Mark Wood 
Real Estate Manager 

661- 270 -0798 
Fax: 323 -525 -2395 

classifieds @billboard.com 

Reach all the movers & shakers every 
week through the pages of Billboard, a 
force in the music /entertainment indus- 
try for over 100 years. 

Ferocious Divorce 

III e.r 
110 

II 

This villa is priced to move as fast as this 
couple wants to move out of each other's 
lives. This -too- rich- too-fast' couple threw $ at their 
contractor even more lavishly than rice was thrown 
at their wedding. Some of the luxurious touches: 

'Orson Welles' sized Master Suite 
Flatscreen plasma built into the fridge 
Floor -to- ceiling fireplace 
4 add] bedr (2 w/ priv. entries) 
Vintage floors and cabinets 

3 levels, 5 bedrooms, Ocean View 
$2,995,000 

k Carol Bird 
310- 317 -9346 

UNSIGNED BANDS & 
SINGLE ARTISTS 

NOW YOU CAN SPEAK TO THE ENTIRE MUSIC AND 
ENTERTAINMENT INDUSTRY THROUGH THE PAGES OF 
BILLBOARD. IF YOU ARE LOOKING FOR A MANAGER OR 

ENTERTAINMENT ATTORNEY - RUN AN AD IN BILLBOARD'S CLASSIFIED SECTION 
BRIEFLY STATING WHAT YOU ARE 

LOOKING FOR AND WHAT YOU HAVE TO OFFER. WE'LL GIVE YOU ONLINE /PRINT 
EXPOSURE TO ALL THE MOVERS AND SHAKERS IN THIS FAST PACED INDUSTRY. 

LET'S TALK TODAY! - classifieds@billboard.com 
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NOTICE TO CREDITORS AND 

OTHERS REGARDING THE WIND- 
ING UP OF PASQUA MUSIC LTD., 

Pasqua Music Ltd., was incorporated 
pursuant to the provisions of the 
Ontario Business Corporations Act on 
February 5, 1986. On May 17, 2006, 

the shareholders of Pasqua Music 
Ltd., at a meeting called for that pur- 

pose, by special resolution, voted to 

wind up the corporation voluntarily 
pursuant to the provisions of the 
Ontario Business Corporations Act. 

David Marcovitch was appointed 
Liquidator of the estate and effects of 
the Corporation. Anyone having a 

claim against Pasqua Music Ltd., shall 

deliver proof of such claim to Liq- 

uidator, David Marcovitch, at the 

address below, on or before October 
15, 2006, thereafter. the liquidator will 

distribute the assets of Pasqua Music 

Ltd. having regard only to the claims 
then filed. David Marcovitch, 

Liquidator of Pasqua Music Ltd., Suite 

201, 3199 Bathurst St., Toronto, ON., 

M6A 2B2, Canada 

PROFESSIONAL 
SERVICES 

1,000 CDs 
in full -color jackets for just 

$990! ,Ill 

to fil 
. Call today for 

your free catalog! 

1- 800 -468 -9353 
www.discmakers.com /bb 

DISC MAKERS® 

MUSIC 
MERCHANDISE 

BUY DIRECT AND SAVE! 
While other people are raising their prices, we 

are slashing ours. Major label CD's, cassettes 
and LP's as low as 500. Your choice from the 
most extensive listings available. 

For free catalog call (609) 890-6000. 
Fax (609) 890 -0247 or write 

Scorpio Music, Inc. 
P.O.Box A Trenton, N.J. 08691 -0020 

small: scorplomus @aol.com 

PROFESSIONAL SERVICES 

IN -HOUSE CD DVD VINYL CASSETTE 

LEGAL NOTICE 

NOTICE OF PUBLIC SALE OF ASSETS 
OF 

THE SONGWRITER COLLECTIVE, LLC 

Notice is hereby given that Fortress Credit Opportunities I LP, a Delaware limited partnership, as a lender and as 

agent on behalf of the lenders (the "Agent ") under that certain Loan Agreement, dated as of March 1, 2004, as amend- 
ed (the "Loan Agreement "), among The Songwriter Collective, LLC, a Delaware limited liability company, as borrow- 
er (the "Debtor "), the Agent and the lenders, having postponed the public sales scheduled for November 4, 2005, 

