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THE BILLBOARD 200 

TOP BLUEGRASS 

TOP CLASSICAL 

ON THE CHARTS 

AGE ARTIST /TITLE 

1 90 JAY Z / 
' INGDOM COME 

4ICKEL CREEK / 
REASONS WHY (THE VERY BEST) 

103 STING 

ï0NG6 £ROM THE LABYRINTH 

JOSH GROBAN I 
AWAKE 

TOP CLASSICAL CROSSOVER 

TOP COUNTRY 

TOP DIGITAL 

TOP ELECTRONIC 

TOP HEATSEEKERS 

TOP HOLIDAY 

TOP INTERNET 

TOP JAZZ 

TOS CONTEMPORARY JAZZ 

TOP LATIN 

TOP R &B /HIP -HOP 

103 

98 

10 

KEITH URBAN / 
_OVE. PAIN S THE WHOLE CRAZY THIN{ 

JAY -Z / 
-KINGDOM COME 

101 
GNARLS BARKLEY / 
ST ELSEWHERE 

1 O5 
ROCK STAR SUPERNOVA / 

HOCK STAR SUPERNOVA 

104 SARAH MCLACHLAN / 
WINTERSONG 

THE BEATLES / 104 LOVE 

103 DIANA KRALL / 
FROM THIS MOMENT ON 

1031 
KENNY G / 

!! rM IN THE MOOD FOR LOVE... 

-100 
CELESRBD/ TIAL 

JAY -Z / 
KINGDOM COME 

SEAN PAUL / 
THE TRINITY 

TOP REGGAE 

SIN(iI_ES 

ADU T CONTEMPORARY 

ADULT TOP 40 

HOT COUNTRY 

HOT DANCE CLUB PLAY 

HOT DANCE AIRPLAY 

95 

95 

c 1tS 

PAGE ARTIST / TITLE 

93 

93 

RASCAL FLATTSI 
WHAT HURTS THE MOST 

THE FRAY / 
HOW TO SAVE A LIFE 

99 

101 

101 

CARRIE UNDERWOOD / 
BEFORE HE CHEATS 

NELLY FURTADO / 
MANEATER 

MADONNA! 
JUMP 

HOT DIGITAL SONGS 93 AKON FEATURING SNOOP DOEK / 
I WANNA LOUE YOU 

HOT 100 92 AKON FEATURING SNOOP DOG3 / 
I WANNA LOVE YOU 

HOT 100 AIRPLAY 93 JUSTIN TIMBERLAKE FEATUR PG T.I. / 
MY LOVE 

HOT SINGLES SALES 94 THE SHINS / 
PHANTOM LIMB 

HOT LATIN SONGS 100 Re0 / 
VER 0 PARECER 

MODERN ROCK 93 MY CHEMICAL ROMANCE / 
WELCOME TO THE BLACK PARADE 

POP 100 94 AKON FEATURING SNOOP DOZ. / 
I WANNA LOVE SOU 

POP 100 AIRPLAY 94 JUSTIN TIMBERLAKE FEATURING T.I. / 
MV LOVE 

HOT R &B /HIP -HOP 97 BEYONCE / 
IRREPLACABLE 

HDT R&B /HIP -HOP AIRPLAY 96 " BEYONCE / 
IRREPLACABLE 

R&D/HIP -HOP SINGLES SALES 96 M -TINA / 
SUBMERGE 

R &B /ADULT 96 RUBEN STUDDARD / 
CHANGE ME 

RHYTHMIC " - 96 AKON FEATURING SNOOP DOER / 
I WANNA LOVE YOU 

HOT RINGMASTERS 20 AKON FEATURING EMINEM / 
SMACK THAT 

C VIDEOS 
PAGE TITLE 

TOP DVD SALES 

TOP TV DVD SALES 

VIDEO RENTALS 

GAME RENTALS 

105 THE DA VINCI CODE 

105 FAMILY GUY: VOLUME FOUR 

105 THE DA VINCI CODE 

105 PS2: NEED FOR SPEED: CARà7N 

THIS WI_I_I( ON .blz 

TOP BLUES #1 

-71 
ARTIST /TITLE 

/ 
ITCASE SUITCASE 

TOP OP CHRISTIAN #1 
WORTHITS ARTISTS / 
WOW HITS 2007 

TOP DANCE SALES #1 
MADONNA / 
JUMP 

TOP GOSPEL #1 
PATTI LABELLE / 
THE GOSPEL ACCORDING TO PATTI LABELLE 

TOP INDEPENDEN- #1 
JIM JONES/ 
HUSTLER'S PO.M.E. (PRODUCT OF LY ENVIRONMENT) 

TASTEMAKERS #1 KAYZ / 
KINGDOM COME 

TOP WORLD # j CELTIC WOMAN / 
A CHISTMAS CELEBRATION 

TOP MUSIC VIDEO #1 EAGLES / 
FAREWELL I TOUR. LIVE FROM MEMORNE 

HOT VIDEOCLIPS #1 SH 
SH OW ME WHAT YOU GOT 

MIDEM 
Nearly 10,000 music pro- 
fessionals from almost 100 
countries will meet to do 
deals, network, learn ano 
check out hot new talent at 
MIDEM 2007, taking place 
Jan. 21 -25 at the Palais des 
Festivals in Canres. More 
information at midem.com. 

/86 

-UPFRONT 
7 WELCOME TO THE 

MUSIC DEPARTMENT 
CD sales at Nordstrom 
and Sears could add 
up to big business 
for labels. 

12 Global 
15 The Indies 

FEATURES 

16 Latin 
17 The Publishers' Place 
19 On The Road 

20 Digital Entertainment 
21 Retail Track, 

Garage Rock 
22 Q&A: Jimmy 

Rosemond 

23 BILLBOARD MUSIC AWARDS 
PREVIEW Your guide to the performers, 
presenters and finalists for Billboard's awards show, 
airing live on Fox Dec. 4. 

26 INDEPENDENCE DAY In an age of major - 
label consolidation, Nashville's indies compete for 
airplay, media exposure and sales. And they're 
finding all of the above. 

29 WINNERS & LOSERS 2006 The best of 
times and the worst of times for key industry players. 

33 NEIL DIAMOND Acclaimed "12 Songs" 
album marks triumphant return for veteran 
singer /songwriter after four decades of hits. 

ATV SIC 
81 SHADY'S BACK 

Eminem promotes 
up-and-corners on his 
label's new sampler. 

82 Global Pulse 
84 Higher Ground 
86 Rhythm & Blues, 

Nashville Scene 
87 Reviews 

MUSIC & IVIONEY 
Billboard's 2007 Music & 

Money Conference, set for 
March 1 at the St. Regis 
Hotel in New York, is the 
premier event for the music 
industry's decision- makers, 
entrepreneurs and compa- 
nies. For more information, 
go to billboardevents.com. 

IN EVERY 
ISSUE 

6 Opinion 
89 Over The Counter 
89 Market Watch 
90 Charts 

107 Marketplace 
'109 Backbeat 
110 Inside Track, 

Executive Turntable 

ON THE COVER: Photograph by Christopher Gallo for Billboard C[OEMIt] 
CHART -TOPPERS 
Don't miss the 2006 
Billboard Music Awards 
airing Dec. 4 on Fox, 
featuring performances by 
the year's chart -topping 
artists as determined by 
Billboard's weekly charts. 
For more information, go 
to billboardevents.com. 

'FI-Il_ .JADED INSIDER 
Citizen Cope busking on 
the subway? Queens of the 
Stone Age slumming it in a 

small club? EMF in a 

cheese commercial? 
Unbelievable! Get those 
scoops and much more on 
the Billboard blog, only at 
jadedinsider.00m. 
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OPI NION 
Billloorrd 

EDITORIALS I COMMENTARYI LETTERS 

TAMARA CONNIFF 
Executive Editor /Associate Publisher 

Billboard 

The Crack Connection 
Why Criminals Sell Pirated CDs 

Dealing pirated CDs on street corners is 

more lucrative than selling crack. No, re- 

ally. Preparing cocaine for distribution costs 

dealers between $1 and $2, depending on 
the amount and the cocaine base, accord- 
ing to law enforcement officials. Prepar- 

ing CDs costs only 45 cents. Between the 

cost of production and the cost of being 
caught, it's no wonder so many criminals 
opt for piracy. 

People often assume, "Oh, they aren't 
really criminals, they're just burning and 
selling CDs." But think again. In Los An- 

geles, gang members and drug dealers are 
now setting up shop to sell CDs. And why 

not? Selling cocaine is a felony. In Califor- 

nia, if you are caught with fewer than 1,000 

pirated CDs, it's only a misdemeanor. 
(Thankfully, as of Jan.1, 2007, the law will 

be changed to 100 CDs). 

Rudy Giuliani had a good fix for this when 

he was mayor of New York. Under his no- 

tolerance policy, the New York Police De- 

partment was mandated to bust anyone for 

committing even such "minor" crimes as 

subway turnstile jumping or graffiti. Giu- 

liani's theory was that minor crimes turn 
into big crimes. Since drug sales and CD 

piracy are clearly linked in Los Angeles, zero 

tolerance could be the answer there, too. 

The RIAA and the Motion Picture Assn. 
of America have been working closely with 
law officials to clamp down on piracy 
through raids and busts. In fact, the key 

players spoke at an anti -piracy panel dur- 
ing the Hollywood Reporter /Billboard Film 

& TV Music Conference in November. Pan- 

elists included Univision Music Group 
president José Behar; Marcus Cohen, RIAA 

regional counsel for anti -piracy; Wendy 
Greuel, Los Angeles city council member, 
second district; detective Rick Ishitani, Los 

Angeles Police Department (LAPD) anti - 
piracy unit; and MPAA VP of U.S. anti - 
piracy operations Mike Robinson. Los 

Angeles Mayor Antonio Villaraigosa, who 

could not attend the panel, even prepared 
a written statement expressing support for 

his city's anti- piracy efforts. 
What's interesting is that Los Angeles, 

the capital of the entertainment business, 
has only five detectives and one police of- 

ficer in the anti -piracy section of its nar- 

cotics vice division. Piracy operations, 
working out of storage units all over Los 

Angeles, far outnumber the cops. 
To deal with what has essentially become 

organized crime, the anti -piracy division 

needs a bigger force. It also needs more 
money for such costs as rental cars, so de- 

tectives aren't seen in the same vehicles 
staking out locations, and for overtime, so 

other detectives in vice can opt to work with 

the anti -piracy unit if they choose to do so. 

As of Nov. 22, the anti -piracy unit has 
served 58 search warrants, made 190 ar- 

rests and recovered more than $10.7 mil- 

lion in contraband for 2006. Imagine what 
it could do with more manpower. 

Why is it important? Behar said it best: 

"It's killing the music business." Not just 
the artists -it's killing the songwriters, the 

engineers, the recording studios, the record 
stores, the graphic designers who do album 
art, photographers, mixers, producers and 
the mailroom clerk at a record label. 

According to a study done in New York, 

which has yet to be released, counterfeit 
goods overall have cost the city and its res- 

idents $1 billion in tax revenue. Imagine 
what it's doing to Los Angeles. 

So, to all of us affected by these illegal 

round discs, let's support the LAPD and 

other city law enforcement efforts. If we 

make enough noise, maybe, just maybe 
more funds will get approved. To make a 

difference, go to riaa.com. 

LEILA COBO 
Executive Director of Content and Programming for 

Latin Music and Entertainment 
Billboard 

RBD's ̀ Celestial' Success 
Latin Teens And Tweens, Served At Last 

RBD's "Celestial" bows at No. 1 on Bill- 

board's Top Latin Albums chart this issue, 

scanning 117,000 copies, more than five 

times that of its dosest competitor. In sheer 
sales, ifs the highest debut for a Latin album 
this year and historically, second only to 

Shakirá s "Fijación Oral, Vol. 1," which 
scanned 157,000 in its first week in 2005. 

However, "Celestial" notches its 100,000 - 

plus sales not in a week but in just three 
days, as label EMI Televisa took the un- 
usual route of releasing the album the Fri- 

day after Thanksgiving. The risky strategy 

paid off by zeroing in on Latin teens and 
tweens, a hugely underserved audience. 

The majority of the album's sales, more 
than 90 %, came from mass merchants. 
And among those, the bulk came from 
Wal -Mart, which sponsored an RBD 

Thanksgiving special that aired on Univi- 

sion and packaged the CD with a DVD of 

the first season of "Rebelde," the TV show 

that spawned RBD. At $16.98, this was a 

good deal. 
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But RBD's sales aren't about price. The 

group's fans are die -hards, and they want 
to get as close as they can to it. No wonder 
RB D has three other titles on the chart, and 

all of them rose in sales this issue, includ- 
ing first album "Rebelde," which has been 

on the chart 90 weeks. 
In contrast, although RBD has a mas- 

sive online following -the group's Web 

site has more than 2 million unique visi- 

tors per month -online sales were less 
than 1 %. It goes back to the physical need 
of owning a tangible product when you are 

a fan in this age bracket. 
Given its success, why aren't there more 

acts like RBD? 

Because it's been years since the Latin 

music industry has seriously looked at this 

consumer. Most albums purportedly made 
for teens either feature older singers (30- 

year -olds are routinely pitched as tween- 
appealing) or heavy -duty romantic material 
that makes kids roll their eyes. This applies 
to other, pre -RBD TV -made groups as well. 

Instead, RBD's repertoire is sweet and 

simple, but its members have just the right 

amount of edge to be cool. The group has 

also torn down stereotypes of who watches 

Spanish -language TV or listens to Span- 

ish- language radio. Clearly, there was all 

appetite for the new that wasn't being fed. 

Or rather, it was being fed homoge- 
nous, preconceived fare that doesn't cut 

it anymore. 
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» >UMG MAY 
PUSH APPLE FOR 

ROYALTY DEAL 
On Nov. 28, Universal 

Music Group chief 
executive Doug Morris 

said he may try to 
fashion an iPod royalty 

fee with Apple 
Computer in the next 
round of negotiations 

in early 2007. UMG 
was the first major 

label to strike an 
agreement with 

Microsoft to receive a 

fee for every Zune 
digital media player 
sold. "It would be a 

nice idea. We have a 

negotiation coming 
up not too far. I don't 
see why we wouldn't 

do that ... but maybe 
not in the same way," 

Morris told the 
Reuters Media 

Summit, when asked if 
UMG would negotiate 

a royalty fee for the 
iPod similar to its one 

for the Zune. 

» >EMI TARGET 
OF TAKEOVER 

EMI Group confirmed 
in a Nov. 28 statement 

to the London Stock 
Exchange that it has 

"received a 

preliminary approach 
for the company 

which may or may not 
lead to an offer being 

made for the 
company." Published 

reports have since 
linked London -based 

Permira with the 
move, but 

representatives of 
Permira are staying 

silent on the subject. 
Private equity firms 

Goldman Sachs Group 
and Kohlberg Kravis 

Roberts were also 
being touted in press 

reports as potential 
suitors, as was Apollo 

Management. 

» >JAMBA, EMI 
SIGN EURO DEAL 

According to 
published reports, 

mobile music 
company Jamba has 

signed an agreement 
with EMI Music to 

make content 
available to Jamba's 

customers 
throughout Europe. 

The deal covers 
master ringtones, 
music videos and 

over -the -air 
downloads. 

continued on »p8 

School Field Trip 
'High School Musical' 

takes to the road 

BY ED CHRISTMAN 

The Sony Shuffle 
Urban division faces 

restructuring 

Lifting Waits 
New three -disc set 
flying off shelves 

Welcome ToThe 

Respect For Rubio 
Paulina's international 

marketing push 

Virtual Venue 
Labels hook up with 

Second Life site 
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Music Department 
CD Sales At Nordstrom And Sears Could Add Up To Big Business For Labels 
With music specialty stores dying by the hundreds this 
year between the liquidation of Tower and Musicland, 
Nordstrom and Sears may be picking up some of the 
slack as they add an entertainment cache to their own 
stores by carrying CDs. 

Nordstrom has been testing music in 29 stores in 
Seattle and will roll out the category to all 157 stores in 
the chain by mid -December, says Michael Barber, who 
heads up Barber Entertainment and assists Nordstrom 
in the selection. 

In Chicago, the Sears holding company began car- 
rying video and videogames almost two years ago, and 
in November began testing music in its 789 stores, ac- 
cording to Sears Holding entertainment divisional mer- 
chandise manager Jim Stella. 

At Nordstrom, the chain sees music as an extension 
of its presence as the leading fashion department store 
in the United States. "The key for Nordstrom is it is first 
and foremost a fashion retailer and we believe there are 
parallels between fashion and music," says Barber, who 

points out that a number of artists have their own 
clothing lines; Gwen Stefani's brand is carried 

by Nordstrom. 
"We are bringing in titles that are timely 

iI 
and that are right for Nordstrom's cus- 
tomers," Barber says. In fact, Nordstrom is 

t 
1 

buying all kinds oftitles: from new releases 
to select catalog titles, compilations and 
custom -designed artist compilations 

411 

carrying the Nordstrom logo. 
In stocking music, Nordstrom is 

placing a rack with four titles at 
most cash registers in the store, 

0490' which in some outlets number 
as many as 56. What's more, each 

rack is stocked with titles appropriate to the 
department where it is located. The only departments 
not carrying music are those with crowded point -of- 

sale merchandising displays like cosmetics. 
In total, each store may carry about 50 titles, "from cur- 

rent hits to older titles that are somewhat timeless, but 
are important to highlight to our customers," Barber says. 

For example, titles featured in its young men's sec- 
tion are the Killers' "Sam's Town," John Mayeí s "Con- 
tinuum," Wolfmother's self -titled debut and the Beastie 

Boys' 1989 release "Paul's Boutique." Meanwhile, its 
young women's designer department features Beck's 
"The Information," Justin Timberlaké s "FutureSex/ 
LoveSounds" and Feist's "Open Season." 

"A person at the register is only seeing four titles to 
choose from so it is not an overwhelming impression 
to the customer," Barber notes. 

But it could eventually mean big business for the la- 

bels. Sources say Nordstrom is buying direct from the 
majors, on a one -way basis, with Barber acting as the 
exclusive consultant choosing titles. What's more, they 
say orders range from 1,200 up to 15,000 copies per 
title, with the latter number usually applying to the 
stores' own custom albums. So far it has licensed cus- 
tom compilations of Jamie Cullum and Marvin Gaye, 
with a Chet Baker title coming in 2007. 

Beyond, that, "we are making great efforts to pro- 
vide customization within the stores," Barber says. 
"And we can track sales on a daily and hourly basis and 
react to those sales." 

Nordstrom makes CDs shelf -ready in its own distri- 
bution center, Barber says. So far, the chain has 
dealt only with majors, but Barber ex- 

pects to expand into the independent 
label community as he seeks the right 
titles for the chain. 

Other merchants will be heartened to 
know that Nordstrom isn't employing 
the loss -leader pricing typically used 
by big -box merchants, as sources say 
prices range from $12 to $24. 

Meanwhile, Sears Holding is taking 
a different approach in carrying 
music. Since Sears merged with Kmart 
at the end of 2004, the music industry 
has been expecting the parent to add 
music to Sears stores. 

In the States, Sears runs 926 full -line de- 
partment stores, while its Kmart division op- 
erates about 1,400 stores. The latter chain 
has carried music for decades, largely racked by 

the Handleman Co., but in recent years Alliance 
Entertainment Corp. picked up about 400 of 
those stores. 

At Sears, the company initially brought in movies 

and DVD games, and only began experimenting with 
music in November. Sources say Sears is supplied 
by AEC. 

Sears has put racks of midline CDs, each carrying 
about 120 titles, in about 875 of its mall stores. The 
racks are located around center -aisle cashiers, says 
Stella, who has been with Sears for 18 months but was 
previously a buyer at Trans World Entertainment. Also, 

each electronics department carries three full -line CDs 
at the register. 

In addition, about 75 Sears Grand stores, which were 
converted from Kmart free -standing locations, con- 
tinue to carry full music departments like Kmart does. 
All Sears stores occasionally run special in- and -out 
music promotions as well, Stella says. 

"What we are up to," Stella says, "is trying 
to see how entertainment can play 

a role in Sears stores." 
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»>RBD BREAKS 
OUT 

RBD's "Celestial" 
scanned 117,000 copies 

in its first week in 
stores, notching the 

highest first -week 
sales for a Spanish - 

language album so far 
this year. The only 
release to top that 
first -week total is 

Shakira's "Fijación 
Oral, Vol. 2," which last 

year scanned 157,000 
in its first week. 

Underscoring RBD's 
showing is that 
"Celestial" was 

released on Black 
Friday and registered 

its sales in just three 
days rather than an 

entire week. 

» >DISNEY EYES 
YOUTUBE 

A senior Walt Disney 
executive said Nov. 29 
she sees limits to how 
long her company will 

tolerate copyright 
infringement of its 

programming by users 
of Google's online 
video -sharing site 

YouTube. Anne 
Sweeney, head of 

Disney's entertainment 
and news TV 

properties, said 
YouTube needed to do 

more than enforce its 
take -down policy in 

response to complaints 
about video piracy 

from media owners like 
Disney. 

» >v FEST 
LAUNCHES DOWN 

UNDER 
Richard Branson's V 
Festival will arrive in 

Australia in early 2007, 
six months after it 

launched in the United 
States and Canada. The 

Australian version is a 

50/50 partnership 
between U.K. -based 

Virgin Group and 
Melbourne -based 
promoter Michael 
Coppel Presents. 

Coppel has just finished 
the U2 tour, which 

shifted 600,000 
tickets. The Australian 
event will take in two 

shows only -at 
Centennial Park in 

Sydney (March 31) and 
the Avica Resort on the 

Gold Coast (April 1). 

Among the first 12 acts 
unveiled are the Pixies, 

Pet Shop Boys, Gnarls 
Barkley, Groove 

Armada, Bumblebeez 
and 2 Many DJs. 

continued on »p10 
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SCHOOL'S IN 
SESSION 
Disney Phenomenon `High School 
Musical' Hits The Road 

The Disney Channel's "High 
School Musical" has already 
conquered TV and music, and 
now it is expanding to yet an- 
other medium. The film's cast 
kicked off a full -scale North 
American tour Nov. 29 at San 
Diego's ipayOne Center, and 
nearly every show has sold out 
in advance, according to AEG 

Live senior VP Debra Rathwell, 
whose company is producing 
the 40 -city trek. 

The "High School Musical" 
soundtrack has been the top 
seller of 2006 so far, having 
shifted 3.3 million copies in the 
United States, according to 
Nielsen SoundScan. As such, it 
was no surprise the ipayOne 
Center was "staffing up open- 
ing night as big as we've ever 
staffed for merchandise," GM 

Ernie Hahn says. 

High School Musical: The 
Concert was booked by Cre- 

ative Artist Agency's Jeff 
Frasco, who also booked fellow 

Disney act the Cheetah Girls' 
current arena jaunt. He says 

Disney has recently found a 

profitable synergy among its 
TV network, record company 
and radio station. 

Those tools will all be used 
to promote the High School 
Musical tour, says Chip Mc- 

Lean, senior VP of business de- 

velopment /business affairs at 
Buena Vista Music Group. The 
company teamed with the Dis- 

ney Channel to produce a "Dis- 

ney 365" promotional program 
featuring the cast rehearsing 
for the tour, which will air in 
early December. "It's a program 
largely based on letting people 
know we've got the tour corn- 
ing to their town," he says. 

The Disney Channel is work- 

ing with TV affiliates in local 
markets for tour contests and 
promos, he adds. 

AEG Live is also tapping into 
Disney's promotional arms to 
market the tour, for which tick- 

ets range from $35 to $55. And 
while the target audience is 6- 

to 14- year -olds, newspaper ads 
are being utilized to draw in par- 

ents who could also potentially 
attend, Rathwell says. 

360 DEGREES OF BILLBOARD 

RINGMASTERS CHART 
DEBUTS 
This issue marks the debut of 
the new Hot RingMasters chart 
(page 20), measuring weekly 
sales of the top 20 master ring - 

tones in the United States. The 

chart replaces the Hot Ring - 

Tones chart, which had tracked 

8 DECEMBER 9, 2006 

only polyphonic ringtone sales. 

Data for the Hot RingMas- 
ters chart comes from the new 

Nielsen RingScan monitoring 
program, which measures all 

ringtone formats -polyphonic, 
master and voicetones. 
Sales figures are collected 
directly from wireless oper- 

INDIES BY BRIAN GARRITY 

r 

Indie Acts, 
Mastered Like 
Superstars 
Sony Studios Initiative Reaches 
Out To Young Artists 
Vitamin Devo, a 24- year -old 
Brooklyn -based DJ and inde- 
pendent electronic artist, was re- 

cently looking to have a song 
mastered for vinyl release. 
Normally he would turn to a com- 

pany that specializes in budget 
postproduction services for un- 
signed musicians -for instance, 

Disc Makers. Instead he gave the 

job to an unlikely suitor for his 
business: Sony Music Studios. 

In a bid to tap into an expand- 
ing universe of musicians in the 
independent sector, Sony Music 
Studios is opening itself to all 

corners with a new, low-cost Web - 

based service called Sony Music 

Studios Mastering Online (SIM). 

For a $99 fee, Vitamin Devó s 

song was mastered at Sony Stu- 

dios by Vic Anesini, whose 
credits include Ozzy Osboume, 
Santana, Elvis Presley, Judas 
Priest, Uncle Tupelo, Aero- 
smith, Kelis and Sly & the Fam- 

ily Stone. 
The pairing of a mastering 

engineer who has helped shape 
the sound on hit singles 
including Kelis' "Milkshake" 
with an artist who claims 1,100 

MySpace friends seems im- 
probable at first blush. 

ators participating in the 
RingScan program, as well 
as ringtone aggregators 
and other sources. 

The Hot RingMasters chart 
will run every other week in 

the print edition of Billboard 
and weekly at billboard.biz. 
The Hot RingTones chart will 
only be accessible online. 

The first No. 1 on Hot Ring - 

Masters belongs to Akon. His 

"Smack That," with Eminem, 
one of two singles that Akon 
has in the top five of The Bill- 

But Sony Music Studios' foray 

into consumer mastering 
comes 18 months after a wave 

of prominent studios, includ- 
ing the Hit Factory in New York 

and Cello Studios in Los Ange- 
les, shuttered operations. The 
closings were blamed on a mix 
of the impact of record industry 
consolidation, competition 
from smaller, lower -cost studios 

and the rise in home recording. 
Major labels are releasing 

fewer albums amid a prolonged 
downturn in CD sales, mean- 
ing less work for studios. 

And with indie artists and la- 

bels increasingly forgoing pro- 
fessional services in the age of 
Pro Tools and other computer 
software programs that turn any 

bedroom PC into a recording 
studio, Sony Studio executives 
view the SIM program as tool to 

build longer -term relationships 
with a new generation of artists. 

"This is a strategic initiative 
on our part to grow the busi- 

board Hot 100 and Hot R &B/ 
Hip -Hop Songs, leads all 
masters with 164,000 sold. 
That's 54,000 more than 
the units sold for this 
week's top -selling down- 
load, Akon and Snoop 
Dogg's "I Wanna Love You." 
The latter Akon track is No. 

3 on Hot RingMasters, trail- 
ing the runner -up title, Be- 
yoncé's "Irreplaceable." 

WHAT MEN WANT 
Ludacris will be the subject 

Mastering engineer MARK 
SANTANGELO at Sony 
Music Studios. 

ness over the long haul," says 
Andy Kadison, executive VP at 

Sony Music Studios. "SIM 
gives us an opportunity to give 

up- and -coming musicians an 
initial introduction to what an 
extraordinary facility like Sony 
Music Studios can offer to the 
creative process." 

The Sony BMG -owned re- 
cording arts complex is one of 
the top facilities in the United 
States and caters to superstar 
clientele like Britney Spears, 
Jennifer Lopez, Marc Anthony, 
Elton John and Celine Dion. 
Mastering fees can typically run 
into the thousands of dollars. 

"Mastering by engineers of 
Sony Music Studios' caliber nor- 
mally don't take on indie proj- 
ects," says Kori King, GM of 
Empire City Records, an indie 
label that is also working with 
Sony Music Studios. "Doors to 

such services are normally 
blocked off by two main factors: 

exclusivity and high pricing." 
But Sony Music Studios exec- 

utives say SIM has been specif- 
ically tailored for artists who use 
popular social networking sites 
for promotion, such as MySpace, 

PureVolume and GarageBand. 
SIM users can submit up to 

four tracks online at sonymusic- 
sim.com for similar mastering 
services enjoyed by star musi- 
cians at a rate less than $150 per 
song. Jobs are handled by Sony 

Music Studios' team of more than 
a dozen mastering engineers, the 
majority by its staffof junior mas- 
tering engineers, and are typically 

turned around within 48 hours. 
Brian McKenna, chief of 

audio operations for Sony Music 

Studios, says one of the pro- 
gram's goals is that it will lead 
to indie artists ultimately book- 
ing full -album mastering jobs 
with the studio after trying a 

handful of songs at an introduc- 
tory rate through SIM. 

Kadison adds, "We see this 
new service as a great way to ex- 

tend the studios' reach." 

i 

of the keynote Gi &A address 
at the second Marketing to 
Men Executive Summit, to be 

held Dec. 5 at the MGM 

Grand Hotel in Las Vegas. 
The event is hosted by Ad- 
week, Mediaweek, Brandweek 

and Billboard and unites 
more than 200 executives in 

the brand marketing, enter- 
tainment and media indus- 
tries to rethink traditional 
marketing strategies and dis- 

cuss how to better capture 
the male consumer. 
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»,SONY BMG, 
PANDORA STRIKE 

U.K. LICENSE 
Sony BMG Music 

Entertainment U.K. & 

Ireland has licensed its 
works to Pandora Media 
ahead of the U.K. launch 
of the California -based 

company's free Internet 
radio service, due to go 
live in spring 2007. The 

label said Nov. 29 it would 
make its entire catalog 

available for audio 
streaming in the United 

Kingdom and Ireland. 
Sony BMG will receive an 

undisclosed share of 
Pandora's ad revenue. 
Pandora has spent six 

years developing its 
song- recommendation 
database. The company 
says it has been working 
since May to obtain the 

relevant licenses to 
operate in the United 

Kingdom. 

» >STACEY KENT 
SIGNS WITH BLUE 

NOTE 
Blue Note in Paris has 

signed U.S. jazz singer 
Stacey Kent to a 

worldwide recording 
deal. Kent previously 

recorded six albums on 
U.K. label Candid 
Records. She also 

appeared on "The Lyric" 
(Token), an album 

released in 2005 by her 
husband, British tenor 

saxophonist Jim 
Tomlinson. Kent's new 

album will be recorded 
next spring in London and 
is due in September 2007. 
She will play five dates in 

the United States in 

December and across 
Europe in 2007. 

>>>DAUGHTRY 
SIGNS WITH BMG 

BMG Songs has signed a 

worldwide co- publishing 
agreement with 

"American Idol" rocker 
Chris Daughtry. The 

fourth -place finalist from 
the fifth season of the 
show is frontman and 

songwriter of the band 
named after himself. He 
wrote or co -wrote 10 of 

the album's songs, 
including the current 

single "It's Not Over." The 
album has sold about 

303,600 units in the 
United States since its 
release, according to 
Nielsen SoundScan. 

Compiled by Chris M. 

Walsh. Reporting by Lars 
Brandie, Susan Butler, 

Leila Cobo, Christie 
Eliezer, Aymeric Pichevin 

and Reuters. 

DIGITAL BY ANTONY BRUNO 

DEMMX 
Zeroes In 
On User 
Interaction 
Companies Explore Aggregating 
Customer Content 

Yahoo head of 
entertainment, 
games and 
youth VINCE 
BROADY gives 
the opening 
keynote. 

To date, the entertainment industry has used the 
Internet as either a promotional tool or a distri- 
bution platform. The former use is fairly corn - 

mon and widespread, while the latter is still 
struggling to gain traction amid clunky digital 
rights management (DRM) technology and rel- 

atively low consumer awareness. 
At the DEMMX conference, held Nov. 29 -30 

in Los Angeles and hosted by Billboard, The Hol- 

lywood Reporter and Adweek, attendees identi- 
fied a third area of opportunity-user interaction. 

It will be some time before the Internet be- 

comes the primary channel for watching full - 
length TV shows or acquiring music, but it 
already plays host to a large number of fan sites, 
message boards, user -generated spoofs and 
originally produced exclusive content that en- 
tertainment brands and Internet portals are 
working to aggregate into sites accessible 24/7. 

Following the lead of YouTube and MySpace, 

Internet bellwethers like Yahoo, entertainment 
brands like NBC Universal and old -media elite 
like The New York Times are revamping their on- 

line content to give customers much more hands - 
on control over how they interact with the content 
and brands. 

"One of the things in short supply these days 

is relevance," Yahoo head of entertainment, 
games and youth Vince Broady said in his open- 
ing keynote address. "It's something promised 
but rarely delivered on." 

GLOBAL BY LARS BRANDLE 

Illustrating how a simple online service that 
lets users do whatever they want with content can 
be a successful strategy. YouTube walked away 
with the most awards at the third annual DEMMX 

Awards, including visionary and brand of the year. 

Other award winners included Sonos 2.0 and 
Rhapsody for digital music innovation ofthe year, 

Rhapsody for best download or subscription 
music service, MySpace for best digital music 
community, the Barenaked Ladies for best use 
of technology by an artist and Motorola's iRadio 
for best radio service. 

For a full list of winners go to demmx.com. 
Among other news surfacing at the event: 
Murmurs on the sidelines that one of the major 

record labels will start selling its entire music 
catalog in unprotected MP3 format early next 

year with an as -yet- unnamed service. 

Sony is developing a DRM solution for the 
PlayStation Portable that would lock content 
stored on the device's removable memory stick 
to a particular unit. The aim is to prevent users 

from downloading music to the PSP, then shar- 

ing it with others who haven't paid for it. 
Verizon Wireless on Nov. 29 expanded its 

user -generated video -content lineup through 
a deal with Revver, an online videoclip -shar- 
ing service that, unlike YouTube, splits its prof- 
its with contributors 50/50. Verizon an- 
nounced a similar content deal with YouTube 

the day before. 

Label Gets Visual 
Warner Music International Expands Its Video Arm 
Warner Music International is 

thinking inside the box. The TV 

box, that is. 

WMI has acquired London - 
based specialist DVD and digi- 
tal production business the 
Rights Co. in a move that forti- 
fies its ambitions in the video 
content field. 

The deal, unveiled Nov. 28, 

will see TRC incorporated 
with Warner Vision, WMI's 
existing commercial video di- 

vision, to form a division in 
London called Warner Music 
Entertainment. 

The new unit will be respon- 
sible for creating new music - 
related programming formats. 
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acquiring content rights from 
third -party producers and gen- 
erating program opportunities 
around WMI's catalog. TRC's 
existing library of assets will 
also transfer to the new ven- 
ture. TRC produces, markets 
and manages the distribution 
of a broad scope of music, corn - 

edy, sport and special- interest 
properties, including "Ibiza 
Rocks" (aired on U.K. national 
broadcaster Channel 4), BBC 

comedy panel game show 
"Q.I." and Paul Weller's "Stu- 
dio 150 Live" DVD. 

"Video -based content [is] an 
increasingly important creative 
opportunity for us and for our 

BY GAIL MITCHELL 

SHAKEUP AT 
SONY URBAN 
Part Of Larger Sony BMG Restructuring 

Word is filtering out that more 
restructuring is imminent at 
Sony BMG Music Entertain- 
ment. Published reports state 
the 70- member Sony Urban 
Music division will be disman- 
tled around Dec.1, with some 
employees being reassigned 
to other Sony BMG labels and 
the artist roster split among 
the Epic and Columbia labels. 

An inside source, however, 
says the word "dismantle" is in- 

accurate and that artists under 
the Sony Urban umbrella have 

always been designated as 

artists," WMI CEO Patrick Vien 

says. "When we look at the dig- 

ital transformation of WMI, 
which continues to be our ob- 

session, there's no doubt that 
video content -not just music 
videos -is something that we 
want to invest in and grow. Not 

in any way at the expense of 
recorded music, but as an en- 
hancement." Vien declined to 

disclose financial terms of the 
new deal. 

"It's a smart move on 
[WMI's] part," says Les Ot- 
tolenghi, CEO and co- founder 
of Intent MediaWorks, a U.S. - 

based provider of technology 
for the distribution. "It gives 

OMARION'S 
new Sony 

Urbap album 
is 0% due to 

hi ,the streets 
Dec. 26. 

them the ability to do a direct - 
connect to the consumer. 
They have a window of oppor- 
tunity which may last 36 
months to 60 months, before 
cable and satellite guys buy 
up in order to reintermediate 
themselves." 

WMI is not the first major 
music company to expand into 
visual content. Earlier this year, 

Universal Music U.K. pressed 
the button on Globe, a U.K. 
production arm dedicated to 

creating TV programming and 
innovative visual platforms for 
that company's artists (Bill- 
board, July 15). Rival Sony 
BMG had earlier launched its 

being on Epic or Columbia and 

never strictly on Sony Urban. 

Acknowledging that restruc- 
turing discussions are under 
way, the source characterizes 
those talks as part of a compa- 
nywide initiative to better pre- 
pare for the future. Represen- 

tatives from Sony Urban could 
not be reached for comment. 

Launched in 2003 as a 

shared -services unit merging 
the Epic and Columbia R &B 

departments, Sony Urban con- 

sists of A &R, artist develop- 
ment, urban promotion and 
marketing. The label's Decem- 

ber schedule remains intact. 
The "Dreamgirls" soundtrack 
is due Dec. 5, followed by al- 
bums from Bow Wow (Dec.19) 
and Omarion (Dec. 26). 

A signal that changes were 
afoot occurred in early Novem- 
ber with a re- evaluation of 
Sony Music Label Group U.S.'s 

relationship with Kanye West's 

Getting Out Our Dreams 
imprint. Legend and fellow 
G.O.O.D. act Consequence re- 

main with Sony. The fate of 
other G.O.O.D. acts, including 
GLC, was being discussed. 

Other Sony BMG cutbacks 
took place the week before 
Thanksgiving (Billboard, Dec. 

2). Six staffers at Sony BMG Mas- 

terworks were let go, including 
president Gilbert Hetherwick. 
Also downsized were Sony 
BMG's Legacy unit and Cus- 

tomer Marketing Group. 

Fever Media joint -venture TV 

production company in the 
United Kingdom. 

But critically, WMI has been 
particularly aggressive in recent 
months in the development of its 

digital footprint and has struck a 

string of strategic partnerships 
in international markets. 

With the digital pipes, and 
now content in place, Vien says 

WMI has sown the seeds for a 

video -rich future with monetiz- 
ing the digital medium a prior- 
ity. "The broader industrial world 

hasn't figured it all out yet," he 
says, "but we have to produce for 

that growth curve. That's how 
this deal is really justified." 
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EMI Cranks Up AMP 
New Web Portal Helps Artist Managers Access Information 
EMI Music says it will revolutionize the label -artist management 
relationship with a new Web portal that gives managers easy ac- 

cess to all the figures the record company holds on its artists. 
Billboard was given an exclusive preview of the Artist Manage- 

ment Portal (AMP), which allows managers to log cn to a secure 
Web site and access information ranging from daily sales figures 
to unit shipments, from press updates to international chart po- 

sitions. The system also stores an artist's publicity photos, videos, 
digital downloads, CD artwork and other assets for easy access and 
distribution to third parties. 

Tony Wadsworth, chairman /CEO of EMI Music U.K. and Ire- 
land, says the new system -which 10 -15 managers c n both sides 
of the Atlantic started trying out in July, and which is due to go live 

in the United Kingdom in late January or early February 2007 - 
has been designed to cut down on "unproductive communication" 
between EMI and artist managers. 

"A lot of our interaction tends to be ad hoc, with people on the 
phone to international saying, 'What's the chart position in Poland ?' 

and then another call to press and so on." Wadsworth hopes that, 
with such information now readily available, those ccnversations 
will be replaced by "productive" discussions revolving around 
brainstorming and problem -solving. 

EMI U.K. took six months to build the portal, after years of de- 
veloping the idea through its regular market presentations to 
artist managers, who have been consulted about AM P's content 
at every stage of its development. 

"Being a successful record company in the fu- 

ture is about providing a service to artists and 
this is core to that," Wadsworth says. "Being 
in partnership with artists means there's got 
to be that trust and transparency." 

The system is also being given a trial run 
by a small number of internal employees. 
New York -based EMI Music chief informa- 
tion officer James Anderson says it could 
ultimately be used by 5,000 managers, 
lawyers and staff, servicing a global ros- 
ter of 1,500 artists. 

Managers involved in the trial have 
given the initiative a warm welcome. Chris 
Morrison of London -based CMO Manage- 
ment has been testing AMP for his Par - 
lophone- signed act Gorillaz. He calls the portal 
"an enormous timesaver." 

"When I started as a manager, you couldn't 
get sales figures out of record companies, so it's 
definitely a step in the right direction. You can 
make judgments quicker and respond to prob- 
lems quicker." 

Morrison sees the scheme as indicative 
of a power shift between labels and 
artists, with record companies now 
having to work harder to maintain 
their relationships with artists and 
their representatives. 

"They aren't as in control as they 
were. I don't think anybody changes by 

choice, they are forced into change. But EMI 

are doing it with a good will, so 

I don't knock it." 

Brian Message of London - 
based ATC Management and 
Oxford, England -based Court- 
yard Management has tried out 
AMP for his Parlophone- 
signed acts Radiohead and 
Supergrass. He is also a 

fan of the system, while 
less sure of its significance. 

"It would be easy for me to say [there's a power shift], but I don't 
think so. It's just indicative of everybody trying to pull together at 
a time when there's a lot of distrust and paranoia between the artist 
community and labels. Putting this information up there is only 
going to help the relationship." 

Message wants AMP to be used for direct communication be- 

tween management and label as well, and EMI's Anderson pledges 
enhancements to the system's capabilities early next year. They in- 

clude adding royalty statements and bulletin boards and using the 
portal for digital and synch -rights clearances. Multilingual versions 
for Japan, Germany, France and Latin America are also in the pipeline. 

Deb Klein, manager with the Firm and GM of the management 
company's new EMI -distributed label Firm Music, is one of the 
early users of AMP in the United States, trying it for her Capitol - 
signed rock act Yellowcard. 

Yellowcard is at the end of the cycle for its "Lights and Sounds" 
album, so she used the system primarily to find historical data. But 

she expects the tool to be "a big help" on future EMI -distributed 
releases from Firm acts, including the next Korn album. 

Due to confidentiality issues, other labels could not be contacted 
for their views on the new system, but no other record company 
is believed to be developing a similar system. 

Klein was noncommittal as to whether all labels should be of- 

fering similar technology, but Morrison and Message both hope 
to see AMP become an industry standard tool. 

"I think everybody should do this," Morrison says. "And I don't 
see any reason why they can't." 
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»>EMI STRIKES PSP DEAL 
EMI Music U.K. has struck an agreement with London - 
based digital solutions agency HiFi Entertainment, 
allowing garners in Britain to download its music videos 
to Sony PlayStation Portable players. 

EMI is the first music major to agree to terms with HiFi 
Entertainment, which operates the PSP online platform 
psp- playlist.com. The deal means music promos from 
EMI's catalog are being made available for download via 
the site at prices ranging from £1.89 ($3.61) to £2.19 
($4.19) per video. Eventually, electronic press kits and 
long- format videos of EMI acts will also be made 
available. "There's a massive gap in the market for PSP 

content," HiFi Entertainment managing director Bela 
Molnar says, "and these users are content -hungry." 
According to HiFi Entertainment, 1.5 million PSP players 
are registered in the United Kingdom. -Lars Brandie 

»MOBILE MUSIC RISES IN JAPAN 
PC -based music downloads in Japan increased by 144% 
to 5.7 million units in the July- September quarter 
compared with the same period in 2005, according to the 
Recording Industry Assn. of Japan. PC downloads rose 
173% in trade value to 1.2 billion yen ($10.3 million). 

However, downloads -including all ringtones -over 
wireless networks to mobile phones far outpaced the PC 

figures. Mobile sales (on either per -track or subsc'iption 
basis) rose 20% to 86.2 million units, with value up 36% to 
12.4 billion yen ($106.8 million). 

The RIAJ counts singles and albums sold over wired 
networks as single units regardless of the number of 
tracks they contain, but says single tracks account for the 
overwhelming majority of downloads. -Steve McClure 

»CENTRAL STATION TRAVELS TO 
DESTRA 
Australian digital media and music company Destra has 
acquired dance label Central Station Records and 
distributor MRA Entertainment from Mansfield, 
Queensland -based holding company Home Leisure for 
$14 million Australian ($10.6 million). 

Sydney -based CSR's current artist roster includes Dannii 
Minogue, Roger Sanchez, Freeform Five and Infernal. 
Queensland -based MRA Entertainment has a licensed 
catalog of 3,500 music CD titles and a 1,000 -title DVD 
catalog focusing on children's entertainment, TV series and 
extreme sports. Destra's Melbourne -based CEO Domenic 
Carosa says the company intends to exploit CSR's 
repertoire through streaming, music downloads, 
merchandising and online advertising opportunities. MRA's 
licensed DVD and CD content offer lucrative opportunities 
for online distribution, Carosa says. - Christie Eiiezer 

»SELLAR EXITING MMF 
London -based Music Managers Forum general 
secretary James Sellar is quitting the trade body, 
effective Dec. 11, to join London -based rights 
organization Compact Collections, which collects 
revenue from the film and TV markets. 

Compact collects revenue internationally on behalf of 
TV and film production companies for various broadcast 
rights -including cable retransmission -and blank tape 
levies. Its clients include FremantleMedia Enterprises, 
Granada International and Capitol Films. 

Sellar will take on the new role of director of operations 
for performer services. He had been MMF general 
secretary since 2002. A statement from the MMF said a 

replacement will be named in due course. -Lars Brandie 

»ICELAND CUTS VAT 
The Icelandic government has pledged to cut the rate of 
value -added tax (sales tax) it levies on recorded music 
from 24.5% to 7 %, effective in March 2007. 

Iceland is not a member of the European Union, although 
it did sign the European Economic Area agreement with 
the EU in 1992, allowing it to trade on equal terms with EU 

states. The music industry has long unsuccessfully lobbied 
the EU to have recorded music classed as "cultural goods" 
with a lower rate of VAT than the standard rate it currently 
attracts. VAT on sound recordings within the EU currently 
ranges from 15% to 25 %. 

The Iceland initiative follows a 20 -year campaign by 
the local national group of the IFPI, supported by local 
authors' and performers' organizations. -Lars Brandie 
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NAOYA MORI records for 
the Ark label, one of three 

indies that have signed 
with Music Posca. 

G I_O13AI_ BY STEVE McCLURE 

Postcards From Posca 
Japanese Company Cuts CD Costs 
With Stripped -Down Packaging 

TOKYO -A Japanese company claims it can help 
local labels counter declining physical sales by 

offering consumers stripped -down, low -cost ver- 

sions of CDs. 
The new Music Posca service provided by Tokyo - 

based Inter Asia has drawn mixed reactions from 
the Japanese industry. It sells CDs by domestic 
acts at roughly half the regular price by pressing 
them under license in China and packaging them 
without booklets in postcard -thin card cases. 

"The jewel case is old," Inter Asia CEO Atsuo 
Takada says. "This is a new way of packaging 
music, and it's cheaper than downloading." 

Takada founded Inter Asia in 2000 as 
a music production company, enjoying 
some local success with independent 
label Avex's pop vocalist /actress Vi- 

vian Hsu. Inter Asia exited music pro- 

duction in 2004 to act as an agent for 

Japanese companies pressing optical 
discs in China. 

More recently, Tadaka has concentrated on 
setting up the Music Posca service, whereby cus- 

tomers in Japan can order discs online from mu- 
sicposca.jp, which mails them directly from an 

office in Hong Kong. 

With physical sales declining, Takada says 
the service is aimed at middle -aged music fans 
who no longer visit music stores. Local labels 
group the Recording Industry Assn. of Japan 
says shipments in January- October fell 2% from 
the corresponding period in 2005 to 240.5 mil- 

lion units, with trade value down 4% to 278 bil- 

lion yen ($2.4 billion). 
New -release CD albums by domestic acts re- 

tail for between 2,500 yen ($21.18) and 3,000 yen 

($25.42) in Japan; the corresponding average 
price on the Japanese version of the iTunes Music 

Store is 2,000 yen ($16.94). 

However, albums handled by Music Posca sell 

for between 1,600 yen ($13.55) and 1,800 yen 
($15.25), including postage and packing costs. 

They will still be available in Japanese music 
stores at full price in jewel -box packaging. 

Both versions of the album appear on the orig- 

inal label and are subject to Japan's government - 
backed saihan system, under which labels set 

domestically pressed product's retail price for a 

specified period from release date. 
"We will have a contract with each label to sell 

the [Posca] CDs," Inter Asia VP Hiromi Suzuki 
says. "We recommend a low retail price to each 
label and then they decide the retail price." Roy- 

alty payments are handled by the original record 
company, he adds. 

The first Music Posca album was the Sept. 21 

release "Ima Bokutachi Aruku Michi" by punk 
band the Stand Up on Tokyo -based label Heaven's 
Rock. Suzuki says Music Posca has not yet ap- 

proached major labels for repertoire, and to 

date just three other independent labels 
-Tokyo -based Highway, Ark and 
Green Door -have signed up, with 
only nine albums currently available 
on the Web site. Inter Asia declines 
to release sales figures, but Suzuki 

says it is negotiating with local labels 
Tokuma Japan, Crown, Teichiku and Co- 

lumbia Music Entertainment. 
"This kind of service is good for new, unknown 

acts, because a limited amount of CDs can be 
pressed at a low cost," Ark president Koichi Mizoe 

says. Ark's stable includes male pop vocalist 
Naoya Mori, best -known in Japan for his 2000 
single "Yuzora no Kami Hikoki" on previous 
label VAP. 

While Music Posca initially targets customers 
in Japan, the company hopes to eventually sell 
Japanese CDs to overseas clients. Inter Asia is 

promoting the service online, but is planning to 

run consumer ads in broadcast and print media 
once it has a 100 -strong catalog. 

Although music merchants are taking a wait - 

and -see attitude toward Music Posca, at least one 
retail source doesn't buy the concept. "I think 
this is a moronic idea," he says. "There are many 
difficulties involved with selling physical CDs 

these days, but pressing cost is not one of them. 
"Also," he continues, "historically Japanese 

customers do not like cheap shit, so postcard - 
style packaging does not sound like a great idea." 

Nonetheless, Suzuki says Music Posca aims 
to have a catalog of 500 titles within the next six 

months, including major -label repertoire. 
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TRACKS BY E-MAIL 
U.K. Startup Offers Virtual Listening Posts 

LONDON -U.K. startup eLis- 
tening Post is a digital viral 
marketing service with a dif- 
ference: It promises to earn 
music rights owners income 
before a note is downloaded. 

Launching Dec. 5, eListen- 
ingPost is an act -centered, 
advertising- funded venture 
distributing digitally pro- 
tected full -length tracks via 
standard e-mail for con- 
sumers to preview before 
making a purchase. 

The format has already 
caught the attention of the 
U.K. arms of EMI Music, 
Warner Music and Sony BMG. 

Although they have not yet 
committed acts to the serv- 
ice, Keith Harris, co- founder 
of eListeningPost developer 
G &K Digital, says the majors 
have agreed to trials with the 
system. Talks with Universal 
Music are scheduled, he adds. 

A pilot, which kicked off Nov. 

14, involved some 15 develop- 
ing acts from the United King- 

dom and United States brought 
in by Harris and his business 
partner Greg Holloway, for- 
merly international controller 
at digital entertainment devel- 
oper RealNetworks. 

Harris, recently named di- 
rector of performer affairs at 

U.K. rights body Phono- 
graphic Performance Ltd., is 

a record company veteran and 

former chairman of the United 
Kingdom's Music Managers 
Forum. He also formed his 

own artist management com- 
pany in the early 1980s. 

The service promises users 

a low -cost opportunity via ex- 

isting e-mail technology to 
reach fans in any part of the 
world. Rights owners also 

have the option to place ad- 
vertising space within the e- 

mails, collecting 60% of the 
ad revenue generated. 

Harris says that opportunity 
means "artists can get paid 
from the first play [of the track] 
by using the biggest social net- 

work there is -the e- mail." 
G &K encodes tracks into a 

digital rights management 
(DRM) protected music file for 
the rights owner. That file is 

then embedded into an e-mail 

T77/577 
Amount labels /acts collect 
from eListeningPost 
download sales 

sent to a selected database 
provided by the label /act. 

To prevent the song from 
being shared illegally, G &K uses 

Microsoft's Windows Media 
Audio (WMA) and RealNet- 
works' Helix system. 

Recipients open the e-mail 
and click on the music file's 
link to preview the song free 
five times before the track ex- 

pire. If they like the song, they 
can click on another link to 
buy /preorder the download 
from a specified online store - 
or, for unsigned acts, directly 
from eListeningPost -at any 
time during the first three 
plays. Filling in a short ques- 
tionnaire about the new re- 
lease allows them two more 
free listens. 

Users can share the DRM- 

protected tracks at preview 
stage by forwarding the e- 

mails to friends, spreading the 
acts' music by what Harris 

' I 

terms "word -of- mouse." 
EMI Music U.K. digital media 

manager Eric Winbolt de- 
scribes the initiative as "a nice 

aggregation of technology 
into a package which gives us 

another opportunity to inter- 
act with consumers." 

The ad service, Harris says, 

means labels and acts can 
earn income even if the e- 

mail recipient does not buy 
any downloads. The labels/ 
acts collect 100% of any 
download sales, which they 
then distribute among all par- 
ticipating rights owners. G &K 

earns its income from a one - 
off fee starting at £30 ($57) 
for encoding each track, a 

monthly £5 -£10 ($9.50 -$19) 
tariff to host it on its server 
and a 40% share of ad revenue. 

For a further fee, eListening- 
Post will handle database ad- 

ministration for smaller acts 
using the service. 

Holloway declined to dis- 
close the initial results of the 
pilot. However, the concept has 

been praised by the acts in- 
volved in the trial. Unsigned 
London -based folk -rock singer 
Claire Nicolson says the low fee 

could be a boon for develop- 
ing acts. "I'll pay a small setup 
fee and even smaller monthly 
fee," she says. "To me, that's a 

very good deal." 
Vanessa Redd is lead vocal- 

ist with U.K. alternative rock act 

Rubicks, which released its 
debut album "In Miniature" 
(Sharp Attack /Fulfill Distribu- 
tion) in August. She says that 
eListeningPost "deals with the 
nuts and bolts of actually send- 

ing things out to people -which 
means I've got more time to 
write songs. Perfect." 

HARRIS 

www.americanradiohistory.com

www.americanradiohistory.com


wIlie Indies 
TODD MARTENS tmartens@ki Ilboard.com 

s 

Tom Waits 
ForNoOne 
Supply Of Waits, Sufjan Boxes 
Does Its Best To Meet Demand 

evermind the Nin- 
tendo Wii and Sony's 
PlayStation 3: The 
in- demand, sold -out 
item at indie retail- 

ers this holiday season might 
end up being the three -disc 
Tom Waits set, "Orphans: 
Brawlers, Bawlers & Bas- 
tards" (Anti -). 

The album finished its first 
week with U.S. sales of 21,000 
units, according to Nielsen 
SoundScan. Yet on its Nov. 21 

release date, retailers told Bill- 

board that Epitaph /Anti- distrib- 
utor the Alternative Distribution 

Alliance reported it r-ad sold out 
of the disc by abou- 1:38 p.m. 

Larry Mansdorf, buyer for 
Brighton, Mass. -based New- 
bury Comics, says he brought 
in about 1,500 units chain -wide 
for the album's release, and or- 
dered another 340 once ADA 
reported that it had only 410 
left in stock. Mansdorf says the 
album was on pace at the chain 
to outsell Waits' 2004 set "Real 
Gone" in its first week. That 
album moved a total of 34,000 
units when it was released. 

Anti- issued the album as a 

limited -edition boxed set, and 

Epitaph /Anti- founder Brett 
Gurewitz says the label printed 
up about 60,000 units for North 
America. The box's suggested 
retail price is $49.98. 

"We didn't know how many 
to make," Gurewitz says. "It's 
three hours of music, and it's 
selling for a lot of money. We 

tried to figure out how many 
to make so we wouldn't run out 
before Christmas." 

Word is that Best Buy had 
brought in only about 1,500 
copies to start, but suddenly 
doubled its order after strong 
first -day sales. Multiple indie 

retailers tell Billboard that ADA 

contacted them about 12:30 
p.m. on Nov. 21, urging them 
to get in any follow -up orders 
for the album. 

Eric Levin at Criminal Rec- 

ords in Atlanta says he brought 
in about 60 copies for week of 
release and hopes that will 
carry him through most of the 
holiday season. As of now, 
most indie retailers should be 
stocked, but Gurewitz says the 
label will reassess the situa- 
tion if it appears the album will 
sell out. 

"We don't want the record 

LJI)FIC)flt 
not in stores during Christ- 
mas," he says. 

INDIES GET FESTIVE: 
Sufjan Stevens looks to have a 

key seller at indie retail with his 
five -disc "Songs for Christmas." 
The box, which comes with stick- 

ers, an essay from Rick Moody 
and a songbook, carries a sug- 
gested retail price of $19, and 
sold 13,000 units in its first week. 

"It's a pretty expensive pack- 
age to put together, but he 
wanted it to be something of a 

Christmas gift," Asthmatic 
Kitty head Lowell Brams says. 
"But I think we'll do better than 
break even." 

Brams notes that the label is 

running a few days behind in 
fulfilling orders for the set as 
it didn't anticipate a high de- 
mand for a specialized, sea- 
sonal item. He won't give exact 
numbers, but says the label has 
sold multiple thousands of 
units direct from its site, which 
means it's selling faster after 
week one than Stevens' two 
previous records, "Illinois" and 
"The Avalanche." 

"I knew a lot of people would 
want it," he says, "but I just 
wasn't prepared to be getting 

this many orders." 
The set collects songs re- 

corded during the past six years, 
and Stevens' songs gradually 
become more heavily orches- 
trated with each disc. "At the be- 

ginning, there's definitely a feel 

of recording in the living room 
with friends," Brams says. "But 
as you listen chronologically, 
you can hear the arrangements 
becoming more sophisticated." 

Perhaps not as widely avail- 
able, but still worth seeking 
out, is "Christmas Time 
Again," conceived by dB leader 
and power -pop aficionado 
Chris Stamey. Now in its third 
edition, the album collects 23 

tracks from the likes of the 
dB's, Big Star, Marshall 
Crenshaw and Whiskeytown, 
among others. The Whiskey - 
town cut is one of the newest 
added tracks. 

"I recorded [ Whiskeytown] 
so much," Stamey says. "I have 
three unreleased records of 
them in the can that just got 
caught up in record -label poli- 
tics. That's just one of the tracks 
that had been sitting around." 

The album is available via 
mail -order company Collec- 
tor's Choice Music. 

in a 
m- First Entertainment -- Credit Union 

Bank of 
America® 

(APY) 

Wells 
Fargo® 
(APY) 

y to the - 

Washington 
Mutual® 

(APY) 

Citibank® 
(APY) 

Money 
Market 2.9O%APY 

$2,500 minimum balance 

0.40% 
$2,500 minimum to 
avoid fee - $1,000 
minimum balance 

0.50% 
$1,000 
minimum balance 

0.15% 
$2,500 minimum to 
open and avoid fee. 

1.01% 
Up to $9,999 

Premier 
Money 
Market 

3.75 °l0'" 
$25,000 minimum balance 

0.40% 
$25,000 
minimum balance 

1.55% 
$10,000 
minimum balance 

2.33% 
$25,000 
minimum balance 

1.90% 
$25,000 
minimum balance 

Titanium 
Money 
Market 

4.35% 
IPY 

$100,000 minimum ba ance 

0.40% 
$100,000 
minimum balance 

No 
comparable 

product 

2.84% 
$100,000 
minimum balance 

No 
comparable 

product 

DJJ ¿ 

You're eligible 
to join today! 

1 -Year 
Term Savings 

Certificate 
5.00 V 

$1,000 minimum bola-ice 

3.15% 
$1,000 
minimum balance 

2.68% 
$2,500 
minimum balance 

3.85% 
$1,000 
minimum balance 

4.20% 
$500 
minimum balance 

3 -Year 
Term Savings 

Certificate 
5.10% 

APY 3.15% 
$1,000 
minimum balance 

$1,000 minimum baH-nce 

3.48% 4.75% 4.45% 
$2,500 $1,000 $500 
minimum balance minimum balance minimum balance 

APY = Annual Percentage Yield. Source: Financic I institution website and /or phone survey 11/01/06. Rates subject to change without notice. 
Some rates from other institutions may have addi iDnal qualifying requirements. Please check with your financial institution for current rates. 
Certificates are subject to early withdrawal fees crd penalties. First Entertainment deposits insured up to $100,000 by the NCUA. Other institution 
insured up to $100,000 by the FDIC. Bank of America, Wells Fargo, Washington Mutual and Citibank are registered trademarks. 

- First Entertainment -- Credit Union 
An Alternative Way to Bank. 

888.800.3328 www.firstent.org 

Your savings fedcrul4 inwrcd a SI00 10 

NCUA 
National Credit Union Administration. 

a U.S. Goverrnmem Agsncy. 

DECEMBER 9, 2006 www.billboard.biz 15 

www.americanradiohistory.com

www.americanradiohistory.com


AA n 

C7-11 alibi Notas 
LEILA COBO Icobo @billboard.com 

Paulina's Panregional Plan 
Rubio's `Reconfirmation Album' 
A Success By Committee 

With more than 200,000 copies 
of her last studio set, 2004's 
"Pau- Latina," sold in the 
United States alone, according 
to Nielsen SoundScan, Paulina 
Rubio is -after Shakira -the 
top -selling Latin female pop 
artist in the market. 

She is also a panregional 
star, who surprisingly has 
never been fully worked with 
a panregional strategy. 

But Rubio's new set, 
"Ananda," released in Septem- 
ber, was conceived and mar- 
keted as a breakthrough album 
designed to lift Rubio's profile 
and set up a 2007 English - 
language disc. 

"Prior to this, we simply 
dropped an English- language 
album, and it was a mistake [to 

do it that way]," says Jesús 
Lopez, chairman of Universal 
Music Latin America /Iberian 
Peninsula. López was referring 
to Rubio's 2003 English - 
language debut "Border Girl," 
which has sold 282,000 copies 
in the United States. 

Although that is a re- 
spectable number, López is set- 

ting his sights higher with a 

different, highly synchronized 
strategy that seeks to establish 

Rubio in multiple other terri- 
tories before she ventures 
again into English. 

Prior to recording her own 
album, last year Rubio joined 
pop /alternative chanteuse Juli- 

eta Venegas in a trio with re- 
spected singer /songwriter 
Coti. Their track hit No. 1 in 
Spain, a key market, and gave 
a credibility boost to Rubio, 
who sings light, airy pop. 

That set off a panregional 
A &R plan for Rubio's new 
album. Instead of coordinat- 

ing A &R from a single Univer- 
sal office in a specific country, 
for the first time ever, López 
had a committee with input 
from Argentina, Spain, Mex- 

ico and U.S. labels. (The strat- 
egy was later repeated with 
David Bisbal's new album.) 
"With this type of artist, it gives 
us the possibility of having 
tracks better suited for partic- 
ular territories," López says. 

Unlike other Rubio albums, 
which had tiered releases in dif- 

ferent countries sometimes sep- 

arated by months, " Ananda" was 

released simultaneously in Latin 

America, Spain and the United 

States, and debuted at No. 1 in 
multiple territories. The single 
"Ni Una Sola Palabra," written 
by Spaniard Xabi San Javier (of 
Spanish pop group La Oreja de 
Van Gogh), topped radio charts 
everywhere (including Bill- 
board's Hot Latin Songs chart) 
except Argentina, where it 
peaked at No. 3. 

Rubio initially concentrated 
on promoting and performing 
only in her top markets -Mex- 
ico, Spain and the United States. 

Visits to the rest of Latin 
America only began in Novem- 
ber, and in February, plans call 

for visits to France, Holland, 

Italy and Germany. Rubio is 

slated to record duets with local 

acts in these markets as a prel- 
ude to her English disc at the 
end of 2007. 

At press time, less than two 
months after its release, 
"Ananda" had sold half a mil- 
lion copies worldwide, accord- 
ing to Universal, and nearly 
80,000 in the United States 
alone, according to SoundScan, 
making this Rubio's fastest - 
selling album to date. 

Essential to the album's ac- 

ceptance, López says, was a dig- 

ital and mobile strategy in 
which Universal cut different 
deals with carriers in each 
country, for a total calculated 
promotional value of more 
than $1.5 million. 

To date, there have been more 
than 500,000 downloads of 
Rubio tracks -Spain has the 
most -including ringtones, 
ringbacks and digital tracks. 
Most activity comes not from 
digital sales -which are still in- 

cipient in Latin America -but 
from mobile product. 

"This is a reconfirmation 
album," López says. "This is an 
artist who, in certain circles, 
doesn't get the respect she mer- 
its. We wanted to show this is not 
a one -hit act but a woman who 
systematically makes hits." 

LATIN BY AYALA BEN -YEHUDA 

Old Movies, New Soundtracks 
Univision Repackages Regional Mexican Catalog Music With Film DVDs 

Univision Music Group has found a 

new way to move its regional Mexican 
catalog: get people to stay for the movie. 

The company is reissuing films along 
with "soundtracks" that didn't exist at 

the time the movies were made but have 
been compiled for a CD /DVD package. 

The 1978 Mexican gangster flick 
"La Banda del Carro Rojo," which fea- 

tured a guest appearance and title 
track by Los Tigres del Norte, was re- 
leased on DVD Aug. 1 by Fonovisa. It 

has sold 44,000 copies, according to 
Nielsen SoundScan. 

The accompanying CD contains 15 

songs by the band, which has appeared 
in more than a dozen movies. 

The songs were chosen based on 
their relevance to the movie's subject 

16 I DECEMBER 9, 2006 

and their popularity at the time the 
movie was released, Fonovisa market- 
ing VP Alberto del Castillo says. 

The movies /sound- 
tracks are "a result 
of the search of new 
ways to exploit cata- 
log," Castillo says. 
"There isn't sufficient 
room on store shelves 
anymore for all the 
[Tigres] CDs." 

The timing was also 
right given the high rat- 
ings that classic crime dra- 
mas achieve when they're 
shown on TV, as well as the critical mass 
of older DVD buyers, Castillo says. 

Fonovisa plans to secure the rights 

to all 13 Los Tigres del Norte movies for 
similar CD /DVD reissue and eventual 

boxed sets. 
The band's "La Muerte 

del Soplon" (1977) movie/ 
soundtrack debuted at 
No. 11 on Billboard's Top 

Latin Albums chart, 
with 6,000 copies sold 
since its Nov. 7 release. 

Los Huracancs del 
Norte's "Grandes 
Corridos ... De 
Película" debuted 

the same day on Univision 
Records. It includes the 2000 film "El 

Clavo," which starred two members of 
the band, and 12 corridos by the group. 

Jose Sanchez, West Coast buyer for 

the Ritmo Latino 
chain, says a Juan Gabriel movie com- 
bined with a tribute CD from Disa sold 
poorly several years ago. But he says 
the current crop of movies /sound- 
tracks is faring better due to a TV and 
radio campaign from Univision. 

As for who is buying, "Only adults 
know the movies. The young people 
who were born here aren't so familiar 
with Mexican films," Sanchez says. 

The combo is available in a jewel 
case or a DVD case. But "people tend 
to shop for the bands still," says Rick 
Banales, Latin and world music 
product manager for Virgin Mega - 
store. "If you were to separate them, 
the CD would do much better than 
the DVD." 

www.billboard.latino. msn.com 

n la red 
ONLINE EXCLUSIVE 
For 24/7 coverage of 
the Latin music world, 
Billboard has partnered 
with MSN. Go to 
Billboard.Latino.MSN 
.com for a complete 
roundup in Spanish. 

CHAYANNE HITS 
THE ROAD 
Puerto Rican pop star Chay- 

anne has launched his 2007 
tour early, with a series of 
concerts in Mexico. The nine 

dates, which kicked off Nov. 

22 in Nuevo León, are the 
prelude to his official 2007 
tour that starts Jan. 27 in 

Santiago, Chile. 

The 2007 trek, which in- 
cludes some 100 confirmed 
dates, will coincide with the 
release of his new album, 
set to street in March on 
Sony BMG. 

Chayanne's Mexican dates 

are sponsored by Mexican 
bank Bancomer. The U.S. 

2007 shows will be pre- 
sented by Cárdenas Market- 

ing Network. 

CUBAN SONGS CASE 
SETTLED 
A six -year, transcontinental 
legal battle involving 13 

songs written by Cuban 
composers between 1930 
and 1945 has been resolved. 

The ruling stemmed from a 

2000 proceeding by Peer 
International, which sought 
a declaration that it was the 
copyright owner of the 
songs. In turn, Editora Musi- 

cal de Cuba (EMC), the mu- 
sic publishing arm of the 
Cuban government, had 
fought to void peermusic's 
composer contracts and 
also accused Peer of fraud 
and misconduct in obtain- 
ing those contracts. 

The 13 songs in question 
are part of a broad catalog 
of some 600 works acquired 
by peermusic prior to the 
Cuban revolution. 

In his Nov.16 judgment, 
Justice Lindsay said Peer 
could still have some rights 
to some of the songs, but 
dismissed Peer's wide decla- 

ration of ownership. But he 

also cleared peermusic of 
EMC's charges. In a state- 
ment, a Peer representative 
said Lindsay's ruling "vindi- 
cated our conduct and 
our reputation." Peermusic 
founder Ralph Peer spent 
much time in Cuba -as he 

did throughout Latin Amer- 
ica between 1930 and 1950 

-and built up a broad and 

valuable catalog of Latin 
music. The success of Buena 

Vista Social Club in 1997 re- 

vived interest in the catalogs 
and sparked the case. 

www.americanradiohistory.com
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License Rate Debate 
Publishers, Labels, Digital Media Make Their Cases 

crucial music publish- 
ing proceeding is 

about to hit full 
swing. Publishers, 
labels and digital 

media companies have filed 
their cases with the Copyright 
Royalty Board, which will de- 
termine compulsory license 
rates for compositions previ- 
ously recorded and released in 

the United States. 

The rates for compulsory 
mechanical and digital phono- 
record delivery (DPD) licenses 
(section 115 of the Copyright 
Act) will include a full range of 
uses, from CDs and multises- 
sion discs to digital downloads 
and ringtones. 

Written arguments and doc- 
uments, due to be filed Nov. 30, 

were not completed at press 
time. But sources close to the 
parties provided some of their 
arguments on the condition 
that they not be communicated 
or published prior to that date. 

The National Music Publish- 
ers' Assn. is expected to urge 
keeping a penny rate for me- 
chanical licenses, though sig- 
nificantly higher than the cur- 
rent 9.1 cents per song. The 
NMPA will argue that a rate 
based on a penny amount, 
rather than a rate based on a 

percentage of some amount 
like wholesale price, is the 
model that has been used for 
about 100 years. 

Business expectations, the 
sources say, have been based 
on this model, which ensures 
some guaranteed value for 
copyrights. If rates were a per- 
centage, publishers would not 
be able to control the amount 
on which that percentage 
would be based. 

Publishers are expected to 
urge keeping a penny rate for 
DPDs as well since the royalty 
is easy to calculate for indi- 
vidual sales, like permanent 
download sales. But they 
want a DPD rate higher than 
the mechanical rate since, 
they argue, producing a digi- 
tal delivery costs less than 
producing a physical product. 

For reproductions not 
based on individual sales (e.g., 

subscriptions services and 

streams), publishers are open 
to accepting some variation of 
the penny rate. They are ex- 
pected to propose three tiers, 
with the rate equal to the 
greater of a micropenny mini- 
mum based on activity (e.g., 
number of streams); a percent- 
age of revenue (depending on 
how revenue is defined); or a 

percentage of the content cost 
(example: the amount a third 
party like Apple Computer 
pays for all the music- record- 
ing and composition). 

The RIAA is expected to 
argue that all rates be based 
on an aggregate percentage 
of the labels' price (e.g., 
wholesale price) per product, 
rather than a penny rate per 
song. Compulsory rates would 
then not exceed some total 
percentage per product, such 

as a percentage per CD price 
or a percentage of a multidisc 
or multisession product that 
includes video. Sources say 
this would allow greater flex- 
ibility for companies to offer 
newer formats. 

Labels are also expected to 
argue that the current rates are 

too high since compulsory 
rates have increased during the 
past several years even though 
CD prices have dropped and 
digital piracy has resulted in a 

drastic decline in sales. 

The Digital Media Assn. is 

expected to focus only on DPD 

rates, arguing for a percentage 
rate based on retail price with- 
out a minimum royalty. 

The specific percentage 
and penny amounts that the 

parties will request were un- 
decided at press time. 

THE LION R^ARS Top 
indie film company Lionsgate 
is now set up internationally 
and digitally as a music pub- 
lisher and is looking for cata- 
log acquisitions. 

Jay Faires, Lionsgate presi- 
dent of music and publishing, 
says the company is attracting 
composers and artist /songwrit- 
ers for its films and TV shows, 

buying rights in songs and find- 
ing ways to exploit the music be- 

yond the programs. 
The company recently 

sealed a deal with Fintage 
Music to subpublish Lionsgate 
outside the United States. "I 
don't want 13 different sub - 
publisher deals," Faires says. 

He believes Fintage has "the 
next generation" of collection 
systems, offering a transpar- 
ent process with a quicker 
pay- through process than 
other companies. 

The deal follows one that 
Lionsgate made with the Or- 
chard to distribute sound- 
tracks digitally and, depend- 
ing on the outcome of current 
talks, pitch songs for other 
synch opportunities. 

The Lionsgate publishing 
deals seem pretty straightfor- 
ward. Although some songwrit- 
ers are signed to the publisher, 
the company is not necessarily 
tying up rights in all the artist/ 
songwriters' catalogs. Many 
deals are for single -song rights, 
offering marketing exposure 
that could help build that artist's 
music career, Faires says. Not 
only will they release score 
soundtracks on CD, but they 
may remix the score to find al- 

ternative sources of revenue. 
And the company has many op- 
portunities for the right writers. 

"I have a thousand synch 
features I have to fill, and we're 
going to 12 TV shows next 
year," Faires says. 

Lionsgate TV shows include 
"The Dead Zone" (USA Net- 
work), "Wildfire" (ABC Fam- 
ily) and "Weeds" (Showtime). 
Past films and scores include 
"Crash," "Monster's Ball" and 
"Requiem for a Dream." 
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The new Christmas album by Luis Miguel 
contains the 2 new hit singles 

"Santa Claus Llego A La Ciudad" 
& "Mi Humilde Oración" 

The combination of holiday 
feeling and the emotional voice of 

Luis Miguel will captivate listeners. 
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Learn to adapt with forward -thinking 

online music courses and programs 

from Berkleemusic, the online 

extension school of Berklee College 

of Music. 

learn music online 
www.berkleemusic.com 

1.866.BERKLEE 

or Online Courses and Programs Enrolling Now! 

PUBLIC SALE 

ASSETS OF 
THE SONGWRITERS COLLECTIVE, LLC 

see Legal Notice on page 108 
of this issue. 
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Promoter BILLBOARO.BIZ 
GROSS/ ARTIST(S) 

Venue, Date 

BILLY JOEL 
Rod Laver Arena, Melbourne. 
Australia, Nov. 10, 12 

CELINE DION 
Colosseum at Caesars Palace, 
Las Vegas, Nov. 22 -26 

BILLY JOEL 
Burswood Dome, Perth, 
Australia, Nov. 7 

GEORGE MICHAEL 
Sportpateis, Antwerp, Belgium, 
NOV. 14 

I$4,764,390 

$2,758,242 

$1,630,768 
42,.1 
$23812/$63.07 

$1,227,164 
(C9955.37ß) 556,_5; 
$6679/$57,80 

$1,148,286 

$835,331 
S/$39-50 

$785,863 

$734,133 

í! $605,448 
5 

a 

$590,348 

$521,499 

$478,572 
.,.ilanÍ 

$446,055 

$437,778 
.. ,adan) 

63/ $47.54 

$437,180 

$435,080 

$432,746 

r$432,270 

$432,194 

t- 
$430,841 

tans 

129 

$429.753 

$427,120 

5420, 924 

$418,395 
5p Sound Advice Amphitheatre, 

We,t Palm Beach, Fla., Oct. 11 

Attendance 
Capacity 

30,988 
-,AD sellouts Frontier Touring 

20,234 20.7412 f ,. Concerts West /AEG Live shows 'our seller,.. 

