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EL PREMIO ASC AP 2010

CONGRATULATIONS TO ALL OF OUR HONOREES

Sony/A\V

MUSIC PUBLIBHING

-

Tommy Torres

Anthony Joan Sebastian Jorge Luis Piloto Armando Manzanero Sony/ATV Discos Premium Latin
‘Romeo’ Santos COMPOSITOR DEL ANO COMPOSITOR DEL ANO PREMIO GOLDEN NOTE ~ PREMIO LATIN HERITAGE Music Publishing Publishing
COMPOSITOR DEL ANO EDITORA DEL ANO EDITORA INDEPENDIENTE
DEL ANO

Cancion Latina Del Ano
"El Amor” compositores: Tito ‘El Bambino', Joan Ortiz Espada

TROPICAL

"Como Volver A Ser Feliz'
compositor: Luis Enrique,

Amaury Gutiérrez

editoras. Lemelo Productions,
Sony/ATV Discos Music Publishing,
Universal Musica

'El Arroyito’
compositor: Wilfran Castillo (savco)
editora; Editora Ca Res

‘Llegé El Amor”
compositor: Victor Manuclle
editoras: Kiyavi Music,
Songs of Peer Ltd,

"Por Un Segundo'
compositor: Anthony ‘Romeo’ Santos
editora: Premium Latin Publishing

‘Su Veneno”
compositor: Anthony ‘Romeo’ Santos
editora: Premium Latin Publishing

Through That Window
(Enamorado Estoy)'
compositor: Félix Nanez
editora: S3 Publishing

Yo No S¢é Manana”
compositor: Jorge Luis Piloto
editoras: Piloto Music Publisher,
Universal Music Coporation

"Fui’
compositor: Manuel Moreno (SACN
editora. Pacific Latin Copyright

"Inolvidable”
compositor: Koko Stambuk
editora. WB Music Corp

"Lloro Por Ti"

compositores: Enrique Iglesias
Descemer Bueno Martinez (SGAE)
editora: EMI April Music,
Enrique Iglesias Music

"Loba"

compositores: Jorge Drexler (SGAE),
John Graham Hill, Albert Sterling
Menéndez

editoras: Dahomey Music
Publishing, Ediciones SEA iscar),
EMI April Music, Rodeoman Music,
Warner Chappell Music Spain (SGAE)
WB Music Corp.

"Nada Que Me Recuerde A T7

compositor: Marco Antonio Solis
editora: Crisma

“No Me Doy Por Vencido"
compaositor: Luts Fons

editoras: Infoi Music Publishing,
Sony/ATV Discos Music Publishing

"Que Te Queria’

compositores: Armando Avila (SACA)

"Me Estds Tentando’
compositor: Gumz
ceditora: Universal Misica

"Mi Cama Huele A Ti"
compositores: Tito £l Bambino!,
Alex Monserrate,

Michael 'Sosa’ Monserrate

editoras: Monserrate Music Publish-
ing, Perfect Latin Music Publishing,
Sony/ATV Discos Musie Publishing

“Ojos Que No Ven”
compositores; Alexis, Fido
editoras: Alexis y Fido Music
Publishing, Sony/ATV Discos
Music Publishing

"Qué Tengo Que Hacer”
compositor: Daddy Yankee
editora: Cangris Publishing

“Te Amo'
editoras: Nayo International Pub,
Universal Music - MCB Songs

Te Regalo Amores”

compositores: Keny Y, Ralael Pina,
Rkm, Edgar Semper,

Xavier Semper, Wise

editoras: Editora de Miisica Mambo
Kingz, Los Magnifikos Musie, Sony/
ATV Discos Music Publishing,

Wise W Pub

I editoras: Perfect Latin Music Publishing, Sony/ATV Discos Music Publishing, T Bambino Music

REGIONAL MEXICANO
“Caminaré”

compositor: Wilfran Casullo saycoy
editora: Editora Ca Res

“Compréndeme”
compositor: Wilfran Castillo (5sayCoy
editora: Juan & Nelson Publishing

“Dame Tu Amor”

compositor: [ezai Duarte
editoras; Cancién Animal Music,
Muralla Publishing

"El Borracho'

compositor: Sergio Sdnchez Ayén
editoras: Atlas Worldwide Publishing,
Pacific Latin Copyright

"El Sonidito’
compositor; Eduardo Ruiz Lépez

“El Ultimo Beso"
compositor: Joan Sebastian
editora: Vander Music

"Eres Todo Todo'

compositores: César Franco,
Mariano Maldonado

editoras: Frabel Music, Pacific Latin
Copyright, Universal Mdsica

"Luz De Luna"
compositores: Rudy Pérez,

5 R Mark Portmann, Adridn Posse
POP/BALADA Aqgel Franusl‘;o Rcycro. Pontes (SGAE) TELEVISl()N editoras: Cap Music Songs, EM!
“Aquf Estoy Yo' editora: EMI April Music "‘Dame ':ucrza April Music, Marport Music,
compositores. Claudia Brant, compositor. Rubet Music Publishing,

Luis Fonsi, Joshua Gen Rubin
editoras: Brantunes, Groobin Music,
Infoi Music Publishing, Sony/ATV
Discos Muste Publishing, Universal
Music Corporation

‘Asi Fue'

compositor: Juan Gabriel
editora: Universal Music -
MGB Songs

“Causa Y Efecto’
compositores: Mario Domm,
Manical Vélez

editora: Sony/ATV Discos
Music Publishing

“Cinco Minutos”
compositora: Amérika Jiménez
editora: La Venus Music

‘Cuando Tus Ojos Me Miran”
compositor: Franco De Vita (scag)
editora: WB Music Corp

En Cambio No"

compositores: Niccolo Agliardi SI1aE),
Jorge Ignacio Ballesteros Morenos (SCAE)
Laura Pausini ista), Paclo Romano
Carta (SIAE)

editoras: Universal Music - MCGB
Songs, WB Music Corp.

www.ascaplatino.com

"Recuérdame” i
compaositores: Armando Avila (SACH)
Natalia iménez Sarmiento (SCAE)
editora: EMI April Music

“Sin T.....Sin MI"
compositor: Ricardo Arjona
editora: Sony/ATV Discos
Music Publishing

"Te Amo”
compaositor: Alexander Acha
editora: Editorial Taco Music

URBANO

"All Up 2 You"
compositores: Akon,
Anthony ‘Romec’ Santos,
editoras: Byelall Productions,
Premium Latin Publishing,
Sony/ATV Harmony

"I Know You Want Me

(Calle Ocho)'

compaositores: Edward E. Bello,
Stefano Bosco (5148, Nicola Fasano
(s1ak), Patrick Gonella (siag), Daniel
Seraphine

editoras: Balloon Head Music,

Big Elk Music, Spirit Two Music,
Ultra Tunes, Universal Music -
MGCB Songs

Nicolas Uribe Pachon savco;
José Carlos Marfa Ortega (SAYCO)
editoras: Columbia Torch Music,
Telemundo Music Publishing,
Universal Music Corporation
programa: Telenova Dofia Barbara

"Manana Es Para Siempre”
compositores: Mauricio L. Arriaga,
Jorge Eduardo Murguia

editoras; Editora San Angel,

EM! April Music

programa: Telenovela

Madiana Es Para Siempre

Muisica Original/Incidental
compositor: Carlos Marmo
editora: Nuestro Music
programa: Nuestra Belleza Latina

"Para Siempre"
compositor: Joan Sebastian
editora: Vander Music
programa: Telenovela
Fuego En La Sangre

“Sin Senos No Hay Paraiso”
compositor: José Miguel De

Narviez (SAYCO)

editora: Telemundo Muasic Publishing
Universal Music Corporation
programa: Telenovela

Sin Senos No Hay Parafso

Universal Mdsica

"Me Gusta Me Gusta”
COMpoSior:

Omar Antonio Géles Sudrez saYco)
editora: Juan & Nelson Publishing

"Mi Primera Vez'

composilof:

Eduardo Felipe Garcia Ocampo SACM)
editora: Vander Music

“Necesito De Ti"

composttora;

Rocio Hernéndez Arellano (sacai)
editora: SACM Latin Copyright

"Que Te Entregues Hoy"
compositores: Fabian Farhat,
Jorge Silvestrini

editora Univision Songs

“Te Ird Mcjor Sin MI"
compositor: Joan Sebastian
editora: Vander Music

"Tu Camisa Puesta’
compositora: Yaredt Leén
editoras: Rising Acts Publishing,
WB Music Corp.
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ON THE CHARTS
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LADY ANTEBELLUM /
THE BILLBOARD 200 | 38 | 17000 wout
TOP INDEPENDENT || 40 | DRVEBY TRUCKERS /
GORILLAZ
TOP DIGITAL § 40§ 7/crc posc:
VARIOUS ARTISTS /
TOP INTERNET || 40 | YAROU: 3
BRANTLEY GILBERT
HEATSEEKERS ALBUMS || 41 || FIRITTT S/
LADY ANTEBELLUM
TOP COUNTRY | 45 || A0 ANERELLON/
CAROLINA CHOCOLATE DROPS /
TOP BLUEGRASS || 45 | -y NEGRD 46
MARVIN SAPP /
TOP R&B/HIP-HOP | 46 || 1ty '
TOP CHRISTIAN | 48 | J00™A¢/
MARVIN SAPP / T J
TOP GOSPEL § 488 i [ PFI{ ()R T
TOP DANCE/ELECTRONIC || 49 || MDY SAGA/ 5 SEE SPOTS RUN 12 Global
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TOP CONTEMPORARY JAZZ | 49§ Tirhiduy embrace reward 18 Digital
TOP TRADITIONAL CLASSICAL [| 49 | MEPRESTS/ programs. Entertainment
THE CANADIAN TENORS / 8 Retail Track 19 Q&A: David Dorn
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TOP WORLD [| 49 )| IS FEATURE <y
THE CHIEFTAINS FEATURING RY COODER 4 .
TOP LATIN 50 SAN PTRICKD ’
@ SONGS PAGE  ARTIST/ TITLE 20 GO YOUR OWN WAY
THE BILLBOARD HOT 100 || 42 | fiHAMA/ Groundbreaking YouTube auteurs OK Go part
LADY ANTEBELLUM / ways with their longtime label, EMI, and set
HOT 100 AIRPLAY § 43§ v on sailyin uncharted wgters
TAID CRUZ FEATURING LUDACRIS / ’
HOT DIGITAL SONGS § 43 § ssexcout resm :
HEATSEEKERS SONGS | 41| 105/ 24 CRUZ CONTROL How Taio Cruz
; brought the new sound of urban England
LADY GAGA FEATURING BEYONCE /
MAINSTREAM TOP 40 | 44 § rusrve to the Hot 100—with a little help from
ADULT CONTEMPORARY | 44 || HADY ANTEEELLUN / his American friends.
ADULT TOP 40 || 44 || A0 AMTEOELLUM / :
: :‘L‘z('-’l':f&ms/ 26 IL DIVO Juan Gabriel, the flamboyant
ROCK SONGS § 44 § . iccsiou master of Mexican popular music, prepares
ACTIVE ROCK [| 44 [| ALICE N cHAs his first album in seven years.
HERITAGE ROCK || 44 [| MLICE W CHANS/
EASTON CORBIN / TUST(C vy EVERY
HOT COUNTRY SONGS | 45 | T i o o MUSIC %:Shf '\Eh RY
VERYW R (>4
MAINSTREAM R&B/HIP-HOP || 46 || TIMBALAND FEATURING DRAKE SRR i 2 Obinion
B.0.8 FEATURING BRUNO MARS / BAAN Cnce adain, B
RHYTHMIC | 46 | v v y Daddy Yankee is 36 Marketplace
ADULT R || 46| SN0/ inescapable. 37 Over The Counter
HOT RAP SONGS || 46 || 08 FEATURNG BRUNO MARS / 30 Global Pulse 37 Market Watch
NOTHIN 04 YOU 31 6 Questions: 38 Charts
HOT R&B/HIP-HOP SONGS | 47 | NOWGAL Rufus Wainwright 53 Executive
CHRISTIAN SONGS || ag ] “WIess/ 32 Reviews g“ rnktgble.
[l xuness 34 Happening Now ackbeat
HOT CHRISTIAN AC SONGS f| 48 | Ui oo 2 H Inside Track
MNEEDTOBREATHE /
CHRISTIAN CHR | 48 § “5rit e
MARVIN SAPP /
HOT GOSPEL SONGS § 48§ 1. cr ,s”,,i ! ON THE COVER: OK GO photograph by Matt for Billboard
JENNIFER LOPEZ / GROOMING BY APRIL HUTCHINSON LOCATION: SMASHEOX 3
HOT DANCE CLUB SONGS | 49 || [iuie '
KIN $0221 /
oo o 252 e HOME FRONT
JACKIEM JOYNER
'SMOOTH JAZZ SONGS | 49 | "
HOT LATIN SONGS || 50 ] AEITURA/
HOT MASTER RINGTONES | 18 | RHAMA/ .COM EXCLUSIVES MUSIC & ADVERTISING LATIN MUSIC
= (. Go behind the scenes with Join Billboard and Adweek The Billboard Latin Music
THIS WEEK ON .biz ARTIST/ TITLE exclusive video from this June 15-16 at New York’s Conference & Awards is set
TOP POP CATALOG [| #1 c;':‘:'{[w"“ week'’s cover shoot with Edison Ballroom for the for April 26-29 in Puerto
THE WHITE STRIPES / OK Go. Plus, get insider Music & Advertising Rico, featuring Aventura,
TOP | / i) -
OP MUSIC VIDEO SALES § #1 J en rear vt noeusmos access to all things Conference, featuring a Marc Anthony, Victor
HOT VIDEOCLIPS || o1 [| MACY GAGA FEATURING BEYONCE / “Biebermania,” including a conversation with Manuelle, Tito “El Bambino,”

TOP DVD SALES

TELEPHOKE
PRECIOUS: BASED ON THE NOVEL “"PUSH"
BY SAPPHIRE

Electronic Arts' Steve
Schnur. More: billboard
musica

performance clip. And don't
forget Mashup Mondays.
Find it all at bi

A.B. Quintanilla and many
more. More at billboard

ard.com. ertising.com. latinconference.com.
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Better Days

What U.S. Health Care Reform Means For Working Musicians

BY ALEX MAIOLO

There's already been a lot of talk about
what the passage of health-care-reform
legislation will mean for “real Ameri-
cans,” a demographic whose mythical
stature is matched only by their ability
to inspire talking points.

But what does it mean for “real musi-
cians"—namely, those artists and song-
writers trying to make a living in a time
of unprecedented economic challenge?

Before we consider the potential im-
pact of the health-care-reform bill, we
should look at the facts. A 2002 Future
of Music Coalition survey found that
44% of the 2,700 musicians surveyed
didn’t have health insurance—almost
three times the national average. With
the economy in a protracted downturn,
there's good reason to believe that these
figures haven't improved.

There's much to commend in the his-
toric bill that President Barack Obama
signed March 23. That doesn’t mean

s perfect. It's not a single-payer sys-
tem that would cover the medical ex-
penses of every American. And there
isn’t a “government option” that would
provide security outside of the private-
insurance nexus.

Still, the legislation could improve
conditions for musicians, who, as part-
time or contract employees, often have
difficulty securing consistent coverage.
Aspects worth applauding include a
clause that lets individuals stay on their
parents’ plans until the age of 26. Many
insurance plans cease coverage for de-
pendents when they turn 19 or finish
college. This is good news for artists at
prime touring age, whose van-driven vo-
cation poses very real hazards.

Additionally, there's a catastrophic-
coverage option for the young, which
kicks in in 2014, That makes sense for
musicians who may only require this
kind of plan. And the small-business tax
benefit currently under discussion could
conceivably benefit incorporated bands.

With the passage of reform, insurance
companies can only deny fraudulent
claims, They will also be prevented from
dropping people when they get sick.

Most importam, insurance compa-
nies will not be able to deny coverage
based on pre-existing conditions. This
policy will be a part of the state-run “in-
surance exchanges™—set to be imple-
mented in 2014—that will let
individuals and small businesses select
from a range of supposedly affordable
coverage options. Until then, qualify-
ing individuals who have trouble get-
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There’s much to
commend in the
historic bill that
President Barack
Obama signed

March 23. That
doesn’t mean
s perfect.

ting insurance could obtain coverage
through a temporary plan that would
eventually be replaced by a plan they
find through an exchange.

These stipulations could benefit mu-
sicians who may have otherwise been
prevented from vigorously pursuing their
careers due to insurance restrictions.

By 2014, most Americans will be re-
quired to carry insurance or risk paying
fines. Some would argue that this repre-
sents an intrusion of government into
people’s individual decision-making.
This is a valid point, but one that doesn’t
take into consideration the need to bal-
ance risk with nonexclusionary coverage.

What's more debatable is whether an
insurance exchange (with tax credits for
incomes up to 400% of the poverty line)
will be as effective as a government op-
tion in terms of providing access to cov-
erage for low-wage earners. Musicians
may not be able to obtain employer-
based insurance, and their incomes tend

to fluctuate. This is the part of the bill
where our community should be pay-
ing close attention to outcomes.

Itwould be naive to think that the pas-
sage of health care reform will have an
impact on the situation for musicians
overnight. Still, this legislation should
help ameliorate some of the most per-
sistent problems with the for-profit in-
surance system: denial of coverage for
those with pre-existing conditions and
the risk of being dropped from cover-
age after getting sick.

I’m an active musician myself. And,
as a partner at an independent insur-
ance agency, | am familiar with the over-
all landscape and have been a longtime
critic of the health insurance industry.
For the better part of the last decade, I've
counseled musicians on their health in-
surance options on behalf of the Future
of Music Coalition, while personally ad-
vocating for reform that would make in-
surance more affordable and accessible
to my peers.

I know firsthand that many working
artists agree on the need for reform.
But the endless back-and-forth about
“death panels” and deficits doesn’t ex-
actly make for cheery post-show con-
versation. The protracted debate about
health care reform has been highly con-
tentious, and you can hardly blame mu-
sicians for tuning out.

But artists and creators must recog-
nize how much they, like other Ameri-
cans, have at stake. Even as we recognize
the historic accomplishment of sweep-
ing health care reform, we must keep a
close eye on what's working and where
there’s room for improvement.

The health of the entire music ecosys-
tem depends on the well-being of its mu-
sicians. We should all be ready to take
its pulse. e

Alex Maiolo is project coordinator for the
Future of Music Coalition’s Health
Insurance Navigation Tool, which
provides free consultations to musicians
about their health insurance options. In
addition to playing with the bands Violet
Vector & the Lovely Lovelies and Hi-Fi
Sky, Maiolo is a partner with an
insurance agency in the Carrboro/
Chapel Hill area of North Carolina.
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>>>EVE SIGNS
WITH CAA
Artist/actress Eve
signed with Creative
Artists Agency for
representation in all
business areas. Eve's
film work has
included the
“Barbershop”
movies, “XXX,” “The
Woodsman® and,
most recently, “Whip
It” and comedian
Chris Rock’s
Sundance
documentary “Good
Hair” On TV, Eve
recently guest-
starred in several
episodes of “Glee.”
Her long-delayed
fourth album is due
this year.

>>>ATE&T
REVAMPS
MOBILE MUSIC
SERVICES
Wireless operator
ATE&T is merging
several new and
existing services into
a single application
called AT&T Music.
The move combines
applications like
Music ID, streaming
radio services, lyrics
search, full-song
downloads and music
management
software into one
app. With the AT&T
Music App, the
operator will now
offer its own branded
services—specifically
the AT&T Radio
service and a new
music download
store.

>>>MUSIC IS
NO. 3 ON IPAD
USAGE SURVEY
ComScore is
attempting to help
developers find out
how people will use
Apple’s iPad through
a survey of more than
2,000 Internet users.
According to the
results, music ranked
third among the list
of likely uses.
Interent browsing
came in first, with
50% of respondents
saying they would
likely use the iPad for
that purpose, while
e-mail was second,
with 48%. In third
place, 38% said
they’d likely listen to
music on the device,
beating out book
reading by 1%.

LET'S MAKE A DEAL DANCE TO THE MUSIC ‘MURDER SCORE’? MOVE IT ON OVER CROWDED HOUSE

Rumors about the death of free,
on-demand music services
have been greatly exaggerated.

The Australian ad-supported
music service Guvera will
emerge from a closed beta test
March 30 to launch in the
United States and Australia,
FreeAllMusic.com started an in-
vitation-only beta test in Janu-
ary of its free downloading
service in the States. And last
week marked the invite-only test
launch of IMHO, an ad-funded
social media widget led by for-
mer Sony Music Label Group
chairman/CEO Don lenner
that will enable usersto stream
and download music and other
entertainment content.

Even as Pandora and other
noninteractive Web radio serv
demonstrate their money-

making promise (Billboard,
March 27), ad-supported on-de-
mand streaming and download
services like imeem and Spiral-
Frog failed to generate enough
advertising revenue to cover
their music licensing costs.
Buoyed by an easing in li-

censing terms and the record-

ing industry’s embrace of
restriction-free MP3 down-
loads, free on-demand stream-
ing and download services
hitting the market now are
hoping to enhance their appeal
to advertisers through interac-
tive reward programs directed
at users.

Record labels, including
some of the majors, are paying
attention. Guvera thus far has
licensing deals with Universal
Music Group, EMI Music, the
Independent Online Distribu-

BY ANTONY BRUNO and LARS BRANDLE

See Spots Run

New Ad-Supported Music Services Embrace Reward Programs

tion Alliance and INgrooves.
FreeAllMusic also has pacts
with Universal and EMI, while
IMHO has deals with the Orch-
ard, nuTsie and OurStage.
FreeAllMusic’s approach is
straightforward: Users get up
to five free MP3 downloads per
week in exchange for viewinga
video ad before each download.
Guvera and IMHO harbor
greater ambitions, embracing
more multilayered, reward-
based systems that they hope
to build around the consump-
tion of music, movies and other
entertainment content. Their
approaches illustrate how
emerging services are trying to
improve the brand/fan interac-
tion that advertisers crave.
Guvera has advertisers cre

ate branded music “channels”
where they can list whatever
songs and artists they choose
to associate themselves with,
and subsequently pay for any
music downloaded or streamed
from it. For example, the page
for Australia’s Weather Chan-
nel (which isn’t related to the
Weather Channel in the United
States), offers streams and
The
Rain,” Evanescence’s “Cloud
Nine” and Keith Urban's
“Shine.” Users searching for,

downloads of Roxette’

say, Katy Perry, can choose from
a list of branded channels that
feature her music.

Guvera users can earn cred-
its to stream tunes or download
MP3s by filling out brief, on-
line consumer-marketing sur-
veys or watching ads. When a
user cashes in those credits to
acquire content on a given ad-

vertiser’s page, that advertiser
pays for the cost of the down
loads at standard digital whole-
sale rates.

“The whole idea behind Gu-
vera is that we're reversing the
whole advertising process sothe
advertiser becomes the chan-
nel,” CEO Claes Loberg says.
“What we're trying to do is cre-
ate a bu s model by catch-

ing a market that we can actually

get advertisers to pay for."
Rather than trying to drive

users to a Web site, IMHO in

stead offers a “social content

player”—ba

cally a widget—
from which users can stream

and download content as well

asuse to chat with other users.

To earn points to stream or
download, users can view ads,
invite friends to join and share
content with other users. If they
opt for ads, IMHO users can

adjust der to determine how

much advertising they’re will-
ing to watch. The more ads they
allow, the more points they can
accrue. They can also forgo ads
completely and pay for their
purchases with cash instead.
IMHO's initial invite-only
test is limited to Facebook, but
the company envisions users
of multiple online services and
dget
as a common meeting place to

social networks usi

discover and share music,
games or movies. IMHO plans
to launch an open beta test in
the spring.

“The quid pro quo is differ-
ent here,” IMHO president/
COO Drew Stein says.
old models, it's watch an ad

“Inthe

continued on >>p6
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>>>WOXY.COM

WOXY.com, an online
indie rock station based in
Austin, announced it was
suspending operations,
citing the “current
economic climate.” WOXY
started out as a terrestrial
station in Oxford, Ohio, in
1983. In 2004, it became
one of the first
commercial stations to
make the transition to
online-only broadcasting.
It was owned by Lala from
2006 to 2009.

>>>INDUSTRY
UNITES FOR
MUSIC MATTERS
CAMPAIGN

A new cross-industry
campaign, Music Matters,
launched in the United
Kingdom to highlight the
value of music and
educate consumers on
digital services. It's led by
Universal Music U.K. head
of creative content Niamh
Byrne, formerly of CMO
Management, which
represents Blur and
Gorillaz. The campaign
has commissioned a series
of short, animated films
about acts including the
Jam, John Martyn, Nick
Cave, Sigur Rés, Kate Bush
and Blind Willie Johnson.
The films will be carried on
supporting artist and
organization Web sites,
with more films scheduled
for later in the year.

>>>WARNER/
CHAPPELL SIGNS
JAKOB DYLAN
Warner/Chappell Music
signed a worldwide
publishing agreement
with two-time Grammy
Award-winning singer/
songwriter Jakob Dylan,
one of the founding
members of the
Wallflowers. Warner/
Chappell will co-publish
Dylan’s interest in
compositions from the
Wallflowers'’ first two
albums. The agreement
includes his solo work
and all future
compositions.

Compiled by Ayala Ben-
Yehuda. Reporting by
Antony Bruno, Edward
Christman, Cortney
Harding, Jay Fernandez,
Glenn Peoples and
Reuters.

For 24/7 news and
bh analysis on your
g mobile device, go to
mobile.billboard.biz.

D

from >>ps

and get content. What we're
saying is, ‘If you do things
that make our content part-
ners money, we'll then give
you a reward.’ "

According to Gartner ana-
lyst Mike McGuire, the reward
model provides advertisers
with more transparency
about where their ads are
being placed and more direct
control of that placement.
That, in turn, makes the ad
more valuable.

“In some of those previous
services, the advertiser didn’t
have a lot of certainty or con-
trol,” McGuire says. “How
valuable is that inventory if the
consumer is not being tar-
geted based on some informa-
tion or preference and just
randomly placing ads? In this
case, since users have to do
something to get free music,
it'’s more targeted and proba-
bly a bit more amenable and
valuable to the advertiser.”

Additionally, advertisers are
becoming more open to pur-
chasing ad spots surrounding
digital music as the likes of
Vevo and MySpace Musiclegit-
imize the space with their scale
and aggressive sales activities.
Guvera, for example, says it has
46 advertisers, including John-
son & Johnson, Domino’s
Pizza, Schweppes, Pepsi, Ac-
tivision, McDonald'’s, Nestlé
and Harley-Davidson,

After one week of testing,
IMHO has been commanding
an advertising rate of a cost per
thousand impressions (CPM)
of $6 or $7, Stein says. That's a
good deal better than the
roughly $2 CPM that Vevo pres-
ident/CEO Rio Caraeff'says had
been common for online music
videos before his service began
striking deals nearing a $20
CPM for some of its more lu-
crative partnerships (Bill-
board.biz, March 4).

Meanwhile, industry sources

say the cost of licensing music
has become a bit less onerous.
The large upfront advances that
labels demanded from now-de-
funct services like SpiralFrog
have fallen to more reasonable
levels, sources say, as labels are
now less concerned about
watching services get bought
for hundreds of millions of dol-
lars after getting sweetheart li-
censing deals.

“We are able to evaluate what
model is going to be successful
and work with them on licens-
ing our content and making
sure they have a business
model with longevity,” says
Robb McDaniels, CEO of digi-
tal label /distributor INgrooves,
which has alicensing deal with
Guvera, “If they're paying huge
upfront fees, they're going to
have less money to allocate to-
ward developing technologies
and marketing their service and
our content.”

Neither Guvera nor IMHO

is betting its future exclusively
onmusic. IMHO offers about
900 online casual games
through partnership with
RealNetworks and plans to
offer major studio movies at
its open beta launch through
a deal with movie download
site Film Fresh. Guvera's
Loberg says the company is in
talks with U.S. film studios
and TV networks and expects
to announce licensing deals
shortly. “I see us as a media
player, not justa music down-
load site,” he says.

Will consumers embrace
reward-based ad-supported
music sites more enthusiasti-
cally than they did earlier serv-
ices? Gartner's McGuire says
surveys show that users are will-
ing to accept ads in return for
free content in theory, but that
openness can quickly disappear

if the ads are bothersome or
limit functionality.

“They'll say they'll use ad-
supported services, but if it's
too intrusive or it takes too long
for the download or they don’t
like any of the ads, it very
quickly falls apart,” he says. “So
we have to take that with a grain
of salt.”

While INgrooves' McDaniels
acknowledges that the decades-
old model of ad-supported
media consumption has strug-
gled to take root in online
music, he remains optimistic.

“It's just that advertisers have
not had the confidence to put
the necessary allocation of their
ad dollars behind digital
music,” McDaniels says. “Over
the last 12-24 months, as the
ecosystem in general has devel-
oped, there's now going to be
more money.”

MOBILE: For 24/7 news and analysis on your cell phone or
moblle device, go to mobile.billboard.biz.

360 DEGREES OF BILLBOARD

BILLBOARD.COM WINS ASME
DESIGN HONORS AT NATIONAL
MAGAZINE AWARDS FOR

DIGITAL MEDIA

Billboard.com was selected over
Web sites for New York maga-
zine, Life, the Daily Beast and
National Geographic to win the
award for best design at the in-
augural National Magazine
Awards for Digital Media.
The award honored Bill-
board.com for its appearance
and usability among magazine
Web sites and online-only
magazines. The American So-
ciety of Magazine Editors and
the Columbia University Grad-
uate School of Journalism pre-
sented the awards
March 18 in New York.
Billboard.com re-
launched in July 2009
after an extensive re-
design aimed at solidi-
fying the site as the
Web's top music enter-
tainment destination.
The team effort was led
by then-Billboard pub-
lisher Howard Appel-
baum, VP of digital Josh
Engroffand editorial di-
rector Bill Werde. The
new site was designed
by the award-winning
digital marketing
agency Razorfish.
Since the relaunch,
Billboard.com has res-
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onated with online music
fans. During the 31 days
ended March 24, the site
posted sharp year-on-year
gains in monthly page views
(up 128%), unique visitors
(up 51%) and average time
spent (up 65%), according to
Google Analytics.

The redesign entailed a
complete overhaul of the site,
which supplemented Bill-
board.com’s authoritative re-
porting on music and touring
news with full-song streaming,

- ="
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social-media functions and
new ways to interact with Bill-
board's exclusive charts data.

New features included a re-
vamped home page spotlight-
ing the day’s top music news,
chart action and feature sto-
ries; expanded artist pages
with current and archived
news, tour dates and disco-
graphies with full-track
streaming; and a dynamic
music player that follows users
from page to page as they
browse the site.

The redesigned site also
made innovative use of data
from the Billboard charts to
enable users to create playlists
from songs on current and
past charts; track and compare
artist chart histories through
the Visualizer tool; create a
“Soundtrack of My Life”
playlist of No. 1 songs from
key dates in their lives; and
play “The Chart Game” by pre-
dicting the five artists they
think will top the Billboard
single and album charts.

The National Magazine
Awards are the most presti-
gious prizes honoring out-
standing magazine journalism
in the United States. The
awards, which were estab-
lished in 1966, are known as
the Ellies because of the
Alexander Calder elephant fig-
urine bestowed to winners. In
recognition of the distinctive
journalism being produced by
magazine Web sites, ASME
and the Columbia journalism
school launched the "Digital
Ellies” this year.

HOWARD NAMED

PUBLISHER, APPELBAUM

UPPED TO PRESIDENT
OF BUSINESS
DEVELOPMENT FORES

Former Condé Nast executive Lisa
Ryan Howard has been appointed
publisher of Billboard. In a related
move, Billboard parent e5 Global
Media has promoted former VP/pub-
lisher Howard Appelbaum to presi-
dent of business development for 5.

Howard was previously senior VP/
chief revenue officer of Fairchild Fash-
ion Group, the business media divi-
sion of Condé Nast, where she man-

aged all publishers and sales division heads across multiple media,
including Women’s Wear Daily, Fairchild Books and other proper-
ties. With 18 years of strategic media experience, Howard has also
been VP/publisher of Condé Nast’s Style.com and Men.Style.com
sites and has held account planning, as well as sales and market-
ing management roles, at companies ranging from an Internet
startup to Time Inc. and Disney/ABC/Capital Cities.

Appelbaum, who served as Billboard publisher since March
2008, had also overseen former parent Nielsen Media’s busi-
ness licensing group, where he increased profitability fivefold.
In his new role as president of business development for e5, Ap-
pelbaum will be responsible for growing revenue across the
company’s portfolio of media brands, which includes Billboard,
the Hollywood Reporter, Ad k Media, Backst: the Clio
Awards and Film Journal International.

ONE GOOD IDEA:
HOW YOU CAN MAKE MUSIC
MORE GREEN
The centerpiece of Billboard’s upcoming
Green Issue will be a user-generated
guide to ways in which fans, artists and
the music industry can go green in
2010. To compile the guide, the magazine is asking artists,
experts and, most important, Billboard readers for one good
idea on how to make music more environmentally friendly.
Billboard will reveal the final list of winning ideas across all
the Billboard platforms April 9.

Readers can submit their ideas through links on Billboard.com
and Billboard.biz. Deadline for submissions is April 2. e
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Hazards Ahead

The Challenges Facing An EMI Catalog Licensing Pact

Even with its back against the wall, EMI Group
owner Terra Firma still has plenty of options to
raise cash from its EM1 assets.

Press reports have recently suggested that
Terra Firma/EM I is actively considering one of
those potential options—licensing its recorded-
music catalog to a rival major label.

Butitisn't clear that any cash raised through
a licensing deal or asset sale will be enough to
satisfy the terms of the £2.7 billion ($4.2 bil-
lion) loan it secured from Citigroup to help fi-
nance its £4 billion ($8 billion at the time)
acquisition of the major in 2007.

Sources confirm that there
have been discussions in the last
few months between EMI and
Universal Music Group about
having UMG handle the EMI
North America recorded-music
catalog through a licensing
and for distribution agreement,
with EMI scaling back its pres-
ence in North America. A UMG
spokesman says the two sides aren’t holding
talks at the present time.

Meanwhile, sources say EMI is engaged in
talks with Sony Music Entertainment over a
similar arrangement. An executive familiar with
the talks cautions that there may be “too many
legal issues” for EMI to license the catalog to
another label, suggesting that it's more likely
that any such pact would be constructed as a
production and distribution (P&D) deal.

If the talks prove successful, EMI would re-
ceive an advance thatitapparently plans to use
to help avoid a technical default of its Citigroup
loan covenant. That covenant calls for “equity
cures,” or a cash injection from Terra Firma, to
make up for any shortfall in the ratio of earn-
ings before interest, taxes, depreciation and
amortization to interest accumulated for the
quarter ended March 31. It also calls for Terra
Firma to make the equity cure by June 14.

If EMI succeeded in licensing its North
America catalog—which includes albums by
the Beatles, the B h Boys, Radiohead
and Coldplay—it could provide Terra Firma
with £400 billion ($600 million) over a five-year
period, the Times of London reports. The Times
also suggests that funds raised through licens-
ing would allow Terra Firma to abandon plans
totap investors for another £120 million ($180
million). Those funds are needed to meet its
Citigroup loan covenant requirements for quar-

| know there's an
answer: THE
BEACH BOYS
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terly equity cures, if violations occur during the
next year. Representatives for EMI, Sony and
Citigroup declined to comment.

Alicensing deal, orany other cash-raising move
like a distribution pact or an asset sale, would
likely require Citigroup's approval as the lender
that provided a loan secured by the EMI assets.

A potential snag for Terra Firma: Most loan
agreements don'tallow such cash to be treated as
an equity cure. Nor do they allow an advance to
be treated as income. Normally, an advance would
be recognized on abalance sheetas unearned rev-
enue, with the funds matched to
future income statements when
the actual sales occur. Butbecause
the Terra Firma /Citigroup deal was
done at the height of the lending
boom, it's possible that their loan
agreement was kinder to the bor-
rower than in normal times.

Securing such a complex li-
censing deal by March 31 would
appear to be extremely unlikely.
But sources say that's what Terra Firma has been
pushing for in the deal talks: a cash advance be-
fore March 31, or at least before June 14.

While the Terra Firma/Citigroup loan docu-
ment has been filed as part of the lawsuit be-
tween the two parties (a U.S. district court judge
justdismissed Terra Firma's motion to move the
lawsuit to London, so it will be tried in New York)
some of the segments in the sections covering
financial covenants, events of default and poten-
tial remedies have been redacted, so it's unclear
whether the agreement allows cash received from
such deals to qualify as an equity injection.

Sources say Terra Firma’'s aggressive push
for accelerated negotiations indicates there’s a
loophole that either allows a cash advance to be
booked as income in the current quarter—
negating the need for an equity cure—or allows
itto qualify as an equity cure.

Buteven ifaloophole exists in the loan agree-
ment, why would Citigroup grant a waiver for
such funds to serve as an equity cure if a loan
violation would put it in a better position to as-
sume control of EMI?

Beyond all that, a licensing deal would face
other obstacles. Nowadays, contracts include
wording stipulating that when a label, subsidiary
or “primary licensee” releases an album, it pays
artists the standard royalty rates. But many older
contracts require that income from licensing
deals be split evenly between label and artist.

Consequently, EMI could potentially face
legal challenges from artists on the royalty rate
if it does a licensing deal and tries to apply the
prevailing present-day definitions and standard
royalty rate payments to yesterday’s contracts,
some industry executives suggest.

A major-label senior executive says Terra
Firma/EMI could sidestep the royalty issue by
structuring a licensing pact as a hybrid P&D deal,
with label services also being supplied by the li-
censee. That way, the deal would provide every-
thing that a licensing arrangement does, without
actually using that word in the agreement. +-+.

For 24/7 retail news and analysis, see
- billboard.biz/retail.

