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ASCAP Members Dominate in 2008.

We congratulate your houndless creativity, inspiring dedication and unique vision.

20 out of Top 20 10 out of Top 10 9 out of Top 10 8 out of Top 10

Pop 100 Songs Hot 100 Songs Top Soundtrack Singles Hot Adult Top 40 Songs

Pop 100 Airplay Hot 100 Airplay Hot Country Songs Hot Rap Songs

Hot Mainstream Top 40 Hot R&B Hip Hop Airplay Hot Dance Airplay Hot Adult R&B Songs

Hot Digital Tracks Hot R&B Hip Hop Songs Hot Latin Rhythm Songs

Hot Mainstream R & B Hot Digital Songs Hot Smooth Jazz Songs
Hot Rhythmic Songs Hot Christian AC Songs
Hot Christian Songs

amStargate
s: \ af

- -

Mikkel EFiksen & Tor Hermansen
Hot 100
Pop 100

#1 Hot 100 Producer
#1 Pop 100 Producer

Hot 100

¥
Pap 100 PL A" e nH :la: goas
& 7 ' :

Hot R&B
#1 Hot R&B Producer #1 Hot Christian AC

Hot R&B
Hot Country

Hot Country Alicia Keys
Hot R&B

THE WORLD’S GREATEST MUSIC CREATORS PUT THEIR TRUST IN ASCAP. m

wWww.ascap.com
MARILYN BERGMAN I PRESIDENT & CHAIRMAN OF THE BOARD
* Based on Songwriier charts, must be in Top 10 Hol 100, Top 10 Pop 100, Tog 10 Hot RA8/Mip-Hop, Top 10 Hot Country, Top 5 Hot Latin of 1 position on
Hat Christian, Hol Christian AC, OF Hot Gospel Songwriter charts. Also ncludes #1 pasition on Producer Charts, f member also meets the songwriter critena
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READ IT HERE. SEE IT LIVE.

Find tickets to the hottest live events
on Billboard.com.

Powered by Ticketmaster.
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Power shifts
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IN REVIEW
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ing hit Chris Brown,
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Yuletide Gloom

Retailers Consider Further CD Cuts As Holiday
Sales Decline Accelerates

‘BLUE CHRISTMAS’ MAY twm out
to be the theme gong for this holiday season.

U.S. album sales were down 21.7% during the first week of
December from the same period last year, accelerating from
the 17.4% decline recorded during the last two weeks of No-
vember, according to Nielsen SoundScan. {Thanksgiving was
in the last week of Novembe! this year, but in the third week of
November 2007).

For the three-werk periad ending Dec. 7, sales were down
18.9% from a year eatlier, compared with the 13 8% year-to-
date decline

Thecontinued slide in CD sales remains the industry's biggest

9 BILLBOARD /f/ DECEMSER 20.2008

challenge, even though hit albums are selling better this year than
last. Sales of the top 10 albums on the Billboard 200 for the three
weeks ending Dec. 7 totaled 5.8 million unuts, up 2.9% from 5.7
million during the same period last year. But overall CD sales are
down 24.7% during that period to 28.2 million units, a faster pace
of dectine than the 19.3% drop recorded year to date.

In general, smaller chains and independent retailers are
performing better than large chains and mass merchants.
For the first three weeks of the holiday selling season, indie
stores have seen album sales decline 8.6%, while chains suf-
fered 2 19% drop and mass merchants saw sales plunge 29.2%.
Nontraditional retail, which includes digital downloads, on-

GNR's exclusive
falls short of

YEARIN MUSIC & TOURING

2008

oM,

. @ f

LaTIN 40 GLoBAaL 42
Indie marketing European

and promo legisiators take
shine in ‘08 aim at ISP

line CD sellers, concert venues and stores like Starbucks, saw
album sales rise 8.7% fram a year earlier, but that gain fell
short of the 15.3% increase those channels have collectively
tallied year to date

Retailers are responding to the deteriorating business condi
tions with cost reductions and plans to reduce CD floor space in
the new year.

“DVD, Blu-ray are doing great. the CD, no.” says an executive
at a large wholesaler. “I expect nest year that we will be cutting
back on our CD buying . - . we will be buying less of each title.

Dilyn Radakovitz. co-owner of the six-unit, Sacramento, Calif.-
based Dimple Records, says she expects her chain will no longer
carry deep catalog in the new year.

“It's not happening for CDs anymore, and 1 told my husband

g to have L del the st in i January to take
that into account,” she says. “Instead of carry ‘A’ titles. ‘B’ tittes
“C titles and "D’ titles. we may only be an*A’and ‘B’ titles store.

In their place, Dimples is bringing in books and more trend
merchandise Right now, magic cards and yo-yos are doing weil
Radakovitz says.

“f am also seiling a lot of ice cream.” she says. "I can make a
50% margin on ice cream, while o1 CDs | can lose two bucks.

At the eight-unit Exclusive in Oshkosh, Wis., GM Stephanie
Huif says sales are holding steady from last year, although she
declines to give exact nutnbers.

“It's really market by market,” Huff says. “1 have a store
i1 Janesville where a General Motors plant is closing and
2,500 people are losing their job on Dec. 23 and that store is
doing just fine.

So far, DVD sales have saved the chain, HufTsays. “A lot of peo-
ple are shopping for DVDs, that's for sure,” she says, even though
“Target's sales pricmg on DVDs is ridiculous . . . The Dark Knigh
is the hot ticket in DVDs

As a result of the current sales picture, and worries that the
new year could bring firrther misery, in-store hiourly workers at
Brighton, Mass.-based Newbury Comics are taking a 2% pay ciit,
while salary employees are taking a 6% cut, and top executives
are taking anywhere from a 10% to 20% cut.

“The wage cuts were progressi ve: the more you made the more
youwere cut,” Newbury Comics CEO Mike Dreese says. “This is
2 different approach than just laying off people. We would have
had to cut 17 staffers.”

[n addition to siowinig CD sales, onie music specialty chain says
it sold fewer iPods in November than in October. The chain is also
no longer struggling to keep the Nintendo Wii in stock due to
siow sales.

“When the hot products don't sell. you know it's a deep-seated
problem,” says an executive at the chain who asked to remain
anonymous. “Sales are dismal. We viouldn't have expected to be
in this kind of position now.

While he hopes that the last week of Christmas brings in enough
sales to offset some of the decline, he says he is now resigned to
aweak holiday season

And he’s even more worried about what the first quarter
will bring.

“Atleast now with the hittitles, there’s a reason for customers
tocome into the store,” he says. “Whatkind of fall-offin sales will
there be wlien there's notliing new to buy come Jan. 153

YEAR-END DOUBLE ISSUE

www americanradiohistorv com



www.americanradiohistory.com

S

TE11|
91

e ET

RiseOfThe

Super-Manager

As Labels Stumble, Managers Become The Industry’s Force

To Be Reckoned W|th
WHEN THE EAGLES :nnounced that

they would forgo hcket service charges for select concerts, Tick-
etmaster made the announcement. But, as always with matters
of pricing and 1mage, the decision was a management call

In this particular case, Ticketmaster owns the Eagles’ man-
agement firm, Front Line, and one executive runs both compa-
nies’ Irving Azoff.

With the advent of digital marketing and distribution, the
balance of power 1s shifting from record labels to managers.
Like Front Line, Red Light and the Collective are looking to
bring more acts mnto their fold, and managers of all sizes are
grasping the opportunities available to them—including cre-
ative content, merchandising. publishing and marketing.

In short, managers may just be the new labels

“For anybody who looks at themselves as a true entertain-
ment entrepreneur, a Creative marketer, a good businessman,
a good negotiator, this can be a very exciting and challenging

10
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time,” says Jack Rovner, partner in Vector Management. now
aligned with the Front Line Management group. “You're wear-
ing 17 different hats in one day, on the phone with a major ac-
count like Wal-Mart, working out a TV special or a movie, or a
major tour package.” In other words, many of the things that
labels used to do.

In some ways are labels

Vancouver, believes thal managers have always had a lot of
leverage. “The intellectual property part of it—the publishing
and record label part—at most with any successful artist rep-
resents 25%-30% of their income,” McBride says “The other
70%-75% 15 elsewhere, not with the labels or publishers. All
of the other revenue sources are basically run by the manager.”

Labels and managers still work together, of course, but the
dynamic has changed “For far too long m this industry people
have been focused on the antagonism between the label and
the artist or manager, and a lot of that's well-founded.” Jacob-
son says. “But to me as a businessman, it's a waste of time to
think about that,”

Others see the label/manager relationship s more histor-
cally adversarial. *i always viewed the label as the company
store, the lawyers were the foremen, and the labels would in-
fluence the lawyers and destabilize the managers,” says Tenth
Street Entertamnment founder/president Allen Kovac. “And
what they wanted was control of the irmng, whether it was good
for a career or bad for 4 career.”

In this scenario, Kovac says the manager often didn’t have
the final decision on recordings. “I can’t tell you how many
fimes in my career the labels flew to meet bands with seven-
figure checks telling them to biow me out 1f they didn't get their
way,” he says.

These days, when managers say they can record an album for
less money and market it more efficiently, the labels don’t neces
sarily hold the purse strings or generate the profits they used to.
“That's 2 huge shift for them,” Kovac says. “1 don't think they can
rmake records for $50,000 and spend $150,000 on marketing.”

Another reason that managers are doing work that labels
used to 15 that downsizing means no one else can deit. “If some
labels choose to be threatened by that, that's unfortunate,” Ja-
cobson says “Because the truth 1s, right now it's absalutely a
‘united we stand, divided we fall’ proposition.”

The reality 15 that many managers have found that their acts
can live without a traditional label deal. As the direct-to retail
success of the Eagles and others proved, artists with history and
status may not need a label at all, and emerging acts may not
even be on labels’ radar.

In any case, today’s super managers ate well-equipped to
take the reins. Many of them are prepared to release albums
themselves, take them directly to retail, or both. “Between [Vec-
tor partner] Ken Levitan and |, we know how to put out records,”
says Rovner, formerly president of RCA Records. “We've both
Deen record company presidents *

The ability to finance and market records in-house, and co-
ordinate the release with al! the other aspects of a career, is
what “separates managers of the future from managers who
are living 1n the past, still trying to play the radio game, sull
trying to make their daily call to the label to ask what's going
on.” jacobson says.

Marketing in all its forms is now the hfeblood of success,
and this is one area where managers—who are better posi-
tioned to create a plan that fits an artist’s overall carcer—have
asserted themselves “The audience s looking for that authen-
tic connection with the artist, and managers need to be fo-
cused on growing that relationship between the artist and the
fan, because the fan 1s the new record label,” McBride says.
“Consumers pull now—they're over having things pushed at
them. And the best marketing or promotion person for you1s
the uberfan.”

The best know how to work soc1al networking

“Now there are a number of things that are better for an artist
than the pure label deal,” says the Collective’s Lany Jacobson,
a former executive with Giant and Capitol. “Tt doesu’t mean
that the label deal is a bad deal, 1t just means thatat's just one
of several different options.”

Red Light Management founder Coran Capshaw agrees. *Big
shifts have happened.” But Capshaw believes this change is
driven by artists, not managers. “T would say the power s start-
ing to shuft to the artist, and therefore the manager.”

Terry McBride, founder/CEO of Nettwerk Music Group in

www americanradiohistorv com

sites like imeem, iLike, MySpace and Facebook to the artist’s
advantage. “Tt's about connecting 100 dots instead of four,”
Kovac says. “The labels are like turning a barge. They haver't
adapted very quickly to this model, and artists are starting
to figure out that if you have quality, work the Internet and
the audience sees you live, radio will be pulled in as opposed
to pushed.”

This gives Front Line a significant marketing advantage be-
cause of 1ts connection to Ticketmaster. “Playing in that sand-
box is an entertammment marketer's dream,” Rovner says.

ILLUSTRATION BY ROSS MACDONALD
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But is that dream for everyone? Azoff
has said that non-Front Line artists will be
able to tap into Ticketmaster Entertain-
ment’s tools. But McBride says that "as a
manager. Ticketmaster having informa-
tion on all of my clients’ consumers. know-
ing they are a competing management
company. does not make me feel overly
comfortable. That's my Dest consume:
data, and data is king.”

These days, using that daia is what career
development is alt about. Touring, merchan-
dising. branding and sponsorships have he-
come as important us album sales. And management comnpanies
may be best-equipped to function in that world.

“We became a management company in order to help the
artists get going,” Netiwerk’s McBride says. “We became a pub-
lisher to help with the collection part of it and the synchroniza-
tion part of it. We started the nmerch company because we were
tired of the shusts arriving late.”

Red Light is also a pioneer in this space. It runs ATO Records
and has a relationship with the Capshaw-founded MusicToday
(now owned by Live Nation), along with venues, festivais,
merchandising and publishing concerns {the last of these in
partnership with Vector). But just because one company can
offer these services in-house doesn't mean (t always should
“You have to look at what's hest for the artist, and the best

| CORAN CAPSHAW

OWNER

| IRVING AZOFF °* CEC

‘The power is
starting to shift
to the artist, and

therefore tl]e

manager.

—~CORAN CAPSHAW,
RED LIGHT

c o

thing for the artist may be to go to the mar-
ketplace and work outside of the manage-
ment company,” Capshaw says. “But if the
best deal or opportunity isn't out there,
certainly 1t’s great to have the ability to
work in-housc.”

The best managers have always taken
along view ofartists’ careers. Sometimes
the right decision for those careers wasn't
always the hest decision for the record
label, ar vice versa, which led to heated
debates. “1'd like to say we win those de-
hates now.” Rovner says.

For years, cansolidation has been eitlier the bane or the po-
tential savior of the music business. And now it's happening
in the management sector, particularly after Azoff and Front
Line parlayed their management company rollup intoa sale to
Ticketmaster. Front Line is still continuing te bring new man-
agers into the fold, as are Red Light and the Collective

What makes the consolidation of managers different from
that of radio stations, labels and promoters is the nature of their

i with clients. So lid: could make some
artists nervous. But at Vector, which aligned with Front Line in
2007, “Nothing has changed.” Rovner says.

So why come under the Froni Line umbrella at all? Rovner
says 1t's about the relationships and the brain trust thar the
managers of more than 200 artists bring to the table. And it

helps “with our relationship and discussions with Wal-Mart or
Target, our touring strategies for our artists, our abilities to
send a signal out there on a project.”

With many of the biggest acts in the world on its roster. Front
Line—and by extension, Vector—is a force ta be reckoned with.
“Because we're involved in every aspect of the artist’s career—
yes, we have that [everage,” Rovner says. “With that power cotmes
2 huge responsbility,”

That power and leverage—with promoters, with labels. with
venues or sponsors - is what mega-managers are selling. But
Kovac, wna proudly considers Tenth Street a bounque, ign't
buymg. “With consolidation there's ims colicept that semeone
can make a phone call for you or there’s this leverage of some
sort. Can a phone cull he made for Velvet Revolver like it can be
for the Eaples?” he says. “How many phone calls can you make?
You're going to make it for the enies that get you your billing
and ail the other ones (ha think that leverage is going to hap-
pen for them are smoking something.”

While 1ot denying that there's strength in numbers, Azoff
has always stressed exch manager’s autonomy. and the policy
thatartists aren’t used as pawns for the greater Front Line good.
“Managers make decisions based on what’s best for our artists
at that particular time. There are no company policies, no-
body’s going to lean on any manager to do any deal for any
artist—whether it involves a record company or Wal-Mart or
Live Nation or AEG oranybodyelse,” he says “Those decisions
are sacred ”

TERRY McBRIDE - CEO

J P \

ERRY McBRIDE

‘1.

Tenth Street
Eleven Seven Music

IRVING AZOFF

CEO, Ticketmaster
Entertainment/Front Line
Management

The Eagles,
Neil Diamond, Christina Aguiiera,
Van Halen

Oversaw
the successtul direct-to-wal-Mart
reiease of the Eagles’ “Long Road
out of Eden.” Front Line and s
managers now oversee the
careers of some 200 artists, and
A20ff heads the world's largest
ticketlng company.

YEAR-END DOUBLE ISSUE

CORAN CAPSHAW

Owner, Red Light

Management
Dave
Matthews Band, Phish, Ben Hargper,
Robert Randolph, ATO Records
The former

ciub owner broke the Dave
Matthews Band into a top touring
act, founded the direct-to-fan
powerhouse Musictoday (which he
soid to Live Nation in 2006), co-
founded ATO Records and hetped
bankroll Bonnargo. Other ventures
inctude reat estate and Five Guys
Burgers and Fries.

LARRY JACOBSON

Manager, the Collective
Avenged

Seventold

‘Waorked
with Azoff as GM of Giant Records.
before entering management with
his World Audience Media Group,
which merged with the Collective.
Helped launch the career of
Disturbed. Background includes
branding strategies and real estate
development.

CEO, Nettwerk Music
Group

Avril
Lavigne, Barenaked Ladies, Sarah
MacLachian

Founded
the Nettwerk [abel 24 years ago in
his Vancouver apartment, then
eventually added management.
merchandising. publishing and
marketing under the Nettwerk
umbsrella. Co-founded the Lilith
Fair tour in 1996 and helped
ploneer the aggressive use of
sociat networking sites.

ALLEN KOVAC

CEO, Tenth Street
Entertainment/Eleven Seven
Records

Métiey
Crile, Buckcherry, Papa Roach

Worked

with Meat Loaf. Blondie and the Bee
Gees, among others. He's knowa for
creative sponsorship packages and
Innovative research and marketing
tactics, including social networking
sites and YouTube.
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OneForTheMoney?

Does iTunes Cannibalize Album Sales?

IT'S BEEN MORE
than five years since Apple’s iTunes
store changed music retail by intro-
ducing single-track digital downloads.
But it wasn't until 2008 that most mu-
sicians and Jabels started to wonder
out loud whether selling music by the
track is good for their bottorn lines

Two of the year's biggest rock acts,
AC/DC and Kid Rock, insist that their
albums only be sold whole. And since
Apple only rarely allows this, neither
act allows iTunes to sell its albums
in the United States

Despite the fact that iTunes is the
largest music retailer in the coun-
try, neither act scems to have suf-
fered for this deeision. As of press
time, Kid Rock’s “Rock N Roll Jesus”
was the third-best-selling album of
the year, according to Nielsen
SoundScan. And it was sold ouly as
a CD until almost a year after re-
lease, when Kid Rock granted Rhap-
sody the exclusive rights to sell it
online in the States—as 4 full album
So far. the album has sold only 3.000
digital copies.

AC/DC released its new album
“Black Ice” exclusively at Wal-Mart
and has sold 1.6 million copies with-
out any digital sales at all: it's the
fourth-hest-selling album of the year.

Both of these success stories chal-
lenged the accepted gospel that
(Tunes is an essential part of music

Tury

retail. Perhaps more surprisingly,
neither project appeared on file-shar-
ng networks more than most big al
bums, according to Eric Garland.
CEO of the file-trading monitoring
company BigChampagne.

“Check some of these artists thai
have hit singles versus their album
sales, then compare it to what Kid
Rock 1s doing,” Ken Levitan, Kid
Rock’s manager, told the Wall Street
Journal. He has called digital sin-
gle sales the death knell of the
music business.

But there's anothet side to the
story. The year's best-selling album
is | il Wayne's “Tha Carter I11," a1 2.7
million copies Digital siores played
a Ing part in that success: His "Lok-
lipop” single alone sald more than 3
million copies. The second-best-sell-
ingalbum is Coldplay's “Viva La Vida
or Death and All His Friends.” with
1.9 million units sold. More than half’
a million of those copies were sold
on dugital services

Digital stores alse helped Leona
Lewis. The best-selling digital single
of the year, according to Nielsen
SoundScan, is tewis’ “Bleeding
Love,” which has sold 3.3 million
tracks. The album it's on, "Spirit,” is
the eighth-best-selling album of the
year, with 1.2 mullion copies sold,
140.000 of which came through dig-
ital channels. Counting every 10

tracks as an albumn, Lewis’ salcs jump
to 1.5 million without factoring in
the sales of any other singles from
“$pirit.” That's an par with Kid Rock
and AC/DC.

These results suggest that it's
possible to have a best-selling album
either way. Aud the best approach
may depend on the nature of the
music itself.

“If there's a body of work that the
public wants, they will engage with it
and purchase it,” says Universal Mo-
town senior VP of digital business
development Cameo Carlson. “It's
about the consumer you're going after
and what story you're trying to tell.”

Carlson is the executive behind the
digital promotion of 111 Wayne's “Tha
Carter [11.” She, loo, was concerned
that the popularity of “Lollipop”
ught harm Lil Wayne’s album sales
butdecided to embrace iTunes rather
than fight it. Besides “Lollipop,” the
label released five more tracks on
iTunes before the album’s june 10 re-
lease to make sure fans conld hear
other songs.

She also took advantage of iTunes’
Complete My Album feature, which
allows fang who buy a few songs from
an album to purchase the remaining
tracks ata pro-rated cost. It was one
ofthe first times the feature was used
in conjunction with such a massive
yprerclease campaign. and its success

the "Rock Band™, ti

‘Who made who: AC/DC guitarist
ANGUS YOUNG (far left) and
Appie’s STEVE JOBS

is striking: More than 10% of the
album’s first-week sales were digital,
up from less than 1% for Lil Wayne's
past titles. More than half of those
digital sales came from fans using
Complete My Album, making “Tha
Carter 111" the fourth-best-selling
album on iTunes for the year,

Could Kid Rock and AG/DC have
done the same>

“They're leaving money on the
table by not offering track sales,
Carlson says. "1 don't think that cre-
ating an economy of scarcity vrorks
There have beeir a couple of exam-
ples that have been successful
people like 1o hope that part of the
industry is still alive. But | person-
ally think those two are anomalies.”

Carlson and other labei execs say
thal *he main reason Kid Rock and
AC/DC did so well selling albums 15
that they’re established acts with loyal
fan bases. That's the same reason Ra-
diohead's "In Rainbows” sold well as
aCD. even though it could e down-
loaded for free.

The results for emerging acts
could look very different. Atlantic
Records pulled from iTunes Estelle’s
album “Shine” after it and the single
“American Boy” showed hit poten-
tial. The alburm spent 17 weeks on
the Billboard 200, peaking at No. 38,
while “American Boy" was a top 10
1Tunes download. But sales dropped
when Allantic removed singles from
iTunes, and the kabel changed its tac-
tics soon after.

Other executives believe that other
acts could follow Kid Rock and
AC/DC’s approach. “Kid Rock ab-
sotutely left transactions on the table
by not heing on iTunes,” BigCham-
pagne’s Garland says. “But did he
leave money on the tabie? | think
that's a tough case to make. Singles-
driven acts must be in iTunes. For
album-oriented career superstar
artists, it's a strategic question worth
asking Butit's notan easy call.

Where iTunes fits into album
sales strategies will almost certainly
be one of the main topics of 2009
and beyond. “We're still at a stage
that will require a lot of experimen-

The rise of digital distribution has
challenged many long-held beliefs
about the art and commerce of the
music industry. These acts chal-
lenged right back by refusing to
play alongin the Internet age.

The band's entire cat-
alog remains unavail-
able on digltal serv-
ices, and that hasn't
changed for its new album, “Black
Ice:” But with L3 million copies sokd—
notasingke one on digital services—
the year's fifth-best-selling album
shows it stilthas some iife in it yet.

In the United States,
Kid Rock insists that
his music be sold
only as albums, and
“Rock N Rolt Jesus" sold 1.7 mill-
lion copies. Only 2,000 of them
were through a late-in-the-game
digital exclusive with Rhapsady.

T

The Fab Four have
become the biggest
digital holdouts of all,
and any rumor of the
9group coming to iTunes becomes
the biggest story of the day. But
surviving members say It's only a
matter of time betore there's a deal.

The holdouts may et more atten-
thon, but other artists take extra steps.
toget the most out of digital stores.
For being different, certaln savvy
artists do more than just passively
place their musicin digital stores.

Hip-hop has never §
sold well on digital g
services,and only 1% L v
of Lit Wayne’s past

album sales came through the
medium. But 10% of sales for "Tha
Carterlll” came from [Tunes, partly
thanks to the use of its Complete
My Album feature.

“Viva La Viia or Death
and All His Friends”
andit

tation.” says one major-label digi-
tal executive. “You're going to sce
us experiment with a bunch of dif-
ferent things. 1 don’t think we've
figured out exactly what approach
we should take.

For 24/7 digltal news

biz :ncoravsis 00

to
blilboard.biz/digital

ideogame. 2 MySpace Music.

A4 warner Music G ar
5
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sold more than half a
million of ks nearly 2 million unitsin
dightal form, making it the best-
selling iTunes album of the year,

The singer sold
slightly more than
600,000 coples of
the album *One of
the Boys,” but her single sales
were massive—2.8 million for <1
Kissed a Girl” and almost 2 million
for “Hot N Cold." ~AB

YEAR-END DOUBLE ISSYE
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GRAMMY: NOMINATED |
ARTIST 2009 - B GRAMMY®
NOMINATIONS. |

SINGLES: LOLLIPOP /. A MILLI" / MRS. OFFICER
SELLING RINGTONE OF ;2008 (LOLLIPOP)

ALBUM ON iTUNES !

SELLING DIGITAL RAP ALBQ,M‘ OF 2008 (OVER 240K SOLD TO-DATE)
MOST-VISITED ARTIST ON"MYSPACE

TASTEMAKER ARTIST

TASTEMAKER ALBUM

RINGMASTER “LOLLIPOP"

R&B/HIP HOP MALE ARTIST

HOT MAINSTREAM R&B ARTIST

HOT MAINSTREAM R&B SONG “LOLLIPOP"

HOT RHYTHMIC ARTIST

HOT RAP SONG - “LOLLIPOP”

RAP ALBUM ARTIST

RAP ALBUM

DIGITAL FIRST ARTIST TO REACH 100+ MILLION VIEWS ON MYSPACE (160 MILLION VIEWS) // BETCOM - #1 MOST SEARCHED ARTIST / MOST VIEWED
VIDEO ON MIV.COM - LOLLIPOP VIDEQ BET AWARDS - VIEWERS CHOICE AWARD - LOLLIPOP // BET HIP HOP AWARDS - OCTOBER 2008 - MOST
NOMINATED ARTIST EVER: CD OF THE YEAR - THA CARTER IIl / TRACK OF THE YEAR - A MILLI / MVP OF THE YEAR / LYRICIST OF THE YEAR / ALLTEL PEOPLE'S
CHAMP AWARD / RINGTONE OF THE YEAR - LOLLIPOP // MIV - VMAS: HIP HOP VIDEO OF THE YEAR - LOLLIPOP // MUSIC CHOICE: MOST DEMANDED
VIDEO OF THE YEAR - LOLLIPOP FPRESS ENTERTAINMENT WEEKLY - LISTED AS AN “ENTERTAINER OF THE YEAR" // GQ MAN OF THE YEAR ISSUE

B renoon CONGRATULATIONS TO CASH MONEY AND LIL WAYNE
wwEowNECon ON ALL OF YOUR SUCCESSES THIS YEAR

e e FROM YOUR FAMILY AT UNIVERSAL MOTOWN
= www americanradiohistorv. com
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2008 Latin Grammy® Winner
Best Contemporary Tropical Album

We saluic you
tor a carcer of excellence
that spans over live decades.

7 Grammy® Awards
18 Grammy® Nominations

Aud the fegend continues . . .

G (R music)

wwwrenemusic.com o www josefeliciano.con

N RC

On!

$3t. Pepper's rock
band: THE BEATLES

What You Missed In The Gaming World While
You Were Playing ‘Guitar Hero' And ‘Rock Band’

The Feud

With more than $1 billion in sales and 50 mil-
lion tracks downloaded between them—on a
base of only about 350 songs-—the “Gutar Hero"
and *Rock Band” franichises emerged this year
as serious moneymakers for the music indus-
try. But ave they bringing in enough per track?

During a quartetly earnings call n August,
Warner Music Group chairman/CEO Edgar
Bronfman ). said he wants more money from
music games like “Guitar Hero” o he'll stop li-
censing music. Activision CEO Bobby Kotick fired
back 1n an interview, suggesiing (hat labels should
pay his company for promeling their music

Next year's big-money showdown 15 between
“Guilar Hero” and *Rack Band,” but there’s plenty
of action on the undercard. Among the other ti-
tles competing for music industry support and
gamens'dollars are Nintendo's “Wii Music,” Dis-
ney's “Ultimate Band,” Acclaim’s “Rockfree” and
X8 Games' “PopStar Guitar.”

Thewinner of this competition may be labels
and artists, who will have opportunities to fea-
ture their music more prominently than they
wanld be able to in the big (wo. The Plain White
T's scored an exclusive spot on “Ultimate Band,”
for example, while 3 Doors Down is a featured
act on *PopStar Guitar.”

The Partnership

Amazon teamed up with the makers of the hit
game “Grand Thefl Auto (V" 1o let players tag
any song on the soundirack with a virtual mo-
bile phone used by the game's protagonis!. Those
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who did recerved un e mail with more informa-
tion about the song and artist and accessed a cus-
tom playlist on Amazon where they could then
purchase the track

Almost 700,000 players tagged more than 2
million songs, according to “Grand Theft Auto
(V" publisher Rockstar Games. although Ama-
zon won't divulge how many resulted in sales.
But it’s the first time a console game has inte-
grated digital music purchases, and it's given
other developers plenty of ideas.

The Dark Horse

‘When Sierra Entertainment unveiled detaits of
its *Brutal Legend,” online gamer forums weit
nuts with excitermaent. But lhe reaction among
music executives was tepid at best—perhaps be-
cause the game isn't about imusic simulation but
the story of a roadie sent back in time when heavy
metal gods ruled the world,

Drawing heavily o: Nordic mythology and
metal imagery—and fealuring voice acting from
the likes of Jack Black. Motérhead's Lemmy
Kilmisterand Ronnie James Dio—the game has
the lalent and the potential soundtrack to win
bigamong hardcore gamers and metal fans alike.
Right now, though, the game remains in limbo
as Sierra Enterfainment parent company Vivendi
Games and Activisiofi complete their merget.

The Beatles

They're notavailable on iTunes or any ather dig-
ital music service. But the Fab Four made head-
lines when MTV announced that it would be
‘making a videogame featuring the group’s music,
history, images and characters.

Exactly what the game will look like or do is
under wraps until tts release in 2009. But it's ex-
pected to be an mteractive praduct similar to
“Rock Band.” And the development will lay the
groundwork for ways that iconicartisis like the
Beatles can work with games to infroduce their
music to new fans and let older ones experience
itinanew way.
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CONGRATULATIONS TO

JEAN MICHEL JARRE
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Congratulations to Jean Michel Jarre and manager, Fiona Commins, on the phenomenal success of the Oxygene Tour
from everyons at the Asgard agency.
_ Wa're looking forward to THE WORLO ARENA TOUR 2009/2010
—
/ N\
AS@AaRD

HOME OF THE STARS

125 Parkway, Regents Park, London, NW1 7PS pc@asgard-uk.com
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UR MOST REWARDING TOUR EVER.
WE WERE PAID IN COMPLIMENTS.”

Subrosa Union pertorming aboard the USS Port Royal In the Pacific

*Going on back-to-back tours through several continents was
definitely an exhausting adventure, It was aiso the most rewarding
and incredibly humbling experience that we've ever had~something
that'li stay with us for the rest of our lives. Collectively, we shared
many mermorable moments interacting with the troops. But the one
that stands out for me, was when one soldier thanked us for giving
her a reason to forget war, politics and her job for a couple of hours.
It was the best compliment anyone could have ever paid us."

~ CHRIS PAULOS, BASSIST FOR SUBROSA UNION

ARMED
FORCES

ENTERTAINMENT.

WHERE STARS EARN THEIR STRIPES

FIND OUT IF YOU HAVE WHAT IT TAKES TO TOUR.
GO TO ARMEDFORCESENTERTAINMENT.COM,

) O
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Sécond Best

Amazon Starts Strong, But iTunes Still Reigns

After its first full year selling tracks from all
four major labels, Amazon’s digital music store
has become the second-largest a la carte serv-
ice, according to industry estimates

Butit’sa very distant second to iTunes. Major-
label sources say that they had hoped the com-
pany would have fared better than it did.
Amazon has yet to release any sales figures for
digital music, and it did not respond to inter-
view requests for thig story. But Piper Jaffray
financial analyst Gene Munster estimates that
Amazon will sell 130 million tracks this year—
a paltry sum compared with the 2.4 billion
songs iTunes is expected to sell in 2008,

Those figures are skewed by the fact that
iTunes operates in more than 20 counlries,
while Amazon just opened its first foreign
store Dec. 3 in the United Kingdom. Bul an-
alyst estimates put Amazon's digital-music
market share at about 8%, atop the “everybody
else” category of services competing with
iTunes. And that figure didn't go up as the
year went on.

“The market share has remained relatively
stable throughout the year,” NPD Group ana-
lyst Russ Crupnick says. I didn't see anything
out there that would be a major game changer.
[’'m not all that surprised.

1t's tough to be too hard on Amazon. Enter-
ing amarket dominated by an entrenched com-
petitor isn’t easy. Amazon lacks a branded
device to drive sales. Apple dnives 1Tunes sales
with its iPod, as the spike in dowiiloads seen
after the holidays suggests. And outside of 2
brief TV campuign supporting its Pepsi Stuff,
which let consumers collect points redeemable
for MP3s and other purchases, Amazon didn't
do much marketing.

Plus, Amazon does have a few achievements
to crow about. Its proportion of digital album
to digital single sales is twice that of iTunes,
according to the NP> Group. But its album
sales are boosted by its weekly discounts, which
offer catalog products for as little us 99 cents.

Labels also hope that Amazon will expand
the digital music market by attracting new cus-
tomers. According to NPD Group surveys, only
10% of the music fans who bought tracks from
Amazon also reported getting them from
iTunes. And Amazon’s customers are more
predominantly male than {Tunes’ base—G64%
10 44%, The service is al g
with older demographics: A third of Amazon
buyers are 26-35, another third 36-50. Most
iTunes users are younger.

If Amazon is to grow aggressively, though,
it nceds to start poaching customers from
iTunes. “There’s an increasingly difficult chal-
lenge in getting new digital users,” Crupnick
says. “It’'s becoming a bit of a mature market.
The easy pickings aren't there so much. The
biggest challenge is trying to convince the per-
son in the i Tunes ecosystem to get out of it.”

The lubels hope that Amazon can do that
next year. Piper Jaffray's Munster projects that
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Amazon’s sales will surge 60% next yeat to 208
million downloads. But labels helieve that
there’s even more potential in the company's
integration with MySpace Music and other
compunies like it. [f Amazon can become the
provider of choice for social networks looking
tosell digital music, labels say it could have an
easter fime challenging iTunes

That plays to Amazon's strengths. While the
campany’s digital rights management-free
songs received media attention, they mean lit-
tle to consumers. But its lack of DRM allows
Amazon to highlight its other advantages to
potential partners: It has more than 81 mil-
lion credit cards on file; 1ts affihate sales pro-
gram is far more generous than that of other
digital retsilers (offering 209 of each song
purchase); and it has a robust developer pro-
gram designed to integrate its platform mto
services like MySpace.

“Amazon was particularly interested in cre-
ating a seamless experience within MySpace
Music,” says MySpace CEO Chris DeWolfe,
who adds that more layers of integration are
pending as the service evolves. “It's going to
become more and more seamless [because]
they were very serious about creating this ex-
perience and invested in it.”

Amnazon also made small deals this year. One
allowed gamers playing “Grand Theft Auto 1V"
to tag songs in the soundtrack for later pur-
<¢hase on Amazon. Users of Google's G1 phone
also have one-click access to the company's
MP3 store. including integration with the pop-
ular Shazam song identifier app. Developing
more such deals in 2009 will determine whether
Amazon remains the leader of the also-rans or
emerges as a real challenger fo iTunes. ..

The river: BRUCE
SPRINGSTEEN
debuted a single
on Amazon,
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trong
and Lending.

Yes ... We Said Lending.

With all the grim and unsettling news about the
state of the economy, the stock market and banking,
it’s important to know there’s still one financial
institution you can count on. First Entertainment
Credit Union.

Historically, member deposits had been insured up
fo $100,000 - but now, thanks o new congressional
legislation, your individual accounts are
federally insured by the NCUA up to

at least $250,000. Add to that our highly
competitive dividend rates and it’s easy to see
thot First Enteriainment is o great place to save.

Regarding strength, with nearly $70 million in
financial reserves and a sound loan portfolio,
we are in the enviable position of thriving.

While other financial institutions have put the
brakes on lending, araund here it’s business as
usual. And that means providing the very best
banking you'll ever experience.

Becoming o member is easy and fast.

Just call 888.800.3328 and we'll send you a
new member kit. You can also stop by one of our
branches or visit us online ot www.firstent.org.

Remember, we're here for you — and only you.

FIRSTENTERTAINMENT
=mmm CREDITUNION

An Alternative Way to Banky,

888.800.3328 ° www.firstent.org

If you're reading this ad, you're eligible to join.
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Let’s play.

From the funky beats of Jermaine Dupri.
To the uplifting sounds of Casting
Crowns. To the driving rhythms of Bruce
Springsteen. Artists and producers are
finding that Georgia has an environment
thatinspires. No other place offers such
aunique mix of talented people, varied
sounds, world-class infrastructure, and
extraordinary history. So make It fresh
Make it original. Make it in Georgia,
the music capital of the South. Contact
the Georgia Film, Music & Digitat
Entertainment Cffice today.

Award-winning
Artists

Top
Engineers.

Cutting-edge.
\ Recording
Studios

Diverse
Genres

Lower
Progduction
Costs

Great
Kehearsal
Studios

Georgia®

Visit georgia.org/music or call 404.962.4052
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Five iPhone Apps That Will Help The Music

Business Sy £

wony Br

This was not a good year for mobile music. Ringtones sales arc declining, over-the-uit down-
loads are still little more than a blip on the radar, and the potential of ambitious initiatives like
Nokia’s Comes With Music is still unknown. There’s one shining exception: Apple’s iPhone.

The second-generation iPhone unveiled this year features fuster wireless download speeds com-
parable to broadband, thanks to AT&T’s “3G” network.

Speed and slickness aside. the phone s potential may lie in Apple’s App Store—a groundbreaking
new system thatlets software developers create and sell programs. Given the 1Phone’s heritage, it's only
natural that sorne of the most interesting apps involve music. Here are the ones that changed the game.

Pandora (Free)

This online radio service has al-

ways been a favorite ameng
geeks. although some question
whether the company can con-
vert that interest to real profit
given the increased licensing fees for sireaming
music. Onc key could be Pandora’s iPhone app.
which lets users access their existing Pandoia

stations. Since it Jaunched in June the app has
been downloaded more than 2 million times.

doubled Pandora’s mumber of new users per day

to 40,000 and generated up t0 10% of the ser-
vice's streaming actwvity. In doing so, it has
opened the door o other mobile streaming music
apps from Clear Channel. Last fim and imeem.

Tap Tap Revenge (Free)
Comparing Tapulous’ breakout
= rthythm game to “Guitar Hero”
is like comparing “Tetris” o
“Tomb Raider™—1t's far simpler
Dbut ne less addietive. Instead of
playing instrument-shaped controtlers, users
follow songs on their iPhenes, tapping the screen
or shaking the device in response to music and
on-screen cues, The game comes with 40 songs,
and new ones are offered for free each week
Most music comes from emerging acts like Lady
Antebellum and Bitter:Sweet, but more estab-
lished are getting n on the game's potential with
their own applications. Nine Inch Nails and
Weezer both created custom versions of the game
ala “Guitar Hero. Aerosmth” for $5. And EM1
Music Group bundled some acts into a spin-off
called Tap Tap Dance (85) with Moby, the Chem-
ical Brothers, Digitalism, Daft Punk and Base-
ment Jaxx.

MooCowMusic: Band (54)

Featured atan Apple event showcasing the App
Store, this app lets users make their own music
using virtual versions of various instruments.
Drafts can be mixcd, saved and edited Differ-

1

ent versions of
the game are
available for spe-
cific  instru-
ments, like the piano and guitar. Since
MooCowMusic. Band launched. a number of
other music-creation applications have su-
faced. including FourTrack {$10) and Music
Maker Demo (free)

Shazam (Free)

This 2pp couldn’t be simpler:

Hold up the iPhone to any

@ source of rmusic and Shazam will

identify the song. It even in-

cludes Iinks to Apple’s iTunes

store to make purchasing easy. The Shazam

technelogy has been available on other phones

for years. But now it's getting real traction,

thanks to appearing in one of Apple’s recent
iPhone commercials.

Artlst -Specific Apps

Artists are getling
inte the iPhone
app game. and
there are now pro-
grams devoted to
such stars as Piuk,
David Cook, Snow
Patrol and Fall Qut
Boy Among the
most interesting
are downloadable
versions of the
artists’ Wel> sites—
basically interac-
tive CD booklets
that include perks
ke discographies.
lyrics, photos and video. Some also include mo-
bile social networks created specifically for each
artist The best are upgradable, so artists can
add new content and features without requir-
ing fans to buy new apps. o

w3

ersion of the Pt

ntermetax m3

cervice, & Dacaend

partner tooffer

fulsongs. D T-Mobie
1GS
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»Questions

With Chris DeWolfe

MYSPACE ANNOUNCED ITS pians to get into the music busi-
ness in April, launched MySpace Music in September and streamed more than 1 billion sangs
during its first few days of operation And sirice MySpace has already become an important
way to market music, labels naturally hope it will emerge as a profitable way to sellit. @ The
social network certainly has the audience. “We're seeing incredible traffic,” MySpace CEO
Chris DeWolfe says. “It’s just the start of alot of really ool community and editorial features
tocome.” « After months of speculation, MySpace Music finally also has a president: former
MTV Networks and Interscope digital executive Courtney Holt, As MySpace Music prepares
for 2009, DeWolfe reflected on the site's launch and its relationship ta his core business.

L] ext for
Right now we're continuing to work on the con-
sumer experietice. But then we'll be working on
charts of all kinds—songs added to playlists, top
users with the most listened-to playlists . . . as
‘many charts as possible. We're also going to be
reworking the scarch page where you add your
new playlists to give it a more community feel
It's really about discovery and consumption.

G w gestchat
The most difficult piece is licensing the music
and tracking the royalties and building a whole
platform to do that from scratch in a condensed
period of time. [t's behind the scenes, but it
creates a barner 10 entry because it’s 0 com-
plicated. There’s so many rights holders and
s0 many individual tracks.

I don't think so. We're trying to include every-
one. We originally did deals with the Orchard
and [the Independent Online Distribution Al-
liance], and e have a whole deal teamn knock-
ing them down one by one. 1t was important for
us to get the service up initially. You can talk to
any indie artist. and they Tt tell you they love My-
Space Music. MySpace is a great promotional
platform to find new fans and stay in touch with
fans and drive them to live events. The majority
of money for them is made at live events. So we
didr't take anything away. All we did was add to
our catalog major artists and added to the serv-
ices for independent artists who are affiliated
with these larger independent consortiums.

)

Unlike other Web 2.0 companies that have
started in the last five years, I think we're
the only one that is truly profitable, with
meaningful numbers. The reason is that
we've been focusged on crealing a real busi-
sess from day one. We've invested heavily
to make sure that we can serve the night ad
to the right person at the right time, and
we've increased the number of customers.
So that's really exciting.

jo
They're different. MySpace.com has the vol-
ume to attract big-brand advertisers looking
for reach. But a lot of the big-brand advertis-
ers want to associate their brand with a certain
genre of music to establish that emotional con-
nection. So the emotional connection piece of
MySpace Music is a differentiator and truly
unique from MySpace.com

What took so & somed
1t's a difficuit position to fill. We interviewed
40 people and 6nily made one offer, and that was
to Courtney. We were looking for someone who
had massive experience in musicand technol-
ogy and a vision for the future and labe] rela~
tionships. He's one of two or three people in
the whote country who filled that bill. Finding
the perfect person with all those qualities isn't
an easy thing, 5o instead of choosing the wrong
person, we decided to interview a lot of people
and wail. -

Jalena

www.jalenarocks.com

ANNVW A
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1958

GOLD ALBUM AWARD ]

1976
I PLATINUM ALBUM AWARD

1984
MULTI-PLATINUM ALBUM AWARD ——————
1999
, DIAMOND AWARD

2oou

DIGITAL SINGLE AWARD ————
2006

—— MASTER RINGTONE AWARD
2008

WHAT'S NEXT?

This year the Recording Industry Association of America celebrated
50 Years of Gold Records under its Gold & Platinum Awards Program

Thanks to all the artists who have made great music
worthy of the program’s recognition!

Happy 50th Anniversary!

www americanradiohistorv com
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Sothebys

INTERNATIONAL REALTY

SELECTED
PROPERTIES

R

LONDON W1, ENGLAND Nightingale House: Steeped  LONDON SW 1, ENGLAND Eaton Squarc. Belgravi:  GREENWICH, CT Conyers Farm Lakefront: GREENWICH, CT Georgian-Style Masterpiece: 2+

in history. 6,000+ sq fe. £12,000,000.WEB: BBO121559.  Leasehold, 17 years. £2.950,000. WEB: BBOI 21572, Compound on 22 acres. $28,000.000. WEB: BBO0642(2.  acres on mud-country lane WEB: BB0063 143, Greenwich
London Brokerage, Sophie Allen, +44.207.495.9584 London Brokerage, Peter Bevan, +44.207.495.9586 Greenwich Brokeroge, H. flarre, M. Woiker, 203 869.4343 Brokerage, Shelly Tretter Lynch, 203.869.4343

~ - Ly -
GREENWICH, CT Boxwood: 4+ acres designed by OLD GREENWICH, CT Eco-Friendiy: Green materials.  ROXBURY, CT The Stone House: Classic, timeless. WASHINGTON, CT Wykeham Green: Colonel
Dale Parsons. 12,000 sq f. $9,850,000 WES: BB0064178. 4 bedrooms. $1.795,000. WES: BBO371 645, Old Pool, guest house. $1,595.000. WEB: BB1030135. Revival. 4 bedroams, $1,075.000 WEB: BB0153102.
Greenwich Brokerage, James Lacerenza, 203.869.4343 Greenwich Brokerage, Evangela Da, 203.637.9333 Lichfeld County Brokerage. Judy Perkins, 860.927.7726 Litchfeid County Beokerage, Dione Stevens, 860.868.6902

WASHINGTON, CT New Age Contemporary: Indoor  SHARON, CT Dwell Design' Luxe modern, sustainable  EAST HAMPTON, NY Georgica Pond Front: New SOUTHAMPTON, NY Archicectural Masterpiece:
pool. sauna, §795.000, WEB: BBOI53160. Lirchfield County  nd efficient. $965,000. WEB, BBI030046. Litchfield 12,000 sq, ft. mansion. $40.000.000. WEB: BBO043808.  Estate section $22,000,000.WEB; BBOD54203.
Brokerage, Seymour Sumow, 860.868.6900 County Brokerage, Ira Goldspiel, 860 927.7724 Eost Hampton Brokemge, Frank Newboid, 631.324.6000  Southampton Brokeroge, Horald Grant, 631.283.0600 Ext. 13

L

SOUTHAMPTON, NY Estate Section: 7 bedrooms. WATER MILL, NY Spectacular Waterfront Estacc:With  SAGAPONACK, NY Sunsec Hill Modern Green Home.  BRIDGEHAMPTON, NY Blegant New Estate: 8,500
3 acres. $13,900,000. WEB: BBOOS4085. Southompton island. $13.000,000. WEB: BB0034702. Bridgehampton Pool. $9.750,000. WEB: BBOO43879. East Hompton 5q. fe. $4,700,000. WEB: BB0032692. Bridgehampton
Brokerage, Harald Grant, 831.263.0600 Ext 13 Brokerage, Beate V. Moore, 631.537.6000 Ext 14 Brokerage, Rylon Jacka, 631.324.6000 Ext. 8475 Brokerage, Cindy Sheg, 631.537.6000 Ext. 25

™~ o b L r

NEW YORK, NY East 605 Mansion: 25' wide, § stories,  NEW YORK, NY 740 Park Avenue: Immense 15-room  NEW YORK, NY Magnificent Townhouse: 1500¢ sq.  NEW YORK, NY Full-Floor Condo: 4,000+ sq.ft. 4
10,000+ sq. ft. $36,000,000. WEB: BB0D|6084. £ast Side  duplex, $35,000,000. WEB: BB0O16023. £ast Side it $35.000,000, WEB: BR0DI S833. £ast Side Manhauan  bedrooms. $15.000,000. WEB: 880015893, East Side
Manhattan Brokerage, Fred Wiiams, 212.606.7737 Manhattan Brokerage, . Boardman, M. Smith, 212.606.7683  Brokerage, R. Erickson, M. Smith, 212.606.7683 Manhattan Brokerage, Leila Stone, 212.606.7663

Lo &

< - 1A F1 S S ol
NEW YORK, NY The Chateau on CPW. Restored 19ch-  NEW YORK, NY The Plaz: Glartiorous 3-bedroom. NEW YORK, NY Madison Ave Penthouse: Loft-like. NEW YORK, NY Classic Beauty: Grand 4,200% sq.fc
century 10-room condo. $17.500,000.WEB: BB0OIS8B2.  Views. Co-exclusive. $14,500.000. WEB: BBODI5960. 4 bedrooms. terrace. $9.500,000.WEB: BB0OIS996. condo loft. Tribeca. $4,750.000. WEB: BBO1 34467.

East Sude Manhattan Brokerage, Nikki Fieid, 212.606.7669: East Side Manhattan Brokerage, Lois Nasser, 212.606 7706 East Side Manhattan Brokerage, R Erickson, 212.606.7612  Downtown Manhatton Brokerage, P Alien, 212.431 2455

sothebyshomes.com
38 EAST 61ST STREET, NEW YORK, NY 10065 T 212.606.4100 800.848.2541 ORAT

Sothoby's Incernarions) Realy In. s owned and operated by NKT LLC. Sotheky' Inernadoral Reale” s 2 regsterad trademark. Farm ofJas de Boufan, used wath permission.
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Sotheby's

INTERNATIONAL REALTY

SELECTED
PROPERTIES

NEW YORK, NY Massive Soho Loft: Open views, NEW YORK, NY Soho 5-Star Hotel Services: LARCHMONT, NY Waterfront Estate: 4 acres with RYE, NY New Waterfrone Construction: | acre of direct
doarman. $7.650.000. WEB: BBOI 34481 Dowatown 3 bedrooms. $5,750,000. WEB: BBOI 34294, Downtown caretaker’s cottage, pool, tennis court. dock. $16,500,000,  waterfront with pier and dock. § bedrooms. $10,250.000.
Manhotian Brokeroge, Stephen McRae, 212.431 2424 Manhattan Brokerage, Robin Stein, 212.431.2446 VVEB: BBOAR 1 26. Larchmant Brokerage, 914.833.8480 VVEB: BBOSBI997. Larchmont Brokerage, 914.833.8480

RYE, N New Cons(rucucn Eco-Saar 6,600 5q ft. ARMONK, NY Sophisticated Country Living: Stately  NEW ROCHELLE, NY Luxury Living: 6200 sq.f.4  SCARSDALE, NY Resort Living: Comiort and elegance.
tome on | acre. Water views. $7,900.000. WEB: Colonial-style in Conyers Farm. |14+ acres $5950.000.  bedrooms, Gated community with beach. §3,950,000. 1:35 acres, poot s, lweather 16nnf §3.795.000.
830652306, Rye Brokerage 914.967.4600 WEB: BB0701201. Choppaqua Brokeroge, 914.861.9625  WEB: BBO6B2007. Larchmont Brokerage, 914.833.6480  WEB: BB0662218. Scarsdole Brokerage, 914.73.2148

PALM BEACH, FL 120 Cancerbury; Steflar international ~ PALM BEACH, FL Whice Sands: Restored 3-bedroom
contemporary-style. $11,750.000. WEB: BBO074710, 1920 residence. $5.750,000, WEB: BB0074733. Paim

PURCHASE, NY Sparkling Colonial-Style: Purchase LARCHMONT, NY Exquisite Tudor-Style: Archiectural
,000.
Beach Brokerage. C. Koeppel, B. Koeppel, 561 329.0019

Estates. 6 bedrooms, 4 baths. pool. $3.400,000. detatls. 5 bedrooms, Beautiful half acre $2,495,
WVEB: BB0652296. Rye Brokerags, 9149674600 WEB: BB0682046. Larchmont Brokerage, 914.833.8480 Palm Beach Brokerage, Ned Moneil 561.722.0686

JACKSON HOLE, WY Cheyenne Creek: Handcrafied  JACKSON HOLE, WY Privacy:Individual. gated 35-53-  WILSON, WY Perfect Mountain Retreat: Architecturally
log home on 37 acres. 8,068 sq. ft WEB: BBO| 47698, acre parcels. WEB: BB144107, Jockson Hole Brokerage,  signficant. Teton wiews. $2.475,000 WEB: BBOI47719.
Tom Evans, Dave Spackman, 307.739.8149 Jackson Hole Brokerage, Dave Spackman, 307.739.8132

PALM BEACH, FL Casa Toscana: Beauriful 5-bedroom
in Breakers West. $2,550,000, WEB: BBOO?47 (5.
Palm Beach Beokeruge, randon Rinker, 561.283.6518 Jackson Hale Brokerage, Ed Liebzen, 307,739,8010

1
SANTA FE, NM Arcisan-Buil be: 1D Ur
9+ acres overlook golf. $4,600,000.WEB. 880542029, rooms $6,150,000. WEB: BBO412691 Sun Volley
Santa Fe Brokerage, Paul McDonald, 505.780.1008 Brokerage, Sue Engelmann, juhe Hurst, 208.720.0680 Sunset Strip Brokerage, Beete Lawyer, 310.888,3808

Stone and Adobe: SU ¥, ID Unri icViews: 6 bed-  LOS ANGELES, CA Cecll B. DeMille Estate: Historic PACIFIC FALISADES, CA Getry Estace: Cote d'Azure-
landmark on 2 acres. $23,950,000. WEB: BB0305034. style villa. $5,.900,000. WEB: BBO3 1245 1. Santa Monica
Brokerage, E Ricciordeli, M. Ashour, 310.260.8275

BEVERLY HILLS PO, CA Spanrsh Style: 5,300£ sq.fon  SANTA MONICA, CA Park Plaza:Wraparound ocean  MONTECITO, CA Romantic Villa Among the Oal MONTECITO, CA Ocean-View Estate: Architectural
14,500+ sq. . lot. $3,950.000, WEB: BBO025284. Beverty view. $3,198,000 WEB: BBO312501. Santa Monica Ocean views. $7,375,000, WEB: BB0631475. Montecito gem. $4,100,000. WEB: 880732102 Montecito Upper
Hills Brokeroge, Drew Mandie, Brooke Knapp, 310,786.1803  Brokerage, Anthory Hitt, Tomara Sount, 310.264.1600 Upper Village Brokerage, Julie Greener. 805.895.4616 Village Brokesage, Stefam Talioferro, 805.969.7088

sothebyshomes.com @
38 EAST 6(ST STREET, NEW YORK, NY 10065 T 212.606 4100 800.848.2541
Somheby' nternauional Reslty.Inc s cvwnad and operatad by NAT LLC. Sotheby’ Incernacional Realy’  a regscered trademark. Streex in Swnces Mires, sed with perission.
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YEAR’ IN MUSIC & TOUR’/ING .

backina couple of minutes.”
{as well as older ones, as youw'll

S O
ARTIST OF THE YEAR

Chris
rown

'CHRIS IS JUST coming out of the shower, so we'll call you
There's no doubt that many young females

read below) would give anything to hear
Chris Brown’s assistant say those words Bursting out of Tappahannock,

Because of the potential of the songs on
the album and the collaborations. When
T was recording the album, there were
certain people I wanted to work with. |
got Kanye Westto do “Down.” [also got
to work with the Game, 1il Wayne and
T-Pain. | had a great chance todosome-
thing in a different creative forum.

Twasn't even plannmg on doing “For-
evet” for the repackage; it was going
to be on my next album. Butthen | de-
cided | wasn't ready to release a new
album yet. So we gave the fans the rere-
lease with four new songs. The origi-
nal inspiration for the song was to just
make 2 dance record, a European kind

“Exclusive” die down. Then I'm gomg
to go away for  little while so people
won't get tired of me |laughs| After
that I'll come back and give them
some bangers.

Of course. I actually have a couple of
songs written already that would be dope
collaborations between meand her. And
I"'m writing for her new album now.

Yes. The other times I've performed
there, the biggest venues [ appeared
n were 6,000- to 7,000-seaters. But
now I'll be playing bigger arenas,
12,000- to 15,000-seaters, gwing fans

about in 2007, 1'm just having fun
reading and weighing my oplions.

) actually did a couple of songs for the
Jonas Brathers, but 1 don't know if
they took any of thermn. And 1 did a cou-
ple of songs with the Backstreet Boys
and the Pussycat Dolls. i've also been
writing songs for several new girl
groups who are coming out.

[ did {a song titled “Human”] with Tim
McGraw. It's incredible. | wanted to
do something more along the country
line. That's a bigge: and different au-
dience for me. I also did a song with

Va..three years ago as a wide-eyed newcomer, Brown has rapidly morphed  of record that everybody all over the  there a chance to sce me the way the
into a pop and R&B tower of power with a screaming fan base to match. world could listen to. It turned outto  States have gotten to see me.

Still riding high on the success of his 2007 sophomore jive set “Exclusive,”  be one of those big explosions.

which has sold 1 9 million copies in the United States, according to Nielsen

SoundScan, the singer /songwriter and dancerfactor is wrapping up a ban- >

ner 2008. Not only did he snare two more Grammy Award nominations—

best pop collaboration {with Jordin Sparks on “No Air") and bestmale R&l  Right now, there's really nothing tn

vocal {“Take You Down")—he emerges as Billboard's top pop artist of the  theworks 1'm gomgto take itone step He's on my CBE label through Inter-
year {see story, page 48). ¢ Brown chatted with Billboard about preparing  atatime. We just put out another sin- scope. s first single 1s “lHead of My
his next album, what he's learned and how much he truly appreciates all  gle, “Superhuman,” with Keri Hilson. I just try to have fun. 1 look at what  Class” and features me Scooter, who

the Japanese group called the Teriyaki
Boys out of Pharrell's camp.

Yeah, my first artist is Scooter Smiff.

those scrcaming fans.
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S0 we're going to ride that out and let

I just tr y
have fun. I look
at v,vhat ofjher

people are doin
and try to do. {
the opposite.’

other peopte are doing and try to do
the opposite. | love comic books; my
whele thing this time was to come
down like Spider Man. | lry to make
mythemes as ammated, enjoyable and
entertaining as possible

I recently took my cousins to a restau-
rant to celebrate their team winning a
basketball game. An older lady, like
probably late 40s, early 50s, just came
upandstarted hugging on me. But she
wouldn'tlet go. My security was trying
to get her off. 1 had to push her offas [
kept saying, “Get up off me.” Then
about a year ago, | was getting ready to
go onstage. A pop-up toaster was situ-
ated at the middle of the stage. To get
to the toaster, | had to go under the
stage. While [ was down there, [ was
met by a litile surprise: two naked fe-
males. | think one of the guys warking
in my camp put them there to spook
me [laughs].

Ljust finished a film called *Bone
Deep" about bank robbers. 1t's com-
ing in [2010] and stars [dris Elba, Hay-
den Christensen, Matt Dillon, Paul
Walker, Zoey Saldana and T.1. Other
than that, I'm lookingata lotof scripts.
I haven't jumped on the basketball
film, "Phenom,” that was reported

just turned 13 years old, is one of my
dancers. | will also have another label
through |ive that's stil{ in the works.
Urban acts are the hardest to pick be-
cause of the competition level that's
out there right now. Youdon't wantto
choose a novelty artist who's only going
to give you one record.

Definitely. I'd like to do morc of that.
as it was a big opportunity on the spon-
sorship side. 1 just taok “Forever” and
madeitintoa jingle. Then 1 got a litile
salty, because other commercials kind
of capied oft me. | was like. “Ah, you
just took the whole commercial [ did.”

It works with motien sensors that you
put on your sneakers. which pick ups
from a visual on your television. You
have to dance in the same footsteps
you see onscreen as the music plays.
The more you heat up and do differ-
ent dance steps, the more points you
can ealfi—or lose horrbly.

That is one of my aspirations. It's just
finding the time to do it. But I don't
know. . .on campus with girls scream-
ingand wanting to tackle me or some-
thing? [ might miss class o get into
other trouble [laughs]. .

To see the 2008 Top Artusts chari, turn to page 84.

V.COM
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THE VERIZON WIRELESS ARENA HAS BECOME A BRIGHT
; SPOT ON THE ENTERTAINMENT HORIZON.
AUDIENCES FIND THE VERIZON WIRELESS ARENA TO BE 5
THE PERFECT VENUE FOR CONCERTS, SPORTING EVENTS
AND SHOWS. AS A RESULT. WE'VE SHINED WITH A TOP
5 RANKING IN THE AMERICAS—FROM A LEADING INDUSTRY MAGAZINE.
FOR ARENAS OF 15.000 OR LESS SEATS. THEY ALSO
. RANKED US WITHIN THE TOP [0 IN THE WORLD. VERIZON

WIRELESS ARENA. NEW HAMPSHIRE'S PREMIER SPORTS

AND ENTERTAINMENT FACILITY 1S CONVENIENTLY LOCATED god0

IN MANCHESTER. HALFWAY BETWEEN BOSTON, MASSACHUSETTS AND

555 Elm Street,

Manchester, NH 03101 PORTLAND, MAINE. MAKE PLANS TO CALL BEFORE TUNING
603-644-5000

verizonwirelessarena.com UP FOR YOUR NEXT CONCERT SEASON.

wWwWw americanradiohistorv com
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WithTheBrand

Despite The Buzz, Corporate Vamty Labels

Remain A Work In Progress

ADVERTISING EXECUTIVES LIKE wtakaboutthe good
will they get from breaking a pop music act—in their minds, if a musician succeeds after being
seenor heard ina TV campaign, the good feelings people have about him will transfer to the brand.
This is sometimes called the “halo effect.” But this year some of the halos are looking a bit tai nished.

‘While most brands don't run labels in any traditional sense—they don't release music every quar-
ter or have to generate revenue—they do hape to drum up enthusiasm for their products. Every
time someone talks about their label, or 1ts music or arlists, executives consider it a win. But this

year not every bratid that started 4 label mert those goals.

Tag Records

Background: Procter & Gamble started a label called Tag Records,
areference to one of its body sprays. It's a jeint venture with Unl-
versal's Island Def Jam
that’s headed by Jer-
maine Dupri.

©Outcome: The first artist
on Tag Records is Q Da
Kid, whose song “1 Am
Him” plays in a Tag com-
mercial. A documentary
about Q aired on MTV,
and the Denver Nuggets
play his single “On a Mis-
sion” hefore games. De-

w
“‘ﬁ"
* ey, 1}

e LK
eyt

Euro RSCG
Worldwide

Background: The advertising
agency Euro RSCG Worldwide,
which has 250 offices in 75 coun-
tries andiis partof the Havas hold-
ing company, bought a majority stake in indie label the: Hours for
an undisclosed amount

Outcome: The labe] signed five acts since the arrival of Euro and
plans to release Fires of Rome’s “You Kingdom You” i first-quar-
ter 2009. And while the ag

They do run rum: Bacardi's
SARAH TINSLEY with
GROOVE ARMADA

Outcome: In March Bacardi signed the U.K. duo Groove Ar-
mada, which agreed to perform at 25 Bacardi events around the
world, as well as release an EP. The act also hosts "Bacardi B-Live
Global Radio,” a show broadcast on Internet and terrestrial radio.
Review: The Brmsh electronica duo is a snug it for the brand,

to the label are not required to participate in ad oneof
its goals is to have agency directars shoot the bands’ music videos.
Review: Owninga label gives the agency an advantage over com-

spite this
however, Q's album was
pushed back to first-
quarter 2009 to avoid the
holiday rush.

Review: 1'sa bold move
fora brand usually associated with diapers, dishwashing liquid
and scented dryer sheets

Sales: “On a Mission™ has sold 2,000 units since its September
release, according to Nielsen SoundScan.

Red Bull

Background: The energy drink comparny reportedly hired for-
mer MTV host Matt Pinfield to work with Greg Hammer, a for-
mer Universal A&R executive. While the company plays coy about
whether it will form a label in the United States, as it has over-
seas, Red Bull built a studio in Santa Menica, Calif,, and gives
away studio time to indie bands—no strings attached.
Outcome: The U.S. label could follow the madel of the company’s
studioin Auckland, New Zealand. On redbullstudio.co.nz acts like
the Black Keys. the National and Los Muertos can be seen perform-
ing for free. It also puts together a vieekly live show for Australia’s
9SBFM. In addition, Red Bull named the winner of its Big Tune
up-and-coming Lastyear's victor, Brain-
storm, recorded a song with former G-Unit member Young Buck.
Review: Big Tune is all about gritty authenticity and the hrand
stays true fo its roots by getting Young Buck involved.
Sales: Dyme Def’s “3 Bad Brothaaas MixTape.” which features
Young Buck's “I Got You,” has sold less than 1,000 copies, accord-
ing to Nielsen SoundScan.

10

for commercials. Its chal-
lenge will be to convince musicians that by signing with the: Hours

and by y it has become Bacardi's sig-
nature sound

Sales: Groove Armada's 2007 album “Soundboy Rock” (Columbia/
Seny BMG) was rereleased on SRH when the act moved to Bacardi.
Itsold2 000cop|es the week ending March 23 and then sold less than.

doesn't obligate them to promote products the agency

Sales: Fires of Rome's “Set in Stone Remixes™ has sold less
than 1,000 copies since its November release, according to
Nielsen SoundScan.

Mountain Dew

Background: Pepsi Co. has long positioned itself as a music
brand. The company's Pepsi DJ Division counts Clinton Sparks
among its members. “Pepsi Smash,” a TV show turned online
program, depicts acts covering other people’s songs while the
countdown show “Pepsi Musica” has aired on mun2 since 2003

Outcome: The singles label Green Label Sound carries Moun-
tain Dew branding and has released two songs as free downloads:
the Cool Kids' “Delivery Man” and Matt & Kim's “Daylight.” The
two songs have generated about 200,000 downloads combined
since the site launched in August.

Review: By getting buzz bands like the Cool Kids and Matt & Kim,
Mountain Dew positions itself as relevant to the indie audience.
Sates: The Cool Kids’ "Bake Sale” EP sold 6,000 copies in July,
when the promotion began, and 3,000 in September, when the
free downloads stopped. “Matt & Kim” sold less than 1,000 copies
in July aswellas in t ing to Nielsen d:

Bacardi

Background: Two years ago the company launched the dance
music-oriented project B-Live, which includes D] mixes, reinter-
pretations of classic dance tracks and live performances.

jingle. 2 EMIMusic hires branding

“Forever”

to Niclsen

1,000

State Farm
Insurance

Background: State
Farm’s Hispanic adver-
tising agency Alma
DDB signed the Mexi-
<an band Los Felinos de
la Noche for a campaign earhier this year.

Outcome: The group starred in a State Farm ad and its song “Ahi
Estoy” was used 1n a viral video as well as m Univision's beauty
contest reality series, “Nuestra Belleza Latina.

Review: A strang move by a normally staid company,

Sales: The song was nat offered for sale.

Nike

Background: Another brand with a long musical history. In
2001 Nike aired an ad on MTV that was shot to resemble a
music video with music by Steve Brown and Afrika Bambaataa.
Last year the company snagged a Grammy Award nomination
for best rap performance by a duo or group for “Better Than
I've Ever Been,” a 2007 collaboration among Kanye West, Nas
and KRS-One.

Outcome: Nike releases D] sets from acts like A-Trak and Cas-
sius on iTunes for $9.99. And its subbrand Converse funded and
gave away “My Drive Thru,” a song by Santogold, Strokes front-
man Julian Casablancas and N¥E*R*D.

Review: Another smart move by the sneaker maker. Santogold.

exec Elio Leoni-S EQ. é Sony

star in Barack Obama viral videos.
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d 4 01 Pepperp but can't

deliver—f8@ soda to Guns N'Roses fans. B William, John Legend, Herbie Hancock and Jakob Dylan

www americanradiohistorv com

b and N*E*R*D are hip h to appeal to indie kids
but fameus enough to bring the brand mainstream attention
Sales: "Better Than I've Ever Been” has sold 20,000 copies since
its release, according to Nielsen SoundScan.

YEAR-END OOUBLE ISSUE
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SynchOr Swim?

Indie Musicians See Mixed
Returns In Ad Campaigns

For itiost of the summer, Santi White, wha records as Sanio-
g0ld, gazed down at the New York Billboard offices from a Con-
versead hung high above Astor Place. Her image and her songs
seemed to be inescapable—during the course of the last year,
she provided the soundtrack to Bud Light Lime, Ford Flex, YOS
hair products, Nokia and Telus Wireless ads—in addition to her
visual and musical role Tn the Converse campaign. Ever TiVo
users couldn't miss her; lier songs appearcd multiple times on
shows like "Gossip Girl,” “C§1: New York," “Entottage,” "90210”
and “Grey’s Anatomy.

Santogold has licensed almost 75% of the tracks from her
self-titled debut album and could achieve the Moby-like feat
of licensing every song. She’s a prime example of the new
school of thought on synchs—namely, the more the better-
and with sales of her 8-month-eld album poised to cross

Experience the buzz: SANTOGOLD

dent Jon Cohen, a number of fac-
tors are helping Santogold. “She has
meore mainstream appeal,” he says. “She
also has the resources of her label, Down-
town Records, who have lots of moncy and ex-
perience behind them. And she made
excellent choices in ferms of the brands she
chose ro work with.”
But while Santogold's adventures in licens-
ing seem to have paid off handsomely, many
other bands haven't been so lucky. The Cool
Kids, for example, have appearcd in a Rhapsody
ad and partnered with Mountain Dew on their
singles label and have sold nnly 36.000 copres of
the EP “Bake Sale,” according to Nielsen Sound-
Scan. And Chairlift, 2 band with a song in the
granddaddy of all the commercials—the Apple
1Pod ad—has sold 108,000 copies of the single
“Bruises” and 6.000 copies of its latest album,
“Does You Inspire You,” according to SoundScan
Of course, bands are compensated for these
synchs, at very least in publishing royalties. so to
call any of these endeavors losses would be a stretch.

100.000 before the end
of the year, she’s a wor-
thy poster-girl.

Santogold herself admits
that she doesn't know how to cal-
culate how much the synchs con-
tributed to her sales, but adds that she’s
sure they helped. “1 get a lot of MySpace mes-
sages from people who heard my music on TV
shows.” she says. “I've gotten lots of messages
about the Bud Light Lime commercials, as well
as the "My Drive Thru' song we did for Converse.
I've even gotten some messages from fans that
were iniroduced to my music through video-
games " The synchs have been her primary mode
of exposure—she hasn't made much of a dent on
commercial radio or MTY, although some high-
profile collaborations with the likes of Jay-Z and
Kanye West are getting noticed.

According to Corncrstone Promotion presi-

o

1 Despitei
27

best-selingindie record.

dodo. 4 Journey goes ntobusiness with Wal-Mart. D Fleet Foxes' debut sells 127000 copies,

20th

But even though some bands dream of turning an
appearance in a ampon commercial o a career.
the real story of the great licensing race of 2008 is

pace. 3TVT ofthe

nIversary |

that while some float. many more will sink

S B o AL,

TO ALL OUR

GRAMMY NOMINEES!

WILL ADAMS

PRODUCI R OF THE YEAR. NON-CLASSICAL
SONG OF THE YEAR - AMERICAN BOY
BEST RAP/SUNG COLLABORATION - AMERICAN BOY
BEST URBAN/ALTERNATIVE PERFORMANCE ~ iif OK

TOM PAXTON
BEST TRADITIONAL FOLK ALBUM
COMEDIANS & ANGELS
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SHEA TAYLOR

ALBUM OF THE YEAR
NE-YO'S YEAR OF 1 HE GENTLEMAN
BEST CONTEMPORARY R&B ALBUAY
NE-YO'S YEAR OF THE GENTLEMAN

SONG OF THE YEAR - AMERICAN BOY
BEST RAP/SUNG COLLABORATION - AMERICAN BOY
BEST RAP/SUNG COLLABORATION - GREEN 1IGHT

FRANCOIS LAMOUREUX MARVEL ENTERTAINMENT

BEST ROCK INSTRUMENTAL PERFORMANCE BEST SCORE SOUND1RACK ALBUM
PEACHES EN RFGALIA - ZAPPA TLAYS ZAPPA FOR MOTION PICTURE. TELEVISION
OR OTIHER VISUAL MEDIA - IRON MAN

cherry lane

music publishing

company inc.

Create. We’ll handle the rest.
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LITTLE VOICE.

?IG STORY.

BARE.

ASCAP VANGUARD SONGWRITER AWARD 2008

FROM CLUBS TO SOLD OUT THEATRES,
OVER 400 SHOWS IN THE PAST 2 YEARS!

“LOVE SONG”

- #1 POP SONG

— #] SONG OF 2008 (BILLBOARD ADULT TOP 40)

— #]1 FOR15WEEKS (AC)

— TOP 1O FOR 19 WEEKS ON BILLBOARD'S HOT 100 CHART
— #7 ON BILLBOARD HOT OO CHART 2008

— CERTIFIED DOUBLE PLATINUM DIGITAL SINGLE

— VHI YOU OUGHTA KNOW ARTIST

— #1 SINGLE IN13 COUNTRIES

LITTLE VOICE
— OVER 1000000 ALBUMS SOLD WORLDWIDE

— TOP 5 SELLING ALBUM AT{TUNES FOR 2008



www.americanradiohistory.com

/ o
YEAR INMUSIC & TOURING

Success

Vampire Weekend Takes A
Bite Out Of The Industry

Kris Chen, XI's senior VP of A&R, is tired of people asking him
about the secret to Vampire Weekend's success. “There is not a
lot of trickery going on behind the curtain,” he says.

