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Yuletide Gloom 
Retailers Consider Further CD Cuts As Holiday 
Sales Decline Accelerates . y Ed Christman 

'BLUE CHRISTMAS' MAYmrnout 
to be the theme song for this holiday season. 

U.S. album sales were down 21.7% during the first week of 
December from the same period last year. accelerating from 
the 17.4% decline recorded during the last two weeks of No- 

ember, according to Nielsen SoundScan. (Thanksgiving was 

in the last week of November this year, but in the third week of 
November 2007). 

For the three -week period ending Dec. 7. sales were down 
18.9% from a year earlier, compared with the 13.8% year -to. 

date decline. 
The continued slide in CD sales remains the industry's biggest 

rhallenge,even though hit albums are sellingbeder this yearthan 
last. Sales of the top to albums on the Billboard 200 for the three 
weeks ending Dec. 7 totaled 5.8 million units, up 2.9% from 5.7 

million during the sameperiodlasl year. But overall CD sales are 
down 24.7 %during that period to 28.2 million units, a faster pace 

of decline than the 19.3% drop recorded year to date. 
In general, smaller chains and independent retailers are 

performing better than large chains and mass merchants. 
For the first three weeks of the holiday selling season, indie 
stores have seen album sales decline 8.6 %, while chains suf- 
fered a 19% drop and mass merchants saw sales plunge 29.2 %. 
Nontraditional retail, which includes digital downloads, on- 

LATIN 40 
India ma keting 
and promo 
shine In 'OS 

GLOBAL 42 
European 
egislators take 
elm at 15Ps 

line CD sellers, concert venues and stores like Starbocks, saw 

album sales rise 8.7% from a year earlier, but that gain fell 
short of the 15.3% increase those channels have collectively 
tallied year to date. 

Retailers are responding to the deteriorating business condi- 
tions with cost reductions and plans to reduce CD floor space in 
the new year. 

"DVD. Blu -ray are doing great, the CD, no," says an executive 
at a large wholesaler. "I expect next year that we will be cutting 
back on our CD buying... we will be buying less of each title." 

Dilyn Radakovitz. co-owner ofthe siwunit, Sacramento, Calif - 
based Dimple Records, says she expects her chain will no longer 
carry deep catalog in the new year. 

s not happening for CDs anymore, and I told my husband 
we are going to have to remodel the stares again in January to take 
that into account," she says. 'Instead of carry 'A' titles, 'B' titles, 
'C' tides and 'D' titles, we may only he an 'A' and 'B' titles store." 

In their place, Dimples is bringing in books and more trend 
merchandise. Right now, magic cards and yo-yos are doing well, 
Radakovitz says. 

"I am also selling a lot of ice cream," she says. "I an make a 

50% margin on ice cream, while on CDs I can lose two bucks." 
At the eight-unit Exclusive in Oshkosh, Wis., GM Stephanie 

Huff says sales are holding steady from last year, although she 

declines to give exact numbers. 
"D's really market by market," Huff says. "I have a store 

in Janesville where a General Motors plant is closing and 
2,500 people are losing their job on Dec. 23 and that store is 
doing just fine." 

So far. DVD sales have saved the chain. Huff says. "A lot ofpeo- 
plc are shopping for DVDs, that's for sure," she says,even though 
Target's sales pricing on DVDs is ridiculous... The Dark Knight 
is the hot ticket ìn DVDs." 

Asa result of the current sales picture, and worries that the 
new year could bring further misery, in -store hourly workers at 

Brighton, Mass.-based Newbury Comics are taking a 2 %pay alt. 
while salary employees are taking a 6% cut, and top executives 
are taking anywhere from a 10% to 20% cut. 

"The wage cuts were progressive: the moreyoumade themore 
you were cut," Newbury Comics CEO Mike Dreese says. "This is 

a different approach than just laying off people. We would have 
had to ent l a staffers." 

In addition to slowing CD sales, one music specialty chain says 

it sold fewer ipods in November than in October. The chain is also 

no longer struggling to keep the Nintendo Wii in stock due to 
slow sales 

"When the hot products don't sell, you know it's adeepseated 
problem: says an executive at the chain who asked to remain 
anonymous. "Sales are dismal. We wouldn't have expected to be 

in this kind of position now." 
While he hopes that the last week of Christmas brings in enough 

sales to offset some of the decline, he says he is now resigned to 

a weak holiday season. 
And his even more worried about what the first quarter 

will bring. 
"At least now with the hit titles, there's a reason for customers 

to come into the store," he says. "What kind offall- offinsales will 
there he when there's nothing new to buy come Jan. 15 ?" - 
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Rise Of The 
Super-Mana er 
As Labels Stumble, Managers Become The Industry's Force 
To Be Reckoned With By Ray Waddell 

WHEN THE EAGLES 
would forgo ticket service charges for select concerts, Tick- 

etmaster made the announcement. But, as always with maters 
of pricing and image, the decision was a management call. 

In this particular case, Ticketmaster owns the Eagles' man, 
agement firm, Front Line, and one executive runs both compa- 
nies: Irving Azoff. 

With the advent of digital marketing and distribution, the 
balance of power is shifting from record labels to managers. 
Like Front Line, Red Light and the Collective are looking to 

bring more acts into their fold, and managers of all sizes are 
grasping the opportunities available to them -including cre- 
ative tent, merchandising, publishing and marketing. 

In short, managers may just be the new labels. 
"For anybody who looks at themselves as a true entertain- 

ment entrepreneur. a creative marketer, a good businessman, 
a good negotiator, this can be a very exciting and challenging 

10 BILLBOARD /// DECEMBER on. 2008 

time, says Jack Rovner. partner in Vector Management, now 
aligned with the Front Line Management group. "You're wear- 
ing 17 different hats in one day, on the phone with a major ac- 

count like Wal -Mart, working out a TV special or a movie, or a 

major tour package." In other words, many of the things that 
labels used to do. 

In some ways managers are supplanting labels altogether. 
"Now there are a number of things that are better for an artist 
than the pure label deal," says the Collectives Larry Jacobson, 
a former executive with Giant and Capitol. "It doesn't mean 
that the label deal is a bad deal, it Mat means that it's just one 
of several different options." 

Red Light Management founder Coran Capshaw agrees: "Big 
shifts have happened." But Capshaw believes this change is 
driven by artists, not managers. "I would say the power is start- 
ing to shift to the artist, and therefore the manager." 

Terry McBride. founder /CEO of Netiwerk Music Group in 

Vancouver, believes that managers have always had a lot of 
leverage. "The intellectual property part of it -the publishing 
and record label part -at most with any successful artist rep- 
resents 20 % -30% of their income," McBride says. "The other 
70%-75% is elsewhere, not with the labels or publishers. All 

of the other revenue sources are basically run by the manager.° 
Labels and managers still work together, of course, but the 

dynamic has changed. "For far too long in this industry people 
have been focused on the antagonism between the label and 
the artist or manager, and a lot of that's well -founded," Jacob- 

son says. "But to me as a businessman, it's a waste of time to 

think about that." 
Others see the label /manager relationship as more histori- 

cally adversarial. "I always viewed the label as the company 
store, the lawyers were the foremen, and the labels would in- 

fluence the lawyers and destabilize the managers, says Tenth 
Street Entertainment founder /president Allen Kovac. "And 
what they wanted was control of the timing, whether it was good 
for a carëer or bad for a career" 

In this scenario, Kovac says the manager often didn't have 
the final decision on recordings. "1 can't tell you how many 
times in my career the labels flew to meet bands with seven - 
figure checks telling them to blow me outifthey didn't get their 
way," he says. 

These days, when managers say they can record an album for 
less money and market it more efficiently, thelabels don't neces- 
sarily hold the purse strings or generate the profits they used to. 
"That's a huge shift for t hem," Kovac says. 'l don't think they can 

make records for $50,000 and spend $150,000 on marketing." 
Another reason that managers are doing work that labels 

used to is that downsizing means no one else can do it. "If some 
labels choose to be threatened by that, that's unfortunate," Ja- 

cobson says. "Because the truth is, right now it's absolutely a 

united we stand, divided we fall' proposition." 
The reality is that many managers have found that their acts 

can live without traditional label deal. As the direct -to- retail 
success of the Eagles and others proved, artists with history and 
status may not need a label at all, and emerging acts may not 
ev en be on labels' radar. 

In any case, today's sopenmanagers are well- equipped to 
take the reins. Many of them are prepared to release albums 
themselves, takethenn directly to retail, or both. "Between [Vec- 

torpartner] Ken Levitan and I, we- know how to put out records," 
says Rovner, formerly president of RCA Records. "We've both 
been record company presidents." 

The ability to finance and market records in- house, and co- 

ordinate the release with all the other aspects of a career, is 

what "separates managers of the future from managers who 
are living in the past, still trying to play the radio game, still 
trying to make their daily call to the label to ask what's going 
on," Jacobson says. 

Marketing in all its forms is now the lifeblood of success, 
and this is one area where managers -who are better posi 
tioned to create a plan that fits an artist's overall career -have 
asserted themselves. "The audience is looking for thatauthem 
tic connection with the artist, and managers need to be fo- 

cused on growing that relationship between the artist and the 
fan, because the fan is the new record label," McBride says. 
"Consumers pull now-they're over having things pushed at 
them. And the best marketing or promotion person for you is 

the fiber-fan." 
The best managers know how to work social networking 

sites like imeem, iLike, MySpace and Facebook to the artist's 
advantage. "It's about connecting 100 dots instead of four," 
Kovac says. "The labels are like turning a barge. They haven't 
adapted very quickly to this model, and artists are starting 
to figure out that if you have quality, work the Internet and 
the audience sees you live, radio will be pulled in as opposed 
to pushed." 

This gives Front Linea significant marketing advantage be- 

se 
of its connection to Ticketmaster. "Flaying in that sand. 

box is an entertainment marketer's dream," Rovner says. 
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But is that dream for everyone? Atoll 
has said that non-Front Line artists will be 

able to tap into Ticketmaster Entertain- 
mem's tools. But McBride says that "as a 

manager, Ticketmaster having informa- 
tion on all of my clients consumers know- 
ing they are a competing management 
company, does not make me feel overly 
comfortable. That's my best consumer 
data, and data is king.' 

These days, using that data is what career 
development is all about. Touring, merahan, 
dising, branding and sponsorships have be- 

come as Important as album sales. And management companies 
may be best-equipped to function in that world. 

"We became a management company in order to help the 
artists get going," Nettwerk's McBride says. "We becamea pub- 
lisher to help with the collection part of nand the synchronize. 
tion part of it.We started the merch company because we were 
tired of the shirts arriving la sr. 

Red Light is alsoa pioneer in this space. It runs ATO Records 

and has a relationship with the Capshaw.founded MusicToday 
C/IONV owned by Live Nation), along with venues, festivals, 
merchandising and publishing concerns (the last of these in 
partnership with Vector). But just because one company can 
offer these services in-house doesn't mean it always should. 
"You have to look at what's best for the artist, and the best 

C/D 
thing for the artist may be to go to the 

'The power power is ketplace and work outside of the manage- 

starting to shift ment company," Capshaw says. "But if the 
best deal or opportunity isn't out there, 

to the artist, and certainly it's great to have the ability to 
work in.house." 

therefore the The best managers have always taken 

manager.' a long view of artists' careers. Sometimes 
the right decision for those careers wasn't 

-CORAN CAPSHAW, always the best decision for the record 
RED LIGHT label, or vice versa, which led to heated 

CZ-3 debates. "I'd like to say we win those de- 

bates now," Rovner says. 

For years, consolidation has been either the bane or the po- 
tential savior of the music business. And now it's happening 
in the management sector, particularly after Azoff and Front 
Line parlayed their management company rollup into a sale to 

Ticketmaster. Front Line is still continuing to bring new man- 
agers into the fold, as are Red Light and the Collective. 

What makes the consolidation of managers different from 
that of radio stations, labels and promoters is the nature of their 
relationships with clients. So consolidation could make some 
artists nervous. Rotas Vector, which aligned with Front Line in 
2007. `Nothing has changed." Rovner says. 

So why come under the Front Line umbrella at all? Rovner 
says it's about the relationships and the brain trust that the 
managers of more than 200 artists bring to the table. And it 

helps "with our relationship and discussions with Wal-Mart or 
Target, our touring strategies for our artists, our abilities to 
send a signal out Mere on a project." 

With many of the biggest acts in the world on its roster, Front 
Line-and by extension, Vector-is a force to be reckoned with. 
"Because we're involved in every aspect of the artist's career- 

yes, we have that leverage," Rovner says. "With that power comes 
a huge responsibility." 

That power and leverage-with promoters, with labels, with 
venues or sponsors-is what mega-managers are selling, But 
Kovac. who proudly considers Tenth Street a boutique, isn't 
buying. "With consolidation there's this concept that someone 
can make a phone call for you or there's this leverage of some 
sort. Can a phone call be made for Velvet Revolver like it can be 

for the Eagles?' he says. "How many phone calls can you make? 
You're going to make it for the ones that get you your billing 
and all the other ones that think that leverage is going to hap- 
pen for them are smoking something." 

While not denying that there's strength M numbers, Azoff 
has always stressed each manager's autonomy. and the policy 
that artists aren't used as pawns for the greater Front Line good. 

'Managers make decisions based on what's best for our artists 
at that particular time. There are no company policies, no. 
body's going to lean on any manager to do any deal for any 
artist-whether it involves a record company or Wal-Mart or 
Live Nation or AEG or anybody else,' he says. ..Those decisions 
are sacred.° .. 
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The rise of dIghal dlsldbutlon has 
challenged many long-held beliefs 
about thean and commerce of the 
music industry. These acts chal- 
lenged right back by refusing to 
play along in the Internet age. 

The remaInsare cat- 

able on digital serv- 
kes, and that hasn't 
changed for its new album, "Black 

s "BUtwithl3millioncopies»Id- 
smsasingleoneondigital services- 
the year's fifth -best- selling album 

Instill has some life in it yet. 

the United States, 
Kid Rock insists that 

:his music be sold 
only as albums, and 
'Rock N Roll Jesus" sold 17 mil- 
lion copies. Only 2,000 of them 
were through a late -in- the -game 

_.digitalexclusive with Rhapsody. 

have 
RÖKanN the biggest 

digital holdouts of alt 
and any rumor of the 

:'. group coming to iTunes becomes 
the biggest story of the day. But 

surviving members say it's only a 

matter of Ume before there's a deal. 

wII 

The holdouts may get more anen- 
t. Btw. bu[other artists take extra steps 

loger the most out of digital stores. 

For being different, certain savvy 
artists do more than lust passively 

a placetheir music in digital stores. 

Hip -hop has never 
` sold well on digital L 

services,andonly l% L S 
of Lil Wayne's past 
album sales came through the 
medium. But l0 %of sales for'The 
Carter Ill" came from Runes, partly 

thanks to the use of its Complete 
My Album feature. 

'v LawdaorDeath ` A 

and All His Friends'. 
wasa smashhR.aM it 

sold more than half a 

million of its neatly 2 million units in 

digital form, making it the best- 
.. album of the year 

slightly more than / 
600,000 copies of 
the album "One of 
the Boys." but her single sales 
w massive-2.B million for "I 

,1 Kissed a Gir"aràalmost 2million 
" for "HotN Cold" -AB 

'08 YEAR IN MUSIC & TOURING Digital 

One For The Money? 
Does 'Tunes Cannibalize Album Sales? ò3y Antony 

Money? 
ITS BEEN MORE 
than five years since Apple's iTunes 
store changed music retail by intro. 
doting single -hack digital downloads. 
But it wasn't until 2008 that most mu- 
sicians and labels started to wonder 
out loud whether selling music by the 
track is good for their bottom lines. 

Two of the year's biggest rock acts. 
AC /DC and Kid Rock, insist that their 
albums only be sold whole. And since 
Apple only rarely allows this. neither 
act allows iTunes to sell its albums 
in the United Stares. 

Despite the fact that iTunes is the 
largest music retailer in the coun- 
try, neither act seems to have suf- 
fered for this decision. As of press 
time, Kid Rock's "Rock N Roll lesv 
was the third- best -selling album of 
the year, according to Nielsen 
SoundScan. And it was sold only as 
a CD until almost a year after re. 
lease, when Kid Rock granted Rhap- 
sody the exclusive rights to sell it 
online in the States -as a full album. 
So far. the album has sold only 3.000 
digital copies. 

AC /DC released its new album 
'Black Ice exclusively at Wal -Mart 
and has sold 1.6 million copies with- 
out any digital sales at all: it's the 
fourth -host- selling album of the year. 

Both of these success stories chal- 
lenged the accepted gospel that 
iTunes is an essential part of music 

TOP FIVE 
DIGITAL 

STORIES 
OF'08 

retail. Perhaps more surprisingly, 
neither project appeared on file -shar- 
ing networks more than most big al. 
bums, according to Eric Garland, 
CEO of the filearading monitoring 

c 

ompany BigChampagne. 
`Check some of these artists that 

have hit singles versus their album 
sales, then compare it to what Kid 
Rock is doing," Ken Levitan, Kid 
Rock's manager, told the Wall Street 
journal. He has called digital sin- 
gle sales the death knell of the 
music business. 

But there sanother side to the 
story. The year's best-selling album 
is Lil Wayne's "Tha Carter Ill," at 2.7 
million copies. Digital stores played 
a big part in that success: His "Lol- 

lipop " single alone sold m re than 3 

million copies. The second- best -sell- 
ing album is Coldplaÿ s "Viva La Vida 
or Death and All His Friends," with 
1.9 million units sold. More than half 
a million of those copies were sold 
on digital services. 

Digital stores also helped Leona 
Lewis. The best -selling digital single 
of the year, according to Nielsen 
SoundScan, is Lewis' "Bleeding 
Love,' which has sold 3.3 million 
tracks. The album it's on, 'Spirit." is 
the eighth- best -selling album of the 
year, with 1.2 million copies sold. 
140,000 of which came through dig- 
ital channels. Counting every 10 

tracksas an album, Lewis' sales jump 
to 1.5 million without factoring in 
the sales of any other singles from 
"Spirit" That's on par with Kid Rock 

and AC /DC. 
These results suggest that it's 

possible to have a hest- selling album 
either way. And the best approach 
may depend on the nature of the 
music itself. 

"fthere's a body of work that the 
public wants. they willengage with it 
and purchase it." says Universal Mo- 

town senior VP of digital business 
development Cameo Carlson. °It's 
about the consumeryov'regoing after 
and what story you're trying to tell.' 

Carlson is the executive behind the 
digital promotion of t it Wayne's "Tha 
Carter III." She, too, was concerned 
that the popularity of "Lollipop" 
might harm Lil Wayne's album sales 
but decidedtoembtaceiihnes rather 
than fight it. Besides °Lollipop, "the 
label released five more tracks on 
iTunes before the album's lune l0 re- 

lease to make sure fans could hear 
other songs. 

She also took advantage ofiTunes' 
Complete My Album feature, which 
allows fan s who buy a few songs from 
an album to purchase the remaining 
tracks at a pro -rated cost. It was one 
of the first times the feature was used 
in conjunction with such a massive 
prerelease campaign. and its success 

Who made who: AC /DC guitarist 
ANGUS YOUNG (far left) and 
Apple's STEVE JOBS 

is striking: More than 10% of the 
album's first -week sales were digital, 
up from less than 1% for Lil Wayne's 
past titles. More than half of those 
digital sales came from fans using 
Complete My Album, making 'Ma 
Carrer Ill" the fourth- best -selling 
album on iTunes for the year. 

Could Kid Rock and AC /DC have 
done the same? 

"They're leaving money on the 
table by not offering track sales," 
Carlson says. 't don't think Ibat Str' 
ario gao economy of scarcity works. 
There have been a couple of exam- 
ples that have been successful ... 
people like to hope that part of the 
Industry ìs still alive. But I person- 
ally think those two are anomalies." 

Carlson and other label execs say 
that the main reason Kid Rock and 
AC /DC did so well selling albums is 

that they're established acts with loyal 
fan bases. That's the same reason Ra- 

diohead's"In Rainbows' sold well as 
a CD. even though it could be down. 
loaded for free. 

The results for emerging acts 
could look very different. Atlantic 
Records pulled from iTunes Estelle s 

album "Shine" after it and the single 
'American Boy° showed hit poten- 
tial. The album spent 17 weeks on 
the Billboard 200, peaking at No. 38 . 

while 'American Boy" was a top t 

iTunes download. But sales dropped 
when Atlantic removed singles from 
iTunes, and thelabel changed its tar. 
tics soon after. 

Other executives believe that other 
acts could follow Kid Rock and 
AC/ DC's approach. "Kid Rock ab- 
tolutelyleft transactions on the table 
by not being on iTunes," BigCham- 
pagne s Garland says. "But did he 
leave money on the table? I think 
that's a tough case to make. Singles. 
driven acts must be in iTunes. For 
album .oriented career superstar 
artists, it's a strategic question worth 
asking. But it's not an easy call.° 

Where iTunes fits into album 
sales strategies will almost certain!, 
be one of the main topics of 2011' 

and beyond. "We're still at a stake 
that will require a lot of experunen. 
[alien," says one major -label digi- 
tal executive. "You're going to see 
us experiment with a bunch of dif- 
ferent things. I don't think we've 
figured out exactly what approach 
we should take." 

ad /o si'lUe ion: 
INV Wllbwartl.bis/dlsltal. 

1 MTVNetworksanrwuncesthattheseetlesaillwa -k with the "Rock Band' creativeteamona new videogema .2MySpaceMusic 
launches° treemusk- streemingservicesupported by edverosing.3 Best BUyacquiresNapsterto fit thecompanylntoitsdigitalstrete0y 
4 Waffler MUSk Groupsterteexdamg theideaof an Internet serviceaovider surchargethat wouldlegitimimflle- sharing services. 
5 Yah000utsourcesitsmusicsubscripton businessto Rhapsody. 
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(JELICIANO 
Skate Music congratulates 

José Feliciano 
on his Grammy® nomination 

"Señor Baciata" 
Best Tropical Latin Album 

Neiñor *I 'hachata. 

2008 Latin Grammy® Winner 
Best Contemporary Tropical Album 

yt 
Spt. 

Pepper's rock 
band: THE BEATLES 

What You Missed In The Gaming World While 
You Were Playing 'Guitar Hero' And 'Rock Band' 
By Antony Bruno 

The Feud 
With more than El billion in sales and 50 mil- 
ion tracks downloaded between them -on a 

base ofonly about 350 songs- the "Guitar Hero" 
and 'Rock Band- franchises emerged this year 

serious as moneymakers for the music indus- 
try.But are they bringing in enough per track? 

During a quarterly earnings call in August, 
Warner Music Group chairman /CEO Edgar 
Bronfman Jr. said he wants more money from 

sic games like "Guitar Hero" or ben stop li- 

ning music. Acuvision CEO Bobby Kotick fired 

back Man an interview, suggesting that labels should 
pay his company for promoting their music. 

I 

ltn 

Pt salute you 
fp for a career of excellence 

that spans over five decades. 

7 Grammy® Awards 
18 Granurly® Nominations 

And the legend continues ... 

SIENTE ® 
mwv.renemusic.conr n+wr.josefebciano.com 

The Clones 
Next year's big -money showdown is between 
Guitar Hero" and "Rock Band" but there's plenty 

of action on the undercard. Among the other ti- 
lles competing for music industry support and 
garners' dollars are Nintendo's "Wii Music," Dis - 

neyk"U Itimate Band, " Acclaim's "Rockfree" and 

XS Games' ' ' Popstar Guitar." 
The winner of this competition maybe labels 

and ar, , who will have opportunities to fea- 
ture their music more prominently than they 
would be able to in the big two. The Plain White 
T's scared an exclusive spot an "Ultimate Band," 
for example, while 3 Doors Down is a featured 
act on " Popstar Guitar." 

The Partnership 
Amazon teamed up with the makers of the his 
game -Grand Theft Auto IV" to let players tag 

any song on the soundtrack with a virtual mo- 
bile phone used by the game's protagonist. Those 
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who did received an e-mail with more informa- 
tion about the song and artistand accessed a cus- 

tom playlist on Amazon where they could then 
purchase the track. 

Almost 700,000 players lagged more than 2 

million songs, according to "Grand Theft Auto 
Dr publisher Rockstar Games, although Ama- 
zon í t divulge how many resulted in sales. 

But is the first time a console game has inte- 
grated digital music purchases, and it's given 
other developers plenty of ideas. 

The Dark Horse 
When Sierra Entertainment unveiled details of 
its "Brutal Legend," online gamer forums went 
nuts with excitement But the reaction among 
music executives was tepid at best -perhaps be- 

cause the game isn't about music simulation but 
the story of a roadie sent back in time when heavy 

metal gods ruled the world. 
Drawing heavily on Nordic mythology and 

metal imagery-and featuring voice acting from 
the likes of lack Black. Motörhead's Lemmy 
Kilmister and Ronnie lames Dio -the game has 

the talent and the potential soundtrack to win 
big among ha rdcore garners and metal fans alike. 
Right now, though, the game remains in limbo 
as Sierra Entertainment parent company Vivendi 
Games and Activision complete their merger. 

The Beatles 
They're not available on illlmes or any other dig- 
ital music service. But the Fab Four made head- 
lines when MTV announced that it w uid be 
makingavideogame featuring the group's music, 
history, images and characters. 

Exactly what the game will look like or do is 

under wraps until its release in 2009. But it's ex- 

pected to be an interactive product similar to 

"Rock Band." And the development will lay the 
groundwork for ways that iconic artists like the 
Beatles can work with games to introduce their 

it 
inanew fns and let older ones experience r. 

a new way. .... 
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"OUR MOST REWARDING TOUR EVER. 
WE WERE PAID IN COMPLIMENTS." 

Subrosa Union performing aboard the USS Port Royal In the Pacific 

"Going on back -to -back tours througn several continents was 
definitely an exhausting adventure. It was also the most rewarding 

and incredibly humbling experience that we've ever had -something 
dlat'll stay with us for the rest of our lives. Collectively, we shared 
many memorable moments Interacting with the troops. But the one 

that stands out for me, was when one soldier thanked us for giving 
her a reason to forget war, politics and her job for a couple of hours. 

It was the best compliment anyone could have ever paid us." 

- CHRIS PAULOS, BASSIST FOR SUBROSA UNION 

MEIN] 
LICEMINI 

WHERE STARS EARN THEIR STRIPES 
FIND OUT IF YOU HAVE WHAT IT TAKES TO TOUR. 
GO TO ARMEDFORCESENTERTAINMENT.COM. 

'08 YEAR IN MUSIC & TOURING Digital 

Second Best 
Amazon Starts Strong, But iTunes Still Reigns 

y Antony Bruno 
After its first full year selling tracks from an 

four major labels, Amazons digital music store 
has become the second -largest a la carte sere. 

ce cording to industry estimates. 
But it's a very distant second to iTunes. Major. 

label sources say that they had hoped the com. 
pany would have fared better than it did. 
Amazon has yet to release any sales figures for 
digital music, and it did not respond to inter. 
view requests for this story. Hut Piper Jaffray 

financial analyst Gene Munster estimates that 
Amazon will sell 130 million tracks this year - 
a paltry sum compared with the 2.4 billion 

l 
ongs iTunes is expected to sell in 2008. 

Those figures are skewed by the fact that 
iTunes operates in more than 20 countries, 
while Amazon just opened its first foreign 
store Dec. 3 in the United Kingdom. But an. 
alyst estimates put Amazons digital-music 
market shareat about 8%. atop the"everybody 
else" category of services competing with 
iTunes. And that figure didn't go up as the 
year ent on. 

The market share has remained relatively 
stable throughout the year, NPD Group ana. 
lyst Russ Ctupnick says. "t didn't see anything 
out there that would bea major game changer. 
I'm not all that surprised." 

It's tough to be too hard on Amazon. Enter- 
ing a market dominated by an entrenched com 
petitor isn't easy. Amazon lacks a branded 
device to drive sales. Apple drives iTunes sales 

with its iPod, as the spike in downloads seen 

after the holidays suggests. And outside ofa 
brief TV campaign supporting its Pepsi Stuff, 
which let consumers collect points redeemable 
for MP3s and other purchases, Amazon didn't 
do much marketing. 

Plus, Amazon does have a few achievements 
to crow about. Its proportion of digital album 
to digital single sales is twice that of iTunes, 

cording to the NPD Group. But its album 
sales are boosted by its weekly discounts, which 
offer catalog products for as little as 99 cents. 

Labels also hope that Amazon will expand 
the digital music market by attracting new 
tourers. According to NPD Group surveys, only 
10% of the music fans who bought tracks from 
Amazon also reported getting them from 
Mines. And Amazon's customers are more 
predominantly male than iTunes' base -64% 
to 44 %, respectively. The service is also stronger 
with older demographics: A third of Amazon 
buyers are 26 -35. another third 36.50. Most 
iTunes users are younger. 

If Amazon is to grow aggressively, though, 
it Beds to start poaching customers from 
iTunes." heresanincreasinglydimcultchal- 
lenge in getting new digital users." Crupnick 
says. °It's becoming a bit ofa mature market. 
The easy pickings aren't there on much. The 
biggest challenge is trying to convince the per- 
son in the iTunes ecosystem to get out of it." 

The labels hope that Amazon can do that 
next year. Piper laffraÿ s Munster projects that 
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Amazons sales will surge 60% next year to 208 
million downloads. But labels believe that 
there's even mom potential in the company's 
integration with MySpace Music and other 
companies like it. If Amazon can become the 
provider of choice for social networks looking 
to sell digital music, labels say it could have an 

ea ter time challenging iTunes. 
That plays to Amazons strengths. While the 

company's digital rights management -free 
ongs r ved media attention, they m anlit- 
tle to consumers. But its lack of DRM allows 
Amazon to highlight its other advantages to 
potential partners: It has more than 81 mil- 
lion credit cards on file; its affiliate sales pro- 
gram is far more generous than that of other 
digital retailers (offering no% nf each song 
purchase); and it has a robust developer pro- 
gram designed to integrate its platform into 
Sees like MySpace. services 

as particularly interested in cre- 
ating a seamless experience within MySpace 
Music," says MySpace CEO Chris DeWolfe, 
who adds that more layers of integration are 

pending as the service evolves. it's going to 
become more and more seamless [because] 
they were very serious about creating this ex- 

perience and invested in it." 
Amazon also made small deals this year. One 

allowed gamers playing "Grand Theft Auto IV" 
to tag songs in the soundtrack for later pur- 
chase on Amazon. Users ofGoogte s GI phone 
also have one -click access to the company's 
MP3 store. including integration with the pop- 
ular Shazam song identifier app. Developing 
more such deals in 2009 will determine whether 
Amazon remains the leader of the also -rans or 
emerges as a real challenger to iTunes. 

The river: BRUCE 
SPRINGSTEEN 
debuted a single 
on Amazon. 
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Yes ... We Said lending. 
With all the grim and unsettling news about the 
state of the economy, the stock market and banking, 
it's important to know there's still one financial 
institution you can count on. First Entertainment 
Credit Union. 

Historically, member deposits had been insured up 
to $100,000- but now, thanks to new congressional 
legislation, your individual accounts are 
federally insured by the NCUA up to 
at least $250,000. Add to that our highly 
competitive dividend rates and it's easy to see 

that First Entertainment is a great place to save. 

Regarding strength, with nearly $70 million in 

financial reserves and a sound loan portfolio, 
we are in the enviable position of thriving. 

NCUA 

While other financial institutions have put the 
brakes on lending, around here it's business as 
usual. And that means providing the very best 
banking you'll ever experience. 

Becoming a member is easy and fast. 
Just call 888.800.3328 and we'll send you a 

new member kit. You can also stop by one of our 
branches or visit us online at www.firstent.org. 

Remember, we're here for you - and only you. = FIRSTENTERTAINMENT 
CREDITUNION 

An Alternative Way to Bank 

888.800.3328 www.firstent.org 

If you're reading this ad, you're eligible to join. 
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Let's play. 

From the funky beats of Jermaine Dupa. 
To the uplifting sounds of Casting 
Crowns. To the driving rhythms of Bruce 
Springsteen. Artists and producers are 
finding that Georgia has anenvironment 
that inspires. No other place offers Such 

a unique mix of talented people, varied 
sounds. world -class infrastructure, and 
extraordinary history. So make it fresh. 
Make it original. Make it in Georgia, 
the music capital of the South. Contact 
the Georgia Film, Music & Digital 
Entertainment Office today. 

Rich 
History 

Award -winning 
Artists 

Cutting -edge 
Recording 

Studios 

Diverse 
Genres 

Lower 
Production 

Costs 

Great 
Rehearsal 

Studios 

Visit georgia.org /music or call 404.962.4052 

'08 R IN MUSIC & TOURING 
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Applied Science 
Five iPhone Apps That Will Help The Music 
Business my Bri.. 
This was not a good year for mobile music. Ringtones sales are declining, u rxthe -air down. 
loads are still little more than a blip on the radar, and the potential of ambitious initiatives like 
Nokia s Comes With Music is still unknown. There's one shining exception: Apple's iPhone. 

The second.generatio n iPhone unveiled this year features faster wireless download speeds com- 
parable to broadband, thanks to AT &T's "3G" network. 

Speed and slickness aside, the phone's potential may lie in Apple's App Store -a groundbreaking 
w system that lets software developers create and sell programs. Given the iPhoné s heritage, it's only 

natural that some ofthe most interesting apps involve music. Here are the ones that changed the game. 

Pandora (Free) 
This online radio service has al. 

tillways been a favorite among 
geeks, although some question 
Nether the company can con. 
vert that interest to real profit 

given the increased licensing fees for streaming 
music. One key could be Pandora's iPhone app, 
which lets users access their existing Pandora 
stations. Sine it launched in June the app has 

been downloaded more than 2 million times, 
doubled Pandora's number of new users per day 

to 40,000 and generated up to SO% of the ser- 

vice's streaming activity. In doing so, it has 
opened the door to other mobile streaming music 
apps from Clear Channel, Lasefm and imeem. 

Tap Tap Revenge (Free) 
Comparing Tapulous breakout 
rhythm game to "Guitar Hero" 
is like comparing "Terris" to 
'Tomb Raider-it's far simpler 
but no less addictive. Instead of 

playing instrument- shaped controllers, users 
follow songs on their i Phones, tapping the screen 

or shaking the device in response to music and 

es. The game comes with 40 songs. 

and 

on-screen 

ew ones are offered for free each week. 

Mostmusiccomesfrom emerging acts like lady 
Antebellum and Bitter:Sweet, but more estab- 
lished are getting in on the game's potential with 
their own applications. Nine Inch Nails and 
Weezer both created custom versions of the game 

a la "Guitar Hero: Aerosmith" for $5. And EMI 
Music Group bundled some acts into a spin -off 
calledTap Tap Dance (55) with Moby, the Chem- 
ical Brothers, Digitalism, Daft Punk and Base- 

ment la.. 

MooCowMusic: Band ($4) 
Featured at an Apple event showcasing the App 

Store, this app lets users make their own music 
sing virtual versions of various instruments. 

Drafts can be mixed, saved and edited. Differ- 

TOP FIVE 
MOBILE 

STORIES 
OF '08 

ent versions of 
the game are 
available for spe- 

cific instru- 
ents,like the piano and guitar. Since 

MeeCowMusic: Band launched, a number of 
other musiocreation applications have sur - 

faced, including FourTrack (5101 and Music 
Maker Demo (Gee). 

Shazam (Free) 
This app couldn't be simpler: 
Hold up the iPhone to any 
source of music and Shazam will 
identify the song. It even in. 
eludes links to Apple's iTunes 

store to make purchasing easy. The Shazam 
technology has been available on other phones 
for years. But now ifs getting real traction. 
thanks to appearing in one of Apples recent 
iPhone commercials. 

Artist -Specific Apps 
- - -- - Artists are getting 

into the iPhone 
app game. and 
there are now pro. 
grams devoted to 
such stars as Pink, 
David Cook, Snow 
Patrol and Fall Out 
Boy. Among the 
most interesting 

e downloadable 
versions of the 
artists' Web sites - 
basicallyinterac- 

ve CD booklets 
that include perks 
like discographies, 

lyrics, photos and video. Some also incude mo- 
bile social networks created specifically for each 

artist. The best are upgradable, so artists can 
add new content and features without requir 
ing fans to buy new apps. 

1 NdrlalannchmeeCOmmWith Music strategy. 2 ArVereleasese .3G" 

versionottheiPhone with taarerintemetaccess. 3 verlan, and Rhapsody 

pertnertoofferamobile- basedmusicsubscripsanservice.4 Dada and 

Thumbplayintroduceoff- deokdn'nbadsoftullsongc 5 T- Mobile 

itroduces its GI phone, powered by Goo01e5 Android platform. 
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r 
WE TREAT OUR 

GUESTS LIKE STARS. 

IMAGINE HOW WE MUST 

TREAT OUR GUESTS 

WHO ARE STARS. 

Only steps away from Kansas City's most popular venues, the Sprint. 

Center and Midland theatre, the Hilton President hotel is recognized 

for its star- quoliy hospitality. Built in the 1920's, our boutique -style 

hotel recently underwent o $45 million dollar renovation. It now 

boasts 213 elegant guest rooms and suites. Were accustomed to 

raking care of musicol greats, as we once housed the likes of Patsy 

Cline, Frank Sinatra and Benny Goodman when they played in 

the famous Drum Room, located in the hotel. As the Official Hotel 

of the Power 8 Light Entertainment District, the President hotel is 

only place to stay when performing in Kansas City. 

Hilton 
President Kansas City 

Contact Sher.Wolfehilton.com for information and reservations. 
1329 Baltimore tF Kansas City Missouri 64105 i www.presidentkansosciyhilton.co 

'OSYEAR IN MUSIC & TOURING Digital 

6-Questions 
With Chris DeWolfe 

By Antony ts: Via: 

MYSPACE ANNOUNCED ITS plans to set into the music bush 
ness in April, launched MySpace Music in September and streamed more than 1 billion songs 
dui n9 its first few days of operation. And since MySpace has already become an important 
way to market music, labels naturally hope It will emerge as a profitable way to sell it. x The 
social network certainly has the audience. "We're seeing incredible traffic," MySpace CEO 

Chas DeWolfe says. "It's iust the start of a lot of really cool community and editorial features 
to come." After months of speculation, MySpace Music finally also has a president: former 
MTV Networks and Interscope digital executive Courtney Holt. As MySpace Music prepares 
for 2009, DeWolfe reflected on the site's launch and Its relationship to his core business. 

Right now we're continuing to work on the con - 

rexperience. But then we'll be working on 
charts ofaa kinds -songs added to playlists, top 
users with the most listened -to playlists ... as 

many charts as possible. We're also going to be 
reworking the search page where you add your 
new playlists to give it a more community feel. 

It's really about discovery and consumption. 

Owhat was theblggestchauengeinmunch- 
ing MySpace Music? 
The mostdiicult piece is licensing the music 
andrrackingthe royalties andbuildinga whole 
platform to do that from scratch in a condensed 
period of time. It's behind the scenes. but it 
creams a barrier to entry because it's to com- 
plicated. There's so many rights holders and 
so many individual tracks. 

Given the hubbub around your decision 
tit to give India labels an equity stake in the 
;attire, as you did for majors, would you do 

nythmg different in hindsight? 
I don't think so. We're trying to include every- 

one. We originally did deals with the Orchard 
and the Independent Online Distribution Al- 
liance], and we have a whole deal team knock- 
ing them down one by one. It was important for 
us to get the service up initially. You can talk to 
any indie artist, and they'll tell you they love My- 

Space Music. MySpace is a great promotional 
platform to find new fans and suy in touch with 
fans and drive them to live even.. The majority 
ofmoney for them 

s 

made rine events. Solve 

d'd 'tuk yth'ng y. All ed'd as add to 

r catalog major artists and added to the serv- 
ices for independent artists who are affiliated 
with these larger independent consortiums. 

0 Any concerns about the expected down- 
turn in Internet advertising? 
Unlike other Web 2.0 companies that have 
started in the last five years, I think we're 
the only one that is truly profitable, with 
meaningful numbers. The reason is that 
we've been focused on creating a real busi- 

es from day one. We've invested heavily 
to make sure that we can serve the right ed 

to the right person at the right time, and 
increased the number of customers. 

So that's really exciting. 

© Since Mescace Music is separate tram 
the greater MySpacesite, where will thema- 
Iprity at ad dollars go? 
They're different. MySpace.com has the vol. 
ume to attract big -brand advertisers looking 
for reach. But a for of the big -brand advertís. 
ers ant to associate their brand with a certain 
genre of music to establish that emotional con- 
nection. So the emotional connection piece of 
MySpace Music is a differentiator and truly 
unique from MySpace.mm. 

Olust before Thanksg ruing, you named 

Its a difficult position to fill. We interviewed 
40 people and only made one offer, and that was 
to Courtney. We werelooking for someone who 
had massive experience in music and technol. 
ogy and a vision for the future and label rela. 
tionships. He's one of two or three people in 
the whole country who filled that bill. Finding 
the perfect person with all those qualities isn't 
an easy thing, so instead ofdwosingthewrong 
person, we decided to interviewa lot of people 
and wait. .... 

www.myspace.tem/jalenaniusit 
www.jalenarocks.com 
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1958 
GOLD ALBUM AWARD 

1976 
PLATINUM ALBUM AWARD 

1984 
MULM -PLA1 NUM ALBUM AWARD i 

1999 
DIAMOND AWARD 

2004 
DICyIrAL SINCaLE AWARD 

2006 
I ASfiEI IINqfiONE AWARD 

2008 
WI-1A1-95 NEX1-? 

This year the Recording Industry Association of America celebrated 
50 Years of Gold Records under ìts Gold & Platinum Awards Program 

Thanks to all the artists who have made great music 

worthy of the programs recognition! 

Happy 50th Anniversary! 
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SELECTED 
PROPERTIES 

Local Experts Worldwide 

LONDON WI, ENGLAND Nightingale House:Steeped LONDON SWI, ENGLAND Eaton Square, Belgravia: 
us ory. 6,000+ sq. fc 612ARO..000. W E& 880121559. Leasehold, 17 years. (2,950,000. W E& 880121572. 
Iandoneakerag, Sophie Al. *4.207 495.9584 London Brokerage, Peter bevan, 44101495.9586 

GREENWICH, CT Conyers Farm Lakefronts 
Compound on 22 acres_ $28,000.000. WEB: $10064212. 
Greenmail Brokerage. 14. Borre.MWalker. 203.869.4343 

GREENWICH, CT GeorgianStyle Masterpiece: 2+ 
acres on mid -country lane. WEB: 880063143. Greenwich 
Bmkemg, She7,G r Lynch, 203.869.4343 

GREENWICH, CT Boxwoo0:4+ acres designed by OLD GREENWICH, CT ECo- Friendly, Green materhls. ROXBURY, CT The Stone House: Classic, timeless. 
Dale Parsons. 12,0000 sq.fc$9.850,000.WEB:$8006 /128. 4 bedrooms. $1.295.000.WER:880371645. OH Pool. Nest house.$1.595.000.WEB: BBI030135. 
Greenerch &okerog,fames laesenso 203.869.4343 Greenwich 8mkeag, Evangeto DM 201632.9333 24669eld County &okemge,Judy Perkins, 860.927.7726 

WASHINGTON, CT Wykeham Green: Colonial 
Ftmeal.4 bedrooms. $1,075,000. WE &.86686 01 
Litchfield Caumy Brokerage, Diode 5...860.868.8902 

WASHINGTON, CT New Age Contemporary Indoor SHARON, CT Dwell Design Wee modern, sustainable EAST HAMPTON. NY Georgics Pond Done New 
pool. sauna. $195.000.WE& 880153160. Litchfield County and efcient. $965.000.WE &E11030046.Ilmhpeld 12000 sq.It mansion. $40.000,000. WEB: 600043808. 
Brokerage, Seymour Samoa 860.868.6900 Cnunty Brokerage, Ira Go1spid, 860.927..1124 East Hampton Brokerage, Fronk Newbold, 631324 6000 

SOUTHAMPTON, NY Architectural Masterpiece: 
Estate secsion. $22,000,000. WEB: 880054203. 
Southampton Brokerage, HOmM Grant 631.283.0600 En 13 

SOUTHAMPTON, NY Estate Section: 7 bedrooms. WATER MILL, NY Spectacular Waterfront Estate: With SAGAPONACK, NY Sunset Hill: Modern Green Home. BRIDGEIIAMPTON, NY Elegant New Estate: 85001 
3 acres. $13. 900,018 WEB: 610054065. Southampton island $11, 000,000. WEB: 880034702. &idgehampton Pool. $9.7S0.000.WEE 880013879. East Hampton sq. 0$4,700,000. WEB: 660012690. &ittehonpton 
&okerge, Harold Grant 631.383.0600 Est 13 Brokerage, Beae V, Moore, 631.531.6000 Eat 16 Brokerage. Rylan dacha, 631324.6000 Et 8475 Brokerage, Cindy Shea, 67 9537.6000 Da 25 

NEW YORK, NY East Ws Mansion: 21 wide, 5 stories. NEW YORK, NY 140 Park Aserue:Immense IS -raven NEW YORK, NY Magnificent Townhouse: 11,500$ sq. NEW YORK, NY Full -Floor Condo:4,0000 sq. its, 4 

10,0001 sq. h. $36,000,000. WE8: 8E0016084. East Side duplex. $35,000000. WEB: BE0016023. East Side h. $3$,100,000. WEB:080015833. East Side Manhattan bedrooms. $15.000.000. WEB: BBOOI5893. East Side 

Manhattan Brokerage. Fred Williams. 212.606.7737 Manhattan Brokerage, S. Boardman, M Dn. 212.606 7683 Brokerage, R Erickson, M. Smah, 217606 7683 Manhattan Brokerage, Lena Sane, 212606.7663 

NEWYORK,NYThe Chateau on CPN: Restored l 9ß- NEW YORK. NY The Han: Glamorous 0.6.4,00m. NEW YORK. NY Madson Ave Penthouse'. LMI-like. NEW YORK, NV Classic Beauty. Grand 4,2001 sq. fc 
osoncy 18room condo. $17SW.000.WE& 080015882 Views. Co- exclusive.$14,500,000.WE &600015980. 4 bedrooms, terrace. $ 9,500,000.WE &BE0015996. condo kokTVbem. $1.OSO,000.WE &BB0134467. 
Fat Side Manhattan Brokerage, NM2066B212.6067669 East Side MOnha0on Br^ker^Be, Lois Nasser, 2120061706 East Side Manhattan Brokerage, R Erickson, 212. 606.1612 Downtown Manhattan Brokerage.P,Allen, 212.4311455 

sothebyshomes.com 
38 EAST 61ST STREET, NEW YORK, NY 10065 T 212.606.4100 800.848.2541 
.seh.eys n,u,auaal batty. Inc. u owned and operated by Nin tac Sotheby, Interlude. kwtr h a,e®neae cw.nmk Farm dlu e. eo,ana tata* ram cemvssion. 
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NEW YORK, NY Massive Soho Loh Open views. 
doorman.$7,650,000.WEB: B60134461. Downtown 

Mahwah Brokerage. Stephen McRae 2124312424 

NEW YORK, NY Soho 5 -Star Hotel Smites: 
3 bedrooms. $5,750,000. W EB 880134294. Damtawn 
Manhattan Brokerage, Rabin Stein, 212.431.2446 

IARCHMONT, NY Watefiont Estate: 4 acres NM RYE, NY New Wace1BOm Construction, I sae of area 
weaker; courge. pool tennis court dock. $16300.000 waterfront with pier and dock 6 bedrooms. $10,250.000. 

WE. 13106B I I 26 I arrhmnnt Brokerage. 914 833 0980 WEB: 080681997 0o,th, wt Brokerage, 914.833.8480 

RYE, NY New Construction: EeoSw 6,600 so. It_ 

home on I acre. Water views. $7.900000. WEB: 
880652306. Rke Brokerage 914.967.4600 

ARMONK, NY Sophisticated Country Living SStely NEW ROCHELLE, NY Luxury UvIng 6,200 sq.k, 4 SCARSDALE, NY Resort Living: Comfort and elegance. 
Colonial.sryle in Conyers Earns. II res. $5,950,000. bedrooms. Gated community with beach. $3.950.000. 125 acres. pool, spa WI-weather tennis. $3,795.000. 

WEB: 880701201. Choppoqua Brokerage, 914.861.9625 WEB:13B0662007.I,Nnnana Brokerage, 914.833.8480 WEB: 880662218. Scarsdale Brokerage, 914.713.2148 

PURCHASE, NY Sparkling CelanáCStylo Purchase 
Estates.6 bedrooms, 60 baths, pool. $3.400,000. 
WEB: 880652296. Rye Bokrage, 914.967.4600 

LARCHMONT, NY Exquisite Tudor- StylesArchI urol PALM BEACH, FL 120 Canterbury Stellar international PALM BEACH, FL White Sands: Restored 3- bedroom 
details.5 bedrooms. Beautiful hall acre. 62,495.000. temporary- style. $I 1.750,000.WEB: 880074710 1920 residence. $5,750,002WEB: 660074733. Patin 
W E8: B60613204, Lore Ham, Brokerage, 914.833 8480 Polin Beach Brokerage, Ned Monett 561.722.0886 Beach Broker age. C. Koeppel, B Koeppel. 561.329.0019 

PALM BEACH, FL Casa Toscana Beautiful 5- bedroom JACKSON HOLE, WY Cheyenne Creet Handcrafted JACKSON HOLE, WY Privacy Individual, gated 35 -53- WILSON, WY Perfect Mountain Retreat Architecturally 
in Breakers Wese $2,550000.WE8: 660074715. log home on 37 oar...06B sq.I WE& 690147698. acre parcels. WEB: B80144107.Jackaon Hole Brokerage. age OwtTeton views.$2A75,000.WEB 880147719. 
Palen Beach&okerage, Brandon Rinker, 561.283.6518 Jackson Hole Brokerage, Ed IAA,&5307.739.8010 Torn Evans, Dave SpacAmao 307.739.8149 Jackson Hole Brokerage. Dove Sparkman, 307.739.8132 

SANTA FE NM Artisan -Built Stone and Adobe: 
9e atra overlook gol $4,600,000.WEB 660542029 
Sato Pe Brokerage, Part McDonald. 505.780.1008 

BEVERLY HILLS PO, CA Spanish 58053000 N. ft. on 
143000 ask lot $3.950,000.WE& B800252B4.Besedy 

ENr Bdxrage.Orew Mantle, &vNe Krapp,310.786.180J 

SUN VALLEY, ID Unrivaled Panoramic Views: 6 bed- LOS ANGELES, CA C 'I B. De9BIe Estate: Historic PACIFIC PALISADES, CA 0,197 60.10 C.,. A'610 
00555. $6 .150.000. WEB: B80412691. Sun Valley landmark on 2 acres. $23.950,000. WEB: 880305034. style villa. $5. 900.000. WEB: 000312451. SOSdo Monica 
Brokerage. Sue Engelmann. Julie Hurst 208. 720.0680 Sunset Strip Brokerage, Brett Layer, 310.888.1808 Brokerage, E Rimardelli, M. Ashoot 3102688275 

,,- 
% /11111 

SANTA MONICA, CA Park Hass Wraparound oaten 
ew.$3,198000.WEB: 880312501. Santa Monica 

8rnkerage,Mthany Hat, Tamara Saum, 310.264.1600 

MONTECITO, CA Romand, Yd& Among Ase Oaks, 
Ocean News. $7,375.000. WEB: 880631475. Manama 
Upper WA, e Brokerage, one Greene ..805.895.4616 

sothebyshomes.com 
38 EAST 6IST STREET, NEW YORK, NY 10065 T 212.606.4100 800.848.2541 
Sotheby.Io.mademl wny.l,x, n awned aha ape aua 6, NU 1C.I..by'.lueneeiaw B.,xy w a Mend aadum,L Streu in s,wusawrnuee rod, w.mmrn 

MONTECITO, CA Ocean -View Evan Architectural 
gem. $4,100.000. WEB: BB0732102 Neateaa Upper 
0I61ge e,kwage, Hefam Tago(erns 805.9697088 
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'CM 
YEAR IN MUSIC & TOURING The Billboard Q &A 

ARTIST OF THE YEAR 

Chris 
Brown 

By Gait Mitchell 

'CHRIS IS JUST coming out of the shower, so we'll call you 
back in a couple of minutes." There's no doubt that many young females 
(as well as older ones, as you'll read below) would give anything to hear 
Chris Brown's assistant say those words. Bursting out of Tappahannock, 
Va., three years ago as a wide -eyed newcomer, Brown has rapidly morphed 
into a pop and R &B tower of power with a screaming fan base to match. 
Still riding high on the success of his 2007 sophomore Jive set "Exclusive." 
which has sold 1.9 million copies in the United States, according to Nielsen 
SoundScan, the singer /songwriter and dancer/actor is wrapping upaban- 
ner 2008. Not only did he snare two more Grammy Award nominations- 
best pop collaboration (with Jordin Sparks on "NO Air ") and best male R &B 
vocal ("Take You Down) -he emerges as Billboard's top pop artist of the 
year (see story, page 48)..0. Brown chatted with Billboard about preparing 
his next album, what he's learned and how much he truly appreciates all 
those screaming fans. 

Why does "Exclusive" have so much 
staying power? 
Beauseofthe potential ofthe songs on 
thealbumandthecollaboations.When 
I was recording the album, there were 
certain people I wanted to work with.I 
got Kanye West to do "Down." I also got 

to work with the Game, LB Wayne and 

T -Pain. I had a great chance to do some. 

thing in a different creative foram. 

The reissued version of the album 
includes the hit "EOreven" W hat was 
the inspiration for that? 
1 wasn't even planning on doing "For- 
ever" for the repackage: it was going 
to be on my next album. But then I de- 

cided I wasn't ready to release a new 
album yet Sowe gave the fans the rem- 
lease with four new songs. The origi- 
nal inspiration for the songwas to just 
make a dance record, a European kind 
of record that everybody all over the 
world could listen to. It turned out to 

be one of those big explosions. 

Care to reveal any potential collab- 
orations you're considering? 
Right now, there's really nothing in 
the works. I'm going to take it one step 

at a time. We just put out another sin- 
gle, "Superhuman." with Ken Hilson. 
So we're going to ride that out and let 

I just try to 
have fun. Hook 
at what other 

people are doing 
and try to do 
the opposite.' 
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"Exclusive" die down.Then I'm going 
to go away for a little while so people 
won't get tired of me [laughs]. After 
that I'll come back and give them 
some bangers. 

Can we at least expect a duet from 
you and your girif nand, Rihanna, on 
your next album? 
Of course. I actually have a couple of 
songs written already thatwouldhedope 
collaborationsbetweenme andhen And 
I'm writing for her new album now. 

You're graduating tour- wise, head- 
Ina out on your first EUropeanarena 
trek In January. 
Yes. Thebther times I've performed 
there, the biggest venties 1 appeared 
in were 6,000. to 7.000- seaters. But 
now I'll be playing bigger arenas, 
12,000 -to 15.000- seaters, giving fans 

there a chance to see me the way the 
States have gotten to see me. 

At KITS Los Angeles' recent Jingle 
Ball, you added to your repertoire 
of grand entrances by descending 
headfirst from the rafters, hanging 
by Invisible wires. How do you con- 
ceive these Ideas? 
I just by to have fun. 1 look at what 
other people are doing and try to do 

the opposite. I love comic books; my 
whole thing this time was to come 

down like Spider Man. I try to make 

my themes as animated. enjoyable and 
entertaining as possible. 

What have been so me of your weird- 
est fan encounters? 
I recently took my cousins ma restau- 

rantto celebrate their team winning a 

basketball game. An older lady, like 
probably late 40s, early 50s, just came 

up and started hugging on me. But she 
Wdn'tlet go. My securitywas trying 

to get her off. 1 had to push her off as I 

kept saying, `Get up off me." Then 
about a year ago, I was getting ready to 

go onstage. A pop -up toaster was situ- 

ated at the middle of the stage. To get 

to the toaster, I had to go under the 
stage. While I was down there, l was 

met by a little surprise: two naked fe- 

males. !think one ofthe guys working 
in my camp put them there to spook 
me [laughs]. 

Since 2007's "This Christmas," 
what other acting projects have 
you lined up? 
1 just finished a film called `Bone 
Deep" about bank robbers. It's com- 
ing in[2010]and stars Idris Elba, Hay- 

den Christensen, Matt Dillon, Paul 

Walker, Zoey Saldana and T.I. Other 
than that, I'm looking at a lot of scripts. 

I haven't jumped on the basketball 
film, "Phenom," that was reported 

about in 2007. I'm just having fun 

reading and weighing my options. 

You wrote "Disturbía "for Rihanna. 

What other outside writing projects 
have you done? 
I actually did a couple of songs for the 

Jonas Brothers, but I don't know if 
they took any of them. And I did a cou- 

ple of songs with the Backstreet Boys 

and the Pussycat Dolls. I've also been 

writing songs for several new girl 
groups who are coming out. 

Beyond your contributions on Lo- 
dacris' and T- Pain's new albums, 
do you have any more upcoming 
guest appearances on lap? 
I did [a song titled "Human "j with Tiro 
McGraw. It's incredible. I wanted to 

do something more along the country 
line. That's a bigger and different 
dime for me. I also did a song with 
the Japanese group called the Teriyaki 
Boys out ofPharrelfa camp. 

And you have your first release on 
your own label coming out. 
Yeah, my first artist is Scooter Smiff 
Hat on my CBE label through Inter. 
scope. His first single is "Head of My 
Class" and features me. Scooter. who 

just turned 13 years old, is one of my 
dancers. I will also have another label 

through Jive that's still in the works. 
Urban acts are the hardest to pick be- 

cause of the competition level that's 
out there right now. You don't want to 

choose a novelty artist who's only going 
to give you one record. 

Was the Uoublemint ad campaign 
win ter you? 

Definitely. I'd like to do more of that, 
as it was a big opportunity on the spon- 

sorship side. I just took "Forever "and 
made it into a jingle. Then I got a little 
salry,because other commercials kind 
of copied off me. I was like, "Ah, you 
just took the whole commercial l did." 

Orms 
It works with motion sensors that you 

put on your sneakers, which pick up 
from a visual on your television. You 
have to dance in the same footsteps 
you see onscreen as the music plays. 
The more you heat up and do differ- 
ent dance steps, the more points you 

can earn-or lose horribly. 

Any planstotake some llmeand go 
to college? 
That is one of my aspirations. It's just 
finding the time to do it. But I don't 
know... on campus with girls scream- 
ing and wanting to tackle me or some- 

thing? I might miss class or get into 
other trouble [laughs]. .... 

To see the 2008 Top Artists chart, tam to page 84. 

YEAR END DOUBLE ISSUE 
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\/ veriLnwireless 

® 
555 EIm Street, 

Manchester, NH 03101 

603 -644 -5000 

verizonwirelessarena.c0n1 

THE VERIZON WIRELESS ARENA HAS BECOME A BRIGHT 

SPOT ON THE ENTERTAINMENT HORIZON. 

AUDIENCES FIND THE VERIZON WIRELESS ARENA TO BE 

THE PERFECT VENUE 

AND SHOWS. AS A 

FOR CONCERTS. SPORTING EVENTS 

RESULT. WE'VE SHINED WITH A TOP 

5 RANKING IN THE AMERICAS FROM A LEADING INDUSTRY MAGAZINE, 

FOR ARENAS OF 15.000 OR LESS SEATS. THEY ALSO 

RANKED US WITHIN THE TOP 10 IN THE WORLD. VERIZON 

WIRELESS ARENA, NEW HAMPSHIRE'S PREMIER SPORTS 

AND ENTERTAINMENT FACILITY IS CONVENIENTLY LOCATED aB 

IN MANCHESTER HALFWAY BETWEEN BOSTON. MASSACHUSETTS AND 

PORTLAND, MAINE. 

UP FOR YOUR NEXT 

MAKE PLANS TO CALL BEFORE TUNING 

CONCERT SEASON. 
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'08 YEAR IN MUSIC &TURING Brandi,. 

With The Brand 
Despite The Buzz, Corporate Vanity Labels 

Remain A Work In Progress By t au High 

ADVERTISING EXECUTIVES LIKE to talk about the good 
will they get from breaking a pop music act -in their minds, if a musician succeeds after being 
seen or heard in a TV campaign, the good feelings people have about him will transfer to the brand. 
This is sometimes called the "halo effect." But this year some of the halos are looking a bit tarnished. 

While most brands don't run labels in any traditional sense -they don't release music every quar- 
ter or have to generate revenue -they do hope to drum up enthusiasm for their products. Every 

time someone talks about their label, or its music or artists, executives consider it a win. But this 
year not every brand that started a label met those goals. 

Tag Records 
Background: Procter& Gamble started a label called Tag Records, 
a reference to one of its body sprays. It's a joint venture with Uni. 

rsal's Island Def Jam 
that's headed by Jet - 

ne Dupri. 
Outcome: The first artist 
on Tag Records is Q Da 
Kid. whose song "I Am 
Him' plays Ma Tag com- 
mercial. A documentary 
about Q aired on MTV. 
and the Denver Nuggets 
play his single "On a Mis- 

sion" before games. De- 

spite this attention, 
however, Q's album was 
pushed back to first. 
quarter 2009 to avoid the 
holiday rush. 
Review: it's a bold move 

fora brand usually associated with diapers. dishwashing liquid 
and scented dryer sheets. 
Sales: "On a Mission" has sold 2,000 units since its September 
release, according to Nielsen SoundScan. 

Red Bull 
Background: The energy drink company reportedly hired for- 
mer MTV host Man Pinfield to work with Greg Hammer, a for- 

er Universal A &R executive. While the company plays coy about 
whether it will form a label in the United States. as it has over - 

as, Red Bull built a studio in Santa Monica, Calif., and gives 
away studio time to indie bands -no strings attached. 
Outcome: The U.S. label could follow the model of the company's 
studio in Auckland, New Zealand. On redbullstudio.co.nz acts like 
the Black Keys. the National and Los Muertos can be seen perform. 
ing for free. It also puts togethera weekly live show for Australia's 
956FM. In addition. Red Bull named the winner of its Big Tune 
competitionforupand -coming producers. Last year's victor, Brain- 
storm, recorded a song with former G -Unit member Young Buck. 
Review: Big Tune is all about gritty authenticity and the brand 
stays core to its roots by getting Young Buck involved. 
Sales: Dyme Def's "3 Bad Brothazas MisTape," which features 
Young Buck's "I GotYou." has sold less than 1,000 copies, accord. 
ing to Nielsen SoundScan. 

TOP FIVE 
BRANDING 

STORIES 
OF '08 

Euro RSCG 

Worldwide 
Background: The advertising 
agency Emo RSCG Worldwide, 
which has 250 offices in 75 coun- 
tries and is pan ofthe Haves hold - 
ing company. bought a majority stake in indie label the: Hours for 

an undisclosed amount. 
Outcome: The label signed five acts since the arrival of Em and 
plansto release Fires ofRome's -You Kingdom You" in first qua 
ter 2009. And while the agency is careful m point out that acts signed 
to the label are not required to participate in ad campaigns, one of 
its goals is to have agency directors shoot the bands' music videos. 
Review: Owning a label gives the agency an advantage over tom. 
petitora when it comestochoosing music forcommerdals. Rs chat- 
lengewill be to convince musicians thatby signing with the: Hours 
doesn't obligate them to promote products the agency represents. 
Sales: Fires of Rome's 'Set in Stone Remixes" has sold less 
than 1,000 copies since its November release, according to 
Nielsen SoundScan. 

Mountain Dew 
Background: Pepsi Co. has long positioned itself as a music 
brand. The company's Pepsi Dl Division counts Clinton Sparks 
among its members. "Pepsi Smash," a TV show turned online 
program, depicts acts covering other people's songs while the 
countdown show "Pepsi Musica" has aired on mun2 since 2003. 
Outcome: The singles label Green Label Sound carries Moun. 
tain Dew branding andhas released two songs as free downloads: 
the Cool Kids' "Delivery Man" and Matt & Kvn's "Daylight." The 
two songs have generated about 200.000 downloads combined 
since the site launched in August. 
Review: By getting buzz bands like the Cool Kids and Month Kim, 

Mountain Dew positions itself as relevant to the indie audience. 
Sales: The Cool Kids' "Bake Sale^ EP sold 6,11110 copies in July, 

when the promotion began, and 3,000 in September, when the 
free downloads stopped. "Matt &Kim" sold less than 1.000 copies 
in July aswell as in September, according to Nielsen SoundScan. 

Bacardi 
Background: Two years ago the company launched the dance 
music-oriented project Mice, which includes DJ mixes, reinter- 
pretations of classic dance tracks and live performances. 

i Chris Brown scores with Wrigley's ad Forever' contains gum pool. 2 EMI Music hires branding 
sec Elio Leoni -Scetl as CEO. Sony BMG starts its own ad agency.4 Dr Pepperpromises -but can't 

deliver -free soda to Guns N' Roses tans 5 Will.Iam, John Legend. Herbie Hancock and Jakob Dylan 
star In Barack Oba me viral videos 
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They do run rum: Bacardi's 
SARAH TINSLEY with 

GROOVE ARMADA 

Outcome: In March Bacardi signed the U.K. duo Groove Ar- 

mada. which agreed to perform at 25 Bacardi events around the 
world, as well as release an EP. The act also hosts °Bacardi B -Live 

Global Radio. "a show broadcast on Internet and terrestrial radio. 
Review: The British elettronica duo is a snug fit for the brand, 
and by peefosenirgar so many events it has become Bacardi's 
nature sound. 
Sales: Groove Armada's 2007 album "Soundboy Rock' (Columbia/ 
Sony BMG) was rereleas don SRH when the act moved to Bacardi. 
It sold 2,000 copies the week ending March 23 and then sold less than 
1,000 copies in subsequent weeks, accord nag to Nielsen SoundScan. 

State Farm 

Insurance 
Background: State 
Farm's Hispanic adver- 
tising agency Alma 
DOB signed the Mexi. 
can band Los Felinos de 
la Noche fora campaign earlier this year. 
Outcome: The group starred in a State Pare ad and its song "Alai 

Estoy" was used in a viral video as well as in Univisiov s beauty 
contest reality series, " Nuestra Belles Latina." 
Review: A strong move by a normally staid company. 
Sales: The song was not offered for sale. 

f ; ,,_ 
i 113 StateFarrn 

Nike 
Background: Another brand with a long musical history. In 
2001 Nike aired an ad on MTV that was shot to resemble a 

music video with music by Steve Brown and Afrika Bambaataa. 
Last year the company snagged a Grammy Award nomination 
for best rap performance by a duo or group for 'Bever Than 
I've Ever Been,"a 2007 collaboration among Kanye West, Nas 
and KRS -One. 
Outcome: Nike releases DJ sets from acts like A -T k and Cas- 

sius And its subband Converse fooded and 
gave away "My Drive Thru," a song by Santogold, Strokes front - 
man talus Casablancas and N *E *R *D. 

Revlon: Another smart move by the sneaker maker. Santogold. 
Casablancas and N *E *R *D are hip enough to appeal to indie kids 
but famous enough to bring the brand mainstream attention. 
Sales: "Bence Than I've Over Been" has sold 20,000 copies since 
its release. according to Nielsen SoundScan. 
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U'08 R IN MUSIC &c & TOURING Indie 

Synch Or Swim? 
Indie Musicians See Mixed 
Returns In Ad Campaigns 
By Cortney Harding 
For most of the summer, Santi White, who records as Santo- 

gold, gazed down at the New York Billboard offices front a Con- 
verse ad hung high above Astor Place. Her image and her songs 
seemed to be inescapable- during the course of the last year, 

she provided thesoundtrack to Bud Light Lime, Ford Flex. VOS 

hair products, Nokia andTelus Wireless ads -in addition to her 
visual and musical role in the Converse campaign. Even TiVo 
users couldn't miss her; her songs appeared multiple times on 

shows like `Gossip Girl." "CSI: Newyork, " 'Entourage." "90210" 
and "Greys Anatomy." 

Santogold has licensed almost 75% of the tracks from her 
self. titled debut album and could achieve the Moby -like feat 
of licensing every song. She's a prime example of the new 
school of thought on synchs- namely, the more the better - 
and with sales of her 8.month -old album poised to cross 

TOP FIVE 
INDIES 

STORIES 
OF '08 

100,000 before the end 
of the year, she's a wor- 
thy poster-girl. 

Santogold herself admits 
that she doesn't know how to cal 
colate how much the synchs con. 
tributed to her sales, but adds that she's 

re they helped. "I get a lot of MySpace mes- 
sages from people who heard my music on TV 
shows.' she says. °I've gotten lots of messages 
about the Bud Light Lime commercials, as well 
as the 'My Drive Thrú song we did for Converse. 
I've even gotten some messages from fans that 
were introduced to my music through video. 
games." The synchs have been her primary mode 
of exposure -she hasn't made much of a dent on 
commercial radio or MTV, although some high - 
profile collaborations with the likes of Jay -Z and 

Kanye West are getting noticed. 
According to Cornerstone Promotion press 

i Demiteioaveileblitrasatree .Iegeldovnbef Radnhead lsstill tneyearsbest- ses!eo Merecaa 
2 The eMk rgh tr body Mer li n tends pubicly with MySpace. 3 TVT Records goes the way of the 

douo. 4lmtnsogoesintobusinesswithWal 'Mert.5Fleet Foxes debutsells12T.000conies, 
hslning Sub pop celeb ate its 20th e nniversery in style. 

E xperlence the buzz: SANTOGOLD 

dent Jon Cohen. a number of fac- 

tors are helping Santogold. "She has 

mom 
am 

appeal," he says. "She 

also has the resources of her label. Down. 
town Records, who have lots of money and ex. 

perience behind them. And she made 
excellent choices in terms of the brands she 

chose to work with." 
But while Santogold's adventures in licens. 

ing seem to have paid off handsomely, many 
other bands haven't been so lucky. The Cool 
Kids, for example, have appeared in a Rhapsody 

ad and partnered with Mountain Dew on their 
singles label and have sold only 36,000 copies of 
the EP °Bake Sale," according to Nielsen Sound - 
Scan. And Chairlift, a band with a song in the 

granddaddy of all the commercials -the Apple 
i Pod ad -has sold 108,000 copies of the single 
"Bruises" and 6,000 copies of its latest album, 
"Does You Inspire You," according to SoundScan. 

Of course, bands are compensated for these 
synchs, at very least in publishing royalties. so to 

call any of these endeavors losses would be a stretch. 
But even though some bands dream of turning an 

appearance tampon commercial into a career, 

the real story of the great licensing race of 2008 is 

that while some float, many more will sink. ... 

GRAMMY NOMINEES! 

WILL ADAMS 
PRODUCER OF THE YEAR. NON -CLASSICAL 

SONG OF THE YEAR - AMERICAN BOY 
;EST RAP /SUNG COLLABORATION - AMERICAN BOY 
BEST URBAN /ALTERNATIVE PERFORMANCE- BE OK 

TOM PAXTON 
BEST TRADITIONAL FOLK ALBUM - 

COMEDIANS & ANGELS 

JOHN LEGEND 
SONG OF THE YEAR - AMERICAN BOY 

BEST RAP /SUNG COLLABORATION - AMERICAN BOY 
BEST RAP /SUNG COLLABORATION - GREEN LIGHT 

SHEA TAYLOR 
ALBUM OF THE YEAR - 

PIE-YOT YEAR OF THE GENTLEMAN 

BEST CONTEMPORARY R&B ALBUM - 
NE-YOY YEAR OF THE GENTLEMAN 

FRANCOIS LAMOUREUX MARVEL ENTERTAINMENT 
BESTROCK INSTRUMENTAL PERFORMANCE BEST SCORE SOUNDTRACK ALBUM 
PEACHES EN REGALIA - ZAPPA PLAYS ZAPPA FOR MOTION PICTURE. TELEVISION 

OR OTHER VISUAL MEDIA - IRON MAN 

cherry lane 
music publishing 
company, inc. 

Create.We'll handle the rest. 

WWW.CHERRY LAN E.COM 
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1081/EAR IN MUSIC & TOURING 

Bloody 
Success 
Vampire Weekend Takes A 
Bite Out Of The Industry 
By Cortney s ding 

Kris Chen, XL's senior VP ofA &R, is tired of people asking him 
about the secret to Vampire Weekend's success. "There is not a 

lot of trickery going on behind the curtain." he says. 

It's easy to understand why people would want to know his 
magic formula: Chen and his team have made Vampire Week- 

end a bona fide mainstream success. With sales of its selftitled 
record at 334,000, according to Nielsen SoundSnan, the band has 

the bestselling indie debut album of the year. 

And don't think the band owes it all to Sterengum and other 
music blogs. as legend has it. "By the time biegs picked them 
up, the New York Times and Rolling Stone had already covered 
them," Chen says. They weren't made or broken by the biegs. 
I set a Google blog search update for their name, and by the 
time the blogs really caught on. they already had plenty of main- 
stream attention." 

Some of the credit goes to the way the bond came to XL with 
developed songs. "As soon as 1 met them, it was clear they had 

songs," Chen says. "Almost every song you hear on the record. I 

Inu1vJ 

heard a not it in March 
2007 when I first talked to them. 
Many bands create MyS pace 
pages and get lawyers and man 
agers and publicists before they 

en have songs, and that's not 
the way to do it° 

That lack of preparation ap- 

pears to have been the fatal flaw 
for Black Kids, a band that was 

often mentioned in the same 
breath as Vampire Weekend 
during the fall of 2007. Bet 
Black Kids broke with only a 

demo to their name, then took 
time out to make an album. By the time they resurfaced. a back- 

lash was in full swing-Their Columbia debut, Ranie Traumatic," 
has sold 31.000 copies since it was released in July, according 
to Nielsen SoundScxn. 

Vampire Weekend didn't have to go into a studio for months 
on end. "Many of the songs were already recorded, so all we had 

to do was some mixing and editing to finish it up," Chen says. 

"Then they just got on the road and kept going." 
The group's endless touring provided a boost when it came 

time to work its album on commercial radio. The band was every- 

where, and they had the most support of any band l've worked 
since Interpol," says Jeremy Goldstein, XL's national director of 
radio promotion. "They were always working and always in the 
market, which is key, in addition to having a sound that was diffi 
ferent but accessible." The single "A Punk" peaked at No. 25 on 
Billboard's April S Modern Rock chart, No. 23 on sister publica- 
tion Radio & Records' April 20 Triple A tally and No. 91 on Bill- 

board's March 29 Pop 100. 

The groups sound also helped the band cross over to MTV. 

where it had a number of early adopters. "John Norris was at 

their Cake Shop show in New York in] the fall of 2007." Chen 
says. "The band also put a lot of thought and energy into their 
videos and remained very consistent in terms of their look and 

their sound. " 

One avenue that Vampire Weekend didn't really explore was 

synch licensing, which is popular among most indie bands. 
"Theydid a song for 'Nick Norah's Infinite Playlist.' and theyve 
had some stuff on TV shows like' Friday Night Lights' and'Gos- 
sip Girl,' but they're not doing ads," Chen says. "It's mostly a 

matter of preference, and we want to make sure we're not over- 
exposed." In fact. the band's digital presence has been muted. 
"A Punk° has sold 194,000 copies, according to Nielsen Sound - 

Scan,and "Oxford Commá has moved 71,000, both far less than 

the album. -- 

* * ** *******BILLBOARD STARS 

It's Your Artist's Time To Shine! 