ELREUDI el BY KERRI MASON

Geton the
floor: TIESTO

Move To The Beat

Brands Follow Dance Music Devotees
To The Winter Music Conference

A hooded, caped blonde swept across the
penthouse deck of Miami Beach’s Raleigh
Hotel, posing for a camera crew of one dur-
ing the 2008 Winter Music Conference. Two
years later, Lady Gaga is a hitmaking, inter-
national phenomenon.

Despite the runaway success of the likes of
Gaga and David Guetta, their experience has
little relevance to most of the artists attend-
ing the 2010 WMC March 23-27. As most
dance artists make repetitive-beat-driven
nightclub fodder rather than catchy pop
songs, chart-topping mainstream success
remains rare.

Still, as the WMC and this year’s Ultra
Music Festival at Miami’s Bicentennial Park
demonstrate, dance music retains a power-
ful allure among brands looking to connect
with young, engaged consumers.

The 12th annual Ultra festival, the multi-
stage outdoor concert that’s timed to coin-
cide with WMC (but isn’t directly affiliated
with it), says it’s closing in on its first sellout.
Ultra organizers say Heineken’s support of
the 2010 event is their most lucrative spon-
sorship to date, although they didn’t dis-
close financial terms of the deal. The beer
brand’s presence at Ultra includes the
Heineken Inspire Dome, which features DJ
talent (including buzz-heavy Dutch jock
Chuckie) and 360-degree video effects.

“Ultra is a great festival,” says David Corso
of Corso Communications, the marketing
agency that produces Heineken’s music ac-
tivation. “Its organizers bring quality talent,
and this brings a quality audience that fits
Heineken’s target demo: young, affluent
music lovers.”

Heineken also underwrote some of the
2009 North American tour dates of Tiésto,
who is scheduled to play a headlining set at
Ultra and is arguably the most-sponsored
dance music artist of all time.

The Dutch DJ/producer is preparing for
the launch of an international campaign with
Smirnoff, the company’s biggest music

www.journal-plaza.ne]& www.freedowns.net

branding deal in 2010. He'll play a free con-
cert May 15 at the FIFA World Cup in South
Africa that will be webcast live on Smirnoff’s
Facebook page. Tiésto will also collaborate
with South African band BLK JKS on a new
song that Smirnoff will make available as a
free download in April.

“He now owns his own masters, his own
publishing and his own merchandising,” says
Josh Neuman, co-owner of Complete Con-
trol Management, Tiésto’s worldwide man-
agement agency. “That allows him to inter-
face with brands very cleanly and go beyond
just slapping a logo on a flier.”

While Belvedere Vodka and Alize Liqueur
are also investing in WMC with branded
lounges at the W Hotel Miami and Raleigh
Hotel, respectively, the week isn’t for beer
and spirits brands only. Private shopping site
Gilt Groupe partnered with DJ booking
agency AM Only to sell VIP packages to se-
lect events, including line-jumping privileges
and bottle service. Armani Exchange and Pi-
oneer Pro DJ are underwriting digital down-
load service Beatport’s three-day beachside
shindig at the Gansevoort Hotel. And Miami’s
Adidas Originals store is scheduled to host
performances by acts on U.K. DJ Dave Hol-
lands’ Baldeelox label.

But one of the most striking recent in-
stances of mainstream exposure for a dance
artist will come as the industry recovers from
its week in Miami.

In a deal negotiated by Chop Shop Music
Supervision owner Alexandra Patsavas,
Deadmaus will be the featured musical guest
on a March 29 episode of “Gossip Girl.” The
DJ/producer will not only provide the ma-
jority of the music for the show, but will also
make an on-camera appearance, wearing
the cartoonish, oversized mouse head in
which he frequently performs.

The last dance artist to make an appear-
ance on the show? None other than Lady
Gaga, who performed and provided music
for the Nov. 16 episode.

BEACK BOYS: MICHAEL OCHS ARCHIVES/GETTY MAGES
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March 17, 2010 SELLOUTS

The Palace of Auburn Hills
5th Sellout in 5 Years

12th All Time Sellout

Special Thanks to Paul Korzilius, Doug Clouse, A re
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Gord Berg, Randy Phillips and Rob Light JLIVE
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BY PAUL HEINE

Station To Station

Labels Worry New Audience Response Tool Could Hurt Radio Promo Efforts

A new service that measures audience reaction
to music heard on the radio is causing a stink
among label promotion executives.

National Mscore, which rolled out in October,
tracks the amount of station switching that oc-
curs when a song airs by fusing minute-by-
minute audience information from Arbitron’s
Portable People Meter (PPM) ratings service with
monitored airplay data.

Labels that subscribe to the service say it gives
them important information that can help se-
cure airplay for their acts. But others who fear it
could prevent new music from getting on the air
call it “murder score.”

A joint venture of Arbitron and airplay mon-
itoring providers Mediabase and Media Moni-
Mscore launched for stations in
PPM-measured markets last May. Now National
Mscore is being pitched to labels by the music
initiatives division of Premiere Radio Networks,

tors,

which, like Media Monitors and Mediabase, is
owned by Clear Channel, the nation's largest
radio chain.

The service, priced at $25,000 per year, accord-
ing to label sources, assigns a performance score
to a song based on whether it retains or repels
listeners. A positive Mscore indicates a song re-
duces the amount of normal station switching;
a negative score demonstrates that listeners
punch out more than the average.

“The more things you can use to see whether
something is connecting or not, the more intel-
ligentyou are as a marketer,” says Greg Thomp-
son, executive VP of marketing and promotion
at Capitol Records, which began using the serv-
ice in mid-January. “It's a barometer for music
in the PPM world.

Thompson says his field staff used positive
Mscores on Christian rock act Thousand Foot
Krutch in one market to influence on-the-fence

programmers in others.

Kevin McCabe, partner at airplay data consul-
tancy Music Crunch, says it also allows labels to
identify which formats particular songs excel in,
Lady Gaga’s multiformat smash “Paparazzi,” for
example, drew positive Mscores at top 40 but
negative scores at rhythmic stations,

Yet some promotion executives say its poten-
tial is far from benign. “It's another way to kill a
record,” a major-label VP of promotion says.
“And programmers don't acknowledge it as a
significant tool to choose records.”

So far, radio has been proceeding with cau-
tion. “All of us look at Mscore, but there are very
different opinions on how to use it and how
valid it is,” Clear Channel Chicago OM Tony
Coles says. “We don't allow it to dictate the music
we play.”

Pat Welsh, senior VP of digital content at con-
sulting firm Pollack Media Group in Pacific Pal-

MIXED
FORECAST

Mscore Data
Shows Varying
Relationship
With Airplay

So exactly how predictive is
Mscore?

Dwight Douglas, VP of mar-
keting at Media Monitors parent
RCS in White Plains, N.Y., declined
Billboard’s request for Mscore
data on this week’s top 10 entries
on the Billboard Hot 100. He also
declined to share data on songs
that generated greater-than-nor-
mal station switching, an indica-
tion that listeners are tuning out
of asong

But he did provide data on
four songs that generated lower-
than-normal switching: “Alright”

by Darius Rucker, “Dile Al Amor”
“BedRock"” by
Young Money featuring Lloyd
and “Sexy Chick" by David Guet-
ta featuring Akon. All four went

by Aventura,

on to top their respective Bill-
board genre airplay charts.

The data suggests that early
listener response doesn’t neces-
sarily predict how a radio audi-
ence will respond to a song after
repeated plays. Amid early light
airplay, “BedRock” prompted
station switching nearly 4%
below normal within two weeks
in October—suggesting that the
song was holding the attention
of listeners—before rising to
about 1% below normal in mid-
November as airplay increased
and then sliding back to 4%
below normal as airplay peaked
in January and February.

Station switching on “Sexy
Chick” steadily declined as air-

play increased, bottoming out at
nearly 3% be
uary, before rising to 29

ow normal in Jan-

as air-

play peaked. There were smaller
fluctuations in station switching
for “Alright” and “Dile Al Amor,’
which remained within about 2%
of normal, as airplay peaked early
for the former and steadily grew
for the latter.

In a widely publicized case,
tests of an early version of Mscore
in Philadelphia in September
2003 showed that an astound-
ing 26.6% of top 40 WIOQ
(Q102) listeners changed stations
when it played OutKast's “Hey
Ya!," which became one of the
biggest singles of the decade.

Still a largely unfamiliar and
unusual-sounding song, “Hey
Ya!"” was spun only about four
times per week. But by early Oc-
tober, Q102 had upped weekly
spins to 14, and the proportion

of listeners who were turning out
dropped to 13.7%. A month later,
“Hey Ya!” was playing 39 times
per week and only 9.4% were
punching the button, By Decem-
ber, the percentage of those tun-
ing out dropped to 5.7%.

The test was the first to under-
score the promise and peril of the
controversial service. RCS’Dou-
glas stresses that “high polarity
doesn't necessarily mean that a
songis bad, especially in the early
goings,” adding that there have
been numerous adjustments to
Arbitron’s Portable People Meter
audience
Philadeiphia served a
PPM test market.

“The question a radio pro-

sampling since

s an early

grammer needs to ask is, ‘How
much time am | willing invest in
an artist that may be a little bit
more polarizing? ” he says.
—Louis Hau and Paul Heine
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isades, Calif., observes that “no one is tearing
their playlists apart over it.”

Still, label promotion executives worry that
overreacting to a negative Mscore before the au-
dience has become familiar with a song could
have disastrous consequences.

“It can become a real cancer for a record when
it’s too early to [gauge the song’s appeal],” a major-
label executive says. A counterpart at arival label
similarly frets that “there is a palpable concern
that it's going to cause a real problem for new
and unfamiliar music.”

That concern is exacerbated by the length of
time it takes for singles to develop nowadays. “It
could be effective for us if it's carefully used,”
says Joe Riccitelli, executive VP of pop promo-
tion at Sony Music Entertainment's Jive Label
Group. “But Mscore could prevent [a record from
developing] if radio gets a perception of a song
before it’s had a chance to develop.”

Mscore proponents say it won't lead to less
new music on the radio, as long as it's used prop-
erly. “Like all powerful weapons, it might be
worth putting a word of caution on the box: ‘no
knee-jerk reactions,” ” says Philippe Generali,
president/CEQ of RCS, the Clear Channel-owned
broadcast software company that developed
Mscore. Music Crunch’s McCabe says a station
should play a song 75-100 times during daytime
hours before the service can be used to fairly eval-
uate a song.

But label executives worry that if it becomes
the ultimate gauge of a song’s success, other
barometers—such as sales, downloads, requests
and research—will lose their clout among pro-
grammers. What makes the data so powerful
is that it reflects the listening habits of the peo-
ple who determine a station’s ratings. And
therein also lies the danger. Arbitron is under
fire by broadcasters for notoriously small PPM
sample sizes.

It's too early to tell what impact the service
will ultimately have. “Like radio, labels are still
on a learning curve with it,” Riccitelli says.

“It's scary and potentially has some danger-
ous bumps in the road,” Thompson says. “But
it's the road we're driving down, and no one is
going to change the path.” e
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It’s hard to find anyone who loves the current
U.S. copyright law.

The law frustrates record labels and movie
studios, which complain it's inadequate to com-
bat rampant infringement on the Internet,

Itinfuriates music entrepreneurs, who fear
the imposition of bankrupting awards of statu-
tory damages if they guess wrong about whether
their device or service requires licenses from
the labels and publishers—licenses that they
probably couldn't afford in the first place.

It baffles the general public, which doesn't
know whether it's legal to copy a CD ora DVD
onto an iPod. (The labels say it's generally OK,
the studios say “no.")

And it earns the ire of copyright skeptics in
academia and self-proclaimed “public-interest
groups,” which argue that copyright law is
abused by big corporations to stifle technolog-
ical innovation and quash
artistic freedom.

So what to do about it?
Is ittime for wholesale re-
form of the system?

Thelast complete over-
haul of the Copyright Act
came in 1976, the culmi-
nation of a long series of
consultations and delib-
erations that started in
the ’50s.

And the 1976 act re-
placed the 1909 act, which
lasted 67 years, through
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Some see
aworld with
too much
infringement.
Others see
too much
enforcement.
\n(l that isn’t

a few academics have suggested such a path,
their efforts remain largely, well, academic.
Respected copyright professor Jessica Lit-
man of the University of Michigan Law School
released a widely discussed paper titled “Real

Copyright Reform,” in which she calls the
current statute “a swollen, barnacle-encrusted
collection of incomprehensible prose” and
advocates a simpler system that would shift
power away from intermediaries and toward
artists and individual users. But Litman is
also profoundly pessimistic that her ideas
will find their way into U.S. law, noting, “1
see no plausible route by which we could get
there from here.”

Similarly resigned is William Patry, now chief
copyright counsel at Google, who calls the cur-
rent law “grotesque” in his 2009 book “Moral
Panics and the Copyright Wars.” Patry, who pre-
viously worked at the U.S.
Copyright Office and as a
staffer on the House Judi-
ciary Committee subcom-
mittee with responsibility
for copyright, blames the
dim prospects for reform
on general partisan sclero-
sis on Capitol Hill and the

AYSI]UTHWESTEHN LAW SCHOOL

DIRECTOR OF THE
BIEDERMAN ENTERTAINMENT AND MEDIA LAW INSTITUTE

Southwestern Law School is currently inviting applications for the position of Director of its
Donald E. Biederman Entertainment and Media Law Institute. The position carries faculty
status and includes academic, administrative and outreach r ibilities. The appoil

will commence in Summer or Fall 2010.

P

Southwestern formally launched the Biederman Institute ten years ago to help expand its broad-
based entertainment/media/intellectual property/sports law offerings for students, and to serve
as a resource to practitioners. Under the auspices of the Institute, Southwestern offers a cutting-
edge curriculum taught by full-time and adjunct professors with extensive industry experience. A
prominent Executive Board and network of alumni in the industry are very active in Institute
programs and activities.

The Director is responsible for the development and supervision of the Institute's curriculum,
externships, research agenda and publications; symposia and other public programming;
entertainment/media LLM and London Summer programs; faculty hiring and Institute staff; and
budgeting, strategic planning and fund raising. The Director reports directly to the Dean, serves on
the full-time faculty and works closely with the Institute’s Executive Board and other practitioners
in the entertainment and media industries.

Candidates should have extensive experience in entertainment or media corporations and/or law
firms, or comparable experience in legal education; demonstrated scholarly interest and
achievement; strong entrepreneurial, administrative, communication and leadership skills;
creativity and vision. Compensation and benefits are very competitive. Southwestern is an
independent law school, fully approved by the ABA and a member of the AALS, offering full-time
and part-time JD and LLM degree programs. The campus is convenient to major entertainment
and media industry headquarters and features the highly acclaimed art deco Bullocks Wilshire
landmark. Applicants should submit a current resume and any supporting materials to:

Dean Bryant G. Garth = Southwestern Law School
3050 Wilshire Boulevard, Los Angeles, CA 90010
Or via email to: deansoffice@swlaw.edu

See complete job description at www.swlaw.edu/ab

For more information about the Biederman Institute, visit
www.swlaw.edu/academics/biederman.

influence of lobbyists.
But I think the reason
reform prospects are
gloomy goes much deeper
than complaints about
process. Rather, the main

the advent of recordable (f(ll) ‘ilSi | V barrier to reform is sub-

music and the rise of . stantive: The major play-

radio and TV broadcasts, l)l‘l(lg(‘(] ers in the debate—big

both developments ar- R o ol copyright owners, artists,
through

guably as transformative
as the Internet.

Since 1976, the world of
entertainment has seen further technological
leaps, from easy home recording of music and
TV shows to the advent of the World Wide Web,
the first technology that allowed average peo-
ple to disseminate copyrighted works around
the globe, at minimal cost.

Congressional efforts at “reform” since 1976
have tinkered around the edges, with ad hoc ap-
proaches to new technologies.

Some of these efforts have been important.
The 1992 Audio Home Recording Act, which
set out to establish rules for the use of digital
audio tapes, wound up enshrining the legality
of noncommercial home copying by consumers.
And the 1998 Digital Millennium Copyright
Act, which addressed the issues raised by the
then-nascent consumer Web, still serves as the
basis for governing how copyright owners and
technology companies respond to digital copy-
right violations.

Other partial reform efforts, like a proposed
statute to address the problem of “orphan
works™—those works whose owners can't be lo-
cated—have fizzled in the face of disagreements
among different constituencies of copyright
owners and users.

So is it time to convene a grand copyright
conference to again rewrite the statute? While

compromise.

distributors, technology
companies, libraries and
groups purporting to rep-
resent “the public,” among others—simply
have profound, deeply felt and entirely legiti-
mate disagreements over what kind of “reform™
the system needs.

Different players live on different planets:
Some look around today and see a world with
too much infringement. Others see too much
enforcement. And that isn'ta gap easily bridged
through compromise.

So copyright owners and other interested
parties will continue to do what they’ve been
doing: muddle through. There may be small
legislative fixes, and federal judges will con-
tinue to play a major role in shaping the law.
But don't expect to be reading the obituary for
the 1976 act anytime soon. e

Ben Sheffner is a copyright attorney who has
represented movie studios, TV networks and
record labels. Sheffner works as an attorney in
the NBC Universal Television Group, which is
20% owned by Vivendi, the parent of
Universal Music Group. He is the author of the
Copyrights & Campaigns blog (copyrightsand
campaigns.blogspot.com).

For 24/7 legal news and analysis, see
.l billboard.biz/legal.
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>>>FREE RECORD
SHOP POSTS €1.2M
NET LOSS

Free Record Shop, the
largest chain of entertain-
ment stores in Belgium,
the Netherlands and
Luxembourg, posted a net
loss of €1.2 million ($1.6
million) in its fiscal year
ended Sept. 30, 2009,
swinging from a prior-year
net profit of €12.4 million
($16.4 million). FRS' fiscal
20089 loss was largely due
to investments in refur-
bishing and rebranding
stores, plus the cost of
restructuring back-office
functions, the retailer says.
The prior-year profit was
partly the result of the sale
of its Norwegian
operations. Fiscal 2009
sales for FRS' 313 stores
and 37 franchised outlets
totaled €300 million
($405 million), down 8.5%
from €328 million ($443
million) in the prior year.

>>>INDIA GETS
NOKIA’S COMES
WITH MUSIC

Nokia will launch its un-
limited music service
Comes With Music in India
in the second quarter. The
service will be available for
high-end Nokia handsets
and offer local and inter-
national repertoire from all
four major labels and key
independents. India’s
digital music market is
dominated by mobile
services, which accounted
for 98% of digital music
revenue in 2008,
according to the most
recent IFP| data, Else-
where in Asia, Comes With
Music is available in
Singapore and Malaysia. It
debuted in the United
Kingdom in October 2008.

»>>>HMV TO SELL
MOBILE GAMES

U.K. retailer HMV is
diversifying into mobile
gaming in partnership
with France Telecom’s
mobile operator Orange.
HMV Mobile Games,
powered by Orange, be-
came available on all
major U.K. mobile net-
works March 26. It works
on more than 1,000 Java-
enabled handset models
and features a library of
400-plus games, with new
titles added weekly.
Games start at £1($1.50),
or £3-£5 ($4.50-$7.50) for
new-release and premium
titles.

Reporting by Andre Paine
and Werner Schlosser.
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Live Nation Germany Launch
Spurs Worries About Pricing,
Local Artist Impact

HAMBURG—Live Nation Entertainment’s entry into
Germany promises to shake up the local concert biz.
The March launch of Live Nation Germany gives
the U.S. promotion and ticketing giant its first direct
presence in a market that dropped 7% in value dur-
ing 2008 (Billboard.biz, Nov. 25, 2009), but still gen-
erated ticket sales of €3.6 billion ($5.4 billion),
according to promoters’ trade group IDKV.

“It’s the world's fourth-largest market,” London-
based Live Nation International CEO Alan Ridgeway
says. “Clearly, we should have our own presence there.”

But IDKV chairman Jens Michow warns that Live
Nation's financial clout will inflate artist fees beyond
the reach of domestic promoters. “Money will now be
the sole decisive factor” in choosing a promoter, he says.
Moreover, Michow adds, higher fees could force ticket
prices upward even though “the threshold for prices
audiences are willing to pay has already been exceeded.”

Ridgeway downplays such fears. “We'll be compet-
itive," he says. “But I don’t see this as a move that’s
going to push up prices.”

Since 2003, Live Nation had been represented
through a 20% stake in Frankfurt-based promoter
Marek Lieberberg Konzertagentur. But in December,
Live Nation sold its stake to Bremen-based ticketer /pro-
moter CTS Eventim, which now owns 71% of MLK
and is Germany’s largest promoter.

“Having a 20% shareholding doesn’t really give you
what you need,” Ridgeway says. “The intention was
to build it up and ultimately have our own promotion
business. But [MLK is] an important part of [CTS’|

business; they weren't keen to give up more of it."

Ridgeway dismisses speculation that the timing of
Live Nation Germany’s launch was related to CTS' re-
cent appeal to the U.K, Competition Commission
against the proposed Live Nation/Ticketmaster merger.
He also says that the move won'taffect CTS' long-term
ticketing deal with Live Nation outside Germany (Bill-
board.biz, Feb. 11).

Live Nation Germany began selling tickets March
12 for its first shows—three arena dates by Lady Gaga
in May. Ridgeway declined to comment on the num-
ber of Live Nation Germany shows planned for 2010,
but industry insiders expect the company to substan-
tially increase the number of German gigs by
top international acts.

That could drain consumers’ avail-
able cash for smaller shows, says Mira
Pfetzing, manager of chart-topping
German pop/rock band Juli. “National
artists outside the top 10, small and
midsize promoters and bookers will all
suffer,” she says,

MLK founder Marek Lieberberg is san-
guine about losing its Live Nation business, claim-
ing that throughout their relationship, Live Nation
shows accounted for only 15% of ticket sales and no
more than 5% of MLK's profits. CT'S CFO Volker
Bischoff adds that shows by domestic acts usually
generate higher margins than those of international
acts with higher overheads. As a result, losing its Live
Nation connection should have “a negligible effecton
the group's profits,” Bischoff's

S,

MLK has a string of international acts lined up dur-
ing 2010, including Green Day and Michael Bublé.
Berlin-based DEAG, Germany's second-largest pro-

Deutsche
delight: Live
Nation
Germany's
first shows are
May arena
dates by LADY
GAGA,; inset:
ALAN
RIDGEWAY

moter, also has several on the way, including
Katie Melua and Chris de Burgh. Live Nation Ger-
many managing director Johannes Wessels was previ-
ously a partner at DEAG.

AEG Germany has dates by the Black Eyed Peas
scheduled. However, it primarily operates in Germany
as a venue operator, and managing director Detlef Kor-
nett is optimistic that Live Nation's arrival will “lead
toa greater number of concerts.” But DEAG CEO Peter
Schwenkow takes a less rosy view. “There won't be any
increase in sales,” he says. “The market leader will
simply be ceding sales to Live Nation.” e

Additional reporting by Tom Ferguson in London.

MOSCOW=—Russia’s state-
approved authors’ rights col-
lecting society RAO is getting
tough with rogue promoters
who are avoiding paying statu-

BY VLADIMIR KOZLOV

Concert Crackdown

Russian Collecting Society Pursues Delinquent Live Promoters

rious harm to the business
and the country’s reputa-
tion,” says Eduard Ratnikov,
president of Moscow-based
promoter TCI, which has pro-

tory performance rights.
In early February, RAO filed
a complaint with the Moscow
prosecutor’s office alleging
nonpayment of performance
rights for aNov. 2, 2009, Bey-
oncé show at Moscow’s 16,000-
seat Olimpiisky sports center,
identifying Moscow-based
Anons as the event promoter.
“We told the promoter that
ifthey don’t pay up, we’llgo to
the prosecutor’s office again—
and then to court,” says Khazbi
Dzhatiyev, adviser to RAO
chairman Sergey Fedotov.
When a complaint is re-
ceived, the prosecutor’s of-
fice issues a legal warning let-
ter to the offending company.
If it doesn’t settle, the plain-
tiff can ask the prosecutor to
initiate a civil court case.
Dzhatiyev says that can
prove more complicated than
it might initially seem. For ex-
ample, although Anons was
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identified as the Beyoncé
show’s promoter, it claimed
to be only a ticketing agency.
RAO is now negotiating with
the actual promoter of the
show but won’t reveal the
person’s identity for fear of
jeopardizing a potential out-
of-court settiement.

Having determined that non-
payment of live fees has
become a problem,
RAO began chasing
delinquent pro-
moters last year,
focusing on big-
ger shows. In June
2009, it won its
first lawsuit, in the
city court of Rostov-on-
Don. RAO collected a 450,000~
ruble ($15,000) fee from local
promoter Yug-Art fora 2008
Deep Purple show in the
southern Russian city.

“There seems to be a little
bit of a war going on between

APRIL 3, 2010

certain promoters and the
collecting societies,” says
Deep Purple agent Neil
Warnock, CEO of the Agency
Group in London. “But it
hasn’t affected any of the
artists or my relationship with
any of the promoters.”

Dzhatiyev says RAO filed
complaints against Moscow
promoter TOPConcert
regarding 2008
shows by Queen

+ Paul Rodgers
and Slipknot.
Neither TOP-
Concertnor Yug-
Art responded
to requests for
comment.

Under Russian copyright
law, a promoter must sign a
pre-show agreement to pay
RAO 5% of ticket grosses for
the authors of the material per-
formed. “We’ve always paid
what we have to,” says Dmitry

Zaretsky, senior talent buyer
at one leading promoter, SAV
Entertainment in Moscow. “But
5% is still a lot. If RAO reduced
the fee, more promoters would
be willing to pay.”

Statistics about the Russian
concert industry are scarce.
However, Zaretsky says that
despite the global recession,
the market for international
acts “showed some growth
in 2009, and 2010 is ex-
pected to be better.” SAV
has promoted Lenny Kravitz,
Kylie Minogue and Metallica
in Russia.

While most overseas acts
sign up with a single Russian
promoter, many shows are sub-
contracted to local promoters.
Dzhatiyev advises that “for-
eign artists’ managers should
always ask promoters whether
they have a performance
rights license.”

Rogue promoters “do se-

www.journal-plaza.net & www.freedowns.net

moted shows by Blur, Iggy
Pop and Rammstein. “But how
to single them out from legit-
imate operators? There is no
answer to that yet.”

Despite the failure of some
promoters to pay perform-
ance rights fees, Warnock says
the Russian market can be lu-
crative. “Deep Purple are play-
ing another couple of shows
in Russia during their current
tour,” he says, “and I've got a-
ha touring extensively in No-
vember. | can do 14-16 shows
with these guys in 10,000- to
15,000-capacity buildings,
and they pay real money.”

Meanwhile, RAO is deter-
mined to squeeze delinquent
promoters out of the market.
“We'll get them all,” Dzhatiyev
says. “They either learn to oper-
ate legitimately or leave.” «..

Additional reporting by Tom
Ferguson in London.
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A Passage
To India

Cricket Tournament Helps International
Acts Break Into The Subcontinent

BANGALORE, India—The opening ceremony of the world's
highest-profile cricket tournament had it all: sari-clad dancers,
fire jugglers, Bollywood stars—and Lionel Richie.

Richie’s performance of “Dancing on the Ceiling” might have
seemed an incongruous addition to the vibrant mix at Mumbar's
55,000-capacity D.Y. Patil Stadium, but he’s just one of several
Western pop artists chasing the exposure that the Indian Premier
League (IPL) tournament guarantees.

Immediately before the March 12 opening match, Richie, for-
mer UB40 vocalist Ali Campbell and Australian ABBA tribute
band Bjorn Again performed on the field for millions of Indian
TV viewers, plus others watching simulcasts in 1,000 cinemas
and on YouTube.

Richie's manager Randy Phillips says the singer “jumped at
the opportunity to open up the burgeoning Indian market in such
a high-profile and televised event.”

Leading Indian promoter DNA Networks organizes music per-
formances during the IPL opening and closing ceremonies. DNA
managing director Venkat Vardhan, who booked Richie for a pri-
vate show in India several years ago, followed up with the singer
about headlining the IPL, Phillips says.

Campbell's manager Kim Revie calls the IPL invitation “a
wonderful opportunity for Ali to appear as a solo artist, at [an]
event that's extensively covered by news and sports media from

closing ceremony.

around the world."

Launched in 2008, the IPL stages a glitzy version of cricket in-
volving international stars who play for teams representing eight
Indian cities. Local companies in those cities bid every year for
team franchise rights. Its high profile offers valuable exposure
for international acts eyeing India’s developing live market (Bill-
board, Dec. 13, 2008).

In India, the IPLis broadcast on Sony Entertainment Television
MAX. Sneha Rajani, executive VP at the satellite channel, says the
opening ceremony drew 6 million viewers nationally and expects
viewership for this year's 60-match tournament “to cross the 100
million mark,” up from 90 million in 2009,

Rajani couldn’t provide international viewing figures, but the
IPLis broadcast in some 30 markets, including the United King-
dom {ITV4), Australia (One HD) and South Africa (SuperSport).

The IPL hasn't yet confirmed the lineup for its April 25 clos-
ing ceremony, although a Universal Music representative in Lon-
don says pop act Sugababes will perform.

After Akon played the 2009 closing ceremony, Universal Music
India senior sales manager Sandhya Chandramouli says his album
“Freedom” sold more than 25,000 units in India—a substantial
tally in a market where international repertoire accounts for only
5% of sales, according to the IFPI. “Taking advantage of the IPL's
popularity,” she adds, “we renewed our advertising drive, which
[also] spiked sales of his earlier album, ‘Konvicted.' "

Akon recently returned to India to contribute to a Bollywood
movie soundtrack and performed at a pre-tournament Mum-
bai gala featuring Richie and Bjorn Again. MAX telecast the
event March 12.

Leading South African rock band Prime Circle also played the
2009 closing ceremony in South Africa, which staged the tourna-
ment last year due to security concerns in India.

That televised Johannesburg performance “definitely sparked
interest in the band in India,” says the group’s manager Franie
Kotze. Prime Circle played five Indian dates last August, followed
by DNA’s Rock ‘N India festival in Delhi (Feb. 20) and Bangalore
(Feb. 21). Kotze says more dates are planned.

Although retailers report the 2010 opening ceremony hasn’t
boosted music sales, featured acts hope the exposure could lead
to live gigs. “We had some meetings in India regarding future
touring plans,” Revie says.

Richie's plans are already in place. “We will maximize this tel-
evised play by following it up with an extensive stadium tour of
India,” Phillips says, “routed between Lionel’s return to Australia
and South Africa later this year into early 2011.” e

Additional reporting by Diane Coetzer in Johannesburg, Tom
Ferguson in London and Ray Waddell in Nashville,
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Write And Wrong

Songwriters Shouldn’t Have To Share Credit With Undeserving Parties

The recent BMI and ASCAP Latin
Awards have gained relevance ata
time when publishing revenue—par-
ticularly performance revenue—is
seen as increasingly valuable for all
music genres.

And that perceived value also
means that, more than ever, getting
a slice of that publishing pie has be-
come a sort of free-for-all, with artists,
labels and even managers angling for
songwriter credits, income participa-
tion and even publishing copyrights.
“This is a horrible trend,” a senior ex-
ecutive at a major publisher says.

None of these practices is new.
Even back when “no one cared
about publishing,” as one executive
puts it, there were still many estab-
lished artists and producers who
fully realized the value of perform-
ance and mechanical revenue and
insisted on income participation
from songwriters.

But today, with sales down, the
problem has become more wide-
spread. Non-writing artists who pre-
viously didn't ask for income
participation are now doing so and,

even worse, are requesting a song-
writing credit even when they
weren’tin the studio during the writ-
ing process.

This, more than anything, galls
songwriters and publishers. Some
concede that they can put up with
sharing writing credit with artists
whose “contribution” is merely
being in the studio. After all, as one

(I
Getting a slice
of that
publishing pie
has become a
sort of free-for-
all, with artists,
labels and even
managers
angling for
songwriter
credits.
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Cuban-born composer Jorge Luis Piloto was honored
March 23 with the Golden Note Award at ASCAP’s 18th an-
nual Latin Music Awards. Piloto was recognized for his ca-
reer achievements: For more than 25 years he’s been pen-
ning compositions that have yielded some of Latin music’s
best-known songs, including No. 1 hits like “Quitame Ese
Hombre” (which spent nine weeks atop Billboard’s Hot
Latin Songs chart in 2002), “Como Se Cura Una Herida”
and “Como Olvidar.” Piloto most recently scored with “Yo
No Se Manana,” which he co-wrote with Jorge Villamizar
for Luis Enrique. The song spent 11 weeks at No. 1on the

tropical airplay chart.

songwriter says, it's hard to pinpoint
what sparks that moment of inspi-
ration when writing a song. It could
be a word tossed around or simply
someone’s presence,
even ifhe or she is just
sitting there clicking
away on a BlackBerry.

The issue, they say, is
when an artist doesn't
participate atall and then
requests not justa piece
of the income—which
many songwriters read-
ily give—but also that sa-
cred songwriter's credit. Songwriters
and publishers say the problem has be-
come so bad that some artists have
asked fora writer's share of songs that
haven't even been written yet.

While some writers, particularly
established hit-makers, refuse to
cede either participation or writer’s
credit, “there will be writers who
will bend over because they want
their song out rather than not,” one
executive says, “We can’tkeep them
from doing that.”

What publishers, and writers, can

LEILA
COBO

Latin
Notas

il

do is at least insist that these artists
be present at recording sessions, if
only to cheer the creative team on.

When it comes to angling for per-
formance royalties, we
understand (even when
we don't support) the
validity of many of
these tactics, For in-
stance, if a label is
going to invest a large
chunk of money in
pushing a single, ask-
ing the songwriter to
help foot the video bill
is understandable, considering how
much money could be made.

But asking songwriters to shift the
publishing rights of a song to a pub-
lisher affiliated with the label in ex-
change for getting their song recorded
is akin to extortion, not to mention
that the best song may not always win.

And asking for a songwriter’s
credit when no credit is due is sim-
ply wrong.

-

For 24/7 Latin news and
o analysis, see billboard.biz/latin.

becoming diluted?

Yes, and also the producer's.
Today there are few produc-
tions. I'm surviving, like
other composers, because |
have a big recorded catalog.
My forte has always been
tropical music, which is very
strong in Europe and Asia.
So, songs that were recorded
20 years ago still generate in-
come for me from places like
Italy. I collect from songs I
wrote for Rey Ruiz and
Gilberto Santa Rosa as if they
had been released today.
That's my bread and butter.

What has changed in
Latin songwriting since

Now that an increasing
number of artists want to
be composers, has your
role changed?

It's changed in that I've gone
from writing mostly alone to
writing with others—not
only artists, but other com-
posers. It took me some time
to get used to that. But the
industry has forced all of us
to diversify. I also think
this has damaged the qual-
ity of the music somewhat.
Sometimes people want to
write, write, write. And I say,
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“Gentlemen, this isn'ta
chocolate factory.” Some-
times I forget what I was
writing. So, when I sit down
to write, I do so until I'm
happy with the result. And if
that means one or two songs
a year, so be it. But quantity
can damage quality.

Do you write on commission?
In some cases. For example,
[Chilean star] Myriam Her-
nandez came to ask me fora
song, and it led to producing
her album. But I don’t sit

APRIL 3, 2010

down to write for a specific
artist. Some songs work for
some acts, and some for oth-
ers. For example, with “Yo No
Se Manana,” Jorge [Villa-
mizar] and I wrote it in my
house, and we just had it there
until I showed it to Luis En-
rique and [producer] Sergio
George. And it was a hit. We
didn’t conceive it with Luis
Enrique in mind. It was based
on a story Jorge told me.
Artists usually call me, un-
less it's someone like [salsa
star] Gilberto Santa Rosa,

who's a very good friend, and
I'll say, “Hey, Gilberto, [
heard this song and I thought
of you."

Do you also produce?
Yes, but it takes too much
of my time. Truthfully, I like
to write.

With technology and radio
formats being what they
are, is the songwriter’s craft

you began?

Language used to be far more
poetic. Now it's more collo-
quial. Musically, songs are
simpler. With the help of
computers, songs are very
simple, very basic. When |
started they were far more
musically elaborate. Today,
you have four, five chords and
you have a song. They're
sometimes very elemental,
but people like them. —LC

EN ESPANOL: All the great Latin music coverage
LOIM you've come to expect from Billboard—in Spanish!
Go to billboardenespanol.com
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ARTISTS PERFORM ON
FIFA TROPHY TOUR
The FIFA World Cup Trophy
tour by Coca-Cola will hit
Miami and Houston April 30-
May 2. A Coke-branded plane
will fly the trophy from
Canada to Miami, where it will
be displayed on various Uni-
vision programs, according
to Marco Lopez, senior direc-
tor of agency Relay World-
wide’s Hispanic group. On
talk show “El Gordo y la
Flaca,” Spain’s David Bisbal
and rapper K'naan will per-
form their version of K'naan’s
“Wavin’ Flag,” whichis Coke's
World Cup anthem. The two
will join Ana Isabelle for a
performance May 2 at the
University of Houston, where
fans can have their picture
taken next to the trophy.
Lopez will discuss brand/
music partnerships at Bill-
board’s Latin Music Confer-
ence April 27.