16,254 
seLnut 

16,231 
18,235 

AEROSMITH 
Coliseo de Puerto Rico Hato 
Rey, Puerto Rico, Nov. 126 

11.000 
133SC 

Frontier Touring 

Live Nation 

Jose Dueño Presents 

DIXIE CHICKS, BOB SCHNEIDER 
Tacoma Dome, Tacoma, Wash., 15,565 
Nov.11 celes, 

Concerts West The Messina Group, Moore 
Entertainment /AEG Live 

DEF LEPPARD, JOURNEY 
Coliseo de Puerto Rico, Hato 
Rey, Puerto Rico, Nov. 19 

9,428 Jose Dueño Presents 

VICENTE FERNANDEZ, PAQUITA LA DEL BARRIO 
Toyota Center, Houston, Oct. 29 5,099 

=.861 
Hauser Entertainment 

VICENTE FERNANDEZ, PAQUITA LA CEL BARRIO 
Smirnoff Music Centre, Dallas, 6,68; 
Oct. 28 9,910 

Hauser Entertainment, House of Blues Concerts 

LUNY TUNES & LOS BENJAMINS 
Coliseo de Puerto Rico Hato 
Rey, Puerto Rico, Nov. 122 

12,2'_3 
1053, Yolanda Diaz Sanabria 

DIXIE CHICKS, BOB SCHNEIDER 
Jobing com Arena, Glendale, 
Ariz., Nov. 19 

8,995 Concern West, The Messina Group, Moore 
srllC.ir Eitertainment /AEG Lino 

JAMES BLUNT, STARSAIILOR 
Pengrowth Saddledome, 
Calgary, Alberta. Nov. 3 

10,6E19 
lC.92C 

House of Blues Canada 

BOO BOMB: E -40, LUDACRIS, MISTAH P.A.B. & OTHERS 
HP Pavilion, San Jose, Calif Oct 30 14,881 

:eilajt The Big Productions 

SUNS N' ROSES, SUICIDE GIRLS, THE 'TREWS, DIE MANNEQUIN 
Halifax Metro Centre, Halifax 
Nova Scotia, Nov. 20 

7,880 
8,?-0rJ 

Gillett Entertainment Group, House of Blues 
Canada 

THE KILLERS, RED ROMANCE 
theatre at Madison Square 
Garden, New York, Oct. 24 -25 

11,144 
Louts 

.1AMES BLUNT, FAVOURITE SONS 
Radio City Music Hall, New York, 11,901 
Oct. 10 -11 two sellouts 

THE CHEETAH GIRLS 
Arena at Gwinnett Center, 
Duluth, Ga., Oct. 13 

10,940 
5E41 out 

Liste Nation 

MSG Entertainment 

AEG Live 

BAMBOOZLE FESTIVAL: CASPBOARD OONFESSIONAL & OTHERS 
Cal Poly Athletic Field, Pomona, 13,519 Goldenvoice /AEG Live Calif., Oct. 14 -15 16000 two shows 

DIRTY SOUTH INVASION: T.II. _IL WAYNE, YOUNG DRO 8 OTHERS 
Verizon Center, Washington, 
D.C., Nov. 26 

7798 
i.9_ O 

BOB DYLAN, FOO FIGHTERS 
S®tiabank Place, Ottawa, Nov. 5 6,976 

JAMES BLUNT, STARSAILOIR 
General Motors Place, 
Vancouver, Nov. 5 

9,474 
10,.'23 

Darryl Brooks & Carol Kirkendall 

House of Blues Canada 

House of Blues Canada 

ANA GABRIEL 
Gibson Amphitheatre, Universal 5,965 
City, Calif., Oct. 21 sellout 

House of Blues Concerts, Cardenas Marketing 
Network 

PET SHOP BOYS 
Radio City Music Hall, New York, 5,961 
Oct. 14 sellout Love Nation, MSG Entertainment 

JOHN MAYER, SHERYL CROW, MARJORIE FAIR 

$415,581 
9.50/$39-50 

$412,497 

$412,320 

$402,563 
1,26 Journal Pavilion, Albuquerque, 10,465 

N.M., Oct. 16 12 62 

9,950 
19.1E3 

Live Nation 

IRON MAIDEN, BULLET FOR MY VALENTINE 
Allstate Arena, Rosemont, Ill., 
Oct 18 

8,863 
12 9C'l Live Nation 

DEF LEPPARD, JOURNEY, STOLL VAUGHA.N 
Van Andel Arena, Grand Rapids, 7,546 
Mich., Oct. 24 Live Nation 

JUAN GABRIEL 
Frank Erwin Center, Austin, Nov. 8 5,332 

6.31 in-house 

DEF LEPPARD, JOURNEY, STOLL VAUGHAN 

$397,617 

$396,308 

$.395.356 

$394,640 

5394,260 

3392.932 

$392,233 

Live Nation 

JUAN GABRIEL 
Santa Ana Star Center, Rio 
Rancho, N.M., Nov. 4 

6,329 Live Nation 

JOIJN MAYER, SHERYL CROW. MAR'JORIE cAIR 
Starwood Amphitheatre, 
Antioch, Tenn., Oct. 8 

14,066 
,l Live Nation 

DIXIE CHICKS, BOB SCHNEIDER 
Save Mart Center, Fresno, Calif., 7,148 
Nov: 16 sellc .R 

Concerts West, The Messina Group, Moore 
Entertainment/AEG Live 

COLNTRY BASH: GRETCHEN WILSON, PHIL VASSAR & OTHERS 
Verizon Wireless Amphitheater, 12,782 
Irvine, Calif., Oct. 14 16.001 

Live Nation 

JAMES TAYLOR 
Tower Theatre, Upper Darby, Pa., 5,604 Live Nation Oct.17 -18 6,128 two socas 

JOAN SEBASTIAN 
U.S. Airways Center, Phoenix, 
Oct. I3 

6,283 
6,712 

Elias Entertainment Group 

Entertainment Centre, Brisbane, 6,228 
Australia, Oct. 21 

Michael Coppel Presents 
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And The Beacon Makes Four 
New York's 2,800- Seater Added To MSGE Portfolio 

New York's Beacon Theatre is now the fourth venue in the Madi- 
son Square Garden Entertainment (MSGE) portfolio, which in- 
cludes Madison Square Garden, Radio City Music Hall and the 
Theater at Madison Square Garden. 

The 2,800 -seat Beacon has become one of New York's busiest 
rock halls, hosting approximately 70 concerts annually, as well as 
family shows and other special events. Fifty-two events reported 
to Billboard Boxscore this year by the Beacon had a combined gross 
of more than $8 million and drew more than 136,000 patrons. 

Under MSGE's management, the Beacon plans to host more 
than 100 events, concerts and family shows in 2007. For MSGE, 
the venue is a nice fit. "We are now uniquely positioned within the 
industry to help agents and managers groom young artists," MSGE 
president Jay Marciano says. "Adding the 2,800 -seat Beacon The- 

atre to our profile of venues gives us the flexibility to offer artists 
a broader choice of various -sized venues to play, from the more in- 
timate Beacon, to Radio City Music Hall [6,013 capacity] and the 
Theater at MSG [5,605 capacity], to Madison Square Garden." 

The Beacon has been an "open shop" in working with a variety 
of promoters, but Live Nation has been the primary presenter in 
the hall. Under the MSGE banner, the Beacon will continue to work 
with a variety of promoters, as well as promote events in- house. 

In January 2008, the Beacon will be closed for a seven to nine - 
month restoration, in which MSGE has committed to spend a min- 
imum of $10 million for initial renovations of the building. The 
restoration will extend from the front ofhouse to the back of the load- 

ing docks. MSGE, then operating as Radio City Entertainment, or- 

chestrated a $70 million restoration ofRadio City Music Hall in 1999. 

1NA61N QUINN' MANN 

Fron- left, MSGE pre ;idén: 
JAY MARCIANO, MEG 
Cat I aiision Systems lice 
cha retan HANK RAANER 
and C rque du Soleil bun der 
GUY LALIBEFTE. 
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The Beacon is located at Broadway and 74th street in Manhat- 
tan, and was built in 1928 and designed in the art deco styling of 
the day by architect Walter Ahlschlager. 

Meanwhile, these are heady times for the Garden. After weigh- 

ing several options, Garden owner Cablevision Systems decided 
earlier this year to move the celebrated New York arena from its 

current location to a new site across the street as part of the James 
A. Farley Post Office project (billboard.biz, March 8). 

The new Garden is targeted to be completed by 2011, at a cost 
expected to be in the $800 million range. Since 1879, the Garden 
has had four incarnations, moving to its current site atop Penn 
Station in 1968. The new deal would include the demolition of the 
current arena. MSGE owner Cablevision had been considering 
possible renovation plans that would have cost about $350 million 
(Billboard, Dec. 17, 2005). 

The Garden is the top -grossing arena in the world. Elton John, 
who called the venue "near and dear to his heart" when accepting 
the Legend of Live award at the Billboard Touring Conference last 
month, has played the venue more than any other artist, and said 
he will notch his 60th sellout at the arena on his 60th birthday, 
March 25. The Garden took in more than $118 million at the box 

office in 2006, according to Billboard Boxscore. 
MSGE also has revealed plans for a joint partnership with 

Cirque du Soleil to present New York's first theater production 
of Cirque at the Theater at Madison Square Garden, beginning 
in 2007. The as -yet- unnamed production is being created specif- 
ically for that theater, and will run for 10 weeks each winter for 
the next four years. 

alt.deet"?-e- 
You strive for excellence onstage. Reunion Blues 

delivers it backstage. For more than 30 years, our 
instrument bags have upstaged the rest with luxury 

and functionality you won't find anywhere else. 
Visit us today at www.reunionblues.com. 
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ONLINE BY ANTONY BRUNO 

Year Of The Avatar 
The Music Biz Banks On Second Life's 
Virtual Boom For 2007 
Every year, a new online serv- 
ice seems to creep out of no- 
where to capture the public's 
imagination, causing at once 
havoc and opportunity for the 
entertainment industry. 

Two years ago it was My- 

Space. This year it was YouTube. 

For next year, the music biz 
seems to be betting on Sec- 
ond Life. 

Simply put, Second Life - 
created by San Francisco tech 
company Linden Labs -is a 

virtual world where members 
navigate through 3D environ- 
ments using digital replicas of 
themselves called avatars. 
Members chat, play various 
types of virtual games and 
spend real money to buy fake 
goods such as clothes, weapons 
and houses. 

Its popularity is skyrocket- 
ing- growing from 100,000 
members at the beginning of 
2005 to 400,000 earlier this 
year to more than 1.5 million 
members now, with an aver- 
age of 10,000 members on- 
line at any given time. The 
growth rate now stands at 
10 % -12% a month, but ana- 
lysts predict Second Life 
could explode to 9 million 
members by next June. 

And then there is the vir- 
tual economy. Second Life 
members spend an average of 
$350,000 a day buying and 
selling goods and services 
using a virtual currency 
known as Linden Dollars, 
which can be exchanged for 

real cash at the rate of about 
271 Linden dollars to one U.S. 
dollar. In the month of Octo- 
ber, $9 million of real money 
was spent within the game. 

Put it all together and Sec- 
ond Life holds great potential 
to become the next evolution 
of the social networking /user- 
generated content. Brands like 
Adidas, American Apparel, 
Dell Computer, Toyota and oth- 
ers already have established a 

presence within the virtual 
world, and the music industry 
is close behind- creating 
branded destinations, live con- 
certs, merchandise stores and 
even recording facilities. 

"Second Life's combination 
of social networking, strong 
sense of community and cre- 
ativity makes it a very appeal- 
ing destination," an EMI 
spokesman says. "If we're 
smart about it, we can help res- 
idents of Second Life connect 
with their favorite artists and 
discover new ones." 

Buying a presence in Sec- 
ond Life is like registering a 

Web domain. Interested com- 
panies can either rent space 
on an existing island or sim- 
ply buy their own. It costs 
about $5,000 to buy the largest 
island the world has to offer, 
with about $300 a month in 
maintenance fees. 

Then there's development 
costs needed to "build" what- 
ever 3D environment the 
brand wants on its "land," 
which can cost more than 

UNWIRE YOUR EARS 
Ever wanted to buy a pair of 
headphones that require an 
instruction video to use? Well, 
here's your chance. Etymotic 
Research has created the ety.8 
Bluetooth earphones, the only wire- 
less earbuds on the market. 

While they're not completely wire - 
less-a wire connects the left and right 
earphones together -the earbuds don't 
require a wired connection to the audio 
source, so long as that source is 
Bluetooth- enabled. In addition to 
streaming music, users can control the 
music playback via Borg -like ear- 
phones as well. 

An optional add -on is the 8.Mate, 
a Bluetooth transceiver 
designed specifically 
for the iPod. Without 
it the earphones 
would not work with the 
popular device. 

The ety.8 will ship in early 
December for $200 for the basic set 
and $300 for the optional 8.Mate 
adapter. - Antony Bruno 
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$10,000 depending on the so- 
phistication of the experience, 
in addition to monthly main- 
tenance fees. 

Sony BMG has planted the 
biggest flag to date, buying an 
entire island within the Second 
Life world called the Sony 
Music Media Island. It features 
several "artist's lounges" that 
fans can visit to stream tracks 
and watch video from acts like 
Audioslave, DMX, OutKast and 
Justin Timberlake. Lounges 
also include a photo gallery, 
artist bio and links to each 
artist's Web site. 

There is also a virtual shop, 
where members can buy 
label -branded clothing for 
their avatars and tracks that 
they can play and broadcast 
to others only in the Second 
Life world. Additional links 
in the store direct users to var- 
ious Sony Music Web sites to 
buy real -world items, such as 
albums, merchandise and 
mobile content. 

The Media Island went live 
Oct. 19 with a live chat and 
album preview by Ben Folds. 
During the event, Folds 
appeared in avatar form, 
answered questions and 
streamed tracks from the new 
album before chugging a can 
of Duff beer and attacking the 
audience with a light saber 
and laser beams shooting out 
of his eyes. 

The Media Island is still in 
somewhat of a "quiet" mode, 
with Sony doing little to pro- 
mote the location as it contin- 
ues developing the complex 
with additional content and 
features. Still, the location has 
received about 3,000 visitors 
since going live. 

Other labels have experi- 
mented on a much smaller 
scale. Warner Bros. Records 
built individual brownstone 
lofts on rented land for artists 
Talib Kweli and Regina Spek- 
tor. Fans can play pool and chat 
there while listening to their 
respective tracks. 

Second Life's Sony Music 
Media Island went live Oct. 

19, with a live chat and album 
preview by BEN FOLDS. 

On Aug. 3, Suzanne Vega 
became the first major record- 
ing artist to perform live in 
avatar form as part of a simul- 
cast on the public radio station 
Infinite Mind. Duran Duran 
is preparing a live Second Life 

concert as well. 
Like MySpace, Second Life 

is also a haven for unsigned 
bands and indie artists. Sev- 

eral virtual nightclubs, bars 
and other venues book live 
performances and stream 
recorded music from acts 
hungry to gain an audience. 
Second Life even has a dedi- 
cated "live music" category in 
its live event directory, with 
several performances sched- 
uled daily. 

Currently, this activity is 
strictly promotional. Like 
Web sites, popular Second 
Life destinations can sell ad- 
vertising space for other Sec- 

ond Life services as well as 
for real -world Web sites in 
the form of virtual posters or 
billboards, and organizers 
could conceivably charge for 
live events. 

However, performing in 
Second Life does have its lim- 
itations. Too many members 
in one spot can cause a lag in 
the time it takes for the 
graphics to load, which corn - 
monly results in avatars walk- 
ing around with no clothes. 
As such, live events are re- 
stricted to only a few hundred 
members at a time. 

Today the biggest benefit of 
holding events in Second Life 

is the press they receive. Once 
that buzz factor wears off, 
there will need to be more con- 
crete results to justify further 
activity in the space, and no 
one has determined how to 
measure that just yet. 

Ultimately, Second Life 
could wind up being yet an- 
other overhyped online phe- 
nomenon that never gets past 
its geek -chic status. But it 
also could just be the future 
of the Internet. 
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CHINGULAR AND 
CINGULAR RINGULARS 
The ringtone craze shows no 
signs of slowing down as Cin- 

gular Wireless and Sprint each 

introduce new innovations to 
the format. Sprint has part- 
nered with Capitol Records to 
develop a host of personalized 

ringtones and call tones from 
hip -hop artist Chingy, all based 

on the cut "Dem Jeans." 
Chingy recorded 123 different 
versions of the ringtone, in- 

serting various female names 

into the clip. 
Meanwhile Cingular hopes 

to increase ringtone sales by 

introducing Tone Cards -gift 
cards that can be purchased in 

stores and redeemed for ring - 
tones. They come in incre- 
ments of $10 for four ringtones 
or $20 for eight. 

DIGITAL'S HEAVY 
MISSION 
Digital music revenue will 
have to carry more weight 
during the next few years if 
it is to recoup the losses of 

still -declining CD sales, ac- 
cording to analyst group Pali 

Research. The firm forecasts 
that while digital download 
sales will increase 40% in 
2007 and 25% in 2008, total 
music industry unit sales will 
still fall 1% in each of the next 
two years. For 2006, the 
group expects overall digital 
and physical sales to finish the 
year down 1 %, compared with 
the 4% slide of 2005. 

THE WINNER GETS 
BARENAKED 
eMusic is close to crossing the 
100 million download mark 
and has tapped the Bare - 
naked Ladies to write and 
record a personalized song 
about the eMusic subscriber 
who downloads the milestone 
track. eMusic will offer the 
track as a free download, and 
the Barenaked Ladies will add 
it to their new album "The 
Barenaked Ladies Are Men," 
due Feb. 6. eMusic started 
counting downloads on Nov. 

1, 2003. 

HOT RiNrMASTERSTM Zo 6 Billbar+tl 

TITLE 
ORIGINAL ARTIST 

COMPILED BY Nielsen 
le 

2 
SMACK THAT 

AKON FEATURING EMINEM zWKS 

IRREPLACEABLE 
2 2 

BEYONCE 

34 2 
I WANNA LOVE YOU 
AKON FEATURING SNOOP DOGG 

2 
WE FLY HIGH 
JIM JONES 

2 
SHORTIE LIKE MINE 
BOW WOW FEATURING CHRIS BROWN & JOHNTA AUSTIN 

LIPS OF AN ANGEL 
6 2 

HINDER 

2 MY LOVE 
JUSTIN TIMBERLAKE FEATURING T.I. 

2 
FERGALICIOUS 
FERGIE 

2 
STUNTIN' LIKE MY DADDY 
BIRDMAN & LIL WAYNE 

11 2 
WALK IT OUT 

11 9 2 

12 30 2 

13 15 2 

14 13 2 

15 12 2 

16 10 2 

17 14 2 

18 16 2 

19 17 2 

20 IH 7 

Akon tops the inaugural edition of this chart 
with "Smack That" tallying 164,000 downloads. 

He also sits at No. 3 with "I Wanna Love You," 
which shifts 105,000 downloads. 

MONEY IN THE BANK 
...:,;RAI'í S FLAF;FINV YUI)I... 

MAKE IT RAIN 
FAT JOE FEATURING LIL WAYNE 

PROMISE 
CIARA 

SEXYBACK 
JUSTIN TIMBERLAKE 

MONEY MAKER 
LUDACRIS FEATURING PHARRELL 

CHAIN HANG LOW 
JIBBS 

FAR AWAY 
NICKELBACK 

ZOOM 
LIL B00SIE FEATURING YUNG JOC 

BEFORE HE CHEATS 
CARRIE UNDERWOOD 

HOW TO SAVE A LIFE 
THE FRAY 

Based on master rington' reported by Nielsen RingScan. 
a service of Nielsen Mobile. Chart endorsed by CTIA - The Wireless 
Association and Mobile Entertainment Forum 
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Indies For Adifits 
Music Experience And Museo Del Disco 
Score With Older Consumers 
Two independent stores that appeal to the older 
consumer are doing well for themselves. In 

Chicago, Dedry Jones has started a high -profile 
marketing event that keeps his Music Experi- 
ence store top of mind with local customers; in 

Miami, wholesaler Hinsul Lazo is attracting cus- 
tomers to his 5- year -old store, Museo Del Disco, 
the old- fashioned way -with deep inventory. 

At the Music Experience, Jones says that al- 
though he carries hip -hop, rap and pop -"what 
the young people want" -the main focus is on 
the older demographics, 28 and up. "The record 
companies seem to have forgotten that the older 
customers exist," he says, which is why his store 
specializes in having a deep selection in each 
genre of soul, jazz and blues. Also, he adds, in 

this day and age you have to focus on what the 
big -box stores don't carry. 

Beyond that, Jones has found a marketing ve- 
hicle to benefit his store, while reminding the la- 

bels that the older customers still care about 
music. He started a series called the Experience, 
in which he features an artist with a new 
album in an interview setting, sometimes 
followed by a performance, and usually a 

CD signing. Depending on the artist, the 
performance takes different forms, either 
singing to track, acoustic or with a band. 

The first one was at the end of 2002 with 
Will Downing in an art gallery, he says, fol- 
lowed by Al Jarreau at a bigger gallery and 
then George Duke at a Jaguar dealership. 
He has since settled on putting most of the 
events at the DuSable Museum of African - 
American History, when it is available. The 
museum, which its Web site describes as 

the oldest of its type in the country, con- 
tains a 450 -seat theater where the Experi- 
ence events take place. People get in for 
the price of the new CD, although it's de- 
scribed as a ticket sale in which attendees 
get the CD for free on the day of the event. 

So far, Jones has put on about 20 events, 
including appearances by Patti LaBelle, Lyfe 
Jennings, Natalie Cole, Ruben Studdard, John 
Legend, Israel & New Breed, Jarreau and Andraé 
Crouch. "Sony BMG Music Entertainment Sales 
have been my biggest supporter for the Experi- 
ence series; so has Verve as a label, and now other 
suppliers are stepping up," Jones says. In fact, 
Brian McKnight will be the next artist appearing 
in the series, on Dec. 6 at the International House 
in Chicago, with a mini -acoustic performance, an 

onstage interview and CD signing for his new 
"10" album out Dec. 5 on Warner Bros. 

"Dedry has created a marketing vehicle that 
is viable in the marketplace," Sony BMG Music 

Entertainment Sales VP of urban and gospel 
marketing Anthony Ellis says. In fact, Sony BMG 

recorded two of the events, Jennings' and Stud - 
dard's, with the former coming out as a limited 
edition CD given away as a premium when cus- 
tomers bought the artist's "Phoenix" album in 

independent stores. The latter performance may 

be used in the same way. 

Meanwhile, in Miami, Lazo found a way to sur- 
vive the wholesale wars -by opening up a record 
store, after feeling the squeeze at his wholesale 
operation, H.L. Distributors. 

"I am in the middle of two giants: Reyes, which 
specializes in Latin, and Alliance Entertainment 
Corp., the biggest one -stop in the country," Lazo 
says. So he decided to try opening a record store 
and in doing so broke all the rules. For one, he put 
Museo Del Disco in a building he owns in the 
warehouse district of Miami; customers have to 
drive through a trailer park to get to it. He did 
this out of desperation, after seeing his wholesale 
business getting squeezed and his building left 
with empty space when a factory tenant went 
out of business. 

But one rule he followed well was stocking 
the store deeply, with $2 million worth of in- 
ventory, all targeting the older demos. "We 
have all kinds of music, except rap," Lazo says. 
The 10,000- square -foot store stocks about 

U p FIX) lit 
LITTLE STEVE 

GAI ACàI'_ ROCK 
... the trip begins with the naked voices of "Be- 
cause" ... exquisite . .. mysterious ... spiritual 
... sexual ... perfectly setting the mood, then .. . 

is it the obelisk from "2001" or the ending piano 
chord from "A Day in the Life "? ... backwards, 
of course ... harkening the breaking of dawn 
with the "A Hard Day's Night" chord and sud- 
denly into the "Abbey Road" drum solo and the 
howl begins ... an eerie sound that will return 
from time to time, a whistling wind echoing with 

THE BEATLES 

Am the Walrus" ... it can't be, but it is ... an- 
other extraordinary voice ... different but some- 
how ... we're back at the beginning ... so long 
ago ... was it all a dream? ... each single gain- 
ing strength until the fifth could not be denied 
even by the dimwitted Americans ... "I Want to 
Hold Your Hand" ... incredible power even now 
hiding behind those innocent words ... hold my 
hand today, and tomorrow you can "Drive My 

Car" ... but ... with the "Taxman" solo ... "What 
You're Doing" ... "The Word" ... all expertly 
blended and disappeared and you're down 
the rabbit hole riding a droning tamboura 
and the "Sun King" is speaking ... back- 
wards, of course ... a magical transition to 
... "Something" ... really something . . . 

yet another impossibly beautiful voice . . . 

follow the yellow brick road, or better yet 
"Blue Jay Way" ... the "Nowhere Man" will 
lead you ... to the psychedelic circus . . . 

"Being for the Benefit of Mr. Kite" ... and 
inevitably to the house of horrors ... "I Want 
You" ... s0000 bad! ... "Help!" ... follow 
the " Blackbird" to ... "Yesterday "... "Straw- 
berry Fields" ... forever ... but with the 
brass bridge of "Sgt. Pepper," the harpsi- 
chord of "In My Life," the piccolo trumpet 
of "Penny Lane" ... any "Piggies" in there? 
... "Hello Goodbye" again ... it's all . . . 

"Within You Without You" ... "Tomorrow Never 
Knows" ... how beautifully they mix ... and the 
demonic birds are set free by "Lucy in the Sky 
With Diamonds" ... as the gorgeous strings of 
"Goodnight" provide the unlikeliest high of the 
highest moment ... an invitation from ... Ringo? 
... it's the melody with different chords ... it 
shouldn't work this brilliantly ... is breathtak- 
ing ... come with us, he says, if we all dream the 
same dream it will become real ... and the dream 

. is ... Love ... and the trip continues .. . 

The Beatles have a new album. You've got to 

love that. See you on the radio. 

DEDRY -ONES, right, of MLisic Experience in 
Chicago, at his store wit HEATHER 
HEADLEY on Feb.13. 

voices from the past? The future? Is it tortured 
angels or the evil dead receiving redemption at 
last? "Get Back "! Get back before you run out of 
time! ... my God -that voice ... we're looking 
through a "Glass Onion" that twists and turns 
... "Hello Goodbye," a "Magical Mystery Tour" 
indeed! The howl has returned ... the overture 
begins ... the magnificent strings ... and the 
wind becomes the Aah of "Eleanor Rigby" . . . 

that voice again ... it's right- there, you can touch 
it ... "Julia" ... quiet ... desperate ... tragic . . . 

taken away in the European ambulance ... her 
son's catharsis reaches its genius peak with "I 

50,000 SKUs, of which 42,000 are CDs and 
8,000 are DVDs. 

Within the music, about 20,000 are in Eng- 
lish while the majority is Latin from all over the 
world. Of the DVDs, about 3,000 are movies - 
Spanish theatrical and foreign releases -and 
5,000 are music -based, including what Lazo 
calls the biggest selection of opera and jazz 
DVDs in the city. The store also has about 100 
listening stations and three plasma TVs where 
videos are constantly played. 

Billboards, TV and radio advertising, good 
customer service and word -of -mouth drive traf- 
fic to the location, where there is a parking lot 
that can accommodate about 100 cars. "Our 
clientele is 35 and up, and a cultured client," 
Lazo says. 

"One more reason for our success -we are next 
door to H.L. Distributors so we hardly ever run 
out of product in the retail store," he says. 

COOLEST \ 
DRIVE MY CAR /THE WORD/ SONG 1 

WORLD WHAT YOU'RE DOING 
THIS WEEK Capitol Capitol 

2 POD 
Epic 

3 FAVORITE SON 
CBGB Forever 

4 
5 
6 

THE BEATLES 

TENACIOUS D 

GREEN DAY 

SO ROMANTIC 
Wicked Cool 

THE CHARMS 

DANCE LIKE A MONKEY 
Roadrunner 

NEW YORK DOLLS 

RIDIN' THE HOOK 
Nick Records 

SPONGEBOB & THE HI -SEAS 

7 WRECK THIS HEART 
Capitol 

8 STRANGER IN THE HOUSE 
Savage Jams 

g WANNA 
Acid Jazz 

10 NEVER GONNA DIE 
Sire 

BOB SEGER 

THE PAYBACKS 

THE STABILISERS 

THE SHYS 

Little Steven's Underground Gara column Is produced . <c usively for Billboard. 
For more information go to UNDERGROUNDGARAGE.COM. 
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Jimmy 
Rosemo 

CEO 
CZAR 

E TERTAINMENT 

Czar Entertainment CEO explains 
how he succesfully managed to 
overcome perceptions of the 
Game, and how the artist and the 
company can grow from here. 

Jimmy Rosemond, CEO of New York -based Czar Entertainment, has had quite a year. 

Few managers can say that they've steered an artist through one of hip -hop's most 
storied beefs (the Game's public squabble with 50 Cent), and emerged with a suc- 

cessful album and a renewed career. But that's exactly what happened, after the Game's 

"Doctor's Advocate" sold 358,000 copies in its first week, according to Nielsen Sound - 

Scan, without collaboration or production help from Dr. Dre and 50 Cent. 

Hatching and enacting a marketing plan to keep the public interested, Rosemond has been 

playing chess all year. It's been a learning experience, and he's grateful for it all. 

Founding Czar Entertainment, formerly Henchmen Entertainment, 10 years ago, Rosemond 

began assembling the Henchmen G's, the songwriting and production team that created Bad 

Boy's first string of hits: among them Deric "D -Dot" Angeletti ( "The Benjamins" by Puff Daddy 

featuring Lil' Kim & the Lox), Ron "Amen Ra" Lawrence ( "Hypnotize" by the Notorious B.I.G.) 

and D -Moet ( "Hate Me Now" by Nas featuring Puff Daddy). 

Stretching into film and TV by executive -producing "Romeo Must Die" and Vibe magazine's 

awards show, Rosemond now produces the nationally syndicated cable game show "Hip Hop 

Hold 'Em," pitting artists and DJs against each other for charity. For him, it all comes down to 

innovation, which is one thing that Rosemond isn't afraid of. 

What's next in your plan to push 
the Game's "Doctor's Advocate "? 

We're still working the second sin- 
gle "Let's Ride, " but the third single 
is "Wouldn't Get Far" featuring 
Kanye West. It's getting a lot of radio 
spins right now. So we're going to 

shoot the video soon. We're actually 
going to have a few of the young 
ladies mentioned in the song in the 
video as well. 

"Wouldn't Get Far" isn't so nice to 
the models it mentions. How'd you 
get them to appear in the video? 
Well, the song "Wouldn't Get Far" is 

really about what you see isn't al- 

ways what you get, both in terms of 
rappers and models. For example, 
people may say they've got a certain 
amount of money but that's not the 
case. It's all entertainment and in 
good fun. 

What's it like managing a media 
magnet like the Game? 

Everything is really spontaneous. 
My biggest job is really clarifying 
people's misunderstandings about 
him. Because he raps about what he 

does, people assume he's going to 

be this violent guy. But it's all enter- 
tainment. For example, I got a call 

from the NBA, and they want him 
to perform but they're afraid of his 
image. So they're asking me, "What 
is he going to do onstage? [Is] there 
going to be any violence ?" So some- 
times I have to defuse the fear about 
who Game is and remind people that 
this ain't reality TV. 

How so? 

For example, just seeing how secu- 
rity reacts when we go to the mall 
shows you that people view him in 
this certain way [as a gang member]. 
They wouldn't act like that if it was 

another artist. 

With so much controversy leading 
up to "Doctor's Advocate" do you 
feel vindicated now that the 
album's been so successful? 
I think we all feel relieved that the 
sophomore jinx didn't descend upon 
us. We were able to break some of 
the barriers and we were able to get 
through it. It's an accomplishment. 

What kind of barriers? 
There were a lot of people that 
didn't believe that Game could over- 

come what he has. But we always 
knew that if we made great records, 
we would be fine. We understood 

where we stood in 
the hip -hop corn - 
munity. Guys want to hear some- 
thing with a story and we always 
knew that Game is intriguing 
enough, that people would want to 

hear what he had to say. And if they 
have kids, they'll most likely want to 

hear Game as well. Also, people with 
the vision knew, from the publish- 
ers to the label executives, that Game 
is a talented rapper. 

BY HILLARY CROSLEY 

Have you secured a distribution 
deal for the Game's Black Wall 
Street label yet? 
We wanted to get past the first -week 
sales initially. And now that he's 
done what he has, we've got brag- 
ging rights, so we'll be starting the 
distribution conversations again. 

What management decisions did 
Czar make leading up to the project? 

Just making sure that he remained 
relevant. The 310 [Motors] commer- 
cial [ for Game's Hurricane 2 shoe 
brand] and being very open with the 
rap community worked well. We had 
to know when to let that cat out of 
the bag, that Dre wasn't a part of the 
project. I think about a month out, 
we told people, "Hey, Dre's not on 

the album.' Fortunately, Game's al- 

ways relevant, and we've done well 
to keep his alliances right with the 
right rappers. But I think the most 
strategic thing we did was let certain 
key people- different rappers, label 
folks, MTV, radio DJs -hear the 
record early. People we knew would 
hit the rumor mill, they would talk 
about how hot this album was. 

Any touring plans for the Game 
after his MTV $2 Bill concert in 

November? 
That $2 Bill show was crazy. Nas 

came out and killed it. He and Game 
ended the show with Marsha from 
Floetry and performed. We're actu- 
ally talking about a Game, [ Jay -Z] 

and Nas tour, and I'd love to add 
Snoop [Dogg]. That'd be a super tour. 

That bill would cover all the market- 
places they'd go with that tour. 

What's up with rapper Smitty, who 
you also manage? He released "Lil 
Haiti" and then disappeared. 
J Records happened with him. 
They're not really into rappers over 

there, so we put him on hiatus in- 

stead of keep trying to work within 

a flawed system. J Records wants to 

get another chance with Smitty and 
that's one thing you don't hear in the 
business very often. Most times, 
they'll just give up on an artist, so 

the fact that they want to try is re- 

spectable. So we're trying again. 

And with Akon, whom you're 
consulting? 
We're just helping with tour stuff 
with him. Touring is just as impor- 
tant as setting up records as far as 

sales are concerned. There's so many 
other ancillary ways of getting an 
artist paid besides record sales, if 
done right. 

And singer /producer Mario Winans? 

He's coming out second quarter and 
he's signed to Warner Brothers /Bad 
Boy. He gave some of his hits to 
Puffy, like the Puffy and Keyshia Cole 

record, "Last Night," that was sup- 
posed to be for his album. So he did 
about three songs on Puffy's "Press 
Play," took some time off, and now 
he's working on his own project. 

In what other ways are you plan- 
ning to expand Czar? Will there be 

other TV shows after your poker 
game show, "Hip Hop Hold 'Em "? 
We're willing to try anything that's 
entertaining to the consumer. We 

don't have any problem with taking 
any chances. "Hip Hop Hold 'Em" 
has been very successful and has 
been renewed for a second season. 
They're probably going to be a lot of 
other poker shows after ours, and 
that's fine. On our show we have the 
players choose from a list of chari- 
ties, or bring their own. We're actu- 
ally educating a lot of these rappers 
on how to give. They don't know 
about the tax write -offs. They'll have 
a sister with cancer, but they won't 
know what kind or what charity 
speaks to their specific need, so it's 
been a good thing. 

My biggest job is really clarifying people's 
misunderstandings about him. People assume 

he's going fo be this violent guy. 
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THE 
BILLBOARD 

MUSIC AWARDS 
PREVIEW 

BY JONATHAN COHEN 

The past 12 months have been particularly good for one Canadian rock band, three Nashville 
upstarts, a once -imprisoned Southern rapper and an R &B diva in the throes of a major 
comeback. Now, Nickelback, Rascal Flatts, T.I. and Mary J. Blige are being recognized for 
their achievements as finalists in a leading five categories each for the 2006 Billboard Music 
Awards. The 17th annual honors will boast performances by Janet Jackson, the Killers, 
Gwen Stefani, Fergie, the Fray, Mary J. Blige, and Ludacris featuring Pharrell and Young Jeezy. 
Bowling for Soup, Carrie Underwood, Carmen Electra, Dave Navarro, Flavor Flay, Three 6 Mafia, 
the cast of "High School Musical," Rihanna, Chris Brown and "American Idol" alums Katharine 
McPhee and Chris Daughtry will make appearances. The hard -touring Nickelback is up 

for artist, rock artist and duo /group of the year. Its 2005 Roadrunner release "All the Right Reasons" 
will vie for album and rock album of the year. The set has sold 4 million copies in the United States, 
according to Nielsen Sound Scan. >>> 
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Rascal Flatts, which owns the second- highest- 
selling album of 2006 with the Lyric Street /Hol- 
lywood set "Me and My Gang," is a finalist for artist, 
duo /group and country artist of the year. "Gang" is up 
for country album of the year. 

Thanks to his Grand Hustle /Atlantic set "King," 
rapper T.I. is up for R &B /hip -hop artist, male 
R &B /hip -hop artist, rap artist, R &B /hip -hop album 
and rap album of the year. 

Blige, meanwhile, earned finalist nods in the female 
artist, R &B /hip -hop artist, female R &B /hip -hop artist, 
R &B /hip -hop album and R &B /hip -hop single 
categories. Her 2005 album "The Breakthrough" has 
been one of this year's most consistent sellers, having 
shifted 2.6 million copies. 

The diversity of the top awards finalists will be 
matched by the performers on the MGM Grand 
Garden stage. "We've got everything from Janet, 
Fergie and Gwen and their very stylized, theatrical 
performances, to the Fray, which will be a full -on 
rock'n'roll moment without all the props and colors," 
the show's talent producer Bruce Gillmer says. 

"Some of the more intense performances definitely 
will take on a Las Vegas vibe, just because there's so 
much happening," he adds. "The venue brings out a 

lot of that, too, because there are so many possibilities 
in terms of rigging and staging." 

Gillmer is especially proud of the Jackson and Fray 
performance segments, which are unique to this 
year's telecast. "It is a challenge because we're at the 
end of a year crowded with award shows," he admits. 
"But this is Janet's only big awards show appearance. 
Same with the Fray. There are performers who have 
done some of the other shows, but we're working 
really hard to differentiate their performances so 
they'll stand out." 

In addition, Tony Bennett will receive the Century 
Award, Billboard's highest honor for creative 
achievement. "It will be a nice, genuine, heartfelt 
moment, celebrating his amazing career and the fact 
he's still as vital now as ever," Gillmer says. "We've also 
created a video package with some pretty diverse 
artists and friends of Tony." 

Among the other multiple award finalists are 
Brown, Ne -Yo, Jamie Foxx, Kenny Chesney, Red Hot 
Chili Peppers, Sean Paul, Nelly Furtado featuring 
Timbaland, "High School Musical," Beyoncé, Yung 
Joc, Dem Franchize Boyz, Shinedown and Three 
Days Grace. 

Billboard Music Award winners are determined by 

performance on Billboard's weekly charts. .w 

Additional reporting by Brian Garrity, Katie Hasty, Clover Hope and Ray Waddell. 
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YOUNG JEEZY 
While the "drug rap" era has been captivating the hip - 
hop world, Young Jeezy remains one of its main pur- 
veyors with his gruff voice and grimy street -corner 
rhymes. The charismatic Atlanta rapper and self -pro- 

claimed "Snowman" first gained recognition as one - 
fourth of Bad Boy's Southern collective Boyz N Da Hood, 

but eventually distinguished himself as a solo star with 
his 2005 debut "Let's Get It: Thug Motivation 101" (Cor- 

porate Thugz Entertainment/ Def Jam). 

The disc bowed at No. 2 on The Billboard 200 and has 
sold 1.7 million copies in the United States, according 
to Nielsen SoundScan, while spawning the singles "Go 

Crazy" and "Soul Survivor" featuring Akon. Jeezy told 
Billboard last March, "You're going to feel me. You're 

going to feel sad with me, you're going to go through the 

struggle with me, you're going to hang out with me, you're 

going to hit the trap with me. You're going to see the 
'hood through a young man's eyes who has really seen 
it, really felt it, really touched it, really tasted it." And that 
he has done. 

Amid Def Jam's high -profile fourth -quarter release 
schedule is Jeezÿ s follow -up "The Inspiration: Thug Mo- 

tivation 102," led by the single "I Luv It." Due Dec. 12, 

the album features guest appearances from Ludacris, 
T.I., Keyshia Cole, Three 6 Mafia, Young Buck and Tim - 

baland, among others. Jeezy also won best new R &B /hip- 
hop artist at Billboard's R &B /Hip -Hop Awards in 
September in Atlanta. 

GWEN STEFANI 
A decade ago, Gwen Stefani was all over pop radio as the 
frontwoman of No Doubt. Today, it's Stefani the solo 

artist that rules the airwaves. Her 2004 Interscope solo 

debut, "Love. Angel. Music. Baby.," has sold more than 
3.8 million copies in the United States, according to 

Nielsen SoundScan, and spawned a host of hits, includ- 

ing "Hollaback Girl," which spent four weeks at No. 1 

on0 The Billboard Hot 100. 

Originally from Fullerton, Calif., Stefani joined No 

Doubt in her late teens. The group signed to Interscope 
in 1991 but didn't break into the mainstream until 1995's 

"Tragic Kingdom," which featured mega hits "Just a Girl" 

and "Don't Speak." After an eight -year run, Stefani took 

a break from the band to focus on her solo career. 

Recruiting such collaborators as Linda Perry, André 

3000, Dr. Dre and the Neptunes, Stefani created "Love. 

Angel. Music. Baby." -named for each member of her 

THE ENVELOPE PLEA 

four -woman entourage the Harajuku Girls. Ever fash- 

ion- forward, Stefani also launched clothing line L.A.M.B. 

After taking a break this year to raise her son with 
rocker Gavin Rossdale, Stefani is now back in the spot- 

light with her second solo set, "The Sweet Escape." Due 

Dec. 5 via Interscope, the album is led by the single "Wind 

Up" and features Akon, Stefani's No Doubt bandmate 
Tony Kanal, Keane's Tim Rice -Oxley, Nellee Hooper, Sean 

Garrett, Swizz Beatz and Dave Stewart. 

LUDACRIS 
A former radio jock -turned- rapper, Ludacris has made a 

lasting impression in the last few years not only with his 
music but via substantial roles in Academy Award -win- 

ning films "Crash" and "Hustle & Flow." This year the 
Atlanta native also earned his third No. 1 album when 
"Release Therapy" (Disturbing Tha Peace /Def Jam) 

bowed atop The Billboard 200, selling 309,000 copies in 

its first week, according to Nielsen SoundScan. Lead sin- 

gle "Money Maker" featuring Pharrell topped The Bill- 

board Hot 100 for two weeks. 
Having played the jokester in many of his rhymes 

( "Ho," "Area Codes "), Ludacris finally turned serious on 
"Release Therapy " -at least half of it, anyway. The "Re- 

lease" portion of the album finds the rapper exposing a 

more personal side of himself, with rhymes about child 
abuse ( "Runaway Love "), among other subjects, while 
the "Therapy" portion features the humorous dub tracks 

for which Luda has become renowned. 
"It was also time for me to release," Ludacris told Bill- 

board in September. "I'm really getting a lot of stuff off 
my chest [on this album]; something my career has been 
leading up to. You get to a phase where you want to try 

new things." 
And while the rapper -turned -actor phenomenon con- 

tinues to run its course, Ludacris has been critically 
praised for his natural talent and charisma, earning roles 

on TV's "Law & Order: Special Victims Unit," among 
other opportunities. Next, he will play an angry elfin the 
Warner Bros. holiday comedy "Fred Claus," starring with 

Vince Vaughn, Paul Giamatti and Kevin Spacey. Ludacris 

is also planning a tour featuring his Disturbing Tha 
Peace roster, which is home to Shawnna, Bobby Valentino, 

Shareefa and Field Mob. 

MARY J. BLIGE 
With her seventh studio effort, "The Breakthrough," 
Mary J. Blige proved once again that R &B divas can make 
stunning comebacks (see Mariah Carey). The Geffen disc 
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bowed atop The Billboard 200 (her third such achieve- 
ment) in December 2005 with 727,000 first -week sales - 
the biggest opening week by a solo R &B female artist in 
Nielsen SoundScan history. The set has sold 2.6 million 
copies thus far. 

At the top of the year, lead single "Be Without You" 

crowned the R &B /hip -hop chart for 15 straight weeks 
and this summer, Blige embarked on the Breakthrough 
Experience tour. As the Queen of Hip -Hop Soul noted 
on the album cut "Hate It or Love It," the album marked 
"a point in my life where I can finally call myself a Queen." 

"My goal was to make my fans happy, and I knew that 
[2003's] `Love & Life' was something that disappointed 
them," Blige told Billboard in January. "None of us were 
in a good place. Too many cooks spoiled the soup. You 

had [Diddy] saying, 'Do this, do that,' and I wanted some- 
thing else. I have to give the glory to God [ for] giving me 
the strength and guidance to do this." 

In addition to an upcoming album of duets, Blige will 
release a greatest -hits album, "Reflections: The Journey," 
on Dec. 12. The set will feature a mix of old favorites such 
as "Real Love" and "Family Affair" and previously unre- 
leased tracks including new song "We Ride" produced 
by Bryan -Michael Cox. 

Next, Blige will make her film- starring debut in a biopic 
about jazz great Nina Simone. The artist has also con- 
tinued her charitable efforts with her involvement in 
HIV /AIDS campaigns, anti -drug public service an- 
nouncements and outreach groups. 

THE FRAY 
The Fray may be only one album into its career, but that 
hasn't stopped the group from having a major impact 
on the Billboard charts in 2006. After debuting mod- 
estly at No. 156 on The Billboard 200 in the fall of 2005, 
the Fray's Epic debut, "How to Save a Life," clawed its 
way to a peak of No. 14 almost exactly a year later, thanks 
to its ubiquitous title track and fellow single "Over My 
Head (Cable Car)." 

The Denver -based band was formed when vocalist /pi- 
anist Isaac Slade happened upon an old schoolmate, gui- 
tarist Joe King, at a local music shop. The pair added 
drummer Ben Wysocki and guitarist Dave Welsh and 
began hitting the local scene with a piano- driven sound 
in the vein of Keane and Coldplay. Epic signed the band 
in 2004 and sent it to Bloomington, Ind., to record its 
debut at the famed Echo Park Studios. 

Thanks to relentless touring and some key licensing 
tie -ins with "Grey's Anatomy" and HBO, the title track 
got as high as No. 3 on The Billboard Hot 100, while "Over 
My Head" reached No. 8. According to Epic, "How to 

Save a Life" is the No. 3 best -selling album in iTunes his- 
tory; it has now sold 1.1 million copies in the United 
States, according to Nielsen SoundScan. 

For King and his bandmates, one way to keep the 
swirling success in perspective is to think locally. As he 
told Billboard in April, "We got a video from this guy and 
girl at a [Denver high school] assembly, and they started 
singing 'How to Save a Life.' I [got] goose bumps at this 
point. That was me 10 years back; I was learning the 
songs of the artists that inspired me, and [now] these kids 
are learning me. That's more gratifying than any licensing 
or radio play." 

JANET JACKSON 
When it comes to the term "diva," Janet Jackson has al- 

ways fit the bill. Ever since her breakthrough album "Con- 
trol" hit shelves in 1986, the youngest Jackson offspring 
has released hit after hit marked by her sexy style of R &B 

and pop. Her new Virgin set, "20 Y.O.," recently debuted 
at No. 2 on The Billboard 200 and spawned the single 
"Call On Me" featuring Nelly, which hit No. 1 on the Hot 
R &B /Hip -Hop Songs chart. 

"This album takes me to a place where I haven't been 
in a while: R &B and dance," Jackson recently told Bill- 

board. "The album also features samples from music 
that inspired me 20, 25 years ago. There are also some 
midtempo songs and some of what everyone calls my 
`baby- making songs.' Basically, the album is everything 
that's always been a part of me, but with freshness to it." 

Having watched as her older brothers rose to world- 
wide superstardom in the Jackson 5, Jackson set off on 
a solo career in 1982 with her self -titled debut. With "Con- 
trol," she cemented herself as a major pop figure in her 
own right, following it up in 1989 with "Rhythm Nation 
1814," which yielded seven top five hits including "Es- 
capade," "Come Back to Me" and "Black Cat." 

Jackson has remained perched near the top of the 
charts for the past decade, thanks to such albums as 
"janet." in 1993, "The Velvet Rope" in 1997, "All for You" 

in 2001 and "Damita Jo" in 2004. Overall, she has racked 
up eight top 10 albums, five of which reached No. 1. 

FERGIE 
With her sometimes raunchy, sometimes sensual brand 
of hip -hop and pop, Stacy "Fergie" Ferguson finally came 
into her own this year. The Black Eyed Peas frontwoman 
broke from the pod with her solo debut "The Dutchess" 
(Will.i.am /A &M), which bowed in October at No. 3 on 
The Billboard 200 and has sold 655,000 copies in the 
United States, according to Nielsen SoundScan. 

The suggestive chants oflead single "London Bridge" 

Music Awards categories that will be presented during the telecast: 

This 
year's 
BMAs 
mark 
the only 
awards 
show 
gigs for 
Jackson 
and the 
Fray. 

( "How come every time you come around /my London, 
London Bridge wanna go down ") drove the song to the 
top of The Billboard Hot 100 for three straight weeks. 
On second single "Fergalicious," the singer emulates 
'80s female rap trio J.J. Fad. 

A former child actor (she performed voice -overs for 
"Charlie Brown" cartoons) and member of'90s girl group 
Wild Orchid, Fergie battled drug addiction and self -es- 

teem issues before lucking into a meeting with Peas front - 
man Will.i.am. Once in the group, the Hacienda Heights, 
Calif. -raised singer helped the trio -turned -foursome 
achieve global stardom. 

But with "The Dutchess," Fergie looked to explore sub- 
jects that were virtually off limits to her as a member of 
the Peas. "There are a lot more ballads and more inti- 
macy between me and the listener because sometimes 
when you're in a group you don't have space to air out 
your dirty laundry," she told Billboard recently. "For me, 
this [album] is a complete thought. It's not just a verse 
or a sentence. It's my complete feeling and emotion." 

THE KILLERS 
Just how meteoric was the Killers' rise? About three 
months after they released their Island debut, "Hot Fuss," 
in June 2004, the Las Vegas -based band played the 1,200 - 
capacity 9:30 Club in Washington, D.C., and just eight 
months later, it was rocking the 16,000- plus -capacity Mer- 

riweather Post Pavilion in nearby Columbia, Md. It was 
par for the course for a band that went from blogosphere 
darlings to retail domination in short order. 

"Hot Fuss" sold more than 3 million copies in the 
United States, was nominated for five Grammy Awards 
and spent 53 weeks in the top 50 of The Billboard 200. 
"Mr. Brightside" spent more than 40 weeks on the charts 
and reached No. 10 on The Billboard Hot 100, while 
"Somebody Told Me" spent 30 weeks on the charts and 
hit No. 3 on the Modern Rock tally. 

The Killers (lead singer Brandon Flowers, guitarist 
David Keuning, bassist Mark Stoermer and drummer 
Ronnie Vannucci) were arguably the biggest artist de- 
velopment story last year. Striking while the iron is hot, 
the group recently released its second album, "Sam's 
Town," which debuted at No. 2 on The Billboard 200. 
First single "When You Were Young" reached No. 14 on 
the Hot 100. 

"We're not cocky," Flowers recently told Billboard. 
"And I don't mean to sound cocky. We're just proud of 
this record. At the end of the day, it's all in the ear of the 
beholders. We don't believe the hype. We believe it's a 

good piece of work. I never said we were trying to rein- 
vent the wheel. We just want to keep it rolling." 

POP SINGLE: 

"Promiscuous," 
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It was not that long ago that the words "independent label" 
were generally construed to mean "a quick way for an 
aspiring artist to be bilked out of their life savings by 
disreputable operators." * Times have changed. 

independent labels in today's Nashville represent some- 

thing else entirely: legitimate businesses that compete with 
major labels for radio and video airplay, media exposure 
and, most importantly, sales. 

During a recent week in November, a full third of the songs 
listed on Billboard's Hot Country Songs chart were from in- 

dependent labels: unheard of 10 or even five years ago. 

So while consolidation has reduced the number of major 
label groups to four, the number of independent labels on 
Music Row has grown steadily during the last few years. In 

fact, it is that same major label consolidation that has provided 
both the staff and the artist roster for many independents. 

Five years ago, Broken Bow, Dualtone and Curb were pretty 

much it when it came to Nashville indies. Today's lineup in- 

cludes at least a dozen companies that have placed, or are likely 

to place, songs on Billboard's Hot Country Songs chart. Among 

others, Toby Keith's Show Dog Nashville and Category 5 (home 

to Travis Tritt) have launched in the last year. 

"The thing that had hampered independent labels in the 

past was lack of quality distribution 
and a lack of talent on both sides of 
the spectrum: the artistic talent and 
the executive talent to run a company 
and staff a [label]," 903 Music VP of 
promotion Bill Mayne says. Veteran 
artist Neal McCoy founded 903 two 

year ago. It is also home to Darryl Wor- 

ley and popular touring act the Drew 

Davis Band. 
"In a consolidation era, it's like 

squeezing a balloon, the air's got to go 

somewhere," Mayne adds. 

The label most often cited in in- 

dustry circles as the forebearer of the 
modern independent movement is 

Broken Bow, which was started in the 

late '90s by California car dealer Benny 

Brown. After owning a Nashville studio and financial}, back- 

ing various new artists, Brown decided to open his owe_ label. 

It took a few years, but it eventually s icceeded with Cra 1; Mor- 

gan, who had previously recorded for Atlantic Records 
Nashville. Since joining Broken BJw in 2001, Morgan has 
scored three top 10 singles, including a No. 1, "That's What I 

Love About Sunday." 
"Broken Bow was the first to re- create the major label model 

in terms of personnel and staffing," says Equity Music Group 
partner and president Mike Kraski, who spent 27 years at CBS 

Records, which later became Sony. "They were willing to make 

that commitment and ultimately yo-1 saw the results.' 
Eventually, Broken Bow also had success with a new artist, 

Jason Aldean, which forever changed the way independents 
-by design heavily reliant on artist; with a major labe- track 
record -were viewed. Aldean 's debut album has sold 75,000 
copies and has spawned two top 1) singles, including the 
No. 1 "Why," which peaked in May. 

Equity, launched in 2003, is another label that has -ound 

success with an act other than the tried and true. Although 
the label counts veteran artist Clint Black as one of its found- 

ing partners, and also has on its roster ex -major label per- 
formers Mark Wills and Carolyn Dawn Johnson, it has had its 

biggest success with Little Big Town, a band that has scored 

on both the airplay and sales charts. The band has sold 807,000 

albums to date, according to Nielsen SoundScan. 
Certainly, lots of ex -major label talent is fueling the indie 

world. Hitmaker Tracy Lawrence started his own label, Rocky 

Comfort Records, with a different plan than what he experi- 

enced during his years at major labels such as Atlantic and 
DreamWorks. "The ultimate goal here is not to hang No. 1 

plaques on the wall, it's tc sell records," he says. "You can be 

more efficient with how y ou spend your money and how you 
advertise and market your artist. There's just way too much 
waste in this business." 

Big Machine president; CEO Scott Borchetta leans heavily 

on past experience, including executive stints at MCA and 
DreamWorks. "We're takir_g a lot of our own personal research 

and development ... abot.t how to compete out -of -the -box at 

the highest level," says Borchetta, who counts Jack Ingram 
and Taylor Swift among h -s signees. 

Indeed, indies have found ways to tweak the major label 
model to their advantage. While almost all of them rely, like the 

majors, on radio airplay as their primary means of exposure to 

consumers, there are a few that are exploring other means. 
Ken Cooper, who moved his Rust 

Records operation to Nashville from 
Cie/eland, says that the label has a tra- 

ditional promotion and marketing staff, 

but also has placed a strong emphasis 
on new media. "In the country world, 
94% of sales are coming from the tra- 
ditional model and 6% from the digi- 

tal model. We believe that in the next 
36 -60 months that's ... eventually a 50- 

50 model." 
Cooper says Rust, which is home to 

BlackHawk, Aaron Tippin and Poverty - 

Neck Hillbillies, is creating country 
lifestyle online communities. Even 
though country consumers are histor- 
ically behind the tech curve, "when they 

go to convert, we will be there for them 

Broken Bow's JASON ALDEAN, left, ha; sold 755,000 copies of his 
debut; Equity's LITTLE BIG TOWN, above, has sold 807,000. 
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BY KEN TUCKER 

to use," Cooper says. 
At Equity, artists maintain ownershipoftheir masters. "Our 

belief began with ̀ the artists should own their own art,' " Kraski 
says. "We felt it was wrong for artists never to earn royalties 
on their CD sales because of recoupability. Artists earn in- 
come from the very first and subsequent SoundScan sale. It's 
not a royalty system, it's a dollars per unit SoundScan system. 
It's very transparent and it's very immediate." 

Montage Music Group, launched in late July and headed by 
former Sony Music Nashville president /CEO Allen Butler, is 

one of the newer independents on the scene. Montage is home 
to former major label acts Little Texas, Andy Griggs and new- 

comer Minnie Murphy. Montage has a management and pub- 
lishing arm for artists that are looking for one -stop shopping. 
Butler sees the model as a plus for artist development. "We would 
like to share as much in their career as we possibly can, " he says. 

Many of these ex -major label execs say they enjoy distinct ad- 
vantages in the indie label space. Butler says his label can move 
faster and more cost -effectively. "If we identified an artist that 
we didn't think was going to fit into mainstream radio param- 
eters, we can go directly to digital with that project and, because 
of our lower costs of doing business, make money at a much 
lower level than a major can," Butler says. And for a label like 
Montage, he says, "it can keep the lights on." 

Borchetta says one way that his label remains cost - 
effective is that "we're not top -heavy with executives. It 
was more important to me to have great people who 

could get the job done than bring in experienced high level 
executives. That's for an aggressive reason -a desire and a 

hunger -and for a financial reason." 
The Big Machine honcho says the decision -making process 

is quicker at his label as well. "I don't have to check with 
New York or L.A.," he says. "My crew walks in, we talk about 
something and either we do it or we don't. There's not a long, 
drawn -out process." 

Major label consolidation has meant more than an injection 
of top executive and artist talent into the indie realm. It's also 
meant better, easier distribution. There was a time when inde- 

pendents couldn't get their product in every retail chain, but cori- 

solidation has limited the number of clients needed to carry it. 
In addition, consolidation at retail, and subsequently on 

the distribution side, made "a lot of very talented distribution 
executives available for the independent world to absorb," ac- 

cording to Kraski. "That's what you see at places like RED and 
Navarre -they are full of ex -major label distribution folks." 

Sales and marketing veteran Bob Freese, VP /GM of Navarre 
Corp., which distributes a half dozen country independents, 
says country is discovering what other genres, most notably 
rock and hip -hop have known for years- there's a business 
in "niche." "In other genres, there's always been an accept- 
able world for independents," he says, noting that "our biggest - 
selling titles this year are without a doubt country records." 

Broken Bow's Howell doesn't believe the independent label 
boom has peaked. "I still believe that anybody can have a hit 
on any given day," he says. "With the right song, the right 
artist and the right people working it, regardless of the record 
label, you can have a hit." Lofton Creek's success with Heart- 
land (see story, next page) is an example of that principle, 
Howell says. 

Brian Smith, VP of store operations for Value Music Con- 
cepts, agrees. "If you have a hit song you will get played," Smith 
says. "Fans don't care what label is involved." 

As solid a reputation as country independents are currently 
enjoying, Kraski says that they still have to fight the bias - 
sometimes seeded by majors -that they might be gone to- 

morrow. "We have to overcome it again every time an 
independent label shows up on the radar screen and then 
fails," he says, noting that there is an answer to the bias. "Suc- 
cess brings credibility." 
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-~HEARTLAND'S 9 Loved 
Her First' reached No.1 in 
its 17th week on 
Billboard's Hot Country 
Songs chart. 

a 

EARTLANI IFIALUES 
It's tempting to describe 
Heartland's emergence on the national country scene as an 

overnight success. The Huntsville, Ala. -based band signed a 

recording contract with Nashville independent Lofton Creek in 

May, and less than six months later it had a No. 1 Billboard 

chart single -"I Loved Her First" -and a top -selling album by 

the same name. But, as with most acts, Heartland's success is 

anything but overnight. "It took us 12 years to be an 'overnight 

success,' " lead singer Jason Albert says wryly. 

There are thousands of bar bands and church :hoir singers 
across America that have as much, if not more, talent than 
what regularly pours out of your car radio. The difference be- 

tween those folks and today's stars, in many cases, is the right 
connection, the right break, the right set of ears to hear their 
talent. A few years ago, that might have exclusively meant a 

major label. In Heartland's case, it meant crossing paths with 

songwriter /producer Walt Aldridge, DJ Dan Hollander and 
veteran record executive Mike Borchetta. 

The band, made up of Albert, Craig Ander- 
son (rhythm guitar), Keith West (bass guitar, 
background vocals), Chuck Crawford (fiddle, 
background vocals), Todd Anderson (drums) 
and Mike Myerson (lead guitar), kicked around 
the Southeast playing clubs, hoping for some- 
thing bigger for at least a decade. "The core of 
the band was me, Craig and Todd starting out," 
Albert says. "Then we added Mike and Keith." 

Crawford joined the band after he answered an 

ad on a local Internet site. "He just fits like a 

glove," Albert says. 
In addition to regional gigs, the band made 

its share of trips up I -65 to Nashville, where, like 

countless other acts, it hoped to find fame and 
fortune but instead found rejection. "We've had 
our share of doors slammed in our face," and 
hearing "thanks, but no thanks," Albert says. 

But the seeds of Heartland's current success 
were planted a little closer to home. Looking 
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for songs that it could record and pitch to labels, the band 
wen =to a songwriter showcase. It was there that it first heard 
"I Lc.'ed Her First," a look at love through the eyes of a father 
at his daughter's wedding ( "I prayed that she'd find you some- 
day, but it's still hard to give her away "). The singer that night 
was Aldridge, who had written the song with Elliott Park. 
"Our eyes just welled up with tears," Albert says. "Whether 
you I- ave kids or not, that song is special." 

Af er the show the group asked Aldridge to send it material. 
He agreed. "When we got a CD in the mail, that song was on 

it," A bent says. "We couldn't believe that nobody had recorded 
it. Cane to find out, they'd pitched it around [Nashville] for 
several years. Everybody passed on it because they didn't want 
anybody to think that they were old enough to have a child who 
was getting married. But we thought, 'A good song's a good 
song. You're just telling a story when you do it." 

The group eventually went into the studio with Aldridge 
prodtci-tg a four -song demo. One of the demos ended up in 

the hancs of Hollander, who works at WLLX in Lawrenceburg, 
Tenn. After listening, Hollander called 
Borchetta. "I've known Dan for 25 years," 
Borchetta says. "He has never called me up and 
said, 'You got to hear this.' 

"Why don't these guys have a major label 
deal? They're incredible," Borchetta recalls 
thinking when he first heard the demo. The 
wheels were set in motion. "He listened on Fri- 

day and met with us on Monday," Albert says. 

Soon after the act was signed to Lofton Creek. 
A veteran promotion man whose career 

dates back to the '60s, Borchetta was confident 
that "I Loved Her First" was a hit. "I've worked 
enough No. 1 records over the years, going back 

to the Beach Boys, that I know what one feels 

like," he says. "I knew what I had." 
Interestingly, what Borchetta had was a 

demo cut for roughly $500. Based on his ex- 

perience with '60s records like "Chick-A-Boom" 

by Daddy Dewdrop, Borchetta resisted going 
back into the studio to rerecord the song. "Like 
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the old days, you can cut a record for a few hundred dollars 
and have a hit," he says. 

Lofton Creek took the song to radio. A cadre of veteran pro- 

moters that Borchetta dubbed "the Over the Hill Gang," began 
mining their longstanding relationships at radio. Instead cf 
a hard sell, they simply asked programmers to give the song 
some airplay and see what happened. The single sold itself; 

as overwhelming listener reaction grew, so did the band's story. 

"We built it block by block by block," Borchetta says. 

DJ /music director Shadow of WWKA in Orlando, Fla., says 

the potential was evident from the start as calls for the song 
came from every demographic. "It wasn't so much the re- 

quests, but that so many of the callers wanted to know where 
they could buy it," Shadow says. "That's pretty good passion." 

The single reached No. 1 in its 17th week on Billboard's 
Hot Country Songs chart, which by today's slow -climb stan- 

dards is impressive. That same week, the group's album, also 
titled "I Loved Her First," sold 61,000 units, according to 

Nielsen SoundScan, which was good for a No. 3 debut on the 
Hot Country Albums chart and a No. 1 slot on the Top Inde- 

pendent Albums chart. Since its release in October, the band 
has sold 170,000 units. 

"Heartland came out of the box extremely strong for us," 
says Brian Smith, VP of store operations for Value Music Con- 

cepts. "I was concerned that some of the enthusiasm might 
have died offdue to the fact that it took a while to get the album 
to the street, but the first month's sales proved me wrong." 

Lofton Creek didn't discount Heartland's album at re- 
tail. "We didn't put it out at $7.99 or $9.99," Borchetta says. 

"This is a have -to -have record. They just don't come around 
that often." 

Now Heartland is touring nonstop while juggling national 
TV appearances and other media opportunities. "We're just 
trying to hang on to the wave," the band's Albert says, noting 
that the group has gone from two to three shows a month to 

four or five shows a week for increasingly larger crowds. 
The band's next single "Built to Last," also written by Park, 

will ship to radio in January. 
"We're just happy to have a record deal," Albert says. "All 

we ever wanted was a chance." -Ken Tucker 
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S P E C I A L FEATURE 

th- music industry, another year 
s another roller coaster ride. 

Th- Winners and Losers of 2006 
tures the best of times and the worst 

of times for key players in our business. 
Atlantic Record execs Craig Kallman 

and Julie Greenwald presided over the 
comeback of that esteemed label in 

the past year after concerns two years 
earlier that A &R cutbacks would 
hamper its success. 

Viacom, parent company of MTV, 
was in the unfamiliar situation of 
watching other media companies grab 
young audiences with the increasing 
popularity of MySpace, owned by 
News Corp., and Google's headline - 
making deal for YouTube. 

And who could have guessed last 
January that the year would see 
Viacom president /CEO Tom Freston 
and Sony Music Label Group chairman 
Don lenner leave their posts? 

Our Winners and Losers report is organized by business sec- 
tor and was written by Billboard's editorial team: Lars 
Brandle, Antony Bruno, Susan Butler, Ed Christman, Leila 
Cobo, Brian Garrity, Clover Hope, Gail Mitchell, Craig Rosen, 
Ken Tucker and Ray Waddell. 
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Atlantic 
Records 

e 
TOURING 

Michael Coh 

Under chairman/ 
CEO Craig Kallman 
and president Julie 
Greenwald, Atlantic 
delivered a diverse 
mix of hits during the 
last year, including 

T.I., James Blunt, Gnarls Barkley, 
Panic! at the Disco, Rob Thomas, 
Staind and Death Cab for Cutie. 

In the process, Atlantic has vaulted 
into ranks of the top labels in the in- 
dustry with more than 5.9% in mar- 
ket share in 2006. 

The label, which critics worried two 
years ago cut too deep into its A &R 

capabilities, is on track to break six 
new acts this year beyond gold certi- 
fication: Panic! at the Disco, Gnarls 
Barkley, Yung Joc, Cassie, Young Dro 
and Cassie. 

Particularly notable is its urban 
music turnaround, which is outpac- 
ing the R &B and rap market shares 
of pre- merger Atlantic and Elektra 
Records combined. 

Viacom 
Following a January 
split from CBS Corp., 
the company's stock 
stumbled amid con- 
cerns about its Web 
strategy. 

While News Corp. 
and Google were busy gobbling up 
the likes of MySpace and YouTube, 
Viacom stood pat. 

Meanwhile, its own online sites, 
most notably mtv.com, have floun- 
dered by drawing a fraction of the traf- 
fic claimed by those social networking 
sensations, as well as by other desti- 
nations offering music videos like 
AOL and Yahoo. 

Adding to MTV's online woes: a 

shift in Microsoft's digital music 
strategy. MTV and Microsoft in Jan- 
uary announced an alliance to make 
MTV's new Urge digital music serv- 
ice the preferred retailer for the Win- 
dows Media Player. But shortly after 
the service launched in the summer, 
Microsoft announced plans to roll 
out its own rival offering, Zune, by 

year's end. 
In September, company chairman 

Sumner Redstone sacked CEO Tom 
Freston, and the Viacom board re- 
placed him with Philippe Dauman. 
The board also named Thomas W. 

Dooley senior executive VP /chief 
administrative officer. 

Redstone has previously worked 
with both men and praised them as 
"two of the most extraordinary exec- 

utives I have ever known." 

DIGITAL ENTERTAINMENT 

YouTube 
This clearly was YouTube's year. The online vilkeo, 
sharing site, founded by Chad Hurley and Stev 
Chen, went from relative geek obscurity t 
new -media powerhouse in months, cumulatin 
in daily video streams of 100 million, 72 million 
users and a $1.65 billion acquisition by Internet 
bellwether Google. 

YouTube's success is strange. The site is poorly or- 
ganized, difficult to browse and primarily consists 
of lousy videos in terms of quality and content. 
What's more, it faces the ire of content owners 
who find their copyrighted material posted by 
YouTube members. Media mogul Mark Cuban, 
prior to the acquisition, notably said whoever 
ultimately buys YouTube would be a "moron." 

But the company fits squarely between the 
two sweet spots of tomorrow's Internet -user- 
generated content and video. 

By focusing on the individual user YouTube 
found success. The challenge for YouTube and 
Google is to concentrate on the needs of the con- 
tent providers without losing their loyal users. 

Napster 
In a perfect world, 
Napster would be a 
great success. It has a 

globally recognizable 
brand, a creative lead- 
ership team willing to 
innovate and, at one 

point, millions of dollars at its disposal. 
But alas, a perfect world it is not. 
To be fair, Napster this year de- 

buted a new ad- revenue -supported 
free music service that marked a 

major evolution of its business model. 
It launched a mobile music service 
with regional carrier SunComm and 
Japanese powerhouse NTT DoCoMo. 

Its stock price even rose from a low of 
$2.55 to $4.37 at press time. 

But as the only pure -play digital 
music service on the market, going 
it alone against a market leader like 

Apple has proved too great a chal- 
lenge. In September, the company 
retained UBS Investment Bank to 
help it weigh potential buyout 
offers, which have been rumored 
for months. 

Depending on the terms of any re- 
sulting deal, if any, a Napster acqui- 
sition could be seen as a successful 
bargain for whoever snatches it up. 
But it will also be viewed as Napster's 
failure to survive as an independent. 

As producer of every 
Rolling Stones tour 
since 1989, Michael 
Cohl, chairman of 
Concert Productions 
International (CPI), 
has had a lot of big 

years. But 2006 has been remarkable 
by even his standards. 

First, Cohl is producing another 
Stones global trek -A Bigger Bang - 
that is now the top -grossing concert 
tour ever. 

But that's not all for the big MC. He 
also helms the Who's hugely suc- 
cessful world tour and, to top it off, 
Cohl helped coax the mighty Barbra 
Streisand back on the road for a tour 
that shatters gross records in almost 
every building she played. 

Amid these undoubtedly complex 
tour negotiations, Cohl found time to 
work out a deal whereby Live Nation 
acquired a controlling interest in the 
touring division of Toronto -based CPI 
and a 50% interest in CPI's Grand 
Entertainment. 

Given that Cohl sold Grand Ad- 
venture's predecessor, TNA, to Live 

Nation's predecessor, SFX, in 1999, 
one might say that he indirectly sold 
his company twice to the same buyer. 
That's satisfaction. 

Jack Utsick 
Presents 

It's tough to kick a 

man when he's down, 
particularly after he 
has clawed his way to 
the top. But 2006 saw 
the rapid descent of 
Jack Utsick's concert 

promotion companies amid explosive 
Securities and Exchange Commission 
(SEC) charges in connection with an 
allegedly fraudulent offering that 
raised $300 million from more than 
3,300 investors. 

In 2005, Utsick was involved in 821 

concerts that grossed $15 million, 
ranking fourth among all promotion 
companies, according to Billboard 
Boxscore. The growth of Jack Utsick 
Presents was explosive, up from $23 
million reported in 2002. 

Utsick says he built the business 
through hard work, but the SEC says 
the growth came via defrauded in- 
vestors. The SEC filed and settled a 

civil injunctive action April 17 in the 
U.S. District Court in Miami. 

Utsick and other defendants, with- 
out admitting to or denying the alle- 
gations, consented to a permanent 
injunction, an asset freeze, repatria- 
tion order and repayment of amounts 
they received and penalties. 

RETAIL 

Big boxes 
David Porter swings 
the biggest bat in the 
business with Wal- 
Mart's 23 % -25% mar- 
ket share, but Best 
Buy's Gary Arnold is 

practically the father 
of modern retail marketing, having in- 
vented most of the bag of tricks being 
wielded today by big -box merchants. 

Every week the list of titles with ex- 

clusives in the consumer electronic 
chain's circular is the envy of retail, 
and Arnold's big -picture marketing 
abilities should be enhanced by the 
execution skills of the returning Jen- 
nifer "J.J." Schaidler, the former GM 
of music. For the past 18 months, 
Schaidler has been overseeing mo- 
bile technology products, a responsi- 
bility she also retains. 

Meanwhile, Porter continues to 
bust a move, taking the game Arnold 
began to the next level with the Garth 
Brooks coup last year and the Eagles 
deal this year. 

Labels hate the way Porter forgos 
fancy footwork to blow right by them 
to get to artists and their managers, 
prompting one senior label executive 
to refer to him as "the Antichrist." 

Still, another senior label executive 
says that for all people complain about 
Wal -Mart, the discounter doesn't get 
enough credit for all it does for the 
music industry. And if Wal -Mart ever 
started using media to promote music 
and video the way Target does, it would 
become completely unbeatable. Col- 
lectively, the titan trio comprise about 
55% in U.S. market share. 

Specialty retail 
chains 

While there have 
been tumultuous 
years in this sector - 
1996 comes to mind 
when financial diffìd 
culties at something 
like 12 chains led to 

either Chapter 11 filings, liquidations 
or sales to other chains -2006 was a 

defining moment for music retail. 
This was the year when two of the in- 
dustry's best -known, most widely 
spread and longest- running brands 
bit the dust. 

The year began with the demise 
of Musicland. The Heilichers 
started the chain in 1955 and at its 
peak had 1,400 stores, including its 
well -known Sam Goody brand. It 
ended with the liquidation of the in- 
dustry's most beloved merchant, 
Tower Records. 

Who failed? At both chains, there's 
certainly enough blame to go around. 

30 DECEMBER 9, 2006 ILLUSTRATIONS BY MICHELLE CHANG 

www.americanradiohistory.com

www.americanradiohistory.com


POP 

Ron Fair 
Followi his suc- 
cess wi he Black 
Eyed eas and the 
Pussycat Dolls, A &M 

Records president 
Ron Fair was elevated 
to chairman of Gef- 

fen Records in March, and the hits 
kept coming. 

With his finger firmly planted on 
the pulse of the pop landscape,* Fair 
enjoyed two more hit singles this year 
from the Pussycat Dolls' 2005 debut, 
"PCD," which has eclipsed the 2 mil- 
lion sales mark. 

Under his watch, Nelly Furtado re- 

covered from a sophomore slump by 

being recast as a hip -hop crossover 
artist. The makeover resulted in the 
chart -topping single "Promiscuous" 
and album "Loose," which is closing 
in on sales of 1 million copies. 

The icing on his cake, Fergie -the 
one -time Wild Orchid singer that Fair 
drafted for the Black Eyed Peas -spun 
off a successful solo effort with the 
No. 1 single "London Bridge." Her 
album, "The Dutchess," debuted at 
No. 3. 

Don lenner 
The dramatic exit of 
Sony Music Label 
Group chairman/ 
CEO Don Ienner 
and president /COO 
Michele Anthony in 
June played out, 

as one wag put it, like a Shake- 
spearean drama. 

Both executives were 18 -year Sony 
veterans, but in the end that may have 
helped seal their fate as the post - 
merger culture clash between Sony 
and BMG reached a fever pitch. 

Not helping matters was the fact 
that at the time of their exit, Sony's 
year -to -date market share was 10.4 %, 
down from 13.4% a year ago. Ironi- 
cally, in the week of Ienner's depar- 
ture, the Dixie Chicks' "Taking the 
Long Way" debuted atop The Bill- 
board 200 with sales of 526,000, but 
it was too little, too late. 

As the Chicks famously sang, Ien- 
ner and Sony BMG Music Entertain- 
ment CEO Rolf Schmidt -Holtz were 
"Not Ready to Make Nice." 

Sony BMG Music U.K. chairman/ 
CEO Rob Stringer, the younger 
brother of Sony Corp. chairman 
Howard Stringer, filled the void. 

"Artists love Rob, employees love 
him; he's a real music man," IFPI 
chairman /CEO John Kennedy says. 

As for Ienner, he says he will an- 
nounce plans to go into business 
"by himself and for himself" in the 
near future. 

COUNTRY Att 

Independent 
country labels 
The number of independent labels 
on Music Row has grown steadily in 
the last few years, and the trend shows 

no signs of stopping. 
Lofton Creek, a label run by veteran 

promoter Mike Borchetta, is the most 
recent indie to score. The label's band 
Heartland landed a No. 1 on the Hot 
Country Songs chart the same week 
in October that its debut album sold 
61,000 units, which took it to the No. 

1 spot on the Top Independent Al- 

bums tally. 
Category 5 (Sammy Kershaw, Travis 

Tritt), Montage Music Group (Little 
Texas, Andy Griggs), Rust Nashville 
(BlackHawk, Aaron Tippin) and 
Midas Records Nashville (Steve Azar, 
Emerson Drive) are among the inde- 
pendents hoping to build on the eq- 
uity of acts that have appeared on the 
country charts. 

