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Songwriters
Vs.Publishers

Prepare For Bruising Battles Over Termination
Rights Under The ’76 Copyright Act

BY BEN SHEFFNER

When copyright lawyers look to the fu-
ture, all eyes are on 2013.

That's the year when works authored
in 1978—the first year the landmark
1976 Copyright Act went into effect—
become subject to “termination,” the
process where creators can take back
copyrights from the corporations to
which they signed them away decades
earlier, unaware how much they would
later be worth,

As has been well-chronicled in Billboard
and elsewhere, the big issue for the music
business is performers’ potential termi-
nation of copyrights in sound recordings
that they created under contracts with their
record labels. Major acts including the Ea-
gles say they're going to start sending ter-
mination notices, and litigation is likely
as bands and their labels battle over just
who is the “author” of a recording—the
band? the producer? the sound engineer?
all of them?—and whether those record-
ings are actually “works for hire,” and thus
exempt from termination.

But the termination issue is affecting
the lower-profile artists and publishing
industry as well, just in different ways.
There's no doubt that, as a general mat-
ter, songwriters and composers can ter-
minate grants of their copyrights made
after Jan. 1, 1978, pursuant to section
203 of the Copyright Act. Under that
provision, copyrights are subject to ter-
mination 35 years “from the date of ex-
ecution of the grant.” But “if the grant
covers the right of publication of the
work, the period begins at the end of 35
years from the date of publication of the
work under the grant or at the end of 40
years from the date of execution of the
grant, whichever term ends earlier.”

That tangled morass of verbiage is al-
ready leading to disagreements between
songwriters and publishers that may one
day erupt into full-blown litigation. I've
heard rumblings about at least two such
scenarios that raise novel and untested
scenarios. And I'm confident there are
many more.

The first concerns songs that are writ-
ten pursuant to exclusive songwriting
agreements, under which songwriters
agree to assign all songs they write dur-
ing a set period of time to their publisher
(in exchange for an advance, recoupable
against royalties). Say a songwriter had
such an agreement that lasted from 1980
to 1985 and wrote a big hit in 1984, He
wishes to get that song back—and then
4 |
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‘I've heard

rumblings about
at least two such
scenarios that
aise novel
and untested
secenarios.
And I'm
confident there
are many more.’

make a more lucrative deal with a new
publisher—as soon as he can. When can
hedoit? In 2015, 35 years after he signed
the term agreement under which he
agreed to assign the song? Orin 2019, 35
years after he actually wrote it? Can the
termination clock really start running on
a song before it was even written?
Another scenario ripe for conflict in-
volves the tricky issue of what happens
when the term of an exclusive songwrit-
ing agreement overlaps both the 1909
Copyright Act and its 1976 successor. Say
an agreement covers a term from 1975
to 1980. Is a song written in 1979 gov-
erned by the provision that allows termi-

nation 35 years later? Only, according to
section 203 of the statute, if the “grant”
was executed after Jan. 1, 1978—which
wouldn't be the case if the relevant “grant”
was signed in 1975, the date of the orig-
inal agreement. Or is such a song gov-
erned by the provision that allows
termination after 56 years? Seems un-
likely, since section 304(c) of the Copy-
right Act says the 56-year termination
provision only applies to copyrights “sub-
sisting” as of Jan. 1, 1978,

How cana copyright “subsist” ifa song
wasn't even written yet? Can it really be
the case that such a song could fall be-
tween the cracks of the statutes, making
them totally exempt from termination—
the nightmare scenario for songwriters?

These questions may sound esoteric
—academic, even—but they're very real
ones for country legend Charlie Daniels,
whose 1979 classic “The Devil Went Down
to Georgia” was written under an agree-
ment whose term began in 1976 and then
lasted past 1979—rendering the “fall be-
tween the cracks” scenario a possibility.

Daniels’ attorney, Casey Del Casino,
confirms that Daniels has already sent
termination notices for “Devil” and other
songs under the “35 years” theory. “I don’t
see how [Congress| would obviate awhole
group of works from a termination pro-
vision," he says, bolstering his argument
by noting that, in addition to the term
deal, Daniels has individual assignments
for particular songs.

These are but two scenarios thatare al-
ready bedeviling songwriters, publishers
and their lawyers. No doubt, there will be
countless more as the big hits of the '80s
enter the termination window. So far, only
one thing is certain: There will be more
than enough legal work to go around,
probably for decades. e

Ben Sheffner is a copyright attorney who
has represented movie studios, TV
networks and record labels, Sheffner
works as an attorney in the NBC
Universal Television Group, which is 20%
owned by Vivendi, the parent of Universal
Music Group. He's the author of the
Copyrights & Campaigns blog (copyrights
andcampaigns.blogspot.com).
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>>>IPHONE
GETS MULTI-
TASKING, NEW
AD PLATFORM
Apple revealed that
the new iPhone 4.0
operating system
will support
multitasking. This
will allow users to
stream music in the
background while
doing other things
with their phone and
likely lead to far
greater usage of the
phone’s streaming
capabilities. In
addition, Apple
introduced an
advertising platform
called iAd that's
built into the new
operating system.

>>>KONAMI
PICKS UP ‘DEF
JAM RAPSTAR’
“Def Jam Rapstar,”
an interactive hip-
hop music game
currently in
development,
added music video-
game powerhouse
Konami as its
exclusive
distribution
partner. Konami is
known for its
“Dance Dance
Revolution” and
“Karaoke
Revolution” series.
More than 40 songs
will be included at
release.

>>>A&M/
OCTONE CEO
TO KEYNOTE
NARM
A&M/Octone Rec-
ords president/CEO
James Diener will
deliver the opening
keynote address
May 16 at NARM's
annual convention,
which will be held
May 15-17 at the
Hilton Chicago. In
his address, Diener
—who founded
Octone Records in
2000 while still
with RCA as a
senior VP of A&R
and marketing—
plans to provide “a
candid exploration
of myths, facts and
eventual reality
regarding 360 deals
and their evolving
usage in the current
music industry
climate,” he said in
a statement.
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BY ED CHRISTMAN

The first quarter of 2010 brought a few surprising
sales results toa

battered music industry.

On the plus side, a robust release schedule
contributed to a sharply slower decline in U.S.
album sales during the first quarter. Sales of hit
albums by chart-toppers like Lady Antebellum,
Sade and the Black Eyed Peas helped avoid the
double-digit drops that had become so common
in recent quarters.

During the three months ended April 4, com-
bined U.S. sales of albums and track-equivalent
albums (or TEA, where 10 tracks equal an album)
totaled 113.2 million units, down 6.1% from 120.6
million during the corresponding period last year,
when sales fell 7% year on year, according to
Nielsen SoundScan.

Album s
7.9% from 89 million a year earlier, marking a sharply

ales minus TEA totaled 82 million, down

ecline than the

slower rate of d .5% drop recorded

in the year-carlier period, according to SoundScan.
And for the first time, the nontraditional retail
sector—which consists mostly of download sales

atiTunes and CD sales at online vendors like Ama-

zon—has emerged as the largest U.S. retail chan-
nel, displacing mass merchants like Walmart
and Target.

On the downside, digital tracks recorded
their first year-on-year quarterly sales
lling 0.9% to 312.4 million
in the first quarter from 315.4 mil-

lion in first-quarter 2009, when track

decline, f

sales climbed 13% year on year.
Ani
numbers: Because the 2009 sales

iportant caveat to these

year included a 53rd week, Sound-
Scan dropped the first sales week
0f 2009 from all year-on-year sales
comparisons with 2010 data to pre-
serve a 13-week COmMpar- g
son t-()r eV l,'r}/ (I'\Xll”L'r Uf
this year.

If SoundScan hadn't
made that adjustment
and opted instead for a
14-week first-quarter
comparison, digital
track sales would still
have registered their

WWW.jou

?I!owing The Si

Album Sales Decline Slows In Q1, But
Digital Tracks Suffer A Worrying Dip

e

first quarterly decline—albeit a slightly more mod-
est fall 0f 0.1% to 349.6 million for the period ended
April 4, from 352.6 million for the period ended
April 5, 2009.

Industry executives ascribe deteriorating track
sales to several factors, including the implementa-

tion of variable pricing at iTunes. While consumers

have demonstrated a willingness to buy hit songs
for $1.29,
been selling as well as they were at 99 cents (Bill-
board, March 20).

Country music enjoyed a remarkable first quar-

catalog tracks priced at that level haven't

ter, with album sales jumping 13.1% to 10.4 million
units from 9.2 million in first-quarter 2009, Mean-
while, R&B/hip-hop, which had been the hardest-
hit genre during the prolonged decline in music

Albums by LADY
i SADE (ir

champs

sales, was one of the more resilient categories in the

first quarter, with album sales declining 3.8% to 16.2
million from 16.8 million a year earlier.

Among other genres, Christian/gospel album
sales also managed to hold up better than the broader
market, slipping 3.5% from a year earlier to 6.1 mil-
lion units, But Latin music sales were again hithard,

plunging 27.2% to 3.4 million, while rock fell 16.9%

to 25.4 mi

n.
Sales of current albums—those that are within
the first 18 months of their release or older albums
that stay in the top half of the Billboard 200 or are
active at radio—showed signs of staging a come-
back, declining only 4.1% to 46.1 million units in
the first quarter from the 48.1 million units scanned

in 2009’s first quarter. That compares to the 16.4%

year-on-year decline the category suffered in first-
quarter 2009.

Among current albums, two titles topped sales of

1 million units during the quarter: Lady Antebel-

lum’s “Need You Now" moved nearly 1.6 million,
and Sade’
By contrast, there weren't any million
in first-quarter 2009, when the top-sel
Taylor Swift's “Fearless” with 865,000.

The top-selling digital songs of the first quar

Soldier of Love” sold almost 1.1 million.

ling albums

ing title was

ter were Train's “Hey Soul Sister,” which racked
up sales of 2 million; the Black Eyed Peas” “Imma
Be" at nearly 2 million; and Ke$ha's “Tik Tok" at
1.9

MT

illion. The best-
’s “Hope for Haiti" with 370,000 units sold.

ing digital album was

Among the largest record labels,
Sony Music Entertainment and fi-
nancially troubled EMI Music
notched market-share gains of
nearly two percentage points
rst quarter {see chart,

in the

page 6). And continued
strong sales of digital albums
and tumbling sales among
retail chains and mass mer-
chants helped lift the nontra-
the
quarter's largest retail cate-

ditional sector to

gory, with album sales of 28.7
million, up 12.4% from a year

bum sales at mass mer-
o to 2
ion from a year earlier. aee
lion from a year earlier

earlier. /
mil-

chants declined 4

Additional reporting by Glenn Peoples.

BY THE NUMBERS
Turn to page 6 for charts examining
recorded-music sales trends in
the first quarter.
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>>>WILCO
PLANS THREE-
DAY FESTIVAL
Rock band Wilco is
getting into the festival
game this summer,
curating its own Solid
Sound Festival in North
‘Adams, Mass., set for the
weekend of Aug. 13-15.
Wilco has teamed with
the Massachusetts
Museum of
Contemporary Art for
the festival, which, in
addition to Wilco, will
feature drummer Glenn
Kotche's side project,
On Fillmore; bassist
John Stirratt's band the
Autumn Defense;
guitarist Nels Cline’s
Nels Cline Singers; and
multi-instrumentalist
Mikael Jorgensen’s
Pronto.

>>>UNIVISION
UPFRONT SET
FOR NEW YORK
After skipping a New
York showcase event
during last year’s
upfront season,
Univision will return this
year. The network will

h its fall
at 3 p.m. May 20 at Jazz
at Lincoln Center.
Meanwhile, Spanish-
language network
Estrella TV says it will
put on its first upfront
presentation this year in
the form a seven-city
roadshow. Telemundo
will stick to private
client meetings,
followed by a gala in
Puerto Rico surrounding
the Billboard Latin
Music Awards later this
month.

>>>0LE BUYS
BLACKTOP
Canadian independent
music publisher ole
acquired the publishing
catalog of Nashville's
Blacktop Music Group.
The catalog contains
approximately 4,000
titles from songwriters
like Marty Dodson,
Jimmy Yeary, Gary Lloyd
and Rhean Boyer.
Blacktop was founded in
2001 by Clint Black,
manager Charles
Sussman and publishing
executive Mike
Sebastian. The deal’s
price wasn't disclosed.

Compiled by Chris M.
Walsh. Reporting by
Michael D. Ayers, Antony
Bruno, Steve McClellan
and Robert Thompson.
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SoundScan.

CD ALBUM SALES VS. DIGITAL ALBUM SALES

CD sales fell 14.6%, but digital album sales grew at a 16% clip. CDs ac-
counted for 72.5% of album sales vs. 78.2% a year earlier, while digital al-
bums accountch]%. up from 21.2%.
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DIGHTAL ALBUM

" ]

Q2 Q3 Q4 a1l Q2 Q3 Q4 Q1 Q2 Q3 Q4 a1l
2007 2007 2007 2008 2008 2008 2008 2009 2009 2009 2009 2010

MARKET SHARE BY DISTRIBUTOR BASED ON ALBUM AND
TEA (TRACK-EQUIVALENT ALBUM) SALES

Universal Music Group was easily the top distributor of album plus TEA.
But the gap was far narrower for albums minus TEA, with Sony Music’s
28.7% share nearly matching UMG’s 29.1% share.

30.87% 11.91%

UNG INDIES

19.19%

ALBUM SALES BY STORE TYPE
Chain sales plunged, due in part to SoundScan’s shift of some chains like
Newbury Comics and Bull Moose to the indie category.

28.7M 28.9M
AN HASS MERCHANTS INDEPENDENT

ALBUM SALES BY GENRE
Latin sales plunged 27.2%, hurt by shrinking floor space for music at mass
merchants and traditional retailers. Rock tumbled 16.9%, more than double
the pace of the 7.9% slide in total album sales.

30.6M

f%%&

Q1BY THE NUMBERS

The decline in U.S. album sales slowed, buoyed by a strong release schedule, as nontraditional
retailers became the top quarterly sales channel for the first time, according to data from Nielsen

TOP 10 ALBUMS OF THE QUARTER

Sales of the quarter’s 10 best-selling albums totaled 7.1 million, a sharp
improvement from first-quarter 2009, when the top 10 titles generated sales
of less than 6 million units.

RANK  ARTIST TIME LABEL YTDSALES
1 Lady Antebellum “NEED YOUNOW" CAPITOL NASHVILLE 1,647,000
2 Sade “SOLDIEROF LOVE" EPK/SONY HUSIC 1,056,000
3 LadyGaga “THEFAME™  STREAMUNE/KDNUIVE/CHERRYTREE/INTERSCOPE/IGA 761,000
4 The Black Eyed Peas "THE EN.D.(ENERGY NEVERDIES)"  INTERSCOPE/IGA 600,000
5 Susan Boyle “IDREAMEDADREAN"  SYCO/OUMBIASONYMUSKL 516,000
6 Justin Bieber “MYWORLD2.0™ mem‘/ﬂmm 5M,000
7 Ke$ha “ANINAL" KEMOSABE/RCA/RMG 546,000
8 Lilwayne “REBRTH"  CASHMONEYUNIVERSALNOTOWN/UMRG 450000
9 Justin Bieber “MYWORID"  SCHOOLBOYRAMOND BRAUN/SLAND/IDMG 445,000
10 Taylor Swift “FEARLESS™ BIGMACHINE 42,000

ALBUMS PLUS TEA SOLD BY DISTRIBUTOR
EMI and Sony managed to eke out gains in U.S. album sales from first-quar-
ter 2009. Blockbuster sales of Lady Antebellum’s “Need You Now” helped
push beleaguered EMI over year-earlier sales, while Sony’s steady quarter
helped it narrow the sales gap with U.S. market leader Universal.

24.9M

™ (12009
SONY

™ 012010
NONTRADITIONAL BREAKDOWN

Digital album sales growth and growing CD sales at vendors like Amazon, QVC
and Starbucks established the sector as the top retail channel for the firsttime.

3.0%
Other Nontraditional 200
Retall Qutiets

3.2%
Other Nonlraditional 2009
Retail Outlets

76.1%
DIGITAL

DIGITAL ALBUM SALES BY GENRE

While rock has long been strong in digital album sales, its 7.2% increase
in the quarter represented the smallest percentage gain among the other
major genres, albeit off the largest base. Country surged 47%, while Chris-
tian/gospel was up 17%.

B.4M
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ThinkLocal, ActGlobal

Third Annual Record Store Day Returns With Heightened Ambitions

When independent retailers first
started talking about launching a
national Record Store Day in 2007,
labels and distributors initially sup-
ported the event through a little-
engine-that-could prism.

Then the 2008 and 2009 events
turned out to be back-to-back home
runs in terms of publicity and sales.
So as the indie retail sector gears up
for this year's Record Store Day
(April 17), it's amid
dramatically higher
expectations for an
event that's become a

Retail
Track

U.S. is back to exporting its culture
in a very positive way.”

For the first time, all four major
labels are among the official Record
Store Day sponsors, along with
NARM, Universal Music Group par-
ent Vivendi, consumer electronics
maker Crosley and vinyl pressing
company Gotta Groove Records.

Record Store Day has also ex-
panded in another key way. In its
inaugural year, labels
supplied just 10 indie-
only exclusives to lure
consumers into U.S.
stores. This year, there

truly international ED CHRISTMAN
initiative. g are nearly 175 exclusive
About 1,400 stores - titles in the States. They

around the world are
expected to participate
in Record Store Day,
including approxi-

nately 800 U.S. stores, as well as
retailers in Canada, the United King-
dom, continental Europe, Japan,
Hong Kong, Australia, New Zealand,
Israel and Brazil.

“Record Store Day is reverberat-
ing around the world. It's a cultural
event now,” says Michael Kurtz, ex-
ecutive director of indie retail coali-
tion Music Monitor Network and a
co-founder of the event. “The in-
spired part of this story is that the

include an Ani DiFranco
live CD of her perform-
ance during last year’s
eventat Portland, Maine,
indie retailer Bull Moose; a limited-
edition 10-inch vinyl single from
Bruce Springsteen featuring
“Wrecking Ball” and two live tracks;
a 7-inch vinyl reproduction of Elvis
Presley’s first Sun Records single,

“That's All Right,” with a B-side of

“Blue Moon of Kentucky”; Jimi Hen-
drix’s “Live at Clark University” on
12-inch colored vinyl; Queens of the
Stone Age’s “Feel Good Hit of the
Summer” EP as a 10-inch picture

disc; and Neko Case's “Middle Cy-
clone” on 12-inch clear vinyl.

Record Store Day co-founder/
Assn. of Independent Media Stores
founder Eric Levin enthused about
the expanded selection of exclusives
in his weekly e-mail. “I'm having a
difficult time figuring out how to buy
all this awesome stuff,” Levin wrote,
adding, “What a wonderful problem
to have.”

This year's event will also feature
hundreds of in-store artist appear-
ances and performances, including
Alice in Chains at Gallery of Sound's
Mundy Street store in Wilkes-Barre,
Pa.; Drive-By Truckers at Harvest
Records in Nashville; Yo La Tengo
at Rhino Records in Claremont, Calif.;
and Frank Black and Exene Cer-
venka at CD World in Eugene, Ore.
Phoenix-area chain Zia Records will
once again operate a Record Store Day
store at Coachella, which will have 63
bands doing in-store signings.

One of the most anticipated events
will be a performance by the Smash-
ing Pumpkins at Space 15 Twenty
in Hollywood in support of nearby
Amoeba Music. The show will only
be open to the first 250 Amoeba cus-
tomers to preorder the band's EP,
“Teargarden by Kaleidyscope Vol. 1:
Songs for a Sailor.”

|
Ampeba Music
fanboy: BILLY
CORGAN

A number of U.S. retailers are pay-
ing to release their own Record Store
Day specials. In St. Louis, Vintage
Vinyl will sell an album compilation
oflocal bands. Cincinnati's Shake It
Records is releasing two 7-inch sin-
gles by local acts. And Slowtrain in
Salt Lake City is using Record Store
Day to mark the launch of its own
label, Slowtrain Records.

In the United Kingdom, Record
Store Day promises to be its biggest
yet. At press time, the number of
participating U.K. stores had
jumped from 78 last year to about
150, while retail exclusives have
more than tripled from 31 to about
110 this year.

The day will be celebrated by rival
parties in Australia, For the third year,
a collection of small independents
will celebrate Record Store Day—53

participants at last count.
Meanwhile, the Aus-
tralian Music Retailers
Assn. will hold the sec-
ond annual Record Store
Day Australia. The trade
group founded its own
eventlastyear after U.S.
organizers refused to
recognize their partici-
pation because its mem-
bers include big chains
like J B Hi-Fi and Sanity.
About 400 stores are ex-
pected to participate in
the Australian rally.
Record Store Day or-
ganizers aren’t taking
their success for granted. At the
upcoming NARM convention in
Chicago, wholesaler Baker & Taylor
is sponsoring a working lunch where
participants will discuss what initia-
tives worked and what needs to be
improved for next year's celebration.
“From where Record Store Day
started to now, it's amazing,” NARM
president Jim Donio says, “This
event continues to grow exponen-
tially. It's also a creative force with all
the unique music product made ex-
plicitly for this event. It has created
a think tank of what people can do to
promote an event.” e

Additional reporting by Lars Brandle
and Richard Smirke.

For 24/7 retall news
.biz

and analysis, see
biilboard.biz/retail.
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The recording industry’s battle for terrestrial
radio performance royalties will take center
stage April 14-15 as the Recording Academy
heads to Washington, D.C., for its Grammys on
the Hill lobbying initiative.

It’s the first time since the fall of 2007 that the
academy has held what had beenan annual event.
After bypassing the 2008 gathering to focus on
visits to the national Republican and Democratic
party conventions, the academy decided to shift
Grammys on the Hill from the fall to the
spring, opting to hold its first spring
event this year.

The spring session of Congress
tends to be an active time for
constituent groups to meet and
lobby legislators, academy VP of
advocacy and government rela-
tions Daryl Friedman says. He adds
that the passage of the mammoth
health-care reform bill in March helps
clear the decks for members of Congress to
focus on other issues.

In the past, Grammys on the Hill had a broader
mission: lobbying on issues surrounding intel-
lectual property. This year, the agenda will
mostly focus on drumming up support for the
Performance Rights Act, which would require
terrestrial radio stations to pay into a fund that

CAPITOLRADIO

Grammys On The Hill Lobbying Push
To Focus On Performance Rights Act

would distribute performance royalties to artists
and record labels and other master-rights own-
ers for the music they broadcast.

The legislation cleared the House and Sen-
ate judiciary committees in the fall. The National
Assn. of Broadcasters has been waging an ag-
gressive lobbying effort to fight the bill.
While NAB and RIAA officials con-

tinue to hold talks on a possible compromise,
Friedman says he believes final passage of the
bill “is so close, and with this visit we will try to
move it over the finish line this year.”

About 250 academy members and execu-
tives, led by president/CEO Neil Portnow, will
fan out April 15 to meet with legislators. Jimmy
Jam, Sheila E. and O.A.R. singer/guitarist Marc

Academy honorees:
GARTH BROOKS and
U.S. Sen. DICK DURBIN
(inset)

Roberge will be among the artists who will
participate. Also joining the effort will be of-
ficials from the RIAA, SoundExchange, the
American Assn. of Independent Music, the
Music Managers Forum, the Nashville Song-
writers Assn., the American Federation of Tele-
vision and Radio Artists and the American
Federation of Musicians.

The trip to Capitol Hill comes at a time when
the recording industry has been enjoying a
heightened profile in Washington, given the re-
cent debates about online intellectual property
protections and congressional hearings about
performance royalties for terrestrial radio, web-
casters and satellite radio companies. The music
business was also a supporter of the Prioritizing
Resources and Organization for Intellectual
Property Act, which enhanced copyright en-
forcement and created a cabinet-level “copy-
right czar” position.

As part of its Grammys on the Hill program,
the academy will hold an April 14 awards cere-
mony where it will honor Garth Brooks; Senate
majority whip Dick Durbin, D-1ll.; and Rep. Dar-
rell Issa, R-Calif., for their support of intellec-
tual property issues and improving the envi-
ronment for music creators. Durbin and Issa
have been key supporters of the Performance
Rights Act. .
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Off The Grid

SBS-Arbitron Face-Off lllustrates

Continued PPM Worries

The Portable People Meter should be
the saving grace of radio audience
measurement, replacing the onerous
and inexact hand-filled diaries that
were the industry standard for years.

Butsince Arbitron began rolling out
the PPM in 2008, the process has trig-
gered concerns among minority broad-
casters, who contend that the PPM
undercounts minorities.

In the latest chapter in the saga, a
New York State Supreme Court judge
in New York County lifted a temporary
order issued in February requiring
Spanish Broadcasting System to en-
code its radio broadcasts for the PPM,
determining that Arbitron failed to
prove that the loss of SBS would cause
it “permanent and irreparable harm.”

As a result, SBS once again pulled
its encoders, which means advertis-
ers will no longer be able to get rat-
ings information for the network’s
radio stations.

“It's about getting a more represen-
tative sample of our listenership,” SBS
chief revenue officer Frank Flores
says, “because in the long run it will
impact the way we do our business
now and for years to come.”

Flores cited the example of a “very
popular” SBS morning show in a
major metropolitan area, which in its

last diary ranking tied for No. 2 in av-
erage quarter-hour share of listeners
25-54. After Arbitron switched to the
PPM in that market, the show's AQH
rank among the same group of listen-
ers plunged to No. 13.

“It's the same morning show, the
same format, the same personalities,”
he says. Nothing changed except the
measurement system.

Arbitron VP of research Beth
Webb says the company has imple-
mented about 80 initiatives during the
past two years to improve audience
sample performance. They include
increasing sample sizes, which will
grow an average of 10% across all
markets by year's end; reporting a
listener's country of origin, which will
appear beginning in the March report;
and expanding the number of cell

‘It will impact the

way we do our
business for year
to come.’

—FRANK FLORES, SPANISH

BROADCASTING SYSTEM

phone-only houscholds it tracks to
15% ofits audience sample by the end
of 2009, a figure it expects to rise to
20% by the end of this year, Webb says.

These changes are crucial in cap-
turing an accurate snapshot of the
Hispanic listener. Country of origin,
for example, often defines listener-
ship for specific for-
mats, like regional
Mexican, which tar-
gets listeners of Mexi-
can and Central
American origin. And
Webb says about 27%
of Hispanics from
Spanish-dominant
households are CPO
users, 15%
among all radio listeners.

versus

But not even these adjustments are
likely to restore the ratings to what they
were before. That's because Hispanics
are the heaviest radio listeners in the
United States, as measured by both
paper diaries and the PPM. And when
alistener tunes in for, say, eight hours
per day, the PPM catches minor

S

changes in listening habits that respon-
dents may have glossed over in the
diary system, As a result, ratings for
their favorite stations typically decline.

While Flores acknowledges that
Arbitron has made improvements to
the PPM system, he says that SBS
still doesn't fully trust the data. He
says average quarter-
hour ratings have
plunged between 30%
and 50% at all of the
network’s stations, even
when the market rank-

ings for some stations
have risen.

For the time being,
Flores says SBS will
continue its talks with
Arbitron and the Media Ratings
Council, which to date has accredited
the PPM in only three markets.

Webb says Arbitron is “very com-
mitted” to seeking accreditation and,
in the last six months in particular, has
been consistently meeting its bench-
marks, with an MRC review expected
in the coming months,

Regardless of what the PPM num-
bers say, “we believe our stations are
very successful,” Flores says. “Why?
Because we have very successful local
business. We sell out concerts in New
York and arenas in Miamiand Los An-
geles. We know our listenership is vi-
able and it's alive and it's there, We
just need to have ratings.” e

b For 24/7 Latin news and analysis,
o see billboard.biz/latin

Field Of Dreams

they start in the evening and
end at dawn. In contrast, Vive
Grupero will start in the af-
ternoon and end at midnight.
“It’s a family-friendly sched-

Vive Grupero Festival Snares Regional Mexican Artists For Free

Outside of charity events,
convincing an established
artist to play a festival gig
for free would seem like a
tall order.

And yet that's exactly what
dozens of regional Mexican
artists have signed up to do
at the Vive Grupero festival,
set for May 15-16 at Mexico

Playing for a song:
LOS TUCANESQE» @ ©
TIJUANA ® 2
200?® ®
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City’'s Foro Sol.

The concert, produced by
promotion giant/venue own-
er OCESA, celebrates the
25th anniversary of Fonovisa
and the 40th anniversary of
Disa, the genre’s two leading
labels. Both are now part of
Universal Music Group.

The two-stage festival’s

|‘ APRIL 17}2010

lineup reads like a who's who
of nortefio, duranguense
and banda sinaloense acts, in-
cluding Los Tigres del Norte,
Banda el Recodo, Conjunto
Primavera, Los Tucanes de Ti-
juana and K-Paz de la Sierra.
There are also up-and-
comers like Los Paizaz de
Guanacevi and Los Primos de

Durango, both booked by
Pepe Serrano, who says the
exposure of such a high-pro-
file event is worth forgoing the
usual fee.

“It’s an opportunity for
our artists to be seen by an
audience that doesn’t nor-
mally get to see them,” Ser-
rano says.

The 50,000-seat Foro Sol
is abaseball stadium that has
hosted concerts by Madonna,
Metallica and the Jonas
Brothers, as well as Vive La-
tino, the rock festival that's
drawn top acts from all over
Latin America since 1998. “It's
a place where regional Mex-
ican artists don’t normally
play,” Fonovisa Mexico GM
Antonio Silva says.

Regional Mexican dances
“have a schedule that’s diffi-
cult for a child or a senior cit-
izen,” Silva says, noting that

EN ESPANOL: All the great Latin mus

ule,” Silva adds.

Without artists’ fees, ticket
prices are arelative bargain.
Including Ticketmaster serv-
ice charges, single- and two-
day non-VIP passes are 311
pesos ($25) and 504 pesos
($47), respectively. Sponsors
include Banamex, Tecate and
Fresca soda.

Silva says more sponsors
are expected to come aboard,
but he doesn’t predict with
any certainty that the event
will be profitable.

“The idea for us in associ-
ating with this project is to
make it something that in
the future could be a show-
case for a lot of new artists,
and to consolidate others,”
Silva says. “Today, the vision
isn’t necessarily economic
profit, but an image profit
and the impact we'll have in
the media.”

—Ayala Ben-Yehuda

coverage
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JENNI RIVERA
ANNOUNCES TOUR
Jenni Rivera’s La Gran Sefiora
tour will take the banda diva
to large theaters and arena-
theater setups; it's the first re-
gional Mexican tour promoted
by AEG Live. The trek hits State
Farm Arena in McAllen, Texas,
May 13, followed by dates in
San Antonio, Houston, Dallas
and El Paso, Texas; Chicago;
and Los Angeles. AEG will an-
nounce a date at the Denver
Coliseum, and plans call for ex-
tending the tour to New York,
Las Vegas, San Diego and
Phoenix. —Ayala Ben-Yehuda

NEW POST FOR EX-
EMI/TELEVISA HEAD
Former EMI/Televisa president
Rodolfo Lopez Negrete, who
left the company last year, has
been appointed adjunct GM of
Mexico's Council for Promo-
tion of Tourism. He was an ex-
ecutive with Hyatt Hotels be-
fore he transitioned to the
music business in 1994 when
he became president of BMG
Mexico, rising to chairman of
BMG U.S. Latin before joining
EM|/Televisa. —Leila Cobo

=|State Farm

257 ANNUAY
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A panel examining the evo-
lution of the urban Latin
movement will close the first
full day of the Billboard Latin
Music Conference, presented
by State Farm in association
with T-Mobile. Confirmed
panelists include reggaeton
stars Tito “El Bambino®” and
Ivy Queen, pop/urban star
A.B. Quintanilla, up-and-
comers Dyland & Lenny and
Chino & Nacho, producer
Echo, White Lion president
Elias de Leon, Universal
Latino/Machete Music VP of
A&R Pedro Guzman and Flow
Music CEO DJ Nelson. The
panel will be moderated by
Latin Mixx owner Kevin “Pills™
Montano. The Billboard Latin
Music Conference and Awards
will take place April 26-29 in
San Juan, Puerto Rico. To
register, go to billboardiatin
conference.com.
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THE OFFICIAL MOBILE ENTERTAINMENT EVENT OF

TheWreleg Associstion®

The Music App Summit
Oct 5, 2010 « San Francisco

Join Billboard and the key players revolutionizing mobile music
apps for today’s leading smartphone platforms to network and
discuss new applications, ideas and technologies that will drive
your business forward.

THE EVENT FEATURES:
+ Keynote Q&As with Music and Technology Power Players
* Educational and Interactive Panel Sessions
» An Exhibit Area Showcasing New, Hot Mobile Music
Content, Services & Technology Start-Ups

» Networking Opportunities

@S THE FIRST-EVER..
Billboard Music App Awards

The only awards reception solely focused on
mobile music applications! Categories include:

Best Artist-Based App

Best Music Service App

Best Music Engagement App
Best Music Creation App
Best Branded App

SUBMISSIONS OPEN NOW!

S,
For Submission/Registration Questions: ) For Unique Sponsorship Opportunities:
Lisa Kastner 646.654.4643 D Matt Carona 646.654.5115
LKastner@Billboard.com MCarona@Billboard.com
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>>>RIGHTS
HOLDERS TO
INITIATE SPANISH
PIRACY CASES

The final version of the
Spanish government's
proposed legislation to
fight illegal downloading
requires that rights holders
initiate legal proceedings
against alleged copyright
violators. An Intellectual
Property Commission will
be established to decide if a
Web site is infringing the
law, but will only act once it
hasbeeninformed of an
alleged infringement. If the
commission finds that the
Web site offers links to
unauthorized content, it will
then inform the Madrid
High Court, whose judges
will have four days to
decide whether to close the
site. The legislation could
be passed and become law
by the end of June.