December 14, 2005, January 31, 2006, March 14, 2006, April 25, 2006, June 6, 2006, July 18, 2006 and August 29, 

2006, intends to sell at public sale in accordance with the provisions of the New York Uniform Commercial Code, 
certain personal property assets of the Debtor, generally described as all of the Debtor's right, title and interest of 
every kind and nature in and to all accounts, chattel paper, deposit accounts, documents, electronic chattel paper, 
equipment, general intangibles, goods, instruments, inventory, investment property, payment intangibles and soft- 

ware belonging to the Debtor, in each case whether tangible or intangible, wherever located or situated, including all 

rights to a portfolio of musical compositions, including, in some instances, copyrights of the musical compositions, 
the right to and interest in any and all revenues and licenses derived from such musical compositions, and all claims 
and causes of action related to the musical compositions accruing at any time and all other rights of the Debtor of 
any nature whatsoever in the musical compositions (the "Collateral "). A more detailed description of the Collateral 
will be provided to you upon execution of a confidentiality agreement. 
The public sale will take place at the office of Sidley Austin LLP at 787 Seventh Avenue, New York, New York 10019, 

on Tuesday, October 17, 2006 at 11:00 a.m., New York time. The Agent reserves the right to cancel the sale, without 
notice, in its entirety, or to adjourn the sale to a future date. The Agent may further adjourn the sale herein described 
to another date from time to time, before, during or after commencement of bidding, without written notice, by 

announcement at the time and place appointed for such auction, or any adjournment thereof, and, without further 
notice, such auction may be made at the time and place to which the auction may have been so adjourned. 
Interested persons should take notice that the Collateral will be sold on the following terms and conditions: 

1. All bids must be given orally at the public sale. 
2. The Agent reserves the right to bid for and purchase the Collateral and to credit the purchase price against the 

expenses of sale and principal, interest and any and all other amounts due and payable to the Agent pursuant to 

the terms of any and all indebtedness secured by the security interest in the Collateral. 
3. The Agent has sole discretion to determine which offer is the highest or best offer, and to reject any offer 

which it deems to be insufficient. 
4. Concurrently with the acceptance of any bid, the prospective purchaser shall be required to execute and deliver to 

the Agent the Asset Purchase Agreement, a copy of which may be obtained by contacting one of the person's identified 
in the final paragraph of this notice, containing terms of sale and conditions precedent to the Agent's obligation to sell, 

in each case, in addition to those set forth herein, including, without limitation, the requirement that the sale of the 
Collateral pursuant to the Asset Purchase Agreement be consummated no earlier than 30 days following execution 
thereof. 

5. Upon acceptance of any bid, the prospective purchaser shall be required to deposit (the "Deposit ") with the Agent 
earnest money in an amount equal to ten percent of the purchase price. Such Deposit shall only be refunded to such 
prospective purchaser as, and to the extent, provided in the Asset Purchase Agreement. In all other cases, the Agent 
shall have the right to retain such Deposit. If such sale of the Collateral is consummated with such prospective pur- 
chaser, the full amount of such Deposit shall be applied to the purchase price. If such sale is not consummated, the 
Agent shall have the right, but shall have no obligation, to reoffer the Collateral for sale, without further notice. The 
prospective purchaser shall not be entitled to any interest on the Deposit held by the Agent, whether or not the 
Deposit is required to be refunded to such prospective purchaser by the Agent pursuant to the Asset Purchase 
Agreement. 

6. No bids may be withdrawn once made, but no sale is final until accepted by the Agent. 
7. Only cash or cashier's check or other immediately available funds will be accepted for the Deposit or for payment 

of the purchase price. The bid of any prospective purchaser who fails to tender proper payment may be rejected and 
the Agent may, subject to the other terms hereof, (i) accept any alternative bid made at the sale, in which case the Agent 
shall have no obligation to reconvene the sale, accept additional bids, or notify any other bidders of the acceptance of 
such bid, or (ii) reoffer the Collateral for sale without further notice, in each case, at the Agent's option. 
Notwithstanding anything contained herein to the contrary, the Agent shall not be obligated to make any sale of the 
Collateral pursuant to this notice. 