But the real standouts among 
Nashville's independent labels this 
year are Equity and Broken Bow. 

Equity act Little Big Town has 
scored one of the top independent al- 

bums of the year, regardless of genre, 
with "The Road to Here." The album's 
success has been driven by the hit sin- 
gle "Boondocks." 

Likewise, indie Broken Bow has 
broken through with Jason Aldean's 
self -titled album, boosted by Aldean's 
hit "Why." 

Los Angeles 
country radio 
listeners 
"I don't relish pissing off a half a mil- 
lion people in Southern California, 
but the problem was we needed a 

million people. It's really that sim- 
ple." That's how Emmis Communi- 
cations radio president Rick 
Cummings explained the decision 
to flip country KZ LA to a rhythmic 
AC format in August. 

While Emmis was "very proud" of 
KZLA, the reality was that its Arbi- 
tron ratings were not what the corn - 
pany needed them to be. KZLA 
regularly performed well among adult 
women -its target audience -in Or- 
ange County, but it did not in Los An- 
geles County, which is a much bigger 
influence on ratings. 

So for the first time in 26 years the 
market is without an FM country out- 
let, although two AM stations recently 
signed on for disenfranchised lis- 
teners. While there are rumors that 
an FM station is in the works, for now 
L.A. country fans will have to rely on 
other means to get their fix. 

HIP -HOP 
Bad Boy Records 
Bad Boy suffered a major loss with the 1997 death 
of the Notorious B.I.G., followed by the dóparture 
of thriving acts like Mase, 112 and Faith Evans. 
Sean "Diddy" Combs tried hard to recapture thji 
magic, but the mogul who at one point could n 

would not stop -did. 
This year, however, saw the rejuvenation 

Bad Boy as it shifted from Universal to Atl 
Diddy's solo effort "Press 
Play" bowed atop The 
Billboard 200, sell- 
ing 170,000 copies 
its first week, and 
his girl group Dan - 
ity Kane's self - 
titled debut bowed 
at No. l and has sold 
663,000 units, ac- 
cording to Nielsen 
SoundScan. 

This summer, Bad Boy 
newcomers Yung Joc and 
Cassie scored with 
their respective hits 
"It's Goin' Down" and 
"Me & U." 

"We're heating up, 
but we don't get 
overexcited," VP/ 
GM Harve Pierre 
told Billboard in 
July. "We just have 
to stay focused, 
try to break new 
artists and keep 
the momentum 
going." 

R &B 
Stargate 

G-Unit 

Eighteen 
after rel 
their native Norway, 
Tor Erik Hermansen 
and Mikkel S. Eriksen 
can claim in- demand 

1 status. Under the 
Stargate moniker, the producers 
scored R &B /pop hits for Ne -Yo ( "So 

Sick" and "Sexy Love ") and Rihanna 
( "Unfaithful "), and gave Lionel Richie 
his first urban hit in 10 years. 

Stargate also collaborated with Be- 

yoncé, Mario, JoJo, Ruben Studdard, 
Jeannie Ortega and Jessica Simpson 
during 2006. Looking ahead to 2007, 

the duo is already ensconced in New 
York's Battery Studio, huddling with 
Ne -Yo for his sophomore set, plus a 

new album by former Destiny's Child 
member Michelle Williams. 

Joining forces nine years ago, Her - 
mansen and Eriksen- avowed lovers 
of R &B /hip -hop -migrated stateside 
after multiplatinum success in the 
United Kingdom with such acts as 
Blue and S Club 7. 

As Hermansen remarked in a re- 

cent Billboard interview, the challenge 
of coming to America "has given us 
more confidence to do what comes 
natural to us." 

R &B /hip -hop 
sales 

After taking over the 
rap world with their 
street -savvy tunes, 
50 Cent's G -Unit im- 
print /crew has sim- 
mered down, with 
sales dipping con- 

siderably this year. 50 Cent's 2003 
debut, "Get Rich or Die Tryin'," sold 
872,000 its first week (and 7.6 mil- 
lion overall), and 2005's "The Mas- 
sacre" has shifted 5 million units. But 
recent efforts by Lloyd Banks and 
Tony Yayo have not fared so well. 

Banks' sophomore set, "Rotten 

Apple," bowed at No. 3 on The Bill- 
board 200 in October but sold only 
143,000 copies its first week -down 
from 2004's "Hunger for More," 
which debuted atop the chart with 
434,000. (lt sold 1.5 million overall.) 

Meanwhile, Yayo's "ThoJghts of a 

Predicate Felon" has shifted 509,000 
since its August 2005 release. Mobb 
Deep's "Blood Money" sold 257,000, 
if anyone is interested. G -Unit used 
to be the go -to crew for hits, but its 
latest singles have become sonically 
repetitive. Upcoming releases by Lil 

Scrappy and Young Buck could re- 
deem the label. 

R &B /hip -hop may 
command the most 
radio airplay, but 
don't look now -its 
sales slip is showing. 
R &B album sales (in- 

cluding rap) ranup 
93.3 million as of Nov. 19, or 19.9% 
of overall album sales (468.5 million). 

While 19.9% is a strong showing, 
it is a downshift from the 24% share 
R &B /hip -hop logged last year at the 
same time (118.1 million units) and 
down from the 24.4% posted through 
Nov. 21, 2004 (106.5 million). This 
year benefited from sales bonanzas 
reaped by Mariah Carey and 50 Cent. 

However, comparable numbers 
were not achieved in 2006 despite 
some bright spots (T.I., Beyoncé, Lu- 

dacris). And hopes pinned on other 
anticipated albums (e.g., Janet Jack- 

son, Chingy) weren't realized. 
It's certainly not time to wave the 

white flag for the genre. Album 
sales overall are down 4.8% (468.7 
million), due to downloading and 
other factors. 

Late November /December releases 
by Jay -Z and other high -profile artists 
may ultimately strengthen the bottom 
line, 2006's disappointing sales sound 
a somber note as 2007 approaches. 
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INTERNATIOF3 
Impala 

`v 
The voice of the Brus- e sels-based independ- 
ent music industry 
trade group echoed 

in the halls of Europe's regulatory and 
legal authorities this year and no 
doubt rang in the ears of the major 
music companies. 

Just days into the reign of its new 
president Patrick Zelnik, Impala 
scored a massive coup when it ef- 
fectively prompted a rethink of the 
Sony -BMG merger. In light of corn - 
plaints submitted by Impala, the Eu- 
ropean Court of First Instance in 
Luxembourg on July 13 annulled the 
European Commission's original 
2004 ruling authorizing the Sony - 
BMG amalgamation. 

Soon after, EMI and Warner 
Music's courtship came to an end, 
while Impala further flexed its new- 
found muscle by threatening to de- 
rail Vivendi's proposed purchase of 
BMG Music Publishing. 

It's proof that what Zelnik calls "Im- 
pala's fight for a well -regulated and 
balanced market between majors and 
independents" will continue for years. 

Impaltnay well 
fancy itself as the 
mouse that roared. 

The BBC's `Top 
of the Pops' 

As Britain's TV and 
musical institutions 
go, the "Top of the 
Pops" brand has 
ranked somewhere 
on or near the top for 
more than 40 years. 

But in 2006, the BBC pulled the plug 
on its once -flagship, now -flagging 
music -chart show. Ever since the 
first "TOTP" debuted in 1964, it 
played a pivotal role in document- 
ing Britain's fast -moving, trend - 
conscious music scene. It pulled in 
a weekly audience of 15 million view- 
ers in its mid -'70s heyday. 

But lately, dwindling viewer fig- 
ures forced the BBC to continually 
revamp its format and change the 
time slot. Viewing figures ultimately 
dipped to around 1 million, and the 
show's lights went out for the final 
time July 30. 

"The time has come to bring the 
show to its natural conclusion," BBC 

director of TV Jana Bennett said in 
statement about the move. 

The name lives on as a magazine and 
in archive programming, but a unique 
part of Britain's music scene has died. 
Speculation that the BPI would lead a 

salvage operation for the brand has, to 

date, amounted to nothing. 
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Latin pop 
1 LEGAL 

The RIAA 
After years of misses, light Latin pop was the 
surprising hero of 2006. Most visible was 
Shakira and Wyclef Jean's hit "Hips Don't Lie," 
conceived as a vehicle to revive Shakira's flail 
ing albums "Fijación Oral Vol. 1" and "Oral Fi 
ation Vol. 2." 

Heavy marketing and promotion, new verse 
and yes, Shakira's swiveling hips, made the track 
a digital download hit. Of course, puffy pop 
tinues to be RBD's realm, 
the phenomenon that re- 
fuses to quiet down. 

Other successes: 
Maná's first album 
in three years, 
notching the 
highest -selling 
debut of the 
year so far on 
the Latin Al- 
bums chart, 
and Paulina 
Rubio's No. 
1 debut in 
multiple coun- 
tries, including the 
United States. 

All these acts 
boasted a cohesive 
marketing, sales and 
promotion strategy 
that left little to 
chance. Unfortu- 
nately, this level of 
teamwork remains 
the exception, and 
not the rule, in 
Latin music. 

The RIAA can really 
anger some people 
with its litigation 
strategies related to 
peer -to -peer net- 
works and individual 
file sharers. But the 

law has been on its side, including 
the Department of Justice and the 
U.S. Supreme Court. 

Under chairman /CEO Mitch 
Bainwol, the RIAA's persistence in 
pursuing major -labels' suits against 
P2P operators helped force sites to 
settle copyright infringement actions 
and promise to filter unauthorized 
music files. 

RIAA member labels went to the 
mat against Morpheus operator 
StreamCast, which finally lost its case 
this year in MGM Studios vs. Grokster. 

In its efforts to stop individuals from 
downloading unauthorized files, the 
RIAA has withstood horrible press be- 
cause of misinformation from lawyers 
trying to get their names in print. 
Whether these suits are good or bad, 
consumers today know more about 
music copyrights than they did in 2000 
when Napster was in full swing. 

Finally, RIAA investigators con- 
tinue to quietly lead the fight against 
CD piracy nationwide. 

Regional Mexican music sales 
Latin music suffered in 2006 at the 
hands of the usual suspects: the con- 
tinued need to pay to get played on 

radio, the lack of artist development 
and big budgets for artists who no 
longer deliver. 

But there are several issues unique 
to 2006. Chief among them is a rising 
tide of anti -immigration sentiment 
and actions that resulted in a decline 
in album sales, particularly for re- 
gional Mexican music. 

Regional Mexican music sales fell in 

2006 for the first time since 2003, the 
year when the RIAA began tracking the 
genre's sales. Anti -immigrant displays 
affected concert attendance as well. 

Not enough voices in the indus- 
try were raised to deplore this sad 
state of affairs. And that's a shame, 
as regional Mexican sales are a pri- 
mary source of income for all labels. 
When the regional Mexican genre 
loses, we all lose. 

Australia -based Shar- 
man Networks, led 
by CEO Nikki Hem- 
ming, owner of the 
infamous Kazaa 
peer -to -peer net- 
work, finally settled 

worldwide copyright infringement 
claims made by film and music corn - 
panies. The service even promised 
to go legit. 

The company has been fighting 
lawsuits since it launched in 2001, 
just months before the original Nap - 
ster shut down. 

But a maze of corporate maneu- 
vers hid information that would re- 
veal who really operated and held 
ownership rights in Kazaa. Sharman 
was set up in tax -shelter haven Van- 
uatu where such information is 
legally protected from disclosure. 

It took a judgment in Australia, a 

U.S. Supreme Court decision clarify- 
ing infringement rules and persist- 
ent legal action by the entertainment 
industry before the company finally 
settled this year. Music publishers en- 
tered a tentative agreement late in the 
year. And while it seems that Kazaa 
is a big loser, no one knows how 
much ad revenue has been set aside 
in inaccessible bank accounts for 
... someone. 

PUBLISHING 
TIE: Universal 
Music Group 
AND Bertelsmann 

Whether Vivendi's Uni- 
versal Music Group or 

tn Bertelsmann AG, par- 
ent of BMG Music Pub- 
lishing, is the real 
winner is a tossup. It 

'-j- will depend in part on 

S the outcome of reviews 
by antitrust regulators 

F in the European Union 
and elsewhere. 

In its bid to buy BMG's publishing 
unit, UMG beat out some of the most 
savvy venture capitalists and pub- 
lishers in the world who were sali- 
vating over the major publisher. The 
selling price in the invitation -only 
auction was the largest ever made for 
a music publishing company. 

By the end of the year, Bertelsmann 
will reportedly pocket 1.63 billion 
($2.05 billion) even if the European 
Commission doesn't approve the sale. 

But if regulators approve the 
acquisition in some shape or form, 
Universal Music Publishing Group 
will become the largest or the sec- 
ond- largest publisher in the world, 
depending on how one measures 
market share. And UMPG chair- 
man /CEO David Renzer will be 
sitting pretty. 

Anonymous 
letter writers 
The anonymous writers of a letter 
circulated among artists, songwrit- 
ers and indie publishers condemn- 
ing the Copyright Reform Act of 2006 
are real losers. 

By working outside the process and 
refusing to identify themselvesso 
that those in the know could educate 
them or so readers could judge their 
credentials and agendas -they may 
have put creators at even greater risk. 

The writers disseminated misin- 
formation and naively expected that 
a bill should and could solve com- 
plaints over certain record deals. By 

attempting to divide the music in- 
dustry, seemingly against major pub- 
lishers, they played into the hands 
of powerful groups on Capitol Hill 
who want to pay little or no royalties 
for music. 

While the writers may be patting 
themselves on the back for helping to 
derail the Copyright Reform Act, they 
provided groups like the National 
Assn. of Broadcasters and the Con- 
sumer Electronics Assn. more time 
to fully develop strategies to limit cre- 
ators' rights next year. 
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From the roads of his native 
Brooklyn, NEIL DIAMOND 
has taken or the world. 

ACCLAIMED `12 SONGS' ALBU 
RETURNS IN A TRIUMPH FOR 
VETERAN SINGER /SONGWRITER 
AFTER FOUR DECADES OF HITS 
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Neil Diamond's ArchAngel Recording 
Stucio in Los Angeles is under 
constrdcticn. Memorabilia that lined 
the ha Is from floor to ceiling- nearly 
40 platinum and gold records, album 
covers and fan- generated needlepoint - 
has been put in storage as the facility 
is updated for the first time in three 
decades. Ina sense, Diamond's sound 
went through a similar makeover when 
theartist teamed up with producer Rick 
Rubin of his 2005 album "12 Songs," 
possibly the most acclaimed album of 
a storied 40 -year career. During the 
sessions that resulted in "12 Songs," 
Rubin stripped Diamond's often heavily 
adorned sound to its roots -his 
unmistakable rich bar =tone and acoustic 
guitar, with minimal accompaniment 
by guitars, keyboards and str. ngs. It's 
a sound that harks back to Diamond's 
earliest hits, such as `Solitary Man," but 
it's no mere nostalgia trip. His lyrics and 
the wea 'less o= his voice we miles from 
tie wale -eyed optimism of "I'm a 
Reliever." al This singer /songwriter has 
experienced much during his more than 
six decades and has wisdom to share. 
Fans aid those who missed it the first 
time arcund will get another chance to 
ex perience" 12 Songs" when Columbia 

Records rereleases it Dec.12 as 
a limited- edition artist's cut, with 
a bonds disc featuring alternate 
takes and demos. continued on »p38 

CRI_ATION 
DENLOS AND ALTERNATE 
TRACKS ON RERELEASED 
'12 SONGS' CD REVEALS 
DIAMONDS BRILLIANCE 

BY CRAIG ROSEN 

NEIL D AMOND'S 12 Songs 
was he highest -debuting 
albu Ti of his career. 
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TIMELESS AS EVER. 

We are proud to congratulate 
Neil Diamond on his 40th anniversary, 

and on the forthcoming 2 disc limited edition 
release of his acclaimed album 

SOS" 

LJMPI'b:U EDITH»: 

NEIL DIAMOND 

words and music by Neil Diamond 
produced by Rick Rubin amencan 

'Columbia,' - "Legacy' and [.. Reg. U.S Pat. & Tm. Off Marca Regisrrada.i 2006 SONY BMG MUSIC ENTERTE INMENT 

IANIMIN\ L .,. 
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from »p34 
Upon its initial release, "12 Songs" became the highest -debuting 

album of Diamond's career. Fueled by a stack of positive reviews, it 
debuted at No. 4 on The Billboard 200 with sales of 92,700 copies. 

Yet Diamond's joy and triumph with the album's debut was soon 
replaced by frustration and depression. 

Soon after its release, consumers discovered that "12 Songs" was 
one of 20 Sony BMG titles to include XCP, short for extended copy 
protection, a controversial digital rights management system that au- 
tomatically installed potentially malicious "rootkit" anti -piracy soft- 
ware on any computer attempting to play it. 

Following a groundswell of negative publicity, including the fil- 

ing of several class- action lawsuits, Sony BMG recalled the affected 
CDs, effectively taking "12 Songs" out of the marketplace during 
much of the crucial holiday shopping season. Still, the album man- 
aged to sell more than 517,000 copies in the United States, accord- 
ing to Nielsen SoundScan. 

When asked what prompted the "12 Songs" rerelease, Diamond 
cites the XCP disc. "Columbia Records decided for a rerelease based 
on what happened last year," he says. 

He could have been referring to the album's critical acclaim, but 
that wasn't the case when asked if he was happy about it. 

"Not [about] what happened last year," he says, "but the rerelease. 
The new executive team at Columbia declined to comment on the 

XCP issue, but says that "12 Songs" deserves to be revisited. 
Columbia Records Group chairman Steve Barnett says that he and 

Sony Music Label Group chairman Rob Stringer met with Diamond 
and Rubin. "We were not involved with the original campaign, but we 

just felt that this record, which is an incredible record, could benefit 
from rerelease ... We just thought it was the right thing to do for Neil 

Diamond and for this particular record." 
Barnett, formerly president of Epic Records, became Columbia 

Records Group chairman in December 2005 after Will Botwin stepped 
down from that post. Stringer assumed his new role with Sony after 
Don Ienner abruptly resigned from that position in June 2006 after 
apparent conflicts with Sony BMG Music Entertainment CEO Rolf 
Schmidt -Holtz. 

Columbia senior VP of adult marketing Jay Krugman concurs with 
Barnett's view of "12 Songs." 

"It's certainly one of the most critically acclaimed records of the 

NEIL DIAMOND gained 
success as a songwriter before 
recording his own material. 

year, and it's the perfect time to revisit it," he says. 
Columbia will market the rerelease with a full -court press of print 

advertising, TV appearances and online marketing. 
Krugman adds that the second disc "showcases a rare look into Neil's 

creative process" with its mix of alternate takes and previously unre- 
leased demos. 

It was about a week -and -a -half after the initial release of "12 Songs" 
that Diamond found out about the XCP problem. 

"I didn't know about it. I wasn't asked about it," he says. "I had to 

ask my son who is a tech nerd what it meant. He told me, I fainted. 
"When I came to, I went into a deep depression for a couple of weeks, 

and then I started working on our next album," says Diamond, sitting 
a few feet from the work space where he has been recording demos of 
new material for Rubin, who will again serve as producer. 

It's that dedication to work and singular focus continued on »p40 

PI_AYI NG 

Billboard asked friends and colleagues of 
Neil Diamond to cite their favorite song from 
the singer across his 40 -year career. 

Quotes compiled by Debbie Galante Block. 

` "You Don't Bring 
Me Flowers' is 
one of the most 
emotionally moving 
songs I've ever 
heard. Neil's 
melody is achingly 
beautiful, and 
[Alan and Marilyn] 
Bergman's lyrics are 
equally heartfelt. It 
was a joy singing it 
with him too. Neil's 
songs have touched 
millions, and this 
one in particular 
touched me deeply.' 

-BARBRA STREISAND 
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SONGS THAT MAKE MILLIONS OF FANS HAPPY. 

AND THOUSANDS OF SONGWRITERS JEALOUS. 

Congratulations on your 40th anniversary, Neil. 

We can't wait to hear what the next 40 wi '.l bring. 

Sony /4TV Music Publishing 

E 2JR Scrry:A-V Mude Rusllenng 
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Sixties memories, clockwise from above: 
NEIL DIAMOND at New York's Brill Building; 
in concert; and with producers JEFF BARRY 
and ELLIE GREENWICH. Inset: Sheet music 
for 'Cherry, Cherry.' 

from »p38 
that has made Diamond one of the most successful recording and tour- 
ing artists in the history of popular music. 

By his own admission, the Brooklyn, N.Y. -born son of Akeeba and 
Rose Diamond had little success during his first eight years in the music 
business. It was the path he chose after dropping out of his premed 
studies at New York University just six months shy of graduation. 

"Originally, it was pure songwriting, and I didn't do it very well," he 
says, referring to his days on Tin Pan Alley as a staff songwriter for 
Sunbeam Music. He earned $50 per week. 

Nonetheless, Diamond "not once" thought of giving up his dream. 
The dream began one summer at Surprise Lake Camp in Cold Spring, 

N.Y., which offered Jewish children refuge from the heat of New York. 

"The joke was, 'Surprise, no lake,' " Diamond quips. 
Yet whatever the camp lacked in aquatic adventure, it more than made 

up for with a healthy dose of musical inspiration. "I got to know about 
Woody Guthrie and Pete Seeger and folk music," Diamond recalls. 

"It was a very liberal- oriented camp, so the songs were pointed in 
that direction aside from the usual camp songs," he says. "That opened 
me up, and I decided to take some lessons. My parents liked the idea 
of keeping me off the streets. I got myself a $9 guitar, paid it off $1 a 

week and haven't put it down since." 
He had some chance meetings along the way. While a student at 

Brooklyn's Erasmus Hall High School, Diamond sang in the same 
chorus as a 15- year -old Barbra Streisand. Years later, in 1978, the pair 
would reunite in the duet ballad "You Don't Bring Me Flowers," which 
topped The Billboard Hot 100. The song ranks as the most successful 
single of Diamond's career. 

Between the encounters with Streisand, Diamond met another 
Brooklyn -born woman who would have a dramatic effect on his ca- 

reer: Ellie Greenwich, who with her then -husband Jeff Barry and pro- 
ducer Phil Spector composed a string of unforgettable hits, including 
the Ronettes' "Be My Baby," the Crystals' "Da Doo Ron Ron" and Dar- 
lene Love's "Christmas (Baby Please Come Home)." 

It was a chance meeting in the office of a music publisher. "I went 

I)IAIVION I) 
DATIES 

This chronology of Neil Diamond's life 
appears on his official Sony BMG Web site, 
with additions from 2001 through 2006 
adapted from allmusic.com. 
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up to the office and there was this guy sitting there with his guitar, and 
he played me a couple of songs, one song was 'Call Me His,' " Green- 
wich recalls. "It was very interesting and very different from a lot of 
the songs I had been doing demos on." 

After that meeting, Greenwich invited Diamond to meet with Barry. 

"Jeff really loved the way Neil sang. He thought Neil had a very in- 
teresting voice," she says. "I loved his writing and Jeff loved his voice, 
so we both knew there was something there." 

Initially, Diamond was signed by songwriter /producers Jerry Leiber 
and Mike Stoller, who also had Greenwich and Barry under contract. 

But eventually Greenwich, Barry and Diamond launched Tallyrand 
Music to publish Diamond's songs. It was Greenwich and Barry who 
brought Diamond to the attention of Bert Berns, who signed Diamond 
to his Bang Records. 

"Bert gave us, like, $5,000 and said, 'Go in the studio and cut a cou- 
ple of things.' The two things we cut were 'Cherry, Cherry' and 'Soli- 
tary Man,' " Greenwich says. 

Diamond went on to tremendous success, scoring a string of plat- 
inum- selling albums from the early '70s through the early '80s, in- 

cluding such multiplatinum smashes as "Jonathan Livingston Seagull" 
(1973), "I'm Glad You're Here With Me Tonight" (1977) and "The Jazz 
Singer" (1980). 

But it was those earliest, late -'60s recordings that Diamond and 
Rubin revisited prior to starting the sessions for "12 Songs." 

The producer -whose credits include such diverse acts as Red Hot 
Chili Peppers, Shakira, Dixie Chicks, Slayer and Jay -Z- initially reached 
out to Diamond more than a decade ago. But it took a while before Di- 

amond responded and agreed to meet with him. 
"I was really excited to meet him, having always been a fan," Rubin 

says. "We started meeting on a pretty regular basis for a long time before 
we started any work. We just became friends and listened to a lot of music, 
talked about songs, what we liked and why and compared notes." 

During that time, Rubin had Diamond revisit some of his earli- 
est recordings. 

"Over the years, typically when artists play continued on »p42 

Neil Leslie Diamond is born 
Jan. 24 in Brooklyn, N.Y., to 
Akeeba and Rose Diamond. 

1942 -1945 
Diamond's father is sta- 
tioned in Cheyenne, Wyo. 
during World War II. 

1955 -1958 
Diamond attends both 
Erasmus Hall High School 
and Lincoln High School in 

Brooklyn, N.Y. While at 
Erasmus, Diamond sings in 

the same chorus as a 

young 15- year -old singer 
named Barbra Streisand. 

1956 
While attending a reunion 
of his childhood summer 
camp, Surprise Lake Camp 
in Cold Spring, N.Y., Dia- 
mond encounters the 
great folk singer Pete 
Seeger, who inspires him 
to continued on »p42 

` "I Am, I Said" 
is one of my fave 
Neil Diamond 
songs, because 
it is written by 
a man entering 
the midlife of his 
career. It is filled 
with soul -searching 
questions: "Why 
am I here ?" 
"Where should 
I be ?" "Where 
do I belong ?" No 
other songwriter 
has captured that 
spirit and encased 
it in such a rousing 
chorus. It still 
sends chills up 
my spine.' 

-MELISSA ETHERIDGE 

`I love a lot of his 
songs, but "Song 
Sung Blue" is my 
favorite. Many 
times I would 
hear the songs 
after they were 
completed, but 
this one, I heard 
in its infancy, 
and I knew it 
could be a No. 1 
record. So we put 
it out, and it was 
a smash hit. 
Neil Diamond is 
an incredible 
artist, and I love 
him. Beyond 
talent, it takes 
a lot of intelligence 
to sustain in this 
industry, and Neil 
has sustained." 

-RUSS REGAN, 
VELOCITY ENTERTAINMENT 

PRESIDENT ( REGAN 
SIGNED DIAMOND TO UNI 

RECORDS IN THE LATE '60s.) 
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FOR ADDING TO THE 
STORIED TRADITION OF THIS 

LEGENDARY DIAMOND, 
THE FANS OF 

RED SOX NATION 
SALUTE ANOTHER 

LEGENDARY DIAMOND... 
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So Gooß! So Gooß! So Gooß' 
THANK YOU, MR. NEIL DIAMOND, FOR EVERYTHING. 

JOHN HENRY, TOM WERNER. 
LARRY LUCCHINO. 

THE BOSTON RE SOX 
AND 

RED SOX NAT1. N 
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songs live, they kind of evolve and change," Rubin says. 

"I wanted him to hear what the songs sounded like 
when they initially had the impact that they did, just 
to see how they changed over the years and talk about 
the content of the song, what was going on musically 
in the songs and what the arrangements were. 

"Not even necessarily to go back to them," Rubin 
adds, "but as a learning experience to see what we could 
learn about who Neil Diamond the artist was through 
listening to the music that made him who he was." 

One thing that had changed through the years was 
that in the studio Diamond no longer accompanied 
himself on guitar. Rubin insisted on it. 

"He was insecure about his guitar playing," Rubin 

FACT FILE 

Label: Columbia Records 
Maiagement: self - 
managed 
Publishers: Diamond - 
Songs (SESAC); Stone - 
bridge Music (SESAC), a 
subsidiary of Sony /ATV 
Sounds; Prophet Music 
(SESAC), administered 
by Sony /ATV Sounds; 
Tal yrand Music ( SESAC), 
administered by Sony/ 
ATV Sounds 
Latest Release: "12 
Songs" (Artist's Cut) 

recalls. "But I found, for one, it informed the other musicians what to 

do. He would kind of set a rhythmic tone for the song, and all the other 
players were playing off of what he was doing." 

Aside from directing the group of ace session players -including 
guitarist Mike Campbell and keyboardist Benmont Tench from Tom 
Petty & the Heartbreakers and guitarist Smokey Hormel, known for 
his work with Beck and Tom Waits -Rubin noticed that the quality of 
Diamond's vocal changed when he played guitar. 

"It was harder for it to become too much of a vocal performance, it 
was much more just getting the song over, because he was focused on 
playing guitar," Rubin says. "It also gave it a more natural feeling." 

Those who have witnessed the unlikely pair of Di- 

amond and Rubin in the studio are impressed with 
the way they work together. 

"It's a balanced collaboration," Hormel says. "No one 
is more powerful than the other. They both listen to 

each other's opinions and weigh them. It's beautiful, 
actually. It's like their egos are set aside, and they're re- 

ally focused on finding the right song and the right vibe." 

With "12 Songs," Diamond and Rubin found that 
vibe, as the album generated some of the most posi- 
tive reviews of Diamond's career. 

"It wasn't sloughed off like any of the albums in the 
past years," Diamond says. "It got some serious looks, 
and some of the reviews were unexpectedly positive." 

The new material also helped reinvigorate Dia- 

mond's famed stage show, which included cuts off "12 Songs" along- 

side his classic material. "It's the difference between a nostalgia act 

and an act that's still productive, so it's important for me to have new 
material," he says. 

As Diamond and Rubin continue to work on the follow -up to "12 

Songs," the songwriter doesn't foresee hanging up his guitar any- 
time soon. 

"It's programmed into my genes at this point," he says. "I write con- 

sistently. I love writing. There's always that unknown factor in writing. 
You don't know what you're going to come up with. You don't know if 
it's going to be the usual or if it's going to be something unusual." 

from »p40 
start writing songs. 

1959 
Diamond attends New York Uni- 
versity as a premed student on 

a fencing scholarship. 

1962 
Diamond leaves NYU to join 
Sunbeam Music as a staff song- 
writer at $50 a week. 

1963 
Columbia Records signs Dia- 
mond as a recording artist for 
a one -off single release, featur- 
ing the songs "At Night" and 
"Clown Town." 

1964 
Diamond sets up an office in a 

small storeroom above the fa- 
mous Birdland jazz club. 

1966 
Diamond plays his upcoming 
album version of "I'm a Believer" 
for Don Kirshner, who buys it im- 
mediately for his new phenom- 
enon the Monkees. "I'm a Be- 
liever" became the No.1- selling 
single of the year, establishing 
Diamond as one of the indus- 
try's hottest young writers. 

1967 
Amid creative strains with his 
first label, Bang Records, Dia- 
mond signs with Uni (later 
MCA) Records for a record -set- 
ting contract of $250,000. 

1971 
Diamond receives a gold record 
from the RIAA for "Taproot Man- 

uscript." continued on »p46 

`My favorite Neil 
Diamond songs 
are many but, with 
that said, the lyrics 
of "All I Really Need 
Is You" touched me 
immediately when 
I first heard it on 
the radio. It still 
resonates within 
me, as this coming 
March I will be 
married to the 
same woman for 
44 years. Yet, 
with all of my life's 
experiences, all 
I really needed 
was her.' 

-STEPHEN SWID, 
SESAC CHAIRMAN /CEO 

` "Play Me" is my 
favorite song, 
because it is sexy.' 

-NANCY SINATRA 

55 SUPERB ALBUMS 
40 INCREDIBLE 
YEARS ON THE 

?ßILLBQkRD CHARTS 
TWO AMAZING CONCERTS 

AT WOBURN ABBEY 

CONGRATULA 
Robin, Henrietta, Andrew, Louise, Alexandra, Henry, Robbie, 

Stephanie, Jamie, Dawn and all the team 

A great performer, a great venue End a terrific place to visit 
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It's been 40 years... 
And you still got the way to move us. 

Mfl01SON 1EflflE 

BORDEEN 
The World's Most Famous Arena 

JMSG 
ENTERTAINMENT 
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NEIL DIAMOND 

RECOUNTS 
THE PATH TO 

`12 SONGS' NTI IVIAC;Y 

By his own admission, most people don't recognize Neil Diamond on the street. The man seated on a 

stool in his own ArchAngel Recording Studio -sporting glasses, a Harley- Davidson sweatshirt, a pair 
of crisply pressed chinos and some stylish slip -on shoes -doesn't look much like the performer known 
for his sequined shirts and his perfectly coifed hair. Yet the voice is a dead giveaway. Even when he 
speaks, Diamond's words are soulful and measured. As for the sweatshirt, it dates back a decade to 
the time when the singer, his staff and crew formed a motorcycle gang of sorts called the Mild Ones. 
"I put about 20,000 miles on a couple of bikes I had," he says. "I took a couple of falls. I decided my 
career would last longer if I put it away, so that's what I did." Diamond's instincts were right on 
target, as he has been experiencing a career renaissance thanks to "12 Songs," his acclaimed 2005 
studio effort produced by Rick Rubin. On the eve of the album's rerelease as a two -CD limited - 
edition artist's cut, Diamond sat down with Billboard to discuss the road from "Solitary Man" to "12 Songs." 

"12 Songs" was very well -received. People were very happy 
to hear you in that kind of stripped -down setting. What 
are your thoughts on the album a year later? 
I love the intimacy of it. I love the simplicity of it. And I also 
loved having to make it work without embellishments for 

the most part. I got to love playing the guitar on these things. 
Let's not say "love," let's say "accept." 

Talk about first meeting Rick Rubin. How did it happen? 
I knew his name. That was about it. I knew he was a pro- 
ducer. I started to pick up on rumors that he wanted to talk 
to me, and I finally responded. We liked each other. His first 
question was, "How do you take criticism ?" I told him that 
I hadn't had any in a long time, but lay it out, give it to me; 
if I start to cry ease back a little. 

Then you went back and listened to your old recordings 
with Rubin? 
We did, I'm not exactly sure why. I think he wanted to 
know why the music changed after a certain period, after 
the Jeff Barry productions. I wasn't too sure. I probably 
wanted to experiment because half the recording budget 
was being paid by MCA. Mostly I wanted to experiment 
from "Kentucky Woman" and "Cherry, Cherry" and see 
what else I could do. 

Did the Beatles and what they were doing with large pro- 
ductions influence you? 
Well, not so much large productions, but that they kept mov- 
ing on. I liked that a lot. It was not part of the music busi- 
ness at that time. If you had a hit, the next record was 
supposed to be pretty much a copy of the record before that. 
You'd change the title, but it had the same groove, same con- 

cept, you'd change a couple of names. It was something I 

wanted to get out of. 

When Rubin wanted to go back to the approach you used 

at the beginning of your career, what was your response? 

I was weary until we started cutting and I picked up on the 
intimacy of the whole thing. I think I got it and got what he 
was talking about. Although we stayed away from electric, 
it was still going back to the original roots, if I can ever use 
that word again. 

Had you listened to his other productions? Of course, 
he produced Johnny Cash's cover of "Solitary Man." 

I listened to some of his things, a couple of artists, Tom Petty 

and Johnny Cash. continued on »p46 
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ROBBIE ROBERTSON, right, 
produced NEIL DIAMOND'S 
1976 album 'Beautiful Noise.' 

`My favorite Neil 
Diamond song 
would have to be 
"Hello Again" from 
our film, "The Jazz 
Singer," because 
Neil sang the 
entire song live 
right into my eyes, 
and the day we 
shot that scene, I 
had just found out 
that I was pregnant 
with my first child. 
At the time, only 
Neil and I and 
the father, Larry 
Luckinbill, knew 
the real reason I 
had that heavenly 
look in my eyes.' 

-LUCIE ARNAZ 

`The thing about 
Neil is he sings as 
well as he writes. 
Most people think 
his songs and his 
vocals are joined 
at the hip. I think 
some of his best 
vocal performances 
were [covering 
classic movie 
songs] on the 
"Movie Album." 
He got a Grammy 
nomination for it.' 

-BOB GAUDIO, 
PRODUCER /SINGER 

`My all -time favorite 
song, of many 
favorites, is 
"Cracklin' Rosie." 
It always gets the 
audience on their 
feet, dancing in 
the aisles and 
makes the whole 
show rock.' 

-BARRY CLAYMAN, 
LIVE NATION U.K. CHAIRMAN 
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And you liked what you heard? 
He proved he could handle both ends. 

Talk about your relationship with Rubin. You share some common 
bonds in your background. You both grew up in New York and went 
to New York University. 
They were only very superficially common bonds. Not once in the 21/2 

years that we worked on the album did we discuss NYU or New York 

City. It had no relation to what we were doing now. He was the pro- 
ducer. I was an artist and songwriter. We had to work with what we had 
now. I don't think when he was going to NYU he was like he is now. 

He's gone through a number of changes, as I have. I think he's in 
a good spiritual place, and he's super talented and one of the easiest 
people I've had a chance to get along with in the studio. 

He's an intimidating man. I had to get used to his penchant for hug- 
ging. He's a big man. I finally did and embraced it myself, and now I 

hug him back just as enthusiastically. He's super talented. 
The mind is working, the heart is working, [and] the spirit is work- 

ing. [There's] never an argument [and] always a laugh when there 
should be an argument. It's a tremendous relationship we have. I have 
the utmost respect for the guy. 

Because of iTunes, we're returning to the days of the single, and 
people making their own albums. How do you feel about it? 
I think it's good. The best thing about it is that it proves to me that peo- 

ple are still interested in music. They can go the computer route but 
they still have to be interested in it. That's what struck me first. 

It was doing damage to an industry at the beginning, because no- 
body seemed to know what to do about it. I didn't know it had any ef- 

fect on singles, but I like that people still want to hear music. 

Do you own an MP3 player? 
I have an iPod. I love it. 

Talk about the rerelease of "12 Songs." What's on the second disc? 
It has a variety of things. Not songs that didn't make the album, but 
various versions, some alternative versions and some demos. It's good. 
I like it as much as I like the original. 

When you were recording the album, Rubin brought in some ses- 
sion players, including Smokey Hormel, and Mike Campbell and Ben - 

mont Tench from Tom Petty's Heartbreakers. Is it true that you felt 
self -conscious about your guitar playing? 
It was great. First of all, the musicians were encouraging. There was 
no laughter in the room, which is always encouraging. Second of all, 

they're all great musicians. They helped take the songs and flesh out 
the songs. It was a great experience for me. 

I heard they left you with some CDs by other musicians. Is that true? 
We talked about other artists, but Smokey in particular put together 
a couple of CDs for me. I asked some ques- continued on »p48 
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1972 
Diamond is awarded a gold 
album for "Stones," "Moods," 
"Hot August Night" and "Jona- 
than Livingston Seagull." 

1973 
Diamond wins a Golden Globe 
Award, best original musical score 

in a motion picture, for "Jonathan 

Livingston Seagull" and subse- 
quently wins a Grammy Award in 

the same category. 

1974 
"His 12 Greatest Hits" is 

awarded a gold record. In 1993, 

"His 12 Greatest Hits" was des- 
ignated four -times platinum for 

shipments exceeding 4 million. 
"Serenade" goes gold. In 1986, 

it turns platinum. 

1976 
"Beautiful Noise" is awarded a 

gold record. Three months later, 

it became his quickest album to 
go platinum. 

1977 
"Love at the Greek" is awarded 
a gold, then quickly goes plat- 
inum. Diamond's TV special 
"I'm Glad You're Here With Me 

Tonight," a studio production 
that included highlights from 
the European portion of his 

tour, receives an Emmy nomi- 
nation. continued on »p48 

`I have worked 
with Neil now 
for over 30 years 
and have a special 
friendship with 
him. He is an 
amazing person 
and an outstanding 
artist. A true 
legend. My favorite 
Neil Diamond 
song is "I Am . . . 

I Said." It speaks 
of the humble 
frog within us all. 
[It is] his profound 
message of 
abiding love, 
interconnection 
and deep 
communication.' 
-DENIS HANDLIN, SONY BMG 

MUSIC ENTERTAINMENT 
AUSTRALIA & NEW ZEALAND 

CHAIRMAN /CEO 
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Real Talent Lasts... 
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Congratulations, Neil ! 

Having been there before the beginning, 

I've always taken great pride 

in your accomplishments and success 

and spent a terrific 33 years 

with the catalogs. 

David Rosner 

darville music, Ilc 

I 

from »p46 
tions and tried to educate myself and got the 
right answers. 

Was there anything that you enjoyed? 
I got the latest Beck, which I liked. It seemed 
experimental. Tom Waits, which I really liked. 
Smokey also put together an entire CD of 
Brazilian guitar music [by the band Forro in 
the Dark], which is well beyond what I can do, 
but still awesome. 

Through the years a variety of acts have cov- 
ered your songs, everyone from Smash Mouth 
and UB4O to Johnny Cash and Urge Overkill. 
Who am I missing? 
Sinatra. 

NEIL DIAMOND walks by 
the Bitter End in New 
York in the 1960s. 

How do you feel about this whole cottage in- 
dustry of tribute acts that have sprouted up 
around you? 
I saw Super Diamond and did a song with them 
at the House of Blues. They'd been fans for a long 
time. They were out there while I wasn't out there. 
I felt they covered for me and kept my name out 
there and the songs out there, so I stopped by to 
catch them. They asked and I said yes. 

When you were recording "12 Songs" you ran 
into Mick Jagger. 
He was working in one of the other rooms at 
this studio. 

What transpired in the conversation? 
We exchanged pleas- continued on »p50 
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Do you have a favorite? 
I liked Sinatra's version of "Sweet Caroline. It 
was very different than what I had. Of course it 
was Sinatra's voice. Excuse the pun, but he did it 
his way with a swing band. 

UB40 did things a little differently with "Red 
Red Wine." What did you think of it? 
I loved it. It wasn't a hit here at first. Then sud- 
denly like six months or a year later it caught on 
here and became huge. I loved it because it was 
different than the way I'd written that song. Not 
intentionally, but it was a little country song and 
hearing this reggae thing was a revelation to me. 

It must be rewarding for you to see that these 
songs still have life 30 and 40 years later. 
The songs themselves seem to have evolved. The 
newer versions of the older songs are usually dif- 
ferent, and I like that a lot. Probably the sim- 
plicity of the songs opens them up to new 
interpretations. I like that, too, a lot. 

`When he [once] walked 
by the [Bitter End] 
club, I was sitting in the 
window and he pointed 
to me and said, 
"There's the guy 
that hired me 
more times than 
I deserved." The 
club brings back fond 
memories. It's where 
he started. "Sweet 
Caroline" is the song I 

will always remember. 
It's Neil's label.' 

-PAUL COLBY, OWNER OF 
NEW YORK CLUB THE BITTER END 

from »p46 
1978 
Diamond receives gold and 
platinum records simultane- 
ously for "You Don't Bring Me 

Flowers," an album that went 
multiplatinum five years later. 

1980 
"September Morn" goes plat- 
inum. Diamond stars in "The 
Jazz Singer" opposite Sir 
Lawrence Olivier. He receives a 

Golden Globe nomination for 
his performance. 

1981 
On its way to becoming Dia- 

mond's highest -selling album, 
"The Jazz Singer" is awarded a 

gold record. It has since gone 
platinum five times and become 
one of the highest -selling 
soundtracks of all time. "Rain- 
bow" is awarded a gold record. 

continued on »p54 
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from »p48 
antries. I asked if they were rocking and rolling. 
And Jagger said, "Actually, we're mixing." I told 
him his business office had made a real big mis- 
take, and he was interested and asked, "How ?" 

[I replied], "They booked your tour at the same 
time as my tour." I thought it would hurt them. 
I thought it was a giggle. 

How did Jagger react? 
Nothing at first. Maybe he took me seriously, I 

don't think so. He went along with the joke. 

There's also a rumor that you had words with 
Bob Dylan when you came off the stage dur- 
ing "The Last Waltz." Is that true? 
I said, "That's my audience, Bob." It couldn't 
have been further from my audience at all. He 
gave me a questioning look as though I was se- 

rious, and then he continued to tune up his gui- 
tar and went out and knocked them dead. 

It seems like you enjoy joking about it, but are 

you competitive with your peers in terms of 
record sales or boxscores? 
It's hard to be competitive, because most of the 
time you don't start at the same starting line. 
You have an album coming out three months 
after they do, or they have an album six months 
after you do. So it's hard to be competitive. 

I suppose everyone has a little bit in them. 
You want to do as well as your peers. If you do 
better than your peers, that's even better. 

When did you come to the realization that 
"Solitary Man" was autobiographical? 
It was almost immediately. You get a song on 
the charts, and you start doing interviews here 
and there. One of the common questions was, 
"Are you a solitary man ?" At first I thought, 
"What's the relevance of that? It's just a song, 
how do the two relate ?" Up until then I never 
considered that. There were good songs I liked 
and terrible songs I hated, but I never really con- 
nected with the idea the songs really represented 
the writer. 

How many tracks on "12 Songs" are auto- 
biographical? 
Most of them I wouldn't say are about myself, 
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NEIL DIAMOND plays 
Woburn Abbey on his 
1977 U.K. tour. 

but most of them relate to me and what kind of 
person I am without being specific. There are 
lots of hints. 

How did Brian Wilson get involved with 
"Delirious Love "? 
Rick and I were listening to "Delirious Love," 

and we wanted something for the instrumen- 
tal part and I immediately suggested Brian Wil- 

son. Don't ask why, I just heard his voice there. 

Are you a big Beach Boys fan? 
[I have] always [been] a big Beach Boys fan. 
Everyone is a big Beach Boys fan. Rick surprised 
me and said he'd call him and see what he 
thinks. He sent the record over to Brian and he 
said, "I'll do it." And he did it. 

What did you think of it? 
I fell down on the floor and cried. It was so beau- 
tiful. I called Brian and I went on and on and told 
him whatever he wanted me to do anytime, I'll 
do it. I'll clean your house. I think he was a little 
surprised by my overreaction. It was an exqui- 
site addition to the record. To hear his voice, doing 
his harmonies, on my record was a real honor. 

Is it frustrating for you to still make vital work 
and have terrestrial radio ignore it, because 
there's no format for you? 
It's been that way for 25 years, so I've kind of 
come to terms with it. It took a while for me to 
not concentrate on singles. I spent 10 years try- 
ing to figure out how I can do albums that would 
get [that] kind of attention. It was a tough pe- 
riod, kind of jumping around from here to there 
trying to find my place again. 

There aren't that many artists around that are 
40 years into their career and still successful. 
What do you attribute your longevity to both 
as a performer and an artist? 
I'm not sure what I attribute it to. If anything it's 
just that I kept working and slogging through try- 

ing to find myself and trying to find great songs 
in me. Also, there was nothing I wanted to do 
more and probably nothing I could do other than 
that. So when you're looking at it like that, that's 
what you do, aside from absolutely loving it. _ 

-Craig Rosen 

THE SOLITARY 
MAN IN 

-rile 
A SINGLE -MINDED FOCUS IS 

A HALLMARK OF DIAMOND'S 
CREATIVE STYLE 

From his earliest days as a songwriter in Tin Pan Alley through 
his current work on a follow -up to acclaimed 2005 album "12 
Songs," Neil Diamond has demonstrated an unstoppable drive 
and dedication to his craft, his colleagues say. Songwriter/ 
producer Ellie Greenwich, who along with then -husband Jeff 
Barry, formed the production company Tallyrand Music with 
Diamond and co- produced his early hits. 

From the beginning, Greenwich says Diamond's work ethic stood out. 
"Aside from his talent, I found him very determined and centered," she says. "He 

knew what he wanted to accomplish and, not that he would kill anyone to get where he 
wanted to get, he just looked straight ahead. There was something very professional 
about him even at that young age." 

That professionalism continues to this day. 

"I was extremely impressed with his work ethic in the studio," says Mike Campbell, 
the Tom Petty & the Heartbreakers guitarist who played on the "12 Songs" sessions. 

"He really puts his heart into each take," Campbell says. "He was very meticulous 
about wanting the tracks to feel a certain way and to have a certain energy. I was real im- 
pressed with that." 

Noted session guitarist Smokey Hormel, who played on "12 Songs," concurs. 
"He is really interested in song craft. It's really hard to write a simple catchy song and 

so many," Hormel says. "That takes a lot of work, and he's dedicated, he's really willing 
to put in the hours. That's what impressed me, he'd be there when we got there, and 
when we left, he was still there working on them. Every day. That's pretty rare for an 
artist of his stature. He's really committed. If there's one word bugging him, he's going 
to sit there and try to fix it. It pays off definitely." 

Diamond's perfectionism even shocked producer Rick Rubin. "He's a very diligent 
songwriter," he says. "When he and the band would do a performance, and then we'd 
come in and listen to it, he'd very rarely talk about the performance or whatever anyone 
else played. He'd sit there in the corner and make notes and the next time, he'd do it dif- 
ferently or change a couple of words, very subtle things. He was always in this kind of 
perpetual upgrading mode. He was always focused on the little details." 

The process continued to the end of the project. "It got to the point where we had fin- 
ished mixing the album, and we were really happy with it, and I remember getting a call 
from Neil saying, 'I want to go in tomorrow. There are things I want to change on six of 
the songs.' I thought the album was done," Rubin says with a laugh. "Until it came out, 
it was a work in progress." -Craig Rosen 

NEIL DIAMOND records his 1973 
album 'Jonathan Livingston 
Seagull' in Los Angeles. 
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DIAIVIOND'S 
FILM AND TV 
HAVE BROUGHT 
CAREER PEAKS 

SCREEN (d:IVI$ 
The big and small screens have been an integral part of Neil 
Diamond's career, from the Monkees' chart -topping cover of 
his "I'm a Believer" in 1966 to Smash Mouth's hit interpre- 
tation of the same song in 2001 on the "Shrek" soundtrack. 

In between, Diamond scored his own monster smash in 
1980 with "The Jazz Singer," the second remake of Al Jolson's 
1927 classic. 

His long association with the screen began thanks, in part, 
to record /TV mogul Don Kirshner, Diamond recalls. 

Kirshner "fell in love with 'Cherry, Cherry' and wanted 
something like it for the Monkees, but I couldn't get close," 
Diamond recalls. "I'm not that good. I made substantial vari- 
ations so it's not the same song. He heard the album and 
picked out 'I'm a Believer' and went with that." 

"Look Out (Here Comes Tomorrow)," written by Diamond, 
was also plucked for inclusion on the chart -topping "More of 
The Monkees" album. For Diamond, there was no downside 
to being involved with the Monkees' phenomenon. 

"I was thrilled," he says. "They were the hottest thing 
going, maybe second only to the Beatles, and I needed the 
money. I made a few dollars, and it was the first decent roy- 
alty check I received. 

"It came at a time when you had to have one hit after an- 
other or there was no play," Diamond says. "If you had a bomb, 
it was like starting over again. 

"And I did have a bomb called 'I Got the Feelin',' but it came 
out at about the same time as 'I'm a Believer,' so [that] was 
another Neil Diamond hit and it kind of skipped over the re- 

Diamond says, "I liked it a lot, because it was 
an animated feature and I'd never been induded 
in anything like that. I thought this would be 
interesting, especially with Eddie Murphy doing 
[one version of] it. I had no idea what it would 
be like. I hadn't heard it until I saw the movie. 
I did like what they did with it." 

In recent years, Diamond has showed his 
sense of humor by making comedic cameos 
in 2001's "Saving Silverman" and 2006's 

"Keeping Up With the Steins." 
The former film centered on a pair 

of buddies, who happen to be Diamond 
fanatics, trying to save their friend from 
marrying the wrong woman. 

"I read the script, and the whole point 
was that they were devotees to the ex- 

treme and had the dream some day of 
singing with me," Diamond says. "After 

reading the script I felt, 'Yeah, these peo- 
ple should have the chance to sing with 

me in the mix.' The movie was crazy. I only 
worked a couple of weeks on it. It was one 
of those wacky movies that either come off 
great or fall on their face ... It sounded like 
fun. I didn't know what they would do with 
the songs, but I think it wasn't too em- 
barrassing. I should have been in the 
movie, that's why I was in it." 

In "Keeping Up With the Steins," 
families battle over who can throw the 
best bar mitzvah; one clan plans to have 
Diamond sing the national anthem at 
a bar mitzvah at Dodger Stadium. In 
the end, Diamond sings another stan- 
dard. " 'Hava Naglia' was something I 

always wanted to do," he says. "I've 
never played a bar mitzvah, so it's the 
closest I'll get." 

-Craig Rosen 

sults of 'I Got the Feelin' ' and kept me in the public's 
eye and the radio's ear." 

Diamond's first album for Columbia Records 
was the soundtrack to "Jonathan Livingston Seag- 
ull." Although the film bombed, the soundtrack 
became Diamond's biggest hit to date, peaking at 
No. 2 on the album chart. It was eventually certi- 
fied double- platinum. 

Similarly, "The Jazz Singer" peaked at No. 3 in 

1980 and racked up triple -platinum sales. 
A cover of one of Diamond's early tunes, "Girl, 

You'll Be a Woman Soon," by Urge Overkill was 
featured in Quentin Tarantino's acclaimed 1994 
film "Pulp Fiction." Initially, Diamond wasn't 
sold on the idea. 

"Quentin Tarantino sent me some script pages, 
and I passed on it," he says. "Dave Rosner, who was 
handling my publishing at the time, made his point 
that this director was not a sensationalist, exploita- 
tive kind of guy and was a serious kind of director and 
I should reconsider, which I did, and I OK'd it." 

Diamond was a bit surprised that the recording 
by Chicago indie band Urge Overkill was so close to 
his original. 

"I guess there was the hip factor involved as the rea- 
son for not using mine," he says. "It worked for sure." 

More recently, the animated blockbuster "Shrek" 
breathed new life into "I'm a Believer." 

NEIL DIAMOND WORLD TOUR 2005 
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DIAMOND HAS THRIVED THROUGH 
SHIFTS OF LABEL EXECUTIVES 

ng Neil Diamond's 30- year -plus tenure with Columbia Records, by his 
t, he has seen the president of the label change nine times. The 
r /songwriter has weathered the turbulence due in part to his own staff 
e's had in place for 30 years. Diamond approves of the label's current 
Itive team. "I've spoken to [Columbia Records president] Steve Barnett 
Sony Music Label Group chairman] Rob Stringer a number of times, 
like them a lot," he says. "They are really passionate people and want 
ow what they can do. So far, they've come up to it and exceeded. 

very hopeful. I have a very good vibe and very good feeling about the 
e with them." 

execs 
and [ 
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It was Clive Davis who originally signed Di- 

amond to Columbia in the early '70s. 
"He was self -contained and very success- 

ful," Davis says of Diamond. "Not only was he 
a great songwriter, but the uniqueness was 
that he was an incredible entertainer, so the 
combination of the two 
made him very special." 

At the time, Davis wasn't 
into bidding wars, but he 
wanted Diamond. 

"It was a case of an artist 
at the top of his form," 
Davis says. The bidding for 
Diamond's services was 
narrowed down to Davis at 
Columbia and the artist - 
friendly environs of Warner 
Bros. Columbia won. 

"He and I forged a per- 
sonal relationship, and we 
matched what Warner 
was offering, which was 
$400,000 an album, includ- 
ing recording costs," Davis says. "Obviously, in 
this day and age, that's a small deal. [At the time], 
it wasn't a deal to break the bank, so to speak, but 
it did show that faith that this was an artist that 
would become a platinum seller and a major artist." 

As fate would have it, Davis left Columbia 

before Diamond delivered his first album for 
the label. 

"If it had to happen, it was probably a good 
time to happen because [Davis] didn't want me 
doing 'Jonathan Livingston Seagull,' " Diamond 
says. "He wanted a Neil Diamond album, but I 

had no idea what a Neil 
Diamond album was 
supposed to be. I kind of 
liked the [uniqueness] of 
'Jonathan Seagull,' but I 

had no idea what I was 
going to do. I couldn't fig- 

ure out who the character 
was. I had a Hare Krishna 
guy move in for a year. I 

ate their food, read their 
books, listened to their 
tapes and found the key, 

the word, the idea, to the 
first song. I thanked him 
and sent him off to India 
where he wanted to go to 
get closer to who he was, 

and I began to write this album." 
The album went on to become one of Dia- 

mond's biggest hits, reaching No. 2 on the album 
chart and hitting the double -platinum mark for 
sales of 2 million. - 

-Craig Rosen 

`For me, [the 
answer] is easy. 

My favorite 
song has been 
"Solitary Man" 

since I first heard 
it at a tender age. 

Case closed.' 
-LINDA PRESS, 

DIAMOND'S BACKUP 
SINGER FOR 30 YEARS 

from »p48 

1982 
"On the Way to the Sky" is cer- 
tified gold as is "12 Greatest Hits 

Volume II" In 1994, "12 Greatest 
Hits, Volume II" earns multi - 
platinum certification for ship- 
ments of 3 million. "Heartlight" 
goes platinum. 

1984 
"Primitive" is awarded a gold 
record. Diamond is elected to 
the Songwriters' Hall of Fame. 

1986 
"Headed for the Future" goes 
gold. Billboard magazine's 
(now defunct) sister publica- 

tion, Amusement Business, 
names Diamond the industry's 
top -grossing solo performer. 

1989 
"The Best Years of Our 
Lives" goes gold. "Classics, 
the Early Years" receives 
gold certification and two 
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The Man in Black and Neil Diamond 
may be forever connected. Johnny 
Cash covered and used Diamond's 
"Solitary Man" as the subtitle to his 
2000 "American III" set. The 
connection continued when producer 
Rick Rubin revived Diamond's career 
after performing similar magic with 
Cash and his "American Recordings" 
series. In "Hell Yeah," a track on "12 
Songs," Diamond appears to give a 
nod to Cash with the lyrics, "He saw 
it all /He walked the line /Never had to 
crawl." It's not the first time the pair 
have been linked. They appeared together on 
"The Johnny Cash Show" on Feb. 11, 1970. In 
the clip available on YouTube as of this writing, 
the duo chatted before Diamond performed a bit 
of his own "New York Boy." Cash countered with 
his interpretation of Jimmie Davis' "Where the 
Old Red River Flows." 

NEIL ANI) 
TI-I i_ IVIAN 

IN BLACK 
CASH'S COVER OF 

`SOLITARY MAN' SHOWS 
LINK BETWEEN ARTISTS 

As for Cash's cover of "Solitary Man," Diamond approves. 
"I thought it was raw," he says. "He plays on it, and although it 

was basically the same song, he also was very intimate about it. 
There's not self -consciousness about it, and I like that a lot." 

In spite of the obvious links, Rubin says Diamond and Cash are 
very different artists, although they do share some common bonds. 

"They're really different types of singers and songwriters," Rubin 
says. "Johnny was more of a storyteller, and Neil is more of a melodic 

singer. Neil is a much more prolific writer than Johnny 
was at the time I was working with him, so it was a very 

different kind of thing. The intention with Johnny wasn't 
to do a stripped -down record either. It just turned out that 
way. The same thing happened with Neil." 

Smokey Hormel, the ace session guitarist who played 
on Cash's "American" series and reprised his role on "12 

Songs," says there are a few commonalities. 
"Both are lovers of songwriting," he says. "To them it's 

all about the song. They are both very original. They're 
true to their own personalities. They're not trying to be 

someone else. They're just being honest. It's real sincere. 
And they both have such great voices." 

Mike Campbell, guitarist for Tom Petty & the Heart- 
breakers and another session player on "12 Songs" and 
the "American" albums, says Diamond shares an honest 
and authentic approach with Cash and Petty. 

"They each write songs that are honest and true to their own 

character," he says. `Johnny, when he sings a song it's as real as he 

is, same with Tom and Neil, too. When he gets a song he believes 
in, he does it his way with truthfulness. There's nothing phony 
about him. They all have that in common." 

Another plus for Campbell: "Neil always has the best cigars, and 
he's very generous with those as well." 

-Craig Rosen 

years later goes platinum. 

1990 
Diamond receives an "Award 
of Merit" at the American 
Music Awards. 

1991 
"Hot August Night li" receives 
gold certification.. 

1992 
"The Greatest Hits 1966-1992" 
is awarded a gold record. In 

2000, it goes trippe- platinum. 

1993 
"The Christmas Album," 
"Love Goes Gold" and "Up on 

the Roof (Songs From the Brill 
Building)" each go gold. 

1994 
"Lovescape" goes gold. 

1996 
"The Christmas Album, Vol- 
urne Il" and "Tennessee Moon" 
receive gold awards. 

1997 
"In My Lifetime" and "Live in 

America" earn gold awards. 

2000 
Diamond receivesthe Sammy 
Cahn Lifetime Achievement 
Award from the Songwriters 
Hall of Fame. 

2001 
The film "Saving Silverman" 
opens in February, featuring 

Diamond in a self- spoofing 
role. In July, Diamond releases 

"Three Chord Opera," the first 
album he wrote entirely by 
himself since "Serenade" in 

1974. The album peaks at No. 

15 on The Billboard 200. 
continued on »p62 

Congratulations to a living legend on 40 years of hits. 

Wishing you continued success 

with the re- launch of "12 Songs." 

From your friends at 

Yamaha Commercial Audio Systems, Inc. 
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Neil Diamond and Barbra Streisand teamed 
up in 1978 and recorded the duet "You Don't 
Bring Me Flowers." The song debuted on 
The Billboard Hot 100 on Oct. 28, 1978, and 
spent two weeks at No. 1. In this recap of 
Diamond's top- charting hits, the duet 
stands at No. 1. 

he titles cn this chart are ordered by 
peak position they achieved on the Hot 100. 
If more than cne title peaked at the same 
position, ties were broken by the number of 
weeks spent at the peak. If ties still re- 
mained, they were broken by the number of 
weeks on the chart. -Keith Caulfield 

NEII_ I)IAMONI)'S 
'l'OP SIIGLI =S 

Rank Title Peak Position Debut Date Label 
1 You Don't Bring Me Flowers* 1 C2 weeks) Oct. 28, 1978 Columbia 
2 Cracklin' Rosie 1 Aug. 22, 1970 Uni 

3 Song Sung Blue 1 May 5, 1972 Uni 

4 Love On The Rocks 2 Nov. 1, 1980 Cap.tol 

5 Sweet Caroline 
(Good Times Never Seemed So Good) 4 June 28, 1969 Uni 

6 I Am ... I Said 4 March 21, 1971 Uni 

7 Heartlight 5 Sept 11,1982 Columbia 
8 Longfellow Serenade S Oct. 5, 1974 Columb-a 

9 Hello Again 6 Jan. 31, 1981 Capitol 

10 Holly Holy 6 Nov. 1, 1969 Uni 

11 Cherry, Cherry 6 Aug. 20, 1966 Bans 
12 America E April 25, 1981 Capitol 
13 Girl, You'll Be A Woman Soon 10 April 8,1967 Bang - 

14 Yesterday's Songs 11 Nov. 7 1981 Cclurrbia 
15 Play Me 11 May 6, 1972 Uni 

16 If You Know What I Mean 11 June 19, 1976 Columbia 

17 I Thank The Lord For The Night Time 13 July 15,1967 Bang 

18 Stones /Crunchy Granola Suite 14 Nov. 13, 1971 Uni 

19 I Got The Feelin' (Oh No No) 16 Nov. 12, 1966 Bang 

20 Desirée 16 Dec. 3, 1977 Columbia 

' Barbra Streisand & Neil Diamond 

NEIL DIAMOND and BARBRA 
STREISAND record 'You Don't 
Bring Me Flowers' on Jan.1, 
1977, in Los Angeles. 

WWï4iLra 
a. . .. 

Congratulations on40w great years! 
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Three decades after Neil Diamond's hit 
"Sweet Caroline (Good Times Never Seemed 

So Good)," debuted on The Billboard 
Hot 100, it is Diamond's most played hit of 
the past year. 

Also in the top five: 'Cherry, Cherry" from 
1966, "Cracklin' Rosie" from 1970, "Solitary 
Man" from 1970 and the seasonal favorite 
"You Make It Feel Like Christmas." 

The following chaut ranks, by detections, 
Diamond's 20 most- played songs during the 
past year (Nov. 6, 2005, through Nov. 5, 

2006). The chart, compiled by Nielsen BDS- 
surveyed all formats cf U.S. radio (including 
classic rock, college and oldies stations), 
video channels (like MTV and VH1), satellite 
radio (Sirius and XM) and cabre music serv- 
ice Music Choice. -Keith Caulfield 

NEIL I)IAIVK)N D'S 
IVI O ST- P I_AYE D I-I ITS 

Rank Title 
1 Sweet Caroline (Good Times !Never Seemed So Gooch 

2 Cherry, Cherry 

3 Cracklin' Rosée 

4 Solitary Man 

5 You Make It Feel Like Christmas 

6 America 

7 s I Thank The Lord For The Night Time 

8 Delirious Love 

9 Brother Loves Traveling Salvation Show 

10 Forever In Blue Jeans 

11 Kentucky Woman 
12 You Got To Me 

a13 - - Song Sung Blue 
14 Jingle Bell Rock 

I Am ... I Said 

16 Girl, You'll Be A Woman Soon 

Hello; Again 
Shilo 18 

Holly Holy 
20 The Story Of My Life 

Label 
Uni 

Bang 

Uni 

Bans 

Columbia 
Capitol 

Bang 

Columbia 

Uni 
Columbia 

Bane r' 
Bang 

Uni 

Columbia 

Uni 

Bang 

Capitol 
Bang 

Uni 

Columbia 

After Neil Diamond signed with Columbia 
Records in the early 1970s, he threw the label 

a bit of a curve ball by choosing to release, as 

his first Columbia album, a soundtrack to the 
film "Jonathan Livingston Seagull." 

The film was forgettable. But Diamond hit 
that curve ball out of the park. 

The soundtrack to "Jonathan Livingston 
Seagull" ranks as the most successful album 

of Diamond's 40 -year career. It debuted on 

The Billboard 200 on Nov. 3, 1973, and 
peaked at No. 2. 

A second soundtrack, "The Jazz Singer," 
ranks second on this tally. It debuted on 

the chart on Nov. 29, 1980, and peaked at 
No. 3. Notably, none of Diamond's most - 
successful albums have peaked at No. 1 on 

the Billboard 200. -Keith Caulfield 

N E i I_ DIANIOND'S 
F0P AIJ3LJIVIS 

Rank Title 
1 Jonathan Livingston Seagull 
2 The Jazz Singer 

3 Serenade 
4 Beautiful Noise 

5 You Don't Bring Me Flowers 

6 12 Songs 

7 Moods 
8 Hot August Night 

9 I'm Glad You're Here With Fie Tonight 

10 Love At The Greek 

11 The Christmas Album 
12 Heartlight 

13 September Morn 

14 Neil Diamond /Gold 
15 Stones 

16 Tap Root Manuscript 

17 Tennessee Moon 
18 Three Chord Opera 

19 On The Way To The Sky*' 

20 Headed For The Future 

Peak Position Debut Date 
2 Nov 3, 1973 

3 10v. 29, 1980 

3 Oct. 26,1974 
4 July 4, 1976 

4 
4 

5 

5 

6 

8 

9 

10 

11 

13 

14 

15 

17 

20 

Label 
Columbia 
Capitol 

Columbia 
Columbia 

Dec16,1978 Columbia 
Nov. 26, 2005 American 

:Ath( 15, 1972 Uni 

Dec. 9, 1972 MCA 

Dec. 3, 1977 Columbia 

Feb. 26, 1977 Columbia 

Oct. 24,1992 Columbia 

Oct. 16, 1982 Columbia 

Jan. 12, 1980 Columbia 

Aug. 22. 1970 Uni 

Nov. 13, 1971 Uni 

Nov. 21,1970 Uni 

Feb. 2k1996 Columbia 

Aug. 11, 2001 Columbia 

Nov. 28, 1981 Columbia 
May 24, 1986 Columbia 

1111t. Diamond. 
Oongtcilulcitions on a brillÏcinl calmer: 

Happy 10th to 

"cherry cherry" 
Sincerely. 

Scott Scoli 
Gatry &Ga«y 

rnouihoul mouihnll 
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The songs of NEIL 
DIAMOND have become 
part of pop culture. 

FROM `PULP FICTION' TO 
`SHREK,= CLASSIC HITS ARE 

WIDELY COVERED 

IVIINING 
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Your Loyal Fans 

are a testament 

to your Artistry. 

Thanks fo 

n ci- 
concerts west 
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Acts that have covered NEIL DIAMOND 
songs include Urge Overkill, whose version 
of 'Girl, You'll Be a Woman Soon' 
appeared in the film 'Pulp Fiction.' 

Neil Diamond's songs have always stood apart, and 
the exploitation of his catalog has been appropriately 
respectful. "Philosophically, we've always been 
careful and protective of the music," music publisher 
David Rosner says. Rosner handled Diamond's 
publishing interests for 33 years through his Bicycle 
Music prior to selling the company a year ago to a co- 
venture involving Clear Channel for an undisclosed 
amount. "Sometimes this created tension internally," 
Rosner says. He points to Urge Overkill's version of 
Diamond's 1967 classic "Girl, You'll Be a Woman 
Soon" in Quentin Tarantino's cinema landmark "Pulp 
Fiction." "They explained to us the scene where a 

woman would be puking to it, so internally Neil 
resisted at first, until he said to me, `Use your best 
judgment,' " Rosner says. 

"But over the years he's got a sense of the fact that when some- 
thing becomes so ingrained in the culture, you have to respect that 
and let go of it. That kind of thinking led to the use in `Pulp Fic- 

tion,' where something like that may have been rejected earlier." 
While this "balance between protectiveness and exploitation" 

was always maintained, Rosner still actively promoted Diamond's 
songs as cover material throughout his tenure. 

"Of course, it used to be a lot easier before record corn- 
panies deemed that artists aren't artists unless they write 
what they record, though this had less to do with Neil than 
the industry as a whole," Rosner says. 

Artists from Frank Sinatra to Elvis Presley have covered 
Diamond's songs, with his 1968 hit "Red Red Wine" proba- 
bly the most notable thanks to English reggae group UB40's 
chart -topping 1984 cover. 

They knew the earlier [Jamaican] reggae version by Tony 
Tribe -who was a hero of theirs -and included it on their reg- 

gae tribute album `Labour of Love,' " Rosner says. 
"But Roy Drusky charted with a coun- continued on »p62 

It's not easy to 
elevate one of a 
vast number of 
songs above all 
others. Neil has so 
many wonderful 
songs; many seem 
to me to go into 
hiding too early 
in life. So with 
that acknowledged, 
I must say that .. 
the one which 
I consistently 
connect to is 
"I Am ... I Said." 
When it's brought 
to life in a concert, 
it seems to draw 
an extra -special 
caress from us all, 
performers and 
audience alike.' 

-REINIE PRESS, 
DIAMOND'S BASSIST 

A -o. l .w AM, 

AOK fyi 

I 
PAD 
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11111111111111111111k, 

With more than 
120 million records sold and 
53 albums, you have earned 

the right to be called a legend. 

for 40 incredible years 
in the business. 

CIW NATIONAL BANK 
The way up. 
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from »p60 
try version around the time that Neil did it, and country artists like 
Waylon Jennings, Ronnie Milsap and Elvis have also recorded 
Neil's songs." 

Rosner recalls the time "when anyone had a hit, all kinds of peo- 
ple -Andy Williams, Percy Faith, Glen Campbell," for example, 
would record the song. 

Hence, Diamond's 1969 hit "Sweet Caroline (Good Times Never 
Seemed So Good)" and 1972 hit "Song Sung Blue" became "enor- 
mous copyrights, probably his two most -recorded songs." 

Bobby Womack's 1972 version of "Sweet Caroline," in fact, is a 

personal favorite of Rosner's, as is Jose Feliciano's version of Di- 

amond's 1972 hit "Play Me." 
Noteworthy covers of more recent vintage that Rosner cites are 

the Chris Isaak and Johnny Cash versions of "Solitary Man." The 
1966 hit also served as title of Cash's 2000 album "American III: 
Solitary Man." 

The 2001 animated movie "Shrek" had two versions of Dia- 
mond's "I'm a Believer," originally a 1966 chart -topper for the 
Monkees: Smash Mouth's and Eddie Murphy's (his was in the Don- 
key character's voice). 

Rosner says one of his favorite usages was "the final scene in 
Cheech Marin's 'Born in East L.A.,' where these Mexicans were all 

[gathered] at the border to make a mass entrance into the U.S. and 
did it to the tune of Neil singing 'America.' " 

After saying that "copyrights are living things, and you can kill 
them," Rosner notes that "attitudes of late continued on »p64 

A live favorite, NEIL DIAMOND'S 
1966 hit `I'm a Believer' was 
reignited in the film `Shrek.' 

from »p55 

2003 
"Stages: Performances 1970- 
2002," a boxed set contain- 
ing five CDs and a DVD, is re- 
leased, and Diamond hits the 
road to tour. 

2004 
Diamond starts working with 
Rick Rubin, producer of Johnny 
Cash's comeback albums. 

2005 
"12 Songs," the result of Dia- 
mond's collaboration with 
Rubin, is released and enters 
the charts at No. 4, Diamond's 
highest debut in 25 years. 

2006 
"12 Songs" is rereleased as a 

limited- edition artist's cut, with 
a bonus disc featuring alter- 
nate takes and demos. 

Compiled by Cathy 
Applefeld Olson. 

`I love Neil's hits, 
but "The Pot 
Smoker's Song" 
just struck me 
when I heard it. 
It sounds like a 
happy pop song, 
but it is a crazy 
mixture of pop 
and hardcore 
street stories. 
It's poignant, 
and was written 
as an anti -drug 
song in the 
early "70s when 
everyone was 
doing drugs. 
I've never heard 
anything else 
like it.' 

-SCOTT MARSHALL, 
MOVIE DIRECTOR 

NEIL 
DIAMOND 
Congratulations... 

? e 361- Ile Pa y to pl' o %-e 
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Mercedes -Benz of Beverly Hills 
9250 Beverly Blvd Beverly Hills 
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n the world of music, 

there are stars, 

and then there 

are STARS I 

Neil, 
For over forty amaziig vea-s you have entertained us 
with your timeless mi.sic and dazzling performaices. 
reaching across geie -ations and continents, anc 
taking your place ancng those rare artists whose 
talents and career ach aveTents set them apart as 
true musical legends. 

Thank you for letting us share the Iasi thirty -eight .years 
of this journey with you It s been an excit ng adventure 
and we are all so proud to De on your team. 

GELFAND, RENNLF_T & FELDMAN, LLP 

GR 
64- F 

I.orArse,fr New York 
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from »p62 
have been looser to commercial usage as well" when it comes to Diamond songs. 

"We let Burger King use 'I'm a Believer' in connection with a tie -in with DreamWorks 
and 'Shrek,' " he says. "We'd done others, but nothing that was as highly exposed." 

Theatrical uses of Diamond's catalog have included Bob Fosse's 1978 Broadway 
musical "Dancin'," which featured "Crunchy Granola Suite." 

"That one keeps cropping up," Rosner says, adding that the 1999 Broadway revue 
"Fosse" also included the song. 

In print, "Neil's music is active in many types of publications, including the typ- 
ical piano /voice sheets and books, guitar, band and choral." Print publication of Di- 

amond's catalog is mostly handled by the Hal Leonard Corp. 
Internationally, there are versions of 

Diamond songs "probably in any lan- America " is my guage you can think of," Rosner says, 

favorite song. It highlighting a 1971 Italian hit adaptation 
of "I Am ... I Said" ( "La Casa Degli An- 

really moved me geli ") by Caterina Caselli. 

the first time I "Neil's music is very active interna- 
tionally but concentrated, I think, only on 

heard it. It's so recorded versions," he says. "The catalogs 

patriotic and are also very active in the media, i.e., TV, r film, commercials, and are administered 
reminded me by Marsha Gleeman in conjunction with 

of my own Sony /ATV Music Publishing." 
Diamond's publishing is now split 

Greek roots.' among the artist's Stonebridge Music and 

-CONSTANTINE MAROULIS, 
Prophet Music companies, which he started 
in 1968 after acquiring control of his ear - 

ACTOR /SINGER lier copyrights, and his DiamondSongs, 
which publishes his most recent music. 

These companies, and Diamond himself, are SESAC affiliates. He also has an 
ASCAP company, Sweet Sixteen Music, and a BMI company, Mild Ones Music, both 
of which publish songs that he has co- written or songs that his band members have 
written without his help. 

"And speaking of collaborations," Rosner says, "he's famously written with Mar- 
ilyn and Alan Bergman [ "You Don't Bring Me Flowers "] and Gilbert Becaud [ "Love 

on the Rocks," "September Morn "], among others." 
Rosner's son Jonathan is now co- president of Bicycle Music and exploits Dia- 

mond's catalog on a worldwide basis. David Rosner now runs the Darville Music 
publishing company that he launched after selling Bicycle. - 

NEIL DIAMOND covered 
classics for 'The Movie Album: 
As Time Goes By' in 1998. 

"Congratulations, Ne; 

- Sherrie Levy 
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So many great songs to choose from. "Solitary 
Man" is one of the great melodies in pop; "Sweet. 

Caroline" [has] probably the best singalong chorus 
ever. I loved a newer ballad Neil and I recorded 

together called "I Believe in Happy Endings." 
In the end, though, I have to go back and 

vote for "Cherry, Cherry" as my 
all-time favorite. It was the first tune 

I remember in which the instrumental hook was as 

strong as the vocal one -and the musical structure 
was unconventionally brilliant. Part of the genius 

of Neil's writing lies in not always following any 
of the traditional pop structures and it has 

always been so. His best songs have a 
structure which is organic rather than 

mathematical, inspired rather than devised, 
and yet the various parts fit together 
perfectly and make a beautiful noise.' 