>>>MADONNA
MOST-PLAYED
ARTIST IN U.K.
Madonna's recordings
have been played in public
in the United Kingdom
more than any other
artist’s during the past
decade, according to
licensing group PPL. The
PPL data covers licensed
play of recorded music
(including radio, TV, pubs,
clubs, restaurants and
shops) from the start of
2000 to the end of 2009.
Madonna was followed in
the rankings by the
Beatles in second place,
Robbie Williams at No. 3,
Queen at No. 4 and Take
Thatat No, 5.

>>>7DIGITAL
POWERS HOME
ENTERTAINMENT
SERVICE

Digital download retailer
7digital has launched an
online music store for
high-end entertainment
systems in partnership
with Imerge, the UK.
manufacturer of home
entertainment servers,
The Imerge XiVA Music
Store has been developed
with London-based
7digital’s application
programming interface.
Cambridge-based Imerge
will integrate the store into
its media server hardware,
enabling users to purchase
and download content
directly to their home
entertainment systems,
without accessing a Web
browser or computer.

Reporting by Howell
Llewellyn and Andre Paine.
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Going With The ‘Flow’

New U.K. Digital Music Service Pairs Social Networking With User Incentives

LONDON-—A new U.K. digital service is betting that
a mix of Twitter-style social networking and user in-
centives will convert free music streams into down-
load sales.

Mflow will launch April 15 after six weeks of invite-
only beta-testing. It expects to carry more than 4
million tracks by the end of April and has licensing
deals in place with Universal Music Group, Sony Music
Entertainment and independent labels and distribu-
tors including Beggars Group and PIAS.

When users join mflow, they follow other users
who recommend or “flow” songs to them. Followers
can listen to one full-track stream of each song for
free, buy the download at prices similar to iTunes and
send the track on to their own followers.

For each track purchased after their recommen-
dation, users earn 20% of the purchase price as a
credit that they can use to buy tracks at mflow.

Although mflow’s user interface is reminiscent of
large, established online services, mflow CFO Tony
Byrne believes it willinitially appeal to hardcore fans
of more niche genres like alternative, dance and metal.

“1 don’t think we’re going to be seeing much Brit-
ney Spears [recommended] on here,” Byrne says.
“It will be for people who really love music and
want to discover really good music.”

Labels earn money through a combination of cash
advances, streaming royalties and download sales,
although neither mflow nor labels would disclose the
specific terms of their licensing deals. No label has
any equity in the business.

My favorite things: BBC
Radio1DJ Zane Lowe’s
mflow recommendations;
mflow CFO TONY BYRNE
(right)

Byrne says mflow's ad-
vertising-free business
model relies on converting
streams to download pur-
chases. He declined to disclose the conversion rate
among mflow’s 10,000 beta testers, but says the
service is “more than breaking even at the gross
margin level.” Sales will be chart-eligible upon the
public launch.

“Any conversion from streamed users to buyers
will be good news,” says Will Cooper, digital man-
ager for PIAS U.K. “The conversion rate for [stream-
ing services] Spotify and We?7 is still pretty minimal.”

Mflow’s user-friendly interface features streaming
as smooth as Spotify and track purchases that down-
load as quickly as on iTunes. While the process of

recommending and being recom-
mended tracks could prove addictive
for users, they may also be frustrated
by mflow’s streaming restrictions and
catalog gaps. The service says it's
holding licensing talks with Warner
Music Group and EMI Music, although neither major
would comment.

Executives at labels who are already on mfiow say
they're impressed.

“It will work because it’s a recommendation system
that doesn’t use technological algorithms,” says
Nathan Hull, senior digital marketing manager for
Universal Music U.K. “The human connection will
make a difference.”

Mflow has signed media partnerships with
music titles including NME and Q, while tastemak-
ing DJs like BBC Radio 1’s Zane Lowe are also
using the service.

The recommendation/reward model has been tried
before, most notably by now-defunct U.S. service
Passalong Networks. Byrne says he isn’t familiar with
Passalong but Cooper claims that similar services in
the past didn’t have “the same level of financial back-
ing and quantity of good music as mflow.”

Byrne says he expects to add subscription and mo-
bile services during 2010, adding that he plansaU.S.
rollout “sooner rather than later.”

Steve Purdham, CEO of ad-supported streaming
service We7, says he doesn’t view mflow as a threat,
observing that “it is targeted at a niche of hardcore
music fans; what we do is aimed at the mass market.”

Byrne doesn’'t disagree that mflow will appeal toa
different audience. “If you want to play a collection of
music you already know, then you probably should go
to Spotify,” he says. “But if you want to discover new
music, then come to us.”

BY LARS BRANDLE

UOTA QUARREL

Aussie Digital Radio Resists Local Music Requirement

BRISBANE, Australia—Aus-
tralia's commercial radio sector
is atodds with labels over its at-
tempts to skirt domestic music
quotas on digital stations.
While broadcasters insist a
quota-free environment is es-
sential to let them experiment
with digital formats, independ-
ent labels in particular claim
that would deny home-grown
talent valuable exposure.
Exempting new digital-only
radio services would “encour-
age diversity,” says Joan Warner,
CEO of trade group Commer-
cial Radio Australia (CRA).
“Absolute horseshit,” says
David Vodicka, managing di-
rector of leading indie Rubber
Records in Melbourne. “Com-
mercial radio is ultimately
about return to investors and
shareholders. When has digi-
tal radio ever done anything
about fostering diversity?”
Digital radio has had an en-
couraging start in Australia
since digital radio platform
DAB+ began rolling out in
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May 2009. CRA reported in
March that a weekly average
of 449,000 Australians were
listening to digital stations,
with 104,000 receivers shipped
since the DAB+ rollout—out-
stripping first-year forecasts
of 50,000 units.

But digital-only stations
have unilaterally ignored the
Australian Communications
and Media Authority’s quota
system, which requires free-
to-air commercial stations to
devote a certain percentage of
music programming to Aus-
tralian repertoire. Quotas vary
by genre, with the stiffest min-
imums imposed on formats
like mainstream rock and con-
temporary hits radio, which
must play atleast 25% domes-
tic music.

The ACMA has exempted
new digital-only TV channels
from quotas until 2013.
Warner says digital-only radio
services should be eligible for
the same official exemption,

Inan open letter to labels in
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the Feb. 6 edition of national
newspaper the Australian,
CRA outlined a proposed
amendment of the Commer-
cial Radio Codes of Practice to
exempt digital-only radio serv-
ices from the quota.

Labels group the Australian
Recording Industry Assn.,
indie labels organization AIR,
the Australian Performing
Right Assn., the Assn. of Artist
Managers and umbrella lobby-

ing group the Music Council of

Australia have all written to
CRA opposing its plan.

“If the CRA were torid them-
selves of local content obliga-
tions at this stage in the
development of digital radio,”
AIR GM Nick O’Byrne says,
“we’d hold grave concerns for
the future broadcast of Aus-
tralian content.”

But Warner maintains that
digital-only stations should be
exempt from quotas to encour-
age them to experiment with
the DAB+ technology. One ex-
ample she cites: network op-

erator Austereo, which setup
short-term “pop up” digital sta-
tions dedicated to U.S. artists
Pink and Lady Gaga during
their recent Australian tours.
“They wouldn't have been
possible if the quotas were en-
forced,” Austereo head of dig-
ital strategy Jeremy Macvean
says. "We need flexibility to
produce formats that will drive
the take-up to digital radio.”
New digital-only stations
have been introduced in Syd-
ney, Melbourne, Brisbane,
Perth and Adelaide. Most are
music-based, including Aus-

tereo’s Radar Radio, devoted to
new/unsigned artists, and
DMG Radio Australia's dance-
formatted NovaNation.

Michael McMartin, manager
of veteran Australian rockers
the Hoodoo Gurus, says elim-
inating quotas from digital
channels would open the flood-
gates for imports.

“Music media in Australia
is subject to the enormous pro-
motional spend of U.S. and
U.K. companies,” he says.
“Australian companies, espe-
cially independents, are just
not able to compete.” e

Try this PINk.
performing in Sydney in
June 2009, was the
focus of a ‘pop up’
digital radiastation set

]
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BY WOLFGANG SPAHR

STEADY ON

Digital Growth Buoys German Music Sales

HAMBURG—German labels group BVMI says
new revenue streams and robust digital sales
are renewing confidence in the market after
years of decline.

BVMI managing director Stefan Michalk
predicts “a turning point for the music market’s
growth in 2011," provided “the boom in down-
loaded music and the development of new
[revenue streams] like live entertainment, mer-
chandising and brand-marketing continues.”

Many industry insiders share Michalk's
optimism. “This year
we already feel the de-
scent’s over—sales are
slowly increasing,” says
Frank Uhle, GM of spe-
cialist rock label SPV in
Hannover. Uhle adds
thatit's “realistic [to ex-
pect] the negative trend
to change in 2011."

The retail value of
recorded-music sales
in Germany totaled
€1.5 billion ($2.1 bil-
lion) in 2009, down
3.3% from €1.6 billion
($2.2 billion) in the
prior year, when sales
fell 4.89%, according to
BVMI. Although CD
revenue in 2009 con-
tracted 4.8% to €1.2 bil-
lion ($1.7 billion), unit
sales actually rose 1.5%
to 147.3 million.

Executives say the
resilience of overall
music sales reflects the
continued consumer
appeal of CDs and a dig-
ital market that's finally
coming of age. “The dig-
ital music market is
driving growth in Germany,” Sony Music Ger-
many CEO Edgar Berger says.

According to BVMI, digital music sales rose
21.7% in 2009 to €118.3 million ($159.3 mil-
lion). Digital albums accounted for 52% of those
sales, compared with 40% for digital tracks,
marking the first time that the former outpaced
the latter. Ringtones accounted for mostof the
remaining sales.

Germany is traditionally a strong rock terri-
tory and, Uhle says, “in our market, the cus-
tomer wants the whole album.”

Market research company GfK in Nurem-
berg predicts the number of German digital
music buyers will triple to 15 million by 2013.
Meanwhile, Jupiter Research reports the per-
centage of Ger: egu-
larly use file-sharing services is only 6%, far
below the 15% European Union average.

Michalk suggests that number reflects

1an Internet users that

BVMI's longstanding policy of prosecuting il-
legal file sharers, estimating that the trade
group has pursued more than 100,000 court
cases since 2004.

® O
‘Provided the
economy doesn’t
slump again,
we're heading in
the right
direction.’

—EDGAR BERGER,
SONY MUSIC GERMANY

As is the case elsewhere in Europe, iTunes
is the largest digital music retailer in Germany.
But Michalk notes that “German consumers
can select from over 40 other legal sources of
music online,” compared with two in 2000.

While retailers say 2009 offered a strong

release schedule, particularly for German pop
fans, classical music’s increasing popularity
(Billboard, Sept. 5, 2009) also helped, with
classical album sales surging 16.7% to 14.7
million units.

Meanwhile, BVMI
says additional label
revenue from such an-
cillary sources as live
entertainment and
merchandise totaled
€122 million ($164.3
million) in 2009, up
11% from €110 million
($154 million) in the
prior year.

“We're no longer
pursuing just straight
recorded-music busi-
ness but are exploring
a large number of
different marketing
avenues,” Universal
Music Germany CEO
Frank Briegmann says.
In 2009, he adds, Uni-
versal was particularly
active with its clothing
brands Rock & Rebel-
lion and Amplified.

Sony Music Ger-
many and Warner have
both recently moved
into live promotion,
often partnering with
local concert promot-
ers. Sony has success-
fully begun promoting
live comedy and Berger reckons that “30% of
our revenues are now coming from outside tra-
ditional recorded music.”

Michalk suggests that Germany is now vying
with the United Kingdom to become the world’s
third-largest recorded-music market behind
the United States and Japan.

British labels group the BPI won't pub-
lish value figures until mid-April, but the
United Kingdom's Entertainment Retailers
Assn. recently valued recorded-music sales
at £1.3 billion ($2 billion) in 2009, down 0.8%
from 2008.

Although the ERA and BPI figures rarely
coincide exactly, that would make Germany's
market—excluding performance rights—mar-
ginally larger in dollar terms than Britain’s for
the first time since 1999,

“Provided the economy doesn’t slump
again,"” Berger says, "we're heading in the
right direction.”

Meanwhile, performing rights revenue to-
taled €150 million {$202 million} last year, un-
changed from 2008.
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Gelebrating 20 0f the most
pouler£Ul and Taiented eXecUtives
il the Latin music BUSiNess!

This summer, Billboard will recognize the executives
who are leading the Latin music industry and driving
it forward with their artistic and business vision.

Do you know somesne who should be on this elite list?

SUbMit
Jour
Nominacions
t0day!

www.Billboard.biz/latinpowerplayers

Deadline:
April 30, 2010

& www.freedowns.net



http://www.journal-plaza.net
http://freedowns.net/

PUClILIS) BY GLENN PEOPLES I

Finders Keepers

Geolocation Services Emerge As A New Tool To Connect With Fans

A frozen dessert chain may have
something to teach the music
business about an emerging so-
cial marketing trend.

Tasti D-Lite, a purveyor of
low-calorie frozen treats, uses
geolocation service provider
Foursquare to alert would-be
customers in the vicinity of its
stores about special offers. In-
stead of getting a physical
coupon, customers using
Foursquare's mobile applica-
tion can get a specially priced
dessert by showing that they
used the geolocation service to
“check in” at the store.

“The numbers are very en-
couraging,” Tasti D-Lite social
technology officer B.]. Emer-
son says. “It's driving traffic
into the location that would not
have been there before.”

Services like Foursquare,
Gowalla, Loopt and Britekite
offer geolocation apps that allow
consumers to use their GPS-en-
abled mobile phones to find
nearby friends, broadcast their
whereabouts to their social net-
works and “check in” to a loca-
tion as large as an airport or as
small as the line outside Stubb's
Bar-B-Q in Austin. Foursquare
and Gowalla made a splash at
this year’s South By Southwest
conference, where they com-
peted for new sign ups.

Foursquare head of business
development Tristan Walker
sees potential applications for
the music business, particularly
at concerts and festivals. “If I'm
inthe crowd, I can find a friend
that just checked in,"” Walker
says, adding that “it becomes a
really good engagement tool
that we want to explore.”

Geolocation services can en-
able bands to alert fans when

they’re about to perform and
where. Brands could use them
to promote festival events
they're sponsoring. And any
party can create geolocation-
based incentive programs to
build fan loyalty.

Concert promoters like the
Bowery Presents and C3 Pre-
sents say they're exploring ways
to integrate geolocation serv-
ices into their marketing initia-
tives. Although such services
are still in their infancy, music
companies need to begin con-
sidering how they fit in their
social network tool kits. Like
Facebook, MySpace and Twit-
ter, geolocation apps provide
an opportunity to create con-
tinuous direct relationships
with consumers.

Businesses that become
trusted Foursquare accounts
can collect information on
people who have checked in
to their establishments. To en-
courage more check-ins, some
businesses offer rewards.
Square One Coffee in Lan-
caster, Pa., gives customers a
free cup of coffee after their
10th check-in. Schubas Tav-
ern in Chicago serves its
Foursquare “mayor”—the per-
son with the most check-ins—
a free second drink whenever
he or she visits.

Then there’s the experience
of Tasti D-Lite. The Franklin,
Tenn,, frozen dessert chain has
been an early adopter of
Foursquare, having used it for
about five months to offer spe-
cial deals to people near its
stores, Emerson says.

The company has also inte-
grated other social networks
into its loyalty program. Cus-
tomers who connect their Twit-

GOOD
VIBRATIONS

Portable speakers for MP3
players have seen plenty of
innovation in recent years.

five hours of playing time.

But Silicon Valley Global puts a novel twist on things with
its Tunebug Vibe. When plugged into the headphone
jack of an MP3 player or any device with a 3.5-millimeter
audio jack, the Vibe turns the surface it's resting on into
a speaker, using the company’s SurfaceSound technol-
ogy to pass sound waves into the surrounding area. The
Vibe, which weighs just 5 ounces, comes with a USB cord
to charge the device and a battery that can provide up to

The Tunebug Vibe is available for $70.

9

—Antony Bruno
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Here | am: The home page for geolocation service company
Foursquare. Tristan Walker, the company's head of business
development, sees potential opportunities for the music
business, particularly at concerts and festivals.

ter and Facebook accounts with
their Foursquare account earn
bonus points with each pur-
chase that they can redeem for
free desserts. When a clerk
swipes a customer's loyalty pro-
gram card ataTasti D-Lite cash
register, it generates a tweet or
Facebook status update alert-
ing the customer's friends
about their purchase.

Bands, promoters and con-
cert venues could benefit in
much the same way. Concert-
goers using a geolocation serv-
ice in conjunction with Twitter
or Facebook would effectively
promote a venue or concert by
announcing theirwhereabouts
to their social network.

Geolocation services could
also provide a valuable source
of data on customer behavior.
Venues could collect informa-
tion on concertattendees even
when they purchase a ticket in
person. Festival promoters
could harvest more precise in-
formation on what section of
anevent's grounds fans are fre-
quenting and which areas
they're avoiding.

Foursquare's recent deals
with Bravo TV and MTV
Networks suggest ways that
recording artists might use ge-
olocation services to connect
with fans. Under the first deal,
Bravo will reward Foursquare
users with badges and prizes
when they visit places recom-
mended by stars of Bravo
shows. Under a deal with MTV

and VH1, stars of their shows
can opt to use Foursquare’s
new Celebrity Mode, which en-
ables them to more selectively
share information about where
they’re checking in.

Of course, geolocation apps
have their share of challenges,
especially for a promoter that
opts for proprictary apps over
off-the-shelf ones. For exam-
ple, the quality of on-site mo-
bile access, the battery-draining
impact of a mobile phone’s
GPS system and the use of in-
compatible handsets can limit
the reach of a geolocation ini-
tiative, C3 Presents digital and
interactive director Michael Fe-
ferman notes. “It's not easy to
do,” he says.

And as Foursquare's
Celebrity Mode implies, pri-
vacy issues exist with services
that let businesses track users,
Foursquare’s Walker thinks
the service's value to users
trumps such concerns. “We try
to encourage people by saying,
“This only helps the venue
learn a little more about you,
which can in turn get you free-
bies along the way,” " he says.

Most concerns about geolo-
cation apps arelikely to fade as
businesses discover their use-
fulness, Tasti D-Lite’s Emerson
says. “All technology that
touches customers will have so-
cial elements,” he says.  ««et

For 24/7 digital news
h and analysis, see
billboard.biz/digital.

ONE IN FOUR HAS
LISTENED TO AN MP3
PLAYER THROUGH A
CAR STEREO

About 24% of the U.S. pop-
ulation over the age of 12 has
listened to an MP3 player
connected to a car stereo,
according to a forthcoming
study from Arbitron and Edi-
son Research. That figure
jumps to 54% among Amer-
icans who own an MP3
player. The study also found
that most people who have
listened to an MP3 player
through a car stereo do so
more than once a week. The
numbersillustrate that “the
car is clearly a crucial bat-
tleground for people’s at-
tention,” Edison Research
president Larry Rosin said
in a statement presenting
the findings.

GRACENOTE
PARTNERS WITH
JAPANESE RIGHTS
CLEARINGHOUSE
Japan’s Copyright Data
Clearinghouse has selected

BITS & BRIEFS

Gracenote as its official mu-
sic identification and con-
tent provider to help it
streamline digital content

¢ es and comp -
tion processes. The agree-
ment includes Gracenote's
MusiclD service and Global
Media Database audio fin-
gerprinting technology.
The CDC is offering these
features under a service
called Fluzo.

UMG LICENSES

MUSIC TO FACEBOOK
GAME PROVIDER
Universal Music Group has
agreed to license its catalog
to the Facebook game prov-
ider Conduit Labs, allowing
the company to add the la-
bels’ catalog to such social
games as “Music Pets,” “Sup-
erDance” and “Loudcrowd.”
Conduit Labs claims more
than 1million users across its
various games. Through the
deal, gamers will be able to
personalize their games by
purchasing music with the
company'’s virtual currency.

APR
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The history of Rhapsody’s corporate ownership provides a sobering account of the check-

ered promise of digital music subscriptions.

Nearly seven years ago, RealNetworks acquired Rhapsody as the core of its digital music
strategy. But hampered by digital rights management restrictions and theirincompatibility
with the market-leading Apple iPod, subscription services struggled to find an audience.

In August 2007, Rhapsody became the centerpiece of a joint venture between RealNet-
works and Viacom’s MTV Networks that merged it with MTV’s defunct Urge subscription
service. Amid iTunes’ continued dominance of digital music sales, Rhapsody’s subscribers
dropped to 675,000 in fourth-quarter 2009, down 13% from 775,000 a year earlier.

This month, Rhapsody was spun off to begin its latest incarnation as an independent com-
pany (Billboard.biz, April 6). That hardly makes it a scrappy underdog—RealNetworks and
Viacom each retain a respective stake of about 47.5% and Universal Music Group has come

aboard as an investor.

But without a majority shareholder, Rhapsody now has flexibility to confront the chal-
lenges posed by a new subscription service from MOG, the pending U.S. launch of Euro-
pean startup Spotify and Apple’s expected rollout of a cloud-based music service.

Taking over the helm is Rhapsody president Jon Irwin. He joined the joint venture last
year as COO/chief of staff and is credited with planning and overseeing the spinoff process.
In an interview with Billboard, Irwin talked about how the company will compete.

Talk about the events that led
to the spinoff decision.

As welooked a couple of years ago
at the service and its availability,
there was a turning point where
the advent of smart phones and the
capability of the data networks
caused a move back toward sub-
scriptions and the ability to deliver
those services. The number of play-
ers looking at the space right now
is indicative of people seeing that
trend. So when we looked at the
ability for Rhapsody to go out and
compete, going back to our roots
as a nimble, music-focused startup
with incredible resources would be
a great way to compete. Working
with RealNetworks and Viacom,
we established a structure that
makes great sense.

What's the upside of being
independent?

As part of a joint venture, you're al-
ways making sure your direction
is aligned with both parents and
that your partners’ interests are
aligned. Being out separately as a
music-only focused business to
make our own decisions opens up
a number of new possibilities in
terms of not only product direc-

tion, but the types of partnerships
we can strike and opportunities we
can pursue.

For example?

Such as if we wanted to take on ad-
ditional investments in the com-
pany. As part of the joint venture,
itwould have had to come through
one of the parent companies. Now
with them not having majority
stakes, there's equity in the com-
pany available for other people to
take a stake in the future success
of Rhapsody.

What changes can Rhapsody
subscribers expect to see
right away?

Partofitis the introduction of the
new mobile tier, the $10 product.
Our customer base wanted it to be
more affordable and for us to con-
tinue to expand it to other plat-
forms. Our Android app was
released, and we'll be moving on
to BlackBerry later in the year.
Within those platforms, you'll find
a continued and accelerated pace
of improving those products, in-
tegrating social networking fea-
tures, more push technologies to
help drive music discovery.

Ir

The new hedd of subscription
music’s stapndard-bearer talks
about facing off with MOG,

Spotify-and Apple.

How will you turn Rhapsody
from a niche service for music
enthusiasts into something
more mainstream?

Some of it is timing. A couple of
years ago you couldn’t get subscrip-
tion services onto the iPod. You look
atthe evolution of the data networks
and new devices like the iPhone,
the Droid and the Nexus One—
these are devices customers already
have. What we're doing is enabling
music subscription on devices they
already love. And we're just giving
them another activity to experience
on those devices.

Those same devices and services
are available to your competi-
tors, such as Napster, MOG and
soon Spotify. How are you set-
ting Rhapsody apart from them?
Firstis taking a look at the resources
we entered this game with. The
spinoff set us up with a team of in-
dividuals that have the most expe-
rience in this space. We have $18
million in funding they provided.
We have $33 million worth of ad-
vertising on MTV from Viacom.
We've already got established part-
nerships with companies like Ver-
izon, Sony, TiVo and Sonos. We

currently have a business that gen-
erates over $130 million in revenue,
and with a leaner cost structure,
we're targeting being profitable by
the fourth quarter this year. Sowe're
very well-positioned to compete.
Spotify has been trying to enter what
is the largest music market in the
world. MOG announced a mobile
app but I don't believe it's on the
market yet. These companies are
really starting from scratch,

The second part that's important
to emphasize is our partnerships
with the labels. We have the ability
to really promote the artist through
sponsored content we'll bring on.
As part of our service, we've pro-
moted and included over 40 differ-
ent artists in our advertising and
promotion over the last three years.
So it’s a symbiotic relationship.

You must be keeping a close eye
on Apple’s expected cloud-
based service.

There's two ways cloud-based
music services come to market.
One is the way maybe Apple decides
to go, where you purchase your
music, put it in the cloud and ac-
cess it from anywhere. Orit’s what
Rhapsody is at its core, which is a

cloud-based music service that you
access via subscription.

As we look at the market with
Apple coming in and moving toward
acloud-based service, it in some way
validates our model. Apple is a for-
midable company. They produce
great products and services. I'd
imagine they’ll put a substantial
marketing effort at it. Fortunately,
we'rein a great position to compete
in that game. That may not be true
with some of our startup competi-
tors, like MOG or Spotify.

How did you convince the labels
to renegotiate your licensing
fees to get to a $10-per-month
subscription rate?

The genesis of it was watching the
adoption of our iPhone app. A
million-and-a-half or more cus-
tomers downloaded that app and
used it. The customers were ask-
ing for greater affordability. It was
a matter of going back to the la-
bels and telling them we believe
we can drive a strong business. A
more affordable and more por-
table product will in the end gen-
erate a more stable and ongoing
revenue stream for the labels.

What's the future of your part-
nership with Verizon Wireless?
We've developed avery solid techni-
cal integration to provide integrated
billing. When you look down the
road at our ability to deliver a music
subscription service over the smart
phones that are out there . . . to be
able to have a one-touch subscrip-
tion option is extremely powerful.

Do you plan to stay on as presi-
dent long term?

Absolutely. My entire career has
been focused on building subscrip-
tion businesses. I spent eight years
building the EarthLink network cus-
tomer base from less than 100,000
to more than 5 million. It's what [
like to do.

Aswelook atthe market with Apple coming in and moving
toward a cloud-based service, itin some way validates our
model. We're in a great position to compete in that game.
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MUSIC MORE
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In honor of Earth Day
(April 22), Billboard,
in conjunction with
PlanetGreen.com,
asked musicians,
executives, experts
and its readers to send
along useful tips on
how the music industry
can help protect the
environment. Happy
planet saving!

ILLUSTRATION
BY JESSE LEFKOWITZ
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1.D0 YOUR HOMEWORK

Rich Goodstone, co-founder, Superfly
Presents; co-producer, Bonnaroo

We believe in making the right decisions re-
garding greening, which can only be done by
understanding how to mitigate your economic impact and
what options are out there. We developed a sustainability
purchasing policy and product database for staff, vendors
and suppliers, including the purchasing of food from local
and organic sources wherever possible. We also ask our spon-
sors, performers and fans to make the most sustainable
choices they can while on site, emphasizing reduce, reuse
and recycle. Bonnaroo recognizes that the market for sus-
tainable products and energy is constantly evolving and that
our choices as a festival have to keep up with those changes
by constantly monitoring.

2.CARPOOL TO SHOWS

Meegan Jones, author of “S inabl
Event Management: A Practical Guide”
The transport of people going to gigs is by far
the biggest impact of the music industry, so
if everyone came by mass transit or filled up every seat in
their car when going to a gig or festival, it would make an
enormous difference.

3. CONSULT WITH THE NRDC
John Esposito, president/CEO,
Warner Music Nashville
) Natural Resources Defense Council experts
provided us with enormous guidance and as-
sistance to conduct an assessment of our paper-consumption
practices. When that review found that many of our legacy
practices were wasteful, the NRDC developed a cost-neutral
program using recycled-content paper that could save mil-
lions of tons of paper every year. After some further investi-
gation, we quickly learned that we could consolidate our
suppliers to, primarily, one FSC (Forest Stewardship Coun-
cil) company that resulted in a savings of nearly $1 million
in the first year alone.

The NRDC recently arranged an event at the home of one
of our artists, Emmylou Harris, to raise awareness about the
devastating practice of mountaintop-removal coal mining.
MTR mining means the blowing up of mountaintops—typ-
ically using the equivalent each week of the force of the atomic
bomb used in Hiroshima—to garner the coal exposed once
the mountain is destroyed forever. This practice is destroy-
ing the Appalachian Mountain range at a frighteningly rapid
pace. More than 500 mountains in West Virginia alone have
been destroyed in the name of “mining” coal, instead of em-
ploying the more environmentally friendly method of drilling
coal shafts that has been a mainstay for more than a century.

The event was attended by artists, managers, conservation-
ists and members of Congress and has helped the NRDC kick
offavital grass-roots lobbying and fund-raising effort. In fact,
on May 19, Emmylou and Dave Matthews are leading a ben-
efit concert at the Ryman Auditorium in Nashville to help
raise awareness and support efforts to stop MTR mining, with
tickets to the event selling out in the first day.

4. SET SHORT-TERM GOALS

Lee Smith, chairman, Live Nation

San Francisco

Taking the first step can be daunting—it’s easy
to think you can't do anything until you have all
of the answers, that your company will be criticized for any-
thing less than full compliance. In actuality, anything an organ-
ization does, even in increments, is better than from where they
started—so get started. Qur first step was to audit ourselves,
see what we were consuming and how much waste [we gener-
ated]. Then we formulated a plan to get from X to Y to Z, then
set up consistent monitoring. Once you start you will find that
a good number of your employees will be excited and engaged.
Create a team, and you are on your way to creating an internal

5.GET INVOLVED IN THE
COMMUNITIES WHERE YOU TOUR
Jack Johnson, artist
During our last tour, there were five to 10 [non-
profit] groups [with booths] at each show, and
we would donate some of the money from that night to those
groups. We also would do matching grants so they could raise
more through their membership. It was neat because a lot of
the groups would tell us before the show that all their mem-
bers were 35 and older, and after the show they had gained some
20-somethings who brought a lot of new life to their groups.
For a long time you got people who would play devil's ad-
vocate and says, “Well, if you were trying to something green,
they why would you just not tour? That would probably be the
lowest impact.” And that's true—but everybody needs music.
The show’s worth doing even if it's just for the music. It lifts
spirits in the town. It always felt like it was worth doing. And
it feels really nice to know that when we leave town, there will
be these groups that have a bigger membership and are able to
do more with the funds we raise.

6. STOP USING PLASTIC

WATER BOTTLES

Dave Haywood, multi-

4.9 ‘ Iinstrumentalist, Lady Antebellum

We’ve spent the last year-and-a-half
trying to reduce water-bottle waste on the road by using
Brita's refillable Nalgene water bottles. As our tour
grows, it’s a really easy way to reduce our trash.

7. USE RECYCLED MATERIALS

FOR PAPER MERCH

Craig Minowa, singer/songwriter,

Cloud Cult

You could fill a landfill with the amount of
music-based merchandise produced globally each day. Most
of the fans are going to buy an album of an artist they love
whether it's made ecologically or not, so it's up to the artists
and labels to ensure their products are made in environ-
mentally friendly ways.

It's now almost as affordable to use 100% post-consumer
recycled content in the CD packaging and posters. Vegetable-
based inks are as ubiquitous as their toxic counterparts.
PVC-free shrink-wrap is available from any CD manufac-
turer upon request, and organic cotton is not only widely
available, it's darn-right trendy. So many people in the music
industry are drunk on ego, they’ve failed to recognize the
power they have to lead by positive example. We're musi-
cians, we're artists, and we're dreamers by trade, so we have
no excuse but to use those skills to envision a greener world
and to bring that to reality.

8. PARTNER WITH OTHER

GREEN ARTISTS

Adam Gardner, guitarist/vocalist,

Guster; co-director, Reverb

In the past five years, there’s been great
momentum generated by artists going green on tour—from
big efforts like coordinating biodiesel fuelings in tour buses
and hosting local environmental groups in a fan eco-village,
to simple but important things like using reusable water
bottles and offering eco-friendly merchandise. The next step
is to bring these like-minded artists together with others in
the music community to turn the tide with how the music
industry does business.

My nonprofit, Reverb, recently launched a new project—
Green Music Group—with the aim of doing exactly that. GMG
is a large-scale, high-profile environmental coalition of mu-
sicians, industry leaders and music fans coming together to
bring about widespread environmental change within the
music industry and around the globe.

In addition to establishing greening standards for various
sectors of the music industry, we will activate millions of
music fans and build an online community. From April to
August, we're hosting the first GMG Challenge, a series of
calls-to-action featuring a video message from each founding
artist, a nonprofit partner and cool prize incentives from VIP
tickets to a Honda Insight hybrid car.

9. GIVE FINANCIAL INCENTIVES
Travis Alexander, director of artist relations,
Sun Dawg Records, reader-submitted

Our artist, the Wiley One, wrote a song call

o Green” and

we partnered with a com called Zero Hero Events and cre-

ated a scholarship fund for

recycle and compost. We

Green” to the scholarship fund

10. USE BIODIESEL

Willie Nelson, artist

More and more of us are using alternative fuels
in our traveling vehicles. We use biodiesel and
I think a lot of the other guys are doing it, just
out of necessity. A lot of us are going to be doing more things
that will get us away from our dependence on foreign energy.