Is your artist celebrating a milestone? 

Launching a major worldwide tour? 
Ready to drop a major new release? 

Get the word out through Billboard STARS... 

The ultimate opportunity to have an editorial section of Billboard 
magazine completely dedicated to your artist's career achievements. 

Experience the buzz when key decision- makers and peers read about 
your artist in the pages of Billboard! 

For more information, please contact: 
Aki Kaneko 323.525.2299 akaneko @billboard.com 

Bill r 
LEANN 
RIMES i 
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1 
Billlhoa 

Kenny `- 
Chesney 
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CONGRATULATIONS 

THREE GRAMMY NOMINATIONS 

BEST NEW 
ARTIST 

BEST FEMALE 
POP VOCAL 

PERFORMANCE 
- "MERCY" 

BEST POP 
VOCAL ALBUM 

- ROCKFERRY 

ROCKFERRY 
4 MILLION IN SALES WORLDWIDE! 

THE MOST CAPTIVATING SINGER 
TO LEAP THE POND IN YEARS" 

- USA TODAY 

DUFFY'S 2008 HIGHLIGHTS: 
- FEATURED AS VH1'S "YOU OUGHTA KNOW "ARTIST 

- GRACED THE AUGUST COVER OF SPIN MAGAZINE 

- PERFORMED ON SATURDAY NIGHT LIVE, 

ELLEN, THE VIEW, REGIS & KELLY, CBS EARLY 

SHOW, LENO, LETTERMAN, CONAN, FERGUSON 

& FASHION ROCKS 

IAMDUFFY.COMIMERCURYRECORDS.COM 
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'08 YEAR IN MUSIC & T Publishing 

How would you 
assess the 
implications of the 
Copyright Royalty 
Board `CRB) rulings? 
Band er: Wé re still going through she process 
of finalizing the decision. Right now it calls for 
a late -payment fee, which the record compa- 
nies are concerned about. The labels haves far- 
thee ght to appeal the rulings. We would like 
to be fair. lfthere's a way this issue can be set. 
Bed. we'll do it. 
Faxon: The CRB also recognized that there 
does need to be improvement in the system of 
payments and resolution of disputes. There's 
still much more work to be done going forward 
to make the licensing process more effective 
than it has been. 

Johnson: The CRB decision should be seen 
inthelarger context of evolving rate predictabil- 
ity worldwide. With greater predictability, we 

look forward to more fruitful partnerships with 
our existing partners and what we hope will be 

a host of new entrants. 
Ramer: Publishers are generally pleased with 
results even though it gave the status quo on 
mechanicals and there will be no increase for 
five years. But we have what might be the high- 
est rate globally for subscription services. 
Stumpf: The CRB rulings area very posi- 
tine thing, first and foremost because it mon- 
etized royalties due us, which will come 
through now. It also helps define and struc- 
ture the business model. 

What were the most 
important new 
developments in TV 
synch licensing? 
Sandler: It was our best year er. We inter- 
nally separated TV and film from commercial 
synchronization to improve focus. For the first 
time we had some respectable offers for Bea. 

de masters in film: a great use of "Twist & 
Shout" in [ "The Curious Case of Benjamin But- 
ton.] and "I'm LookingThrough You" in °Ghost 

Town." Ifirs tastefully done, hopefully the Bea- 

Music Publishing 
Executives Sound Off 

On The Year's Rate 
Rulings, Synch Deals 
And Tech Advances 

By Ed Christman 

ties will agree to the use of their masters in N. 
Faxon: Television producers have found that 
enriching their productions with high-quality 
music actually makes their shows more popu- 
lar, so there is a great deal more demand for 
muc in the medium. Obviously, there was a bit 
of a slow period in the beginning of the year due 
to the writers' stoke, but there is an awful lot of 
production going on, with a lot of great music 
being put on N. 
Johnson: Wamer/Chappell's commitment 
to synch licensing is more important than ever 

given that many bands are often "broken" 
through TV. Despite a difficult advertising en- 

vironment and a weakening economy, we are 

also partnering with several very innovative 
online synch marketing and licensing comps- 
flies that will enable us to reach a broader uni- 
verse of potential licensees and usages. 
Panzer: We are concerned that advertising 
budgets are affected by the economy and that 
it will hit the synch business. Since our BMG 
acquisition, we are the global leader in pro- 
duction music. So when users look for the 
best fees, we expect our libraries to benefit 
because they offer very cost -effective, high- 
quality 
Stupf: Our synch revenue on TV is higher 
than ever, although there is a slight depression 
in rates. We are moving to synch the master 
and publishing together, which means work- 
ing hand in hand with labels. 

Can you point to any 
new examples of 
nontraditional 
monetization of 
publishing assets? 
Bendier: We have the best synchronization 
of any major company and how we do it is a 

made secret. l don't want to discuss new inno. 
vative techniques. 
Faxon: Lyrics are w becoming a pretty 
significant source of We just signed 
a deal in the U.K. with Sainsbury to put the 
lyrics of some of our ost important songs 
on a line of clothing. Lyrics are now used on 

Grand 
Royalties 
wrapping paper, in greeting 
cards, and there are TV shows 
that are based on people know- 
ing the words to a song. 
Johnson: A great example was 

our unprecedented and highly 
sccessful partnership with Ra- 
diohead on their "In Rainbows" 
album. At a time when many 
were declaring the band's inno- 
vative release strategy as a sign 
of doom for the record industry. 
we were working closely with 
the band's management to cre- 
ate a one -stop worldwide license 
that included publishing, mas- 
ter recording rights, image and 

likeness. We hope to work with 
other songwriters in this way 
and offer more one -stop global 
licenses in the future. 
Ramer: We have beenvery ag- 

gressive. with well over a dozen 
clothes manufacturers which 
are pursing lyrics onto clothes. 
Also. Hallmark and American 
Greetings are selling more mu- 

cal greeting cards. We have 
had huge successes with 
"Mamma Mia!" this year and in 
Europe, the " Singstar° online 

sic kaeaoke. We are talking 
about licensing an artist's name 
and likeness for things like per- 
fume. Lyrics and sheet music 
online are growing businesses 
as well. 
Stumpf: This year was the 

TOP FIVE 
PUBLISHING 
STORIES 
OF '08 
i The National Music 

Publishers Assn., the 
Digital Media Assn. and 

the RIRA reach a 

settlement on royalty 

formulas for interactive 

streaming and digital 
rights management- 
wrapped downloads. 
2 The Copyright Royalty 
Board approves the 

aforementioned 
settlement, reaffirms 
existing mechanical 
royalty rates for physical 
product end aetaa 

statutory rate for digital 

nownloads. Leglalatlnn 

Is Introduced In Congress 

to require terrestrial redlo 

broadcasters to pay 

performance royalties. 

4 Chrysalis calls off sale 

talks with potential 

acquirers, citing °global 

economic and credit 
market conditions." 
5 President Bush signs 
legislation that establishes 

an executive-branch 
copyright czar." 

one where the musical greetin cards went 
from a novelty to a real revenu stream. 

What technological 
advances affected 
the music publishing 
sector this year? 
Bendier: The digital space continues to grow. 

Streaming is becoming more of an option for 

everyone. With the rates we got 

from the CRB, we hope that 
netizes into something that 

is profitable for us. 

Faxon: It's rather the absence 

of a technology that is one of 
the most important events of 
the year where most major 
music companies have 

e to the view that EMI 
Music me to more than a 

year ago: that [digital rights 
management) impeded ton - 

er participation in legiti- 
mate services. 
Johnson: We are excited 
about all business models that 

compensate ongwrió 
ers fairly. Some of these mod- 

els tie music to the purchase of 
a phone or a device, others M. 

elude preloaded content. Also 
important are technologies 
which better capture and iden- 

tify songs based on melody. 
musical structure or lyrics. 
Renew: We are very excited 
about Universal's proprietary 
online system Royalty Win- 
dow, which allows our song- 
writers and their business 
managers to access their roy- 

alty information in incredibly 
vivid detail. It's also a great 
tool for us, allowing searches 
by many variables. Having 
said this, there is a challenge 
to our industry and to the col- 

lection societies around the world to reinvest 
in their syst ms. 

Stumpf:A of of widgets popped up, which is 

important to Cherry Lane because we are brand- 

ented and are able to wigitize the music for 
the brands. 

.Oá.d /ens °:é'ne 
news 

blllbe.ed.hla/publlshire 

Cl04i1:l11:11J:11.:, .. 

ri,, 
ROGER 
PAXON, 
Chairman/CEO, 
EMI Music 
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&TOURING Retail 

`Democracy' 
In America 
Disappointing Guns N' Roses 
Sales Show The Limits 
Of Exclusives By .., an 

WHEN WAL -MART 
sold 04,000 copies of AC /DC's 
"Black lce' during the album's first 
week in stores, many label executives 
believed that more superstars would 
release albums exclusively through 
big -box retailers. 

And when Best Buy experienced 
disappointing sales of Guns N' 
Roses "Chinese Democracy,' some 
of those same executives thought, 
well, maybe not. 

"Chinese Democracy' sold 261,000 
units in its first week ofavailability, ac. 

cording to Nielsen SoundScan. That in. 
eluded sales at Best Buy, excls ive digital 
retaierir esandandotherstoressell. 
ing import versions of the album. 

While first -week sales forecasts for 

"Chinese Democracy" ranged from 
300,000 to AC /DC's first -week tally 
of nearly 000,000, most major -label 
sales prognosticators thought the 
album might sell between 400,000 
and 500,000 units. 

So how did one of the most hotly 
anticipated releases of recent years 

fall on short of expectations? Some 
executives suggested that the initial 
projections for -Chinese Democracy 
were out of whack with reality, con- 
sidering that Wal -Mart has 4,200 
stores selling music while Best Buy 

only has about 950 stores. 
But many others say that Best Buy 

imply didn't promote "Chinese 
Democracy' as much as Wal -Mart 
pushed "Black Ice." One majoe'label 

head of sales says he didn't see 'any- 
where near the TV for Guns as I saw 

for AC /DC." Also, while no one ex- 

pected the consumer electronics chain 
to duplicate WalMart's store -within -a- 

store strategy for Guns N' Roses, about 

half of the executives interviewed for 
this story said they had a hard time find- 
mg "Democracy" at their local Best Buy. 

That was certainly true for Best 
Buy's store in the Woodside neigh. 
borhood of Queens. After this writer 
walked around the store twice look- 
ing for "Chinese Democracy," as well 

as checking the Guns N' Roses sec 
tion in the album bins, store person. 
nel pointed out the cardboard fixture 
housing the album. Although it was 

located at the end of the center aisle, 

among other merchandising kiosks, 
shoppers waiting in the checkout line 

c 

ould have easily missed it. 
This wasn't the case at many other 

locations, where the album was dis- 
played in the front of the store. Other 
executives defended Best Buy, saying 
the retailer wasn't to blame for the poor 
sales of "Chinese Democracy." They 
pointed out that while AC /DC dutifidly 
made the media rounds to promote its 

album, Guns N' Roses feontman Axl 

Rose didn't do any interviews to pro- 

U.S. SALES OF RETAIL EXCLUSIVES 
IMF muz BNSmB 1551-WEBLIB Ia1LLS1113 

AC /DC, "Black Ice" (Columbia) 10/21/08 Wal -Mart 784,000 1,565,000 
GunsN' Rose; "Chinese Democracy" (Black Frog /Geffen) 11/23/08 Best Buy 261,000 318,000 
Eagles, "Long Road out of Eden" (Eagles Recording Co.) 10/30/07 Wal -Mart 711,000 3,141,000 

Journey, "Revelation "(Nomota) 6/3/08 Wal -Mart 105,000 544,000 
Christina Agullera," Keeps Lettin' Better: A Decade of Hits" (RCA) 11/11 /08 

SOURCE Nielsen argotnascen 70000 
1440,000 

TOP FIVE 
RETAIL 

STORIES 
OF '08 

back to 
jS'glm AXL 

performing 
In 2006 in Milan. 

mote his. They also note that the 
decade -plus wait for the record, cou- 
pled with the mercurial Rotes procliv- 
ity for not showing up for concerts, 
may have finally turned off fans. 

Representatives for Best Buy and 
Interscope didn't respond to requests 

for mmmentby press bore. 

Meanwhile, other retailers that 
ant in on big -box exclusives didn't 

exactly mourn the album's disap- 
pointing performance. Some openly 

about how the album had crowed 
"flopped," while others said they hope 
the experience gives major labels 
pause before signing another such 
deal. Music specialty retailers regu- 
larly denounce exclusives, saying they 
are yet another factor hastening the 
demise of the CD business by fora 
ing customers away from destination 
music stores with deep catalogs to 

big-box stores with smaller selections. 
Of course. noneofthisaffectsWal- 

Mart's strong track record with ex- 

clusives, given its self- reported 
first -week sales of 1 million units for 
Garth Brooks' "Limited Series" boxed 

set in 2006; last year's 711,000 debut- 
week sales for the Eagles' "Long Road 

out of Eden'; first -week sales of 
105,000 for Journeys three.disc set 
"Revelation'; and the extraordinary 
,u s of AC /DC. 

"Chinese Democracy" may serve to 

remind both labels and artists to con- 

sider excusives on a ca se-by -case basis. 

And whether more superstars ulti- 
mutely pursue such deals may depend 
on how the next one fares. 

For 
e a 

za/r retail 

billbesré.ëir%rete . 

1 BipmclusivesrmkretailasAC /DCgoest0 Wal- Martand Guns N' Rosesto BUS! Brry.2 Sony BMGand Warnar Music Groupjointhe MP3 

bandwggoSthef «mgbyempinyingtha'agen0ymodal, wheretheramilehstheagent ,notrhaawar3 HandlemanIeavesmamusioindusnx 
wane asassetot0 Anderson Merchandisers as olansns llquaatim. 4 CkcurCity tiles tm ankruotcyorotectim. 5RemmsroreDayreoeives 
mainstream rrgdieattention .asdheathe in e'abel -kd resurgence in vin0tsales. 
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HANDLEMAN 

The Decline 
And Fall Of A 
Merchandising 
Giant 

The new millennium hasn't been 
kind to U.S. music merchandisers, 

one iconic brand name after an- 
other has bitten the dust, includ- 
ing Diu Jockey, Wherehouse En- 

tertainment,the Wiz, Peaches, Sam 

Goody, National Record Mart, 
Spec's and Sound Shop. 

But the most dramatic sign of 
the times, even morethan the2006 
closing of Tower Records. is the 
2008 collapse of the wholesale 
giant Randleman. 

Handlemen was founded in 1934, 

began carrying music in 1953 and 

went public in 1963. During the 'Bou 

and '90s, R emerged as the domi- 

nantrackiobherin the United States. 

In 1998, the company sold off or 
abandoned other product lines like 

!rooks, video, computer games and 

videogames. At first, this looked 
like a smart move, as a newly 
streamlined Handleman reinvented 

Itself and began a string of highly 
profitable years from 2000 to 
2006, with practically all of its busi- 
ness coming from music. 

Then the good 0mes ended as 

physical music sales entered a tail- 
spin, Handlemantried to redìversify 
In 2005 by acquiring Crave Enter - 

Salement,avideogamewholesaler, 
and REPS, an In -store merchandiser. 

But by the time Randleman man- 

agement realized the folly of its 

music-centric approach, it was too 
late. A sudden reversal in fortune 
began in 2007,and a faulty rerwaeg 
credit facility proved to be its undo- 

(bilfboardbiz.Apri14),eventuaNY 
resulting In pressure from its Orders 

to liquidate the company. That 
process is still underway. 

As Randleman stumbled, the 
Amarillo, Texas -based Anderon 
Merchandisers emerged as a pow- 

erful competitor. The company en- 

tered the music business in 1994, 

when as Anderson News, It acquired 

Western Merchandising from Wal- 
Ma rt. It quickly made a name for it- 
self with marketing savvy. 

Fora while, Hardleman's supe- 

dor systems gave It an edge over 
Anderson in the eyes of most sa les 

and distribution executives. But 

when Handkoran was forced to exit 

Its North Amedcan music business, 

Anderson emerged as the buyer. 

Proceeds from the sale, along 

with product retums,enabled Han - 

dleman to pay down its revolver. 

But some music distributors still 

haven't been paid, which isappar- 

ently contingent on the sale of 

Crave and REPS. -EC 
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'08 YEAR IN MUSIC & TOURING Film & TV 

Synch pop: KATE VOEGELE 
performs on 'One Tree Hill. 

Wanna Be In 
Pictures? 
The Top 10 Film And TV Placements And 
Appearances That Made An Impact In 2008 
By Ann Donahue 

NATE VOEGELE one Tee. IOW 

There's getting a song placed in a prime -time show and than there's getting cast in 
to play you and have the show's creator write storylines for you inspired by 
songs. Such was the case for Kate Voegele, who appeared in a six-week Pygmalion story a 

the CW's "One Tree Hill" as an up.and.coming singer /songwriter. Voegele landed the c 

ter after °One Tree Hill" creator Mark Schwahn sent an all points bulletin to managers a 

bets describing the kind of artist he was looking for to showcase -a female singer /songwriter 
who would appeal to the show's target audience of young women. "I just felt like a lot of mu- 

vs have that innate ability to cross over to acting," he says. "They're used to the camera, 
and they're used to performing." Each week Schwahn took one of Voegelé s songs and wrote 
a storyBve to complement its lyrics and tone, with Voegelé s performance becoming a center- 
piece. "Mark selected the songs, and he knows the audience so well that it had a big effect on 
them," says Voegelé s manager. Debbie Wilson of Wilspro Management. Each episode ended 
with an ad card that displayed the name of the song. "What he's done for her is created a con- 
sistent platform on the show," says Dyana Kass. senior marketing director at Interscope. °It's 
priceless." Schwahn says he "didn't earn a penny off of Vcegelés appearances, besides the 
mutual promotional activities the artist undertook by mentioning the show during concerts. 
For an encore. Voegele and her character. Mia. return to the show in the coming weeks for a 

string of appearances to help promote her new album. due in first -quarter 2009. 
By the numbers: The week after Vcegele made her January debut, sales of her album "Don't 
Look Away jumped to 10,000 from less than 1000, according to Nielsen SoundScan. 

TOP FIVE 
FILM & TV 
STORIES 

OF 'O8 

1 Revenged the soundtraclecano, -Mamma Mial;'TwiligM' hit 

No.1 on the Billboard 200.2 'Hannah Montana/Miley Cyrus Best 
of Both Worlds Concert Tour" becomes lop- grossingconcerttilm 
with flfi5 million.3 "American Idol' finale nets 31.6million 
viewers,beeting Academy Awards viewership 4 Disney's 

synergy strategy scores big forlones Brothers.5 CBS, 

Lbnsgete, Universal Plcturesinvestln lebel off shoots. 
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'Pineapple 
Two snippets ofM.1.A. 
Planes in the mosèr- 
the lyrics "I fly 
highlke planes 

ing gunshots-couldn't t have 
been more perfect for "Pineap' 
ple Express," a oneof a -kind hy- 

brid ofstoner flick and Tarantino 
homage. The snippets sparked 
up digital sales of the single and 
resurrected the critically ac- 

claimed album "Rata" months 
after its initial release. The two 
versions ofthe hailer have been 

seen 2.2 million times on 
Pouliche. 
By the numbers: "Pineapple 
Express" was released Aug. 6; 

when the nailer was in heavy 
rotation in the two weeks before 

the film opened, sales of'Kala" 
went from 5,000 to 9,000 to 
11,000 for the week ending Aug. 
10, accordingto Nielsen Sound- 
Scan. For the week ending Aug. 

3. sales of "Paper Planes" stood 
at 102,000, up from 59.000 the 
previous week. For the week 
ending Aug. 10, sales jumped 
again to 136,000. 

TOM PETTY 
post-war In the 

lion em, the NFL ha 

to pick halftime entertain 
with a slim -to-no 

boob flashing. To 

bill perfectly. He performed a 

solid set with the Heartbreakers 

that included "I Won't Back 
Down; "Free Falling' and "Run - 
nin' Down a Dream." An added 
bonus: The game scored a record 

97.5 million viewers, according 

M Nielsen Media Research. 

By the numbers: Petty's impact 
on the charts was immediate; for 
the weekend ending Feb. 3 -the 
day of the Super Bowl -his 
"Greatest Hits" album sold 
11, 000 copie s, up from 6, 000 the 

previous week. In the full sales 

week after the game, the album 
sold 33,000 copies, according to 

Nielsen SoundScan. 

TRACE ADKINS 
'Tae Cel.Bd.y 

Are reality TV ap 

tide? 
proved this isn't 
and got an hour of expo 
each week on NBC's "The 
Celebrity Apprentice.' For the 
finale, Adkins performed 

"You're Gonna Miss This" in 
front of a TV audience of 12.1 

million viewers. 

By the number: Adkins great- 

est-hits album, "American 
Man: was repromoled to coin - 
tide with his appearance on the 

show; during the program's 
three'month tun it sold 133,000 

copies, according to Nielsen 
Sound Scan, posting weekly 

tuber its 
debut in December 2007e 

ADELE 
British siry 

a celiale tha 

Alaska Governo 
Fourteen milho. 
into "Saturday 
Oct. 18 to Palin's debut and 
ought Adelé s twosong sec She 

performed "Chasing Pave- 

ments and "Cold Shoulder. to 

the show's biggest T V audience 
in almost 15 years. 

By the numbers: The week be- 

fore the appearance, Adelé s 

"19' sold 4,000 copies, accord- 

ing to Nielsen SoundScan.The 
week after, it jumped to 11.000; 
and for the full sales week that 

ended Oct. 26, it sold 25,000. 

NEW KIDS ON 
THE BLOCK 
NHolaind 
How to revive a 

new adult form. 
dishy behind.tlte's 
New Kids on the Block's career 

that includes the tale of how 
they reunited. "New Kids on the 

Black: A Behind the Music Spe' 

dal Event' was a 90.minute doc- 

umentary that led up to a live 
broadcast of the first three songs 

from a Sept. 18 concert in their 
hometown of Boston. 
By the numbers: In its debut 
week. NKOTB's "The Block" 
sold 95,000 copies. landing itat 
No.2 on the Billboard 200. Their 
"Greatest Hits" set also sold 
5.000 that week. according to 
Nielsen SoundScan. 

3 DOORS 
DOWN 
uerne.reN.er 
If you saw a movie first 
half of 2008 and sat before 

the Hailers. you in ly saw 

the promotional video for the 
Army National Guard using 3 

Doors Down's "Citizen Soldier." 

The clip appeared on 24,000 
movie s- approsimately 

65 %ofaf U.S. theaters,accord- 
ing to the advertising agency 
LM &O-and directed viewers 

to the Army National Guard's 
Web site fora free download. 
The song also was featured in 
3,210 theater lobby kiosks. 

Bythe numbers:According to 
Nielsen SoundScan, 74,000 
copies ofthe song ware sold dur- 

ing the month of lanuarywhen 
the in- theater promotion was at 

its peak; 50,000 downloads were 

available for free on the National 

Guard Web site. 

ESTELLE 
The Late -Night Circuit 
American late-ni 
get vastly differ 
but Estelle con 
of them to prom 
album, "Shine." and its catchy 
single "American Boÿ in the 
course of a few weeks. 
By the numbers: As Estelle 

was making the rounds in May, 

"Shine" sold 41,000 copies, ac- 

cording to Nielsen SoundScan. 
her best month to date. Sales 

of "American Boy' gained 
steam each week, with 19,000 

copies sold the sales week end- 

ing May 4 compared with 
34,000 copies sold the sales 
week ending one 1. 

WHITE TIE 
AFFAIR 
`The Pills, 
As part of MTV 
winsome 
'pies, , White 

to 

formed "Mr. Right" and "The 
Letdown" at an event in Holly - 
wmdmrensihlypicttngetherby 
ostensible Epic employee And - 
rina Partridge. 
By the numbers: For the week 

ending Sept. 21, after the band 
appeared on the show, its album 

°Walk This Way went from sell- 

ing less than 1.000 copies to 
4,000 copies, according to 
Nielsen SoundScan. 

- 'America 
In its seventh senso eri- 

can Idol' used Ferr oIly- 

ood'sNotAmeri' rthe 
booting ceremony the 
early Hollywood rounds. De. 

spire the short exposure. Ferras- 

tune had the bigger impact, 
leading to performance appear- 

Guidn'Today` and the TV 
e Channel, 

By the numbers: The week 

following its Idol" debut. the 

song sold 12,000 copies and 
had two weeks above 20.000 
in May. 
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Your gateway to music industry 

Conventions! Award Shows! 
Business Conventions! 

Equipment Conventions 
& Seminars! and More... 

SION UP FOR 
OUR NEWSLETTER 

TODAY! 

SERIOUS STORAGE! 
TRUE ARCHIVAL STORAGE FOR 1,000 CD'S IN A 2'n2' SPACE 

Unlike cheap plastic sleeves, The Jewelsleeve is sturdily 
constructed from four layers of thick, virgin vinyl. Its solid, 
reinforced seams are welded on all sides for superior strength 
and durability. It's the only sleeve on the market that stores 
every part of the original CD without risk of damage, so you 
don't have to cut, fold, or discard the artwork to store your 
CD's. Advanced scratchless, anti- static, non -stick cushions 
protect both sides of the disk. Custom index labels provide 
generous room for information. When assembled, 
the disk, label, booklet, and the tray 
card! combine to 

make one strong, 
slim, CD archive. 

The Jewelsleeve is 

simply the best 
all -in -one sleeve 
available anywhere! 

Please visit us at: 
www.jewelsleeve.com 

or call Joe at 1- 800 -863 -3312 
and ask for free sample! 

digi- cardscom 
vital digital lic 

www.digi-cards.com 

The Worldwide Leader of Music Album Distribution Via Cards 

Album Sales 

Manufacturing 
Shipping 8 
& Storage 

Billboard reports and Soundscan ready 

From 100 to 100K Worldwide Shipping 

Start 2009 by selling albums again 

I 

"Music Invention of the Year 2006" 

Manual ar..os or compatible with the new USB MAGTIEK "Readers 

More than 3000 Recording Artists around the world 
have swithced to Al digi- cardanu 

e... In U.S.... Ra.a R...w....u.I.Albums Die.b.., w. G... wo.,w,e. Pa.M. P...I., 2004- 
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.'08 YEAR IN MUSIC & TOURING Radio 

PERHAPS REALIZING 
that HD radio is n. an answer to the 
inevitable growth of on-demand en- 
tertainment, radio companies ook a 

giant step forward in 2008 by embrao 
ing online and mobile applications 
like never before. While Clear Chan- 
nel, with centralized Web site design 
services and such innovative Web 
programming as in °Stripped" con- 
cert series and "New" artot spotlight 
program, has long led the way, other 
broadcast groups also made momen. 
to us strides. 

No company increased its commit- 
ment to the digital space in 2008 more 
than CBS Radio, which announced a 

content and advertising partnership 
with AOL Music in March. Since Men, 
150 CBS Radio stations and 200 AOL 
Music Internet stations are now pow- 
ered by a CBS Radio player. The com- 
pany also launched Play.it, which lets 
listeners create their own stations. 

And on Dec. 3, CBS Radio an- 
nounced an agreement to power 
Yahoo Musiés launchcast Radio. Be- 

ginning in early 2009, Launchcast's 
150 stations and more than 150 CBS 
Radio stations will be combined, 
with CBS Radio assuming sales re- 
sponsibility for the entire portfolio. 
A newly created CBS Radio player 
will be integrated into the Yahoo 
Music site, and Launchcast will be 
made available to Firefox, Mac and 
Safari users. 

To meet higher royalty payments as 

mandated by the Copyright Review 
Board, Internet radio services are 

Clearer 
Channels 

Radio Stations Begin To Untangle 
The Web 

under increased pressure to monetize 
their Web traffic with advertising. Pon 
talslike Yahoo and AO L are geared for 
national ad sales, not the localized sell- 
ing that radio specializes in. 

Greg Thompson, Capitol Music 
Group executive VP of promotion for 
North America. welcomes radio's dig- 

ital expansion. "There s an old expres- 
n,'Adapt or die,' which I think is 

very pertinent," he says. "Radio needs 
to hold onto their audience. 

"People want their audio streams. 
They're not hung up on if it comes off f 
this or that or whatever." 

Thompson adds that Clear Chan- 
nel's "Stripped" series gave an early 

boost to Katy Perry' s career. "It 
quickly helped build the Katy Perry 
brand so that ifs not the 'I Kissed a 

Girl' song, it's Katy Perry," he says. 
"Now she's got a couple of No. 1 

records under her belt and they've 
got some great content. We've built 
the brand together." 

Nashville -based Lynnette Gar- 
bonola, VP of new media for Warner 
Bros., appreciates the one -stop shop- 
ping that Clear Channel Online & 

Musicand Citadel Interactive provide. 
"You can hit all the stations in one 
shot," Garbonola says, noting that 
she's particularly positive about Clear 
Channel's "New" program. "They're 

COUNTRY AIRPOWER 
Genre Remains Tops Among Music Formats 
The king is dead -long live the king. Country 
radio, long the most popular radio format, is no 
longer on top. Out of 2,064 U.S. stations, the 
news/talk format now leads country, which airs 
on 2,024 stations -down 30 from a year ago. 

News /talk has gained 40 stations since No- 

vember 2007. according to M Street, a company 
that tracks such statistics. The format has 
gained 250 stations in the last five years and 
450 in the last decade. 

Country has lost more than 350 stations since 
1998. But it's still on top among current- driven 
music formats. Contemporary Christiania second 

TOP FIVE 
RADIO 

STORIES 
OF '08 

2500 

200o 

with 945 outlets, followed by Spanish (922), AC t50o 

(671) and top 40 )497). Contemporary Christian 
continues its upward growth, adding 28 stations 
from a year ago and more than doubling from a 

decade ago. The number of Spanish. AC and top toso 
40 stations basically stayed fiat during the lastyear. 

Other contemporary formats with more than 
300 stations include alternative rock and hot AC, 

both with 380 stations; Southern gospel (322); 

and rock (310). 
Jazz, which has lost outlets in New York and 

Philadelphia, among other markets, dropped from 
153 stations a year ago to 126 in November.-KT 

Soo 

able to introduce newer 
than the radio static sthemstelves can 
because of the shorter playlists." 

Another opportunity opened 
when the latest edition of the iPhone 
made it easier for broadcasters to 
make their stations available to mo- 
bilelisteners . Jacobs Media, a radio 
consulting company, recently an. 
nounced the development of an ap- 
plication for the iPhone that lets 
listeners access stations streams 
with the touch of a button. 

Doug Perlson, CEO of the adver. 
tiring company TargetSpot, says that 
the iPhone will help radio. The com- 
pany works with advertisers to target 
pure -play sites like Yahoo Music or 
terrestrial radio streams like those of 
CBS Radio and En tercom. "The 
iPhone has had a big influence on 
radio for mobile devices," he says, 
"because. a) you've got everyone 
working on an iPhone app, and b) 

we're starting to see a proliferation 
of BlackBerry apps as well." 

And while 2008 seemed like a break. 
through year for radio on the Web, 
Perlson says the best is yet to come. 
"lt seems like a watershed moment, 
but next year could also be ground 
breaking, "he says. "[wouldn't be sur- 
prised if we went from seeing a 

proliferation of applications to a pro - 
liferation of actual users." . 
Additional reporting by Antony Bruno. 

.bz 
r24 /7.10 news 

bi llboard.blz)radlo. 

TUNED IN 

U.B. stations 
per format, fror 
1998 to 2008. 

NEWS /TALK 

1 Revenue continues total!, as worsening economy, fail ln automakersdoñt help 2 Arbitron'$ Portable PeopleMeter launches ln 

New York. Los AngelesandChicago despite resistance.3 SiriusandaM merge.renclting In layoffsand reductlonof duplicated 
progtsmming.4 CBS Radiosndothers finally make Internet sod mobile options s prlority.5 The price point for HD radio receivers 

flnallydropsto less than$100,but programming and interest stilllag. 

FOR 
SUR 

What a difference a year makes. 
After pushing back the rollout of 

Its Portable People Meter ratings 
service late last year in top mar- 
kets like New York, Los Angeles 
and Chicago and then eventually 
Introducing it, Arbitron ended 
2008 facing a challenge at the 
other end of the spectrum. On 

Nov.18,the TV ratings giant (and 
Billboard sister company) Nielsen 

Media Research announced that 
it will begin measuring radio in 00 
s maller markets. 

The PPM had a topsy -turvy 
2008. In June, unsatisfied with au- 

dience sample sizes, broadcast 
groups including Cox,ClearChan- 
nel, Inner City Broadcasting, Sega, 
Cumulus and Radio One sent a let- 

ter to Arbitron demanding that 
the rollout be delayed yet again. 
Broadcasters tear that it sample 
sizes aren't accurate, the ratings 
of their stations will suffer, result - 
ing in lower advertising revenue. 
This is particularly true of stations 
that target younger demograph- 
ics and/or minorities, which are 
typically difficult to sample due 
to a lack of interest on their part. 

Groups like the Assn. of His- 

panic Advertising Agencies and 
the National Assn. of Black Owned 
Broadcasters registered their con- 
cerns about what they feel Is in- 

adequate sampling of minorities. 
Then the lawyers got Involved. 

Before the PPM launched, theat- 
torneys general of New York and 
New Jersey sued Arbitron to delay 
the service's Introduction in the 
Blg Apple. Arbitron quickly noun - 
tersued New York Attorney Gen- 
eral Andrew Cuomo At press time, 

the Federal Communications 
Commission still hadn't decided 
whether it should investigatethe 
accuracy of the PPM as some 
have requested. 

But not everyone is down on 

the PPM: CBS, Emm is and 
Greater Media supper, D. In Mao, 

CBS Radio president /CEO Dan 

Mason said doming se Arbitron 
conference call that "what we 

ant to do at CBS, and we've 
taken Me stand, we want better 

ant. And we like elec' 
troné measurement because it's 

the future." 
By the end of the year, Arbitron 

will use the PPM to measure au- 

diences in 14 markets. The tom 
pang then plans to expand the 
service to the top 50 markets by 

the end of 2010. 
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'08 YEAR IN MUSIC &c & TOURING Latin 

IndependentThinkers 
With Latin CD Sales Down More Than 20 %, Indie Promo 
And Marketing Strategies Shined By Leila Cobo 

For the past three years, or Inquietos de Norte have been stirring 
up quite a storm on the West Coast playing rowdy shows punctu- 
ated by shattering guitars and screaming female fans stirred into a 

frenzy when the drummer whips off his shirt 
It sounds like the reaction to a rock group, but Los Inquietos 

e 

norteño band known for music that ranges from romantic 
to risque, with profanity and strong themes-including drug deal- 
ing-often present. 

And during Thanksgiving week. after years of toiling as an 
underground indie group, Los Inquietos cracked the top to of 
Billboard's Top Latin Albums chart with 'La Borrachera." They 
did it with the help ofa new label -indie Siente -and a major 
distributor, Universal. 

At a time when Latin music finally started to feel the stress of 
a struggling marketplace, Los Inquietos' showing exemplifies 
how an independent approach to marketing, promoting and re- 

leasing albums has permeated many of the Latin success stories 
seen on and off the charts in 2008. 

The key is the street; says Venemusic Infemadonal VPofmosic 
Jorge Firm, who oversees Siente. `There arealb,mis that aren't strong 
on radio or television. But movement in the [live events circuit] and 
the dubs is what is really maldng them sell." 

Like all music, Latin has relied almost exclusively on radio 
for exposure in recent years. But while the mainstream market 
has a downturn in sales for several years running, Latin 
music in the United States remained on the upswing from 2001 

until last year, according to Nielsen SoundScan. Only then, it 

seemed. did the marketplace catch up to Latin music, with the 
downward trend accelerating thanks to the deflation of the arg- 
gaetón movement. 

In that atmosphere, 2008 looked bleak, and sales are down mom 
than 20% compared with last year, according to SoundScan. And 
yet, the past 12 months have seen a smattering of bright spots, 
driven in many cases by a scrappier market approach. 

The successes range from major -label hits-like Luis Fonsts ̀ Pal- 
abras del Silencio" II) nvversal Music Latino), which has rrneivedag- 
gressive radio promotion and viral marketing -to independent acts 
like Diana Reyes, El Trono de Mexico Mahon DBC)and La Apuesta 
(Sera), which are distributed by Oldie Select -O -Hits. 

"We're out there trying to cultivate new labels, labels that are 
leaving major distribution and artists that are being let go and are 
looking for an alternative," says Select- O-Hits VP Johnny Phillips, 
who distributes BBC. Sera, Far Music andAguila Records, among 
others. The company started to distribute Latin product only last 
year and is known for being proactive in working in conjunction 
with labels. "For us, it's an opportunity togrow in a business that's 
not growing, if that makes any sense; Phillips says. 

While there are some indie acts that move huge numbers, many 
sell ( r but are still profitable. In many cases, their labels aretheir 
ovm-or they are small enterprises, often launched by former ex- 

ecutives who have left the majors and have valuable expertise. 
"If you can manage your overhead, get talent and manage the 

recording budgets correctly, you make money, even if you sell 
10, 000-20,000 pieces," says producer Sergio George, who recently 
started a new label, Top Spot Music. 

Lt's about "managing expectations; adds Jeff Young, who was 
formerly VP of sales and marketing for Univision Music Group 
and now has his own consultancy, Venetian Marketing Group. 

"Nobody is bener than [the majors] to putout the big names." 
Young says. But those same big guys "don't have the resources to 

Notes from underground: AVENTURA 

c 

are for these middle -of the -road artists." 
Because they have limited budgets, for example, Latin indies are 

highly creative when it comes to radio promotion, possibly the 

biggest expense. "There are no advances. I'd rather give an artist a 

higher royalty rate," Young says. "If you do that, breaking even be. 

comes much more manageable. The expenses have to be minimal.' 
Young advocates going market by market in order to see what 

works and what doesn't. as opposed to launching a national 
radio promotion. 

And while majors with huge names often duke it out fora No.1 
position on the charts, "I'm not looking fora top 10 hit," Pino says. 

"I target stations that I know generate sales for my specific artist' 
In a cost-conscious world, different types of deals can be good 

deals. Salsero Willy Chitin is a partner with event production 

company/label Eventos, and together, they put out his albums 
and promote his shows. Reyes is a partner in her new label DBC 

and has signed other acts. like El Trono de Mexico. 
In otherases. indie labels have tires me types of structure and 

functions as majors, but their size drives costs down and makes 
them more agile. "An indie doesn't havea lot of catalog. sothey're 
willing logo the whole nineyards; says Marti Cuevas. director of 

business and legal affairs for indie Premium, home to Acentura, 
on e of the most successful Latin acts in the marketplace. 

The key, Cuevas says, is speed. 
"I an get a phone call today where [ Aventura lead singer An- 

thony "Romeo" Santos) says, 'We have this great guy in the stu- 

dio; and 1 can go down and cut a check right there and then." 
Premium is owned by Fraok in Romero and has some 18 em- 

ployees, divided between Santo Domingo and Newyork, where it 

operates from Cuevas' home. Thetabel has a publishingann whose 
roster includes Santos, a top songwriter, and it also has a small per- 

centage ofAvenmrá s merchan. 
dising and touring. 

Like Venemusic, which is dis- 
oibuted through .Universal, Pre- 
mium is distributed through 
Sony. The bulk of the promotion 
and marketing is done by the 
label itself. and this is where all 

Oldies. finally, are created equally. 
°We all do everything," says 

Pino, who three years ago was 
president of EMI U.S. Latin. 
"Right now I'm an the road in 

Puerto Rico, visiting a distribu- 
tor. last night I had dinner with 
the people from radio. Indies are 

still passionate. We still want to 

take on the world." -- 

Latin Music Brand Campaigns Became Even Bigger This Year. 
Here Are Some Of The Best 

Wide- ranging sponsorships for 
Juanes' "La Vida Es... Un Rat 
album and subsequent tour 
other milestone In the U.S. 
market. Sprint used the single 
Enamora" in Its TV and radio cam- 
paigns, offered exclusive content 
from the album and sponsored pri- 
vate shows for subscribers that 
were also made available on Sprint 
phones with video -in addition to 
being a tour sponsor. Ford also 
sponsored the tour Io promote its 
Sync voice -activated technology, 
and Juanas appearing in comme, 

sials, tal ing billboards and at pri- 
vate eve is to promote the it. 

REGIONAL MEXICA 
AUDIENCE 

2007 -09 
Was to brand itself In the Hispanic 
marketa theofioialtruck of sports, 
entertainment and work. The 
agency Conill LA focused on 
g tonal Mexican concerts an 
rodeos, partnering with promoter 
Friar Entertainment and with the 
sport's official association. Toyota 
Tundra sponsored 29 concerts of 
performers like Banda el Reaodo. 

Cuisllles and Conjunto Primavera, 
which then performed at the rodeos 
after their tours. A similar combina- 
tion of concertsand rodeos will run 
through March 31, 2009. Displays at 
the events allowed visitors to sit in 

the truck, ride a mechanical bull and 
walk through a display about the 

AT&T FEATURES 
F THALIA, 

on a single artist, 
AT&T promoted several with Rosse' 
thing from tour sponsorships to ex- 
clusive content to appearances in 

ads by the artists themselves. The 

carrier sponsored ajoint tour by En- 
rique Iglesias and Aventura, used 
Luis Fonsi's single "No Me Doy Por 
Vencido" in its Olympics campaign 
on Telemando, cast Alexis 8 Fida in 
an ad and placed Thalia and her sin- 
gle "Ten Paciencia" in a campaign. 
An AT &T commercial featuring 
Thalia was directed by Emilio Este - 
fan Jr., whose wife, Gloria Estefan, 
broke ground with the carrier in late 
2007 when it fashioned the concept 
fora whole campaign around her 
single "No Llores" 

TO BY LO VE 

and Toby love 
a 

welt esoffered 
exclusive content from the artists, 
promo spots, meet -and- greets at 
Veriaon Wlrelessstores,SMS promo- 
tions and such on -site experiences 

as green5CrenYK+E 

appear Ina photo 
act's image. 

could 
with the 

ADILLACS GET PERSON 

got an assist In their reunlon this year 
from Argentine wireless carder Per- 
sonal and Sony Ericsson. Personal 
used the band's song 'ryo Te Avisé" 
Ina spot to advertise its Sony Enos.. 
phones preloaded with five tracks 
from the group; the carrier's cus- 
tomers qualified for a 1S% discount 
onthe group'sconcert tickets. Along. 

ti mesponsor of Personal Fen, a music 

festival In BuenosAires, Personal also 

broke new ground this year by offer- 
ing Babasonicos' "Mocho" album In 

its entirety a month before its stoat 
date on Motorola phones. 

-Ayala Ben -yehi 
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Latin America: 
In With The New 
From Legislation To Artist Activism To 
Mobile Music, 2008 Was A Year Of Firsts 
Ely 

gay drops VAT: U ruguay became the first country in 
America -and perhaps the world -to grant an exemp- 
fvalue.addedtaxes from the sale of music CDs and DVDs. 
aw, which went into effect Sept. 1, effectively lowers the 
of legitimate music products by eliminating the sales tax 

The law was crafted via a joint initiative between the govern - 
ment and Uruguay's local IFPI office (ACUD), the Assn. of 
Uruguayan Authors and the Assn. of Uruguayan performers. The 
move doesri tdirectlyaffectthe bottom line of songwriters, labels 

or artists themselves -but in a rare display of solidarity, the ra- 
tionale behind the law is that by lowering prices and spurring 

sales, the entire industry benefits. 
Uruguay is a small country with a tiny music market; yearly 

sales do not exceed $4 million, according to IFPI numbers. How- 
ever. the country's initiative is being closely watched as a blue- 

print for the rest of the region. 

social stance: From Maui's Selva Negra Form- 

aria Estefan's namesake foundation, Latin acts have 
altruism and social activity-but 2008 was the year in 

[monists became instruments of policy- making. 
took his fight against human trafficking to Wash - 

,and the United Nations in partnership with the inter- 
American Development Bank. loans staged a 

mnpmfit concert for peace at the Colom- 
búJVenezuela border and was named goodwill 
ambassador. the United Nations for his efforts 
to raise awareness on the effects of landmines. 
Ricardo Montaner partnered with UNICEF to 
produce a documentary on marginalized chil- 
dren throughout the continenr.Through a mass 

ncenin Mexico and Argentina, Shakira spear- 
headed the launch of ALAS, an organization ded- 

hated to early childhood development. 

00 sales thrive: Preloaded phones 
become de rigeur for top acts, with 
elanova, moving more units on the 

.dccordìngtolFPl, digital's share 
music erican market -nearly all 

12% for the first half of 2008, 
up from 10% for the same period in 2007. 

Following the launch of regional wireless car - 

nerAmerica Movil's Ideas Telcel music store in 

2007, competitor Movistar de Telefonica began 
rolling out its own digital music store this year 
in several countries, including Mexico and 

YEAR -END DOUBLE ISSUE 

Her hips testify: SHAKIRA 
and Mexican President 

FELIPE DE JESUS 
CALDERON at a Columbia 

University conference. 

Colombia. Movistar is experimenting with pricing; for example, 
the company is charging what amounts to 85 cents per track in- 
cluding transmission fees in Colombia. 

Price will be a crucial factor in determining whether these stores 
can make up the revenue lost to piracy. Colombia got its first dig- 
ital music store in March with America Merit's Ideas Comcel 
store. Mobile downloads were priced at 83 each, a high price for 
Colombian consumers.And in Mexico, Movistaí s pentrack price 
comes out to about $1.50 U.S. -still a lot more than free. 

Tween music grows up: Jonas Brothers went platinum (80,000 
physical copies) and gold (40,000) with their two Disney /Univer- 
sal albums in Mexico. according to the Vade group Amprofon; 
"High School Musical 3: Senior Year" also topped the charts there. 
()Utley even produced country -specific versions of "High School 
Musical" in Mexico. Brazil and Argentina, along with the accom- 
panying CDs. DV DS and tours. 

In addition to Disney, Nickelodeon Latin America threw its hat 
into dieting with its first tween novella, "1 sa TKM," a music -heavy 
show with a soundtrack to be released by Sony BMG. And Cris 
Morena (creator of such international hit shows as " Rebelde Way') 
and her partner RGB Entertainment signed a three -year deal with 
Televise for development and international distribution of 
Morens programs. Cris Morena Group concepts have spun off 

successful musical acts, most prominently 
ti Mexic s RBD. 

TOP FIVE 
LATIN 
STORIES 
0F'08 
Ì Universal Music Group 
acquires Univision Music 

Group. 2 Latin album 
sales drop 205% 
compered with Met year. 

3 Arbitronralsout the 
Portable People Meter 
amid protests 4 Latin 
labels end radio networks 
venture into touring 

business 5 Regional 

Mexican artist Vicente 

Fernández breaks U.S. 

venue records, hits 
500,000 mark in Mexican 

album sales 

give t v Nation locks up major international touring: 
Nations five -year exclusive distribution deal 

Pm promoter heavyweights CIE and Time 4 Fun 
guarantees the touring giant a dominant footprint 
It Mexico and South America for most interna- 
tional turns. Under the agreement, Live Nation 
ensures a ready supply of talent to fill venues from 
Chile and Brazil to Mexico and Argentina, and the 
local promoters commit their calendars and re- 
sources acts brought in exclusively 

by Live Nation. 
Ocesa, CIE's live entertainment division in Mex. 

ico, promotes85 %of concerts there, according to 
Live Nation. "By having an exclusive relationship 
with them it really gives us a nice advantage when 
we're sitting down talking with an artist, that we 
have this great partner south of the border," live 
Nation CEO of North American music Jason Gar- 
ner told Billboard in August, - 

Additional reporting by Ray Waddell. 

In A Year Of Declining Sales, 
Top Latin Music Executives Describe 
The Strategies That Worked 

VET NEW ACTS ON VOUTUBE- 
"It really opens up the doors to getting 
closer to the consumer and finding out 
what they like early on," Seroussi says. 
"That was the case with Pikadientes [de 
Caborce]...I heard the song Ma CUmbia del Rio") and saw 
all these clips on VouTUbe of the guys and other bands cov- 
ering the song. , . Vou can get a glimpse of how people re- 

d not one that was staged for you." 

LOOK OUTSIDE YOUR HOME TURF. 
"I don't recall any compilation being as 
long on the charts as 'Idolos: De Mexico 
Parent Mundo' was," Lepez says."'Idolos' 
was unique for us because we ran a very 
Intense [direct] marketing campaign... we can the cam- 
paign not only on Univision -owned networks but one lot of 
networks and it proved to be very effective." 

USE VIRAL MARKETING. 
"We tripled our efforts in viral marketing 
and had great results with Luis Fonsi, 
Juanes and Enrique Iglesias," Kolm says. 
"For fans, having news about what their artists were doing 
prior 5w release generated huge eneectehnns. Another key el- 

ement was synergy obtained from brands that developed 
major publicity campaigns around key releases." 

WORK REI F0SFS FIRST IN LATIN 
ACCOUNTS TO GAIN TRACTION FOR 

MASS MERCHANTS. 
Exitos de Oro' by La Apuesta was out 

for two to three months in Latin accounts 
before Wal- Mart," Phillips says. "The single was big in Mexico 
and it took while for it to get worked here, but once it did, it 
began to get carried by the mom -and -pops and, finally, mass 
merchants. Now, we're nearing 80,000 copies shipped" 

LOWER THE MID -LEVEL PRICE 
-. ON TICKETS. 

For 2008 concerts, "we made a lot of the 
offers in 2007 in a healthy economy," Leon 
says. Though Juanes sold 23.000 tickets 
in Los Angeles this year, "maybe we could have done 28,000 
had we gotten that middle price down"-from $85 to $55. By 

i the time tickets went on sale for Wisin& Vendel's show at LA.'s 
Staples Center, Leon kept the avenge price from going higher 
than $65. "Now more than ever," she says, "the public has to de- 
termine what the artist Is worth." -ccandaeO 
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'08EAR IN MUSIC & TOURING Global 

Making ISPs Pay 
Can European Lawmakers Save The Music? 
By Mari, ihertan ad t 
Bono has been trying to change the 
world for 30 years. His manager 
tried to do it in 30 minutes. 

At the MIDEM conference in Jan- 

uary in Cannes. U2 manager Paul 
McGuinness delivered a keynote ad- 
dress that accused Internet service 
providers of building 'multibillion- 
dollar industries on the backs of our 
content without paying for it." He 

demanded that they commit to 
fighting piracy and suggested that 
they could collect revenue for copy - 
right holders. 

The speech quickly became the 
main topic of conversation at the 
conference and spread from there 
to the mainstream media. And al- 
though the idea that ISPs should 
take responsibility for the music 
piracy taking place on their net. 
works had been discussed atsimi. 
lar conferences for years. 
McGuinness immediately got it in 
front of a wider audience. 

"People realize that when some- 
one of Paul's status speaks out. 
there's good reason for ìt' says John 

Kennedy, chairman /CEO of the in- 
ternational trade body IFPI, which 
has focused on the issue for years. 
He wasn't trying to do it for Paul 

TOP FIVE 
GLOBAL 
STORIES 

OF '08 

McGuinness or U2, he was gen- 
uinely concerned for new artists 
coming along. And it's new artists 
that are suffering." 
- When McGuinness spoke, a sin, 
liar idea was already on the govern. 
mental radar in France, where the 
Memorandum of Understanding 
(MOU) between ISPs and rights 
holders that would ultimately lead 
to President Nicolas Sarkozy's "In. 
ternet and Creation" law had been 
signed in November 2007. But his 
speech may be the silver lining to 
the black clouds hovering above the 
music industry. 

Since then, the French senate has 
approved Sarkozÿ s law, along with 
the 'three stokes" policy that would 
cut off the Internet connections of 
persistent copyright infringers(bill- 
board.biz, Noy 3). The draft still has 

to be adopted by the French paella. 
eant to become law, with debates 
xpected by the end of January. If it 

is, independent administrative au. 
thority HADOPI will be set up to en. 
force the disconnection policy. 

French labels are already count- 
ing their poulets that HADOPI will 
be functioning by the spring -and 
issuing as many as 10,000 first wam- 

ings 

ss ingasmanyas10,000firstwam- 

hogs per day. 

"Rights holders are working to- 
gether to act as one when HADOPI 
is in place," says Marc Guez, direc. 
for general ofthelabel collecting so. 

ciety SCPP, who says the industry 
will contract with a private company 
to identify infringers once the law 
is passed. 

"We will be satisfied if illegal 
downloading is halved within a year," 

says Jerome Roger, director general 
ofSPPF, the French agency that col- 
lects performance rights on recorded 
music for independent labels. 

A U.K. study conducted by Enter- 
tainment Media Research suggests 
that warning schemes can have an 

impact: 75% of illegal downloaders 
say they would stop if they received 
a warning from their ISP. 

That will be tested first in New 
Zealand, which recently passed the 
Copyright (New Technologies) 
Amendment Act -- essentially the 
world's first three -strikes law - 
that's due to take effect in February. 
But the French National Assembly 
vote holds the key to the future of 
s uch initiatives. 

"The great thing about the 
Sarkozy proposal is that it's educa- 

tional." Kennedy says. "Everybody's 
aware their connection is at risk, no 

a huge percentage of people will just 
stop without the industry having to 

do anything." 
Where France leads, the United 

Kingdom may follow. On July 24, six 

leading ISPs-Virgin Media, BSkyB, 
Carphone Warehouse, BT Orange 
andTiscali- joined U.K. trade bod- 
es the BPI and the Motion Picture 
Assn. as signatories to an MOU bro- 
kered by the government's Depart- 
ment for Business, Enterpris e and 
Regulatory Reform (BERR). 

Under the MOU, the music in- 
dustry organizations and ISPs agree 

to certain principles, including a 

trial delivery of up to 1,000 warning 
letters per day to subscribers en. 

gaged in copyright infringement and 
commitment to work nn a plan to 

deal with repeat offenders. 
The latter may prove to be the 

sticking point in the efforts to in- 
troduce a three -strikes policy in 
Britain. Virgin Media and BT were 
already sending out "informative 
letters before July 24. But as re- 
cently as April, BPI CEO Geoff Tay- 

lor and Carp hone Warehouse 
chairman Charles Dunstone were 
involved in a war of words after 
Dunstone said that he would never 
disconnect a subscriber based on 
orders from a third party. 

BPI public affairs director Rich. 
ard Mollet worked on the MOU and 

the parallel BERR consultation that c -3 
'Without the 

threat of 
legislation, they 
will do as little 
as they can.' 

-U2 MANAGER PAUL 
MCGUINNESS 

CZD 
will recommend a permanent frame- 
work to the government. The gov- 

ernment is already on record as 

preferring co- regulation, although 
Mollet says this needs to he hacked 
up by a "statutory or legislative ob- 

ligation for ISPs to have effective 
measres in place to prevent copy. 
right infringement." 

Perhaps significantly, none of the 
ix ISPs would make an executive 

available for an interview, although 
BT did issue a statement saying 

there has been "real progress.' But 

Ian Clarke, public affairs manager 
at the Internet Service Providers' 
Assn., says he's concerned that its 
other members are not involved in 
the discussions. 

"For any system to work, it's im- 
portant that it has buy -in right across 

both industries: Clarke says. "It's 
not that companies will oppose the 
agreements just because they're not 

involved, but it may be their inter. 
ests are not being represented." 

Kennedy says that he's nervous 
about the process. "We don't need 

legislation for the sake of it but the 

truth is that U.K. ISPs will not vol- 

untarily accept a code, not least be- 

use they already know Carphone 
Warehouse won't sign up for it." 

British consumer groups have 
also been vocal in their opposition 
to a three -strikes law. "Consumers 
are not going to return to the con- 
sumption patterns of the past any 

ore than they would have returned 
to horses to meet their transport 
needs after the internal combustion 
engine hadentered the scene, "Con- 
sumer Focus said in its submission 
to the BERR. "We consider 
necting consumers from the Inter- 
net for alleged file. sharing activity 
to be a disproportionate sanction." 

Kennedy says that progress has 

been made at the European Com- 
mission, despite the Sept. 24 pas- 

sage of amendment 138 to the 
European Parliament's telecoms 
package, which stated that °no re- 

striction may be imposed on the fun- 
damental rights and freedoms of 
end us without a prior wiling of 
the judic al authorities." That could 
have made a French law unenforce. 
able. But European telecommunica- 
tions ministers removed the 
amendment at a Nov. 27 meeting. 

"Once that amendment reared its 

head, everyone started running 
scared," Kennedy says. "I'd still like 
to think a recommendation, if not 
legislation, is in the pipeline. Vivian 
Reding has said, 'Doing nothing is 

not an option,' " Kennedy contin- 
ues, referring to the EC commis- 
sioner for information society and 

media, "but I'm worried that back 

in Brussels. doing nothing is very 

m uch an option." 
Until the major European nations 

take their own steps, Brussels is un- 

likely to act. That would leave the 

sicbusiness relying on the courts 

of various individual countries in 

the hope that a patchwork quilt of 

legal judgments could add up to Fan. 

European law by default. 

1 During year of restructuring at EMI U.K., chairman /CEO Tony Wadsworth heads° string of high- level exits.2 The European Commission proposesan extension of the 

copyright term for recorded music from 50 to95 years.3 Europesauthore bodies ere ordered by the European Commission to end "anti- competitive'territorlal exclusivity 
practices. 4 BMG re- omerges as a Pan -European music rights management firm two weeks alter selling its stake in Sorry BMG. 5J The U.N. record business ends the year in 

turmoil as wholesaler EUR, retail giant Woolworthsand India distributor Pinnacle all collapse. 
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The strategy has brought some 
success. On Nov. 26 the Danish ap. 
peals court upheld a decision that 
ordered the ISP Sonofon to block ac- 

cess to Pirate Bay, the notorious 
Swedish BitTorrent tracker. And a 
Brussels court gave the Belgian ISP 

Scarlet an Oct. 31 deadline to install 
measures to filter out copyrighted 
works belonging to members ofau- 
thors' society SA BAM. 

There have also been failures. In 
March, the Italian Guarantor for the 
Protection of Personal Data ruled 
that individual privacy took prece- 
dence aver copyright protection after 
4.000 Internet users were sent let- 
ters by a law firm acting on behalf 
of the German label Peppermint. 

Thu was "definitely a move in the 
wrong direction' according to Enzo 
Mma, president ofFIMl, the major- 
label trade organization. 

An Italian court also overturned 
a ruling that the country's ISPs had 
to block access to Pirate Bay. al- 
though Mazza expects Italy's 
supreme court to uphold the origi- 

nal ruling. 
That's why Kennedy describes 

IPPI's ongoing campaign as "like 
[British celebrity ballroom show] 
'Strictly Come Dancing': two steps 
forward and one step back." 

And the situation in Europe may 
prove simple compared with the one 
in America, where business imper- 
atives-as opposed to legal ones- 
se em to hold the most sway. 

Music Group is in the 
early stages of exploring the idea of 
adding a surcharge to ISP accounts 
that would pay labels for the music 
traded over file- sharing networks. 
Others hope that, as increasing file - 

sharing traffic strains upon their 
networks, ISPs will have their own 
reasons to place limits on the 
amount of data that users can share. 

Other industry executives believe 
it will take the threat of a three - 
strikes law in the United States to 
get the ISPs to the negotiating table. 
The U.S. telecom lobby is particu- 
larly strong, and any attempt to push 
through a law would face strong op. 

WORLD WAR ISP 
Copyrights, Courts And Cooperation 
Across Europe By Tom Ferguson 

UNITED KINGDOM _.he music business favorsalegislative 
... _. _.. _._ ants content owners and ISPS to tackle 

aright infringement voluntarrly. A Memorandum of Understanding - 
red by leading ISPS, the 801 and the Motion Picture Assn. in July - 
omitted ISPS reissue warning letters to infringers, but a long -term 

,ategy for repeat offenders is yet to beset 

GERMANY In September Germany introduced legislation 
',Hying court procedures for demanding information on infringers 

n ISPs. That follows a July 2 ruling horn Hamburg's Upper Court of 
orals that the Cham, Switzerland -based file- sharing platform 

-dshare has to prevent unauthorized distribution of copyrighted 
, _rial in Germany. 

position from deep -pocketed foes. 
Significantly, RIAA president Cary 
Sherman says the organization does- 
n't plan to pursue legislation on the 
issue. But a successful campaign in 
Europe could provide momentum to 
lobby for similar laws in the States. 

For the next few months, all eyes 
will be on the French parliament and 
the United Kingdom's BERR con. 
ruination process. If by mid -2009 
both markets -respectively the fifth. 
and third. biggest in the world, se 
cording to IFPI -have government. 
approved three -strikes schemes in 
place, expect Brussels "Eurocrats" 
and U.S. executives to take notice- 
especially cf'unlimited music dig- 
ital products like Nokiá s Comes 
With Music succeed in Europe. 

And if they don't? For anyone who 
thinks the fight might be almost over, 

the man who started the ISP regula- 
tion bandwagon rolling has a wake - 
up call for the music industry itself. 

McGuinness says that for all the 
promising signs of progress, there 
still isn't a functioning agreement- 

based on either legislation or nego. 
tiation -that compensates rights 
holders for digital piracy. 

"The deeper I've gotten into it, the 
more aware Eve become of the 
icism with which the ISPs were deal - 
ing with the problem: he says of his 
year as the poster boy for ISP respon- 
sibility. 'They were making friendly 
noises about cooperation but effec- 
tively doing nothing. Without the 
threat of legislation, they will do as 
little as they can." 

For some markets, McGuinness 
says, it's already too late -"Chinese 
ISPs have basically obliterated the 
paid -for music industry' -and swift 
action is needed to save others. 

There are lots of people out there 
in responsible positions now using 
phrases like 'the death of copy- 
right,' "he says. "The ISPs have 
worked out that as long as they keep 
talking no ones actually going to 
stop them from doing what they 
want to do, which is sell broadband. 
And selling broadband is much was. 

ree than cooperating in the fight 

DENMARK Denmark's High Court just uphotd 
February court ruling requiring the ISP Sonofon to 
block access to Sweden's Pirate Bac But Danish 
ISPs want a voluntary solution, and a March 

government report urged 1101",.'rlr.[r salve their 
copyright infringement is, l gue. 

FRANCE In November the French senate approved 
the "Internet and Creation" bill, championed by President 
Nicolas Sarkozy, that calls for a "three strikes" law that would 
require ISPs to disconnect persistent copyright infringers. 
Although the bill faces parliamentary debate in January, industry 
insiders are confident it will become law by spring 2009. 

ITALY Lotember an Italian court overturned a lower court's ruling that 
SPI need toblock access to the Sweden -based file- sharing 
Rights holderaare appealing that decislun. Earlier in the 

als bemoaneela Parliament -appointed regulator's ruling that the 
esncerttsofcopyrlght infringers outweighed Copyright protection. 

YEAR -END DOUBLE ISSUE 

against piracy." 
Like his ost famous charges 

McGuinness still hasn't found what 
he's looking for. But as Bono discov- 
ered long ago, just because chang- 
ing the world is difficult doesn't 
mean give up. 

'Copyright is part of civilization,' 
McGuinness says. "And if we are to 
be a civilized society, we must pro- 
tect the rights of authors, com- 
posers, performers -journalists 
even. Otherwise it's a bleak future 
ahead, consisting of very old record- 
ings and reality TV shows." .... 

Additional reporting by Antony 
Bruno in Denver, dynastic Pichtvin 
in Paris and Mark Worden in Milan. 

. z ái 91i 
o o iows 

.61z ñiino,rá.uiíielaba 

DECEMBER 20, 0000 /// www.billboard.biz 43 

www.americanradiohistory.com

www.americanradiohistory.com


n '08 YEAR ININMUSIC & T 

(1\4r 

\\ 

1 

1 

111 Local Zé_ _ 
Major Labels Are Thhilnking Global l But N t - Acting Locally Brom Ferguson 

GLobal 

LONDON-Going global is getting tougher. 
While 2008 market figures are not yet available. indus- 

try observers in key music markets expect domestic artists 
to gain ground at the expense of international acts. 

In 2007, domesticacts increased their share in 19 ofthe 
39 market s surveyed, according to IFPI statistics, with four 
staying the same. lnthe last fiveyears, domestic repertoire 
has gained market share in 22 of the 42 markets for which 
n umbers are available, with two unchanged, 

One might expect that this would make it easy for local 

acts to find homes on the local branches of major labels. 
But reports from several countries suggest that majorlabel 
downsizing has forced them to reduce their investment in 
local talent, although none would divulge official num- 
bers. In France, the labels body SNEP says that the majors 
signed 79 new acts in 2007, down from 96 in 2006. Dur- 
ing the first half of 2008. they signed only 28. (Compara- 
ble figures are not available in other markets.) 

EMI Group chairman Guy Hands has said he wants to 
cut the label's global roster. But Universal has continued 
to build market share in key countries, partly through 
label acquisitions. 

EMI Music Canada president Deane Cameron once 
rued the nickname "Captain Canada" by signing 20 do- 

mestic acts. Now that number has been halved -even 
though the market share of Canadian acts at home grew 
from 22% in 2003 to 33 %in 2007. EMI's restructuring has 
been a factor, Cameron says. But "75% of it has to do with 
how hard it is to break an actin Canada these days." Emerg- 
ing acts can tap the independent sector's public funding 
before approaching major. Partly for this reason, Univer 
sal Music Canada president Randy Lennox says that half 
its 20 domestic acts are signed through license deals. 

Canadian indie labels are taking advantage of the ma- 
jors' reluctance. Michael Burke. CEO of Victoria. British 
Columbia -based Cordova Bay Records, signed the rock band 
State of Shack, which has sold 42,000 copies of its 2007 
album in Canada, according to Nielsen SoundScan,and re. 
cently signed a U.S. deal with Universal Republic. 

"They were turned down by all the big labels," Burke 
says. We kept asking ourselves what the problem was." 

In Italy, the marker share of domesticrepertoire rose from 
48 %in 2003 to 60%in 2107. But a decrease in the number 
of Italian acts signed by major labels meant that this year's 

TOP FIVE 
ASIA 

STORIES 
OF'08 

IPolG position: 

POLARKREIS 111 

t 

dominant local acts were veterans who mostly appeal to an 
older demographic. EMI Italy GM Marco Albani says that's 
due to the "particular loyalty established Italian artists enjoy 
among their f base." While he declined to comment on 
the size of EMI's domestic roster, Albani says it "now cor- 

responds to what our stmclure and the market permit." 
In Australia, domestic repertoire's market share rose from 

26 %in 2003 to 29%in 2007, And while that trend is expected 
Meantime, Michael Parisi, outgoing president ofA &R for 
Warner Music Australasia and 
room Records, suggeststhatlocalactsmay increasingly get 
their start by signing to an indie. (Parisi in leaving Warner 
Dec. 31- although he will remain a consultant -to start his 
own management company.) In five years Parisi predicts 
that "the big companies will no longer do the A &R them- 
selves but will partly or wholly fund smaller creative hubs 
in the fomr of managers, labels oreven artists themselves." 

In South Africa -one of the few music markets that 
grew in 2007 -domestic product accounted for 43% of 
market in 2007, up from 32% in 2003. "Indies with the 
right ears and proven track records are able to get to emerg- 
ing acts much sooner than a major." says lance Stehr, 
owner of the Johannesburg.based label Ghetto Ruff. 

Although this pattern suggests that the majors could 
see their businesses further decline, the German market 
shows that isn't necessarily so. In Germany, local musids 
share ofthe market rose from 48 %in 2003 to 62% in 2007. 
Executives there believe that 2008 was another strong year 
for local acts, and estimates suggest that more than 40 new 
acts released majorlabel debuts in 2008, including the rock 
acts Polarkreis 18 (Vertigo /Universal) and the pop singer 
Jennifer Rae (Starwatch /Warned. The country even ex- 

ported talent to the United States: Tokio Hotel's album 
"Scream" his No 39 on the Billboard 200 in May. 

"GennanaudienceshavenxGsco dtheirownlangluge," 
says Volker Neumigler, n anagingdieeaorofthe Berlin -based 

artist management company 313 Music, which has enjoyed 

success with Sony BMG signings Mark Medlook and Fady 

Maalouf. "Ifyoú re not releasing German -language product. 
you've failed to see the signs of the times." ^ 
Reporting by Jars Brandre in Brisbane. Audralia; Wong 
Spahr in Hamburg; Mark Worden in Milan; Aymeric 
Pichevin in Paris; and Robert Thompson in Toronto. 

1 AkerBjörkmakespro-TibetmmmenisorstageinShanghai,theChlnesegovernmenttekase 
hxdmestancecnap¡urwingooncarts.Z3hefècordirgindustry ASsn.oflapanannouncesa 
nxusne drop m shipttems ot irternationai repertoire. 3 Bneial neoworkirg exoaras In Asia es 
MySlracebunctwsstesinlráisandSouthhorea 4GOOglestartsalreemusic-marchsurvicein 
Chnaaslawsnlspleupeoainsrtherrerkat-leadirgsearchengineBaidu. SNdèAUextoppiesSany 
Muse EntertammentaslapatsbadirglabM..acmrdngtoSourWScanlepan 
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The Beijing Olympics served 
as China's coming -out party, as 
well as an opportunity for the 
entertainment industry. Here are 
five ways the Beijing games 
changed China's music business. 

nternàtionà" o 
all international perfor - as the 

Olympks approached (Billboard. Aug. 91 China's concert business is 

back to normal. "There s huge relief the Olympics are over;' says Steve 
Sybesma, CEO of the Shanghai -based concert promoter China West, 
which presented Krnye West (shown above)and Kylie Minogue in post. 
games shows. Although ticket sales have been slow for some intema- 
tonal shows, promoters are confident that the business can rebuild. 

China's new openness apparently involves allowing international 
artists to venture beyond Beijing and Shanghai. Avril Lavigne's early- 
fall tour Included dates in Guangzhou. Wang and Chongqing. "It 
was groundbreaking,' says Jonathan Krane. CEO of the Shanghai- 

'. based promoter Emma Entertainment .'Ticket sales were very strong. 
We'll continue to go into secondary markets throughout 2009." 

After the revelation that the girl who per- 
formed at the Olympics' opening ceremony 
wasn't really singing, China's Ministry of Cul- 
ture posted on its Web site a draft of legis- 
lation stating. "Performers must not cheat 
audiences by lip -synching, and concert or- 
ganizers must not arrange for performers to 
lip- synch." "This is a very good thing for Chi- 

nese rock music." says Zhang Ran, CEO ofthe Beijing -based pro- 
moter SS Music. It will give bands a chance to show their authen- 
ticity." It's unclear when the rule will be enforced or whether It 

applies to International artists. 

Among Beijing's new yen- 
es, the 18,000- capacity 

Olympics Basketball Arena 
stands out. Co- managed by 

Australia- and U.5. -based 
C AEG Ogden and the NBA, it 

will be the nation's firstcom- 
mercially branded venue, with naming rights now on the market. "We'll 

.. have a number of sponsors for the building,' says Alan Graham. AEG 

Ogden's director of East Asia, "including founding partners." 

Expo in Shanghai will China's in the 
and tlw cin'S Olympic-style makeover will include several 

RkJ rtDowd. biggest kdowarenarowsfnwnnthan 7,,800peo- 
pie. But the Wood Expo's new basketball arena, managed by AEG and 
the NBA, will give the concert business a boost. -Berwin Song 

LAddi(ional reporting by Lars Brand. in Brisbane, Australia. 
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Photo Contest '08 YEAR IN MUSIC &C & TOURING 

Picture 
These 
Billboard and PDN are proud to join forces to present the 
winners of the first Summer Music Moment photo contest, 
celebrating the collaboration of music and visual artists. 

Best Performance Photo, 
Proteaslanak Kevin 'Rachman 
Title: Iscflgl, Austria 
I was the tour photographer for the Scissor Sisters. 
After getting shots of the band onstage with just a 
backdrop, I decided to go for the silhouette with all the 
mountain scenery. 

02 

i, y. g 1 
+. .:a.,~ 

TNb:LUnl6n 
d h a manual focus tilt shift lens 

In vocalist Nicolas Godin in 
to create an interesting 

BaatSarlesPhotor 
Prafarlonsh Plater M. van Hattem 
Tabs Monissey Live In NYC 
These photographs were taken while Morrissey was 

Hammerstein 
performing 

cries of 
dates at New York's 

YEAR -END DOUBLE ISSUE 

ÍYOfth where nS000 sé 
before 

know 
show 

could 
tof wtstage.ther 

shooters 
terste the show began wa 

led with two other 
before, 

k te our 
lead singer 

Marina 
Wayne ing lips thyshrw ae,Iknew lI Cold onl Wayne 

ne started the show ina ball, and Iedt ogybairn 
S for a coupl¢ of seconds, so I snapped two quick 

HOW WE 
PICKED THE 

WINNERS 

The winners et 8111bnar: 

0DN's Summer Music Mc 

photography contest were chosen 

by a panel of lour judges: Atlantic 
Records president lulls 

Greenwald. Billboard editorial director Bill Werde. Billboard 
photo editor Amelia Halverson and Reyman Studio 

ncipal /creative director James Reyman. For more 

nformatien, go to billbOerdphOtOCOntest.rem. 

Best SPOtIWÌ/ËtW '. 
ManFew NelderM1euser 

Tend: China 
Lead ad est Hui pang 

punk 
Demerit grabs wheel 

fnjinr,c inaraIete nigM1t punk performante in 
Nanjing. China. 
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'08 YEAR IN MUSIC & TOURING Photo Contest 

Best Fence Photo, Amateur: Nonstantln sergeyev 
Tige: Punk Rock Show, Washington Square Park, New York 
The Brooklyn -based World /Inferno Friendship Society has an extremely 
dedicated and energetic fan base. so I always try to capture the band at Its 
concerts. This particular show commemorated the Tompkins Square Park 
riots in 1988 and there were many stage divers, one of whom I captured in 
this shot from my convenient position on the side of the stage. 

Best 
Spontaneous 
Moment 
Photo, 
Amateur: 
Timothy 
Murray 
Title: 
Eldorado 
Burbank, 

Calif. 
SD 

with 
Canon 

SD with Canon 
50mm/A (ISO 
1600,1/2 

sec. 

.d, was 
holding very 
steady while 
Major Grace 
Cars singer peed 
Carson prepped 
for studio. 
in the studio. 

Best Perlorm anee Photo, 
Amateur: Lawrence Cassel 
71tIe: My klonamglackwgGreekTheatre,Los Angeles 
The act *a CILIA .'.ttle- first.y ia- .:W. 