-PETER ASHER, PETER ASHER MANAGEMENT 
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the gold standard. 

Congratulations, Neil, 
on four de:ades of superstardom. 

From your friends at 

MGM GRAND 
LAS VEGAS 

mgmgrand.com 
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DIAIVIOND'S 
(tfORI_I) 

NE L DIAMONC'S col .boration on 
'12 Songs' with PICK PUBIN, right, 
a so was an in-e-ratioial hit. 

`12 SONGS' CONTINUES 
SINGER'S RECORD OF 
INTERNATIONAL SUCCESS 

In many markets around the world, as in North 
America, Neil Diamond's 2005 album "12 Songs" 
achieved his strongest sales in recent memory. The 
acclaimed album has sold 200,000 units in the United 
Kingdom, according to Columbia Records, Diamond's 
best sales in the territory with a studio release since 
the 1980s. When the album charted at No. 5 in that 
market in late February, it was Diamond's highest 
debut for a new, non - soundtrack studio album, with 
first -week U.K sales of 40,000. "We did quite a lot 
of press advertising, an extensive outdoor campaign 
and TV advertising," says Johanna Headland, 
marketing director for Sony BMG U.K. "We hadn't 
TV advertised [Diamond's releases] for a while, 
because the business hadn't really been there. "But 
we got the [support of] the music press, plus really 
strong support in the broadsheets and the tabloids, 
so I do think it was quite a press- driven album." 

In Australia, "12 Songs" has been certified gold with sales of 
50,000, and in Germany the album achieved sales of 45,000 units. 

Sales of the album have been strong from Holland to Hong 
Kong, according to Diamond's label. 

In a marketplace where veteran artists compete with hit -pro- 
ducing newcomers, "it really does come down to the [veteran's 
album] concept, and whether people buy into the artistic statement 

Dear Neil 

Congratu a 1 for bringing us music we feel and care about. 
Music that touches the soul. 

We fee onored to have worked with ''ou over the last 20 years 

and eagerly look fcrwarti to the next 20. 

From Allen and Anne and all your friEndE at Ocean Way Recording. 
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BP.IAN WILSON, righ:, and N4EL DIAMOND perform 
Delirious _ove' from 12 Sor gs' on 'The Tonight Slow 
frith Jay Leno' on Nor.' 4, 2005. 

they're making," Colum iiL Reccrds senior VP of internatioral Jim 
Sauey says. 

"12 Songs was such a brilliant idea that Neil and [producer] 
Rick Rubin came up with, it just stuck." 

This all bodes well for the international rerelease of "12 Songs" as 

a limited -edition double disc, with a bonus CD featuring alternate 
takes and demos. The international release is scheduled for 2007. 

In preparation for the original release of "12 Songs," which ar- 
rived in international markets in February 2006, three months 
after its U.S. release, Diamond visited some key markets for in- 
person promotion. 

Additionally, key members of the media were flown in to in- 
terview Diamond, as expectation for the record grew, driven by 

spectacular reviews. 
Diamond's ethos of professional loyalty. evidenced by long -term 

relationships with key colleagues, is reflected in his international 
touring business. British concert promotion veteran Barry Clay- 

mar , chairman of Live Nation U.K.. 
has worked with Diamord for more 
than 25 years. 

"You've got a very disciplined artist who cares about his sound, 
his lights, his production," Clayman says, "and an awful lot of his 
people [were] with him all those years back. The members of the 
band and most of his entourage are the same people." 

Before the creation of Live Nation, its predecessor company, 
Clear Channel, oversaw Diamond's British concert activity. 

"All our shows with him have been in the U.K.," Clayman says, 

"[although] we've agented certain European dates in the past. It kind 
of works on a three -year cycle; we've done [venues] from Woburn 
Abbey to Earls Court to Wembley Arena." 

Clayman worked with Diamond on his U.K. shows in the sum- 
mer of 2005. That world tour began with sellout dates in Australia 
and New Zealand promoted by Paul Dainty. 
As Billboard reported at the time, those 15 continued on »p68 

`My favorite ... is 
"Men Are So Easy" 
because it saves me 
a lot of explanation 
with my wife. All I 
have to do is put on 
that song and she 
understands exactly 
where I'm coming 
from. He says it all 
right there in that 
elegant and beautiful 
song. Also, I love 
"Cherry, Cherry" 
and "The Boat That I 
Row" for their 
simplicity, the bare 
bones production 
and Neil's powerful 
performance. When 
I hear them on the 
radio I can't help 
but rock out and 
sing along.' 

-SMOKEY HORMEL, 
GUITARIST ON `12 SONGS' 
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FICK RUBIN, let nsisted that 
NEIL DIAMOND -esume guitar 
playing on the 2 Songs' album. 

from »p67 
dates drew 212,710 people and grossed $14.6 
million. 

Clayman agrees that Diamond's fan base has 
lately had a healthy influx of young newcom- 
ers thanks to the critical praise for "12 Songs." 
He observes that young staffers in his office 
who went to see Diamond last time were un- 
aware of his remarkable heritage in rock and 
pop. They shared great enthusiasm for the 
event when they reconvened in the office the 
following day. 

But Clayman also says that interest in Dia- 
mond's concerts is not subject to the whims of 
musical fashion. 

"I'm pleased to say that demand for him has 
always been extremely strong," he notes. "From 

a promoter's point ofview, this is a fantastic artist 
to work with because he's such a good performer 
and gives the audience everything they want. 

"You're not relying [ for ticket sales] on the 
latest album like you are with an awful lot of 
acts," Clayman adds. 

Sony BMG's Headland says: "Barry's worked 
with him for years and we have a good relation- 
ship with [Clayman]. Neil's always done tremen- 
dous ticket sales, whatever his albums have been." 

Commenting on Diamond's international tour- 
ing appeal, Clayman adds: "He's got very big mar- 
kets in Holland, Germany, Belgium, Switzerland 
and a huge market in Ireland, I would say one of 
his biggest. He can go in there and play to 60,000 
people. If Neil wanted to come back every year, 
I'd be happy to promote him." _ 

`Neil knew my mom, Judy, who passed away 
from Alzheimer's disease two years ago. 
The Judy Fund was established in her honor 
before she died ... Neil has been an enormous 
supporter. My favorite song is 
"Stones," because it was my 
mother's favorite song. My mother 
was a pianist and she appreciated beautiful 
melody. She loved Neil Diamond music. 
A lot of the music he wrote spoke to her 
and touched her. It is music that is about 
love and relationships and compassion.' 

-ELIZABETH GELFAND, JUDY FUND 
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110AI) 
BY RAY WADDELL DIAMOND, A CONSISTENT 

BOXSCORE CHAMPION 

When it comes to touring, Neil Diamond is solid gold. Hit albums, radio 
singles, TV exposure and any of the other elements that add much -needed 
juice to the touring efforts of other artists are just gravy for Diamond. 
He can and does do big business on the road any time, regardless of what 
else is going on in his career. Sal Bonafede, who first began working 
with Diamond's tours more than 30 years ago, credits the artist's enduring 
success to always delivering the goods. "People know they're going to 
get a fantastic show and an evening full of huge hits," Bonafede says. 
"His music spans generations, and he consistently delivers." Jeff 
Apregan, who has worked in conjunction with Bonafede on Diamond's 
tours since 1982, adds, "Neil has always been a dynamic live performer, 
and he delivers an amazing show night after night. The fans that come 
to the shows, they come back year after year." A combination of instantly 
recognizable hits, an undeniable onstage charisma and a rare warmth 
he exudes toward fans, gives Diamond a perennial perch near the top of 
the Billboard Boxscore charts every time he tours. 

Bonafede says Diamond's touring formula is 

simple: "Neil has consistently focused on deliv- 

ering a high -quality show at an affordable price." 
This seems to be a Diamond touring machine 

blueprint, as Apregan describes Diamond's tour- 
ing philosophy as, "Deliver an amazing show at 
a price fans can afford. There is such an emphasis 
on delivering a quality production. He is gen- 
uinely concerned about his fans, and it shows." 

The numbers tell the tale. 
Although Diamond has been a touring artist 

since the mid -1960s (his landmark album "Hot 
August Night," recorded live in 1972 at the Greek 
Theatre in Los Angeles, is regarded by many as 
one of the greatest live albums ever), he has 
never been more successful as a touring artist 
than in this decade. 

The combined gross of Diamond's 2001, 2002 

and 2005 world tours is a staggering 
$168,010,354, according to numbers reported 
to Billboard Boxscore. 

The attendance for the 203 shows on those 
tours was 2,726,480. 

Impressive as those numbers are, for many 
the true testament of touring power is consis- 
tency, what an artist can be expected to do night 
after night, show after show. 

And Diamond shines brightly in this regard. 
A workhorse on the road for years (he was the 

top solo touring artist of the 1990s, grossing 
S182 million from 461 shows), Diamond clearly 
has not peaked. 

Since 2001, he has averaged $827,637 per 
night at the box office, with average paid atten- 
dance of 13,430. That's called knocking it out 
of the park every night. continued on »p72 

DEW ITT STERN GROUP 

would like to warmly congratulate 

NEIL DIAMOND 

on the 40th anniversary of his first success. 

Neil -your memorable work and undeniable charisma are unparalleled. 

We look forward to many more years of your music. 

California Illinois New Jersey New York Tennessee 

www. dewittstern.co rn 
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NEIL DIAMOND'S tours in 2001, 
2002 and 2005 have together 
grossed $168 million. 

from »p70 
"Neil Diamond touring America is good for 

the arenas, it's good for his fans and it's good 
for the touring industry," says AEG Live CEO 
Randy Phillips, who worked with Bonafede and 
Apregan in producing Diamond's last two North 
American tours. 

Diamond's massive 2005 tour followed the 
lengthy Three Chord Opera tour of 2001 -2002, 
which, at an endurance -testing 117 shows, 
grossed $88.6 million and drew more than 1.5 

million people. 
That particular tour, as Diamond told Bill- 

board at the time, was "special, in the sense that 
it really became more than a tour after the 9 -11 

tragedy. I got a sense that people were really in 
need of not so much entertainment, but to get 
on with their lives. It started as a tour and ended 
as a mission." 

Diamond initially didn't intend to work so 
much on the Three Chord Opera outing. 

"Once I realized what was going on out 
there, I called Sal Bonafede and Jeff Apregan 
and told them to fill up my dance card," he 
said. "I don't know if I could do it again, but 
I felt it was necessary." 

That tour surely provided comfort to many 
Americans in the wake of Sept. 11, 2001. But 
Diamond is not just an American phenome- 
non. Live Nation London promoter Barry Clay- 

man has worked with Diamond in producing 
tours in Europe and the United Kingdom for 
more than 25 years. He says Diamond is "huge" 
in the United Kingdom, Holland, Ireland, Ger- 
many, Belgium and Switzerland. 

Diamond's touring team is "the best in the 
world," according to Clayman. "He always puts 
on a fantastic show, [with] great sound, great 
lights," he says. "He cares about his fans, and 
they appreciate it." 

Bonafede agrees that the team gets its di- 
rection straight from the artist. 

"He is genuinely concerned about the fans, 
the band, crew and entourage," Bonafede says. 
"Tours are never thrown together. Every as- 

pect of the show and tour is thoroughly planned 
and executed." 

Not only is Diamond consistent at the box of- 

fice, he's consistent onstage, Clayman says. 
"He always gives his fans all the songs they 

want to hear, and makes them feel he is singing 
to each of them," Clayman says. 

Diamond is also a superstar touring artist 
Down Under, as evidenced by a sold -out tour of 
Australia and New Zealand in March 2005 pro- 
moted by Paul Dainty. 

That trek was nothing short of a box -office 
monster: Fifteen dates drew 212,710 people and 
grossed $14.6 million. 

Another testament to consistency is Dia- 
mond's touring duo of Apregan and Bonafede, 
in whom Diamond completely trusts his tour- 
ing interests. "We've all been doing this together 
for a long time," Bonafede says. "We have a great 
working relationship and we know what it takes 
to get the job done." 

Apregan adds, "I have always been extremely 
proud of my association with Neil. There are 
very few artists that have had the kind of career 
he has. I feel fortunate to be a part of his tour- 
ing family." 

As Diamond has been loyal to his touring 
team, the team is loyal to other promoters 
and buildings. 

"We have a history of working with Barry Clay- 

man in Europe and with Paul Dainty in Aus- 
tralia and, in recent tours, Randy Phillips in the 
U.S.," Bonafede says. "They know their mar- 
kets well and have done an excellent job for us." 

Phillips says the feeling is mutual. 
"We have a great relationship with Neil, and 

Sal and Jeff," Phillips says. "Basically, we are 
the promoters of the event, market by market. 
And, in conjunction with Sal and Jeff, we do the 
building deals and the routing " 
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"At the end, you understood perfectly 

why Diamonc has remained at the 

to of his field for four decades - 
he is the consummate showman" 

Wellington Dominion Post 

We couldn't have said it better ourselves! 

Concratu ations on the 40th Anniversary of your 

2005 Word Tour. 

boarc debut and record creaking 

From Paul Dainty & the team at DCE and the 1.5 million fans who have attended 

your concerts Down Under. 

www.dcegroup.com +61 3 9242 1000 info @dcegroup.com 

Pho-o: Courtesy of Onlinefotos Ltd Westpac Stadiurr, Wellington, Saturday 5th March 2005 
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NATIONAL EXHIBITION CENTRE 

As you celebrate the 40th Anniversary of your 

debut on the Billboard album charts, the 

touriing security staff extends our heartfelt 

congratulations to you on another exceptional 

millestone in your illustrious career! We 

wish you continued success in all of your 

future projects. 

All the Best... 

Tom Gorlewski 
Director cf Security 

Jason `JT' Temke 
Asst. Director 

of Security 

Craig 'Cujo' Yun 
Advance Coordinator 

Dana Berry 
Security 

Dave Gorlewski 
Security 

Eric Crocker 
Security 

We are proud of our former camper. 

Congratulations, Neil! 

se Lake 

Q Sines ' 902 

Co, f 

XIX 
The Best in Jewish Camping! 

Where the music began .. . 

www.surpriselake orç 
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NEIL DIAMOND: TOP BOOKINGS 1990 -2005 

GROSS SALES/ 

$4,366,245 
$8ÿ; $55 

$4,060,744 
(82)14271) $45.12 

$3,910,828 
(53,991,659) $6517 

$3,682,208 
(54842.273 Australian) 
$43 

VENUE Att en d.uxe. 
Location, Date(s) Promoter(s) 

Los Angeles 63,656 . - eeiouts Goldenvoice /AEG Live, Nederlander, 
Sept. 29 -Oct. 2, 2005 Sal Bonafede, Apregan Group 

London 
July 16 -25, 1992 90,506 e-d, s. uuuts Barry Clayman Concerts 

LANDSDOWNE ROAD 

Dublin 
July 5 -6, 2002 64,000 sellouts Clear Channel Entertainment 

SYDNEY ENTERTAINMENT CENTRE 

$3,536,990 

$3,401,050 

$3,281,923 
$r 

$3,209,995 
($4085,003 Australian) 
$7839/$4715 

N$3,190,000 
(1,685915 punts) $46/$30 

10 

m 

m 

m 

m 

$3,105,766 
($3,920,432 Australian) 
$7882/54753 

$2,988,934 
(£1886,358) $71.30 

$2,851,350 
$25 

$2,790,000 
(61735101) $48.22/$44.20 

$2,766,513 
(61.440892) $4512 

I$2,593,020 
$78.50/$58.50 

m 

m 

m 

m 
20 

m 

$2,560,854 
$200/$150 /$100/$75 

$2,462,488 
$28 

$2,459,932 
(61.356,605) $82.16 

Sn 
April 

yd 
1ey 3 -May 8, 1992 113,588 iO sellouts Paul Dainty Corp. 

MADISON SQUARE GARDEN 

New York 
Aug. 18 -20, 2005 45,749 trrae sellou;s Concerts West /AEG Live, Sal Bonafede, 

Apregan Group 

MGM GRAND GARDEN 

Las Vegas 
Dec. 27 -29, 1996 

31,335 
50.529 three shows Fey Concert 

GREAT WESTERN FORUM 

Inglewood, Calif. 
March 11 -23, 1992 142,570 ,-,511 sellouts Ogden Presents, Avalon Attractions 

ROD LAVER ARENA 

Melbourne 
March 22 -28, 2005 45,873 tour sellad'. Dainty Consolidated Entertainment, 

Sal Bonafede 

CROKE PARK 

Dublin 
June 27 -28, 1992 74,000 Two sellouts Aiken Promotions 

SYDNEY SUPERDOME 

Sdey 
March 11 -13, 2005 43,780 Three sellouts Dainty Consolidated Entertainment, 

Sal Bonafede 

EARLS COURT 

London 
July 26 -28, 2002 

51,204 
51,309 three shows 

MADISON SQUARE GARDEN 

New York 
Aug. 13 -21, 1992 114,054 sxsellout,,, 

WEMBLEY ARENA 

London 
March 8 -14, 1999 45,996 four sellout,. 

Birmingham, England 
July 7 -12, 1992 61,925 five sellouts 

Clear Channel Entertainment 

Ron Delsener Enterprises 

Barry Clayman Concerts, BCC Limited 

Barry Clayman Concerts 

MADISON SQUARE GARDEN 

New York 
Oct. 11 -12, 2001 34,930 two sellouts Sal Bonafede, 

Apregan Entertainment Group 

MGM GRAND GARDEN 

Las Vegas 
Dec. 31 -Jan. 1, 1998 

24,159 two shows. 
26 238 one sellout 

Fey Concert 

GREAT WESTERN FORUM 

Inglewood, Calif. 
Dec. 16 -21, 1993 

87,946 
90.240 `we sh Avalon Attractions, MCA Concerts 

WOBURN ABBEY 

$2,380,942 
$6750/$3750 

$2,291,296 
($2.909,324 Australian) 
57836/54725 

$2,267,800 
$85/54250 

I$2,248,948 
(£1,22i458) $76.56 

$2,232,496 
Y2359) $71.38 

m$2,220,117 
($3,028.808 New Zealand) 
572.93/543,98 

Bedfordshire, England 29,939 ellour June 4, 2005 Clear Channel Entertainment -U.K. 

THE FORUM 

Inglewood, Calif. 
Dec. 19 -22, 2001 39,715 three sellouts Sal Bonafede, Apregan Entertainment 

Group, Nederlander 

BRISBANE ENTERTAINMENT CENTRE 

Brisbane 
March 15 -30, 2005 34,521 three selouts Dainty Consolidated Entertainment, 

Sal Bonafede 

TD BANKNORTH GARDEN 

Boston 
Aug. 15 -16, 2005 29,752 tv. 

Concerts West /AEG Live, Sal Bonafede, 
Apregan Group 

MANCHESTER EVENING NEWS ARENA 

Manchester, England 
May 19 -20, 2005 29,375 two seuo ns Clear Channel Entertainment -U.K. 

EARLS COURT 

London 
May 31 -June 1, 2005 31,277 two sellouts Clear Channel Entertainment -U.K. 

WESTPAC STADIUM 

$2,198,858 
$6750/53750 

Wellington, New Zealand 32,226 selhwt March 5, 2005 
Dainty Consolidated Entertainment, 
Sal Bonafede 

XCEL ENERGY CENTER 

St. Paul, Minn. 
Oct. 26 -27, 2001 33,841 two sellouts Sal Bonafede, 

Apregan Entertainment Group 

Note: Boxscore ranking shows top -grossing concerts by Neil Diamond reported to Billboard between 
1990 and 2005. 
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NEIL DIAMOND pauses in front of 
the Sydney Opera House during his 
2005 tour of Australia. 

DOWN 
UNDER 

Among the top 20 multinight concert 
stands in Neil Diamond's career. as 
reported to Billboard Boxscore 
during the past two decades, four 
have taken place in Australia -three 
of which occurred during his 2005 
world tour. In 1992, from April 13 
to May 8, Diamond played 10 sellouts 
at the Sydney Entertainment Centre, 
drawing 113,588 fans and grossing 
$3,682,208. In March 2005, 
Diamond performed three sellout 
shows for 43,780 fans at the Sydney 
Superdome and grossed $3,105,766. 

Diamond's tour moved on to staggered dates 
between Brisbane and Melbourne. At the Bris- 
bane Entertainment Center From March 15 to 
March 30, Diamond played three sellouts for 
34,521 ticket buyers, grossing $2,291,296. At 

the Rod Laver Arena in Melbourne March 22 to 

March 28, he played four sellout shows before 
45,873 fans and grossed $3,209,995. 

"It's not only just that he has successfully ap- 

BY CHRISTIE ELIEZER 

AUSTRALIANS' LOVE 
OF NEIL SHOWS 

IN BOXSCORES AND 
RECORD SALES 

pealed to a broad demographic," says Michael 
Jaco )sen, executive chairman /CEO of Sydney - 
based Arena Management, which operates the 
Sydney Entertainment Centre. "But he has 
maintained that broad demographic across a 

number of decades." 
Paul Dainty of Paul Dainty Consolidated En- 

tertainment has promoted four Diamond tours 
between 1991 and 2005. During one visit, Dainty 
presented the singer with a special plaque for 
selling more than 1 million tickets Down Under. 

'What makes Neil so special is that he can re- 
turn each time and consistently do the same 
numbers," Dainty says. "That is rare in a mar- 
ket [as small] as Australia. Only the Rolling 
Stones do that After 40 years, Neil can still come 
back and do the business. 

`The reason is that he's one of the premier 
performers ever. People know he'll deliver a 

brilliant show, the catalog of songs is amazing, 
and he does the entire continued on »p78 
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NEIL THANK YOU FOR 40 YEARS OF GREAT MUSIC AND ENTERTAINMENT 

JACK REVEL EDI E SITEMAN BETTY STAFFORD 
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from »p76 
two -and -a -half to three hours. He's done a cou- 
ple of in- the -round shows which were magic. 
The artist is 50% closer to the stage and it's in- 
timate, but it's hard for an artist in that situa- 
tion to keep all the 20,000 happy all the time. 
But Neil does." 

Diamond is the godfather to Dainty's 10- 

year -old son Sam. But there's another emo- 
tional attachment. 

In 1976, Diamond toured Australia for pro- 
moter Parradine Patterson behind 'Hot Au- 

gust Night." (It is the third longest- charting 
album Down Under with 239 weeks on the list. 
It is estimated that one in eight Australian 
households has a copy.) A young Paul Dainty 
was in the audience at the Melbourne Myer 
Music Bowl. At the time, he had aspirations to 
be a tour promoter. Diamond's performance, 
particularly in the way he left the audience 
spellbound, solidified that desire. 

Fifteen years later, Dainty was a major - 
league promoter and grabbed the opportunity 
to promote Diamond's tours. 

"It was massive," Dainty says of Diamond's 
tour in 1992. "He did 10 shows at the Sydney 
Entertainment Centre, 10 at the Rod Laver 
Arena in Melbourne, six in Brisbane, one out- 
doors in Adelaide. An amazing achievement." 

During one visit, Diamond met his partner 
Rae, who was handling merchandising on the 
tour. In an interview in August 2004 on 
"Enough Rope With Andrew Denton" on the 
Australian ABC -TV network, Diamond recalled 
that he normally makes it a point to tell those 
handling the merchandising what he thinks 
of the items. 

"Well, she was tough," Diamond said. "She 

`Having had the fortunate experience of 
performing and to some degree, forming 
so many wonderful songs for over 
25 years now, the difficult task is to narrow it 
down to only one favorite. I'm partial to a 
"story" or "message" song containing an 
outstanding balance of melody, 
chords and-lyrics-as well as 
instrumental lines or licks. [With] great 
musical dynamics and emotional impact. 
Some of [Neil's] great songs are "I've Been 
This Way Before," "I Am ... I Said," "The 
Grass Don't Pay No Mind," "Morningside," 
"Brooklyn Roads" -all songs from the heart.' 

-RON TUTT, DIAMOND'S DRUMMER 

didn't like any of my ideas, and she let me 
know right upfront that I had some bad ideas 
and her ideas would be the one that prevailed 
and if I thought anything different, well, I just 
better think again because that's just the way 
it was." 

What also makes Diamond a rarity among 
performers coming to Australia, Dainty says, 
"is that he does consistently good business at 
the box office and in record sales." 

A major reason is that Denis Handlin, chair- 
man /CEO of Sony BMG Music Entertainment 
Australia & New Zealand, is such a Diamond 

fan that he takes personal responsibility for 
the marketing of his albums. 

With every Diamond tour, Sony BMG heav- 
ily markets the back catalog. "The Essential 
Neil Diamond Australian Tour Edition," put 
together for the 2005 visit, reached No. 8 on 
the Motorola Australian Recording Industry 
Assn. chart. 

The album was also marketed as part of Sony 
BM G's retail /TV "Essential" series campaign, 
while the "Neil Diamond Live" DVD was in- 
cluded in the label's "best seat in the house" 
DVD campaign. 

NEIL DIAMOND has brought 
his American iconography to 
audiences worldwide. 

CONGRATULATIONS 
\EIL DIAMOND 

On 40 Years of 
Legendary Music 

Da,/id and Noreen Warren 

www.cooley.com 

PALO ALTO, CA NEW YORK, NY SAN DIEGO, CA SAN FRANCISCO, CA 

RESTON, lA BROOMFIELD, CO WASHINGTON, DC 
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To market his 2005 album "12 Songs," 
Handlin says, "We ran a multilevel promo cam- 
paign, including television advertisements on 
the original release and then readvertised in 
our Mother's Day TV advertising campaign. 

"We locked in Neil to do a great radio in- 
terview with John Laws, who is one of the leg- 
ends of Australian [talk] radio with the largest 
audience nationally, which is syndicated to 60 

stations throughout Australia. 
"Oprah [Winfrey's] special [on Diamond] 

was also aired here in Australia during that 

time. We also produced a TV special that was 
aired on [Australia's] Channel 9 at various 
times during the release." 

For the rerelease of "12 Songs" with addi- 
tional material, Sony BMG will look at radio 
and press advertising as well as interviews 
with key media outlets. 

"Neil has a long history and a great con- 
nection with the Australian public," Handlin 
says, "and one of the best things we can do is to 

let music fans hear Neil talk about his music in 
his own words." 

WHAT'S N EXT 
FROIVI N1 =11_ 

After he recovered from a bout of depression 
brought on by the Sony BMG rootkit fiasco, 
in which the company coded his acclaimed 
"12 Songs" album with potentially malicious 
anti -piracy software and then pulled the disc 
from retail, Neil Diamond went back to work 
writing songs for his next effort with producer 
Rick Rubin. 

"To kind of get warmed up, we started 
recording a couple of cover songs and Neil has 

been writing, but I haven't heard any of the 
new stuff he's been writing yet," Rubin says. 

"But we still had a bunch of songs from the 
last sessions we did, so some of those might 
work their way into the next one." 

While an album of covers or another album 
of originals have both been discussed, Rubin 

says it's too early in the process to know which 
way it will go. 

"lt depends on how long the writing process 

takes," he says. "I thought if it's going to take 
a while to write, it might be fun to do a covers 
album in between, but we'll see. The material 
is going to dictate everything." 

Still, even the session players, including ace 

guitarist Smokey Hormel, are optimistic about 
another Diamond -Rubin effort. 

"We've had one session since '12 Songs.' I 

think it was just to try out some things," he 

says, "but it was really great." -Craig Rosen 
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HIP -HOP 

Crafty In Colombia 
Aterciopelados' new 

viral strategy 

Drive -Thru Service 
Hellogoodbye scores 
pop hit on an indie 

BY GARY GRAFF 

SHADY'S BACK 
Eminem Promotes Up-And-Corners On 
His Label's New Sampler 

Eminem planned to make 
"The Re -Up" a classic kind of 
hip -hop mixtape -an under- 
ground affair distributed hand 
to hand and by word -of -mouth 
rather than conventional label 
marketing and promotion. 

Instead, as the superstar 
himself might say, he created 
a monster. 

"The Re -Up," a collection 
designed to show off some 
new artists signed to his 
Shady Records imprint -Stat 
Quo and Bobby Creekwater 
from Atlanta and Chicago's 
Ca$his -will be released 
Dec. 5 by Shady /Interscope. 
"Eminem Presents: The Re- 

Up" is a 22 -track set with per- 
formances by established 
stars Eminem, 50 Cent, D12, 
Lloyd Banks and Obie Trice, 
as well as a special remix of 
the Akon /Eminem smash 
"Smack That." 

"Basically, [ "The Re -Up "] 

was taking a long time be- 
cause, as Em does with every- 
thing, he is extremely 
meticulous and has high 
quality- control standards," 
Eminem's manager Paul 
Rosenberg says. "It just 
started turning out really 
great, so rather than just put 
it in the streets and not really 
control the distribution of it, 
we decided to make it official 
because of the quality and 
scope of the music." 

The decision certainly 
changed the complexion of 
"The Re -Up." Eminem ap- 
pears on seven tracks, includ- 
ing the single "You Don't 
Know" with Banks, Ca$his 
and 50 Cent, who is on three 
other songs. Eminem also 
produced 11 of the tracks, 
while the Alchemist, who 
served as his DJ on the 2005 
Anger Management tour, pro- 
duced three songs. 

Despite the superstar fire- 
power, however, Rosenberg 
calls "The Re -Up" "a real 
back -to- basics thing. It's not 
a pop or extremely commer- 
cial- selling album. It's about 
the art form and flexing your 
muscles as a rapper." 

And the album's primary 
mission is to introduce Shady's 
new artists to the public. 

"We believe we have a re- 
ally strong fan base," Rosen- 
berg says, "and by putting 
this record out with Em and 
50 and other artists they 
know, people get to check the 
new guys out." 

Rosenberg says a Ca$his 
EP and a Stat Quo album will 
probably drop in the first 
quarter of 2007, while Creek - 
water's debut will hit during 
the summer. 

The "Re -Up" marketing 
campaign actually started 
during this year's World Se- 

ries, which featured Em- 

Gospel Resurrection 
The Caravans, back 
after four cecades 

Jingle Bell Funk 
R &B stars wish yDu a 

soulful Christmas 

Tracy's No Turkey 
Country's Lawrence 
starts his own label 
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EMINEM, center. with 
members of D12. 
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inem's hometown team, the 
Detroit Tigers. The video for 
"You Don't Know" premiered 
during game two before an 
audience of millions, and In- 
terscope marketing director 
Chris Clancy says the label is 
planning a number of 
promotions to make fans 
aware of "The Re -Up." 

An Internet -based con- 
test that began Nov. 28 in- 
volves a number of Web 
sites, including apparel, 
music and lifestyle portals, 
such as MySpace, Clancy 
says. Other plans include 
TV spots incorporating dif- 
ferent tracks from the 

album and listening parties 
that will be held around the 
coun -ry prior to release. 

Eminem's Shade 45 Sirius 
Satel ite Radio channel has 
regularly featured artist track - 
by -track commentaries on 
their new album, though 
there is no word yet if Em- 
inem -who is developing his 
next film project, "Have Gun 
Will Travel," and recording 
the next D12 album -will dc 
one for "The Re -Up." There 
are also rumors of some sur 
prise personal appearances. 
on the day of release. 

"Compilation albums are 
tricky," Clancy says. "So wha: 

we want :o do is reaffirm this 
is not a typical complation 
album and make sure they 
understand there are seven 
songs with Em on it and four 
songs with 50 on it." 

Retailers will certainly ap- 
preciate that awareness. Mike 
Himes of the Record Time 
stores in subu -ban Detroit 
says anticipation for "The Re- 

Up" has been modest, mostly 
because buyers aren't certain 
about what it is. 

"How much actual, true 
Eminem stuffs on there - 
that's the sel ling point," 
Himes says. " There are going 
to be Eminem :ans who buy 

whatever he does, but a lot of 
people will only buy it if 
they're exposes to it." 

Still, Himes says he is op- 
timistic that will be the case 
by the time "TI-e Re -Up" rolls 
into stores. 

"Shady and Interscope 
know what the i're doing," he 
says. "And, of course, with 
Eminem's name on it and a 

few other bigger artists, peo- 
ple are going to look at it and 
pick it up and go, 'Hmm, 
what's this all about ?' The 
key is to get them inter- 
ested enough to be curious, 
and if that happens it'll do 
very well." 
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»>IN THE HALL, 
WITH THE LEAD PIPE 
DJ Clue will drop his first 
official album in nearly 
six years, The 
Professional, Part 3," 
Dec.19 via Def Jam. First 
single "Like This" was 
co- written and produced 
by Kanye West and 
features him alongside 
recent Def Jam signing 
Fabolous. Other guests 
include Snoop Dogg, 
Young Jeezy, Jadakiss, 
Mike Jones, Paul Wall, 
Jagged Edge, Beanie 
Sigel and Fat Joe. 

-Jonathan Cohen 

»,BYGONE BLUES 
Nearly three years ago, 
Kenny Wayne Shepherd 
spent 10 days 
collaborating with some 
of the greatest living 
bluesmen. On Jan.16, he 
will release "Ten Days 
Out (Blues From the 
Backroads)" on CD /DVD 
via Warner Bros., 
chronicling 
collaborations with B.B. 
King, Clarence 
"Gatemouth" Brown and 
Honeyboy Edwards. The 
endeavor culminated 
with a historic gathering 
of the remaining 
members of Howlin' 
Wolf and Muddy Waters' 
bands. -Katie Hasty 

»WHAT ABOUT 
BOB? 
Bob Mould is eyeing a 

June release for his 
next solo album, which 
he has been recording 
with Fugazi drummer 
Brendan Canty. The 
artist is in talks with 
several labels to release 
the follow -up to 2005's 
"Body of Song." Also in 
the pipeline is the live 
DVD "Circle of Friends," 
which chronicles an 
October 2005 show at 
the 9:30 Club in 
Mould's Washington, 
D.C., home base. 

-Jonathan Cohen 

»,ART ROCK 
Ozomatli's upcoming 
album is a work of art, 
literally. "Don't Mess 
With the Dragon," due 
March 27 via Concord, is 
the product of an 
interactive art exhibit in 
which the band exposed 
its creative process to 
the public. The album 
includes reggaetón and 
hip- hop -influenced 
dance tracks, as well as 
the Spanish -language 
ballad "Violeta" and an 
'80s- inflected rock /ska 
tune, "When I Close My 
Eyes." -Evie Nagy 

IVI sic, 
LATIN BY LEILA COBO 

The Aterciopelados Alternative 
Now On An Indie, Colombian Rock Act Try A Viral Approach 

For a long time, Aterciopelados 
was a very alternative band signed 
to a traditional major label. 

But after a lifetime on BMG, 

the critically acclaimed Colom- 
bian group has started its indie 
life with "Oye," its first studio 
album in five years, on U.S. - 
based Nacional Records. 

"Now we have a direct contact 
with Tomás [Cookman, owner 
of Nacional]," Aterciopelados 
singer Andrea Echeverri says. 
"There's friendship and good 
communication. We are very 
happy to be on a small label." 

A group that plays an entic- 
ing mix of folk, acoustic and 
electronica, Aterciopelados- 
founded and anchored by 
Echeverri and friend Hector 
Buitrago -have always played 
music that defies the mass - 
market mentality. 

Even at the height of its pop- 
ularity, when it released "Gozo 
Poderoso" in 2001, Echeverri 
says she considered Aterciopela- 

dos a niche band. Despite heavy 

promotion of "Gozo," includ- 
ing a performance on "The 
Tonight Show With Jay Leno," 
the album sold 40,000 copies in 
the United States, according to 
Nielsen SoundScan. 

Now Nacional is using a more 

targeted approach. 
For "Oye," which streeted 

Oct. 24, Nacional had retail cam- 
paigns with Ritmo Latino on the 
indie end and Target on the 
mass -merchant end. 

But a major component of the 
sales strategy has been pushing 
the album at a viral level, with 
heavy promotion and exposure 
on iTunes and eMusic, where 
the album reached No. 1 on the 
Latin sales lists. 

Nacional also manages Ater - 
ciopelados via its management 
arm. Echeverri and Buitrago are 
in the process of signing for 
publishing with Canciones Na- 

cionales, Nacional's joint pub- 
lishing venture with Nettwerk. 
This will allow for a 360- degree 
promotion of the group from 
one office. 

As an indie, Cookman says, 
"One of the first things you can 
offer [the group] is the attention 
and the understanding." 

But Cookman, who prior to 

launching his label had manage- 
ment and promotion offices, also 

offers an understanding of the 
U.S. Latin alternative market. 

"We've had many years of ex- 

perience of selling concert tick- 
ets and reaching out to the MTV 
TR3s, the mun2, the NPR 

crowd," says Cookman, who 
also founded the Latin Alterna- 
tive Music Conference. "Now 
we're selling them music." 

Overseas, Cookman has li- 

censed "Oye" to different labels, 
including EMI in Colombia. 

Stateside, "Oye," has sold just 
2,000 copies, according to Sound - 
Scan. But Cookman says that as 

an indie, he's in no rush. 
"Whether we do it as a jack 

rabbit or as a turtle, it doesn't 
matter," he says. "I think this 
record in the U.S. alone should 
sell 80,000 copies." 

As for the band, Aterciopela- 
dos is in no great rush to sell 
millions either. 

In fact, the band members 
are so unmotivated by money 
that throughout their career they 
have refused offers to use their 
music in promotions or com- 
mercials. The exceptions were 
a Volvo campaign, which Echev- 

erri agreed to because she heard 
Volvos were safe for kids, and a 

public service campaign advo- 

cating condom use. 
"It's important to us to safe- 

guard our image because it's 
cool to communicate valuable 
things," Echeverri says. "And if 
you say 'use a condom' and also 
say 'drink this soda,' well, it be- 

comes banal." 
Indeed, "Oye" includes a 

track titled "Don Dinero" (Mr. 

Money), which is a criticism of 
consumerism gone awry. 

Overall, the album, which 
carne after Echeverri and 
Buitrago released solo projects, 
is the band's first in eight years 

to feature live drums instead of 
computer -generated percussion. 
This, Echeverri says, defined the 
arrangements and intent of the 
songs and lent more power to 
the live performances. 

On Nov. 12, Aterciopelados 
finished a 14 -city U.S. tour, 
booked by the Agency. 

EDITED BY TOM FERGUSON tfergUSOn @eu.billbOard.COm 

Doubly Skilled Jools Holland Adapts To Country Life 
Hip -Hop Meets Bollywood In Mumbai, With Mobb Depp's Help 
Pianist Jools Holland, once of British pop -rock act 
Squeeze, has long been known for his versatility as 

both a musician and broadcaster. 
Holland presents the long- running live music TV 

show "Later " -coming up for its sixth and final show 
in its 28th series on national TV channel BBC2. As a 

performer, he released his 11th album for Warner Music, 

"Moving Out to the Country" (Radar /Warner Music 

International) Nov. 20 in the United Kingdom. 
The album features myriad guest artists (KT Tun - 

stall, Mark Knopfler, India.Arie, Brian Eno, Lulu) 

along with the Rhythm & Blues Orchestra, Hol- 
land's touring band. The country music -themed 
album mixes originals -Holland is published by 

Bug Music -with country standards. 
Holland says the album concept came 

through co- writing the title track with soul vet- 
eran Solomon Burke. "When Squeeze used to 
play in tiny pubs," he explains, "we did songs 
like 'House of Blue Lights.' The tunes in country 
are so perfect and clear, and Hank Williams was 

one of the greatest poets of all time." 
Holland is out on his annual, extensive U.K. 

winter tour until Dec. 23, booked through Mir- 

82 DECEMBER 9, 2006 

acle Artists in London. Warner plans worldwide re- 

lease of the album in early 2007, when it hopes to 
take him into key European markets for promotion 
and live work. -Paul Sexton 

BOLLY -HOP: Hip -hop and Bollywood may seem 

strange bedfellows, but according to New York rapper 
Havoc of G- Unit /Interscope duo Mobb Deep, the re- 

lationship between the two genres "is going to be a 

long marriage." 

Havoc spoke to Pulse in Mumbai, during recent dates 

organized by VH1 India under the Hip Hop Hustle Tour 

banner. The channel broadcasts the weekly show "Hip 
Hop Hustle" and in November 2005 organized its first 
tour, headlined by Interscope act Flipsyde. 

"With this tour, we wanted to further popularize the 
genre," Mumbai -based Universal Music India associate 
VP Sunil D'Sa says. The 2005 shows, he says, helped 
Flipsyde ship gold in India -10,000 units for interna- 
tional repertoire -"with most sales coming post- tour." 

This November, Mobb Deep was to headline 
two club shows in Mumbai and Dehli as part of 
the tour -the other four dates were headlined 
by G- Unit's DJ Whoo Kid. But when his part- 
ner Prodigy fell ill, Havoc had to play the Mobb 
Deep shows accompanied by rapper 40 Glocc, 
signed to his Infamous Records imprint. 

Mobb Deep's May 2006 album "Blood 
Money " -issued in India in September -fea- 
tures three samples from Indian "Bollywood" 
musical soundtracks. Bollywood "has a lot of 
good sounds," Havoc says, and "the way Bolly- 
wood songs are filmed also gives me a lot of 
ideas for videos." -Nyay Bhushan 
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IVI sic: 
INDIES BY TODD MARTENS 

Hello Top 40, Goodbye Obscurity 
indie Band On Drive -Thru Scores A Surprise Dance -Pop Hit 

hen Drive -Thru Records first 
signed synth -pop act Hellogood- 

bye in 2004, the label had to keep 
its new band on the down low. Drive - 

Thru's multiyear deal with MCA/ 
Geffen was coming to an end, and Drive -Thru co- 

founder Stefanie Reines didn't want to offer the 
major label a peek at its latest signing. 

Drive -Thru's relationship with the Universal 
subsidiary included an upstreaming compo- 
nent that saw such rock acts as Senses Fail, the 
Starting Line, New Found Glory and Something 
Corporate, among others, all land 
with the major label. Reines was 
determined that this would not be 
the fate of Hellogoodbye. 

"They would catch wind that this 
band was good and take them from 
us," she says of Geffen. "So we de- 
cided we would just put an EP on- 
line for free. We figured we could 
kind of do it under the radar." 

It would prove to be one of the 
last things Hellogoodbye would do 
that was "under the radar." Two 
years and one stint on MTV's "The 
Real World" later, Hellogoodbye is 

taking Drive -Thru somewhere it's 
never been -mainstream top 40 
radio. 

Hellogoodbye landed at No. 13 

on The Billboard 200 in March with its debut, 
"Zombies! Aliens! Vampires! Dinosaurs!" The 
album has sold 150,000 units in the United 
States, according to Nielsen SoundScan, and 
single "Here (In Your Arms) " -a slice of retro 
dance that's emo's answer to Cher's "Believe" - 
is No. 62 on The Billboard Hot 100. 

Singer Forrest Kline, who worked for the sub- 
urban Los Angeles -based Drive -Thru as a Web 
designer when he was 16, is not yet used to all 

the mainstream attention. 
"We've gone into some radio stations and 

done interviews on this tour," Kline says. "I 

thought they'd be college station things, like the 
local college ska show. Instead they were [L.A. 

top 40 powerhouse] KIIS -FM." 
Drive -Thru, whose releases are handled by 

Sony BMG's RED Distribution via an agreement 
with Sanctuary Records, did receive some unso- 
licited help in launching Hellogoodbye's career. 
The band was chosen by the cast of MTV's "The 
Real World: Austin" to be followed during the 
South by Southwest music conference, and 
Reines acknowledges it was a turning point in 

the band's career. 
"We'd be wearing Hellogoodbye T- shirts 

and go shopping, and a 40- something -year- 

old guy, or a mother, would say something to 

us," Reines says. "So it was definitely outside 
of the normal realm of people we can reach." 

The label then took the act to the rock au- 
dience that typically follows Drive -Thru re- 
leases, and booked the band a slot on this 
year's Warped tour. Drive -Thru spent about 
$20,000 upfront to market the album, and 
Reines notes that the label's deal with Sanc- 
tuary requires the latter to pay for retail pric- 
ing and positioning. 

"We have to recoup it all, but that's the only 
way we can afford it," she says. 

By the summer of 2006, Hellogoodbye had 
been touring long enough that the band was 
selling out 1,000- capacity venues. Reines ex- 

pected a high chart debut, but even she was sur- 
prised when the set sold 41,000 first -week units. 
That persuaded her to start heavily pushing the 
band at top 40, and she credits the promotion de- 

partments at RED and Sanctuary in helping her 
get her foot in the door. 

Rod Carrillo, program director at KNRJ 
Phoenix, says it's the fourth- most -requested song 
at his station. A club DJ at night, he put "Here (In 
Your Arms)" in rotation after witnessing crowds 
react to it on the dancefloor. For the week ending 
Nov. 26, the song received 23 spins at the station, 
according to Nielsen BD S. 

"It's a breath of fresh air to see an indie mak- 
ing it," he says. "It's a rare record, and I first 
didn't know if it would work, but once I got some 
club mixes, and heard the vocals and the hook, I 

knew it would get a reaction." 
Without the marketing budgets of major la- 

bels, Carrillo says it can be hard for indie labels 
to get the ears of program directors. Reines notes 
it has been a frustrating process at times, as more 
than one station has rebuffed her. 

"Everyone loves to tell us they don't play Warped 
tour bands," she says. "If anyone thinks Hello - 
goodbye is a Warped tour band, they clearly never 
listened to the single." 

For his part, Kline always thought there was 
one station that would latch onto his band. "I pic- 
tured some of our stuff on Radio Disney," he says. 

"I know a lot of toddlers that like us." 

Higher Gr'oLuncI 
DEBORAH EVANS PRICE dprice @billboard.com 

The (caravans, 
4 Decades Later 
Influential Gospel Legends Make Return To Disc 

As 2006 draws to a close, 
everyone starts to think back 
on the albums that have made 
an impact during the previous 
year. For sheer historical sig- 
nificance-as well as musical 
excellence -one of the most 
memorable releases of the 
year would have to be the Car- 

avans' reunion record "Paved 
the Way," featuring the first 
new music from the legendary 
group in 40 years. 

Released in September, the 
Malaco Music Group disc re- 

unites Caravans founder AI- 
bertina Walker with Dorothy 
Norwood, Deloris Washing- 
ton and Inez Andrews -each 
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of whom has gone on to have 

successful solo careers. 
"Dorothy called me and 

said, 'Since both of us are still 
here, why don't we go back 
and do another album ?' " 

Walker recalls. "So she con- 
tacted the rest of the girls and 

all of us consented" 
"Paved the Way" features 

six new songs and seven 
gospel classics, among them 
the Caravans' hit "Mary Don't 
You Weep." The album was 
recorded at Chicago's West 
Point Baptist Church where 
Walker made her debut at age 

4, singing in the children's 
choir. Among the new songs, 

Walker takes lead on "He 
Fixed It," penned by Milton 
Biggham, and Washington 
steps out on "(Lord, Let Your 

Will) Be Done." "We did what 
God gave us to do," Walker 
says of the new tunes. "The 
songs that we did were our 
kind of songs. That's the bot- 
tom line." 

Since debuting in 1952, the 
Caravans are credited with 
launching more successful 
artists than any other gospel 
outfit. Among the group's 
many distinguished alumni are 

Shirley Caesar, Cassietta 
George, James Herndon, 
Josephine Howard and the 

late Rev. James Cleveland. 
Walker, dubbed "the Queen 

of Gospel Music," and the Car- 

avans paved the way for 
today's gospel artists. During 
their heyday, they were at the 
forefront of historical changes, 
not just in the music commu- 
nity, but in society at large. 

"On the road, we couldn't 
go into white hotels or white 
restaurants," recalls Walker, 
now 77, and still residing in her 
beloved Chicago. "We couldn't 

do none of that then. We had 
to go to the back door to get 
food. That's why [we re- 
corded] that song 'Paved the 
Way.' We paved the way for 
these young folks to be eating 
and going to the front door of 
these restaurants and staying 
in these white hotels and 
being able to fly. We drove in 

cars during that time, six of us 

going all across the country. 
The Lord has really blessed us, 

and this is harvest time." 

Walker says she and her 
friends got into gospel music 
not to become rich and fa- 
mous but to serve God and 
"win souls for Christ." She 
says it's been a very reward- 
ing journey. 

"I feel good about the way 
things turned out because 
God blessed us with this tal- 
ent," she says. "We didn't be- 
come millionaires or nothing 
like that, but what we need, 
the Lord has supplied." 
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Hazy H li z o ae 
R &B Acts Cele rate The Season As Urban -Label Speculation Looms 

sually around this time of 
year, label halls are decked 
with rumors about who will 
or won't be around to 

usher in the new business 
year. This year is no exception. 

As talk runs rampant about layoffs 
and restructuring at Lisa Ellis -helmed 
Sony Urban Music, folks are still pon- 
dering who will fill the Virgin vacancy 
left by urban division president Jer- 
maine Dupri. And with lnterscope's 
Kevin Black now ensconced at Warner 
Bros., others are speculating what the 
next move there will be to further 
boost its urban presence. 

With all that happening, it's easy to 
forget that this is, indeed, the holiday 
season. You know, the time for good 
cheer. To help all of us get in the mood, 
I gave a listen to several first -time 
Christmas projects. 

The most intriguing conceptwise- 
even before I played the disc -was 
Bootsy Collins' "Christmas Is 4- Ever." 

Best -known for such funk master- 
pieces as "Bootzilla" and "The Pinoc- 

chio Theory," the bass player's legacy 
doesn't exactly scream Christmas. 

But the spirited, tongue -in -cheek 
vibe he creates to get his funkdafied 
holiday groove going had me smiling. 
I defy you not to do the same after lis- 

tening to "Boot -Off" (aka "Rudolph 
the Red -Nosed Reindeer "), "Sleigh 
Ride" (with a fiddling Charlie Daniels, 
no less) and new song "Happy Holi- 
daze" with the omnipresent Snoop 
Dogg. Collins also manages to 
squeeze in his 1976 hit "I'd Rather Be 

With You" on another new cut, "Be 
With You." 

From Collins' take on holiday peren- 
nial "This Christmas" (titled "Dis- 
Christmas"), I segued into a cover of 
the same song on Jon B's "Holiday 
Wishes From Me to You." No offense 
to Collins, Jon B or, for that matter, the 
Whispers, but Donny Hathaway's ver- 
sion can't be beat. 

That said, Jon B -a talented singer/ 
songwriter who merits more atten- 
tion- shines best on "Santa's on His 
Way" and the original ballad "Hold 

itNasiwiue Scene 
KEN TUCKER ktuCker @billboard.Com 

You Down." This album is on Arse- 
nal Records, headed by CEO Max 
Gousse, and distributed by Universal 
division Fontana. 

The more traditional- minded will 
enjoy Gladys Knight's "A Christmas 
Celebration." The soulstress reunites 
with the Saints Unified Voices -the 
same 100 -voice multicultural choir 
Knight teamed with on the Grammy 
Award- winning 2005 set "One Voice." 

Knight arranged all the vocals and 
produced this Many Roads Records/ 
Deseret Book Co. release. It features 
a mix of holiday standards ( "We 
Three Kings," "The Christmas 
Song ") and a stirring turn on "Jesus, 

Oh, What a Wonderful Child." 
Among other new Christmas albums 
by R &B /pop pioneers are "Lou 
Rawls Christmas" (Time Life) and 
"Johnny Mathis -A 50th Anniver- 
sary Christmas Celebration" (Sony 
Legacy /Columbia). 

Contemporary gospel /R &B duo 
Mary Mary jumps into the yuletide 
crush with "A Mary Mary Christmas." 

Obligatory num- 
bers like "Hark the 
Herald Angels 
Sing" and "O Come 
All Ye Faithful" are here. 
But the pair sparkle bright- 
est on two original tunes 
co- written by members /sis- 
ters Erica and Tina Campbell 
and producer Warryn Campbell. I'm 
talking about the '70s dance -leaning 
"Tis the Season" and foot -stomper 
"Call Him Jesus." 

The 11 -track My Block /Sony Urban 
Music /Columbia album includes a 

remix of another cut penned by the 
trio, "California Christmas," featur- 
ing Damani. For those not familiar with 
that name, he's a Los Angeles rapper 
who recently signed with My 
Block /SUM. 

Which brings us right smack 
back to the year -end speculation 
opening this column. Damn. Think 
I'll hit the repeat button and take 
another spin on that sleigh ride 
with Bootsy. 

COLLINS 

Tracy Lawrence Cooks Up Turkeys, New Album 
Country Star Finds Rocky Comfort In Running His Own Label 

Tracy Lawrence has a lot cookiri . 
Not only did he recently fry 
more than 200 turkeys for the 
homeless at the Nashville Res- 

cue Mission, he has a new 
album and his own record label 
on his plate. 

The turkey fry was more 
than a photo op; it was 
Lawrence's brainstorm to cre- 
ate awareness for the mission. 

He actually spent all day cook- 
ing, shaking hands and bond- 
ing with the homeless the 
mission serves. 

On the other hand, the new 
album and label grew out of 
Lawrence's desire to control his 
own destiny. Frustrated with get- 

fing bounced from label to label 
because of corporate restructur- 
ing, Lawrence decided to take 

matters into his own hands. 
(After recording for Atlantic 
Records through most of the 
'90s, Lawrence briefly shifted to 

sister label Warner Bros. He 
later recorded for DreamWorks, 
but was shuttled to Mercury 
when that label folded.) 

After a potential deal with 
Sony BMG went south due to 
management changes at the top, 
Lawrence had had enough. "It 
seemed like a healthy avenue 
for us to go down," he says of 
starting his own label, Rocky 
Comfort Records, with his 
brother Laney last summer. "It's 
absolutely impossible to estab- 
lish any kind of momentum," 
he says of being moved from 
label to label. "You've got to start 
all over." 

While Laney handles the 
business end of things, Tracy is 
focusing on the A&R side, at 
least for now. "I've got visions 

of grandeur, but the reality is 
I've got a lot on my plate right 
now," he says, noting his 
roughly 120 concert appear- 
ances in 2006. 

The first artist signed to 
Rocky Comfort is Lawrence's 
old friend Chad Brock, who 
had success at Warner Bros. in 
the late '90s and the early part 
of this century. "It's easier to 
reconnect an older artist that's 
had hits -because they're 
more savvy and they get the lay 
of the land -than it is to break 
a new artist from nothing," 
Lawrence says. 

Lawrence's own "For the 
Love" is due Jan. 30 and is as 
solid a project as anything he's 
done on a major label. The 
album features a few special 
guests, too. While the first sin- 
gle, "Find Out Who Your 
Friends Are," has hovered near 
the bottom of Billboard's Hot 

Country Songs chart since its 
debut in September, an alter- 
nate version featuring long- 
time friends Kenny Chesney 
and Tim McGraw is a bonus 
track on the album. 

There's also a turn by Brad 
Arnold of 3 Doors Down on the 
title track. Lawrence and 
Arnold met a few years ago and 
have teamed up at various char- 
ity events. "Brad is really an 
avid country music fan and 
wanted to sing on a country 
record," Lawrence says. The 
song, which Lawrence had al- 

ready recorded, was hand - 
selected for Arnold because "it 
seemed to have the most com- 
mon ground for both of us," 
Lawrence says. "I wanted it to 
be a comfortable fit." 

Lawrence's road band plays 
on two tracks -a first for the 
veteran crooner. "It's good for 
the camaraderie and it makes 

everybody feel more a part of 
it," he says. 

The album also features the 
first song that Lawrence wrote 
by himself, "Speed of Flight." 
"I've always been really critical 
of my own work," he says, "so 
it was really a big step for me 
to record something that came 
from me and nobody else." 

Like most independent la- 
bels, Lawrence's Rocky Com- 
fort is counting on a lower 
overhead to turn a quicker 
profit. "If we can sell a couple 
hundred thousand records, 
we've hit a grand slam," 
Lawrence says. To that end, 
Rocky Comfort will be distrib- 
uted by A2M (Artist2Market), 
Handleman's independent dis- 
tribution arm that has also han- 
dled releases by Tracy Byrd and 
Tommy Lee, among others. The 
album, like other A2M releases, 
will have a $10 price point. 
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Releases deemed by the review editors to deserve special attention 
on the basis of musical merit and /or Billboard chart potential. 

CIARA 
Ciara: The Evolution 
Producers: various 
LaFace /Zomba 
Release Date: Dec. 5 
With "The Evolution," 
Ciara aims to take the 
success of her 2005 

debut "Goodies" to a new level musically 
and creatively. This "evolution" is evident 
with the slow- burning hit "Promise," which 
finds the 21- year -old dance queen 
exploring her sultry side. In addition to 
appearances by Pharrell, Will.i.am, 50 Cent 
and Chamillionaire, crunk king Lil Jon, who 
produced the title track on the debut, 
returns for two songs -the bass -heavy, 
dancefloor jam "That's Right" and the 
somewhat juvenile "C.R.U.S.H." Songs such 
as the Rodney Jerkins -produced "Make It 
Last Forever" and "Get Up," produced by 
Jazze Pha and also featured on the film 
soundtrack to "Step Up," are surefire club 
hits, although such ballads as "It's Over" 
tend to fall flat. Nonetheless, "The 
Evolution" should one, two -step Ciara even 
closer to superstardom. -JM 

JARVIS COCKER 
Jarvis 
Producers: Graham 
Sutton, Jarvis Cocker 
Rough Trade 
Release Date: Nov. 13 

(UK.) 
One of the messages 

written on former Pulp frontman Cocker's 
first solo CD reads: "Do not adjust your 
tone control -it's meant to sound like that." 
And, indeed, the 14 songs here are a long 
way from Pulp's high -gloss Britpop days, 
with lo-fi production and an endearingly 

ramshackle approach to performance very 
much the order of the day. Yet Cocker's 
witty lyrics and pithy songwriting shine 
through as he tackles everything from 
Britain's obesity epidemic ( "Fat Children ") 
to Live 8 (the expletive- strewn hidden 
track "Running the World ") with bleak 
black humor and borderline contempt. The 
sinister air and downbeat arrangements 
may ultimately stifle any commercial 
aspirations and prolong Cocker's self - 
imposed exile in France, but artistically this 
is an understated triumph, whatever your 
tone control might say. How's about a U.S. 

release, too ? -MS 

BRIAN McKNIGHT 
Ten 
Producers: various 
Warner Bros. 
Release Date: Dec. 5 
McKnight celebrates 
his 10th album and 
15th year of recording 

by largely doing what he's always done - 
mining smooth soul grooves and singing 
about who's done what wrong to who. But 
there are some new tricks: "Used to Be My 
Girl" slyly kisses off an ex with cautionary 
words to her current lover over a moody 
and spare but still rhythmic groove. 
McKnight also enters the realm of current 
events on "Red, White, and Blue," joining 
the country trio Rascal Flatts for a solemn, 
textured soldier's paean to his wife back 
home. The rest of "Ten" features standard 
McKnight fare, from booty ballads 
( "Comfortable," "What's My Name ") to 
songs about being in ( "I Do ") and out of 
love ( "Unhappy Without You "), on which 
McKnight is all too happy to take it on the 
chin for his own shortcomings. -GG 

SHAKIRA FEATURING 
CARLOS SANTANA 
Illegal (3:49) 
Producers: Shakira, 
Lester Mendez 
Writers: Shakira, 
L. Mendez 
Publishers: various 
Epic 

Following up the biggest radio hit in history - 
"Hips Don't Lie" by Shakira with Wyclef Jean 
-is no doubt daunting, so Epic is doing soft - 
shoe with the Latin siren's "Illegal" from her 
tepidly received "Oral Fixation, Vol. 2." This 
gorgeous ballad mourns the loss of a lover in 

the singer /songwriter /producer's most 
understated performance to date, as Shakira 
laments, "It should be illegal to deceive a 

woman's heart." Santana effectively weaves a 

quiet electric guitar thread throughout, like 
tears accompanying the loss. It may take 
MTV /VH1 fuel to catapult "Illegal" and 
convince top 40 that there's room for two 
ballads, alongside Christina Aguilera's "Hurt" 
-but this forlorn masterpiece is as instantly 
reactive on the slow side as "Whenever, 
Wherever" was on the fast. -CT 

JAY -Z Lost Ones 
(3:47) 
Producers: Dr. Dre, 
Mark Batson 
Writers: S. Carter, 
A. Young, M. Batson, 
D. Parker, C. Payne 
Publishers: not listed 
Roc -A -Fella /DefJam 

Jay -Z made his less- than -triumphant 
return with the trumpet -blaring single 
"Show Me What You Got," in which he 
musters dull metaphors, comparing his 
second coming to that of Michael Jordan. 
A much better depiction of the rapper is 

second "Kingdom Come" single "Lost 
Ones," featuring an eerily jazzy hook by 
Def Jam soulstress Crisette Michelle. In 

three succinct verses, Jay reflects, 
respectively, on his severed ties with Roc - 
A -Fella cofounders Damon Dash and 
Kareem Burke ("Hoy had to get the 
shallow shit up off him "); a female 
companion (B ?); and his nephew's death 
"in the car I bought." A few stale 
references linger, but for the most part 
this is the Jay we know and love. -CH 

ALI3LJ PSIS 

LATIN 

LUIS MIGUEL 
Navidades 
Producer: Juan Carlos 
Calderón 
WEA Latina 
Release Date: Nov. 14 

aMexican crooner Luis 
Miguel's first foray into 

holiday fare doesn't include a 

single "Latin" Christmas 
track, but instead consists 
fully of translated Christmas 
standards. The repertoire is 

consistent with the big -band 
arrangements of this set, 
although hearing these 
songs in Spanish may be 
disconcerting to some, 
particularly in the cases 
where the lyrics diverge 
completely from the 
originals. If that doesn't bug 
you, however, "Navidades" 
works. Miguel is a traditional 
balladeer and his traditional 
arrangements work well for 
uptempo numbers ( "Santa 
Claus Llegó a la Ciudad ") 
and string -laden, 
contemplative fare ( "Estaré 
En Mi Casa Esta Navidad"). 
There are standouts, among 
them the closing "Noche de 
Paz" (Silent Night), which 
incorporates a gospel 
chorus and plenty of swing 
in the beat. -LC 

ROCK 

VARIOUS ARTISTS 
The OC Mix 6- Covering 
Our Tracks 
Producer: none listed 
Warner Bros. 
Release Date: Dec. 5 

©Although Mischa 
Barton and original plot 

lines may be history on "The 
OC," the Fox teen drama 
continues to feature up -and- 
coming indie acts on its 
compilation CDs. This time 
the show's latest soundtrack 
is a covers -only disc. Most of 
the songs are stripped -down 
or tamer versions of the 
originals, such as Mates of 
State's delicate take on the 
show's theme song, 
Phantom Planet's 
"California," Rogue Wave's 
melodic rendition of Pixies' 
"Debaser" and John Paul 
White's tear -jerking cover of 
ELO's "Can't Get It Out of My 
Head," during which you can 
almost see Seth Cohen's 
eyes start to artificially well. 
Pinback extends Black Flag's 
"Wasted" to more than three 
minutes, starting out 
singsongy and shifting into a 

punk breakdown at the end. 
But the liveliest cover is Lady 

Sovereign's take on the Sex 
Pistols' "Pretty Vacant," on 
which the British MC gives 
the punk classic a modern 
electronic punch. -JM 

PJ HARVEY 
The Peel Sessions 1991- 
2004 
Producers: various 
Island Def Jam 
Release Date: Nov 7 

©PJ Harvey's "Peel 
Sessions" comes in at a 

slight -and slightly uneven - 
41 minutes, but flashes with 
moments of greatness. The 
raw charge of Harvey's early 
material is evident in her very 
first session with John Peel, 
which is offered unabridged 
and drips with the sweaty 
kiss -off sass that made her 
1992 debut, "Dry," so 
memorable. A starkly 
intimate reading of the 
alternately scathing /terrified 
"Snake" and a positively sexy 
take on "Wang Dang Doodle" 
also leave their mark. But 
"You Come Through," taken 
not from a session with Peel, 
but from a tribute to him 
staged just weeks after his 
untimely death, lingers 
longest. The deep bond 
between Harvey and Peel is 

apparent in every aching 
note as her voice strains to 
proffer the fragile chorus: 
"You be well for me /You 
come through for me " -SV 

POP 

NORA YORK 
What I Want 
Producer: Jamie Lawrence 
215 Records 
Release Date: Nov. 14 

©Since emerging from 
New York's Knitting 

Factory jazz scene in the late 
'90s, Nora York has ignored 
musical boundaries. Like 
sister in song Nellie McKay, 
she has no use for the words 
"musical genre." On her third 
album, the aurally delicious 
"What I Want," York stands 
tall and proud at the 
intersection of Joni Mitchell, 
Steely Dan, Jane Siberry and 
Norah Jones. York had a 

hand in writing the bulk of 
the songs here, such as the 
buoyant title track. "Artificial 
Paradise" manages to bridge 
the gap between Mitchell's 
"Hejira" and "Dog Eat Dog." 
No easy feat, for sure. In 

York's worldview, desire and 
redemption share the same 
stage. A cover of Tammy 
Wynette's "Stand by Your 
Man" lacks luster, but a 

reading of the Rolling 
Stones' "Ruby Tuesday," 
stripped of any excess, is, in a 

word, beautiful. -MP 

WORLD 

BEBO VALDES 
Bebo 
Producer: Fernando Trueba 
Union Records 
Release Date: Nov 21 

©Bebo Valdes is one of 
the great Cuban 

pianists. He's been a revered 
artist since the 1940s and 
during the intervening 
decades has done a good 
deal of recording, yet this is 

his first solo album. The 
record is a reminiscence on 
popular Cuban tunes and 
styles, and Valdes' 
performance is fluid and 
nuanced. He plays a couple 
of typically brief 
contradanzas -"La Caridad" 
and "Tu Sonrisa"-as well as 
the 19th- century habanera- 
canción "La Bella Cubana." 
Another fine moment is the 
romantic bolero "Marta," 
beautifully phrased by 
Valdes. The original song 
"Oleaje," a fantasia for piano, 
is a dramatic piece Valdes 
wrote in 1946, performed 
here with great elegance. 
Another admirable track, 
"Consuélate," is a 

guanguancó that provides a 

rhythmically intricate 
challenge that Valdes meets 
with his inimitable 
mastery. -PW 

DVD 

SLIPKNOT 
Voliminal: Inside the Nine 
Director: M. Shawn Crahan 
Roadrunner 
Release Date: Dec. 5 

"Voliminal: Inside the 
Nine" is being touted as 

a "brutally honest and 
visually unique art piece." 
Translation: "Art piece" 
means randomly stringing 
footage from concerts and 
the usual backstage antics 
with images of pigeons and 
overflowing toilets, then 
tossing in whatever visual 
effects struck M. Shawn 
Crahan's fancy while he 

edited it. "Brutally honest" 
refers to showing band 
personnel partying till they 
puke and closeups of 
percussionist Chris Fehn 
making obscene gestures. 
As for "visually unique," 
that's the jargon for a 

Slipknot guy strolling 
continued on »p88 
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Rrvirws. 
from »p87 
onstage during a set by As 

I Lay Dying, wearing nothing 
but a mask and hat. Save 
your cash for the band's next 
tour -if you want 
manufactured chaos, that's 
where you'll get your 
money's worth. -CLT 

CHRISTIAN 
KATHY TROCCOLI 
The Story of Love 
Producers: Kathy Troccoli, 
Matt Baugher 
KT Records 
Release Date: Nov. 14 

111 
Next year Troccoli will 
celebrate her 25th 

anniversary as a recording 
artist, but the performances 
on this captivating CD 
sound as fresh and 
exuberant as if she were 
taking her first turn behind 
the mic. Troccoli unleashes 
her rich, warm alto on a mix 
of beautiful originals such as 
"Dancing Me Through This 
Life" and "Friend for Life" 
alongside pop standards like 
"Pick Yourself Up" and the 
oft- recorded "The Glory of 
Love." Her jazzy, breezy take 
on I Corinthians 13 in "I Cor 
13" is among the album's 
highlights, as is the heartfelt 
ballad "Talk to Jesus," which 
she co -wrote with Tom 
Kimmel and Jeff Franzel. 
Troccoli has previously 
enjoyed success in the 

contemporary Christian and 
mainstream pop markets, 
and this classy CD should 
serve as a reminder that the 
lady can sing anything and 
make it a moment to 
remember. -DEP 

VITAL REISSUES 

SUBLIME 
Everything Under the Sun 
Producers: various 
Geffen /UMe /Gasoline 
Alley /Skunk 
Release Date: Nov. 14 

With just three proper 
albums to its name, and 
already having been the 
subject of a rarities 
collection, live album, 
acoustic live album, Deluxe 
Edition reissue, three 
greatest -hits comps and a 

tribute record, Sublime has 
officially stretched the 
definition of who ranks a 

boxed set to the snapping 
point. This three- CD /one- 
DVD set sounds literally like 
every CDR in the attic that 
still had the name Bradley 
Nowell, who succumbed to 
a drug overdose in 1996, 
scribbled on it. These 
sketches, jams, demos, sub - 
bootleg- quality live 
recordings and Bob Marley 
covers -many of which 
clock in at just about two 
minutes -range from the 
interestingly raw to the 

BANDCAMP 
Wanna Dance? 
Producers: Dave McNair, 
Benji Madden 
bandcamp /EVLA 
Release Date: Dec. 5 
After releasing a regional DIY album and a follow -up EP, 

this Billboard Underground headliner is ready to grab 
listeners by the horns. Bandcamp proves its bull's -eye 
mainstream acumen with rocking guitar riffs and pop 
hooks primed for radio saturation. "Wanna Dance ?" is 

packed with 12 melodic, wholly accessible tracks. 
Captivating hooks roller coaster through the journey of 
relationships and how they ultimately shape us. Best 
among the bunch are obvious single "Someone "; 
"Brightest Dark," a tale of seeing past people's 
differences; the '50s- flavored "The Fonzie Movement"; 
and "One Day," which reflects on the Peter Pan complex. 
It's rare that an album leaves you craving more. "Wanna 
Dance ?" Yes, and then some. -AV 

I :NI IDIVIC1 10 WIN 
EDITED BY JONATHAN COHEN (ALBUMS) AND 
CHUCK TAYLOR (SINGLES) 
CONTRIBUTORS: Leila Cobo, Gary Graff, Clover Hope, 
Jill Menze, Michael Paoletta, Déborah Evans Price, Mark 
Sutherland, Chuck Taylor, Christa L. Titus, Philip Van 
Vleck, Susan Visakowitz, Alex Vitoulis, Jeff Vrabel 

PICK : A new release predicted to hit the top half of 
the chart in the corresponding format. 
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unlistenable, especially 
when the band trades its 
slow -rolling, dub -style vibe 
for stabs at to -fi punk. 
Completists will be tickled. 
Casual "What I Got" fans 
will more likely wonder 
what could possibly 
warrant this level of 
continued fuss. -JV 

SOUNDTRACK 
VARIOUS ARTISTS 
Stereophonic Music 
Listenings That Have Been 
Origin In Moving Film 
'Borat' 
Producers: Monica 
Levinson, Richard 
Henderson 
Downtown /Atlantic 
Release Date: Oct. 24 

©This year's winner of 
the "Beavis and Butt - 

head Experience" award for 
Best Audio Component of 
an Absurdly Dominant 
Cultural Event in a 

landslide, the "Borat" 
soundtrack is a tempting 
enough impulse buy, if only 
so one can install "You Be 
My Wife" on his or her's 
next iPod party shuffle. All 
the great Borat hits are 
here -the 
hilarious, 

THIS WEEK ON ghastly In My 
Country 
There Is 

Problem," the 
ghastly, 
hilarious 
"Wife," etc. - 
punctuated 
by lively 
Eastern 
European 
club tracks 
and score 
samples by 
Sacha Baron 
Cohen's 
brother Erran, 
an actual 
composer (no, really). Even 
the liner notes stay in 
character: "Selling Piratings 
of this discs by any other 
than Government Officials 
will result punishment by 
crushing." Some acts don't 
even attend to that kind of 
detail in their songs. -JV 

www.billboard.com 

ADDITIONAL 
REVIEWS: 

Dave Fischoff, 
"The Crawl" 
(Secretly Canadian) 

The Oxford 
Collapse, 
"Remember 
the Night 
Parties" 
(Sub Pop) 

Imitation 
Electric Piano, 
"Blow It Up 
Burn It Down 
Kick It Til It 
Bleeds" 
(Drag City) 

CRITICS' CHOICE *: A new release, regardless of chart 
potential, highly recommended for musical merit. 

All albums commercially available in the United 
States are eligible. Send album review copies to 
Jonathan Cohen and singles review copies to Chuck 
Taylor (both at Billboard, 770 Broadway, Sixth 
Floor, New York, N.Y. 10003) or to the writers in the 
appropriate bureaus. 

THE PUSSYCAT DOLLS 
How Many Times, How 
Many Lies (3:56) 
Producers: Ron Fair, 
Tal Herzberg 
Writer: D. Warren 
Publisher: RealSongs, 
ASCAP 
A &M 

Who'd have imagined a 

year ago that the 
Pussycat Dolls -an image 
act with little more than T &A 
in its favor -would deliver 
the year's most memorable 
pop hooks? "Don't Cha" hit 
No. 2 on The Billboard Hot 
100, "Stickwitchu" No. 5, 

"Beep" No.13 and "Buttons" 
No. 3. Fifth U.S. single "How 
Many Times, How Many Lies" 
returns songwriting great 
Diane Warren to the 
mainstream with a 

convincingly seductive 
downtempo number, thanks 
again to the on -par vocals of 
lead Nicole Scherzinger. 
There's little question that 
this ensemble owes all to the 
named singer -but amid so 
many horrendous top 40 
mainstays that have made 
2006's hit scene smell like a 

barnyard, we give a hearty 
thumbs up to any act whose 
hooks will give life to radio's 
catalog a year from now, and 
the 'Cats keep serving them 
up. Here's to nine lives. -CT 

NAS Hip -Hop Is Dead 
(3:48) 
Producer: William 
Writers: N. Jones, W. Adams, 
J. Lordan, D. Ingle 
Publisher: not listed 
Def Jam 

©Fans have cried foul 
that Nas' Will.i.am- 

produced single "Hip -Hop Is 

Dead" uses the same "In -a- 
Gadda-Da- Vida" sample as 
2004's "Thief's Theme." But 
the dynamic drums and 
guitar riffs are an apt 
backdrop for the Queens 
rapper's diatribe against hip - 
hop. In the opener, Nas 
prefaces, "I had to flip this 
track again, y'all." Ironically, 
this anti -mainstream cut has 
been popular on radio. In an 
age when many rappers 
simplify their lyrics for mass 
consumption, Nas persists 
with fresh imagery, cunning 
wordplay ( "like my girl Foxy, 
the kid went Def") and 
insightful lyrics that require 
second and third listens. And 
fittingly, he is still rhyming as 
the song fades out. -CH 

JIMMY BUFFETT 
Everybody's on the Phone 
(3:43) 
Producers: Mac McAnally, 
Michael Utley 
Writers: J. Buffett, P. Mayer, 
R. Guth, W. Kimbrough 
Publishers: various 
Mailboat /RCA Records 

The second single from 
Jimmy Buffett's "Take 

the Weather With You" disc, 
released in October, is a 

delightful and satirical take 
on our nation's dependence 
on cell phones. The tune is 

cleverly written, filled with 
humorous observations that 
poke fun at our obsession 
and the cyber traffic jam that 
is snarling up the information 
superhighway. Each verse is 

packed with words that 
might twist the tongue of a 

lesser artist, but Buffett 
navigates the verbiage with 
sly smile and tongue planted 
firmly in cheek. He's a master 
at this witty type of tune and 
turns in a winner here. 
There's an insinuating guitar 
riff that helps plant the 
chorus in your memory. The 
only complaint would be the 
background vocals, which 
add a little too much 
cheesiness to the track. 
Otherwise, it's a fun, playful 
outing that should brighten 
country airwaves this 
holiday season. -DEP 

FLYLEAF Fully Alive 
(2:46) 
Producer: Howard Benson 
Writers: various 
Publisher: BMG Songs, 
ASCAP 
Octone 

aThe second single from 
Flyleaf's debut is a 

ready -made winner that's as 
sticky as, well, flypaper. 
When it comes to shaping 
commercially viable music, 
producer Howard Benson 
(P.O.D., Papa Roach) keeps 
things snappy and tight, and 
for "Fully Alive," if you wink 
you'll miss it. It's less 
brooding than Flyleaf's first 
hit, "I'm So Sick," and sans 
the nü -metal background 
gurgles. Despite the fuzz 
tones on Sameer 
Bhattacharya's and Jared 
Hartmann's guitars, every 
note is crisply executed, 
even the sprawling solo at 
the bridge that sounds like it 
and James Culpepper's 
drums are coming from a 

distance. Flyleaf's 

nonthreatening angst can 
appeal to Avril Lavigne 
followers who want to rock a 

little harder, as Lacey 
Mosley's nasal vocals are not 
far removed from the anti - 
pop princess. -CLT 

LEIGH NASH Ocean Size 
Love (3:16) 
Producer: Pierre Marchand 
Writers: L. Nash, S. Cutler, 
A. Preven 
Publishers: various 
One Son 
Former Sixpence None the 
Richer lead singer Leigh 
Nash's stellar solo outing 
"My Idea of Heaven" failed 
to spur deserved interest 
from AC radio. Is it because 
of the usual big -name radio 
group's hands -off approach 
to indie releases? Shame, 
shame, but hopefully, with 
Clear Channel's recent sale 
to private partners, the wall 
will at last come down - 
especially given Nash's 
instant appeal and absolute 
familiarity. Second single 
"Ocean Size Love" is 

another sweet, accessible 
track, this time with an 
added chugging tempo and 
a guitar lick or two that 
infuses a cool factor to the 
format's ideal audience. 
Timing is off, as AC stations 
make the transition to all - 
holiday, but come 2007, this 
one is waiting in the wings 
and merits all consideration. 
"Heaven" should have been 
a hit ... if this one misses, 
then the writing is on the 
wall: Any programmers out 
there really care about 
what the audience wants 
to hear ? -CT 

ASHLEY TISDALE Last 
Christmas 
Warner Bros. 
WHITNEY WOLAIN 
Frosty the Snowman 
Topnotch 
LEIGH NASH Baby It's 
Cold Outside 
One Son 
DAVID YOUNG A 
Christmas I'll Remember 
Universe /Allegro 
JESSIE DANIELS Little 
Drummer Boy 
Midas 
THIRD DAY Born in 
Bethlehem 
Essential /PLG 
BRYAN LUBECK The First 
Noel 
Earthscape 
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A WEEKLY ROUNDUP 
OF NOTABLE C -ART 

ACHIEVEMENTS 

LOVE, LOVE, LOVE 

chart, though it's No. l only in 
one European country, France 
Back in the United States, this 
keepsake from Cirque du 
Soleil's Fab Four trbute bows. 
at No. 4 (272,000 copies), the 
band's 30th top 10 on The 
Billboard 200. 