CHARITY SINGLETO
BENEFIT CHILE
In the wake of Chile’s earth-
quake, Chilean artist Beto
Cuevas, Mana’s Fher Olvera,
Miguel Bosé, Alejandro Sanz,
Juan Luis Guerra and Laura
Pausini have lent their voices
to a new version of Violeta
Parra’s classic “Gracias a la
Vida.” Chilean Humberto Gat-
ica is producing the digital
single, which will benefit
Habitat for Humanity.
—Ayala Ben-Yehuda

&) StateFarm

rovaar
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LATINMUSIC

Connect with Billboard’s
Latin music industry cover-
age and get all the updates
on the Billboard Latin Music
Conference on our new Face-
book page, facebook.com/
billboardlatin. The page con-
tains links for registration and
schedule updates and will
feature speaker interviews as
well as all of Billboard’s
breaking Latin music news.
The Billboard Latin Music
Conference and Awards pre-
sented by State Farm in as-
sociation with T-Mobile will
be held April 26-29 in San
Juan, Puerto Rico.
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CAMILA

DEJARTE DE AMAR

En ventas de Billboard Latin Album Chart
En ventas de Billboard Latin Pop Album Chart
En lfunes Latino EEUU

En Itunes México

En Billboard Latin Pop airplay chart

En Radio México durante 11 semanas consecutivas
En ventas Top 100 en Amprofon México

[Graciasl @ los floms , meclios y clientes per su epoye
jEspera su gira en Mexico y EEUU a partir de junio!

www.camila.iv

YouTube twlffer Facebook myspace hi5 sonico
www.youtube.com/camila www.twitter.com/camila www.facebook.com/camilamusic www.myspa om/camilamx www.camilamx|.hi5.com www.sonico.com/camilamx

SONY MUSIC (ontrataciones: (52 55)5337 2020 Ext. 105, 114, 120 y 290 l@

www.journal-plaza.net & www.freedowns.net
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BOXSCORE Concert Grosses
ABgnganca

GROSS/ ARTIST(S)
TICKET PRICESS)  Venue, Date \axcity Promoter

$2,161,280 ERIC CLAPTON & JEFF BECK
(3247085 Caral

15,204 [

Getting Mighty

PWTER T ELTON JOHN & BILLY JOEL

$177/55150 m l‘J‘nion Center, Albany, N, !}.gz;‘ AEG Live
W e $1,550,055 JAY-Z, YOUNG JEEZY, TREY SONGZ
l " ’ $398 5:4/536,50 1’}3? a:x:v.ssul Rutherford, 1 Live Nation

Saturated Club Circuit
Presents Challenges For
Bands, Promoters

They come every day in a seemingly endless pa-
rade, these PR e-mails about a developing band,
ora package of them, mounting a tour of clubs.
Most are on indie labels, and the hardworking
publicist is desperately seeking some kind of
press attention. Check any sizable club's calen-

\'\.\\

Love you live: CAGE THE ELEPHANT

dar: In all likelihood, it will be pretty full.

In the absence of radio and other means of
exposure, literally hundreds of bands are tak-
ing it to the road, most trying to support a new
release. They've been told to play live as much
as possible, to win one fan at a time.

And with so many bands on the road, “one fan
at a time” can be more reality than cliché. The
end result can be costly for the club
promoter and the label providing

OnThe

count on your hand how many are making that
kind of progression.”

One act that's making that transition is ICM's
Cage the Elephant, but this band has some-
thing most acts can’t count on. *The difference
is that rare component called ‘radio play,” " Vla-
sicsays, “along with an insanely great live show.”

Other means of exposure can lead to a false
sense of immediate potential. “Some acts
could be signed to an agency or label on the
heels of a little blog chatter, atten-
tion to a YouTube video, a few spins
at radio, a song placement in TV
or film, inclusion on a soundtrack,”
Sommer says. “Anyone can be an
agent if you can send an e-mail or

people will book anything.”

ICM agent Nick Storch does say
that club business is improving over
adismal 2009 and that club promot-
ers are often able to make a profit.
“By no means are they great prof-
its,” he says, “but many seem con-
tent with simply breaking even after
the club fallout of 2009.”

Not everyone believes the club
marketis saturated. John Moore,
partner in New York's Bowery Presents, says
the club market is “thriving” and believes it
can generally support the number of bands
touring. “Properly priced shows in a smaller
room can and should be doing very well,” he
says. And, as Paradigm’s Galle points out,
artists should show loyalty and play return
gigs for the same clubs when they’re doing
better business.

Sowhat's the key to success at

make a call, [and] it appears as if
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the club level? “Quality control,”
Sommer says. “A great artist will
be successful with the right guid-

tour supportto the act, and deeply
discouraging for the bands.
“The club market has been

$658,074
S04

Road

oversaturated for a long time,”
says Kirk Sommer, an agent at
William Morris Endeavor Enter- §
tainment. “Itis completely nuts.

It would be wise of [agents] to

stop signing and start packag-

ing, unless the artist is best-in-breed.”

In a scenario where bands are at the devel-
opmental stage and one of maybe 25 groups
per month is playing a given club, does anyone
make money? “Zippo,” Sommer says.

Club promoters are now more selective in
the shows they do, “and the deals for new bands
are getting worse,” Paradigm agent Matt Galle
says. “Promoters are giving new bands a split
of the door rather than a small guarantee.”

So what led to this situation of supply out-
stripping demand? It's not just new bands com-
ing on the scene: Fewer veteran acts are moving
up the chain.

RAY
WADDELL  ;nce. A great club will be success-
ful with the right buying.”

Promoters should do their
research on bands and check
for “some sort of heartbeat,”
Galle says, adding that groups
that are getting traction in a given market still
shouldn’t go to the well too many times, even
if it's in their own backyard.

“I know it is important to build up your
fan base in your home area, and | do support
residencies, too,” he says. “But do it strate-
gically and give the fans time to breathe be-
fore you come back asking for them to pay
to see you again.”

Storch suggests touring smart rather than
hard. “It is imperative for bands to create de-
mand by not being overly available and putting
enough distance between their last play in the
market and their next,” he says.
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JOHN MAYER, MICHAEL FRANTI & SPEARHEAD

Live Nation

Live Nation, in-house

THE BLACK EYED PEAS, LUDACRIS, LMFAO

’ s
Mohegan Sun Arena, Uncasville, 84
Conn., Feb. 27

Concerts West/AEG Live, Live Nation

JOHN MAYER, MICHAEL FRANTI & SPEARHEAD

Beaver Productions

GUNS N’ ROSES, SEBASTIAN BACH, DANKO JONES

Live Nation

BACKSTREET BOYS, RICKI LEE COULTER

Andrew McManus Prosents

“Bands are playing the club circuit far more Finally, Moore offers this advice: “Be afford- ?6432.]’9;) U — e ‘
i ] um Theatre, %
often because mostof them are not growingin  able, but most of all, be good.” March 2-3 Sl i snoats Live Nation

popularity and can’t go on to larger venues,”
says Marsha Vlasic, senior VP of concerts at
International Creative Management. “You can
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For 24/7 touring news
and analysis, see
billboard.biz/touring.
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June 15-16, 2010 « Edison Ballroom ¢« NYC

Join Billboard and Adweek at the 2nd annual Music & Advertising Conference to explore
how big brands, artists and music supervisors are benefiting from working together!

TOP REASONS TO ATTEND:

Network with top brand marketers, artists

and music supervisors

Learn the process of placing music in advertising

A CONVERSATION WITH:

STEVE SCHNUR

Worldwide Executive of
Music and Marketing,

Electronic Arts

Find out how to make the rights to your

music more accessible

Hear how brands turn to music to amplify

their marketing message

Discover how to target brands in specific

sectors such as automotive, apparel,
video games and MORE

Register Early & Save! MusicAndAdvertising.com gX{1e)

SPEAKERS INCLUDE:

STEVE BURSKY

Foundations Artist
Management

JOSH RABINOWITZ

MICHAEL FREEMAN
Music Producer
The Kaplan

Thaler Group

PRIYA DEWAN

TOM EATON

Label Manager VP of Music for
Warp Records Advertising
UMPG

TIM FROST
Trailer Editor CEO
”9," "In Bruges,”

JARED GUTSTADT

Jingle Punks

"Sin Nombre”

RICHARD STUMPF

“’1_"‘_ — i
EMILY WHITE

SVP/Director
of Music
Grey Group

SVP, Creative/A&R &
Marketing
Cherry LaneMusic

Co-Founder
Whitesmith
Entertainment

Registration: Lisa Kastner LKastner@Billboard.com 646.654.4643 - For Custom Sponsorships: Kim Griffiths Kim Griffiths@Billboard.com 646.654.4718

CONFERENCE SPONSORS:
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JONATHAN ELD MAN
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& Sports Marketing
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& Publishing
Zync Music
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DI/ {8 BY ANTONY BRUNO

Dance Revolution Redux

With New Motion Controllers, Dance Music Could Spark Gaming Comeback

Music games are about to
come full circle, with the next
stage of the struggling genre
coming from the familiar cat-
egory of dance music, driven
by new motion-capture con-
trollers expected to hit the mar-
ket this fall.

Microsoft plans to have its
Project Natal motion-capture
game controller available for
sale in time for the holiday sea-
son. The device is a camera that
recognizes user geSflll'eS and
body contortions as a means of
controlling gameplay. Sony's
Move, announced at this
month’'s Game Developers
Conference, is more like Nin-
tendo's Wii system, with a con-
troller that users hold in their
hands, a sensor to track its
movement and a camera to
project it all into the game.

A host of game developers,
including “Rock Band” devel-
oper Harmonix, is expected to
release games that use these
new motion-capture controllers
as early as this year, although
mosttitles aren't expected until
2011. Sources say they expect
developers to unveil some of
these new titles at the E3 video-
game conference in June,

Dance-based games will
feature heavily in that rollout
and should provide a much-
needed shot in the arm to the
music-game market. Sales in
the category plummeted last
year as interest in the “Guitar
Hero" and “Rock Band" fran-
chises faded. The problem, ac-
cording to Jesse Divnich, VP
of analyst services at Elec-
tronic Entertainment Design
and Research, is that there
wasn’t any new innovation
coming out of the genre de-
spite a flood of new content.
And content over features,
Divnich says, will only sustain
a franchise for so long.

Whiere did you come
from Colfor, Epe X0

Keep on movin’; Screen shots from Just Dance,’ a hit videogame for the Nintendo Wii system
that illustrates the potential of motion-based dance titles.

The precursor to music and
rhythm games like “Guitar
Hero" and “Rock Band" was
Konamf's “Dance Dance Revo-
lution,” the hit arcade game
that later migrated to home
gaming platforms. The game
relied on an exclusive floor-pad
peripheral, which saw little evo-
lution, much like the guitarand
drum controllers of “Guitar
Hero™ and “Rock Band.”

“It was massively popular,
but it didn't really reach a
mainstream audience like
‘Guitar Hero," " Divnich says.
“Project Natal and Sony's
Move will allow the dance cat-
egory to reach a broader audi-
ence . .. This could be a
billion-dollar category over the
next 24 months.”

Unlike the “Dance Dance
Revolution” floor pad—or the
“DJ Hero" turntable or
the band kit for
“Guitar Hero”
and “Rock

GET WET

Some people just need to sing in the
shower. Or bath. Or maybe the pool. Wher-
ever they are, they could probably use a good
waterproof music player. One option: the Music
Planet speaker ball, a wireless Bluetooth speaker that
streams music from any home entertainment system. It
includes a built-in FM tuner, an alarm clock and a mem-
ory card and USB slot for adding your own MP3s, The
device is submersible in up to three feet of water.

The Music Planet is available through online gadget
stores in Japan, where it runs for ¥10,500 ($117).

—AB

18 | BILLBOARD |

APRIL 3, 2010
www.journal-plaza.net & www.freedowns.ng

Band"—these new controllers
aren’t exclusive to any one
franchise. That means devel-
opers are free to create games
utilizing their functionality
rather than developing exclu-
sive peripherals. Analysts ex-
pect between 10% and 20%
of existing console owners
will buy either a Natal or
Move device, and both Mi-
crosoft and Sony are expected
to bundle the controllers with
new consoles shortly after
their release.

A recent survey from
Game Informer on the state
of music games found that
readers were most inter-
ested in “different music
genres” (35.7%) and “more
realistic gameplay and pe-
ripherals” (32.3%) when
asked what features in a new
music game would excite

them most. Dance games

based on Project Natal
and the Move will
feature both.
Current Wii hit
’ “Just Dance” is an
/' early indicator that
dance games based on
motion controls have
great potential. Taking advan-
tage of the Wii's motion-based
controllers—as well as tracks
like MC Hammer's “You
Can’t Touch This"—*Just
Dance” has defied negative
reviews to sell more than
850,000 units in the United
States since its debut in No-

vember, according to NPD
Group. In February it was the
fourth-best-selling game
stateside and the third-ranked
game in the United Kingdom.

Moreover, the dance cate-
gory allows for a broader
sampling of music. While
“Guitar Hero" and “DJ] Hero"
focus heavily on the use of
specific instruments, dance

games can incorporate all
manner of musical styles so
long as they're danceable.

“This gives all sorts of dif-
ferent bands the opportunity
to get their music into these
games,” Wedbush Morgan
Securities gaming analyst
Michael Pachter says. “Every-
body dances. Maybe we suck,
but we'll try it."

Cynthia Sexton, executive
VP of global brand partner-
ships at EMI Music—which
contributed about half of
the 32 songs on the “Just
Dance” soundtrack after
submitting more than 200
for consideration—says
dance games are already
starting to pay off.

“For me as a label person
and for our artists, it just
means more revenue,” she
says. “I won’t tell you what the
check looked like, but it was
very, very healthy. And I look
forward to the next game,
whatever that is.” e

For 24/7 digital news

and analysis, see
billboard.biz/digital

BITS & BRIEFS

SMART PHONES

CAPTURE MORE

MARKET SHARE

Almost two-thirds of smart
phones sold in the United
States during fourth-quarter
2009 cost $150 or less, help-
ing boost their overall share
ofthe U.S. mobile market, ac-
cording to research firm NPD

ices market to more than
$12.7 billion in revenue world-
wide by 2014, up from $3 bil-
lion last year. Market analysts
were bullish about the tech-
nology before, only to be dis-
appointed. But the explod-
ing growth of smart phones
with location-based service
capabilities, combined with

Group. Smart phones ac- multiple competing apps and
counted for 31% of U.S. mo-  app stores, has renewed en-
bile handset salesinthequar-  thusiasmin the market.

ter, up from 23% a year earlier

SURVEY: MANY
CHECK FACEBOOK
BEFORE BED

In a recent blog post titled
“Is Social Media the New Ad-
diction?,” consumer elec-

when fewer than half of smart
phones cost less than $150,
NPD said. NPD also found
that smart-phone buyers rely
most on family and friends
when deciding which device

to buy (29%) and good cus-  tronics review and shopping
tomer service ratings were  site Retrevo reported that
also important (17%). according to a survey the

company commissioned,

BULLISH PROSPECTS 48% of respondents said

FOR MOBILE they check or update Face-
LOCATION-BASED book or Twitter before going
SERVICES to bed, and 42% check their

accounts first thing in the
morning. Among respon-
dents younger than 25, 18%
said they check Facebook
every couple of hours, and
61% said they checkit at least
once per day, compared with
11% and 55%, respectively,
among those 25 and older.

Mobile apps that rely on lo-
cation-based data for social
networking or media sharing
were a hot topic during the
recent South by Southwest
conference. Analyst firm Ju-
niper Research says such
buzzis expected to drive the
mobile location-based serv-

HOT MASTER RINGTONES :EZ Billbeard

= e coveneony MCISCD
| G AT Mobilescan
m RUDE BOY
RHANRA

NEED YOU NOW
LADY ANTEBELLLM
BEDROCK
NOUNG MOMEY FEATURRIG LLOYD
MY CHICK BAD
LUDACRIS FEATURING NIGKI MINA
BABY
JUSTIN BIEBER FEATURING LLBACRS
HOW LOW
LWOACRIS

17 1 TELEPHONE
LADY GAGA FEATURNG BEYONCE
TIK TOK

B2
HEY DADDY (DADDY'S HOME]

| R AR )

1" 4 EVERYTHING TO ME

st MONICA
)
o

7 HEY, SOUL SISTER
TRAN

0 4 ALL THE WAY TURNT UP
AUSCUE IMSH FEATURING SOULJA BOY TELLEM

IMMA BE
120108 weaaceevenpens

SAY AAH
TREY SONGZ FEATURING FABOLOUS
BAD ROMANCE
LAY GABA
1 HILLBILLY BONE
ALAKE SHELTON FEATURING TRACE ADKINS

DROP THE WORLD
LIL WAYME FEATURING ENIREM

NOTHIN' ON YOU
3.08 FEATURING BRUND MARS
SMILE

UNCLE KRACKER

OVER

DRNGE


http://www.journal-plaza.net
http://freedowns.net/

Warner Music Group's catalog division Rhino Entertainment sits at a crossroads in the

digital opportunities.

recording industry’s shift from physical to digital formats.

Best-known for its authoritative CD boxed sets, reissues and compilations, the company
in the last decade has expanded its focus to include new digital products like ringtones
and videogames and has been an early dabbler in online album formats like iTunes LP.

Rhino’s push to apply its catalog and packaging know-how to new digital products
has taken added urgency, given the continued plunge in CD sales and the decline in the
number of brick-and-mortar music retailers. Last fall, Rhino laid off about 20% of its staff,
primarily workers focused on creating physical product (Billboard.biz, Sept. 25, 2009).
In a statement at the time, Warner said the staff reductions came as Rhino adapted to
“the fundamental transformation of the physical new release and catalog business.”

At the center of much of this activity is David Dorn, who was recently promoted to sen-
ior VP of global sales and digital strategy for U.S. repertoire. Dorn has a long history
with both Rhino and the music industry. Son of the late Grammy Award-winning pro-
ducer Joel Dorn, he's a 17-year Rhino veteran, most recently serving as senior VP of new-

media strategy.

In an interview with Billboard, Dorn talks about Rhino’s embrace of new digital for-

mats, including the imminent rollout of its first mobile application.

How does your new role differ
from your old one?
I oversee all the physical and dig-
ital business, which I think is a
common practice these days in
that we're not separating our busi-
nesses anymore. The other thing
is that I'm getting a lot more in-
volved on a global basis with our
affiliates. We've got more than
just the Rhino effort here. We
work with Atlantic and Warner
Bros. in the U.S. to sell more cat-
alog here and [are| coalescing
those efforts around the world.
We have a big catalog. It’s re-
ally great, so how do we sell itall
around the world both physically
and digitally? Also, it's about how
[to] take what our international
affiliates have in their local terri-
tories and, borrowing practices in
the United States that have proven
successful, help them take advan-
tage of those same practices. It's
really globalizing our efforts.

What lessons will you apply
from your previous gig?

First and foremost, you have a
download-to-own business in

iTunes that we've been working
with for what, six or seven years
now? That business is mature
herein the U.S., but the business
is building around the world. In
Europe, that business is on a
growth curve. As is Amazon. So
whether it's product lines we've
seen as successful or things we've
tried that maybe didn’t pan out
but we learned from them, there’s
a lot to be said about applying
those learnings and relationships
to other parts of the world.

What's the future of deluxe
packaging and merchandising
in the digital world?

I certainly hope it's going some-
where. The iTunes LP is an amaz-
ing first opportunity to start
bringing packaging to the digital
world. I don't think it's the final
version of what we'll see over
time. For a company like Rhino
that really values the experience
to music fans, this is an opportu-
nity to place additional experience
on that package. I think we're just
getting started. We're looking at
this as a major opportunity.

The 17-year Vet of Warner Music’s
catalog business talks about
moving the/reissue imprint to

What about the physical world—
boxed sets and other products.
What's the future there?
It's still relevant, but there’s a cou-
ple of issues we have to contend
with. One is that there aren’t as
many places to sell these prod-
ucts. And it's harder to break
through the noise these days and
let people know that these prod-
ucts exist. We have had a great
deal of success with our Rhino
Handmade line, which are col-
lectible, physical products thatare
sold direct to consumers through
our Web site. They generally sell
out, so we know there's an audi-
ence that's interested in them.
We're probably more selective
these days in the kind of boxed set
packages we make. We look at a
product we would have come out

with 10 years ago and wonder if

there’s a way to do that digitally.
We'll probably have four to five
physical boxes in general retail,
as opposed to 10 years ago, when
we'd have 10 or more.

When labels license their
music to rival labels forinclu-

sion in a career retrospective
or a boxed set, they usually in-
sist on retaining the digital
rights. Are labels showing
more flexibility on this issue?
Most of the companies in the
business are not really licensing
out tracks for individual sale by
another company. What is out
there are tracks that are album-
only that are packaged within a
track list. Apple, up until re-
cently, didn’t allow compilations
into the store if they exceeded a
certain number of album-only
tracks. But that problem has
been solved and Apple now al-
lows it. So as long as labels li-
cense to us on an album-only
basis, we're fine. [Editor’s note:
Apple still bars single-artist com-
pilations if more than 15% of the
tracks are album-only.|

How do you see physical and
digital blending—as work-
ing in tandem or as separate
products?

That's a great question. We don't
necessarily have that one worked
out yet. The physical retailers that

do a great job aren’t necessarily
digital retailers. And the digital
retailers who do a great job aren’t
necessarily physical retailers. The
one interesting retailer that meets
inthe middle is Amazon. They're
still getting their digital store up
and running to the degree they're
integrating it with their physical
efforts. But I think they're doing
a pretty good job.

We need to see more of that
with other partners. But if what
you're saying is how as a company
we blend those two things to-
gether in an experience . . . we
spend a lot of time thinking about
how to take physical experiences
and tie them into the digital
world, whether it's providing
bonus content or [giving] those
who buy physical [products] porta-
bility in the digital world—such
as a digital version of a vinyl sale.
We haven’t really done a lot with
it yet.

Where are you with mobile
apps? The novelty factor there
seems right up Rhino’s alley.
We have an app we're working on
right now we hope will be ready
for sale in April sometime. We've
taken the position that we don't
want to create Web sites that are
apps. We want to create . . . some-
thing that is a game or has some
kind of ongoing utility. We're
being very careful about what we
release because we'd like our first
one to be successful.

We spend a lot of time think-
ing about apps. We're talking
about three or four, and any that
we release will have to follow the
Rhino ethos of quality and value
and experience. If you want to
make a Web site, there are ways
of doing that that's accessible
by mobile.

We're probably more selective these daysin the kind of boxed set
packages we make. Welook ata product we would have comeout
with 10 years ago and wonder if there’s away to do that digitally.
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Band overboard! From left: ANDY
ROSS, DAMIAN KULASH, TIM

NORDWIND and DAN KONOPKA

APRIL 3, 2010

BILLBOARD

20


http://www.journal-plaza.net
http://freedowns.net/

i
A
E
=
E

YOUR

Groundbreaking YouTube Auteurs OKGo Part
Ways With Their Longtime Record Label, EMI,
And Set Sail InUncharted Waters

BYMIKAELWOOD ///PHOTOGRAPHBY MATTHOYLE

A graduate of Brown University who spent his
time in the Ivy League studying semiotics,
Damian Kulash of OK Go is one of the more ar-
ticulate shaggy-haired rock frontmen you're
likely to meet.

Yet over dinner recently at a Los Angeles
restaurant, the singer is experiencing an un-
characteristic case of ineloquence. He and OK
Go bassist Tim Nordwind are discussing the
band’s announcement earlier this month that
it’s leaving EMI, its label of nearly a decade, and
starting up its own company, Paracadute Record-
ings. (In a dig at what the band considers a tail-
spinning record industry, “paracadute” is Italian
for “parachute.”) And though he’s talked to a
few media outlets about the decision in the past
week, Kulash is having trouble explaining how
precisely it is that OK Go—a band less famous
forits albums than for its elaborately produced,
free-to-stream YouTube clips—intends to fund
its future adventures.

“We just sort of figure,” the 34-year-old
singer/guitarist says with a “What, me
worry?” shrug, “that if we put out a big ball
of creative ideas, one of them'’s going to spit
back some money.”

In truth, Kulash is pretty clear-eyed on the
subject of Paracadute—more on that later—but

in a way his sudden verbal clumsiness reflects
the excitement with which he and his band-
mates are thinking about their new endeavor.

“What we're doing may fall outside the
bounds of what people traditionally want to call
‘rock'n’roll,” " Kulash says in reference to the
band’s nonmusical pursuits, “butit's working.
We're chasing our craziestideas—that's always
been the source of the bond between me and
Tim.” (OK Go also includes guitarist/key-
boardist Andy Ross and drummer Dan
Konopka.) “And it starts musically, but it goes
in lots of other directions, and as the whole sys-
tem changes, we've found all sorts of new ways
to let that creativity out into the world.

“There’s nothing more exciting than doing
things that are basically uncategorizable and
then sharing them with people,” he continues.
“It's such a huge thrill to watch that explode
across the world.” Kulash thinks for a second,
presumably about the band's Rube Goldberg-
inspired video for its song “This Too Shall
Pass,” which premiered on YouTube in early
March and racked up more than 6 million views
in its first six days online. “It's hard to describe
whatit's like to sitin your backyard hitting ‘Re-
fresh’ over and over again, trying to see whether
or not you've hit 7 million yet.”
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IRRECONCILABLE DIFFERENCES

Given the public disagreements between the band and its label over
the distribution of that video and others, the split between OK Go
and EMI Music wasn't entirely unexpected. Citing a nondispar-
‘MI, both the
band and the label declined to speak about the specific terms or cir-
cumstances of the group's departure. Billboard has learned from
sources familiar with the situation, however, that Paracadute will

agement clause in the deal that releases OK Go from

assume ownership of OK Go's latest album, “Of the Blue Colour
of the Sky” {originally released Jan. 12 on Capitol), while the band’s
first two albums—2002's “OK Go” and 2005°s "Oh No"—will re-
main EMI catalog items, as will the videos from those albums. The
label will retain a stake in sales of “Blue Colour,” and the band will
continue working with the company's licensing department in a
nonexclusive capacity. (OK Go also pursues synch opportunities
through band manager Jamie Kitman’s Homblow Group.)

In a prepared statement released by the band and the label,
EMI said ithad “really enjoyed our relationship with OK Go" and
that both parties had decided “to part ways by mutual agreement.”
Speaking in a video posted on the band’s Web site, Kulash said,
“We're leaving very amicably, and they've been very good to us.”

Yet sources paint a different picture of the partnership, one in
which both parties felt somewhat aggrieved: The band complained
of being underserved by EMI's promotion and marketing efforts,
while the label never could reap the sales rewards of OK Go's viral-
video success.

“It’s like you've got a guy throwing a 105 mph fastball,” one

source close to the group says, referring to the tens of millions of
YouTube views OK Go has earned with such videos as the Grammy
Award-winning “Here It Goes Again,” in which the band performs
an intricately choreographed dance routine while riding tread-
mills. “And this guy’s dominating the game, but you don't have
an infield to back him up. So how are you going to do anything?”

According to the source, EMI dedicated little energy or resources
to working OK Go's singles at radio and to stocking
stores, continually insisting that the label “needed a story” for pro-
grammers despite the band's growing online presence. “There

its albums in

was a real lack of investment in conventional marketing,” the
source says, to match what the group was accomplishing in the
new-media sphere.

One former EMI staffer says that the disregard wasn't neces-
sarily intentional. “People at the label always liked OK Go but were
easily distracted by no-brainer hits like Coldplay and Corinne Bai-
ley Rae—artists who were already established or were more main-
stream. Capitol never took full advantage of the opportunities.”

Former Capitol chief Andy Slater, who signed OK Go in his
first deal at the label, insists that he wasn't neglecting the group
but was waiting for the right moment to take it to radio.

“The key to having success with an unconventional band like
OK Gois knowing when that moment is,” Slater says. In his view,
the time had arrived not long after the band performed its tread-
mill routine at the 2006 MTV Video Music Awards. “All of this
stuff had started to bring OK Go to the forefront,” he says, “and
that’s right when the label underwent a change in leadership.”
(In 2007 EMI merged Capitol and Virgin, dismi
appointing Jason Flom as head of the newly formed Capitol Music
Group.) “Up to that point, though, we were building a fairly ag-
gressive radio campaign based on seven months of work.” Flom,
now president of Lava/Universal, didn't return a phone call seek-

rissing Slater and

ing comment.

Former Capitol GM Mark DiDia seconds Slater's point, calling
OK Go “a full-on priority” for the label during his tenure there.
“They were Andy’s first signing, and he wanted to prove them more

RISKY
BUSINESS

OK Go’s power
pop may be fairly
traditional, but
its methods

of promotion
and marketing
have been
anything but.

DECEMBER 2000

band for the fifth-anniv
NPR’s
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OK Go gains notoriety as the

sary tour of

This American Life

bio, describing it as “living catnip.

than anybody,” DiDia says. “We spent

over $5 million in marketing. I betalot
of other bands would want thatlevel of
commitment.”

Sources close to EMI in more recent
years, meanwhile, contend that the
kind of investment the band was call-
ing for “just didn’t make economic
sense” given the group’s sales history
and performance in callout research.
Although OK Go “makes great videos,”
one person familiar with the situation
ys, “they've never demonstrated that
they sell albums. They've done OK with
some tracks through the years, but with
this album in particular, the sales re-
ally aren’t there.”

The new album has sold 27,000
copies, according to Nielsen Sound-
Scan. “Oh No,” the band’s best-selling
album, has moved 269,000, while
“Here It Goes Again” has sold 821,000
singles. None of the band's other sin-
gles has broken the 100,000 mark.

“If youtook out the word ‘video’ and
put in the word ‘single,

and you took
out ‘online’ and put in ‘radio,” this
wouldn’t be a story,” another source
with ties to EMI says. “Put it another
way: Imagine a label spends a lot of
money to get a song to No. 1 on the

modern rock chart, then it only sells
25,000 copies and the label decides not
to move forward with the band. That's
not a story.”

One person familiar with the label's
thinking says the company took issue
with Kulash’s claim in an interview
with New York magazine that because
ofits current debt troubles EMI lacked
the funds needed to support its bands.
“It's absolutely untrue to suggest that
EMI didn’t have enough money to pro-
mote OK Go atradio,” the source says.

“It was a choice.”

Further disagreement between band and label flared up ear-
lier this year over EMI's decision to restrict some OK Go videos
from being embedded on unauthorized Web sites (in an effort to
drive would-be viewers to YouTube, which pays record compa-
nies for each stream of their copyrighted material). Kulash aired
his grievances in a widely publicized New York Times op-ed—his
third for the paper on music-industry matters—that urged the
label to “recognize the basic mechanics of the Internet” and allow
OK Go to engage with its fans wherever the fans see fit.

“There are parts of the piece that I knew weren't going to sit
well with the label, but for the most part my intention was to write
something that was even-handed about the situation,” Kulash
says. “You see so much vitriolic anti-label stuff from our fans, or
from everyone's fans, and you see so much complaint from the
music industry about the ground eroding from underneath them,
that I wanted to present the position of a musician who isn't wildly
anti-label and isn't angry at them but who sees the unsolvability
of that position.”
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One person close to EMI says that although it might have
looked like it, the Times piece didn’t have any impact on the de-
cision to part ways. “I can’t argue with his point, and I didn’t,”
the person adds.

MOVING FORWARD

Now that OK Go has detached itself from its major label, the band's
nextjob is finding a way to stay solvent. That won't be as difficult
as it would have been on EMI, according to Kulash. “In the most
traditional sense,” he says, “it takes a lot fewer records sold to pay
for our small operation to survive than it does to support an in-
ternational distribution company.”

Kulash and Nordwind peg the number of employees working
(both full- and part-time) under the OK Go/Paracadute umbrella
ataround 20, including the four band members, Kitman and his
assistants, two Internet consultants, two booking agents, a radio-
promotion rep, alawyer and a publicist. (For the moment, atleast,
the band doesn’t plan to sign outside artists to Paracadute.)
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‘THE BAND’S FANS ARE
A COMBINATION OF TEENAGE
GIRLS, MUSIC SUPERVISORS
AND ADVERTISING
CREATIVE DIRECTORS/

—JAMIE KITMAN, MANAGER

But it's not just about a reduction in overhead. Kulash says he
and his bandmates—experienced dabblers in left-field market-
ing, from their early gig as the house band on NPR’s “This Amer-
ican Life" to their recording a fight song for the Chicago Fire
soccer team—have made their living “entirely on licensing” for
the last several years, and he expects that to continue to be the
case, Why? “We make music that is accessible but not overplayed
and generally sort of upbeat,” Kulash says. “So it fits behind a lot
of stuff. Also, we own our own publishing, so we don’t wind up
in a three-week debate with some lawyer at a publishing com-
pany trying to figure out whether or not it's worth it, We OK
things in 30 seconds.”

“The band’s fans are basically a combination of teenage girls
music supervisors and advertising creative directors,” says Kit
man, who says that OK Go has notched more than 450 synchs.
“That’s the reason they're still with EMI's licensing depart-
ment—because they've made millions of dollars on OK Go.”
Kitman points to the band’s inclusion on last year's “New Moon™

Andy Ross testify as lead witnessesina
hearing on net neutrality by the House
Judiciary Committee’s Anti-Trust Task
Force. A few weeks later, Kulash writes
an op-ed on the subject for the Times.

/e

FEBRUARY 2010

soundtrack as among its most lucrative licensing deals, though
he declined to specify how much the band earned.

According to Kulash, licensing “follows success: When the
treadmills video broke, we got more licensing requests for every-
thing on our second album.”

“And the first album, too," Nordwind adds.

“It calls attention to and raises your profile,” Kulash contin-
ues. “Our admittedly naive business plan has always been ‘Make
good stuff happen and people will give a shit.” "

With nearly 10 million views at press time, the video for “This
Too Shall Pass” has brought even more attention OK Go’s way,
and not just from fans. In a deal brokered by EMI's brand part-
nerships division, insurance giant State Farm funded the produc-
tion of the complicated clip (which various sources say cost
somewhere between $160,000 and $190,000 to make) in exchange
for a brieflogo shot at the end. Kulash says the band is “certainly”
interested in pursuing other such corporate alliances.

“There's lots of kinds of advertising, but the kind that suits us

MARCH 2010

OK Go formally splits with Capitol/EMI
to form its own label, Paracadute
Recordings.

APRIL 2010

OK Go, donning the paint-splattered

Kulash pens his third Times op-ed, ex-
pressing dissatisfaction with Capitol/
EMI for not allowing embedding of
the band’s popular videos and chastising
labels for not adjusting to changes
in media.

MARCH 2010

OK Go premieres its Rube Goldberg-in-
spired video “This Too Shall Pass.” The clip
is funded not by the label but by insur-
ance company State Farm in return for
brand placement.

jumpsuits from the “This Too Shall Pass’

video, will be featured in billboards pro-

moting the Los Angeles Dodgers.
—Connor McKnight

best is good old-fashioned patronage of the arts,” he says. “It's a
high-minded game—it doesn’t get your product in front of bil-
lions of eyes. But it can associate your brand and your product
and the thing you do with real awesomeness. I mean, the Rube
Goldberg machine truly is inspiring. | watch it still and get this
incredible sense of—"
“Hell-yeah-ness,” Nordwind says

“It's such a triumph and an achievement for all the people
involved,” Kulas} . “And State Farm looks so much cooler
having just allowed us to do it rather than interfering with the
artof it.”

“We're in conversation with dozens of corporations right
now that want to work with us,” Kitman says. “It's definitely a
new model.”

Touring figures heavily into OK Go's plans for the rest of 2010
as well: The band launches a seven-week U.S. tour April 13 in Salt
Lake City that includes two sold-out shows at Brooklyn’s Music
Hall of Williamsburg and winds up at the Sasquatch Music Fes-
tival outside Seattle. It's also scheduled to play Bonnaroo and a
number of European festivals this summer, as well as make up-
coming appearances on “Late Show With David Letterman,” “The
Colbert Report,” “Late Night With Jimmy Fallon” and “Jimmy
Kimmel Live!”

Kitman even stresses the prospect of old-school record sales,
pointing out that “Blue Colour” has only been out for a little
more than two months. “Based on previous experience, we usu-
ally sell more in the second year than in the first,” he says.
“T'here's nothing inherent in the construction that you have to
have a big opening weekend or else your artistic project’s dead.
That's a uniquely corporatist view based on a system that worked
adequately when 85% of the things failed miserably. And that's
not the business we're in.”

Bringing the Paracadute outline back to the form that origi-
nally built OK Go’s buzz, Kulash says he anticipates earning at
least a few bucks from plays of the band's videos on YouTube, now
thathe and his bandmates own the new record. "How EMI mon-
etized videos was only known to us insofar as it affected what we
were allowed to do with those videos," he says. “But look, we're
not total morons—everything will get reviewed. A year from now
we'll see what's working and what's not, and though [ have faith
that we'll get some money from dealings with YouTube, if we
don't, then we'll look for it somewhere else.”

VIDEO KILLED THE MAJOR-LABEL DEAL
So will this cobbled-together model of music-business bits and
bobs actually work?

Kitman thinks so. “ “This Too Shall Pass’ is the third time OK
Go's had a viral hit,” he says. “No one’s done that before, and it
undercuts the argument that they’re a flash in the pan, that it's
something purely accidental. Some have tarnished it by saying,
‘Well, it's just a video.” But that was true in 1983. You could just
as well say, ‘The singer just has a great voice,’ or ‘They're just re-
ally pretty.’ I don’t think it's too fanciful to say that this is what a
hit looks like in the 21st century.”

Still, Kitman is quick to point out that OK Go's story “doesn’t
have an awful lot of application to bands that don't already have
an audience and a history of licensing. It's not a way to develop a
baby band into a major international act.”

“They’re obviously doing something that's resonating with peo-
ple,” one current EMI insider says. “Unfortunately for us it’s their
videos, and we're a music company. Now they have the freedom
to monetize anything they want and channel their creativity into
whatever it is they think they can do really well at the moment.
And ifthey find the model that works, please tell us. We don’t care
where it comes from.”

“We're starting our new company specifically not as a record
company,” Kulash says as he and Nordwind prepare tohead home
for an early night. (Tomorrow they start shooting a new video for
the song “End Love,” the latest step toward their goal of making
a clip for every track on “Blue Colour.”) “I mean, it will be our
record company. But we want it to be the home for all the creative
things we do in the future. And we’re trying to keep that as un-
constrained by conventional definitions as possible, because the
conventional definitions just don’t matter anymore.”

“Damian’s talking about my space ballet,” Nordwind says.