11. REALIZE THE FINANCIAL
BENEFITS OF GOING GREEN

hanie Kat: y inability

forv including the

Allstate Arena outside Chicago
Dispel the myth that recycling is too costly. Crunch the num-
bers, and your accountant will advocate your green initiative.
Venues can enjoy reduced disposal fees and electric efficiency
incentives as they gain valuable “green cred” with artists and
fans. Hold your industry partners accountable. Ask questions—
don’tassume your plastics are being recycled because it said so
on the rider, or was thrown in a green bin.

12. ASK FOR HELP

John Legend, artist

As an artist who spends a lot of time on the
road, I decided that I needed to green my
tours. Last year, my team and | worked with
the folks at Reverb. We cut down on waste and recycled every-
thing we could. Backstage, my band and crew used biodegrad-
able and compostable catering products and reusable water
bottles. On the road, we used green cleaners for our buses.
Our fans and eco-volunteers carpooled to concerts and pro-
moted environmentally friendly volunteer activities. Over-
all, we measured and neutralized the carbon footprint of
the tour by supporting renewable energy projects that re-
sulted in more than 1.4 million pounds of carbon dioxide
reduced or removed from the air. I'm proud of what we do
and we're going to continue to do our part.

culture that will probably sustain itself.
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13. DEVELOP DIGITAL SHEET MUSIC

Pat Noonan, reader-submitted

Create amusic stand that is designed with scre
sheet music, It would have an SD card rea

MIDI fi yuld be trans

s to display dig

C ter onto
- sheet music would be dis-
t to mentio nstantly transposed to

14. SPREAD A MESSAGE WITHOUT
BEING TOO GRANOLA

Eric Ritz, executive director/founder,
Global Inheritance

Present ideas that don't fit the stereotypes asso-
ciated with the mainstream environmental movement. [On new
album “Plastic Beach”] Gorillaz introduced a place that sounds
mystical but actually exists due to the excessive and wasteful
habits of society. With quick jabs that bring to light the prob-
lem and solutions, Gorillaz don’t overdo the environmental
message, which allows the album to cast a wider net over a
larger audience. They scored major points in my book for of-
fering a unique spin on an issue without sounding preachy or
super-crunchy.

15. USE YOUR FAME

Kevin Wall, founder, Live Earth

Live Earth had the privilege of working with
some of the best-known artists in the world on
the concerts in 2007 and this year on our global
water project. Through the commitment of artists, we are
able to connect with a wider audience and mobilize the global
community to take action on the most serious environmen-
tal issues of our day.

¢ 17.CREATE A BATTLE PLAN FOR
SUSTAINABLE TOURING

Erin Potts, executive director, Air Traffic Control;
co-founder, Tibetan Freedom Concert

It’s important to remember that there is no
right or wrong way to do this. We are all learning how to in-
corporate sustainability into our work. To that end, ATC has
compiled valuable “lessons learned” from a variety of artists,
industry-leading experts and organizations that have been
implementing sustainability into concerts, festivals and tours.
Here is a quick and prioritized list of the best ways to make
tours more environmentally and socially sustainable:

B Bookand play venues that are easily accessible by public trans-
portation, and encourage fans to utilize that public transporta-
tion by posting information about it to artists’ Web sites and social
networking platforms. Offering incentives to fans to use public
transit (for example, hold a lottery for public transporters to win
free downloads or backstage passes) will help to lessen the car-
bon output of each show.

B Book tours in the most efficient way possible by routing
them within a few hours of each other and taking the short-
est routes possible to avoid unnecessary mileage and elimi-
nate backtracking.

B Encourage fans to carpool with friends or use such serv-
ices as PickupPal.com that help fans find rides to shows with
other fans.

B Keep flying to a minimum. When artists have to fly, do it
during the day whenever possible, as studies have shown that
night flights release more emissions. Also, try to fly airlines
with environmentally sustainable policies and practices and
with newer fleets.

B Consolidate the number of trucks and buses on tour as
much as possible. Bandago is a van rental company that caters
specifically to the music community and they are continually
looking for ways to incorporate new technologies and greener
policies into the services they provide.

MPOOOQO.OO@@O..OOQO
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B Incorporate environmental requests for venues directly into
a rider. This could include recycling backstage and in parking
lots, allowing concertgoers to bring their own bottles and asking
caterers to use washable plates.

B Request bike racks at venues.

B Stay at hotels that promote sustainable practices. Green
Hotels.com maintains a list of hotels that pledge to conserve
resources and increase energy efficiency.

18. ADOPT DIGITAL SYSTEMS

FOR PROMOTIONS

Ged Doherty, chairman/CEO, Sony Music
Entertainment U.K.

Physical stock is expensive, difficult to store and
environmentally unfriendly. The digital e-card system that we
have developed and tested in-house will provide all our part-
ners across radio, TV, press and retail with the same sound qual-
ity you are used to, as well as artist images, pack shots, press
clippings and other content to give you a complete picture of
each release.

19. JOIN THE ‘RESPONSIBLE
ECONOMY’

Terry McBride, CEO, Nettwerk Music Group;
co-founder, Lilith Fair

Corporate paradigms are shifting due to the grow-
ing conscious consumer. Because of this important movement,
we are able to build what I refer to as a responsible economy. A
responsible economy is built on an infrastructure from the be-
ginning where equal emphasis is on society, environment and
profits. This allows us to be philanthropic while supporting for-
profit social and environmental enterprises.

20. TEAM WITH MEDIA OUTLETS TO
SPREAD THE GREEN MESSAGE

Dani Macaco, singer, Macaco

Everything began when we asked National Geo-
graphic Espafa for some archive images to illus-
trate a videoclip for our song “Mama Tierra.” Not only did the TV
station give us the images, but it incorporated the song into its
soundtrack during Earth Week 2008. The success of the initiative
encouraged us, one year later, to elevate the exchange: I would
write a song, they would produce the resulting video. That's how
we conceived “Moving,” the first single from my last album,
“Puerto Presente.” It was an unprecedented experience that has
led National Geographic to consider the launch of a new platform,
NatGeo Music.

21. ENCOURAGE FANS

TO ABDOPT GREEN LIVING

Chris Baumgartner, Effect Partners

It's not enough to reduce the carbon footprint of
music formats—Ilike [those made] by made-for-
TV concerts and Web streaming. We have to encourage and ex-
emplify change in the way fans live.

The rule we've learned in working with business leaders in
food, fashion and technology is that honesty is everything. You
may not be the greenest (yet), but if you're honest with fans and
ask for their help in making improvements, change happens and
the relationship cements.

An example is GreenNotes, a Clif Bar program developed by
Effect Partners. GreenNotes built a community of 22 artists and
their fans around a shared interest in protecting the places we
play. GreenNotes gave environmentally conscious artists grants
to fund the greening of their tours. Nonprofit partners—such as
Sierra Club, Surfrider, Leave No Trace, the Yosemite Climbing
Assn. and the National Environmental Education Foundation—
received funding and additional volunteers. The volunteers re-
ceived unique incentives and concerts from their favorite bands,
as well as connections to other artists with similar ideals.

‘ 22. CAPTURE THE ENERGY FROM
THE DANCEFLOOR—LITERALLY
Marc Brownstein, bassist, Disco Biscuits
| started the organization Headcount with
one of my buddies. We took up issues that

the kids in our scene told us that they wanted Headcount

to concentrate on and it became very clear very quickly
that energy sustainabllity, renewable energy sources and

climate change was what mattered the mosttous as a

group. So that’s where we came up with the idea for the

Bisco Power Mission.

There is an incredible amount of energy being created at
concerts. It would be great if we could somehow tap the
energy of the kids. | mean—these kids are burning 3,000~
4,000 calories a night dancing. There are danceflioors out
there that can convert the jJumping up and down of kids into
energy, and we've been talking about creating a mobile
dancefloor that we can take with us that would actually
power the stage so we can use the energy that the kids are
throwing back at us to throw the energy back at them.

2
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23. MAKE GREEN INSTRUMENTS

Billy Phillips, reader-submitted
Instrument manuiacturer, O -_i‘l'l rinstru
ts

cycled produc

24. EMBRACE THE
HIGHER COSTS OF
GREEN TOURING

Melissa Etheridge, artist
Touring green is of the utmost
importance to us. [ know I leave a big footprint
wherever | go—bringing a whole tour into a
city is a big undertaking. So when we tour not
only are all of our buses and trucks filled with
biodiesel—and sometimes we have to go out
of our way to get the fuel, though it’s getting
better now—we try to also recycle and really
cut down on our plastic use and our trash. My
tour manager [Steven Girmont| puts a lot of
thought into it. It does cost us more to tour
green in the end, but it would cost me even
more not being able to go to sleep at night. It
makes me feel better knowing we're doing
everything we can.

25.RESTOCK THE
RAINFORESTS

Michael Bisping, co-owner/
managing director, A.S.S.
Concert & Promotion

We started a climate-neutral concerts and tours
project in 2007. Since that time, we have sold
more than 1 million climate-neutral tickets.
All carbon dioxide emissions produced at the
concerts are neutralized by restocking rain-
forests in Panama that absorb that amount of
carbon dioxide in the atmosphere. The addi-
tional costs for the consumer are between €0.20
and €0.50[27-67 cents] per ticket, so audiences
do not complain or comment on higher prices.
We cannot just sit down and shrug our shoul-
ders. [ wish the big promoters with the big ven-
ues would join in.

26. INNOVATE WITH

PACKAGING MATERIALS

Julia Richardson, singer; Music Read,
drummer; Fifth Nation, reader-submitted

Fifth

tion 1r

27. TEAM WITH

WASTE MANAGEMENT
AT VENUES

Kevin Lyman, founder, Vans
Warped and Country
Throwdown tours

A few years ago it was hip to be green. Now that
times have been a bit tougher it has really taken
the dedicated artist to continue this movement.
I was happy to see Waste Management become
a sponsor of Live Nation venues this year, and |
look forward to seeing what they will do. I have
heard that part of the deal was to help the ven-
ues become more green,
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29. MEASURE YOUR
GREEN EFFORTS FOR
ACCOUNTABILITY

Tony Wadsworth, chairman,
BPI; chairman, Julie’s Bicycle
One of my favorite management mantras is
“What gets measured gets done.” Never has it
been truer than in the area of climate change.
The one action for everyone—individual, small
company, band and corporation alike—has to be
measurement, Measure your carbon [usage| and
reduce it—simple and serious.

30. BYOB: BRING YOUR
OWNBOTTLE

Kristina Greene, reader-submitted

T
Emily Eavis, organizer,
Glastonbury Festival

CD packaging is one of the
musicindustry's largest sources of direct green-
house gas emissions, accounting for a third of
recording and publishing—and at least 10% of
the total emissions—from the U.K. music mar-
ket. Reducing the impact of CD packaging would
mean that the recording industry could reduce
its packaging emissions by up to 95% by switch-
ing from the plastic jewel case to the card wallet.,

32. USE CORPORATE
PARTNERS WITHA
GREEN STRATEGY
Judith Snyder, director of
marketing communications,
Coca-Cola
The plastic, glass and aluminum in bottles and
cans can all be used again and again. Today Sprite
and Coke cans already contain more than 40%
recycled material and we're aiming for 25% in
our PET plastic bottles by 2015. Drake [who's
featured in Sprite ads] can be sure he is making
a good environmental choice by having our prod-
ucts on his backstage rider.
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33. SHOW PEARL
JAM SOME LOVE
; Collin Dunn, editor,
k l PlanetGreen.com

There are more ways than ever to
go green when it comes to music. But with the
amazing variety of things to do, it can be hard to
figure out which ones have the most impact. With
the big picture in mind, perhaps the most mean-
ingful thing you can do is support musicians and
bands that are really making a measurable green
difference in the industry and in their lives. Bands
like Pearl Jam, which offset its entire tour last year,
and artists like Jack Johnson, who's become very
active in water issues, are working hard for a
greener world. Tell them that sort of stuff matters
to us as fans—it'll encourage them to keep going
green and will show others in the industry how
important it is to you. To learn more about who
you should support for a greener music industry,
go to planetgreen.com finstrumental, our guide
to socially responsible music news and more.

34.EXPLORE OPTIONS
AT EVERY VENUE

YOU USE

Howard Cusack, tour producer,
Pretty Polly Productions
Keeping it green and clean on tour is not a mat-
ter of going the extra mile anymore: [t's more
about taking the extra minute to understand
that our final footprint we leave at each stop is
both a first and last impression. Looking at each
venue as a kind of mini-environment can local-

ize and preserve a tradition for other tours to
build upon.

35. USE
ENVIRONMENTALLY
SUSTAINABLE FABRICS
FOR MERCH

Pharrell Williams,
artist/producer

I invested in a company called Bionic Yarn,
which makes environmentally sustainable fab-
ric from bottles [and works with] universities
for caps and gowns, athletes for uniforms,
cities for their sanitation workers, hospitals
for their scrubs and artists for their canvases,
[as well as products like] concert T-shirts, lug-
gage, couches. We can change the world one
bottle at a time.

36. MAKE SURE YOUR
ENTIRE TEAM IS
ONBOARD THE GREEN
BANDWAGON

. Dave Matthews, artist
I remember when we were switching the buses
and the trucks to biodiesel. The truck drivers—
they love their machines. It's their home.
They've done things one way their whole lives,
and then we came along and said, “No, we are
going to change how you do things. Now you
have to go out of your way to find a place that
sells biodiesel. Now you're going to be required
to clean your filter more often because the
biodiesel is going to create more muck for a
while. Your maintenance habits are going to
have to change.” They said, “We're not going
to do that.” Then we said, “Look, you do it—
or you don't and you go away.” We didn’t
strong-arm anyone, but everyone wants to be
on the road. The truth is that, from the truck
drivers that I've spoken to, since that transi-
tion period has passed, alot of them have been
like, “Wow, my rig has been driving better than
itever has.”

CONCESSION ITEMS

Jeremy Stein, founder/
producer, Rothbury Festi-
val/Madison House Pr
One of the largest and most visible contributors
to event waste streams is found in such conces-
sions-related items as silverware, plates and cups.
Technology and price points have now merged to
where it should be considered mandatory to use
compostable products for all serving-related items.

7 38.ADOPTGIGS
i+ AROUND THE WORLD
" AND GREEN THEM

Rob Hallett, president of in-

ternational touring, AEG Live
1 was disappointed when they did Live Earth be-
cause while it created awareness, it also created a
large carbon footprint that wouldn't have existed
without the show. So, I've been working with U.K.
music environmental consultancy Julie’s Bicycle
onanidea: to adopt every concert that we can find
happening around the world on a certain day.

I'd basically be a propaganda campaign about
sustainability. We're working on identifying a
daywhen there's alot of major shows and there's
some global-warming significance, so we canin-
crease awareness and make people think about
how they traveled to that gig, make the artists
think about what lighting systems they’'re
using—are they carbon-efficient? Not just the
major names; I'm talking about the guy in the
pub with his acoustic, or the new band playing
the 250-capacity gig, right up to stadiums.

It'd be best to do this in the summer, using my
promoter friends around the world. I'm hoping
to find a sponsor for it who'll do a significant above-
the-line marketing campaign; I've been talking
to a couple of people. We'd have ads in major news-
papers globally, literature at all the concerts, and
we'd e-mail all the ticket holders in the lead-up to
the concerts, saying, “Hey, this is International
Green Day. Think twice about how you're going
tothe gigs.”

39.GO SOLAR

Aaron Lazansky-Olivas, reader-submitted
Electronic artists, producers and DJs can purchase

a “solar laptop charger bag” and promote itat gigs.

40. HIT THE SWITCH

Fabolous, artist

I'm touring with Trey Songz as
partofthe Be Seen Being Green
college music tour. As [ continue
to learn about living a greener life, | am going
to keep in mind things like minimizing electric-
ity and saving energy when I'm in the studio. I'll
be more mindful about unplugging everything
after a recording session. It may seem like a small
thing, but everything counts, and hopefully oth-
ers will follow in my footsteps.

41. USE COMMON SENSE

Tommy Lee, drummer, Mot~
ley Crile; vocalist/guitarist,

Methods of Mayhem
Take care of the Earth and she
will take care of you. oves

Reporting by Lars Brandle, Mariel Concepcion,
Ann Donahue, Tom Ferguson, Cortney
Harding, Gail Mitchell, Evie Nagy, Glenn
Peoples, Mitchell Peters, Deborah Fvans Price,
Richard Smirke, Wolfgang Spahr, Mark
Sutherland, Christa Titus and Ray Waddell.
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David Simon’s
New HBO Series

‘“Treme’ Moves To A
Crescent City Beat

By Larry Blumenfeld

* Kk %

RHYTHM
AND BLUE

At a pizza joint in the Lower Mid-City neighborhood of
New Orleans, David Simon is talking about his newest TV
series, “Treme,” which premieres on HBO April 11.“On one
level,” he says, “it’s a celebration of American music.” He
interrupts himself, pausing in appreciation of a J. Geils
Band blues cover playing on the radio, wondering about
the song’s source: “Is that Jimmy Reed?”

Simon is a music lover, pure and simple, his ear grabbed
by whatever moves him, his mind moved to explore its his-
tory and context. That's no secret to fans of Simon’s criti-
cally acclaimed HBO series “The Wire”: During its five-year
run, the show employed five different versions of Tom
Waits’ “Down in the Hole” as themes, yielded two Nonesuch
compilation CDs (one drawn exclusively from artists based
in the show’s setting, Baltimore) and nearly always posi-
tioned music as more than just a soundtrack bursting forth
from a car speaker or jukebox.

With “Treme” (pronounced “truh-may”), Simon ups the
ante, moving music to the foreground. Set in New Orleans,
“Treme” picks up three months after the floods that resulted
from the levee failures in the wake of Hurricane Katrina. Cul-

ture—which in New Orleans means a tight braid of music,
cuisine, dance, visual art and street life—is the primary focus
of the series, as indeed it was and is the defining element of
the city’s identity and its recovery.

Familiar faces from Simon’s troupe of actors show up as
fictional cultural fixtures: Wendell Pierce (detective Bunk
Moreland on “The Wire”) plays Antoine Batiste, a trombon-
ist we first encounter subbing with the real-life Rebirth Brass
Band. Clarke Peters (detective Lester Freamon on “The
Wire”) plays the Mardi Gras Indian Chief Albert Lambreaux,
chanting some of his best lines while beating a tambourine.

The true-life heroes of New Orleans music figure promi-
nently too: In addition to Rebirth, the list of musicians mak-
ing cameo appearances, often in performance, includes
trumpeter Kermit Ruffins, pianist/singer Mac “Dr. John”
Rebennack, saxophonist Donald Harrison and Troy “Trom-
bone Shorty” Andrews.

If Simon’s new show is a fictional depiction of what truly
drives life in New Orleans, as he explains, it’s also a loving
expression of what captured his attention decades ago and
kept him coming back to the city through the years.

When do you recall falling under the spell
of New Orleans music?

Actually, the first truly New Orleans album |
think I found was Professor Longhair's sides
rereleased on Atlantic. I never saw him play.
He died before I ever gotto New Orleans. But
through him, I started hearing about the
Mardi Gras Indians, probably to explain the
lyrics to “Big Chief.” And at that point, some-
one played the Wild Tchoupitoulas album for
me. That was in college. Later, in my mid-20s,
acousin of mine started throwing a lot of New
Orleans stuff at me: later Nevilles, but also
Dr. John, and through Dr. John [ found all the
Cosimo Matassa-produced R&B. It was due
to that second wave of music that I finally re-
solved to go to NOLA for the first time, which
was for Jazzfest [the New Orleans Jazz & Her-
itage Festival] in the late 1980s.

How did Jazzfest affect your musical im-
mersion in New Orleans?

When I first went to Jazzfest, I'd check
20 |
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out the national acts, the ones | knew. But
then [ started to make one discovery after
another—the guys I didn’t know, should
have known, wanted to know better. |
heard Eddie Bo play by himself at a Piano
Night at Tipitina's. Funky, soulful. I didn’t
know much about him, but I went over
to Louisiana Music Factory the next day
and copped some CDs. That's always the
way it works, right? I discovered how
much I loved Snooks Eaglin by walking
into a club and hearing him taking re-
quests and just killing everything.
Human jukebox, indeed.

One thing listeners can't really get from
recordings is the second-line parade: It's
one thing to listen to a Rebirth Brass Band
CD; it's another to follow the band
through the streets for four hours. When
were you introduced to all that?

I remember stumbling into my first second
line. It was the Treme Brass Band. They went

up Orleans Avenue to Claiborne Avenue.
They stopped under the [-10 bridge and the
echo was great. It was exhilarating, and I
later tried to explain it to someone in Balti-
more: “It's not a parade like you think. It's
participatory—you’re in it. It's directional—
you get in front of the horns. And it's pow-
erful—you lose yourself.” And I sounded
like an idiot. Some of this stuff can't be con-
veyed just by language. That was the first
time I thought there’s power in there that |
don’t understand.

Did you get to know a lot of musicians
through the years?

Not really. I'd always been a polite civilian
standing at the edges of things. When I de-
cided we were going to try and do this show,
once | got the green light to at least write
a pilot script, I started calling people who
I thought could give me insight into vari-
ous aspects of the culture and who'd allow
me to bounce ideas off them. I cold-called

www.journal-plaza.net & www.freedowns.net

Kermit Ruffins, whose music | knew. Ker-
mit gives you the brass history of the brass-
band revival, and he’s the best example of
ajazz musician as entertainer. | cold-called

Donald Harrison, not just for his knowl-
edge of jazz but also Indian culture, in
which he was raised. I'd bought Davis
Rogan’s album [“The Once and Future DJ”
(Sousaphonk Records)] and [ cold-called
him. Davis [who inspired a character played
by Steve Zahn| is the kind of guy who can
reference piano riffs, tell you things like
which innovation is Fats Domino’s and
which is Dr. John's.

Did you really provide a “soundtrack”
to HBO executives to accompany
scripts when you were sealing the deal
for “Treme”?

I burned stuff off my iTunes library and
sent it to [HBO executives] Mike Lom-
bardo, Richard Plepler and Sue Naegle to
encourage them to greenlight the show.

RICH
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Come what Treme (clockwise from opposite page): Show creator
DAVID SIMON; Cast members JOHN GOODMAN; MICHIEL HUISMAN
(at keyboard) and LUCIA MICARELLI; CLARKE PETERS; KHANDI
ALEXANDER; and WENDELL PIERCE in stills from the show.

pared to the average rock'n'ro :
were really conscious of the fact that we have * LI STEN I N G TO TR EME *
to have a point of view in the room. What
we don’t want is that moment from [the 1956 David Simon’s Eight Must-Hear New Orleans Recordings
film] “The Girl Can’t Help It,” where it's
y, Fats, how about playing one for the The Wild Tchoupitoulas, “The Wild  larly silences Saturday night conversa-
kids?” And he play in't That a Shame.” Tchoupitoulas” (Mango): The 1976 tions. If he's not the best singer in New
Dissolve in appl nd then dialogue. If album that set “Treme” creator David  Orleans, we'd like to meet his better. This
at any point the story stops for a piece of Simon off on a journey, . CD contains “Treme Song,”
screwed up. Also, the mu- featuring Mardi Gras Indian the theme for the show.
sicians figure into the plot as they did in real chants, all four Neville .
1 ife. You won't see the Neville Brothers in Brothers and the Meters’ 'f 1 Trombone Shorty, “Backa-
. They weren’t back in New rhythm section. £ town” (Verve/Forecast,
Orleans _‘b ,1 available April 15): With his
Various artists, “Doc- /2 § N major-label debut CD, Troy
I felt that a script that relied so heavilyon  Are you planning any CD releases in con- tors, Professors, Kings & Yy “Trombone Shorty” Andrews
ween music and ordi- nection with the show, or will there be Queens: The Big OF Box of ' ,I RUFFINS displays what he calls “supa-
nary life ought to be accompanied by mu- any related marketing for existing New Orleans” (Shout Fac- funkrock.” He’s one of along
sical examples. The tracks included were recordings? tory): Simon gave this four-CD boxed line steeped in Treme tradition, and the
those that would be playing—either in  We are planning CD re s for each sea- set to actor Clarke Petersasaprimer.  latestto bust beyondit.
performance or in background—in the son, and we are talking to iTunes about offer-
pilot episode. So it b n with Rebirth  ing full musical performance videos on their Leigh “Lil’ Queenie” Harris, “My Dar- Donald Harrison, “Quantum Leap”
Brass Band playing “Funking It Up,” then  site. Perhaps one per episode. Nothing's lin’ New Orleans” (Deeva Records):  (iTunes, available April 15): A leader of
went to the “Treme Song” by [John] Boutté  sealed yet, though. “Treme” music supervisor Blake Leyh  the pack when he moved north to New
as the title sequence, then back to “It's calls this song, which ends the pilot  York in the '80s, the alto saxophonist
All Over Now"—though I probably burned Would people be right or wrong to call episode, “living poetry that you can  returned to New Orleansin the '90s.On
the Dirty Dozen version—and so forth. |  “Treme” a “music show”? dance to.” this latest CD, he further refines his
don’tknow if they listened to it when th It can’t just be about music. But it has to be rhythmic science and his distinct take
read the script. | know Sue did because musical. On one level it should be rooted in The Dirty Dozen Brass Band, “Blackbird  on modern jazz.
she told me she really enjoyed the CDand Am an roots music and the creation and Special” (Concord): As Leyh putsit, “The
could visualize certain scenes in light of  performance thereof. Butithastos me- first track from the first record of the  Kermit Ruffins, “Livin’ a Treme Life”
the songs. thing more. Dramas told in long-form struc- modern brass band movement. Abible.”  (Basin Street): The trumpeter honors
ture need to have themes beyond the obvious the neighborhood he discovered in his
So the John Boutté, “Jambalaya” (JB/Bose): teens—the hothouse for jazz tradition
cians performing in “Treme” than view- idea of the American city—why it matters, Ataclubcalledd.b.a., alongaboisterous that Simon calls “more than a place—a
ers are used to seeing in a dramatic series theidea of ¢ 1unity—you grab that on top strip of Frenchmen Street, Bouttéregu-  state of mind.” —LB

far more actual footage of musi-  or they won't resonate for very long

Is that a risk? of the music and now you've got somethi

What music has achieved is part of the story.  worth trying for. e
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When avid technophile Mike Shinoda was approached

backstage last year with an idea for developing a Linkin Park
iPhone game, the band’s co-frontman knew he wanted it to

be more than just another run-of-the-mill artistapp. 4 “It was

important to us to do something creative and fun,” he says.
“We didn’t want to throw a bunch of songs at the game, slap
our name on it and cash the checks.” § The resultis “8-Bit

Rebellion,” a soon-to-be-released iPhone game with an iPad

version on the way. Whereas most most artist-branded games
tend to be rhythm-based, “8-Bit Rebellion” is an action game
that has users fighting enemies alongside members of the

band. The soundtrack features several Linkin Park hits in
both standard and 8-bit fidelity, plus an exclusive track,
“Blackbirds,” for fans who complete the game. ¢

But according to Maryanna Donaldson, creative director

of the game’s developer, Artificial Life, the real innovation

was the degree to which Linkin Park was involved. Each

band member helped design a different “district” in

which the game takes place, personalized to his individual

interests. Shinoda himself designed the members’

avatars and edited every line of dialogue. The process

wound up taking the better part of a year, but Donaldson

says the result sets a new bar for artist-branded apps.

For it to be top quality and appealing to
the fan, the artist should be very involved,”
she says.

Meanwhile, the band’s label, Warner
Bros. Records, is supporting the app’s
launch with a movie-style trailer that will
run in the IGN gaming community as well
as virally through Linkin Park’s YouTube
channel. There will also be a Web site
where fans can create and post 8-bit avatars

of themselves.

“We're treating this like the release of a
Linkin Park album or song,” Warner Bros.
Records senior VP of new media Jeremy
Welt says.

For critics of the music industry’s ap-
proach to the app market, this is the kind
of thing they've been waiting for. Labels
that just six months ago said they were still
evaluating the mobile app opportunity are
today pointing to a cohesive strategy around

the app and mobile market witk

revenue-generating products. Much of that
relies on artists who—inspired by the break-
through success of Smule’s “I Am T-Pain”
app (more than 1 million downloads)—are
now approaching mobile apps as a canvas

of creative expression instead of simply pro-
motion and distribution.

kes for all with

And Apple is upping the
the newly introduced iPad, which sports not
only new features but also opens up an en-
tirely new class of apps, based on ways de-
velopers believe the device will be used.
According to a recent comScore survey,
music ranks third among the potential uses
ofthe iPad, behind Web browsing and e-mail.

Solidifying the labels’ newfound strategy
is a simple breakdown of cost vs. revenue,
Spending up to $50,000 or more to create
what amounts to little more than a mobile
te and then

ainable

expression of an artist's Web

giving that away for freeisn’ta

model. So major labels are instead turning

their attention to optimizing their artists’

Web sites for mobile browsers and skipping

free apps altog

T.

“The development costs of launching

y Web content/market-

what are esse

arket app plat
Sony Music VP
of global account management Sean Rosen-

ing apps for multiple oper
forms are very, very high,

berg says. “There are different ways of uti-

lizing the mobile Web to meet our goals.”
Instead, the focus is now on paid apps,

preferably ones that offer something novel

level,

the “Six String” app recently released by U
versal Music Group, which in addition to
six songs included at sale also lets fans buy

ional tracks over time for

and download add:

99 cents each. The app costs $5.
At the label level, it's all about the indi-
| artistapp. Warner Bros. Records sen-

vid

ior VP of digital music Jack Isquith expects
artist apps to be a significant revenue gen-
erator for the acts involved, more so than

simply licensing music to multi-artistapps

like “Tap Tap Revenge” or even from the mo-

bile extensions of streaming radio services.
When we get to 2011 and 2012, the
biggest opportunities are going to be having

real hits with artist-specific app

says.

Research firm Gartner predicts mobile
app revenue will increase worldwide from
more than $6 billion this year to almost $20
billion by 2013, with the number of apps

downloaded jumping from 4.5 billion to

more than 21 billion in the same time frame.
But not every artist will have that oppor

ic about

tunity. Labels are being very

which acts from their rosters will get the

15 to

app treatment. Isquith says the key

thave a proven track record
adi

iin creating the

select acts tha

tal-savvy fan base and

appitself. And
developers hoping to capitalize on this in-
terest should be prepared to shoulder
much of the upfront risk, as labels are no

longer interested in paying flat-fee devel
opment costs.

“We want developers to feel like they're

being treated fairly, but to us this isn’t like

nd taking those types of
ys. “We’re really open

nd we've done some deals where

financed the front end, but that's rare.
More often we do a rev share and the risk is
taken by the developer, but in turn we're

ments to what

rketing and promotion will be for

the ap

The advent of the iPad, meanwhile, opens
a whole new market for apps and music
services to the music industry. Although
any iPhone app will work with the iPad, de-
veloping iPad-specific versions takes better

advantage of the device’s more advanced

features, such as larger screen size, process-
ing power and high-resolution visuals.

Getting in on the iPad early is significant.

¢ iPhone apps have more than 150,000

other apps to compete with for attention,

the iPad launched with slightly more than
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3,000 available, and Apple said more than
1 million apps were downloaded to the de-
vice during the first weekend it was for sale.
Many are music-related—such as the
Shazam music ID service, Pandora’s cus-
tomized Internet radio and new music
games like “Tap Tap Radiation” from Tapu-
lous and Smule’s “Magic Piano.”
Whatkinds of apps are developed for the
iPad going forward depends on how the iPad

THE BILLBOARD POLL: APPS

Mg, Popapazz) {uwu' )

4

i%‘\‘g‘:i-‘c ey Sope WalerT—

is used, something no one is certain of given
that it's a new device category. Apps moni-
toring firm Flurry says more than 40% of
the

apps in development for the iPad are
games, so there's likely to be more “8-Bit
Rebellion™-type games from artists who
want to target iPad users.

8 have called the iPad
an oversized iPod Touch, there are several

important differences between the devices

Sucors Yor * F1% mapzont

that may lead to other uses. Its larger size
has many expecting it to be a less portable
device, meaning it will likely be used mostly
in the home in areas where consumers
don't use their laptop or desktop comput-
ers. Italso features a larger screen with bet-
ter resolution for photos and videos, a more
sensitive touch screen and longer battery

life, so users are likely to interact with con-

tent on the iPad longer and in more diverse

We surveyed a dozen top APP DEVELOPERS on their plans for the iPad and the music biz’s steep learning curve.

1. Did you have an app for the iPad

avalilable for sale at launch?

2. If not, are you developing or

planning to develop apps for the iPad?

5. Which of the following iPad features are you excited about?

24
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3. Will the iPad be more or less of a

music platform than the iPhone?

6. How will your 2010 r

compare with your 2009 revenue?

10%
NO REPLY

ways than on the iPhone.

T'his has developers creating apps for the
iPad that are more immersive, or “lean-in,”
and designed to be used for hours, which
is much different from the apps created for
the iPhone that are meant to be used for
only a few minutes. The driving theory is
ing link
needed to bring digital entertainment to the

that the iPad will prove the mis

living room,

4. Where will iPad users interact

with the device most?

10%

YES



http://www.journal-plaza.net
http://freedowns.net/

|| THE APP KINGS

Coming up with a good idea for an app is only half the battle—you also need to part-
ner with the right developer to bring the concept to fruition. Based on feedback
from label executives and industry experts, Billboard rates the top developers based
on their areas of expertise.

\

“The iPad is going to broadly redefine home
entertainment,” says Jeff Smith,

ch raked in around $3 mi

Smule, nin

revenue in December scored an-

astyear and
other $8 million in third-round funding.
“What we're seeing is the impact of two trends
—gaming and social. So the opportunity as
it relates to music is to have a shift in think

ing in how you interact with music. What ‘Gu
tar Hero' started will accelerate with the iPad.”