It's easy to understand why peaple would want to know his
magic formula: Chen and his \cam have made Vampire Week-
end a bona fide mainstream success. With sales of 1ts self-titled
record at 334,000, according to Nielsen SoundScan, the band has
the best-selling indie debut albur of the year.

Anddon't think the band owes it all to Stereagum and ather
music blogs. as legend has it. "By the ime blogs picked then:
up, the New York Times and Rolling Stone had aleady covered
them,” Chen says. "They weren't made ot broken by the blogs.
1 set a Google blog search update for their name, and by the
time the blogs really caught on, they already had plenty of main-
stream attention.

Some of the credit goes to the way the band came to XL with
developed songs. “As soon as [ met them, it was clear they had
songs,” Chen says. “Almost every song you hear on the record. |

heard a version of it 1n March
2007 when 1 first talked to them.
Many bands create MySpace
pages and get lawyers and man-
agersand publicists before they
even have songs, and that's not
the way todo 1t "

That lack of preparation ap-
pears to have been the fatal flaw
for Black Kids, a band that was
often mentioned in the same
breath as Vampire Weekend
during the fall of 2007. But
Black Kids broke with only a
demo to their name, then took
time outto make an album. By the time they resurfaced, a back-
lash was in full swing. Their Columbia debut. “Partie Traumatic,
has sold 31,000 copies since 1t was released in july, according
to Nielsen SoundScan.

Vampire Weekend didn't have to go into a studio for months
onend. “Many of the songs were already recorded, so all vie had
to do was some muxing and editing to finish it up,” Chen says
“Then they just got on the road and kept going.”

The group's endless touring provided a hoost when it came
tirneto work its album on commercial radio. “The band was every:
where, and they had the most support of any bard I've worked
since Interpol,” says Jeremy Goldsten, XI's national director of
radio promation. “They were always working and always in the
market, which is key, in addition to having a sound that was dif-
ferent but accessible.” The single “A Punk” peaked at No. 25 on
Billboard’s April 5 Modern Rock chart. No. 23 on sister publica-
tion Radio & Records’ April 26 Triple A tally and No. 91 on Bill-

Hollywood ugdcad
VAMPIRE WEEKEND™==

board’s March 29 Pop 100.

The group’s sound also helped the band cross over to MTV,
where it had a number of early adapters. "John Noriis was at
their Cake Shop show in [New York in] the fall of 2007," Chen
says. "The band also put a lot of thought and energy into their
videos and remained very consistent in terms of their look and
their sound.”

One avenue that Vampire Weekend didn't really explore was
synch licensing, which is popular among most indie bands
"They did a song for 'Nick & Norah's Infinite 'laylist, and they've
had some stuffon T shows like '#riday Night lights and 'Gos-
sip Girl,’ but they're not doing ads,” Chen says. "IUs mostly a
matter of preference, and we want to make sure we're not over-
exposed.” [n fact, the band's digital presence has beef muted.
“A Punk” has sold 194,000 copies, according to Nielsen Sound-
Scart, and “Oxford Comma” has moved 71,000, both far less than
the album.

*xokxkkx+xxk BILLBOARD STAR

It's Your Artist’s Time To Sh

Is your artist celebrating a milestone?
Launching a major worldwide tour?
Ready to drop a major new release?

Get the word out through Billboard STARS

The ultimate opportunity to have an
magazine completely dedicated to you

Experience the buzz when key decisio
your artist in the pages of Billboord!

editorial section of Billboard
r artist's career achievements.

n-makers and peers read about

For more information, please contac
Aki Kaneko ® 323.525.2299 » gkoneko@billboard.com
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CONGRATULATIONS

THREE GRAMMY NOMINATIONS

BEST FEMALE
BEST NEW POPVOCAL BEST e
ARTIST PERFORMANCE
-“MERCY"

ROCKFE RR\’

4 MILLION IN SALES WORLDWIDE!

“..THE MOST CAPTIVATING SINGER
TO LEAP THE POND IN YEARS”
- USA TODAY

DUFFY’S 2008 HIGHLIGHTS:

- FEATURED AS VH1'S “YOU QUGHTA KNOW" ARTIST
- GRACED THE AUGUST COVER OF SPIN MAGAZINE
- PERFORMED ON SATURDAY NIGHT LIVE,

ELLEN, THE VIEW, REGIS & KELLY, CBS EARLY

SHOW, LENO, LETTERMAN, CONAN, FERGUSON

& FASHION ROCKS

IAMDUFFY.COM | MERCURYRECORDS.COM
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Bandler: We're still going through the process
of finalizing the decision Right now it calls for
a late-payment fee, which the record compa-
nies are concerned about. The labels have a fur-
ther right to appeal the rulings, We would like
to be fair. Ifthere's a way this issue can be set-
tled, we'll do it

Faxon: The CRB also recognized that there
does need to be improvement in the system of
payments and resolution of disputes. There’s
still much more work to be done going forward
o make the licensing process more effective
than it has been.

Johnson: The CRB decision should be seen
in the larger context of evolving rate predictabil-
ity worldwide. With greater predictability, we
look farwatd ta more fruitful parinerships with
our existing partners and svhat swe hope will be
ahost of new entrants

Renzer: Publishers are generally pleased with
results even though it gave the status quo on
mechamcals and there will be no increase for
five years. But we have what might be the high-
est rate globally for subscription services.
Stumpf: The CRB rulings are a very posi-
tive thing, first and foremost because it mon-
etized royalties due us. which will come
through now. It also helps define and struc-
ture the business model.

Bandier: it was our best year ever, We inter-
nally separated TV and film from commercial
synchronization to 1mprove focus, For the first
time we had some respectable offers for Bea-
tle masters in film: a great use of “Twist &
Shetit” ini [ The Curious Case of Benjamin But-
ton’] and “I'm Looking Through You' in “Ghast
Town.” Ifit's tastefully done, hopefully the Bea-
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Music Publishing
Executives Sound Off
On The Year's Rate
Rulings, Synch Deals
And Tech Advances

thes will agree to the use of their masters in TV.
Faxon: Television producers have found that
enriching their praductions with high-quality
music actually makes their shows more popu-
lar, so there 1s a great deal more demand for
music in the medum. Obviously. there was a bit
ofaslow period m the beginming of the year due
to the writers’ stike, but there is an awful lot of
production going on, with a lot of great music
being puton TV.

Johnson: Warner/Chappell's commitment
to synch licensing is more important than ever
given that many bands are often “broken”
through TV. Despite a difficult advertising en-
vironment and a weakening economy, we are
also ing with several very i i
online synch marketing and licensing compa-
nies that will enable us to reach a broader uni-
verse of potential licensees and usages,
Renzer: We are concerned that advertising
budgets are affected by the economy and that
it will hit the synch business. Since our BMG
dequisition, we are the global leader 1n pro-
duction music So when users look for the
best fees, we expect our Libraries to benefit
because they offer very cost-effective, high-
quality music.

Stumpf: Our synch revenue on TV is higher
than ever, although there is a shight depression
in rates. We are moving to synch the master
and publishing together, which means work-
ing hand in hand with labels.

Bandler: We have the best synchronization
of any major company and how we do it 15 2
trade secret. | don't want to discuss new inno-
vative techniques.

Faxon: Lyrics are now becoming a pretty
significant source of revenue, We just signed
a deal in the U.K. with Sainsbury to put the
lyrics of some of our most important songs
onaline of clothing. Lyrics are now used on

Grand

Royalties

wrapping paper, in greeting
cards, and there are TV shows
that are based on people know-
ing the words to a song.

Johnson: A great example was
our unprecedented and highly
successful partnership with Ra-
diohead on their "In Rainbows”
album. At a time when many
were declaring the band’s inno-
vative release strategy as a sign
of doom for the record industry.

g

1 heNationaIMusic
Publishers Assn . the
Digital Media Assn and
theRIAAreacha
settlement on royalty
formulas for interactive

everyone, With the rates we got
from the CRB, we hope that
monetizes into something that
s profitable for us.

Faxon: [t's rather the absence
of a technalogy that is one of
the most important events of
the year where most major
music companies have now
come to the view that EMI
Music came to more than a
year ago: that [digital rights

we were working closely with

attal impeded con-

the band’s tocre- igf sumer participation in legiti-
ate a one-stop license mate services
that included publishing, mas- | 2 TheCopyrghtRoyalty | Johnson: We are excited

ter recording rights, image and Board approves the about all business models that
likeness. We hope to work with | aforementioned , . . compensate our songwrit-
other in this way thlement, reaffirms ers fairly. Some of these mod-

and offer more one-stop global
licenses in the future.

Renzer: We have been very ag-
gressive, with well over a dozen
clothes manufacturers which
are putting lyrics onto clothes.
Also, Hallmark and American

aownpads

existing mechan cal
royalty rates for physca
product andsetsa

statutory rate for digital

& ntroducedin Cangress
torequire terrestral rado

els tie music to the purchase of
a phone or a device, others in-
clude preloaded content. Also
important are technologies
which better capture and 1den-
tify songs based on melody.
musical structure or lyrics.

Legsiaton

Greetings ling more mu-
sical greeting cards. We have
had huge successes with
“Mamma Mial” this year and in
Europe, the “Singstar” online
music karaoke. We are talking
about licensing an artisy's name
andlikeness for things like per-
fume. Lyrics and sheet music
online are growing businesses
as well.

Stumpt: This year was the
one where the musical greeting cards went
from a novelty to a real revenue stream.

Bandier: The digital space continues to grow:
Streaming is becorning more f an option for

www americanradiohistorv com

topay
performence royalties
4 Chrysalis calls off sale
talks with potentiat
acquirers, citing “global
aconomicand cradit
market conditions:
President Bush signs
legisiation that establishes
anexecutive-branch
“copyright czer"

Renzer: We are very excited
about Universal’s proprietary
online system Royalty Win-
dow, which allows our song-
writers and their business
managers to access their roy-
alty information in incredibly
vivid detail, It's also a great
tool for us, allowing searches
by many variables. Having
said this, there is a challenge
to our industry and to the col-
lection societies around the world to reinvest
in their systems.

Stumpf: A lot of widgets popped up, which s
important to Cherry Lane because we are brand-
otiented and are able to wigirize the music for
the brands,
h For 24/7 publishing news

a

and analysis, see
blilboard.biz/Publishlng

YEAR-END DOUBLE ISSUE


www.americanradiohistory.com

v /@,,4;

IN STORES NQids

CONGRATULATIONS
FROM YOUR DEF JAM FAMILY

NE-YO

6 GRAMMY NOMINATIONS

ALBUM OF THE YEAR- Year of the Gentleman

BEST MALE POP VOCAL PERFORMANCE- Closer

BEST MALE R&B VOCAL PERFORMANCE- Miss Independent
BEST R&B SONG- Miss Independent

EST R&B SONG - Spotlight by Jennifer Hudson (Songwriter award)
T CONTEMPORARY R&B ALBUM- Year of the Gentleman

“Excellent siow-jams fit for sensitive players and
their favorite lady CEOs" - % %% % 4 Stars - ROLLING STONE

“In fact with his smooth, spit polished soul - as well as his
prolific talent for writing for others - Ne-Yo, is emerging more as
a young Babyface” - PEOPLE ®#% %3 3 1/2 stars

“Considering how many hit songs he generates for other artists,
it's a testament to his attention to storytelling detail that he has so
much good material for himself” - USA TODAY %% ¢ 3 1/2 stars

“On his third disc in as many years.. with his Michael Jackson
falsetto not only wears his heart on his sleeve, he lets it bleed
down his cuff® - ENTERTAINMENT WEEKLY

Unlike callous studs..., Ne-Yo makes himseif sympathetic and
vulnerable, and more so than ever on “Year Of The Gentleman”
- NEW YORK TIMES
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‘Democracy’
InAmerica

Disappointing Guns N’ Roses
Sales Show The Limits

Of Exclusives

WHEN WAL-MART
sold 784,000 copies of AC/DC's
“Black ice” during the album's first
week in stores. many label executives
believed that more superstars would
release albums exclusively ihrough
big-box retailers.

And when Best Buy experienced
disappointing sales of Guns N”
Roses’ “Chinese Democracy,” some
of those same executives thought,
well, maybe not.

“Chinese Demotracy” sold 261.000
units in its first week of availabulity. ac-
cording o Nielsen SoundScan. Thatin-
cluded sales at Best Buy, exclusive digital
retailer iTunes and and other stores sell
ing import versions of the album.

While first-week sales forecasts for

TME
AC/DC, “Black Ice” (Columbia)

Guns N Roses, “Chinese Democracy” (Black Frog/Geffen)
Eaies, "Long Road out of Eden” (Eagles Recording Co.)

Journey, "Revelation” (Nomota)

“Chinese Demotracy” ranged from
300,000 to AC/DC’s first-week tally
of nearly 806,000, most major-label
sales prognosticators thought the
alburn might sell between 400,000
and 500,000 units.

So how did one of the most hotly
anticipated releases of recent years
fall so short of expectations? Some
executives suggested that the initial
projections for “Chinese Demecracy”
were out of whack with reatity, con-
sidering that Wal-Mart has 4,200
stores selling music while Best Buy
only has about 950 stores.

But many others say that Best Buy
simply didn't promote *Chinese
Democracy” as much as Wal-Mart
pushed “Black Ice " One major-label

RELEASED
10/21/08
11/23/08

10/30/07
6/3/08

Christina Aguilera, "Keeps Gettin’ Better: A Decade of Hits” (RCA) _11/11/08

SOURCE' Nreisen SoundScan, Tolal sales theough

L

head of sales says he didn't see “any-
where near the TV for Guns as 1 saw
for AC/DC." Also, while no one ex-
pected the consumer electronics chain
toduplicate Wal-Mart's store-within-a-

mote his. They also note that the
decade-plus wait for the record, cou-
pled with the mercunal Rose’s procliv-
ity for not showing up for concerts,
may have finally turned off fans.

for Guns N' R about

ives for Best Buy and

half of the e; for
this story said they had a hard Lime find-
ing “Demacracy” at their local Best Buy.

That was certainly true for Best
Buy's store in the Woodside neigh-
borhood of Queens. After this writer
walked around the store twice look-
ing for “Chinese Democracy,” as well
as checking the Guns N’ Roses sec-
tion in the album bins, store person-
nel pointed out the cardboard fixture
housing the album. Although it was
located at the end of the center aisle,
among other merchandising kiosks,
shoppers waiting in the checkout line
could have easily missed it.

This wasn't the case at mary ather
locations, where the album was dis-
played in the front of the store. Other
executives defended Best Buy, saying
theretailer wasn't to blame for the poot
sales of “Chinese Democracy.” They
pointed out that while AC/DC dutifully
tmade the media rourids to promote its
album, Guns N’ Roses frontmarn Axl
Rose didn't do any interviews to pro-

cuti

BQUSHEN  FRSWEERSALES  TOIALSALES
Wal-Mart 784,000 1,565,000
BestBuy 261000  318.000
Wal-Mart 711,000 3,141,000
Wal-Mart 105,000 544,000

Target 73,000 140,000

erscopé chdn't respond to requests
for comment by press time.

Meanwhile, other retailers that
aren't in on big-box exclusives didn't
exactly mourn the album’s disap-
pointing performance. Some openly
crowed about how the album had
“flopped.” while others said they hope
the éxperience gives major labels
pause before signing another such
del. Music specialty retailers regu-
larly denounce exclusives, saying they
are yet another factor hastening the
demise of the CD business by forc-
ing customers away from destination
music stores with deep catalogs to

The Decline
And Fall Of A
Merchandising
Giant

The new miilennium hasn't been
«ind to LS. music merchandisers,
asoneiconle brand name after an-
other has bitten the dust, Includ~
ing Disc Jockey, Wherehouse En-
tertainment, the Wiz, Peaches. Sam
Goody, National Record Mart,
Spec’s and Sound Shop.

But the most dramatic sign of
the times, even more than the 2006
closing of Tower Records, is the
2008 collapse of the wholesale
giant Handleman,

Handlernan was founded in 1934,
began carrying music in 1953 and
went public in1963. During the '80s
and '90s, it emerged as the domi-
nant rackobber inthe United States.

11998, the company sokd off or
abandoned other product lines like
books, video, computer games and
videogames. At first, this looked
like a smart move, as a newly
streamlined Handleman reinvented
Htself and began a string of highly
profitable years from 2000 to
2006, with practically alt of its busi-
ness coming from music.

Then the good thmes ended as
physical music sales entered a tail-
spin. Handlernan tried to rediversify
in 2005 by acquiring Crave Enter-
tainment, a videogame wholesalen
and REPs, anin-storemerchandiser.
But by the time Handleman man-
agement realized the folly of its
music-centric approach, it was too
late. A sudden reversal in fortune
beganin 2007, andafeuity revolving
credit facility proved tobe its undo-

biz, Aprit 4, eventually

hig-hox states tions.

Of course. none of this affects Wal-
Mart’s strong track record with ex-
clusives, given its self-reported
first-week sales of 1 mllion units for
Garth Brooks’ “Limited Series” boxed
set in 2006; last year’s 711,000 debut-
week sales far the Fagles' “Long Road
out of Eden”; first-week sales of
105,000 for Journey’s three-disc set
“Revelation”; and the etraordinary
success of AC/DC.

“Chinese Democracy” may serve o
remind both labels and artists to con-
sider exclusives on a case-by-case basis.
And whether more ulti-

resulting inpressure fromits lenders.
to liquidate the company. That
process is still underway.

As Handleman stumbled. the
Amarillo, Texas-based Anderson
Merchandisers emerged as a pow-
erful competitor. The coMpany en-
tered the music business in 1994,
whenas Anderson News, it acquired
Western Merchandising from wal-
Mart. it quickly made a name for it
selt with marketing savvy.

For a while, Handleman's supe-
riar systems gave It an edge over

th f miost sales.

and But

mately h deals may d

on how the next one fares

or 24/7 retail news

E
biz andanalysis,goto
billboard biz/retall.

when Handleran was forced toexit
its North American music business,
Anderson emerged as the buyer.
Proceeds from the sale, along
with product retums, enabled Han-
dleman ta pay down its revolver,

OF 1 kretedlas AG/DC Mart r Buy 2 o But some muslc distributors still
L agent, not the sefler. 3 Handleman feaves the music industry, haven't been paid, which Is appar-
1 T 4 CreutGity fles or 5 - ently on the sale of
T bek . Crave and REPs. -&c
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Synch pop: KATE VOEGELE
performs on ‘One Tree Hill."

WannaBeln
Pictures?

The Top 10 Film And TV Placements And
Appearances That Made An Impact In 2008

‘One Tree HIII
‘T'here's getting a song placed in a prime-time show and then there’s getting cast in that Show
to play your ewn music and have the show's creator write storylines for you inspired by pout
songs. Such was the case for Kafe Voegele, who appeared in a six-week Pygmalion story aston
the CW's “One Tree Hill” as un up-and-coming singer/songwriter. Voegele landed the hagaes
ter after “One Tree Hill" creator Mark Schwahin sent an all poinits bulletin to managers andla-
bels describing the kind of artist he was looking for to showcase—a female singer /songwriter
who would appeal to the show's lrget sudience of young women. “I just felt like a lot of mu-
sicians have that innate ability to cross over to acting,” he says. “They're used to the camera,
and they're used to performing.” Each week Schwahn took ane of Voegele's songs and wrote
a storyline to complement 1ts lyrics and tone, with Voegele's performance becoming a center-
piece. “Mark selected the songs, und he knows the audierice so well that it had a big effect on
them.” says Voegele's manager, Debbie Wilson of Wilspro Management. Each episode ended
with an ad card that displayed the name of the song. “Wirat he's done for her is created a con-
sistent platform on the show,” says Dyana Kass. senior marketing director at Interscope. “It's
priceless.” Schwalin says he “didn’t earn a penny” off of Voegele's appearances, besides the
mutual prometional activities the artist undertook by mentioning the show during concerts
For an encore, Voegele and her character, Mia, return to the show in the coming weeks fora
string of appearances to help promote her next album, due in first-quarter 2009.
By the numbers: The week afier Voegele made her january debut, sales of her album “Don’t
Look Away” jumped to 10,000 from less than 1,000, according to Nielsen SoundScan

| 1 R “Juno,” "M Mial,” "Twilight™ it
No.1on the Bilboard 200. 2 *Hannah Montana/Miley Cyrus Best
of Both Worlds Concert Tour” becomes top-grossing concert film
with $65 million, 3 "Amencan Idal* finate nets 31.6 million
viewsrs, beating Academy Awards viewershio 43 Disney's
synergy strategy scoresbig for Jonas Brothers. B CBS
Lionsgate, Universa! Pictures invest i iabei of fshoots,
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‘Pineapple Expess’
Two snippets of L. A “s“Paper
Planes” in the moygistraite:
the lyrics “1 fly like puper/Gei
high like planes*and punctuat:
ing gunshots—couldn’t have
been more perfect for “Pineap-
ple Express,”aone-of-a-kind hy-
brid of stoner flick and Tarantino
homage. The snippets sparked
up digital sales of the ingle and
resurrected the critically ac-
claimed album "Kala” months
after its initial release. The two
versions of the trailer have been
seen 22 million times on
YouTube.

By the numbers: “Pincapple
Express” was released Aug 6:
when the trailer was in heavy
rotation in the two weeks hefore
the film opened, sales of "Kala”
went from 5.000 to 9.000 to
11,000 for the week ending Aug,
10, according o Nielsen Sound-
Scan. For the week ending Aug.
3, sales of * Paper Planes” stood
at 102,000, up from 59,000 the
previous week. For the week
ending Aug. 10, sales jumped
again te 136,000

SuperBowl Xl
In the post-wardrobe malfunics
tion era, the NFL has 1dien eare
to pick halftime entertainsitent

“You're Gonna Miss This” in
front of a TV audience of 12.1
million viewers

By the numbers: Adkins’ greal-
est-hits album, “Amertican
Man,” was reprotmoted to coin-
cide with his appearance on the
show; during the program’s
three-month run it sold 133,000
copies, according to Nielsen
SoundScan, posting weekly
numbers not seent since its
debut in December 2007,

‘Saturday Night Live*
This British singegBould wiie
a mce little thanfeyoll note to
Alaska Governor Saral Palifi.
Fourteen milliorilyrs Lutsed
in to “Saturday Night Live®of
Oct. 18 to Palin’s debut and

caught Adele’s two-song set. She
performed “Chasing Pave-
ments” and “Cold Shoulder” to
the show's biggest TV audience
inalmost 15 years.

By the numbers: The week be-

with a slim-t

boob flashing, Tom Pettyfitthe
bill perfectly. He performed a
solidset with the Heartbreakers
that included "1 Won't Back
Down,” “Free Falling” and “Run-
nin’ Down a Dreamn.” An added
bonus: The game scored arecord
97.5 million viewers, according
‘0 Nielsen Meda Research.

By the numbers: Petty's impact
onthe charts was immediate; for
the weekend ending Feb. 3-—the
day of the Super Bowl—his
“Greatest Hits” album sold
11,000 copies, up from 6,000 the
previous week. In the full sales
week after the game, the album
s0ld 33,000 copies, according to
Nielsen SoundScan.

fore the Adele’s
*19" sold 4.000 copies. accord-
wngtoNielsen SoundScan. The
week after, it jumped to 11,000;
and for the full sales week that
ended Oct. 26, it sold 25,000.

VH1:Behind i
How to revive a boy band inlits
new adult form? Bty —crafta
dishy behind-the.sceneslookal
New Kids on the Block's career
that includes the tale of how
theyreunited. "New Kids on the
Block: A Behind the Music Spe-
cial Event” was a90-minute doc-
umentary that led up to a live
broadcast of the first three songs.
from a Sept. 18 conceri in their
hometown of Boston.

By the numbers: In its debut
week, NKOTB's “The Block”
5014 95,000 copies, Janding itat
No.2 on the Biliboard 200. Their
“Greatest Hits” set also sold

Doors Down's “Citizen Soldier.
The clip appeared on 24,000
movie screens—approximately
65% of all U.S. theaters, accord-
ing to the advertising agency
LM&O—and directed viewers
to the Army National Guard's
Web site for a free download.
The song also was featured in
3,200 theater lobby kiosks.

By the numbers: According to
Nielser 8oundScan, 74,000
copies of the song were sold dur-
ing the month of January when
the in-theater promotion was at
its peak; 50,000 downloads were
available for free on the National
Guard Web site.

The Late-NightGlrcuit
American late-night shows tar
get vasily differentatudicnices,
but Estelle conngeted w it all
of them to promotesher debut
aibum. "Shine,” andfs catchy
single “Ametican Boy” in the
course of a few weeks.

By the numbers: As Estelle
was making the rounds in May,
"Shine” sald 41,000 copies, ac-
cording to Nielsen SoundScan,
her best month to date. Sales
of “American Roy” gained
steam each week, with 19,000
copies sold the sales week end-
ing May 4 compared with
34,000 copies sold the sales
week ending June {

'The Hlls*

As part of MTV « Sagw o1 e
winsome and toafiigan Loy AR
Beles, White Tic AfGajE b
formed “Mr. Right” and “The
Letdown” at an event in Holly-
wood ostenisibly tit together by
ostensible Epic employee Aud-
rina Partridge.

By the numbers: For the week
ending Sept. 21, after the band
uppeared on the show, its album
"Walk This Way" went from sell-
ing less than 1,000 copies to
4,000 capies, according to
Nielsen SoundScan

S ;amencanidor
In its seventh searon, Wmen-
can Ido!" used Berrag SHolly-
wood's Not Ammerica® for the
baoting ceremion dufig the

early Hollywoodirounds. De-
he sh Ferras’

5,000 that week, to
- Nielsen
tALE N
The Celebrity Appranfice’
Are reality TV appearanc oi ea-
reer suicide? Trace:adking | AtaTheater Near fau
proved this isn'tnecessar{lyse,  [fyou saw a movie m the first
and got an hour of exposure  halfof 2008 and sat down before
each week on NBC’s “The the trailers, you invariably saw
Celebrity " Forthe  the ional videa for the

finale, Adkins performed

www americanradiohistorv com

Army National Guard using 3

pi
tune had the bigger impact,
leading to performance appear-
ances on “Today” and the TV
Guide Channel.

By the numbers: The week
faltowing its “Idol” debut, the
song sold 12,000 copies and
had two weeks above 20,000
in May. .
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PERHAPS REALIZING
that HD radio is ot an answer to the
imevitable growth of on-demand en-
tertainment, radio companies took a
giant step forward in 2008 by embrac-
ing online and mobile applications
like never before. While Clear Chan-
nel, with centralized Wel site desigu
services and such innovative Web
programming as its “Stripped” con-
certseries and “New" artist spotlight
program, has long led the way, other
broadcast groups also made momen-
tous strides

No company increased its commil-
ment to the digital space in 2008 more
than CBS Radio, which announced a
content and advertising partnership
with AOL Music in March. Since then,
150 CBS Radio stations and 200 AOL
Music [nternet stations are now pow-
ered bya CBS Radio player. Thecom-
pany also launched Play.it, v hich lets
listeners create their own stations

And on Dec 3, CBS Radio an-
nounced an agreement to power
Yahoo Music’s Launchcast Radio. Be-
ginning in early 2009, | aunchcast's
150 stations and more than 150 CBS
Radio stations will be combined.
with CBS Radio assuming sales re-
sponsibility for the entire portiotio.
A newly created CBS Radio player
will be integrated into the Yahoo
Music site, and Launchcast will be
made available to Firefox, Mac and
Safar users

Tomeethigher royalty payments as
mandated by the Copyright Review
Board, [nternet radie services are

Genre Remains Tops Among Music Formats

Clearer
Channels

Radio Stations Begln To Untangle
The Web =

underincreased pressure to monetize
their Web traffic with advertising. Por-
tals like Yahoo and AOL are geared for
nattonal ad sales, not the localized sell-
ing that radio specializes in.

Greg Thompson, Capitol Music
Group executive VP of promotion for
North America, welcomes radio’s dig-
ital expansion. “There’s an old expres-
sion. ‘Adapt or die,” which | think 1s
very pertinent.” he says. “Radio needs
to hold onto their audience.

“People want their audio streams.
They re not hung up on if it comes off
this or that or whatever.”

Thompson adds that Clear Chan-
nel's “Stripped” series gave an eatly

boost te Katy Perry’s career. “Tt
quickly helped build the Katy Perry
brand so that it's not the ‘1 Kissed a
Girl' song, 1t's Katy Perry,” he says.
“"Now she's got a couple of No. 1
records under her belt and they've
got some great content. We've built
the brand together.”
Nashville-based Lynnette Gar-
bonola, VI of new media for Warner
Bros., appreciates the one-stop shop-
ping that Clear Channel Online &
Musicand Citadel [nteractive provide.
“You can hit all the stations 1n one
shot,” Garbonola says, noting that
she’s particularly positive about Clear
Channel's “New” program. “They're

able to introduce newer artists ssencr
than the radio stations themselves can
because of the shorter plaglists ”

Anothet gpportunity opened
when the latest edition of the 1Phone
made it easier for broadcasters to
make their stations available to mo-
Dbile histeners. Jacobs Media, a radio
consulting company, recently an-
nounced the development of an ap-
plication for the iPhone that lets
listeners access station’s streams
with the touch of a button.

Doug Perlson, CEO of the adver-
tising company TargetSpot, says that
the iPhone will help radio The com-
pany works with advertisers to target
pure-play sites like Yahoo Music or
terresirial radio streams like those of
CBS Radio and Entercom. "The
iPhone bas had a big influence on
radio for mobile devices.” he says.
“because. a) you've got everyone
working on an 1Phone app, and b)
we're starting o see a proliferation
of BlackBerry apps as well.”

And while 2008 seerned like a break-
through year for radio on the Web,
Perlson says the best is yet to come.
“It seems like a watershed moment,
but next year could also be ground-
breaking,” he says. “I wouldn't be sur-
prised if we went from seeing a
proliferation of applications to a pro-
liferation of actual users -

Additional reporting by Antony Bruno.
b] For 24/7 radlo news

2 and anaiysis, o to
billboard.blz/radlo

The king is dead—long live the king. Country
radio, long the most popular radio format, is no
longer on top Out of 2,064 U.S. stations, the
news/talk format now leads country, which airs
on 2,024 stations—down 30 from a year ago.

News/talk has gained 40 stations since No-
vember 2007, according to M Street, a company
that tracks such statistics. The format has
gained 250 stalions in the last five years and
450 in the last decade.

Country has lost more than 350 slations since
1998. But1t's still on top ameng current-driven
music formats. Contemporary Christian is second

with 945 outlets, followed by Spanish {922), AC
(671) and top 40 (497). Contemporary Christian
continues its upward growth, adding 28 stations
from a year ago and mare than doubling from a
decade 1go. The number of Spanish, AC and top
40 stations basically stayed flat during the last year.

Other contemporary formats with more than
300 stations include alternative rock and hot AC,
Toth with 380 stations; Southern gospel (322);
and rock (310).

|azz which has lost autlets in New York and

j\

250
—~—
NEWS/TALK
200!
e
1500
1000
T — - AC
500

her markets from
153 stations a year ago to 126 in November. —KT'
08 ‘03 08
1r ntinues to fall, i il ‘thelp. 2 e People
New York, Los Angeles and Chi 3 sirusand XM merge, resuitinginlayoffs and reduction of duplicated
programming. <} CBS Radio and others finally make Internetand mobile opti The price point for HD
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g and interest st lag
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What a difference a year makes.
After pushing back the roflout of
Its Portable People Meter ratings
service fate last year in top mar-
kets fike New York, Los Angeles
and Chicago and then eventually
introducing it, Arbitron ended
2008 facing a chailenge at the
other end of the spectrum. On
Nov. 18, the TV ratings giant (and
Billboard sister company) Nietsen
Media Research announced that
it will begin measuring radlo in 50
smaller markets.

The PPM had a topsy-turvy
2008, In June, unsatisfied with au-
dience sample sizes, broadcast
groups kicluding Cox, Clear Chan-
nel, Inner City Broadcasting, Saga,
Cumulus and Radio One sent alet-
ter to Arbltron demanding that
the rollout be delayed yet agaln.
Broadcasters fear that If sample
sizes aren't accurate, the ratings
of their statlons will suffer, result-
ing in fower advertising revenue.
Thisis particularly true of stations
that target younger demograph-
ics and/or minorities, which are
typlcally difficult to sample due
toa lack of Interest on their part.

Groups like the Assn. of His-
panic Advertising Agencies and
the Nationat Assn, of Biack Owned
Broadcasters registered their con-
cerns about what they feel s in-
adequate sampling of minorities.

Then the lawyers got invelved
Before the PPM launched, the at-
torneys general of New York and
New Jersey sued Arbitron to delay
the service’s introduction in the
Big Apple. Arbitron quickly coun-
tersued New York Attorney Gen-
eral Andrew Cuomo At press time,
the Federal Communications
Commission stiil hadn't decided
whether it should investigate the
accuracy of the PPM as some
have reavested.

But not everyone is down on
the PPM: CBS, Emmis and
Greater Medla support it. In May,
€85 Radlo president/CEO Dan
Mason sald during an Arbitron
conference catt that "what we
want to do at CBS, and we've
taken the stand, we want better
measurement. And we llke elec-
tronic measurement becauseit’s
the future.”

By the end of the year, Arbitron
will use the PPM to measure au-
diences in 14 markets. The com-
pany then plans to expand the
sefvice to the top 50 markets by
the end of 2010, —KT

ILLUSTRATION BY THOMAS VASQUEZ
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Latin

IndependentThmkers

With Latin CD Sales Down More Than 20%, Indie Promo
And Marketing Strategies Shined By Leila Cobo

For the past three years, Las Inquietos de Norte have been stirring
ap quite a storm on the West Coast, playing rowdy shows punctu-
ated by shattering guitars and screaming female fans surred intoa
fienzy when the drummer whips off his shirt.

It sounds like the reaction to a rock group, bul Los Inquietos
are a norteno basid known for music that ranges from romantic
torisque, with profanity and strong themes—including drug deal-
ing—often present,

And during Thanksgiving week. afier years of toiling as an
underground indie group, Los [nquietos cracked the top 10 of
Biliboard's Top Latin Albums chart with “La Borrachera.” They
did it with the help of a new label—indie Siente—and a major
distributor, Universal.

At a time when Lahin music finally started to feel the stress of
a struggling marketplace, Los Inquietos’ showing exemplifies
how an ind approach to g and re-
Ieasing albums has permeated many of the Latin success stories
seen on and off the charts in 2008.

" says

“Thekeyi VP ofmusic
Jorge Pino, wh “Th tstrong
onradio o television. But movement in the [live events circuit)and
the clubs is what is really muking them seil.”

Like all music, Latin has refied almost exclusively on radia
for exposure in recent years. Bat while the niainstrearrt market
has seen a downturn i sales for several years running, Latin
musicin the United States remained on the upswing from 2001
until last year. according to Nielsen SoundScan. Ouly then, it
seemed, did the marketplace catch up to Latin music, with the
d d trend thanks to the deflation of the reg-

gaetén movement.

In that atmosphere, 2008 looked bleak, and sales are down miare
than 20% compured with last year, according to SoundScan. And
yet, the past 12 months have seen a2 smattering of bright spots,
driven in many cases by a scrappier market approach.

The successes range from major-label hits—like Luis Fons's “Pal-
abras del Silencio” 1Umversal Muslc latmo) wi nch has received ag-
gressive I mar] acts
like Diana Reyes. El Trono de México (both on DBC)and La Apuesta
(Serca}, which are distributed hy indie Select-O-Hits.

“We're out there trying to cultivate new labels, labels that are
leaving major distrilnition and artists thatare being let go and are
looking for an alternative,” says Select-O-11its VP Johnny Phillips,
who distributes DBC, Serca, Far Music and Aguila Records, among
others. The company started to distribute Latin product only last
year and is known for being proactive in working in conjunction
withlabels. “For us, it inabusi ’s
not gmwmg, ifthat makes ;my sense,” Phillips says.

indie acts that huge numbers, many
sell fewer but arestill profitable. In many cases, their labels are their
own—or they are small enterprises, often launched by former ex-
ecutives who have tcfi the majors and have valuable expertise.

“Ifyou can manage your overhead, get talent and manage the
recording budgets correctly, you make money, even if you sell
10.000-20,000 pieces,” says producer Sergio George, who recently
started a new label. Top Spot Music.

Irsabout “mianaging expectations.” adds [cff Young, who was
formerly VP of sales and marketing for Utiivision Music Group
and now has his own consultancy, Venetian Marketing Group.

“Nobody is better than [the majors] to put out the big names,”
Young says. But those same big guys “don’t have the resouzces to

togr

Notes from underground: AVENTURA

STRIKING UP THE BRAND

SPRINT. FORD
BOOST JUANES

care for these middle-of-the-road artists.”

Because they have limited budgets, for example, Latin indies are
highly creative when it comes to radio promotion, possibly the
biggest expense. "There are no advances. I'd rather give an artista
higher royalty rate,” Young says. “if you do that, breaking even be-
comes much more manageable. The expenses have to be minimal.”

Young advocates going market by market in order to see what
works and what doesn’t. as opposed to launching a national
radio promotion.

And while majors with huge names often duke it out for a No. 1
position on the charts, “['m not looking for a top 10 hit,” Pino says
“I target stations that [ know generate sales for my specific artist

{na cost-conscious world, different types of deals can be good
deals. Salsero Willy Chirino is a partier with event production
company/label Eventus, and together. they put out his albums
and promote his shows Reyes is a partner in her new label DBC
and has signed other acts, like El Trono de México.

In other cases. indic labels have the same types of structure and
functions as majors, but their size drives costs down and makes
them more agile. “An indie doesn’t have a lot of catalog, so they're
willing to go the whole nine yards.” says Marti Cuevas, director of
business and legal «ffairs for indie Premium, home t6 Aventura,
one of the maost successful Latin acts in the marketplace

The key, Cuevas says, is speed.

“I can get a phone call today where [Aventura lead singer An
thony “Romeo” Santos) says, ‘We have this great guy in the stu-
dio." and | can go down and cut a check right there and then.”

Premium is owned by Franklin Romero and has some 18 em-
ployees, divided between Santo Domingo and New York. where it
operates from Cuevas’ home. The label has a publishing arm whose
toster includes Santas, a top songwriter, and it also has a smal per-
centage of Aventura's merchan-
dising and touring,

Like Venervusic, which is dis-
tributed through Universal, Pre-
mium is distributed through
Sony. The bulk of the promotion
and marketing is done by the
label itself. and this is where all
indies. finally,are created equally.

“We all do everything,” says
Pino, who three years ago was
president of EMI U.S. Latin
“Right now I'm on the road in
Puerto Rico, visiting a distribu-
tor. Last night t had dinner with
the peaple from radio. Indies are
still passionate. We still want to
take on the world " v

LOS FABULOSO
CADILLACS GET PERSONAL |

TOYOTA JARGETS THE
REGIONAL MEXICAN
AUDIENCE

VERIZON SUPPORTS RBD,
CAMILA, TOBY LOVE

ATRT FEATURES
FONSI, THALIR
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Uruguay drops VAT: Uruguay became the first country in
Latin America—and perhaps the world—to grant an exemp-
B ofvalue-added taxes from the sale of music CDs and DVDs.
The law. which went into effect Sept. 1, cffectively lowers the
pelet of egitimate music products by eliminating the sales tax
forghe consumer.

The law was crafted via a joint initiative between the govern-
ment and Uruguay’s lacal IFP1 office (ACUD), the Assn. of
Uruguayan Authors and the Assn. of Uruguayan performers. The
move doesn't directly affect the bottom line of songwriters, labels
or artists themselves—bul in a rare display of solidarity, the ra-
tionalc behind the law is that by lowering prices and spurring
sales, the entire industry benefits.

Uruguay is a small country with a tiny music market; yearly
salesdo notexceed §4 million, according to IFPI nunibers. How-
ever. the country’s imitiative is being closely watched as a blue-
print for the rest of the region

Artists take a social stance: From Man4’s Sclva Negra Foun-
#1100 1o Tloria Estefan's namesake foundation, Latin acts have
ahistoryol altnzism and social activity—but 2008 was the year in
whigt Latin artists became instruments of policy-making.

\icky Martin took his fight against human trafficking to Wash-
ington, DIC.. and the United Nations in partnership with the Inter-
American Development Bank. Juanes staged a
massive, nonprofit concert for peace at the Colom-
bia/Venezuela border and was named goodwill
ambassador to the United Nations for his efforts
1o ratse awareness on the effects of landmines.
Ricardo Montaner partnered with UNICEF to
produce a documentary on marginalized chil-
dren throughout the continent. Through a mass
concert in Mexico and Argentina, Shakira spear-
headed the launch of ALAS, an organization ded-
lcated to early childhood development.

@h}ulc saes thrive: Preloaded phones
ve 4/uekdy become de rigeur for top acts, with
@8, Ik Belanova, moving more units on the
phone PamiY’ According to IFDT, digital's share

Group,

LatinAmerica:
INnWithTheNew

From Legislation To Artist Activism To
Mobile Music, 2008 Was A Year Of Firsts

T Universal Music Group
scquires Univision Music
Latinalbum
salesdrop20.5%.
compared with last year.
3 Aritronralisoutthe
Portable People Meter
amidprotests. 4 Latin

Her hips testify: SHAKIRA
and Mexlean President
FELIPE DE JESUS
CALDERON at a Columbia
University conference.

Colembia. Movistar is experimenting with pricing; for exaruple,
the company is charging what amounts to 85 cents per track in-
cluding transmussion fees in Colombia.

Price will be a crucial factor in determining whether these stores
can make up the revenue lost to piracy. Golombia got its first dig-
ital music store in March with America Movil's Ideas Comcet
store. Mobile downloads were priced at $3 each. a high price for
Colombian consumers. And in Mexico, Movistat's per-track price
comes out to about $1.50 U.S.—still a lot more than free

Tween music grows up: Jonas Brothers went platinum (80,000
pliysical capies) and gold (40.000) with their two Disney/Univer-
sal albums in Mexico, according to the trade group Amprofon:
“High School Musical 3: Senior Year" also topped the charts there.
Disney even produced country-specific versions of “High School
Musical” in Mexico. Brazil and Argentina, along with the accom-
panying CDs, DVDs and tours.

In addition to Disney, Nickelodeon Latin America threw its hat
into the ring with its first tween novella, “Isa TKM,” a music-heavy
show with a soundtrack to be released by Sony BMG. And Cris
Morena (creator of such imternational hit shows as * Rebelde Way")
and her partner RGB Entertamnment signed a three-year deal with
Televisa for development and international distribution of
Morena’s programs. Cris Morena Group concepts have spun off

successful musical acts, most prominently
Mexico's RBD.

In A Year Of Declining Sales,
Top Latin Music Executives Describe
The Strategies That Worked

VET NEW ACTS ON YOUTUBE.

“It really apens up the doors to getting

closer to the consumer and finding out

what they like early on,” Seroussi says.

“That was the case with Pikadientes [de

Caborea]. . . Iheard the song [“La Cumbia del Rio™] and saw
all these clips on YouTube of the guys and other bands cov-
ering the song . .. You can get a glimpse of how people re-
acted ata show, and not one that was staged for you.™

LOOK OUTSIDE YOUR HOME TURF.

“I don't recall any compilation being as
long on the charts as "Idolos: De México
Para el Mundo’ was." Lépez says.  ‘ldolos’ g

was unique for us because we ran a very

Intense [direct] marketing campaign . . . we ran the cam-
paign not only on Univislon-owned networks but ona lot of
networks, and it Proved to be very effective.”

USE VIRAL MARKETING.
“We trlpled our effarts inviral marketing

and had great results with Luis Fonsi,

Juanes and Enrique Iglesias,” Kolm says.

“For fans, having news about what their artists were doing
priorto hi key el-
ement was synergy obtained from brands that developed
major publicity campaigns around key releases.”

WORK RELEASES FIRST IN LATIN
ACCOUNTS TO GAIN TRACTION FOR

MASS MERCHANTS.
L locks up maijoril touring: * 10 Exitos de Oro’ by La Apuesta was out
Live Nation’s five-year exclusive deal fortwo in Lati s

with protiotey heavyweights C1E and Time 4 Fun
guarantee§ mc)tou ring gianta dominant footprint
0 Mesico and South America for most interna-
tional tours. Uyider the agreement, Live Nation
ensures a steady supply of talent to fill venues from
Chile and Brazil to Mexico and Argentina, and the
local promoters commt their calendars and re-
sources to international acts brought in exclusively
Dby Live Nation
Ocesa, CIE's live entertainment division in Mex-

e LatinAmerican music market—nearly all

fier America Movit's tdeas Telcel music store in
2007, competitor Movistar de Telefonica began
rolling out its own digita] music store this year
in several countries, including Mexico and

albumsales,

YEAR-ENO DOUSLE ISSUE

venturento touring

venus records, hits
500,000 markin Mexican

ico, 5% of concerts there, according to
Live Nation “By having an exclusive relationship

nfit mobfle—hit 12% for the first haif of 2008, business. O Regiona} with them it really gives us a nice advantage when
up from 10% for the same period in 2007 Mexican artist Vicente we're sitting down talking with an artist, that we
Following the launch of regional wirelesscar- | Femnandez breaks US. have this great partner south of the border,” Live

Nation CEQ of North American music Jason Gar-
ner told Billboard in August.

Additional reporting by Ray Waddell.

www americanradiohistorv com

before Wal-Mart," Philllps says. "The single was big in Mexico
and it took a whife for it to get worked here, but once it did, it
began to get carried by the mom-and-pops and, finally, mass
merchants. Now, we're nearing 80,000 coples shipped.”

LOWER THE MID-LEVEL PRICE

ON TICKETS.

For 2008 concerts, “we made a lot of the
offersin 2007 in a healthy economy,” Leon
says. Though Juanes sold 23,000 tickets
inLos Angeles this year, “maybe we could have done 28,000

had gotten =1 " ~from . By
the time tickets went on sale for Wisin & Yandel's show at 'S
taples Center, Leor ge price f "
than $65. "Now  she says,
termine what the artist ks worth." —LCand ABY
DECEMBER 20, 2008 /// www.blilb 41
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MakingISPsPa

Can European Lawmakers Save The Music?

Bono has been trying to change the
world for 30 years. His manager
tried to do it in 30 minutes.

Atthe MIDEM conference in Jan-
uary in Cannes, U2 manager Paul
McGuinness delivered a keynote ad-
dress that accused Internet service

McGuinness o1 U2, he was gen-
uinely concerned for new artists
coming along. And it’s new artists
that are suffering.”

When McGuinness spoke, a sim-
ilar idea was already on the govern-
mental radar in France. where the

of U ing

providers of building * ibilli
doliar industries on the backs of our
content without paying for it.” I1e
demanded that they commit to
fighting piracy and suggested that
they canld coliect revenue for copy-
right holders.

The speech quickly became the
main topic of conversation at the
conference and spread from there
to the mainstream media. And al-
though the 1dea that 1SPs should
take responsibility for the music
piracy taking place on their net-
works had been discussed at simi-
lar conferences for years,
McGuinness immediately got 1t in
front of a wider audience.

“People realize that when some-
one of Paul’s status speaks out,
there’s gond reason for it,” says John
Kennedy, chairman/CEO of the in-
ternational trade body 1FP1, which
has focused on the issue for years.
“He wasn’t trying to o it for Paul

Yy

(MOU) between 1SPs and rights
holders that would ultimately lead
to President Nicotas Sarkozy's “In
ternet and Creation” Jaw had been
signed in November 2007. But his
speech may be the silver lining to
the black clouds hovering above the
music industry.

Since then, the French senate has
approved Sarkazy's law, along with
the “three strikes” policy that would
cut off the Internet connections of
persistent copynight infringers (bill-
board.biz, Nov. 3). The draftstill has
to be adopted by the French parlia-
ment to become law. with debates
expected by the end of January. If it
is, independent administrative au-
thority HADOPI will be setup toen-
force the disconnection policy.

French labels are already count-
ing their poulets thal HADOPI will
be functioning by the spring—and
issuing as many as 10,000 first warn-

ings per day.

“Rights holders are working to-
gether to act as one when HADOPI
is in place,” says Marc Guez, direc-
tor general of the label collecting so-
ciety SCPP, who says the industry
will contract with a private company
to identify infringers once the law
is passed.

“We will be satisfied if illegal
downloading is halved within a year,”
says Jéerbme Roger. director general
of SPPF, the French agency that col-
lects performance rights on recorded
music for independent labels

AU K. study conducted by Enter-
tainment Media Research suggests
that warning schemes can have an
impact: 75% of illegal downloaders
say they would stop if they received
awarning from their 1SP.

That will be tested first in New
Zealand, which recently passed the
Copyright {New Technologies}
Amendment Act—essentially the
world’s first three-strikes law—
that's due to take effect in February.
But the French National Assembly
vote holds the key to the future of
such initiatives,

“The great thing about the
Sarkozy proposal is that it's educa-

tional,” Kennedy says. “Everybody’s
aware their connection is at sk, so
ahuge percentage of people will just
stop without the industry having to
do anything.

Where France leads, the United
Kingdom may follow. On Juily 24, six
leading ISPs—Virgin Media, BSkyB,
Carphone Warehouse, BT, Orange
and Tiscali—joined U K. trade bod-
ies the BPI and the Motion Picture
Assn. as signatories toan MOU bro-
kered by the government’s Depart-
ment for Business, Enterprise and
Regulatory Reform (BERR),

Under the MOU. the music in-
dustry organizations and ISPs agree
to certain principles, including a
trial delivery of up to 1,000 warning
leiters per day to subscribers en-
and

there has been "real progress.” But
1an Clarke, public affairs manager
at the Internet Service Providers'
Assn., says he's concerned that its
other members are not involved in
the discussions.

“For any system to work, it’s im-
portant that it has buy-in right across
both industries,” Clarke says. “It's
not that companies will oppose the
agreements just because they're not
involved, but it may be their inter-
ests are not being represented.”

Kennedy says that he's nervous
about the process. “We don't ieed
legislation for the sake of it but the
truth is that U.K. ISPs will not vol-
untarily accept a code, not least be-
cause they already know Carphone
Wareliouse won't sign up for 1t.”

gaged in copyright i
a commitment to wark an 4 plan ta
deal with repeat offenders.

The latter may prove to be the
sticking point in the efforts to in-
troduce a three-strikes policy in
Britain. Virgin Media and BT were
already sending out “informative”
jetters before july 24. But as re-
cently as April, BP1 CEO Geoff Tay-
lor and Carphone Warehouse
chairman Charles Dunstone were
involved in a war of words after
Dunstone said that he would never
disconnect a subscriber based on
orders from a third party.

BPI public affairs director Rich-
ard Moilet worked on the MOU and
the parallel BERR consultation that

o

‘Without the
threat of
legislation, they
will do as little
as they can.’

—U2 MANAGER PAUL
MCGUINNESS

co

will recommend a permanent frame-
work to the government. The gov-
ernment is already on record as
preferring co-regulation, although
Mollet says this needs to be backed
up by a “statutory or legislative ob-
ligation for 1SPs to have effective
measures in place to prevent copy-
right infringement.

Perhaps significantly, none of the
six [SPs would make an executive
available for an interview, although
BT did issue a statement saying

British groups have
also been vacal in their opposinon
to a three-strikes law. “Consumers
are not going to return to the con-
sumption patterns of the past any-
more than they would have returned
to horses 1o meet their transport
needs after the internal combustion
engine had entered the scene,” Con-
sumer Focus said in its submission
to the BERR. “We consider discon-
necting consumers from the Inter-
net for alleged file-sharing activity
to be 2 disproportionate sanction.”

Kennedy says that progress has
been made at the European Com-
mission, despite the Sept. 24 pas-
sage of amendment 138 to the
European Parliament’s telecoms
package, which stated that “no re-
striction may be imposed on the fun-
damental rights and freedoms of
end users without a prior ruling of
the judicial authorities ” That could
have made a French law unenforee-
able. But European telecommunica-
tions ministers removed the
amendment at & Nov. 27 meeting

‘Once that amendment reared its
head, everyone started running
scared,” Kennedy says. “U'd still like
to think a recommendation, if not
legislatian. is in the pipeline. Viviane
Reding has said. 'Doing nathing is
not an option.’ * Kennedy contin-
ues, referring to the EC commis-
sioner for information society and
media, *but ['m worried that, back
in Brussels, doing nothing is very
much an aption.

Until the major European nations
take their own steps, Brussels is un-
likely to act. That would leave the
music business relying on the courts
of various individual countries in
the hope that a patchwork quilt of
legal judgments could add up 1o Pan-
European law by default.

TOP F 1 Durngayear of 1g at EMI UK., chair £0 Tony Wadsworth high-level exits. 2 The Ei nG the

GL¢ copyright term for i from 50 to 95 years. <3 Europe's authors’ bod toend* ive®
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The strategy has brought some
Success, O Nov. 26 the Danish ap-
peals court upheld a decision that
ordered the 1SP Sonofon to block ac-
cess to Pirate Bay, the notorious
Swedish BitTorrent tracker. And a
Brussels court gave the Belgian ISP
Sarietan Oct. 31 deadline to install
measures to filter out copyrighted
works belonging to members of au-
thors' society SABAM,

There have also been failures. In
March, the Italian Guarantor for the
Protection of Personal Data ruled
that individual privacy took prece-
dence aver copyright protection after
4,000 Internet users were sent let-
ters by a law firm acting on behalf
of the German label Peppermint.
This was “definitely a move in the
wrong direction,” according to Enzo
Marza, president of FIM!, the major-
Isbel trade organization.

An Halian court also overturned
aruling that the country's ISPs had
toblack access to Pirate Bay, al-
though Mazza expects ltaly’s
supreme court to uphold the angi-

—_—

nal ruling

That's why Kennedy describes
[FP¥'s ongoing campaign as “like
[British celebrity ballroom show]
“Strictly Come Dancing’: two steps
forward and one step back.”

And the situation in Europe may
prove simple compared with the one
in America, where business imper-
atives—as opposed to legal ones—
seemn to hold the most sway.

Warner Music Group is in the
early stages of exploring the idea of
adding a surcharge to ISP accounts
that would pay labels for the music
traded over file-sharing networks
Others hope that, as increasing file-
sharing traffic strains upen their
networks, 1SPs will have their own
reasons to place limits on the
amount of data that users can share.

Other industry executives believe
it will take the threat of a three-
strikes law in the United States to
getthe |SPs to the negotiating table.
The U.S. telecom lobby 1s particu-
larly streng, and any attempt to push
through a law would face strong op-

WORLD WAR ISP

Copyrights, Courts And Cooperation
Across Europe By Tom Ferguson

UNITED KINGDOM vt the music business favors a legisiative
solution, the U.K. government wants content owners and ISPs to tackle

sig g 15Ps, the BPI and the M

Picture Assn. in July—

.
-
GERMANY

strategy for repeat offenders s yet to be set.

butals

Germany i
simplifying court procedures for demanding information on infringers
from ISPs. That follows a July 2 ruling from Hamburg's Upper Court of

fatf

Appeals that the Cham,

has to Prevent
smaterial in Germany.

of copy

FRANCE in November the French senate approved

the “Internet and Creation” bill, championed by President

Nicolas Sarkozy, that calls for a “three strikes” law that would
regulre ISPs to disconnect persistent copyright infringers.
Although the bill faces parliamentary debate in January, industry
insiders are confident it will become law by spring 2009.

—
ITALY 1n an

lower court's rulit |

the country's ISPs need to block access to the Sweden-based fie-sharing
site Pirate Bay. Rights holders are appealing that decision, Earlier inthe
year labels bemoaned a Parliament-appointed regulator's rufing that the

privacy concerns of copyright infri

YEAR-END DOUBLE ISSUE

position from deep-pocketed foes.
Significantly, RIAA president Cary
Sherman says the organization does-
n't plan to pursue legislation on the
issue. But a successful campaign in
Europe could provide momentum to
lobby for similar laws 1n the States.
For the next few months, all eyes
will be on the French parliament and
the United Kingdom's BERR con-
sultation process If by mid-2009
hoth markets—respectively the fifth-
and third-biggest in the world, ac-
cording to [FPI—have government-
approved three-strikes schemes in
place, expect Brussels “Eurocrats”
and U.S. executives to take notice—
especially if “unlimited music” dig-
ita) products like Nokia’s Comes
With Music succeed in Europe
And if they don’t? For anyone who
thinks the fight might be almost over,
the man who started the ISP regula-
tion bandwagon rolling has a wake-
upcall for the music industry itself.
McGuinness says that for all the
promising signs of progress, there
still isn't a functioning agreement—

DENMARK ocnmarics Hioh Court just upheid &
February court ruling requiring the ISP Sonofon to
block access to Sweden's Pirate Bay. But Danish
15Ps want a voluntary solution, and a March
government report urged both sides to solve their

based on either legislation or nego-
tiation—that compensates rights
holders for digital piracy.

"The deeper I've gotten into it, the
more aware |'ve become of the cyn-
icism with which the ISPs were deal-
ing with the problem,” he says of his
year as the poster boy for ISP respon-
sibility. “They were making friendly
noises about cooperation but effec-
tively doing nothing, Without the
threat of legislation, they will do as
little as they can.”

For some markets, McGuinness
says, it’s already too late—“Chinese
1SPs have basically obliterated the
paid-for musie industry’—asd swift
action is needed to save others.

“There are lots of people out there
in responsible positions now using
phrases like 'the death of copy-
right,’ ” he says “The ISPs have
worked out thatas long as they keep
talking no one’s actually going to
stop them from doing what they
want to do, which is sell broadband.
And selling broadband 1s much eas-
ier than cooperating in the fight

pyright i

issues.

biz

agaitist piracy.”

Like his most famous charges,
McGuinness still hasn't found what
he’s looking for. But as Bono discov-
ered long ago. just because chang-
ing the world is difficult doesn’t
mean one can give up.

“Copyright is part of civilization,”
McGuinness says. "And if we are to
be a civilized society. we must pro-
tect the rights of authors, com-
posers, performers—ijournalists
even. Otherwise it's a bleak future
ahead, consisting of very old record-
ings and reality TV shows.” -«
Additional reporting by Antony
Bruno in Denver, Aymeric Pichevin
in Paris and Mark Worden in Milan.

For 24/7 global news
and analysls, go to
blliboard biz/global,
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Major Labels Are Thiking GlobalifeBut NBt

Acting Locally ¢

LONDON—Going global is getting tougher.

While 2008 market figures are not yet available. indus-
try observers 1n key music markets expect domestic artists
to gain ground at the expense of international acts.

1n2007, domestic acts increased their share in 19 of the
39 markets surveyed, according to [ FP1 statistics, with four
staying the same. In the last five years, domestic repertoire
has gained market share in 22 of the 42 markets for which
numbers are available, with two unchanged

One might expect that this would make it easy for local
acts to find homes on the local branches of major labels.
Buireports from several countres suggest that major-label
downsizing has forced then to reduce their investment in
local talent, although none would divulge official num-

In France, the tabels body SNEP says that the majors
signed 79 new acts in 2007, down from 96 in 2006. Dur-
ing the first half of 2008, they signed only 28. (Compara-
Dle figures are not available in other markets.)

EMI Group chairman Guy Hands has said he wants to
cut the label's global roster. But Universal has conlinued
to build market share in key countries, partly through
label acquisitions.

EMI Music Canada president Deane Cameron once
carned the nicknarie “Captain Canada” by signing 20 do-
mestic acts. Now that number has been halved—even
though the market share of Canadian acts at home grew
from 22% in 2003 to 33% in 2007. EM1's restructuringhas
been a factor, Cameron says. But “75% of it has to do with
how hard it 15 to break an act in Canada these days.” Emerg-
ing acts can tap the independent sector’s public funding
hefore approaching a major. Parily for this reason, Univer-
sal Music Canrada oresident Randy Lennox says that half
its 20 domestic acts are signed through licenge deals

Canadian indie labels are taking advantage of the ma-
jors’ reluctance. Michael Burke, CEO of Victoria, British

bia-based Cordova Bay Records, signed the reck band
State of Shock, which has sold 42,000 copies of its 2007
album in Canada, according to Nielsen SoundScan, and re-
cently signed a U.S. deal with Universal Republic.

“They were turnied dowr by all the big labels,” Burke
says. “We kept asking ourselves what the problem was.”

in italy, the market share of domestic repertoire rose from
48% in 2003 to 60% in 2007. Bul a decrease in the number
of ltalian acts signed by major labels meant that this year's

dominant local acts were veterans who mostly appeal to an
older demographic. EM1 l1aly GM Marco Alboni says that's
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A
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The Beijing Olympics served

as China's coming-out party, as
well as an opportunity for the
entertainment Industry. Here are
five ways the Beijing games
changed China's music business.

After the g nixed afl as the
Olymplcs approached (Biliboard, Aug. 9), China's concert business is
back to normal. *“There's huge retief the Olympics are over,” says Steve
Sybesma, CEO of the Shanghai-based concert promoter China West,
which Kanye Wi b d Kyl gl

9 b ket sal for

duetothe “particular ltalian artists €njo;
among their fan base.” Whlle he dedined to comment on
the size of EM1's domestic roster, Albarti says it “now cor-
responds to what our structure and the market permit ”

In Australia, domestic repertowre’s market share rose from
26% in 2003 t0 299 in 2007, And while that trend is expected
to continue, Michael Parlsx outgom(, presndenl of A&R for
Warner Music of Mush-
room Records, suggests that local acts may increasingly get
tiweir start by sigming to an indie. (Parisi is leaving Warner
Dec. 31—although he will remain a consultant—to start his
own management company.} In five years Parisi predicts
that “the big companies will no longer do the A&R them-
selves but will parly ot wholly fimd smaller creative hubs
in the form of labels or i

In South Africa—one of the few music markets that
grew in 2007—datmestic product accounted for 43% of the
market in 2007, up from 32% in 2003. “Indies with the
right ears and proven track records arc able to get o emerg-
ing acts much sooner than a major,” says Lance Stehr,
owner of the [ohannesburg-based label Ghetto Ruff.

Although this pattern suggests that the majors couid
see ther businesses futther decline, the German market
shows that 1sn't necessarily so. In Germany, local music's
share of the market rose from 48% in 2003 in 62% in 2007.
Executives therc believe that 2008 was another strong year
forlocal acts, and estimates suggest that more than 40 new
acts released major-label debuts in 2008, including the rock
acts Polarkreis 18 (Vertigo/Universal) and the pop singer
Jennifer Kae (Starwatch/Warner). The country even ex-
ported talent to the United States' Tokio Hotel's album
“Scream” hit No. 39 on the Billboard 200 in May,

“German audiences have rediscovered theit v lznguage

tional shows, are confident that the business can rebulld.

China's new openness apparently involves allowing international
artists to venture beyond Beijing and Shanghai. Avril Lavigne's early-
fall tour Included dates in Guangzhou, Lijian9 and Chongaing. “It
was groundbreaking® says Jonathan Krane, CEO of the Shanghai:
based promoter Emma Entertainment. “Ticket sales were very strong,
We'll continue to go into secondary markets throughout 2009.”

After the revelation that the girl who per-
formed at the Olympics’ opening ceremony
wasn't really singing, China‘s Ministry of Cut-
ture posted on its wWeb site a draft of legis-
lation stating, “Performers must not cheat
audlences by lip-synching, and concert or-
ganizers must not arrange for performers to
lp-synch.” “This is 4 very good thing for Chi-
nese rock music,” says Zhang Ran, CEO ofthe Beiling-based pro-
moter SX Music. *It will give bands a chance to show their authen-
ticity.” It's unclear when the rule will be enforced or whether it
applles to international artists.

Among Belling’s new ven-
ues. the 18,000-capacity
Olympics Basketball Arena

says Volker il di ofthe Berlin-
artist management company 313 Music, which has en]oyed
success with Sony BMG signings Mark Medlock and dey

tands out. C:
Australia- and U.S.-based
AEG Ogden and the NBA, it

B
will be the 's first com- -

Maalouf. “If you're not releasing Ger 1
you've failed to see the signs of the times. .

Reporting by Lars Brandle in Brishan, Australia; Wolfgang
Spahr in Hamburg; Mark Worden in Milan; Aymeric
Pichevir in Paris: and Robert Thompson in Toronto.

mercially branded venue, with naming rights now on the market, “We'll
have a number of sponsors for the building,” says Alan Graham, AEG
QOgden’s director of East Asia, “including founding partners.”

The 20‘0 ‘World Expo in Shanghad will be China’s next moment in the

1 aster sonsiago nSharghel theCt takess and the city’s Olympic-style makeover willinclude severat
hardir t stry Assn.of lapanannouncesa 7800 peo-
T ple. But the World Expo's new basketball arena, managed by AEG and
i thorea. < ic-s the NBA. will give the concert business a boost. —Berwin Song
- & 5
Japen. Additinal reporting by Lars Brande in Brisbane, Australia.
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Best Series Photo,

Prolessionai: Pieter M. van Hattem

Titlo: Morrissoy Live in NYC

These photographs were taken while Morrissey was
pertorming a series of dates at New York's
Hammerstein Ballroom.

YEAR-END DOUBLE ISSUE
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Billboard and PDN are proud to join forces to present the
winners of the first Summer Music Moment photo contest,
celebrating the collaboration of music and visual artists,

The winners of Billboard and

PDN's Summer Music Moment

photography contest were chosen

by apanel of four judges: Atlantic

Records president Julle
Greenwald, Biliboard editorial director Bill Werde, Billboard
photo editor Amella Halverson and Reyman Studio
principal/creative director James Reyman. For moré
information, go to billboardphatacontest.con

Best Performance Photo,

Prolessional: Kevin Tachman

Title: ischgl, Austria

1 was the tour photographer for the Scissor Sisters.
After getting shots of the band onstage with justa
backdrop, | decided to go for the silhouette with all the
mountain scenery.
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Studios,
Burbank,
Calif,

Using my Canon
SD with Canon
50mm 1.4 (150
1600, 1/20 sec.
.8), | was
holding very
steady while
Major Grace
lead singer Jess
Carson prepped
for another take
In the studio.

Guster and Its.
tour manager
Seth Loeser
allowed me to
shoot this show
and a few
othersin 20021
stood in the
back of the
Hatch Shell in
Boston for a
song or two and
shot this with

Fisheye.
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EXTRA EMI MUSIC PUBLISHING SPECIAL EOITION EXTRA

SONGWRITERS DAILY

Vol.1 No. 285 Late Edition, 2008

EXTRA!
EXTRA!
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 E—— EMI MUSIC PUBLISHING SPECIAL EDITION
[ExTRA] & SONGWRITERS DAILY £ (xRl

VICTORY SONG!

2008 SPECIAL END-OF-YEAR EDITION

EMI MUSIC PUBLISHING SALUTES SONGWRITERS AROUND THE
WORLD FOR THEIR PASSION, CREATIVITY, AND SUCCESS IN 2008.

— Great music was everywhere in 2008. And,

e, once again, behind all this great music

1 stood great songwriters. From all of us at
- MUSIC PUBLISHING

EMI Music Publishing, we offer our sincere
GREAT MUSIC EVERYWHERE thanks and congratulations.
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EXTRAJ

é EMI MUSIC PUBLISHING SPECIAL EDITION

ONGWRITERS DAILY

EXTRé

HIT PARADE!

SONGWRITERS LEAD THE WAY

Songwriters from all nations and all walks of life
are united by their passion, their creativity and
their ability to connect with music fans everywhere.
“We at EMI Music Publishing are committed to
championing songwriters and their work across the
world, and we’re proud to celebrate their collective

success over the last twelve months,” remarked
EMI Music Publishing Chairman and CEO Roger
Faxon. “Songwriters are at the center of today’s
entertainment landscape, with their work playing
an essential role in digital services, radio, television,
video games and many other areas.”

W WHERE SONGS LIvE

20” Wide

YOURS TO KEEP

A Tribute to
Songwriters Everywhere.

48ty b2

EMI Music Publishing today anno-
unced the release of a commemo-
rafive poster honoring the passion,
creativity, and commitment of song-
writers around the world. The poster
is based on an original painting by
Mark Stutzman - a Maryland-based
artist whose work is notable for
its sensitivity to pop-culture details,
idealized realism, and commitment
to traditional drawing and painting
techniques.
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About the Artist:

SI]HE'I_PIFEHS OF THE WORED

Best known for his rendition of the young
Elvis Presley stamp, Mark Stutzman’s
illustrations have been featured in numer-
ous advertisements, periodicals, and other
promotional and editorial material. He has
created artwork for Broadway musicals such
as Young Frankenstein, covers for Steven
King novels, posters for magician David
Blaine, and illustrations for Esquire, MAD
Magazine, Entertainment Weekly, and The
New York Times, among others. Mark was
awarded the 2007 Steven Dohanos Award by
¥ the Society of Illustrators for his collectible
e i poster included in Panic at the Disco’s box set.

MUSIC PUBLISHING

‘Where Songs Live
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CHR'S BROWN HAS done it again. @ For the second
time in his young career, Brown is Billboard’s top pop artist of the
year. He also took the crown on the Top Artists tally in 2006. © Brown’s
2007 release “Exclusive” comesin at No. 13 on the year-end Top Bill-
board 200 Albums recap while he places five titles on the Hot 100
Songs tally: “No Air” (his duet with Jordin Sparks at No. 6), “With
You” (No. 9), “Forever” (No. 10), “Kiss Kiss” (featuring T-Pain at No.
19) and “Get Like Me” (David Banner featuring Brown at No. 66). &
Billboard’s year-end music chart recaps are based on data compiled
during the chart year that began with last year’s Dec. 1issue and
ended with the Nov. 29, 2008, issue. & This is only the fourth time
one artist has notched three singles in the top 10 of the year-end
songs list. The last time it happened was in 1994, when Ace of Base
did the trick with “The Sign” (No. 1), “Al{ That She Wants” (No. 9) and
“Don’t Turn Around” (No. 10). Before that, the Bee Geesdid itin 1978

and Elvis Presley shook up the list in 1956.

The 2008 runner-up pop artist of the year is Lil
Wayne, who racked up the first million-selling week
foran album since 2005. Weezy's Cash Money/Uni-
versal Motown set “Tha Catter 111" bawed with
1,006,000 copies in June and finishes at No. 3 on the
year-end Top Billboard 200 Albums tally. Wayne also
scores a whopping eight titles on the year-end Hot
100 Songs recap. |lis bighest-ranked single is “Lol-
Tipop" {featuring Static Major) at No. 4.

No. 3 on the Top Artists recap, Rthanna—who is,
naturally, the top female pop artist of the year—also.
has five entries on the year-end Hot 100 Songs list.
Her highest-ranked is the ballad “Take a Bow" at No.
12 while her summer hit “Disturbia” (co-writien by
Brown) comes in at No. 16. Her Michael Jackson-
sampling “Don’t Stop the Music” is right behind it
at No. 17. T.I.’s “live Your Life,” on which Rihanna
is featured, is at No. 37
whileher “Hate That [ Love
You" (featuring Ne-Yo} is
her fifth and final single on
thelistat No. 62 The young
diva's *Good Girl Gone
Bad,” thanks in patt to its
midyear "Reloaded” reis-
sue, stands tail at No. 21 on
the year-end Too Biltboard
200 albums recap

Coming mat Nos. 4-8on
the year-end Top Artists
recapare leading ladies Ali-
cia Keys, Taylor Swift, Leona
Lews, Miley Cyrus and Jordin Sparks, respectively.
They are followed by Cyrus's Haliywaod labelmates
Jonas Brothers at No. 9 and rapper T.J. at No. 10.

Keys crowns the Top Billboard 200 Albums
roundup with her late 2007 | Records release “As |
Am"and owns two titles on the Hot 100 Songs recap:
"No One” {No. 3} and “Like You'll Never See Me
Again” {No. 47)

Lewis has the second-highest-ranked single on the
year-end Hot 100 Songs recap with her U.S. debul
“Bleeding Love” (Syco/J/RMG) and finds herself at
No. 19 on the Top Billboard 200 Albums tally with
“Spirit.” “Bleeding Love” also finishes strong on a
number of other year-end recaps: No. 4 on Hot Adult
Contemporary Sangs, No. 6 on Hot Adult Top 40 Songs
and No. 3 on Hot 100 Airplay.

who

ARTIST:Bon Jowi ® TOTAL GROSS: 52107
mifion #NO, OF SHOWS: 99 8 NO.OF
SELLOUTS:9S & TOTAL CAPACITY: 22
milion © TOTAL ATTENDANGE: 22milion &
Compiled from Billboard Boxscores dated
Nov.14,2007, through Nov. 11,2008,

YEAR-END DOUBLE |SSUE
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Lil Wayne scores a

ping eight titles
on the year-end Hot

100 Songs recaF, with
his smgle ‘Lollip

at No.

o

Lewisis also the year's top new pop artist—the first
time a UK. artist has achieved that distinction since
1997, whien the Spice Girls came in at No. 1 on the
Top New Artists recap,

‘We've covered the singles at Nos. 2, 3and 4 on the
Hot 100 Songs roundup (“Bleeding Love,” “No One”
and “Lotlipop’). so what's the year's top song?

The inescapable “Low” by Flo Rida featuring T-Pain.

‘The Poe Boy/Atlantic hit spent 10 weeks at No. 1
on the Billboard Hot 100—the most of any single
during the eligibility year—and an overall total of
40 weeks on the tally. It also lands at No 2 on the
Het 100 Airplay and Hot RingMasters recaps and at
No. 1 on the I{ot Digal Songs and Hot Rhythmic
Songs roundups.