“You think he's joking,” Kulash deadpans. “But | have some-
thing to show you.” e
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CRUZ CONTROL

Like London buses, you wait years for a U.K, male artist to top
the Billboard Hot 100, and then two come along at once.

But the latest Brits atop the U.S. singles chart represent not
just a change of fortune for U.K. music, but also a changing of
the guard, as the voice of young urban Britain finally starts to
be heard across the Atlantic.

Prior to Jay Sean hitting No. 1 with “Down” {Cash Money/Uni-
versal Republic) in October 2009, the two previous British males
to top the U.S. chart were Elton John (in 1997) and James Blunt
{2006). Then this month, another Londoner with a fresh elec-
tro-dance track rang the bell in even more spectacular fashion,
as Taio (pronounced “tie-oh”) Cruz's “Break Your Heart” (Mer-
cury/IDJMG) shot from No. 53 to No. 1, breaking the record
for the largestleap to No. 1 by an artist's debut charting single.

“As a kid, whenever I closed my eyes and dreamed of being
successful as a musician, [ would see Michael Jackson,” a de-
lighted Cruz says. “So conquering the U.S. is a realization of
that fantasy.”

“Break Your Heart” has sold 683,000 U.S. copies, according
to Nielsen SoundScan. In September and October 2009, it spent
three weeks at No. 1 in the United Kingdom—where Island
Records releases Cruz's material—selling 393,000 copies, ac-
cording to the Official Charts Co. (OCC). It's also gone top 10
in Ireland, Norway and Sweden.

Cruz ascribes the magnitude and speed of his U.S. success

to “the strength of the song,” but is also savvy enough to ac-
knowledge the importance of rerecording “Break Your Heart”
for the U.S. market with a guest rap from Ludacris.

“We definitely thought it would be an important factor to have
somebody who the U.S. marketplace would recognize,” Cruz
says. “Ludacris is an amazing artist and he never fails to deliver.
It absolutely helped to have him usher me in and tell the U.S.
market: ‘Hey, this is my new friend Taio Cruz, he’s cool too.” ”

But if all this gives the air of overnight success, think again.
Cruz has worked hard to get here. The son of a Nigerian father
and a Brazilian mother, he grew up as Adetayo Onile-Ere, at-
tending public school at Bilton Grange in Warwickshire and
Battle Abbey in Sussex, then later studying entertainment law.
(His father is a lawyer.) That may be why he's also CEO of his
own label, Rokstarr Entertainment Di
leased under a joint-venture partnership between Universal
Music (Island in the United Kingdom, Mercury in the United
States) and RED, while the Rokstarr brand has expanded to in-

sion, with his musicre-

clude a fashion and sunglasses line.

Cruz signed his first publishing deal as a teenager, but cites
his time working as a writer/studio hand for Def Jam in New
York in 2005-06 as the crucial moment in his development. Taken
on after impressing the label with his demos, Cruz speaks proudly
of how he “assimilated” skills from the likes of Dallas Austin
and Christopher “Tricky” Stewart in order to “upgrade” his own.

Island U.K. co-president Darcus Beese signed Cruz in 2006
after seeing him at a showcase performing songs including
“Your Game,” which the EMI-published Cruz co-wrote with
Will Young and Blair Mackichan and had already been a No. 3
hit for U.K. “Pop Idol” winner Young in 2004.

“At that time, there were no young [British] black kids who
had a handle on writing great pop songs,” Beese says. “I im-
mediately marked Taio down as an artist who could be his own
engine room. His ambition knows no bounds.”

At first, it looked like that ambition might be limited to suc-
cess as a writer and collaborator rather than as a hitartistin his
own right. His debut solo album, 2008’s straight-ahead R&B
record “Departure,” was only released in the United Kingdom,
where it peaked at No. 17, Yet the album spawned four U.K. top
30 hits and has now sold 140,000 copies, according to the OCC.
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Despite the ubiquity of “Break Your Heart," its parentalbum,
“Rokstarr,” has sold only 51,000 U.K. copies since its October
2009 release, according to the OCC. However, unlike its pred-
ecessor, this album will be released internationally May 17 and
in the United States a day later, giving Cruz his shot at global
stardom, albeit as more of a pop star than an R&B artist.

Mercury Records president David Massey says the Ludacris
collaboration was key to positioning Cruz as a “rhythmic and
pop artist” stateside. “Break Your Heart” went to rhythmic for-

nats at the start of 2010, moving on to top 40 Feb. 1. The track
has so far peaked at No. 14 on Billboard's Rhythmic Top 40
chart, No. 20 on Mainstream Top 40 and No. 22 on Hot 100 Air-
play. It's yet to chart on Billboard’s R&B/hip-hop charts.

“I've always stated that I'm a pop artistand I make pop music,”
Cruz says, adding that he’s happy to take influences from all
genres. Indeed, album tracks “Falling in Love" and “Feel Again”
could even find favor with fans of Coldplay while the pumping
house rhythms of “Forever Love” fit perfectly with the current
vogue for David Guetta-style Euro-electronica.

“I wouldn't describe Rihanna or Taio or Jason Derulo or Iyaz
as R&B artists,” Massey says. “Thisis what popisinthe U.S. now.”

The partnership with Ludacris echoes compatriot Jay Sean’s
tactical hook-up with Lil Wayne for his U.S. breakthrough. But
might it have been the self-starting Cruz's preference to have
succeeded purely on his own terms?

“I don’tthink ‘preference’ is the right word,” he replies diplo-
matically. “Obviously the song has proven itselfin its original
form in the U.K. and Ludacris himself would say the song it-

is strong. [Fhe added a couple of rap sections to a song that
was not strong, it wouldn’t suddenly make ita hit.”

“Rokstarr” is being similarly retooled for its international re-
lease. While the track listing is yet to be confirmed, a “hybrid”
version will also feature tracks from “Departure”—according
to Massey, “Come On Girl,” “I'll Never Love Again” and possi-
bly “She’s Like a Star” will be included—and there are ongo-
ing discussions about adding brand-new songs.

Cruz recently completed writing sessions with J.R. Rotem,
Stargate and Kevin Rudolph, primarily intended for Rihanna.
But "if something cool comes out that [ think is a complete hit
song, instead of giving it away, I've been asked to keep it,” he

says with a laugh.
And even in the midst of a hectic U.S. radio promotional

BY CRAIGMcLEAN

schedule, which includes a slot at top 40 WXRK (92.3 Now)
New York's “One Night Stand” show April 17 at Roseland Ball-
room, Cruz is still fencing off studio time to generate material
for future releases. During the week of Billboard's interview,
he was in Los Angeles to work on songs with Dr Luke.

Luke's protégée Ke$ha will also be a component of Cruz's
campaign. Cruz tapped her for his next single, the throbbing
pop-techno track “Dirty Picture,” long before her own break-
outsuccess. They'vealso filmed a video that, according to Cruz,
features “the most insane, debauched, underground party full
of the coolest people that you wish you could invite to your party.
And Ke$ha performing in a public bathroom. It's fantastic.”

Videos proved pivotal to the success of “Break Your Heart.”

Massey acknowledges the Feb. 25 Vevo premiere of the U.S.
video—featuring Ludacris’ scenes cut into the original footage
of girls, speedboats and product placement for Rokstarr sun-
glasses—as a key starting point for the track, echoing what
Beese calls the “explosive” release of the original U.K. clip on
YouTube last fall.

“Within the first couple of weeks we were at a million views,”
Beese says. “That's when | knew something was happening.
We weren't on heavy rotation at U.K. radio, but the YouTube
hits were saying we were A-list.”

Cruz will be back in the United Kingdom in April but Massey
expects the artist to spend much of 2010 stateside. The ques-
tion is, how many of his compatriots will join him? If Cruz can
make a sustained breakthrough, can others from the new wave
of U.K. urban acts, such as N-Dubz and Tinchy Stryder (for
whom Cruz wrote the U.K. No. 1 “Never Leave You”) turn his
and Sean’s success into a full-scale British invasion?

“Possibly,” say
with an English accent has not yet been established in Amer-
ica. What Jay Sean and Taio have established is that strong rhyth-

's Massey, who's a Brit himself. “But rapping

mic pop records from anywhere can work here.”

Meanwhile, for Cruz, writing and producing new songs re-
mains of paramount importance, not least because “Break Your
Heart” so nearly slipped through his fingers. He originally of-
fered the song to U.K. pop star Cheryl Cole for her album “3
Words," but her reps “didn’t get back to me quickly enough.”

And if they had?

“You'd probably be talking to her right now instead of me,”
Cruz says with a laugh. e

Four U.K. Urban Acts That Could Follow
In Taio Cruz’s Footsteps In The United States

Coming up from the British

This 23-yea “grime” scene, this 19-year-

old t old rapper/singer alternates

of zippy, an-  between catchy pop (the UK.

themic elec- No. 1 “Oopsy Daisy”) and

tro-pop had edgier, street-level material

his second album, “Catch  (“Man Dem,” a collaboration

22"(Island), hitNo.2onthe  with Tinchy Stryder). The
Official Charts Co.albumlist.  north Londoner’s debut
It featured the No. 3 single  album,“l Am Chipmunk” (Co-
“Take Me Back,” co-written  lumbia/Sony Music), released
withand featuring Taio Cruz,  inlate 2009, has sold 186,000
and the N-Dubz collabora-  copies, according tothe OCC.
tion “Number 1,” which ap-

propriately topped the OCC

chart last May.

www.journal-plaza.net &

R&B/pop/ The 21-year-old London rap-
dance trio per’s first major-label single,
N-Dubz’ “Pass Out,” crashed into the
November 2008 debut, OCCchartatNo.1inthe first
“Uncle B” (All Around the  week of March. The throb-
World/UMTV), has UK. bing, bass-heavy track has
sales of 507,000 copies,ac- sold 214,000 copies, and
cording to the OCC, while  Tempah's debutalbum s ex-
2008 follow-up “Against Al pectedin August. —CM

Odds” has sold 339,000.
Whether its often grittily
British lyrics will translate for
U.S. audiences remains to be
seen, but earlier this year N-
Dubz visited Los Angeles for
talks with various U.S. labels,
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JUAN GABRIEL,
THE FLAMBOYANT MASTER
OF MEXICAN POPULAR MUSIC,
PREPARES HIS FIRST ALBUM
IN SEVEN YEARS

obody cuts off Juan Gabriel. ¥ After performing a rousing mari- vsigs : e e e
achi number at November’s Latin Grammy Awards in Las Vegas, g
it turns out the 61-year-old Mexican entertainer/composer was 5 - m

just getting warmed up. As the lights dimmed, one of his guitarists eram d Y : Gabriel

handed the singer a full glass of something—Tequila? Cognac? Even if

it had been apple juice, it wouldn’t have mattered. He took a swig and

raised the glass. ¥ “To everyone who’sinjail. . . get out soon. That’s an

order,” he proclaimed before launching into “cPor Qué Me Haces Llo-

rar?,” one of his oft-covered classics and the single from his first new

album in seven years, the self-titled “Juan Gabriel,” due May 4. ¥ “Why

do you make me cry and mock me if you know very well | don’'t know

how to suffer?” he belted, gesticulating wildly to the music as the lig-

uid sloshed out of his glass and onto his purple brocade jacket, which

was augmented by a pink vest. He sang the lyric, “I'm going to get drunk,”

shaking his glass for emphasis. More spillage. He finished the verse—

“Let them know that | drank today and got drunk today over you”—and

sent what was left in the glass over his head and down his throat

e the opportunity to work, | organize

whole party—like what you perhaps saw at
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ties| the PRI, nor the PRD nor the PAN. Nor
is it known for being a Catholic, evangelical,
Aethodist or Buddhist or atheist
s known for music and mariachi,

apostolic
count
1 s Juan Gabriel, mus
achi is my devotion.
With bare!

ongs are my prayers

And my
a pause to reflect, he then as Are you w

ing down everything I'm saying?

o call Gabriel a world-class singer/song
writer doesn’t even begin to account for his
music’s enduring appeal. He's written a large
swath of the contemporary Latin music song-
book: His label puts the number at roughly 1,000

ions, covered by everyone from super
star rock act Mand to reality-show contestants,
To the L

world, he's a combination of Frank

Sinatra, Burt Bacharach and Liberace. Add a
dose of mystery—he performs live but rarely
gives interviews or appea —as well as
catchy songs laced with drama and wit, and you

have a multigenerational household name.

TRIPLE THREAT
With his broad fan base resulting in consistent
sales of his Sony hits compilations, on top of
the rising value ofhis publishing catalog, U
versal saw an opportunity to put Gabriel's ma
ters and publishing under one roof. He had
been signed to RCA, Ariola and later, BMG, for
much of his career, but relations were rocky;
at one point, he didn't release a studio album
for BMG for a period of eight years, His last
album for the label arrived with little fanfare

in 2003. Gabriel also had been repr:

BMG Publishing, which was acquired by
sal Music Pub
In 2008

hing Group (UMPG).
Universal Music Latin Amer
Jesus Lopez signed Gabriel
that includi shing ad-
talog,
as new maste
was to build for Universal a valuable collec-
tion of Gabriel masters by havir
famous songs he'd written but never recorded
himself. (Ownership of the masters eventu
ally reverts back to Gabriel.) Gabriel's album
for Universal—which will number as many
as two per year—also will include new ver-
sions of hits he’d recorded previously and

new songs he’s written.

www.journal-plaza.net & www.freedowns.net

e believe in five years we'll have 10 a
in Universal's cata )
not going to come out with an album ¢
two-and-a-halfyears the way othe
Inadditiont

: al al-
ready has another Gabriel album of re

“Juan Gabri s
corded
hits in the can slated for pre-Christmas re-

S€ |f §

g averylo
Key to sealing the deal was Gabriel's long-

al audience,” Lopez

standing relationship with Lopez, who had

helped end the standoff with BMG when he

was an executive at the label years earlier.
“Mr. Lopez knows me well and he knows

my catalog very well. It was really easy to reach
Gabriel say

ned [in 2008), | didn't re
ause I kept touring.”
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Drink up: JUAN GABRIEL
performs at the 2009 Latin
Grammy Awards in Las Vegas.

A 20-show run at Mexico City's Auditorio
Nacional in September and October 2008
grossed nearly $7.7 million and brought in
more than 176,000 people, according to Bill-
board Boxscore. A 2007 U.S./Mexico tour
broughtin $5.8 million and more than 96,000
people to 14 shows.

“Don’t think I don’t record because I don't
want to,” Gabriel says. “The truth is, I've had
a lot of work, and because I have all this work,
I don't have the voice as clean and clear as it
should be for recording.”

With his voice rested and two albums fin-
ished, Gabriel is mum about tour plans, but
Lopez says the label will time its marketing
efforts in each Latin American country around
his tours. CDs and merchandise will be avail-
able for sale at the shows, and local radio pro-
motion and TV campaigns will kick in
strongly a couple of months before Gabriel
plays each country.

Also under discussion is a TV special with
Mexican broadcasting giant Televisa, along the
lines of a 1993 Gabriel special sponsored by
Procter & Gamble, Lopez says. “We're talking
toagencies and looking for the best opportunity
in the market with a product that won't bother
Juan Gabriel," Lopez says, adding that the artist

won't do endorsements or even a lot of media. For Gabriel, who gave frequent shout-outs =
“He doesn't believe in overexposure becausehe  to his home country at the Latin Grammys, a EY
thinks it makes the personality lose a little bit ~ mariachi album was a way to commemorate 53'{_
of its magic, and [ totally agree with him.” Mexico’s 2010 bicentennial and the centennial £

PUBLISHING PROGRESS
Though Gabriel's words and music have be-
come hits for artists in many genres (see chart,
below), audiovisual synchs of his songs are
rare. Before coming to Universal, synch re-
quests were usually greeted with “a big ne,”
UMPG senior VP of Latin America Eddie Fer-
nandez says. "He was very protective.”

But just last year, his songs popped up in
campaigns for Heineken in the United States
and Colgate-Palmolive, AmBev, Kellogg's and
even an aspirin brand in Latin America. “Every-
thing needs to run through him," Fernandez
says. “The factis, he's open as long as the price
is right.”

Fernandez won't give a ballpark figure as

to Gabriel's publishing advance, other than
to say it was “huge.” But between mechani-
cal royalties on Gabriel's compilations and
artists’ covers, as well as performance income
from his many radio hits, “it's worth every
penny,” Fernandez says.

Fonovisa is planning an aggressive mar-

keting effort with special pricing and posi-
tioning at big-box retail in addition to prime
placement atonline and mobile stores. “He's
one of those artists that can really help us
overcome the slowness of adaptation into dig-
ital,” Fonovisa president Gustavo Lopez says.
“If people buy only one album all year, it'll be
the Juan Gabriel album.”

Though Gabriel's hits come in many styles,
his signature extravaganza is his sexy, lively
mariachi band, which accompanies him on
tour and dances up a storm onstage. First sin-
gle “Por Qué Me Haces Llorar?” is a '50s-style
ballad set to a sweeping arrangement of mari-
achi strings.

Fonovisa's Lopez says Gabriel's audience
has been waiting for such a ranchero album
after his last pop release, and this one has been
timed to coincide with Cinco de Mayo and
Mother's Day, traditionally a strong sales hol-
iday for Latin music.

anniversary of the Mexican Revolution.

“As a Mexican and as an artist, [ wanted to
[contribute] something to such a big celebra-
tion," Gabriel says. “We're celebrating the in-
dependence of Mexico from Spain. Hopefully
someday we'll celebrate our independence from
the United States. Then I'll be even happier to
release an album.”

He continues, “But for now I have this
album, the best of mine that [others| have sung
that | haven't [recorded], and new songs that
are beautiful—because | wrote them thinking
about Mexico, about mariachi and about how
long it's been since | recorded. And they came
out beautifully.”

Additional reporting by Leila Cobo.

“Gracias a Dios”

¢ COVERSTAR

Juan Gabriel's songs have turned into chart bonanzas for notable artists in every
Latin genre—from tropical, urban and regional Mexican to rock and pop. Here’s
asampling of the hits covered by top acts and their peak position during a 15-year
span on Billboard’s Hot Latin Songs chart.

—ABY

“Eres Divina”

No.1(three weeks)
3/0/03

. Patrulla 81
Thalia “UnaVez Mas” a“rg a7
No. 26 Conjunto Primavera p
11/30/96

“Lastima Es Mi Mujer”
Grupo Montez
“No Tengo Dinero” de Durango
A.B. Quintanilla Il & No.6
- Kumbia Kings 11/6/04
“Costumbres” “SeMe Olvido Otra Vez” | | featuring Juan Gabriel & “Asi Fue”
(hayanne India Mana El Gran Silencio “Adios Amor TeVas”™ | | Playa Limbo
No.24 No.8 No.5 No.5 No.9 No.26
12/03/94 9/19/98 17/99 4/12/03 4/23/05 5/16/09
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SHE’S GOT SOUL

BY LEILA COBO

MAN

In 2005, Daddy Yankee broke on the charts with
an upbeat reggaeton anthem about the joys of
gasoline. Halfa decade later and with four No. 1s
on Billboard's Top Latin Albums chart, including
the top-selling Latin album of the decade (“Bar-
rio Fino"), Yan is Raymond
Ayala 5

~—whose real name1i

blished himselfas one of the stal-

aeton re as well as a maver-

warts of the reg
ick artistwho hasrede

as x‘ntrx‘pn‘kurs helming

n

1ed the role of Latin artists

1€1r OWn careers.
As he prepares for the April 27 release of his
new studio album, “Mundial,” bonus track
“Grito Mundial” has been chosen for World Cup
PN in the
es and on Azteca in Mexico. In ad-

TV campaigns on Telefutura and ES
United
dition, his new women’s fragrance is slated to

launch at the end of May, together with a media
abillboard in New York’s
Times Square. In the fall he will star in a Hol-
lywood film produced by Mark Lipsky (“The
Nutty Professor,” Beverly Hills Cop 3”) of Who's
on First Productions and his TV show “Tunéame

campaign that include

la Nave” b its second season in March on
Azteca. Plus, he's extended his sponsorship deal
with Coors Light, which launched last fall,

Amid all this, he continues to churn out hits

his new single, “Descontrol,” has already hit
No. 1 on the Latin Rhythm Airplay chart, five
weeks before the album’s release.

Like his previous sets, “Mundial” is long on
songs (14 tracks, plus
three iTunes bonus
cuts) and covers a va-
ricty of genres, While
it features straight-

tracks on which Yan-

kee raps about life in
the proverbial hood,
it's also full of dance-

able, commercial

tracks that could play
on both urban and

® o
‘He tells us what he
likes in the
fragrance, his ideas
on the package, and
he’s extremely
supportive.’

—SCOTT BERG,
FALIC FASHION GROUP

VIVA CASTRO

EVERYWHERE

Once Again, Daddy Yankee Is Inescapable

pop stations.

Sony inked a deal with Yankee to distribute
his album in the United States and Puerto Rico
and license it elsewhere, including Europe and
Latin America. Yankee, who records for his own
label, El Cartel Records, was previously licensed

by Universal and has always retained his mas-

ters. In this case, as in the past, his team will
handle promotion and

rketing stateside, but
abroad, he’s giving Sony the reins.

In addition, he says, his team will work in
tandem with Sony to create and sell digital con-
tentand other product, including merchandise.

ee’s hitmaking abilities transcend the
success of “Gasolina." He's had six Latin chart-
toppers cross over to the Billboard Hot 100 and
Rhythmic Top 40 charts, among others, as well
as collaborations with mainstream artists like
Fergie and Akon.

But “Mundial” marks a return to his Latin base.
While many songs are peppered with English,

there aren’t any collabos or Er

sh-only t

T'he truth is, we make much more from our

Latin American tours than the U.S.,” Yankee says.

“Many people think the world is only the United

States, but we [come] from Central America,
South America and the Caribbean. The U.S. is

more a market of perception,” he adds, noting
that last year he played nearly 100 arena shows,
ne States.

However, stateside,

most of them outsid;

Yankee is more of a
household name than
most Latin artists

a
key factorin Sony’s de-

cision to sign a deal.

trecognition, cou-
pled with a strong
work ethic, was the im-
petus behind the
launch of his new
women's cologne,
DYamante, which will
be sold in the States

WHAT LULU WANTS. ..

?E

MUSICAL GRACE

Man with a
thousand brands:
DADDY YANKEE

and Puerto Rico and throughout Latin America
and the Middle Ea

“Dif
volvement,” s

srent artists have different levels of in-
Scott Be

Falic Fashion Group, whic

brand managerat

owns Duty Free
Americas stores and puts out Yankee’s fra-
grances. (His men’s cologne, DY, launched in
2008.) “He is the best at that. He tells us what
he likes in the fr
and he's extremely supportive,”

For DY's introduction, FFG had a major TV
promotion as well as in-stores in eight key mar-

rance, his ideas on the pack

kets. DY was initially sold exclusively at Macy's
and then carried in major chains including
JCPenney and Sears. This time around, mar-
keting for DYamante—whose 100-ml bottle will

www.journal-plaza.net & www.freedowns.net
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i

AN APPLE A DAY

retail for approximately $55—will be tied to

marketing for “Mundial,” with samples given
out atalbum events.
“The women’s [scent] will do even better, as

we'll get a big percentage of his female fans,”

Berg says.

And the male fans should come from every-

thing else, including the World Cup promo-

tions, which will have Yanke

spots—featuring
his album cover and purchasing information—

running on three networks.

It's yetanother example of Yankee's savvy for

everything cross-promotional, including the up-

coming film that will, of course, feature his music.

“You know me," he says with a smile. “This

is a busine:
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BUZZ

>>>WONDER TO
HEADLINE HARD
ROCK CALLING
Stevie Wonder will
headline the Hard Rock
Calling Festival June 26
in London’s Hyde Park.
The supporting bill for
the 50,000-capacity
show includes
Jamiroquai, James
Morrison and Corinne
Bailey Rae. Wonder has
also been tipped to play
the Glastonbury Festival
on the same weekend as
Hard Rock Calling. The
other Hard Rock Calling
headliners are Pearl Jam
(June 25) and Paul
McCartney (June 27).
The festival is produced
by Live Nation in
partnership with Hard
Rock International.

>>>PROTESTERS
DECRY UPCOMING
AKON CONCERT IN
SRI LANKA
Protesters outraged at
an upcoming concert by
R&B singer Akon hurled
stones at a Sri Lankan
private broadcaster’s
headquarters March 22,
injuring four workers
and damaging the
building. Police
spokesman Prishantha
Jayakody says several
demonstrators were
taken into custody
afterward. The
broadcaster, the
Majaraja Organization, is
sponsoring the show,
scheduled for April in
the capital of Colombo.
The demonstrators were
protesting the concert
because the video for
the David Guetta track
“Sexy Chick,” which
features Akon, depicts
women in bikinis
dancing near a statue of
Buddha.

>>>BIG BOI SIGNS
SOLO DEAL WITH
DEF JAM

After numerous delays,
Big Boi’s upcoming
album, “Sir Lucious Left
Foot: The Son of Chico
Dusty,” will finally see
the light of day—on a
new label. The rapper,
part of the duo OutKast
with partner André
3000, announced on
Twitter that he has
signed a solo deal with
Def Jam Records. A
label representative
confirmed the
announcement.

Reporting by Mariel
Concepcion, Andre
Paine and the
Associated Press.

i{o]V/B) BY MARIEL CONCEPCION

Soul sister: SHARON JONES;
inset: with MICHAEL BUBLE
on ‘Saturday Night Live.

Still Learning,
Still Growin

Sharon Jones & The Dap-Kings Jump-Start
Promo For New Album On ‘SNL’

When Canadian singer Michael Bublé asked
Sharon Jones to join him for a “Saturday Night
Live" performance of their song “Baby (You've
Got What It Takes)" from his 2009 “Crazy
Love” album, things kicked into high gear for
her band, the funk-soul group Sharon Jones
& the Dap-Kings.

“Our fourth album was due in May, but after
the performance with Michael Bublé and all
the hoopla surrounding it,
we decided to push the re-
lease date up,” the 51-year-
old Jones says about the
act's fourth studio album,
“I Learned the Hard Way,”
due April 6 on Daptone
Records. “Thankfully, the
album was already fin-
ished—we just needed to
get promo going and a
couple of things that were
still in the works."

The new album is a de-
parture from the group's
last effort, 2007°s “100
Days, 100 Nights,”
which sold 105,000
copies in the United
States, according to
Nielsen SoundScan.
While “100 Days” had
sassy lyrics and a raw,
bluesy sound, “I Learned the Hard Way" is
darker in subject matter, featuring songs about
child abuse and relationships gone wrong, and
more ambitious in scope, with alive orchestra
on almost every track.

The “SNL” performance was an ideal way to
get the marketing campaign for the album
rolling, according to Daptone GM Cathy Bauer.
“The performance was a notable part of the roll-
out—it came from another camp but it turned
outreally amazing,” she says, adding that since
30 |
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‘If people come
knocking on
my door
looking for my
soulful sounds,
then that's
good. But
maybe if Denzel
does another
movie, he’ll ask
me to be in it.’
—SHARON JONES

then the group has secured appearances on
BET's “The Mo'Nique Show,” Comedy Central's
“The Colbert Report,” NBC’s “Late Night With
Jimmy Fallon" and “Inside Scoop,” and CBS'
“Late Show With David Letterman” and “The
Late Late Show With Craig Ferguson."

The promo campaign is big on utilizing so-
cial media: The band is giving away test press-
ings of I Learned the Hard Way” on its Twitter
page and recently hosted
a Twitter contest to win
concert tickets. Italso pro-
vided its Twitter and Face-
book followers with the
exclusive password to its
album presale, from
which 15% of the pro-
ceeds will go to Doctors
Without Borders to help
Haiti and other disaster-
stricken countries.

The Dap-Kings also
have their own iPhone ap-
plication; an exclusive
Jones app is in the works,
The band performed four
shows at South by South-
west and will start a world-
wide tour April 10in Paris,
followed by London,
Berlin and Amsterdam
and two dates at New
York's Apollo Theater, among other stops.

When things slow down, Jones, who once
was a prison guard at New York’s Rikers Is-
land and had a small role in the Denzel Wash-
ington film “The Great Debaters," says she
hopes to find time to pursue acting again. “If
people come knocking on my door looking
for my soulful sounds, then that's good—I
pray more people come my
if Denzel does another movie, he'll ask me to
be in it,” she says.

ay. But maybe

IEETH BY MONICA HERRERA

BETTER
OFFDREAD

‘Idol’ Alum Jason
Castro Keeps His
Cool On Long-
Awaited Debut

It's been two years since Jason
Castro ambled onto “American
Idol"—ukulele, dreadlocks,
stoner vibe and all. And while
most of those voted off the show
from seasons past have faded
into obscurity or drifted into mu-
sical theater, Castro, who fin-
ished fourth, hasn’t been easily
forgotten. Nor has his person-
alty changed, which became
clear as soon as he was asked
about his upcoming solo album.
“I'll tell you right after this
burp,” he says, somehow
charmingly, during a recent
visit to Billboard's New York
office. “I just had some amaz-
ing barbecue on the way over
here. Sorry, but it's definitely
giving me the heartburn.”
“Jason Castro,” the singer/
songwriter's Atlantic Records

debut, is due April 13 after
being moved from Nov. 17,
which would have pitted him
against big-name fourth-quar-
ter releases including 2009
“Idol” winner Kris Allen. “We
got a little overexcited when
we set that release date,” says
Castro, a first-generation
Texan whose family is of
Colombian descent.

To keep fan interest piqued,
Castro released the five-song
“The Love Uncompromised
EP” Jan. 12;itreached No.9 on
Billboard's Digital Albums
chart and No. 5 on the iTunes
albums list. “We saw that we
didn't need to reactivate his
‘Idol’ fan base,” Atlantic senior
VP of pop/rock marketing
Dane Venable says. “They've
stuck by him this whole time,
and now our challenge is to
keep them excited and grow be-
yond that core audience.”

Castro spent much of 2008
exploring the option of signing

PULSE

EDITED BY TOM FERGUSON

>>>DISCOVERING
JAPAN
Hard-rocking female trio Chat-
monchy hails from Shikoku, the
most agricultural and least
populous of Japan'’s four main
islands. But pastoral sounds are
conspicuously absent from the
feisty, raw material captured
on its five domestic albums.
Chatmonchy’s current line-
up debuted on Japan’s under-
ground rock scene in 2004.
“We used to drive to gigs all
around Japan and didn't have
enough money for hotels,”
bassist Akiko Fukuoka recalls.
“We tried sleeping in the car,
but since we’re all girls we
had problems, so we started
bringing our sleep-
ing bags to venues
and crashing there
after the shows.”
She adds, “We
used to sell a CD
we produced our-
selves for ¥500
[$5.60] for spend-
ing money.”
Salvation arrived

in 2005 deals with Sony Music
Entertainment (Japan) imprint
Ki/oon and Sony Music Artists,
which handles the act’s pub-
lishing and live booking. Chat-
monchy enjoyed immediate
success with the album “Mim-
inari” (2006) and has domestic
career sales of 505,000 al-
bums, according to SoundScan
Japan. Current set “Kokuhaku”
was released domestically in
March 2009.

After making its U.S. debut
March 19 at South by Southwest
in Austin, Chatmonchy plays
New York, San Francisco and
Los Angeles. Sony Independent
Network gave “Kokuhaku” a
digital U.S. release March 2.

Shikoku girls: CHATMONCHY
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with an indie (19 Entertain-
ment passed on a deal after
“Idol”) before finally settling on
amultirights deal with Atlantic,
which saw potential in him as
a touring artist. “That's a big
reason why we signed Jason,”
Venable says. “We felt he could
have a really solid, long-term
career on the road. Onstage,
he’s deeply emotional and con-
nected with his songs, as well
as with the fans who come out

to see him.”
Castro hit the road in Janu-

ary for a six-week tour support-
ing labelmate Matt Hires. At
most stops, he played a second
daytime show at local high
schools to reach his younger
fans and made appearances at
hot AC radio stations. “Itwas a
grueling schedule, and it made
me nervous for him just look-
ingatit,” Venable says. “But the
fact that he's so laid-back makes
it almost better because he re-
ally takes the work he puts into
his career day by day.”

Castro's first single, “Let’s Just

Darlin’ don’t yo;f
go and cut your
hair: JASON

z<
ox

Sony Music Artists (Japan)
senior VP Sampei Yamaguchi
is overseeing Chatmonchy's
U.S. campaign. “| see a para-
digm shiftinthe U.S.,” he says.
“Kids these days have grown
up with anime and manga, so
they’re more open to Japan-

eserock.” —Rob Schwartz
>>>SPANISH
STROLL

A Spanish rock scene fixture
since the mid-'80s, Enrique
Bunbury is settling in stateside
following his recent move from
Spain to Los Angeles, a place
he approvingly calls “a 100%
rock'n’roll city.”

Bunbury has toured North
and South America exten-
sively as a solo artist and, until
its 1996 demise, fronted Span-
ish act Heroes del Silencio. He
kicks off a 21-date U.S. tour
April 27 in El Paso, Texas, and
finishes up June 8 in Tucson,
Ariz. While those are club gigs,
Bunbury is equally at home
playing stadium shows else-
where. In November, he head-
lined Mexico City's Estadio
Aztecain front of 90,000 fans.
He plans to play European
shows—booked by Madrid-

Fall in Love Again,” a spright
folk-pop number released be-
fore the album's date change,
has seen a spike in interest since
February, when the shopping
Web site Overstock.com began
featuring the single in a new
national TV commercial that
will run for three months. To
date, the track has sold 108,000
digital copies, according to
Nielsen SoundScan.

On March 8, Castrounveiled
his new single, “That’s What I'm
Here For,” on a special episode
of ABC's “The Bachelor,” strum-
ming his acoustic guitar as Jason
Mesnick and Molly Malaney tied
the knot. He's not booked to per-
form on “American Idol” this
season—"Ifthe invitation were
extended, he would gladly come
and perform,” Venable says—
but Castro still has an opinion
ondeparting judge Simon Cow-
ell, who often unleashed his
wrath on Castro for bringing a
dorm-room ambience to the
“Idol” stage.

“Simon is definitely the voice
of reason a lot of times, but |
can’t say I ever took his critique
as beneficial to me,” Castro says
with a laugh. "I always knew
the kind of music [ wanted to
do, and that's why I'm still
going for it.” e

based Rock & Chicken—after
the U.S. dates, promoting cur-
rent album “Las Consecuen-
cias” (EMI Music).

The album topped the
Spanish and Mexican charts in
February. It’s already outin the
United States, Colombia and
Argentina, with further Euro-
pean and Latin American re-
leases due this summer.

Bunbury describes “Las
Consecuencias” as an “inti-
mate, obscure” album, and
it’s more subdued than pre-
vious solo outings. He says it
marks the end of a cycle in his
career, adding cryptically, “I
want to be a more sexual and
religious singer.”

Bunbury’s songs are pub-
lished by Servidor de Nadie
Editorial, administered by
Clippers Editorial.

—Howell Llewellyn

>>>ETERNAL
OPTIMISTS

A decade afterits debut album,
“The Optimist” (Source/EMI),
was nominated for the Mercury
Prize, London-based acoustic
pop act Turin Brakes has
returned to its roots for sixth
album “Outbursts.”

The duo of Olly Knights and
Gale Paridjanian produced the
album themselves, and their
stripped-down approach has
delighted their new label boss
Martin Goldschmidt at London-
based indie Cooking Vinyl. “I'd
love to take the credit for such
a great album,” he says, “but
they’d recorded most of it be-
fore we signed them.”

Cooking Vinyl is rolling the
album out worldwide follow-
ing its release in Continental
Europe (Feb. 26) and the Unit-
ed Kingdom (March 1). A U.S.
release is scheduled for March
30. Turin Brakes is published
by Reverb Music.

With four top 40 albums
underits belt, the band retains
a healthy U.K. fan base and
kicked off a 14-date U.K. tour
March 9, followed by April Eu-
ropean dates booked by X-Ray
Touring. Three weeks of U.S.
dates, booked by Paradigm,
follow in May. Goldschmidt
says the label is actively seek-
ing TV synch opportunities.
“We've got a really good U.S.
team in place,” he adds, “and
are hoping to get some justice
for such great lads.”

—Steve Adams

with RUFUS WAINWRIGHT

by CORTNEY HARDING

Perched at a table in a hot new East Village restaurant, Rufus Wainwright comes across as
smart, funny and slightly queeny—three traits he’s maintained during a career of shapeshift-
ing. Wainwright, the son of folk singer Loudon Wainwright Il and the late Kate McGar-
rigle, rose to fame with a self-titled album in 1998 and continued his ascent with 2007’s
“Poses,” but briefly detoured into drug addiction and almost lost his career. He emerged
intact, and though he could've simply kept releasing lush pop albums, he decided to pur-
sue more ambitious projects, among them an opera and a two-night re-enactment of a

1961 Judy Garland concert.

Wainwright's new album, “All Days Are Nights: Songs for Lulu,” out April 20 on Decca, is
perhaps the midpoint in the two halves of his career. The album is a glossy pop record that in-
corporates Shakespearean concepts—a perfect mix for a man enraptured with both the clas-

sical and the current.

1 How did you decide to adapt three

Shakespeare sonnets to go along with nine
original songs on your new album?
I originally approached the sonnets because I
worked with Robert Wilson at the Berliner En-
semble on a sonnet play, which is still running
as part of their repertoire. [ wrote 10 pieces for
that play, and there were three that I really en-
joyed playing myself. But the whole album is
a complete work, and when [ play it live I'm
going to play it as a song cycle, with no pauses
in between any of the songs.

2 Your opera, “Prima Donna,” has had
some ups and downs since it premiered last
year. [The show was originally commis-
sioned by the Metropolitan Opera in New

York, but the relationship was severed due
to acreative dispute. It eventually opened
to mixed reviews at the Manchester Inter-

national Festival in England.] What are your
current plans for the show?