Labels also hope the iPad will spark a re-

turn to the album forms
at.

to be interesting to see if it can

pecifically for the

iTunes LP fo

CEO of

Pad-specific version. Napster won't release
a mobile app version of its service until it
can reach a better deal with the labe

s for
mobile access to its service. MOG, mean-
while, which recently released a mobile app
1app,
Isoratimeline aren't yet available
he iPad indeed be the

ment solutionsor

of its own, says it's working on an iP.

nds to reason that all music
services will want to have a presence on the
ooming over all these plans is
red cloud-based music

service, which sources say it's developing

LES BORSAI,
founder

E INTHE

SKYROCKIT

h"

IF YOU’RE IN THE MARKE

GRIDMOB

T FOI

A KARAOKE APP

MARK FOR A REMIX APP

JON
VLASSOPULOS,
CEO

ET FOR A GAMES APP:

ARTIFICIAL LIFE

pace to life,” Sony's Rosen with help from the executive team behind EBERHARD 2ar i eve
N ca _‘ t Dur st vear. SCHONEBURG, for Tokio + o Ph %
: ow .tlut they ha ave device that's Int Lala, \\Ix.uh it pu LIIJ‘\\ d last yea ehairman/CEO b p
uited for the experience, there is a re- One thing is certain—the music indus- )
{ .,ul\lmg back. Whereas it t f B

conversation for major artist releases. It's

definitely on the agenda now.”

How aggressively thz >nda is pursued

depends on sales. Apple said the iPad qu\I

more than 300,000 units its opening we

end, “h exceeds initial sales of

iPhone. Morgan Stanley analyst Katy Hu-
berty in a recent research note predicted 8

llion-10 million iPad shipments this year

hmk the Iwm r part of a year for the indus-

try to warm up to music apps, the lessons
of the last 18 months are already being ap-
plied for the iPad.

“\W

chang

for

're goi

8

to carefully wat

s in the app v e thru and

ketpl

months from now, but we already think

business we need to be in,” Warner's

uith says. “It's impossible for us to imag-

/. Also check out: us (tapul

R A MUSIC-CREATION APP:.

wi th sales of 6 million. More than 2 n ine that anything we see and learn is going ti i T-P b JEFF SMITH,
ofthose sales should occurin the fi to push us away. We're committed to the Pt h r g CEO
months. Piper Jaffray analyst Gene M app marketplace. € ny
predicted sales of 4.3 million for the year - 1as ye ve a flop. Also check out: RJC
after analyzing first-weekend r Billboard is now collecting entries for its

What's not yet fully clear is how d first Mobile Music App Awards, honoring FYOU'REINT N ENTRY-LEVEL APP:

music services will approach the device.
While Napster and Rhapsody allow on-

demand streaming via the Web, that

tionality won't work on the iPad beca

doesn’t support the Flash technology from

Adobe to do so. Rhaps

y's iPhone app will
work on the device, but the company is wait-
ing for Apple to add the ability to run apps
in the background before developing an

the best music-related mobile apps created
for today's mobile phones. Submissions
1, with the

will be accepted through Aug.

1t

winners announced at Billboard’s Mobile

Entertainment Live conference, taking place
Qct. 5 in San Francisco as part of the CTIA
Wirel

ertamment ¢

ratio st rules ar
o mobileentertainmentlivefall.com

MICHAEL
SCHNEIDER, CEO

MOBILE ROADIE

Also check out:
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LINDA PARK

Tour buses get the band and the crew to the
show, making the entertainment coach com-
pany as important to a tour as the sound, light-
ing and staging vendors. § Here we drill down
with tour managers and entertainment coach
companies to look at the most important issues
and challenges facing this vital sector of the
concert business.

CUTTING A DEAL

When something is for sale or lease, price is always an issue.
With tour managers trying to squeeze budgets and bands try-
ing to improve their profit margins, bus companies ride a fine
line between pricing competitively and delivering quality buses
and service.

Tour manager Eric Mayers (My Morning Jacket, the Decem-
berists) says going with a coach company simply based on price
can lead to regret down the road.

“Service is so important, especially when there are prob-
lems,” Mayers says. “Mechanical or personnel issues that can
be rectified quickly and effectively go a long way to getting the
comfort that you pay so dearly for back on track. You may geta
new coach, but with continued headaches, the price stops being
worth it with unrested band members or a pissed-off crew.”

Beyond price: Service is as important as cost when
choosing a bus company, My Morning Jacket tour
manager ERIC MAYERS says. Gathered at New
York’s Radio City Music Hall are (from left) manager
JAMIE SAMPSON, Mayers and the band’s PATRICK
HALLAHAN, BO KISTER, JIM JAMES, CARL
BROEMEL and TOM BLANKENSHIP.

Companies Face Tough
Challenges Moving
Artists And Crews
BY RAY WADDELL

Tour manager Steve Lopez (Widespread Panic) says you get
what you pay for. “You get a bus driver that works with you, that
cares about the band and the safety of everyone in the touring
party,” he says.

“Along with a good bus driver, you get a good
bus. And this means that you might have to pay a little more
than what another company might offer.”

Hemphill Brothers Coach president/CEO Trent Hemphill
says pricing pressure has been a big challenge this year. “The
costof new bus purchases, maintenance, labor and vehicle op-
crational costs are all continuing to rise, but pricing pressure
has also increased from bands looking to save on their trans-
portation services while still expecting the same quality of ve-
hicle and service,” he says.

Like any other business, the laws of supply and demand come
into play. In fact, balancing supply and demand can be the
biggestchallenge of all, as a bus that's not on the road costs the
coach company money.

“We don't want to be short on buses and we don’t want

to have too many buses sitting here,” Pioneer Coach GM
Doug Oliver says. “So it's about balancing seasonality and
balancing our supply of buses and our customers’ de-
mands. Right now, demand is strong, but it changes from
time to time."

Mayers says he doesn't try to hammer the coach company to
get a better rate. “I try to be direct with what my bottom line is
and see who can get there,” he says. “I am not interested in
beating up a vendor to the point that it is not worth it to them
just to get the gig. Service and attitude suffer.”

Senators Coach VP of leasing John Aiken notes that keep-
ing prices low is a challenge. "Rates have been stagnant for 10
years, [while] costs have doubled,” he says.

GETTING CREDIT WHERE IT'S DUE

An entertainment coach company striving to expand its busi-
ness must invest hundreds of thousands of dollars in new equip-
ment, making the flow of credit critical. And the past year has
seen lenders become more cautious than ever.

“The credit markets have definitely tightened,” Oliver says.
“We still have funding in place for all the buses we need, but
there are fewer coaches coming into the marketplace because
of tighter credit markets. It’s an advantage for us having an
interiors shop [where the company builds its own coaches],
and it's definitely an advantage continued on >>p28
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from >>p27 having your funding in place.”

Instead of having an impact on business development, Hemphill
says credit difficulties affect his business when he tries to sell
used vehicles to turn over his fleet.

“What we have experienced is potential buyers that are strug-
gling to get financing in this market, making it harder to sell our
used equipment than in years past,” he says.

THE COSTS OF GOING GREEN

Many bands still have a deep desire to tour in an environmen-
tally conscious manner. “This has always been a subject of talk
with our guys,” Lopez says, adding
that Widespread Panic has tried to
tour green,

“Our goal was to make our [car-
bon| footprint smaller,” Lopez says.
“We ran into some issues, such as
insurance and warranty problems
with the new engines. The falljwin-
ter tour sometimes would cause
problems, since we can’t have our
fuel freeze. The price of biofuel
was higher in certain places, sim-
ply because we would have to have
it delivered. We have backed away
from biofuel only because of the
engine compatibility.”

There are still requests from
artists to tour green, Mayers says,
“although for the size tours I have
been doing, it has not penciled out.”

Oliver says Pioneer is seeing
fewer requests for green tour
buses running biodiesel fuel.
“They're asking for it less,” he
says. “It's related to costs. Every-
body wants to be green, butif you

have to pay a strong premium, they're not going to want to."

According to Hemphill, current laws allow tours to be
greener by default. “There were laws put into place that re-
quired all 2007 buses and newer to be more fuel-efficient and
have lower emissions,” he says. “The 2010 regulations are
even stiffer, and the emissions that come out of a new 2010
engine are as clean as the air you breathe.”

Senators' Aiken says requests for green coaches aren’t nearly
as high as two years ago. “When the economy tanked, the de-
mand for biodiesel touring dropped substantially,” he says. “We
expect it to rebound with the economy.”

Green goals: Widespread Panic hasSoughtto
reduce its carbon footprinton the road, saystour
manager STEVE LOPEZ (second from left), with
band members (from left) JOHN BELL, TODD
NANCE and DOMINGO ORTIZ.

HOW TO LOSE A TOUR

It seems that the secret to a happy touring home starts in
the driver's seat. “Sending rookie drivers who have never
been to the venues is going to cost [the bus company the
tour],” Mayers says. “It really is all about the drivers.
Matching the right guys to the tour is crucial to the
smooth operation.”

Of course, the importance of good drivers—and over-
all safety—is well-known to coach companies. “The
worst thing a coach company can ever

do is to send an unsafe and/or under-
| insured bus on the road,” Hemphill
| says. “This includes not maintaining

a strong control over driver safety.”
|\ Other than safety, personality is
| hugely important when it comes
\

to drivers.
“If I get a driver that clashes with
us, I ask for them to be replaced,
but if it continues to happen more
than two times, | start to look else-
where,” Lopez says. “I know that
we are not the biggest-name tour-
—— ingact, nor do we use a large
amount of buses, but I can guarantee you
that we will be touring spring, summer, fall year after year. |
will be bringing you business. If you can’t send me good driv-
ers, or keep a familiar one in a good new bus, then it's time
to go elsewhere.”

Mayers says “bad accounting” and underdelivering equipment-
wise are also big problems, and Hemphill agrees. “The thing that
would cost you a tour would be to misrepresent the level of equip-
ment and service that a band is going to get,” he says. “You can-
not promise one thing and deliver something less.”

The biggest mistake?

“Taking shortcuts,” according to Oliver. “You can't try to save
costs by not closely monitoring equipment and drivers.” «-«

e
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Well-packed

Advance planning is
key to moving U2's
gear at the best price.

Touring Equipment Movers Ride
Through Economic Downturn

BY MITCHELL PETERS

Most concert gear transportation company ex-
ecutives agree that the challenged economy
hasn’t significantly affected their business in the
pastyear. But some are beginning to see notable
trends resulting from tour budget cutbacks.

Roadshow Services president David Kiely says
that many tours are driving harder bargains,
which has raised the level of competition among
transportation companies. “They're not only try-
ing to get a better [trucking] rate, but they’re shop-
ping the deals harder,” Kiely says
it very competitive.”

To stay ahead of the competition,

That makes

Kiely has taken a page from the hotel
industry playbook by offering client
upgrades. “You give them newer
equipment, a more senior driver or
help getting in and out of rehearsal
or the studio,” he says.

Others in the transportation indus-
try say that some acts that previously
trucked their equipment are finding newer ways
to be cost-effective. “Some are cutting back by
putting a trailer behind each [tour bus] just to
havealittle bit something extra out there,” Janco
Trucking marketing and sales director Christo-
pher Darling says. “Not just their band gear, but
a little bit of sound or a special effect light to at
least make their show more unique—and then
they’re using basic stufflocally [in] each city.”

Internationally, some transportation companies
find itincreasingly more difficult to move produc-
tion equipment through traditional channels—
whetherby air, land and sea
reducing the number of airplanes and ships they
offer, reflecting current economic conditions.

because carriers are

‘With less money to spend and less product,
there’s more space on vessels,” says Justin Car-
bone, VP at Sound Moves, which is currently
working on the massive U2 trek. “So what they
do is remove a vessel to cut their costs.”

One way to deal with the cutbacks, Carbone
says, is by paying higher premiums for the space
or planning in advance to secure the space before
another company. Paying higher premiums “neg-
atively affects the touring industry because it's
more costly,” he says, but “any kind of advanced
planning is extremely helpful. That way we can

plan with specific carriers when to move stuff."

Rock-1t Cargo CEO David Bernstein has no-
ticed another trend in the international touring
world: Some groups are duplicating their band
gear to reduce logistics costs.

“That means they can ocean freight one setto
South Africa and the other one to Europe and
not have the need to fly the band gear between

those two points,” says Bernstein, whose com-
pany is working on 2010 tours for the Black Eyed
Peas, Lady Gaga and Bon Jovi, among others.
Despite the struggling economy, Rock-It
Cargo has found business opportunities
in new international territories, in-
cluding cities in Libya, Ethiopia,
Azerbaijan and India. But Bernstein
notes that moving into new mar-

comes with a set of challenges.

“You have to learn the new terri-
tory and all the government regulations
and best available [transportation] options,”
he says. “But the number of territories that [acts
are| willing to consider is continually growing.”
nsportation companies—
especially in the trucking world—have focused
heavily in the past several years on becoming

Meanwhile, many tr

more environmentally friendly. Roadshow Ser-
vices’ Kiely says his company’s trucks are
equipped with auxiliary power units, which run
on electricity and cost about $10,000 per unit.
“When we're at the venue or inside the venue,
allwe have todois plugin, and therefore we don't
have to run the motor at all,” he says. *It's a hard
expense ina down economy, but we believe it's the
right thing to do for the integrity of our company.”
Stage Call owner Loren Haas s

1is company

is “one of the few out there that dabbles in biodiesel.”
He notes that the request for biofuel typically
“comes from an artist who cares about the envi-
ronment. We have worked with our drivers and
our equipment to make sure that biodiesel is a fea-
sible angle, and it definitely is.”

Last year, Sound Moves helped transport gear
internationally for green-friendly rock act Radio-
head. “We used only ocean line shipping wher-
ever available,” Carbone says. “And it was an

extremely small amount of airfreight, which was
avery green way of doing a tour.” e
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Rigging grid
system

Cutting edge
technology

Holy Cow,
loading docks
backstage

For booking information
contact Jay Roberts, General Manager
at (412) 642-1893 or jrobertsamellonarena.com

GM&>

www.journal-plaza.net & www.freedowns.net


http://www.journal-plaza.net
http://freedowns.net/

Rock. Roll. Relas.

COMPLETE DATA ON OVER 3,500
VENUES WORLDWIDE COMPRISING
6,000+ INDIVIDUAL FACILITIES,
INCLUDING AMPHITHEATERS, ARENAS,
STADIUN;S, SPORTS FACILITIES,
CONCERT HAI.ZLS, EXHIBITE)N HALLS
AND NEW C:I;JNSTRUCTIONS. PLUS,
COMPLETE LISTINGS OF COMPANIES
OFFERING SERVICES TO THE
TOURING INDUSTRY IN THE

FACILITY BUYER’S GUIDE.

ONLINE at
CALL 800-562-2706

ORDER NOW!
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BOXSCORE Concert Grosses

30

GROSS/ ARTIST(S)
i i ) Venue, Date Promoter

LG EVARTOMS METALLICA, SEPULTURA

(15,148,425 reak=s)
SIHINGH008. Benlyos Morumbl, Sko Paulo, 84,438 T4F-Time For Fun

Attendance

Estadio do Mommbl Séo Paulo, 53 050

Brazil, Mar T4F-Time For Fun

' Estadio Palestra Italia, Sso0
Paulo, Brazil, March 13 T4F-Time For Fun

COLDPLAY, BAT FOR LASHES

a de Apcteow. Rio de 25 321 e
Janalm, Brazil, Feb. 28 T4F-Time For Fun

??.002.;!21 TAYLOR SWIFT, KELLIE PICKLER, GLORIANA

$62.50/358.50/
$25 \':l:rcchovla Center, Philadeiphia, 3,036? x The Messina Group/AEG Live

AP 7088 METALLICA, HIBRIA

(EE045 1545 " paraua Condor, Porto Alegro, 23,502
3 Brazil, Jan, 28 S o8 T4F-Time For Fun

34,872

Sr./ 82 7
32 970 490

313512/56485

$1,801,690

(6953020 0a0s)  Estadio Vélez Srsfield, Buenos 35,814
31024132321 Aires, Brazil, March 22 e R

.71 TAYLOR SWIFT, KELLIE PICKLER, GLORIANA

:ﬁ:ﬁ:«&‘-"w&w&"&‘#""b“’n 2 e The Messina Group/AEG Live

LIRELH I THE X FACTOR LIVE

(E980.846)

91
49

S0/

335

§43.44/2210 25 G S asow, Scotshd, o 3A Entertainment

$1,434,780

(2539015 reales) M

$158.18/575 44 alag'i?‘ll‘rého. Porto Alegre, Brazil, ‘,5(,7{,6 T4F-Time For Fun
Ginasio Nilson Nelson, Brasilia,

11,260 T4F-Time For Fun

4 AR/SI3 72

SARIEREAN THE X FACTOR LIVE

Brazil, March 7

& /B?,Qiﬂ..'k Metro Radio Arena, Newcastle,
5424552158 England, March 26-27

S‘l 065 CElB DEPECHE MODE

Sponpaleu, Antwerp, Belgium, 16,789
seflout

28,470 3A Entertainment

,r» ] 5.1, % £ Live Nation International
$969,914
(173,900 tnabes)
Mineirinho, Belo Horizonte, 12,665 X
327873/% o) Brazil, March e T4F-Time For Fun

MICHAEL BUBLE

KeyArena, Seattie, April 3 ":‘70 Beaver Productions

$880,676 SHAQUILLE O’'NEAL'S ALL STAR COMEDY JAM

3125/385,559 50  Nokia Theatre, Grand Prairie, 8,705 ABG Live
Texas, Feb. 11-12 B R On 7

3273.365 ERIC CLAPTON, ROGER DALTREY

00, 50,

AEG Live

MICHAEL BUBLE

Pepsi Center, Denver, March 30 9,-}?}_ Beaver Productions

MICHAEL BUBLE

Rose Garden, Portland, Ore,,
April 2

Sprint Center, Kansas City, Mo., ,
S46. l&vch 3 o 9 ?*59

$728,155

S&250/$4850

$666,890

i) 9.793 Beaver Productions

TAYLOR SWIFT, KELLIE PICKLER, GLORIANA

John Paul Jones A 11,858
Chariottesville, Va, Mareh 20 Sl The Messina Group/AEG Live

TAYLOR SWIFT, KELLIE PICKLER, GLORIANA

uasﬂg’"k Arena, Cincinnati, 11,}:{0..8 The Messina Group/AEG Live

DAVE MATTHEWS BAND

02 Arena, Londen, March 6 10119 Live Nation-UK.

RASCAL FLATTS, DARIUS RUCKER

$664, 305
$53.50/849
325

$575,460

(3612572 Caraxian)

i " :

$B4.08/365 29 3tgr'-'o.°fa‘rt| c)eanuo e 75»9? Live Nation

IV TIM McGRAW

§8075/52675  Yan Andel Arena, Grand Rapids, 11,258 (e Nition
icl

3537 317

g:ggﬂloMNllsm Nelson, Brasilia, 67_53 T4F-Time For Fun

JOHN MAYER, MICHAEL FRANTI & SPEARHEAD

rml Cen!er Kansas City, Mo., 9,568 Live Nation, Mammoth
arc o4 5

$532,262
366/536

3531 816

reales)

Chevrolet Hall, Recife, Brazil, 10,72
March 18

T4F-Time For Fun

CHELSEA HANDLER, HEATHER McDONALD

Fox Theatre, Atlanta, March 28 8,958 Live Nation

DREAM THEATER

Luna Park, Buenos Aires, 10,354 .
March 13-14 ) T4F-Time For Fun

RASCAL FLATTS, DARIUS RUCKER

Shisanmhde | Scotisbank Place, Ottawa, Jan. 29 7092 Live Nation

3527 770 LADY GAGA, ALPHABEAT, SEMI PRECIOUS WEAPONS

0 Augtratan)
Newcastie Entertainment Cenue. 7 182
3 Newcastlo, Australia, March 20 Hiched Conpe: Presenia

RASCAL FLATTS, DARIUS RUCKER

Amphitheater at the Wlurl 7,354 7 m
Omﬁge Beach, Ala., March 6 P Live Nation

RASCAL FLATTS, DARIUS RUCKER

le‘l,regess Center, Moline, Ill., 5|§2|l’ Live Nation

THE PIXIES

Brisbane Conv. & Exhibition Centre, 6 94!
Bris  Australis, March 18, 30 Sl Michael Coppel Presents

BRAD PAISLEY, MIRANDA I.AMBERT, JUSTIN MOORE

Mandalay Bay Events Center, 8,992
Las Vegas, Feb. 20 4520 Live Nation

5

$530,531

369.50/84950

$530,364
(2047125 pesas)
512432/52590

3528,902
(3551565

$524,150

365/650

$512,138

Acsbaian)

$512,088

369/539
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Building green: The:Amway Ceriterin
~. Orlando, Fla., will opein October
) with LEED certification. ¥

LEED Certification Is Complex Process

When it comes to an arena’s ability to tout itself
as a green venue, nothing carries more weight
than meeting the requirements of the U.S. Green
Building Council's (USGBC) Leadership in En-
ergy and Environmental Design certification,
But no one says being LEED-certified is easy.

“The process is not so much difficult as it is
complex,” says Steve Miller, GM of the SMG-
managed Lucas County Arena in Toledo, Ohio,
which opened last October and is awaiting final
confirmation on LEED certification.

“The difficulty,” he says, “comes in tracking,
collecting and verifying the necessary documen-
tation required for submittal to substantiate the
sustainable design objectives to the [USGBC).
Several items require field-obtained proof that the
energy-efficient devices are operating as intended.”

There are several fees and costs associated
with obtaining certification of any building, in-
cluding a registration fee that ranges from $900
to $1,200. For new building projects, Miller says
the fee for the design team to track, submit, fol-
low up and coordinate with the USGBC varies
by building size and amounted to 0.5% of the
total project cost in Toledo. The Lucas County
Arena project certification cost—including in-
stalled equipment, controls, commission, test-
ing, fees and design—was 3%-3.5% of the total
construction cost of $85 million.

Miller points out that beyond the sustainabil-
ity aspect and “bragging rights,” there are tan-
gible cost savings in venue operations. The
payback period ranges from five to 10 years, de-
pending on energy and water costs in the region.

T'he new $380 million Amway Center arena
project in Orlando, Fla., will boast LEED status
upon its October opening, which required much
“preplanning, analysis of options and evaluation
of opportunities,” according to Robert Ray-
born, the LEED-accredited construction execu-
tive for Turner Construction, the lead firm on
building the Amway Center.

He says attaining certification was a prior-
ity with the design team, architects and engi-
neers and was achieved without increasing the
construction budget. He adds that the build-

ing is initially striving for basic certification,
with features such as treatment of storm-water
runoff, special roofing material to reduce the
building cooling load, low-flow plumbing fix-
tures, the use of recycled materials during con-
struction, a green housekeeping program and
green signage.

Attaining certification isn't limited to new
arena projects, however, as shown by the efforts
of Atlanta’s Philips Arena, which opened in 1999.
Becoming LEED-certified was a 12-month
process for the busy venue, according to Trey
Feazell. senior VP at the building. The arena
was certified in April 2009.

Simply put, the Philips Arena changed the
way it operates to become LEED-certified, and it
didn't take the easiest path.

“One of the things that made our greening ef-
forts more difficult than other buildings is that
we didn't merely buy carbon offsets,” Feazell says.
“We actually made operational changes in order

to achieve our water, energy and waste savings.”
Feazell says the arena achieved certification
without capital expenditures for new equipment,
but rather through those operational changes.
That's not to say the process was inexpensive.
“Our hard-cost cash investment was justabout
$120,000, which included a $13,000 filing fee
and approximately $105,000 for technical assis-
tance and expertise in upgrading our energy per-
formance, water consumption, indoor air quality
vs. Added
to those fees was sweat equity. “The biggest in-
vestmentin this project was our staff’s hard work,

and waste-stream management,” he s

as the value of their combined time equated into
approximately $200,000.”

Like Miller in Toledo, Feazell, too, believes the
initial investment of hard and soft costs at the
arena will be amortized through cash savings as
a result of the facility's energy and water con-
sumption reduction strategies.

“Going green and, in the process, achieving
LEED certification was and is justa good business

decision,” Feazell says. “Finding ways to both re-
duce operating costs and use less natural resources
are wins for any building or business.” e
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In Louisville, we know how to make you feel special.
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Allllllllllﬂlllli NEW KEYNOTES & PANELISTS!!!
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QUINCY JONES LUDACRIS (INTERVIEWER)

= “I GREATE MIISII}" IHTEIIVIEW

e

JOHN MAYER
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Il!GlAII lllllll. JASON MRAZ, RDI!II ELLIS ORRALL
I RUDOLPH, GORDIE SAMPSON, STACEY SCHLITZ, ESQ.
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BOWERY BABY NICE SHOT ‘MARRIED’ TO IT RADIO FORCE FIRST BASE

34

be,”

contemporary producers out there: His sound

Etheridge says. “And John is one of the most

is what's on 'hc radio today. So | got both of
|l|o~n thi

-track first single is No. 10 on Bill-

le A chart and moves 24-26 in its
ninth week on Adult Top 40.

board's

ID] VP of marketing Garrett Schaeffer says
that Etheri

ic sound represen

S d Tre-

turn to form. s come back with this reco

that I think her core fans are really going tolove,”

he says. “Even rhmlph she didn’t go anywhere,

| there's going to be a
True grit: (T8 S i 1 A return to fa
MELISSA @ "d g ‘ \ ; lead to
ETHERIDGE \ - :

ing that she's back.”

niliar rock territory may we

sales improvement over “The Awak-
which has sold 167,000 units in the

United States, according to Nielsen SoundScan.
es top 10.6
“Your Little Secret”

Ethe nd\w s total SoundScan-era

ggestselleri
(1‘")” with 1.3 million copies.

For the new album, her team has assembled
a campaign that reaches traditional and new
media. “We put together a two-w m‘k period
around the rel

ase of the album th

ts uol!l“ to

“‘Jl\t her really vi Schaeffers

ing to know she’s out there .md h

he campaign begins on TV with an April 20

appearance on QVC. Two days later, the team
release week that “z

rolls into y artist of her
level would love to have,” Schaef That
week includes “The Tonight Show With Jay
Leno” (April 26), a band performance on “Danc-
ing With the Stars” (April 27), Clear Channel's
“Stripped” and AOL Sessions (April 29). On
April 30, she w p
" and “The View" and will also conduct
a live chat on YouStre

on “Good Morning

\

\
ROCK BY RAY WADDELL
is working with digital

/. cial Ops Media to target |

Mellssa Etherldge Re urns To Her Qi ROOtS l\ lhosc?l'!hc causes I.IIIL‘l:ld:le' >pr‘ur’.\"

n.com.

The team believes Etheridge has a s

cant online following, and her involvement
with social causes provides opportunity. [D]

keting firm Spe-

yle sites as

Part of the advertising we do is search en

gine marketi

,and we run engagement

“I've laid down my burden, the one where Thave  “You come to realize the ones who are finding  original guitarist and produced her albums  to help build up her Facebook followir
something I should prove,” Melissa Etheridge ction in their work and enjoying rt  “Breakdown” (1999) and "Lucky” (2004). Schaeffer says.

wails on “Heaven on Earth,” one of many rock  that they’re making are the ones that have laid Working with Shanks allows Etheridge to Details of her tour (Etheridge is booked by
anthems populate her new Island Def Jam  down that burden of having something to prove. o her classic rock leanings while main-  Creative Artists Agency) are still being finalized,

(ID]) album
More than 20 vears into b

Fearless Love,” due April 27 You start enjoying the work that you do. And but she do

eridge  that's what this album is for me.” rock sound with cuts that would feel at home  three-hour st
does seem to have shed that particular burden. After 2007's quieter effort

acontemporary vibe. Th

she’s working on “the perfect
10w” before she heads out. Plans

1e Awakening,”  on the airwaves. call for a brief European run in June, followed

T career,

“On my journey of doing this—recording, the new record marks a return to “I sat down with John in 2008 and sai by touring all summer in North America.
rock star, whatever all this stuff is that I do gritty rock origins, as well as a reunion with  I've got to make this album that's like “We'll tour for a long time on this record,”
there was always this feeling that there’s more,  longtime collaborator John Shanks, who pro-  loved to listen to, that's got the Wi Etheridge says. " songs have great

there's a place that I have to get to,” she says.  duced “Fearless Love.” Shanks was Etheridge’s  Zeppelin, to be as dangerous as they used to  ‘live’ energy, and I'm excited to play them.” «-«
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BUZZ
>>>RIHANNA TO
TOUR WITH NICKI
MINAJ, KESHA
Rihanna will hit the road
this summer for her Last
Girl on Earth tour. She’s
tapped Lil Wayne
protégée Nicki Minaj and
pop singer Ke$ha to open
up for her on the trek,
which kicks off July 2 in
Seattle and wraps Aug.
25 in Chicago. The 25-
date tour will also stop in
Los Angeles, New York,
Las Vegas and Tampa,
Fla., as well as in Canada.
Tickets go on sale at
LiveNation.com April 9.
Additional dates will be
announced soon.

>>>LADY GAGA,
SOUNDGARDEN,
ARCADE FIRE TOP
LOLLA 2010

Lady Gaga, Green Day, a
reunited Soundgarden,
Arcade Fire, the Strokes
and Phoenix will headline
this year’s Lollapalooza,
festival organizers
confirmed April 6. The
National, Spoon, Devo,
Cypress Hill, Cut Copy,
the New Pornographers,
Erykah Badu, Slightly
Stoopid, Grizzly Bear,
Gogol Bordello,
Chromeo, Wolfmother,
Yeasayer and X Japan are
also among the 130-plus
acts and DJs set to
perform Aug. 6-8 in
Chicago’s Grant Park.
Tickets for the three-day
festival are $215.

>>>JACKSON
DOCTOR’S CASE
ASSIGNED TO
TRIAL JUDGE

With Michael Jackson’s
mother, father and three
of his siblings looking on,
Dr. Conrad Murray began
the process toward trial
April 5 with the
appointment of a judge
and the setting of
another hearing to
handle pending matters
in his involuntary
manslaughter case.
Murray made quick back-
to-back appearances in
separate courtrooms.
First, Supervising
Superior Court Judge
Peter Espinoza assigned
the matter to another
judge for all further
proceedings. Then,
spectators, media and
fans followed Murray
down to a lower floor,
where he appeared before
Judge Michael Pastor.

Reporting by Mariel
Concepcion, Linda
Deutsch and David J.
Prince.

IN (foreground)

BY CORTNEY HARDING

1Sing The
Bowery Electric

Downtown Renaissance
Man Jesse Malin
Stands On His Own

Sitting at a table in his newest restaurant, a
dimly lit East Village joint called Black Mar-
ket, Jesse Malin is attempting to outline his
musical history and explain his trajectory
from teenage hardcore star to singe

[song-

writer with a new album, “Love Itto Li
April 27 on Sideonedummy.

Malin got his start at 13 in the hardcore
band Heart Attack; after
the group split, he went
on to front the glam rock

e,” out

D Generation for most of
the '90s. Reinventing
himself again, Malin
worked with his friend
Ryan Adams to produce
a solo album, “The Fine
Artof Self-Destruction.”

“I've had a lot of re-
births,” Malin says. But
after seven years on the
road supporting “Self-
Destruction” and two
subsequent solo efforts,
he almost threw in the
towel. “While I was out
on tour, all my friends
got domesticated,” he
says. “I came back and |
was living on my sister’s
couch on the Upper East Side and I knew |
needed a break.”

Malin kept busy D]’ing at weddings, doing
spoken-word performances, working on a
documentary about Bad Brains and tending
to his small nightlife empire. “I opened [East
Village bar] Niagara 12 years ago because |
wanted a place to drink for free,” he jokes. “I
wanted it to be a corner bar that really treated
bands well and was a place for touring acts
to go."” He also had a club, Coney Island High,
that closed in the early part of the decade, the
result of an anti-dancing ordinance passed
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‘While I was
outon tour, all
my friends got
domesticated.
I came back
and I was living
on my sister’s
couch on the
Upper East S
and I knew
Ineeded a
break.’
—JESSE MALIN

by then-Mayor Rudy Giuliani. More recently,
he’s opened another bar, Bowery Electric, and
a speakeasy, Cabin Down Below.

But he couldn't stay away from music for
too long and started work on his new album.
“I started rereading [].D.] Salinger and it hit
anerve,” he says. “I was inspired to start writ-
ing again and hooked up with a new band.”

The result of that inspiration might come
as a shock to those who know Malin as justa
downtown scenester and nightlife impresa-
rio. “Love It to Life” is a smart, heartfelt rock
album that recalls Neil
Young, Bruce Spring-
steen and former collab-
orator Adams. Songs like
first single “Burning the
Bowery" have anthemic
choruses and driving
drums, while “The Arch-
er” is a slow, soft ode to
lost love.

“Burning the Bowery"
is at the center of a cam-
paign to promote the
album, according to
Sideonedummy  co-
owner Joe Sib. “We had a
great first week of adds
at triple A radio for the

ide

track,” he says, noting
that it was added at influ-
ential alternative WRXP
New York and eight oth-
ers. Sib says Malin will also make a video,
which he says will serve as a key promotional
piece in Europe and the United Kingdom.
“We'll put it on YouTube . . . but it's better-

suited for places overseas where they still
put videos on TV.”

Sib adds that the promotion will center on
defining Malin as an artist. “There are no
guests on this album; he really wanted to
stand on his own this time around,” he says.

“Lots of people think they know who Jesse is,
but they'll see a totally different side of him
when they hear the album.”

I sy EMMA JOHNSTON

PASS THE
AMMUNITION

Bullet For My
Valentine Loads
Up For Comeback

Success and satisfaction aren’t

arily the same thing, as
Welsh metal band Bullet for
My Valentine discovered onits
last album.