Sarah McLachlan's new 
holiday set "Wintersong" 
produces three en:ries on th 
Adult Contemporary chart at 
billboard.biz. The only other 
artist in the Nielsen BDS era 
(since July 1993) to pull such 
a hat trick is Harry Connick 
Jr., also with Christmas song 

GEOFF MAYFIELD gmayfield@billboard.com 

Holiday Season, Jay -Z See Promising Starts 
Not a bad start That goes for both the 
holiday selling season and the return to 

duty by a certain recording artist. 
A stronger release slate than we saw 

during Thanksgiving week 2005 makes 
for a busy top 20 on The Billboard 200. 

In all, overall album volume is essen- 

.0" 

r.1WW1lJW!' 
In her first enby on Top 

Gospel Albums, Patti LaBelleÍ 
debuts at No. 1 with "The 
Gospel According to Patti 
LaBelle." It starts with 18,000 
copies and also charts at No. 
17 on Top R &B /H p -Hop 
Albums. Her first ink on the 
R &B chart happ 

READ FRED BRONSON 
EVERY WEEK AT 

BILLBOARD.COM /FRED 

»Selling millions of albums 
and winning trophies at every 
awards show is file, but let's 
not forget what'! really 
important: Carrie Underwood 
continues to rewrite chart 
history. Her corn Dined 11 weeks 
at No. 1 on Hot CDuntry Songs 
with "Before He Cheats" and 
"Jesus, Take the Wheel" are the 
longest any female artist has 
spent in pole position with solo 
recordings in a calendar year in 
the 62 -year history of 
Billboard's country singles tally. 

»Meanwhile, another "Ameri- 
can Idol" finalist collects the 
106th No. 1 for tie franchise, as 
Chris Daughtry's band enters 
Top Rock Albums on top. Fred 
Bronson predic-s who will earn 
the 107th and 108th chart - 
toppers for the TV series. Think 
"Jingle Bells" and "Breakaway." 

tially flat compared with last year's same 
week haul, down just 2,000 units, accord- 

ing to Nielsen ScundScan. In a year 
when album sales lag last year's pace by 

4.6 %, that represents a promising start 
to the always -key gift- shopping drive. 

Thanks to the much ballyhooed re- 

turn of Jay -Z and strong supporting cast, 

volume on the big chart actually beats 
the 2005 turfy -week tally by almost 7 %. 

The top 1) is particularly fruitful, 

where seven titles sell more than their 
same -ranked counterparts of a year ago. 
The biggest shift resides at No. 1, as 
680,000 copies for Jay -Z's "Kingdom 
Come' more than doubles the 320,000 
that System ofa Down's "Hypnotize" did 

when it entered the top slot last year. 

Factor in Garth Brooks' Wal -Mart ex- 

clusive, "The Sessions," which the retail 
giant did not report to SoundScan, and 
overall volume would beat last year's 
frame. Wal -Mart offers the set for $9.72. 

Then again, considering the way sales 
funnel toward price leaders like Wal- 

Mart Target, Best Buy and Circuit City, 

the omission of Brooks' details might 
make for a more appropriate report card. 

Without his album factored in, mass 
merchants are down 3% from Thanks - 
giving 2005, but that's mild compared 
with the 12% dip by chain retailers and 
the 20% decline posted by independents. 

So, if stores are down, how did busi- 
ness remain so close? SoundScari s non- 
traditional sector, which includes digital 
downloads, online sales, direct -to- 
consumer campaigns and limited - 
selection stores like Starbucks and 
JCPenney, tracked growth of 53% over 
Thanksgiving 2005. Album downloads 
alone more than doubled, from 362,000 

a year ago to 791,000. 

BACK IN BUSINESS: Fair warning. 
I will snap at the first person who shrugs 
shoulders and says, "I thought Jay -Z 

would have a bigger week." 
Certainly the end of his short-lived re- 

tirement brought me more questions 
from the consumer press about "King- 

dom Come" than any other album sched- 
uled this quarter, and chart watchers 
projected an 800,000 -plus start from 
chains' first -day sales. Still, 680,000 
marks his best sales week ever. 

For all his considerable chart success, 
Jay -Z has surpassed 500,000 copies only 

twice before, his previous best being 
558,000 when "The Dynasty Roc La Fa- 

milia" arrived in October 2000. 

His first album since 2004 further se- 

cures his place in Billboard 200 history. 
It marks the ninth time he has Sowed at 

No. 1, padding his all -time record. Garth 
Brooks is next with seven. 

His nine No. is on the big chart also 

exceed any other rapper. DMX and 2Pac 

are tied for second with five each. Among 
acts from all genres, Jay -Z moves into the 

league of all -time greats, tied for third 
place with the Rolling Stones, trailing only 

the Beatles (19) and Elvis Presley (10). 

WATCH WHAT HAPPENS: Prime - 
time music specials have become almost 

I VI Mee ̀  Watch `cil A Weekly National Music Sales Report 

Weekly Unit Sales Year -To -Date 
STORE DIGITAL 

ALBUMS SINGLES TRACKS 

This Week 

Last Week 

Change 

This Week last Yea 

Change 

17,027,000 

12,492,000 

36.3% 

17,029,000 

0.0% 

64,000 

56,000 

14.3% 

71,000 

-9.9% 

Weekly Album Sales 

35 million snits 

30 

25 

20 

15 

5 

2006 

11,631,000 

11,073,000 

5.0% 

7,830,000 

48.5% 

OJ F M A M J J A S O N D J 

2005 2006 CHANGE 

OVERALL UNIT SALES 

Albums 

Digital Tracks 

Store Singles 

Total 

Morns OW 

509,387,000 

300,796,000 

4,630,000 

814,813,000 

539,466,600 
'Includes track equivalent album sales (TEA) 
to one album sale. 

DIGITAL TRACKS SALES 

'05 

'06 

485,714,000 

502,640,000 

3,384,000 

991,738,000 

535,978,000 

-4.6% 

67.1% 

-26.9% 

21.7% 

-0.6% 
ich 10 track downloads equivalent 

502.6 million 

SALES BY ALBUM FORMAT 

CD 

Digital 

Cassette 

Other 

492,401,000 455,683,000 -7.5% 

13,667,000 28,176,000 106.2% 

2,333,000 1,033,000 -55.7% 

986,000 822,000 -16.6% 

as much a Thanksgiving tradition as 
turkey feasts and football games. 

For the second year in a row, ABC car- 

ried the American Music Awards on the 
Tuesday before the holiday, the same 
night that NBC placed the excellent 
"Tony Bennett: An American Classic," 
sponsored by Target. Both programs gen- 

erated handsome sales gains. 
In a week when album sales are up by 

36 %, at least six of the acts that played 
the AMA show score spikes that beat the 
market's pace. The biggest rise among 
them belongs to show opener Beyoncé, 
whose sales more than couble (9 -6, up 
155 %), but she also appeared on "Oprah" 

and had a deep discount at Circuit City 

the day after Thanksgiving. 
The next -largest percentage gain be- 

longs to Nelly Furtado (52 -63, up 77 %). 

The big chart also posts AMA- related in- 

creases of 40% or more at Nos. 13, 23, 

46 and 71. 

Tony Bennett's latest, which had a 

value -added edition on sale at Target, 
garners the Pacesetter award as its sales 
almost triple (32 -16, up 194 %). 

Among Bennett's guests, the first set 
by John Legend more than doubles (192- 

128, up 117 %), and Diar a Krall, No. 1 on 
Top Jazz Albums, sees her best gain since 

bowing 10 weeks ago (up 9 %). 

For week ending Nov. 26. 2006 Figures are rounded. 
Compiled from a rational sample of retail store and rack Niel sen 

.. reports col, tad and provided by SoundScan 

Year -To -Date Album 
Sales By Store Type 
250 million units 

200 

150 

100 

50 

113 

0- 
Indies Non- Mass Chain 

traditional Merdant 
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MOT MDT 
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ARTIST 
IMPRINT & NUMBER i DISTRIBUTING LABEL (PRICE) 

JAY -Z 
ROC -A- FELLA, DEF JAM 008045 "IDJMG (19.98) +i 

DAUGHTRY 
RCA 88860 /RMG I' 

Title 

Kingdom Come 

Daughtry 

VARIOUS ARTISTS 
SONY BMG STRATEGIC MARKETING GRO. 

THE BEATLES 
APPLE 7969, CAPITOL 118 "F 

SNOOP DOGG 

JNIVERSALZOMBA 01750 /SONY MUSIC (18.98) 

GREATEST 
GAINER 

'i981 

BEYONCE 
COLUMBIA 90920' /SONY MUSIC 11'. 

SOUNDTRACK 
WALT DISNEY 861620 (18 98) +/ 

NOW 23 

Love 

Tha Blue Carpet Treatment 

B'Day U 

Hannah Montana 

Konvicted 21; 

Pac's Life 

Love, Pain & The Whole Crazy Thing 

FutureSex /LoveSounds 

U218: Singles 

Doctor's Advocate 

Awake 

Celestial 

Duets: An American Classic 

Siempre 1' 

ARTIST a 
IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

AKON 
KONVICLUP FRONT /SRC /UNIVERSAL MOTOWN 007968' /UMRG (13.981 

2PAC 
AMARU 008025'/INTERSCOPE (13.98) 

KEITH URBAN 
CAPITOL NASHVILLE 77087 (18.98) 

JUSTIN TIMBERLAKE 
JIVE 88062' ZOMBA (18.98) 

ISLAND 008027/INTERSCOPE 113 UU + 

THE GAME 
GEFFEN 007933' / INTERSCOPE (13.98) 

JOSH GROBAN 
<3. REPRISE 44435 /WARNER BROS (1 /3 ftr + 

RBD 
EMI TELEVISA 75852 113 98) 

32 a 9 
PACE TONY BENNETT 
SETTER RPM/COLUMBIA 80979 /SONY MUSIC 08.98) 

111= 
21 

13 

7 

11 

o 17 3=.. 

Q 19 1) 

Q 24 42 

16 1r 

23 25 

e 

IL DIVO 
SACO COLUMBIA 02673/SONY MUSIC (18.98) 

"Am3licar 
Idol "f nGiat 

Chile 

Daughtry and, 
banc me 

304,)00 
copiES, 

best viel 
SourdSCd °, 
weer by a 

new tuck act. 

NICKELBACK 
ROADRUNNER 618300 /IDJMG (18.98) 

CARRIE UNDERWOOD 
ARISTA/ARISTA NASHVILLE 71197 /RMG (18.981 

All The Right Reasons 

Some Hearts 

36 

é3 12 14 

O 34 29 

31) 18 15 

SUGARLAND 
MERCURY 007411; AMON (13 98) 

HINDER 
UNIVERSAL REPUBLIC 0053901UMRG (9.98) 

SARAH MCLACHLAN 
ARISTA 81504 /RMG (18.98) 

0 

O 

Enjoy The Ride 4 

Extreme Behavior II 6 

Wintersong 17 

RASCAL FLATTS 
LYRIC STREET 165075/HOLLYWOOD (18.98) 

VARIOUS ARTISTS NOW That's What I Call Christmas! 3 
EMI /UNIVERSAL/20MBA /SONY BMG STRATEGIC MARKETING GROUP 89482/SONY MUSIC (19.98) 

FERGIE 
WILL.I.AM /ABM 007490 / INTERSCOPE (13.98) 

Me And My Gang © i. 

24f 

The Dutchess 

SOUNDTRACK 
WALT DISNEY 861592 (18 98) '+ 

Ih SOUNDTRACK 
WALT DISNEY 861426 (12.98) 

m 
JOHN LEGEND 
G O O D - COLUMBIA 80323/SONY MUSIC )18 98) 

The Cheetah Girls 2 U 

High School Musical El 

THE KILLERS 
ISLAND 007026' ID,1 /IL (13 951 

EVANESCENCE 
WIND UP 13120 n. : 

BRAND NEW 
INTERSCOPE 0080.'' ' 198) 

KILLSWITCH ENGAGE 
ROADRUNNER 61/H :' 1MG (18 -9B) 

!kipBARRY MANILOW 
ARISTA 82640/RMG 118 981 

34 26 24 ID THE FRAY 
EPIC 93931 SONY MUSIC 118. RBI +' 

CD 35 
LUDACRIS 
DTP DEE JAM 007224TDJMG 03.98) 

3N: 31 11 ANDREA BOCELLI 
SUGAR /DECCA 007831 UNIVERSAL CLASSICS GROUP (25.98 CD /DVD) )+ 

3-'" 33 33 
JOHN MAYER 
AWARE /COLUMBIA 79019'/SONY MUSIC (18.98) 

38 73 
JAMES TAYLOR 
COLUMBIA 00323 /SONY MUSIC (18.98) 

Once Again 3 

Sam's Town U 

The Open Door U 1 

The Devil And God Are Raging Inside Me 31 

As Daylight Dies 

The Greatest Songs Of The Sixties 

O 62 5; 

a 
41 28 22 

42 39 

42 27 19 

e 43 -,,/ DIDDY 
BAD BOY 83864/AG (18.98) 

44 20 7` 11 BIRDMAN & LIL WAYNE 
CASH MONEY / UNIVERSAL MOTOWN 007563' /UMRG (13.98) e 91 67 a JANET JACKSON 
JIRGIN 30416' (18 + 

O 46 43 SNOW PATROL 
OLYDOR /Á8M 00 /' 1NTERSCOPE (13.98) ( +) 

A Flity 
street date. 

N ex3osu 

and Vrai -Mart 
special ed - 

tion yi3ld 

117,0 JO units 

in just three 

days. 

brit 
Beyonaé (Na 
6) partâ's 
`Oprah, AMPis 

and a Eack 
Friday $6 99 

tag at B?st 

Buy intc a 

155% jLmp. 

How To Save A Life U 14! 

Release Therapy U 1 

Under The Desert Sky 11 

Continuum 

James Taylor At Christmas 38 

2,`<; 

VARIOUS ARTISTS 
WORD- CURB'PROVIDENT- INTEGRITY 67196 /EMI CMG (22.98) 

WOW Hits 2007 33 

JOJO 
DA FAMILY /BLACKGROUND'UNIVERSAL MOTOWN 007500 /UMRG (13.98) 

GEORGE STRAIT 
MCA NASHVILLE 006021UMGN 113.981 

MY CHEMICAL ROMANCE 
REPRISE 44427 /WARNER BROS. (18.98) 

47 8 

48 40 30 

49 25 

o 53 51 

The High Road 3 

It Just Comes Natural 3 

The Black Parade 2 

Press Play 

Like Father, Like Son 3 

1g 

20 Y.O 2 

TENACIOUS D 
EPIC 94891 SONY 18 981 

JOSH TURNER 
)ACA NASHVILLE U' 

JIM JONES 
DIPLOMATS 5964KOCH 11; 981 

BOB SEGER 
HIDEOUT 54506 1..: ' X15.96' + 

Eyes Open 27 

The Pick Of Destiny (Soundtrack) 8 

Your Man Illy 2 

6 

Face The Promise 4 

Hustler's P.O.M.E. (Product Of My Environment) 

A brand new 
label hebs 
push the 

band to )est 
sales week 

(60,000: and 

new chat 
peak. 

Jackson and 

former SL per 

Bowl pal 

Justin 
Timbedaka 

(No. 11) Eee 

mighty gars 
after $5.93 
sale at Be ;t 

Buy. 
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JAMES BLUNT 93 DANE COOK 172 

ANDREA BOCELLI _36, 141 0 
LIL' BODSIE 181 J.J. CALE & ERIC 

CHRIS BOTTI 175 CLAPTON 56 DANDY KANE 90 
BRAND NEW 31 JEREMY CAMP 106 DAUGHTRY 2 

BREAKING BENJAMIN ..157 JOHNNY CASH ....79, 145 DEFTONES 143 

BROOKS & DUNN 140 CELTIC WOMAN 66 DIDDY 43 

CHRIS BROWN 114 CHERISH 98 DIXIE CHICKS 102 
MICHAEL BUBLE 163 KENNY CHESNEY 125, 139 BOB DYLAN 75 

(+44) 6, 
2PAC 

30 SECAI CS TO MARS . 61 

TRACE TRACE _ÁN1Ó 
API . -61 

CHRISTv1 AGUILERA 51 

CLAYAIJN 35 
AKON. 8 

ALABAMA 183 

JASON ALDEAN 135 

THE ALL- AMERICAN 

REJECTS 59 

ALY & AI 85, 159 

RODNEY ATKINS 58 
AUDIOSLAVE 179 

0 
BIRDMAN & LIL WAYNE 44 
LLOYD BANKS 1ST 

BARLOWGIRL 197 

THE BEATLES 4 

BECK 147 

TONY BENNETT 18 

DIERKS BENTLEY 92 

BEYONCE 6 

90 Go to Fnww.billboard.biz for complete chart data 

54 48 46 

(1) 
58 29 23 

68 188 

58 60 

O 63 52 

60 44 40 

61 50 72 

O 84 61 

O 
64 10 

85 22 - 

66 69 91 

O 89 78 

O 114 165 

O 79 62 

76 135 

CD85 87 

72 67 79 

CHRISTINA AGUILERA 
RCA 82639/RMG (22.98) 

TIM MCGRAW 
CURB 78891 (18.98) 

BRAD PAISLEY 
ARISTA NASHVILLE 69642/SBN (18.98) 

SOUNDTRACK 
WALT DISNEY 861349 (18.98) 

SOUNDTRACK 
FOX/WARNER SUNSET /ATLANTIC 83998/AG (18.98) 

Title 

Back To Basics 

Greatest Hits Vol 2: Reflected 

Time Well Wasted 11 

Cars 

Happy Feet 

J.J. CALE & ERIC CLAPTON 
DUCK "REPRISE 44418 /WARNER BROS. (18.98) 

The Road To Escondido 

KELLIE PICKLER 
BNA 01797/SBN (18.98) Small Town Girl 

RODNEY ATKINS 
CURB 78945 (13.99) 

If You're Going Through Hell 

THE ALL -AMERICAN REJECTS 
DOGHOUSE 004791 / INTERSCOPE (13 98) 

ROD STEWART 
J 82641 /RMG (18.98) 

30 SECONDS TO MARS 
IMMORTAL 90992 /VIRGIN (12.98) 

ALAN JACKSON 
ACR /ARISTA NASHVILLE 80281/SBN (18.98) 

92 89 
NELLY FURTADO 
MOSLEY.GEFFEN 006300' /INTERSCOPE (13 -98) 

®( +44) 
INTERSCOPE 007754 (13.98( 

DAMIEN RICE 
HEFFAPAECTOR 43249 /WARNER BROS. (18.98) 

® 
m 87 76 

76 14 

77 59 56 

78 37 - 

CD104 95 

Move Along II 

Still The Same... Great Rock Classics Of Our Time 

A Beautiful Lie S 
Precious Memories 

Loose 

When Your Heart Stops Beating 

9 

CELTIC WOMAN 
MANHATTAN 70124 BLG (18.98) 

VANESSA HUDGENS 
HOLLYWOOD 162638 (13.98) 

BETTE MIDLER 
COLUMBIA 86266. SONY MUSIC (18.98) 

TAYLOR SWIFT 
BIG MACHINE 120702 (11.98) 

BRAD PAISLEY 
ARISTA NASHVILLE 00533/58N (18.98) 

THE PUSSYCAT DOLLS 
ABM 005374 / INTERSCOPE (13.98) 

PANIC! AT THE DISCO 
DECAYDANCE 077 /FUELED BY RAMER (13.98) (5) 

ALAN JACKSON 
ARISTA NASHVILLE 88172/506 (18.98) 

A Christmas Celebration 

V 

Cool Yule 

Taylor Swift 

Brad Paisley Christmas 

PCD 

A Fever You Can't Sweat Out 

Like Red On A Rose 

TOM WAITS 
ANTI- 86677 (53.98) 

BOB DYLAN 
COLUMBIA 87606'/SONY MUSIC (18.98) O+ 

IIFAT JOE 
TERROR SQUAD /IMPERIAL 78122° /VIRGIN (18.98) 

CORINNE BAILEY RAE 
CAPITOL 66361 (12.98) 

KENNY G 
I'm In The Mood For Love...The Most Romantic Melodies Of All Time ARISTA 82690 /RMG (18.98) 

JOHNNY CASH 
LEGACY /COLUMBIA (NASHVILLE) /AMERICAN /ISLAND 005288/UME (13.98) 

Orphans: Brawlers, Bawlers & Bastards 

Modern Times 

Me, Myself & I 

Corinne Bailey Rae 

! 

4 
1) 

22 

66 

24 

6f 

19 

. 1 

31 
The Legend Of Johnny Cash 4 0 123 117 TRACE ADKINS 

CAPITOL NASHVILLE 56731 (18.98) n 
HECTOR "EL FATHER" 
VI 008043 /MACHETE (14.98) O ®il 

Dangerous Man 

The Bad Boy 

82 51 - `'' LUIS MIGUEL 
WARNER LATINA 64038 (18 98) 

LOREENA MCKENNITT 
QUINLAN ROAD /VERVE 007920/VG (18.98) Q 

1 
VARIOUS ARTISTS 
UNIVERSAL LATINO 8069 (18.98) 

ALY & AJ 
HOLLYWOOD 162639 (13.9B) 

PATTI LABELLE 
UMBRELLA 970109 /BUNGALO I15 98) 

DAVE MATTHEWS BAND 
BAMA RAGS /RCA 88858 /RMG (19.98) 

MEAT LOAF 
VIRGIN 63147° (18.98) O 

OASIS 
EPIC /COLUMBIA 00754 /SONY MUSIC (18.98) C? 

DANIT39 KANE 
BAD BOY 83989/ÁG (18.98) 

RE -ENTRY 20 SWITCHFOOT 
COLUMBIA 77642' /SONY MUSIC (18.98) D 

DIERKS BENTLEY 
CAPITOL NASHVILLE 67320 (18.98) :+ 

JAMES BLUNT 
CUSTARD /ATLANTIC 97250'/ÁG (18 -98) +-) 

NEW 

NEW 

85 78 141 

O 
5® 87 

88 60 35 

O ® 
90 75 65 

Navidades Luis Miguel 

An Ancient Muse 

NOW Latino: Vol. 2 

Acoustic Hearts Of Winter 

The Gospel According to Patti LaBelle 

The Best Of What's Around: Vol. 01 

Bat Out Of Hell Ill: The Monster Is Loose 

Stop The Clocks (Best Of) 

Danity Kane 

Nothing Is Sound S 

Long Trip Alone 5 

Back To Bedlam © 2 
4 

45' 

Christmas Offerings 96 

Straight Outta Lynwooi 18' 

92 82 54 

93 64 85 

3 

8 

4 

17 

3. 

84 70 53 ® JIMMY BUFFETT 
MAILBOAT /RCA 00332 SBN (18.98) 

95 77 84 

Take The Weather With You 

ROBIN THICKE 
OVERBROOK /STAR TASK 006146 / INTERSCOPE (9.98) 

The Evolution Of Robin Thicke 

101 114' THIRD DAY 
ESSENTIAL 10828 (17.98) 

97 86 63 
WEIRD AL YANKOVIC 
WAY MOBY /VOLCANO 89351 ZOMBA (19.98 DD) (M 

98 94 99 
CHERISH 
SHO'NUFF 54077/CAPITOL (12 981 

99 98 97 
RED HOT CHILI PEPPERS 
WARNER BROS. 49996 (22.98) +' 

100 93 104 
THE RED JUMPSUIT APPARATUS 
VIRGIN 62829 (12,98) 

111.1011 
EM NEM 178 

EVRJESCENCE 30 

FATFAT DÖ 
FEF'G . 25 
VIC NTE FERNANDEZ 182 

LUE FIASCO 166 
FLYEAF . 180 
LUIT FONS 192 

POO RGHTERS 117 

KIRK FRANKLIN 168 

THE FRAY 34 

NELLY HURTADO 63 

KENNYÓ 
THE GAME 13 

VINCE GILL 154 

GNARLS BARKLEY 137 

JOSH GROBAN 14 

113./1111 
HEARTLAND 132 

HECTOR °EL FATHER" 81 

HELLOGDODBYE 170 

HINDER 21 

VANESSA HUDGENS 67 

ICE CUBE 
O 
IL DIVO 11. 186 

a 
ALAN JACKSON ... .62,73 
JANET JACKSON 45 

JAY -Z 1 

JIBES 111 

JOJO 40 

JIM JONES 49 

TOBY KEITH 130 

Unappreciated 4 

Stadium Arcadium R 1. 

Don't You Fake It S 25 

KIDZ BOP KIDS 104 

THE KILLERS 29 

KILLSWITCH ENGAGE 32 

KISS 167 

KOTTONMOUIH KINGS 199 

DIANA KRALL 121 

A.B. OUINTANILLA III 

PRESENTS KUMBIA ALL 

STARZ 185 

PATTI LABELLE 

JOHN LEGEND ....28, 128 
LITTLE BIG TOWN 160 

LUDACRIS 35 

MANY 
© 
BARRY MANILOW 33 
RICKY MARTIN 133 

DAVE MATTHEWS BAND ..87 
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AIRPLAY MONITORED BY SALES DATA COMPILED BY 

Nielsen 
Broadcast Data 
Systems 

LEGEND FOR HOT 100 AIRPLAY LOCATED BELOW CHART. HOT DIGITAL SONGS: Top selling paid download songs compiled from Internet sales reports collected and provided by Nielsen SoundScan. This data 
is used to compile both The Billboard Hot 100 and Pop 100. ADULT TOP 40 /ADULT CONTEMPORARY /MODERN ROCK: 70 adult top 40 stations, 93 adult contemporary stations and 71 modern rock stations are 

electronically monitored 24 hours a day, 7 days a week. See Chart Legend for additional rules and explanations. G 2006, VNU Business Media, Inc and Nielsen SoundScan, Inc. All rights reserved. 

Nielsen 
SoundScan 

DEC 
9 

Har 100 AIRPLAY, 
Y x TITLE 

.33 3ó ARTIST (IMPRINT / PROMOTION LABEL) 

t 3 

elMY LOVE 
JUSTIN TIMBERLAKE FEAT TI ¡JIVE /ZOMBA) 

O 3 
IRREPLACEABLE 

BEYONCE (COLUMBIA) 

O 2 10 
I WANNA LOVE YOU 

AKON FEAT SNOOP DOGS IKONVICT/UP FRON I,SRL, UNIVERSAL M1 

O 4 10 
SMACK THAT 
ANON FEAT EMINEM (SRC /UP FROM /KONVICT /UNIVERSAL M0T¡¡;,', 

O 6 
9 

SHORTIE LIKE MINE 
BOW WOW (COLUMBIA) 

6 5 17 

7 8 15 

8 7 15 

O o 11 HOW TO SAVE A LIFE 
THE FRAY (EPIC) 

11 7 
FERGALICIOUS 

FERGIE (WILL. I. AM /A &M /INTER, L JI _ 

12 11 WALK IT OUT 
UNE (BIG OOMP /KOCH) 

12 10 18 
FAR AWAY 
NICKELBACK (ROADRUNNER'IOJMG) 

14 8 WE FLY HIGH 
JIM JONES (DIPLOMATS u 

17 15 
CALL ME WHEN YOU'RE SOBER 
EVANESCENCE (WIND-UP) 

15 15 15 

16 13 21 

17 18 14 

18 16 17 

19 19 20 

22 9 
MONEY IN THE BANK 
LIL SCRAPPY FEAT. YOUNG BUCK lh REPRIS( 

® 25 8 WALK AWAY (REMEMBER ME) 
PAULA DAANDA FEAT. THE DEY (AR ISTA /RMG) 

33 4 
PROMISE 
CIARA (LAPACE /ZOMBA, 

/D 26 5 UNAPPRECIATED ÿ CHERISH (SHEIJUFF CAPITOL¡ 

24 23 14 

25 24 12 

MONEY MAKER 
LUDACRIS FEAT. PHARRELL (DTP /DEF JAM /IDJMG, 

LIPS OF AN ANGEL 
HINDER (UNIVERSAL REPUBLIC) 

SAY GOODBYE 
CHRIS BROWN (JIVE / ZOMBA) 

CHASING CARS 
SNOW PATROL ¡POLYDOR /A &M /INTERSCOPE) 

SEXYBACK 
JUSTIN TIMBERLAKE ,JIVE / ZOMBA) 

COME TO ME 
MOOT FEAT NICOLE SCHERZINGER HAD BOY /ATLANTIC) 

TOO LITTLE TOO LATE 
JOJO (DA FAMIL. 'I ¡. 

. ..J CASAL MOTOWN) 

GET UP 
CIARA FEAT. CHAMILLIONAIRE I :.I EJIVE /ZOMBA) 

STUNTIN' LIKE MY DADDY 
BIRDMAN A LIL WAYNE (CASH MONEY:'UNIVERSI L '.1U (0 :'JH 

BEFORE HE CHEATS 
CARRIE UNDERWOOD ¡ ARISTA, ARISTA NASHVILLE) 

ís-3 

26 

27 

28 

Q 

E4 3ó 

20 8 

27 10 

21 

29 

34 

31 28 

m 31 

36 

O 39 4 

35 30 12 

CD 41 5 

37 6 

0 38 B 

O 43 5 0 5 3 

41 35 25 

O 57 2 

43 32 46 

Q 61 2 

O 71 2 

42 32 

13 

12 

7 

13 

10 

10 

46 

o 
m 

58 3 

56 4 

51 6 

50 6 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

SHOW ME WHAT YOU GOT 
JAY -Z (ROC -A- FELLA /DEF JAM /IDJMS) 

MY WISH 
RASCAL FLATTS (LYRIC STREET) 

SHOW STOPPER 
SANITY KANE (BAD BOY /ATLANTIC) 

WANT TO 
SUGARLAND (MERCURY) 

HURT 
CHRISTINA AGUILERA (RCA /RMG) 

YOU SAVE ME 
KENNY CHESNEY(BRA) 

MY LITTLE GIRL 
TIM MCGRAW (CURB) 

WAITING ON THE WORLD TO CHANGE 
JOHN MAYER (AWARE COLUMBIA) 

THAT'S THAT S * ** 
SNOOP OOGG FEAT R. KELLY (DOGGYSTYLE /GEFFEN, 

TAKE ME AS I AM 
MARY J. BLIGE (MATRIARCH /GEFFEN) 

YOU 
LLOYD FEAT. LIE WAYNE (THE INC. /UNIVERSAL MOTOWN) 

SHE'S EVERYTHING 
BRAD PAISLEY ( ARISTA NASHVILLE) 

SOME PEOPLE CHANGE 
MONTGOMERY GENTRY (C ,:SHVILLE)) 

IT JUST COMES NATURAL 
GEORGE STRAIT (MCA NASHVILLE) 

I LUV IT 
YOUNG JEEZY (CORPORATE THUGZ /DEF JAM /IDJMG) 

BUTTONS 
THE PUSSYCAT DOLLS ¡A &M /INTERSCOPE) 

RUNAWAY LOVE 
LUDACRIS FEAT. MARY J. BLIGE (DTP. DEF JAM /IDJMG) 

WHAT HURTS THE MOST 
RASCAL FLATTS (LYRIC STREET) 

BREAK IT OFF 
RIHANNA A SEAN PAUL (SRP /DEF JAM /IDJMG) 

MAKE IT RAIN 
FAT JOE FEAT. LIL WAYNE (TERROR SOUAD /IMP / -V 

OVER MY HEAD (CABLE CAR) 
THE FRAY (EPIC) 

WATCHING YOU 
RODNEY ATKINS (CURB) 

UPGRADE U 
BEYONCE FEAT. JAY -Z (COLUMBIA) 

MOUNTAINS 
LONESTAR (BRA) 

TIM MCGRAW 
TAYLOR SWIFT (BIG MACHINE) 

1,007 stations, comprised of top 40, adult contemporary, R &B /hip -hop, 
are electronically monitored 24 hours a day, 7 days a week. This data is 

courtly, rock, gospel, Latin, and Christian formats, 
used to compile The Billboard Hot 100. 

? AI)lJ L'I TOp 40,M 

o 
© 

á3 3ó 
I 4 

2 25 

3 3 25 

O 5 23 

Q 4 18 

O 6 11 

7 17 

O 8 15 

Q 9 31 

11 8 

11 10 30 

O 13 25 

13 12 26 

O 14 10 

15 15 16 

16 8 

17 11 

20 7 

O 21 18 

20 18 13 

21 19 14 

23 5 

28 2 

27 3 

O 2; 11 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

HOW TO SAVE AeLIFE 
THE FRAY (EPIC) 

CHASING CARS 
SNOW PATROL (POLYDOR /A &M /INTERSCOPL¡ 

FAR AWAY 
NICKELBACK (ROADRUNNER/II/NG) 

WAITING ON THE WORLD TO CHANGE 
JOHN MAYER -'.. 'LUMBIA) 

LIPS OF AN ANGEL 
HINDER 

_ 

- 'LI3LIC) 

STREETCORNER SYMPHONY 
ROB THOMAS _ CA ATLANTIC, 

CALL ME WHEN YOU'RE SOBER 
EVANESCENCE, ..INS -(1P) 

SUDDENLY I SEE 
KT TUNSTALL (RELENTLESS /VIRGIN) 

NOTHING LEFT TO LOSE 
MAT KEARNEY (AWARE COLUMBIA, 

LET LOVE IN 
GOO GOO DOLLS (WARNER GROS 

MOVE ALONG 
THE ALL -AMERICAN REJECTS (DOGHOUSE'INTER: 

BOSTON 
AUGUSTANA (EPIC) 

WHAT HURTS THE MOST 
RASCAL PUTTS (LYRIC STREET /HOLLYWOOD) 

TOO LITTLE TOO LATE 
JOJO (DA FAMILY /BLACKGROUND /UNIVERSAL MOTOWN) 

WHEN YOU WERE YOUNG 
THE KILLERS (ISLAND /113JMG) 

HURT 
CHRISTINA AGUILERA (RCA 

HERE IT GOES AGAIN 
OK GO (CAPITOL) 

THROUGH GLASS 
STONE SOUR (ROADRUNNER /IDJMG] 

CAN'T LET GO 
LANDON PIGG (RCA/RMG) 

SEXYBACK 
JUSTIN TIMBERLAKE (JIVE ZOMBA) 

GOODBYE MY LOVER 
JAMES BLUNT (CUSTARD /ATLANTIC) 

INTO THE OCEAN 
BLUE OCTOBER (UNIVERSAL MOTOWN) 

WORLD 
FIVE FOR FIGHTING (AWARE /COLUMBIA) 

IT ENDS TONIGHT 
THE ALL- AMERICAN REJECTS (DOGHOUSE /INTERS,: nI _ 

HEARD THE WORLD 
O.A.R. (EVERFINE /ATLANTIC /LAVA¡ 

tJ 

W 

l'J 

L1 

Úf 

t? 

L7 

L*I 

It7 

®HOT DIGITAI_ SONGS . 
mr, Y TITLE 
.z-3 e3 3ó ARTIST (IMPRINT PROMOTION LABEL) 

®I WANNA LOVE YOU 
IM' r::oc 

O 4 5 IRREPLACEABLE 
BEYONCE (COLUMBIA) 

3 3 9 

O 13 4 

5 5 11 

3 33 

7 r 19 

O 9 28 

6 9 

10 3 

11 2 10 

12 11 12 

13 1? 14 

64 

22 

16 

1 

2 

2 

7 

19 11 

17 7 

20 14 20 

21 18 10 

22 15 9 

23 20 19 

59 12 

24 7 

SMACK THAT 
AKON FEAT. EMINEM (KONVICT: UP FHII ,' 

WIND IT UP 
GWEN STEFAN( (INTERSCOPEI 

MY LOVE 
JUSTIN TIMBERLAKE FEAT. LL I 

HOW TO SAVE A LIFE 
THE FRAY (EPIC) 

LIPS OF AN ANGEL 
HINDER IU /.IVERSAL MOTOWN¡ 

CHASING CARS 
SNOW PATROL (POLYDOR /A &M. IN ILHSCOPE) 

IT ENDS TONIGHT 
THE ALL-AMERICAN REJECTS (DOGHOUSE /INTEHSLUI'. 

SHOW ME WHAT YOU GOT 
JAY-Z (ROC.A- FELLA/DEF JAM /IDJMG) 

FERGALICIOUS 
FERGIE (WILL.i AM /A &M /INTERSCOPE/ 

MONEY MAKER 
LUDACRIS FEAT PHARRELL (DTP /DEF JAM /IDJMG( 

SEXYBACK 
JUSTIN TIMBERLAKE (JIVE / ZOMBA) 

THAT'S THAT S * ** 
SNOOP DOGS (DOGGYSTYLE /GEFFEN) 

SAY IT RIGHT 
NELLY FURTADO (MOSLEY /GEFFEN) 

MAD WORLD 
MICHAEL ANDREWS FEAT. GARY JULES (EVERLOVING, 

WE FLY HIGH 
JIM JONES (DIPLOMATS /KOCH) 

BEFORE HE CHEATS 
CARRIE UNDERWOOD (ARISTA /ARISTA NASHVILLE) 

HURT 
CHRISTINA AGUILERA (RCA /RMG) 

WAITING ON THE WORLD TO CHANGE 
JOHN MAYER (AWARE /COLUMBIA) 

WELCOME TO THE BLACK PARADE 
MY CHEMICAL ROMANCE (REPRISE) 

WHITE & NERDY 
WEIRD Al YANKOVIC (WAY MOBY /VOLCANO / ZOMBA 

FAR AWAY 
NICKELBACK,ROADRUNNER /IDJMG) 

ALL I WANT FOR CHRISTMAS IS YOU 
MARIAN CAREY (COLUMBIA 

SHORTIE LIKE MINE 
BOW WOW FEAT CHRIS BROWN & JOHNTA AUSTIN ),ULUIJAIA 

26 

}e 
Eétr 

29 

34 

35 

3E 

37 

O 
V 
41 

43 

44 

o 
48 

x x TITLE 3 3ó ARTIST ,,IMPRINT / PROMOTION LABEL) 

21 11 

46 2 

29 25 

26 11 

39 2 

31 15 

32 7 

28 17 

25 6 

30 15 

34 15 

35 20 

49 29 

57 5 

55 3 

33 12 

60 34 

38 4 

36 16 

56 9 

45 10 

TOO LITTLE TOO LATE 
JOJO (DA FAMILY /BLACKGROUND /UNIVERSAL MOTOWN, 

THE SAINTS ARE COMING 
U2 & GREEN DAY (ISLAND /INTERSCOPE /REPRIS! 

LIFE IS A HIGHWAY 
RASCAL FLATTS ,WALT DISNEY) 

MANEATER 
NELLY FURTADO (MOSLEY /GEFFEN) 

WAIT A MINUTE 
THE PUSSYCAT DOLLS FEAT. TIMBALAND (A&M'INTEV' 

SAY GOODBYE 
CHRIS BROWN 'IVE ZOMBA) 

WALK IT OUT 
UNK (BIG 00': P n:1CH 

CHAIN HANG LOW 
JIBES IAEASTA GE FI'_IJI 

STUNTIN' LIKE MY DADDY 
BIRDMAN & LIL WAYNE (CASH MONEY/UNIVERSAL MATA''.', I 

SHOW STOPPER 
SANITY KANE LV/I BOY) 

CALL ME WHEN YOU'RE SOBER 
EVANESCENCE ',': r.¡ LPi 

SUDDENLY I SEE 
KT TUNSTALL - _L'.'_ _:: _ VIFtC IN) 

BUTTONS 
THE PUSSYCAT DOLLS FEAT. SNOOP DOSA (AAM /INTERSC )'''F ¡ 

HERE (IN YOUR ARMS) 
HELLOG000BYE (DRIVE -THRU) 

WALK AWAY (REMEMBER ME) 
PAULA DEANDA FEAT. THE DEY (ARISTA /RMG( 

COME TO ME 
SISSY FEAT. NICOLE SCHERZINGER (BAD BOY'ATLANTIC, 

WHAT HURTS THE MOST 
RASCAL FLATTS (LYRIC STREET) 

MAKE IT RAIN 
FAT JOE FEAT. LIL WAYNE (TERROR SDUAO /IMPERIAL'. 

WHEN YOU WERE YOUNG 
THE KILLERS (ISLAND/WAG) 

MY WISH 
RASCAL FLATTS (LYRIC STREET) 

TIM MCGRAW 
TAYLOR SWIFT (BIG MACHINE) 

44 39 
OVER MY HEAD (CABLE CAR) 
THE FRAY (EPIC) 

MOVE ALONG 
THE ALL -AMERICAN REJECTS (DOGHOUSE /INTERSCOPE, 

43 44 

_y S "6 TITLE 
s-3 Q33ó ARTIST (IMPRINT / PROMOTION LABEL) 

SHE'S EVERYTHING 
BRAD PAISLEY ( ARISTA NASHVILLI. 

51 40 5 

O - 1 

53 27 7 

54 48 3 

56 

(::) 
58 37 2 

' 59 54 8 

60 53 7 

63 30 

62 52 10 

51 5 

IT'S NOT OVER 
DAUGHTRY (RCA; RMG¡ 

LOVE ME OR HATE ME (F * *K YOU!!!!) 
LADY SOVEREIGN (DEF JAM /IDJMO) 

PROMISE 
CIARA L APACE / ZOMBA) 

THROUGH GLASS 
STONE SOUR (ROADRUNNER /IDJMG) 

50 4 
HATE (I REALLY DON'T LIKE YOU) 
PLAIN WHITE T'S (FEARLESS /HOLLYWOOD 

YOU KNOW MY NAME 
CHRIS CORNELL (SURETONE /INTERSC01': 

LET'S RIDE 
THE GAME (GEFFEN) 

1 

49 41 29 
CRAZY 
GNARLS BARKLEY (DOWNTOWN/ATLANTIC/LAVA A 

TELL ME 
MOOT FEAT. CHRISTINA AGUILERA (GAO BOY /ATLAN I ), 

50 42 6 

69 10 

64 58 8 

C 
66 

62 27 

BOSTON 
AUGUSTANA (EPIC) 

MONEY IN THE BANK 
LIL SCRAPPY FEAT. YOUNG BUCK (BME: REP, "I 
PROMISCUOUS 
NELLY FURTADO FEAT. TIMBALAND (MOSL. 

WANT TO 
SUGARLAND (MERCURY) 

COME BACK TO ME 
VANESSA CADGERS (HOLLYWOOD) 

MY LITTLE GIRL 
TIM MCGRAW (CURB) 

HIPS DON'T LIE 
SHAKIRA FEAT. WYCLEF JEAN (EPIC) 

61 39 
I WRITE SINS NOT TRAGEDIES 

i 

f68 

67 16 

W 1 

71 72 5 

72 70 25 

33 

PANIC, AT 111E DISCO 

GREATEST TIME OF YEAR 
ALT & AJ 

I 
HOLLYWOOD) 

GET UP 
CIARA FEAT. CHAMILLIONAIRE ILAFACEIJIVE/ZOMI. 

DEM JEANS 
CHINGY (SLOT -A -LO- 

DANI CALIFORNIA 
RES HOT CHILI PEPPERS (WARNER BROT 

IF WE WERE A MOVIE 
HANNAH MONTANA (WALT DISNEY) 

AIN'T NO OTHER MAN 
CHRISTINA AGUILERA (RCA /RMG( 

O 1 THE THANKSGIVING SONG 
ADAM SANDLER (WARNER BROS 1 

74 71 8 

66 30 

ROCKSTAR 
NICKELBACK(ROADRUNNER: IDJMG) 

HATE ME 
BLUE OCTOBER (UNIVERSAL MOTOWN) 

Data for week of DECEMBER 9, 2006 I For chart reprints call 646.654,4633 

ADULT 
CONTEMPORARY, 

TITLE 
ARTIST :'I- I PROMOTION LABEL) 

10 WHAT HURTS THE MOST 
RASCAL FLATTS ,LYRIC STREETHOLLYW' L- 'E- 

2 39 
UNWRITTEN 

' NATASHA BEOINGFIELD (CHIC) 

3 3 48 

4 I 28 

5 5 30 

6 

7 

7 

9 

50 

59 

BAD DAY 
DANIEL POWTER .',VARNER BROS 

THE RIDDLE 
FIVE FOR FIGHTING `WARE C7ALI, / A) 

BLACK HORSE & THE CHERRY TREE 
KT TUNSTALL IRELENI ,ESS V1RGI'., 

EVER THE SAME 
ROB THOMAS (MELISMAIATLANTIC I 

BECAUSE OF YOU 
KELLY CLARKSON RCA;RMG) 

E 10 18 
CRAZY 
GNARLS BARKLEY I 

DOWNTOWN ATLANTIC LAVA) 

SE 6 14 
HAVE YOU EVER SEEN THE RAIN * 
R00 STEWART 

of 

10 8 36 

11 

WHAT'S LEFT OF ME 
NICK LACHEY 

12 42 WHO SAYS YOU CAN'T GO HOME 
BON JOVI U V I 

12 11 24 

13 13 19 

14 14 23 

15 16 13 

16 15 11 

1 

18 19 7 

19 17 20 

0 1 

21 18 13 

m 

0 1 

23 22 7 

24 21 8 

0 

I CALL IT LOVE 
LIONEL RICHIE 

- 
'.10) 

WHEN THE STARS GO BLUE 
TIM MCGRAW I REPRISE) 

PUT YOUR RECORDS ON 
CORINNE BAILEY RAE (CAPITOL) 

WAITING ON THE WORLD TO CHANGE 
JOHN MAYER (AWARE /COLUMBIA) 

1 
1*d 

YOU ARE LOVED (DON'T GIVE UP) * 
JOSH GROBAN (143 REPRISE) 

JINGLE BELLS 
KIMBERLEY LOCKE CURSI 

CHASING CARS 
SNOW PATROL (POLYDOR; A&M. INTERSCOPE) 

WAIT FOR ME 
BOB SEGER (HIDEOUT /CAPITOL) 

IT CAME UPON A MIDNIGHT CLEAR 
DARYL HALL JOHN OATES (1.1-WATCH) 

FAR AWAY 
NICKELBACK (ROADRUNNER /IDJMG) 

HAPPY XMAS (WAR IS OVER) 
SARAH MCLACHLAN (ARISTA/RMGI 

HURT 
CHRISTINA AGUILERA (RCAIRMGI 

STREETCORNER SYMPHONY 
ROB THOMAS (MELISMA, ATLANTIC( 

SANTA CLAUS IS COMING TO TOWN 
WYNONNA (CURB) 

W 

I MODERN RC)CICTM 

3 3 3ó 

2 2 

3 3 25 

4 4 25 

5 7 10 

6 8 19 

7 5 21 

O 
9 6 17 

11 5 

10 10 16 

11 12 12 

12 9 20 

13 13 34 

14 15 41 

15 14 19 

17 2C 5 

21 6 

18 16 23 

19 18 9 

l'II/ 23 17 

21 17 13 ! 26 5 

23 19 13 

24 25 6 

25 22 17 

TITLE 
ARTIST (,IPRINT PROMOTION LABEL( WE 

ElWELCOME TO THE BLACK PARADE 
MY CHEMICAL ROMANCE -. 

ANNA -MOLLY 
INCUBUS (IMMORTAL. 

THROUGH GLASS 
STONE SOUR (ROADRUNNER /IDJMG( 

THE DIARY OF JANE 
BREAKING BENJAMIN (HOLLYWOOD) 

LOVE LIKE WINTER 
AFI (TINY EVIL /INTERSCOPE) 

FACE DOWN 
THE RED JUMPSUIT APPARATUS (VIRGIN) 

THE POT 
TOOL (TOOL DISSECTIONAL/VOLCANO / ZOMBA) 

SNOW ((HEY OH)) 
RED HOT CHILI PEPPERS ¡WARNED AROS I 

CALL ME WHEN YOU'RE SOBER 
EVANESCENCE ¡WINO -UPI 

CHASING CARS 
SNOW PATROL (POLYDOR RUM INTERSCOPE) 

LEVEL 
THE RACONTEURS (THIRD MAN. 1/2) 

WHEN YOU WERE YOUNG 
THE KILLERS (ISLAND /IDJMG( 

ANIMAL I HAVE BECOME 
THREE DAYS GRACE (JIVE / ZOMBA) 

THE KILL (BURY ME) 
30 SECONDS TO MARS (IMMORTAVIRGIN) 

LIPS OF AN ANGEL 
HINDER (UNIVERSAL REPUBLIC) 

FROM YESTERDAY 
30 SECONDS TO MARS (IMMORTALVIRGI "i¡ 

STARLIGHT 
MUSE (WARNER BROS .1 

TELL ME BABY 
RED HOT CHILI PEPPERS (WARNER BROS ) 

WHEN YOUR HEART STOPS BEATING 
) +44) (INTERSCOPEI 

INTO THE OCEAN 
BLUE OCTOBER (UNIVERSAL MOTOWN) 

HERE IT GOES AGAIN 
OK G0 (CAPITOL) 

PAIN 
THREE DAYS GRACE (JIVE I)'.'::C, 

HOLE IN THE EARTH 
DEFTONES¡ MAVERICK/REPRISE¡ 

THE WAR 
ANGELS AND AIRWAVES (SURETONE GEFFEN) 

TO BE LOVED 
PAPA ROACH (EL TONAL /GEFFENI 

L*I 
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DE C 
9 3 3 

o 2 1) K THAT 
Jas.WW/E1 WCMPMONIRACUA9ärL 

5 
k IRREPLACEABLE 

BEYONCE (COLUMBIA) 

1 
I WANNA LOVE YOU 
MN FF AT EJMOP 0000 (KOMACTAP FRONT/SRfNNNÆRSAL MOTOAM) 

4 4 13 
MY LOVE 
JUSTIN TIMBERLAKE FEAT. Ti. (JIVE /ZOMBA) 

o 7 35' 
HOW TO SAVE A LIFE 
THE FRAY (EPIC) 

6 6 

16 

2 LIPS OF AN ANGEL 
HINDER (UNIVERSAL REPUBLIC) 

WIND IT UP 
GWEN STEFAN/ (INTERSCOPE) 

8 3 14 
FERGALICIOUS 
FERNS (WILL.I.AM /A &WINTERSCOPE) 

9 8 1 :: 

1C 9 2:: 

13 1( 

15 1C 

14 1E 

17 16 

21 16 

40 4 

22 2C 

21 20 3 

22 18 12 

MONEY MAKER 
LUDACRIS FEAT. PHARRELL (DTP /DEF JAM /IDJMG) 

FAR AWAY 
NICKELBACK (ROADRUNNER /IDJMG) 

CHASING CARS 
SNOW PATROL (POLYDOR /A &M /INTERSCOPE) 

TOO LITTLE TOO LATE 
JOJO (DA FAMILY /BLACKGROUND /UNIVERSAL MOTOWN) 

SEXYBACK 
JUSTIN TIMBERLAKE (JIVE / ZOMBA) 

IT ENDS TONIGHT 
THE ALL -AMERICAN REJECTS (DOGHOUSE / INTERSCOPE) 

HURT 
CHRISTINA AGUILERA (RCA/RMG) 

CALL ME WHEN YOU'RE SOBER 
EVANESCENCE (WIND -UP) 

SAY GOODBYE 
CHRIS BROWN (JIVE /ZOMBA) 

WALK AWAY (REMEMBER ME) 
PAULA DEANDA FEAT. THE DEY (ARISTA/RMG) 

SAY IT RIGHT 
NELLY FURTADO (MOSLEY /GEFFEN) 

WAITING ON THE WORLD TO CHANGE 
JOHN MAYER (AWARE /COLUMBIA) 

SHOW ME WHAT YOU GOT 
JAY -Z (ROC -A- FELLA /DEF JAM /IDJMG) 

COME TO ME 
DIM FEAT. NICOLE SCHERZINGER (BAD BOY /ATLANTIC) 

23 23 1Ç GET UP 
CIARA FEAT. CHAMILLIONAIRE (LAFACE/JIVE/ZOMOA) 

24 13 

25 24 

33 

2) 

27 

9:S 

36 

26 

34 34 

35 32 

S SHOW STOPPER 
DANITY KANE (BAD BOY /ATLANTIC) 

BUTTONS 3$, 
THE PUSSYCAT DOLLS FEAT. SNOOP DOW (A &M/INTERSCOPE) 

SHORTIE LIKE MINE 
BOW WOW FEAT. CHRIS BROWN & JOHNTA AUSTIN (COLUMBIA) 

11 WELCOME TO THE BLACK PARADE 
MY CHEMICAL ROMANCE (REPRISE) 

6 
WAIT A MINUTE 
THE PUSSYCAT DOLLS FEAT. TIMBALAND (A&M /INTERSCOPE 

THAT'S THAT S * ** 
SNOOP DOSO FEAT. R. KELLY (DOGGYSTYLE /GEFFEN) 

COME BACK TO ME 
VANESSA RUMENS (HOLLYWOOD) 

- WE FLY HIGH 
' JIM JONES (DIPLOMATS /KOCH) 

12 
BEFORE HE CHEATS 
CARRIE UNDERWOOD (ARISTA /ARISTA NASHVILLE) 

3 
GALLERY 

-7'. MARIO VAZOUEZ (ARISTA/RMG) 

17 
ABOUT US 
BROOKE HOGAN FEAT. PAUL WALL (SMC /SOBE) 

o 
9 

WHITE & NERDY 
WEIRD AL YANKOVIC (WAY MOBY /VOLCANO / ZOMBA) 

36 37 30 
CRAZY 
GNARLS BARKLEY (DOWNTOWN /ATLANTIC /LAVA) 

MANEATER 37 (1 5 
NELLY FURTADO (MOSLEY /GEFFEN) 

1) 8 WALK IT OUT 
UNK (BIG OOMP/KOCH) 

17 

16 

AIN'T NO OTHER MAN 39 
CHRISTINA AGUILERA (RCA/RMG) 

6 
THE SAINTS ARE COMING 
UZ & GREEN DAY (ISLAND /INTERSCOPE /REPRISE) 

31 -9 

42 :9 

tr:) -4 

44 :5 

45 _8 

m 

[6 LIFE IS A HIGHWAY 
RASCAL FLATTE (WALT DISNEY /LYRIC STREET) 

7 
CHAIN HANG LOW 
JIBES (BEASTNGEFFEN) 

so SUDDENLY I SEE 
KT TUNSTALL (RELENTLESS /VIRGIN) 

f0 LONDON BRIDGE 
FERGIE (WILL.I.AM /A&M /INTERSCOPE) 

36 
WHEN YOU WERE YOUNG 
THE KILLERS )ISLAND /IDJMG) 

3 ) TU AMOR 
RED (EMI TELEVISANIRGIN) 

11:1 

48 5 

_-0 

50 

THROUGH GLASS 
STONE SOUR (ROADRUNNER /IDJMG) 

STUNTIN' LIKE MY DADDY 
BIRDMAN & DL WAYNE (CASH MONEY/UNIVERSAL MOTOWN) 

BREAK IT OFF 
RIHANNA & SEAN PAUL (SRP /DEF JAM /IDJMG) 

U AND DAT 
E -40 FEAT. T -PAIN A ILANDI GIRL (SICK WIO IT/BME/REPRISE) 

Y Ba TITLE 
á3 3ó ARTIST OMPRIN1 / PROMOTION LABE' 

HERE (IN YOUR ARMS) 
HELLOGOODBYE (DRIVE -THRU) 

ITS NOT OVER 
DAUGHTRY (RCA/RMG) 

57 6 TELL ME 
BIDDY FEAT. CHRISTINA AGUILERA (BAD BOY /ATLANTIC) 

54 52 27 (WHEN YOU GONNA) GIVE IT UP TO ME 
SEAN PAUL FEAT. KEYSHIA COLE (VP /ATLANTIC) 

55 53 4 
MAKE IT RAIN 
FAT JOE FEAT. LIL WAYNE (TERROR SOUAOAMPERIALVIRGIN) 

135 46 10 
LOVE ME OR HATE ME (F * *K YOU!!!!) 

eissm, LADY SOVEREIGN (DEF JAM /IDJMG) 

FP 66 14 
MY WISH 
RASCAL PLAITS (LYRIC STREET) 

/ 59 

59 56 

e60 

62 

2 
TIM MCGRAW 
TAYLOR SWIFT (BIG MACHINE) 

5 
SHE'S EVERYTHING 
BRAD PAISLEY (ARISTA NASHVILLE) 

3 
PROMISE 
CIARA (LAFACE/ZOMBA) 

4 HATE (I REALLY DON'T LIKE YOU) 
PLAIN WHITE TS (FEARLESS /HOLLYWOOD) 

62 55 23 SEXY LOVE 
NE -TO (DEF JAM /IDJMG) 

63 8 

65 8 

Q70 2 

Mk 66 27 

51 2 

MONEY IN THE BANK 
LIE SCRAPPY FEAT. YOUNG BUCK (BME /REPRISE) 

YOU KNOW MY NAME 
CHRIS CORNELL (INTERSCOPE) 

BOSTON 
AUGUSTANA (EPIC) 

DEM JEANS 
CHINGY FEAT. JEHMAINE DUPRI (SLOT -A- LOT /CAPITT ( 
DO IT TO IT 
CHERISH FEAT SEAN PAUL OF THE YOUNG13I000Z (SHOMFF/CPPIFIX.) 

LETS RIDE 
THE GAME (GEFFEN) 

67 10 WANT TO 
SUGARLAND (MERCURY) 

70 69 8 
MY LITTLE GIRL 
TIM MCGRAW (CURB) 

72 10 
ROCKSTAR 
NICKELBACK (ROADRUNNER /IDJMG) 

GREATEST TIME OF YEAR 
ALY & AJ (HOLLYWOOD) 

89 3 
UNAPPRECIATED 
CHERISH (SHO'NUFF /CAPITOL) 

iiihtiw 76 5 

74 12 

I 77 10 

IF WE WERE A MOVIE 
HANNAH MONTANA (WALT DISNEY) 

RING THE ALARM 
BEYONCE (COLUMBIA) 

STREETCORNER SYMPHONY 
ROB THOMAS (MELISMA/ATLANTIC) 

100 9 
HONESTLY 
CARTEL (THE MILITIA GROUP /EPIC) 

78 71 13 
HERE IT GOES AGAIN 

OK GO (CAPITOL) 

86 2 
9 CRIMES 
DAMIEN RICE (HEFFA /VECTOR/WARNER BROS.I 

80 81 12 
YOU SAVE ME 
KENNY CHESNEY (BNA) 

88 21 
THE KILL (BURY ME) 
30 SECONDS TO MARS (IMMORTALNIRGIN) 

82 80 11 
CHICKEN NOODLE SOUR. 
WEBSTAR & YOUNG B (UNIVERSAL REPUBLIC) 

83 61 11 
ONCE IN A LIFETIME 
KEITH URBAN (CAPITOL NASHVILLE) 

95 2 WATCHING YOU 
RODNEY ATKINS (CURB) 

85 84 26 
ITS GOIN' DOWN 
YUNG JOC (BLOCK/BAD BOY SOUTH /ATLANTIC) 

93 18 
FACE DOWN 

THE RED JUMPSUIT APPARATUS (VIRGIN) 

87 73 22 
THAT GIRL 
FRANKIE J FEAT. MANNIE FRESH & CHAMILLIONAIRE (COLUMBIA) 

88 93 16 
I LOVED HER FIRST 
HEARTLAND (LOFTON CREEK) 

89 82 19 
WOULD YOU GO WITH ME 
JOSH TURNER (MCA NASHVILLE) 

78 4 
WHEN YOUR HEART STOPS BEATING 90 
( +44) (INTERSCOPE) 

}!R 91 5 
SAVE ROOM j¡/ JOHN LEGEND (G.O.O.D. /COLUMBIA) 

92 90 15 
TELL ME BABY 

Mw- ru.,.., RED HOT CHILI PEPPERS (WARNER BROS.) 

I KNOW YOU SEE IT 
YUNG JOC (BLOCK /BAD BOY SOUTH /ATLANTIC) 

U + UR HAND 
PINK (LAFACE /ZOMBA) 

SNAP YO FINGERS 
LIL JON FEAT Edo & SEAN PAUL OF THE YOUNGBLOODZ (BMFIIVT) 

INTO THE OCEAN 
BLUE OCTOBER (UNIVERSAL MOTOWN) 

MIRACLE 
CASCADA ROBBINS 

WHO SAID 
HANNAH MONTANA WALT DISNEY 

KINGDOM COME 
JAY -Z ROC- A- FELLA/DEF JAM /IDJMG) 

HIGH SCHOOL NEVER ENDS 
BOWLING FOR SOUP (FFROE /JIVE /ZOMBA) 

POP 7P_ The tcp Pop singles & tracks, according to mainstream top 40 radio audience impressions measured by Nielsen 
B-Dadcst Daa Systems, and sales compiled by Nielsen SoundScan. See Chart Legend for rules and explanations. © 2006, VNU 
BLSinesa Melia, Inc. and Nielsen SoundScan, Inc. All rights reserved. SOP 100 AIRPLAY: Legend located below chart. SINGLES 
SALES: -his data is used to compile both the Billboard Hot 100 and Pop 100. See Chart Legend for rules and explanations. © 2006, 
VMJ B.Janese Media, Inc. All rights reserved. HITPREDICTOR: See Chart Legend for rules and explanations. © 2006, Promosquad 
and HiFFdiclorare trademarks of Think Fast LLC. 
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TITLE 
3ó ARTIST I. z ,I iIr l4 GE, EL. 

MY LOVE 
iUSTIN TIMBERLAKE FEAT TI 

HOW TO SAVE A LIFE 
THE FRAY (EPIC) 

LIPS OF AN ANGEL 
HINDER (UNIVERSAL REPUBLIC /UNIVERSAL) 

10 1: 

13 10 

14 9 

17 10 

16 12 If 

16 

8 

CID 
23 

20 20 

21 21 

25 

24 

24 19 

35 
aM/ 

16 

1C 

5 

24 

?8 

7 

SMACK THAT 
AKON FEAT EWEN (KONJICTNP RIO 4B AUWU SPLMOTOWN) 

FAR AWAY 
NICKELBACK (ROADRUNNER /IDJMG) 

MONEY MAKER 
LUDACRIS FEAT. PHARRELL (DTP /DEF JAM /IDJMG) 

TOO LITTLE TOO LATE 
JOJO (DA FAMILY /BLACKGROUND /UNIVERSAL MOTO 

FERGALICIOUS 
FERGIE (WILL.I.AM /A &M /INTERSCOPE) 

IRREPLACEABLE 
BEYONCE (COLUMBIA) 

I WANNA LOVE YOU 
AXON FEAT. SNOOP DODO II(OMICTMPRKwGSRCAMERSOL MOTO:. 

SEXYBACK 
JUSTIN TIMBERLAKE (JIVE / ZOMBA) 

CALL ME WHEN YOU'RE SOBER 
EVANESCENCE (WIND -UP) 

SAY GOODBYE 
CHRIS BROWN (JIVE / ZOMBA) 

WALK AWAY (REMEMBER ME) 
PAULA DEANOA FEAT. THE DEY (ARISTA/RMG) 

Ll 

Úf 

HURT 
CHRISTINA AGUILERA (RCA/RMG) 

CHASING CARS 
SNOW PATROL (POLYDOR /A &M /INTERSCOPE) 

GET UP 
CIARA FEAT. CHAMILLIONAIRE (LAFACE/JIVE /ZOMBA) 

COME TO ME 
DIDDY FEAT. NICOLE SCHERZINGER (BAD BOY /ATLANTIC) 

WIND IT UP 
GWEN STEFAN/ ( INTERSCOPE) 

GALLERY 
MARIO VAZQUEZ (ARISTA/RMG) 

BUTTONS 
THE PUSSYCAT DOLLS (A&M /INTERSCOPE) 

COME BACK TO ME 
VANESSA HUDGENS (HOLLYWOOD) 

7 IT ENDS TONIGHT 
THE ALL -AMERICAN REJECTS (DOGHOUSEANTERSCOPE) ,,itr 

2 
SHOW STOPPER 1 

DANITY KANE (BAD BOY /ATLANTIC) 

4 
SAY IT RIGHT 
NELLY FURTADO IMa4t EY'GEFFEN) 4,6 

3 "75 é 

6 

a 14 

6 

AIRPLAY MONITORED BY SALES DATA COMPILJEPBY 

Nielsen 
Broadcast Data 
Systems 

TITLE 
ARTIST ':' -_ 

BREAK IT OFF 
RI HANNA A SEAN PAUL (SRP /DEF JAM /IDJMG) 

WAITING ON THE WORLD TO CHANGE 
JUHN MAYER (AWARE/COLUMBIA) 

ABOUT US 
BROOK HOGAN FEAT. PAUL WALL (SMC /SOBE) 

WAIT A MINUTE 
THE PUSSYCAT DOLLS FEAT MAMMA A&MMNERSCI' 

Nielsen 
Sourld&an 

,,r1 TU AMOR 
ROO (EMI TELEVISA/VIRGIN) 

3' 3 
SHORTIE LIKE MINE 
BOW WOW (COLUMBIA) 

32 33 24 U AND DAT 1 

E-40 FEAT T-PAIN G KAMIR GIRL (SICK MO IT/ME/REPRISE) 

33 3' LONDON BRIDGE 
FERGIE (WILL.I.AM /A&M /INTERSCOPE) 

AIN'T NO OTHER MAN 
CHRISTINA AGUILERA (RCA/RMG) 

35 34 27 (WHEN YOU GONNA) GIVE IT UP TO ME F 
SEAN PAUL FEAT KEYSHIA COLE (VP /ATLANTIC) ¢, 

33 

37 3 

0! , 2 

WELCOME TO THE BLACK PARADE 
MY CHEMICAL ROMANCE (REPRISE) 

CRAZY 
GNARLS EARKLEY (DOWNTOWN /ATLANTIC /LAVA) 

DO IT TO IT 
CHERISH (SHO'NUFF /CAPITOL) 

SEXY LOVE 
NE -TO (DEE JAM /IDJMG) 

HONESTLY 
CARTEL (THE MILITIA GROUP /EPIC) 

1 4: 23g 
THAT GIRL 

,. FRANKIE J (COLUMBIA) 

THROUGH GLASS 
STONE SOUR (ROADRUNNER /IDJMG) 

51 2 
UNAPPRECIATED 
CHERISH (SHONUFF/CAPITOL) 

4, 13 
MIRACLE 
CASCADA (BOBBINS) 

41 7 
WHEN YOU WERE YOUNG 
THE KILLERS (ISLAND /IDJMG) 

46 2 
SUDDENLY I SEE 
KT TUNSTALL (RELENTLESSNIRGIN) 

4: 3 
SHOW ME WHAT YOU GOT 

:;. JAY -Z (ROC- A- FELLA/DEF JAM /IDJMG) 

THIS AIN'T A SCENE, IT'S AN ARMS RACE 
FALL OUT BOY (FUELED BY RAMEN /ISLAND /IDJML 

jIGO CRAZY 
D.H.T. FEAT. EDMEE ( ROBBINS) 

ICE BOX 
OMARION (T.U.G. /EPIC) 

917 manatsam top 40 stations are electronically monitored 24 taxis a , 

7days a weak This data is used to compile the Pop 100. 

TITLE 
ARTIST ,.., i. ...`'U 

gm'2 :2 

rif 4 :2 

1 1 

7 ;5 

3 5 

6 

5 

3 

-3 43 

-1 3 c 

'2 5 

8 :3a 

44 

411) 
17 34 

13 

;41 < 

19 12 E 

23 

El PHANTOM LIMB 
THE SHINS 

REDNECK 12 DAYS OF CHRISTMAS/HERE'S YOUR SKIN CHRISTMAS 

JEFF FOxWORTHYAML ENGVALL (WARNER BROS. )NASFMLLE)/.WN) 

SOMEWHERE OVER THE RAINBOW/MY DESTINY 
KATHARINE MCPHEE (RCA /RMG) 

JUMP 
MADONNA (WARNER BROS.) 

DO I MAKE YOU PROUD/MN' R TO THE STREETS 
TAYLOR HICKS (ARISTA/RMG) 

CALL ON ME 
JANET & NELLY (VIRGIN) 

DEJA VU 
BEYONCE FEAT. JAY -Z (COLUMBIA) 

MY LOVE 
JUSTIN TIMBERLAKE FEAT. T.I. (JIVE /ZOMBA) 

RING THE ALARM 
BEYONCE (COLUMBIA) 

HOLE IN THE WORLD 
EAGLES (ERC /33R0 STREET) 

SUBMERGE 
M -TINA (TRI- STORM) 

DIFFERENT WORLD 
IRON MAIDEN (SANCTUARY) 

YOUR BIGGEST FAN 
VOXTROT (PLAYLOUDERRECORDSI 

OICHE CHIUM (SILENT NIGHT) 
ENYA (REPRISE) 

KOOL AID 
LIL' BASS FEAT, JT MONEY (PIPELINE) 

EVERY DAY IS EXACTLY THE SAME 
NINE INCH NAILS (NOTHING / INTERSCOPE) 

U SHOULDA SEEN HER ON MYSPACE 
JUD NESTER (ABSTRACT WORKSHOP) 

SO EXCITED 
JANET FEAT. KHIA (VIRGIN) 

MORE THAN A LOVER 
RU (GLOBAL VILLAGE) 

B.P. 
DONNI RAI (GLOBAL VILLAGE) 

SHUT ME UP 
MINDLESS SELF INDULGENCE (UCR /METROPOLIS) 

SOMETHING ABOUT THE WAY. VAB LE IN THE WIND 1997 
ELTON JOHN (ROCKET /ISLAND(IDJMG) 

BUTTONS 
THE PUSSYCAT DOLLS (A&M /INTERSCOPE) 

WE WILL BECOME SILHOUETTES/BE SIILL MY HEART 
THE POSTAL SERVICE (SUB POP) 

COME TO ME 
DIDDY FEAT. NICOLE SCHERZINGER (BAD BOY /ATLANTIC) 

w H Fri, !, R E I) I CFO C) R 
1AfA P,OVIDEO BY 

e chart Leger for rules and explanations. Yellow indicates rec 
tested title, indicates New Release. 

TIST,TtIPr L APEI, (Score) 

OP 1 )) A RPLAY 
Chart Ra 

Hurt RAG (80.7) 151 

Ends -Wight NTERSCOPE (76.0) 

Say It Right GEFFEN (67.5) 

Break It Off IOLMG (66.2) 

ail A t4 .de VTERSCOPE (68.0) 

elcome b The Black Parade REPRISE (71.7) 

Suddenly I See VIRGIN (65.7) 

Streetcorner Symphony ATLANTIC (68.9) 

Ur Band ZOMBA (65.1) 

It's Not Over RUG (71.3) 

Tell Me AiaNrIC7(67.6) 

Little Girl COLUMBIA (65.3) 

p Holding On HMG (69.0) 

ADULT TO 

EPIC (67.0) 

Hurt HMG (74.7) 

eep Holding On RMG 173.5) 

Rockstar IDJMG (74.3) 

ADULT f.OI+TEMPORARY 

23 

25 
25 

29 

36' 

46i 

12° 
1 B- 

37 

39 

When The Stars Go Blue CURB REPRISE (65.8) 13 

Put Your teCord6 On CAPITOL (65.5) 14 

You Are La ud ( Joni Give Up! REPRISE (67.9) 

Wait For Me CAPITOL (80.6) 

Far Away IDJMG (78.4) 

Streetcorner Symphony ATLANTIC (83.5) 

IIODEFt' ROCK 

16 

19 

21 

24 

From Yesterday VIRGIN (67.5) 16 

Sta'ligb WARNER BROS. (65.0) 17 

The War GEFFEN (67.8) 24 

Lying Is The Most Fun A Girl Can 
Have Withlst T2 Zing Her Clothes OR LAVA(71.5) 30 

Oh! Gravity COLUMBIA (65.8) 

65.9) 

Data for week of DECEMBER 9, 2006 CHARTS LEGEND on Page 104 
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,',ALES BATA COMILB) BY 

Nielsen 
Sour dSca 

,RINT & NUMBER / DISTRIBUTING LABEL (PRICE) 

HOTSHOT 
OFEU/ 

GREATEST 
GAINER 

SNOOP DOGG 
vLE/GEFFEN 008023*/INTERSCOPE (13.98) 

JAY -Z 
ROGA- FELLA /DEF JAM 008045' /IDJMG (19.98) O 

I 

43 

28 

40 

RE-ENTRY 

10 

15 

5 

14 

7 

50 

10 

13 

22 

10f 

Kingdom Come 

Tha Blue Carpet Treatment 2 

2PAC 
AMARU 008025' / INTERSCOPE (13.98) 

BEYONCE 
COLUMBIA 90920` /SONY MUSIC (18.98) 

THE GAME 
GEFFEN 007933` /INTERSCOPE (13.98) 

AKON 
KONVICT /UP FRONT /SRC /UNIVERSAL MOTOWN 007968` /UMRG (13.98) 

JUSTIN TIMBERLAKE 
JIVE 88062` /ZOMBA (18.98) 

VARIOUS ARTISTS 
SONY BMG STRATEGIC MARKETING GROUP /EMI /UNIVERSAL/ZOMBA 01750 /SONY 

LUDACRIS 
DTP /DEF JAM 007224/IOJMG (13.98) 

JOHN LEGEND 
G.O.O.D. /COLUMBIA 80323/SONY MUSIC (18.98) 

DIDDY 
BAD BOY 83864/AG (18.98) 

BIRDMAN & LIL WAYNE 
CASH MONEY /UNIVERSAL MOTOWN 007563` /UMRG (13.98) 

JIM JONES 
DIPLOMATS 5964 /KOCH (17.98) 

JANET JACKSON 
VIRGIN 30416` (18.98) O 

ROBIN THICKE 
OVERBROOK/STAR TRAK 006146` /INTERSCOPE (9.98) 

FAT JOE 
TERROR SQUAD /IMPERIAL 78122`/VIRGIN (18.98) 

PATTI LABELLE 
UMBRELLA 970109 /BUNGALO (15.98) 

TAMIA 
PLUS 1 3784 /IMAGE (15.98) 

LIONEL RICHIE 
ISLAND 006484 /IDJMG (13.98) C 

CHERISH 
SHO'NUFF 54077 /CAPITOL (12.98) 

MONICA 
J 78960` /RMG (18.98) 

CORINNE BAILEY RAE 
CAPITOL 66361 (12.98) 

RICK ROSS 
SLIP -N- SLIDE /DEF JAM 006984* /IDJMG (13.98) 

PITBULL 
FAMOUS AR* ITS 2820 * /TVT (18.98) 

LIL' BOOSIE 
TRILL 685:. in nß.98/ 

Hustler's P.O. 