The year-end Hot 100 Songs recap hosts a bevy of
new artists who broke ground this year. Aside from
Lewis, Flo Rida and Sparks,
the list features young fe-
male singers Sara Bareilles
{No. 7), Katy Perry {Nos. 14
and 36), Colbie Cailiat (Nos.
21 and 67) and Estelle (No
39). Gents are represented
by Metro Station {No. 32),
Colby O'Denis {Ne. 51),
Matthew Santos {No. 63),
Kevin Rudolf {No. 65) and
“American Idol" runner-up
David Archuleta (No. 76).

Switching gears from
newbies 10 veteran acts, this
year's roundup of year-end tallies see many familiay
faces from the past contimimg tamake waves Michael
Jackson owns the No. 1 title on the Top Pop Catalog
Albums recap with his 1982 album “Thrillee”
(Epic/Legacy/Sony Music). The set ranks at No, 1
thanks to a new chart hife it gamned after it was reis-
sucd early in the year in a 25th-anniversary edition.
The new version included remixes and reworkings
of the set’soriginal tracks with such guests as Fergte,
Akon and Kanye Wes1.

‘Two rock bands that first made their Biliboard
charts debut in the ‘70s place high on the Top Bill-
board 200 Albums year-end recap—the Eagles' “Long
Road out of Eden” {ERC} is at No. 4 while AC/DC’s
“Black Ice” {Columbia/Seny Music) is at No. 15. Co-
incidentally, both albums were sold exclusively in
the United States hy Wal-Mart.

Meanwhile, 2008 Rock and Roll Hall of Fame
inductee Madonna is at No. 23 on the year-end
Hot 100 Songs recap with “4 Minutes” {featuring
Justin Timberlake). The Warner Bros. single is
the diva’s highest-ranking title on the year-end
Top Hot 100 Songs list since 2000, when “Music”
tuned up at No, 17.

op’
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Raise your hands: BRUCE
SPRINGSTEEN & THE E

STREET BAND staged the
highest-grossing tour in
their histary.

|_n Unce{’tain TimeS, IN A YEAR when corporate maneuvering by live entertain-

The Live Music BUSINeSS  ment firms often generated as many headlines as performances

Posted A Strong 2008 by concert headliners, the live music business held its ground.

By Ray Waddell In fact, the giobal concert industry managed a financial re-

bound in 2008 in an extremely chalienging environment.® But

a boostin dollars does not outweigh the ongoing specter of de-

clining attendance. The people who went to concerts spent

more money to go, but plenty of potential concertgoers opted

— out. Realistically, if touring is going to carry the flag as the most

reliable revenue producer in the music industry, an even better

performance at the turnstiles should be expected. # Even so,

up isup, and in an economic environment where growth in busi-

ness is hard to find, the concert industry pulled it off. For the

i — - touring chart year that ran from Nov. 14, 2007, through Nov. 11,

1 2008, grosses reported to Billboard Boxscore totaled slightly

less than $4 billion worldwide, the most ever for a year and up

| almost 13% over last year. © North American concert dollars are

L up 8% after a 10% decline last year. ® But data on actual tick-

ets sold tells a less positive story. Global attendance is virtu-

ally flat, but with 6% fewer shows. And North American concert

attendance is down nearly 2%, after a nearly 20% decrease last
year, continuing a troubling trend.
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CONGRATULATIONS |

#1 GROSSING TOUR IN HISTORY FOR A FEMALE ARTIST
#1 GROSSING TOUR IN HISTORY FOR A SOLO ARTIST
#6 HIGHEST GROSSING TOUR IN HISTORY

58 SHOWS
2,200,000 FANS

SPECIAL THANKS TO
Guy Oseary, Sara Zambreno, Liz Rosenberg 1
The Sticky & Sweet Performers, Tour Staff and Crew. NATION
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Globetrotters:
{clockwise from
left) BON JOVI,

THE POLICE
and MADONNA
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In this economy,

is it good news

that grosses are

up or bad news

that attendance
is down?

_D

Paid attendance of 48 million in
North America was reported to Box-
score in the past year, down from 51
million last year. While such unre-
ported events as casinos, private
dates, fairs, festivals, clubs, less-than-
successful shows and international
dates boost overail concert business
toan estimated $7 billion-$8 billion,
most would agree that the overall ob-
jective is to grow the audience.

So, given the global economy, is it
good news that dollars are up or bad
news that attendance is down?

“Ithink it's no news. Touring num-
bers are lagging economic indicatots,”
says music business accountant Bill
Zysblat, a partrier at RZO Productions,
who has worked with the Rolling
Stones, the Police, Sting and David
Bowie, among others. “Tours are
planned and put on sale well in ad-
vance of the actual shows being re-
ported. So the economics of touring
are reflective of the economic condi-
tions three to six months before the

reporting date.”

Others also think what happened
in 2008 stays in 2008.

| do not think any trend in 2008

is relevant in predicting next year,”
AEG Live CEO Randy Phillips sa
“Most shows that have played outthis
year went on sale in the first haif of
the year, well befare the meltdown of
our ecorinmy. 2008 was still the ‘calm
before the storm

Jason Garner. CEO of global music
for Live Nation, says the live business
“is healthy and selling tickets where
it needs to be. What you've seen for
the last two years is slightly reduced
show counts but better per-show at-
tendance and grass, which | think
lends itself to our theory, which1s
you make smart decisions about
which shows to invest in, you go all

in on those shows and work hard.” §
While the impact of the economy §

must be dealt with, “bands do not de-
cude to tour based on the ecanomic
conditions of the world. They tour
for other reasons,” Zysblat says. “It's
the results of the tour that are often
based on economic conditions.

Marg Geiger, the contemporary
music department head at the
William Mot is Agency, thinks 2008
numbers are “pretty good” given
the circumstances. *My guess is
globalization and the inefficiencies
of the business will be enough to
[allow for| continued growth
Geiger says. He adds that the year
was “solid” in his estimation, except
for the fourth quarter.

Zysblat helieves the increasein

YEAR/END DOUBLE ISSUE
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FOR MORE INFORMATION
Juan Lepe, Sales Manager, Entertainer Market
800-897-7386 or visit WWW.PREVOSTCAR.COM
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OF THE ENTERTAINMENT INDUSTRY.
- Unique styling
- Unmatched ride comfort and spacious interior
- Quality, safety, and environmental care
- 24/7 dedicated support and customer service
- A commitment to the industry that does not sway
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www.americanradiohistory.com

Cheers from Chicago
to London:
Lollapaleoza filled
Grant Park while
SPICE GIRLS (below)
played 17 sellouts at
the 02 Arena.

worldwide touring doilars coupled capacity venucs.

with flat attendance indicates either cCo An increase (n dollars spent on
an increase in ticket prices at the local concerts is a posttive, but the trend
currency level or currency gains. The trend Of of dollars outpacing atlendance has

“Since we have not really seen i been evident for more than a decade
g heve ot el weer. dOMlArs OUIPACING  eyevéerormare s dese
have 1o assume hat ket prces attendance has cconoray, Agofthis yer com
on average, are higher,” he says. H sumers still pay for the superstars.

e e oper. DEGN @VIdENT FOr 5 T e rom oo

encing economic contraction, 1 more than a treks into the top 10 tours of all

would say if we achieved flat atten- time—the Police, Bruce Springsteen,
dance in the third and fourth quar- decade, Bon Jovi and Madonna—the super-
ters that would be avery good thing stars delivered
~—compared to the alternative.” C/D Considering touring costs and
Certainly, part of the North Amer- meney paid to top road performers.
ican attendance decrease can be at- Onashow-by-show basis. atelling  grosses do not necessarily equal prof:
tributed to an 11% decrease in the  barometer of the overall health of its in this world, but the top promat-
number of shows an the conti business, tt ge grossin North  ers are churning volume and dollars.

This contraction should not neces- America was $198,160, up from  Live Nation reported 9,237 shows for
sarily be considered a bad thing; the  $168,253 last year, an increase of  the year, generating 34.5 milhon in
more conservative talentbuyers have  nearly 18%. Better yet in the view of  attendance and nearly $2 billion in
long argued that some tours areill-  many, the average attendance per ticket sales. That's 798 fewer shows
conceived and shouldn’t go out at  show in North America was 3,479,  than the previous year. roughly the
all. And the fact that the decline in  up 6.3%. Last year’s per-show atten-  same attendance and moare than $100
the number of shows outpaced the  dancein North America was thelow-  million more in ticket sales. Mega-
decline in attendance lessens the  est on record for Boxscore at 3.273;  deals with acts ranging from
blow somewhat, though which adecadeago, average attendance rou-  Madonna to U2 aside, when viewed
shows were not booked (were they  tinely topped 6.000, but some of the  strictly as a concert promoter, Live
stadium concerts or clubconcerts?)  decline seen today is likely due to  Nation making more from less is an
remains in question. more diligent reporting fram smaller-  accomplishment.
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MAC Presents Team / Kruger National Park / South Africa / Noveml)er, 2008

Thank you to our clients and partners

for making 2008 our best year yet.

Here's to 2009!

E.©). Gallo * ATET * Dreyer’s * Microsoft * Nikon * Scion
Kingsford * KC Masterpiece * BIaCIzBerry * Neutrogena *® Vanderbilt University

MAC PRESENTS

408 Broadway, 4th floor
Nashville , TN 37203
615. 662.3522

www.macpresents.com
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“We have for the last two years had
a definite, concerted effort to make
smarter decisions on which shows
we want to be involved in,” Live Na-
tlon's Garner says. “We realize that
in many cases we were buying shows
in the past that simply were no longer
profitable for us. So at certain levels
of shows we've really looked at them
and made the decision to play or pass
and that has. . . ended up delivering
the same attendance and more in
ticket sales.”

AEG Live reported involverent in
2,324 shows, with 13.4 million in at-
tendance and more than $1 billion
in grosses. AEG's total represents
390 more shows, an increase of more
than $200 million in grosses and 1
million more tickets sold. Tours and
concerts from Bon Jovi, the Spice
Girls, Neil Diamond and the Eagles,
among others, packed houses.

North American independents
like Jam ($53 million), C3 Presents
(850 mullion). Nederlander ($39 mil-
lion) and Beaver ($30 million) were
all up 1n 2008. C3 Presents has
found its niche promoting club to
stadium-level shows, a casinos tal-
ent-buying deal with Harrah's and
producing mega-festivals Lolla-
palooza in Chicago and the Austin
City Limits Music Festival in its
home base in the Texas capital. The
company says it had a good year.

*In general, we thought 2008
was very good in our businesses,”
says C3 partner Charlie Walker,
*and we will have to wait and see
what 2009 brings.

Of course, everyone will have to
wait and see what 2009 brings, and
any optimism has to be tempered
with massive uncertainty regarding
the cconomy and the public’s capac-
ity to support concerts. Millions of
people who started 2008 with jobs are
now unemployed. and eating tramps
concerts on the hierarchy of needs in
most every case.

“AEG Live's first real test of the re-
siliency of the live sector will be the
general on-sale for Britney Spears’
‘major-market arena tour,” AEG Live's
Philhps says "My gut tells me that
the accumulation of the negative un-
employment statistics will rear its
head in April-June of 2009.”

Geiger's advice for 2009? “Pray, be
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Optimism has to
be tempered with
uncertainty
among fans
regarding the
economy.

co

less greedy: superserve the consumer,
drop prices, create great tour pack-
ages, bundle music with ticket pur-
chases,” he says.

Zysblat is among those suggest-
ing packages and co-headlining bills
as a way to attract consumers and
lower touring costs

By nature, the touring industry is
not a cooperative business. But more
cooperation would make for a bet-
ter, or at least more controllabie,
touring economy, Phillips believes.

If only we were less competitive
with each other and the agents, [and]
managers, arhists, lawyers, promot-
ers and business managers could
operate outside of our individual
vacuums. we would try to change
the paradigm of guarantecs and
scaling so that the live experience
was more affordable and enjoyable,”
he says.

wwWw americanradiohistorv com

Road warriors: EAGLES
and NEIL DIAMOND
(hetow) rank among the
year's top 10 tours.

“This would take a major indus-
try-wide effort that would alse in-
clude the sound and lighting
companies, bus and trucking com-
panies, steel fabricators, musicians,
etc., to effect real cost savings and
revenue adjustments.”

With Metaliica and AC/DC tours
confirmed and acts ranging from U2
to Kiss potentially going out, not to
mention the regulars, bands on the
upswing and those just trying to
maintain their status, 2009 will have
no shortage of star power on the road.
The going will be considerably
tougher for acts trying to break
through to another level

The bands that need to be on the
road in 2009 are the bands that have
a “relevant reason” to tour, Garner
says. such as a new album or inno-
vative package. “In bad economic
times the bands that sell tickets are
the bands that create a reason why
fans want to see them,” he says. “I
think we can make real smart deci-
sions about what goes on the road
and what we choese to put in our
rooms as promoters.”

With that in mind. the key in 2009
may be getting one’s licks in
early. Any artist that is going to tour
next year should let the world know.
“I would suggest if a band is plan
ning to tour in 2009, it's time to use
a counterintuitive strategy,” says
Zysblat “Announce as soon as pos-
sible Then go on sale when the time
is right. Make itknown to your fans
that you are coming and have them
hold their dollars.”

YEAR-END DOUBLE ISSUE


www.americanradiohistory.com

“We're Top 10

Once Again!”
¢ “Party at
Kirsner's!”

Thanks for making HP Pavilion "Top 10 Once Again”
May you have a healthy and prosperous 2009.

HP Pavilion at San Jose. Northern California’s Premiere Sports and Entertainment Venue.
ENA For availability call 408.999.5843, fax 408.999.5797 or visit hppavilion.com ANTG

E wwWw americanradiohistorv com


www.americanradiohistory.com

Congmtu[ations

BON JOVI !
You give touring a

gOOC[ name !

1 Thanks for 22 years of touring togeth
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‘Bon Jovi's Lost Highway Trek Is

Billboard's Top Tour Of 2008 By Ray Waddell

SOMETIMES THE BEST-LLAIDPLLANS
come togéther pretty quickly. @ After the interna-
tional success of Bon Jovi's Have a Nice Day tour in
2006, the band and its management team weren’t
necessarily ready to roll out a major global tour for
the 2007 release of “Lost Highway” (Mercury/Is-
land). ©® But when Bon Jovi did indeed decide to
goon the road, in aremarkable three weeks its team
plotted a world tour that ended up being the band’s
biggest trek ever. © “I’d have to say it wasn’t a grand
plan,” says longtime Bon Jovi co-manager Paul Ko-
rzilius at Bon Jovi Management (BJM), “but once
we started rolling we just kept rolling.” @ The Lost
Highway tour proves that nearly 25 years in, Bon
Jovi—Jon Bon Jovi, Richie Sambora, David Bryan
and Tico Torres—can still find a new gear, racking
upthe top-grossing tour of 2008. Every concert on
the 99-show tour was a sellout, and the New Jer-
sey group rang up a gross of $210.6 million and at-
tendance of 2.2 million, both tops for the year,

according to Billboard Boxscore.

Following a free show July 12 on
the Great Lawn in New York’s Cen-
tral Park. the tour ended with a July
14-15 double sellout at Madison
Square Garden, exits 98 and 99 on the
Lost Highway.

BJM coordinated the tour with Rob
Light and Chris Dalston at Creative
Astists Agency and international pro-
moter AEG Live's team, led by CEO
Randy Phillips; tour director Gord
Berg: tour coordinator Doug Clouse
at AEG/Concerts West, and president
of International touring Rob Hallett
In Europe.

“The success of this tour is directly
finked to the intelligence, hard work
and passion the band brings to their
music.” CAA managing partner Light
says *They have always had the ut-
most respect for their audience, and
tis there in the 110% they put into
every show.”

Given that the Have a Nice Day tour
took in $130 million-plus, the third-
highest tour for 2006 behind the
Rolling Stones and Madonna, there

YEAR-END DOUBLE ISSUE

was some trepidation by all involved
thatit might be a little soon to launch
an gverly ambitious tour n support of
the band's “Lost Highway  album.

“There was some hesitancy on my
part, for sure,” Jon Bon Jovi says

So the initial plan was not to roll
out nearly another 100 shows so
quickly on the heels of Have a Nice
Day. But when “Lost | lighway” de-
buted atop the Billboard 200 last June,
a tour seemed in order.

According to co-manager Jack
Rovner at Vector Management, who
oversees the band’s non-touring-re-
lated projects, “This was about read-
ing the momentum and reading the
brand, which continued to take off to
another level "

AEG Live promoted shows in
North America and Europe.

“Originally when they called me
and asked me to bid on the tour, {
thought it was teo soen since we
played last,” Phillips says. “But I un-
derestimated the strength and the
power of this  continued on >>p60

Fast turnaround”
JON BON JOvt
acknowledges
‘some hesitancy'
about 50 quickly
following up the
band's successful
2006 tour.

p—— =
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Birthday boy: JON BON JOVi sang with his band at his own birthday party at Global Spectrur
Wachovia Center March 2 in Philadelphia and at a second sold-out show the foliowing nig
Backstage, from left, are keyboardist DAVID BRYAN, Wachovia public relations director EF
NEMETH, Wachovia event manager JOE SHERIDAN, Bon Jovi, Wachovia GM TIM MURPHY, le
guitarist RICHIE SAMBORA; and drummer TICO TORRES.

from >>p58  fun base and how good the
shows were. Sometimes when the show is that
good and the valuc for the doltar that obvious
to the consumer, you can get away with com-
ingback in what [ was told was a year too soon.”

The live work for the Lost Highway tour
started when AEG contacted the Ben jovi camp
with an “amazing offer” to open AEG's new
Prudential Center in Newark, N.J.. for the fall
of 2006. The band had previously opened
AEG’s 02 Arena in London and the Nokia The-
atre in New York, the latter launching the
“Have a Nice Day” release.

“There was a history or
tradition that when AEG
wanted to make a big
launch of a new building,
they'd hire Bon Jovi,” Kor-
zilius says.

Phillipsadds, “I makea
joke with them that they're
the AEG house band, be-
cause we go tothem in the
clutch to open up our
buildings *

The Prudential Center
stand grossed §16.4 million
from 10 shows.

“To da 145,000 tickets in 10 shows in one
place, [ don’t care if it was their hometown or
whatever, that's amazing," Phillips says. And
the Newark run also brought together Jon Bon
Jovi's efforts with his Philadelphia Soul Char-
itable Foundation with HelpUSA in Newark to
build 51 homes for farmlies in need.

60  a1LLROARD // DECEMBER 20, 2008
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AEG’s offer
to Bon Jovi to
open the new
Prudential Center
in Newark, N.J.,
got things rolling.

o

1t was abont, 'We're not just here to do |
rock shows: we're here to help make sure ti
community has an opportunity to grow a
come back, " Korzilius says

A blockbuster engagement like the one
Newark required blackbuster preductio
which came from stage designer Dougl
“Spike” Brandt.

Bon Jovi recails, “The stage was construct
specifically for the shows. and the additior
nstrumentation included a pedal steel play
aviolinist and another guitar player.”

Given the reception
Newark, Bon Jovi says t
response from the ba:
was, “ ‘Now what?' I to
Paul 1o find 10 mo
[shows] across Canada ar
it grew from there.”

Korzilius and CAA rot
ed a coast-to-coast Can
dian tour, with AEG Ly
promoting.

Tickets for the Newa
shows were bundled w1
an iTunes presale for “Le
Highway,” the first prom

world, but Korzilius says a world tour for th
album “was definitcly unintentional,” even
that point.

Even so. with all this production built u
ahuge album, Canada routed and some tir
on their hands, the continued on »»p
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Here’s to the best year on the road.

Saturn is proud to have been a partner on Bon Jovi's Lost Highway Tour.

The tour that touched down in three continents, sold out shows in over thirteen countries, and featured over ninety
rocking concerts was recently named Biltboard's Top Tour of the Year of 2008. Congratulations to Bon Jovi for yet
another accolade in their impressive tour history.

Check out imsaturn.com/bonjovi for exclusive behind-th tour content, of Saturn.
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Congratulations
Bon Jovi

on being Billboard's #1
Top Tour for 2008!
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from >»p60 setup was in place.

“Istarted thinking about japan and Australia
and New Zealand,” Korzilius says

Paul Dainty and Capital Concerts promoted
in Australia and New Zealand, respectively,
“and we hadn’t been to either in a long time.
Udo Artists continues to be our promater in
Japan and we've been there a lot.”

Dainty Consolidated Entertainment presi-
dent Paul Dainty says it had been 12 years since
Bon jovi last toured Down Under, “and the fans
here were well and truly ready to soak up the
dynamic show that the band put on.” Dainty
says Lost Highway was DCE’s first tour with
Bon jovi but he would love to bring it hack for
an even more extensive rur.

“Demand for more shows earlier this year
was so overwhelming we could have just kept
adding shows. but time did not permit,”
Dainty says. “Whenever they return it will be
the biggest tour of the year 1n Australia and
New Zealand.

Next the decision was made to come back
and do some dates in the States.

“That's when we went 10 AEG and Live Na-
tion—we’re an 0pen room, as they say—and
there’s no doubt that under typical touring rules,
we really were coming back into the market-
place a little too soon,” Korziliu: s. “But
nonetheless, AEG really did step up, and we de-
cided t6 o with them. So we confirmed on Oct
3 that we were using AEG, and by Nov. 10 we
had all of Canada on sale, we had lapan, Aus-
tralia and New Zealand on sale, and then we
putail 30-plus shows in North America on sale *

Twenty-two shows in Europe were soon
booked and on sale as well

“The real magic from my standpoint is, from
Oct. 3 until Nov. 10. because of CAA, AEG and

Axmans Bon Joviguitarist
RICHIE SAMBOR,
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BJM, we were able to figure all this out in less
than & month what should have been three
months,” Korzilius says. “That's ridiculous.”

Both Phillips and CAA’s Light acknowl-
edge the cooperative effort in putting the
tour together.

I was a great experience to work with such
a talented and intelligent team: promoter,
agency, lawyer, road staff, label and manage-
ment, eaded up by one of the smartest CEOs
around, Jon Bon Jovi,” Light says. “Jon is to-
tally unique; when he is in the studio or on-
stage, he is 100% artist, [but] when it is time
to take his art to the world, he has an incred-
ible understanding of the business.

AEG Live's Hallett admits he was “a little
nervous” about routing another European tour
so quickly on the heels of Iave a Nice Day.
“We did the rounds in 2006, so to do it again
in 2008 with 22 stadium shows across Europe
was a bit of 2 challenge,” he says. The track
record of Have a Nice Day eased his concerns.

“People were saying when we put the lust one
together, ‘Bon jovi can't play Scandinavia, Bon
Jovi can't play in Spain,’ and | watched the band
on the 2006 tour and I thought. “This is crazy,
what do you mean?’ " Hallett says. “Bon Jovi is
one of the best live rock bands in the wotld—
you're telling me they can't play rock markets
like Finland and Norway and Denmark and
Barcelona? I'm going to take the risk. I'm not
going to listen to what my contemporaries tell
'me—I'm going to go for those markets.”

Hallett partnered AEG Live with himselfn
Germany, with Mojo in Holland. with Speed
Promotions in Finland, with ICO in Denmark,
Atomicin Norway and MCD in Dublin Europe
blew out at the box office

“At the risk of up- tontinued on >>p64.
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from >>p62 setting my American pay-
masters, I'd say they're bigger in Europe than
America,” Hallettsays “The smallest audience
on the toitt was probably 30,000, and the biggest
one-day was probably in Munich at 75.000."

U.S. sales were also streng with multiple
shows 1n Chicago; Philadelphia: Minneapo-
lis/St. Paul; Atlanta; Anaheim, Calif.; and San
|ose, Calif,

Europe was sef to wiap in late June, “so
we figured we should do some miore dates,
so we did one more Canada. we did a sec-
ond Detroit, a few more dates and finished
up with the Central Park
free show,” Korzilius
says. “That was followed
by two nights at Madison
Square Garden with 22
high-definition cameras,
whicl will be a DVD in
'09. And during this
whole time we were also
shooting a documentary.”

Rovner adds, “We've
tricd so hard to really con-
nect all the dots with the
brand, Jon’s persona out
there in the world and what
hhe has done as a musician,
a philanthropist and a creative being.”

AEG Live is ready for the nexi Bon Jovi tour,
whenever it comes, according to Phillips.

“We don't have a multitour deal with Bon jovi.
bat 1 think [ have something belier: a friend-
ship with the band and mutual respect.” he says.
Backstage at the Garden on the last night of this
tour, “Jon and the band presented me, along
with'Rob Hallett and Gord Berg from AEG, the
traditional gold and silver ‘Slippery When Wet'
prendant and necklace for ‘surviving two world
tours together. | consider receiving this Ron Jovt
bling the equivalent of a multitour deal.”

Regarding the Lost Highway tour and Bon
Jovi's enduring popularity, Korzilius says, “You
have to start with a band that’s probably the
hardest-working band in rock'n’roll, certainly

BILLBOARD /// DECEMBER 20, 2008

co

The Madison
Square Garden
show was filmed sy
for a high-definition
due for
release in 2009.

co

writes some of the best
songs in rock and delivers
on the promise of a fantas-
tic live experience. We were
able to execute and deliver.
but the jobis to catch up to
the hand when you're de-
signing the show and put-
ting a tour together. We
were really able to make it
all come together on this
oneand makeit one of the
best touring experiences
I've ever seen.”

As for the show itself,
Bon Jovi says it all begins
with the songs, adding
that on the reward scale,
songuwriting, for him, is
tops. “The greatest thrill
is, was and ahways will be
the writing.” he says.
“When you create some-
thing with a couple of
acoustic guitars and watch
it come to life, you want,
in turn, to record it, if only to see your visiofi
become a reality. Once that passes the "taste
test,” you want fo share it with as many people
as possible.”

Still, Bon Jovi the band clearly holds live per-
formance in very high regard

“[Former manager] Doc McGhee once said,
‘Bon Jovi would play a pay tomlet and use theit
ownchange,” " Bon Jovi says. “We never cared
where we played. We spent the first three al-
bums building our tourimg résumé. Whether
it was |with] Judas Priest or .38 Special, if it
was Africa, Asia, Eurape or the States, we tried
to be the best live band in
the business.”

To this day, the live phi-
losophy is simple: “Give the
people what they want. give
it your all every night, and
they’li come hack,” Bon Jovi
Every kid in every
band has the same dream.”

Phillips adds, “Boltom
line 15 they've never given
a bad show. When the
consumer has to make a
choice how they spend
their disposable leisure
dollars, when they bet on
Bon Jovi they know what their evening's going
to be. nothing but hits that have huge mean-
ing in their lives, delivered by a band with the
original members, playing with the kind of
impassioned zest | think they must have had
in the beginning when they first came out of
New Jersey.

In the past decade, Bon [ovi's audience has be-
come multigenerational. The band has retained
the original fans and keeps creating new anes

“Maybe 1t 1s the utsiversal appeal of the songs
or the desire to play them as written every
night,” Bon Jovi says. “Butsongs like ‘Wanted
Dead or Alive,’ ‘Livin’ on a Prayer, ' It's My Life’
or ‘Who Says You Can’t Go Home' still are on
the radio, in movies, on videogames and are
played in bars every weekend.”

uitar man:
JONBON JOVI
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TOTALLY SOLD OUT!

NOT ENOUGH SHOWS FOR THE INCREDIBLE DEMAND!

MELBOURNE SIDNEY MYER MUSIC BOWL Thanks +o
ey Jown Bow Jovi, Paul Korazilivs,
BONmu 21 & TUESRN 22 JAN Charis Dalston (CAR),
PERTH SUBIACO OVAL Gerry Edelstein ¥
FRss @ 25 JAN 51l of +he band t crew.

™A INITY

“ONSOLIDATED ENTERTAINMENT dcegroup.com | 470 St Kildg.Road, Melbourne. VIC. Australia 3004 | info@dcegroup.com
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Jon, Richie, Tico & David

We applaud
your standing as
the #1 Top Tour of 2008.

Congratulations
on a well deserved award.

Michael Guido
Rosemary Cdrmll
Elliot Groffman
and your friends at
Carroll, Guido & Groffman, LLP

YEAR IN I\/IUSIC & TOURING -
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When 1t comes to producing a Bon Jovi con-
cert, perfect is not good enough.

“It has to be perfect-plus.” Bon Jovi Manage-
ment head Paul Korzilius says. "Any time you
deliver something less than perfect, or even
perfect, you've got a prob-
lem. Perfect-plus 18 what
we need to be.”

And that quest for per-
fection-plus on the produc-
tion side begins and ends

O

Often Bon Jovi
will head out on

TheyllSleep

Bon Jovi's Touring Crew
Goes The Extra Mile

TheyreDead

created “an mcredible stage design.” and then
the Bon Jovi crew made it happen. “Lights for
the past few tours have been done by {lighting
director] Pat Brannon, so Spike will design the
system and Pat will drive 1t,” Korzilfus says.
“Ed & Ted's Excellent
Lighting has been our light
vendor for the last few
tours. They really stepped
up and came in.”

Bon Jovi production is
rarely “off the shelf,” Kor-

with longtime production
manager John “Bugzee" the road With the zilius adds. “When we de-

Hougdahl “All that goes
on in that building is
Bugzee. Bugzee. Bugzee,”
Korzilius says. “There’s no
better production manager
out there. He does all the
vendor deals, he ramrods
everything. Between he
and 1, we dot't duplicate each other. He brings
all that vast production and design knowledge,
and my job is to make it all work.”

For the Lost Highway tour—which remark-
ably was conceived, routed and built in just
three weeks—stage designer Douglas “Spike”
Brandt and his partner Justin Collie at Artfag
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newest designs
in production
equipment.
o

sign, we typically design
beyond what's regularly
available. Oftentimes things
that come out on the road
are the first ime they’ve
ever been used.”

Working without a net
does have 1ts challenges.
“Alot of the lights are only available from cer-
taifi verdors in limited quantities, and they're
not available on a worldwide basis. That has
come back to bite us a few times with some of
the technology,” Korzilius says. “But no risk.
no reward.”

Clair has been the  continued en >>p68
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HERE’S TO MAKING A FEW MILLION MEMORIES

VECTOR CONGRATULATES

BONJOVI

“LOST HIGHWAY” THE HIGHEST GROSSING WORLD TOUR OF 2008.
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We are not
surprised!
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Frequent fliers:
BON JOVI'S crew
used all measures to
get equipmentto
shows worldwide.

from >>p66 audio vendor for Bon Jovi
since the New Jersey tour in 1989. “We have
an amazing front-of-house mixer in David
Eisenhauer, and we've got an incredible mon-
itor mxer in Glen Collett,” Korzilius says. ' The
monitor is probably the most important thing
in order for a band to feel comfortable onstage
and be able to perform to their potential. Mike
Adams does  great job on
monitors for {guitarist]
Richie Sambora.

Tait Towers is the “show
builder,” according fo Ko-
rzilius. "That tracking
Venetan blind LED [on Lost
Highway] was something

[ 4

) AT

A 747 carried

the band from
Japan to

/l

Nocturne s the video vendor, and [on Bon Jovis
brother Anthony Bongiovi is the video director.
Teucking in the United States has been UpStag-
ing for years. For buses. Lost Highway used Ed-
ward Sherman Trucking and Rear the Street in
Europe and Seratsrs in North America.

“When you're over in Europe 1t's a stadium
tour, 50 there are three stages and two advance

teams moving around, and

logistical challenge in Eu-
rope. Everything's more ex
pensive—fuel,  tolls,
ferries. etc.—and if you just
do a few things wrong, it

they design, engineer and i can cost you a lot of money
e deend  Australia, then =gy

the hydraulic stage that
came Up was theirs as well
Bon Jovi always carries
an electrician on the road,
and for Lost Highway it was

Power. “Every year things
get more sophisticated and
every year power becomes more important, be-
cause the voltage must remain constant. It has
to be clean power; otherwise the computers
don’t run,” Korzilius says.

Both indoors and outdoors the tour carries
its own barricades from Mojo Barriers. *Our
rigging company is Stage Rigging. They doa
great job of providing state-of the-art rigging,”
Korzilius says. Outdoor staging 1s StageCo.
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Ehome tfrory
urope to pla
Cenlt)ral Pgrk.y

Harry Wetzel from Legacy oD

tually had a passenger 747
that flew the band and crew
toand from Japan and Aus-
tralia. and all the cargo
space underneath was our
backtine, sound and moni-
tors,” Korzilius says. “And
tn order for us to get from
Europe home intime to do Central Park in New
York, we had to use a 747. On this tour. there
wasn't a logistic of international travel we did-
n't utilize: air charter. air freight. sea freight.
chartered a ferry to move our trucks and buses.”

Scott Casey is road manager for the band,
which in addition to core members Bon fovi,
Sambora, David Bryan and Tico Torres.
included musical sup-  continued on >>p70
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con-grat-u-la-tions / kuhn-grach-uh-iey-shuns —noun;
an expression of joy in the success or good fortune of another.

VWell deserved.
Best- Tour 2008“

Who says ya can'’t get better with age.

Have a nice day,
John Shanks

e
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IN SOUND
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CLAIR congratulates Bon Jovi and crew on the

Top Grossing Tour of 2008

We are proud to have been a part of it

CLAIR

GLOBAL SERVICE & LIVE SHOWS SINCE 1966
SWITERLAND - JAPAN - AUSTRALHA

NASHYILLE - CHICAGO - LO5 ANGELES - TOROKTO

WWW.CLAIRGLOBAL.COM

YAVATAVAY
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8 YEARINMUSIC & T
R
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Rockin in the freesorld: Mew Yol's IRl Park
was the f@nultimase stop 8n the Lost Highway tour.

trom >>p68  port from | lugh McDonald on
bass. Bobby Bundiera an guitar and Lorenza
aiin for the Lost Highway towr. The
vel agent is Preferred Travel n the
Uttited States and Rima Travel overseas. Rock-
1t cargo handles freight

Gord Berg was tow director for international
promoter AEG Live. The tour moved on 13
trucks for the arena dates and used three times
as many for stadium shows.

Cube Passes does all the credentialing. Con-
trol Freak handleslighting and visual interface
programming, and merchandise is by Broth-
ers Merchandising. “Merch sales were incred-
ibleon this tour,” Kerzilius says. “We attribute
that to alot of things, Ne. 1 the brand, which is
theband We work reaily hard to make sure we
have a quality presentation, the materials are
qualily and the designs are what people want.”

Bul again. with Bon jovi, the production
manager and the tour manager work with Kor-
zilius to steer this ship “Bugzee on produc-
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tion and Scoit domg the band. without those
wo guys the tour doesn’t happen,” Korzilius
says. adding that the crew includes as many
as 70 people on the roatl

I've been blessed with i great touring group
of guys. some of who have been with us. like
Paul Korzilius and John 'Bugzee' Hougdahl
for over 20 years.” Jon Bou jovi says. “Not only
do we try to do things efficiently, but they are
always pushing the envelope technologically.
From our stage designer Spike Brandt to Pat
Brannon, who [has been] our lighting designer
for 20 years, to my brother Tony Bongiovi who
directs 1he video, [all have] contnbuted ener-
mously Lo our success.”

Korzilius says. *It doesn't happen without
all these guys out there, and they ail have to
work. When you add up the number of people
we have on the road, we typically understaff.
With our ¢rew, every venue respects them, every
promoter enjoys them, and it has to be perfect.”

Or perfect-plus.
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1
CONGRATULATIONS!

BON JOVI

FROM THE TEAM THAT POWERED
YOUR TEXT CAMPAIGN ON THE TOUR

GRAB YOUR OWN PIECE OF THE TOUR:

Text JOVI to 73976 for a chance
to win a signed Bon Jovi Lost

Highway Tour jacket.
poweredby:
] ] VIBES

www.vibes.com

Standard text message rates apply, For complete rules wislt www.textrules.com/osthighwaytextawin/

YEAR-ENC OOUBLE ISSUE

WWW america

[ —

Congratulations to
Bon Jovi Team on
being Top Grossing
Tour of 2008

wmachine-driven

steel ball comers split steel vivers
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hawndles 1

heavy-Auty
18 BE0°-votating
/_> b § casters

vecessed tuist "
hasp latches
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When you see the Rock-It Cargo logo, you're looking at
30 years of no-fail freight forwarding experience. The next
time you're facing critical production deadlines. count on
our worldwide industry expertise, including air charter,
freight forwarding, Carnets and logistics.

R R Lt

800-T73-1727 o www.vockitcavgo.com
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GROSS SALES/ ARTIST(S) Attencance, Ciwty
Teker Scaic Venue, Location, Date(s) Noof S kncs Promoter(s)

Prudential Center, Newark,

" G L
SR ER AT Live

Twickenham Stadium, London AEG Live
e 27-78

Qiympiasiadion. Nunich AEG Live, United Promoters
Cra «

Alr Canads Centre, Toranto Concerts West/AEG Live
Maech 10, 1213

AEG Live

United Conter, Chicago. Cancents G Live
Sligo . ancerts West/AE

Tolkye, Dome, Tokyo
Jaa T34

Oenis Desmond

Qlympiastadion, Helsinkl 44,376 AEG Live, ICO Concert Promotion

Madison Sauare Garden, New York Concerts West/AEG Live
Ly 145 5

Nova Music

Acer Arena, Sycney Dainty Consolidated Entertainment
Jan' 32 wo!

Estadio Olimpico, Barcalona 46,255 AEG Live, Doctor Music
June | b

(

Roch In Rio Festival, Lisbon Getter World-Rock in Rio Lisbon
Capital € Concerts
Concerts West/AEG Live
ampgen Pk iasaom, scoiand AEG Live, Marshall arts

AEG Live, ICO Concert Promotion.
Atomic Agency

Concerts West/AEG Live

AEG Live, United Promoters
Sublaco Oval. Perth, Austrol Daii Entertamment
Sublacs 1y Consolidated
Bel Contra, Montrast 3 Concerts West/AEG Live

 Now. 14

mllrs Arena, Atlants Concerts West/AEG Live
April 50-paey ¥

Ganera Motors Place, Vancowver 31143 oncerts West/AEG Liv
~.Dec. 1516 two sellouts. = = v i

nargy Conten St Faul 73  Concarts West/AEG Live

72  BILLBOARD /// DECEMBER 20, 2008

www americanradiohistorv com



www.americanradiohistory.com

CONGRATULATES BON JOVI congratulat'ons

-”
ON BEING NAMED BILLBOARD'S Bon Jovi
#1 TOUR OF 2008 "Lost Highway" #1 Tour of 2008

ED & TED’S EXCELLENT LIGHTING

We are proud ta have been your lighting company

and wish the band as well as the entire management Bo N ‘$J ov‘
-,

ond production team every success in the future,

Teurdet

Experience You Can Trust

A decade of experience chartering
flights for the entertainment industry.

A long list of discriminating
clients who expect the very
best, and get it with TourJet

To book your charter flight call

1-866-TOURJET (868-7538)
or visit www.TourJet.net
Quality VIP aircraft charter service that

www.epicpt.com
picp includes socially responsible choices.

YEAR-END DOUBLE ISSUE DECEMBER 20, 2008 /f/

|'S www americamradiohistorv com
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ENTERTAINMENT MERCHANDISING INC.

Q PR ’-'.1}'Vﬂ ITAVUVE

BEEN A PART OF THE

TOP TOUR FOR 2008.

aATULA
égﬁ T Io
o 4’@

o
JON

RICHIE
DAVID
& TICO

FOR % YEARS
OF ROCKING THE WORLD

HERE’S TO
THE NEXT 25!

WWW.BROTHERSMERCHANDISING.COM

YEAR INMUSIC & TOURING «
S ¢ Y

OnTheCharts

Drawing from a quarter-century of hits,
Billboard presents an exclusive ranking
of Bon Jovi's top-charting titles.

Peak Debut

Rank  Title Position Date Label

1 slippery When Wet 1(8 weeks)  Sept. 13, 1986 Mercury/
PolyGram

2 New Jersey 1(4) Oct. 8,1988 Mercury/
PolyGram

3 Lost Highway 1= July 72007 Mercury/tsland/
UMGN/IDIMG

4 Have a Nice Day 2 Oct. 8, 2005 fsland/IDJMG

5 Bounce 2 Oct, 26, 260Z  Island/IDIMG__}

6 Blaze of Glory/Young Guns I* 3 Sept. 8, 1990 Mercury/IDIMG

7 Keep the Faith 5 Nov. 21, 1992 Jambco/IDIME ]

8 Cross Road 8 Nov. 5, 1994 Mercury/IDJMG

9 Crush 9 July 1, 2000 Island/IDIJMG

10 These Days 9 July 15, 1995 Mercury/IDJMG

AS A 50K ARTIST

Peak Debut
Rank Title Position  Date Label
1Livin' on a Prayer 1(4 weeks) Dec. 13, 1986 Mercury/
PolyGram
2 Bad Medicine 1(2) Sept. 24,1988  Mercury/
PolyGram
3 You Give Love a Bad Name 1 Sept. 6,1986  Mercury/
PolyGram
4.rll Be There for You 1 March 4,1989  Mercury/
PolyGram
5 Biaze of Glory (From "Young Guns II"y" 1 July 21,1990 Mercury/
g IDJMG
& Born to Be My Baby 3 Nov. 26, 1988 Mercury/
PolyGram
7 Always & Oct. 1,1994 Mercury/
IDJMG
8 Wanted Dead or Alive 7 Aprll 11,1987 Mercury/
PolyGram
9 Lay Your Hands on Me 7 June 3, 1989 Mercury/
PolyGram
10 Living in Sin 9 Oct, 7, 1989 Mercury/
IDJMG
1 Bed of Rses 10 Jan. 23,1993 Jambco/
1DJMG
12 Miracle (From “Young Guns I")' 12 Oct. 27,1990  Mercury/
DJMG
A This Ain't a Love Song 14 June 10,1985 Mercury/
10JMG
14 Who Says You Can't Go Home 23 Jan. 28,2006 Island/
IDJMG
5 (You Want To) Make a Memory 27 May 19,2007 Island/Mercury
Nashville/IDJMG
16 (n These Arms 27 May 8. 1993 Jambeo/
IDJMG
17 Keep the Faith i) Oct 24,1992 Jambco/
= IDIMG
18 It's My Life 33 Aug. 12,2000  Island/IDJMG
19 Runaway 39 Feb. 75,1984  Mercury”
20 She Don't Know Me 48 May 26,1984  Mercury
401 BON JOVI AS 5010 ARTIST
e B T wpege | ot i Evined s W ot oy o P e o e 50 o S ot

e i the 1o 1 ndar the top G dopend - on whara e (e pakeet
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TAIT

T O W E R S

Dear Jon, Richie, David, Tico,
Paul, Bugzee, Justin and Spike,

We are honored to be your
set construction company. From
‘Slippery When Wet’ (1987) up
to this record-breaking ‘Lost
Highway’ , you have always
conceived inventive set
designs that demanded the very
best from us.

Few artists have achieved
success such as yours, it is well
deserved. Tait Towers is proud
10 be a part of the Bon Jovi
family. Congratulationson
having the top grossing tour
of 2008, Let’ s do it again next
year.

Sincerely,
Michael Tait,
Winky Fairorth,
Adam Davis

YEAR-END DOUBLE ISSUE

WWW america

Congratulations
Jon, Richie,
Tico & David
on the #1 Tour

ﬁ I‘-. \- ‘
e 5"

We are proud
to be part of
the team

Sussman &
Assoclates
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Big sales: LIL
WAYNE had the
best debut week of
2008 with million-
plus sates for ‘Tha
Carter Il

| The Rapper Earns Top
Male R&B/Hip-Hop Artist
Honors With Blockbuster
Sales By Gail Mitchell

THERE'S NO DENY!ING that 2008 was the year of Lil Wayne. The
diminutive rapper propped up the sales barometer with 1 million first-week
sales for his “Tha Carter lII” (Cash Maney/Universal Motown), according to
Nielsen SoundScan. And he’s No. 1on the Top R&B/Hip Hop Artists-Male recap.

But it’s also apparent that he must share year-end pop and R&B/hip-hop
bragging rights with Chris Brown and Alicia Keys. * Billboard’s year-end music
chart recaps are based on data compiled during the chart year that began with
last year’s Dec. 1issue and ended with the issue dated Nov. 29, 2008.  Brown
gyrates his way to the No. 1spot on the pop-focused Top Artists chart and Top
Artists-Male chart for 2008 on the strength of his second album, “Exclusive”
(Jive/Zomba). ¢ The Top Artists chart, which combines album sales data from
the Billboard 200 and airplay data from the Billboard Hot 100, is loaded with
other R&B/hip-hop top guns in its top 10: Lil Wayne (No. 2), Rihanna (No. 3),
Keys (No. 4) and T.I. (No. 10).

76
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ARTISTS: Jay-Z,Mary | Blig
N ® NO, OF SHOWS: 27 @ NO.OF

$346m

SELLOUTS: 12

TOTAL GROSS:

TOTAL CAPAGITY: 346,650

TOTAL ATTENDANCE: 309143 © Compiled from
Billboard Boxscores dated Nov. 14,2007, through
Nov, 11,2008,

“Exclusive” itself finishes at No.
13 on the Top Billboard 200 Albums
recap and No. 6 on Top R&B/Hlip-
Hop Albums.

Originally released in 2007, *Ex-
clusive” was terssued as a deluxe edi-
tion in 2008 with additional tracks
including the Polow Da Don-pro-
duced “Forever.” That’s one of four
Brown performances ranking among
the top 20 slots on the Hot 100 Songs
recap: Jordin Sparks’ “No Atr” fea-
turing Brown sits at No. 6 (and No.
43 on Hot R&B/Hip-Hop Songs),
followed by “With You” (No. 9), "For-
ever” (No. 10) and “Kiss Kiss” featur-
ing T-Paim (No. 19). Brown stands at
No. 5 on the overall recap of Top
R&B/Hip-Hop Artists of 2008.

Topping that list is Keys, followed
by the ubiquitous Lil Wayne, Since its
November 2007 release, Keys' “As |
Am” (MBK{}J/RMG) has spun of four
singles, three of which land in the top
20 on the Hot R&B/Hip-I lop Songs
recap. “iike You'll Never See Me
Again” (No. 1), “No Onc” (No. 8) and.
“Teenage Love Affait” (No. 20).

On the mainstream tip, Keys' album
leads the Top Billboard 200 Albums.
list while the artist simultancously
claims kudos with the No. 1 spot on
the Billboard 200 Artists-Female chart.
“As I Am” also earns Keys honors as
the top female on the Top R&B/Hip-
Hop Artists recap as well as the No. 1
perch on the Top R&B/ Hip-Hop Al-
hums chart. The disc finishes at No. 5
on Top Internet Albums—the only
R&B/hip-hop title to make that chart's
top 25

Back on the Lil Wayne front, the
Cash Money rapper rules the rooston
Top Tastemakers Albums (Keys s No.
2), while the long-lasting appeal of his
“Lollipap” featuring Static Major cops
first place on Hot R&B/Mainstream
Songs. He also tops the t1ot Rhyth-
mic Artists and Hot Rap Artists re-
caps, as well as the Hot Rap Songs
chart with "Lellipap.”

“Tha Carter 11" finishes No. 2 be-
hind Keys on the Top R&B/Hip-Hop
Albums tally and No. 3 on Top Bill-
board 200 Albums. Aside from “Lol-
lipop” (No. 4 on the Hot 100 Songs
recap), Lil Wayne appears five times
onthe Hot R&B/Hip-Hop Songs tally:
“A Milli” (No. 14), on T-Pain’s “Can’t
Believe It” (No. 26), his own “Mrs. Of-
ficer” featuring Bobby Valentino (No.
31), his “Got Money” with T-Pain (No.
44) and Usher’s “Love in This Club
Part 11" with Beyoncé (No. 46).

LI further solidifies his rap status
with “Paper Trail” (Grand Hustle/At-
lantic) Thealbumn claims No. 5 on the

www americanradiohistorv com

Top R&B/Hip-Hop Albums review and
No. 23 on Top Billboard 200 Albums
it single “Whatever You Like” posts
at No. 17 on the 1ot R&B/Ilip-Hop
Songs recapand Ne. 15 onthe Hot 100
Songs review. The *Paper Trail" per-
formunce also nets Ti. the No. 6 spot
on the Top Tastemakers Artists isi—
the only other R&B/hip-hop artist after
Lil Wayne and Keys to make that
recap’s top 10.

Emerging R&B doyenne Keyshia
Cole tapped into a traditional soul feel
with two songs that tank among the
1op five an the Hot R&B/Hip-tlop
Songs review: “I Remember™ (No. 2)
and “Heaven Sent” (No. 4] Cole’s sec-
ondalbum, “Just Like You” (Confiden-
tial/Imani/Geffen}, finished fourth
on the Top R&B/Hip-liop Albums
tally, Cole’s third album. *A Different
Me,” arrived this menth.

Amongother notable year-end stats:
Duvine Mill/Atlantic artist Jaheim com-
mands the top of the ot Adult R&B
Songs recap with "Never” (No. 11 on
e lot R&B/Hip-H{op Songs tally)
And Flo Rida's anthemic “Low” fea-
turing T-Pain tops the ot 100 Songs
and Het Rhythraic Songs charts. [n-
cidentally, T-Pawn’s prolific productiv-
ity garnered him a new top hat as
2008's No. 1 Hot 100 songwriter

Other noteworthy album and/or
song performances were charted by
newcomer ). Holiday, Rihanna, Mary
). Blige, Mariah Carey, Young Jeezy.
Plies, Trey Songz, Rick Ross and
Usher. While Usher’s “Here [ Stand™
{LaFace/Zomba) may not be the sales
blockbuster that “Confessions” was,
it does come in at No. 7 on the Top
R&B/Hip-1op Albums recap.

And one of 2008’s crossover sut-
prises, gospel's Marvin Sapp, scores
the No. 17 title an the Top R&B/Hip-
Hop Albums recap with “Thirsty”
{Verity/Zomba). Meanwhile, Nas’ con-
troversy-raising “Untitled” album fin-
ished at No. 21

The No. 1 new R&B/hip-hop artist
is songwriter/producer the-Dream
{born Terius Nash}, who 15 also 2008's
top R&B/liip-hop songwriter. No. 2
on the Top R&B/Hip-Hlop-New
Artists veview is Jazmine Sullivan,
whose “Fearless” (J/RMG) comes in
at No. 43 on the Top R&B/Hip-Hop
Albums recap. The third-place new
R&B/hip-hop artist is Jennifer I1ud-
son, who had the best debut by a new
female artist during this chart year
with her self-titled album (Arista/
RMG). Also on the new artist list:
Sean “Diddy” Combs’ breakout boy
band Day 26. Flo Rida and R&B
crooner Noel Gourdin. .

YEAR-END DOUBLE ISSUE
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2gain, the Celts dominate the
i-end Top World Albums chart,
Celtic Worman's "A New Jour-
" (Manhattan/BLG) topping the
Celtic Thunder comes inat No. 2

its self-titled effort and again at
Bwith "Act Two” (both on Celtic

END DOUBLE ISSUE

elts Command The Top World
usic Charts By Cortney Harding

Thunder/Decca). Meanwhile, the
Cetic Ladies, not to be confused with
Celtic Woman, Pick up the No. 7 and
No. 8 spots with “Celtic Ladies: Col-
lector's Edition” (Madacy) and “Celtic
Ladies: Christmas” (Madacy Special
Products/Madacy). B

Pledgin
Talent

PBS Drives Sales Of

Acts On Traditional And
Crossover Charts B
Anastasia Tsioulcas

“Popera”

ahandful of i fyary-
dan unlikely group of Austrian monas-
tics: These are the musicians who top 2008’ year-end
dassical and clussical crossover charts.

As ever, the arhists featured during PBS’ pledge-drive
programming have a huge impact on the Top Classical
Artists chart. First place on that tally goes to cheery Dutch
violinist Andre Rieu, who with his orchestra isa mainstay
of public TV and the classical touring circuit

Billboard’s year-end music chare recaps are based on
data compiled during the chart year that began with last
year's Dec. 1 issue and ended with the Nov. 29, 2008, issue.

On Rieu’s heels at No. 2 is fellow violinist Joshua Bell,
whose mix of core classical releases like Vivaldi's “Four
Seasons” and appealing new-music projects for Sony
Classical continue to ensure that he is a force to be reck-
oned with.

A group of artists who probably never envisioned them-
selves climbing the charts are at No. 3 on the Top
Classical Artists recap: the Cistercian Monks of Stift
Hejligenkreuz. Their “Chant: Music for the Soul” {Decca)
might bearetread of the formula that made EMI’s “Chant"
albums such a huge success in the mid-'90s, but evidently

2
4
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it's still a recipe for big commercial success

The fery Chinese pianist Lang Lang, who came into
even greater mainstream fame thanks to his high-octane
appearance at the Olympics’ opiening ceremony this sum-
mer in Beijing, takes No. + on the classical artists recap.
Ever-popular cellist Yo-Yo Ma won't be nudged out of 2008's
reckoning, however; he rounds out the top five.

On the Top Classical Albums chart, there are a few sur-
prises. Building on the momentum of its previous, suc-
cessful self-released albums and its popularity on tour,
coupled with a high-profile PBS pledge-time special, re
sults in the No. 1 spot fot the Mormon Tabernacle Choi's
“Spirit of the Season” {Mormeon Tabernacle Choir). The
choir performs with its house instrumentalists, the Or-
chestra at Tabernacie Square, and guest vocalist Sissel on
its own house label.

The Cistercian Monks of Stift Heiligenkreuz and their
Decca “Chant” album take second place, while Rieu's *Radio
City Music Hall: Live in New York” is at No. 3 on the Top
Classical Albums recap.

Bell's first interpretation of Vivaldi's evergreen “Four
Seasons,” recorded with the Academy of St. Martin in the
Fields for Sony Classical, is No. 4, while Decca's sound-
track to the movie 'No Reservations,” featuring an improb-
able mix of Puccini, Verdi, Philip Glass, Michael Bublé and
Liz Phair, takes No. 5.

A hundful of long-familiar faces make up the Top Clas-
sical Crossover Artists chart. Josh Groban grabs the sutn-
mit—the same spot he occupied in 2007—followed by
Andrea Bocelli, Paul Potis, Sarah Brightman and Yo-Yo
Ma Grobar, Bocelli and Potts fill the first five places on
Top Classical Crossover Albums. Groban is No. 1 and No.
4 (for "Noel” and “Awake,” respectively, both on 143/
Reprise), Bocelll is No. 2 and No. 5 {for, respectively, the
Sugar/Decca titles "The Best of Andrea Bocell: Vivere”
and “Vivere: Live in Tuscany”), and Potts’ "One Chance”
{Syco/Columbia) is No. 3.

Leading world music's Irish
parade: CELTIC WOMAN

Irish balladeers the High Kings, who
were created by the of

It's not all redheads and brogue
on the wortd alb hart, however.

Celtic Woman, come in at No. 9 with
their self-titled album, released on
Manhattan/BLG.

“Irish Favorites” (Madacy Special
Products/Madacy), “Celtic Favorites”
(Madacy $pecial Products/Madacy)
and “Tis the Season: Celtic Christrnas”
(Compass) take Nos. 1012,

Billboard's year-end music chart
recaps are based on data compited
during the chart year that began with
last year's Dec. lissue and ended with
the Nov. 29, 2008, issue.

Rodrigo y Gabriela's seif-titied ATO
record, which charted at No. 5 last
year, rises two spots to No. 3, The
soundtrack to Wes Anderson’s “The
Darjeeling Limited” (Fox/ABKCO),
which features tracks from com-
poser Satyajit Ray as well as pop
tracks from the Kinks and the Roll-
ing Stones, comes in at No, 4. Fi-
nalty, French first lady Carla Bruni's
“comme si de Rien N'Etait” (Teo-
rema/Naive/Downtown) lands at
No.14.

On the Top World Artists chart, the
Celts continue their reign, with Celtic
Thunder and Celtic Woman taking the
top two spots. The only non-Celts on
the chart are Rodrigo y Gabriela, Bruni
and Israel 12 Kamakawiwo'Ole.

Manhattan, the imprint respansi-
ble for the Celtic Woman discs, leads
the Top World Jmprints recap again,
followed by Celtic Thunder and Ma-
dacy Special Products.

BLG, Celtic Woman'’s label, comes
fn at No. 1on the Top World Labels
chart, with Decca at No. 2 and Madacy
atNo. 3,
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Flex Time

New Acts Are Scarce Among Year's

Hitmakers B e

While new, youth-leaning music led Bifl-
board’s year-end Latin charts for the past
two years, 2008, mired in economic distress
and immigration turmoil, found Latin music
playing it safely. To a fauit.

There is only one breakthrough artist—
Panama’s romantic reggaetonero Flex—to
be found in the top 20 of the Top Latin Al-
bums or Hot Latin Songs recaps.

Flex also lands at No. 6 on the Top Latin
Album Artists chart on the strength of “Te
Quiero.” The album’s producer, Irving
Dominguez, ranks at No. 1on the Hot Latin
Producers chart He's followed on that tally by
Armando Avila at No. 2, Mana's Fher Olvera
at No. 3 and a tie at No. 4 between Juanes
and Gustavo Santaolala.

After Flex's success on the Top Latin Al-

They based
on data compiled duting the chart year that
last year's Dec. |
with the Nov. 29, 2008, issue.
This was the year of the rtist

b hart, you need to go all the way down
to No. 30 to find another new act, Los Pika-
dientes de Caborca with its gimmicky “Va-
monos Pa'l Rig™ (Sony BMG Narte).

i i ifferent. For

and the year of the older buyer, with leading

ali the love that Flex got, no other new act
cracks the top 25 of the Hot Latin Songsrecap,
save for Los Pikadientes de Caborca and the
act'scumbia Atop the Hot Latin Songs Artist
chart is Juanes, who placed four songs, in-
cluding the Grammy Award-winning “Me En-
amora," on the charts in the past 12 months.
While breaking new acts has never been
a forte of the Latin industry in the United
States, this is the weakest showing for new-
comers inrecent memory. Indeed, of the top
20 titles on the Top Latin Albums recap, nine
hits o live alby
with six such titles last year. And two albums--
Juanes’ “La Vida Es ... Un Ratico” and
Camila’s “Todo Cambié"—are returns from
last year. Two of the greatest-hits sets, by
Fernandez and Solis, are also 2007 replays.
Couldit be that there wasr't any new music

from years past.
At No. 1on Top Latin Albums is Wisin &

Yandel's "Los Extraterrestres” {Machete/
UMLE), a testament to the reggaetdn’s duo
indefatigable capacity to churn out hits and
promate them tirelessy. The duc’s success
on the Yop Latin Albums recap (last year it

he top fi
sold titles) also underscores the viability of
reggaetdnand youth-driven Latin music.

Conversely, the No, 1 act on the Top Latin
Album Artists recap is veteran Vicente Fer-
nandez. He has had a remarkable year with
the success of “Para Siempre” (Sony BMG
Latin)—a set of new tracks penned by Joan
Sebastian—and high-grossing tour.

“Para Siempre” is No. 2 on the Top Latin
Albums recap, followed by another veteran
artist, Marco Antonio Solfs, with a greatest
hits set, “La Melor . . . Coleccidn” (Fonovisa/
UMLE). Solisis also second on the Top Latin
Album Artists chart, thanks to the success of
three albums in all, including hit tly re-

even alack of new front-
line albums to dwell on?

Of course not, With innovative marketing
and a great album, Luis Fonsi garnered his
best showing on the charts with "Palabras
del Silencio.” It ranks at No, 15 on the Top
Latin Albums recap. And just as Wisin & Yan-
del maintained reggaeton in the upsweep,
50 did K-Paz de la Sierra with new du-
ranguense reieases. But overall, the dearth
of new sounds was frankly depressing.

Onthe label charts, it's no surprise that Uni-
versal Music Latin Entertainment is No. 1 on
the Top Latin Album Labels chart, witha stun-
ning 183 titles, the result not only of its acqui-
sition of Univision but also the performance of
many of its front-line releases this year.

UMLE is followed by Sony BMG Norte,
which is the Top Latin Atbums Imprint, with
37 titles, followed by Fonovisa with 54 and
Disa with 61.

The onty indie to make the top 10 list of
imprints is Premium Latin, thanks to the per-

leased "No Molestar.” At No. 3 on the Top
Latin Album Artists list—no surprise here—
are Wisin & Yandel.

Following that top three is Flex, whose
debut, *Te Quiero” (EMI Televisa),is No. 4 on
the Top Latin Albums chart and whose song
*Te Quiero” tops the Hot Latin Songs recap.
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group, Aventura.

In a twist, Sony BMG Norte is also No. 1on
the Hot Latin Songs Labels recap and Hot
Latin Songs Imprint tally. Aithough none of
its titles rank among the top five on the Hot
Latin Songs recap, the company enjoyed a
steady stream of songs that made it onto the.
charts throughout the year.

Indies Regain Strength
On The Dancefloor

Believe itor not. dance musicis back. Or atleast
it's won the battle for its turf.

Buoyed by strong showings from dedicated
indie labels, dance/electronic music reclaimed
the dance/electronic charts this year from the
popacts and superstars who frequently rule them.

With independent powerhouse Ultra Records
leading the pack, indies take four of the top five
slots on the Hot Dance Airplay Imprints recap
and take more than half of the slots on the Hot
Dance Club Play Tracks chart.

Billboard's year-end music chart recaps are

Christian

based on data compiled during the chart year
that began with last year’s Dec. | issueand ended
with the Nov. 29, 2008, issue.

In its debut year on American shores, Min-
istry of Sound scores the No. 1 spot on the Hot
Dance Airplay Songs chart with a savy license
of international sinash “Let Me Think About [t
by Dutch afists Ida Corr vs, Fedde Le Grand.

New York-based Nervous Records, which re-
turned from a four-year latus in 2006, snags
the No. 2and No- 5 spots. with perfectly poppy
vocal tracks from two previously unknown Eu-
ropean producers: Bellatrax's “I Can’t Help My-
self”and Ercola’s “Every Word,” respectively.

Ultra takes the No. 4 and No. 7 spots, with
the high-speed vocal trance of *Anthem,” by
New York production duo Filo& Peri. and “Move
for Me.” a collaboration be|ween underground
instrumental hero Deadmau5 and vocal house

specialist Kaskade

Lady GaGa's “lust Dance” (No. 3} and Ne-Yo's
“Closer” (No. 8] are fitting mujor-label neigh-
bors for the solid dance-pop showing

Divas rule the Hot Dance Club Play Tracks
chart, with big voices like veterans Kristine W
(No. 4 with “The Boss") and Ultra Nate (No.
with “Give 11 All You Got”) and newcomers Exin
Hamilton (No. 2 with “Contro] Yourself™) and
Bimbo Jones’ Katherine Ellis (No. 6 with “And 1
Try"), all of which were on indies.

No. 1 on the ot Dance Club Play Tracks chart

Keeping the faith:
CASTING CROWNS' 2007

album The Altar and the
Door’ sold well into 2008.

L] L] L]
SingingPraises
Veteran Favorites Command 2008 Charts
By Deborah Evans Price

Casting Crowns once again tops the ist of best-
selling Christian artists in Billboard's year-
end tallies.

The rest of the top 10 of the Top Christian
Album Artists recap is heavily populated by such
perennial favontes as MercyMe, Steven Curtis
Chapman, Third Day, Kirk Franklin, Michael W.
Smuth and tobyMac.

Billboard’s year-end music chart recaps are
based on data compiled during the chart year

www americanmdiohistorv com

that began with last year's Dec. | issueand ended
with the Nov. 29, 2008, issue.

Although country music made a strong show-
ingon the year-end Christian recaps in the past
two years—thanks in large part to Alan Jackson’s
2006 multiplatinum gospel set “Precious Mem-
ories’—pop and rock dominate this year's Chris-
tian Hsts while the soulful sounds of Marvin Sapp
claim the top spot on the Top Gospel Album
Artists charl

YEAR-END DOUBLE ISSUE
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5065 10 2006's chart-topper Bob $mnclar, for *To-

Going gaga: LADY
GAGA ranks No. 3 on
the Hot Dance
Airplay Songs chart,

“Y34RZ3IROR3MIX3D," Trent Reznor's final

gether,” his third ode to a iolent fishire in
as many years. Janet rightly takes No. 5 with
"Feedback,” a perfect bridge between hip-hap
and liouse that became « useful tool for main-
stream DJs.

Things were still weird, however, on the Top
Electromc Albums chart, where M.LA s year-
old “Kala” {XL/Interscape/IGA) at No. 1 and
two Walt Disney "Non Stop Dance Party” re-
leases—"ttannah Montana 2” at No. 3and and
“High School Musical 2 at No. 5—helped knock
artists like Moby, Santogold and Ticsto further
down 1he chart.

Three Nine Inch Nails releases are in the
top 15: 1he band's 2007 remix album,

Sapp had a banner year, fueled by the success
of “Thirsty” (Verity/Zomba), which is No 1 on
the Top Gospel Albums recap. He is the top nom-
mee for the 24th annual Stellar Awards, to be
held in January at Nashville's Grand Ole Opry
House. Sapp is nominated in nine categones, n-
cludingartist, songand male vocalist of the year.

Franklin ranks No. 2 on Top Gospel Album
Artists and also claims fourth place on the Top
Christian Album Artists and Top Christian Al-
bums charts for “The Fight of My Life” (Fo Yo

1 obligation to at No. 15;
this year's “The Slip” at No. 13; and "Ghosts 1.
1V at No. 9 (both Null Corp.). Both of the latter
two sets are still available as free downloads de-
spite being released to retail
DJ Skribble became king of the club hit
compilation, with two releases on Thrive—
“Total Club Hits" and “Total Dance 2008”
(Thrive Dance/Thrive)—landing at No. 6 and
No. 7, respectively, and outpacing Ultra's com-
petitive release “Ultra. Dance 09" at No. 8 The
success of such releases proves that dance
music has consumers out there: They'd just
prefer someone else to do the collection work
for them

“WOW Gospel 2007 " which hit the summit on
the Top Gospel Albums chart. The Word/Curl,
conpilation “Three Wooden Crosses,” featur-
ing such well-known country artists as Lee Ann
Womack. Randy Travis, Vince Gill and Josh
Turner, was also armong the top-selling titles.

This year, “WOW Hits 2008” came in at No.
5 on Top Christian Albums and the Time-Life
compilation “Songs4Worship: Country” is the
No. 8 top-selling Christian title.

With the exception of the compilations, the

Soul /GospaCentric/Provident-Integrity).

The Atlanta-based worship band Casting
Crowns earns the No. 1 spot on the Top Christ-
ian Albums Ariist list for the second consecu-
tive year. The group’s third studio album, “The
Altar and thie Door” {Beach Street/Reunion /Prov-
ident-Integrity}, claims the No. 1 slot on Top
Christian Albums. Released in 2007, the disc
kept sellingbriskly during 2008, bolstered by the
band's heavy tour schedule. In August, the DVD

‘The Altarand the Door Live™ was released, and
this fall, Casting Crowns’ holiday project, “Peace
on Earth,” arrived. The band is supporting the
release with a Christmas tour It also ranks No.
4 on the ttot Christian AC Artists hist behind
MereyMe, Matthew West and Chris Tomlin,
which hold the top three slots.

Flyleaf comesis No. 2on Top Christian Album
Artists. and the band's sclftitled albuwm s also No.
20n Top Christian Albums behind Casting
Crowns Other bands like MetcyMe, Third Day
and Relient K made the top 10 of Top Christian
Album Artists as well. The top 10issplit among
five bands and five soloartists. Franklin, Tornlin.
Chapman, Smith and tobyMac

2007's year-end lists were dominated by such
compilations as “WOW Hits 2007,” which was
No. 1 on the Top Christian Albums chart. and

YEAR-END DOUBLE ISSUE

g titles in the top 10 were released in
2007. However, the No_ 6 allmm, Third Day’s
new set, “Revelation,” was released July 29. it
was fueled by such major TV appearances as a
visit to “The Tonight Show With Jay Leno” and
the Georgia rock act's busy tour schedule.

Sapp and Franklin earncd the No. 1 and 2
slots, respectively, on Top Gospel Albums.
“WOW Gospel 2008” came in at No. 3 on that
list. The remainder of the top 10 inchides Shek-
inah Glory Ministry's “Jesus” at No. 4 and Tye
Tribbett & G.A.'s “Stand Out” at No. 5. The 10
lighest-charting acts on Top Gospel Album
Artists represent a blend of talented younger
acts alongside some of the industry’'s most
beloved veterans including the Clark Sisters.
CeCe Winans, Isracl & New Breed, Martha Mu-
nizzi, Mary Mary and Trin-I-tee 57

Sapp alsotops tlot Gospel Songs with the hit
“Never ‘Would Have Made ft." | DI Records’ Bev-
erly Crawford lands “He's Done Enough” in the
No. 4 slot on that chart. Dorinda Clark-Cole is
at No. 6 as a solo artist with “Take It Back” and,
as partof the Clark Sisters, at No 7 with the stiz-
1ing “Livin." ” Mainstream R&B chanteuse
Regina Belle makes her first appearance at No.
Bon this chartwith *God Is Good” from her first
gospel collection, “Love Forever Shines.”
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The'River
RunsHigh

Hancock's Set Tops Contemporary Jazz Tally

The vote tallies for president indicated a
hunger for change. But the annual jazz chart
recaps reflect, for the most part, a desire for
more of the same.

With an unexpected 2008 Grammy Award
for album of the year no doubt feeding its
current, Herble Hancock's “River: The Joni
Letters" (Verve/VG) continues to flow at re-
taif music outlets and online.

The album climbs from No. 10 on 2007's
Top Contemporary Jazz Albums chart to No.
1 this year. Another 2007 release, Michaet
Bublé’s “Call Me Irresponsible” (143/
Reprise/Warner), maintainsits hoid at No.1
on the Top Jazz Albums chart for a second
year. And as was true last year and for sev-
eral years running, Bubfé is among the
singers who dominated the Top Jazz Albums
chart: 10 of that chart's 1S siots were filled
by vocal-driven albums.

Granted, there are some unfamiliar names.
among those singers, courtesy of cunning
crossovers. Queen Latifah comes in atNo. 4 on
the Top Jazz Albums chart with “Trav'lin’ Light"
(Flavor Unit/Verve/VG), continting down the
jazz crooner path she began four years ago.
willie Nelson's callaboration with Wynton
Marsalis, “Two Men With the Blues” (Blue Note/
BLG), cops No. 5 by highlighting the swing that's
jong by i NaBoT .

ANo. 7 showing on the Top Contemporary
Jazz Albums chart marks the latest rung
reached In the ladder-to-success ascent of 20~
something bassist/singer Esperanza Spaid-
ing, via her Heads Up debut “Esperanza,”

And here’s a bit of smooth jazz news: J is
the new G. With her Latin-inflected "Tequila
Mcon” (Peak/CMG), fresh-faced female sax-
ophonist Jessy J makes it to No. 1 on the Hot
Smooth Jazz Songs chart. ImProbably, she
displaces Kenny G,

Cry not for Mr. 6, however. His "Sax-0-
Loco™ comes in at No. 3 on the Hot Smooth
Jazz Songs chart. The smooth jazz veteran
atso occupies the No. 2 and No. 12 sPots on
the Top Contemporary Jazz Albums chart for,
respectively, “Rhythm & Romance” (Star-
bucks/Concord) and "i'm in the Mood for
Love (Arista/RMG).

Standard-bearing jazz imprint Blue Note
has the most charting titles on the Top Jazz
Imprints tally (14) and finishes fifth on that
list for overall sales (Reprise and 143 are tied
atNo. 7). Concord extends its retgn on the Top
Contemporary Jazz Labels chart with 16 ti-
tles and the top sales in its category. And
Verve leads the Top Combined Jazz Imprints
chart. One striking result. Anyone doubting
the Power of indies when it comes to jazz

Buoyed by f his &

! d look 110 further than the Top Com-

Ballads” (Legacy/Columbia/Sony BMG),
Marsalis endis the year at No. 7 on the Top Jazz
Artists recap.

Yet some new (or relatively new) names
score big in 2008: i " (Verve/

bined Jazz Di <chart, where “inde-
pendents”sit at No, 3, based on 125 charting
titles (50% more than the next-hiShest total,
Universal's 81).

And for those who lament the lack of in-

VG) carries Melody Gardot, a 22-year-old

music, especially the risk-taking
type, on the Top Jazz Albums chart, there's

singer d Pl
adversity back story to No. 7 on the Top Jazz
Albums chart, tucked between household
names Tony Bennett and Natalie Cole.

Love letter: HERBIE
HANCOCK’S ‘River: The
Joni Letters’ reinterprets
Joni Mitchell’s repertoize.

at least this sol. 9 : John

Coltrane’s “Opus Collection: A Man Called
Trane” ranks No. 9, courtesy of Rhino Custom
Products/Starbucks.
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A Run Of No. 1 Achievements Ends The Year
For Taylor Swift By Ken Tucker

RISING SUPERSTAR TAYLOR swift is making her mark,
of that there can be no doubt. ' This 18-year-old concludes the year
in the No. 1 spot on the Top Country Artists recap and the Hot Coun-
try Songwriters tally. © She also leads the Top Country Album Artists
recap and is No.1on the Top Country Artists-Female tally. ¢ Her self-
titled debut album (Big Machine), which places No. 5 on the Top Bill-
board 200 Albums recap, is the No. 2 title on the Top Country Albums
tally. Swift is also No. 4 on the Top Billboard 200 Artists review, =
behind Josh Groban, Alicia Keys and Miley Cyrus. © Billboard’s
year-end music chart recaps are based on data compiled dur-
ing the chart year that began with the Dec. 1, 2007, issue and
ended with the Nov. 29, 2008, issue. © On the year-end Hot
Country Songs tally, Swift appears at No. 29 with “Should’ve

Said No,” No. 31 with “Picture to Burn” and No. 39 with

“QOur Song,” all from her 2006 debut album.

