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Taylor Swift 
Overview Albums I Tracks 

¡ Videos Photos I Concerts 

©! Taylor Swift Videos 

1 -6 of42 videos [Next o 

Biography 

Taylor Swift has been singing 
all her life. motivated by her 
grandmother. who was a 

professional opera singer. 
She began performing locally 
around her town and county 
at the age of ten, and at age 
11 sang the national anthem 
before a Philadelphia_. 
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UPFRONT 
7 THINK GLOBAL, 

BUY LOCAL 
Independent 
retailers move into 
digital downloads 
with Thinklndie. 

9 6 Questions: 
David Goodman 

10 Latin 
12 On The Road 
14 Digital 

Entertainment 

FEATURES 
15 THE PUBLISHERS QUARTERLY 

Billboard charts publishers' success, from the 
market share of the big players to the "big 
ideas" that are expanding the value of songs. 

16 `SATURDAY NIGHT' SPECIAL 
Brad Paisley has waxed lyrical about brews, 
bros, love and ladies. Now he's getting 
personal. 

31 IL DIVO A smash global tour for "The 
Promise" brings the quartet back to the 
United States. 

MUSIC 
43 SUNDAY STYLES 

Taking Back 
Sunday changes 
members, 
switches genres. 

44 Global Pulse 
45 Reviews 
47 Happening Now 

IN EVERY 
ISSUE 

6 Opinion 
49 Over The Counter 
49 Market Watch 
50 Charts 
64 Marketplace 
65 Executive 

Turntable, 
Backbeat. 
Inside Track 

ON THE COVER: Brad Paisley photograph by Kurt Markus 

C[tIu:molar imminnimmimmummi 
SI=IEGIER ALL-STARS 
Bruce Springsteen, Dave 

Matthews, Tom Morello and 
others celebrated Pete 

Seeger's 90th -birthday 
concert at Madison Square 
Garden. Visit billboard 
.com /seeger for some 
performance clips and 
backstage interviews. 

TAKING I3ACK 
SUNDAY 
Read about Taking Back 
Sunday's new album and 
tour in this issue and then 
visit billboard.com /tbs to 
watch an exclusive behind - 
the- scenes look at the 
filming of the band's new 
"Sink Into Me" video. 
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IVIUSIC. & ADVI=R1 ISI NG 
Explore how music and 
advertising are intertwined 
with a keynote Q &A with 
Pharrell Williams and panels 
with Coca -Cola's Umut 
Ozaydinli, Cornerstone's 
Jon Cohen and Atlantic 
Records' Camille Hackney. 
More: billboardevents.com. 

Billboard 
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ON THE CHARTS 

PAGE ARTIST / TITLE 

BOB DYLAN / 
TOGETHER THROUGH LIFE THE BILLBOARD 200 50 

TOP CHRISTIAN 61 
JARS OF CLAY! 
THE LONG FALL BACK TO EARTH 

TOP COUNTRY 57 '. 

HOUNDTRACA/ 
HANNAH MONTANA: THE MOVIE 

TOP DIGITAL 52 
BOB DYLAN ! TH 

TOGETHER THROUGH LIFE 

TOP ELECTRONIC 61 ' THEF 
MAGA! 

TOP GOSPEL 61 , MARY MARY / 
:; THE SOUND 

TOP HEATSEEKERS 53 ELEPHANT / CAGE HE 

ELEPHANT CAGE THE ELEPHANT 

TASTEMAKERS 53 BOB DYLAN / 
TOGETHER THROUGH LIFE 

TOP INDEPENDENT 52 JASONA 
WIDE OPEN 

NDEAN/ 

TOP INTERNET 52 
BOB DYLAN R H I 
TOGETHER THROUGH LIFE 

TOP LATIN 60 
DON 

OMAR / 

TOP R &B /HIP -HOP 58 DECK ROSS / 
DEEPER THAN RAP 

git SINGLES PAGE ARTIST /TITLE 

THE BILLBOARD HOT 100 54 
THE BLACK O PEAS / 
BOOM BOOM POW 

WED 

HOT 100 AIRPLAY 55 
JAMIE FEATURING T -PAIN / 
BLAME IT 

HOT DIGITAL SONGS 55 
THE BLACK O PEAS 
BOOM BOOM POW 

WED 

ADULT CONTEMPORARY 56 JASON NIRAZ / 
i'M YOURS 

ADULT TOP 40 56 
THE FRAY / 
YOU FOUND ME 

HOT CHRISTIAN AC SONGS 61 
MATTHEW WEST/ 
THE MOTIONS 

HOT COUNTRY SONGS I 57 I JASON uDEAN / 
SAE B COUNTRY 

HOT DANCE CLUB PLAY Al THE PUSSYCAT DOLLS FEAT. SNOOP DOGG / 
BOTTLE POP 

HOT DANCE AIRPLAY 61 LADY GAGA / 
POKER FACE 

HOT GOSPEL SONGS 61 O WALKER & LFC / 
OULED OUT 

HOT LATIN SONGS 160 TITO "EL BAMBINO" / 
EL AMOR 

MAINSTREAM TOP 40 56 

MODERN ROCK 56 

HOT R &B /HIP -HOP SONGS 59 

ADULT R &B à 58 

58 

HOT RAP SONGS 58 

RHYTHMIC 58 

MAINSTREAM R &B HIP -HOP 

LADY GAGA / 
POKER FACE 

GREEN DAY / 
KNOW YOUR ENEMY 

JAMIE FOXX FEATURING T -PAIN / 
BLAME IT 

JENNIFER HUDSON 
IF THIS ISN'T LOVE 

JAMIE FOXX FEATURING T -PAIN / 
BLAME IT 

TI. FEATURING JUSTIN TIMBERLAKE / 
DEAD AND GONE 

JAMIE FOXX FEATURING T -PAIN / 
BLAME IT 

HOT RINGMASTERS 14 

VIDEOS 

KID CUDI / 
DAY N NITE 

PAGE ARTIST I TITLE 

BARBRA STREISAND / 
THE CONCERTS 

EMINEM / 
WE MADE YOU 

TOP MUSIC VIDEO SALES 56 

HOT VIDEOCLIPS 56 

THIS WEEK ON .biz 
ARTIST /TITLE 

TOP POP CATALOG #1 
BOB MARLEY AND THE WAILERS / 

LEGEND. THE BEST OF BOB MARLEY AND THE WAILERS 

TOP CLASSICAL #1 AMRN WITH O/ 
AMOORE 

TOP CLASSICAL CROSSOVER #1 IL DIVO / 
THE PROMISE 

TOP JAZZ # 1 
DIANA 

QUIET NIGHTS 

TOP CONTEMPORARY JAZZ #1 CHRIS BOttI l 
CHRIS BOTTT IN BOSTON 

SMOOTH JAZZ SONGS #1 
f,4 WAITING 

JOYNER 
'WAITING FOR YOU 

POP 100 #1 
THE BLACK EYED PEAS / 
BOOM BOOM POW 

TOP WORLD #1 
VARIOUS ARTISTS / 
PLAYING FOR CHANGE 

TOP DVD SALES #1 NOTORIOUS 

TOP TV DVD SALES #1 CAPRICA 

TOP VIDEO RENTALS #1 THE WRESTLER 

TOP VIDEO GAME RENTALS #1 X350: THE GODFATHER II 
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Radio To Pay 
Congress Must Act To Make Stations Compensate Performers And Labels 

BY JENNIFER BENDALL 

As we continue our push for a fair per- 
formance right on radio, we would like 

to pause to recognize just how far we've 
come. Our continued momentum in Con- 

gress is proof that it's past time to 
recognize the importance of fairly com- 
pensating the artists and musicians 
whose talent and hard work allows radio 
to generate billions of dollars in advertis- 
ing revenue each year. 

For every Bruce Springsteen, Tony Ben- 

nett or Enrique Iglesias who captures the 
imagination of music lovers, there are 
thousands of working musicians, back- 
ground singers and aspiring performers 
who are also talented, hardworking and 
dedicated to their craft. Even though they're 
not household names, we have all heard 
their music. And their passion -and their 
economic survival -are vital to the breadth 
and richness of American music. 

The "corporate radio loophole" that al- 

lows radio to play music without compen- 
sating performers leaves the United States 
in the company of such countries as North 
Korea, Iran and China. Almost all West- 

ern countries pay artists, as well as song- 
writers, for using their music on radio. 
To add insult to injury, U.S. artists don't 
receive performance right income from 
other countries because foreign artists 
aren't compensated stateside. They lose 
on both fronts. 

This loophole affects not only big stars 
like Paul McCartney and Mariah Carey 
but the thousands of session musicians 
and vocalists who aren't compensated 
when radio uses their music. 

For more than 80 years, the radio in- 

dustry has blocked efforts to compensate 
artists when their music is played over 
the AM and FM airwaves. During this 
time, music, technology and radio have 
all evolved, making this inconsistency 
even more glaring. But this loophole re- 

mains the same, denying artists their right 
to a fair performance royalty even when 
such newer music platforms as satellite 
radio and streaming audio compensate 
artists for the use of the very same music. 

We love radio, and we're not out to hurt 
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In the wake of the verdict against the Pirate Bay defendants a 

small stations. That's why the Perfor- 
mance Rights Act will provide accommo- 
dations for a vast majority of U.S. AM and 
FM music stations. More than three -quar- 
ters of the almost 9,000 U.S. music sta- 

tions will pay $5,000 or less to clear the 
performance right for all the music they 
play each year. 

We're also prepared to work with the 
smaller stations to build phase -in ramps 
to deal with the economic downturn. Yet 

despite calls from Congress for the par- 

ties to negotiate, the outgoing head of the 
National Assn. of Broadcasters, David 
Rehr, has never been willing to do so. 

We look forward to working with new 
leadership at the NAB -one that is more 
responsive to the bipartisan request from 
Congress to create a performance royalty 

that is fair to artists, musicians and la- 

bels, as well as radio itself. 
A fair performance royalty will im- 

prove not only the lives of musicians and 
performers but also the relationship be- 

tween broadcasters and artists. Let's face 

it: There's never a wrong time to do the 
right thing. - 

Jennifer Bendali is executive director of the 

musicFIRST Coalition, which works to 

ensure performers are compensated for 
their music when it's aired today and in 

the future on terrestrial radio. She has 

worked on music industry policy issues in 

Washington, D.C., for nearly two decades. 
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consensus has emerged that peer -to -peer services will eventually move 

toward " darknets," private virtual networks accessible only by invitation. 
Will darknets become the industry's new focus in the fight against piracy? 

4 3% Y Darknets are 

more 
ES: 

difficult to track, 
control and monetize, and represent 
a significant outlet for online piracy. 

NO: Darknets 
aren't widely 

used, and most 
individuals are unaware of how to 
: çç 'ss them. 

WRITE US. Share your feedback with Billboard readers 
around the world. Send correspondence to letters @billboard.com. 
Include name, title, address and phone number for verification. 

SUBSCRIBE. Go to billboard -biz /subscribe or call 

800- 658 -8372 (U.S. toll free) or 847 -559 -7531 (International). 
Letters should be concise and may be edited. All submissions published shall become the 
sole property of Billboard. which shall own the copyright in whole or part, for publication. 
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>>>WARNER 
LOSSES 
WIDEN 
Warner Music Group 
posted a net loss of 
$68 million, or 45 
cents per share, in its 
fiscal second -quarter 
ended March 31. That 
compares with a year - 
earlier loss of $37 
million, or 25 cents per 
share. The company 
booked $33 million in 
charges for such items 
as the declining value 
of investments in 
digital music startup 
companies Lala and 
imeem. Revenue fell 
by 17% to $668 
million. Digital music 
sales rose 6% to $173 
million, or 26% of total 
revenue in the quarter. 

» >EMI 
EARNINGS 
TRIPLE 
EMI Music has in- 
creased its earnings 
before interest, taxes, 
depreciation and 
amortization to £163 
million ($246 million) 
for the year ending 
March 31, 2009, an 
increase of 219.6% 
over its 2007 -08 
EBITDA of £51 million 
($77 million). Net 
sales increased 4% to 
£1.1 billion ($1.6 
billion); however, if 
currency fluctuations 
are excluded, sales 
declined 10 %, "slightly 
more than the 
contraction in the 
overall market," 
according to a 

company statement. 

» >BORDERS: 
RECOVERY 
MAKE TAKE 
YEARS 
A recovery in U.S. 
consumer spending 
on discretionary 
goods could take 
"many, many years," 
says the chief 
executive of No. 2 
bookseller Borders. 
"Our view 
increasingly is that in 
certain discretionary 
categories the total 
market has shifted 
down -depending on 
the category, by 
between 15% and 
25 %," Ron Marshall 
told the World Retail 
Congress. "It may be 
many, many years 
before we regain the 
spending levels we 
enjoyed just last year." 

HEY MR DJ 
Clear rations 

adapt to cuts 

STREAMING LIFE 

digital music assets 

OUT OF SYNCH 

music reality shows 

VEGAS DEALS 
ant opens big with 

McCartney, Bon Jovi 

RING ME UP 
Thumbplay extends 

ringtone sales to Web 

ith the recent 
launch of Think- 

Indie.com, the 
Coalition of Inde- 

pendent Music Stores is lead- 
ing a renewed indie charge into 
the digital download sector. But 
the mixed experience of indie 
retailers with download busi- 
nesses raises questions about 
whether the move will pay off. 

One of Thinklndié s advan- 
tages is that it's starting with 46 
partner retailers that belong to 
CIMS and the Alliance of Inde- 
pendent Media Stores (AIMS). 
Thinklndie had a May 1 "pre- 
launch" through links on the 
Web sites of CIMS and some 
AIMS member stores. CIMS, 
which owns and operates Think - 
Indie, will curate the site like an 
indie store, with a slant toward 
niche genres and away from 
mainstream hits, according to 
CI S executive director Michael 
Bunnell, owner ofthe Record Ex- 

change in Boise, Idaho. 
Each retail partner can open 

a customized page on the site 
to showcase releases recom- 
mended by its own staff. Retail- 
ers will receive an undisclosed 
cut of the revenue for each sale 
that originates from their page. 
They will also earn a part of the 
portion of sales proceeds from 
customers who access Think - 
Indie through a link on a re- 
tailer's Web site and from 
visitors who register them- 
selves as a customer of a partic- 
ular store. 

The initial incarnation of 
Thinklndie features track and 
album downloads from indie 
labels, with most releases sell- 
ing for $9.99 per album and 
$1.11 per track. Thinklndie has 
also signed a deal with EMI 
Music and is in talks with the 
three other majors, with the ex- 

pectation that all will come on- 
board, Bunnell says. 

RETAIL BY ED CHRISTMAN 

THINK GLOBAL, 
BUY LOCAL 

Independent Retailers Move Into Digital Downloads 
With Thinklndie 
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"I would argue that there is a 
hole in the online marketplace," 
he says, "and the indie store ap- 
proach is what's missing. 

AIMS founder Eric Levin, 
who owns Criminal Records in 
Atlanta, notes that CIMS allows 
any indie retailer to partner 
with Thinktndie. "They could 
have just did the store for them- 
selves," he says. 

Efforts by indie record 
stores to sell downloads face 
stiff challenges from the indie 
subscription service eMusic, 
as well as iTunes and Ama- 
zon's MP3 store, which give 
prominent placement to indie 
releases. The battle with other 
online retailers will be based 

Bricks and bytes: The Record Exchange in Boise, 
Idaho, and Thinklndie.com (inset) 

not just on catalog 
and price but also on 
which service offers 

the best search, discovery and 
user feedback features. 

To that end, Thinklndie will 
strive to offer unique content, 
including exclusives secured by 
CIMS' wholesale distribution 
company Junket Boy, Bunnell 
says. The site already features 
a selection of free tracks and 
multi -artist samplers. 

The site, and the pages of in- 
dividual retailers, will feature 
reviews and recommendations 
by store employees, as well as 
titles organized by "handpicked" 
categories, such as "Guitar Out- 
side" (Henry Kaiser, Nels Cline) 
"Math +Prog +Art" (the Olivia 
Tremor Control, Van Der Graaf 
Generator) and "Heavy Duty 

Rock" (Melvins, Mastodon). 
Thinklndie "is a very enter- 

taining Web site," Levin says. 
"The handpicked feature is very 
interesting. It captures the 
spirit of the indie record store." 

CIMS developed Thinklndie 
with the Brooklyn -based digital 
media company Tekked. "The 
core thing about the [Think - 
Indie] site is that [CIMS] is re- 
ally in the music business with 
years of history," Tekked co- 
founder lain Catling says. "We 
felt the love that they have as 
record store owners really corn- 
ing through in this project." 

Tekked also launched down- 
load stores for New York music 
merchants Other Music, Hal- 

cyon the Shop and Dance 
Tracks. But those stores have a 

mixed record of success. Other 
Music hasn't yet recouped its 
initial investment in its 2 -year- 

old download store at digital 
.othermusic.com, Other Music 
co -owner Josh Madell says. 

"It's hard to justify all the 
time we put into the store," 
Madell says. "We work hard on 
the features, reviews and how 
we position [music]. But it's still 

early and it seems to be picking 
up business. I feel like you got 
to do something different if you 
want to stay around." 

Similarly, Halcyon owner 
Shawn Schwartz says his 
75,000 -track download store hal- 

cyondigi.com, which opened 18 

months ago, is offto a slow start. 
But, like Madell, he says estab- 
lishing a download presence 
was important. 

"If all music buying is going 
online, we figured we had to get 
there," he says. "We are still 
unique in having all platforms 
-vinyl, downloads, in -store and 
mail order." 

Other prominent indie store 
merchants aren't convinced 
that downloads are a vital part 
of their future. Newbury 
Comics CEO Mike Dreese, 
who's long been skeptical about 
the potential for indie stores to 
make money through digital 
downloads, says he'll wait and 
see how Thinklndie does. 

Gallery of Sound VP Joe Nar- 

done says he doesn't think his 
brand can compete in the on- 
line marketplace. 

"If Amazon is the underdog 
going up against iTunes," he says, 

"where does that put us ?" 

Additional reporting by 

Antony Bruno. 

MOBILE: For 24/7 news and analysis on your cell phone 
or mobile device, go to: mobile.billboard.biz. 
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»>REHR OUT AS 
NAB HEAD 
David Rehr resigned 
from the National Assn. 
of Broadcasters, where 
he has been president/ 
CEO for the past three - 
and -a -half years. The 
50- year -old chief 
lobbyist for America's 
radio broadcasters will 
remain with the 
organization while a 

search for a re- 
placement is conducted. 
Meanwhile, NAB COO/ 
CFO Janet McGregor 
will work with Rehr to 
handle day -to -day 
matters, sources say. 

» >SONY TO 
BULK UP ARTIST 
SITES 
Sony Music Entertain- 
ment is bulking up the 
content available on its 
artists' Web sites, 
adding on- demand 
streaming and lyrics. 
Users will be able to 
stream songs from any 
participating Sony 
artist, as well as create 
customized playlists. 
Sony struck a deal with 
Gracenote to add lyrics 
to each site. It's the first 
time a major label has 
used the Gracenote 
program for its own 
Web sites. Artists 
participating at launch 
include Kelly Clarkson, 
John Legend, Ciara, 
Britney Spears and 
Michael Jackson. 

» >KYLIE 
MINOGUE PLANS 
FIRST NORTH 
AMERICAN TOUR 
Australian pop singer 
Kylie Minogue will tour 
North America for the 
first time on a six -date 
trek that begins Sept. 30 
in Oakland, Calif., before 
ending Oct. 11 at New 
York's Hammerstein 
Ballroom. Bill Silva 
Presents will produce 
the trek. Minogue, who 
is currently working on 
her 11th studio album, 
will perform May 8 on 
NBC's "Today." Tickets 
for the fall tour go on 
sale to the general 
public the weekend of 
May 15 and were made 
available May 7 to 
American Express 
cardholders. 

RADIO BY MIKE STERN and JEFFREY YORKE 

REMOTE CONTROL 
As debt- strapped Clear Channel Com- 
munications continues to slash its pay- 
roll, pressure is mounting on many 
stations to use more syndicated and 
prerecorded programming from a new 
distribution system that the radio 
group unveiled in April. 

Clear Channel's "Premium Choice" 
initiative, which was announced April 
15 by Clear Channel Radio president/ 
CEO John Hogan, distributes program- 
ming featuring the broadcaster's top on- 
air personalities. The programming 
is preloaded with music logs and 
is designed to air on multiple sta- 

tions, where program directors 
are to add local weather, traf- 
fic, news and promos. 
This would re- 
move local 
program- 
mers from 
the majority 
of the music se- 

lection process, which 
is raising alarms among 
promotion executives in the 
recording industry. 

While Clear Channel 
originally pitched Premium 
Choice as a voluntary pro- 
gramming option, recent lay- 

offs at the company, including 
the elimination of another 590 
full -time positions April 28, have 
left some staff -depleted stations 
with little choice but to embrace it. 

Clear Channel officials wouldn't 
comment on how extensively the 
company would use Premium Choice 
and that uncertainty has raised 
concerns among recording industry 
executives that shared music pro- 
gramming will limit their ability 
to expose new acts. 

"The problems at Clear Channel 
are a big concern, because block pro- 

gramming can really hurt you," says a 

major -label promotion executive who 
requested anonymity. "I know of sta- 
tions where the music director was let 

go ... You lose the connections you had 
at those stations." 

An executive at a music marketing 
firm who also asked to remain anony- 
mous says the growing consolidation 
of music programming under Pre- 
mium Choice will reduce promotion 

opportunities. 
"The whole concept is ap- 

palling," the executive says. 
"Take [CHR /top 40 WDKF] 
Dayton, Ohio, for example. 
They've been forced to take the 
Clear Channel night pro- 

gramming, which runs 
from 10 p.m. to 6 a.m., 

then they run [syndi- 
cated morning 
man] Elvis Duran 

from 6 a.m. to 10 

More Clear Channel Stations 
Adopt Shared Music Programming 

CHR /top 40 WXKS Boston con- 
verted late -night and overnight 
shifts to Premium Choice program- 
ming in early May. 

"Essentially what this means is that 
music decisions for the weekday 
hours of 10 p.m. -6 a.m. and 
overnight hours on week- 
ends will be based out of a 

central Clear Channel 
programming hub," 
WXKS music director Jim 
Clerkin wrote in an e-mail 
to label reps. "Music will 
continue to be chosen locally 
for the hours of 6 a.m. -10 p.m., 
but obviously spin counts will 
change for each rotation." 

Premium Choice programming 
could have implications for Billboard 
charts, such as the Mainstream Top 40 

or Modern Rock charts, which are based 
on the total number of weekly `spins" 
or plays as measured by Nielsen BDS, 

if necessary." 
On -air talent whose programs will be 

distributed through Premium Choice 
include WMIB Miami midday host 
Vanessa James for R &B /hip -hop sta- 

tions; WFBQ Indianapolis mid- 
day jock Laura Steele for 

classic rock; KASE Austin 
host Bob Pickett for 
country, WDCG Raleigh, 

N.C., afternoon host 
Randi West for adult 
top 40; and KTCL Den- 

ver host Nerf for modern 
rock. Based on the scope 

of the layoffs, their services 
will be in high demand. In some 

cases, such as adult R &B WVAZ 
Chicago, three slots are open after the 
station laid off its midday, evening and 
overnight hosts. 

Since January, Clear Channel has laid 
off about 2,500 employees, or 11.7% of 
its staff, as it struggles to generate 
enough cash flow to meet payments on 
the debt it took on as part of Thomas H. 

Lee Partners and Bain Capital Partners' 
leveraged buyout of the company last 
year. The company's financial challenges 
have been exacerbated by shrinking 
radio advertising. 

Moody's Investors Service dropped 
Clear Channel Communications' long- 
term debt rating by four notches in March 
due to what it believes is the "high prob- 
ability" that the company will violate a 

loan covenant later this year, requiring a 

restructuring of its debt. For similar rea- 

sons, Standard & Poor's Ratings Services 

placed the company's long -term credit 
rating on "credit watch" with negative 
implications, meaning that a downgrade 
of the rating is likely unless financial 
trends at the company improve. - 

M 
It defies everything radio was 

set out to be, because this 
will destroy opportunities 

for local content.' 
-A MUSIC MARKETING EXECUTIVE 

a.m., then [syndicated host] 
Ryan Seacrest from 10 a.m. to 

2 p.m. The [program director] 
does the afternoon show, and 
maybe they have their own 
evening jock. It defies everything 
radio was set out to be, because 
this will destroy opportunities 

for local content." 
In one recent example, 

Voice of America: WMIB 
Miami's VANESSA JAMES 

360 DEGREES OF BILLBOARD 

BILLBOARD LATIN 
MUSIC AWARDS 
SCORE HIGH 
INTERNATIONAL 
RATINGS 
The 2009 Billboard Latin Music 

Awards, presented by State 
Farm, garnered strong ratings 
in key international markets, 
according to the media re- 
search firm Ibope. 

The April 23 awards show, 

which Telemundo Internacional 

distributed to 34 countries in 

Latin America and Europe, 
aired in Mexico during prime 

time on El Canal de las Estrellas, 

drawing a 25.3% audience 
share. In Ecuador, the show 
aired on Red Telesistemas, gar- 

nering a 32.1% share. The show 

aired live in the Dominican Re- 

public and Panama, obtaining 
audience shares of 20.12% and 

16.6 %, respectively. 
"The Billboard Music 

Awards have become the most 
important music show in Latin 

America," Telemundo Interna - 

cional president Marcos San- 

tana said in a statement. "Year 

to year, Telemundo invests 
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according to Billboard director of charts 
Silvio Pietroluongo. 

"We are in the process of reviewing 
the extent of Premium Choice program- 
ming on each of our reporting Clear 
Channel stations," Pietroluongo says. 
"Billboard has longstanding policies re- 

garding the inclusion of syndicated net- 
works on our spin -based chart panels, as 

well as the amount of nonlocal program- 
ming a station is allowed to air. Adjust- 
ments to the respective panels will follow 

Additional reporting by Cortney 

Harding and Paul Heine. 

International stars: AKON (center), fl,inkecl by 
WISIN & YANDEL and AVENTURA, performs at 
the 2009 Billboard Latin Music Awards. 

great resources making its pro- 

duction values outstanding. 
This year we achieved pan -re- 

gional coverage though E! En- 

tertainment and the show was 

broadcast for free on TV Chan- 

nel 2 in Mexico, TV Max in 

Panama, ATV in Peru, SNT in 

Paraguay, Channel 10 in 

Nicaragua and Repretel in 

Costa Rica, among others." 
The 2009 Billboard Latin 

Music Awards, which 
Telemundo broadcast 
live in the United 
States from the 
BankUnited Center in 

Miami, also aired on 

broadcast and cable 
TV in Brazil, Argentina, 
Uruguay, Romania and 

Moldova. Finalists and 

winners are deter- 
mined by their per- 
formance on the Bill- 

board charts, as measured by 

Nielsen SoundScan and Niel- 

sen BDS during a one -year pe- 

riod from the issue dated Feb. 

9, 2008, through the Jan. 31, 

2009, issue. 
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QUESTIONS 
with DAVID GOODMAN 

CBS Corp.'s consolidation of its digital music assets into the newly christened 
CBS Interactive Music Group comes at a difficult time for advertising -supported 
streaming music. 

Internet radio is struggling with lower ad sales and higher music royalty rates. 
After doing the math, AOL and Yahoo decided last year to outsource their Inter- 
net radio operations to CBS. And CBS -owned Last.fm said in March that it plans 
to start charging for monthly subscriptions to its service outside the United 
States, the United Kingdom and Germany. 

Overseeing these properties is CBS Interactive Music Group president David 
Goodman, who was previously head of digital media and integrated marketing 
for CBS Radio. Goodman spoke with Billboard about what the new music group 
means for users, advertisers and record labels. 

What effect will the reorgan- 
ization have on advertising? 
We have the ability to integrate and ag- 
gregate our assets to make it easier for 
advertisers to work with us, whether it's 
online, contests and promotions, events, 
touring. We'll be able to integrate Last.fm 
into our local sales packages. We haven't 
brought Last.fm to life locally around 
the sponsors we work with. We've done 
a really good job locally of integrating 
our ad sells and reselling AOL and Yahoo 
radio, but we haven't done that previ- 
ously with Last.fm. We'll look to our local 
sellers to be part of this initiative. 

et What does this mean for partners 
likeAOLandYahoo? 
It's business as usual, but hopefully 

we'll become an even more important 
part of the advertising business. We 
have a great relationship with both 
AOL and Yahoo. 

What about users? Will they have 
any new services or capabilities? 
Clearly we'll see a lot more integration 
of Last.fm in a number of things we're 
doing with our music sites across the 
country. Last.fm really creates unbe- 
lievable experiences for people who care 
about music. Tapping into that will be 
one of the things that will differentiate 
our sites from other players in the local 
market. You'll start seeing more distri- 
bution of our content that our radio sta- 
tions produce every day. And one of the 
things we'll start to do is in a deeper 

way draft off a lot of the things we pro- 
duce locally every day and figure out 
ways to surface regionally, nationally 
and internationally. 

In terms of record labels and the 
music industry, what new opportuni- 
ties might there be? 

We have about 320,000 concurrent 
listeners at peak for our streaming 
radio platform in the U.S. That's big- 
ger than any cable network. We've 
had more than 4 million people 
download the AOL Radio iPhone 
app, plus more [who've] downloaded 
all the Last.fm apps. We have huge 
site traffic when you combine 
Last.fm's audience and our audience. 
For the music industry, it's an incred- 
ible opportunity to work together and 
service a substantial amount of 
awareness together than we might 
have been able to do separately. 

Are you talking about cus- 
tom promotional opportunities 
or an expansion of more general 
programs? 
There will be both. There are cer- 
tain things where you want to cre- 
ate an expectation that's delivered 
on a daily basis, but sometimes 
you kind of want to supersize with 
special events. We have the abil- 
ity to do a number of different 
things. Plus, we create at radio 
thousands of concerts a year, so 
that ability to leverage those live 
experiences and bring them to life 
through all the assets of the group 
is a special opportunity that any 

pure -play music company just doesn't 
have the ability to do. 

What's the mobile opportunity? 
At CBS Radio, about 7% of our audience 
is now streamed through an iPhone. 
We'll be launching more apps for virtu- 
ally every device over the next couple of 
months. We've invested a lot of time, 
energy and money around the ad -serv- 
ing element as well. We've been think- 
ing for a long time about how we 
potentially parse inventory and messag- 
ing through not only geo- targeting, but 
also by device. What we're spending a 

lot of time thinking about is creating 
and amplifying experiences and trig- 
gers and engagement and other oppor- 
tunities. It could be e- commerce things 
like ticketing into various apps, as well 
as deeper content engagement oppor- 
tunities built into the apps themselves 
in terms of streaming audio. 

BY GLENN PEOPLES 

Does Payola Pay? 
Audio Ads For Bands May Hit Wrong Note 

The Internet has always promised mar- 
keters the ability to reach fans directly 
and closely monitor the results of an 
ad campaign. The latest form of online 
advertising is pay- for -play Internet 
radio, which allows small bands to 
place songs in audio streams for a fee. 
But "Payola 2.0," as practiced by Jango 
and Last.fm, could be a tough sell. 

Payment for online radio play isn't ille- 
gal under the federal payola statute, 
which applies only to terrestrial radio sta- 
tions and their employees. Online radio 
is a gray area, since former New York 
State Attorney General Eliot Spitzer's 
payola investigations were carried out 
under state commercial bribery laws. For 
now, at least, it's a business strategy that 
allows bands to place their songs in 

streams relevant to their genre fora fee. 
Are such ads a good investment? 

The experience of the California band 
Color Theory could offer an interest- 
ing cost -benefit analysis. The band 
spent $300 to have songs played 
15,000 times. On May 4, when the 
band posted its results at the blog 
Music Think Tank, its material had re- 

ceived 6,518 paid plays that resulted 
in a 12% rate of "like" ratings -and 114 

fans. That's $1.14 per new fan. (Jango 
also pays performance royalties 
through SoundExchange, which will 
earn bands some money back.) 

Afterward, a message Color The- 
ory sent to those fans resulted in 35 
read messages, four replies and $20 
in direct sales. 

Last.fm runs a similar program 
called PowerPlay, which costs $100 
for 500 plays, $200 for 1,000 plays 
or $400 for 2,000 plays. The site in- 
serts the songs based on the "music 
similarity" of listeners' audio streams. 

So what are those fans worth? 
Jango's messaging system allows for 
restricted communications, although 
artists could almost certainly get bet- 
ter results if they could get fans' e- 
mail addresses. And the site contains 
"buy" links that can lead to sales, al- 
though not very many of them. 

A better metric could be the cost 
of getting a fan to the Web site of an 
artist, where a transaction could take 
place. If perhaps one -quarter of the 

opened Jango messages lead 
to such a visit -a fair but con- 
servative estimate -the cost 
per Web site visit would be 
$14.75. More could be at- 

tracted with repeated e- mails -but 
some fans could be of less value, ei- 
ther because of their location or dis- 
inclination to purchase music. 

In comparison, a video overlay ad cam- 
paign would probably have better re- 
sults. A $300 spend on a $12.39 CPM 

1.1 L 
Cost of a new fan 

from a Jango audio ad. 

(cost per thousand) video overlay ad at 
MySpace Music would get 24,213 impres- 
sions and -assuming a 1.2% click- through 
rate -291 visits to the artist's Web site. 
(The average video ad CPM is $12.39, ac- 
cording to an August 2008 report by 
TubeeMogul. Warner Music Group got a 

1.2% click- through rate on its MySpace 
Video trial for a My Chemical Romance 
overlay ad.) In this example, each visit to 
the artist's Web site cost $0.83. 

Of course, the return on investment 

depends on what happens once the 
viewer gets to the artist's site. Only a 

small percentage of visitors would 
need to buy something to make up 
the $0.83 it costs to generate Web 
site visits from a video overlay ad. 

A fan acquisition cost of $1 -$2 is con- 
sidered acceptable, according to exec- 
utives familiar with music marketing. 
But that number varies according to 
what products an artist's Web site sells, 

how successful it is at generating de- 
mand for them and which ones can be 
acquired illicitly for free. Artists who 
tour frequently, for example, are better 
at maximizing the value of their fans. 
Jango listeners in other countries are 
almost certainly worth less as fans -es- 
pecially if an artist wants to sell tickets. 

The value of a fan can also depend 
on who pays for audio ads. A record 
label seeking a direct return on its in- 
vestment would only make money if 
a fan buys music, rather than a ticket, 
at least under a traditional label deal. 

In some cases, audio ads like the ones 
offered by Jango could pay off. It could 
be better for artists who would have a 

problem generating views -or listens -on 
another streaming site. But established 
acts will almost certainly be better off 
buying more traditional ads on sites like 
YouTube or MySpace. 
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» >SIRIUS XM 
LOSES SUBS; 
SALES UP 
Sirius XM Radio lost 
more subscribers to its 
satellite radio service in 
the first quarter than 
expected due to weak 
car sales. The company 
says its subscriber count 
declined by 400,000, or 
about 2 %, for a total of 
18.6 million. The net loss 
to common 
shareholders was 
$236.6 million, 
compared with $104.1 
million a year earlier. Pro 
forma sales rose 5% to 
$605.5 million but fell 
short of analysts' 
expectation of $646.5 
million. 

>>>`BILLY 
ELLIOT' LEADS 
TONY NOMS 
"Billy Elliot: The 
Musical" leads the Tony 
Award nominations, 
with 15, while Geoffrey 
Rush, Angela Lansbury, 
James Gandolfini and 
Jane Fonda are among 
the actors who received 
nods. The winners, 
voted on by 750 
industry professionals, 
will be announced June 
7. For a full list of 
nominees, go to 
tonyawards.com. 

» >GREEN DAY 
ANNOUNCES NY 
CLUB GIG 
Green Day will celebrate 
the release of its new 
album, "21st Century 
Breakdown," with an 
intimate club show -or 
two -in New York. The 
band will play Webster 
Hall May 19 as part of 
MySpace Music's 
concert series the List. 
As previously reported, 
the group will likely 
appear May 18 at the 
Bowery Ballroom as 
well. Although the latter 
concert is unconfirmed 
by the band's reps, MTV 
Germany is running a 

contest to win a trip to 
the show and the 
venue's calendar 
remains empty for that 
night. 

Compiled by Chris M. 

Walsh. Reporting by 
Antony Bruno, Monica 
Herrera, Andre Paine, 
David J. Prince, Reuters 
and Jeffrey Yorke. 

For 24/7 news and 
L.,. 

. 

analysis on your 
mobile device, go to: 
mobile.billboard.biz. 
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ForMore 
Than A Song 
Latin Music Reality Shows Struggle 
With Licensing Costs 

Reality shows are big business for Span- 

ish- speaking networks, with channels 
from Spain to Argentina profiting from 
formats like "Survivor" and "Big 
Brother." The same has been true for 
music reality shows like 
"Operación Triunfo," 
which have enjoyed huge 
success in Spain and 
Latin America. 

But Spanish -language 
music reality shows pro- 
duced in the United 
States have never at- 
tracted much of an au- 
dience among U.S. Latin 

viewers. And TV executives say that ef- 

forts to expand viewership are ham- 
strung by the combination of shrinking 
production budgets and what they say 
is the high cost of licensing music, 
which limits their ability to secure the 
use of songs they want to feature. 

"It is so costly to license each song, 
regardless of whether it was a hit or not, 
that the total monies that need to be set 
aside for licensing make the production 

costs go up enormously," says Cynthia 
Hudson, executive VP /chief creative of- 

ficer at Spanish Broadcasting System. 
Given the recording industry's strug- 

gles with falling sales, it's only appro- 
priate that synch fees 
have become a key rev- 
enue source for labels 
and publishers, says 
Margaret Rogers, VP 
of music affairs for Tele- 

mundo Network Group, 
which last year broadcast 
the music reality show 
"Letra y Musica." 

"The unfortunate thing 
is, production budgets have dwindled," 
Rogers says. 

While labels are increasingly will- 

ing to accept reduced performance roy- 

alties from TV producers in exchange 
for exposure and promotion, publish- 
ers are far more reticent, particularly 
when the channel or show in question 
is requesting use ofa hit song. 

Jorge Mejía, VP for Sony /ATV 
Music Publishing Latin American and 

.atin 
Nota 
LEILA 
COBO 

s 
TV personalities. Contestants on ` Letra y M sica 

U.S. Latin, says that publishers are will- 

ing to help labels and artists promote 
songs. "That doesn't mean, however," 
he adds, "that we ever approve or con- 
done of giving a song for nothing." 

Alejandro Garza, VP of the indie 
publisher Arpa, says he has passed on 
some synch opportunities because it 
wasn't worth it to allow use ofa song for 

a reduced rate. "When the songs belong 
to a writer who has high revenue, maybe 
it's not in his best interest," he says. 

Labels, and sometimes even pub- 
lishers, will drastically reduce perform- 
ance royalties and synch fees for the 
use of their music, usually in TV dra- 

mas, when it means invaluable promo- 
tion for a new artist or a promotion tied 
to a new album's release. 

But when it comes to reality or 
karaoke -style shows, TV producers usu- 
ally want to use established hits that 

audiences know. In these cases, while 
labels may be willing to compromise 
-as the exposure can spur sales -pub- 
lishers are far less willing to do so. 

There are ways for publishers and TV 

shows to come to terms, says Eddie Fer- 

nandez, senior VP at Universal Music 
Publishing Group Latin America. In- 

stead of asking for worldwide rights, 
which can raise a red flag with many 
publishers, he suggests negotiating 
scaled fees for shows that will air inter- 
nationally, with the tariff growing incre- 
mentally with each territory that's added. 

"My business is to administer the 
rights of my songwriters," Fernandez 
says. "I try to help and if they ask me for 
reductions, I go as low as I can. But you 
can't ask for the world for free." . 

For 24/7 Latin news and analysis, 
AVM. see billboard.biz /latin. 
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The Mexican songwriter /producer Armando Avila won producer 

of the year honors at Billboard's 2009 Latin Music Awards thanks 

to a string of pop hits that included tracks by Gloria Trevi, Luis 

Fonsi, La Quinta Estación, RBD, Playa Limbo and Ednita Nazario. 

Avila's blend of a distinct Mexican sensibility and universal pop 
appeal has enabled his productions to enjoy success across dif- 
ferent radio genres. He's now preparing albums for the Spanish 

pop singer David Bisbal and Mexico's Belinda, among others. 

Although you won producer 
of the year, you also wrote 
some of your charting 
tracks, including La Quinta 
Estación's "Que Te Quería." 
Do you require that your 
songs appear on albums 
you produce? 
No. I always pitch songs, but 
there are albums, like Fonsi's, 
where there isn't any song of 
mine. In the end, we all win if 
the right song leads the charge. 
With La Quinta Estación's first 
album, for example, I only col- 

laborated on one track. This 
time, I co -wrote the entire 
album with them. 

Do you consider yourself a 

writer or a producer? 
A producer. Although I'm pas- 
sionate about writing and I've 
had some important hits, my 
first priority is to have the artist 
sound good. 

How did you begin producing? 

I don't have formal musical 
training. My father played in 
a group called Los Babys [a 

Mexican pop /rock group in the 
'60s and '70s]. I grew up in a 

recording studio and began to 
play with my own group when 
I was 14 years old. I began 
working as an engineer at 15 

and began mixing albums. 
Then, in the mid -'90s, [the 
Mexican singer /songwriter] 
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Aleks Syntek gave me a shot 
at mixing his album, and I 

ended up producing him. 

Although you worked with 
La Quinta Estación and Na- 
talia Lafourcade, it was your 
work in 2005 with RBD's 
"Rebelde" that made you 
better -known as a producer 
and songwriter. 
I made that album in two 
weeks because the group had 
no time to record. They laid 

down the vocals in one week 
and I produced it in another. 
Honestly, I never imagined 
they would sell all those al- 
bums. I had worked with [the 
coed Mexican pop group] OV7 

and my notion was to expand 
on the idea ofa boys and girls 
band. I wrote the song "Em- 
pezar Desde Cero" and [co -pro- 

ducer] Carlos Lara wrote the 
" Rebelde" theme. When we 
were going to release the first 
album, I went to one of their 

Manning the boards: ARMANDO AVILA 

shows and saw their target au- 
dience. So, I tried to use lan- 
guage that spoke to children 
of that age. I spoke with [RBD 

member] Anais and she told 
me she needed to feel comfort- 
able singing the lyrics. So, it 

was a mix of reaching the au- 
dience but also allowing the 
singer to feel at ease. 

Your biggest hit last year 
was Fonsi's "No Me Doy Por 
Vencido," which was writ- 
ten in a 6/8 beat. You gave 
it a very Mexican touch and 
instrumentation. 
When I heard the beat, it 
reminded me of one of my 
father's best songs, called 
" Porqué," and that arrange- 
ment was my inspiration for 
"No Me Doy Por Vencido." My 

father's band began with gru- 
pero music and that's the 
music I carry in my blood. 
Fonsi s song and the music of 
La Quinta were perfect mate- 
rial to blend with trumpets 
and mariachi. 

What is your style? 
I'm 100% pop. And I think 
Latin pop is enjoying one of 
its best periods. I've never 
seen so many Latin tracks on 
Spain's charts. -Leila Cobo 

Nokia's 
Comes 
With Music 
Launches 
In Mexico, 
Brazil 
Nokia's Comes With Music 
service has finally hit Latin 
America, introduced April 29 

in Brazil and May 1 in Mexico. 
It allows customers to down- 
load unlimited tracks from the 
Nokia Music Store to their 
Nokia 5800 phone or to their 
PC at no extra charge during 
their first year of service. The 
store features 3 million tracks 
from all four major labels as 

well as independents. 
In Mexico, Comes With Mu- 

sic is launching exclusively 
through America Movil's Tel - 

cel, the country's dominant 
wireless carrier. The full price 
of the phone is 7,529 pesos 
($544) but it's available for 
less depending on the data 
plan. In Brazil, the service is 

exclusive to the carrier TIM for 
the first month, with the de- 
vice priced at 399 reals ($183) 

when purchased with a TIM 

unlimited data plan. Tratore, 

. .....:,' 
Nl-- ® ®_ .._ 

Som Livre, Deckdisc, ST2, 

Building Records and up 
Atraçao are some of 
the Brazilian indie labels that 
are part of the Comes With 
Music offering. 

Competition for over -the- 
air full -track downloads has 

been heating up in the region, 
with operator Movistar rolling 
out its revamped music store 
in Mexico and Colombia in re- 

cent months. Mexico's Telcel 

has its own Ideas Music Store, 

albeit without tracks from Uni- 
versal Music Group. 

Still, unlimited download 
plans like Comes With Music 

are rare in the region. Movistar 
launched a subscription serv- 
ice last year in Chile, although 
the downloads feature digital 
rights management restric- 
tions that render downloaded 
tracks unplayable once a sub- 

scription lapses. 
Another all -you- can -eat 

service, Sony Ericsson's Play - 

Now Plus, is expected to launch 

in Brazil in mid -June. 
-Ayala Ben -Yehuda 
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Bright lights, big city: The Joint at the Hard Rock Hotel and Casino in Las Vegas. 

Rock This ̀ Joint' 
Hard Rock's New Vegas 
Venue Debuts With 
Arena -Sized Grosses 

A new rock venue in Las Vegas is quickly mak- 
ing its mark in a highly competitive market. 

The new Joint at the Hard Rock Hotel 
and Casino -which replaces the old Joint 
-is drawing arena -level grosses with the- 
ater capacities. 

Consider these Billboard Boxscore num- 
bers from its first four shows: $233,101 for 
the Killers April 17, $138,264 for Avenged 
Sevenfold April 18, $832,334 for Paul Mc- 
Cartney April 19 and $801,708 
for Bon Jovi April 24. All sold 
out in minutes. 

The $60 million free- stand- 
ing venue is part of a Hard Rock 
Hotel expansion bankrolled by 
hotel owner Morgan Hotels 
Group that will add 1,000 rooms 
to the property. AEG Live has 
an exclusive six -year deal to pro- 
mote and book shows at the 
venue, similar to its deal with the Colosseum 
at Caesars Palace, referred to in this column 
as the House That Celine Built. 

"It's the greatest concert venue I've ever 
been to in my life," AEG Live CEO Randy 
Phillips says of the Joint. "It's the most flex- 
ible venue I've ever seen, with the best sight 
lines and the best sound." 

The Joint has a general- admission floor that 
can also go reserved, a VIP balcony on the sec- 
ond level and stacked balconies on the sides 
that AEG Live /Concerts West co- president 
John Meglen says were conceptualized 
around the prison motif of AC /DC's video for 
"Are You Ready." (Check out the clip on 
YouTube and you'll get the picture.) 

Patrick Berge, president of the venue de- 
sign firm Sceno Plus in Montreal and de- 
signer for the Colosseum, also designed the 
new Joint. 

"I said I wanted it to be like the old Joint on 
the floor, the first balcony to be pure, and the 
sides to be like that AC /DC video, with bal- 
conies down both sides of the hall," Meglen 
says. "It's an amazing rock'n'roll feel." 

The country artist Kenny Chesney played 

a sold -out show April 25, and coming up are 
Flight of the Conchords, Incubus. Wilco. 
No Doubt and a residency by Santana that 
begins May 27. 

The gross potential attracts heavyweights. 
"In Las Vegas we definitely get a higher ticket 
price, and when you put such big stars into a 

4,000- seater, it's like the ultimate experience 
for the fan," Meglen says. "The other thing, a 

real important point, is I want artists to look 
at this as an alternative to touring so they're 
not touring year after year after year. After a 

while, you start getting diminishing returns 
on that. We kind of proved with the Dion 

model that we can sit and do a 

residency and then she can go 
out and do the biggest tour she's 
ever done." 

The same AEG Live Vegas 
team that books the Colosseum 
runs AEG's Joint operation, 
headed by John Nelson, with 
booking by VP Bobby Reynolds. 
"The Colosseum is more about 
production shows with a major 

headliner, and the New Joint is about raw, 
rough, edgy rock'n'roll," Meglen says. 

The April 24 -26 weekend provided a vivid 
illustration of AEG Live's high -roller status 
in Vegas, when the company promoted sell- 
outs by Bon Jovi and Chesney at the Joint, 
Britney Spears at the MGM Grand Garden 
Arena and Cher at the Colosseum. 

"The average age of somebody coming to 
Vegas last year was 50.6 years old, so we're 
right in there on the boomers," Meglen says. 
"But there's also a younger crowd that 
comes in, and I want to make sure we keep 
the contemporary stuff in there -the 
Wilcos, the Linkin Parks, the Foo Fight- 
ers. And at the same time I really think Bon 
Jovi is a great example of an artist that can 
come in here and play the new Joint and hit 
both audiences." 

Meglen says projections are to book 200 
shows per year at the Joint, which should be 
even more active when the hotel's first new 
tower opens later this year. 

o nThe 
Road 

RAY 
WADDELL 
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.biz 
For 24/7 touring news 
and analysis, see 
billboard.biz /touring. 
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OXSCORE Concert Grosses 
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$3,148,660 
$95/$65 

$2,289,594 
$96 25/555 

$1,984,589 

$1,840,494 
$12/:_x/$81.25/ 
$51.25/527.25 

$1,770,757 
$99 50/554 50 

$1,616,699 
154 

$1,573,072 
$95 /$h 

ARTIST(5) 
Venue, Date 

Attendance 
Promoter 

BRUCE SPRINGSTEEN & THE E STREET BAND 
Wachovia Spectrum, 
Philadelphia, April 28 -29 

35,165 
two sellouts Live Nation 

CHER 
The Colosseum at Caesars Palace, Las 
Vegas, April 25-26, 28-29, May 2 -3 

22,44 2 six 
shows two 

24 
sellouts Concerts West /AEG Live 

THE DEAD 
Wachovia Spectrum 
Philadelphia, May 1 -71 

33,644 Live Nation 36,098 two shows 

THE DEAD 
DCU Center, Worcester, Mass., 25,625 Live Nation April 18 -19 27,400 two shows 

THE DEAD 
Izod Center, East Rutherford, 
N.J., April 28 -29 

21,673 Live Nation 25,047 two shows 

KENNY CHESNEY, MIRANDA LAMBERT, LADY ANTEBELLUM 
Pizza Hut Park, Frisco, Texas, 
May 2 lo 

25,0ut 26 
sel 

THE DEAD 
Madison Square Garden, New 
York, April 25 

18,266 

18,378 

ELTON JOHN & BILLY JOEL 
Fargodome, Fargo, N.D., May 2 20,573 

sellout 

The Messina Group /AEG Live 

Live Nation 

Jam Productions 

Greensboro Coliseum, 
Greensboro, N.C., May 2 

17,234 
19,462 

$1,542,602 
($l981,048 Canadian) Rexall Place, Edmonton, Alberta, 13,299 $146.01/548.67 March 7 sellout 

$1,399,562 
($1,801215 Canadian) 
$14724/548.56 

$1,375,250 
$9., 

$1,280,087 
$89/$65/$49.50/ 
$40 

$1,174,434 
$98/568 XL Center, Hartford, Conn., April 26 13ä1?3 

MTS e nipeg, 
ManitCentr oba, MarcWih 

n 
13 

Nassau Coliseum, Uniondale 
N.Y., April 24 

Greensboro Coliseum, 
Greensboro, N.C., April 12 

12,424 
sellout 

14,485 
14,6 

17,143 

AEG Live 

AEA i 

AEG Live 

Live Nation 

Live Nation 

THE DEAD 

$1,154,568 

$1,007,463 
$96.50/556.50 

$851,933 
$85/539.50 

$832,334 
$746/5496/5191 

$824,875 
$73/543 

$810,509 
(6545,970) 
$66.80/559.38 

$801,708 
$746/$496/$191 

$799,181 
(601,336) 
$79.74/$55.82 

$791,498 
(* 

$778,540 

THE DEAD 
Times Union Center, Albany, N.Y., 12,858 
April 17 13.730 

THE DEAD 
HSBC Arena, Buffalo, N.Y., April 21 12,125 

16.803 

Live Nation 

Live Nation 

Live Nation 

KENNY CHESNEY, MIRANDA LAMBERT, LADY ANTEBELLUM 
Cynthia Woods Mitchell Pavilion, 15,750 
The Woodlands, Texas, May 3 sellout 

PAUL McCARTNEY 
The Joint, Hard Rock Hotel, Las 3,829 
Vegas, April 19 sellout 

NICKELBACK, SEETHER, SAVING ABEL 
Target Center, Minneapolis, 
April 7 

14,075 
sellout 

SIMPLY RED, VALERIYA 
Manchester Evening News Arena, 13,445 
Manchester, England, April 5 sellout 

BON JOVI, ELECTRIC TOUCH 
The Joint, Hard Rock Hotel, Las 3,708 
Vegas, April 24 sellout 

IL DIVO 
Sportpaleis, Antwerp, Belgium, 11,809 
April 1 sellout 

IL DIVO 
Palacio de los Deportes, Madrid, 10,190 
April 4 sellout 

Live Nation, The Messina Group /AEG Live 

AEG Live 

Live Nation 

Kilimanjaro Live 

AEG Live 

Live Nation Global Touring, Live Nation Belgium 

Live Nation Global Touring, Live Nation Spain 

YANNI VOICES 
$125/555 Radio City Music Hall, New York, 9,607 

May 1 -2 11117 two shows 

$774,366 
(594,907) 
$80.70/$61.t8 

$769,234 
(570,864) 
$10780/$40.42 

$745,885 
$751$45/$40 

$743,428 
(6521,320) 
$5704 

$714,135 
(6486,680) 
$58.69 

$678,787 
(6468.465) 
$86.94/$4347 

$661,649 
$91.50/$71.50/ 
$51.50/$22 

$659,131 
(6457.765) 
$64.80/$5760 

$649,265 
(479.541) 
$201.74/$134.04 

$622,965 
$75/$40 

$611,431 
(£431.640) 
$56.66 

Metropolitan Talent Presents, MSG 
Entertainment 

IL DIVO 
Hartwall Areena, Helsinki, March 18 sello 

10,6ut 40 

IL DIVO 
PavilhSO Atlantico, Lisbon, 
Portugal, April 6 

13,014 
sellout 

THE DEAD 
John Paul Jones Arena, 
Charlottesville, Va., April 15 13.382 

11,430 

Live Nation Global Touring, Live Nation Finland 

Live Nation Global Touring, Ritmos e Blues Lda 

Live Nation 

METALLICA, MACHINE HEAD, THE SWORD 
Sheffield Arena, Sheffield, 
England, Feb. 28 

13,033 
sellout Kilimanjaro Live 

METALLICA, MACHINE HEAD, THE SWORD 
LG Arena, Birmingham, England, 12,167 
March 25 12,215 

Kilimanjaro Live 

IL DIVO 
LG Arena, Birmingham, England, 9,780 
Feb. 24 10.141 Live Nation Global Touring, S.J.M. Concerts 

KENNY CHESNEY, MIRANDA LAMBERT, LADY ANTEBELLUM 
AT&T Center, San Antonio, May 1 

12,606 The Messina Group /AEG Live 

SIMPLY RED, VALERIYA 
LG Arena, Birmingham, England, 11,115 
March 28 sellout Kilimanjaro Live 

IL DIVO 
Hala Tivoli, Ljubljana, Slovenia, 4,545 
March 27 4,989 

Live Nation Global Touring, Nomad, Mitja 
Prezelj 

KENNY CHESNEY, MIRANDA LAMBERT, LADY ANTEBELLUM 
Journal Pavillon, Albuquerque, 12,549 
N.M., April 23 15.0x14 Live Nation, The Messina Group /AEG Live 

METALLICA, MACHINE HEAD, THE SWORD 
Metro Radio Arena, Newcastle, 10,791 
England, March 3 Kilimanjaro Live 

nprece ente o ' op ' ower 
Introducing Joel Whitburn's 
Top Pop Singles 1955 -2008 - 12th Edition 
2 Books In 1... Now Includes All Bubbling Under Hits! 
Our Biggest TPS Ever...37,900 Titles by 7,800 Artists! 
Bigger, broader and better 
than ever, Top Pop Singles 

1955 -2008 -12th Edition 

includes every artist and 
song that made Billboard's % 
"Hot 100, "'Bubbling Under" 
and Pop singles charts. 

Hot New features 
All Bubbling Under titles 

#1s on Billboard's 6 other 
major singles charts ! 

Alphabetized Classics 

Duet and featured 
names shown exactly 
as on record label t - g .a ,, c 

Digital downloads 
. 

; " i 

and more! 

With Essential 
Chart Data 

Peak Positions 

Debut Dates 

Weeks Charted 
and more! 

See full book details, 
ordering information and sample 

pages at www.recordresearch.com 

Access MusicVault - The Complete Record Research Music Data Archives...Online and 
On Demand. View a Sample Search and Subscribe at www.recordresearch.com 

www.americanradiohistory.com

www.americanradiohistory.com


LI pI:R ÖNI UIGI'l'AL ENTERTAINMENT 

BY ANTONY BRUNO 

On Every Site A Ringtone 
A New Service Extends The Reach Of A Faltering Mobile Music Format 

Ringtone sales are dropping 
sharply but record labels and 
mobile content providers are 
doing everything they can to 

shore up sales. 
Several mobile carriers 

have begun offering a make - 
your- own -ringtone service 
from provider mSpot. Labels 
like Warner Music Group 
have explored bundling ring - 
tones with full -song down- 
load sales. And services like 
Myxer have even tried ad -sup- 
ported ringtones. 

Now, the mobile content 
provider Thumbplay has qui- 
etly unveiled a new service 
called OPEN Pro that allows 
labels to sell ringtones almost 
anywhere online without 
striking deals with each wire- 
less operator. OPEN Pro is an 
extension of a tool Thumb - 
play launched in September 
that allows unsigned artists 
to sell ringtones by upload- 
ing their content to the 
Thumbplay system. 

"It helps labels and artists' 
managers sell mobile content 
from the Web sites they man- 
age," says Thumbplay direc- 
tor of business development 
Mike Park. "It's basically a way 

for them to keep track of sales 
for all their labels, drill down 
into specific artists and track 
performance." 

Even when ringtone sales 
were still growing, the format 
faced two key distribution bot- 

tlenecks. The vast majority of 
sales came through mobile 
operators, which maintain 
complete control over which 
artists get prime placement 

DIGITAL 
MIX MASTER 

It's for you: A &M /Octone 
tested Thumbplay's new 

OPEN Pro system with 
HOLLYWOOD UNDEAD. 

on their crowded mobile en- 
tertainment menus. That in- 

evitably leads to a focus on 
chart -topping artists, at the 
expense of others. 

Bypassing the carriers and 
selling directly to fans brought 
its own set of challenges, most 
important of which was that 
ringtones have to be format- 
ted for each mobile handset 
and mobile network. 

Thumbplay is breaking 
through these logjams. It has 
agreements to deliver ring - 
tones to each mobile operator 
and has the ability to deter- 
mine the proper format based 
on the user's phone. It also has 
partnerships with music sites 
like AOL, MTV, Clear Chan- 
nel Online, MSN and iLike, so 

that tracks listed on these sites 
carry a "buy ringtone" link 
from Thumbplay. 

The new OPEN system al- 

lows labels to add that same 
buy link to any service that 
doesn't already have a deal 
with Thumbplay, including 
the artist's own Web site, Twit- 

ter and MySpace page. It also 
includes a widget creation tool 
that gives fans the ability to 
sell their favorite artist's ring - 
tones from their own blogs 
and social- networking pro- 
files. Labels can use the OPEN 
content management and data 
reporting system to track ring- 
tone sales across a variety of 
sites. Thumbplay hopes to add 
mobile full -track downloads 
to the OPEN Pro program in 
a few months. 