8. In the event the Agent is unable to consummate any sale and deliver the Collateral to a purchaser, then the 
sole liability of the Agent to such purchaser shall be to refund the purchase price, if any, previously paid to the 
Agent. 

9. The Collateral will only be sold in its entirety unless the Agent announces otherwise at the outset of the 
public sale. 
10. Subject to satisfaction of all of the conditions precedent to the Agent's obligation to sell the Collateral pursuant 
to the Asset Purchase Agreement and the terms and conditions hereof, consummation of the sale of the Collateral 
will be made immediately upon receipt by the Agent of the purchase price and shall be evidenced by delivery of the 
Collateral to the purchaser thereof, BUT WITHOUT DELIVERY OF A BILL OF SALE, WITHOUT GUARANTEE 

OF SIGNATURES, WITHOUT PAYMENT OF ANY TRANSFER OR OTHER TAX, AND WITHOUT REPRESEN- 

TATION OR WARRANTY BY THE AGENT, AND SUBJECT TO ALL DEFENSES. 
11. The above terms and conditions of sale may be subject to additional or amended terms and conditions to be 

announced at the time of sale. 
12. If any dispute arises between two or more bidders, the Agent may decide the same or put the Collateral up for 

sale again and resell to the purchaser submitting the best bid, as determined by the Agent. In all cases, the Agent's 
decision shall be final. 
13. All bidders and other persons attending this auction agree that they have full knowledge of the terms set forth 
above and contained in the Asset Purchase Agreement and agree to be bound by the terms hereof and thereof. 
14. The Debtor shall have the right to redeem the Collateral in accordance with, and only to the extent provided 
for, under applicable law. 
Persons desiring further information as to the public sale of the Collateral, and the terms and condition relating 
thereto, and /or desiring to obtain copies of the confidentiality agreement or the Asset Purchase Agreement, may 

contact either Martin Jackson (212/839 -6726) of Sidley Austin LLP, 787 Seventh Avenue, New York, New York 

10019 or Colleen McDonald (415/772 -1207) of Sidley Austin LLP, 555 California Street, San Francisco, California 

94104, counsel for the Agent. 

September 2, 2006 
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300 PC°e: $ 775.00 
1 000 PEDe: $1099.00 

Includes: I -color booklet 8 
I -color CD label from print -ready 
film, fewelbox, shrinkwrap 

Includes: 4 -color booklet 8 
2 -color CD label from print -ready 
lilm, jewelbox, shrinkwrap Q. VAINIlRII. PRRCINNUIX 

100 12" VINYL 5799.00 Additional LP's: $1.30 each 

S 0 0 1 2" VINYL $1,279.00 REORDER $710.00 

1 000 12" VINYL $1,889.00 REORDER -$1319.00 
PACKAGES INCLUDE: WHITE JACKET w/ HOLE MASTERING FULL PROCESSING 

TEST PRESSINGS 2 -COLOR LABELS (stock background) SHRINKWRAP QUICK TURN AROUND 

WE'VE MOVED! 
. -to larger Jaelittec 

in Canoga Park 

ASK FOR OUR FREE WOCNUREI 

RAIN BO RECORDS MANUFACIURINC CORPORATION 

8960 Fton Ave., Canoga Park, CA 91304 ( 818) 28 0 - 510 0 
Fax: (818) 280- 1101 www.rainborecords.com info @rainborccords.com 

ZEC 

-SHIRTS 

!JIWK!TII4( 
FA SI-I TO N 

Worldwide Distributors of Licensed: 

ROCK & NOVELTY T- SHIRTS, 

STICKERS, PATCHES, FLAGS & MORE! 