Her newest set, “Fearless,” was released Nov. 11 and saw first-week sales of
592,000 units, according to Nielsen SoundScan. Itis the best-selling debut for
a country title in more than a year.

Meanwhile, the Eagles' “Long Road out of Eden" (ERC}, the Wal-Mart-only re
lease that debuted a year ago. lands at No. 1 on the Top Country Albums chart
Rounding out the tap five after Swift at No. 2 are Carrie Underwood's "Car
nival Ride” (19/Arista/Arvista Nashvilie), Garth Brooks’ “The Ultimate Hits
{Peart) and Rascal Flatts’ “Still Feels Good” (Lyric Street/Hollywood).

Underwood, who was last year's top country arhst, had a pretty good
year herself. In addition to finishing No. 2 on the Top Country Artists
and Top Country Albums Artists recaps, Underwood tops the Hot
Country Songs Artist tally. She scores three of the top 50 songs on
the Hot Country Songs recap.

Swiftis No. 2on the Hot Country Songs Ariists recap Brad Pais-
ley. who finishes third. also lands three titles on the Hot Coun-
try So=gs list including ”1'm Stiil a Guy” at No. 16.

Rounding out the top five spots on the Hot Country Songs
Artists recap are perennials George Strait and Kenny Ches-
ney.

But the top country song of 2008 belongs to refative
newcomer Jarties Otto, whose single “Just Got Started
Lovin® You” {Raybaw/Warner Bros./WRN} topped
the weekly Hot Country Songs chart in May. His
No. 1 trumph on the year-end Hot Country

|

ARTIST:Kenny Chesney ® TOTAL GROSS: -
$86.3milion® NO.OF SHOWS: 46 ® NO.OF /
SELLOUTS: 250 TOTAL CAPACITY: 13million
TOTAL ATTENDANCE: 12million® Campiled
from Billboard Boxscoresdated Nov. 14,2007,
throughNov 11,2008

)

?

80 BILLBOARD // DECEMBER 20, 2008

wWwWwW americanradiohistorv com

— I' — S -?\Q{
/

Crossover queen’ Songs tally is sweet victory for Otto, who failed
TAYLOR SV\_'IF; toscore a hit during a previous record deal with
andcountry nonors,  Merury Nashille
Strait's “I Saw God Today” (MCA Nashville)
places No 2 on the Hot Country Songs hst, followed by Alan Jackson’s
“Small Town Southern Man” {Arista Nashville); tlootie & the Blowfish
frontman Dariug Rucker’s counlry debut, “Don’t Think I Don’t Think
About it” (Capitol Nashville}; and Blake Shelton’s “Home” (Warner
Bros./WRN}, an AC hil for Michael Bublé in 2005.
Straitis the top male country artist 0f 2008, supplanting last
year’s winner, Tim McGraw. Strait’s “Troubadour” comes
in at No. 12 on the Top Country Albums recap, and his “22
More Hits" places at No. 16. He also notches three titles
on the Hot Country Songs recap.
Sugarland is the chart-topper on the Top Country Artists-
Duo/Group recap. bumping 2007 winner Rascal Flatts to
No. 2. Theduo of Jennifer Nettles and Kristian Bush also
* finishes third on the Top Country Albums Artist recap
and No. 9 on the Hot Country Songs Artists list
The Capitol Nashville trio Lady Antebellum, which Bill-
board picked as an act to watch in early 2008, ends the year
at No. 1 on the Top New Country Artists tally.
Capitol Records. once known as the home of Garth Brooks.
" has come a long way in remaking itself into a labe! that relies
on the combined successes of its artists: Capitol Nashville 1s
i No. 1 on the Top Country Imprints charr, besting last year's
<hamp. Arista Nashville. Capitol's jump from No. 4 to No. 1is
due toairplay and sales success from Rucker, Lady Antebellum,
Tiace Adkins, Keith Urban and Dierks Bentley. Capitol Nashville
also tops the Hot Country Songs Imprints recap.
Arista Nashville, homie to Underwood. Paisley. Jackson and
Brooks & Dunn, repeats in the No. 1 spot on the Hot Country
Songs Labels chart, while parent Sony BMG Nashville tops the
Hot Country Songs Label Groups list.
v On the sales side, Universal s the big winner. Uriiversal
Music Group Nashville is No. 1 on the Top Country Albums
1abels recapand MCA Nashville, home to Strait, Gary Allan,
Josh Turnier, and, until recently, Reba McEntire, leads the
Top Country Album Imprints tally. Universal is No. 1 on
the Top Country Album Distributors recap.
Acts with Nashville ties continue to make an impres-
sive mark on the Top Independent Artists and Top fn-
Albumslists. The d Brooks take
the No. 1 and No. 2 spots on those recaps with, re-
spectively, “Long Road out of Eden” (ERC) and
1 “The Ultimate Hits” (Pear). On the Top Inde-
pendent Albums recap, Jason Aldean lands at
No. 13 with “Relentless” (Broken Bow).
Craig Morgan, who has since left Broken
Bow for Sony BMG Nashville's BNA Records,
isat No. 17 on the Top Independent Albums
tally with “Lintie Bitof | ife.” Thanks to the
Eagles and Brooks, ERC and Pearl rank
No. 1 and No. 2, respectively, on the Top
Independent Imprints chart and Top
Independent Lubels recap.
Frank Rogers, who works with
Paisley, Rucker and Adkins, is No.
1 on 2008's tlot Country Produc-
ers list. Two songs he produced.
Rucker’s “Don’t Think I Den't
Think About it aud Paisley's
“I'm Still a Guy,” are in the
fop 10 of the Hot Caumry
Songs recap.



www.americanradiohistory.com

Billbeardl pdn

Phota Cantest

CELEBRATING THEBEST MUSIC PHOTOGRAPHY OF THE YEAR

Deadline: January 30, 2009

SPONTANEOUS MOMENT Check out www.billboardphotocontest.com
(Your best quirky, off-the-cuff shot)  fqr 5 complete list of judges,
CROWD

(Music fans in the groove}

BREAKING A BAND
{Promotional shots of up-and-coming bands or artists}

|
LIVE MUSIC Cash, gear and more!
{On the stage, in the cafe, anywhere}
MOBILE SHOTS
{Fun music photos from your camera phone}
'
FANS' FAVORITE  gNGLE ENTRY: $15 per image
Consent Agreement. Submusson of an enty ki contest automavcaly consiues the cmestancs acceparca. SERIES: $20 per series
of afi conaitions st orth in the onfine sules It aiso ackriowedges the nght of PDN and Billboard to use tie entry A series consists 0‘ up 10 six V\SUZ”)’ related images (ha( will

or publcaton in PON and 8ilboard magazines. on pdnonliee com, bilboard.com and in exhioions ana
promotions related o the contest up to 18 mamihs folowng the comtest — be judged as a single entry.

WWW.BILLBOARDPHOTOCONTEST.COM
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HOW W

CHART THE

Annual Recaps Take The Spotlight As
Billboard Tracks The Top Artists And Titles
- Of 2008 By Si

BILLBOARD CONTINUES AN annual
holiday tradition by offering a bounty of year-end
charts in this Year in Music & Touring report.

Once again the total number of year-end recaps
reaches 251 in our print pages, matching our 2007
roundup, while a total of 416 tallies are available
at billboard.biz. ® Joining the printed lineup this
year are airplay rankings for the following song
charts: Mainstream Top 40, Mainstream R&B, Rap,
Christian AC, Gospel Songs and Smooth Jazz Songs.

‘Those additions boost the chart-topping honots this year for acts includ-
ing Rihanna, Lil Wayne. MercyMe. Marvin Sapp and Paul Hardcastle.

Exclusive to billboard.biz are a host of charts. including Top Alterna-
tive Albums, Top Hard Rock Albums, Top Blues Albums, Top Bluegrass
Albums. Top Reggae Albums, Top DVD Sales, Hot Triple A Songs and
Pop 100 Adrplay.

As before. each of the year-end music tallies in this section represent ag-
gregated numbers from the pertinent weekly charts that were compiled for
each artist. title and music company.

Most of those numbers are based on data from Nielsen Music. with sales
of physical and digital product compiled by Nielsen SoundScan. and radio
airplay and digital streams measured by Nielsen BDS. The ringtones/ring:
masters categories are based on sales tracked by Nielsen RingScan.

The entire Billboard ch: hasahandin iling the Year
in Music lists. At thy of this effort is ch Anthony Colombo,
who pecial feature recaps throughout the year. with charts produc-

tion manager Michael Cusson, associate production manager Alex Vitoulis
and associate director of charts Raphael George each playing key roles. Box-
score chart manager Bob Alien compiles the Ycay in Touring charts.

gs for BDS- and dScan.t ic charts reflect airplay
or sales duning the weeks that titles appeared on the respective lists during
the tracking peniod. This includes activity during unpublished weeks for
those lists that print every other weck. The 2008 chart year began with last
year's Dec. | issue and ended with the Nov. 29, 2008, issue, making it one
of the rare years when the chart calendar totals 53 weeks.

Sales or airplay registered before or after a title’s chart run are not con-
sidered in these standings. That detail, and the December-November time
period, account for some of the differences between these lists and the cal-
endar-year recaps that are compiled independently by either d

vio Pietroluongo

_

chart-topper:
MARVIN SAPP
-

veflect accurnulated radio and sales points, based specifically on BDS and
Nielsen SoundScan data, respectively. For the Hot 160, points from streamed
musi¢ on AOL and Yahoo also shape the standings

Hot Soundtrack Singles are the top-ranked Hot 10 songs in cases when
the song’s success can be directly traced to its inclusion on the soundtrack
to a mavie or TV show.

Forthe pop, country and R&B/hip-hop categories that combine data from
album and singles charts, formulas have been weighted so that the sales
units tallied on the Billboard 200, Top Country Albums and Top R&B/Hip-
Hop Albums, respectively, have parity with the specific chart points that con-
struct each week’s Billboard Hot 100, Hot Country Songs and Hot R&B/
Hip-Hop Songs.

‘The Dance Club Play based i with
titles. collcctmg points based on rank for each week they were on the chart.
ies reflect accurnulated points for ail charted songs

or BDS.

Artist, imprint, label and distributor categories for al} genres reflect ac-
cumuiated chart performance for all titles on the pertinent chart.

The umbrella “label” categories refer to the distributing labels and ot pro-
‘motion labels listed on our weekly charts. If only one label appears on a chart
listing, that company counts as both “imprint” and *label” for that title.

Certain airplay categorics—Mainstream Top 40, Rhythmic, Modern Rock.
AC, Adult Top 40, Dance, Mainstream R&B, Adult R&B, Rap, Christian AC,
Gospel, Mainstream Rack and Contemporary [azz—are based on accumu-
lated BDS-monitored plays for each week a song appeared on the chart.

Similarly, the Hot 100 Airplay, Hot R&B/Hip-Hop Airplay, Hot Country
Songsand Hot Latin Songs {and the four related Latin-formatairplay charts)
are determined by adding up the total number of gross impressions, as de-
termined by BDS by cross-referencing exact time of airplay with Arbitron
listener data, for each week a track charted.

“The Billboard Hot 100, Pop 100 and Hot R&B/Hip-Hop Songs categories

B2  BILLBOARD // DECEMBER 20, 2008

on theapphcableweek]y charts. Ifa songis held by more than one publisher.
points are divided equally among those companies.

tn the Publishing Corporation category, parent companies receive 100%
of the points from publishers in which they own at least 50% equity and 25%
of the points compiled by publishers that they administer but do not own.

Changes 1o note in the 2008 recaps:

~ Accompanyiiig label listings on the top artists rankings are limited to
the label to which each artist is signed. An artist’s title count will still include
all charting efforts, even those recorded on other labels.
® On the song charts, titles on Virgin, Blue Note and Astralwerks are now
part of the Capitol promotion label, while Capitol s the distributing label
for Virgin titles on the album charts.
® As of July 1. EMI Music Marketing becamne the distributor of Welk Music
Group labels, including Vanguard and Sugar Hill
® Universal Latino is now known as Universal Music Latin En-
tertainment.

YEAR-END DOUBLE ISSUE
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Top Artists

Fos. ARTIST

9
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'08 YEAR INMUSIC & TOU

ING i

NATASHA BEDINGFIELD (4}

B CHRIS BROWN (12) Jive/Zomba
LIL WAYNE (20) Cash
Money/Universal Motown
RIHANNA (9) SRP/Def
Jam/IDIMG
ALICIA KEYS (6) MBK//RMG
TAYLOR SWIFT (1) Big
Machine
LEONA LEWIS (3) SYCOL/RMG
MILEY CYRUS (&) Hollywood
JORDIN SPARKS (4)
19/uive/Zomba
JONAS BROTHERS (12)
Hollywood
T (1) Grand Hustle/Atiantic
COLDPLAY (4) Capito!
FLO RIDA (6) Poe Boy/Atiantic
CARRIE UNDERWOOD (9)
19/Arists/Arista Nashvilie
T-PAIN (19) Konvict/Nappy
Boyliive/Zomba
JOSH GROBAN ()
143/Reprise/Warner 8ros.
COLBIE CAILLAT (8) Universal
Republic
NE-YO (7) Def Jamy/IDJMG
KANYE WEST (7)) Roc-A-
Felia/Def Jam/IDIMG
KATY PERRY (3) Capitol
MARIAH CAREY (5)
SIanc/IDIMG

~

w

«
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SUGARLAND (6) Mercury
Nashville

USHER (5) LaFace/Zomba
SARA BAREILLES (2) £oic
FERGIE (5) william/A&m/
Interscope

ONEREPUBLIC (3)
Mosley/interscope

TEN

27

N
B

N
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TIMBALAND (5} Mosiey/
Blackground/interscope

KID ROCK (2) Top Dog/
Atlants AG

KEYSHIA COLE (8)
ImanifGeffer/Interscope
BRITNEY SPEARS (5)
Jive/Zomba

PINK (4) LaFace/Zomba
MARY ). BLIGE (4)
Matriarch/Geffen/IGA
DAUGHTRY (4) RCA/RMG
GEORGE STRAIT (8} MCA
Nashvitie/UMGN

RASCAL FLATTS (7) Lyric Street
KENNY CHESNEY (6) Blue
Chair/BNA

PLIES (7) Big Gates/Shp-N-
Stide/Atlantic

THE-DREAM (7) Radio Kilia/Def
Jam/IDIMG

EAGLES (1) ERC

BRAD PAISLEY (7) Arista
Nashwille

JASON MRAZ (5) Atiantic/RRP
SOULJA BOY TELLEM (6)
ColliPark/interscope

YOUNG JEEZY (5) CTE/Def
JamADIMG

SEAN KINGSTON (7) Reluga
Heghts/Koch/Epic

AKON (14) SRC/Universal
MADONNA (3) Warner Bros.
PARAMORE (5) Fueied By
Ramen/RRP

LINKIN PARK (5) Warner Bros.
FINGER ELEVEN (2) Wind-up
GARTH BROOKS (2) Pear!

JONAS

WO00
HEATRE @

BROTHERS

JONAS BROTHERS.
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Top Artists - Male

Pos. ARTIST

[@ cHRriSBROWN
LiL WAYNE (20 Ca:

TL D Gr
FLO RIDA
T-PAIN (.

9) Konvic:
JOSH GROBAN

NE-YO

KANYE WEST

USHER (5) LaF nba
TIMBALAND (5) Mosfey

Bl o/ !

CHRISBROWN,

Top Artist -
Duo/Group

Pos, ARTIST (N0 Chavted Ttk mpmit et

B JONAS BROTHERS (72)
Hollywood

COLDPLAY () Capitol
SUGARLAND (6) Mercury
Nashville

ONEREPUBLIC (3)
Mastey/interscope
DAUGHTRY (4) RCA/RMG
RASCAL FLATTS (7) Lyric Street
EAGLES (1) ERC

PARAMORE (5) Fueled By
Ramen/RRP

LINKIN PARK (5) Warner Bros.
FINGER ELEVEN (2) Wind-up

“ N

@Nowm A

3w

Top Artists - Female
Pos. ARTIST (No Charfedt Titkes) ivgrnt/Label
B RIHANNA (9) SRI/Def

o G
ALICIA KEYS (6) MBK/I/RMG
TAYLOR SWIFT (19) Big
Machine
LEONA LEWIS (3) SYCOL/RMG
MILEY CYRUS (8) Holfywood
JORDIN SPARKS (4)
19/ve/Zomba
CARRIE UNDERWOOD (70}
19/Arista/Arista Nashville
COLBIE CAILLAT (8) Universal
Republic
KATY PERRY (3) Capitol
MARIAH CAREY (5)
ISIAnG/INIMG

Y

IS

»

>

~

3w

Top New Artists

Pow ARTIST (N Crurtes Tt monnt L abet

[l LEONA LEWIS (3) SYCOL/RMG
JORDIN SPARKS (4)
194ve/Zomba

FLO RIDA (6 Poe Boy/Atlantic
KATY PERRY (3) Capito/
ONEREPUBLIC (3)
Mosley/Interscope
THE-DREAM (7) Radio Killa/Def
Jam/IDIMG

METRO STATION (2) Columbia
DAVID COOK (73) 19/RCA/RMG
DUFFY (2) Mercury/IDJMG
DAVID ARCHULETA (7)
19/ivesZomba

CaN @ wew N

3

Top Imprints

P MPRINT (v Crormed Tites)
B svE @

DEF JAM (52)
HOLLYWOOD (38)
COLUMBIA (80}
J22

UNIVERSAL REPUBLIC (28)
CASH MONEY (12)
CAPITOL (19)
GEFFEN (48)

BIG MACHINE (79)
ATLANTIC (52)
WALT DISNEY (32)
LAFACE (10)
WARNER BROS. (22)
INTERSCOPE (44)

CEOND A wN

P
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Top Labels

o LABEL (N0 Crirted Ttk

Il INTERSCOPE GEFFEN A&M
(2]

ATLANTIC GROUP (91)
ISLAND DEF JAM MUSIC
GROUP (85)

ZOMBA (62)

UNIVERSAL MOTOWN
REPUBLIC GROUP (77)

" Y

w

Top Billboard

200 Artists

Pos. ARTIST (o Charted! Titles) imonnt/Label
B JosH GROBAN (3)
143/Reprise/Warner Bros.
ALICHA KEYS (1) MBKAY/RIMG
MILEY CYRUS (3)
Hollywood/Walt Disney
TAYLOR SWIFT () Big Machine
LIL WAYNE (2} Cash Money/
Universal Motown/UMRG
JONAS BROTHERS (2}
Hollywood

CARRIE UNDERWOOD (2)
19/Arista/Arista
Nashville/RMG/SBN
SUGARLAND (2) Mercury
Nashville/UMGN

EAGLES () ERC

KID ROCK () Top Dog/
Atlantic/AG

COLDPLAY (1) Capito!
GARTH BROOKS (1) Pear/
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Y

o

~

©
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MARY J. BLIGE (2)
Mtnarch/Geffen/IGA

CHRIS BROWN (1) Jive/Zomba
JACK JOHNSON (1)
Brushfire/UMRG

AC/DC (2) Columbia/Sony
Music

RASCAL FLAYTS (3) Lyric
Stroet/Hollywcod

ER

Top Billboard Sugariand-Mercury
200 Albums Nashville/UMGN
o S o ) 31 MOTHERSHIP Led Zeppelin-
B As 1AM Alicia Keys- Swan Song/Atlantic
MBK/J/RMG 32 BREAKOUT Mifey Cyrus—
2 NOEL Josh Groban-143/ Hollywood
Reprise/Warner Bros. 33 DAUGHTRY Daughtry~
3 THA CARTER Ill Lit Wayne- RCA/RMG
Cash Money/Universal Motawn/ 34 TAKING CHANCES Celine

o

a

]
4

@

—~

—

S

« 08 YEAR IN MUSIC & TOURING

pee

PIRATES kenny Chesney-
BNA/SBN

TRILLA Rick Ross-Slio-N-
Siide/Def Jam/IDIMG

CALL ME IRRESPONSIBLE
Michael Buble-143/Reprise/
warner 8ros.

REBA DUETS Reba
McEntire-MCA Nashville/UMGN
HARD CANDY
Madlonna-Warner Bros.

HIGH SCHOOL MUSICAL 3:
SENIOR YEAR Soundtrack-Walt
Disney

»

@

RIOT!
Ramen/AG
CHRISTMAS SONG Mannheim

Fueled By

30 JORDIN SPARKS ()
18/4ive/Zomba

3 KEYSHIA COLE ()
Confidential/Imani/Geffen/IGA

32 AMY WINEHOUSE (2) Universal
Repubiic/UMRG

33 TOBY KEITH (4) Show Dog
Nashville

34 ANDREA BOCELLI (4)
Sugar/Decca/Universal Classics
Group

35 DISTURBED (1) Reprise/Worner
Bros

36 ONEREPUBLIC (1)
Mosleys rsco0e/IGA

3 MANNHEIM STEAMROLLER (<)
American Gramaphone

38 FERGIE (2) willlam/A&M/
Interscope/iGA

33 LINKIN PARK (1) Machine
Shop/Warner Bros.

40 SARA BAREILLES (1) Egic/Sony
Music

41 NICKELBACK (1) Roadrunner

42 MICHAEL BUBLE (2)
143/Reprise/Warner Bros.

45 RADIOHEAD (3) TBO/ATO

44 PLIES (2) Big Gates/Slip-N-
Side/Atlantic/AG

45 RICK ROSS (1) Slip-N-Siide/Def
Jar/IDIMG

45 REBA MCENTIRE (7) MCA
Nashvilie/UMGN

41 MADONNA (1) Warner Bros.

48 TIMMCGRAW (4) Curb

49 PARAMORE (1) Fueled By
Ramen/AG

50 KEITH URBAN (2) Capitol
Nashville

YEAR-END DOUBLE ISSUE
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18 METALLICA (1) werner Bros. UMRG Dion-Colurbia/Sany Music

18 TL(3) Grand Hustle/Atiantic’/AG 4 LONG ROAD OUT OF EDEN 35 JORDIN SPARKS Joraiin

20 COLBIE CAILLAT (2) Universal Eagies-ERC Sparks-19/Jive/Zomba
HEOUbIC/UMRG 5 TAYLOR SWIFT Taylor Swift-Big 36 JUST LIKE YOU Keyshia Cole-

2l LEONA LEWIS (1) SYCO/L/RMG Machine Canfidential/Imani/Geffen/IGA

2 RIHANNA (1) SRA/Def Jam/| 6 ROCK N ROLL JESUS Kid 37 NOW 28 various
1DUMG Rock-Top Di Capitol

25 MARIAH CAREY (1) 7 VIVALAVIDA ORDEATHAND 38 ALVIN AND THE CHIPMUNKS
Isianc/IDJMG ALL HIS FRIENDS Razor & Tie

24 GEORGE STRAIT (4) MCA Colapiay-Capitol 39 RAISING SAND Robert piant/
Nashville/ UMGN 8 NOW 26 Various Artists- Atison Krauss-Rounder

25 CELINE DION (2) ° EMI/Sony BMG Strategic 40 JUNO Sounditrack-
Columbia/Sony Muslc Marketing Group/Universal/ Fox/Rhino/AG

26 KENNY CHESNEY (2) Biue Zomba/Capitol 41 NOW 27 Various Artists-EMI/
Chart/BNA/SBN 9 CARNIVAL RIDE Carrie Universal/Zomba/Sony BMG

27 USHER (7) L. u /s i 42 INDESTRUCTIBLE

23 LEO ZEPPELIN () Swan Nashville/RMG/RMG/SBN Disturbed-Reprise/Warner
Song/Atiantic 10 THE ULTIMATE HITS Garth Bros

29 DAUGHTRY (1) RCA/RMG Brooks-Pearl 43 BACK TO BLACK Amy

HANNAH MONTANA 2 Winehouse-Universal
(SOUNDTRACK)/MEET MILEY Republic/UMRG
CYRUS Miley Cyrus- 44 DREAMING OUT LOUD
Hollywood/Walt Disney OneRepublic-Mosley/

@ @
4

@

@ @

iy

1can
Gramaphone

AMERICAN GANGSTER Jay-Z-
Roc-A-Fella/Def Jam/IDIMG
GREATEST HITS Keith
Urban-Capitoi Nashville

1T WON'T BE SOON BEFORE
LONG Maroon 5-
A&M/Octone/IGA

IN RAINBOWS
Radiohead-TBD/ATO
TROUBADOUR George
Strait-MCA Nashville/UMGN
THE RECESSION Young
Jeezy-CTE/Def Jarm/IDJMG

GROWING PAINS Mary . Interscope/IGA 63 SOULJABOYTELLEM.COM
Biige-Matriarch/Geffen/IGA 45 THE DUTCHESS Fergre- Soulja Boy Tellem ColliPark/
EXCLUSIVE Chns will.. pe/IGA pe/IGA
Brown-Jive/Zomba 46 MINUTES TOMIDNIGHT Linkin 64 3 DOORS DOWN 3 Doors

SLEEP THROUGH THE STATIC Park-Machine Shop/Warner Bros.
Jack Johnson-Brushfire/UMRG 47 LITTLE VOICE Sare
BLACK ICE AC/DC- Bareilies-Epic/Sony Music

Columbia/Sony Music 48 ALL THE RIGHT REASONS
DEATH MAGNETIC Nickelback-Roadrunner
Metallica-Warner Bros 49 JUST WHO | AM: POETS &

JONAS BROTHERS Jonas
Brothers-Hollywood

COCO Colye Cailiat-Universal
Republic/UMRG

SPIRIT Leona Lewis-
SYCOA/RMG

HIGH SCHOOL MUSICAL 2
Soundtrack-Wait Disney
GOOD GIRL GONE BAD
Rihanna-SRP/Def Jam/IDIMG
E=MC2 Mariah Caray~
Jsland/IDJMG

PAPER TRAIL T/-Grand
Hustie/Atlantic/AG

MAMMA MIA!
Soundtrack-Decca

A LITTLE BIT LONGER Jonas
Brothers-Hollywood

CAMP ROCK Soundltrack-Wait
Disney

HERE | STAND
Usher-LaFace/Zomba

STILL FEELS GOOD Rascal
Flatts-Lyric Street/Hollywood
LOVE ON THE INSIDE
Sugarland-Mercury
Nashvitle/UMGN

ENJOY THE RIDE

ALICIA KEYS

wWWW

&

@
a

Down-Universai Republic/
UMRG

YEAR OF THE GENTLEMAN
Ne-Yo-Def Jam/IDIMG
FEARLESS Tayior Swift-

Big Machine

73

74

M
@

5
3

5
3

=
3

;o

GOOD TIME Alan Jackson-
Arista Nashville/SBN
WE SING. WE DANCE. WE
STEAL THINGS. Jason
Mraz-Atlantic/AG
ROCKFERRY Duffy-
Mercury/IDJMG
LAX The Game-Geffen/IGA
HANNAH MONTANA
Soundtrack-walt Disney
ALL HOPE IS GONE
Shipknot-Roagruniner
ONE OF THE BOYS Katy
Perry-Capitol
THE BEST OF ANDREA
BOCELLI: VIVERE Andrea
Bocelii-Sugar/Decca/Universal
Classics Group
WELCOME TO THE
DOLLHOUSE Danity Kane-
Bad Boy/AG
DEFINITION OF REAL Plies-Big
Gates/Slip-N-Slide/Atlantic/AG
AMERICAN MAN; GREATEST
HITS VOLUME # Trace
Adkins-Capitol Nashville
REVELATION Journey-Nomata
GRADUATION Kanye West-
Roc-A-Fella/Def Jam/IDIMG
STH GEAR Brad Paisley-Arista
Nashville/SBN
LUPE FIASCO’S THE COOL
Lupe Fiasco-1st & 15th/
Atlantlc/AG
35 BIGGEST HITS Toby Keith-
Show Dog Nashville/UMe
THE MAKINGS OF AMAN
Jaheim-Divine Mill/Atlantic/AG
LOVE/HATE The-Dream-Radic
Killa/Def Jam/IDJMG
continued on >>p86
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85 BLACKOUT Britney Spears-
ive/Zomba

FINDING BEAUTY IN NEGATIVE
SPACES Seether-Mind-up

22 MORE HITS George
Strait-MCA Nashville/UMGN
POCKETFUL OF SUNSHINE

2

©
g

SOME HEARTS Carrie
Underwood-19/Ansta/Arista
Nashville/RMG

ROUGH AROUND THE EDGES:
LIVE FROM MADISON SQUARE
GARDEN Dane Cook-Comedy
Central

THIRSTY warvin Sapp-
Verity/Zomba

ECHOES, SILENCE, PATIENCE &
GRACE 00 Fignters-
Roswell/RCA/RN
JENNIFER HUDSON ennsfer
Hudson-Ansta/RMG
NARROW STAIRS Death Caby
For Cutie-Barsuk/Al c/AG
THE ALTAR AND THE DOOR
Casting Crowns-Beac
Street/Reunion

15 Buckcherry-Eleven
Seven/Atlantic

HANNAH MONTANA/MILEY
CYRUS: BEST OF BOTH
WORLDS CONCERT Mgy
Cyrus-Hollywood/Walt Disney
ACROSS THE UNIVERSE:
DELUXE EDITION
Soundtracik-intersce
99 ONCE S ch-

o
8

g
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8

©
4

©
4

™
2

-
2

©
g

B

2/IGA

TOOUNTITLED Nas-Def Jam/,
Columinia/IDIMG

101 NOTHING BUT THE BEST Frank
Sinatra-Reprise/Warner Bros

102 DISCIPLINE Jane:-
Island/IDJMG

103 EVERVTHING IS FINE Josh
Turner-MCA Nashville/UMGN

104 ONE MAN BAND James
Taylor-Starcon/Hear

105 FLYLEAF Fiyeal-
A&M/Octone, \

106 ONE - X Three Days Gr.
Jive/Zomba

107 CONTINUUM John Mayer—
Aware/Columpia/Sony Music

108 HOME BEFORE DARK Nei/
Diamond-Columbia/Sony Music

109 BACK OF MY LAC’ J Holidlay~
Music Line/Capitol

110 WEEZER Weezer-DGC/

Interscope/1GA

LUCKY OLD SUN fenny

Chesney-Blue Chai/ BNA/SBN

CRAZY EX-GIRLFRIEND

Miranda Lamber-Columbia

(Nashville)/SBh

HIGH SCHOOL MUSICAL

Soundtrack-Walt Disney

DETOURS Shery! Crow-

A8M/Interscope/IGA

EGO TRIPPIN Snocp Doga-

Doggystyle/Geffen/iGA

EXILE ON MAINSTREAM

rmatchbox twenty-

Melisma/atlantic/AG

AVENGED SEVENFOLD

Avenged Sevenfoldt

Hopeless/Warner Bros

18 HAIRSPRAY Soundtrack-

N8 DAY26 DAY26-Bad Bow/AG

120 FACE OFF Sow Wow &
Omaron-TU G /Columbia/

&

w

N

@

£l

3

¥

WEB EXCLUSIVES

CRITICS' FRNORITES AND MORE OM BILLBCARD SITES

Sony Music

121 MAIL ON SUNDAY F/o Ricla-
Poe Bov/Atlantic/AG

122 PRETTY.0DD. Panic At The
Disca-Decaydance/Fueled By
Ramen/AG

123 VAMPIRE WEEKEND Vamprre
Weekend-XL/Beggars Group

124 WISIN VS. YANDEL: LOS
EXTRATERRESTRES Wisin &
Yandel-Machete/UMLE

125 5*STUNNA Brrdman-Cash
Money/Universal
Motown/UMRG

126 FUTURESEX/LOVESOUNDS
Justin Timberiake-Jive/Zomba

127 ACCELERATE R £ M -
Warner Bros

128 MAGIC £ruce Springsteen-
Columbra/Sony Music

129 NEW AMERYKAH: PART ONE
(4TH WORLD WAR) Ervkah
Badu-Universal Motown/UMRG

130 FUNHOUSE Pirik-
LaFace/Zomba

131 ALL THAT 1S WITHIN ME
MercyMe-INO/Columbia/
Sony Music

132 SUNSET MAN Usmes
Otto-Raybaw/Warner Bros
(Nashwville)/WRN

133 THE FIGHT OF MY LIFE Kirk
Frankiin-Fo Yo 5oul/Gospo
Centric/Zomba

134 LADY ANTEBELLUM Lscly
Antebelfum-Capitol Nashville

135 ENCHANTED Sounditrack-
Walt Disney

136 TIMBALAND PRESENTS
SHOCK VALUE Timbaland-
Mosley/Blackground/Interscope/
IGA

This printed version of Billboard's Year in Music &
Touring report provides an unparalleled look at the
state of the business, with a total of 251 charts that
track the best-selling albums and most-played sin-
gles of 2007 and 11 charts that analyze the concert
industry.

But billboard.com and billboard. biz provide even
more extensive year-end coverage.

Among our Most poPular online features Is the
Critic's Choice poll, comprising top 10 lists compiled
from Billboard’s worldwide team of writers and ed-
itors. While our charts recap sales and airplay, the

Top Internet Albums, Top Digital Albums and more:
Deeper charts appear online for such genres as
R&B, country, songwriters and publishers, Latin, re:
gional Mexican, tropical, dance, Christian and gospel,
classical, jazz, catalog, modern rock, mainstream top
40, Adult top 40, AC, soundtracks and music videos
Inaddition billboard.biz offers exclusive charts in
the areas of digital, ringtones, pop, R&B/hip-hop,
rap, songwriters and publishers, Latin, regional Mex
Ican, tropical, dance, Chrishian, gospel, classical, cat
alog, mainstream rock, triple A, alternative, hard rock
new age, blues, bluegrass reggae, soundtracks, kids,

critic’s poll a more elusive
artistic success.

1n addition, this year billboard,com will present &
photo gallery of the year’s Billboard covers, a look
at the top 2D music stories of the year and more

On billboard.biz, we offer 416 charts, including
165 exciusive to the Web

Deeper year-end recaps appear on billboard.hiz
for categories including Top Billboard 200 Artists,
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comedy, cast albums, DVDs and more

For the touring ndustry, this issue provides in
depth analysis and charts summarizing the past 12
months, But there Is more onfine

Exclusive to billboard.com are charts covering
the Top 25 Boxscores for nonconcert events, top
venue grosses and the top five tours in the gen-
res of rock and pop, country, R&B/hip-hop and
Latin music.

137 GO Mario-3rd Street/J/RMG

138 SWEENEY TODD: THE DEMON
BARBER OF FLEET STREET
Sounditrack Nonesuch/
Warner Bros

139 THEM VS. YOU VS. ME Finger
Eleven-Wind-up

140 SAWDUST 7he iiflers-
5land/IDIMG

141 PARA SIEMPRE Vicente
Fernandez-Sony BMG Norte

142 WOW HITS 2008 Various
Artists-Word-Curb/Provident-
Infegrity/EMI CMG/Sparrow

143 LIVING HARD Gary Allan-
MCA Nashville/UMGN

144 WHO WE ARE Lifehouse-
Geffen/IGA

145 SEX AND THE CITY
Soundtrack-New Ling

146 STEP UP 2: THE STREETS

ounditrack-Atlantic/AG
147 TWILIGHT

Colurnbna/Seny Musie

154 AUGUST RUSH Souncltrack-
Sony Music Soundtrax/Columbia/
Sony Music

155 ULTIMATE SANTANA Sanfana
Ansta/tegacy/Columbia/RMG

156 2008 GRAMMY NOMINEES
Various Arrists-Grammy/
Hip-0/UMe

157 EVOLVER John Legend-GO0.0/
Coltmbia/Sony Music

158 1 TRILL Bun-8-J Prince/Trll/ |
Rap-A-Lot 4 Life/Asylum

159 THE ILLUSION OF PROGRESS
Stand-Flip/Atlantic/AG

160 LOST HIGHWAY Ao Jov/-
Mercury/island/UMGN/IDIMG

161 LOVE BEHIND THE MELODY
Raheem
DeVaughn-Jive/Zomba

162 STOCKINGS BY THE FIRE
Vanous Artists-EMI Special

Summit/Chop Shop/Atlantic/AG

148 SATURDAY NIGHTS & SUNDAY
MORNINGS Counting
Crows-DGC/Geffen/IGA

149 WHERE THE LIGHT IS: JOHN
MAYER LIVE IN LOS ANGELES
John Mayer-Columbia/Sony
Mussic

150 AUDIO DAY DREAM &isice
Lewrs-19/Ansta/RMG

151 RADIO DISNEY JAMS 10

orious A Nalt Disney

152 SOMETHING ELSE /0bin Tfucke-
Star Trak/Interscop

153 LAST 2 WALK Three 6
Mafia-Hypnotize Minds/

www americanradiohistorv com

163 INTO THE WILD
{SOUNDTRACK) £aclie
Vedder-Monkey
Wrench/J/RMG

164 BOYS LIKE GIRLS Soys Like
Gris-Columbia/Sony Music

165 FIGHT WITH TOOLS
Flobots-Jniversal
Repubic/UMRG

166 THE REMINDER Fe/si~
Cherrytree/
Polydor/Interscope/IGA

167 IF YOU'RE GOING THROUGH
HELL Rodney Atkins-Curb

168 COVERS James Taylor-
Hear/Cancord

1051 GROBAN FAANK LLKLNILIS SUGARLANG. KATE POWERS.

YEAR-END DOUBLE IS5UE
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169 THE DECLARATION
Ashanti-The Inc./Universal
Motown/UMRG

170 B'DAY Beyonce-Columbia/
Sony Music

171 GOOD TIMES, BAD TIMES..TEN
YEARS OF GODSMACK
Godsmaci-Universal
Republic/UMRG

172 LET 1T GO 7im McGraw-Curb

175 GREATEST HITS VOLUME ONE
THE SINGLES Goo Goo
Dolls-Warner Bros

174 A TOBY KEITH CLASSIC
CHRISTMAS: VOLUMES ONE &
TWO Toby Keith-Show Dog
Nashville

175 ONE CHANCE Pau/ Potis-
SYCO/Columbia/Sony Music

76 THE BEST DAMN THING Avri/
tavigne-RCA/RMG

177 THE BLOCK New Kids On The
Block-Interscope/iGA

SUGARLAND

178 MODERN GUILT Beck-DGC/IGA

179 MOTOWN: A JOURNEY
THROUGH HITSVILLE USA
Boyz i Men-Decca

180 SCARS & SOUVENIRS 7heory
OF A Deadman
604/Roadrunner

81 GREATEST HITS: LIMITED
EDITION 7im McGraw-Curb

182 METRO STATION Metro
Station-Red Ink/Columbia

183 LYFE CHANGE Ly/e
Jennings-Columbia/Sony Music

184 THE SOUND OF MADNESS
Shinedown-Atlantic/AG

185 FEARLESS Jazmine
Sufivan-J/RMG

186 SAINTS OF LOS ANGELES
Motley Crue-Motley/Eleven
Seven

187 DISNEY CHANNEL HOLIDAY
Various Artists-Walt Disney

188 T*0"S (TERMINATE ON SIGHT)
G Unit=G Unit/Interscope/IGA

189 SAVING ABEL Saving Abel-
Skiddeo/Virgin/Capitol

190 CONSOLERS OF THE LONELY
The Raconteurs-Third Man/
Warner Bros.

191 98/08 Enrigue [glesias-
Universal Latino/UMLE

192 BEAUTIFUL EYES (EP) Tayior
Swift-Big Machine

193 CURTIS 50 Cent-Shady/
Aftermath/Interscope/IGA

194 JULIANNE HOUGH Ju/ianne
Hough-Mercury Nashville/
UMGN

195 REVELATION 7hirdl Day-
Essential

196  FAMOUS Puddie OF

Mudd-Flawiess/Geffen/IGA
197 19 Adefe-XL/Calumbia/
Sony Music
198 LEARNTOLIVE Darfus
Rucker-Capitol Mashville
199 KIDZ BOP 13 Ktz Sop
Kids-Razor & Tie
200 ITALIA Chrrs Botti-
Columbia/Sony Music

i A decper version ot

! this chart appears on
billboard.biz

e =

The Billboard 200

Artists - Duo/Group
POS. ARTIST iy Charted Titles) imanriiyLabel
|JONAS BROTHERS (2)
Hotlywood

SUGARLAND (2) Mercury
Nashville/UMGN

EAGLES (1) £RC
COLDPLAY () Capitol
AC/DC (2) Columbia/Sony
M

6 RASCALFLATTS (3) Lyric
Street/Hollywood
METALLICA (D Warner Bros.
LED ZEPPELIN (1) Swan

N

o oa W

®

+ 'O8 YEAR IN MUSIC & TOURING
- 4

Song/Atiantic
9 DAUGHTRY (1) RCA/RMG
10 DISTURBED (1) Reprise/Warner

Bros.
The Billboard 200

rtists - Female
Pas. ARTIST (/os Charte Tities) imornt/Labed
W ALICIA KEYS (D) MBR/Y/RMG
MILEY CYRUS (3) Hollywood
TAYLOR SWIFT (4 Big Machine
CARRIE UNDERWOOD (27
19/Ansta/Ansts
Nashville/RMG/SBN
MARY J, BLIGE (2)
Matriarch/Geffen/IGA
COLBIE CAILLAT (2) Universal
Republic/UMRG
LEONA LEWIS (1) SYCOL/RMG
8 RIHANNA (1) SRP/Def Jam/
DM
MARIAH CAREY (1)
Istand/IDIMG
10 CELINE DION (2)

Colurnbia/Sony Music

FETEN

e @

~

©

The Billboard 200
Artists - Male

Pos. ARTIST (e Charted Titkes) impnint/Label

[ JOSHGROBAN (3)
143/Reprise/Warner Bros

LIL WAYNE (2) Cash Morney/
Universal Motown/UMRG

KID ROCK (7) Top Dag/
Atlantic/AG

GARTHBROOKS (1) Pear/
CHRIS BROWN (1) Jive/Zomba
JACK JOHNSON (1)
Brushfire/UMRG

T.1. (3) Grant! Hustle/Atiantic/AG
GEORGE STRAIT (4) MCA
Nashvilie/UMGN

KENNY CHESNEY (2) Blue
Chair/BNA/SBN

10 USHER (1) LaFace/Zomba

N

“

IS

@

3

o~

©

Pos IMPRINT (140 it Ties)

1 COLUMBIA (69)
2 HOLLYWOOD (78)
3 WALTDISNEY (24)

4 ATLANTIC 5)

5 REPRISE (73)

6 JIVE(5)

7 UNIVERSAL REPUBLIC (75)
8 INTERSCOPE (4])

9 DEF JAM (20)

1@

BIG MACHINE (4)
WARNER BROS. (7))
GEFFEN (27)

CAPITOL (1)

15 MCA NASHVILLE (71)

Tas=3

DECEMBER 20, 2008 /f/ www.billboard.biz
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The Billboard

200 Labels

Pos. LABEL (10 Crirted T

INTERSCOPE GEFFEN A&M (7))
ATLANTIC GROUP (52)
WARNERBROS. (64)

RCA MUSIC GROUP (23)
SONY MUSIC (1)

0w

p
200 Distributors
Pos DISTRIBUTOR (4 Chercec Tes)
¥ UNIVERSAL (339)
SONY BMG (235)

WEA (198)
INDEPENDENTS (562)
EMM (757)

@ s W

ToP Independent

Artists

Pos ARTIST (o Crxtet 69 mormiaie

| EAGLES (7} £RC
GARTH BROOKS (/) Peart
MANNHEIM STEAMROLLER (4)
American Gramsphone
RADIOHEAD (1) TBD/ATO
JOURNEY (7) Nomota
DANE COOK (7) Comedy
Central
VAMPIRE WEEKEND (/)
Xi/Beggars Group
MOTLEY CRUE (7)
Matley/Eleven Seven
INGRID MICHAELSON (2) Cabin
24/0Original Stanal

10 SIXX: AM. (1) Eleven Seven

“w N
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b- A deeper version of this
IZ chart appears on billboard biz.

Top Independent
All?ums &

Pos TITLE Artst frmprnt/Loel
! LONG ROAD OUT OF EDEN
Eagles-ERC
THE ULTIMATE HITS Garth
Brooks-Pear|
CHRISTMAS SONG Mannheim
Steamroller-American
Gramaphone
INRAINBOWS
Radiohead-TBD/ATO
REVELATION Journey-Nomota
ROUGH AROUND THE EDGES:
LIVE FROM MADISON SQUARE
GARDEN Dane Cook-Comedy
Central
ONCE Sounditrack-
Canvasback/Sony Music
Sounditrax/Coiumbra
HAIRSPRAY Soundtrack-New
Line
VAMPIRE WEEKEND Varmpire
Weekend-XL/Beggars Group
STOCKINGS BY THE FIRE
Vatious Artists-EMI Special
Markets/Starbucks

contlnued on >>p@s
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SAINTS OF LOS ANGELES
Mottey Crue-Motley/Eleven
Seven

THE HEROIN DIARIES
SOUNDTRACK Sixx
AM-Eleven Seven
RELENTLESS Jason
Aldean~Broken Bow

FLIGHT OF THE CONCHORDS
(SOUNDTRACK) Fignt Of The
Conchords-HBO/Sub Pop
SCREAM AIM FIRE Bullet For My
Valentine-20-20/Jive/Zomiba
GIRLS AND BOYS ingric/
Michaelson-Catoin 24/
Onginal Signal

LITTLE BIT OF LIFE Craig
Morgan-Broken Bow

EVIL URGES My Morning
Jacket-ATO

FLOAT Flogging Molly-
SideOneDummy

ATWIST IN MY STORY
Secondhand Serenade-
Glassnote/East West
WORLDS COLLIDE
Apocalyptica-20-20/Ive
FLEET FOXES Fleat Foxes

Sub Pop

23 VANS WARPED TOUR '08
Various Artrsts-3ideOneDummy
JOE THOMAS, NEW MAN
Joe-563/Kedar

WARPAINT The Black
Crowes-Silver Arrow
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@B 2 coeocr version of this
chart appears on blllboard.biz.
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Top Tastemakers Artists

Pos ARTIST (i Chartext ties) impnri/Label

LIL WAYNE (7) Cash Money/
Universal Motown/UMRG

2 ALICIA KEYS (1) MBK/I/RMG
3 RADIOHEAD (1) TBD/ATO
Top Independent 4 METALLICA (1) Warner Bros
Imprints 5 COLDPLAY () Cavrto!
Pos HMPRINT (o Choted/ Tike) & TL(DGrand
W ErC () Hustle/Atantic/AG
2 PEARL (1)
3 AMERICAN GRAMAPHONE ()
4 TBD(M
5 COMEDY CENTRAL (5) Top Tastemakers
& NOMOTA (D) um
7 XL(5) Pos.TITLE vt -mprrt/Label
& NEWLINE (&) I THA CARTER Il Ll Wayne-
9 BROKEN BOW () Cash Money/Universal
10 EMI SPECIAL MARKETS (8) Motown/UMRG
2 ASTAM Alcss Keys-
e MBI/I/RMG
Tugelndependent 3 INRAINBOWS
Labels Radiohead-TBD/ATO
Bl ABEL (a Crartrat s 4 DEATHMAGNETIC
W ErC () Metaliica-\Warner Bros
2 PEARL() 5 RAISING SAND Robert Plant/
3 ATO@® Afson Krauss-Rounder
4 AMERICAN GRAMAPHONE (4) 6 VIVALA VIDA OR DEATH AND
$ STARBUCKS (24) ALL HIS FRIENDS
Coldplay-Capitol
7 PAPER TRAIL T/-Grand
Hustle/Atlantic/AG
8 THIRD Portishead-GO
Discs/Mercury/IDIMG
9 MODERN GUILT Beck-DGC/IGA
10 SLEEP THROUGH THE STATIC
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Jack Johnson-Brushfire/UMRG

7 BECK (2) DGC/IGA
PORTISHEAD () GO Discs/”
Mercury/IDIMG

9 LED ZEPPELIN (2) Swan
Song/Atlantic

JACK JOHNSON (1)
Brushfire/UMRG

®

s

MOTHERSHIP Led!
Zeppelin-Swan Song/Atlantic
VAMPIRE WEEKEND Vampire
Weekend-XL/Begagars Group
NARROW STAIRS Death Cab
For Cutie-Barsuk/Atlantic/AG
CONSOLERS OF THE LONELY
The Raconteurs=Third Man/
Warner Bros

15 JUNO
Sounditrack-Fox/Rhino/AG

=

@

3z

Top Tastemakers
Imprints

Pas IMPRINT (1 Chirtac )
WARNER BROS. (6)
ATLANTIC (78)
UNIVERSAL MOTOWN (9)
DEF JAM (10)

XL (6}

wewnl

Tog Tastemakers
Labels

Pos LABEL (o Crarted Tes)
[ WARNER BROS. (24)
UNIVERSAL MUSIC RECORD
GROUP (20)

INTERSCOPE GEFFEN AGM
@7)

ATLANTIC GROUP (22)
ISLAND DEF JAM MUSIC
GROUP (75)

~

w

o

Top Tastemakers
Distributors
Pos DISTRIBUTOR (Vo Grartoa e

I UNIVERSAL (84)

2 WEA (63)

3 INDEPENDENTS (115}
4 SONY BMG (40

5 EMM (/%)

_— =z .
Top Internet Artists
Pos. ARTIST (No. Charted Tities) impnng/Label.

I JOSH GROBAN (2
143/Reprise/Warner Gros
METALLICA () Warner Bros
JONAS BROTHERS (2)
Hotlywood
COLDPLAY (1) Capitol
ALICIA KEYS (D) MBK/U/RMG
MICHAEL BUBLE (2)
143/Repnise/Warner Bros
MILEY CYRUS (3)
Hollywood/Walt Disney
CELINE DION (2)
Cotumbra/Sony Music
JAMES TAYLOR (2)
Hear/Concord
CARRIE UNDERWOOD (1)
19/Ansta/Ansta
Nashville/RMG/SBN
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Top Internet Albums
Pos. THILE Artst ot/ el

W NOEL Josh Groban-
143/Reprise/Warner Bros.
DEATH MAGNETIC
Metalhea-Warner Bros

A LITTLE BIT LONGER Jonas
Brothers-Hollywood

VIVA LA VIDA OR DEATH AND
ALL HIS FRIENDS
Coidptay-Capitol

AS | AM Alicra Kays-
MBK//RMG

RAISING SAND Robert Plant /
Abson Krauss-Rounder

7 TAKING CHANCES Celine Dion-
Columbia/Sony Music
CARNIVAL RIDE Carrie
Underwood-19/Ansta/Anista
Nashwville/RMG/SBN

BLACK ICE AC/DC-
Columbra/Sony Music

ONE CHANCE Paul Potts-
SYCO/Columbia/Sony Music
HIGH SCHOOL MUSICAL 2
Sounatrack-Walt Disney
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12 LETIT SNOW! (EP) Michae!

Buble-143/Reprise/

Warner Bros

HANNAH MONTANA 2

(SOUNDTRACK)/MEET MILEY

CYRUS Mrey Cyrus-

Hollywood/walt Disney

LONG ROAD OUT OF EDEN

Eagles-ERC

15 THE BEST OF ANDREA
BOCELLL: VIVERE Andrea
Boceli-Sugar/Decca/Universal
Classics Group

@

3

A deeper version of this
chart appears on billboard.biz.

Top Internet imprints
Pos. IMPRINT (o Crovtec i)

¥ REPRISE (18

2 COLUMBIA (23)

3 WARNER BROS. (9)

4 HOLLYWOOD (8

5 143(7D

Top Internet Labels
Pos.LABEL (o Charte Ties)

WARNER BROS. (44)
SONY MUSIC (26)

RCA MUSIC GROUP (73}
ATLANTIC GROUP (24)
HOLLYWOOD (9)

EXNEY

Top Digital

Album Artists

Pos ARTIST (i Chirtect Tks) moantd abel

B COLDPLAY (4) Capitol

2 JACK JOHNSON (2)
Brishfire/UMRG

LIL WAYNE (2) Cash Money,
Universal Motown/UMRG
JASON MRAZ (3) Atlantic/AG
TAYLOR SWIFT (3) 8ig Machine
ALICIA KEYS (1) MBK/U/RMG
SARA BAREILLES (2) £01c/
Sony Music

ONEREPUBLIC () Mosiey/
interscope/iGA

METALLICA () Warner Bros

T\ (D Grand Hustle/Atlantic/AG

© Nwawm s W

RS

Top Digital Albums

Pos TITLE Artist-Imprint/Label

Il VIVA LA VIDA OR DEATH AND
ALL HIS FRIENDS
Coldplay-Capitol

2 JUNO Sounatrack-

Fox/Rhino/AG

SLEEP THROUGH THE STATIC

Jack Johnson-Brushfire/UMRG

THA CARTER Il Lif Wayne-

Cash Money/Universal

Motown/UMRG

WE SING. WE DANCE. WE

STEAL THINGS. Jeson

Mraz-Atlantic/AG

w

IS

YEAR-END DOUBLE ISSUE
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FLORIOA

ASIAM A

LITTLE VOICE Sara Bareilfes-
Epic sic

DREAMING OUT LOUD

DEATH MAGNETIC

PAPER TRAIL T/-Grand
Hustle/Atl
FEARLESS 7

=

R ONCE Sounols

3 MAMMA MIA! -

M HARD CANDY Madiony

=

NARROW STAIRS ab
For Cutie-Barsuk/Atlantic/AG

.lt l}

his
rs on billboard.biz.

Top Digital
Album Imprints
p—

B capiToL

2 ATLANTIC

3 INTERSCOPE (

4 COLUMBIA (3

5 WARNER BROS. (7C

-
Top Digital
Albumq.abels
PosLABEL

[ ATLANTIC GROUP €32

UNIVERSAL MOTOWN
REPUBLIC GROUP (27
WARNER BROS. (3%
capITOL

-

5

INTERSCOPE GEFFEN A&M (57

1. ‘Apologlze,’ Timbaland
feat. OneRepublic (Mosiey/
Biackground/Interscope)

2.‘Mercy,’ Duffy (A&M)

3. ‘Bleeding Love,’ Lecna
Lewis (Syco)

4.l Kissed a Girl," Katy
Perry (Capitol)

5. ‘4 Minutes,’ Madonna
feat. Justin Timberlake

(Warner Bros.)

SINGLES %
coMpany 2007 2008
UMG! 54.4  40.83
Sony BMG 252 2247
Warner 98 1758
EMI 61 1313
Others 45 599

KATY
PERRY

Hot Digital

Songs Artists

Pos ArST

[ RIHANNA (8) SRE/Def Jam/
e

CHRIS BROWN

3 LIL WAYNE (19) C Mor

tIniversal Motown

TAYLOR SWIFT ( B

~

IS

$ KATY PERRY (2) Capito/

& FLORIDA (5) Poe Z

7 LEONALEWIS(

8 KANYE WEST 7/
"‘ef.,‘uﬂi//DJMG

9 TI tie/

10 JORDIN SPARKS (3
Jive/Zomba

1 T-PAIN (76) Konvict/Nagoy

Bow/ive,

12 JONAS BROTHERS

13 MILEY CYRUS (6) Hollywood

14 COLDPLAY (<) Capito

15 NATASHA BEDINGFIELD (.
Phonogenic/Epic

16 BRITNEY SPEARS (4.

17 SARA BAREILLES (1) £o

8 COLBIE CAILLAT (6) Univ
Republic

19 TIMBALAND (<) /
Blackground/interscope

20 ALICIA KEYS (4) MBK/A/RM

21 ONEREPUBLIC

22 PINK (3) LaFace/Zomba
23 NE-YO (4) Def JanViDIMG
24 FERGIE

scox
25 SEAN KINGSTON (5) B2/ug

bz 2 2eeser version of thi
iz e o pinoara.bia.

Hot Digital Songs
Pos TMLE

Low Fic iring T
BLEEDING LOVEL ona
SYCO/, G
LOLLIPOP

N

w

Universal Motown

B

2

&

I

@

3

22

“

&

@
&

WHATEVER YOU LIKE

" -Grand Hustle/Atlant;
POCKETFUL OF SUNSHINE
Natasha £
SO WHAT /Zomba
NO ONE Alicia Keys
FOREVER

ive/Zomba
LOVE IN THIS CLUB Us/

1M YOURS Jz50n MréZ
TAKE A BOW
Def Jam/IDIMG

PAPER PLANES 1./

SEE YOU AGAIN /
Cyr ywood

WITH YOU CF

SEXY CAN I/
<nockout/DE. r

SHAKEIT / -

HOT N COLD #
WHEN | GROW UP 7he Puss;

PARALYZER Finge
Ele Wind-ur

LIVE YOUR LIFE 7/ ring

CRANK THAT (SOULJA BOY)

STOP AND STARE
OneRepublic-Masle
nterscope

KiSS KISS
CLUMSY Fergje-
LEAVIN'

Holivwood

TATTOO /o

AMERICAN BOY /

-eaturi We

School/Atlantic

TAKE YOU THERE

te
OUR SONG Taylor 5

37
4 IKISSED A GIRL X g Mact
< 38 BUBBLY
5 VIVALA VIDA Co Zap =pubi
§ LOVESONG Sare Bareiies-Epic 39 LETIT ROCK Kevin Rudolf
7 APOLOGIZE Fe
urng O
Mosley/B e 40 SAY -
8 NO AIRJordin 5o With Aware/ 3
41 CLOSER /e
9 DISTURBIA / 42 BURNIN' UP
Jam/IDJM Brothers-Hollyw
10 4 MINUTES / turin, 43 INTHE AYER/
stin Timber
11 DON'T STOP THE MUSIC <ontinued on >>p92
DECEMBER 20, 2008 /// 89
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LEONA LEWIS

from >>p89
44 SWEETEST GIRL (DOLLAR
BILL) Wyclef Jean Featurng
Akon, Lil Wayne & Nita-
Columbia
AMILLI Lil Wayne-Cash
Money/Universal Motown
SORRY Buckeherry-Eleven
Seven/Atiantic/RRP
DAMAGED Danity Kane-Bad
Soy/Atian:
48 TOUCH MY BODY Marizh
arey-Istand/IDIMG
DANGERQUS Kardinal Offishall
Featuring Akon-KanhLive/Geffen
LOVE LOCKDOWN Kanye
West-Roc-A-Fella/Def
Jam/IDJMC

&

2
&

3

2
&

8

bz 4decpet version ot tnis
BIZ chart appears on billboard.biz

Hot DI st;stal Songs
Imprin

PosIMPRINT

| IWVE (24)
DEF JAM (Z28)
HOLLYWOQD (24}
CAPITOL (8)
CASHMONEY (1)
POE BOY (4)
COLUMBIA (20)

BIG MACHINE (18)
UNIVERSAL REPUBLIC (74)

OB NGO N A wN

-Songs Labels
Pos.LABEL (Vo Gharted Titics)
ZOMBA (31}
2 ISLAND DEF JAMMUSIC
GROUP (46)
3 INTERSCOPE (48)
4 ATLANTIC (35)
5 RCAMUSIC GROUP (28)
6 EPIC(77)
7 CAPITOL (19)
8 COLUMBIA (26)
9 HOLLYWOOD (25)
10 UNIVERSAL MOTOWN (78)

Hot RingMasters

Pos TITLE At -/ el
LOLLIPOP L/ Wayne Featuring
Static Major-Cash Money/
Universal Motown

2 LOW Fio Rids Featurng T-
Pain-Poe Boy/Atlantic

3 WHATEVER YOU LIKE
7 -Grand Hustle/Atlantic

4 IKISSED A GIRL Katy Perry~
Capitol

S LOVEINTHIS CLUB Usher
Featuring Yound Jeezy-
LaFace/Zomba

6 WITH YOU Chris Brown-
Jive/Zomba

7 BLEEDING LOVE Leona
Lewis-SYCO/U/RMG

8 BUST IT BABY PART 2 Flies
Featuring Ne-Yo-Big Gates/

92 BiLLBOARD /// DECEMBER 20, 2008

Slig-N-Slide/Atlantic

9 NO ONE Alicia Keys-
MBK/J/RMG

10 TAKE A BOW Rihanna-SRP/
Det Jam/IDJMG

M SEXY CAN | Ray J& Yung Berg-
Knockout/DEJA 34/Koch/Egpic

12 PAPER PLANES
M.LA -XL/Interscope

13 CAN'T BELIEVE IT 7-Parn
Featuring Lil Wayne:
Konvict/Nappy
Boy/Jive/Zomba

14 SUFFOCATE .. Holiday-
Music Line/Capitol

15 INDEPENDENT Webbie
Featuring Lil' Phat & Lil
Boosie-Trill/Asylum

16 TOUCH MY BODY Mariah
Carey-istand/IDJMG

17 APOLOGIZE Timbaland
Featuring OneRepubiic-
Mostey/Blackground/Interscope

18 NO AIR Jordin Sparks Duet With
Chris Brown-19/Jive/Zomba

19 PUT ON Young Jeezy Featuring
Kanye West-CTE/Def
Jam/IDIMG

20 THE BOSS Rick Ross Featuring
T-Pain-Slip-N-Shide/Def
Jam/IDIMG

foip A ceeper version of his
MOIZ chiart appears on billboard.biz

Hot 100 Artists
Pos. ARTIST (e Charted Tes) imenni/Lobes

& CHRIS BROWN (7)) Jive/Zomba
RIHANNA (8) SRE/Def Jam/

~

P
LIL WAYNE (78) Cash

Money, Umversal Motown
TAYLOR SWIFT (15) Big Machine
ALICIA KEYS (5) MBK/Y/RMG
LEONA LEWIS (2) SYCOLU/RMG
T-PAIN (17} Kopvict/Neppy
Boy/dive/Zomba

FLO RIDA (5) Poé Boy/Atiantic
JORDIN SPARKS (3)
19/ve/Zomba

KANYE WEST (10) Roc-A-
Fella/Def Jam/IDIMG

KATY PERRY (2) Capito!
NE-YO (5) Def Jam/IDIMG

T.L. (8 Grand Hustle/Atiantic
COLBIE CAILLAT (6) Universal
Repubiic

TIMBALAND (4) Mosley/
Blackground/interscope
SARA BAREILLES (1) £pic

17 NATASHA BEDINGFIELD (3}
Phonogenic/Epic

COLDPLAY (3) Capito!
FERGIE (3) will/.am/A&M/
Interscope

MILEY CYRUS (5) Hollywood
MARIAH CAREY (4)
Island/IDUMG

USHER (4) LaFace/Zomba
ONEREPUBLIC (2)
Mostey/Interscope

33 & & RHdRT 3 e waoa w

Y
=8

Y
bR

www americanradiohistorv com

1.'Back to Black,” Amy
Winehouse (island)
2. ‘Rockferry,’ Duffy (AGM)
. ‘Viva La Vida or Death
and All His Friends,”
Coldpiay (Parlophone)
. ‘S|

! Leona Lewis (Syco)
5. 'This Is the Li Amy
MacDonaid (Melodramatic/
Vertigo)
ALBUMS %
COMPANY 2007 2008
uMGl .8 4748
Sony BMG 219 2019
Warner 158 13.26
EMI 129 1314
Others 66 593

SHARES BASED ON WEEKS IN'07 (5) AND 0850}

24 BRITNEY SPEARS (4)
JivesZomba

25 JONAS BROTHERS (10)
Hollywood

26 PINK (2) LaFace/Zombs

27 CARRIE UNDERWOOD (7)
19/4rista/Arista Nashville

28 AKON (13) SRC/Universal
Matown

29 SEAN KINGSTON (6) Bejtga
Heights/Koch/Epic

30 THE-DREAM (&) Radio Killa/Def
Jam/IDIMG

31 KEYSHiA COLE (7)

Imani/Geffen/Interscope

PLIES (5) Big Gates/Slip-N-

Stide/Atlantic

FINGER ELEVEN (1) Wind-up

JESSE MCCARTNEY (2)

Holbwood

BRAD PAISLEY (5) Arista

Nashville

JASON MRAZ (2) Atlantic/RRP

SOULJA BOY TELL'EM (5)

ColiiPark/interscope

DAUGHTRY (3) RCA/RMG

YOUNG JEEZY (4) CTE/Def

Jam/IDIMG

METRO STATION () Columbia

DAVID COOK (13) J9/RCA/RMG

YUNG BERG (2) knockout/

Koch/Epic

1. HOLIDAY (3) Music

Line/Capitol

M.LA. (13 XL/ Interscope

SUGARLAND (4) Mercury

Nashvile

DANITY KANE () Bad Boy/

Atlantic

GEORGE STRAIT (4) MCA

Nashvitle

PARAMORE (4) Fueled By

Rarmien/RRP

MADONNA {2 Warner Bros.

BUCKCHERRY (2) Eleven

Seven/Atiantic/RRP

W
i

wow
28

@
&

oo
48

o ow
B8

aaa
& "23

53

F O S
&8 % 23

o n
X

big 2 ccenerversion ot this
WO chart appears on billboard.biz
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Hot 100 Songs

s TmLE A

LQOW Flo Rida Featuring T-

Pain-Poe Boy/Atlantic

BLEEDING LQVE {eong
ewis-SYCO//RMG

3 NOONE / .
T

34

oent/Label

IS

LOLLIPOP Lil Wayne Featuring

Static Major-Cash Money/

Uniiversal Motown

APOLOGIZE Timbaland
Featuring OneRepublic-
1ostey/Blackground/Interscope

6 NOAIR. S

38

9

by 1€ a 40
LOVE SONG Sara Bareilles-Epic
LOVE IN THIS CLUB Usher

eaturing Young 4
Jeezy-LaFace/Zomba
WITH YOU Chris Brown="

jive/Zomb
10 FOREVER( Brown- 43
N SEXY CAN!Ray J& Yung Berg- 44

Knockout/DEJA 34/

Epic/Kach 45
12 TAKE A BOW Rihanna-SRP/

Def Jam/IDIMG
13 VIVALA VIDA Coidplay-Capitol 46
14 [KISSED A GIRL Katy Perry
15 WHATEVER YOU LIKE 7/-

Grand Hustle/Atiantic 47
16 DISTURBIA Riranna-SRP/

Def Jam/IDIMG
17 DON'T STOP THE MUSIC a8

Rihanna-SRP/Def Jam/IDJMG
POCKETFUL OF SUNSHINE

vz edingfielc 49
Phonogenic/Epic
KISS KISS Chris Brown
Featuring T-Pain-Jive/Zomba
CLOSER Ne-Yo-Def Jam/IDIMG
BUBBLY Colbie Cailiat-Universal
Republic
TOUCH MY BODY #Mariah

s

B

50

2y

I

sray-Island
4 MINUTES Madonna Feafurmg
Justin Timberlake-Warner Bros.
SO WHAT Pink-LaFace/Zomba
PARALYZER Finger Eleven-
Wind-up

CLUMSY Fergie-willLam/
A&M/Inters
I'M YOURS ason Mraz—
Atlantic/RRP

28 LEAVIN' Jesse McCartney-
Hollywood

DANGEROUS Kardinal Offishall
Featuring Akon-KonLive/
Geffen/Interscope

TATTOO Jordin Sparks-
19/Jive/Zomba

SEE YOU AGAIN Mifey Cyrus
-Hollywood

SHAKE IT Metro Station-
Columbra

STOP AND STARE
OneRepublic

Mosley/interscope

oR

&

8

u

YEAR-END DOUBLE ISSUE

TAKE YOU THERE Sean
Kingston:

Beluga Heights/Koch/Epic
PAPER PLANES M /A -
XL/Interscope

HOT N COLD Katy Perry-Cap
LIVE YOUR LIFE 7 uring
R -Def Bnd
Hustle/IDJMG/Atlantic

BUST IT BABY PART 2 Plies
Featuring Ne-Yo-Big Gates/
Siip-N-Slide/Atlantic
AMERICAN BOY Estelle
Featuring Kanye West-Home
School/Atlantic

GOT MONEY L4/ Way
Featuring T-Pain-Cash
Money/Universal Motown
OUR SONG Taylor Swift-Big
Machine/Universal Repuolic
DAMAGED Danity Kane-Bad
Boy/Atiantic

AMILLILif W
Money/Universal Motown
SORRY Buckcherry-Eleven

Seven/Atlantic/RRP
INDEPENDENT Webbie
Featuring Ll Phat & L'
Boosre-Trill/Asylum/Atlantic
CAN'T BELIEVEIT ™
Featuring Lit Wayne-
Konwvict/Nappy Boy/
Jive/Zomba

LIKE YOU'LL NEVER SEE ME
AGAIN Aficia Kays
MBK/J/RMG

TEARDROPS ON MY GUITAR
Taylor Swift-Big
Machine/Universal Republic
WHEN [ GROW UP The Pussycat
Dolfs-Interscope

SENSUAL SEDUCTION Srooo

4

@
&

@
a

@
S

8

@
8

]

o
S

o
&

3
g

@
&

@
&

+’08 YEAR IN MUSIC & TOURING
;/

= k//

Dogg-Doggystyle/Geffen/ NATASHA BEDINGFIELD

Interscope

WHAT YOU GOT Colby O'Donis

Featuring Akon-KonLive/

Geffen/Interscope

{T'S NOT MY TIME 3 Noors

Down-Universal Republic

BETTER {N TIME Leona
Swis-SYCO/J/RMG

CRANK THAT (SOULJA BOY)

Soufja Bay Telfem

ColliPark/Interseope

SHADOW OF THE DAY Linkin

Park-Warner Bros

SWEETEST GIRL (DOLLAR

BILL) Wycief Jean Featuring

Akon, Lif Wayne & Nita=

Columbia

MISS INDEPENDENT Ae-Yo-

Def Jam/IDUMG

FALL FOR YOU Secondfand

Serenade-Glassniote/ILG/

Atlantic

IN THE AYER Fio Rida Featuring

will1am-Poe Boy/Atlantic

SAY John Mayer-

Aware/Columbia

ONE STEP AT A TIME Jordlin

Sparks-19/Jve/Zomba

HATE THAT | LOVE YOU

Rihanna Featuring Ne-

SRP/Def Jam/tDJMG

SUPERSTAR Lupe Fi:

Featuring Matthew Santos-

1st & 15th/Atlantic

SUFFOCATE /. Holidfay

Music Line/Capitol

LET IT ROCK Kevin Rudolf

Money/Un

v rsal Repub
GET LIKE ME Davidd Banner
cantinued on >>p94
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from >>p93
Featuring Chris Brown-biG

4 )

N

Spears-Jive/Zomba

face/SRC/Universal Motown 81 LOVE STORY Taylor Swift-

67 REALIZE Colbie Calllat Big Machine
Iniversal Republic 82 JUST FINE Mary J, Blige-

88 PUT ON Young Jeezy Featuring Matriarch/Geffen/Interscope
Kanye West-CTE/Def Jar/ 83 PIECE OF ME Britney
DIMG Spears-Jive/Zomba

69 THE TIME OF MY LIFE Davic/ 84 THE BOSS Rick Ross Featuring
Cook-19/RCA/RMG T-Pain-Slip-N-Slide/

76 LOLLI LOLLI(POP THAT BODY) Def Jam/IDIMG
Three 6 Mafia Featuring Froject 85 ALL SUMMER LONG Kid/
Pat, Young Rock-Top Dog/Atlantic
Hypnotize Minds/Columbia 86 CAN'T HELP BUT WAIT Trey

71 CYCLONE Baby Bash Featuring Songz-Song Book/Atlantic
T-Pain-Ansta/RMG 87 INLOVE WITH A GIRL Gavin

72 LOVE LIKE THIS Natasha DeGraw-J/RMG
Bedingfield Featuring Sean 88 MY LIFE 7he Game Featuring Lil

1onagenic/Epic nterscope

73 BURNIN' UP Jonas 89 | REMEMBER /eyshiz Cole-
Brothers-Hollywood Imani/Geffen/Interscope

74 LOVE LOCKDOWN Kanve 90 FLASHING LIGHTS Kanye West
West-Roc-A-Fella/Def Featuring Dwele-Roc-A-
Jam/IDIMG Fella/Def Jam/IDIMG

75 ILUV YOUR GIRL The-Dream- 91 MRS. OFFICER L/l Wayne
Radio Killa/Def Jam/IDJMG Featuring Bobby Valenting &

76 CRUSH David Archuleta- Kidd Kidd-Cash Money/
19/Jive/Zomba Universal Motown

77 HYPNOTIZED Plies Fécturing 92 7 THINGS Miley Cyrus-
Akon-Big Gates/SIip-N ywood
Atlantic 93 YOU'RE GONNA MISS THIS

78 BIG GIRLS DON'T CRY Trace Adkins-Capitol Nashville
Fergie-will)arm/A&M/ 94 LOVE REMAINS THE SAME
nterscope Gavin Rossdale-Interscope

79 GOOD LIFE Kanye West 95 FEELS LIKE TONIGHT
Featuring T-Pain-Roc-A- Daughtry-RCA/RMG
Felia/Def Jar/IDIMG 96 THE WAY | ARE Timbaland

80 WOMANIZER Britney Featuring Kerl Hifson-

FEATS & SHARES
ADETAILED LOOK AT THE YEAR IN CHARTS

2008 The Billboard 200 Tos Five Saies Weexs (Te/srsi/sbeChat Dal/Sis)

2008 The “Tha Carter I | LIl Wayne, UMRG. 6728708 1,006,000
Billboard 200 . Y J 784,000

Top Distibutor Corgorations Chert Share Block lce” | ARDG. Souy MRMEL /G :

‘Based on chart data "Noel' | Jash Groban, Wainer llns,‘}ﬂ.’l/ob 757,000

Sony BMG

23.9%

Universal

39.2%

Wik
19.3%

‘A5 1A’ | Alicia Koys. RMG. 12/1/07
“iva La Yida or Death | Coldplay. Capitol, 7/5/08.

and All Kis Friends"
2008 Hot 100 Airplay

Top Five Audience Weeks (Tile/AtsifLsoe/Chart Data/Sabst

“No Ong’
Ho Qne!
“No One’ .
“Na One’ Arml'nﬁxun 12/08/07
No One' | Alicla Neys. RMG, 1/19/08.