MUSIC (18.98) 

Pads Life 

B'Day 

Doctor's Advocate 

Konvicted 

FutureSex/LoveSounds 

NOW 23 

Release Therapy 

Once Again 

Press Play 

Like Father, Like Son 

M.E. (Product Of My Environment) 

PACE 
SETTER 

HEATHER HEADLEY 
,MG (18.98) (15 

The 

20 Y.O. 

The Evolution Of Robin Thlcke 

Me, Myself & I 

Gospel According to Patti LaBelle 

Between Friends 

Coming Home 

Unappreciated 

The Makings Of Me 

Corinne Bailey Rae 

Port Of Miami 

El Mariel 

Bad Azz 

29 

51 

8 

39 

'0 

'0 

I 

3 

14 
3 

31 

8 

60 

16 

In My Mind 1 

The Phoenix LYFE JENNINGS 
_Iaölr 9u4U3SUI,Y MUSIC (18.98) 

RUBEN STUDDARD 
0961 /RMG (18.98) 

CHRIS BROWN 
JIVE 82876 /ZOMBA (18.96) 

LUPE FIASCO 
1ST & 15TH /ATLANTIC 83960 * /AG (18.98) 

CHRISTINA AGUILERA 
RCA 82639 /RMG (22.98) 

SHAREEFA 
DTP /DEF JAM 007231`/10JMG (10.98) 

The Return 

Chris Brown 

Lupe Fiasco's Food & Liquor 

Back To Basics 

Point Of No Return 

DANITY KANE 
BAD BOY 83989/AG (18.98) 

Danity Kane 

LLOYD BANKS 
G -UNIT 007023` /INTERSCOPE (13.98) 

MARY J. BLIGE 
MATRIARCH /GEFFEN 005722` / INTERSCOPE (13.98/8.98) 

Rotten Apple 

The Breakthrough 

CHINGY 
SLOT -A -LOT 12135* /CAPITOL (18.98) 

Hoodstar 

YOUNG DRO 
GRAND HUSTLE /ATLANTIC 83949`/AG (18.98) 

R. KELLY 
JIVE 74688 /ZOMBA (18.98) 

JOHN LEGEND 
G.O.O.D. /COLUMBIA 92776`/SONY MUSIC (18.98) O® 
JAGGED EDGE 
SO SO DEF /COLUMBIA 02371/SONY MUSIC (18.98) 

KIRK FRANKLIN 
FO YO SOUL/GOSPO CENTRIC 88401 /ZOMBA (18.98) 

GINUWINE 
EPIC 02370 /SONY MUSIC (18.98) 

Best Thang Smokin' 

Remix City Volume 1 

Get Lifted 

The Hits 

Songs From The Storm, Volume I 

Greatest Hits 

5 

19 

36 

T 
2 

2 

5 

14 

RE-ENTRY 7 

5 

22 

3 

25 

3 

JIBBS 
BEASTA/GEFFEN 007855`/INTERSCOPE (10.98) 

LETOYA 
CAPITOL 97136 (12.98) 

Jibbs Feat. Jibbs 

LeToya 

T.I. 
GRAND HUSTLE /ATLANTIC 83800`/AG (18.98) O 

King 

KENNY G 
Pm In The Mood For Love...The Most Romantic Melodies Of All Time 

ARISTA 82690 /RMG (18.98) 

ICE CUBE 
LENCH MOB 65939 (18.98) C 

Laugh Now, Cry Later 

KELLY PRICE 
GOSPO CENTRIC 88167/ZOMBA (18.98) 

This Is Who I Am 

LUTHER VANDROSS 
LEGACY /EPIC /J 97700 /SONY MUSIC /RMG (18.98) 

DAVE HOLLISTER 
HIP -0 006310/UME (13.98) 

The Ultimate Luther Vandross 
-1 

The Definitive Collection 

GEORGE BENSON & AL JARREAU 
MONSTER 2316/CONCORD (18.98) 

Givin' It Up 

INDIA.ARIE 
UNIVERSAL MOTOWN 006141 /UMRG (13.98) 

Testimony: Vol. 1, Life & Relationship 

MARY MARY 
MY BLOCK/COLUMBIA 88650 /SONY MUSIC (18.98) 

YUNG JOC 
BLOCK /BAD BOY SOUTH 83937 * /AG (18.98) 

A Mary Mary Christmas 

New Joc City 

Z -RO 
J PRINCE /RAP -A -LOT 4 LIFE 68612 /ASYLUM (17.98) 

Data for week of DECEMBER 9, 2006 For chart reprints call 646.654.4633 

I'm Still Livin 

& NUMBER ! DIS 

GNARLS BARKLEY 
DOWNTOWN 70003" /ATLANTIC (13.98) OO 

LIL WAYNE 
CASH MONEY /UNIVERSAL MOTOWN 005124`/UMRG (13.98; 

SMOKIE NORFUL 
EMI GOSPEL 33347 (17.98) 

NE -YO 
OEF JAM 004934*/IDJMG (13.98) 

MARY MARY 
MY BLOCK /COLUMBIA 77733/SONY MUSIC (18.98) 

YOUNG JEEZY 
CORPORATE THUGZ/OEF JAM 004421 * /IDJMG (13.98) 

FREDDIE JACKSON 
HUSH 90956 /ORPHEUS (15.98) O 

KENNY G 
ARISTA 86734/SONY BMG STRATEGIC MARKETING GROUP 18.98) 

St. Elsewhere 

Tha Carter II 

Life Changing 

In My Own Words 

Mary Mary 

Let's Get It: Thug Motivation 101 

OUTKAST 
LAFACE 75791*/ZOMBA (18.98) 

UNK 
BIG OOMP 5973 /KOCH (17.98) 

RIHANNA 
SRP /DEF JAM 006165' /IDJMG (13.98) 

SLEEPY BROWN 
PURPLE RIBBON 35582 * /VIRGIN (18.98) 

KIRK FRANKLIN 
FO YO SOUL/GOSPO CENTRIC 71019/ZOMBA (18.98) 

MIKE WATTS 
WATTS 0005 (15 98) 

KENNY LATTIMORE & CHANTE MOORE 
VERITY /LAFACE 67926 /ZOMBA (18.98) 

GERALD LEVERT 
ATLANTIC 73214/RHINO (18.98) 

Transitions 

Holiday Collection 

Idlewild (Soundtrack) 

Beat'n Down Yo Block 

A Girl Like Me 

Mr. Brown 

Hero 

Pandores Box 

Uncovered /Covered 

Voices 

BONEY JAMES 
CONCORD 30049 (18.98) 

SNOOP DOGG 
PRIORITY 33957 /CAPITOL (18.98) 

Shine 

The Best Of Snoop Dogg 

TECH N9NE 
STRANGE 01 (18.98) 

Everready (The Religion) 

CASSIE 
NEOTSELECTION/BAD BOY 83981/AG (18.98) 

Cassie 

N FOR A COMPLETE LISTING OF THE HOT R &Br HIP -HOP ALBUMS. CHECK OUT WWW.BILLBOARD.COM 

ARTIST 

Kg SEAN PAUL 

Oh 
2 39, 

MATISYAHU 
9 OR/EPIC 91, :,ONY MUSIC 

gr4 
11110 

1131s'6 
1: 

Trtle 1 

irnt\ U 

Youth 

Forever Bob Marley 

Gold 

Welcome To Jamrock 

Undisputed 

Live At Stubb's 

Strictly The Best 36 

BOB MARLEY 
MADACY SPECIAL PRODUCTS 52245 /MADACY 

BOB MARLEY AND THE WAILERS 
TUFF GONG /ISLAND /CHRONICLES 004008/UME 

DAMIAN -JR. GONG' MARLEY 
GHETTO YOUTHS/TUFF GONG /UNIVERSAL REPUBLIC 005416 /UMRG 

BEENIE MAN 
SHOCKING VIBES 11742./VIRGIN 

MATISYAHU 
OR /EPIC 96464 /SONY MUSIC 

VARIOUS ARTISTS 
VP 1770 

BOB MARLEY AND THE WAILERS 
ISLAND/TUFF GONG 005723/UME /IDJMG 

CHAM 
MADHOUSE /ATLANTIC 83975 * /AG 

BUJU BANTON 
GARGAMEL 10014* 

VARIOUS ARTISTS 
VP 1759 *O 

Africa Unite: The Singles Collection 

Ghetto Story 

Too Bad 

Reggae Gold 2006 

VARIOUS ARTISTS 
VP 1769 

SIERRA LEONE'S REFUGEE ALL STARS 
ANTI- 86837 /EPITAPH 

EASY STAR ALL -STARS 
EASY STAR 1014 

Strictly The Best 35 

Living Like a Refugee 

Radiodread 

L61 THE BULL: rgeorg( Ilboard.c 

JAY -Z, SNOOP LEAD SALES FEAST 
Tl_is week, as jay -Z ties R. Kelly for the most The Billboard 200 at No. 5. 

No. 1s in the Nielsen SoundScan era with 2Pac starts 

nine, other artists make notable marks on R &B /Hip -Hop, 

Top R&B /Hip -Hop Albums. 

Snoop Dogg's "Tha Blue 

Carpet Treatment" earns the 

week's Hot Shot Debut at 

No. 2, becoming the rapper's 
10th top five bow on the list. 

Its 264,000 units also gives 

Snoop his best opening 
week since 2001, entering 

one step behind Snoop on 

his ninth debut in this decade 

and the 14th appearance since 

his death in 1996. Heather 

Headley gets the Pacesetter 

medal (84 -26) as a single gets 

featured in the latest March of 
Dimes radio campaign. She 

was also specially priced at 

Circuit City, aiding a 415% 

spike. -Raphael George 

Go to www.btllboard.biz for complete chart data 93 
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2006 

1 6 IRREPLACEABLE 
BEYONCE COLUMBIABUM 

SHORTIE LIKE MINE 
BOW WOW (COLUMBIA/SUM) 

MY LOVE 
JUSTIN TIMBERLAKE FEAT. T.I. (JIVE/ZOMBA) 

WE FLY HIGH 
JIM JONES (DIPLOMATS /KOCH) 

WALK IT OUT 
UNK (BIG ROMP /KOCH) 

1 
I WANNA LOVE YOU 
AKON FEAT. SNOOP DOGE) (KONVICT /UP FRONT /SRC /UNIVERSAL MOTOWN) 

MONEY IN THE BANK 
LIL SCRAPPY FEAT. YOUNG BUCK (BME /REPRISE /WARNER BROS.) 

STUNTIN' LIKE MY DADDY 
BIRDMAN d LIL WAYNE (CASH MONEY /UNIVERSAL MOTOWN) 

PROMISE 
CIARA (LAFACE / ZOMBA) 

TAKE ME AS I AM 
MARY J. BUGE (MATRIARCH /GEFFEN / INTERSCOPE) 

SHOW ME WHAT YOU GOT 
JAY-2 (ROC- A- FELLA/DEF JAM /IDJMG) 

14 

SAY GOODBYE 
CHRIS BROWN (JIVE / ZOMBA) 

YOU 
LLOYD FEAT. LIL' WAYNE (THE INC /UNIVERSAL MOTOWN) 

THAT'S THAT S * ** 
SNOOP DOGS FEAT. R. KELLY (DOGGYSTYLE /GEFFEN / INTERSCOPE) 

MONEY MAKER 
LUDACRIS FEAT. PHARRELL (DTP /DEF JAM /IDJMG) 

UNAPPRECIATED 
CHERISH (SHO'NUFF /CAPITOL) 

17 UPGRADE U 
BEYONCE FEAT. JAY-2 (COLUMBIA/SUM) 

® I LUV IT 
YOUNG JEEZY (CORPORATE THUGZ/DEF JAM /IDJMG) . MAKE IT RAIN 
FAT JOE FEAT. LIL WAYNE (TERROR SOUAD /IMPERIALNIRGIN) 

POPPIN' 
CHRIS BROWN FEAT. JAY BIZ (JIVE /ZOMBA) 

CHANGE ME 
RUBEN STUDDARD (J /RMG) 

PUSH IT 
RICK ROSS (SLIP- N- SLIDE/DEF JAM /IDJMG) 

RUNAWAY LOVE 
LUDACRIS FEAT. MARY J. BLIGE (DTP /DEF JAM /IDJMG) 

S.E.X. 
LYFE JENNINGS (COLUMBIA/SUM) 

PRINT / PROMO 

FLY LIKE A BIRD 
MARIAN CAREY (ISLAND /IDJMG) 

TOP BACK 
T.I. (GRAND HUSTLE /ATLANTIC) 

PULLIN' ME BACK 
CHINGY FEAT. TYRESE (SLOT -A -LOT /CAPITOL) 

SEXY LOVE 
NE -YO (DEF JAM /IDJMG) 

USED TO BE MY GIRL 
BRIAN MCKNIGHT (WARNER BROS.) 

®LOST WITHOUT U 
ROBIN THICKE (OVERBROOK /STAR TRAK/INTERSCOPE) 

EVERYTIME THA BEAT DROP 
MONICA FEAT. DEM FRANCHIZE BOYZ (J /RMG) 

THERE'S HOPE 
INDIA.ARIE (UNIVERSAL MOTOWN) 

CAN'T LET GO 
ANTHONY HAMILTON (SO SO DEF /ZOMBA) 

ZOOM 
LIC BOOSIE FEAT. YUNG JOC (TRILL/ASYLUM /ATLANTIC) 

SMACK THAT 
AKON FEAT. EMINEM (KONVICT /UP FRONT /SRC /UNIVERSAL MOTOWN) 

WEH DEM A DO 
6 

MANADO (GREENSLEEVES) 

11 

14 

itil 

i . 
RING THE ALARM 
BEYONCE (COLUMBIA/SUM) 

1 KNOW YOU SEE IT 
YUNG JOC (BLOCK /BAD BOY SOUTH /ATLANTIC) 

19 
COME TO ME 

Ut. .. DIODY FEAT. NICOLE SCHERZINGER (BAD BOY /ATLANTIC) 

ENOUGH CRYIN 
MARY J. BUGE FEAT. BROOK-LYN (MATRIARCH /GEFFEN / INTERSCOPE) 

FIND MYSELF IN YOU 
BRIAN MCKNIGHT (UNIVERSAL MOTOWN) 

THROW SOME D'S 
RICH BOY FEAT. POLOW DA DON (ZONE 4 /INTERSCOPE) 

BE WITHOUT YOU 
MARY J. BEIGE (GEFFEN / INTERSCOPE) 

I CALL IT LOVE 
LIONEL RICHIE (ISLAND /IDJMG) 

m.TURNITUP 
JOHNTA AUSTIN (SO SO DEFNIRGIN) 

II IT'S OKAY (ONE BLOOD) 
THE GAME FEAT. JUNIOR REID (GEFFEN / INTERSCOPE) 

liniNEED A BOSS 
SHAREEFA FEAT. LUDACRIS (DTP /DEF CON II /IDJMG) 

LET'S STAY TOGETHER 
LYFE JENNINGS (COLUMBIA/SUM) . TELL ME 
DIODY FEAT. CHRISTINA AGUILERA (BAD BOY /ATLANTIC) 

RUBBERBAND BANKS 
YOUNG ORO (GRAND HUSTLE /ATLANTIC) 

HOT R 8tI3 /HIP -H0 P 
SING LES SALI=S. 

#i I 1 6 SUBMERGE 
M -TIM (TM- STORM) 

U SHOULDA SEEN HER ON MYSPACE 
JUD NESTER (ABSTRACT WORKSHOP) 

B.P. 
OONNI RAI (GLOBAL VILLAGE) 

CALL ON ME 
JANET A NELLY (VIRGIN) 

5 KOOL AID 
LIC BASS FEAT. JI MONEY (PIPELINE) 

RING THE ALARM 
BEYONCE (COLUMBIA/SUM) 

DEJA VU 
BEYONCE FEAT. JAY-2 (COLUMBIA/SUM) 

REGRETS 
HEAVEN DAVIS (WILDCHILD DAVIS) 

9 GRIND WINTERS OUT 
MIKE WATTS FEAT. NZ NICKLE2 A PAUL WALL (WATTS) 

11111 16'1 UNTIL THE END OF TIME 
FREDDIE JACKSON (ORPHEUS) 

7i CAN'T GET ENOUGH 
TAMIA (PLUS 1 /IMAGE) 

MY LOVE 2 wsnu n m cc ccrt n uvcnnuae 

P - 
16 

MONEY MAKER 
LUDACRIS FEAT. PHARRELL DTP /DEF JAM /IDJMG 

SYMPHONY OF BROTHERHOOD 
MINI BEN -ARI MIRIMODE PRODUCTIONS /STREET PRIDE) 

I LUV IT 
YOUNG JEEZY (CORPORATE THUGZ/DEF JAM /IDJMG) 

PICK IT UP 
K'PRIS OPHIR 

..DO OR DIE 
BEM (PORT CITY 

TE AMO CORAZON 
PRINCE UNIVERSAL REPUBLIC '. TELL ME 
BIDDY FEAT. CHRISTINA AGUILERA (BAD BOY /ATLANTIC 

ME &U 
CASSIE (NEXTSELECTION /BAD BOY /ATLANTIC) 

MilMISS YOU 
AALIYAH (BLACKGROUND /UNIVERSAL MOTOWN) 

CHAIN HANG LOW 

WEBSTAR a YOUNG B (UNIVERSAL REPUBLIC) 
CHICKEN NOODLE SOUP. 

III WHAT READ? 
TRIPLE J (BIG 

THE 
SCALE) 

LICK 

.RUN IT! 
CHRIS BROWN (JIVE /ZOMBA) 

96 I Go to www.billboard.biz for complete chart data 

ST (IMPRINT / PROMOTION LABEL) 

I WANNA LOVE YOU 
M(ON FEAT. SNOOP DOGG (KONVICT /UP FRONT /SRC /UNIVERSAL MOTOWN 

' SMACK THAT 
AKON FEAT. EMINEM (KONVICT /UP FRONT /SRC /UNIVERSAL MOTOWN) 

MY LOVE 
JUSTIN TIMBERLAKE FEAT. T.I. (JIVE /ZOMBA) 

4 SHORTIE . OW WOW (OLUMa 
LIKE 

SUM) II 
Ill 5 

i 
IRREPLACEABLE 
BEYONCE (COLUMBIA/SUM) 

r MONEY MAKER 
LUDACRIS FEAT. PHARRELL (DTP /DEF JAM /IDJMG) 

7 WALK IT OUT 
UNK (BIG OOMP /KOCH) _ SAY GOODBYE 

..FERGALICIOUS 
FERGIE (WILL.LAWA &M /INTERSCOPE) 

WALK AWAY (REMEMBER ME) 
PAULA DEANOA FEAT. THE DEY (ARISTA/RMG) 

..SHOW STOPPER 
SANITY KANE (BAD BOY /ATLANTIC) .I UNAPPRECIATED 
CHERISH (SHO'NUFF /CAPITOL) 

.IMI 
WE FLY HIGH 
JIM JONES (DIPLOMATS /KOCH) III COME TO ME 
DIDDY FEAT. NICOLE SCHEIRINGER (BAD BOY /ATLANTIC) .._ CHINGY 

DEM 
FEAT. 

JEANS 
JERMAINE DUPRI (SLOT -A -LOT /CAPITOL) . 

THE WAY I LIVE . 
BABY BOY DA PRINCE (UNIVERSAL REPUBLIC) 

RUNAWAY LOVE III FEAT. MARY J. BUSE (DTP /DEF JAM /IDJMG) 

AY CHICO (LENGUA AFUERA) 
PITBULL FAMOUS ARTISTS/TVT) 

MONEY IN THE BANK 
11 LIL SCRAPPY FEAT. YOUNG BUCK (BME /REPRISE/WARNER BROS.) 

SEXYBACK III TIMBERLAKE (JIVE / ZOMBA) 

SHOW ME WHAT YOU GOT 
JAY -2 (ROC- A- FELLA/DEF JAM /IDJMG) 

LET'S RIDE 
THE GAME (GEFFEN / INTERSCOPE) I 
NEED A BOSS 
SHAREEFA FEAT. LUDACRIS (DTP /DEF CON II /IDJMG) 

Ill PROMISE 
CIARA (LAFACE /ZOMBA) 

GET UP 
CIARA FEAT. CHAMILLIONAIRE (LAFACE / JIVE/ZOMBA) 

20 

AIRPLAY MONITORED BY 

Nielsen 
Broadcast Data 
Systems 

SALES DATA COMPILED BY 

Nielsen 
SoundSc an 

7 

8 

9 

-Io 10 14 
GOT YOU HOME 
LUTHER VANDRDSS (J /RMG) 

CHANGE ME 
RUGEN BTUDOMB (J/RMG) 

I CALL IT LOVE 
LIONEL NICHIE (ISLAND /IDJMG) 

TAKE MEAS I AM 
MARY J. ELIGE (MATRIARCH /GEFFEN /INTERSCOPE) 

FLY LIKE A BIRD 
MARIAN CAREY (ISLAND /IDJMG) 

USED TO BE MY GIRL 
BRIAN MCKNIGHT (WARNER BROS.) 

THERE'S HOPE 
INDIA.ARIE (UNIVERSAL MOTOWN) 

i 1 CAN'T LET GO 
ANTHONY HAMILTON (SO SO DEF /ZOMBA) 

FIND MYSELF IN YOU 
BRIAN MCKNIGHT (UNIVERSAL MOTOWN) 

9 30 
ME TIME 
HEATHER HEADLEY (RCA/RMG) 

ELL 3 
SAVE ROOM 
JOHN LEGEND ;6.0.0.11/COLUMBIA/SUM) e 11LOST WITHOUT U 
ROBIN THICKE ;OVERBROOK/STAR TRAK/INTERSCOPE) 

SEXY LOVE 
NE -YO (DEF JAM /IDJMG) 

YESTERDAY 
MARY MARY (MY BLOCK/COLUMBIA/SUM) 

CAN'T GET ENOUGH 
TAMIA (PLUS t IMAGE) 

SOMETHING I WANNA GIVE YOU 
SUNSHINE ANDERSON (MUSIC WORLD) 

BE WITH YOU 
ELISABETH WITHERS (BLUE 

DAY DREAMING 

II NATALIE 

D 
COLE tVMI 

IYOUR PORTRAIT 
URBAN MYSTIC.(SOBE /WARNER BROS.) 

IOOH NA 
OONELL JONES 

NA 
(LAFACE / ZOMBA) 

LIKE A STAR 
CORINNE BAILEY RAE (CAPITOL) ill WHERE LOVE BEGINS 

mg PATTI LABELLE FEAT. YOLANDA ADAMS (UMBRELLA) 

MISSISTA BIG BONES 
ANTHONY HAMLTON (SO SO DEF / ZOMBA) 

MinSHINE 
BONET JAMES (CONCORD) 1I IMAGINE ME 
KIRK FRANKLIN (FO YO SODUGOSPO CENTRIC20MBA) 

17 

It' H 11'P R E I) I C',1'C) R 
GATA PROVIDED eY 

t 
romns q uad- 

, ..._. 

See Ehart legend for roles and explanations. Yellow indicates recently tested 
indicates New Release. 

AR-6T/ßlelLARE L (Score) 

F&E /HIP -HOP AIRPLAY 

We Fly High lOCH (68.6) 

I lama Love You UNIVERSAL MOTOWN (77.5) 

P -ow ise ZOMBA (793) 
You UNIVERSAL MOTOWN (85.9) 

That's That S' ** INTERSCOPE(87.3) 

Upgrade U sum (82.7) 

Make It Rain VIRGIN (67.2) 

Poppin 3AMBA(87.3) 

Runaway Love IDJMG (82.4) 

t2 SNOOP DOGG' 

n JOE FE/1 

Tip Back 41ANTIC (75.9) 

Ice Box sum (821) 
Hood Boy RMG (72.8) 

On The Hotline ATLANTI 

ZOOM ASYLUM (72.3) 

mold Oli WRGm (83.7) 

Be With Me CAPITOL (73.0) 

IiYTHMIC AIRPLAY 

6 

9 

13 

14 

17 

19 

20 

23 

27 

35 

51 

52 

Smack That UNIVERSAL MOTOWN (65.3) 

Shortie Like Nine SUM (83.5) 

Wall It Out KOCH (68.6) 

Fergaticiaus INTERWtOPE (71.7) 

Unappreciated CAPITOL (73.9) 

We Fly High IOU (66.2) J 

1 P1 G Y'F 

PolNse ZOMBA (74.61' 

Dem Jeans CAPITOL (65.5) 

Runaway Love IDJMG (75.3) 

t}REY 
t} T?REST 

Ice Box SUM (750) 
On The N Aline ATLANTIC (73.1) 

Break It Off IDJMG (77.6) 

exy UNIVERSAL ';,',p;:t.,,J.::; 7.4) 

Ya Out R 

That's That S **" GEFFEN (83.4) 

You UNIVERSAL MOTOWN (84.3) 

Tell Me ATLANTIC (74.1) 

ADULT R &B AND RHYTHMIC AIRPLAY 69 adult R &B stations and 65 rhythmic stations are 
electran cally maritored by Nielsen Broadcast Data Systems, 24 hours a day, 7 days a week. 
© 2006 VNU Business Media, lac. and Nielsen SoundScan, Inc. HOT R &B/HIPHOP 
SINGLES SALES: this data is used to compile Hot R &B/Hip -Hop Songs. © 2006 VNU 
Business Media, Inc. and Nielsen SoundScan, Inc. HFTPREDICTOR: © 2006, Promosquad 
and HitPredictor are trademarks of Think Fast LLC. 
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SEE BELOW FOR COMPLETE LEGEND INFORMATION 

AIRPLAY MIMED BY SALES DATA COMPILED BY 

Nielsen 
Broadcast Data 
Systems 

Nielsen 
SoundScan 

DEC 
9 

2006 ( h OT 

COUNTRY. SONGS 
W W 3 á3 c 3ó 

TITLE 
PRODUCER (SONGWRITER) 

Artist 
IMPRINT & NUMBER / PROMOTION LABEL 

1 1 3S 
BEFORE HE CHEATS 
M.BRIGHTJCJOMPKINS,J.KEAR) 

2 7 2 
MY WISH 
D. HUFF,RASCAL FLATTS (S.ROBSON.J,STEELE) 

© 3 4 
WANT TO 
S. 6ALLIMORE,K.BUSH (J.NETTLES.K.BUSH.B. PINSON) 

4 3 
YOU SAVE ME 
B ..ANNON,K.CHESNEY (B.JAMES,T.VERGES) 

O 5 5 
MY LITTLE GIRL 
B. 3ALLIMORE,T.MCGRAW (T.DOUGLAS,T.MCGRAW) 

O 6 10 
SHE'S EVERYTHING 
F ROGERS (W.NANCE,B.PAISLEY) O 7 9 SOME PEOPLE CHANGE 
M WRIGHT,T.GENTRY.E.MONTGOMERY ( M.DULANEY,J.SELLERS,N.THRASHER) O 9 11 
IT JUST COMES NATURAL 
T. BROWN,G.STRAIT (M.GREEN,J.COLLINS) 

O 13 16 WATCHING YOU 
T HEWITT,R.ATKINS (R.ATKINS,S.DEAN.B.G.WHITE) 

e 12 14 
MOUNTAINS 
'I BRIGHT (R.MCDONALD,L.BOONE,PNELSON) 

O 11 13 
TIM MCGRAW {jI N CHAPMAN (T.SWIFT,L.ROSE) 

m 14 15 AMARILLO SKY 
M.KNOX (J. RICH ,B.KENNY,R.CLAWSON,B.PURSLEY) 

13 1C 6 
ONCE IN A LIFETIME 
D HUFF.K.URBAN (J.SHANKS,K.URBAN) 

1E 18 
LITTLE BIT OF LIFE 
K STEGALL,PO'DONNELL (T.MULLINS,O.WELLS) 

tc 21 
MY, OH MY 
PWORLEY (W. KIRKPATRICK ,J.LEO,J.HARP.M.BRANCH) 

17 20 
ONE WING IN THE FIRE 
L REYNOLDS,T.TOMLINSON (TTOMLINSON.B.PINSON) 

18 19 
A GOOD MAN 
B ALLEN,K.FOLLESE (K.FOLLESE,A.FOLLESE,V.SHAW) 

Q 20 23 
ALYSSA LIES 

. D GEHMAN (J.M.CARROLL) 

CRASH HERE TONIGHT 19 15 17 
LEITE 

CD 22 24 12 
AIR LOVE COUNTRY BOYS 

F.ROGERS (J.JOHNSON,G TEREN,R.RUTHERFORD) 

ID 2 22 
TWO PINK LINES 
J JOYCE (E.CHURCH,V.SHAW) 

Carrie Underwood 
OARISTA /ARISTA NASHVILLE 

Rascal Flatts 
O LYRIC STRE 

O MERCL 

Kenny Chesney 
O H'. 

Tim McGraw 
O ci 

Brad Paisley 
O ARISTA NASHVIL. 

Montgomery Gentry 
O COLUME 

George Strait 
O MCA NASHVIL. 

Rodney Atkins 
O CUL 

Lonestar 
O E. 

Taylor Swill 
O BIG MAD('': 

Jason Aldean 
O BROKEN SL.. 

Keith Urban 
O CAPITOL NASHVii 

Craig Morgan 
O BROKEN Bi"i,. 

The Wreckers 
O MAVERICK/WARNER BROS.. IN F. 

Trent Tomlinson 
O LYRIC STRr. 

Emerson Drive 
O MONTAGE /MIDAS /NEW REVOLUIL 

Jason Michael Carroll 
ARISTA NASHVII 

Toby Keith 

23 25 
I'LL WAIT FOR YOU 
B. CANNON (H.ALLEN.B.ANDERSON) 

29 40 

CD24 28 

33 

26 

27 

- 2 

2E 30 

4 32 36 

25 

2? 

CD 27 

3° 

ANYWAY 
M. MCBRIDE (M.MCBRIDE.B.WARREN,B.WARREN) 

I JUST CAME BACK FROM A WAR 
F ROGERS (D.WORLEV,W.VARBLE) 

RED HIGH HEELS 
E CHANCEY ( K. PICKLER ,C.LINDSEY.A.MAYO,K.ROCHELLE) 

THE WOMAN IN MY LIFE 
F.ROGERS,P.VASSAR (P.VASSAR,J.WOOD- VASSAR) 

YOU'LL ALWAYS BE MY BABY 
EVANS,M. BRIGHT (S.EVANS,T. MARTIN,T. SHAPIRO) 

STUPID BOY 
D.HUFF,K.URBAN (SiBUXTON,D.BRYANT,D.BERGL 

GOOD AS GONE 

GREATEST 
GAINER 

Trace Adkins 

Eric Church 
O CAPITOL NASHVI 

Joe Nichols 
O UNIVERSAL SOL. 

Martina McBride 
Ra 

Darryl Worley 
O 903 Mt. 

Kellie Pickle, 
O E' 

Phil Vassar 
O ARISTA NASHVII 

Sara Evans 
O F. 

Keith Urban 
CAPITOL NASHVILLE 

Little Big Town 
"J KIHKPATRICK. LITTLE BIG TOWN (W.KIRKPATRICK,K. ROADS.PSWEET.K. FAIRCHILD,J -WESTBROOK) O EOMC 

A FEELIN' LIKE THAT Gary Allan 
LI WRIGHT IT L. MURPHYI.DEAN,K.TRIBBLE) O MCA NASHVILLE 
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x c 5 TITLE 
á3 3ÓQ 3ó PRODUCER (SONGWRITER) 

THE REASON WHY 
VGILL -z'S J.NIEBANK (V.GILL.G.NICHOLSON) 

30 

31 

33 

37 

35 

34 

39 

36 

42 

40 

48 

44 

47 

50 

46 

45 

52 

CI 51 

43 

53 

51 49 

52 41 

55 

54 54 

32 

31 

34 

4e 

38 

37 

4- 

39 

INNOCENCE 
D.HUFF S. BUX TON ,J.STOVER,D.BERG,G.MIDDLEMAN) 

'FORE SHE WAS MAMA 
K. STEGALL (C.BEATHARD,PO'DONNEL) 

HILLBILLY DELUXE 
T. SROWN,R.DUNN,K.BROOKS.J.SPENCE (B.CRIGLER,C.WISEMAN 

PODUNK 
J.STEELE.J RICK ( K .ANDERSON,T.HAMBRIDGE,J.STEELE) 

SOME PEOPLE 
D.HUFF (D.MATKOSKY.D.BROWN,J.COTTON) 

GOOD DIRECTIONS 
C. CHAMBERLAIN (L.BRYAN,R.THIBODEAU) 

STEALING KISSES 
B.GALLIMORE,F.HILL (L.MCKENNA) 

LONG TRIP ALONE 
B.BEAVERS (S. BOGARD,B.BEAVERS.D.BENTLE`) 

I DON'T WANT TO 
M.WRIGHT (B.JAMES,PMONAHAN,A.MONROE) 

LIPS OF AN ANGEL 
J.STOVER ( A. WINKLER ,R.HANSON,L.GARVEY,M.KING.M. RODDEN.B. 

ME AND GOD 
F. ROGERS (J.TURNER) 

OUR COUNTRY 
J. MELLENCAMPT.BROWN (J.MELLENCAMP) 

FIND OUT WHO YOUR FRIENDS ARE 
T. LAWRENCE,J.KING (C.BEATHARD,E.HILL) 

I KEEP COMING BACK 
M.WILLIAMS (S. ROBSON,J.STEELE) 

STARTIN' WITH ME 
J.RITCHEY (J. OWEN. K. MARVELL,J.RICHEY) 

DON'T MAKE ME 
B.ROWAN (M. CANNON- G000MAN,D. BRYANTC. BERG) 

DIXIE LULLABY 
D.GERMAN (PGREEN,PDAVIS.J.POLLARD) 

DRINKIN' ME LONELY 
B.CANNON (C.YOUNG.L.W.CLARK) 

THAT'S ALL I'LL EVER NEED 
M. NESLER.T.MARTIN,J.WAYNE (J.WAYNE.M.NESLER,T.MARTIN) 

COME TO BED 
M. WRIGHT,J.RICH,G.WILSON (V.MCGEHE,J.RICH) 

LIKE RED ON A ROSE 
A.KRAUSS (R.L,CASTLEMAN,M.CASTLEMAN) 

ISN'T THAT EVERYTHING 
T. L.JAMES (O.PECK.T.L.JAMES.B.DALY) 

BROKEN 
T. KEITH,R.SCRUGGS (ANGELO,A.LAUER,H.LINJSEY) 

MORE 
B. CHANCEY (R.LYNNE,D.MORGAN) 

MISSING MISSOURI 
M. BRIGHT.S.EVANS (M.KERR. T. TOMLINSON.D WELLS) 

WASTED 
M. BRIGHT (T.VERGES,M.GREEN,H. LINDSEY) 

BABY, IT'S COLD OUTSIDE 
LGILLETTE (F.LOESSER) 

SANTA LOOKED A LOT LIKE DADDY 
F ROGERS (B.OWENS,O.RICH) 

I CAN'T LOVE YOU ANYMORE 
J. STROUD.S.HENDRICKS (J.OTTO,J.RICH) 
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45 
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HOT SERBT 

DEBUT 

NEW 

1 

Artist 
IMPRINT & NUMBER 1 PROMOTION LABEL 

Vince Gill 
e MCA NASHVILLE 

Sarah Buxton 
LYRIC STREET 

Clay Walker 
O ASYLUM (CURS 

Brooks & Dunn 
OO ARISTA NASH) "l' 
Keith Anderson 

O ARISTA NASHVILLL 

LeAnn Rimes 
e ASYLUM -CURB 

Billy Currington 
O MERCURY 

Faith Hill 
e WARNER BROS. /WRN 

Dierks Bentley 
O CAPITOL NASHVILLE 

Ashley Monroe With Ronnie Dunn 
e COLUMBIA 

Jack Ingram 
BIG MACHINE 

Josh Turner 
O MCA NASHVILLE 

John Mellencamp 
e UNIVERSAL REPUBLIC /UNIVERSAL SOUTH 

Tracy Lawrence 
ROCKY COMFORT/C05 

Josh Gracin 
LYRIC STREET 

Jake Owen 
O RCA 

Blake Shelton 
O WARNER BROS /WRN 

Pat Green 
O BNA 

Chris Young 
O RCA 

Jimmy Wayne 
e BIG MACHINE 

Gretchen Wilson 
COLUMBIA 

Alan Jackson 
e ARISTA NASHVILLE 

Danielle Peck 
O BIG MACHINE 

Lindsey Haun 
O' SHOW DOG NASHVILLE 

Rockie Lynne 
O UNIVERSAL SOUTH 

Sara Evans 
O RCA 

Carrie Underwood 
O ARISTA /ARISTA NASHVILLE 

HOWES) 

Dean Martin & Martina McBride 
O CAPITOL CAPITOL NASHVILLE 

Brad Paisley 
O ARISTA NASHVILLE 

Gary Nichols 
O MERCURY 

A R TIST/T id e, L ABE U (Score ) 

COUNTRY 

w I-iI I PRI_DIC I OR. ..,, 

Chart Rank 

h 

KENWV 

TIM JIC 

BRAID PAf 

MONTGOME 

GEORGE ST 

RODNEY 

Want To MERCURY (93.21 

You Save Me BNA (92.5) 

My Little Girl CURB (88.3) 

She's Everything ARISTA NASHVILLE (84.9) 

Some People Change COLUMBIA (83.7) 

It Just Comes Natural MCA NASHVILLE (91.8) 

Watching You CURB (93.0) 

Mountains BNA (89.6) 

4 

5 

6 

7 

8 

9 

10 

ARTIST/Title/LAPEL (SCore) 

DATA PROVIDED BY 

0 
111111111.1WIMIMP 

Sea chart legend for rules and explanations. Yellow indicates recently tested title. 

indicates New Release. 

Chart Rank ARTIST/ritle/LABEUISco(e) 

TAYLOR SWI 

ASON ALD: 

RENT TOML 

ASON MICHAEL CA 

ACE ADKI 

OE NICHO 

ARYL WOR 

ELLIE PIC 

HIL VA 

Tim McGraw BIG MACHUEt76.1) 

Amarillo Sky BROKEN BOW (81.0) 

One Wing In The lire LYRIC STREET 189.4) 

Alyssa Lies ARISTA NASHVILLE (85.4) 

Ladies love Country E -ays CAPITOL (90 4) 

I'll Wait For YDU UNIAERSA- (51.5) 

I Just Came Back From A War 903 MUSIC (84.2) 

Red High Heels BNA :75.9) 

The Woman In My Life ARISTA NASHVILLE ;94.4) 

11 

12 

16 

18 

20 

22 

24 

25 

26 

Chart Rank 

ARA EVAN 

ARY ALLA 

HILLY C 

AITH 

AKE 

You'll Always Be My Baby RCA (89.5) 

A Feelin Like That M,A NASHVILLE (81.8) 

Good Directions MERCURY (90.7) 

Stealing Kisses WARNER BROS. (75.6) 

Startin' With Me RCA 138.21 

I Can't Love You Anymore MERCURY (81.6) 

27 

30 

37 

38 

46 

60 

Don't miss another important 

R &R COUNTRY DAILY 

UPI)A' 1= 
Visit v.ww.radioandrecords.com to sign up for your free daily 
Countay Radio Blast. 

RaclioanclRec;orcls.c;om 
HOT COUNTRY SONGS: 144 country stations are electronically monitored by 
Nielsen Broadcast Data Systems, 24 hours a day, 7 days a week. Airpower award- 
ed to songs appearing in the top 20 on both the BDS Airplay and Audience charts 
for the first time with increases in both detections and audience. © 2006 VNU 
Business Media, Inc. All rights reserved. 
HITPREDICTOR: CO 2006, Promosquad and HitPredictor are trademarks of Think 
Fast LLC. 
ALL CHARTS: See Chart Legend for rules and explanations. 

BETWEEN THE BULLETS w essen a billboard.con 

McBRIDE BRINGS POP 
Martina McBride brings the late Dean Mar- 

tin back to Hot Country Songs for a second 
time as her newly minted duet with the Rat 

Pack icon, "Baby, It's Cold Outside," bows 

at No. 58. 

Martin, who died on Christmas Day 1995, 

spent 12 weeks on the country chart in 1983 

with "My First Country Song," which peaked 

at No. 35. Issued by Warner Bros., that single 

featured guest vocals by Conway Twitty, who 

was also signed to the label at that time. 

ICON TO COUNTRY LIST 
Recorded at the storied Capitol studios in 

Hollywood, McBridé s vocals were recently 

mixed with Martin's original version of 
"Baby," which was also cut at the Capitol 

tower. This version got added to new press- 

ings of Martin's 2004 "Christmas With 
Dino" compilation. The duet version is being 

worked to country stations by Capitol 
Nashville in tandem with RCA's Nashville 

staff, and the two competitors will split recap 

points 50/50. -Wade Jessen 

Data for week of DECEMBER 9, 2006 For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data 99 

www.americanradiohistory.com

www.americanradiohistory.com
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All rights reserved. TOP LATIN ALBUMS: See Charts Legend for rules and explanations. © 2006, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. 
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2) HOT 

LATIN SONGSTM 

P3 A 3á 5. 
4 7 pi SER O PARECER 

O 6 BENDITA TU LUZ 
:LVERA.A.GO LALEZ 1EOLVE A.S.VALLIN 

O 3 5 TU RECUERDO 
T TORRES (T.TORRES) 

O 7 7 LOS INFIELES 
L. SANTOS.A.SANTOS (A.SANTOS) 

TITLE Artist 
IMPRINT / PROMOTION LABEL 

O 11 3 

6 5 4 

7 16 12 

m22 33 3 

3 13 14 

10 9 13 

10 2 

12 12 11 

13 6 8 

14 8 9 

Q' 19 18 

18 4 1 

CD24 17 

1B 15 16 

19 18 25 

20 -1 20 

27 21 19 

22 20 22 

23 23 29 

26 23 

CD 31 36 

RBD 1 

PSI TELEVISO 

Mana 
2 

WARNER LAT :J. 

QUIEN ME IBA A DECIR 
K. SANTANDER (K. SANTANDER) 

Ricky Martin Featuring La Mari 
3 

SONY EMS NOR' 

Aventura 
PREMIUM LA' 'I 

David Bisbal 
VALE /UNIVERSAL LAIT. 

NI UNA SOLA PALABRA 
C LOPEZ (X. SAN MARTIN) 

PAM PAM 

GREATEST 
GAINER 

ATAEVETE 
VEGOILLAI 

ALIADO DEL TIEMPO 

MAS ALLA DEL SOL 

E 1.1c : äl 

Wisin & Yandel Featuring Franco El GorJls 
CFEE /URBAN EOX 

Mariano Barb., 6 

TASSI 

Paulina Rublo 
UNIVERSAL LO' 

Wisin & Yande 1 

Joan Se 10,0,1 _l'1 

MUSARI 

TENGO UN AMOR 

DE RODILLAS RODILLAS TE PIDO 
A. GARCIA IBARRA (P55' 

A 
Toby Love Featuring Rakim & Ken -Y 2 

IE1.1E5 K VASUPEZ, SONY BMG NO° 

Alegres De La Sierra 
VIVA /UNIVERSAL LAIR 

DIME 
..SMITH (A.PEREZ,J. H. SMITH.K.VASQUEZ) 

ANTES DE QUE TE VAYAS 
M. A.SOLIS (M.A.SOLIS) 

Pitbutl Featuring Ken 't 

FAMOUS ARTISTS 

Marco Antonio Solis 
FOS0'VI 

TE MANDO FLORES 
B. OSSA (JF.FONSECA) 

A LA PRIMERA PERSONA 
A SANZ,L. PEREZ (A.SA'.; 

Fonseca 
EMI TELE. 

Alejandro Sans 
WARNER LAIT. 

ME MATAS 
'AYZTIKO (K- VASOUEZ,J.NIEVES) 

LABIOS COMPARTIDOS 
F OLVERA.A.GONZALEZ (FOLVERA) 

CHIQUILLA 
A B.OUINTANILLA III,L.GIRALDO (A.B.QUINTANILLA 

POR ELLA 
R MUNOZ,R,MARTINEZ (LPADILLA) 

Rakim & Ken -Y 
PINA /UNIVERSAL LA' 

Mans, 
WARNER LAID 

A.B. Quintanilla III Presents Kumbia All Stars' 
III,L.GIRALDO) EMI TELE .I 

Intocable 
EMI TELC'O 

DESILUSIONAME 
B. BENOZZO.S.GEORGE (D.BETANCOSRT. C.J.FRANCO) 

MALDITA SUERTE 
J M.LUGO (C.BRANT.N. SCHAJRIS) 

I WANNA LOVE YOU 
A.THIAM (A.THIAM,C.BROADUSI 

QUE VUELVA 
s. L.TERRAZAS (M.A.SOLIS) 

Olga Tanon 
UNfv1 :; 

Victor Manuelle Featuring Sin Bandera 
SONY DMA 1)0- 

Akon Featuring Snoop Doge 
KONVICT /UP FRONTiSRC /UNIVERSAL -- : 

Grupo Montez De Durango 

FANTASMA 
DJ WALDE,JUNITO.LADEN (F.ORTIZ) 

Zion 

7 
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3 
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15 

18 

14 

4 

17 

23 

16 

25 

At No. 9, 

Barba 

matches the 

longest run 

on the chart 

since April, 

when "Ella y 

Yo" by 

Aventura hit 

its 43rd week. 

His "Bad 

Boy" album 

debuts at No. 

2 on Top Latin 

Albums and 

No. 81 on 

The 

Billboard 200 
(20,000 

units). 

The trio has 

its best debut 

sales week 

ever with new 

release 

(3,000). 
Starts at No. 

12 on Latin 

Pop Albums. 

S 0-, TITLE 
S3 .. 3ó PRODUCER (SONGWRITER) 

ME QUIERE BESAR 26 25 32 

27 17 21 
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CD 33 15 

32 28 31 

33 27 27 

O 40 39 
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O 43 46 

48 41 

O 50 50 

© © 
44 32 38 

© "5 

o © 
47 38 35 

© ® 
CD i7 - 

CD 

HOT SHOT 
BEBUT 

INNER! 

Artist 
IMPRINT / PROMOTION LABEL 

Alexis & Fido 
SONY EMS NORTE 

NOCHE OE ENTIERRO (NUESTRO AM0E) Los Benjamin Feat. Wisin & Yandel, Daddy Yankee, Hector la Father" & Zion 
-_r wcO. GCRUZ. FSAIIDWA ..vCABFERWACPll000TToEC.WCB) MAS' 

NO SE POR QUE 
G.ARE 'IAZ IJ.L PILOTO ,C.BRANT) 

25 

6 

Chayanne 
SONY AMA'.J'- 

HERIDAS DE AMOR 
PMANA'rSLLO (F1 M0'.- 'IrP J AVENDANO) 

Ricardo Montaner 
EMI TELE`. -. 

DIME QUIEN ES 
LOS RIELEROS DE_' BRANT,G.FLORES) 

Los Rieleros Del Norte 

MI AMOR POR TI 
A. TERRAZAS IA. TORFEN 

Los Horoscopos De Durango 
DISA /EDIMP', :. 

MIA 
NELY (TITO EL BAMBINO,R.AYALA,J. DE LA CRUZ) 

Tito "EI Bambino" Featuring Daddy Yankee 
EMI TELE.'' 

EL TELEFONO 
LUNY TUNES,TAINY (H.DELGA00,J.LUNA,L.MALAVE) 

29 

26 

15 

28 

Wisin & Yandel & Hector "El Father 
11 

ROC- LA- FAMILIA /MACHETE,'DEF JAM 

POR TU AMOR 
-. O.UROINA !R _R AVITIA.,: LUGAR00 DEL TORO IE LIRTINA.,: LUGAROS TEL TORO, 

SOLA 
" CL FATHER .6 CRUZI 

Alacranes Musical 
34 

Hector "El Father" 
35 

PEGAO Wisin & Vandal Featuring Los Vaqueros 
36 

SI TU NO ESTAS 
A.BAOUEIRO (R.ARBELO) 

Sin Bandera 
L- BMG ITL »- 

NI FREUD NI TU MAMA 
G. WELLS (BELINDA,N PEREC . '..,, "ELLS.S.PEIKE'. 

Belinda 
EMI TELL. - 

EL HOMBRE QUE MAS TE AMO 
J. PEREZ REYES (A FLORES) 

Lalo Mora 
DISH IEDIr;I 

LOS HOMBRES TIENEN LA CULPA Don Omar Featuring Gilberto Santa Rosa 
D QUINONES (C.DONATO) C'.' uNIVERSAL MOT =:. 

COMO ME HACES FALTA 
:1 DINA (M.A.SOLISI 

Patrulla 81 

SI TU AMOR NO VUELVE La Arrolladora Banda El Limon 
'':"ACHO (W. CASTILLO 515G SASS'S', 

SE FUE 
PAGUILAR (FATOI 

SUAVE 
E.CABRA,D. FORNARIS (R.PEREZ) 

SIN TI SOY UN LOCO 
NOT LISTED NOT LISTED) 

37 

38 

38 

40 

41 

39 

Pepe Aguilar 
19 

EMI TELEV - 

Calte 13 
32 

WHITE LION /SONY EMS N." 

Los Tucanes De Tijuana 
45 

TU AMOR 
NOT LISTED (JEREMIAS) 

Luis Fonsi 
UNIVERSAL L -" '1" 

TENGO Franco De Vita 
SONY BMG NC' 'í 

INVIERNO 
VOI - :i1RTMANN) 

SHORTY SHORTY 
NOT EISIEU ' 

Reik 
O'IY BMG 1--1E, 

Xtreme 

SALIO EL SOL 
EC", 111E '7-.S IV, .1 LA',DRON.ECHO THE LAB) 

46 

26 

48 

47 

Don Omar 
13 

TOP 

LATI ALßUIVIS.M 
ARTIST 

=; á3 ?á 3ó IMPRINT O NUMBER 

o B 1 ® 
O © 

RBD 
EMI TELEVISE 75852 (13.98) 

HECTOR "EL FATHER" 
008043 /MACHETE (14.98) 

3 LUIS MIGUEL 

VARIOUS ARTISTS 
.,FIA'ERSAL LATINS 6069 (18.98) 

Title 

Celestial 

The Bad Boy 

Navidades Luis Miguel 

NOW Latino: Vol. 2 

DISTRIBUTING L ABEL (PRICE) 

5 3 RICKY MARTIN Ricky Martin: MTV Unplugged 
SONY OMS NORTE 00909 (16.98) 

VARIOUS ARTISTS Chosen Few: El Documental II 

CHOSEN FEW EMERALD 76277; URBAN BOX OFFICE R8 CO DVS, 
-B 2 - 

7 4 2 
VARIOUS ARTISTS WY Records Presents: Los Vaqueros 

00 -','0 NA "HC *F '1 9" 

14 MANA Amar Es Combatir 
WARNER LATINA 63661118.96, 0- Ell VICENTE FERNANDEZ La Tragedia Del Vaquero 

551)1 ELMO NORTE '13 98) 

41) 8 6 
AB.gMDNEIA II PRESENTS KIA,BBALL SWO Fun Ku ba ICings TO Kunb/a Sl Star. 

EMI TELEVISA 735 _ : 115.98) 

2 

4 

2 

2 

® LUIS FONSI Exitos: 98: 06 
UNIVERSAL LATINO 008070 03.98) 

t2 6 
K -PAZ DE LA SIERRA Conquistando Corazones 
VISA 720970 (11.90) 

MARCO ANTONIO SOLIS Trozos De Mi Alma 2 
FONOVISA 352490 6G (13 95, + 

13 9 R 

14 5 3 
ALEJANDRO SANZ El Tren De Los Momentos 
', NARNER LATINA 64002 (17.98)_ e 

17 17 
RBD Nuestro Amor 
EMI TELEVISA 35902 514 98) 

16. 13 10 
WISIN & YANDEL Pal Mundo 
MACHE'i 

INTOCABLE Crossroads: Cruce De Caminos 
EMI TELE'. - 58875 (15 96) 

18 8 
LUNY TUNES & TAINY Mas Flow: Los Benjamins 

- CRETE (15.98) 

117 10 7 

20 

18 13 
RAKIM & KEN -Y Masterpiece: Nuestra Obra Maestra 
PINA 271, .. :JIVERSAL LATIN , 

SIN BANDERA Pasado 
SONY N'::. '.CATE 01965 (16.98) 

LOS BUKIS 30 Recuerdos 
. - I,,'1.981 

ANA GABRIEL La Reina Canta A Mexico 
SUNY AMO Nu-:I ' -21 (15.98) 

CALLE 13 Calle 13 
WHITE LION 96875: SONY BMG NORTE 115.98) 

VARIOUS ARTISTS BBT 
ONOVISA 352772/ÚG (10.98) 

VARIOUS ARTISTS Don Omar Presenta: Los Bandoleros Reloaded 
MACHETE 450101 (14.98) 

12 

19 

22 14 

23 16 

18 

9 

12 

á3á3ó 
26 15 11 

27 21 14 

© ® 
29 26 20 

30 24 21 

0 ® 
32 23 19 

2 1 33 

9 34 

2 

11 

6 

1 

3 39 

1 40 

1 

1 

1 

2 

12 

6 

9 

O 6 

7 

25 

35 

37 

(110 

42 

27 23 

ARTIST 
8 NUMBER / DISTRIBUTING LABEL (PRICE) 

LOS TIGRES DEL NORTE La Muerte Del Soplon 
, :,5297.' I' 5.98) 

Title 

LOS HOROSCOPOS DE DURANGO Desatados 

LOS COCOROCOS Los Cocorocos 
.- 03302 (13.981 

DON OMAR King Of Kings 
00662 MACHETE (15.981 

RAMON AYALA Y SUS BRAVOS DEL NOIE 30 Conidos: Historias Nortenas 
-n. 

E 1960 (14.98) 

REIK Sequencia 

x 
' :e, ARTIST 

á3 3< 31, IMPRINT & NUMBER I DISTRIBUTING LABEL (PRICE) 

MONCHY & ALEXANDRA 
. `I 50191 /SONY -' 

11 51 42 

4 51 

28 53 33 

C] 1 

16 

40 

51 

29 

Title 

Exitos 

LOS ORIGINALES OE SAN JUAN 
ISION 310' li4 

Linea De Oro 

OLGA TANON 
aG10N 3:. 

Soy Como Tu 

53 50 
LOS TIGRES DEL NORTE La Banda Del Carro Rojo 

,15 -98 GO,DVD) C 

LOS CADETES DE LINARES Las Mas Canonas 
-'250 (5.98) 

55 48 

31 56 46 

PAULINA RUBIO Ananda (^ 
1 ))' )7 (15 -98) 

JAVIER SOLIS La Historia De Javier Solio 
ONY BMA L. '9211498) +' 

25 16 
BETO Y SUS CANARIOS Contigo Por Siempre 
C'sA 720952 (10.98) 

29 24 
AVENTURA God's Project 
= REMIUM LATIN 94082/SONY BMG NORTE (13.98) 

LAURA PAUSINI 
:.::,,TER LATINA 6 +007.17'151 

22 - 

30 30 

61 51 
RICARDO ARJONA Adentro 

FRANCO DE VITA MS Y Una Historias: En Vivo 
SONY BMG NORTE 83847 9 -. + 

Yo Canto 

CONJUNTO PRIMAVERA Para Ti...Nuestra Historia 

31 

32 

25 

26 

49 

42 

57 50 52 

4 58 41 28 

16 

5 

59 45 41 

CD52 54 

22 61 

6 62 

3 

DADDY YANKEE Barrio Fino: En Directo 
- E_ CARTEL 007035 /INTERSCOPE (12 981 + 

36 45 
RBD RBD: Live In Hollywood 
EMI TELEVISA 58122 (13.98) +, 

28 22 

49 55 

44 34 27 

37 34 

46 35 38 

47 38 33 

48 . 40 44 

@ 47 37 

® 

- -: CONJUNTO ATARDECDI B Decimo... Y Siguen Los No.1 Del Pasito Duranguerse 
.d;IVERSAL LATINO 007889 (12.981 

RBD Rebelde 
98) 

MARC ANTHONY Sigo Siendo Yo 

LOS BUKIS Linea De Oro 

VARIOUS ARTISTS NOW Latino 

INTOCABLE 

ANA GABRIEL 
,IINY BM8 '. ^:I' 

X 

Historia De Una Reina 

ANDREA BOCELLI Amor 
SUGAR,''VENLMES,C o(, 'IIVERSAL LATINO (18.98) 

IDJ KAllANOVA DJ Kazzanova: The Reggaeton Mixes 
MACHETE 73002 (14.98) 

25 

1 

6 

2_ 2 

2 

26 

_1 2 

5 

2 

50 

CD 
64 

43 

39 

62 

60 

35 

31 

62 

53 

AKWID E.S.L. 
E- OLINERS C'. .ISION 310869 UG 113.98)' siA 

JUAN GABRIEL La Historia Del Divo 
,1 -.1079 (15.98) 

SHAKIRA Fijacion Oral Vol. 1 

11898)g, 

ALEGRES DE LA SIERRA Duele El Amor 
9:. 

BELINDA Utopia 

VARIOUS ARTISTS 
. 51.15 NORTE 7005' I,, o 

Top Latino Vol. 2 

DAVID BISBAL 
... -, -L LATINO (13.98)''+ 

LOS RIELEROS DEL NORTE 
'.OVISA 96.'1 - 

-G 
15 98) 

VARIOUS ARTISTS 
X N 5018E , 

Premonicion 

Linea De Oro 

Bachatahits 2007 

65 44 39 
TEGO CALDERON The Underdog / El Subestimado 

SIRI/ATLANTIC 94122'/AG (15 -98) 

W 
67 

69 

65 

68 55 

69 59 

70 63 

71 58 

72 56 

73 57 

65 

71 

59 

GILBERTO SANTA ROSNEL GRAN COLIRIO As Es Nuestra Navidad 
IC OS 605 00402; SONY Br4G NORTE (12.98) 

CONJUNTO PRIMAVERA 
'.AVISA 352696/UG (5.98) 

ALACRANES MUSICAL 
G (5.98 ) 

Linea De Oro 

Linea De Oro 

BANDA PEQUENDS MUSICAL La Production Maesta 2006 
- 

:AVISA 352642/5G (13.98 CD:OVD). +' 

57 
TOBY LOVE Toby Love 

BMG NORTE 75376 (14.951 

66 

47 

36 

LOS CAMNAHIES Tesoros De Colectan: Lo Romani= De los Caminantes 
'IS AMO NORTE 95637 (9.98) 

JULIETA VENEGAS 

SS 
11 

44 

5 

r--; 8 

33 

9 

4 

1 

Limon Y Sal IT: 

JOAN SEBASTIAN 
-' BALK, r I3 98) 

41 

25 

11 

6 

54 

37 

2 

66 

51 

55 

26 

27 

22 

8 

Mas Alla Del Sol 7 

74 66 46 
VARIOUS ARTISTS Hector 'EJ Father" Present, Los Rompe Discotetras r; 

1 
- -. -'.1ILIA ;MACHETE /GOLD STAR 006888'/I0JMG (13 951 

XTREME Haciendo Historia 
75 

'i,1f,11 UNI I, . X13:, 

loo Go to www.billboard.biz for complete chart data Data for week of DECEMBER 9, 2006 CHARTS LEGEND on Page 104 

i 
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AIRPLAY CHARTS: Panels of 26 Latin pop, 12 tropical, 13 Latin rhythm, 49 regional Mexican stations, respectively, are electronically monitored 24 

hours a day. 7 days a week. r. 2006 VNU Business Media, Inc. AI rights reserved.ALBUM CHARTS: See Charts Legend for rules and explanations. 

AIRPLAY MONI -ORE0 BY SALES DATA COMPILED BY 
45' 2006, VNU Business Vedic Inc. and Nielsen SoundScan, Inc. All rights reserved. 

Nielsen 
Broadcast Data 
Systems 

Nielsen 
Sou ndScan 

I_AI'IN AIRPLAY 

POP- 
TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) O 1 TU RECUERDO 
RICKY MARTIN FEATURING LA MARI (SONY BMG NORTE 

O 2 
BENDITA TU LUZ 
MANA (WARNER LATINA) 

3 3 
SER O PARECER 
RAD (EMI TELEVISA) 

O 7 QUIEN ME IBA A DECIR 
DAVID BISBAL (VALE /UNIVERSAL LATINO) 

5 4 
A LA PRIMERA PERSONA 
ALEJANDRO SANZ (WARNER LATINA) 

6 5 
NI UNA SOLA PALABRA 
PAULINA RUBIO (UNIVERSAL LATINO) 

O 6 
TE MANDO FLORES 
FONSECA (EMI TELEVISA) 

8 1 

NOSEPORQUE 
CHAYANNE (SONY BMG NORTE) 

0` 14 
HERIDAS DE AMOR 
RICARDO MONTANER (EMI TELEVISA) 

io DESILUSIONAME 
OLGA TANON (UNIVISION) 

11 8 
MALDITA SUERTE 
VICTOR MANUELLE FEATURING SIN BANDERA (SONY BMG NORTE) 

ATI 12 g 
RICARDO ARJONA (SONY BMG NORTE) 

16 
SI TU NO ESTAS 
SIN BANDERA (SONY BMG NORTE) 

14 12 
LABIOS COMPARTIDOS 
MONA ( WARNER LATINA) 

19 SE FUE 
PEPE AGUILAR (EMI TELEVISA) 

TROPICAL_ 

W 3 
TITLE 
ARTIST {IMPRINT i PROMOTION LABEL) 

LOS INFIELES 
AVENTURA 1PREMIUM LATINI © 

2 
LOS HOMBRES TIENEN LA CULPA 

DON OMAR FEAT. GILBERTO SANTA ROSA (CMG/ANNERSAL MO10'JJ 

3 3 

6 

O 
o 
o 
m 

6 

8 

F 

QUE PRECIO TIENE EL CIELO 
MARC ANTHONY (SONY EMS NORTE) 

BENDITA TU LUZ 
MONA (WARNER LATINA) 

ATREVETE 
WISIN 8 MANDEL FEAT. FRANCO EL GORILLA (ORE/URBAN BOX OFFICE) 

NO HAY MANERA 
EL GRAN COMBO DE PUERTO RICO (DISCOS 605/SONY BMG NORTE) 

7 VALE LA PENA 
YOSKAR SARANTE (J 8 N) 

4 
ELLA VOLVIO 
N'KLABE (SONY BMG NORTE) 

24 

9 

14 

13 

23 

14 10 

15 15 

FANTASMA 
ZION (BABY) 

TENGO UN AMOR 
TOBY LOVE FEATURING RAKIM 8 KENT (SONY BMG NORTE) 

QUIEN ME IBA A DECIR 
DAVID BISBAL (VALE/UNIVERSAL LATINO) 

MALDITA SUERTE 
VICTOR MANUELLE (SONY BMG NORTE) 

SER O PARECER 
RBD (EMI TELEVISA) 

DESILUSIONAME 
OLGA TANON (UNIVISION) 

PAM PAM 
WISIN 8 YANDEL (MACHETE) 

REGIONAL IVILAIC,ANTM 

3 

4 

O 5 

O 6 

O 8 

lO 11 

o10 

0 15 

17 

13 

13 12 

14 

15 9 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

DE RODILLAS TE PIDO 
ALEGRES DE LA SIERRA (VIVA/UNIVERSAL LATINO) 

ALIADO DEL TIEMPO 
MARIANO BARBA (THREE SOUND) 

MAS ALLA DEL SOL 
JOAN SEBASTIAN (MUSART /BALBOA) 

POR ELLA 
INTOCABLE (EMI TELEVISA) 

QUE VUELVA 
GRUPO MONTEZ DE DURANGO (DISA) 

DIME QUIEN ES 
LOS RIELEROS DEL NORTE (FONOVISA) 

MI AMOR POR TI 
LOS HOROSCOPOS DE DURANGO (DISA/EDIMONSA 

POR TU AMOR 
ALACRANES MUSICAL (UNIVISION) 

EL HOMBRE QUE MAS TE AMO 
LALO MORA (DISA/EDIMONSA) 

SI TU AMOR NO VUELVE 
LA ARROLLADORA BANDA EL LIMON (DISA/EDIMONSA) 

COMO ME HACES FALTA 
PATRULLA B1 (VISA) 

SIN TI SOY UN LOCO 
LOS TUCANES OE TIJUANA ( UNIVISION) 

ANTES DE QUE TE VAYAS 
MARCO ANTONIO SOLIS ( FONOVISA) 

LA TRAGEDIA DEL VAQUERO 
VICENTE FERNANDEZ (SONY BMG NORTE) 

TE COMPRO 
DUELO UL'VISION)L )SION) 

1 

See chat legend for Hot Dance Club Play and Hot Dance Singles Sales vies and exGlanations. ic, 2006, VNU Business Media, Inc. 

and Neten SoundScan, Inc. All rights reserved. HOT DANCE AIRPLAY: 7 dance stations are electronically monitored by Nielsen 
Broadcast Data Systems. See chart legend for rules and exp anations. . 2006, VNU Business Media, Inc. All rights reserved. 

LATIN ALI3U IVI S 

POP,. 
Ac ARTIST 

TITLE (IMPRIN DISTRIBUTING LABEL) 

RBD 
:ELESTIAL )EMI TELEVISA) 

2 

4 2 

5 

LUIS MIGUEL 
NAVIDADES LUIS MIGUEL (WARNER LATINA) 

VARIOUS ARTISTS 
NOW LATINO: VOL. 2 (UNIVERSAL LATINO) 

RICKY MARTIN 
RICKY MARTIN: MTV UNPLUGGED (SONY BMG NORTE) 

MANA 
AMAR ES COMBATIR ( WARNER LATINA) 

1 

DEC 
9 

HOT 

DAN CE CLUB PI_AY,My"_ 

_ TITLE 
;á. ARTIST IMPRINT 8 NUMBER / PROMOTION LABEL 

MANEATER 
NELLY FURTADO MOSLEY PROMO /GEFFEN 

RING THE ALARM 
BEYONCE COLUMBIA PROMO 

TO 

4 5 

3 10 

B:: 

A.B. QUINTANILLA III PRESENTS KUMBIA ALL STARZ 
FROM GAMBIA KINGS TO KUMBIA ALL STARZ (EMI TELEVISA) O LUIS FONSI 
EXITOS: 98: 06 (UNIVERSAL LATINO) 

8 3 

3 

11 7 

13 10 

14 9 

MARCO ANTONIO SOLIS 
TROZOS DE MI ALMA 2 (FONOVISA/UG) 

ALEJANDRO SANZ 
EL TREN DE LOS MOMENTOS (WARNER LATINA) 

RBD 
NUESTRO AMOR (EMI TELEVISA) 

SIN BANDERA 
PASADO (SONY BMG NORTE) 

REIK 
SECUENCIA (SONY BMG NORTE) 

10 

7 

6 

6 

9 

12 1: 6 
IG< 

Ilk 1' 5 

2 3 

21 4 

8 li 12 

PAULINA RUBIO 
ANANDA (UNIVERSAL LATINO) 

LAURA PAUSINI 
YO CANTO ( WARNER LATINA) 

RICARDO ARJONA 
ADENTRO (SONY BMG NORTE) 17 

18 

ARTIST 
TITLE (IMPRINT / DISTRIBUTING LABEL) 

LOS COCOROCOS 
LOS COCOROCOS (UNIVERSAL LATINO) 

O AVENTURA 
GOD'S PROJECT (PREMIUM LATIN /SONY BMG NORTE) 

24 5 

2-5 5 

far 
22 J 

MARC ANTHONY 
SIGO SIENDO YO (SONY BMG NORTE) 

MONCHY & ALEXANDRA 
EXITOS (J 6 N /SONY BMG NORTE) 

OLGA TANON 
SOY COMO TU (UNIVISION /UG) 

VARIOUS ARTISTS 
BACHATAHITS 2007 .J 8 N) 

GILBERTO SANTA ROSA/EL GRAN COMBO 
AS ES NUESTRA NAVIDAD (DISCOS 605 /SONY BMG NORTE) 

3 VARIOUS ARTISTS 
30 BAORBTAS MAMMAS W NUEVO Y LO MEJOR EWA (MOM ROLS@NN. %NORTE) 

12 0 

" 13 -:1 

14 12 

16 

MONCHY & ALEXANDRA 
EXITOS Y MAO (J 8 N /SONY BMG NORTE) 

VARIOUS ARTISTS 
NAVIDAD A LO BORICUA (PIMPKING MUSIK/MACHETE) 

EL GRAN COMBO DE PUERTO RICO 
ARROZ CON HABICHUELA (SONY BMG NORTE) 

N'KLABE 
APUNTO DE ESTALLAN (SONY BMG NORTE) 

VICTOR MANUELLE 
DECISION UNANIME (SONY BMG NORTE) 

FONSECA 
CORAZON (EMI TELEVISA) 

13 ENRIQUE CHIA 
NAVIDADES EN BORINOUEN (00001) 

REGIONAL IVIEXIC.ANTM 

2 1 

3 2 

O 
5 3 a 
7 4 

8 7 

9 E 

10 10 

13 

O 14 
INTOCABLE {¡ K MI TELEVISA) 

ARTIST 
TITLE (IMPRINT / DISTRIBUTING LABEL) 

VICENTE FERNANDEZ 
LA TRAGEDIA DEL VAQUERO (SONY VMS NORTE) 

K -PAZ DE LA SIERRA 
CONQUISTANDO CORAZONES (VISA) 

INTOCABLE 
CROSSROADS: CRUCE DE CAMINOS (EMI TELEVISA) 

LOS BUKIS 
30 RECUERDOS (FONOVISA/UG) 

ANA GABRIEL 
LA REINS CANTA A MEXICO (SONY BMG NORTE) 

VARIOUS ARTISTS 
BBT (FONOVISA/UG) 

LOS TIGRES DEL NORTE 
LA MUERTE DEL SOPLON (FONOVISA/UG) 

LOS HOROSCOPOS DE DURANGO 
DESATADOS (VISA) 

RAMON AYALA Y SUS BRAVOS DEL NORTE 
30 CORRIDOS: HISTORIAS NORTENAS (FREDDIE) 

JAVIER SOLIS 
LA HISTORIA DE JAVIER SOLIS (SONY BMG NORTE) 

BETO Y SUS CANARIOS 
CONTIGO POR SIEMPRE (RISA) 

CONJUNTO PRIMAVERA 
PARA TI...NOESTRA HISTORIA (FONOVISA/UG) 

CONJUNTO ATARDECER 
EL DEMO. . Y SIGUEN LOS NO.1 DEL PASITO OWANMBISE It 1IRRSAL LATINO) 

LOS BUKIS 
LINEA DE ORO (FONOVISA/UG) 

Data for week of DECEMBER 9, 2006 For chart reprints call 646.654.4633 

3 

7 

13 

4 

LOVE'S THE ONLY DRUG 
ULTRA NATE SILVER LABEL 2508/TOMMY BOY 

LOST YO MIND 
PEPPER MASHAY LIVE 2013 /MUSIC PLANT 

I BELIEVE 
GEORGIE PORGIE LIVE PROMO /MUSIC PLANT 

JUMP 
MADONNA WARNER BROS. 42978 

F *CKING BOYFRIEND 
THE BIRD AND THE BEE METRO BLUE PROMO /BLG 

WHEN YOU WERE YOUNG 
THE KILLERS ISLAND 007884/IDJMG 

THE WHISTLE SONG (REVISITED) 
FRANKIE KNUCKLES NOICEI 001 

EVERLASTING LOVE 
WS FEATURING MINK AVER 1240 /KING STREET 

THE W MADE ME DO R (D. SMARMS Mt I1DMAIVO MOTES) 

ROBIN ELEVEN 11 PROMO 

NOTHING IN THIS WORLD 
PARIS HILTON WARNER BROS. 42994 

BORDERLINE 
JODY WATLEY AVITONE PROMO /PEACE BISOUIT 

SO EXCITED 
JANET FEATURING KHIA VIRGIN 77710 

PARTY PEOPLE 
ALTAR FEATURING JEANIE TRACY MAMAHOUSE PROMO 

SUPERNATURE (J. GARRAIO & D.1ThAGUA MIXES) 
CERRONE MALLIGATOR IMPORT 

THE REAL THING 
RACHEL PANAY ACT 2 7014 /MUSIC PLANT 

SAVE A PLACE ON THE DANCE FLOOR FOR ME 
DAWN TALLMAN WEST END PROMO 

HARD 
AFRICANISM ALL STARS YELLOW/SILVER LABEL PROMO/TOMMY BOY 

POLITICS 
KORN VIRGIN PROMO 

WE RIDE 
RIHANNA SRP /DEF JAM PROMO /IDJMG 

YOU GONNA WANT ME 
TIGA DIFFERENT IMPORT /PIAS 

SENSITIVITY 
SHAPE: UK ULTRA PROMO 

MELT WITH THE SUN 
AMBER FEATURING SWEET RAINS JMCA PROMO 

WHAT THE WORLD NEEDS NOW 
JOYCE SIMS VESSEL PROMO 

1 

E 5 ARTIST 
á3 B:ó TITLE IMPRINT 8 NUMBER DISTRIBUTING LABEL. 

30 

2 2 2 

6 5: 

4 3 9 

k$ 
lap10 40 

L10 9 42 

El15 3 

F2 12 17 

113 11 4 

1,,14 16 36 

5 56 

7 9 

5 

4b 

1116 

13 10 

14 3 

2B WKS 
GNARLS BARKLEY 

DEPECHE MODE 
OR BEST OF 03SUE MODE VOL. 141FAN61 PRGE 4.155WAYERBNS.(t 

MADONNA 
CONFESSIONS ON A DANCE FLOOR WARNER BROS. 49460 

SCISSOR SISTERS 
TA -DAH UNIVERSAL MOTOWN 007499' /UMRG 

GORILLAZ 
DEMON DAYS PARLOPHONE 73838'/VIRGIN 

IMOGEN HEAP 
SPEAK FOR YOURSELF RCA VICTOR 72532 

ENIGMA 
A POSTERIORI VIRGIN 69994 

MOBY 
GO THE VERY BEST OF MOST V2 27347 

CASCADA 
EVERYTIME WE TOUCH ROBBINS 75064 

SHE WANTS REVENGE 
SHE WANTS REVENGE ÆRFECIwSRAWLESS ERB1005587' 

THE COUNTDOWN SINGERS 
FOREVER DISCO L.IADACY SPECIAL PRODUCTS 523 

BELANOVA 
DULCE BEAT UNIVERSAL LATINO 006301 

NINA SIMONE 
REMIXED 8 REIMAGINED LEGACY /RCA 01280 /RMG 

GOLDFRAPP 
SUPERNATURE MUTE 9296'0+ 

DJ SHADOW 
THE OUTSIDER UNIVERSAL MOTOWN 007443 /UMRG 

THE HAPPY BOYS 
DANCE PARTY 2007 ROBBINS 75070 

Ills 2t 23 
FATBOY SLIM 
THE GREATEST LITS: WHY TRY HARDER STOW SBMVABIIWINERKS 

VARIOUS ARTISTS 
OISNEYREMIXMANIA WALT DISNEY 861354 

NWT 9 JOHNNY BUDZ & DJ IRENE 
ULTRA TRANCE 06 ULTRA 1437 

20 18 5 

21 20 30 

22 17 11 

VARIOUS ARTISTS 
MINISTRY OF SOUND: THE ANNUAL 2007 ULTRA 1451 

TIESTO 
IN SEARCH OF SUMRSE 5: LOSANCBFS SONG BPD 09B0.D(HOLE 

BRAZILIAN GIRLS 
TALK TO LA BOMB VERVE FORECAST 006224NG 

23 24 21 
OAKENFOLD 
A LIVELY MIND MAVERICK 49900/WARNER BROS. 

24 RE-ENTRY 

25 RE-ENTRY 

ZERO 7 
THE GARDEN ULTIMATE DILEMMA /ATLANTIC 63300'0G 

DJ LIL' CEE /TREVOR SIMPSON 
ULTRA.WEEKEND 2 ULTRA 1411 

45 2 

18 1? 

26 11 

39 3 

35 

37 

31 9 

29 9 

1111,4? ? 

39 35 

TITLE 
FRTIST IMPRINT 8 NUMBER / PROMOTION LABEL 

::OMMON GROUND 
)AYE AWE 8 TALL PAUL FEAT SISSY IPEASIKE AUDACDL6 PROMOKOCH 

TINA 
3K8 SKB PROMO 

MY LOVE 
JUSTIN TIMBERLAKE FEATURING TI. JIVE PROMO /ZOMBA 

POWER 
PICK 

HURT 
CHRISTINA AGUILERA RCA PROMO/NG 

IS IT ANY WONDER? (TALL PAUL MIXES) 
KEANE INTERSCOPE PHUMC 

MAMA'S ROOM (R. VISSION /PASSENGERZ MIXES) 
UNDER THE INFLUENCE OF GIANTS ISLAND PROMO /IDJMG 

BY THE WAY 
JENNA DREY ROBBINS PROMO 

ONE DAY MY LOVE 
N'DEA DAVENPORT PEACE BISOUIT /CURVVE 

GUACHI GUARO (CARL COX REMIX) 
CAL TJAOER CONCORD PICANTE PROMO /CONCORD 

I DON'T KNOW WHY (I LOVE YOU) 
THE BRAND NEW HEAVES FEAT NDEA DAVENPORT CE IDOUSWAL 9@B 

47 

34 14 

23 15 

48 38 15 

49 50 10 

GO! 
JUPITER RISING CHIME PROMO 

THE LOVE YOU FEEL 
DEZROK BURN 101 /FIRE ENTERTAINMENT GROUP 

FUNKY LOVE 
JUSTIN MICHAEL FEATURING JACKIE WILSON SWANK PROMO 

DANCE WITH YOU 
LAUREN HILDEBRANDT ACT 2 7013 /MUSIC PLANT 

BELIEVE IN US 
JOI CARDWELL LIZA PROMO 

ROCK THIS PARTY (EVERYBODY DANCE NOW) 
BOB SNCIAR FEAT. SOU &DWK*A5 UAffi.PROÓfOMMBPI 

PLAY WITH FIRE 
HILARY DUFF HOLLYWOOD 

ALL OVER YOUR FACE 
CAZWELL PEACE BISOUIT/WEST END EXPRESS 1045/WEST END 

RELAX, TAKE IT EASY 
,Min CASABLANCA /UNIVERSAL REPUBLIC 

MARTYR 
DEPECHE MODE MUTE/SIRE PROMO /REPRISE 

SEXYBACK 
JUSTIN TIMBERLAKE JIVE 00872/ZOMBA 

GONE 
SUN JH PROMO /BML 

MY NUMBER ONE 
HELENA PAPARIZOU MODA 7001 /MUSIC PLANT 

ABOUT US 
BROOKE HOGAN FEATURING PAUL WALL SMC PROMO /SOBE 

GETCHA SOME 50 48 
,Jos PLEASURE CENTER NORTHCROSS MEDIA PROMO 

HOT 

DANCE AIRPLAY. 