While 2007°s “Scream Aim
Fire” catapulted the band into
rock’s big leagues as a surprise
top five hit on the Billboard 200
and the U.K. albums chart, Bul-
let singer [guitarist Matt Tuck
says the band was too concerned
with what other people thought
to enjoy the achievement.

“‘Scream’ was a successful
album but it wasn’t the album
we wanted to make,” he says,
“We wanted to make it for other
people, the critics. We weren’t
being true to ourselves.”

The band's fourth album,
“F\)‘ l)r”
the United Kingdom on Colum-
bia/Sony and a day later in the
United States on Zomba/Jive—
finds the band in a more posi-

arriving April 26 in

tive state of mind, both men-
tally and musically.

Whereas “Scream” was a
straightforward thrash record—
a reaction to criticism in the
rock press and from metal fans
online that the band's melodies
were too pretty to be “true”
metal—with the frontman’'s
scream notably toned down,
“Fever" combines towering
melodies with crunching riffs
and a snarling, theatrical per-
formance from Tuck.

“We wanted to capture the
same vibe as on [2006 second
album] The Poison,’ " Tuck says.
“We wanted to go back to what
made us ‘us’ in the first place.”

Bullet's fan base has grown
steadily since its 2005 debut
mini-album, which was self-
titled in the United Kingdom
but released as “Hand of
Blood" (Trustkill) in the United
States. “Scream” has sold
355,000 U,S, copies, according
to Nielsen SoundScan, and
101,000 in the United King-
dom, according to the Official

PULSE
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>>>S0 FAR, SOHO
In February 2009, before the
Aussie record biz even knew
of alt-rock act Violent Soho’s
existence, it signed to Uni-
versal-distributed Ecstatic
Peace, the label helmed by
the band’s hero, Sonic Youth’s
Thurston Moore.

Another of the group’s idols,
Gil Norton (Pixies, Echo & the
Bunnymen, Foo Fighters) pro-
duced its self-titled debut
album, released March 9 in
North America. The single
“Jesus Stole my Girlfriend” hit
No. 38 on Billboard’s Rock
Songs chart March 27 and
climbed to No. 21on the Mod-
ern Rock tally April 3.

Violent Soho laid a founda-
tion for its stateside break-

Downtown
massacre:
VIOLENT
SOHO

through on separate U.S. tours
with Dinosaur Jr. and Built to
Spill in the latter part of 2009—
and it has a solid touring itiner-
ary throughout 2010, says
manager Dave Benge, direc-
tor of Melbourne and Sydney-
based Speak ‘n’ Spell. “For the
immediate future, America is
our focus,” he adds.

Violent Sohois represented
by Mushroom Music Publish-
ing and booked in the United
States and United Kingdom by
the Agency Group and in Aus-
tralasia by Village Sounds. U.S.
shows with the Bronx wrap
April 22 in Anaheim, Calif.,
while U.K. dates will follow in
May and an Australian tour
kicks off in July.

“Thisis along-term project,”
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Charts Co. Executives say re-
warding fan loyalty is a key el-
ement to the campaign.

The band—which includes
bassist Jason James, guitarist
Michael Paget and drummer
Michael Thomas—released a
Valentine's Day download,
“Begging for Mercy,” available
free to fans who posted updates
on their social networking
pages with a link to the track,

“It took off like wildfire as
soon as we put it up,” Jive
Label Group senior director of

marketing Dan Mackta says.
“Around the world there's pull
for this band, and people can-

Benge says, “that is going to

slowly connect as we intro-

duce the band to the world.”
—Lars Brandle

>>>FILTHY FILMS
Last year, Edinburgh, Scotland-
based Isa & the Filthy Tongues
proved its Jesus and Mary
Chain-style alt-rock could ap-
peal to filmmakers as well as
U.K. concertgoers.

The band’s songs were fea-
tured in a number of 2009
movies, with “Big Star” heard
in the Ashton Kutcher/Anne
Heche comedy “Spread” and
“New Town Killers” from sec-
ond album “Dark Passenger”
(Neon Tetra) providing the
title track to the cult U.K.
thriller of the same name.

“New Town Killers” direc-
tor Richard Jobson invited
the band to contribute three
songs after being impressed
with its live performances,
Neon Tetra co-director Tony
Gaughan says.

The three male members of
Isa & the Filthy Tongues—com-
pleted by U.S. vocalist Stacey
Chavis—were formerly in'80s
Scottish alt-rock band Good-
bye Mr McKenzie alongside

not wait to get their hands on
this album.”

While the first U.K. single
will be the poppy, upbeat “The
Last Fight," in the States the
lead track is the notably heav-
ier “Your Betrayal,” which im-
pacted active rock, alternative
and rock formats March 9. So
far, it's peaked at No. 18 on Ac-
tive Rock, No. 23 on Main-
stream Rock and No. 36 on
Alternative Rock.

The band’s U.S. tour, booked
by Pinnacle Entertainment,
starts April 28 at the Palladium
in Worcester, Mass., before it
headlines the Download Festi-

future Garbage vocalist Shirley
Manson. On “New Town
Killers,” they're joined on guest
vocals by another Scottish new
wave veteran—Jobson himself,
who formerly fronted punk-era
band the Skids.

Now the band is concentrat-
ing on its own career, with
Neon Tetra issuing the album
March 15 in the United King-
dom and internationally (dig-
itally, through the Independent
Online Distribution Alliance).
“They have a punky sound,”
Gaughan says, “but ‘Dark Pas-
senger’ takes it on a level—
more commercial but still
edgy. We'll be looking for more
TV and movie deals.”

The self-booked actis play-
ing U.K. club dates during
April; its publishing is through
Blokshok Productions.

—Steve Adams

>>>YEAH OYEAH

Last summer Italian hip-hop
artist Jovanotti played a string
of 16 sold-out club dates in
New York in a series of shows
he dubbed the “Soleluna NY
Lab.” This spring, he’s back
stateside promoting a live re-
cording of those shows, the

val's second stage June 11.
Atretail, Hot Topic will carry

an exclusive special edition of

the album featuring a contest
and access to unique digital
content. Mackta is confident
sales can match those of
“Scream” and “The Poison,”
which has scanned 566,000
U.S. copies.

“Even though the market has
deteriorated, interest in Bullet
has not waned," says Mackta,
who adds that the band has the
potential to be as big as its hero
Iron Maiden. “They have grown
to be a band that could really
thrive on that larger stage.” «-

Shot through the heart:
BULLET FORMY
VALENTINE

album “Oyeah” (Verve Fore-
cast). Universal Italy president/
CEO Alessandro Massara says
the setis “an authorized boot-
leg of his New York concerts,
intended as a calling card for
the American market.”

Since his recording debutin
1988, Jovanotti’s Italian-lan-
guage rapping and singing has
built a fan base in several con-
tinental European markets. In
Italy, Massara says, latest album
“Safari” has sold 550,000
copies, “which makes it the
top-selling album [domesti-
callylin the last three years.”

“Oyeah,” Jovanotti’'s U.S.
debut, was released digitally
in December but won't be is-
sued in Italy. Massara says the
artist has “one of the best Ital-
ian live shows around,” which
will be on display during a
seven-date North American
tour, beginning April 22 in
Washington, D.C., and ending
May 4 in Toronto. Summer fes-
tival dates on the West Coast
are also being planned.

Milan-based Trident Agency
handles Jovanotti's booking,
and his publishing is with Uni-
versal Music Publishing Italy.

—Mark Worden

with JOEL C. HIGH

by GAIL MITCHELL

Music supervisor Joel C. High's professional relationship with Tyler Perry dates back to the
writer/director/producer’s first film, 2005’s “Diary of a Mad Black Woman.” Their ninth film
pairing, “Why Did | Get Married Too?,” finished second at the box office the weekend of
April 3 ($29.3 million). Featuring “Nothing,” a new single by the film's co-star Janet Jackson,
the So So Def/Malaco soundtrack is available digitally on Amazon and will be released phys-
ically April 27. High, founder of the Los Angeles-based company Creative Control, recently

finished work on two upcoming films: “Black, White and Blues™” and “Fort McCoy.”

1 How does Tyler Perry view the rela-
tionship between music and film?

He told me early on that whether it's a play,
TV or film, he wants to entertain three gen-
erations: the kids, their parents and grand-
parents. He wants songs that are going to
help him tell the story and help the audience
feel the story. He isn’t somebody who cares
about the next big thing or flash-in-the-
pan, fad music. And he doesn’t
want to get into soundtrack
deals where somebody is
telling him what to do.

So I try to pick the best

songs that will help him
doall that; something not
too distracting or too rec-
ognizable but also a good
mix. Butwe also love doing
music that's unique to the
film. In the case of “Married
Too?," we were lucky to have Janet
involved, especially at a time when she
was going through alot. We were basically fin-
ished with the picture when she told Tyler she
wanted to write something. It’s a strong love
song that plays three times in the movie and
is our big end-title finish.

2 What other songs are on the “Mar-
ried Too?"” soundtrack?

There's another original song, Ziggy Marley's
“Love You Too.” It's the main title song and will
also be on his new album, Christel Alsos, a new
artist from Norway, contributes the spare, heart-
breaking song “Still.” Because Tyler has an
affinity for the Bahamas, where the film was
shot, he wanted to give something back. Sotwo
veteran Bahamian acts also appear on the
soundtrack: Ronnie Butler and the Falcons.

3 How has music supervision changed
in the last few years?

Radio used to be the way to break records. Now
if you put something to good use in a big mo-
tion picture, more people are going hear that
song than ifit's played on a few stations in some
sort of rotation. And those people will then go
to a Web site to find that music, thanks to the
rise of the Internet, Because of that, music su-
pervisors have really come into their own in
terms of being tastemakers. When I started
doing this, it was a very niche thing to do. And
now music supervisors are one of the surest
ways to help break records. The good news is
that there are more outlets for what music su-

www.journal-plaza.net & www.freedowns.net

pervisors can do, including television, cable
and videogames.

But like every other industry, the entertain-
ment industry dollar is being spread thinner.
So music supervision has also become more
competitive, especially as record labels shed
jobs and more people enter the marketplace.
Everybody thinks they can be a music supervi-
sor. From a layman’s viewpoint, it's a job that
carries alot of appeal working with film
and music people, picking cool
songs to go in scenes. But the re-
ality is different. [ start my proj-

ects from the script stage,
breaking out a budget for
what I think the script is
going to call for and then put-
ting together a schedule. |
also doall the business affairs,
making sure the chosen artists
are properly contracted and show-
ing up on time; hiring a composer

who can work with the budget and the di-

rector. Picking songs is just part of the process.

4 What other skills should a music
supervisor possess?

Besides the ability to juggle various issues, you
must pay attention to your work relationships.
The music supervisor has to be able to guide
the director and producer to what they want
creatively when it may not be exactly what they
said. Filmmakers know songs and what they
want. But you may not be able to afford a par-
ticular song or perhaps the rights holders don’t
want that song used in the film. You have to
make sure the filmmakers know that their
wishes and creativity are going to be hus-
banded. They have to trust that the music su-
pervisor will take their creative desires and
make them happen.

5 It’s been reported that Janet Jackson
and Mariah Carey will join Tyler for his next
film, “For Colored Girls.” Can you give any
more details?

At this point I can say that singers Janet,

Mariah, Macy Gray and Loretta Devine will be

among the film’s cast. We're already prepping
some things for the shoot, which is supposed
to start in May.

6 And is a Madea reunion in your
near future?

Oh, I'm sure you haven't heard the last
of Madea. e
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ALBUMS

MOSE ALLISON

The Way of the World
Producer: Joe Henry

Anti- Records

Release Date: March 23
Although the sound of Mose
Allison’s first studic album in
more than a decade, “The
Way of the World," has been
slightly updated for the oc-
casion (thanks to production
by chamber-roots specialist
Joe Henry), the 82-year-old
singer/pianist’s mordant wit
retains its vintage charm. In
fact, Allisen probably could
have sung any of these new
tunes about aging just as
credibly 50 years ago. That
even goes for the excellent
opener, “My Brain,"” on which
he charts the slow degrada-
tion of his noodle over a boo-
gie-woogie groove that starts
out perky but keeps slacken-
ing bit by bit. Fans of Randy
Newman’'s 2008 album,
“Harps and Angels,” will ap-
preciate the cheerfully pro-
fane “Modest Proposal”
(“Let’s give God a vacation/
He must be tired of it all*)
and a laid-back, sax-enriched
take on “Everybody Thinks
You're an Angel." a wry jazz-
country tune by Allison's
daughter, Amy. “I'm not the
first, I'm not the most, of this

town | am not the toast,” he
sings with an audible shrug
in “Ask Me Nice." Happily,
“The Way of the World" pro-
vides some evidence to the
contrary.—MwW

JUSTIN BIEBER

My World 2.0

Producers: various
RBMG/Island/IDJMG
Release Date: March 23
Mammoth-sized expecta-
tions. A fast-tracked record-
ing process. Looming pu-
berty. What could have
contributed to a drastic
sophomore slump instead all
worked in Justin Bieber’s
favor on his latest album, “My
World 2.0." The 16-year-old'’s
follow-up te last November's
“My World" shrewdly ele-
vates him from a fleeting
teen phenem inte an evolv-
ing pop artist. The songs
“Somebedy to Love” and
“Eenie Meenie" are hard-
wired for top 40, while the
breezy groove of “Runaway
Love” recalls both Janet
Jackson's “Runaway” and
Justin Timberlake's “Rock
Your Body.” And with a Mo-
town vibe, “U Smile” should
appeal to some older listen-
ers. It’s all very sweet until
“That Should Be Me," an or-

36

SLASH

Slash

Producer: Eric Valentine

Dik Hayd Records

Release Date: 4pril 6

He may not be Axl Rose’s favorite
person these days, but Slash still has plenty of friends—
and he’s corralled an impressive group of them on the 14
tracks of his new self-titled solo effort. Filling the gap as
he prepares for Velvet Revolver’s (presumed) return, the
guitarist kicks out some heavy jams with the Cult's lan
Astbury (“Ghost”), Motérhead’s Lemmy Kilmister (“Doc-
tor Alibi”), Iggy Pop (“We're All Gonna Die™), Ozzy
Osbourne on the goth-flavored “Crucify the Dead” and
M. Shadows of Avenged Sevenfold for the speeding hor-
ror rocker “Nothing to Say.” And longtime colleague Duff
McKagan and Dave Grohl join Slash for the jagged-
groove instrumental “Watch This.” But the top hat-wear-
ing guitarist traipses in other stylistic directions, explor-
ing rootsy, Americana-flavored terrain with Kid Rock (“I
Hold On"), melodic pop (albeit with a bluesy solo) with
Maroon 5's Adam Levine (“Gotten”) and a slinky
“Beautiful Dangerous” that gives us Fergie as we've
never heard her before. “Slash” shoots a little too wide
for its own good, but the album showcases him as the
guitar hero we've always known and as the songwriter
we probably haven't appreciated enough.—GG
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OZOMATLI

Fire Away

Producer: Tony Berg
Downtown/Mercer

Release Date: April 20

On its fifth studio album, “Fire Away,”
Ozomatli shows a remarkable ability to

innovate with its most expansive and
energetic set in years. While the opening track, “Are You
Ready?,” recalls the brass-infused Latin dance party that

chestral ballad where Bieber
plays the scorned ex. (He sings
over Pro Tools sheen, “Did you
forget all the plans that you
made with me?”) The prem-
ise couldn't be further from
the truth, but giving his fans
the power remains Bieber’s
greatest weapon.—MH

JASON DERULO
Jason Derulo

Producer: JR. Rotem
Beluga Heights/Warner
Bros. Records

Release Date: March 2
Jason Derulo’s self-titled
debut finds the 20-year-old
singer/songwriter/dancer
crooning about what most
young adults at his age pon-
der: love, flings and other
fantasies, Having already
achieved acclaim for pen-
ning songs for rappers Pit-
bull and Birdman, Derulo’s
solo career took a new direc-
tion last November when his
single “Whatcha Say” top-
ped the Billboard Hot 100
But the nine-song album’s
softer ballads—like the
piano-driven “What If"—dis-
tract from Derulo’s power-
house vocals. His talent is
somewhat misused on the
tune, blanketed beneath
equal parts Auto-Tune and
lyrical vagueness. However,
the inclusion of club bangers
like “The Sky's the Limit" and

“Love Hangover” boost the
set's energy. The latter
track’s synth-driven pulse,
combined with Derulo’s en-
ergetic falsetto on the narra-
tive chorus (“And all | re-
member is me saying, 'Give
it to me’/Then you came
in"), provide a dancefloor
excursion.—MB

JULIETA VENEGAS
Otra Cosa

Producers: Cachorro Lopez,
Julieta Venegas

Sony Music Latin

Release Date: March 16
Julieta Venegas has a talent
for using both simple lan-
guage and harmonies to cap-
ture profoundly emotional
moments in time. She employs
the less-is-more aesthetic to
great effect on her new album,
“Otra Cosa,” where she again
walks a tightrope between
accessible pop and quirky
alternative. Venegas is at her
best with happy-sounding sad
songs (“Ya Conoceran™) and
ones where she revels in the
present (“Eterno”). In Vene-
gas’ hands, the accordion is
neither stereotypically plain-
tive nor cheesily upbeat, but
lends a melodic shine to
everything she does. The
exception to the otherwise
simple production is the
gorgeous “Revolucion,” which
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drew fans to the band's debut, the new set is full of
moments that conjure up an image of a group in the studio
getting excited about trying something new. The results are
almost all wonderful, particularly the picture-perfect '60s
funk of “45,” the Southern bluesy anthem “Gay Vatos in
Love” and the effects-laden ballad “Love Comes Down,”
with its psychedelic distorted bridge. These musical detours
are what keep “Fire Away” so interesting; just when you
think you've got a song—or Ozomatli—figured out, the band
hits you with something new.—ABY

brings to mind a fife-and-
drum corps marching in the
name of love—replete with
banjo, brass section and
clarinet.—ABY

MONICA
Still Standing

ORETCHENWILSON

Producers: various

J Records

Release Date: March 23
Monica is all grewn up. And
much like her BET reality
show “Still Standing,” the 29-
year-old's latest album of the
same name cements her
place as a mature R&B singer.

GRETCHEN WILSON

| Got Your Country Right Here
Producers: Blake Chancey, John
Rich, Gretchen Wilson

Redneck Records

Release Date: March 30

Gretchen Wilson’s fourth studio album, “I Got Your
Country Right Here,” doesn’t plow any new ground
compared with previous efforts, but it’s difficult to
dismiss it as same old same old. Her new set covers
familiar working-class territory with lead single
“Work Hard, Play Harder,” on which she sings, “I'm
the first to clock in, but the last to pass out.” And the
more-redneck-than-thou themes are accented by the
jingoistic “Blue Collar Done Turn Red,” where she
unconvincingly jousts at windmills with lines like
“Still think about the way it was when you could still
speak your mind,” which bemoans an imaginary loss
of that basic American freedom. As with many of
Wilson’s young female country counterparts, the
hotter the tempo, the less clearly she enunciates the
lyrics. So the standout tracks here are the two bal-
lads—“I'm Only Human” sends a clear message that
even ass-kicking redneck girls show weakness, and
“I'd Love to Be Your Last” is a study in great classic
country singing and songwriting. Bombast and diffi-
cult-to-discern lyrics aside, Wilson plays to her core
fans who turned up in eyebrow-raising numbers for
her first three outings.—W.J/

a
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On the song “One in a Life-
time,” over violin strings, she
praises her lover: “The love
you've given me is equal to
10.” Monica flips the script on
“Stay or Go,” giving her part-
ner an uitimatum atop a sim-
ple piano arrangement and
drums, while letting her man
on the side know that she's
available if he wants her (“If
you need to love somebody,
baby let me be that body")
over a bluesy guitar riff on the
Ester Dean-penned "Here |
Am."” Still, while the album is
fluid lyrically and musically,
it's missing one thing: Mon-
ica's spunk and sass (think
“So Gone” and “"Knock
Knock™). Let's hope she'll
bring her swagger back on
the next one.—~MC

FLOBOTS

Survival Story

Producer: Mario Caldato Jr.
Universal Republic Records
Release Date: March 16
Onits latest album, “Survival
Story,” Denver-based rap-
rock band Flobots continue
to mix multiple genres (imag-
ine a jam session involving
P.O.D., Atmosphere and the
Red Hot Chili Peppers) to
send a political message.
While the group’s new set
features a heavier rock sound
than previous efforts, the rap-
ping can be monotonous and
overly political. The track
“Cracksin the Surface” pres-
ents anidea that’s at the core
of “Survival Story™ the por-
trayal of a world sinking
under the weight of war and
corrupticn. In that vein, with
a dance beat and funky
bassline, “Whip$ and Chain$"
bashes corporations, banks,
governments and everything
else that's wrong with soci-

LLEGEND & CREDILS

EDITED BY MITCHELL PETERS
(ALBUMS) AND MONICA
HERRERA (SINGLES)

CONTRIBUTORS: Ayala Ben-
Yehuda, Melanie Bertoldi, Erin
Clendaniel, Mariel Concepcion,
Gary Graff, Cortney Harding,
Monica Herrera, Wade Jessen,
Evan Lucy, Michael Menachem,
llya Skripnikov, Mikael Wood
CRITICS’ CHOICE : A new
release, regardiess of chart
potential, highly recommended
for musical merit

ety. Rise Against guitarist
Tim Mclirath joins the group
on “White Flag Warrior," a
blatant protest song with
high-energy vocals that pro-
claims, “War is child abuse."
But at times the MCs try too
hard to deliver a rebellious
message and forget about
their flow.—/S

TITUS ANDRONICUS
The Monitor
Producer: Kevin McMahon
XL Recordings

Release Date: March 9
It's not every day that a
folksy punk band uses the
Civil War as an extended
metaphor for a young man's
migration from New Jersey
to Boston. But on its second
album, “The Monitor,” New
Jersey-based Titus Andron-
icus has done just that, Over
a Dinosaur Jr.-like guitar riff,
the band opens the song “A
More Perfect Union” with a
quote from Abraham Lin-
coln before quickly transi-
tioning to a reference of the
Garden State Parkway. But
the album’s hero apparently
hasn't found greener pas-
tures in Boston. Alongside
a twangy country fiddle on
“Theme From ‘Cheers,"
lead singer Patrick Stickles
muses, “I need a timeout/|
need an escape from real-
ity.” An oddly moving bag-
pipe melody closes the
nearly 15-minute “The Bat-
tle of Hampton Roads,” on
which the protagonist ad-
mits defeat and returns
home. “The Monitor" proba-
bly could've borrowed more
firepower from the ironclad
battleship for which it's
named, but the album nev-
ertheless meshes old-fash-
ioned themes with a mod-
ern twist.—£C

PICK »: A new release predicted
to hit the top half of the chart in
the corresponding format.

All albums commercially
available in the United States are
eligible. Send album review
copies to Mitchell Peters at
Billboard, 5055 Wilshire Blvd
Seventh Floor, Los Angeles, CA
90036 and singles review copies
to Monica Herrera at Billboard,
770 Broadway, Seventh Floor,
New York, NY. 10003, or to the
writers in the appropriate
bureaus
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swarm of bees," Matt Bern-
inger sings on “Bloodbuzz
Ohio,” the National's lead sin-
gle from its first studio album
in three years, "High Viclet.”
The insects may have drawn
Berninger and his bandmates
to the Buckeye State, but it’s
the band’s pristine, atmos-
pheric indie rock sound that
has made it a sensation, from
2005’s turning-point album

JASON ALDEAN
Crazy Town (3:04)
Producer: Michael Knox
Writers: ?. Clawson,

Publishers: various

Jason Aldean spent five
weeks atop Billboard's Hot
Country Songs chartin 2009
with two consecutive No. 1s
from his “Wide Open” al- “Alligator” to 2007's widely
bum—*“She's Country” and acclaimed “Boxer." Here, back-
"Big Green Tractor"—andan- ed by Bryan Devendorf's
other two this February with  steady drumbeat and a pair of
“The Truth.” Written by Rod-  swelling synths, Berninger’s
ney Clawson and Brett Jones, trademark baritone tells a
new single “Crazy Town" hauntingtale of money, sultry
again finds Aldean intop lyri-  romance and how “Ohio don’t
cal form, as the Georgiacoun- remember me . . . the floors
try rocker sizes up the Nash-  are falling out from everybody
ville scene in his pleasant Iknow.” Let’s hope Berninger's
baritone. “It'sa crazy town full  not too attached to local pas-
of neon dreams/Everybody tures, because all signs point
plays, everybody sings,” Al-  toanother big year for the Na-
dean belts. "Hollywood with  tional that will undoubtedly
atouch of twang/Tobe astar  keep it away from home.—EL

you gotta bang, bang, bang."
Aldean’s been known to kick
off his live shows with this NEON INDIAN
tune, and it's no wonder—the  Sleep Paralysist (4:31)
song’s aggressive guitar riffs  Producers: Alan Palomo,
and chaotic violins arefitfora  Chris Taylor

Writer: A. Palomo

lively amphitheater.—MM

Publisher: Alan Palomo
(BMD
Green Label Sound
Neon Indian makes good on
the “necn” part of its name on
“Sleep Paralysist,” as frontman
Alan Palomo crafts a track so
'80s-infused, it’s the next best
thing to taking a ride in the
“Back to the Future” De-

ROCI

Bloodbuzz Ohio (4:36)
Producer: The National

Publishers: Val Jester Music/

"I was carried te Ohio in a

CHRISTINA AGUILERA

Not Myself Tonight (3:07)
Producer: Polow Da Don
Writers: J. James, E. Dean
Publishers: My Diet Starts
Tomorrow/Universal Music

Publishing/Dat Damn Dean/peermusic (BMl)

RCA

In the four years since Christina Aguilera released her
last studio album, “Back to Basics,” pop ingénues like
Katy Perry, Lady Gaga and Ke$ha have built their
careers on bold theatrics, neo-feminist personas and
throbbing club beats. Aguilera brings all of that to the
table on “Not Myself Tonight,” her lead single from the
upcoming “Bionic,” but ups the stakes considerably with
her trademark, octave-straddling runs and glory notes.
Aguilera channels a more Euro-glamorous version of her
former “dirrty” alter-ego Xtina on “Tonight,” dashing
lyrics about self-reinvention with breathy chants and
naughty expletives. Producer Polow Da Don, who co-
wrote “Tonight” with “Drop It Low” singer/songwriter
Ester Dean, adds dripping synths, pulsing basslines and
tribal house drums that sound appealingly unfinished.
Paired with Aguilera’s unmatched vocal range, “Tonight”
proves that the current dance-pop craze would be
incomplete without her.—MM

PLIES

She Got It Made (3:27)
Producers: Clinton Sparks, Kamau
Georges

‘ snm.m 1
\g' y Writers: various

ni
Publishers: various

Big Gates/Slip-N-Slide/Atlantic

On his latest single, Florida rapper Plies continues to display
his insatiable appetite and keen appreciation for women
(think “Bust It Baby Pt. 2"), this time looking for a female he
can turn into “a spoiled brat.” “| can get your own chauffeur,
| can put you on a plane.. . . Buy stocks, buy you bonds, | can
put them in your name,” he raps over an upbeat, piano-
based production. The self-professed goon’s generosity
knows no bounds, as he goes on to offer his lucky lady a
mink, Gucci and Prada, “big cribs, nice whips” and a vaca-
tion with “your girls and your momma,” with the option of
staying “as long as you wanna.” At the end of it all, Plies is a
fair man—you give him some “Becky” (Google it), he'll buy
you expensive gifts and take you on lavish trips, among
other treats.—MC

B

Lorean. The song starts off
with electronic sounds that
seem to be pulled from an old
arcade game, then launches
into a ping-ponging, scratchy
beat under flat vocals, The
Texas-born, Brooklyn-based
group's music is often de-
scribed as “chillwave,” and
Neon Indian certainly doesn’t

project any warmth on “Sleep
Paralysist”—it's the definition
of cool and disaffected. The
song is the perfect track to
play on the drive home from
the rager, while wearing your
sunglasses at night. Too bad
this wasn't the soundtrack to
the John Hughes tribute at the
Academy Awards.—CH
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‘Bionic’ Woman

Radio Embraces Christina Aguilera’s
New Single ‘Not Myself Tonight’

Against the tribal house-
inspired rhythms percolating
throughout “Not Myself To-
night,” Christina Aguilera is-
sues a sexy proclamation: “I'm
doing things that I normally
wouldn’tdo. The old me's gone.
I feel brand new."” But gauging

by radio’s reaction to the lead ¢

single from “Bionic” (RCA v

Records, June 8)—Aguilera’s %

first studio set in four years—

the singer's hitmaking instincts 5

are still intact. %
“Not Myself Tonight” is the ; ‘

No. 1 most-added song at
mainstream top 40 and
rhythmic radio this week.
According to Nielsen
BDS, the song posted 73
adds at top 40 (99 in two
weeks) and 19 adds at
rhythmic. Receiving 886
plays in six days at top 40
and reaching a Billboard Hot
100 audience of 11.8 million
after seven days of airplay (in-
cluding other non-top 40 for-

mats), the song is poised to Hot stuff:
debut high next week on the CHRISTINA
AGUILERA

Mainstream Top 40 chart.
By comparison, “Ain’t No
Other Man,” the

‘LIFE’ BEGINS

lead single from Aguilera's
2006 studio album “Back to Ba-
sics,” received 789 plays in four
days at top 40 and reached a
Hot 100 audience of 16.5 mil-
lion after six days of airplay in
its first week. It debuted at No.
21 its second week and peaked
at No. 8 on Mainstream Top 40.
“Keeps Gettin’ Better," the sin-
gle from the singer's 2008
greatest-hits set “Keeps Gettin'
Better: A Decade of Hits," de-
buted on that chart at No. 37
and peaked at No. 11.

After only seven days of air-
play, “Not Myself Tonight” is
the No. 1-requested song at

WHTZ (Z100) New York.

PD Sharon Dastur says
it beats the No. 2-
requested song by more
than triple the requests.

“The audience was anx-

iously waiting to see what

the new single would be
like,” Dastur adds, “and
Christina definitely delivered
on that high expectation. It's
well-produced, offering the
tempo and energy that top 40
needs heading into spring, not
to mention an amazing vocal.”
Polow Da Don co-wrote the
single with his Zone 4/In-
terscope singing/

38

Joan Armatrading returns with “This Charming Life” (SLG), which bows at No. 4 on
Billboard’s Folk Albums chart (viewable at billboard.biz/charts). The set’s start marks
Armatrading’s second-highest rank on a Billboard survey. The singer/songwriter last
charted in 2007, when “Into the Blues” crowned Top Blues Albums. § “Life” arrives
with sales of 2,000, upping Armatrading’s total to 731,000 albums sold in the United
States since Nielsen SoundScan began tracking sales in 1991. § The West Indian-born,
Birmingham, England-raised artist has placed 12 titles on the Billboard 200, peaking
as high as No. 28 with “Me Myself I” in 1980. She made one appearance on the Bill-
board Hot 100, reaching No. 78 in a six-week chart run with “Drop the Pilot” in 1983.
4 After touring Europe through early June, Armatrading is set to play 15 dates in the
United States and Canada in July and August. —Gary Trust

CHARM OFFENSIVE
Veteran Joan Armatrading 92.000
is preparing for a North :
American tour to support 79,000
‘This Charming Life. 67,000

gs000 103000

31,000 31,000 33,000

“Show “Hearts  “lovers “20th(entury  “Track “Square  “Joan “Classics,  “Greatest  “What's

Some and Speak”  Masters-The  Record” The  Armatrading” Vol. 21" Hits™ Inside”
Emotion™  Flowers” 2003 Millennium 1984 Cirde” 1976 1987 199 1995
1977 1990 Collection: The Best 1992
of Joan Armatrading”
2000
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songwriting protégée Ester
Dean. Polow—whose produc-
tion credits include Keri Hil-
son, Usher and Fergie—also
produced the track,
was just me and Ester free-
styling one day as another
friend of mine was jumping

“This song

and dancing around the stu-
dio,” he says. “Christina’s peo-
ple reached out and asked if [
had anything hot for her. I sent
this, which happened to fit the
fresh, different angle Christina
told me she wanted to hit peo-
ple with on this album."”

As Aguilera notes in a mes-
sage to fans on her Web site,
“Bionic” “was put together to
represent those different parts
of myself. I chose to collaborate
with a variety of artists and pro-
ducers across different musi-
cal genres. I was able to explore
and create a fresh, sexy feel
using both electronic and or-
ganic elements.”

“Bionic” also features the
Grammy Award-winning
singer collaborating with Sia,
Christopher “Tricky” Stewart,
Le Tigre, Hill & Switch and La-
dytron. And she reunites with
songwriter Linda Perry, who
contributes the ballad “Lift Me
Up.” (Perry wrote the singles

www.journal-plaza.net & www.freedowns.net

“Hurt" and “Candyman” from
“Back to Basics” and Aguil-
era’s 2002 hit “Beautiful.”)
“Back to Basics” has sold 1.7
million copies, according to
Nielsen SoundScan, “Keeps
Gettin’ Better: A Decade of
Hits" has sold 338,000.

“You don't get the number
of adds we’ve gotten based on
faith,” RCA Music Group ex-
ecutive VP of promotion
Richard Palmese says of the
early reaction to “Not Myself
Tonight.” “It's apparent that
programmers share our belief
thatit’s a slamming track. But
more important than us are
the listeners, who are clearly
excited. I think we're onto a
big one.”