Thumbplay takes a cut of 
each sale. And while it sells a 

la carte ringtones, its primary 
business model is signing 
up fans to a monthly $10 

subscription plan 
through which 
users get credits 
that can be re- 

deemed for ring - 
tones, games and other 
mobile content. Labels get 
the same amount per ring- 
tone whether it's sold a la 
carte or downloaded through 
a subscription. 

To enlist the help of labels 
in growing its subscriber 
base, the OPEN Pro service 
pays labels a bounty for each 
new Thumbplay subscriber 
acquired through their art- 
ists' widgets. 

A &M /Octone tested the 
service late last year with a 

campaign for Hollywood Un- 

dead. Ringtones for develop- 
ing artists usually get little 
attention on carrier- controlled 

The "DJ Hero" game from Ac- 
tivision /Blizzard may not be out yet, but real DJs can 

get their digital spin on with the new DeeJay Trim 
4 &6 from Hercules. DJs can connect their laptop 
computers, CD players and MP3 players to the Trim, 

which then streams the audio from each to any 

connected speaker system. It also lets DJs mix the 
audio coming in from each source, as well as add 

voice -overs, blend in effects and samples, preview 
their creations and export finished files. The Trim 

features a number of configurations designed to 
prevent potential compatibility problems that lap- 

tops can have with stereo systems. It works with 
Windows XP, Vista and Mac OS X versions 10.4 and 

10.5. The DeeJay Trim is expected to be available in 

June and will retail for about $250. -AB 
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ringtone menus, so Rome 
Thomas, head of sales and 
artist development at the label, 

was looking for a "back door" 
of sorts to the mobile market. 
Using Thumbplay's widget to 
drive sales from the artist's 
site, as well as other social net- 

work outlets, was exactly what 
he needed. 

"Thumbplay gives me the 
opportunity to make an 
amount of mobile revenue via 

all of our Web surfaces," he 
says. "I'm always looking at 
how to be more competitive 
on the mobile side." 

As a result, the campaign 
saw an 8% conversion rate of 
those clicking through to the 
"buy ringtone" link and com- 
pleting a purchase, about four 
times the average. 

But Thomas says the bounty 
for new subscribers has 
proved to be the more inter- 
esting opportunity. 

"The bounty income was 
more compelling than the per - 
unit sales of an a la carte prod- 
uct," he says. "We're making 
a significant, very high dollar 
amount per acquisition, and 
we're also being paid on the 
back end for each piece of con- 

tent sold. This affiliate fee was 

higher than any other affiliate 
fee that I've ever seen from 
any of our online retailers." 

To date, ringtone sales 
have focused on mining 
more revenue out of radio 
hits. If programs like Thumb - 
play take off, the faltering for- 

mat may find some relief in 
the long tail. 

For 24/7 digital news 

bIZ and analysis, see 
billboard.biz /digital. 
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HULU WINS BRONZE 
During the month of March, 

Hulu ranked among the top 
three U.S. online video 
destinations for the first 
time, topped by only Google 
and Fox Interactive Media, 

according to comScore's 
Video Metrix service. Google 

accounted for 41% of online 
video traffic, the report 
says, with YouTube con- 
tributing more than 99% of 
the company's total share. 

Fox Interactive Media, which 
includes MySpace, was a 

distant second with 3% of 
online video traffic. Hulu 
came in third at 2.6 %, edg- 
ing out Yahoo, which came 
in fourth at 2.3 %. The news 

comes on the heels of 
reports that record labels 
are seeking to license high - 

definition music videos on 

the Hulu service. 

REMOTE STREAMING 
Microsoft's Windows 7 op- 
erating system will introduce 

a new feature called Remote 
Media Streaming, which will 
allow users to stream music 
or video stored on a Win- 
dows 7 PC running the soft- 
ware from another computer 
over the Internet. Microsoft 
didn't mention whether that 
feature will have any connec- 

tion to its Zune music service 

or portable device. 

BUZZ MEDIA 
SHAKEUP 
Buzz Media, formerly known 
as BuzzNet, is under new 
management. At the top, Ian 

Citron, former GM of Time 
Warner gossip site TMZ, has 

taken over as president. 
Anthony Batt, founder and 

former president, will take 
on the role of chief creative 
officer. Citron has served as 

an adviser to the company 
since August. In March, Buzz 

Media raised $12.5 million in 

venture funding. Universal 
Music Group is also an investor 

in the company. 
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TITLE 
LUG L ARTIST 

nDAY N NITE 
KID CUDI 

KISS ME THRU THE PHONE 
LOULrA BOY TELLEM FEATURING SAMMIE 

BLAME IT 
JAMIE EOM FEATURING T -PAIN 

BOOM BOOM POW 
THE BLACK EYED PEAS 

RIGHT ROUND 
FLO RIDA 

POKER FACE 
LADY GAGA 

DEAD AND GONE I . FEATURING JUSTIN TIMBERLAKE 

KNOCK YOU DOWN 
KERI HILSON FEATURING KANVE WEST S. NE -VD 

TURN MY SWAG ON 
SOUDA BOY TELLEM 

I LOVE COLLEGE 
ASHER ROTH 

Kid Cudi scores a No. 1 in his first time out 
as "Day N Nite" rises 2 -1. The Cleveland 

native becomes the first male lead artist to 
reach the top spot with his first hit since Flo 

Rida did it with "Low" in December 2007. 

THE CLIMB 
MILEY CYRUS 

NEXT TO YOU 
MIKE JONES 

GIVES YOU HELL 
THE ALL -AMERICAN REJECTS 

SHE'S COUNTRY 
JASON ALDEAN 

SUGAR 
FLO RIDA FEATURING WYNTER 

ALL SUMMER LONG 
KID ROCK 

TURNIN ME ON 
KERI HILSON FEATURING UL WAYNE 

HALO 
BEYONCE 

BIRTHDAY SEX 
JEREMIR 

WE MADE YOU 
EMINEM 

ased on master rtngtones sales data reported by Nielsen 
ingScan. a service of Nielsen MobileScan. Chart endorsed by 
TIA - The Wireless Association and Mobite Entertainment Forum MEF 
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ILLUSTRATION BY WESLEY BEDROSIAN 

At a time when copyright holders and technology 
companies are wondering how to collect small 

amounts of money from content used in different 
ways, it's interesting to remember that at least one 

business already does this: music publishing. And its 
pioneers figured out how to do this before the 

country had a highway, let alone an information 
superhighway. So perhaps it's no surprise that this 

seemingly old- fashioned part of the music business 
is thriving. Billboard has always recognized 

publishing as a crucial part of the music business. 
And our first Publishing Quarterly charts its success 

in new ways, from the market share of the big players 
(page 20) to the "big ideas" that are expanding the 

value of songs (pages 24 -28). e One thing that 
hasn't changed is the value of great songs, whether 

they're on records, radio stations or hard drives. And 
that value keeps adding up -on any platform. 

MAY 16, 2009 I www.billboard.biz ¡ 15 
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Brad paisley Has Waxed Lyrical About 
Brews, Bros, Love And Ladies. Now He's Getting Personal 

By Deborah Evans Price Photograph by Kurt Markus 

In a scene that evokes visions of a backwoods Brill Building, several 
of Nashville's top songwriters have retreated to a rural outpost to write 
what they hope will be the hits to dominate country radio for months 
to come. Their ringleader is Brad Paisley, who, with his co- writers, 
worked on songs for his new album, "American Saturday Night" (Arista 

Nashville), in the guest house on his farm outside Nashville. Paisley 
has horses, cows and a couple of ponds on the property, where Grand 
Ole Opry star and Paisley's friend Little Jimmy Dickens comes over to 

fish. "It's a great place to get away," Paisley says. "You're nowhere near 
Music Row. We called it `the dream factory' there for a while." The 
fruits of this labor can be heard on "American Saturday Night," which 
will be released June 30. The album's first single is "Then," which this 
week is No. 6 on Billboard's Hot Country Songs chart. Paisley has 
long been Nashville's sweetheart because of his ability to write both 
party songs and ballads perfect for radio. But thanks to the bucolic 
boot camp he and his songwriter friends went through, "American 
Saturday Night" is more reflective than anything he's done before. 
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"We often have artists that have major songs on their new 
albums, but that doesn't necessarily mean that they have 
made a great album," says Sony Music Nashville chairman 
Joe Galante. "That's not the case on Brad's 'American Satur- 
day Night.' He has a collection of songs that take you on a 

musical and lyrical journey, and the result is a truly great 
album. You feel his sense of confidence, joy and emotion on 
every track." 

Paisley is a consummate artist, involved in every aspect of 
his career -from touring to publishing (see story, below). He 

designed his last five album covers and creates the animation 
used on video screens at his concerts. Anyone who's tempted 
to dismiss him as a one -trick pony specializing in such frat 
boy anthems as his 2005 hit "Alcohol" or tongue -in -cheek so- 

cial observations like "Celebrity" would be underestimating 
the intellect behind the wit. 

Paisley is known in Nashville as a triple threat: a respected 
singer, songwriter and guitarist. But writing holds a special 
place in his heart. 

He puts a sense of fun and creative adventure into the new 
album's title track, "basically a party song," Paisley says as he 
sinks into a sofa at Blackbird Studios, a state -of -the -art facil- 

'The hard part about writing on the 
road is my road manager will say, 

"Sound check in 30 minutes!," and 
for the next 30 minutes you're 
not going to be able to think: 

-BRAD PAISLEY 

ity owned by Martina McBride and her husband, John. Clad 
in jeans and a T -shirt, Paisley isn't wearing his signature white 
cowboy hat and he boasts a thick head of dark hair that could 
make his follicle -challenged peers green with envy. Despite 
the fact that he and his wife have a 2- year -old son (William 
Huckleberry, aka Huck) and a new baby (Jasper Warren, born 
April 17), Paisley doesn't look like a sleep- deprived parent. He 
teems with enthusiasm to talk about his new work. 

SEA GAYLE CELEBRATES 10th ANNIVERSARY 
While Brad Paisley is best -known as an 

artist, he's also a partner in Sea Gayle 

Music, one of Music Row's most suc- 
cessful publishing companies. Paisley, 

producer Frank Rogers and songwriter 
Chris DuBois launched the company 
in 1999 as a co- venture with EMI Music, 

which provided financial assistance to 
the startup. Since then Sea Gayle has 

grown into an independent publisher 
with a roster of a dozen 
writers in addition to its 
three founders. 

In our 10 years, we've 
had 21 No 1s," says Du- 
Bois, who met Paisley in 

1993 when he was work- 
ing at ASCAP and Paisley 
was there as a college in- 

tern. "We just celebrated 
our 21st No. 1 [on Bill- 
board's Hot Country 
Songs chart] with the 
Darius Rucker single, 'It 
Won't Be Like This for 
Long.' I haven't had a 

chance to go back and 
count, but I think Brad's 
success accounts for 
about half of those. k 

We've been able to build 
a roster that has become 
very successful indepen- 
dent of Brad and we're 
really proud of that." 

The Sea Gayle roster includes Don 

Sampson. Jim "Moose" Brown, Tim 
Owens, Radney Foster and Chris Sta- 
pleton. Among its catalog are such hits 

as Trace Adkins' "You're Gonna Miss 

This." Alan Jackson's "It's Five O'Clock 
Somewhere." Garth Brooks' "Good 
Ride Cowboy" and Montgomery Gen- 

try's "Back When I Knew It All." 
Though Paisley, Rogers and DuBois 

are all involved in Sea Gayle, DuBois 

runs the company on a daily basis, and 

Paisley credits him with signing and 

nu ing the c any's writer 

u 

"Chris understands what makes a song 

great," Paisley says. "He understands 
what helps writers write that song. He 

understands the process. Writers need 

freedom, but at the same time they 
need to know that their songs are 
being pitched. We have two of the best 

pluggers ever to hit Music Row in Liz 

Sullivan and Mike Owens." 
They have crucial experience, Du- 

Sea Gayle world: from left, 
FRANK ROGERS, BRAD PAISLEY 

and CHRIS DuBOIS 

Bois says. as well as the knowledge 
that songwriting is a business as well 
as an art. 

"Our situation is unique in that the 
three partners in the company were 
all songwriters signed to the company 
when we did our joint venture with 
EMI." he says. "We were able to struc- 
ture it in such a way that we owned 
half of the publishing on everything 
that Brad, Frank and I had ever written 
s. we had a little catalo in place. 

Brad's first single on Arista was 'Who 
Needs Pictures,' which was a song that 
the three of us wrote together. We did 
have some overhead costs that first 
year, but we didn't have many. We 

didn't hire a full -time employee until 
our second year in business. We 

started making money in year one, 
but we didn't actually turn a profit and 
recoup our venture account until year 

three. That's still very fast 
for a young publishing 
company." 

When they launched 
Sea Gayle, other pub- 
lishers cautioned them 
it was a risky venture. 
"When we started the 
company, Brad was an 

unproven artist," DuBois 
says. "He hadn't had his 

album released yet, so it 

was kind of an unknown 
entity. We believed in 

the songs that we had 
written. Over the last 10 

years, there's no doubt 
that it's given us a huge 
advantage. There's a 

built -in outlet for our 
rr songs and there's a cre- 

ative relationship be- 
tween the three of us 

that's hard to duplicate." 
Sea Gayle is also planning for the 

future. The company recently moved 
to new offices where it can combine 
its business and creative sides. We 

bought two old houses and renovated 
them side by side," DuBois says. "It 
comes with the vibe and charm that 
only an old house can have. We fur- 
nished and decorated each room dif- 
ferently and hung art on the walls in- 

stead of awards. Our goal was to make 

the writer's house as nice -if not nicer - 
than the publishing offices. We want 
the writers to feel like a priority, not an 

afterthouht." -DEP 

" 'American Saturday Night' is a song about what hap- 
pens on a weekend in our country, under the guise of this 
melting pot and how really nothing is original here," he says. 

"We are all of some heritage, other than those who are Na- 

tive American, and it seems like it's all sort of washed up 
here on these shores as a best -of collection of what the world 
has to offer." 

Since debuting in 1999, the West Virginia native has recorded 
seven albums -five studio CDs plus 2006's "Christmas" and 
last fall's "Play," a mostly instrumental collection. His first two 
albums each sold more than 1 million copies, according to 

Nielsen SoundScan, and his career started to escalate with 
"Mud on the Tires" and "Time Well Wasted," which sold 2.4 
million and 2.3 million, respectively. 

Paisley's success at country radio is equally impressive. His 
second single, "He Didn't Have to Be," hit the top of the Hot 
Country Songs chart. Paisley has placed 20 singles in the chart's 
top 10, with 13 climbing to No. 1, including "We Danced," 
"I'm Gonna Miss Her (The Fishin' Song)," "Mud on the Tires," 
"When I Get Where I'm Going," "Ticks" and "Letter to Me," 

which spent four weeks at the top. His last nine singles have 
been chart- toppers. 

Digital sales have come along with Paisley's radio success: 
He's sold 7.8 million digital tracks, according to Nielsen Sound - 
Scan. His best -selling digital songs are "She's Everything," 
which sold 871,000, and "Whiskey Lullaby," at 807,000. 

"His songwriting has defined who he is over the years, more 
so probably than his guitar playing," says Jon Elliot, VP of mar- 
keting and artist development at Arista Nashville and RCA. 

"He's become one of the great young songwriters of this town. 
A lot of people look to him as a guy who can write a funny, 
lighthearted song like 'Alcohol' or a great love song like 'Then.' 
He covers all the bases." 

Accolades have followed his sales: Paisley has won three 
Grammy Awards and multiple honors from the Country Music 

Assn. and the Academy of Country Music, including two con- 

secutive top male vocalist trophies from CMA and three from 
ACM. "Time Well Wasted" was named album of the year by 

both organizations and Paisley has netted many other hon- 
ors, including multiple wins in the video category for innova- 
tive clips he masterminds himself. 

Often when a singer /songwriter becomes successful, writ- 

ing is the first casualty of his busy schedule. That's not the 
case with Paisley. 

"It's maybe easier in a sense," he says, crediting his col- 

laborators with stoking his creative sparks. "I rely on these 
guys that I trust like Chris [DuBois], Frank [Rogers] and Tim 
Owens, Kelley Lovelace, Ashley Gorley and Bill Anderson - 
all these guys that throughout the years have become fam- 
ily. It's truly just a team now. Certainly I would be steering 
the ship at this point, but it's a lot of us working hard toward 
the end product -I probably came up with a third of the ideas 
for the songs on this album, maybe more, and these guys 
brought in their own." 

Paisley says playing live gives him a feel for what works 
well with his audience. "I have the unique vantage point of 
standing in the center of that stage every night and looking 
out and seeing the very people that have become my fans," 
he says. "So I come off a stretch [on tour] with a handful of 
ideas I think will work. Then these co- writers of mine spend 
quite a bit of time gearing up for one of my albums. They'll 
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show up with a notepad full of potential ideas and out of a 

page of 25, we're lucky if one of them becomes a real song, 
but that's how it goes." 

Paisley also relies on help from his iPhone. "Using an ap- 
plication that you can buy that's a voice recorder, I had about 
30 things talked into it and I had another 30 things written 
into it in notes," he says. "I do a lot of things in the process 
of writing an album that I don't normally do. I'll go see more 
movies than I would normally see. I'll sit through the pre- 
views and have my iPhone out typing. That's the beauty of 
these things -you can be typing in song ideas as somebody 
says something." 

Paisley wrote most of "American Saturday Night" in 
Nashville. "The hard part about writing on the road is that we'll 
get in the middle of it and my road manager will walk in and 
say we need whatever or he'll say, 'Sound check in 30 min - 
utes!,' and then in the back of your mind you think, 'Wow, 

we've only got 30 minutes,' " says Paisley, who cites Mike Reid, 
Dean Dillon and Steve Wariner among his songwriting influ- 
ences. "The door shuts and for the next 30 minutes you're just 
screwed because you're not going to be able to think. That's 
how it is out there." 

Although Paisley has written most of his hits, he's open to 
songs he didn't write. "Whiskey Lullaby," his chart -topping 
duet with Alison Krauss, was written by Jon Randall and Grand 
Ole Opry star Bill Anderson. "When I Get Where I'm Going," 
featuring Dolly Parton, was a No. 1 penned by George Teren 
and Rivers Rutherford. 

"Waitin' On a Woman," written by Don Sampson and Wynn 
Varble, was originally featured on "Time Well Wasted." Al- 

though it wasn't a single during that album's run at radio, Pais- 
ley believed in the song and promised the writers it would 
eventually be a single. After his following album, "5th Gear," 
yielded four chart -toppers, he added 'Waitin' On a Woman" 
as a bonus track to a new version of the album, and the song 
went on to become his eighth No. 1. 

"I always thought it was a perfect song," he says. "That 
song deserves to be in the Billboard list of No. is. We needed 
to do that." 

Many in Nashville's songwriting and publishing com- 
munity appreciate the fact that Paisley and producer Frank 
Rogers are open to outside material. "There are certain 
artists that never cut any outside songs," Rogers says. "We 
have the best songs in the world in this town. Artists are 
crazy not to listen." 

Rogers says he, Paisley and label reps all listen to songs. 
"The best way to get on [a Paisley album] is to really do some- 
thing that Brad doesn't do," says Rogers, a friend of Pais- 
ley's since their days at Nashville's Belmont University. "The 
way that we've noticed the outside cuts, especially the out- 
side hits he's had like 'Whiskey Lullaby' and 'When I Get to 
Where I'm Going,' is that they're not necessarily what he 
naturally writes but are songs that really move him as an 
artist and as a human being." 

In looking for songs for the new album, however, Paisley 
and Rogers didn't find anything that trumped what he and 
his collaborators had written. "It just happened like that this 
time," Paisley says. "It's not like I wrote it all by myself. I've 
got a great team that's grown over the years." 

"There's definitely a thread on here of looking back 
some," Paisley says. "If the last album was looking back to 
high school, this one I look back a lot on who I became 
from a little boy on. You'll see it in 'If He's Anything Like 
Me,' which is about my son Huck and also Jasper. It has a 

lot of funny lines in it: 'I can see him right now /Knees all 
skinned up with a magnifying glass trying to melt a Tonka 

z truck.' Songs are certainly influenced by how I see the world 
now through a couple of other sets of eyes as well as my 
own." (Huck makes an appearance at the end of the song; 

g, Paisley sings, "If he's anything like," and Huck finishes 
the lyric, "me. ") 

Listening to the album, it's obvious that some will elicit a 

few laughs. Overall, though, it's a mature effort from an artist 
w with a wealth of life experience. "No one can make the album 

they made 10 years ago with a straight face," Paisley says. 

"There's two reasons: One is you change as a person. To be a 

true artist, I have to be true to who I am now and write that 
way. And the second thing is these are different times -I think 
it was Ben Franklin that said, 'May you live in interesting 
times,' and we do." 

"Welcome to the Future " -co- written by Paisley and 
DuBois -is, Paisley says without hesitation, his favorite song 
he's ever written. 

"We knew we wanted to talk about technology and how 
the world is changing," he says. "It's the hardest thing in 
the world to take the emotions I've had in the last six months 
and put them in a song, [including] having two boys now 
and thinking about them. That whole first verse just so res- 
onates with the world I grew up in and the world they're 
going to grow up in. They're two different places. I was think- 
ing back to the world my grandfather grew up in. In spite 
of some of the worst times economically that we've ever had, 
there's a feeling of hope and a feeling of pride." 

With this combination of realism and optimism, Paisley's 
album can't be classified as a downer. "I don't really deal with 
the darkness of these times musically as much as we look at 
the bright side," Paisley says. "When we chose to put out 
'Then' as the first single, that was on purpose. The one thing 
that you can find complete respite from in these times is true 
love. If you fall in love with some- 
body, then you're not even worried 
about your bills." 

Paisley hopes some of the new 
tunes will provide a little musical 
relief from the daily grind -and he 
wants his tour to feel the same way 
(see story, right). "I wanted to deal 
with the weekend scene in Amer- 
ica, which is what people are living 
for these days," says Paisley, who is 

booked by Rob Beckham at the 
William Morris Agency. "Those of 
us that still have jobs are living for 
Friday and Saturday. They are going 
to live it up." 

Paisley says fans will notice dif- 
ferences between this and his previ- 
ous albums. "We didn't do an 
instrumental, that's on purpose- 
we'll do one next time," he says, not- 
ing that there isn't a comedic skit this time around by the 
Kung Pao Buckaroos, an ensemble that includes Dickens, 
Anderson and George Jones. 

In marketing "American Saturday Night," Arista Nashville's 
Elliot says the label is capitalizing on the Fourth of July holi- 
day the week it comes out. "The album comes out the Tues- 
day before July 4, which happens to be a Saturday night," Elliot 
says. "We haven't locked in any concrete promotions yet but 
are talking to a lot of people about how we can create visibil- 
ity. Brad delivered a great album and a great album title. The 
timing fits together since it's the Tuesday before July 4. It's a 

marketer's dream." 
Elliot says Paisley will make national TV appearances lead- 

ing up to the album's release, including a June 16 perform- 
ance at the CMT Music Awards. "What's great about Brad 
Paisley is he has a very active fan base -both a traditional 
fan base and digital fan base," he says. "He attracts a young 
audience, and we're aggressively going after the digital side. 
Our campaign is focused around the album title and the 
early success of the single." 

With nine consecutive No. 1 singles, multiple male vo- 
calist trophies and studio albums that consistently go plat- 
inum, what's the next step in Paisley's career? "The 
obvious one is entertainer of the year," Elliot says. "We've 
always believed with his songwriting ability, his musi- 
cianship, his great tours and how he's able to sell tickets 
year in and year out, his success at radio and his great 
videos. He's one of the most well- rounded artists in any 
format. There's no doubt it's going to happen. It's just a 

question of when." 
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LIVE FROM 
EVERYWHERE, 
IT'S ̀ AMERICAN 

SATURDAY NIGHT' 
Few country artists integrate music and technology on- 
stage like Brad Paisley. One of the genre's most successful 
touring acts, Paisley delivers a live show with video that 
lets fans imagine they're seeing Alison Krauss onstage duet - 
ing with the singer on their hit "Whiskey Lullaby." 

Paisley's tour for "American Saturday Night" kicks off 
June 5 in Charlotte, N.C. Along with supporting artists Jimmy 
Wayne and Dierks Bentley, Paisley will play amphitheaters 
and major arenas, including an Oct. 21 show at New York's 

Madison Square Garden. 
"The premise of this tour is that every night is a Satur- 

day night, live from wherever we are," Paisley says. "The 
set features massive street lamps and a lot of technology. 
The first process in this whole tour is coming up with the 
show musically. We work it out from the opening song to the 
end and what feels like a great show without anything be- 
hind it; then we go and figure out how to do the content. 

Video helps the radio star: BRAD PAISLEY 

It's just a matter of having a great creative team." 
In first -quarter 2009, Paisley's video -intensive Pais- 

ley Party tour grossed $10.3 million from 22 shows with 
an attendance of almost 216,000, according to Bill- 
board Boxscore. 

During his show, Paisley uses video to punctuate his 

performances. When he sings "Celebrity," there's a "Gui- 
tar Zero" video segment that pits Little Jimmy Dickens 
against contenders Bentley, Bill Anderson and Taylor Swift. 
As he sings "The World," images appear of a custom Pais- 

ley bobblehead doll taking in sights across the globe, con- 
cluding with video content from the town he's in that day. 

Paisley credits Scott Scovill, the owner of the video equip- 
ment provider Moo TV, with creating the segment. (Moo 
TV also works on the tours of Lynyrd Skynyrd, Kid Rock 
and Shania Twain.) 

When Paisley and his band deliver an instrumental, fans 

are entertained by an animated video Paisley created him- 
self using Toon Boom technology. "It's not easy -it took me 

months to figure it out before I could actually put a little 
character on the screen and have him walk across it," he 

says. "It allows us to get away with the instrumental in the 
middle of a show. If it was just a dark screen behind it, I think 
a lot of people would be pretty bored." 

Paisley recalls John Lasseter -chief creative officer at 
Pixar and Walt Disney Animation Studios -coming to a 

show. "There was nothing for me more intimidating than 
that -having the greatest animator of our generation sit- 
ting in the audience," he says. "I felt like an idiot, but he's a 

good friend and I knew he'd say he liked it whether he did 
r n ." -DEP 
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EMI Prevails 

EMI MUSIC PUBLISHING kicks off 2009 the same way 
it began 2008: by capturing the largest share of first -quar- 
ter U.S. radio airplay among music publishers for the quar- 
ter's top 100 songs. 

During the three months ended March 31, EMI finished 
with a 17.69% share, up from 16.72% in fourth -quarter 2008, 
edging out Sony /ATV Music Publishing for the top spot on 
the first- quarter Top 10 Publisher Airplay chart. 

By capturing the largest share of airplay in the quarter, 
EMI displaced Universal Music Publishing, 
which had been the No. 1- ranked U.S. pub- 
lisher for the last three quarters of 2008. EMI 
had shares in 34 songs that finished in the top 
100 for the quarter, including Kanye West's 
"Heartless," the No. 1 airplay song; T.I.'s "Dead 
and Gone," featuring Justin Timberlake (No. 

5); and the Fray's "You Found Me" (No. 7). 
For a closer look at how music publishers 

fared by genre, Billboard also examined the 
first- quarter publisher airplay shares in rock 
and country. Universal Music Publishing was the quarter's 
top rock publisher with a 20.57% share, while Sony /ATV 
was tops in country with 14.65% share (see charts, below 
and opposite page). 

Radio airplay is calculated based on the overall top 100 
detecting songs from 1,608 U.S. radio stations monitored 
electronically by Nielsen BDS for the three months ended 
March 31. The Harry Fox Agency researches the publish- 
ers' splits for each song in the top 100 to calculate their 
share of those songs. 

Sony /ATV's second -place 
finish with a 16.88% share 
slightly improved on its 
16.26% share in the prior 
quarter, when it came in 
third. The company had a 

share of 26 songs in the top 
100, including Beyoncé's 
"Single Ladies (Put a Ring 

on It)" at No. 2; Taylor Swift's "Love Story" (No. 3); and Lady 
GaGa's "Just Dance," featuring Colby O'Donis (No. 4). 

Universal slipped to third place with a 14.87% share, 
down from 17.25% in the fourth quarter, although it had a 

share in the second- highest number of songs in the top 100 
with 31, including "Heartless," "Dead and Gone" and the 
No. 8 song, Ne -Yo's "Mad." It marked the third year in a 

row that Universal placed third in the March quarter. In 
2007 and 2008, Universal went on to capture the most share 

in the second, third and fourth quarters. 
Warner /Chappell Music Publishing placed 

fourth with a 12.64% share, up from 11.22% 
in the fourth quarter. Warner /Chappell has 
ranked fourth every quarter since the three 
months ended Oct. 31, 2007, when it came in 
second. In first quarter 2009, the company had 
a share in 29 of the songs in the top 100, in- 
cluding "Single Ladies (Put a Ring on It) "; 

"Dead and Gone "; the No. 6 song, T.I.'s "Live 
Your Life," featuring Rihanna; and Pink's 

"Sober," at No. 11. 
Warner /Chappell's share was more than twice that of 

fifth -place publisher Kobalt, which finished the first quar- 
ter with a 5.45% share, up slightly from 4.99% in the prior 
quarter. Kobalt, which finished fifth during the last three 
quarters of 2008, had a share of 10 songs in the top 100 for 
the quarter, including Britney Spears' "Circus" (No. 13) 

and Flo Rida's "Right Round" (No. 14). 
Bug Music /Windswept Holdings ranked sixth with a 

2.82% chart share, up from 1.97% in the previous quarter, 

Publi shers 
Place 

ED CH RISTMAN 

TOP 10 PUBLISHER 
AIRPLAY CHART 

RANK PUBLISHER NAME MARKET SHARE 

1 

2 

EMI MUSIC PUBLISHING GROUP 17.69% 

SONY /ATV MUSIC PUBLISHING 16.88% 

3 UNIVERSAL MUSIC 
PUBLISHING GROUP 

14.87% 

4 WARNER /CHAPPELL MUSIC 12.64% 

5 KOBALT MUSIC GROUP 5.45% 

6 BUG MUSIC/ 
WINDSWEPT HOLDINGS 

2.82% 

7 WORDS AND MUSIC 
COPYRIGHT ADMINISTRATION 

2.19% 

8 PEERMUSIC 1.92% 

9 GOO EYED MUSIC 1.90% 

10 WIXEN MUSIC PUBLISHING 1.66% 
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making its fourth consecutive quarterly market share gain. 
The independent publisher had shares in nine songs that 
ranked in the top 100, including "Sober" "Right Round" 
and Darius Rucker's "It Won't Be Like This for Long" at 
No. 32. Bug Music's chart share has been growing since 
first -quarter 2008. 

Words & Music Copyright Administration made the 
top 10 for the second quarter in a row, placing seventh, 
largely on the strength of Dierks Bentley's "Feel That 
Fire," the No. 34 song of the quarter, and Blake Shel- 
ton's "She Wouldn't Be Gone," at No. 42. The com- 
pany also had a share in Jack Ingram's "That's a 

Man" (No. 91). 
Peermusic returned to the top 10 in the first quar- 

ter, placing eighth with a 1.92% share, with four 
songs in the top 100, including "Single Ladies (Put a 

Ring on It)" and the -Dream's "Rockin' That Thang," 
the No. 27 song. 

Rounding out the top 10 were ninth -place Goo Eyed 
Music, with a 1.9% share for the first quarter, and 10th - 
place Wixen Music Publishing with 1.66% share, down from 
2.26% and 2.07 %, respectively, in the fourth quarter. Goo 
Eyed Music's sole share in a top 100 song was Jason Mraz's 
"I'm Yours," at No. 9, while Wixen's top performing songs 
were Leona Lewis' "Better in Time" (No. 40) and Saving 
Abel's "Addicted" (No. 45). 

T.I. was the top- ranking songwriter of the quarter, based 
on the airplay generated by three tracks he had a hand in 
writing: his hits "Dead and Gone," "Live Your Life" and the 
No. 21 song, "Whatever You Like." He was followed by 
James Gregery Scheffer, who had shares in "Whatever 
You Like "; the No. 18 song, Soulja Boy Tell'em's "Kiss Me 

Thru the Phone "; and the No. 46 song, Jim Jones & Ron 
Browz's "Pop Champagne," featuring Juelz Santana. 
David Siegel, the No. 3 songwriter, had shares in "What- 
ever You Like" and "Kiss Me Thru the Phone." 

Quarter masters: Hits by KANYE WEST, TAYLOR SWIFT 
and NE -YO (from left) generated considerable U.S. 
airplay in early 2009. 

OPIO SONGWRITERS 

3 

4 

5 

6 

7 

8 

ARTIST 

CLIFFORD JOSEPH 
HARRIS JR. 

JAMES GREGERY 
SCHEFFER 

DAVID SIEGEL 

TAYLOR SWIFT 

K. V. WASHINGTON 

9(tie) 

9(tie) 

JASON MRAZ 

LUKASZ GOTTWALD 

ALIAUNE 
`AKON' THIAM 

NADIR `REDONE' 
K H AYAT 

' STEFANI `LADY GAGA' 
GERMANOTTA 
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ACCOUNT THE PUBLISHING SPLITS AMONG SONGWRITERS FOR A GIVEN SONG, BUT RATHER DIVIDES CREDITS EQUALLY AMONG 
EACH LISTED SONGWRITER. I 
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MUSICAL SHARES 
Acquisitions and hits have caused sharp 
shifts in the four major publishers' quarterly 
share of U.S. airplay. 
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RANK PUBLISHER NAME MARKET SHARE RANK 

1 UNIVERSAL MUSIC 
PUBLISHING GROUP 

20.57% 1 

2 
2 WARNER /CHAPPELL MUSIC 19.03% 

3 
3 EMI MUSIC PUBLISHING GROUP 13.29% 

4 WIXEN MUSIC PUBLISHING 5.59% 4 

5 BUG MUSIC/ 
WINDSWEPT HOLDINGS 

4.57% 
5 

6 STATE ONE SONGS AMERICA 4.56% 6 

7 SONY /ATV MUSIC PUBLISHING 3.68% 
7 

8 UNDERACHIEVER MUSIC 3.43% 

9 CREEPING DEATH MUSIC 2.85% 
8 

10 CARLIN AMERICA 2.09% 9 
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PUBLISHER NAME MARKET SHARE 

SONY /ATV MUSIC PUBLISHING 14.65% 

EMI MUSIC PUBLISHING GROUP 13.32% 

UNIVERSAL MUSIC 
PUBLISHING GROUP 

9.81% 

WORDS AND MUSIC 
COPYRIGHT ADMINISTRATION 

WARNER /CHAPPELL MUSIC 

BUG MUSIC/ 
WINDSWEPT HOLDINGS 

INTEGRATED COPYRIGHT 
GROUP 

BIG LOUD BUCKS 

BEGINNER MUSIC 

10 KOBALT MUSIC GROUP 

7.34% 

5.64% 

5.14% 

3.99% 

2.92% 

2.78% 

2.65% 
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New 
Opportunities 

THERE ARE TWO rules for publishers looking to make a 

mark in the world's emerging music markets: think local and 
don't get too physical. 

According to IFPI, the digital sector drove 2008 recorded 
music trade revenue in China and India, which rose an esti- 

mated 8% and 6.3 %, respec- 
tively, although final value 
figures aren't yet available. 
Russia held its decline to 
2.4% while South Africa - 
the most mature recorded 
music market on the African 
continent -suffered a 7.2% 
decline, following five con- 
secutive years of growth. 

Market conditions for 
recorded music in all four 

regions may be in a state of flux, but each offers growth op- 
portunities in performance rights and digital -particularly 
mobile- revenue. 

"I don't see any growth in mechanicals from physical sales," 
says Andrew Jenkins, executive VP of international for Uni- 

APPLICABLE AUTHORS' RIGHTS: Mechanical and performance, 
including digital rights 
MAJORS ACTIVE: Warner /Chappell (through Hong Kong -based aft 

ate); EMI Music Publishing (managed by Virgin Records [India] Pvt. L 

Sony /ATV (licensed through Sony Music India); Universal Music Publishing (licensed) 
KEY COLLECTING SOCIETIES: Indian Performing Right Society (performance right) 

While a recent report by trade organization the Indian Music Industry suggests that 
recorded music sales will continue to grow by 3% annually for the next five years -it 
was worth $139.9 million in 2007 according to IFPI -the local publishing landscape 
is underdeveloped. 

IMI says around 70% of all music sales in India are of Bollywood soundtracks and music 
from the regional film industries. For most such songs, a producer hires artists, songwriters 
and composers for a one -off fee, and the finished master is sold to a label. 

While some composers receive voluntary payments from labels, there is little history of 
organized mechanical royalty collection, even for international repertoire not subject to 
Bollywood's way of doing business. Despite a strong copyright law based on U.K. legisla- 
tion, there isn't a collecting society for mechanical rights in India. 

"The Indian Copyright Act, while not perfect, clearly defines and protects the different 
rights," says Achille Forler, managing director of Mumbai -based Deep Emotions Publishing, 

a joint venture with Universal Music Publishing Group. "The problem lies in the way business 

is done and organized. To be successful, a publisher must bring something to the table and 
not be seen as another tax collector." 

Last year, Universal Music and Sony Music entered into a deal to pay mechanical royalties 
in India for all works represented by Deep Emotions. Jenkins says a deal with Warner Music 

is also imminent, while a representative for EMI Music says it is "in discussions" over a deal. 

Leading Indian label T- Series has also signed up, Forler says. 

While some major film companies, including Eros International and Reliance Big Enter- 
tainment, have launched music publishing arms, Forler says Deep Emotions remains "the 
only company collecting mechanical royalties on physical products in India." It also collects 
mechanicals for the 42 foreign publishers it represents in the territory. 

Many credit the rise of digital music with heightening aware- 
ness of copyright in India. The rise of independent labels 
dealing in other genres beyond Bollywood is also expected 
to increase recognition of intellectual property rights. 

"Indie labels can protect music publishing by giving 
artists a fair deal and transparent management," says 

Samiran Gupta, CEO of Delhi -based indie India Beat, 
which specializes in nonfilm music. "Negotiation [on 
rights] is a problem with bigger labels if you are not an 

established artist." 
But most executives agree that the 

market needs more companies like 
Deep Emotions before mechanical 
rights gain traction in India. 

On the performance rights front, 
the dominance of one -off fees for film music 

means there are few royalties for domestic 
artists, although the Indian Performing Right 
Society collects for international repertoire. 
Jenkins praises a recent "huge improvement" 
in its work. -Ahir Bhairab Borthakur 

CHINA 

versal Music Publishing Group (UMPG) in London. "But 
whether it's streaming or downloads, mobile digital services 
will have a huge impact in all these markets." 

In Africa, the status of copyright remains problematic. And 
while three of the territories profiled here have copyright laws 
protecting performance and mechanical rights, inadequate 
enforcement remains a frustration for rights holders. 

Still, publishers are generally confident that such issues 
will be resolved in the long term. And they're equally united 
in the belief that understanding the local culture is essential 
to operate in those markets -especially if the plan is to sign 
domestic talent. 

That means either finding strong local licensees or part- 
ners, Jenkins says. "You don't want just to be promoting your 
international catalogs," he says. "You want to be signing local 
repertoire, and to do that, you'd better have someone who 
knows how to do it." -Torn Ferguson 

APPLICABLE AUTHORS' RIGHTS: Mechanical and 
performance, including digital rights 
MAJORS ACTIVE: Warner /Chappell (affiliate); Et 

Music Publishing (affiliate); Sony /ATV (affiliate); L 

versal Music Publishing (affiliate) 
KEY COLLECTING SOCIETIES: Music Copyright Society of China (performance and 
mechanical rights) 

Know your rights: 
India Beat's 
SAMIRAN GUPTA 
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Fine China: UMPG's 
ANDREW JENKINS 

Publishing in China mirrors the rest of the local music 

industry: It has immense potential but comes with 
great frustration. "This is going to be a very sophis- 
ticated digital market," UMPG's Jenkins says. "But 
physical product just isn't going to work. Distribution 
of it is so difficult in a country that size." 

Statistics for the Chinese publishing market aren't 
available. But while the country's recorded music 
market was worth just $69.4 million in 2007 (the 
latest IFPI figures available), the opportunity offered 
by a nation of 1.1 billion people is clear. 

As in other developing markets, digital and mo- 
bile services are seen as the most enticing revenue 
possibilities, with mobile music accounting for 78% 

of digital sales in 2007, according to IFPI. 

"I'd like to see more," Jenkins says. "But we are 

starting to see real money come out of China in respect to digital. Mobile is a perfect solu- 
tion for the music industry in a country like China. China Mobile alone has something like 200 
million subscribers." 

China has an intellectual property law framework, but despite a few recent high -profile 
copyright violation cases, enforcement remains a problem. For performance royalties, 
broadcast tariffs are low, with Jenkins estimating that TV generates around $5 million an- 

nually for the music industry. 
The four major music publishers generally use their operations in Hong Kong as the hubs 

of their Chinese operations, although all have offices in the People's Republic. Prominent do- 
mestic publishers include the state -run People's Music Publishing House and the CRC Jian- 
ian music group, a joint venture between Los Angeles -based AIM Group and the state - 
owned China Record Corp. CRC Jianian recently launched a subpublishing arm, China Music 

Publishing, to "offer Western music copyright holders a safe haven within China's budding 
music publishing industry." 

But the labyrinthine nature of China's bureaucracy complicates normal publishing op- 
erations. For example, rights holders wishing to collect royalties from the Music Copyright 
Society of China need to establish an office in China capable of receiving such payments in 

Chinese yuan, not in foreign currency. And overseas companies hoping to set up stand- 
alone operations in China are also legally required to operate as joint ventures with local firms. 

New York -based Cherry Lane Music established a presence in China in the early '90s but 
recently decided to close its office in favor of a subpublishing deal with Japanese -owned 
regional publishing group FujiPacific. 

"This doesn't diminish our belief that China is a critical territory of the future," Cherry Lane 

CEO Peter Primont says, adding that the company expects to return "when the time is right." 
Jenkins insists that publishers need to take the long view." You're dealing with huge cul- 

tural change," he says. "But in the China of 20 or 30 years ago, we would have received 

nothing. They wouldn't have paid any international company, so we're seeing progress." 
-Steven Schwankert 
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AFRICA 

APPLICABLE AUTHORS' RIGHTS: Mechanical, p 

formance, digital (rights vary by territory) 
MAJORS ACTIVE: Warner /Chappell (licensed, 
covering 12 territories); EMI Music Publishing 
(affiliates in South Africa and Nigeria); Sony/ 
ATV (affiliate in South Africa, covering four to 
ritories); Universal Music Publishing (affiliat 
South Africa only) 
KEY COLLECTING SOCIETIES: Southern African 
ganization (SAMRO, performance rights); OND 
tional Office for Copyright and Related Right 
plinary public organization that includes perfl 
Moroccan Copyright Office (a multidisciplinar 
agement organization that includes performai 

If you're tempted to write off Africa's publishing rights 
industry, think again. CISAC's African affairs depart- 
ment says it will report a significant year -on -year in- 
crease in African societies' revenue for 2007, when the 
body's General Assembly meets June 9 in Washing- 
ton, D.C. 

CISAC's Johannesburg -based director of African 
affairs, Robert Hooijer, says the increase comes not 
only from traditional mechanical and public per- 
formance revenue. "The revenue streams from new 
media uses are definitely adding to the increases we 
are seeing in African CISAC members' revenues," he 

says. For now, South Africa, Algeria and Morocco re- 
main the strongest territories, with a combination 
of solid legislative protection and well- functioning 
societies ensuring local public performance income 
of more than 1 million ($1.3 million) in each terri- 
tory, according to Hooijer. 

Copyright law is also relatively strong in Botswana, 
Kenya, Ghana and Mauritius but the major publishers remain cautious of setting up of- 
fices outside South Africa. 

There are also signs that other territories are ramping up their infrastructure, raising 
hopes of a viable Africa -wide publishing market. Aside from its office in Johannesburg, 
Sony /ATV has a presence in North Africa through Riyadh, Saudi Arabia -based Rotana, 
which covers Morocco, Tunisia, Algeria, Libya and Egypt, as well as several Middle East 
territories. Warner /Chappell, licensed through Johannesburg -based Gallo Music Pub- 
lishers, covers South Africa, Namibia, Swaziland, Lesotho, Botswana, Zimbabwe, Zam- 
bia, Malawi, Kenya, Uganda, Tanzania and Mozambique. 

Ghana -based Kampsite last fall signed a co- publishing deal with peermusic to ex- 

E 

African royalty: 
ROBERT HOOIJER 

`New media uses are definitely adding 
to the increases we are seeing in 

African CISAC members' revenues.' 
-ROBERT HOOIJER, CISAC 

ploit the West African company's catalog internationally. As part of the deal, the two com- 
panies are working together to develop a royalty collection infrastructure in Ghana, 
with an initial focus on performance rights. 

Nigeria has been identified by CISAC as a market with "real potential" and EMI Music 
Publishing is licensed there through Lagos -based Kola Music Publishing. Local public per- 
formance society MCSN is affiliated with CISAC but has been hampered by the Niger- 
ian Copyright Commission delaying whether to give it a license to operate as a society, 
as required by the country's copyright law. 

Meanwhile, Johannesburg -based SAMRO, the most developed collecting society on 
the continent, is paying close attention to the rest of Africa. Leon van Wyk, executive GM 

of international affairs, says SAMRO is "gathering information and data, including sta- 
tistics on the legislative situation in African countries, in order to better plan the alloca- 
tion of our resources." SAMRO assists several societies, including Kenya's MCSK, with 
operational requirements. 

Sony /ATV's South African office collects mechanicals from local record companies on 
CDs exported to Namibia, Botswana and Mozambique, according to London -based 
Sony /ATV senior VP of international Guy Henderson. But as rampant piracy in coun- 
tries outside South Africa continues to hurt physical sales, most publishers are looking 
at income streams from public performance licenses and digital income. 

-Diane Coetzer 

THE PUBLISHERS 
QUARTERLY Q1 '09 

APPLICABLE AUTHORS' RIGHTS: Mechanical and performance, including digital rights 
MAJORS ACTIVE: Warner /Chappell (affiliate); EMI Music Publishing (licensed); Sony /ATV 
(affiliate); Universal Music Publishing (affiliate) 
KEY COLLECTING SOCIETIES: Russian Authors Society (mechanical and performance 
royalties) 

The Russian music publishing sector is divided between major international companies pri- 
marily representing Western artists and domestic companies focused on local acts. But 

since Russian artists generate much higher revenue, foreign companies are beginning to 
look in that direction. 

"In Russia, sales of domestic music are dominating," says Sergei Baldin, GM of SBA Music 

Publishing, which represents EMI Music Publishing in the region. "That's a cultural thing: 
People want to hear songs in Russian, and a rather small proportion of the population un- 
derstands English. A teenage girl from [Russian provincial city] Ryazan couldn't relate to, 

say, Lily Allen's songs." 
Under its partnership with SBA, EMI represents the Russian publisher's domestic catalog 

internationally. Warner /Chappell has a similar agreement with First Music Publishing. 

Olga Koznova, director of development at Universal Music Publishing Russia, says, "We 
certainly plan to work more with Russian authors, but we are going to do it gradually, as 

the proportion of counterfeit products in the market decreases." 
Koznova is optimistic about the Russian market's prospects for growth. "Collections have 

increased, especially when it comes to mobile content, which is now the No.1 source of rev- 

enues," she says. 

Anastasia Chirkina, general director of Sony /ATV's Russian office, says it has signed only 
a few Russian artists, although she notes that the Russian market is "much more developed 
than five years ago." 

New domestic publishers have recently emerged to compete with the majors and estab- 
lished Russian publishers, according to Dmitry Mayko, deputy general director of First Music 

Publishing. Some even represent international talent, such as Ikra Music, which has signed 
a domestic publishing deal with Russian electronica star Leonid Rudenko and his British 
co- writer, Alexander Perls. 

While official figures aren't available, Baldin estimates the total worth of the Russian 

music publishing market -performance, mechanical and digital royalties -to be between $150 

million and $200 million per year, although the economic downturn has had a negative im- 
pact on the sector. 

"The crisis has hit the music publishing business, especially when it comes to sales to 
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Developing market: 
Universal's OLGA KOZNOVA 

film and television companies and 
karaoke," Mayko says. "We are now 
setting our hopes on mobile and 
online sales." 

Piracy remains a problem in Russia, 

but publishers also face a number of 
challenges in collecting royalties. While 
many publishers choose to collect me- 
chanical royalties themselves, they still 
use the Russian Authors Society for 
performance royalties, despite com- 
plaints about its reliance on obsolete 
technology. The society didn't respond 
to requests for comment. 

But UMPG's Jenkins says the society 
is "moving in the right direction. There's 

a new, younger, forward -thinking team 
in there, and while it's got a way to go 
yet, you do see real potential." 

- Vladimir Kozlov 

Additional reporting by Tom Ferguson 
in London. 
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THE PUBLISHERS 
QUARTERLY Ql '09 

MOVING PICTURES 
Universal Is Focusing On Film Music-By Ed Christman 

AT A TIME when music publishers are facing the 
prospect of declining mechanical royalties, Univer- 
sal Music Publishing Group is focusing on another 
source of royalty revenue: its film and TV music ad- 
ministration business. 

"A logical area to focus on is our film and televi- 
sion catalog, because we have long had strength in 
this area from the early days of Universal Films," 
UMPG chairman /CEO David Renzer says. 

In recent years the company has expanded its 
film and TV library through a variety of deals and 
today UMPG either administers or has a publish- 
ing interest in the music from NBC Universal, Bea- 
con Films, Bravo, Canal Plus, CNBC, Celador, DIC, 
Focus Features, Fremantle, GreeneStreet Films, 
MSNBC, Pressman Film, Sci -Fi Network, Scholas- 
tic Entertainment, Telemundo, Trio, Universal Pic- 
tures, Universal Studio Entertainment, Viz Media, 
Volta, Working Title and Mike Young Productions. 

On April 1, UM PG also took over administration 
for Warner Bros. Entertainment (including WB Pic- 

tures), WB Television (which includes Warner -Olive 
Music, Warner -Barham Music and Warner Holly- 
wood Music), Lorimor Productions (including Mar - 
ilor Music, Roliram Music, Goldline Music, 
Silverline Music and Oakline Music), Castle Rock 
Entertainment (including Hazen Music, Beverly 
Drive Music and 335 Maple Drive Music) and New 
Line Productions (including New Line Tunes, New 
Line Music and New Line Melodies). 

Some music publishing executives see the 
Warner Bros. Entertainment deal as a "game 
changer" for the film and TV administration sec- 

tor, since the company's administration catalog now 
includes two major studios. 

"We are actively in discussions with other signif- 
icant players in this arena," Renzer says. "But, re- 

ally, the Warner Entertainment deal is the 
culmination of the strategy." 

The administration of catalogs, including the 
production music in TV and film soundtracks, ties 
into U MPG's strength in production music through 
its Universal Production Music Worldwide library. 
And the company's efforts in this area could be en- 
hanced by its investment in RoyaltyWindows, a pro- 
prietary system that helps track revenue on a 

market -by- market basis. For global deals, it elec- 
tronically registers songs with performance soci- 
eties around the world and provides cue sheets that 
list all the music in a production with reference to 
the scene it accompanies. 

In order to handle the catalog growth of TV and 
film copyrights, UMPG has "beefed up our staff," 
Renzer says. "So since we have identified this as 
important to our company, we have a large amount 
of our team focused on this." 

The effort is coordinated by executive VP of film, 
TV and synchronization worldwide Scott James and 
VP of copyright Ed Arrow with other executives in- 
volved in global administration. 

"One of our key strengths is having our own of- 

fices around the world -50 offices -and having 
people who deal with societies in each territory," 
Renzer says. "Having a global presence is very help- 
ful in income tracking and registration of TV and 
film copyrights." _ 

Making movies: Scenes from 'Gladiator' (above) and 'Milk,' both Universal Pictures productions. 
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Power trio: NIKKI JEAN (center) is flanked by 
Sony /ATV's JODY GERSON and MARTIN BANDIER 

EXPERIENCE PAYS 
Sony /ATV Pairs Newcomer 

With Legends By Gail Mitchell 

COLUMBIA RECORDS AND 
Sony /ATV Music Publishing are tak- 
ing a back -to- the -future A &R 
approach for the debut album by 
singer /songwriter Nikki Jean: 
They're pairing her with experienced 
songwriters. 

That doesn't sound especially bold 
-except that the songwriters include 
Burt Bacharach, Jimmy Webb, Barry 
Mann and Cynthia Weil. 

The Jean project is "publishing in 
action," Sony /ATV chairman /CEO 
Martin Bandier says. "Too often, pub- 
lishers wind up being passive, acting 
as a financial aid. That's OK, but it's 
only part of the job. The other part of 
the job is called 'artist development.' " 

Best -known commercially for 
singing and writing stints on Lupe 
Fiasco's "The Cool," the 25- year -old 
Jean is a member of the Philadel- 
phia -based indie hip -hop band Nou- 
veau Riche. She's also a popular 
YouTube fixture thanks to original 
videos she posts on her nikkijean- 
project channel. Despite her con- 
temporary vibe, however, Jean is 
deeply rooted in the classics. 

"My favorite writer is Irving 
Berlin," Jean says. Her other inspi- 
rations include James Taylor and 
Joni Mitchell. 

The concept for Jean's album grew 
out of her discussions with song- 
writer /producer Sam Hollander 
about everything from Cole Porter's 
middle years to the relevance of 
golden -age hip -hop. 

"I'd watch her light up when I re- 
lated stories about various sessions," 
says Hollander, whose diverse cred- 
its include Carole King and Gym 
Class Heroes. "Since I'm a guy who 
collected records like baseball cards 
and kept note of songwriters, I'd met 
a kindred spirit. The bulk of young 
artists have no knowledge of these 
writers, who are the foundation for 

what we do every day in music." 
Sony /ATV co- president Jody Ger- 

son says the company reached out 
to a handful of writers, and that set 
off a snowball effect. "As more peo- 
ple met and wrote with her, they 
were impressed and reached out to 
their friends to write with her," Ger- 
son says. "The project took on a life 
of its own." 

Jean expects to have 60 songs by 
the time she starts recording in Sep- 
tember. She's already written with 
Bacharach, Webb, Man, Weil, Carole 
Bayer Sager, Lamont Dozier and Paul 
Williams, and she has sessions sched- 
uled with Alan Bergman, Mike Stoller, 
Bruce Hornsby and Nile Rodgers. 

So far, Jean is receiving high marks. 
Motown legend Dozier calls her "one 
of the most innovative new artists I've 
worked with in a long time. She has 
a keen sense of melody and is a gifted 
lyricist with a soulful voice." 

Jean, who is managed by Bret Dis- 
end, says her classic- meets -contem- 
porary voyage has been a valuable 
experience. "I have never co- written 
this way," she says. "My first sessions 
were spent just learning how to be 
in the room with these awesome 
writers. Now I'm learning the bal- 
ance between tremendous respect 
for them and crafting a song that still 
reflects me." 

Hollander says he won't decide 
how to market the album until he 
hears every track and finds a thought 
line that connects all the songs. "This 
isn't a hobbyist venture," he says. 
"Everyone is really going for it. Given 
the talent, I'm fascinated by the great 
songs that can come out of these pure, 
stripped -down sessions." 

That may be the key to the project's 
success. "At the end of the day, it will 

be about the record Nikki Jean 
makes," Gerson says. "If that comes 
through, we've got a winner." 
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SONY/ATV MUSIC PUBLISHING CROWNED ASCAP POP MUSIC PUBLISHER OFTHEYEAR 

Marty Bandier and Sony/ATV writer Wyclef Jean 

celebrate at Sony/ATV's ASCAP Pop Awards after party at 

the Hollywood Renaissance Hotel. Wyclef won the ASCAP 

Creative Voice Award and Sony /ATV won Publisher of the 

Year Award for the first time in the company's history. 

From left, UK Managing Director Rak Sanghvi,VP Marketing John Campanelli. SR Dir Creative Britt Morgan -Saks. SR VP Film, TV & Advertising Ron 

Broitman, ASCAP CEO John LaFrumento. Lucy Gates. VP A &R Jim Vellutato. SVP Global Marketing Rob Kaplan. Sony /ATV Chairman / CEO Marty 

Bandier. SR Dir Marketing Jarrett Mason. Co- President Jody Gerson Paramount Allegra MJSÍC Chairman Irwin Robinson. Co- President Danny 

Strick. SR VP International A &R Kathleen Carey, VP Urban A &R Juan Madrid. VP A &R Rich Christina, CFO Joe Puzio. Neil Lasher. EVP Business & 

Legal Affairs Peter Brodsky, SR VP Business & Legal Affairs Jonas Kant. A &R Manager Jacob Fain. Director of Operations Jimmy Asci, Creative 

Manager Katie Welle. 

.0 t,-II, hwig; 

Marty Bandier 

and Danny Strick 

congratulate Nick, 

Kevin, and Joe 

Jonas on an 

unbelievable year. 

Photo courtesy of Matt SeemonsjGetty 6u. 

Terry Wakefield (left), Troy Tomlinson, and everyone 

at Sonv /:ATV congratulates Taylor Swift on her being 

the number one selling artist of 2008 and the number 

one selling artist of 2009 (to date). Her latest album, 

Fearless, sold 8 million copies and was the longest - 

running US #1 album by any artist this decade, spending 

11 weeks at #1. 

Photo courtesy of Larry Busacca'Geht, Images 

From left: BMI's 

Jody Williams, 

Danny Strick, VP 

Creative Services 

Walter Campbell, 

Marty Bandier, BMI 

President & CEO 

Del Bryant, 

President; CEO 

SonvIATV Nashville 

Troy Tomlinson, SR 

Dir Creative 

Services Mike 

Whelan, Jody 

Gerson, Creative 

Manager Abbey 

Burkhalter, VP 

Creative Terry 

Wakefield, Clay 

Bradley 

- SONY/ATV NAMED BMI COUNTRY PUBLISHER OFTHEYEAR 

SONY ATV NAMED ASCAP LATIN PUBLISHER OF THE YEAR 

Marty Bandier and Jody Gerson cele- 

brate the signing of Johntá Austin, a two - 

time Grammy Award- winning songwriter 

who has also been ASCAP Pop Writer of 

the Year several times. He has had hits 

with Mariah Carey, Mary J. Bilge. Leona 

Lewis, and wrote the title track for Elliott 

Yamin's new album. Fight For Love. 

ADVERTISEMENT 

E: N T 

From left: Sony/ATV 

Discos SR Dir Creative 

Claribel Cuevas. ASCAP 

senior VP of domestic 

;, membership Randy 

Grimmett: Colombia. 

Ecuador, and Venezuela 

Managing Director 

Gisela Forero. Discos 

A &R Manager Eddy 

Perdomo. Discos 

Managing Director Jorge 

Mejia. ASCAP senior VP 

of Latin membership 

Alexandra Lioutikoff, 

Discos Admin Manager 

Aireen Hevia, Discos 

Finance Manager Luis 

Bravo and Yohana 

Rodriguez 

Marty Bandier congratu- 

lates Flo Rida on the 

unprecedented success 

of "Right Round 
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WORDS UP 
With Clothes, Games 
And Greeting Cards, 

EMI Is Making Lyrics Big 
Business By Ann Donahue 

THE APPAREL COMPANY Lyric Culture has its offices in 
a three -story house in West Hollywood, just stumbling distance 
from famous Sunset Strip music haunts like the Whisky a Go 
Go and the KeyClub. 