The opera will be staged in London in April,
then go to Toronto in June, and then to Aus-
tralia in September, with more dates to be
announced soon. I'm in the process of ham-
mering out the London premiere, because
we had to switch directors and conductors
for the show. But I am very excited about it—
I’'m a big opera fan, and I knew that was
where | would probably be most satisfied
with my musical prowess in the end.

3 You've veered all over the map mu-
sically, from pop to opera to Judy Gar-
land tributes. Do you have one group of
fans that follows everything you do or

www.journal-plaza.net ¥ www.freedowns.net

discrete groups for each project?

My fans migrate from universe to universe that
I conquer [laughs]. | sometimes wonder what
would be too far for me to push them—maybe
porn? Although some of them might like that,
too. Seriously, though, they seem to go wher-
ever [ want to go, so I'm not jumping off the
Empire State Building any time soon.

4 One place you've indicated you might

take your fans is Broadway—you've ex-
pressed interest in writing a musical. Is
anything in the works?
A lot of people have asked me to do a musi-
cal, and I'd be a fool not to attempt it. A mu-
sical is a great way to bring in a lot more of
my epic, complex sensibilities, but also have
amore commercial avenue avail-
able. There is such a promotion
machine behind those shows. My
fantasy is to do a movie-musical
and go to Hollywood, MGM-
style. Not necessarily a throw-
back, but it would capture the
same sense of utter escapism
those old shows offered.

5 would you ever do another
tribute series, like the 2006
Judy Garland concerts?

No, probably not. I thought a lit-
tle bitabout doing Peggy Lee only
because, in my opinion, she was
actually the greatest singer of that
era. But the Judy thing really went
beyond being a concert or a DVD or an album
for me—it was almost an exorcism. I went
through along period of going to record stores
with the intention of buying, like, the new Ra-
diohead and walking out with “The Wizard of
0z." I thought I needed to justend it all and be
able to walk away. I love and adore Judy, but I
wanted to move on.

6 In addition to all of this, you are also
planning a pop album, right?
Well, I'm not recording anything at the mo-
ment. But [ will say that [ have learned that to
survive in this business, you need to be strate-
gic and tactical, And I have a master plan, for
sure. At this point, I'm doing the “awe and
shock” as opposed to the “shock and awe,” which
means that I had to distract them with this very
highfalutin, morose, sensitive, emotional album
—and next, I want to bring the hits.
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ALBUMS

LOVE IS ALL

Two Thousand and Ten
Injuries

Producers: Wyatt Cusick,
Love Is All

Polyvinyl Records

Release Date: March 23

If Quentin Tarantino ever
sets a movie in Scandinavia
“Kill “Reservoir
Huskies?"), then Sweden's
Love Is All should be a shoo-
in for the soundtrack. The
band’s third album, “Two
Thousand and Ten Injuries”
combines garage rock raw-
ness with cute indie smarts
in a manner not heard since
the all-female Japanese
rockers 5.6.7.8's tore up a
“Kill Bill" restaurant scene.
Every song comes and goes
in less than three-and-a-half
minutes (and most in a lot
less) as the band makes up
inramshackle charm what it
lacks in glossy production,
The song “Kungen" has a
gloriously sunny '60s “ba-
ba-ba"” chorus over a new
wave riff, “False Pretense” is
a punky reggae party featur-
ing some gloriously unruly
vocals from frontwoman
Josephine Olausson, and
“Never Now" throws some
Blondie-esque pop sass into
the indier-than-thou mix.
This should be more than
enough to recapture the

Bjorn?"

blog buzz that followed
the group’s 2006 debut,
“Nine Times That Same
Song."—MS

THE WHIGS

In the Dark

Producers: various

ATO Records

Release Date: March 16
Athens, Ga.-based rock act
the Whigs may be from the
South, but the group
adopts a decidedly New
York sound on its third
album, “In the Dark." The 11-
song set draws from some
of the Big Apple's more es-
tablished rock outfits, but
still keeps the DIY feel of
the Whigs' previous albums.
The new track "Black Lotus”
swarms with distorted gui-
tars and steady drumming
that's reminiscent of Man-
hattan modern rock mini-
malists the Strokes, while
the chorus of the title track
sounds like a grittier take
on the catchy pop hooks of
Brooklyn’'s We Are Scien-
tists. The phrasing from
Whigs singer Parker Gispert
on“I Don't Even Care About
the One | Love” calls to
mind the breathy, dramatic
deliveries of Yeah Yeah
Yeahs' Karen O. But the
group doesn't forsake its
Georgian roots—on the
bluesy “Dying,” Gispert de-

THE BIRD & THE BEE
Interpreting the Masters Volume
1: A Tribute to Daryl Hall and
John Oates

Producer: Greg Kurstin

Blue Note Records

Release Date: March 23
Hall & Oates have always been deemed a guilty listening
pleasure based on their late-'70s/early-'80s string of
omnipresent chart-toppers. On a new tribute album to
the pair, Los Angeles-based pop duo the Bird & the Bee
(comprising singer Inara George and multi-instrumental-
ist/producer Greg Kurstin) deliciously immerse them-
selves into such Hall & Oates hits as “Maneater,” “Rich
Ginl” and “Private Eyes.” Aside from arrangement up-
dates and catchy synth touches, the Bird & the Bee play
it straight as George fetchingly channels Hall’s vocal
groove. Colored by Kurstin’s juicy keyboard backdrop,
she smoothly moves her way through an electronica-
drenched take on “I Can't Go for That,” a sweetly multi-
tracked harmonic rendition of “Sara Smile” and a lush
version of “Kiss on My List.” And the sprightly Bird & the
Bee original that opens the set, “Heard It on the Radio,”
expresses the group’s love for FM radio as it pays hom-

age to Hall & Oates.—DO
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liverys his vocals with a hint
of Scuthern twang.—LF

FRIGHTENED
RABBIT

The Winter of Mixed
Drinks

Producer: Peter Katis
FatCat Records

Release Date: March 9
Based on the aftermath of a
breakup, Glasgow, Scotland-
based rock act Frightened
Rabbit's third album, “The
Winter of Mixed Drinks,"” of-
fers reverberating guitars to
highlight tales of love and
loss. Frontman Scott Hutchi-
son's prose depicts not only
grief and confusion, but also
the light at the end of the tun-
nel. On the song “Skip the
Youth,”" which slowly ascends
into a flurry of overdriven,
frenzied guitars and crashing
cymbals, he pleads, “Skip the
youth, it's aging me tco
much.” And with cheerful gui-
tar riffs that reveal a faint
glimmer of hope on “Nothing
Like You,” Hutchison croons,
"She was not the cure for
cancer/All of my questions
still asked for answers/But
there is nothing like someone
new.” Such lyrics add to the
strength of the material: Any
listener who has experienced
the emotions associated with
a romantic split should ap-
preciate the album —£C

ALBERTA CROSS
Broken Side of Time
Producer: Mike McCarthy
ATO Records

Release Date: March 9
British transplant Alberta
Cross’ full-length debut,
“Broken Side of Time," is a
step forward in cementing
the Brooklyn-based band's
place in American blues-
rock, Taking cues from the
folk and alternative music
scenes of the '90s, with un-
dertones of American roots
and a British blues infusion,
singer Petter Ericson Sta-
kee's expressiveness lends a
spectral quality to the
group's broeding alt-rock
sound. With the quivering
emotion of Neil Young in the
strangled tenor of Jim
James, Stakee laments on
“Song Three Blues,” "l just
wanna live is that a cry.” A
fuming reinvention of Al-
berta Cross’ folky roots (as
heard on its 2007 EP “The
Thief & the Heartbreaker”),
“ATX" features slide guitar
over heavy instrumentation.
And the title track’s wistful
chorus breaks
torted chaos, as if manifest-
ing from the eye of a storm
Tempering heavier blues-al-
ternative influences with a
softer folk-rock feel, “Broken
Side of Time"” leaves an un-
mistakable mark.—CM

from dis-

DAVID BYRNE &

FATBOY SLIM

Here Lies Love

Producers: various
Todomundo/Nonesuch Records
Release Date: April 6

Part art project, part all-star indie
gathering, “Here Lies Love” is David Byrne and Fatboy
Slim’s unusual collaborative song cycle about the life
of Imelda Marcos, the former first lady of the
Philippines. With a lineup of guests including Florence
& the Machine’s Florence Welch, Tori Amos, Steve Earle
and Santigold, the 22-track tribute features a diverse
mix of thoughtful ballads and disco-influenced dance
numbers. Cyndi Lauper’s giddy vocals on “Eleven
Days” and Rdisin Murphy's horn-driven “Don’t You
Agree?” offer the most lasting thrills on the album. And
winning duets include Candie Payne and St. Vincent on
the breezy “Every Drop of Rain” and Byrne’s emotion-
al collaboration with My Brightest Diamond’s Shara
Worden on “Seven Years.” At times, “Here Lies Love”
wobbles as a concept album, and listeners unfamiliar
with Marcos’ story may not initially understand the lyri-
cal conceits. But it contains enough solid material to
justify repeated listens.—JL

MADLIB

Madlib Medicine Show
No. 3: Beat Konducta in
Africa

Producer: Madlib

Stones Throw Records
Release Date: March 23
Veteran rapper Madlib's newest
album, “Madlib Medicine Show
No. 3: Beat Konducta in Africa,”
is the artist’s latest instrumen-
tal opus in a series of 12 albums
dubbed “The Madlib Medicine

Show." In this episode, Madlib
restricts himself to sampling
African vinyl sounds from the
early '70s—and in compliance
with orthodox hip-hop doc-
trine, each sample is buried
in sacred obscurity. But the
diversity of “Beat Konducta
in Africa” borders on over-
whelming, with about 78 min-
utes of African funk, rock, soul
and Afrobeat. On “Red, Black
and Green Showcase,” injec-
tions of half-second hip-hop

SEASICK STEVE

Man From Another Time
Producer: Seasick Steve

Rykodisc

Release Date: March 30

Halfway through his fourth album,

“Man From Another Time,” Seasick Steve confesses
that his “greatest fear before | die is to turn into a bor-
ing old fart.” But that doesn’t seem likely. With a globe-
trotting life story that plays like a John Steinbeck novel
(or a John Ford movie) of redemption, the idiosyncrat-
ic 65-year-old troubadour (real name: Steve Gene
Wold) returns to the United States following expatriate
success in the United Kingdom. Full of blues and roots
tracks, the new 13-song set lives up to its title. Steve
channels the likes of John Lee Hooker (“That’s All,”
“Seasick Boogie"), Bo Diddley (“Diddley Bo™) and Son
House (“My Home [Blue Eyes],” “Just Because | Can
[CSX]"). And “The Banjo Song” is raw and dark enough
to have fit on the “Cold Mountain™ soundtrack. As plain-
spoken a wordsmith as you'll find, Steve also sings
about John Deere tractors (“Big Green and Yeller”),
Dust Bowl blues (“Wenatchee”), jail yards and train
cars with weathered credibility.—GG
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KURT MARKUS

TT: PAISLEY

vocals play over a regal,
echoing horn loop. "Jungle
Sounds Pt. 2" makes use of
an electric guitar, while
“African Map Watch” is more
disco-flavered. And “Black-
fire” begins with an interlude
championing Nigerian mu-
sicians for prohibiting “the
musical masturbation of the
Western World" from cur-
tailing their creativity. Act-
ing as a collage of African
sounds and rhythms that
avoids coherence, the al-
bum's greatest strength lies
in its authenticity. —EJN

ANDREW LLOYD
WEBBER

Love Never Dies
Producers: Andrew Lloyd
Webber, Nigel Wright
Decca Broadway

Release Date: March 9
Andrew Lloyd Webber's
compositional style on the
cast album for “Love Never
Dies,” the sequel to the wide-
ly celebrated “Phantom of
the Opera,” continues to syn-
thesize genres ranging from
opera to prog rock, while en-
lightening listeners with its
artful melodies and expert
craftsmanship. Setting the
New York scene of the musi-
cal (which recently premiered
in London) is “The Coney
Island Waltz,” which is char-
acterized by unexpected
changes in rhythm and har-
mony, and features musical
phrases that recur through-
out the work. Beginning with
a gloomy pianc and building
to a passionate climax, the
haunting love ballad “Till |
Hear You Sing" has a melody
reminiscent of “Phantom”
title “Music of the Night”
while the title track draws

heavily on Webber's song
"Our Kind of Love” from “The
Beautiful Game." The new
musical’s lyrics may lack the
narrative tension of “Phan-
tom,"” but the rich harmonies
and Tchaikovsky-like orches-
trations are nonetheless full
of expression.—/S

BRIGHT EYES &
NEVA DINOVA
One Jug of Wine, Two
Vessels

Producer: Mike Mogis
Crank/Saddle Creek Records
Release Date: March 23
The reissue of Bright Eyes &
Neva Dinova's 2004 split EP,
“One Jug of Wine, Two Ves-
sels,” boasts four new songs
that were recorded when the
Nebraskan groups recon-
vened in 2009. (The set fea-
tures the first new music
from Bright Eyes since 2007
album "Cassadaga.”) When
first released, “One Jug of
Wine, Two Vessels” offered
a healthy dose of modern-
day folk. But the newly add-
ed tracks are more ambitious
and don't quite mesh with
the originals. Neva Dinova
dabbles in new extremes,
as heard on “Rollerskating,”
which swells with bright in-
strumentation, while “Some-
one’s Love” explores darker
tones. Bright Eyes, mean-
while, expands its often-
acoustic delivery on "Happy
Accident” and "I Know You."
The centributions from the
Conor Oberst-fronted group
are rich, full arrangements
that were only hinted at on
Bright Eyes' previous mate-
rial. And although the new
music is strong, its departure
from the original EP is diffi-
cult to get past.—LF
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90036 and singles review copies
to Monica Herrera at Billboard,
770 Broadway, Seventh Floor,
New York, NY. 10003, or to the
writers in the appropriate
bureaus

REVIEWS-

SINGI

GYPTIAN

Hold Yuh (3:53)

Producer: /mran Kyle Passard
Writer: W, Edwards
Publisher: ST8 Publishing
(ASCAP)

vP

Not since Wayne Wonder's
"Ne Letting Geo,” which hit No
14 on Billboard's Hot
R&B/Hip-Hop Songs chartin
2003, has an underground
reggae artist garnered as
much attention in the United
States as Jamaica's own
Gyptian. His latest track, "Hold
Yuh,” which entered the
March 27 chart at No. 78, fea-
tures a basic Ricky Blaze-
helmed production with a six-
chord piano arrangement and
a bassline that perfectly
weaves in and out of the beat.
“Gal, me wanna fijust squeeze
ya, put me ting right around
va," Gyptian sings in his island
twang. “Me want a gal whe
can wine pon me, wit it
good/And make me feel it,
show me that you could girl.”
Just when Wonder decided
to let go, Gyptian has taken
hold of alternative reggae and
brought it back to life. —MC

DANCE

ESTELLE FEATURING
KARDINAL
OFFISHALL

Freak (3:41)

Producers: David Guetta,
Nick "Afrojack” van de Wall

o @
I..
M LS
Publishers: various
Atlantic
Estelle’s latest single, “Freak,”
is an homage to the '90s. |
can be a freak, every day of
every week," the U.K. artist
shouts repeatedly over a
pumping, vintage house beat,
before borrowing the hook
from Soul Il Soul’s “Back to
Life.” The track is a clear di-
gression from “American
Boy,” her bubbly, Grammy
Award-winning hit featuring
Kanye West: "Freak” is wilder
and freakier, and ultimately
appealing. "Every single girl
should embrace their inner
freaky freak,"” Estelle con-
tends, Kardinal Offishall jumps
in for a silly verse that adds to
the free-form fun. "Approach
with caution/Careful how you
handle my drill,” he quips. Es-
telle’s breathy commands on
the song's bridge (“| wanna
hear you say,” she coos) serve
as the cherry atop this club-
worthy treat. —MB

JAE-P FEATURING
MANNY RUIZ

Ella No Sabe (4:13)
Producer: Jeff Carruthers
Writers: various

Publishers: Juan Pablo
Huerta Music/Digital Zoo/
Aricam Music/On the Fifth
(ASCAP)

Jae-P Records

A few years ago, rapper Jae-
P became one of the few

T.I.

I'm Back (3:42)

Producers: Trackslayerz (Dexter
“INF*" Randall, Demetri “Price”
Duncan)

Writers: C. Harris, D. Randall,

D. Duncan

Publishers: Crown Club Publishing/Warmer Chappell
(BM), Beware of the Darksicle (ASCAP)

Grand Hustle/Atlantic

The number of rap songs titled either “I'm Back” or
“Guess Who's Back” must number in the hundreds, or
even thousands. Few hip-hop tropes are more tired
than the triumphant return, whether it's from record-
label limbo, self-imposed retirement or, in T.L's case,
prison. Despite its well-worn theme, “I'm Back”—T.l.'s
first new track since his December release—sounds
remarkably fresh, with the rapper writing some of his
hardest bars in years. This isn’t the calm, complacent
T.l. of “Whatever You Like” or “Live Your Life,” but the
meaner, hungrier one from his “Trap Muzik” days. (It
goes almost too hard in that direction.) While “m
Back” makes for a strong statement, it’s difficult to
imagine a track this intense gaining much steam at
radio or in clubs.—JS

almost exclusively in Spanish
and also have his music dis-
tributed by & major label,
Now, he's back on his own,
and the commercial opportu-
nities for Spanish-language
rap that doesn’t feature
dance-oriented production
aren’t clear at this point. With
his latest single, though, Jae-
P takes a step in the right di-
rection, “Ella No Sabe” has a

stronger pop/R&B sensibility
than the socially conscious
work he's best-known for. The
song—a sweet, wistful rhyme
about falling in love with your
best friend—even features an
Auto-Tuned chorus. Jae-P's
delivery is still a little tough
for the material, but the
string-laden hook with singer
Manny Ruiz makes it just
catchy enough to work.—ABY

Writers: various West Coast MCs to perform

BRAD PAISLEY .
.

BRAD PAISLEY

Water (3:47)

Producer: Frank Rogers
Writers: C. DuBois, K. Lovelace,
B. Paisley

Publishers: various

Arista Nashville

The long winter is over, and leave it to Brad Paisley to be the
first to remind country devotees that summer’s just around
the corner. He co-wrote this delightful ode to warm-weath-
er fun with frequent collaborators Kelley Lovelace and Christ
DuBois, and the song has a breezy, engaging melody. The
lyric boasts Paisley’s signature sense of humor and pictur-
esque es, from inflatable kiddie pools to spring
break partying. In each one, the common denominator is a
love affair with water. As Paisley sings, “When that summer
sun starts to beatin’ down/And you don't know what to
do/Grab your swimming trunks, ice up that old Igloo/And
drive until the map turns blue,” it's hard not to reach for the
suntan lotion and your favorite shades. As with his previous
hits, “Water” has an easygoing charm that should propel it
up the chart.—DEP
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A LifeJourney

Amy Grant Delivers
First Batch Of New
Songs Since 2003

Most artists signed to a catalog deal
are content to let the label repackage

their classic songs, toss in a couple of

new tracks and call it a day. However,
Amy Grant has always been a creative
overachiever. So much so that her
March 30 release, “Somewhere Down
the Road” {Sparrow/EMI Christian
Music Group), evolved from a catalog
project into the singer/songwriter's
firstalbum of new music since 2003.

“The project just morphed as we
went along,” Grant says of the new
album, which now features six new
songs, two previously unreleased
tracks, a newly recorded version of her
1982 cut “Arms of Love” and three
recordings from the Christian/pop
artist’s catalog. “We used the original
recordings of ‘Somewhere Down the
Road,' ‘Every Road’ and ‘Imagine’ to
setthe tone for the record. Everything
else just nestles in around those songs
and, hopefully, makes a project that
feels like a journey.”

Grant's musical journey began as a
teenager when she became the lead-
ing face of the burgeoning contempo-

‘Idol’ sales *
boost: SIOBHAN
MAGNUS and
MICK JAGGER

rary Christian music movement of the
late '70s. In the '80s, Grant became
the first Christian artist to cross over
tomainstream pop success. Her 1991
album "Heart in Motion" has been cer-
tified five-times-platinum by the RIAA
and spawned “Baby Baby,” which
topped the Billboard Hot 100.

After 30 years with Word Records,
she segued to EMI Christian Music
Group (EMI CMG) in 2007, taking
her considerable catalog with her.
With the exception of an EP last
spring that featured two new songs,

Grant hasn't released an album of

new music since 2003’s “Simple
Things.” Her last studio album,
2005’'s “Rock of Ages: Hymns &
Faith,” covered classic hymns.

Most of “Somewhere Down the
Road” was recorded at the new studio
that Grant and her husband, country
artist Vince Gill, recently built at their
Nashville home. Among the album’s
new tunes is the poignant ballad "Un-
afraid,” which examines a woman’s
life in different stages from lover to
mother to child of an aging parent.
“Overnight” is a duet with Grant's 17-
year-old daughter, Sarah. “Ittalks about
if things happened overnight, you

CUSTOMER SATISFACTION

After the top 12 “American Idol” hopefuls interpreted the Rolling Stones
songbook March 16, a look at the subsequent sales of the originals that
were performed on the episode offers clues as to how this season’s com-
petition is shaping up. § Dubbed the “standout performance of the night”
by judge Simon Cowell, Siobhan Magnus’ cover of “Paint It, Black” spurred
the highest sales of any of the Stones’ original versions in Nielsen Sound-
Scan’s tracking week that ended March 21 (11,000). Performed by Didi Be-
nami, the group’s “Play With Fire” (a B-side that peaked at No. 96 on the
Billboard Hot 100 in 1965) logged the greatest percentage increase of the
week (up 737%). § The 12 Stones recordings performed on the episode
sold a combined 54,000 downloads in the tracking period, a 156% gain.

Traveling music:
AMY GRANT

Grant, who used one of her paintings
as cover art for the CD. The set's lead
single, “Better Than a Hallelujah,” is
No. 24 on the Christian Songs chart.
“There’s been an overwhelming re-
sponse from people wanting to hear
new music from her,” EMI CMG di-
rector of catalog development Bryan
Ward says. “We more than doubled
our initial sales forecast based on
strong radio and setup for the record
including all media, radio morning
shows and events.”
Grant embarked on a promotional

tour to reconnect with Christian radio.
The label also launched an iTunes pre-
sale campaign two weeks before street
date, offering a remix of “Better Than
a Hallelujah” as abonus track. The al-
bum was also presold on Grant's site.

Ward adds that a campaign to at-
tract more fans to Grant's Facebook
site has “doubled [those numbers|in
the last three weeks.” A special pro-
motion is also being done on Hearlt-
First.com, with giveaways of Flip
cameras, journals and a GPS device
in keeping with the album'’s “road”

theme. During the album’s release
week, Grant will visit radio and host
retail in-stores in Atlanta, Dallas and
Tampa, Fla. She'll then hit New York
to appear on “CBS This Morning,”
“Fox & Friends,” CNN, ABC's “Night-
line” and other media outlets.

All signs point to a strong debut
for the album. A week before street
date, Ward says the label ran out of
CDs. “We're having to make some
as fast as possible because the or-
ders quadrupled,” he adds. “That's
a great sign.” o

7,000

STONES SONGBOOK

“Paint It, Black,” “Beast of Burden”
and “Gimme Shelter” had the top
sales gains after this week's
“American Idol.”

6,000 6,000

I DOWNLOADS SOLD
@ ¢ GAIN FROM LAST WEEK

“Gimme “Angie” “Wild  “PlayWith “Honky Tonk *“Under My “IsAll

All told, the Stones’ entire track catalog (including tunes not covered on

Sheller” (MRON  Horses”  fie®  Women”  Thmb”  Tesda®  (MOMEL  Overlow”

PR 500y § ;i i R (SOBAN  (LE  (WOREW WhalYouWaol' KELY)  (KATE (OO (PAIGEMLES) INURBNY) (WY NG  (OSEY

Idol,) posted a 59% increase in sales, rising to 82,000 copies from last Gt A0 GO W B ALl Ao e
week’s 52,000. —Gary Trust BOWERSUY)
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Bearing fruit:
THE BLUE VAN

British soul:
DUSTY
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IEEEAl 5 CHARLES FERRO and MARK SUTHERLAND

OnThe
Move

The Blue Van Scores iPad Ad

Danish rock act the Blue Van might not have been
nominated, but the 2010 Academy Awards nonethe-
less gave its stateside career a boost.

The band's anthemic, '60s-sounding "There
Goes My Love” soundtracks an Apple iPad com-
mercial that premiered during the March 7 Oscar
broadcast. The track has sold 3,000 U.S. copies,
with half of that total bought during the week after

the ceremony, according to Nielsen SoundScan.
“The synch means getting [our] music out to the
ses,” Blue Van keyboardist Seren Christensen
/s. “We couldn’t buy something this good.” The
slated to run worldwide for one year.

iPad ad i
The deal came about after another Dane—Sanne
Hagelsten, East Coast partner at the U.S.-based

Zync Music agency—suggested the track. Hailing
its sound as “perfect for right now,” she says Zync
will work with the Blue Van on other synch oppor-
tunities. Its music has previously appeared on TV
shows “Scrubs” and “90210.” Another track, “Silly
Boy,” was featured in a 2008 U.S, campaign for
Samsung’s Behold cell phone. It has sold 13,000
copies, according to SoundScan.

Manfred Zihringer, Blue Van manager and pres-
ident of its Danish label, Iceberg Records, describes

the iPad association as “the kind of break that can
put the band on another level.” He notes that the
added exposure helped the Blue Van sign with Cana-
dian indie label Awesome. The group is now seek-
inga U.S. deal.

TheiPad track’s parent album, “Man Up,” was re-
leased in Europe in October 2008. Self-released in
the United States in 2009, it has sold 1,000 digital
units, according to SoundScan. The Blue Van's pre-
vious domestic releases, 2005's “The Art of Rolling”
and 2006's “Dear Independence” (both through TVT),
have scanned 8,000 and 2,000, respectively.

The band—which includes Steffen Westmark
{vocals), Allan Villadsen (bass) and Per Jorgensen
{drums)—is currently touring Europe and plan-
ning its fourth album, which may feature “There
Goes My Love” as a bonus track. .

THEREAL DEAL

Fans of Trombone Shorty don't mince words when
it comes to singing his praises. As one diehard devo-
tee declares, “He's the real deal; cookin’ with gas,
grits and gravy. That man can play some music.”

Troy “Trombone Shorty” Andrews laughs when he
hears the compliment. “I've never heard my playing
explained like that. All I cansay is | just do what1do.”

What he does is play a gritty, raucous blend of
rock, funk, jazz, hip-hop and soul. It’s a sound that
Shorty has dubbed “supafunkrock.” Fans and new
converts will get a taste of Shorty and his band
Orleans Avenue’s musical stew April 20 when
Verve Forecast releases the group’s major-label
debut, “Backatown.”

Produced by Galactic saxophonist Ben Ellman,
“Backatown” reflects Shorty’s childhood roots as
well as the cultural and musical influences of the
multiracial Orleans Avenue, whose members in-
clude Dwayne “Big D” Williams (percussion), Mike
Ballard (bass), Joey Peebles (drums), Pete Murano
(guitar) and Dan Oestreicher (baritone sax). All but
one of the album’s 14 tracks were either written or
co-written by Shorty. Featured guestsinclude Lenny
Kravitz (whose band Shorty toured with in 2005
at age 19), Marc Broussard and Allen Toussaint.

“Troy is an accomplished jazz musician and skilled
entertainer who has taken music to a completely un-
expected place withoutfitting neatly into any boxes,”
Verve Music Group senior VP/GM Nate Herr says.

“What we do is just another word for ‘gumbo,’ *
adds Shorty, who sings and also plays the trumpet,
bass, drums and keyboards. “We make different

music fit in one mixture that has a funky and huge
rock edge to it. | was brought up in jazz but my
goal has been to use it as a tool to create my own
fresh sound.”

“Backatown” borrows its title from a local term
for the area of New Orleans that houses the 6th
Ward and its Tremé neighborhood where Shorty
was born and raised. That was where a 4-year-old
Shorty marched in a street parade carrying a trom-
bone that was bigger than him, spawning the nick-
name crafted by his older brother.

A fixture in the New Orleans scene before
breaking out nationally, Shorty says the group’s
longest set lasted five hours.
“Nobody left so we just
kept playing,” he says
nonchalantly.

Set to play himself
onHBO'’s “Tremé,” the
upcoming new series
about post-Katrina
New Orleans from “The
Wire” creator David Simon,
Shorty and crew have been tour-
ing since mid-February, arun that
included arousing March 10 show
at the El Rey in Los Angeles. Up-
coming gigs include opening week-
end at the New Orleans Jazz & Heritage Fes-
tival, Bonnaroo and the Playboy Jazz Festival.
Shorty heads to Europe May 17-29 for a series of
showcases and promotion. —Gail Mitchell
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The '60s British Invasion goes deeper
than just the Beatles, the Rolling
Stones and the Who. lllustrating that
point to full effect is the “British In-
vasion” DVD series.

The first four volumes in the docu-
mentary series focus on Dusty Spring-
field (“Once Upon a Time 1964-1969”),
Small Faces (“All or Nothing 1965-
1968”), Gerry & the Pacemakers (“It's
Gonna Be All Right 1963-1965”) and
Herman’s Hermits (“Listen People
1964-1969"). Set for release March 30
through Reelin’ in the Years Produc-
tions and Naxos of America, the four
DVDs are available separately ($19.99)
or as a boxed set ($79,99) packaged
with a fifth disc of bonus material. The
series was originally released last Sep-
tember in the United Kingdom.

Each DVD features a host of vintage
TV performances in their entirety,
punctuated by reflections on the acts’
careers and music by producers, song-
writers, backing singers and the artists
themselves. Accompanying each disc
is a 24-page booklet of insights and
essays by well-known rock historians
complemented by previously unseen
photos and other memorabilia. “Our
goal,” Reelin’ CEO David Peck says, “is
to paint a broader and deeper picture
of one of the truly great eras in music.”

One of the more intriguing chap-
ters is Springfield’s. Her distinctive,
melodramatic brand of blue-eyed
soul powered a string of 17 hits in the
'60s including “Wishin’ and Hopin’
and “Son of a Preacher Man.” A
hands-on artist and songwriter, she
produced her own records before it
was the accepted norm for females.
But Springfield didn’t take the credit
because she was “conditioned into
thinking asawoman. . . thatit would
take away from my credibility as an
innocent little singer.” More than 40
years later, her enduring legacy can
be heard in the retro-soul of Duffy,
Adele and Amy Winehouse.

Springfield’s former manager Vicki
Wickham, Small Faces keyboardist lan
McLagan and Herman’s Hermits gui-
tarist Keith Hopwood will be among
the guests attending the “British Inva-
sion” launch party April 8 at the British
Consulate in New York. They, along with
Peck, will reveal a few details about a
second boxed set due in the falland a
third slated for 201. —Gail Mitchell
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MARKETPLACE

For ad placement in print and online call Jeff Serrette 800-223-7524/jserrette@billboard.com

HELP WANTED HELP WANTED WANTED TO BUY

AWARD WINNING
PRODUCER/SONGWRITER NEEDED.

Can you write AND produce hit music for a professional
album? Our music company needs a producer/songwriter
capable of working with our music department to deliver an
amazing album. We are looking for an individual or team with
proven experience and credentials writing AND
producing Pop, Rock, Hip Hop, R&B OR Country.
Submissions require links to your demo,
MySpace page or music page.

Please respond with your link, credentials
and contact number to:
musicsubmission2010@gmail.com.

NOTICES/ANNOUNCEMENTS

Is the NMPA Settlement
right for you?

The proposed NMPA settlement regarding
pending and unmatched royalties has been
referred to as a “rough justice” solution.
While it is not a perfect solution to the com-

plex issues at hand, it is a solution.

However, there are alternatives.
If you are undecided about opting-in to the
settlement program, please give us a call. If
you have decided to pursue your outstand-

ing royalty issues on your own, we can help.

Please call us at 1-888-876-2711

Music RoYALTY SERVICES

CALL US TODAY AND ASK ABOUT THE
BILLBOARD CLASSIFIEDS

INTRODUCTORY OFFER FOR NEW ADVERTISERS!

1-800-223-7524 or jserrette(@billboard.com
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BUYING RECORD & CD COLLECTIONS
PRIVATE COLLECTIONS - RADIO STATIONS -

DJ RECORD POOLS
21ST CENTURY MUSIC
TOLL FREE 1-800-846-9501
E-MAIL: sales@21centurymusic.com
John M. Jabra, President

NOTICES/ANNOUNCEMENTS

R EXTREME'

Extreme Production Music continues
to grow and is looking to strengthen its
LA account management team with
dynamic staff. 5 years experience in
the creative/media industry preferred.

Strong character, bad-ass attitude

v and killer instinct essential,
¢ ’,
. \ 1)

LMEXTRWUSIGCOM

DUPLICATION/
REPLICATION

L0+ DVD « PRINTING + PACKAGING

CRYSTALCLEAR
. ©

1000 1000
READY READY
CD=s DVDS
ONL NLY
$870! 990!

TOLL FREE 1-800-880-0073
WWW.CRYSTALCLEARCDS.COM

Billboard Classifieds
Covers Everything

REAL ESTATE
INVESTORS WANTED
STORES FOR SALE
EQUIPMENT FOR SALE
STORE SUPPLIES

FIXTURES

CD STORAGE
CABINETS

DISPLAY UNITS

BAN KRUPT CY SALE
COLLECTABLE
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A WEEKLY ROUNDUP
OF NOTABLE CHART
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DRIVE HIGH

EPIC SUCCESS

STAR TIME

CHART

Billbeard.

Praise: Marvin Sapp Nets Historic Gospel Debut

While Lady Antebellum’s “Need
You Now" returns to No. 1 on the
Billboard 200 for a fourth nonconsec-
utive week (93,000, down 11%), the
big album chart news is the arrival of
Marvin Sapp’s “Here | Am” at No. 2
with 76,000, according to Nielsen
SoundScan.

It's not only Sapp’s highest-chart-
ing album, but the highest-ranking
gospel album ever in the 54-year his-
tory of the Billboard 200.

Sapp achieved his former high-
water mark with his previous set,
“Thirsty,” when it hit No, 28. Until this
week, no gospel album had gone
arank last reached
by a gospel set when “God's Property”
from Kirk Franklin's Nu Nation

higher than No. 3

debuted and peaked at No. 3 on the
June 14, 1997, chart.

Sapp’s “Thirsty” spent 81 weeks on
the Billboard 200 and has sold 712,000
copies—an impressive number for a
gospel set. Its long chart
run and strong sales fig-
ure are partially owed to
its surprise smash single,
“Never Would Have Made
It.” The tune peaked at
No. 14 on the Hot R&B/
Hip-Hop Songs chartand
remained on the list for
56 weeks.

“Never” also reigned
at No. 1 on Hot Gospel Songs for 46
weeks—the most frames at No. 1 for
a single on any of Billboard's radio
charts since Nielsen BDS was estab-
lished in 1991.

“Here | Am” also tops Top R&B/
Hip-Hop Albums, zipping 90-1 after
street-date violations forced it onto
the list early last week. It's the first
gospel album to reach No. 1 since
March 2002 when Franklin’s “The Re-
birth of Kirk Franklin” spent two
weeks in the penthouse. Naturally,
Sapp also sits atop Top Gospel Al-
cond No. 1 on the list—
with the best sales frame for a gospel
effort since Ruben Studdard’s “I
Need an Angel” opened in the pole po-

bums—his

OverThe
Counter

KEITH
CAULFIELD

sition with 96,000 on the Dec. 11,
2004, chart.

Meanwhile, Lady Antebellum’s
“Need You Now" scoots back into the
No. 1 slot with 93,000. It's the first time
a chart-topping set has
sold less than 100,000
copies in seven months.
The last No. 1 title to sell
fewer than 100,000 was
Reba McEntire’s “Keep
On Loving You,” which
debuted atop the list with
96,000 in the sales week
ending Aug. 23, 2009.

RAZOR'S ‘EDGE”: The Billboard 200’s
second-highest debut comes from the
various-artists rock compilation “The
Edge,” which begins at No. 4 with
53,000. The 32-track Razor & Tie set
features Rock chart hits from God-
smack, Finger Eleven, 30 Seconds
to Mars and others. The bulk of the
album'’s sales were generated by a di-
rect-response TV ad campaign, though
the album was also available through
traditional retailers.

Nontraditional retail, however, sold
48,000 copies (or 89%,) of the album
during its debut week. That share in-

cludes online and mail-order sales. Of

the 48,000, 25,000 were sold online—
no doubt a great deal through Music-

IVIa I-I(et \A’at(:l1 A Weekly National Music Sales Report

Space.com, the site touted in the
album'’s TV commercials.

The set’s 53,000-unit start is the best
sales week for Razor & Tie since "Kidz
Bop 14" arrived with 58,000 at No. 8
on the Aug. 16, 2008, chart. The “Kidz
Bop" series also claims the largest sales
week for any Razor & Tie album, when
“Kidz Bop 10” debuted with 117,000 at
No. 3 in 2006.

For a different perspective, “Edge”
marks the best sales week for any non-
“Kidz Bop” Razor & Tie album in
Nielsen SoundScan history. The label's
previous non-“Kidz Bop” best came
when “Monster Ballads” moved 51,000
in its debut week at No. 29 on the July
17, 1999, tally.