2008 Hot D

“Low' | Flo Rida Featuring T-Palg, Atiantic, 1/12/08.
“Live Your Life’ | L. Feaiui 1o Rihanna, IDIMG/ATlantic, 10/16/08

742,000
721,000

al SONYS Top Five Sales weeks (Tui/ansyLabel/Chat DsteSles)

467,000
335,000

319,000
286,000
286,000

“Apologize’ | Finbal T4 Foaturing Oneegu”nissoone, 12106
“Womanizer’ | Biitnay Spears. Zomb, 10728708
“Touch My Budy' [Marlah Carey, IDIMG, 4/12/08

The Bilboard 200 and Yt Digia o b o e
B ety
20

5 oot
G EESS Tha Top i wewrs 5 Fete T TS e e o e s ook

uzesa i Te Top s et Mraie e
;5/
& &
42|

orare of s e o curing the wieks that
e\ 0Bl ol e ot
e on the indicated

o IRSIS

al dSongs
1unlagbelchin g / &
(Percantage)

o
&
Ea%

5
& eﬁ*’“
A
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Mosley/Blackaround/Interscope

97 ADDICTED Saving Abel-
Siddeo/Virgin/Capitol

98 INTO THE NIGHT Santana
Festuring Chad Kroeger-
Arista/RMG

99 HEAVEN SENT Keyshia Cole
mani/Geffen/Interscope

100SHE GOT IT 2 Fistols Featuring
T-Pain & Tay Dizm-Universal
Republic

Hot 100 Artists -
Duo/Group
P ARTIST (Vi Chart= Tites)

W COLDPLAY (3) Capitol
ONEREPUBLIC (2)
Mosley/interscope
JONAS BROTHERS (70)
Hollywood
FINGER ELEVEN () Wind-us
DAUGHTRY (3) RCA/RMG
METRO STATION (1) Cotumibla
SUGARLAND () Mercury
Nashuille
DANITY KANE (1) 8ad Boy,
Atlantic
PARAMORE (4) Fueled By
Ramen/RRP
BUCKCHERRY (2) Eleven
Seven/Atlantic/RRP

~

® Nawas w

©

s

Hot 100 Artists -
Female

Pos, ARTIST (8 Charted T
RIHANNA (8) SR/ Def Jarm/,

2 TAYLORSWIFT (75) Big Machine

3 ALICIAKEYS (5) MBKAY/RMG

4 LEONA LEWIS (2) SYCOA/RMG

5 JORDIN SPARKS (3)
19/0ive/Zomba

6 KATY PERRY (2; Capito/

7 COLBIE CAILLAT (6) Universa

8 SARABAREILLES (1) £pic

9 NATASHA BEDINGFIELD ()
Phonogenic/Epic

10 FERGIE (3) will.am/A8M/
Interscope

Hot 100 Artists - Male

Pos, ARTIST (o Chartet Tites) mrintALobe

£ CHRIS BROWN (1) Jive/Zomba

2 LIL WAYNE (78) Cash Monay/
Universal Motown

3 T-PAIN (1) Konvict/Nappy
Boyive/Zomba

4 FLORIDA (5) Poe Boy/Atlantic

S KANYE WEST (/0) Roc-A-
Fella/Det Jam/IDIMG

& NE-YO (5) Def Jam/IDIMG

7 Ti.(8) Grand Hustie/Atlantic

8 TIMBALAND () Mosiey/
Blackground/interscope

9 USHER (4) LaFace/Zomba

10 AKON (13) SRC/ Universal
Motown

YEAR-END DOUBLE ISSUE
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MUSIC WORLD ENTERTAINMENT

We make the music you love,

il . .

1 i Beyoncé : A

s I AM...SASHA FIERCE 5 9 b
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WaRLD

WWW.MUSICWORLDENTERTAINMENT.COM 15(?5 HADLEY ST. HOUSTON TEXAS 77002
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Hot 100 Imprints

Prs. (MPRINT

PR SIS

=

JIVE(
DEF JAM (32,

CASH MONEY (70

403

HOLLYWOOD (20)
CAPITOL (6}

UNIVERSAL REPUBLIC (7%
POE BOY (4)

LAFACE (7)

GEFFEN (21

Hot 100 Labels

Pos.LABEL

e NG 0 s wN

=

ISLAND DEF JAM MUSIC
GROUP (48,
INTERSCOPE (5
ZOMBA (

ATLANTIC ¢

RCA MUSIC GROUP ¢
UNIVERSAL MOTOWN ¢
CAP{TOL (14,

EPIC (14

UNIVERSAL REPUBLIC (
COLUMBIA (2]

Hot 100 Producers

Pos.PRODUCER ¢

L3NNI SN

=

<

biz

STARGATE (71

POLOW DA DON (5)
JONATHAN "J.R." ROTEM (70)
RYAN TEDDER (4)

WILLILAM (5

NATHAN CHAPMAN (

D.J MONTAY (-

T-PAIN (7)

HOWARD BENSON ¢

JAMES “JIM JONSIN"
SCHEFFER

A deeper version of

I cnart appears on billboard.biz.

Hot 100 Airplay

Pos. THLE 4

I NO ONE A/icia Key

~N

“

a

@

”

-

©

=

MBK/J/RMG

LOW Fio Ride Featuring T-
Pain-Poe Boy/Atlantic
BLEEDING LOVE £eon
MG
APOLOGIZE Timbaland
Featuring OneRepublic

Mosley/Bla

i rscol
LOLLIPOP L/ W, t

WITH YOU C/
LOVEIN THIS CLUB ¢
uring 2
ace/
NO AIR Jordin Sparks Duet Wit
s Brown-19/)ive/Zomba
SEXY CAN | RayJ& Yung Berg
34/Epic/Koch
TAKE A BOW Rihenna-SRP/
Def Jam/iDJMG

5=

&

@

&

3

&

@

~N
S

14

RIHANNA

Pop 100 Artists

Pos. ARTIST ¢

RIHANNA (8) SRE/Def Jam/

~

CHRIS BROWN (12
Jive/Zomba

LEONA LEWIS (4)
SYCOY/RMG

KATY PERRY (2) Capito/
JORDIN SPARKS (3)
19/dive/Zomba

«

@ a

~ o

LIL WAYNE (78) Cash Money/
Uruversal Motown

NE-YO (7) Def Jam/ID M
NATASHA BEDINGFIELD (4)
Phonagenic/E|

JESSE MCCARTNEY (2

© o

3

T-PAIN (78) #

Boy/ive/Zon

nvict/Ne
a
TAYLOR SWIFT (73) Big

B

LOVE SONG Sara Bareilles-Epic
FOREVER Chris Srown-
Jive/Zomba

CLOSER Ne-Yo-Def Jam/IDJMG
WHATEVER YOU LIKE T/
Grand Hustle/Atlantic

TOUCH MY BODY Mariah

Carey-island/ID.IMG

KISS KISS Chiris Brown
Featuning T-Pain-Jive/Zomba
LIKE YOU'LL NEVER SEE ME
AGAIN Alicra Ke MG
BUBBLY Colbie

DON'T STOP THE MUSIC

DANGEROUS Kardinal Offishall
Featuring Akon-KonLive/
Geffen/Interscope

BUST IT BABY PART 2 Ples
Featuring Ne-Yo-Big Gates/
Slip-N-Shde/Atiantic

CLUMSY Fergre-will.|.am/A&M/
Interscope
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FLO RIDA (5) Poe Boy/Atiantic

13 KANYE WEST ( Roc-A

L

14 MILEY CYRUS (6) Hoiywood
15 BRITNEY SPEARS (4)

5

@

&

ive/Zo
ALICIA KEYS (4) MBK/I/RMG
COLBIE CAILLAT (5) Universal
Republic

T.1. (5) Grand Hustle/Atiantic
TIMBALAND (5) Mosiey/
Biackground/interscope
JONAS BROTHERS (12)
Holywood

1 ONEREPUBLIC (3)

e

n

23

N
k3

~
b4

N
]

~
M

n
14

N
3

4 METRO STATION (2) Columbia
S FERGIE n

6 SEAN KINGSTON (7) Beluda

ALL SUMMER LONG Kic/
Rock-Top Dog/Atlantic
PARALYZER Finger Elever
Wind-up

SENSUAL SEDUCTION Snoop
Dogg-Doggystyle/Geffen/

DISTURBIA Rifanna-SRP/
Def Jam/iDIMG

LEAVIN' Jesse McCartney-

H M

MISS INDEPENOENT fe-Yo-
[> VIDIMG

CAN'T BELIEVE IT 7,

SUFFOCATE.

©/Ca

oliclay
b itol
INDEPENDENT Webbie
Featuring Lil' Phat & Lil"

Boosie-Tr

27
28

20

30

3
32

33

«

4.

«

5
36

37

3
39

w

3
4

w

38

39

40

COLDPLAY (4 Capitol
DANITY KANE (3) Bad Boy/

AKON (12) Kont.ive/Geffer/
Interscope

THE PUSSYCAT DOLLS (3)
inter

USHER (3) LaFace/Zomba
MARIAH CAREY (5)

Y
PARAMORE () Fueled By
Ramen/RRP

SECONDHAND SERENADE (7)
Glassnote/ILG/Atlantic
DAUGHTRY (2) RCA/RMG
JASON MRAZ (3)
i

Atlantic/RRF
KARDINAL OFFISHALL (1)

FINGER ELEVEN (1) Wind-up
BUCKCHERRY (7 n
Seven/Atlantic/RRP

Money/Universal Motown
VIVA LA VIDA Coldplay-Capitol
A MILLJ Lif Wayne-Cash
Money/Universal Motown
POCKETFUL OF SUNSHINE
Natasha Bedingfield
Phonogenic/Epic

VKISSED A GIRL Katy Perry
Capitol

WHAT YOU GOT Coiby O'Dor
Featuring Akon-KonLive/
Geffen/Interscope

LUV YOUR GIRL 7%

TATTOO Jordin S

9/Jive/Zomba

HATE THAT | LOVE YOU

Rihanna Featuring Ne-Yo-

SRP/Def Jam/(DJMG

CAN'T HELP BUT WAIT ey
Song Book/Atlentic

GOT MONEY Lil wayre
Featuring T-Pain-Cash

42

| REMEMBER Keysfia Cole
Imani/Geffen/Interscope

wwWw americanradiohistorv com

MADONNA (3) Warner Bro

41 MULA. (2) XL/Interscope
YUNG BERG (2) Yung
Boss/Epic

LINKIN PARK (4) Warner Bros.
ESTELLE (1) Homa School/.
Atiantic

3 DOORS DOWN (2) Univers:

DAVID COOK /3,

19/RCA/RMG

MAROON§ (3)

A&M/Octone/interscope

DAVID ARCHULETA (7)
S/ive/Zomba

RAY J (1) Knockout/
34/Epic/Koch

SOULJA BOY TELL'EM (

b A deeper vétsion of

GET LIKE ME David Banner
Featuring Chris Brown-bi
fac.e/SRC/Universal Motown
TAKE YOU THERE S
Kingston-Beluga Heights/
<ach/Epic
DAMAGED Danity Kane-8ad
Boy/Atlantic
HEAVEN SENT Keyshia Co
Imani/Geffen/Interscope
TEARDROPS ON MY GUITAR
aylor Swift-Rig Mac
Iniversal Republic
BETTER IN TIME Leona

»
]

2
2

2
&

2
&

2
%

2
3

STOP AND STARE

N
°

@
S

Featuring T-Pain-Roc-A-
Fella/Def Jam/IDIMG

A deeper version of this chan
appears an billboard.blz

YEAR-END DOUBLE I$SIE
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FUKUOKA . TOKYO
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Chaka KhanUun

Thank you for your support for 2008 & stay tuned
for another great year 2009!

musically yours, 4
Billboard Live Japan

Shy,
Stanley Clarke - Marcus Miller - Victor Wooted
The Thunder Tours(Sep)

W

» : & e
'y

ﬂ‘\\ 3 % : ' i i{g

o ” e :

¢ g s = Vs 4%
= > tr -
\ "
B ‘\\
3 ‘ -~
o -
né James &
d his band xJAMiSep] THERGOTSUan) Bobby Calawelli0ct
2009 January - February Show Schedule
Tokyo Osaka Fukuoka Keri Nobie: 410, Souther Avant BLACKSTREET

xaka Khan Jan 8-13(7,110ff)  Jan.15-16 - -
 Five Comars Quiniet jan. an.13 Jan 14 o [
‘HEROOTS jan 16-18 Jan 14 . { ~ ' ’.
[BVentures with special quest Nokie Edwards Jan.1 jan.§-10 Jan15-17 '
i Nabie an.22:23 an 20 Jan.19 'S
6 ~lan2427 001739 Jen21-22 \
iD. Souther Jan.28-29 jan.30-31 -
F 5 i a"’
Py Watley Jan.30-31 Jan.29 Feb.2-3 " :
i Oates (of Hall & Oates) Feb.2- Feab.! -
#lppe Saisse/Pino Palladino/Simon Phillips Feb.4-! Feb L -
Ehael Franks Fen.6- Feb.3-4 Fob.® r L o s 3 -
Jnt Feb.d-10 Fab. - ) 1
4 Welton & Geofirey Downes Feb 11-12 Feb Fob?
AACKSTREET % _
£ v Middieton Feb13-14 Feb.16

Booking Contact
Billboard Live Japan

5505 Wilshire Bivd, suite 700, Los Angeles, CA 90036
Tel:323-525-2212 fax:323-525-2273
Email: billboardlivejapan@gmail.com
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Pop 100 Songs

Poc T A eoprei/abe

B wow Flo rida
sin-Poe Boy)

BLEEDING LOVE Leor

Lewss-SYCO/I/RMG

FOREVER Chris Brown

Jwve/Zomba

IKISSED A GIRL Katy Perry

Capitol

NO AIR i n S0 h

IS

6 LEAVIN Jes:
Hollywood
DISTURBIA Rifianna-SRP/
Def Jam/IDUMG

TAKE A BOW Rihanna-SRP/
Def Jam/IDIMG
APOLOGIZE Timbaland
Featuring OneRepublic-

McCartney

w

w

w

@

&8

o

S

a

a

</

KISS KISS Chris Brown

Featuring T-Pain-Jive/Zomba

AMERICAN BOY Estelle

Featuring Kanye West-Home

hooi/Atl:

TATTOO Jorcin Sparks
9/Jive/Zomba

TAKE YOU THERE Sean

Kingston-Beluga Heights/Epic

I'M YOURS Jason Mraz-

Atiantic/RRP

PARALYZER Finger Eleven

wind-up

SORRY Buckcherry-Ele

2

a

"

k4

o

TOUCH MY BODY Mariah
Carey-Island/IDIMG

IT’S NOT MY TIME 3 Doors
Down-Uruversal Republic
TEARDROPS ON MY GUITAR
Tayior Swift-Big Machine/
Universal Republic

LOVE LIKE THIS Natasha
Bedingfield Featuring Sean
Kingston-Phonogenic/Epic
CRUSH Davidl Archuleta-
19/Jive/Zomba

BURNIN' UP Jorias

Il o

Seven/Atlantic/RRP

WHAT YOU GOT Coiby O'Donis
Featuring Akon-Kanlive/
Geffen/Interscope

REALIZE Coltve Caillat-
tiniversal Republic

PAPER PLANES /A

Mosiey/Blackground/
LOLLIPOP Lit Wayne Featuring
Static Major-Cash Money/
Universal Motowr
DON'T STOP THE MUSIC
nna-SRP/Def Jam/IDIMG
LOVE SONG Sara Bareiies-EPic
LOVE IN THIS CLUB Usher
Featuring Yound Jeezy-

s

LaFace/Zomba
4 CLOSER Ne-Yo-Def Jam/IDIJMG
15 NO ONE Alicio Keys
16 WITH YOU CF n

POCKETFUL OF SUNSHINE

S

Natasha Bedingfieid-
Phonogenic/Epic
18 SEXY CAN(Ray /& Yung Berg-
nockout/DEJA 34/Epic/Koch

@

SO WHAT Pink-1 aFace/Zomba
SHAKE IT Metro Station:
Columbia

SEE YOU AGAIN Miley

Cyrus *lollywood

DAMAGED Danity Kane-Bad
Boy/Atlanuc

DANGEROUS Kardinal Offishall
Featuring
KonLive/Geffen/Interscope
VIVA LA VIDA Coldplay-Capitol
CLUMSY Fergie-willi.am/
A8M/Interscope

HOT N COLD Katy Perry-Capitol
BETTERIN TIME Leons
Lewis-SYCO//RMG:

ONE STEP AT A TIME ordin
Soarks-19/Jive/Zomba
WHATEVER YOU LIKE
T./-Grand Hustle/Atlantic
STOP AND STARE
OneRepublic-Mosley/
Interscope

S

13

N
N

4

9
4

N
®

NN
-]

N
B

8
3

w
8

“

Dolls-Interscope
FALL FOR YOU Secondhand
Serenade-Glassnote/ILG/
Atlantic

4 MINUTES Madonna Featuring
Justin Timberfake-Warner Bros

8

a

a

]

WHEN | GROW UP The Pussycat

XL,

IN THE AYER Flo Rida Featuring
wifl1am-20e Boy/Atlantic

LET IT ROCK Kevin Rudoif
Featuring Lit Wayne-Cash
Money/Universal Republic
BUBBLY Calbie Cailiat-Universal
Republic

HATE THAT | LOVE YOU
Rihanna Featuring Ne-
Yo-SRP/Det Jam/\DJMG

98  BILLBOARD // DECEMBER 20, 2008

w

n

Brott y
LIVE YOUR LIFE 7/, Featuring
Rifanna-Def Jam/Grand
Hustle/IDJMG/Atlantic
SWEETEST GIRL (DOLLAR
BILL) Wyclef Jean Featurng
Akon. Lil Wayne & Nua
Columbia

IN LOVE WITH A GIRL Gavin
DeGraw-J/RMG

SHADOW OF THE DAY Linkin
Park-Warner Bros.
WOMANIZER Britney
Spears-Jive/Zomba

ALL AROUND ME Fiyie
A&M/Octone/Interscope
PIECE OF ME Bnitney
Spears-Jive/Zomba

@

4

@

&

@

5
2

N

5
o

ALL SUMMER LONG Kid
Rock-Top Dog/Atlantic

THE WAY | ARE Timbaland
Featuring Keri Hilson-
Mosley/Blackground/interscope
CYCLONE Baby Bash Featuring
T-Pain-Axista/RMG
STRONGER Kanye West-Roc-A-
Fella/Def Jam/IDJMG

MISERY BUSINESS Paramore -
Fueled By Ramen/RRP
SUPERSTAR Lupe Fiasco
Featuring Matthew Santos-

Ist & 15th/Atlantic

CRANK THAT (SOULJA BOY)
Souja Boy Tetlern
ColliPark/Interscope

7 THINGS Miley Cyruts
Hallywood

ADDICTED Saving Abel
Sladdeco/Virgin/Capitol
NEVER TOO LATE Three Days
Grace-Jive/Zomba

BUST IT BABY PART 2 Fies
Featuring Ne-Yo-Big Gates/
Slip-N-Stide/Atlantic

1DON'T WANNA BE IN LOVE
(DANCE FLOOR ANTHEM)
Good Charlotte-Daylight/Epic
SAY Jofin Mayer-
Aware/Columbia

WwWwWw americanradiohistorv com
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GOT MONEY L/ Wayne
Featuring T-Pain-Cash
Money/Universal Motown
KEEPS GETTIN' BETTER

Christina Aguilera-RCA/RMG
LOLLILOLLI (POP THAT BODY)
Three 6 Mafia Featuring Project
Pat, Young D & Suderpower-
Hypnotize Minds/Col imbia
INTO THE NIGHT Santans
Featuring Chad Kroeger-
Arista/RMG

MISS INDEPENDENT Ne-Yo
Def Jam/IDIMG

THE TIME OF MY LIFE Davic!
Cook-19/RCA/RMG

LOVE LOCKDOWN Kanye
West-Roc-A-Fella/Def
Jarm/IDJMG

FEELS LIKE TONIGHT
Daughtry-RCA/RMG

OUR SONG Taylor Swift-Big
Machine/Universal Republic
THAT'S WHAT YOU GET
Paramore-Fugled By
Ramen/RRP
SUMMERTIME New Kicls On The
Block-interscope

WHEN YOU LOOK ME IN THE
EYES Jonas Brothers-
Hollywood

ONEREPUBLIC

YEAR-END DOUBLE ISSUE
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5 R4

19 YOUNG JEEZY (12) CTE/Del 6 JAZMINE SULLIVAN (3)/RMG 8 J.HOLIDAY (4) Mu
Jam/IDIMG 7 JENNIFER HUDSON (3
20 RIHANNA (8) SR2/ Arista/RMG 9 T-PAIN (23) Konvict/Nappy
Def Jam/IDIMG 8 ASHANTI (6) The fric./Uni Boy/ive/Zomba
21 KANYE WEST (1) Roc-A- Motown 10 JAHEIM () Divine Mill/Atiantic
Fefla/Def Jam/IDIMG 9 BEYONCE (9) Music
22 JAZMINE SULLIVAN (3) J/RMG Worlol/Columbra
23 JENNIFER HUDSON (3) 10 ERYKAH BADU (2) Universal Top R&B/Hip-Hop
Arista/RAG , Imprints
24 JAY-Z {10) Roc-A-Fella/Def Bos RN B CY
D » DEF JAM (8
25 MARVINSAPP (2) Verity/Zomba 1O R&B/le Hop 2 JIVE(59)
Artists - Male 3 1(30
biz :h::‘e:ewmlon::::s o POS.ARTIST (0 Charte 4 GEFFEN (34)
presrs nbilbostltlt M LIL WAYNE (31) Cash Money/ 5 CASHMONEY (77
Universal Motown 6 MBK (5}
2 CHRIS BROWN (/) Jive/Zomba 7 ATLANTIC (26)
ALICIA KEYS Top New R&B/Hip 3 T (1) Grand Hustie/Atlantic 8 LAFACE (7))
Hop Artists 4 THE-DREAM (5) Radio Killa/ 9 UNIVERSAL MOTOWN ¢
iy (Ve Gt PRyt Def Jom/IDIMG 10 SLIP-N-SLIDE (/7)
86 OVER YOU Daudhitry- ¥ THE-DREAM ( § USHER (8) LaFace/Zomb 1 ISLAND
RCA/RMG Pop 100 Labels Def Jarry & NE-YO (6) 12 COLUMBIA (
87 RIGHT NOW (NA NANA) s Ao 2 JAZMINE SULLIVAN (3) /RMG 7 PLIES (74) Big Gates/Sh 13 IMANI (6
Akon-SRC/Universal Motown il zoMea (55 3 JENNIFER HUDSON (3) Slide/Atlantic 14 GRAND HUSTLE
88 CALABRIA 2008 Enur Featuring 2 INTERSCOPE (63) Arista/RMG 15 MATRIARCH (&)
Natasia-Ultra 3 ISLAND DEF JAMMUSIC 4 SHAWTY LO (8) DAL /Asylum
89 HOW FAR WE'VE COME GROUF (48) 5 FLORIDA (3) Poe Boy/Atlantic
matchbox twenty- 4 ATLANTIC (36) & ROCKO (3) Rocky Rosd/island
Melisma/Atlantic 5 RCA MUSIC GROUP (30) Urban/IDJMG
30 IF | WERE A BOY Beyonce- 6 EPIC(22) 7 DAY26 (3) Bad Boy//
Music World/Colum 7 CAPITOL (18) 8 NOEL GOURDIN (3)
91 CAN'T BELIEVE IT 73 8 UNIVERSAL REPUBLIC (22 8 2PISTOLS (2) Justic
Featuring Lil Wayne 9 HOLLYWOOD (21} teague/Univarsal Republic
Konvict/Nappy 10 COLUMBIA (20) 10 PLAYAZ CIRCLE (2) D75
By Al g/Zormb, Additional Pop 100 charts e
92 BREAKTHE/ICEEnmey biz .,e;[,l,li,m::v,((,n,we,y
Spears-Jive/Zomba on billboard.biz.
93 HsPNOTIZEDP’les Featuring Top R&B/Hip Hop
Akon-Big Gates/SIo-N- Artists - Duo/Group
Siide/Atlantic T?P R&B/Hip Hop Pos ARTIST (.
94 TSHIRT Sh Artists DAY 26 (3) Bad &
al it 2 DANITY KANE (7
95 SENSUAL SEDUCTION Snoop ALICIA KEYS (5) MBK/I/RMG Boy/Atiantic
Dogg-Dogaystyle/Geffen/ 2 LIL WAYNE (37) Cash Money/ 3 PLAYAZ CIRCLE (2) DTA/
Interscope UniversalMotown Def Jam/IDIMG
36 WHATEVER IT TAKES 3 KEYSHIA COLE (9) 4 GUNIT(3) G Unit/Interscope
Lifehause-Geffen/Interscope Imani/Geffen/interscope 5 THREE 6 MAFIA (5) Hypnotize
97 AMILLI L/ 4 MARY J.BLIGE (/] Minds/Columbia
r orsa Matriarch/Geffen/iGA 6 BOYZIIMEN (2)
98 INDEPENDENT Webbie 5 CHRIS BROWN (71) 7 HOTSTYLZ (D¢ am/
6 TI.(3) Grand Block/li mb
I 7 THE-DREAM (¢ S 8 MINT CONDITION (2) Caged
99 CRY FOR YOU Def Jam/IDIMG
September-Robbins 8 USHER (8) LaFare/Zomba 9 MARY MARY (3) My
100 LOVE REMAINS THE SAME 9 NE-YO (76) Def Jam/IDUMG Block/Conirmbia

Gavin Rossdale-Interscope

Pop 100 Imprints
o MPRINT.

JIVE (27)

DEF JAM (30)
HOLLYWOOD (21)
CAPITOL (9)

POE BOY (4)

CASH MONEY (&)
UNIVERSAL REPUBLIC (73)
203

LAFACE (

SRP (7)

BN n e N

E

YEAR-END DOUBLE ISSUE

3

PLIES (74) Big Gates/Siio-N
Siige/Atiar
J. HOLIDAY () M

T-PAIN (. o
Boyive/Zomba
MARIAH CAREY (7
Islend/IDIMG

I}

=

R

RICK ROSS (74) Stip-N-Slidle/
Def Jam/IDIMG

TREY SONGZ (6) Song
So0k/Atiar

RAHEEM DEVAUGHN

&

3

MARIO (3} 3rd Street/l/RMG

JAHEIM (4) Divine Mill/Atlantic

WU-TANG CLAN () wu/Loud/
SRC/Universal Motown

R&B/Hip-Hop

Artists - Female

Pos. ARTIST(

2

o

N

«

ALICIA KEYS (5) MBK//RMG
KEYSHIA COLE (9)
imani/Geffen/interscope
MARY J. BLIGE (/)
Matriarch/Geffen/IGA
MARIAH CAREY (7)

RIHANNA (8) SRE/ De

1DIMG
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)

Top R&B/Hip Hop
Lagels

Pos.LABEL (Mo Charted Titkes)

¥ ISLAND DEF JAM MUSIC
GROUP (107)

ATLANTIC GROUP (81)
INTERSCOPE GEFFEN A&M (77)
ZOMBA (60)

RCA MUSIC GROUP (35)

[ERES*IY

Top R&B/| H'{)s Hop
Album Artis
Poc ARTIST (Vo Crvtec ik i
ALICIA KEYS (1) MBIG//RMG
LIL WAYNE (70) Cash Money/
Universal Motown/UMRG
MARY . BLIGE ()
Matriarch/Geffen/IGA
T (3) Grand Hustie/Atlantic/AG
KEYSHIA COLE ()
Confidential/imary/Geffen/IGA
CHRIS BROWN (2) Jive/Zo
USHER (D) LaFace/Zomba
PLIES (4) Big Gates/Slip-N-
Stide/Atiantic/AG
RICK ROSS (4) Stip-N-Stide/
Def Jam/IDIMG
MARIAH CAREY (1)
Istand/IDIMG
JAY-Z(
1DUMG
JAHEIM (1) Divine Mill/’
Atlantic/AG
YOUNG JEEZY (3) CTE/Def
am/IDIMG
NE-YO (3) Def Jam/IDIMG
THE-DREAM (1) Radio Kille/Def
RIHANNA (2) SRF/
Def darm/iDIMG
MARVIN SAPP (1) Veriy/Zomba
LUPEFIASCO (2) 7st & 15th/
Atlentic/AG
JENNIFER HUDSON ()
Ansta/RMG
THE GAME (1) Geffen/IGA
NAS (2) Def Jom/
Columbia/IDIMG
RAHEEM DEVAUGHN (1)
Jive/Zomba
JOHN LEGEND (3)
G.O.0.0/Columbia/Sony Music
J HOLIDAY (1) Music Line/

Dito!
DANITY KANE (1) Bac Boy/AG

biz

w N

LS

@

@~

©

3

=-A-Fella/Def Jom/

=]

£

3

& 3

B

' Y
23

N
8

b4

»
®

4

A deeper version of this
chart appesrs on bitlboard.biz

Tog R&B/Hip-Hop
Albums

Pos TILE At

B As 1AM dlicia Keys-
MBK/J/RMG

THA CARTER Ill L1/ Wayne-Cash
vioney/Universal Motown/
UMRG

GROWING PAINS Aary /.
Blige-Matnarch/Geffen/IGA

~

»

“«

£y

~

©

©

3

5

=3

B

@

&

3

@

now
-]

N
N

.
b4

»
4

~
b4

8
8

~
3

W
28

w
i

o
i

3

8

L/

JUST LIKE YOU Keyshia Cole-
Confidential/Imani/Geffen/IGA
PAPER TRAIL T/
Hustle/Atlantic/AG
EXCLUSIVE Chris Brown- |
we/Zomba
HERE | STAND Usher—
LaFace/Zomba
TRILLA Rick Ross-SIip-N-Slide/
Def Jam/IDJMG
E=MC2 Mariah Carey-
Island/IDJMG
AMERICAN GANGSTER Joy-Z-
Roc-A-Fella/Def Jam/IDIMG
THE MAKINGS OF AMAN
Jaheim-Divine Mill/Atlantic/AG
THE RECESSION Young Jeezy
CTE/Def Jam/IDIMG
DEFINITION OF REAL Pjies-Big
Gates/Slp-N-Slide/Atlantie/AG
LOVE/HATE The-Dream-Radio
Killa/Def Jarm/IDIMG
GOOD GIRL GONE BAD
Rihanna-SRP/Def Jam/IDIMG
YEAR OF THE GENTLEMAN
Ne-Yo-Def Jam/IDIMG
THIRSTY Marvin Sapo-
Verty/7omba
LUPE FIASCO'S THE COOL
Lupe Fiasco-ist & 15th/
Atlantic/AG
JENNIFER HUDSON Jernifer
Hudson-Arista/RMG
LAX The Game-Geffen/IGA
UNTITLED Nas Def Jam/
Columbia/(DJMG
LOVE BEHIND THE MELODY
Raheem DeVaughn-Jive/Zomba
BACK OF MY LAC'J. Holidtay-
Music Line/Capitol
WELCOME TO THE
DOLLHOUSE Danity Kane-
Bad Roy/AG
NEW AMERYKAH: PART ONE
(4TH WORLD WAR) Erykah
Badu-Universal Motown/UMRG
GO Mario-3rd Street/J/RMG
DISCIPLINE Jznet-
Island/IDIMG
NOW 26 Various Artists-EMI/
Sony RMG Strategic Marketing
Group/Universal/Zomba/Capital
GRADUATION Kanye
West-Roc-A-Fella/Def Jam/
DIMG
DAY26 DAY26-Bad Boy/AG
5*STUNNA Birdman-Cash
Money/Unwersal Motown/
UMRG
SOULJABOYTELLEM.COM
Soulja Boy Telfem-ColliPark/
Interscope/IGA
EGO TRIPPIN 5n00p Dogg-
doggystyle/Geffen/IGA
THE REAL THING: WORDS AND
SOUNDS VOL. 3.Jifl Scott-
Hidden Beach
FACE OFF Sow Wow &
Omaron-TUG /Columbia/
Sany Music
LYFE CHANGE Ly/e Jennings-
Columbia/Sony Music
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KEYSHIACOLE

o
4

THE FIGHT OF MY LIFE Kirk
Frankiin-Fa Yo Soul/Gospo
Centric/Zomha
TRILL Bun-B-J Prince/
Trill/Rap-A-Lot 4 Life/Asylum
MADE Scarface-Rap-A-Lot 4
Life/Rap-A-Lot/Asylum
SOMETHING ELSE Robin
Thicke-Star Trak/
Interscope/IGA
SAVAGE LIFE 2 Webbie-Trill/
Asylum/Atlantic/AG
BACK TO BLACK Ay Winehouse-
Universal Republic/UMRG
FEARLESS Jazmine
Suitivan-J/RMG
| AM Chrisette Michele-Def Jam/
IDIMG
THE DECLARATION Ashanti
TheInc /Universal Motown/UMRG
46 MOTOWN: A JOURNEY
THROUGH HITSVILLE USA

'zl Men-Decca
LOST & FOUND £edisi-
Verve/VG
GANGSTA GRILLZ: THE ALBUM
Drama-Grand Hustle/
Atlantic/AG
UNITS IN THE CITY Shawty Lo~
DAL/Asylum
50 STILL DA BADDEST Trina
slip-N-Slice

w
&

"
@

a
°

1

5
9

a
&

S

5
>

&
S

5
3

a
&

otz 4 gecner version of his
chart appears on blitboard.biz.

Top R&B/Hip-Hop
Album Imprints

Pas iMPRINT (Vo Charted! Tites).

DEF JAM (23)

ATLANTIC (22)
UNIVERSAL MOTOWN (78)
GEFFEN (12)

JVE (1)

1®

COLUMBIA (2]}

CASH MONEY (6)

MBK (1}

ISLAND (3}
SLIP-N-SLIDE (5)
MATRIARCH (4)

LAFACE (1)

BAD BOY (9)

5 GRAND HUSTLE (5)

Bom~wownauwn

AR =

Top R&B/Hip-Hop
Album Labels

1| 1SLAND DEF JAM MUSIC
GROUP (35)

2 ATLANTIC GROUP (33)

5 INTERSCOPE GEFFEN A&M (21)

UNIVERSAL MOTOWN

REPUBLIC GROUP (24)

ZOMBA (79,

>

»

Top R&B/Hip-Hop
Album Distributors
Pos. DISTRIBUTOR (o Charted Titkes)

B UNIVERSAL (720)

2 SONYBMG (65)

3 WEA(74)

www americanradiohistorv com

4 (NDEPENDENTS (772
5 EMM (27)

Hot R&B/Hip-Hop
Songs Artists

Pos. ARTIST (o C
W ALICIA KEYS (4) MBI/A/RMG
KEYSHIA COLE (&) imani/’
Geffen/Interscope

LIL WAYNE (2)) Cash Money/
Unnversal Motown

CHRIS BROWN (9) Jive/Zomba
MARY J. BLIGE (7) Matriarch/
Geffen/Interscope
THE-DREAM (5) Radiio Killa/
Def Jam/iDIMG

T-PAIN (20) Konvict/Nappy
Boy/hve/Zomba

NE-YO (13} Def Jam/IDIMG
TREY SONGZ (5) 50ng
Book/Atianti

J HOUIDAY (3) Music Line/
Capitol

USHER (7) LaFace/Zomba

T.1. {10) Grand Hustle/Atlantic
1B MARIO (2) 3rd Street/l/RMG
RAHEEM DEVAUGHN (5)
we/Zomba

JAZMINE SULLIVAN (2) //RMG
PLIES (70) Big Gates/Shp-N-
Siide/Atlantic

KANYE WEST (12) Roc-A-Felia/
Def Jam/IDIMG

JAHEIM (3) Divine Mil/Atiaatic
RIHANNA (6) SRE/Def Jam/
IDIMG

MARIAH CAREY (6}
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YEAR-END DOUBLE ISSUE
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Island/IDUMG

2 JENNIFER HUDSON (2)
Arista/RMG

1 SHAWTY LO (5) D4t Asytum

3 YOUNG JEEZY (9) CTE/
Defam/IDIMG

2 RICK ROSS (10} Shp-N-
Sile/Def Jam/IDIMG

25 SNOOP DOGG (3)
Dogaystyle/Geffen/interscope

A deePer version of this
ﬂ'!: chart appears on blllboard.biz

Hot R&B/Hip-Hop
Songs

FATILE At - morntALabel

| [l LIKE YOU'LL NEVER SEE ME

AGAIN Alicia Keys-MBK/J/RMG

IREMEMBER Keyshia Cole-

man/Geffen/nterscope

ST FINE Mary . Bige-Matrarch/

Geffen/ nterscope

HEAVEN SENT Keyshia Cole-

Iman /Geffen/\nterscope

SUFFOCATE ... Hofidlay -

Music Line/Capitol

LOLLIPOP Lif Wayne Featuring

Static Major-Cash

Money/Universal Motown

NEED U BAD Jazmine

Sultivan-J/RMG

NOONE Alicia

Heys-MBK/J/RMG

SPOTLIGHT Jennifer Hudson-

Arsta/RMG

CAN'T HELP BUT WAIT Trey

Songz-Song Book/At antic

NEVER Jshern-Divine Mi /

Atiantc

CRYING OUT FOR ME Maria

3ra Street/J/RMG

TAKE YOU DOWN Chris

Brown-Jive/Zomba

AMILLI L1t Wayne-Cash

Money/Universal Motown

15 LOVE IN THIS CLUB Usher
Featuring Young Jeezy-
| aFace/Zomba

* BUSTIT BABY PART 2 /ies
Featurng Ne-Yo-Big Gates/
Slip-N-Sude/Atlantic

1 WHATEVER YOU LIKE 7/

Grand Hust e/Atiant:c

ILUV YOUR GIRL The-Dream-

Radio K; l8/Def Jam/ DIMG

** INDEPENDENT Webbre

Featuring Lil' Phat & Lif

Boosre-Trill/Asyurn/Atiantic

TEENAGE LOVE AFFAIR Alicia

Keys-MBK/Y/RMG

TOUCH MY BODY AMariah

Corey-Istand/IDIMG

PUT ON Young Jeezy Featuring

Kanye West-CTE/Def Jam/

IDJMG

25 WOMAN Raheem DeVaughn
Jive/Zomba

# SENSUAL SEDUCTION Snoop
Dogg=Doggystyte/Geffen/

ES

~

-

3

£

=

=

YEAR-END DOUBLE ISSUE

|8

»
-

N
Y

]

8

8

-

o
&

]

E

»
R

a
w

S

a
&

a
>

a
&

a
=

a
&

Interscope

FALSETTO The-Dream-Radio
Killa/Def Jam/IDIMG

CAN'T BELIEVE IT T-Pain
Featunng Lil Wayne-
Konvict/Nappy
Boy/Jive/Zomba

MISS INDEPENDENT Ne-Vo-
Def Jam/IDIMG

TAKE A BOW Rihanna-SRP/
Def Jam/IDJMG

WITH YOU Chrss Brown-
Jive/Zomba

SEXY CAN | Ray J & Yung Berg-
Knockout/DEJA 34/Epic/Koch
MRS. OFFICER L// Wayne
Featuring Bobby Valentino &
Kiddd Kidd-Cash Money/
Universal Motown

LAST TIME Trey Songz-

Song Book/Atlantic

THE BOSS Rick Ross Featuring
T-Pain=Sip-N-Shde/Def Jam/
IDJMG

DEY KNOW Shawty Lo~
DAL/Asyium

UNTIL THE END OF TIME st
Tumberlake Duet With
Beyonce-Jive/Zomba

NEVER WOULD HAVE MADE IT
Marvin Sapp-Venty/Zomba
THE WAY THAT  LOVE YOU
Ashant-The Inc /Uriversal
Motown

GOOD LIFE Kanye West
Featuring T-Pam-Roc-A-
Fella/Def Jam/IDJMG

MAGIC Robin Thicke-Star Trak/
Interscope

LOW Flo Rida Featuring T-Pain-
Pae Boy/Atlantic

SHOULDA LET YOU GO Keyshia
Coe Introducng Amina-
Imani/Geffen/interscope

GET LIKE ME David Banner
Featuring Chris Brown=b G
face/SRC/Universal Motown
NO AIR Jordin Sparks Duet With
Chnis Brown-19/Jive/Zomba
GOT MONEY L Wayne
Featuning T-Pain-Cash
Money/Universal Motown

KISS KISS Chris Brown
Featuring T Pain-Jive/Zomba
LOVE IN THIS CLUB PART Il
Usher Featuring Beyonce & Lil
Wayne-LaFace/Zomba
CUSTOMER Rsheem Devaughn-
Jive/Zomba

FLASHING LIGHTS Kanye West
Featuring Dwele-Roc-A=
Fella/Def Jam/IDIJMG

SHE GOT 1T 2 prstols Featurng
™-Pain & Toy Dizm-Urversal
Repubiic

MUSIC FOR LOVE Mario-

3rd Street/J/RMG

A deeper version of this
chart appears on billbeard.biz.

Hot R&B/Hip-Hop
Songs Imprints
PO IMPRINT (o, Crrte ies)
1 DEFJAM (55)

JIVE (25)

122)

CASH MONEY (77
GEFFEN (22)
LAFACE (10}

MBK (4)

IMANI (5)
SLIP-N-SLIDE (/2)
SONG BOOK (2)

C e ND WA W

3

Hot R&B/Hip:
Songs Labels
Pos.LABEL (Na Crartea i)

1% ISLAND DEF JAM MUSIC
GROUP (72)

ZOMBA (41)

ATLANTIC (48)
INTERSCOPE (50)

RCA MUSIC GROUP (25)
UNIVERSAL MOTOWN (35)
CAPITOL (743

COLUMBIA (24)

ASYLUM (715}

KOCH (22)

RN ]

o

Hot R&B/H
Songs Producers

Pos. PRODUCER (o Crxted Ty

- CHRISTOPHER "TRICKY™
STEWART (i)

STARGATE (13)

T-PAIN (7)

CHRISTOPHER “DRUMMA
BOY” GHOLSON (i10)
POLOW DA DON (6
JONATHAN “J.R.”" ROTEM (6)
ALICIA KEYS (4}

‘GREGORY G. CURTIS, SR. ()
NE-YO (9)

JAMES “JIM JONSIN”
SCHEFFER (3)

8w N

Co N n

3

A deeper version of this chart
‘” and additional Hot REB/Hip-

Hop charts are available

exclusively on biiboard.biz.

Hot Rhythmic Artists
Pos. ARTIST (No. Charted Titks) imiorrt Label

BB UL WAYNE (15) Cash Money/
Universal Motown

CHRIS BROWN (8) Jive/Zombe
T-PAIN (13) Konvict/Nappy
Boy/hve/Zomba

NE-YO (5) Def Jom/IDJMG
RIHANNA (5) SRP/Def Jam/
1DIMG

FLO RIDA (4) poe Boy/Atlantic
ALICIA KEYS (3) MBK/Y/RMG
THE-DREAM (5) Racho Killa/
Def Jam/DIMG

PLIES (6) Big Gatas/Shp-N-
Shdle/Atlantic

AKON (1) SRC/Universal
Motown

RS

LS
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ﬁ

« 708 YEAR IN MUSIC & TOURING
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Hot Rhythmic Songs vomme o oo

B Low Fio ria Featuring T-
Pain-Pos Boy/Atlantic
LOLLIPOP £/ Wayne
Featuring Static Major-Cash
Money/
Universal Motown
SEXY CAN | Ray /& Yung
Berg-
Knockout/DEJA
34/Epic/Koch
LOVE IN THIS CLUB Usher
Featuring Young Jeezy-
LaFace/Zomba
WITH YOU Chrss Brown-
Jive/Zomba
DANGEROUS Karclina/
Offishall Featuring
Akon-KonLive/
Geffen/Interscope
GET LIKE ME David Banner
Featuring Chns Brown-1G
ace/SRC/Universal
Motown
BUST IT BABY PART 2 Ples
Featuring Ne-Yo-Big Gates/
Slip-N-Shde/Attantic
WHAT YOU GOT Colby
ODorus Featuring
Akon-KonLive/
Geffer/interscope
CLOSER Ne-¥o-Def
Jam/IDIMG
GOT MONEY L/ Wayne
Featuring T-Pain-Cash
Money/Universal Motown
FOREVER Chris Brown-
Jive/Zomba
1 LUV YOUR GIRL
The-Dream-
Radio Killa/Def Jam/IDIMG

~

“

I

~

®

"

3

N

w

DECEMBER 20, 2008 /// www.billboard.biz

wwWwW americanradiohistorv com

i

S

@

8
3

22

25

INDEPENDENT Webbre
Featuring Lil' Phat & Lif'
Boose-Trll/Asylum/Atlantic
WHATEVER YOU UIKE 7/~
Grand Hustle/Atlantic
NG ONE A/icia Keys-
MBK/)/RMG
TOUCH MY BODY Aariah
Carey-island/IDJMG
HYPNOTIZED Pries Featurng
Akon-Big Gates/Slip-N-
Shde/Atlantic
CAN'T BELIEVE IT 7-Pzin
Featuring Lil Weyne-
Konvict/Nappy
Boy/Jive/Zomba
KISS KISS Chris Brown
Featuring 7
Pain-Jive/Zomba
SENSUAL SEDUCTION
Snacp
Dogg-Doggystyle/Geffen/
Interscope
LOLLILOLLI(POP THAT
BODY) Three 6 Mafa
Featuring Project Pat. Young
D& Superpower-
Hypnonze Minds/Coiurnbia
SUFFOCATE ./ Holday-
Music Line/Capitol
APOLOGIZE Nimbaland
Featuring OneRepublic-
Mosiey/Blackground/
Interscope
AMILLLLi Weyne-Cash
Money/Universal Motown
A deeper version af

this chart appears on
billboard.biz.
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Hot Rhythmic
Impr

POS.MPRINT (A Ehartoc Tives)

DEF JAM (27)
CASHMONEY (7,

n s W
[}
m
n
n
i
z

POE BOY (3)

Hot Rhythmic Labels
Pos LABEL (4o Charte Ttk
| ISLAND DEF JAM MUSIC
GROUP (35)
ATLANTIC (2D
ZOMBA (18)
INTERSCOPE (23
UNIVERSAL MOTOWN (73
RCA MUSIC GROUP (15)
CAPITOL (6)
COLUMBIA (8)
KOCH (9)
UNIVERSAL REPUBLIC (&)

@ NN s wN

3
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Hot Adult R&B Artists
Pas ARTIST (o Crrtedt e iy sl
ALICIA KEYS (4) MBK/Y/RMG
KEYSHIA COLE (5) imar/
Geffen/Interscope

JAHEIM (2) Divine Mill/At
RAHEEM DEVAUGHN (4)
Sve/Zombs

MARY J. BLIGE (5) Matrarch/
Geffen/interscope

NOEL GOURDIN (2) Fpric
MARVIN SAPP (1) Verity/Zomba
ROBIN THICKE (4) Star Trak/
Interscope

ERIC BENET (2} Friday/
Reprise/Warner 8ros

JOE (3) 563/Kedlar

~

s w

@

~

®

©

8

JAHEM

BILLBOARD /// DECEMBER 20, 2008

Hot Aduit R&B Songs
Pos. TITLE Amst -mignnc/Latsel

NEVER Jaheim-Dwine
Mili/Atlantic

WOMAN Raheem DeVaughn
jsive/Zomba

JUST FINE Mary J Blige-
Matrarch/Geffen/Interscope

1 REMEMBER Keyshia Cole-
Iman/Geffen/Interscope

LIKE YOU'LL NEVER SEE ME
AGAIN Aficiy Keys-MBK/J/RMG
6 NEVER WOULD HAVE MADE IT
Marvin Sapp-venty/Zomoa
THE RIVER Noe/ Gourdin-Epic
YOU'RE THE ONLY ONE £ric
Benet-Friday/Reprise/Warner
Bros

HEAVEN SENT keyshia Cole-
Imani/Geffen/interscope
SPOTLIGHT Jenmifier Hudson-
Arista/RMG

HONEY Erykah Badu-Universal
Motown

12 MAGIC Robin Thicke-Star Tak/
interscope

NO ONE A4ficso Keys-
MBK/I/RMG

TEENAGE LOVE AFFAIR Alic:

~
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MY LOVE Joe-Jive/Zomba

TEACHME Musig Soulctuid

Atlantic

SOMETIMES Angre Stone

Stax/CMG

UNTIL THE END OF TIME Justin

Timberiake Duet With

Beyonce-Jve/Zomba

19 NEVER NEVERLAND Ly/e
Jennings-Columbia

20 MY LOVE i/ Scott-Hidden
Beach

21 TOUCH MY BODY Marah
Carey-istand/IDIMG

22 ANGEL Chaka Khan-
Burgundy/Coiumbra

23 I'M CHEATIN' Divele-RT/Koch

24 BABY 4ngre Stone Featuring
Betty Wight-Stax/CMG

25 NOTHING LEFT TO SAY Mt

Condition-Caged Bird/image

@

<

5 A deeper version of this
chart 2ppears on billboard.blz.

Hot Adult R&B
Imprints
Pos WMPRINT (No Chtec Ttes)
i JIVE (73)
FRexs)
DIVINE MILL (2)
‘GEFFEN (71
MBK (4)

e W

Hot Adult R&B Labels
Pos. LABEL (7o Charted Tiries)
INTERSCOPE (/5)

ZOMBA (20)

RCA MUSIC GROUP (1)
ATLANTIC (8)

CONCORD MUSIC GROUP (/5
COLUMBIA (12)

ISLAND DEF JAM MUSIC
GROUP (74}

UNIVERSAL MOTDWN (6)
EPIC (4)

10 WARNER BROS. (4)

Nowawnl

© o

Hot R&B/Mainstream
Artists

< ARTIST o) imprne/abe

1l LIL WAYNE (15) Cash rMoney/
Unversal Motown

CHRIS BROWN (9) /e/Zomba
KEYSHIA COLE (7) imany
Geffen/Interscope

ALICIA KEYS (4) MBK/A/RMG
THE-DREAM (5) Radio Killa/
Def Jam/IDIMG

T-PAIN (76) Konvict/Nappy
Boyhve/Zombs

USHER (4) { aFace/7omba
PLIES (7) Big Gates/Stip-N-
Studie/Atiantic

J. HOLIDAY (3) Music Line/
Capitor

TREY SONGZ (5) Song
Book/Atiantic
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©
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Hot R&B/Mainstream
Songs
Pos. TITLE Artrst -imprint/Labet

1l LOLLIPOP L1/ s
Static Major-Cash Money/
Universal Matown
SUFFOCATE / Holiclay~
Music Line/Capitol
NEED U BAD Jazmine
Suthvan-J/RMG
BUST IT BABY PART 2 75
Featuring Ne-vo-Big Gates/
Slip-N-Shde/Atlantic
INDEPENDENT /ebbre
Featurng | W Phat & 1 il
e b /atl
LIKE YOU'LL NEVER SEE ME
AGAIN Alicia Keys-MBK/J/RMG
1LUV YOUR GIRL The-Dream-
Radho Killa/Def Jam/IDIMG
LOVE IN THIS CLUB Usher
Featuring Young Jeezy-
LaFace/Zomba
WHATEVER YOU LIKE 7/
Grand Hustle/Atlantic
PUT ON Young Jeezy Featuring
Kanye West-CTE/Def Jam/
IDIMG
1 REMEMBER Keyshia Cole-
Imani/Geffen/Interscope
HEAVEN SENT Keyshia Cole
Imani/Geffen/Interscope
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CAN'T BELIEVE IT 7-Pain
Featunng Lt Wayne-
Konvict/Nappy Boy/dive/Zomba
FALSETTO The-Dream-Radio
Killa/Def JamADJMG

CRYING OUT FOR ME /12710~
3rd Street/J/RMG

AMILLE vayne-Cash
Money/Universal Motown
TAKE YOU DOWN Chris
Brown-Jive/Zomba

DEY KNOW Shawty Lo-
DAL/Asylum

SEXY CAN | Ray /& vung Berg-
Knockout/DEJA 34/Epic/Koch
WITH YOU Crris
Brown-Jive/Zomba

SENSUAL SEDUCTION Snoop
Dogg-Doggystyie/Geffer 4

H
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i
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N
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Interscope

CAN'T HELP BUT WAIT Trey
Songz-Song Book/Atlantic
THE BOSS Rick Ross Featuring
T-Pain-Ship-N-Slide/Def
Jam/IDJMG

TAKE A BOW Fihanna-5RF/
Def Jam/IDIMG

TOUCH MY BODY Mariah
Carey-1sland/IDJMG

A deeper version of this
chart appears on billboard.biz.
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Hot R&B/Mainstream
Imprints

Pos IMPRINT (N, ot T5)

DEF 1AM r33)

JIVE (76)

CASH MONEY (6)

02

GEFFEN (/3

AW N

Hot R&B/
Mainstream
Hip-Hop Labels
205 LAGEL 40 Chiteor 05}

[ ISLAND DEF JAM MUSIC
GROUP (39)

ATLANTIC (33)
ZOMBA (2])
INTERSCOPE (28)
UNIVERSAL MOTOWN
9)

RCA MUSIC GROUP (72)
CAPITOL (8)

ASYLUM (7)

KOCH (15)

COLUMBIA (70)

A R

s

YEAR-END DOUBLE ISSUE
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Hot Rap Artists
s ARTIST

LIL WAYNE (/)

2 PLIES (7) Big Gates/She
3 T
4 T-PAIN¢

5 KANYE WEST
DefJam/iD

§ FLORIDA(
7 RICKROSS (4)

8 SHAWTYLO (2
9 WEBBIE () Trill/Asylum/Atiantic
10 DAVID BANNER (2) b

Hot Rap Songs

FosTmLE
LOLLIPOP Lif Wayne Featuring
Static Major-Cash M

2 LOW/F

3 BUSTITBABYPART 27
Fe ‘o-Big Gates/

p-N-Slide/Atlanti

4 WHATEVER YOU LIKE

YEAR-END DOUBLE ISSUE

«
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3
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AMILLI/

INDEPENDENT bie
Featuring Lil Phat & L
Boosie-Trill/Asylum/Atlantic
GOT MONEY L/ ¥

F g T- ]

GET LIKE ME
Featuring Chris Brown-b1.G.

& /SRC/Universal Motown
PUTON }

g Je a

MC
THE BOSS Fic S
T-Pain-Slip-N
DIMG
GOOD LIFE Kanye West

de/Def Jarm/

MRS. OFFICER

Featuring Bobby Vefentino &
Kidd Kidd-Cash Money/
Universal Motown
SHEGOTIT

Repu
DANGEROUS Kardinal Offishal
uring Akon -Konlive/

Geffen/Interscope

FLASHING LIGHTS ¢

@

2

@

9
3

8

DEY KNOW 5%
D4t /Asylum

HYPNOTIZED Plies Featuring
Akon-Big Gates/Slip-N-5lide/

DUFFLE BAG BOY Playaz €

| WON'T TELL Fat Joe Featuring
or Squad/

]

THE BUSINESS

/. Holiday-T

Boss/Koch/Epic
LIVE YOUR LIFE T/ Featuring
Rihanna-Def Jam/Grana
Hustle,
HERE | AM G
Nelly & Aver SHip-N-
Slide/Def Jam/IDJMG
MY LIFE The Game Featuring Lif
Vayne-Geffen/\nterscope
SUPERSTAR /

S IMG/Atlan

Ist & 15th/Atlant
"M SO HOOD DJ Khaled
Featuring T-Pain, Trick Daddy,

£
/ R\

YEAR IN MUSIC & TOURING

S -

Hot Rap Imprints
Pos MPRINT (42

CASH MONEY ¢

DEF JAM (2.
SLIP-N-SLIDE (

POE BOY (3,

GRAND HUSTLE (3

“wawn

Hot Rap Labels
pos.LageL
ATLANTIC (

ISLAND DEF JAM MUSIC
GROUP (25}

UNIVERSAL MOTOWN (72
INTERSCOPE (76

ASYLUM

KOCH (&)

UNIVERSAL REPUBLIC (4}
RCA MUS{C GROUP (5)
CAPITOL (

COLUMBIA ¢

vaNTwmaAw N

8

Additional Rap charts are
biz avaiabie exclusively
on billboard biz.

Top Country Artists
Poc ARTIST
[ TAYLOR SWIFT (14) Big

~

CARRIE UNDERWOOD (7.

Y Arista/Arista Nashuille

3 SUGARLAND (
4 GEORGE STRAIT (70) M(
S RASCAL FLATTS (8) [yr

Street
KENNY CHESNEY (74) 8/
/BN
EAGLES
BRAD PAISLEY (¢ a
Nashville
9 TOBY KEITH (74) Show Dog
7 )

o

® N

10 ALAN JACKSON ¢

N GARTHBROOKS (4) Pear
KEITH URBAN (6) Caprtc

&

Nashville
13 TIMMCGRAW (9) Curb
14 MONTGOMERY GENTRY (

@

TRACE ADKINS (
Nashville
GARY ALLAN (5) MC4 Nashville
LADY ANTEBELLUM (3,

S @

@

BLAKE SHELTON (5) 10
Bros./WRN

JAMES OTTO (-
Raybawy/Warner 8ros./WRN
JOSH TURNER (5) MCA

I

3

REBA MCENTIRE (6)
22 BROOKS & DUNN
Nashville

DECEMBER 20, 2008 /ff
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23 DIERKS BENTLEY (

24 JASON ALDEAN (
25 RODNEY ATKINS

iz 40 versionot s
WOIZ chart appears an billboard blz.

Top New Country
Artists

Pos. ARTIST.

LADY ANTEBELLUM (

~

HEID! NEWFIELD (
JULIANNE HOUGH (
ASHTON SHEPHERD
Nashville

ZAC BROWN BAND (1) +

& w

£y

CRYSTAL SHAWANDA (
RANDY HOUSER

uth
ELI YOUNG BAND (.
Republic/Unversal South
PHIL STACEY
KRISTY LEE COOK ¢

~

®

8w

Top Country Artists -
Duo/Group

PocATST:

SUGARLAND (9)

RASCAL FLATTS (3)

~

EAGLES (3) ERC
MONTGOMERY GENTRY (5

IS

«

LADY ANTEBELLUM

@

BROOKS & DUNN (5) 4
Nashville

THE LOST TRAILERS (3)
ZAC BROWN BAND (

@~

©

LITTLE BIG TOWN (
Nashville
THE WAILERS (1) 5/

3

Top Country Artists -
Female

Pos ARTIST(

L] TAYLOR SWIFT (74) 8

~

CARRIE UNDERWOOD

REBA MCENTIRE (6
Nashuile
MIRANDA LAMBERT

w

»

ALISON KRAUSS
KELLIE PICKLER (6
JEWEL 3
TRISHA YEARWOOD
Machine

HEIDI NEWFIELD
JULIANNE HOUGH

N @,

3w
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Top Country Albums

Pox TITLE At imnnt/Labe

| LONG ROAD OUT OF EDEN
Eagles-ERC
TAYLOR SWIFT Taylor Swift-
Big Machine
CARNIVAL RIDE Carrie
Underwood-19/Anista/Arista
Nashvile/RMG/SBN
THE ULTIMATE HITS Garth
Brooks-Pear|
STILL FEELS GOOD Rasca/
Flatts-Lyric Street/Hollywood
LOVE ON THE INSIDE
Sugarland-Mercury/UMGN
ENJOY THE RIDE
Sugariano-Mercury/UMGN
RAISING SAND Robert Flant,
Alison Krauss-Rounder
JUST WHO [ AM: POETS &
PIRATES Kenny Chesney-
BNA/SBN
REBA DUETS Rebs McEntire
MCA Maskivilla/UMGN
GREATEST HITS Keith
Urban-Capitol Nashville
TROUBADOUR George
Strait-MCA Nashville/UMGN
FEARLESS Taylor Swift
Big Machine
GOOD TIME Alan Jackson-
Arista Nashville/SBN
AMERICAN MAN: GREATEST
HITS VOLUME Il Trace
Adkins-Capitol Nashuille

22 MORE HITS George
Strait-MCA Nashville/UMGN
STH GEAR Brad Paisley-Arista

N

w

IS

«

~

®

©

s

5

@

Z

@

Top Country Artists - Male

Pox ARTIST (o Chred Tiles) impring/Labed

S

I GEORGE STRAIT (10) MCA
Nashville/UMGN
KENNY CHESNEY (I4) Biue
Chair/BNA
BRAD PAISLEY (6) Arista
Nashville
TOBY KEITH (14) Show Dog
Nashville
ALAN JACKSDN (8) Arista

Nashville

GARTH BROGOKS () Pear!
KEITH URBAN (6 Capitol
Nashvilte

TIMMCGRAW (9) Curb
TRACE ADKINS (5) Capitol
Nashville

GARY ALLAN (5) MCA
Nashville

GEORGE STRAIT

&

@

8

Nashville/SBN

35 BIGGEST HITS Toby Keith-
Show Dog Nashville/UiMe
SOME HEARTS Carrie
Underwood-Arista/Arista
Nashville/RMG

20 EVERYTHING IS FINE Josh

Turner-MCA Nashville/UMGN
LUCKY OLD SUN Kenny
Chesney Blue Chair/ BNA/SBN

22 CRAZY EX-GIRLFRIEND

Miranda Lambert-

. S GARTH BROOKS (7) Pear/ 17 JOSH TURNER () MCA Calumbia/SBN
Top Country Imprints  Top Country Labels & RASCALFLATTS (3) Lyric Nashville/UMGN 23 SUNSET MAN James
LGl e, L Tl Street/Hollywood 18 GARY ALLAN () MCA Otto-Raybaw/Warner
CAPITOL NASHVILLE (38) 3l SONY BMG NASHVILLE (101) 7 GEORGE STRAIT (5) MCA Nashvilie/UMGN Bros/WRN

2 MCANASHVILLE (53 2 UNIVERSAL MUSIC GROUP Nashville/UMGN 19 ROBERT PLANT (1) Rounder 24 LIVING MARD Gary Aflan-MCA
3 ARISTA NASHVILLE (29) NASHVILLE (53) 8 KENNY CHESNEY (4) Blue MIRANDA LAMBERT (1) Nashville/UMGN
4 BIGMACHINE (/%) 3 CAPITOL NASHVILLE (37) Chain/BNA/SBN Columbia/SBN 25 LADY ANTEBELLUM Lacy
5 MERCURY (76) 4 BIG MACHINE (26) 9 TOBY KEITH (4) Show Dog JAMES OTTO (1) Raybaw/ Antebelium-Capitol Nashville
6 LYRIC STREET (2) 5 LYRIC STREET (22) Nashvitle Warner Bros/WRN 26 LETIT GO Tim McGraw-Curb
7 BNA2D) 10 ALAN JACKSON (5) Arists LADY ANTEBELLUM (D Capiro/ 27 IF YOU'RE GOING THROUGH
8 CURB(28) /1 Nashvile HELL Rodney Atkins-Curb
9 COLUMBIA (24) Top Country 1 REBAMCENTIRE (4) MCA 23 DIERKS BENTLEY (2) Canitol 28 GREATEST HITS: LIMITED
10 WARNER BROS. (24) Album Artists Nashville EDITION 7 McGraw-Curb
1 ERC(®) Pos ARTIST 04 Charte i) irmt 12 KEITH URBAN (2) Capito] 24 RODNEY ATKINS (1) Curb 29 ATOBY KEITH CLASSIC
12 SHOW DOG NASHVILLE (19) ¥ TAYLOR SWIFT () Big Machine Nashville 25 FAITH HILL (2) Warner CHRISTMAS: VOLUMES ONE &
B 1904 2 CARRIE UNDERWOOD (2) 13 TIMMCGRAW (6) Curb Bros/WRN TWO Toby Keith-Show Dog
14 PEARL (4) 19/Ansta/Arista Nashville/ 14 ALISON KRAUSS (2) Rounder Nashwille
15 RCA (26) RMG/SBN 15 BRAD PAISLEY (2) Arista iz Siscner version ot 30 JULIANNE HOUGH ufianne

3 SUGARLAND (2) lashville/SEN & chart sepears on billsoard biz. Hough-Mercury Nashville/

Mercury/UMGN 16 TRACE ADKINS (2) Capito/ UMGN
4 EAGLES () ERC Nashville
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ony/ATV Music Publishing

2008 Country Publishing Corporation of the Year

ongratulates Our Top Writers and Atrtists of the Year

CASEY BEATHARD BROOKS AND DUNN
KENNY CHESNEY BLAKE SHELTON
RASCAL FLATTS MIRANDA LAMBERT

And Special Congratulations t

( 8untry Songwriter

T‘_a—@“ Q“’*#h ?7" | \H-

Sony/ATV Music
PUBL I S HI NG

www.sonyatv.com
www americanradiohistorv com
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FAMILY LeAnn Rimes-Curb

BEAUTIFUL EYES (EP) Tayior

Swift-Big Machine

RELENTLESS Jason

Aldean-Broken Bow

LEARN TO LIVE Doris

Rucker-Capita) Nashyille

NOW THAT'S WHAT (CALL

COUNTRY Varjous Artists-

Capitol Nashville/Sony

BMG/Universal/UMGN

PURE BS Blake Shelton-Warner

Bros./WRN

PERFECTLY CLEAR Jewe/-

Valory

GREATEST HITS Sara Evans-

RCA/SBN

CHRISTMASTIME IN

LARRYLAND Larry The Cable

Guy-Jack/Warner Bros./WRN

GREATEST HITS // EVERY MILE

A MEMORY 2003-2008 Djerks

Bentley-Capitol Nashville

SONGS 4 WORSHIP: COUNTRY

Various Artists-Time Life

LITTLE BIT OF LIFE Cro.

Morgan-Braoken Bow

GREATEST HITS VOLUME 1

Rascal Flatts-Lyric Street/

Hollywood

44 A HUNDRED MILES OR MORE.
A COLLECTION Afison
Krauss-Rounder

45 HEAVEN, HEARTACHE AND

THE POWER OF LOVE 7rishs

Yearwooo-Big Machine

HOME AT LAST &illy Ray

Cyrus-walt Disney

APLACE TO LAND L ittle Big

Town-Capitol Nashville

WHAT AM | WAITING FOR Heid

Newfield-Curb

49 COWBOY TOWN Brooks &

Dunn-Arista Nashville/SBN

16 BIGGEST HITS Alan

Jacksan-Legacy/Arista

Nashville/Sony BMG

Ig 5 cesper version of his
chart appears on billboard.biz.
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Top Country
Album Imprints

Pox MPRINT 7 e T

MCA NASHVILLE (78)

BIG MACHINE (5)
CAPITOL NASHVILLE (77)
MERCURY (5)
ARISTANASHVILLE (74)
ERC (7)

PEARL

LYRIC STREET (&)

CURB (/4)

BNA (9)

ROUNDER (7}

SHOW DOG NASHVILLE (7)
WARNER BROS. (73}
19(5)

COLUMBIA (15)

Co~waaawn

GEER =3

Top Country
Album Labéls

Pos LABEL (4t Chartec ires)
UNIVERSAL MUSIC GROUP
NASHVILLE (23)

SONY BMG NASHVILE (34)
BIG MACHINE (6)
CAPITOL NASHVILLE (75)
ERC (1)

s wn

Top Country
Album Distributors
Pos DISTRIBUTOR (o Cried ises)

[ UNIVERSAL (70)

SONY BMG (60
INDEPENDENTS (61)

WEA (40)

EMM (25)

@ W

Hot Country
Songs Artists

Pos. ARTIST (N0 Chirtect fifies) imannly Label
CARRIE UNDERWOOD (5)
19/Arista/Arista Nashville
TAYLOR SWIFT (70 Big

3 BRADPAISLEY (4) Arista
Nashvitie

GEORGE STRAIT (5) MCA
Nashville

KENNY CHESNEY (70) Biue
Chait/ BNA

~

IS

@

~ o

ALAN JACKSON (3) Arista
Nashville

MONTGOMERY GENTRY (%)
Columbia

SUGARLAND (6) Mercury
TOBY KEITH (10) Show Dog
Nashville

KEITH URBAN () Capitol
Nashville

BLAKE SHELTON (3)
Warner Bros./WRN
BROOKS & DUNN ()
Arista Nashvilte

LADY ANTEBELLUM (2)
Capitol Nashville

GARY ALLAN (3) MCA
Nashville

TIMMCGRAW (3) Curty
CHUCK WICKS (2) RCA
TRACE ADKINS (3) Capitol
Nashville

JAMES OTTO ()
Raybaw/Warner Bros./WRN
PHIL VASSAR (2) Universal
South

BUCKY CDVINGTON (2) Lyric
Street

JASON ALDEAN (2) Broken
Bow

DIERKS BENTLEY (4) Capiro/
Nashville

24 CRAIG MORGAN (2) BNA
DARIUS RUCKER (2) Capito!
Nashvile

®
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UNDERWOOD

RASCAL FLATTS (5) Lrig Street

Hot Country Songs

Pos TITLE At -irprnt/Labe

JUST GOT STARTED LOVIN'
YOU James Dtto-Raybaw/
Warner Bros,/WRN

1SAW GOD TODAY George
Strait-MCA Nashville

SMALL TOWN SOUTHERN MAN
Alan Jackson-Arista Nashville
DON'T THINK | DON'T THINK
ABOUT IT Darius Rucker—
Capitol Nashville

HOME Biske Shelton-Warner
Bros./WRN

LOVE IS A BEAUTIFUL THING
Phil Vassar-Universal South
YOU'RE GONNA MISS THIS
Trace Adkins-Cabitol Nashville
ISTILL MISS YOU Keith
Andierson-Columbia

CLEANING THIS GUN (COME
ON IN BOY) Rodney
Atkins-Curb
I'MSTILL A GUY Brad
Paistey-Arista
Nashville

CARRIE

7

&

3

* 08 YEAR u MUSIC & TOURING

N

T SHENEVER CRIED IN
FRONT OF ME [0by
Kerth-Show Dog Nashville
12 GOOD TIME Alan
Jackson-Arista Nashville

13 DO YOU BELIEVE ME

NOW Jimmy Wayne-Valory

14 WHAT KINDA GONE
Chris Cagle-Capitol Nashville
15 EVERYBODY WANTS TO GO
TO HEAVEN Kenny Chesney
With The Weilers-Blue
Chair/BNA
JUST A DREAM Carre
Underiaed-19/Arista/Arista
Nashville
YOU LOOK GOOD IN MY SHIRT
Keith Urban-Capitol Nashville
LOVE DON'T LIVE HERE Lady
Antebelium-Capitol Nashville
WAITIN' ON A WOMAN 5rad
Paisley-Asista Nashville

cantinued an >>p108

YEAR-END DOUBLE ISSUE
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CONGRATULATIONS,
FRANK ROGERS!

BILLBOARD'’S #1
HOT COUNTRY PRODUCER

“Thank you Frank, for all you've done for me.
You are the Producer of Life!
Most of all, thank you for your friendship.”

g/'
- Darius Rucker
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8 YEAR IN MUSIC & TOUF-?/ING .

from >>p106

20 EVERY DAY Rascal Fiatts-
Lyric Street

BACK WHEN I KNEW IT ALL
Montgomery Gentry-Columbia
WINNER AT A LOSING GAME
Rascal Flatts-Lyric Streot
BETTER AS A MEMORY Kenny
Chesney-BNA
ALL-AMERICAN GIRL Carrie
Underwood-19/AnstaAnista
Nashville

LETTER TO ME Brad Parsiey
Ansta Nashville

WATCHING AIRPLANES Gary'
Aflan-MCA Nashville

LAST NAME Carrie Underwood-
19/An1sta/Ansta Nashville

ALL I WANT TO DO
Sugarland-Mercury

29 SHOULD'VE SAID NO Tayior
Swift-Big Machine

PUT A GIRL IN IT 8/00ks &
Dunn-Ansta Nashville
PICTURE TO BURN Tayior
Swift-Big Machine

STEALING CINDERELLA
Chuck Wicks-RCA

HOLLER BACK The Lost
Traijers-BNA

TROUBADOUR George
Strast-MCA Nashville
LAUGHED UNTIL WE CRIED
Jason Aldean-Broken Bow
TRYING TO STOP YOUR
LEAVING Drerks Bentley~
Capitol Nashville

READY, SET, DON'T GO Billy Ray
Cyrus With Miley Cyrus-Walt
Disney/Lyric Street
SHIFTWORK Kenny Chesney
Duet With George Strait-BNA
OUR SONG Tayior Swift-

Big Machine

COUNTRY MAN Luke
Bryan-Capitol Nashville
GUNPOWDER & LEAD Mrranda
Lambert-Columbia

ALL SUMMER LONG Kidl
Rock-Top Dog/Atlantic/CO5
WHAT DO YA THINK ABOUT
THAT Montgomery Gentry-
Columiia

STAY Sugariand-Mercury
LETIT GO 7im McGraw-Curb
WE WEREN'T CRAZY Josh
Gracin-Lyric Street
EVERYBODY Keith Urban-
Capitol Nashwille

IT’S GOOD TO BEUS Bucky
Covington-Lync Street
CHICKEN FRIED Zac Brown
Band-Home Grown/Atlantic/
8ig Picture

LOVE REMEMBERS Crarg
Morgan-BNA

. A deeper version of t
chart appears onbi
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Hot Country Songs
Imprints

Po HPRINT (o Crrted it
CAPITOL NASHVILLE (27}
ARISTA NASHVILLE (75)
MCA NASHVILLE (75)
LYRIC STREET (73}
COLUMBIA (77}

BNA (74)

BIG MACHINE (?0)
MERCURY (71}

CURB (14)

RCA (7}

CwNn s wn

3

Hot Country Songs
Labels

Pos LABEL (40 Chrtea 169
ARISTANASHVILLE (20)
CAPITOL NASHVILLE (22)
MCA NASHVILLE (75)
BNA(22)

LYRIC STREET (75)
BIGMACHINE (20}

COLUMBIA (13)

MERCURY (75)

CURB (74)

WARNER REPRISE NASHVILLE
an

oo uouawnl

3
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Hot Country Songs
Label Groups

§ SONY BMG NASHVILLE (67)
UNIVERSAL MUSIC GROUP
NASHVILLE (30)

CAPITOL NASHVILLE (22)
BIG MACHINE/VALORY (27)
HOLLYWOOD (15}

CURB (18)

WARNER REPRISE NASHVILLE
an

UNIVERSAL SOUTH (7)
SHOW DOG NASHVILLE (72)
BROKEN BOW (7)

@ Nouwsw N

30

Hot Country
Producers

Pos PRODUCER (Mo Chatec Titks)
B FRANK ROGERS (12)
2 DANN HUFF (15)

3 MARKBRIGHT (7)

4 KEITHSTEGALL (7)

5 NATHAN CHAPMAN (71
6 TONY BROWN (12)

7 BUDDY CANNON (7))
8 BLAKE CHANCEY (7)
9 MARK WRIGHT (1)

10 TOBY KEITH (12)

S

A deeper version of this
chart appears on billboard.biz.