The location is a little trendy and a whole lot rock'n'roll, the 
perfect place for a company that designs everything from floor - 
length dresses emblazoned with lyrics from John Lennon's 
"Give Peace a Chance" to tank tops with Madonna's "Material 
Girl" in hot pink lettering. 

The song "Material Girl" is part of EMI Music Publishing's 
catalog, and the deal with Lyric Culture is indicative of how the 
company is seeking new revenue streams outside traditional 
outlets -be it apparel, board games or greeting cards. 

Lyric Culture's roots go back three years when publicist -by- 

day, musician -by -night Hanna Rochelle Schmieder took a 

Sharpie and doodled the lyrics to Don Henley's "Dirty Laun- 
dry" on an old pair ofjeans. She now has deals with all the major 
publishers, including EMI, Universal Music Publishing Group, 
Sony /ATV and Warner /Chappell. 

As a singer /songwriter, Schmieder realized that the indus- 
try was entering an era when album sales weren't going to pro- 
vide the financial support they once did. "I was trying to create 
a new distribution outlet for music," she says. 

The brand's clothing, which ranges from T- shirts and jeans 

to scarves and hoodies, is sold in 500 specialty boutiques across 
the country. The items sell for high -end prices: A silk- cashmere 
scarf retails for $99, and T -shirts are $65 and up. 

Songwriters who have their work licensed by Lyric Culture 
receive a royalty based on the wholesale price for each item sold. 
The licensing deals run from three to five years, Schmieder says. 

EMI is also aggressive in seeking other outlets for the words 
to its songs. In the United Kingdom, the board game "Lyric" 
incorporates the work of songwriters in questions like, "What 
are guilty and have no rhythm in the chorus of George 
Michael's 'Careless Whisper' ?" It was designed with the as- 
sistance of Drumond Park, one of the original producers of 
Trivial Pursuit. 

"It went to retail about two years ago, and now we have a 

mini version -a smaller question pack that gets sold in super- 

Getting lyrical: Lyric 
Culture's Material Girl T -shirt; 
inset: 'Lyric,' the board game 
licensed by EMI. 

markets in the drink section," says Melanie Johnson, VP of 
sales for EMI Music Publishing U.K. "That sells very well, as 
you can imagine." 

In the United States, EMI is working with greeting card com- 
panies to develop not just products based around songwriters. 
Right now, for example, it's possible to buy Amy Winehousé s 

"Rehab" in greeting card format and as wrapping paper for that 
special gift -giving occasion. 

It's a forum that allows EMI to support artists with innova- 
rive revenue streams at the same time as the performers tread 
the traditional promotional path for album sales, says Brian 
Monaco, COO of music resources and strategic marketing at 
EMI Music Publishing. "We had James Blunt and Kanye West 
start out real small in a discovery model that worked," he says. 
"We're able to say, 'Trust us. We have a track record.' " 

Sweet emotion: 
AEROSMITH at the launch 

of its 'Guitar Hero' game. 

GETTING LUCKY 
Primary Wave Hits The Jackpot With An 

Aerosmith -Branded Lottery By David J. Prince 
WHEN AEROSMITH HITS the road this 
summer, fans in some of the states the band 
visits will have a new way to win backstage 
passes, front -row seats and an extra few mil- 
lion dollars to spend on concessions. The 
group and singer Steven Tyler's publisher, Pri- 

mary Wave Music, struck a deal with the gam- 
ing technology company GTECH to launch a 

band -branded series of lottery games based 
on "Dream On" and other songs from Aero- 

smith's catalog. 
GTECH, which creates lottery games for 
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state and private gaming operations, has cre- 
ated products featuring entertainment prop- 
erties like "The Three Stooges" and "World 
Series of Poker." (The company also produces 
a Billboard game in partnership with this 
magazine.) But when Primary Wave Music 
approached the company about creating a 

game based on Aerosmith, it jumped at the 
chance to roll the dice with classic rock. Al- 

though there currently aren't any major lot- 
tery games based on pop music properties, 
EMI recently signed a deal with Pollard Bank- 

note to develop others. 
GTECH is offering lottery operators a com- 

plete package of games, prizes and market- 
ing materials, including scratch -off card 
designs based on the band's songs, logo and 
images; preapproved marketing materials in- 
cluding TV commercials and radio spots; and 
prize packages with concert tickets, backstage 
passes, memorabilia and possibly even a pri- 
vate concert. The marketing theme is "Dream 
On," perhaps appropriately, and the company 
has prepared more than two dozen scratch - 
off card designs based on other songs. 

Rhode Island and New Hampshire will 
launch Aerosmith -themed lotteries this 
summer and GTECH says more are in the 
works. The company has also signed a deal 

with Primary Wave to develop other music - 
related games. 

"Aerosmith is the ideal band to try this 
with," says Primary Wave chief marketing of- 

ficer Adam Lowenberg. "The band is very 
much interested in establishing new prece- 
dents, whether it's 'Guitar Hero' or the Rock 
& Roll Roller Coaster or even, going back in 
history, to mixing rock and rap. They really 
get off on being first, and GTECH shares that 
desire to innovate." 

For GTECH, Aerosmith represented a band 
that spoke to the lottery's demographic, which 
skews male, middle -aged and lower middle 
class. "Beyond Aerosmith's iconic position 
in the music industry and the recognizabil- 
ity of their brand and knowing what they are 
planning to do relative to current and future 
tours and album releases, we really thought 
we could plug into the band," says Ross Dal- 
ton, GTECH senior VP of printed products 
and licensed content. "Whether you're 70 or 
20, you know a handful of Aerosmith songs 
and have a connection to the band. You could 
probably count on one hand the number of 
bands that would be both palatable in gov- 
ernment- sponsored gaming and recogniza- 
ble to a broad demographic. That's why we 
got very excited about Aerosmith." 

The band has the potential to hit a jackpot, 
too: In addition to an upfront fee, it will re- 
ceive a bonus based on the number of lottery 
tickets sold. 
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'Idol' hands: KELLY 
CLARKSON recently 
signed an administration 
deal with Kobalt. 

EA: CF 
Known For Its Administration Services, Kobalt Ids 

Success Signing Songwriters .By Ed Chris an 

THE KOBALT MUSIC GROUP, 
known for its technology- driven ad- 
ministrative services and systems - 
it doesn't own copyrights -is also 
building an international creative 
team and signing songwriters to ad- 
ministration deals, in order to dis- 

tinguish itself from the competition. 
At most competing companies, 

which handle administration and 
also act as publisher, higher- margin 
publishing deals tend to get priority 
over songwriter administration con- 
tracts when creative teams try to pitch 

songs. Kobalt doesn't have that con- 
flict of interest, which is one reason 
it's been successful at signing song- 
writers to administration deals. 

The company also employs a team 
of 14 experienced creative staffers and 
a nine -person global -synch team, plus 

6Questions 
Warner /Chappell Music U.S. president Scott Francis saw the Beatles perform on TV when 
he was 4 years old, a pivotal event that helped steer him toward a career in music. "Music 
makes you feel great on a good day and good on a bad day," Francis says. 

Since the former BMG Music Publishing executive joined Warner /Chappell last summer, 
he's been concentrating on expanding his staff to build a U.S. publishing operation that will work 
together as a team, not as one with "individual silos," he says. The U.S. accounts for about 
one -third of Warner /Chappell's annual revenue, which climbed 9.3% to $623 million during the 
fiscal year that ended Sept. 30, 2008. 

Francis, who reports to Warner /Chappell chairman /CEO David Johnson, was president of 
BMG Songs North America from 2000 to 2007 and was VP of business affairs and administra- 
tion at Sony /ATV Music Publishing from 1994 to 2000. He began his music industry career as 

an attorney representing recording artists, songwriters and labels. 

What's the first thing you discovered signings. I am a firm believer that having the 
when you joined Warner /Chappell? 
Fantastic catalog. I knew the catalog but I was 
still amazed at what was in here and the his- 
tory. It was built from the earliest days of 
Warner Studios, when Jack Warner realized 
he was going to have to pay for music in the 
first two sound films and then he went and 
acquired some of the older music publishing 
companies in New York City. 

When people ask me what we have in our 
catalog, I am almost afraid to answer because 
I might leave things out. 

What was your first priority? 
I didn't want to make my immediate mark in 
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right people at your company is a very impor- 
tant thing. I am a relationship person. So I 

took a look at the personnel and decided to 
bring in people that have sort of the same pos- 
itive characteristics -people that work very 
hard, love the music, respect the songwrit- 
ers, deal easily with lawyers and managers, 
and [are] business- minded as well. Then, we 
started signing: James Otto in Nashville, re- 
signed Timberland and the -Dream, and a 

bunch I can't talk about yet. 

Your catalog has a broad genre repre- 
sentation. Are you looking to focus more 
heavily on any genre in particular? 

an additional 25 agents who work 
closely with a songwriter roster that 
includes Dr. Luke and Max Martin to 
generate new opportunities to exploit 
songs internationally. The Nashville 
office, led by Kobalt senior VP Whit- 
ney Daane, recently signed Kelly 
Clarkson, who expressed an interest 
in developing her songwriting. 

"Writers have access to key people 
in each territory," Kobalt executive 
VP of creative Sas Metcalfe says. 
"Also, each territory develops its song- 
writers, but it's all very international 
in its outlook. We help hook up writ - 
ers-if they are American writers rel- 
evant to U.K. artists, we help set that 
up. We feel like we are instrumental 
in making things happen." 

A recent example: Kobalt senior 
VP of creative Benjamin Groff, based 
in Los Angeles, helped create a col- 

laboration between artist James Mor- 

rison and Ryan Tedder, the lead 
singer of OneRepublic, who also 
wrote and produced the Leona Lewis 
hit "Bleeding Love." He has a Kobalt 
administration deal for songs he 
writes outside of OneRepublic. 

"I ran into Paul McDonald, Morri- 
son's co- manager, at MIDEM in 2008 
and he told me James is in the studio 
soon," Groff says. "The next month 
Ryan was touring with OneRepublic, 
coming through London, and they 
took an afternoon that resulted in 
'Please Don't Stop the Rain.' " 

I am a firm believer in concentrating on all 
genres. Music shifts quickly. We have a won- 
derful urban roster, with T.I., Timbaland, Lil 

Wayne. On the rock side, we have Green Day, 

Paramore, Radiohead and Nickelback. I focus 
on good songwriters and artists that make an 
impact at radio. In the old days, if you had 
the 11th and 12th song on an album, you 
would make the same amount of money as if 
you had the first song. People are not buying 
albums like they used to, so I focus on songs 
that will have a life well beyond album sales. 

What has been happening in Nashville 
since you hired senior VP of A &R 
Tracy Gershon? 

Kobalt executives stress that infor- 
mation is the key to maximizing op- 
portunities on the creative side, just 
as it is on the administrative side. 

"Everyone in our global synch staff 
is involved with creative pitching on 
some level," says senior VP of synchro- 
nization and digital media Michelle 
Stoddart. "Good communication with 
the writers, managers and among our 
staff is the key to spotting the best 
match between song and synch." 

That strategy also works interna- 
tionally. "I found the offices in differ- 
ent countries tended not to speak to 
one another," Metcalfe says ofher past 
experiences in music publishing. "It 
wasn't on purpose -they tend to get 
bogged down with their own rosters. 
But we have centralized administra- 
tion and a very cooperative interna- 
tional team in all the key places -Los 
Angeles, New York, Nashville, Lon- 
don, Stockholm and Berlin." 

Focus helps, too. "We're very 
selective about who we bring onto 
the active writer roster," Kobalt 
founder /CEO Willard Ahdritz says. 
"The creative department contin- 
ually connects the dots between 
good songs, songwriters, artists 
and producers. The close attention 
and results have pleased our 
clients, and the word -of -mouth in 
songwriting circles has definitely 
helped us attract new clientele to 
the admin services." 

Tracy is a great song person. Not only does 
she have great relationship with A &R people, 
but she can pitch songs to artists. You will see 
us make a bit more noise in Nashville. I love 
that town and I love the songwriters there. 
The artists there have it right: The first per- 
son they thank is the songwriter. I just love 
that they understand that you can't have a hit 
recording without a great song. 

With the industry moving toward 360 
deals, how will that affect publishing in 
the long term? 
It just gives us a great opportunity to work 
more closely with our labels and almost be- 
come a one -stop shop for many of the 
writer /artists. In addition, Warner /Chappell 
can acquire both the music publishing and 
recording rights for developing writer /artists 
and help them move through their career. We 
call that a "180 deal." We won't do it for every- 
body, [only] in certain instances we think are 
perfect for that scenario. 

Won't 360 deals preclude you from 
signing artists like Katy Perry, a 

Warner /Chappell songwriter who 
records for Capitol? 
Labels are doing it in different ways. Some 
of them are trying to acquire music publish- 
ing rights and some of them are acquiring 
income streams. It will be interesting to see 
where this falls out. There are obviously dis- 
advantages, but when you take a good look at 
it as a whole, there is tremendous upside for 
the Warner Music Group. -EC 
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David Cook Marvel F,ntertaínlnent 
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Delta Spirit Summit Entertainment 
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cherry lane 
music publishing 
company, inc. 

Create. We'll handle the rest. 
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In harmony: From left, Cherry 
Lane CEO PETER PRIMONT, 

Lava Records president 
JASQN FLOM and Cherry 
Lane senior VP of creative 

services and marketing 
RICHARD STUMPF 

I he Bi I Iboard Q&A 

' Lou s au 

AFTER LEAVING HIS post last year as chairman /CEO of EMI Music's Capitol Music Group, Jason Flom jumped right back 
in the game. 

First he entered a joint- venture partnership with Universal Republic, which is providing marketing, promotion, sales and dis- 

tribution services for his newly relaunched Lava Records imprint. Flom launched the original Lava Records in 1995 and Warner 

Music Group, which retains the original Lava's catalog, granted Flom the right to use the name. 

Now he's extending the Lava brand into publishing with Lava Music Publishing, a joint venture with Cherry Lane Music Pub- 

lishing. Their first signing is Pop Evil, a Grand Rapids, Mich., band that has a recording contract with Universal Republic. 

"We already have things happening in the synch world," says Richard Stumpf, senior VP of creative services and marketing 
at Cherry Lane. "So to me this is a quintessential example where it works. Having Jason in the role he's in on the label side is 

really going to help fast track a lot of things that might normally be slow in the label licensing process. It comes in a different 
context when Jason's attached, which is great." 

In a joint interview, Flom and Stumpf discuss how their partnership came together and what to expect. 

How did you decide to start 
this joint venture? 
Jason Flom: All the credit 
for that goes to Rich. For 
years he had called me every 

quarter or so. My phone 
would ring and it would be 

Rich and he would say, "Can 
you do a publishing deal with 
us ?" And I'd say, "I'd love to 
but as the chairman of a 

major label, they won't allow 
me to do publishing deals." 
So as soon as I left Capitol 
and started my own thing 
again, the answer was easy. 

Rich called me as he always 
does and I said, "Let's go." 

When Cherry Lane was 
courting Jason, what kind 
of partnership did it have 
in mind? 
Richard Stumpf: Pretty 
much exactly what we've 
done -a joint venture where 
Jason is the eyes and ears. The 
guy has an impeccable record 
with talent, and he's got the 

drive. It's a situation where 
he's out there finding the tal- 

ent and we're doing what we 

do on a publishing level to ex- 

ecute once it's in the house. 

Why move into music 
publishing? 

Flom: The real question 
would be, "Why not ?" Pub- 

lishing's such a great busi- 
ness. It has obviously held 
up better than the record 
business has. And there's a 

real opportunity to build an 

asset that could be meaning- 
ful. It's also something fun 
to do because I haven't done 
it before. 

What will be the biggest 
adjustment for you as 
you get more involved in 
publishing? 
Flom: Looking at songwrit- 
ers who aren't artists will 

be a different thing for me. 
The rest of it is more or less 

the same. There's a pull 
and a push side to all of it. 
The pull side is you've got 
to go and find the talent 
and convince them to sign 
with you. And then the 
push side is once you get 
them, you've got to go out 
there and promote and 
market that talent by get- 
ting their songs on people's 
records. So there's minor 
adjustments. But it basi- 
cally involves finding tal- 
ent and then marketing 
that talent. 

Do you look for different 
things in a songwriter than 
you do in a recording artist? 
Flom: It's a subtle differ- 
ence because when I look for 
an artist, you look for some- 
one who's a real star as well 
as being able to come up 
with songs and sing them. 
But obviously when you're a 

writer, you could look like 
Shrek and it wouldn't make 
a difference. 

Why didn't you partner 
with Universal Music 
Publishing? 
Flom: That's a very good 
question. They just weren't 
as aggressive. It seemed log- 
ical on paper, but I also 
wanted to be with Cherry 
Lane because they're smaller 
and more able to move 
quickly and really focus on a 

small roster. I felt that would 
give a better chance for the 
young artists and writers 
who I'm going to bring in to 
be successful. My thing was 

very simple: If Rich is going 
to be this aggressive in chas- 
ing me, then I assume he's 
going to apply the same 
amount of energy to chasing 
down opportunities. 

What sort of advantages 
does Cherry Lane offer as 

an independent publisher? 
Stumpf: The attention level. 
There's a whole different 
spectrum of attention that 
happens at an indie like 
Cherry Lane. But also on a 

policy level, when it comes 
to a lot of the new media that 
we're faced with right now, 

we can kind of react on a 

dime. We don't have the cor- 
porate red tape to have to 
contend with, the sort of af- 

filiations with other entities 
that might be at cross pur- 
poses with the writer's inten- 
tions. So I do think there's 
an advantage to being sleek. 
The publishers are becom- 
ing just as important as la- 
bels in terms of promoting 
the artist. 

Cherry Lane has joint ven- 
tures with other partners 
as well. Is there one in par- 
ticular that you're model- 
ing this on? 
Stumpf: They're all actually 
quite different. The majority 
of our other joint ventures are 

brand- related, like NASCAR 
or with some of the cartoon 
properties. But the essence of 
all the joint ventures is part- 
nering with someone who we 

believe brings something to 

the table that enhances the 
whole situation. I think it's 
obvious for me and for us that 
Jason's that guy when it 
comes to searching for and 
breaking talent. 

Jason, are you focusing on 
signing artists to com- 
bined recording and pub- 
lishing deals? 
Flom: Yes. It's hard to make 
a blanket statement, but obvi- 
ously it's sort of crazy for me 

to sign somebody to a record 
deal and not get the publish- 
ing unless the publishing is 

not available. If the publish- 
ing is already gone, then 
there's nothing you can do 
about it. 

Is Cherry Lane interested 
in striking other partner- 
ships with A &R executives 
like Jason? 
Stumpf: Well, I certainly don't 
think we're going to duplicate 
any of the efforts we have here. 

We're open to joint ventures 
where they make sense. But 
to me, Jason is the crown jewel 

of our industry. Having this 
deal with Jason really covers a 

lot of bases at one time. 

The publishing industry has 

been more stable than the 
recorded -music business. 
As you move forward with 
Lava Records and Lava 
Music Publishing, which will 
be more important? 
Flom: I have no idea. It's re- 

ally impossible to say. I think 
that if one's successful, the 
other will be successful. 

'PUBLISHING'S SUCH A GREAT BUSINESS. IT HAS OBVIOUSLY 
HELD UP BETTER THAN THE RECORD BUSINESS HAS. 

ANDTHERE'SA REAL OPPORTUNITY TO BUILD AN ASSET 
THAT COULD BE MEANINGFUL' 

-JASON FLOM 
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FULL 
IL DIVO TAKES OPERA 

TO THE MASSES 

THE OPENING CHORDS are 
unmistakable. It's one of the most 

iconic British pop songs of the '80s, 
with some of the most peculiar lyrics 

( "Protect you from the hooded claw, 
keep the vampires from your. door "). 

Rendered in Italian, however, Frankie 
Goes to Hollywood's "The Power of 

Love" becomes a tender, operatic ballad, 
complete with four -part harmonies, 

classical guitar and full orchestral 
backing, coming to a close with a soft 

piano and tenor climax. 

I1 Divo transforms the song on "The Promise," the latest 
Syco /Columbia album from the classical -pop quartet. 

The concept that launched the group in 2005 seems improba- 
ble on paper. Take four singers from different countries (Switzer- 
land, Spain, France and the United States), have them sing operatic 

Harmonizing: BARBRA STREISAND 
(center) invited IL DIVO on her most recent 
U.S. tour, which began in October 2006 at 
Philadelphia's Wachovia Center. 

versions of much -loved pop songs and give them an Italian name 
meaning "star " -although none of them is Italian. 

Unlikely? Maybe. But successful? Definitely. So far, Il Divo 
has sold 25 million albums, according to the act's label, and 
more than 1.8 million concert tickets, according to its manage- 
ment company. The act has had 50 No. 1 albums globally and 
received 160 gold and platinum awards for albums that include 
"Il Divo," its 2005 debut; "The Christmas Collection," released 
in December of the same year; "Ancora" and "Siempre" in 2006; 
and "The Promise," released in November. 

"The Promise" has sold 2.7 million copies, according to the 
act's label, and reached No. 1 in 12 countries, including the 
United States, Holland and Spain. The new album is a depar- 
ture in that it features only one producer, Steve McCutcheon. 

It includes the aforementioned Frankie Goes to Hollywood 
track, a version of Leonard Cohen's "Hallelujah" and ABBA's 
"Winner Takes It All." Its title derives from the Italian original 
"La Promessa," written by the Swedish pop writer Jörgen Elof- 
sson (Britney Spears, Celine Dion). 

Il Divo has performed in more than 30 countries on two 
previous sold -out world tours. The act has sung at the open- 
ing and closing ceremonies of the FIFA 2006 World Cup and - 
perhaps the ultimate accolade -it was the special guest of 
Barbra Streisand on her 2006 tour of North America, singing 
with her on three songs. The group's current world tour reaches 
the United States May 8 at the Patriot Center in Fairfax, Va. 

Il Divo was conceived when the British music mogul Simon 
Cowell heard the Italian operatic continued on »p34 
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from »p32 tenor Andrea Bocelli singing on the sound- 
track to the HBO series "The Sopranos" and realized the 
potential of the combination of classical music with gang- 
ster -chic imagery. 

Along with his record label, Syco, Cowell sought four matinee - 
idol singers. And he found them in American tenor David Miller, 
Spanish baritone Carlos Marín, Swiss tenor Urs Bühler and French 
tenor Sébastien Izambard. 

None of them was a struggling "American Idol" -style 
wannabe. In fact, Bühler had a success- 
ful career with the Netherlands Operaa 
Gezelschap, Marín was a sought -after 
star, and Miller had sung for President 
Bill Clinton and was fresh from appear- 
ing in the lead role of Rodolfo in Baz 
Luhrmann's successful 2002 Broadway 
version of Puccini s "La Bohème," which 
received seven Tony Award nominations. 
This wasn't Cowell's usual plucking -a- 

star -from- obscurity story. 
In fact, not all the potential candidates 

were willing. "A couple of them took some 
persuading," says Peter Rudge of Octagon 
Music, the band's management company, based in London. "It 
was a great gamble at the time for everyone." 

The band's commercial success has also been against the 
odds. Rudge says, "We don't really get radio play, which for years 
has been the promotional platform. We don't get our videos 
played on MTV. The opera critic doesn't like it, and the pop 
critic thinks it's pretentious." 

But the fans love it. "We have captured a whole female audi- 
ence who buy records to keep, not burn copies of them. Il Divo 
albums are gift purchases; sons buy them for their mothers and 
the mothers go to the gigs. This has helped us achieve phenom- 
enal sales," Rudge says. The group also benefits from a wide 
demographic. "We see people from 16 to 76 coming to the shows 
now, and there aren't many artists who can boast that." 

Il Divo's team has worked to reach its demographic in other 
ways. "We had to go outside the traditional model," Rudge says. 
"We alert our fans through [the British online shopping service] 

Tesco.com, and very early we connected with Amazon.com and 
we use MarthaStewart.com." An Il Divo fan, he adds, "is some- 
one who makes a measured consumer response and sticks with 
the band through recordings and tours." 

Syco managing director Sonny Takhar says, "It's quite simple. 
You put this band on TV and they sell records. TV is their oxy- 

gen." The band has appeared on major TV shows stateside, in- 

cluding "The Oprah Winfrey Show"(Oct. 24) and the United 
Kingdom's morning show "GMTV" (Nov. 10) and the star -search 

show "X Factor" (Dec. 6). 

Though not the first act to cross over 
from the classical world, the group's im- 
pact has been huge, and not just on record 
sales. "Without Il Divo there would be no 
[British classical crossover band] Blake. 
There would be no [Welsh soprano] 
Katherine Jenkins," Rudge says. 

Claire Jackson, the editor of Muso, the 
classical music magazine aimed at fans 
ages 16 -30, tirelessly campaigns to break 
down elitism in classical music. "You can 
have the high art vs. low art debate until 
the cows come home, but there's no deny- 

ing that Il Divo has whetted the opera appetite of millions with 
its accessible music," she says. "Rather than ruin the purity of 
the genre, this new breed of'poperá acts -such as Blake, Kather- 
ine Jenkins and even [ "X Factor" runner -up] G4 -have intro- 
duced a new audience to classical." 

It's hard to imagine that Cowell -the man behind "X Fac- 

tor" and British singer /show victor Leona Lewis -not know- 
ing what he was doing with II Divo. But, Rudge says, "It's a 

very imprecise business and it was a big gamble. Lightning 
only strikes once. Much of the credit has to be given to the four 
guys. They are wonderful to their fans and because of that they 
are unbelievably loyal." 

Il Divo's multinationality is an obvious boost. "The fact we're 
a global group gives us a lot of flexibility financially," Rudge says. 
"We have lots of markets and our biggest audiences are Spain and 
Holland. We're also very popular in Australia, Japan, Mexico, 
Britain and America." 

`You put this 
band on TV 

and they sell 
records. TV is 
their oxygen.' 

-SONN 
S 

Y TAKHAR, 
YCO 

It's fair to say that not all of Il Divo's appeal is musical -it's 
no coincidence that all four men are easy on the eye. But, Rudge 
says, "I do take offense that people label them as a 'boy band.' 
They're all incredibly good performers with successful careers, 
but of course it was a strategic thought when all this was put 
together. Wasn't Elvis Presley good -looking ?" Syco's Takhar 
adds, "Anyone who thinks their appeal isn't musical should see 
them live. These are four of the best voices in the world and 
that's what people are going to see." 

Nonetheless, it seems entirely natural that the band's designer 
of choice is Giorgio Armani and that it performed at the One Night 
Only at Budokan event during the opening of the Armani /Ginza 
tower in Tokyo in November 2007. 

It's a good fit, as Giorgio Armani Group is one of the leading 
fashion and luxury goods companies in the world. During the 
tour, the band wears a selection of classic Armani tuxedos and 
Armani himself has described the group as having a "mesmer- 
izing stage presence." 

For four classically trained musicians, the thought of suiting 
up and recording pop chestnuts might not be a dream job. The 
song choices aren't the obvious ones for a boy who trained at the 
Oberlin (Ohio) Conservatory. But, Miller says, "It's inescapable. 
There is no point in making an album without marketability. 

"Everyone has a different idea but we all put our bids into the 
pot," he adds. "Sometimes we're listened to, sometimes we're 
not. But we're all striving for the same thing." 

Bühler is candid about the perceived career downshift. "We are 
always a bit compromised," he says. "We have our interests in 
certain types of repertoire and the album is always going to be a 

compromise. But people listen to us, so we have to be sensible. 
"I have always been happy to sing," he adds, "and being a 

classical singer I sang things which I didn't think were the best 
songs. Standing onstage making music with other people is 
what I love doing." 

Syco's Takhar says there will definitely be another album 
next year. "We have talked about doing a more classical album," 
he says, "but Il Divo's demographic doesn't really change its 
tastes so it's not as transient as others. As long as the quality 
of the repertoire is good we don't need to worry too much about 
changing direction." -Hazel Davis 

- CONGRATULATIONS ON YOUR GLOBAL SUCCESS, 
IT'S BEEN GREAT TO HAVE BEEN THERE FROM THE BEGINNING. 

2 SOLD OUT TOURS OF AUSTRALIA ALREADY ACHIEVED 
AND LOOKING FORWARD TO ANOTHER THIS OCTOBER. 

SPECIAL THANKS TO PETER RUDGE 

ITh A 1k1TV 
CONSOLIDATED ENTERTAINMENT 

470 St Kilda Road Melbourne Victoria Australia 3004 Phone: +61 3 9242 1000 www.dcegroup.com 
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IL DIVO'S DAVID MILLER AND 
URS BÜHLER TALK ABOUT 

BEING TOP OF THE POPERA 

THE "POPERA" QUARTET I1 Divo 
burst on the international classical 

crossover scene in 2004 when 
impresario Simon Cowell, along 

with his label, Syco Music, 
launched a search for a charismatic 
operatic supergroup. The artists - 

American tenor David Miller, Spanish 
baritone Carlos Marín, Swiss tenor 

Urs Bühler and French tenor 
Sébastien Izambard -has sold 

25 million albums and more 
than 1.8 million concert tickets, 

according to the act's record label. 
As I1 Divo returns to the United States 
for a tour that opens May 8 in Fairfax, 

Va., and as the group's latest album, 
"The Promise," gets a new push from 

Syco /Columbia Records, Billboard 
spoke with Miller and Bühler about 
their remarkable career transitions 

and I1 Divo's enormous success. 

On top, Down Under: 
Australia is one of many 
global markets that have 
embraced IL DIVO on tour. 

What possesses four successful musicians to give up their 
careers in opera, musical theater and pop to gamble on 
a project? 
David Miller: The last thing I did before I1 Divo was Baz 
Luhrmann's "La Bohème" [which was nominated for seven Tony 
Awards in 2003]. He brought a new sensibility to my understand- 
ing of opera. I was an opera singer and a bit caught up in that lofty 
mentality, which goes with the territory. Luhrmann is of a film 

mentality and brought a completely different take on the whole 
thing. I got more in touch with the words and the action, and it 
took performance to a whole new level for me. When the Il Divo 
opportunity came up I was in the mood for changing and trying 
new things. 
Urs Bühler: I was skeptical, to be honest. I was singing with the 
Amsterdam Opera and making a living from singing but I had 
bills to pay. I went to Simon Cowell's continued on »p38 
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from »p36 office for an audition and he played me a few 
original songs and I said, "I am a classical singer. What do you 
want me to do with this ?" I really couldn't see it. When we came 
to record "Un -Break My Heart" we did it five times, and when 
we finally listened to it at the record company I thought, "Wow. 
We actually really have something here." 

Were you aware that you were joining a supergroup that 
would go on to sell millions of records? 
Miller: I don't think any of us knew what it would entail when 
we started out. I knew one of the guys was a pop singer and two 
were operatic singers. I thought we'd make 
a recording and go back to our lives be- 
cause that's more or less what we do in 
opera. Nobody told me that they wanted 
this to be an ongoing world act and that all 
of this could happen. 

How do you go from being an opera 
singer to a global pop performer? What 
needs to change? 
Miller: In an operatic career you have eight 
or 10 gigs a year and it takes a month to 
do one show. All of that has now been corn - 
pressed into a single week. Luckily we are 
all pretty hearty guys, and you have to treat 
it like going to the gym. The first time you 
go it's excruciating if your body's not used to it. But we've got 
into the pattern of doing it every single day and we've gotten 
stronger and stronger. Now we're at the point when we perform 
four or five times a week. But I have to say that this show is 
harder than any opera I have ever had to sing. "Romeo and 
Juliet" can't touch this. 

going to be next year. Having said that, I miss investing in a 

character. I miss the music of Verdi and Puccini. I enjoy II Divo, 
but it's not my first love. 
Biihler: I tend not to think too much about that. I take my life and 
career how it comes. If you see an open door, you decide whether 
you want to walk through it. For now, Il Divo consumes me 100%. 
We have created a great sound with Il Divo, and we have to con- 
tinue working to keep it interesting. 

What's the best thing about being in II Divo? 
Miller: The pure, egoic fun factor of going out there and having 

all these people applaud you. When we 
walk up the stairs to this loud -crowd en- 
thusiasm, it's unbelievable. We go out to 
15,000 people, which is incredible, and 
when they go off it's deafening. That comes 
around rarely in opera. 

`We all love 
what we do 

and we 
respect each 

other and 
that's what 

matters.' 
-URS BÜHLER, IL DIVO 

Will you go back to your "proper" careers? 
Miller: I do seriously intend at some point to venture back as 
the schedule may or may not allow. I am not predicting any of 
that at all, but it's possible. The great thing about opera is that 
as you get older it doesn't go anywhere. A tenor's voice doesn't 
give out until they are 60 or 70 years old. So it's certainly not 

How difficult is it to cope with the fact 
that your image plays such a huge role 
in your success? 
Miller: There is certainly an awareness 
that some of the audience are here to look 
at us, but we also know that when we don't 
do our 100% best the show trails. But it's 
something that's inescapable. We were 
chosen for our voices first but for mar- 

ketability second. There is no point in making an album with- 
out marketability. We had a review on iTunes recently in which 
someone said we were just "frontmen," so there is that detrac- 
tion factor. When people see us live, however, they know that 
we are the real deal. 

Do you ever feel rejected by the classical music world? 
Miller: In fact a lot of people have become curious about opera 
and gone out and bought their first operatic record. But there is 

an inherent difficulty in what we do, as the opera world feels like 
we've turned our backs on them and we are obviously not pop. 
However, we have had comments from Placido Domingo, who 
founded the New York City Opera, as a direct answer to that stuffy 

attitude. My partner [soprano Joy Kabanuck] was a singer with 
Three Graces [Deccá s answer to Il Divo], and after that fell apart 
she entered an opera competition and one of the judges com- 
mented that she had a great voice but wasn't a "serious" singer. 
It's something we struggle against. 

You had a year off in 2007. Why? 
Miller: We felt like we had been burning the candle at both ends 
and we just had depleted energy. We'd done three albums in two 
years [ four, if the act's Christmas album is included], two books, 
two DVDs. Our first tour bled into the second and we recorded 
an album in the middle of the [Barbra] Streisand tour. We didn't 
want to reach our breaking point. 

How much pressure is there to get along with each other? 
Bü h ler: When we formed we didn't know each other at all, and I 
guess we all felt our own importance and probably felt in compe- 
tition with each other. Once we got to know each other and ac- 

cepted that every voice has its strengths, we all found our place. 
Everyone around us said, "You have to bond," and we tried so hard. 
We are never going to go to football matches together, but once we 
threw that pressure out we started to get along fine. We all love 
what we do and we respect each other, and that's what matters. 

Do you have a say in the repertoire? 
Miller: It's less about repertoire for me than the process. For our 
first album we had different producers and if it wasn't spot -on, it 
didn't go in. Once we found our groove the process sped up a bit 
and we recorded "The Promise" in four weeks with one producer. 
They may be the best vocals we've ever done but having different 
producers adds that variety for me. So I have been pushing to- 
ward getting more producers back onboard. As a classical singer, 
I am used to singing other people's music, so the repertoire isn't 
such a huge deal for me. 
Bühler: I am probably a bit of a purist and there are certain 
things I am not happy singing. I would be delighted to hear 
David singing "Nessun Dorma," for example, but I do not 
see the point in us doing it as an ensemble. Puccini has writ- 
ten such a beautiful piece of music and I would be unhappy 
ruining it. -Hazel Davis 

I I Divo, 
Congratulations on 

`The Promise' 
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IL DIVO 
IN ONLY FIVE YEARS... 

25 MILLION ALBUMS. 
1.8 MILLION CONCERT TICKETS. 
50 #1 ALBUMS WORLDWIDE. 
OVER 160 GOLD AND PLATINUM AWARDS. 

AND ONE EXTREMELY PROUD MUSIC COMPANY. 

SONY MUSIC CONGRATULATES IL DIVO ON 5 YEARS OF PHENOMENAL GLOBAL SUCCESS. 
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All VOICES 
IL DIVO CARRIES ITS 
`ELABORATE CONCERT 
EXPERIENCE' ACROSS 
NORTH AMERICA 

BY MITCHELL PETERS 

The four members of the classical pop act Il Divo "are some of 
the hardest -working guys I've ever worked with," says Mark Nor- 
man, COO of Artist Nation, a division of the live entertainment 
company Live Nation. "They will get on jets going back and forth 
across continents to do promotion." 

To continue that process for its newest set "The Promise," 
which arrived last November in the United States on Syco /Co- 
lumbia, Il Divo began its Live Nation -produced North American 
tour of arenas and theaters April 28 at the Halifax Metro Centre 
in Nova Scotia, Canada, and opens stateside May 8 at the Patriot 
Center in Fairfax, Va. The approximately 45 -date leg runs through 
July 27, where the act will make its final stop at the Reno (Nev.) 

Events Center. Earlier this year, I1 Divo performed in arenas 
throughout Europe. 

Last year, Live Nation signed a global touring agreement with 
Il Divo, which during two previous world tours has played to more 
than 1.5 million people in 30 countries, according to the corn - 
pany. The group grossed $19.4 million from 44 shows and drew 
more than 288,000 fans in primarily the United States and Canada 
in 2006 -07, according to Billboard Boxscore. Il Divo's shows are 
promoted by SJM Concerts in the United Kingdom, Udo Artists 
in Japan and Dainty Consolidated Entertainment in Australia, in 
coordination with Live Nation. 

Lovely launch: IL DIVO celebrated the release of 'The Promise' in 
October at Barcelona's Museu Nacional D'Art De Catalunya. 

Live Nation's agreement with Il Divo also gives the company 
exclusive rights to the group's merchandise, tour sponsorships, 
fan club and VIP /travel packages. "We do all of their tours, Sig- 
natures does their merchandise, MusicToday does online and fan 
clubs," Norman says. The current tour isn't yet sponsored. "The 
tour and record company are doing a lot of cross -promoting, mar- 
keting and media," Norman adds. 

Fox Theatre GM Allan Vellasays II Divo's show at the 4,600 - 
seat venue July 1 will offer an "elaborate concert experience." 
Group members David Miller, Sebastien Izambard, Urs Bühler 
and Carlos Marín "add a different sense of chemistry, and by mix- 
ing classical and operatically trained vocalists ... they're offer- 
ing the audience something truly unique that you're not going to 
normally see at arenas or theaters these days," Vella adds. 

David Zedeck, Il Divo's booking agent at Creative Artists Agency, 
notes that TV performances between November 2008 and Janu- 
ary 2009 have played a major role in promoting the group's tour. 
"TV drives this type of band, because there is no radio [airplay], 
and it's a lot of nontraditional music -buying people that are your 

fans," he says. "So whenever they get a perform- 
ance on national TV, it really impacts what we do 
on the road." Since late last year, Il Divo has ap- 
peared on "Live With Regis and Kelly," "Good Morn- 
ing America," "Good Day New York," "The Morning 
Show With Mike and Juliet" and "The Early Show." 

About 60% of Live Nation's advertising budget 
for Il Divo's tour is spent on TV marketing, accord- 
ing to Norman. "We've created ads that have footage 
from their videos and from the show itself," he says, 
noting that most of the ads appear during daytime 
talk shows, sitcoms and news programs. Campaigns 
have also been set up for print and radio. 

The group's tour is "a very classy presentation," 
Norman says, and features video screens, costume 
changes, a four -piece band and a 20 -piece orches- 
tra. In the United States, the quartet will perform 
in arenas scaled down to capacities between 6,000 
and 8,000 seats, according to Zedeck. He notes that 
concerts in Canadian arenas will be full capacity. 

Scaled -down arenas were the best option for mar- 
kets that didn't have larger theaters, Norman says. "The biggest 
theater you can find is about 2,500 -3,200 seats," he says. "We're 
going to do better than that in every market, so we wanted to go 
into the theater setups in the arenas, where we can really present 
the whole show." 

Tickets for Il Divo's North American jaunt range from $45 to 
$125, according to Norman. To keep prices reasonable, he notes, 
the group is playing primarily larger theaters and arenas. "If we 
had gone into the smaller theaters, we would've had to put the 
ticket prices much, much higher to make it work," he says. 

About 40% of Il Divo's merchandise sales have come from pro- 
grams, with the rest from T- shirts, mouse pads and other items, 
says manager Peter Rudge of Octagon Music. Norman estimates 
that Il Divo's current tour will bring in similar numbers. The 
group isn't a strong merchandise act compared with a band like 
Jonas Brothers, "but for their genre they're solid," he says. 

After its North American trek, Il Divo will visit New Zealand 
and Australia in October, and then Japan and the Far East, accord- 
ing to Zedeck. a 
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Devotion: U.S. marketing 
plans for IL DIVO will boost 
awareness among fans of its 
album and tour. 

POSITIONING 
'THE PR MISE' 

U.S. TOUR GIVES IL DIVO'S LATEST 
ALBUM A FRESH BOOST 

BY JIM BESSMAN 

FOR IL DIVO'S upcoming 
U.S. tour, Columbia Records 

plans a marketing and media 
:ampaign built on well- tested 

strategies to promote the 
group's current album, 

"The Promise." 
"We had a great start with 'The Promise,' " 

say John Doelp, senior VP of A &R and market- 
ing at Columbia, describing the release of the 
album last Nov. 18. "The first week was the 
biggest first week we ever had with them, so 
we'll maintain the combination of TV appear- 
ances and some TV show advertising, as well as 
online presence, to con- 
tinue to put 'The 
Promise' in place." 

II Divo's U.S. tour 
commences May 8 at the 
Patriot Center in Fairfax, 
Va. The current trek 
runs through July 27 in 
Reno, Nev. 

According to Doelp, 
the label is exploring TV 

opportunities at outlets 
where the group has pre- 
viously appeared. 

"The problem is that 
the tour schedule is very 
tight," he says. "They're doing two or three days 
back to back, and then a day off and then an- 
other two or three days. We want to put them 
back on morning TV and they want to do it, but 
we can't kill them. They can't do a TV show on 
the day of a performance." 

So Columbia is taking it market by market 
to make sure that there's plenty of awareness 

and support there," Doelp continues, "and 
we're trying to do things that heighten na- 
tional awareness, both at broadcast TV as well 
as the Internet." 

A PBS pledge campaign focusing on "The 
Promise" and the group's 2006 "Live at the 
Greek" DVD is the flagship of the tour market- 
ing effort, Doelp says. 

"We had a great run with PBS in the past, and 
at quite a few local PBS stations," he says. "Sev- 

eral of them will be rerunning [the group's video] 
' Live at the Greek,' and we'll provide them with 
concert tickets as part of their pledge drives, as 
well as CDs and DVDs as giveaways." 

"The Oprah Winfrey Show" is another cov- 

eted broadcast TV outlet for repeat visibility of 
"The Promise." 

"Il Divo did 'Oprah' [when "The Promise" was 
released], and that was big," Doelp says. "It was 
the perfect way to launch the whole project: They 
did [the album track] 'Amazing Grace' there and 
really set up the marketplace." 

On the Internet side, Doelp says advertising on 
search engines will be a key part of II Divo's on- 
line presence. "We're trying to be very proactive, 

directly targeting where 
their fans are as opposed 
to using broad strokes. So 

we'll be trying to take 
advantage of Web adver- 
tisement click -throughs, 
and we'll send out an e- 

card for Mother's Day: 
'The Promise' is the per- 
fect Mother's Day gift, so 
we'll be targeting fan sites 
and other lifestyle- oriented 
spots accordingly." 

Doelp adds that retail 
accounts are also posi- 
tioning "The Promise" for 

Mother's Day promotion. 
"We have great partners in all our retail ac- 

counts," he says. "They've really worked with us 
because they know Il Divo is still mostly a phys- 
ical [product] seller. So they've shown great sup- 
port across the board." 

But Doelp concedes that radio airplay isn't a 

priority for the forthcoming round of album pro- 
motion. "It's not really about radio," he says, "but 
more about the combination ofTV and Internet." 

The best part about the prospects for increas- 
ing sales of "The Promise," though, is Il Divo's 
fan base. 

"Their fans are unbelievably faithful," Doelp 
says. "The most difficult thing, probably, is let- 

ting the fan base know the record is out." _ 

`We're trying 
to be very 
proactive, 
directly 

targeting 
where their 

fans are.' 
-JOH 

COLUMBI 
N DOELP, 
A RECORDS 
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ROCK BY MIKAEL WOOD 

Sunday 
Styles 
Taking Back Sunday Changes Members, 
Switches Genres 

According to Taking Back Sunday bassist Matt Rubano, one 
common thread links every song by his New York five- piece, 
which has experienced more than its fair share of lineup 
shifts since forming in 1999. "If at the end we're all red -faced 
and sweaty," he says, describing the band's energetic live 
shows, "then you know it's a Taking Back Sunday song." 

The group's aptly titled album, "New Again," due June 
2 from Warner Bros., heralds a move toward a more 
grown -up modern -rock sound, with catchier choruses 
and beefier guitars. Guitarist /singer Matthew Fazzi re- 
places Fred Mascherino. 

Producer David Kahne says his goal was to capture the 
"power and scope" of the band's live show -he remembers 
seeing Taking Back Sunday open for My Chemical Ro- 

mance at New York's Madison Square Garden -and to 
"make sure all the elements in the arrangements support" 
frontman Adam Lazzara, whose lyrics, Kahne says, "have 
a lot more going on than goofy 'Yeah, yeah, I'm on my 
skateboard' stuff." 

"The fourth album is always daunting," Rubano says. "It's 
either the bye -bye record or the one where you take a step 
forward. We're moving forward." 

Taking Back Sunday manager Jillian Newman credits much 
of the growth on "New Again" to the addition of Fazzi, a for- 
mer member of the band Facing New York. "Matt brought a 

really positive, happy energy to the band," Newman says. "A 

lot of the walls came down during writing. He allowed every- 
body to try new things." 

Newman says Fazzi was the first person to try out for 
Mascherino's spot. "All the continuing members had goals 
musically that we wanted to accomplish on this record," 
Rubano adds. "But Fazzi helped instill a fearlessness and 
an inventiveness." 

Warner Bros. senior VP of marketing Rob Gordon says 
the label intends to emphasize the expansion of Taking Back 
Sunday's sound, but not at the expense of listeners who 
bought the group's previous discs. ( "Louder Now," the band's 
2006 Warner Bros. debut, has sold 674,000 copies, accord- 
ing to Nielsen SoundScan, but its biggest seller at 790,000 
remains its 2002 debut, "Tell All Your Friends. ") 

"There are two parts to the campaign," Gordon says. "No. 
1 is energizing the fan base. No. 2 is taking this band from 
the world of pop /rock /emo /whatever you want to call it to 
an arena -rock band like the Foo Fighters." 

To accomplish the first part, the label has partnered with 

All grown up: TAKING BACK SUNDAY 

MySpace for what Gordon calls a "playback on wheels" pro- 
motion, in which the band invites fans in various cities 
aboard its tour bus for a "New Again" listening session. 
Rubano says the group recently hosted a similar event at a 

small club in London. "It was bizarre but cool," he says with 
a laugh. "Basically a hundred people standing around look- 
ing at the ceiling in a state of listening. When we chatted up 
everyone afterward, though, the responses were great." 

As for the path to Foo Fighters -style success, Gordon says 
radio and licensing will play central roles in the label's plan 
to raise Taking Back Sunday's profile. He singles out "Sum- 
mer Man" and the title track as candidates for commercial 
placement and thinks "Where My Mouth Is" could be synched 
"in some of the [ female- oriented] movies this summer." 

Establishing the band at radio will take time, Gordon says. 
"But this is exactly the record we needed to make in order 

to convince programmers that, 'Oh, this isn't just some emo 
band,' " he adds. 

Fuse VJ Steven Smith says that's crucial to the band's de- 
velopment. "All they have to do is get on the radio like Green 
Day and My Chem and Dashboard Confessional before 
them," he says, "and they'll break free from the emo tag 
they've been subjected to in the past." 

Rubano says that although he and his bandmates have 
"never felt like we had to work within certain genre con- 
fines," being seen as a rock band "just gives us the latitude 
to do whatever we want." He's confident the fans have ma- 
tured along with the band but adds that he leaves the mar- 
ket research to those not onstage. "We're not from the school 
of scrutinizing our audience," he says. "Whether it's a sea 
of 18- year -old girls or 300 Armenian grandmothers, our job 
is just to blow them away." 
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POP BY ANN DONAHUE 

Standard Bearer 
Vanessa Williams Returns With A Collection 
Of Latin -Tinged Classics 

It's a prime time to be a 

Vanessa Williams fan: On 
Thursdays she portrays the 
shrewtastic fashion maga- 
zine editor on "Ugly Betty," 
and she plays a conniving 
label publicist in "Hannah 
Montana: The Movie." But on 
June 2, Williams returns to 
her first love- music -with 
the release of "The Real 
Thing" on Concord. 

"She's a celebrity, and peo- 
ple tend to forget the depth of 
her musicality," says Concord 
Music Group executive VP of 
A &R John Burk. 

"The Real Thing" is in- 
spired by jazz and Latin 
music, particularly the work 
of Sergio Mendes, who first 
performed the Stevie Wonder - 
penned title track. "I wanted 
to do something with kind of 
a Brazilian feel," Williams 
says. "It's kind of a hybrid of 
samba, bossa nova, some salsa 

and also some pop and R &B." 
Several of the songs are stan- 

dards, like Bill Withers' "Hello 
Like Before" and Babel 
Gilbertó s "Close to You." In ad- 

dition, two of the tracks, "Lov- 

ing You" and "Just Friends," are 
originals written by Kenneth 
"Babyface" Edmonds. 

Besides the Latin flavor, 
Burk wanted the album to 
serve as a collection of songs 
about love in all its forms - 
from the passionate affair to 
unrequited longing. "We 
spent so much time picking 
the right songs for her, but 
that's something you just can't 
rush," Burk says. 

"The Real Thing" is Wil- 
liams' first studio album since 
"Everlasting Love" in 2005, 
which sold 62,000 copies, ac- 

cording to Nielsen Sound - 
Scan. (Her best- selling album 
is 1991's "The Comfort Zone," 
which sold 1.7 million.) Jug- 

gling Williams' acting career 
with her recording schedule 
was a feat. She spent two years 
off and on recording the 
album during her hiatus from 
the TV show. 

It also creates a challenge 
for promoting the album, says 
Margi Chiesky, marketing 
product manager at Concord, 
but Williams will promote the 
release in the monthlong hia- 
tus she has from "Ugly Betty." 
On May 8 and 9 she'll perform 
at the Tropicana Casino & Re- 

sort in Atlantic City, N.J., and 
during release month she'll 
make numerous TV appear- 
ances, including "Good Morn- 
ing America" and "The View." 

To connect with her fan 
base in the gay and lesbian 
community -Williams won 
the Human Rights Cam- 
paign's Ally for Equality 
Award in 2008 -Concord will 
advertise the album on the 

Smooth as velvet: 
VANESSA WILLIAMS 

cable TV channel Logo. 
Concord is also hoping to 

bring her music to an interna- 
tional audience that would ap- 
preciate it: travelers. In July, 

the track "Just Friends" will be 
featured on Delta Airlines. 
"We wanted to hit that high- 

traffic month," Chiesky says. 
"We've been pretty aggressive 
with the airlines, and we're re- 
ally successful in marketing 
to adult business travelers. It 

just makes a lot of sense." 
For her part, Williams rel- 

ished returning to the studio. 

"Because of my TV schedule 
and the logistics of recording 
and moving to New York for 
the show, it wound up taking 
a lot longer than originally 
planned," she says. "But I love 
that kind of music and I 

wanted to perform it." 

(àl_QI3ALPULSE 
» >MAJOR MOVES 
Since its birth in 1996 in 
Barcelona as a hippie -ish music 

"collective," the hip- hop /fla- 
menco fusion band Ojos de 
Brujo has operated as an inde- 
pendent outfit. But now the act 
has licensed its fourth studio 
album, "Aocana," to a major 
label- Warner Music Spain - 
and seen rapid results. "Ao- 

EDITED BY TOM FERGUSON 

cana" has been on Spain's 
Media Control charts since en- 
tering at No. 7 a week after its 

March 17 release. It has since 
appeared in the United King- 
dom (April 13) and Japan (April 
21), with a May 19 U.S. release 

to follow. 
"We decided to license 'Ao- 

cana' to Warner internation- 
ally because we 

needed a bigger partner in 

order to be released in more 
countries and in the best con- 
ditions," Ojos manager 
Jemima Cano says. "Warner 
has respected all our artistic 
decisions and is supporting us 

in the business area." 
The band has long toured 

overseas, boosted by such in- 

ternational honors as a Latin 

Hippie hippie shake: 
OJOS DE BRUJO 

Grammy Award (2007) and a 

BBC Radio 3 Award for World 
Music (2004). However, its cur- 
rent world tour suffered a hic- 
cup April 27 when a London 
concert was suspended be- 
cause the U.K. consulate in 

Madrid refused to issue visas 
to the 12- member band's two 
Cuban musicians. 

Ojos de Brujo plans North 
American dates in 2010, book- 
ed through its own booking 
agency, Diquela Concerts. Its 

publisher is Barcelona -based 
Ediciones Tahitá /Naquera 
Compas /ChrysalisClip Music. 

-Howell Llewellyn 

>>>MORGAN'S 
TREASURE 
The American Songbook for- 
mula that proved successful for 
Rod Stewart in the United States 

also appears to be working - 
with a local spin -in Italy. Morgan's 

"Italian Songbook Volume 1" 

(Columbia) debuted at No. 6 

on the AC Nielsen /FIMI chart a 

week after its April 10 release. 

The album of standards has 

already shipped gold (35,000 
copies), says Sony Music Italy 
CEO Rudy Zerbi. He adds, "The 

aim of the project is to intro- 
duce a new generation -in Italy 

and perhaps elsewhere -to the 

music of the past." 

The 13 -track set features 
English- and Italian -language 
songs including "II Mio Mon - 

do," first recorded by Umberto 
Bindi in 1963 and by Cilla Black 

as "You're My World" in 1964. 

The album is rolling out dig- 
itally and as an import in vari- 
ous international markets dur- 
ing May. It's the sixth set in the 
36- year -old singer's solo ca- 
reer, which began in 2003 after 
he exited the alt -rock band Blu- 

vertigo. Since then, Morgan has 

also acted in films and pub- 
lished a book of poetry, in addi- 
tion to being a regular judge 
on the local version of the TV 

talent show "The X Factor." 
Zerbi calls Morgan "a great 

connoisseur of both Italian and 
international music." Morgan's 

own compositions are pub- 
lished by Sony /ATV. The singer 

tours Italy through June 16, 

booked by the Modena -based 
International Music and Arts. 

-Mark Worden 

» >CAMERA 
REFOCUSES 
Three years after its 2006 
breakthrough album, "Let's Get 

Out of This Country," the Scot- 
tish alt -rock act Camera Ob- 
scura is back with its fourth stu- 

dio album and a new label. 
"My Maudlin Career" (4AD) 

entered the United Kingdom's 
Official Charts Co. list at No. 

32 a week after its April 20 re- 
lease. It hit U.S. stores April 21. 

"It was a bit of a coup for us to 
sign the band," says London - 
based 4AD A &R executive 
Jason White. "We've taken a 

band that has done a hell of a 

lot of work on their own steam. 
We want to very quickly con- 
solidate that fan base, then 
hopefully take it beyond that." 

"Let's Get Out" was released 

by the Madrid -based Elefant 
Records worldwide except 
North America, where it was li- 

censed to Merge Records and 
has sold 58,000 copies, accord- 
ing to Nielsen SoundScan. The 

OCC reports U.K. sales of 17,100. 

White says 4AD is targeting 
worldwide sales of 100,000 for 
"My Maudlin Career." 

Negotiations are under way 
for U.S. TV spots to coincide 
with late- May /June shows 
booked by the New York -based 

Ground Control Touring. U.K./ 
European shows are booked 
through the London -based 
Coda Music Agency. The group 
will play European festivals this 

summer and return stateside 
in the fall. "We're looking for- 
ward to a really long campaign 
on this," White says. 

-Richard Smirke 
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ALI3U IVIS 
PAUL POTTS 
Passione 
Producers: Quiz & Larossi 
Syco /Columbia 
Release Date: May 5 
On his sophomore studio set, 

Susan Boyle's "Britain's Got Tal- 

ent" predecessor sticks to the 
formula that transformed his 

reality -TV stardom into the 
pop -classical kind, wringing 
every shred of emotion from 
well -known melodies sturdy 
enough to withstand his 
approach. (Needless to say, 

subtlety is not among Potts' 
strengths.) Per genre protocol, 
the material on "Passione" 
comes from all over: Potts sings 

"The First Time Ever I Saw Your 

Face," Nino Rota's "Romeo and 

Juliet" theme, "A Whiter Shade 

of Pale" by Procol Harum, a 

Puccini aria from "Tosca" and 
Andrew Lloyd Webber's 
"Memory." Yet thanks to Potts' 
consistently powerful delivery 
(as well as the Costco -sized 
string arrangements), every- 
thing sounds of a piece. In the 
world of this former cell -phone 
vendor, distinctions between 
high and low culture are irrele- 
vant; what matters is that he 

still knows how to make the 
sale.-MW 

CIARA 
Fantasy Ride 
Producers: various 

Jive 
Release Date: May 5 

On her oft -delayed third studio 
album, Ciara attempts to keep 

it real, grown and sexy. On the 
intro track, "Ciara to the Stage," 

the Atlanta artist chants flirta- 
tiously, over a smooth, hip - 
swaying production, and tan- 
talizes her lover with a private 
strip tease on "Love Sex Magic," 

featuring Justin Timberlake - 
the album's highlight. Much of 
the rest of the album could use 

more of that personality. On 

"High Price," where she takes 
her vocals to an opera -like 
pitch, and her collaboration 
with the -Dream, "Lover's Things," 

whose faint tenor would seem 

like an ideal match, Ciara seems 

to go almost unnoticed. Thank- 

fully, "Work," featuring Missy El- 

liott, has Ciara showing fly -girl 

antics over a house -like, clap - 
laden production, and the 
breakup song "Never Ever," fea- 

turing Young Jeezy, which sam- 

ples "If You Don't Know Me by 

Now," pick up the slack. -MC 

CAGE THE 
ELEPHANT 
Cage the Elephant 
Producer: Jay Joyce 
Jive Records 
Release Date: April 27 

The Kentucky band Cage the 
Elephant has been gaining 
traction on the U.S. charts 

TONY BENNETT AND 
BILL EVANS 
The Complete Tony Bennett /Bill 
Evans Recordings 
Producer: Helen Keane 
Fantasy 
Release Date: April 14 

The phrase "The whole is greater than the sum of its 
parts" has never been more appropriate than in the 
case of this meeting of musical giants that dates back 
to the mid -'70s. Tony Bennett and Bill Evans, each 

iconic artists in their own right, join forces on these 
newly reissued, remastered and in some cases redis- 
covered recordings, for what amounts to a master 
class in the art of musical conversation. The sessions 

brim with intuitive interplay -from an adventurous 
reading of the Horwitt /Hague standard "Young and 

Foolish" (with Evans' harmonic extensions adding 
gravitas) to a gutsy, growling romp through the 
humorous Coleman /Leigh tune "When in Rome." 
Bennett and Evans both sound inspired, pushing each 

other into places neither had fully traveled in their 
respective solo careers. The newly discovered alter- 
nate takes shed even more light on this dexterous duo 
and the legendary recordings they created. -JR 

BOB DYLAN 
Together Through Life 
Producer: Jack Frost 
Columbia 
Release Date: April28 
Bob Dylan's recent trifecta of 
"Time Out of Mind," "Love and Theft" and "Modern 
Times" represents the kind of late- career renaissance 

so many stars shoot for and nobody actually hits. 