WORLD BEAT: St. Patrick's Day spurs
its usual increases on the charts, mostly
on Top World Albums, where six of the
top 10 are Irish-themed sets (and all post
gains). Even the Chieftains' Latin/Irish
hybrid setat No. 1 posts a not-too-shabby
second-week decline of just18%. . .On
the Billboard 200, Celtic rockers Drop-
kick Murphys debut at No. 25 with a
live set (17,000), while Celtic Woman
(No. 49, up 14%) and Celtic Thunder
(No. 80, up 11%) claim gains. At No. 104,
another Celtic rock act, Flogging Molly,
returns to the list with “Drunken Lulla-
bies” (up 226%).

nielsen
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(Four Eagles albums led the
Billboard 200 for five weeks or
more between 1975 and 1979,
although the group isn't widely
considered a core country act.)

quivalent alb

Weekly Album Sales million Units)
30

CURRENT ALBUM SALES
'09 40.2 million .
Rl 38 5 million”

ALBUM SALES

% 25
>>Stone Temple Pilots touch - '09
down on Alternative (viewable at > -
billboard.biz/charts) at No. 39 20 - 2010 10 CATALOG ALBUM SALES

with “Between the Lines,” the
band'’s 20th entry on the list and
first since 2003. The group,
which reunited in 2008 aftera i
five-year break, releases its self- 10
titled sixth album May 25.

15 ,09“———-:‘&&”“"
g 30.6 million’

SALES BY ALBUM FORMAT

% A (0} 58,701,000 49,761,000 -15.2%
5 5208 Digital 15,936,000 18,768,000  17.8%
Read Chart Beat 2
*9 1)) every week at = o Vinyl 481,000 540,000 12.3%
‘ billboard.com/chartbeat. WS T F M AM I 7 A S ON D J Ok 15.000 9000 -40.0%
Go to www.billboard.biz for complete chart data 37
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. ﬂg’i mmm & uuum DISTHIBUTIG LABEL (PRICE)

SALES DATA
COMPILED BY

Title §1 TIST Title E
IMBRINT & NUMBER / DISTHIBUTING LABEL (PRICE) |
fr LADY ANTEBELLUM OWL CITY
18 K 1. GAPITOL NASHVILLE 87762 [18,98) Need You Now B UNIVERSAL REPUBLIC (113141 +/UMRG {10.98) Ocean Eyes @
MARVIN SAPP KIDZ BOP KIDS i
NERITY 83156001 Here | Am B 5209 4 TiE 89214 {1858 Kidz Bop 17
LUDACRIS JASON ALDEAN
8 0P 0EE ua 0140380006 (13.98) Battio Of The Sexes | bRoken Bow 7637 (16 58 wide Open
VARIOUS ARTISTS NICKELBACK
AAZ0R & TIE G095 (13.98) The Edge The band’s five (D/ ROADRUNNER 18025 (18.98] Dark Horse Bl
LADY GAGA DVD also serves as @ VAMPIRE WEEKEND
STAEAMUNEXONL VEICHERFNTAEENTERSCOPE 011855*/)GA (12.98) The Fame B thesoundinckto 1B s § x a3 (14.98) Contra
S i o Soidier Of Love M8 thedoumentary | 88 53 KNGS OF LEON Only By The Night Bl
JIMI HENDRIX film of the same @ PINK
EXPERIEUCE NENDRILEGACY £4056+/SOKY MUSIC (11.88 Valleys Of Neptune name. Plus, it 54 LAFAGE 3675ILG (12.98) Funhouse M
Tiﬂﬂ;‘%ﬁm’: f'wEAS The END. I opens at No. Ton ot ki {12:56) Save Me, San Francisco
T e Top Soundtracks S e
GORILLAZ g JOHN MAYER
VAGW 27547/CAPTOL {18.98) & Elab0 Bedon with 29,000 copies. @ L COLUMSA 530B7*/504Y MUSIC {1358, Battle Studies @
JUSTIN BIEBER My World (p) I The Biueprint 3 Il

SCHO0LS0V/RAYMOND BRAUNIISLAND 01371810UMG {3 88}

THE WHITE STRIPES

THID WA 521119 WARNER 5905, (18.06) & Under Great White Northern Lights (Soundtrack)

LIFEHOUSE

BEFFEN 01378306 (13.98)

KESHA

SEMOSABE RCA JD20WAME (11.98) Animal

Smoke & Mirrors

ARDENTOATLANTIC £19927/AG

LADY GAGA

STREAMUNE/XONL VE/CHERRY TAEEINTERSCOPE D136724/)GA (10.48) The Fame Morwster. (EP)

Awake

BROKEN BELLS

COLUMBIA 55BESSOHY MUSIC (11,98 Broken Bells

The Bridge

19/RCA 83744/RUG {18 88} @

Leave This Town

THE BILLBOARD 200 ARTIST INDEX s

50 CENT BOY JOW 138
92 SUSAX BOVLE 26
BRY-\K:IKG BEMIAMIN 73

BROI
BROOXS & wun
BROWN BAXD
LUKE BRYAM
MICHAEL BUBLE
20,127, 1421017

38 |

chart data

Go to www.billboard.biz for complete
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S —] GUCCIMANE ... 86
EMINEM 1 GUNS N'ROSES ... 115
MELANIE FICUA S IMIHENDRIX . ... 7,172
FIVE FINGER BEATH THE Jidl HEXDRIX
FUNGH . 154 EIPFRIRGE
DRAK i ‘sa ELOBOTS 18, 184,
29 DNIE BY TRUCKERS . FLOGEING MILLY 97, |I)4
E DRIPKICK MURPHYS 26 FLYLEAF . 114
A9 MILEYCYRUS ... 7 F00 PGHTERS 185 wcmzuwsan
106, 141

s
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TOBV KEITH

LADYGAGA....... 5,13
ADAM LAMBERT .71

The DVD release of
ZAC BROWN BAND i ROBIN THICKE . .
AOAR/BIGGER PICTUREMOME GROWWATLANTIC 516831/46 (13.98) The Foundation I the film (March B) STAR TRAKNTERSCOPE 013708/1GA {13 86} Sex Therapy: The Session
GARY ALLAN prompts a 140% GUCCI MANE . .
MCA NASHVILLE 013362/ LGN [10.98) Get Off On The Pain Tacionse for e J 5hich SaUADASYLUM 520540~ WARKER B3OS, {16.98) The State Vs. Radric Davis
LIL WAYNE 7 . IPT E
CASH MONEY/UNIVERSAL MOTOWN 012737/UMRG {13 98} Rebirth . ::’% wﬂh;(: s‘:ld P 3345 0/SONY MUSK {12 Q_BJ The Sc”pl
TAYLOR SWIFT , 0015 bes MICHAEL JACKSON
516 WAGWIE 0209 (16.98) & Feariess @ trame since the MAVEPAC 880GSONY MUSIC {14.98) Number Ones B
BLAKE SHELTON P week ending Jan. 3 VARIOUS ARTISTS
REPRSEWARNER BROS. NASHVALLE) 522642'WMN (8.98) HilbRly Bone (EP) 20,000) - f ¥/0RD-CURSTEM CMBVERITY 52642010 {14.58) WOW Gospel 2010
RIHANNA i MIRANDA LAMBERT
SRP/DEF JAM 0137361MG 1998} RatedR M n Gl COLUMSA NASHWILLE) 46954/SMN (12.58) Revoution @
MICHAEL BUBLE ADAM LAMBERT
JUUREORSE S37SWANNER B0, {12.98) & Crazy Love W e n TARCR A 15 88 For Your Entertainment
DRIVE-BY TRUCKERS MICHAEL JACKSON
“ géwnm‘“ Big To-Do With 1,000, i's 76 ;“Ré;;;;;;;;::'xlge Michael Jackson's This Is It (Soundtrack) Bl
GAINER [ i siaeatno pez,  The Twilight Saga: New Moon the album’s highest 7 HOLAOO0 COZ8RR" 18.98) @ Dear Agony @
TREY SONGZ sales week since MILEY CYRUS
5000 SOOK/ATLANTIC S1674/A0 (16,58 Ready @ Christmas, when it & YWODD 004719 EX {10.98) The Time Of Our Lives (EP)
e E———m . Bl - Lowm o Lve
SUSAN BOYLE _ cause forthis :
SYCO/COLUMBIA 59825/508Y MUK (11.98) | Dreamed A Dream | B weel's 144% 76 75 MOSLEV/BLACKGROUNDANTERSCOPE 013645%/16A {13.58 Timbaland Presents Shock Value Il
i ?A$2.99 b |
e“"('ﬁ!e'(suvs, . The Element Of Freedom | Il ;:Ier;\maiw‘s @ 127 QR:LA"TT"L",W 19.58) Believe
CARRIE UNDERWOOD 2 EMINEM
ISARISTA NASHVILLE 45923/5MN (13 98 Play On . "PS SIOM- u L WEBSHADY/AFTERMATW/INTERSCOPE 0128637 7GA [13.98) RE‘EDSB
SOUNDTRACK i A i o MUSE &
BUENA VISTA D05166/WALT DISNEY {18 9_5) Alice In Wonderland: Aimost Alice 79‘ & 2 HELILM-3 521130 WARNER BROS. {18, E‘E & The Resistance
EASTON CORBIN ¢ CELTIC THUNDER g .
MEBCURY NASHVLLE 013644/ {10 98 Easton Corbin % CELTIC THUNDER 013804/DECCA {18 98 It's Entertainment!
YOUNG MONEY NCE :
GASH MDNEYLNIVERSAL MOTOWN 013798/ UMKG {12.98) We Are Young Money 8 0RLO/COLUMBIA 18482:S0NY WUSIC (11.98) 1 Am...Sasha Fierce Bl
SOUNDTRACK LUKE BRYAN e i
S0W/FO SEARCHLIGHT 6T84NEW WEST (17.8) Crazy Heart b 2 CAPITOL NASHVILE 65833 (18,581 Doin” My Thing
DANNY GOKEY JOURNEY , ¥
18/ACA NASKVLLE GOSSE/SMN (11.68) My Best Days After performing on m 28 COLUNSA 44405 (13.98) & Joumney's Greatest Hils ' &
e Alvin And The Chipmunks: The Squeakquel @ the arch 17 8 Ryt rae The Sound Of Madness I
-~ “ i e —
JAHEIM ‘American IdoF DRAKE
ATLANTIC 5227B3AG (18.98) Another Round . results show, her YOUNG MONEY/CASH MONEY/UMIVERSAL MOTOWN 013456/UMRG {8 So Far Gone (EP)
EE?TEER "&E:&z?:gsn VUL‘I‘URES Them Crooked Vultures 12 :'5"5‘:‘“ d“"?‘;"':‘ 3 ::ETE? rﬁ"lgmﬂ Scratch My Back
. gain, its bes! S v
CHRIS TOMLIN CHRIS YOUNG
Six G262E/SPARRDW (17.98) & Seo The Morning ,. sales V‘“:d\‘ﬂ ACA NASKVILLE 2281REMN (10.98) The Man | Want To Be
JOSH TURNER (7,000) and a new PHOENIX
;GACAHASP'-'LLE mm: wgH (13,08 Haywire peak. ts total sales :;;‘RL Y Woltgang Amadeus Phoenix
ARY J. BLIG
MATAIARGHIGEFTEN 013722/K3A (13.48) STRONGER withEach Tear ;;"wsgm“ MONKEYWHENCH 8274 {18.98) Backspacer @
SELENA GOMEZ & THE SCENE S CORINNE BAILEV RAE
HOLLYWOOD 002831 (16.98) & Kiss And Tell @ CAPITOL 0937 The Sea
ey The Love & War Masterpeace - DKz Vitory
JOHNNY CASH . Ain' SOUNDTRACK Glee: Season One: The Music Volume 1
AMERICANLOST HIGHWAY 013504°/uMGK (11.58] American VI Ain't No Grave T i 207H CENTURY FOX TYICOLUMBIA S4380/SONY MUSIC (11.88) °
%%vaglFaffbynﬂ Lady Antebellum n toll, as the set’s :,’:R“ls:’ss ART\.IWS;I\SU% (17 48 WOW Worship (Purple)
FLOBOTS : single “All the Rght e
UNMERSAL REPUBLIC D14542UMAG (10.58) Survival Story Moves” shimmies YOUNG TURKS 450* {14.98) *x
JASON DERULO - ONEREPUBLIC ¢
SECUGA WEIGHTS §106K7WARNER BROS. (10.88) Jason Derulo ifrga::::lll‘?;; MOSLEV/NTERSCOE 0136376 (13.98) Waking Up
THE CHlEFTAINS FEATURING RY COODER " PARAMORE
HEAR 31321/CONCORD Sen Patricio on the Billboard Hot FUELED BY RAMEH 518250°/AG (18.68 Brand Now Eyos @
SOUNDTRACK i 100. Meanwhile, the FLOGGING MOLLY
: : ee: Season One: The Music Volume
EMUUNIVERSALOMBA S8547/SONY MUSIC (1 68) NOw 32 :;“:;E;;d‘m " 207TH CENTURY FOX TWCOLUMBIA 61705/50HY MUSIC (11.98) L4
CELTIC WOMAN 9 e KEITH URBAN
vkaperasdy i b Songs From The Heart om e 7515 (18.9 Delying Gravity @
MANMATTAN S8380/82G {18 98} & since its second CAPITOL KASHVILE 35751% (18.98)
TOBYMAC y CASTING CROWNS
FOREFRONT 26571 (13.98) & Tonight . week on the L. BEACH STREET/REUNION 10135/50KY MUSK (11 Until The Whole World Hears @
IBERT
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SoundScan

= ART

ST Title
IMPRINT & NUMBER | DISTAIBUTING LABEL (PRICE)

Title

ST
IMPRINT & NUMBER / DISTAIBUTING LABEL (PRICE)

VARIOUS ARTISTS i FOUR YEAR STRONG
WWORD-CURB/PROVIDENT-NTEGRITY 14857/EMI CMG {17 88) WOW Hits 2010 | SURRENDERDECAYDANCE 'UNVERSAL MOTOWN 613490UNAE (10.98) Enemy OF:¥he World
TAVLORSWIET. o Taylor Swit CAQE THE ELEPRANY. Cage The Elephant
Man On The Moon: The End Of Da) FRIGNTENED RABBIT
ON/G.0.0.0,UNIVERSAL MOTUWN 8131654 UMAG (13 08) @ Y The anenmn | ircar o (14.98) Winter Of Mixed Drinks
FLOGGING MOLLY FIVE FINGER DEATH PUNCH
SIDEONEDUMMY 1230° (13.58) Drunken Luliabies @ :f:::e::z:?; PROSPECT PARK S¢100° {13.98) ® War Is The Answer
REEDENCE CLEARWATER REVIVAL . iy ASON MRAZ
: 3 Ek.m Z.W‘EM?” o232 98 Chronicle The 20 Greatest Hits B induction into the i ;_’ f«?c st We Sing. We Dance. We Steal Things. Il
MICHAEL JACKSON Rock and Roll Hall VARIOUS ARTISTS
‘l” B R (v smoNy UisK (19,98 The Essential Michael Jackson B o Fame might have 166 178 164 !i N RERER JOMON Seeran o aeds NOw 31 @
BOB MARLEY AND THE WAILERS Legend: The Best Of Bob Mariey And The Wailers i i v DISCO BISCUITS
@ TUFF GONGSLAND 422-846-219/1DJMG {13 98 HQQE & std ' :S“;:d "“s Blbl.lms B _DIAMOND RGBS 21132)1LG (15 98) Planet Anthem
o NORAH JONES R gol MARIAH CAREY
BLUE NOTE 90286°/816 (18,99 The Fall W 168 135 127 !5 ISLAND 013225-10MG {15.98) Memolrs Of An Imperfect Angel @
ALICE IN CHAINS JAY SEAN
WIRGIN 67150 /CAPITOL {18 98) Black Gives way To Blue m 1‘3 "5 1 CASH MONEY/UNIVERSAL REPUBLIC 013683UNRE (13.98) All Or No‘hlng
MAXWELL o CHRISETTE MICHELE :
COLUMBIA BIT4Z/SONY MUSIC (11.98) & BLACKsummers'night u m 174 164 10 DEF 2AM 91279710uMG (13 98) & Epiphany .
BEBE & CECE WINANS MOTLEY CRUE ,
S5C 31 10SMALACO [14.68) Stit Like the album at 193 182 I vorie VEN SEVEN (12.98) & Greatest Hits .
BRANTLEY GILBERT No. 23, thi als BIRDMAN
AVERAGE JOE'S 215 {14.88) Halfway To Heaven . nfoﬁlé'h;“?:‘r:: 158 166 REd <\ MONEY/UNIVERSAL MO T WS 013090/ LIMRG (13 98) @ Pricele$s .
NEON TREES SADE
MERCURY 01 G (10.68) Habits 15 DVD release, EPIC 85207/S0KY MUSIC [6.08) The Best Of Sade E .
FLYLEAF gaining by 73% and THE JIMI HENDRIX EXPERIENCE i
CTONE 013512/1GA {12398} Memento Mori teturning to the EXPERIENCE NENDROULEGACY 62164" 'SONY MUSIC (11.98 CO/IND) @ Electric Ladytand =
GUNS N* ROSES o FOO FIGHTERS p
GEFFEN 80171 4INTERSCOPE {169 Groptost Hits Tally for the frt fl_ROSWELL/ACA 36921 /AMG (11.98) & Grestest Hils
VARIOUS ARTISTS ; TERTRE T i ne ki newly twe CAMILA :
y 12 - WALT DISHEY 004365 (1298 DisneyMania 7: Music Stars Sing Disnay... Their Way! months. SONY MUSIC LAT 598681 {14.88) Dejaris Do Amar
ROB ZOMBI R. KELLY g
LOUD & PROUO 617782+ ROADAUANER {18 58} Halibilly Deluxe 2 AIVE 313006 {13.98) Untitied
or THE JIMI HENDRIX EXPERIENCE TOBY KEITH i
S | = ENPERIENCE HENDRXLEGALY 621524/S0KY MUSIC (11.08 GOOVD) & Are You Experienced B 197132 BBY 5vov oog-wevems: co7 1o.58) Améroan fide
\ COLBIE CAILLAT BILLY CURRINGTON P
Bl UNVERSAL REPUBLIC D13184/MRG (13.58] & Broakthrough | @ 157 154 137 L vencuny rssviLie voassouion (13 08) Xt B O EvaIVihing
TIM MCGRAW Formed in 1995, the DAVE MATTHEWS BAND "
CURB 79152 {18.98) Southern Voice i (BB SEB LN 011 AAGSRCK 487525RMG 118.98) @ Big Whiskey And The GrooGrux King Il
OUNDTRACK . PINK FLOYD 3
WAL DISHEY 008124 (18,98) StarStruck the Billboard 200 RRERRRREN] | rves: uns 1116s/corron (16.o10.58) Dark Side Of The Moon | @
AVENTURA The Last . for the first time. . &3 - || JIMI HENDRIX First Rays Of The New Rising Sun .
PREMIM LATIN 208D0/S0NY MUSIG LATI {14 98} Previously, the act EXPERIENCE HENDROULEGACY 62158 /S0NY MUSIC (11,92 CO/VD) &
SWINDOE JAMEY JOHNSON
BLX DAGITAL £X (0.98) Swindoe :':::‘:zt::m 164 155 85' MERCURY NASHVILLE 011237+/UMGN (13 98 That Lonesome Song ..
VARIOUS ARTISTS JOAN JETT AND THE BLACKHEARTS
GRAMMY 0TRBOCAPITOL |18 98} 2010 Y album 1805 Wl 5 iccvesr ssro (12.98) Groatest Hits .
THREE DAYS GRACE P tallies with “Senor JOSH THOMPSON
JIVE $6256ULG (13.98) Life Starts Now . mmmlw In mz. 1“ 57 4 COLUMEA (NASHWLLE) S6858/5MNK (8.93) wav Out Here .
PASSION ¢ JOANNA NEWSOM
i RROW (17.98) Passion: Awakening 1‘0 104 4 DRAG GITY. 300* {24.98) Have One On Me
MICHAEL BUBLE . MICHAEL BUBLE
143/REPRISE BRMEWARNER BROS. |1 3 It's Time . 143'REPRISE dB37G/WARNER BROS. (12, B_E“ Michael Buble .
SOUNDTRACK 0 i THE JIMI HENDRIX EXPERIENCE e
WALT DISNEY 003101 [18.98 Hannah Montana: The Movie |l EXPERIENCE HENDRIULEGACY 52143%/S0NY MUSIC (11.92 COND) @ Axis: Bold As Love Ml
JAMIE CULLUM " ORIGINAL BROADWAY CAST RECORDING i i
VEAVE FORECASTIOECCA 013655* V6 (13.98) ® The Pursuit R 0 co shanomr carasamicen (16.52) Wicked .l
RASCAL FLATTS THEORY OF A DEADMAN :
LYRIC STREET DI 18.98) Unstoppable 185 178 l 504 6186 MOADRUNNER (13.58) & Scars & Souvenirs @
i 5 ORIGINAL LONDON CAST RECORDING A
T/ASM (18.98/12.98) Gold - Greatest Hits Lo 2 REALLY USEFUL 014835 /0ECCA {25.98) @ Love Never Dies
50 CENT The album’s sizable THE CANADIAN TENORS :
SHATV/ATERMATHINTERSCOPE 012303+/10A (13,68 COOVD) @ Before.l Beit-Dastruct jump fs enabled by 1857136 Y occcn srason 16 e The Canadian Tonots
CHAYANNE " inv i THIRTY SECONDS TO MARS
SONY MUSIC LATIN 61 (14.98) No Hay lmposuble ? hﬂv Increase 0, 18‘ ‘19 E_‘ INMORTAI G 651114/CAPTOL (18.98) This Is War
2 Keep On Loving You i 18 153 ] CREED Greatest Hits B .
¢ STARSTRUCK MDS00VALDRY (18.58) & s e off week like this, WIND-UP 13103 {958 CD/OVD} &
5 $OUNDTIN_ACK The Twilight Saga: New Moon: The Score "':"E 0'1"3" 185 187 1] :‘[‘Sﬁ!g" P'I.Iouwm wiom Manners
L4 album sales are e Rl ——
z ¢ THE WHO
2 SUCH 523768 WARKER BRDS. {14.08) Recollection ﬂmb\;m even 180 147 BEY cerven o13a00ume (13.98) Greatest Hits
5 DEMON HUNTER the smallest gains DAUGHTRY .
& The World Is A Thorn . resilt I g e L 163 e S Daughtry B
The Circle @ 10 - &3 ﬁﬁ'jﬁ’”s H‘Eﬁll' Pieces Of A Real Heart
KENNY CHESNEY NICK JONAS & THE ADMINISTRATION
SNA GE588/SMN {11 Greatest Hits Il 1“ “ 7 ll_HOLLYWOODO 004196 j18.48) & Who | Am
| JAMES FORTUNE & FIYA
99 SOT\QS of Re-ENTRY I BLACKSMOKE 30?3/ WORLDWWOE {15, 9_!‘ Encore
Thriller 181 130 [l O A recsicantroe (1248, NOW That's What | Call Love | |81
MICHAEL BUBLE . BEACH HOUSE
JAMEPRISE 1083 TAWARNER BROS, 12,98 Call Me Irresponsible RE-ENTRY l S5 P05 845+ (15 68 CHDND) & Teen Dream
BLACK REBEL MOTORCYCLE CLUB . KRIS ALLEN .
ABSTRACT DAAGON 576 VAGRANT {1398} Beat The Devil's Tattoo The set debuts on 172 ‘92 7!! 18IAVE 480206 (13.96) Kris Alien
JUSTIN MOORE i = BROOKS & DUNN
VALY 0400 (10.98) Justin Moore the cha';te (:nd ;e 71T 28 rabbariind i #15 ... And Then Some
SNoorboGa Malice N Wonderland O e 192 192 1] BRAD PAISLEY American Saturday Night
DOGGYSTYLEPRIDRITY 06042+ CAPTOL {18.68) Albums at No. 6, up ARISTA NASHVI 2/5uN {13.68) v Nig
SPOON 214%), aided by a ONE ESKIMO
MERGE 365* {15 98 Transference $t 99)d€a| in d vew B SHANGRI-LA 101040° {9.98] One eskimO .
LIL WAYNE ) SICK PUPPIES %
CASH MONEY/UNIVERSAL MOTOWN 0110774 UMRG {13.98) Tha Carter 11l Bl ‘mdam“ :fm’} store | E AMRIVIRGIN 28631 \CAPITOL (12 98) Tri-Polar I
OUNDTRACK and a performance
WA DISAEY D04585. (18,00 The Princess And The Frog on “The Ellen 177 142 B 1 Itis Well
2 BOB SEGER & THE SILVER BULLET BAND " JOURNEY
2 CAPITOL 33334* (16.98) Greatest Hits B (D;:f::::;; Show REENTRY | 42 e T T T Revelation M .
3 SLIPKNOT N THREE DAYS GRACE
& ADADAUNNER 517938 (18.98) & All Hope Is Gone @ . REENTRY (126 Rty 8,98} One-x M .
JCHMN MATER 59 THescaler 57 GLEE: SEASON ONE: THE  THE TWILIGHT SAGA-MEW  THREE DAYS GRAGE SR S o x
TIM MCGRAW 120 ONEESKINO . MUSICYOLUME | . 92 MOOM THE SCORE | 135 125,200  VAMPIRE WEEKERD . 55 Nowmuswmnuu THE =2 55 e |
GHRISETTE MICHELE 160 ONEREPUBLIC.. ... 85 FARAMORE ... : SEASTH THEALAD 7
JUSTIN MOORE 144 CRIANTHI HS&ONWSWPBMD WSIC\K)LM? a8 T TOBYMAG LI various arTisTs SR LS8 2010 ..&9 ———y——]
owcny | 2 1 M M THEM CRIOKED CHRIS TOMLIN .37 DO1OGRAMMY XOMMEES  WOWHTS 2010 ... 101 GHAIS YOUNG ... 87
FASSION BT 185 128 o .58 12 YOUNG MONEY ... at
FEARL JAM 8 T PRINCESS 446
LOVENEVER DIES ... 181 PHOEND ....... LB B2 ALMOSTALIGE THE FRO0G 148
WICKED PINKFLOYD . ....... 171 150 ALVIN AND THE STARSTRUGK 121 A7
PINK .57 145 ) LGHT .. & Loy il
148 SQUEAKDI M THE TWILIGHT SAGA: 183 CARRE UXDERWOOD , 28 THEWHD ... 1
CRAZY HEART . NEWMODH ... 23 KETH URBAX ... 59 BEGE & CECE WINAHS . 111
Data for week of APRIL 3, 2010 | For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data | 39
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SALES DATA

COMPILED BY

EXCLUSIVE CHARTS

Big To-Do

0 cosd g
DROPKICK MUHPHVS
BORN & BRED 523467° (12.98) @
SOUNDTRACK
FOICFOX SEARCHLIGHT 6184 NE

y JASON ALDEAN

BROKEN S0W 7637 [18.68)

VAMPIRE WEEKEND

XL 429* {14.98)

PETER GABRIEL

REAL WORLD 1 {16.98)

PHOENIX

LOYAUTE 0105* GLASSNOTE (11.98)

PEARL JAM

MONKEYWRENCH 8274* (18.98)

DJ KHALED

WE THE BEST 20741

Live On Lansdowne Boston MA

Crazy Heart

Contra

Scratch My Back

Wollgang Amadeus Phoenix

Victory

(17.58)

o

FLOGGING MOLLV

il sioec MMY 1213 {16 98 CO.OVD) &

BEBE & CECE WINANS

| BAC 31105 MALACO {14.58)

BRANTLEY GILBERT

| AVERAGE JUE'S 215 {14 98)
SWINDOE

BLK DIGITAL EX (9.98)

SOUNDTRACK

SUMMIT 2078 €1 (18.98)

STREETLIGHT MANIFESTO

VICTORY 471 (13.98)

BLACK REBEL MOTORCYCLE CLUB  Beat The Davi's Tattoo

ASSTRACT DRAGON 57¢* VAGAANT (13.58)

SPOON

MERGE 365* (15.58)

CAGE TME ELEPHANT

DSP 49558 JNE {12 08)

FRIGHTENED RABBIT

FATCAT 0084 * {14.98)

FIVE FINGER DEATH PUNCH

B PROSPECT PARK 50100* (13.98)
DISCO BISCUITS

DIAMOND RIGGS 211321LG {15 98}

MOTLEY CRUE

MOTLEY 380% ELEVEN SEVEN (13.98) &

JOAN JETT AND THE BLACKHEARTS

BLACKHEART 5370+ {12 01

JOANNA NEWSOM

DAAG CITY 350* {2498

Live At The Greek Theatre

Stilk

Halfway To Heaven

Swindoe

The Twilight Saga: New Moon: The Score

98 Songs Of Revolution

Transference

Cage The Elephant

Winler Of Mixed Drinks

Viar Is The Answer

Planet Anthem

Greatest Hits

Greatest Hits

Have One On Me

JAMES FORTUNE & FIYA Encore
BLACKEMOKE 3072 WORL 8|

BEACH HOUSE Teen Dream
SUB PUP a5* (15.98 OOV &

ONE ESKIM One eskimd

SHANGRI-LA 101040
VARIOUS ARTISTS
RHINO CUSTOM PAGDUCTS 2405 EX/STARBUCKS (12.92)
MUMFORD & SONS
GENTLEMAN OF THE ROAD 9108/ SLASSKOTE (12.98)
VARIOUS ARTISTS Good OF Nashville
SONY MUSIC CUSTOM MARKETING GROUP 84231 EX/STARBUICKS (12.98)
DJ ENFERNO Ultra Dance 11
ULTRA 2317 {18.98)
COLT FORD
AVEAAGE JDE'S 1001 {16.98)
TED LEO AND THE PHARMACISTS
MATADOR 909° {14.98)
JOHN HIATT
NEW/ WEST 6182 (17.98)
5 TITUS ANDRONICUS

8 XL 477 {14.08)

SAM ADAMS
1ST ROUND DIGITAL EX (5 88)

Tango: Variations

Sigh o More

Ride Through The Counlry

The Brutalis! Bricks

The Open Road

The Maonitor

Boston's Boy (EP)

SILVERSUN PICKUPS Swoon
DANGERSIRD 035* {15.98)

THE WHIGS In The Dark
ATD 0085* 18.58]

YEASAYER 00D BLOOD
SECRETLY CANADIAN 210* {15 98}

TAMELA MANN The Master Plan

TILLYMANN £135 (14.98)

ALKALINE TRIO This Addiction
HEART & SKULL &7 EITAPH [16.98) &
THE MORNING BENDERS Big Echo

+1 566" ROUGH TRADE (14 .48)

JOE Signalure
582 DO00S/KEDAR (17.88)
FROM FIRST TO LAST
RISE 082 (12 98}

OF MICE & MEN

RISE 089 (12 98]
CITIZEN COPE
RAINWATER O 8¢
PAVEMEN
MATADOR 900* S
JIMMY BUFFETT
MAILBDAT 2121 (14.98)
SOUNDTRACK
NEW LINE 30150 (16.98)

Throne To The Wolves

Of Mice & Men

The Rainwater LP

Quaranting The Past

Bulfet Hotel

The Hangover

Wondering what the “Twilight's Moon" album is doing at No. 15 an
Top Compilation Albums? (See chart, right ) 1t's a budget Madacy
classical compilation that isn’t an official “Twilight™ companion
piece, but certainly s inspired by the brand’s artwork. The (D carries
a list price of $5.99 while the digital album goes for $3.99. In the
wake of the release of “New Moon™ on DVD, this set is up by 20% b g}
with its best sales week yet (2,000 copies).

40 | Goto www.billboard.biz for complete chart data
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Plastic Beach
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TITLE
ARTIST (IMPRINT/LABEL)

BAD ROMANCE
SABA [STREAMLING KONLIVE CHERRYTRES INTERSCOPE|

2 BROKEN BELLS
COLUMBIA /SOKY MUSIC

Broken Bells |4,

LUDACRIS
DTP.OEF JAM 1D4NG

Ballle Of The Sexes g

LADY ANTEBELLUM
CAPTTOL KASHY

LADY GAGA

STAEAMLINE KONLIVE CHERRYTREE INTERSCOPE /IBA

DBG/INTERSCOPE 354

THIRD MAN WAANER BROS.

MARVIN SAPP

VERITY LG

DRIVE-BY TRUCKERS
ATO

THE BLACK EYED PEAS
INTERSCU®E /164

JIMI HENDRIX

EXPERIENCE HENDARLCLEGACY 'SONY MUSIC

Valteys Of Neptune 7

KESHA
KEMOSABE RCA /RMG

Animal 45

| ZAC BROWN BAND

ROAR BIGGER PICTLRE HOME SAOWNATLANTIC AG

The Foundation 15

FLOBOTS
UNNERS BLIC (UMAG

I
Need You Now
The Fame 5
THEM CROOKED VULTURES Them Crooked Viflures 6
THE WHITE STRIPES  Under Greal Whine Northern Lights {Soundtrack) 11
- Here | Am - 5
Big To-Do 2
L
[T

Survival Story %

LADY GAGA

STAEAMLINE KONLIVE/CHERRYTAEE. INTERSCOPE /IGA

The Fame Monster (EP)

o

SWINDOE
BLK

FLOGGING MOLLY
SIDEONEDUMMY

Drunken Lullabies 104

YOUNG MONEY

CASH MONEY/UNIWERSAL MDTOWN /UMRS

We Are Young l.|oney

THE XX
YOUNG TURKS

XX

EFIC [SONY MUSIC

Soldier Of Love

VAMPIRE WEEKEND
XL

Swindag 4o !

SOUNDTRACK

BUENA VISTA ‘WALT DESKEY

Alice In Wonderland: Almast Alice

94

6

Gontra ' gg
29

NEON TREES
MERCURY /IDJMG

Habits %

THE SCRIPT

PHONOGENIC/EPIC /SONY MUSIC
JUSTIN BIEBER

DOLBOY RAYMOND SRAUN ISLAKD /1D3MG

Bull RAZOR & TIE 88303

The Script 67

My Word (EP) 10

JIMI HENDRIX

EXPERIENCE HENDARCLEGACY 64058/ SONY MUSIC

THE WHITE STRIPES Under Great White Northern Lights (Soundtack) 1

THIRD MAN 521119 */ WARNER BA0S. &

DROPKICK MURPHYS Live On Lansdowne, Bostan MA ©

BORN & BRED 523467+ &

MARVIN SAPP

VERITY ILG

Here | Am

SOUNDTRACK
FOFOX SEARCHLIGHT 61284 NEW WEST

DRIVE-BY TRUCKERS

Crazy Heart

Big To-Do

Soldier Of Love §

Plastic Beach

Need You Now |

BROKEN BELLS
COLUMBIA 55865°/SONY MUSIC

Broken Bells

- JOHNNY CASH

§l AMERICAN LOST HISHWAY 012564 UMBK

American VI: Ain't No Grave 2

ELTIC THUNDER
IC THUNDER 012624 DECCA

g - -~
It's Entertainment 80

" CELTIC WOMAN
MANHATTAN 58350 BLG ®

Songs From The Heart a9

THE CHIEFTAINS FEAT. RY COODER  San Palricio a5

HEAR 31321/CONCORD

i DISCO BISCUITS
DIAMOND RIGSS 21

Plangt Anthem 157

PETER GABRIEL
REAL WORLD 1

ORIGINAL LONDON CAST RECORDING

B REALLY USEFUL 014035 DECTA &

Scralch My Back %

Love Never Dies ‘181

LADY GA!

GA
STREAMLINE KONLIVE'CHERAYTAEE INTERSCOPE 01

The Fame | ¢
1805 ¥65A

. GARY ALLAN
MCA NASHVILLE 013362/UMGN

Get Off On The Pain 16

LUDACRIS

DTRGEF JAM 014030%10JMG

Battle Of The Sexes

DANNY GOKEY

15/RCA KASHVILLE 6884 SN

3
My Best Days '38

MICHAEL BUBLE

143/REPRISE 520732 WAANER BROS. &

Crazy Love 21

SUSAN BOYLE

SYCOCOLUMBLA 4/50KY MUSIC

I Dreamed A Dream g

VIRGIN CAPITS

www.journal-plaza.net & www.freedowns.mlt

BEN HARPER AND RELENTLESS?  Lnve Feorm Tre Nordved ierabonal Jazz Festedl

NEED YOU NOW
LADY ANTEBELLUM (CAPITOL NASHVILLE)
| GOTTA FEELING
S%|_THE BLACK EYED PEAS {INTERSCORE|
TIK TOK
KESHA (KEMOSABE RGA RMG)
RUDE BOY
RIHANNA (SRP DEF JAMIDIMG)
25 WHATCHA SAY
=% JASON DERIRO (SELUSA HEIGHTS WARNER BAQS
HALO
SRS BEYONCE (MUSIC WUALD COLUMBIA)
5 N MY HEAD
JASOM DERULD (SELUGA HEIGHTS WARNER BAOS |

‘“‘ POKER FACE
LADY GAGA (STREAMLINE KONLIVE CHERRYTREE INTERSGOPE)

10 “ REPLAY
IYAZ (YIME 15 MONEY BELUGA HEIGKTS AEPRISE)

' UPRISING
%] MUSE (HELIUM-3 'WARNER OROS.)