Hot 100 Songwriters

Pos SONGWRITER (Mo Chrted Ties)

I FAHEEM R.“T-PAIN" NAJM (79)

2 TAYLOR SWIFT (15)

3 RYAN“ALIAS” TEDDER (6)

T4 MIKKEL STORLEER ERIKSEN
an

T4 TOR ERIK HERMANSEN (71

6 DWAYNE CARTER (78)

7 SARA BAREILLES ()

8 TERIUS NASH (76)

9 CHRIS BROWN (7)

10 TIMOTHY V., “TIMBALAND"
MOSLEY (9)

Hot 100 Publishers

Pos, PUBLISHER (V0 Crartad Tites)

| EMi APRIL,ASCAP (711)

SONY/ATV TUNES,ASCAP (48)

3 EMIBLACKWOOD,BMI (88)

WARNER-TAMERLANE

PUBLISHING,BMI (66)

5 WB MUSICASCAP (53)

6 UNIVERSAL MUSIC -MGB
SONGS,ASCAP (33)

7 SONY/ATV SONGS,BMI (39)

8 SONGS OF UNIVERSAL,
INCLBMI (43)

9 UNIVERSALMUSIC-Z
SONGS,BMI (32)

10 UNIVERSAL MUSIC
CORPORATION,ASCAP (43)

~

IS

THE-DREA M HaSi

www americanradiohistorv com

EMI MUSIC PUBLISHING
LTD.PRS (18)

SONY/ATV TREE,BMI (30)
KOBALT MUSIC
PUBLISHING,ASCAP (73)
TAYLOR SWIFT MUSIC,BMI (1)
UNIVERSAL MUSIC - Z
TUNES,ASCAP (24)
SONY/ATV HARMONY,
ASCAP (2))

YOUNG MONEY
PUBLISHING,BMI (75)

GOO EYED,ASCAP (2)
STELLAR SUN SONGS,ASCAP
[€9)

NAPPYPUB MUSIC,BMI (19)

R

&=

S

38

N
S

Hot 100 Publishing
Corporations

Pos. PUBLISHING CORPORATION (N Chare s
EMI MUSIC (199)

SONY/ATV MUSIC (748)
UNIVERSAL MUSIC (134)
WARNER/CHAPPELL MUSIC
739)

KOBALT MUSIC (23)
PEERMUSIC (73

BUG MUSIC (29}

FSMGI (13)

CHRYSALIS MUSIC (70)
CHERRY LANE MUSIC (15)

s wnil

PRI Y

3

Hot R&B/Hip-Hop
Songwriters

Pos. SONGWRITER (o Crirted Tiks)

W TERIUS NASH (75)
CHRISTOPHER A. STEWART
a2)

DWAYNE CARTER (21)
FAHEEM R. “T-PAIN” NAJM (22,
KEYSHIA M. COLE (8)
ALICIA KEYS (4)

TOR ERIK HERMANSEN (73)
MIKKEL STORLEER ERIKSEN
az%

KERRY BROTHERS, JR. (2
10 JAY W.JENKINS (70)

ddoasw

©

Hot R&B/Hip-Hop

Publishers

Pas. UBLISHER (Vi it Tt

1 EmMI APRIL,ASCAP (131)
EMi BLACKWOOD,BMI (87}
WB MUSIC,ASCAP (42)
WARNER-TAMERLANE
PUBLISHING,BMI (56)
UNIVERSAL MUSIC -Z
SONGS,BMI (46)
SONY/ATV TUNES,ASCAP (39)
UNIVERSAL MUSIC
‘CORPORATION,ASCAP (56)
2082 MUSIC PUBLISHING,
ASCAP (15)
UNIVERSAL MUSIC - MGB
SONGS,ASCAP (23)
MARCH 9TH PUBLISHING,
ASCAP (10)

continued on >>plw
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(OU HAVE ALWAYS BEEN
OUR INSPIRATION
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from >>p108
SONGS OF UNIVERSAL,

INC BMI (37)

LELLOW PRODUCTIONS,
ASCAP ()

YOUNG MONEY
PUBLISHING,BMI (/6)

SHE WROTE IT,ASCAP (3)
UNIVERSAL MUSIC - 2
TUNES,ASCAP (24)

SONGS OF PEER LTD. ASCAP
@

NAPPYPUB MUSIC.BMI (22)
EMI MUSIC PUBLISHING
LTD.PRS (15)

BOOK OF DANIEL,ASCAP (2)
SONY/ATV SONGS,BMI (25)

5

&

@ =

£

8T

ye

Hot R&B/Hip-Hop
Publishing
Corporations

Pog. PUBLISHING CORPORATION (Vo Gt
W EMIMUSIC (221

2 UNIVERSAL MUSIC (19(

w

WARNER/CHAPPELL MUSIC
39

SONY/ATV MUSIC (97)
PEERMUSIC (12)

2082 MUSIC PUBLISHING (15)
CHRYSALIS MUSIC (23)
LELLOW MUSIC ()

YOUNG MONEY MUSIC (76)
SHE WROTE IT MUSIC (8)

PICINIE- SN

3

Hot Country
Songwriters

Pos SONGWRITER (o Crotes
TAYLOR SWIFT (7)
ALAN JACKSON (3)
CASEY BEATHARD (5)
ASHLEY GORLEY (7)
JEFFREY STEELE &)
BOBBY PINSON (6)
BRAD PAISLEY (2
KELLEY LOVELACE (4)
JENNIFER O. NETTLES (3)
LEE THOMAS MILLER (3).

PRI SRS APREY

=
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Hot Country
Publishers
Pos. PUBLISHER (V& Gt T
| EMI APRIL.ASCAP (27)
SONY/ATY TREE.BMI (37)
EMI BLACKWOOD,BMI (27)
WARNER-TAMERLANE
PUBLISHING,BMI (21)
5 SONY/ATV ACUFF ROSE,BMI
@
TAYLOR SWIFT MUSIC,BMI (3)
TRI-ANGELS MUSIC,ASCAP (3)
UNIVERSAL MUSIC
CORPORATION,ASCAP (17)
NEW SEA GAYLE
MUSIC,ASCAP (7)
UNIVERSAL MUSIC - MGB
SONGS,ASCAP (73)
MUSIC OF WINDSWEPT,ASCAP
an
JENNIFER NETTLES,ASCAP (4)
MUSIC OF STAGE THREE,BMI
&
14 WBMUSIC,ASCAP (79)
15 BOBBY’S SONG AND

2 wn

3 © wuo

R

/
{

ENRIQUE IGLESIAS

SALVAGE,BMI (6

16 SONGS OF COMBUSTION
MUSIC.ASCAP (9)

17 SONGS OF UNIVERSAL,
INC..BMI ()

18 CARNIVAL MUSIC GROUP,BMI
3

19 GIN ROAD,BMI (2)

20 LAVENDERZOO MUSIC,BMI (4)

Hot Country
Publishing
Corporations

Pos. PUBLISHING CORPORATION (15 (i 5
SONY/ATV MUSIC (60)

EMI MUSIC (63)

UNIVERSAL MUSIC (64)
WARNER/CHAPPELL MUSIC
{452

BUG MUSIC (25)

STAGE THREE MUSIC (17)
CAL IV MUSIC (700

FSMGI (74)

WORDS & MUSIC (2D
TRI-ANGELS MUSIC (3)

e o0 2w nE

=
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Hot Latin Songwriters
Pos SONGWRITER (1

ISIDRO CHAVEZ “ESPINOZA
PAZ” ESPINOZA (13)

JUAN ESTEBAN ARISTIZABAL
@

MARCO ANTONIO SOLIS (5)
JOAN SEBASTIAN (5)
FELIX DANILO GOMEZ (7}
ENRIQUE IGLESIAS ()
GABRIEL RAMIREZ FLORES (7)
FRANCO DE VITA (<)

JUAN LUIS GUERRA SEIJAS (%
ANTHONY “ROMEQ” SANTOS
@

N

BN G AW

3

Hot Latin Publishers

Pos, PUBLISHER ¢

ARPABMI (78)

WB MUSIC.ASCAP (77)

EMI BLACKWOOD.EM! (1)

SONY/ATV DISCOS,ASCAP ¢

MAXIMO AGUIRRE,BMI (5)

EMI APRILASCAP (27)

WARNER/CHAPPELL

MEXICO,SACM (5)

MARCO.ASCAP ()

EDITORA SAN ANGEL SA DE

CV,ASCAP (3)

TI0 PEERMUSIC [11BMI (3)

TIOSONGS OF CAMALEON,BMI (%

12 SERCABMI ()

13 CRISMAASCAP (7)

14 WARNER-TAMERLANE
PUBLISHING,BMI (7))

15 PREMIUM LATIN, ASCAP (5)

UNIVERSAL MUSIC - MGB

SONGS,ASCAP (7)

AGUILA RAID,SESAC (2)

JULIANITA MUSICAL,BMI ()

UNIVERSAL-MUSICA

UNICA,BMI (7

LOS CANGRIS, ASCAP (%)

R Y

© o

B8N 3

N
S

Hot Latin Publishing
Corporations

Pos PUBLISHING CORPORATION ( s
EMI MUSIC (62)
WARNER/CHAPPELL MUSIC
38

UNIVERSAL MUSIC (48)
ARPA MUSIC (18)
SONY/ATV MUSIC (44)
PEERMUSIC (7)

CRISMA MUSIC (7
EDITORA SAN ANGEL SA DE
CVMUSIC (3)

VANDER MUSIC (6)

CLAVE BEAT MUSIC ()

®NO G AW N

3o
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NATE “DANJA” HILLS
MADONNA FEAT. JUSTIN TIMBERLAKE - “4 MINUTES” (a1 DANCE
L BRITNEY SPEARS - “BREAK THE ICE” ‘
PLUMB ] -

“IN MY ARMS” (#1 DANCE HIT)

FONSECA (5aYC0) - “ENREDAME”
ALEJANDRO FERNANOEZ - “ERES”

ALEKS SYNTEK
“HASTA EL FIN DEL. MUNDO”

_ ERIKA ENDER
GLORIA TREW - “CINCO MINUTOS”

CLAUDIA BRANT
Luis Fons! - “NO ME DOY POR VENCIDO” (#1 smast Hm
EDNITA NAZARIO - “NO TE MENTIA”

ALACRANES MUSICAL
“DAME TU AMOR” (81 REGIONAL MEXICAN HIT)
“SIN TU AMOR” (52 REGIONAL MEXICAN HIT)

. TIM JOHNSON JIMMY WAYNE
“DO YOU BELIEVE ME NOW™ (s1 COUNTRY HIT)

SCOOTER CARUSOE KENNY CHESNEY
“BETTER AS A MEMORY” (#1 cOUNTRY H)

HILLARY SCOTT LADY ANTEBELLUM
“LOVE DON'T LIVE HERE”

REGIE HAMM DAVID COOK
“THE TIME OF MY LIFE” (#1 aC HT)

JOSE LUIS PAGAN ALEJANDRA GUZMAN
“S0Y SOLO UN SECRET0”

NIKEISHA BRISCDE BRITNEY SPEARS
“WOMANIZER” (#1 POP HIT)

JASON INGRAM BRANDON HEATH
“GIVE ME YOUR EYES” (#1 CHRISTIAN HIT)

CLAUGIA BRANT & NOEL SCHAJRIS (SACM)
VICTOR MANUELLE - “YO NO SE PERDONARTE” (#1 TROPICAL HT)

OARIN BAKER THREE 6 MAFIA
“LOLLI LOLLI, POP THAT BODY"

SEBASTIAN DE PEYRECAVE LIZ RDOSE TAYLOR SWIFT

Cavanne - “LOLA” “PICTURE TO BURN"
RICD LOVE NATASHA BEDINGFIELD - pi "
“LOVE LIKE THIS" - "ANGEL” : EERULE - HANDLEGARS

ECHO & EFFECT-0 DNVINO
“ME ARRODILLO ANTE TI”

LOS ANGELES « NASHVILLE. ATLANTA « NEW YORK « MIAMI « LONDON ‘
The exclusive and innovative perfarming rights society
www.sesac.gor 800=826¢3996 - www.Ss¢ ina.com - 6152963235

www americanradiohistorv com


www.americanradiohistory.com

Top Latin Album Artists re. aensr 9

VICENTE FERNANDEZ (3)/

MARCO ANTONIO SOLIS (3)

~

WISIN & YANDEL (

I

K-PAZ DE LA SIERRA (7)

AVENTURA (2) Premim

>

FLEX (1) £M/ Televisa
ENRIQUE IGLESIAS ()

Universa Latino/UM!
MANA (2) Warner Latina

CAMILA (1) Sony BMG Norte
JUANES (1) Un

©

3

Top Latin Albums

Pos TTLE

« o

o

~

| WISIN VS. YANDEL: LOS
EXTRATERRESTRES Wisin &
vengel-mMachete/UMLE
PARA SIEMPRE vicente
Fernandez-Sony BMG Norte
LA MEJOR... COLECCION Marco

Antonio Solis-Fonovisa/UMLE
TE QUIERO Flex-EM| Televisa

95/08 £ as

KINGS OF BACHATA: SOLD
QUT AT MADISON SQUARE
GARDEN /

Premum Latin/Sony BMG Norte
TODO CAMBIO Ny
BMG Norte

LA VIDA... ESUN RATICO

&

&
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@
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Latino/UMLE

LOS TEMERARIOS ¢

Fonovisa/UMLE

LA ARROLLADORA BANDA

EL LIMON (5.

ALACRANES MUSICAL (5

o

GRUPO MONTEZ DE

DURANGO (6) Disa/UMi

DADDY YANKEE (2) £/

Cartel/UMLE

LOS TIGRES DEL NORTE (%)
Fonovisa/UMLE

LOS TUCANES DE TIJUANA
3) Universal

Latin

2 stino/Un
CAPAZ DE TODO POR TI i

Disa/UMLE

De Lo Sierrs-D)
HISTORIA DE UN IDOLO
Vicente Fernandez-Discos
805/Sony BMG Norte
ARDE EL CIELO Mana-Warner
atina
UNA NOCHE EN MADRID Marco
Antonio Solis-Fonovisa/UMLE
TALENTO DE BARRIO
(SOUNDTRACK) Dadldy
Yankee-El Cartel,
COMPLICES L warner
PALABRAS DEL SILENCIO Luis
Fonsi-Universal Latino/UMLE
EMPEZAR DESDE CERO
RED-EM Televisa

www americanradiohis

VICENTE FERNANDEZ

18 LUIS MIGUEL (1) Warne:
19 LUISFONSI{
Latino/Un
20 JUAN GABRIEL

te
21 EL TRONO DE MEXICO (5)

DB

22 RBD (1) EM) Televisa
23 ANA GABRIEL (4) S0ny BMG
Norte

24 TIERRA CALI (&) Venemusic/
Universal Latino/UMLE

25 EL CHAPO DE SINALOA (4)
Disa/UMLE

17 LOS GABRIEL...
SIMPLEMENTE AMIGOS
Juan Gabriel & Ana
805/50ny BMG Norte:

18 BACHATA # 15 Various
Artists-Universal
Latino/La
Calle/UMLE

19 SITUTE VAS Los
Temerarios-AFG

na/

20 LOS GABRIEL...
CANTAN A MEXICO Juan
Gabriel & Ana Gabriel Sony
BMG Norte

21 LO MEJOR DE ANDREA
BOCELLL: VIVERE Andrea

N
N

N
b4

9
2

M
R

M

14

~
B

Bocelli-5ugar/Siente/L
Latino/UMLE

¥ QUE QUEDE CLARO 25
Arroilaacra Banda El
Limon-Disa/Univision/UMLE
NO MOLESTAR Marco Antonio
Sofis-Fonovisa/UMLE
TU INSPIRACION

-

20 ANIVERSARIO

CON BANDA {

Sterra-Disa/UMLE
EL CANTANTE (SOUNDTRACK)
Marc Anthony-Sony BMG Norte
KOB.:LIVE Premium

g

&

P
&

“
4

@

S
8

RAICES L0s Tigres D/
Norte- sa/UML
THE ROYALTY/LA REALEZA
RKM & Ken-Y-Pina/Machete/
LMLE
PLANETA KUMBIA A
Quintam, resey 4
ar )
AHORA Y SIEMPRE /
IMLE
AMAR ES COMBATIR
REAL !
Sony BMG Norte

RECUERDOS DEL ALMA Los

Larin/Sony BMG Norte

EN VIVO DESDE EL
AUDITORIO NACIONAL 09/07
<-Paz De La Sierra-Disa/UMLE

VAMONOS PA'LRIO £

2c b el

30 RECUERDOS INOLVIDABLES
35 Bukss-Fonovisa/UMLE

15 ANOS DE EXITOS Aleiandro

Fernandez-Discos 605/Sony

BMG Norte

JUANES

-

&
9

&
&

2
£

2
3

Te Sigma/
Fonovisa/UMLE
LA LLAVE DE MI CORAZON

¥ 440-EMI

PUROS EXITOS CHACAS L

AGARRESE!
AMILEY Fa
JENNI
Fonovisa/UMLE
CONTRASTE G
Rosa-Sony BMG Norte

47 LOLA:ERASE UNA VEZ
Soundtrack-EMI Televisa

48  LISTOS, MONTADOS Y
ARMADOS Los Creadorez

enni

berto Sants

49 QUE GANAS DE
VOLVER Conjunt

UMLE

50 25 JOYAS Los Jigres D
Norte-Fonovisa/UMLE

A deeper version
biz - chart apRears on
billboard.biz.
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Top Latin

Album Imprints

o MpRINT ¢

§ SONY BMG NORTE (57)
FONOVISA (54}

DISA (61)

UNIVERSAL LATINO (40)
MACHETE (27}

DISCOS 605 (21)
EMITELEVISA (7
WARNER LATINA (72
UNIVISION (77)
PREMIUM LATIN (3)

Bwmoum o om o

Top Lati

Album Labels

Pos LABEL (4. Chrteo T
UNIVERSAL MUSIC LATIN
ENTERTAINMENT (183)
SONY BMG NORTE (74)
EMI TELEVISA (/5)
WARNER LATINA (i2)
THREE SOUND (3)

Top Latin Album
Distributors

Ao OTRBLTOR
UNIVERSAL (186)
SONY BMG (75)

EMM (20
INDEPENDENTS (47)
WEA (13

Hot Latin

Songs Artists

o ARTIT e Crited s o

B JUANES ) Universal Latino

2 ENRIQUE IGLESIAS (4)
Untversal Latino

BMG Norte
FLEX (2) EMI Televisa

WISIN & YANDEL (5)
wy/Machete

MANA (2) Warner Latina
LAARROLLADORA BANDA EL
LIMON (3) Disa/Edimonsa
LOSDAREYES DE LA SIERRA
MOisa

JUAN LUIS GUERRA Y 440 (3)
EM Televisa

LUIS FONSI () Universal Larino

3

Hot Latin Songs
PO

Bl TE QUIERO Flex-EM| Televisa
2 SINOTE HUBIERAS IDO
Mana-Warner Latina
DONDE ESTAN CORAZON
Ennique fglesias-Universal
Lating

MEENAMORA Juanes-
Universal Latinc

HASTA EL DIA DE HOY (05
Dareyes De La Sierra-Disa
PARA SIEMPRE Vicente

-

YEAR-END DOUBLE ISSUE

VICENTE FERNANDEZ (3) Sony

A

~

©

3

13

B

&

&

"

Fernandez-Sony BMG Norte
NO ME DOY POR VENCIDO
Luis Fonsi-Universal Lating
GOTAS DE AGUA DULCE
Juanes-Universal Latino
SOBRE MIS PIES La Arrolladora
Bands £/ Limon-Disa/Edimonsa
ESTOS CELOS Vicente
Fernandez-Sony BMG Norte
TE LLORE Conjunto Primavera
Forovisa

LLORO POR Tl £nrigue
Iglesias-Universal Latino
CONTEO REGRESIVO Gilberto
Santa Rosa-Sony BMG Norte
UN BUEN PERDEDOR K-Paz
With Franco De Vita~

Disa/Ed monsa

LA CUMBIA DEL RIO Los
Pikacientes De Caborca

Sony BMG Norte

AMANTES ESCONDIDOS
German Montera-Fonovisa/
Musivisa

3

3

N
S

L]

SEXY MOVIMIENTO Wisin &
Yandel-WY/Machete

DAME TU AMOR Alacranes
Musical-Fonovisa/Musivisa
AHORA ES Wisin & Yandet
WY/Machete

NO PUEDO OLVIDARLA #arco
Antonio Solis-Fonovisa

LA TRAVESIA Juan Luss Guerra
¥ 440-EMI Televisa

POSE Daddy Yankee-El Carte}
51 TU TE VAS Los Temerarios~
Fonovisa

APUNTO DE LLORAR Los
Rieleros Del Norte-Fonovisa
LA DERROTA Vicente
Fernandez-Sony BMG Norte

B A deeper version of this
biz

chart appears on billboard.blz.
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08 YEAR IN MUSIC & TOUR
P

b

Hot Latin
Songs Imprints
PORIMPRINT (6 o e

.3 SONY BMG NORTE (44)
FONOVISA (26)
UNIVERSAL LATINO (75)
DISA (20}
EMITELEVISA (24)

@ uN

Hot Latin

Songs Labels
Pos.LABEL (v e

[ SONY BMGNORTE (46)
2 UNIVERSAL LATING (27}
3 MACHETE (30)

4 EMITELEVISA (24)

5 FONOVISA (22)

& WARNER LATINA (/6)

7 DISA ()

8 EDIMONSA (&)

9 ASL()

10 MUSIVISA (4)

Hot Latin Producers
Pos PRODUCER (1o Cfrtec s
I IRVING DOMINGUEZ (1)
2 ARMANDO AVILA (5)
3 FHER OLVERA (2)
T4 JUANES (4)
T4 GUSTAVO SANTAOLALLA (4)
6 JOAN SEBASTIAN (6)
7 JESUS RINCON CARDENAS (3)
8 DAREY CASTRO ()

9 JUAN LUIS GUERRA SEIJAS (3)
TI0 ENRIQUE IGLESIAS (3)
TIO CARLOS PAUCAR (5

iz 4deepsr version of tris

\} chart appears on billboard.blz
Top Latin Pop
Album Artists
Pos. ARTIST (N Chared Titles) imarmi/L ave
I MARCO ANTONIO SOLIS (2)
Fonovisa/UMLE
ENRIQUE IGLESIAS (1)
Universal Latino/UMLE
MANA (2) Warner Latina
CAMILA () Sony BMG Norte
JUANES (D Unlversal
Latino/UMLE
LUIS MIGUEL () Warner Latina
LUIS FONSI (1) Universal
Latno/UMLE
RBD (1) EM/ Televisa
ANDREA BOCELLI (2)
Sugar/Siente/Universal
Latino/UMLE
ALEJANDRO FERNANDEZ (2)
Sony BMG Norte

“ s W N

~ o

© o

=

:-;

N’

ING e
i

MARCO ANTONIO SOLIs

Top Latin Pop AlBUMS res nme v oo

~

“

>
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LA MEJOR... COLECCION 5

ARDE EL CIELO Maria- Latino/UMLE

Marco Antonio Warner Latina 9 EMPEZAR DESDE CERO
Solis-Fonovisa/UMLE 6 COMPLICES Luis RBD-EMI Televisa

95/08 Ennique iglesias- Miguel-Warner Latina 10 LO MEJOR DE ANDREA
Universal Latino/UMLE 7 LOS GABRIEL.. BOCELLL: VIVERE Andrea
TODO CAMBIO Camila-Sony SIMPLEMENTE AMIGOS Bocelli-Sugar/Siente/Univers.
BMG Narte Juan Gabriel & Ana al Latino/UMLE

LA VIDA...ES UN RATICO Gabriel-Discos 605/Sony

uanes-Universal BMG Norte Adeeper version

Latino/UMLE

\lzg of this chart appears
on bilboard.biz

Y

PALABRAS DEL SILENCIO
Luis Fonsi-Universal

wwWwW americanradiohistorv com

Top Latin Pop
Album Imprints
Pos IMPRINT (
UNIVERSAL LATINO (74}
SONY BMG NORTE (/8)
DISCOS 605 (/3)
WARNER LATINA (10)
FONOVISA (3)

oo T

LI

Top Latin Pop
Album Labels
PosLABEL (1 Chortc T
UNIVERAL MUSIC LATIN
ENTERTAINMENT (78)
SONY BMG NORTE (53
WARNER LATINA (700
EMI TELEVISA (9)
MULTIMUSIC (42

EIF SR

Hot Latin Pop

Songs Artists

Pos. ARTIST (i Crared Tiis) it Laoe!
JUANES (4) Universal Latino

2 ENRIQUE IGLESIAS ()
Universal Latino

3 MANA (@) Wamer Lating

4 CAMILA (4) Sony 8MG Norte

§ FLEX (1) EM/ Televise

6 CHAVANNE (3) Sony BMG Norte

7 LUIS FONSI (1) Universal Latino

8 ALEJANDRO FERNANDEZ ()
Sony BMG Norte

9 JUAN LUIS GUERRA ¥ 440 (
EMi Televisa

10 MARCO ANTONIO SOLIS (2)
Fonowssa

Hot Latin Pop Songs

[T —
SI NO TE HUBIERAS IDO
Mana-Warner Latina

2 DONDE ESTAN CORAZON
Enrique iglésias-Universal
Latino

3 MEENAMORA Juanes-
Universal Latino

4 GOTAS DE AGUA DULCE
Juanes-Universal Latino

5 TE QUIERO Flex-EM| Televisa

6 NO ME DOY POR VENCIDO /v
Fonsi-Universal Latino

7 ALGUIEN SOY YO Envique
Igiesias-Interscope/Universal
Latino

8 LLORO POR Tl Envigue
Iglesias-Universal L atino

9 NO PUEDQ OLVIDARLA Marco
Antonio Sofis-Fonovisa

10 TODO CAMBIO Camila-Sony
BMG Norte

11 OJALA PUDIERA BORRARTE
Mana-Warner Latina

12 SITUTE ATREVES [ uis
Miguel-Warner Latina

13 CADA QUE.. Belanova-
Universal Latino

YEAR-END DOUBLE IS5UE
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14 AHORA ENTENDI virricia-Sony
BMG Norte
15 PEGADITO Tt

bl cceer version ot s
-\g chart appears on billsoard.biz.

Hot Latin Pop
Songs Imprints

o PRNT

SONY BMG NORTE (3
UNIVERSAL LATINO )
WARNER LATINA (27}
EMI TELEVISA (2
FONOVISA (7

s

Hot Latin Po
Songs Labels
PosAEL T

7| UNIVERSAL LATINO (25,
SONY BMG NORTE (39}
WARNER LATINA (2
EMI TELEVISA (2
MACHETE (7&

LIPS

Top Regional

Mexican Album

Artists

o ARTIST, .

VICENTE FERNANDEZ ¢

BMG Norte

K-PAZ DE LA SIERRA (7)
UMLE

MARCO ANTONIO SOLIS

Fonovisa/umt

LOS TEMERARIOS (6} A/

Sigmay/Forovisa/UMLE

ALACRANES MUSICAL (4,

~

-

>

GRUPO MONTEZ DE

DURANGO (8] Drsa/UMLE

LOS TIGRES DEL NORTE
isa/UMLE

LA ARROLLADORA BANDA EL

LIMON €3) Disa/UMLE

LOS PIKADIENTES DE

CABORCA (D) Sor A

INTOCABLE (2}

®

©

s

Top Regional
Mexican Albums
bos T A
PARA SIEMPRE vicen

Ferna E Nor
CAPAZ DE TODO POR TI K-Paz
De La Swerra-Disa/UMLE
HISTORIA DE UN /DOLO

N

UNA NOCHE EN MADRID Marco
Antonio Sofis-Fonovisa/UMLE
SITUTEVAS Los

6 NOMOLESTAR Marco Antonio

Solis-Fonovisa/Ub

YEAR-END DOUBLE ISSUE

~

TU INSPIRACION A es
Musicai-Fonovisa/UMLE
LOS GABRIEL..CANTAN A
MEXICO .

Gabriel-Sony BMG Nort;
VAMONOS PA’L RIO L03

°

Y QUE QUEDE CLARO /
Arrofledora Banda E/
24 ivisi JMLE

3

biz A decper version ot o
\} hars eppears on billboard.biz

Top Regional
Mp g Album

Imprlnts

Foa PRI

DISA(

FONOVISA (38)
SONY BMG NORTE
DISCOS 60S (5)
UNIVERSAL LATINO

G awe

Top Regional
Mexican Album
Labels

Pos. LacEL

UNIVERSAL MUSIC LATIN
ENTERTAINMENT

SONY BMG NORTE

EMI TELEVISA (3

THREE SOUND (2)

DRC (3

@ awn

LOS TEMERARIOS

Hot Regional Mexican
Songs Artists

(R A ——

® VICENTE FERNANDEZ (3) S
BMG Norte

LA ARROLLADORA BANDA EL
LIMON (4) Disa/Ecimonse
ALACRANES MUSICAL (3
Fonovisa/Musivisa

EL CHAPO DE SINALOA (4}
Disa

LOS DAREYES DE LA SIERRA

~

-

IS

o

EL POTRO DE SINALOA (6)
Fonovisa/Musivise

JENNI RIVERA ¢ 0
CONJUNTO PRIMAVERA
GRUPO MONTEZ DE
DURANGO () Disa
GERMAN MONTERO ¢

o~

©

3

Hot Regional Mexican
Songs

PocTITLE

HASTA EL DIA DE MHOY Los
Dareyes De La Serra-Dis
SOBRE MIS PIES / 2

Banda £l Lim sa/E
AMANTES ESCONDIDOS

~

-

4 PARA SIEMPRE Vicente
Fernandez-Sony B Norte
ESTOS CELOS Vi

@

UN BUEN PERDEDOR
With Franco De Vite-
Di onsa

TE LLORE (0

B,

8 LACUMBIA DELRIO L«

£y

~

SITE AGARRAN LAS GANAS
(CIERRA LOS 0JOS) 36
fe Sinaloa-Dis:

EL VASO DERRAMA £/ Potr

DAME TU AMOR A

©

3

a/-Fonovisa/!

POR QUIEN ME DEJAS |

)

Ran Disa/Edimansa

3 VIVE'Y DEJAME VIVIR

H

APUNTO DE LLORAR

15 LA DERROTA Vicent:

blz billboard.blz.
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‘YEARB MUSIC & TOURING

—

)

N

AVENTURA

Hot Regional Me:
Songs Imprints
Pos PRI s
DISA (32)

FONOVISA (45)

SONY BMG NORTE (72)
ASL {20

MACHETE (/)

I

il FONOVISA (31

DISA (20)

SONY BMG NORTE (13)
EDIMONSA (/2)

ASL (2D

Sy

Top Tropical

Album

rtists

Pos, ARTIST (10 Crartea Tites) g/ et

~

“

IN

«

£

~

e

AVENTURA (2) Premium
Latin/Sony BMG Norte

MARC ANTHONY (2) Sony BMG
Norte

GILBERTO SANTA ROSA (3)
Sony BMG Notte

VICTOR MANUELLE (4)
Kivavi/VM/Sony BMG Norte
JUAN LUIS GUERRA Y 440 (1)
EM Televisa

HECTOR LAVOE (3
Fania/Emusica

GLORIA ESTEFAN (1)
Burgundly/Sony BMG Norte
OLGATANON (1) La Calle/UMLE
XTREME (2) Machete/UMLE

116 BILLBOARD /// DECEMBER 20, 2008

10 JUAN LUIS GUERRA (1)
Siente/Karen/Universal
Latina/UMLE

Top Tropical Albums
oS TITLE Arts -imprintLabe!

KINGS OF BACHATA: SOLD
OUT AT MADISON SQUARE
GARDEN Averitura-Discos
605/Premium Latin/

Sony BMG Norte

BACHATA # 15 Various
Artists-Universal Latino/La
Calte/UMLE

~

“

s

Latin/Sony BMG Norte

EL CANTANTE (SOUNDTRACK)
Marc Anthony-Sony BMG Norte
K.0.B.: LIVE Aventura-Prernium

@

L3

~

o

©

3

CONTRASTE Gilberto Santa
Rosa-Sony BMG Norte

LA LLAVE DE Ml CORAZON
Juzn Luis Guerra Y 440-EMI
Televisa

90 MILLAS Gloria Estefan-
Burgundy/Sony BMG Norte
EXITOS EN 2 TIEMPOS Ofga
Tanon-La Calle/UMLE

30 BACHATAS PEGADITAS: LO
NUEVO Y LO MEJOR 2007
Various Artists-Mack & Roll/
$ony BMG Norte

BACHATA: SIMPLY THE BEST
Various Artists-Machete/UMLE

. A deeper version of this
biz

chart appears ombillbeard.biz.

Top Tropical
Alg 1

um Imprints

Pos. IMPRINT (Ao Chiarted Titles)
W PREMIUM LATIN (2)

~

@AW

SONY BMG NORTE (6)
DISCOS 605 (5)
LACALLE (&)
MACHETE (74)

Top Tropical
Alt?um IPabeIs

Pos. LABEL (N0, Chiarec Ties)

~

@b ow

Hot Tropi
Songs

SONY BMG NORTE (29)
UNIVERSAL MUSIC LATIN
ENTERTAINMENT (21
EMITELEVISA (3)
EMUSICA (4)

WARNER BROS. ()

al
rtists

Pos ARTIST N Cherted Ttes) imprnt/Label

N

AW

e

~

3

GILBERTO SANTAROSA (3)
Sony BMG Norte

WISIN & YANDEL (5)
Wy/Machete

AVENTURA (3) Premium Latin
JUAN LUIS GUERRA Y 440 (2)
EMI Televisa

FLEX (1) EM Televisa
FRANKREYES (2) M/
SN &N

HECTOR ACOSTA ()
DAM/Venemusic

JUANES () Universal Latino
EL CHAVAL DE LA BACHATA
(2) MasNenemusic

VICTOR MANUELLE (4)
Kiyavi/vM

Hot Tropical Songs

Pos, TTLE 4725t -Ievprmt/Lapel

~ B

s

J TE QUIERO Flex-EM| Televisa

CONTEO REGRESIVO Gilberto
Santa Rosa-Sony BMG Norte
EL PERDEDOR Aventura -
Prermiurn Latin

AMOR DESPERDICIADO Frani

wWwWwW americanradiohistorv com

Reyes-M P/AVN/I &N

SIN PERDON Hector Acosta-
D AM/Venemusic

DONDE ESTAN ESOS AMIGOS
E/ Chaval de s Bachata-
Mas/Venemusic

AHORA ES VWisin & Yandel-
WY/Machete

LA TRAVESIA Juan Luis Guerrs
¥ 440-EM Televisa

ELLA MENEA NG2-

Sony BMG Norte

ME ENAMORA uanes-
Universal Latino

COMO YO uan Luis Guerra Y
440-EMI Televisa

12 NOTE VAYAS Gilberto Sane
Rosa-Sony BMG Norte

SEXY MOVIMIENTO Wisin &
Yandel-WY/Machete

TODO LO QUE SOY Marcy Place
Featurng Don Omar-E|
Orfanato

EN AQUEL LUGAR Adofescents
Orquesra-Korta/Union

«

L3

~

®

©

s

@

H

@

fbiz Adccnerversionatunis
IZ chart appears on billboard biz

Hot Tropical
Songs Imprints
PoIMPRINT 1 Crastc 5

SONY BMG NORTE (29)
EM} TELEVISA (777
UNIVERSAL LATINO 76)
WY ()

M.P. (22)

an W

Hot Tropical
Songs Labels

Fom. LABEL (16 Crareci Ttks)

SONY BMG NORTE (34)
MACHETE (32)

EMI TELEVISA (77)
J&N @20

VENEMUSIC (5)

“n W

Top Latin Rhythm
Album Artists
Pos. ARTIST (¢ 2
WISIN & YANDEL (2)
Machete/UMLE

FLEX (1) EM] Televisa

DADDY YANKEE (3) £/
Cartel/UMLE

AKWID (2 Headliners/
Machetes/ Unmvision/UML

DON OMAR (2) Vi/
Machete/UMLE

RKM & KEN-Y (3) Rina/Universil
Latino/UMLE

IVY QUEEN (2) Machete/UMLE
ALEXIS & FIDO (1) Sony BMG
Norte

LA FACTORIA (1) Panama/
Universal Latino/UMLE

CALLE 13 (3) Sony BMG Narte

MRp———

“w N

s

«

£

© N

©

]

YEAR-END DOUBLE ISSUE
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Top Latin

Rhythm Albums
PosTITLE At i/ Labe

WISIN VS YANDEL: LOS
EXTRATERRESTRES Wisin &
Yandel-Machete/UMLE

TE QUIEROQ Flex-EM|
Televisa

TALENTO DE BARRIO
(SOUNDTRACK) Daddly
Yankee-E| Cartel/UMLE

THE ROYALTY/LA REALEZA
RIKM & KenY-Pina/
Machete/UMLE
SOBRENATURAL Alexis &
Fido-Sony BMG Norte

N

Top Latin Rhythm
Album Imprlnts
Fos MPRINT (7

! MACHETE (30)

2 EMITELEVISA (2)

3 ELCARTEL ()

4 SONY BMG NORTE (3)

5 VIO

Top Latin Rhythm

Album Labels

fesLABEL(

[ UNIVERSAL MUSIC LATIN
ENTERTAINMENT (42)

2 EMITELEVISA (2)

3 SONY BMG NORTE (7,

4 INTERSCOPE GEFFEN A&M (2)

5 WARNER LATINA (3)

YEAR-END DOUBLE ISSUE

.

>

~

©

biz

SENTIMIENTO /vy Queen-
Machete/La Calle/UMLE
LANOVELA
Akwid-Headliners/
Machete/Univision/UMLE
NUEVAS METAS [ Factoria
Panama/Universal
Latino/UMLE

EL CARTEL; THE BIG BOSS
Dactoly Yankee-E| Cartel/
Interscope/IGA

KING OF KINGS Don Omar—
VI/Machete/UMLE

A deeper version

of thig chart appears
on billboard.

Hot Latin
Rhythm Artlsts

Pos, ARTIST (1

PIFNEENE—

@~

©

WISIN & YANDEL (6)
WyyMachete

FLEX (3) EM Televisa
AVENTURA (3) Fremium Latin
DADDY YANKEE (5) £/ Carte!
ALEXIS & FIDO () Sony BMG
Norte

ANGEL & KHRIZ (3) Vi/Machete
DON OMAR (5) V)/Machete

LA FACTORIA (1)
Panama/Universal Latino

TONY DIZE () WY/ Machete
RKM & KEN-Y (7) Pina/Universs
Latino

wWwWwW americanradiohistorv com

Hot Latin

5 ERIN HAMILTON (2) Fresh 2 CONTROL YOURSELF £rin

Rhythm Songs Music LA Hamitton-Fresh Music LA

o L™ 6 KIMBERLEY LOCKE (2) 3 TURN IT UP Mark Picchiotti
TE QUIERO Flex-EMI Televisa Curby/Reprise Presents Basstoy-Blueplate

2 ELPERDEDOR Aventura- 7 MOBY (2) Mute 4 THEBOSS Kristine W-Fly Agarn
Premium Latin 8 GEORGIE PORGIE (2) Music 5 FEEDBACK Janer-sland/IDJMG

3 SEXYMOVIMIENTO Wisin & 6 ANDITRY Bimbo Jones-Silver
Yandei-WY/Machete 9 THE TING TINGS (2) Columbia Label/Tornmy Boy

4 PERDONAME L3 Factoria- 10 CYNDILAUPER (2) Epic 7 CAN YOU FEEL THAT SOUND
Panarma/Universal Latino Georgre Porgie-Music Plant

5 POSE Daddy Yankee-E| Cartel jip A deeper version of this 8 NO,NO,NO Ono-Mind

o e i biz 5o appears on billboard.biz. K
WY/Machete 9 GIVEITALL YOUGOT Uitra

7 AHORAES Wisin & Yandel- Nate Featuring Chris Willis
WY/Machete Hot Dance Club Silver Label/Tommy Boy

8 SIGUELO Wisin & vandel- Play Tracks 10 KINGDOM Dave Gafian-
WY/Machete g " e/ Mute/Capitol

9 NADE NAAnge! & Khriz- W TOGETHER Bob Sinclar& Steve 11 BAND OF GOLD Kimberley
ViMachete Edwards-Yellow/Silver Logke-Curb/Reprise

10 SOY IGUAL QUE TU Alexis & Label/Tommy Boy, 12 DANCE LIKE THERE’S NO

Fido-Sany BMG Norte
YA NO LLORES (LET ME LOVE
YOU) Baby Bay-786/Siente
HE VENIDO Mu-VI/Machete
THE ANTHEM Pitbuil

F Lt
Jon-Famaus Artist/TVT
14 DIME vy
Queen-Machete
CANCION DE AMOR
Don Omar-VI/
Machete

biz

TOMORROW Paula Abdul &
Randly Jackson-Dream
Merchant 2//CMG

RUN THE SHOW Kat Deluna
Festuring Busta Rhymes-Epic

R
o

o

@

A deeper
version of
this chart
appears on
billboard biz.

Pos IMPRINT
= wy (6)

Vi)

SONY 8MG NORTE (79)
EMI TELEVISA (12)
MACHETE (77}

WA wN

Hot Latin Rhythm
Songs Labels
Pos.LagEL (v Ch

L MACHETE (38)

2 UNIVERSAL LATINO ¢27)
3 SONY BMG NORTE (/9)
4
5

BRITNEY
SPEARS

EMI TELEVISA (i6)
PREMIUM LATIN (5)

Hot Dance Club
Play Artists

Pos. ARTIST (o Chonad ek C
BRITNEY SPEARS (1)
Jive/Zorba

RIHANNA () SRR/Def
Jam/IDIMG

NATASHA BEDINGFIELD (3)
Phonogenic/Epic

ONO (2) Mind Train/Twisted

~

™

N
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4 AMAZING Celeda-Nervous

STARS Erika Jayne-RM Records

BOSSY Lindsay Lohan-Universal

Motown

IT DOESN'T TAKE MUCH Saral)

Atereth-Beguile

ANGEL Natasha Bedingfield-

Phonagenic/Epic

WANNA BE STARTIN'

SOMETHIN' 2008 Michae/

Jackson With Akon-Legacy/

Epic

20 GIVE PEACE A CHANCE
Ono-Mind Train/Twisted

21 [LOVE TO MOVE IN HERE
Moby-Mute

22 KEEP YOUR BODY WORKING
Tony Maran featuring Martha
Wash-Dance Music Productions

23 BREAK YOU Rajph Faicon
Featuring The Weather
Girfs-Nervou

24 4 MINUTES Madonna Featuring

Justin Timberlake-\Warner Bros

SHAKE IT Anane Featuring Tony

Touch & Mr, Vegas-Silver

Label/Tammy Boy

Bl

S

@

@

"

biz 4 desperversion ot this
BIZ chart appears on billboard.biz.

Hot Dance Club
Play Imprints
Pos. IMPRINT (Mo Chiacted Titias)
SILVER LABEL (79)
EPIC (7}

MUTE (7)

WARNER BROS. (5)
JIVE (8)

CURB (5}
PHONOGENIC (%)
COLUMBIA (4)
ISLAND (4)

MUSIC WORLD (5)

PE NGB s NN

3

Hot Dance Club
Play Labels

Pos. LABEL (M o Tites)
TOMMY BOY (19)
INTERSCOPE (21)

EPIC (71}

ISLAND DEF JAM MUSIC
GROUP (9)

COLUMBIA (70)

b un

@«

Hot Dance

Airplay Artists

Pos ARTIST (o Chartec 11k3) 7
RIHANNA (3) SRE/Def Jarm/
DIMG

NATASHA BEDINGFIELD (3)

~

w

MADONNA (2) Warner Bros.
BRITNEY SPEARS ()
Jive/Zomba

NE-YO (2) Def jom/IDJMG
CASCADA (2) Robbins
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o
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e

4
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LEONA LEWIS (2) SYCOLY/RMG
FEDDE LE GRAND (1) Ministry
OF Sound

IDA CORR (1) Ministry Of Sound
KATY PERRY (2) Capite!

Hot Dance
Airplay Songs

Pos TFLE A

pret/Labe

I LET ME THINK ABOUT IT /i

Corr Vs Fedde Le Grand-
Ministry Of Sound

| CAN'T HELP MYSELF Bellatrax
Featuring Sophia May-Nervous
JUST DANCE Lady GaGa
Festuring Colby O'Donis~
Streamline/KonlLive/Cherrytres/
Interscope

ANTHEM Fifo & Peri Featuring
Eric Lumiere-Ultra

EVERY WORD £rco/a Featuring
Danieffa-Nervous

AMERICAN BOY Esielie
Featuring Kanye West-

Home School/Atlantic

MOVE FOR ME Kaskade &
deadmaus-Ultra

CLOSER Ne-Yo-Def Jam/IDJMG
BLEEDING LOVE Leona
Lewis-SYCOL/RMG
DISTURBIA Rihanna-SRF/

Def Jam/IDJMG

NOW YOU'RE GONE
Basshunter Featuring DJ Menta!
Theo's Bazzheads-Ultra

GIVE IT 2 ME Madonna

Warner Bras

POCKETFUL OF SUNSHINE
Natasha Bedingfielct
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Phonogenic/Epic
4 MINUTES Madonna Featuring
Justin Timberiake-Warner Bros.
YOU MAKE ME FEEL
AnnaGrace-Robbins

BREAK THE ICE Sritney
Spears-Jive/Zomba

DAMAGED Danity Kane-Bad
Boy/Atlantic

WHAT HURTS THE MOST
Casgada-Robbins

BABY WHEN THE LIGHT Davic/
Guetta With Steve Angello
Featunng Cozi-Gum/
perfecto/Ultra

INTO THE NIGHTLIFE Cynai
Lauper-Epic

CALABRIA 2008 Enur Featuring
Natasja-Ultra

IKISSED A GIRL Katy Perry-
Capitol

WHEN | GROW UP The Fussyeat
Dolfs-interscope

IN MY ARMS Flumb-Curb

WE BREAK THE DAWN Michelle
Withamns Featuring Fio Rida-
Music World/Columbia

H

E

3

®

@

N
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N

N
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Hot Dance
Airplay Imprints
Pos.IMPRINT (1 e Tes)
ULTRA (17)

NERVOUS (9)

ROBBINS (70)

‘WARNER BROS. {1)
MINISTRY OF SOUND (7)

s e

HotDance
Al

# ULTRA (24)
2 INTERSCOPE (9)

3 NERVOUS (9

4 ISLAND DEF JAM MUSIC
GROUP (70)

ROBBINS (70)

25 Additional Dance charts
=blZ are avallable exclusively
on billboard. biz.

Top Electronic
Album Artists

Pos. ARTIST (i Charted Tes) imort

M.LA. () XL/Interscope/iGA

~

METRO STATION (1) Rec/
Ink/Columbia

w

Disney

IS

Lorporation
DJ SKRIBBLE (<)
ThriveDance/Thrive
GNARLS BARKLEY (2)
Downtown/Atlantic/AG
SANTOGOLD (1) Lizard
King/Downtown

L3

~

®

Thive

DAFT PUNK (2}
Virgin/Capitol
TIESTO (5) Magic
Muzik/Ultra

©

3

HANNAH MONTANA (1) Wolit

NINE INCH NAILS (2) The Null

STRYKER () ThriveDance/ g N
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Tog Electronic
Albums

R TTLE At -mnesLabel

[l KALA M/ A XL /interscope/IGA
2 METRO STATION Metro
Station-Red Ink/Columbia
HANNAH MONTANA 2: NON-
STOP DANCE PARTY Hannah
Montana-Walt Disney

4 THE ODD COUPLE Gnarfs
Barkiey-Downtown/Atlantic/AG
HIGH SCHOOL MUSICAL 2:
NON-STOP DANCE PARTY
Various Artists-Walt Disney
TOTAL CLUB HITS D/
Sknbble-ThnveDance/Thrive
TOTAL DANCE 2008 0./
Sknbbie-ThriveDance/Thrive
ULTRA.DANCE 09 Various
Artists-Ultra

GHOSTS IV Nine inch -
NailsThe Null Corporation
SANTOGOLD Santogold-Lizard
Kina/Downtown

TOTAL DANCE 2008: VOL. 2
Stryker-ThnveDance/ Thrive
ALIVE 2007 Daft Punk-
Virgin/Capitol

THE SLIP Nine inch Neiis-The
Null Corporation

LAST NIGHT Moby-Mute
Y34RZ3ROR3MIX3D Nine inch
Naifs-Interscope/IGA

WANT 30H3-Photo Finish
CROSS Justice-Ed Banger/
Because/Vice

THE FAME { a0y GaGa-Streamiine/
KonlLive/Cherrytree/Interscope/
1GA

IN SEARCH OF SUNRISE 7
Tresto-Song Bird/Black Hole
GREATEST HITS & REMIXES
Paul Oskenfola-Perfecto/Ultra
RADIO RETALIATION Thievery
Corporation-ESL

PERFECT DAY Cascada-
Robbins

D-SIDES Gorriaz-Virgin/Capitol
CRYSTAL CASTLES Crystal
Casties-Lies/Last Gang

LP3 Ratatat-XL/Beggars Group

LR

S &

=

3

5
5

R
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Top Electronic
Album Imprints
Pos MPRINT (1, Chrte s
Il WALT DISNEY (2)
THRIVEDANCE (7)
RED INK (1)
INTERSCOPE (4)
ULTRA (72)
XL (4)
THE NULL CORPORATION (2)
VIRGIN (5)
$ MUTE (6)
10 DOWNTOWN (2)

2
3
4
5
6
7
8

To|

@“oa W

To|

N

@ &

THRIVE (8)
ULTRA (27)
COLUMBIA (D

UNIVERSAL (70}
EMM (20)

WEA (5)

SONY BMG (72)

Electronic

Album Labels

Pos LABEL (0 Crarteo Ties)

INTERSCOPE GEFFEN A&M (4)
WALTDISNEY (2)

Electronic
Album Distributors

Pos. DISTRIBUTOR (Ao Charted Tities)
I1] INDEPENDENTS (85)

Top Christian
Album Artists

Pos. ARTIST (140 <

)

* 708 YEAR IN MUSIC & TOURING

Tog Christi;
Album Imprints

Pos. IMPRINT

[l CASTING CROWNS (3) Beach
Street/Reurion/Provident-
Integnity

FLYLEAF (1) A&M/Octone/
EMICMG

MERCYME (3) INO/Provident-
integrity

KIRK FRANKLIN (1) Fo Yo
Soul/Gospo Centric/Provident-
Integrity

THIRD DAY (3)
Essential/Provident-intedrity
CHRIS TOMLIN (2
Sixsteps/Sparrow/EMl CMG
STEVEN CURTIS CHAPMAN (1)
Sparrow/EM| CMG

RELIENT K (3) Gotee/
Caprtol/EMI CMG

MICHAEL W. SMITH (3)
Reunion/Provident-Integrity
TOBYMAC (2) Forefront/
EMICMG

~N

“
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[ SPARROW (19)

2 WORO-CURB (22)
ESSENTIAL (12)

REUNION (7))
AZM/OCTONE (1)

INO (20}

INTEGRITY (79)

COLUMBIA (8)

BEACH STREET (4)
PROVIDENT-INTEGRITY (5)

o Ne s W

s

Top Christian

Album Labels

Pos LABEL (1 et )

. PROVIDENT-INTEGRITY (75)
EMI CHRISTIAN MUSIC GROUP

109y

WORD-CURB (57}

4 MORMON

TABERNACLE CHOIR (3)

HIFI (7}

N

“

@«

Top Christian Album
Distributors

Pos ISTRIBUTOR (Vo Crrted Ties)

M emm o

SONY BMG (63)

WEA (54)

INDEPENDENTS (32
UNIVERSAL (6)

~N

@ s

Hot Christian
AC Artists

Pos ARTIST (v Chariea Jitles)
[ MERCYME () /NO

2 MATTHEW WEST (3)
Sparrow/EMI CMG

CHRIS TOMLIN (2)
Sixsteps/Sparrow/EMI CMG
CASTING CROWNS (%) Seach
Street/Reunon/PLG

JEREMY CAMP (3) BEC/
Tooth & Nail

THIRD DAY (2) £ssential/eLG
NATALIE GRANT (3) Curb

“

IS

-

o

Top Christian Albums ees mme o oo oo

[ THE ALTAR AND THE DOOR
Casting Crowns-Beach
Street/Reunion/Provident-
Integrity

FLYLEAF
Flyleaf-A&M/Octone/
EMICMG

ALL THAT IS WITHIN ME
MercyMe-INO/Calurnbia/
Provident-Integrity

THE FIGHT OF MY LIFE Kirk
Frankiin-Fo Ya Soul/Gaspo
Centric/Provident-Integrity
WOW HITS 2008 Varous
Artrsts-Word-Curb/
Provident-Integrity/EMI CMG
REVELATION 7hird Day-
Essential/Provident-Integrity
THIS MOMENT Steven Curtis
Chapman-Sparrow/EMI CMG
SONGS 4 WORSHIP:
COUNTRY Various
Artists-Time Life/
Provident-Integrity
COMATOSE Skiffet-Ardent/
SRE/Lava/Provident-
Integrity

HOW YOU LIVE Pomnt OF
Grace-Word-Curb

HELLO LOVE Chnis Torniin-
Sixsteps/Sparrow/EMI CMG
RELENTLESS Natalie
Grant-Curb/Word-Curb

IT’S A WONDERFUL
CHRISTMAS AMchac! W
Smuth-Reunion/Provident-
Integrity

(PORTABLE SOUNDS)
tobyMac-ForeFront/

EMI CMG

~N

™
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-

@
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15 LOST IN THE SOUND OF

SEPARATION
Underoath-Solid State/Toath
& Nail/EMI CMG

16 SEE THE MORNING Chris

Tomhn-Sixsteps/Sparrow/
EMICMG

17 END OF SILENCE

Red-Essential/Provident -
Integrity

18 REMEDY David Crowder

Band-Sixsteps/Spacrow/
EMICMG

19 WHEN ANGELS & SERPENTS

DANCE QD -INO/
Columbra/Pravident-
Integrity

20 BEYOND MEASURE Jeremy

Camp-BEC/EMI CMG

21 WOW HITS 2009: 30 OF THE

YEAR'S TOP CHRISTIAN
ARTISTS AND HITS Various
Arbists-EMI CMG/Provident-
Integrity/Word-Curb

22 THY KINGDOM COME CeCe

Winans-PureSprings
Gospel/EMI Gospel/EMI CMG

23 WOW HITS 1 verious

Artists-Sony BMG Music/
Provident/Word-Curb/
EMI CMG/Provident-Integrity

24 THE SOUND ary Mary-My

Block/Integrity/Columbia/
Provident-ntegrity

25 HOW CAN WE BE SILENT

BarlowGirl-Fervent/Word-
Curb

A deeper version
of this chart appears
on billhoard.biz.
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BRANDON HEATH (2)
Monomocde/Reunion/PLG
STEVEN CURTIS CHAPMAN (3)
Sparrow/EM CMG

ROBBIE SEAY BAND (1)
Sparrow/EMI CMG

©

3

Hot Christian
AC Songs

s TITLE Artst-imonr/Lael
[ YOU ARE EVERYTHING
Matthew West-Sparrow/
EMICMG

LET IT FADE Jeremy
Camp-BEC/Tooth & Nall

CALL MY NAME Third!
Day-Essential/PLG

GOD WITH US MercyMe-INO
YOU REIGN MercyMe-INO
AMAZING GRACE (MY CHAINS
ARE GONE) Chris Tomhn-
Sixsteps/Sparrow/EM

~

“

N

e

~

SONG OF HOPE
Robbie Seay

©

©

"

@

H

3

s

3

MATTHEW
WEST

]

=\

AR INMUSIC & TOURING
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Bang-Sparrow/EMI CMG
JESUS MESSIAH
Chrs Tomiin-
Sixsteps/Sparrow/EMI CMG
GIVE ME YOUR EYES Brandon
Heath-
Monomode/Reunion/PLG
ALL BECAUSE OF JESUS
Fee-INO
YOUR GRACE IS ENOUGH Matt
Maher-Essential/PLG
MIGHTY TO SAVE Laura
Story-INO
WASHED BY THE WATER
Needtobreathe-Atlantic/
Word-Curb
EAST TO WEST Casting
Crowns-Beach Street/
Reunion/PLG
1 WILL NOT BE MOVED Natalie
Grant-Curb
WHAT LIFE WOULD BE LIKE
Big Daddy Weave-
Fervent/Ward Curb
EVERY MAN Casting
Crowns-Beach Street/
Reunion/PLG
CINDERELLA Staven Curtis
Chapman-Sparrow/EMI CMG
I'MLETTING GO Francesca
Bsthistelii-Fervent/Word-Curb
INBETTER HANDS
Natatie Grant-Curb
21 LOVEIS HERE
Tenth Avenue
North-Reurion/PLG
22 EMPTY ME
Chris Shah-Brash
23 IN WONDER
Newsboys=npop
24 LOSE MY SOUL tobyMac
Featuring Kirk Frankiin &
Manoisd-
ForeFront/EMI CMG
2SHERE| AM
Downhere=Centricity

iz

A deeper version of
thes chart appears on
billboard.biz.

Hot Christian
AC Imprints
Pos IMPRINT (tia Crareo Tes)
W SPARROW (23)
INO (18)
REUNION (70)
ESSENTIAL (5)
BEC (72}

~

“ oW

Hot Christian
AC Labels
Pos.LABEL (N0 Charted Ties)

[l EMI CHRISTIAN MUSIC GROUP
26)

PROVIDENT LABEL GROUP (77)
INO (19)

WORD-CURB (14)

TOOTH & NAIL (72)

CURB (5)

BRASH (3)

MIDAS (5)

SPRING HILL (3)

INPOP (3)

b

e SRS
Top Gospel Albums
POS. TITLE Artist - Impnnt/Lsbel

8 THIRSTY Marvin Saoo-
Verity/Zomba

THE FIGHT OF MY LIFE Kirk
Franikiin-Fo Yo Soul/Gospo
Centric/Zomba

WOW GOSPEL 2008 Various
Arhists-Word-Curb/EMI
CMG/Verity/Zomba

JESUS Shekmah Glory
Mirustry=-UMCG/Kingdom
STAND OUT Tye Trbbett &

G A ~Columbia/Sony Music

A DEEPER LEVEL: LIVE fsreet &
New Breed-Integrity/
Columbta/Sony Music

THY KINGDOM COME CeCe
Winans-PureSprings
Gospel/EMI Gospel

VOICES: THE ULTIMATE
GOSPEL COLLECTION Various
Artists-BET/Sony BMG Custom
Marketing Group/Time Life
THE SOUND Mary Mary-My
Block/Calumbia/Sony Music
WOW GOSPEL CHRISTMAS
Various Artists-Verity/Word-
Curb/EMI CMG/EM! Gospel
CHANGE THE WORLD Martha
Murizzi-Martha Munizzi
LIVE..ONE LAST TIME The Clark
Sisters-EMI Gospel

T57 Tr-r-tee § 7-Spint
Rising/Music World

AFTER 40 YEARS ... STILL
CELEBRATING THROUGH THE
CITY Shurley Caesar-Shu-Bel/
Light

PLL SAY YES The Brookivn
Tabernacte Chorr-Integrity/

e NN E W

3

Additional Christian charts
are avallable exciusively
on billboard.biz.
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Columbia/Sony Music
KINGDOM BUSINESS Canton
Jones-Arrow

LOVE FOREVER SHINES Regina
Belle-Pendutum

18 WOW GOSPEL 2007 Various
Artists-Venty/Word-Curb/
EMICMG/Zomba

GOTTA HAVE GOSPEL! 5
Various Artists-Intednty/Gospo
Centric/Zomba

WOW GOSPEL #15: 30 OF THE
GREATEST GOSPEL HITS
EVER! Varous Artists-EMI
CMG/Verity/Word-Curb/Zomba
THE 7TH EPISODE: LIVE IN
TORONTO Ricky Diffard & New
G-NuSpring/EMI Gospel
SHARECROPPER'S SEED:
VOLUME 1Nicole C Mullen-
Word-Curb/Warner Bros
HAPPY HOLIDAYS FROM
VICKIE WINANS Vickie
Winans-Destiny Joy

THE ESSENTIAL DONNIE
MCCLURKIN Donnre
MeClurkin-\enty/Legacy/
Sony BMG

EMBRACING THE NEXT
GENERATION &is0p Fou/ S
Morton Presents FGBCF Praise
And Worsmp-Tehillah/Light

A deeper version of this
chart appears on billboard.biz.
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Top Gospel Album
Imprints

Pos. IMPRINT (12 Charted Tes)

B VERITY 25)

GOSPO CENTRIC (12)
COLUMBIA (72)
WORD-CURB (77)

FO YO SOUL (2)

UMCG (£

INTEGRITY (i)
PURESPRINGS GOSPEL (2)
EMI CMG (4)

EMI GOSPEL (9)

PO NOW s W

3

Top Gospel
Album Labels
Pos LABEL (1 Craneei )
B zomBA 23)
SONY MUSIC (73)
EM) GOSPEL (79)
TIME LIFE (4)
LIGHT (%)

~N

n s w

Top Gospel Album
Distributors

Pos DISTRIBUTOR (/¥ Chartcd Tities)

B SONY BMG (55)
INDEPENDENTS (90}
EMM (22)

WEA (16)

UNIVERSAL (2)

~N

" rw

YEAR-END DOUBLE ISSUE
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Hot Gospel Songs
Artists 4

Pos ARTIST (1o Charteo Titles) imprint/L abe

W MARVIN SAPP (1) Verity/Zomba
KIRK FRANKLIN (2) Fo Yo
Soul/Gospo Centric/Zomba
JAMES FORTUNE & FIYA (7
Biack Smoke/WeridWide
BEVERLY CRAWFORD (1) JD/
SHEKINAH GLORY MINISTRY
M Kingdom

THE CLARK SISTERS (2) EM/
Gospef

DORINDA CLARK-COLE (1)
Gospo Centric/Zomba

RICKY DILLARD & NEW G (2)
NuSoring/EM} Gospel

REGINA BELLE (2) Pendulum
BONAFIDE PRAISERS (7) Emiro
Gosoel

ERS

Hot Gospel Songs

RS TILE it - it/ abel

1 NEVER WOULD MAVE MADE IT
Marvin Sapp-Verity/Zomba
WORK IT OUT Troy Sneed/
Presents Bonafide Praisers-
Emtro Gospel

I TRUST YOU James Fortune &
FivA-Black Smoke/Worldwide
HE'S DONE ENOUGH Beverly
Crawford-JO|

JESUS Shekimah Glory
Minstry-Kingdom

TAKE IT BACK Dorinda Clark-
Gole-Gospo Centric/Zomba

IS

YEAR-END DOUBLE ISSUE
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LIVIN' The Clark Sisters-EMI
Gospel

GOD IS GOOD Regina
Belle-Pendulum
DECLARATION (THIS IS IT1)
Kirk Frankiin-Fo Yo Soul/Gaspo
Centric/Zomba

THE LIGHT Ricky Dillard & ‘New
G" (New Generation
Chorafe)-NuSpring/EMI Gospel
ONE GOD Maurette Brown-
Clark-Atlanta International/
Malaco

RIGHT NOW PRAISE 7he New
Life Community Choir Featuring

N
3

LORD PREPARE ME 7/ West
Angeles £0GIC Mass Choir-
EMI Gospel

COVER ME 21:03 With Frec
Hammond, Smokie Norful &/
Moss-PAJAM/Gospo
Centric/Zomba

WAGING WAR CeCe
Winans-PureSprings Gospet
ROYALTY (LIVE AT THE
APOLLO) Byron Cage-Gospo
Centric/Zomba

EYES ON THE PRIZE Angels
Spivey & The Voices of
victory-JEG

25 HOLD ON Yolanda
Adams-Columbia

N

N
N

N
o

N
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b- A deeper version of this
UOIZ Ciart sppears on binboard.biz

Hot Gospel Songs
Imprints

P IMPRINT (4 Crrtect i)

I VERITY (1)

2 GOSPO CENTRIC (9)

3 EMIGOSPEL (7)

4 EMTRO GOSPEL (5)

S BLACK SMOKE (3)

Hot Gospel Songs
Labels

Pos. LABEL (Mo Chartect Tts)
ZOMBA (21)

EMi GOSPEL (10)

EMTRO GOSPEL ()
TYSCOT (&)
WORLDWIDE (3)

weunpl

. Additlonal Gospel charts
biz are availabie exclustvely
on biliboard.biz

Top Class{cal Artists

Pos. ARTIST (N Crertect liesiimonnt/Label

[ ANDRE RIEV (8) Denon/SLG

John P, Kee-Tyscat/New Life/ 2 JOSHUABELL (4) Sony
Verity/Zomba Ciassical/Sony BMG

MY NAME IS VICTORY Jonathan Masterworks

Nelson Featuring Purpose- 3 THE CISTERCIAN MONKS OF
Integrity STIFT HEILIGENKREUZ (1)
JESUS Kirk Franklin-Fo Yo Decca/\Universal Classics Group,
Soul/Gospo Centric/Zomba 4 LANGLANG (4) DG/Universal
NOT ABOUT US Bishop Noe! Classics Group

Jones Presents The City OF 5 YO-YO MA (3) Sony Classical/
Refuge Sanctuary C/ Iph w w

Dog/Tyscot T6 MORMON TABERNACLE CHOIR
ALWAYS Jason Champion- (2) Marmon Tabernacle Choir
Brooks/EMI Gospel T6 ORCHESTRA AT TEMPLE
PRAISE ON THE INSIDE ./ SQUARE (2) Mormon
Moss-PAJAM/Gospo Tabernacie Choir
Centric/Zomba 8 SIMONE DINNERSTEIN (2)
LOVE HIM LIKE | DO Ruben Telarc

Studdard, Deitrick Haddon & 9 SISSEL ()

Mary Mary-Verity/Zomba Mormon Tabernacle Choir

YOU MUST COME IN AT THE 10 CECILIA BARTOLI (])

DOOR Rev. Timothy Wright &
The New York Fellowship Mass
Choir-MQM/JEG

Decca/Universal Classics Group

sw )
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| SPIRIT OF THE SEASON
Mormon Tabernacie Choir
And Orchestra At Temple
Square With Sissei-Mormon
Tabernacle Choir
CHANT: MUSIC FOR THE
SOUL The Cistercian Monks
OF Stift
Heligenkreuz-Decca/Univer
sal Classics Group
RADIO CITY MUSIC HALL:
LIVE iN NEW YORK Andire
Rieu-Denan/SLG
VIVALDE: THE FOUR
SEASONS Joshua
Bell/Academy OFf St. Martin In
The Fieids-Sony
Classical/Sony BMG
Masterworks
NO RESERVATIONS
Sounditrack-Decca/Universal
Classics Group
THE MAGIC OF LANG LANG
tang Lang-DG/Universal
Classics Group
APPASSIONATO Yo-Yo Ma-
Bony Classical/Sony BMG
Masterworks
BACH: GOLDBERG
VARIATIONS Simone
Dinnerstein-Telarc
MARIA Cecilia Bartoli-

N

w

IS

@

3

~

3

©

MORMON TABERNACLE
CHOIR AND ORCHESTRA

Top Classical
Imprints

Pos. IMPRINT ¢

DG (39

DECCA (20)

SONY CLASSICAL (10)
MORMON TABERNACLE CHOIR
(€9

TELARC (12)

®

@

z

N

IS

<

Top Classical Albums re. m -

/Universal Classics
Group

NEW IMPOSSIBILITIES Y0-10
Ma/The Silk Road Ensemble/
Ghicago Symphony
Orchestra (Harth-
Bedoya)-sony
Classical/Sony BMG
Masterworks

BROWNS IN BLUE Tre 5
Browns-RCA Red Seal/Sony
BMG Masterworks

DUETS Rolando Vilkezon &
Anna
Netrebko-DG/Universal
Classics Group
SCHOENBERG: VIOLIN
CONCERTOS Hijary Hahr/'
Sweahsh Ravio Symphony
Orchestra (Safonen)-
DG/Universal Classics Group
TCHAIKOVSKY:
NUTCRACKER FAVORITE
SELECTIONS Evic/r
Kunzel/Cincinnatt Pops
Orchestra-Telarc
MASTERPIECES Ano're Rizu-
Philips/Universal Classics
Group

~ A deeper version
biz

of this chart appears
on billboard.biz.

Top Classical Labels

Pos, LABEL ( Tites)

UNIVERSAL CLASSICS

GROUP (67)

SONY BMG

MASTERWORKS (17)

MORMON TABERNACLE
CHOIR (3)

BLUE NOTE LABEL GROUP (24)
TELARC (12)

DECEMBER 20, 2008 f// www.billboard. 121
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Top Classical
Crossover Artists
Pos ARTIST 0.
7| JOSH GROBAN (3)
143/Reprise/Warner Bros,
ANDREA BOCELLI (7)
Sugay/Decca/Universai Classics
Group
PAUL POTTS (1) SYC0/
“olumbia/Sony Mu
SARAH BRIGHTMAN (3)
Manhattan/BLG
YO-YO MA (2) Sony
Classical/Sony BMG
Masterworks
ILDIVO (3) SYC
Columbia/Sony Music
MORMON TABERNACLE CHOIR
4) Mormon Tabernacle Choir
THE BRIAN SETZER
ORCHESTRA (7)
Surfdog/Warner 8ros
SISSEL (1) Denon/SLG
WILLIAM JOSEPH ¢
143/Reprise/Warner Bros.

~

w

IS

@

@«

~

5w

Top Classical

Crossover Albums

PosTiTLE =

NOEL Josh Groban-

143/Reprise/Warner Bros.

THE BEST OF ANDREA

BOCELLL: VIVERE Angirea

Bocelli-Sugar/Decca/Universal

Classics Group

‘ONE CHANCE Faty/ Poits-SYCO/

Col ia/Sony Music

AWAKE Josh Groban-143/
Renrise/Warner Bros

~

w

IS

@

@

~

®

©

8

N

&

14

&

t =)
e’

VIVERE: LIVE IN TUSCANY
Andrea Bocelli-Sugar/
Decca/Universal Classics Group
SYMPHONY Sarah Brightman-
Manhattan/BLG

AWAKE LIVE Josh Groban-143/
Reprise/Warner Bros

INCANTO Andres
Bocelii-Sugar/Decca/Universal
Classics Group

LO MEJOR DE ANDREA
BOCELLI: VIVERE Andrea
Bocell-Sugar/
Siente/Universal Latin®/UMLE
YO-YO MA & FRIENDS: SONGS
OF JOY & PEACE Y0-Y0 Mo
Sony Classical/Sony BMG
Masterworks

INDIANA JONES AND THE
KINGDOM OF THE CRYSTAL
SKULL Soundtrack-Concord
CALLED TO SERVE Mormon
Taernacle Choir And Orchesrra
At Temple Square
(Jessop/Wilberg)-Mormon
Tabernacle Choir

SIEMPRE /! Divo-SYCQ/
Columbia/Sony Music

LA VIE EN ROSE Soundirack-
Odeon/EMI Classics/BLG
UNDER THE DESERT SKY
Andrea Bocelli-Sugar/
Decca/Universal Classics Group

- A deeper version of this
‘biz

chart appears on billboard.biz.
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Top Classical
Crossover Imprints
Pos MPRINTi it Tt
REPRISE (4)

14300

SUGAR (7)

DECCA (76)

MANHATTAN (3}

oo wif

Top Classical
Crossover Labels

Pos LABEL (o Crarted s

‘WARNER BROS. (7)
UNIVERSAL CLASSICS
GROUP (76,

SONY MUSIC ()

BLUE NOTE LABEL GROUP (9
DECCA ()

N

@ oaw

Top Combined

Classical Imprints

Pos IMPRINT (1 Chartec

143 (4)

REPRISE (4)

3 DECCA (34

4 SUGAR(?)

5 MANHATTAN (2)

T6 SYCO (4)

T6 COLUMBIA (4)

8 SONY CLASSICAL (72)

9 MADACY SPECIAL
PRODUCTS (4)

10 MORMON TABERNACLE
CHOIR (6)

Top Combined
Classical Labels
Pos.LABEL (Ve Chartec
WARNER BROS. (12)
UNIVERSAL CLASSICS
GROUP (74)

SONY MUSIC (4)

BLUE NOTE LABEL GROUP
29)

SONY BMG MASTERWORKS
a9

~

> ow

n

Top Combined
Classical Distributors
Pos DISTRIGUTOR (6 /1171

WEA (25)

UNIVERSAL (89

SONY BMG (25)
INDEPENDENTS (707)

EMM (3)

we W

1. Additional Classical charts
biz o avallablc exclusively
€ on bittboard.biz.

YEAR-END DOUBLE IS5
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SAVOY
J A Z Z

WE CONGRATULATE DR.JOHN ON HIS GRAMMY® NOMINATION!