E-711 
7ts 

399, 

Title: The Shys elate Viper Room and 
on Sunset Ship, Los Angeles 

I wanted to do a tribute to the 
photographer Jim Marshall with black. 
and -white film. I felt that the Shys 
embodied the spirt from that era as well as 
the energy of our time. They granted me 
access, and I followed them from sound 
check to dinner and then on to the show. 
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B est Place 
Photo, 
Amateur: 
D avid C. 
B arnum 
Title: 

Earthiest 
The 

band brad 
and Its 

tour manager manageer 
Seth Loeser 
allowed me to 

gad this show 
and few 
others in 2e07.I 
stood in the 
atcoSthe 

Hatch In 
Boston ni two and 
shot 

e fora 

Mis with 
mylSmin 
Fisheye. 
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EXTRA 
EMI MUSIC PUBLISHING SPECIAL EDITION 

SONGWRITERS DAILY ;A 
EXTRA 

VICTORY S 0 N G 
2008 SPECIAL END-OF-YEAR EDITION 

EMI MUSIC PUBLISHING SALUTES SONGWRITERS AROUND THE 11 
WORLD FOR THEIR PASSION, CREATIVITY, AND SUCCESS IN 2008. 

GREAT MUSIC EVERYWHERE 

Great music was everywhere in 2008. And, 
once again, behind all this great music 
stood great songwriters. From all of us at 
EMI Music Publishing, we offer our sincere 
thanks and congratulations. 

EMI 
MUSIC PUBLISHING 
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EXTRA 
EMI MUSIC PUBLISHING SPECIAL EDITION 

SONGWRITERS DAILY EXTRA 

HIT PARADE! 
SONGWRITERS LEAD THE WAY 

Songwriters from all nations and all walks of life 
are united by their passion, their creativity and 
their ability to connect with music fans everywhere. 
"We at EMI Music Publishing are committed to 
championing songwriters and their work across the 
world, and we're proud to celebrate their collective 

success over the last twelve months," remarked 
EMI Music Publishing Chairman and CEO Roger 
Faxon. "Songwriters are at the center of today's 
entertainment landscape, with their work playing 
an essential role in digital services, radio, television, 
video games and many other areas." 

MN WHERE SONGS LIVE 

20" Wide 

YOURS TO KEEP 

r51FREE 

POSTER 
A Tribute to 

Songwriters Everywhere. 

EMI Music Publishing today anno- 
unced the release of a commemo- 
rative poster honoring the passion, 
creativity, and commitment of song- 
writers around the world. The poster 
is based on an original painting by 
Mark Stutzman -a Maryland -based 
artist whose work is notable for 
its sensitivity to pop -culture details, 
idealized realism, and commitment 
to traditional drawing and painting 
techniques. 
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SONGWRITERS OF THE WORLD 
About the Artist: 

Best known for his rendition of the young 
Elvis Presley stamp, Mark Stutzman's 
illustrations have been featured in numer- 
ous advertisements, periodicals, and other 
promotional and editorial material. He has 
created artwork for Broadway musicals such 
as Young Frankenstein, covers for Steven 
King novels, posters for magician David 
Blaine, and illustrations for Esquire, MAD 
Magazine, Entertainment Weekly, and The 
New York Times, among others. Mark was 
awarded the 2007 Steven Dohanos Award by 
the Society of Illustrators for his collectible 
poster included in Panic at the Disco's box set. 

EMI 
MUSIC PUBLISHING 
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CHRIS BROWN HAS done it again. For the second 
time in his young career, Brown is Billboard's top pop artist of the 
year. He also took the crown on the Top Artists tally in 2006. Brown's 
2007 release "Exclusive" comes in at No.13 on the year -end Top Bill- 
board 200 Albums recap while he places five titles on the Hot 100 
Songs tally: "No Air" (his duet with Jordin Sparks at No. 6), "With 
You" (No. 9), "Forever" (No. 10), "Kiss Kiss" (featuring T -Pain at No. 
19) and "Get Like Me" (David Banner featuring Brown at No. 66). 
Billboard's year -end music chart recaps are based on data compiled 
during the chart year that began with last year's Dec. 1 issue and 
ended with the Nov. 29, 2008, issue. s This is only the fourth time 
one artist has notched three singles in the top 10 of the year -end 
songs list. The last time it happened was in 1994, when Ace of Base 
did the trick with "The Sign" (No.1), "All That She Wants" (No. 9) and 
"Don't Turn Around" (No.10). Before that, the Bee Gees did it in 1978 
and Elvis Presley shook up the list in 1956. 

The 2008 runner-up pop artist of the year is Lil 

Wayne, who racked up the first million -selling week 
for an album since 2005. Weery's Cash Money /Uni- 

rsal Motown set "The Carter IT bowed with 
1,006.000 copies in June and finishes at No. 3 on the 
year -end Top Billboard 200 Albums tally. Wayne also 
scores a whopping eight titles on the year -end Hot 
100 Songs recap. His highest -ranked single is "Lol- 
lipop' (featuring Static Major) at No.4. 

No. 3 on the Top Artists recap, Rihanna -who is, 

naturally. the top female pop artist of the year -also 
has five entries on the year-end Hot 100 Songs list. 
Her highest-ranked is the ballad "Take a Bow' at No. 

12 while her summer hit " Disturbio" (co- written by 
Brown) comes in at No. 16. Her Michael Jackson - 
sampling 'Don't Stop the Music" is right behind it 
at No. 17. TI.'s 'Live Your Life; on which Rihanna 
is featured, is at No. 37 
while her "Hate That l Love C-/D 
You' (featuring Ne-Ye) 

Lii Wayne scores a her filch and d final single on 
the list at No. 62. The young 
diva's 'Good Girl Gone 
Bad." thanks in part to its 
midyear "Reloaded" reis- 
sue, stands tall at No. 21 on 
the yearend Top Billboard 
200 albums recap. 

Coming in at Nos. 4 -8 on 
the year -end Top Artists 
recap are leading ladies Ali - 

da Keys, Taylor Swift, Leona 
Lewis, Miley Cyrus and (ordin Sparks, respectively. 
They are followed by Cyrus's Hollywood labelmates 
Jonas Brothers at No. 9 and rapper T.I. at No.10. 

Keys crowns the Top Billboard 200 Albums 
roundup with her late 2007 J Records release "As I 

Am" and owns two titles on the Hot 100 Songs recap: 
"No One" (No. 3) and "Like You'll Never See Me 
Again" (No. 47). 

Lewis has the second- highest -ranked single on the 
year-end Hot 100 Songs recap with her U.S. debut 
'Bleeding Love" (Syco /J /RMG) and finds herself at 
No. 19 on the Top Billboard 200 Albums tally with 
'Spirit.' "Bleeding Love also finishes strong on a 

number of other year-end recaps: No.4on Hot Adult 
Contemporary Songs, No.6on HotAdultTbp40 Songs 
and No. 3 on Hot 100 Airplay. 

Lewis is also the years top new pop artist -the first 
time a U.K. artist has achieved that distinction since 
1997, when the Spice Girls came in at No. 1 on the 
Top New Artists recap. 

We've covered the singles at Nos. 2, 3 and 4 on the 
Hot 100 Songs roundup (Bleeding Love," "No One" 
and "Lollipop ), or what's the years top song? 

The inescapable 'Love by Flo Rida featuring T- -Pain. 
The Poe Boy /Atlantic hit spent 10 weeks at No. 1 

on the Billboard Hot 100 -the most of any single 
during the eligibility year -and an overall total of 
40 weeks on the tally. It also lands at No. 2 on the 
Hot 100 Airplay and Hot RingMasters recaps and at 
No. 1 on the Hot Digital Songs and Hot Rhythmic 
Songs roundups. 

The year-end Hot 100 Songs recap hosts abevy of 
new artists who broke ground this year. Aside from 

Lewis, Ho Rida and Sparks, 
the list features young fe- 

male singers Sam Bareilles 
(No. 7), Katy Perry (Nos. 14 

and 36), Colbie Caillat (Nos. 
21 and 67) and Estelle (No. 

39). Gents are represented 
by Metro Station (No. 32), 
Colby O'Don is (No. 51), 
Matthew Santos (No. 63), 
Kevin Rudolf(No. 55) and 
"American Idol" runner -up 
David Archuleta (No. 76). 

Switching gears from 
ewbies to veteran g as, this 

year's roundup of year-end tallies see many familiar 
faces from the pant continuing to make waves. Miduel 
Jackson owns the No. 1 title on the Top Pop Catalog 

Albums recap with his 1982 album "Thriller 
(Epic /Legacy /Sony Music). The set ranks at No. 1 

thanks to a new chart life it gained after it was reis- 
sued early in the year in a 25th -anniversary edition. 
The new version included remixes and reworkings 
ofthesers original tracks with such guests as Fergie, 
Akan and Kanye West. 

1Wo rock bands that first made their Billboard 
charts debut in the '70s place high on the Top Bill. 
board 200 Albums year -end recap -the Eagles' Long 

Road out of Eden' (ERC) is at No. 4 while AC/ DC's 
"Black Ice" (Columbia /Sony Music) is at No.15. Co- 

incidentally. both albums were sold exclusively in 
the United States by Wal -Mart 

Meanwhile, 2008 Rock and Roll Hall of Fame 
inductee Madonna is at No. 23 on the year -end 
Hot 100 Songs recap with "4 Min s °(featuring 
Justin Timberlake). The Warner Bros. single is 
the diva's highest- ranking title on the year -end 
Top Hot 100 Songs list since 2000, when 'Music' 
tuned up at No, 17. 

whopping eight titles 
on the year -end Hot 

100 Songs recap, with 
his single 'Lollipop' 

at No. 4. 
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In Uncertain Times, 
The Live Music Business 

Posted A Strong 2008 
By Ray Waddell 

THE 
RULES 
OFII lE 

ROAD 

Raise your hands: BRUCE 
SPRINGSTEEN 8 THE E 

STREET BAND staged the 
highest -grossing tour in 

their history. 

IN A YEAR when corporate maneuvering by live entertain- 
ment firms often generated as many headlines as performances 
by concert headliners, the live music business held its ground. 

In fact, the global concert industry managed a financial re- 
bound in 2008 in an extremely challenging environment. But 
a boost in dollars does not outweigh the ongoing specter of de- 
clining attendance. The people who went to concerts spent 
more money to go, but plenty of potential concertgoers opted 
out. Realistically, if touring is going to carry the flag as the most 
reliable revenue producer in the music industry, an even better 
performance at the turnstiles should be expected. Even so, 
up is up, and in an economic environment where growth in busi- 
ness is hard to find, the concert industry pulled it off. For the 
touring chart year that ran from Nov. 14, 2007, through Nov. 11, 

2008, grosses reported to Billboard Boxscore totaled slightly 
less than $4 billion worldwide, the most ever for a year and up 
almost 13% over last year. North American concert dollars are 
up 8% after a 10% decline last year. But data on actual tick- 
ets sold tells a less positive story. Global attendance is virtu- 
ally flat, but with 6% fewer shows. And North American concert 
attendance is down nearly 2 %, after a nearly 20% decrease last 
year, continuing a troubling trend. 
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Globetrotters: 
(clockwise from 
left) BON JOVI, 

THE POLICE 
and MADONNA 
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In this economy, 
is it good news 
that grosses are 
up or bad news 
that attendance 

is down? 
C/3 

Paid attendance of 48 million in 
North America war reported to Box. 

score in the past year, down from 51 

million last year. While such wore. 
ported events as casinos, private 
dates, fairs, festivals, clubs, less -than. 
successful shows and international 
dates boost overall concert business 
to an estimated 47 billion. S8 billion, 
most would agree that the overall ob. 
jectìve is to grow the audience. 

So, given the global economy, is it 
good news that dollars are up or bad 
ne ws that attendance is down? 

think ifs no news. Touring nu 
bersarelaggingec nom indicators," 
says music business accountant Bill 

Zysblat,a partnerat RZO Productions, 
who has worked with the Rolling 
Stones, the Police, Sting and David 
Bow among others. °Tours are 
planned nd put on sale well in ad- 
vance of the actual shows being re- 
ported. So the economics of touting 
are reflective of the economic condi- 
tions three to six months before the 

reporting date.' 
Others also think what happened 

in 2008 stays in 2009. 
"I do not think any trend in 2008 

is relevant in predicting nest year; 
AEG Live CEO Randy Phillips says. 

"Most shows that have played out this 

year went on sale in the first half of 
the year, well before the meltdown of 
our economy. 0008 was still the 'calm 
before the storm :° 

Jason Gamer. CEO of global music 
for Live Nation, says the live business 
"is healthy and selling tickets when 
it needs to be. What you've seen for 

the last two years is slightly reduced 
show counts but better per-show at. 

tendance and gross, which I think 
lends itself to our theory, which is 

you make smart decisions about 
which shows to invest in, you go a8 

in on those shows and work hard.' 
While the impact of the economy 

must be dealt with, "bands do not de- 

cide to tour based on the economic 
conditions of the world. They tour 
for other reasons,' Zysblat says. "Ifs 
the results of the tour that are often 

based on economic conditions." 
Marc Geiger, the contemporary 

music department head at the 
William Morris Agency, thinks 2008 

umbers are 'pretty good," given 
the circumstances. "My guess is 

globalization and the inefficiencies 
of the business will be enough to 

¡allow foil continued growth.' 
Geiger says. He adds that the year 

s 

solid" in his estimation, except 
for the fourth quarter. 

Zysblat believes the increase in 

YEAR -END DOUBLE ISSUE 

www.americanradiohistory.com

www.americanradiohistory.com


DUSTRY'S CHOICE 
PREVOST XLII ENTERTAINER 

CLEAN 
EPA 2007 

FOR MORE INFORMATION 

Juan Lepe, Sales Manager, Entertainer Market 

800- 897 -7386 or visit WWW.PREVOSTCAR.COM 

® Prevost end,M1e Ultimate Class' are re0151ere0 Vademaft of Prevost, a dvision of Volvo Group Calada Ix.NI rights reserved. 

PREVOST COACHES ARE THE CHOICE 

OF THE ENTERTAINMENT INDUSTRY. 

Unique styling 

Unmatched ride comfort and spacious interior 

Quality, safety, and environmental care 

24/7 dedicated support and customer service 

A commitment to the industry that does not sway 

PíEVOST. 
The ultimate class. 

www.americanradiohistory.com

www.americanradiohistory.com


'08 YEAR IN MUSIC & TOURING Touring 

Cheers from Chicago 
to London: 
Lollapalooaa filled 
Grunt Park while 
SPICE GIRLS (below) 
played 17 sellouts at 
the 02 Arena. 
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worldwide touring dollars coupled 
with Flat attendance indicates either 

in ticket prices at the local 

currency level or currency gains. 
"Since we have not really seen 

gains against the dollar, one would 
have to assume that ticket prices, 

average, 
are higher," he says. 

Gi e most e experi- 
encing economic econom ic contraction, 1 

would say if we achieved flat atten- 
dance in the third and fourth quar- 
ters that would be a very good thing 
-compared to the alternative." 

Certainly. part of the North Amer- 
ican attendance decrease can be at- 

tributed to an 11% decrease in the 
number of shows on the continent. 
This contraction should not neces- 

sarily be considered a badthing: the 
more conservative talent buyers have 
long argued that some tours are ill- 
conceived and shouldn't go our at 
al And the fact that the decline in 
the number of shows outpaced the 
decline in 

e 

endan eles s the 
somewhat, m what, thoughwhich 

shows were not booked (were they 
stadium concerts or club concerts ?) 

remains in question. 

c sl 

The trend of 
dollars outpacing 
attendance has 
been evident for 

more than a 
decade. 

/ 
On a show -by -show basis, a telling 

barometer of the overall health of 
business, the average gross w North 
America was $198,160, up from 
1168,253 last year, an increase of 
nearly 18 %. Better yet in the view of 
many, the average attendance per 
show in North America was 3,479, 
up 6.3 %. Last years per -show atten- 
dance in North America was the low- 
est on record for Boxscore at 3,273: 

a decade ago, average attendance rou- 
tinely topped 6.000. but some of the 
decline seen today is likely due to 
more diligentreporfngfrom smaller- 

capacity venues. 
An increase in dollars spent on 

concerts is a positive, but the trend 
of dollars outpacing attendance has 

been evident fo r more than a decade 

and doesn't bode well for a recession- 

ary economy. As of this year, con- 
sumers till pay for the superstars. 

four new entries from 2008 
treks into the top 10 tours of all 
time -the Police, Bruce Springsteen, 

Bon lovi and Madonna -the super- 
stars delivered. 

Considering touring costs and 
money paid to top road performers, 
grossesdo not necessarily equal prof. 

its in this world, but the top promot- 
ers volume and dollars. 
live Nation reported 9,217 shows for 
the year, generating 34.5 million in 
attendance and nearly $2 billion in 
ticket sales. That's 798 fewer shows 
than the previous year, roughly the 

some attendance and more than $100 

million 
e 

in ticket sales. Mega- 

deals with ranging from 
Madonna to 62 aside, when viewed 
strictly as a concert promoter, Live 

Nation making more from less is an 

accomplishment. 
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"We have for the last two years had 

a definite, concerted effort to make 
smarter decisions on which shows 
we want to be involved in," Live Na- 

tions Garner saya. "We realize that 
in many cases we were buying shows 
in the past that simplywere no longer 
profitable for us. So at certain levels 
of shows we've really looked at them 
and made the decision to play or pass 

and that has ...ended up delivering 
the same attendance and more in 
ticket sales." 

AEG Live reported involvement in 
2,324 shows, with 13.4 million in at- 
tendance and more than Sr billion 
in grosses. AEG's total represents 
390 more shows, an increase ofmore 
than $200 million in grosses and 1 

million more tickets sold. Tours and 
concerts from Bon Joni, the Spice 
Girls, Neil Diamond and the Eagles, 
among others, packed houses. 

North American independents 
like Jam ($53 million), C3 Presents 

($50 million), Nederlander (539 mil- 
lion) and Beaver ($30 million) were 
all up in 2008. C3 Presents has 
found its niche promoting dub to 
stadium -level shows, a casinos tal- 
ent.buying deal with Harrah's and 
producing mega -festivals Lolla- 
palooza in Chicago and the Austin 
City Limits Music Festival in its 
home base in the Texas capital. The 

c 

ompany says it had a good year. 
"In general, we thought 2008 

was very good in our businesses." 
says C3 partner Charlie Walker, 
and we will have to wait and see 

what 2009 brings." 

Of course, everyone will have to 
wait and see what 2009 brings, and 
any optimism has to be tempered 
with massive uncertainty regarding 
the economy and the publics capac- 

ity to support concerts. Millions of 
people who started 2008 with jobs are 
now unemployed, and eating trumps 
concerts on the hierarchy of needs in 
most every case. 

"AEG Line's first real test of the re- 

siliency of the live sector will be the 
general on -sale for Britney Spears' 
major -market arena tour," AEG Line's 
Phillips says. "My gut tells me that 
the accumulation of the negative un- 
employment statistics will rear its 
head in April -lone of 2009." 

Geiger's advice for 2009? "Pray, be 

c g 

Optimism has to 
be tempered with 

uncertainty 
among fans 

regarding the 
economy. 

C cl 

less greedy, superserve the consumer, 
drop prices, create great tour pack- 
ages, bundle music with ticket pur- 
chases," he says. 

Zysblat is among those suggest- 
ing packages and co- headlining bills 
as a way to attract consumers and 
lower touring costs. 

By nature, the touring industry is 
not a cooperative business. But more 
cooperation would make for a bet- 
ter, or at least more controllable, 
touring economy. Phillips believes. 
"If only we were less competitive 
with each other and the agents, land] 
managers, artists, lawyers, promot- 
ers and business managers could 
operate outside of our individual 
vacuums. we would try to change 
the paradigm of guarantees and 
scaling no that the live experience 
was more affordable and enjoyable," 

he says. 
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Road warriors: EAGLES 
and NEIL DIAMOND 

(below) rank among the 
year's top 10 tours. 

"This would take a major indus' 
try-wide effort that would also in. 
elude the sound and lighting 
companies, bus and trucking corn. 
panes, steel fabricators, musicians, 
etc., to effect real cost savings and 
revenue adjustments." With 

Metallica and AC /DC tours 
confirmed and acts ranging from U2 

to Kiss potentially going out, not to 

mention the regulars, bands on the 

upswing and those just trying to 

maintain their status, 2009 will have 

no shortage of star power onthe road. 

The going will be considerably 
tougher for acts trying to break 
through to another level. 

The bands that need to be on the 

road in 2009 are the bands that have 

"relevant reason" to tour, Garner 
says, such as a new album or inno- 
vative package. "In bad economic 
times the bands that sell tickets are 

the bands that create a reason why 
fans want to see them," he says. "I 
think we can make real smart deci- 

sions about what goes on the road 
and what we choose to put in our 
rooms as promoters." 

that in mind, the key in 2009 

may be getting ones licks in 
early.Any artist that is going to tour 

era year should let the world know. next 
would suggest if a band is plan- 

ning to tour in 2009, it's time to use 

counterintuitive strategy," says 

Zysblat "Announce as soon as pos. 

sible. Then go on sale when the time 
is right. Make it known to your fans 

that you are coming and have them 
hold their dollars." 
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"Party at 
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CongratuCatíons 

BON JOVT! 
You give tourIn a 

good name ! 

Thanks for 22 years of touring togeth 
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'08Y MUSIC & TOURING Bon Jovi: Top Tour of the Year 

EVERY SHOW 
A SELLOUT 

on Jovi's Lost Highway Trek Is 
Billboard's Top Tour Of 2008 By Ray Waddell 

SOMETIMES THE BEST -LAID PLANS 
come together pretty quickly. After the interna- 
tional success of Bon Jovi's Have a Nice Day tour in 
2006, the band and is management team weren't 
necessarily ready to roll out a major global tour for 
the 2007 release of "Lost Highway" (Mercury /Is- 
land). But when Bon Jovi did indeed decide to 
go on the road, in a remarkable three weeks its team 
plotted a world tour that ended up being the band's 
biggest trek ever. e "I'd have to say it wasn't a grand 
plan,' says longtime Bon Jovi co- manager Paul Ko- 
rzilius at Bon Jovi Management (BJM), "but once 
we started rolling we just kept rolling." * The Lost 
Highway tour proves that nearly 25 years in, Bon 
Jovi -Jon Bon Jovi, Richie Sambora, David Bryan 
and Tico Torres -can still find a new gear, racking 
up the top -grossing tour of 2008. Every concert on 
the 99 -show tour was a sellout, and the New Jer- 
sey group rang up a gross of $210.6 million and at- 
tendance of 2.2 million, both tops for the year, 
according to Billboard Boxscore. 

Following a free show July 12 on 
the Great Lawn in New York's Cen- 
tral Park, the tour ended with a July 
1115 double sellout at Madison 

Square Garden, exits 98 and 99 on the 
Lost Highway. 

BIM coordinated the tour with Rob 

Light and Chris Dalston at Creative 
Artists Agency and intema0onal pro - 

ter AEG Livé s team, led by CEO 
Randy Phillips; tour director Cord 
Berg; tour coordinator Doug Clouse 
at AEG /Concerts West; and president 
of international touring Rob Hallett 
in Europe. 

"The success of this tour is directly 
linked to the intelligence, hard work 
and passion the band brings to their 
music,' CAA managing partner Light 
says. They have always had the ut' 

s 

respect for their audience, and 
s it there in the 110% they put into 

every show 
Given that the Have a Nice Day tom 

took in 5130 million -plus, the third - 
highest tour for 2006 behind the 
Rolling Stones and Madonna, there 

YEAR- END DOUBLE ISSUE 

was some trepidation by all involved 
that it might be a little soon to launch 
ari overly ambitious tour in support of 
the band's "Lost Highway" album. 

°There was some hesitancy on my 
part, for sure." Jon Bon Jovi says. 

So the initial plan was not to roll 
out nearly another 100 shows so 
quickly on the heels of Have a Nice 
Day. But when "Lost Highway° de- 
buted atop the Billboard 2001ast June, 
a tour seemed in order. 

According to co- manager Jack 
Bowler at Vector Management, who 
oversees the band's non- touring -re. 
lated projects, "This was about read- 
ing the momentum and reading the 
brand, which continued to take off to 
another level." 

AEG Live promoted shows in 
North America and Europe. 

"Originally when they called me 
and asked we to bid on the tour, I 

thought it was too soon since we 
played last, Phillips says. "But lun- 
derestimated the strength and the 
power of this continued on ' ,GO 

Fast turnaround: 
JON BON JOVI 
acknowledges 
'some hesitancy' 
about an quickly 
following up the 
band's successful 
0 
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'o8 YEAR IN MUSIC & TOURING Bon Jov 

Birthday boy: JON BON JOVI sang with his band at his own birthday party at Global Spectrur 
Wachovia Center March 2 in Philadelphia and at a second sold -out show the following nig 
Backstage, from left, are keyboardist DAVID BRYAN, Wachovia public relations director EI 
NEMETH, Wachovia event managerJOE SHERIDAN, Bon Jovi, Wachovia GM TIM MURPHY, le 
guitarist RICHIE SAMBORA; and drummer TICO TORRES. 

Rom »psg fan base and how good the ° It was about, 'We're not just here to do! 
shows were. Sometimes when the show is that rock shows; we're hereto help make sure tl 

good and the value for the dollar that obvious community has an opportunity to growa. 
to the consumer, you can get away with con-come back, ° Korzilius says. 

ing back in what I was toldwasa year too soon." A blockbuster engagement like the one 

The live work for the Lost Highway tour Newark required blockbuster productio 
started when AEGconlactedthe Bon lowwmp which came from stage designer Dougl 
with an 'amazing offer" to open AEG's new Spike Brandt. 
Prudential Center in Newark. N.J., for the fall Bon jovi 

recalls, 
°The stage w nstruct 

of 2006. The band had previously opened specifically for the shows. and the addition 
AEG's 02 Arena in London and the Nokia The- instrumentation included a pedal steel play 
atre in New York, the latter launching the a violinist and another guitar player." 
"Have a Nice Days release. Given the reception 

'There was a history or Newark, Bon Jovi says t 
tradition that when AEG CJ response from the bai 
wanted to make a big 

pEG's offer 
was ° 'Now what ?' Ito 

launch of a new building, Paul to find 10 mo 
they'd hire Bon Joni," Kor- to Bon Jovi to !shows] across Canada al 

zilius says. it grew from there." 
Phillips adds, "I make open the new Korzilius and CAA rot 

joke with them that they're ed a coast-to -coast Can 
the AEG house band, be- Prudential enter dian tour, with AEG Li' 

cause we go to them in the in Newark, N.J. Promoting. 
clutch clutch to open up our Tickets for the Nev. 
buildings." got things rolling. shows were bundled wi 

The Prudential Center an iTunes presale for "Lo 

standgrossed $16.4 million C/-3 Highway: the first prom 
from 10 shows. lion of its kind for ti 

°To do 145,000 tickets in 10 shows in one band. The album debuted at No. 1 around d 

place, I don't care if it was their hometown or world, but Korzilius says a world tour fort] 
whatever. that's amazing," Phillips says. And album "was definitely unintentional, "even. 
the Newark run also brought together Ion Bon that paint. 
]ovïs efforts with his Philadelphia Soul Char- Even so, with all this production built ul 

itable Foundation with HelpUSA in Newark to a huge album, Canada routed and some tin. 
build 51 homes for families in need. on their hands, the continued on »pa 
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Congratulations 

Bon Jovi 

on being Billboard's #1 

Top Tour for 2008! 

STAGE RIGGING 
A Freeman Company 

N11 FA 11/t1VI FA 11 FA 11 F/11 FA 11 
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'08 YEAR IN MUSIC & TOURING Bon Jovi 

from »PSo setup was in place. 
"I started thinking about Japan and Australia 

and New Zealand: Korzilius says. 

Paul Dainty and Capital Concerts promoted 
in Australia and New Zealand, respectively, 
"and we hadn't been to either in a long time. 
Udo Artists continues to be our promoter in 
Japan and we've been there a lot" 

Dainty Consolidated Entertainment presi- 
dent Paul Dainty says it had been 12 years since 

Bon Jovi last toured Down Under, "and the fans 
here were well and truly ready to soak up the 
dynamic show that the band put on." Dainty 
says Lost Highway was DCE's first tour with 
Bon Jovi but he would love to bring it hack for 
an e extensive n. ° tu 

Dem nd for more shows earlier this year 
was so overwhelming we could have just kept 
adding shows, but time did not permit," 
Dainty says. "Whenever they return it will be 

the biggest tour of the year in Australia and 
New Zealand." 

Next the decision was made to come back 
and do some dates in the States. 

"That's when we went to AEG and Live Na- 

tion-we're an open room, as they say -and 
there's no doubt that under typicaltouriogrules, 
we really were coming back into the market- 
place a little too soon," Karzilius says. "But 
nonetheless, AEG really did stepup, and we de. 
eidedtogowith them. So we confirmed on Oct. 
3 that we were using AEG. and by Nov. 10 we 

had all of Canada on sale, we had Japan. Aus- 

tralia and New Zealand on sale, and then we 
put all 10-plus shows in North America on sale." 

Twenty-two shows w Europe were soon 
booked and on sale as well. 

The real magic from my standpoint is, from 
Oct. 3 until Nov. 10, because of CAA. AEG and 

n: faon Jovi gui aria 
RICHIE SAMBORA 

BJM. we wem able to figure all this out in less 

than a month what should have been three 
months," Korzilius says. "That's ridiculous." 

Both Phillips and CAA's Light acknowl. 
edge the cooperative effort in putting the 
tour together. 

"It was a great experience to work with such 

a talented and intelligent team: promoter, 
agency, lawyer, road staff, label and manage. 
ment, headed up by one of the smartest CEOs 
around, Jon Bon Jovi," Light says. "Jon is to- 

tally unique; when be is in the studio or on- 

stage, he is 100% artist, [but] when it is time 
to take his art to the world, he has an incred- 
ible understanding of the business." 

AEG Livé s Hallett admits he was "a little 
nervous" about routing another European tour 
so quickly on the heels of Have a Nice Day. 

°We did the rounds in 2006, so to do it again 
in 2008 with 22 stadium shows across Europe 
was a bit of a challenge; he says. The track 
record of Have a Nice Day eased his concerns. 

People were sayingwhen we put the last one 

together, 'Bon Jovi can't play Scandinavia, Bon 

Jovi can't play in Spain; and 1 watched the band 
on the 2006 tour and I thought, 'This is crazy, 

what do you mean ?' ° Hallett says. `Bon Jovi is 

one of the best live rock bands in the world- 
you're telling me they can't play rock markets 
like Finland and Norway and Denmark and 
Barcelona? I'm going to take the risk. I'm not 
going to listen to what my contemporaries tell 

me-I'm going to go for those markets." 
Hallett partnered AEG Live with himself in 

Germany, with Mojo in Holland, with Speed 

Promotions in Finland, with ICO in Denmark, 
Atomic in Norwayand MCD in Dublin. Europe 

blew out at the bon office. 
°At the risk of up- continued on mesa 

62 BILLBOARD /// DECEMBER 20, 2008 

www.americanradiohistory.com

www.americanradiohistory.com


LLOB-EObE-E-1.8:1e1 uedeEZbSH-LSl oANol 
nN-e{nqlyg eRe6epua8 Z-ES-E nryn,(zeieH ZI8 jZ 

cif opn*Imam 
Fr'DNIt 'S1SI18tl 

o a 
.drit."*At. 

AOl UOII 
inimiouoo 

www.americanradiohistory.com

www.americanradiohistory.com


CONGRATULATIONS! 
from all your friends at 

'08 YEAR IN MUSIC & TOURING on Jovi 

litirAt71a1/ lkxY.Mi ( a - I algarTU 
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writes some of the best 
songs in rock and delivers 
onthepromiseofa fzntas- 
tic live experience. We were 
able to execute and deliver, 
but the job is to catchup to 

the band when you're de. 

signing the show and put- 
ting a tour together. We 

were really able to make it 
all come together on this 
one and make itoneofthe 
best touring experiences 
live ever seen." 

As for the show itself, 
Bon Jovi says it all begins 
with the songs, adding 
that on the reward scale, 
ongwriting, for him, is 

tops. "The greatest thrill 
is, was and always will be 

the writing," he says. 
When you create some- 

thing with a couple of 
acoustic guitars and watch 
it come to life, you want, 

from »ps2 setti ng my Amerscan pay- in nun, to record it, if only to see your vision 
masters, I'd say they're bigger in Europe than become a reality. Once that passes the 'taste 
America," Hallen says. "The smallest audience test,' you want to share it with as many people 
on the tour was probably 30,000,andthe biggest as possible? 
one-day was probably in Munich at 75 .000." Still, Bon lovi thebanddearly holds live per- 

U.S. sales were also strong with multiple formane in very high regard. 
shows in Chicago: Philadelphia: Minneapo- "¡Former manager¡ Doc McGhee once said, 
lis /St. Paul; Atlanta; Anaheim, Calif.; and San ' Bon Jovi would playa pay toilet and use their 
lose, Calif. own change; `Bon Joni says. "We never cared 

Europe was set to wrap in late June, 'so where we played. We spent the first three al- 
we figured we should do some more dates, bums building our touring résumé. Whether 
so we did one re Canada. we did a it was Iwithl Judas Priest or .38 Special, if it 
and Detroit, a few more dates and finished was Africa, Asia, Europe or the States, we tried 
up with the Central Park to be the best live band in 
free show," Korzilius the business." 
says. °That was followed C/J To this day, the live phi. 
by two nights at Madison - lnsophy is simple: "Givethe 

Square Garden with 22 The Madison people what they want, give 
high'definition cameras, it your all every night, and 

which will be a DVD in Square Garden 
they'Bcomeback, "Bon Jovi 

'09. And during this show was filmed says. °Every kid in every 
whole time we were also bandhasthe same dream." 
shooting a documentary." forah high-definition Phillips adds, 'Bottom 

Rovner adds, "We've DVD due for line is they've never given 
tried so hard to really con. 

l i 2009 a 
bad show. When the 

release 2009. sect all the dots with the consumer has to make a 

brand, Jon's persona out , choice how they spend 
C. ̂  

therein the world and what 3 their disposable leisure 
he has done as a musician, dollars. when they bet on 

a philanthropist and a creative being? Bon Jovi they know what their evening's going 
AEG Live is ready for the next Bon Jovi tour, to be: nothing but hits that have huge mean. 

whenever it comes, according to Phillips. ing in their lives, delivered by a band with the 

"We don't have a multitour deal with Bon Iovi. original members. playing with the kind of 
but I think I have something better a friend- impassioned zest 1 think they must have had 

shipwiththebandand mutual respect." hesays. in the beginning when they first came out of 
Backstage at the Garden on the last night of this New Jersey." 
tour, "Jon and the band presented me, along In the pasldecade, Bon lovys audience has be- 

with Rob Hallen and Cord Berg from AEG, the come multigeneratioval. The band has retained 
traditional gold and silver 'Slippery When Wet' the original fans and keeps creating new ones. 

pendant and necklace for 'surviving' two world °Maybe it is theunivetsal appeal of the songs 

tours together. i consider receiving this Bon Jovi or the desire to play them as written every 

bung the equivalent of a multitour deal: night" Bon Jovi says. "But songs like 'Wanted 
Regarding the Lost Highway tour and Bon Dead or Alive,' Livid on a Prayer;'It's My Life' 

Jovi enduring popularity, Korzilius says, "You or 'Who Says You Can't Co Home' still are on 

have to start with a band that's probably the the radio, in movies, on videogames and are 

hardest -working band in rock's roll, certainly played in bars every weekend? "... 
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Jon, Richie, Tico 5 Dauid 

tile applaud 

your standing as 

the Ill Top Tour of 2008. 

Congratulations 

on a well deserued award. 

Michael Guido 

Rosemary Carroll 

Elliot Groffman 

and your friends at 

Carroll, Guido 5 Groffman, LLP 

(n) 
'08 YEAR IN MUSIC & TOURING Bon J 

Fast lane. BON JOVI'S 
Losst HI hway tour 

was 
uconceived, 
te and dqe uilt in 

but Mree weeks. Y-. 

They'IISIeep 
WhenBon 

Touring Crew 
Goes The Extra Mile 

They're Deed 
When it comes to producing a Bon Jovi con- 
cert, perfect is not good enough. 

it has to be perfect- plus," Bon Jovi Manage- 
ment head Paul Korzilius says. 'Any time you 
deliver something less than perfect, or even 
perfect, you've got a prob. 
fern. Perfect -plus is what 
we need to be.' 

And that quest for per - 
fectiompluson the produc- 
tion side begins and ends 
with longtime production 
manager luhn 'Bugzer' 
Heogdahl. 'All that goes 
on in that building is 
Bugzee, Bugzee. Bogzee." 
Korzilius says. ..Theré s no 
better production manager 
out there. He does all the 
vendor deals, he ramrods 
everything. Between he 
and 1, we don't duplicate each other. He brings 
all that vast production and design knowledge, 
and my job is to make it all work.' 

For the Lost Highway tour -which remark- 
ably was conceived, routed and built in just 
three weeks -stage designer Douglas 'Spike" 
Brandt and his partner Justin Collie at Artfa g 

created "an incredible stage design," and then 

the Bon [ovi crew made it happen. `Lights for 
the past few tours have been done by [lighting 
director] Pat Brannon, an Spike will design the 
system and Pat will drive it,' Korzilius says. 

'Ed & Ted's Excellent 
Lighting has been our light 
vendor for the last few 
tours. They really stepped 
up and ca 

Bon Jeer production 
rarely `off the shelf.'Kor- 
zilius adds. `When we de- 

sign, we typically design 
beyond what's regularly 
available. Oftentimes things 

that come out on the road 
are the first time they've 
ever been sed." 

Working without a net 
does have its challenges. 

'A lot of the lights are only available from cer- 
tain venders in limited quantities, and they're 
not available on a worldwide basis. That has 

me back to bite us a few times with some of 
the technology,. Korzilius says. `But no risk. 
no ward." 

Clair has been the continuedae »pea 

c3 
Often Bon Jovi 

will head out on 
the road with the 
newest designs 

in production 
equipment. 

CZD 
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HERE'S TO MAKING A FEW MILLION MEMORIES 

VECTOR CONGRATULATES 

BON JOVI 
"LOST HIGHWAY" THE HIGHEST GROSSING WORLD TOUR OF 2008. 
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(f`) 
'08 YEAR IN MUSIC & TOURING Bon Jovi 

Frequent fliers: 
BON JOVI'S crew 
used all measures to 
get equipment to 
shows worldwide. 

from »p66 audio vendor for Bon Jovi 
since the New Jersey tour in 1989. "We have 
an zing front -of -house mixer in David 
Eisenhauer, and we've got an incredible mon- 
itor mixer in Glen Collett." Korzilius says. "The 
monitor Is probably the most important thing 
in order for a band to feel comfortable onstage 
and be able to perform to their potential. Mike 
Adams does a great job on 
monitors for ¡guitarist] 
Richie Sambora." 

Tait Towers is the "show 
builder," according to Ko. 

rzilius. "That tracking 
Venetinblind LED Ion Lost 

Highway] was something 
they design, engineer and 
build and we operate. And 
the hydraulic stage that 
m e up was theirs as well." 

Bon Jovi always carries 
an electrician on the road, 
and for Lost Highway it was 

Harry Wetzel from Legacy 

Power, °Every year things 
get more sophisticated and 
every year power becomes more important. be- 
cause the voltage must remain constant. It has 
to be clean power, otherwise the computers 
don't run," Korzilius says. 

Both indoors and outdoors the tour carries 
its own barricades from Mojo Barriers. "Our 
rigging company is Stage Rigging. They do a 

great job of providing state -of the -art rigging," 
Korzilius says. Outdoor staging is StageCo. 

Nocturne is An video vendor, and ton Bon Jovfs 

brother Anthony Bongioví is the video director. 

Tucking in the United States has been Upstag- 
ing for years. For buses, Lost Highway used Ed- 

ward Sherman Trucking sod Rear the Street in 
Europe and Senaters in North America. 

°When you're over in Europe it's a stadium 
tour, so there are three stages and two advance 

teams moving around, and 

then we have Universal,° 
Korzilius says. "It's a big 
logistical challenge in Eu- 
rope. Everything's more ex- 

pensive -fuel, tolls. 
ferries. etc. -and if you just 
do a few things wrong, it 
can cost you a lot of money. 

"On this last tour, we ac- 

tually had a passenger 747 

that Flew the band and crew 

and from Japan andAus- 
tralia, and all the cargo 
space underneath was our 
lnckline, sound and moni- 
tors," Korzilius says. °And 

in order for us to get from 
Europe home in time to do Central Park in New 
York, we had to use a 747 - On this tour, there 
wasn't a logistic of international travel we did- 

n't utilize air charter. air freight, sea freight, 
chartereda ferry to mk rtsandbuses." 

Scott Casey is mad manager for the band, 

which in addition to core members Bon Jovi, 

Sambora, David Bryan and Tico Torres, 
included musical sup. continues on »070 

c / -D 

A 747 carried 
the band from 

Japan to 
Australia, then 

home from 
Europe to play 
Central Park. 

C/D 
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congratulations / kuhn- grach -uh -ley -shuns -noun; 
an expression of joy in the success or good fortune of another. 

Well ceservcc 
3est Tour 2008 

Who says ya can't get better with age. 

Have a nice day, 
John Shanks 

.J 
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and 

CLAIR 
PARTNERS IN SOUND 

CLAIR congratulates Bon Jovi and crew on the 

Top GrossingTour of 2008 
We are proud to have been a part of it 

CLAIR 

GLOBAL SERVICE & LIVE SHOWS SINCE 1966 
LITITZ - NASNRILLE CHICAGO - LOS ANGELES - TORONTO SWITZERLAND JAPAN AUSTRALIA 

WWW.CLAIRGLOBAL.COM 

'08 YEAR IN MUSIC & TOURING 'on Joy 
r J/ 

.. ._. .,. 
Rockin in t119freeworla: New York's CesnTral Park .. 1 

was the dEnulti m0estop8nijteLo9tHitway3our. 
' 

from » nee port from Hugh McDonald on 
bass, Bobby Bandiera on guitar and Lorenza 
Ponce on violin for the Lost Highway tour. The 
Bon Jovi travel agent is Preferred Travel in the 
United Statesand Rima Travel overseas. Rock- 

et cargo handles freight. 
Gord Berg was tour director for inremational 

promoter AEG Live. The tour moved on 13 

trucks for the arena dates and used three times 
as many for stadium shows. 

Cube Passesdoes allthecredentialing, Con- 
trol Freak handles lighting and visual interface 
programming, and merchandise is by Broth- 
ers Merchandising. °Merch sales were cred- 
ible on this tour," Korzilius says. 'We attribute 
that to a lot of things, No.1 the brand, which is 

the band. We work really hard to make sure we 

have a quality presentation, the materials are 
quality and the designs are what people want: 

But again, with Bon Joni, the production 
manager and the tour manager work with Kor- 

'iilius to steer this ship. "Bogzen on produc- 

70 BILLBOARD /// DECEMBER 20, 2008 

tion and Scott doing the band, without those 
two guys the our doesn't happen," Korzilius 
says, adding that the crew includes as many 
as 70 people on the road. 

"I've been blessed with a great touring group 
of guys, some of who have been with us. like 
Paul Korzilius and John 'Bugare Hougdahl. 
for over 20 years," Jon Bon Jovi says. 'Not only 
do we any to do things efficiently. but they are 

always pushing the envelope technologically. 
From our stage designer Spike Brandt to Pat 

Brannon, who [has been] our lighting designer 
for 20 years, to my brother Tony Bongiovi, who 
directs the video, lull have] contributed enor- 
m ously to our success." 

Korzilius says. "It doesn't happen without 
all these guys out there, and they all have to 

work. When you add up the number of people 
we have on the road, we typically understaff. 
With our crew, every venue respects them, every 
promoter enjoys them, and it has to be perfect." 

Or perfect -plus. 
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CONGRATULATIONS! 

SON JOVI 
FROM THE TEAM THAT POWERED 
YOUR TEXT CAMPAIGN ON THE TOUR 

GRAB YOUR OWN PIECE OF THE TOUR: 
Text JOVI to 73976 for a chance 
to win a signed Bon Jovi Lost 
Highway Tour jacket. 

VIBES 
www.vibes.com 

Standard DM message rates apply.EvrrumRN'Rrules`..8wrxaemuNS.Lm80,080 WayungWin/ 

YEAR -END DOUBLE ISSUE 

Congratulations to 
Bon Jovi Team on 
being Top Grossing 
Tour of 2008 

Peotce o-F vtiivxál 

'78 -'08 
When you see the Rock -It Cargo logo, you're looking at 

30 years of no -fail freight forwarding experience. The next 

time you're facing critical production deadlines, count on 

our worldwide industry expertise, including air charter, 

freight forwarding, Carnets and logistics. 

$00-973-1727 www.rockii-car9o.cotM 
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BON JOVI 

#1 

TOP TOUR 

2008 

CONGRATS! 

YOU GIVE ROCKIN' 

A GOOD NAME! 

EDELSTEIN, LAIRD & SOBEL, LLP 

'08 YEAR IN MUSIC & TOURING 

GRE,55 4,557 ARTIST(5) 

516, 633,870 80,05, MY CHEMICAL RORKE, BIG 8 RICK 411555/15N WILSON MGM ALAMEECAX PE/505 

grMle.S=37iVioVM AEG Live Ihr THE FEELING 

Nart0.1,183 BON JOT), GIANNA NANNINI 

*snn"'"'"'".. 70,73 

$5,779.49) BON JOVI, DAUGHTRY 

BON XIV!, THE FEELING 

I $5,358026 BON JOVI, DAUGHTRY 

VerY3FM'i,"'"°' 54,818 

BON 4091 

T"' 60,549 

98788845 BON JOT), KID ROCK, RAZORLIGHT 

,,76 
84.594,027 BON JOVI, MOONMADNESS 

I 94.509.6 BON JOVI, THE ALL-AMERICAN REJECTS 
GArd.n. ro, 36.536 Concerts west/AEG Live 

88392906 BON JOVI, SUNRISE AVENUE, PBX CLUB 

AEG Live, United Promoters 

Concerts west/AEG Live 

Concerts west/AEG Live 

AEG LIVP Oenls Desmond 

AEG Live, ICO Concert Promotion 

BON JOVI, OCIX LA LA 

I$2,46.421 BON JOVI, NO WAY OUT, SAVIA 

Fit $0994759 BON JOVI, SKANK, ALANIS MORISSETTE, ALEJANDRO SANZ 

645)5072 BON JOVI, THE VALVES 

!77776 BON JOVI, HEELS? 

43,648,915 BON JOVI, THE FEELING 

BON JOVI, SUPERFAMILY 

30 612 I ,.$3,378.877 BON KW), DAUGHTRY 

111 58363,967 BON JOVI, GIANNA NANNINI 

93,300500 BON JOVI 

Tf!,!1,, BON JOVI, HEDLEV 

I139,812 
,...,. 

BON JOVI, DAUGHTRY 

,,S3,085,647 BON JOVI, HEDLEY 

83 076 121 BON JOVI, DAUGHTRY 

31,525 

32,964 

Concerts West/AEG Live 

Concerts west/AEG Llve 

Concerts west/AEG Live 
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ED & TED'S EXCELLENT LIGHTING 

CONGRATULATES BON JOVI 

ON BEING NAMED BILLBOARD'S 

#1 TOUR OF 2008 

We are proud to have been your lighting company 

and wish the band as well as the entire management 

and production team every success in the future. 

I EoereM Ea ® red's E.cevenl 10,,,n0 aM DI Motlcqn iecnmpqez ) 

www.epicpt.com 

YEAREND DOUBLE ISSUE 

Congratulations 
Bon Jovi 

"Lost Highway" #1 Tour of 2008 

nu/Vet 
Experience You Can Trust 

A decade of experience chartering 
flights for the entertainment industry. 

A long list of discriminating 

clients who expect the very 

best, and get it with TourJet. 

To boob your charter flight call 
1- 866- TOURJET(868 -7538) 

or visit www.TourJet.net 

Quality VIP aircraft charter service that 

includes socially responsible choices. 

DECEMBER 20. 2008 /// www.billeoa.a.Siz 73 

www.americanradiohistory.com

www.americanradiohistory.com


BON +JOY I, 

+ 
B_tOHE 
ENTERTAINMENT MERCHANDISING INC. 

IS PROUD TO HAVE 
BEEN A PART OF THE 

TOP TOUR FOR 2008. 

(..tt 

pa 
L A Tj0r 

VO 
1 

JON 
RICHIE 
DAVID 

& TICO 

FOR 25 YEARS 
OF ROCKING THE WORLD 

HERE'S TO 
THE NEXT 25! 

W W W.BROTHERSMERCHANDISING.COM 

13 YEAR IN MUSIC & TOURING 

On The Charts 
Drawing from a quarter- century of hits, 
Billboard presents an exclusive ranking 
of Bon Jovi's top- charting titles. 

-ALBUMS 
Peak Debut 

Rank Title Position Date Label 
1 Slippery When Wet 1 (8 weeks) Se Mercury/ 

PolyGram 
2 New Jersey 1(4) Oct. 8, 1988 Mercury/ 

PolyGram 
3 Lost Highway July 7, 2007 Mercury /Island/ 

UMGN /IDJMG 
4 Have a Nice Day 2 Oct. 0, 2005 Island /IDJMG 

5 Bounce 2 Oct. 26, 2002 Island /IDJMG 
6 Blaze of Glory /young Guns II 3 Sept. 0, 1990 Mercury /IDJMG 

7 Keep the Faith 5 Nov. 21,1992 Jambco /IDJMG 
8 Cross Road 8 Nov. 5, 1994 Mercury /IDJMG 
9 Crush 9 July 1, 2000 Island /IDJMG 
10 These Days 9 July 15, 1995 Mercury /IDJMG 

Rank Title 
Peak 
Position 

Debut 
Date Label 

1 Llvin' on a Prayer 1 (4 weeks) Dec. 13, 1986 Mercury/ 
PolyGram 

2 Bad Medicine 1(2) Sept. 24 988 Mercury/ 
PolyGram 

1 Mercury/ 
PolyGram 

4 1'8 Be There for You 1 March 4, 1989 Mercury/ 
PolyGram 

5 Blaze of Glory (From ...Mang Guns 11 ")- 1 July 21, 1990 Mercury/ 
IDJMG 

6 Born to Be My Baby 3 Nov. 26, 1988 Mercury/ 
PolyGram 

7 Always 4 Oct. 1,1994 Mercury/ 
IDJMG 

8 Wanted Dead or Alive 7 April 11, 1987 Mercury/ 
PolyGram 

9 Lay Your Hands on Me 7 June 3,1989 Mercury/ 
PolyGram 

10 Living in Sin 9 Oct. 7, 1989 Mercury/ 
IDJMG 

11 Bed of Roses 10 Jan. 23, 1993 Jambco/ 
IDJMG 

12 Miracle (From "Young Guns II ")' 12 Oct. 27, 1990 Mcreory/ 
IDJMG 

13 This Ain't a Love Song 14 June 10,1995 Mercury/ 
IDJMG 

14 Who Says You Can't Go Home 23 Jan, 28, 2006 Island/ 
IDJMG 

15 (You Want To) Make a Memory 27 May 19, 2007 Island /Mercury 
Nashville /IDJMG 

16 In These Arms 27 May 8. 1993 Jambco/ 
IDJMG 

17 Keep the Faith 29 Oct 24, 1992 Jambco 
IDJMG 

18 It's My Life 33 Aug. 12, 2000 Island /IDJMG 
19 Runaway 39 Feb. 25,1984 Mercury AIM 
20 She Don't Know Me 48 May 26, 1984 Mercury 
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TAIT 
T O W ER S 

Dear Jon, Richie, David, Tico, 

Paul, Bugzee, Justin and Spike, 

We are honored to be your 
set construction company. From 
`Slippery When Wet' (1987) up 
to this record -breaking `Lost 
Highway' , you have always 

conceived inventive set 
designs that demanded the very 
best from us. 

Few artists have achieved 
success such as yours, it is well 

deserved. Tait Towers is proud 

to be a part of the on Jovi 
family. Congratulations on 
having the top grossing tour 

of 2008. Let' s do it again next 
year. 

Sincerely, 

Michael Tait, 
Winky Fairorth, 
Adam Davis 

` 

YEAR -END DOUBLE ISSUE 

Congratulations 

Jon, Richie, 

Tico & David 

on the #1 Tour 

We are proud 
to be part of 

the team 

Sussman & 
Associ 
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'08 YEAR IN MUSIC & TOURING 
I 

Big sales: LIL 
WAYNE had the 

best debut week of 
2008 with million- 
Plus sales 

Carter ill.' 

LIL The Rapper Earns Top 
Male R &B /Hip -Hop Artist 
Honors With Blockbuster 
Sales By Gail Mitchell 

WAYNE' 
WORLD 
THERE'S NO DENYING that 2008 was the year of Lil Wayne. The 
diminutive rapper propped up the sales barometer with 1 million first -week 
sales for his "The Carter Ill" (Cash Money /Universal Motown), according to 
Nielsen SoundScan. And he's No.1 on the Top R &B /Hip Hop Artists -Male recap. 

But it's also apparent that he must share year -end pop and R &B /hip -hop 
bragging rights with Chris Brown and Alicia Keys. Billboard's year -end music 
chart recaps are based on data compiled during the chart year that began with 
last year's Dec.1 issue and ended with the issue dated Nov. 29, 2008. Brown 
gyrates his way to the No.1 spot on the pop- focused Top Artists chart and Top 
Artists -Male chart for 2008 on the strength of his second album, "Exclusive" 
(Jive /Zomba). The Top Artists chart, which combines album sales data from 
the Billboard 200 and airplay data from the Billboard Hot 100, is loaded with 
other R &B /hip -hop top guns in its top 10: Lil Wayne (No. 2), Rihanna (No. 3), 
Keys (No. 4) and T.I. (No.10). 

TOP 
RIM/ 

HIP -HOP 
TOUR OF 

ARnsTS:lay-L Mery 1. Blge TOTAL GROSS: 

S34.6miEOn NO.OFSNOw5:27 NO OF 

SELLOUTS:12 TOTAL CAPAClrv. 346,650 
TOTAL ATTENDANCE:309,143 Gormand horn 

311boardSmacormdaladNw.1420O7.through 

"Exclusive" itself finishes at No. 

13 on the Top Billboard 200 Albums 
recap and No. S on Top B&B/ Hip. 
Hop Albums. 

Originally released in 2007, "Re. 

elusive" was reissued as a deluxe edi. 
lion in 2008 with additional tracks 
including the Polow Da Don -pro. 
duced "For r." That of fou 

Brown performances ranking among 
the top 20 slots on the Hot 100 Songs 

-recap: Jardin Sparks' No Air" fea- 

ring Brown sits at No. 6 (and No. 

43 on Hot B &B /Hip -Hop Songs), 
followed hy'With You" (No.9), "For- 
ever' (No.10) and "Kiss Kiss" feamr- 
ingT -Pain (No. 19). Brown stands at 
No. 5 on the overall recap of Top 
R &B /Hip - Hop Artists of 2008. 

Topping that list is Keys, followed 
bytheubiquitous Lil Wayne. Since its 

November 2007 release, Keys' "As I 

Am" (MBK /J /RMG) bassoon off four 
singles. three ofwhich land in the top 
20 on the Hot R &B /Hip -Hop Songs 

recap: °Like You'll Never See Me 
Again (No. 1), "No One" (No. B) and 
"Teenage Love Affair" (No. 20). 

On the maìnsheam tip. Keys album 
leads the Top Billboard 200 Albums 
list while the artist simultaneously 
claims kudos with the No. 1 spot on 
the Billboard 200 Artists- Female chart. 
°As I Am" also rams Keys honors as 

the top female on the Top R &B /Hip- 
Hop Artists recap as well as the No.1 
perch on the Top R &B /Hip -Hop Al- 
hums chart- The disc finishes at No. 5 

on Top Internet Albums -the only 
R&D/hip-hop title to make that chap's 
top 25. 

Back on the Lil Wayne front, the 
Cash Money rapper rules the roost on 
Top Tastemakers Albums (Keys is No. 

2), while the long -lasting appeal of his 
'Lollipop" featuring Static Major cops 

first place on Hot B&B/ Mainstream 
Songs. He also tops the Hat Rhyth- 
mic Artists and Hot Rap Artists re. 
caps, as well as the Hot Rap Songs 
chart with "Lollipop." 

"Tha Carter III" finishes No. 2 be- 
hind Keys on the Top ROB/Hip-Hop 
Albums tally and No. 3 on Top Bill- 
board 200 Albums. Aside from "Lol- 
lipop° (No. 4 on the Hot 100 Songs 

recap), Hl Wayne appears five times 
on the Hot R&B /Hip -Hop Songs tally 
"A MALT (No. 14), on T -Pains "Can't 
Believe IY (No.26), his own "Mrs. Of- 
firer" featuring Bobby Valentino (No. 
31), his "Got Money" with T -Pain (No. 
44) and Usher's "Love in This Club 
Part II" with Beyoncé (No. 46). 

T.I. further solidifies his rap status 
with "Paper T il° (Grand Hustle /AD 
(antic). The album daims No. 5 on the 

Top R &B/ Hip. Hop Albums review and 

No. 23 on Top Billboard 200 Albums. 
Hit single "Whatever You Like" posts 

at No. 17 on the Hot R &B /Hip -Hop 
Songs recap and No.15 on the Hot 100 

Songs review. The "Paper Trail" per. 

formance also nets TI. the No G spot 

on the Top Tastemakers Artists list - 
the only other R &B /hip- hop artist afier 
Lil Wayne and Keys to make that 

r 
ecap's top 10. 

Emerging ROB doyenne Keyshia 

Cole tapped into a traditional soul feel 

with two songs that rank among the 
top five on the Hat R &B /Hip -Hop 
Songs review: "I Remember" (No.2) 

and °Heaven Sent" (No.4). Cole ssec- 
ondalbum, "Just Like You' (Confider 
tial /Imani /Gef en), finished fourth 
on the Top R &B /Hip -Hop Albums 
tally. Cole's third album, "A Different 
Me; arrived this month. 

Among other notable year -end stats: 

Divine Mill /Atlantic artist laheim com- 
mands the top of the Hot Adult R &B 
Songs recap with "Never" (No. 11 on 

the Hot R &B /Hip -Hop Songs tally). 
And Flo Rida's anthemic "Low" fea- 

turing T -Pain tops the Hot 100 Songs 
and Hot Rhythmic Songs charts. In- 

cidentally, T -Pain's prolific productiv- 
ity garnered him a new top hat as 

2008's No.1 Hot 100 songwriter. 
Other noteworthy album and /or 

ong performances were charted by 

newcomer I. Holiday, Rihanna, Mary 
J enBlige, Mariah Carey, Young )eery, 

Plies, Trey Songz, Rick Ross and 
Usher. While Usher's "Here I Stand" 
(IaFace /Zomba) may not be the sales 

blockbuster that "Confessions" was, 

it does come in at No. 7 on the Top 
R &B /Hip -Hop Albums recap. 

And one of 2008's crossover sur- 
prises, gospel's Marvin Sapp, scores 

the No. 17 title on the Top R &B /Hip- 
Hop Albums recap with "Thirsty" 
(Verity/Zomba). Meanwhile, Nascon- 
troversyaaising "Untitled" album fin- 
ished at No. 21. 

The No. 1 new R &B /hip -hop artist 
is songwriter/producer the -Dream 
(born Terius Nash), who is also 2000's 

top R &B /hip -hop songwriter. No. 2 

on the Top R &B /Hip -Hop -New 
Artiste review is lazmine Sullivan, 
whose "Fearless" (J /RMC) comes in 
at No. 43 on the Top B&B/ Hip-Hop 
Albums recap. The third.place new 
R &B /hip -hop artist is Jennifer Had. 

who had the best debut by a new 
female artist during this chart year 

with her self -titled album (Arista/ 
RMC). Also on the new artist list: 
Sean "biddy" Combs' breakout boy 

band Day 26, Flo Rida and ROB 
crooner Noel Gourdin. .... 
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Bobo Out . iolinist ANDRE 
gIEU. a mainstay on publi 
Is No ion the year -end 
Batumi Artists recap. 

Classical. %Is YEAR IN MUSIC & TOURING 

l 1 

Pledgin 
Talent 
PBS Drives Sales Of 
Acts On Traditional And 
Crossover Charts By 
Anastasia Tsioulcas 
"Popera" superstars, a handful of instrumentalists of vary- 

ingartisticstdpesandanunlikelygroupofAUShian moras- 
tics: These are the musicians who top 2008's year -end 

classical and classical crossover charts. 

As ever, the artists featured during PBS' pledge -drive 
programming have a huge impact on the Top Classical 
Artists chart. First place on that tally goes to cheery Dutch 
violinist Andre Rieu, who with his orchestra is a mainstay 
of public TV and the classical touring circuit. 

Billboard's year -end music chart recaps are based on 

data compiled during the chart year that began with last 
years Dec.1 issue and ended with the Nov.29, 2008, issue. 

On Riev's heels at No.2 is fellow violinist Joshua Bell, 

whose min of core classical releases like Vivald's "Four 
Seasons" and appealing new -music projects for Sony 
Classical continue to ensure that he is a force to be reck- 
oned with. 

A group of artists who probably never envisioned them- 
selves climbing the charts are at No. 3 on the Top 
Classical Artists recap: the Cistercian Monks of Stift 
Heiligenkreuz. Their "Chant: Music for the Soul" ( Decca) 

might be a retread ofthe formula that made EMI's "Chant- 
albums such huge success in the mid'90s. but evidently 

s still a recipe for big commercial success. 
The fiery Chinese pianist Lang Lang, who came into 

even greater mainstream fame thanks to his high.octane 
appearance at the Olympics opening ceremony this sum- 
mer in Beijing. takes No. 4 on the classical artists recap. 

Ever-popular cellist Yo Yo Ma won't be nudged out 012008's 
reckoning, howeven he rounds out the top five. 

On the Top Classical Albums chart, there are a few sur- 

prises. Building on the momentum of its previous, suc- 

cessful selfreleased albums and its popularity on tour, 
coupled with a high- profile PBS pledge -time special, re- 

sults in the No.1 spot for the Mormon Tabernacle Choir's 
"Spirit of the Season" ¡Mormon Tabernacle Choir). The 
choir performs with its house instrumentalists. the Or- 

chestra at Tabernacle Square. and guest vocalist Sissel on 
its own house label. 

The Cistercian Monks of Stitt Heiligenkreuz and their 
oecca "Chant-album take second place, while Rieli s "Radio 
City Music Hall: Live in New York" is at N. 3 on the Top 
classical Albums recap. 

Bell's first interpretation of Vivaldï s evergreen "Four 
Seasons," recorded with the Academy of St. Martin in the 

Fields for Sony Classical, is No. 4, while Decca's sound - 

trackto the movie "No Reservations," featuring an improb- 
able mix of Puccini, Verdi, Philip Class, Michael Bubléand 
Liz Phair, takes No. 5. 

A handful oflong. familiar faces make up the Top Clas- 
sical Crossover Artists chart. Josh Groben grabs the sum- 
mit -the same spot he occupied in 2007 -followed by 
Andrea Bocelli, Paul Potts, Sarah Brightman and Yo -Yo 

Ma. Groben, Bocelli and Potts fill the first five places on 

Top Classical Crossover Albums. Groben is No. 1 and No. 
4 (for "Noel" and "Awake," respectively, both on 143/ 
Reprise), Bocelli is No. 2 and N. 5 (for, respectively, the 

Sugar / Decca titles "The Best of Andrea Bocelli: Vivere" 

and " Vivere: Live in Tuscany"). and Potts' "One Chance" 
(Syco /Columbia) is No. 3. ... 

Leading world music's Irish 
parade: CELTIC WOMAN 

Irish Lullaby 
Celts Command The Top World 
Music Charts By Cortney Harding 

Once again, the Celts dominate the 

yearend Top World Albums chart, 
with Celtic Woman's "A New Jour - 

rd'IManhattan /BLG) topPin9 the 

bLy. Celtic Th u nder comes in at No.2 

wM in self -titled effort and again at 
Nao with "Act Two" (both on Celtic 

IFAD -END DOUBLE ISSUE 

Thunder /Decca). Meanwhile, the 
Celtic Ladles, not to be confused with 
Celtic Woman, pick up the Na 7 and 
Na 8 spots with "Celtic Ladies: Col- 

lector'sEdMon " (Madacy)and "Celtic 
Ladies: Christmas" (Madacy Special 
Products /Madacy). 

Irish balladeers the High Kings, who 
were sated by the producers of 
Celtic Woman, come in at No.9 with 
their self -titled album, released on 
Manhattan /BLG. 

"I0th Favorites" (Madacy Special 
products/Madacy), "Celtic Favorites" 
(Madacy Special Products /Madacy) 
and Ms the Season: Cottle Christmas" 

(Compass) take Nos. 10 -12. 

Billboard's year -end music chart 
recaps am based on data compiled 
during the chart year that began with 

last year's Dec.1 ìssueand ended with 
the Nov. 29, 2008, issue. 

It's not all redheads and brogue 
on the world albums chart, however. 
Rodrigo y Gabriela's self -titled ATO 

record, which charted at No. S last 
year, rises two spots to No. 3. The 
soundtrack to Wes Anderson's "The 
Darjeeling Limited" (FOx/ABKCO), 
which features tracks from com- 
poser Satyalit Ray as well as pop 
tracks from the Kinks and the Roll- 
ing Stones, comes in at No. 4. Fi- 
nally, French first lady Carla gruel's 
"Comme si de Rien N'Etait" (Teo - 

ma /Naive /Downtown) lands at 
No.14. 

On the Top World Artists chart, the 
Celts continue their reign, with Celtic 
Thunder and Celtic Woman taking the 

top two spots. The only non -Celts on 
the chart are Rodrigo y Gabriel. Bruni 

and Israel "IZ" Kamakawlwo'Ole. 
Manhattan, the Imprint responsi- 

ble for the Celtic Woman discs, leads 

the Top World Imprints recap again, 
followed by Celtic Thunder and Ma- 

dan), Special Products. 
BLG, Celtic Woman's label, comes 

in at No.1 on the Top World Labels 
chart, with Deena at Nat and Madacy 
at No.3. 
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FlexTime 
New Acts Are Scarce Among Year's 
Hitmakers By Leila Cobo 
While new, youth -leaning music led Bill- 
board's year -end Latin charts for the past 
two years, 2008, mired in economic distress 
and immigration turmoil, found Latin music 
playing it safely. To a fault. 

There is only one breakthrough artist - 
Panama's romantic reggaetónero Flex -to 
be found in the top 20 of the Top Latin Al- 
bums or Hot Latin Songs recaps. 

The year -end music chart recaps are based 
on data complied during the chart year that 
began with last year's Dec. l issue and ended 
with the Nov. 20, 2008, issue. 

This was the year of the established artist 
and the year of the older buyer, with leading 

acts often making encores of performances 
from years past. 

At No.1 on Top Latin Albums is Wisin 8 
Vendel's "Los Extraterrestres "(Machete/ 
UMLE), a testament to the reggaeton's duo 
Indefatigable capacity to churn out hits and 
promote them tirelessly. The duo's success 
on the Top Latin Albums recap (last year it 
also placed an album among the top five most 
sold titles) also underscores the viability of 
reggaeten and youth- driven Latin music. 

Conversely, the No. t act on the Top Latin 
Album Artists recap is veteran Vicente Fer- 
nandez. He has had a remarkable year with 
the success of "Para Siempre" (Sony BMG 
Latin) -a set of new tracks penned by Joan 
Sebastian -and high- grossing tour. 

"Para Siempre" is No.2 on the Top Latin 
Albums recap, followed by another veteran 
artist, Marco Antonio Soils, with a greatest 
hits set, "La Melon .. Colección"(Fenovisa/ 
UMLE). Soils is also second on the Top Latin 
Album Artists chart, thanks to the success of 
three albums in all, including his recently re- 
leased "NO Molester." At No. 3 on the Top 
Latin Album Artists list -no surprise here- 
a re Wisin &Vandel. 

Following that top three is Flex, whose 
debut, "Te Quiero"(EMI Televise), Is No.4 on 
the Top Latin Albums chart and whose song 
"Te Quiero" tops the Hot Latin Songs recap. 
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Flex also lands at No. 6 on the Top Latin 
Album Artists chart on the strength of "Te 
Quiero." The album's producer, Irving 
Dominguez, ranks at No.1 on the Hot Latin 
Producers chart He's followed on that tally by 
Armando Avila at No. 2, Mane's Fher Olvera 
at No. 3 and a tie at No. 4 between Juanes 
and Gustavo Santaolalla. 

After Flex's success on the Top Latin Al- 
bums chart, you need to go all the way down 
to No. 30 to find another new act, Los Pika- 
dientes de Caborca with its gimmicky "Va- 
monos Pa'l Rió" (Sony BMG Norte). 

Not surprisingly, radio was no different. For 
all the love that Flex got, no other new act 
cracks the top 25 of the Hot Latin Sags recap, 

save for Los Pikadientes de Caborca and the 
act's cumbia. Atop the Hot Latin Songs Artist 
chart is Juanes, who placed four songs, in- 
cluding the Grammy Award -winning "Me En- 
a On the charts in the past12 months. 

While breaking new acts has never been 
a torte of the Latin industry in the United 
States, this is the weakest showing for new- 
comers in recent memory. Indeed, of the top 
20 titles on the Top Latin Albums recap, nine 
were greatest -hits or live albums, compared 
with six such tiles last year And two albums - 
Juanes' "La Vida Es ... Un eatico" and 
Camila's "TOdo Cambió" -are returns from 
last year. Two of the greatest -hits sets, by 
Fernandez and Solis, are also 2007 replays. 

Could it be that there wasn't any new music 
to be discovered, or even a lack of new front- 
line albums to dwell on? 

Of course not. With innovative marketing 
and a great album, Luis Fonsi garnered his 

best showing on the charts with "Palabras 
del Silencie." It ranks at No. 15 on the Top 
Latin Albums recap. And just as Wisin 8 Man- 

del maintained reggaetón in the upsweep, 
so did K -Paz de la Sierra with new du- 
ranguense releases. But overall, the dearth 
of new sounds was frankly depressing. 

On the label charts. it's no surprise that Uni- 
versal Music Latin Entertainment is No.1 on 
the Top Latin Album Labels chart,withastun- 
fling 183 titles, the result not only of its acqui- 
sition of Univision but also the performance of 
many of its front -line releases this year. 

UMLE is followed by Sony BMG Norte, 
which is the Top Latin Albums Imprint, with 
37 titles, followed by Fonovisa with 54 and 
Disa with 61. 

The only indie to make the top 10 list of 
imprints is Premium Latin, thanks to the per- 
formance of its marquee group, Aventura. 

Ina twist, Sony BMG Norte is also No.1 on 
the Hot Latin Songs Labels recap and Hot 
Latin Songs Imprint tally. Although none of 
its titles rank among the top five on the Hot 
Latin Songs recap, the company enjoyed a 

steady stream of songs that made it onto the 
charts throughout the year. .... 

.I1 

Back 
ToThe 
Clubs 
Indies Regain Strength 
On The Dancefloor 
By Kern Mason 
Believe it or not, dance music is back. or at least 
it's on the battle for its turf. 

Buoyed by strong showings from dedicated 
indie labels, dance /electronic music reclaimed 
the dance /electronic charts this year from the 
pop acts and superstars who frequently mle them. 

With independent powerhouse Ultra Records 
leading the pack, indies take four of the top five 

slots on the Hot Dance Airplay Imprints recap 

and rake more than halfofthe slots on the Hot 
Dance Club Play Tracks chart. 

Billboard's year -end music chart recaps are 

Christian 

based on data compiled during the chart year 

that began with laatyear'e Dec. l issue andended 

with the Nov. 29, 2008, issue. 

In its debut year on American shores. Min. 

istry of Sound scores the No.1 spot on the Hot 

Dance Airplay Songs chart with a savvy license 
of international smash "Let Me Think About It" 
by Dutch artists Ida Corr vs. Fedde Le Grand. 

New York-based Nervous Records, which re- 

turned from a four -year hiatus in 2006, snags 

the No.2 and No.5 spots. with perfectly poppy 

vocal tracks from two previously unknown Eu- 

ropean producers: Bellatrax's "1 Can't Help My- 

self` and Ercola s "Every Word." respectively. 
Ultra takes the No. 4 and No. 7 spots, with 

the high -speed vocal trance of "Anthem," by 

New York production duo Filo& Peri, and "Move 

for Me," a collaboration between underground 
instrumental hero Deadmau5 and vocal house 

specialist Kaskade. 

Lady GaGis "lust Dance" (No. 3) and Ne -Yo's 

"Closer" (No. 8) are fitting major -label neigh. 
hors for the solid dance -pop showing. 

Divas rule the Hot Dance Club Play Tracks 

chart, with big voices like veterans Kristine W 

(No. 4 with "The Boss ") and Ultra Nate (No. 9 

with "Give DAR You Got°) and newcomers Erin 

Hamilton (No. 2 with 'Control Yourself') and 

Bimbo )ones' Katherine Ellis (No.6 with "And I 

Try"). all of which were on indies. 
No.1 on the Hot Dance Club Play Tracks chart 

Keeping the faith: 
CASTING CROWNS' 2007 

album 'The Altar and the 
Door sold well into 2008. 

Singing Praises 
Veteran Favorites Command 2008 Charts 
By Deborah Evans Price 
Casting Crowns once again tops the list of best- 
selling Christian artists in Billboard's year- 
end tallies. 

The rest of the top IO of the Top Christian 
Album Artists renpis heavilypopulated by such 

perennial favorias es MercyMe, Steven Curtis 
Chapman,Third Day, Krk Franklin, Michael W. 

Smith and tobyMac. 
Billboard's year -end music chart recaps are 

based on data compiled during the chan year 

thatbegan with last year's Dec.1 issue and ended 

with the Nov. 29, 2008, issue. 

Although country music made e strong show - 
ingon the year-end Christian recaps in the past 

two years- thanks in large part to Alan Jackson's 

2006 multiplatinum gospel set -Precious Mem- 

es" -pop and rock dominate this year's Chris- 

tian lists while the soulful sounds of Marvin Sapp 

claim the top spot on the Top Gospel Album 
Artists chart. 
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Going gaga: LADY 
GAGA ranks No. 3 on 

the Hot Dance 
Airplay Songs chart . 

goes to 2006's chart- topper Bob Sindan for To- 
gether" his third ode to a nonviolent fitmre in 

many years. Janet rightly takes No. 5 with as 

Feedback," a perfect bridge between hip -hop 

and house that became a useful tool for main- 
stream DJs. 

Things weie still weird, however, on the Top 

Electronic Albums chart, where M.I.A.'s year - 
old "Gala' (XL /Interscope /ILA) at No. 1 and 
two Walt Disney "Non Stop Danco Patty" re- 

leases- "Hannah Montana 2" at No. 3 and and 
-High School Musical 2"at No. 5- helped knock 

artists like Moby, Santogold and Tiesto further 
down the chart. 

Three Nine Inch Nails releases are in the 
top 15: the band's 2007 rerix album, 

"Y34RZ3R0R3MIX3D " Trent Reznoi s final 
contractual obligation to Interscope at No. 15; 

this th year's "The Slip" at No. 13; and "Ghosts 1. 

IV" at No.9 (both Null Corp.(. Both of the latter 
two sets are stillavailableas free downloads de. 

spite being released to retail. 