ONETI

" “ JUSTIN BIEBER (1SLAND DJME]

~ LOVE STORY

TAYLOR SWIFT {5 MACHINE)
FIREFLIES

12 221 owL ciTy [UNNERSAL REPUBLIC

YOU BELONG WITH ME
TAYLOR SWIFT (513 MACKINE|

) The week's most | wvhl.h - the
?ﬂnﬂam an extensive.
mt (MPRINT/LAREL) Of Songs available 1o play, buy, snd share

SAY AAH
TREY SONGZ FEATURING FABOLOUS (SONS BOCK ATLANTIC)
| GOTTA FEELING

‘ 13 THE BLACK EYED PEAS (INTERSCOPE)

JUSTIN BIESER FEATURING LUDACRIS {SCHOOLBOY RAYMOND SRAUN ISLAND 1DIMG)
IN DA CLUB
50 CENT [SEADY AFTEAMATH INTERSSO!
7 2 EMPIRE STATE OF MIND
JAY-2Z 4 ALICIA KEYS (RDG NATION|
IREFLIES
OWL CITY (UNIVERSAL REPUBLIC)
BEDROCK
YOUNG MONEY FEATURING LLOYD (CASH MOKEY UNNERSAL MOTOWN)
| GOTTA FEELING
THE CHIPETTES & THE CHIPMUNKS |FOX RIINO)
1 3 RUDE BOY
RIHANKA (SRP DEF JAMIDMG)
Tl 1 NEED YOU NOW
LADY ANTEBELLUM (CAPITOL NASHVILLE)
13 5 HEV SOUL SISTER
RAM (COLUMBIA)
SEXY BITCH
DAVID GUETTA FEATURING AKON (GUM ASTRALWERKS/ CAPTTOL)
g BAD ROMANCE
LADY GAGA (STREAMLINE KONLIVE CHERRYTREE INTERSCOPE)

biz

TITLE
S ARTIST (IMPARINT / DISTRIBUTING LABELY
: THEEDGE

29 NOW 32
VARIOUS ARTISTS (EMIUNIVERSALZOMA
WOW GOSPEL 2010
ARIDUS ARTISTS (WORD-CURS £
WOW WORSHIP (PURP
VARIOUS ARTISTS {P1.G EAM CMG/WORD-CURS)
WOW HITS 2010
VARIOUS ARTISTS (WORD-CURS PROVIDENT-INTESAITY EMI CMB)
DISNEYMANIA 7: MUSIC STARS SING DISNEY... THEIR WAY!
VARIOUS ARTISTS (WALT DISNEY)
2010 GRAMMY NOMINEES
VARIOUS ARTISTS {GRAMMY. CAPITOL |
g ag NOw31
| _VARIOUS ARTISTS |EMIUNIVERSAL ZOMBA SONY MUSIC)

I

. NOW THAT’'S WHAT | CALL LOVE
S|_VARIOUS ARTISTS {UNIVERSAL/'SONY MUSIC EMLCARTOL)
10 5 4 TANGO: VARIATIONS
VARIOUS ARTISTS (REING CUSTOM PRODUCTS STAABUCKS)
30 NOW THAT'S WHAT | CALL COUNTRY VOL. 2
S1_VARIOUS ARTISTS (EMIUNIVERSAL SONY MUSIC)
1o 4 GOOD OL' NASHVILLE
VARIOUS ARTISTS [SONY I

OM MARKETING GROUP STARBUCKS)

ISNEY'S THE LITTLE MERMAID (EP)

NEY)

SONGS AND STOARY:
|_VARIOUS ARTISTS (Wi
2 NOW HEAR

VARILS ANDETS 60

ENTIAL DREAWFOREFRONT P K

TWILIGHT'S MOON
“ 7 ] ARIOUS ARTIST!

Data for week of APRIL 3, 2010
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SALES DATA
COMPILED BY

ARPLAY
MONITORED BY

niclsen nie
SoundScan

’ ) BRANTLEV on.azm

ISLES & GLACIERS

NEON TREES
1397,

SWINDOE

STHEETLIGHT MANIFESTO

DISCO BISCUITS
DIAMOND RIGSS 21132/1LG {15.98)

The Hearts Of Lonely People .

ONE ESKIMO
SHANGRI-LA 101040° (998

JESSICA HARP
I

WARNER BR: NASHVILLE) 553285 EXCWMN {13 98}

] MUMFORb & SO

NS
IAN OF THE ROAD 0108 'SLASSNOTE (12.98)

Haltway To Heaven | EQUAL VISION 171 (10.98)
FANG ISLAND
Habits m SARGENT HOUSE 028 (11.58) Fang lsland [y
T
St . b, ce + TH! MACHIM! Lungs |
B an 0. r—
B MEAGHAN SMITH i
99 Songs Of Revolution I on Top Country SIE 511521 WARNER SRS, [11.88) The Cricket's Orchestra ‘\
Albums, far out- LA
Plangt antherm . distancing the No. 14 BIG LIFE/POLYDOR CHEARYTREE INTEASCOPE 013389%1GA {10.58) La Roux =
One eskimo || peakof s astset, S newwaridson |
[ “AModern Day KIDZ IN THE HALL [
A Woman Needs Prodigal Son,” fast DUCK DOWN 2125 (15.58) Land Of Make Bolleve !
year, SURFER BLOOD Astro Coast |

Sigh No More © KANINE 50048* {1698}

COLT FORD

(16,981

Ride Through The Country .

THE HEAVY
COUNTER 028* {14.98)

The House That Dirt Bullt .

TED LEO AND THE PHARMACISTS
s (14581

| MATADDR 908
TITUS ANDRON|CUS
XLA77: {1491

THE BESNARD LAKES

THE WHIGS

THE TEMPER TRAP

A {1

THE MORNING BENDERS
+1 565% ROUGH TRADE (14.98)

BRAD MEHLDAU
SCH Y ARNS (1898

The Brutalist Bricks L Two weeks before gz;ﬁ;ﬂ:xﬁ'&;z The Besnard Lakes Are The Roaring Night _L
The Monitor . this album hit QUTLAW SAINTS DIGITAL £X BISGER PICTURE {2.88) Christian Kane (EP) .
i KUK WHALUM The Gospel According To Jazz Chapter Il |
In The Dark § b TOP DAKWER MACK AVENUE 5142 AENDEZVOLS ospel According To Jazz Chapter !
intention to solkel PRESERVATION HALL JAZZ BAND .
Conditions . foats on her g PAESERVATICH HALL 01* (12.68) Preservation
 Beuhoke A . HOT CHIP ] ]
Big Echo | wiiting Greer and B i wenis 750 5.08) @ One Life Stand |
step away from the 3 WE CAME AS ROMANS
Highway Rider . spotlight as a a0 EQUAL VISION 175 {13.58) To Plant A Seed
7 ROGUE WAVE e I
Of Mice & Men ] shat. BAUSHFIRE 013956% UMRS (13.58] Permalight |§
FREE ENERGY :
Great Danger . s m OFA DIGITAL ECASTRALWERKS (5.98) Stuck On Nothing .
| IRATION '
La Raza [ @ 2 w07 (14581 Time Bomb \

leEWALK PROPHETS
AT/V/ORD-CURS 267900 WARNER BROS

i9.58)

LIARS

These Simple Truths . MUTE 5428 {1598}

BAND OF SKULLS
UANGRI-LA 101027* (4.98)

Baby Darling Doll Face Honey E

EDWARD SHARPE & THE MAGNETIC ZEROES
COMMUNITY FAIRFAX 542* VAGRANT (13.68)

MEREDITH ANDREWS
| WORD-CURB DIGITAL EXWARKER BROS. (9.98)

Sisterworld .

As Long As It Takes |

RANDY HOUSER

l SHOW DOG-UNIERSAL 01

Also entering at

1699 {10.98)

Anything Goes .

‘J CAROLINA CHOCOLATE DROPS
- NONESUCH 316955 WARNZA BROS, [

Up From Below .

Genuine Negro Jig [

No. 2on Top Jazz OVERKILL

Ironbound

Hell Chose Me .

(15981
-- LOCAL NATIVES
FAENCHXISS 042¢ {12 03]
@ DAILEY & VINCENT
Il 11581

Dailey & Vincent Sing The Statler Brothers

Albums, it's his £1 2081 (17.98)
i i RNI
Gorilla Manor . 'n::vh:z 100n ﬂll: ESA'W foE}; i

|

arow. 15103 (13.98)

WILLIAM MCDOWELL

As We Worship: Live |

_CAACKER BARRS, 610840 ROGNDER
POCKET FULL OF ROCKS
MYRRH OAD-CURR

A HEATSEEKERS SONGS"

o] LET'S O IT
WIAXA FLOCKA FLAME (1RICK SOUAD ASVLUMWARNER BROS §
BULLETPROOF
LA ROUX POLYDOA/ CHERRYTREE INTERSCOPE)
WOMEN LIE, MEN LIE
YO GOTTI FEATURING LIL WAYNE (WEVTTASLE P0LO GROLNDS J/AMS)
HELL ON THE HEART
ERIC CHURCH (CAPITOL NASHVILLE)
KEEP ON LOVIN' YOU
STEEL MAGNOLIA (13 MACKIE)
SHOTS
LMFAD FEATURING LIL JON (PARTY ROGK WILL | AM CHERRYTREE INTERSCOPE)
CRYIN' LIKE A BITCH

| GODSMACK [UNIVERSAL REPUBLIC)

1901

PHOENIX {LOYAUTE AED GLASSWOTE)

DILE AL AMOI

AVENTURA (PREMILM LATING

SAVIOR

RISE AGNNST (DGC INTERSCORE)

PRAY FOR YOU

JARON AND THE LONG ROAD TO LOVE (JARCNWUOD UNIWERSAL REPUBLIC BIG MACHINE

THE BEST IN ME
bt i sPp (vERTTY L)

SLIPKNOT (ROADRUNNER RRP)
ANDO BIEN PEDO

HIP TO MY HEART
THE BAND PERRY {REPUBLIC NASHVILLE)
HOW YOU LIKE ME NOW?
THE HEAVY (+1 COUKTER |
WHAT FAITH CAN DO
| KUTLESS (BECTCOTH & NAIL)
MIENTES
AR Rt coach (S0 wusic Lay
ALL OF CREATION
MERCYME {ING/ COLUMBIA|
ME ENAMORE DE Tl ...
CHAYANNE (SOKY MUSIC LATINY
LETTER FROM A THIEF
CHEVELLE {EPIS)
LOVE LIKE CRAZY
LEE BRICE (CURS)
COLGANDO EN TUS MANOS
GARLOS BAUTE CON MARTA SANCHEZ (WARNER LATINA)

I ME GUSTA TODO DE TI
BANDA EL RECODO DE CRUZ LIZARRAGA (FUNOVIEA)

Data for week of APRIL 3, 2010 |

More Than Noise VEP ROG

REGIONAL HEATSEEKERS *1

Habits
Neon Trees

Sigh No More
Mumford & Sons

RECKLESS KELLY

ALBUMS

99 Songs Of Revolution

i i Neon Trees
Streetlight Manifesto ke

Somewhere In Time

NORTH EAST

One eskimO
One eskimO

The Temper Trap
Conditlons

_ Brad Mehldau
I Y Highway Rider

Mumford & Sons
Sigh No More

] Slrnllight Manifesto
gs Of Revolution

) 'nu Morning Benders
Big Echo

Iration
Time Bomb

Jessica Harp
AWoman Needs

Up From Below

Edward Sharpe & The Magnetic Zeroes

Swindoe
Swindoe
Neon Trees
Ride Through The Country Halfway To Heaven Planet Anthem Habits
Colt Ford Brantley Gilbert Disco Biscuits Streetlight Manifesto
SOUTH CENTRAL SOUTH ATLANTIC MID ATLANTIC 20 Songe X
Jenny Oaks Baker
Then Sings My Soul
John Nemeth
Love Me Tonight
NEW ON THE CHARTS One eskimO
One 6skimO
Randy Montana, “Ain’t Much Left of Lovin’ You” Jessica Harp
The singer/songwriter scores his first Billboard chart hit this AWonn Needs
week as single debuts at No. 59 on Hot Country Songs (viewable 11;":6%." Band
at billboard.biz/charts). He recently opened a couple of shows Anuhea
for Lady Antebellum and aims to release his first album later Anuhea
§ The Audition
this year. Great Danger

For chart reprints call 646.654.4633

www.journal-plaza.net & www.freedowns.net

Go to www.billboard.biz for complete chart data
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37 8
30 30
28 2%
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Artist E ;E
IMPRINT | PAOMOTICN LABEL

SERRTERY RUDE BOY Rihanna 3 J 1]
GAINER/AIRPLAY (4 S EFCE, @ #P1E WL tak
NOTHIN ON YOU B.o.B Fealuring Bruno Mars 2 Song takes Greatest
MEEZINGTONS {B.SIMMONS, 9. 5 MARS PLAWRENGE A LEVINE) _® REBELRICK GRAND HUSTLE ATLANTIC Gainer/Airplay
TELEPHONE Lady Gaga Fealuring Bayonce 3 honorsfora fifth
RIS LA S 15,6 GIWANOTTA R JLRCIE L DAVELS & FRANLMB KOTWLESL @ STREAMUNL TN N CHERRYTSSENTERS: straight week, the
NEED YOU NOW Lady Antebellum 2 + sin hé
‘”:LI.C:H_\'! ADY AN UM (D HKAYWODDO.C XELLEY.H. SCOTT J.KEAR) @ CAPITOL NAS! E/CAPITOL most s ‘el
EART Taio Cruz Featuring Ludacris 1 ml_(k_[M Pushad
, $ CRUZFTSMITH.C BRIDGES) © MEACUAY IDIMG a similar run with
IMMA BE The Black Eyed Peas 1 “IGotta Feeling” in
KCHARFS WLLL AU SN ADAMS.A PIEDA S GOMEZS FERGUSON.X HARRS, | TAAEL D FOERTBRENNECK MDELLER) @ INTESSCOPE Joiy d st
HEY, SOUL SISTER Train gy g
A TEREFE ESPIONAGE 5 WATTENBERG (PMONAHAN.E LIND A BJORSLUND) ® COLUMBA 2009. Track jumps
BEDROCK Young Money Featuring Lioyd 7-2 on Hot 100
2
KAPE ) CRNTERLELLLY €U DML A WULSM STEATN DCHAEN S T WANERL PUTE MY (@ RS MIEYUNNTEON, MTTRSY Airplay (up 20%).
TIK TOK KeSha 1
DR. LUKE.D.3LANCO (K SEBEATL GOTTWALD.B.LEVIN) @ KEMDSASERCA AMG
BABY Justin Bieber Featuring Ludacris 5
C.STEWARTINASH (TNASH.C A STEWAATLMERER.C LWL C BRIDGES) @ SCHOOLBOY RAYMOND BRAUNISLAKD EMG
CARRY OUT Timbaland Featuring Justin Timberlake 1
TIMBALAND.JA0C (TVMOSLEY.J HARMOK.| TMBEALAKE TCLAVTONLBEANZ) @ MOSLEY BLACKSROUND NTERSCOPE
IN MY HEAD Jason Derulo gy o
J.ROTEM {2 DESROULEAUX.| AOTEM.CKELLY) © BELUSA KEIGHTS WARNER 8R0S
SAY AAH Trey Songz Featuring Fabolous | @ ' g
XYDNNYD.CORELL TTAVLOR (R M FERFBEE. IR THEVERSOMTSCALES X WALKER.D.CORELL) (@ SONG BOCKATLANTIC
BAD 'ROMANCE yGaga g p  Though the song
DONE,LADY GAGA (N XHAYATS 6 SEAMANOTTA} @O STREAMLINEKONLIVE :ummnzr wrfn tont Josesits top 10
ELAH BLAH BLAH KeSha Featuring 30H!3 .
3.BLANCO (X.SEBERT.B LEVIN.MHITCH S FOAEMAN) @ ym“ai?q“ aMG 7 mwoﬂm
Ludacris 6 Tist, it enters the top
RIDENHOU,E SADLER H SHOCKLEE) @ DIPDEF JAMIDIMG 10 of Hot 100 Airplay
GREATEST OVER Drake 45 J for the frst time
GAINER/ DIGITAL PRty MSAELA N SAONGES] @) VLGRS AWM GASH MONCFANNERIAL WT0uK 40, up 1%
BREAKEVEN The Script | @ 17 (1410, up 12%).
0.0 DONDGHE, M. SHEEHAN, A FRAMPTONLS. A SUPKER (D.0'DONOGHUE M SHEEHAN A FRAMPT (PNER] @ PHOMDGENCERC
ACCORDING TO YOU Orianthi 17
#.8ENSOM {5 DIAMOND.A FRAMPTON) ® TALGEFFENINTERSCOPE
ALL THE RIGHT MOVES OneRepublic 2
:N‘H‘AI'I:‘A;; WANT FROM ME = “I:d - wL:Rs;L PF HiN Mo o
am Lambert P
A MARTIN SHELLBACK [PKK K § MARTIN.SKELLBAGK) @ 198CAAMG 21 doublesits
LIVE LIKE WE'RE DYING Kris Allon | g Gownload sales
§ KIPNER A FRAMPTON (S KIPNEA 4 FRAMPTON.0.0'DOKOGHUE M.SHEEHAN) ® 19JVE LG (100,000) and
kL —— ) 1] BT

MY CHICK BAD Ludacris Featuring Nicki Minaj
THE LEGERDARY TRAXSTER (C SRIDGES.0.MARALS.LINDLEY.0. DAVIDSON) @ DTP/DEF JMLIDING

SAY SOMETHING Timbaland Featuring Drake
TIMBALAND JROC [TV MOSLEY L HARMON A GRAMAM TCLAVTON. I MAULTSRY) @ MOSLEY BLACKGAOUND INTERSCOPE

TIE ME DOWN New Boyz Featuring Ray J
JACAARI (E H.BENJN @ SHOTTY/ASYLUMWARNER 8R0S

Justin Bieber

D.A.THOMAS|

A
2
2

21?

JPLESSIS A ALTING 0. RIGT,ZBIERER] @ SCHOOLBOY/RAYMOND BRAUN ISLAND DIMG
HAVEN'T MET YOU YET Michael Buble %
8.R0CK {A FOSTER.A CHANG,M.BUBLE) @ 143 REPUSE
!! Gg.::rlAﬁ FFELERLW'NGN\J A EDA OMEZ S FEA KD TTA FRIE! IhReERBISCkOEer?FPeaPS ' mmv I“MM
6U L (W MS A PINEDA | BOMEZ.S FEAGUSON,D.BUE STE! J) INTERSCDPE ~
rapper returns w
REPLAY az |gglp et ""“&':
J ROTEM (J ROTEM K JONES. K ANDERSON J DESROULEAUX, TTHERDN.TTHOMAS) @ TIME 1§ MONEY/BELUBA HEGHTSREPR ! anew m W
HEY DADDY (DADDY'S HOME) Usher Featuring Plies 31 shifts 47,000
THE RUNNERS RICD LOYVE ICO LOVE A HAAR ! JACKSON. U RAYMOND V) © LAFACE LG Illis
AMERICAN HONEY Lady Antebellum
EBELLUM (S STEVENS C R SBARLOWE H LINDSEY) @?;IF!Y'M NASHVILLE £ ﬁ?‘mslu
vouue FOREVER Jey-Z 4 M Hudson | g telease. Song holds
X WEST (M.6OLD,FMERTENS. L BEANARD,S C.CARTER K WEST) 00 KATIIN at No. 20 on Hot
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NEIGHBORS KNOW MY NAME Trey Songz 51
TTAYLOR PHAYES, )N NEVERSON,TTAYLOA, RHAYES] © SONG BOOKATLANTIC
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Go to www.hillboard.biz for complete chart data

New England rapper
—no, not Sam
Adams—posts his
first chart single,
which also debuts
on Mainstream Top
40 at No. 36, Maine
native sells 43,000
(up 214%).
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BIEBER FEVER GRIPS CHARTS

Justin Bieber scores the Billboard Hot 100's Hot Shot Debut for the second time in
s “U Smile” opens at No. 27, selling 83,000 downloads. In the March 20
issue “Never Let You Go” debuted at No. 21 (101,000). The songs preview Bieber's “My
World 2.0 album, which will likely top next week’s Billboard 200 with around 250,000
units, Meanwhile, a third track from the set, “Baby,” returns to the Hot 100 top 10 (12-
10) two months after spending a week in the top tier when it debuted at No. 5 with
199,000 downloads in the Feb. 6 issue. The track’s move back into the top 10 is prompt-
ed by its best sales week (130,000 since its debut frame.
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ALBUM CHARTS

Sales data compiled from a comprehesive pool of U.S. music
merchants by Nielsen SoundScan. Sales data for R&B/hip-hop
retall charts Is complled by Nielsen SoundScan from a national
subset of core stores that specialize in those genres.

@ Albums with the greatest sales gains this week,

GREATEST) Where included, this award indicates the title
with the chart's largest unit increase.

Where included, this award indicates the title with

the chart's biggest percentage growth.
[EYEIEG] Indicates album entered top 100 of The Billboard 200
LT and has been removed from Heatseekers chart.

PRICING/CONFIGURATION/AVAILABILITY
CD/Cassette prices are suggested list or equivalent prices, which
are projected from wholesale prices. [ after price indicates album
only available on DualDisc. CD/DVD after price indicates CD/OVD
combo only available. @ DualDisc available. # CD/DVD combo
avadlable. * indicates vinyl LP is avallable. Pricing and vinyl LP avail-
ability are not included on all charts. EX after catalog number indi-
cates title Is exclusive to one account or has limited distribution.

SONG CHARTS

Sea legends on respective chart pages for the Billboard Hot 100
and Hot R&B/Hip-Hop Songs.

RADIO AIRPLAY CHARTS

Hot 100 Airplay, Rack Songs, Hot Country Songs, Hot Rap
Songs, Christian Songs, Hot Latin Songs and Latin Airplay charts
are compiled from a national sample of data supplied by Nielsen
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Data Systems. Charts are ranked by number of gross
P < by ¢ ing exact times of air-
play with Arbitron listener data. Mainstream Top 40, Adult
Contemporary, Adult Top 40, Alternative, Triple A, Active Rock,
Heritage Rock, Mainstream R&B/Hip-Hop, Rhythmic, Adult R&B,
Hot Christian AC Songs, Hot Gospel Songs, Hot Dance Alrplay,
and Smooth Jazz Songs are ranked by total detections.
@ Songs showing an increase in audience (or detections)
over the previous week, regardiess of chart movement.

m H Where included, this award indicates the title
with the chart’s largest airplay increase.
RECURRENT RULES

Songs are removed from the Billboard Hot 100 and Hot 100
Airplay charts simultaneously after 20 weeks on the Billboard
Hot 100 and if ranking below No. 50. Songs are removed from
Hot R&B/Hip-Hop Songs after 20 weeks if ranking below No.
50. Songs are removed from Hot Country Songs after 20 weeks
if ranking below No. 10 in detections or audience, provided that
they are not still gaining enough audience points to bullet or if
they rank below No. 10 and post a third consecutive week of
audience decline, regardiess of total chart weeks. Songs are
removed from Malnstream Top 40, Rock Songs, Mainstream
R&8/Hip-Hop, Rhythmic, Hot Latin Songs and Latin Airplay
charts after 20 weeks if ranking below No. 20. Descending
songs are removed from Adult Contemporary, Adult Top 40
and Adult R&B after 20 weeks if ranking below No. 15, after 26
weeks if ranking below No. 10, or after 52 weeks if ranking
below No. 5. Descending songs are removed from the
Alternative, Triple A, Active Rock, Heritage Rock, Christian
Songs, Hot Christian AC Songs, Christian CHR, Hot Gospel
Songs, Hot Dance Airplay and Smooth Jazz Songs charts after
20 weeks and if ranking below No. 15.

CONFIGURATIONS

@ CD single available. ® Digital Dx ilable. @ DVD

single O Vinyl gl lable. © Vinyl single
lable. ©@ CO lable. C: are not

SMILE

UNCLE KRACKER (TOP DDS/ATLANTIC)
LIFE AFTER YOU

DAUGHTRY (19 RCARMG)

BOOM BOOM POW

THE BLACK EYED PEAS (WILL | AN INTE
HIGHWAY 20 RIDE

0 BAOWN BANS (HOWE GROWN ATLANTIC B
LEMONADE

OUCC MANE {BRICK SOUAD ASYLUM WARNER BROS |
ON TO THE NEXT ONE

JAY-Z + SWIZZ BEATZ {ROC NATION)

GER HCTURE)

HERRYTREE ST

LR SEAN FEAT LIL WAYNE

DO YOU REMEMBER

L AEPURLC

Y SEANFEAT SEANPHIL & L JOK (454 MONEY L VEREAL R
FOREVER

DRAKE (HASVEY MASONZDNE 415TRERMUNENT ERSCOPE)
SHOTS

LNFACFERT L8408 PUTY 0K

JUST BREATHE
PEARL JAM (MONKEYWRENCH)

TWO IS BETTER THAN ONE

BOYS LIKE GIALS FEAT. TAYLOR SWIFT (COLUMSIA| L
O LET'S DO IT
WATA FLOGKA FLAVE (260K & MUY

JUST DANCE

LAY GAGA FEAT. COLIY /D0 (€T EAMLE Yok
MEET ME HALFWAY
THE BLACK EYED PEAS (INTE
ONE DAY

MATISYAHU (JOUS OR£PIC)

HARD

RIHANNA FEAT, JEEZY {SAP.DEF JAM10JMG)
ALICE

AVRIL LAVIONE (RCARMG)

BEAMER, BENZ, OR BENTLEY
LLOYD BANKS FEAT. JUELZ SANTANA (G UNIT
TEMPORARY HOME

CARRIE UNDERWODO (14 ARISTA NASHVELLE)
HILLBILLY BONE

BLAGE SHETON FEAZ WACE ALOIRS (WA THE )

MAGALLE )

g
included on all singles charts.

HOT DANCE CLUB SONGS
Compiled from a national sample of reports from chub DJs.
@ Titles with the greatest club play increase over the previous week.

This award indicates the title, cumently beiow the top 20 and on
the chart the week before, with the largest increase in polints.

AWARD CERT. LEVELS

ALBUM CHARTS

® Recording Industry Assn. Of America (RIAA) certification for
net shipment of 500,000 albums (Gold). B RIAA certification for
net shipment of 1 million units (Platinum). b RIAA certification
for net shipment of 10 million units (Diamond). Numeral within
Platinum or Dismond symbol indicates album's multi-platinum
level. For boxed sets, and double albums with a running time of
100 minutes or more, the RIAA multiplies shipments by the num-
ber of discs and/or tapes. C Certification for net shipments of
100,000 units (Oro). 11 Certification of 200,000 units (Platino).

3l Certification of 400,000 units (Multi-Platino).

SINGLES CHARTS

® RIAA certification for 500,000 paid downloads (Gold).

W RIAA certification for 1 milllon pald downloads (Platinum).

Numeral within platinum symbol indicates scng’s multiplatinum level
RIAA certification for net shipment of 500,000 singles (Gold).

MUSIC VIDEO SALES CHARTS

® RIAA gold certification for net shipment of 25,000 units for
video singles. - RIAA gold certification for net shipment of
50,000 units for shortform or longform videos. B RIAA platinum
certification for net shipment of 50,000 units for video singles.
TIRIAA platinum certification for sales of 100,000 units for
shortform or longtorm videos. Numeral within platinum symbol
indicates song’s multiplatinum level,

DVD SALES/VHS SALES/VIDEO RENTALS

@ RIAA gold certification for net shipment of 50,000 units or $1mil-
fon in sales at suggested retail price. ll RIAA platinum certification
for sales of 100,000 units or $2 million in sales at suggested rotail
price.  IRMA gold certification for a minimum sale of 125,000 units
or a dollar volume of $9 million at rtad for theatrically refoased pro-
grams; or of at least 25,000 units and $1 million at suggested retail

ALL 1 DO IS WIN

6 KT FEAT VAN LLOACRS. SV D § ICK MO 105 THE FEST 61

for ical titles. [11IRMA platinum certification for a minimum
sale of 250,000 units or a dollar volume of $18 million at retail for
released ams, and of at least 50,000 units and $2

WHY DON'T WE JUST DANCE
JOSH TURNER (MCA NASHVILLE)
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TITLE TITLE

ARTIST (MPAINT | PROMOTION LAGEL}
s |l TELEPHON|

IMMABE

THE BLACK EYED PEAS (INTEASCOPE)

E TIK TOK
KESHA (KEMDSABE RCAAMG,

m {4 IN MY HEAD
00 _JASON DERULO {BELUGA KEISHTS WARNEA BROS )

'3 24 ALREADY GONE

NO SURPRISE

& 4 DAUGHTRY (18 RCA AMG)
T

PINK [LAFACE JLG]

1 33 FALLIN' FOR YOU
COLBIE CAILLAT (UMIVERSAL REPUBLIC)
HAVEN'T MET YOU YET
MICHAEL BUBLE {143 REPRISE,

KELLY CLARKSOM |15 RCA RMG)

YOU BELONG WITH ME
TAYLOR SWIFT {315 MACKINE/ UNIVERSAL REPUSLIC

ARTIST (IMPRINT | PROMOTION LABEL)

PLEASE DON'T LEAVE

TRAIN [COLUMBIA
SMILE

12 12 SOMEDAY

FIREFLIES
OWL GITY (UNWERSAL

g FIFTE

19 mPARAZZI

ALLEN {18/ JIVE JLG)

LIFE AFTER YOU
DAUGHTRY (19RCA AMG)

o
@i

§ g9 BEDROCK
YOUND MONEY FEAT, LLOYD |CASH MONEYUNERSAL MOTOWY)
@= ORIANTHI {TAL GEFFEN INTERSCOPE |
LADY GAGA (STREAMLINE KDNLVE CHERRYTREE INTERSCOPE)
ﬁ CARRY OUT
MMALAD FEAT LTS IAVERLAKE 34 013LEY BLACKEAN G INTERSZITE)
RIMANNA (SR DEF JAM IDJME
@ HEY, SOUL SISTER
BREAKEVEN
1895 re scaier prongseuIcERc
i WHATAYA WANT FROM ME
R
20 5 NOTHIN'ON YOU
0.8 FEAL B0 MARS (REGELROCCSRAND ATLANTIC)
12 2% SEXY CHICK
DAWD GUETTA FEAT. AXON (UM AS TRALWEAKS GAPITOL

ACCORDING TO YOU
5 22 BAD ROMANCE
15 5 RUDEBOY
TRAIN (COLUMEIA
LIVE LIKE WE'RE DYING
i RIS ALLEN (16 JIVE 25)
DAM LAMBERT (14 RCARMG
@g BLAH BLAH BLAH
XESHA FEAT. S0H!3 {KEMOSABE RCA RMG)
ﬁ ALL THE RIGHT MOVES
S ONEREPUBLIC (MDSLEY INTERSCOPE)
AN A GG

ALICIA KEYS [MB J AMG)

MILEY CYRUS (HOLLYWOOD)

23 4 WALK WITH YOU

24 5 BREAK YOUR HEART t
EOWIN MCCAIN (SAGUARO R

TAID CRUZ FEAT LUDAGRIS (MERCURY DN
u@ LIFE AFTER YOU
@ DAUGHTRY (15 BSARMS)

2 § SAYAAH
TREY SONGZ FEAT. FABOLOUS [SONG 300K ATLAKTIC)
TODAY WAS A FAIRYTAL
TAYLOR SWIFT (AIG MAGHINE UNIVERSAL REPUBLIC
23 {p T'E ME DOWI
NEW BOYZ FEAT. RAY J (SHOTTY ASYLUM WARNER 3RS
HOW LOW
LUDACRIS (DTPDEF JAMIDANG)
20 g NATURALLY
SELENA GOMEZ & THE SCENE (KOLLYW00D)

ﬁ“@ HEARTBREAK WARFARE

JOHN MAYER (COLUMBIA;

2 {o DO YOU REMEMBER

XY GEAN FEAT SEAM PAUL & LIL JOW [CASH WOREY IMVERSAL REFLIBLIC

] SOLO
IYAZ (TIME IS MONEY BELUBA HEJGHTS REPRISE |

2 5 SOMEDAY
OB THOMAS (EMBLEM ATLANTIC
g@ HALFWAY GONE
LFEHOUSE (GEFFEN INTERSCOPE,
3 3 BULLETPROOF
=LA ROUX (316 LIFE PGLYDOR GHERRYTREE INTERSCOPE,
| MADE IT (CASH MONEY HEROES)
3 U ML FENT BIROAAML JAY SEAK & LI WAYME A0 MY LNV S PO,
g SMILE
s"'l 3818 yucie xmoxen (rop bog arenmic
ONE DAY

\HAD IT ALL

25 6 LEONA LEWIS |

NTEBEL

HALFWAY GONE
LIFENQUSE |GEFFEN INTERS

© 1 o HEY SOUL SisTER

BLIC]

2] GAGA [STAEAML INE KON,
] LIVE LIKE WE'RE DYING
185 LY

0AD,

COPE

UNCLE KRACKER (TOP DDG ATLANTIC)

ROB THOMAS (EMEL 8 ATLANTIC)

15 ‘2' HEARTBREAK WARFARE
JOKM MAYER (COLUMBIA,
@ CHASING PIRATES
NORAH JONES (BLUF NOTE GAPITOL
EN

TAYLOR SWIFT (815 MACKINE UNWERSAL RESUSLIC

HERAYTAEE MTERSCOPE

21 8 EMPIRE STATE OF MIND (PART Il) BROKEN DOWN
- WHEN | LOOK AT YOU

BREAKEVEN
THE SCRIPT (PHONOSENICEPIC

25 7 NEVER GONNA BE ALONE
MCKELBACK {ROAJRUNNER RRF)

KATHARINE MCPHEE (VERVE FORECAST VERVE)

| SEE YOU (THEME FROM AVATAR)
ATLANTIG)

WHATAYA WANT FROM ME
ADAM LAMBERT (18 ACA iNG)

U NOW

= ADY UM (CAPTTOL HASH

" 4 HEY, SOUL SISTER
23 T ACOLUMBIA)

i HEARTBREAK WARFARE

JOHM MAYER [COLUMEIA
@ LIVE LIKE WE'RE DYING
KRIS ALLEN (1S JNEJLG|

MATISYAHU (JOUZ OR(ERIG)
I'M AWESOME
SPOSE (UNIVERSAL RESUBLIC

YOUNG FOREVER

S5 JAY-2 4 MR HUDSON (RUC NATION|
IF WE EVER MEET AGAIN
TWBACARD FET. KATY PERRY (0S4 Y. B ACKGR UMD WTERSO0PE
EENIE MEENIE
SEAN KINGSTON & JUSTIN BIEBER (ELLIGA VEISHTS EPIC)
ALL | EVER WANTED
KELLY CLARKSOM {19 RCARMS|

§ 1g LIFE AFTER YOU

15 BAD ROMANCE

88

{143/ REPRI

i SHINEDOWN (ATLANTIC)
Having fist appeared on the Mainstream Top 40 chart ess than five |
years ago, Rihanna ties for second-mast top 10s in the chart’s 17-
year history.

“Rude Boy,” No. 1 on the Billboard Hot 100 for a second week,
bounds 15-10 to become Rihanna’s 14th Mainstream Top 40 top 10,
matching Madonna's total. Mariah Carey leads with 17 top 105 on the
survey. At five chart weeks, the song marks Rihanna’s fastest rise to

|5 13 TIKTOK

IRLS FEAT TAY!