1 

Y B LIE: TITLE 
g3 3E ARTIST ¡IMPRINT / PROMOTION LABEL) 

JUMP 
MADONNA ._, OS. 

8 

2 4 

3 10 

5 7 

9 6 

4 6 

6 9 

10 18 

8 11 

SWKS 

MY LOVE 
JUSTIN TIMBERLAKE FEATURING T.I. .{IVE ZOMBA 

I DON'T FEEL LIKE DANCIN' 
SCISSOR SISTERS UNIVERSAL MOTOWN 

IS IT ANY WONDER? 
KEANE INTERSCOPE 

MOVING TOO FAST 
SUPAFLY INC. NERVOUS 

WHEN YOU WERE YOUNG 
THE KILLERS ISLAND /IDJMG 

HERE (IN YOUR ARMS) 
HELLOGOODBYE DRIVE -THRU 

WHAT A FEELING 
PETER LUTS 8 DOMINICO NERVOUS 

BE STILL 
KASKADE ULTRA 

7 13 
LOVE DON'T LET ME GO (WALKING AWAY) 
DAVID GYATTA vs. THEM MNSIRYOF SOIKOTm ME IM FAAOI15NXIM 

SATELLITES 
SEPTEMBER ROBBINS 

N 
20 20 

SEXYBACK 
JUSTIN TIMBERLAKE JIVE/ZOMBA 

18 5 

16 6 

13 8 

12 3 

14 16 

IS IT LOVE? 
LID MADE 

FEEL ALIVE 
BENASSI BROS. ULTRA 

I GO CRAZY 
D.H.T. FEATURING EOMEE ROBBINS 

BORDERLINE 
MICHAEL GRAY ULTRA 

PARTY FOR THE WEEKEND 
SOULSEEKERZ FEATURING KATE SMITH BIG BEAT /ATLANTIC 

RING THE ALARM 
BEYONCE COLUMBIA 

BUTTONS 
THE PUSSYCAT DOLLS FEAT. SNOOP 0066 A&M /INTERSCOPE 

®HURT 
CHRISTINA AGUILERA RCA /RMG 

U +URHAND 
PINK LAFACE ZOMBA 

17 tk MANEATER 
NELLY FURTADO MOSLEY /GEFFEN 

lotCHRIS LAKE 

CHANGES 
FEAT. LAURA V APOLLO /ALTERNATIVE ROUTE 

CI® WATCH THE SUNRISE 
AXWELL FEATURING STEVE EDWARDS ULTRA 

RIDING THE WAVE 
SUNFREAKZ NF 

Go to www bill Doard.biz for complete chart data 101 
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SINGLES 

íx-3 á3 (ARIA) NOVEMBER 26, 2006 

1 I DON'T FEEL LIKE DANCING 
SCISSOR SISTERS POLYDOR 

1 

2 5 

3 4 

4 6 

5 2 

6 3 

IRREPLACEABLE 
BEYONCE KNOWLES COLUMBIA 

MY LOVE 
JUSTIN TIMBERLAKE FT. TI JIVE /ZOMBA 

SMACK THAT 
AKON FT. EMINEM KONVICT 

I WISH I WAS A PUNK ROCKER 
SANDI THOM RCA 

THE SAINTS ARE COMING 
U2 AND GREEN DAY ISLAND /INTERSCOPE /REPRISE 

I DON'T NEED A MAN 
THE PUSSYCAT DOLLS A8M /INTERSCOPE 

U + UR HAND 
PINK LAFACE / ZOMBA 

HAPPENIN' ALL OVER AGAIN 
YOUNG DIVAS SONY BMG 

SEXYBACK 
JUSTIN TIMBERLAKE JIVE / ZOMBA 

SPAIN 
SINGLES 

1 1 

2 1 

3 NEW 

4 

5 3 

6 6 

7 11 

8 8 

9 9 

10 7 

(PROMUSICAE /MEDIA) NOVEMBER 29 

THE SAINTS ARE COMING 
U2 AND GREEN DAY ISLAND /INTERSCOPE /REPRISE 

2006 

POR LA NOCHE 
MALA RODRIGUEZ UNIVERSAL 

JUMP 
MADONNA WARNER BROS, 

MARTYR 
DEPECHE MODE MUTE 

ESCAPAR 
MOBY /AMARAL VIRGIN 

THE REINCARNATION OF BENJAMIN BREEG 
IRON MAIDEN CAPITOL 

CRITICAR POR CRITICAR 
FANGORIA D.R.O. 

LOVE DONT LET ME GO (WALKING AWAY) 
DAVID GUETTA VS THE EGG GUSTO 

LET ME OUT 
DOVER CAPITOL 

LUCY 
JEALOUSY BLANCO Y NEGRO 

DEN IVIAR K -f- 

LURC) è. Nielsen 
rt 

DIG rrAI_ TRACKS 
Sound,o 

NW 

1 

2 11 

3 4 

4 3 

5 2 

6 NEW 

7 6 

8 8 

9 7 

10 5 

11 9 

12 NEW 

13 10 

14 12 

15 13 

16 18 

17 19 

18 'JEW 

19 20 

20 14.. 

(NIELSEN SOUNDSCAN INTERNATIONAL) DECEMBER 9, 2008 

PATIENCE 
TAKE THAT POLYDOR 

YOU KNOW MY NAME 
CHRIS CORNELL SURETONE /INTERSCOPE 

ALL GOOD THINGS (COME TO AN END) 
NELLY FURTADO MOSLEY /GEFFEN 

IRREPLACEABLE (ALBUM VERSION) 
BEYONCE COLUMBIA 

MY LOVE (SINGLE VERSION) 
JUSTIN TIMBERLAKE FT. T.I. JIVE /ZOMBA 

BOOGIE 2NITE 
BOOTY LW HED KANDI 

CHASING CARS 
SNOW PATROL POLYDOR /ABM /INTERSCOPE 

HURT 
CHRISTINA AGUILERA RCA 

AMERICA 
RAZORLIGHT VERTIGO 

SMACK THAT 
AKON FT. EMINEM KONVICT /UP FRONT /SRC /UNIVERSAL MOTOWN 

I DON'T FEEL LIKE DANCIN' 
SCISSOR SISTERS POLYDOR 

SNOW ((HEY OH)) 
RED HOT CHILI PEPPERS WARNER BROS. 

ROCK STEADY 
ALL SAINTS MERCURY 

REHAB 
AMY WINEHOUSE ISLAND 

LET ME OUT 
DOVER CAPITOL 

U + UR HAND 
PINK LAFACE /ZOMBA 

YOU GIVE ME SOMETHING 
JAMES MOHRISON POLYDOR 

SMACK THAT 
AKON FT. EMINEM KONVICT/UP FRONT /SRC /UNIVERSAL MOTOWN 

SEXYBACK (MAIN EXPLICIT VERSION) 
JUSTIN TIMBERLAKE JIVE/ZOMBA 

SOMETHING KINDA 0000H 
GIRLS AROUND POLYDOR 

AUSTRIA 

GERIVIANY UNITED ICI NG I)C)IVI 
SINGLES 

3 á3 (THE OFFICIAL UK CHARTS CO.) NOVEMBE 26, 2006 

1 4 
PATIENCE 

TAKE THAT POLYDOR 

2 1 

SMACK THAT 
AKON FT. EMINEM KONVICT 

3 24 
DOWNTOWN 
EMMA BUNTON 19 

2 
MY LOVE 
JUSTIN TIMBERLAKE FT. T.I JIVE / ZOMBA 

3 
THE ROSE 
WESTLIFE S 

6 5 
IRREPLACEABLE 
BEYONCE KNOWLES COLUMBIA 

7 6 
PUT YOUR HANDS UP FOR DETROIT 
EERIE LE GRANDE SPINNIN' 

8 ROCK STEADY 
ALL SAINTS MERCURY 

9 2 
SOMETHING KINDA 0000H 
GIRLS ALOUD FASCINATION 

10 14 
AMERICA 
RAZORLIOHT VERTIGO 

AUSTRALIA : 

Hits of the World is compiled at Billboard /London. RE =Re -Entry 

JAPAN 
SINGLES 

(SOUNDSCAN JAPAN) NOVEMBER 29. 2006 

1 'NEw NAMIDA NO FURUSATO 
BUMP OF CHICKEN TOY'S FACTORY 

2 NEW 
WONT BE LONG (CD +DVD) 
EXILE/I(UMI KODA AVER TRAX 

3 SHIRUSHI 
MR. CHILDREN TOY'S FACTORY 

4 NEW 
WONT BE LONG (CD) 
EXILE/KUMI KODA AVEX TRAX 

5 AKATSUKI NO UTA (FIRST LTD EDITION) 
NEW 

SUKIMASU ICCHI BMG FUNHOUGE 

6 NEW 
BOKU WA KUMA... 
HIKARU RADA TOSHIBA/EMI 

7 NEW 
SEN NO YORU 0 KAETE (FIRST LTD VERSION) 
AQUA TIMEZ EPIC 

8 .NEW 
PINKU SUPAIDA 
RIZE UNIVERSAL 

9 NEW 
BOKU WA KUMA (ORIGINAL+DVD) 
HIKARU UTADA TOSHIBA/EMI 

10 KIMI NO SUKI NA UTA (FIRST LTD VERSION) 
UVERWORLD SONY 

.-3 `3 
1 2 

2 i 

3 3 

4 [i 

5 4 

6 

7 

8 

9 

NEW 

8 

6 

I SN E P /IFOP/TITE -LIVE) 

FOUS TA CAGOULE 
IATAL BAZOOKA UP MUSIC 

NOVEMBER 28, 2006 

MON PAYS 
FAUDEL MERCURY 

EVERYTIME WE TOUCH 
CASCADA ANDORFINE 

MARLY- GOMONT 
KAMINI RCA 

PAS LE TEMPS 
IAF LARAGE M6 INTERACTIONS 

LA CUETE 
JOHNNY HALLYDAY WARNER 

AMIES -ENNEMIES 
NADIYA COLUMBIA 

LE COUCOU DE TITOU 
TITOU LE LAPINOU MY LABEL 

SLIPPING AWAY (CRIER LA VIE) 
MOBY FT. MYLENE FARMER MUTE 

10 11 
DONNE -MOI UNE VIE 
YANNICK NOAH SAINT GEORGE 

1 

2 

SINGLES 

(FIMI/NIELSEN) NOVEMBER 27. 2006 

THE SAINTS ARE COMING 
U2 AND GREEN DAY ISLAND /INTERSCOPE /REPRISE 

2 
10 CANTO 
LAURA PAUSINI ATLANTIC 

3 5 
INSTABILE 

NEK WARNER BROS. 

4 8 
STOP THE CLOCKS 
OASIS BIG BROTHER 

4 
LOVELIGHT 
ROBBIE WILLIAMS CHRYSALIS 

6 3 
JUMP 
MADONNA WARNER BROS. 

7 ;1 SEI PARTY DI ME 
ZERO ASSOLUTO UNIVERSO 

8 9 MARTYR 
DEPECHE MODE MUTE 

.,EW ILLEGAL 
SHAKIRA FT. CARLOS SANTANA EPIC 

10 6 
ED ERO CONTENTISSIMO 
TIZIANO FERRO CAPITOL 

NORWAY 
SINGLES 

y3 4 (VERDENS GANG NORWAY) NOVEMBER 28, 2006 

ITS ALL COMING BACK TO ME NOW 
MEAT LOAF /MARION RAVEN MERCURY 

1 

2 2 

3 3 

4 7 

FLODEN 
BJORN EIDSVAG PETROLEUM 

1 DON'T FEEL LIKE DANCING 
SCISSOR SISTERS POLYDOR 

SMACK THAT 
AKON FT. EMINEM KONVICT 

5 THE SAINTS ARE COMING 
U2 ANS GREEN DAY ISLAND /INTERSCOPE /REPRISE 

ALBUMS 

3 

BJORN EIDSVAG 
NADE PETROLEUM 

4 VAMP 
I FULL SYMFONI (MED KORK) MAJORSTUDIO 

JAN WERNER 
STRONGER POLYDOR 

4 NEW 
KYRKJEBO SISSEL 
DE BESTE 1986 -2006 MERCURY 

Islif TOM WAITS 
I ORPHANS: BRAWLERS, BAWLERS 8 BASTARDS ANTI 

SINGLES 

Nw 
11,1 

rs-3 á3 (IFPI /NIELSEN MARKETING RESEARCH) NOVEMBE 28, 2006 

1 1 
THE SAINTS ARE COMING 
U2 AND GREEN DAY ISLAND / INTERSCOPL REPRISE 

2 2 
MR. NICE GUY 
TRINE DYRHOLM CMC 

3 4 
MARTYR 
DEPECHE MODE MUTE 

4 6 
BRUDEVALSEN 
TEDDY PERSERSEX UNIVERSAL 

5 11 
SELF CONTROL 
INFERNAL CENTRAL STATION 

ALBUMS 

2 

3 

4 

KIM LARSEN 
GAMMEL HANKAT EMI 

2 
THOMAS HELMIG 
HELMIG HERFRA SONY BMG 

NEW 
THE BEATLES 
LOVE APPLE 

GEORGE MICHAEL 
TWENTY FIVE AEGEAN 

5 NEW 
TOM WAITS 
ORPHANS: BRAWLERS. BAWLERS 8 BASTARDS ANi 

102 I Go to www.billboard.biz for complete chart data 

SINGLES 

'F3 (MEDIA CONTROL) 

NEW 
PATIENCE 
TAKE THAT POLYDOR 

2 

3 3 

4 

6 

7 5 

NOVEMBER 28, 2006 

DAS BESTE 
SILBERMOND COLUMBIA 

WAS WIR ALLEINE NICHT SCHAFFEN 
XAVIER NAIDOO NAIDOO 

HURT 
CHRISTINA AGUILERA RCA 

I DON'T FEEL LIKE DANCING 
SCISSOR SISTERS POLYDOR 

SMACK THAT 
AKON FT. EMINEM KONVICT 

MY LOVE 
JUSTIN TIMBERLAKE FT. T.I JIVE /ZOMBA 

AUCH IM REGEN 
ROSENSTOLZ ISLAND 

9 8 
CHASING CARS 
SNOW PATROL FICTION/POLYDOR 

10 7 
U + UR HAND 
PINK LAFACE / ZOMBA 

(:ANAI)A t"J 

1 

2 

3 

4 

5 

6 

7 

8 

9 NEW 

10 8 

DIGITAL SINGLES 

4 (SOUNDSCAN) DECEMBER 9, 2006 

THE SAINTS ARE COMING 
U2 8 GREEN DAY ISLAND / INTERSCOPE 

,,E,, WIND IT UP 
GWEN STEFAN! INTERSCOPE 

CHASING CARS 
SNOW PATROL POLYDOR /ABM /INTERSCOPE /UNIVERSAL 

., SAY IT RIGHT 
NELLY FURTADO MOSLEY /GEFFEN 

G 
MAD WORLD 
SACRE AD BRADLEY 

MANEATER (ALBUM VERSION) 
NELLY FURTADO MOSLEY /GEFFEN /UNIVERSAL 

SMACK THAT 
AKON FT. EMINEM KOM 1CTNP FRONT/SRC/UNIVERSAL MOTOWWUNNERSAL 

LIPS OF AN ANGEL 
HINDER UNIVERSAL MOTOWN /UNIVERSAL 

IRREPLACEABLE 
BEYONCE COLUMBIA 

HOW TO SAVE A LIFE (ALBUM VERSION) 
THE FRAY EPIC /SONY BMG 

11-IE N1=I1i1= RINDS 
SINGLES 

4 (MEGA CHARTS BV) NOVEMBER 24. 2006 

4 
PANIEK IN DE CONFETTIFABRIEK 
COOLE PIET SONY BMG 

2 NEW 
JAN OMIT ACUPIDO RTIST 8 COMPANY 

3 2 
ALS DE MORGEN IS GEKOMEN 
JAN SMIT ARTIST 8 COMPANY 

4 3 
EVERYTIME I THINK OF YOU 
MARCO BORSATO /LUCIE SILVAS MERCURY 

22 
SINTERKLAAS BOOT 
GEBROEDERS KO BERK MUSIC 

ALBUMS 
TRJNTJE OOSTERHUIS /MPO 
THE LOOK OF LOVE (B. BACHABACH 

JAN SMIT 
OP WEG NAAR GELUK ARTIST 8 COMPANY 

U2 
U218 SINGLES MERCURY 

THE BEATLES 
LOVE APPLE 

TOM WAITS 
ORPHANS: BRAWLERS, BAWLERS 8 BASTARDS ANTI 

PORTUGAL 
ALBUMS 

wW x 
á3 (RIM) 

1 1 

2 NEW 

3 3 

4 2 

5 NEW 

5 NEW 

7 4 

3 5 

9 9 

1.0 12 

ANDRE SARDET 
ACUSTICO FAROL 

NOVEMBER 28. 2006 

U2 
U218 SINGLES MERCURY 

PACO BANDEIRA 
UMA VIDA DE CANCOES FAROL 

MARIZA 
CONCERTO EM LISBOA CAPITOL 

THE BEATLES 
LOVE APPLE 

RODRIGO LEAO 
0 MUNDO (1993 -2006) COLUMBIA 

THE GIFT 
FACIL DE ENTENDER LA FOLIE RECORDS 

DOCEMANIA 
DOCEMANIA MERCURY 

GEORGE MICHAEL 
TWENTY FIVE AEGEAN 

DEPECHE MODE 
THE BEST OF VOL. 1 MUTE 

2 

3 

1.5 3 (AUSTRIAN IFPI,IAUSTRIA TOP 40) 

1 DAS BESTE 
SILBERMOND COLUMBIA 

NOVEMBER 27. 2006 

3 
HURT 
CHRISTINA AGUILERA RCA 

2 I DON'T FEEL LIKE DANCING 
SCISSOR SISTERS POLYDOR 

4 NEW 
TAKE 

PATIENCE 
THAT POLYDOR 

5 U + UR HAND 
PINK LAFACE /ZOMBA 

KIDDY CONTEST KIDS 
KIDDY CONTEST VOL. 12 BMG MEDIA 

U2 
2 NEW 

U218 SINGLES MERCURY 

3W RAMMSTEIN 
VOLKERBALL UNIVERSAL 

4 NEW THE BEATLES 
LOVE APPLE 

YUSUF ISLAM 
AN OTHER CUP POLYDOR 

3 3 

4 JEW 

5 JEW 

(IFPI GREECE /OELOITTE 8 TOUCHE) 

SXOLIO 2006 
PASKHALIS /COIN THROUGH UNIVERSAL 

O MIKROS TIMPANISTIS 
KHRISTOS SANTIKAI LEGEND 

NOVEMBER 27. 2006 

OLA I TIPOTA 
MIKHALIS KHATZIGIANNIS UNIVERSAL 

ETSI INE, GIATI ETSI PAI 
ARTEMIS EFTHIMIS LYRA 

O KODIKAS MOU 
KHRISTINA KOLESTA HEAVEN 

ALBUMS 

2 

HELENA PAPARIZOU 
THE GAME OF LOVE SONY BMG 

BOBBIE WILLIAMS 
RUOEBOX CHRYSALIS 

3 JEW MOBY 
GO - THE VERY BEST OF MOBY MUTE 

4 REAMONN 
WISH ISLAND 

5 KEV 
HIM 
UNEASY LISTENING VOL. 1 RCA 

Data for week of DECEMBER 9, 2006 CHARTS LEGEND on Page 104 

www.americanradiohistory.com

www.americanradiohistory.com


EUROCHARTS 

SINGLE SALES 

2 

3 

EUROCHARTS ARE COMPILED BY BILLBOARD FROM THE NATIONAL SINGLES AND ALBUM 

SALES CHARTS OF 20 EUROPEAN COUNTRIES. NOVEMBER 29. 2006 

7 
PATIENCE 
TAKE THAT POLYDOR 

SMACK THAT 
AKON FT. EMINEM KONVICT 

2 MY LOVE 
JUSTIN TIMBERLAKE FT. T.I JIVE /ZOMBA 

4 5 
I DON'T FEEL LIKE DANCING 
SCISSOR SISTERS POLYDOR 

5 4 
HURT 
CHRISTINA AGUILERA RCA 

6 0 
FOUS TA CAGOULE 
FATAL BAZOOKA UP MUSIC 

7 13 
IRREPLACEABLE 
BEYONCE KNOWLES COLUMBIA 

8 8 
EVERYTIME WE TOUCH 
CASCADA ANDORFINE 

9 

10 

11 

12 

3 
THE SAINTS ARE COMING 
U2 ANO GREEN DAY ISLAND /INTERSCOPE /REPRISE 

6 
MON PAYS 
FAUDEL MERCURY 

7 DAS BESTE 
SILBERMONO COLUMBIA 

75 
DOWNTOWN 
EMMA BUNTON 19 RECORDINGS 

13 15 WAS WIR ALLEINE NICHT SCHAFFEN 
XAVIER NAID00 NAID00 RECORDS 

14 11 
ROCK THIS PARTY (EVERYBODY DANCE NOW) 
BOB SINCLAR FT. CUTEE -B YELLOW PRODUCTION 

15 27 
MARLY- GOMONT 
KAMINI RCA 

ALBUMS 

1 

2 

3 

4 

NEW 

NEW 

2 

1 

5 NEW 

6 

7 

B 

9 

NEW 

NEW 

4 

3 

NOVEMBER 29, 2006 

THE BEATLES 
LOVE APPLE 

U2 
U218 SINGLES MERCURY 

DEPECHE MODE 
THE BEST OF VOL. 1 MUTE 

GEORGE MICHAEL 
TWENTY FIVE AEGEAN 

RAMMSTEIN 
VÖLKERBALL UNIVERSAL 

W ESTLI FE 

SAES DATA COMPILED BY 

lF 
Nielsen 
SoundScan 

See Chart Legend for rules and explalations. ':c! 200E, VFU 3usiness Media, Inc. and Nielsen SoundScan, Inc. All rights reserved 

S W ARTIST 
ó TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

DIANA KRALL 
FROM THIS MOMENT ON VERVE 007323/VG 

2 

3 

4 

5 

7 

6 

11 

14 

1J 8 14 

Ely 10 

14 

53 

15 3 

22 13 

9 11 

15 12 9 

le 13 61 

-T7 17 25 

MICHAEL BUBLE 
IT'S TIME 143,REPRISE 48946 /WARNER BROS. + 

RAY CHARLES + THE COUNT BASIE ORCHESTRA 
RAY SINGS BASIE SWINGS HEAR 30026 /CONCORD 

MADELEINE PEYROUX 
HALF THE PERFECT WORLD ROUNDER 613252 

GLADYS KNIGHT 
BEFORE ME VERVE 006225NG 

NAT KING COLE 
THE VERY BEST OF NAT KING COLE CAPITOL 59324 

1.13 ìi NEW 

1E 

CHRIS BOTTI 
TO LOVE AGAIN: THE DUETS COLUMBIA 77505 /SONY MUSIC 

THE BBC BIG BAND ORCHESTRA 
BIG BANDS: MUSIC FROM THE WAR YEARS MADACY SPECIAL PRODUCTS 52249 /MADACY 

VARIOUS ARTISTS 
PUTUMAYO PRESENTS: NEW ORLEANS CHRISTMAS PUTUMAYO 256 

CHRIS BOTTI 
LIVE: WITH ORCHESTRA 8 SPECIAL GUESTS COLUMBIA 80458 /SONY MUSIC .+ 

MICHAEL BUBLE 
CAUGHT IN THE ACT 143 /REPRISE 49444 /WARNER BROS I4 

THE MANHATTAN TRANSFER 
AN ACAPELLA CHRISTMAS RHINO 74739 

TONY BENNETT 
GREATEST HITS OF THE NOS RPM /COLUMBIA 84779/SONY MUSIC 

PAT METHENY / BRAD MEHLDAU 
METHANY MEHLDAU NONESUCH 79964 /WARNER BROS. 

KEITH JARRETT 
THE CARNEGIE HALL CONCERT ECM 007362/UNIVERSAL CLASSICS GROUP 

THELONIOUS MONK QUARTET WITH JOHN COLTRANE 
AT CARNEGIE HALL THELONIOUS /BLUE NOTE 35173 * /BLG 

ELVIS COSTELLO & ALLEN TOUSSAINT 
THE RIVER IN REVERSE VERVE FORECAST 006660NG O+ 

KATIE MELUA 
PIECE BY PIECE DRAMATICO /UNIVERSAL MOTOWN 006868 /UMRG 

VARIOUS ARTISTS 
CHRISTMAS BREAK: RELAXING JAll FOR THE HOLIDAYS TELARC JAll 83657 /TELARC 

6 VARIOUS ARTISTS 
LEGENDS OF JAll WITH RAMSEY LEWIS: SHOWCASE LRSMEDIA 968700 O 

1 2C 12 
MILES DAVIS 
COOL 8 COLLECTED LEGACY /COLUMBIA 84784 /SONY MUSIC 

2i 
9 

AL DI MEOLA 
CONSEQUENCE OF CHAOS TELARC 83649 

LOUIS ARMSTRONG 
THE DEFINITIVE COLLECTION HIP -0 /VERVE /CHRONICLES 004893 /UME 

16 3' ORNETTE COLEMAN 
SOUND GRAMMAR SOUND GRAMMAR 11593 

2' 19_ 
THELONIOUS MONK WITH JOHN COLTRANE 

, THE COMPLETE 1957 RIVERSIDE RECORDINGS RIVERSIDE /FANTASY 30027 /CONCORD 

THE LOVE ALBUM RCA V P OASIS 
STOP THE CLOCKS BIG BROTHER 

I 

L A S S I C A L -- T._ J.J CALE /ERIC CLAPTON / f1 
THE ROAD TO ESCONDIDO REPRISE 

ROBBIE WILLIAMS 
RUDEBOX CHRYSALIS 

10 6 
YUSUF ISLAM 
AN OTHER CUP POLYDOR 

11 7 

12 5 

13 11 

14 NEW 

15 10 

JUSTIN TIMBERLAKE 
FUTURESEX/LOVESOUNDS JIVE /ZOMBA 

JAMIROQUAI 
HIGH TIMES: SINGLES 1992 - 2006 COLUMBIA 

PINK 
I'M NOT DEAD LAFACE / ZOMBA 

TOM WAITS 
ORPHANS: BRAWLERS, BAWLERS 8 BASTARDS ANTI 

LAURA PAUSINI 
Ill CANTO ATLANTIC 

3 1 

4 3 

5 4 

6 5 

7 6 

8 12 

9 9 

10 17 

11 11 

12 10 

13 15 

14 13 

15 16 

RADIO AIRPLAY INFORMATION FROM 17 EUROPEAN COUNTRIES AS MONITORED AND 

TABULATED BY NIELSEN MUSIC CONTROL 

NOVEMBE 29, 2006 

MY LOVE 
JUSTIN TIMBERLAKE FT. T.I JIVE / ZOMBA 

IRREPLACEABLE 
BEYONCE KNOWLES COLUMBIA 

I DON'T FEEL LIKE DANCIN' 
SCISSOR SISTERS POLYDOR 

JUMP 
MADONNA WARNER BROS. 

PROMISCUOUS 
NELLY FURTADO FT. TIMBALAND MOSLEY /GEFFEN 

PATIENCE 
TAKE THAT POLYDOR 

HURT 
CHRISTINA AGUILERA RCA 

SNOW (HEY OH) 
RED HOT CHILI PEPPERS WARNER BROS. 

BUTTONS 
THE PUSSYCAT DOLLS FT. SNOOP DOM 

SMACK THAT 
AKON FT. EMINEM KONVICT 

ROCK THIS PARTY 
BOB SINCLAR FT. CUTEE -B YELLOW PRODUCTION 

YOU GIVE ME SOMETHING 
JAMES MORRISON POLYDOR 

U & UR HAND 
PINK LAFACE /ZOMBA 

WHO KNEW 
PINK LAFACE/ZOMBA 

ROCK STEADY 
ALL SAINTS MERCURY 

ARTIST 
3ó TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

wKS 
8 

STING 
SONGS FROM THE LABYRINTH DG 007220 /UNIVERSAL CLASSICS GROUP 

9 
VARIOUS ARTISTS 
PAUL MCCARTNEY'S ECCE COR MEOM EMI CLASSICS 70424/BLG 

12 
JOSHUA BELL 
VOICE OF THE VIOLIN SONY CLASSICAL 97779/SONY BMG MASTERWORKS 

4 
ANDRE RIEU 
CHRISTMAS AROUND THE WORLD DENON 17619/SLG 

5 
y ANDRE RIEU 

THE HOMECOMING! DENON 17613/SLG 

8 6 
RENEE FLEMING 
HOMAGE: THE AGE OF THE DIVA DECCA 007405 /UNIVERSAL CLASSICS GROUP 

6 11 
ANONYMOUS 4 /DAROL ANGER /MIKE MARSHALL 
GLORYLAND HARMONIA MUNDI 907400 

4 4 
VARIOUS ARTISTS 
KDFC CLASSICAL CHRISTMAS 3 NAXOS 8570363 

10 34 
THE 5 BROWNS 
NO BOUNDARIES RCA RED SEAL 78719 /SONY BMG MASTERWORKS 

®BOCELLUMARINEZ/ANTNONUCCI /PICCOLI (MERCURIO) 
PAGLIACCI DECCA 18102 /UNIVERSAL CLASSICS GROUP 

12 7 ANNE -SOPHIE MUTTER 
SIMPLY ANNE- SOPHIE DG 007189 /UNIVERSAL CLASSICS GROUP 

12 3 2 

'L 13 7 7 

-°.14 -1 11 

BRYN TERFEL /SCOTTISH CHABMBER ORCHESTRA (MAMMAS) 
TUTTO MOZART, DG 007194 /UNIVERSAL CLASSICS GROUP 

HILARY HAHN 
PAGANINI /SPHOR: VIOLIN CONCERTOS OG 007188 /UNIVERSAL CLASSICS GROUP 

GABRIELA MONTERO 
BACH 8 BEYOND EMI CLASSICS 64647 /BLG 

21 
POLYPHONY (LAYTON) 
WHITACRE: CLOUDBURST AND OTHER CHORAL WORKS HYPERION 67543/HARMONIA MUNDI 

VARIOUS ARTISTS 
BEDTIME BEATS: THE SECRET TO SLEEP SMASH 77617/RHINO 

15 6 11 

Data for week of DECEMBER 9, 2006 I For chart reprints call 646. 4633 

YO -YO MA /THE SILK ROAD ENSEMBLE 
SILK ROAD JOUMN.Y& BEYOND THE HORIZON SONY CLASSICAL 93962/DÁ' BMG MASTERWORKS 

MUTTER /PREVIN /MULLER -SCHOTT 
MOZART: PIANO TRIOS DG 006099 /UNIVERSAL CLASSICS GROUP 

DANNY ELFMAN 
SERENADA SCHIZOPHRANA SONY CLASSICAL 89780 /SONY BMG MASTERWORKS 

ANDRE RIEU 
THE FLYING DUTCHMAN DENON 17570/SLG 

LEIF OVE ANDSNES 
HORIZONS EMI CLASSICS 41682 /BLG 

ANDRE RIEU 
NEW YEAR'S IN VIENNA DENON I7572/SLG 

LONDON PHILHARMONIC /ANNE -SOPHIE MUTTER 
MOZART: VIOLIN CONCERTOS l -5 DG 005078 /UNIVERSAL CLASSICS GROUP 

LEON FLEISHER 
THE JOURNEY VANGUARD CLASSICS 1796 /SHERIDAN SQUARE 

HELENE GRIMAUD 
REFLECTION OG 006904 /UNIVERSAL CLASSICS GROUP 

TOP 

CONTEmPORAR \' JAZZ 
ARTIST 

53 3 TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

KENNY G 
M IN 11E A1000 RXIlOVF_TXE MOST AOMIwrE MELOOFS OFALITAE META MVTVMW 

KENNY G 
HOLIDAY COLLECTION AR STA 86734 /SONY BMG STRATEGIC MARKETING GROUP 

O - " CHRIS BOTTI 
DECEMBER COLUMBIA 7E381 /SONY MUSIC 

1 I 

4 GEORGE BENSON & AL JARREAU 
GIVIN' IT UP MONSTER 2316 /CONCORD 

O 1:11 VARIOUS ARTISTS 
FOREVER, FOR ALWAYS, FOR LUTHER VOLUME II RENDEZVOUS 512.22 

6 5 

7 6 3 

8 

9 8 -6 

10 9 -4 

11 10 

12 13 :2 

13 12 +5 

14 '1 8 

8 

7 32 

17 14 

18 

19 16 

27 

59 

4 

O 21 2 

BONEY JAMES 
SHINE CONCORD 30049 

MEDESKI SCOFIELD MARTIN & WOOD 
OUT LOUDER INDIRECTO 01 

NINA SIMONE 
REMIXED 8 REIMAGINED LEGACY /RCA 01280 /RMG 

FOURPLAY 
X BLUEBIRD 86399/RCA VICTOR 

KENNY G 
THE ESSENTIAL KENNY G LEGACY /ARISTA 75487/RMG 

WAYMAN TISDALE 
WAY UPI RENDEZVOUS E118 

PETER WHITE 
PLATIN' FAVOURITES LEGACY /COLUMBIA 94992/SONY MUSIC 

HERBIE HANCOCK 
POSSIBILITIES HEAR /HANCOCK 70013NECTOR 

JAZZMASTERS 
JAllMASTERS V TRIPP'S 'N' RHYTHM 905220/2 

THE RIPPINGTONS 
20TH ANNIVERSARY PEAK 30000 /CONCORD O+ 

MINDI ABAIR 
LIFE LESS ORDINARY GRP 006222/VG 

MARION MEADOWS 
DRESSED TO CHILI. HEADS UP 3106 

JAMIE CULLUM 
CATCHING TALES VERVE FORECAST /UNIVERSAL MOTOWN 005478/7G /UMRG tY 

BRIAN CULBERTSON 
A SOULFUL CHRISTMAS GRP 007558NG 

VARIOUS ARTISTS 
SMOOTH JAll CHRISTMAS LIFESTYLES 160045 

LF VARIOUS ARTISTS 
KKSF 103.7 SAMPLER FIR AIDS RELIEF, VOL. 17 KKSF 87871 

O 23 35 GERALD ALBRIGHT 
NEW BEGINNINGS PEAK 8540 /CONCORD 

O ® SPYRO GYRA 
WRAPPED IN A DREAM HEADS UP 3107 

24 20 25 WILL DOWNING 
THE BEST OF WILL DOWNING: THE MILLENNIUM COLLECTION HIP-0 004869 /UME 

24 14 LEE RITENOUR 
-, -_,- SMOKE 'N' MIRRORS I.E /PEAK 23001 /CONCORD 

TO P 

CLASSICAL CROSSOVER 
eE `ç ARTIST 

3ó TITLE !!PRINT 8 NUMBER DISTRIBUTING LABEL 

1 la JOSH GROBAN 
AWAKE : _ "RISE 44435 /WARNER BROS. 4/ 

IL O 
5IEMPRE 

DIV 
S+CO/COLUMBIA 02673 /SONY MUSIC 

ANDREA BOCELLI 
UNDER THE DESERT SKY SUGAR/DECCA 007831 /UNIVERSAL CLASSICS GROUP + 

ANDREA BOCELLI 
AMORE SUGAR /DECCA 006069 /UNIVERSAL CLASSICS GROUP O 3 43 

4 84 

2 3 

5 45 

6 6 

8 7 8 

8 9 

10 9 1' 

G. 10 4C 

@ 11 

13 

14 

15 12 

16 18 

17 16 

26 

9 

3K 

51 

1 

18 17 3) 

19 15 6 

20 19 82 

(i) 
22 20 

23 21 57 

IL DIVO 
IL DIVO SVCO /COLUMBIA 93963/SONY MUSIC 

IL DIVO 
ANCORA SYCO / COLUMBIA 76914 /SONY MUSIC 

JUANITA BYNUM & JONATHAN BUTLER 
GOSPEL GOES CLASSICAL FLOW 1894 /MARANATHAI 

SARAH BRIGHTMAN 
DIVA: THE SINGLES CO_LECTION NEMO STUDIO /ANGEL 73671/E LG 

MORMON TABERNACLE CHOIR 
THE WONDER OF CHRISTMAS MORMON TABERNACLE CHOIR 71047 

VITTORIO 
vITTOR O PGLYWR13ECCNMUSIC FOR A BETTER WORLD 007307/UNIVERSAL CLASSICS GROLIP 

ANDREA BOCELLI 
AMOR SUGARNENEMUSIC 006144 /UNIVERSAL LATINO 

SOUNDTRACK 
PRIDE 8 PREJUDICE DECCA 005620 /UNIVERSAL CLASSICS GROLP 

SOUNDTRACK 
THE DA VINCI CODE SECCA 006479 /UNIVERSAL CLASSICS CAROB 

RONAN TYNAN 
THE DAWNING OF THE DAY DECCA 007339 /UNIVERSAL CLASSICS GROUP 

MORMON TABERNACLE CHOIR 
THEN SINGS MY SOUL MORMON TABERNACLE CHOIR 70036 

JOHN WILLIAMS/YO -YO MA /ITZHAK PERLMAN 
MEMOIRS OF A GEISHA !SOUNDTRACK) SOFTY CLASSICAL 7470850M1Y EMG MASTERWO /' 
THE TEN TENORS 
HERE'S TO THE HEROES RHINO 63674 

THE EAST VILLAGE OPERA COMPANY 
THE EAST VILLAGE OPERA COMPANY DECCA 005181 /UNIVERSAL CLASSICS GROUP 

GLENN DANZIG 
BLACK ARIA II EVILIVE 2097 / MEGAFORCE 

SOUNDTRACK 
STIA WARS EPISODE BE REVENGE OF THE SRH SON' CLASSICAL 9422050Ní BUG MASTEHWORn.: 4 

CINCINNATI POPS ORCHESTRA (ERICH KUNZEL) 
CHRISTMASTIME IS HERE TELARC 80538 

MORMON TABERNACLE CHOIR 
LOVE IS SPOKEN HERE MORMON TABERNACLE CHOIR 0017 

SARAH BRIGHTMAN 
LOVE CIWEESEYDNREGPEMEW LLOYD WWI COUN:IDN VOL 2ORSA0Li7OINA3i5ALCUSNr. 

24 24 46 
CHLOÉ 
WALKING IN THE AIR MANHATTAN 42961 /BLG 

CIEVARIOUS ARTISTS 
STRUNG OUT ON PANIC! AT THE DISCO VITAMIN 9155 

Gc to Nww.billboard.biz for complete chart data 103 
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ARTIST 
-. TOLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

1 
S 
W 

3 

ARAH MCLACHLAN 
NTERSONG 9.98) 

VARIOUS ARTISTS 
STRA1Eli NAMING GROUP ee250110Mbr 0998' 

JAMES TAYLOR 
JAMES TAYLOR AT CHRISTMAS COLUMBIA 00323 /SONY MUSIC (18.98) 

4 TRANS- SIBERIAN ORCHESTRA 

5 

THE LOST CHRISTMAS EVE LAVA 93146188 (18.98) 

LARRY THE CABLE GUY 
A VERY LARRY CHRISTMAS JACK/WARNER BROS. (NASHVILLE) 48931/WRN (18.9' 

6 IL DIVO 
THE CHRISTMAS COLLECTION SYCO /COLUMBIA 97715/SONY MUSIC (18.98) 

TRANS -SIBERIAN ORCHESTRA 
CHRISTMAS EVE AND OTHER STORIES LAVA 92736/AG (15.98) 

THE CHEETAH GIRLS 
CHEETAH -LICIOUS CHRISTMAS WALT DISNEY 861402 (18.98) 

9 STEVEN CURTIS CHAPMAN 
ALL I REALLY WANT FOR CHRISTMAS SPARROW 11231 (13.98) 

VINCE GUARALDI TRIO 
A CHARLIE BROWN CHRISTMAS (SOUNDTRACK) FANTASY 30066 /CONCORD (15.98) 

MERCYME 
THE CHRISTMAS SESSIONS INO /EPIC 96414/SONY MUSIC (18.98) 

12 - FRANK SINATRA, DEAN MARTIN & SAMMY DAVIS JR 
CHRISTMAS WITH THE RA7 PACK CAPITOL 42210 (18.98) 

13 .I( CELTIC WOMAN 
A CHRISTMAS CELEBRATION MANHATTAN 70124/BLG (18.98) 

15 

16 

17 

19 

20 

21 

22 

23 1, 

BETTE MIDLER 
COOL YULE COLUMBIA 86266 /SONY MUSIC (18.98) 

BRAD PAISLEY 
BRAD PAISLEY CHRISTMAS ARISTA NASHVILLE 00533/SBN (18.98) 

LUIS MIGUEL 
NAVIDADES LUIS MIGUEL WARNER LATINA 64038 (18.98) 

ELVIS PRESLEY 
ITS CHRISTMAS TIME RCA SPECIAL PRODUCTS 44931/SONY BMG STRATEGIC MARKETING GROUP (8.98 

TRANS -SIBERIAN ORCHESTRA 
THE CHRISTMAS ATTIC LAVA 83145/AG (15.98) 

26 

27 

28 

30 

31 

32 

33 

El 

© 

KIDZ BOP KIDS 
KIDS BOP CHRISTMAS RAZOR 8 TIE 89056 (11.98/7.98) 

ALY & AJ 
ACOUSTIC HEARTS OF WINTER HOLLYWOOD 162639 (13.98) 

BURL IVES 
RUDOLPH THE RED -NOSED REINDEER MCA SPECIAL PRODUCTS 322177/UME (8.98) 

MARTINA MCBRIDE 
WHITE CHRISTMAS RCA NASHVILLE 67654/SBN (14.98) 

KENNY G 
THE GREATEST HOLIDAY CLASSICS ARISTA 72234/RMG (18.98) 

MARIAH CAREY 
MERRY CHRISTMAS COLUMBIA 64222/SONY MUSIC (13.98) 

MANNHEIM STEAMROLLER 
CHRISTMAS CELEBRATION AMERICAN GRAMAPHONE 2020 (17.98) 

THIRD DAY 
CHRISTMAS OFFERINGS ESSENTIAL 10828 (17.98) 

DEAN MARTIN 
CHRISTMAS WITH DINO CAPITOL 68922 (18.98) 

37 

38 

o 

BING CROSBY 0 
WHITE CHRISTMAS MCA SPECIAL PRODUCTS 731143/UME (7.98/2.98) 

DIANA KRALL FEAT. THE CLAYTON /HAMILTON JAll ORCHESTRA 
CHRISTMAS SONGS VERVE 004717 "NG (18.98) 

CLAY AIKEN 
MERRY CHRISTMAS WITH LOVE RCA 62622 /RMG (18.98) 

CELINE DION 
THESE ARE SPECIAL TIMES 550 MUSIC /EPIC 69523/SONY MUSIC (13.98) 

VARIOUS ARTISTS 
WOW CHRISTMAS (GREEN) WORD- CURB/EMVPROVIDENT.INTEGRITY 86414/WARNER BROS .. 
KENNY G 
HOLIDAY COLLECTION ARISTA 86734/SONY BMG STRATEGIC MARKETING GROUP (8 98) 

ELVIS PRESLEY 
ELVIS CHRISTMAS RCA 88908 /SONY BMG STRATEGIC MARKETING GROUP (18 98) 

SUFJAN STEVENS 
SONGS FOR CHRISTMAS ASTHMATIC KITTY 6028 (23.98) 

VARIOUS ARTISTS El 
Nww TINTS WIMT I CALL OBRIPA4 z 11F seam COLLECTION BA41NwFRsrLsax MBSIGmSAEA 3109flc,PRa (l a%) 

MANNHEIM STEAMROLLER 
CHRISTMAS EXTRAORDINAIRE AMERICAN GRAMAPHONE 1225 (15 98) 

ALAN JACKSON 
LET IT BE CHRISTMAS ARISTA NASHVILLE 67062/SBN (18.98/11.98) 

TOBY KEITH 
CHRISTMAS TO CHRISTMAS MERCURY 527909/UMGN (8.98) 

KENNY CHESNEY 
ALL I WANT FOR CHRISTMAS IS A REAL GOOD TAN BNA 51808/SBN (18.98) 

VARIOUS ARTISTS 
ABSOLUTE FAVORITE CHRISTMAS FOR KIDS FERVENT 886476 /WARNER BROS. (7.98) 

VARIOUS ARTISTS 
NOW THAT'S WHAT I CALL CHRISTMAS! EMVZOMBA/SONY MUSIC/UNIVERSAL 585620/UMRG (19.98)',,,, 

CHRIS BOTTI 
DECEMBER COLUMBIA 75381 /SONY MUSIC (13.98) 

HARRY CONNICK, JR. 
HARRY FOR THE HOLIDAYS COLUMBIA 90550 /SONY MUSIC (13.98) 

SOUNDTRACK 
ELF NEW LINE 39028 (12.98) 

WYNONNA 
A CLASSIC CHRISTMAS CURB 78955 (18.98) 

NAT KING COLE 
THE CHRISTMAS SONG CAPITOL 31227 (18.98) 

48 44 

441 50 

50 49 

THE CHIPMUNKS 
CHRISTMAS WITH THE CHIPMUNKS MADACY SPECIAL PRODUCTS 6449 /MADACY (7 

THE CARPENTERS 
CHRISTMAS PORTRAIT A8M /UNIVERSAL 215173/UMRG (14.98) 

ELVIS PRESLEY 
BLUE CHRISTMAS RCA 48479/SONY BMG STRATEGIC MARKETING GROUP (8.98) 

SEE BELOW FOR COMPLETE LEGEND INFORMATION. 

C I-I A R I 5 
14, 

1 

r 1III :RIM t.:r ItiURI 
Sales data compiled from a comprehesive pool of U.S. music merchants by Nielsen 
SoundScan. Sales datafor R &B /hip -hop retail charts is compiled by Nielsen 
SoundScan from a national subset of core stores that specialize in those genres. 

Albums with the greatest sales gains this week. 

GREATEST 
GAINER 

PACE 
SETTER 

m Where included, this award indicates the title 
with the chart's largest unit increase. 

Where included, this award indicates the title with 
the chart's biggest percentage growth. 

HEATSEEKER 
GRADUATE 

Indicates album entered top 100 of The Billboard 200 
and has been removed from Heatseekers chart. 

PRICING/CONFIGURATION 
CD /Cassette prices are suggested list or equivalent prices, which are projected 
from wholesale prices. 0 after price indicates album only available on DualDisc. 
CD/DVD after price indicates CD /DVD combo only available. © DualDisc avail- 
able. Q+ CD/DVD combo available. " indicates vinyl LP is available. Pricing and 
vinyl LP availability are not included on all charts. 

E4in011 *IQ ti, 
RADIO AIRPLAY SINGLES CHARTS 
Compiled from a national sample of data supplied by Nielsen Broadcast Data 
Systems. Charts are reeked by number of gross audience impressions, comput- 
ed by cross -referencing exact times of airplay with Arbitron listener data. The 
exceptions are the Rhythmic Top 40, Adult Top 40, Adult Contemporary, Modern 
Rock and Adult R &B charts, which are ranked by total detections. 

Songs showing an increase in audience (or detections) 
over the previous week, regardless of chart movement. 

RECURRENT RULES 
Songs are removed fromthe Hot 100 and Hot 100 Airplay charts simultaneously 
N they have been on the Hot 100 for more than 20 weeks and rank below 50. Songs 
are removed from the Hot R &B /Hip -Hop Songs and Hot R &B /Hip -Hop Airplay charts 
simultaneously if they haue been on the Hot R &B /Hip -Hop Singles & Tracks for more 
than 20 weeks and rank below 50. Songs are removed from the Pop 100 and Pop 
100 Airplay charts simultaneously if they have been on the Pop100 for more than 30 
weeks and rank below 30. Tides are removed from Hot Country Songs if they have 
been on the chart for more than 20 weeks and rank below 10 in detections or audi- 
ence, provided that they are not still gaining enough audience points to bullet. Songs 
are removed from the Adult Top 40, Adult Contemporary, Adult R &B, and Hot Dance 
Airplay charts if they have been on the chart for more than 20 weeks and rank below 
15 (20 for Modem Rock and Latin) or if they have been on the chart for mom than 52 
weeks and below 10. 

SINGLES SALES CHARTS 
The top selling singles compiled from a national sample of retail store, mass 
merchant, and internet sales reports collected, compiled, and provided by 
Nielsen SoundScan. For R &B/Hip -Hop Singles Sales, sales data is compiled 
from a national subset panel of core R &B /Hip -Hop stores by Nielsen Soundscan. 

Singles with the greatest sales gains. 

CONFIGURATIONS 
O CD single available. CI Digital Download available. © DVD single available. 

Vinyl Maxi -Single available. Vinyl Single available. O CD Maxi -Single 
available. Configurations are not included on all singles charts. 

HITPREDICTOR 
ÿf Indicates title earned HitPredictor status in that particular format based on 
research data provided by Promosquad. Songs are tested online by Promosquad 
using multiple listens and a nationwide sample of carefully profiled music con- 
sumers. Songs are rated on a 1 -5 scale; final results are based on weighted posi- 
tives. Songs with a score of 65 or mom (75 or more for country) are judged to 
have Hit Potential; although that benchmark number can fluctuate per format 
based on the strength of available music. For a complete and updated list of cur- 
rent songs with Hit Potential, commentary, polls and more, please visit www.hitpre- 
dictor.com. 

DANCE CLUB PLAY 
Compiled from a national sample of reports from club DJs. 

Titles with the greatest club play increase over the previous week. 

Z\4V1ti ti II lAVa,ì- --- 
ALBUM CHARTS 

Recording Industry Asan. Of America (RIAA) certification for net shipment of 
500,000 albums (Gold). RIAA certification for net shipment 
for 1 million units (Platinum). 0 RIAA certification for net shipment of 10 million 
units (Diamond). Numeral within Platinum or Diamond symbol indicates album's 
multi- platinum level. For boxed sets, and double albums with a running time of 
100 minutes or more, the RIM multiplies shipments by the number of discs and/ 
or tapes. O Certification for net shipments of 100,000 units (Oro). Certification 
of 200,000 units (Platino). [11 Certification of 400,000 units (Multi -Platino). 

SINGLES CHARTS 
RIAA certification for 500,000 paid downloads (Gold). RIM certification for 

1 million paid downloads (Platinum). Numeral within platinum symbol indicates song's 
multiplatinum level. _` RIM certification for net shipment of 500.000 singles (Gold). 

ï MUSIC VIDEO SALES CHARTS 
-:. RIM gold certification tor net shipment of 25,000 units for video singles. 

C RIAA gold certification for net shipment of 50,000 units for shortform or 
longform videos. RIAA platinum certification for net shipment of 50,000 units 

`.: for video singles. RIAA platinum certification for sales of 100,000 units for 
shortform or longform videos. 

DVD SALES VHS SALES 'VIDEO RENTALS 
RIM gold certification for net shipment of 50,000 units or $1 million in sales at 

, suggested retail price. RM platinum certification for sales of 100,000 units or $2 
million in sales at suggested retail price. O IRMA gold certification for a minimum 
sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released 
programs; or of at least 25000 units and $1 million at suggested retail for non -the- 

atrical titles. IRMA platinum certification for a minimum sale of 250,000 units or a 

dollar volume of $18 millioe at retail for theatrically released programs, and of at 

least, 50,000 units and $2 million at suggested retail for non -theatrical titles. 

TOP HOLIDAY ALBUMS: All Christmas, Hanukkah, and Kwanzaa collections, includ- 
ing new ones and those released in earlier years, are eligible to appear on the Top 
Holiday Albums. TOP INTERNET: Reflects physical albums ordered through Internet 
merchants, based on data collected by Nielsen SoundScan. Catalog titles are includ- 
ed. TOP DIGITAL: Release sold as a complete album bundle through digital down- 
load services. BILLBOARD.BIZ CHART. See Chart Legend for rules and explana- 
tions. f6 2006, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights 
reserved. 
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SALES DATA COMPILED BY 

Nielsen 
ScundScan 

ARTIST 
I IMPRINT / DISTRIBUTING LABEL 

NEW #1 
1WK 

NEW 

NEW 

6 13 4 

7 

8 

Title! 

JAY -Z 
ROC -A- FELLA /OEF JAM 008045' /IDJMG 

DAUGHTRY 
RCA 88860 /RMG 

SNOOP DOGG Tha Blue Carpet Treatment 
DOGGYSTYLE /GEFFEN 008023' / INTERSCOPE 

U2 
ISLAND 008027 / INTERSCOPE O+ 

BRAND NEW The Devil And God Are Rasing Inside Me no Yrr 

SARAH MCLACHLAN Wintersong 

Kingdom Come 

Daughtry 

1(218: Singles 4' 

INTERSCOPE 008034 

STA /RMG 

DAMIEN RICE 
FA/VECTOR /WARNER BROS. 

9 

AKON 
'.VICT /UP FRONT /SRC /UNIVERSAL MOTOWN /UMRG 

Konvicted `ñ 

JOHN MAYER 
ARE /COLUMBIA /SONY MUSIC 

Continuum 

TENACIOUS D 
C /SONY MUSIC 

The Pick Ot Destiny (Soundtrack) it 

THE GAME 
FEN / INTERSCOPE 

Doctors Advocate 

SOUNDTRACK 
_R /WARNER SUNSET /ATLANTIC /AG 

2PAC 
AMARU 008025'/INTERSCOPE 

I t44) 
. LRSCOPE 

VINCE GUARALDI TRIO 
FANTASY 'CONCORD 

Happy Feet"' °" 

Pac's Life 

When Your Heart Stops Beating 

A Charlie Brown Christmas (Soundtrack) 

INTERNET T . 
x3 ARTIST 

r3 3 3ó 

® THE BEATLES 

JOSH GHOBAN 
444,S,WA ,,N/ bFUS + 

T 

IL DIVO 
LU LULUMBIA 02673 /SONY MUSIC 

BOB DYLAN 
COLUMBIA 87606 /SONY MUSIC Ci.) 

DAUGHTRY 
RCA 88860 /RMG 

Siempre j7 

Modern Times 75 

Daughtry 
2 

LOREENA MCKENNITT 
QUIINLAN ROAD /VERVE 007920//9 

SARAH MCLACHLAN 
STA 81504/RMG 

An Ancient Muse 
83 

Wintersong 22 

I, JAMES TAYLOR 
UMBIA 00323 /SONY MUSIC 

James Taylor At Christmas 
38 

J.J. CALE & ERIC CLAPTON The Road To Escondido 
.;K/REPRISE 44418 /WARNER BROS. 

U2 
ISLAND 008027 / INTERSCOPE O+ 

TONY BENNETT 
RPM /COLUMBIA 80979/SONY MUSIC 

56 

U218: Singles 
12 

Duets: An American Classic 16 

TOM WAITS Orphans: Brawlers, Bowlers & Bastards 
7z 

ANTI- 86677 

ROCK STAR SUPERNOVA 
BURNETT /EPIC 88414/SONY MUSIC 

SOUNDTRACK 
T DISNEY 861620 O 

Rock Star: Supernova 
101 

Hannah Montana 7 

ANDREA BOCELLI Under The Desert Sky "3E 
'CA 007831 /UNIVERSAL CLASSICS GROUP OO 

TO P 

KID AUDIO 
r TITLE 

03 á3 3ó ARTIST .n.. . l'J 

1 1 5 
El HANNAH MONTANA 

TV SOUNDTRACK 

THE CHEETAH GIRLS 2 
5 

SOUNDTRACK (WALT DISNEY) 

HIGH SCHOOL MUSICAL 
/ SOUNDTRACK (WALT DISNEY) 

2 

3 ,, 

4 CHEETAH- LICIOUS CHRISTMAS 
I HE CHEETAH GIRLS (WALT DISNEY) 

5 

6 iì 40 

7 7 17 

3 0 7 

3 ._'. 2 

10 1E 165 

11 1 C 11 

t2 '1 4 

13 9 133 

14 123 3 

15 

A CHARLIE BROWN CHRISTMAS (VINCE GUARALDI TRIO) 
SOUNDTRACK (FANTASY /CONCORD) 

KIDZ BOP CHRISTMAS 
KIDZ BOP KIDS (RAZOR F. TIE) 

KIDZ BOP 10 
KIDZ BOP KIDS (RAZOR 8 TIE) 

RADIO DISNEY: PARTY JAMS 
VARIOUS ARTISTS (WALT DISNEY) 

ABSOLUTE FAVORITE CHRISTMAS FOR KIDS 
VARIOUS ARTISTS (FERVENT/WARNER BROS.) 

THE CHEETAH GIRLS (EP) 
TV SOUNDTRACK (WALT DISNEY) 

BIG IDEA'S VEGGIETALES: WORSHIP SONGS 
VEGGIETALES (BIG IDEA) 

CHRISTMAS WITH THE CHIPMUNKS 
THE CHIPMUNKS (MADACY SPECIAL PRODUCTS /MADACY) 

BABY EINSTEIN: LULLABY CLASSICS 
THE BABY EINSTEIN MUSIC BOX ORCHESTRA ( BUENA VISTA/WALT DISNEY) 

DISNEY'S KARAOKE SERIES: HIGH SCHOOL MUSICAL 
VARIOUS ARTISTS (WALT DISNEY) 

3 3 CHRISTMAS WITH THE CHIPMUNKS 
THE CHIPMUNKS (CAPITOL) 

Data for week of DECEMBER 9, 2006 

www.americanradiohistory.com
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See Chan Legend for rules and explanations. 2006, VNU Business Media, Inc. and 
Nielsen SoundScan, Inc. All rights reserved. 

SALES DATA COMPILED BY 

Nielsen 
JldeoSCan 

Nielsen 
SoundScan 

SEE BELOW FOR COMPLETE LEGEND INFORMATION. 

n 9 

111.03 TITLE 
LABEL DISTRIBUTING LABEL & NUMBER (PRICE) 

THE DA VINCI CODE 
SONY PICTURES HOME ENTERTAINMENT 14834 (29.98) 

2 1 2 
WALT 

CARS 
DISNEY /PIXAR /OUENA VISTA HOME ENTERTAINMENT 27189 (29.98) 

3 D FAMILY GUY: VOLUME FOUR 
20TH CENTURY FOX 2238209 (39.98) 

ACCEPTED 
UNIVERSAL STUDIOS HOME VIDEO 88532 (29.98) 

OVER THE HEDGE 
PARAMOUNT HOME ENTERTAINMENT 17674 (29.98) 

®JOHN TUCKER MUST DIE 
20TH CENTURY FOX 2239064 (29.98) 

MISSION: IMPOSSIBLE III 
PARAMOUNT HOME ENTERTAINMENT 39874 (36.98) 

LITTLE MAN 
SONY PICTURES HOME ENTERTAINMENT 14129 (28.98) 

2 

8 3 : 

9 6 13 

NEW 

11 5 - 

12 9 h 

13 7 - 

Principal Performers iz 
s 

Tom Hanks /Audrey Tautou 

Animated 

Animated 

2006 
© P 

HEATSEEKERS RII ARTIST 
.ABE1 & NUMBER / DISTRIBUTING LABEL (PRICE) 

o IUT SIOT 
7EBU 

Justin Long/Blake Lively PH-18 

Animated 

Jesse Metcalfe /Brittany Snow Pear 

Tom Cruise /Phillip Seymour Hoffman 

Marlon Wayans /Shawn Wayans Pa- 

THE LITTLE MERMAID 
WALT DISNEY HOME ENTERTAINMENT /BUENA VISTA HOME ENTERTAINMEN- 18767 (39 

MICKEY MOUSE CLUBHOUSE: MICKEY SAVES SANTA AN7 OTHER 
WALT DISNEY HOME ENTERTAINMENT /BUENA VISTA HOME ENTERTAINMEN- 50423 (19 

MONSTER HOUSE 
SONY PICTURES HOME ENTERTAINMENT 15419 (28.98) 

CLICK 
SONY PICTURES HOME ENTERTAINMENT 14838 (28.98) 

NACHO LIBRE 
PARAMOUNT HOME ENTERTAINMENT 34562 (29.98) 

99) 

MOUSKETALES 
98) 

Animated 

Animated 

Animated 

Adam Sandler /Kate Beckinsdale 

Jack Black/Peter Stormarc 

14 = KING KONG 
UNIVERSAL STUDIOS HOME VIDEO 26260 (29.98) 

X -MEN: THE LAST STAND 
'0TH CENTURY FOX 2237392 (29.98) 

15 13 

16 17 3 

17 11 5 

18 12 3 

19 NE-ENlr1 

20 NE-ENii1 

.. 
21 23r'''' 

THE POLAR EXPRESS 
WARNER HOME VIDEO 74064 (28.98) 

THE BREAK -UP 
UNIVERSAL STUDIOS HOME VIDEO 84652 (29.98) 

CURIOUS GEORGE 
UNIVERSAL STUDIOS HOME VIDEO 26159 (29.98) 

GILMORE GIRLS: THE COMPLETE SECOND SEASON 
WARNER HOME VIDEO 59053 (59.98) 

GILMORE GIRLS: COMPLETE FIRST SEASON 
WARNER REPRISE VIDEO/WARNER HOME VIDEO 32261 (59.98) 

HIGH SCHOOL MUSICAL: ENCORE EDITION 
BUENA VISTA HOME ENTERTAINMENT 49549 (26.98) 

21 

1 

3 ? 

3 :3 

2 

U 

:3 

7 

4 3 

PG-l1 1-2 $ :3 

Jack Black/Naomi Watts PG -12 

Hugh Jackman /Halle Berry PG -1a 

Tom Hanks 

Vince Vaughn /Jennifer Aniston mis 

Animated 

Lauren Graham /Alexis Bledel 

Lauren Graham /Alexis Bledel 

Zac Efron/Vanessa Anne Hudgens 

Lauren Graham /Alexis Bledel 

Tim Aller 

Will Smith/Eva Mendes 

Tim A /irs 

22 
=GILMORE GIRLS: THE COMPLETE THIRD SEASON 

WARNER HOME VIDEO 70054 (59.98) 

23 14 THE SANTA CLAUSE 2 
WALT DISNEY HOME ENTERTAINMENT / BUENA VISTA HOME ENTERTAIPLIEPT 31156 (19.98) 

HITCH 
COLUMBIA TRISTAR HOME ENTERTAINMENT /SONY PICTURES HOME EVTE RTAINMENT 11235 (14.98) 

25 8 5 THE SANTA CLAUSE 
uwuuH. _,41 WALT DISNEY HOME ENTERTAINMENT /BUENA VISTA HOME ENTERTAINMErT 27574 (29.99) 

24 

'0 3 

15 8 

13 Al 

17 3 

10 ?5 

15 14 

16 10 

11 6 

22 

22 ' NEN 

23 1E-E4RY 

PG-11 

TITLE 
LABEL/DISTRIBUTING LABEL & NUMBER (PRICE) 

FAMILY GUY: VOLUME FOUR 
0TH CENTURY FOX 2238209 39.98 

GILMORE GIRLS: THE COMPLETE SECOND SEASON 
WARNER 59053 (59.98) 

GILMORE GIRLS: COMPLETE FIRST SEASON 
WARNER REPRISE /WARNER 32261 (59.98) 

5 26 
HIGH SCHOOL MUSICAL: ENCORE EDITION 
BUENA VISTA 49549 (26.98) 

BIS TITLE 
Ng LABEL/ DISTRIBUTING LABEL 

THE DA VINCI CODE 
SONY PICTURES HOME ENTERTAINMENT 

_ ' 

26 NEY 

27 

28 ;RE-ETTRY 

29 NE-EITNY 

NE-EETFY 

NFïY 

BEN 

BEBT 

GILMORE GIRLS: THE COMPLETE THIRD SEASON 
WARNER 70054 (59.98) 

THE GOLDEN GIRLS: SEASON SIX 
TOUCHSTONE /BUENA VISTA 50731 (39.98) 

CSI: CRIME SCENE INVESTIGATION: THE COMPLETE SIXTH SEASON 

CBS VIDEO /PARAMOUNT 88917 (92.981 

SMALLVILLE: THE COMPLETE THIRD SEASON 
WARNER 39721 (59.99) 

1 THE SOPRANOS: SEASON 6, PART I 

._ HBO 93301 (99.98) 

LOONEY TUNES: GOLDEN COLLECTION VOLUME FOUR 
WARNER 80272 (64.98) 

r HANNAH MONTANA: LIVING THE ROCK STAR LIFE! 
WALT DISNEY / BUENA VISTA 71215 (19.98) 

NCIS: THE COMPLETE SECOND SEASON 
CBS VIDEO /PARAMOUNT 07888 (58.98) 

SMALLVILLE: THE COMPLETE SECOND SEASON 
WARNER 24256 (59.98) 

14 10 13 
GREYS ANATOMY: THE COMPLETE SECOND SEASON UNCUT 

TOUCHSTONE TELEVISION /BUENA VISTA 70099 (59.98) 

154 NM/ 
.... 

RE-6179Y 

NEW 

NOW 

NEW 

Lose. COMMIE NEWATNBIIMES OFSUPBEMNTIE COMMIE FOLIO 

WARNER 76193 (59.98) 

FRIENDS: THE COMPLETE THIRD SEASON 
WARNER 22739 (44.98) 

SMALLVILLE: THE COMPLETE FIRST SEASON 
WARNER 24255 (64.98) 

ADVBEEJRS OF SMARM:- THE COMPLETE RPM 8 SIXTH SEASONS 

WARNER 82519 (39.98) 

NORTHERN EXPOSURE THE COMPLETE FIFTH SEASON 
UNIVERSAL STUDIOS 66642 (59.98) 

20 it 22, GREY'S ANATOMY: SEASON ONE 
TOUCHSTONE TELEVISION /BUENA VISTA 4173503 (29 98) 

21 
=IFRIENDS: THE COMPLETE SECOND SEASON 

WARNER 22733 (39.98) 

22 2 THE WEST WING: THE COMPLETE SEVENTH SEASON 
WARNER 81981 (59.98) 

RE *my FRIENDS: THE COMPLETE FIRST SEASON 
WARNER 17804 (39.98) 

9 
RUDOLPH THE RED -NOSED REINDEER 
,ONY WONDER 58607 (16.98) 

25 3 2 
BEVERLY HILLS 90218 THE COMPLETE RRST SEASON 
PARAMOUNT 38244 (54.98) 

5 

6 

7 

8 

9 

1C 

2 

3 

4 

5 

6 

7 

2 

3 

5 

6 

4 

5 

CARS 
WALT DISNEY /PIXAR/BUENA VISTA HOME ENTERTAINMENT 

JOHN TUCKER MUST DIE 
20TH CENTURY FOX 

ACCEPTED 
UNIVERSAL STUDIOS HOME VIDEO 

LITTLE MAN 
SONY PICTURES HOME ENTERTAINMENT 

MISSION: IMPOSSIBLE III 
PARAMOUNT HOME ENTERTAINMENT 

THE BREAK -UP 
UNIVERSAL STUDIOS HOME VIDEO 

CLICK 
SONY PICTURES HOME ENTERTAINMENT 

NACHO LIBRE 
PARAMOUNT HOME ENTERTAINMENT 

OVER THE HEDGE 
PARAMOUNT HOME ENTERTAINMENT 

R 13 

w 

Peer 

PG* 

23 56 

25 64 

33 71 

12 2 

27 8 

24 4 
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Top VIDEO Cà A IVI I.. 
RENTALS, 

TITLE 
MArdIFAS iUF; H 

1 1 3 

2 

3 6 2 

4 4 13 

5 2 7 

6 3 3 

7 7 4 

e 5 3 

£ 

PS2: NEED FOR SPEED: CARBON 
EA SPORTS 46 

PS2: WWE SMACKDOWN VS. RAW 2007 
THO 

X360: GEARS OF WARS 
MICROSOFT 

PS2: MADDEN NFL 07 
EA SPORTS 

PS2: SCARFACE: THE WORLD IS YOURS 
VIVENDI UNIVERSAL 

XBOX: NEED FOR SPEED: CARBON 
EA SPORTS 

PS2: BULLY 
ROCKSTAR GAMES 

X360: NEED FOR SPEED: CARBON 
EA SPORTS 

PS2: CALL OF DUTY 3 
ACTIVISION 

X360: CALL OF DUTY 3 
ACTIVISION 

Data for week of DECEMBER 9, 2006 For chart reprints call 646.654.4633 

42 2 

7 41 22 

48 40 64 

19 3 

50'- rfw 

WK1 

GREATEST 
GAINER 

Title 

ROCK STAR: SUPERNOVA 
BURNETT. EPIC 88414.SONY MUSIC ír18.981 

SANCTUS REAL 
SPARROW 11574 (12.98) 

VICENTE FERNANDEZ 
SONY BMG NORTE 02080 (13.98) 

JOANNA NEWSOM 
DRAG CITY 303* 116.98) 

REGINA SPEKTOR 
SIRE 44112 /WARNER BROS. (15.98) 

RAKIM & KEN -Y 
TINA 270183 /UNIVERSAL LATINO (15.98) 

SIN BANDERA 
SONY BMG NORTE 01965 116.98) 

BULLET FOR MY VALENTINE 
TRUSTKILL 74 (13.98) 

MAT KEARNEY 
AWARE /COLUMBIA 94177/SONY MUSIC (11.98) 

LOS BUKIS 
FONOVISA 352638/UG (11.981 

ANA GABRIEL 
SONY BMG NORTE 01721 (15.98) 

CALLE 13 
WHITE LION 96875/SONY BMG NORTE 115.98) 

THE COUNTDOWN SINGERS 
MADACY SPECIAL PRODUCTS 52587 /MADACY 17.981 

BIG DADDY WEAVE 
FERVENT 886530 /WARNER BROS. (13.98) 

UNK 
BIG 00MP 5973/KOCH 117.98) 

DISCIPLE 
SRE /INO /COLUMBIA 88920 /SONY MUSIC (13.981 

CARTEL 
THE MILITIA GROUP /EPIC 83850 /SONY MUSIC (15.98) 

AUGUSTANA 
EPIC 93433/SONY MUSIC 111.98) 

SAY ANYTHING 
DOGHOUSE /J 71805 /RMG (11.98) 

SHINY TOY GUNS 
UNIVERSAL MOTOWN 007615 -/UMRG (11.98) 

GEORGE LOPEZ 
OGLIO 89140 (16.981 

GRITS 
GOTEE 65929/EMI CMG (12.981 

STELLAR KART 
WORD -CURB 86526 /WARNER BROS. (13.981 

RAMON AYALA Y SUS BRAVOS DEL NORTE 
FREDDIE 1960 (14.98) 

THE 101 STRINGS ORCHESTRA 
MADACY SPECIAL PRODUCTS 52306 /MADACY (13.98) 

REIK 
SONY BMG NORTE 70213 (14.98) 

NEWSONG 
INTEGRITY /COLUMBIA 88311/SONY MUSIC (16.98) 

AARON SHUST 
BRASH 0017 113.98) 

PHILLIPS, CRAIG & DEAN 
INO /COLUMBIA 87933/SONY MUSIC (16.98) 

IMOGEN HEAP 
RCA VICTOR 72532 (11.98) 

AVENTURA 
PREMIUM LATIN 94082 /SONY BMG NORTE (13.98) 

NATALIE GRANT 
CURB 78860 (17.98) 

LAURA PAUSINI 
WARNER LATINA 64007 (17.98) 

FRANCO DE VITA 
SONY BMG NORTE 83847 (16.98) IA 

CONJUNTO ATARDECER 
UNIVERSAL LATINO 007889 (12.98) 

CHIODOS 
EQUAL VISION 136 (14.98 CD /DVD) Al 

LOS BUKIS 
FONOVISA 352697/UG (5.98) 

LINCOLN BREWSTER 
INTEGRITY 84087 /PROVIDENT- INTEGRITY (16.98) 

KEALI'I REICHEL 
PUNAHELE 11225 (15.98) 

THE COUNTDOWN KIDS 
MADACY KIDS! 52293 /MADACY (13.98) 

DEITRICK HADDON 
TYSCOT /VERITY 88166 /ZOMBA (17.98) 

THE COUNTDOWN SINGERS 
MADACY SPECIAL PRODUCTS 52381 /MADACY (13.98) 

HILLSONG 
HILLSONG AUSTRALIA/COLUMBIA 88310/SONY MUSIC (17.98) O 

MICHELLE AMATO /MICHELLE LINDAHL/SARAH MOORE 
MADACY SPECIAL PRODUCTS /MADACY (13.98) 

VITTORIO 
POLYDOR /DECCA /MUSIC FOR A BETTER WORLD 007307 /UNIVERSAL CLASSICS GROUP (16.98) 

THE BABY EINSTEIN MUSIC BOX ORCHESTRA 
SUENA VISTA 861628/WALT DISNEY (6.98) 

DRAGONFORCE 
SANCTUARY /ROADRUNNER 618034 /IDJMG 117.98) 

ANA GABRIEL 
ANY BMG NORTE 95902 (15.98) 

CADILLAC DON & J -MONEY 
15.35 68794 /ASYLUM (18.98) 

DJ KAZZANOVA 
MACHETE 73002 (14.98) 

Rock Star Supernova 

The Face Of Love 

La Tragedia Del Vaquero 

Ys 

Begin To Hope 

Masterpiece: Nuestra Obra Maestra 

Pasado 

The Poison 

Nothing Left To Lose 

30 Recuerdos 

La Reina Canta A Mexico 

Calle 13 

Christmas Classics: Redneck Style 

Every Time I Breathe 

Beat'n Down Yo Block 

Scars Remain 

Chroma 

All The Stars And Boulevards 

...Is A Real Boy 

We Are Pilots 

El Mas Chingon 

Redemption 

We Cant Stand Sitting Down 

30 Corridos: Historias Nortenas 

Thomas Kinkade: Treasury Of Christmas 

Sequencia 

The Christmas Hope 

Anything Worth Saying 

Top Of My Lungs 

Speak For Yourself 

God's Project 

Awaken 

Yo Canto 

Mil Y Una Historias: En Vivo 

El Decimo... Y Siguen Los No.1 Del Pasito Duranguense 

All's Well That Ends Well 

Linea De Oro 

The Best Of: Let The Praises Ring 

Maluhia 

Crayola Christmas Is For Kids 

7 Days 

Forever 80s 

Mighty To Save: Live 

Celtic Christmas 

Vittorio 

Baby Einstein: Playdate Fun 

Inhuman Rampage 

Historia De Una Reina 

Look At Me 

BREAKING & ENTERING 

DJ Kazzanova: The Reggaeton Mixes 

Pop songwriter and self- described internationalist Mika scores his first chart ink with "Relax, 
-eke It Easy" at No. 44 on Hot Dance Club Play. Discover developing artists making their 

inaugural Billboard chart runs each week in Breaking & Entering on billboard.com. . xN 

O 

The bust- lling albums by new and developing acts, defined as those who have never appeared in the top 100 of The Billboarc 
MC. It a I- atseekers title reaches that level, it and the act's subsequent albums are immediately ineligible to appear on the 
deatsaekers chart. See Chart Legend for rules and explanations © 2006, VNU Business Media, Inc. and Nielsen SoundScan, Inc. 
.II rigits reserved. 

Go to www.billboard.biz for complete chart data ! 105 
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SINGLES & TRAcKs 
ISONG INI)IEX. 

9 CRIMES nner Chappell PRS) WBM POP 79 

A 
ABOUT US.,. .. - 

sP/2 Kingpii Fuouslilig, ASCAP, e Sw stork ri 
ASCAP/TVT Music ASCAPNJB Music. ASCAP) 

,OP 34 
AIN? NO OTHER MAN ((Xtina Music, BMVCareers-BMC i BMVGifted Pearl Music, ASCAP/Win 

o .9 BMVANHouse, BMVTncia Sow : 
Global. ASCAPAza Music, BMVTI 

In ASCAP) WBM, POP 39 
ALIADO DEL TIEMPO Three Sound. BMI) LT 9 

ALYSSA LIES - SMG Music Publishing. BMVEo', 
PMI)CS18 

AMARILLO SKY - texan Music ASCAPBound For 
Music ASCAP/WB Music ASCAPBigg Love 
BMI /Canot Vincent Md Associates. SESAC/Grin- 

. .. n. 
t L r Tao Peal One Music, ASCAP), 

ANTES DE CUE TE VAYAS motions Musicales HR, 

- EMI April, ASCAP) LT 14 

ANYWAY - . rrroya. BMLLde Des Autuers, 
And Clyde. ASCAPI CS 23 

ATREVETE . "r,' 
AY CHICO ( LENGUA AFUERA) EMI Blackwood. 

nsic BMVBMG Songs 

BABY. IPS COLD OUTSIDE 
BEFORE HE CHEATS r 

ASCAP.). HL 

BENDITA TU LUZ - ,,. 'tunic. 
u Songs, AMI Careers -BMG Music Pub- 
2 

BET THAT r N' Rick. BMVFirst N' Gold. BMVGoId Rush 
...II Y A Daddy. ASCAP/Trac -N -Field Enter 

Cnamillitary Camp Music ASCAPNniver 
-: aralion ASCAP HL RBH 83 

BE WITH ME .hung Malcolm 
ASCAPI, 

ASCAP/EMI 
11Phoenix Ave. Music Publishing. 