Those albums were based in an often near -apocalyptic 
darkness. "Life" hangs loosely on the concept of the 

highs and horrors of actual, carbon -based love. Dylan 

wastes no time, dealing out both a consuming love and 

a bruising void in the opener, "Beyond Here Lies 

Nothin'." It's pretty close to the archetypal new, frog- 
gy- voiced Dylan -odd, as lyric co- writing credit goes 

to Robert Hunter on eight of 10 songs, which tamps 
things down noticeably. And there are clunkers, like 

the half -there torch song "Life Is Hard." But the great 
thing about 67- year -old Dylan is that even when it's 

not working, it's working. His band, anchored by 

Heartbreaker Mike Campbell's guitar and David 
Hidalgo's blissful border -town accordion, create a sub- 

lime atmosphere built from scraps of 100 years of 
American music: porch -blues, but also Cajun swing, 

ragged folk, saloon boogie, the circus and a cast of 
dusty characters who drift into towns and wander. And 

there are plenty of peak moments, including "I Feel a 

Change Comin' On" and "It's All Good," a sharp - 

tongued send -off about failure and shackled -up hope. 

(He's being sarcastic with the title.) Lacking a fire- 
works moment or a big revelation, "Together Through 
Life" might not be on par with Dylan's newest holy 

trinity, but as a continuation of the inscrutable, impen- 
etrable Dylan story, it's all good. -JV 

t BOB 
N DYLAN_ D 

with its single "Ain't No Rest 

for the Wicked." One listen to 
the Southern -fried stomp and 

its carefree chorus pegs the 
tune as this summer's cross- 
over rock jam. The group's 
self -titled debut shows that it 
has more than one flashy sin- 
gle to offer. "In One Ear" lets 
an unruly guitar riff take cen- 
ter stage, while "Tiny Little 
Robots" is an apocalyptic 
rocker that you can dance to. 
Matt Shultz's vocals perfectly 
fit the band's loose vibe, toss- 
ing off lines like "They'd love 
to see me fall /But I'm already 
on my back" with such goofy 
earnestness you can't help 
but root for him. With an un- 
deniable single and an easy- 
going atmosphere, Cage the 
Elephant's debut is the ideal 
soundtrack for upcoming 
summer barbecues. -JL 

CROCODILES 
Summer of Hate 
Producers: Crocodiles 
Fat Possum 

Release Date: April28 

They may wear their influences 
on their sleeves like hipsters 
display their latest tattoos, but 
in the case of San Diego duo 
Crocodiles those influences are 

pretty unimpeachable. Thrum- 
ming Velvet Underground 
choogles hit a fuzz- and -feed- 
back Jesus and Mary Chain 
wall of sound; Spacemen 3's 

droney take on Detroit hard 
rock and Texas psychedelia 
gets reprised; the Beach Boys' 

harmonies are (mis)appropri- 
ated for the shoegaze and 
synth -pop crowds. Parts of this 

remarkable debut make for de- 

cidedly uneasy listening: The 
drugged -out, claustrophobic 
glam slam that's "Flash of 
Light" may be the year's most 
terrifying moment. And by 
evincing a healthy disregard 
for pro forma studio niceties - 
these guys never met a chord 
progression they couldn't 
corrupt or a VU meter they 
couldn't run into the red - 
Crocodiles have clearly inter- 
nalized punk's prime directive: 
Before one creates, one must 

i íWS 
first destroy; then reassemble, 
using the most basic, primal 
building blocks. -FM 

AKRON /FAMILY 
Set 'Em Wild, Set 'Em Free 

Producers: Akron /Family, 
Chris Koltay 
Dead Oceans 
Release Date: May 5 

Akron /Family has always 
been a band that was difficult 
to categorize. The group stays 

true to its avant -garde musi- 
cal roots with "Set 'Em Wild, 
Set 'Em Free," the noisier, 
louder follow -up to 2007's 
"Love Is Simple." Akron /Fam- 
ily's second album is a mix of 
rock, folk, jazz and psyche - 
delia that could have just as 

easily resulted from a jam 
session as an improvisation 
around a campfire. The album 
opens with "Everyone Is 

Guilty," a song with infectious 
chants and crescendos. Fur- 
ther into the set, Akron /Fam- 
ily proves it can master many 
different sounds, even with 
its freak -folk quality: "MBF" 
sounds like a band of aliens 
playing a sold -out stadium on 

Mars, while the title track has 

a simpler folk feel. "Set 'Em 
Wild" ends on an optimistic 
note with "Last Year," a song 
that repeats, "Last year was a 

hard year /For such a long 
time /This year's gonna be 
ours. " -KB 

MELODY GARDOT 
My One and Only Thrill 

I 

PEACHES 
I Feel Cream 
Producers: various 
XL 

Release Date: May 5 

Peaches has been away for a little 
while -her last full -length, "Impeach My Bush," came out 
in 2006 -and that's given the Berlin -based electroclash 
veteran ample time to assemble a fresh store of novel 

sexual tips. In "Trick or Treat," for example, she advises, 

"Never go to bed without a piece of raw meat," which 

sounds sensible enough. With production input from 
such indie -electro heavyweights as Simian Mobile Disco, 

Soulwax and Digitalism, "I Feel Cream" has less of a live - 

band feel than Peaches' previous efforts; it's almost as if 

the death of electroclash's commercial potential freed 
her to re- embrace the style's robot -pop roots. Whatever 
their inspiration, new cuts like the oddly pretty "Lose 

You" and "Billionaire," the latter of which features a fiery 

cameo from Shunda K of Yo Majesty, throb with unex- 

pected vitality. -MW 

Producer: Larry Klein 

Verve 

Release Date: April28 
The distinctive talent 
that Melody Gardot dis- 

plays on her remarkable soph- 
omore jazz /pop outing, "My 
One and Only Thrill," is a 

rarity. Her hushed, velvet - 
smooth vocals evoke a noir 
yearning and forlornness, her 

slow -burn delivery enraptures 
with a torch sentimentality, and 

her support team shines: 
her simpatico touring band, 
arranger Vince Mendoza's or- 

ganic orchestration on some 
of the tunes and producer 
Larry Klein's knack for enticing 
heartfelt soul from a singer. But 

foremost is Gardot's song - 
smithery that ranges from 
bossa- tinged to low- lights bal- 
ladry. Highlights include the 
lushly skipping opener "Baby 
I'm a Fool," the finger- snapping 

jazzy blues "Who Will Comfort 
Me, " the gently swinging chan- 

son "Les Etoiles" and the softly 
stormy "The Rain." Her only 
cover is a dangerous choice: 
"Over the Rainbow." But Gar - 

dot completely re- envisions it 
with a Latin tinge. -DO 

BUJU BANTON 
Rasta Got Soul 
Producer: Mark Myrie 
Gargamel 
Release Date: April 21 

With remarkable ease, Buju 
Banton flips the switch be- 
tween hard -banging dancehall 

and breezy, smooth roots 
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reggae. The new "Rasta Got 
Soul" is a showcase for the lat- 
ter, primed for the summer 
reggae festival circuit. Three 
tracks -the anthemic "Magic 
City," "I Rise" and "Lend a 

Hand" (the last driven by Stu- 
dio One bassist Lloyd Parkes) - 
should become immediate ad- 
ditions to his live sets, each as 

spirited and inspiring as those 
performances. Wyclef Jean 
racks up another winning col- 
laboration on the radio- ready, 

bittersweet "Bedtime Story," 
while fellow guest Third World 
eerily recalls Kim Wilde's "Keep 
Me Hangin' On" on "Sense of 
Purpose." ( "Mary" also seems 

to borrow a key line from For- 
eigner's "I Want to Know What 
Love Is. ") All told, Banton cut 
one of his most consistent al- 

bums, a worthy yin to the yang 
of 2006's "Too Bad " -WO 

ZIGMAT 
Sound of Machines 
Producer: A /on Leventon 
self -released 
Release Date: April 21 

Not unlike the melting pot 
that Brooklyn -based Zigmat 
calls home, the band's debut 
release blends cultures and 
enigmatic styles. Over an 
unwavering trip -hop base, 
"Sound of Machines" kneads 
in a dash of rock and pop flair 
and has already inspired com- 
parisons to such established 
trip -hop acts as Massive At- 
tack, Air and Goldfrapp. Add 
a pinch of Latin flavor, cour- 
tesy of Monica Rodriguez's 
smooth transitions between 
her native Spanish and Eng- 
lish on "Don't Tire," one of the 
album's strongest tracks. In 

the opener, "Whisper," it is ap- 
parent that the haunting tone 
of Rodriguez's voice is the 
band's secret weapon, adding 
an intoxicating layer of sound. 

"Watch the World" show- 

cases her rapturous range be- 
fore shifting into an infusion 
of rock supported by bass 
player Stephen Yonkin. The 
album finishes with "Ma- 
chine," full of dark bass and 
evocative lyrics that spawned 
the album's title. -LM 

BLUES 

ROY ROGERS 
Split Decision 
Producer: Roy Rogers 

Blind Pig 
Release Date: April 27 

Slide guitar whiz Roy Rogers 
has a strong album with "Split 
Decision," and it's a signature 
project. Rogers produced the 
record and authored or co- 
authored all the songs. His 

Delta Rhythm Kings band - 
mates Steve Ehrmann 
(bass) and Billy Lewis 
(drums, percussion) consti- 
tute his studio rhythm section, 
and Rogers is joined by such 
guests as guitarist Ottmar 
Liebert and sax man George 
Brooks. The album opens at 
a furious pace with "Calm Be- 

fore the Storm," a wall -of- 
sound number punctuated by 
Rogers' stinging slide guitar. 
In a quieter vein, Rogers 
teams with Liebert on the in- 
strumental "Your Sweet Em- 

brace," a little slice of guitar 
romanticism that provides a 

nice mood shift. Another no- 
table instrumental track, "Rite 
of Passage," affords saxo- 
phonist Brooks an opportu- 
nity to shine on a bluesy jazz 
piece. For something with 
more blues grit, listen to 
Rogers put the buzz in "Little 
Queen Bee. " -PVV 

FOR THE RECORD 

A review of Depeche Mode's 
"Sounds of the Universe" 
album in the May 2 issue 
should have stated that Alan 
Wilder departed the group 
in 1995. 

a0.1 OnvIMA01ria, 
EDITED BY WAYNE ROBINS 

CONTRIBUTORS: Keir Bristol, 
Mariel Concepcion, Ronald Hart, 
Jason Lipshutz, Lara Marsman, 
Michael Menachem, Fred Mills, 
Wes Orshoski, Dan Ouellette, 
Jon Regen, Gary Trust, Philip Van 
Vleck, Jeff Vrabel, Chris Williams, 
Mikael Wood 

PICK : A new release predicted 
to hit the top half of the chart in 

the corresponding format. 

CRITICS' CHOICE *: A new 
release, regardless of chart 
potential, highly recommended 
for musical merit. 

All albums commercially 
available in the United States are 
eligible. Send review copies to 
Wayne Robins at Billboard, 770 
Broadway, Seventh Floor, New 
York, N.Y. 10003 or to the writers 
in the appropriate bureaus. 
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ROCK 

DINOSAUR JR. 
I Want You to Know 
Producer: J. Mascis 

Writer: J. Mascis 

Publishers: Spam As the 
Bread Music, ASCAP; 

Chrysalis Songs, BMI 
Jagjaguwar 
The first single from the re- 
united Dinosaur Jr.'s forth- 
coming Jagjaguwar album, 
"Farm," is hardly a revelation 
within the context of the 
iconic trio's seminal caustic 
guitar rock. However, the 
teeth -smashing pace of "I 

Want You to Know" suggests 
the promise that the band's 
second full -length (a double - 
album, no less) since original 
bassist Lou Barlow returned 
to the fold could just well be 
the Dino Jr. brand's finest stu- 
dio endeavor since 1991's 

"Green Mind." The sound here 
is purely classic Mascis, who 
once again proves he is one 
of his generation's most dy- 
namic guitar heroes atop a 

propulsive rhythmic drive that 
wouldn't sound out of place 
on 1988's classic "Bug." "I 

Want You to Know" is avail- 
able as a free download on 
the group's Web site at 
dinosaurjr.com. -RH 

l'OP 
KRISTINIA DeBARGE 
Goodbye (3:30) 
Producers: The Pentagon, 
Babyface 
Writers: various 
Publishers: various 
Sodapop Records/Island Def 
Jam Group 
Kristinia DeBarge, daughter 
of James DeBarge from the 
successful R &B family group 
DeBarge, christens co- producer 

Babyface's new label with a 

pop /R &B nugget that is clearly 
aiming for Rihanna's audience. 
DeBarge has a pleasant 
tonality to her voice, and cou- 
pled here with the catchy, if 
well -worn, hook from Steam's 
hit "Na Na Hey Hey Kiss Him 
Goodbye," makes for a po- 
tent combo. With the same 
photogenic qualities as Ri- 
hanna and the branding of 
the single with the now -airing 
Nivea campaign, this could 
be the start of a promising ca- 

reer. Her Babyface -produced 
debut album arrives this 
summer. -CW 

SEAN KINGSTON 
Fire Burning (3:54) 
Producer: RedOne 
Writers: K. Anderson, 
Redone, B. Hajji 

Publishers: various 
Epic /Beluga Heights 
"Fire Burning" signals Sean 
Kingston's return, and it's 
the most danceable single 
yet from his second album, 
"Tomorrow." The 19- year -old 
Jamaican follows top 20s 
"Me Love" and "Take You 
There," No.1 "Beautiful Girls" 
and his collaboration on 
Natasha Bedingfield's smash 
"Love Like This," which 
topped Billboard's Hot 
Dance Club Play chart. A 
fast tempo and a well - 
projected vocal- "Some- 
body call 911!" -allow pro- 
ducer RedOne to blend the 
infectious hook with heavy 
synthesizers and a variety 
of percussive sounds that 
made Lady GaGa's "Poker 
Face" so striking. RedOne 
is becoming a go -to collab- 
orator for rhythmic dance 
songs and this is no excep- 
tion. Kingston's island sound 
has given reggae a modern 
pop influence. The chorus is 

repetitive, but this song is 

often what makes for a siz- 
zling club hit. -MM 

PAUL CARRACK 
FEATURING 
TIMOTHY B. SCHMIT 
& DON HENLEY 
I Don't Want to Hear Any 
More (3:58) 
Producer: Paul Carrack 

i i 
BLACK LIPS FEATURING 
GZA 
The Drop I Hold (3:31) 
Producers: Black Lips 
Writers: Black Lips, GZA 

Publisher: not listed 
Vice Music 
In one of the more interesting rock -rap collaborations to 
take place since Sonic Youth and Cypress Hill jammed 
together on the "Judgment Night" soundtrack, the 
Atlanta -based garage -psych rockers Black Lips follow 
up their surprise onstage hootenanny with the Wu -Tang 

Clan's senior official Genius /GZA at this year's South by 
Southwest festival with a remix of "The Drop I Hold." It's 

the second single from the group's latest full -length, 
"200 Million Thousand," and the title track to its latest 
EP, which also includes the album version of the song, 
the instrumental and the video, available exclusively 
through iTunes. Here, the GZA counters the woozy 
Robitussin trip of a slow jam the Lips throw down with 
the kind of hallucinogenic "4th Chamber" lyricism that 
comes as close to his Liquid Swords glory as anything 
he has released as a solo artist in the last 10 years. You 

can also hear the track at the Vice Records Web site, 

viceland.com /vicerecords. -RH 

!w 

fiB 

Writer: P Carrack 
Publishers: Carracksongs, 
ASCAP; Sony /ATV Tunes 

429 Records /SLG 
Consumers -3.2 million of 
them, according to Nielsen 
SoundScan -are already fa- 
miliar with this lush ballad, 
since the Eagles recorded it 
for their 2007 album "Long 
Road out of Eden." Now the 
song's writer, Paul Carrack, 
offers his own version, which 
stands to be his first Adult 
Contemporary chart entry 
since 1998. He is a staple 
at AC radio, having sung 
smashes for Ace, Squeeze 

OAK RIDGE BOYS 
Seven Nation Army 
Producer: David Cobb 
Writer:Jack White 
Publisher: Peppermint Stripe, BM! 
Spring Hill 
The Oak Ridge Boys swap their classic country -gospel 
for a little "Get Behind Me Satan" with this White 
Stripes cover fully directed at a new, and probably 
bloggy, audience. But while at first glance it has all 

the major warning signs of a quick ironic tweet, it 
doesn't take long to realize that it's a winning per- 
formance of a great song. The Boys' briefly dark bar- 
bershop vocals are dead -on and the looming piano 
has a sinister dark -basement vibe about it- there's 
even a pretty serious guitar solo. These guys are used 

to singing about heaven, but this is a surprisingly 
striking glance the other way. The group's new album, 
"The Boys Are Back," also includes covers of John Lee 

Hooker, Neil Young and Ray LaMontagne. -JV 

MT 
I1RIO 

and Mike + the Mechanics in 

addition to his own solo 
output. When two Eagles 
are your backup singers, you 
know you're doing some- 
thing right. AC programmers 
would be wise to warmly 
welcome this first single 
from Carrack's new album, 
"I Know That Name. " -GT 

KEVIN RUDOLF 
FEATURING KID 
CUDI 
Welcome to the World 
(3:03) 
Producers: Kevin Rudolf III 

Factor 
Writers: various 
Publishers: various 
Cash Money /Universal 
Republic 
The follow -up single to Kevin 
Rudolph's No. 5 smash "Let 
It Rock" is an '80s- 
influenced, synth- heavy, 
bass -beat throbber, com- 
plete with a club -friendly, 
anthemic chorus. Kid Cudi, 
currently riding a top 10 

smash of his own ( "Day 'N' 
Nite "), drops a rap on the 
third verse that should draw 
both new artists attention 
from different audiences. 
Rudolf seems to be right on 
time with his brand of club/ 
hip -pop, an infectious mix 
that uniquely straddles the 
boundaries among pop, dance 
and hip- hop. -CW 
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PLAYING FOR CHANGE 
A change is gonna come: 
Dutch musician 
CLARENCE BEKKER is 
among the artists involved 
with Playing for Change. 

INC11111 BY MITCHELL PETERS 

Peaceful Dreams 
Playing For Change 
Promotes Music As A 
Unifying Force 
Music producer /engineer Mark Johnson's 
decade -long dream of inspiring "the entire planet 
to come together through music" is finally corn- 
ing true. Johnson and his team spent four years 
traveling the world with a mobile recording stu- 
dio and cameras, filming and recording local 
musicians playing popular songs like "Stand by 

Me," "Don't Worry" and "One Love." 

From that experience comes the CD /DVD set 
"Playing for Change: Songs Around the World" 
(April 28) on Hear Music, the joint venture be- 

tween Concord Music Group and Starbucks. The 
release -a 10 -song CD and a seven -track DVD 

featuring five live performances and a trailer for 

a forthcoming documentary-bows this week at 

No. 10 on the Billboard 200. It sold 26,000 copies 
in the United States, according to Nielsen Sound - 
Scan. Eighty-six percent of its first -week sales 
came from Internet purchases and nontraditional 
retail stores (including Starbucks locations). 

The documentary "Playing for Change: Peace 
Through Music" premiered at the 2008 Tribeca 
Film Festival in New York. It features more than 
100 global artists performing five songs. "Peace" 
is scheduled for DVD release Sept. 22, according 
to Concord senior VP of marketing Margi Cheske. 

"We went through different city streets, In- 

dian reservations and African villages," Johnson 
told Billboard in February. "We would meet dif- 

ferent musicians, record their music, interview 
them about music persevering through ongo- 

ing struggle and unite them together on songs 
from around the world." 

Each song took about a year to assemble. "The 
idea was to get as many different styles, cultures, 
races, religions and economic and political views 
to unite through these songs," says Johnson also 

established the Playing for Change Foundation, 
which provides musical instruments, education 
and other resources to musicians and their com- 
munities around the world. 

Concord co -owner Norman Lear was sold on 
the idea of releasing a Playing for Change album 
package after watching Johnson's video footage. 
"[Lear] felt it was an important project, not just 
in terms of commercial viability but in terms of 
bringing people together through music and 
striving toward a more peaceful world," Concord 

GM Gene Rumsey says. 
Realizing that audiences wouldn't understand 

the "Playing for Change" concept until they 
viewed Johnson's footage, the foundation began 
posting videos on YouTube last November. The 
first song uploaded was a cover of Ben E. King's 
1961 R &B hit "Stand by Me," featuring 37 mu- 
sicians around the world. The video has been 
viewed more than 10 million times. 

"The more we showed it to people, the more 
it became paramount to build the rest of the prod- 

uct launch around the video," Rumsey says. 
Videos for "War /No More Trouble," "A Change 
Is Gonna Come" and "Don't Worry" have also 

been posted on YouTube. 
As the project's visibility grew, so did media 

interest. Johnson was interviewed by Bill Moy- 

ers last fall on PBS. A live performance by "Play- 

ing for Change" musicians on "The Tonight Show 
With Jay Leno" followed in March. The latter 
appearance was part of a promo tom o [-chi., in 

Los Angeles, San Francisco, Seattle and New York. 

Cheske says people who witnessed the live 
shows were "freaking out about how amazing 
the band was. We knew at that point we had a 

live entity to deal with." A U.S. summer club /the- 
ater tour and European festival bookings are in 

the works, she adds. The project will have addi- 
tional exposure in August when PBS airs footage 
on Playing for Change during its pledge drive. 

The foundation also has been raising its in- 

ternational profile. About 25% of the CD/ DVD 

purchases through playingforchange.com have 
come from outside the United States, according 
to Rumsey. Johnson recently traveled to Europe 
to promote the just -released set, visiting the 
United Kingdom, Germany, Italy and France. 

"The international story is really beginning 
to pick up," Cheske says. "And it's probably going 
to outweigh the U.S. story by a lot." 

FOXXY MOVES 
Jamie Foxx's "Blame It" (RMG), featuring T -Pain, is definitely on a roll. The song extends 
its No. 1 residency to 13 weeks and 11 weeks on Billboard's Hot R &B /Hip -Hop Songs and 
Mainstream R &B charts, respectively. In the process, Foxx ties TLC's 1999 hit "No Scrubs" 
for the most weeks at No. 1 on the Mainstream tally. And if Foxx maintains his 
momentum for two more weeks, he'll tie the 15 -week No. 1 record set by Mary J. Blige's 
"Be Without You" on Hot R &B /Hip -Hop Songs. "Blame It" is also Foxx's first CHR /Top 40 
top 10 as a lead artist. ¶ The song appears on the actor /comedian's third studio album, 
"Intuition." The album, released in December, is No. 17 on the Billboard 200 this week, 
with 885,000 in sales, according to Nielsen SoundScan. Foxx's latest single, "I Don't Need 
It," featuring Timbaland, climbs 41 -38 on Hot R &B /Hip -Hop Songs. -Raphael George 

2/4/06 

III Hot ft&B/Hip-Hop Songs 

Hot 100 2/14/09 

7/23/94 

1/30/94 

"Infatuation" 
"Unpredictable," 

feat. Ludacris 

1/3/09 

5/16/09 

TAKING THE LEAD 
Five of Jamie Foxx's sing! . s have charted on both Hot 

R &B /Hip -Hop Songs and the Billboard Hot 100. 

Increased radio airplay an recent TV performances on 
"American Idol" an "Jimmy Kimmel Live!" have 

helped to make "Bla a It" his biggest hit to date. 

"DJ Play A Love Song," "Just Like Me," "Blame It," 

teat. Twista feat. T.I. feat. T -Pain 

THE CHART RECORD 1515 WEEKS, SET IN 2006 BY MARY J. BUGE'S'BE WITHOUT YOU' 
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® BY LEILA COBO 

Love 
Latin Style 
Crooner Cristian 
Castro Shifts From 
Ranchera To Romance 

Cristian Castro has fashioned one of 
the most enduring careers in Latin 
music, with hits dating back to the 
early '90s. Now, after a successful de- 

tour into ranchera music, Castro re- 
turns to pop with "El Culpable Soy 

Yo," released April 30 on Universal 
Music Latino. 

For the most part, the album is un- 
abashedly romantic -a nod to the 
genre in which Castro has garnered 
most of his success. The label, how- 
ever, initially tested the waters with the 
upbeat single "No Me Digas," penned 
by A.B. Quintanilla. The song was a 

moderate success, peaking in March 
at No. 49 on Billboard's Hot Latin 
Songs chart. In contrast, second sin- 
gle "El Culpable Soy Yo," an emotional 
ballad, has climbed to No. 25 on the 
same chart in less than three weeks. 

"It's one of those signature radio 
songs," says Gabriel Buitrago, direc- 
tor of national promotion for Univer- 
sal Music Latino. 

"El Culpable" was produced by Ar- 

mando Avila, who recently won Bill- 

board's producer of the year award 

(see story, page 10). He infused the 
song with Mexican and pop sensibil- 
ities, one of his production trade- 
marks. "From the first time Cristian 
came and played it for me," Avila says, 
"we looked at each other and said, 
'This one is Mexican! We added the 
Mexican -pop fusion and the result 
was magnificent." 

To capitalize on the track's grow- 
ing popularity, Universal's promo- 
tional push has heavily focused on 
radio. Within a span of four weeks, 
Castro performed at seven Latin pop 
radio events, all hosted by different 
networks. The promo tour began 
April 24 with a private show for fans 
of WAMR Miami. 

That was followed April 30 by a 

show at XLTM San Diego. Similar 
performances in Dallas, Austin, 
Houston and New York ensued, as 
well as a massive Cinco de Mayo cel- 
ebration at KLVE Los Angeles. Com- 
plementing those efforts are various 
guest stints, including a one -hour 
May 5 special on the talk show "El 
Show de Cristina" and a May 9 ap- 
pearance on the variety program 
"Sabado Gigante." 

The son of Latin actress Veronica 
Castro, the one -time child actor began 

his recording career in 1991. In ad- 
dition to his celebrity status in Latin 
America, Castro is popular in the 
United States. His top -selling album 
stateside is 1999's "Mi Vida Sin Tu 
Amor," which has sold 274,000, ac- 

cording to Nielsen SoundScan. 
"El Culpable Soy Yo" is the follow - 

up to 2007's "El Indomable," Castro's 
first and only ranchera album. The 
surprise hit sold just shy of 100,000 
copies in the United States. 

With the new album, however, Cas- 
tro returns to his early roots, blend- 
ing romantic and upbeat material that 
highlights his signature tenor. 

"He has one of the best voices in 
Latin music period," Avila says. "He 

not only has an amazing timbre but 
also great control over his voice." 

Although the title track just de- 
buted, at No. 17 on Billboard's Top 
Latin Albums chart, Universal is al- 

ready eyeing several other tracks to 

work throughout the year. 
"We're definitely looking at this as 

a long -term album," says Universal 
Music Latino managing director Luis 
Estrada. "We're looking for sales to 
rise in tandem with the single." 

Several videos are also planned. 
The idea, Estrada says, is to expose as 
many tracks as possible to as many 
people as possible. "We want them to 
understand that this is an album to 
buy in its entirety." , 

DOUBLE WHAMMY 
Aspiring Dallas rapper Dorrough was well on the 
way to launching his rap career last October 
when local R &B /hip -hop stations started playing 
his song "Walk That Walk" and the local pro- 
ducer siblings Play -N- Skillz (Lil Wayne's "Got 
Money," Chamillionaire's "Ridin Dirty ") offered 
him a recording deal. Then the offer fell through 
and they gave a song he recorded -now known 
as "Halle Berry " -to the rapper Hurricane Chris. 

Dorrough got a lucky break when DJ Amen 
from rhythmic KMEL San Francisco heard an- 
other track, " Ice Cream Paint Job," on his My- 

i i, 1 tj ; 
Elk 

P. 

Space page. "He started playing it on his 
mixshows," recalls the 22- year -old Dorwin Dor- 
rough, who goes by his surname. "The track just 
took off from there." 

Now both "Walk" and "Ice Cream" are climbing 
Billboard's Hot R &B /Hip -Hop Songs chart, at Nos. 

51 and 55, respectively. Dorrough signed with El 

in February through his NGenius label and is work- 
ing on his self -titled debut, slated for a third - 
quarter release. The album will feature his pro- 
duction crew, as well as cameos from labelmates 
Ray J, Slim Thug and DJ Unk, among others. 

44_ :amirre. tAï '! AI/ iis' 

48 BILLBOARD MAY 16, 2009 

Twice the fun: 
DORROUGH 

Additional songs on the album include the club 
track "Yeh Buddy," the street anthem "Hood Song" 
and "This Time You Was Wrong," about a breakup. 
In a nod to the Texas hip -hop scene, the video for 
"Ice Cream" features Slim Thug, Bun B, Chamil- 
lionaire, Mike Jones and Paul Wall. 

"The album is fun and laid -back but also de- 
scribes some of my everyday hardships," Dor- 
rough says. 

Although El usually doesn't promote two sin- 
gles at once, VP of urban promotion Shadow 
Stokes says the label didn't want to "lose momen- 
tum on either [ "Walk That Walk" or "Ice Cream 
Paint Job "]. So we decided to keep working both." 

The label launched a viral campaign that has 

Dorrough busy on MySpace, Facebook and 
YouTube. He has been on a yearlong promotional 
tour, visiting radio stations and performing at clubs 
and college parties. 

Dorrough's future plans include expanding his 

NGenius label and offering opportunities to talented 
rappers from his region. "Anytime I get the chance, 

I want to bring new artists into the limelight," he says. 

But for now, the spotlight is shining on him. "I 
feel good about how things are moving, but I want 
to continue climbing the charts," he says. "I have 

a lot of work to do and I'm ready for it." 
-Marie/ Concepcion 

THE LAST 
LAUGH? 
Comedian Ron White's new album, 
"Behavioral Problems" (Capitol Nash- 
ville), debuted last week at No.1 on Bill- 

board's Top Comedy Albums chart and 
this issue is No. 2. The chart perform- 
ance returns White to familiar territory: 
His 2006 set "You Can't Fix Stupid" also 

bowed at No. 1 and has sold 339,000 
copies, according to Nielsen Sound - 
Scan. His best -selling album remains 
2003's "Drunk in Public" (527,000). 

But White, who made a name for 
himself on the Blue Collar Comedy Tour 

with Jeff Foxworthy, Bill Engvall and 
Larry the Cable Guy, says the new album 

will be his last. "Three's kind of a magic 
number with comedy albums," he says, 

"and I've really done more than that be- 
cause of all the Blue Collar stuff. I just 
don't want to overstay [my welcome]." 

Instead, White will focus on touring. 
"The live show is staying real steady," he 

says.'That's not true for everybody, so 

I'm happy about that People don't have 

the disposable cash that they did." 
White began paying his comedy - 

act dues in 1986, doing 50 weeks per 
year on the road for 15 years, and he 

no longer performs some of his best - 
known material. "It's comedy, not like 
a song," he says. "If you know the joke, 
you know the joke." 

"Behavioral Problems" touches on 
material as diverse as bidets ( "Fifty 
million gay men can't be wrong "), his 

bust for possessing seven -eighths of 
a gram of marijuana ( "When I have 
seven -eighths of a gram of marijuana, 
I consider myself to be out of mari- 
juana") and writer Norman Mailer, who 
died at 84 after a life in which he drank 
daily, smoked pot, was married six 
times and stabbed his second wife 
( "I've never read one of his books, but 
I got to tell you, I'm a huge fan "). 

White, who doesn't so much tell 
jokes as share hilarious tales, says he's 

always been a storyteller. "When I was 
a kid,10 people could seethe same car 

crash but I would see it in a funny way," 

he says. "I've got this dysfunctional 
brain. For some reason it processes in- 

formation and it comes out funny." 
His most recent Comedy Central 

special, which aired April 19 (also titled 
"Behavioral Problems "), drew 3.3 mil- 
lion viewers, according to the network, 
and ranks as Comedy Central's most - 
watched stand -up special of the year. 

Meanwhile, White has inked a new 
deal with Comedy Central. "The Ron 

White Show" will be a half -hour program 
shot in Atlanta. White will offer his "dys- 
functional" take on national stories, fo- 
cusing on the heartland. -Ken Tucker 
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A WEEKLY ROUNDUP 
OF NOTABLE CHART 

ACHIEVEMENTS 

bn Top Contemporary azz 
!bums, Spyro Gyra's "Down 

he Wire" bows at No. 4, the 
group's highest debut. The 
act now holds the record for 
the most top lOs on this 

hart, with 19. It had 
reviously been locked in 
e with Kenny G (18). 

BACK TO BACK 

and chart hit as its 
um "Doors and Window 

ebuts at No. 1 on Top 
luegrass Albums. It follows 

he Devil Makes Three's 
enthouse bow last week -the 
rst time the chart has seen 
ack -to -back No. 1 debuts 

e Oct. 20, 2007. 
Aili 

Dylan Debuts At No. With Fifth Chart-Topper 
Bob Dylan, whose Billboard 200 more in line with Dylan's 2001 set 
career began in 1963, lands his fifth "Love and Theft" (134,000 for a No. 5 

No. 1 album as "Together Through debut) and his 1997 album "Time out 
Life" starts atop the list with 125,000 of Mind" (102,000, No. 10). 

copies sold. Dylan first appeared on the Sept. 
It's the legend's second straight 7, 1963, Billboard 200 with "The Free- 

studio set to debut at No. 1, as his 2006 wheelin' Bob Dylan." 
album "Modern Times" also started That effort ultimately 
at the top. That effort began with a peaked at No. 22. The 
much stronger number- 192,000. singer /songwriter didn't 

earn his first No. 1 until 
"Planet Waves" on the 
Feb. 16, 1974, chart, 
when the set made an 
eye -popping leap from 
No. 19 to No. 1 in its sec- 
ond week. The album 
held court for four straight weeks and 
was his first of three consecutive stu- 
dio sets to reach No. 1. 

He followed it with "Blood on the 
Tracks" in 1975 and "Desire" in 1976. 
During the next 20 years, he visited 
the top 10 only once more, with "Slow 
Train Coming" (No. 3) in 1979. 

You could figure that a chunk of In 1997, Dylan's career -invigorating 
that first -week sum for "Modern "Time out of Mind" spent a lengthy 
Times" was driven by the set's expo- 29 weeks on the chart and garnered 
sure in a widely seen Apple iTunes/ two Grammy Awards, for album of 
iPod TV commercial, which featured the year and best contemporary folk 
Dylan singing the album track "Some- album. A 29 -week run on the Bill - 

day Baby." The new release didn't board 200 doesn't sound terribly im- 
have as splashy a marketing tie -in. pressive, but for Dylan, that's an 

The first week for "Together" is eternity. It's the longest that any of 

3 BOB I 
IN DYLAN Dl 
.IFE THROUGH LIFE THE 

ALL TOGETHER 

boasts 14 college a cappel 
hp roups- selected by Ben 

olds- performing the singer's 
tunes. Folds supervised the 
recording process and 

litwo solo numbers. 

CH A R1' 
13EAT 

»Jason Aldean's new No.1 on 
Hot Country Songs manages a 

feat that only 14 prior leaders 
have accomplished in the chart's 
65 -year history. "She's Country" is 

the latest in a select group of No. 
is to include the format's name in 
its title. The first? Faron Young's 
"Country Girl" in 1959. 

»It's not uncommon for soap 
opera characters to make 
dramatic returns after lengthy 
disappearances. It shouldn't 
come as a surprise then that the 
singer known for his lengthy 
tenure as Danny Romalotti on 
"The Young and the Restless" 
does the same on the Adult 
Contemporary chart. Michael 
Damian places his first title on 
the list in 17 years, as "Rock On 
(2009)" bows at No. 30. 

a e 

Read Chart Beat 
every week at 
billboard.com /chart beat 

his albums have spent on the list chart in short order as the bow of 
since "Desire" stayed for 35 weeks. Green Day's "21st Century Break- 

down" (May 15) draws closer. That 
PERFECT TIMING: Had Bob Dylan's set is followed by a series of super - 

"Together Through Life" arrived in star summer releases: Eminem's 
any of the previous five weeks -and "Relapse" and Kenny Chesney's 

sold the same number "Greatest Hits II" (May 19), Dave 
of copies -it would Matthews Band's "Big Whiskey and 
have missed the top slot. the Groogrna King" (June 2), the 

The album's start of Black Eyed Peas' "The E.N.D. (En- 

125,000 copies is the ergy Never Dies" (June 9), Jonas 
lowest number that a Brothers' "Lines, Vines & Trying 
No. 1- debuting set ac- Times" (June 16), Lil Wayne's "Re- 

cumulated since Alan birth" (June 23), Brad Paisley's 
Jackson's "Good Time" "American Saturday Night" (June 30) 

started atop the Bill- and Maxwell's "BLACKsummer's- 
board 200 with 119,000 night" (July 7). (Release dates are sub - 

on the March 22, 2008, chart. ject to change.) 
This week, Dylan had the good for- 

tune of facing little competition for TAKE YOUR MAMA: Bob Dylan will 

the top slot. The No. 2 seller, the fall out of the No. 1 slot next week, as 

"Hannah Montana: The Movie" a number of new albums will arrive 
soundtrack, sold 86,000, while the in the top 10. 

chart's second- highest debut comes The May 5 release schedule in- 
from Heaven & Hell with "The Devil eludes offerings that look to be per - 
You Know" at No. 8 (30,000). The act fect gifts for Mother's Day (May 10). 

is made up of current and former Industry prognosticators suggest 
members of Black Sabbath. Ciara's "Fantasy Ride" and Chrisette 

Meanwhile, last week's No. 1, Rick Michele's "Epiphany" both have a 

Ross' "Deeper Than Rap," experi- shot at No. 1. Other albums looking 
ences a not -unexpected 67.5% sec- to profit from the holiday include Paul 

and -week decline, falling to No. 4 with Potts' " Passione," Elliott Yamin's 
51,000 after its debut with 158,000. "Fight for Love" and Ben Harper's 

But things should heat up atop the "White Lies for Dark Tune,,." 

ver 
ounter 

EITH 
AULFIELI? 

e 

I VIa rice ̀  `1 \,a ̀ ch A Weekly National Music Sales Report 

Weekly Unit Sales Year -To -Date 
DIGITAL 

ALBUMS ALBUMS" 

DIGITAL 

TRACKS 

This Week 

Last Week 

Change 

ThisWeeklastYear 

Change 

6,172,000 1,276,000 20,718,000 

6,176,000 1,333,000 20,564,000 

-0.1% -4.3% 0.7% 

7,557,000 1,225,000 19,289,000 

-18.3% 4.2% 7.4% 
.1/ al album sales are also v3 thin album sales. 

Weekly Album Sales (Million Units) 

30 

25 

20 

o 

2009 

6.2M 

J FM A M J J A S O N D J 

2008 2009 CHANGE 

OVERALL UNIT SALES 
Albums 141,821,000 

Digital Tracks 379,517,000 

Store Singles 545,000 
Total 521,883,000 

Albumsw/TEA" 179,772,700 

124,081,000 

441,058,000 

542,000 
565,681,000 

168,186,800 

-12.5% 

16.2% 

-0.6% 

8.4% 

-6.4% 
'Includes track equivalent album sales (TEA) with 70 track downloads equivalent 
to one album sale. 

DIGITAL TRACKS SALES 

'08 379.5 million 
'09 441.1 million 

SALES BY ALBUM FORMAT 

CD 

Digital 

Cassette 

Other 

119,558,000 96,925,000 
21,667,000 

39,000 
557,000 

-18.9% 

For week ending May 3. 2009. Figures are rounded. 
Compiled from a national sample of retail store and tac 
sales reports collected and provided by 

nielsen 
SoundScan 

Distributors' Market Share: 
03/30/09 -05/03/09 

UM al Sony BMG vi WMG . Indies EMI 

Total Albums 

Current Albums 

26,288,000 21.3% 

16,000 -59.0% 

852,000 53.0% 

Go to www.billboard.biz for complete chart data 49 
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St 

In A Perfect World... 4 

Intuition 3 

Sounds Of The Universe 3 

Sickology 101 19 

I Am...Sasha Fierce © 1 

The Last Kiss 3 

Forever In A Day 2 

The Foundation 17 

Defying Gravity 1 

All I Ever Wanted 1 

Quiet Nights 3 

Lotus Flow3r /MPLSoUND /Elix3r 2 

Growing Up Is Getting Old 28 

Carnival Ride El 

Love V/S Money 2 

Scars & Souvenirs 26 

32 

R.O.O.T.S. (Route Of Overcoming The Struggle) 8 

U2 No Line On The Horizon 1 

Funhouse 2 

m NOFX 
Coaster 36 

,ELK CHORDS 737' (9 98) 

Love On The Inside 1 

Lady Antebellum 

The Fray 1 

Paper Trail 1 

Swan Songs 22 

Learn To Live 5 

40 

8 

42 

4 

g 

19 ly 

Circus I 
111 

One Of The Boys II 
8085 & Heartbreak 

I i 
Good Time 4 

Tha Carter Ill El 

David Cook 3 

Rock N Roll Jesus © 1 

Freedom 7 

When The World Comes Down 15 

Uncle Charlie 2 

The Long Fall Back To Earth 29 

Soul 13 

Yanni Voices 20 

Chris Botti: In Boston 13 

The Sound 7 

The Hazards Of Love 14 

Testimony: Vol. 2, Love & Politics 3 

Jennifer Hudson 2 

VARIOUS ARTISTS WOW Hits 2009: 30 Of The Year's Top Christian Mists And Hits 
31 

'VIDENT.INTEGRITY 887742: WORD -CURB (17.98) 

The Infection 30 

The Point Of It All 12 

Fork In The Road 19 

o 
W 3° ARTIST 

3o IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 

1 BOB DYLAN 
)NY MUSIC (18.98) )+ 

NOT SHOT 
DEBUT 

2 2 
SOUNDTRACK 

WALT DISNEY 

3 4 3 

4 1 - 

Title 
W Wé 

Together Through Life 1n 

Hannah Montana: The Movie 

RASCAL FLATTS 
LYRIC STREET 002604 118.981 

RICK ROSS 
MAYBACHISLIP -N- SLIDE /DEF JAM 012772' IDJMG (13.98) + 

5 7 8 ® LADY GAGA 

6 6 4 

STREAMLINE KD', JiF CHERRYTREE INTERSCOPE 011805' IGA (12 98) 

Unstoppable 

Deeper Than Rap 

The Fame 

SOUNDTRACK 
SUMMIT -';1IC 515923' AG (18.98) + 

7 g 5 VARIOUS ARTISTS 
UNIVEI LUMBA 012654 /UME (18 -98) 

O ® HEAVEN & HELL 
e5ì RHINO 1, 961 518852 

9 11 10 
TAYLOR SWIFT 
BIG MACHINE D2i ,IB Os, + 

Twilight El 

NOW 30 

The Devil You Know 

Fearless 

el ® VARIOUS ARTISTS 
TAI" ' - I6'G CD /DVD)+ 

11 13 14 

O ® MIKE JONES 
r.SVLUM 517389 WARNER BROS. (18.98) 

Playing For Change: Songs Around The World 

NICKELBACK 
-: 18.98) 

Dark Horse 

13 12 9 

14 5 

JASON ALDEAN 
31)0KEN BOW 

The Voice 

Wide Open 

ASHER ROTH 
SCHOOLBOY I CSI - UNIVERSAL MOTOWN 012812 UMRG (13.98) +, 

15 18 
CI KINGS OF LEON 

Asleep In The Bread Aisle 

20 20 22 

21 10 6 

22 8 2 

CD23 26 

24 17 12 

25 21 19 

26 18 11 

27 19 15 

O ® 
29 26 17 

30 24 20 

31 28 34 

20 

The set logs its 19th 

week in the top 10 

-the longest top 10 

run for a theatrical 

film soundtrack 

since 1998, when 

"Titanic" and "City 

of Angels" spent 20 

weeks in the region. 

Only By The Night 

KERI HILSON 

GREATEST 
GAINER 

JAMIE FOXX 

DEPECHE MODE 
CAPITOL (18 98) + 

TECH N9NE COLLABOS 

BEYONCE 
WORLD /COLUMBIA 19492 SONY MUSIC (15 98) 

JADAKISS 
-'' D- BLOCK /ROC -A -FELLA DEF JAM 012391' IDJMG (13.98) 

DAY26 - AG118981+ 

ZAC BROWN BAND 
DURE HOME GROWN ATLANTIC 516931' AG 113 981 

KEITH URBAN 

KELLY CLARKSON 
: /s)c (18 98) ± 

DIANA KRALL 
98) 

PRINCE,BRIA VALENTE 
EH I [ 981 

JASON MICHAEL CARROLL 
NASHVILLE 26910; SMN (12.98) 

CARRIE UNDERWOOD 
'A P:.;SHVILLE 11221SMN 118.981 

THE -DREAM 
- JAM 012579' IDJMG (13 98) 

THEORY OF A DEADMAN 
I,. _VAR (11.98) O ® DON OMAR 

- HETE 012867 UMLE (11.98) 

33 25 21 

34 22 16 

0 36 33 

idon 

FLO RIDA 
-I, ANTIC 517813/AG (18.98) + 

» INTERSCOPE 012630'1IGA (13.98) + 

PINK 
L /6759 JLG (18 98) 

37 31 24 

38 35 

39 34 23 CI 

SUGARLAND 
MERCURY NASHO V11273'/UMGN (13.981 

31 
JASON MRAZ 

!:' C 4485' 
We Sing. We Dance. We Steal Things. 3 

DARIUS RUCKER 

HALESTORM 
ATLANTIC 51(,... 13 98) 

Halestorm 

O 44 43 45 
SHINEDOWN 
ATLANTIS -.118 98) ® 

O 45 39 

44 38 29 

45 40 32 

46 42 38 

The Sound Of Madness 

MELODY GARDOT 
. .- ,13 981 

My One And Only Thrill 

LADY ANTEBELLUM 
LLE 03206 112.981 

THE FRAY 
SONY MUSIC (18.98) + 

T.I. 

HOLLYWOOD UNDEAD 

47 47 40 D JAMEY JOHNSON 
I,1rN 113.981 Q Do VIOLENT J 

49 46 35 

That Lonesome Song 

The Shining 

TAYLOR SWIFT Taylor Swift 

The rock quartet, 

which is rising up 

the Mainstream 

Rock radio chart 

with "I Get Off" 

(24 -23), viewable 

at billboard.biz/ 

charts, enters with 

its Atlantic debut 

(13,000). 

CD 

- 3 ARTIST 
á3 rá __ IMPRINT 8 NUMBER! DISTRIBUTING LABEL (PRICE) 

50 44 

52 48 48 

53 33 7 

54 49 36 

55 43 28 

(:::) 80 70 

(21 56 51 

58 39 27 

59 16 

60 53 52 

Title 

30H13 
PHOTO FINISH 511181 (13 98) 

Want 

ADELE 
XL COLUMBIA 31859': SONY MUSIC (15.98) 

SILVERSUN PICKUPS 
DANGERBIRD 035' (15.98) 

BRITNEY SPEARS 
JIVE 40387 JLG (18 RA) A 

UGK 
TRILL /UGK /JIVE 86966 JLG (18.98) 

KATY PERRY 
CAPITOL 04249' 112.981 

Swoon 

UGK 4 Life 

KANYE WEST 
ROC- AFELLA DEF JAM 012198-IDJMG (13 98) 

YEAH YEAH YEAHS 
DRESS UP DU INTERSCOPE 012735 !GA (13 98) 

®LACUNA COIL 
CENTURY MEDIA 8580 (16.98) 

Its Blitz! 

Shallow Life 

ALAN JACKSON 
ARISTA NASHVILLE 19943/SMN (18.98) 

63 57 
LIL WAYNE 
CASH MONEY /UNIVERSAL MOTOWN 011977 EBRO (13.98) 

62 55 47 
7:7, DAVID COOK 
"1 19 /RCA 33463 /RMG (18.98) 

63 62 64 
KID ROCK 

TOP DOG ATLANTIC 290556" AG (18.98) + 

64 61 49 
RASCAL FLATTS 
LYRIC STREET 002763 (13 98) 

65 57 53 

66 71 59 

CD78 60 

68 29 

CD84 84 

70 66 5t 

71 60 46 

m 72 54 45 

It's the singer's 

Hest sales week 

(11,000) and chart 

position. On Top 

Jazz Albums, the 

set is her third con- 

secutive title to 

bow at No. Z in as 77 76 69 

many tries. 

73 67 65 

74 65 63 

75 52 79 

76 68 62 

A $7.99 special last 

week at iTunes- 

along with the 

store's premiere of 

aer new video for 

Waking Up in 

Degas" -perks up 

the album with a 

40% gain. 

She album gets a 

i8 % increase after 

the group's inter- 

view and perform- 

ance on the April 21 

edition of Comedy 

Central's "The 

Colbert Report." 

78 75 61 

79 

80 86 74 

81 73 56 

95 101 

Q 126 82 

84 82 68 

85 70 42 

86 94 95 

87 83 77 

88 30 - 

O 97 100 

90 79 41 

91 92 99 

92 69 55 

93 74 72 

Greatest Hits Volume 1 6 

AKON 
..I... - AONT SRC/UNIVERSAL MOTOWN 012334.UMRG (13 98) 

THE ALL- AMERICAN REJECTS 
OOGHI'' UL;C INTERSCOPE 012297. IGA (13 -98) 

CHARLIE WILSON 
H P ML- , _ 23389 JLG (18 -98 

JARS OF CLAY 
1 +/ 10903 /ESSENTIAL (13.98) 

SEAL 
WARNER BROS. (18.98) 

VANN! 
YAW, J: .- PEARL SERIES 003659 /WALT DISNEY (18 98 CD DAD) 

CHRIS BOTTI 
COLUMBIA 38 -.9 MUSIC (18 -98) '+ 

SOUNDTRACK 
.- 2 IVA (13.98) 

COLDPLAY 

Slumdog Millionaire 4 

Viva La Vida or Death And All His Friends © 1 

THE LONELY ISLAND 
UNIVERSAL REPUBLIC 012576'. UMRG (13.98 CD /DVD) + 

SEETHER 
D -UP 13127 (18 98) 

KEYSHIA COLE 
IMANI GEFFEN 012395/IGA (13.98) 

NE -YO 
DEF JAM 511410'i)DJMG (13.98) 

METALLICA 
WARNER BRO5. 508732' (10.98) 

Incredibad 13 

Finding Beauty In Negative Spaces 9 

A Different Me 2 

Year Of The Gentleman 2 

Death Magnetic 1 

64 50 
JOHN RICH 
WARNER BROS (NASHVILLE) 508796/WRN (18.98) 

12 
95 93 78 

96 91 89 

97 72 66 

Son Of A Preacher Man 16 

MARY MARY 
.; MY BLOCK:COLUMBIA 28087',SONY MUSIC (15.98) + 

PAPA ROACH 
Doc INTERSCOPE 012651; IGA (13.98) 

DISTURBED 
REPRISE 411132 " /WARNER BROS. 118.981 + 

Metamorphosis 8 

Indestructible i 

THE DECEMBERISTS 
CAPITOL 14710- (18.98) 

INDIA.ARIE 
REPUBLIC 012572 UMRG 113.981 + 

JENNIFER HUDSON 
; ARISTA 96303 RMG (1898) + 

KENNY CHESNEY 
BLUE CHAIR /BNA 34553 SMN 118 981 

Lucky Old Sun 

CHIMAIRA 
S'. FERRET 121' (14.98) + 

ANTHONY HAMILTON 
MISTER'S MUSIC SO SO DEF 23387, JLG (18.98) 

NEIL YOUNG 
^,I/E 518040/WARNER BROS 118.98) s 

FRANCESCA BATTISTELLI 
4 FERVENT 887378 WARNER BRDS. (11.98) 

DOLLY PARTON 
DOLLY 925 (13.981 

My Paper Heart 91 

Backwoods Barbie 17 

Ben Folds Presents: University A Cappella! 94 

Middle Cyclone 3 

LILY ALLEN 
CAPITOL 67233' (18.98) 

It's Not Me, It's You 

BEN FOLDS 
EPIC 47301,SONY MUSIC (12.98) 

NEKO CASE 
ANTI- 86973 EPITAPH (17 -98) 

SOUNDTRACK 
Ca 011439 (18 98) + 

Mamma Mia! 1 

SLIM THUG 
FIOGG OUTLAW 5093,E1 117.98) 

- 98 85 81 , GORILLA ZOE 
BLOCK BAD BOY SOUTH/BAD BOY 514278. AG (18.98) 

99 99 83 `4 VARIOUS ARTISTS 
UNIVERSALEMI'SONY MUSIC JLG 012100 /UME (18.98) 

Boss Of All Bosses 15 

Don't Feed Da Animals 8 

NOW 29 3 

58 58 

BLUE 

THE BILLBOARD 200 ARTIST INDEX BOOKERTOBER 135 

JUULJH öUY ICLLCIVI 

3 DOORS DOWN 193 

30HI3 51 

AC AC /DO 
ADELE 52 

TRACE ADKINS 192 

THE AIRBORNE TOXIC 

EVENT 167 

AKON 65 

JASON ALDEAN 

THE ALL -AMERICAN 
REJECTS 

LILY ALLEN 93 
ALL THAT REMAINS 175 

ANBERIJN 200 
DAVID ARCHULETA 121 

LA ARROLLADORA 

BANDA EL LIMON 197 

13 

66 

RODNEYATKINS 106 

FRANCESCO 
BATTISTELLI 91 

NATASHA BEDINGRELD 179 

DIERKS BENTLEY ....116 
BEYONCE 20 

BLACK LABEL SOCIETY 169 

CHRIS BOTTI 71 

BOW WOW 147 

DEAN BRODY 187 

GARTH BROOKS 155 

ZAC BROWN BAND 23 

CAGE THE THE ELÖ 
CAMERA OBSCURA ...153 
CAROLINA LIAR 170 

iSouljaBoyTellem 43 

JASON MICHAEL 

CARROLL 28 
NEKO CASE 95 
KENNY CHESNEY .. 87 

CHIMAIRA 88 
ERIC CHURCH 127 
KELLY CLARKSON 25 

LEONARD COHEN .., 134 
COLDPLAY 73 
KEYSHIA COLE 76 

DAVID COOK 62 

BILLY CURRINGTON 161 

BILLY RAY CYRUS .. , 198 
MILEY CYRUS 173 0 
DAUGHTRY 177 

DAY26 22 
A DAY TO REMEMBER 172 

DEATH CAB FOR CURE 119 

THE DECEMBERISTS 83 
DEPECHE MODE 18 

DISTURBED 82 

THE -DREAM ...... 30 

100 104 103 

BOB DYLAN 1 

ELI YOUNG BAND .. 191 

FALLOUT FALL OUT BÖ 
FLO RIDA 33 

BEN FOLDS _ _ 94 
LUIS FONSI 195 

JAMIE FOXX 17 

FRANCO EL GORILA 196 

IVIUM I 

'JHIA 1512 SONY MUSIC (11 -98) 

THE FRAY 44 

GORILLA ZOE 98 

HALESTOR© 
ANTHONY HAMILTON ..89 
BRANDON HEATH ....152 
HEAVEN 8 HELL 8 

TAYLDR HICKS 180 

KERI HILSON 16 

HINDER 143 
HOLLYWOOD UNDEAD 46 
ISRAEL HOUGHTON 125 

JENNIFER HUDSON ....85 

IL DIVO 137 
INDIA.ARIE 84 

ALANJACKSÖ 
JADAKISS 21 

JARS OF CLAY 68 
J. HOLIDAY ....,,. ..181 
JIM GAFFIGAN 188 
KART JOBE 199 

JOEY + RORY 185 

JAMEY JOHNSON 47 

JONAS BROTHERS ...164 
JIM JONES 140 
MIKE JONES 12 

TOBY KEITH 162. 176 

Oracular Spectacular 38 

KID ROCK 63 
KIDZ BOP KIDS 115 
THE KILLERS 114 

KINGS OF LEON 15 

DIANA KRALL 26 

LACUNA LACUNA COIL 
LADY ANTEBELLUM . 43 
LADY GAGA 5 

LAMB of GOD 150 

RAY LAMONTAGNE 132 

LED ZEPPELIN 131 

JOHN LEGEND 178 
LEONA LEWIS 139 
LIL WAYNE 61 

THE LONELY ISLAND 74 

DEMILOVATO 103 
LUDACRIS 189 

111111111.011.1 1. 
MANCHESTER 

ORCHESTRA 112 

MANDISA 130 

50 I Go to www.billboard.biz for complete chart data Data for week of MAY 16, 2009 CHARTS LEGEND on Page 55 
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SALES DATA 
COMPILED BY 

niclscn 
Sound Scan 

MAY 
16 

31) 

o Wi ARTIST 
`3 á 30 '.1PRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 

RON WHITE 
31NT0L NASHVILLE 98425 (18.98) 

101 51 

32 

107 86 

Title 

Behavioral Problems 

PET SHOP BOYS 
..: RALWERKS 96470 (18.98) 

Yes 

DEMI LOVATO 
HOLLYWOOD 

Don't Forget 

102 94 
MUSIC) SOULCHILD 
ATLANTIC 51:'.. =G (18.98) 

98 

90 

88 

108 41 37 

180 27 C. 
110 

112 

113 89 115 

114 96 113 

g140 129 

Ir128 88 

117 114 106 

118 101 112 

119 81 30 

120 108 109 

121 110 183 

VARIOUS ARTISTS 
UNIVERSAUEMUSONY MUSIC 012676 /UME (18.98) 

RODNEY ATKINS 
CUGP 2118.98) 

onmyradio 

NOW That's What I Call Power Ballads 

Its America 

MASTODON 
REUB- I'TE'REPRISE 459132' /WARNER BROS. (13.98) +. 

Crack The Skye 

MERCYME 

PACE 
SETTER 

`1 '.' c'. 116 98 CD /DVD) + 

ROBIN THICKE 
STAR TRAK / INTERSCOPE 011793'/IGA (13 98) 

SLIPKNOT 
:,.::,RUNNER /8) + 

KELLIE PICKLER 
UNA 2261' 

MANCHESTER ORCHESTRA Mean Everything To Nothing 

10 18 

Something Else 3 

All Hope Is Gone I 1 

Kellie Pickier 9 

..)RITE GENILLMAN i,AIVNASbACK /COLUMBIA 35934 '1/SONY MUSIC (12 98) 

SAVING ABEL 
,KIDOCO /VIRGIN 15019 /CAPITOL (12.98) 

THE KILLERS 
ISLAND 012197'/IDJMG (13.98) 

KIDZ BOP KIDS 
RAZOR 8 TIE 89195 (18.98) 

DIERKS BENTLEY 
CAPITOL NASHVILLE 02158 (18.98) 

BRUCE SPRINGSTEEN 
COLUMBIA 413551./SONY MUSIC (18.98) L. 