Check out our website catalog: 

www.backsfage- fashion.com 

or call for a free price list /f ier (dealers only): 

800 -644 -ROCK 
(outside the U.S. - 520 -443 -0100) 
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EDITED BY KRISTINA TUNZI 

792 -1500 r..aarso.uosoa.. . .e.- 

Andre 3000 of superstar hip-hop duo OutKest: dropper 
by Music Choice's new hit interactive video -on- demand 
show "Certified" to discuss the group's new album and 
film, "Idlewild" While there, he declared, "Hip -hop is dead, 
and it will be the young cats, not the vets, to bring it 
pack." The artist also insisted, "No, OutKest isn't broken 
up!" Here he is hanging out wth director of urban 
programming Lamonda Williams. e- 1070t couRTE:Y OF JIVE 

Celebrities 
ike Beyoncé, 

left, and Natalie 
Cote right, joined 

Radio Cnefourder /chair- 
person Catty Hughes for 

Radio One's 2Etn a iniversary, 
pa-ty. The sta'-studded:' 

cale was held Aug.17 
in VJashirg_or. D.C, and 

featured a viral vtio's who 
the music,Tadio industry. 

PHOTO' :OLRTE.n. OR+AY LLANOS 

Downtown /At'ar t c record; phenom Gnarls - RIAA platinum 
certification far i-s debut album. "St. Elsewhere," for shipments exceeding 1 million 
units in the Unites States. From left are Lyor Cohen, Warner Music Group chairman/ 
CEO of U.S. Recorded Music; Downtown Records GM Terence Lam; Downtown 
Reco'cis chairma -/CEO Josh Deutsch; Dancer Mouse; Cee -Lo; Atlantic Records 
chairman /CEO Craig Kallman; Atlantic Records president Julie Greenwald; and 
Cee -Lo's manage. KC Morton. Not pictured s Gnarls Barkley's manager Jeff Antebi. 
PHOTO COURTESY OF ANDREW ZAEH 

VH 'j 

Cla6si: anti 
Word Prod,cticns presented 

"Decades Rock LiNe: T-eP'etenders" The 
sixth installment in the sanies vil. air Oct. 20 s nd 

seatLres special guest=_ Igor Pop, Inaubus, Shirley 
Minion and fangs of Moe From let are Kings of 
Leo's Natha, Fdk>nill a-d Aired Followill. -he 

Pre-eiders' Malin Chambers l lanai. VH1 s Barry 
Summers, Pop. the pretenders' =tisse Hynde anc Incubus 

Bó1(í7! Boyd anc like Einage P ioTC. COURTESY OF =DOIS MALUN 

Drummer 
Vlnnie Paul, 

center, visited the 
Rainbow in Las 

Vegas to present the 
Greenberg brothers - 
Jerry, left, and Bob - 

with his latest custom 
Pearl Signature 

Snare to add to the 
Rainbow's walls of fame. 

Hulk Hogan, pop sta Danielle Bo linger, center, and Brooke Hogan relax 
after Bdlinger's performance in 3_pport of he hit single "Kiss the Sky." 
Brooke and Papa -loge i stopped bythe DJ Expo in At antic City, N.J., to 
promote her up =C.í1 rg 9ngle and e bum. PHOTO. COURTE. OF CG MACHINE MEDIA 

Rick Ross -ss sigred a co-oublishing teal with Sony /A'V Mus c Publishing. 
From left Era Sony/ATV Music Publishing president Danny Strick Sony /ATV 
Music Pubishing cirectorof A &R Juan Madrid; Ross; Kevon Glickman, Ross' 
lawyer; and Slip N Slide Records CEO -ed ` Touche" Lucas. 

BMI URBAN AWARDS_ 
BELOW: Mariah Carey receive( an award for the three most- performed songs of the year at the BMI Lrban Awards, welc 
Aug. 30 et New York's Roseland Bdlrocrn. Shoal presenting the awards, frorn left, are Rlhanna, BMI's Catherine Brewton, 
Carey, Virgin Urban p- esident Ja. msise Dupri and BMI's Del Br /ant. PHOTO: COURTESY OF LESTER COHEN 

ABOVE: From left, BNI's Del Brant, Catberine Brewton, Aldan. Blackstone- ̀hairman /CEO o Warner/Chappell Music 
BMI's urban publisher of the yea-end B -I l's Phi Graham eioTC SAL RTESY OF LESTER COHEN 