'SCAP/Justin Combs Publishing. 
Productions, BMI1 HL, RBH 94 

BE WITHOUT YOU '.': v J Blige, ASCAPNniversal- 
^'tusic SESACBabyboysLittlePub- 

II I cy Company. SESAC/Noontime South SESAC /Joao 
And Jadens Publishing. SESAC/Naked Under My 

'.TTAP.Chrysalis Music. ASCAP /Jasons Lyrics. 
HL/WBM. Global Tunes. SESAC), BH 43 

BOSTON ' soil, ASCAP /Augustana Music, ASCAP). 

OP 65 

B.P. ASCAP/Sons Of K -oss. ASCAP). WBM. 

BREAK IT OFF ratan. ASCAP /Greensleeves, PRODutttyty 

April ASCAP/Copyright ConlroVAnnarhi 
Blackwood BMI) HL 1110095, POP 49 

BROKEN ' -.,n Wagon Music. ASCAPNniversal-Poly- 
eniuonal, ASCAP/Sophie Park Music. 

"XObalt Music, ASCAP/Naylene Music 
Adminislrafion, ASCAP1. HL. CS 54 

BUTTONS I. : ° S Dot Publishing. HMVHiIca Music, 
,Vindswept Pacific, BML2590 Music Pub- 

,un Unversal Music Corporation. 
a AP Bure 4 ASCAP/She Rights Music. BMA Own 

Chit Music BMLJa ons Lvres. SESAC/Reach Global ::rrr:r rOP 

CALL ME WHEN YOU'RE SOBER 

> 666 44, POP 6 
CALL ON ME 3haruah Cymone Music ASCAP/EMI April, 

-.d Under My Clothes. ASCAP/Ch rysa lis 
Music. c - s amba Music ASC AP /Jack ie Rost. st. 
ASCAPBM G Songs ASCAP/Flyte Tyme Tunes. 

r '., r ASCAPNnwersal Music Corpora- 
.. Music ASCAP) HL RBH 45 

CANT GET ENOUGH 'odney Jerkins Productions 
isMVEnsign Music BMVFre4 

sMULuSrawn Daniels Productions. 
o TEMI April ASCAP), HL. RBH 76 

CAN? LET 09 n', Of Universal. BMLTappy Via yles 
- Music. BMI) HL. RBH 34 

CAPRICE MUSIK ::n Music Publishing, ASCAP) RBH 

CHAIN HANG LOW Big Kid ASCAP/Lil D. 

ace. ASCAPNnixersal Music Cu N 

'100 50 POP 42. RBH 79 
CHANGE ME b:Angg,. d ASCAP/Demis Hot Songs. 

iriI ASCAP/Strange Motel Music, 
'Foos, cc , a MUSIC. 

Fountain Rib- 
s'..,CAP/Anthony 

: uVTar It Up). 

CHASING CARS ' - .1009: POP 11 

CHICKEN NOODLE SOUP :lung Hill Music. BMI) 
hum Ll 

CHIQUILLA c De Amor. BMWniversal- Musica Unira 
- W i ' ar.' one Publishing BMI) LT 19 

CHUNK UP THE DEUCE - mission Publishing. 
Publishing. 
Pm My Pen Intertie- 

.: sprits, ASCAP/WB Music, 

COME BACK TO ME sntoniria Songs, ASCAP/Seven 
r MusD- r,Cw in Bocce Al Lupo. ASCAPNniclap- 

Pell Music. BMVCareers -BMG Music Publishing 
11 Migghtyry Nice, BMVBluewaler Music, BMI), WBM, 

' in 5. POP 30 
COME TO BED )EMI Blackwood BMVOklahoma Girl 

kil tvD Music. ASCAP/Rich Town Music, 
- '. 1HM, CS 51 

COME TO ME YMI Publishing, BMVJanice Combs Pub - 
.'. I MI Blackwood BMVJustin Combs Publish - 

y ' BMI April, ASCAP/Baby Mike Music Publish- 
ing. SESAC/Chnslan Combs Publishing, SESACÆoray 
M T"- "T3 r tLThi Publishing ASCAP /GriYin ' 00 26 POP 22, R BH 39 

COMO ME HA CES FALTA a. SESAC) L T c, t 

CRASH HERE TONIGHT r- Tunes. BMI) CS 19 

CRAZY ley...:., 'GAPN B Music. ASCAP /God 
YMLBMGG Rico* MUSic Publishing WEJB GET wsi 

WBM 

D 
DANGEROUS -uy i> lorry AS-CA: Huss amogga 

- , kwood. BMVIe-Bass Music. BMVCOUi- 
LMVEWC Music BMVDa Crippler Music, 

11 U .rappel) Music BMVHot -Cho, BMNrving, 
BMVGeomanlic Music, BMVFolkways Music Publishers. 
RM11 HL RBH 92 

DAYOREAMIN' (Ardmore And Beechwood, PRS/First Floor 
areers -BMG Music Publishing BMVHeavy 
r,r BMVBeechwood Music. BMq. WBM. 

DAY DREAMING 5Pme, BMI) RBH 88 
DEM JEANS anon Music ASCAP/EMI April, 

, c ASCAP / Chingy Music, 
3CÁP /Air Control Music, ASCAP), 

66 RBH 67 
DE RODILLAS TE PIDO .,i 

lire ASCAP) LT 12 

DESILUSIONAME 'AP /Santander Melodies. 
ASCAP) LT 21 

THE DIARY OF JANE -r r Peaks Music, ASCAPBreak- 
.::CAP))H10094 

DIME'.' .' cASCAP/Lil JoelMusicPublish- 
,, uiscos, ASCAP/Mafer, ASCAP) LT 13 

DIME QUIEN ES (Pacific Latin. ASCAP/Maximo Aguirre.. 

sSCAP) LT 30 
DIXIE LULLABY EMI Blackwood BMVGreenhorse Music, 

is BMVDrum Groove. SESAC/Calhoun 
'AC). HL CS 48 

DO IT TIl IT fishing Desi nee. BMVVRRaaogs II Richard 
e Wilmese Music. ASCAP,/How Ya Luv 
SP/Nloning Dale Songs ASCAP)) POP 67 

DON I r,tAKE ME )Cal IV ASCAPBergBrain. ASCAP/Uni- 
.rooration ASCAP/Big Orange Dog. 

Cross Ken. ASCAP/Dimensional 

A DOZEN Hoses YOU REMIND ME) (EMI April, 

ASCAP/Wamer-Tamer- 
.usion. ASCAP). 

hurl 57 
URINKIN' ME LONELY (Runnin,Behind Puhlishinq 

E 
ENOUGH CHYIN 

Pons. oMULu1i naikwouo. BMLTeam a bot Puoushing, 
RMI/Hitco M iu c RM15ongs Of Windswept Pacific. 

Buys Publishing. 
- - - :i,:nsional Music 0), 

EVERY MILE A MEMORY . Bentley Publishing 
, ublishing Designee, 
Papa Music. BMI) H100 

EVERYTIME THA BEAT DROP ;!ianiah Cymone Music. 

1I 'ms. ASCAP /Chrysalis 
Music ASCAPSlide That Music. ASCAP/Buck One Pub- 
lishing ASCAP Artist Publishing Group West ASCAP/WB 

. C... Boy Music. ASCAP/Parlae 

FACE DOWN - 

F.. 
.- 

-- .IHIUL - ,ul 
FANTASMA (Universal Musica Unite, BMLBaby Records 

Ml) LT 25 
FAR AWAY .'uner- Tamerlane Publishing, BMVArm Your 

..7ro -G SOCANBIackDiesel 
Adder Music. SACAN), WBM. H100 t 7, 

FAVORITE GIRL tinning Hill Songs, SESAC/Put It Down 
Ere 78 Publishing, SESAC/Melody 

' '.'I Publishing, 

A FEELIN LIKE THAT Sonkey, BMVBainy Graham. 
.. C Of RPM ASCAP /Old 

APM2D ASCAP/ CS 30 
FERGALICIOUS ndl a r Music. BMVCherry River, 

' I BMi n ASCAP/EMI 
ASG - A,CAP/Rnk Passion 
Muni 'a, ASCAP/Meriwar Music 
BMIji' uí'6 

FIND MYSELF IN YOU ,,ancelled Lunch Music 
ASCA am Internal oral. ASCAP), HL. 

RBH 41 

FIND OUT WHO YOUR FRIENDS ARE Sony /AN Acuff 
Rose BMI/La, r;ers -BMG Music 
Ribli l WMb HL/WBM. CS 

44 

FLY LIKE A BIRD cgs BMVSongs Of Universal. 
BMIE!' '. -:oohs Guys Music. 
ASCAF CAP) HL RBH 26 

FORE SHE WAS MAMA Arun Rose 

I_. ,+ (iii,' .Phil 

GALLERY 
bltl., -, nI'. y ,E:'., pi . Al nWba 
H10061 POP33 

GET UP BMha Gee Music BMVNoontime Tunes 
emerlane Publishing. BMVAoyaTry Righlings. 

' _ii Music Corporation. ASCAP /Chamillilary 
CAPI. HLAWBM. Ht00 34 POP 23 

GIVE IT AWAY ',un Slow Music. ASCAPACG, 
TJ Tree. BMVMr Bubba. BMVEMI Black- 

9100 87 
GOOD AS GONE Warner- Tamerlane Publishing, MUSeli 

'.' r_,wer One BMVWB Music. ASCAP/Towei 
'BM.CS29 

GOOD DIRECTIONS (Murrah Music Corporation, 
-rI Music. ASCAP/Large Opportunity 

r CS 37 
A GOOD MAN Midas Magic ASCAP /Animal Planet, 

Music, SESAC/Multisongs BMG. 
is ASCAP) CS 17 

GOT YOU HOME ,WORM Music SESAC /Songs In The Key 
' Noontime Soulte, SESAC/Say What' 

1u it BMI/Uncle Bobby Music, " i vl,vs Lillie Publishing 
969 

GREATEST TIME OF YEAR '. sled 91íA196. POP 

H 
HATE (I REALLY DONT LIKE YOU) 

HEAVEN ,h. 
BMVPlease Gone My Publishinngy, BMVEMI Blackwood, 
BMLNaU lin Street Music ASCAP /Jessyca Wilson Pub- 
lishing, BMVEMI Urart Catalog, BML/Gambi. BMVSpecial 
Agent, BMI). CLMML, RBH 61 

HELP (Brown. BMV221 Music. ASCAP/Lloyd anks Music. 
ASCAP/Universal Music Corporalion. ASCAP). HL, RBH 

86 
HERE (IN YOUR ARMS) (Gordie Is A Prince, ASCAP) 
H100 62: POP 51 

HERE R GOES AGAIN (OK Go Publishing, BMI) H100 80 
POP 78 

HERIDAS OE AMOR Copynghl ConlroVEMI April, 

HIGH SCHOOL NEVER ENDS (Zomba Enterprises, 
no t'3,rc Parris ASCAPNaguely Familiar, 
vVAM. POP 100 

HILLBILLY DELUXE (EMI April ASCAP/Brad To The Bone, 
sud Shirt Industries. ASCAPACG, ASCAP), 

HIP HOP IS DEAD (Ill Will, ASCAP/Zomba Ente rises. 

- uni Music, BMVCheriy River, BM eut 
BMI/Francis Day & Hunter, BMVCotillion usic. 

Eas! RMI1,on Butte lv 7M'.i CLMYNBM, RBH 

EL HOMBRE QUE MAS TE AMO Ruina. 
BMVD 

LOS HOMBRES TIENEN LA CULPA "C La Editoria, 
ASCA, 1'. BMLNniver- 

HONESTLY ' A ú' 77 

HOOD BOY a rverse. SOCANNaked Under My 
Clothe hrvsaiis Music. ASCAP/Gnal Booty, 

ASCII - ASCAPBIOne Agate, BMI). HL. 

RBH 

HOW TO SAVE A LIFE Aaron Edwards Publishing, 
'r ,. 

CAP). HL, H1005. POP 

HURT _ fiMVCareers -BMG Music Publishing. 
Throat. ASCAP /Famous, ASCAP/Mark 

`r(.,- nf.)'rEMI Blackwood. BMVlnouye, BMI), HL, 

H10021.POP15 

I CALL IT LOVE (Sony /AN Tunes. ASCAP/EMI April, 

ASCAP/vralhe Music Publishing. ASCAP/EMI Blackwood. 

BMVFYM Music, BMVEMI, PRS). HL. H100 90. RBH 25 

106 Go to www.billboard.biz for complete chart data 

I CANT LOVE YOU ANYMORE (Songs Of Universal. 
BMVBack On Track. BMVWB Music. ASCAP/Rich Texan 

Music. ASCAP) CS 60 
ICE BOX (Mr. Grandberry Os Music. SESACNirginia 
Beach ASCAP/EMI April, ASCAP/WO Music 
ASCAP/Royal Court Music ASCAP /Christopher Mathew, 
BMVHitco Music. RM Eueke Inlemational Music. 
BMVKi r. , + 'SCAPNniversal Music Corpora- 
tion. A' SESAC). HL/WBM. RBH 52 

I DONT WANT TO ',ickwood. BMUBIue Lamp, 

CS 

ASCA 
4( 

"ides. BMVWrensong, BMI), HL. 

IF WE WERE A MOVIE 'Halt Disney, ASCAP) POP 74 

I JUST CAME BACK FROM A WAR (Helmick Landing, 
- Publishing, BMVPrecious Flour 

I KEEP COMING BACK v2. ASCAP/Diver Dann. 

' 11Songs Of Windswept Pacific, 

I KNOW YOU SEE IT 

a 
iny Man Riblishinp, BMVWarn- 

sliingBMVMaIik -Mekhi Music 
ink ASCAP/Basement Funk South, 

-.i ul Flawless Recordings Publishing, 
A,..Nu rig Dale Songs, ASCAP/ Hot Sauce Musi v c, 
ASCAP/Three Nails And 2 Crown, BMVAzuria), HI, POP 

93 RBH 44 
I KNOW YOU WANT ME (Mouth Full 0' Gold, 
ASCAP/Universal Music Corporation. ASCAPBubba Gee 

Music. BMVNoonlime Tunes, BMVWamer Chappell, 
BMVCed Keyz Music ASCAP). HLWVBM. R81-185 

I'LL WAIT FOR YOU Coburn, BMVHarley Allen Music, 
BMVSony /AN Tree, 0MI) CS 22 

I LOVED HER FIRST (Sony /AN Cross Keys. 
ASCAP5ongs Of Extreme, ASCAP /Cedar Sides, ASCAP), 
HL, H100 57. POP 88 

I LOO IT (EMI Blackwood. BMVYOung Jeery Music Inc , 

BMVTuumpstone Publishing, BMI) HL. H100 84. RBH 18 

IMAGINE ME Zomba Songs, BMVlcerrion, BMI/Lilly 
Mack BMI). WBM. RBH 59 

LOS INEIEL7S Premium Latin ASCAP) LT 4 

INNOCENCE We're Going To Maui, BMVHits And Smash- 
es Music, ASSSSSSCAP/Zomba Enterprises. ASCAP /Good 
Country Momio'. ASCAP /Cal N ASCAPBergBrain. 

CAF :FSang ASCAP. HLMBM, CS 32 
IN THE HOOD ':nt Listed) RBH 71 

T POP INTO THE OCEAN ( 0 96 
INVIERNO i hlaluca. SESAC/Maximo Aguirre, 

' SESAC/Mark Portman BMI) LT 48 
IRREPLACEABLE 'Stellar Songs ASCAP/EMI April. 

CI"Sonyy/ATV Tunes ASCAP/Super 
nnba Songs. BMVEMI Black- ".I:MlBM. H1002: POP 2, RBH 1 

ISN'T THAT EVERYTHING i Belladiva Music. BMVCMX 
dmes. BMVSIiII Working For 

:,ombustron. BMVSongs 01 

S 53 
IT ENDS TONIGHT is Like Phis Ed ASCAPBMG 

'ík0015: POP 14 

IT JUST COMES NATURAL (Warner - Tamerlane Publish- 
) Canyon, MII WBM. CS 8. H100 63 

ITS GOIN DOWN (Granny Man Publishing. BMVWamer- 
hin . BMVBIock Enterprises BMVMa1ik- 

Mek - 11, ma's Son Music, ASCAP/Slide 
That N. c.P/E I April. ASCAP/Master Mind 
Music ' -L POP 85 

ITS NOT OVER Surface Pretty Deep Ugly Music, BMVG 
Watt M, APAWamer- Tamerlane Publishing, 
BMVFIr.: !t4' i H10065. POP 52 

ITS OKAY (ONE BLOOD) IBabyGame BMVRco Pride 
Publish ''suCht.ASCAP/239 Music, 

^,I - orgs ASCAP/D Roc 15, ASCAP/D 

'GO 91. RBH47 
I WANNA LOVE YOU (Byefall Music ASCAP/Famous 

. Mono 9!.1I i.5 B'ackuzrl ll,' 

K 
THE KILL (BURY ME) 

KINGDOM COME EMI April A SCAP /Caner Boys Publish- 
. ' C ASCAPÆ O B.. ASCAP /Jobete h 

Music. ASCAVStone Diamond Music. BMVZomba Enter- 
prises ASCAP /Jah Life Music. ASCAP). HUWBM. H100 

P r 9's °BH 54 
KOOL AID (sas', Music, ASCAP/Money Man, 

BMI) RBH 93 

LABIOS COMPARTIDOS 
ASCAP LT 16 

LADIES LOVE COUNTRY BOYS Ltal Blackwood. 
BMLMOuse Of Full Circl .' 'versal Music Corpora- 
tion ASCAP/Memphersfield, ASCAP/Full Circle, BMI), 
HL. CS 20 

A LA PRIMERA PERSONA (Gazul. ASCAPAWB Music. 
ASCAP) LT 16 

LAST NIGHT (Justin Combs Publishing, ASCAP/EMI April. 
ASCAP/2 Daughters Music, SESAC /Christian Combs 
Publishing. SESAC/Foray Music. SESAC/Rvtars4 Music. 
BMVJanice Combs Publishing. BMVEMI Blackwood. 
Am) RBH 70 

LETS RIDE (BabyGame. BMVPico Pride Publishing 
BMI/Scott Starch Music, ASCAP/NT Music. ASCAP) 
14100 54. POP 68, RBH 60 

LETS STAY TOGETHER (Lyle In, ASCAP/Sony/AN 
Tunes, ASCAP . HL, RBH 50 

LIFE IS A HIGFRVAY (BRAG Canada SOCANSky Is 

Falling Entertainment, SOCANBMG Songs, ASCAP), 
WBM POP41 

UM RED ON A ROSE (Farm Use Only BMVCassamel, 
ASCAP) CS 52 

LIPS OF AN ANGEL (EMI Blackwood. BMVHinder Music. 
BMVHigh Buck Publishing. BMI). HL CS 41 

OF AN O AN ANGEL (Hinder Music. BMVEMI Blackwood. 
BMVHigqh Buck Publishing, BMI), HL. HIGO 6, POP 6 

LITTLE BIT 
, 

OF LIFE (Almo Music. ASCAP/Mullintone 
4i ' Songs Of S rift f h. B M UG imm Them 

sgs.. BI). HL, CS 14 

LIVE IN THE SKY Club Crown Publishing BMVEmpty 
'r /CAPÆMI April ASCAPAWamer- Tamer- 

BMq, HL. RBH 62 
LONDON BRIDGE (Headphone Junkie Publishing. 

A AP LM. ' rit ASCAP/2590 Music Publishing, 
ASCAP/Songs 91 Uiuersall MVTem S Dol Publishing. 
BMVHitco Music. BMVMike Hannen Publishing. BMI), 
HL, 14100 75: POP 44 

LONG TRIP ALONE (Ensign Music, BMVRancho Papa 

Music BMVHOme With The Armadillo, BMLAWhile Tracks. 

ASCAP/Flood. Bumstead. McCready A McCarthy. 
ASCAP) CS 39 

WOK AT HER (Milwaukee Villain. ASCAP /AIT 01 A Sutton. 
ASCAPÆMI April. ASCARDR -IV Music ASCAPBy Love 

Music ASCAF /Thakey Music. ASCAP /Choboi Music, 
ASCAP/Music 01 Windswept. ASCAP /One Chance, 
ASCAP/Perry Home Music. ASCAPIWB Music. ASCAP) 
HL. RBH 66 

LOST ONE Carier Boys Publishing ASCAP/EMI April, 
ASCAPWO Music. ASCAP /Aint Nuthin' Goin' On But 
Funking, ASCAP/Bal Future Music, BMVPSaIm t44:1 
Music. BMVChrisene Michele Music. SESAC/Foray 
Music, SESACA(ings Production Inc . SESAC). HL/WAM. 
RBH 58 

LOST WITHOUT U I Like Em Backe, ASCAP/DasDuenes- 
Music, ASCAP RBH 31 

LOVE ME OR WE ME (F**K YOUIIII) (Big Lite Music, 
ASCAP/Songs Of Windswept Pacific BMVkasz Money 
Publishing, ASCAP) H100 70, POP 56 

MAKE IT RAIN (Joseph Cartagena. ASCAP/Scon Storch 
Music, ASCAPVT Music ASCAP/Young Money Pub- 
lishing. BMVJOey & Ryan Music, BMbWarner- Tamerlane 
Publishing, BMI) H100 40. POP 55, RBH 19 

Chart Codes: CS (Hot Country Songs); H100 (Hot 100 Songs); LT (Hot Latin Songs); POP (Pop 100 Song 
and RBH (Hot R &B /Hip -Hop Songs). TITLE (Publisher - Licensing Org.) Sheet Music Dist., Chart, Position. 

MALDITA SUERTE (Maximo Aguirre. BMVSony /AN Dis - 
cos. ASCAP) LT 22 

MANDATER Nelstar Publishing ASCAPNirginia Beach, 
ASCAP/Dania Hand Munk SESAC/Millennium Kid 

P.. ''T.APEMIApnI ASCAP/WB Music, 
1 53, POP 37 

MAS ALLA DEL SOL -wsa. ASCAP) LT 10 
ME AND GOD 3ross Keys, ASCAP/Drivers Ed. 

ME MATAS 
ME QUIERE BESAR 
MIA 

MI AMOR POR TI 

MIRACLE 

MISSING MISSOUR 

'.1117 
- ,Ylido.ASCAP) LT26 
":AP/Los Cangris. ASCAPNni- 

'.' tT 32 
''lutanment BMI) LT 31 

Edition La Castella X -II Media. 
.. ;lag GEMA) POP 97 

I ,s CI Springfish. BMVWIKA. 
,ne Them Gimme Then 

MONEY IN THE BANK :Hite 01 Crunk Publishing, 
BM( +.i FMI Blackwood BMVlsaac 
Hava III'.' i ;rnt Music, ASCAP/Universal 

HL. H 1 Ó0 32. POP 63, RBH 

MONEY MAKER .udacris Music Publishing, ASCAPNni- 
,ii yporation, ASCAP/The Waters 01 

Nazareth, BMVEMI Blackwood. BMq, HL. H100 8. POP O: 

ROH 15 

MORE (Carolina Blue Sky Music. BMVLTTIe Shop Of Mor- 
i < BMI) CS 55 

MOUNTAINS (Loremoma Music. BMVBIack To Black 
ring_ BMVPatrick Stuart Music. BMVLyrical Mile Music, 

BMI) CS10 H10082 
MY LITTLE GIRL (Tomdouglas, BMVSony /AN Tree. 

BMVLile Des Aubiers. ASCAP/Fox Film. BMI) CS 5, 

H 100 39, POP 70 

MY LOVE (Tennman Tunes. ASCAP/Zomba Enterprises. 
ASCAPNIrginia Beach ASCAPAWB Music. ASCAP/Warn- 
er- Tamerlane PublishinA, BMVDanja Handz Munk. 
SESAC/WBM Music SESAC/Royalty Rrghtings, 
ASCAP /Crown Club Publishing BMI), WBM, H100 4: 
POP 4. RBH 3 

MY, OH MY (Warner- Tamerlane Publishing. BMVSelI The 
Cow. BMVBarefool And Starry Eyed Music, 
BMVSonyy/AN Songs, BMVIm Still With The Band, BMI), 
HLNJBM, CS 15 

MY WISH 0/2 Music Publishing. BMVDiver Dann. 
ASCAP /Jeffrey Steele BMVSony /ATV Tree, BMI), 
HL NBM CS 2 H10O 33, POP 57 

NEED A BOSS !'.11 April ASCAP/EMI Blackwood 
BM1/13.1, sic Publishing. ASCAP/Universal Music 
Corpora 'PMusic Sales Corporation 
ASCAF Productions, ASCAP/Rodney 
Jerkins HL. H100 85. ROH 48 

NI FREUD NI TU MAMA Of Reverend Bill Music. 
BMI/EMI ' - "''Peermusic Ill. 

BMI) LT 

NI UNA SOLA PALABRA ASCAP) LT 6 
NOCHE DE ENTIERRO (NUESTRO AMOR) (Los Cangris. 

d Unica. 
... BMVWhite 

NO SE POR QUE Hlolo.ASCAPNmversal Musica . Inc. 
ASCAP Maximo Aguirre RMI) IT 28 

ONCE IN A LIFETIME nO aiiC .,: is 1,L u °.i; 
»hble On Songs. BMO. WBM. CS 13. 

ONE PRSBMG Son s. 

ASCAP/EMI April. i Ic, ASCAP/Underdogs Songs. 
A L Am'u ß'.1u i ASCAP/Anthony Nance Munk, 
ASCAP/Erik Griggs BMVAntonio Dixon's Muzik. 
ASCAP/Tank 1176 Music. ASCAPBIack Fountain Publio), 
HL, RBH 65 

ONE WING IN THE FIRE (Malmo, BML'Music 01 Stage 
Three BM)) CS 16 

ON THE HOTLINE (Marco Bleu Publishing, BMVBlue Star 
Publishing. BMVBIeu Carral Diamond Publishing. 
BMVThe Nickel Publishing, BMVSilverplatinumy2k Pub - 
lishing. BMVHerbalicious Music ASCAPBIack Fountain 
Publishing, ASCAP/EMI April, ASCAP/WB Music. 
ASCAP/Sony Of Koss ASCAP) RBH 55 

OUR COUNTRY (Belmont Mall Publishing, 
ASCAP/Sony/AN Tree, BMI). HL CS 43 

OVER MY HEAD (CABLE CR) )EMI Apr 
i ASCAP-Aaron 

PAC'S LIFE 

P 
- s.,GAPtT Hut- 

I o Publishing, 
oMVVv,. , i Ta' an 3B t;', Douglas. 
ASCAPBIack Hipsaeic ASCARI MG BMVScodre Mac. 

BMUDog9 Pound Gangsla Music. BMI) RBH 84 

PAIN IN MY UFE (NOgras Music Publishing. 
BMVSony /AN Songs. BMV5Ih House Entertainment, 
BMVOne Shot Deal Muzak, SESAC,/T Walker Publishing 
Designee. ASCAP /Chappell & Co_ ASCAP), BOA/BM. 
ABH 

PAM PAM 
100 

(Universal -Musica Unica. BMVEMI Blackwood, 
BMVBlue Kraft Music. BMI) LT 7 

PEGAD (Universal- Musica Unica. BMI LT 36 
PIMPED OUT (Holly Cocoon. ASCAPBMG Songs 

ASCAP/Songs Of Universal. BMI), HUWBM. RBH 87 
PLEASE DONT GO (Tank 1176 Music, ASCAP/Black 

Fountain Publishing. ASCAP/EMI April, ASCAP/Lonralis- 
tic, ASCAP/Nolling Hill. ASCAP), HL, RBH 68 

PODUNK (EMI Apnl, ASCAP/Romeo Cowboy Music 
ASCAP/lom Hambridge Tunes. ASCAP/Songs 01 

Wlndswe t Pacific, BMVGotlahaveable. BMI), HL. CS 

POPPIN (Dirl Dre Music. ASCAPNmversal Music Ca 
ration, ASCAP/Lil Vidal Music. ASCAP/Naked Under Myyo 

Clothes. ASCAP/Chrysalis Music. ASCAP). HL, RBH 20 
POR ELLA Ser -Ca. BMI) LT 20 
POR TU AMOR (A uila Raid. BMI) LT 34 
PROMISE (Royally Rightings ASCAP/Universal Music 

Corporation ASCAP/Ostaf Songs. BMVSongs 01 Univer- 
sal BMVEIws Lee Music. BMVEMI Blackwood. BMI). HL. 

910031 POP 60. RBH 9 

PUWN 
31, 

BACK (Basajamba Music. ASCAP /Chingy 
Music. ASCAP /Jaco Pastorius ASCAP Shaniah Cymone 
Music. ASCAP/EMI April. ASCAP/Universal Music Cor - 

poration. 

RBH 28 

ASCAP /A Stolen Peoples Music, ASCAP /Air 
Control Music ASCAPBMG Songs, ASCAP), HL/WBM. 

PUSH IT (4 Blunts LII Al Once BMVFirsI N' Gold. 
BMVJonalhan Rolem Music, BMVSouthside Independent 
Music, BMINniversal Music Corporation. ASCAP/USIA 
Music Publishing, ASCAPiWamer- Tamerlane Publishing. 
BM!) HT H10076 RBH 22 

Q 
QUE VUELVA i1 C4 

DUIEN ME IBA A DECIR eke Santander Music. BMVEMI 

R 
THE REASON WHY Hilly l.'ue RIi cry.( "ulw:. 

Tony /AN Cross Keys. ASCAP), HL. CS 31 

RED HIGH HEELS (BMG Songs. ASCAP/Magic Farming 
Music ASCAPAin a Blue Typewriter Music. BMVAII 
Mi hryry Dogg Music. BMVSonyy/AN Tree. BMI) CS 25 

RIM THE ALARM (B -Day, ASACPNniversal Tunes. 

SESAC /Songs 0l Universal. SESAC/Monza Ronta. 
SESAC/Team S Dot Publishing, BMVHTIca Music. 
BMVSoongs Of Windswept Pacific BMVEMI April. 

ROCKSTAR (Warner -Tamerlane Publishing. 
75 RBH 

BMVArm Your 

Dillo. SOCAN2ero -G. SOCANBIack Diesel 
SOCAWBIack Adder Music. SOCAN). WBM. H100 77 

POP 71 

ROCK YO HIPS (J Werks Publishing, ASCAPSo Throne 
Publishing, ASCAP/Dime Rece Collection. ASCARKC 
Masterpiece Publishing. ASCAP/Right Note Entertain- 
ment. ASCAP /JOc Migraine Music. ASCAPI RBH 80 

RUBBERBAND BANKS (Taylor My Hart Publishing, 
ASCAP /C Beat Publishing, BMI) RBH 51 

RUNAWAY LOVE ILudacns Music Publishingg 
ASCAP/Universal Music Corporation, ASCAP/2590 
Music Publishing, ASCAPMeriokey Music ASCAP/Slick 
Rick. BMVEnlertaining. BMI). HL H10069. RBH 23 

yhPk nv ry aL. 

THE SAINTS ARE COMING (EMI Virgin PRS) HL H100 
51 POP 40 

SALO EL SOL (Crown P. BMVForay Music. SESAC/Beat- 
slappers. SESACNnwersai- Musica Unica, BMI) LT 50 

SARTA LOOKED A LOT LIKE DADDY (Sony /AN Tree, 

BMI) CS 59 
SAVE ROOM (John Legend Publishing. BMVCherry River. 

BMVwill.i.am Music BMVJessyca Wilson Publishing, 
BMVSony /AN Songs, BM). CLM/HL. H100 99. POP 91 

RBH 72 

SAY GOODBYE )WBM Music, SESACBabyboys Little 
Publishing Company, SESAC/Noontime South 
SESAC/Face The Music. ASCAP/EMI April, ASCAP /Justin 
Combs Publishing. ASCAP/Phoenix Ave. Music Publish- 
ing, ASCAP). HVVVBM. H100 16. POP 17: RBH 12 

SAY IT RIGHT (Nelstar ubl ing, ASSCAPNiro nia Beach, 
ASCAP/WB Music ASCAP/Dan9 Harsh Muzik. 
SESAC/EMI April ASCAP), HLNYBM. H100 25: POP 19 

SE FUE R/rander. ASCAP LT 43 

SER 0 
LT 

(EMI April, ASCAP) LT 1 

SIX (Lyle In ASCAP/Sony/AN Tunes. ASCAP), HL. 

H100 88: ROH 24 
SEXYBACK (Zomba Enterprises. ASCAP/Tennman Tunes 

ASCAP/WB Music, ASCAPNIrginia Beach. ASCAP/WBM 
Music SESAC/Danla Handz Munk. SESAC). WBM. HI 013 

14. POP 13 RBH 63 
SEXY LOVE (Super SatYin Publishing, BMVZomba Enter- 

prises. ASCAP/Sony /AN Tunes ASCAP/EMI Apnl, 
ASCAP), HLJWVBM, POP 62. RBH 29 

SHE DONT (Conjunction Music Publishing, ASCAP/EMI 
April. ASCAPBO011eggers Stop. ASCAP/Universal Music 
Corrppoaraation. ASCAPANamer- Tamerlane Publishing, BMI), 
HL/WBM. RBH 89 

SHE'S EVERYTHING (Ann Wilson. BMVHillbilly Willy, 
BMVICG. BMVEMI April ASCAPMew Sea Gayle, 
ASCAP), HL. CS 6 R OO 37 POP 59 

SHORTIE LIKE MINE Shaniáh Cymone Music. 
ASCAP/EMI April, ASCAP/Babyboys Little Publishing 
Company SESAC/Noontime South, SESAC/WBM Music, 
SESAC/Naked Under My Clothes. ASCAP/Chrysalis 
Music. ASCA /lhown' Tantrums. ASCAP /Air Control 
Music, ASCAP), HL/WBM,141001 t, POP 26. RBH 2 

SHORTY SHORTY Mot Listed LT 49 
SHOW ME WHAT YOU GOT (EMI April, ASCAP /Caner 

Boys Publishing, ASCAP/N.0 C ASCAP/F O.B . 

ASCAP/EMI Hastings Catalog, BMVReach Global Songs. 
BMVSongs 01 Universal. BIM Francis Music. BMq. NL, 
H100 13: POP 21: RBH 11 

SHOW STOPPER Jimipub, BMVEMI Blackwood, 
BMVMasani Elshabaa Music. SESAC/Fresh Paint Music. 
ASCAP,/HC 1030 Publishing, ASCAP /Jesse Jaye, 
ASCAP/Reach Global. ASCAP/Foray Music, SESAC/EMI 
April, ASCAP), HL, H10029: POP 24 RBH 64 

SIDE 2 SIDE (Tefnoise Publishing, BMVMusic Resources, 
BMI RBH 97 

SIN TI SOY UN LOCO (Nol Listed) LT 45 
SISTA BIG BONES (Tapley W'hyles Music BMVSongs Of 

Universal BMIBal Future Music. BMI) RBH 77 
SI TU AMOR NO VUELVE Edimonsa ASCAP) LT 42 
SI TU NO ESTAS (Universal. SGAE) LT 37 

SMACK THAT (Shroom Shady Music. BMVByelall Music, 
ASCAP/Famous, ASCAP/Slick Jesus. BMVResto World 
Music, ASCAP), HL H100 3: POP 1, RBH 36 

SNAP YO FINGERS White Rhino. BMVE -40 BMVDrug- 
store. ASCAP/Flow Ya LIB Dal Music. ASCAP/Notting 
Dale Songs ASCAP) POP 95 

SNOW (DU OH)) (Moebetoblame, BMI) H100 92 
SO EXCITED (Shaniah Cymone Music, ASCAP/EMI April, 

ASCAP/Basa amba Music, ASCAP/Naked Under My 
Clothes, ASAP /Chrysalis Music. ASCAP/Flyle Tyme 
Tunes. ASCAP /Giobella, ASCAP/Hancock Music Compa- 
ny MI/Bridge 01 Sighs Music. BMVMore Cut Music, 
BM' 1u r -',tipi Music, ASCAP). HL. RBH 90 

SOLA ' ' -: 1 

SOME PEOPLE - iles Music. ASCAPMoball Music, 
r ASCAP/Brand New Skv Music. 

' - ' and Of Conon. ASCAP). HL, 

SOME PEOPLE CHANGE Famous. ASCAPATghls Of 
'..id Dog ASCAP/Funky Junk 

S ', indswept ASCAP/Sweet 
?b. ASCAP). HL. CS 7. H100 

60 
STAR IN' WITH ME (Careers -BMG Music Publishing, 

BMVShitake Maki, BMVSongs 01 Windswept Pacific, 
BMVSongs Of Thatch. BMVFax Ridge Music, BMI), 
WBM, CS46 

STEALING KISSES Pa r Wings Music, ASCAP/Melanie 
Howard Music, ASC CS 38 

STREETCORNER SYM ONY (U Rule Music, 
ASACPÆMI April. ASCAPMIelusic, ASCAP). HL. H100 
64, POP 76 

STUNTIN LIKE MY DADDY (Young Money Publishing. 
BMLM'amer- Tamerlane Publishing, BMVMoney Mack. 
BMI), WBM, H100 27: POP 48. RBH 8 

STUPID BOY (Song Planet, BMVSongs Of Universal, 
-6m1/T Little House, ASCAP/Words 8 Music. 
ASCAP/Cal N ASCAP Brain ASCAP HL CS Pu28 

SUAVE (Warner- Tamerlane blishing. BMI) LT 44 
SUBMERGE Ili-Storm Publishing. ASCAP RBH 74 

SUDDENLY I SEE Sony/ AN Timber, SESAC/Sony /AN 
-- H10046, POP 43 

T MOIR 
TAKE ME AS I AM . 'ions, ASCAP/Ezeke 

rl-nmhonai Mme_ AML - BMVSongs Of 

Windswept Pacific, BMVL '.hisic Corporation, 
ASCAPBoolleggers Stop AI., Keriokey Music, 
ASCAP/Tabulous Music ASCAF Hltco South. 
ASCAP/Songs Of Universal, BM)). HL H100 68. RBH 10 

ELTELEFONO (Universal- MusicaUnica BMI LT33 
TELL ME (Justin Combs Publishing ASCAP/MI April. 

ASCAP/2 Daughters Music, SESAC /Chnstan Combs 
Publishing. SESAC/Foray Music. SESAC1Aniya Nicole 
Publishing. BMVJanice Combs Publishing. BMVEMI 
Blackwood. BMVSIa1 Jones Music BMVSongs_ Of Uni- 
versal. BMI 7)(^. Rtb. BMUWa). HLWBM. HtOO 52. POP 

4 

TELL 
53 RBH 

ME BA' BY ' ' r'hetoblame, BMI) H100 89; POP 92 
TE MANDO FLORES (Copyright Control Foray Music, 

SESAC LI 

TENGO WV 
ASCAP 

'SCAP/Muziekuitgerverij B.V. BUMA, 

TENGO UN AMOR Sonyy Discos ASCAPMaler, 
'CAPÆZ Vida. ASCAPDniversal Musi- 

N 11 

THAT GIRL ,:Sick Munk, BMVJumpmg Bean Songs 
H I ,i Play -N- Sk)Ilz. ASCAP/Skillz For Skiliz And 
P - ASCP EMI + r'' ASCAP/King Reyez Music, 

-s 
HChamdL 

lllary Camp 
h r MI). H POP 87 

THAT'S ALL I'LL EVER NEED 'ina Dynamite, 
A - ...'e. BIÁiSony /ATV Tree. 
Íl ...aloft BMI) HL CS 50 

TOOTS THAT S*** (My Own Chit Music. BMVEMI Black- 
" Songs, BMVR.Kelly, BMUD.M P, 

'.I Ensign Music, BMI) H10020.POP 

THERE S HOPE d & Iron ASCAP/WB Music, 
:Auch, ASCAP/M4 Music. ASCAP), 

Data for week of DECEMBER 9, 2006 I 

WBM, ROH 33 
THROUGH GLASS (EMI April, ASCAP/Stane Sour Music. 

ASCAP/Music That Music. ASCAP), HL H100 49: POP 

47 

THROW SOME D'S (Jobete Music. ASCAPSorgs Of Uni- 
versal. BMVTeam S Dol Publishing BMIMitco Music. 
BMVSongs Of Windswept Pacific. BMI) HL RBH 42 

TIM MCGRAW try, AN Timber. SESACMillsboro Val- 
ley. SESaï , IV Tree. BMVTaylor Swift Music, BMI), 
HL r`. 11 3 o rtP FR 

TOO LITTLE TOO LATE ' (non Music. ASCAP /Jerk 
a;. Music. ASCAP/Shapiro. Ben- 
-" 

TOP BACK (Jub Crown Publishing BMVChubby Boy 

Mu AP/Warner-Tamerlane Publishing. BMI) RBH 

27 

TU AMOR alsongs, ASCAP) WBM, Ht W 81: POP 46 
TU AMOR Br!usC. ASCAP /Guarura. ASCAP) LT 46 

TU RECUERDO ssra Music. ASCAP) LT 3 

TURN IT UP OI Cymone Music. ASCAP/MI April, 
AS . inn My Clothes, ASCAP /Chrysalis 

Musc. A CAR /Dimensional Songs Of The Knoll 

BMVEmbassy Music Corporation BMVOelbon Publish- 
ing. BMVFIyyt1e Tyme Tunes. ASCAP). HI, RBH 49 

TURN THE PME (Fil Music, BMVJoNOn Trata. 

SESAC/Foray Music SESAC) RBH 73 

TWO PINK UNES (Sony /AN Tree. BMVKingsheel Media 
Songs America. SESAC/Ruby Dooby Tunes, SESAC, HL 
CS21 

U AND DAT Heavy On The Grind Entergarnent Publishing. 
' -ii Music Publishing, BMhRandacy, 

A EMI April. 

pry Boy Publishing, 

UNAPPRECIATED I1 u uuy ::C BMLNoonlirne 
ainerane Publishing BMVSoia Pub- 

blshw :1 ASCAPTashiaPub- 

,H 16 

UPGRADE U ,CAP/Yoga 
Flaires t,'usic. Er, -'U BMVEMI 
Blackwood. BMITou 'd. Hitco 

Music BMVSongs V i ,.. BM Solange 
MWPASCAP /An eu Beyince. ASCABEMI Longitude. 
BMVEMI April, ASCAP /Carter Boys), HL H100 78. RBH 

17 

USED TO BE MY GIRL sisal- PolyGram International. 

ASCAP /Cancelled l ASCAP/Time For Flytes, 

BMVDimensional S so'S BMq, HL RBH 30 
U SHOULDA SEEN HER ON MYSPACE (Imagination 

",ound ASCAP1PE- 

U 1- UR HAND 

WAIT A MINUTE 

JO 41 

WAITING ON THE WORLD TO CHANGE 1yiATV 

9100 23. 

WALK AWAY (REMEMBER ME) (Super Sayn Publrsh- 
ng BIvILLuilita Sangs BMVSony /AN Tunes 

ASCAP/EMI April, ASCAP/Havana Brown. BMVSongs Of 

Universal, BMVShanghai Publishing, ASCAP, ?osato 
Music. ASCAP) HL NBM.1410(128. POP 18 

WALK 
5 

IT OUT (Top Quality, BM l) 14100 t 8. POP 38, RBH 

WANT TO IJenniter Nettles. ASCAP/Dirlrplt. BMVMusic Of 

Stage Three BMVBobbys Song And Salvage. BMI) CS 3: 
H100 35. POP 69 

WASTED (Songs From The Engine Room BMVSongs Of 

U ni ve rsal. B MV Warner- Tamerlane Publishing. BM y- 

lene Music. ASCAPBPJ Administration ASCAP) CS 57 

WATCHING YOU (Mike Curb Music. BMVMultisongs 
BMG SESAC/Songs From The White House 

SESAC/Bridge Budding, BMVDireS Song Shop. BMI) CS 

A, H100 56. POP 84 

WE FLY HIGH (Sally Ruth Ester Publishing, 

ASCAP/Zukhan Music. BMI) H100 12 POP 31 RBH 4 

WEH DEM A DO (Copyright ConlroVTYlpo Music. 

ASCAP/Westbury Music. ASCAP/Tnkin Toe Music, 
ASCAP) RBH 38 

WELCOME TO THE BLACK PARADE (Blow The Doors 

OK The Jersey Shore Music. BMI) H100 30. POP 27 

WHAT HURTS THE MOST (Gotlahaveable BMVSongs 0t 
Windswept Pacific, BMVAlmo Music. ASCAP), HL. H100 

38 

WHAT R 12 (Trackblazers Music ASCAPPlaymaker Beat. 
ASCAPBegiras Son Music ASCAPSlide That Music. 

ASCAP/EMI April, ASCAP). HL, RBH 98 

(WHEN YOU GONNA) GIVE IT UP TO ME (Dully Rock. 

PRS/EMI April. ASCAP /Ji g Music ASCAP/Tatari, 

ASCAP /Greensleeves. PRS/Livingsling, ASCAPNnrversal 
Mu Torts, Bron Acrgpppro Soso, ASCAPBhe 

".P54 
WHEN YOUR HEART STOPS BEATING '.'Y NAME'S 

- ASCAP/EMI 

;'Pi POP 90 
WHEN YOU WERE YOUNG The Killers, ASCAP/Univer- 

Sd lr a, ASCAP). HL. H100 48: POP 

45 

WHITES NERDY : hamillitary Camp Music, ASCAP/Uni- 
versal Music borulion. ASCAP/Play For Play -N- Skiliz. 
ASCAPEMI Aprl. ASCAP/Leathaface Music, 

ASCAP/Skrllz For Srllz And Play Musik, ASCAP). HL, 

H100 42 POP 35 

WHO SAID (Seven Peaks Music, ASCAP,5ixteenih Street 

Songs. ASCAPB Nevi) Music. ASCAPM,all Disney. 

ASCAP) POP 98 

WINO R UP (Haajuku Lover Music. ASCAP/The Waters Of 

Nazareth, BMVEMI Blackwood, BMq, HL. H100 7, POP 7 

THE WOMAN IN MY UFE (Phylvester Mec. 
ASCAP /Jammin' Jules Music. BMI) CS 26 

WOULDNT GET FAR (BabyGame BMVRco Pride Pub- 
lishing BMVGimme Back My Publishing ASCAP/EMI 
Blackwood. BMVJobele Music. ASCAP) RBH 75 

WOULD YOU GO WRH ME (Sony /AN Tree. BMVAIl 
Mighty Dog Music. BMITravelin' Arkansawyer, BMVCity 

Wolf, BMI). HL. POP 89 

YOU (German Dog Music ASCAPÆM Music 

ASCAPIOstaf Songs. BMVSoundtron Tunes BMVYoung 
Money Publishing, BMLWamer- Tamerlane Publishing. 
BM/Reformation Publishing PRS). WBM. H100 74, ROH 

13 

YOU KNOW MY NAME (Not Listed) H100 79 POP 64 
YOU'LL ALWAYS BE MY BABY (Careers-BMG Music 

Publishing, BMVGingerdog Songs, BMVSony /AN Tree. 

BMVGoId Watch. BMVEMI Blackwood, BML/Rana Wire 

Music. BMI). HL. CS 27 

YOU SAVE ME (Sorry /AN Cross Keys, ASCAP/Dimen- 

sional Music Of 1091. ASCAP GI Universal. 

BMVMacadoo. BM). HL. CS 4. H100 43. POP 80 

ZOOM (Trill Productions, ASCAP /Granny Man Publishing 
",111 RBH 35 
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i CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 

MÂRI(E i I'I_A(;I. 
For ad placement write to classifieds @billboard.com or call 800- 223 -7524 

RECORDING STUDIOS 

Amazing Freestanding Private Recording Facility 
In The Heart Of Miami, Florida 

Sprockets Music Studios 

Premier music company, Sprockets Must, is moving to a 

new facility. Exclusive and private, free standing recording 

facility in the heart of Miami, minutes from Downtown and 

South Beach. Three stories, 3500+ SqP. Fully wired tor internal, 

security, sound video, dual HVAC units, taken limestone and 

much more. Custom Light fixtures and a spectacular 3p floor 

30 person roof top veranda is only the beginning. Everything is 

custom. Designed by award wining architect and interior designer. 

Ultra contemporary studio ready to move in. 

Offered at $2,475,000 
2811 SW THIRD AVE 

MIAMI, FL 33129 

Prnpe 4 cheracterbtics 

World Class Architecture Buia In 2004 

State ot the An Electronics System 

200., Amp Service 

Ling Bay 

Executive Rod -op Terrace 

Renowned Intense Designer 

hoped Glass 

Awards/Trophy Niche(s) 

Cat 5 in Every Office 

Man Server Center 

Every ()Igoe Wired Sr Audio and Video 

Ube Secure Facility 

Imported Limestone 

Imported Ligtxstg Fixtures 

Dual Over -sized HVAC Units 

William R. Cook- Licensed Realtor 
Harrod Exdusive Realty 

18851 NE 29 Ave Suite 700 
Aventura, FL 33180 

Direct (305) 761 -9455 Fax: (305) 860 -5916 
william@wrcookcom 

For More Information: www.wrcook.com 

Contact William to handle all of your luxury property needs in South Florida 

DUPLICATION/ 
REPLICATION 

CAS OPUS. SHAPED DISCS SPECIALTY PRtIAtIA6 CASSETTES 

NEED CDS ? THECHGICEMS 

CRYSTALCLEAR 
RISC Ano TAPE 

Silinf 191 9yí, !1,1:13471.PICI :1.ïl 
1000 CDs S999 ItOtal 

1000 PROMO CD PACK 

1000 DVDs $1499 uo 

TRUSTED EXPERIENCE 
FOR OVER 35 YEARS! 

WWW.CRYSTDICLERRCOS.COM 1- 800 880 -0013 

NOTICES/ 
ANNOUNCEMENTS 
Dots You R RADIO STATION 

have the courage to air "Puff-The 
Magic Dragon" covered by the 

Loop? wvwv.pufTmägic.cöm 

DO YOU HAVE A 

PROFESSIONAL SERVICE YOU 

WOULD LIKE THE MUSIC 

INDUSTRY TO KNOW ABOUT? 

WRITE TO 

LA RE :t :II 
OR CALL 1-800-223-7524 

AND GET A FREE LISTING ON 

BILLBOARD.BIZ 

NOTICES/ANNOUNCEMENTS 

BILLBOARD CLASSIFIEDS 
IVIOVE LUXURY REAL ESTATE TO THE S1-ARS 

REACH THE HIGH -POWERED WORLD OF 
IVIl1SIC & ENTERTAINMENT 

Call Mark Wood - Real Estate Manager 
661 -270 -0798 - Fax: 323 -525 -2395 

Billboard @musician.org 
1. 800. 223 -7524 

Reach all the movers & shakers every week through 
the pages of Billboard 

a force 'n the music /entertainment 
industry for over 100 years 

UNSIGNED BANDS & 

SINGLE ARTISTS 

NOW YOU CAN SPEAK TO THE ENTIRE MUSIC AND 

ENTERTAINMENT INDUSTRY THROUGH THE PAGES OF 

BILLBOARD. IF YOU ARE LOOKING FOR A MANAGER OR 

ENTERTAINMENT ATTORNEY - RUN AN AD IN BILLBOARD'S CLASSIFIED SECTION 

BRIEFLY STATING WHAT YOU ARE 

LOOKING FOR AND WHAT YOU HAVE TO OFFER. WE'LL GIVE YOU ONLINE /PRINT 

EXPOSURE TO ALL THE MOVERS AND SHAKERS IN TEIIS FAST PACED INDUSTRY. 

LET'S TALK TODAY! - classifieds ®billboard.com 

OF ÁÑ 

BE A PART OF THE BIGGEST COLLECTCRS ISSUE O= THE YEAR! 

THE YEAR IN 

MUSIC & TOURING 2006 
Billboard's Annual Year in Music & Touring issue is the ultimate resource tool - referenced year -round by top industry execs and 

music fans alike. Wita analysis of every segment of the music industry f-om touring to global business and the comprehensive 

year -erd charts this issue is a unique year -long opportunity to attract both industry and consumer attention alike. 

Let's talk today! email: classifieds @billboard.com. Arkady Fridman 646 -654 -46W Jeffrey Serrette 646 -654 -4697 
ISSUE DATE: DECEMBER 23 AD CLOSE: DECEMEER 11 

ON NEWSSTANDS FOR 2 WEEKS! 

NESCENC , .- , "rra r4ÿ4 woNey 

8illk»a'd 
MOBILE 
MARKET. ,.. 

LEGAL SERVICES 

ARRESTED? 
BEAT THE PRESS 

Damage Control Public Relations 
IMAGE IS EVERYTHING 

wormARRESTED MEDIA.com 

FIllER'S usxs!! 
Call attorney Jeffery Leving 

312 -356 -DADS or visit 

www.dadsrights.com 

MUSIC 
MERCHANDISE 

BUY DIRECT AND SAVE! 
While other people are raising their prices, we 
are slashing ours. Major label CD's. cassettes 
and LP's as low as 504 Your choice from the 
most extensive listings available. 

For free catalog call (609) 890 -6000. 
Fax (609) 890 -0247 or write 

Scorpio Music, Inc. 
P.O.Box A Trenton, N.J. 08691 -0020 

email scorptomuspaol.com 

PROFESSIONAL 
SERVICES 

LAST CHANCE 
GET 60 FREE 
DISCS WITH 
ANY NEW 
CD OR DVD 
REPLICATION 
ORDER. 

Our 60th anniversary special 
offer ends 12/31/06. 

Visit www.discmakers.com /bb 
or call 1- 866 -677 -7911. 

DISC MAKERS 

VOLUNTEERS 
NEEDED 

Interested in volunteering at 
the most important music 

upcoming events? 

Billboard Music & Money 
Symposium 

February 28 - March 1, 2007 
The St. Regis, New York 

Billboard Mobile 
Entertainment Conference 

March 25 -26, 2007 
Orange County Convention 

Center, Orlando, Fla. 
Please contact 

Courtney Marks 
cmarks @ bill böard.cöm 

646- 654 -4652 
www.billboardevents.com 
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LEGAL NOTICE 

NOTICE OF PUBLIC SALE OF ASSETS 
OF 

THE SONGWRITER COLLECTIVE, LLC 

Notice is hereby given that Fortress Credit Opportunities I LP, a Delaware limited partnership, as a lender and as 
agent on behalf of the lenders (the "Agent ") under that certain Loan Agreement, dated as of March 1, 2004, as 
amended (the "Loan Agreement "), among The Songwriter Collective, LLC, a Delaware limited liability company, as 
borrower (the "Debtor "), the Agent and the lenders, having postponed the public sales scheduled for November 4, 
2005, December 14, 2005, January 31, 2006, March 14, 2006, April 25, 2006, June 6, 2006, July 18, 2006, August 
29, 2006, October 17, 2006 and November 29, 2006, intends to sell at public sale in accordance with the provisions of 
the New York Uniform Commercial Code, certain personal property assets of the Debtor, generally described as all of 
the Debtor's right, title and interest of every kind and nature in and to all accounts, chattel paper, 
deposit accounts, documents, electronic chattel paper, equipment, general intangibles, goods, instruments, inventory, 
investment property, payment intangibles and software belonging to the Debtor, in each case whether tangible or intan- 
gible, wherever located or situated, including all rights to a portfolio of musical compositions, including, 
in some instances, copyrights of the musical compositions, the right to and interest in any and all revenues and li- 
censes derived from such musical compositions, and all claims and causes of action related to the musical com- 
positions accruing at any time and all other rights of the Debtor of any nature whatsoever in the musical 
compositions (the "Collateral "). A more detailed description of the Collateral will be provided to you upon execution of 
a confidentiality agreement. 
The public sale will take place at the office of Sidley Austin LLP at 787 Seventh Avenue, New York, New York 
10019, on Tuesday, January 9, 2007 at 11:00 a.m., New York time. The Agent reserves the right to cancel the 
sale, without notice, in its entirety, or to adjourn the sale to a future date. The Agent may further adjourn the sale 
herein described to another date from time to time, before, during or after commencement of bidding, without written 
notice, by announcement at the time and place appointed for such auction, or any adjournment thereof, and, 
without further notice, such auction may be made at the time and place to which the auction may have been so 
adjourned. 
Interested persons should take notice that the Collateral will be sold on the following terms and conditions: 
1. All bids must be given orally at the public sale. 
2. The Agent reserves the right to bid for and purchase the Collateral and to credit the purchase price against 
the expenses of sale and principal, interest and any and all other amounts due and payable to the Agent pursuant 
to the terms of any and all indebtedness secured by the security interest in the Collateral. 
3. The Agent has sole discretion to determine which offer is the highest or best offer, and to reject any offer 
which it deems to be insufficient. 
4. Concurrently with the acceptance of any bid, the prospective purchaser shall be required to execute and de- 
liver to the Agent the Asset Purchase Agreement, a copy of which may be obtained by contacting one of the person's 
identified in the final paragraph of this notice, containing terms of sale and conditions precedent to the 
Agent's obligation to sell, in each case, in addition to those set forth herein, including, without limitation, the re- 
quirement that the sale of the Collateral pursuant to the Asset Purchase Agreement be consummated no earlier 
than 30 days following execution thereof. 
5. Upon acceptance of any bid, the prospective purchaser shall be required to deposit (the "Deposit ") with the 
Agent earnest money in an amount equal to ten percent of the purchase price. Such Deposit shall only be refunded to 
such prospective purchaser as, and to the extent, provided in the Asset Purchase Agreement. In all 
other cases, the Agent shall have the right to retain such Deposit. If such sale of the Collateral is consummated 
with such prospective purchaser, the full amount of such Deposit shall be applied to the purchase price. If such 
sale is not consummated, the Agent shall have the right, but shall have no obligation, to reoffer the Collateral for 
sale, without further notice. The prospective purchaser shall not be entitled to any interest on the Deposit held by 
the Agent, whether or not the Deposit is required to be refunded to such prospective purchaser by the Agent pursuant 
to the Asset Purchase Agreement. 
6. No bids may be withdrawn once made, but no sale is final until accepted by the Agent. 
7. Only cash or cashier's check or other immediately available funds will be accepted for the Deposit or for pay- 
ment of the purchase price. The bid of any prospective purchaser who fails to tender proper payment may be rejected 
and the Agent may, subject to the other terms hereof, (i) accept any alternative bid made at the sale, in 
which case the Agent shall have no obligation to reconvene the sale, accept additional bids, or notify any other 
bidders of the acceptance of such bid, or (ii) reoffer the Collateral for sale without further notice, in each case, at 
the Agent's option. Notwithstanding anything contained herein to the contrary, the Agent shall not be obligated to 
make any sale of the Collateral pursuant to this notice. 
8. In the event the Agent is unable to consummate any sale and deliver the Collateral to a purchaser, then the 
sole liability of the Agent to such purchaser shall be to refund the purchase price, if any, previously paid to the 
Agent. 
9. The Collateral will only be sold in its entirety unless the Agent announces otherwise at the outset of the pub- 
lic sale. 
10. Subject to satisfaction of all of the conditions precedent to the Agent's obligation to sell the Collateral pursu- 
ant to the Asset Purchase Agreement and the terms and conditions hereof, consummation of the sale of the Collateral 
will be made immediately upon receipt by the Agent of the purchase price and shall be evidenced by delivery of the 
Collateral to the purchaser thereof, BUT WITHOUT DELIVERY OF A BILL OF SALE, WITHOUT GUARANTEE OF 
SIGNATURES, WITHOUT PAYMENT OF ANY TRANSFER OR OTHER TAX, AND WITHOUT REPRESENTATION 
OR WARRANTY BY THE AGENT, AND SUBJECT TO ALL DEFENSES. 
11. The above terms and conditions of sale may be subject to additional or amended terms and conditions to be 
announced at the time of sale. 
12. If any dispute arises between two or more bidders, the Agent may decide the same or put the Collateral up 
for sale again and resell to the purchaser submitting the best bid, as determined by the Agent. In all cases, the 
Agent's decision shall be final. 
13. All bidders and other persons attending this auction agree that they have full knowledge of the terms set 
forth 
above and contained in the Asset Purchase Agreement and agree to be bound by the terms hereof and thereof. 
14. The Debtor shall have the right to redeem the Collateral in accordance with, and only to the extent provided 
for, under applicable law. 
Persons desiring further information as to the public sale of the Collateral, and the terms and condition relating 
thereto, and /or desiring to obtain copies of the confidentiality agreement or the Asset Purchase Agreement, may 
contact either Martin Jackson (212/839 -6726) of Sidley Austin LLP, 787 Seventh Avenue, New York, New York 
10019 or Colleen McDonald (415/772 -1207) of Sidley Austin LLP, 555 California Street, San Francisco, California 
94104, counsel for the Agent. 
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HELP WANTED 

Associate Editor, Special Features 
Billboard Magazine 

A creative, keenly -organized, detail- driven associate editor is needed for Billboard 
special features. Billboard magazine, published by VNU Business Media, produces 
more than 80 special features annually, focusing on every aspect of the music busi- 
ness: artists & repertoire, marketing, media, promotion, branding, touring, financ- 
ing, distribution, digital delivery and more. 

Reporting to the special features editor, this individual must have a broad knowledge 
of these areas of coverage. He or she will have three to five years of editing experi- 
ence and the ability to independently supervise selected special features, from con- 
ception to final proofs. 

Billboard special features are coordinated with the magazine's sales, marketing, 
events and online efforts, and they drive a significant portion of the magazine's 
annual revenue. This is a great opportunity to create compelling editorial packages 
with a major business impact. This is a job for a business -oriented editor not a 
music critic. Custom publishing experience is a plus. 

The associate editor of special features will: 

Liaise with senior editors, writers, designers, sales staff and advertising clients to 
conceive and outline each report; 

Assign stories and confirm delivery of outlines, copy and photos on deadline; 

Rewrite or reorganize copy as needed, and do first line edits; 

Plan layouts with designers; 

Write headlines and captions and fit editorial to designed layouts; 

Traffic proofs among the copy desk, designers, senior editors and production; 

Contribute to new editorial packages and strategies to drive new business. 

This job requires superior people skills to manage a demanding workflow from 
staff and freelance writers, both in the United States and abroad. It also requires the 
ability to work closely with sales staff and advertising clients, balancing business 
demands with a mandate for editorial quality and integrity. 

As special features frequently focus on the careers of major musical artists, an 
in -depth knowledge of pop music history is a must. 

The job demands a self -starter with the ability to juggle multiple projects and dead- 
lines, the flexibility to respond to the unexpected, and good humor under pressure. 

Knowledge of Word, Quark, Outlook and Excel are required. 

Applicants should send a résumé, cover letter and salary requirements to 
100073.676 @earthlink.net 

VNU is a global information and media company with leading positions in marketing 
and media information, business publications and trade shows. Its widely respected 
brands include ACNielsen, Nielsen Media Research, Billboard, Adweek and The 
Hollywood Reporter, among many others. 

VNU promotes and enforces an active policy of 
Equal Employment Opportunity (EEO) for all indi- 
viduals. For more information on our brands, please 
visit wv<w.cnu.com illboard 

PUBLICATIONS 

COMPLETE 

DIRECTORY 

OF MUSIC 

INDUSTRY 

CONTACTS 
ONLY $15.95 - 
includes shipping ($18.95 overseas) 

INCLUDES: City -by -city club directory Tape /disc services A &R 

directory Music services directory Music industry websites 
PLUS- Beyonce's to -do list And much more! 

ORDER BY PHONE: 800 -52G -2708 

OR ORDER ONLINE: www.orderbillboard.com 
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EDITED BY KRISTINA TUNZI 

A very touched AIM chairman /CEO and WIN 
president Alison Wenham receives her Top 20 
Women in Music Award from Billboard London 
bureau chief Mark Sutherland. 

Tie Living Legends Foundation honored three music industry stalwa-ts 
at its annual dinner held Nov. 16 at the Westin Hotel in New York's 
Times Square. The sold -out event scognized Island De- Jam Music 
Group chairman Antonio "L.A." Reid; BET executive VP Stephen Hill 
and Skip Cheatham, programminç director for KKDA E las and host of 
the nationally syndicated "11.p-Hop Countdown" program. Celebrities as 
well ¿s past and present ex=_cutivee from all major reco-c labels came 
out to show support for the honorees. Pictured, from left, are Def Jan 
president /CEO Shawn "Jay -Z" Carer, Radio One founcer and 
chairwoman Cathy Hughes -and Red. PHOTO: COURTESY OF RCWENA HUSBANDS/ 

BUNK CF AN EYE PHOTOGRAPHY 

Rod Stewart Derormed an ntmate sold -ou concert Cct. 9 a: the Nokia Theatre in Times Square Mat was broadcast live py Control 
Room on msr.co-n and into 116 National CineMedia nc-rie: heaters nationwide. Stewart's ND.1 Billboard album -his first ro_k album in 
eight years -' Sti I the Same.. Great Rock Classics cf Our T rae' is also his first rock set to :op the Billboard charts since "Blondes Have 
More =cn' in 979. Pictured, from left, are RCA Music Group executive VP of promotion Ricrard Parrnese; BMG U.S. presidant /COO 
Charles Gold-stuck; Stewart: B' 1G U.S. chairman /CEO Clive Davis; Stiefel Management's Arnold Stiefel; and J /Arista Records executive /P 
Tom Corson. NHCio COURTESY OF LARRY BUSACCA /NIREIMAGE'CCM 

15 YEARS OF BEING QUIET: "Quiet on the Set,' ASCAP's popular and long - 
running singer /songwriter showcase, celebrates its 15th anniversary with "15 Years of Being 
Quet,' a three-night residency at Los Angeles' Hotel Cafe Nov. 6, Nov. 20 and Dec. 4. 

ABOVE: From left are performers Judith Owen and All Sobule with ASCAP assistant VPs 
Loretta Munoz and Brendan Okrent. PHOTO: COURTESY 0= LESTER COHEN/wIREIMAGECOM 

BELOW: Desmond Child, left, who opened the evening, poses with ASCAP's Brendan Okrent, 
center, and guest vocalist Storm Lee. PHOTO: COURTESY OF LESTER COHEN/wIREIMAGE.COM 

BILLBOARD UNDERGROUND: BMI artist Ehren Ebbage 
was featured as part of TCC Billboard Underground Nov.13 at the Core 
Club in New York 
ABOVE: From left are Core Club director of cLitural content Peter Galvin, 
artist Ehren Ebbage and Billboard group editorial director Scott 
McKenzie. PHOTO COURTESY OF GARY GERSHOFF/WIREIEIAGECOM 

LEFT: Singer /songwriter Ehren Ebbage performs to a crowd of industry 
executivesand inluertial tastemakers at the Core 
PHOTO: CCJIZ -ESY CF SPRY G_RSHOFF/WIREIMAGE.COM 

"American L' 
Idol" season 
four second -runner 
up Vonzell Solomon 
teamed wish produce - 
Ayhan Sahin at Unity ,Bain 
Recording Studios in Fort 
Myers, Fla., to r =cord "It's 
Gonna Be a Cold Cold 
Christmas" for the hot day 
collection ' Breaking for the 
Holidays" on Breaking Records. 
The disc also includes new 
recordings from Chaka Khan, 
Sandra Bernhard, " Rcckstar 
Supernova' finalist Jif Gioia and 
fellow "Ai." contester' Jon 
Pete- Lewis. 

George Jones hangs 
bec <stage after headlinrg 

Carneg e Hall in New York Oct. 31. 

=rom let are Bandit Records president 
Edelyn Shriven; Jones; Jones' site, Nancy: 

'Ilboard VFwassociate publisher Brian Kennedy; 
d Bandit Fecords executive VP Susan Nadler. 

PHCSO: COURTESY OF MARY MA.=N1B 

Nigara celebrated 46 yearsof independence with the first annusl -HISDAY 
Music Festival held Oct. 7 -8 in Lagos, featuring an array of world -renowned 
stars ncluding Beyonc =, Ja > -Z, Clara, Missy Elliott, Busta Rhymes, Snoop 
Dogg, En Vogue, DJ Tony C and local artists D -Banj, Majek Fashek, Tuface 
anc King Sunny Ade. Pictured here s Def Jam president/CEO and -ecording 
artist Shawn "Jay -Z" Carter. left, wi-h Hammond Entertainment president/ 
CEO Bill Hammond, who prnducectthe event in association with La Roda 
Group. PHOTO: COURTESY CF ARNOLD TURNER 
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EDITED BY MICHAEL PAOLETTA 

INSIDE TRACK go toI317 
www.billboard 

WEILAND THE MOGUL 
Velvet Revolver frontman Scott Weiland has launched Soft - 
drive Records, in tandem with business partners Doug Grean 
and Dana Dufine, Track can exclusively reveal. The imprint 
will go through Sony's RED Distribution, with additional 
back -end support provided by New West Records. 

Softdrive's first signing are Los Angeles rock band the Ac- 

tual, whose debut album "In Stitches" is due early next year, 
and country singer /songwriter Tommy Joe Wilson, who Wei- 

land discovered in a Nashville bar. In addition to co- producing 
the Actual's album, Weiland will release his second solo album on 

Softdrive in late 2007 or early 2008. 
"We had a lot of opportunities early on to sort of sell ourselves out 

and just be a production imprint, but that's not really what Doug and I 

wanted to do," Weiland tells Track from a Los Angeles studio, where he's record- 
ing with Velvet Revolver. "But we also didn't fool ourselves to think we could creatively 

run the label like he and I are and also run the business side of things." 
Enter RED and New West, which Weiland says is "an amazing model of a great independent record company." 
As for Velvet Revolver, the group is working with producer Brendan O'Brien on its second RCA album, which Wei- 

land says should be out in the spring. 

MOBY MIXES IT UP 
Having written more than 400 songs in a variety of styles, 
Moby tells Track that his new album, which he expects to 
finish in the spring and have out before the end of 2007, 
is "a little more experimental and subtle, less conven- 
tional song structures and more experimental arrange- 
ments. It doesn't necessarily have 'big blockbuster' writ- 
ten all over it." 

This direction is in some ways a reaction to his last 
album, 2005's "Hotel," which he calls "probably the most 
conventional record I've ever made. Now I feel like I want 
to go in the other direction." 

Moby is also awaiting word about whether a sound- 
track album will be released for "Southland Tales," a new 
film he scored for "Donnie Darko" director Richard Kelly. 

The film -which stars Justin Timberlake, Sarah Michelle 
Gellar, Mandy Moore and the Rock -is about the end of 
the world and set in Southern California, but Moby says his 

music has "an odd, delicate counterpoint to it -very quiet 
and pastoral. It's all minimal electronic music. If a [sound- 
track] came out and sold more than 100 copies, I'd be gen- 
uinely surprised." 

RBD GIVES BACK 
RBD is going philanthropic. Following the lead 
of other major stars like Shakira, Maná and 
Juanes, who all have charities aiding various 
causes, the Mexican pop sextet says it will an- 
nounce the creation of a foundation called Sál- 

vame (Save Me). Sálvame will help homeless 
children living on the streets of Mexico 
and Brazil, and will initially have sup- 
port from Fundación Televisa. 
Group members tell Track the 
first event surrounding Sálvame 
will be a free concert in Brazil at 
the beginning of 2007, with pro- 
ceeds from sponsorships all 
going to the endeavor. 

' HAUTE COUTURE 
CHRISTMAS 
Don't count on too many silent nights 
at Janice Dickinson's house this holiday sea- 

son. The supermodel and star of reality se- 

ries "The Janice Dickinson Modeling 
Agency" is hosting "Christmas With the 
Dickinsons," a one -hour special that pre- 
mieres at 10 p.m. Dec.13 on Oxygen. 

Included in the celebration will be her music 
video for "The Twelve Days of Christmas," 
complete with new lyrics that she's made 
all her own (be very afraid). Also featured 
are her headlining appearance in the Hol- 
lywood Holiday parade, her modeling 
agency's male model auditions for the 

ExecLitîve 
I IQ N 

_ 
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RECORD COMPANIES: Sanctuary Records names 
Jonathan Palmer VP of licensing. He was founder of 
Jonathan Palmer Music. 

Columbia Records names Michael Caplan VP of A &R. 

Additionally, he will serve as president of One Haven. He 
held the same A &R position at Sony Music Label Group. 

Capitol Records Nashville promotes Dixie Weathersby 
to senior director of media and public relations. She was 
director. 

Blue Note Label Group appoints Josh Lerman VP of 
international. He was VP of international product, develop- 
ment and new media at Atlantic Records Group. 

PUBLISHING: ASCAP promotes Joe Cocopardo to VP of 
royalty and treasury services. He was assistant VP. 

LEGAL: Brian Pass joins Sheppard, Mullin, Richter & 
Hampton in Century City, Calif., as a partner in the enter- 
tainment, media and communications and the intellectual 
property practice groups. He was with Brown Raysman. 

MEDIA: MTV in New York elevates Stephen Friedman to 
executive VP of mtvU. He was GM. 

THE ACTUAL, with SCOTT WEILAND, right, and video director 
MARCOS SIEGA, second from left. 

Beverly Hills "Hunky Santa" and an outrageous VIP Christ- 
mas party, complete with Dickinson's attempt to prepare 
a traditional meal. 

Meanwhile, the second season of "The Janice Dickinson 
Modeling Agency" kicks off in January. 

ALL WE NEED IS THE AIR THAT WE BREATHE 
To Track's ears, French duo Air hasn't done much wrong 

musically since its 1998 debut, "Moon Safari," the 
soundtrack to late -night hipster trysts around 
the world. 

After having collaborated on an album with ac- 

tress Charlotte Gainsbourg and setting aside time 
for group member J.B. Dunckel to release a solo 
project, Air returns March 20 with "Pocket Sym- 
phony" on Astralwerks. 

Track's favorites so far: the sexy instru- 
mental opener "Space Maker" (we 

love that acoustic guitar riff), a 

guest turn by Pulp's Jarvis Cocker 
on the somber "Hell of a Party," 
the pulse -quickening electro- 
pop of "Mer du Japon" and the 
rainy -day ballad "Somewhere 

Between Walking and Sleep- 
ing," with vocals by the Divine 

Comedy's Neil Hannon. 

'411alrk 

ROUND AND ROUND AGAIN 
Who among Track readers doesn't 
have a soft spot for Raft's inescapable 
'80s hit "Round and Round "? Per- 
haps sensing a need to bring its mu- 
sic to the masses once again, Ratt's 

original lineup of drummer Bobby 
Blotzer, bassist Juan Croucier, guitarist War- 

ren DeMartini and vocalist Stephen Pearcy is re- 
uniting for a 2007 North American tour. For- 
mer Mötley Criie member John Corabi will 
substitute for original guitarist Robbin 
Crosby, who died of AIDS -related complica- 
tions in 2002. 

ó 

RELATED FIELDS: The Songwriters Guild of America 
names Janice Jackson as head of its Catalog 
Administration Program. She was copyright administrator 
at Peer Music Publishing. 

S.L. Feldman & Associates in Vancouver promotes Sarah 
Webster to national VP of its music supervision depart- 
ment. She was director of the company's Western division. 

The Performing Right Society in the United Kingdom 
appoints Andrew King to deputy chairman (publisher), 
effective Jan. 1. He is also GM at Mute Song. 

5W Public Relations in New York names Akil 
Rucker director of marketing. He was GM at Dirty 
Soho Productions. 

Hyo Yeon joins digital consulting firm Bond Art and 
Science as a senior partner. She held different titles at FCBi. 

Big Machine Media appoints Brad Brock account execu- 
tive. He was VP of publicity at V2 Artemis. 

Send submissions to exec @billboard.com. 

(X)ODW() R I(S 
GRAMMY GRAB BAG 
Grammy Charity Online Auctions is offering a host of prizes 
from Josh Groban, Tom Petty, Kiss and Barry Manilow through 
Dec. 7 at ebay.com /grammys, with proceeds to benefit Musi- 
Cares. One fan will win a VIP package for the 49th annual 
Grammy Awards, including access to exclusive parties and 
rehearsal sessions. 

HEALING HYMNS 
On Dec. 5, GospoCentric /Zomba Gospel is issuing "Not in 
My Family: Songs of Healing and Inspiration." The CD is a 

companion piece to Gil Roberton's book "Not in My Fam- 
ily: AIDS in the African -American Community." Kirk 
Franklin, Yolanda Adams, Byron Cage, Natalie Wilson, Jon 
Gibson, Percy Bady, Papa San, Walter and Tramaine 
Hawkins, and New Direction are among those lending their 
voices to the project. 
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Azure blue water, pristine white beaches and 
10,000 music professionals... 
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MIDEM 2007 SPECIAL 
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LET BILLBOARD POSITION YOUR BRAND in front of the global music industry, 

along w_th Billboard's 104,000 exclusive readership, at MIDEM 2007 with our annual 
MIDEM feature. Th_s special will include in -depth profiles on the 2007 MIDEM Masters as well 

as the MIDEM Person of the Year - Claude Nobs. Well also explore how MIDEM's Latin Music 

attendance is in cr_ . the rise and why. 

Don't miss this opportunity to showcase your brand at MIDEM 2007! 

ISSUE DATE: JANUARY 20 AD CLOSE: DECEMBER 22 midem 
The wo, Ids music rnarkct 41st e linon (N 

INFLUENCE THE INFLUENCER 

104,000 Weekly Readership 

82% Have Taken Action In Response to an Ad Seen in Billboard 

71% Hold a Management Position or Higher 

BONUS DISTRIBUTION 
MIDEM 2007 
January 21- 25 

Cannes, France 

rtNr,tmet1e 

New York 
646.654.4617 

Los Angeles 
323.525.2299 

London - 

44.207.420.6075 
Billboard. 
EXPERIENCE THE BUZZ 
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