MICHAEL W. SMITH 
REUNION 10133 112.981 

DEATH CAB FOR CUTIE 
BARSUK /ATLANTIC 518246/AG (4.98) 

CHRIS TOMLIN 
SIXSTEPS 12359 :SPARROW (17.98) 

37 

Saving Abel 49 

Day & Age 6 

Kidz Bop 15 7 

Feel That Fire 3 

Working On A Dream 1 

A New Hallelujah 19 

TheOpenDoor EP 30 

Hello Love 9 

David Archuleta 2 DAVID ARCHULETA 
c 52; JLG (18.98) 

122 115 17) 
CAGE THE ELEPHANT 

' DSP /JIVE 49658 /JLG (13.98) 

123 125 110, 7 

124 118 87 '^ 

125 100 97 

126 117 101 

127 

128 131 114 

129 119 126 

178 181 

ID153 139 

132 143 165 

133 132 120 

134 122 93 

144 - 

136 137 125 

148 151 

138 129 98 

139 130 128 

140 105 75 

141 139 135 

142 152 142 

143 141 197 

158 149 

1::D 165 137 

146 124 92 

135 

!147 

113 73 

149 161 166 

163 192 

150 142 134 

Cage The Elephant 

RANDY TRAVIS 
I Told You So: The Ultimate Hits Of Randy Travis 

WARNER BROS. (NASHVILLE) 518189/WRN (18.9) 

DONNIE MCCLURKIN 
VERITY 36108 /JLG (17.98) 

ISRAEL HOUGHTON 
INTEGRITY /COLUMBIA 42584/50NY MUSIC (13.98) 

SOUNDTRACK 
WALT DISNEY 002714 (19 98) +. 

We All Are One (Live In Detroit) 

109 
His performance on 

he April 28 results 

how of "Dancing 

With the Stars" 

helps push a 58% 

increase for the 

album. 

On May B in Fairfax, 

Va., the act began 

its U.S. tour, which 

has dates lined up 

through July 24, 

when the trek 

wraps up in Reno, 

Nev. This week, the 

album jumps 8 %. 

The act's single 

"The Man Who 

Can't Be Moved" 

115 bullets at No. 19 on 

the Adult Top 40 
21 

chart while its pal 

26 ent album takes a 

12% leap as well. 
The Power Of One 34 

High School Musical 3: Senior Year 2 

ERIC CHURCH Carolina 17 
CAPITOL NASHVILLE 20810 (12.98) 

VARIOUS ARTISTS WOW Gospel 2009: 30 Of The Years Top Gospel Artists And Songs 
WORD -CURB 1 c1 i'MG,NERITY 41675 /JLG (18.98) 

3 THIRD DAY Revelation 8 
ESSr .111:. 117.98) 

MANDISA 
SP/..1. 

27 

LED ZEPPELIN 
SV /AI: ,13146' ATLANTIC (19.98) / 
RAY LAMONTAGNE 
RCA ,,701 (18.98) 

GEORGE STRAIT 
MCA NASHVILLE 010826 /UMGN (13.98) 

LEONARD COHEN 
COLUMBIA 40502 /SONY MUSIC (21.98) 

BOOKER T. 
ANTI -86948 /EPITAPH (17.98) 

RED 
NTIAL 10863 (13.98)'. +: 

Freedom 83 

Mothership © 7 

Gossip In The Grain 3 

Troubadour 1 

Live In London 76 

Potato Hole 135 

Innocence & Instinct 15 

IL DIVO 
SYCO /COLUMBIA 39968 /SONY MUSIC (18.98) ( ±. 

THE TING TINGS 
COLUMBIA 28925' (12.98) 

LEONA LEWIS 
SYCO /J 02554/RMG (18.98) 

The Promise 

We Started Nothing 

Spirit 

JIM JONES 
El /COLUMBIA 19376/SONY MUSIC (15.98) 

YOUNG JEEZY 
-M 01156' /IDJMG (13.98) 

Pray IV Reign 

The Recession 

RAPHAEL SAADIO 
COLUMBIA 085851./SONY MUSIC (15.98) 

3 3 

HINDER 
UNIVERSAL REPUBLIC 0122011/UMRG (13.98) + 

se 

The Way I See It 

Take It To The Limit 

FALL OUT BOY 
DECAYDANCE /FUELED BY RAMEN /ISLAND 012196'11DJMG (13.98) 

Folie A Deux 

THE SCRIPT 
1'3'/N0GENIC /EPIC 33450/SONY MUSIC (12.98) 

BLUE OCTOBER 
BRANDO'UNIVERSAL MOTOWN 012721' /UMRG (13.98) 

BOW WOW 
COLUMBIA 12471/SONY MUSIC (15.98) +1 

FRANK SINATRA 
REPRIDF 438652 /WARNER BROS (18.98) 

MATT NATHANSON 
,ANGIIAR0 79827/WELK (16 981 

LAMB OF GOD 
I. 'U, MUSIC (15 98) 

The Script 

Approaching Normal 

New Jack City II 

Nothing But The Best 

Some Mad Hope 

Wrath Ill 

he hits package 

rossed the half - 

million sales mark 

two weeks ago, 

giving the legend 

his first solo album 

to sell more than 

500,000 since 

2001's "Greatest 

Love Songs" 

(115,000 and 

counting). 

The fifth- season 

"American Idol" 

winner returned to 

the show's stage 

April 29 to perform 

this album's "Seven 

Mile Breakdown." 

Fans were moved to 

buy the set, as it 

earns a 148% 

increase. 

151 

w 

4W 
Ñó 

,x ARTIST 
Ng IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 

SOUNDTRACK 
SUMMIT /CHOP SHOP /ATLANTIC 517000 AG (18,98) 

BRANDON HEATH 
MONOMODE 10127 /REUNION (13.98) 

CAMERA OBSCURA 
4AD 29071/BEGGARS GROUP (14.98) 

TENTH AVENUE NORTH 
REUNION 10126 (13.98) 

135 118 

e 172 

153 

154 146 141 

e 183 15 

156 120 85 

157 169 140 

158 149 107 

159 134 

160 159 133 

CD e 189 175 

163 160 162 

164 167 123 

165 127 10á 

166 59 - 
167 136 108 

168 168 153 

169 111 - 

170 157 148 

171 151 119 

172 173 174 

173 162 132 

174 175 157 

175 191 - 

195 172 

164 160 

185 168 

147 189 

ryM/ ®1 

Title 

Twilight: The Score (Carter Burwell) 

What If We 

My Maudlin Career 

Over And Underneath 

GARTH BROOKS 
PEARL 213 (25.98 CD /DVD) + 

MARTINA MCBRIDE 
RCA NASHVILLE 34190/SMN (17.98) 

AC /DC 
COLUMBIA 33829 EX/SONY MUSIC (14.98) 

á° 

65 

73 

87 

130 

The Ultimate Hits © 3 

Shine 10 

Black Ice 1 

SMOKIE NORFUL 
TREMYLES 12832/EMI GOSPEL (17.98) 

METRIC 
METRIC 80019/LAST GANG (14.98) 

JAZMINE SULLIVAN 
J 32713/RMG (15.98) 

Live 

Fantasies 

Fearless 

RE-ENTRY 

176 

177 

178 

179 

BILLY CURRINGTON 
MERCURY NASHVILLE 009550 /UMGN (13.98) 

TOBY KEITH 
SHOW DOG NASHVILLE 010334/UME (19 98) 

RISE AGAINST 
DGC /INTERSCOPE 011904VIGA (13.98) 

JONAS BROTHERS 
HOLLYWOOD 002829 (18.98) 

OUEENSRYCHE 
ATCO 517967/RHINO (18 -98) 

TINTED WINDOWS 
S -CURVE 59001 (11 98) 

THE AIRBORNE TOXIC EVENT 

Little Bit Of Everything 

55 

76 

6 

13 

35 Biggest Hits 2 

Appeal To Reason 

The 3D Concert Experience (Soundtrack) 

American Soldier 

Tinted Windows 

The Airborne Toxic Event 
MAJORD01.' 1?LAND 012827' IOJMG (12.98) 

TITO "EL BAMBINO" 
SIENTE 653883 UMLE (13.98) 

BLACK LABEL SOCIETY 
ARMOURY BLACK LABEL 25030 EAGLE ROCK (13.98) 

Skullage 

CAROLINA LIAR 
ATLANTIC 474364.AG (13.98) 

Coming To Terms 

JESSE MCCARTNEY 
HOLLYWOOD 001942 (13.98) 

Departure 

A DAY TO REMEMBER 
VICTORY =P 98) 

3 

3 

25 

59 

106 

EI Patron 138 

111 

148 

13 

Homesick 21 

Breakout IN 1 MILEY CYRUS 
HOLLYWO) 1'911898)+ 

VARIOUS ARTISTS Walt Disney Records Presents: Radio Disney Jams 11 
ALT DISNI .'28 (18 -98 CD /DVD) 

ALL THAT REMAINS 
PROSTHETIC 82999" /RAZOR 8 TIE (16.98) 

Overcome 

TOBY KEITH 
SHOW 006 NASHVILLE 022 (18.98) 

That Don't Make Me A Bad Guy 

DAUGHTRY 
RCA 88860 /RMG (18.98) ( +1 

JOHN LEGEND 
G 0 0.0. /COLUMBIA 13740x/SONY MUSIC (18.98) 

NATASHA BEDINGFIELD 
PHONOGENIC /EPIC 11748/SONY MUSIC (17.98) + 

TAYLOR HICKS 
MODERN '1.'HDMP 01913 (14.98) 

Daughtry 

Evolver 

Pocketful Of Sunshine 

The Distance 

186 184 170 

® 
188 121 130 

5 

RE-ENTRY 25 

189 182 163 

e ® 
191 123 

192 199 

J. HOLIDAY 
MLA LP:L _ -532 CAPITOL (18 -98) 

PLIES 
BIG GATES /SLIP- N- SLIDEIATLANTIC 515812/AG (18.98) 

VARIOUS ARTISTS 
FEARLESS 30119 (14.98) 

SOUNDTRACK 
STAR TRAK / INTERSCOPE 0121322'10A (10.98) 

JOEY + RORY 
VANGUARD /SUGAR HILL 4050 /WELK (17.98) 

Round 2 

Da REAList 

Punk Goes Pop Volume Two 

Fast & Furious 

The Life Of A Song 31 

0 

4 

-4 

15 

116 

THE PUSSYCAT DOLLS 
INTERSCOPE 011770 /IGA (13.98) 

Doll Domination 4 

DEAN BRODY 
BROKEN BOW 77137 (12.98) 

JIM GAFFIGAN 
COMEDY CENTRAL 0079 (12.98) 

LUDACRIS 
DTP /DEF JAM 01 3.98) 

GERMAN MONTERO 

ELI YOUNG BAND 
PUBLIC 011E74 I 18AL SOUTH (10.98) 

Dean Brody 187 

King Baby 56 

Theater Of The Mind 6 

Comprendeme 190 

Jet Black & Jealous 30 

TRACE ADKINS 
APITaL P,A'. -. 98) 

193 193 184 3 DOORS DOWN 
UNIVERSAL REPUBLIC 0'-' 

AL MTEW W 
SPARROW 

ATH 
EW 11298) 

EST 

195 194 185 

e 
197 177 150 

198 174 91 " 

SRG (13.98) 

LUIS FONSI 
UNIVERSAL MUSIC LATINO 011810 /UMLE (10.98)19/ 

FRANCO EL GORILA 
WY, MACHETE 012845 /UMLE (12.98) 

LA ARROLLADORA BANDA EL LIMON 
0150 724160 /UMLE (12.98) 

BILLY RAY CYRUS 
WALT DISNEY 002344 /LYRIC STREET (18.98) 

KARI JOBE 
INTEGRITY: COLUMBIA 42583/SONY MUSIC (13.98) ! ) ANBERLIN ¡T UNIVERSAL REPUBLIC 011710'rUMRG (10.98) 

American Man: Greatest Hits Volume II 22 

3 Doors Down 1 

Something To Say 159 

Palabras Del Silencio 15 

RE-ENTRY 

Welcome To The Jungle 196 

Mas Adelante 86 

Back To Tennessee 41 

Karl Jobe 67 

New Surrender la 

MARY MARY .... ...80 
MASTODON .... ....107 
MARTINA MCBRIDE .. .156 
JESSE MCCARTNEY ..171 
DONNIE MCCLURKIN ..124 
MELODYGARDOT 42 
MERCYME 108 
METALLICA 78 
METRIC 159 

MGMT 100 

GERMAN MONTERO 190 

JASON MRAZ 38 

MUSIO SOULCHILD ...104 

MATTMATT NATHANSON 

NE -VO 77 
NICKELBACK 11 

NOFX 36 
SMOKIE NORFUL 156 

DON R32 
Data for week of MAY 16, 2009 

PAPA ROACH 81 

DOLLY PARTON 92 
KATY PERRY 56 

PET SHOP BOYS 102 

KELLIE PICKLER 111 

PINK 35 
PLIES 182 
PRINCEBRIA VALENTE 27 

THE PUSSYCAT DOLLS 186 

a 
oUEENSRYCHE 165 

RASCAL RASCAL PLAITS 
RED 136 

JOHN RICH 79 
RISE AGAINST 163 
RICK ROSS 4 

ASHER ROTH 14 

DARIUS RUCKER 39 

0 
RAPHAEL SAADIO ....142 
SAVING ABEL 113 
THE SCRIPT 145 

SEAL 69 

SEETHER 75 

SHINEDOWN 41 

SILVERSUN PICKUPS .53 

FRANK SINATRA 148 

SLIM THUG 97 
SLIPKNOT 110 

I For chart reprints call 646.654.4633 

MICHAEL W. SMITH ...118 
SOUWA BOY TELL'EM ..50 
PITNEY SPEARS 54 
BRUCE SPRINGSTEEN 117 

GEORGE STRAIT 133 

SUGARLAND 37 
JAZMINE SULLIVAN 160 
TAYLOR SWIFT 9.49 

FAST &FAST FURIOUS 

HANNAH MONTANA: THE 

MOVIE 2 

HIGH SCHOOL MUSICAL 3: 

SENIOR YEAR 126 

MAMMA MIA' 96 
SLUMDOG MILLIONAIRE 72 
TWILIGHT 6 

TWILIGHT: THE SCORE 

(CARTER BURWELL) ..151 

TECH N9NE COLLABOS ..19 
TENTH AVENUE NORTH ..154 
THEORY OF A DEADMAN ..31 

ROBIN THICKE 109 

THIRD OAY 129 
TI 45 
THE TING TINGS 138 
TINTED WINDOWS 166 

TITO "EL BAMBINO" 168 

CHRIS TOMLIN 120 

RANDY TRAVIS 123 UÖ 
UGK 55 

CARRIE UNDERWOOD 29 

KEITH URBAN 24 

VIOLENTÖ 

1000829 90 

NOW 30 7 

NOW THAT'S WHAT I CALL 
POWER BALLADS ...105 

PLAYING FOR CHANGE: 

SONGS AROUND THE 

WORLD 10 

PUNK GOES POP VOLUME 

TWO 183 

WALT DISNEY RECORDS 

PRESENTS: RADIO 

DISNEY JAMS 11 ....174 
WOW GOSPEL 2009: 30 OF 

THE YEAR'S TOP GOSPEL 

ARTISTS AND SONGS ..128 
WOW HITS 2009: 30 OF 

THE YEAR'S TOP 

CHRISTIAN ARTISTS 
AND HITS 86 

KANYE WEST 57 

MATTHEW WEST 194 

RON WHITE 101 

CHARLIE WILSON .67 

VANNÖ 
YEAH YEAH YEARS ....58 
NEIL YOUNG to 
YOUNG JEEZY 141 
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Incredibad 
74 

Fearless 9 

Ben Folds Presents: University A Cappella! 
94 

Dark Horse 
11 

23 

17 

Coaster 
36 

The Fray 
44 

MAY 
16 Billbarl á 

OTOP INDEPENDENT" 

ns-3 á3 3ó 
1 . 

o 

ARTIST 
IMPRINT 8 NUMBER I DISTRIBUTING LABEL (PRICE) 

TITLE 

HOT SNOT 
DEBUT 

3 WrTcs 

JASON ALDEAN 
BROKEN BOW 7637 (18 981 

TECH NONE COLLABOS 

3 Sy. 
PRINCE BRIA VALENTE , NPG I t 111.98) O 

NEW 
NOFX 
FAT WRECK CHORDS 737* (9 98) 

© MEW 
VIOLENT J 

HOPATHIC 4101 (12 98) 

6 g SILVERSUN PICKUPS 
DANGERBIRD 035` (15 98) 

CHIMAIRA 
FERRET 121' (14.98)'Y. 

8 5 18 DOLLY PARTON 
DOLLY (i. 13.98) 

8 8 gF NEKO CASE 
ANTI i ` EPITAPH (17 98) 

10 6 6 
SLIM THUG 

OUTLAWS 5093; E1 117 98) 

CAGE THE ELEPHANT 
.L 49658/AG (13 98) 

RAY LAMONTAGNE 
."32670' (18.98) 

13 16 2" 
BOOKER T. 
'.'dTI- 86948 /EPITAPH (17 981 

14 14 12 
RED 

LNTIAL 10863 (13.98) + 

7 3 2° 

11 

12 

10 3 

15 29 

Wide Open 

Sickology 101 

Lotus Flow3r /MPLSoUND /Elix3r 

Coaster 

The Shining 

Swoon 

The Infection 

Backwoods Barbie 

Middle Cyclone 

Boss Of All Bosses 

Cage The Elephant 

Gossip In The Grain 

Potato Hole 

Innocence & Instinct 

15 12 
THE TING TINGS 
COLUMBIA 28925- (12 98 

16 7 CAMERA OBSCURA 
480 ?907' BEGGAR. L. 

We Started Nothing 

My Maudlin Career 

GREATEST GARTH BROOKS 
GAINER 1 EY- 2], s ., L . r, + 

18 
13 

5 
METRIC 
METRIC 80019;LAST GANG (14.98) 

19 9 2.` BLACK LABEL SOCIETY 
ARMOURY /BLACK LABEL 25030 /EAGLE ROCK (13 98) 

20 1, 13 
A DAY TO REMEMBER 

ORY 448 (13 98) 

CD!D _1 TAYLOR HICKS 
MODERN WHOMP 01913 (14.98) 

ti.. I© 

Fantasies 

Skullage 

Homesick 

The Distance 

22 IY 8 
VARIOUS ARTISTS Punk Goes Pop Volume Two 
FEARLESS 30119 (14.98) 

DEAN BRODY Dean Brody 
BROKEN BOW 77137 (12 98) O ICI 

24 5 JIM GAFFIGAN 
, DV CENTRAL 0079 (12.98) 

25 24 48 
FLEET FOXES 
,),(B POP 777' (13 -98) 

26 20 5 MORMON TABERNACLE CONVORCSQUARE N AT MAPLE SQUARE (MUM 
MORMON TABERNACLE CHOIR 5014332 (17 98) 

King Baby 

Fleet Foxes 

t'une.11ru kut 01 Every Blessn, 

27 20 5 
>, 

SILVERSTEIN A Shipwreck In The Sand 
." 10RY 458 (13 98) + 

THE AUDITION Self Titled Album 
VICTORY 486 (13.98) O C11 

29 3'r 5L( 
MARISELA 
IM 6614 (7.98) 

30 43 7 TWIZTID 
PSYCHOPATHIC 4204 (12 98) 

BON IVER 31 27 36r r.G,IAGUWAR 115' (14 98) 

JOURNEY 
-. 118 4506 EX (14 98 CD'OVO) 

ANDREW BIRD 
,)!SUM 1124` (14.98) 

VAMPIRE WEEKEND 
,GARS GROUP (11.98) 

32 

33 

30 

17 

48 

15 

34 26 66 

38 

m 
© SOUNDTRACK NCIS: The Official TV Soundtrack 

CBS 022 (15.98) 

39 3G 9 
TONY OKUNGBOWA Total Dance 2009 
IHRIVEDANCE 90807THRNE (18.98) 

O JAMES FORTUNE & FIYA The Transformation 
BLACKSMOKE 3045 /WORLDWIDE (16.98) 

41 35 16;1 
ANIMAL COLLECTIVE Merriweather Post Pavilion 
DOMINO 219' (15.98) 

42 28 5 
GOMEZ A New Tide 
OTO 0070 (13.98)' +. 

43 2,, 3 
PASTOR TROY Feel Me Or Kill Me 
MONEY AND THE POWER 280 / /SMC (15.98) 

Q VARIOUS ARTISTS Ultra.Trance 09 
ULTRA 2015 (17 98) 

APOCALYPTICA Worlds Collide 45 4t 5 4 20 -20 21580 /JIVE (13 98) r+ 

46 33 8 NEW FOUND GLORY Not Without A Fight 
EPITAPH (16.98) 

M. WARD Hold Time 
MERGE 323' (15 90) 

48 42 4,' HURT Goodbye To The Machine 
AMUSEMENT 1485243' (14 98) 

49 23 2 
THE GROUCH & ELIGH Say G &F1 

LEGENDARY MUSIC 50027 (14.98) 

50 40 3 
THE THERMALS Now We Can See 

_A KILL ROCK STARS 504' (15.98) 

RE-ENTRY 

20 Exitos Inmortales 

W.I.C.K.E.D 

For Emma. Forever Ago 

Revelation 

Noble Beast 

Vampire Weekend 

VARIOUS ARTISTS Dark Was The Night: A Red Hot Compilation 
RED H..I ::I) 2835'iBEGGARS GROUP (16.98) 

34 7 0 RADIOHEAD In Rainbows 
TBD 21622' ATO (13.98) 

THE BLACK CROWES Warpaint: Live 
SILVER ARROW. EAGLE 20154 EAGLE ROCK (17 98) 

NEW 

SE-ENTNT 

47 38 1f 

Amazon -tom's MP3 store has caused some interesting than quirks with 

its discount pricing and "Deal of the Day" program. This week is no 

exception, as a May 3 special for Omette Coleman's 1959 album The 

Shape of Jazz to Come" pushes the set onto Top Digital Albums (No. 

15) with 3,000 after selling zero downloads the previous week. The set 

also debuts at Ne.1 on Top Jazz (atalog Albums, the saxophonist's first 

visit to that list -and his first No. l on any Billboard chart. 
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SALES DATA 
COMPILED ST 

Hilasen 
SoundScan 

TOP DIGITAL 

ARTIST 
IMPRINT I DISTRIBUTING LABEL 

Title 

o ®O BOB DYLAN Together Through Life 
COLUMBIA /SONY MUSIC O+ 

2 26 
SOUNDTRACK Twilight 
UMMI5 SHOP /ATLANTIC /AG r+ 

6 

3 iii ASHER ROTH Asleep In The Bread Aisle 
14 JIM SCHOO. LI DUD /SRC /UNIVERSAL MOTOWN /UMRG + 

4 .1 
SOUNDTRACK Hannah Montana: The Movie 
.LALT DISNEY 

J 29 
KINGS OF LEON Only By The Night 

15 
RCA /RMG o 

6 ç 23 
LADY GAGA 

1REAMLINE /KONLIVE/CHERRYTREEINTERSCOPE RIGA 

MELODY GARDOT 
VERVE /VG 

RICK ROSS 
MAVBACH /SLIP -N- SLIDE /DEF JAM !IDJMG lfl 

RASCAL FLATTS 
LYRIC STREET 

The Fame 5 

My One And Only Thrill 

Deeper Than Rap 

Unstoppable 

b RE-ENTRY 
THE BEACH BOYS Pet Sounds 

"w CAPITOL +. 

o NEW TECH N9NE COLLABOS 
STRANGE /RBC 

® KELLY CLARKSON 
S/19 /RCA /SONY MUSIC '88 

22 
30H13 
PHOTO FINISH 

RE -ENTRY 
KATY PERRY 
CAPITOL 

42 

4 

3 

Sickology 101 19 

All I Ever Wanted 
25 

Want 
51 

One Of The Boys 
56 

in 

ORNETTE COLEMAN The Shape Of Jazz To Come (EP) 
ATLANTIC 

16 2 2 
DEPECHE MODE 
MUTE VIRGIN 'CAPITOL * 

17 17 12 

18 21 25 

Sounds Of The Universe 
18 

THE LONELY ISLAND 
UNIVERSAL REPUBLIC /UMRG A 

TAYLOR SWIFT 
FIG MACHINE + 

BEN FOLDS 
EPIC /SONY MUSIC 

20 23 20 
NICKELBACK 
ROADRUNNER 

ZAC BROWN BAND The Foundation 
ROAR /BIG PICTURE /HOME GROWN'ATLANTIC AG 

JAMIE FOXX Intuition 
I 'RMG 

NOFX 
FAT WRECK CHORDS 

24 24 13 
THE FRAY 
(PIC :'SONY MUSIC 

25 3 
YEAH YEAH YEAHS Its Blitzt 

58 
DRESS UP /DGC. INTERSCOPE /IGA 

s TOP INTERNET" 

ARTIST 
IMPRINT! DISTRIBUTING LABEL 

Title 

BOB DYLAN Together Through Life 1 

COLUMBIA 43893'/SONY MUSIC ±. 

© NEW 
VARIOUS ARTISTS Playing For Change: Songs Around The World 

10 
STARCON 31130 /HEAR + © MEW NOFX 
FAT WRECK CHORDS 737' O 

NEW 
HEAVEN & HELL 
RHINO 518862 

Coaster 
36 

The Devil You Know 8 

DEPECHE MODE Sounds Of The Universe 
18 

MUTE /VIRGIN 96769` /CAPITOL Y 

O MELODY GARDOT My One And Only Thrill 
42 

VERVE 012563' VG 

DIANA KRALL Quiet Nights 
26 

VERVE 012433/VG A ® VIOLENT J ¡ PSYCHOPATHIC 4101 

The Shining 48 

9 3 

®SOUNDTRACK 
WALT DISNEY 003101 

10 7 

22 
NEIL SEDAKA 
RAZOR 8 TIE 83008 

12 5 
U2 
ISLAND /INTERSCOPE 012630': IGA + 

Hannah Montana: The Movie 

SOUNDTRACK 
SUMMIT /CHOP SHOP /ATLANTIC 515923'/AG 4 

Twilight 6 

Waking Up Is Hard To Do _. 
No Line On The Horizon 

34 

13 9 ® CHRIS BOTTI 
COLUMBIA 38735/SONY MUSIC Y. 

14 6 

Chris Botti: In Boston 

RASCAL FLATTS 
LYRIC STREET 002604 

15 2 ® PET SHOP BOYS 
ASTRALWERKS 96470 

16 15 
NEIL YOUNG 
REPRISE 518040 /WARNER BROS. Y. 

17 10 LEONARD COHEN Live In London 
134 

III 
COLUMBIA 40502 /SONY MUSIC 

Unstoppable 3 

Yes 
102 

Fork In The Road 
90 

BEN FOLDS Ben Folds Presents: University A Cappellai 
94 

EPIC 47301/0016V MUSIC 

19 16 $ TAYLOR SWIFT Fearless 
BIG MACHINE 0200 r±1 

20 2 ` NEKO CASE Middle Cyclone 
ANTI- 86973 /EPITAPH 

® ® ORIGINAL LONDON CAST RECORDING Les Miserables 
RELATIVITY 7336 /IMPORTANT 

22 19 27 
JASON MRAZ We Sing. We Dance. We Steal Things. 
ATLANTIC 448508' /AG5 

m® 
24 25 

25 24 

HALESTORM 
ATLANTIC 518222/AG 

Halestorm 

9 

95 

38 

40 

LADY GAGA The Fame 5 
STREAMLINE /KONLIVE /CHERRYTREE /INTERSCOPE 011HOS /iUA 

KELLY CLARKSON 
S /19 /RCA 32715/SONY MUSIC O+ 

All I Ever Wanted 
25 

EXCLUSIVE 
WARTS FROM 

1 8 

2 3 3 

3 2 13 

1 

1 

6 4 65 

7 5 4 

8 7 8 

9 6 4 

10 8 2 

TITLE 
ARTIST (IMPRINT / DISTRIBUTING LABEL) 

WKS 
CHRIS BOTTI: IN BOSTON 
CHRIS BOTTI (COLUMBIA. SOW( MUSIC). 

MOVING FORWARD 
BERNIE WILLIAMS (REFORM /ROCK RIDGE) 

SEND ONE YOUR LOVE 
BONET JAMES (CONCORD) 

DOWN THE WIRE 
SPYRO GYRA (HEADS UPI 

SECRETS 
MARION MEADOWS (HEADS UP) 

RHYTHM & ROMANCE 
KENNY G ( STARRUCKS CONCORD) 

ITS THAT GIRL AGAIN 
BASRA (WHAT /E11 

MODERN ART 
THE RIPPINGTONS FEATURING RUSS FREEMAN (PEAK CUNLORD, 

GREAT AMERICAN SOULBOOK 
TOWER OF POWER (TOWER OF POWER) 

LIL' MAN SOUL 
JACKIEM JOYNER (MACK AVENUE ARTISTRY) 

e 1 MERCY, MERCY, MERCY 
BEN TANKARD (VERITY/AG) 

12 10 2 

® 13 5 

14 11 31 

14 51 

FUTURE BOOGIE 
DOWN TO THE BONE (SHANACHIEI 

PIETY STREET 
JOHN SCOFIELD (SCO BIZ: EMARCY: DECCA( 

ENERGY 
FOURPLAY (HEADS UPI 

ESPERANZA 
ESPERANZA SPALDING ( HEADS UP) 

tea: 6t- TITLE 
41 7.13 3ó LABEL /DISTRIBUTING LABEL (PRINCIPAL PERFORMER( 

POKER FACE 
LADY GAGA ( STREAMLINE /KONLIVE /CHERRVTREE /INTER5C0PE) 

BOOM BOOM POW 
THE BLACK EYED PEAS (WILL,I.AM/INTERSCOPE) 

2 

3 4 8 

4 3 3 

5 6 6 

6 5 12 

7 8 27 

8 13 2 

2 5 

9 9 

10 11 

11 14 

12 

13 16 

42 

18 

19 

4 

33 

14 15 36 

15 18 

HALO 
BEYONCE (MUSIC WORLD'COLUMBIA) 

WE MADE YOU 
EMINEM (WEB/SHADY/AFTERMATH INTERSCOPE) 

THE CLIMB 
MILEY CYRUS (WALT DISNEY HOLLYWOOD( 

RIGHT ROUND 
FLO RIBA (POE BOY /ATLANTIC) 

LOVE STORY 
TAYLOR SWIFT (BIG MACHINE) 

DON'T TRUST ME 
30E113 (PHOTO FINISH /ATLANTIC /RRP) 

I'M YOURS 
JASON MRAZ (ATLANTIC/RAP) 

USE SOMEBODY 
KINGS OF LEON (RCA RMG) 

GIVES YOU HELL 
THE ALL- AMERICAN REJECTS (DOGHOUSE,'DGC /INTERSCOPE) 

BLAME IT 
JAMIE FOXX FEATURING T -PAIN (J /RMG) 

SEX ON FIRE 
KINGS OF LEON (RCA /RMG) 

HOT N COLD 
KATY PERRY (CAPITOL) 

SUGAR 
FLD NIDA FEATURING WYNTEN (POE BOY. ATLANTIC) 

More charts. Deeper charts. Go to billboard.biz /charts to 
find Billboard's complete menu of more than 180 

I L charts -albums, singles, digital, mobile, and more - 
refreshed every Thursday. 

BETWEEN THE BULLETS 

`POP' GOES TO TOP 
n - On the Hot Dance Club Play 

chart, the Pussycat Dolls go 

five for five as "Bottle Pop" 

(featuring Snoop Dogg) be- 

comes the group's fifth No. 1 

in as many tries. The last act to 

take its first five entries to No. 1 was Rihanna, who did it with 

her first seven charting hits (2005 -07). 

Snoop's last four charting singles on the Club Play list 

have all reached No. 1. Yet on all but one, he was the featured 

artist on someone else's song, starting with Mariah Careÿ s 

"Say Somethin' " on the May 27, 2006, chart. The Pussycat 

Dolls' "Buttons" (the first time Snoop aided the act), went to 

No. 1 on the Sept. 30, 2006, tally. Then, on the April 26, 2008, 

list, he claimed his first No. 1 by himself as "Sensual Seduc- 

tion" slinked its way to the top. -Keith Caulfield 

Data for week of MAY 16, 2009 

www.americanradiohistory.com

www.americanradiohistory.com


AIRPLAY 
MONITORED BY 

niclscn 
BDS 

SALES DATA 
COMPILED BY 

niclsen 
SoundScan Billboard® 16 

2009 

HOT 100 AIRPLAY'" 
en 

W TITLE 
1.53 3ó ARTIST (IMPRINT ' PROMOTION LABEL) 

#1 
3WKS 

5 
BLAME IT 
JAMIE FOXY FEAT. T -PAIN (J /RMG) 

© 2 13 

5 9 

4 4 14 

5 3 19 

O 7 14 

7 6 15 

o 12 9 

9 9 16 

10 B 17 

11 10 33 

12 11 22 

13 13 27 

14 14 21 

16 16 35 

17 15 20 

18 18 8 

20 19 20 

20 9 

33 4 

® 
:23 

21 8 

27 20 

17 19 

24 22 12 

28 6 

POKER FACE 
LADY GAGA ( STREAMLINE /KONLIVE /CHERRYTREENNTERSCOPE) 

BOOM BOOM POW 
THE BLACK EYED PEAS (WILL. I.AM /INTERSCOPE) 

KISS ME THRU THE PHONE 
SOUDA 80Y TELLEN FEAT. SAMMIE (COLLIPARK/INTERSCOPEI 

DEAD AND GONE 
T.I. FEAT. JUSTIN TIMBERLAKE (GRAND HUSTLE /ATLANTIC( 

DAY 'N' NITE 
KID CUDI (DREAM ON'G. 0.O.D.. UNIVERSAL MOTOWN 

RIGHT ROUND 
FLO RIDA (POE BOY /ATLANTICI 

HALO 
BEYONCE (MUSIC WORLD /COLUMBIA( 

MY LIFE WOULD SUCK WITHOUT YOU 
KELLY CLARKSON (19 /RCA RMG) 

GIVES YOU HELL 
THE ALL -AMERICAN REJECTS (DOGHOUSE /DGC /INTERSCOPE) 

LOVE STORY 
TAYLOR SWIFT (BIG MACHINE) 

YOU FOUND ME 
THE FRAY (EPIC) 

JUST DANCE 
LADY GAGA RAT. COLBYO'OONN (STREAMLINEKONLVLCHERRYIIii_ '.II 

MAD 
NE -Y0 (DE) JAM /IDJMG) 

I KNOW YOU WANT ME (CALLE OCHO) 
PITBULL (ULTRA) 

I'M YOURS 
JASON MRAZ (ATLANTIC /RRP) 

TURNIN ME ON 
KERI HILSON FEAT. LIL WAYNE (MOSLEY /ZONE 41INTERSCOPEi 

IF U SEEK AMY 
ERITREA SPEARS (JIVE /JLG) 

BIRTHDAY SEX 
JEREMIH (DEF JAM /IDJMG) 

SOBER 
PINK (LAFACE JLG) 

SUGAR 
FLO RIDA FEAT. WYNTER (POE BOY /ATLANTIC) 

SECOND CHANCE 
SHINEDOWN (ATLANTIC) 

ROCKIN' THAT THANG 
THE -DREAM (RADIO KILLA /DEF JAM /IDJMG) 

SHE'S COUNTRY 
JASON ALDEAN (BROKEN BOW) 

TURN MY SWAG ON 
SOULJA BOY TELL EM (COLLIPARK /INTE 

x. TITLE 
153 3ó ARTIST (IMPRINT / PROMOTION LABEL) 

31 g THE CLIMB 
MILEY CYRUS (WALT DISNEY /HOLLYWOOD) 

25 13 
I TOLD YOU SO 

34 4 

30 24 25 

31 23 16 

32 26 13 

30 8 

32 10 

37 5 

36 6 

44 5 

W 41 8 

45 7 

51 3 

41 35 21 

42 38 8 

52 7 

Q 54 4 

45 46 10 

Q 59 4 

47 43 13 

48 40 16 

CARRIE UNDERWOOD FEAT. RANDY TRAVIS (19 /ARISTA NASHVILLE) 

IT HAPPENS 
SUGARLAND (MERCURY NASHVILLE) 

KNOCK YOU DOWN 
KERI NILSON FEAT KANYE WEST A NE -YO (MOSLEY/ONE 4INTERSCOPEI 

HEARTLESS 
KANYE WEST (ROC.V.FELLA/DEF JAM /IDJMG) 

IT'S AMERICA 
RODNEY ATKINS (CURB) 

HERE COMES GOODBYE 
RASCAL FLATTS (LYRIC STREET) 

BOYFRIEND #2 
PLEASURE P (ATLANTIC) 

HOW DO YOU SLEEP? 
JESSIE MCCARTNEY FEAT. LUDACRIS (HOLLYWOOD) 

THEN 
BRAD PAISLEY ( ARISTA NASHVILLE) 

KISS A GIRL 
KEITH URBAN (CAPITOL NASHVILLE) 

OUT LAST NIGHT 
KENNY CHESNEY (BRA) 

ONE IN EVERY CROWD 
MONTGOMERY GENTRY (COLUMBIA (NASHVILLE), 

SIDEWAYS 
DIERKS BENTLEY (CAPITOL NASHVILLE) 

I DO NOT HOOK UP 
KELLY CLARKSON (19 /RCA /RMG) 

CIRCUS 
BRITNEY SPEARS (JIVE /JLG) 

MAGNIFICENT 
RICK ROSS FEAT. JOHN LEGEND (SLIP- N.SLIDE/OEF JAM /IDJMG) 

NEVER EVER 
CIARA FEAT. YOUNG JEEZY (LAFACE /JLG) 

DON'T TRUST ME 
30013 (PHOTO FINISH /ATLANTIC /RRP) 

IF THIS ISN'T LOVE 
JENNIFER HUDSON (ARISTA/RMG) 

WHATEVER IT IS 
ZAC BROWN BAND (HOME GROWN /ATLANTIC /BIG PICTURE) 

AIN'T I 

YUNG LA. FEAT. YOUNG DRO A T.I. (GRAND HUSTLEJIN- ERSCOPE) 

BEAUTIFUL 
AKON (KONVICTNPFRONT /SRC /UNIVERSAL MOTOWN, 

57 4 
SISSY'S SONG 
ALAN JACKSON (ARISTA NASHVILLE) 

W 61 5 
I RUN TO YOU 
LADY ANTEBELLUM (CAPITOL NASHVILLE) 

rW áW Wó 

60 3 

CD62 8 

CD64 3 

63 3 

55 50 18 

56 49 16 

o 65 5 

68 2 

o 69 2 

80 58 10 

61 55 7 

CD72 2 

63 53 14 

47 9 

71 2 

67 8 

74 2 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

WE MADE YOU 
EMINEM ( WEB /SHADY /AFTERMATH'INTERSCOPE) 

ALWAYS THE LOVE SONGS 
ELI YOUNG BAND (REPUBLIC; UNIVERSAL SOUTH) 

KNOW YOUR ENEMY 
GREEN DAY (REPRISE) 

WHERE I'M FROM 
JASON MICHAEL CARROLL (ARISTA NASHVILLE) 

IT WON'T BE LIKE THIS FOR LONG 
DARIUS RUCKER (CAPITOL NASHVILLE) 

DON'T THINK I CAN'T LOVE YOU 
JAKE OWEN (RCA NASHVILLE) 

1,2,3,4 
PLAIN WHITE T'S (HOLLYWOOD) 

IF TODAY WAS YOUR LAST DAY 
NICKELBACK (ROADRUNNER /RRP) 

LOST YOU ANYWAY 
TOBY KEITH (SHOW DOG NASHVILLE) 

SOBEAUTIFUL 
MUSI) SOULCHILD (ATLANTIC) 

YOU CAN GET IT ALL 
BOW WOW FEAT. JOHNTA AUSTIN (COLUMBIA) 

PLEASE DON'T LEAVE ME 
PINK ILAFACE /JLG) 

NOTHIN' TO DIE FOR 
TIM MCGRAW (CURB) 

LOVE SEX MAGIC 
CIARA FEAT. JUSTIN TIMBERLAKE (LAFACE /JLG) 

EPIPHANY 
CHRISETTE MICHELE (DEF JAM/IDJMG) 

THERE GOES MY BABY 
CHARLIE WILSON (P MUSIC /JIVE /JLG) 

GOODBYE 
KRISTINIA DEBARGE (ISLAND /IDJMG) 

EVERY GIRL 
YOUNG MONEY (YOUNG MONEY /CASH MONEY /UNIVERSAL MOTOWN 

YOU BELONG WITH ME 
TAYLOR SWIFT (BIG MACHINE) 

HOW 'BOUT YOU DON'T 
THE LOST TRAILERS (BNA) 

HALLE BERRY (SHE'S FINE) 
HURRICANE CHRIS FEAT. SUPERSTARR (POLO GROUNDS /J /RMG) 

BEST DAYS OF YOUR LIFE 
KELLIE PICKIER (19 /BNA) 

EL AMOR 
TITO "El BAMBINO" (SIENTE) 

STRANGE 
REBA )STARSTRUCK /VALORY) 

TE PRESUMO 
RANDA EL RECODO (FONOVISA) 

1,296 stations. Compre re electronically mo^ 
o! FOP 40, adult cr.i 1> >rary, R &B /hip -hop: country, rock, gospel, smooth jazz, Latin, ar i 
:d 24 hours a day. 7 days a week. This data S used to compte The Billboard Hot 100. 

CI HOT DIGITAL SONGS'" 

n TITLE 
á3 ó ARTIST (IMPRINT / PROMOTION LABEL) 

#1 BOOM BOOM POW 
5 WKS THE BLACK EYED PEAS (WILL.I.AM /INTERSCOPE) 

2 1 19 

3 3 7 

O 10 14 

o 8 27 

5 14 

4 9 

11 14 o 
6 3 

10 7 12 

POKER FACE 
LADY RAGA i'. ":11/.(.41. INS KONLIVEICHERRYTREEINTERSCOPE 

SUGAR 
FLO RIDA FEAT. WYNTER (POE BOY /ATLANTIC) 

BLAME IT 
JAMIE FOXX FEAT. T -PAIN (PING) 

DON'T TRUST ME 
30H13 (PHOTO FINISH /ATLANTIC /RRP) 

DAY 'N' NITE 
KID CUDI (DREAM ON /G.O,D.D. /UNIVERSAL MOTOWN( 

THE CLIMB 
MILEY CYRUS (WALT DISNEY;'HOLLYWODD) 

HALO 
BEYONCE (MUSIC WORLD /COLUMBIA) 

WE MADE YOU 
EMINEM ( WEB /SHADY /AFTERMATH /INTERSCOPE) 

RIGHT ROUND 
FLO RIDA (POE BOY /ATLANTIC) 

15 10 
I KNOW YOU WANT ME (CALLE OCHO) 
PITBULL /ULTRA) 

12 9 18 

1 
3AM 
EMINEM ( WEB /SHADY /AFTERMATH /INTERSCOPE) 

18 16 
SECOND CHANCE 
SHINEDOWN (ATLANTIC) 

20 8 
TURN MY SWAG ON 
SOUDA BOY TELCEM (COLLIPARK /INTERSCOPE) 

KISS ME THRU THE PHONE 
SOUDA BOY TELL 'EM FEAT. SAMMIE (COLLIPARKANTEHSCUI'L 

16 13 12 

17 12 8 

24 6 

I LOVE COLLEGE 
ASHER ROTH (SCHOOLBOY /LOUD /SRC /UNIVERSAL MOTOWN] 

HOEDOWN THROWDOWN 
MILEY CYRUS (WALT DISNEY) 

KNOCK YOU DOWN 
KER INSON RAT. KANTE WEST A A -Y0 MOSLEY/ZONE 4ANTERSCOPE 

19 16 18 
DEAD AND GONE 

T.I. 
111 

FEAT. JUSTIN TIMBERLAKE (GRAND HUSTLE/ATLANTIC, 

20 21 42 
JUST DANCE El 
LADY GAGA FEAT, COLBY O'DONIS ISTREAMLINEO(ONLIVENNTERSCOPL 

41 2 

22 19 26 

23 23 12 

o 40 2 
BIRTHDAY SEX 
JEREMIH (DEF JAM /IDJMG) 

I DO NOT HOOK UP 
KELLY CLARKSON (19 /RCA /RMG) 

GIVES YOU HELL 
THE ALL- AMERICAN REJECTS (00GHOUSE/OGCANTERSCOPE 

IF U SEEK AMY 
BRITNEY SPEARS (JIVE /JLG) 

25 25 10 
ALL THE ABOVE 
MAINS FEAT. T -PAIN (HUSTLE HARD /ATLANTIC) 

TITLE 
3 W ó ARTIST (IMPRINT / PROMOTION LABEL) 

1,2,3,4 
PLAIN WHITE TS (HOLLYWOOD) 

26 26 15 

27 22 7 

29 14 6 

29 16 

31 31 34 

32 30 12 

® 36 32 

34 32 15 

35 34 12 

ß 54 5 

37 27 24 

38 33 22 

49 7 

40 37 12 

57 5 

42 39 4 

43 28 3 

70 2 

50 3 

46 38 8 

III/ 61 24 

48 42 17 

49 43 13 

50 44 13 

LOVE SEX MAGIC 
CIARA FEAT. JUSTIN TIMBERLAKE (LAFACE /JLG) 

GOODBYE 
KRISTINIA DERANGE (ISLAND /IDJMG) 

CRAZIER 
TAYLOR SWIFT (WALT DISNEY) 

THAT'S NOT MY NAME 
THE TING TINGS (COLUMBIA) 

LOVE STORY 
TAYLOR SWIFT (BIG MACHINE) 

HOW DO YOU SLEEP? 
JESSE MCCARTNEY (HOLLYWOOD) 

COME ON GET HIGHER 
MATT NATHANSON (VANGUARD /CAPITOL] 

MY LIFE WOULD SUCK WITHOUT YOU 
KELLY CLARKSON (19'RCA /RMG) 

I'M ON A BOAT 
THE LONELY ISLAND FEAT. T -PAIN (UNIVERSAL REFS IL 

IF TODAY WAS YOUR LAST DAY 
NICKELBACK (ROADRUNNER /RRP) 

YOU FOUND ME 
THE FRAY (EPIC) 

BEAUTIFUL 
MM RAi. COUR 000N 4 WONG aMWLL IxONJIt': 

THEN 
BRAD PAISLEY ( ARISTA NASHVILLE) 

USE SOMEBODY 
KINGS OF LEON (RCA /RMG) 

WHATEVER IT IS 
SAC BROWN BAND (HOME GROWN /ATLANTIC /BIG PICTURE) 

BEST DAYS OF YOUR LIFE 
NELLIE PICKIER (19 /BNA) 

KNOW YOUR ENEMY 
GREEN DAY (REPRISE) 

PLEASE DON'T LEAVE ME 
PINK (LAFACE /JLG) 

WELCOME TO THE WORLD 
KEVIN RUDOLF FEAT. Maul= (CASH MONEYNNNERSAL REE 

DON'T FORGET 
DEMI LOVATU (HOLLYWOOD) 

SINGLE LADIES (PUT A RING ON IT) 
BEYONCE (MUSIC WORLD /COLUMBIA) 

LUCKY 
JASON MRAZ A COLBIE CAILLAT (ATLANTIC /RR P/ 

SHE'S COUNTRY 
JASON ALDEAN (BROKEN BOW) 

CRACK A BOTTLE 
EMINEM, DR. ARE a 50 CENT (SHADY /AFTERMATIAINTERSCOPE) 

5 TITLE 
15 F=3 Wó ARTIST (IMPRINT / PROMOTION LABEL) 

tr^ál 35 10 
JAI HO! (YOU ARE MY DESTINY) 
A HKAMAN S D1 PUSSYCAT DOLLS FEAT MLOLL SCRADNGEA I'.'.. 

64 4 

53 45 55 

CD 
i 

NIRI1' 

56 17 2 

60 3 

58 53 26 

58 9 

60 47 8 

61 46 24 

55 63 

_ 1 

63 56 22 

I RUN TO YOU 
LADY ANTEBELLUM (CAPITOL NASHVILLE) 

I'M YOURS 
JASON MEW (ATLANTIC/RRP) 

DON'T STOP BELIEVIN' 
JOURNEY (COLUMBIA/LEGACY) 

WAKING UP IN VEGAS 
KATY PERRY (CAPITOL) 

FUNNY THE WAY IT IS 
DAVE MATTHEWS BAND (RCA /RMG) 

NOT MEANT TO BE 
THEORY OF A DEADMAN (604 /ROADRUNNER /RRP. 

HEARTLESS 
KANYE WEST (ROC -A -FELLA DEF JAM /IDJMG) 

CARELESS WHISPER 
SEETHER (WIND -UP) 

HERE COMES GOODBYE 
RASCAL FLATTS (LYRIC STREET) 

o 

SOBER 
PINK (LAFACE /JLG) 

ECHO 
GORILLA ZOE (BLOCK /BAD BOY SOUTH /ATLANTIC) 

CIRCUS 
BRITNEY SPEARS (JIVE /JLG) 

64 48 36 
LET IT ROCK El 

KEVIN RUDOLF FEAT. LK WAYNE (CASH MONEYNNNERSAL REPO: 

CD - 2 

86 52 16 

- 5 

68 59 7 

71 4 

3 

El 72 66 25 

74 67 20 

75 69 41 

_ 1 

SHOW ME WHAT I'M LOOKING FOR 
CAROLINA LIAR (ATLANTIC) 

TURNIN ME ON 
KERI HILSON FEAT. Ul WAYNE (MOSLEY/ZONE 4 /INTERSCOPE) 

FEARLESS 
TAYLOR SWIFT (BIG MACHINE) 

I TOLD YOU SO 
CARRIE UNDERW00D FEAT. RANDY TRAVIS 119 /ARISTA NASHVIi 

IT HAPPENS 
SUGARLAND(MERCURY) 

LOVEGAME 
LADY GASA ( STREAMLINE /KONLIVE: CHERRYTREEANTERSCOPE) +é' 
AMERICA'S SUITEHEARTS 
FALL OUT BOY (FUELED BY RAMEWDECAYOANCEASLAND. III..'.' 

WHITE HORSE 
TAYLOR SWIFT (BIG MACHINE) 

SIDEWAYS 
DIERKS BENTLEY (CAPITOL NASHVILLE) 

SEX ON FIRE 
KINGS OF LEON (RCA /RMG) 

HOT N COLD 
KATY PERRY (CAPITOL) 

Data for week of MAY 16, 2009 I For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data 55 

ALBUM CHARTS 
Sales data compiled from a comprehesive pool of U.S. music 
merchants by Nielsen SoundScan. Sales data for R &B /hip -hop 
retail charts is compiled by Nielsen SoundScan from a national 
subset of core stores that specialize in those genres. 

Albums with the greatest sales gains this week. 

GREATEST 
GAINER 

PACE 
SETTER 

mWhere included, this award indicates the title 
with the chart's largest unit increase. 

Where included, this award indicates the title with 
the chart's biggest percentage growth. 

HEATSEEKER 
GRADUATE 

Indicates album entered top 100 of The Billboard 200 
and has been removed from Heatseekers chart. 

PRICING /CONFIGURATION /AVAILABILITY 
CD /Cassette prices are suggested list or equivalent prices, which 
are projected from wholesale prices. D after price indicates 
album only available on DualDisc. CD /DVD after price indicates 
CD /DVD combo only available. D DualDisc available. 'L+ CD /DVD 
combo available. indicates vinyl LP is available. Pricing and 
vinyl LP availability are not included on all charts. EX after cata- 
log number indicates title is exclusive to one account or has lim- 
ited distribution. 

SINGLES CHARTS 
RADIO AIRPLAY SINGLES CHARTS 
Hot 100 Airplay, Hot Country Songs, Hot Rap Songs, Hot Latin 
Songs and Latin Airplay charts are compiled from a national 
sample of data supplied by Nielsen Broadcast Data Systems. 
Charts are ranked by number of gross impressions, computed 
by cross- referencing exact times of airplay with Arbitron listen- 
er data. Mainstream Top 40, Adult Contemporary, Adult Top 40, 
Modern Rock, Mainstream R &B /Hip -Hop, Adult R &B, Rhythmic, 
Hot Dance Airplay, Hot Christian AC Songs, Hot Gospel Songs 
and Smooth Jazz Songs are ranked by total detections. 

Songs showing an increase in audience (or detections) 
over the previous week, regardless of chart movement. 

GREATEST 
GAINER 

mWhere included, this award indicates the title 
with the chart's largest airplay increase. 

RECURRENT RULES 
Songs are removed from The Billboard Hot 100 and Hot 100 
Airplay charts simultaneously if they have been on The Billboard 
Hot 100 for more than 20 weeks and rank below No. 50. Songs 
are removed from the Pop 100 and Hot R &B /Hip -Hop Songs 
charts, respectively, if they have been on for more than 20 
weeks and rank below No. 50. Songs are removed from Hot 
Country Songs if they have been on the chart for more than 20 
weeks and rank below No. 10 in detections or audience, provid- 
ed that they are not still gaining enough audience points to bul- 
let or if they rank below No. 10 and post a third consecutive 
week of audience decline, regardless of total chart weeks. Songs 
are removed from Hot Latin Songs and Latin Airplay charts after 
20 weeks if ranking below No. 20. Descending songs are 
removed from Adult Contemporary and Adult Top 40 if they 
have been on the chart for more than 20 weeks and rank below 
No. 15, if they have been on the chart for more than 26 weeks 
and rank below No. 10, or if they have been on the chart for 
more than 52 weeks and rank below No. 5. Descending songs 
are removed from the Adult R &B, Hot Dance Airplay, Hot 
Christian AC Songs, Hot Gospel Songs and Smooth Jazz Songs 
charts if they have been on for more than 20 weeks and rank 
below No. 15 (No. 20 for Mainstream Top 40, Modern Rock, 
Mainstream R &B /Hip -Hop and Rhythmic). 

CONFIGURATIONS 
O CD single available. O Digital Download available. O DVD 
single available. O Vinyl Maxi -Single available. O Vinyl single 
available. © CD Maxi -Single available. Configurations are not 
included on all singles charts. 

HITPREDICTOR 
1tr Indicates title earned HitPredictor status in that particular 
format based on research data provided by Promosquad. Songs 
are tested online by Promosquad using multiple listens and a 
nationwide sample of carefully profiled music consumers. 
Songs are rated on a 1 -5 scale; final results are based on 
weighted positives. Songs with a score of 65 or more (75 or 
more for country) are judged to have Hit Potential; although 
that benchmark number can fluctuate per format based on the 
strength of available music. For a complete and updated list of 
current songs with Hit Potential, commentary, polls and more, 
please visit www.hitpredictor.com. 

HOT DANCE CLUB PLAY 
Compiled from a national sample of reports from club DJs. 

Titles with the greatest club play increase over the previous week. 

POWER 
PIKE 

This award indicates the title, currently below the top 20 and on 
the chart the week before, with the largest increase in points 

AWARD CERT. LEVELS 
ALBUM CHARTS 

Recording Industry Assn. Of America (RIAA) certification for 
net shipment of 500,000 albums (Gold). RIAA certification for 
net shipment of 1 million units (Platinum). 4t RIAA certification 
for net shipment of 10 million units (Diamond). Numeral within 
Platinum or Diamond symbol indicates album's multi -platinum 
level. For boxed sets, and double albums with a running time of 
100 minutes or more, the RIAA multiplies shipments by the num- 
ber of discs and /or tapes. Certification for net shipments of 
100,000 units (Oro). Certification of 200,000 units (Platino). ? 
Certification of 400,000 units (Multi -Platino). 

SINGLES CHARTS 
RIAA certification for 500,000 paid downloads (Gold). 
RIAA certification for 1 million paid downloads (Platinum). 

Numeral within platinum symbol indicates song's multiplatinum level. 
RIAA certification for net shipment of 500,000 singles (Gold). 

MUSIC VIDEO SALES CHARTS 
RIAA gold certification for net shipment of 25,000 units for 

video singles. RIAA gold certification for net shipment of 
50,000 units for shortform or longform videos. RIAA platinum 
certification for net shipment of 50,000 units for video singles. 

RIAA platinum certification for sales of 100,000 units for 
shortform or longform videos. Numeral within platinum symbol 
indicates song's multiplatinum level. 

DVD SALES /VHS SALES /VIDEO RENTALS 
RIAA gold certification for net shipment of 50,000 units or $1 mil- 

lion in sales at suggested retail price. RIAA platinum certification 
for sales of 100,000 units or $2 million in sales at suggested retail 
price. IRMA gold certification for a minimum sale of 125,000 units 
or a dollar volume of $9 million at retail for theatrically released pro- 
grams; or of at least 25,000 units and $1 million at suggested retail 
for non -theatrical titles._ IRMA platinum certification for a minimum 
sale of 250,000 units or a dollar volume of $18 million at retail for 
theatrically released programs, and of at least 50,000 units and $2 
million at suggested retail for non -theatrical titles. 
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2 
3 

3 

4 
5 
6 

3 

41. 