The video for “Not Myself
Tonight" is being shot at the
end of this week. The single
will be at all digital providers
April 13. In the midst of fin-
ishing up “Bionic,” Aguilera
recently completed her first
film role in the musical drama
“Burlesque,” which co-stars
Cher. The movie is set to pre-
miere this fall. o

Additional reporting by Keith
Caulfield, Monica Herrera and
Silvio Pietroluongo.
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Tip top: SCOUTING
FORGIRLS

Scouting For Hits

London Trio Scores
First U.K. No. 1 Single

U.K. pop-rock band Scouting for Girls’ campaign
for its second album is off to a flying start, thanks
to a No. 1 debut on the Official Chart Co.’s April 4
singles listing for “This Ain’t a Love Song.” The
debut also marks the group's highest single entry
on home turf.

The piano-led ballad's memorable hook features

singer Roy Stride declaring, “I'm a little bit lost
without you, and I’'m a bloody big mess inside.”
Mess aside, the track has become a bloody big hit
for the trio, selling 72,000 copies in its first week,
according to the OCC. It's the first track to be lifted
from the group's album “Everybody Wants to Be
on TV” (Epic/Sony Music Entertainment), which
will be released April 12 in the United Kingdom.
“It's an honest lyric and I think people can see
that,” says Stride, who formed the group in 2005

BUILDING
A CAREER

with Greg Churchouse and Peter Ellard. “We had
reasonably high hopes but thought, ‘If we gota top
10, that would be amazing.’ This is nuts.”

Getting radio onboard early was key to the track’s
breakout success, Epic U.K. managing director Nick
Raphael says. The song was serviced to national top
40network BBC Radio 110 weeks ahead of release.
A March 26 live performance on prime-time I'TV 1
show “Comedy Rocks With Jason Manford" also
provided a boost.

Released in September 2007, Scouting for Girls'
self-titled debut studio album has sold 825,000 units
in the United Kingdom, according to the OCC.
Raphael is confident “Everybody” will retain the
band’s platinum status athome, as well as help the
act make its first inroads internationally.

“We were so busy last time trying to break in the
U.K,, there wasn't a big [international] pickup. But
this album is a complete contrast,” Raphael says,
citing strong interest from U.S. Sony labels and
early radio support for “This Ain’t a Love Song” in
Germany, where the album will be released April
30 on Four Music/Sony. Negotiations are also under
way with Sony partner labels in other territories.

“If Keane and Snow Patrol can do well in Amer-
ica, I don’t see any reason why Scouting for Girls
can’t do well,” Raphael adds, suggesting modern
rock as an ideal format for the trio.

“We're looking forward to seeing what Sony
wants to do [internationally],” says Stride, who wants
the band to maintain its U.K. formula of breaking
into new territories through consistent touring.
“That's how people connect with us,” he adds. “We'll
start doing smaller clubs and build up.”

Scouting for Girls—published by EMI Music
Publishing—embarks on a 23-date U.K. tour that
begins April 19 and wraps May 24. Booked by Cre-
ative Artists Agency, the trio will then perform at
various European summer festivals. .

After sharing the stage with Daugh-
try on a U.S. trek last fall, St. Louis
rock act Cavo hasrejoined the band
and special guest Lifehouse on a
spring tour. The North American run
coincides with the growing radio mo-
mentum behind Cavo’s “Let It Go,”
which is No. 28 on Billboard’s Adult
Contemporary chart. The song is the
third single from the group’s second
album, “Bright Nights Dark Days.”

Since the release of “Bright
Nights” on Warner Bros.’ Reprise
Records last August, Cavo has
watched its single “Champagne”
top the Mainstream Rock chart and
its fan base grow with each arena
performance. “We do a meet-and-
greet after every show, and the line
has gotten longer every night,” vo-
calist Casey Walker says. “People
come up to us and say, ‘I've never
heard of you guys, but you blew
me away.' ¥

Success has been slow coming for
Cavo, which originally formed in
March 2001. After bassist Brian Smith
joined Walker, guitarist Chris Hobbs
and drummer Chad Laroy in 2006,

the band self-released its
debut album, “The Painful
Art of Letting Go,” that
same year and opened for
Staind in 2007.
Although multiple la-
bels courted Cavo, Re-
prise’s long-term vision
for the band resulted in
adeal in October 2008.
“Other labels were talk-
ing about ‘Champagne’
and having crazy hit
singles, but Warner
Bros. was the first label
to sit us down and say,
‘We want to make a
career for you guys,” "
Walker says.
Recorded from winter 2008 to
spring 2009 and produced by
David Bendeth (Breaking Ben-
jamin, Paramore), “Bright Nights”
features anthemic alt-pop tunes
like second single “Crash” and
midtempo rockers like “Let It Go,”
which was featured on the sound-
track to “Transformers: Revenge of
the Fallen.” Cavo showcased the

On the road: CAVO

songs while opening for Métley
Crie and Godsmack on last sum-
mer’s Criie Fest 2 tour.

Reprise’s marketing strategy for
the band has been primarily radio-
driven, with “Champagne” and
“Crash” being pushed to rock sta-
tions before “Let It Go” expanded
the band'’s reach to hot AC. Cavo
has also spent the past year devel-
oping its stage show, which Warner

Bros. senior VP of marketing Rob
Gordon believes is a rare quality.

“They came in as shy little guys
from St. Louis,” Gordon says, “and
they’ve blossomed into this com-
plete rock band.”

After the Daughtry tour wraps in
June, Cavo will continue writing new
songs while considering its touring
options, including a possible string of
solo dates. —Jason Lipshutz

www.journal-plaza.net & www.freedowns.net

Tuamor: TITO ‘M /
BAMBINO’ ;

ON FIRE

It’s been a banner year for Tito “El
Bambino.” The Puerto Rican artist
(born Efrain Fines Nevarez) is the
leading finalist for this year’s Billboard
Latin Music Awards, with nods in 18
categories including Latin artist, hot
Latin song, hot Latin songs artist,
Latin album and Latin albums artist
of the year. Those came courtesy of
his single “El Amor”—which went to
No.1onthe Hot Latin Songs chart last
year and was remixed and played by
avariety of radio formats—as well as
his album, “El Patron.”

Also a songwriter/producer who
licenses his material to Siente Mus-
ic/Universal through his On Fire Music
label, Tito is a multiple threat on the
Latin charts this week. His last single,
“Mi Cama Huele A Ti" featuring reg-
gaetén duo Zion & Lennox, hit No. 6
on Hot Latin Songs last fall and is now
No. 16 on the tropical airplay tally.
New single “Te Pido Perdon” isNo. 7
on Hot Latin Songs, while “El Patron”
is No. 9 on Top Latin Albums.

Key to the success of “El Amor”
is its crossover appeal. Alternate ver-
sions of the pop-friendly midtempo
track with salsa artist India and re-
gional Mexican singer Jenni Rivera
ferried Tito to radio formats beyond
his urban base, including pop, trop-
ical and regional Mexican. In keep-
ing with Tito’s vision that “each
remix needed its own identity,”
videos were shot for each remix and
promoted by the label almost as sin-
gles on their own.

After the Billboard Latin Music
Awards, set for April 29 in Puerto Rico,
Tito will head to Mexico for his first
tour of that country. He has already
toured behind “El Patron” in Latin
America with concerts promoted by
Veneshows, the live entertainment
company associated with the Vene-
music label—with which Universal has
ajoint venture in Siente Music.

—Ayala Ben-Yehuda

Tito “El Bambino” will speak on the
“Rising Above: The Evolution of the
Latin Urban Movement” panel April
27 at the Billboard Latin Music Con-
ference. For more, go to billboard-
latinconference.com.
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For ad placement in print and online call Jeff Serrette 800-223-7524/jserrette@billboard.com

HELP WANTED REAL ESTATE
ROCK AND ROLL HALL OF FAME Nashville Tennessee
AND MUSEUM

Distinctive gated entrance enhances this 2 acre work of

\ )
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™ W
g7

Director of Archival Collecting art. Exquisite architectural details include: Towering
ceilings, French limestone floors, custom built-ins and '\
m millwork and exceptional entertaining spaces!
Aggregate patio and stacked stone walls embellish a
ROCKAND ROLL mature landscaping and private backyard. Minutes to |
HALL OF FAME + MUSEUM . .
music row, downtown, and the airport. Offered at
The Rock and Roll Hall of Fame and $1,575,000 Furnished or make offer for unfurnished.

Museum, the world’s first museum dedicated Paul L. Riggan/Parks Properties

to the living heritage of rock and roll music, is Toll Eree: 877-374-9191 Mobile: 615-397-9191
currently seeking candidates for the position
of Director of Archival Collecting. Reporting
to the Vice President of Exhibitions and
Curatorial Affairs, the Director of Archival
Collecting is responsible for the acquisition
of archival materials for the Museum’s Library
and Archives from inductees, artists and indi-
viduals in the music industry. In addition, this
person will work on building and strengthen-
ing the Museum'’s relationships with
inductees, artists and the music industry.

The qualified candidate must possess a min-
imum of ten years experience in the music
business, with a strong emphasis on estab-
lished meaningful relationships in the music
industry. Extensive knowledge of rock and
roll and its related music forms is required.

A Bachelor degree in related field is pre-
ferred. Must have the ability to professional- WANTED TO BUY

ly interact with major artists, performers,

managers and agents. BUYING RECORD & CD COLLECTIONS
PRIVATE COLLECTIONS - RADIO STATIONS -

For consideration send resume and cover

letter detailing your qualifications along with DJ RECORD POOLS

salary history to: Rock and Roll Hall of Fame 21ST CENTURY MUSIC

and Museum, 1100 Rock and Roll Boulevard,

Cleveland, OH 44114-1022, Attn: Human TOLL FREE 1-800-846-9501

Resources - Director of Archival Collecting

or e-mail at hr@rockhall.org or fax to: (216) E-MAIL: sales@21centurymusic.com

515-1998. To see the detailed job descrip- John M. Jabra, President

tion, please visit www.rockhall.com/careers.

The Rock and Roll Hall of Fame and SOMETHING TERRIBLE HAPPENS WHEN YOU DON'T ADVERTISE . . .
Museum is an equal opportunity employer

and Drug Free Workplace.
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HOW DO YOU MAKE YOUR CLASSIFIED AD PAY?
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HOT

A WEEKLY ROUNDUP
OF NOTABLE CHART
ACHIEVEMENTS

WEAPONS OF
SELF DESTRUCTION

READY, AIM . ..

HOT SHOT ‘HEART’

JHART
C
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=
>>Stone Temple Pilots complete a
three-week vault (40-2-1) to the
top of Rock Songs with “Between
the Lines.” The song is also the
reunited group’s highest rank on
Mainstream Rock (7-3), viewable
at billboard.biz/charts, since
“Lady Picture Show" became the

band’s sixth and most recent No. 1
on the list in January 1997.

>>Nostalgia abounds on
Billboard’s dance charts. Yoko
Ono collects a fab fourth
consecutive No. 1, and sixth
overall, on Hot Dance Club
Songs, where “Give Me
Something” rises 2-1. On Hot
Dance Airplay, Jes debuts at No.
21with “Lovesong.” The track
reinvents the Cure's alternative
classic, which reached No. 2 on
the Billboard Hot 100 in 1989.
@ Read Chart Beat
C every week at
billboard.com/chartbeat.

Usher scores his third straight No. 1
album on the Billboard 200 as “Ray-
mond v Raymond” bumps Justin
Bieber’s "My World 2.0” out of the
top slot, selling 329,000 copies in its
first week, according to Nielsen
SoundScan. That's the third-best sales
week of the year, following the debuts
of sade’s “Soldier of Love” (502,000)
and Lady Antebellum’s “Need You
Now” (481,000).

Usher topped the Billboard 200 his
last time out in 2008 with “Here |
Stand,” selling 443,000 in its opening

frame. The star's No. 1 streak started
with his first chart-topper—2004’s
“Confessions.”

He supported the new set’s release
last week with stops on “American
Idol” and “The Ellen DeGeneres
Show,” and on both he performed his

new single, “OMG." It debuts on Hot
Digital Songs at No. 7 with 130,000
downloads and concurrently makes a
splash on the Billboard Hot 100, en-
tering at No. 14,

And wasn’t Usher
great on "Idol” as a men-
tor to the contestants?
He came across as gen-
uine, warm and had
some great feedback for
the participants.

Now, the folks in the
peanut gallery (read:
mostly anonymous peo-
ple on the Web) would like to believe
that Usher's career is in the dumps.
They've been crowing about how he's
been in free-fall since "Here I Stand”
. The
snarky commentators say that his fam-

underwhelmed the masse

ily and management drama has dis-
tracted his audience and affected his
ability to generate hits and sell records,
Th
divorced father of two will be able to

arp that fans can't see how the

get his swagger back.

Seriously? Ouch.

While “Here I Stand” may have fizz-
led when compared with “Confessions”
(1.2 million vs. 9.8 million), the latter
album was likely a once-in-a-lifetime
event that no one should expect to hap-
pen again.

OverThe
Counter

KEITH
CAULFIELD

Usher’s Third No. 1; Bieber’s Second-Week Spike

With the new set, the jury is still out
on how it will do in the long run, but
sometimes all it takes is one big smash
hit to blow an album up and change

everyone's perception of

an artist,

So far, none of the
new album’s singles
have impacted the Main-
stream Top 40 radio air-
play chart, but “OMG”" is
on its way. The pulsating
electro-dance fhip-hop
number—produced by
and featuring Will.i.am
—could be the kind of “Yeah!"-sized

L

hit Usher is seeking.

BIEBERMANIA: Justin Bieber's “My
World 2.0" dips to No. 2 on the Bill-
board 200 with 291,000 copies, though
it's up 3% in sales. There's no doubt
that Easter basket shopping helped its
second-week sales, as the holiday fell

on Sunday, April 4—the final day of

the sales tracking week.

That second-week gain (froma No. 1
debut of 283,000) is rare. While there
have been instances of No. 1-debuting
s in their

albums earning sales increa
second week, they almost always hap
pen because the set was issued on an
off-cycle release date.

The last No. 1 debut to post a sales

IVIa I.I(et \A’at(:l‘l A Weekly National Music Sales Report

Total Albums
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ALBUMS ALBUMS* TRACKS 2009 0 CHANGE
This Week 6,844,000 1,563,000 22,679,000 OVERALL UNIT SALES
Last Week 6,034,000 1,512,000 20,936,000 Albums 89,024,000 81,955,000 -7.9%
Themd 15.4% S4% 839  Disital racks 315,361,000 312,377.000  -0.9%
This Week Last Year 715,000 1462000 23203000 Soresingles SO EE R S SO =0
. e ey 265 0 404,748,000 394,838,000  -2.4%
"r ; % i Albums w/TEA" 120,560,100 113192,700  -6.%
Weekly Album Sales Million Units) "
30
ALBUM SALES
25
09 89.0 million
20 - 2010 "0 82.0 million’
15
10 SALES BY ALBUM FORMAT
\LAL_68M ® 69,602,000 59,454,000 -14.6%
5 : Digital 18,834,000 21,843,000 16.0%
vinyl 569,000 546,000  13.5%
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increase in its second week was
Michael Bublé’s “Crazy Love" last Oc-
tober. Itlanded a 55% gain in week two,
but only after its abbreviated first week.
sed on Friday, Oct. 9, so its
first week was actually three full days

It was rele

of sales. Thus, it was natural for the
set to make a jump in its second, full-
week frame.

But Bieber's “My World 2.0” was re-
leased on a Tuesday, so a second-week
jump is very notable. It marks the first

time a No. 1 debut—issued on a tradi-

tional Tuesday release schedule—has
posted an increase in its second week
since 2002. In the week ending March
31—during which Easter also fell—
the “Now 9” compilation dipped from
No. 1 to No. 2 but with an 11% gain
(moving from 419,000 to 463,000,

The last time an artist’s or group’s
album that was released on a Tuesday
had a second-week increase from a
No. 1 debut was even earlier—during
Thanksgiving week of 2000, The Bea-
tles’ hits set “1” claimed an 11% in-
crease in its second frame, moving
from No. 1 the previous week (595,000)
to No. 2 that week (662,000).

I can imagine Bieber's fans are hold-
ing their breath at the mention of the
Beatles in the same sentence as the 16-
year-old pop star. Wait, Bieber's fans
know who the Beatles are, right? -«

nielsen

Soun an

03/01/10-04/04/10

@ uMGc @SME @ WMG ) Indies EMI

y 11.3%
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IMPRINT & 4UMBER | DISTAIBUTING LABEL (PRICE) i~ IMBRINT & NUMBER / DISTAIBUTING LABEL (PRICE) 8
e Raymond V Raymond 1 44020 ?ﬁgv?:?fﬁ:sm DISKEY (18.98) Alice In Wonderland: Almost Alice
JUSTIN BIEEER JASON ALDEAN i
SCHOOLB0YRAYMOND BRAUN/ISLAND 0140631DUMG {10 98} & My World 2.0 54 53 BROKEN BOW 7637 (16.98) Wide Open M
e i ST 190 Now 33 It has spt all 10 | 1 ey Revolution @
ERYKAH BADU NEW AMERYKAH: Part Two: Return Of The Ankh ofits chart weeks 52 45 ||| JASON DERULO et Doruls
CONTROL FREAQ/UNNEASAL MOTQWN D14323/UNFG (13.58) in the top five— : BELUGA HEIGHTS 5189657 WARNER BACS. {10.98) }
k a—
}ﬁ‘?ovﬂgzxixafl‘pl'u:‘-m Neod You Now Ml matthing the & B Asu';rl:-L-E ANTIC §38927/AG [12.98) Awake
TmonicA ¢ St Byl 1 ‘ JOSH TURNER ' .
J AD39RRMG {11.58) Still Standing Dreamed a 46 38 MCA NASHVILLE $13363UNGH (13.98) Haywire
ALAN JACKSON B Dream.” One more LADY ANTEBELLUM
ARISTH NASHVILLE 62560/5MN (11.58) Freight Train week in the top 4 CAPITOL KASHVILLE 03206 (12.58) Lady Antebellum B
JUSTIN BIEBER it RAHEEM DEVAUGHN
i:.nga:é:::a BRAUNISLAND 013718/10UMG {S. 98] My World (EP) . ::::i:::e:t |'|L:1€ :g;::‘nve‘s:u(;x;:sll The Love & War. Masietpeace
STAEAMLNEKONL IVE/CHERRYTAEEIRTERSCOPE 011838*/)GA (12.98) The Fame |1 since Taylor Swift's COLUMSHA 82346/SONY MUSIC {16.98 GDIDVD} & Weapons Of Self Destruction
THE BLACK EYED PEAS x . SNOOP DOGG
NTEASCOPE §12867%/1GA {13.98) The EN.D. ! Ilze;::i; ;::::m DOBGYSTYLE/PRIORITY 27157/CAPITOL {18 98 CD/DVD) & More Malice (EP)
LUDACRIS DANNY GOKEY
DTPIDEF JAM 014006*M0IMG (13.98) Battle Of The Sexes the region. 1IRCA NASHVILLE GOS54/5MN (11,58) My Best Days
METH/GHOST/RAE = WENGBEAGS . xwm‘b‘a‘sﬁ WEEKEND Contra
MARVIN SAPP JAY-Z
VERITY 53156L0 (11,58) Here | Am . ROC NATION 520656 */46 (16.98) & The Blueprint 3
Alvin And The Chipmunks: The Squeakquel 6 VARIOUS ARTISTS NOW 32

EMI/URMERSAL/ZOMBA 5BE4T/SONY MUSIC (18.68)

SO4Y MUSKC {13.98) Soidler Of-Love :\l»rc'k(am S31ULG (13.92) Funhouse Ml ‘:
TAVLOR WL & Foarloss The im's VD k. Loavo Tris Town BN §
I;:S}Y“ '(n;rﬁosxﬁu; CHERRYTAEENNTERSCOPE 013872°/K5A (10.98) The Fame Monster (EP) ::::S;;?::wn:d_ ;‘JSUP:?‘:AQ[AVE?“ MUSIC {13.58) Byttle Studios 3 L E
ﬁossiﬁm AD20WAMG (11.98) Animal n::iz'?:: ::J:d_ % gx?v’?:sso;r;g?wl\-:tv (1758 @ Seo The Morming @ ‘Z
qzc\AA.Sng@?&&‘#ﬁ&??{%ﬂwwn ANTIC 516931/AE (13.98) The Foundation lpra(k i; up by 1% ﬁ‘lELA"'?‘"l;'A:S‘:B iﬂ 9{! For-Your Enertainment g
SELENA GOMEZ & THE SCENE Kiss AndToll IR nmn:kn(s]:e;: o;;les 7 Smoke & Mirrors é
JIMH'G"A‘,,'E:‘HDL\?LXJGAEV £4056+/SONY MUSIC (11.98) Valleys Of Neptune since QB".V January. :(LI‘FQSE‘SZS“E\‘L:{E(‘O“N Only By The Night I 2
e i R {12.98) Rebirth @ asﬁx":?ﬂf};%mm S15023°/A0 (18.98) & Twilight ‘B
m:‘fgﬁK‘Ezl’—AD'ES All In Good Time | E3 Sﬁgﬁszg’(um WEST {17.98) Crszy Hoat S
mil:if;ﬂgehfﬂ 8008, (185618 Crazy Love :::I:::zl;:‘mo r‘!cxﬁ!}?’@ﬁﬁ?ﬁ 98) Number Ones S8 é
glo)"llxt‘rt‘x:'amwua 119.98) Rated F I8 Enmth'o "ldhav' m ;:Xh?‘n‘ “s‘:'l‘lﬂ"' 98 & Tyl Swit i E
Y:Rr;l‘sou?snnﬁ“;ri!?;ras Radio Disney Jams 12 ::e;:sse'(nonl:umx :E:.?Tlgs'ug'?‘&wn’fiwm MUSK (11.98) Until The Whole World Hears @ ;

= o+ : s
L Wt e s oy o sosnon | 8]
5::05( :Jﬂ;l‘:dm onIy to “Vol. 10,” xﬁ,"c'ﬂgsuuﬁ,’:"':!f];? DisneyMania 7: Music Stars Sing Disney... Their Way! f;

.(KI?RZ aoﬁt: IS|[|)S THE CANA?QAN TENORS The Canadian Tenors

ONGZ
SONG SOOKATLANTIC 51B794/AG (18.58) Dear Agony @

SOUNDTRACK
SUMMIT/CHOP SHOP/ATLANTIC §15421 */AG (18 tiB)

BROKEN BELLS

COLUMBIA SEBES*/SONY MUSIC (11,58

HELILIM-3 521130% WS The Resistance

GUCCI MANE
BRICK SAUAD/ASYLUM S20540° 'WAANER BROS. {18.98)

The State Vs. Radric Davis

GRETC| EN WILSON

SEDUE [l A March 30 repeat WALT DSHEY 005124 (18.58) StarStruck
ALICIA KEYS ’ THE CHIEFTAINS FEATURING RY COODER
Bl 6 46871 RMG (12.98) of the group’s = HEAR 31521/CONCORD (16.98) San Patriclo

BLAKE SHELTON nce on “The NORAH JONES ——

AEPRISEMARNER SHOS. (NASKVLLE} 522642 WMN (8.98) Oprah Winfrey BLUE NOTE 99266*/BLG (18.58)

SUSAN BOYLE Show” lifts the title SOUNDTRACK Glee: Season One: The Music Volume 2 @
0/COLUMEIA 59B2/S0NY MUSIC (11.98) with 2 187% | 2074 CENTURY FOX TVICOLUMBIA 61705750 MUSIC (11.92) |
LEY CYRUS increase. The act’s WOW Worship (Purple)

MOLLYWOOD 004715 EX (10.58) - WWOAD-CURS (17 68

YOUNG MONEY songs also rally on SOUNDTRACK Glee: Season One: The Music Volume 1 g

CASH MONEY/UNIVERSAL MOTOWN 013785/UMRG {1398} Wea Are Young Money

the Classical Digital

*
B
playon M
Volume Two
Plastic Beach
Kidz Bop 17
Ready @
The Twilight Saga: New Moon Il
Broken Bells
| Got Your Country Right Here
The Element Of Freedom Il
Hillbilly Bone (EP)
| Dreamed A Dream |
The Time Of Our Lives (EP)
o

SOUNDTRACK

20TH CENTURY FOX TVIGOLLMBIA 54290/S0NY MUSI (11.98)

at Madia, LLC and Nislsen SoundSean, ing. AT rghts ras

::'f:u?'“;:\glmous UBBVSPARKOW (17,581 Somewhere Down The Road J | 5.?5.\1:?'3&‘13.‘ EXAG 398} Someday (EP) g
E{?ﬂ!ﬁ'}sﬁﬁfﬂxmm 11098} Easton Corbin ﬂc”':Aﬁthﬁg':i?t“m Michael Jackson's This Is It (Soundtrack) Bl S

SE/SONY MUSIC {12.58) Save Me, San Francisco The album is on SHINEP(:):J: i Thessaotmaiiec il ;
\IGCeTA!M‘ALII-!-ﬁ?H;‘LHG'J (10.98) Get Off On The Pain :h'kr:“ (-h:‘: In WEH/SHADY/AFTERMATW/INTERSCOPE 012863%1GA (13.98) Relapse .2:
?nﬂtssgxm.lc 013141 NG (10.98) Ocean Eyes @ . l::‘;inv"';h :“ ?,:5{",’35'{?35,“”“ 8 Learn To Live M ;
L Revenue Retriovin'; Day Shift mi;n:m Bl A O A Unastaat:
m%iwﬁs 22/KA (13.98) STRONGER withEach Tear (7,000) on 169 Pop ) xﬁ?[?x?»«ﬂ:xs:[swm 14BSTIEM! CMG (17.98) WOW Hits 2010 @ Zx
A e GO Revenue Retrievin'; Night Shift 5:::':;:‘;‘;";’ 7 CHRIBYOUNG - con The Man | Want To Bo §
NICKELBACK E— board.biz/charts. LUKE BRYAN DBy ThIrG

HOADSUNNER 618225 (18.98)

KFN%Y GHESHEY . 127
THE CHIEFTAINS FEATURING

EASTON COREIN . .
CAEEDENCE CKEIJMAIER
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FLATFOOT 56
FLYLEAF ..

CAPITOL KASHVILLE 6SBS3 (18.58)
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92,129, 153
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IMBRINT & NUMRER / DISTRIBUTING LABEL (PRICE)

SN o e e esm

IMPRINT & SUMBER | DISTAIBUTING LABEL (PRICE) g
i G Songs From The Hoart EL TROMO DE MEXIGO Quiero Decirts Que Ta Amo
E\Eﬁ’\fﬂsmusn MONEY/UNIVERSAL MOTOWN 013456/UMAG (9.58) So Far Gone (EP) Miley Cyrus film :i",, xlo‘«‘tyv'\fui?su \MOTOWN 031677+/UMRG (13.98) Tha Carter lll
D " ’ Timbaland Presents Shock Value Il ral!ne§ raphis 7 MIGHAEL JACKSON Thriller

BLACXGROUNDVINTERSCOPE 013545 %A (13.98) gain in its second B _EPIC/CEGACY 17986*/SONY MUSIC [17.68)

iqug‘l;?ﬁqs (r.98) The Last Song ;?v:a;t:;:;; xgm{ 10512+/508Y MUSLC {0.58] Oracular Spectacular
NORE Sl OB 62420 (148 WOW Gospel 2010 Warh 3. | 50 Tt 1530 The Circle
fguur,"?:rsﬁfm a8y Hannah Montana: The Movie Il THEoANlVU(‘)Dzﬁ(gE‘?%ﬂAN Scars & Souvenirs
!ﬁlﬁ?ﬂ?yﬂwm!mm i ﬂI‘I;‘Ian On The Moon: The End Of Day m 53‘31 ?gssﬂksﬁ'THE SILVER BULLET BAND Greatest Hils
s T (105 The Bridge "WOMI‘e :;';&b;‘i:: ﬁvvﬁn'f;‘:g%?mnn [SONY MUSIC LATIN (14.98) The Last
. | Am...Sasha Fierco I —also the 20th- L,TE.‘”RS?OOKE}D,GYHEE# nES Them Crooked Vultures
mﬁf?nf&'g‘? I':LEf 2.5} Paper Tongues = ?;f;}:::::)a‘: :: UF(E:ASI;O‘,EI:?. 98] Black Thorn
AL?BARvF?\zKEMéISD“‘AG (18.98) Brand New Eyes @ Nielsen SoundScan I,’:;fﬂ!ﬂ?s?.“ Justin Moore
| ety o - Lt 88 O Everying
si?a%gtglc?ah\lnsaessm ME {1358 Sting In The Tail . :l‘:: mz(g;):o 0) EB\A.” ﬁEﬁsﬁl:ﬁ:glaser;Ll My Paper Heart
Confessions 1 BRAD PAISLEY American Saturday Night

JOURNEY

COLUMBIA 44453 (13.98) @
ONEREPUBLIC
MOSLEY/INTERSOOPE 91360716 (13 98)
TECH NONE

STRANGE 74 EX (5.98)
PHOENIX

OYAUTE 0105*/GLASSHOTE (11
SOUNDTRACK i - Phi
WAL DISNEY 003307 (12.98) Disney: Phineas And Ferb

BOB MAHLEY AND THE WAILERS Legend The Best Of Bob Marley And The Wallers
TUFF GONGASLAND 422-846-218/1DJMG {12 988 98}

! DJ ENFERNO

ULTHA 2317 (18.98)

THE WHITE STRIPES

THIRD MAK 521118 WASNER BROS. {18.98) @
ORIANTHI

Journey's Greatest Hits

Waking Up

The Lost Scripts Of K.O.D. (EP)

18) Woltgang Amadeus Phoenix

Ultra Dance 11

Under Great White Northern Lights (Soundtrack)

TAL/GEFFEN 013502/16A (9.98) Believe I
KEITH URBAN s 5
CAPITOL NASHVILLE 35751 (18.98) Detying Gravity @
by The Sickness |

GIANTREPAISE 522867 WARNER 8R0S (13 08)
ALICE IN CHAINS

VRGN 67150*/CAPITOL {18 98)
KENNY CHESNEY

SNA BS5SS/SMN {11 98}

TIM MCGRAW

CURB 79152 {18 98)

MICHAEL JACKSON
EPKULEGACY 94287/50MY MUSKS {15 98}
E-40

HEAVY ON THE GRIND 97 £X (29.98)
THREE DAYS GRACE

JIVE 4625RULE (13.98)

EINE

Black Gives Way To Blue

Greatest Hits Il

JONAS: DLAF H

Southern Voice

The Essentlal Michael Jackson

Revenue Retrievin: Day Shift/Night Shift

Life Starts Now

FLYLEAF

ABM/OCTONE 01351 2/1GA {12 98) Memento Morl
MICHAEL BUBLE P
T43HEPRSE 4B34EWARNEA SHOS. [12.98) @ It's Time .
REBA

STARSTHUCK MOT0OVALDRY (18.58) & Keep On Loving You

GUNS N’ ROSES

GEFEEN 20171 INTSRSCOPE {18.98)
VARIOUS ARTISTS
EMUUNIVERSAL 56258/50NY MUSK {18.98)

Greatest Hits

NOW That's What |1 Call Country Vol. 2

MAXWELL e
COLUMBIA BO142/SONY MUSIC {11.58) @ BLACKsummers'night | |
CORINNE BAILEY RAE

CAPITOL 23378 [18.98) The Sea
RASCAL FLATTS

WYRIC STHEET D024 (18.98) Unstoppable I
CREEDENCE CLEARWATER REVIVAL ) i
e kel Chronicle The 20 Greatest Hits B
MICHAEL BUBLE i
VAJ/REPRISE 1000 13/ WARNER BROS. {12.98) Call Mo Irresponsible Il
PEARL JAM

MONKEYWRENCH 8274* (18.98) Backspacer @
THE XX -
YOUNG TURKS 450° {14 98}

SOUNDTRACK

WALT DISHEY DD4SS (18 98) The Princess And The Frog

ARISTA NASMVILLE 47382/ {13 68}

ROB THOMAS

EMBLEM/TLANTIC $17814/AG (18.98) @ Cradlesong

MICHAEL BUBLE

B 148/REPAISE 4BITE/WARNER BROS. (18.98) Michael Buble

The album was

CHAYANNE

:k'el:‘:;;d at i SONY MUSIC LATH 61872 {14.98) No Hay Imposible |

VLIRS o SLIPKNOT

for $7.98 and gains ROADRUNKER 517038 {18.58] & All Hope Is Gone

by 94%. Target's ROB ZOMBIE

$¥98 sneci;‘ln;lw LOUD & PROUD 17702+ ROADRUNNER (12 Hellbilly Deluxe 2

helps Lady Gaga : ::ﬁg}g“s —— Passion: Awakening

(No. 17, up 36%), BEBE & CECE WINANS -

Jason Derulo (m} BA0 31 105MALAC 48,

" DRIVE BY TRUCKERS

oo
SNOOP DOGG

(No. 62, up 9%) DOBGYSTYLEPRIORITY 08042*/CAPITOL {18 98) Malice N Wondertand

and Mariah Care: FIVE FINGER DEATH PUNCH

.50 m'). Fgire oo K GAIOIA (29013 War Is The Answer

It1s Well

LED ZEPPELIN .
SWAN SONG 313148 /ATLANTIC {19.88} & Mothership
VARIOUS ARTISTS NOW 31

EMI/URMERSAL/ZOMBA 28517/S0NY MUSIC (18.58)

CAGE THE ELEPHANT
DSP 958" UIVE {13.98)

07

Cage The Elephant

TOBY KEITH

207 SHOW DOG-UN American Ride

146 N

(12.98)

W?::::(f:is::aki v:\BBA A {16.6212.98) Gold - Greatest Hits ]
'g:‘em‘ the album ‘i‘sg’tm’:‘i Pese & We Sing. We Dance. We Steal Things.
;!.7;’:::’;"’:: ;im GSFOADSE:‘[IMMT NTERSCOPE 012393*/1GA {13 98 CD/ U\E)J @ Before | Self-Destruct
i pobably owedto gl . Abbey Road
et o
mo— Ee o i 1248 Carotina
fcent debut o the ORIGINAL BROADWAY CAET RECORDING Wicked
mnbiss'::vhi’himl fg\gl F:ﬁl‘gﬁﬁgm (1198 @ Greatest Hns‘
;lml, “Living the ?D:c,gpﬂ:(ﬁﬁ#unpuvs @ Live On Lansdowne, Boston MA
ream.”