Steve Ear 
and Rosarne 
Casks friencist p 
served as -Fe buncation 
for a poweri.l Dne -hour 
episode ol "CAT Crossroads," 
prenieiinc 3ep -.15 at 9 p.m. 
ET /PT. The 3erxormance was taped 
last week beb-e an invitation -ante 
audence et New York's Manhattan 
Cen:er Ballroom. From left are CMT 
andart.con editorial director Chet 
Flippo; Sarah Nock, CMT executve 
producer/iD d production, musi: and 
everts; Cash; Earle; and VH1 execitive 
VP /editorialdirsctor Bill Flanagan. 
PHOT}. COUP-IM`' Or RICK DIAMOND /CM- 
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EDITED BY MICHAEL PAOLETTA 

For more INSIDE TRACK go to1)I7 
www.billboard 

AARON GETS SIRIUS WITH JANET 
Aaron Neville, New Orleans' first son, has been hitting the 
streets of New York these past several days. Sure, Neville en- 
joys the Big Apple- perhaps not as much as the Big Easy - 
but he was pounding the pavement in the name of "Bring It 
on Home ... The Soul Classics," his debut album for Sony 

BMG Strategic Marketing Group imprint Burgundy. The set 
drops Sept. 19. 

On Aug. 28 he stopped by Sirius Satellite Radio for a chat on 

Sirius Disorder (channel 24). He talked about the one year an- 
niversary of Hurricane Katrina, and shared his personal experiences 

as well as his thoughts about the future of New Orleans' music scene. 
Naturally, he squeezed in a few words about his new album, which 

features guest appearances by Chris Botti, Mavis Staples, labelmate Chaka 
Khan and others. 

While being ushered around the Sirius studios, Neville bumped into Janet Jack- 

son, who was there promoting her own new album, "20 Y.O.," due Sept. 26 from Virgin. 

AARON NEVILLE and JANET JACKSON 

:3.O.O.D. SOUND BYTE 
At his Aug. 29 show at the Nokia Theatre Times Square in 

New York, Kanye West shared his innermost desires about 
American Express, which presented the show exclusively 
for its cardholders. "Don't you think by this time I'd have 

my own American Express commercial ?" Kanye won- 
dered aloud from the stage. He answered his own ques- 
tion with two simple words: "I do" Surely, an American Ex- 

press exec or two was on hand, taking note. 

SEAL & CLAP SAY YEAH TO DYLAN 
By now, you are surely aware of the star -studded tribute to 

Bob Dylan Nov. 9 at New York's Lincoln Center 
(billboard.com, July 13). But did you know that Seal and 
Clap Your Hands Say Yeah have been added to the lineup? 
They join a colorful cast that includes Patti Smith, Philip 
Glass, Rosanne Cash and Cat Power. Michael Dorf, who 

produced last year's Joni Mitchell tribute, is helming this 
one, too. Proceeds from the Dylan tribute will benefit the 
Music for Youth Foundation. 

MILLER GIVES McMULLAN SUN 
The sweltering summer of 2006 became ultra -cool in 

Southampton, N.Y., on the weekend of Aug. 26. Fashion 
designer Nicole Miller and Asian superstar singer Sun 

hosted a birthday party for celebrity shutterbug Patrick 
McMullan at the Jaguar Cain Estate. Prize photos from his 

decades in the business dotted the walls of the expansive 

home, including images of Debbie Harry, Liza Minnelli, 
Rob Lowe, Boy George and Jackie Onassis. More than 
700 guests lounged poolside and wandered the metic- 
ulously manicured grounds. A troupe of authentic dragon 
dancers also made their presence known, helping Sun - 
who has topped the Billboard Club Play chart three 
times -celebrate the release of her new single, "Gone." 

DIFFERENT TODAY 
Northern Irish rockers Ash swapped Guinness for Brook- 

lyn lager and relocated to New York to craft their fifth album, 
due next spring. Frontman Tim Wheeler tells Track the 
band -now back to being an all -male trio after the depar- 
ture of indie fox guitarist Charlotte Hatherley earlier this 
year -spent so much time in the United States promoting 
its last album, "Meltdown" (Record Collection), that the 
members decided they might as well live there. 