5' 

6` 

MAY 
16 

2009 

HOT VIDEOCLIPS & VIDEO nieiscn 
MONITOR COMPILED BY 

BDS 

SALES DATA nielsen 
COMPILED BY 

SoundScan 

TITLE 
LABEL / DISTRIBUTING LABEL & NUMBER (PRICE) 

THE CONCERTS 
HIP -0 VIDEO /UNIVERSAL MUSIC & VIDEO DIST. 001283209 (34.98 DVD) 

2 3 3 WILCO LIVE: ASHES OF AMERICAN FLAGS 
NONESUCH VIDEO/WARNER MUSIC VISION 179938 (19.98 DVD) 

THE PSYCHUMENTARY 
r, STRANGE MUSIC /UNIVERSAL MUSIC & VIDEO DIST. 44 (14.98 DVD) 

2 
SKULLAGE 
EAGLE ROCK 30269 (14.98 DVD) 

4 5''! 
PERFORMING THIS WEEK... LIVE AT RONNIE SCOTT'S 

'.' EAGLE ROCK 30263 (14.98 DVD) 

Principal Performers It 

6 6 8 LIVE AT LAST 
MOTOWN PRODUCTIONS /UNIVERSAL MUSIC & VIDEO DIST. 001267009 (19.98 DVD) 

7 7 
5,- LIVE IN CHICAGO 

REPRISE MUSIC VIDEO /WARNER MUSIC VISION 507964 (19.98 DVD) 

20 14 
REUNION VOLUME ONE 
GAITHER MUSIC VIDEO /EMM MUSIC VIDEO 44849 (19.98 DVD) 

9 45 
LIVE FROM TEXAS 

s EAGLE VISION /EAGLE ROCK 30252 (14.98 OVO) 

73 
LIVE IN LAS VEGAS: A NEW DAY 
COLUMBIA MUSIC VIDEO /SONY MUSIC VIDEO 713716 (21.98 DVD) 

11 8 5 
LIVE IN LONDON 
COLUMBIA MUSIC VIDEO /SONY MUSIC VIDEO 740503 (21.98 DVD) 

11 

12 14 34 

5 3 

14 13 22 

15 2 2 

16 23 14 

17 15 76 

18 10 7 

19 12 22 

20 21 15 

21 

22 

23 

24 

Barbra Streisand 

Wilco 

Tech N9ne 

Black Label Society 

Jeff Beck 

Stevie Wonder 

Stevie Nicks 

Gaither Vocal Band 

ZZ Top 

Celine Dion 

Leonard Cohen 

NO BULL: LIVE FROM THE PLAZA DE TOROS LAS VENTAS: MADRID, SPAIN AC /DC 
COLUMBIA/LEGACY /SONY MUSIC VIDEO 29888 EX (12.98 DOD) 

THIS IS WHO WE ARE As I Lay Dying 
METAL BLADE HOME VIDEO /RED DISTRIBUTION 34056 (29.98 DVD) 

LIVE AT STURGIS 2006 Nickelback 
COMING HOME MEDIA/E1 ENTERTAINMENT 26506 EX (19.98 DVD) 

A GOSPEL JOURNEY The Oak Ridge Boys 
SPRING HOUSE VIDEO /EMM MUSIC VIDEO 44898 (19.98 DVD) 

REUNION VOLUME TWO Gaither Vocal Band 
GAITHER MUSIC VIDEO /EMM MUSIC VIDEO 44895 (19.98 DVD) 

THE BEYONCE EXPERIENCE: LIVE Beyonce 
MUSIC WORLD /COLUMBIA/SONY MUSIC VIDEO 18087 14.98 DVD 

A NEW HALLELUJAH: THE LIVE WORSHIP DVD Michael W. Smith 
REUNION /SONY MUSIC VIDEO 10138 (14.98 DVD) 

PRIMERA FILA Vicente Fernandez 
SONY MUSIC LATIN /SONY MUSIC VIDEO 740033 (17.98 DOD) 

AT THE COLISEUM 
Il Divo 

SYCO /COLUMBIA/SONY MUSIC VIDEO 740062 (14.98 OVD) 

CRUE FEST 1 Various Artists 
MOTLEY /RED DISTRIBUTION 390 24.98 DVD 

Qr 

BACKSTAGE PASSPORT 
FAT WRECK CHORDS /RED DISTRIBUTION 740 19.98 DVD 

16 6 ` 
NEVERENDER 
COLUMBIA MUSIC VIDEO /SONY MUSIC VIDEO 742231 (21.98 DVD) 

18 254 NUMBER ONES 
EPIC MUSIC VIDEO /SONY MUSIC VIDEO 56999 14.98 DVD 

19a 
BRITNEY: FOR THE RECORD 
JIVE/ZOMBA VIDEO /SONY MUSIC VIDEO 745914 (19.98 DVD) 

NOFX 

Coheed And Cambria 

Michael Jackson 

Britney Spears 

4 6 5 

6 2 5 

6 7 5 

7 8 2 

8 3 8 

8 4 4 

10 10 7 

11 11 5 

12 

13 

1111 

17 

18 

19 

20 17 3 

21 

22 

23 

24 

25 

14 2 

9 6 

15 12 

TITLE 
ARTIST d 1I HINT / PROMOTION LABEL) 

laWE MADE YOU 
EMINEM JY'AFTERMATH /INTERSCOPE 

KNOW YOUR ENEMY 
GREEN DAY REPRISE 

DAY 'N' NITE 
KID CUBI DREAM ON /G.O.O.D. /UNIVERSAL MOTOWN 

POKER FACE 
LADY GAGA STREAMLINE /KONLIVE/CHERRYTREE/INTERSCOPE 

LOVE SEX MAGIC 
CIARA FEATURING JUSTIN TIMBERLAKE LAFACE /JLG 

IF U SEEK AMY 
BRITNEY SPEARS JIVE /JLG 

I DO NOT HOOK UP 
KELLY CLARKSON 19 /RCA/RMG 

BLAME IT 
JAMIE FOXX FEATURING T -PAIN J /RMG 

IMMA PUT IT ON HER 
DAY26 FEATURING P [ADDY 6 YUNG JOC BAD BOY /ATLANTIC 

SECOND CHANCE 
SHINEDOWN ATLANTIC 

HALO 
BEYONCE MUSIC WORLD /COLUMBIA 

PLEASE DON'T LEAVE ME 
PINK LAFACE/JLG 

MAGNIFICENT 
RICK ROSS FEAT. JOHN LEGEND SLIP- N- SLIDE/DEF JAM /IDJMG 

1,2,3,4 
PLAIN WHITE TS HOLLYWOOD 

NEW 

18 8 

13 4 

22 6 

19 2 

THE WIND BLOWS 
THE ALL -AMERICAN REJECTS DOGHOUSE/DGC /INTERSCOPE 

SHOW ME WHAT I'M LOOKING FOR 
CAROLINA LIAR ATLANTIC 

KNOCK YOU DOWN 
KEN NILSON FEAT. KANYE WEST & NE -YO MOSLEY/ZONE 4ANTERSCOPE 

THE CLIMB 
MILEY CYRUS WALT DISNEY /HOLLYWOOD 

SHE'S COUNTRY 
JASON ALDEAN BROKEN BOW 

TURN MY SWAG ON 
SOULJA BOY TELCEM COLLIPARK / INTERSCOPE 

HUSTLER'S ANTHEM '09 
BASTA RHYMES FEATURING T -PAIN UNIVERSAL MOTOWN 

KISS ME THRU THE PHONE 
SOUWA BOY TELL 'EM FEAT. SAMMIE COLLIPARK/INTERSCOPE 

SIDEWAYS 
WERKS BENTLEY CAPITOL NASHVILLE 

24 2 
BEST DAYS OF YOUR LIFE 
KELLIE PICKLER 19 /BNA 

23 7 
I TOLD YOU SO 
CARRIE UNDERWOOD FEAT RANDY TRAVIS 19 /ARISTA 

6 
9 

b10 

GREEN DAY, KNOW YOUR ENEMY 

LADY GAGA, POKER FACE 

PLAIN WHITE T'S, 1, 2, 3, 4 

BEYONCE, HALO 

BRITNEY SPEARS, IF U SEEK AMY 

SHINEDOWN, SECOND CHANCE 

CAROLINA LIAR, SHOW ME WHAT pm LOOKING FOR 

JASON MRAZ & COLBIE CAILLAT, LUCKY 

KELLY CLARKSON, I DO NOT HOOK UP 

EMINEM, WE MADEYOU 

RODNEY ATKINS, ITS AMERICA 

JAKE OWEN, DON'T THINK I CAN'T LOVE YOU 

LADY ANTEBELLUM, I RUN TO YOU 

JASON ALDEAN, SHE'S COUNTRY 

JOHN RICH, SHUTTIN' DETROIT DOWN 

ALAN JACKSON, SISSY'S SONG 

RASCAL FLATTS, HERE COMES GOODBYE 

DARIUS RUCKER, IT WON'T BE LIKE THIS FOR LONG 

TRACE ADKINS, MARRY FOR MONEY 

DIERKS BENTLEY, SIDEWAYS 

MUSK) SOULCHILD, SOBEAUTIFUL 

CHRISETTE MICHELE, EPIPHANY 

0 -TIP FEAT. AMANDA DIVA, MANWOMANBDOGIE 

CORNEILLE, BACK TO LIFE 

LEELA JAMES, IT'S A MAN'S MAN'S MAN'S WORLD 

ANJULIE, BOOM 

MINT CONDITION, NOTHING LEFT TO SAY 

SOLANGE, T.O.N.Y. 

GINUWINE, LAST CHANCE 

JENNIFER HUDSON, IF THIS ISN'T LOVE 

56 Go to www.billboard.biz for complete chart data 

AIRPLAY 
MONITORED BY 

111C1SCI1 

BDS 

SALES DATA 
COMPILED BY 

111(215CD 

SoundScan 

ink ,.!(F...,,a+d- 1-_. 

WK.. ,_ 

gF+ TITLE 
3 3ó ARTIST (IMPRINT r PROMOTION LABEL) =á 

1 u E POKER FACE ¡ 
e c MB/BABA ISINEMLINE /KONLNEP1EABYIREE/INDRSCDPE, W 

3 
9 

BOOM BOOM POW 7 THE BLACK EYED PEAS (WILL.I.AM /INTERSCOPE) 

3 2 16 
RIGHT ROUND 
FLO RIDA (POE BOY /ATLANTIC) 

GIVES YOU HELL 
THE ALL- AMERICAN REJECTS (DOGHOUSE/DGCANTERSCOPE ) 

4 

6 

4 24 

7 12 

6 16 

8 14 

KISS ME THRU THE PHONE 
SOULIA BOY TELL 'EM FEAT. SAMMIE (COLLIPARKANTERSCOPE: 

MY LIFE WOULD SUCK WITHOUT YOU t, 
KELLY CLARKSON (19 /RCA/RMG) 

HOW DO YOU SLEEP? 
JESSE MCCARTNEY FEAT. LUDACRIS (HOLLYWOOD) 

8 5 17 
DEAD AND GONE 

T.I. FEAT. JUSTIN TIMBERIAIIE (GRAND HUSTLE/ATLANTIC) 1r 
BLAME IT 
JAMIE FOXX FEAT. T -PAIN (J /RMG) 

11 9 

9 11 

12 11 

2 10 21 

13 12 

17 8 

14 11 j 16 12 

7Y 22 4 

20 

15 

IF U SEEK AMY 
BRITNEY SPEARS (JIVE /JLG) 

SECOND CHANCE 
SHINEDOWN (ATLANTIC) 

YOU FOUND ME 
THE FRAY (EPIC) 

HALO 
BEYONCE (MUSIC WORLD /COLUMBIA) 

DON'T TRUST ME 
30XI3 (PHOTO FINISH /ATLANTIC /RRP) 

THE CLIMB 
MILEY CYRUS (WALT DISNEY /HOLLYWOOD) 

DAY 'N' NITE 
KID CUD! (DREAM ON /G.0 O.D. /UNIVERSAL MOTOWN) 

I DO NOT HOOK UP 
KELLY CLARKSON (19/RCA/RAIL. 

L*T 

Itr 

1T 

L*I 

6 SUGAR 
Lit FLO RIBA FEAT. WYNTER (POE BOY /ATLANTIC 

22 
SOBER * PINK (LAFACE /JLG) 

r20 19 27 

13 

4 

10 

4 

JUST DANCE 
LADY AAA RAT COLBYQONOISTREAMXÆ XON'SLNEAAYDIEE NIERSCOPE, 

COME ON GET HIGHER 
MATT NATHANSON (VANGUARD /CAPITOL) 

PLEASE DON'T LEAVE ME 
PINK (LAFACE/JLG) 

LOVE SEX MAGIC 
CIARA FEAT. JUSTIN TIMBERLAKE (LAFACE /JLG) 

WE MADE YOU 
EMINEM (WEB /SHADY /AFTERMATH /INTERSCOPE) 

I KNOW YOU WANT ME (CALLE OCHO) 
PITBUII (ULTRA) 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

YOU FOUND ME 
THE FRAY EPIC, 

GIVES YOU HELL 
THE ALL -AMERICAN REJECTS (UOGHOUSE/DGCANTERSCOPE) 

;SOBER itr PINK (LAFACE /JLG) 

MY LIFE WOULD SUCK WITHOUT YOU ifl 16 
KELLY CLARKSON (19 /RCA/RMG) 

28 
1 2, 3, 4 
PLAIN WHITE T'S (HOLLYWOOD) 

si 

If 

24 
LOVE STORY 
TAYLOR SWIFT (BIG MACHINE /UNIVERSAL REPUBLIC) 

7 22 
JUST DANCE 

- JOY MURAT. COW 0101M ISTREAMUNEI (ONLNE/CHERATEREMYNRSCOPE 

MP 16 Ili 11 6 

`=14 

14 9 

27 2 

15 14 

19 7 

18 

21 

8 17 

lb20 

12 

L*t 

NOT MEANT TO BE 
THEORY OF A DEADMAN (604/ROADRUNNER/RAP) tr 
LUCKY 
JASON MRAZ & COLBIE CAILLAI (ATLANTIC/ARP 

IF TODAY WAS YOUR LAST DAY 
TI NICKELBACK (ROADRUNNER /RRP) 

SECOND CHANCE 
SHINEDOWN (ATLANTIC) 

SHOW ME WHAT I'M LOOKING FOR Nie 
CAROLINA LIAR (ATLANTIC) °^ 

GREATEST 
GAINER 

HER DIAMONDS 
ROB THOMAS (EMBLEM /ATLANTIC) 

SOULM ATE 
NATASHA BEDINGFIELD (PHONOGENIC/EPIC) 

THE CLIMB 
MILEY CYRUS (WALT DISNEY /HOLLYWOOD) 

8 
POKER FACE 
LADY GAGA ( STREAMLINE /1(ONLNE/CHERRYTREEANTERGCOPE) 111. 

4 
COME BACK TO ME 
DAVID COOK (19 /RCA/RMG) 

11 
THIS TOWN T O.A.R. (EVERPINE /ATLANTIC /RRP) 

8 THE MAN WHO CAN'T BE MOVED tr 
THE SCRIPT (PHONOGENIC /EPIC) 

THINKING OF YOU 
KATY PERRY (CAPITOL) 

THE FEAR 
LILY ALLEN (CAPITOL) 

22 9 
KRISTY, ARE YOU DOING OK? 
THE OFFSPRING (COLUMBIA) 

MAGNIFICENT 
U2 (ISLAND / INTERSCOPE) 

PLEASE DON'T LEAVE ME 
PINK (LAFACE /JLG) 

LOVE, SAVE THE EMPTY 
ERIN MCCARLEY (UNIVERSAL REPUBLIC) 

16 

13 
S 3 33 

4 42 

5 29 

6 7 28 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

7 6 50' 

8 8 46 

10 13 

10 9 38 

111 11 15 

14 8 

"13 12 16 

14 13 13 

to15 17 

17 12 

ID18 18 

18 19 19 

119 20 
:.,. 

4 23 

22 

ift 21 ei 27 

28 

25 

#1 
4WKS 

I'M YOURS 
JASON MRAZ I. 

LOVE STORY 
TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC) Itr 
VIVA LA VIDA 
C OLDPLAY (CAPITOL) 

BETTER IN TIME 
LEONA LEWIS (SYCO /J /RMG) 

WHAT ABOUT NOW 
DAUGHTRY (RCA/RMG) 

LOVE REMAINS THE SAME 
GAVIN ROSSEALE (INTERSCOPE) 

THE TIME OF MY LIFE 
DAVID COOK (19 /RCA/RMG) 

POCKETFUL OF SUNSHINE 
NATASHA BEDINGFIELD (PHONOGENIC: EPIC) 

GREATEST 
GAINER 

IF YOU DONT KNOW ME BY NOW * SEAL {143/WARNER BROS.) 

CRUSH 
DAVID ARCHULETA (19/JIVE/AG) 

YOU FOUND ME 
THE FRAY (EPIC) 

THE CLIMB 
MILEY CYRUS (WALT DISNEY /HOLLYWOOD) 

NEVER FAR AWAY 
JIM BRICKMAN FEAT. RUSH OF FOOLS (TIME LIFE) 

JUST GO 
LIONEL RICHIE (DEF JAM /IDJMG) 

LIGHT ON 
DAVID COOK (19 /RCA/RMG) 

COME ON GET HIGHER 
MATT NATHANSON (VANGUARD /CAPITOL) 

HOT N COLD 
KATY PERRY (CAPITOL) 

GOTTA BE SOMEBODY 
NICKELBACK (ROADRUNNER/ARP) 

7 FINALLY HOME 
MERCYME (INO /COLUMBIA) 

4 
HERE COMES GOODBYE 
RASCAL FLAM (LYRIC STREET /HOLLYWOOD) 

10 WHERE DID I LOSE YOUR LOVE 
JOURNEY (NOMOTA) 

9 
MY LIFE WOULD SUCK WITHOUT YOU II 
KELLY CLARKSON (19 /RCA/RMG) 

2 1,2,3,4 
PLAIN WHITE TS (HOLLYWOOD) 

4 
LUCKY 
JASON MRAZ A COLBIE CAILLAI (ATLANTIC /RRP) 

.4 

R I E NAT. GAWPS MORGAN (SOULBIRD/UNNERSAL REPUBLIC) 

4 

11111 
9 5 

` 

14 7 
AIN'T NO REST FOR THE WICKED 

T4.f CAGE THE ELEPHANT (DSP /JIVE/JLG) 

firi il 
37 

SEX ON FIRE (i 

KINGS OF LEON (RCA/RMG) 

16 10 WRONG 
DEPECHE MODE (MUTE/VIRGIN /CAPITOL) Itr 

TITLE 
ARTIST IMPRINT Í PROMOTION LABEL) 

KNOW YOUR ENEMY 
GREEN DAY 

USE SOMEBODY 
KINGS OF LEON MG 

HEY YOU 
311 (VOLCANO/JIM 

FEEL GOOD DRAG 
ANBERLIN (UNIVERSAL REPUBLIC) 

AUDIENCE OF ONE 
RISE AGAINST (DGC /INTERSCOPE) 

CARELESS WHISPER 
SE ETHER (WIND -UP) 

PANIC SWITCH 
SILVERSUN PICKUPS (DANGERBIRD) 

LIFELINE 
PAPA ROACH (DGC / INTERSCOPE) 

BLACK HEART INERTIA 
INCUBUS (IMMORTAL/EPIC) 

IF3 13 33 
SECOND CHANCE 
SHINEDOWN (ATLANTIC) 

114 12 25 
KIDS 
MGMT rALUMBIA) 

45 17 44 

16 15 39 

17 18 29 

10 18 

20 7 

18 

21 10 

25 12 

19 8 

32 2 

4 

I DON'T CARE 
APOCALYPTICA FEAT. ADAM GONTIER (20 -20 /JIVE /JLG) 31 
SOMETIME AROUND MIDNIGHT 
THE NMON& TOIIIC EYEMr (MADNDOM45HOL I 

LOVE HURTS 
INCUBUS (IMMORTAL/EPIC) 

DIRT ROOM 
BLUE OCTOBER (UNIVERSAL MOTOWN) 

THE NIGHT 
DISTURBED (REPRISE) 

NO YOU GIRLS 
FRANZ FERDINAND (DOMINO /EPIC) 

ZERO 
YEAH YEAH YEARS (DRESS UP /DGC / INTERSCOPE) 

GRAPEVINE FIRES 
DEATH CAB FOR CUTIE (ATLANTIC) 

MAGNIFICENT 
U2 (ISLAND / INTERSCOPE) 

i 
FUNNY THE WAY IT IS 
DAVE MATTHEWS BAND (RCA/RMG) 

SOUND OF MADNESS 
SHINEDOWN I!"- ANTIC) 1 

Data for week of MAY 16, 2009 CHARTS LEGEND on Page 55 

_ó 
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HOT COUNTRY SONGS- 

502. TITLE 
;ó PRODUCER (SONGWRITER) 

#1 
1 WN 

SHE'S COUNTRY 
M,KNOX (D.MYRICK,B,TATUM 

Artist 
IMPRINT & NUMBER / PROMOTION LABEL 

Jason Aldean 
U BROKEN BOW 

I TOLD YOU SO Carrie Und 
M BRIGHT (R.TRAVIS) 

IT HAPPENS 
B GALLIMORE,K.BUSH,J.NETTLES (J. O. NETTLES,K.BUSH,B.PINSON) 

ITS AMERICA 
T HEWITT. R,ATKINS (A. PETRAGLIA.B.JAMES) 

HERE COMES GOODBYE 
D HUFF,RASCAL FLATTS (C.LAGERBERG.C.SLIGH) O 

7 10 
THEN 
F. ROGERS (B.PAISLEY,C,DUBOIS,A.GORLEY) O 6 9 KISS A GIRL 
Il HUFF,K.URBAN (M.POWELL,K,URBAN) 

O 8 11 
ONE IN EVERY CROWD 
H. CHANCEY (E. MONTGOMERY.I. DEAN,K,TRIBBLE) O 9 12 
OUT LAST NIGHT 

,- B.CANNON,K,CHESNEY (K.CHESNEY,B,JAMES) 

e 11 13 
SIDEWAYS 
B. BEAVERS,O. BENTLEY (J.BEAVERS,D.BENTLEY) 

10 14 18 WHATEVER IT IS 
K STEGALL,Z.BROWN (Z. BROWN.W.OURRETTE) 

O 13 17 
SISSY'S SONG 
K STEGALL (A JACKSON) 

0 12 14 
ALWAYS THE LOVE SONGS 
Cl WRUCKE (D. L. MURPHY,GAUCAS) 

CD 15 19 
I RUN TO YOU 
V SHAW,P.WORLEY ( D. HAYWOOD .C,KELLEYH.SCOTT.TDOUGLAS) 

16 21 WHERE I'M FROM 
II GERMAN (PDAVIS,J. LEATHERS) 

O 17 23 
LOST YOU ANYWAY 

¡/ T KEITH (T.KEITH.B.PINSON) 

i 19 22 
HOW 'BOUT YOU DON'T 
B BEAVERS (S NIELSON,VMCGEHE.J STOVER) 

0 24 32 3 
YOU BELONG WITH ME 
N.CHAPMAN,T,SWIFT (T.SWIFTL.HOSE) 

CD 20 24 
BEST DAYS OF YOUR LIFE 
C LINDSEY (K. PICKLER.T.SWIFT) 

Q 23 28 
STRANGE 
M BRIGHT (W. MOBLEYJ.SELLERS.N.THRASHER) 

O 21 27 
PEOPLE ARE CRAZY 
C CHAMBERLAIN.B.CURRINGTON (B.BRADDOCK,TJONES) 

O 22 25 
BOOTS ON 
M WRIGHT,C.AUDRETCH. III (R.HOUSER,B.KINNEY) 

® 27 42 
ALRIGHT 
I ROGERS (D.RUCKER.F. ROGERS) 

O 25 29 
I'LL JUST HOLD ON 
S HENDRICKS (B.HAYSLIP,T.OLSEN,B. SIMPSON) 

la) 26 30 WILD AT HEART 
M. SERLETIC (M.SERLETIC,J,KEAR.S.BENTLEY) 

erwood Featuring Randy Travis 
ES 19 /ARISTA NASHVILLE 

Sugarland 
O MERCURY 

Rodney Atkins 
O CURB 

Rascal Flatts 
O LYRIC STREET 

Brad Paisley 
O ARISTA NASHVILLE 

Keith Urban 
Co CAPITOL NASHVILLE 

Montgomery Gentry 
O COLUMBIA 

Kenny Chesney 
BNA 

Dierks Bentley 
O CAPITOL NASHVILLE 

Zac Brown Band 
O 40ME GROWN /ATLANTIC /BIG PICTURE 

Alan Jackson 
O ARISTA NASHVILLE 

Eli Young Band 
O REPUBLIC /UNIVERSAL SOUTH 

Lady Antebellum 
O CAPITOL NASHVILLE 

Jason Michael Carroll 
O ARISTA NASHVILLE 

Toby Keith 
O SHOW DOG NASHVILLE 

The Lost Trailers 
O ANA 

Taylor Swift 
O BIG MACHINE 

Kellie Pickier 
O 19VBNA 

Reba 
STARSTRUCK / VALORY 

Billy Currington 
O MERCURY 

Randy Houser 
O UNIVERSAL SOUTH 

Darius Rucker 
O CAPITOL NASHVILLE 

Blake Shelton 
O WARNER BROS. /WRN 

Gloriana 
O EMBLEM /NEW REVOLUTION 

2 

3 

6 

6 

8 

10 

11 

12 

12 

14 

15 

16 

17 

18 

19 

20 

21 

22 

23 

24 

25 

The singer's second 

No. l is his first in 

three years, the 

longest span 

between chart- 

toppers since Garth 

Brooks went nine 

years between "To 

Make You Feel My 

Love" (1998) and 

"More Than a 

Memory" (2001). 

Aldean's first 

leader, "Why," 

topped the May 27. 

2006, chart. 

Bentley's 11th 

career top 10 is also 

his 10th consecutive 

one. Since his chart 

debut six years ago, 

only "My Last 

Name" stopped 

short of the top 

tier, peaking at No. 

17 in April 2004. His 

prior single, "Feel 

That Fire," became 

his sixth No. 1 in 

February. 

,W o TITLE 
!ire c..c PRODUCER (SONGWRITER) 

28 31 

30 33 

29 35 

m31 34 

@ 34 40 

33 38 

36 44 

32 37 

Q 38 43 

35 39 

O 39 41 

m 40 49 

Q41 48 

42 53 

O 55 59 

47 51 

O 49 56 

43 44 47 

46 50 

50 

46 43 46 

52 55 

48 48 52 

51 54 

53 

AIRPLAY 
MONITORED 8Y 

nielsen 
BDS 

SALES DATA 
COMPILED BY 

nicken 
SoundScan Billboarslo MAY 

2009 

0 TOP BLUEGRASS ALBUMS" 

mW 

2 

is 

W 30 

2 

3 3 32 

O 5 63 

5 1 2 

6 4 37 

7 8 27 

5 

ARTIST 
IMPRINT & NUMBER J DISTRIBUTING LABEL 

Title 

BEARFOOT 
COMPASS 4504, 

Doors And Windows 

DAILEY & VINCENT 
ROUNDER 610617 

Brothers From Different Mothers 

OLD CROW MEDICINE SHOW 
NETTWERK 30812' 

Tennessee Pusher 

THE STEELDRIVERS The SteelDrivers 
HOUNDER 610598 

THE DEVIL MAKES THREE Do Wrong Right 
MILAN 36426' 

BILL &GU311AGMHERWITH THE HOMECOMING FRIENDS Courtly &grassF I TIgVcirneOK 

GAITHER MUSIC GROUP 4274, 

STEVE IVEY 
Ir, ̂ I MADACY SPECIAL PRODUCTS 53859 1:1ADACY 

Ultimate Bluegrass 

O YJEW FOUND ROAD 
RUUUN 

9 6 37 O 
LL& GLORIA G40HERWITHTHEHOMEWMINGFBENDS C3rWy&t6TSS93TecangVttJwTwo 

Same Old Place 

GAITHER MUSIC GROUP 42737 

OO9 23 STEVE IVEY 
IMI /MADACY SPECIAL PRODUCTS 54103 / MADACY 

Best Of Bluegrass 

GOD MUST REALLY LOVE ME 
PO'DDNNELL,C. MORGAN (J COLLINS,T.VERGES) 

LOVE YOUR LOVE THE MOST 
J JOYCE ( E. CHURCH,M.PHEENEV) 

SOUNDS LIKE LIFE TO ME 
J BROWN,K.GRANTT (D.WORLEY.W.VARBLE,PO'DONNELL) 

MAN OF THE HOUSE 
O. HUFF,M.POWELL (C WICKS,M.MOBLEY) 

SMALL TOWN USA 
J STOVER IB. D.MAHER.J. STOVER.J.MOORE) 

THE CLIMB 
J SHANKS (J.ALEXANDER,J.MABE) 

BAREFOOT AND CRAZY 
J STOVER (B.HAYSLIP.R.AKINS,D.DAVIDSON) 

COUNTRY STAR 
D HUFF (PGREEN,B.JAMES) 

RUNAWAY 
J COPLAN,R E. ORRALL IS. B LILES.C.SMITH,R.BLACKLEDGE) 

HIGH COST OF LIVING 
THE KENT HARDLEY PLAYBOYS (J,JOHNSON.J.T.SLATER) 

GETTIN' YOU HOME (THE BLACK DRESS 
J STROUD (C YOUNG,C.BATTEN,K. BLAZY) 

BOY LIKE ME 
FLOWERS IJ. FLOWERS) 

FIGHT LIKE A GIRL 
C. HOWARD (K.SHEPARD,K.OSMUNSON.B. REGAN) 

BELIEVERS 
B. ROWAN (A.GORLEYW. KIRBYB.LATHER) 

DEAD FLOWERS 
FLIDDELL,M.WRUCKE (M,LAMBERT) 

RED LIGHT 
F LIDDELL,M. WRUCKE (J.SINGLETON,M. PEIRCED.MATKOSKY) 

SOLITARY THINKIN' 
THROWN (W. PAYNEI 

WHAT WOULD YOU SAY 
BUTTER,M.LOGAN (BUTTER,BIG VINNYD.FORTNEY) 

ADDRESS IN THE STARS 
C.LINDSEY )C .LYNN.C. LINDSEY H.LINDSEYA.MAY0) 

I WANT MY LIFE BACK 
M. A. MILLER,D. OLIVER (FJ. MYERS,A.SMITH) 

RED, WHITE, & PINK -SLIP BLUES 
D.JOHNSON,H.WILLIAMS JR. IM.S.JONES.B TOWER) 

WHAT I'M FOR 
D.HUFF )M.BEESONA. SHAMBLIN) 

BACK TO TENNESSEE 
M. BRIGHT (B.R.CYRUS,T,DUNN,M.WILDERI 

LIVIN' IN PARADISE 
D. HUFF (J. SINGLETON.T.JONES) 

Artist 
IMPRINT & NUMBER / PROMOTION LABEL '' 

Craig Morgan 
O BNA 

Eric Church 
O CAPITOL NASHVILLE 

Darryl Worley 
0 STROUDAVARIOUS 

Chuck Wicks 
O RCA 

Justin Moore 
0 VALORY 

Miley Cyrus 
O WALT DISNEY /HOLLYWOOD LYRIC STREET 

Jack Ingram 
O BIG MACHINE 

Pat Green 
O BNA 

Love And Theft 
O CAROLW000 

Jamey Johnson 
O MERCURY 

Chris Young 
O RCA 

Jessica Harp 
O WARNER BROS./WRN 

Bomshel 
Co CURB 

Joe Nichols 
Co UNIVERSAL SOUTH 

Miranda Lambert 
COLUMBIA 

David Nail 
O MCA NASHVILLE 

Lee Ann Womack 
O MCA NASHVILLE 

Trailer Choir 
O SHOW DOG NASHVILLE 

Caitlin & Will 
Co COLUMBIA 

Bucky Covington 
LYRIC STREET 

Hank Williams Jr. 
O CURB 

Pat Green 
O ENV 

Billy Ray Cyrus 
O WALT DISNEYILYRIC STREET 

Jonathan Singleton & The Grove 
UNIVERSAL SOUTH 

Luke Bryan 
Co CAPITOL NASHVILLE 

SONG) 

DO I 

1 STEVENS IL. BRYAN,C.KELLEYD.HAYWOOD) 

28 

29 

Y3 

31 

35 

3A 

37 

51t> 

39 

41 

43 

44 

45 

43 

47 

47 

49 

1 - 2 

2 1 

3 3 

4 4 2 

6 8 24 

4 e 5 

HOT SHOT 
DEBUT 

8 7 5 

9 8 7 

10 9 6 

C 
O 
13 

12 11 

14 14 14 

15 

16 

17 

18 17 15 

19 13 - 

20 19 16 

27 25 

25 19 

24 23 

24 21 20 

25 26 24 

ARTIST Title 
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 1i 

SOUNDTRACK Hannah Montana The Move 
WALT DISNEY 003101 18.98) 

RASCAL FLATTS 
LYRIC STREET 002604 (18.98) 

Unstoppable 

TAYLOR SWIFT 
BIG MACHINE 0200 118.98) Y 

Fearless 

JASON ALDEAN 
IIn1Ll N 80W 71ì37 I18 981 

GREATEST 
GAINER 

ZAC BROWN BAND 

KEITH URBAN 
%ASHVILLE 35751 (18.98) 

JASON MICHAEL CARROLL Growing Up Is Getting Old 
LE 26910/SMN 12.98 

CARRIE UNDERWOOD 
AHISIA NASHVILLE 11221/SMN (18 98) 

Wide Open 

The Foundation 

Defying Gravity 

Carnival Ride 

SUGARLAND 
-.FRCURY 011273'/UMGN 113.98) 

Love On The Inside 

DARIUS RUCKER 
PITOL NASHVILLE 85506 (18.98) 

Learn To Live 

LADY ANTEBELLUM 
NASHVILLE 03206 (12.98) 

Lady Antebellum 

JAMEY JOHNSON 
r.'.ERCURY 011237'/UMGN (13.98) 

That Lonesome Song 

TAYLOR SWIFT 
MACHINE 079012 (18.98) )H 

Taylor Swift 

ALAN JACKSON 
:ASHVILLE 19943/SMN (18.98) 

Good Time 

RASCAL FLATTS 
UIOET 002763 (13.98) 

Greatest Hits Volume 1 

16 13 
JOHN RICH Son Of A Preacher Man 
WARNER BROS. 508796/WRN (18,98) 

KENNY CHESNEY 
BLUE CHAIR /BNA 34553/SMN (18 -98) 

Lucky Old Sun 

DOLLY PARTON 
HOLLY 925 (13.98) 

Backwoods Barbie 

RON WHITE Behavioral Problems 
APITOL NASHVILLE 9825 FIB 1:18i 

RODNEY ATKINS 
URB 79132 (18.98) 

Its America 

KELLIE PICKLER 
19 BNA 22811 SMN (1B.98) + 

Kellie Pickier 

DIERKS BENTLEY 
CAPITOL NASHVILLE 02158 (18.98) 

Feel That Fire 

RANDY TRAVIS 
ITdtl You So: The Ultimate RsOf Rand/ Trains 

dSARNER BROS. 518189/WRN 118.9) 

ERIC CHURCH 
CAPITOL NASHVILLE 20810 (12.98) 

Carolina 

GEORGE STRAIT 
MCA NASHVILLE 010826/UMGN (13.98) 

Troubadour 

1 

1 

2 

2 

1 

7 

© 

1 

1 

6 

© 

1 

2 

3 

1 

2 

13 

3 

N W 30 ARTIST 
:53 e4 ;g IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 

30 26 
GARTH BROOKS 
PEARL 213 (25.98 CD /DVD) 

27 22 18 

32 28 

The Ultimate Hits 

MARTINA MCBRIDE 
RCA 34190/SRN (17 98) 

Shine 

37 40 
MERCUBILLY RY 

C0o9U550RR 

NMGN (13INGTON .96) 
Little Bit Of Everything 

31 29 
TORY T 35 Biggest Hits 
SHOYJ DOG 

KEI 
NASHVILLE E 010334/UME (19.98) 

35 

TOBY KEITH 
,IICW DOG NASHVILLE 022 (18 -98) 

That Dorn Make Me A Bad Guy 

35 31 
JOEY + RORY The Life Of A Song 
VANGJARD SUGAR HILL 4050/WELK (17.98) 

NEW 
DEAN BRODY 
BROKEN BOW 77137 (12.98) 

Dean Brody 

23 33 
ELI YOUNG BAND Jet Black & Jealous 
REPUBLIC 011794 /UNIVERSAL SOUTH (10.98) 

34 32 
TRACE ADKINS 

American Man: Greatest Hits Volume II 
,PITCL NASHVILLE 76927 (18.98) 

29 21 
BILLY RAY CYRUS Back To Tennessee 

I DISNEY 002344/LYRIC STREET (18,98) 

38 33 27 

38 36 30 

0 38 34 

CD ® 
40 37 

45 42 

43 44 41 

JAKE OWEN 
.11287 /S1/11,1 (12 98) 

Easy Does It 

39 35 
TIM MCGRAW Greatest Hits: Limited Edition 

HE 79086 (14.98) 

1 

1 

3 

TRACE ADKINS 
I'I "OL NASHVILLE 20281 (18.98) 

X: Ten 

KEITH URBAN 
OL NASHVILLE 34713 (18.98) + 

COLLIN RAYE 
- 'JF LIFE 2 .1:347 (17.98) 

Greatest Hits 

Never Going Back 

VARIOUS ARTISTS 
NOW Thars What I Call Country 

aVERS4.0241/0 Pi 98) 

BLAKE SHELTON 
WARNER BRCS. 512911/WRN (18.98) 

Startin' Fires 

BRAD PAISLEY 
ARISTA NASHVILLE 28908 /SMN (18.981 

Play 

44 43 43 
COLT FORD Ride Through The Country 
AVERAGE JOE'S 1001 (16.98) 

48 44 
DIERKS BENTLEY 

GreffiestHiLSIE7elyldileAMen1ory 20C420G6 
CAPITOL NASI-VILLE 09070 (18.98) 

CD47 45 

50 53 

28 

MONTGOMERY GENTRY 
COLUMBIA 22817/SMN (18.98) 

Back When I Knew N All 

RANDY HOUSER 
UNIVERSAL SOUTH 011699 (10.98) 

Anything Goes 

THE OAK RIDGE BOYS 
GAITHER MUSIC GROUP 42793 (17.98) 

A Gospel Journey 

4 49 42 38 
RANDY TRAVIS 

1hæAb: denOteses ',The Niteroi HksOf Renck, Trays 
WARS ER BROS. 887820 (13 9s) 

1 50 46 47 
JIMMY WAYNE 
' UALORY JW C100 (12.98) 

Do You Believe Me Now 

2 

1 

10 

32 

5 

3 

13 

2 

1 

7 

4 

40 

1 

7 

1 

42 

2 

3 

21 

28 

31 

4 

Data for week of MAY 16, 2009 I For chart reprints call 646.654.4633 

CARROLL HITS TOP 10 
With 16,000 copies sold, Jason 

Michael Carroll's sophomore set, 

"Growing Up Is Getting Old," 

snares the Hot Shot Debut at No. 

7 on Top Country Albums (No. 

28 on the Billboard 200). The al- 

bum's lead single, "Where I'm 
From," rises 16 -15 on Hot Country Songs. His debut album, 

"Waitin' in the Country," arrived atop the Country list with 

58,000 copies on the Feb. 24, 2007, chart. 

Meanwhile, Zac Brown Band's "The Foundation" (No. 5) 

swipes the Greatest Gainer nod (up 12 %) after an April 29 per- 

formance on "The Tonight Show With Jay Leno." -Wade Jessen 
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BIRTHDAY SEX 
JEREMIH (DEF JAM /IDJMG) 

HALO 
BEYONCE (MUSIC WORLD /COLUMBIA) 

WE MADE YOU II (WEE /SHADY /AFTERMATH / INTERSCOPE) 

TURN MY SWAG ON 
SOULJA BOY TELL'EM ( COLLIPARKINTERSCOPE) II 

AIN'T I 

YUNG A D LA R YOUNG DR08 TA (GRAM HUSREERERSCOPE) li 
HEARTLESS 
KANYE WEST 'ROC- A- FELLA/DEF JAM /IDJMG) It 

lb 
MAGNIFICENT 
RICK ROSS FEAR JOIN MBE (SUP-MS DEDEFJMNIDMIG) II 
BEAUTIFUL 
AKON (KONVICT /UPFRONT /SRC/UNIVERSAL MOTOWN) Il 
ECHO 
GORILLA ZOE ;BLOCKBAD BOY SOUTH /ATLANTIC) 111 
ALL THE ABOVE Il FEAT SPAIN (HUSTLE HARD /ATLANTIC) 

ROCKIN' THAT THANG 
THE -DRUM (RADIO KILLA/DEF JAM /IDJMG) 

MAD 
NE -T0 (DEE JAM /IDJMG) 

NEXT TO YOU 
MIKE JONES ( CE AGE /SWISHAHOUSE /ASYLUM) 

MAY 
16 

TOP R&B/HIP-HOP ALBUMS 

M3 .Nf 

1 1 86 3 

ARTIST 
11175151 8 N'JMBEH L)ISTRIRUTII:G LABEL (PRICE1 

Title 

RICK ROSS 
MAYBACH /SLIP -N- SLIDE /DEF JAM 012772' /IDJMG .. 

MIKE JONES 
ICE AGE/SWISHAHOUSE/ASYLUM 517389/WARNER BROS. (18.98) 

.11121 -u- 
6 

8 

KERI HILSON 
MOSLEY /ZONE 4 /INTERSCOPE 012000 /IGA (13.98) 

JADAKISS 
RUFF RYDERS /D- BLOCK /ROC -A- FELLA /DEF JAM 012391'/IOJMG (13.98) 

DAY26 
BAO BOY 517897/AG (1/ 98) t 
GREATEST 
GAINER 

' 5 

5 

! 2 

11 

NEW 1 

25 

Deeper Than Rap 1 

The Voice 2 

In A Perfect World... 

The Last Kiss 

Forever In A Day 

JAMIE FOXX 
J-41294/RMG. 18.98 

Intuition 

THE -DREAM 
RADIO KILLA/DEF JAM 012579'/IDJMG (13 98) 

PRINCE /BRIA VALENTE 
NPG 09549 EX (11 98) 

Love V/S Money 

Lotus Flow3r /MPLSoUND /Elix3r 

UGK 
TRILUUGK/JIVE 86966/JLG (18.98) 

UGK 4 Life 

ASHER ROTH 
SCHOOLBOY /LOUD /SRC /UNIVERSAL MOTOWN 012812 /UMRG (13.98) O 

CHARLIE WILSON 
P MUSIC /JIVE 23389/JLG (18.98 

Asleep In The Bread Aisle 

Uncle Charlie 

TECH NONE COLLABOS 
STRANGE 54 /BBC (18.98) 

BEYONCE 
MUSIC WORLD /COLUMBIA 19492/SONY MUSIC (15.98) 

32 

20 

20 

5 

22 

;4 12 

ANTHONY HAMILTON 
MISTER'S MUSIC /SO SO DEF 23387/JLG (18.98) 

T.I. 
GRAND HUSTLE /ATLANTIC 512267*/AG (18.98) 0+ 

SOULJA BOY TELL'EM 
COLLIPARK/INTERSCOPE 012388 * /IGA (13.98) 

KEYSHIA COLE 
IMANI /GEFFEN 012395/IGA (13.98) 

FLO RIDA 
POE BOY /ATLANTIC 517813/AG (18.98) O 

MUSIO SOULCHILD 
ATLANTIC 512335/AG (18.98) 

INDIA.ARIE 
SOULBIRD /UNIVERSAL REPUBLIC 012572 /UMRG (13.98) 0* 

GORILLA ZOE 
BLOCK/BAD BOY SOUTH /BAD BOY 514278/AG (18.98) 

SLIM THUG 
BOSS HOGG OUTLAWS 5093/E1 (17.98) 

MARY MARY 
MY BLOCK/COLUMBIA 280871/SONY MUSIC (15.98) /( 
SEAL 
143 515868/WARNER BROS. (18.98) 

JENNIFER HUDSON 
ARISTA 06303 /RMG (18.98) C 

R.O.O.T.S. 

Sickology 101 

I Am...Sasha Fierce 

The Point Of It All 

Paper Trail 

iSouljaBoyTellem 

A Different Me 

(Route Of Overcoming The Struggle) 

onmyradio 

Testimony: Vol. 2, Love & Politics 

Don't Feed Da Animals 

Boss Of All Bosses 

The Sound .. 
Soul .. 

Jennifer Hudson.. 

1 1 16 

TITLE 
AHMST IMPRINT 7 PROMOTION. LABEL 

# BLAME IT 
, wxç JAMIE FOXX FEAT. T -PAIN (J /RMG) 

o12 6 

14 

8 15 

10 14 

14 6 

15 

13 2 

2 

18 8 

16 24 

20 7 

BOYFRIEND #2 
PLEASURE P (ATLANTIC) 

TURN MY SWAG ON 
SODUA BOY TOLL'EN (COLLIPARK/INTERSCOPE) 

DAY 'N' NITE 
KID cROl (DREAM OWG.5.O.D. /UNIVERSAL MOTOWN) 

ROCKIN' THAT THANG 
TNE-ORUM (RADIO KILLA/DEF JAM /IDJMG) 

MAGNIFICENT 
Pop( ROSS FEAT JOHN LEffiBD P*&JDFAEF JAIN DAAG) 

DEAD AND GONE 
TL FEAT. JUSTIN TIMBERLAIIE (GRAND HUSTLE/ATLANTIC) 

TURNIN ME ON 
4E91911SON FEAT UL WAYNE L1c s. r. LYJERSCOKI 

GREATEST 
GAINER 

BIRTHDAY SEX 
JEREMIH DEF JAM. HUM) 

KISS ME THRU THE PHONE 
SOULWBOYTELL 9 FEAT SAMME (COLLA'YIRINNTERSCOPE) 

NEVER EVER 
/1098 FEAT YOUNG JEEZY (LAFACE/JLG) 

KNOCK YOU DOWNe,tycv 
® a wow RAT. KANE WER 8 NE-YO y........JAYE 4/PIERSWEE) 

HALO 
B EYONCE (MUSIC WORLD /COLUMBIA) 

MAD 
N E -Y0 (DEF JAM /IDJMG) 

AINT I 

YUNG LA. RAT YOUNG OHO 8 Ti (GILAD M15TlEMERSGOP/ 

HALLE BERRY (SHE'S FINE) 
HURRICANE CHRIS FEAT. SUPERSMFH (FOLD GROUNDS/19n, 

SHE GOT HER OWN 
NE YD FLAT. JAMS FOXX 8 FABOLOUS (DEF JAMADJMG) 

ALWAYS STRAPPED 
BIAUMAN FFAF. LL WAYNE 0ASH MONEYAIMVERSAL MOTOWN) 

SWAG SURFIN' 
FIST LIFE YUNGSTAZ (FLY.) (MUSIC LINE /IDJMG) 

YOU CAN GET IT ALL 
BOW WOW FUT. JOHNTA AUSTIN (COLUMBIA) 

illSTANKY LEGG 
CS BOYS (SWAGS TEAM /JIVE /BATTERY) ir MAKE THA TRAP SAY AYE 
O. DA JUICEMAN FEAT. GUCCI MANE (32/MIZAY /ASYLUM) 

IlkDIVA 
BEYONCE (MUSIC WORLD /COLUMBIA), 

ED 
1 NEED A GIRL 
-FEY SONGS (SONG BOOK /ATLANTIC) 

' EPIPHANY 
CHRISETTE MICHELE (DEF JAM /IDJMG) 

17 12 

pg 17 

21 13 

23 

31 

20 

3 

Billboard. 

Four years separate 

his debut set, whist 

sold 182,000 its 

first week on the 

Billboard 200, and 

this album, which 

debuts with 25,000 

(No.12). 

w 
The Kansas City 

rapper charts his 

second -best debut 

on this list and 

matches his highest 

bow on Top Rap 

Albums (Ko. 6), 

established with 

2008 set "Killer." 

16 
The set returns to 

the top 20 for the 

first time since 

January as Best 

Buy's $9.99 sales 

price fuels a 26% 

increase. 

24 

NEW 

27 33 

26 

30 

33 

4 
48 

6 

1 

38 

39 

34 38 

25 

40 

AIRPLAY 
140111TORES BY 

,1;CItiC11 

aD5 

SALES DATA 

COMPILED 81 

11 k'Jt.I1 
SoundScar 

31 

43 

28 

JIM JONES 
E7 /COLUMBIA 19376 /SONY MUSIC (15.98) E6 

Pray IV Reign 

KANYE WEST 
ROC- A- FELLA/DEF JAM 012198' /IDJMG (13.93) 

VIOLENT J 
PSYCHOPATHIC 4101 (12.98) 

RAPHAEL SAADIO 
COLUMBIA 08585 /SONY MUSIC (15.98) 

NE-YO 
DEF JAM 011410 /IDJMG (13.98) 

LIL WAYNE 
CASH MONEY /UNIVERSAL MOTOWN 011977 * /JMRG (13.98) 

CHRISTELLE 
MCGANN 1028 /CHRISTELLE (6.98) 

13 
YOUNG JEEZY 
CTE /DEF JAM 011536' /IDJMG (13.98) 

DONNIE MCCLURKIN 
VERITY 36108 /JLG (17.98) 

808s & Heartbreak 

The Shining 

The Way I See It 

Year Of The Gentleman 

Tha Carter III 

Debut R &B /Pop EP 

The Recession 

We All Are One (Live In Detroit) 

32 25 

33 

47 

53 

45 36 

37 33 

JAZMINE SULLIVAN 
J 32713/RMG (15.98) 

PLIES 
BIG GATES /SLIP- N- SLIDE/ATLANTIC 515812/AG (18.98) OO 

AKON 
KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN 012334/JMRG (13.98) 

J. HOLIDAY 
MUSIC LINE 27532 /CAPITOL (18.98) 

RYAN LESLIE 
NEXTSELECTION /CASABLANCA /UNIVERSAL MOTOWN 0114731UMRG 110.98) 

PASTOR TROY 
MONEY AND THE POWER 280 /SMC (15.98) 

OJ DA JUICEMAN 
32 /MIZAY 517265 /ASYLUM (15.98 CD /OVE) 0+ 

BOW WOW 
COLUMBIA 12471/SONY MUSIC (15.98) +0 

SMOKIE NORFUL 
TREMYLES 12832/EMI GOSPEL (17.98) 

39 

ERIC BENET 
FRIDAY /REPRISE 511399/WARNER BROS. (18.98) 

JAMES FORTUNE & FIYA 
BLACKSMOKE 3045/WORLDWIDE (16.98) 

ROBIN THICKE 
STAR TRAK/INTERSCOPE 011793' /IGA (13.98; 0 
MARVIN SAPP 
VERITY 09433/JLG (17.98) 

Fearless 

Da REALIst 

Freedom 

Round 2 

Ryan Leslie 

Feel Me Or Kill Me 1111 
The Otha Side Of The Trap IN 

New Jack City II 

Live 

11, Love & Life 

The Transformation MI 
Something Else 

Thirsty 

YO GOTTI 
INEVITABLE /TVT 6273 /THE ORCHARD (15.98) 

MIMS 
AMERICAN KING 27279 /CAPITOL (18.98) 

LUDACRIS 
DTP /DEF JAM 012020 /I0JMG (13.98) 

CM2 

Guilt 

Theater Of The Mind 

HOT RAP SONGS' 

1 1 23 .N 
SOBEAUTIFUL 
MUSIO SOULCHILD (ATLANTIC) . CHOCOLATE HIGH 
INDMARIE FEAT MUSIO 50ULCHILD (SOULBSONNNERSAL RFPI%UC) 

HEREISTAND 
USHER (LAFACE /JLG) 

ON THE OCEAN 
K'JON (UPBUP /DEN TYME /UNIVERSAL REPUBLIC) 

FROM MY HEART TO YOURS 
LAURA IZIBOR (ATLANTIC) 

NEVER GIVE YOU UP 
RAPHAEI. DM510 FEAT. 51511E WONDER A D HILTON (COLUMBIA) 

COOL 
TINNY HAMILTol RAT. DAVID BANNER (MISTERS MUSIG50 50 DEF /JLG) 

EPIPHANY 
CHRISETTE MICHELE (DEF JAM /IDJMG) 

CHOCOLATE LEGS 
ERIC BENET (FRIDAY /REPRISE /WARNER BROS.) 

THE SWEETEST LOVE 
ROBIN THICKE (STAR TRAK/INTERSCOPE) 

IFULEAVE 
MUSIO SOULCHILD FEAT. MARY J. BLIGE (ATLANTIC) u 

IF THIS ISN'T LOVE 
JENNIFER HUDSON (ARISTA/RMG) 

THERE GOES MY BABY 
CHARLIE WILSON (P MUSIC /JIVE /JLG) 

17 

21 

16 10 

14 14 

17 8 

22 4 

19 19 

21 8 

20 8 

27 17 

25 4 

THE POINT OF IT ALL 
ANTHONY HAMILTON (MISTER'S MUSIC /JIVE /JLG) 

CREATES 
GAINER 

PRETTY WINGS 
MDTwELI (COLOMBIA) 

LAST CHANCE 
GINUWINE (NOTIFUASYLUM /WARNER BROS.) 

SAILING 
AVANT (CAPITOL) 

THE BEST PART OF THE DAY 
URBAN MYSTIC (SOBE) 

CANT LAST A DAY 
TEENA MARIE FEAT. FAITH EVANS (STA)(/CMG) 

LOVELY 
CASE (INDIGO BLUE) 

TOGETHER 
RUBEN STUDDARD (19 /HICKORY /RED) 

YOU COMPLETE ME 
KEYSHIA COLE (IMANI /GEFFEN / INTERSCOPE) 

YOUR BODY 
SLIDUE (ROSEHIP) 

EVERYBODY KNOWS 
JOHN LEGEND (G. 0.0.0/COLUMBIA) 

MAJIC 
JOE (563 /KEDAR) 
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O 19 4 

r-i.. 
16 4 

20 4 

12 20 

18 13 24 

17 9 

18 25 

14 17 

23 8 

21 18 

26 5 

BLAME IT 
JAME FOXX FEAT. UPAIN J /RMG 

BOOM BOOM POW 
THE BLACK EYED PEAS (WILL.I.AM /INTERSCOPE) 

DAY 'N' NITE 
KID CUDI (DREAM ON/G.O.O.D.NNIVERSAL MOTOWN) 

KISS ME THRU THE PHONE 
SOULJA BOY TELL EM FEAR SHAME (COUJFARWNIERSCOPE) 

POKER FACE 
LADY GAGA (STREPA EL 

DEAD AND GONE 
T.I. FEAT. JUSTIN TIMBERLAKE (GRAND HUSTLE/ATLANTIC) 

RIGHT ROUND 
FLO RIGA (POE BOY /ATLANTIC) 

I KNOW YOU WANT ME ( CALLE OCHO) 111 
PITBULL (ULTRA) 

SUGAR 
FLO RIDA FUT. WYNTER (POE BOY /ATLANTIC) II 
TURNIN ME ON 
KEN MLSON FB1T. LA WAYNE (M ÄLEY/ZONE 44NTEASCOPE) 

YOU CAN GET IT ALL 

t 1 21 

2 15 

3 

4 

9 

8 

8 

9 

5 11 

6 

7 

10 

21 

15 

9 

10 

10 5 

0 18 3 
RAIN WAY/ MIT InNNTA euSTIN /COI uMRIA1 

GREATEST 
GAINER 

KNOCK YOU DOWN 
10611113011 F. /LONE. 14 

11 

12 

t5 

113 16 

16 41 ® 9 4 

61,23 

17 13 

4 

111120 33 

7 

21 

24 

5 

25 

19 

5 

2 

Ni / PROMOTION. LABEL 

# DEAD AND GONE 
B wKS TL F66JUB144T1MMBIIABE (GRAND MISRE/Ai(ANBC) j 

KISS ME THRU THE PHONE 
SOULJA BOY TELL 'EM FEAT. SAMME (COWPARK,INIERSCOPE) 

TURN MY SWAG ON 
SOUDA BOY TELL'EM ( COLLIPARK/INTERSCOPE) 

BOOM BOOM POW 
THE BUCK EYED PEAS (WILL. I.AM /INTERSCOPE) 

MAGNIFICENT 
RICK ROSS FUT. JOHN LEGEND (SUP- N- SLIDE/DEF JAMADJMG) 

AIN'T I 

YUNG LA. FEAT YOUNG DRO 8 TJ. (GRAND HUSTLEANTERSOOPE) 

RIGHT ROUND 
FLO RIDA (POE BOY /ATLANTIC) 

I KNOW YOU WANT ME (CALLE OCHO) 
PITBULL (ULTRA) 

YOU CAN GET IT ALL 
BOW WOW FEAT. JOHNTA AUSTIN (COLUMBIA) 

SUGAR 
FLO RIDA FEAT. WYNTER r BP, AT; +'mini 

GREATEST 
GAINER 

EVERY GIRL 
YOUNG MoNFY 6hYYfYGSNMDNiY4J165N.ADTJNA 

HALLE BERRY (SHE'S FINE) 
HURRICANE CHRIS FEAT. SUPERSTARR (POLO GROUNDS/JIRMG) 

HEARTLESS 
KANYE WEST (ROC -A- FELLA /DEF JAM /IDJMG) 

STANKY LEGG 
GS BOYZ (SWAGS TEAM /JIVE /BATTERY) 

ALWAYS STRAPPED 
BIRDMAN FEAT. IA WAYNE (CASH MONEY/UNIVERSAL MOTOWN) 

BEST I EVER HAD 
DRAKE (CASH MONEY /UNIVERSAL MOTOWN) 

NEXT TO YOU 
MIKE JONES (ICE AGE /SWISHAHOUSE /ASYLUM) 

WHATEVER YOU LIKE 
T.I. (GRAND HUSTLE/ATLANTIC) 

WE MADE YOU 
EMINEM ( WEB /SHADY /AFTERMATH / INTERSCOPE) 

MAKE THA TRAP SAY AYE 
OJ DA JUICEMAN FEAT. GUCCI MANE (32 /MIZAY /ASYLUM) 

SWAG SURFIN' 
FAST LIFE YUNGSTAZ (FLY.) (MUSIC LINE /IDJMG) 

LIVE YOUR LIFE 
TI. FEAT ROMNA (UéJAM/GRAM) MWRfiEJ R/ALLANTC) 

ALL THE ABOVE 
MAINS FUT. T -PAIN (HUSTLE HARD /ATLANTIC) 

ICE CREAM PAINT JOB 
DORROUGH (NGENIUS /E1) 

DANCIN ON ME 
JIM JONES 8 WEBSTAR (SCRILLA HILLE 1) 

Data for week of MAY 16, 2009 I CHARTS LEGEND on Page 55 
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LADY GAGA 
iMKINFsireerEAALMN I PES1ISD %1 

DEPECHE MODE 
SOUNDS OF THE UNIVERSE MUTENIRGIN 96769 /CAPITOLO4 

30Hí3 
WANT PHOTO FINISH 511181 

SOUNDTRACK 
SLUMDOG MILLIONAIRE INTERSCOPE 012502 /IGA 

PET SHOP BOYS 
YES ASTRALWERKS 96470 

TONY OKUNGBOWA 
TOTAL DANCE 2009 THRIVEDANCE 90807 /THRIVE 

VARIOUS ARTISTS 
ULTRATRANCE 09 ULTRA 2015 

DJ SKRIBBLE 
TOTAL CLUB HITS 2 THRIVEDANCE 90799 /THRIVE 

JASON NEVINS 
JASON NEVINS PRESENTS: ULTRA DANCE 10 ULTRA 1895 

TOSCA 
NO HASSLE G -STONE 240 * /!K7 10 

t" 11 

12 

13 

14 

6 

I¡ 
17 

= 18 

' 19 

AIRPLAY 
MONITORED BY 

805 

SALES DATA 
COMPILED BY 

nichon 
SoundScan 

CHRISTIAN MAY 
16 

2009 

AI TOP CHRISTIAN 
mow ALBUMS" 

6 7 ): 

8 35 

6 6 

10 40 

12 15 37 

12 50 

24 34 

22 12 

25 31 

23 5 

33 14 

18 4 

17 4 

ARTIST 
TITLE , 1114. "FS 91ç ' IiiI'TING LABEL 

121 JARS OF CLAY 

MARY MARY 
PRGMIF,NI-INTEGRITY ± 

VARIOUS ARTISTS 
wOW MIS 1009EHA/ ,NI TY 807742WONDCIAB 

FRANCESCA BATTISTELLI 
FIT PAPER HEART FERVENT 887378 /WORD -CURB 

MERCYME 
10 INO 4626 /PROVIDENT -INTEGRITY OO 

MICHAEL W. SMITH 
A NEW HAIJ.UIJA H HELLION 10133/PROVIDENT-NH-MN 

CHRIS TOMLIN 
HELLO LOVE SIXSTEPS /SPARROW 2359/EMI CMG 

ISRAEL HOUGHTON 
THE POWER OF ONE INTEGRITY 4551/PRPJUEM- INTEGRITY 

THIRD DAY 
REVELATION ESSENTIAL 10853/PROVIDENT- INTEGRITY 

MANDISA 
FREEDOM SPARROW 6779/EMI CMG 

RED 
INNOCENCE 8 INSTINCT ESSB.R4Y 100ñWROIUD7T- NTEGROY3 

BRANDON HEATH 
WHAT IF WE MONOMOOFPBiH H 10127NROVOENT-NTECJRTY 

TENTH AVENUE NORTH 
OVER AND O11WIOf1011 RUMOR 10126/PROMENT-NTECATTY 

MATTHEW WEST 
SOMETHING TO SAY SPARROW 4520/EMI CMG 

KARI JOBE 
RARI JOBE INTEGRITY 4550 /PROVIDENT -INTEGRITY 

ANBERLIN 
NEW SURIIBABI UIEVERSAL REPUBLIC 0117109EMI CMG 

MORMON TASBNMAE tlOR9RNBIM AT TEMPLE SQ W E AYIL R F 

GREATEST 
GAINER 

GAITHER VOCAL BAND 
ISOMVELJB ORE 4V Mti'il,.N:M.'l' :: sae JAL 

THIRD DAY 
RAE REVMATNIIS ESSEMNL 10298..PMNDB1T *NIEGRRI' Q+ 

JOHN WALLER 
VAaE IM wine BEACH SREET/RAMON 10142PlIQ*RSN14ARiNY 

IWOMEN OF FAITH WORSHIP TEAM 
A GRAND NEW DAY MYRRH 887824 EX/WORD -CURB 

w 

JEREMY CAMP 
SPEAKING LOUDER THAN BEFORE BEC 6780/EMI CMG W 

GAITHER VOCAL BAND 
REUNION VOLUME TWO GARNER MUSIC GROUP 2795880 CMG 

VARIOUS ARTISTS 
TOP /I Mg Sacs 70NWIBIIMHWATWWJWTWIT OKXDOEB 

13 23 

50 12 

27 44 

1,21 2 
KRISTIAN STANFILL 
ATTENTION SIXSTEPS/SPARROW 3263/EMI CMG . Tcós ALBUMS" 

is 5 a ARTIST 
á3 3ó TITLE '. /PRYPIT & NUMBER DISTRIBUTING LABEL 

3 6 

96 

t.; 21 

22 

AIRPLAY 
MONITORED BY 

nicken 
BDS 

SALES DATA 
COMPILED BY 

niclscn 
SoundScan Billboard . 