.he's the real thing in every way.”
- New York Times
‘arambunctious and furious
post Katrina polemic’
- USA Today

His finest recorded effort in 30-plu

years.” - Chicago Sun-Times  mwme
fisrecord finds Rebennack at the veRgie
wpof his game...” - London Telegraph.

e

s r—_——

CITY THAT CARE FORGOT
BEST CONTEMPORARY

BLUES ALBUM

featuring
Eric Clapton - Willie Nelson

Ani Difranco - Terrence Blanchard

ANDRE RIEU

Billboard e 1ok
#1 CLASSICAL .'q-"? '
ARTIST OF 2008 oo

€7~G3 JIM BRICKMAN
/" HOMECOMING

SLG TOP CHARTING RELEASES OF 2008

* {highest debut in band’s history!)

LITTLE FEAT
JOIN THE BAND
#81 - BILLBOARD TOP 200

#12 on iTunes Overall Chart

Top 100 BILLBOARD Album

RICKMAN #1 Top Seasonal Album

.E...;:a

PBS

#1 New Age Album

#3 Top Internet Album
JACKIE GREENE

GIVING UP THE GHOST

#1H ker - Pacific Regi
"the Prince of Americana”

- New York Times

TOP CHARTING PBS
PARTNER PROJECTS

SLG Top Charting - ANDRE RIEU
#1 Classical Artist

IN WONDERLAND

# Top Classical Crossover and Top Music Video
U LIVEIN VIENNA

E!’s * debuted and peaked at No. 8 on both
! o =

I" =

#5 Classical CD album

#6 Top DVD Music Videos Chart
LIVE AT RADIOCITY

#1 Classical CD Album

debuted and peaked at

No. 15 on Top Music Video

*% OSMONDS - 50th Anniversary Reunion
" Top 200 Debut CD

= b ., #3 Top DVD Music Videos Chart

Saints & Sinners - new Young
Dubliner retease featuring
guest

Kenny Wayne Shepherd

LOOK FOR THESE UPCOMING NEW RELEASES

e

RECENT TELEVISION AND
FILM SYNC PLACEMENTS

™

Jackie Greene

'INE TRee HiLt

Steve Reynolds

GREY S ATOMY
VR

And Savoy Catalog
Tracks in

HIOUSE

.ﬁl&'!nrrm
“ﬁ

(]

' A

e
Toni Childs

Steve Forbert Ravi Coltrane

Clem Snide

SLG is exclusively
distributed by

oo

© 2008 SLG, LLC -
The Savoy Label Group

www.slgmusic.com * www.429records.com * www.denonmusiclicensing.com
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HERBIE HANCOCK

Top Contemporary

Jazz Artists

Pos ARTIST (Mo Carted T momt Lot

[ HERBIE HANCOCK (3) Verve/VG
KENNY G (4) Starbucks/

Concord

SERGIO MENDES (1)
will.Lam/Starbucks/Concord

LIZZ WRIGHT (1) Verve

Forecast/VG

DAVE KOZ (3) Capitol

PAUL HARDCASTLE

@) Trippin 'n’ Rhythm

GRP/VG
ESPERANZA SPALDI
Heads Up

BRIAN CULBERTSON (1)

ING (7)

WAYMAN TISDALE ()

Rendezvous
MARCUS MILLER (1)

3

Deuces/Concord Jazz/

Concord

Top Jazz Artists Top Jazz Albums Gardot-verve/VG
Pos. ARTIST (N Charted Titles) imorint/Label Pos. TITLE Artest -imprint/Label 8 STILL UNFORGETTABLE
| MICHAEL BUBLE () I CALL ME IRRESPONSIBLE Natalie Cole-DMI/Atco/Rhino

143/Reprise/Warner Bros. Michael Buble-143/Reprise/ 9 OPUS COLLECTION: A MAN

2 CHRIS BOTTI (1) Columbia/’ Warner Bros. CALLED TRANE John
Sony Music 2 ITALIA Chris B¢ I C hino Custom

3 DIANAKRALL (2) Verve/VG Sony Music Products/Starbucks

4 QUEEN LATIFAH (1) Flavor 3 THE VERY BEST OF DIANA 10 A TASTE OF BUBLE (EP)
Unit/Verve/VG KRALL piana Krali-Verve/VG Michaet Buble-143/Reprise/

s TONY BENNETT (3 4 TRAV'LIN' LIGHT Queen Warner Bros
RPM/Columbia/Sony Music Latifah-Flavor Unit/Verve/VG T UPRIGHT, GRAND AND ALL

6 MELODY GARDOT (D Verve/VG 5 TWO MEN WITH THE BLUES RIGHT: MASTERS OF JAZZ

7 WYNTON MARSALSS (2) Withe Nelson Wyrniton PIANO Various Artists-Universal
Biue Note/BLG Marsalis-Blue Note/BLG Special Markets/Starbucks

8 NATALIE COLE (2) 6 TONY BENNETT SINGS THE 12 HEY EUGENE! Pink Martini-
DMi/Atco/Rhino ULTIMATE AMERICAN Heinz

9 WILLIE NELSON (1) SONGBOOK VOL 170y 13 WHAT A NIGHT! A CHRISTMAS
Blue Note/BLG Bennett-RPM/Legacy/ ALBUM Harry Connick,

16 JOHN COLTRANE (1) Rhino Columbia/Sony BMG Jr-Columbia/Sony Music
Custom Products/Starbucks 7 WORRISOME HEART Melody 14 BIG BANDS: MUSIC FROM THE

124  BILLBOARD /// DECEMBER 20, 2008

WAR YEARS The BBC Big Band
Orchestra-Madacy Special
Products/Madacy

18 JAZZ SIGNATURES: GREAT
PERFORMANCES BY JAZZ
MASTERS Various Artists—
Universal Special Markets/Starbucks

A deeper version of this
chart appears on blliboard.biz,

Top Jazz Imprints
Pos IMPRINT (16, e/ Tes)

il 143

# REPRISE (%)

3 COLUMBIA (1D

4 VERVE (1)

5 BLUENOTE (14)

6 UNIVERSAL SPECIAL

wWwWwW americanradiohistorv com

MARKETS (5)

7 LEGACY (9)

8 FLAVORUNIT(D)

9 RHINO CUSTOM PRODUCTS
[}

10 HEINZ ()

Top Jazz Labels

Pos. LABEL (o Chavted Tities)
'WARNER BROS. (7)
VERVE GROUP (70)

SONY MUSIC (4)

BLUE NOTE LABEL GROUP

PRIV

5
STARBUCKS (6)

“

YEAR-END DOUBLE ISSUE
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Billboard Research Can Answer Your Questions, Plus More:

* Complete Array of Research Packages for singles and/or a :
from Hot 100, Billboard 200, R&B, Rap, Count spel, Ch .l
Dance, Latin, Rock, Adult Contemporary, Jazz, and Classical

9 Chart & Article Copies

® Chart History reports by Artist / Title / Label / Writer / Producer

® Customized Recaps and Research available

70 ORDER CHART PACKAGES, GO T0 WWW.BILLBOARD.COM/RESEARCH
FOR CUSTOMIZED RESEARCH, CONTACT RESEARCH@BILLBOARD.COM OR 646-654-4633. P I
WWW BILLBOARD.COM WWW.BILLBOARD.BIZ
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TN

Top COntemporary
Jazz Albums
Pors, TIFLE Artis: -Imonnit/L
¥ RIVER: THE JONI LETTERS
Herbie Hancock-Verve/NG
RHYTHM & ROMANCE Kernny
G-Starbucks/Concard
ENCANTO Sergio Mendies-williarm/
Starbucks/Concord
THE ORCHARD Lizz Wright:
Verve Forecast/VG
HARDCASTLE § Fau/
Hardcastle-Trppin n’ Rhythm
BRINGING BACK THE FUNK
8rian Cutbertson-GRP/VG
ESPERANZA Esperanza
Spalding-Heads Up
REBOUND Wayman
Tisdale-Rendezvous
MARCUS Marcus Miller-3
Deuces/Cancord Jazz/Concord
DAY TRIP Pat Metheny With
Christian McBride & Antonio
Sanchez-Nonesuch/
Warner Bros
THE WEATHER CHANNEL
PRESENTS: THE BEST DF
SMOOTH JAZZ Various
Artists-Midas
I'M N THE MOOD FOR
LOVE..THE MOST ROMANTIC
MELODIES OF ALL TIME Kenny
G-Arista/RMG
HERE & GONE David Sanborn-
Decca
THUNDER $MV-Heads Up
THE SPICE OF LIFE £ar/
Kiugh-861/Koch

»

w

IS

@

@

~

©

3

8

@

R

b' A deeper version of thi
biz o e e

9

YEAR IN MUSIC & TOURING -
SSmmm——

Top Contemporal
Jagz Imprlnts'Jo g

Pos. IMPRINT (5

VERVE (3)
STARBUCKS (2)

HEADS UP (12)

VERVE FORECAST (7}
PEAK (&)
RENDEZVOUS (5)
SHANACHIE (10}
CAPITOL (3)

TRIPPIN N’ RHYTHM (3
10 WILLLAM (1)

CoNaN A aN

Top COntemporary
Jazz Label

Pos LABEL (s Crartes Tt
CONCORD (/6)

VERVE GROUP (6)
HEADS UP (14)
RENDEZVOUS (5)
SHANACHIE (70)

FIENE*IY

Top Combined
Jazz imprints
Pos. MPRINT (10 Choc Thes)
VERVE (74}

REPRISE (4)

1439

COLUMBIA (73)
STARBUCKS (3
BLUE NOTE (/%)
HEADS UP (74)
UNIVERSAL SPECIAL
MARKETS (5)

VERVE FORECAST (1)
LEGACY (74)

BN O WA wN

3w
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ESPERANZA SPAUL Hot Smooth

Jazz Songs
Pos TTLE At -ronmi/Lae
TEQUILA MOON Jessy -
Peak/CMG

WINDOW OF THE SOUL
Chuck Loeb-Heads o
SAX-0-LOCO Kenny G-
Starbucks/Concord/CMG
LUCKY STAR Pau!
Hardcastie-Trippin ‘n’ Rhythm
POP'S COOL GROOVE Norman
Browfi-Peak/CMG

MR, GROOVE Euge Groove-
Narada Jazz/Capitol

FALLIN' FOR YOU 7he Sax
Pack-Shanachie

ALWAYS REMEMBER 8r1an
Culbertson-GRP/Verve

LOVE & PARAGRAPHS Chiris
Standring-Ultimate Vibe

LET IT GO Boney James-
Goncord/CMG

L.A.CITY LIGHTS Candy
Dulfer-Heads Up

BLUE WATER £rie Marenthal-
Peak/CMG

OLD SCHOOL Everette
Harp-Shanachie

~

IS

o

@

~

®

©

3

5

&

Top Combined 14 VENICE Chris Botti-Columbia
Jazz Labels 15 OL’ SKOOLIN' Pau/ Brown
Pos. LABEL (e Charte

Peak/CMG
WARNER BROS. (9)
VERVE GROUP (/6)
CONCORD (35)
SONY MUSIC (5)
HEADS UP (17)

@ 4a0cnerversion otenis
lZ chartappears on billboard.biz.

s own

Top Combined
Jazz Distributors

Pos.DISTRIBUTOR ¢

KENNY G

arted Ties)
UNIVERSAL (87
WEA (75)
INDEPENDENTS (/32)
SONY BMG (25)

EMM (27),

L IF NI

Hot Smooth
Jazz Artists
Pos ARTIST (3 it e o

I PAUL HARDCASTLE
(2) Tnppin 'n’ Rhythm

KENNY G (2) Starbucks/

Con

EUGE GROOVE (2) Narada
Jazz/Capitol

BONEY JAMES (<)
Concord/CMG

JESSY J () Peak/CMG
CHUCK LOEB (1) Heads Up
NORMAN BROWN (1)
Peal/CMG

CANDY DULFER (2) Heads Up
THE SAX PACK (1) Shanachie
10 BRIAN CULBERTSON (1)
GRAY/Verve

N

“

Iy

“«

@

~

© @

Hot Smooth
Jazz Imprints

PO IMPRINT (.

PEAK (7:4)

HEADS UP (9)
NARADA JAZZ (6)
TRIPPIN ‘N’ RHYTHM (5
CONCORD (8)

EIFNRFIVEE

Hot Smooth

Jazz Labels

Pos.LABEL

CONCORD MUSIC GRDUP (-
2 CAPITOL (9

3 HEADSUP (9)

4 TRIPPIN *N' RHYTHM (6)

5 SHANACHIE (3)

Top Pop Catalo:
Algum pArhsts 9

Pos. ARTIST (. 0

MICHAEL BUBLE ¢
743/Reprise/Warner Bros.
MICHAEL JACKSON (3)
Epic/Legacy/Sony BMG
TRANS-SIBERIAN ORCHESTRA
(3 Lava/AG

GUNS N’ ROSES (2) Geffen/iGh
AC/DC (8) Epic/Legacy

Sony BMG

ELVIS PRESLEY (4) RCA/
Sony BMG

JOURNEY (2) Coiumbia/Legagl]
Sony BMG

BOBMARLEY AND THE
WAILERS (2) Tuff Gong/

~

w

RS

£

~

-
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FOO FIGHTERS

§ CELINEDION (2
Epic/Sony BMG

10 JOSH GROBAN (

‘Reprise/Warner Bros.

Top Pop Catalo
Algums? 9
Ros THLE

[ THRILLER 28 Michae!
Jacksor-Epic/Legacy,

2 ICAN ONLY IMAGINE:
PLATINUM EDITION Var/
Artists-INO/ Time Life

3 GREATEST HITS Guns V.

4 JOURNEY'S GREATEST HITS

c i/l

Sony BMC

LEGEND: THE BEST OF BOB

MARLEY AND THE WAILERS

Tuff
6 I1'S TIME /

1 THELOST CHRISTMAS EVE
Trans-Si

YEAR-END DOUBLE ISSUE

[

@

©

]

&

=

=

@

£

JERSEY BOYS Original

Broadway Cast Recording-
Rhino

BACK IN BLACK /
Epic/Legacy/Sony BMG

NUMBER ONES Michae!
jackson-MJJ/Epic/Sony Music

LET IT SNOW! (EP) Michae!

Buble-143/Reprise/

Warner Bros.

DARK SIDE OF THE MOON
Pink Floyd-Capitol

WICKED Origina/ Broaciway
e A

GREATEST HITS eger &
‘he Silver Bullet Ba o

ELVIS: 30 #1HITS

NOW THAT'S WHAT ( CALL
CHRISTMAS! 3 Va

GREATESTHITS (

CHRONICLE THE 20 GREATEST
HITS Cr e Clearwater

i

CHRISTMAS EVE AND OTHER
STORIES Trans-Siberian
Orchestra-Lava/AG

CROSS ROAD Eon Jov
Mercury/UMe

ALLTHE WAY...A DECADE OF
SONG Celine Dion-550
Music/Epic/Sany BMG

GOLD — GREATEST HITS
ABBA-Palar/Poiydor/UMe

A CHRISTMAS CELEBRATION
Celtic Woman-Manhattan/BLG
A CHARLIE BROWN
CHRISTMAS (SOUNDTRACK)
Vince Guaraldi Tho-Fantasy/
Concord

N
S

8

N
i

N
b4

®

N
@

vb- A deeper version of this
\BIZ chart appears on billboard biz

Top Pop Catalog
Album Imprints
Pos PRI

W capiTOL (73

EPIC (22)

LEGACY (2.3)
COLUMBIA ¢

REPRISE {70,

LAVA (5)

N

"o s w

~

143 (6,
GEFFEN (71}
INO (1)
MERCURY (

o

Top Pop Catalog
Album Labels

208 LABEL

] SONY BMG (30

2 UNIVERSAL MUSIC ENTERPRISES
(42)

WARNER BROS.
CAPITOL (79)
SONY MUSIC ¢

@ aw

Top Pop Catalo

Album B stribut%rs

Pas OISTRIBUTOR

B SONY BMG (7
UNIVERSAL

PSRN
£
i
>

INDEPENDENTS ¢

biz

7 billboard.biz.
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Hot Modern Rock

Artists

Pos ARTIST.

| FOO FIGHTERS (.
Roswell/RCA/RH
LINKIN PARK (4) Warner Bros.
SEETHER (3) Wind-uo
WEEZER (2) DGC/interscope
THE OFFSPRING () ( b
COLDPLAY (3) Cap
ATREYU (3) Holly
PUDDLEOF MUDD (3

IRV R R Y

©

DISTURBED (2)
RISE AGAINST (.

8

127
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Hot Mainstream
Top 40 Songs
Pos TLE/

| Low
'ce Be c

LEAVIN' Je
Holiywood
BLEEDING LOVE
Lewis-SYCO/J/RMG
APOLDGIZE Timbaland
Featuring OneRepublic-Mosieyl
Blackground/Interscope
FOREVER C/

~

™

s

@

TAKE A BOW

Def .1am/IDJMC

7 NOAIR Jordin rks Duet V
Chris Brown-19/Jive/Zomba
NO ONE Alicia Keys-MBK/
J/RMG

£y

@

9 LOVE SONG Sare 8 2
10 WITH YOU Chris 57
hve/Zormpa
T DISTURBIA f
Def Jam/IDJM
12 CLUMSY £
A&M/interscope
13 LOVE IN THIS CLUB Usher
Featuring Young
Jeezy-|.aFace/Zomba
14 CLOSER Ne-Yo-De MG
15 SEE YOU AGAIN Mig; 5
Hollywood
PUDDLE OF MUDD 16 | KISSED A GIRL K:
Capitol
17 POCKETFUL OF SUNSHINE
Hot Modern 7 LONGROAD TORUIN 7 14 BELIEVE Staind-Flip/Atiant Iniversal Republic Natasha Bedingfielo~
Rock Songs Fighters-Roswell/RCA/RMG 15 "M NOT OVER Caroline 22 TROUBLEMAKER Weezer c/Epic
L & INSIDE THE FIRE Disturbed Liar-Atiantic DGC/interscopa 18 SHAKEIT /
LETITDIEFo Reprise 16 VIVALAVIDA 23 CRUSHCRUSHCRUSH Columbia
Roswell/RCA 9 SHADOW OF THE DAY Linkin Coldplay-Capitol Paramore-Fueled By 19 STOP AND STARE OneRepy
2 THE PRETENDER oo Park-\Warner Bros 17 ¥T'S NOT MY TIME 3 Door: Ramen/RRP Mésley/interscope
Fighters-Roswell/RCA/RMG 10 GIVEN UP Linkin Pari Down-Unwersal Republic 24 EMPTY WALLS Sery Tankian 20 SORRY Buckcherry-Cleven
3 PORK AND BEANS Veez warner Bros 18 YOU'RE GONNA GO FAR, KID Serjical Strike/Reprise even/Atlantic
GC/Get sc0) W BELIEVE 7he Bravery- The Offspring-Columbia 25 LOVE ME DEAD Luoic 21 DON'T STOP THE MUSIC
4 PSYCHO 19 | WILL POSSESS YOUR redbird/lsland/ID 2ihanna-SRP/ Def
F 12 ADDICTED 52 HEART 22 TATTOO.
5 FAKEIT: Skictc y ol Cutie-Atla @R & toororvarsion 19/live/
6 RISE ABDVE THIS Sec 13 HAMMERHEAD The 20 1GETITC/ Ep on bitlboard.biz 23 SEXYCANIA
[ P Offspring-Colum 21 HANDLEBARS Flobe Knockout/DE J
24 DANGEROUS Karcinal Offishall
Featuring Akon-KonLive/
7 Geffen/interscope
Hot Modern Hot Modern Hot Modern Hot Mainstream 25 BETTER INTIME (¢
Rock Imprints Rock Labels Rock Label Groups Top 40 Artists Lewis-SYCO/J/RMG
Pos IMPRINT. Pos.LABEL (e Pos. LABEL . Pos ARTIST ¢
¥ WARNER BROS. (6 INTERSCOPE (23) WARNER MUSIC GROUP (: T RIHANNA (7) SRP/Def Jam/ A decper verslon of this
o «chart spPears on billboard biz.
2 UNIVERSAL REPUBLIC 2 WARNER BROS. (73} 2 INTERSCOPE GEFFEN AZM
3 WIND-UR( 3 RCAMUSIC GROUP (6 « 2 CHRIS BROWN ba
4 ISLAND 4 UNIVERSAL REPUBLIC (73) 3 ATLANTICGROUP (23 3 LEONALEWIS ¢
5 ATLANTIC( 5 ATLANTIC (/] 4 RCAMUSIC GROUP (6 4 JORDIN SPARKS (2
6 CAPITOL (13) 5 UNIVERSAL MUSIC GROUP (76, 19tV Zormbs
7 ROADRUNNER PROMOTIONS T 5 JESSE MCCARTNEY (2)
02 @ are avallable exclusively Hollywood
8 WIND-UP (6) on billboard.biz. & KATY PERRY (2) Capitol
9 ISLAND DEF JAM MUSIC 7 NE-YO (5) Def Jem/IDIMG
GROUP (8) 8 NATASHA BEDINGFIELD (3)
10 REPRISE (7) Phonogenic/Epic
9 FLORIDA (3) 7~
10 ONEREPUBLIC (.
Interscope
128 @ILLBOARD /// DECEMBER 20, 2008 YEAR-END DOUBLE iSsUf
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Hot Mainstream
Top 40 Imprints

o MPRINT (o vt )

JVE (17)

DEF JAM (75)
HOLLYWOOD (8)

J &)

UNIVERSAL REPUBLIC (8

[ERFS

Hot Mainstream
Top 40 Labels

Pos LABEL (Nox Crarredt Titk

ZOMBA (20)
INTERSCOPE (23)
ATLANTIC (76)

ISLAND DEF JAM MUSIC
GROUP (25)

RCA MUSIC GROUP (75)
EPIC (7])

UNIVERSAL REPUBLIC (1)
HOLLYWOOD (8)
CAPITOL (9)

COLUMBIA (9)

FNEIY

I

3

Hot Mainstream Top
40 Label Groups
PoS.LABEL (Vo Cravre Ties)

ZOMBA (20)

ATLANTIC GROUP (22)
INTERSCOPE GEFFEN A&M
@3

Y

IS

ISLAND DEF JAM MUSIC
GROUP (25)
RCA MUSIC GROUP (1)

Hot Adult

Top 40 Artists

Pos. ARTIST (Mo Chirted Titles) imprnt/Label.
DAUGHTRY (3) RCA/RMG
LIFEHOUSE (3) Geffen/
Interscope

COLBIE CAILLAT (3) Universal
Republi

MAROON S (3) A&M/Octone/
interscope

SARABAREILLES (2) Epic
LEONA LEWIS (2) SYCOLY/RMG
ONEREPUBLIC (2) Mosley/
Interscope

3 DOORS DOWN (2} Universal
Repubhc

BUCKCHERRY (1) Eleven
Seven/Atiantic/RRP
NATASHA BEDINGFIELD (2)
Phonogenic/Epic

~

»

>

©

3

Hot Adult

Top 40 Songs

Pos TTUE Attt

LOVE SONG Sara Barefffes-Epic
WHATEVER IT TAKES
Lifehouse-Geffen/interscope.
FEELS LIKE TONIGHT
Daughtry-RCA/RMG

IT'S NOT MY TIME 3 Doors
Down-Universal Republic

~

IS

YEAR-END DOUBLE ISSYE

@

@

-

©

=

5

4

SORRY Buckcherry-Eleven
Seven/Atlantic/RRP

BLEEDING LOVE Leona
Lewis-SYCO/J/RMG
PARALYZER Finger Hlever-
Wind-up

VIVA LA VIDA Coioplay-Capitol
APOLOGIZE Tirnbaland
Featuring OneRepublic-Mosley/
Blackground/Interscope

I'M YOURS Jason Mraz-
Atlentic/RRP

LOVE REMAINS THE SAME
Gavin Rossdale- Interscope
STOP AND STARE
OneRepubiic-
Mosley/Interscope
POCKETFUL DF SUNSHINE
Natasha Bedingfield-
Phonogenic/Epic
BUBBLY Colbie
Caslat-Universal
Republic

ALL SUMMER LONG Kidf Rock-
Top Dog/Atlantic

WON'T GO HOME WITHOUT
YOU Maroon 5-A&M/Octone/
In Pe

REALIZE Colb/e Cailiat-
Universal Republic

IN LOVE WITH A GIRL Gavin
DeGraw-J/RMG

COLBIE CAILLAT

19 SHADOW OF THE DAY Linkin
Park-Warner Bros

20 OVER YOU Davghiry-
RCA/RMG

21 WHAT ABOUT NOW

RCA/RMG

22 SHATTERED (TURN THE
CAR AROUND)
OAR-Everfine/
Atlantic/RRP

23 INTO THE NIGHT Santana
Featuring Chad Kroeger-
Arista/RMG

24 SAY John Mayer.
Aware/Columbia

25 WHO KNEW Pink-
LaFace/Zomba

+3 A decper version
of this chart appears
on billboard.biz.

Hot Adult
Top 40 Imprints
Pos PRI ca s
| UNIVERSAL REPUBLIC
RCA (7
GEFFEN (&)
ATLANTIC (5
EPIC (6)

[N QW

Hot Adult
Top 40 Labels
Pos LABEL ¢ 7
| INTERSCOPE (20)
RCA MUSIC GROUP (76)
UNIVERSAL REPUBLIC (10)
ROADRUNNER PROMOTIONS
@
CAPITOL (74)
EPIC (9)
ZOMBA (1)
ATLANTIC (2)
COLUMBIA (72)
WIND-UP (3)

Y

PR

8

Hot Aduit Top 40
Label Groups

Pos LABEL (Vo Crartect Ties:

¥ INTERSCOPE GEFFEN ASM
@0

RCA MUSIC GROUP (76)
ATLANTIC GROUP (76}
UNIVERSAL MUSIC GROUP (14)
CAPITOL MUSIC GROUP (74)

“ s

Hot Adult
Contemporary Artists

Pos. ARTIST (o Charted [ities) iy
COLBIE CAILLAT (3) Universal

Re,

DAUGHTRY (4) RCA/RMG
SARA BAREILLES (1) £pic
LEONA LEWIS (2) SYCOL/RMG
JOHN MAYER (2) Aware/

o ruN

L

FERGIE (1) william/A&M/
Interscope

TAYLOR SWIFT (2) 5ig
Machine/Universal Republic
DAVID COOK (1) 19/RCA/RMG.
MICHAEL BUBLE (2)
143/Reprise

TIMBALAND (7) Mos/ey/
Blackgroundy/Interscope

~

©

3
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8 YEAR IN MUSIC & TOURING

Hot Aduit
Contemporary Songs
FosTME/ bo

il LOVE SONG Sara Bareilles-Epic
BUBBLY Colbie Catllat-Universal
Rep

APOLOGIZE Timbaland
Featuring CneRepublic-Mosley/
Blackground/interscope
BLEEDING LOVE Leona
Lewis-SYCO/J/RMG

BIG GIRLS DON'T CRY
Fergre-william/A&M/interscope
TEARDROPS ON MY GUITAR
Taylor Swift-Big Machine/
Universal Republic

SAY John Mayer-Aware/
Columbe

THE TIME OF MY LIFE David/
Cook-19/RCA/RMG

LOST Michael Buble-143/
Reprise

FEELS LIKE TONIGHT
Daughtry-RCA/RMG

HOME Daughtry-RCA/RMG
TATTOO Jordin Sparks-19/
Jive/Zomba

WHO KNEW Pini-LaFace/
Zomba

~N

“

»

@

@

~

®

©

8

5=

&
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¢ /

COLDPLAY

=

POCKETFUL OF SUNSHINE

Natasha Bedingfield

Phonagenic/Epic

WAIT FOR YOU Etiiott Yamin

Hickory/RED

HEY THERE DELILAH Plain

White T's-Fearless/Hollywood

NO ONE Alicia Keys-MEK/

I/RMG

VIVA LA VIDA Coltiplay-Capitol

(YOUR LOVE KEEPS LIFTING

ME) HIGHER AND HIGHER

Michael McDonafd-Universal

Motown

20 IN MY ARMS Plumb-Curty/
Reprise

21 AFTER ALL THESE YEARS
Journey-Nomota

22 REALIZE Colbje Carllat-
Universal Republic

23 WHATEVER IT TAKES
Lifehouse-Geffén/Interscope

24 TAKING CHANCES Celine
Dion-Columbia

25 BUSY BEING FABULOUS

Eagies-ERC

&

a

1

-]

iz A dosper version ot this
JOUZ chart appears on biliboard.biz.
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SARA BAREILLES

Hot Adult
Contemporary
Imprints
Pos. MPRINT (o
A rRcA@)
UNIVERSAL REPUBLIC (3)
EPIC (1)

143¢8)

AWARE (%)

N

s

Hot Adult
Contemporary Labels
st
' RCAMUSIC GROUP (7:4)

2 INTERSCOPE (1))

3 UNIVERSAL REPUBLIC (5)
4 EPIC(2)

5 ZOMBA(7)

6 REPRISE (76)

7 COLUMBIA (5)

8 RED(3)

9 ERC(3)

10 HOLLYWOOD (1)

Hot Adult ;

Contemporary Label
roups

Pos. LABEL (Na e s

i RCA MUSIC GROUP (14}

INTERSCOPE GEFFEN A&M (7/)

UNIVERSAL MUSIC GROUP (7)

EPIC (2)

WARNER MUSIC GROUP (27}

[N Y

Top World Artnsis

POs ARTIST (4, Crarted Ty

CELTIC THUNDER (2) Celtic
Thunder/Decca

CELTIC WOMAN (3)
Manhattan/BLG

RODRIGO Y GABRIELA (2) ATO
ISRAEL “iZ”
KAMAKAWIWO'OLE (7) Big
Boy/Mountain Apple

o B

A w

"

LOREENA MCKENNITT (5

12 'TIS THE SEASON: CELTIC

Quinian Road/Verve/VG CHRISTMAS Jeff Victorfim
& THEHIGH KINGS (2) Frantzich/Dick Freymuth-
Marhattan/BLG Compass
7 THE STARLITE SINGERS (1) 13 BIG BLUE BALL Varous
Madacy Special Products/ Artists-Real World
Madacy 14 COMME i DE RIEN N'ETAIT
8 CARLA BRUNI (1) Teorema/ Carla Bruni-Teorema/
Naive/Downtown Naive/Downtown
T9 SARAHMOORE (3) Madacy 15 LA RADIOUNA Manu
Special Products/Madacy Chao-Because/Nacional
T9 MICHELLE AMATO () Madacy
Special Prock dacy
5 e Top World Imprints
Pos MPRINT 40
Top World Albums MANHATTAN (5)
g ] 2 CELTIC THUNDER (2)
ANEW JOURNEY Ce/tic 3 MADACY SPECIAL PRODUCTS
Woman-Manhattan/8LG ®)
2 CELTIC THUNOER Celtic ATO (2)
Thunder-Celtic Thunder/Decca 5 FOX (D
3 RODRIGO Y GABRIELA Rodrigo
¥ Gabrielo-ATO
4 THE DARJEELING LIMITED Top World Labels
Soundtrack-Fox/ABKCO EoSiABEL (Na Groned ke
5 WONDERFUL WORLD /srae! %' BLUE NOTE LABEL GROUP ()
12" Komakewwo Ole-Big 2 DECCA(2)
Boy/Mountain Apple 3 MADACY (6)
& ACTTWO Celric Thunder-Celtic 4 ATO (2)
Thunder/Decca 5 MOUNTAIN APPLE (2)
7 CELTIC LADIES: COLLECTOR'S
EDITION Michelle Amato/
Rosalind McAllister/Sarah Top Worid
Moore-Madacy Special Distributors
Products/Madacy e CETRSICS  onerine)
8 CELTICLADIES: CHRISTMAS [ INDEPENDENTS (64)
Michele Moore/ 2 v @)
Michelle Lindahi-Madacy 3 EMM ()
Special Products/Madacy 4 WEA(5)
9 THEHIGH KINGS The High 5 SONYBMG (4)
Kings-Manhattan/BLG
10 IRISH FAVORITES The Starfite

Singers-Madacy Special
Praducts/Madacy

CELTIC FAVORITES Various
Arbists-Madacy Special
Products/Madacy

YEAR-END DOUBLE ISSUE
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THE STATE OF HAWAII PROUDLY SALUTES

TS GRAMMY* NOMINEES FOR
BEST HAWAIIAN MUSIC ALBUM %%{%

ThCuount o Lanas HO

The Spirit Of Hawaiian Aumakua Force of Nature Hawaiian Slack Key ‘Tkena

Slack Key Guitar AMY HANATALI'D LED KAAPANA & Kings Masters Series TIA CARRERE &
VARIOUS ARTISTS [Ua Records/Concord] MIKE KAAWA Vol. IT DANIEL HO

Daniel Ho, George Kahumoku, http://store mountainapplecompany. [Ledward Kaapana & Mike Knawa)  VARIQUS ARTISTS [Daniel Ho Creatians]

Jr, Dennis Kamakahi, Paul com/C y+Hawalian+Musi i Chris Lau & Milton Lau, www danielho.com/htmUfikena htmi
Kanwiser & Wayne Wong, dAumakua +kaapana+&+mike+kaawalforce+o  producers

producers fenature/

[Rhychm And Roots Records)
[Daniel Ho Creations] www.boaklineshawaii.com/lnv
www.danielho.com/himlfspirit.html DisplayForm.aspx?id=2441

M LOG ON Z seompte Uz wreine 301l of. A’y (/Q/W A5t
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STaTa o) mawas
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»

Exclusive Billboard Gear, Plus Over 30,000
Artist Merchandise ltems BI" Ird
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Top Soundtrack
Ibums
Pos TTLE poct/Label

[ HANNAH MONTANA 2
(SOUNDTRACK)/MEET MILEY
CYRUS Hollywood/ Walt Disney
HIGH SCHOOL MUSICAL 2 Walt
Disney

MAMMA MiA! Decca

CAMP ROCK Walt Disney’
ALVIN AND THE CHIPMUNKS
Fox/Razor & Tre

JUNO Fox/Rhino/AG

HIGH SCHOOL MUSICAL 3
SENIOR YEAR Wat Disney
HANNAH MONTANA waie
Disney

HIGH SCHOOL MUSICAL Walt
Disney

ONCE Canvasback/Sony Music
Soundtrax/Columbia

ACROSS THE UNIVERSE:
DELUXE EDITION
interscope/IGA

HAIRSPRAY New Line
ENCHANTED Walt Disney
SWEENEY TODD: THE DEMON
BARBER OF FLEET STREET
Nanesuch/Warner Bros
AUGUST RUSH Sony Music
Sounditrax/Columbia/Sony
Music

(RO

3

&

&

A deeper version of this
chart appears on billboard.biz.

Top Soundtrack
Singles
Pos. TITLE Imprint/Label
I LOW (FROM “STEP LIP 2: THE
STREETS") F10 Rida Featurng
T-Pam-Poe Boy/Atlantic
CAN'T HELP BUT WAIT (FROM
“STEP UP 2: THE STREETS”)
Trey Songz-Song Book/Atlantic
KILLA (FROM “STEP UP 2: THE
STREETS™) Cherrsh Featunng
Yung Joc=Sho Nuff/Capitol
THIS IS ME (FROM “CAMP
ROCK”) Dem; Lovato & Joe
Jonas-walt Disney
THUNDER (FROM “ICARLY")
Boys Like Girls-Colurnbia
CHING-A-LING (FROM “STEP
UP 2: THESTREETS") Missy
Elfiott-The Gold M nd/Atlantic
PLAY MY MUSIC (FROM
CAMP ROCK™)
Jonas Brothers

~

“

»

«

”

~

Walt Disney
GOTTA FIND YOU (FROM

®

~

NO AIR Jordin Sparks Duet With
Chris Brown-19/Jive/Zomba

“CAMP ROCK”) Joe Jonas- 8 TAKE A BOW Rihanna-SRP/
Walt Disney Def Jam/IDUMG
9 WE ROCK (FROM “CAMP 9 SUPERSTAR Lupe Fiasco
ROCK") Cast Of Camp Rock- Featuning Matthew Santos-
Walt Disney Ist & 15th/Atlantic
10 THIS CHRISTMAS (FROM “THIS 10 LOVE IN THIS CLUB Ushier
CHRISTMAS") Chris Brown-= Featuring Young Jeezy-
Jve/Zomba LaFace/Zomba
1 SENSUAL SEDUCTION Snoop
Additional Soundtrack charts
% are available exclusively Dogg-Doggystyle/Gefren/
on billboard.biz. Interscope
12 LOLLIPOP L/ Wayne Featurng
. N N Static Major-Cash Money/
Hot Videoclip Artists Universal Motown
RGN E T D ) 13 CHASING PAVEMENTS
B ALICIA KEYS (4) MBI/RMG Adefe-XL/Colurnbia
2 LiL WAYNE (13) Cash Money/ 14 MERCY Duffy-Mercury/IDJMG
Unwversal Motown 15 WITH YOU Chris Brown-
3 RIHANNA (6) SRE/Def Jarm/ Jive/Zomba
1DIMG 16 BLEEDING LOVE Leona Lewis-
4 CHRIS BROWN (8) Jive/Zomba SYCO//RMG
5 MARIAH CAREY (2 17 ROC BOYS (AND THE WINNER
Island/IDIMG 18)... Jay-Z-Roc-A-Fella/
6 KID ROCK (4) Top Dog/Attantic Def Jam/IDJMG
7 T-PAIN (74) Konvict/Nappy 18 STOP AND STARE
Boy/ave/Zomba OneRepubiic-
8 FLO RIDA (3) Poe Boy/Atiantic Mosley/Interscope
9 SNOOPDOGG (3) Dogaystyle/ 18 TEENAGE LOVE AFFAIR A/cia
Geffer/interscope Keys-MBK/J/RMG
10 MARY J. BLIGE (4) Matriarch/ 20 I KISSED A GIRL Katy Perry~
Geffen/interscope Capitol
21 IWON'T TELL Fat Joe Featurng
. J Hohday-Terror Scuad/
Hot Videoclips Imperial/Capitol
Pos TILE Artst-imprnt/Label 22 NO ONE Alicia
[ ALL SUMMER LONG kid Keys-MBK/J/RMG
Rock-Top Dog/Atlantic 23 SUFFOCATE J Holiday-
2 LOW Flo Rida Featuring Music Line/Capitol
T-Pain-Poe Boy/Atlantic 24 BUST IT BABY PART 2 Plies
3 LIKE YOLPLL NEVER SEE ME Featuring Ne-yo-Big Gates/
AGAIN Ajicia /I/RMG lip-N-Slide/Atlantic
4 LOVE SONG Sara Sarerlies-Epic 25 CRYING OUT FOR ME Mario-

5 JUSTFINE Moary ./ Blige-Matriarch/
Geffen/Interscope

6 TOUCH MY BOBY Mariah
Carey 'sland/DJMG

3rd Street/J/RMG

Hot Videoclip
Imprints

Pos IMPRINT (o Charted Tities)
[ DEF JAM (26)
GEFFEN (23)
1¢12)

JVE(T7)
CASHMONEY (8)

~

nonow

Hot Videoclip Labels
Pos LABEL (v Crastaa Tres)

| ISLAND DEF JAM MUSIC
GROUP (34)

INTERSCOPE (42)
ATLAN]'IC (29)

ZOMBA (22)

RCA MUSIC GROUP (19)

aawwN

Top Music
Video Sales
POs. TITLE Atist—Imorini/Label
[ THE ULTIMATE HITS Garth
Brooks-Pear!
ONE MAN BAND James
Taylor-Starcon/Hear/
Universal Music & Video Dist
LIVE INLAS VEGAS: A NEW
DAY Cetine Dion-Columbia
Music Video/Sony BMG Video
THE BEYONCE EXPERIENCE:
LIVE Beyonce-Music World/
Columbia/Sony BMG Video
CROSSROADS GUITAR
FESTIVAL 2007 Eric
Clapton-Rhino Home
Video/Warner Music Vision
FAREWELL | TOUR: LIVE FROM
MELBOURNE Eagles-Rhino
Home Video/Warner Music
Vision
HELP! The Beaties-Apple/
Capitol/EMM Music Video
MOTHERSHIP Legt
Zeppehn-Swan Song/Atlantic/
Warner Music Vision
GOOD TIMES, BAD TIMES...
TEN YEARS OF GODSMACK
Godsmack-Universal Republic
Video/Universal Music &
Video Dist
MTV UNPLUGGED IN NEW
YORK Nirvana-DGC/UMe
\ideo/Universal Music
& Video Dist
11 FUTURESEX/LOVESHOW:
LIVE AT MADISON SQUARE
W GARDENJustn Timberiake-
I Jve/zomba video/
Sony BMG Video
12 NO BULL: LIVE FROM THE
PLAZA DE TOROS LAS
VENTAS: MADRID, SPAIN
AC/DC-Columbia/Legacy/
Sony BMG Video
13ORAL FIXATION TOUR
Shakira-Epic Music Video/
Sony BMG Video

~

o

IS

-

~

®

°

3

S

PLUG ME IN AC/DC-Columbia

Music Video/Sony BMG Video

THE ADVENTURES OF MIMI

Mariah Carey-Image

Entertainment

SCENES YOU KNOw BY

HEART: THE DVD iy

Buffett-Mallboat

THE ULTIMATE VIDEC

COLLECTION Nickelback-

Roadrunner Video

18 KISSOLOGY: THE ULTIMATE

KISS COLLECTION VOLUME 3:

1992-2000 KISS-VH-/

Classics/Universal Music &

Video Dist

LIVE FROM TEXAS ZZ Top-

Eagle Vision/Eagie Rock

20 FUTURESEX/LOVESOUNDS:
DELUXE EDITION Justin
Timberlake-Zomba Yideo/Sory
BMG Video

21 VICARIOUS Toa/-Volcano/Sony
BMG Video

22 REMEMBER THAT NIGHT: LIVE
AT THE ROYAL ALBERT HALL
David Giimour-Columbia Music
\ideo/Sony BMG Video

23 WHERE THE LIGHT IS: JOHN
MAYER LIVE IN LOS ANGELES
John Mayer-Columbia Music
Video/Sony BMG Video

24 LED ZEPPELIN Led

Zeppahn-Atlantic Video/Warner

Music Vision

LOST HIGHWAY: THE

CONCERT Bon Jovi-A&E Home

Video

&

3

3

N
b

A deeper version of this
chart appears on billboard.biz.

Top Music Video
Sales Labels

Pos.LABEL (N Cratect Tires)

W PEARL

COLUMBIA MUSIC VIDEO (/5>
RHINO HOME VIDEO (9)

EPIC MUSIC VIDEO (/3)
STARCON/HEAR (1)

MUSIC WORLD/COLUMBIA ()
APPLE/CAPITOL (2)

SWAN SONG/ATLANTIC (1)
RCA (5)

UNIVERSAL REPUBLIC VIDEQ
(&)

Vo NO AW N

3

Top Music Video
Sa?es Distributing
Labels

l SONY BMG VIDEO (67)
UNIVERSAL MUSIC & VIDEO
DIST, (31)

PEARL (1

WARNER MUSIC VISION (29)
EMM MUSIC VIDEO (39}

FNETEEY

YEAR-END DOUBLE 155U
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THESE WERE THE shows thatblew up the box office this year.

/ \
YtARL\J MUSIC & TOURING *

R

Spice Girls At O2 Crown
The Diverse List Of
2008's Top Boxscores
By Ray Waddell

The

year’s Top 25 Boxscores, based on data reported to Billboard Nov. 14, 2007,
through Nov. 11, 2008, show engagements ranging from London to Paris, from

Montreal to Barcelona, from Indio, Calif,, to Manchester, Tenn.

They repre-

sent festivals, pop superstars, ciassic rock legends and superstar divas, the

very diversity that makes live music such a powerful medium.

And the top

play of them all is the run of 17 sellouts by the reunited Spice Girls at Lon-

don’s 23,000-capacity O2 Arena.

“The Spice Girls’ run at AEG’s O2 Arena

.. . was the perfect storm of the pent-up demand of the return of the ulti-
mate iconic pop stars, their amazing production and the hottest arenain the
greatest concert market in the world,” says Randy Phillips, CEQ of AEG Live,
which promoted the shows.

The Spice Girls' O2 stand rang up
$33 8 million in ticket salesand drew
256,647 people. This was the second
year an AEG Live-promoted 02 run
was the top Boxscore; last year, Prince’s
2102 sellouts was the top Boxscore.

These stands turn what would be a
metropolitan play intoa regional play.
“And this regional strategy with the
right superstar talent is something we
continue to pursue,” Phillips says.

In Montreal, Celine Dion's return
to her homctown was a major success,
with cight sellouts grossing more than
$23 million at the Bell Centre in an-
other AEG Live promotion. The year's
No.2 Boxscore entry was a triumphant
homecoming for Dion, on her first
tour since a four-year run in Las Vegas.

' She sold more than 240.000 tick-
ets. breaking all Bell Centre’s records,”
says facques Aube, VP/GM for Gillette
Entertainment Group, which man-
ages and promotes concerts at Bell
Centre. “We are particularly proud of
‘our’ Celine.”

Madonna’s Sticky & Sweet tour, pro-
duced globally by Live Nation, which
ranksat No. 3, was just hitting its stride
as Billboard's touting chart year came
to a close. But her stand at Stade de
France in Paris would be a mega-
engagement in any era. Madonna
grossed $17.5 million from (wo sell-
outs that drew 138,163 people.

Madonna checks into the top 25
with three other staps, including Lon-
don {$11.7 million) and Zurich ($11
million), as we!l as New York's Madi-
son Square Garden ($11.5 million)

"Madonna has yet again demon-
strated her true global appeal as a live
performer, whether in stadiums or are-
nas,” says Arthur Fogel, Live Nation

134

chairman of global touring, “Not only
will this tour be the top-selling tour of
all time for a solo artist and a femate
artist, eclipsing her own record, but it
will position her with the Rolling
Stones, U2 and the Police as one of the
top-selling tours of all time.*
With the top-grossing tour of his ca-
reet, Bruce Springsteen and his E
Street Band had five Boxscores among,
the top 25, topped by three sellouts at

And everything nice;
SPICE GIRLS rang up
$33Bmillion in ticket

2
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Giants Stadium in East Rutherford,
N.J., at $14.2 million. The tour in-
cluded a blockbuster sprint through
European stadiums. Dates in the top
25 include stops in Barcelona ($14.1
million); Dublin ($13.1 million};
Gothenburg, Sweden ($11.2 million);
and London (89.7 million).

Billy Joel has just two runs in the
top 25, but they're whoppers: the
pair of shows under the Last Play at

Shea banner at New York's Shea Sta-
dium ($12 8 million) and 10 sellouts
at Mohegan Sun in Uncasville,
Conn. ($9.5 million). “Shea Stadium
was just euphoric, from the way it was
set up to the way it closed,” says Den-
nis Arfa, [oel's longtime agent at
Artists Group International.

The Bonnaroo Music Festival in
Manchester, Tenn,, ranking at No. 4,
grossed au estimated $17 million-plus
from this year's event, which featured
Metallica, Widespread Panic and Pear!
Jam as main-stage acts and 80 other
acts on a wide range of stages. At less
than 80,000 in attendance, Bonnaroo
was short of a sellout this year. But
Ashley Capps. president of A C. Pro-
ductians, co-producer of Bonnaroo
with Superfly Presents, says organiz-
ers felt “very. very lucky” with the
turnout, given market condilions.

“The key for a successful festival 1s
to provide the kind of umque experi-
ence that makes that festival stand out
as a musi-do expetience.” Capps told
Billboard during an interview at the:
event. “That’s where Bonnaroo really
sets itselfapart.”

Dther top Boxscore festivals inchde
the fourth Lollapalooza in Chicago
($14 1); Live Nation’s Download Fes-
tival in Domngton Patk in T eicester-
shire, England {$14.1 million};
Goldenvoice’s Coachella Valley Music
Festival ($13.8 million) and Stagecoach
Festival ($11.3 million}, both in Indio,
Calif.; the Austin City Limits {ACL)
Music Festival in Austin ($11.7 mil-
lion); and Qutside Lands Festival in
San Francisco ($11.1 million), pto-
duced by Superfly and Another Planet
Entertainiment

Atthe inaugural Outside Lands, fea-
turing Tom Petty & the Heartbreak-
ers, Radiohead, Jack johnson and

www americanradiohistorv com

ot*ers, “there were so maiy great sets
it's hard to point one out, and sales
were fantastic,” Another Planet pres.
ident Gregg Perloff says.

C3 Presents produced Lollapalooza
and the ACL fest. Lollapalooza at
Chicago’s Grant Park—with Ninelnch
Nails, Kanye West, Radiohead and
Rage Against the Machine—managed
its highest gross yet at more than $14
mitlion, selling out for the first time.

‘The ACL Music Festival, with Foo
Fighters, Alison Krauss/Robert Plant
and Beck, grossed $11.7 million and
alsosold out. “Every year we've gotten
better,” C3 partner Charlie Jones says.
"This year was the smoothest-run
evenl we've had al that site *

U.K. pop sensation Take That reg-
istered two top 25 plays on its home
turf. with 11 sellouts at the Manches-
ter {England) Evening News Arena
($13.6 million) and nine sellouts at the
02 Arena ($10. million). Tuke That's
comeback “hias been nothing short of
phenamienal " says Solomon Parker.
the act’sagentand VP of inusic, inter-
national at the William Morris Agency.

Other international phenoms
amony the top 25 are Clouseau, with
18 shows at the Sportpaleis
Antwerp. Belgivumn {$11.1 million), and
Kyiie Minogtte, with seven sellouts at
the O2 Arena ($9.8 million).

The United Kingdom was big this
year with nine entries, including six
in London, arguably the world's hottest
concert market. Fifteen of the top 25
Boxscores of the year were 1n mar-
kets outside of the United States, in
patt a reflection of a favorable ex-
change rate and the now-rebounded
dollar’s weakness for much of the
vear, as well as the power of global
touring. Last year, 16 of the top 25
were international dates

YEAR-END DDUBLE ISSUE
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To book your next event email Ron VanDeVeen at or Matt Bell at
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A NEW
WAYTO

ROCK

THE ARENA.

Introducing American Airlines Center's
new theatre configuration. Ideal for
audiences of 5,000 to 8,000,
this seating option offers a more
intimate environment for your
next production. With access to
the arena’s renowned services
and state—of-the—-art amenities,
you are within reach of nearly
4 million enthusiastic fans. So if
you're ready to rock the arena
theatre, American Airlines Center
is ready for you.

For booking information, call
Ken Kuhl at 214-665-4230.

~
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www.americanairlinescenter.com
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GROSS SALES/
$33.829,250
(mewrssn

$23135,338
$24400%8 Corectun
STARY

$17,583 .21
(cperans
SPEZYRTIY

$17,059,900
$20950

$14,201.938
5965

$14,182,721
arY

T

$14,147,239
-

$14,1,503
(1222555
sasoe/sadnt

$13,880,197
$26530

13,651,710
FERRESS)

$13150,626
(€R90ST)
SUSA550069

$12,861,833
s3T50

$11.796,540
ey
SHO/$NaB

$1.767.838
S/

O/

$11,527,375
$350:560
$11.365,858
$249395

$11,266,116

]
05 37/57850
$11106,227
22507885

$1.101.962
<!

$10,195,810
(E5.097908)

$9,881,561
4964 386

$975334877

$9.773,779

$IESEMOS

$9,557.771
$A50/34950

$5,410,355
(£47544
0640

RANKED Y GROSS
COMPRED FHOM BOXSC
D NOV W, 2007,
THROUGH NOY 1l 7008
ARTIST(S) amendance.
Venue. Location, Datecs) promoter(s)
SPICE GIRLS

Arena, London
SN thsasanns 2

CELINE DION

AEG Live. S.JM. Concerts

Bon Contre, Montrea!

161957
R S I Y s s 1

Concerts West/AEG Live

MADONNA, BOB SINCLAR

Stade Do France, pars 13863
prdod 5

BONNAROO MUSIC FESTIVAL

Liva Nation Global Touring

5-::0‘.2['5!!(- Manchester, Tenn. 80,000 :‘.‘E‘Em.m‘:::ﬁ"“
BRUCE SPRINGSTEEN

SITiRR tm et 000%, Erpodkion actnonty
BRUCE SPRINGSTEEN

Sam oy owcstona 143906 ol usic
LOLLAPALOOQZA

i park. Chicago 225,000 €3 Presents
DOWNLOAD FESTIVAL

Derungeon Pk, Cant DORRGRA UK. 166,645 Live Nation-Uk

COACHELLA VALLEY MUSIC FESTIVAL

Emeire Poko Fied, Icio, o, 151666
piite T o

TAKE THAT

ML Areaa, Manchaster, UK.
Oac. 10-1, 1575, 1715, 2123

BRUCE 5PRINGSTEEN

205 Arena, Dublin
May 22:33.25

BILLY JOEL

Shea Stadium, Elushing, NY.
a8 e i~

Goldenvoice/AEG Live

18523 [ 5UM. Concerts

14204 Atkon Promotions

A5 ation, M5
Entertainment

MADONNA, PAUL OAKENFOLD
Wemtiey Stadium. London 73349

AUSTIN CITY LIMITS MUSIC FESTIVAL

Live Nation Global Touring

Zukar park, Austin 218,000 €3 prasents.

MADONNA

ad Srare GardenNew Yok 61,556 Live Nation Giabal Touring
STAGECOACH FESTIVAL

Empire Polo Fiid. indie, CHUE 120, n

Eqpispola Flald.indio, . 120,903 Goldenvoice/AEG Live
BRUCE SPRINGSTEEN

it cen, Gt o 15,720 EMA Tetstar Live ristion

SAN FRANCISCO'S OUTSIDE L ANDS MUSIC AND ARTS FESTIVAL

Glden Gate Park. San Francisce 130.070 Another Planet Entertainment

ety
CLOUSEAU

SEarpyiyn g Seioom 251338 PSE Baioiom
MADONNA, ROBYN

Dibeycer vt Zoren 70,51 Live Nation Globa) Tourk
TAKE THAT

02 Arana. London 2835 S.1m. Cancorts

Nov. 19-Gec 1. 3-4, 6-8. 51
KYLIE MINOGUE, DJ JASON BUCHAM

Qhmorg e e A Enterteinment
BRUCE SPRINGSTEEN
Emiraten tacu, London s1n2. AEG Live UK.
BILLY JOEL

Sun Aroon, casie, Com. 96,
AR ERRR AT 202 Cotia
BON JOVI, BIFFY CLYRO, THE FEELING
}mk;;h;.m Stadlum, Landon :I_.\Bz? AEG Live
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RELIANT STADIUM | RELIANT ARENA | RELIANT CENTER | HOUSTON, TEXAS

g LT

i e S e e se i
You've made us THE Houston destination for-*
sporting events, live entertainment and more.
With parking for 26,000, an indoor/outdoor stadium with room
for 71,500 and the flexibility to handle a menu of events ranging ‘ﬂ

. P = 3 vy
from The Rolhr\g Stones and Ringling Bros. and Barnum & Bailey :::"
to the NCAA" and Big 12 Football, Reliant Park is THE destination memEs

for rock solid results. &Qe’iant krk

www.ReliantPark.com

7 2]

An SM& Managed Facility

MW americanradiohistory com
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ACT
TOTALGROSS  Total Attendance Total Capacity  NoofShaws Mo, of Sellouts
We roll out the red carpet EP)
$210,650,974
i 2157675 2157875 35 59
BRUCE SPRINGSTEEN
Ooreveryeven (GBS
. k 2,094,851 2181839 82 a6
i MADONNA
| $185.696.018
13872906 1369.452 39 38
r THE POLICE
| $129.623.800
1,468,205 1,492,947 78 n
CELINE DION
$91,006,221
738,947 75710 s 3%
KENNY CHESNEY
86,306,618
1187622 1252.227 46 2
NEIL DIAMOND
$81.206,383
34589 834689 &t &
SPICE GIRLS
$70123.272
581,066 $95.220 45 34
EAGLES
56,625,336
427201 436.075 34 27

RASCAL FLATTS

-
FID\ $55.863.364

941827 967.726 65 58
| VAN HALEN
$49,017,853
462,349 40536 4 «
Whether we host the Republican National Convention = sasezeo TRANS-SIBERIAN ORCHESTRA
or Bon Jovi, Xcel Energy Center creates a colorful and 1103.256 1229524 120 57
imposing entertainment experience. Our upscale venue, =
attentive client service and experienced planners,
marketers and technicians make Xcel Energy Center :
. b HCH.
easy to play, from load-in to load-out. 13| sasasaaes  ICHAELBUSL
g 640,674 646.889 8s 67
Our space is flexible enough to accommodate 3,000 B cissvcico T
music fans for an intimate concert, or 19,000 = 216820 EIECE) e =2,
conventioneers. No matter what scale your event takes, 15| sausz.ost BILLY JOEL
A 424.984 430.548 29 25

we can set the stage for a historical performance.
JONAS BROTHERS

16, $40.080,352
E 940,224 978.029 a5 56
i DAVE MATTHEWS BAND

17| s39.583,329
3 763163 842,082 44 9
y TOM PETTY & THE HEARTBREAKERS

18| $39.38.280
| 594.224 609,356 i 2

LEONARD COHEN
19 $36.346,675

338,749 459.670 65 30
sssoosam  JOURNEY
Xcel Energy Center S 695.397 783,617 57 30
il [ JAY-Z, MARY 1. BLIGE
Anything but standard. 12 's34547083 B
1 309,143 346,560 27 2
TAKE THAT
\22 $32,451,800
390450 390.450 10 30
TOBY KEITH
23 31690677
696152 842146 s6 7

AMERICAN IDOLS LIVE
[24) 529,906,507

e R v, 493.296 579548 53 5
] ELTON JOHN
125( 29,432,421 -
257270 26111 ™ 15
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WY ATLANTA
LOXTUEATRED

IT§ 0VIOUS.

* One of Billboard’s Top Grossing small venues for 17 year
¢ Top ten market - 5.3 MM Atlantans

* Host to over 750,000 annual attendees

* 4,674 seats

® Access to 300,000 patron e-subscribers

® Full Service Marketing and Group Sales Dept.

¢ Located in the heuart of metro Atlanta on the Midtown Mile

For booking information contact Allan Vella,
General Manager, Fox Theatre (404) 881-2104
allan.vella@foxtheatre.org

www.FoxTheatre.org

Our Morsani Hall is ranked
(for 5,000 seats and under)
the world

= Venues Today

Morsanl Hall 2,610 seats
Feruuson Hall 1050 seats

$¥ Jaeb Theater 100 seats

"_ TECO Theater 250 seats

the world
Shimberg Playhouse 130 seats

- Billboard

* 4 million adults within 60-minute drive

« State-of-the-art five-theater entertainment complex Judy Joseph
* Experienced in-house staff, including production,

ticketing and marketing with media buyers 81 3-222-1009

Check out our specs at tbpac.org/welcome/technical/technical.html

Call to reserve your date:

WWW americanrad
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Jersey Bands Lead The Year's Top 25 Tours; New
And Veteran Acts Fill The List By Ray Waddell

Where else but in the world of touring
would Miley Cyrus and Leonard Cohen be
on the same short list?

This year's tally of Top 25 Tours com-
‘prises many artists long familial to concert-
goers, but the list is not completely
dominated by veterans whose biggest Iuts
are behind them. Nor, as evidenced by
Cohen'sappearance. are the top touvs lim-
ited to producers of hits

The lop tours are a lmx oc legends, leg

d be and
As usual, the listskews toward thelegends.
Thirteenofthe top 25 can be considered to
have broken at least two decades ago. Seven
can be considered products nfthe '90s, and
five—f one counts “American Idol” as an
“act"—are products of this century.

The top tieris all about the guys from Jer-
sey. For the time period covercd by Billboard
Boxscore—from Nov. 14, 2007, through
Nov. 11, 2008—Bon Jovi’s Lost Highway
tour s No. 1 for the year with 99 shows and
99 sellouts grossing more than $210 mil-
lion (see story. page 59).

Following closely is Britce Springsteen
&the E Street Band's Magic tour, the top-gross-
ing trek of Springsteen’s long and storied career.
Both tours carried conservative ticket prices, and
both sold out stadiums across Europe and are-
nas and scattered stadiums in Novth America.
With much-praised current album releases be-
hind thens and long track records of touring suc-
cess, both tours were expected to do well, but
perhaps not at the record-setting levels of box of-
fice they generated

For therestof the top 10, few surprises emerge.
Madonna’s Sticky & Sweet global extravaganza,
the Police’s "victory lap” through amphitheaters,
Celine Dion’s return to the road after a four-year
Vegas sitdown, the latest arena runs by Neil Di-
amond and the Eagles, and country's one-two
punch of Kenny Chesney and Rascal Flatts were
all expected to be home runs. and the real story
viould be if they underper formed.

ifthere is a surprise among the top 10, it might
be the huge demand for a reunited Spice Girls
{see Top 75 Boxscores, page 136).

Making magic: BRUCE SPRINGSTEEN

For the most part, the earning power of the
top 10 has been well-known for many years. Te
of these tours—the Police and the Spice Girls=
are reunions and can't be counted on to produst
touring revenue again in the foreseeable futug

Butin all likelihood, fans will be payingtosee}
Bon Jovi, Springsteen, Madonna, Chesney, i
amond and the Eagles for many years to cos
And Rascal Flatts is still in its first decade ud
headlining act

Atestament to modetn-era box-office musdey
the top 10 taurs alone account for nearly $12
bilkior m box office, more than the total yealy
Boxscore reports front all shows viorldwideds
recently as 2000. Four of these tours—Madous
Springsteen, Bon Jovi and the Police—willvite
the top 10 tours of all time, the most ever ford
single year.

"New entries in the top 10 are a]wzy:l
good,” says Bill Zysblat, partner in RZO P
ductions and a co-producer of the Policuﬁ
with Live Nation. continuedon »p
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wanana oo oo dinhictor

TO ALL OUR PROMOTERS.
AGENTS AND MANAGERS,

THANK YOU FOR
A GREAT YEAR.

LOOKING FORWARD
TO WORKING TOGETHER IN

2009

Aot Plce. Mot _Aets. ot Ve,

;’ﬁ;

. N

SOUTH FLORIDA'S ULTIMATE SPORTS & ENTERT AINMENT SHOWPLACE.
lor booking infomunion contact Jarned Dizmond by phone (786) 777,1467. fux (786) 777-10dK) or ¢-mail jdimon

PaV2sY
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Olympia Theater a s
Gusman Center for s Performing Arts

Thrilling Miami audiences since 1926

1,567 seats at a time.

174 E. Flagler Street, Downtown Miami, FL 33131 * (305) 374-2444

lympia Thealer at he
GUsMAN CENTER www.gusmancenter.org
Jor the Performing Arts

WWW american

from >>p142  “Bands with a following
should always keep their core But it takes
the new bands or growing bands to add to the
overall health of the business

If new acts are the barometer, 2008 does not
speak particularly well for artist development.
even as much as 2007, when half of the top 25
acts could be considered breakthrough artists.
Still. youth indeed provides some bright spots
tliis year, with some inaugural entries in the
upper echelon in Cyrus, Michael Bubié and
Jonas Brothers.

Beyond that, Rascal Flatts as a band, and
“Amencan 1dol” as a touring brand, are show-
inglegs: one conld argue that Ruscal Flatis is the
biggest touring breakthrough of the past five
years. And, though he’s hardly a newcomer.itis
remarkable that Cohen cracked tlie tap 25 this
year. His first tour in 15 years grossed more than
$36million, 2 testament ta the fact thatinterna-
tional audiences are open to more than just the
obvious stars.

While it would be nice
to see a half-dozen or more
neéw acts break into the top
25 every year, the reality 1s
older arlists have older
fans with more discre-
tionary income, resulting
in the ability to sustain
higher ticket prices

Barring pop explosions,
younger artists build their
fan bases over time, with
smaller venues and lower
ticket prices. With a solid
foundation built from tour-
ing. these bands not in the current top 25 still
h I i

ng. top

as they age.

And, beyond the previously mentioried veter-
ais, the fact that Tom Petty & the Hearthreak-
ers. 8illy joel. Journey and Elton John are still a
farce well into their third decades of touring is
more than impressive

Chesney, Dave Matthews Band and Toby Keith,
as well as Take That on an international level,
have proved to be among the standard-hearers
for durability from the "90s.

In terms of genre (witl definitions always 2
moving target), this is a relatively diverse mix,
with rock again dominating. Eleven of the top
25 could he considered rock or classic rock. Seven
falt into the pop genre {ranging from Madonna
to Cyrus and Jonas Brothers), three in the coun-
try category {we still think of the Fagles as a rock
bandy and the |ay-Z{Mary |. Blige tour repre-

TOTAL GENRE
GROSS Act
= It
ROCK/POP
$210650.974 i
Bon Jorl L- X
586,306,618 COUNTRY
Kenny Chesney
'y REB/HIP-HOP
$34,547.053
Jay-Z. Mary 1. Biige
LAYIN

$18,340,025
| R e
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If new acts are
the barometer,
2008 doesn’t
bode particularly
well for artist
development.

co

—

3 YEAR IN MUSIC & TOURING -

¢ /

—

sents hip-hop/R&B. Others are harder to pin
down, such as Cohen, Bublé and the Trans-Siber-
ian Orchestra juggernaut. Rock may rule the
road, but a wide range of talent can conmand
drawing power.

If the totirs were ranked according to atten-
dance instead of dollars, the top 10 order would
be Bon Jovi, Springsteen. the Police, Madonna,
Chesney, TSO, Rascal Flatts, Jonas Brothers,
Keith and Diamond. With multiple units out,
TSO has 120 shows 1o generate its 1.1 million
in attendance.

“On the bubble” acts are worth acknowledg-
ing this year, as always 1t was slightly easier
to get in the top 25 this year, with the cutoflf
‘pointat $29.4 million in gross ticket sales, dowrt
from $29.6 million last year. Iron Maiden, Kyle
Minogue, Coldplay, Kanye West and Brad Pais-
ley, Nos. 26-30, respectively, all produced suc-
cessful tours notewarthy on many levels. Iron
Maiden remains a global touring force and
toured all year, yet reported only 30 shows.
much of its efforts were
headlining major festivals.
Paisley. on the verge of su-
perstardom and likely to
spend many years ranked
among the biggest tours,
posted solid growth again
in 2008

Surprisingly. given that
Coldplay and West are two
of the most popular acts on
the planet. one would as-
sume their tours would
rank near the top. Coldplay
had reported only 23 shows
by Billboard's deadiine and West's 34 headlin-
ing dates did not produce enough dollars to
crack the top 25.

The November cutoff date for compiling data
for Billboard's annual touring charts Causes re-
sults from some tows to be split between two
calendar years. The Police's reunion tour, for ex-
ample. grossed nearly $360 million in 2007-08,
the third-highest gress in touring history. Like-
wise, many big dates, more than $30 million,
from Springsteen’s Magic tour ended up on the
2007 tally.

For tours that begin and end in 2008,
Madonna is at the top with her Sticky & Sweet
tour, which wraps Dec. 21 in $3o Paulo, Brazil.
That tour, produced by Live Nation, has a pro-
jected gross of about $280 million If Madonna
indeed hits that mark, she'll rank sixth on the
all-time list and highest ever for a female artist
#nd a solo artist. i

RANKED BY GROSS.
COMPILED FROM A
REPORTED NOV. 14, 2007,
NOW. 1 2008
Total Total No. o No ot
Attendance  Capacity  Shows Sellauts
2057675 2157675 99 99
1187622 1262227 a8 E
109143 345,560 7 12
ns179 355,780 £
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2009 is the Iyear to pick on

Charleston!

The Charleston Givic Center Complex is West Virginia’s premier venue,
and Charleston is one of America’s lowest-cost, second-tier cities.

CHARLEST N

Coliseum < Municipal Auditorium o Little Theater

304.345.1500
Jjohn.robertson@charlestonwvciviccenter.com

charlestonwvciviccenter.com
charlestonwv.com

West Virginia °

. Witd and Wondeﬁit{
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Another natch: Hdlsan@
Garden has been the top afkna
for eight Eonsecutive years.

1

T RANKED BY
COMPILED FROM BOXSCORES
cApACTIES e
15,007 08 MoRE UG N . 3008
TOTAL FACILITY, Clty Total Tatal No. of . o
GROSS Vere Capacity Attendance  Capacity Shows Seliouts
MADISON SQUARE GARDEN, NEW YORK
1 s12,030978 L
20,697 1338564 1463134 0 5
02 ARENA, LONDON
o se2,227192
3,000 840242 Ba4704 sa 45
'BELL CENTRE, MONTREAL
4 $76504.838
n24az 897665 1.038.883 109 38
& S7soansgy AR CANADA CENTRE, TORONTO
500 866705 913270 8 44
SPORTPALEIS, ANTWERP, BELGIUM
W $60.413279
20,000 1,239,436 1.289.692 89 4
] “MANCHESTER EVENING NEWS ARENA, MANCHESTER, UK.
W $51.484643 UK
kst 19,500 606454 61653 a9 32
ACER ARENA, SYDNEY
.l s450m229 A€
. Ll 544.247 596,950 75 3
STAPLES CENTER, LOS ANGELES
$43,321.701 < L
20000 71150 £39.680 ] s
"HP PAVILION, SAN JOSE, CALIF,
i $40.605,880, £ . .
- 20,000 779.64 1107.266 ns L]

|1ZOD CENTER, EAST RUTHERFORD, N.J.
694553

10| $37.823.434
1227956 109 ®
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MSG Tops Arena Chart For 2008, As Large
Venues Worldwide Finish Strong Year
By Mitchell Peters

AS THE LIV E entertainment business cautiously looks ahead
to arena bookings for the 2009 concert season, a number of large-
scale facilities around the globe experienced record-breaking
box-office grosses from such touring heavyweights as Bon Jovi,
Madonna, the Police, Bruce Springsteen, Celine Dion and Walk-
ing With Dinosaurs, among others. ' Billboard’s year-end tour-
ing recaps are compiled from Boxscore data collected fromNov.
14, 2007, through Nov. 11, 2008. ¢ For those who follow the arena
business, it should come as no surprise that Madison Square Gar-
denin New York closes out 2008 as the top-grossing arenain the
world on the Top 10 Venues chart for buildings with a capacity
of 15,001 or more. @ The Garden, billed as “the world’s most fa-
mous arena,” reported $112 millionin grosses and drew 1,338,564
concertgoers to 110 shows. The venue has been the highest-gross-
ing arena for eight consecutive years. © Despite “tumultuous eco-
nomic times,” the 20,000-plus-capacity Garden experienced an
“incredibly successful '08,” MSG president Jay Marciano says,
citing multiple-night runs by such acts as the Police, Madonna,
the Eagles, Neil Diamond, Kanye West and Jonas Brothers.

continued on >>pi48

RANKED @Y GROSS
CoMpILED FROM omEs

REPORTED NOW, W4, 2007,
THROUGH NOW. Ti. 2008.

TOTAL FACILITY, Clty Total Tatal No. of No. ot
GROSS Vere Capacity Altendance  Capacity  Soows Saliouts
GIANTS STADIUM, EAST RUTHERFORD, N.J.
W s26.480139
79.646 440243 503,655 3 2
a3 STADE DE FRANCE, PARIS
$17.583.2M
77,000 138163 138,63 2 2
5 CAMP NOU, BARCELONA
& sz
98,000 143,804 13,804 2 2
= ARENA, AMSTERDAM
[0 smaosese AMSTERDAM A
55,000 21357 121629 3 2
TWICKENHAM STADIUM, LONDON
' $13,839.807
50200 137524 144.606 3 2
LTU ARENA, DUSSELDORF
B sor2e8
51.500 4210 19.508 3 il
SHEA STADIUM, FLUSHING, NY.
' $12.861,833 -
56.247 172,743 17,743 2 2
3 'VALLE HOVIN, OSLO
& 12620056 -
40.000 0,596 10.596 3 3
s OKYO DOME, TOKYO
!_ $12,334,920 TOKYO)
55,700 172,255 nz258 4 4
=
| MILLENNIUM STADIUM, CARDIFF, U.K.
10| $12.274.247
72,000 102350 103,801 3 2

YEAR-END DOUBLE ISSUE
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MADISON SOURRE

GARDEN.

The World's Most Famous Arena®

Al .l
L7} WaMu Theater \\\

at Madison Square Garden™

THE NEW

CACOMN THEATRE

A NEV TORN DITT LARENANL RESTONED

| THE
CHICAGO
 THEATRE

P
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‘08 YEAR IN MUSIC & TOUR

from >>p146 “The pursuit of
booking new productions in our
venue, along with securing longer
runs from top artists, contributed
to a record-breaking year for Madi-
son Square Garden,” Marciano
continues.

One of those new bookings was the
large-scale Walking Wath Dinosaurs
tour, which has sean success across
the board for arenas nationwide.

Last year, the Garden reported
$76.6 million in grosses, driven pri-
marily by top-level touring acts in-
cluding the Police, Stevie Wonder,
Justin Timberlake. Van !1alen and
Bruce Springsteen.

Looking ahead into 2009, “Ouy ini-
ial on-sales have been strong, includ-
ing Kings of Leon and the Killers,”
Marciano says. “We anticipate an-
other great year.”

The runner-up to the Garden is the
02 Arena in London, which grossed
$82.2 mutlion and drew more than
840,000 people to 58 shows. (All Box-
score figures are in U.S. dollars.)