DJ Skribble became king of the club hit 
compilation, with two releases on Thrive - 
"Total Club Hits" and "Total Dance 2008" 
(Thrive Dance /Thrive)- landing at No. 6 and 

No. 7, respectively, and outpacing Ultra's com- 

petitive release "UIna.Dance 09" at No. 8. The 
succs of such releases proves that dance 
music 

es 

has consumers out there: They'd just 
prefer someone else to do the collection work 
for them. - - - 

Sapp had a banner year, fueled by the success 

of "Thirsty" (Verity/Zomba), which is No. 1 on 

the Top Cospel Albums recap. He is the top nom - 
ee for the 24th annual Stellar Awards, to be 

held in January at Nashville s Grand Ole Opry 
House. Sapp is nominated in nine categories, in. 
cludingartist, song and male vocalist oftheyear. 

Franklin ranks No. 2 on Top Gospel Album 
Artists and also claims fourth place on the Top 

Christian Album Artists and Top Christian Al- 
bums charts for "The Fight of My Life" (Fo Yo 

Soul/ GnapoCentric /Provident-Integrity). 
The Atlanta -based worship band Casting 

Crowns earns the No.1 spot on the Top Christ - 
an Albums Artist list for the second mnsecu. 

five year. The groups third studio album, °The 
Altar and the Door" (Beach Street /Reunion /Prov- 
ident -Integrity), claims the No. 1 slot on Top 
Christian Albums. Released in 2007, the disc 
keptsellingbrisklyduring 2008, bolsteredhythe 
band's heavy tour schedule. In August,theDVD 
-The Altar and the Door Livé was released.and 
this fall, Casting Crowns' holiday project, °Peace 

on Earth, arrived. The band is supporting the 

release with a Christmas tour. It also ranks No. 

4 on the Hot Christian AC Artists list behind 
MercyMe, Matthew West and Chris Tomlin, 
which hold the top three slots. 

Flyleafcomesis No.2 onTopChristian Album 
Artists, and theband's self -titled album is also No. 

2 on Top Christian Albums behind Casting 
Gowns. Other bands like MercyMe Third Day 

and Relient K made the top 10 of Top Christian 
Album Artists as well. The top 10 is split among 
five hands and five solo artists: Franldin,Tomlin, 
Chapman, Smith and tobyMac. 

2007's yea Fend lists were dominated by such 

compilations as "WOW Hits 2007." which was 

No.1 on the Top Christian Albums chart, and 
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"WOW Gospel 2007," which hit the summit on 
the Top Gospel Albums chart. The Word /Curb 
compilation "Three Wooden Crosses," featur- 
ing such well known country artists as Lee Ann 
Womack, Randy Travis, Vince Gill and Josh 

Turner, was also among the top -selling tides. 
This year, "WOW Hits 2008" came in at No. 

5 on Top Christian Albums and the Time Life 
compilation "Songs4Worship: Country' is the 

No. 8 top -selling Christian title. 
With the exception of the compilations, the 

remaining titles in the top 10 were released in 
2007. However, the No. 6 album, Third Days 
neWset, "Revelation," was released July 29. It 
was fueled by such major TV appearances as a 

visit to "The Tonight Show With Jay Lem" and 

the Georgia rock act's busy tour schedule. 
Sapp and Franklin earned the No. 1 and 2 

slots, respectively, on Top Gospel Albums. 
'WOW Gospel 2008" came in at No. 3 on that 
Iist.The remainder ofthe top to includes Shek- 

inah Glory Ministry's "Jesus at No. 4 and Tye 

Tribbett & G.A.'s "Stand Out" at No. 5. The 10 

highest charting acts on Top Gospel Album 
Artists represent a blend of talented younger 
acts alongside some of the industry's most 
beloved veterans including the Clark Sisters, 
CeCe Winans, Israel &New Breed, Martha Mu- 
m zi, Mary Mary and Tricot -tee 5:7. 

Sapp also tops Hot Gospel Songs with the hit 
"Never Would Have Made It" /DI Records' Bev. 

erly Crawford lands "He's Done Enough" in the 
No.4 slot on that chart. Dorinda Clark -Cole is 

at No. 6 as a solo artist with "Take It Back° and, 

as part oftheClark Sisters, atNo.7 with the stir- 
ring "Livia.' Mainstream R &B chanteuse 
Regina Belle makes her first appearance at No. 

8 on this chart with "Cod Is Good" from her first 
gospel collection, "Love Forever Shines." 
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The`River 
Runs High 
Hancock's Set Tops Contemporary Jazz Tally 
By Larry Blumenfeld 
The vote tallies for president indicated a 

hunger for change. But the annualjazz chart 
recaps reflect, for the most part, a desire for 
more of the same. 

With an unexpected 2008 Grammy Award 
for album of the year no doubt feeding Its 

current, Herbie Hancock's "River: The Joni 
Letters" (Verve/VG) continues to flow at re- 
tail music outlets and online. 

The album climbs from No.10 on 2007'5 
Top Contemporary Jazz Albums chart to No. 
1 this year. Another 2007 release, Michael 
Buble's "Call Me Irresponsible" 043/ 
Reprise/Warner), maintains its hold at No.1 
on the Top Jazz Albums chart fora second 
year. And as was true last year and for sev- 
eral years running, Bublé is among the 
singers who dominated the Top Jan Albums 
chart: l0 of that chart's 15 slots were filled 
by vocal -driven albums. 

Granted, there are some unfamiliar names 

among those singers. courtesy of cunning 
crossovers.Clueen Latifah comes in at No.4 on 
t heTopJanAlbumschartwith'Travlin' Light" 
(Flavor Unit/Verve/VG), continuing down the 
jazz crooner path she began four years ago. 
Willie Nelson's collaboration with Wynton 
Marsafis,'Too Men With the Blues "(Blue Note/ 
BLG), cops No. S by highlighting the swing that's 
long been embedded in Nelson's music. 

Buoyed by the success of his "Standards& 
Ballads" (Legacy /Columbia /Sony BMG), 
Marsal i s ends the year at No. 7 on the Top Jan 
Artists recap. 

Vet some new (or relatively new) names 
ore big in 2008: "Worrisome Heart" (Verve/ 

VG) carries Melody Gardot, a 22- year -old 
singer with a sultry voice and a triumph -over- 
adversity back story to No. 7 on the Top Jazz 
Albums chart, tucked between household 
names Tony Bennett and Natalie Cole. 

Love letter. HERBIE 
HANCOCK'S'River: The- 
Jonitatte 1'reieerprets 
Joni Mitchell's reper[R t 

A N o. 7 showi ng on the Top Contemporary 
Jazz Albums chart marks the latest rung 
reached in the ladder -to -success ascent of 20- 
something bassist /singer Esperanza Spald- 
ing, via her Heads Up debut " Esperanza." 

And here's a bit of smooth jazz news: J is 

the new G. With her Latin- inflected "Tequila 
Moon" (Peak/CMG), fresh -faced female sax- 

ophonist Jessy J makes it to Solon the Hot 
Smooth Jazz Songs chart. Improbably, she 
displaces Kenny G. 

Cry not for Mr. G, however. His "Sex-0- 
Loco" comes in at No. 3 on the Hot Smooth 
Jazz Songs chart. The smooth jazz veteran 
also occupies the Ne.2 and No.12 spots on 
the Top Contemporary Jazz Albums chart for, 
respectively, "Rhythm & Romance" (Star - 
bucks /Concord) and "I'm in the Mood for 
Love" (Arista/RMG). 

Standard -bearing jazz imprint Blue Note 
has the most charting titles on the Top Jan 
Imprints tally (141 and finishes fifth on that 
list for overall sales (Reprise and 143 are tied 
at No.1). Concord extends its reign on the Top 
Contemporary Jan Labels chart with 16 ti- 
ties and the top sales in its category. And 
Verve leads the Top Combined Jazz Imprints 
chart. One striking result: Anyone doubting 
the power of indies when it comes to Jazz 
sates need look no further than the Top Com- 
bined Jazz Distributors chart, where "Inde- 
pendents" sit at No.3, based on 125 charting 
titles (50% more than the next -highest total, 
Universals 81). 

And for those who lament the lack of in- 
strumental music, especially the risk -taking 
type, on the Top Jazz Albums chart, there's 
at least this solace over meeting coffee: John 
Coltrane's "Opus Collection: A Man Called 
Trane" ranks No.9, courtesy of Rhino Custom 
Products / Starbucks. 
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SWIFT 
SUCCESS 
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Crossover queen: Songs tally is sweet victory for Otto, who failed 
TAYLOR SWIFT to score a hit during a previous record deal with 

and country honporos. Mercury Nashville. 
Strait's "I Saw God Today" (MCA Nashville) 

places No.2 on the Hot Country Songs list, followed by Man Jackson's 

"Small Town Southern Man" (Arista Nashville); Hootie & the Blowfish 
frontmau. Darius Rucker's country debut, °Don t Think I Don't Think 
About it" (Capitol Nashville); and Blake Shelton s "Home" (Warner 

Bros. /W RN), an AC hit for Michael Bublé in 2005. 

Strait is the top male country artist of2008, supplanting last 
year's winner, Tim McGraw. Strait's "Troubadour" comes 

in at No. 12 on the Top Country Albums recap, and his "22 

More Hits" places at No. 16. He also notches three titles 
on the Hot Country Songs recap. 

Sugarland is the chart -topperon the Top CountryArtists- 
Duo /Group recap. bumping 2007 winner Rascal Flans to 

No. 2. The duo ofJennifer Nettles and Kristian Bush also 

finishes third on the Top Country Albums Artist recap 

and No. 9 on the Hot Country Songs Artists list. 
The Capitol Nashville trio Lady Antebellum, which Bill. 

board picked as an act to watch in early 2008, ends the year 
at No. 1 on the Top New Country Artists tally. 

Capitol Records, once known as the home ofGarth Brooks, 

has comes long way in remaking itself into a label that relies 
on the combined successes of its artists: Capitol Nashville is 

No. 1 on the Top Country Imprints chart, besting last year's 

champ, Arista Nashville. Capitol's jump from No.4 to No.1 is 

due to airplay and sales success from Rucker, Lady Antebellum, 
ace Adkins, Keith Urban and Dierks Bentley. Capitol Nashville 

a . n tops the Hot Country Songs Imprints recap. 

Arista Nashville, home to Underwood. Paisley. Jackson and 
Brooks & Dunn, repeats in the No. 1 spot on the Hot Country 
tongs Labels chart, while parent Sony BMG Nashville tops the 
Hot Country Songs Label Groups list. 

On the sales side, Universal is the big winner. Universal 
Music Group Nashville is No.1 on the Top Country Albums 

abels recap and MCA Nashville, home to Strait, Gary Allan, 
Josh Tumor, and, until recently, Reba McEntire, leads the 

Top Country Album Imprints tally. Universal is No. 1 on 

the Top Country Album Distributors recap. 

Acts with Nashville lies continue to make an impors 
mark on the Top Independent Artists and Top In- 

dependent Albums lists. The Eagles and Brookshire 
the No. 1 and No. 2 spots on those recaps with, re- 

spectively, "Long Road out of Eden (ERC) and 
aEr "The Ultimate Hits" (Pearl). On the Top Inde- 

pendent Albums recap, Jason Aldean lands at 

No. I3 with "Relentless" (Broken Bow). 
Craig Morgan, who has since left Broken 

Bow fur Sony BMG Nashville's BNA Records, 

is at No. 17 on the Top Independent Albums 
tally with "Little Bit of Life Thanks to the 

Eagles and Brooks, ERC and Pearl rank 
No.1 and No. 2. respectively, on the Top 

Independent Imprints chart and Top 

Independent Labels recap. 

Frank Rogers, who works with 
Paisley, Rucker and Adkins, is No. 

1 on 2008's Hot Country Produc- 

ers 

list. Two songs he produced, 

Rucker's "Don't Think I Don't 
Think About It" and Paisley's 

"I'm Still a Guy," are in the 
top 10 of the Hot Country 

Songs recap. 

A Run Of No.1 Achievements Ends The Year 
For Taylor Swift By Ken Tucker 
RISING SUPERSTAR TAYLOR swift is making her mark, 
of that there can be no doubt. This 18- year -old concludes the year 
in the No.1 spot on the Top Country Artists recap and the Hot Coun- 
try Songwriters tally. W She also leads the Top Country Album Artists 
recap and is No.1 on the Top Country Artists -Female tally. Her self - 
titled debut album (Big Machine), which places No. 5 on the Top Bill- 
board 200 Albums recap, is the No.2 title on the Top Country Albums 
tally. Swift is also No. 4 on the Top Billboard 200 Artists review, . - 
behind Josh Groban, Alicia Keys and Miley Cyrus. n Billboard's 
year -end music chart recaps are based on data compiled dur- 
ing the chart year that began with the Dec. 1, 2007, issue and 
ended with the Nov. 29, 2008, issue. On the year -end Hot 
Country Songs tally, Swift appears at No. 29 with "Should've 
Said No," No. 31 with "Picture to Burn" and No. 39 with 
"Our Song," all from her 2006 debut album. 

Her newest set, "Fearless," was released Nov. 11 and saw first -week sales of 
592,000 units, according to Nielsen SoundScan. It is the best-selling debut for 
a country title in more than a year. 

Meanwhile, the Eagles' "Long Road out of Eden" (ERC), the Wal- Martonlyre- 
lease that debuted a year ago. lands at No. l on the Top Country Albums chart. 
Rounding out the top Rye oiler Swift at No. 2 are Carrie Underwood's ''Car- 

nival Ride" (19 /Arista /Arise Nashville). Garth Brooks' °The Ultimate Hits 
(Pearl) and Rascal Flath "Still Feels Good" (Lyric Street /Hollywood). 

Underwood. who was last years lop country artist, had a pretty good 
year herself. In addition to finishing No. 2 on the Top Country Artists 
and Top Country Albums Artists recaps, Underwood tops the Hot 
Country Songs Artist tally. She scores three of the top 50 songs on 
the Hot Country Songs recap. 

Swift is No.2 on the Hot Country Songs Artists recap. Brad Pain 
ley, who finishes third. also lands three titles on the Hot Conn. 
try Songs list including "I'm Still a Guy" at No. 10. 

Rounding out the top five spots on the Hot Country Songs 

Artists recap are perennials George Strait and Kenny Ches- 
ney. 

But the top country song of 2008 belongs to relative 
newcomer James Ono, whose single "Just Got Started 
Lan You" (Raybaw /Warner Bros. /WRN) topped 
the weekly Hot Country Songs chart in May. His 
No. 1 triumph on the year .end Hot Country 

TOP 
COUNTRY 

TOUR OF 
'08 

ARTISTRannyChesnoy VOW GROSS 

SB63 milico NO.OF SHO W S:46 NO. OF 

SELLOUrS:25 TorALCAPACITV:lamillgn 

TOTALATTENOANCE:12miBOn Compiled 
hom Bilboard Bmvswras dated Nw.14, 2007. 

BroughNoy11,2008 
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HOW WE 
CI LAPTTI lE 

YEARAnnual Recaps Take The Spotlight As 
Billboard Tracks The Top Artists And Titles 
Of 2008 By Silvio Pietroluongo 

BILLBOARD CONTINUES AN annual 
holiday tradition by offering a bounty of year -end 
charts in this Year in Music & Touring report. 
Once again the total number of year -end recaps 
reaches 251 in our print pages, matching our 2007 
roundup, while a total of 416 tallies are available 
at billboard.biz. Joining the printed lineup this 
year are airplay rankings for the following song 
charts: Mainstream Top 40, Mainstream R &B, Rap, 
Christian AC, Gospel Songs and Smooth Jazz Songs. 

Those additions boost the chart- topping honors this year for acts includ- 
ing Rihanna, W Wayne. MercyMe, Marvin Sapp and Paul Hardcastle. 

Exclusive to billboard.bis area host of charts, including Top Alterna- 
tive Albums, Top Hard Rock Albums, Top Blues Albums, Top Bluegrass 
Albums, Top Reggae Albums, Top DVD Sales, Hot Triple A Songs and 
Pop 100 Airplay. 

As before, each of the year -end music tallies in this section represent ag. 
gregated numbers from the pertinent weekly charts that were compiled for 
each artist, title and music company. 

Most of those numbers are based on data from Nielsen Music, with sales 
-of physical and digital product compiled by Nielsen SoundScan, and radio 
airplay and digital streams measured by Nielsen BDS. The ringtones/ring- 
masters categories are based on sales tracked by Nielsen RingScan. 

The entire Billboard charts depazunent has a hand in compiling the Year 
in Music lists. At the center of this effort is chart manager Anthony Colombo. 
who handles special feature recaps throughout the year, with charts produc- 
tion manager Michael Cusson, associate production manager Alex Vttoulis 
and associate director of charts Raphael George each playing key roles. Box - 

score chart manager Bob Allen compiles the Year in Touring charts. 
Therankdngs for BDS -and SoundScan -based music charts reflect airplay 

or sales during the weeks that titles appeared on the respective lists during 
the tracking period. This includes activity during unpublished weeks for 
those lists that print every other week. The 2008 chart year began with last 
year's Dec. 1 issue and ended with the Nov. 29, 2008, issue, making it one 
of the rare years when the chart calendar totals 53 weeks. 

Sales or airplay registered before or after a title's chart run are not con. 
sidered in these standings. That detail, and the December-Novemberlime 
period, account for some of the differe ncesbetweentheselistsandthecal- 
endar -year recaps that are compiled independently by either SoundScan 
or BDS. 

Artist, imprint, label and distributor categories for all genres reflect ac- 

cumulated chart performance for all titles on the pertinent chart. 
The umbrella "label' categories refer to the distributing labels and /or pro- 

motion labels listed on our weekly chars. l (only one label appears on a chart 
listing, that company counts as both "imprint" and °label" for that title. 

Certain airplay categories-Mainstream Top 40, Rhythmic, Modem Rock, 
AC, Adult Top 40, Dance, Mainstream R&B, Adult R&B, Rap, Christian AC, 
Gospel, Mainstream Rock and Contemporary faro -are based on accumu. 
bated BDS.monitored plays for each week a song appeared on the chart. 

Similarly, the Hot 100 Airplay, Hot R&B /Hip-Hop Airplay, Hot Country 
Songs and Hot Latin Songs (andthef related Lotio.format airplay charts) 
are determined by adding up the total number of gross impressions, as de, 
termined by BDS by cross -referencing exact time of airplay with Arbitron 
listener data, for each week a track charted. 

The Billboard Hot 100, Pop 100 and Hot R &B /Hip.Hop Songs categories 

reflect accumulated radio and sales points, based specifically on BDS and 
Nielsen SoundScan data, respectively. For the Hot 100, points from streamed 
music on AOL and Yahoo also shape the standings. 

Hot Soundtrack Singles are the topaanked Hot 100 songs in cases when 
the songs success an be directly traced to its inclusion on the soundtrack 
to a movie or TV show. 

For the pop, country and R &B /hiphop categories that combine data from 
album and singles charts, formulas have been weighted on that the sales 
units tallied on the Billboard 200, Top Country Albums and Top R &B /Hip 
Hop Albums, respectively, have parity with the specific chart points that con. 
situer each week's Billboard Hot 100, Hot Country Songs and Hot R&B/ 
Hip'Hop Songs. 

The Dance Club Play rankings are based on an inverse point system, with 
titles collecting points based on rank for each week they were on the chart. 

The publishing categories reflect accumulated points for all charted songs 
on the applicable weekly charts. If a song is held by more than one publisher. 
points are divided equally among those companies. 

In the Publishing Corporation category, parent companies receive 100% 
of the points from publishers in which they own at least 50% equity and 25% 
of the points compiled by publishers that they administer but do not own. 

Changes to note in the 2008 recaps: 
Accompanying label listings on the top artists rankings are limited to 

the label to which each artist is signed. An artists title count will still include 
all charting efforts, even those recorded on other labels. 

On the song charts, titles on Virgin, Blue Note and Astralwerks are now 
part of the Capitol promotion label, while Capitol is the distributing label 
for Virgin tikes on the album darts. 
As ofluly 1, EMI Music Marketing became the distributor of Welk Music 
Group labels, including Vanguard and Sugar Hill. 

Universal Latino is now known as Universal Music Latin En- 
tertainment. 
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'08 YEAR IN MUSIC & TOURING Charts 

Top Artists 
C7.8n )bPw4A881 

CHRIS BROWN 02) Jive/Zomba 
2 LIL WAYNE (20) Cash 

Money/Universal Motown 
S RIHANNA(9)SRP/Def 

Jam/IDJMG 
ALICIA KEYS (6) MBK/J/RMG 

S TAYLOR SWIFT (19) Big 
Machine 

6 LEONA LEWIS (3)SYCO/J/RMG 
7 MILEY CYRUS (B) Hollywood 
6 JORDIN SPARKS (4) 

19/Jive/Zomba 
9 JONAS BROTHERS 02) 

Hollywood 
10 T.I. (II) Grand Hustle/Atlantic 
R COLDPLAY (4) Capitol 

12 FLO RIDA (6) Poe Boy / Atantic 
13 CARRIE UNDERWOOD (9) 

19 /Aosta/Arista Nashville 
14 T -PAIN (19) K vict/Nappy 

Boy /Jive/Zomba 
15 JOSH GROBAN(4) 

43 /Reprise/Warner Bros. 
16 COLBIE CAILLAI (8) Universal 

Republic 
17 NE -YO (7) 00fJarr/IOJMG 
la KANYE WEST (71) Roc -A- 

Fella/Oafam/IDJMG 
19 KATY PERRY (3) Capitol 
20 MARIAN CAREY (5) 

island/IDJMG 

21 SUGARLAND(6)Mercury 
Nashville 

22 USHER (5)LaFa /Zomba 
23 SARA BAREILLES (2) Epic 
24 FERGIE (5) william/ARM/ 

lnterscope 
25 ONEREPUBLIC(3) 

Mosley /Ir-' ,ope 

26 NATASHA BEDINGFIELD (4) 
Phonogenic,/Epic 

27 TIMBALAND (5) Mosley/ 
Blackground /lnterscope 

23 KID ROCK (2)70P Dog/ 
Atlantic/AG 

29 KEYSHIA COLE(8) 
Iman /Geffen /lnterscope 

30 BRITNEY SPEARS (5) 

Jive/Zomba 
31 PINK (4)LaFa /Zomba 
32 MARY J. ELIGE (4) 

Matriarch/Geffen/IGA 
33 DAUGHTRY(4)RCA/RMG 
34 GEORGE STRAIT (8) MCA 

Nanhville/UMGN 
35 RASCAL FLATTS (7) Lyric Street 
38 KENNY CHESNEY (6) Blue 

Chai /BNA 
37 PLIES (7) Big Gates/Slip -N- 

Slide/Adantic 
38 THE -DREAM (7) Radio Killa/Def 

Jam /IDJMG 
39 EAGLES (1)ERC 

40 BRAD PAISLEY (7) Arista 
Nashville 

41 JASON MRAZ (5) Atlantic/RRP 
42 SODUA BOYTELL'EM (6) 

ColliPark/Interscope 
43 YOUNG JEEZY (5) CTE/Def 

.lam/IDJMG 
44 SEAN KINGSTON (7) Beluga 

Heights/Koch/Epic 
45 AKON (14)SRC/Universal 

Motown 
48 MADONNA (3) Warner Bros. 

47 PARAMORE(5)Fueled By 
Ramen/RRP 

48 LINKIN PARK (5) Warner Bros 
49 FINGER ELEVEN (2) Wind -up 

50 GARTH BROOKS (2) Peal 
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Top Artists - Male 

CHRIS BROWN (12) Jive/Zomba 
2 LIL WAYNE(70) Cash 

Money /Universal Motown 
3 T.I. (17) Grand Hustle /Atlantic 
4 FLO RIDA (6) Poe Boy /Atlantic 
5 T -PAIN (19) Konvict/Nappy 

Boy /Jive /Zomba 
6 JOSH GROBAN (4) 

143/Reprise/Warner Bros. 

7 NE- Y0 (7)DefJam/IDJMG 
8 KANYE WEST (71)Roc -A- 

Fella/DefJam /IDJMG 
9 USHER (5) LaFace /Zomba 

10 TIMBALAND (5) Mosley/ 
Blackground /lnterscope 

,.HRISOaoW 

T/AGrtlsp 
03seoo#U87w78828ed 

JONAS BROTHERS (12) 

Hollywood 
2 COLDPLAY (4) Capitol 
3 SUGARLAND (6) Mercury 

Nashville 
ONEREPUBLIC (3) 
Mosley /lnterscope 

5 DAUGHTRY (4) RCA/RMG 
8 RASCAL FLATTS (7) Lyric Street 
7 EAGLES (1) ERC 

8 PARAMORE(5)Feled By 
Ramen/RRP 

9 LINKIN PARK (5) Warner Bras. 

10 FINGER ELEVEN (2) Wind -up 

Top Artists - Female 

RIHANNA (9) 5RP /Deli 
Jam/IDJMG 

2 ALICIA KEYS (6) MBK//RMG 
3 TAYLOR SWIFT 09) Blg 

Machine 
4 LEONA LEWIS (3) SYCO/J/RMG 
S MILEY CYRUS (8) Hollywood 
6 JORDIN SPARKS (4) 

19 /Jive/Zomba 
7 CARRIE UNDERWOOD(i0) 

19 /Arista /Arista Nashville 

8 COLBIE CAILLAI (8) Universal 
Republic 

9 KATY PERRY (3) Capitol 
10 MARIAN CAREY(5) 

lsland%DJMG 

Top New Artists 

LEONA LEWIS f: CO /J/RMG 
2 JORDIN SPARKS (4) 

19 /J/ /Z mba 
3 FLO RIDA (6) Poe Boy /Atlantic 

KATY PERRY (3) Capitol 
S ONEREPUBLIC(3) 

Mosley/Interscope 
8 THE -DREAM (7) Radio Killa /Del 

Jam/IDJMG 
7 METRO STATION (2) Columbia 

8 DAVID COOK (13)19/RCA/RM6 
9 DUFFY (2) Mercury /IDJMG 
13 DAVID ARCHULETA (7) 

19/live/Zomba 

Top Imprints 

JIVE (42) 

nrev 

2 DEF JAM (52) 
3 HOLLYWOOD (38) 

COWMBIA030) 
5 J (22) 

6 UNIVERSAL REPUBLIC (28) 

7 CASH MONEY (72) 

8 CAPITOL (19) 

9 GEFFEN (48) 
10 BIG MACHINE (19) 

R ATLANTIC (52) 

12 WALT DISNEY (32) 
13 LAFACE00) 
14 WARNER BROS. (22) 
15 INTERSCOPE (44) 

Top Labels 

INTERSCOPE GEFFEN ABM 

(122) 

2 ATLANTIC GROUP (OS 

3 ISLAND DEF JAM MUSIC 

GROUP (85) 
ZOMBA (62) 

5 UNIVERSAL MOTOWN 

REPUBLIC GROUP(77) 

Tep Billboard 
200 Artists 

01adRdIMYr70ee53U 

JOSH GROBAN (3) 

143/Reprise/Warner Bros. 

2 ALICIA KEYS G) MBK/ /RMG 
3 MILEY CYRUS (3) 

Hollywood/Walt Disney 
4 TAYLOR SWIFT (4) Big Machine 

S LIL WAYNE(2)Ca5h Money/ 
UniversalMOtown/UMRG 

8 JONAS BROTHERS (2) 
Hollywood 

7 CARRIE UNDERWOOD(2) 
19 /Arista /Arista 
Nashville/RMG/SBN 

9 SUGARLAND(2)Merculy 
Nashvill /UMGN 

9 EAGLES (7)ERC 

10 KID ROCK (1) Top Dog/ 
Atlantic/AG 

11 COLDPLAY (I) Capitol 
la GARTH BROOKS (1) Pearl 

YEAR -END DOUBLE ISSUE 
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13 MARY J.BLIGE(2) 
Matriarch/Geffen/lGA 

H CHRIS BROWN (1) dive/Zomba 
B JACK JOHNSON(/) 

Brush fire /UMRG 
B AC/DC (2) Columbia/Sony 

Music 

R RASCAL FLATTS (3)Lyric 
Street/Hollywood 

19 METALLICA (I) Wamer Bros. 

19 T.I. (3) Grand Hustle/Atlantic/AG 
20 COLBIE CAILLAT (2) Universal 

Republic /UMRG 
21 LEONA LEWIS (I)SYCO /J /FMG 

22 RINANNA (D SRP /Def Jam/ 
IDJMG 

MARIAN CAREY (7) 

Island/IDJMG 

GEORGE STRAIT (4) MCA 

Nashville /UMGN 
CELINE DION(2) 
Columbia/Sony Music 

KENNY CHESNEY (2) Blue 

Chart/BNA/SBN 
USHER (0 LaFace/Zomba 
LED ZEPPELIN (t) Swan 

Song/Atlantic 
DAUGHTRY (i) RCA/RMG 
JORDIN SPARKS (I) 
19 /Jive/Zomba 
KEYSHIA COLE (1) 

Con fidential /lmanl /GefferIGA 
'32 AMY WINEHOUSE (2) Universal 

Republic /UMRG 

31 TOBY KEITH (4) Show Dog 
Nashville 

34 ANDREA BOCELLI (4) 

Sugar /Dacca/Universal Classics 

Group 

SS DISTURBED (1) Reprise/Warner 
Bros. 

38 ONEREPUBLIC () 
Mosley /InterscOpe/IGA 

37 MANNHEIM STEAMROLLER (4) 
Amercan Gramophone 

38 FERGIE(2 )wllil.an/A&M/ 
Interscope /IGA 
LINKIN PARK (7) Machine 

Shop/Warner Bros. 

140 SARA BAREILLES (1) Epic/Goy 
Music 

A NICKELBACK (7) Roadrunner 
42 MICHAEL RUBLE (2) 

143/Reprise/Warner Bros. 
43 RADIOHEAD (3) TBO /ATO 
44 PLIES (2) Big Gates/Slip -N- 

Slyde/Atlantic/AG 
45 RICK ROSS (1) SIIp -N- Slide /Def 

Jam / IDJMG 

46 REBA MCENTIRE (l) MCA 

Nashville/UMGN 

47 MADONNA() Warner Bros. 

N TIM MCGRAW (4) Curb 
49 PARAMORE (1) Fueled By 

Ramen/AG 

KEITH URBAN (2) Capitol 
Nashville 

YEAREND DOUBLE ISSUE 

200 00 ÁÌ 
-imwrrtAsoa 

AS I AM Alicia Keys - 
MBK/J/RMG 

2 NOELJOSh Groban -143/ 
Reprise/Warner Bros. 

3 THA CARTER III Lit Wayne- 
Cash Money /Universal Motown/ 
UMRG 

4 LONG ROAD OUT OF EDEN 

Eagles -ERC 

5 TAYLOR SWIFT Taylor Swift -Big 
Machine 

6 ROCK N ROLL JESUS Kid 
Rock -Top Dog /Atlantic /AG 

T VIVA LA VIDA OR DEATH AND 
ALL HIS FRIENDS 

Coldplay- Capitol 
e NOW 26 Various Artists- 

EMI/Sony BMG Strategic 
. Marketing Group /Universal/ 
Zomba /Capitol 

9 CARNIVAL RIDE Carrie 

Underwood -19 /Arista /Arista 
Nashville /RMG /RMG /SBN 

30 THE ULTIMATE HITS Garth 

Brooks -Pearl 
11 HANNAH MONTANA2 

(SOUNDTRACKS /MEET MILEV 

CYRUS Way Cyrus- 
Hollywood/Welt Disney 

12 GROWING PAINS MaryJ. 

Bllpe -M at ria ruh/Geffen /IGA 
13 EXCLUSIVE Chris 

Brown -Jive/Zomba 
14 SLEEPTHROUGH THE STATIC 

Jack Johnson- Brushfire /UMRG 
15 BLACK ICE AC/DC- 

Columbia/Sony Music 

16 DEATH MAGNETIC 

Metallica- Warner Bros. 

17 JONAS BROTHERSJOnas 
Brothers- Hollywood 

18 COCO Coble Caillot- Universal 
Republic /UMRG - 

19 SPIRIT Leona Lewis - 
SYCO /J /RMG 

20 HIGH SCHOOL MUSICAL 2 

Soundtrack -Walt Disney 

21 GOOD GIRL GONE BAD 

Rihanna -SRP /Def Jam /IDJMG 

22 E=MC2 Mariai) Carey - 
Island /IDJMG 

23 PAPER TRAIL Ti -Grand 
Hustle /Atlantic /AG 

24 MAMMA MIA! 
Soundtrack -Decca 

25 A LITTLE BIT LONGERJOnas 

Brothers -Hollywood 
26 CAMP ROCK Soundtrack -Walt 

Disney 

27 HERE I STAND 

Usher- LaFace/Zomba 
28 STILL FEELS GOOD Rascal 

Flatts -Lyric Street/Hollywood 
29 LOVE ON THE INSIDE 

Subarland- Mercury 
Nashville /UMGN 

30 ENJOY THE RIDE 

Charts '08 YEAR IN MUSIC & & TOURING 

Sugarland- Mercury 
Nashville /UMGN 

31 MOTHERSHIP Led Zeppelin - 
Swan SOng /Atlantic 

32 BREAKOUT Miley Cyr0S- 
Hollywood 

33 DAUGHTRYDaughtry- 
VCA/RMG 

34 TAKING CHANCES Celine 
Dion -Columbia /Sony Music 

35 JORDIN SPARKS Jordin 
Sparks- 19 /Jive/Zomba 

36 JUST LIKE YOU Keyshia Cole - 
Confidential /Imam /Geffen /IGA 

37 NOW 28 Various Artists -EMI/ 
Sony HMG/Universal/Zomba/Capitol 

38 ALVIN AND THE CHIPMUNKS 
Soundtrack -Fox/Razor & Tie 

39 RAISING SAND Robert Plant/ 
Alison Krauss- Rounder 

40 JUNOSoundtrack- 
Foo/Rhno /AG 

41 NOW 27 Various Artists -EMI/ 
Universal/Zomba/Sony BMG 

42 INDESTRUCTIBLE 

Disturbed- Reprise/Warner 
Bros. 

43 BACK TO BLACK Amy 
Winehouse- Universal - 

Republic/UMRG 
44 DREAMING OUT LOUD 

OneRepublic- Mosley/ 
Interscope /IGA 

45 THE DUTCHESSFergie- 
will.i.am /A &M /Interscope /IGA 

46 MINUTES TO MIDNIGHT Linkin 
Park -Machine Shop/Warner Bros. 

47 LITTLE VOICE Sara 
Bare/lles- Epic /Sony Music 

48 ALL THE RIGHT REASONS 

Nickelbark- Roadrunner 
49 JUST WHO I AM: POETS & 

PIRATES Kenny Chesney - 
ENA/SBN 

50 TRILLA Rick Ross- Slip -N- 
Slide /Def Jam/IDJMG 

51 CALL ME IRRESPONSIBLE 

Michael BUble- 143 /Reprise/ 
Warner Bros. 

52 REBA DUETS Reba 
McEntire -MCA Nashville /UMGN 

53 HARD CANDY 

Madonna- Warner Bros. 

54 HIGH SCHOOL MUSICAL 3: 

SENIOR YEAR Soundtrack -Walt 
Disney 

55 RIOTI Paramore- Fueled By 

Ramen/AG 
56 CHRISTMAS SONG Mannheim 

Steamroller -American 
Gramophone 

57 AMERICAN GANGSTER Jay -Z- 
Roc -A -Fella /Def Jam /IDJMG 

58 GREATEST HITS Keith 
Urban -Capitol Nashville 

59 IT WON'T BE SOON BEFORE 
LONG Maroon 5- 
A &M /Octone /IGA 

60 IN RAINBOWS 
Radiohead- TBD /ATO 

61 TROUBADOUR George 
Strait -MCA Nashville/UMGN 

62 THE RECESSION Young 

Jeezy -CTE /Def Jam /IDJMG 

63 SOULJABOYTELLEM.COM 
Sou /ja Boy Te /l'em- COIIiPark/ 
Interscope /IGA 

64 3 DOORS DOWN 3Doors 
Down- Universal Republic/ 
UMRG 

65 YEAR OF THE GENTLEMAN 

Ne -YO -Def Jam /IDJMG 
66 FEARLESS Taylor Swift- 

fig Machine 

67 GOOD TIME Alan Jackson - 
Arista Nashville /SBN 

68 WE SING. WE DANCE. WE 
STEAL THINGS. Jason 
Mraz -Atlantic /AG 

69 ROCKFERRY Duffy- 
Mercury/IDJMG 

70 LAX The Game -Geffen /IGA 
71 HANNAH MONTANA 

Soundtrack -Walt Disney 
72 ALL HOPE IS GONE 

SIlpknot- Roadrunner 
n ONE OF THE BOYS Katy 

Perry -Capitol 
74 THE BEST OF ANDREA 

BOCELLI: VIVERE Andrea 
Boce//i- Sugar /Decca /Universal 
Classics Group 

75 WELCOME TO THE 

DOLLHOUSE 007151 Cana- 
Bad Boy /AG 

76 DEFINITION OF REAL PI/es -Big 
Gates /Slip -N- Slide /Atlantic /AG 

IT AMERICAN MAN: GREATEST 
HITS VOLUME II Trace 

- Adkins -Capitol Nashville 
78 REVELATION Journey- Nomcta 
79 GRADUATION Ranee West- 

Roc-A-Fella/Def Jam /IDJMG 
BO 5TH GEAR Brad Paisley- Arista 

Nashville /SBN 
81 LOPE FIASCO'S THE COOL 

Lupe Fiasco -tst & 15th/ 
Atlantic /AG 

82 35 BIGGEST HITS Toby Keith - 
Show Dog Nashville /UMe 

83 THE MAKINGS OF A MAN 
aheim- Divine Mill /Atlantic /AG 

84 LOVE/HATE The -Dream -Radio 
Killy /Def Jam /IDJMG 
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85 BLACKOUTBnmey Spears - 
ve /Zomba 

86 FINDING BEAUTY IN NEGATIVE 

SPACES See/ter-Wuxi-LIP 
87 22 MORE HITS George 

Strait -MCA Nashville /UMGN 
88 POCKETFUL OF SUNSHINE 

89 SOME HEARTS 

90 ROUGH AROUND THE EDGES: 

LIVE FROM MADISON SQUARE 
GARDEN /.. -Cook- Comedy 
Central 

91 THIRSTY Marvin Sapp - 
Verity /Zomba 

92 ECHOES, SILENCE, PATIENCE & 

GRACE Coo F,gnters- 
Roswell /RCA /RMG 

53 JENNIFER HUDSONJeno,fer 
Kudso'- Ansta/RMG 

94 NARROW STAIRS Death Cab 
_e../Atlantic /AG 

95 THE ALTAR AND THE DOOR 

,owns -Beach 

96 15. ..merry- Eleven 

en /Atlantic 
97 HANNAH MONTANA/MILEY 

CYRUS: BEST OF BOTH 

WORLDS CONCERT Miley 

, vrus- N011ywood/Welt Disney 
e ACROSS THE UNIVERSE: 

DELUXE EDITION 

r-k- IntersCOpe /IGA 
99 ONCE /,rndtrack- 

ack/SUny MvsIC 

umbia 
100 UNTITLED ` Jet Jam/ 

101 NOTHING BUT THE BEST Frank 
Sinatra -Reprise /Warner Bros. 

102 DISCIPLINE Janet - 
Island /IDJMG 

103 EVERYTHING IS FINE Josh 
T er -MCA Nashv,lle /UMGN 

104 ONE MAN BAND James 

105 FLYLEAF 

106 ONE -X ee Days Grace- 

107 CONTINUUM - 
are/Co a I,,y Music 

108 HOME BEFORE DARK Nei/ 
/ /Sony Music 

109 BACK OF MV LAC' J Holiday - 

110 WEEZER )OC/ 

nr 

111 LUCKY OLD SUN "enny 
r /ANA /SBN 

R2 CRAZY EX- GIRLFRIEND 
.,,..,- Columbia 

113 HIGH SCHOOL MUSICAL 
.. : -Walt Disney 

P4 DETOURS Sheryl Coow- 
, r cope /IGA 

115 EGO TRIPPIN Snoop DOgg- 
Doggystyle /Geffen /IGA 

116 EXILE ON MAINSTREAM 

enty- 
ntic /AG 

117 AVENGED SEVENFOLD 

118 HAIRSPRAY 

New Lne 
119 DAY26 DA -i s -,o Boy /AG 
120 FACE OFF Bow Wow 

Omanon -T UG /COlumbea/ 

121 MAIL ON SUNDAY /!. initla- 

Poe soy /Aux 
122 PRETTY.ODD. 

Disco -r. ailed By 

Ram 

123 VAMPIRE WEEKEND .... n 

124 WISIN VS. HANDEL: LOS 

EXTRATERRESTRES '. 
.. .. 

Handel -Mac I. 
1255`STUNNA: .I. 

Mot, 

126 FUTURESE X /LOVESOUNDS 
Justin Trnf,rr /ake -Jve /Zomba 

127 ACCELERATE R.EM.- 

Warner Bros. 
126 MAGIC Bruce Spnngsleen- 

ColUmbia /Sony 005,0 

129 NEW AMERYKAH: PART ONE 
(4TH WORLD WAR) EIVFah 

Badn- Universal Motown /UMRG 
130FUNHOUSEPerk- 

LaFace /Zomba 
131 ALL THAT IS WITHIN ME 

MercyMP- INO /COlumbea/ 
Sony Mus,C 

132 SUNSET MAN James 

Otto- Raybaw /Warner Bros. 

(52shville)/WRN 
133 THE FIGHT OF MV LIFE Kirk 

Franklin -/e Yo Soul /Gosno 
Centric/Zomba 

134LADY ANTEBELLUM Lady 
Antebellum- Capitol Nashville 

135 ENCHANTED Soundtrack - 
alt Disney 

136 TIMBALAND PRESENTS 

SHOCK VALUE Timbaland- 
Mosley/Blackgmund/Interscope/ 
IGA 

WEB EXCLUSIVES 
CRITICS' FAVORITES AND MORE ON BILLBOARD SITES 

This printed version of Billboard's Year in MUSIC S 

Touring report provides an unparalleled look at the 
state of the business, with a total of 251 charts that 
track the best- selling albums and most -played sin- 
gles of 2007 and 11 charts that analyze the concert 
industry. 

But billboard.com and billboard. biz provide even 
more extensive year -end coverage. 

Among our ost popular online features is the 
Critic's Choice poll, comprising Mole lists compiled 
from Billboard's worldwide team of writers and ed- 
itors. While our charts recap sales and airplay, the 
critic's poll measures a more elusive achievement: 
artistic success. 

In addition, this year billboard.com will present a 

photo gallery of the year's Billboard covers, a look 
et the top 20 music stories of the year and more. 

On biliboard.bie, we offer 4t6 charts, including 
165 exclusive to the Web. 

Deeper year -end recaps appear on billboard.biz 
for categories including Top Billboard 200 Artists, 

YOU Internet Albums, Top Digital Albums and more. 
Deeper charts appear online for such genres as 

RBB. country, Songwriters and publishers, Latin. re- 
gional MexicOn,tropicel, dance, Christian and gospel, 
classical, jazz, catalog, modern rock, mainstream top 
40, Adult top 40, AC, soundtracks and music videos. 

In addition, billboard.biz offers exclusive charts in 

the areas of digital, ringtones, pop, RBB /hip -hop. 
rap, songwriters and publishers, Latin, regional Mex- 
ican, tropical, dance, Christian, gospel, Classical, cat- 
alog, mainstream rock,triple A, alternative, hard rock, 

new age, blues, bluegrass, reggae, soundtracks, kids, 

c 

ompilations, comedy, cast albums, DVDs and more. 
For the touring industry, this issue provides in- 

depth analysis and charts summarizing the past 12 

m onths. But there is more online. 
Exclusive to billboard.com are charts covering 

the Top 25 Boxscores for nonconcert events, top 
venue grosses and the top five tours in the gen- 

s of rock and pop, country, RUB /hip -hop and 
Latin music. 

137 GO Mario -rd Street /J /RMG 
138 SW EENEY TODD THE DEMON 

BARBER OF FLEET STREET 

Soundtrack Nonesach/ 
Warner Bros. 

139 THEM VS. YOU VS. ME Finger 
Eleven -Wind -up 

1 WDUSTTheK,IMrs- 
ISland /IDJMG 

141 PARA SIEMPRE Vicente 

Fernandez -Sony BMG Norte 
142 WOW HITS 2008 Various 

Artists -Word- Curb /Provident 
Integrity /EMI CMG /Sparrow 

143 LIVING HARD GaryAIlan- 
MCA NaShv,llO /UMGN 

144 WHO WE ARE U,iebouSe- 

Geffen /IGA 
145 SEX ANDTHE CITY 

Soundtrack -New LIne 
146 STEP UP2: THE STREETS 

Soundtrack -Atlant /AG 
167 TWILIGHT Soundtrack - 

Summit /Chop Shop /Atlantic /AG 

148 SATURDAY NIGHTS& SUNDAY 
MORNINGS Coun' o 

Crows- DGC /Go!'- A 

149 WHERE THE LIGHT IS: JOHN 
MAYER LIVE IN LOS ANGELES 

150 AUDIO DAY DREAM - ke 

151 RADIO DISNEY JAMS 10 

152 SOMETHING ELSE . - TNcke- 

153 LAST 2 WALK Three 6 

Mafia- Hypnnre7P Minas/ 

.. emnla/snnyMU:r. 
154 AUGUST RUSH I undtrack- 

SonvM,. . ux/Columba/ 

155 ULTIMATE SANTANA 

156 2008 GRAMMY NOMINEES 

anous .:.. 
BID -O /Unto 

157 EVOLVERJOhn i 

Columbia /Sons MUSIC 

16811 TRILL Bun -B -J Ponce /Trill/ 
Rap -A -Lot 4 Life /Asylum 

159 THE ILLUSION OF PROGRESS 

Staind -Flip /Atlantic /AG 
160 LOST HIGHWAY Bnn Jow- 

MercuryilSland /UMGN / IDJMG 

161 LOVE BEHINDTHE MELODY 

Rabeem 

De ughn- Jive /Zomba 
162 STOCKINGS BY THE FIRE 

Venous Artists -EMI Special 
Markets /Starbucks 

163 INTO THE WILD 
(SOUNDTRACK) Eddie 

164 BOYS LIKE GIRLS Boys Like 

ony Music 

165 FIGHT WITH TOOLS 

Republic uA:ltG 

166 THE REMINDER Feist - 
Chernnroc. 

167 IF YOU'RE GOING THROUGH 

HELL 

166 COVERS 
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169 THE DECLARATION 
Ashanti -The Inc /universal 
Motown /UMRG 

170 B'DAY Beyoece- Columbia/ 
Sony Music 

171 GOOD TIMES, BAD TIMES...TEN 

YEARS OFGODSMACK 
Godsmack- Universal 
Republic /UMRG 

172 LET IT GO TOT McGraw -Curb 
173 GREATEST HITS VOLUME ONE 

THE SINGLES Goo Goo 

Dolls- Warner Bros. 

174 A TOBY KEITH CLASSIC 

CHRISTMAS: VOLUMES ONE & 

TWO roby Kellh -Show Doy 

Nashville 
175 ONE CHANCE PaulPotts- 

SVCO /Columbia/Sony n... 

176 THE BEST DAMN THING 
Lavigne- RCA /RMG 

177 THE BLOCK New Kids On )r... 

Block nterscope /IGA 

SUGARLAND 

Charts '08 YEAR IN MUSIC & TOURING 

178 MODERN GUILT Beck- DGC /IGA 
179 MOTOWN: A JOURNEY 

THROUGH HITSV ILLE USA 
Boy, /IMen -Decca 

180 SCARS it SOUVENIRS Theory 
Of A Deadman- 
604/Roadrunner 

181 GREATEST HITS: UNITED 
EDITION Tim McGraw -Curb 

192 METRO STATION Metro 
Station -Red Ink /Columbia 

183 LYFE CHANGE Lyle 

184 THE SOUND OF MADNESS 

185 FEARLESS 

186 SAINTS OF LOS ANGELES 

iy Cruc -. - ven 

Seven 

187 DISNEY CHANNEL HOLIDAY 

188 TOS (TERMINATE ON SIGHT) 
r croe (IGA 

189 SAVING ABEL , uel- 

190 CONSOLERS OF THE LONELY 

191 95/08 

192 BEAUTIFUL EYES (EP) raylor 

193 CURTIS SO Cent ,Shady/ 

194 JULIANNE H0UGH onne 

195 REVELATION 7dDay- 
Essential 

196 FAMOUS pi. Of 
Mudd- Geffen/IGA 
197 19 I /Columbia/ 

198 LEARN TO LIVE.'.,rru5 

199 KIDZ B0P 13 "Bop 
Kids- Razor U 
200 ITALIAC'7:.....- 

pia /Sony u>: 

.biz 
ea 

7,0. 
billbod.biz. 

The Billboard 200 
Artists - Duo /Group 

JONAS BROTHERS. 

2 SUGARLAND - stoic r, 

3 EAGLES 
4 COLDPLAY 

5 AC /DC 

6 RASCAL FLATTS 

7 METALLICA 
¡ 

merBros. 
8 LEO ZEPPELIN a.Swan 

Song /Atlantic 
9 DAUGHTRY W7A/RMG 

10 DISTURBED .erse /Warner 
Bros 

The Billboard 200 
Artists - Female 

It ALICIA KEYS 

2 MILEY CYRUS 

3 TAYLOR SWIFT 
4 CARRIE UNDERWOOD. ) 

5 MARY J. BLIGE ?) 

G 

6 COLBIE CAILLAT (2) Universal 

7 LEONA LEWIS i)SYCO //RMG 
8 RINANNA r .%V/ %Defam/ 

IDJMG 

9 MARIAN CAREY (/) 
Island/DJMG 

10 CELINE DI0N(2) 
Columbia /Sony Mos,c 

The Billboard 200 
Artists - Male 

JOSH GROBAN (3) 
(43 0000Se/Warner Bros. 

2 LIL WAYNE (2) Cash Money/ 
unwersal Motown/UMRG 

3 KID ROCK (I) Top Dog/ 

4 GARTH BROOKS (0 Pear/ 
S CHRIS BROWNO)J,ee/ZOmba 
6 JACK JOHNSON(/) 

7 T.I. 7. I 18 HUStle /AII. r7 

8 GEORGE STRAIT (4)M, 
Nu>r:- :ile /UMGN 

9 KENNY CHESNEY (2) 6 

Cha /BNA/SBN 
10 USHER (D LaFace /Zomba 

Top Billboard 
200 Imprints 

COLUMBIA (69) 
2 HOLLYWOOD (18) 

3 WALT DISNEY (24) 
4 ATLANTIC (45) 
5 REPRISE (23) 

6 JIVE(/5) 
7 UNIVERSAL REPUBLIC (75) 

8 INTERSCOPE (47) 

9 DEF JAM (20) 
10 J (9) 
11 BIG MACHINE (4) 

12 WARNER BROS. (il) 
13 GEFFEN (27) 

14 CAPITOL (13) 

15 MCA NASHVILLE (77) 

The Billboard 
200 Labels 
Ass LABISIWO.Cssart.77,,, 

INTERSCOPE GEFFENABM 7/) 

2 ATLANTIC GROUP (52) 
3 WARNER BR0S. (64) 

4 RCA MUSIC GR0UP (28) 
5 S0NY MUSIC (87) 

Top Billboard 
200 Distributors 

UNIVERSAL (339) 
2 SONY BMG (235) 
3 WEA (198) 

4 INDEPENDENTS (382) 

5 EMM (131) 

Top Independent 
Artists 

w a 

IN EAGLES (U ERC 

2 GARTH BROOKS (I) Pearl 

3 MANNHEIM STEAMROLLER (4) 
American Gramaphone 

4 RADIOHEAD(I) ]BD /Ar0 
5 JOURNEY (I)NOmota 
6 DANE COOK (0 Comedy 

Central 
7 VAMPIRE WEEKEND (I) 

XL /Beggars Grow 
8 MOTLEY CRUE(:) 

'rle /E /even Seven 
9 INGRID MICHAELSON (2) Cabin 

rngrnal Signal 

10 SUM A.M. (I) Eleven Seven 

biz 

Top Independent 
Albums 

1 LONG ROAD OUT OF EDEN 

Eagles -ERC 

2 THE ULTIMATE HITS 

3 CHRISTMAS SONG rlannhe 

Gramapbor.. 

4 IN RAINBOWS 
Radroheao -3, RI 0 

5 REVELATION Journey- NOmota 
6 ROUGH AROUND THE EDGES: 

LIVE FROM MADISON SQUARE 

GARDEN Dane Cook- Comedy 
Central 

7 ONCESOUneltrack- 
Canvasback /Sony Music 
Soundtrae /Columbia 

8 HAIRSPRAY Soundtrack -New 
Line 

9 VAMPIRE WEEKEND Vampire 

Weekend -XL /Beggars Group 
10 STOCKINGS BY THE FIRE 

Various Artists -055 Special 

Markets /Starbucks 
continued on »988 
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11 SAINTS OF LOS ANGELES 

motley Crue- Motley /Eleven 
Seven 

12 THE HEROIN DIARIES 

SOUNDTRACK Sixx' 
A.M.- Eleven Seven 

13 RELENTLESS Jason 

A /dean -Broken l' 

14 FLIGHT OF THE CONCHORDS 

(SOUNDTRACK) n The 

15 SCREAM AIM FIRE 0. For My 
Zomba 

16 GIRLS AND BOYS Ingrid 

17 LITTLE BIT OF LIFE 

10 EVIL URGES My Morn/ng 
Jacket -ATO 

19 FLOAT FIOgg/ngMOlIy- 

SldeOneDUmmy 
20 A TWIST IN MY STORY 

Secondhand Serenade - 
Glassnote /East West 

21 WORLDS COLLIDE 
... J0.20 /Je 

22 FLEET FOXES . vet Foxes- 

23 VANS WARPED TOUR 013 

24 JOE THOMAS, NEW MAN 
Kedar 

25 WARPAINT The Black 

, m 1 <PP«r: 
oñ 

éiliée..e.el= 

Top Independent 
Imprints 

ERC ) 

odrtsrrve 

p 

U 

PEARL (7) 

AMERICAN GRAMAPHONE (4) 

TBD (I) 

COMEDY CENTRAL (5) 

NOMOTA (1) 

XL (5) 

NEW LINE (4 

BROKEN BOW (4) 

1 EMI SPECIAL MARKETS (8) 

Top Independent 

ERC 

PcALAPELMt 

2 PEARL (7) 

3 ATO (B) 

4 AMERICAN GRAMAPHONE (4) 
5 STARBOCKS (24) 

Top Tastemakers Artists 

1 LIL WAYNE ,ney/ 

2 ALICIA KEYS ') MBK/J /RMG 
3 RADIOHEAD )TBD /ATO 
a METALLICA Warner Bros. 
5 COLDPLAY _,,Otto/ 

6 TI 

7 BECK(2)DGC /IGA 
8 PORTISHEAD 

9 LED ZEPPELIN .van 

10 JACK JOHNSON 

Top Tastemakers 
Albums 

THA CARTER III Lil Wayne- 

Ca/' ' cy/Umversal 
1MRG 

3 ASIAM .- 
3 IN RAINBOWS 

4 DEATH MAGNETIC 

.- Warner Fin, 
5 RAISING SANDRObert Plant/ 

Alison Krauss- Rounder 
fi VIVA LA VIDA OR DEATH AND 

ALL HIS FRIENDS 

Coldplay -Capitol 
T PAPER TRAIL TI -Grand 

Muscle /Allanhc /AG 
B THIRD Pornshead -GO! 

Dscs /Mercury /IDJMG 
9 MODERN GUILT Beck- OGC /IGA 

10 SLEEP THROUGH THE STATIC 

Jack Johnson- Brushfire /UMRG 

11 MOTHERSHIP Led 

Zeppeen -Swan Seng,00 -00 

12 VAMPIRE WEEKEND Vamppre 

WeeGend -XL /Beggars Group 
13 NARROW STAIRS Death Cab 

For Curie- Barsuk/ANa ntic /AG 
14 CONSOLERS OF THE LONELY 

The Raconteurs -Thlrd Man/ 
Warner Bros. 

15 JUNO 
Soundtrack- Fox /Rhino /AG 

Top Tastemakers 
Imprints 

1 WARNER BROS. 

2 ATLANTIC (IR: 

3 UNIVERSAL MOTOWN 42, 

4 DEF JAM( ID) 

S XL(6) 

Top Tastemakers 

9.9.9133,999 LAM9979. 

WARNER BROS. (24) 
2 UNIVERSAL MUSIC RECORD 

GROUP (20) 
3 INTERSCOPE GEFFEN ABM 

(27) 

ATLANTIC GROUP (22) 

5 ISLAND DEF JAM MUSIC 

GROUP (15) 

Top Tastemakers 
Distributors 

1 UNIVERSAL (84) 
2 WEA(63) 
3 INDEPENDENTS (115) 

a SONY BMG (40) 
M 00, 

Top Internet Artists 

l' JOSH GROBAN 

143 / 8e878, 87,88 888 
2 METALLICA (D Warner Bros. 

3 JONAS BROTHERS (2) 
Hollywood 

4 COLDPLAY(7) Cap/le/ 
5 ALICIA KEYS (O MBK/J/RMG 
6 MICHAELBUBLE(2) 

143/Reprise/Warner Bros. 

T MILEV CYRUS (3) 
Hollywood/Wall Disney 

e CELINE DION(2) 
759(57c 

9 JAMES TAYLOR (2) 

10 t:ARRIEUNDERWOOD(I) 

Top Internet Albums 

1 NOEL nshGroban- 
nse /Warner Bros. 

2 DEATH MAGNETIC 
Metal) /ca- Warner Bros. 

3 A LITTLE BIT LONGER Jonas 
Brothers-Hollywood 

4 VIVA LA VIDA OR DEATH AND 
ALL HIS FRIENDS 

Ca Rite! 

s ASIAM48CMKeys- 
RMG 

6 RAISING SAND Robert Plant/ 
s- Rounder 

/ TAKING CHANCES feline Dion- 
. J3 /Sony Music 

8 CARNIVAL RIDECan/é 
Underwood- 19 /Ansia /Arista 
Nashville /RMG /SRN 

9 BLACK ICE AC/DC- 
Columbia /Sony Music 

10 ONE CHANCE Paul Potts - 
OVCO /Columbia /Sony Music 

11 HIGH SCHOOL MUSICAL 2 

Soundtrack -Walt Disney 

12 LET IT SNOW!(EP)MÍChael 
Ruble -143 /Reprise/ 
Warner Bros. 

13 HANNAH MONTANA 
(SOUNDTRACK) /MEET MILEV 
CYRUS M /leyCyrus- 
HOlIywOOd/Walt Disney 

14 LONG ROAD OUT OF EDEN 

Eagles -ERC 
15 THE BEST OF ANDREA 

BOCELLI: VIVERE Andrea 
DOcelIf- Sugarr /Densa /Universal 
Classics Group 

010,1 ñan,PP<ar:=mlroP.m.N= 

Top Internet Imprints 

it REPRISE 

2 COLUMBIA 
3 WARNER BROS. (9) 

4 HOLLYWOOD (8) 
5 143 (7) 

Top Internet Labels 
99.9.9349. A9 car Mies, 

WARNER BROS. (44) 
2 SONY MUSIC (20) 
3 RCA MUSIC GROUP (75) 

4 ATLANTIC GROUP (24.7 

5 HOLLYWOOD (9) 

Top Digital 
Album Artists 

COLDPLAV (4) Cap/tol 

een 

2 JACK JOHNSON (2) 

Brushflre/UMRG 
3 LIL WAYNE (2) Cash Money/ 

Universal Motown/I./MPG 
4 JASON MRAZ (3) Atlannc/AG 
S TAYLOR SWIFT(3)B /g Machen 

6 ALICIA KEYS (V MB0/J /RMG 
7 SARA BAREILLES (2) Epc/ 

Sony Music 
B ONEREPUBLIC(1) Mosley/ 

Interscope /IGA 
9 METALLICA Warner Bros. 

10 T.I. (1) Grand Hustle/Atlantic/AG 

Top Digital Albums 

VIVA LA VIDA OR DEATH AND 

ALL HIS FRIENDS 

Coldplay -Capitol 
2 JUNO Sound heck- 

FOa/RhinO /AG 
3 SLEEP THROUGH THE STATIC 

JackJohnson- Brusbfire /UMRG 

4 THA CARTER III L/lWayne- 
Cash Money /Universal 
MOtOWNUMRG 

5 WE SING. WE DANCE. WE 
STEAL THINGS. Jason 
Mra.Atlant0 A(ì 
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6 ASIAM' 

B DREAMING OUT LOUD 

DEATH MAGNETIC 
Metadora Bros 

PAPER TRAIL Llalld 
Hustle /A. 

FEARLESS t- 
BigMach 

ONCESOUnntrack- 
vashar,,, Musk 

Soundtrax /Coiu,VRIa 

MAMMA MIA! 67.6 dtrack- 
Decca 

HARD CANDY "... 
Warner Br 

NARROW STAIRS. Rat)CaR 
For Culr,. -P antic /AG 

Digital 
mlmprints 

CAPITOL C9) 

ATLANTIC (26) 

INTERSCOPE (29) 

COLUMBIA (34) 
WARNER BROS. (10) 

';7 

Digital 

ATLANTIC GROUP (33) 
INTERSCOPE GEFFEN AGM (50 
UNIVERSAL MOTOWN 

REPUBLIC GROUP (27) 
WARNER BROS. (37) 

4 CAPITOL 09) 

1. 'Apologize.' Timbaland 
feat. OneRepublic (Mosley/ 
Rlackground /Interscope) 

2..128705, Duffy (ABM) 
3.'Bleeding Love, Leona 

Lewis (Syco) 
4.'I Kissed a GIBI. Katy 

Perry (Capitol) 
5. '4 Minutes ¡ Madonna 

feat. Justin Timberlake 
(Werner Bros.) 

EUROPEAN 
CHART SHARE 
SINGLES % 
COMPANY 2007 2002 
AMA! 54.4 40.83 
Sony BMG 25.2 22.47 
Warner 
EMI 

9.8 
6.1 

17.58 
13.13 

Others 4.5 5.99 
WEEKS try 11,0 MP .0e 

KATY 
PERRY 

Hot Digital 
Songs Artists 

1 RIHANNA(B)SRP/OafJdM 

2 CHRIS BROWN )JIye/Z ba 
3 LIL WAYNE ish Money/ 

4 TAYLOR SWIFT ',)Big 

R,' 
6 RIDA 

LEONA EEwIS 

8 KANVE WEST 

apto, 
HOy/AllanlK 
SYCO/J/RMG 

ROLA-Fella/ 

se /Atlantic 
10 JORDIN SPOOKS 3) 

11 T-PAIN 

12 JONAS BROTHERS 

13 MILEYCYRUS 

Id COLDPLAV 
15 NATASHABEDINGFIEI-D;.1) 

Phonon, 
16 BRITNEYSPEARS 

Jive/Zomba 
17 SARA BAREILLES 
18 COLBIECAILLAT%i 

19 TIMBALAND (4) Mosley/ 

20 ALICIA KEYS '4BK/J/RM0 
21 ONEREPUBLIC (3) 

22 PINK - aFace/Zomba 
23 NE -VO . am /1OJMG 

24 FERGIE : Im /A&M/ 

25 SEAN KINGSTON (6) 67010ge 

.[JIZ hanapuxars 
Pfthis 
billbaa on r4biz. 

Hot Digital Songs 

1 LOW ((uAldaFealu/TOT- 
P in -Poe Boy /Atlantic 

2 BLEEDING LOVE Leona 

Lewis- SVCO /J /RMG 
3 LOLLIPOPL,I Wayne Fealuring 

Stalk Mayor-Cash Money/ 
Universal Motown 

4 I KISSED A GIRL Katy Perry - 
Capitol 

5 VIVA LA VIDACOkfp/ay- Capitol 
6 LOVE SONG Sara Bareilles -Epic 
7 APOLOGIZE Timbaland 

'T OneRepublrC- 

H ackground /Interscope 
B NO AIR Vdin Sparks Duet With 

vn- Jive /Zomba 
9 DISTURBIA Rihanna- SRP /Def 

Jam /IDJMG 
10 4 MINUTES Madonna Featuring 

Justin Timberlake- Warner Bros. 

11 DON'T STOP THE MUSIC 

Rihanna -SRP /Def Jam /IDJMG 
12 WHATEVER YOU LIKE 

TL -Grand Hustle /Atlantic 
13 POCKETFUL OF SUNSHINE 

Natasha Hed /ngfielo'- 
PhonogenlC /Epic. 

14 SO WHATPInk- LaFaCe /ZOmba 
15 NO ONE Alicia Keys- 

MBK /J /RMG 
16 FOREVER Chns Brown - 

Jive /Zomba 
17 LOVE IN THIS CLUB Usher 

Featurng Young.Icawy- 

L4Face /Zomba 
18 I'M YOURS Jason Mraz- 

AtlantiC /RRP 
19 TAKE A BOW Rihanna -SRP/ 

Def Jam /IDJMG 
20 PAPER PLANES M /A.- 

XL/ Interscope 
21 SEE YOU AGAIN Miley 

Cyrus -601500009 
22 WITH YOU Chris Brown - 

Jive /Zomba 
23 SEXY CAN I Ray J &Yung Berg- 

KnoCkOUt/DEJA 34 /Koch /EP,, 
24 SHAKE IT Metro Station- 

', ,n1b,2 

25 HOT N COLD KaIy Perry- Capitol 
26 WHEN I GROW UP The Pussycat 

Dolls -Interscope 
27 PARALYZER Finger 

Eleven -Windup 
22 LIVE YOUR LIFE Ti Featuring 

Rihanna -Def Jam /Grand 
HUSNe /IDJMG /Allant,C 

29 CRANK THAT (SOULJA BOY) 

Soul, Boy Teu'em- 

COIIÍPark/InIerScope 

30 STOP AND STARE 

OneRepubl/C- Mosley/ 
Interscope 

31 KISS KISS rhos Brown 
Featuring T -Pain- Jive /Zomba 

32 CLUMSYFerg,e -will i.am/ 
A &M /Interscope 

33 LEAVIN' Jesse McCartney - 
Hollywood 

3d TATTOOJOrdn Sparks - 
ive /7nmbe 

35 AMERICAN BOY Fcfelle 
Featuring Kanye West -Home 
School /Atlantic 

36 TAKE YOU THERE Sean 
Kingston- Beluga Heights /Epic 

37 OUR SONG Taylor Swiff- 
Big Mach/ne 

3e BUBBLY ro /be Ca,Oat- Universal 
Republic 

39 LET IT ROCK Kevin Rudolf 
Featuring L ,l Wayne -Cash 
Money /Universal Republic 

40 SAY John Mayer- 
Aware/Columba 

41 CLOSER Ne VO -Def lam /IDJMG 
42 BURNIN'UPJonas 

Brothers-Hollywood 
43 IN THE AYER Flo Rrda Featuring 

iam -Poe Boy /Atlantc 
contlnue0 on »892 
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horn 55799 

44 SWEETEST GIRL (DOLLAR 
BILL) WyclefJean Featuring 
Akon Ll Wayne 8 Aka- 
Columbia 

45 A MILLI Lil Wayne -Cash 
Money /Universal Motown 

46 SORRYBuckcherry- Eleven 
Seven /Atlantic /RRP 

47 DAMAGED Dandy Kane -Bad 

Boy /Atlantic 
49 TOUCH MY BODY Mariah 

Carey- ISland /IDJMG 
49 DANGEROUS Kardinal 0ihshall 

Fealunng Akon- KOnLive /Gegen 
50 LOVE LACKDOWN Kanye 

West- Roc- A-Fella /Def 
Jam /IDJMG 

cña vv ars on éilÌneertl.blz 

Hot Digital Songs 
Imprints 

JIVE (24) 

2 DEF JAM (28) 
3 HOLLYWOOD (24) 
4 CAPITOL(8) 
5 CASH MONEY 01) 

6 POE BOY(4) 
7 COLUMBIA (20) 

e BIG MACHINE (78) 

9 UNIVERSAL REPUBLIC ((4) 

Hot Digital 
Songs Labels 
Pos LABEL 

1 ZOMBA 
2 ISLAND DEF JAM MUSIC 

GROUP (46) 
3 INTERSCOPE (48) 
4 ATLANTIC (35) 
5 RCA MUSIC GROUP (28) 

6 EPIC (17) 

7 CAPITOL ((9) 
e COLUMBIA(26) 
9 HOLLYWOOD(25) 

10 UNIVERSAL MOTOWN 08) 

Hot RingMasters 

LOLLIPOP Li/ Wayne Featuring 
Static Mapr -Cash Money/ 
Universal Motown 

2 LOW Flo RIda Featunhg T- 

Pad -Pee Boy /Atlantic 
3 WHATEVER YOU LIKE 

TI -Grand Hustle /Atlantic 
4 I KISSED A GIRL Katy Pony- 

Capitol 
5 LOVE IN THIS CLUB Usher 

Featuring Young Jeepy- 

LaFace /Zomba 
6 WITH YOU Chns Brown - 

Jive /Zomba 
7 BLEEDING LOVE Leona 

Lewis -SVCO /J /RMG 
e BUST IT BABY PART 2 Plies 

Featuring Ne -Ye -Big Gates/ 
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SIiP -I. Adannc 

9 NO ONE:. coKeys- 
MBK /J /RMG 

10 TAKE A BOW Rihanna -SRP/ 

Def Jam /IDJMG 

11 SEXY CAN IRayJ&YUngBerg- 
KnoCkOat/DEJA 34 /Koch /Epic 

12 PAPER PLANES 

MIA. -OL /Interscope 
13 CAN'T BELIEVE IT T -Pain F turmgLilWyne- 

KOnvict /Nappy 
Boy /Jive /Zomba 

14 SUFFOCATE J Holiday - 
Music Line /Capitol 

15 INDEPENDENT Webb. 
Featuring Lil' Phat & Lir 
BoOSie- Trill /Asylum 

16 TOUCH MY BODY Mariah 

Carey -Island /IOJ MG 

17 APOLOGIZE Timbaland F turingOneRepublw- 
Mosley /Blackground /Interscope 

18 NO AIR Jordin Sparks Duet With 
Chris Brown -19 /Jive /Zomba 

19 PUT ON YOUngJeezyFeaturing 
Kanye West- CTE/Déf 
Jam /IDJMG 

20 THE BOSS Rick Ross Featuring 

T- Pain -Slip -N -Slide /Def 
Jam /IDJMG 

® cb1da7Pearsonblllboar9biz. 