SHOT DANCE CLUB PLAY" 

7 

11 

12 

15 

20 

21 

22 

¢ 

TITLE 
ARTIST IMPRINT / PROMOTION LABEL. 

3 6 

4 8 

6 7 

5 8 

7 7 

8 10 

131 7 

11 7 

14 5 

1 14 

9 11 

17 6 

13 8 

12 1I 

18 7 

21 6 

24 4 

25 4 

16 10 

20 8 

26 7 

22 9 

28 4 

23 12 

# BOTTLE POP 
, VJK TIENOYCATOOGSIML91001.003040ERSMVE/LINVERSAT 

HALO 
BEYONCE MUSIC WORLD /COLUMBIA 

BEAUTIFUL U R 
DEBORAH COX DECO /IMAGE 

WRONG 
DEPECHE MODE MUTE /VIRGIN /CAPITOL 

COME BACK TO ME 
UTADA ISLAND /IDJMG 

SPACEMAN 
THE KILLERS ISLAND /IDJMG 

LOVE SETS YOU FREE 
CHARLIE FEATURING PABLITO DRUM GLOBAL MEDIA 

BREAKIN' DISHES 2009 
RIHANNA SRP /DEF JAM /IDJMG 

I'M NOT GETTING ENOUGH 
ONO MIND TRAIN/TWISTED 

BEAUTIFUL 
AKON KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN 

BOOM 
ANJULIE HEAR /CMG 

T.O.N.Y. 
SOLANGE MUSIC WORLD /GEFFEN /INTERSCOPE 

TAKIN' BACK MY LOVE 
ENRIQUE IGLESIAS FEATURING CIARA INTERSCOPE 

5 REASONS 
SYLVIA TOSUN A LOVERUSH UK LOVERUSH /SEA TO SUN 

LOVE IS THE LOOK 
KRISTINE W FLY AGAIN 

COVER GIRL 
RUPAUL RUCO 

FALLING ANTHEM 
BAD BOY BILL FEATURING ALYSSA PALMER NETTWERK 

BAD, BAD BOY 
THE PERRY TWINS FEATURING NIKI HARIS PERRY TWINS 

BOOM BOOM POW 
THE BLACK EYED PEAS WILL.I.AM /INTERSCOPE 

I WANT YOUR SEX 
JIPSTA PROVOCATIVE 

NOT THE ONE 
ANDREA CARRELL CURVY 

HUMAN 
ARI GOLD GOLD 18 

MY LIFE WOULD SUCK WITHOUT YOU 
KELLY CLARKSON 19 /RCA/RMG 

IF U SEEK AMY 
BRITNEY SPEARS JIVE /JLG 

ECSTASY 
DIANNE WESLEY GOSSIP 

ARTIST 
TITLE IMPRINT & NUMBER I DISTRIBUTING LABEL 

1 3 

4 43 

5 23 

3 2 

6 9 

8 2 

7 17 

9 17 

11 10 10 
THE PRODIGY 
BI IlIIEHS MUST OE TAE M TO THE HOSPITAL 90146* 

12 1' S3 SANTOGOLD 
SANTOGOLD LIZARD KING 70034' /DOWNTOWN 

4 7 
FEVER RAY 

FEVER RAY RABID 9408' /MUTE 

14 12 6 
ROYKSOPP 
JUNIOR WALL OF SOUND 97748* /ASTRALWERKS 

16 31 
THIEVERY CORPORATION 
RADIO RETALIATION ESL 140 

13 6 
DAN DEACON 
BROMST CARPARK 45* 

15 4 
JUNIOR BOYS 
BEGONE DULL CARE DOMINO 215 

17 67 
VARIOUS ARTISTS 
ULTRA.DNCE 09 ULTRA 1636 

15 

18 

17 

18 

19 

20 

21 

19 47 DJ SKRIBBLE 
TOTAL CLUB HITS THRIVEDANCE 90784/THRIVE 

18 14 
RIHANNA 
GOOD GIRL GONE BAD: THE REMIXES SRP/DEF JAM 0126L0'/DJMG 

20 44 CRYSTAL CASTLES 
CRYSTAL CASTLES LIES 200962 /LAST GANG 

CUT /// COPY 
IN GHOST COLOURS MODULAR 050* 

OWL CITY 
MAYBE PM DREAMING UNNERSAL REPUBLIC 012882/UMRG 

22 RE-ENTRY 

23 NEW 

25 RE-ENTRY 

DAFT PUNK 
ALIVE 2007 VIRGIN 09841 /CAPITOL 

NINE INCH NAILS 
THE SLIP THE NULL CORPORATION 27'(4- 

1 

(2) 47 2 

28 

29 

30 

31 

37 

39 

42 

43 

44 

45 

TITLE 
ARTIST IMPRINT / PROMOTION LABEL 

FAXING BERLIN 
DEADMAU5 PLAY 

POWER 
PICK 

6 

30 11 

WHEN LOVE TAKES OVER 
ORNI HEIA MASER! Low r..;, 

RENDEZVOUS WITH ME 
KAREN YOUNG MAXROXX 

MIND BOUNCE 
SPEAKERBOX FEATURING FREEDOM WILLIAMS SEA TO SUN 

33 5 
I CAN STOP THE RAIN 
CAROL HAHN BEAGLE BOY 

BOUNCE 
MSTRKRFT FEATURING !SORE. DIM MAK/DOWNTOW:. 

35 4 WILD! 
VALERIYA NOX 

38 3 
LOVE SEX MAGIC 
CIABA FEATURING JUSTIN TIMBERLAKE LAFACE /JLG 

5 13 
LOVE STORY 
NADIA ALI SMILE IN BED 

39 
5 BAD THINGS 

LAL MERI 51X DEGREES 

43 3 

42 4 

46 2 

31 9 

4t 5 

48 2 

36 7 

44 3 

40 14 

37 12 

KICK THE BASS 
JULIEN -K CIRCUIT FREO/LEVEL 7 /METROPOLIS 

THE FLY 
MARK BROWN N STEVE AMC NERVOUS 

IF I KNOW YOU 
THE PRESETS MODULAR / INTERSCOPE 

HAPPY PEOPLE 
INCOGNITO HEADS UP 

EMERGENCY 
CARMEN PEREZ DAUMAN 

NIGHTLIFE 
AN -YA PAPA JOE 

WHATCHA DOIN' TO ME 
BRIAN KENT SOLID SOUND 

IF THIS ISN'T LOVE 
JENNIFER HUDSON ARISTA/RMG 

THE FEAR 
LILY ALLEN CAPITOL 

GOD IN ME 
MARY MARY FEAT. KIERRA HAKE SHEARS MY BLOCK/COLUMBIA 

NEW 
BODY ROCK 
OCEANA SILVER LABEUTOMMY BOY 

LOVE STRUCK 
V FACTORY REPRISE 

I KNOW YOU WANT ME (CALLE OCHO) 
PRBULL ULTRA 

NOW I'M THAT BITCH 
110181 FRANC JIVE /JLG 

YOU WITHOUT ME 
TINA SUGANOH DIREXION /RAZOR 8 TIE 

HOT 
kft DANCE AIRPLAY" 

5 
E3 3 3c 

1 

J 

i 

16 3 

4 32 

8 3 

5 8 

10 20 

7 8 

15 15 

2 9 

22 3 

9 5 

21 2 

13 3 

24 12 

25 9 

17 16 

TITLE 
AfilIST IMPRINT / PROMOTION LABEL 

#1 
IS WIES 

POKER FACE 
LADY GAGA `NTH 

THE FEAR 
LILY ALLEN _A 

BOOM BOOM POW 
THE BLACK EYED PEAS WILLIAM/INTERSCOPE 

DAY 'N' NITE 
KID CUDI DREAM ON /G.O.O.DJUNIVERSAL MOTOWN 

WHEN LOVE TAKES OVER 
UAVIU GUETTA FEAT. KELLY ROWLAND ASTRALWERKS/CAPITOL 

FEEL YOUR LOVE 
KIM SOZZI ULTRA 

INFINITY 2008 
GURU JOSH PROJECT ULTRA 

BEGGIN' 
MAOCON NEXT PLATEAU /UNIVERSAL REPUBLIC 

ANGEL ON MY SHOULDER 
KASKADE FEATURING TAMARA ULTRA 

IF YOU KNEW 
CHRIS LAKE FEATURING NASTALA NERVOUS 

I HATE THIS PART 
THE PUSSYCAT DOLLS INTERSCOPE 

MY LIFE WOULD SUCK WITHOUT YOU 
KELLY CLARKSON 19 /RCA/RMG 

TOOK THE NIGHT 
CHELLEY FIRE UNIT 

IF U SEEK AMY 
BARNEY SPEARS JIVE /JLG 

LOVE STRUCK 
V FACTORY REPRISE 

HALO 
BEYONCE MUSIC WORLD /COLUMBIA 

WHITE HORSE 
SARAH MCLEOD NEXT PLATEAU 

UNDERLYING FEELING 
SYLVIA TOSUN SEA TO SUN 

SOBER 
PINK LAFACE /JLG 

WEEKEND LOVE 
ELECTRIC ALLSTARS FEATURING MIA J NERVOUS 

I KNOW YOU WANT ME (CALLE OCHO) 
PITBULL ULTRA 

SHADOWS 
THOSE USUAL SUSPECTS NERVOUS 

JAI HO! (YOU ARE MY DESTINY) 
AR WNW & RERISSYCATOOJJ PEAT ACNE 80801®IMELSCOPE 

ANOTHER DIMENSION 
BAD LAY DEE S TIMMY VEGAS MINISTRY OF SOUND 

MODERN TIMES 
SIEVE FOREST W OSE ORIBR FEAT. A VCW BENISON RED STKK/SIRKTLVRNMA 

Data for week of MAY 16, 2009 I For chart reprints call 646.654.4633 

i 

9 61 

10 6 

13 16 

12 33 

11 5 

17 29 

16 31 

15 - 

In 2r 

#1 
15WKS 

MARY MARY 
THE SNI I'I L JI':.' .'AW. SONY MSC LI, 

DONNIE MCCLURKIN 
WE ALL ARE ONE ILIVE IN DETROIT.. -Y 36108;JLG 

ISRAEL HOUGHTON 
THE POWER OF ONE - 1<í&bS0111' MUSC 

VARIOUS ARTISTS 

SMOKIE NORFUL 
LIVE TREMYLES 12832/ E!.i :..15PEL 

DONALD LAWRENCE & CO. 
IHE LAW OF CONFESSION, PART I ÖLET INDEMNITY 23473/&G 

HEZEKIAH WALKER & LFC 
SOILED OUT VERITY 23487 /JLG 

MARVIN SAPP 

GREATEST 
GAINER 

JAMES FORTUNE & FIYA 

VARIOUS ARTISTS 
VOCES BEI ._LUTES/ I. 

79 30 

23 64 

SHEKINAH GLORY MINISTRY 
THE BEST OF SHBWNI WISFIY moan LRRIG 302.1NNJGWM 1 

HEATHER HEADLEY 
AUDIENCE OF ONE EMI GOSPEL 26512 

VARIOUS ARTISTS 
WOW GOSPEL ES88R W S N4ND TRUNHYIY 276198.0 CMG 

VARIOUS ARTISTS 
OH NYIPY DAY:MLATAR CELHHTAMMC1Oi 120250000We. 

VARIOUS ARTISTS 
GOTTA Mt GOEPEU ESBEVOZOAB.000JIBW 335735ENMSC OO 

LECRAE 
REBEL REACH 98070 /INFINITY 

KIM BURRELL 
ND WAYS TIRED SHANACHIE 5774 

BISHOP PAUL S. MOHION PRESENTS THE MOGRAIC 

CRY YOUR LAST TEAR TEHILLAH 7209 /LIGHT 

KURT CARR & THE KURT CARR SINGERS 
AST THE BEGINNING KCG 79753/JLG 

LISA MCCLENDON 
REALITY 

TYE TRIBBETT & G.A. 
STAND OUT COLUMBIA 16114/SONY MUSIC 

LEE WILLIAMS AND THE SPIRITUAL DC'S 
THE COLLECTION MCG 7067 

YOLANDA ADAMS 
& AY BESTOB MANIA MARS ARTY/LEGACY 2äß58W MSC 

VARIOUS ARTISTS 
WOW GOSPEL 2008 WORD- CURB/EMI CMGNIA IY 192913K16 

JONATHAN NELSON FEAT. PURPOSE 
RIGHT NOW P00100 INITEGRNYVOI LIMBIA 2008050Eß MUSIC 

;E3 á3 3ó 

1 I 

14 

15 

16 

2 

4 

5 

8 

7 

6 

9 

TITLE 
ARTIST " ?,PRINT; PROMOTION LABEL 

4wK1S 

THE MOTIONS 
MATTHEW WEST SPARROW /EMI CMG 

18' 
FINALLY HOME 
MERCYME INO 

18 

15 

14 

11 

34 

38 

FREE TO BE ME 
FRANCESCA BATTISTELLI FERVENT /WORD -CURB 

IN THE HANDS OF GOD 
NEWSBOYS INPOP 

I WILL RISE 
CHRIS TOMLIN SIXSTEPS /SPARROW /EMI CMG 

YOU FOUND ME 
BIG DADDY WEAVE FERVENT /WORD -CURB 

THERE WILL BE A DAY 
JEREMY CAMP BEC /TOOTH 8 NAIL 

BY YOUR SIDE 
TENTH AVENUE NORTH REUNION /PLG 

33 
REVELATION 
THIRD DAY ESSENTIAUPLG 

10 12 

11 27 

13 10 

12 47 

15 10 

1fi 7 

18 13 

17 6 

19 8 

110724 4 

ND 25 5 

1 

MY DELIVERER 
MANOISA SPARROW /EMI CMG 

SAVIOR, PLEASE 
JOSH WILSON SPARROW /EMI CMG 

FORGIVEN AND LOVED 
JIMMY NEEDHAM INPOP 

GIVE ME YOUR EYES 
BRANDON HEATH MONOMODE /REUNION /PLG 

TWO HANDS 
JARS OF CLAY GRAY MATTERS /ESSENTIAUPLG 

WAIT AND SEE 
BRANDON HEATH MONOMODE /REUNION /PLG 

GOD YOU REIGN 
LINCOLN BREWSTER INTEGRITY 

MORE BEAUTIFUL YOU 
JONNY DIAZ INO 

GOD OF THIS CITY 
BLUETREE LUCID 

ALL ALONG 
REMEDY DRIVE WORD -CURB 

20 18 

22 8 

23 4 

CANT TAKE AWAY 
MIKESCHAIR CURB 

GREATEST 
GAINER 

REVELATION SONG 
PHILIPS, CRAN ADEAN INO 

LORD 
IAN ESKELIN, MARK STUART 6 VICKY BEECHING INTEGRITY 

PULL ME OUT 
BEBO NORMAN BEC /TOOTH 8 NAIL 

CLOSER TO LOVE 
MAT KEARNEY AWARE /COLUMBIA/INPOP 

I'LL LOVE YOU SO 
MOVE THE GOLDEN STATE SPARROW /EMI CMG 

W Y Y TITLE 
3 3 3ó ARTIST ±PRINT 7 PROMOTION LABEL 

24i 

4 27 

3 21 

5 23 

6 64 

8 10 

7 14 

9 39 

12 8 

10 37 

14 41 

13 23 

15 47 

11 15 

16 12 

17 15 

18 5 

19 14 

20 11 

24 17 

23 4 

21 14 

#1 
9WKS 

SOULED OUT 
HEZEKIAH WALKER 6 LFC VERITY/4G 

BACK II EDEN 
DONALD LAWRENCE 6 CO. QUIET WATER/VERITY /JLG 

PEACE AND FAVOR REST ON US 
KURT CARR 6 THE KURT CARR SINGERS KCG /JLG 

PRAISE HIM IN ADVANCE 
MARVIN SAPP VERITY /JLG 

IT AIN'T OVER (UNTIL GOD SAYS IS OVER) 
MAURETTE BROWN -CLARK AIR GOSPEUMALACO 

I TRUST YOU 
JAMES FORTUNE 6 RYA BLACKSMOKE /WORLDWIDE 

JUSTIFIED 
SMOKIE NORFUL TREMYLES /EMI GOSPEL 

GOD IN ME 
MARY MARY FEAT. KIERRA "KW' SHEAIW MY BLOCK/COLUMBIA 

PRAISE HIM NOW 
KIERRA SHEARD EMI GOSPEL 

WAIT ON THE LORD 
DONNIE MCCLURKIN FEAT. KAREN CLARK- SHEARD VERITY /JLG 

GET UP 
MARY MARY MY BLOCK/COLUMBIA 

I LIFT MY HANDS 
ARKANSAS GOSPEL MASS CHOIR T /EMTRO GOSPEL 

JESUS IS LOVE 
HEATHER HEADLEY FEAT. SMOKIE NORFUL EMI GOSPEL 

COVER ME 
»KAMP RED IMINO0NINEI L &J 110SSMVMHOSFV CENIC/AG 

NO BATTLE, NO BLESSING 
SHARI ADDISON BETNERITY /JLG 

JUST WANNA SAY 
ISRAEL HOUGHTON INTEGRITY 

GOD IS ABLE 
JOE LEAVELL 6 ST STEPHEN TEMPLE CHOIR EMTRO GOSPEL 

LEAD ME JESUS 
GREG OVUM 61PRAIZE PENDULUM 

GREATEST 
GAINER 

I WOULDN'T KNOW YOU 
JAMES FORTUNE ö FIYA o. til,h -UI Ilt'.SI ,ILL 

CRY YOUR LAST TEAR 
BISHOP PAULS MORTON PRESENTS THE Rant TEHIN0L310 

TIME TO GET CLOSE TO JESUS 
KEIM IAONOERBO A THE SWAMI NOS fi0SP. WIN 

DON'T LET GO 
JAMES INGRAM INTERING /MUSIC ONE 

BETTER THAN THAT 
PHIL TARVER KINGDOM 

I DESIRE MORE 
CRYSTAL AKIN BETNERITY/JLG O 

GOD BELIEVES IN YOU 
TED WINN TEDOYSJAMZ 

Go to www.billboard.biz for complete chart data I 61 
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O JAPAN UNITED KINGDOM GERMANY 
ALBUMS ALBUMS ALBUMS 

2 

6 

8 

9 

10 

hw 

NEW 

NEW 

2 

3 

NEW 

4 

29 

NEW 

7 

(HANSHIN:SOUNOSCAN JAPAN 
PLANTECH) MAY 5. 2009 

KAT -TUN 
BREAK THE RECORDS - BY YOU & FOR YOU110 J- STOR!:'. 

E3 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

3 
NEW 

NEW 

3 

10 

6 

4 

NEW 

3 

(THE OFFICIAL 
UK CHARTS CO.) MAY 3 2009 

BOB DYLAN 
TOGETHER THROUGH LIFE COLUMBIA 

2 

3 

4 

5 

6 

7 

8 

9 

io 

NEW 

43 

7 

4 

5 

2 

6 

NEW 

(MEDIA CONTROL) MAY 5. 2009 

DEPECHE MODE 
SOUNDS OF THE UNIVERSE MUTE 

KAT -TUN 
BREAK THE RECORDS J -STORM 

ENEMY 
MUSIC FOR THE PEOPLE WARNER BROS. 

BOB DYLAN 
TOGETHER THROUGH LIFE COLUMBIA 

TSUYOSHI TSURUNO 
TSURU NO UTA (CD /DVD) PONY CANYON 

LADY GAGA 
THE FME ST REAMJNE KONLNE TiERRYBKEINIERAC(1PE 

ROSENSTOLZ 
DIE SUCHE GEHT WEITER ISLAND 

SHONAN NO KAZE 
SHONAN NO KALE - JOKER TOYS FACTORY 

BEYONCE 
I AM...SASHA FIERCE MUSIC WORLD /COLUMBIA 

LADY GAGA 
THE FAME STREAMUNEKONLNECHERRYTRE0YNTER SCOPE 

TSUYOSHI TSURUNO 
TSURU NO UTA PONY CANYON 

LILY ALLEN 
ITS NOT ME, ITS YOU REGAL / PARLOPHONE 

SILBERMOND 
NICHTS PASSIERT COLUMBIA 

THE ELEPHANT KASHIMASHI 
NOBOIWIVI TAM (CD/01/0 LTD EDITION) UNIVERSAL 

PINK 
FUNHOUSE LAFACE / ZOMBA 

PETER FOX 
STADTAFFE DOWNBEAT 

DREAMS COME TRUE 
DO YOU DREAMS COME TRUE? (LTD EDIDON) UNIVERSAL 

THE PRODIGY 
INVADERS MUST DIE TAKE ME TO THE HOSPITAL 

ANDREA BERG 
ZWISCHEN HIMMEL UNO EROE ARIOLA 

CARPENTERS 
CARPEN1000 40/40 THE BEST SELECTION UNIVERSAL 

KINGS OF LEON 
ONLY BY THE NIGHT HAND ME DOWN RCA 

MILOW 
MILOW HOMERUN 

FLO RIDA 
MOTS MAI WOW:ROWING THE STRUGGLE) POE BOYATIANIIC 

THE PUSSYCAT DOLLS 
DOLL DOMINATION THE MINI COLLECTION INTERSCOPE 

ROGER CICERO 
ARTGERECHT STARWATCH 

VARIOUS ARTISTS 
DANCEHALL LOVERS SEASON 6- COVERS BEST FM! 

AKON 
FREEDOM KONVICT UPFRONTSRCUNIVERSAL MOTOWN 

MICHAEL WENDLER 
RESPEKT ARIOLA 

I FRANCE 
ALBUMS 

W Y 
g3 á3 ISNEP /IFOPRITE -LIVE) 

1 NEW 
REEL UP 

KERY JAMES 

2 1 
CALOGERO 
l'EMBELLIE MERCURY 

MAY 5 2009 

3 NEW 
VARIOUS ARTISTS 
MOZART LOPERA ROCK WARNER 

6 

2 
DEPECHE MODE 
SOUNDS OF THE UNIVERSE MUTE 

3 OLIVIA RUIZ 
MISS METEOROS POLYDOR 

BEN HARPER /RELENTLESS7 
NEW 

WHITE LIES FOR DARK TIMES VIRGIN 

7 4 
LES ENFOIRES 
LES OEMS TONS LEUR PHEMA IDII9 LES RESTAMMS au CUEJF 

9 

10 

5 
SEAL 
SOUL WARNER BROS. 

BOB DYLAN 
NEW TOGETHER THROUGH LIFE COLUMBIA 

6 
CHARLIE WINSTON 
HOBO REAL WORM AIMOSPHERIQUESIDNG TALE 

I ITALY 
ALBUMS 

wW 

r3 
1 

2 

3 

wW 
3W 

2 

4 

(FIMI /NIELSEN) MAY 4, 2009 

DEPECHE MODE 
SOUNDS OF THE UNIVERSE MUTE 

ALESSANDRA AMOROSO 
STUPIDA EPIC 

ZERO RENATO 
PRESENTE TATTICA 

4 NEW 
THE BASTARD SONS OF DIONISO 
L AMBO CARNALE RCA 

5 NEW 
MATTEO BECUCCI 
IMPOSSIBLE RCA 

6 NEW 
BOB DYLAN 
TOGETHER THROUGH LIFE COLUMBIA 

7 NEW 
BEN HARPER 
WHITE LIES FOR DARK TIMES VIRGIN 

8 3 
VALERIO SCANU 
SENTIMENTO CAPITOL 

9 5 LUCA NAPOLITANO 
GUI WARNER BROS. 

10 NEW 
NOEMI 
NOEMI COLUMBIA 

CANADA 
ALBUMS 

W x 
Fß-3 á3 

1 NEW 

10 NEW 

(NIELSEN BSS, SOUNOSCANI MAY 16. 2009 

JEAN LELOUP 
MILLE EXCUSES MILADY GROSSE BOITE. SELECT 

GINETTE RENO 
FAIS -MOI LA TENDRESSE MELON -MIEL SELECT 

ERIC LAPOINTE 
AILLEURS VOLUME 1 DIFFUSION YFB /DEP 

BOB DYLAN 
TOGETHER THROUGH LIFE COLUMBIA/SONY MUSIC 

SOUNDTRACK 
HANNAH MONTANA: THE MOVIE 'NAG IBSNEYAX/NERSAL 

PATRICK WATSON 
WOODEN ARMS SECRET CITY 

ANNIE VILLENEUVE 
ANNIE VILLENEUVE ENTOURAGLSELECT 

DIANA KRALL 
QUIET NIGHTS VERVE /UNIVERSAL 

KINGS OF LEON 
ONLY BY THE NIGHT RCA /SONY MUSIC 

PAUL POTTS 
PASSIONE SYCO /COLUMBIA /SONY MUSIC 

n SPAIN 
ALBUMS 

mW ) W 

(PROMUSICAEIMEOIA) MAY 6, 2009 

ROSANA 
A LAS BUENAS Y A LAS MALAS ORO 

3 

2 2 SOUNDTRACK 
HANNAH MONTANA - THE MOVIE WALT DISNEY 

3 1 
DEPECHE MODE 
SOUNDS OF THE UNIVERSE MUTE 

BOB DYLAN 
$ NE1M 

TOGETHER THROUGH LIFE COLUMBIA 

5 20 
ROCIO DURCAL 
AMOR DEL ALMA SONY 

B 5 
DIANA KRALL 
QUIET NIGHTS VERVE 

7 7 
PASION VEGA 
GRACIAS A LA VIDA SONY 

CARLOS BAUTE 
DE MI PUNO Y LETRA ORO 

LA OREJA DE VAN GOGH 
A LAS CINCO EN EL ASTORIA SONY 

AMAIA MONTERO 
AMAIA MONTERO SONY 

AUSTRALIA 
ALBUMS 

1 

2 

3 2 

4 3 

5 NEW 

:g (ARIA) 

RONAN KEATING 
SONGS FOR MY MOTHER 

SOUNDTRACK 
TWILIGHT ATLANTIC 

MAY 3. 2009 

LILY ALLEN 
ITS NOT ME, ITS YOU REGAL /PARLOPHONE 

SOUNDTRACK 
THE BOAT THAT ROCKED UNIVERSAL 

BOB DYLAN 
TOGETHER THROUGH LIFE COLUMBIA 

,r TAYLOR SWIFT 
FEARLESS BIG MACHINE 

7 9 
PAUL POTTS 
PASSIONE SONY 

5 KINGS OF LEON 
ONLY BY THE NIGHT HAND ME DOWN RCA 

9 8 
PINK 
FUNHOUSE LAFACE/ZOMBA 

10 10 BEYONCE 
I AM SASHA FIERCE COLUMBIA 

e BRAZIL 
ALBUMS 

Hw hW 
r 3 3 (APED /NIELSEN) MAY 5, 2009 

1 PADRE MARCELO ROSSI 
PAZ SIM VIOLENCIA NAO (VOLUME 2) SONY 

2 VICTOR E LEO 
BORBOLETAB SONY 

3 3 
BRUNO & MARRONE 
DE VOLTA A00 BARES SONY 

4 4 
VARIOUS ARTISTS 
CAMINHO DAS INDIAS SOM LIVRE 

5 7 

6 6 

7 8 

8 18 

9 5 

10 9 

REGIS DANESE 
COMPROMISSO ALPHA MIDA 

SEU JORGE 
AMERICA BRASIL 0 DISCO EMI 

SIMPLY RED 
THE GREATEST HITS 25 SOM LIVRE 

BEYONCE 
AM.. SASHA FIERCE (2W DELUXE) MUSIC WORL//COLUMBIA 

ROBERTO CARLOS /CAETANO VELOSO 
ROBERTO CARLOS E CAETANO VEL0S0 E A... SONY 

U2 
NO LINE ON THE HORIZON MERCURY 

Nw NW 
Is-3 .K.3 

1 7 

2 4 

3 1 

4 3 

5 NEW 

1 

2 NEW 

3 2 

4 5 

6 3 

Q FLANDERS `IRELAND 

(GLF) MAY 1. 2009 

LOSING YOU 
DEAD BY APRIL UNIVERSAL 

1 

2 

3 

4 

5 

1 

2 

3 

4 

5 

HW ,3 
3 

2 

7 

4 

1 

NEW 

2 

4 

5 

SINGLES 

(IRMA/CHART TRACK) MAY 1, 2009 

POKER FACE 
L DY GAGA SIREAMLNE:%ONLVE CRERRYTRELIMERSCOPE 

1,15 
i3 4 3 

1 1 

2 2 

3 6 

4 4 

5 14 

I... 

1 1 

2 5 

3 7 

4 4 

5 3 

SINGLES 

(ULTRATOP /GFK) MAY 6, 2009 

DUM TEK TEK 
HAOISE CAPITOL 

EH, Eli (NOTHING ELSE I CAN SAY) 
LADY CACA STAFAMUNEIONLNECIERRYIREEWTERSCCPE 

JAI HO! (YOU ARE MY DESTINY) 
AR RAHMAN & THE PUSSYCAT BOLLS INTERSCOPE 

POKER FACE 
LADY GAGA ST RMMIlEMOM .AECHERRYTHEEBJIER.SCOPE 

EMMA -LEE 
JOHAN PALM COLUMBIA 

WE MADE YOU 
EMIM551 WEDSHADDV /AFIERMATIVINTERSCOPE 

JUNGLE DRUM 
EMILIANA TORRINI ROUGH TRADE 

RIGHT ROUND 
FLO RISA WARNER 

LOVE SEX MAGIC 
CIARA FT. JUSTIN TIMBERLAKE LAFACE 

I DON'T WANNA DANCE 
LADY LINN AND HER MAGNIFICENT SEVEN V2 

SVENNEBANAN 
PROMOE POPE 

ALBUMS 
DEPECHE MODE 
SOUNDS OF THE UNIVERSE MUTE 

I'M NOT ALONE 
CALVIN HARRIS COLUMBIA 

ALBUMS 
CHRISTY MOORE 
LISTEN COLUMBIA 

JAI HO! (YOU ARE MY DESTINY) 
AR RAHMAN O THE PUSSYCAT DOLLS INTERSCOPE 

NATALIA 
WISE GIRL ARIOLA 

BOB DYLAN 
TOGETHER THROUGH LIFE COLUMBIA 

BOB DYLAN 
TOGETHER THROUGH LIFE COLUMBIA 

DAAN 
MANHAY PIAS 

CAROLINE AF UGGLAS 
SA GOR JAG DET IGEN SILITON 

LADY GAGA 
TIE FASE STTFAMLNEM NLNGCRERRRIRR'TEALUPE 

BOB DYLAN 
TOGETHER THROUGH LIFE COLUMBIA 

E.M.D. 
A STATE OF MIND ARIOLA 

PINK 
FUNHOUSE LAFACE ZOMBA 

SUNSETS 
THE SUNSETS ARS 

LARZ KRISTERZ 
HEM TILL DIG COLUMBIA 

BEYONCE 
I AM...SASHA FIERCE MUSIC WORLD /COLUMBIA 

FREE SOUFFRIAU 
MGT AMI CHRISTY - ENN BEET JE ANNOERS STUDIO 1 W 

62 Go to www.billboard.biz for complete chart data 

EUROPEAN 
HOT 100 

g 711 

i 1 

POKER FACE 
LADYGAGA - /1 /:JI'.E.nun: f..-till .:- LL_ ". 

MAY 16. 2009 

2 2 
RIGHT ROUND 
ILO VIDA FT. KESHA POE BOVIATLANTIC 

3 JAI HO! (YOU ARE MY DESTINY) 
AR TWMNHWSSYGT DOW FT NICOLE S. NIERSCOPE 

NUMBER 1 

TINCHY STRYOER FEAT. N -OUBZ 4TH & BROADWAY 

5 4 
HALO 
BEYONCE MUSIC WORLD /COLUMBIA 

6 MEME PAS FATIGUE! 
HAULED U MAGIC SYSTEM ARTOP 

7 TAKIN' BACK MY LOVE 
ENRIQUE IGLESIAS FT. CIARA INTERSCOPE 

AYO TECHNOLOGY 
MILOW HOMERUN 

IN FOR THE KILL 
LA ROUX POLYDOR 

10 NEW 
C'EST DANS LAIR 
MYLENE FARMER STUFFED MONKEY 

11 

12 

13 

14 

CA M'ENERVE 
HELMUT FRITZ DUST IN 

NEW 
MAMACITA 
MARK MEDLOCK COLUMBIA 

NEW 
TINY DANCER (HOLD ME CLOSER) 
IRONIK FT. CHIPMUNK/ELTON JOHN ASYLUM 

5 
BROKEN STRINGS 
JAMES MORRISON FT. NELLY FURTADO POLYDOR 

15 11 
I'M NOT ALONE 
CALVIN HARRIS COLUMBIA 

16 12 
LIKE A HOBO 

17 

CINRDE WINSTON REALNTRLDATMOSP/KRMUESLONG TAU 

PLEASE DON'T LEAVE ME 
PINK JIVE JLG 

18 15 
DAY 'N' NITE 
KID CUDI VS. CROOKERS FOOL'S GOLD 

19 14 WIRE TO WIRE 
RAZORLIOHT VERTIGO 

20 18 
SHAKE IT 
METRO STATION COLUMBIA 

EURO DIGITAL 
SONGS SPOTLIGHT 

FRANCE 

h a eL`i 
i=W 33 

(NIELSEN SOUNOSCAN 
INTERNATIONAL) MAY 16. 2009 

1 NEW WHEN LOVE TAKES OVER 
DAVID GUETTA FT. KELLY ROWLAND GUM/VIRGII, 

1 

3 2 

4 3 

5 

6 

7 

EL 

9 

10 

6 

4 

NEW 

9 

5 

CA M'ENERVE 
HELMUT FRITZ DUST IN 

MEME PAS FATIGUE!!! 
MAGIC SYSTEM & KHALED URTOP 

LIKE A HOBO 
CHARLIE WINSTON REAL WORLD!ATMOSPHERIQUI 

BROKEN STRINGS 
JAMES MORRISON FT. NELLY FURTADO POLY00A 

JAI HO! (YOU ARE MY DESTINY) 
A R HARMAN & THE PUSSYCAT DOLLS INTERSCOPE 

AYO TECHNOLOGY 
MILOW HOMERUNMUNICH 

WE MADE YOU 
EMINEM WEB'SHAOY,'AFTERMATHINTERSCOPE 

LOVE SEX MAGIC 
CIARA FT. JUSTIN TIMBERLAKE LAFACE JLG 

RIGHT ROUND 
FLO RIDA FT. KESHA POE BOY,ATLANTIC 

After two top five albums, French 

rapper Kery James gains his first 

No. l with "Reel" on the France 

Albums chart. It also bows at No. 

14 on European Top 100 Albums. 

O ARGENTINA 
ALBUMS 

izW3 
4413 

1 18 

2 3 SERIE DE ORO EMI 

3 1 

(CAPIF) 

MERCEDES SOSA 
CANTORA SONY 

APRIL 2 200 

LOS NOCHEROS 

4 NEW 

5 2 

NEW 

7 5 

8 NEW 

9 7 

RICARDO MONTANER 
LAS COSAS SON COMO SON EMI 

LEON GIECO 
COLECCION ANIVERSARIO EMI 

U2 
NO LINE ON THE HORIZON UNIVERSAL 

TEENANGELS 
TEENANGLES 3 CRIS MORENA 

VARIOUS ARTISTS 
GIRLZ ROCK WALT DISNEY 

FITO PAEZ 
COLECCION ANIVERSARIO EMI 

RICARDO ARJONA 
5 PISO WARNER 

10 8 
JONAS BROTHERS 
THE 3 -0 CONCERT EXPERIENCE UNIVERSAL 

EURO 
DIGITAL SONGS nternatlonal 

niCtsen 

3 3 
7 1 

2 2 

3 3 

4 4 

5 7 

6 6 

7 NEW 

8 8 

9 5 

10 9 

11 11 

12 13 

13 12 

14 10 

15 19 

(NIELSEN SOUNOSCAN 
INTERNATIONAL) 

NUMBER 1 

TINCHY STRYBER FT. N -OUBZ 4TH & BROADWAY 

MAY E. 2009 

POKER FACE 
LADY GAGA S TRFAAMINEMONLNECHERRYTREEINTERSCOPE 

IN FOR THE KILL 
LA ROUX POLYDOR 

WE MADE YOU 
EMINEM WEU /SHADY,'AFTERMATH/INTERSCOPE 

LOVE SEX MAGIC 
CIARA FT. JUSTIN TIMBERLAKE LAFACE /JLG 

JAI HO! (YOU ARE MY DESTINY) 
A R RAHMAN & THE PUSSYCAT DOLLS INTERSCOPE 

TINY DANCER (HOLD ME CLOSER) 
IRONIK ASYLUM 

HALO 
BEYONCE MUSIC WORLD /COLUMBIA 

I'M NOT ALONE 
CALVIN HARRIS FLY EYE COLUMBIA 

RIGHT ROUND 
FLO RIBA FT. KESHA POE BOY: ATLANTIC 

NOT FAIR 
LILY ALLEN REGAL.'PARLOPHONE 

PLEASE DON'T LEAVE ME 
PINK LAFACE/JLG 

AYO TECHNOLOGY 
MILOW HOMERUN /MUNICH 

SHAKE IT 
METRO STATION COLUMBIA 

THE CLIMB 
MILEY CYRUS WALT DISNEY /HOLLYWOOD 

EUROPEAN 
ALBUMS 

1 1 

2 NEW 

3 2 

4 3 

MAY 6, 2009 

DEPECHE MODE 
SOUNDS OF THE UNIVERSE MUTE 

BOB DYLAN 
TOGETHER THROUGH LIFE COLUMBIA 

LADY GAGA 
THE FAME STREAMUNEKONLTECNERRYIREEN JIERSCOPE 

U2 
NO LINE ON THE HORIZON MERCURY 

5 BEYONCE 
I AM...SASHA FIERCE MUSIC WORLD /COLUMBIA 

6 PINK 
FUNHOUSE LAFACE JLG 

7 fi 

DIANA KRALL 
QUIET NIGHTS VERVE 

8 NEW 
ENEMY 
MUSIC FOR THE PEOPLE 'WARNER BROS. 

9 KINGS OF LEON 
ONLY BY THE NIGHT HAND ME DOWN / RCA 

10 RE 
ROSENSTOLZ 
SIE SUCHE GEHT WEITER ISLAND 

11 LEONARD COHEN 
LIVE IN LONDON COLUMBIA 

12 14 
HANNAH 
SOUNDTRACK 

MONTANA - THE MOVIE WALT DISNEY 

13 13 
LILY ALLEN 
ITS NOT ME, ITS YOU REGAL / PARLOPHONE 

14 NEW 
KERY JAMES 
REEL UP 

15 15 
CALOGERO 
L'EMBELLIE MERCURY 

EUROPEAN 
AIRPLAY 

ITIC'ISCII 

Music Control 

NY hY 
ís-3 S3 

1 2 

2 

3 

4 

5 

B 

1 

3 

5 

4 

7 

7 6 

8 11 

9 14 

MAY 6, 2009 

POKER FACE 
LADY GAGA STREAMUNEhONLNE CHERRYIREEP EEHSCUPE 

RIGHT ROUND 
FLO RIDA POE BOY /ATLANTIC 

BROKEN STRINGS 
JAMES MORRISON FT. NELLY FURTA00 POLYDOR 

HALO 
BEYONCE MUSIC WORLD. COLUMBIA 

JAI HO! (YOU ARE MY DESTINY) 
AR RAHMAN & THE PUSSYCAT DOLLS INTERSCOPE 

SOBER 
PINK LAFACE /JLG 

LOVE SEX MAGIC ,a 
CIARA FT. JUSTIN TIMBERLAKE LAFACE 4g3 
LUCKY 
JASON MRAZ FT. COME CAILLAI ATLANTIC 

AVO TECHNOLOGY 
MILOW HOMERUN -ó 

10 10 
BEAUTIFUL 
AKON KOFIMCT/UPFRONT/SRC/UNNERSAL MOTOWN 

11 12 

12 9 

13 15 

14 S 

15 16 

PLEASE DONIT LEAVE ME 
PINN JIVE JLG 

MY LIFE WOULD SUCK WITHOUT YOU 
KELLY CLARKSON S/19 /RCA 

MAGNIFICENT 
02 MERCURY 

HOT N COLD 
KATY PERRY CAPITOL 

KNOW YOUR ENEMY 
GREEN DAY ATLANTIC 

Data for week of MAY 16, 2009 I CHARTS LEGEND on Page 55 
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1, 2 3 4 (WB Music Carp.. ASCAP /So Happy Publishing, 
AS'C,P1, WBM, H100 35: POP 42 

18 DAYS (Primary Wave Sating Abel. ASCAP/Crazy You 
Publishing, ASCAP/Skiddco Music BMVMeaux Mercy. 
BMVEMI CMG Publishing BMI) HL POP 87 

ME 1ST NA LAST NAME (Bury Boy Publishing, BMI) 
RBH 83 

3AM (Songs Of Universal Inc., BMVShroom Shady 
Music, BMVWB Music Corp ASAP/Ain t Nothing 
Going On But F"" ASCAPBat Future Music 
BMVWamerlan n 56q Coryry,BMVAIien Sta- 
tus Music, BMI :.c BMVSongs 01 So 

Fab Music BM roc 

Ave Mir: iii tiic 

POP Si' 

ADDRESS Ill THE STARS (Fleur De Lisa 
Music. BMbBaylene Music, ASCAP/Linle 
Music, BMO CS 44 

AIN'T I (L Austin Designee. ASCA/Grand Hustle Pub - 
lishing. ASCAP/WB Nlusic Corp.. ASCAP/Crown Club 
Publishing, BMbWamer- Tamerlane Publishing Corp.. 
BMVTaylor My Hart Publishing. ASA/Tremell 
Clemons, ASGA//ppeQpap Figeas Publishing, ASCAP), 
WBM H10062- POP-80 RBH 20 

ALL THE ABOVE (Five 2 fifteen Publishing, BMVNOC 
Music Publishing LLC, ASCAP/F OB. Music Publishing. 

AVvSPPCuuAP/Genchwerkdd BMVGrand 
Hustle Beat, BMLMap- 

ASC HIJWBMM,H100447 
Music Tunes 

73 C 

ALL UP 2 YOU (Premium Latin Publishing, ASCAP/Bye- 
fall Productions Inc, ASAP/Sony /AN Harmony,, 
ASCAP/Universal Music Publishingg'Inc., ASCAP/EMI 
Blackwood Music Inc, BMI), HLWBM. LT 17 

ALMAS GEMELAS (Ediregia. BMI ) LT 5 

ALRIGHT Cads as Publishing. ASCAP/New Sea Gayle 
Music, ASCAP/EMI Aprii Music Inc.. ASCH), HL CS 23 

ALWAYS STRAPPED (Money Mack, BMVYoung Money 
Publishing Inc BMVWamer- Tamerlane Publishing Corp., 
BMVDark Keys Publishing. BMI), WBM, H10093, RBH 
29 

ALWAYS THE LOVE SONGS (Old Desperados, 
ASCAP J n r ̂ ,P °Pure Blue, BMI1 CS 13; H100 79 

AMERICAS SU ITEHEARTS (Sony/AN Songs LLC 
BAD, HL, H1007B POP 51 

EL AMOK Publishing. ASCAP) LT 1 

AQUI ESTOY YO Sunni Music Publishing, ringg 

ASCAP N Tunes LLC. ASCAP/Nana Maluca 
Mus d 

ASIFOE 

B 
BACK TO TENNESSEE 

qrd n. 
i chug Amnca. Inc, ASCAPi 

BAREFOOT AND CRAZY (WB Music Corp, 
Ac,CAP Meu »a s Money Music, ASAP/Uet A Load Of 

This Music, ASCAP/EMI Blackwood Music, Inc., 

BMVRhellneck Music. BMVString Stretcher Music. BMI(. 
HLÁWBM CS 32 

BEAUTIFUL (Byyeefall Productions ASCAP/Sony/ATV 
Tunes LLC. ASCAP/Regime Music 

Inc, 
ociete. ASCAP/YM 

Publishing/Colby 0 Publishing, ASCAP /One Man Music. 
ASCAP/Chrysalis Songs BMI), HL. Ht00 40 POP 33 

BEGGIN' (EMI Longitude Music, BMVSeasons Four 
Music. BMVEMI Blackwood Music, Inc . BMI). HL, H100 
84 POP 55 

BELIEVERS (Songs 01 Combustion Music, ASCAP/Music 
Of Windswept ASCAP/Steel Wheels Music. 
BM 'rbtone Music BM i Loud Bucks V10 LB 9 
BMUSony/AN Tree Publishing. BMVThis town Music. 
BMI) HL/WBM, CS 39 

BEST BAYS OF OUR LIFE (Fickle Bub. ASCAP/Tier 
Three Music. ASCAP/Sony/AN Tree Publishingg, 
BMI/Taylor Swift Music, BMI) HL CS 19; H100 54 

THE BEST PART OF THÉ AY (Not Listed) RBH 75 

BIRTHDAY SEX (Copyright Control) H100 23 POP 48; 
RBH 7 

BIZZY BODY (Paul Wall Publishing, ASCAP/2 Kingpins 
Publishing Music Pro- 
ductions ASCAP), 
LAME IS y As o BMB Musc, Incorporated, 
BMVGibed Source. ASCAPÆMI dl Music Inc., 
ASCAAt's NO Publishing, ASC /James T. Brown, 
BMVBrandon R. Melanchon.ASCAP /John Conte, Jr., 
ASCAP NappyPub Music BMWniversal Music - Z 

Songs. BMVChameleon Publishing, BMV2082 Music 
Publishing ASCAM7B Music Corp.. ASCAP). HLWBM, 
H100 2. POP 4. RBH 1 

BOBBY WITH AN I (Ph Nester Music, Inc.. ASCAP/Big 
Loud Shirt Industries. ASCAP/Big Loud Bucks, BMI) CS 
52 

BOOM BOOM POW (wilti.am Music. BMVNawasha Net- 
works. BMVJee MusicBMVHeadphoneJunkie 
Publishing. ASCAP teeny River Music Co, BMVEMI 
April Music Inc.. A AP), CLMML. H1001: POP 1; RBH 
71 

BOOTS ON (Songs 01 Windswept Pacific, BMVHOw Bout 
That Skyline Music, BMVtnney Empire Music. BMVICG, 
FMCS 22 

BOYFPoEND #2 (Rico Love Is Still A Rapper, 
SESAC/FoorraaYy Music, Inc. SESAC/Grandma s Boy Pub- 
fishing. SESAC Hood 66 Music, SESAC/Laumar Music 
Company. BMI H100 49; RBH 2 

BOY LIKE ME ( MI Blackwood Music, Inc.. BMVJFLO 
Music ßM11. HI CS 37 

CANT LAST A DAY Alia Rose Music, BMVAmerican 

CARELESS 
Music. 

((araser Chappell BMVChappell 
& Co., ASCAP WBM, HH100 64 POP 6B CAUSA Y EFELTO (Not Listed) Lt 19 

CHOCOLATE HIGH Gold 7 Iron Publishing, ASCAP/WB 
Music Corp., ASCAP /UIVANMUSIO Inc., ASCAP/O. Luis 
Castra Publishing ASCAP), WBM, RBH 33 

CHOCOLATE LEGS (India B. Music BMVSongs Of Uni- 
versal PofyGram Intentional, BMVEdwardfunkyhandz 
Music ASCAP/Universal Music Publishì N 
ASCAP/Dango Publishing, ASCAP H M, 

Inc. 
BBH 36 

CIRCUS Kasz Money Publishing ASCH Btudio Beast 
Music BMWdarnerTarnen rlane Publishing Corp., 
BMVMIata Ball Music, BMVKasz MoneyPubllshing Inc., 
BM), WBM H10048' POP 23 

THE MB 
WBM, 

Music, ASCAMopeless Rose 
Music. ASCAP/Music Of Stage Three. BMVMabe It Big 
Music BMI1, WBM CS 31 H10011, POP 14 

COME BACK TO ME (lac Malay Music 
ASCAP/Sony /AN Tunes LLC, ASCAP/Stellar Songs Ltd. 
BMVEMI Blackwood Music, Inc. BMI) HL, POP 81 

COME ON GET HIGHER (Stage three Songs ASA/Lt- 
tie Victories, ASCAP/EMI Aprl Music Inc.. ASCAP/Rogue 
Leader Music ASCAP . AL, POP 25 

COMO UN TATUAJE (Not Usted) LT 49 
COMPRENDEME (Not fisted) LT30 
CONTIGO (Not Listed) LT 46 
COOL (Teddy Whyté s Music BMVSongs Of Universal, 

Inc., B MVMusry MUG, BMVEMI Blackwood Music Inc., 
BMVRarrwn Montgomery ASCAP), HLWBM, RBA 32 

EL CORRIDO DEL PEpPOO (Not Listed) LT 33 
gg 

CSo Songs. ASCAPBreD James 
Controlled 

Music, ASCAP) 
CS 33 

CRACK A BOTTLE (Shroom Shady Music. BMVSongs Of 
Universal Inc., BMV50 Cent Music Whlishingg 
ASCAP/Universal Music Publishing Inc., ASCAP/WB 
Music Corp. ASCH /Aiñ t Nothing Going On But 
F" "n, ASCAP/Warner- Tamerlane Publishing Corp 
BMVAIien Status Music BMVPsalm 144:1 Music 
BMVBaI Future, BMVE Ganger, ASCAP /Songs Of So Fab 
Music, BMVAmulitude Publishing France, 
SACEM/Sony /AN Music, SACEM), HLWBM, H100 76: 
POP 58 

CRAZIER Sony /AN Tree Publishing MVTen Ten Tunes, 
ASCAP /Onall Fustian Music. ASCAP), HL, 0100 6t, 
POP 54 

CUANDO TUS OJOS ME MIRAN (Warner Chappell 
Music Spain SA . SGAE/WB Music Corp. ASCAP) LT 

EL CULPABLE SOY YO (Nol Listed) LT 29 

DANCIN ON ME (Praise Ambassador Publishing. 
SESAC/Scrilla Hill. ASCAP/Sally Ruth Ester Publishing. 
BMI( RBH 55 

DAY W HITE (Elsiè s Baby Boy Publishing, ASCAP/Owo 

Data for week of MAY 16, 2009 

Oloron Publishing Company, ASCAP/Universal Music 
Publishing. Inc., ASCAP), HL/WBM, H100 4. POP 11. 
RBH 9 

DEAD AND GONE (Crown Club Publishing, DMVWarner- 
Tamerlane Publishing Corp , BMVTennman Tunes 

ASCAP/Universal Music - Z Tunes LLC., ASCAP/CI eopa 
Iras Sons Music, ASCAP/EMI April Music Inc., ASCAP) 
Ii WRM H10010: POP 13 ROHR 

DEAD FLOWERS ((Sony /AN Tree Publishing. BMVTInk 
144 Inns 9141).HTCS40 

DIME SI TE VAS CON EL iEMI Blackwood Music, Inc., 
;A de CV ASCAP) LT 20 

DIVA '`,5CP//MI April Music Inc. 
lut ASCA/reamS Dot 

Publish, l'rsP86, RBH 39 
DO I (Pia, ' ISIC Corporation, 

BMIBug ; (1MlWarner-Tamerlane 
l'ublishin99 Cud ''UIUbULLETSPublishing. 
BMVDWHawwo, HMI). WBM. CS 50 

DON'T FORGET ú i'.' A52'4211.-61 Lova- 
to Puhhush I C 

ONT 
Soir, 
THINK I CAN'T LOVE YOU 1, c 62 

Careers. BMI,Shiitake Maki BMLMar:ei Man, 
BMVSongs Of Windswept Pacific, BMWibe Room. 
BMVBPJ, BMI HLWBM, H100 88 

DONT TRUST ME (Master Falcon Music, BMVEMI 
Blackwood Music, Inc., BMVMatza Ball Music, BMVDick 
Tains LLC., BMI( HLWBM, H1009 POP 12 

DO THE RICKY ROBBY (Many Kids Publishing, ASCAP) 
RBH 93 

DOWNLOAD Not Listed RBH 48 
DREAMING LOVE EMI Blackwood Music, Inc., BMVTwo 

Is Better Than One Music, BMVRoot 49 Music, 
BMVDanny Myrick Music. BMI) CS 58 

ECHO (Drumm Boy, ASCAP/Drum Squad, ASCAP/Young 
Dmmma ASAP /Gorilla Zoe Music. BMVMalik -Mekhi 
Music, BMVWhat's Yo Style Music, ASCAP) H100 82 

EPIPHANY (Universal Music - Z Soros, BMVPen In The 

Ground Publishing. ASCAP/Chuck Harmonyyy's House 
Publishing, ASCAP/Strauss Co.. Inc. ASCAP/EMI April 
Music Inc., ASAP), HL/WBM. H10Ó 92: RBH 18 

ESPERO Area Music BMI) LT 18 

EVERYBODY KNOWS (Cherry River Music Co. 
BMVJohn Legend Publishing. BMI/In Thee Face Music 
Publishing ASCAP/Bug Music ASCAP/Melkeon Music. 
ASCAP /Chrysalis Mimic Publishing. ASAP), CLM, RBH 
70 

EVERY GIRL '. i - - -- 
F 

THE FEAR 
..,i 

HLWWBM HIU096,1'01' , 

FEARLESS ¡Sony /AN Tree Publishing BMVTaylor Swih 
3MVSonv /AN Timber SESAG/HillsboroValley. 
ka lens usic, ASCAPBPJ Administration, 

HL H10095; POP 71 

FIGHT LIKE A GALL (Getting Grown Music, BMUKupKake 
..c BMVOsmanson Whlishing BMVGreen Hills 

Music, ASCAP /Green Hills Music Group, LLC BMVBig 
Loud Bucks. BMVRegan Music Publishing, ASCAP), 

WBM CS 38 
FIRE BURNING (Sony/AN Songs LLC, BMVBedOne Pro- 
ductions, BMI/Sean Kingston Publishing Designee, BMI), 
HL POP 59 

FOOT STOMPIN' (Big Rock Camp Publishing, BMI) CS 
5 

FROM MY HEART TO YOURS (Imgem Music Limited, 
BMI) RBH 26 

FUE SU AMOR (956 Music, BMVAguila Raid, SESAC) LT 

13 

FUI Sony /AN Discos ASCAP) LT 27 
FUNNY THE WAY IT IS (Caner Beauford, ASCAP/Stefan 

Lessard. ASCA/David J. MatThews. ASCAP eRoi 
Moore ASCAP/Boyd Tinsley. ASCAP/Beam On Music, 
ASCAP) H100 73 

FUTURISTIC LOVE (ELROY) Leland Austin Publishing 
Designee BMVRicco Barton Muzic, ASCAP/Trenchwerk 
Music, ASCAP/Grand Hustle Publishing, ASCAP/WB 
Music Corp., ASCAP). WBM. RBH 78 

EWe, (EMI April Music Inc. ASA/D'Myero Mitchell 
Music ASCAP/EMI Virgin Songs. BMVBig Kidd Music. 
BMI), IL. RBH 86 

GENTS DE ALTO PODER Not Listed LT 48 
GETTIN' YOU HOME (THE BLACK DRESS SONG) 

iRunnin 
Behind Publishing, ASCAP/EMI April Music 

nc., ASCAPA Want To Hold Your Songs. BM), HL. CS 
36 

GIVE IT TO ME RIGHT God's Cryryiii Publishin 
/AN unes LLC, ASCAP/Marquise Songs 

USA BMI), HL RBH 74 
GIVES YON HELL Smells Like Phys Ed, ASCAP/Univer- 
sal Music - MGB Songs, ASAP) H10014, POP 7 

GOD IN ME (EMI April Music Inc , ASCAP/Wet Ink Red 
Music ASCAP/That's Plum Song, ASCAAI's Tea Tyme, 
ASAP RBH 53 

GOD MUST REALLY LOVE ME (Hope-N-Cal Music. 
BMVSexy Tractor Music. BMVCal N Entertainment, 
BMVSongs Of Universal, Inc., BMVSongs From The 

_Engine Room, BMI), HL/WBM, CS 26 
OODBYE (Antonio Dixon's Muzik ASCAP/EMI April 
Music Inc, ASCAPArvfng Music, Inc., BMVE.D. Duz -ft 
Music, BMWnderdoa East Songs BMVDamien Duke 
Music Publishing.ASCAP / Jaylen Adonis Music Publish- 
ing, SESAC /Christian Combs Publishing SESAC/Foray 
Music Inc , SESACNnichappell Music. Inc.. BM1). 
HL/WBM, H10042: POP 26 

HALLE BERRY (SHE'S FINE) itCris ipond Uixdc Pub 

listsg BMVAn What Music BMVCroonlslacular(Music, 
BMINanderwaver Music BMVBuildin 2 Music, 
BMVCookies And Milk LLC, ASCA/Eble Ground Music 
Publishing AASCAP/Play For Play N Skill, ASCAPJSkil lz 

For il And P Ilay ASCAP/EMI A ril Music Inc, , 

ASCAP), HL, H1 91; RBH 3 
HALO O 

ASCAP/WnIe 2ie,ASCAPMobMuusic Pushing 
America, Inc., ASCAP/Here's Lipkin At You Kidd Music , 
BMVBelaga Heights Music BMVSony /AN Songs LLC. 
BMI , HL T1100B; POP 5; RBH 17 

HANDS ON ME (Sony /ATV Songs LLC BMVDaMystro 
Music, BMt/Fe ht To Write Music, ASCAP/Flowers Met 
Cream ASCAP HiIco South ASCAP/Bug Music. 
ASCAP/Penn. State, BMVUrban Legendz. BMVBght 
Werk BMI HL, RBH 63 

HEARTLESS (Please Gimme My Publishing Inc., 
BMVEMI Blackwood Music Inc. BMVlrwisible Music, 
BMVChrysalis Songs. BMVNo La Music BMVElsie s 

Baby Boy Publishing. ASCH /Jabriel lz Myne, ASCAP), 
HL H100 33. POP 28 

HEARTLESS (Please Gimme My Publishing Inc. 
BMVEMI Blackwood Music Inc. BM /Invisible Music, 
BMVChrysalis Songs, BMVNo I,1) Music BMVElsiè s 

Baby Boy Publishing, ASCH /Jabriel lz Myne, ASCAP), 
HL,P01' 100 

HEART UKE MEMPHIS (Bless Tice Bikini Music, 
BMVMusic Of Combustion, BMVSongs Of Windswept 
Pacific BMVSongs Of Combustion Music 
ASCAP/Music Of Windswept, ASCAP/EMI Blackwood 
Music, Inc.. BMVNew Songs Of Sea Gayle, BMVNoah's 
LiDle Boat Music, BMI HL CS 54 

HENRY CARTWRIGHT'S PRODUCE STAND (Hope -N- 
Cal Music, BM /Trent Tomlinson Songgs, BMVSongs Of 

Springhsh, BMVSongs 01 Dazahit BMVGimme Them 
Gimme Them So s BMVEleven Kat Music BMVCal N 
Entertainment, BM CS Sr 

HERE COMES GO BYE Big Loud Songs ASCAP/Big 
Songgs Of Extreme ASCAP edge Building Music, BM), 
WBM, CS 5 H10Ó36; POP 66 

HERE I STAND (BR-N Music, ASCAP/EMI April Music 
Inc , ASCAP/Universal Music Publishing, Inc., ASANA 
Vidal Music ASCAAMardea Music ASGA /ABlack Pro- 
ductions, ASCH /A And L Music ASCAP/Dirty Dre 

Music, ASCAPBHMG Songs ASCAP/My Soulmate 
Songs ASCAP/Rell Music, ASCAP), HL/ABM, RBH 28 

HIGH COST OF LIVING (EMI Blackwood Music, Inc., 
BMIMope -N-Cal Music BMVTïck Them Maters Music, 
BMVDiversion Music BMI) HL, CS 35 

HOEDOWN THROWUOWWN (Walt Disney Music Compa- 
na APB ASCA_ H100 45; POP 49 

HOME SWEET HOME (SW- Gunner Tunes, 
ASCAP/Downtown Music Publishing. ASCAP/Tommy- 
land Music, ASCAP/Sale'n Sound Royalty Management 

ASCSTWB Music Corp ASCAP) WBM, POP 95 
HOTNCOLD nl'm6lchYOUIIBoMvBilch 

( ASCA/KaszMoneyPublish- 
le TB. STIMMObalt Music Publishing 

d'RM 39 
HOTTEST IN DA HOOD :,.n 

GamPOP e Music, ASCAP/239 

HOW BOUT YOU DON'T FMI Blackwood Music. Inc., 
i ri Publishing, BM iddle 
C 'I. r, DMVUniversal usic - Z 

"il Smashes Music, 
ASCAP . 6MVThat's How I Roll Music. 
ASCAP) 

HOW 00 YOU SLEEP? 'uni S Dot Publishing 
BMVHiiy gs Of Windswe u 

HPIMHHUSH - 

ng.BMI1 HlDd.' 
'I 

15 

ICE CREAM PAINT JOB 
Company ' 

RBH 61 

I D0 NOT HOOK UP 

'nln,.,riii 
Music Publishing. ASAP) 

m Rich You'll Be My Bitch. 
1SCABug Music Incorporai 

II Music, BMVEMI Black - 
1MH10024POP18 

I DON'T NEED IT ASCAP/WB Music 
SCANndesNoopps 

o Corp., ASCAP/Millen- 
, ASCAP), HL/WBM. RBH 38 

- kSongs,ASCAP/Universal 
GweMeAllMy Publishing, 

ni/TnT Explosive Pub- 

Ve i` 

nium Kea 1 

IF THIS ISN'T LOVE 
Mu, 

IF TODAY WAS YOUR LAST DAY WarneiTamedane 
Publohmy Lor 651, n i Uillo, SOCANZero -G, 

SOCnry/Olack Diesel SOCAWBIack Adder Music, 
SOCAArNVI W'BM H100 44. POP 40 

IFULEAVE (Tetragrammaton Music. ASANniversal 
Music Publishing, Inc., ASCAMnrtac Tyke Music 
ASCA/MelodicRano Productions, ASCANHC 1630 
Publishing ASCA/Soulchild, ASCAP/Mary J. Nine, 
ASCAP HLWBM. RBH 45 

IF U SEEK AMY ( Maratone AB STIA4lTobalt Music Pub- 
lishing America, Inc.. ASCAP/Oh Sale Music. BMVEMI 
Blackwood Music Inc., BMVWarner ChappelllMuusic 
Scandinavia. STIM) HLANBM H10021 PPUO 10 

I HATE THIS PART Ynnv ANT I C ASCAP/CopDy- 

rightCon *i '^ .tuner-Tamerlane 
Publishin 

I JUST CALL YOUNE .Inc, 
ASCAP /1 

MI 
,CA Ildu,.r Cum, 

ASCAÆ " iu ASCAP/S9 McARiver 
Music t '.' r ASCAP4(ohalt Music Pub - 

I KNOW YOU WANT ME ( CALLE OCHO) Dun Williams 
h4. 