Wheeler and bassist Mark Hamilton were as good as 
their word, although drummer Rick McMurray commutes 
from his home in Scotland. But that hasn't hampered record- 
ing. Wheeler has already written nearly 30 new songs. Based 

on those played for Track, a less metal, more melodic ap- 

proach seems to have taken over the band. There are also 
touches of psychedelia ( "Shattered Glass ") and some Cold - 
play -esque piano on another as- yet -untitled jam. 

Relations with Hatherley, who is currently recording 
her sophomore solo set, remain cordial to the point that 
Wheeler hopes she will rejoin them on stage for future 
special occasions. "I haven't played her any of the new 
stuff though," he says. "That would be too much like see- 
ing your ex- girlfriend." 

NAILS BY FANTASIA 
It appears that singer Fantasia -"American Idol" gradu- 
ate and star of Lifetime TV's recent hit "The Fantasia Bar - 

rino Story: Life Is Not a Fairy Tale " - has partnered with 
the Carolina Panthers' Mike Minter to open a chain of nail 

and beauty salons. If all goes according to plan, profits 
from the business venture will help fund a residential cen- 

ter for single moms. The first shop, Imaj Salon and Spa, is 

scheduled to open later this year in Concord, N.C. 

HOOSIERS AND EZRA 
Track hears that singer /songwriter Howie Day spent a 

month this summer recording a new album at Echo Park 
Studios in Bloomington, Ind., with none other than Better 
Than Ezra as his backing band. The set was produced by 

Mike Flynn, who raised hell in Bloomington in the late 
1990s as a member of the band Old Pike. He's now an A &R 

man and staff producer at Epic, having helmed the Fray's 
smash debut, "How to Save a Life." 

From left: Billboard's KRISTINA TUNZI lnu CHUCK 
TAYLOR SUN and PATRICK McMULLAN 
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EDITED BY MITCHELL PETERS 

RECORD COMPANIES: Island Def Jam Music Group in New 
York names Mark Fischer senior VP of promotion for rock 
formats. He was a partner at ON- Entertainment. 

Zomba Label Group in New York appoints Dan Mackta 
senior director of marketing. He was VP /GM at Or Music. 

Capitol Music Germany in Cologne promotes UIi Mücke 
to director of marketing. He was marketing manager. 

TOURING: The Houston Livestock Show and Rodeo names 
Jason Kane managing director of entertainment, market 
research and audience analysis. He was VP /director of op- 
erations at BMP Radio in Austin. 

FISCHER 

RELATED FIELDS: Berlin -based mobile content and enter- 
tainment service Jamster promotes Boris Hageney to VP 
of North America. He was manager for Western Europe 
and is now based in New York. 

Terry Hines and Associates in Miami names Susan 
Stipcianos director of the firm's Hispanic division. She was 
national press and Internet manager at Universal Music 
Latino in Miami. 

Interep in New York promotes Tom Marsillo to president 
of Azteca America Spot Television Sales. He was senior 
VP /general sales manager. 

Send submissions to exec a,billboard.com. 

Gc)OI)W() R KS 
NONESUCH AIDS NEW ORLEANS 
Nonesuch Records gave its first donation for $1 million to 
Habitat for Humanity International Aug. 29. These funds 
are targeted to help musicians buy affordable housing in 
the New Orleans Habitat Musicians' Village. Nonesuch 
raised the money via sales of its benefit album, "Our New 
Orleans," which was issued last December. For more info, 
visit habitat.org. 

A LABEL ON THE VERGE 
New York -based hip- hop /electronic startup Verge Records 
took home the Social Entrepreneurship Award at the New 
York University Stern School of Business' seventh annual 
Maximum Exposure Business Plan Competition. The award 
includes a $50,000 check from the Stewart Satter Family Fund. 
Verge will use the money to help launch its label, which will 

feed a percentage of its profits into distressed communities 
to help support youth -geared music and art educational pro- 
grams. For more info, log on to vergerecords.org. 
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Remixed a Remcistere 
GET FACE-TO-FACE WITH INDUSTRY LEADERS! 