PINK FLOYD

WARVEST SUAS 11163/CAPITOL (12.98/10.98) Dark Side Of The Moon

PASSION PIT

FRENCHKISS 43885:00LUMBM (12.58)

Manners

THE BEATLES

| APPLE 82814/CAPITOL 24.88)

The Beatles

y JAMEY JOHNSON
; MERCUAY NASHVILLE 011237 */UMGN (12.88) That Lonesome Song
7 DJ KHALED
165 a WE THE BEST 2074/E1 (17.98) Vdory
CARRIE UNDERWOOD Some Hearls

At No. 91, his new 10/ARISTA/ARSTA NASHVILLE 71197/MG (3.98

COLBIE CAILLAT “Someday™ digital NEVER SHOUT NEVER
UNNERSAL REFUBLIC 013134 UMAG {1.58) @ Breakthrough @ EP debuts with LOVEWAY/SIRE 522041 WARNER BROS. (9.98) What Is Love?
NICK JONAS & THE ADMINISTRATION i GOLDFRAPP
HOLLYWODD 005195 (16.98) & Who A ;‘:;:‘;I;omm m““ MATE 5442 (15.58) Head First
MOTLEY CRUE ’ whloads. PETER GABRIEL
MOTLEY 380* ELEVEN SEVEN {12.98) & Greatest Hits indudes a live AEAL WORLD 1 (16.98) Scratch My Back
VARIOUS ARTISTS , i ion of i
- UNMERSAL/EMUSONY MUSKC 09845/ CAPITOL {18.98) NOW That's What | Call Faith lv:m's;o:n: !lhteu"e 3 VARNER BROS. (19.98) Recoliection
2 SHO BARAKA : 4 NICKELBACK
5 ST ) Lions & Liars un- o v . All The Right Reasons
3 THIRTY SECONDS TO MARS i teleased songs. HOLLYWOOD UNDEAD
@ R IRGIN 65111°/CAPITOL (1£.98) Thls Is War ASM/DCTONE D113311GA (12 98) swan songs
NI | BT GLEE: SEASON GHE: THE KETH LRBAX 24 L P
NEVER SHCUT PEVER . 185 CORIMIE BAILEY FAE 136 THE WUSIC VOLUME 2 . &7 3 USHER 11 et
NICKELBACK - 50, 180 RASCALFLATTS ... 130 HARHA MONTABA: THE ROBH WILUAMS ... 50 YOUNG MONEY -
REBA 134 ALVIX AXD THE 138 GRETCHEN WILSON . 34
WA .. 25 CHIPMUNKS: THE VAMPIRE WEEKEND .62 BEBE & CECEWINANS . 171
ONEREPUBLIC 1 DARUS RUGKER . 96 SOUEAKOUEL 1 708 20MBIE
ORIAKTHI ] GRAZY HEART 7 FREG ... M RADIO DISKEY JAMS 12 26 | S
46 ISHEY FNEAS 30 BN ) (56 DISNEVMANA7-MUSEC  WOWGOSPEL200 105 THEXX ._......... 163
SADE e 15 3 Bl IGHT .. (F STARS SING DISKEY, WOW HTS 2010 ...
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111 BARENAKED LADIES All In Good Time

SHE & HIM
MERBE 354* {15.58)

Volume Two

| Got Your Couniry Right Here

GRETCHEN WILSON
REDAECK 200 (17.98)

Revenue Retrievin': Day Shift

E-40
HEAVY ON THE GRING 01 (18 98)

E-40 Revenue Retrievin' Night Shift
HEAVY ON THE GRINO 03 {18 08)

JASON ALDEAN
BROKEN 30W [12.98)

Wide Open

VAMPIRE WEEKEND Conira
XL 429 {14.98)

SOUNDTRACK
8l FOICFOX SEARCHLIGHT §124/NEW WEST [17.68

Crazy Heart

TECH NONE The Lost Scripts 0f K.0.D. (EP)
STRANGE 74 EX (6.98)

PHOENIX
LOYAUTE GLASSNOTE (11.98)

Wollgang Amadeus Phoenix

Ultra Dance 11

E-40 Revenue Retrievin' Day Shift/Night Shift
HEAVY ON THE GRIKD 07 £X (26,58

PEARL JAM Backspacer
MONKEYWRENCH 8274* (18.98)

o

MOTLEY CRUE
MOTLEY 320* ELEVEN SEVEN (13.98) &

Greatest Hits

SHO BARAKA
b 8146 (21.58)

Lions & Liars

FLATFOOT 56 Black Thom
LD SHOE 10010 EX (9.98)

BEBE & CECE WINANS il
BAC 31105 MALACO {14 a8)

DRIVE-BY TRUCKERS 8ig To-0o

AT 0084* {1498}

FIVE FINGER DEATH PUNCH
PROSPECY PARK 50100* (13.92) &

Viar Is The Answer

Cage The Elephant

Y o)
DROPKICK MURPHYS
ED 522487%1LG (12.98)

Live On Lansdowne, Boston MA

Victory

GOLDFRAPP
MUTE 8442 (15.58)

PETER GABRIEL
REAL VORLD 1 {16.98)

Head Firs!

Scratch My Back

MUMFORD & SONS
GENTLEMAN OF THE ROAD 9108/SLASSNOTE (12.98)

Sigh No More

BROTHA LYNCH HUNG
STRANGE 5RRBC (12.68)

Dinner And A Movie

SOUNDTRACK
SUMMIT 20

The Twilight Saga: New Moon: The Score

Greatest Hits

JOAN JETT AND THE BLACKHEARTS
BLACKHEART 5370* |

Transference

THE DILLINGER ESCAPE PLAN
PARTY SMASHER 200*/SEASON OF MST (33 98)

Option Paralysis

JOE BONAMASSA : Black Rack

& R ADVENTURES

BEACH HOUSE Teen Dream
SUB PGP B 5.98 CO/OND) &
JAMES FORTUNE & FIYA Encore

BLACKSMOKE 2073 WORLDW

FLOOGI NG MOLLY

MMY 1812 (1698 CDOVD) &

Live At The Greek Theatre

BLACK REBEL MOTORCYCLE CLUB Bgal The Dewll's Tatioo
A3STRACT ORAGON 576 VAGAANT (13.98)

SILVERSUN PICKUPS Swoon
DANGERSIRD 035* {15.

JOAN ARMATRADING
429 1 SLG {

This Charming Life

namnmmuummnrmmnmﬁ Feamseng Vs Of Cortermpetice hod Lkt
MCAMON TASERNACLE CHOIR S035026 (19.98)

PRINCE/BRIA VALENTE Lotus Flow3r/MPLSoUND/Elix3r
NPG 00548 EX (11.98)

JIMMY BUFFETT

'SIJZU (14.98) - —
i‘ 1‘,:“ 3 JOE Signature

Buffet Hotel

563 00005/KEDAA (17.98)

THE COUNTDOWN KIDS
MADACY SPECIAL PAODUCTS 54325 MATALY (4.98)

50 Silly Songs

JOANNA NEWSOM

DAAB CITY 290° 24.98)

Have One On Me

EDWARD SHARPE & THE MAGNETIC ZEROES  Up From Below

COMMUNITY FAIRFAX 542* VAGAANT (13.48)

FRIGHTENED HABBIT
FATCAT 0084 149

Winter Of Mixed Drinks

OMARION Oliusion
STARWORLD 52135 MUSICWORKS (18.92)

THE MORNING BENDERS
+1 564*/ROUGH TRADE (14.98)

Big Echo

BRIAN COURTNEY WILSON
SPIRIT RISING 086 MUSIC WORLD ¢

Just Love

Lady Gaga’s “The Fame” (No. 7) spends a 71st week on the Top
Digital Albums chart, extending the record for the longest-charting
set on the tally. (Kings of Leon™s “Only by the Night” s in second
place with 64 weeks.) Selling about 10,000 downloads per week,
“The Fame™ may soon overtake Coldplay’s “Viva La Vida or Death
and All His Friends™ (773,000 downloads) as the best-selfing digital
album of all time.

44 | Go to www.billboard.biz for complete chart data
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£
§8 MATT KENNON (BAMAJAM STROUDAVARIOUS) 31 or Sublime) gives the act its first top 10 radio hit as it climbs fot] ?:hmﬂns
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B.0.B Fealuring Bruno Mars i
° 2| = SMEEZINGTONS (3. SIMMONS. IR B MARS PLAWRENCE A LEVINE] @@ REBELAOCK GRAKG HUSTLERTLAMT 2 Oflmeﬂolwf)m!
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OR. LUKE B BLANCOAMMO {K SEBERT RSEBERT,J COLEMAN) © KEMOSASERCAAMG Fourth track to hit
EENIE MEENIE Sean Kingston & Justin Bieber
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AY-NARI (E.H.BEN JAMIN VDA THOMAS) @ SHOTTVASYLUMWARNER SR0S while digital down-
TOD WAS A FAIRYTALE Taylor Swift
@ 3% % 4 CHAPMAN, TSWIFT (TSWIFT) @ 316 MACHINE L nmsx; REPY ® 2 joads more than
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a4 40 40 HIGHWAY 20 RIDE Zac Brown Band 40 Chart. The others
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Rihanna's “Rude Boy" notches a seventh straight week as the G

Gainer/Airplay winner on the Billboard Hot 100—the longest streak in almost
“Rude” is the first track to

three years—as it holds at No. 1 for a fourth frame.

post such a lengthy consecutive run as the airplay gainer since “Buy U a Drank
{Shawty Snappin’)” by T-Pain featuring Yung Joc did so for seven weeks in
April /May 2007. During its time as the Hot 100’s reigning airplay gainer, “Rude”
has progressed from 20.2 million listener impressions to 138.4 million, improv-

ing by 15.2 million this week.

sreatest

—Silvio Pietroluongo

Data for week of APRIL 17, 2010
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In its 17th week on Mainstream Top 40, the Script’s “Breakeven™
reaches the top 10 (11-10). The song marks the longest trip to the top
10 by 2 group with its first chart entry since “Over My Head (Cable
Car)” by fellow Epic Records act the Fray likewise reached the top
bracket in its [7th frame in July 2006.

Atop Adult Top 40 for a fourth week, Lady Antebellum’s “Need
You Now" rewrites the record for most weekly plays in the chart’s W-
year history.

Eighty-five reporters played the song a combined 4,129 times in
the survey's March 29-April 4 tracking period, an average of 49 plays
per station (or one spin every three-and-a-half hours).

The sum passes the 4,043 plays logged by Hoobastank’s “The
Reason™ on the Aug. 7, 2004, chart.
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Godsmack scores its sixth No. 1and
completes its first pair of back-to-back
leaders on Active Rock, as “Cryin’ Like a
Bitch!™ follows “Whiskey Hangover” to
the top. The group previously led with
consecutive chart-toppers in 2002-03, with
“| Stand Alone™ and “Straight Out of Line."
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‘RIDE’ TO THE TOP

Zac Brown Band claims its
third No. 1 (and second straight
leader) on Hot Country Songs,
as “Highway 20 Ride” steps 2-1.
The act spent two weeks atop
the chart with “Chicken Fried”
in December 2008, followed by
a No. 2 peak with “Whatever It Is” and then two weeks at No. 1
with “Toes.” The new leader marks the most turnover atop the
chart in more than 15 years, following four separate titles that
each spent one week at No. 1. The chart hasn’t churned this
many No. 1s since November/December 1994, when it rotated
through five new No. 1s in five weeks. —Wade Jessen
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JEDI MIND TRICKS PRESENTS.

BADU’S BACK, E-40’S TRIPLE FEAT

Erykah Badu's “New Amerykah, Part 2: Return of the
Ankh” earns the Hot Shot Debut at No. 2 on Top R&B/
Hip-Hop Albums with 110,000 units, according to
Nielsen SoundScan. The title is Badu's sixth straight top
three album on this chart and fifth top 10 on the Billboard
200 (No. 4). The set is carried by lead single “Window
Seat," which bullets at No. 26 on Hot R&B/Hip-Hop
Songs and bows at No. 95 on the Billboard Hot 100.
E-40 scores simultaneous debuts with three versions of
L “Revenue Retrievin’ ” on Top R&B/Hip-Hop Albums
(Nos. 15, 17 and 32) and the Billboard 200 (Nos. 47, 49 and 130). He's the first artist to post
triple debuts with non-live albums on either chart since Prince bowed with “The Hits 1,” “The
Hits 2” and “The Hits/The B-Sides” on Oct. 2, 1993. —Raphael George
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British pop star Taio Cruz's debut single,
“Break Your Heart,” storms the Riythmic
top 10 with Greatest Gainer stripes (13-9,
up 585 plays). He's the second new artist
from across the Atlantic to crack the top 10
since August, following Jay Sean’s “Down”
(No. 1) and “Do You Remember” (No. 10).

e

TOP REB/HIP-HOP ALBUMS: Sce Charts Legend for rules and
Se Charts Logend on billboard biz for fules and cxplanations. AR charts

ckctronicaly montored 24 hours a d
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THASKL.0.S. DA MAESTRO {TNASH.C MCKINKEY) @ RADIQ KILLADEF JANIDMG POLDW DA DON [L.JAMES, J JONES.E DEAN,C BROWN) © DIPLOMATS DEF JAM KDIMB

I DONT CARE Raheem DeVaughn . GETIT ALL Sean Garrett Featuring Nicki Mina
STEREQTYPES NE-YD {5 SMITH,J VIBJ REEVES R AOMULYS) @ JIVE LG - S.GARRETTE WILLIAME (S.GARAETLE.WELIAMS) @ BET | PENNED 1T
4 MY TOWN (PLAY BALL) Birdman Featuring Drake & LIl Wayne 100 ~. SEXROOM Ludacris Featuring Trey Songz
BOI-1DA [3.WILLIAMS A GRAHAM D CARTER, M SAMUELS) @ CASK MOKEYUNVERSAL MOTOWN UMAG White QIQY'S remix KAAUN {C.BRIOGES TREVERSON, T.SCALES. TTAYLOR.X. JONNSON) @ OTPDEF JAMDIME
. , i u
BEAMER, BENZ, OR BENTLEY Lloyd Banks Featuring Juelz Santana (D “Ange . ADDICTED Sligue
PRIME {C.LLOYD,L.JAMES M.FOANO} @ 5 UNT g _S SLIQUE {2 ADAMS) ®@ GRIMED OUT
BAD HABITS Maxwell Advocate™ has been | IF TONIGHT IS MY LAST Laura Izibor
H.DAVID.MUSZE {H.DAVID MUSZE| © COLUMBIA shelved by her | RAIAN.I0SH (L ZIBOA) @ ATLANTIC
ALLIDOIS WIN DJ Kaled Featuring TP, Ludacrs, Snoop Dogg & Rick Ross {abel, “Hemoirs™ % ™I TURN ME AWAY (GET MUNNY) Erykah Badu
AN ANLLES LIWLLTES) © WETIEBESTE! on W £ BADU (F.BADU R AYERS.S.STAIPL.J BEDFORD. JR) @ CONTROL FRERQ/UNIVERSAL MOTOWN UMRG
LOSE MY MIND Young Jeezy Featuring Plle: motors 32-23 on 53 7] ON FIRE Lil Way:
DAUMMA BOY (3. W.SENKINS.C.GHOLSON A CTEDEF JANIDAG Top R&B/Hip-Hop (SR CoOL & DRE (6. MCAODER PBELLOTTE) @ CASH MONEY UNIVERSAL MOTOWN UMRG.

SPONSOR Teairra Mari Featuring Gucci Mane & Soulja Boy Tell'em | Albums (up 87%) o7) e — . TH Lil' Twist Featuring Lil Wayne
ELEWS LADE (4 PHLLIPS L NELSON.E LEWIS,B.MUHANMAD A DRVIS.D WA @ FU AEEL ASYLUMANARNER BROS. alterbeing sale- | NCT LISTED [D.GAATER) TAKEOVER SOLDIERS YOUNG MONEY
CLOSE TO YOU BeBe & CeCe Winans iced for $7.99 at T | FEEL GOOD Mary J. Blige
K THOMAS (B WINANS) ©® BACMALACO priced for 37,33 3 STARGATE NE-YD (S.SMITH.M 5 ERIKSEN.TE HERMANSEN) © MATAIARCH GEFFEN INTEASCOPE

PHENGM (0.CAATER.J BOSWELL,D.FRAKKLIN.0. TMARALI.STEVENSOR) © CASH MONEYAUMVERSAL MOTOWN UNRG |5 S.DEVILLE {J A CARTEGENA.J W JENKINS B AOMEO] TEAROR SQUAD'EY

BUSY Lyfe Jennings i ‘ | || HIGHER THAN THIS
C.JENNINGS (C IENNINGS) © JESUS SWINGS ASYLUM WARNER BROS. DRI Y AN TLEWSS, L YDUNG.JWRIGHT (1S HARRIS LTS LEVIS L.YOUNG, . & WRIGHT)

GOD IN ME Mary Mary Featuring Kierra "KiKi" Sheard

VCAMPBELL (W,.CAMPBELL E ATKINS-CAMPBELL T ATKINS-CAMPBEL L) ® MY BLOCK COLUMBIA | BETWEEN THE BULL
PRETTY WINGS Maxwell
R =% s DON'T CRY FOR MAXWELL
MONEY TO BLOW Birdman Featuring Lil Wayne & Drake

DAUMMA HOY {B WILLIAMS A GRAHAM.O CAATER.C GHOLSON)  ® CASH MOKEY.UNVERSAL MOTOWK UNAG
CLOSER Corinne Bailey Rae

2010, 25 Global Madia, LLC and Miclsan SoundScan, inc. Al rights resarved,

ROGER THAT Young Money Target. /95 [P (HAHA) SLOW DOWN Fat Joe Fealuring Jeezy

Ledisi
® VERVE FORECASTVERNE

Maxwell becomes the first male artist to land three consecutive No. 1s on the

5.BROWN.C.3.RAE (C.3.RAE) X
CANT LIVE WITHOUT YOU gnarne Wilson Adult R&B chart as “Fistful of Tears” rises 2-1. It's the singer’s fifth career
THE {H.J MASON, R, 0.£ THOMAS,J FAUNTLEROY 0,5.L AUSSELL} 2 MUSIGIVE AL G 3 2 e & 3 ¥

DONT MAKE ‘EM LIKE U NO MORE Auben Studdard leader and the third No. 1 from “BLACKsummer’snight.” The set's previous

SYIENCE {R.PERRY.G.EALEY) @® 19 KICKORY/RED

~ BRING IT BACK 8Ball & MJG Featuring Young Dro
NITTI {(M.GODDWIN 2SMITH.C MOORE,D.HAAT) @ GRAND WUSTLEEL I8

GO SHORTY GO Travis Porter
SPINZ N’ FRESH PAODLCTIONS (TRAVIS POATER) @ PORTER NOUSE

chart-toppers were “Pretty Wings” (12 weeks at No. 1) and “Bad Habits” (nine).
Maxwell ties Musiq Soulchild for second place for the most chart-toppers
among males; Brian McKnight and Luther Vandross are tied for first with six

The most populer songs, accordng to #&6/Hp-Hop radio audience impressions measured by Nisken Sroadcast Dats Systems and sales data from a
subcat panct of core RAE/Hip+Hop storcs compicd by Nickan Soundscan. Groatest Gainor/Alrplay (& awarded for the largest airplay Increase on the

chart. Sae Charts Lagand on bilboard biz for rules and explanations. &

BEAUTIFUL : Vivian Green each. Alicia Keys leads all artists on the chart with eight No. 1s and is the first
ABELL LWASHINGTON (V.S.GREENLWASHINSTON. A BELL) @ E1 : X
| WANNA ROCK Snoop D to earn three straight chart-toppers at Adult R&B—a feat she’s managed twice. —Raphael George
S.OEVRLLE (C.C 3ROADUS JR_E.MOLINAA.GINYARD, JR.| @ DOGBYSTYLE/PRIDAITY CAPITOL
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, FORGIVEN
SANCTUS REAL SPAARDW FAI CMB
GET BACK UP
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. SAFE
PHIL WICKHAM FEAT. BART MILLARD IO
UNTIL THE WHOLE WORLD HEARS
CASTING CROWNS SEACH STREET REUNION PL6
SOMETHING BEAUTIFUL
NEEOTOBREATHE ATLANTIC W0AD-CLAR
BEFORE THE MORNING
JOSH WILSON SPARAOW. EMI CMG
CITY ON OUR KNEES
TOBYMAC FOREFRONT EMI CMG
HEALING HAND OF GOD
JEREMY CAMP BEC TOOTH & NAIL
HOLD MY HEART
TENTH AVENUE NORTH AEUNICY PLG
LET THE WATERS RISE
MIKESCHAIR CURS
THE WORDS | WOULD SAY
SIDEWALK PROPHETS FERVENT WDAD-CLAB

AMY GRANT SPAROW
HOLD US TOGETHER
MATT MAHER ESSENTIAL PLG
EVERYTHING FALLS
FEE IND
BEAUTIFUL, BEAUTIFUL
FRANCESCA BATTISTELLI FERVENT 'WO0AD-CUAR
CAN ANYBODY HEAR ME
MEREDITH ANDREWS WORD-CLAR
WALK ON THE WATER
BRITT WICOLE SPARROW EMI CMG
YOUR HANDS
) HELLER STONE TABLE
SAVE A PLACE FOR ME
MATTHEW WEST SPARRCW £MI1 CMG
LOVE NEVER FAILS
BRANDON HEATH MONCMOOE AEUNION PLG
MORE LIKE FALLING IN LOVE
*\ JASON GRAY CENTRICTTY
OUR GOD
_CHRIS TOM S SPARAOW EMI CMG.
LOVE HAS COME
MARK SCHULTZ WORD-CUAS
LIKE DYING
RIS ALLEN 1902 15
HEALING BEGINS
TENTH AVENUE NORTH AEUNIDY LG
BEAUTIFUL HISTORY
PLUMS CURE
MY HELP COMES FROM THE LORD
THE MUSEUM BEC TOOTH & NAIL
POWER OF YOUR NAME
LINGOLN BREWSTER FEAT. OARLENE ZSCHECH INTEGRITY
YOURS TO TAKE
JINMY NEEDHAM 14P0P
YOU'RE THE ONE
CHRIS AND CONRAD VSR
BLINK
REVIVE ESSENTIALPLG
STAND FOR YOU
R JOMNY DMZ MO
WHAT A SAVIOR
CATALYST MUSIC PROJECT FEAT. LAURA STORY INO
I'LL BE
MNEWSSOYS IMPLP
AWAKE AND ALIVE
SKILLET ARDENT INO
BORN AGAIN
MNEWSSOYS MPLP
DESPERATE
FIREFUIGHT FLICKER PLG
MESS OF ME
SWITCHFOOT CREDENTIAL ATLANTIC EMI CMG
i GOD GAVE ME YOU
DAVE BARNES RAZOR & TIE
CCOME TOGETHER NOW (MUSIC CITY UNITES FOR HAITI)
VARKUS ARTISTS DEER VALLEY
SOME KIND OF LOVE
PHIL STACEY AEUNIG PLG
NEVER SAW YOU COMING
B _BES0 NORMAN REC TOUTE & NAIL
| AM LOVED
LOEN STATE SPRAROW EM

STELLAR KART 140

ALREADY HOME

THOUSAND FOOT KRUTCH TOOTH: & NAL
SOMETIMES

MATT BROUWER BLACK SHOE

OH, HAPPINESS
OAVED CROWDER BAND SIXSTERS SPARRUM EMI CMG

MercyMe’s ninth leader is the most by any adt
on Hot Christian AC Songs since the chart
Launched in 2003. The band was previously
tied for second place at eight apiece with
Casting Crowns and Third Day. With 8.1 milfion
listener impressions, the song also steps 2-1on
the audience-based Christian Songs list.

SKILLET
NWAKE ARDENT O RTLANTIC 2554 PRCVEENTANTESRITY

CASTING CROWNS

L HE R WL HEARS SEACH ST TR NS FNENTATEGTY
AU THE CANADIAN

GAINER HE

VARIOUS ARTISTS

I WORSHE (PURPLE) P 1 S 267568 'WAD-CURE
VARIOUS ARTISTS

WOW HITS 2010 WD LU FOVDEVTNTEGTY 465754 04

 MEMENTO MOR! ASM DCTONE 01351 2EMI CMG
VARIOUS ARTISTS

S| NOW TRITS W | AL FATH LIS BN WS A0,
SHO BARAKA
LIONS & LIARS REAGH 8145

"™ ™l FLATFOOT 56
BLAGK THORN OLD SHOE 10010 EX

FRANCESCA BATTISTELLI

MY PAPER HEART FERVENT 267378 WOAD.CURE ||

PASSION
EER PASSION: AWAXENING SIGTERS SYAROW /175 EMICNG
T 1S WELL BEC M1 CMG
DAVID CROWDER BAND
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NEEDTOBREATHE
THE OUTSIDERS ATLAKTIC 519702%/WORD-CURS
SANCTUS REAL
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POINT OF GRACE
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. SWITCHFOOT
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HEAVENSONG MORMON TRSERHACLE CHOR 5035506
SIDEWALK PROPHETS
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MARY MARY
THE SDAD W
BRITT NICOLE
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BEAUTY WILL RISE SPARROW 551 6EMI GM!
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FEE
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MICHAEL W. SMITH
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PHIL WICKHAM

HEAVEN & EARTH INO 3503 PAGVIDENT-INTEGRITY |
MATT MAHER

ALIVE AGAIN ESSENTIAL 10906 PROVIDENT-NTEGATY
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KARI JOBE

KARI JOBE INTEGAITY 4550 PROVIDENT-INTEGRITY
GAITHER VOCAL BAND

REUMITED GAITHER §044 ENI CMG

ROBBIE SEAY BAND
MIRACLE SPARROW 6354 EMI CMB.
VARIOUS ARTISTS
SONGS 4 WORSHIP 50 INTEGRITY 24702 TIME LIFE
STELLAR KART
PN EVERYTHING 15 DIFFERENT NOW IO 4605 BOUDENTINTEGAITY |
MARK SCHULTZ
| COME ALIVE 030 CURG
VARIOUS ARTISTS
SOW HEAR THIS! EWN CMS 672
NEWWORLDSON
NEWWORLDSOM INPOP 1502 EMI CME
PRI KEITH & KRISTYN GETTY
AWAKEN THE DAWN GETTYMUSIC £195¢ £X &
IR VARIOUS ARTISTS
WOW HITS 200 EV (MG FROVDENT-MTEGRITY 847742 WORD-CLR2
SELAH
YOU DELIVER ME CURS 79138 WOAD-CLAB
GAITHER VOCAL BAND

MATTHEW WEST

SOMETHING TO SAY SPARRDW 4520 EMI GMG
NEWSONG

GIVE YOURSELF AWAY HHM 5543 EMI CMG

49 | Re-anmay

Veteran singer Amy Grant retums with her
first studio set in five years, snaring the Hot
Shot Debut at No. 2 on Top Christian
Albums with 13,000 copies sold. Up
850,000 impressions (29%), lead single
“Better Than a Hallelujah™ jumps 17-15 on
Christian Songs.
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LAY GAGA FEAT. BEYGE STREAMLVE VOHLNE CHERRTREENTERSOOFE

SWEET DISPOSITION
E THE TEMPER TRAP LIBERATION GLASSNOTE COLUMBIA

12 LOVE KEEPS CALLING

ANNAGRACE ROSEMS

! SECRET LOVE
KIM 5022 U134
g 3 RUDEBOY
_RIANNA SRP/DEF JAM1DMG

ACAPELLA
KELIS WILL | AM INTERSCOPE

MEMORIES

~_DAVID GUETTA FEAT. KID CUDI GUMASTRALWEARKS GAPITEL

CARRY OUT
TIVBAAND) FEAL JUSTIN TINGERLAXE 1O 81 BG5S UNOTERSCO%E

- BREAK YOUR HEART

TAID CRUZ FEAT. LUDAGRIS MERCURY IDJMG

IN MY HEAD
JASON DERULD BELUGA HEIGHTS WAANER BAGS

~ HEARTBREAK ON VINYL

ILAKE LEWIS TOMAY BOY

! SO FAR AWAY
KASKADE & SEAMUS HAJI WITH HALEY LiTAA

10 TIM
|| _FLANDERS NERVOUS

I'M IN THE HOUSE
STEVE ADKI FEATUTING [[[ZUPER BLAHQ]]| THRIVE IDIMG

12 BRUISED WATER

CHICANE VS NATASHA SEDINGFIELD CENTRAL STATION

HATE TO LOVE
ALEX SAYZ FEAT. EVI PARKER NEXT PLATEAL

12 “' YOU AND |

MEDINA LABELMADS

FEVE|
CASCADA ROSEINS

- 1’8 :ROKEN TONIGHT

M| VAN BUUREN U134
LOVESONG
JES ULTRA
NOTHIN' ON YOU
.08 FEAT. BRUMO MARS AFBEL ROCK GAND HLUSTLE WTLANTIC
STEREO LOVE
EDWARD MAYA & VIKA JIGULINA GAT ULTRA

g U-TURN

SAMANTHA ROBBINS

BABY
ST HEBER FEAT LUDAGRS S13-001 34/ RO WM ERALN LA NS

TOP TRADITIONAL
JAZZ ALBUMS"

ARTIST
TITLE MPRINT & NUMBER | DISTAIBUTING LABEL

. LOVE 1437
MELODY GARDOT
MY ONE AR ONLY THRILL VEAVE 0

E HARRY CONNICK, JR. i
‘YOUR SONGS COLUMEIR 47228 SONY MUSIC

, MOSE ALLISON i

| THE WAY OF THE WORLD ANTI- 87050 EPTAPK
MICHAEL BUBLE
VACHEL ALE VEET WADSEN SOUE B | OFEFEE SIS BT 8

CHRISTIAN SCOTT |
| YETEROY YU SAB YPRM (50 AERCNCDROLFD 2 441 2O |

m—
HIGHWAY RIDER NONESUCH 518655 WARNER BA0S

DIANA KRALL
QUIET NIGHTS VERVE 012433V6 &

BARBRA STREISAND

LOVE IS THE ANSWER COLUMBIA 43354 SONY MUSIS
JAZZ

PRESERVATION SRESERVATIDN KALL 01*

PINK MARTINI !

SPLENDOR IN THE GRASS HEIND 6

10 PAT METHENY

ORCHESTRION KONESUCH 518452 WARNER 8R0S, 1

TOMASZ STANKO QUINTET

DARK EYES ECM 012857 UNVERSAL CLASSICS GAOLP

g MICHAEL BUBLE
SPECIAL DELIVERY (EF) 143 REPRISE COGTIL EQWARMER BATS.

HIROMI
PLACE T0 BE TELARC JAZZ £3695 TELARC

TOP CONTEMPORARY

1 IE CULLUM
bl "= PRRSUIT yIS0E FOREC U
KIRK WHALUM
T KL AP T A RPNV EANRIBIX FDLE 1 SFOLEN
CHRIS BOTTI .
CHRES BOTTE IN BOSTON (ULLMEMN 38736 SONY MUST :
GIL SCOTT-HERON
~_IM NEW HERE X 471*

BONEY JAMES
- _SEND ONE YOUR LOVE CONCOAD 2081 g
4 ANDY MCKEE
* JOYLAND RAZOA & TIE 3082 &

m GALACTIC .
YA-KA-MAY ANT)- £7002* EPITAPK

JEFF SPARKS

LOVE.LIFE SOUL ARROW 27741

NAJEE

WIND OVER MATTER HEADS UP 3155
0 MAYSA

A WOMAN IN LOVE SHANACHIE 5181

28 KENNY G
SUPER HITS SCNY MUSIC CUSTOM MARKETING BROLP 48252 -

EUGE GROOVE

SUNDAY MORMING SHANACHIE 5178

TOWER OF POWER

GREAT AMERICAN SOULBOOK TLAWER OF POMER 200205

RE-ENTRY

72 THE PRIESTS
THE PRIESTS ACA VICTOR 33969 SCNY MUSIC

> E VAnlousmm
SO0 GOURN, LA SO 26 01 05 0RSAL LLSSES 0P &

5 73 LUCIANO PAVAROTTI
_THE DUETS DECCA 01 2245 LMVERSAL OLASSES GROLP

@ ZUILL BAILEY n
BACH CELLO SUITES TELARC 31978 .

DANIEL HOPE
AR ARAADOUE JOURNEY DG 0V ECAMVERSAL CLASSS 6P

H. HAHN/M. GOERNE/C. SCHAFER
BACH: WOLN AND WOKCE 6 U1 ECAUMYERSAL CLASOCS BAP.
VARIOUS ARTISTS

HORGESBEET CARNBN SIS 1ECCA 12 INRSAL LSS GRUP
SERGE!I RACHMANINOFF

MCRMION PLIS MM 200D 4. S0V SNVANTRNYS
LIBERA

ETERIAL THE BEST OF LIBERA FAI CLSSICS ANGA 05 |
VARIOUS ARTISTS I
SRS CEENE MO OB L M LIS
VARIOUS ARTISTS |
ADES: TEVOT: WOLIN CONCERTO E1A| CLASSICS 5781286

HEAVENSONG MOAMON TASERNACLE CHOR 5005926
DAVID GARRETT
DAVID GARHETT

43 ILDIVO

55 THE PROMISE SY00 COLLMBIA 30568 SNY MUSIC ¢
ANDREA BOCELLI
INCANTO SUBAR 12161 DECCA &

2| S, TANKIAN FEAT AUCKLAND PHILHARMONIA ORCH.