SCIA 

robing, 
AI's 

dusic Publishing, 
IS, ASCAP). 

HUC. :, rot 
I'LLJU,ST HOLD ON . 'JusscCorp.ASCA/Melis- 

sa s Mon '- Get A Load 01 This Music. 
ASCAP I '» lent LLC, BMVMr Noise 
h' terry, BMVRio Nuevo Enlertain- 

CS24 
I LOVE COLLEGE (Serious Scriptures, ASCAAteball 
Meta Wbiisi ring America. Inc.. ASCAATObo Juno 
Music. ASCAP/Pale Fire Publishing, ASCAP/Universal 
Music Publishing. Inc ASAP undo Sueros, 
BMIBuugg Music :Incorporated. BBMMI/Sorgs Of Universal, 
Inc BM/First Priority Music BM op Music. 
ASCAP/Universal Music - MGD Songs. ASCAACG 
Alliance Music. ASCA/Hot Buber Milk Music Inc. 
ASCAP/Fsblishing Of Lana Moore, ASCAP). HLWBM, 
H100 39' POP 41 

I LOVE HER (Not Listed) RBH 91 
I LOVE U (Add Jan3 Music, ASCAP/Melody Queen 
Music, ASCAP/Music 4 Malaya, SESAC/Barkloud Music, 

BÑ gig 
CO Music, ASCHA(ing Floyd Music. ABA) 

FM IN MIAMI TRICK (Nu 80's Publishing. ASCAP) POP 
83 

IMMA PUT IT ON HER (The Crawford Legaacy Music 
Publishing. ASCAP /Janice Combs Publishing, BMVEMI 
April Music Inc , ASCAP /Grans Man Publishing, 
BMVMalik -Mekhi Music, BM'Vyyyamer- Tamerlane Pub- 
lishing Cap, BMVBasemenl Fun South, BMUNoivak 
South SESACjUelisa Curry Publishing, SESAC/Qwanell 
Publishing SELSAC/Ohmyeamn Publishing, SESACBut- 
taworld Publishing, SESAC/2 Dada Music Publishing. 
ASCAP E, HUVBM, RBH 52 

I'M ON A BOAT (Snuglar Entertainment ASCAP/Shebar 
Music. ASCAP/Boner Tek Music, ASCAPNnwersal 
Music -ZSongs BMI),HLWBM H10072 

I'M THE ASH UNR Publishing, ASCA/LII Jimel Music 
Publishing, 5MO POP 90 

rio YOURS (Goo Eyed, ASCAP) 0100 25; POP 30 
I NEED A GIRL (Naked Under My Clothes. 
ASCA/ChrYsalis Music Publish) ng ASCAP /Sorry /AN 
Tunes LLC, ASCAP/Stellar SonoLtd.. BMVEMI April 
Music Inc. ASCAP), HL RBH 

INFINITY 2808 (EMI Virgin, PRSL HL, POP 97 
INMORTAL (Sony /AN Discos ASCAP) LT 42 
I RUN TO YOU (Warner- Tamerlane Pub ishine Carp. 
BMVOWHaywood Music, BMVRADIOBULLETSPublish- ins BMI/Shaw Enufl Songs, SESAC/Multi-Songs Inc., 
SESAC /Sony /AN Tree Publishinrgg BMVTomdouglasmu- 
sic BMI) HLWBM, CS 14; H100 50 

R HAPPENS Jennifer Nettles Publishing ASCAPÆMI 
Blackwood Music, Inc., BMVDirkpit Music, BMI/Music 
Of Stage Three BMVBobby's Song And Savage, BMI), 
HL CS H10ó38 

I TOLD YOU SO (Sometimes You Win Music, ASCAP), 
WBM CS 2. H10034 POP 72 

I TRUST YOU RYA Publishing, ASCAP/Kerry Douglas 
Publishing, ASCAP) RBH 64 

R S AMERICA (Slanky Dank, BM( /Bug Music, Incorporat- 
ed, BMVSongs Of Windswept Pacific, BMVSLage .Three 

Songs HASSCC ASCAP/Brett James Cornelius Music, ASCAP 

IT'S 
YOURS 

(Pretty Girls And Big Love Songs, BMI) RBH 

IT WONT BE UKE THIS FOR LONG 1Cadaia Publishing, 
ASCAP /New Sea Gayle Music, ASCAPÆMI April Music 
Inc ASCAP/Songs Of Combustion Music, 
ASCAP/Music OtWindswept, ABA), HL, H100 68 

I WANT MY LIFE BACK (Sixteen Stars Music, BMVFrank 
Myers Music, BM oriPro Entedainment Group Inc. 
ASCAP /Grand & Gee Music Group LP ASCAP) OS 43 

JAI HOI (YOU ARE MY DESTINY) (K. M. Music Ltd.) 
H100 85; POP 64 

JESUS IS LOVE (Jobete Music, Inc ASCAPÆMI, 
ASCA RBH 96 

JUST DANCE (Certified Blueberry, BMVSonyy/AN Songs 
LLC, BMVByetall Productions Inc ASCAP/SOny /AN 
Tunes LLC ASCAP), HL H10017; POP 19 

JUST LIKE ME (March 9th Publishing ASCA/Sonos Of 
Flier Ltd.. ASCAP/2082 Music Publishing ASCAP/WB 
Music Corp., ASCAP/Cram Club Publishi ng BMVWam- 
er- Tamerlane Publishing Corp., BMI), WBM 6H 42 

EL KATCH (Twiins House Of Music, ASAAkennusic, 
ASCAP LT 11 

KISS A GIRL (Universal Tunes, SESACBonrqgs 01 Univer- 
sal, Inc BM1/Eden Valley Music SESAL/MaryRose 
Music 6MIRhird Ter Music LLO, BMI), HLWBM, CS 7; 
H100 57 

KISS ME THRU THE PHONE Jimipub BMVWarner- 
Tamerlane Publishing Corp BMVEMI Blackwood Music, 
Inc BMVDavid Siegel, BMVCroomstacular Music 
BM/Soul a Boy Tel fem Music, BMVTakin Care O(Busi- 
ness, BM/Element 9 Hip Hop, BMI), HI/WBM, H1007; 
POP S. RBH14 

KNOCK YOU DOWN (Dan aharáz Muzik SESAC/W.B.M. 
Music SESAC/Keáoke Music ASCAP/Universal Music 
Publishing, Inc., ASCAP RP Music Publishing 

SBaMVWarner- 
Tamerlane Publishing Corp. BMI/Super 

ASCAP/DalvidiM Ehrlich PCcASCAP/Please 
Gimme My Publishing Inc., BMVEMI Blackwood Music, 
Inc BMI HLWBM H10022; POP 45. RBH 11 

KNOW YOUR ENEMY (WB Music Corp., ASCAP/Green 
Daze ASCAP). WBM H10046, POP 57 KRISTY ARE YOU DOING OK7 (Underachiever Music, 
BMI) POP 56 

L 
LA LA LAND 

I For chart reprints call 646.654.4633 

BMUSony /AN Sons LLC BMI), HL, POP 93 
LA IA Not Liste LT 35 
LAST CHANCE (W'B usic Corn, ASCAP/Songs.In The 

Key DI B Flat, Inc, SESAC/NOoniime South, SESAC/EMI 
Combine Music, SESAC /Foray Music, Inc 
SESAC /Jaylen Adonis Music Publishing, SBSACC//Cenisl- 

tan 
Combs 

ÁB bushing. 
SESAC /AZlac Tracks, ASCAP), 

31 

LET R ROSI( (Lion Aire Publishing. BMVWamer- Tamer- 
lane Publishing Corp BMVI'oung Money Publishing 
Inc , BMVMoney Mack Music, ASCAP). ). % P0ú31 

LIVE YOUR UFE (Crown Club Publishing, BMVWarner- 
Tamerlane Publishing Corp BMVNOC Musc Publishing 
LLC, ASCAP/E O B. Music Publishing. ASCAP/Adorable 
Music Inc ASCAP/YOgafFlames Music, BMVJanice 
Combs Publishing. BMVEMI Music Publishing Ltd. 
PRS/EMI Blackwood Music. Inc.. BMI(. HLANBM, POP 

44 
LS PARADISE (Crosstown Uptown n Music. . 

Music Publishing America Inc., 
G M Music Corporation. M Sh Music usic 
Grau p BM1 gqMusi c.Incorporated, BMI) CS 49 

LUG A L fKiyavi . AP Song s Of Peer 
Ltd, ASC APT 41 

LLOO POR (Enrique Iglesias Music, ASCAPÆMI 
Music Inc., ASAPNecember Bueno. ASCAP). Hl, LT 

15 
LO INTENTAMOS (Nol Listed) LT 45 
LOST YOU ANYWAY (Franklin Road. BMVMusic 01 

St6aoe1Thhr 97 BMVBObby s Song Md Salvage, BMO CS 

LOVÈGAME IStetani Germanona h/a Lady GaGa 
BMVSon /AN Songs LLC BM6y louse ST GaGa Publish - 

inga, BMVGIoJoe Music Inc. BMLRedOrre Productions. 
BNI1 HL. H10081 POP 52 

LOVE) ROLLERCOASTERShawn Mims BYMVVSonyiATV 

LLC. ASCAI/ /Vina PanamaA SCAP''Hits nFroom Jewnnsiaican 

Publishing_ ASCCAPE HL. 11113H 92 
LOVE SEKMAGIC (Hinton Ave Music Publishing 

ASCA/EMI April Music SCAP/Cleoppaatra s Sons 
Music ASCAP /Faunlleroy 

Inc.. 
Music, ASCAP/Underdogs 

West Songs ASCAP /Almo Music Corp., ASCAP'fenn 
mangDuuness ASCAP/Universal Music . Z Tunes LLC 

LOVE STORY (Táÿ or Swift Mus 
POP 

BMVSony ÁÑ Tree 

Pubhshinq 8 II. HL. H100 18 POP 22 gI 
R fl Music. -rohw'ArtHou Entertain- 

ment 
en STRUCK us c. G 

Music 
ca nui 

ment LLC, 
Zanyar 

Chappell usic Scandinavia. 
POM/5ania Zanyar Publishing Designee. STINT), WBM. 

LOVE YOUR LOVE THE MOST (Sony /AN Tree Publish - 
in l BM n /AN Acuff Rose Music. BMI). HL. CS 27 

LUCKY (Goo Eyed. ASCAP/Cocomarie Music 
BMVWrunch lime Music. BMI) H100 59, POP 60 

111111111111111111 
MAD (Universal Music - Z Sao BMUFèn In The Ground 

Publishing, ASCA/Srinp/A unes LLC, ASCAP/EMI 
April Music Inc CAP/EMI Music Publishing Ltd 

Sun Songs, ASCAP), HL, H100 30-, POP 32: 
RBH 13 

MAGNIFICENT_- ),First N Gold Publishing, BMVSony /AN 
Sons LLC, HMUColione And Rock Pubishing 
AASLSCeAP/Wanw- Tamerlane Publishing Corp, BMVJohn 

ASCAP Sorggs BMWnivesal M is Zi 

BA/Gratitude Sky Music. ASCAP/WB Music 
SC 

ASCAP/When Words Collide Music ASCA/5ee No Evil 
Music ASCAP HLWBM H11ó 61 RBH 12 

MAKE fHI T SAY AYE (Young Juice Publishing, 
ASCAP/Radric Davis Music Group, ASCAP) RBH 34 

MAN OF THE HOUSE (Universal Music - MGB Songs, 
ASCAP //CEW Publishing, ASCAP/Castle Street Music, 
Inc., ASCAP/Bug Music. Incorporated. BMI), HLWBM, 
CS 29 

THE MAN WHO CANT BE MOVED (Music Of Stage 
Three. BMVAndrew Frampton Music BMISonic Graffiti. 
ASCAP/Universal Music - Z Songs. BMVEMI AAppril Music 
Inc. ASCAP/Stage Three Music Inc.. BMI, HLWBM. 
POP 91 

ME ARREPIENTO (Warner Chappell Music Spain SA. 
SGAE) LT 43 

MI PRIMERA VEZ (Vander. ASCAP/Edimusa. ASCAP) LT 

MI RECORRIDO (Not Listed) LT 50 
MOVE (IF YOU 'W ANNA) (Sony /AN Songs LLC, 

BMVTwo Works, ASCAPNiva Panama ASAMits From 
Jewmaican Publishing. ABA), HL POP 94 

MUST BE LOVE (Maly Music, BM(IJanice Combs Pub- 
lishing, BMVEMl Blackwood Music, Inc , BMVJustin 
Combs Publishing, ASCAP/EMI April Music Inc. 
ASCAP,Anya Nicoe Publlslling, ASCAP /Aion Clarke 
Rd i SESAC), HL RBH 94 

MY FLOW SO TIGHTIANT1- BREEZY) (Jump Smokers 
M Ar PP? 

MY LIFE WOULD SUCK WITHOUT YOU (Kasz Money 
f I sic, DM1/Wamer- 
lan n.,. II roll-atone AB, 
STINT Sun i, 0l Kuball Musa lirulishing America, Inc., 
BMOWBM 

Ó 

H1 0016; POP 8 
MY LOVE 

(2Ó022 

Music Publishing in ASCAP/WB Music 
Corp. ee Songs 
LC, 

B M gs, M BM), tJw 

NADA QUE ME RECUERDE All Not Usted) LT 32 
NASTY SONG (Head Hunter Publishinngg, BMI) RBH 68 
NEED U BAD ((rapppyy Puddy. ASAPNniversal Musc. Z 

Tunes LLC., ASCAPÆMIApril Music Inc., ASCAP/Cain- 
on s land Music Publishing, ASCABome Again Pub - 
lishing, ASAAlabon Recods. ASCAPM7estbury Music, 
ASCAP /Rovnet Music. ASCAP) RBH 44 

NEVER EVER (My Diet Stans Tomorrow, BMWniversal 
Music Publishing. SCAÆNis Lee Music, 
BMVEMI Blackwood 

Inc., 
Music, Inc., BMVEslher Dean Pub- 

lishing Desig9nee. BMVWamerTamerlane Publishing 
Corp., BMV1Mic Music, BMVYoung Jeezy Music Inc., 
BM cris Worldwide Publishing, Inc. ASCAP EM1 

WI Music Inc ASCAP). 011860M, H100 66: RBH 10 

NEVER GIVE YON UP (U moe Music, ASCAP/Universal 
Music Publishing Inc., ASCAP/Universal Tunes, 
SESAC/Songs In The Key 01 Charlie 0. SESAC), 
HLWBM, RBH 35 

NEXT TO YOU (Who G Mike Jones Music BMV2 Playas 
Publishing. BMVWamer- Tamerlane Publishi Corp. 
BM JonaBan Rotem Music, BMVSon /AN Songs (LT. 
BMI H100 86; POP 68; RBH 66 

NO GNMES (Pop Style Music Publishing, ASCA/D Kelly. 
PRS/EM April Music Inc , ASCAP). HL, RBH 60 

NO ME DEJES DE AMAR (Jam Entertainment, Inc., BMI) 
LT 47 

NO ME DOY POR VENCIDO (FOnsi Music Publishing 
ASCAP/Sony/AN Discos. ASCAP/Maximo Aguirre, BMI) 

NOT ANYMORE (Universal Music - Z Songs BMVPen In 
The Ground Publishing, ASCABei Maw Music. BMI). 
H M RBH 46 

NQ MEANT TO BE (Hamer- Tamerlane Publishing Corp., 
BMVTobor Songs BMVTeam Toque Publishing, 
SO SOniry Publishing. SOCAWM April Fool Pub- 
lishing, Suushinle Terrace Music, BMVAaHouse 
Entertainment LLC, ASCAP./Bug Music. Incorporated, 
BMI , WBM, H100 leeves 01 

NUN. NGA Gnensleeves Publishing LTD ellcamseca 
I) Rhia1,10MVThe Royalty Netvrork, BMLMeliram, 

OJOS QUE NO VEN (Alexis Y lido Music Publishing, 
ASCAP /Sony /AN Tunes LLC ASCAP/EMI Blackwood 
Music, Inc BMVgte Waft Music Publishing, BMI) LT 23 

ONE IN EVERY CROWD (Plwiin Ground Music 
BMVCppyright ControVVMMusic Of RPM. ASAP /Category 
5 Music ASCAP CS8,H10058 

ON THE OCEAN John Riff Music, BMI ABH 27 
EL 0Th (Muant Music Publishing, SESAC) LT 14 
OUT LAST NIGHT 

a(gSeony 

/AN Melene, ASCAPAslandsoul 

Cornelius MuAs ASCAP), HL HL LS 9 
ASCAP/Brett 

00 
James 

OVERTIME (Guile Publication, BMINottino Dale Songs 
Inc.. ASCAP/Noka luternahianal Music ASCAP/Sony/AN 
Harmony, ASCAP/NdappEPub Music, BMVllniversal 
Music -Z Songs. BMVYHP Music Publishing. 
BMVWarner- Tamerlane Publishing Corp BMi. 
HL/WBM, RBH 81 

PARANOID Please Gimme My WVbblishin Inc. BMVEMI 

Baby BooydP btishrrg.ÄSCANGel Ya Frog O Rlblishirg, 
BMVAbove The Line, BMO, HL. POP 65 

PARA UN POCO (EMI April Music Inc., ASCAP/Hecho A 
ri r,pp ' CAP Aliavox Music BMINVarner 

nn i i ni vow 

PART OF THE LIST - Unversal Music - Z Songs. BMVTèn 
In 1 mneq0, ASCAP/Chuck HarmeY s 

Hu CAP/Snauss Co 
` 

,Inc ASCAP/EMI 
RHAS 

PEOPLE ARE CRAZY ìfblib 

PLEASE DON'T LEAVE ME i` nishin 
BM. EMI ll Bh i -m AB 

STIWKokil ' uq Amei 'SCAP), 
HL Ht On 

PLENTY MONEY W Riblisi"gy BMVWarner- 
Ta - »MI/Young Drumm 
AS , . :CAP), WBM. RBH 62 

THE POINT OF IT ALL , L M, April Music Inc.. ASCAP). 

HL RBH 49 
POKER FACE (Stelani Gennanonu" pph/a Lady GaGa. 

BMVSonyAN Songs LLC BMVHouse Ot GaGa Publish 

HL, H10Ó 
Music 

24 POPNM21 RBH 134 

Productions 

POR IJN SEGUNDO (Premium Latin Publishing, ASCAP) 

PRETTY WINGS -' Ami Music ASCAP/EMI April 
;n A Tunes e1 LC. 

' \s/Cy 
l, 

LAP). HL H1000 89, RBH 22 
PROM QUEEN g Money Publishing Inc. BMLNdarn- 

Corp BMVDrewski baby Music, 
cA Mania Music BMVSongs Of Universal, Inc 

BMVEMI April Music Inc.. ASCAP/Strauss Co Inc 
(vicar 'rinr 414r, M r,- RI r h r OTTAPC.. npis 

OUE TENGO CUE HACER 
OUE TE DUERIA 
OUIEREME MAS '. 
OUIERO SER 

RED LIGHT 

at Musc 1Lbus 
ASCAP CS 41 

REO. WHITE. & PINK -SLIP BLUES Harlan Hn +' ̂ I 
n Stephen Jones Music 

CS 46 
RIGHT ROUND ass, BMVMail On Sunda, 

ries LLC. ASAP //K1(pprokr 

kl - SCA/J. Frans Pubfiisti 
A , ling Group West ASCAI- ,tick 
Cori A ..sont Music SCAP/Roc Cot 

Publishing. fammnem 
Inc. 

LLC, ASCAPBrunois 
Music ASr . grade Independent Music 
L P/Mus JNind Rt ASCAP/Burning Music 
LTD.. PRS/Mal Musc, PWestbu Music. 
PRS/ROyynneet Music, ASCAP(. HL/WBM, H100 6. LT 37, 
POP 3 ROH 79 

ROCKIN' THAT THING (Sprigs Of Peer Ltd 

ASCAP/March 9th Publishing. ASAP/2082 Music Pub- 
lishing ASCAP/WB Music Corp.. 
Music Publishing Inc . ASCAP/20.N.6. ASCH /OSS 
Creations, ASCAP), HiJWBM H100 1 POP 76, RBH 4 

ROCK A ROLL (Bayside High Music. ASCAP) POP 85 
RUNAWAY Hale And Purchase Music, ASCABockapep 

Music. ASL;AMouse Ot Stylesonic Music. ASCAPAdd 
In The Komer, ASCAI, WBM, CS 34 

SAILING (Pop 'n" Roll ASCAP RBH 72 

SAY HEY II LOVE YOU) (Not Listed) POP 99 
SECOND CHANCE (Driven By Music, BM/EMI Black- 

wood BMI/Two Of E,ueing,,Mu i 

ASCAP/WO Music Corp., ABA), HL/W'BM SHI00 r 

POP 17 

SEX ON FIRE (Martha Street Music. ASCAP/Songs 01 

Combustion Music, ASCAP/Music 01 Windswept. 
ASHÆollowill Music. ASCA/McFearless Music 
BMI/Bug Music Incorporated. BMVCoffee. Tea or Me 
Publishing, BMI ) POP 75 

SHE GOT HER WM (Universal Music - Z Songs 
BMI/Pen In The Ground Publishing ASCAP/Buller Beats, 
ASCA/Debrandon Ink, ASAP/J Bracco ASCHÆMI 

il Music Inc., ASCAP/Sweet Summer Night ASCAP), 
BM RBH 16 

SHË'S COUNTRY (¡SoulRide Music BMVBPJ, BM1u/Cack- 

alacki Twang BMURenT 49 Music, BMI) CS 1 H100 29 
SHOOTING STAR (Kegutive Board Music Group, BMI/ñt- 

bull's Legacy Publishing, BMWMPG, SESAC/Lion Aire 
Publish/ne 

Ne 

BMLMlamer-- iameerWlane Publishing Corp., 

SHOW ME WHAT l'M LOOKING FOR (PM8arratone AB. 

ST1MAtball Music Publishing America Inc. 
AS /Morba Music ASCAP) H100 80 POP 67 

SIDEWAYS (Sorti /AN Tree Publishi5,BMVBeaveriinr 
Tunes BMVBig While Tracks. ASCAP/Sony/AN Cross 
Keys Music Publishing ASCAP/Creature Sounds Pub - 
lishing,ASCAP), HL CS 10 H100 52 

SINCE YOU BROOGNT R UP (Warner - Tamerlane Pub- 
lishing Corn.. BMIEldorono Music Publishing, BMVCaI 
IV Songgs, ASCAP/Slupid Boy Music, ASCAP 
Music Pubhshing, Inc ASCAI'/Macirhyco Music 
ASCAPI. HL/WHM, CS 56 

SINGLE LADIES (PUT A RING ON T) (B -Day Publish - 
ing, ASACPÆMI April Music Inc . ASCAP Of Feee 

Ltd. ASCAP/March 91h Publishing, ASCAP Music 
Publishing, ASCAP/WB Music Caapp AS /$Iy/AN 
Tunes LLC ASA/Suppaa Wuga, BMI(. HLWBM POP 38 

SIN TI...SIN MI (Sony /AN Discos A C. lb 
SISSY'S SONG (EMT Appril Music Inc., ASCAP/Tri- Angels 

Music ASCAP HL CS 12 H100 71 

SIX -FOOT TEDBYBÈAR (Loremorna Music BMVHarbin- 
ism corn SESACAIsaYmane Music. SESAC) CS 60 

SÁOW(SMUSIC Rock Publishing 
eNelsen, BMI) RBA 

SMALL TOWN f (West Moraine Music _ASCAP/Welk 
Music ASCA/Lichelle Music Company ASCAP/WB 
Music Corp, ASCAP/Universal Music --Z Songs, 
BM est nay St. Music BMV2820 Music LLC, 
BM Iwedoiz Musc BMI), HLWBM CS 30 

SMOKE A LITTLE SMOKE (Sorry /AN Tree Publishing, 
BM Sinnerlina BMLMlammaw'sCornbreadMusic. V 

Wpm Box Poetry Publishinngg BMI), 57 
SDBFAU(Soulchild. Music Pub- 

lishing, Inc, Icc. 
ASCAP) 

Kara Sole ASCAP/EMI April 
MUER I Ec. ASCH) od 

Music, 
sic R15 

SOBER (EMI Blackwood Music, Inc n. BMU Inside 
Muhk. M. Music SESAC 
Inczik Cued, B75MuVI'aslinaTMru 

iicMPuubÌ shiingglnnc..,g 

Music. 

AS '/David M Ehrlich, Esq., IC., ASAP), HLWBM, 
H100 28; POP 24 

SO GOOD (Songs Of Puer BMI/ arch 901 Publishing, 
ASCAP/2082 Music Publishing ASCAP/WB Music 
Co ASCAP/Universal Music Publishing, 

CAABMDAl6 
ASCA/OSS Creations, ASCAP). 

SOLITARY MINION' ¡Tiltawhiri Music BMVCamival 
Music Group, BMI) CS 42 

EL SONIDITÓ Edisann- Edimexa Latino) LT 34 
SOULMATE (EMI Blackwood Music, Inc., BM), HL, MOO 

100; POP 
SOUNDS LIKE UFE TO ME (EMI April Music Inc. 

ASCAPATBsburg Landing Songs, ASCAP/ amer- tamer- 
lane Publishing MVlmmdalee Music, 

MVVpp Dapphit Music 
Corp, 

BMh, HL/WBM, CS 28 
SPDTUGHT (Super Sayan Publishing, BMVUniversal 

Music - Z Songs, BM/Sony/ATV Tunes LLC ASCAP/EMI 
April Music Inc.. ASCAP/EMI Music Publishing Ltd., 
PRS/Stellar Sun Songs ASCAP/EMI Blackwood Music, 
Inc., BMVYoung Jeezy Music Inc., BM), HLWBM. RDA 
40 

STANKY LEI,Gx (Polar Hit, ASA/MWN Music Group, 
ASCAP) H10069; POP 70; RBH 21 

STAY (Hamilton And Lynn Publishingg_ASCANniversal 
Music - Z Tunes LLC. ASCAP),HL/WBM, POP 98 

STOOMD Sheet Ceoifed Publishing. BMWayloven Pub - 
lishirrpp BA/Trap House Publishing BMI(RBH 82 

STRNNGE (Warner Tamerlane Publishing Cap_ 
BMVBo AC l Baby BMVThis Is Hit. nc , ASCA/fro y 
D Songs ASCAP/Sweet Summer Music, 
ASCAP /Crosstown Uptown Music ASCAP/Major Bob 
Music Inc ASCAP) WBM CS20 

SUGAR (E -Class BMVMail On Su Music, 
ASCAP/Sony/AN Songs LLC, BM oopp Duali Publish - 
i BeV t 4 Publishing, Pub- 
lishing, ASCAP/G7_2538 Publishing, ASAP), HL, H100 
5. POP 9 

SUMMER NIGHTS /AN Cross Keys Music Pub - 
öI ASCAP/Stage Three Songs. ASCABreE James 
,or-. lus Music ASCAPiSiage Three Music Inc.. 

Go to www.billboard.biz for 

BMVCrosstown Uptown Music, ASCA/KOball Music 
Publishing America, Inc ASCAP) HL. CS 53 

SWAG SURFIN' Publishing Designee, ABA) RBH 30 
THE SWEETEST LOVE (I Like Em Thicke Music, ASCAP) 

RBA 47 

TAKE ME ON THE FLOOR (Gad Songs. ASAP/Cherry 
Lane, ASCA,2iedela Music. ASAP//Ercaiibur Produc- 
tions ARAEMI Australia Pry_ Ltd., APRA), CLMML, 
POP 

TAKE OFF (Taylor My Hart Publishing, ASCAP/WB Music 
Corp, AS APAeland Austin Publishing Designee, 
BMVCIose Range Publishingm. BMV'Grand Hustle Beat. 
BMI WBM, R81-176 

TEA TacoMusic. SA.de CVILT21 
TE PRESUMO (Maximo Aguirre. BMVLGA Music Pub - 

lishing, BMI) LT 3 um NOT MY NAME WB Music Corp.. ASCAPPlay- 
writer Music, PRS 'S,-.. Tunes LLC 

ASCAP/Sony/ATV M - PRS) HLWBM, H100 56. 
POP 36 

THEN (House Of Sea L CAPBig Loud 

Bucks. BMLTappeerroon Music Of 

Windswept ASCAP t , .isoon Music, 
P H{ -'t ASCAP). CS 6 

(Tom's 
s 

THERE GOES MY BABY (Tom's Kid Music. 
BMI/Sony/AN Songs LLC. BMVFAZE 2 Music. 
BMVSouthern Country Boy. ASCAPBoobie & DJ Songs. 

BMVWaener- Tamerlane Publishing Corp. BMUCWrence 
n. oSCAP May Twelfth BMI(. HLWBM. H100 98. 

THIS TOWN 510 Man Time Music, Inc ASCAPMve 
'.I1 t AP 3.1,0 Music, ASCAP'Songs 01 

a6 

TOGETHER I C. ASCAP/EMI April 
c Publishin q 

BMV45ih & 3rd Music Pub - 

9MII HL, RBH 95 
TO.N.Y r Love Emporium BMVEMI Blackwood 

Muss r, BML/Plantlile Experience Music, ASCAP/God 
Given Music, BMI/Chrysalis Songs BMLÆMI April Music 
Inc., ASCAP/Solange MW Publishing. ASCAP(, HL. RBH 

87 
TRICK'S (By Way Of 2118 Publishing. LLC. ASCAPI RBH 

65 
TRUST (She Wrote It, ASCAP/Universal Music - MOB 

Songs, ASCAP /China While Productions Inc.. BMI(, 
HUWBM. RBH 57 

TU NO ERES RA MI ti.°+. i i'. u1 0n110 
Music LTDA. BMW/' 

TURNIN ME ON (F4 

Universal, Inc B LKu a.:, 
Music Publishing, Inc ASCHIsnn, 
BMVYoung Money Pualishing Inc Fit' ' 27, RBH 

TURN MY SWAG ON (Sou/, n Music 
BMVCroornstacular Music.. ' 9 Hip Hop, 

BMb/Takin Care 01 Busines. r,,e Music. 
BMVNZtural Basler Music F' nid Music. 
Inc_ BMO, HL. H100 19 PO, 

U 
EL ULTIMO BESO ,h' I 

UNA Y OTRA VEZ tuts ,T 35 

USE SOMEBODY eild Street Music ASCA/Songs 
a/ 5AP M is c Of Windswept, 

-r''arless Music 
BMI'.. ,rtee. Tea or Me 
P. 

VOY A DEJARTE 

WAKING UP IN VEGAS - 
. . is' c,g i>~. ì71M1. 

WALKIN' ON THE MOON .'102 Music Publishing, 
ASCAP/DaMystlo Music. 

BMI ,> LLC, BMVPlease Gimme My Pub - 
hr ; '.' Blackwood Music, Inc.. BMI). 

WALK THAT WALK Ilorrough Music Publishing Compa- 

WANTED t Music, BMVEMI Blackwood 
t,' ib Publishing. BM/Matzoh -Ball 

r Art's Sake Music ASCAP/Bug- 
ii House Entertainment LLC, ASCAPEug 
'pirated, MI(, HL. POP 88 

WANT IT. NEED IT Ifnsl N' Gold Publishing. BMUWam- 
i 1, uuil,i lung Corp , BMLJonathan Bolen, 

Music, BM:. " de Independent Music 
BM1SonoA`, J LC.BMVM,sterJohnson'sJams 
Music, BMI rc. -7, BM. ROH 90 

WELCOME TO THE WORLD (Lion Aire Publishing. 
BMVWanler- Tamerlane Publishing Corp MW( Factor 
Music, BMVJ Kasha Publishing ASCAP/Sony /AN 
Songs LLC, BMV4 Blunts Lit Al Once Publishing. 
ASCAP , HLANBM, H100 60: POP 34 

WE MADE YOU (Shroom Shady Music, BMLÆB Music 
CoASCAP/Ain't Nothing Going On But F ""n, 
ASCAPBat Future Music M arner- Tamerlane Pub- 

lishing Corp, BMVAIien Status Music BMI1PSalm 144.1 

Music, BM/Songs Of So Fab Music, BMVEMI Aonl 
Music Inc.. ASCAP/Swell Sounds Music. ASCAP/Seldak 

' M ASCAP/Melody Delete Music. ASCAP(, HLMBM, 
,OP 21 

WETTER 'Hylng High Music ASCAP/The Legendary 
ASCAP Isthebridge. ASCH ) RBA 56 

WHATEVER IT IS tv. :'i Music, BMIAP' Dub 
3MI) CS 11. H100 43 

WHATEVER YOU LIKE Club Publishinrgg, 

iliShe Corp BMVJimipub, 
tItunc, ASCAP/EM Blackwood 
1: WBM, POP 50 

WHAT I'M FOR .fire3 Music, ASCAP/Wounded Sky 
Music, ASC in Rock Music. ASCAACG 
Alliance Mir AP CS 47 

WHAT WOULD YOU SAY Cool Vibe Publishing, 
BMVButterhr. '' BMI 43 

WHERE l'M FROM SMI A((((aaaackwood Music. Inc., 
BMVPatrick Songs. ASCAP),HLWWBM. 
CS 15 HIOO 

WHERE THE PARTY IS Wood Productions, 
ASCAP) RBH 

WHO'S REAL 1Jaewou s Publishing, ASAP /Justin 
Combs Publishing ASCAP/EMI April Music Inc. 
ASCAAJaIu levy. 

Publishing, 
Beat, SESAC/Universal 

Tunes, SESAC/So as 01 Universal Inc., SESAC/Soul 
Bliss Music. ASAP /Young Juice Publishing. ASCAP). 
HL/WBM, RBH 97 

WILD AT HEART (Melusic Inc . ASCAP/Primary Wave 
Emblem, ASCAP/Year Of The pop Music, ASAlarth 
Buddha ASCHÆruFru Music. BMI) CS 25 

THE WIND BLOWS (Smells Like Phyr Ed, ASCANni- 

6 
rsal Music Publishing, Inc.. ASAP), HLWBM, POP 

WOMANIZER (Outsyytltleer Entertainment Music Publishing, 
SESAC/GamelyrneMusic Publishing Group 
ASCAP4lnwersal Music Publishing, Inc _ ASCAP(. 
HLWBM POP 47 

Y 
YA ES MUY TARDE RCP PubIc,I.,.: A' >._AF.. ui 
YO NO SE MANANÁ Not Listed) 7.11 
YOU BELONG WITH ME (Son5iAT'v Tide Publishing, 

BMVTaY for Swill Music, BMWorl rig Shed Music 
SESACy/Barbara Orbison World Publishing, SESACACG. 
BMI , HL CS 18: H100 87 

YOU CNI GET 
TpIT 

ALL (Shaniah C one Music, 

ASCAP/Slide That Music 
Inc. 

CAP/Wamer -Tamerl nneusic 

Publishing Corp BMVBoobie & DJ Songs. 
BMVSony /ATV Songs LLC, BMVECAF Music BM/Pen- 
man Music BMWmdisc Music Inc., BMp, HLWBM, 
H100 70 POP 74, RBH 43 

YOU COMPLETE ME She Wrote It, ASCAP/Universal 
Music - Z Turns LLC.. ASCAÆeemstro Music. ABA), 
HLWBM. 

YOU FOUND 
RBH 

ME 
25 

(Little Bike Music. ASCAP/Lincoln & 

011ie Music ASCAP/EMI April Music Inc. ASCH /Aaron 
Edwards Publishing, ASAP HL, H10020. POP 16 

YOUR BODY (Slique Whoa tic, BMI/Tailor Made 
Musil. ASCAP-, trees Flava Music ASCAP) RBH 77 
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CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 

MAR ICE PLAC 
For ad placement in print and online call Jeff Serrette 800- 223 -7524 /iserrette(Mbillboard.com 

Call Benjamin Alcoff - Help wanted advertisment postings in print and online 646 -654 -5416 /Ben.Alcoff(&nielsen.com 

FOR SALE 

FOR SALE 
ENTIRE CONTENTS of a RARE VINTAGE 

PENNY ARCADE COLLECTION 

After many years of amassing one 

of the country's RAREST vintage 
ARCADE collections, 

a NATIONALLY RECOGNIZED 

private collector has decided to 

disperse with his TREASURES. 
DON'T MISS this RARE opportunity 
to acquire these highly sought after 
machines, dating from the 1890's to ri 
the early 1920's! Call Jim Grimwade, 
cell phone #(616) 450 -0967. 

Email JGrimwade@aol.com 

www.flickr.com/photoskare_penny_arcade 

MUSIC 
MERCHANDISE 

BUY DIRECT AND SAVE! 
While other people are raising their prices, we 

are slashing ours. CD's. LP's, Books, Cassettes 

as low as 50 cents. Your choice from the most 

extensive listings available. 

For free catalog call (609) 890 -6000. 
Fax (609) 890 -0247 or write 

Scorpio Music, Inc. 
P.O.Box A Trenton. N.J. 08691 -0020 

email: scorpiomus@aol.com 

MASTERING 
tangerineMASTERING.com 

Grammy winning CD mastering 

REISSUES & RESTORATION 

201 -865 -1000 

SOMETHING TERRIBLE HAPPENS WHEN YOU DON'T ADVERTISE ... 

flTHINíi! 
BE CREATIVE KNOW YOUR OPTIONS 

ADVERTISE WISELY 

Billboard JEFF SERRETTE SENIOR ACCOUNT MANAGER 

PHONE: 646-654-4697/800-223-7524/FAX: 646 -654 -8066 EMAIL: JSERRETTE'. BILLBOARD.COM 

(Advice) 
HOW DO YOU MAKE YOUR CLASSIFIED AD PAY? 
By running it consistently- consecutive weeks -for impact!! Rarely does 

a prospective customer reply to an ad the very first time it appears. When' 

that customer is ready to buy. Remember, the very week he or she is ready 

your advertisement should be in POSITION. 

Stay ALIVE and SATISFIED with an 
ACTIVE CLASSIFIED!! 

TOLL FREE 800 -233 -7524 or 646- 654 -4697 

64 I BILLBOARD MAY 16, 2009 

NOTICES/ 
ANNOUNCEMENTS 

MIKESLAPPEY.COM 
FOR CD'S & DVDS 

"A SINGER WITH A GREAT 
VOICE AND SPARKLING 

PERSONALITY" 
DAILY VARIETY 

FOR CONCERT INQUIRES 
310- 456 -4445 

DON'T 
MISS AN 

ISSUE 

o Order Back Issues 
Online, Go To: 

billboard.com /backissues 

CALL US TODAY AND ASK le 

ABOUT THE 

BILLBOARD CLASSIFIEDS 

INTRODUCTORY OFFER FOR 

NEW ADVERTISERS! 

1- 800 -223 -7524 or 

jserrette(dbillboard.com 

REAL ESTATE 

ONE OFA KIND, DREAMOFAUi ! 
14tautiful private mountain estate. 40 acres of pinion -juniper forest a feet elevun,r,. 

minutes from Telluride, Colorado. 20 minutes from the Montrose Regional airport. 
Beautiful sunrises and sunsets, filled with wildlife. Comfortable 3700 square foot home, 
with heated 1500 square foot garage. Master suite, 3 additional bedrooms, 4 bath- 
rooms, 2 offices, storage rooms, mud room, 2 great rooms, 2 dining rooms, beautiful 
kitchen, large stone wrapped wood -burning fireplace, and sheltered decks with incredi- 
ble sweeping views of surrounding mountains. Radiant in -floor heat throughout. Room to 
rejuvenate and grow! Proof of cash, proof of credit, proof of income required. $925,000. 
Call 970 -985 -3342 

MAKE MONEY WHILE YOU SLEEP! 

A PARTNER THAT DOES NOT TALK BACK! 

Brand New 24 HOUR SELF STORAGE 

FACILITY. One hour from Telluride, Colorado. 
Near the regional airport of Montrose. This is 

a fully paved and landscaped property with 

three buildings and 46 rental units. 

Completed in January 2009. Proof of cash. 

Proof of income. Proof of credit required. 

Purchase price $665,000. For more infor- 

mation call 970 -985 -3342. 

PROMO & MARKETING 

Websites and 
Online Marketing 
Building powerful online marketing 

programs for the entertainment industry, 
we generate widespread awareness and 

excitement in what you have to offer. 
Founded by multi -platinum recording artist Jim Brickman. 

DIRECT 

Websites Online Stores Fulfillment Viral Marketing 
Promotions Social Networking Email Marketing 

Michael Brickman 
201 -675 -4396 michael@brickhousedirect.com 

www.brickhousedirect.com 
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Send submissions to: exec a billboard.com 

RECORD COMPANIES: Warner Music Group in New York 
appoints Ron Wilcox to the newly created position of exec- 
utive counsel, business affairs, strategic and digital initia- 
tives. He was executive VP /chief business and legal affairs 
officer at Sony BMG Music Entertainment. 

DuBose Music Group, a division of DuBose Entertain- 
ment, names hip -hop artist MC Lyte executive VP. She will 
continue to rap, and DMG will release her forthcoming album 
later this year. 

EMI Music U.K. & Ireland names Andria Vidler president. She 

was chief marketing officer at Bauer Media, home to such 
publications as C, Kerrang and Mojo, as well as numerous 
radio stations and TV channels. 

Island DefJam Music Group promotes Gabriela Schwartz 
to senior director of marketing. She was director. 

EMI Music in London appoints Jenny Bryant global pres- 
ident of human resources, effective June 29. She currently 
serves as interim group human resources director at the in- 

ternational mobile telecommunications company Vodafone. 

PUBLISHING: The board of directors at the Harry Fox Agency 
voted to extend the contract of the company's president /CEO, 

Gary Churgin. He will lead HFA through 2011. 

TOURING: The Roxy Theater in Los Angeles names Ed 

Levy GM. He was operations manager at the Viper Room 
in Los Angeles. 

RELATED FIELDS: Thompson Entertainment Group 
promotes Jeffrey Kurtis to director of marketing. He was 
marketing assistant. 

-Edited by Mitchell Peters 

WOR (S 

GOSPEL MUSIC ASSNS DOVE AWARDS 
The 40th annual Gospel Music Assn. Dove Awards, held April 23 at the Grand 
Ole Opry in Nashville, recognized achievements in all genres of Christian and 
gospel music. Nashville veteran Steven Curtis Chapman, newcomer Brandon 
Heath and Casting Crowns topped the list of acts taking home honors. In addi- 
tion to the Doves, the association's annual GMA Music Week brought together 
the Christian and gospel music community for a week of programming and 
events, includ ng an indie artist showcase with producer Tom Jackson and the 
Christian mus c band Rush of Fools, a songwriter showcase hosted by Natalie 
Grant and Ma:thew West, and a GMA community gathering and artist sympo- 
sium. PHOTOS: COURTESY OF AARON CRISPER (except where noted) 

OVaughan Penn (left) and Chynna Phillips (right) presented awards at the 
Doves ceremony and dropped by Provident Label Group's post -show 

reception. Michael W. Smith picked up two Doves for inspirational song of 
the year, "A New Hallelujah," and praise and worship album of the year, "A 
New Hallelujah." 

©The 
members of rock band Third Day chat with Keith Urban -who recently 

cut the group's hit song "Call My Name"- before the Nashville4Africa benefit 
at the Schermerhorn Symphony Center in Nashville. Proceeds from the benefit 
will support the building of two schools and fund additional educational efforts 
in Africa. From left: Third Day guitarist Mark Lee, bassist Tai Anderson. lead 
vocalist Mac Powell and drummer David Carr with Urban. F..oÏo COURTESY OF RICK 

DIAMOND /GETTY IMAGES 

©From 
left: Provident Music Group president /CEO Terry Hemmings; Brandon 

Heath, male vocalist of the year who also won the song of the year Dove 
Award for "Give Me Your Eyes"; actor Billy Baldwin; and Casting Crowns lead 
vocalist Mark Hall, whose band picked up its fifth consecutive honor as group of 
the year. 

0 An all -star panel closed GMA Music Week with a special artist symposium. 
From left: Universal Christian Music Group director of sales Jay Schield; 

Amy Grant; Take 6's Dr. Cedric Dent; Stryper's Michael Sweet, who is also the 
lead vocalist for Boston; 3 Doors Down's Brad Arnold; Diamond Rio's Marty 
Roe; Billboard contributor /panel moderator Deborah Evans Price: Jars of Clay's 
Dan Haseltine; P.O.D.'s Traa Daniels: Stephen Petree: Backstreet Boys' Brian 
Littrell: GMA president John Styll; and GMA VP of events and programming 
Joy Fletcher. 

MATT SORUM ALIGNS WITH FREEDOM CHILDREN 
A chance meeting with a former child of war at the recent Stu- 

art House Benefit in Los Angeles opened Velvet Revolver drum- 
mer Matt Sorum's eyes to the increasing number of displaced 
and orphaned children from the Iraq War. 

During the March event, Sorum, an ambassador for Stuart 
House, which helps rehabilitate rape victims, was approached 
by Freedom Children president Gianna Rossti, who escaped 

from Iraq at the age of 16. Rossti s story inspired Sorum to 
lend his help to the nonprofit's efforts to assist child victims 
of war -torn regions around the world. 

"With a lot of the stuff going on, there are a lot of orphan 
and displaced children," Sorum says. "Sometimes the parents 
will either get arrested, executed or all kinds of things. There 
are children on the streets who are homeless." 

Freedom Children, the sister organization of the nonprofit 
lobbyist Alliance Hollywood, will set its sights on helping 
young casualties of war in all nations, but its current target is 

the Middle East. The focus right now is Iraq, because of the 
war happening there and in Afghanistan," Sorum says. "But 
it's going to be pretty diverse eventually." 

To help bring awareness to Freedom Children, Sorum 
reached out to friends like Rick Rubin, Cindy Crawford and 
Slash to attend a recent launch party for the organization in 
Los Angeles. "I've spent the last couple of weeks e- mailing 
people," he said prior to the April 26 event, which asked atten- 
dees for a $100 donation. "We're going to take the money and 
try to build a plan and three months down the line try to do 

something bigger." -Mitchell Peters 

19 Entertainment founder and creator of the 
"American Idol" franchise Simon Fuller poses 
with the winning idols from each season. 
From left: Fantasia Barrino, Taylor Hicks, 
Carrie Underwood. Fuller, JordiialSparks, 
Kelly Clarkson, David Cook and Ruben 
Stoddard. P.'c o CC.. :ROES,' C= G.RTH v I,GHAN 
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EMI Music Publishing held AR6s Angeles restaurant XIV to cele- 
brate ASCAP's Pop Music A m left: EMI Music Publishing chairman /CEO 
Roger Faxon. singer /songwriter Brandy, EMI Music Publishing president of West 
C0,14 cr.','cive Big Jon Platt and EMI Music Publishing U.K. president Guy Moot. 

The -Music,WaDlishers:A View Flldm the Toplanel featured. tòm feR:- 
EMI Music Pùblishing chairman /CEO Roger Fax Warner Music Group 
chairman /CEO David H. Johnson, Paramount Allegra Music chairman/ 
pana moderato; Irwin Robinson. Sony /ATV Music Publishing 
chainnanASO Martin Bandier and Universal Mtiaseublishing Group 
chairman /CEO David Renzer. ' .s O: COURTESY OF RICK MILLER 

A S CA P POP IVI U S IC A\A/A R D S AND ` I Cl. R E A'17 1_ IVI U S IC' EXPO 
Stargate's 
Mikkel Eriksen 
(left) and Tor 
Hermansen. 

ASCAP held its 26th annual Pop Music Awards and Fourth annual "I Create Music" ASCAP 
Expo April 23 -25 at the Renaissance Hollywood Hotel in LAS Angeles. The ASCAP 

Pop Music Awards, held April 22, honored the songwr ters and publishers of kp 

ASCAP's most -performed pop songs of 2008. Special awards were presented to 
Heart members Ann and Nancy Wilson, who were honored with the 
Founders Award; Wyclef Jean, who received the Creative Voice Award; 
and Santigold, who received the Vanguard Award. Stargate's Mikkel 
Eriksen and Tor Hermansen were named songwriters of the year; "Bleed- 

ing Love," written by Jesse McCartney and Ryan Tedder, re- 
ceived the song of the year prize; and publisher of the year hon- 
ors went to EMI Music Publishing and Sony /ATV Music Publishing, 

which tied with 20 award -winning sons s each. 

The "I Create Music" Expo featured an interview with Jeff 
Lynne, who was presented with ASCAP's Golden Note Award in 

recognition of his outstanding contributions to music; a Q &A 
with Heart's Wilson sisters; and panels and sessions featuring 

top names in music, in addition to "how to" panels, workshops, 
song critiquing, networking events, product displays and performances. 
PHOTOS: COURTESY OF LESTER COHEN/WIREIMAGE.COM (except where noted) 

, 
A9C/1Fi . ASCAP ASCAP 

I . u, lot t. \sGU ` CEO John LoFrumento and president /chairman Pau 
/yilli-ms. Nancy ,lad Ann Wilson and Alice in Chains' Jerry Cantrell. - 

INGRAM'S `BIG DREAMS' 
Jack Ingram, the Academy of Country Music's top new 
male performer in 2008, has "Big Dreams and High 
Hopes" for his next album, which he says he's "real 
close" to completing for a late August release. 

Ingram tells Track that the album -his follow -up to 
2007's "This Is It " -is "basically done" but there's still 

"a little bit of work to be 
done, a few songs I'd still 
like to record. For me as an 

artist, it's not done till 
there's a due date." 

Even in its unfinished 
state, the album is cer- 
tainly off to a good start. 
Its first single, "That's a 

Man," which Ingram re- 
corded "during the heat of 
the election," reached No. 

18 on Billboard's Hot 
Country Songs chart, 
while its successor, "Bare- 
foot and Crazy," is climb- 
ing the chart. 

Ingram is working with 
several producers on the project, including Radney 
Foster and Jeremy Stover, and he helmed a few tracks 
himself. He's also co- writing the bulk of the material, 
though other songwriters' contributions include Ellis 
Paul's "The World Ain't Slowing Down." 

"There's a lot of commitment on the album -to your 
dreams, to relationships," Ingram says. "And if you're 
going to commit to having a good time, it's important 
to do that right, too, so that's in there as well." 

CpO 

Jesse McCartney 
performs at the 

Pop Music Awards. 
PHOTO- COURTESY OF 

JEFFREY MAYER.' 

WIREIMAGE.COM 
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OneRepublic's Ryan Tedder composer Sean Cibry twnter /musiciariptccltcel Wyclef Jean 
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Making the Connection 
Between Brands & Bands! 

pin Billboard and Adweek to explore how 

the worlds of music and advertising are 

intertwined, and examine how big brands, 

advertising agencies, artists and music supervisors 

are benefiting from working together. 

KEYNOTE Q &A WITH 
PHARRELL WILLIAMS 
Pharrell will discuss how he translated his success in 

music into big branding opportunities, his new ventures, 
and much morel 
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Co- Founder, 

Crush Music Media 
Management 

Bill Meadows 
Executive Integrated 

Producer, Music & Celebrity 
Talent, 

Crispin Porter + Bogusky 

Mike Boris 
SVP Executive 

Music Producer, 
McCann Erickson 

Camille Hackney 
SVP Brand Partnerships 
& Commercial Licensing, 

Atlantic Records 

Stephanie Diaz Matos 
Founder /Creative Director, 

Search Party Music 

Josh Rabinowitz Douglas Scott 
SVP Director President. 

of Music, OgilvyEntertainment 
Grey Worldwide 

Marcie Allen Cardwell 
President. 

MAC Presents 

Julie Hurwitz 
Senior Director, 

Advertising & Brands. 
Nettwerk Music Group 

l m/ 
Jon Cohen 

Co -CEO. 
Cornerstone 

David Jones 
Global Chief Executive Officer, 

Euro RSCG Worldwide It 
Havas Worldwide 

Larry Mills Christopher Moon 
Director of Artist Manager, 

Entertainment Partnerships, Nettwerk Management 
Getty Images 

Joel Simon 
President & CEO, 

JSM Music 

Steve Stoute 
Founder & 

Chief Creative Officer 
Translation LLC 

Geoff Cottrill 
Chief Marketing 

Officer. 
Converse 

Jedd Katrancha 
Senior Director, 

Creative Services. 
Downtown Music 

Publishing 

Peter Nashel 
Partner, 

Duotone Audio Group 

Mike Tunnicliffe 
Entrepreneur, 

Filament Entertainment/ 
Tuna Music 

Craig Currier 
Senior Creative Director. 

Advertising Markets/ 
Executive Producer, 

peermusic 

David Keefe 
Global Director. Medi 

& Entertainment, 
Siegel & Gale 

Urnut Özaydlnli 
Global Music Marketing Manager, 

Worldwide Sports 
& Entertainment Marketing. 

Coca -Cola 

Beth Urdang 
Partner /Music Super. rsor, 

Agoraphone Music Direction 

Don't Miss... Interactive Interviews with Industry Influencers, Structured 
Networking Opportunities, Roundtable Discussions and Much More! 

CONFERENCE SPONSORS: 

Register Early & Save $100! www.BillboardEvents.com 
SPONSORSHIPS: Kim Griffiths 646.654.4718 Kim.Griffiths(à Billboard.com REGISTRATION: Lisa Kastner 646.654.4643 LKastner;a Billboard.com 

HOTEL: The W Hotel New York (Lex at 50th Street) 888.627.7191 Billboard Discounted Rate $349 - AVAILABLE UNTIL MAY 13TH. LAST CHANCE FOR 
HOTEL DISCOUNT! 
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OVE MILLION RECORDS SOLD! 
BLACK LABEL SOCIETI 
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1308 RINGE / SURVIVAL MGMT inc. For-BOOKING contact Troy Blakley / APA 

BLACK LABEL SOCIETY HAS-JOINED FORCES WITH GUITAR HERO. EXPERIENCE THE HIT SINGLE 'STILLBORN', IN GUITAR HERO WORLD TOUR. 
GUITAR HERO WORLD TOUR 2008 ACTIVISION PUBLISHING. INC GUITAR HERO ACTIVISION AND REDOCTANE ARE REGISTERED TRADEMARKS OF ACTIVISION PURL ISIIING INC 

C.., 011,1,1 

zz) ept 15 

GIBSON / 

performance is our passion 
Hit 4k, 

"1 

www.americanradiohistory.com

www.americanradiohistory.com