SE

IF YOU ONLY KNEW

KESHA (CEMOSABE RCARMG

| NEVER TOLD YOU
I GAl NIVERSAL B

14 29 TWO IS BETTER THAN ONE

DAUGHTRY (19 RCAAMG)
@ ACCORDING TO YOU
ORIANTHI (TAL/GEFFEN INTERSCOPE

LADY GAGA (STAEAMLINE KOKLIVE CHERAYTAEE INTERSCOPE)

HAVEN'T MET YOU YET
fo|[25] HAVE

ﬁ‘ ALL THE RIGHT MOVES

4 EREPUBLIG |MOSLEY INTERSCOPE
m%ﬁ WHATAYA WANT FROM ME
< ADAM LAMSERT (19 RUA AMG)

BLICH

T (COLUMBIA|

IE SUPERMAN TONIGHT
BON JOVI (ISLAND 10JME

SNOW PATROL (POLYDOR FICTION GEFFEN IWTEASTOPE

L9 1LRS

the top 10 since her first No. 1, “S05,” reached the top tier with the UPRISING
samesleed. MUSE [MELIUM-3 WARNER BRCS
Atop Adult Top 40 for a 1% 10 SVNDK_::Aer

second week, Lady THE FRAY (EPIC)

Antebelium's “Need You

Now? rises 4-1 on Adult E 25 5 ALL OR NOTHING

Contemporary. With 10 X THEORY OF A DEAOMAN (604 A0ADRUKNER ARP,
YOU RUN AWAY

weels on the latter u'.“v’ BARENAXED LADIES (RAISI

Uhe song makes the qulc- 53 11 JUST BREATHE

est sprint to the top PEARL JAM {MCHKEVWRENCH

(exduding seasonal titles) JUST SAY YES

since Phil Collins’ “Can’t ;

" TELEPHONE
Stop Loving You™ rose to % 4 LADY GAGA FIAT BEYDMCE WL
the summit in its ninth

week in November 2002.
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TITLE
ARTIST (IMPRINT / PROMOTION LASEL)
YOUR DECISION

116
] - UPRISING
! 3@ MUSE (KELIUM-3 WARNER BAOS |

SAVIOR
RISE AGAINST (DGCINTERSCORE)

K
THREE DAY:
1901
S PHOEMIX (L OYAUTE RED BLASSNOTE)
] g 16 LETTER FROM A THIEF
CHEVELLE [F2IC)

E {IF YOU'RE WONDERING IF | WANT YOU T0) | WANT YOU TO
WEEZER (DGC INTERSCOPE

7 23 SNUFF

SUPKNQT (RUADAUNKER AAP
@' RESISTANCE
. MUSE (HELIUM-3 WARNER BA0S }
g 32 ! WILL NOT BOW
" BREAKING BEMJAMN (HOLLYWOOD|

@ﬁ CRYIN’ LIKE A BITCH
_ BODSMACK (UNIVERSAL AEPUBLIC)
AGAIN
13 30 FLYLEAF (ASM OCTONEINTERSCOPE)
GIVE ME A SIGN (FOREVER AND EVER)
SREAKING BEMJAMIN (HOLLYWOOD

19 7 THE GOOD LIFE
THREE DAYS ORACE (JVE JLG|

g JUST BREATHE
PEARL JAM [MONKEYWRENGE

2 IF YOU ONLY KNEW

HINEDOWN (ATLANTIC
- MOUNTAIN MAN
CRASH KINGS (LUSTAAD UNIVERSAL MOTOWN

18 2 KINGS AND QUEENS

THIRTY SECONDS TO MARS (IMMORTAL VIRGIN GAPITGL
-@ﬁ BACK AGAINST THE WALL
CAGE THE ELEPHANT (DSP JIVE JLG)

2017 ODD ONE
SICK PUPPIES (AMA VIRGIN CAPITOL
¥ g SCREAM WITH ME
MUDVAYNE (EPIC)

29 13 BRICK BY BORING BRICK

PARAMORE (FUELED BY RAMEN ATLANTIC RAP
E m LAY ME DOWN

THE DIRTY HEADS FEAT. ROME (FXECUTIVE)
24 25 15 'T'SNOTYOU

HALESTORM (ATLANTIC,
| e—
FIVE FINGER DEATH PUNCH (PR OSPECT PAAK]

21 1y COUSINS

VAMPIRE WEEKEND [ BEGGARS GROUP)
E SWEET DISPOSITION
2 THE TEMPER TRAP {LIBZAATION GLASSHOTE GOLUMEIA
a0 7 !'MYOUR DADDY
WEEZER (DG, INTERSC

ﬁ FEEL LIKE | DO
DROWMNING POOL (FLEVEN SEVEN,
44 5 THE ROVAL W
SIVERSUN PICKUPS (DANGERHIRD)
@ ' GOLD GUNS GIRLS
o METRIC (METAICLAST BANG)
41 2y EYESORE

JANUS (REALI)ILG]
LITTLE SMIRK
THEQRY OF A OEADMAN 504 ROADAUNKER RAP)

39 g THE HIGH ROAD
BHOKEN BELLS (COLUMBIA;

@ YOU AND ME
DAVE MATTHEWS BAND (BAMA RAGS ACA AMG)

40 10 DRAGONFLY

SHAMAN'S HARVEST (SHAMAN'S HAS TAIRAL)
ég SKINNY LITTLE BITCH
E' HOLE MERCURY IDIMS

7 JESUS STOLE MY GIRLFRIEND

38 VIOLENT SOHO [ELASTIC EVUNIVERSAL MOTOWN,
mﬁ LISZTOMANIA
PHOENIX (LOYAUTE RED BLASSNOTE)
STONE PLOTS

J [SZU BETWEEN THE LINES
TEMPLE

ﬁ KANDI

ONE ESKIND (SHANGRI-LA|

‘42 4 § RISEUP
CYPRESS HALL FEAT TOM MORELLO (PRIORITY CAPITOL

-Eﬂ FIRE IT UP
THOUSAND FOOT KRUTCH (TOUTH & NAIL CAPITOL

4 3 STYLO
QORILLAZ FEAT. MOS DEF & BOBBY WOMACK (VIAGIN CAPITDL)
' HEARTBREAK WARFARE

JOMN MAYER (COLLMAIA)
THIS IS WAR
THIRTY SECONDS TO MARS (IMMURTAL VIAGIN CARITEL
LETTERS FROM THE SKY
CIVIL TWILIGHT (WIND-UP)
WHITE FLAG WARRIOR
FLOBOTS FEAT TIM MCILRATH (L1
JUST SAY YES
SNOW PATROL (POLYDOR FICTION GEFFENINTERSCOPE)

UNRAVELING
SEVENDUST (TEROS ILG)

E LUNE LG

18 05

Three Days Grace scores its eighth top 10
in nine tries on Active Rock, as “The Good
Life vaults 12-6 with Greatest Gainer
honors. Five of the band’s tracks have
spent time at No. 1, including its last
entry, “Break,” which led for a career-
best 11 weeks.
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SoundScan

4 § CRYIN'LIKE A BITCH

) b GOBSMACK (UNIVERSAL REPUBLIC,
E LETTER FROM A THIEF
4 CHEVELLE [FPIC)
. SNUFF
SUPKNOT (ROADRUNNER ARP)
SCREAM WITH ME
MUDVAYNE (EPIC|

(LU THE GOOD LIFE
THREE. WELLG

BRI G AINER 1

DAYS GRAACS
WALK AWAY
FIVE FIKGER DEATH PUNCH (PAUSPECT PAAK]

703 L‘:"S NOT YOU

LESTORM (ATLANTIC,
ﬂ FEEL LIKE | DO
DROWNMNG POOL (ELEVEN SEVEN

6 25 CRASH

CAVD (REPAISE
mm GIVE ME A SIGN (FOREVER AND EVER)
S0 _BREAKING BENJAMIN |HCLLYWODD)

ONE
SICK PUPPIES (RMR VIAGIN CAPITOL
13 27 EYESORE

JANUS (REALIDILG)

-l@ 49 UTTLE SMIRK

(U THEORY OF A DEADMAN (504 AGADAUNNEA ARP,
SAVIOR

17 30 56

E AGMNST |0GC INTERSCDPE)
UNRAVELING
! SEVENDUST (78405 1L 6]

19 11 CRY LITTLE SISTER
SEASONS AFTER (DIRTEAG)

n@ DRAGONFLY
[' SHAMAN'S HARVEST (SHAMAN'S HARVEST TRIBALY

53 2 STONED
}@ 21 g ATHOUSAND FACES
@ IN MY HEAD
RICHY WO (UNIVEASAL REPUSLIC)
MIRACLE

PUDOLE OF MUDD (FLAKLESS GEFFEN INTEASCOPE,
{WIND-UP}
20 3 ?ISE upP
NONPOMT {ROCKET SCIENCE VENTURES AED)

'OUR BETRAYAL
| %_BULLET FOA MY VALENTINE {VE JLG)
J- AR {WHID
YPRESS HILL FEAT. TOM MORELLO (PRICRITY CAPITC )

2g IF YOU ONLY KNEW

SHMEDOWN (ATLANTIC)
BREAK
THREE DAYS GRACE (JIVE JLG
5 6 CRYIN' LIKE A BITCH
GODSMACK (UNIVERSAL RESUSLIC
@ SNUFF
*|_SLIPKNOT {ROADRUNNER RA2!
CRASH
82t LAVO (REPRISE)

@ I WILL NOT BOW
= BREAXING BENJAMIN (HOLLYWO 0D,

g {g GIVE ME A SIGN (FOREVER AND EVER)

BREAKING BEMJAMIN (HOLLYWO00)
SHAKIN’ HANDS
MICKELBACK {ROADRLNNER RRP)

1 18 IT'S NOT YOU

HALESTORM (ATLANTIC)

CHECK MY BRAIN

ALICE I CHAINS (VIRGIN CAPITOL)
SCREAM WITH ME
MUDVAYNE [EPIC
WHEELS
FOO AOHTERS (ROSWELL ACA RMG)

14 22 SPACESHIP
PUDDLE OF WUDD [FLAWLESS BEFFEN INTERSCORE)

: @ DRAGONFLY
SHAMAN'S HARVEST (SHAMAN'S HARVEST TRIBAL

i § THE GOOD LIFE

THREE DAYS GRACE (JIVE JLG,
-@@ LETTER FROM A THIEF
e CHEVELLE (FPIC)

451 8 }IALLEYSOF NEPTUNE

IM| HENDRIX (EXPERIENCE KENDRIX LESALY]
0DD ONE
SICK PUPPIES WA VIRGIN CAPITOL

29 WALK AWAY

FIVE FINGER DEATH PUNCH (PROSPECT BARK)
@ SEXY LITTLE THING
CHICKENFOOT {REDLINE)
2 1o LITTLE SMIRK
THEORY OF A DEADMAN (604 ROADRUNNER RRP)
NEW FANG
THEM CROOKED VULTURES {DGC WTERSCOPE)
 BY THE SWORD
SLASH FEAT. ANDREW STOCKDALE [DIK HAYD CAPTOL
FEEL LIKE | DO
DROWNING POOL (ELEVEN SEVEN)
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SALES DATA
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AIRPLAY
MONITORED BY

nielsen

#S TITLE Artist n EE Artist
i PAODUCER {SONGWRITER| BIPRINT & NUSIER / PROMOTION LABEL nnnnucm (SONGWAITER) IMPRINT & NUMBER / PROMOTION LABEL
2 A LITTLE MORE COUNTRY THAN THAT Esston Corbin 4 | m 5 32 | THE HOUSE THAT BUILT ME Miranda Lambert g
C.LHAMSER) | PCYTHAESS., B MEACURY 5 0 FLIDDELL M WRUCKE {TODUGLAS A SKAMBLIN) © Columsia L
TEMPORARY HOME Carrie Underwood 2 @ 2 26 DANCING IN CIRCLES Love And Theft 2%
W BAIGHT {C UNDERWOOD,L LAIRD. 2 MALDY) © 19/ARISTA KASHVILLE G S8 ) COPLANR.E ORRALL (5 B.UILES RLE ORRALLA.SPRINGER) © LYAIG STREET G
~ HILLBILLY BONE Blake Shelton Featuring Trace Adkins " . LOVE LIKE CRAZY Lee Brice -
y"_S5 HENDRICKS (CWISEMAN,L LAIRD} 0] \\gv\iHEH BROS WMN u“ xzmﬂm ¢ 27 28 0. JOHNSON {D JOHNSON. T JAMES) O cuag p
HIGHWAY 20 RIDE Zac Brown Band listener impressions 26 29 MY BEST DAYS ARE AHEAD OF WIE Danny Gokey 59
¥.STEGALL 2 BROWN (2 BROWN,W.DUARETTE] © HOME GROWK ATLANTIG BIGGER PICTUAE (13%), second track M.ERIGHY (M GREENK BLAZY} ® 15.R0A
. TIL SUMMER COMES AROUND Kaith Urban from “Need You m 3 38 EVERY DOG HAS ITS DAY Toby Keith 30
# D EUFEK.URBAN (M.POWELL K URBAN| @ CAPITOL NASHVX Now” wnm % TXEITH (TKEITHB PINSON | WARLES) @ SHOW DUS-UNIVERSAL 2t
GREATEST AMERICAN uougv udy Amobdmm ¥ i o 30 31 WORK HARD, PLAY HARDER Gretchen Wiison 30
SWDALEY, A Gainer nod in its | GWILSON.J AICK § CHANGEY (G WILSOK.J AISH.VMCGEHE) ® REDNEGK COS
“WHY DONT WE JUST DANCE Josh Tumer Véth chart week. 47 41 | LOVER, LOVER Jorrod Niemann g5
_FROGERS (J BEAVEAS J SINGLETON U BROWN) @ MCA KASHVILLE After ‘om Hot 2 _D.BAAINARD J NIEMARN (0 PRITIKER| @ SEA GAYLE ARISTA NASKVILLE
THAT'S HOW COUNTRY BOYS ROLL Billy Currington Songs THIS AINT NOTHIN' Cralg Morgan
L CHAMBERLAIN B CUARINGTON {B CURRINGTON D DAVIDSON B JONES) 4 {C} \l==¢gu,a'v :z:m‘vly for 33 3 S0 PODONNELL.C.MORGAN {C.DUBOIS KK PHILLIPS) e ognw\ ?
AINT BACK YET Kenny Chesney weesa m % 3 | PRAYFOR YOU Jaron And The Long Road To Love | gy
BCANNON K CHESNEY (G WISEMAN.C TOMPKING) B aNA November and B _COMIMTY {4 LOWENSTEIN. | BRENTLINGER) JARONWOODVUNIVERSAL REPUBLIC BIS MACHINE ‘-
FEARLESS Taylor Swift 10 December, lead @ 35 34 THE CALL Matt Kennon 3
N.CHAPMAN T.SWIFT (T.SWIFTL.ROSE H.LINDSEY) © 815 MACKINE single rises 4-1 on JSTROUD (M KENNON N.SORDON, . CAMPBELL) BAMAJAM STROUDAVARIDUS
- GIMMIE THAT GIRL Joe Nichols ; 5§ SMILE Uncle Kracker 3
4_ALWRIGHT {R AKINS,0.0AVIDSON 8 HAYSLI) @ SHOW DOG-UNNERSAL 11 Adult Contemporary. m 90401 2N R CAVALLG (U SHAFER 8 OALY, ARDING,JBOSE © TOP D0GATLANTIC BIGGER PICTURE 3
UNSTOPPABLE Rascal Flatts 11 @ 39 a7 STAY HERE FOREVER Jewel 37
D KUFERASCAL FLATTS [J DEMARCUS HLINDSEY) TSLATER LYRIC STAEEY H.CKAPMAN (i €ILCHER,D.DAYIDSONB.PIKSON) @ VALORY
- KEEP ON LOVIN' YOU Steel Magnolia = 45 ,‘@ 4@ - | WATER Brad Paisley 3
§_D.KUFF (C STAPLETON TWILLMON) © 515 MACKINE o ERDSEAS (B PAISLEY.C OUBOIS K LOVELACE) @ ARISTA NASHVILLE
THE MAN | WANT TO BE Chris Young 14 39 38 39 TURNING HOME David Nail 38
1.STROUD [B.JAMES THICHOLS) @ Ach ELIDDELL (K CHESNEY,S CARUSOE] @ MGA NASHVILLE
. BACKWOODS Justin Moore ,’i‘ 4 42 GIDDY ON UP Laura Beil Bundy “
LSTOVER {J.MODAE J.PAULIN J.§ STOVER) © VALOAY 214 & §_MSKIMSKACK (1 B BUNDY,J COKENM SHIMSHACK) @ MERCURY 4
| GOTTA GET TO YOU George Shali LITTLE WHITE CHURCH Little Big Town
TEAQWN, 5 STRAIT (J.LAUOERDALE J RITCHEY.8 LARSEN vmguw t: 15 yith Hot Shot Debut ° 40, 148 | WKRKPEROKLITILE 5 TOWN K FHACHLD WKRIFATACK K SCHAAMAPSATE LI WESTHR00K) ® ChPITDL HESHIHE “
| HELL ON THE HEART Eric Church | [ggt  honors at No. 5 (the @ 4 4  JACKSON HOLE James Wesl a2
%_J JOYCE (E CHURCH.D AUTTAN & SPELMAN} @ CAPITOL NASHVLLE 3 mw'e (Mﬁﬁi‘ } & D FROSELLR CLAWSON (R CLAWSONM CRISWELL) SROXEN BOW e
} IT'S JUST THAT WAY Alan Jackson M BLUE SKY Emily West Featuring Keith Urban
e 18 18 SS0 K STEGALL (VMCBERE K SACKLEY K STEGALL) ® ARISTA RASHVILLE 1 Hw-”‘dwu)' @ 46 46 M.BRIGHT (E WEST.6 BURR| Y ] CgMIU- NASKYILLE “
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Rihanna collects consecutive top 105 asa
lead artist for the first time on Mainstream
R&B/Hip-Hop, as “Rude Boy” (13-10)
follows “Hard,” which peaked at No. 7in
January. Overall, she ups her top 10 count
to six with the rise of her current track.
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BETWEEN THE BULLETS

FROM ‘NOTHIN’ ’* TO SOMETHIN’

Atlanta native B.o.B rises to his first Rhythmic Airplay
chart-topper as “Nothin’ on You” climbs 3-1. Born Bobby
Ray Simmons, the rapper will drop his debut album, “The
Adventures of Bobby Ray,” April 27. On the Billboard Hot
100, “Nothin' " rises 5-2 with 85 million in audience and

166,000 downloads.

Beyoncé enters third place among women with the
most top 10s on the Rhythmic chart as her featured role
on Lady Gaga’s “Telephone” steps 11-10. With 14 top 10s,
Beyoncé trails only Mariah Carey and Janet Jackson with
their respective 21 and 15 top 10s. For Gaga, all six of her
appearances as a lead artist have reached the top 10. Her debut, “Just Dance,” stands as her

highest-charting tune, peaking at No. 3 in February 2009.

—Raphael George
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i LET THE WATERS RISE

TITLE
ARTIST IMPRINT | PAOMOTION LABEL

1 o [N WHAT FAITH CAN DO
. Tl [DOTH & NA
THERE IS A WAY
NEWWORLDSON INPOP
ALL OF CREATION
MERCYME 1IN0

SAFE
PHIL WICKHAM FEAT. BART MILLARD 10
FORGIVEN

PS8 SaNCTUS REAL SPAAROW EMI CMG
CITY ON OUR KNEES
TOBYMAC FOREFRONTEMI CMG
UNTIL THE WHOLE WORLD HEARS
CASTING CROWNS SEACH STREET REURIINPLG
SOMETHING BEAUTIFUL
NEEDTOSREATHE ATLANTIC W0AD-CLAR
HOLD MY HEART
TENTH AVENUE NORTH AEUNION PLG

BEFORE THE MORNING
JOSH WILSON SPARAOW/EMI CMG

MIXESCHAIR CURS

HEALING HAND OF GOD
JEREMY CAMP HEC TOOTH & NAIL

THE WORDS | WOULD SAY
SIDEWALK PROPHETS FERVENT WDAD-CLAB
GET BACK UP

TOBYMAC FORZFRONT EMI CMG

HOLD US TOGETHER

MATT MAHER ESSENTIAL PLG

CAN ANYBODY HEAR ME
MEREDITH ANDREWS WORD-CLAB
EVERYTHING FALLS

FEE N0

LOVE NEVER FAILS
BRANDON HEATH MONOMOOE AEUNIDN PLG
YOUR HANDS
JJ HELLER STONE TABLE
BEAUTIFUL, BEAUTIFUL
FRANCESCA BATTISTELL FERVENT 'W0AD-CLAR
SAVE A PLACE FOR ME
MATTHEW WEST SPAAROW EAH CMG

. WALK ON THE WATER
BRITT MICOLE SPARROW EMI CMG
MORE LIKE FALLING IN LOVE
JASON GRAY CENTRICTTY
BETTER THAN A HALLELUJAH
ANY GRANT SPARROW EMI CNG
BEAUTIFUL HISTORY
PLUMS CURE
LOVE HAS COME
MARK SCHULTZ WORD-CLAS
OUR GOD
CHRIS TOMLIN SEXSTEPS SPARAQW EMI CMG

. LIVE LIKE WE'RE DYING
KRIS ALLEN 15 JNVE
MY HELP COMES FROM THE LORD
THE MUSEUM BEC TOOTH & NAIL
LU POWER OF YOUR NAME
GAINER 9K £ CH NTEGAT
HEALING BEGINS
TENTH AVENUE NORTH AEUNIDN PLG
STAND FOR YOU
JONNY DIAZ IN0
WHAT A SAVIOR
CATALYST MUSIC PROJECT FEAT. LAURA STORY IN0
I'LL BE
MEWSSOYS MPLE

YOU'RE THE ONE
CHRIS AND CONRAD VSR
DONT YOU KNOW YOURE BEAUTIFUL
SEABIRD CREDENTIAL EMI CMG
AWAKE AND ALIVE
SKILLET ARDENT/IND
YOURS TO TAKE
JINRY NEEDHAM 1POP
COME TOGETHER NOW/ (MUSIC CITY UNITES FOR HAIT)
VARIUS ARTISTS VALLEY

. DESPERATE
FIREFUGHT FLICKERPLG

BORN AGAIN
NEWSS0YS WPOP

MESS OF ME

SWITCHFOOT CREDENTIAL/ATLAKTIC/EMI CMG
NEVER SAW YOU COMING
BEBO NORMAN BECTOOTH & NAIL

| AM LOVED

ABOVE THE GOLDEN STATE SEAAROW £MI LA

NK
REVIVE ESSENTIAL PL G
WE SHINE
STELLAR KART IO
SOME KIND OF LOVE
RIS phie STACEY ATUNION PLG

P SOMETIMES
bl 71 onauwER BLCK sHOE

. HANDS
~ THE ALMOST TOOTH & NAIL

2y SKILLET
B AWAKE ARDENT G KTLANTIC 2564 PROVDENTANTEGRITY

VARIOUS ARTISTS
WIW WORSHIP (PURPLE) PG Bl UG 227960 WORD-CURE
CASTING CROWNS
L HEWROLE WIRLD HENRS SEACH STREE TN 125 PROMTENTATEGRTY
VARIOUS ARTISTS

S WOW HITS 2010 WORD-CURR PROVIIENT-NTESATY (657 £ CWE
FLYLEAF
MEMENTO MORI ASM DCTONE 093512 EMI CMG
PASSION

DS PASSION: AWAKENIMD SUSTEPS SMARON 7175601 MG
DEMON HUNTER

|_THE WORLD IS A THOAN S0LID STATE 6367 £

THE CANADIAN TENORS
THE CANADIAN TENORS DECCA 013508
SANCTUS REAL
PIECES OF A REAL HEART SPARROW 6506 EMI CMG
KUTLESS

FRANCESCA BATTISTELLI
WY PAPER HEART FERVENT 227378 WDAD-CURB

NEEDTOBREATH

THE OUTSIDERS ATLANTIC 519702%/ WORD-CURS
POINT OF GRACE

NO CHANGIN US WORD-CURS 887924

TENTH AVENUE NORTH

OVER AND URDERNEATI RELFACH 101 MOSHDENTITEGTY

, GUY PENROD
1| BREATHE DEEP SERVANT GAITHER 8052 EMI CMG
MARY MARY
THE SOUAD W ELOOY NTESRIVCUNGA + 63 PRVTE E-ATEREY

1 SWITCHFOOT
B HELLD SRR LOWERCACE R ENLTTCCRETENTIL 02 B 05 & 8

SIDEWALK PROPHETS
THESE SIMPLE TRUTHS FEAVENT 857500 WORD-GURB
POCKET FULL OF ROCK:
SORE THAN NOISE MYRRH 687335 EX
VARIOUS ARTIST!
MW HEAR THIS): WINTES 21110 SAMPLER K NG SWAS EA U5
. GAITHER VOCAL BAND

REUNITED GATHEA 6034 EMI CMB
GAITHER VOCAL BAND

I BETTER DAY GAITEER 6031 EMI CMG
NEWWORLDSON
NEWWORLDSON INPGP 1502 EMI GMB

GIVE YOURSELF AWAY HHM 5543 EMI CMG
STEVEN CURTIS CHAPMAN
(S5 BEAUTY WILL RISE SPARROW EMI CMG
PHILLIPS, CRAIG & DEAN
FEARLESS INO 4508 PROVIDENT.INTEGRITY
KARI JOBE
|_XARS JOBE INTEGAITY PROVIDERT.INTEGRITY

MICHAEL H
ANEW HALLELUSAH FEUNON 10133 PAINEENTNTEGATY
VARIOUS ARTISTS

SONGS 4 WORSHIP 50 INTEGRITY 24702 TIME LIFE_
NORHON TSERNACLE <O CRCHESTRA AT TEUPLE SOURFE (WLEERG)

HE/ M FUSK I COBPTON MO UNTADY DERICL OLR SISES

THE ROCKET SUMMER
OF MEN AND ANGELS ISLAND 013034 * 10045

' MANDISA
bl £ enou 5 pARROW 5770 EMI CMG.

THE PRIESTS
HARMONY RCA VILTOR 55825 RMG
NMOCENGE & INSTIMCT ESSENTWL 10653 FROVDENTITERATY &

MARK SCHULTZ 1
COME ALIVE WDAD-CURR 887354

THOUSAND FOOT KRUTCH
WELCONE T0 THE NASOUERADE TOO™ & NAL 4783004 (MG
MEREDITH ANDREWS

AS LONG AS IT TAXES WORD-CURS DIGITAL
STELLAR KART

EVERYTHING IS DIFFERENT ROW M0 S04 PROVIENTNTEGAITY.

; 10 INO 4626 PROVIDENT-INTESRITY &
HILLSONG
PR ) o THE TR DM SN S AT ATIGT
BRITT NICOLE
[N THE LOST GET FOUND SPARROW 2358 EMI CMG =
JRREN VARIOUS ARTISTS
MW TS 2068 EB V5 PROVDENT-NTESRITY 85772 WOR0 LIRE
SELAH
YOU DELIVER ME CURS 79138 Y
STARFIELD
THE SAVING ONE SPARAOW 650

THE DEVIL WEARS PRADA

AT RODTS ABIVE A3 BRANCHES RELOW 3567 3050005 &
JASON CRABB

JASON CRABB GAITHER 1123 £M1 CMG

Veteran singer Shirley Caesar claims her
highest bow on Hot Gospel Songs (No. 27)
since the chart launched five years ago. Her
prior best start occurred when “Sweeping
Through the Gty” opened at No. 28 in
February 2008. View the complete chart at
billboard. biz/charts.

Alaska native Lincoin Brewster is joined by

Australian worship leader Darlene Ischech on
the fourth single from Brewster's “Today Is
the Day” album. The song draws Hot Shot
Debut applause at No. 30 on Christian Songs,
with 1.2 million audience impressions at 12 of
the 94 stations monitored for the chart.
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THE MASTER PLAN TILLYMANN 2135
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MARY MARY
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CAY YOUR LAST TEAR TEHILLAH 7209 LIGHT
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ENCORE

SAMES FORTUNE & FIYA SLACKSMOKE WORLOWIDE

GRACE

BEBE & CECE WINANS BSCMALRCO

GOD FAVORED ME

HEZEXIAH WALKER & LEG FEAT MARYIN SAPS & DJ ROBERS VEAITULG
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After a four-year hiatus, India returns to
the Tropical Airplay chart with “Estupida,™
debuting at No. 10. The track is her 20th
top 10 title and best opening since “0 Ella
0Yo” started at No. 9 in the Sept. 23,
1995, issue.
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Los Titanes de Durango reach their

highest peak on a pair of charts as “Soy
Enamorade™ jumps 7-3 on Regional
Mexican Airplay and 13-8 on Hot Latin
Songs (8.3 million listener impressions, up
18%). The act’s new album, “Los Locos del
Durango,” is due March 30.
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HIGH BOW FOR VENEGAS

Mexican singer/songwriter Julieta Venegas notches her highest-
charting album yet on Top Latin Albums as “Otra Cosa” bows at
No. 5 with 3,000 copies sold. While she’s had bigger sales weeks,
Venegas hasn’t placed higher than No. 8 (with “Limon Y Sal” in
2006). On Latin Pop Albums, “Otra Cosa” enters at No. 3, join-
ing “Limon Y Sal,” “MTV Unplugged” and “Si” as her fourth top

five album. —Rauly Ramirez
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NEED YOU NOW
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Lena Meyer-Landrut, Germany's
entrant in the Eurovision Song
Contest, wows the Germany
Singles chart with a record three
out of the top five slols.
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RECORD COMPANIES: Concord Music Group names Paddy
Spinks VP of international sales and marketing. He owned
management and marketing company Global Spins.

Universal Motown Republic Group promotes Wayne
Chernin to senior VP of sales and field marketing. He was VP
of sales and marketing.

Nine North Records names Stan Marczewski director of
promotion for the Northeast and Midwest. He was man-
ager of strategic marketing at Sony Music Nashville.

w
Ny
] CHERNIN MARCZEWSKI

TOURING: Facility management company Global Spec-
trum names Mike Scanlon GM of Chester, Pa.’s PPL Park,
which is scheduled to openin June. He was GM of Chaifetz
Arena on the campus of Saint Louis University in St. Louis.

BRANDING: Music branding agency DMI Music & Media
Solutions names Kevin Chianta senior VP of innovation
and integration. He was senior VP at Marketing Drive
Worldwide.

RETAIL: HMV promotes John Hirst to music manager. He
was chart manager.

MANAGEMENT: Music industry veteran Ken Graydon has
announced the formation of full-service artist management
company Graydon Music in London. He was manager of
the Bee Gees' Robin Gibb.

RELATED FIELDS: VH1 promotes Noah Pollack to VP of
series development and original programming. He was
senior director.
SESAC promotes John Mullins to senior director of writer/
publisher relations. He was director.
—Edited by Mitchell Peters

Alternative
KROX 101.5 (101X) Austin
presented Alpha Rev’s March 18
gig at Dirty Dog Bar. “We enjoyed per-
forming for both industry and fans together
in the same room,” Casey McPherson (left, with
Derek Dunivan) says of SXSW. "And, for the first time,
it was hard to tell them apart.” FHoTO: Asy PRICE/SXSW

S,\SW 2010

While the annual South by Southwest gathering features an impressive interactive
confab and film festival, its name remains synonymous with music. More than 1,900
artists overtook Austin March 17-21 with nearly nonstop concerts, squeezing into every
performance space possible. After the dust settled, those who walked off with the
prized tag of “SXSW buzz band” included the xx, Surfer Blood, Freddie Gibbs, Miike
Snow, Fucked Up, Sleigh Bells, Neon Indian, MNDR, Frightened Rabbit—and Hole,
whose frontwoman Courtney Love proved as watchable as ever.

Reggae rock band One
Pin Short headlined SESAC's SXSW
showcase March 18 at the Velveeta Room.
From left: SESAC senior VP of writer/publisher
relations Trevor Gale with One Pin Short vocalist Shawn
Garnett and drummer Andy Roberts. o+070 iana axs

Courtney
Love and her band Hole

pacl
starting March 19 at Stubb’s Ammtr
Hanging with Love after the Stubb's
concert are Island Def Jam president/CO0
Steve Bartels (laft) and Mercury president
Massey. i=1010: LAUREN SCHNEIDERASLAND DEF JAM

Andrew Wyatt of Swedish electro
pop act Miike Snow helped set the
crowd dancing March 19 at the
Spin@Stubb's day party. SXSW
marked the start of the group's
North American tour that includes
an appearance at Bonnaroo, sHoTo:
ROBERT CASTRO

Neon Indian founder Alan Palomo pounds the
keyboard during his March 18 afternoon gig at
Levi's/Fader Fort. The act's repertoire included
new single "Sleep Paralysist." PHOTG: DORGTHY HONG

WORKS

WHY TAPS ARTISTS TO FIGHT HUNGER

Since joining World Hunger Year—a nonprofit that fights
global hunger and poverty—a little more than a year ago,
Hillary Zuckerberg has assisted the group with pulling
in charity dollars by helping organize events that have
featured such acts as Bruce Springsteen, Chicago, Papa
Roach, Street Sweeper Social Club, Brandi Carlile and
Earth, Wind & Fire.

Most recently, as the director of WHY's Artists Against
Hunger and Poverty Program, Zuckerberg worked with
rock band moe. to organize a Jan. 22 benefit concert at
New York's Roseland Ballroom. In addition to donating
all proceeds from ticket and merchandise sales to WHY
(WHYHunger.org), the band allowed the nonprofit to auc-
tion 75 VIP tickets. The event raised about $17,000, with
a portion of the proceeds going to WHY's grass-roots part-
ners in Haiti.

Prior to her arrival, Zuckerberg says WHY wasn’t as ac-
tive with using artists to spread its message. “There wasn’t
someone here whose sole job focused on it,”

But during her short time with WHY, Zuckerberg has re-
ceived positive feedback from the music industry. “There
were people I met along the way who came up to me and

she says.

said, “Thank you for bringing this awareness to us. We had
no idea this organization existed,” " “That's why
I try really hard to make the program one in which artists
of all levels can work with.” —Mitchell Peters

she says.

Sharon Jones'
unstoppable

vivacity drew L
comparisens to James ASCAP Presents . _ . Guiet on

Brown-and numerous the Set, held March 19 at the Driskill Hotel,

headlines. She whooped ¢ i spotlighted emerging talents like Carolina

it up March 17 at Stubb’s | Chocolate Drops and Rachael Cantu, From left:

Bar-B-Q, backed by soul- v ASCAP director of pop/rock membership Josh Briggs

funk outfit the Dap-Kinas. and Evan Trindl of ASCAP’s pop/rock membership division,

(For more on Jones, see Dom Flemons and Rhiannon Giddens, muiti-instrumentalists for string
page 30.) pHOTO: COURTESY band Carolina Chocolate Drops; ASCAP VP of pop/rock membership Sue
OF TIM MOSENFELOER/GETTY IMAGES Drew; and Drops multi-instrumentalist Justin RobInson. FHuTo: BRIk #HILASOGK

JL\s10E TRACK]

Asit approaches the one-year anniver-
sary of its second album, “Mean Every-
thing to Nothing,” Atlanta rock act Man-
chester Orchestra is hard at work on
album No. 3.

“We’ve been demo-ing songs for this
new record,” bassist Jonathan Corley
says, “and we've got a couple of songs
we're kind of working out during
sound checks, and we’'ve got a few
songs we've been rotating through our
set. | think the new stuff will be a lot
louder and a lot quieter—hopefully
more dynamic than things we've done
in the past.”

Most of the songs, he adds, don’t yet
have titles, which is nothing new for the

quintet. “The songs off our first full-
length [2006’s “I'm Like a Virgin Los-
ing a Child™], something like ‘Now That
You're Home’ was just referred to as
‘Duh Duh Duh Duh Duh’ for the longest
time,” Corley says. “So right now there
aren’t titles, not even on the set list. We
justkind of go into them if it seems like
the correct moment.”

The band is recording at its Atlanta
studio, a three-room facility with a Pro
Tools rig and a full-sized space for live
recording. “I think we just get bored at
home and start recording,” Corley says.
And, he predicts, the group will be back
toit as soon as the band finishes its lat-
est run of dates. “Hopefully we'll begin

MANC?ESTER ORCHESTRA

to record over the summer and be done
later this fall,” Corley says. “We're all ex-
cited to move through the recording
process again.” .
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BILLBOARD.COM BUNGALOW

The Billboard com Bungalow. sponsorad by Sprint. housed a diverse talent
roster including Man Man, Dead Confederate, These Ars Powers and BT, as
well as a March 17 Billboard en Espanol Showcase, headlined by Division
Mintscula. A March 20 finale concert counted Diane Birch, Estelle and Street
Sweeper Social Club among its liNeup, PHETES: MATTHEW CAMPBELL and TIMOTHY CHEW

BELOW LEFT: John Taylor and Kelly Schlageter. communications man-~
agers for Sprint Nextel, pose for the camera at the Billboard.com Bungalow
Sprint-sponsored photo area.

ABOVE LEFT: Hip-hop/R&E artist Estelle p d new I, including
her single "Freak,” to the Bungalow's audience.

ABOVE: Diane Birch's soulful performance featured music from ber album
“Bible Belt."

ABOVE RIGHT: Billboard national sales director for digital and consumer
Derek , Mindshare manager of invention De pel and manager of
axchange Christine Parsons, and Billboard East Coast sales director far digital
Antonio Amato and VP of sales/associate publisher Jeremy Levine hang out
on Sixth Street during SXSW,

BELOW RIGHT: Rap/rock act Street Sweeper Social Club lit up the stage
with its frenzied jams. SSSC's Boots Riley (right, with Tom Morello) summa-
rized the crowd's reaction when chatting with Billboard editorial director Bill
Werde afterward: "We rocked their ass”

ALEX CHILTON MEMORIAL SHOW

The March 17 death of Big Star frontman Alex Chilton, 59, overshadowed the festival—

BILLBOARD/BMI ACOUSTIC BRUNCH

Billboard partnered with BMI to present the annual Acoustic
Brunch March 19 on the fawn of the Four Seasons Hetel in
downtown Austin. Sponsored by Southwest Airlines, the
late-morning mixer provided a relaxing atmosphere for
guests to recharge after a long night of showcases. The
brunch featured performances by Sean McConnell,
HoneyHoney, Billy the Kid, Shane Alexander, Gustavo
Galindo, Marc Sciblilia, Andrew Belle, Cara Salimando, Sam
James and Tommy Reilly. PHOTOS: E8IKA GOLORING

ABOVE LEFT: HoneyHoney members Ben Jaffe and Suzanne
Santo serve up a folk-rock set at the brunch.

ABOVE RIGHT: From Ieft: BMI New York associate director of
writer/publisher relations Brandon Haas and New York
executive director of writer/publisher relations Samantha
Cox, featured performer Billy the Kid, Billboard music

aditor Cortney Harding, marketing manager Kerrl Bergman
and East Coast sales dirsctor for digital Antonio Amato.

BELOW: From left: BMI Atlanta associate director of writer/
publisher relations David Claassen, featured performer Shane
Alexander and his keyboardist Nathan Sexton, EMI Nashville
assistant VP of writer/publisher relations Clay Bradley and
Billboard editorial director Bill Werde.

especially since the band was to play SXSW venue Antone's March 20. The show
quickly turned into an ail-star Chilton tribute. “We played with Alex for 17 years,
became friends via the music and performing together” band member Jon Auer tells
Billboard. “It's the kind of relationship that intrinsically becomes a part of you, never
goes away, even when the physical person isn't around anymore.”

ABOVE: From left: Big Star's Jon Auer, Jody Stephens and Ken Stringfellow were
joined by singer/songwriter/producer Chris Stamey for “I Am the Cosmos” and "Whean
My Baby's Beside Me” pHorc URTESY OF MICHELLE AUER

BELOW: R EM. bassist Mike Mills, flanked by Jody Stephens (left) and Ken
Stringfellow. stepped up to the mic to sing “Jesus Christ” pHo €5V OF EBET

0By ing, cording o Otherwise, without the prior written parmission of the publisher, BILLBOARD MAGAZINE (1SS

tinental S. $298.00. Continental Europe 229 pounds. liboard, Youwer House, Savereign Park. Market Harborough,

arthbrook, 1L 60065-3595, Curmnt and biack copies of Billboard ans avalable

3the VGSgroup.com, 1-717-505-9701, ext. 136, Under Canadian Publication Mall Agresment No, 40051728 retun undsiverable Cansdian addresses to
<all BOO-658-8372 (outside U.S.: 475597531 or e-mail bilboard espeomp.cam. Far any other infarmaticn, call 646-654-4400.
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June 6
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: * June 25
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CHAYANWVE

New album out now!

_‘\
CHAF

US 1st Leg

VIE.
“NO HAY IMPOSABL

TOUR”
) o Lo
: musictickets

\ See Chayanne live
and get your free

musicticlets

download card

with exclusive music,

photos, wallpapers,

and more.

Los Angeles, CA
Los Angeles, CA
San Jose, CA
Indio, CA
Tucson, AZ

San Diego, CA
Miami, FL »
Atlanta, GA
Hidalgo, TX

San Antonio, TX* ©
El Paso, TX 1,
New York, NY

Washington, DG |
Boston, MA TV ':
\.‘ i
Mexico
Spain
Argentina & Chile
US 2nd Leg
1 p ’/
I/
/
/ CARDENAS T
/ , ticketmaster
MUSIC @ el VS 800.745.3000
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