Hot 100 Artistes 
CHRIS BROWN (IOJ /ems ba 

2 RIHANNA (8)SRP /OefJam/ 
IDJMG 

3 LIL WAYNE 08)Cash 
Money /Universal Motown 

4 TAYLOR SWIFT (75) Big Machine 

5 ALICIA KEYS (5) MBK/J/RMG 
8 LEONA LEWIS (2)SYCO/J /RMG 
7 T -PAIN (17)KOnvicf/Nappy 

Boy/Ave/Zomba 
8 FLO RIDA (5)Poe Boy /Al/anbc 
B JORDIN SPARKS (3) 

19 /rve/ZOmba 
10 KANYE WEST (10) Roc -A- 

Fella /DelJam/IDJMG 
11 KATY PERRY (2) Capitol 
12 NE -YO (5) DefJam/IDJMG 
13 T.I. (8) Grand Hustle /Atlantic 
14 COLBIE CAILLAT (6) Universal 

Republic 

15 TIMBALAND (4) Mosley/ 
Blackground /Interscope 

16 SARA BAREILLES 0) Epic 
17 NATASHA BEDINGFIELD (3) 

Phonogenic/Epic 
18 COLDPLAY(3) Capirol 
19 FERGIE(3)william /A &M/ 

Interscope 
20 MILEV CYRUS(5)Hollywood 
21 MARIAN CAREY (4) 

Island/IDJh1G 
22 USHER (4) LaFace/Zomba 
23 ONEREPUBLIC (2) 

Mosley/Intel-scope 

OPE'S 
OP ALBUMS 

1.'Rack to Black; Ainy 
Wlnehouse (Island) 

2. 'Rock'erry; Du fty (ACM) 
3. 'Viva La Vida or Death 

and All HIS Friends; 
Coldplsy (Parlophone) 

4. 'Spielt; Leona Lewis (syco) 
5.'1119 Is the We,' Amy 

MacDonald (Melodramatic/ 
VertigO) 

EUROPEAN 
CHART SHARE 
ALBUMS % 
COMPANY 2007 2008 
UMGI 42.8 4748 
Sony BMG 21.9 20.19 
Warner 15.8 13.26 
EMI 12.9 13.14 
Others 6.6 5.93 
511.,,BASED ON WEE.114.07,51,NO 08 (50, 

24 BRITNEV SPEARS (4) 

Jive /Zomba 
25 JONAS BROTHERS (70) 

Hollywood 
26 PINK(2)LaFace/Zomba 
27 CARRIE UNDERWOOD (7) 

19 /Arista/Arista Nashville 
29 AKON 03)SRC/Universal 

Motown 
29 SEAN KINGSTON (6) Beluga 

Heights/Koch/Epic 
30 THE -DREAM (6) Radio Killa /Def 

Jam/bDANG 
31 KEYSHIA COLE (7) 

Iman /Gerfen/Inteaeope 
32 PLIES (5) Big Gates/Shp -N- 

Slide/Atlanflc 
33 FINGER ELEVEN (1) Wind -up 
34 JESSE MCCARTNEY (2) 

Hollywood 
35 BRAD PAISLEY(5)Arisla 

Nashville 

36 JASON MRAZ (2) Atlantic /RRP 
37 SOULJA BOY TELL'EM (5) 

olLPark /InterscOOe 
38 DAUGHTRY(3)RCA/RMG 
39 YOUNG JEEZY (4) CTE/Def 

Jam /IDJMG 
40 METRO STATION (B Columbia 
41 DAVID COOK (13)19 /RCA/RMG 
42 YUNG BERG (2) Knockout/ 

Koch /Epic 
43 J. HOLIDAY (3) Music 

Line /Capitol 
49 M.I.A. (7)XLOntefscoOe 
45 SUGARLAND (4) Mercury 

Nashville 
46 DANITV KANE (I)Bad Boy/ 

Atlantic 
47 GEORGE STRAIT (4) MCA 

Nashville 

48 PARAMORE(4) Fueled By 
Ramen /RRP 

49 MADONNA(?) Warner Bros. 

SO BUCKCRERRV (2) Eleven 

Sev /Atlantic/RRP 

.biz cnatavvearsonblllb9ardbiz. 
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Hot 100 Songs 

I LOW Flo Rida Featuring T- 

,n oe Boy /Atlantic 
2 BLEEDING LOVE Leona 

i O/J /RMG 

3 NO ONEAIicia KeyS- 
MBK/J /RMG 

4 LOLLIPOP LU Wayne Featuring 
S tahc Major -Cash Money/ 

Universal Motown 
5 APOLOGIZE lllmbaland 

Featuring OneRepubkc- 
Mosley /Blackground /InterS00ee 

6 NO AI R Jordin Sparks Duet With 
Chris Brown -19 /Jive /Zomba 
LOVE SONG Sara Bareitles -Epic 

e LOVE IN THIS CLUB Usher 
F,ann,ng Young 

J eezy -I. aFace /Zomba 
9 WITH YOU Chns Brown- - 

e /Zomba 
to FOREVER Ches Brown - 

Jive /Zomba 
11 SEXY CAN I Ray J Yung Ben, 

KnoCkout /DEJA 34/ 
Eolc /Koch 

12 TAKE A BOW Rihanna-SRP/ 

Def lam /IDJMG 
13 VIVA LA VIDA Co /dp /ay- Capitol 
14 IKISSEDAGIRLKatyPerry- 

CapItol 

15 WHATEVER YOU LIKE ti - 

Gland Hustle /Atlantic 
16 DISTURBIARihanna -SRP/ 

Def Jam /IDJMG 
12 DON'T STOP THE MUSIC 

Rihanna- SRP /Dec Jam /IDJMG 
18 POCKETFUL OF SUNSHINE 

Natasha Bedingheld- 
Phonogenic/Epc 

19 KISS KISS Chis Brown 
Featuring T-Pain -Jive /Zomba 

20 CLOSERNe -YO -Def Jam /IDJMG 

D BUBBLY Colbie Ca ///at- Universal 

Republic 

22 TOUCH MY BODY Marian 
Carey-Island/ICU MG 

23 4 MINUTES Madonna Feahrnn0 

Justin Timberlake- Warner Bros. 
24 SO WHAT Prnk- LaFace /Zomba 
25 PARALYZER Finger Eleven - 

Wind -up 
26 CLUMSYFergie- will.iorn/ 

A &M /InterscOpe 
27 I'M YOURS Jason Mraz- 

Atlantic/RRP 
28 LEAVIN'Jesse McCartney- 

Hollywood 
29 DANGEROUS Kardinal Offishall 

Featuring Akon- KOnLne/ 
Geffen /IntersCOpe 

30 TATTOO Jordin Sparks - 
I9 /Jive /Zomba 

R SEE YOU AGAINMIIey Cyrus 
-Hollywood 

32 SHAKE IT Metro Station- 
Columbia 

23 STOP AND STARE 

OneRepublic- 
Mosley /Interscope 

YEAR -END DOUBLE ISSUE 

34 TAKE YOU THERE Sean 

Kingston - 
Beluga Heights /Koch /Epic 

35 PAPER PLANES MLA - 
XL /Intersco0e 

36 HOT COLD Katy Perry- Capitol 
37 LIVE YOUR LIFE TI Featuring 

Ribanna -Def Jam /Grand 
Hustle /IDJMG /Atlantic 

36 BUST IT BABY PART 2 Pkes 

Featuring Ne -Vo -Big Gates/ 
Slip -N- Slide. /Atlantic 

39 AMERICAN BOY Estelle 
Featuring Kanye West -Home 
School /Atlantic 

40 GOT MONEY Lrl Wayne 

Featuring T -Pain -Cash 
Money /Universal Motown 

41 OUR SONG Taylor Swrit -Big 
Machine /Universal Repuolic 

42 DAMAGED Danity Kane -Bad 
Boy /Atlantic 

43 A MILLI Lil Wayne -Cash 
Money /Universal Motown 

44 SORRY Buckcheoy- Eleven 

Seven /Atlantic /RRP 
45 INDEPENDENT Webbie 

Featuring Lil'Phat &Lit' 
Boope- Trill /ASVlum /Atlantic 

46 CANT BELIEVE IT T-Pain 

Featly-111g Le/ Wayne- 
Konvict/NaPby BOY/ 

Jive /Zomba 
47 LIKE YOU'LL NEVER SEE ME 

AGAINAOCO4 Keys - 

MBWJ /RMG 
48 TEARDROPS ON MY GUITAR 

Taylor So, -Big 
Mucl 'sal Republic 

49 WHEN I GROW UP The Pussycat 

50 SENSUAI. SEDUCTION Soon, 

Dogg- Do9gystyle /Geffen/ 
Inter scope 

51 WHAT YOU GOT Colby O'DOnis 
Featuring Akon -hon Live/ 
Geffen /InterScope 

52 IT'S NOT MY TIME Z/loors 
Down- Unwersal Republic 

53 BETTER IN TIME Leona 

Lewis-SVCO /J /RMG 
54 CRANK THAT (SOULJA BOY) 

Sou I/a Boy Tell'em- 

ColIIPark/Interscope 
55 SHADOW OF THE DAY Linkin 

Park -Warner Bros 

56 SWEETEST GIRL (DOLLAR 
BILL) WyclefJean Featuring 
Akon. L/IWayne&N/H- 
Columbia 

67 MISS INDEPENDENT Ne -Yo- 
00f Jam/IDJMG 

58 FALL FOR YOU Secondhand 

Serenade- Glassnote /ILG/ Atlantic,,,....' 
59 IN THE AYER Flo Rida Featuring 

will iam -Poe Boy /Atlantic 
60 SAY Je/In Mayer- 

Aware/F, :mbia 
61 ONE STEP AT ATIMEJOrdin 

Speri, , /Znmha 
62 HATE THAT I LOVE YOU 

Charts '08 YEAR IN MUSIC &G 

NATASHA BEDINGFIELD 

63 SUPERSTAR Lope Fiasco 

Featuring Matthew Santos- 
1st & 15th/Atlantic 

64 SUFFOCATES Hokday- 
Music Line /Capltnl 

65 LET IT ROCK Kevin Rudolf 
Featuring Col Wayne -Cash 
Money /Universal Republic 

66 GET LIKE ME Dawn/ Bair- 
condnwaon »no 
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'08 YEAR IN MUSIC & TOURING 

Iron »p93 
Featuring Chris Brown - 

f a.c.e /SRC /Unwersal Motown 
67 REALIZE Coble Calllat- 

UniversalRepubllc 
68 PUT ON Young Jeezy Featuring 

Kanye West -CT E /Def Jam/ 
IDJMG 

69 THE TIME OF MV LIFE David 
Cook -19 /RCA /RMG 

70 LOLL) LOLL/ (POP THAT BODY) 
Thee 6 Mato Featunng Project 

Pat. Young DU Superpower - 
Hypnotae Minds /Columbia 

71 CYCLONE Baby Bash Featuring 
T- Pain- ArlSta /RMG 

72 LOVE LIKE THIS Natasha 
Bedingheld Featuring Sean 
K,hgston- PhonogeniC /Epic 

73 BURNIN'UP Jonas 
Brothers- Hollywood 

74 LOVE LOCKDOWN Kanye 
West -Roc -A -Fel la/Det 
Jam /IDJMG 

75 I LUV YOUR GIRL The- Dream- 
Rabio Killa /Def Jam /IDJMG 

76 CRUSH David Archulela- 
19 /J1ve /Zomba 

77 HYPNOTIZED Pines Featuring 
Akon -Big Gates/Shp-N.-Slide/ 
Atlantic 

78 BIG GIRLS DON'T CRY 

Fergie-will.iam/A&M/ 
Interscope 

78 GOOD LIFE Kanye West 
Featuring T- Pam -ROC -A- 
FeIIa /Def Jam /ID.INI:_. 

80 WOMANIZER /;i:'. 

<Z} 
Spears -Jive /Zomba 

81 LOVE STORY Taylor Swot t- 
Big Machine 

82 JUST FINE MaryJ8k9e- 
Matnaneh / Getfen/I ntersc0pe 

83 PIECE OF ME Batney 
Spears -Je /Zomba 

84 THE BOSS Rick Ross Featuring 
T -Pa,n- Slip- N- SI,de/ 

Def Jam /IDJMG 
85 ALL SUMMER LONG Kid 

Rock -Top Dog/Atlantic 
86 CAN'T HELP BUT WAIT Trey 

Songs -Song Book/Atlantic 
67 IN LOVE WITH A GIRL Gavin 

DeGraw -J /RMG 
88 MV LIFE The Game Featuring Lil 

Wayne -Geffen /I nte,ecope 
89 I REMEMBER Keyshra Cole - 

am /Geffen /Interscope 
90 FLASHING LIGHTS Kanye West 

Featunno Dwele- Roc -A- 
Fella /Del Jam /IDJMG 

91 MRS. OFFICER 0,1 Wayne 

Featuring Bobby Valentino & 

Kidd 0199 -Cash Money/ 
Universal Motown 

92 7 THINGS " - 

Hollywcc:: 
93 YOU'RE GONNA MISS THIS 

94 LOVE REMAINS THE SAME 

95 FEELS LIKE TONIGHT 

()aught, :. .. 

96 THE WAY I ARE 

FEATS & SHARES 
A DETAILED LOON AT THE YEAR IN CHARTS 

2008 The 
Billboard 200 
Top DIstrlhutor Commotion Cart Share 

'The Carter III' 

'Black Ice' 

'Noel' 

'As I Am' 

'Viert Lall Ie pr Reath 
a OMI His hiantls' 

2008 The Billboard 2001npli,eslla, Tea t, 
LII Wayne, UMRG, 6 /28/08 

AC/9C, Sony Reate, 11 /8/08 

losa 6ro1an,Wenmr6ros.,1 /05/08 

Alicia Keys, 11168,12/1/07 

Csipley, Capitol, 7/5/08 

Sony 705 2008 Hot 100 Airplay 
- - RHEA Aadlence NleoH ., 

'XO One. 6WL6315R818.12122000 

'Na One Akio Keys,RME12 /29/07 

'No One' Alicia Keys,RNG.12/15 /07 

'taon Mime Mays,814,12 /08/07 

'No One' Akio Keys.RMG.1 /19/08 

2008 Hot 
Di Rai Songs F 
ToBé IChzOShare moo"` 
(P r enlaRe) 

11.4 

'Low' 

'Use tour Ute' 

'Apologize' 

93033 iaer 

Tauch 1480dy' 

2008 Hot Digital Songs Toff ivesaksWeeks 

RW Featuring 1 -IoM. 80.8108, 1 /12/08 

k6R91Uw.1NMG /ARRNk,10 /18/08 336000 

FINDPR.OaIñWMk,Mtarssa8Et /12/06 319,000 

286,000 
286.000 

\c\e,z4o 
113 

467,000 

4.2 2,9 
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rind /Inter5COpe 
97 ADDICTED '- 'lAbel- 

ap1101 

98 INTO THE NIGHT Santana 

99 HEAVEN SENT -IryshiaCole- 
cope 

1005HE GOT IT sols Featunng 
T -Pain -Universal 

Republc 

Hot 100 Artists - 
Duo /Group 

1 COLDPLAY apif0l 
2 ONEREPUBLIC(2) 

3 JONAS BROTHERS 

Hollywooc 
9 FINGERELEVEN 
5 DAUGHTRY 

6 METRO STATION 

7 SUGARLAND; :; O'irïury 
Nashville 

8 DANITY KANE (I) Bad Boy/ 

9 PARAMORE (4)Fue led By 

to BUCKCHERRV Eleven 

Hot 100 Artists - 
Female 

1ï RIHANNA :rt'P /Def Jam/ 
IDJMG 

2 TAYLOR SWIFT (IS)Big Machine 

3 ALICIA KEYS (S) MBK/J /RMG 
4 LEONA LEWIS (2) SYCO /J /RMG 
5 JORDIN SPARKS (3) 

lS i nei, -r' . 

6 KATY PERRY .';Capitol 
7 COLBIE CAILLAT (6) Universal 

Republic 
8 SARA BAREILLES (1) Epic 

9 NATASHA BEDINGFIELD (3) 

onogenrn/Epic 
to FERGIE /3)wnliam /A &M/ 

Interscope 

Hot 100 Artists - Male 

1 CHRIS BROWN (Igdoaomba 
2 LIL WAYNE(18)Cash Money/ 

Il Motown 
3 T -PAIN '))KOnVict/NaPpy 

'Zomba 
4 FLO RIDA(5) Poe Boy/A08/1110 

S KANYE WEST (10)Roc-A- 
,:, DelJam/IDJMG 

6 NE -YO (5)Del Jam/IWING 
T T.L(8)Grand Hustle /AllanbC 
8 TIMBAL AND (4) Mosley/ 

: :,nd/Interscope 
9 USHER .t)LaFace/Zomba 

10 ANON 31,$17C /UniverSa1 

YEAR -END DOUBLE I65 
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MUSIC WORLD ENTERTAINMENT 

We make the music you love. 

Beyoncé 
I AM... SASHA FIERCE 

MinBANI ieNbOI6R MmeeNOrtEi 

BRIAN 

WMUSIC 

W W W.MUSICWOREDENTERTAINMENT.COM 1505 HADLEY ST. HOUSTON TEXAS 77002 
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Hot 100 imprints 
row 

JIVE (27) 
2 DEF JAM (32) 
3 CASH MONEY CO) 
4 4(13) 

5 HOLLYWOOD (20) 
6 CAPITOL(6) 
7 UNIVERSAL REPUBLIC (73) 

6 POE BOY (4) 

9 LAFACE(7) 
10 GEFFEN(2() 

Hot 100 Labels 

ISLAND DEF JAM MUSIC 
GROUP (48) 

2 INTERSCOPE(50 
3 ZOMBA(35) 
4 ATLANTIC(37) 
5 RCA MUSIC GROUP (30) 
6 UNIVERSAL MOTOWN(23) 
7 CAPITOL (l4) 
6 EPIC ((4) 
9 UNIVERSAL REPUBLIC 08) RIHANNA (8) 5RP/De f Jam/ 

10 COLUMBIA (21) IDJMG 
2 CHRIS BROWN 02) 

Ave/Zomba 
3 LEONA LEWIS (4) 

SFCO /J /RHG 
STARGATE (II) 4 KATY PERRY (2) Capitol 

2 POLOW DA DON (5) 5 JORDIN SPARKS (3) 
3 JONATHAN "J.R." ROTEM (10) 19 /Jive/Zomba 
4 RYAN TEDDER (4) 6 FLORIDA(5) Poe Boy/Atlantic 
5 WILLIAM (5) 7 LIL WAYNE(18)Casn Money/ 
6 NATHAN CHAPMAN (75) Universal Motown 

T DJ MONTAY (2) 6 NE-TO (7)De7JaMIDJMG 
6 T -PAIN (7) 9 NATASHA BEDINGFIELD (4) 
9 HOWARD BENSON (S) Phonogenic /Epic 

10 JAMES "JIMJONSIN" 10 JESSE MCCARTNEY (2) 
SCHEFFER (3) Hollywood 

R T- PAIN OS)Konvict/N000y 

chart ap,a .son SI.Oil Jae. 
Boy /Jiv /2Omba 

12 TAYLOR SWIFT 03)Big 
Machine 

Pop 100 Artists 

Hot 100 Producers 

Hot 100 Airplay 
-Iw 

NO ONE 42c,aKees- 
MBK/J/RMG 

2 LOW Flo Rida Featuring T- 

Pain -Poe Boy /Atlantic 
3 BLEEDING LOVE Leona 

Lewis- SVCO /J /RMG 

4 APOLOGIZE lmbaland 
Featurin9OrleRepubhc- 
Mosley /Blackground /Interscope 

5 LOLLIPOPL,I Wayne Featuring 

Static Major-Cash Money/ 
Universal Motown 

6 WITH YOU Chris Brown - 
Jive /Zomba 

7 LOVEIN THIS CLUB Usher 

Featuring Young Jeezy- 20 
LaFace /Zomba 

6 NO AIR Jordon Sparks Duet With 

Chris Brown -19 /Jive /Zomba 21 

9 SEXY CAN I Ray J& Yung Berg - 
Knockout/DEJA34 /Epic/Koch 

70 TAKE A BOW Rihanna -SRP/ 

Def Jam/IDJMG 

13 KANYE WEST (10) Rne -A- 

Fella/DefJam/IDJMG 
14 MILEY CYRUS (6) Hollywood 
15 BRITNEY SPEARS (4) 

Jive/Zomba 
16 ALICIA KEYS (4) MBK/J /RHG 
17 COLBIE CAILLAT (6/Universal 

Republic 
15 T.I. (5) Grano Hustle/Atlantic 
19 TIMBALAND(5)MOSIey/ 

Blackground/Intersco0e 
20 JONAS BROTHERS (12) 

Hollywood 
21 ONEREPUBLIC (3) 

MOST y /Interscope 
22 SARA BAREILLES (2) FP, 
23 PINK (3) LaFate./ZOrnba 
24 METRO STATION (2)Columbia 
25 FERGIE (S)will.i201/ 

A &M/Intersco,e 
26 SEAN KINGSTON (7) Beluga 

Heights/Epic 

11 LOVE SONG Sara Bared les -Epic 
12 FOREVER Chris Brown - 

Jive /Zomba 
13 CLOSERNe-YO -Def Jam /IDJMG 
14 WHATEVER YOU LIKE TI- 

Grand Hustle /Atlantic 
15 TOUCH MY BODY Mahah 

Carey- I.Sland/ID.IMG 

16 KISS KISS Chris Brown 
Featuring T- Pain -Jive /Zomba 

17 LIKE YOU'LL NEVER SEE ME 

AGAIN Alcoa Ken -MBK/J /RMG 
18 BUBBLY Colbie Cai / /at- Universal 

Republic 
19 DON'TSTOPTHE MUSIC 

Rihanna -SRP /Def lam /IDJMG 

DANGEROUS Kardinal ONishall 
Featuring Akon- KOnL,ve/ 

Geffen /Interscope 
BUST IT BABY PART 2 Plies 

Featuring Ne -Yo-Vig Gates/ 
Sl i p- N -Slide /Atlantic 

22 CLUMSY Frgie- o,Ill.i.am /A &M/ 
Interscope 
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23 ALL SUMMER LONG Krd 
Rock -TOo Dog/Atlanl'c 

24 PARALYZER Finger Eleven - 
Wind-up 

25 SENSUAL SEDUCTION Snoop 
0099- Doggystyle /Geffen/ 
Interscope 

26 DISTURBIA Rihanna -SRP/ 
Def Jam /IDJMG 

27 LEAVIN' Jesse McCartney - 
Hollywood 

28 MISS INDEPENDENT Ne-l'o- 
Del Jam /IDJMG 

29 CANT BELIEVE IT T -Pain 

Featuring DI 

BOW-We/Zomba 
30 SUFFOCATE) Holiday - 

Music Line /Capitol 
31 INDEPENDENT Webbie 

Featuring Lil' Phat& Cil' 

Bootie -Trill /Asylum /Atlentir. 
32 GOT MONEY DI Wayne 

Featuring T -Pain -Cash 

27 COLOPLAY (4) Capitol 
28 DANITV KANE (3)BadBoy/ 

Atlantic 
29 AKON (12) K Live/Genen/ 

Interscope 
30 THE PUSSYCAT DOLLS (3) 

Interscope 

31 USHER(3)LaFace /Zomba 
32 MARIAN CAREY (5) 

island /IDJMG 
33 PARAMORE (4) Fueled By 

Ramen/RRP 

34 SECONDHAND SERENADE (7) 

Glassnote/ILG /Atlantic 
35 DAUGHTRY (3)RCA/RMG 
36 JASON MRAZ (3) 

Adantic/RRP 
37 KARDINAL OFFISHALL 0) 

KonLi /Gefen/Interscope 
38 FINGER ELEVEN (0 Wind -up 
39 BUCKCHERRY(7)Eleven 

Seven/AVantic/RRP 

33 VIVA LA VIDA COIdplay- Capitol 

34 AMILLI Cif Wayne -Cash 

Money/Universal Motown 
35 POCKETFUL OF SUNSHINE 

Natasha Bedingheld- 
Phonogeni /Epic 

36 I KISSED A GIRL Katy Perry- 
Capitol 

37 WHAT YOU GOT Colby O'OOnis 
Featuring Akon- KOnllve/ 
Geffen/Interscope 

38 I LUV YOUR GIRL The - 

Dream -Radio Kllla /Def 
Jam /IDJMG 

39 TATTOOJordinSparks- 
19 /Jive /Zomba 

40 HATE THAT I LOVE YOU 

Rlhanna Featuring Ak -yo- 
SRP /Del Jam /IDJMG 

41 CANT HELP BUT WAIT Trey 

Songz -Song Book/Atlantic 
42 REMEMBER Kenhla Co/e- 

Imani /Geffen / Interscope 

40 MADONNA Warner Bros. 

41 M.I.A. 12/x; n- lers1ape 

42 YUNG BERG(2)Yung 

Boss/Eplc 
43 LINKIN PARK (4) Warner Bros 

44 ESTELLE(]) Home.SCnool/ 

Atlantic 
45 3 DOORS DOWN (2) Universal, 

Republic 
46 DAVID COOK 08) 

19/RCA/RMG 
47 MAROONS (3) 

ABM/Octone/Inlerscope 
48 DAVID ARCHULETA(7) 

19/Jive/Zomba 
49 RAY J (7) Knockout/DEJA 

34 /Epic/Koch 
50 SOULJA BOY TELL'EM (4) 

Coll,Park /mte /scope 

Nlachartaepearsen 
NllaaaM.91z 

43 GET LIKE ME David Banner 

r 

r sal Motovn 

44 TAKE YOU THERE Scan 

Kvyr' ,9a Heghts/ 
Koch 

45 DAMAGEDUan,ty Kane -Bad 

Boy /Atlantic 
46 HEAVEN SENT Keyshia Cole,' 

ani /Geff en /Interscope 
47 TEARDROPS ON MY GUITAR 

Taylor Swig -Pig Machine/ 

Universal Republic 

48 BETTER INTIMELeona 
Lewis- SVCO /J/RMG 

49 STOP AND STARE 

OneRepub//c- Mosley/ 
ope 

50 GOOD LIFE Pane West 
Feahlnng TPam- Rnf. -A- 

Fella /Del Jam /IDJMG 

appears on ell 2t. 
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Bil !boars! 
kiny"Baltylaceldmonds 'Moshe lourilimil 

41141 

OSAKA FUKUOKA TOKYO 

Thank you for your support for 2008 s stay tuned 
for another great year 2009! 

musically yours, 
Billboard Live Japan 

Chaka Khan( lunl 

S.M.V. 

Stanley Clarke - Marcus Miller Victor Inow , 

The Thunder ToursiSent 

ise lames 
lid his hand xl.IIMISepl THE RAOTSUOnl Bobby Caldwell IlOctl I mar= a MUMPS Houston Min 

2009 January - February Show Schedule 
Tokyo Osaka Fukuoka 

lake Khan Jan 6-13(7 floe) Jan.15-10 

.Five Camera Quintet Jan.15 Jan.13 Jan.14 

'NE ROOTS Jen.1318 Jan.14 

le Venteias wen special guest SOW Edwanis Jan.19 Jan.8-10 Jan.15-17 

.1 Noble Jan.22.23 Jan.20 Jarl.19 

*of, Jan.24.27 Jan.17.19 Jan.21-22 

111.Soutfor Jan.28-29 Jen.30-31 

ben alley Jan 30.31 Jan 29 Feb.2-3 

de Oates (of Hall 5001001 Feb.2-3 Feb.5 

*Oa SalssedPino PalladoolSsmon Phi os Feb.4.5 Feb.2 

Weal Franks Feb.6-7 Feb.34 Feb.9 

ant F..9.10 Feb.7 

en Wetton & 9.05154 Downes Feb 11-12 Feb.9 Feb.? 

kACKSTREET 
Wa Feb13-14 Feb.18 

g Teky ibey/CbaunceySaddBic W1ansAek 

Ken Noble J D Souther 

Ciel D 

MSS UDR 

Booking Contact 
5505 Wilshire Blvd. suite 700. Lou Angeles, CA 90036 

Billboard Live Japan 
Te1323-525-2212 fax:323-525-2273 

Email: billboardliveMpanagmaiLcom 
URL:www.billboard-Iive.com 
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(fl) '08 YEAR IN MUSIC & TOURING Charts 

Pop 100 Songs 
nn,, Imannr/caw 

III LOW no Rida F. rufrngT- 
PaIO -Poe Boy /Atlantic 

2 BLEEDINGLOVELeorra 
Lewis- SYCO /J /RMG 

3 FOREVER ChnsBrown- 
we /Zomba 

I KISSED A GIRL Katy Perry - 
Capt. 

5 NO AIR Jorden Sparks Duet Wth 
Chus Brown- 19 /..we /Zomba 

6 LEAVIN Jesse McCartney- 
Hollywood 

7 DISTURBIARihanne -SRP/ 
Der Jam /IDJMG 

e TAKE A BOW Rihanna -SRP/ 
Der Jam /IDJMG 

9 APOLOGIZE Timba/and 

Featuring OrleRepublic- 
Mosley /BlaCkgrOUnd /InterSCOpe 

N LOLLIPOP / Wayne Featuring 
Static M.,' .'.h Money/ 
Universal" 

R DON'T STOP THE MUSIC 

D LOVE SONG .. -EPIC 

II LOVE IN THIS CLUB Usher 

N CLOSER Mc ru-DefJem /IDJMG 
B NO ONE A/icuKeys- 

MBK /I /RMG 
M WITH YOU COOS 8IFneT- 

loe/Zomba 
17 POCKETFUL OF SUNSHINE 

Natasha BediMTIIR/ - 

Phonogemc /Epic 
19 SEXY CAN I Ray JB Yung Berg- 

nockout /DEJA 34 /Epic /Koch 
19 SO WHAT Pink -I aFace /Zomba 
20 SHAKE IT Metro Stehnn- 

Columbia 
21 SEE YOU AGAIN Miley 

Cyrus- Hollywood 

22 DAMAGED Danny Kane -Bad 
Boy /Atlantic 

23 DANGEROUSKardinal Off ishall 
FeaturingAkon- 
KonLive /Geffen/MIerScoee 

24 VIVA LA VIDA Co/dplay-Capitol 
25 CLUMSY Fergie-wilti.am/ 

A &M /Interscope 
26 HOT COLD Katy Perry- Capitol 
27 BETTER IN TIME Leona 

28 ONE STEP ATA TIME .kudin 

29 WHATEVER YOU LIKE 
/ -Grand Hustle /Atlantic 

30 STOP AND STARE 
n m c- Mosley/ 

31 WHEN I GROW UP The Pussycat 

cop? 
32 FALL FOR YOU Secondhand 

i. lade- Glassnote /ILG/ 
Atlantic 

33 4 MINUTES Madonna featuring 
vnberlake- Warner Bros. 

34 KISS KISS COOS Brown 
Featuring T- Pain- Jive /Zomba 

35 AMERICAN BOY Belle 
Featuring KanCe West -Home 
Scholl /Atlantic 

36 TATTOO Jordin Sparks - 
19 /Jive /Zomba 

37 TAKE YOU THERE Sean 

Kingston- Beluga Heights /Epic 
38 I'M YOURS Jason Mraz- 

AtIantic /RRP 
39 PARALYZER Finger Eleven - 

W Intl -up 

40 SORRY Buckcheny- Eleven 

Seven/Atlantic/RRP 
41 WHAT YOU GOT Co/by O'DOnis 

Featuring Alton- KoTLive/ 
Geffen/Interscope 

42 REALIZE Colde CaiUat- 
rsal Republic 

43 PAPER PLANES MIA - 
OL/lnte,scope 

44 IN THE AYER Fo Rida Featuring 
will i.am -ooe Boy /Atlantic 

45 LET IT ROCK Kevin Rudolf 
Feat,, 11l LET Wayne -Cash 
Mon. Republic 

46 BUBBLY M/e Caillat- Universal 

Relic. 
47 HATE THAT I LOVE YOU 

48 TOUCH MY BODY Maria,' 
Carey -Island /IDJMG 

49 IT'S NOT MY TIME 3 Doors 

Down -Universal Republic 
50 TEARDROPS ON MY GUITAR 

TaylorSwik -Big Machine/ 
Universal Republic 

51 LOVE LIKE THIS Natasha 

Bedingheld Featuring Sean 

Kingston- Phonogenic /Epic 
52 CRUSH David Archuleta - 

19/Jive/Zomba 
53 BURNIN'UP Jonas 

Brothers- Hollywood 
54 LIVE YOUR LIFE TI Featuring 

Rihanna -De f Jam /Grand 
Hustle /IDJMG /Atlantic 

55 SWEETEST GIRL (DOLLAR 
BILL) Wyc/ef Jean Featuring 
Afton, Lil Wayne B Aka- 
Columbia 

58 IN LOVE WITH A GIRL Gavin 

De Draw -J /RMG 

57 SHADOW OF THE DAY Linkin 
Park- Warner Bros. 

58 WOMANIZER Bntney 
Spears- Jive/Zomba 

59 ALL AROUND ME Fyk f- 
A&M /OCtone /Interscope 

60 PIECE OF MEeritney 
Spears -Jive /Zomba 

61 ALL SUMMER LONG Kid 74 

Rock -Top Dog/Atlantic 
62 THE WAY I ARE Timbaland 

Featuring Ken Nilson- 75 

Mosley /Blackground /Interscope 
63 CYCLONE BabyBash Featuring 

,Pain -Arista /RMG 
64 STRONGER na/lye West -Roc -a 

Fella /Def Jam /IDJMG 
65 MISERY BUSINESS Paramore- 77 

Fueled By Ramen/RRP 
66 SUPERSTAR Woe Fiasco 

'.na Matthew Santos- 78 

'h /Atlantic 
67 CRANK THAT(SOULJA BOY) 79 

Nì 

69 7THINGS" u vrus- 
Hollyw 

69 ADDICTED -'gAbel- 
5kiddcn- t_apitol 

70 NEVER TOO LATE Three Daps 

81 

82 

71 BUST IT BABY PART 2 Plies 83 

Featuring Ne- Yo -BIg Gates/ 
Slip -N- Slide /Atlantic 

72 I DON'T WANNA BEIN LOVE 
(DANCE FLOOR ANTHEM) 
Good Char/otte- Daylight/Epic 

73 SAY John Mayer- 
Aware/Columbia 

54 

BS 

GOT MONEY Lil Wayne 

Featuring T- Parn -C sh 

Money/Universal Motown 
KEEPS GETTIN' BETTER 

Christina Agul /era- RCA/RMG 

LOLLI LOLLI (POP THAT BODY) 
Three 6Maha Featuring Project 
Pat, Young OB Superpower - 
HypnOtize Minds /Cnluumbia 
INTO THE NIGHT Santana 

Featuring Chad Kroeger- 
Ansla /RMG 
MISS INDEPENDENT Ne-YO- 

DelJam /IDJMG 
THE TIME OF MY LIFE David 
Owk- 19 /RCA/RMG 
LOVE LOCKDOWN Kanye 

West -Roc -A -Fella /Def 
Jam /IDJMG 
FEELS LIKE TONIGHT 

Daughtry- RCA/RMG 
OUR SONG Taylor Swift-Big 
Machine /Universal Republic 
THAT'S WHAT YOU GET 

Paramore- Fueled By 

Ramen/RRP 
SUMMERTIME New Kids On The 

Block -Interscope 

WHEN YOU LOOK ME IN THE 

EYES Jonas Brothers - 
4nllyw0od 
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86 OVER YOU DauRROY- - 

RCA /RMG Pop p 100 Labels 
82 RIGHT NOW (NA NA NA) 

A0on- SRC /Universal Motown ZOMBA (35) 
88 CALABRIA 2008EnurFeaturrn9 2 INTERSCOPE(63) 

Natasia -Ultra 3 ISLAND DEF JAM MUSIC 

89 HOW FAR WE'VE COME GROUP(48) 
matchbox twenty- 4 ATLANTIC(36) 

5 RCA MUSIC GROUP (30) 
6 EPIC(22) 
7 CAPITOL (78) 

8 UNIVERSAL REPUBLIC (22) 

' 9 HOLLYWOOD (21) 

10 COLUMBIA (20) 

Melisma /AtlanbC 
90 IF I WERE A ROY Beyonce- 

MusiC WO./Columbia 
91 CANT BELIEVE IT T -Pain 

reaturing Ln wayne- 
vicl /Nappy 

Boy /Jive /Zomba 
92 BREAK THE ICEBntney 

Spears- Jive /Zomba 
93 HYPNOTIZED Plies Fearunng 

Akon -Big Gales /Slio -N- 
Slide /Atlantic 

94 T -SHIRT Shoo /ee- 
5RP /SRC /Unwersal Motown 

95 SENSUAL SEDUCTION Snoop 

Dog9- DOggystyle /Geffen/ 
Interscope 

96 WHATEVER IT TAKES 

Lifehouse- Geffen /Interscope 
97 A MILLI Li/ Wayne-Cash 

Money /Universal Motown 
98 INDEPENDENT Webbie 

Featuring L il' Phat 8 L a" 

Boosle- Trill /ASylum/Atlanbc 
99 CRY FOR YOU 

September- Robbins 
100 LOVE REMAINS THE SAME 

Gavin Rossdate- Interscope 

Pop 100 Imprints 

JIVE (27) 

.ieu6u -J 

2 DEF JAM (30) 
3 HOLLYWOOD (21) 

a CAPITOL(9) 
5 POE BOY (4) 
6 CASH MONEY (8) 

T UNIVERSAL REPUBLIC (73) 

9 LAFACE(7) 

10 SRP(l) 

YEAREND DOUBLE ISSUE 

tink Additional Pop 

9n blllboardAizt001çM1ay 

s 

Top lt:B/HIP Hop 

III ALICIA KEYS (5) MBO/J /RMG 
2 LIL WAYNE(3UCash Money/ 

Univer5aIMOtown 
3 KEYSHIA COLE (9) .. 

Imani/GeffeNlnmrscnne 
4 MARY OBLIGE (/I) 

MdlnarCh/Geffen/IGA 
5 CHRIS BROWN (11)Jove/Zomba 

6 T.I. (13) Grand HUstle/Atlantic 
7 THE -DREAM (6)Radlo Kil /a/ 

SetJam/IDJMG 
6 USHER (8)LaF Zomba 
9 NE-TO (16)DefJam/IDJMG 

10 PLIES (I4)Big Gates/Slop-Ai- 

Slide/Atlantic 
11 J. HOLIDAY (4)MUSrc 

Line /Capita 
12 T -PAIN (23) Konvict/Narii. 

Boy/five/Zomba 
13 MARIAN CAREY (T) 

lsland /IDJMG 
14 JAHEIM (4)0rneM/II/Attant, 
15 RICK ROSS (14) SLp- N-SI,de/ 

De(Jam/IDJMG 
16 TREY SONGZ (6) Song 

Book /Atlantic 
12 RAHEEM DEVAUGHN(6) 

Jive/Zomba 
18 MARIO (3)3rd Street/d/RMG 

Charts '08 YEAR IN MUSIC &G 

19 YOUNG JEEZY (72) C7E/Def 6 JAZMINE SULLIVAN(3)J/RMG 
Jam/IDIMG 7 JENNIFER HUDSON (3) 

20 RIHANNA(8)SRP/ Ansla /RMG 
Del Jam/IDJMG 8 ASHANTI (6) The lncAiroversal 

21 KANTE WEST (73)Roc -A- Motown 
Fella /DelJarn/IDJMG 9 BEVONCE(9) Mus,c 

22 JAZMINE SULLIVAN (3) J/RMG World /Columba 
23 JENNIFER HUDSON (3) 10 ERYKAH BADU (2) Universal 

Ans/s/ MO Motown 
24 JAV -Z (10) Roc- A- Fella/Def 

Jam/IDJMG 
25 MARVIN SAPP (2) Verity/Zomba 

clranaPP9arsOnbelb9irA.6á. 

Top New R &B/Hip 
Hop Artists 
tsaum51,4 reiaom vUka 

THE -DREAM (6) Radio oil/a/ 
De(25 40JMG 

2 JAZMINE SULLIVAN (3) J/RMG 
3 JENNIFER HUDSON (3) 

Ars ta /RMG 
SHAWTY LO (6)D4L/ASylum 

5 FLO RIDA (3) Poe Boy /AIHnbc 
6 ROCK° (3) Rocky Road//sland 

7 DAY26 - ! Rny /Atlantic 
8 NOELGOURDIN,3)Epic 
9 2PISTOLS ;.:nee 

,-ague /Universal Republic 
10 PLAVAZ CIRCLE (2) DTP/ 

DefJam /IDJMG 

Top R &B /Hip Hop 
Artists - Duo /Group 

i DAY26 
2 DANITY KANE 'Bad 

3 PLAVAZ CIRCLE (2) DTP/ 
Del Jam 

4 G UNIT I /nterscope 
5 THREE 6 MAFIA IS)Hypnobze 

6 BOYZ II MEN ,_)Decca 
7 Nor STYLZ Swage ream/ 

Block/Jove/Zomba 
B MINT CONDITION (2) Caged 

Bird //mage 
9 MARY MARY(3)My 

Bbrk /fnlomhla 
10 WU -TANG CLAN (D Wo /LO0d/ 

Top R &B /Hip -Hop 
Artists - Female 

ALICIA KEYS RMG 

2 KEYSHIA COLE 

3 MARY J. BLIGE II I) 

rcn /Gelfen/IGA 
MARIAN CAREY( /) 
lsland //DJM6 

5 RIHANNA (8) 5RP /DefJam/ 
IDJMG 

Artists &BMEHop 

LIL WAYNE (31) Cash Money/ 
Universal Motown 

2 CHRIS BROWN OOJive/Zomba 
3 T.I. (73) Grand Hostie/Atlant,C 
4 THE -DREAM (6)Rarkn KO/ // 

DelJam/IDJMG 
5 USHER (8)LaF e /Zomba 
6 NE -80 (16)Del Jam/IDJAIG 
7 PLIES (M) Big Gates/Slip N- 

S /ide /Al /Boli[ 

8 J. HOLIDAY 14) MUSIC 

9 T -PAIN wc/ /Nappy 
niL 

10 JAHEIM (4) 010,ne IllR /Atlantic 

Top R &B /Hip -Hop 
Imprints 

DEF JAM (83) 
2 JIVE(39) 
3 J (30) 
4 GEFFEN(34) 
5 CASH MONEY ( /7) 

R MBK(5) 
T ATLANTIC(26) 
8 LAFACE (11) 

9 UNIVERSAL MOTOWN (24) 
10 SLIP-N-SLIDE (/7) 

11 ISLAND (12) 

12 COLUMBIA (281 

13 IMANI (6) 
14 GRAND HUSTLE CS) 

15 MATRIARCH (8) 
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'08 YEAR IN MUSIC & TOURING 

Toabelp R 
s 
&B /Hip Hop 

L 

1 ISLAND DEF JAM MUSIC 

GROUP (107) 

2 ATLANTIC GROUP (BI) 
3 INTERSCOPE GEFFEN ARM (71) 

4 ZOMBA (6O) 

5 RCA MUSIC GROUP (35) 

ÁÌbum&BArtists-Hop 
pocArrilymy tnabr 

ALICIA KEYS (D MBK/J/RMG 
2 LIL WAYNE(/O)Cash Money/ 

Universal Motown/UMRG 
3 MARY J. BLIGE (4) 

Matriarch/Geffen//GA 
T.I. (3) Grand Hustle/A tlanttc/AG 

5 KEYSHIA COLE O) 
ontidential /manr /Geffen/IGA 

6 CHRIS BROWN (2)Je /Zomba 
T USHER ))LaFac/Z ba 
e PLIES BIg Gates/Sl /p -N- 

AHSCaIAG 

9 RICK ROSS (4) Slip -N- Slide/ 
DefJa,MOJMG 

10 MARIAH CAREY 0) 
Island/IDJMG 

11 JAY -Z (2) Roc- A- Fella/De/Jam/ 
IDJMG 

12 JAHEIM (1)Divine Mill/ 
Atlantic/AG 

13 YOUNG JEEZY (3) CTE/Def 
ram/IDJMG 

14 NE -YO (3)Del Jam/IDJING 
15 THE -DREAM (I)Radio Ki //a/Def 

)JMG 

16 RIHANNA (2) SRP/ 
pel.Jam/IOJMG 

17 MARVIN SAPP(7) Venry/ZOmba 

18 LUPE FIASCO (2)1st &/5th/ 
Adanhc /AG 

19 JENNIFER HUDSON (1) 

20 THE GAME orfen /IGA 
21 NAS 

21 RAHEEMDEVAUGHN 'I 

23 JOHN LEGEND 5/ 

GOO D- .'.a/Sony Musk' 

24 J. HOLIDAY 'i Music Lene/ 

Capitol 
25 SANITY KANE (i) Bad Boy /AG 

.biz ,, °,,,n.R355/5.n5M5a.a.SU. 

Top R &B /Hip -Hop 
Albums 

1 AS AM AI /CiaKeys- 
MBK/J /RMG 

2 THA CARTER III Lit Wayne -Cash 
rinney /Ur11VerOel Motown/ 

3 GROWING PAINS Mary.). 
Hlge- Matnarch/GeIen /IGA 

JUST LIKE YOU Keysh/a Co /e- 

ContidentÍal /Imam /Geffen /IGA 
5 PAPER TRAILTI -Grand 

Hustle /Atlantic /AG 
6 EXCLUSIVE Chris Brown -J 

e /Zomba 
7 HERE !STAND Usher - 

LaFace /Zomba 
6 TRILLA Rick Ross- Slip -N- Slide/ 

Def Jam /IDJMG 

9 E =MC2 Maria," Carey - 
land /IDJMG 

10 AMERICAN GANGSTER Jay -Z- 
Roc -A -Fella /Def Jam /IDJMG 

11 THE MAKINGS OF A MAN 
Jahe/m- Divine Mill /Atlantic/AG 

12 THE RECESSION Young )eery 
CTE /Def Jam /IDJMG 

13 DEFINITION OF REAL P lies -Big 
Gatcr /Slip -N -Slide /Atlantic /AG 

14 LOVE/HATE The- Dream -Radin 
Killa /Def Jam /IDJMG 

15 GOOD GIRL GONE BAD 

Rihanna -SRP /Def Jam/IDJMG 
16 YEAR OF THE GENTLEMAN 

Ne -VO -Def Jam /IDJMG 

IT THIRSTY Marvin Sapp - 
Verity /Zomba 

IB LUPE FIASCO'S THE COOL 

Lupe FUSCO -I5[ 81Sth/ 
Mantle/AG 

19 JENNIFER HUDSON Jennifer 
Hudson- Arista/RMG 

20 LAX The Game- Geeen/IGA 
21 UNTITLED Nas -Def Jam/ 

Columnia/m/MG 
22 LOVE BEHIND THE MELODY 

Raheem De Vaughn-Jive/Zomba 
23 BACK OF MV LACI HOC//al- 

MUSiC Line /Capitol 
24 WELCOME TO THE 

DOLLHOUSE Danify Kane - 
Bad Roy /AG 

25 NEW AMERYKAH: PART ONE 
(4TH WORLD WAR)Erykah 
Ballu- Universal MotOwn/UMRG 

26 GO Marro -3rd Street/) /RMG 
27 DISCIPLINE Janet - 

Island/IDJMG 
26 NOW 26 Various Art /sts -EMI/ 

Sony RTO Strategic Marketing 

Group /Universal/Zemba / Capiml 

29 GRADUATION Kanye 
West- Roc -A- Fella/Der Jam/ 
IDJMG 

30 DAY26 DAY26 -Bad Boy /AG 
31 51STUNNA Birdman -Cash 

Money /Universal Motown/ 
GYRO 

32 SOULJABOYTELLEM.COM 
Soul a Boy Te / /em- CollrPark/ 
Interscope /IGA 

33 EGO TRIPPIN Snoop Dogg- 
Doggystyle /Geffen/IGA 

34 THE REAL THING: WORDS AND 
SOUNDS VOL 3 J /Il SCOff- 

Hidden Beach 

35 FACE OFF Bow WowB 
Omarion- TUG /Columbia/ 
Sony Music 

36 LVFE CHANGE Lyfe Jennings - 
Columbia /Sony Music 
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37 THE FIGHT OF MY LIFE Kirk Top 
Franklin -Fo To Saul /Gospo 
Centric / Zomha 

38 II TRILLeun -B -J Prince/ 
Trill /Rap -A -LO[ 4 Life /Asylum 

39 MADE Scary ce- Rap -A -Lot 4 

Life/Rap-A-Lot/Asylum 
40 SOMETHING ELSE Robin 

Th /Cke -Star Trak/ 
Intencope /IGA 

41 SAVAGE LIFE 2 Wa/bie- Trill/ 
Asylum/Atlantic /AG 

42 BACKTOBLACKAm,H/ltElOse- 
Universal Repebllc/UMRG 

43 FEARLESS Jazmine 

Sullivan -J /RMG 
44 I AM Chresetfe Michele-Oaf Jam/ 

IDJMG 

45 THE DECLARATION Ashanti - 

R &B /Hip -Hop 
Album Imprints 

DEF JAM (28) 
ATLANTIC (23) 
UNIVERSAL MOTOWN 08) 
GEFFEN (12) 

JIVE (14) 

J (8) 
COLUMBIA (21) 

CASH MONEY (A) 

MBK (I) 
ISLAND (3) 
SLIP- N- SLIDE(5) 
MATRIARCH (4) 
LAFACE (/) 
BAD BOY (9) 
GRAND HUSTLE (5) 

INDEPENDENTS (172) 

5 EMM (27) 

rNip- 

IN ALICIA KKEYYS(4))sNOp MB/UJ /RMG 
2 KEYSHIA COLE (8) /man// 

Leff n /Int rscope 

3 LIL WAYNE (20 Cash Money/ 
'Jnwersal Motown 

4 CHRIS BROWN (0)Jive/Zomha 
5 MART J. BLIGE (7) Matriarch/ 

Geffen/Intersco»e 
6 THE -DREAM (5) Radio K /110/ 

Oaf Jam /DJMG 
T T -PAIN (20) K vict/Nappy 

Boy/five/Zomba 
e NE-YO (l3) OefJanNOJMG 
9 TREY SONGZ (5) Song 

Book/Atlantic 
10 J. HOLIDAY MMus fc Line/ 

an 

11 USHER r7) LaFace/Zomba 
12 T.I. ..and Ncotle/Atlannc 

13 MARION , .. reet/J/RMG 

14 RAHEEM DEVAUGHN(5) 

15 JAZMINE SULLIVAN (2) J /RMG 
16 PLIES (10)&9 Gates/510-N- 

Slide /Atunto 
17 KANVE WEST (72)Roc -A- Fella/ 

IeFJam /OJMG 
la JAHEIM (3) Divine MII /Atranhc 
19 RIHANNA(6)SRP/DefJam/ 

IDJMG 

20 MARIAN CAREY (6) 

The Inc /Universal MotOwn/UMRG 

46 MOTOWN:A JOURNEY Top Hop 
THROUGH HITSVILLE USA 

BOy2/ /Men -Detta 
47 LOST S FOUND Led /s /-ISLAND DEF JAM MUSIC 

Verve/VG GROUP (35) 
48 GANGSTA GRILLO: THE ALBUM 2 ATLANTIC GROUP (33) 

Drama -Grand Hustle/ E INTERSCOPE GEFFEN ARM 

Atlantic /AG 4 UNIVERSAL MOTOWN 

49 UNITS IN THE CITY Shawty Co-REPUBLIC GROUP (24) 

D4L /Asylum 5 ZOMBA 

50 STILL DA SADDEST Tona- 

Slip -N -Slide 
Top R &B /Hip -Hop 
Album Distributors 

ge UNIVERSAL (I20) 
2 SONY BEG (65) 
3 WEA(74) 

(20 
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Island /IDJMG 
JENNIFER HUDSON (2) 

Arista /RMG 
SHAWTY LO(S) D4L /Asylum 
YOUNG JEEZV CTE/ 

Der JarNlD r 
24 RICK ROSS 

ES SNOOPDOG(. 

biz 

Soogs 
B/Hip-Hop 

LIKE YOULL NEVER SEE ME 

AGAIN MBK /J /RMG 
2 (REMEMBER u Col e- 

3 JUST FINE B%gPMatriarch/ 

4 HEAVEN SENT Keysh,a Cole - 
am/Geffen /Interscope 

5 SUFFOCATE) Ho liday- 
Music Line /Capitol 

6 LOLLIPOP Lil Wayne Featuring 
Static Major -Cash 
Money/Universal Motown 

T NEED BADJazmine 
Sullivan -J /RMG 

8 NO ONE Alicia 
Keys-MBK/) /RMG 

9 SPOTLIGHT Jennie( HUdson- 
Arista /RMG - 

le CAN'T HELP BUT WAIT Trey 

' 0 Book/Atlantic 
II NEVER - .,/m- Divine Mill/ 

II CRYING OUT FOR MEM2rld- 
RMG 

II TAKE YOU DOWN Chris 

r sal Motown 
15 LOVE IN THIS CLUB Usher 

_ ' un/rg Young Jeezy- 
LaFace /Zomba 

Y BUST IT BABY PART 2 Plies 

Fea/Anng Ne -YO -Rig Gales/ 
Slip -N -Slide /Atlantic 

12 WHATEVERYOULIKETI.- 

ip I LUV YOUR GIRL "e-Oream- 
pa. !)JMG 

191NDEPENDENT.. nre 

20 TEENAGE LOVE AFFAIR Alicia 

Keys -MBK /J /RMG 

21 TOUCH MY BODY Mariah 

-stand /IDJMG 
22 PUY ON Young rleezy Fea turing 

^y0 West -CTE /Def Jam/ 

U WOMAN Raheem DRV ugCo- 
.a'Zomba 

24 SENSUAL SEDUCTION Snoop 

Interscope 
25 FALSETTO The- Dream -Radio 

KIIIe /Oef Jam /IDJMG 
26 CAN'T BELIEVE IT ( -Pain 

Featuring Lil W yne- 
KonvrCt /Nappy 
Boy /Jive /Zomba 

27 MISS INDEPENDENT Ne -yo- 
Def Jam /IDJMG 

28 TAKE A BOW Rihanna -SRP/ 
Del Jam /IDJMG 

29 WITH YOU Chris Brown - 
Jive /Zomba 

30 SEXY CAN I Ray )9 Yung Berg. 
Knockout /DEJA 34 /Epic /KOCF 

31 MRS. OFFICER Li/ Wayne F luring Bobby Valentino& 
Kidd Kidd -Cash Money/ 
Universal Motown 

32 LAST TIME Trey .Song,- 
Song Book/Atlantic 

33 THE BOSS Rick Ross Featuring 
T- Pain -Slip -N- Slide /Def Jam/ 
IDJMG 

34 DEV KNOW Shawl, LO- 

D4L/Asylum 
35 UNTIL THE ENO OF TIME Justin 

Timberlake Duet With 

Beyonce- Jive /Zomba 
36 NEVER WOULD HAVE MADE IT 

Marvin Sapp- Verity/Zomba 
37 THE WAY THAT I LOVE YOU 

Ashanti -The Inc. /Universal 
Motown 

38 GOOD LIFE Kanye West 

Featuring T -Pain- Roo -A- 
Fella/Def Jam /IDJMG 

39 MAGIC Robin Thicke -Star Trek/ 
Interscope 

40 LOW Flo Rida Featuring T -Pain- 
Poe Boy /Atlantic 

41 SHOULDA LET YOU GO Keys/1w 

Cola lntrOHnc rig Amine - 

Imanr /Geffen /Interscope 
42 GET LIKEME David Banner 

Featuring Chris Brown -b. i.G. 

ta.co/SRCAJniversal /SRC/Unlversal Motown 
43 NO AIR.lordrnSparks Duet With 

Chris Brown -19 /Jive /Zomba 
44 GOT MONEY (Al Wayne 

Featuring 7-Pain-Cash 

Money /Universal Motown 
45 KISS KISS Chris Brown 

Featuring T Pain- Jive /Zomba 
46 LOVE IN THIS CLUB PART II 

Usher Featuring Beyonce & LW 

Wayne- LaFace /Zomba 
47 CUSTOMER Raheenr DeVaughn- 

Jive /Zomba 
48 FLASHING LIGHTS Kanye West 

Featuring Dwele- Roc -A- 

Fella /Def Jam /IDJMG 
49 SHE GOT IT 2Pistols Featuring 

r ain & Tay Dizm- Univereal 
Republic 

50 MUSIC FOR LOVE Mario- 
3rd Street /J /RMG 

®Adeepe. version of this 
chart appears on 011lboard.blx. 

Hot R &B /Hip -Hop 
Songs Imprints 

DEF JAM 

2 JIVE (25/ 
3 J (22) 
4 CASH MONEY (I/ 
5 GEFFEN(22) 

6 LAFACE00) 
7 MBK(4) 
8 IMANI (5. 

9 SLIP -N -SLICE 
10 SONGBOOK 

Hot R &B /Hip -Hop 
Songs Labels 

ISLAND DEF JAM MUSIC 

GROUP (72) 
2 ZOMBA(at 
3 ATLANTIC NW 
4 INTERSCOPE (50) 
5 RCA MUSIC GROUP (25) 

6 UNIVERSAL MOTOWN (35) 
7 CAPITOL (74) 

6 COLUMBIA(24) 
9 ASYLUM 05) 

10 KOCH (22) 

Hot R &B/HIp -Hop 
Songs Producers 

I CHRISTOPHER°TRICKY" 
STEWART ()i) 

2 STARGATE (13) 

3 T -PAIN (7) 
4 CHRISTOPHER "DRUMMA 

BOY" GHOLSON ( /0) 
5 POLOW DA DON (6) 
6 JONATHAN "J.R." ROTEM (6) 
7 ALICIA KEYS (4) 
8 GREGORY G. CURTIS, SR. (2) 

9 NE -YO(9) 
10 JAMES "JIM JONSIN" 

SCHEFFER (3) 

Hoe shafts 
as b^i oaa3.EU 

apa aaálelonal Hoe 

Hot Rhythmic Rhythmic Artists 

I LIL WAYNE 

Universal Motown 

2 CHRIS BROWN(8)Jive/Zomba 
3 T -PAIN (/3)KOnviot/hlape,y 

Boy/five/Zomba 
4 NE -YO (5) DefJam/IDJMG 
5 RIHANNA (5) SRP/DefSann 

IDJMG 
6 FLORIDA(4) Poe Boy/Atlantic 
7 ALICIA KEYS (3) M8K/J/RMG 
8 THE -DREAM (5) Radio Killa/ 

Del Jam /IDJMG 
9 PLIES (6)Big Gates/Slip -N- 

Slide/Atlantic 
10 ANON (I7)SRC/Universal 

Motown 

'08 YEAR IN MUSIC & TOURING 

Hot Rhythmic Songs Tyr a .nr,apel 

1 LOW Flo Oda Feature:.: 
Pain -Poe Boy /Atlantic 

2 LOLLIPOP Lil Wayne 
Featuring Static Major -Cash 
Money/ 

Universal Motown 

3 SEXY CAN Ray JB Yung 

Berg - 
KnOCk000DEJA 
34 /EPi /eseb 

4 LOVE IN THIS CLUB Usher 
Featuring Young leery- 
LaF ace /Zomba 

5 WITH YOU Chris Brown - 
mbe 

DANGEROUS Kardinal 
rçrall Featuring 

AkRn- KonLrve/ 
GeYen/Interscoee 

7 NET LIKE ME Dowd Banner 
Featuring Chris Brown -b. , G. 

..c.e /SRC/Unerersal 
Motown 

B BUST IT BABY PART 2 Plies 
Featuring Ne -YO -Big Gates/ 
Slip -N -Slide /Atlantic 

9 WHAT YOU GOT Colby 

°'Doors Featuring 
AkOn- KonLive/ 
Geffen /Interscope 

10 CLOSER Ne -YO -Del 
Jam /IDJMG 

11 GOT MONEY Li/ Wayne 
Featuring T -Pain -Cash 

Money /Universal Motown 
12 FOREVER Chris Brown - 

Jive /Zomba 
13 I LUV YOUR GIRL 

The-Dream- 

Radio Kllla /Def Jam /IDJMG 

14 INDEPENDENT Webbie 

Boo asyum /Atlantic 
15 WHATEVERYOULIKETI 

Grani -/Atlantic 
16 NOONF ,Keys - 

MB4 

17 TOUCH MY BODY Moroi! 
Carr IDJMG 

18 HYPNOTIZED noes Featuring 
Ako ..s/511P-5- 

19 CAN'T BELIEVE IT T -Pain 

Koreru /elaboy 
Boy /Jive /Zomba 

20 KISS KISS Chris Brown 
Featuring T- 

Pain- Jive /Zomba 
21 SENSUAL SEDUCTION 

Snoop 

0009- DoggYStyle /Geffen/ 
Interscope 

22 LOLLI LOLLI (POP THAT 
BODY) Three 6Mafia 
Featuring Project Pat Young 
08SuperpOwer- 
HypnnlrTe Minds /Columbia 

23 SUFFOCATE J Ho/rday- 
MUSIC Line /Capitol 

24 APOLOGIZE Dmbaland 
Featurrg OneRepublic- 
Meeley /Blackground/ 
Interscope 

25 A MILLI Li/ Wayne -Cash 
Money / Unwersal Motown 

b1116oard.bÌZpearson 
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'08 YEAR IN MUSIC & & TOURING Charts 

Hot Rhythmic 
Imprints 

at55, DEF JAM(Z7) 
I CASH MONEY (7) 

3 JIVE (73) 

4 GEFFEN9D) 
5 POE BOY(3) 

Hot Rhythmic Labels 

ISLAND DEF JAM MUSIC 

ATLANTIC (29 
ZOMBA (IS) 

INTERSCOPE (23) 

UNIVERSAL MOTOWN (78) 

RCA MUSIC GROUP 05) 
CAPITOL (6) 
COLUMBIA (8) 
KOCH (9) 
UNIVERSAL REPUBLIC (8) 

Hot Adult R &B Artists Hot Adult R &B Songs 

II ALICIA KEYS (4) MAC/ /RMG 
2 KEYSHIA COLE(5)Imanr/ 

Geffen /Interscope 
3 JAHEIM (2) D'vrne Mill /Atlantic 
4 RAHEEM DEVAUGHN(4) 

Iwo/Zomba 
5 MARY J. BLIGE(5)Matriarch/ 

Geffen /Interscope 
8 NOEL GOURDIN(2)E'c 
7 MARVIN SAPP(I)Vanty /7nmha 
8 ROBIN THICKE (4) Star Trak/ 

IntelSCOOP 

9 ERIC BENET (2) Friday/ 
Repase/W rner Oros. 

10 JOE (3) 563 /Kedar 

102 BILLBOARD /// DECEMBER 20. 2008 

NEVER Jan rm- D'vine 

Mill /Atlantic 
2 WOMAN RahAem Oevaughn- 

Jrve /Zomba 
3 JUST FINEMC,yJ. 0(00- 

M at, la cS/GeM es/totes scope 
4 I REMEMBER Keyshia Cole - 

Imani /Geffen /Interscope 
S LIKE YOU'LL NEVER SEE ME 

AGAIN AICra Keys -MBH /J /RMG 
6 NEVER WOULD HAVE MADE IT 

Masan Sapp- Venty /ZOmoa 
7 THE RIVER Noel Gourdin -Epic 

B YOU'RE THE ONLY ONE Ens 

Benel- Friday /Repose /Warner 
Bros. 

9 HEAVEN SENT Keyshia Cole - 
Imani /Geffen /Interscope 

10 SPOTLIGHT Jennifer Hudson- 
Arista /RM. 

Il HONEYErykah Badu- Unwersal 
Motown 

12 MAGIC Robin Thrcke -Star Trek/ 
Interscope 

13 NO ONE AkcraKeys- 
MHH /J /RMG 

19 TEENAGE LOVE AFFAIRAIicia 
Keys- MBH /J /RMG 

15 MY LOVEJOD- Jlve/Zomba 
16 TEACHME Musiq Soulchild- 

ASlantic 

17 SOMETIMES Angie Stone- 
Stax /CMG 

18 UNTIL THE END OF TIMEJusfin 
Tmberlake Duet With 
Beyonce -Jive /Zomba 

19 NEVER NEVER LAND Lyfe 
Jennings -Columbia 

20 MV LOVE JifScrott- Hidden 
Beach 

21 TOUCH MV BODYMariah 
Carey -Is land /IDJMG 

22 ANGEL ChakaKhan- 
"rndy /Columbia 

23 'M CHEATIN'Oweie -RT /Hoch 
24 BARN Angle Stone Feafunng 

Wright -Stax /CMG 
25 NOTHING LEFT TO SAYMmt 

I ban -Cagan Hud /Image 

.biz rsion of Ibis 

Hot Adult R &B 
Imprints 

AVE 03) 
2 J:13) 
3 DIVINE MILL (2) 
4 GEFFEN(il) 
5 MBK(4) 

Hot Adult R &B Labels 
P os. LABEIA NO ow/eel ran) 

ti INTERSCOPE (IS) 

ZOMBA (20) 
RCA MUSIC GROUP (14) 
ATLANTIC (8) 
CONCORD MUSIC GROUP (13) 

COLUMBIA 02) 
ISLAND DEF JAM MUSIC 

GROUP (14) 

UNIVERSAL MOTOWN (6) 
EPIC (4) 

1 WARNER BROS.(4) 

Hot R &B/Mainstream 
Artists 

ne owsYrmnlellOW,ON 

LIL WAYNE 05) Cash Men y/ 
Universal Motown 

2 CHRIS BROWN (9). Ave/Zomba 

3 KEVSHIA COLE (7) 4444i 
Geffen /lnterscope 

9 ALICIA KEYS (4) MBK/J /RMG 
5 THE -DREAM (5) Radio Ki114/ 

D efJam /IDJMG 
6 T -PAIN (16) Konvrct/Naepy 

Boy /Jive/Zomba 
7 USHER (4)lsCre/7nmoa 
8 PLIES (7)8/9 Gat25/5li0-N- 

S l4/e /4114nti4 
9 J. HOLIDAY (3) Music Line/ 

Capitol 
10 TREY SONGZ(5)Song 

Book /Atlantic 

Hot R &8 /Mainstream 
Songs 

1 LOLLIPOP Wayne Featuring 

-ash Mosey/ 

2 SUFFOCATE Holirlay- 
M,. 

3 NEED UBAD .,nine 

4 BUST IT BABY PART 2Plies 
Sealy. .I-Big Gates/ 
SID .M nntic 

5 INDEPENDENT Nebbie 

Boos .m /Atlantic 
s LIKE YOU'LL NEVER SEE ME 

AGAIN .o'ys -MBK /J /RMG 
7 I LUV YOUR GIRL The-Dream- 

Radio F -í Jam/IDJMG 
B LOVE IN THIS CLUB Usher F .n9Jeezy- 

Face /ZOmna 
9 WHATEVER YOU LIKE TI- 

Gland Hustle /Atlantic 
10 PUT ON Young Jeezy Featuring 

Kanye West -CTE/ Def Jam/ 
IDJMG 

11 I REMEMBER Keyshia Cole - 

Imani /Geffen /Interscope 
12 HEAVEN SENT Keys/ca Cole - 

Imani /Geffen /Interscope 

13 CAN'T BELIEVE IT 7-Pain 

Featuring LilWayne- 
Kony Ct /Napav Boy/Jive /Zomba 

14 FALSETTO The- Dream -Rad'p 
Killa /Del Jam /IDJMG 

15 CRYING OUT FOR ME Manó- 
3rd Street /J /RMG 

16 AMILLII,I Wayne -Cash 

Money /UniversaI MOtown 

17 TAKE YOU DOWN Chns 

Brown -Jive /Zomba 
18 DEY KNOW ShawtyLO- 

19 SEOV CANI 'B Yung Berg- 
;.I ',,c/Koch 

20 WITH YOU 

21 SENSUAL SEDUCTION Snoop 

0099 -0099 Y S t `:.. ...' / 
Interscope 

22 CAN'T HELP BUT WAIT --ey 

Songz -Song Bo, , 5, 

23 THE BOSS R'ck Rig:: .r;urng 
(-Pain- Slip- N- Slide/Det 
Jam /IDJMG 

24 TAKE A BOW Rihanne -3RP/ 
Dot Jam /IDJMG 

25 TOUCH MY BODY Manah 

_. island /IDJMG 

.biz a,.,onPIIIPea.4.Pl =. 

Hot R &B /Mainstream 
Imprints 
PoxIMPRINT 

DEF JAM r33) 

2 JIVE (I6) 
3 CASH MONEY 

4 J (52) 

5 GEFFEN(13) 

Hot R &B/ 
Mainstream 
Hip -Hop Labels 

1 ISLAND DEF JAM MUSIC 

GROUP (39) 
2 ATLANTIC(33) 
3 ZOMBA (27) 

4 INTERSCOPE (28) 
S UNIVERSAL MOTOWN 

(19) 

6 RCA MUSIC GROUP (l, 
7 CAPITOL(8) 
8 ASYLUM (7) 
9 KOCH OS) 

10 COLUMBIA (10) 
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Hot Rap Artists 

LIL WAYNE (11) Cash Mon,y/ 
Ui .v, rn'MOtown 

2 PLIES ?nGates/Shp -N- 

3 T ,tle/Rtlanf.r 
4 T-PAIn ',aPPY 

5 KANYE WEST 

Del.iunviDJM 
6 FLORIDA (3) Poe Boy /Atlantic 
7 RICK ROSS (4)Slip -N- Slide/ 

DefJanIDJMG 
6 SHAWTY LO (2) DJL/ASylum 
9 WEBBIE (i) FTÍII/A.tylom/Atlantic 

10 DAVID BANNER (2) bi.G 
fa.c.e /SRC /Universal Motown 

Hot Rap Songs 

. LOLLIPOP LdWayne Featuring 

Stan, ITS or -Cash Money/ 

Ur 
2 LOW :'aFeafunngT- 

3 BUST IT BABY PART 2 Mes 
Fe. Gates/ 

4 WHATEVER YOU LIKE- - 

S A MILLI _ .,. ne-Cash 
n 

6 INDEPENDENT Wobble 
'hatBLiT 

+ 

1 

um/Atlantic 
F GOT MONEY 

Motown 
6 GET LIKE ME navid Banner 

c e /SRC / Unwersal Motown 
9 PUT ONYoung Jeezy Fealunng 

Kanye West CTE /Def Jam/ 
IDJMG 

10 THE BOSS Rick Ross Featuring 
T- Pain -Slip -N -Slide /Def Jam/ 
IDJMG 

R GOOD LIFE Kanye West 

Featuring T- Pain -Roe -A- 
Fella/Det Jam /IDJMG 

12 MRS.OFFICER LII Wayne 
Featuong Bobby Valentino& 
Xldd 040 -Cash Money/ 
Universal Motown 

13 SHE GOT IT 2 PiSMIS Featuring 
F -Pain & Tay Dizm- Universal 

Republic 
14 DANGEROUS {Cardinal Off ishall 

Featuring Akon- KOnLlve/ 

Geffen /InterscOee 

15 FLASHING LIGHTS Kanye West 

Festonne Owele- Roc -A- 
Fella/Def Jam /IDJMG 

16 DEY KNOW Shawty Lo- 
DAL /Asylum 

17 HVPNOTIZEDPIiesF Nnng 
Akon -Big Gates /Slip -N- Slide/ 
Atlantic 

18 DUFFLE BAG BOY Playaz Gicle 
Featuring L,) Wayne -DTP /Det 
Jam/IDJMG 

19 I WONT TELL Fat JOe Featuring 
J..HO6day -Terror SR6ae/ 
Imperial /Capitol 

20 THE BUSINESS Yung Berg 
Featuring Casha -Yung 
Boss /Koch /Epic 

21 LIVE TOUR LIFE F.LFeaturing 
Rihanna -Def Jam/GranO 
Husbe /ID.IMG /Atlantic 

22 HERE I AM Rick Ross Featuring 
Nelly & AYeryStorm- Slip -N- 

Def Jam/IDJMG 
23 MY LIFE The Game Featuring Lil 

.((fen /Interscoce 
24 SUPERSTAR '.pe Fiasco 

25 IM SO 0000 (Inhaled 
, n Trick Daddy. 

Rick Nass S Plies -Terror 

Squad/Koch 

5) '08 YEAR IN MUSIC & TOURING 

Hot Rap Imprints 

III CASH MONEY (7) 

2 DEF JAM (2.2) 

3 SLIP- N- SLIDE(8) 
4 POE BOY (3) 
5 GRAND HUSTLE(3) 

Hot Rap Labels 

ATLANTIC (18) 

23 DIERKS BENTLEY (6) Capitol 
Nashville 

24 JASON ALDEAN (3) Broken 

Bow 

25 RODNEY ATKINS (4) Curb 

cllartaepaersionblllbeerAJBZ. 

Top New Country 

2 ISLAND DEF JAM MUSIC 
GROUP (25) 

3 UNIVERSAL MOTOWN (12) 

4 INTERSCOPE (IO) 2 

5 ASYLUM(8) 3 

6 KOCH (8) 4 

7 UNIVERSAL REPUBLIC (4) 
6 RCA MUSIC GROUP(5) 5 

9 CAPITOL (1) 

10 COLUMBIA (4) 6 

biz 
Y c 

F 

i+billbaara.biz. 8 

9 

Top Country Artists 10 

TAYLOR SWIFT 

Machine 

2 CARRIE UNDERWOOD:.') 

3 SUGARLAND "lercury 
4 GEORGE STRAIT (10)MCA 

S RASCAL FLATTS (8) Lyric 

6 KENNY CHESNEY (74) Blue 

2 EAGLES (3) ERC 
B BRAD PAISLEY (6) Arsta 

Nashville 
9 TORY KEITH (14) Show Dog 

Nashville 
10 ALAN JACKSON (8) Arista 

Nashville 
11 GARTH BROOKS (4) Pearl 
12 KEITH URBAN (6) Capitol 

Nashville 

13 TIM MCGRAW (9) Curb 
14 MONTGOMERY GENTRY (5) 

Columbia 
15 TRACE ADKINS (5) Capitol 

Nashville 
16 GARY ALLAN (5) MCA Nashville 

17 LADY ANTEBELLUM (3) Capitol 
Nashville 

le BLAKE SHELTON (5) Warne, 
B /OS /WRN 

19 JAMES OTTO (4) 
Rayba warner BrosWRN 

20 JOSH TURNER(5) MCA 

21 REBA MCENTIRE (6) MCA 

22 BROOKS & DUNN (.5)A osta 

LADY ANTEBELLUM (3) Capttol 
Nashville 

HEIDI NEWFIELD (3) Curb 
JULIANNE HOUGH (4) Mercury 

ASHTON SHEPHERD (3) MCA 

Nashville 

ZAC BROWN BAND (1) Home 

Grown /Atlantic /Big Picture 
CRYSTAL SHAWANDA(2)RC4 
RANDY HOUSER (1)Unwersal 
South 

ELI YOUNG BAND(3) 
RecublidUniversai South 
PHIL STACEY (3)/yric Street 
KRISTY LEE COOK (2)19 /Arista 
Nashville 

Top Country Artists - 
Duo/Group 

SUGARLAND(8)Mercury 
2 RASCAL FLATTS (8) Lyric 

Street 
S EAGLES(3)ERC 

4 MONTGOMERY GENTRY (5) 
Columbia 

5 LADY ANTEBELLUM (3) Capitol 
Nashville 

6 BROOKS &DUNN (5) Arista 

Nashville 

7 THE LOST TRAILERS (3) BNA 

8 ZAC BROWN BAND (1) Home 
G /Own% tlanp4Big Picture 

9 LITTLE BIG TOWN (d) Capitol 

Nashville 
10 THE WAILERS (I) drue 

Chai /8NA 

Top Country Artists - 
Female 

III TAYLOR SWIFT ;14) Big 

Machine 

2 CARRIE UNDERWOOD (7) 
19 /Arista /AISta Nashville 

3 REBA MCENTIRE (6) MCA 

Nashv /le 
4 MIRANDA LAMBERT (3) 

Columbia 
5 ALISON KRAUSS (2) Rounder 

6 KELLIE PICKLER (6119 /BNA 
7 JEWEL (A)Valory 
8 TRISHAYEARWOOD (l) 8ig 

Machine 
9 NEIOI NEWFIELD (3) Curb 

10 JULIANNE HOUGH (4) Mercury 
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Top Country Artists - Male 
fw MnN Rr kLMVhV 

tit GEORGE STRAIT (10) MCA 

Nashvill /UMGN 
2 KENNY CHESNEY (14) Blue 

Chai /BNA 
3 BRAD PAISLEY (6)Arista 

Nashville 
4 TOBY KEITH (14) Show DOg 

Nashville 
5 ALAN JACKSON (B) Arista 

Nashville 

Top Country Imprints 

CAPITOL NASHVILLE (38) 
2 MCA NASHVILLE (33) 
3 ARISTA NASHVILLE (29) 

4 BIG MACHINE (75) 

5 MERCURY (IS) 

6 LYRIC STREET (20 
7 RNA (23) 

8 CURB(28) 
9 COLUMBIA(24) 

10 WARNER BROS. (24) 
11 ERC(3) 

12 SHOW DOG NASHVILLE (19) 

13 1904) 
14 PEARL (4) 

15 RCA (26) 

6 GARTH BROOKS (4) Pearl 
2 KEITH URBAN (6) Capitol 

Nashville 
8 TIM MCGRAW (9) Curb 
9 TRACE ADKINS (5) Capitol 

Nashville 
10 GARY ALLAN (5) MCA 

Nashville 

Top Country Labels 

SONY BMG NASHVILLE (IO7) 

2 UNIVERSAL MUSIC GROUP 
NASHVILLE (53) 

3 CAPITOL NASHVILLE (37) 
4 BIG MACHINE (26) 
5 LYRIC STREET (22) 

Top Country 
Album Artists 
R.-mum ova owttdRie. mmvt , 

TAYLOR SWIFT (4) Big Machine 
2 CARRIE UNDERWOOD(2) 

I9 /Ansia / Arsta Nashville/ 
RMG /SBN 

3 SUGARLAND(2) 
MOrvo jv/UMGN 

4 EAGLES (I)ERC 
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5 GARTH BROOKS O)Pearl 
6 RASCAL FLATTS (3) Lyric 

Street/Hollywood 
T GEORGE STRAIT (5) MCA 

NashiIle/UMGN 
B KENNY CHESNEY (4) Blue 

Chas /BNA/SBN 
9 TOBY KEITH (4) Show Dog 

Nashville 
10 ALAN JACKSON (5) Ansia 

Nashville/58N 
11 REBA MCENTIRE (4) MCA 

Nashville/OMGN 

12 KEITH URBAN (2) Capitol 
Nashville 

13 TIM MCGRAW (6)Curb 
14 ALISON KRAUSS(2)ROUnder 
15 BRAD PAISLEY (2) Arista 

Nashv]le /SBN 
16 TRACE ADKINS (2) Capitol 

Nashville 

GEORGE STRAIT 

17 JOSH TURNER(2) MCA 
N000ville/UMGN 

18 GARY ALLAN (2) MCA 
Nashville /UMGN 

19 ROBERT PLANT (7) Rounder 
20 MIRANDA LAMBERT (1) 

Columbia/58N 
21 JAMES OTTO (1) Raybaw/ 

Warner Bros./WRN 
22 LADY ANTEBELLUM (1)Capitol 

Nashville 
23 DIERKS BENTLEY (2) Capitol 

Nashville 
24 RODNEY ATKINS (1) Curb 
25 FAITH HILL (2) Warner 

Bros /WRN 

erslon of tM1ls 

c6aH aPPears on blllbwr4Alz. 