KEYNOTE SPEAKERS CONFIRMED SPEAKERS SUBJECT TO CHANGE 

MARIO D'AMMCO 
VP OF MARKETING 
CIRQUE DU SCLEIL 

ERIC HIRSHBERG 
PRESIDENT /CCO 

DEUTSC+1 LA 

PARTICIPATING A 1 d. 

life 

Paul Anthony, CEO, Rumblefish 

John Babbitt, Talent Manager & Marketing Consultant, Tsunami Entertainment 

Brandon Bakshi, Director of Writer /Publisher Relations for Europe, BMI 

Chuck Barrett, Executive Producer, Promo Only 

Maurice Bernstein, CEO /President, Giant Step 

SuzAnn Brantner, General Manager, 3 Artist Management 

Richard Bridge, A &R Manager, Petrol Records 

Geoffrey Colon, Manager of Marketing and Merchandising, The Orchard 

Lainie Copicotto, President, Aurelia Entertainment 

Patrick Doddy, VP of Brand Imaging, Armani Exchange 

Bonny Dolan, VP /Music Producer, Leo Burnett 

Shane German, Artist & Label Relations Manager, SoundExchange 

Geronimo, Director of Dance /Hip -Hop Programming, Sirius Satellite Radio 

Eddie Gordan, President, Music 2 Mix 

Alex Greenberg, Senior Account Executive, Mitch Schneider Organization 
Gregory Grene, Music Producer, Draft /FCB 

Hosh Gureli, VP of A &R, RCA Music Group 

Jedd Katrancha, Creative Manager, Spirit Music Group 
Jennifer Masset, U.S. Label Manager, K7 Records 

John Melillo, President, John Melillo Entertainment Consulting 

Guy Ornadel, President, Ornadel Management 

John Peake, Program Director, KNGY San Francisco 

Orlando Puerta, Director of Dance & Lifestyle Marketing, Warner Bros. Records 

Gary Salzman, President, BIG Management & Entertainment 

Ricky Simmonds, Co- Founder /Director, Audiojelly.com 
Jeff Straughn, VP of Strategic Marketing, Island Def Jam 

Cary Vance, VP of Promotions, Promo Only 

David Waxman, Senior Director of A &R, Ultra Records 

Jared Willig, Director of Music Programming & Industry Relations, AOL Music 

- h LAS VEGAS' PREMIERE, CITYWIDE DANCE MUSIC EVENT 11111 Party each night at the hottest clubs during Vegas' premiere citywide dance music event! 

ALL DANCE MUSIC SUMMIT BADGEHOLDERS WILL BE ADMITTED AS 
VIP GUESTS 70 THESE E (CLUSIVE PARTIES 'NITH THE HOTTEST DJSI (ghastbar vboDoo 

THE BILLBOARD DANCE MUSIC SUMMIT Where the "heart 
and soul" of the dance music rdustry gathers. Joir Billboard at this 
must attend event attracting an interiational aid domestic contingent of over 500 
attendees to discuss the latest trends in dance music. Highlights include 4 nights of 
parties in Vegas' hottest clubs, 3 days cf iiformat,ve panel sessio-ts, networking events, 
Billboard DJ Meet -n -Greet and a free one year go d membership to RealDanceFM! 

RegisterToday! 

(-CtIAN .ZECORDS" RealDanceFMA 

(7 /v119.YjIANRECORD 
PRESENTS 

Billboard. 1ÍN 
DAncE music summit 

IN ASSOCIATION RealDanceFM 

sp r onsors oincluding 
.Bill boa rdEventscom sponsorship opportunities 

and how t ) register visit: 

Ax 11-_--ab 
IXCHAk,, 

atp. 
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NOW YOU CAN GET ONE BEFORE 

YOU INK THE RECORD DEAL. 
THE 2006 MIDSIZE H3. LIVING UP TO THE OFF -ROAD REPUTATION HUMMER MADE FAMOUS. 

ESTIMATED 20 MPG HIGHWAY.* STARTING AT $29,5001 

VEHICLE SHOWN $33,683.' 'EPA ESTIMATE. 1MSRP. TAX, TITLE, LICENSE, DEALER FEES, INSTALLATION AND OPTIONAL 

EQUIPMENT ARE EXTRA. 1.800.REML.4WD ® GENERAL MOTORS CORPORATION, 2006. 

HUMMER 
LIKE NOTHING ELSE. 
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