The 23,000-seat O2 Arena, which
opened last summer, had an “unde-
niably sirong” year m 2008 with 17
performances from the Spice Girls,
five concerts from the Eagles and
eight shows from Kyhie Minogue, ac-
cording to O2 Arena tmanaging direc-
tor Mark Donnelly,

Proving that the Canadian market
continues to produce large touring
dollars, the 21.242-capacity Bell Ceri-
tre in Montreal comes in at No. 3 on
the top arena tally, reporting $76.5
million in grosses from 109 events
that drew 897,665 concertgoers. The

kbNG ‘
Air Canada Centre 1n Toronta fol-
lows Montreal in the arena rankings
at No. 4, with a reported gross of
$75.9 million.

Patti-Anne Tarlton, VD of live en-
tertainment at Maple Leaf Sporis and
Entertainment, says that 2008 was a
year for record-setting muluple events
at the 19,800-seat Air Canada Centre,
“Just a few years ago 1t was remark-
able to have a handful of atiractions
that would repeat their performance
within a calendar year, and this year
we had more than twice that num-
ber.” she says.

Tarlton notes that New Kids on the
Block opened its reunion tour at the
arend with three shows, while Bon
Jovi set a new record at the venue with
afive-mght run. The Toronio facility
also had success with Walking With
Dinosaurs, as well as high-grossing
touring acts like Madonna, Spice
Girls, the Fagles and Neil Young.

Outside of North America in
Antwerp. Belgium, the Sportpalels
rang up $60.4 million in grosses and
more than 1,239,000 in atiendance
during 89 reported shows. The
20.000-seat arena ranked fifth on the
year-end list.

Sportpaleis managing director Jan
Van Esbroeck says that the venue’s
business model depends on not only
blockbuster internationa! touring acts
butalso focal artists and events, which
are produced by the building’s in-
house promoter. PSE Belgium

"Although the Sportpaleis only fo-
cuses primarilyon the }landers mar-
ket of about 5 5 million people, the
concerts of local artists and locally

produced events attract two-thirds of
our total attendance,” he says, ciing
such local acts as Clouseau, Natalia
and Milk Inc.

The 19,500-seat Manchester (Eng-
1and) Evening News Arena is No. 6,
with a gross of $5 1.4 million for 49
events. Arena GM John Kright says
the 2008 tou ing season for rock and
pop concerts has been slow at the
facility, “partly due to having the

Ringing up ticket sall
s Bell €

arena transformed for an interna-
tional swimming event which took
several weeks.”

But “the upsurge in reahity TV
dance shows taking to the road, and
big-name British comedy acts doing
arena tours fot the first time, hasen-
sured Manchester Arena (will] main-
tain its position as one of the busicst
venues in the world,” he adds.

Theonly other building outside of
North America to make the arena
recap 1s Sydney's Acer Arena, which
comes in at No. 7, reporting $46 mil-

lion in grosses and drawing more
than 544,000 people to 75 events.
Among the highlights this year at the
21,000-capacity arena were perform-
ances hy Elton John, Iron Maiden
{two), Ban jovi {two). Santana, Brooks
& Dunn, Kiss, Maroan 5, Celine Diot
and Andrea Bocelli

In Los Angeles, the Staples Center
cracks the top 10 on the arena recap.
The 20,000-seat facility reported $43.3

million in grosses and more than
741,000 in attendance, ranking it
eighth on the year-end arena tally.
‘Along with an *incredibly success-
ful” run of Walking With Dinosaurs
in September, the arena hosted con-
cetts by Bon Jovi. Kenny Chesney,
Garth Brooks, American Idols Live,
Linkin Park, Wisin & Yande] and Dave
Matthews, according to Staples Cen-
ter senior VP/GM Lee Zeidman
“We look towards 2009 as a year
where we must contimue to analyze
each and every booking and continue

to be conscious of the state of the
economy with every single event.”
Zeidman says

The HP Pavilion in San Jose, Calif.,
eamed the ranking of No. 9 arena of
the year itt the 15,001-plus-capacity
tecap. The 20.000-capacity venue re-
ported $40.6 million in grosses for
113 shows that attracted nearly
780,000 concertgoers

Helping the facility crack the top
100n the tally were performances by
Kanye West {two}, Tina Turner {twa),
Matchbox Twenty, Coldplay, the Cure,
George Michael, Bruce Springsteen
and a number of Latin acts, accord-
ing to 11D Pavilion director of book-
ing and evens Steve Kirsner.

Squeezing in at No. 10 on the
year-end chart is the 1zod Center
in East Rutherford, N.j., which
pulled 1n $37.8 million in grosses
for 109 events that drew 694,553
concertgoers.

“We want to thank all the bands,
agents and promeoters who continue
to support pur venue—especially | ive
Nation, wha in addition to bringing
us 2 majonty of our concerls, helped
us secure Madonna’s rehearsals in
Julyand August,” 1zod Center senior

“VP/GM Ron VanDeVeen says. “That
added 42 dates that the venue was in
use for 2008.”

Among the Top 10 Amphutheaters,
Mansfield, Mass.” Comcast Center
edged out other Live Nation sheds,
ingluding runner-up DTE Energy
Music Center in Clarkston, Mich. The
19,900-capacity Comeast Center
grossed $24 4 mllion and attracted
498,862 to 33 shows.

TOP10 AMPHITHEATERS ToP10 VENUES

No of
Tty Shows. Seimis
393314 38 n
179,741 15 12

_

765,327 92 10

249.459 £ 2
203200 2 "
319.692 64 10

TOTAL FACILITY, City Na of TOTAL FACILITY Clly
GROSS venue Capacity Miindance  Copacty  Shows Sendis GROSS Vanue ¢ Fikanmaca
$24,468.370 $26,021, 711
—= ~ 19.900 490,862 623,033 3 5 15800 299.353
$18,804,367 Iha.ns
'4 15,274 722.614 889958 59 14,500 176.949
$18.373.287 7,345,160
25.000 433,080 641,838 36 14,000 480,37
“5.50!.‘59
- M.o00 27558 368.664 27 s i 3 244.961
$15.430.093 $13,889, oI.
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We Don't Act Our Age

79 Years Old And Still Rockin’

Thanks to all the fans, artists and promoters who made
us the top grossing mid-sized arena in the world again.

OBeardwaliSielt
www.boardwalkhall.com Atlanth Clty IS
For booking information, contact Greg Tesone alWﬂy turned on
609.348.7061+ gtesone@accenter.com to entertainment!
www.atlanticcitynj.com
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COMPLED FROM s
CAPACITIES
s TOP 10 e
TOTAL FACILITY, City Total Tota 0. o No. ot
GROSS Venue Capacity Attendance Capacity Shows. Scllouts
THE COLOSSEUM AT CAESARS PALACE, LAS VEGAS
 s72zm0770
4000 402672 496230 20 s
X FOX THEATR
B $34823067 E. ATLANTA
4500 64452 135,47 206 =
TAMPA BAY PERFORMING ARTS CENTER, TAMPA, FLA.
8 s29.926.007
2610 463,687 607.204 el 2
. ORPHEUM THEATRE, MINNEAPOLIS
L& 5799069
25m 281378 336670 36 10
CHICAGO THEATRE, CHICAGO
B sizos2en
3,604 220783 258.082 75 n
FOX THEATRE, DETROIT
B 12842269
4.800 263528 404136 2 s
I RUTH ECKERD HALL, CLEARWATER, FLA.
B° si2as2333 — % m
p n . 254897 344585
Boardwalk Hall, Radio City, Caesars :
BOB CARR PERFORMING ARTS CENTRE. ORLANDO, FLA.
Lead Boxscores In Category [l | sio.sss.204 — - 3
R 201726 302,757 127
By Mitchell Peters
DODGE THEATRE, PHOENIX
i si0.368.661
Even with a fluctuating U.S. econ-  scote grosses compiled between Nov. 5000 222136) Ss101 . 4
omy. the 2008 concert season has 14,2007, and Nov 11,2008 10 s10084410  CAPITAL ONE BANK THEATRE AT WESTBURY, WESTBURY, NY.
heldstrong for a number of midsize  Boardwalk I1all GM Greg Tesone 31,0844 2742 T T T
facilities that reappear on thisyear's  says that much of his venue's success
touring charts 11 2008 “can be atiributed to out con- T
inaddition tothe Top 10 Venuesre-  certbusiness, with artists like fimmy s COMPILED FROM 803
L APACITIES PORTED HOV 14, 3007,
caps of 15,001-plus capucity arenas,  Buflett, Celine Dion and Van Halen | 8:00118,000 TOP 10 THROUGH NOV 1.
amphitheaters and stadiums, Bill-  posting impressive numbers.” TOTAL FACILITY, City Tt Tatal el 0. of
board's annual touring charts nclude The 13,800-seat facility grossed $26 GROSS Venue Capacity Attendance Capacity Shows. Seliouts
a tally ranking smaller-sized venues  mullion and drew 299,353 concertgo- [ RADIO CITY MUSIC HALL, NEW YORK
inmultiple categories. ers to 38 shows 1 sosevsea T . e o 1

The Atlantie City (N J.) Boardwalk
all holds the No. 1 slot on the
Top 10 Venues tally for build-
ings with capacities between
10,001 and 15.000.

Consistent with years past,
Radio City Music IHall in
New Yark holds its No. ?
position on the Top 10
Venues recap for facili-
ties with capacities be-
tween 5,001 and 10,000,

And the Colosseum
at Caesats Palace 1n Las
Vegas again claims the
No. 1 ranking on the
Top 10 Venues tally
for buildings with ca-
pacities of 5,000
seats and fewer,

Along with the top
10 charts ranking
staditums, arenas
and  sheds,
these three
charts are
based on Bill-
board Box-

L

A grand
success:

MILEY
CYRUS at
the MGM
Grand
Garden.

Las Vegas' MGM Grand Gardlen
Arena came m behind Board-
walk Hall, reporting $22.8
milbion ingrossesfor 15
shows  Along with
music awards shows
and various sporting
events, the 14,500-
seat arena hested
blockbuster concerts
by Bon fovi. Madonna,
the Police, Miley
Cyrus/Hannal Mon-
tana and George Strait.
In addilion to top-
level talent performing
at the building, most of
the Grand Garden
Arena's success can be
attributed to its dedi-
cated staff, according
to MGM Mirage
president of sports
and entertainment
Richard Sturm. “I'he
Grand Garden Arena
has builta solid rep-
utation within the
live event industry
through the hard
work and dedi-

cation of th

continued on
>>p152

2  $62.41,608

$47162,11
| $31.328.736
© $31,319,346

$16.586,257

$16,038.976

$14,690,019

$11,491,057

@ $10,523.483

AUDITORIO NACIONAL, MEXICO CITY

9.683 1433953

1,968,082

THE WAMU THEATER AT MADISON SQUARE GARDEN, NEW YORK

5.610 698,801 860,526 185

MOHEGAN SUN ARENA, UNCASVILLE, CONN.

10,000 535229 £15.083 80
NOKIA THEATRE L.A. LIVE, LOS ANGELES
7100 444,425 529,203 9

GIBSON AMPHITHEATRE, UNIVERS AL CITY, CALIF,

6.089 318,960 382426 64
NOKIA THEATRE, GRAND PRAIRIE, TEXAS
8333 316380 393137 103

"SCOTTISH EXHIBITION & CONFERENCE CENTRE, GLASGOW, U.K.

9.600 202738 208,650
ODYSSEY ARENA, BELFAST, U.K.
10000 145,322 148,952 £

CARDIFF INTERNATIONAL ARENA, CARDIFF, U.K.

7500 158,863 167,972 40
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Your dream. Our ride. HEMPHILL BROTHERS COACH COMPANY mPREVOST
luxury tn motion Tne uitimate ciass
www.hemphlllbrothers.com 888.876.8999

The 2009 edition of
ITTG is HERE!

MO HENT & oy

n on your block % : =
, to have this - S tntand LL:"
r completely o s f .o iy .

updated =

oy e Billboard's Best Bets 108.-Venues
over 30,000 7001 e
. v ‘,-x 7o artists, 1 :
( — < managers and Thanks to our artists and promoters for a great first year!
I agents from Annie Lennox + Kelly Clarkson « Keith Urban « Craig Ferguson * John Fogerty
A 9 George Jones - Babyface * Jim Brickman - Dave Koz * Gordon Lightfoot
( 76 countries David Copperfield * Frank Caliendo * Jeff Dunham - Jon Stewart * Swell
worldwide, Season + John Prine - Eddie Izzard * Merle Haggard - Return to Forever
} - " Loretta Lynn - Frankie Valli & the Four Seasons - Michaet W. Smith - Steven
including Curtis Chapman - Lady Antebellum - Josh Turner + Harry Connick, Jr.

ECORDING AipisTs MANAGERS
PACNOTORS i r_
TENDES. 0BG :ll‘vlngX 2 009 A\“y/h"

COBBENERGY

Go to www.bcllboard.co(;n/?rder S REORING AR TSICENRE
" to get yOUI’ Copy to ay' For booking inquiries call 770-916-2800 or email info@cobbenergycentre.com

2800 Cobb Galleria Parkway - Atlanta, GA 30339 - www.cobbenergycentre.com
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Gotilng their ki The Rockettes
at Radio City Music Hall.

from >>p150  MGM Grand's sensa-
tional staff,” he says. “The team con-
stantly works as hard as possible to
make everything riin smoothly.”

Meanwhile, Radio City Music
Hall's success in 2008 resulted from
a “combination of new programming
and new acts, coupled with the re-
turn of an annual holiday tradition,
according to Madison Square Gai-
den Entertainment president Jay
Marciano. “The return of our biggest
Radio City Christmas Spectacular
production ever once again diew
record audiences "

With the help of first-time Radio
City Music tlall performers Ray La-
Montagne, Jason Mrazand the Swell
Season, the 5,901-capacily venue
rang up $98.4 million and drew more
than 1.5 million people during the
2008 chart year.

‘The runner-up to Radio City Music
Hall is the Auditorio Nacional in Mex-
1co City, which in 2008 saw shows by
Alejandro Fernandez, Mana, Bob
Dylan. Rod Stewart, Miguel Bosé, Vi-
cente Fernandez, Juan Gabiiel
Juanes and R.E M

Those acts helped the 9,683-seat
Auditerio Nacional achieve its “best
ever” year, according to CEO Marfa
Cristina Garcia-Cepeda. “Auditorio
Nacional stimulates the diversity of
shows [and|] ticket prices ta fit into
all ages and interests of the most vari-
able audiences,” Garcia-Cepeda says.

The facility reported $62.4 million
in grosses and attracted 1,433,953
concertgoers to 199 shows

Ranking third in the Top 10 Venues
of huildings with capacities between
5.001 and 10,000 is the WaMu Theater
at Madison Square Garden in New
York. The 5.610-seat theater experi-
enced consistent business in 2008 with
multiple-night sellouts by comedians
Chris Rock and Kathy Griffin, along
watli 111 performances from Cirque
du Solerl's winter famyly production
“Wintuk," according to Marciano
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The return of the
Radio City
Christmas

Spectacular drew
record audiences
to the hall.

o

The WaMu Theater grossed $47
‘mllion and drew more than 698,000
people to 185 shows.

I Las Vegas, with a big push from
residency divas Cher and Bette Mi-
dier, along with regular marquee
artists [erty Seinfeld and Elton John,
the 4,100-seat Colosscum at Caesars
Palace earned $72.2 million in
grosses and drew more than 482,000
fans from 120 performances in 2008.

At No. 2 behind the Colosseum is
the Fox Theatre in Alanta, which re-
ported a gross of $34.8 million dur-
ing the 2008 pertod

Helping drive “tremendous busi-
ness” at the 4,600-seat theater were
live performances by such acts as Chris
Rock, My Morning jacket. Kathy Grif-
fin. Jill Scott. Ron White, Sugarland
and Tyler Perry, accordingto GM Allan
Vella. The venue drew more than
664,000 fans to 246 shows 1n 2008,

Holding the No. 3 spot for build-
ings with capacities of 5,000 and less
is the Tumpa Bay (Fla.) Performing
Arts Center. Broadway shows were a
big seller at the 2,610-capacity venue
in 2008, but other “great draws” in-
cluded one-off concerts and perform-
ances by Celtic Woman, Taylor Swift,
Jeff Dunham, Chris Rock and comedy
duo Cheech & Chong, according to
venue president Judith Lisi

‘The Tampa Bay PAC reported nearly
$30 mullion in grosses and attracted
463,687 t0 241 shows.
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TOTAL GROSS

$1,951,783.297

$1,035,619,317

$84,765,881

$84.269,000

$71.669,172

562,909,902

360,301,816

$53,362,971

$50,291,633

$46,799,684

$39,529,593

$38,830,120

$37185.284

$32.350.429

529,831,155

$28,959,886

$27.419,133

$24,711,088

$20.97116

$20,806,273

$20,666.170

$18,901,089

$18,819.321

$17,059,900

512,033,329

PROMOTER Total

Total Attendance Capacity
LIVE NATION

34522158 42,876,251
AEG LIVE

1336337 14,598,079

GILLETY ENTERTAINMENT GROUP

1328.304 1.558.049
3A ENTERTAINMENT

1,249,330 1316438
5.).M. CONCERTS

688,420 688,420
MICHAEL COPPEL PRESENTS
686,848 907,378
CIE

1383988 1en.zs
JAM PRODUCTIONS

1063.336 1,209,270
C3 PRESENTS

1213110 1,565,568
AIKEN PROMOTIONS

534238 545,625
FRONTIER TOURING

366,129 373,673
NEDERLANDER CONCERTS

691640 835910
EVENPRO/WATER BROTHER
591,226 696,892

ANOTHER PLANET ENTERTAINMENT

465,699 s54213
BEAVER PRODUCTIONS

468,088 479,203
HAYMON ENTERTAINMENT

303,944 381.860

DOCTOR MUSIC CONCERTS

273,891 275108
OUTBACK CONCERTS

53730 669,539
ANDREW HEWITT CO.

243197 267,34
A.C. ENTERTAINMENT

138,875 150,537
UNITED PROMOTERS

248377 246,377
LM.P.

48935 7652

RED MOUNTAIN ENTERTAINMENT

432,977 569.449
SUPERFLY PRODUCTIONS
#0000 80,000

DAINTY CONSOLIDATED ENTERTAINMENT

163,960 170,018
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For further information contact:

Alex Luff +44 (0)29 2082 2467 aluff@millenniumstadium.com

A

A
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-
From the Stones tg Springsteen, we've got the space to accommodate it all at the Millennium Stadium,
Cardiff. That's because we're Europe’s largest indoor, multi-purpose arena of 11,000m? with a capacity
ranging between 12,000 and 74,000 people. And with the only fully-retractable roof inrtme-tiranda.
fantastic city centre location, entertainment has never looked so good.

«»

MILLENNIUM STADIUM

www.millenniumstadium.com
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T COUNT

How Billboard Boxscore Charts The Year On The Road By Bob Allen

WITH WORLDWIDE TICKET sales nearing the $4 billion mark,
concert stages throughout the world were flooded with industry icons and
hot new acts making 2008 a record-breaking year for the concert business.
Bon Jovi, Bruce Springsteen and Madonna top the list of touring acts that
rocked the industry during the past year while artists like Jonas Brothers,
Michael Bublé and Miley Cyrus made their mark on the world stage in a big
way. © Whether an act has had loyal fans for 40 years or is just coming into
its own as a bona fide headliner, Billboard chronicles the act’s achievements
every week. Coverage of touring is a staple in Billboard throughout the year,
but in this Year in Music issue we highlight the year’s newsmakers giving
credit where credit is due to the top-grossing tours, venues and promoters.

Billboard has a tliree-decade track
record of providing coverage of the
concert industry. The boxscore eharts
rom weekly in the pi inted issueas well
as on our Web sires.

A “boxscore” is our word describ-
ing a single event by an artist at one
location. 1t's not necessarily a single
perforrance. Ifan act plays more than
one show at a venue. the totals from
all the performances are addcd to-
gether o connt as one boxscore. The
shows don't have to be on consecutive
nights, bui they do need Io be part of
the same leg of the tour.

Box-office data is fracked continu-
ally throughout the year. Concert pro-
moters and venues provide Billboard

PR o conarze: My Morming
L
"5 JIM JAMES at 2008's
fastival of the year.

154

with recaps ofbox-office grosses, how
many tickets were sold, iow many
shows sold out and all the various lev-
els of ticket prices. If reported by the
end of the day on Tuesday, the weekly
deadline day, a Boxscore is eligible to
chart the sanie week in the issue that
hits the newsstands over the weekend.

For the weekly printed issue, we
have a time limit for how long a boxs-
core is eligible to appear on the chari.
1t cannot be older tlan two months
before the issiie hits newsstands We
want the concerts charfing n the mag-
azine to reflect the current buzz of the
mdustry. Older events are not tossed
aside, however. Every show teported
to Billboard-—even the older ones—
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are posted online at billboard biz re-
gardless of when the conceri occurred

The old shows also have their own time
limftations. We can't include some-
thing in the database that occurred in
years past, It has to be part of the cur-
rent chart year. The online boxscore
charts are updated weekly.

For this Year in Music issue, the
rankings are based on the totals that
were reported during Billboard's boxs-
corechart year. For 2008 the reporting
period began Nov. 14, 2007—he day
afier we closed the 2007 char year—
and continued through Nov 11,2008

When we compile the year-end
charts, we use all the box-office data
celiected during the year. Qur charts

®]
=

FESTIVAL

FEST

arenot limited to U S or North Amier-
ican venues, We track totals from all
over the world We want to present a
Jevel playing field when it comes to re-
porting hoxscores, so all charts are
ranked by gross . U.S. dollars. For
events hefd outside the United States.
the gross is converted to U.S. cutrency
before being charted.

The year's top-grossing tours and
promaters are both presented on 25-
position charts. The top 25 boxscores
chait ranks the year's highest sin-
gle grosses.

Venue charts all rank the top 10.
Thereare sixvenue charts in this Year
in Music issue. Four of the charis are
based on venue capacity, and am-
phitheaters and stadiums have their
own charts.

For the venue chatts we count any
event that is reported. Certainly the
bulk of the totals come from concerts,
but in order to give the buildings
proper credit for all their hard work.
wealso include totals from other types
of nonconcert events, such as family
shows, motorsports, ice shows and cir-
cuses, just to name a few. The quick
ruleis. " 1f you sell tickets for it, we can
count 11" There are exceptions.
“hough. We do not count totals from
regular season games by a team in a

professional sports league like the
NFL, NBA, NHL, etc. And, for a uni-
versity venue, we omil home games
for athletic leams. Also, there has to
be money involved. We cannot track
“free” events. Our charts are all based.
on gross, not attelidance.

For the lop 25 tours chart, we only
count totals from concerts. What we
classify as a “concert” is primarilya
solo musical artist or band, but other
types of entertainers and ensembles
are included in the accounting

Comedy tours. orchestras and
choral groups are all counted. To keep
abreasi of current trends in the indus-
try, we have also mcluded some less-
traditional touring acts in the mix.
Touts featuring the stars of “So You
‘Think You Can Dance” and “America's
Best Dance Crew Live” are examples
of nontraditional concert tours that
are included because the prometion
and production is much the sarme as
traditional concert events

Rounding out our charts in the Year
in Music are the top 10 festivals chart
and a genre tally listing the top tour
in four genres. The feslivals char! lists
the top-grossing fests of the year. El-
igible festivalsare gererally held an-
nually at a single location with
rultiple acts.

GROSS SALES/

$17,059,900
b

. imad’-l!s
$14,111,593
£7222685)

$13.880,197

$11.767.838
ST

$11,365,858
8245395

$11,106,227
S,

$7.437.981
$4 334475300

$7.067,150
Pty

B
i

56,694,586
{eeammo
IS0

Venue, Location, Gate(s) Promoteris)

Festival Site, Manchester, Temn. Superfly Productions, AC. Entertainment

|

Grant Park. Chicaga 0 ©3 Presonts

£
IE
i2

Park, Caste Dcringion, UK.

166,645
one 1515

Live Nation-U K.

I
§

Empire Poia Field, tndio, Callt

E 151666
Aoni 2527 E

Goidenvoice/AEG Live

i
§

Ziher Park, Austin

218,000
© Sept. 26-24

3 Presems.

i
|

Empire Poto Field, Indio. Cailt

120,903
¥

Goldenvoice/AEG Live

g
i
§

Goien Gate Pk, San Francisco
Alg 22-3:

130,070

130,07 Anather Plane Entartainment

AEG Live, Madison House Presents

§
&
s &
H K

AEG Live. Starr Hil Presents, krosnke Sport

SO Enterprise:

Dick's Sporting Goods Park. Commarce
iy 19720

- g

tonds, Cork, I

TSR Y Alkan Promotions

.,
18days, 15 salouts

YEAR-END DOUBLE I1SSUE
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‘ LOEBwr PRESENTS

Billoeared

MUSIC &
money -

SYMPOSIUM March'5, 2009
» » » » » o o St Regis, New York City

CONNECT WITH THE DEALMAKERS
DRIVING THE MuUSIC BUSINESS

ow in its 8th year, this one-day event brings ToPiCs INCLUDE:

together the best minds from the music, legal,
financial and Wall Street communities for an in-depth
examination of the financial realities with which the
music industry is contending.

Investing in Online Music Start-Ups

Working with Consumer Brands

.

Trends in Venture Capital and Private Equity

.

= . " . S Mobile Music Applications
Join Billboard and today's most important entertainment SRl S

executives for compelling keynote interviews, informative
panel sessions, networking receptions and more.

8 8 [ Ll

.

Music Publishing M&A

Behind the Scenes: Case Studies

CONFIRMED SPEAKERS:

FRANK COOPER ROGER FAXON aiLL GORJANCE JOHN KIRKPATRICK  DAVID PORTER RALPH SIMON SCOTT M. SPERUNG
VP of Porticlio Brands CEO rumxmnsmm Senior VP/Chief Music  Founder & CEQ Americas Chairman Co-President
PepsiCo EMI Music Publishing Co-Chairman pe!mu‘l( Officer “Btracks Emeritus & Founding Chair * ~Thomas M. Lee
Loeb & Loeb LLP Hot Topic MEF Partners

WWW.BILLBOARDMUSICANDMONEY.COM

Ty SPONSORSHIP OPPORTUNITIES Michele Jacangelo 646.654.4625 » MJacangelo@Billboard.com
REGISTRATION Brittany Davies 646.654.4643 » BDavies@Billboard.com

B OFB&

PRESENTING SPONSOR LOEBw- CONFERENCE SPONSOR BN TEXTAINMENT
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A WEEKLY ROUNDUP
OF NOTABLE CHART
ACHIEVEMENTS

L 1S TOPS, AGAIN

JINGLE JAZZ

|
SLOW RIDE

>ARer not charting an Hot
Counkry Songs for 10 years, Elvis

resiny has his second new entry

Iiwo weeks. “Blue Christmas.” s
et with Martina McBride,

ebuts at No. 43, fotiowlng last

AtWo conaecutive weeks.

aT4/s “Live Your Life™ is No. 1
onthe BilIb03rd Hot 100 for the
most matching the

“Whatever You Like ® That glves
en 15 waeks In pole position in

Mtbean on top in & catendar
rear since Meriah Carey ruted for
TS weeks in 2008,

S

Read Fred Branson

weuk ot
billboard.com/fred

7 DARREN ANKENMAN

Don't call it a comeback—she’s been
here for 10 years.

Britney Spears’sixth studio album,
“Circus,” crashes in at No. 1 on the Bili-
‘board 200 with 505,000 copies sold, giv-
ing the diva her fifth chart-topper. All
five of those afso debuted at No. 1, a feat
unmatched by any other female artist

Spears also lays claim to another

men—2Pac, 50 Cent, Garth Brooks
and Jay-z—all of whom have three half-
million starts under their belts.

A year ago, could anyone have
guessed that Spears would be sitling
pretty at No 1 with such a huge sales
week? Or that she would surpass the
debur weeks of Kanye West's “308s &
Feartbreak” and Beyoncé’s "1 Am .
Sasha Fierce”? Rewind the

clock, and we return to a time
when Spears’ personal trou-
bles overshadowed her music
career and she didn’t (or
couldn’t) do much promation
in support of “Blackout.”
With “Circus,” Spears has
pulled a 180. Two days be-
fore the album's street date,
MTV aired its “Britney: For
the Record” documentary,
while on release day, she
performed two elaborate
numbers oan ABC’s “Good
Morning America.” The day
after, she appeared on

record-—she’s the only artist 1o notch
four 500,000-plus debuts since Nielsen
SoundScan began tracking sales in 1991.
Her second, third and fourth albumsail
started north of a half-million. While
her January 1999 debut set bowed at No.
1. itdid so with 121,000, and last year's
“Blackout” started at No. 2 with 290,000.

She was previously tied with four

IVIarI(et \A’at(:l“ A Weekly National Music Sales Report

Weekli Unit Sales
DilTAl DIGITAL
LB ALERES" TRACKS

This weet 11,318,000 1526000
! Weet 12,208,000 1.7V7,000
Orange “Z3% %
This Weel L Yoy 14.458,000  1.01.000
Crange -2N7%  S0.9%

Dt oo bates arw s contad A i vl

NBC's “Christmas in Rock-
efeller Center” special. And she did
cover interviews with Rolling Stone
and Glamout
The ailsun's first single, “Woman-
1zer,” is a radio hit, climbing to No. 10
on Hot 100 Airplay and No. 5 on Main-
stream Top 40 this week. And the song’s
companion video is nothing shertofa
return-to-form for an artist whose

Billbeard

Britney’s BigTop ‘Circus’ Lands With Half-Million

carcer was established in part by cye-
catching clips.

LUCKY NUMBER: “Circus” owns the
seventh biggest sales week of 2008, fol-
lowing the debuts of Lil Wayne’s “Tha
Carter [11" (1 million), AC/DC’s “Black
Ice” (784,000), Coldplay’s “Viva La Vida
or Death and All His
Friends” (721,000}, Tay-
lor Swift’s “Fearless”

--\

OverThe

can’t start reflecting a tad early.

While the chart saw its first million-
selling week since 2005 thanks to Lil
Wayne, it also had three of the top five
lowest-selling No. 1 sales weeks in Nielsers
SoundScan history. Alicia Keys’ “4s |
Am” did 61,000 twice in January while
the soundtrack to “fune” moved 65,000
the same month. Fortuy-
nately, neither title dived
ower than the all-time

{592.000). T.1.’s “Paper Counter worst week, when the
Trail” (568.000) and KEITH “Dreamgirls” soundtrack
Jonas Brothers' “A Lit. ~ CAULFIELD did 60,000in January 2007.
tle Bit Longer” (525,000). -'L Speaking of sound-

Industry prognostica- -3 tracks, they had a banner

tors suggest it's unlikely

that any othernew release

will open as big as “Cir-

cus™ between now and the end of the cal-
endar year. Next issue we'll see the chart
bows of albums from Common and
Musiq Soulchild, but neither seems
Iikely to post a massive first week.

The same goes for the Dec. 16 new-
release state, which includes titles from
Fall Qut Boy, the All-American Re-
jects, Keyshia Cole, Anthony Hamil-
ton. Jamie Foxx, Plies and a live set
from Dave Matthews Band. After that,
it looks like the next blockbuster release
comes Jan. 27 from Bruce Springsteen
{“Working on a Dream”).

OH, WHAT A YEAR: We know the year
isn't over yet, but that doesn’t mean we

For néek ercing Oac. 7 3008, Figure, b coundet
o ol pomple o el ok

year atap the chart. “Twi-

light” was the third to

reach No. 1 this year, after
“juno” and “Mamma Mia!” And, 2008
was the first calendar year where the
Billboard 200 hosted three No 1 film
soundtracks since 1998, when “Titanic,”
“City of Angels” and “Armageddon” al!
spent time in the penthouse

IT'S A WRAP: This i the last printed
issue of Billboard for 2008. But charts
never sleep. and they will continue
10 be available weekly on billboard
com and billboard biz Additionally,
high-quality print versions can be
obtained from Billboard Research
(research@billboard.com; 646-654-
4633). Happy holidays to all, and we'll
see you in 2009,

niclser

Year-To-Date e Soundscan
2007 008 CHANGE 2007 A8 (HANGE
18718000 OVERALL UNIT SALES YEAR-TO-DATE SALES BY ALBUM CATEGORY
20095000 A 442476000 381285000  -I3E% el 270.467000 221213000  -18.2%
-5.9%  Digtallras 766256000 981701000 281%  (atakog 172009.000 160073000  -69%
15640000  Suresise ZQSSO00L=RN552 000, =242%  pery yppny 122546000 115347000  -5.9%
w1 1210.780.000 1364539000  27%
Ao /TR 519.101.600 479.456100  -76%

i sy

Weekly Album Sales (Million Unitsy

25

2006
20 - 2008
5

ALBUM SALES

" SALESBY ALBUM FORMAT
Y [} 395,370,000 319.036,000 -19.3%
Digeal 45877000 60453000  318%
Gassette 264,000 79000 -701%
5 0 N b 1 O 965000 1623000 682%

Go to www.billboard.biz for complete ¢hart data
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CURRENT ALBUM SALES
7 . 279Smilien
e 2217 miion ]
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Tille ATIST Titls

Year O1 The Gentieman

Circus

Fearless

The Greatest Songs Ot The Eighties

t Am.. Sasha Fierca | RRIE Carnival Ride |

8085 & Heartbreak The album bits 2 i ZAC BROWN BAND ) The Founcation |

million in sales this SO £
UNDTRACK

Qe ek, becoming Camp Roci ‘_q

Twilight oni¥ the second set ¥ TS WOW Hits 2009: 30 Of The Year's Top Christian Artists And s |

1558 P T e e i s s ) !
Freedom this year. Ll | s, e .

Wayne's “Tha KINS

High School Musical 3: Senior Year CarterH” s =3 = B coroc s 20zt 13580

VAl HINDER

UNVERSAUEN rSONY s Now:29 hefrst 1 AR R 20 ARSI ) Take 1t To The Limk |

DAVID COOK BARIUS AUG
130 DG (8.9 David Cack e L ket 31898 Loam To Live

A RAH BRIGHTMAN 1
Black tce 1] i d4t23aLs (1899 A Witer Syrmphory]

X:Ten

920 EXSONY WUSIC {14.95)

VO CELINE DioN |
(s s s (199818 The Promise ez L I — ¥y Love. Essential Colscton |

That Dont Make Mo A Bad Guy

Jo¥ To The World

And Winter Camo... The st caplures a oA Prospokts March (EP)
then-22-yea-okd
Winter Wonderland
_ TheatwrOfTheM Mlnd Pl i 3l )
Day & Age at the venue Nov. fEOUNDIRACK i Cadiliac Records ||

g Chinese Democracy Vol. 1 (1965-1972)" e Keaps Gettin Sstter A Decade Of Hits
i Svs2rtouEh (13 36) David Archuleta

2356 EAIGA (13 98) streets early
HARRY CONNICK, J What A Night! A Chrisimas Album

El
90,1068 s -
ELVIS PRESLEY . GEORGE STRAIT
%E SSATuson (175%) Christmas Duets expansive “hchives Troupsacur B
AVID AHCNULETA Fext vear, o BRO’ Jonas Brathers
g izmsow s
L H

pong Road To Revolution: Live At tion Keynes (8}

PINK
AATACE 38785204 (1898
JONAS BROTHERS

DLND 5 11359 ® A Litfle,Bit Longef
MILEY CYRI
Lovmusoti (mgay ®

{77
. @=n - The e
JENNIFER HUDSON
lucky Bth artist this | T2 62 47 ARISTA 630U (18.08) & Jannlfer Hudson §

yearto eam the MANNHEIM STEAMROLLER
tcer 85 80 BB v comurrone 2202 (7 56> CCe SN e

Funhouss

Breakout

Emeritus nnyanum rrlom, [+ SR e A Galbert Ghistmas: The Graatest Giti Of All
28 CASTING CROWNS she moyes lnto the AVID FOSTER
3 uw B S e SO s Peace On Earth 108100 for he frst L o S . it VAT Davd Fostor & PrendEg
ZeR 10 2 [ RASCAL PLATTS oo tase Greatest His Voluma | time (up 85%). - s & Only By The Nght
| B T A Lovely Way To Spand Christmas
5'?‘ 16 SRR s usniciran . szsroins insn & Ezeeniea) &

. THE :oum BASIE BIG BAND
ose fie.

P =il

Yo-Yo Ma & Friends. Songs Of Joy & Peace
08 CLISSIGAL 24414/50MY BUG MASTERRORKS (10.98)

VARIOUS ARTISTS
O eyt 15 o T Essential NOW That's What I Call Christmas

Fock N Roll Jesus Bl Adele’s four

Grammy Avward YOUNG JEEZY
ATV Bri Syt nominations, CILDEE st D1155670M5 11398 Toe Recssson
Incan\n ncludlng nods for BRAD PAISLEY ==

ARISTA NASHVILLE 26500158 (19.98)

E SUPKNOT
ROADAUNNER 617932 118.98) & All Hope Is Gone

-
i B n VARIOUS ARTISTS The Best Of NOW Thats Wnat | Call Musicl 10t Anniversary |
e

Love On The Insize 8 s1g of the year
and best new artst,

ikely aid her

Viva La Vida or Death And Al His Friends B} unErsAeso

 Death Magretic a debut'sincrease Safe Trip Home
o owore s ez (1890 33 Ringz e e s The New Game
SOUNDTRACK ) CELTIC WOMAN FET, THE HIBH KINGS 5 couic Family Chisimas (€7)

ECC 011459 (18
UNG Sugar Mountain - Live At Canterbury House 1968 ) hristmag
Rip: S AR 805, (2155 W) Glassic Chrntmas

The Christmas Collection That Lonesoms Song

Appearances by the

\adies of Celtic o T st o0 fiimers e

Lucky Old $un

i
= tesotd of the year,
E

All Wrapped Up! (EP) Woman on PBS . Spoaking Louder Than Befare
oo me o @& IR A —— ™

i We Sing We Dance. We Steal Things, @ :'rl:; :lﬁ‘:!s’(;:lla:‘:) . b R T (T The Ball Street Joumal " .

B e TR, il
o B - Tha Carter 1t B i ol L o et 55 ooy Covistmas Hoiosys
MANNNEIN STEAMROLLER Christmasville o ) LAY ANTEEELLUM Lady antebollum
ﬁs;:}smwknnnanos man soul [ = ER . Saving Aot

250D A 0w wus 08 Evolune R o e s Toe Greatest Joumey: Essenal ol |

GUOMS 2515 MLEYDRS 216110 A ONBRNE . 143
THAGE -1 m@enn 8
L0

i

Hiv
gi

SGiRNBORE . TE D
& n
BAVOCOOK . .10

BARRY MW move . e

180 | Goto www.biliboard.biz for complete chart data Data for week of DECEMBER 20, 2008 | CHARTS LEGENC on Page 165
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CHART GREETS PAIR OF PREVIEWS

The-Dream readies his sophomore album-—“Love & Money,” due Feb. 17—
with the single “Rockin’ That Thang” garnering his highest debut as alead artist
on Hot R&B/Hip-Hop Songs. At No. 64, “Rockin’ " bests the No. 65 bow of
“Faisetto.” which later peaked at No. 3 as the second of his three top 10s from
“Loveftate.” That album has sold 518,000, according to Nielsen SoundScan.

] Holiday previews his second disk, "Round 2,” with “It's Yours” at No. 73.
The singer scored a No. 1 single with “Bed” in summer 2007 and followed with “Suffocate.” which reached
No 2 in January. Holiday's return to the album charts is also set for February. ——Raphad George
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CONNECT WITH THE MUSIC INDUSTRY’S MOST IMPORTANT DECISION MAKERS

MARKETPLACE

For ad placement in print and online call Jeff Serrette 800-223-7524/|serratte@biliboard.com l

Call Benjamin Alcoff - Help wanted advertisment postings in print and online 646-654-5416/Ben.Alcoff@nielsen.com

REAL ESTATE REAL ESTATE

NASHVILLE ESTATE WITH APPROVED AIRSTRIP

STEAL THIS AT $1.6 MILLION

Sensational entertainment/executive estate on 20+ gentle
acres, 5 6 1/2 baths, fireplace, walk in
closets, 3 bars, mirrors galore, indoor and outdoor pools.
Indoor pool measures (40'x20’} with Jacuzzi, hot tub, loft,
sauna and wet bar in the master bedroom. Beauty salon,
massage room, 3 decks, indoor garage holds 7 cars, separate
maids apartment with separate entrance, approved airstrip
with hanger plus 2 other buildings (L51’ x W 51’) - {(L50.5 x
W 50.5) Suitable for recording studio, equipment storage and
% rehearsal hall or horses with room to spare. All 20 mins. from
Nashville airport.
Call 615-300-1960 TODAY!

Marco
9,051 Square Feet of
1

PERFECTION ON THE WATER

50 Feet of Dockage
Deep Water In Three Minutes
tered at $6,000,000
RE/MAX Realty Unlimited
Patrick McDonald
1 561 386 1060
1 877 349 5484

nd Floi
Luxury LIvIng Space

»

HATTAN RECORDING STUDIO|

Turn-key & Fully Outfitted on a Cobbled
Street in Prime Tribeca » $2,095,000
This 1885 5q ft. studio feats a 25 ft. x 25 it
contrat room with 12 ft. ceilings & a 15 ft
x17 ft. studio along with Iso Booth, office.
tounge and store room. Ideal for an artist
desiring top level private studio. Equip-
ment includes a Studer ABO Mark if 24
Track Tape Recarder, Amek Mozart Mixing
Console, Yamaha C3 Grand Piano & UREI
| 813 Monitors w unique mounting design
allowing for highest possible degree of
acousticat isolation

SCOTTALLISON, 5VP. 2127024087
DENNIS ST. GERMAIN . 212.702.4028

¢ of flw Prucorial Frod { stati SHeatns i,

npany of Atenca. (2 Equal Housing = artunn @ Prudemtial Douglas Elliman Rea Estate,

PRIVATE PIECE OF HEAVEN?

Over 21 acres with beautiful views ot
Mountain range close 10 rivers, lnkes,
snow skiing, boating and much moret
Located in Northerr Idaho close to
Canadian Border

2007 Custom Bultt Home. 3 bed 2 Bath
totaling 1670 square feet

Upper Fioor: Open Kitchen/Living Room
w/wood burning fireplace/
Master Bedroom w/master bah
Lower Floor: Daylight Basement finished
with 2 Bedrooms/1 Bath/TV-Rec
RoamvLaundry & Storage Room
Hardwood fioors throughout.
Beautitul open living room with views.
of pines and untinished pond.

Great for winter or summer get away
trom the hussle and bussle of the Clty.
Pertect toc 8 writees reirsat

Serious Inquirss Only. $404,500,00

Call [615) 268-5076

LOOKING FOR YOUR OWN

RECORDING EDUCATION
STUDIOS OPPORTUNITY

Fon SALE RECORDING ‘

STUDIO, BUILDING &
PARKING LOT
Jersey City, NJ 8,800 SF of sound |
proofed, state-of-the art recording
& rehearsal space Plus corner
parking lot with 4 room gutted 1
family. A bargain at $899,000. F
For the package.
(Build out alone $650,0001)

Call Bob De Ruggi "
- - * 48 credits to degree

201-617-7111

LEGAL SERVICES

ATTORNEY ADRIAN CRANFORD, 241
Main Street, Sulte 103, Hartiord, CT. 06105,
860-241-8050 -
wunw.cranfordfirm.com,

* Outstanding faculty, including
indusiry experts, and facilifies

+ 20 miles from New York City

WPUNJ.EDU/COB ¢« 973.720.2237

174 | BILLBOARD | DECEMBER
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home on the lake, @

what makes me successfult

Contact Kimberh

M. Poindexter at
kmpoindexter@earthlink.net or call 702-277-9970

HOT REAL ESTATE IN SUNNY LAS VEGAS

Las Vegas is soaring to unimaginable heights. A |
gorgeous condo on the golf course. your dream
beautiful mansion with the
willion dollar strip view, or that commercial
building for vour recording studic. | pay close
attention to my clients every need and thats

Private Recording Studio in Sausalite
FOR SALE: FULW EQUIPFED 4000 SO FT STUDID + nrrm?‘ﬂmm

LUXUNIDUS EWRATINE ENVIRINMENT $350.080

Protect mwed ONS"
& Personal Propeny

h a home emergency
generator system

Call 818-981-8829

MASTERING

tangerineMASTERING.com
Grammy winning CD mastering -
ontime - with original ABBEY
ROAD analog & state of the art
DIGITAL MASTERING 201-865-1000

www americanradiohistorv com

Mllarstudies com  415.391 500

HORSE FARMS
EAST AND WEST COAST
Low and High Prices
into the gazilions!
PETT PROPERTIES, Bkr.
212-581-6187
ANNAOGO1017@yahoo.com

MUSIC
MERCHANDISE

BUY DIRECT AND SAVE!
Whia ofher psopl a1 i ther pre
are slasting ours. GDs. P’ Baoks, Lasseis
o i Vo e o o e
Erensive lsings svalable
For free catalog cal (609) 890-6000
Fix (609) 6900247 of urite
Scorpio Music,
P.0.80x A Thenton, Ny 035410020

email: scorplomus@aol com
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IN-HOUSE CD * DVD ¢+ VINYL MANUFACTURING
300.S. ..‘..... $775.00 FEUTiEE
1000.S5..§1199.00

i ,...n..,. hriak
12~ VINYL PROMO
TOO Y2 vinvi $849.00 addirional (i $1.60 each
500 ¥27 vinvt $1,323.00 reor0iR $760.00
l 000 12 vinyt $1,939.00 mowsr - 5135700
ACKGE LU 11K w/ 10« WSTERNG UL ROCSSNG
T RSSO\ A Ly ekt SHRWEHER » QU TR 800D
“Ra NBO NBO RECORDS s, Contanicn
ver Caneg lark, CA 9304 - (8121 2801100
ot cordstom

Sockier &
oyt T
erwork, jowalbor, shrink:

=

BﬂGIﬂTﬂGE
SHION

Worldwide Distributors of Licensed:
ROCK & NOVELTY T-SHIRTS,
STICKERS, PATCHES, FLAGS & MORE!
Check out our website catalog:

WwW.backstage-fashion.com
or call for a free price list/flyer (dealers only):

800-644-ROCK

(outside the 1.8, - 928-443-0100)

NOTICES/
ANNOUNCEMENTS
B and G Music LLC

Congratulates this years
nominees!

Qur Label has some of the

PROFESSIONAL SERVICES

READY TO RECORD? HOW
ABOUT SOME FREE HELP?

Contact us toduy
and we'll send
you your FREE
Mastor Tape
Guldo that's full
of great recording
tips and tricks.

(888) &77-70LL

Billlsoard

HOWARD APPELBAUM

EDiTORAL DRCTOR
BILL WERDE
EpiToRIAL

EXECUTIVE EOITOR ROBERT LEVINE 546-
DEPUTY EDITOR Louis Hau
senioRr : Jonathan Cohen 46.651.5552, A
‘SPECIAL FEATURES EDITOR: Thom Duffy
INTERNATIONAL BUREAU CHIEF: Mark Sutherland 0
EXECUTIVE DIRECTOR OF CONTENT AND.

EROSAMRING FOR LATIN MUSIC D ENTERTAINMENT: Lala b
EXECUTIVE DIRECTOR OF CONTENT
SROCRAMMING FOR TOURING AND LIVE ENTERTAINMENT; Ray Waddell
EXECUTIVE DIRECTOR OF CONTENT AND
BROGRAMMING FOR DIGITAL/MOBILE: Antony Eruno (1)
SENIOR CORRESPONDENTS: Ed Christman

Donsue

TIDISC MAKERS®

CHICAGO EVENT ARCHITECT—

For a Holiday Party They'll Atways
Remomber, Call 8007628863 TODAY! 100°
Of Talernta To Entertain You
www.balioonogram.com

DUPLICATION/

REPLICATION

ED/DV - T-SHIRTS /APRARE - STICKERS/POSTERS

CRV‘YSTAJ._C&#‘\NR"

gad "f%ﬂ.ﬁ’lﬁ
25890 2951

MARKETING
WHITE EAGLE MUSIC PROMOTION:
PROMOTING RECORDING ARTISTS,

FILMS WORLDWIDE!
Now accepling for Representation. Booking.
Oistribution. Recod L and pubishing
deals. e promoton, and 8o advertssiig
Musiciim Conferences Ui Promation

Paul mats Hion
Gall Mitchen Chuek Tayta:

Tarn Ferguson

CORRESPONI ohu 2. ks Boyle 1 “ Hillary Crostey

Ho 3 Coriney Hrdios TrBe52
Mitchen petors 3 ion Tucker (200
< ). Steve McClure (4
Wollgang Spahr T Robert Thompsan

SILLBOARD,B12 NEWS EDITOR: Cheis M. Waish
BAL NEWS EDITOR: Andre Paine

T0R, SPECIAL FEATURES wagne Robins.
ASSOCIATE EOITOR, S7ECIAL FEATURES: Eie Nagy ¢
‘CONTRIBUTORS: Jim Bessman, Larry Blumenteld, Fred Branson, Chuxck Edy, Juliona Koranteng, Kerel Mason,

Geborah Evans brice. Paul Sexton. Stave Teaiman, Anostssis Tiouicss
SPECIAL PROJECTS MANAGER. Krlstina Tunzl

DESIGN & PHOTOGRAPHY

ART DIRECTOR: Christine Bower Wright  SENIOR DESIGNER: Grog Grabowy.
PHOTO EDITOR: Amella Halverson

CHARTE & RESEARCH
IMRECTOR OF CHARTS: SILVIO PIETROLUGNGO
ASSOCIATE DIRECTOR OF CHARTS: Raphacl Gearge

IOR CHART MANAGERS: Keth Cautlietd (710 &1 1

CHART MANAGERS: Bon Alln Antnony Cojombs.

¥ Docrace ] pe cRes/bnp Hop Kathe
W age Siivi

Eifboard 1101 100, Hot Digtsl Songs), A 1na wari. Londan. Gory Trust (1

Saatamootary, AGLI 19510, oan 10

Riax Vitouliy (|

CHART PRODUCTION MANAGER: Michael Cusson
 ASSOCIATE CHART PRODUCTION MANAGER: Alex Vitoulls
BILLBOARD RESEARCH MANAGER- Gordon Murrsy
DlemaL

VICE PRESIDENT, DIGITAL: JOSHUA ENGROFF.
DIRECTOR, MARKET DEVELOPMENT: Erlc Ward
MANAGER, MARKET DEYELOPMENT: Justin Warris

ADVERTISING SALES
VICE PRESIDENY, SALES/ASSOCIATE PUBLISHER: JEREMY LEVINE G-

44627
NATIONAL SALES DIRECTOR/DIGITAL 8 CONSUMER Dark Sentner i- %
DIRE /SINESS DEVELOPMENT & EAST COAST SALES. Clndy Mata
EAST yan Blefch 645514635
WEST CORST SALES ki Kaneko 2 99
Ajex Tonta 275

MANAGER OF SALES ANALYTICS: Mims Gomes ¢
ADVERTISING GOORDINATOR:  Alexandra Hartz &
MARKETING
LA cEmsoN 01
o Crbone 15 654

SENIOR MARKETING DIRECTOR:
EVENT MARKETING MANAGER:
MARKETING MANAGER: K

iR Malts Submen

im
FallWinter 200809, 800-839-1085.
ww whiteeaglerecords.ca

YOUR NEXT TWO HITS
and maybe more!
“BIG BUCKS” and “RUN FOR
OFFICE " Listen to FREE clips at
WWW.barrows. eom/music.html.
PLUS, call me about
‘potential lyrics
for some more hard-hitting songs
Call Robert Barrows,

L ELMARKETING DESIGN IANAGER. Xim
AUDIENCE MARKETING

AUDIENCE MARKETING DIRECTOR: FRANCES DAVIS

AUDIENCE MARKETING MANAGER (GROUP): Micholo Larsen

AUDIENCE MARKETING ASSISTANT MANAGER: Nidia Augustin

SUBSCRIPTIONS:

LICENSING, EVENTS & REPRINTS
DIRECTOR, BUSINESS DEVELOPMENT & LICENSING: ANDREW MIN =

OIRECTOR, LICENSING 8 CUSTOM MEDIA! Diane oriscon

3

MAGAZINE REPRINTS; Doug Kilne |

PRODUCTION
PROBUCTION DIRECTOR: TERRENCE C SANDERS

ADVERTISING PRODUCTION MANAGER: Chris De>
EDITORIAL PRODUCTION SUPERVISOR/QPS ADMINISTRATOR: Anthory T Stallinds
SYSTEMS/TACKMOLOGY SUPERVISOR, Sary Bctn

i Chicola,

Advertising, ‘ADVERTISING GRAPHIC ARTIST Ray Cariéon
650-344-1951

CALL US TODAY AND ASK ABOUT THE
BILLBOARD CLASSIFIEDS

INTRODUCTORY OFFER FOR NEW ADVERTISERS!
1-800-223-7524 or
jserrettefdbillboard.com

VICE SRESIDRNT/CHIGE OPERATING OFFICER: ANDY BILRAD
ECTOR. BILL FINTON
SEL: ARK SHLLE
DISTRIBUTION DRECYOR: Lo Sradfis
PERMISSIONS coonnmAvoR/Asswanr TO PUBLISHER Dans Barra 646654 4696
BILLING: Liza P
VICE PRESIDENT, MANUFACTURING AND DISTRISUTION: e Greg
VICE PRESIDENT. AUDIENCE MARKETING. Jodnne Whestiey
LEOARD OFFICES
LOS ANGELES: 5055 W

NEW YORE 70 Groaciua B Endeavour House 189
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iInMemoriam

Eddy Arnold

Country legend Eddy Arnold, 89, May 8 in
Nashville. Atnold is considered the top coun
try artistin terms of overall chart performance
in Billboard. The “Tennessee Plowboy” cnjoyed
pop and country hits, including “Make the
World Go Away” and “You Don’t Know Me.” He
notched 28 Billboard No | country singles be-
tween 1947 and 1968 and had 92 1op 10 hits—
including 67 ina row, more than any other artist.
He released his 100th album in 2005.

Hiram Bullock

Guitarist Hiram Bullock, 52. fuly 25 in New
York. After moving to New York and becoming
asession musician, Bullock recorded with such
artists as Sting, Billy Joel and Barbra Streisand
and toured with Miles Davis and James Taylor.
He was recruited by keyboardist Paul Shaffer
to play guitar in the World's Most Dangerous
Band on “Late Night With David Letterman”™
from 1982 until 1984, where he gained notori-
ety for playing barefoot. Bullock also was a mem-
ber of the “Saturday Night Live” house band.

Jheryl Busby

Fotriier Motowr president/CEO Jhery! Bushy, 59,
Nov. 4 1n Malibu, Calif. He started his music in-
dustry careeras u regional sales representative at
soul bastion Stax Records. In the early '80s he held
promotion posts at Casablanca, CBS, A&M and
Adantic. in 1984, he joined MCA Records as VP
ofits black music division, working with a raster
that included Patti LaBelle and New Edition. He
moved to Motown m 1988, launching the career
of Boyz [1 Men. Ten years latet, Busby became
head of the urban division at Dream Works
Records. He lcft that post in 2001 and was named
president of Def Soul Classics, a division of Def
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Jam Records, in 2004. Busby's most recent ven-
ture was (he estabhishment of Umbrella Record-
ings in partnership with producer Mike City.

Michael Campbell
Producer/reggae radia D) Michael Campbell
aka Mikey Dread, 54, March 15 in Connecticut.
Starting as a studio engineer/technician in the
*70s, Campbell became popular for his late-night
radio show “The Dread-the-Control Tower,”
which first aired in 1976 on Jamaica Broadcast.
ing Corp. His show—nbelieved to be the founda-
tion of dancehall music today—played strictly
dub musicand became extrermely popular. Asa
producer, Campbell worked with the Clash and
Guns N’ Roses guitarist |zzy Stradlin

Bo Diddiey

Rock legend Bo Diddley. 79, June 2, in
Archer, Fla. Diddley holds the distinction
of being the only musician in history to
have a specific musical beat. or thythmic
pattern, named after him. The “Bo Did-
dley beat” blends equal parts rock'n'roll
thythm and gospel shout i its “bomp, ba-
bomp-bomp. bomp-bomp? pattern, which
became an enduring staple of popular
music. Diddley was an early advocate of
fuzzy. distorted gultar sounds. which he
played ona homemade square guitar while
decked out in dark sunglasses and a black
hat. Similarly. his thythmic. boastful vocal
style predated rap by several decades. In
his heyday in the ‘50s, Diddley recorded
such seminal rock songs as “I'm a Man,”
“Who Do You Love?,” “Mona” and “Road
Runner.” In 1989, he was introduced to a
new generation of fans when he appeared
with sports star Bo Jackson in a humorous
TV ad campaign for Nike athletic shoes.

Klaus Dinger

Kraftwerk/Neu drummer Klaus Dinger, 61,
March 21. Dinger and guitarist Michael Rother
played with Kraftwerk in the early 70s before
opting to leave and form Neu Although that
group's three ulbums were not legally available
on CD in the United States until 2001, their
precise thythms and pre-punk minimalism
were a major influence on countless acts, from
Sonic Youth to Torteise and Stereolab. After
Neu, Dinger formed t.a Dusseldorf, which
achieved international stardom with such sin-
gles as “Silver Cloud” and “Rheinita.”

Danny Federici

Keyboard player Danny Federici. 58, April 17
in New York Federici met Briice Springsteen
n 1960, and they began performing together
in 1969 in the band Child. For years, the pair
played together in Jexsey Shore bands like Steel
Milland Dr. Zoom & the Senic Boom. Federici
quickly became an impottant force in the E
Street Band, providing a famed accordion solo
1o "4th of July. Asbury Park (Sandy)” and organ
selos on “Kitty's Back” and “Prave It All Night.”

Alan Gordon

Songwriter Alan Gordon, 64, Nov. 22, in Scotts-
dale, Ariz. Gordon co-wrote the Turtles’ “Happy
Together,” Three Dog Night's “Celebrate” and
other huts performed by Bobby Darin, the Right-
eous Brothers, Barbra Streisand, Alice Cooper,
Joe Walsh and Frank Zappa.

Jeff Healey

Guitarist Jeff Healey, 41, March 2, in Toronto.
Blind since infancy due to a rare form of can-
cer, Healey attracted local attention for his tal-
enton guitar, which he played laying across his
lap while seated. by the time he was a teenager.
His Arista debut with his jeff Healey Band,
1988’s “See the Light,” was a quick hit, and a
memorable role in the 1989 Patrick Swayze
film “Road House" followed. In recent years,
Healey transitioned to albums featuring early
jazz music from the '20s to the '40s.

Amos Heilicher

Pioneering independent distributor Amos
Heilicher, 90, Oct. 12, in Minneapelis.
Heilicher got his start in the music business
in his late teens as a jukebox service distribu-
tor in Minneapolis and before long moved into
the independent distribution business He
started the Musicland chain; had his ewn label,
Soma. which put out the Trashmen's “Surfin’
Bird”: and headed up the Pickwick retail/
wholesale/rackjobber/label operation

Odetta Holmes
Folk singer Odetta Holmes, 77, Dec. 2, in New
Yark. An influence on Bob Dylan, Joan Baez and
Harry Belafonte, Odettu interpreted songs spai-
ning the breadth offolk hislory on such acclaimed
albums as “Odetix Sings Ballads and Blues’ {1956)
and “Odetta Sings Dylan” (1965). She also per-
formed at the March on Washington in 1963, ce-
menting her place in the American civil rights
Odetta never stopped i d
performing, earning Grammy Awatd nomina-
tions for her 1999 album “Blues Everywhere [
Go” and 2005's “Gonna Let It Shine.” In 1999,
she received a National Medal of the Arts. Then-
President Bill Clinton said her career showed
“that songs have the power fo change the heart
and change the world.”

Pervis Jackson

Spinners vocalist Pervis Jackson, 70, Aug. 18
in Detroit The group signed with Motown in
the mid.'60s, where it released two top 40 hits,
including the Stevie Wonder-penned “1t's a
Shame " The band hit its stride with Atlantic
in the mid-'70s, scoring 14 top 40 hits Jack-
son, who was responsible for the Spinners' rich
bass vocals, became known to friends and band-
mates as “Mr. 12:45.” a play on the *12:45” lyric
he sang on the group’s 1975 hit, “They Just
Can’t Stop [t (Games People Play).”
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RayKane

Slack-key guitar master Ray Kane, 82, Feb. 27,
in Honolulu. Kane learned to play the ukulele
ata very young age and mastered the slack-key
guitar shorily thereafter. only taking a break to
serve in the Army during World War I1. By the
early '60s he was recording and petforming reg-
ularly and teaching students the tricks of the
slack-key trade.

Harold (Hal) Sanford Kant
Grateful Dead lawyer Harold {Hal) Sanford Kant,
77. Oct. 19. For more than 35 years, Kant bal-
anced the seeming contradiction of serving as
the principal lawyer/general counsel for the quin-
tessential San Francisco rock band, even though
he was a politically conservanive registered Re-
publican from New York Kant created and over.
saw the various corporations that managed the
Dead's business interests. His guiding hand
credited with preserving the band’s legacy and
its intel property, incl ipof
studio masters and publishing rights.

Barry Lederer

Djsformer Biliboard columnist Barry Lederer.
63, May 31 in New York. Lederer wrote Bill-
board's Disco Mix column from 1976 to 1982,
Fle also spent time at Graebar Sound, where he.
built sound systems for clubs all across the
United States. As a well-respected member of
the disco and Dj communities, he was a men-
tor to mary D[s and runway music consultants,

Sean Levert

Singer Sean Levert, 39, March 30, in Cleveland.
Levert joined his late brother Gerald and child-
hood friend Marc Gorden to form LeVert The
group's debut album, "1 Get Hot.” was released
in 1985, After his hrather left the group to pur-
sue his solo career, Levert found a new partner
last year and made efforts to revive LeVer, The
artist was serving a jail term of 22 months in
Ohio’s Cuyahoga County Jail for failing to pay
$89.025 in child support.

Israel‘Cachao’ Lopez
Cuban bass player Israel “Cachac” Lopez, 89,
March 12, in Miami. Fhis place in history 35 one
of *he creators of the mambo was forgotien for
decades before Iie was rediscovered and intro-
duced to a broad audience in the '90s. Pethaps
no other Latin music bass player was as welk:
known on a massive scale as Cachao (as he was
called), whoafter nearly 30 years in relatively ob-
scure exile was rediscovered by actor/musican
Andy Garcia. Garcia subsequently produced the
albums “Master Sessions, Vol. 17and *Vol. 2"
well as a documentary, all of which catapulted
Cachao to widespread recognition and fame.

Teo Macero

Record producer/composer/saxophonist Teo
Macero, 82. Feb 21, in Riverhead. N.Y. [nthe
early '50s, Macero began playing with Charles
Mingus and later released his own records
through Mingus and Max Roach's label, Debut
Records. In the late '50s, Macero joined Co-
Tumbia as a staff producer, working with such
jazz and blues greats as )... Johnson, Mahalia
jackson, Johnny Mathis, Thelonious Monkand
Dave Brubeck. Throughout the '60s and 705,
Macero worked with Miles Davis. producing
such :conic albums as “Bitches Brew." *lna
Silent Way” and “Get Up With 1>

YEAR-END DOUBLE ISSUE
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Miriam Makeba.

South Atrican vocailst Mirfam Makeba,
76,Nov. 9,in ttaly. Makeba rose to fame
as asinger with the Manhattan Broth-
ers in the '50s. She later formed her
group, the Skylark
cast of the now iconic musical “King
Kong.” I 1959 she starred in the anti-
apartheid documentary “Come Back,
Africa,” which led to a meeting with
Harry Beiafonte. He heiped Makeba
gain entry to the United States, where
she lived In exlle. Among her many
notable achlevements was becoming
the first African woman towina
Grammy Award, for best folk recard-
ing In 1966 with Belafonte for "An
Evening With Belafonte/Makeba."

Buddy Miles

Drummer Buddy Miles, 60, Feb. 26, in Austin.
Miles, often decked out in sequined clothes and
an enormous Afro, drummed on Jimi | fendrix's
landmark “Electric Ladyland” album before of-
ficially joining Band of Gypsys with bassist Billy
Cox a few months later. After Hendrix's death
on Sept. 18, 1970, Miles contributed drums to
a handful of posthumous Hendrix releases. He
spent time in jail in the late *70s and early '80s
on drug-related charges but returned to the spot-
light in 1986 as the voice for the hugely success-
ful Caiifornia Raisins claymation TV ads.

Mitch Mitchell

Drummer Mitch Mitchell, 62, Nov. 12 in Port-
land, Ore. Mitchell joined the Jimi Hendrix Ex-
perience in 1966, and, with late bassist Noel
Redding, staffed the formidable rhythm sec-
tion supporting Hendrix's era-defining guitar
work. He remained with Hendrix through the
Experience’s first breakup in mid-1969. By
year's end, Hendrix had formed Band of Gyp-
sys with bassist Billy Cox and drummer Buddy
Miles. although that band split in early 1970,
giving way to a heief reunion of the original Ex-
perience. After Hendrix died, Mitchell played
on albums featuring unfinished Hendrix ma-
tenal. He later played occasional gigs with Terry
Reid, Jack Bruce and jeff Beck, but rarely
recorded during the remainder of his career.

the

LeRoi Moore

Dave Matthews Band saxophonist
LcRoi Moore, 46, Aug. 19, in Los An-
geles. Moore helped establish the
Charlottesville Swing Orchestra in
1982. He joined DMB in 1991 after
Matthews rectuited him and drum-
mer Carter Beauford to record a deme
tape. His skill on a variety of woad-
wind instruments proved integral to
the band’s sound. highlighted on such
songs as “One Sweet World.” “So
Much to Say” and “Ants Marching.”

Ken Nelson

Capitol Records executive/producer
Ken Nelson. 96, Jan. 6 in Sormus, Calif.
During his 28 years at Capitol, Nel-
son produced hits for Merle Haggard,
Buck Owens and Hank Thompson,
whose “The Wild Side of Life” stayed
at No. 1 for |5 weeks. In addition,
Nelson worked with Ferlin Husky,
producing his 1957 hit “Gone.” as
well as Jean Shepard, Tommy Collins
and Wynn Stewart. In 1958, Nelson co-
founded the Country Music Assn. in Nash-
ville. In 2001, he was inducted into the
Country Music Hall of Fame.

Clyde Otis

Songwriter/producer Clyde Otis, 83, Jan. 8
1n Englewood, N.J. Otis’ first major break
came when his song “That's All There Is to
That” became a top 20 hit for Nat “King” Cole
tn 1956. The same year, Otis founded s own
publishing firm. Clyde Otis Music Group. In
1958, he became the first African-American
A&R executive of a major record label —Mer-
cury Records. In 1962, he became VP of A&R
at Liberty Records. Otis wrol€ or co-wrote
nearly 800 songs, recorded by Aretha
Franklin. Johnny Mathis. Elvis Presley. Bobby
Darin and Patti Page.

Earl Palmer

Session drummer Earl Palmer, 83, Sept. 19 in
Banning, Calif. Palmer took up the drums at
an early age and afier a stintin the Army dur-
ing World War 11, he returned to New Orleans,
where he joined the band of trumpeter Dave
Bartholomew. That led to regular session work
at Cosimo Matassa’s J&M recording studio,
where Palmer played on numerous classic
tracks by Fats Domino, Smiley Lewis, Lloyd
Price, Shirley & Lee and Little Richard. After
moving to Los Angeles in 1957, he played on
records by Ritchie Valens, Eddie Cochran, Ricky
Nelson. Bobby Darin, Sam Cooke, the Ronettes,
the Beach Boys, Ike & Tina Turner, Frank Sina-
tra and Mel Tormé.

Rob Partridge

Publicist Rob Partridge, 60. Nov. 26 in London.
Partridge was the founder/owner of London-
based music PR and artist management com-
pany Coalition Group. Partridge began his
industry career as a journalist for Music Week
and became the head of press at Island in 1977,
where he helped nurture UZ. He exited Island
1111990 t6 launch PR agency Partridge & Storey
with Neil Storey: the company, whose clients
include Tom Waits, Daniel Lanois and Billy
Bragg, became Coalition PR when Storey de-
parted in 1996

Mileposts -

Jerry Reed

Country stasfactor jerry Reed, 71, Sept. 1in
Nashville. Named artist of the year by the Coun-
try Music Assn. in 1970 and 1971, Reed had
three No. 1s: “When You're IHot, You're Hot,”
“Lord. Mr. Ford” and “She Got the Goldmine
{1 Got the Shaft).” By the late '70s, Recd turned
to acting, starring in “Smokey and the Ban-
dit": he later had a role in Adam Sandler’s 1998
film “The Waterboy.

Mike Smith

Dave Clatk Five singer Mike Smith, 64. Feb.
28.1n Buckinghamshire, England. One of the
most popular British bands in the United
States during the British Invasion, the Dave
Clark Five scored 19 U.K. top 40 hits, includ-
ing “Bits and Pieces” and *Glad All Over.” In
2003 Smith suffered a spinal cord injury that
left him paralyzed from the waist down,

Shakir Stewart

Def Jam executive VP Shakir Stewart, 34, Nov.
1in Marietta. Ga. In 1997, Stewart, Chris
Hicks and others founded the publishing com-
pany Noontime, which signed songwriters
Johnta Austin and Bryan-Michael Cox, among
others. Stewart wenit on to become senior VP
of creative/GM at Hitco Music Publishing,
where he signed Beyoncé. In 2004, Stewart
joined Def Jam as an A&R executive, then be-
came senior VP of the department. While
there, Stewart signed and nurtured rapper
Rick Ross and his biggest commercial suc-
cess. Young; Jeezy. This summer, Stewart suc-
ceeded jay-Z us head of Def Jam Records

Jon Stott

[ndependent promoter jon Stoll, 54, Jan. 12in
West Palm Beach, Fla. The New York native
began staging concerts in his teens, moving to
South Florida with his parents as a young man.
His Fantasma Productions grew inta one of the
largest independent promoters in the country,
surviving and thriving before. during and after
\he concert industry consolidation that changed
the business at the turn of the century. Stoll
was an outspoken proponent of the value of in-
dependent promoters and the negative impact
of high ticket prices.

Levi Stubbs Jr.

Four Tops lead singer Levi Stubbs Jr., 72, Oct.
17 in Detroit. Stubbs—born Levi Stubbles in
Detroit—gave voice to such enduring hits as
“Baby I Need Your Loving,” “I Can’t Help My-
self {Sugar Pie, Honey Bunch).” “Reach Out I'll
Be There” and “Bernadette.” The Tops have sold
more than 50 million records and racked up 45
chart hits for the Motown, ABC Dunbhill, Arista
and Casablanca labels. The group was mducted
into the Rock and Roll Hall of Fame in 1990.
Stubbs also provided the voice of Audrey 11, the
fan-eating plant in the 1986 film version of
the musical "Little Shop of Horrors.”

Sam Weiss

Wholesaler/label executive Sam Weiss, 81,
March 19, in Boca Raton, Fla. Weiss is most
closely associated with pairing with older
brother Hy {father of Zomba chairman Barry
Weiss) o statt the legendary Old Town record
labelin 1953, which helped launch the careers.
of the Earls. the Capris and Arthur Prysock. In
the late 50s, Sam Weiss started Win One-Stop.
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which he built into a powerhouse East Coast
wholesaler with help from his younger brother,
George. In the carly '80s, Weiss' one-stop be-
cime the first to jump into the video industry.

Jerry Wexler

Industry legend Jerry Wexler, 91, Aug. 15,
in Siesta Key. Fla. Wexler kick-started his
career as a Billboard journalist in the late
19405 and went on to cultivate the careers
of Ray Charles, Aretha Franklin and Led
Zeppelin while a partner at Atlantic Records.
161947, Wexler was hired at Billboard and
invented the term “shythm & blues” to re-
place the term "race records.” which was
then the name of the chart tracking such
music. Joining Atlantic in 1952, he signed
adistribution deal for Memphis-based Satel-
lite Records, which later becameknown as
Stax. As the ‘605 wore on, Wexler grew more
involved with producing and less with run-
ning Atlantic, although he was still closely
involved in signing Led Zeppelin, the J.
Geils Band and Donny Hathaway. He left
Atlantic for good {n 1975 but resurfaced two
years later and returned as VP of A&R for
‘Warner Bros, Records.

Norman Whitfield

Motown producer/songwriter Norman Whit-
field, 65, Sept. 16, 1n Los Angeles. Hired towark
in Motown's quality control department, he was
‘before long a member of the label's songwriting
team and was working closely with acts like the
Temptalions, Marvin Gaye und Gladys Knight &
the Pips and co-writing smashes like *I Heard
1t Through the Grapevime” with collaborator Bar-
rett Strong. Whitfield left Motown in 1973 to
form his own Whitfield Records. His biggesthit
from this era was Rose Royce's “Car Wash,” which
topped the Billhoard ot 100 in 1977

Richard Wright

Pink Floyd keyboardist Richard Wright, 65,
Sept. 15, in Britain. Wright and Syd Barrett
were the driving creative forces behind the
band's early psychedelic rock. He remamed an
integral part of the songwtiting process after
David Gilmour replaced Burrett in the spring
o0f 1968. During sessians for 1979's “The Wall,”
Roger Waters iried unsuccessfully to [ire
Wright, who stuck around to play on the sub-
sequent tour hut did not appear on the next
Pink Floyd album, 1983's “The Final Cut.” Wa-
ters quit the band shonly afterward, and Wright
returned, rTemaining with Gilmour and Nick
Mason for two rmore albums. In recent years,
he played on Gilmour's solo album, “On an Is-
land.” and toured as part of his live band. «
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