Top Country Albums 

LONG ROAD OUT OF EDEN 

2 TAYLOR SWIFT Taylor Swift- 
B9 Machine 

3 CARNIVAL RIDE Carrie 

Underwood -19 /Arista / Arsta 
Nashville /RMG /SBN 

THE ULTIMATE HITS Garth 

Brooks -Pearl 

5 STILL FEELS GOOD Rascal 

Flatfs -Lyric Street/Hollywood 
6 LOVE ON THE INSIDE 

Sugarland- MerCUry/UMGN 

T ENJOY THE RIDE 

Sugarland- Mercury/UMGN 
8 RAISING SAND Robert Plant / 

Alison Krauss -Rounder 
9 JUST WHO I AM: POETS & 

PIRATES Kenny Chesney - 
BNA /SBN 

10 REBA DUETS Reba McEntire - 
MCA Nashville /UMGN 

11 GREATEST HITSKeith 
Urban -Capitol Nashville 

12 TROUBADOUR George 
i Ille /UMGN 

13 FEARLESS '.,,-orSwiR- 
BIg Machine 

14 GOOD TIME Alan Jac kson- 
Arlsta NestwIlle /SBN 

15 AMERICAN MAN: GREATEST 
HITS VOLUME II Trace 
u6e, - Capitol Nashville 

is 22 MORE HITS George 
': A Nashville /UMGN 

to STH GEARBradPaisley- Arista 

18 35 BIGGEST HITS Toby Keilh- 
iw Dog Nashville /UMe 

19 SOME HEARTS Carne 
mderwood- Arista /Arista 

Nashville /RMG 
20 EVERYTHING ISFINEJOSh 

Turner -MCA Nashville /UMGN 
21 LUCKY OLD SUN Kenny 

Chesney -Blue Chair /BNA /SBN 

22 CRAZY E0- GIRLFRIEND 
y anda Lambert - 

Columbia /SBN 
23 SUNSET MAN James 

Otto- Raybaw /Warner 
Bros /WRN 

24 LIVING HARD'::. M 

Ndshvillr '' 
25 LADY ANTEBELLUM 

AnteURII: .. 

28 LET IT GO 

27 IF YOU'RE GOING THROUGH 

HELL Rodney Atk - - -rb 

28 GREATEST HITS: LIMITED 
EDITION !'m McGray. -Curb 

29 A TOBY KEITH CLASSIC 

CHRISTMAS: VOLUMES ONE 8 

TWO Toby Keil,-Show Dog 
Nashville 

30 JULIANNE HOUGH Julianne 
Hough- Mercury Nashville/ 
UMGN 
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2IS 008 Country Publishing Corporation of the Year 

Congratulates Our Top Writers and Artists of the Year 

ony /ATV Music Publishing 

CASEY BEATHARD 
KENNY CHESNEY 
RASCAL FLATTS 

BROOKS AND DUNN 
BLAKE SHELTON 

MIRANDA LAMBERT 

And Special Congratulations tóß'1 H ountry Songwriter 

Sony/ATV Music 
P U B L I S H I N G 

www.sonyatv.com 
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31 FAMILY LeAnn Rimes -Curb 
32 BEAUTIFUL EVES (EP) revise 

SwiS 

33 RELENTLESS 

34 LEARN TO LIVE 

35 NOW THAT'S WHAT I CALL 
COUNTRY .- 

n sal /UMGN 
36 PURE BS Blake Shelton- Warner 

37 PERFECTLY CLEAR Jewel- 

38 GREATEST HITS Sara Evans- 

39 CHRISTMASTIME IN 

LARRYLANO .,rry TheCable 

er Bros/WRN 
40 GREATEST HITS //EVERY MILE 

A MEMORY 2003 -2008 DreO 
Bendel- ii Nashv.IIe 

41 SONGS 4 WORSHIP: COUNTRY 
Various Artists -Time Life 

42 LITTLE BIT OF LIFE Craig 
Morgan- Broken Bow 

43 GREATEST HITS VOLUME 1 

Rascal Flails -Lyric Street/ 
Hollywood 

44 A HUNDRED MILES OR MORE 
A COLLECTION Alison 
Kraass- Rounder 

45 HEAVEN, HEARTACHE AND 

THE POWER OF LOVE Trisha 
Yearwood-B.g Machine 

46 HOME AT LAST Billy Ray 

Cyrus -Walt Disney 
47 A PLACE TO LAND Little Big 

Town -Capitol Nashville 
48 WHAT AMI WAITING FOR Reich 

New/aeld -Curb 
49 COWBOY TOWN Brooksó 

Dunn -Arista Nashville /SBN 

GO 16 BIGGEST HITS Alan 
Jackson -Legacy /Arista 
Nashville /Sony ENS 

biz A6 rt PPeareoñméo.m.61.. 

Top Country 
Album Imprints 

1 MCA NASHVILLE (78) 

2 BIG MACHINE (5) 
3 CAPITOL NASHVILLE (17) 

4 MERCURY (5) 

5 ARISTA NASHVILLE (14) 

B ERG p) 
7 PEARL(7) 

8 LYRIC STREET (8) 
9 CURB (14) 

10 RNA (9) 

R ROUNDER (J) 
12 SHOW DOG NASHVILLE(]) 
13 WARNER BROS. 03) 
14 19 (5) 

15 COLUMBIA (l3) 

Top Country 
Album Labels 

E UNIVERSAL MUSIC GROUP 
NASHVILLE (23) 

2 SONY BMG NASHVILE (34) 
3 BIG MACHINE (6) 
4 CAPITOL NASHVILLE ((5) 
5 ERC(1) 

Top Country 
Album Distributors 

IN UNIVERSAL (70) 
2 SONY BMG (60) 
3 INDEPENDENTS (67.7 

4 WEA iJpJ 
5 EMM 

Hot Country 
Songs Artists 

II CARRIEU ND( RWODn 

2 TAYLORSWIFT 7 

3 BRAD PAISLEY(4)Ansta 

4 GEORGE STRAIT (5)MCA 

5 KENNY CHESNEY (I0) Blue 
Char /BNA 

6 RASCAL FLATTS ,Street 
J ALAN JACKSON gAcsto 

8 MONTGOMERY GENTRY (3) 

9 SUGARLAND (6) Mercury 
10 TOBY KEITH 00) Show Dog 

Nashville 
11 KEITH URBAN (4) Capitol 

Nashville 
12 BLAKE SHELTON (3) 

Warner Bros/WRN 
13 BROOKS& DUNN (4) 

Ansla Nashville 
14 LADY ANTEBELLUM (2) 

Capitol Nashville 
15 GARY ALLAN (3) MCA 

Nashville 

18 TIM MCGRAW (3) Curb 
17 CHUCK WICKS (2) RCA 

18 TRACE ADKINS (3) Capitol 
Nashville 

19 JAMES OTTO (3) 
Rayb3 /Warner Bros./WON 

20 PHIL VASSAR(2)Un,cersal 
South 

21 BUCKY COVINGTON (2) LynC 

Street 
22 JASON ALDEAN (2) Broken 

Bow 
23 DIERKS BENTLEY (4) Cap,tOl 

Nashville 

24 CRAIG MORGAN(2) BNA 
25 DARIUS RUCKER (2) Capitol 

Nashville 

..harts '08 YEAR IN MUSIC & TOURING 

Hot Country Songs 
Pos PLE 

1 JUST GOT STARTED LOVIN' 

YOU Jame. .r 

Warner B. 
2 ISAW GOD TODAY George 

Strait -Ml I. 

3 SMALL TOWN SOUTHERN MAN 
Alan Jac,. aNashville 

4 DON'T THINK I DON'T THINK 
ABOUT IT Darius Rucker - 
Capitol Nashville 

S HOME Blake Shelton- Warner 
Bros./WRN 

8 LOVE IS A BEAUTIFUL THING 
Phil Vassar -Universal SOUth 

7 YOU'RE GONNA MISS THIS 
Trace Adkins- Capitol Nashville 

8 I STILL MISS YOU Keith 
Anderson- Columbia 

9 CLEANING THIS GUN (COME 
ON IN BOY)ROdnoy 
Atka ̂  -Curb 

10 I'M STILL A GUY Brad 

CARRIE 
UNDERWOOD 
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11 SHE NEVER CRIED IN 

FRONT OF ME Toby 

Keith -Show 00g Nashville 

12 GOOD TIME Alan 

Jackson -Arista Nashville 

13 DO YOU BELIEVE ME 

14 WHAT KINDA GONE 

Chri. ... .sshvile 
15 EVERYBODY WANTS TO GO 

TO HEAVEN _ iehey 

16 JUST A DREAM Carrie 

Underwood -19 /Arista /Arista 
Nashville 

17 YOU LOOK GOOD IN MY SHIRT 

Retth Urban- CaR,IOl Nashville 

18 LOVE DON'T LIVE HERE Lady 
Antebellum- Capitol Nashville 

19 WAITIN' ON A WOMAN Brad 
Parsley -Arista Nashville 

continued on> PiOE 

YEAR -END DOUBLE ISSUE 

www.americanradiohistory.com

www.americanradiohistory.com


CONGRATULATIONS, 

FRANK ROGERS! 

BILLBOARD'S #1 
HOT COUNTRY PRODUCER 

"Thank you Frank, for all you've done for me. 

You are the Producer of Life! 

Most of all, thank you for your friendship." 

Darius Rucker 

Daddy you Rock in a Country way)! 

We love you! Manny Ella and Jessica 
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(n ) 
'08 YEAR IN MUSIC & TOURING Charts 

from »P106 
20 EVERY DAY Rascal Flatts- 

Lyric Street 
21 BACK WHEN I KNEW IT ALL 

Montgomery Gentry -Columbia 

22 WINNER AT A LOSING GAME 
Rascal Flatts -Lync Street 

23 BETTER AS A MEMORY Kenny 
Chesney -BNA 

24 ALL -AMERICAN GIRL Carne 

Underwood -19 /Arista /Arista 
Nashville 

25 LETTER TO ME Brad Pars ley- 
Arista Nashville 

26 WATCHING AIRPLANES Gary 

Allan -MCA Nashville 

27 LAST NAME Carne Underwood - 
19 /Arista /Arista Nashville 

28 ALL WANT TO DO 
Sugar/end- Mercury 

29 SHOULD'VE SAID NO Taylor 

Swift -Big Machine 

30 PUT A GIRL IN IT Brooks 

Dunn -Arista Nashville 
31 PICTURE TO BURN Taylor 

Swig -Big Machine 
32 STEALING CINDERELLA 

Chuck Wicks -RCA 

33 HOLLER BACK The Lost 

Trailers -BNA 
34 TROUBADOUR George 

Strait -MCA Nashville 

35 LAUGHED UNTIL WE CRIED 
Jason A /dean- Broken Bow 

36 TRYING TO STOP YOUR 

LEAVING - , y- 

3T READY, SET, DON'T GO Blly Ray 

38 SHIFTWORK Kerrey Chesney 
Duet Wrlh George Sr/all- UNA 

39 OUR SONG Taylor Soak- 
BB Machine 

40 COUNTRY MAN Luke 

Bryan -Capitol Nashville 

41 GUNPOWDER & LEAD Miranda 
Lambert -Columbia 

42 ALL SUMMER LONG Kid 

Rock -Top Dog /Atlantic /C05 
43 WHAT DO YA THINK ABOUT 

THAT Montgomery Gentry- 
Columbia 

44 STAY Sugarland- Mercury 
45 LET IT GO Trm McGraw -Curb 
45 WE WEREN'T CRAZY Josh 

Gratin -Lync Street 

47 EVERYBODY Keith Urban - 
Capitol Nashville 

48 IT'S GOOD TO BE US Bucky 
Covington -Lyric Street 

49 CHICKEN FRIED Zee Brown 
Band -Home Grown /Atlantic/ 
Big Picture 

50 LOVE REMEMBERS Craig 

Morgan -BSA 

ceedapPearsloebelboardblz. 

Hot Country Songs 
Imprints 

Pos. IMPRIMUNo 

111 CAPITOL NASHVILLE (21) 

2 ARISTA NASHVILLE (15) 

3 MCA NASHVILLE (75) 

4 LYRIC STREET (73) 
5 COLUMBIA (11) 

6 BNA(74) 
7 BIG MACHINE (10) 

B MERCURY (11) 

9 CURB (14) 

10 RCA (77) 

Hot Country Songs 
Label Groups 
® SONY BMG NASHVILLE (67) 

2 UNIVERSAL MUSIC GROUP 

NASHVILLE (30) 
3 CAPITOL NASHVILLE (22) 
4 BIG MACHINE /VALORY (27) 
5 HOLLYWOOD 05) 
8 CURB (78) 

T WARNER REPRISE NASHVILLE 
(11) 

8 UNIVERSAL SOUTH (7) 
9 SHOW DOG NASHVILLE (12) 

10 BROKEN BOW (7) 

Hot 100 Songwriters 
Pox SONGWIMINo Charted Tr., 

FAHEEM R. "T -PAIN" NAJM (19) 

2 TAYLOR SWIFT( /5) 

3 RYAN "ALIAS" TEDDER (6) 

T4 MIKKEL STORLEER ERIKSEN 

nn 
T4 TOR ERIK HERMANSEN (/7) 

6 DWAYNE CARTER(! 8) 

7 SARA BAREILLES (1) 

8 TERIUS NASH(16) 
9 CHRIS BROWN (7) 

10 TIMOTHY V. 'TIMBALAND° 
MOSLEY (9) 

Hot Country Songs 
Labels 
Poe.L.IFINa Charted ro.,) 

ARISTA NASHVILLE (20) 

HPóCountry Hot 100 Publishers 

l EMI APRIL,ASCAP(/7 /) 
2 CAPITOL NASHVILLE (22) t FRANK ROGERS (12) 2 SONY /ATV TUNES,ASCAP (48) 
3 MCA NASHVILLE (15) 2 DANN HUFF (15) 3 EMI BLACKWOOD,BMI (00) 

4 RNA (22) 3 MARK BRIGHT (7) 4 WARNER- TAMERLANE 

5 LYRIC STREET(/5) 4 KEITH STEGALL(7) PUBLISHING,BMI (66) 
6 BIG MACHINE(20) 5 NATHAN CHAPMAN O0 5 WB MUSIC,ASCAP (53) 

7 COLUMBIA 03) 6 TONY BROWN (72) 6 UNIVERSAL MUSIC -MGB 
8 MERCURY (15) J BUDDY CANNON (77) SONGS,ASCAP (33) 

9 CURB (14) 8 BLAKE CHANCEY (7) 7 SONY /ATV SONGS,BMI (39) 

10 WARNER REPRISE NASHVILLE 

(0) 

9 

10 

MARK WRIGHT (11) 

TOBY KEITH (12) 

8 SONGS OF UNIVERSAL, 

INC.,BMI (43) 
9 UNIVERSAL MUSIC -Z 

e40 005000 on bill bbeep.blz. 

10 

SONGS,BMI (32) 

UNIVERSAL MUSIC 

CORPORATION,ASCAP (43) 
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R EMI MUSIC PUBLISHING 

LTD.,PRS (18) 

12 SONY /ATV TREE,BMI (30) 
13 KOBALT MUSIC 

PUBLISHING,ASCAP (13) 

14 TAYLOR SWIFT MUSICBMI (14) 

15 UNIVERSAL MUSIC -Z 
TUNES,ASCAP (24) 

16 SONY /ATV HARMONY, 

ASCAP (21) 

17 YOUNG MONEY 

PUBLISHING,BMI (15) 

18 GOO EYED,ASCAP (2) 
19 STELLAR SUN SONGS,ASCAP 

(10) 
20 NAPPYPUB MUSIC,BMI (19) 

Hot 100 Publishing 
Corporations 

e,I 

111 EMI MUSIC 099) 
2 SONY /ATV MUSIC (148) 

3 UNIVERSAL MUSIC (184) 
4 WARNER /CHAPPELL MUSIC 

(139) 

5 KOBALT MUSIC (23) 
6 PEERMUSIC(13) 
7 BUG MUSIC (29) 
9 FSMGI (73) 

9 CHRYSALIS MUSIC (10) 

10 CHERRY LANE MUSIC (5) 

Hot R &B/Hip -Hop 
Songwriters 

T 1 TERIUS NASH (/5) 
2 CHRISTOPHER A. STEWART 

(12) 

3 DWAYNE CARTER (27) 

4 FAHEEM R. "T- PAIN° NAJM (22) 

5 KEYSHIA M. COLE (8) 
6 ALICIA KEYS (4) 

TT TOR ERIK HERMANSEN (13) 

Te MIKKELSTORLEER ERIKSEN 
(13) 

9 KERRY BROTHERS, JR. (2) 

10 JAY W. JENKINS (14) 

Hot R &B/Hip -Hop 
Publishers 

IV EMI APRIL,ASCAP (131) 

2 ELO BLACKWOOD,BMI (80 
3 WO MUSIC,ASCAP(42) 
4 WARNER - TAMERLANE 

PUBLISHING,BMI (56) 
5 UNIVERSAL MUSIC - Z 

SONGS,BMI (46) 
6 SONY/ATV TUNES,ASCAP (39) 

T UNIVERSAL MUSIC 

CORPORATION,ASCAP (56) 

6 2082 MUSIC PUBLISHING, 

ASCAP (15) 

9 UNIVERSAL MUSIC- MGR 

SONGS,ASCAP (23) 
10 MARCH 9TH PUBLISHING, 

OSCAR (10) 

continued on »p110 
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YOU HAVE ALWAYS BEE\ 

OUR L\SPIRATIO 

RALPH, LIZ, KATHY AND 
YOUR ENTIRE TEAM AT 
PEERMUSIC 
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Charts 'O R IN MUSIC &c & TOURING 

from »0108 
11 SONGS OF UNIVERSAL, 

INC.,BMI (37) 

12 LELLOW PRODUCTIONS, 

ASCAP (4) 
13 YOUNG MONEY 

PUBLISHING,BMI (16) 
14 SHE WROTE IT,ASCAP (8) 
15 UNIVERSAL MUSIC - Z 

TUNES,ASCAP (24) 
16 SONGS OF PEER LTD.,ASCAP 

(9) 

17 NAPPVPUB MUSIC,BMI (22) 
18 EMI MUSIC PUBLISHING 

LTD.,PRS 05) 
19 BOOK OF DANIEL,ASCAP (2) 

20 SONY /ATV SONGS,BMI (25) 

Hot R &B/Hip -Hop 
Publishing 
Corporations 

nN 

EMI MUSIC (221) 

awnrIrz 

2 UNIVERSAL MUSIC (190) 

3 WARNER /CHAPPELL MUSIC 
(139) 

4 SONY /ATV MUSIC (95 
5 PEERMUSIC 02) 
6 2082 MUSIC PUBLISHING (15) 

7 CHRYSALIS MUSIC (23) 
8 LELLOW MUSIC (4) 
9 YOUNG MONEY MUSIC (16) 

10 SHE WROTE IT MUSIC (e) 

Hot Country 
Songwriters . 

TAYLOR SWIFT (7) 

2 ALAN JACKSON (3) 
3 CASEY BEATHARD (5) 
4 ASHLEY GORLEY(7) 
5 JEFFREY STEELE (6) 
6 BOBBY PINSON (6) 
7 BRAD PAISLEY (2) 

8 KELLEY LOVELACE (4) 
9 JENNIFER O. NETTLES (3) 

10 LEE THOMAS MILLER (3) 
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Hot Country 
Publishers 
Poss0.1.5XER No. Chaste, PRO 

EMI APRIL,ASCAP (27) 
2 SONY /ATV TREE,BMI (37) 
3 EMI BLACKWOOD,BMI (27) 

4 WARNER -TAMERLANE 
PUBLISHING,BMI (21) 

5 SONY /ATV ACUFF ROSE,BMI 

(6) 
6 TAYLOR SWIFT MUSIC,BMI (8) 
7 TRI -ANGELS MUSIC,ASCAP (3) 
8 UNIVERSAL MUSIC 

CORPORATION,ASCAP 07) 
9 NEW SEA GAVLE 

MUSIC,ASCAP (7) 
10 UNIVERSAL MUSIC - MGB 

SONGS,ASCAP (13) 

11 MUSIC OFWINDSWEPT,ASCAP 
(IV 

12 JENNIFER NETTLES,ASCAP (4) 
13 MUSIC OF STAGE THREE,BMI 

(8) 
14 WB MUSIC,ASCAP (19) 

15 BOBBY'S SONG AND 

SALVAGE,BMI (6) 
16 SONGS OF COMBUSTION 

MUSIC,ASCAP (9) 
17 SONGS OF UNIVERSAL, 

INC.,BMI (9) 
16 CARNIVAL MUSIC GROUP,BMI 

(3) 
19 GIN ROAD,BMI (2) 
20 LAVENDER ZOO MUSIC,BMI (4) 

Hot Country 
Publishing 
Corporations 

m,eeneev 

11. SONY /ATV MUSIC (60) 
2 EMI MUSIC (63) 
3 UNIVERSAL MUSIC (64) 
4 WARNER /CHAPPELL MUSIC 

(45) 
5 BUG MUSIC (25) 

6 STAGE THREE MUSIC (11) 

7 CAL IV MUSIC (1O) 

8 FSMGI (14) 

9 WORDS B MUSIC (21) 

10 TRI -ANGELS MUSIC (3) 

Hot Latin Songwriters 
Pos 

SISIDRO CHAVEZ "ESPINOZA 

PAZ" ESPINOZA (13) 

2 JUAN ESTEBAN ARISTIZABAL 
(4) 

3 MARCO ANTONIO SOLIS (8) 

4 JOAN SEBASTIAN (5) 
5 FELIX DANILO GOMEZ (7) 

6 ENRIQUE IGLESIAS (4) 

7 GABRIEL RAMIREZ FLORES (I) 
8 FRANCO DE VITA (.0 
9 JUAN LUIS GUERRA SEIJAS (3) 

10 ANTHONY "ROMEO" SANTOS 

(4) 

Hot Latin Publishers 
PossPUBLIS1119,0 Slated 77.P. 

ARPA,BMI 08) 
2 WB MUSIC,ASCAP (17) 

3 EMI BLACKWOOD,BMI (18) 

4 SONY /ATV DISCOS,ASCAP 77) 

S MAXIMO AGUIRRE,BMI (6) 
6 EMI APRIL,ASCAP (27) 
7 WARNER /CHAPPELL 

MEXICO,SACM (5) 
R MARCO,ASCAP(J 
9 EDITORA SAN ANGEL SADE 

CV,ASCAP (3) 
110 PEERMUSIC III,BMI (3) 

T1O SONGS OF CAMALEON,BMI (3) 

12 SERCA,BMI (6) 
13 CRISMA,ASCAP (7) 
14 WARNER -TAMERLANE 

PUBLISHING,BMI (II) 
15 PREMIUM LATIN,ASCAP (5) 

16 UNIVERSAL MUSIC - MGE 

SONGS,ASCAP (7) 

17 AGUILA RAID,SESAC (2) 
18 JULIANITA MUSICAL,BMI (i5 

19 UNIVERSAL -MUSICA 
UNICA,BMI (7) 

20 LOS CANGRIS, ASCAP (3) 

Hot Latin Publishing 
Corporations 
Pos 

EMI MUSIC (62) 

iorv,.,.. 

2 WARNER /CHAPPELL MUSIC 

(38) 
3 UNIVERSAL MUSIC (48) 
4 ARPA MUSIC (18) 

5 SONY /ATV MUSIC (44) 
6 PEERMUSIC (7) 

7 CRISMA MUSIC (7) 

8 EDITORA SAN ANGEL SA DE 

CV MUSIC (3) 
9 VANDER MUSIC (6) 

10 CLAVE BEAT MUSIC (2) 
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PLUMB 

"IN MY ARMS" (41 DANCE HIT) 

NATE "DANJA" HILLS 

MADONNA FEAT. JUSTIN TIMBERLAKE "4 MINUTES" (#1 DANCE BIT) 

BRITNEY SPEARS - "BREAK THE ICE" 

r 
FONSECA (SAYCO) - "ENRÉDAME" 

ALEJANDRO FERNANDEZ - "ERES" 

ALEKS SYNTEK 

"HASTA EL FIN DEL MUNDO" 

ERIKA ENDER 

GLORIA TREW - "CINCO MINUTOS" 

CLAUDIA BRANT 

LUIS FDNSI - "NO ME DOY POR VENCIDO" (ai SMASH HIT) 

EDNITA NAZARIO - "NO TE MENTIA" 

ALACRANES MUSICAL 

"DAME TU AMOR" (01 REGIONAL MEXICAN HIT) 

"SIN TU AMOR" (42 REGIONAL MEXICAN HIT) 

TIM JOHNSON JIMMY WAYNE 

"DO YOU BELIEVE ME NOW" lot COUNTRY HIT) 

SCOOTER CARASOL KENNY CHESNEY 

"BETTER AS A MEMORY" (41 COUNTRY HIT) 

HILLARY SCOTT LADY ANTEBELLUM 

"LOVE DON'T LIVE HERE" 

REGIE HAMM DAVID COOK 

"THE TIME OF MY LIFE" (NI Ac HIT) 

JOSÉ LUÍS PAGAN ALEJANDRA GUZMAN 

"SOY SOLO UN SECRETO" 

NIKEISHA BRISCOE BRUNEI SPEARS 

"WOMANIZER" (At POP HIT) 

JASON INGRAM BRANDON HEATH 

"GIVE ME YOUR EYES" (A1 CHRISTIAN HIT) 

CLAUDIA BRANT 8 NOEL SCHAJRIS (SACM) 

VICTOR MANUELLE - "YO NO SE PERDONARTE" (Bi TROPICAL HIT) 

SEBASTIAN DE PEYRECAVE 

CHAYANNE - "LOLA" 

RICO LOVE NATASHA BEDINGRELD - 

"LOVE LIKE THIS" - "ANGEL" 

ECHO & EFFECT -0 DIVINO 

"ME ARRODILLO ANTE TI" S E S D 

Z 
DARIN BAKER THREE 6 MAFIA 

"LOLLI LOLLI, POP THAT BODY" 

C 

LIZ ROSE TAYLOR SWIFT 

"PICTURE TO BURN" 

FLOBOTS - "HANDLEBARS" 

LOS ANGELES NASHVILLE- ATLANTA NEW YORK MIAMI LONDON 

The exclusive and innovative performing rights society 
www.sesac,com - 800.826.9996 - www.sesaclatina.com - 6159633530 
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Botella Sugar /Siente /Universal 
Latino /UMLE 

22 Y QUE QUEDE CLARO La 

AnOila0ora Banda El 

Limon- DISa/Univision/UM LE 

23 140 MOLESTAR Marco Antonio 
Solis- FOnov,Sa/UMLE 

24 TUINSPIRACION A /aoranes 

Musical -Fonovisa /UMLE 

25 20 ANIVERSARIO Los Tucanes 

De Tijuana- Universal 

Latino /Univision /UMLE 
26 CON BANDA Los Dareves De La 

Siena -Dila /UMLE 
27 EL CANTANTE (SOUNDTRACK) 

Marc Anthony -Sony BMG Norte 
28 K.O.0:LIVEAvenfura- Premiurn 

Latin /Sony BMG Norte 
29 EN VIVO: DESDE EL 

AUDITORIO NACIONAL 09/07 
K-Paz De La Sierra -Dsa /UMLE 

30 VAMONOS PAL RIOtns 
Pikao, .>-Sony 

BMGn: 

31 2C /n[, 
32 30 RECUERDOS INOLVIDABLES 

33 15 ANOS DE EXITOS AIerandro 

mandez- Discos 605 /Song 

JUANES 

34 RAICES Los cores Del 
Norte.- onovisa /UMLE 

35 THE ROYALTY /LA REALEZA 
RKM& Ken- Y- Plna /M5Chete/ 
UMLE 

36 PLANETA KUMBIA AB 
Quin/ anilla Presenta Kum bia All 
Stara -EMI Televisa 

37 AHORA SIEMPREAIacranes 
Msicai- Universal LatlroNniosian/ 
UMLE 

39 AMAR ES COMBATIR Mana- 
Warner Latina 

39 REAL 645,04 000sno- 
Sony BMG None 

60 RECUERDOS DEL ALMA Los 

remeranos -AFG Sioma/ 
Fonovisa /UMLE 

41 LA LLAVE DE MI CORAZON 
Juan Luis Guerra 1,440 -EMI 
Televisa 

42 PUROS EXITOS CHACAS Los 
Cuates De Sinaloa -Sony BMG 

Norte 
43 AGARRESEt Gordo Montez De 

Durango -Dsa /UMLE 
44 AMI LEY Patrulla 81 -Disa /UMLE 
45 JENNI Senn, Rivera - 

Fonovisa /UMLE 
46 CONTRASTE Gilberto Santa 

Rosa -Sony BMG Norte 
47 LOLA: ERASE UNA VEZ 

Soundtrack -EMI Televisa 

48 LISTOS, MONTADOS Y 

ARMADOS LOS Creadorez 
.,sito Duranguense 

Top Latin Album Artists Pos. ARTIST NO e,Nnorusvonnnoua 

VICENTE FERNANDEZ (3)/ Latino /UMLE 
Sony BMT,, Norte 

2 MARCO ANTONIO SOLIS (3) 
F0000sa/UMLE 12 LA ARROLLADORA BANDA 

3 WISINBYANDEL(I) EL LIMON(5) Oise/UN/LE 
Machete/UMLE 13 ALACRANES MUSICAL (6) 

4 K -PAZ DE LA SIERRA (7) 
Disa/UMLE 14 GRUPO MONTEZ DE 

5 AVENTURA (2) Premium DURANGO (6) Dina/um, F 
Lattn/.Sony FINK; Nnne 15 DADDY YANKEE (2) El 

6 FLEX (D EMI Televisa Cartel /UMLE 
7 ENRIQUE IGLESIAS (I) 16 LOS TIGRES DEL NORTE(3) 

Universal Latino/UMLE Fonovisa/UMLE 
8 NANA (2) Warner Latina 17 LOS TUCANES DE TIJUANA 
9 CAMILA (DSonyBMG Norte (3) Universal 

10 JUANES (I) Universal Latlno/UnivnSiOn/UMLE 

11 LOS TEMERARIOS (7) 

Top Latin Albums 

WING VS. YANDEL: LOS 

,. nyversal Latino /UMLE 
9 CAPAZ DE TODO POR TI K -Paz 

- a- Disa/UMLE 
EXTRATERRESTRES Wisind 10 HISTORIA DE UN IDOLO 

rte 
11 ARDE EL CIELO Mana-Warner 

3 LAMEDOR... COLECCION Mareo Latina 
Anton,. ,iovisa/UMLE 12 UNA NOCHE EN MADRID Marco 

d TE QUIERO , .. -EMI Televisa Antonio 5ol/s- Fonovisa /UMLE 
5 95 /08fnr,ovo lgles,as- 13 TALENTO DE BARRIO 

Universal Latino /UMLE (SOUNDTRACK) Daddy 
6 KINGS OF BACHATA: SOLD Yankee-El Cartel /UMLE 

OUT AT MADISON SQUARE 14 COMPLICES Luis Miguel- Warner 
GARDEN Aventura-Discos 605/ Latina 
Premium Latin /Sony BMG Norte 15 PALABRAS DEL SILENCIO Luis 

7 TODO CAMBIO Cam:U -Sony Fonsi- Universal Latino /UMLE 
BMG Norte 16 EMPEZAR DESDE CERO 

8 LA VIDA...ES UN RATICO R0D -EMI Televisa 

2 PARA SIEMPRE n 
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18 LUIS MIGUEL (I) Warner 
Latina 

19 LUIS EONS! (D Universal 
Latino /UMLE 

20 JUAN GABRIEL (4) Sony 
BMG Norte 

21 EL TRONO DE MEXICO (5) 
DOC 

22 RBD (D EMI Televisa 

23 ANA GABRIEL (4) Sony BMG 

Norte 
24 TIERRA CALI (4) Venemusic/ 

Universal Latino/UMLE 
25 EL CHAPO DE SINALOA (4) 

Disa/UMLE 

17 LOS GABRIEL... 
SIMPLEMENTE AMIGOS 
Juan Gabriela Ana 
Gabne /- Discos 

605 /Sony OMS Norte 
18 BACHATA #15Various 

Artists -Universal 
Latino /La 
Calle /UMLE 

19 SITUTE VAS Los 
Temererros -AFG 
Sigma/ 
Fo0ovisa/UMLE 

20 LOS GABRIEL.. 
CANTAN A MEXICO Juan 
Gabriel Ana Gabriel Sony 
BMG Norte 

21 LO MEJOR DE ANDREA 
BOCELLI: VIVERE Andrea 

,rez- Disa/UMLE 
49 OUE GANAS DE 

VOLVER COn /Oslo 
r navera- Fonovisa/ 

50 25 JOYAS Los Tigres Del 
nnovlsa/UMLE 

.biz ö P.n.rYä;a.4NP 
blllboar#.blz. 
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Top Latin 
Album Imprints 

f SONY BMG NORTE 

FONOVISA. 

UNIVERSAL LATINO (7777) 

MACHETE (27) 

DISCOS 605 (21) 

EMI TELEVISA (IS) 
WARNER LATINA ". 
UNIVISION' 
PREMIUM LATIN 

Top Latin 
Album Labels 

UNIVERSAL MUSIC LATIN 
ENTERTAINMENT (183) 

3 SONY BMG NORTE (74) 
3 EMI TELEVISA (18) - 

4 WARNER LATINA (72) 

S THREE SOUND (3) 

Top Latin Album 
Distributors 
fes010118.0{MoCTarte, t.. 

UNIVERSAL (IOU) 

2 SONY BMG (75) 

3 EMM (20) 
4 INDEPENDENTS (47) 

5 WEA(13) 

Hot Latin 
Songs Artists 

JUANES (4) Universal Latino 
2 ENRIQUE IGLESIAS (4) 

Universal Latino 
VICENTE FERNANDEZ (3) Sony 
BMG Norte 

4 FLEX(2) EMI Televisa 

5 WISING VANDEL(5) 
U/rMachete 

5 MANA (2) Warner Latina 
7 LA ARROLLADORA BANDA EL 

LIMON (3) Orsa/Edimonsa 
9 L050AREYES DE LA SIERRA 

(1) Disa 

9 JUAN LUIS GUERRA V 440 (3) 
EMITlevisa 

10 LUIS FONSI (1) Universa/ Latino 

Hot Latin Songs 

TE QUIERO Flea- -EMI Televisa 

2 SI NO TE HUBIERAS IDO 
Mana -Warner Latina 

3 DONDE ESTAS CORAZON 
Enrique Iglesias- Universal 
Latino 

4 MEENAMORAJUanes- 
Un,versal Latino 

s HASTA EL DIA DE HOY Los 
es De La Sierra-Dlsa 

6 PARA SIEMPRE VICente 

YEAR -END DOUBLE ISSUE 

Charts '08 YEAR IN MUSIC & & TOURING 
p J/ 

Fernandez -Sony BMG Norte 
7 NO ME DOY POR VENCIDO 

Luis FOn0i- Universal Latino 
8 GOTAS DEAGUADULCE 

Juanes- Universal Latino 
9 SOBRE MIS PIES La Arrolladora 

Banda El Limon- Disa /Edimonsa 
10 ESTOS CELOS fe 

Fernandez -Sony BMG Norte 
11 TE LLORE Conjunto Primavera - 

Fonovisa 
12 LLORO POR TI Enrique 

Iglesias- Universal Latino 
13 CONTEO REGRESIVO Gilberto 

Santa Rosa -Sony BMG Norte 
14 UN BUEN PERDEDOR K -Paz 

With Franco De Vita - 

Disa /Edimonsa 
15 LA CUMBIA DEL RIO Los 

Plkadientest>e Caborca- 
Sony BMG Norte 

16 AMANTES ESCONDIDOS 
German Montero- FonOvisa/ 
Musivisa 

17 SEXY MOVIMIENTO Winn & 

Yande/ -WV /Machete 
14 DAME TU AMORAIatra 

MusicaFFOnovisa /MAs,00v 

19 AHORA ES Wisin 8 Vendel- 
WV /Machete 

20 NO PUEDO OLVIDARLA Marco 
Antonio SOIis- FOnovisa 

21 LATRAVESIA Juan Luis Guerra 
V440 -EMI TMevlsa 

22 POSE Daddy Yankee -El Cartel 
23 SITU TE VAS Los Temerarios - 

Fonovisa 
24 A PUNTO DE LLORAR Los 

Bieleros Del Norte- FOnovisa 

25 LA DERROTA Vicente 
Fernandez -Sony BMG Norte 

clM1artappearsonblllboertl.blz. 
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'08 YEAR IN MUSIC & & TOURING Charts 

Hot Latin 
Songs Imprints 
Pos. IMPRINT. Charletl.. 

SONY BMG NORTE (44) 
2 FONOVISA(26) 
3 UNIVERSAL LATINO (15) 

4 DISA(20) 
5 EMITELEVISA(24) 

Hot Latin 
Songs Labels 

El SONY BMG NORTE (46) 
2 UNIVERSAL LATINO (20 
3 MACHETE (30) 

4 EMI TELEVISA (24) 
5 FONOVISA(22) 

6 WARNER LATINA (76) 

7 DISA (I2) 

8 EDIMONSA (8) 
9 ASL(II) 
10 MUSIVISA (4) 

Hot Latin Producers 
Pop PRODS/CEP 

IRVING DOMINGUEZ 

2 ARMANDO AVILA 
3 FRER OLVERA(2) 
T4 JUANES(4) 
T4 GUSTAVO SANTAOLALLA (4) 
6 JOAN SEBASTIAN (6) 
7 JESUS RINCON CARDENAS (3) 
B DARE,' CASTRO (7) 

9 JUAN LUIS GUERRA SOJAS (3) 
110 ENRIQUE IGLESIAS (3) 
TIO CARLOS PAUCAR (3) 

==t7on blllboerd.blz. 

Top Latin Pop 
Album Artists 

MARCO ANTONIO SOLIS 
Fonovisa/UMLE 

2 ENRIQUE IGLESIAS (I) 
Universal Latino /UML E 

3 MANA(2) Warner Latina 
4 CAMILA(USOny BMG Norte 
5 !DANES (i) Universal 

Latino /UNCE 
6 LUIS MIGUEL (I) Warner Latina 
7 LUIS FONSI 0) Universal 

Latina /UMLE 
8 RBD (I) EMI Televisa 

9 ANDREA BOCELLI (2) 
Suga r/Siente /Universal 
Latino /UMLE 

10 ALEJANDRO FERNANDEZ (2) 
Sony BMG Norte 

Top Latin Pop Albums 
1 LA MEJOR... COLECCION 5 ARDE EL CIELO Mana- ino /UMLE 

Marco Antonio Warner Latina 9 EMPEZAR DESDE CERO 
Solis- FOnovisa /UMLE 6 COMPLICESLUis RED-EMI Televisa 

2 95/08 Enrique Iglesias- Miguel -Warner Latina 10 LO MEJOR DE ANDREA 
Universal Latino /UMLE 7 LOS GABRIEL... BOCELLI: VIVERE Andrea 

3 TODO CAMBIO CaniM -Sony SIMPLEMENTE AMIGOS Boce /li- Sugar /Slente/Univers 
BMG Norte Juan Gabriel& Ana al Latino /UMLE 

4 LA VIDA... ES UN RATICO Gabriel -DISCOS 605 /Sony 

on Róo 

Juanes- Universal BMG Norte 
Latino /UMLE 8 PALABRAS DEL SILENCIO 

1 .ra.ba. 
rs 

Luis FOnsi- Universal 

Top Latin Pop 
Album Imprints 

1 UNIVERSAL LATINO 04) 
2 SONY BMG NORTE (18) 

3 DISCOS 605 (i3) 
WARNER LATINA (10) 

5 FONOVISA (3) 

Top Latin Pop 
Album Labels 

1 UNIVERAL MUSIC LATIN 

ENTERTAINMENT (I8) 

2 SONY BMG NORTE(33) 
3 WARNER LATINA (IO) 

4 EMI TELEVISA ')) 

5 MULTIMUSIC 

Hot Latin Pop 
Songs Artists 
Pos. ARTIST 

1 JUANES in0 

2 ENRIQUE IGLESIAS 

3 MANA (4) Warner Lagna 
4 CAMILA(4) Sony BMG Norte 

S FLEX(11FMI relevsa 
6 CHAYANNE SonyBMGNorte 
2 LUIS FONSI sal Latino 
8 ALEJANDRO FERNANDEZ (4) 

S ony &MG Norte 
9 JUAN LUIS GUERRA V 440 (3) 

EMI Televisa 

10 MARCO ANTONIO SOLIS (2) 

Hot Latin Pop Songs 

I SIL NOTE HUBIERAS IDO 

2 DONDE ESTAS CORAZON 
Ln000e Iglesias -Universal 
Latino 

3 ME ENAMORA Juanes- 
Jniversal Latino 

4 GOTAS DE AGUA DULCE 

Juans- Universal Latino 
s TE QUIERO FIex -EMI Televisa 

6 NOME DOY POR VENCIDO (WS 

sl- Universal Latino 
7 ALGUI EN SOY YO Enrique 

Iglesias- InterSCOEe /Universal 
Latino 

8 LLORO POR TI Enrique 
Iglesias -Universal Latino 

9 NO PUEDO OLVIDARLA Marco 

Antonio Solis- FOnovisa 

10 TODO CAMBIO Camela -Sony 
E MS Norte 

11 OJALÁ PUDIERA BORRARTE 

Mana -Warner Latina 
12 SI TU TE ATREVES Lois 

Miguel Werner LOSSO 

13 CADA ODE... Belanova- 
Universal Latino 
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14 AHORA ENTENDI Vudia -SOny 

15 PECADITO 

biz ,eper version of this 
't oPpears on 1,11112oard.biz 

Hot Latin Pop 
Songs Imprints 

SONY BMG NORTE (.SS') 

2 UNIVERSAL LATINO (21) 

3 WARNER LATINA (20 
4 EMI TELEVISA (21) 

5 FONOVISA(7) 

Hot Latin Pop 
Songs Labels 

1 UNIVERSAL LATINO 
2 SONY BMG NORTE(;. 
3 WARNER LATINA (21) 

4 EMI TELEVISA /21) 

5 MACHETE "' 

Top Regional 
Mexican Album 
Artists 

VICENTE FERNANDEZ -; Sony 

BMG Norte 
2 K -PAZ DE LA SIERRA( J) 

D,sa/UMLE 
3 MARCO ANTONIO SOLIS (2) 

Fonovlsa UMLE 
4 LOS TEMERARIOS (6) AFG 

5,9ma /Fonoesa/UMLE 
5 ALACRANES MUSICAL (4) 

FonOV,sa/UMLE 
6 GRUPO MONTEZ DE 

DURANGO (6) D,sa/UMLE 
I LOS TIGRES DEL NORTE (3) 

Fonowsa/l1MLE 
8 LA ARROLLADORA BANDA EL 

LIMON (3) Disa/UMLE 

9 LOS PIKADIENTES DE 

CABORCA (I) Sony BMG Norte 

10 INTOCABLE (2) EMI TelevITI 

Top Regional 
Mexican Albums 

PARA SIEMPRE VCenle 

Fernandez -Sony BMG Norte 
2 CAPAZ DE TODO POR TI K -Paz 

De La Sorra-Dila /UMLE 
3 HISTORIA DE UN IDOLO 

V rimandez- Discos 
HMG Norte 

4 UNA NOCHE EN MADRID Marco 
., /,s- FOn0v,Sa/UMLE 

S SITUTE VAS Los 

UMLE 

6 NO MOLESTAR ".. co Antonio 

YEAR -END DOUBLE ISSUE 

7 TU INSPIRACION Alacranes 
isa /UMLE 

B LOS GABRIEL...CANTANA 
MEXICO .an GahnwR Ana 

y BMG Norte 

9 VAMONOSPA'L RIO Los 

De Cabo, 

lo VOUE OUEDECLARO 

.biz 

Top Regional 
Mexican Album 
Imprints 

w, nu_ 

III DINA (39) 
2 FONOVISA (30) 
3 SONY BMG NORTE 00) 
4 DISCOS 605 CS) 

5 UNIVERSAL LATINO 

Top Regional 
Mexican Album 
Labels 

1 UNIVERSAL MUSIC LATIN 

ENTERTAINMENT Ç95) 

2 SONY BMG NORTE 05) 
3 EMI TELEVISA (3) 

4 THREE SOUND (2) 

5 DUC(37 

Hot Regional Mexican 
Songs Artists 

1 VICENTE FERNANDEZ 3) Sony 
!/MG Norte 

2 LA ARROLLADORA BANDA EL 

LIMON (4)0;44 /Edmono 
3 ALACRANES MUSICAL (3) 

4 EL CHAPO DE SINALOA (4) 

5 LOS DAREYES DE LA SIERRA 

(1)0,44 
6 EL POTRO DE SINALOA (6) 

onovrsa/Musivisa 
7 JENNI RIVERA(3)FOnovisa 
8 CONJUNTO PRIMAVERA (5) 

Formosa 
9 GRUPO MONTEZ DE 

DURANGO (4) O,sa 

10 GERMAN MONTERO (2) 

Hot Regional Mexican 
Songs 

HASTA EL DIA DE HOY as 

Dereyes De La' ., 

2 SOBRE MIS PIES_. _.adora 
Banda El Limon Usa , Edimonsa 

3 AMANTES ESCONDIDOS 
Germas MOa,ero- 

4 PARA SIEMPRE Vicente 
(o:.: / -Sony BMG Norte 

5 ESTOS CELOS VIcente 

Fernandez -Sony BMG Norte 

6 UN BUEN PERDEDOR K -Paz 
W,thFrancoDeVta- 
Dlse /Edmonsa 

7 TE LLORE Conjnto 
Primavera- FOnowsa 

8 LA CUMBIA DEL RIO Los 
Akad,entes De Caborca- 
Sony BMG Norte 

9 SITE AGARRAN LAS GANAS 
(CIERRA LOS OJOS) El Chap., 
de So,. -Disc 

10 ELVASODERRAMA El Potro De 

5,na /oa -N, 
11 DAME TU AMOR .,.i nes 

Mus,cal -F .,...a 
12 POR ODIEN ME DEJAS : 

13 VISE Y DEJAME VIVIR 

cn,41 nr- w,a.v K.ao,a 
54 A PUNTO DE LLORAR Los 

Rieleros Del No/ te- Fonovisa 
15 LA DERROTA Vicente 

Fernandez -Sony DING Norte 

chan aPPears on blllbend.blz. 
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'O8 YEAR IN MUSIC &C & TOURING Charts / 

Hot Regional Mexican 
Songs Imprints 

1 RISA, 
2 FONOVISA 

3 SONY BMG NORTE (/2) 

4 ASL(21) 

5 MACHETE:':. 

Hot Regional Mexican 
Songs Labels 

111 FONOVISA ( IJ 

2 DISA(20) 
3 SONY BMG NORTE (l3) 

4 EDIMONSA(12) 
5 ASL(1) 

Top Tropical 
Album Artists 

1 AVENTURA 

2 MARC ANTHONY. ry HMG 

Norte 
3 GILBERTO SANTA ROSA (3) 

4 VICTOR MANUELLE (4) 
Kryavr/M /Sony BMG Norte 

5 JUAN LUIS GUERRA Y 440 0) 
EMI Taken. 

6 HECTOR LAVOE (3) 

Fania/Emusica 

7 GLORIA ESTEFAN (1) 

Burgundy /Sony BMG Norte 
8 OLGATANON(I)La Cal /e /UMLE 

9 XTREME (2) Machete /UMLE 

116 BILLBOARD /// DECEMBER 20. 2006 

10 JUAN LUIS GUERRA (7) 

Top Tropical Albums 

I KINGS OF BACHATA: SOLD 

OUT AT MADISON SQUARE 
GARDEN Aventura- Discos 

605 /Premium Latin/ 
Sony BMG Norte 

2 BACHATAR1S Various 
Artists -Universal Latino /La 
Celle /UMLE 

3 EL CANTANTE (SOUNDTRACK) 
Marc Anthony -Sony BMG Norte 

4 K.O.B.: LIVEAeentura- Premium 
Latin /Sony BMG Norte 

5 CONTRASTE Gilberto Santa 
Rosa -Sony BMG Norte 

6 LA LLAVE DE MI CORAZON 

Juan Curs Guerra Y440 -EMI 
Televisa 

J SR MILLAS Gloria Esteran- 
Burgundy/Sony BMG Norte 

8 EXITOS EN 2 TIEMPOS Olga 
Canon-La Calle/OM LE 

9 30 BACHATAS PEGADITAS: LO 

NUEVO Y LO MEJOR 2007 
Ar ests- Mock &Roll/ 

10 BACHATA' SIMPLY THE BEST 

.biz natappearzonblllboatl.bix. 

Top Tropical 
Album Imprints 

11. PREMIUM LATIN (2) 

2 SONY BMG NORTE (6) 
3 DISCOS 605 (5) 

4 LA CALLE (8) 
5 MACHETE (14) 

Top Tropical 
Album Labels 
Pox LABEL 

I SONY BMG NORTE(2E) 
2 UNIVERSAL MUSIC LATIN 

ENTERTAINMENT (26 

3 EMI TELEVISA (3) 
4 EMUSICA(4) 
5 WARNER BROS.0) 

Hot Tropical 
Songs Artists 

nurtreetummry 

GILBERTO SANTA ROSA (3) 
Sony BMG Norte 

2 WISIN BYANDEL (5) 
WY/Machete 

3 AVENTURA (3) Premium Latin 
4 JUAN LUIS GUERRA Y 440 (2) 

EMI Televisa 

S FLEX (/) EMI Televisa 

6 FRANK REYES (2)MP/ 
JON /1.4N 

7 HECTOR ACOSTA(2) 
DAM/Venemusic 

8 JUANES(4 /Universal Latino 
9 EL CHAVAL DE LA BACHATA 

(2) MaR/Venemusic 

10 VICTOR MANUELLE (4) 

Kiya /M 

Hot Tropical Songs 

TE QUIERO Flex-EMI Televisa 

2 COSTEO REGRESIVO Gilberto 
Santa Rosa -Sony BMG Norte 

3 EL PERDEDOR AVentura- 
Premium Latin 

4 AMOR DESPERDICIADO Frank 

Reyes- M.P /JV N/J & N 

5 SIN PERDON Hector ACOSta- 

D.A.M /Venemuslo 

6 DONDE ESTAN ESOS AMIGOS 

El Chaval de la Bachata - 
Mas /Venemusrc 

T AHORAESWrs,n&Vandel - 

e LATRAVESIA Jean Luis Guess s 

-EMI Televisa 

9 ELLA MENEA NG2- 

Norte 
10 MEENAMORAJUanes- 

s Latino 

11 COMO YO Juan Luis Guerra 

440 -EMI Televisa 

12 NOTEVAYAS GIIbe. Santa 

Rasa -Sony BMG Norte 
13 SEXY MOVIMIENTO Winn& 

Vandel -WV /Machete 
14 TODO LOQUE SOY Marty Place 

Featuring Don Omar -El 

Orfanato 
15 ENAGUELLUGARAdolesrentk 

Orquesta -KOrta /Union 

ñ.rt appears on 0111`bwr4.Nv 

Hot Tropical 
Songs imprints 
essimeeeerNo Owes/ Wee 

SONY BMG NORTE (29) 

2 EMI TELEVISA (77) 

3 UNIVERSAL LATINO (16) 

4 WY(6) 
5 M.P.(22) 

Hot Tropical 
Songs Labels 

SONY BMG NORTE (34) 

2 MACHETE (32) 
3 EMI TELEVISA (IJ) 

4 J 8 N (20) 
5 VENEMUSIC (6) 

Top Latin Rhythm 
Album Artists 

I WINING YANDEL 
Machete /vA+r J 

2 FLEX (I) EMI Televise 

3 DADDY YANKEE (3) El 

Carnel/UMLE 
4 AKWID(2)Headliners/ 

hlachete/Un,Vls,on/UMLE 
5 DON OMAR (2)W 

Machete /UMLE 
6 RKM 8 KEN -Y (3) Prea/Universe 

Latino/WILE 
T IVY QUEEN (2)Macnete /UMLE 

8 ALEXIS 8 FIDO (1) Sony BMG 

Norte 
9 LA FACTORIA (l) Panama/ 

Universal Latin /UMLE 
10 CALLE 13 (3) Sony BMG Norte 

YEAR -END DOUBLE ISSUE 
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Top Latin 
Rhythm Albums 

It WISIN VS. VANDEL: LOS 

EXTRATERRESTRES Wisin & 

,andel- Machete /UMLE 
2 TE OUIEROFIex -EMI 

T 

3 TALENTO DE BARRIO 
(SOUNDTRACK) Daddy 
Yankee- El Cartel /UMLE 

4 THE ROYALTY /LA REALEZA 
PKMB Ken -Y -Pina/ 
`tachete /UMLE 

5 SOBRENATURAL AIems& 
coo -Sony BMG Norte 

Top Latin Rhythm 
Album Imprints 

1 MACHETE (SO) 

2 EMI TELEVISA (2) 

3 EL CARTEL (4) 

{ 
4 SONY BMG NORTE (3) 

5 VI (10) 

Top Latin Rhythm 
Album Labels 

1 UNIVERSAL MUSIC LATIN 

ENTERTAINMENT (42) 

t EMI TELEVISA(2) 
1 SONY BMG NORTE (7) 

4 INTERSCOPE GEFFEN A &M (2) 

5 WARNER LATINA(3) 

YEAR -END DOUBLE ISSUE 

L 

6 SENTIMIENTOIryQueen- 
Machete/La Calle /UMLE 

T LA NOVELA 
Akeid- Headliners/ 
M achete /U n ivisron /UMLE 

9 NUEVASMETAS La Factoria- 
Panama /Universal 
Latino /UMLE 

9 EL CARTEL: THE BIG BOSS 

Daddy Yankee -El Cartel/ 
i`,scocc'rlGA 

10 KING OF KINGS Don Omar- 

.bi2 
or, biltho 

Hot Latin 
Rhythm Artists 
Pos A.51 

WISIN&VANDEL - 

2 FLEX (3)041 Teleesa 

3 AVENTURA (3) Prem,um Cann 

4 DADDY YANKEE (5) EI Cartel 
5 ALEXIS & FIDO (4) Sony BMG 

None 
6 ANGEL & KHRIZ (3) VI /Mach¢(/- 
2 DON OMAR (5) VI /Machete 
8 LA FACTORIA (1) 

Panama/(/n,versal Latino 
9 TONY DIZE (1) WY /Machete 

10 RKM & KEN -Y (7) Pina/Unlversal 
Latino 

Charts '08 YEAR IN MUSIC & TOURING 

Hot Latin 
Rhythm Songs 
Pos ITILEArt 

T. TE OUIERO Flex EMI Televisa 

2 EL PERDEDOR Aventura - 
Premium Latin 

3 SEXY MOVIMIENTO Wisin 8 
Ydndel -WV /Machete 

4 PERDONAME La Facto.) 
Panama/Unrversa Lamo 

5 POSE Daddy Yankee El Cartel 
6 PERMITAME Tony Dize- 

WY/Machete 
T AHORA ES Wain & Yandel 

WY /Machete 
8 SIGUELO Wisin & Yandel 

':. 

9 NA DENAAngel&Khriz- 
Machete 

10 SOY IGUAL OUE TU Alexis & 

Dio Sony BMG Norte 
ti YA NO LLORES (LET ME LOVE 

YOU) 786 /Siente 
2 HE VENIDO ;J -VI /Machete 

13 THE ANTHEM P,tbud 

Featuring Li) 

Ion Famous Artist/TVT 
14 DIME IVy 

Queen Machete 

15 CANCION DE AMOR 
Don Omar -VI/ 
Machete 

billbeaN.biz. 

Hot Latin 
Rhythm 
Sons 
Imprints 

NT 

5 ERIN HAMILTON (2) Fresh 

Music LA 

6 KIMBERLEY LOCKE (2) 
Curb /Reonse 

7 MOBY (2) Mute 
6 GEORGIE PORRIE (2)Met,c 

Plant 
9 THE TING TINGS(2) Columbia 

10 CYNDI LAUPER (2) EPIC 

clM1art appears on billbardblz 

Hot Dance Club 
Play Tracks 

TOGETHER Bob Sinclar& Steve 
Edwards -Yellow/Silver 
Label /Tommy Bee 

2 CONTROL YOURSELF Eon 

Hamilton -Fresh Music LA 

3 TURN IT UP Mark TccO:ott 
Presents Basstoy- Blueplate 

4 THE BOSS Kristine W -Fly Again 
5 FEEDBACK Janet- ISland /IDJMG 
6 AND I TRVB,mbo Jones- Silver 

Label /Tommy BOY 

7 CAN YOU FEEL THAT SOUND 
Georgie Porsue -Music Plant 

B NO, NO, NO Ono-Mind 
Train/Toasted 

9 GIVE IT ALL YOU GOT Ultra 
Nate Featuring Chris Was- 
Sayer Label /Tommy Boy 

10 KINGDOM Dave Gahan- 
Mute /Capitol 

11 BAND OF GOLD Kimberley 

Locke -Curb /Reprise 
12 DANCE LIKE THERE'S NO 

TOMORROW Paula Abdul& 
Randy Jackson -Dream 
Merchant 21 /CMG 

13 RUN THE SHOW Kaf DeLUne 
Featuring Busla Rhymes -Epic 

1 WV 

2 VI 

3 SONY BMG NORTE 09) 
4 EMITELEVISA(72) 
5 MACHETE (lb 

Hot Latin Rhythm 
Songs La 

II MACHETE(38) 
2 UNIVERSAL LATINO (21) 

3 SONY BMG NORTE (19) 

4 EMI TELEVISA (76) 

5 PREMIUM LATIN (5) 

Hot Dance Club 
Play Artists 

BRITNEY SPEARS (4) 
Jve/ZOmba 

2 RIHANNA (4) SRP /DeI 
Jam/IDJMG 

3 NATASHA BEDINGFIELD (3) 
Phonogenic /Epic 

4 ONO (2) Mind Train/Tw,sted 
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'O8 YEAR IN MUSIC & TOURING Charts 
p JI 

14 AMAZING ,.:da- Nervous 
15 STARS: '. +.+ ne -RM Records 
16 BOSSY : +ndsay LOhan- Universal 

17 IT DOESN'T TAKE MUCH Sarah 
Alerefh- Beguile 

18 ANGEL Natasha Bedengfield- 

Phonogenlc /Epic 
19 WANNA BE STARTIN' 

5OMETHIN' 2008 Michael 
Jackson With Akon- Legacy/ 
Epic 

20 GIVE PEACE A CHANCE 
Ono -Mind Train/Twisted 

21 I LOVE TO MOVE IN HERE 

Moby -Mute 
22 KEEP YOUR BODY WORKING 

Tony Moran featuring Martha 
wash -Dance Music Productions 

23 BREAK YOU Ralph Falcon 
; a unng The Weather 

24 4 MINUTES Madonna Featuring 

Justin /onberlake- Warner Bros. 

25 SHAKE IT Anane Featuring Tony 

Touch .3 Mr Vegas- Silver 
Label /TOmrny BOO 

biz ma PP =lónmtma mboam.bla. 

Hot Dance Club 
Play Imprints 

SILVER LABEL (79) 

EPIC (7) 
MUTE (7) 
WARNER BROS. (6) 
JIVE (6) 

CURB (5) 
PHONOGENIC (3) 
COLUMBIA (4) 
ISLAND (4) 

1 MUSIC WORLD (5) 

Hot Dance Club 
Play Labels 

TOMMY BOY (79) 

2 INTERSCOPE (21) 

3 EPIC (70 

4 ISLAND DEF JAM MUSIC 

GROUP (9) 
5 COLUMBIA (10) 

Hot Dance 
Airplay Artists 

RIHANNA (3) SRP/De f Jam/ 
Dirlo 

2 NATASHA BEDINGFIELD (3) 
Phonogenic/Epic 

3 MADONNA (2) Warner/)os. 
4 BRITNEY SPEARS (4) 

.five/Zomba 
5 NE -YO (2) DefJam/IDJMG 
6 CASCADA (2) Robbins 

LADY GAGA 

if 

7 LEONA LEWIS (2) SVCO /J /RMG 
TB FEDDE LE GRAND(JVOOIStry 

Of sound 
TB IDA CORR(7) Ministry Of Sound 
10 KATY PERRY (2) Capitol 

Hot Dance 
Airplay Songs 

LET ME THINK ABOUT IT Ida 

Corr Vs Fedde Le Grand - 
Mmistry Of Sound 

2 I CAN'T HELP MYSELF Bellatrax 
Featuring Sophia May- Nerv.US 

3 JUST DANCE Lady GaGa 

Featuring Colby O'Donis- 
Streamline /KonLive /Cherrytree/ 
Inte(.rope 

4 ANTHEMF+Io &Peri Featuring 

5 EVERY WORDErcola Featuring 
D:' Nervous 

6 AMERICAN BOY Estelle 
Foar . )cange West- 
H .00l /AUannc 

7 MOVE FOR ME Kaskade& 
deadumd5 -Ultra 

a CLOSERNe- Yo- DefJam /IDJMG 
9 BLEEDING LOVE Leona 

Lewis- SVCO /J /RMG 
10 DISTURBIA Rihanna -SRP/ 

Dot Jam /ID lb i'- 
11 NOW YOU'RE GONE 

Basshunn enta/ 

12 GIVE IT ME'' 

13 POCKETFUL OF SUNSHINE 

N.i . .!lOdingfield- 
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Ph09050Vie /Epic 
14 4 MINUTES Madonna Featun0g 

Justin Timberlake- Warner Bros. 

15 YOU MAKE ME FEEL 

AnnaGrace- Robbins 
16 BREAK THE ICEBOfney 

Spears -Jive / Zomba 
17 DAMAGED Dandy Kane -Bad 

Boy /Atlantic 
18 WHAT HURTS THE MOST 

Cascada-RObbins 

19 BABY WHEN THE LIGHT David 
Guerra Unger /o 
Fea.. 
Pe: 

20 INTO THE NIGHTLIFE Cyndi 

21 CALABRIA 2008 us Featuring 
!Vat,: 

22 (KISSED A GIRL 

Car 
23 23 WHEN I GROW UP ',Pussycat 

Dol: . l,. 

24 IN MY ARMS :rb 

25 WE BREAK THE DAWN Machelle 

Hot Dance 
Airplay Imprints 
Pop IMPRINT N a Chart. 

1 ULTRA (77) 

nü-J 

2 NERVOUS (9) 

3 ROBBINS(70) 
4 WARNER BROS (4) 
5 MINISTRY OF SOUND (p 

Hot Dance 
Airplay Labels 
Pe. LABEL ON a Charte c mks) 

ULTRA (24) 

2 INTERSCOPE (9) 

3 NERVOUS (9) 
4 ISLAND DEF JAM MUSIC 

GROUP (70) 

5 ROBBINS (70) 

aeaitlonaloanceluxively cnarts 

on blllboardbiz. 

Top Electronic 
Album Artists 
Pe..enerr»oOwteabrts M 

M.I.A. (I)XL/Interscope/IGA 
2 METRO STATION (V Red 

Ink/COlumbIa 
3 HANNAH MONTANA (I) Walt 

Disney 
4 NINE INCH NAILS (3) The Null 

Corporation 
5 DJ SKRIBBLE(4) 

ThriveDance/Thnve 
6 GNARLS BARKLEY (2) 

Downtown/Atlanf+c/AG 
7 SANTOGOLD (I) Lizard 

0,ng/DownIowo 
6 STRVKER (I) Thr+veDance/ 

Thrive 

9 DAFT PUNK (2) 

01-go/Captor 
10 TIESTO (5) Mag) 

MuZ:k/Ultra 

M.I.A. 
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.. -XL /Interscope /I GA 
. METRO STATION Metro 

.n -Red Ink/Columbia 
1 HANNAH MONTANA 2: NON- 

STOP DANCE PARTY Hannah 

Montana -Walt Disney 

4 THE ODD COUPLE Gnarls 

Barkley- Downtown /Atlantic /AG 
5 HIGH SCHOOL MUSICAL 2: 

NON -STOP DANCE PARTY 
Vanes Artists -Walt Disney 

6 TOTAL CLUB HITS DJ 

S knbble- ThnveDance /Thrive 
7 TOTAL DANCE 2008 DJ 

Sknbble- T.hnveDance /Thrive 
8 ULTRA.DANCE 09 Uanous 

Artists -Ultra 
9 GHOSTS I- 1V Nine Inch -- 

Nails -The Null Corporation 
M SANTOGOLDSantogold- Lizard 

King /Downtown 
11 TOTAL DANCE 2008: VOL. 2 

S tryker -ThnveDance /Thrive 
12 ALIVE 200T Daft PUnk- 

Virgin /Capitol 
13 THE SLIP Nine Inch Nails -The 

Null Corporation 
H LAST NIGHT MOby -Mute 
15 Y34RZ3ROR3MIX3DN /ee Inch 

Nails -Interscope /IGA 
M WANT 30H!3- Phot0Finish 
V CROSSJustice -Ed Banger/ 

Because /Vice 
18 THEFAMELadyGaGa- Stream 

19 IN SEARCH OF SUNRISE T 

20 GREATEST HITS B REMIXES 

21 RADIO RETALIATION 

22 PERFECT DAY ida- 

D -SIDES gin /Capitol 
24 CRYSTAL CASTLES Crystal - Lias /Lass Gang 

25 LP3 /elatet- XI. /Beggarsoii. 

Top Electronic 
Album Imprints 

WALT DISNEY 

THRIVEDANCE (// 
RED INK (I) 

INTERSCOPE (4) 

ULTRA (2) 
XL (4) 
THE NULL CORPORATION f1, 
VIRGIN (S) 

9 MUTE(6) 
10 DOWNTOWN (2) 

Top Electronic 
Album Labels 

INTERSCOPE GEFFEN ABM (4) 

2 WALT DISNEY (2) 
3 THRIVE (8) 
4 ULTRA (27) 

S COLUMBIA (1) 

Top Electronic 
Album Distributors 

tit INDEPENDENTS 
2 UNIVERSAL ;'G, 
3 EMM (X 
4 WEAi 
5 SONY BMG 

Top Christian 
Album Artists 
Pos..1-151-7,7 Charted 

CASTING CROWNS Beach 

Street/Reunio//1,.,.,.n1- 
Integnty 

2 FLYLEAF (I)A &M /Ottone/ 
EMI CMG 

3 MERCYME (3)1N0/Provident- 
Integrity 

4 KIRK FRANKLIN (1) Fo Yo 

SOu /l /GOSpo Centric/ProwOent- 
ltegrity 

5 THIRD DAY (3) 
... nha/ rov,den /integrity 

6 CHRIS TOMLINl2) 
./EMI CMG 

T STEVEN CURTIS CHAPMAN(1) 

B RELIENT K 

9 MICHAEL W. SMITH(3) 
2- Integrity 

10 TOBYMAC 

'08 YEAR IN MUSIC & TOURING 

Top Christian 
Album Imprints 

U SPARROW 

2 WORD-CURD ,22, 
3 ESSENTIAL 02) 

4 REUNION (I)) 
5 ABM /OCTONE (I) 
6 INO (20) 
7 INTEGRITY (19) 

8 COLUMBIA (8) 
9 BEACH STREET (4) 

10 PROVIDENT-INTEGRITY (5) 

Top Christian 
Album Labels 

III PROVIDENT -INTEGRITY (JS) 
2 EMI CHRISTIAN MUSIC GROUP 

(109) 

3 WORD-CURB (57) 

4 MORMON 
TABERNACLE CHOIR'S) 

Top Christian Album 
Distributors 

1 EMM(IOD 

2 SONY BMG (69) 
3 WEA(54) 
4 INDEPENDENTS (32) 

5 UNIVERSAL (6) 

Hot Christian 
AC Artists 
Pc7..1157 7, Charted 

n 1111 MERCYME (3) WO uw 

2 MATTHEW WEST (3) 
Spa /rO 2EM /CMG 

3 CHRIS TOMLIN(2) 
Sixsteps/Sparroww /EMI CMG 

4 CASTING CROWNS (3)8.0 
Street /Reun:on/PLG 

5 JEREMY CAMP(3)BEC/ 
Tooth BNai 

6 THIRD DAY (2) Essential /PLG 

7 NATALIE GRANT (3) Curb 

Top Christian Albums 
1 THE ALTAR AND THE DOOR 

FLYLEAF 

leaf- A8M /Octone/ 
LMI CMG 

3 ALL THAT IS WITHIN ME 

4 THE FIGHT OF MY LIFE 

Centric /Pi.,- 
5 WOW HITS 2008 .. 

Artists- WOrtl- (_,t,; 

PTV ident-Integnty /EMI CMG 

6 REVELATION TO//d Day- 
RISOnI/O 1/PCHS O Rol- In 051/ IV 

7 THIS MOMENT Steven Curtis 
Chapman -Sparrow /EMI CMG 

8 SONGS 4 WORSHIP: 

COUNTRY Uanous 

ArGSts -Time Life/ 
Provident -Integrity 

9 COMATOSE Ski /et- Ardent( 
^//Lava/PIOVident- 

10 HOW YOU LIVE Point Of 
,r ce -Word -Curb 

I1 HELLO LOVE Chris Tomlin - 
Sixsteps /Sparrow /EMI CMG 

12 RELENTLESS Natalie 
Grant-Curb/Word-Curb 

13 IT'S A WONDERFUL 
CHRISTMAS Michael W 

Sm/th- Reunion /Prdvident- 
Integrity 

14 (PORTABLE SOUNDS) 
tobyMac- FOreFront/ 

cM 

omnTbea/w imn,,vwoa 

15 LOST IN THE SOUND OF 

SEPARATION 

CMG 
16 SEETHE MORNING Chris 

=- S:oSteps /Sparrow/ 
LMI CMG 

17 END OF SILENCE 

Red- Essential /Provident- 
InteRuty 

18 REMEDY David Crowder 
Band -Sixsteps /Sparrow/ 
EMI CMG 

13 WHEN ANGELS 8 SERPENTS 
DANCE POD -1 NO/ 
Columbia/Provident- 

teguty 
20 BEYOND MEASURE Jeremy 

Camp -BEC /EMI CMG 

21 WOW HITS 2009: 30 OF THE 
YEAR'S TOP CHRISTIAN 

ARTISTS AND HITS Uanous 

Art /sts-EMI CMG /Provident- 
Integrity/Word -Curb 

22 THY KINGDOM COME Cebe 
Winans- PUreSprings 
Gospel /EMI Gospel /EMI CMG 

23 WOW HITS various 
Arnsls -Sony WAG Music/ 
Provident /Word -Curb/ 
EMI CMG /Provident -integrity 

24 THE SOUND Mary Mary -My 
Block/Integrity /Columbia/ 
Provident-Integrity 

25 HOW CAN WE BE SILENT 

B2OHCGlrl- Fervent /Word- 
Curb 

u 
ò aPerVenlon 

ÉvJ1r.Z. :maraaPa<ar: 
on 6ñmoa.e.M:. 
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'08 YEAR IN MUSIC & TOURING 

8 BRANDON HEATH (2) 
MOnOmode /Reunion/PLG 

9 STEVEN CURTIS CHAPMAN (3) 

Sparrow /EMI CMG 

10 ROBBIESEAY BAND (r) 
Sparrow /EMI CMG 

Hot Christian 
AC Songs 

YOU ARE EVERYTHING 
Matthew West- Sparrow/ 
EMI CMG 

2 LET IT FADEJeremy 
Camp -BEC/TOOth 8 Nail 

3 CALL MY NAME Thud 
Day- Essestal /PLG 

4 GOD WITH US Merc yMe -ISO 
5 YOU REIGN MercyMe -INO 
6 AMAZING GRACE (MY CHAINS 

ARE GONE) Cheo rombo- 

s!5Steps /Sparrow /EMI 
CMG 

T SONG OF HOPE 
Robbe Seay 

Band- Sparrow /EMI CMG 
8 JESUS MESSIAH 

Chris Tombn- 

Sixsteps /Sparrow /EMI CMG 

9 GIVE ME YOUR EVES Brandon 
Heath- 
Monomode /Reunion /PLG 

10 ALL BECAUSE OF JESUS 

Fee -I NO 

R YOUR GRACE IS ENOUGH Matt 
Maher- Essential /PLG 

12 MIGHTY TO SAVE Laura 
Story-ISO 

13 WASHED BY THE WATER 
Needtobreathe- Atlantic/ 
Word -Curb 

14 EAST TO WEST Cascno 
Crowns -Beath Street/ 
Reunion /PLG 

15 I WILL NOT BE MOVED Natalie 
Grant -Curb 

16 WHAT LIFE WOULD BE LIKE 

Oso Daddy WeaVe- 

Fervent /WOE.! C.rb 
17 EVERY MAN 'n(t 

Crowns -!1. r'et/ 

18 CINDERELLA ,n Curtis 

19 I'M LETTING GO Francesca 
Batnstelh- Fervent/Word -Curb 

20 IN BETTER HANDS 

Natalie Grant -Curb 
21 LOVE IS HERE 

Tenth Avenue 
North- Reunion /PLG 

22 EMPTY ME 

Chris SVgh -Brash 
23 IN WONDER 
Newsboys -IneOE 
24 LOSE MY SOUL tobyMac 
Feat unng Kirk Franklin 

Mandisa- 
ForeFront /EMI CMG 

WHERE I AM 

Oownhere- Centricilo 

A deeper version of 
tM1ls cM1art appears on 
bIIIb9aM.blx. 

MATTHEW 
WEST 

Hot Christian 
AC Imprints 

1 SPARROW (>- 
2 INO(18) 
3 REUNION (IO) 

4 ESSENTIAL (5) 
5 BEC (12) 

Hot Christian 
AC Labels 

EMI CHRISTIAN MUSIC GROUP 
(26) 

2 PROVIDENT LABEL GROUP (It) 
3 ISO (l9) 
4 WORD -CURB 04) 
9 TOOTH NAIL 22) 

6 CURB(5) 
7 BRASH (3) 
8 MIDAS (5) 

9 SPRING HILL(3) 
10 INPOP (3) 

tlltlao 
Ve ert elyrts 

on8111boardblz. 

Top Gospel Albums 
actt- ImpnMabd 

S THIRSTY Marvin Sapp - 
Verity /Zomba 

2 THE FIGHT OF MY LIFE Kirk 
ranklin -FO Yo Soul /Gospo 

Centric /Zomba 
3 WOW GOSPEL 2008 Venous 

Artists- Word- Curb /EMI 
CMG/Verity /Zomba 

4 JESUS Shekrnah Glory 
Min /$try -UMCG /Kingdom 

5 STAND OUT Tye TnbbeltA 
GA-Colombo/Sony Music 

6 A DEEPER LEVEL: LIVE Israel 
New Breed- Integrity/ 
Columbia /Sony Music 

T THY KINGDOM COME CeCe 
Winans- PUreSOrings 

Gospel /EMI Gospel 
8 VOICES: THE ULTIMATE 

GOSPEL COLLECTION Vano,. 