ELECTTNE CEAD SYRPMDIY SS.0K TREREFEE D W RS ®

ﬁ THE IRISH TENORS .
IRELAND RAZOR & TIE RaCEE
STING °
OB ) NOTERS WAL CHERRYTHEE 16 S RN (VS P & i
JOSHUA BELL
T HONE WITH FRYENDS SO0 CLASSICA. S2T1BSONY WSTERAORIS T
55 SARAH BRIGHTMAN f

10 SYMPHONY: LIVE IN VIENNA MWANFATTAN 21681 5.6 @

m KRONOS QUARTET WITH A. & F. GASINOV AND K. SAKHI '
RAINBOW: VOL. 8 SMITHSCAIRK FOLKWAYS 10527

ANDREA BOCELLI a
|_WY CHRISTMAS SUSAR 012437 DECCA -

SOUNDTRACK

ANGELS & DEWOMS S0MY CLASSICAL SON5 SOHY NASTERNDSRS
THE IRISH TENORS .
THE VERY BEST OF THE IRISH TENORS £1 2300

ARTIST
TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL

'THE CHIEFTAINS FEATURING RY
SAN PATRICIO HEAR 31321 CONCORD

RITMO DE OTONO
BERNIE WILLIAMS FEAT. DAVE KOZ REFORM ROCK RIDSE

SWEET SUMMER NIGHTS
NAJEE HEADS UP
SUNDAY MORNING
OVE SK.
RETRO BOY
ICHARD ELLIOT AATISTRY

72 TILL YOU COME TO ME

__SPENGER DAY YONAS MEDIA CONCOAD JA2 CMG

BROTHER EARL
PAUL BROWN + MARC ANTOINE PEAK CMG
BOGOTA BY BUS
JESSE COOK COAGH HOUSE £1
BOSSA BLUE
CHRIS STANDRING U TIMATE VIBE
25 CHASING PIRATES
NORAH JONES 3LUE NUTE CAPITUL

H SOLDIER OF LOVE
SADE EPIC COLUMBIA

53 GO
= BRIAN CULBERTSON GRPERVE

WHAT CHA GONNA DO FOR ME

DARAEN RAMN FEAT. WAYMAN TISDALE NUGAOOVE
15 12 HAVEN'T MET YOU YET

MICHAEL BUBLE 162 AEPRISE

E GOOD DAY
PETER WHITE PEAK CMS

CELTIC WOMAN i
SONGS FROM THE HEART MANHATTAN 58360815 @ |

CELTIC THUNDER m
TS ENTERTAINMENT! CELTIC THUNDER 013624 DECCA i

RODRIGO Y GABRIELA

1 RUBOHDTKS O
CELTIC THUNDER n
AKE ME HOME CELTIC THUNDER 013087 DECCA

VARIOUS ARTISTS
TANDO: WARTORS R0 CLISTOM PRODUCTS BACS EXSTRBLINS

E CELTIC WOMAN m
THE GREAEST JOURNEY ESSENTIAL CIULECTION WiUTIY 34 485 !

SOUNDTRACK
NUSIC OF IRELAND: WELCOME HOME ELEVATION D33 X&)
SIERRA LEONE'S REFUGEE ALL STARS
RISE & SHINE CUMBANCEA 018

§ § THE IRISH TENORS
IRELAND SAZOR & TIE 8308

a KRISHNA DAS n
HEART A5 WIDE AS THE WORLD NUTONE 20878 2

o § AL FARKATOURE & TOUMANI DIABATE
{ AL TORE WORLD CAOUTIONESU VIRER RS,

‘THE BEST OF THE BLACK PRESIDENT MEGIFOR(E 51502 &

.~ RODRIGO Y GABRIELA
LIVE I JAPAN ATO 2153

KOLOHE KAI
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5 TITLE
ARTIST (IMPRINT / PROMGTION LABEL)

ME GUSTA TODO DE TiI
BANDA EL DE LIZARRAGA

ANDO BIEN PEDO

BANDA LOS RECODITOS (DISA)

DILE AL AMOR

AVENTURA (PREMIUM LATIN}
 n AL MENOS

5 10 LA ORIGINAL BANDA EL LIMON (FO

SIN EVIDENCIAS

BANDA MS {DISA ASL)

MI NINA BONITA

| CHING Y NACHO (MACKETE UNIVERSAL MUSIC LATIND}

TE PIDO PERDON

TITO “EL BAMBING* (SIENTE)

COLGANDO EN TUS MANOS

CARLOS BAUTE CON MARTA SANCHEZ (WAANER LATING)

CARITA DE ANGEL

| LARRY HERNANOER (MENDIETA FOROVISA MUSIVISA)
EL ENAMORADO

| _LOS TITANES DE DURANGO (DISA)

MIENTES
CAMILA (SONY MUSIC LATIN|

g g LA PEINADA
CHUY LIZARRAGA Y SU BANDA TEERRA
COMANDOS DEL M.P.
V02 DE MANDO (L5
- LA CALABAZA
" LA ARROLLADORA BANDA EL LINON (DISH)

ME ENAMORE DE TI ...
E CHAYANNE (SONY MUSIC LATIN)

TE SIENTO

WISIN & YANDEL (WY MACHETE /UNIVEASAL MUSIC LATING)

ESTUVE

ALEJANDRO FERNANDEZ (FONOVISR)
”'" DESDE CUANDO
10 N ewnono shiz wrke
M| CURIOSIDAD
LOS TIGRES DEL NORTE (FONOVISA)
9 STAND BY ME
2| PRINCE ROYCE (TOP 5T0P)
POR AMARTE ASI
AN ISABELLE & GRISTIAN CASTRO (UNNEASHL MUSEC LATIND)
~ GITANA
| SHAKSRA (EPYG SONY MUSIC LATIN)
YA LO SE
NN RIVERR (FONOVISH)
DESCONTROL
DADDY YANKEE (£L CARTEL/SONY MUSKG LATING
PONTE EN MI LUGAR
ESPIOZA PAZ (DISA ASL)
2% u‘ ESA MUCHACHITA

| LOS REYES DE ARRANOUE (SONY MUSIC LATIN)

Dl
JULION ALVAREZ Y SU NORTENO BANDA [DISA ASL)

{DISA}

LATINA)

LAD'Y GAGA FEAT BENDICE STREANUNE YUMLVE CHERR TREE T
BIEN O MAL

JULIETA VENEGAS (SONY MUSIC LATIN)

BAD ROMANCE
LADY GAGA (STREAMLINE KONLNE CHERRVTREE INTERSCOPE)
AYER LA VI

f , DID IT AGAIN (LO HECHC
(9810201 Gom (EPic SOMY MUSIC LATI)
IMMA BE
THE BLACK EYED PEAS |INTERSCOPE)
TIK TOK
B KESHA (REMOSABE/RCA'RMG)

E‘ TE RECORDARE

EL TROMO DE MEXICO MUSIVISA)
INTENTALO

JMARTIN FEATURING MAGIC JUAN (FL MOVIMIENTD)

SOY COMO NO soY
DUELO {FONDVISA MUSIVISA)

'3 EGOISTA

BELINOA FEATURING PITBULL (CAPITOL LATIN)
MENTIRAS PIADOSAS
ALEJANDRA GUZMAN (CAPSTOL LATI)

3 BESOS DE AMOR
| FLEX FEATURING RICKY RICK (CAPITOL LATIN}

Loco
JOWELL & RANDY (W MACH ETE UNVERSAL MUSKC LITHG)

8 MI PRINCESA
= | DAVID BISBAL (VALE UNIVEASAL MU:

EDO VOLVER
CONFESADOS

1C LATING)

PISTIANDO BICHIS

L0S DIFFERENTES DE LA SIERAA [DISA|

QUE SERADETI

THALIA (SONY MUSIG LATIY)

ENTRE TU Y YO

TERGER CIELD (KASA RSAL MUSIC LATINGY

5 ESTA VIDA TUYA Y MIA
o1 KANY GARCIA (SONY MUSIC LATIN|

Billbeard.

ARTIST
TITLE UMBRIKT 7 PROMOTION LABEL)

] 5 EL TRONO DE MEXICO
AVENTURA
THE LAST PAEMILM L

X 20000 SONY K

* QUIERO DECIATE QUE TE AMO FONOWISA 354484

THE CHIEFTAINS FEAT. RY COODER
R 31321

B CAMILA

O HAY IMPOSIBLE SONY MUSIC LATIN 61972
LOS TITANES DE DURANGO
LOS LOCOS DEL CORRIDO DISA 729565 UMLE
DEJARTE DE AMAR SONY MUSIC LATIN 59831

LALEYENDA EMILATH S7SCRLAPTUL LN
EL GRAN COMBO DE PUERTO RICO |

www.BillboardLatinConference.com

TITO "EL BAMBINO®
EL PATRON SIENTE 653883 UMLE

BANDA LOS RECODITOS
ANDO BIEN PEDD DISA 721423 UMLE

11

122 ¢ “j JENNI RIVERA

LA GRAN SENORA FONDVISA 354308 UMLE

WISIN & YANDEL

CERRANDO TRATO DISA 721424 UMLE

LA REVOLUCION WY/MACHETE 012967 UMLE &
GRUPO MONTEZ DE DURANGO

PESADO

DESDE LA CANTINA: VOILUMEN 1 DSA 728550 LMLE 2

' LOS TIGRES DEL NORTE
| LEYENDA Y TRAZKCION FOH VA 354087 AMLE

VARIOUS ARTISTS

ANGEL & KHRIZ .

OA' TAKE QVER VI MACHETE 014084 UMLE

S TS i AEconS L0 NED OF LACOMPMA MY MACHTT 0102 180 |

ESPINOZA PAZ

ASLDSA 7HRS1UME @

YO N0 CANTD

ALEJANDRO FERNANDEZ

EDNITA NAZARIO
CUISILLOS
PEDRO FERNANDEZ

WAS ROMANTICO QUE NUNCA S0HY MUST AT A2660 &

EDNITA... LA DIVA SONY MUSIC LATIN 51312

CARICIAS COMPRADAS MUSAAT 4208 BALEDA

AMARTE A LA ANTIGUA FONDVISA 354085 UMLE

Zﬂ' LARRY HERNANDEZ

£N VIND DESDE CRLIACAN HERD ETASOHOVEA STTCSDUMLE @

mm— " FLEX - A il

THALIA
PRIMERA FILA SONY MUSIG LATI 560!

APTTOL AT 28657

EL TRONO DE MEXICO
HASTA MI FINAL FONDVIS UMLE

. LOCOS DESDE AYER CATAPULT DIGITAL FX

- ALEJANDRO FERNANDEZ

“PRINCE ROYCE

LOS INQUIETOS DEL NORTE

-4 c
mmﬁ JULIETA VENEGAS
OTRA COSA SONY MUSIC LATIN 65671
®

| 005 WURDXS: EVOLLCIN LHAERSA. MUSE LTI D19 1E |

LOS INQUIETOS DEL NORTE
FEBRERQ 14 AOMANTICAS CATAPLLT DISAIAL EX

® PRINCE ROYCE TOP STOP 30020/SONY MUSIC LATIN &

LOS TIGRES DEL NORTE
LA GRARJA FOKOVISA 354192/UMLE @

COSCULLUELA

o wha" 4" B PRRCFE NER VAW AHTE LOVSBITE NERSA WISE LD S8 IME §

JENCARLOS
BUSCAME BULLSEYE 8914

INTOCABLE

Q uw

BANDA EL RECODO DE CRUZ

CLASSIC £00D-| 60130/SONY MUSIC LATIN |

ME GUSTA TODO DE TI FONOVISA 354354 UMLE &

53 LARRY HERNANDEZ
6 NARGO CORRIDES A FONDVISA

ALEJANDRO FERNANDEZ
005 MUNDOS-: TRADICION FONODVISA
BELINDA

GARPE DIEM CAPITOL LATIN 62262

ESPINOZA PAZ
NS CANGIONES CON AMOR DASMI 026

e' 37 22 MARCO ANTONIO SOLIS

TERCER CIELO

BRGMES |

REAEEWSL B NS LTI O

LUIS ENRIQUE
CICLOS T0P 5702 8610 &

5 4

LOS BUKIS

m VARIOUS ARTISTS
5 SEL BACHATA #1: VOL. 3 MACHETE 014058 UMLE

| SERIE DAMANTE 30 SUPER EXITOS FONVEA 25206 LMLE \

20 EXTOS INMORTALES IM 6514

LA ARROLLADORA BANDA EL LIMON
SERIE DIWMANTE: 30 SUPER EXTTOS IIS4 MLE
- MARISELA

o5 DON CHET
| EL KTME DE USTEDES PLATIND 8832

Los Titanes de Durango place their debut Following his personal announcement last
album, “Los Locos del Corrido,” at No. 3 on week, Latin pop star Ricky Martin's most
Regional Mexican Albums and at No. 5 on recognizable song, “Living a Vida Loca,”
Top Latin Albums (3,000 copies). On the catapults 22-4 on Latin Digital Songs (see
latter chart, they join Banda los Recoditos page 54). The 168% increase, with more
and Ana Isabelle as the third new act to than 3,000 copies sold, also propelled the
open in the top five this year. litle -4 on Latin Pop Digital Songs.

54 | Go to www.billboard.biz for complete chart data
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ARTIST (IMPRINT | PROMOTION LABEL)
MIENTES
ILA SONY MUSIC LATIN

COLGANDO EN TUS MANOS

CARLOS BAUTE CON MARTA SANCHEZ WARNER LATINA
DESDE CUANDO

L ALESANDRO SANZ WARNER LATINA —
TE PIDO PERDON

TITO “EL BAMBING™ SIENTE

DILE AL AMOR
AVENTURA PREMIUM LATIN

ME ENAMORE DE Ti ...
CHAYANNE SONY MUSIC LATIN
GITANA
SHAKIRA EFIC/SONY MUSIC LATIN

MI NINA BONITA
CHIND Y NACHO MACHETE UNWVERSAL MUSIC LATING

19 MI CURIOSIDAD
_LOS TIGRES DEL NORTE FUNOVISA

@

ESTUVE
H o= ALEJANDRO FERNANDEZ FONOVISA
12 2y YALOSE
| JENN RIVERA FONQVISA
16 1g PONTE EN MI LUGAR
ESPROA PAZ DISUASL

SOY TODO TUYO
L0s DE TIZUANA FONCVISA MUSIVISA

13 25

m {4 17 ESA MUCHACHITA
{ LOS REYES DE ARRANQUE SONY MUSIC LATIN

[0 e

m‘ » 5 IE RECORDA:‘E

AOVSAMISIVISA
20 38 MI COMPLEMENTO
e T

JULIOH ALVAREZ Y SU NORTENO BANDADISAAS.
TE VES FATAL
R FONOVISAMUSIVISA

E TITLE
ARTIST {IMPRINT | PAOMOTION LABEL)
19 INTEINTAI.O

32 DILE AL AMOR
AVENTURA BREMILM L ATIN
15 MI NINA BONITA
HING Y NACHO MACHETE
3 TE SIENTO
WISIN & YANDEL WY, MAGHETE UNIVEASAL MUSIC
25 EL DOCTORADO
TONY DQE PINA
7 11 TE AMARE
_HUEY DUNBAR 23/ SONY MUSIC LATI

2 19 HASTA A
DON OMAR MACHETE UNIVERSAL MUSIC LATING

JNIVERSAL MUSIC LATING

ATING

&= o

-

1

=

26
16
17

22

POR AMARTE ASI
ANA ISABELLE & CRISTIN CASTRO UNVERSAL MUSIC LATING
BIEN O MAL
JULIETA VENEGAS SONY MUSIC LATIN
TELEPHONE
LADY GAGA FEAT. BENIHCE STREAUL INEXOM NECHERRYTREE NTERSCISE
STAND BY ME
PRINCE ROYCE TOP STOP
TE SIENTO
WISIN & YANDEL 'WY MACHETE UNIVERSAL MUSIC LATING
SE ME VA LAVOZ

_ALEJAKORO FERNANDEZ LNIWERSAL MUSIC LATING
MENTIRAS PIADOSAS
ALEJANDRA GUZMAN CAPITOL LATIN
BAD ROMANCE
LADY GAGA STREAMLNE ¥ONLAE CHERRYTREE INTERSCOPE
CONFESADOS
EDNITA NAZARSO SCN'Y MUSIC LATIN
IMMA BE
THE BLACK EYED PEAS INTERSCOPE

DID IT AGAIN (LO HECHO

SHAKIRA EFIC SONY MUSIC LATIN

ESTA HECHO)

sl s
E Ea ARTIST (IMPRINT | PROMOTION LAREL)
R

12
11
7
15

Loco
JWELL & RANDY WY MACHETE UNIVEASA. MUSKC LATING

"DILE AL AMOR
ENTURA BREWIMLLATN

TE PIDO PERDON

TITO “EL BAMBING™ SIENTE

DESCONTROL

DADDY YANKEE £L CARTEL SONY M S! LATIN

BESOS DE AMOR
FLEX FEATURING RICKY RCK CAPITOL LATIN

10 DESCONTROL
DADDY YANKEE L CARTEL SONY MUSKC LATIN
12 PRRRUM
" _COSCULLUELA FETURNG WISN & YANDEL MJEVA AMADA SENTE
ESTUPIDA
INDIA TP ST0P
TE PIDO PERDON
TITO “EL BAMBING" SIENTE
SIN SALSA NO HAY PARAISO
EL GRAN COMBO DE PUERTO RICO SOHY MUSIC LATIN
STAND BY ME
PRRCE ROYCE TOP STOP
ENTRETU Y YO
OMAR ENRIOUE GM RECORDINGS
ME ENAMORE DE Tl ...
|_GHAYANNE SONY MUSIC LATIN
MI CAMA HUELE A TI
TITO “EL BAMSING™ FEATURING ZION & LENNOX SIENTE
SE ME VA LA VOZ
ALEIANDRO FERNARDEZ UNIVERSAL MUSIC LATIND
POR AMARTE ASI
A0UA ISABELLE & CRISTIAN GASTRO UNVERISAL MUST LATRNG
AYER LA VI
ANGEL & KHRIZ MACHETE/UNIVEASAL MUSIC LATING.
SONRIE

L = LIS [Nl\lil.l( TQP STOP

21

HASTA ABAJO
DOM OMAR MACHETE UNIVERSAL MUSIC LATING

, COLGANDO EN TUS MANOS

l20 (21 &

BARY RASTA & GRINGD LOLDESHE ENE LNVERSL ULSXILAT’i

CARLOS BAUTE CON SANCHEZ WARNER LATIN

CUANDO CUANDO ES
J-KING & MAXIMAN LA KA MAC

-~ TIK TOK

XESHA XEMOSARE RCA/RMS
QUIERE PA' QUE TE QUIERAN
DYLAND Y LENNY SONY MUSIC LATIN
NOTHIN' ON YOU
BB FEATURING BEUNO MARS
MALTRATAME
ANGEL & KHRIZ MACHETE UNIVERSAL MUSID LATIND
STAND BY ME

P

LXBRAND HUSTLERTLANTE

- _PRINCE ROYCE 10!

AYER LA VI

ANGEL & KHRIZ MAGHETE UNIVEASAL M
EGOISTA

BELINDA FEATURING PITBULL CAPTIOL LATIN
TE AME EN MIS SUENOS
RKM & KENY 214

IMMA BE

THE BLACK |  INTE]

LA, LA, LA, LA

BETWEEN THE BULLET:

NEW ARTISTS REACH THE TOP

Venezuelan reggaetén duo Chino & Nacho reach the summit of
Latin Rhythm Airplay with their debut single, “Mi Nina Bonita,”
stepping 2-1. They're the first new act to reach No. 1 on the chart
since Baby Boy did so with “Ya No Llores” in the Aug. 2, 2008,
issue. On Tropical Airplay, |'Martin rises 3-1 with debut single
“Intentalo,” making him the first chart-topping new artist since
Makano ruled with “Te Amo” in the May 23, 2009, issue.

—Rauly Ramirez

www.journal-plaza.net & www.freedowns.net
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ASIAN KUNG-FU GENERATION K) 0ON
GOLD
3 NEW miuomin souv

BEAT
AIKD BONY CANYOK

FAKE FEAT. NAMIE AMURO
5 25 Al UNIVERSAL

YOU AND |
SERGI0 MENDES UNIVERSAL

G0 Do
7 16 JOuS! £

m‘ NATURAL NI KOISHITE
PERFUME TOKUMA

9 5 TOKINO NAGARENI MIWO MAKASE
g HIDEAK| TOKUNAGA LNIVEASAL

AHANSHIN SOUNDSCAN JAPAN/
PLANTECH) APAIL 7, 2010

FOR YOUR ENTERTAINMENT
ADAM LAMBERT SONY MUSIC

§ FrRANCE

SINGLES

ﬂ ﬂ (SNEPFOR/TITE-LIVE)

1 ALORS ON DANSE
STROMAE VERTIGO MOSAERT

THIS IS MY LIFE
EOWARD MAYA FT, VIXA JIGULINA SPINNIN

3 2 POUR UN INFIDELE
COEUR DE PIRATE BARCLAY
BABY
JUISTI BERER FT. LUBACASS SO0 ENRMVIND BRIV ELND

DINGUE, DINGUE, DINGUE
CHRISTOPHE MAE WARNER

APRIL 6, 2010

5 3

TIK TOK
KESHA KEMOSASE ACA

HOT
7 7 INNA AIRPLAY
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RECORD COMPANIES: Razor & Tie Entertainment names
Jason Consoli senior director of media and artist relations. He
was director of publicity at marketing firm the MuseBox.

EMI Records Nashville appoints Chuck Swaney director
of promotion for the Midwest and Southwest, Trudie Daniell
director of promotion for the Southeast and Ron Bradley
director of promotion for the West Coast. Swaney was pro-
motion executive at Bigger Picture Entertainment, Daniell
was director of promotion for the Southeast and Southwest
at 9 North Records, and Bradley was president at R. Bradley
Artist & Project Development.

PHELAN

COHEN

PUBLISHING: ASCAP’s newly opened regional office in
Nashville names LeAnn Phelan senior creative director. She
was a writer producer/manager at 19 Entertainment.

DIGITAL: The Orchard appoints Prashant Bahadur GM,
Josh Builder VP of product development operations and
Jaclyn Ranere VP of digital marketing. Bahadur was VP
of retail marketing, Builder was senior director of opera-
tions, and Ranere was director of interactive marketing
and communications.

MANAGEMENT: Rich Cohen becomes the third partner at
Foundati Artist t. He was founder/owner of
Team 8 Management.

RELATED FIELDS: The Country Music Hall of Fame and
Museum in Nashville names Pamela Johnson VP of devel-
opment. She was director of university marketing/special
initiatives at Nashville’s Belmont University.

Firehouse Recording Studios, a division of DMI Music &
Media Solutions, names David Dubow managing director.
He served in the same role at Signet Studios (formerly Mo~
town Hitsville West).

—Edited by Mitchell Peters

Comadian Chonda
Plerce celebrated the
platinum certification of her
CD/DVD "Stayin® Alive" at
Sony's Nashville offices in March.
Her new DVD, "Did | Say That Out
Loud?" arrived April 6 on No
Whining Productions. From left:
Fuselc Marketing VP Rick Altizer,
Provident director of sales for national
accounts Larry Smith and VP of business
affairs Scott Knight, Pierce, Provident
sales and marketing VP Randy Davis
and senior director of national accounts
Bob Rush, and Fuseic Marketing VP
Kent Songer. pHuTo DAVID ALTIZER

' 4

Big Bol (left) unveiled tracks from his long-awaited solo album,
“Sir Luscious Left Foot: The Son of Chico Dusty," during a listening

session April 5 at New York’s Electric Ladyland Studios. Island

Def Jam chairman/CEO Antonlo “L.A." Reld introduced the

artist to kick off the party, which included a listen to new single

"ShutterBugg." pHoTG: sPITTY WiLL

‘When senior exacutives of Uni | Music Group
company’s Managing Directors’ Conference March 17-19 in London, they got
a first listen to tracks from Ennque Igleslas forthcoming album. From left;
UMGI itive VP of and stive VP/Asia
Pacific region president Max Hole (who becomes UMGE COQO July 1), lglesias”
manager Fernando Giaccardi and UMG| chairman/CEO Lucian Grainge and
Latin Am«ica/lbevian Peninsula chairman/CEO Jesus Lopez.

Madison Square Garden Entertainment
and Coca-Cola are commemorating their 100-year
marketing partnership by entering a new deal that makes Coca-

GOODWORKS |

STING, JOHN LEGEND TAPPED FOR EARTH
DAY RALLY

The Earth Day Network has tapped Sting, John Legend, the
Roots, Bob Weir, Mavis Staples, Fall Out Boy's Patrick
Stump, Passion Pit, Q-Tip, Booker T. and others to perform
at an upcoming rally in Washington, D.C., that will call on
Congress to pass environmentally friendly bills in 2010.

The April 25 Climate Rally on the National Mall will also
include appearances by the Rev. Jesse Jackson, film direc-
tor James Cameron, Olympic gold medalist Billy Demong
and author Margaret Atwood. In addition to live music, the
day will feature speeches and eco-village exhibits.

Earth Day Network president Kathleen Rogers says the
artists who've been chosen to perform at the rally have all
demonstrated a commitment to promoting environmental
causes. “They all may have their own angle, but they're all
on the right page . . . when it comes to climate change and
what we have to do to solve it,” she says.

The music aspect of the rally is being produced in asso-
ciation with the Green Apple Festival, which is led by exec-
utive producer Peter Shapiro. The rally will commemorate
the 40th anniversary of Earth Day and could draw up to
300,000 people, according to Rogers.

More info about the rally and events leading up to it can
be found at EarthDay.org. —Mitchell Peters

Cola the exclusive distributor for nonalcoholic beverages at MSGE's
New York venues. On March 23, Coca-Cola and MSGE executives, as well as
celebrities who have previously appeared at Madison Square Garden, attended the
celebration party at the venue. From left: MSGE president Jay Marclano, Fuse host Touré,
MSG Network host Al Trautwlg, former world champion boxer Emile Griffith, Radio City Rockette
Kristin Jantzie, MSG president/CEO Hank J. Ratner, former New York Knicks point guard Walt
“Clyde” Frazier, Coca-Cola North America chief marketing officer Bea Perez, Radio City Rockette
Danielle Kimmins, MSG Sports president Scott O'Neil, former New York Rangers left wing Adam Graves,
MSG Media president Mike Bair, former CCNY college basketball star Floyd Layne, Westminstar Kennel Club
director of communications David Frei and 2006 WKC Best in Show champion Rufus, pHOTo RESECCA TAYLOR/MSG PHOTOS

1S 0 TRACK
SIXX:A.M. CUES UP SECOND ALBUM

Although fans may prefer Nikki Sixx to
work with Mdtley Criie more than any
other musical outfit, they certainly took
a shine to Sixx:A.M., his band with James
Michael and DJ Ashba. The trio’'s com-
panion album to Sixx’s 2007 memoir,
“The Heroin Diaries,” sold more than
300,000 copies, according to Nielsen
SoundScan, and the song “Life Is Beau-
tiful” was a rock radio hit.

And Sixx promises there's more
where that came from.

“We've got a lot of songs,” Sixx says,
“and we’re in the final home stretch of
buttoning all those songs up. It’s defi-
nitely going to be this year—orin a per-
fect world, it will be this year. | don’t
want to jinx it.”

The new album will be another con-
cept piece, but Sixx isn’t revealing the
storyline yet, “As a lyricist, I'm really try-
ing to raise my level of quality,” Sixx
says. “Being able to say something lyri-
cally, to say something that will do more
than just be words, is really hard. It's
easy to do when you're writing a chap-
ter of a book or writing poetry, but it's
really hard to do when you're confined
to a melody line.”

Sixx—who's also working on another
book and just started a syndicated radio
show called “Sixx Sense”—knows that
“The Heroin Diaries” puts a bit of pres-
sure on Sixx:A.M., but he’s doing his best
to put it aside.

“There are expectations, but you

SIXX:A.M.

have to ignore them,” he says. “Sixx:A.M.
is a passion project. | think when you
do things like that and put your heart
into them and do your best and
don't necessarily put them on a mar-
keting grid, that's when things turn
out the best.” .
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Legendary songwriters Gamble & Huff received the National Assn. of Black Owned Broadcasters’
Pioneer in Music Award March 19 at NABORB's 26th annual Communications Awards Dinner. The

event, held at Washington, D.C’s Omni Shoreham Hotel, included a musical tribute to late Gamble
& Huff protégé Teddy Pendergrass. From left: Leon Huff, NABOR Entertainer of the Year honoree
Maxwell, NABOB Pioneer in Gospel Music honoree Hezekiah Walker, Kenny Gamble and the Rev.
Al Sharpton, who received the Mickey Leland Public Service Award, sHOTS: ADRA DIANE HUC

A an Assn. of People
With Disabilities presented Stevie Wonder
the inaugural AAPD Image Award for improving bow
people with disabilities are perceived. He received the honor
March 11 during the AAPD's annual Leadership Gala at the Ronald
R n Building and International Trade Center in Washington, D.C
From left: Mitch Glazier, executive VP of government and industry relations
for the RIAA, which hosted a mwpnon the night before the gala; AAPD
chalrman Tony Coelho, ‘Wonder, AAPD president/CECQ Andrew J. Imparato; and
RIAA senior VP of federal government relations Michele Ballantyne. rHoro: bauL MoRIG/AASD

The American Music
Awards, the Country Music
Assn., the Academy of Country
Music and the Recording
Academy united to laud Taylor
Swift's "Fearless” as the most-awarded
album in country music history March 17
at Maggiano's Little ftaly in Nashwille,
"Fearless" has won the Grammy Awards for
album and country album of the year, as well
as album of the year titles from the AMAs, the
CMA and the ACM. From left: ACM chairman
John Grady, CMA chairman Steve Moore,
Recording Academy South regional director
Susan Stewart, Swift, AMAs producer Larry
Klein, Big Machine VP of sales, marketing and
interactive Kelly Rich and president/CEO Scott
Borchetta. »HoTO: KRISTA LEE/KRISTA LEE PHOT

F
STAMES Center

When rock act Bon
Jovi played Los Angeles’
Staples Center March 4 on
its Circle tour, staffers present
ed the band with a plaque in
honor of its fourth sold-out show at
the venue. From left: Staples Center
VP of events and booking Christy
Castlllo Butcher and senjor VP/GM Lee
Zeldman, AEG Live tour director Gord
Berg. drummer Tico Torres, AEG
president/CEO Tim Leiweke, Jon Bon Jovi
AEG Live president/CEC Randy Phillips,
guitarist Richie Sambora, AEG Live senior VP
of touring Doug Clouse, Creative Artists
Agency managing partner/head of music Rob
Light, keyboardist David Bryan, Bon Jovi man
ager/Vector Managem ent co- founder/partner
Jack Rovner and Jovi manag r Paul
Korzilius, o7 R TAPLES CENTER
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IN ASSOCIATION WITH

APRIL 26-29, 2010 « CONRAD SAN JUAN - CONDADO PLAZA

Pive Fyvam Pueita Riﬁn,’

Take part in the biggest and best celebration of Latin Music uniting power players from around the globe including: artists, agents, producers,
promoters, record label executives, publicists, brand marketing executives, managers, media, digital music executives, and many more!!

Informative Panel Sessions
Networking Events

Artist Showcases

The Billboard Bash

Featuring performances by
Billboard Latin Music Award finalists

LISTENING PARTY WITH:

DADDY YANKEE

Hear His New Album “Mundial”
Before It's Released

THE GRAND FINALE...
The Billboard Latin Music Awards

Honoring the biggest and
\“ms brightest stars in the industry
o ol \r “‘

HMpIE

Produced & Broadcast Live by

T

G

and...
The Official Awards Show After-Party
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SOFT DR
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KEYNOTE Q&A:
JESUS LOPEZ

Chairman/CEO
Universal Music Latin
America/lberian Peninsula

“RETURNS THE LOVE”

WYCLEF JEAN &
JEFF HERRERA, VP, WESTERN UNION

SPECIAL ANNOUNCEMENT

ARTNERS

the Islands of C qu AD
Puerto Rico
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RAMMYAES
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LAND A GIG.

YOUR PROFESSIONAL NETWORK JUST GOT LOUDER.

GRAMMY3ES IS THE NEW INTERACTIVE HUB FOR THE RECORDING ACADEMY® - BRINGING ALL CHAPTERS AND MEMBERS TOGETHER

IN ONE PLACE 24/7, 365 DAYS A YEAR. STREAM VIDEO AND AUDIO FROM ACADEMY EVENTS NATIONWIDE, AND EXPAND YOUR REACH
BY POSTING YOUR OWN AUDIO, VIDEO, COMMENTS, BLOGS, AND MORE. GRAMMY36S IS THE COMPLETE SOCIAL NETWORKING
SITE FOR MUSIC PROFESSIONALS. COME IN AND PLAY WITH THOUSANDS OF OTHERS WHO SHARE YOUR PASSION. AMP UP YOUR
CAREER. JOIN THE RECORDING ACADEMY AND CONNECT TODAY.

GRAMMY@85 &

-
ALL MEMBERS. ALL MEDIA. THE RECORDING ACADEMY
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