Artists -BET /Sony BMG Custom 

Marketing Group/Time Life 
9 THE SOUND Mary Mary-My 

Block/Columbia/Sony Music 

10 WOW GOSPEL CHRISTMAS 

Various Artists- Verity/Word- 
Curb /EMI CMG /EMI Gospel 

11 CHANGE THE WORLD Martha 
Munlzzt- Martha Munizzl 

12 LIVE...ONE LAST TIME The C /ark 
Sisters -EMI Gospel 

13 T57 Ton -s -tee 5'] -Spun 
Rsing /Music World 

14 AFTER 40 YEARS ...STILL 

CELEBRATING THROUGH THE 

CITY Shirley Caesar.-5115-Bel/ 

Light 

15 I'LL SAY YES The Brooklyn 
Tabernacle Choir -Integrity/ 

1 MARVIN SAPP (I) Velip /Zorn: 
2 KIRK FRANKLIN (2) Fo Yo Sc:. 

Gasp, Centric /Zomba 
3 SHEKINAH GLORY MINISTRY 

(tJ UMCG/Kingdeor 
4 TYE TRIBBETT & G.A. (2) 

Columbia /Sony Music 

5 ISRAEL 8 NEW BREED 10 

Integrity /Columbia/Sony Music 

6 CECE WINANS(21 POreSpir. -c 
Gospel /EMI Gospel 

r MARY MARY ISIMyBlock/ 
Columbia /Sony Music 

B THE CLARK SISTERS (4) 
Ml Gospel 

9 MARTHA MUNIZZI (2) Martha 

Munizzi 
10 TRIN -I -TEE S:](2) Spirit 

Rising /Music World 

Columbia /Sony Music 

16 KINGDOM BUSINESS Canton 
Jones-Arrow 

17 LOVE FOREVER SHINES 000404 

Belle -Pendulum 
18 WOW GOSPEL 2007 Penous 

Artists- Verity/WOrd -Curb/ 
EMI CMG /Zomba 

19 GOTTA HAVE GOSPELS 
r us Artists- Inlegnty /Gospo 

o,c /Zomba 
20 WOW GOSPEL MS: 30 OF THE 

GREATEST GOSPEL HITS 

EVER!. -EMI 

'b /2omba 
21 THE 7TH EPISODE' LIVE IN 

TORONTO 

22 SHARECROPPERS SEED: 

VOLUME 1 MCO /e C M. - 

Word -Curb/Warner Eros. 

23 HAPPY HOLIDAYS FROM 

VICKIE WINANS VICkie 

Winans -Destiny JOy 

24 THE ESSENTIAL DONNIE 
MCCLURKIN Donnie 
McClurkrn -Veny /Legacy/ 
Sony BMG 

25 EMBRACING THE NEXT 
GENERATION &shop Paul) 
Morton Presents FGBCFPraise 

And Worship- TeM1.1100 /Lght 

cM1artavpearson blllboera.blz. 

Top Gospel Album 
Imprints 
Pos. IMPRINT (No rcresr 

VERITY (25) 
2 GOSPO CENTRIC 02) 
3 COLUMBIA 52) 

4 WORD -CURB (II) 

5 FO via soul_ (2) 

6 UMCG (4) 
7 INTEGRITY (I)) 
8 PURESPRINGS GOSPEL (3) 

9 EMI CMG (4) 
10 EMI GOSPEL (9) 

Top Gospel 
Album Labels 

LABEL Mkt CM.. MM, 

V ZOMBA(23) 
2 SONY MUSIC 53) 
3 EMI GOSPEL(79) 
4 TIME LIFE (4) 
S LIGHT(9) 

Top Gospel Album 
Distributors 

SONY BMG (55)mnrrL 
2 INDEPENDENTS (90) 
3 EMM (22) 
4 WEN 06) 
5 UNIVERSAL (2) 

YEAR-END DOUBLE ISSUE 
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Hot Gospel Songs 
Artists 

1 MARVIN SAPP (Pa 
2 KIRK FRANKLIN ice. 

1 JAMES FORTUNE& RYA 

4 BEVERLY CRAWFORD 

5 SHEKINAH GLORY MINISTRY 

9dom 

6 THE CLARK SISTERS 

DORINDA CLARK -COLE (I) 
r,Zomba 

RICKY DILLARD 8 NEW G 21 

NuSprrng/EB 

10 BONAFIDE PRAISERS (i) Emtro 
Gospel 

Hot Gospel Songs 

NEVER WOULD HAVE MADE IT 

Martin Sapp -Very /Zomba 
2 WORK IT OUT Troy Sneed 

Presents Bonande Praisers - 
Emtro Gospel 

3 I TRUST YOU James Fortune & 

FIVA -Black Smoke /WorldWide 
4 HE'S DONE ENOUGH Beverly 

Crawford-bpi 
5 JESUS Sheklnah Glory 

Ministry- Kingdom 

8 TAKE IT BACK Dorinda Cla k- 
Cole -GOSpo Centric /Zomba 

YEAR -END DOUBLE ISSUE 

L 

7 LIVIN' The Clark Sisters -EMI 

Gospel 
8 GOD 15 GOOD Re9ina 

Belle -Pendulum 
9 DECLARATION (THIS IS ITO 

Kirk Franklin -FO Vo Soul /GOspo 
Centric /Zomba 

10 THE LIGHT Ricky 011V/AS We 
Generation 

m)- NUSDring/EMI Gospel 
11 ONE GOD rl.iuretteBrOwn- 

...rtematiOnal/ 

12 RIGHT NOW PRAISE The New 
Life Cc 'y Choir Featunn9 
John P /i sCOt /New 1,10/ 
Verify /IOmba 

13 MY NAME IS VICTORYJOnathan 
Nelson Featuring Purpose - 
Integnty 

14 JESUS Kirk Franklin -FO Yo 

Soul /GOSpR Centric /Zomba 
15 NOT ABOUT US Bishop Noel 

Jones Resents The City Of 
Refuge Sanctuary Chorr -Alpha 
Dog /Tyscot 

18 ALWAYSJason Champion - 
Brooks/EMI Gospel 

17 PRAISE ON THE INSIDE J 
Moss- PAJAM /GOspo 

Centric /Zomba 
18 LOVE HIM LIKE I DO Ruben 

Studdard. De,tsck Haddon & 
Mary Mary- Verity / Zomba 

19 YOU MUST COME IN AT THE 

DOOR Rev. Timothy Wright & 

The New York Fellowship Mass 

Chop- MOM /UEG 

Charts 508 YEAR IN MUSIC & TOURING 

20 LORD PREPARE ME The West 
Angeles COGIC Mass Choir - 

EMI Gospel 
21 COVER ME27:03 With Red 

Hammond Smokie Norful S J 
MOSS- PAJAM /GOSpo 

CentrIC/ZOmba 
22 WAGING WAR CeCe 

W pans- PureSprings Gospel 
23 ROYALTY (LIVE AT THE 

APOLLO) Byron Cage -GOSpo 
Centric /Zomba 

24 EYES ON THEPRIZEAngela 
Spivey& The Voices of 
Victory -JEG 

25 HOLD ON Yolanda 

-Columbia 

biz PParsonhl óu:r4.bie. 

Hot Gospel Songs 
Imprints 

VERITY (Il) 

errrlev 

2 GOSPO CENTRIC (9) 
3 EMI GOSPEL (7) 

4 EMTRO GOSPEL (5) 

5 BLACK SMOKE (3) 

Hot Gospel Songs 
Labels 

re 

ZOMBA (2a /) 

l 

2 EMI GOSPEL (10) 

3 EMTRO GOSPEL (6) 

4 TYSCOT (6) 

5 WORLDWIDE(3) 

AaanloealldP:Petmart: 

a úlimoará.él: 451.a 
y 

Top Classical Artists 

1 ANDRE RIED DenOn/SLG 

2 JOSHUA BELL -:.Sony 

3 THE CISTERCIAN MONKS OF 

STIFT HEILIGE NKREUZ .: 
DeoCa/ls Group 

4 LANG LANG i,. DO, Universal 

Classics Group 

5 VO -VO MA (3) Sony Class,c3V 
Sony HMG Masterworks 

T6 MORMON TABERNACLE CHOIR 
(2) Mormon Tabernacle Choir 

T6 ORCHESTRA AT TEMPLE 
SQUARE (2) Mormon 
Tabernacle Choir 

8 SIMONE DINNERSTEIN (2) 
Telarc 

9 SISSEL (i) 
Mormon Tabernacle Choir 

10 CECILIA BARTOLI O) 

Decca /Universal Classics Group 

Ty op Classical Albums 

® SPIRIT OF THE SEASON 

Mormon Tabernacle Chorr 
And Orchestra At Temple 
Square Wits Sissel- Mormon 
Tabernacle Choir 

2 CHANT. MUSIC FOR THE 

SOUL The Cistercian Monks 
Of Shft 
Heiligenkreuz- Decca /Univer 
sal Classics Group 
RADIO CITY MUSIC HALL: 
LIVE IN NEW YORK Andre 
Rieu- Denon /SLG 

VIVALDI: THE FOUR 

SEASONS Joshua 
Bell /Academy Of St. Mann" In 

The Fields -50ny 
Classical /Sony BMG 

Masterworks 
5 NO RESERVATIONS 

Soundtrack- Decca /Universal 
Classics Group 

6 THE MAGIC OF LANG LANG 

Lang Lang- DG /Unwersal 
Classics Group 

7 APPASSIONATO Yo -Yo Ma- 
Sony Classical /Sony BMG 
Masterworks 

B BACH: GOLDBERG 

VARIATIONS Sunone 
O,nnersten- Telarc 

9 MARIA Cecrlia Berm, 

Decca /Universal Classics 

Group 
10 NEW IMPOSSIBILITIES Yo -Yo 

Ma/The Silk Road Ensemble/ 
Chicago SymphOny 
Orchestra (Harth- 
Bedoya) -Sony 
Classical /Sony BMG 
Masterworks 

11 BROWNS IN BLUE The 

Browns -RCA Red Seal /Sony 
BMG Masterworks 

12 DUETS Rolando llazon 
Anna 
Nehebko -DG /Universal 
Classics Group 

13 SCHOENBERG: VIOLIN 
CONCERTOS Hilary Hahn/ 
Swehsh Racho Symphony 
Orchestra (Salonen)- 
DG /Universal Classics Group 

14 TCHAIKOVSKY: 

NUTCRACKER FAVORITE 

SELECTIONS Rnch 
Kuruel/Onconah Pops 

Orchestra -Telarc 

15 MASTERPIECES Andre Rieu- 
Phllips /Universal Classics 

Group 

onblllboar4.blz. s 

MORMON TABERNACLE 
CHOIR AND ORCHESTRA 

Top Classical 
Imprints 

Top Classical Labels 

1 UNIVERSAL CLASSICS 

Iii DG(39) GROUP (67) 

2 DECCA(20) 2 SONY BMG 
3 SONY CLASSICAL 00) MASTERWORKS (17) 

MORMON TABERNACLE CHOIR 3 MORMON TABERNACLE 
(3) CHOIR (3) 

5 TELARCO2) 4 BLUE NOTE LABEL GROUP (24) 
5 TELARC (I2) 
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'08 YEAR IN MUSIC & TOURING Charts // 

Top Classical 
Crossover Artists 

I JOSH GROBAN(3) 

3 ANDREA BOCELLI 
Class/CS - 

3 PAUL POTTS -/SYCO/ 

4 SARAH BRIGHTMAN (3) 
.. "=sn/BLG 

5 YO -YO MA (2) Sony 

.7/5009 BMG 

6 IL DIVO 5,C0/ 
Music 

7 MORMON TABERNACLE CHOIR 
(,bernacle Choir 

e THE BRIAN SETZER 

ORCHESTRA (I) 
,/Warner Bros. 

9 SISSEL 0) Denon/SLG 
10 WILLIAM JOSEPH (I) 

n ln,Re0nse/W ruer Bros 

Top Classical 
Crossover Albums 

1 NOEL 

THE BEST OF ANDREA 
UCCELLI: VIVEREAnorea 

,ugar /Decca /Universal 
coup 

3 ONE CHANCE Pau /Potts -SVCO 

. Music 

a AWAKE Josh Grobau -143/ 
teprise /Warner Bros. 

5 VIVERE: LIVE IN TUSCANY 
Andrea Bocelli- Sugar/ 
Decca /Universal Classics Group 

6 SYMPHONY Sarah Bnghtman- 
Ma Matta n/OLG 

7 AWAKE LIVE Josh Groban-I43/ 
RepriSe /Warner Bros. 

8 INCANTOAn Area 
Boce /O- Sugar /Decca /Universal 
Classics G /OUR 

9 LOMEJOR DE ANDREA 
BOCELLI: VIVERE Andrea 
80000,- Sugar/ 
Sente /Universal Latino /UMLE 

10 YO -YO MA 8 FRIENDS: SONGS 
OF JOY 8 PEACE Yo -YO Ma- 
Sony Classical (Sony BMG 

Masterworks 
11 INDIANA JONES AND THE 

KINGDOM OF THE CRYSTAL 
SKULL Soundtrack- COnnnrcl 

12 CALLED TO SERVE Mormon 
C. ,acre Choir And Orchestra 

13 

14 

15 

(... W.lberg)- Mormon 
,1e Choir 

SIEMPRE ((,on -SYCO/ 

LA VIE EN ROSE Soundtrack- 

UNDER THE DESERT SKY 

á55105 Group 

.biz °n,n.nP.rrnb,Ilbe.ro.bl 

Top Classical 
Crossover Imprints 

e 

W REPRISE (4) 

n 

TT 143 (4) 
3 SUGAR (J) 

5 MANHATTAN 

Top Classical 
Crossover Labels 

III WARNER BROS. (7) 
2 UNIVERSAL CLASSICS 

GROUP ((6) 
3 SONY MUSIC (4) 

4 BLUE NOTE LABEL GROUP (9) 

5 DECCA(4) 

Top Combined 
Classical Imprints 

Tl 143 

Tl REPRISE 

3 DECCA 

4 SUGAR 

5 MANHATTAN .?) 

T6 SYCO 

TO COLUMBIA 
8 SONY CLASSICAL (12) 

9 MADACY SPECIAL 
PRODUCTS (4) 

10 MORMON TABERNACLE 
CHOIR (6) 

Top Combined 
Classical Labels 

E1 WARNER BROS. 

2 UNIVERSAL CLASSICS 

GROUP ()4) 
3 SONY MUSIC (4) 
4 BLUE NOTE LABEL GROUP 

(29) 

5 SONY BMG MASTERWORKS 

((9) 

Top Combined 
Classical Distributors 

sb Cha 

r W EA (25) 
2 UNIVERSAL(89) 
3 SONY BMG (25) 

4 INDEPENDENTS (101) 

5 EMM(34) 

on blllboardbli. 
luslvely 
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'08 YEAR IN MUSIC & & TOURING Charts- 

Top Contemporary 
Jazz Artists 

Iti HERBIE HANCOCK (l) Verve/VG 
2 KENNY G (4) Starbucks/ 

Concord 
3 SERGIOMENDES(I) 

will.iam /Starbucks /Concord 
4 LIZZ WRIGHT (1) Verve 

Forecast/VG 
5 DAVE KOZ(3) Capitol 

6 PAUL HARDCASTLE 

(I) T ippin'n' Rhythm 

7 BRIAN CULBERTSON (i) 
GRP/VG 

6 ESPERANZA SPALDINGO) 
Heads Up 

9 WAYMAN TISDALE (I) 
Re000Z05us 

10 MARCUS MILLER (I) 3 
Deuces/Concord Jazl/ 
Concord 

Top Jazz Artists 
15,6n cnatarnek,nno.n laee 

MICHAEL BUBLE (3) 
743/Reprise/Warner Bros. 

2 CHRIS BOTTI(7) Columba/ 
Sony MUSK 

3 DIANA KRALL (2) Verve/VG 
4 QUEEN LATIFAH (I) Flavor 

un,I/VerveNG 
5 TONY BENNETT (3) 

RPM/Columbia/Sony Music 

6 MELODY GARDOT(UVerve/VG 
7 WYNTON MARSALIS (2) 

Blue Note/BLG 
6 NATALIE COLE (2) 

OMII /Atco/Rhino 
9 WILLIE NELSON (1) 

Blue Note/BLG 
10 JOHN COLTRANE (I) Rhino 

Custom Products/Starbucks 

Top Jazz Albums 
amr lmpnnt/lXM 

CALL ME IRRESPONSIBLE 

Michael BUble- 143 /Reprise/ 
Warner Bros. 

2 ITALIA Chris Bodi- Columbia/ 
Sony Music 

3 THE VERY BEST OF DIANA 
KRALL Diana Krall-Verve/VG 

4 TRAV'LIN' LIGHT Queen 

Cat, ah- Flavor Unit/VerveNG 
5 TWO MEN WITH THE BLUES 

Willie Nelson Wynton 
Mama/re-Blue Note /BLG 

6 TONY BENNETT SINGS THE 

ULTIMATE AMERICAN 

SONGBOOK VOL. 'Tony 
Bennett- RPM /Legacy/ 
Columbia/Sony BMG 

T WORRISOME HEART Melody 

124 BILLBOARD /// DECEMBER 20. 2008 

Gardot -Ver vr:: 

B STILL UNFORGETTABLE 
Natale Cole- DMI /Atco /Rhino 

9 OPUS COLLECTION: A MAN 
CALLED TRANE John 

Coltrane -Rhino Custom 
Product s /Starbucks 

10 A TASTE OF BUBLE (EP) 
Michael Buble- 143 /Reprise/ 
Warner Bros. 

11 UPRIGHT, GRAND AND ALL 
RIGHT: MASTERS OF JAZZ 
PIANO Various Artists- Universal 
Special Markets /Starbucks 

12 HEY EUGENE! Pink MOnI:O,- 

Heinz 

13 WHAT A NIGHT! A CHRISTMAS 
ALBUM Harry Connlck, 
Ji- Columbia /Sony Music 

14 BIG BANDS: MUSIC FROM THE 

WAR YEARS The sac erg Band 
Orchestra- MedaCy Seet :al 

PrOducts/Madaty 
15 JAZZ SIGNATURES: GREAT 

PERFORMANCES BY JAZZ 
MASTERS Various Artists - 
Universal Special Markets/Starbucks 

=n.n PP.,. e éliiéo.ra.El:. 

Top Jazz Imprints 

III 143 (3) 

aw r 

REPRISE (3) 

3 COLUMBIA (77) 

4 VERVE (]i) 
5 BLUE NOTE (74) 

6 UNIVERSAL SPECIAL 

MARKETS (S) 

T LEGACY(6) 
a FLAVOR UNIT 0) 
9 RHINO CUSTOM PRODUCTS 

(1) 

10 HEINZ (I) 

Top Jazz Labels 
Pas IABE,No. Charted.. 

1 WARNER BROS.(7) 
2 VERVE GROUP (70) 

3 SONY MUSIC (4) 
4 BLUE NOTE LABEL GROUP 

(15) 

5 STARBUCKS(6) 

YEAR -END DOUBLE 
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(f`) 
'08 YEAR IN MUSIC & TOURING Ch 

Top Contemporary 
Jazz Albums 

ama immrOaoE+ 

RIVER: THE JONI LETTERS 

Herbie Hancock-Verve/VG 
2 RHYTHM 8 ROMANCE Kenny 

G- Starbunks /Concortl 
3 ENCANTOSagnMerdes- wa:arn/ 

4 THE ORCHARD .Vn061- 

5 HARDCASTLES.. 
Harrl. rhythm 

6 BRINGING BACK THE FUNK 
Brian Culbertson- GRP/VG 

T ESPERANZA Esperanza 
Spa /drng-Heads Up 

8 REBOUND Wayman 
Tisdale- Rendezvous 

9 MARCUS Marcus Miller -3 

Deuces /Concord Jazz /Concord 
10 DAY TRIP Pat Metheny With 

Chnsflan McBride & Anton. 
Sanchez- Nonesuch/ 
Warner Bros. 

11 THE WEATHER CHANNEL 
PRESENTS: THE BEST OF 

SMOOTH JAZZ Various 
Artists -Midas 

12 I'M IN THE MOOD FOR 

LOVE...THE MOST ROMANTIC 

MELODIES OF ALL TIME Kenny 
G- Arista /RMG 

13 HERE BGONEDavidSanborn- 
Dacca 

14 THUNDER MV-Heads Up 

15 THE SPICE OF LIFE Earl 

Klugh -861 /Koch 

marcáa==mñé .m.M:. 

Top Contemporary Top Combined 
Jazz Labels Jazz Imprints 

VERVE (3) 
2 STARRUCKS(2) 
3 HEADS UP 02) 
4 VERVE FORECAST (7) 

5 PEAK(8) 
6 RENDEZVOUS(5) 
7 SHANACHIE (70) 

6 CAPITOL63) 
9 TRIPPIN .N. RHYTHM (3) 

10 WILLIAM (I) 

Top Contemporary 
Jazz Labels 

l CONCORD (76) 

2 VERVE GROUP (6) 
3 HEADS UP (74) 

4 RENDEZVOUS 5) 
5 SHANACHIE(i(>> 

Top Combined 
Jazz Imprints 
Pos IMPRINT 

1 

VERVE(79) 
REPRISE (4) 

3 143 (3) 
4 COLUMBIA (73) 

5 STARBUCKS(3) 
6 BLUE NOTE (IS) 

HEADS UP (14) 

8 UNIVERSAL SPECIAL 
MARKETS (5) 

9 VERVE FORECAST() 
10 LEGACY (14) 

126 BILLBOARD /// DECEMBER 20. 2008 

WARNER BROS.(9) 
2 VERVE GROUP (76) 

3 CONCORD (35) 
4 SONY MUSIC(5) 
5 HEADS UP 07) 

Top Combined 
Jazz Distributors 
Pos DISTRIBLUORO, 

i774, UNIVERSAL (8O 
2 WEA05) 
3 INDEPENDENTS (132) 

4 SONY BMG, 
5 EMM 

Hot Smooth 
Jazz Artists 

PAUL HARDCASTLE 

2 KENNY G (1) Slarbucks/ 
Concord/CMG 

3 EDGE GROOVE (2) Narada 

Jazz/Capitol 
BONEV JAMES (4) 
Concord/CMG 

5 JESSY J (1) Peak/CMG 

6 CHUCK LOEB (1) Heads Up 

7 NORMAN BROWN (I) 
Peak/CMG 

e CANDY DULFER (2) Heads Up 

9 THE SAX PACK (1) SOanachle 

10 BRIAN CULBERTSON (7) 

GRP/Verve 

Hot Smooth 
Jazz Songs 

111 TEQUILA MOON 
PeaWCD, 

2 WINDOW OF THE SOUL 

Chuck LO,'i 
3 SAX -O -LOCO 

Starback, 
4 LUCKY STAR 

Har... 

5 POP'S COOL GROOVE 

6 MR. GROOVE 

T FALLIN' FOR YOU 

Pac, 
8 ALWAYS REMEMBER,.-..' 

Culbertson -GRP /Verve 
9 LOVES PARAGRAPHS Chr 

Standring- Ultimate Vibe 
10 LET ITGO Roney James- 

Concortl /CMG 
11 L.A. CITY LIGHTS Candy 

Duller -Heads OH 

12 BLUE WATER Enc. Marienthai- 
Pea k /CMG 

13 OLD SCHOOL Everette 
Harp- Shanachie 

14 VENICE Chns Both -Columbia 
15 OL'SKOOLIN'. PaufBrown- 

Peak /CMG 

41) na.r PP .: oo mlm..a.5i:. 

Hot Smooth 
Jazz Imprints 

1 PEAK -. J 
2 HEADS UP (9v 

3 NARADA JAZZ(6) 
4 TRIPPIN 'N' RHYTHM l5r 

5 CONCORD 

Hot Smooth 
Jazz Labels 

1 CONCORD MUSIC GPOU' 
2 CAPITOL(9) 
3 HEADS UP (9) 

4 TRIPPIN 'N' RHYTHM (6) 

5 SHANACHIE!?) 

Top Pop Catalog 
Album Artists 

MICHAEL RUBLE 

2 MICHAEL JACKSON 

EPic /Le9ac - 
3 TRANS -SIBERIAN ORCHESTRA 

(3) Lava/AG 
GUNS N' ROSES (2) Geffen/ 

5 AC /DC (9)E PC/6.0.7ay/ 
Sony BMG 

6 ELVIS PRESLEY (4) RCA/ 

Sony BMG 
7 JOURNEY(2) COluinbia/L 

Sony BMG 

8 BOB MARLEV AND THE 

WAILERS (2) Tuff Gonp/ 

www.americanradiohistory.com
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9 CÉLINE DION Mu1r0/ 

10 JOSH GROBAN 
3ros 

Top Pop Catalog 
Albums 
.117LE *XI 

r THRILLER 25 M,Mael 
"Legacy/ 

2 CAN ONLY IMAGINE: 

PLATINUM EDITION Venous 

- s -INO /Time Life 

1 GREATEST HITS Guns N 

0ses Geffen /IGA 
4 JOURNEY'S GREATEST HITS 

.,,rney- Columbia /Legacy/ 
-,BMG 

5 LEGEND: THE BEST OF BOB 

MARLEY AND THE WAILERS 
=ao Marley And The Wailers- 
-:,If Gong /Island /UMe 

6 IT'STIME Michael 

Buble -143 /Reprise /Warner 
Bros. 

THE LOST CHRISTMAS EVE r ns-5,benanOrchestra- 
Lsva /AG 

END DOUBLE ISSUE 

8 JERSEY BOYSOPIgrna:' 

Broadway Cast Recortl,ng- 
Rhlno 

9 BACK IN BLACKAC/DC- 
Epic /Legacy /Sony BMG 

10 NUMBER ONES Michael 

Jackson -MJJ /Epic /Sony Music 

11 LET IT SNOW! (EP) Michael 

Bub /e- 143 /Repose/ 
Warner Bros, 

12 DARK SIDE OF THE MOON 
P%nlr Floyd- Capitol 

13 WICKED Ongina /Broadway 
Cast Recordvng -Decca 

Bmadway /Decca 
14 GREATEST HITS Bob Seger& 

The 5,/cer Bullet Bane- Capitol 
IS ELVIS: 3001 HITS El. 

Presley- RCA/SOny BMG 
16 NOW THAT'S WHAT I CALL 

CHRISTMAS!! Venous 
ArtisT5-EMI /Universal /ZOmba/ 
Sony BMG Strategic Marketing 
GrOUD/SOOy BMG 

I2 GREATEST HITS Queen- 
Hollywood 

18 CHRONICLE THE 20 GREATEST 

HITS Creedence Clearwater 
Revival- Fantasy /Concord 

19 I The Beatles -Apple /Capitol 

20 CHRISTMAS EVE AND OTHER 

STORIES T 000- Siberian 
Orcnesrra- Lava /AG 

21 CR055 ROAD r -.,.. 

22 ALL THE WAY... A DECADE OF 
SONG:. 
Music /EIS 

23 GOLD - GREATEST HITS 
ABBA -P,. - ,JUr /UMe 

24 A CHRISTMAS CELEBRATION 

Celtic W,.... anhattan /BLG 
25 A CHARLIE BROWN 

CHRISTMAS (SOUNDTRACK) 
Vince Guars.,/, rrco- Eantasy/ 

Concord 

Amrc:oo<a.:tmlmo.m.N:. 

Top Pop Catalog 
Album Imprints 

CAPITOL 03) 
2 EPIC(22) 
3 LEGACY (23) 

4 COLUMBIA(20) 
5 REPRISE 00) 
6 LAVA (5) 

7 143 (6) 
8 GEFFEN PTV 

9 150 0) 
10 MERCURY 

Top Pop Catalog 
Album Labels 

SONY BMG (30) 
2 UNIVERSAL MUSIC ENTERPRISES 

(42) 

3 WARNER BROS. (20) 
4 CAPITOL (/9) 
5 SONY MUSIC (20 

Top Pop 
Album Distributors 

SONY BMG (5)r 
-r 

2 UNIVERSAL(70) 
3 WEA (55) 
4 EMM(29) 
5 INDEPENDENTS(28) 

onMinoinalCataloRCbane 
bé = luslva v 

Hot Modern Rock 
Artists 

FOO FIGHTERS 

ROSwell /RC.I - 

2 EINKIN PARK ,cr 

3 SEETHER( '. 

4 WEEZER(J, 
5 THE OFFSPRING 

6 COLDPLAT 
7 ATRETU 

8 PUDDLE OF MUDDi3) 
Flaw et scope 

9 DISTURBED (2)Repnse 
10 RISE AGAINST /2) OGC/ 

inter-scope 
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'08 YEAR IN MUSIC & TOURING Charts 

i 

Hot Modern 
Rock Songs 

1 LET 

Hoswe,/kMG 
to 

2 THE PRETENDER Foo 

Figh tars- Roswell /RCA /RMG 
3 PORK AND BEANS WUhFOr- 

DGC /GOfen/Interscope 
4 PSYCHO Puddle O/Mudd- 

Flawless /Geffen /Interscope 
5 FAKE ITSeether- W nd -up 

6 RISE ABOVE THIS Seethe/- 
wind-up 

Hot Modern 
Rock Imprints 

7 LONG ROAD TO RUIN ;on 
Fighters- Roswell /RCA/RMG 

8 INSIDE THE FIRE Distvrbed- 
RepriSe 

B SHADOW OF THE DAY Conlon 

Park -Warner Bros. 

10 GIVEN UP L,nk,n Park - 
Warner Bros. 

It BELIEVE The Bravory- 
Island /IDJMG 

12 ADDICTED Saving AOel- 

Skiddco /Vogin/Capitol 
13 HAMMERHEAD The 

Offspring- Columbia 

Hot Modern 
Rock Labels 

14 BELIEVE Stand -Flip /Atlantic 
15 I'M NOT OVER Tarsana 

Liar -Atlantic 
16 VIVA LA VIDA 

COldp /ay- Capitol 
17 IT'S NOT MY TIME 30oors 

Down -Universal Republic 
18 YOU'RE GONNA GO PAR, KID 

The Offpring- Columbia 
19 I WILL POSSESS YOUR 

HEART Death Cab For 
Cube- Atlantic 

20 I GET IT Chevelle -EpiC 
21 HANDLEBARSFIOtnts- 

Hot Modern 
Rock Label Groups 

Universal Republic 
22 TROUBLEMAKER WeeZer- 

DGC /Interscope 
23 CRUSRCRUSHCRUSH 

Paramore- Fueled By 

Ramen /RRP 

24 EMPTY WALLS Sep r nkan- 
SeriicalStrike /Reprise 

25 LOVE ME DEAD Ludo- 
redbird/Irload/Ih leG 

of lois chan epee 

Hot Mainstream 
Top 40 Artists 

Hot Mainstream 
Top 40 Songs 

LOW 

Poe 5, 

2 LEAVIN' lcCarmey- 
HollyOO...: 

3 BLEEDINGLOVELeona 
wos- SVCO /J /RMG 

4 APOLOGIZE Timbaland 

Featuring OneReoublic- Mosle1j 

Blackgrourd /Interscope 
S FOREVER ChnsBrown- 

Jive /Zomba 
6 TAKE A BOW Rihanna -SRP/ 

Der Jam/IOW, 
7 NO AIR Jordon Sparks Duet H',ï 

Chris Brown -19 /Jive /Zomba 

B NO ONE Alicia Keys -MBW 

J /RMG 
9 LOVE 50NG Sara Baredles -Epk 

10 WITH YOU Chris BrOwn- 

J ive /Zomba 
N DISTURBIAR,hanna -SRP/ 

Def Jam/IDJMG 
12 CLUMSYFergoe- will.i.am/ 

A&M /InterSCOpe 
13 LOVE IN THIS CLUB Usher 

Featuring Y ng 
Jeezy- LaFace /Zomba 

14 CLOSER Ne -Vo -Def Jam/IDJMS 

15 SEE YOU AGAIN Miley Cyn,s- 
H ollywood 

16 I KISSED A GIRL Katy Perry- 

Capitol 
D POCKETFUL OF SUNSHINE 

Natasha Bedingfield- 
Phono9enic /Epic 

18 SHAKE IT Metro Station - 

Columbia 
19 STOP AND STARE OneRepuDlic. 

Mòsley /Interscope 
20 SORRY Buckcherry- Eleven 

Seven/Atlantic 
21 DON'T STOP THE MUSIC 

R,hanna- SRP /Def Jam/IDJMG 

22 TATTOOJOrdnSparks- 
19 /Jive /Zomba 

23 SEXY CAN I ,ay J &Yung Beg 
Knock:. ..134 /Epic 

24 DANGEROUS. hsha3 

25 BETTER IN TIME 

Pos. LABEL Pm anPOThKO w,ataan 

WARNER BROS. (6) INTERSCOPE (23) WARNER MUSIC GROUP (20) RI HANNA(Z) 5RP/DefJam/ ,aeeparverzlvi i. 
n eppears o bllieoare.Nz 

2 UNIVERSAL REPUBLIC (10) 
3 WIND -UP(6) 

2 WARNER BROS. (13) 

3 RCA MUSIC GROUP (6) 
2 INTERSCOPE GEFFEN ABM 

(23) 

IDJMG 

2 CHRIS BROWN (5)../Me/Zomba 
4 ISLAND (8) 4 UNIVERSAL REPUBLIC (I O) 3 ATLANTIC GROUP (23) 3 LEONA LEWIS (2) SYCO / /RMG 
5 ATLANTIC (8) 5 ATLANTIC (]p RCA MUSIC GROUP (6) 4 JORDIN SPARKS (3) 

8 CAPITOL (13) 5 UNIVERSAL MUSIC GROUP (76) 19/Ave/Tomba 
7 ROADRUNNER PROMOTIONS 5 JESSE MCCARTNEY (2) 

(72) 

B WIND -UP(6) ® on blllbpardblz 
le vely Hollywood 

6 KATY PERRY (2) Capitol 
9 ISLAND DEF JAM MUSIC 7 NE -VO (5)Oefam/ID.IMG 

GROUP (8) 8 NATASHA BEDINGFIELD (3) 
10 REPRISE (7) Phonogenoc /EO,c 

9 FLORIDA(3)P0eBOy /Ar'aoIc 
10 ONEREPUBLIC (2) Mosley/ 

Interscope 
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Hot Mainstream 
Top 40 Imprints 

JIVE (17)r ri 
2 DEF JAM 05) 
3 HOLLYWOOD (8) 

4 J (5) 

5 UNIVERSAL REPUBLIC (8) 

Hot Mainstream 
Top 40 Labels 

ZOMBA (20) 

2 INTERSCOPE V23 
3 ATLANTIC (16) 

4 ISLAND DEF JAM MUSIC 

GROUP (2S) 

5 RCA MUSIC GROUP (75) 

6 EPIC (1l) 

7 UNIVERSAL REPUBLIC (I3) 
8 HOLLYWOOD (B) 
9 CAPITOL (9) 
10 COLUMBIA, "'. 

Hot Mainstream Top 
40 Label Groups 

ZOMBA (20) 
2 ATLANTIC GROUP (22) 
3 INTERSCOPE GEFFEN AUM 

(23) 

4 ISLAND DEF JAM MUSIC 
GROUP (25) 

5 RCA MUSIC GROUP (75) 

Hot Adult 
Top 40 Artists 
PosAPTIS1,3 ow.drekpmvrvAeny 

DAUGHTRY (3) RCA/RMG 

2 LIFEHOUSE(3) Geffen/ 
Interscope 

3 COLBIE CAILLAT (3) Universal 
Republic 

4 MAROONS (3)A&M/OCtone/ 
InterscOOP 

5 SARA BAREILLES (2) EPIC 

6 LEONA LEWIS (2) SYCO/J /RMG 
7 ONEREPUBLIC (2)Mosley/ 

Interscope 
B 3 DOORS DOWN (2) Universal 

Republic 
9 BUCKCHERRY 

f- - -- 

10 NATASHA BEDINGFIELD i2) 

Hot Adult 
Top 40 Songs 

LOVE SONG Sara BareIIIes -Epic 
2 WHATEVER IT TAKES 

bfehouse- Geffen /Interscope 
3 FEELS LIKE TONIGHT 

Daughtry- RCA /RMG 

4 IT'S NOT MY TIME 3Doors 
Down -Universal Republic 

YEAR -END DOUBLE ISSUE 

5 SORRY But-Ay/wry-Eleven 
SeverVAtlantic/RRP 

6 BLEEDING LOVE Leona 

Lewis -SVCO /J /RMG 
i PARALYZER Finger Eleven - 

Wind-up 
e VIVA LA VIDA Coldplay- Capitol 

9 APOLOGIZE T'mbaland 

Featuring OneRepubllc- Mosley/ 
BlackgrOVnd /Interscope 

10 I'M YOURS Jason Mraz- 
Atlantic /RRP 

R LOVE REMAINS THE SAME 

Gavin Roçsdale- Interscope 
12 STOP AND STARE 

OneRepublic- 

Mosley/Interscope 
13 POCKETFUL OF SUNSHINE 

NatashaBedingheld- 
PhonogeniC /Epic 

14 BUBBLY COIbie 

Cad lat- Universal 
Republic 

15 ALL SUMMER LONG KidROCk- 
Top Dog /Atlantic 

16 WON'T GO HOME WITHOUT 
YOU Maroon 5- A8M /Oc)Gne/ 
Interscope 

17 REALIZE Colbre Cai / /a(- 
UnÍVer sal Republic 

18 IN LOVE WITH AGIRL Gavin 

DeGrass-J /HMG 

Hot Adult 
Top 40 Imprints 

UNIVERSAL REPUBLIC (7) 
2 RCA (2) 

3 GEFFEN (6) 

4 ATLANTIC (5) 

5 EPIC 46) 

Hot Adult 
Top 40 Labels 
Pos. LABEL 

INTERSCOPE (20) 
2 RCA MUSIC GROUP (16) 

3 UNIVERSAL REPUBLIC 00) 
4 ROADRUNNER PROMOTIONS 

(7) 
5 CAPITOL (74) 

6 EPIC (9) 
T ZOMBA Ill) 
8 ATLANTIC (9) 
9 COLUMBIA (72) 

10 WIND -UP(3) 

Hot Adult Top 40 
Label Groups 

INTERSCOPE GEFFEN ABM 

(20) 
19 SHADOW OF THE DAY Linkin 2 RCA MUSIC GROUP (76) 

Park -Warner Bros. 3 ATLANTIC GROUP (76) 

20 OVER YOUDaughlry- 4 UNIVERSAL MUSIC GROUP (M) 
RCA /RMG 5 CAPITOL MUSIC GROUP (74) 

21 WHAT ABOUT NOW 
Daughby- 
RCA /RMG 

22 SHATTERED (TURN THE 

CAR AROUND) 

O.A.R.- Everfine/ 
Atlantic /RRP 

23 INTO THE NIGHT Santana 

Featuring Chad Kroeger- 
Ansta/RING 

24 SAY John Mayer- 
Aware/Columbia 

25 WHO KNEW Pink- 
LaFace /2omba 

oáéiliñw.áaei:PeBrs 

Hot Adult 
Contemporary Artists 

COLBIE CAILLAI (31 Universal 

2 DAUGHTRY (4) RCA/RMG 

3 SARA BAREILLES 0) Epic 

4 LEONA LEWIS (2)SYCO /J /RMG 
5 JOHN MAYER (2)Aware/ 

Columba 
8 FERGIE (lams ram /A &M/ 

Interscope 
9 TAYLOR SWIFT (2)Bng 

Mach /ne /Unlve,Sal Republhc 

B DAVID COOK (D I9 /RCA/RMG 
9 MICHAEL BURLS (2) 

I43/Repnse 
10 TIMBALAND (DMOSIey/ 

Blackground/lnlerscoae 

JASON 
MRAZ 
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Hot Adult 
Contemporary Songs 

LOVE SONG ,Bareitles -KPU 
2 BUBBLY o / /at-Universal 

3 APOLOGIZE Noland 
:,ubhc- Mosley/ 

cope 
4 BLEEDING LOVE; eon 

sG 
a 

S BIG GIRLS DON'T CRY 

.N.M /Interscope 
6 TEARDROPS ON MV GUITAR 

machOe/ 

I SAY 

B THE TIME OF MY LIFE Oavid 
L OCA /AMA 

9 LOST UMUUoble -143/ 

10 FEELS UPE TONIGHT 

iMG 

11 HOME Jnny- RCA /RMG 
12 TATTOO Jo /OÍn Sparks -19/ 

ba 

13 WHO KNEW Pmk- LaFace/ 
Zomba 

14 POCKETFUL OF SUNSHINE 

Natasha Bedingheld- 
Phonogenlc /Epic 

15 WAIT FOR YOU Elliott Yamin- 
UUKkory /RED 

16 HEY THERE DELILAH Ram 
Whole T's- Fearless /HOIIywood 

17 NO ONE Ahce Keys -MBN/ 
J /RMG 

18 VIVA LA VIDA CO /delay -Capitol 
19 (YOUR LOVE KEEPS LIFTING 

ME) HIGHER AND HIGHER 
Mchael MCDOna/P-Universal 
Motown 

20 IN MV ARMS P/umb -Curb/ 
Reprise 

21 AFTER ALL THESE YEARS 
Journey- NOmota 

22 REALIZE Cdb/é Cad/at- 
Universal Republic 

23 WHATEVER IT TAKES 

LiRehouse- Gef fen/ Interscope 
24 TAKING CHANCES Cehne 

Dion -COlu mbla 

25 BUSY BEING FABULOUS 

Eag /es -ERC 

® chanappearzonblllboardblz. 
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Hot Adult 
Contemporary 
Imprints 

RCA ( 
aa,rarruv 

n 
2 UNIVERSAL REPUBLIC (3) 
3 EPIC (0 
4143`. 
5 AWARE 

Hot Adult 
Contemporary Labels 

1 RCA MUSIC GR0UP (I4) 
2 INTERSCOPE (V) 

3 UNIVERSAL REPUBLIC (5) 

4 EPIC(2) 
5 ZOMBA(Z) 
6 REPRISE (76) 

7 COLUMBIA (6) 
e RED(3) 
9 ERC(3) 

10 HOLLYWOOD 

Hot Adult 
Contemporary Label 
Groups 

RCA MUSIC GR0UP 04) 
2 INTERSCOPE GEFFEN ARM (p) 
3 UNIVERSAL MUSIC GROUP (Z) 

4 EPIC(2) 
5 WARNER MUSIC GROUP (20 

Top World Artists 

CELTIC THUNDER (2) Celtic 
Thunder/Decca 

2 CELTIC W0MAN (3) 
Manhatta/BLG 

3 RODRIGO Y GABRIELA (2) AT0 
4 ISRAEL .12'. 

KAMAKAW IWO'OLE (1) Big 
Boy /Mountain Apple 

5 LOREENA MCKENNITT (3) 

Quinlan ROacVVe rve/VG 
6 THE HIGH KINGS (2) 

Manhattan /BLG 
7 THE STARLITE SINGERS (0 

Madacy Special Products/ 
Madacy 

8 CARLA BRUNI( /)Teorema/ 
Naive /Downtown 

79 SARAH MOORE (3) Madacy 

Special Products /Madacy 
TO MICHELLE AMATO Mad.. 

Top World Albums 

1 ANEW JOURNEY 

Wom.1.. 

2 CELTIC THUNDER 

Thunder -Celtic Decca 
3 RODRIGO Y GABRIELA R400go 

Y Gabriela-AT O 

4 THE DARJEELING LIMITED 

Soundtrack- Fox /ABKCO 
S WONDERFUL WORLD Israel 

^ra'Ole -Big 
APPIe 

6 ACT TWO ....nc Thunder- Celtic 
Thunder / Decca 

T CELTIC LADIES: COLLECTOR'S 
EDITION Mchel10 Amato/ 
Rosalind OCAlhsle %Sarah 
Moore -Madacy Spec/ 
Products /Madacy 

B CELTIC LADIES:CHRISTMAS 
Michelle Amato /Saran 
Michelle Liodahl- Madacy 

Special Products /Madacy 
9 THE HIGH KINGS The N /gh 

Kings -Man hattan /BLG 
10 IRISH FAVORITES The StarA/U 

Singers -Madacy SpeCial 
Products / MadaCy 

11 CELTIC FAVORITES Vanous 

Artists- Madacy Special 
Products /Madacy 

12 'TIS THE SEASON: CELTIC 

CHRISTMAS 

13 BIG BLUF HAL L 

14 COMME SI DE RIENN'ETAIT 

15 LARAOIOLIN 

Top World Imprints 

1 MANHATTAN (5) 
2 CELTIC THUNDER (2) 

3 MADACY SPECIAL PRODUCTS 

(6) . 

4 ATO (2) 

5 FOK (I0 

Top World Labels 
Pos.,OELN, Chart. 

BLUE N0TE LABEL GR0UP (5) 

2 DECCA(2) 
3 MADACY (6) 
4 ATO (2) 

5 MOUNTAIN APPLE(2) 

Top World 
Distributors 

1 INDEPENDENTS (64) 
2 UNIVERSAL (8) 
3 EMM (8) 

4 WEA(5) 
5 S0NY BMG(4) 
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THE STATE OF HAWAII PROUDLY SALUTES 
ITS GRAMMY NOMINEES FOR 

BEST HAWAIIAN MUSIC ALBUM 

The Spirit Of Hawaiian 
Slack Key Guitar 
VARIOUS ARTISTS 
Daniel Ho, George Kahumoku, 
Jr., Dennis Kamakahi, Paul 
Knnwiser & Wayne Wong, 
producers 

[Daniel Ho Creations] 
wwwdanielho.rom/html/spirit.html 

Aumakua 
AMY HANAIALT'I 
[pa Records /Concord] 

h ttp://storemountainapplecompany 
com /Contemporary+Hawaiian +Mu si 

dAumakua 

Force of Nature 
LED KAAPANA & 

MIKE KAAWA 
[Ledward Kaapana & Mike Kamm] 

uvww.mele.rom/musidertisidedward 
+kaapana +& +mike +kaawa /force +o 
f +naturel 

1 LOG ON k ieuyá0ee G ï 

Hawaiian Slack Key 
Kings Masters Series 
Vol. II 
VARIOUS ARTISTS 
Chris Lau & Milton Lau, 
producers 

[Rhythm And Roots Records] 
wwwbooklineshawaii.comtInv 
DisplayFOnn.aspx ?id =2411 

'Rena 
TIA CARRERE & 
DANIEL HO 
[Daniel Ho Creations] 

runedenielho.com/htmeikena.Mml 

Exclusive Billboard Gear, Plus Over 
Artist Merchandise Items 

Available Now At www.Billboard.com /store Billy 'ird 
YEAR -END DOUBLE ISSUE DECEMBER 20, 2008 III roo 0,llboard biz 131 
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'O8 YEAR IN MUSIC & TOURING .(Aí iS 

Top Soundtrack 
Albums 

I HANNAH MONTANA 
(SOUNDTRACK) /MEET MILEY 
CVRUS Hollywood/Walt D,sney 

2 HIGH SCHOOL MUSICAL 2 Walt 
Disney 

1 MAMMA MIAIDRCCa 

1 CAMP ROCK'. ^.'a /t Disney 
5 ALVIN AND THE CHIPMUNKS 

Fox/Raz, 
. 

3 JUNO Fa- :1G 

I HIGH SCHOOL MUSICAL 3: 

SENIOR YEAR .:'alt D,sney 
HANNAH MONTANA Walt 
Disney 

9 HIGH SCHOOL MUSICAL Wait 
Disney 

10 ONCE Canvasback/SOnyMUSic 

Soundtrax /COlumbta 
11 ACROSS THE UNIVERSE: 

DELUXE EDITION 

Interscope /IGA 
12 HAIRSPRAY New Line 
13 ENCHANTED Walt D,sney 
14 SWEENEY TODD:THE DEMON 

BARBER OF FLEET STREET 

15 AUGUST RUSH Noy Music 
ma /Sony 

chart appears enpithis bllbwriLblz. 

Top Soundtrack 
Singles 

moist/Lod 

LOW (FROM "STEP UP 2: THE 

STREETS") Flo Rida Featuring 
T -Pain -Poe Boy /Atlantic 

2 CAN'T HELP BUT WAIT (FROM 
"STEP UP 2: THE STREETS ") 
Tey5ongo -Son9 Book /Atlantic 

3 KILLA (FROM "STEP UP2: THE 
STREETS ") Cherish Featunng 
Yung Joc- Sho'NUff /Capitol 

4 THIS IS ME (FROM "CAMP 
ROCK ") Demi Lovato & Joe 
Jonas -Walt Disney 

5 THUNDER (FROM "ICARLY ") 
Boys Like 5,00- Columba 

6 CHING -A -LING (FROM "STEP 
UP 2: THE STREETS ") Missy 
Elliott -The Gold Mind /Atlantic 

7 PLAY MY MUSIC (FROM 
"CAMP ROCK ") 
Jonas Brothers- 

Walt Disney 

8 GOTTA FIND YOU (FROM 
"CAMP ROCK ") Joe Jonas- 
Walt Disney 

9 WE ROCK (FROM "CAMP 
ROCK ") Cast Of Camp Rock - 
Walt Disney 

10 THIS CHRISTMAS (FROM "THIS 
CHRISTMAS ") Chris Brown - 
Jive /Zomba 

atlRlenabl lSpundbazhcharts 

o élúëe.r,%m:. m 
:Yely 

Hot Videoclip Artists 

ALICIA KEYS (4) MBK/J /RMG 
2 LIL WAYNE(13)Cash Money/ 

Universal Motown 
3 RIHANNA (6) SOP /Del Jam/ 

IDJMG 

4 CHRIS BROWN(8)J,ve /Zomba 
S MARIAN CAREY(3) 

Island /IDJMG 
6 KID ROCK (4) Top Dog / AtlantC 
7 T -PAIN (14) Konwcl /NAPPY 

Boy /J,ve/ZOmba 
8 FLO RIDA (3) Poe Boy /Allante 
9 SNOOP DOGG (3) Doggystyle/ 

Geffen /Interscope 
10 MARY J. BLIGE (4) MaInarch/ 

Getfen/Interscope 

Hot Videoclips 
Ememeemoimemmacie 

In ALL SUMMER LONG Kid 
Rock -Top Dog/Atlantic 

Z LOW FIR Rida Featuring 
T-Pain -Poe BOy /Atlanhc 

3 LIKE YOU'LL NEVER SEE ME 

AGAIN Alicia Keys -MBK /J /RMG 
4 LOVE SONG Sara Bareitles -Epic 
6 JUSTFINEMayJ Gage- Matriarch/ 

Geffen /InterSCOpe 

6 TOUCH MV BODY ,-i.rnah 

Carey- ISlano 

2 NO AIR/JO/din Sparks Duet With 
Ceno Brown -19 /Jive /Zomba 

8 TAKE A BOW Rihanna -SRP/ 

Def Jam /IDJMG 

9 SUPERSTARLUpe FUSCo 

Featuring Matthew Santos - 
1st &1Sth/Atlem,C 

10 LOVE IN THIS CLUB Usher 
Featuring Young Jeezy- 
LaFace /Zomba 

11 SENSUAL SEDUCTION Snoop 
Dogg- DOggyStyle/Geffen/ 
Interscope 

12 LOLLIPOP Li/Wayne Featuring 
Static Ma/or -Gash Money/ 
Universal Motown 

13 CHASING PAVEMENTS 

Adele -XL /Columbia 
14 MERCY Duffy- Mercury /IDJMG 
15 WITH YOU Chris Brown - 

Jive /Zomba 
18 BLEEDING LOVE Leona Lew,s- 

SVCO /J /RMG 
17 ROC BOYS (AND THE WINNER 

IS)... Jay -Z- Roc -h- Fella/ 
Def Jam/IDJMG 

18 STOP AND STARE 
OneRepublic- 
MOSIey /Inter5COpe 

19 TEENAGE LOVE AFFAIRAticia 
Keys -MBK/J /RMG 

20 I KISSED A GIRL Katy Perry- 
Capitol 

21 I WONT TELL Fat Joe Featur,ng 
J Hol,day- Terror Squad/ 
Imperial /Capitol 

22 NO ONEAIicia 
Keys -MBK/J /RMG 

23 SUFFOCATES. Holiday - 
Music Line /CapitVI 

24 BUST IT BABY PART 2 Plies 
Festonne Ne -Vo -Big Gates/ 
Slip -N -Slide /Atlantic 

25 CRYING OUT FOR ME Mario - 
3r7 Street /J /RMG 

Hot Videoclip 
Imprints 

® DEF JAM (" G) 

2 GEFFEN (2S) 
3 J (72) 

4 JIVE!- 
5 CASH MONEY 3) 

Hot Videoclip Labels 

ISLAND DEF JAM MUSIC 
GROUP (34) 

2 INTERSCOPE(42) 
3 ATLANTIC(29) 
4 ZOMBA(22) 
5 RCA MUSIC GROUP (19) 

Top Music 
Video Sales 

THE ULTIMATE HITS Garth 

Brooks -Pearl 

2 ONE MAN BAND James 

O Video Dist. 
3 LIVE IN LAS VEGAS:A NEW 

DAY Columbia 
BMG Video 

4 THE BP/ONCE EXPERIENCE: 

LIVES,, s,cWOrld/ 
Columba. , BMG Video 

5 CROSSROADS GUITAR 

FESTIVAL 2007 Eric 
Clayton -Rhino Home 
Video /Warner Music Vision 

6 FAREWELL I TOUR: LIVE FROM 
MELBOURNE Eagles -Rhino 
Home Video /Warner Music 
Vision 

T HELP! The Beatles- Apple/ 
Capitol /EMM Music Video 

6 MOTHERSHIP Led 
Zeppelin -Swan Song/Atlantic/ 
Warner Music Vision 

9 GOOD TIMES, BAD TIMES... 

TEN YEARS OF GODSMACK 

GodsmaCk- Unwersal Republic 
Video/Universal Music & 

Video Dist. 
10 MTV UNPLUGGED IN NEW 

YORK Nirvana- DGC/UMe 
Video /Universal Music 
& Video Dist. 

11 FUTURESEX/LOVESHOW: 

LIVE AT MADISON SQUARE 
GARDEN Justin Fimberlake- 

t Jve /Zomba Video/ 
Sony BMG Video 

12 NO BULL: LIVE FROM THE 
PLAZA DE TOROS LAS 

VENTAS, MADRID, SPAIN 
AC/DC -Columbia /Legacy/ 
Sony BMG Video 

13ORAL FIXATION TOUR 

+bakira -EPIC Music Video/ 
Sony BMG Video 

14 PLUGMEINAC /OC- Columbia 
Music Video /Sony BMG Video 

15 THE ADVENTURES OF MIMI 
Mariah Carey -Image 
Entertainment 

16 SCENES YOU KNOW BY 

HEART: THE DVD Jimmy 
Buffett- Mailboat 

TT THE ULTIMATE VIDEO 

COLLECTION Nickelback- 
Roadrunner Video 

18 KISSOLOGY: THE ULTIMATE 
KISS COLLECTION VOLUME 3: 

1992 -2000 KISS - VH -1 

Classics/Universal Music& 
Video Dist. 

19 LIVE FROM TEXAS ZZTop- 
Eagle Vision /Eagle Rock 

20 FUTURESEX/LOVESOUNDS: 

DELUXE EDITION Justin 
Timberlake -Zomba Video /SOmy 

BMG Video 
21 VICARIOUS Tool- Volcano /Sony 

BMG Video 
22 REMEMBER THAT NIGHT: LIVE 

AT THE ROYAL ALBERT HALL 
David Gilmour- Columbia Music 
Video /Sony BMG Video 

23 WHERE THE LIGHT IS: JOHN 
MAYER LIVE IN LOS ANGELES 

' John Mayer -Columbia MUSic 

Video /Sony BMG Video 
24 LED ZEPPELIN Led 

Zeppelin- Atlantic Video /Warner 
Music Vision 

25 LOST HIGHWAY: THE 

CONCERT Bon low-AGE Home 
Video 

zhanaPPearnenblllbpar4.blz. 

Top Music Video 
Sales Labels 

PEARL (ti 

ru 

COLUMBIA MUSIC VIDEO (IS) 
RHINO HOME VIDEO (9) 
EPIC MUSIC VIDEO (IG) 

STARCON /HEAR (I0 

MUSIC WORLD /COLUMBIA (1) 

APPLE/CAPITOL (2) 
SWAN SONG /ATLANTIC (I) 

RCA (6) 
1 UNIVERSAL REPUBLIC VIDEO 

(3) 

Top Music Video 
Sales Distributing 
Labels 

SONY BMG VIDEO (67) 

2 UNIVERSAL MUSIC& VIDEO 
DIST (31) 

3 PEARL (0 
4 WARNER MUSIC VISION (29) 
S EMM MUSIC VIDEO (39) 

YEAR -END DOUBLE ISSUE 

www.americanradiohistory.com

www.americanradiohistory.com


Bill r 
EXPERIENCE THE BUZZ 

Place your press directly in the hands 
of your customers and prospects with 
custom reprints from BILLBOARD. 

theYGSgroup 
integrated publishing solutions 

800.290.5460 I ecostructure@theYGSgroup.com 

The YGS Group is the authorized provider of 
custom reprint products from BILLBOARD. 

Develop greater 
brand awareness 
and showcase your 
featured editorial 
from this industry 
respected publication. 

Event Collateral 
Media Kits 

Direct Mail 
Online Marketing 
Recruiting Packages 
Presentations 

www.americanradiohistory.com

www.americanradiohistory.com


'08 YEAR INMUSIC &C &TG 0Jring 

HAI L Spice Girls At 02 Crown 
The Diverse List Of 
2008's Top Boxscores 
By Ray Waddell 

BRI IANNI 
THESE WERE THE shows that blew up the box office this year. 8 The 
year's Top 25 Boxscores, based on data reported to Billboard Nov.14, 2007, 
through Nov.11, 2008, show engagements ranging from London to Paris, from 
Montreal to Barcelona, from Indio, Calif., to Manchester, Tenn. They repre- 
sent festivals, pop superstars, classic rock legends and superstar divas, the 
very diversity that makes live music such a powerful medium. And the top 
play of them all is the run of 17 sellouts by the reunited Spice Girls at Lon- 
don's 23,000- capacity 02 Arena. !1 "The Spice Girls' run at AEG's 02 Arena 

. was the perfect storm of the pent -up demand of the return of the ulti- 
mate iconic pop stars, their amazing production and the hottest arena in the 
greatest concert market in the world," says Randy Phillips, CEO of AEG Live, 
which promoted the shows. 

The Spice Girls 02 stand rang up 
$33.8 million in ticket sales and drew 
256.647 people. This was the second 
year an AEG Live -promoted 02 run 
was the top Boxscore: last year. Princes 
2102 sellouts was the top Boxscore. 

Thesestands turn what would be a 

metropolitan play into regional play. 

'And this regional strategy with the 
right superstar talent is something we 

continue to pursue,' Phillips says. 

In Montreal, C line Dion's return 
to her hometown was a major success, 
with eight sellouts grossing more than 
$23 million at the Bell Centre in an- 

other AEG Live promotion. The year's 
No.2 Boxscore entry was triumphant 
homecoming for Dion, on her first 
tour since a four-year run in Las Vegas. 

sold more than 240.000 tick. 
etc, breaking all Bell Centre's records," 
says Jacques Aube, VP /GM for Gillette 
Entertainment Group, which man- 
ages and promotes concerts at Bell 
Centre. ''We are particularly proud of 
'our' aline.' 

Madonna's Sticky & Sweet tom, pro 
doted globally by Live Nation, which 
ranks at No. 3, was just hitting its snide 
as Billboard's touring chart year came 
to a close. But her stand at Stade de 

France in Paris would be a mega - 
engagement in any era. Madonna 
grossed SITS million from two sell- 
outs that drew 138.163 people. 

Madonna checks into the top 25 

with three other stops, including Lon- 

don (511.7 million) and Zurich ($11 

million), as well as New York's Madi- 

s 

on Square Garden (111.5 million). 
"Madonna has yet again demon. 

strated her true global appeal as alive 
performer, whether in stadiums or are- 

nas," says' Arthur Fogel, Live Nation 

chairman ofglobal touring. "Not only 
will this tour be the top -selling tour of 
all time for a solo artist and a female 
artist, eclipsing her own record. but it 
will position her with the Rolling 
Stones, 02 and the Police as one ofthe 
top. selling tours of all time.° 

With the top -grossing tour of his ca. 

rem-, Bruce Springsteen and his E 

Street Band had five Boxscores among 
the top 25, topped by three sellouts at 

Giants Stadium in East Rutherford, 
N.J., at 414.2 million. The tour in. 
eluded a blockbuster sprint through 
European stadiums. Dates in the top 

25 include stops in Barcelona ($14.1 
million); Dublin (513.1 million); 
Gothenburg, Sweden (S11.2 million); 
and London ($9.7 million). 

Billy Joel has just two runs in the 
top 25, but they're whoppers: the 
pair of shows under the Last Play at 

Shea banner at New York's Shea Sta- 

dium (812.8 million) and 10 sellouts 
at Mohegan Sun to Ilncasville, 
Conn. (89.5 million). 'Shea Stadium 
was j ust euphoric, horn the way it was 

set up to the way it closed,' says Den- 
is Arfa, Joel's longtime agent at 

Artists Group International. 
The Bonnaroo Music Festival in 

Manchester. Tenn., ranking at No. 4, 

grossedan estimated $17 million -plus 
from this yeafs event. which featured 
Metallica, Widespread Panic and Pearl 

Jam as main -stage acts and 88 other 
cts on a wide range of stages. At less 

than 80,000in attendance, Bonnaroo 
was short of a sellout this year. But 
Ashley Capps. president of A.C. Pm- 

ductions,co- producer of Bonnaroo 
with Superfly Presents. says urganiz. 
ers felt "very. very lucky" with the 
turnout, given market conditions. 

"The key for a successful festival is 
to provide the kind of unique experi- 

ence that makes that festival standout 
as a must -do experience." Capps told 
Billboard during an interview at the 
event 'That's where Bonnaroo really 
sets itself apart." 

other top Boxscore festivals include 
the fourth Lollapalooza in Chicago 
($14.1); Live Nations Download Fes- 

tival in Doningtnn Parkin Ieirerter- 
shire, England ($14.1 million); 
Goldenvoice's Coachella Valley Music 
Festival ($13.8milton(andStagecoach 
Festival ($113 million), bothinlndio, 
Calif.; the Austin City Limits (ACL) 
Music Festival in Austin ($11.7 mil- 
lion); and Outside lands Festival in 
San Francisco ($11-1 million), pro- 
duced by Superf ly and Another Planet 

Entertainment. 
At the inaugural Outside lands, fea- 

turing Tom Petty & the Heartbreak- 
ers, Radiohead, Jack Johnson and 

others, °there were so many great sets 

it's hard to point one out, and sales 

were fantastic," Another Planet pres- 

ident Gregg Pertoffsays. 
C3 Presents produced Lollapalooza 

and the ACL fest. Lollapalooza at 

Chicgó s Grant Park -with Nine Inch 
Nails, Kanye West, Radiohead and 
Rage Against the Machine -managed 
its highest gross yet at mom than 514 

million, selling out for the first time. 
The ACL Music Festival, with Foo 

Fighters, Alison Krauss /Robert Plant 
and Beck, grossed 511.7 million and 

alsosoldout. "Every year we've gonen 

better," C3 partner Charlie Jones says. 

°This year was the smoothest -run 
event we've had at that site.° 

U.K. pop sensation Take That reg. 

istered two top 25 plays on its home 

turf, with 11 sellouts at the Manches. 

ter (England) Evening News Arena 

($13.6million) andnine sellouts atthe 

02 Arena (510.1 million). Take That's 

comeback "has been nothing short of 
phenomenal," says Solomon Parker. 

the act's agent andVP of music, inter. 
national at the William Morris Agency. 

Other international phenoms 
among the top 25 are Clouseau, with 
18 shows at the Sportpaleis in 

Antwerp, Belgium (511.1 milion),and 
Kylie Minogue, with seven sellouts at 

the 02 Arena ($9.8 million). 
The United Kingdom was big this 

year with nine entries. including six 

in London, arguably the world's honest 

concert market. Fifteen of the top 25 

Boxscores of the year were in mar- 

kets outside of the United States. in 
part a reflection of a favorable ex- 

change rate and the now- rebounded 

dollar's weakness for much of the 

year. as well as the power of global 

touring. Last year, 16 of the top 25 

were international dates. 

And everything nice: 
SPICE GIRLS rang up 
833E million in ticket 
sales at London's 02 - 
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GIANTS STADIUM RANKED #1 IN THE U.S. AND WORLDWIDE 

CENTER 

IZOD CENTER RANKED #4 IN THE U.S. AND #10 WORLDWIDE 

To book your next event email Ron VanDeVeen at rvandeveen(á njsea.com or Matt Bell at 

* T'S ALL ABOUT BEING HERE* 
THE MEADOWLANDS 

GIANTS STADIUM k MEADOWLANDS RACETRACK IZOD CENTER 
www.americanradiohistory.com
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A NEW 
WAY TO 

139;11 
Introducing American Airlines Center's 
new theatre configuration. Ideal for 

audiences of 5,000 to 8,000, 
this seating option offers a more 
intimate environment for your 
next production. With access to 
the arena's renowned services 
and state-of-the-art amenities, 
you are within reach of nearly 

4 million enthusiastic fans. So if 
you're ready to rock the arena 

theatre, American Airlines Center 
is ready for you. 

For booking information, call 
Ken Kuhl at 214-665-4230. 

NH, 

ARENA 
tuF oitx 

NT 

www.americanairlinescenter.com 

'08 YEAR IN MUSIC & TOURING )Liring 

GROSS SALES/ 8197153(S) 

$33,829,250 SPICE GIRLS 

523335,339 CELINE DION 

xot 

$12.583.211 MADONNA, BOB SINCLAR 
13B163 

r 

blve Nation Global Touring 

S17,050900 BONNAROO MUSIC FESTIVAL 

Z,172' """"t" Zrarel=OI" 
BRUCE SPRINGSTEEN 

tryV3r3T'"'"e"' L'OZOrtrirr1"491=1 

6 
$14,182,721 BRUCE SPRINGSTEEN 

7 $14,147,239 

8 
$14,10,593 

9 813.880,1.37 

813.651,770 

513.150.626 
11 

12 $1.2,861,833 

LOLLAPALOOZA 

c''"" 215 000 

DOWNLOAD FESTIVAL 

COACHELLA VALLEY MUSIC FESTIVAL 

.4nAls12' "1"6 
TAKE THAT 

BRUCE SPRINGSTEEN 

Vv7 

BILLY JOEL 

$11,296,540 MADONNA, PAUL OAKENFOLD 

,e7.83. AUSTIN CITY LIMITS MUSIC FESTIVAL 

'""" .¡Z2'sa-riA'""" C3 Piesents 

,2,.37, MADONNA 

STAGECOACH FESTIVAL ,858 
Goltlenvoice/GEG Live I iiii#BRUCE SPRINGSTEEN 

1 $ r SAN FRANCISCO'S OUTSIDE LANDS MUSIC AND ARTS FESTIVAL 

i472Sr "" `""'" AnOtber Pirinet EntertainMent 

I77883831 MADONNA, ROBYN 

$10,198910 TAKE THAT 

22%-`2,2L271T+ 2 2 21 

1,97..1 KYLIE MINOGUE, DJ JASON BUCHAN 

%'2ZrI2LNV2',2,,2 + 3" 
$8273.779 BRUCE SPRINGSTEEN 

21222ó.21 

24 BILLY JOEL 58552,721 

tran 

25 !I'4=5 BON -WI, RIFF`, CLYRO, THE FEELING 
h2g,krzt,, boor," Ev gE2 PEG Live 

PSE Belgium 

=c1.Trrn "ur'" 

5 _04 Concerts 

AEG Love U 
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RELIANT STADIUM I RELIANT ARENA I RELIANT (ENTER I HOUSTON, TEXAS 

You've made us THE Houston destination for 
sporting events, live entertainment and more: 

With parking for 26,000, an indoor /outdoor stadium with room 

for 71,500 and the flexibility to handle a menu of events ranging 

from The Rolling Stones and Ringling Bros. and Barnum & Baileÿ 

to the NCAA® and Big 12 Football, Reliant Park is THE destination 

for rock solid results. 

To book your next event, contact the 

SMG Sales Department at 832 -667 -3976. 

teliantPark 
www.RelíantParkcom 

An 5MG Manages Facility 
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We roll out the red carpet 

for every event. 

Whether we host the Republican National Convention 
or Bon Jovi, Xcel Energy Center creates a colorful and 

imposing entertainment experience. Our upscale venue, 
attentive client service and experienced planners, 

marketers and technicians make Xcel Energy Center 
easy to play, from load-in to load-out. 

Our space is flexible enough to accommodate 3,000 
music fans for an intimate concert, or 19,000 

conventioneers. No matter what scale your event takes, 
we can set the stage for a historical performance. 

Xcel Energy Center 

Anything but standard. 

'08 YEAR IN MUSIC & TOURING 

TOTAL GROSS 

$210.650,974 

114204,513,630 

114185,696,018 

114149,623.800 

.i.$91,006,221 

-,486,306,618 

481,206,383 

I470,123,272 

'.456.625,336 

I$55,863,364 

149.017,853 

':$47,382,901 

IW-3-33,163 

I$45,376,189 

I$41333,051 

I$40,080,352 

I$39,583,329 

I$39838,280 

p$36,346,675 

k$35,695,481 

I$34,547,053 

I$32,491,600 

I$31,699,677 

p$29,906,507 

25 $29,432,421 

BON JOVI 

2.157.675 2.157.675 

BRUCE SPRINGSTEEN 

2,094,651 2181,839 

MADONNA 

1.357.906 

THE POLICE 

CELINE DION ¡MIN 
738,947 755.710 94 

KENNY CHESNEY 

1,187,622 1.252.227 46 

NEIL DIAMOND _Mk 
839 689 B34.689 61 

SPICE GIRLS 

581 066 595,220 45 34 

EAGLES 

427.231 436,075 

RASCAL FLATTS 41111 
941 827 967 726 58 

VAN HALEN 

462.349 

TRANS-SIBERIAN ORCHESTRA 

1103.256 1 229.524 120 

MICHAEL BUBLE 

640 674 696 889 85 67 

HANNAH MONTANA/MILEY CYRUS IMMENNIM 
816 921 57 57 

BILLY JOEL 

424,980 25 

JONAS BROTHERS 

900.224 978 029 56 

DAVE MATTHEWS BAND 

763.163 842 082 19 

TOM PETTY & THE HEARTBREAKERS 

594 224 60,1 358 36 

LEONARD COHEN 

338,749 

JOURNEY 

JAY-Z, MARY J. BLIGE 

309143 346 560 

TAKE THAT 

390 450 

TOBY KEITH 

696192 642.146 56 

AMERICAN IDOLS LIVE 

493 296 579 598 53 

ELTON JOHN 

257.770 261,111 24 
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WüV 1ITUII1TO'S 

SOX T4.O1k1? 

irs ovIouç... 
One of Billboard's Top Grossing small venues for 17 years 
Top ten market - 5.3 MM Atlantans 
Host to over 750,000 annual attendees 
4,674 seats 
Access to 300,000 patron e- subscribers 
Full Service Marketing and Group Sales Dept. 
Located in the heart of metro Atlanta on the Midtown Mile 

For booking information contact Allan Vella, 
General Manager, Fox Theatre (404) 881 -2104 

allan.vella @foxtheatre.org 
www"FoxTheatre.otg 

TAMPA BAY PERFORMING ARTS CENTER 
Our Morsani Hall is ranked nil 
1for 5,000 seats and under/ Tri 

in the world .:ax, ->Ji - venons rend: 

Morsanl Hall z.so x.n a`irtlit 
Ferguson Hall ose s.sts 

daeb Theater No sens 

;f. guff Theater asos.en 3 the world 
a. +Ya Shimberq Playhouse rw se.n _81IIboml 

Call to reserve your date: 
Judy Joseph 

813.222.1009 

4 million adults within 60-minute drive 

State -of- the-art five-theater entertainment complex 

Experienced In-house staff, Including production, 

ticketing and marketing with media buyers 

Check out our specs at tbpac. org / welcome /technical /technical.html 

(n ) 
'08 Y MUSIC & TOURING Touring 

BRINGING 
DOWN 
THE 
HOUSE 

Jersey Bands Lead The Year's Top 25 Tours; N 
And Veteran Acts Fill The List By Ray Wad 
Where else but in the world of touring 
would Miley Cyrus and Leonard Cohen be 

on the same short list? 
This year's tally of Top 25 Tours com- 

prises manyartists long familiar to concert- 
goers, but the list is not completely 
dominated by veterans whose biggest hits 
are behind them. Nor, as evidenced by 

Cohens appearance, are the top tours lim- 
ited to producers of hits. 

The top tours area mix of legends, leg. 
ends -to -be and promising breakthroughs. 
As usual, the list skews toward the legends. 

Thirteenof the top 20 can be considered to 
have broken at least two decades ago. Seven 
an be considered products nf the '90s, and 

five -if one counts "American Idol" as an 

"act"-are products of this century. 
The top tier is all about theguys from Jer- 

sey. For the time period covered by Billboard 
Boxscore -from Nov. 14, 2007, through 
Nov. II, 2005 -Bon Jovï s Lost Highway 
tour is No. 1 for the year with 99 shows and 

99 sellouts grossing more than 1210 mil. 
lion (see story. page 59). 

Following closely is Bruce Springsteen 
& the E Street Band's Magic tour, the top.gmss- 
ing trek of Springsteen s long and storied career. 

Both tours carried conservativeticket prices, and 
both sold out stadiums across Europe and are- 

nas and scattered stadiums in North America. 
With much -praised current album releases be- 
hind them and iong track records of touring suc- 

s, both tours were expected to do well, but 
perhaps note the record-setting levels of box of 
Bee they generated. 

For the rest afthe top 10. few surprises emerge. 

Madonna's Sticky& Sweet global extravaga 
the Polices "victory lap" through amphitheaters, 
Celine Dion's return to the road after a four -year 
Vegas sitdown, the latest arena runs by Neil Di- 
amond and the Eagles, and country's one -two 

inch of Kenny Chesney and Rascal Flans were 
:a11 expected to be home runs. and the real story 
would be if they underperformed. 

If there is a surprise among the top 10, it might 
be the huge demand fora reunited Spice Girls 
(see Top OS Boxscores, page 136). 
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Making magie: BRDCE SPBI NuseeneI 

For the most part, the eaming po 
top 10 has beenwel-known formally yee: 

of these tours -the Police and the Spice 

are reunions and melt be counted on top 

touring revenue again in the foreseeable ft 
But in all likelihood, fans will be paying lo 

Bon Jovi, Springsteen, Madonna, Chesney 

amond and the Eagles for many years to 

And Rascal Flatts is still in its first decade 

headlining act. 

A testament to modem -era box -office m 

the top 10 murs amen account for nearly 

billion in box office, more than the total 

Boxscore reports from all shows worldwide 

Gently as 2000. Four of these tours -Mar 

Springsteen. Bon toviand the Police -nil 
the top 10 tours of all time, the most ever 

single year. 

"New entries in the top 10 areal 
good," says Bill Zysblat, partner in RZO 

ductions and a co- producer of the Police 

with Live Nation. continued on aq 
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Olympia Theater at the 

Gusman Center for the Performing Arts 

Thrilling Miami audiences since 1926, 
1,567 seats at a time. 

of Olympia Theater id the 

- GUBMAN CENTER www.gusmanl enter org 
for the Performing Arts 

174 E. Flagler Street, Downtown Miami, FL 33131 (305) 374 -2444 

Access Pets Oesigrn 

AWV6x$n'.1'. 

A(Y7$SSi'ASSES"(10M 

(f`) 
'08 YEAR IN IN MUSIC & TOURING Touring 

from neMeO "Bands with a following 
should always keep their core. But it takes 
the new bands or growing bands to add to the 
ov erall health of the business.' 

If new acts are the barometer, 2008 does not 
speak particularly well for artist development. 
even as much as 2007, when half of the top 25 

acts could be considered breakthrough artists. 
Still, youth indeed provides some bright spots 
this year, with some inaugural entries in the 
upper echelon in Cyrus, Michael Bublé and 
Jonas Brothers. 

Beyond that, Rascal Flatts as a band, and 
"American Idol" as a touring brand, are show- 
ing legs; one could argue that Rascal Flans is the 
biggest touring breakthrough of the past five 
years. And, though he's hardly a newcomer, it is 
remarkable that Cohen cracked the top 25 this 
year. His first tour in 15 years grossed more than 
$36 million, atestamentto the fact that intema. 
nnal audiences are open to more than just the 

obvious stars. 

sent hip- hop /R &B. Others are harder to pin 
down, such as Cohen, Bublé and the Trans-Siber- 
ian Orchestra juggernaut. Rock may rule the 
road, but a wide range of talent can command 
drawing power. 

If the tours were ranked according to atten- 
dance instead of dollars. the top 10 order would 
be Bon /mi. Springsteen, the Police, Madonna, 
Chesney. TSO, Rascal Flatts, Jonas Brothers. 
Keith and Diamond. With multiple units out, 
TSO has 120 shows to generate its 1.1 million 
n attendance. 

"On the bubble" acts are worth acknowledg. 
ing this year, as always. It was slightly easier 
to get in the top 25 this year, with the cutoff 
point at 129.4 million in gross ticket sales. down 
from $29.6 million last year Iron Maiden, Kylie 

Minogue. Coldplay, Kanye West and Brad Pais. 
ley, Nos. 26.30, respectively. all produced suc- 
cessful tours noteworthy on many levels. Iron 
Maiden remains a global touring force and 
toured all year, yet reported only 30 shows; 

While it would be nice much of its efforts were 
CZD 

If new acts are 

to seed half-dozen or more 
new acts break into the top 
25 every year, the reality is 
older rti 

s 

is have older 
fans with discre- 
tionary income. resulting 
in the ability to sustain 
higher ticket prices. 

Barring pop explosions, 
younger artists build their 
fan bases over time, with 

]ter venues and I ower sma 
ticket prices. With a solid 
foundation built from tour- 
ing, these bands not in the current top 25 still 
have a shot at being among the top-grossing tours 
as they age. 

And, beyond the previously mentioned veter- 
ans, the fact that Tom Petty & the Heartbreak- 
ers, Billy Joel, Journey and Elton John are still a 

force well into their third decades of touring is 
more than impressive. 

Chesney, Dave Matthews Band and Toby Keith, 

as well as Take That on an international level, 
have proved to be among the standard- bearers 
for durability from the '90s. 

In terms of genre (with definitions always a 

moving target). this is a relatively diverse mix, 
with rock again dominating. Eleven of the top 
25 could be considered rock orciassicrock .Seven 
fall into the pop genre (ranging from Madonna 
to Cyrus and Jonas Brothers), three in the coun- 
try category (we still think of the Eagles as a rock 
band) and the Jay -Z /Mary J. Bilge tour repre- 

the barometer, 
2008 doesn't 

bode particularly 
well for artist 
development. 

C/D 

headlining major festivals. 
Paisley, on the verge of su. 
perstardom and likely to 
spend many years ranked 
among the biggest tours, 

prosted solid growth again 
2008. 
Surprisingly, given that 

Coldplay and West are two 
of the most popular act on 
the planet, one would as- 

me their tours would 
rank near the top. Coldplay 
had reported only 25 shows 

by Billboard's deadline and West's 34 headlim 
ing dates did not produce enough dollars to 

c 

rack the top 25. 
The November cutoff date for compilingdata 

for Billboard's annual touring charts causes re- 

sults from some to-use to be split between two 
calendar years. The Police's reunion tour, for ex- 

ample, grossed nearly $360 million in 2007 -08, 
the third -highest gross in touring history. Like- 
wise, many big dates, more than S30 million, 
from Springsteen s Magic tour ended up on the 
2007 tally. 

For tours that begin and end in 2008, 
Madonna is at the top with her Sticky & Sweet 
tour, which wraps Dec. 21 in SAO Paulo. Brazil. 
That tour, produced by Live Nation, has a pro- 
jected gross of about 8280 million. If Madonna 
indeed hits that mark. she'll rank sixth on the 
all -time list and highest ever fora female artist 
and a solo artist .... 

TOTAL GENRE 
GROSS 
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2009 is the ear to pick on 

Charleston! 
The Charleston Civic Center Complex is West Virginia's premier venue, 

and Charleston is one of America's lowest -cost, second -tier cities. 

CHARLEST N 
Coliseum o Municipal Auditorium o Little Theater 

304345.1500 
j oh n. ro b ertson @ch arl estop wvci vi ccen ter. co m 

West Virginia 
Wild and Wonderful 

charleston wvciviccenter. com 
charlestonwv.com 
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HOW DOESYOUR 
GARDENGROW? 

,-Another notch:ll6dison 
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for eighttonsecutive yéprs.. 
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MSG Tops Arena Chart For 2008, As Large 
Venues Worldwide Finish Strong Year 
By Mitchell Peters 
AS THE LIVE entertainment business cautiously looks ahead 
to arena bookings for the 2009 concert season, a number of large - 
scale facilities around the globe experienced record -breaking 
box -office grosses from such touring heavyweights as Bon Jovi, 
Madonna, the Police, Bruce Springsteen, Celine Dion and Walk- 
ing With Dinosaurs, among others. Billboard's year -end tour- 
ing recaps are compiled from Boxscore data collected from Nov. 
14, 2007, through Nov.11, 2008. For those who follow the arena 
business, it should come as no surprise that Madison Square Gar- 
den in New York closes out 2008 as the top -grossing arena in the 
world on the Top 10 Venues chart for buildings with a capacity 
of 15,001 or more. The Garden, billed as "the world's most fa- 
mous arena," reported $112 million in grosses and drew 1,338,564 
concertgoers to 110 shows. The venue has been the highest- gross- 
ing arena for eight consecutive years. Despite "tumultuous eco- 
nomic times," the 20,000 -plus- capacity Garden experienced an 

"incredibly successful '08," MSG president Jay Marciano says, 
citing multiple -night runs by such acts as the Police, Madonna, 
the Eagles, Neil Diamond, Kanye West and Jonas Brothers. 

continued on 4,148 

GRO55 
FACILITY, Ci[y 

1 $26,480,139 
GIANTS STADIUM, EAST RUTHERFORD, 

2 617,583,211 
STADE DE FRANCE, PARIS 

8153 138,163 

3 S14,182721 
CAM 

NOU, BARCELONA 

3.804 

4 $13,905,856 

5 413,839,807 

6 $13,072,681 

5ç5ç,,,,_12.861,833 , .84412,620,156 

IS12,334,920 

10 $12,274,247 

AMSTERDAM ARENA, AMSTERDAM 

121.629 

TWICKENHAM KENHAM STADIUM,LONDON 

LTU 

oE 
ARENA, DÜSSELDORF 

S114.210 

SHEA STADIUM, FLUSHING, N.Y. 

117.743 56,247 117 743 

VALLE HOVIN, OSLO 

40.000 10595 

TOKYO DOME, TOKYO 

2255 117.255 55,700 

MILLENNIUM NNIUM STADIUM, CARDIFF, U.K. 

YEAR END DOUBLE ISSUE 

www.americanradiohistory.com

www.americanradiohistory.com


'Hones 

MU HL 

9NVM á31N33d 11 1. 1 0 

3211!/3H1 
00V31H3 3H1 

O1tl01S1tl MOYXOMY1 1111 MM01 111X Y 

3111V3111 U03113 N3N 3H1 

uapueg annbs uosipeyp le 

Jaaeay1nWeM 
\'' 

= i-roW aisnW 
A 1 1 0 
Olddä 

V ^f s^W+GMh1M vt 

3a11Ydp 
3HHNHS NNSIHHW 

www.americanradiohistory.com

www.americanradiohistory.com


'08 YEAR IN MUSIC & TOURING Touring 
l 1 

hum "p146 "The pursu it of 
booking new productions in our 
venue, along with securing longer 
runs from top artists, contributed 
to a record -breaking year for 
son Square Garden," Marciano 

c 

ontinues. 
One of those new bookings was the 

large -scale Walking With Dinosaurs 
tour, which has seen success across 

the board for arenas nationwide. 
Last year. the Garden reported 

576.6 million in grosses. driven pri- 
marily by top -level touring acts in- 
cluding the Police. Stevie Wonder, 
Justin Timberlake, Van Halen and 
Bruce Springsteen. 

Lookingaheadinto 2009, "Our ini. 
vial on -sales havebeen strong, includ. 
ing Kings of Leon and the Killers," 
Marciano says. "We anticipate an- 
other great year." 

The runner -up to the Garden is the 
02 Arena in London, which grossed 
582.2 million and drew more than 
840,000 peopleto 58 shows. All Box - 
sc ore figures are in U.S. dollars.) 

The 23,000 -seat 02 Arena, which 
opened last summer, had an "unde. 
niably strong" year in 2008 with 17 

performances from the Spice Girls, 
five concerts from the Eagles and 
eight shows from Kylie Minogue. an. 

cording to 02 Arena managing diren. 
for Mark Donnelly. 

Proving that the Canadian market 
continues to produce large touring 
dollars, the 21,242.capacity Bell Cen- 
tre in Montreal comes in at No. 3 on 
the top arena rally, reporting $76.5 
million in grosses from 109 events 

that drew 897.665 concertgoers. The 

Air Canada Centre in Toronto fol- 
lows Montreal in the arena rankings 
at No. 4, with a reported gross of 
575.9 million. 

Pani -Anne Tarlton, VP of live en- 
tertainment at Maple Leaf Sports and 

Entertainment. says that 2008 was a 

year for record- setting multiple events 
at the 19.800 -seat Air Canada Centre. 
"Just a few years ago it was remark- 
able to have a handful of attractions 
that would repeat their performance 
within a calendar year, and this year 
we had more than twice that num- 
ber, " she says. 

Tarlton notes that New Kids on the 
Block opened its reunion tour at the 
arena with three shows. while Bon 
Jovi set a new record at the venue with 
a five -night mn. The Toronto facility 
also had success with Walking With 
Dinosaurs, as well as high -grossing 
touring acts like Madonna, Spice 
Girls, the Eagles and Neil Young. 

Outside of North America in 
Antwerp. Belgium. the Sportpaleis 
rang up $60.4 million in grosses and 
more than 1,239,000 in attendance 
during 89 reported shows. The 
20,000 -seat arena ranked fifth on the 
yearend list. 

Sportpaleis managing director Jan 

Van Esbroeck says that the venue's 
business model depends on not only 
blockbuster International louring acts 

but also local artists and events, which 
are produced by the building's in- 
house promoter, PSE Belgium. 

"Although the Sportpaleis only fu- 

ses primarily on the Flanders mar- 
ket of about 5.5 million people, the 
concerts of local artists and locally 

producedevents attract two-thirdsof 
our total at tendance." he says. citing 
such local acts as Clouseau, Natalia 
and Milk Inc. 

The 19,500 -seat Manchester (Eng- 

land) Evening News Arena is No. 6, 
with a gross of $51.4 million for 49 
vents. Arena GM John Knight says 

the 2008 touring season for rock and 
pop concerts has been slow at the 
facility, "partly due to having the 

lion in grosses and drawing more 
than 544,000 people to 75 events. 
Among the highlights this year at the 

21,000 -capacity arena were perform - 
es by Elton John, Iron Maiden 

( two), Bon Jovi wo), Santana, Brooks 
& Dunn, Kiss, Maroon 5, Celine Dion 
and Andrea Bocelli. 

In Los Angeles, the Staples Center 
cracks the top 10 on the arena recap. 

The 20,000 -seat facility reported 543.3 

arena transformed for an interna- 
tional swimming event which took 
several eral weeks." 

But "the upsurge in reality TV 
dance shows taking to the road, and 
big -name British comedy acts doing 
arena rs for the first time, has en- 
ured Manchester Arena ¡will) m 

taro its position as one of the busiest 
venues the world,' he adds. 

The sonly other building outside of 
North America to make the arena 
recap is Sydney's Acer Arena, which 
comes in at No. 7, reporting E46 mil- 

TOTAL City 
GRO55 ... Sellouts 

$2a,a6e,370 
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27 la 
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HOLLYWOOD BOWL, HOLLYWOOD 

6 S14 914 2)4 

7 E14,215,562 

6 E14,060.162 

9 E13,617,003 
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million in grosses and more than 
741,000 in attendance, ranking it 
eighth on the year -end arena tally. 

Along with an "incredibly success- 

re mn of Walking With Dinosaurs 
in September. the arena hosted con- 
certs by Bon Jovi, Kenny Chesney. 
Garth Brooks, American Idols Live, 
Linkin Park, Wisin & Vandel and Dave 

Matthews, according to Staples Cen. 

ter senior VP /GM Lee Zeidman. 
° We look towards 2009 as a year 

where we must continue to analyze 
each and every booking andcontinue 

to be conscious of the state of the 
economy with every single event." 

man says. 

The HP Pavilion in San lose, Calif.. 
earned the ranking of No. 9 arena of 
the year in the 15,001- plus -capacity 
recap. The 20,000 -capacity venue re. 

ported 540.6 million in grosses for 
113 shows that attracted nearly 
780,000 concertgoers. 

Helping the facility crack the top 
l0 on the tally were performances by 

Kanye West (two), Tina Turner (two), 
MatchboxT ty,COldplay, the Cure. 
George Michael. Brace Springsteen 
and a number of latin acts, accord. 

ing to HP Pavilion director of hook- 
ing and events Steve Kirsner. 

Squeezing in at Na, 10 on the 
year -end chart is the Izod Center 
in East Rutherford, N.J., which 
pulled in 537.8 million in grosses 
for 109 events that drew 694,553 
concertgoers. 

"We want to thank all the bands, 

agents and promoters who continue 
to supportour venue-especially Live 

Nation, who in addition to bringing 
us a majority of our concerts, helped 
us secure Madonna's rehearsals in 
July and August," Izod Center senior 

' VP /GM Eon VanDeVeen says. "That 
added 42 dates that the venue was in 
use for 2008." 

Among the Top 10 Amphitheaters, 
Mansfield, Mass: Comcast Center 
edged out other Live Nation sheds. 

including DTE Energy 
Music Center in Clarkston, Mich. The 
19,900 -capacity Comcast Center 
grossed $24.4 million and attracted 
498,1362 to 33 shows. .... 

.. ..,.. . .. : 
T613055 OTAL FACILITY, Clty total rosal 
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WEMBLEY ARENA, LONDON 
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256 036 319 692 

MANDALAY BAY EVENTS CENTER, LAS VEGAS 

12.200 133 4, 146 357 
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BIGYr ̂  

N 
VENUL_,.) 
Boardwalk Hall, Radio City, Caesars 

Lead Boxscores In Category 
By Mitchell Peters 

Even with a Fluctuating U.S. econ- 
omy, the 2008 concert season has 
held strong for a number of midsize 
facilities that reappear on this year's 
touring charts. 

In addition to the Top 10 Venues re- 
caps of 15,001 -plus capacity arenas. 
amphitheaters and stadiums, Bill- 
board 's annual touring charts include 
a tally ranking smaller-sized venues 
in multiple categories. 

The Atlantic City (N.J.) Boardwalk 
Hall holds the No. 1 slot on the 
Top 10 Venues tally for build- 
mgs with capacities between 
10,001 and 15.000. 

Consistent with years past. 
Radio City Music Hall in 
New York holds its No 1 

position on the Top 10 

Venues recap for facili. 
ties with capacities be. 
tween 5,001 and 10,000. 

And the Colosseum 
at Caesars Palace in Las 

Vegasagain claims the 
No. 1 ranking on the 
Top 10 Venues tally 
for buildings with ca- 

pacities of 5,000 

s 

eats and fewer. 
Along with the top 

10 charts ranking 
stadiums, arenas 
and sheds, 
these three 
charts are 
based on Bill. 

board Box- 

A grand 

s MILEY 
CYRUS at 
the MGM 
Grand 
Garden. 

score grosses compiled between Nov. 

14, 2007, and Nov. 11. 2008. 
Boardwalk Hall GM Greg Tesone 

says that much ofhis venues success 
in 2008 "can be attributed to our con. 
certbusiness, with artists like Jimmy 
Buffett. Celine Dion and Van Halen 
posting impressive numbers." 

The 13,800.seat facility grossed 526 
million and drew 299,353 concertgo- 
ers to 38 shows. 

Las Vegas' MGM Grand Carden 
Arena came in behind Board- 

walk Hall, reporting $22.8 
million in grosses for 15 

shows. Along with 
awards shows music 

sporting 
events. the 14,500. 
eat arena hosted 

blockbuster concerts 
by Bon Jovi, Madonna, 
the Police. Miley 

Cyrus /Hannah Mon- 
tana and George Strait. 

In addition to top. 
level talent performing 

Ytthe 
building, most of 

he Grand Garden 
Arenas success can be 
attributed to its dedi- 
cated staff, according 
to MGM Mirage 
president of sports 
and entertainment 
Richard Sturm. "The 
Grand Garden Arena 
has built a solid rep. 
utation within the 
live event industry 
through the hard 

work and dedi- 
canon of the 

continued on 
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5 000 222 189 351 015 79 

CAPITAL ONE BANK THEATRE AT WESTBURY, WESTBURY, N.Y. 

2 242 215 511 299 674 124 
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artists, 
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worldwide, 
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the U.S. and 

Canada. 
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Billboard's Best Bets '08 - Venues 

Thanks to our artists and promoters for a great first year! 
Annie Lennox Kelly Clarkson Keith urban Craig Ferguson John Fogerty 

George Jones Babyface Jim Brickman Dave Koz Gordon Lightfoot 
David Copperfield Frank Caliendo Jeff Dunham Jon Stewart Swell 
Season John Prine Eddie hard Merle Haggard Return to Forever 

Loretta Lynn Frankie Valli & the Four Seasons Michael W. Smith Steven 
Curtis Chapman Lady Antebellum Josh Turner Harry Connick,Jr. 

COBB ENERGY 
PERFORMING ARTS CENTRE 

For booking inquiries call 770- 916-2800 or email info@cobbenergycentre.com 
2800 Cobb Galleria Parkway Atlanta, GA 30339 www.cobbenergycentre.com 
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Getting their ki, The Rockettes 
at Radio City Music Hall. 

MGM Grands sensa- 

nal staff," he says. "The team con- 
stantly works as hard as possible to 
make everything mn smoothly." 

Meanwhile, Radio City Music 
Hall's success in 2008 resulted from 

a "combination of new programming 
and new acts, coupled with the re- 
turn ofan annual holiday tradition," 
according to Madison Square Gar- 
den Entertainment president lay 
Marcano. "The retumofour biggest 
Radio City Christmas Spectacular 
production ever once again drew 
record audiences." 

With the help of first-time Radia 
City Music Hall performers Ray La- 

Montagne. Jason Mraz and the Swell 
Season. the 5.901.capacity venue 
rang up $98.4 million and drew more 
than 15 million people during the 
2008 chart year. 

The runner -up to Radio City Music 
Hall is the Auditorio National in Mex- 

ico City, which in 2008 saw shows by 
Alejandro Fernandez, Mani, Bob 
Dylan, Rod Stewart, Miguel Bosé, Vi- 

e Fernández, Juan Gabriel, 
Juanes and R.E.M. 

Those acts helped the 9.683 -seat 
Auditorio Nacional achieve its "best 
ever' year, according to CEO Maria 
Cristina Garcia.Cepeda. "Auditorio 
National stimulates the diversity of 
shows )and) ticket prices to fit into 
all ages and interests of the most vari- 

able audiences: Garcia.Cepeda says. 

The facility reported $62.4 million 
in grosses and attracted 1,433.953 
concertgoers to 199 shows. 

Ranking third in the Top 10 Venues 

of buildings with capacities between 
5,001 and 10,000 is the WaMu Theater 
at Madison Square Garden in New 
York. The 5,610-seat theater experi- 
enced consistent business in 2006 with 
multiple -night sellouts by comedians 
Chris Rock and Kathy Griffin, along 
with 111 performances from Cirque 
du Soleil's winter family production 
"Winmk; according to Marciano. 
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The return of the 

Radio City 
Christmas 

Spectacular drew 
record audiences 

to the hall. 

The Wa Mu Theater grossed 047 
million and drew more than 698,000 

people to 185 shows. 
In Las Vegas, with a big push from 

residency divas Cher and Bette Mi- 
dler, along with regular marquee 
artists Jerry Seìnfeld and Elton John, 

the 4,100 -seat Colosseum at Caesars 

Palace earned $72.2 million in 
grosses and drew more than 482,000 
fans from 120 performances in 2008. 

At No. 2 behind the Colosseum is 

the Fox Theatre in Atlanta. which re- 

ported a gross of 534.8 million dur- 
ing the 2008 period. 

Helping drive `tremendous busi- 
ness" at the 4.600 -seat theater were 
Ive performances by such acts as Chris 
Rock, My Morning Jacket, Kathy Grif- 
fin, Jill Scott, Ron White. Sugarland 
and Tyler Perry. according to GM Allan 
Vella. The venue drew more than 
664,000 fans to 246 shows in 2008. 

Holding the No. 3 spot for build- 
ings with capacities of5,000 and less 

is the Tampa Bay (Fla.) Performing 
Arts Center. Broadway shows were a 

big seller at the 2,610- capacity venue 

in 2008, but other "great draws" in- 
cluded one-off concerts and perform- 
ances by Celtic Woman, Taylor Swift, 
Jeff Dunham, Chris Rockandcomedy 
duo Cheech & Chong, according to 

Ve 

ve president Judith Lisi. 
The Tampa Bay PAC reported nearly 

$30 million in grosses and attracted 

463,687 to 241 shows. .... 

2008 
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la 

, $18,901,089 

, 
$18,819,321 

089,133 731.652 

RED MOUNTAIN 

$17,059,900 

$17,033,329 

SUPERFLY PRODUCTIONS 

80 000 80 000 

DAINTY CONSOLIDATED ENTERTAINMENT 

163.960 170.018 

YEAR-END DOUBLE ISSUE 

www.americanradiohistory.com

www.americanradiohistory.com


0
0
0
.
.
0
 

.
.
 

.
.
.
 

0
0
0
0
0
0
0
0
 

0
0
0
0
.
 

0
0
.
0
.
0
0
0
 

S
.
 

.
 

0
0
0
0
0
.
4
1
 

0
0
0
0
0
0
0
 

0
0
0
0
0
 
0
0
 

0
0
0
0
0
0
0
0
 

S
.
 

.
 

0
0
4
1
 

0
0
0
0
0
0
 

0
0
0
0
0
0
0
 

0
0
0
0
0
0
 

0
0
0
.
0
 
0
0
0
.
0
0
 

0
0
0
0
0
 

.
 

.
 

0
0
0
.
0
0
0
 
.
 

.
 

4
1
0
 

.
 

0
0
0
0
0
0
 

0
4
1
 

0
4
1
 
0
0
 

4
1
 

0
 0
0
0
 

4
1
 
0
0
 

0
0
0
0
0
 

0
.
0
0
0
 

0
.
0
0
0
4
1
0
 

i
i
 

i
i
 

i
i
 

0
5
.
0
4
1
0
0
 

0
0
0
.
0
 

0
0
0
0
0
0
0
0
 

0
4
1
1
4
1
4
1
0
 

0
0
0
0
4
1
 

5
 

0
0
0
5
0
5
0
0
 

0
0
0
0
0
0
0
 

0
0
0
0
0
0
0
 

.
.
 

0
0
4
1
0
0
0
0
 

5
 0

5
 
.
 

4
1
5
5
5
5
5
5
 

0
5
0
.
0
4
1
 

5
0
0
0
0
 

0
0
0
0
4
1
4
1
4
1
0
 

0
4
1
4
1
0
0
0
0
0
 

0
5
 

i
i
 

i
i
 

5
0
0
5
 

5
0
 
5
 

i
i
 

0
0
4
1
0
4
1
0
.
0
 

0
.
.
.
0
 

0
5
0
0
0
0
 

.
 

_.
..,

 
.
.
0
4
1
 

0_
., 

._
 

. 
. 

www.americanradiohistory.com

www.americanradiohistory.com


'08 YEAR IN MUSIC & TOURING Touring J 
TICKET COI NIT 
How Billboard Boxscore Charts The Year On The Road By Bob Allen 

WITH WORLDWIDE TICKET sales nearing the $4 billion mark, 
concert stages throughout the world were flooded with industry icons and 
hot new acts making 2008 a record -breaking year for the concert business. 
Bon Jovi, Bruce Springsteen and Madonna top the list of touring acts that 
rocked the industry during the past year while artists like Jonas Brothers, 
Michael Bublé and Miley Cyrus made their mark on the world stage in a big 
way. 4 Whether an act has had loyal fans for 40 years or is just coming into 
its own as a bona fide headliner, Billboard chronicles the act's achievements 
every week. Coverage of touring is a staple in Billboard throughout the year, 
but in this Year in Music issue we highlight the year's newsmakers giving 
credit where credit is due to the top -grossing tours, venues and promoters. 

Billboard has a three -decade track 
record of providing coverage of the 
concert industry. The boxscore charts 

m weekly in the printed issue as well 
as our Web sites. 

boxscore" is our word describ- 
ing a single event by an artist at one 
location. It's not necessarily a single 
pert nuance. Ilan act plays more than 
one show at a venue, the totals from 
all the performances are added to- 
gether to count as one boxscore. The 
shows dont have to be on consecutive 
nights. but they do need to be part of 
the same leg of the tour. 

Box-office datais tracked continu. 
ally throughout the year. Concert pro- 
moters and venues provide Billboard 

aonnaroo onanza'. My Morning 
Jac 's JIM ME Sat 2008's 

N festival of the year 

with recaps ofbox-office grosses, how 
many tickets were sold, how many 
shows sold out and all the variouslev- 
els of ticket prices. If reported by the 
end of the day on Tuesday, the weekly 
deadline day, a Boxacore is eligible to 

chart the same week in the issue that 
hits the newsstands over the weekend. 

For the weekly printed issue. we 
have a time limit For how longa boxs- 

core is eligible to appear on thechart. 
It cannot be older than two months 
before the issue hits newsstands. We 

am the concerts charting in the mag- 

azine to 
industry. Older events are not tossed 

aside, however. Every show reported 
to Billboard -even the older ones- 

154 FataaBOamm /// DECEMBER 20, 2008 

are posted online at billboard.biz re- 

gardless of when the concert occurred. 
The old shows also have their own time 
limitations. We can't include some - 
thing in the database that occurred in 
years past. It has to be part of the cur- 
rent chart year. The online boxscore 
charts are updated weekly. 

For this Year in Music issue, the 
rankings are based on the totals that 
were reported during Billboard's boos. 

core chart year. For 2008 the reporting 
period began Nov. 14, 2007 -the day 

after we closed the 2007 chart year - 
and continued through Nov.11, 2008. 

When we compile the year -end 
chart use all the box -office data 

collected during the year. Our charts 

are not limited to U.S. or North Amer - 

es. We track totals from all 

over the world. We want to present a 

level playing field when it comes to re- 

porting boxscores, so all charts are 

ranked by gross in U.S. dollars. For 

events held outside the United States, 

the gross converted to U.S. currency 

before being charted. 
The year's top- grossing tours and 

promoters are both presented on 25- 

position charts. The top 25 boxscores 

chart ranks the year's highest sin- 
gle grosses. 

venue charts all rank the top 10. 

There are six venue charts in this Year 

in Music issue. Four of the charts are 

based on venue capacity, and am- 
phitheaters and stadiums have their 

o 

wn charts. 
For the venue charts we count any 

event that is reponed. Certainly the 
hulk of the totals come from concerts; 
but in order to give the buildings 
proper credit for all their hard work, 
we also include morals from other types 

ofnonconcert events, such as family 
shows, mororspons, ice shows and cir- 

cuses, just to name a few. The quick 
rule is, Of you sell tickets for it, we can 

count ." There are exceptions, 
'hough. We do not count totals from 
regular season games by a learn in a 

professional sports league like the 

NFL. NBA, NI-IL, etc. And, fora uni. 
rsity venue, mit home games 

for athletic learns. Also, there has to 

be money involved. We cannot track 

"free" events. Our charts are all based 

on gross, not attendance. 
For the top 25 tours chart, we only 

count totals from concerts. What we 

classify as "concert' is primarilya 
solo musical artist or band. but other 
types of entertainers and ensembles 
are included in the accounting. 

Comedy tours. orchestras and 
choral groups are all counted.To keep 

abreast ofcurrent trends in the indus. 

try, we have also included some less. 

traditional touring acts in the mix. 

Tours featuring the stars of "So You 

Think You Can Dance" and "America's 

Best Dance Crew live are examples 

of nontraditional concert toys that 

are included because the promotion 
and production is much the same as 

traditional concert events. 

Rounding out our charts in the Year 

in Mus re the top to festivals chart 
and a genre tally listing the top tour 
in four genres. The festivalschanlisls 
the top- grossing fests of the year. El- 

igible festivals are generally held an- 

nually at a single location with 
multiple acts. .... 

ESTIVALS 
BONNAROO MUSICfFESTIVAL 

e0000 

2 514,147,239 

IM 
513,880,19) `u, 
.511,767.838 

111 $11,36S,aSS 

S16106,227 

. 57.437.981., 
I57,065o 

36.69a,s88 

LOLLAPALOOZA 

DOWNLOAD FESTIVAL 

COACHELLA VALLEY MUSIC FESTIVAL 

22,000 

166 645 

AUSTIN CITY LIMITS MUSIC FESTIVAL 
2113 000 

STAGECOACH FESTIVAL 

C3 Presents 

SAN FRANCISCO'S OUTSIDE LANDS MUSIC AND ARTS FESTIVAL 

ROTHBURY MUSIC FESTIVAL 
zo,azo 

MILE HIGH MUSIC FESTIVAL 
90 n 

LIVE AT T THE MARQUEE 
84 019 

YEAR -END DOUBLE ISSUE 
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WE HAVE A LOT ON OUR PLATE 
BUT THERE'S ALWAYS 

ROOM FOR MORE 

www.americanradiohistory.com

www.americanradiohistory.com


WITH IMPECCABLE 
ACOUSTICS 

SEAT THEATER 

When You are Pla ì line 
a hie 

Y n9 the 
more north 

South 
BJCC in ventfitenyouare show the WiSout h t ie&l e musk 

Birmingham 
Alab 

ng area 

e 
and make the 

mesBeut of your 
enterta 

ment 
cotnPle #oìn Alabama 

and 
the Ilezìto dr to cour 

tour's 
bottom 

r a:4;7 
Book Birm ¡nR 

am 
ssm 

seating 
t versatile , ;1411CC; 
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S Y M P O S I U M 

CONNECT WITH THE DEALMAKER 
DRIVING THE MUSIC BUSINESS 

Now in its 8th year, this one -day event brings 
together the best minds from the music, legal, 

financial and Wall Street communities for an in -depth 
examination of the financial realities with which the 
music industry is contending. 

Join Billboard and today's most important entertainment 
executives for compelling keynote interviews, informative 
panel sessions, networking receptions and more. 

CONFIRMED SPEAKERS: 

TOPICS INCLUDE: 

Investing in Online Music Start-Ups 

Working with Consumer Brands 

Trends in Venture Capital and Private Equity 

Mobile Music Applications 

Music Publishing M &A 

- Behind the Scenes: Case Studies 

PLUS 

MANY 
MORE 

FRANK COOPER ROGER FAKON JOHN 
VP of Po Bunds CEO FRANKENREIMER 

PepsiCo EMI Music Publishing Co- Chairman 
Loeb IS Loeb LLP 

BILL GORJANCE JOHN KIRK ATRICK ID PORTER RALPH SIMON SCOTT M. SPERLING 

CFO Senior VP /Chief Music Founder & CEO Americas Chairman Co- President 

ueerrnusir Officer Btrack, Emeritus & Founding Chair Thomas N. Lee 

Het Topic MEF Partners 

WWW.BILLBOARDMUSICANDMONEY.COM 
SPONSORSHIP OPPORTUNITIES Michele Jacangelo 646. 654.4625 MJacangelo @Billboard.com 

REGISTRATION Brittany Davies 646.654.4643 BDavies@Billboard.com 

CONFERENCE SPONSOR ,.ry Trei AINNENT 
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THE 

130X 
NOTABLE CHART 

For Me third lime th 
Meter three aine 

NO.1 on the BM 

Your Life" n 
also Old it 

Leona Lewis 

JINGLE JAZZ 

Britney's Big Top `Circus' Lands With Half- Million 
Don't call it a comeback -she's been 
here for 10 years. 

Brltrtey Spears' sixth studio album, 
"Circus.' crashes in at No.1 on the Bill- 

board 200 with 505,000 copies sold, giv- 

ing the diva her fifth chart- topper. All 

five of those also debuted at No, 1,a feat 
unmatched by any other female artist. 

Spears also lays claim to another 

n -2Pae, 50 Cant, Garth Brooks 
and Jay -Z-all of whom have three half 
million starts under their belts. 

A year ago, could anyone have 
guessed that Spears would be sitting 
pretty at No. I with such a huge sales 
week? Or that she would surpass the 
debut weeks ofKanya West's 1308s & 

Heartbreak" and Beyoneó's1 Am... 
Sasha Fierce "? Rewind the 
clock. and we return to a time 
when Spears' personal trou- 
bles overshadowed her music 
career and she didn't (or 
couldn't) do much promotion 
n M support of "Blackout." 

With "Circus," Spears has 
pulled a 180. Two days be. 
fore the album's street date, 
MTV aired its "Britney: For 
the Record" documentary, 
while on release day, she 
performed two elaborate 
numbers on ABC's "Good 
Morning America." The day 
after. she appeared on 
NBC's `Christmas in Rock- 

efeller Center" special. And she did 
interviews with Rolling Stone cover 

Glamour. 
The album's first single, 'Woman- 

izer; is a radio hit, climbing to No. 10 

on Hot 100 Airplay and No.S on Main- 
stream Top 40 this week. And the sories 
companion video is nothing short ofa 
return-to-form for an artier whose 

ma, "Verve RemisaG 
Christmas. moves 18-11 In 

ird week (up ea%>and 
No.19 on 

Natures aEaats Ilke 
NI 

hone remixed INt Stich 

4 
Mainstream 

.h 

Mowa6ie at hlneoard 
rtCaher 2/ weeks 

west climb to No.1 
behind 

(aeweehs) 
pis 8ead 

record-she's the only artist to notch 
four 500,000.plus debuts since Nielsen 
SoundScanbegan tracldng sales in 1991. 

Her second, third and fourth albums all 

started north of a half million. While 
her January 1999 debut set bowed at No. 

I. it did so with 121,000, and last year's 
"Blackout' starred at No. 2 with 290,000. 

She was previously tied with four 

CIiAR'1' 
131 =Ale 

...rm. charting on not 
Count, Son., fort° years, Elvis 
oester has hNsecond new entry 

hetwiik mamma mania, 
debuts at No. 43..11o*. last 
nek's No.60 bow WPM Be 
How rarchostmss- with Carrie 
Underwood. tBlue Christmas" is 
Resiers 83th entry anti 

lire 
marks 

turne In his set -yea c m hart 
Nreer that he's had songs debut 
ate° consecutive weeks. 

on Me Billboard Hot 1001or the 
=Nortek, almost mate.. Me 
tenerweek reign of Ms 
lONINver You Like.. That Rives 
ANN emits In pole 
NOB the most weeks an 

position 
rtist 

15 weeks In 2005. 

AWN. on tots In a calendar 
torsion Mark. Care, ruled for 

* and Free 
Bronson 

h111aoer 17=ifree. 

career was established in part by eye- 
catching clips. 

LUCKY NUMBER: "Circus' owns the 
seventh biggest sales week of 2008. fol- 
lowing the debuts of LII Wayne's "Tha 
Carter III" (1 million), AC /DC's "Black 
Ice" (784,000), Coldnlay's "Viva La Vida 

or Death and All His 
Friends" (721,000), Tay- 
lor Swift's "Fearless" 
(592,000), T.I: s "Paper 
Trail' (568,000) and 
Jonas Brothers' 'A Lit. 

tle Bit Longer" (525,000). 
Industry prognostic, 

suggest it's unlikely 
that any othernew release 
will open as big as "Cir- 
cus"between now and the end ofthe cal. 

endar year. Next issuewéll see the chart 
bows of albums from Common and 
Musk' SoulehIld, but neither seems 
likely to post a massive first week. 

The same goes for the Dec. 16 new. 
release slate, which includes tides from 
Fall Out Boy, the All- American Re- 

lents, Keyshla Cole, Anthony Hamil- 
ton. Jamie Foxy, Plies and a live set 
from Dave Matthews Band. After that 
it looks like the next blockbuster release 
comes Jan. 27 from Bruce Springsteen 
("Working on a Dream'). 

can't start reflecting a tad early. 
While the chart saw its first million - 

selling week since 2005 thanks to LII 

Wayne, it also had throe of the top five 

lowesoselling No. l sales weeks in Nielsen 
SoundScan history. Alicia Keys' "As I 

Am" did 61,000 twice in January while 
the soundtrack to "luyo" moved 65,000 

the same month. Fortu- 
nately, neither title dived 
lower than the albtime 
worst week, when the 
-Dreanagirls' soundtrack 
did 60,000 vi January 2007. 

Speaking of sound- 
tracks. they had a banner 
year atop the chart. "Twi- 
light" was the third to 
read No.1 this year, after 

"Jun and "Mamma Mia!" And, 2008 

as the first calendar year where the 
Billboard 200 hosted three No. 1 film 
soundtracks since 1998, when "Titanic. 
City of Angels -and "Armageddon" all 

spent time in the penthouse. 

Over 
Coun 
KEITH 
CAULFI 

The 
ter 

ELD 

OH, WHAT A YEAR: Welwowtheyear 
isn't over yet, but that doesn't mean we 

IT'S A WRAP: This is the last printed 
issue of Billboard for 2008. But charts 
never sleep, and they will continue 
to be available weekly on billboard 

and billboard.biz. Additionally, 
high -quality print versions can be 
obtained from Billboard Research 
lresearch@billboardcon, 646654- 
4633). Happy holidays to all, and we'll 
see you in 2009. 

'Vta rke ̀ Watch A Weekly National Music Sales Report 

Weekly Unit Sales Year -To -Date 

Itis Week 11,318,000 1,526,000 18,718,000 

IaIWNY 12,208,000 1.712000 20,095.000 

(hangs -03% -11.1% -5.9% 

5M5O1fl & 14.458,000 1,019000 15,640.000 

rkan9?. 

,.e "m.,.,..,i. ".a ",.- 
21ß.,u 

"m .50.9% 
19.7% 

Weekly Album Sales (Miwnn units) 
30 

SONDJ 

1001 1009 MON 

OVERALL UNIT SALES 
Owe 442476.000 381.286.000 -13.8% 

911hl5saö 766,256,000 981,701,000 28.1% 

SpeSlllle 2048000 1.552,000 -24.2% 
ietl 1,010,780,000 1,504,5598500 9.7% 
AYeW/IB' 519,1101 ,600" 479,4566 10ei pu0016 

ALBUM SALES 

'ne 

SALES BY ALBUM FORMAT 

Cl 395,370,000 319,036,000 
Oisilal 45,877,000 60,453,000 
0 1s 264,000 79.000 
4lhn 965,000 1,623,000 

49.3% 

31.8% 

-70.1% 

68.2% 

siniser 

1001 INS 011031 

YEAR -TO -DATE SALES BY ALBUM CATEGORY 

talee 270467.000 221,213,000 -18.2% 

Gees 172,009,000 160,073,000 -6 9% 

1MOWN 122,546,000 115,347,000 -5.9% 

CURRENT ALBUM SALES 

'07 270.5 million 

CATALOG ALBUM SALES 

'07 172.0 million 
'U0 .I 

Go to www.billboard.bir for complete chart data 
I 
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gets a new No. 1, as Kings of 

Leon's "Sex on Fire" burns a 

path to the summit. Its the 

first chart- topper for the band 

-and only its second hit. Fol. 

lowing 2005's No. 23- peaking 

"The Bucket." "Fire" extinguishes the Offsprings 
"You're Gonna Go Far, Kid," which had reigned for the 

past 11 weeks. 

Don't cry for the Offspring, though, as the band's new 

single, "Kristy. Are You Doing OK ?," bows at No. 34. Its the 

group's 23rd chart hit, which bes the Offspring with Green 

Day for the fifth -most Modem Rock hits in the chaffs 20- 

year history. Only U2 (35), Pearl lam (32), Red Hot Chdi 

Peppers (27) and R.EM. (26) have more. -Keith Cmd(rrld 
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Bruthe was the last act that farmer Del Jam executive AP Shakie 

Stewart signed before his death last month. His legacy lives 
through Me sibling TAR quintet. whose 
first single. "I Can't Hear the Music;' 
featuring Fabolous. rises to No. 92 on 
Not RAB /Hip -Mop Songs this week. 
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Pendulum, "Propane Nightmares" 
The Australian band makes its singles chart bow in Billboard 
as its song debuts at No. 39 on Modem Rock. The act wrapped 
its f first U.S. tour in October while the track also gained fans 
through Its use as the W WE's official Cyber Sunday theme. 
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SPEARS' THREE -RING DEBUT 
Britney Spears places three debuts on the Billboard Hot 103 from her top-sell,ng 

"Circus" set, including the title track, which becomes her first top 10 debut at No. 

3. "Circus" the song she performed live on ABC's "Good Morning America' the 

day the album hit retail, opens at No. 1 on Ha Digital Songs with 212,000 downo 

loads. With that sum, she becomes the second female lead artist, following 

Riharma, to have a pair of downloads debuting with 200,000 -plus. "Womanizer' 

had started with 286,000; it falls to No. 10 on the Ha 100, giving Spears M'o 

multaneous top 101 for the first time in her career. -Silvio Pietroluongo 
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CHART GREETS PAIR OF PREVIEWS 
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with the single "Rockin' That Mang° garnering his highest debutas a lead artist 
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The singer scored a No. 1 single with "Bed" in summer 2007 and followed with "StgTocate," which reached 

No. 2 in January. Holiday's return to the album charts is also set for Frehn.taty. -Raphael George 
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CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISIO 

MAR KE i PLC \(. 
For ad placement in print and online call Jeff Serrette1300-223-7524Aserrette@billboard.com 

Call Benjamin Alcoff - Help wanted advertisment postings in print and online 646- 654 -5416 /Ben.Alcoff(&nielsen.com 

ESTATE 

NASHVILLE ESTATE WITH APPROVED AIRSTRIP 
STEAL THIS AT $1.6 MILLION 

Sensational entertainment/executive estate on 20+ gentle 

acres, 5 bedrooms, 6 1/2 baths, dramatic fireplace, walk in 

closets, 3 bars, mirrors galore, indoor and outdoor pools. 
Indoor pool measures (40'x20') with Jacuzzi, hot tub, loft, 

sauna and wet bar in the master bedroom. Beauty salon, 

massage room, 3 decks, indoor garage holds 7 cars, separate 

maids apartment with separate entrance, approved airstrip 
with hanger plus 2 other buildings (L51' x W 51') - (L50.5 x 

W 50.5) Suitable for recording studio, equipment storage and 
rehearsal hall or horses with room to spare. All 20 mins. from 

Nashville airport. 

Call 615- 300 -1960 TODAY! 

O r.w.i H«w u Opportmov 

MANHATTAN RECORDING STUDIO 

Turn -key 6 Fully Outfitted an a Cobbled 

Street in Prime Tribeca $2,095,000 
This 1885 sq. ft. studio teats a 2511, a 25 it. 

control room with 1211. ceilings & a 15 ft. 

x17 ft. studio along with Iso Booth, ottice, 

lounge and store room. Ideal for an artist 
..'ng top level private studio. Equip- 

ncludes a Studer 080 Mark 1124 

T. ark Tape Recarder, Amek Mozart Mixing 

Console, Yamaha C3 Grand Piano & UREI 

813 Monitors w unique mounting design 

allowing for highest possible degree of 

acoustical isolation. 

SCOTT ALLISON, SVP 212.7024087 

DENNIS ST. GERMAIN 212.702.4028 

m7 Prudential Douglas Elliman N,wem.n 

LOOKING FOR YOUR OWN 
PRIVATE PIECE OF HEAVEN? 

Over 21 acres Mei beautiful views of 
Mountain range clone ro livers, lakes, 
snow skiing, Wang and much morel 

Located In Northern Idaho close to 
Canadian Border 

2007 Custom Buie Home, 0 bed 2 Bath 
totaling 1670 square feet. 

Upper FIOO.: Open KKCheMiving Roam 
wMiood burning nrepiacid 

Master Bedroom vamaster bath 
Lower Floor: Daylight Basement finished 

with 2 Bedrooms/1 BetNN -Ric 
Room/Laundry a storage Room 

Hardwood floors throughout. 
Beautiful Innanroom with views 

pin. and unfinished pone. 

Great for winter or summer get away 
from and bussle of the City. 

Perfect loe e corners retreat 

Serious Intuire. Only. $aaa,500.00 
Iedwaed.07alds.net 
Call MIS128&SO78 
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RECORDING 
STUDIOS 

FOR SALE RECORDING 
STUDIO, BUILDING & 

PARKING LOT 

Jersey City, NJ 0,000 SF of sound 
proofed, state- of- the-art recording 

& rehearsal space. Plus corner 
parking lot with 4 room gutted 1 

family. A bargain at $899,000. 
For the package. 

(Build out alone $650,0008 
Call Bob De Ruggiero 

201.617 -7111 

LEGAL SERVICES 
ADRIAN AlTORNET 

Man street, suite 1 3, Hanford, CT_ 06106, 
860-241-0050 - 
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EDUCATION 
OPPORTUNITY 

WANT A SPOT IN THE 

ENTERTAINMENT INDUSTRY? 

GET AN M.R.A. 
IN MUSIC MANAGEMENT 

AT WILLIAM PATERSON UNIVERSITY 

First Program in the Northeast 

Evening classes, ;di or pod-lime 

48 credits b degree 

Outstanding faculty, including 

dusky experts, and facilities 

20 miles from New York City 

WPUNJ.FDU /COB 973.720.2237 

I 

N MAKERS 

- - 

PERFECTION ON THE WATER 

Marco Island Florida 
9,051 Square Feet of Luxury Living Space 

150 Feet of Dockage 
Deep Water in Three Minutes 

Offered at $6,000,000 
RE/MAX Realty Unlimited 

Patrick McDonald 
1 561 386 1060 
1 877 349 5484 

'HOT REAL ESTATE IN SUNNY LAS VEGAS 

Las Vegas is soaring to unimaginable Heights. A 
gorgeous coude on the golf course. your dream 
home ou the lake, a beautiful mansion with the 
',Alton dollar strip view, or that commercial 
building for your recording studio. I peg close 
attention to my clients every need and that' 
what makes use successful! 

Contact Kimberly M. Poindexter al 
kaepeiedeater@enrthssk.net or call 702- 277 -9970 

Private Recording Studio in Sausa itc vs 
FOP SALE: ralo EOOIPPM DOOM n STIMO orn an o eIcaro 
WaltiaaS SAMNVE ENVIRONMENT 5350,00O 

Protect Loved Ones 
& Personal Property 

s generator 
a Nome emergency 

syst m 

Call 818 -081 -8829 

MASTERING 
tangerieaMASTERING.com 

Grammy winning CD mastering - 

ontirme - with original ABBEY 

ROAD analog & state of the art 

DIGITAL MASTERING 201 -865.1000 

Aelle,studios.cam 415.S116POE 

HORSE FARMS 
EAST AND WEST COAST 

Low and High Prices 
into the gazillional 

PETS" PROPERTIES, Bkr. 

212 -581 -6187 
ANNA0001017@yahoo.com 

MUSIC 
MERCHANDISE 

BUY DIRECT AN D SAV E! 

gILbe 
lOw as50cente no 

üone 
e 

nF 
:uniea.nó: 

Fru Irat Hp02oeote 
P.o.BOSnïrentonÑ 

Music. 
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PROFESSIONAL SERVICES 

Screen Printing `3 

... 

Custom Graphics 
Largé Fo t Digital Printing Gic lee 

T- SHIRTS POSTERS DECALS MAGNETS 

P0$_BOX 110- WOODSTOC NY 12498 
;(845)146-6516 FAX'(8451).2464385 

... 

7 S VINYL PROMO 
100 12° n$0390 0 addii .,.. 
500 1Z..$1,3290 R,0400? 57e 

ttDOD 11° eww n $1,93900eo,PoXluoseouxo 

HOlarwmmommrwomnulxrwaosu 

RAIN6o RFCOttDS ,...,,w.. 

T- SHIRTS 

' ä(IllVN04 
(,,,.OIr 

ShPP1og - 

found em! 
MIME 

Worldwide Distributors of Licensed: 
ROCK & NOVELTY T -SHIRTS, 

STICKERS, PATCHES, FLAGS & MORE! 

Check out our website catalog: 

www.backstage-fashion.com 

or call for a free price Iistfyer (dealers only): 

800- 644 -ROCK 
(outside the U.S. - 928-443 -0100) 

NOTICES/ 
ANNOUNCEMENTS 
B and G Music LLC 
Congratulates this years 

Our Label nee some of the 

NATIONS HOTTEST NEW TALENT 

FOR YOU TO FOLLOW THIS UPCOM. 

INC YEAR! W W W.BANmGMUSIC.COM 

Check old HEATS latest EP on 

MyspaceIClesSicheat and 

BLONDSENSE on myspace and 

W W W.BLONDSENSE.NET 

READY TO RECORD? HOW 
ABOUT SOME HELP? 

Cenoct rn rod, 
and well send 
you your FREE 

the. full 
of greet rw.war g 
tips and lacks 

aW an-Ttu 
w.weNaneter.ceM/lh 

1DISCMAKERS. 

CiliCAue EVENT ARCHITECT - 

DUPLICATION/ 
REPLICATION 

fa/OVA t-SABIS/AGnAE1 STICKERS/POSTERS 

CßYSiALÇLEARRy® 

p 

25 cos TEES 
$999 99! 

..,, TauSelwlaMIMWS! 

MEG 

PROMO &/ 
MARKETING 

WHITE EAGLE MUSIC PROMOTION: 

PROMOTING RECORDING ARTISTS, 

FILMS WORLDWIDE 
pq.brR efiná 

dealsodio promotion. and radio r%a 

Emomnief m0.949 $00-839-1110% 

tEarnOktrna 

SONGWRITERS 
YOUR NEXT TWO HITS 

sad maybe morel 
"BIG BUCKS" and "RON FOR 

OFFICE." listen to FREE clips at 

www.bartowercem/musie.html. 
PIXIE, call me about 

potential Bales 

for some more hard -hitting sons. 
Call Robert Barrows, 

B.M. Barrows 
Advertising, 
650-344-1951 

CALL US TODAY AND ASK ABOUT THE 

BILLBOARD CLASSIFIEDS 

TRODUCTORY OFFER FOR NEW ADVERTISERS! 

1- 800 -223 -7524 or 
j s e rrette!d b i l l b oa rd. c o m 

Billleernl 

SPECIAL 

HowALDWEISAUN 

SPECIAL EEATURES EDITOR, rhos, DRIN 

ASSOCIATE EDITOR. ,; -.r.r., Eddy, wa-een"u"sa-HS.e 

CHART PRODUCTION MANAGE, Ellshael Cua 

VICE PRESIDENT, SALES/ASSOCIATE RODINSEINT=.1=RE 986-688-8527 
RATIONAL SALES DIRECTOR/DIGITAL 6 CONSUMER: DANN Sonper 6.16-ESTATIT 

EAST COAST SALES, RT.. DI 

NRECTOR. SPECIAL FEATURES. WEST COAST AN 

ADVERTISING. DIRECTOR ED 

INSIOD ACCOUNT RER +en 

MARKRIIRD MANAGER: 

DIRECTO, BUSINESS DEVELOITNENT TICEASIRC8 ARAM* NM RNI,ATA 

ö,:=: e=.r Ea 6 ..676 4 

SPONSORSHIP SALES MANAGER: Michelle FIne-stilith 71E 

SPECIAL, EVERTS NARADER: LIRA 01Anlenle 

ANNE REPRINT, ONTE011lne 80I, 830-5460 ITS 

PRODUCTION DIRECTOR: TERRENCE C. SARDNE'RENN'T'N 
AID/ERNE. PRODUCTION MANAGER: CNIs Creator 

PERMISSIONS COORONATOR/ASSISTART TO PUBLISHER:Dana Ism 686-6, TEES 

Lo 

BILL.: Lin Yam 

VICE PRESIDENT. AUDIENCE MARKETING: ARRAN WINN. 
LOW.° OFFICES 

600 

nielscn 
NI OEM. 

PERINI., RUA, David 
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In Memoriam 
Eddy Arnold 
Country legend Eddy Arnold, 89, May 8 in 
Nashville. Arnold is considered the top coun- 
try artist in terms of overall chart performance 
in Billboard.The Tennessee Plowboy' enjoyed 
pop and country hits, including -Make the 
World Go Away" and "You Don't Know Me.- He 
notched 28 Billboard No. 1 country singles be- 
tween 1947 and 1968 and had 92 top 10 hits- 
induding 67 in a row, more than any other artist. 
He released his 100th album in 2005. 

Neil Aspinall 
Apple C,;, olive Neil As- 
pinall,66.M., z Now Vnrk.Aboy- 
hood friend of Paul McCartney and 
George Harrison. Aspinall was the Bea - 
ties' road manager and personal assis- 
tant Irom their earliest days, often 
transporting the band in his Commer 
van. Alter band manager Brian Ep- 
Mcin's death In 1967, Aspinall ran the 
Beatles' Apple Corps and navigated 
the choppy interpersonal and business 
waters once the band split in 1970. He 
served as the executive producer for 
the wildly successlul "Beatles Anthol- 
09y" series in the mid -'90s and re- 
mained with the company until1997. 

Hiram Bullock 
Guitarist Hiram Bullock, 52, July 25 in New 
York. After moving to New York and becoming 

musician, a session Bullock recorded with such 
artists as Sting, g, Billy Joel and Barbra Streisand 
and toured with Miles Davis and James Taylor. 
He was recruited by keyboardist Paul Shaffer 
to play guitar in the World's Most Dangerous 
Band on °late Night With David Letterman" 
from 1982 until 1984. where he gained notori- 
ety for playing barefoot. Bullockalsowasamem- 
ber of the "Saturday Night Live" house band. 

Jheryl Busby 
Former Motown president /CEO Jheryl Bushy, 59, 

Nov. a in Malibu, Calif He started his music in. 
dustry career regional sales representativeat 
soulbastion Stax Records. ln the early '80s beheld 
promotion posts at Casablanca, CBS, ARM and 
Atlantic. In 1984, he joined MCA Records as VP 
ofits black music division, working with a roster 
that included Patn LaBelle and New Edition. He 
moved to Motown in 1988, launching the career 
of Boy. Il Men. Ten years later, Busby became 
head of the urban division at Dream Works 
Records. He left that past in 2001 and was named 
president of Def Soul Classics, a division of Def 
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jam Records, in 2004. Busby's most recent ven- 
ture was the establishment of Umbrella Record- 
ings in partnership with producer Mike City. 

Michael Campbell 
Producer / reggae radio DJ Michael Campbell 
aka Mikey Dread. 54, March 15 in Connecticut. 
Starting as a studio engineer /technician in the 
'70s. Campbell became popular for his late-night 
radio show "The Dread -the -Control Tower," 
which first aired in 1976 on Jamaica Broadcast- 
ing Corp, His show -believed to be the founda- 
tion of dancehall music today -played strictly 
dub music and became extremely popular_ AA a 

producer. Campbell worked with the Clash and 
Guns N' Roses guitarist lazy Stradlin. 

Bo Diddley 
Rock legend Bo Diddley, 79, June 2, in 
Archer, Fla. Diddley holds the distinction 
of being the only musician in history to 
have a specific musical beat. or rhythmic 
pattern, named after him. The °Bo Did - 
dley beat" blends equal pans rock'n'roll 
rhythm and gospel shout in its "hemp, ba- 
bomp- bomp,bomp -bomp pattem,which 
bee enduring staple of popular 

to. Diddley was an early advocate of 
fuzzy, distorted guitar sounds. which he 
played on a homemade square guitar while 
decked out in dark sunglasses and a black 
hat. Similarly, his rhythmic, boastful vocal 
style predated rap by several decades. In 
his heyday in the '50s. Diddley recorded 
such seminal rock songs as "Pm a Man," 
"Who Do You Love ?: "Mona' and "Road 
Runner." In 1989, he was introduced to e 

new generation of fans when he appeared 
with sports star Bo Jackson in a humorous 
TV ad campaign for Nike athletic shoes. 

Klaus Dinger 
Kraftwerk /Neu drummer Klaus Dinger, 61, 
March 21. Dinger and guitarist Michael Bother 
played with Kraftwerk in the early '70s before 
opting to leave and form Neu Although that 
group's three albums were not legally available 
on CD in the United States until 2001, their 
precise rhythms and pre -punk minimalism 
were a major influence on countless acts, from 
Sonic Youth to Tortoise and Stereolab. After 
Neu, Dinger formed La Dusseldorf, which 
achieved international stardom with such sin- 
gles as 'Silver Cloud' and "Rheinita.' 

Danny Federici 
Keyboard player Danny Federici, 58, April 17 

in New York. Federici met Bruce Springsteen 
in 1960, and they began performing together 
in 1969 in the band Child. For years, the pair 
played together in Jersey Shore bands like Steel 
Mill and Dr. Zoom & the Sonic Boom. Federici 
quickly became an important force in the E 

Street Band, providinga famed accordion solo 
to "4th ofJuly, Asbury Park (Sandyl"and organ 
solos on "Kitty's Back" and 'Prove It All Night." 

Alan Gordon 
Songwriter Alan Gordon, 64, Nov. 22, in Scotts- 
dale, Anz. Gordon co-wrote the Tunles' "Happy 
Together: Three Dog Night's "Celebrate" and 
other hits performed by Bobby Darin, the Right - 

us Brothers, Barbra Streisand, Alice Cooper, 
Joe Walsh and Frank Zappa. 

Jeff Healey - 

Guitarist Jeff Healey, 41, March 2, in Toronto. 
Blind since infancy due to a rare form of can- 

er, Healey attracted local attention for his tal- 
ent on guitar, which he played laying across his 
lap while seated, by the time he was a teenager. 
His Arista debut with his Jeff Healey Band, 
1988's "See the Light." was a quick hit, and a 

memorable role in the 1989 Patrick Swayze 
film "Road House" followed. In recent years, 
Healey transitioned to albums featuring early 
jazz music from the '20s to the '40s. 

Amos Heilicher 
Pioneering independent distributor. Amos 
Heilicher, 90, Oct. 12, in Minneapolis. 
Heilicher got his start in the music business 
in his late teens as a jukebox service dist bu- 
tor in Minneapolis and before long moved into 
the independent distribution business. He 
started the Musicland chain; had his own label, 
Soma. which put out the Trashmen s "SUrfin 
Bird"; and headed up the Pickwick retail/ 
wholesale /rackjobber /label operation. 

Odetta Holmes 
Folk singer Odetta Holmes, 77, Dec. 2, in New 
York. An influence on Bob Dylan, Joan Raezand 

Harry Belafonte. Odetta interpreted songs s pan- 
ning the breadth of folk history on such acclaimed 
albums as "Odetta Sings Ballads and Blued' (1956) 

and "Odeda Sings Dylan" (1965). She also pen 
formed at the March on Washington in 1963, ce- 

menting her place in the American civil rights 
movement. Odetta never stopped recordiegand 
performing, earning Grammy Award nomina- 
tions for her 1999 album "Blues Everywhere I 

Go" and 2005's "Gonna Let It Shine.' In 1999, 

she received a National Medal ofthe Arts. Then - 
President Bill Clinton said her career showed 
°Hut songs have the power to change the heart 
and change the world." 

Pervis Jackson 
Spinners vocalist Pervis Jackson, 70, Aug. 18 

in Detroit. The group signed with Motown in 
the mid-'60s, where it released two top 40 hits, 
including the Stevie Wonder -penned 'It's a 

Shame." The band hit its stride with Atlantic 
in the mid-'70s, scoring 14 top 40 hits. Jack - 

on. who was responsible for the Spinners rich 
bass vocals. became known to friends and band - 
mates as °Mr. 12:45," a play on the "12:45 "lyric 
he sang on the group's 1975 hit, °They Just 
Can't Stop It (Games People Play)." 

Ray Kane 
Slack -key guitar master Ray Kane. 82. Feb.27, 

in Honolulu. Kane learned to play the ukulele 

at a veryyoung age and mastered the slack'key 

guitar shortly thereafter. only taking ebreek to 

serve in the Army during World War II. By the 

early '60s he was recording and performing reg- 

ularly and teaching students the tricks of the 

slack -key trade. 

Harold (Hal) Sanford Kant 
Grateful Dead lawyer Harold (Hal) Sanford Kant. 

77. Oct. 19. For more than 35 years, Kant bal. 

anced the seeming contradiction of serving as 

the principal lawyer/general counsel forthe gain, 

tessential San Francisco rock band, even though 

he was a politically conservative registered Re' 

publican from New York. Kantcreated and over. 

saw the various corporations that managed the 

Dead's business interests. His guiding hand ù 

credited with preserving the band's legacy and 

s intellectual property, including ownership of 

studio masters and publishing rights. 

Barry Lederer 
DJ /former Billboard columnist Barry Lederer. 

63. May 31 in New York. Lederer wrote Bill- 

board's Disco Mix column from 1976 to 1982. 

He also spent time at Graeber Sound, where he 

built sound systems for clubs all across the 

United States. As a well- respected member of 

the disco and DJ communities, be was a men. 

for to many DJs and runway music consultants. 

Sean Levert 
Singer Sean Levert, 39, March 30, in Cleveland. 

Levert joined his late brother Gerald and child- 

hood friend Marc Gorden to form Levert. The 

group's debutalbum,"I Get Hot." was released 

in 1985. After his brother left the group to par. 

sue his solo career, Levert found a new partner 

last year and made efforts to revive Let/ed.-Me 
artist was serving a jail term of 22 months in 

Ohio's Cuyahoga County Jail for failing to pay 

$89,025 in child support. 

Israel'Cacheo' Lopez 
Cuban bass player Israel "Cachao" Lopez. 89. 

March 12, in Miami. His place in history as one 

of the creators of the mambo was forgotten for 

decades before he was rediscovered and Mtn. 

duced to a broad audience in the '90s. Perhaps 

no other Latin music bass player was as well. 

known on a massive scale as Cachao (as he was 

called), who after nearly 30 years in relatively ob. 

scure Dille was rediscovered by actor /musician 

Andy Garcia. Garcia subsequently produced the 

albums "MeslerSessions, Vol. 1 " and hiol.2, "as 

well as a documentary, all of which atapal 
Cacheo to widespread recognition and fame. 

Teo Macero 
Record producer /composer /saxophonist 

Macero. 82, Feb. 21, in Riverhead. N.Y. In the 

early'50s, Macero began playing with Charles 

Mingus and later released his own records 

through Mingus and Max Roach's label, Debut 

Records. In the late '50s, Macero joined Co- 

lumbia as a staff producer, working with such 

jazz and blues greats as J.J. Johnson, Whelk 
Jackson, Johnny Mathis, Thelonious Monk and 

Dave Bmbeck. Throughout the '60s and 70s. 

Macero worked with Miles Davis, producing 

such iconic albums as "Bitches Brew' "Ina 
Silent Way" and "Get Up With IL' 

YEAR -END DOUBLE I 
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Miriam Makeba 
South African vocalist Miriam Makeba, 
76.900. 9, in Italy. Makeba rose to fame 
as a singer with the Manhattan Broth- 
ers in the '50s. She later formed her 

can group, the Skylarks, and joined the 
cast of the now iconic musical "King 
Kong." In1959 she starred in the anti- 
apartheid documentary "Come Back, 
Africa," which led to a meeting with 
Harry Belafonte. He helped Makeba 
gain entry to the United States, where 
she lived In exile. Among her many 
notable achievements was becoming 
the first African woman to win a 

Grammy Award, for best folk record- 
ing In 1966 with Belafonte for "An 
Evening With Belafonte /Makeba." 

Buddy Miles 
Drummer Buddy Miles, 60, Feb. 26, in Austin. 
Miles, often decked out in sequined dothes and 
an enormous Afro, drummed on Jimi Hendrix's 
landmark "Electric Iadyland" album before of- 
ficiallyioining Band of Gypsys with bassist Billy 
Cox a few months later. After Hendrix's death 
on Sept. 18, 1970, Miles contributed drums to 

a handful of posthumous Hendrix releases. He 

spent time in jail in the late '70e and early '80s 

on drug- related charges but returned to the spot - 
light in 1986as the voice for the hugelysuccess- 

ful California Raisins claymation TV ads. 

Mitch Mitchell 
Drummer Mitch Mitchell, 62, Nov. 12 in Port- 
land, Ore. Mitchell joined the Jimi Hendrix Ex- 

perience in 1966. and, with late bassist Noel 

Redding, staffed the formidable rhythm sec- 

tion supporting Hendrix's era -defining guitar 
work. He remained with Hendrix through the 
Experience's first breakup in mid -1969. By 

year's end, Hendrix had formed Band ofGyp- 
lys with bassist Billy Cox and drummer Buddy 
Miles, although that band split in early 1970, 

giving way to a brief reunion of the original Ex- 

perience. After Hendrix died, Mitchell played 
on albums featuring unfinished Hendrix ma- 
terial. Helmer played occasional gigs with Terry 

Reid, lack Bruce and Jeff Beck, but rarely 
recorded during the remainder of his career. 

LeRoi Moore 
Dave Matthews Band saxophonist 
LeRoi Moore, 46, Aug. 19, in Los An- 
geles. Moore helped establish the 
Charlottesville Swing Orchestra in 
1982. He joined DMB in 1991 after 
Matthews recruited him and drum- 
mer Carter Beauford to record a demo 
tape. His skill on a variety of wood- 
wind instruments proved integral to 
the band's sound, highlighted on such 
songs as 'One Sweet World," "So 
Much to Say" and "Ants Marching.' 

Ken Nelson 
Capitol Records executive /producer 
Ken Nelson, 96, Jan. 6 in Somis, Calif. 

During his 28 years at Capitol, Nel- 
son produced hits for Merle Haggard, 
Buck Owens and Hank Thompson, 
whose 'The Wild Side of Life" stayed 
at No. 1 for 15 weeks. In addition, 
Nelson worked with Ferlin Husky, 
producing his 1957 hit °Gone," as 

well as Jean Shepard, Tommy Collins 
and Wynn Stewart. In 1958, Nelson co- 
founded the Country Music Assn. in Nash- 

ville. In 2001. he was inducted into the 
Country Music Hall of Fame. 

Clyde Otis 
Songwriter /producer Clyde Otis, 83, Jan. 8 

in Englewood, N.J. Otis' first major break 
came when his song "That's All There Is to 

That° became a top 20 hit for Nat "King" Cole 
in 1956. The same year. Otis founded his own 
publishing firm, Clyde Otis Music Group. In 
1958, he became the first African- American 
A &R executive ofa major record label -Mer- 
cury Records. In 1962, he became VP ofA &R 

at liberty Records. Otis wrote or co -wrote 
early 800 songs, recorded by Aretha 

Franklin. Johnny Mathis, Elvis Presley, Bobby 

Darin and Patti Page. 

Earl Palmer 
Session drummer Earl Palmer, 83, Sept.19 in 
Banning, Calif. Palmer took up the drums at 

an early age and after a stint in the Army dur- 
ing World War It, he returned to New Orleans, 
where he joined the band of trumpeter Dave 

Bartholomew. That led to regular session work 
at Cosimo Matasses J &M recording studio, 
where Palmer played on numerous classic 
tracks by Fats Domino, Smiley Lewis, Lloyd 
Price, Shirley & Lee and Little Richard. After 
moving to Los Angeles in 1957, he played on 
records by Ritchie Valens, EddieCochran, Ricky 
Nelson. Bobby Darin, Sam Cooke. the Ronetten. 
the Beach Boys, Ike &Tina Turner, Frank Sina- 
tra and Mel Tormé. 

Rob Partridge 
Publicist Rob Partridge, 60, Nov. 26 in London. 
Partridge was the founder /owner of London. 
based music PR and artist management com- 
pany Coalition Group. Partridge began his 
industry career as a journalist for Music Week 

and became the head of press at Island in 1977, 

where he helped nurture U2. He exited Island 
in 1990 to launch PR agency Partridge& Storey 
with Neil Storey: the company, whose diems 
include Tom Waits, Daniel Landis and Billy 
Bragg, became Coalition PR when Storey de- 

parted in 1996. 

Mileposts '08 YEAR IN MUSIC & TOURING 

Jerry Reed 
Country star /actor Jerry Reed, 71, Sept. lin 
Nashville. Named artist of the year by the Coun- 
try Music Assn. in 1970 and 1971, Reed had 
three N. 1s: 'When You're Hot, You're Hot,' 
"Lard, Mr. Ford" and "She Got the Goldmine 
(I Got the Shaft).' By the late '70s, Reed turned 
to acting, starring in 'Smokey and the Ban- 
dit°: helater had e role in Adam Sandler's 1998 

film °The Waterboy." 

Mike Smith 
Dave Clark Five singer Mike Smith, 64, Feb. 

28. in Buckinghamshire, England. One of the 
st popular British bands in the United 

States during the British Invasion. the Dave 
Clark Five scored 19 U.K. top 40 hits, includ- 
ing "Bits and Pieces' and °Glad All Over.' In 
2003 Smith suffered a spinal cord injury that 
left him paralyzed from the waist down. 

Shakir Stewart 
Def Jam executive VP Shakir Stewart, 34, Nov. 

1 in Marietta, Ga. In 1997, Stewart, Chris 
Hicks and others founded the publishing com- 
pany Noontime, which signed songwriters 
Johnta Austin and Bryan -Michael Cox, among 
others. Stewart went on to become senior VP 
of creative /GM at Hitco Music Publishing, 
where he signed Beyoncé. In 2004, Stewart 
joined Def lam as an ARR executive, then be- 

or VP of the department. While 
there, s e,Stewart signed and nurtured rapper 
Rick Ross and his biggest commercial suc- 
cess, Young Jerzy. This summer, Stewart suc- 

ceeded Jay -Z as head of Def Jam Records. 

Jon Stoll 
Independent promoter Jon Stoll, 54, Jan. 12 in 
West Palm Beach, Fla. The New York native 
began staging concerts in his teens, moving to 

South Florida with his parents as a young man. 
His Fantasma Productions grew into one ofthe 
largest independent promoters in the country, 
surviving and thriving before, during and after 
the concert industry consolidation that changed 
the business at the turn of the century. Stoll 
was an outspoken proponent of the value of in- 
dependent promoters and the negative impact 
of high ticket prices. 

Levi Stubbs Jr. 
Pour Tops lead singer Levi Stubbs Jr., 72, Oct. 

17 in Detroit. Stubbs-born Levi Stubbles in 
Detroit -gave voice to such enduring hits as 

"Baby I Need Your Loving," "I Cant Help My- 
self (Sugar Pie, Honey Bunch); 'Reach Out I'll 
Be There" and' Bemadene.' The Tops have sold 

more than 50 million records and racked up 45 

chart hits for the Motown. ABC Dunhill, Arista 
and Casablanca Iabels.The group was inducted 
into the Rock and Roll Hall of Fame in 1990. 

Stubbs also provided the voice of Audrey II, the 
man-eating plant in the 1986 film version of 
the musical "Little Shop of Horrors." 

Sam Weiss 
Wholesaler /label executive Sam Weiss, 81, 
March 19, in Boca Raton, Fla. Weiss is most 
closely associated with pairing with older 
brother Hy (father of Zomba chairman Barry 
Weiss) to start the legendary Old Town record 
label in 1953. which helped launch the careers 
of the Earls, the Capris and Arthur Prysock. In 
the late.50s, Sam Weiss started Win One -Stop, 

which he built Mtn a powerhouse East Coast 
wholesaler with help from his younger brother, 
George. In the early '000, Weiss' one -stop be- 
came the first to jump into the video industry. 

Jerry Wexler 
Industry legend Jerry Wexler, 91. Aug.15, 
in Siesta Key. Fla. Wexler kick- started his 
career as a Billboard journalist in the late 
19445 and went on to cultivate the careers 
of Ray Charles. Aretha Franklin and led 
Zeppelin while a partner at Atlantic Records 

In 1947, Wexler was hired at Billboard and 
invented the term "rhythm & blues" to re- 
place the term 'race records," which was 

then the name of the chart tracking such 

music. Joining Atlantic in 1952, he signed 

a distribution deal for Memphis -based Satei. 

lite Records, which later became known as 

Sfax. As the '60s wore on, Wexler grew more 
evolved with producing and less with run- 

ning Atlantic, although he was still closely 
evolved in signing Led Zeppelin, the J. 

Cells Band and Donny Hathaway. He left 
Aelanticforgood in 1975 but resurfaced two 
years later and returned as VP of A&R for 
Warner Bras. Records. 

Norman Whitfield 
Motown producer/songwriter Norman Whit- 
field, 65, Sept 16, in Los Angeles. Hired to work 
in Motown's quality control department, he was 

before long a member of the label's songwriting 
team and was working closely with acts like the 
Temptations, Marvin Gaye and Gladys Knight& 
the Pips and co- writing smashes like "1 Heard 
It Through the Grapevine "with collaborator Bar- 

rett Strong. Whitfield left Motown in 1973 to 
form his own Whitfield Records. His biggest hit 
from this erawas Rose Royce's 'Gm-Wash.-which 
topped the Billboard Hot 100 in 1977. 

Richard Wright 
Pink Floyd keyboardist Richard Wright, 65, 

Sept. 15, in Britain. Wright and Syd Barren 
were the driving creative forces behind the 
band's early psychedelic rock. He remained an 

integral part of the songwriting process after 
David Gilmour replaced Barren in the spring 
of 1968. During sessions for 1979's °The Wall," 
Roger Waters tried unsuccessfully to fire 
Wright, who stuck around to play on the sub- 
sequent tour but did not appear on the next 
Pink Floyd album, 1983's 'The Final Cut" Wa- 
ters quit the band shortly afterward, and Wright 
returned, remaining with Gilmour and Nick 
Mason for two more albums. In recent yea 

he played on Gilmour's solo album, 'On an Is- 
land.' and toured as part of his live band. 
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#1 Top Country Artist 

#1 Top Country Albums Artist 

#1 Hot Country Songwriter 

#2 Top Country Album - Taylor Swift 

#2 Hot Country Songs Artist 
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