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The Counter Revolution

Record Store Day Demonstrates The Power Of Catering To Music Consumers

BY MICHAEL KURTZ

If I'd told someone four years ago that
we would launch an event called “Record
Store Day” and that indie record stores
would be selling more than $2 million
in product on this one day, most of it vinyl,
I would've been laughed out of the room.

Today, the only laughter we’re hearing
is the joyful sound from happy music fans
and our label and distribution partners.

Now that Record Store Day 2010 is fin-
ished, most people want to talk to me
about how we can make nextyear’s event
bigger and better. We'll certainly be mak-
ing every effort to do just that. But fora
moment, I'dlike to switch the discussion
to how we can create continuous traffic
to the stores with what I'd like to call “se-
rial” products: compelling, low-priced re-
leases that coax folks to return to a music
retailer again and again.

In the past, the best example of this
was the hit single, created by gifted artists
who could knock one out one or two—
or sometimes even three or four—times
per year.

But the singles business today has been
pretty much ceded to iTunes, leaving
many brick-and-mortar retailers wonder-
ing why they should stay in the music
business if what had once been their
biggest serial product is no longer being
offered to them.

This is a big question that needs to be
addressed. In fact, I'd go so far as to say
it is arguably the most important issue

before us. After all, physical formats ac-
counted for about 73% of total year-to-
date album sales in the United States
through the week ending April 25, accord-
ing to Nielsen SoundScan.

In the past, the single was pretty much
used as a marketing tool that allowed an
artist and label to set up an album re-
lease. Once the hit single served its pur-
pose, and the album was properly set
up, the single was taken off the market
and the album became the focus of the
label and artist,

This formula has been turned on its
head and what we've been left with clearly
isn't working. Sales of digital tracks can
be huge, but overall album sales con-
tinue to plummet and most of the music

BILLBOARD.BIZ POLL

Geolocation services like Foursquare, Gowalla and Loopt have emerged as new tools for brands to connect with fans.
Does your company have a strategy in place to use these services?

2 o% Working on it now.

Not yet.
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industry’s best, most enthusiastic retail
partners are left out in the cold, having
nothing with which to build significant
traffic to their businesses. This isn't a
formula for success.

One thing that Record Store Day high-
lighted is that when you create excite-
ment around music in the physical
world, you get the enthusiastic support
of physical retailers and spark the inter-
est of consumers.

I'd like to suggest to the music indus-
try that we look at the success of Record
Store Day and the overwhelmingly posi-
tive response from music fans and apply
itto the creation of a serial product that's
made specifically for all physical retailers.

Let's give physical retailers, from the
smallest to the biggest, something spe-
cial every month that creates excitement.
It needs to be simple, relatively cheapand
very compelling. And it needs to augment
the sales cycle of full-length albums, both
standard and deluxe editions.

It’s time to treat physical retail part-
ners like the important, intelligent and
responsive partners they can be if given
the right product at the right time. This
is where I'd like the discussion to go, and
I'm ready to talk about it.

It's notimpossible. Nothing is. Record
Store Day proved that. e

Michael Kurtz is a co-founder of Record
Store Day and president of Music
Monitor Network, a coalition of
independent music retailers.
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>>>SMART-
PHONE
SHAKEUP: HP
BUYS PALM
Hewlett-Packard
announced a $1.2
billion deal to buy
Palm, betting it can
resuscitate the
struggling smart-
phone maker to
compete with Apple
and Research in
Motion. Analysts say
2010’s third-largest
U.S. tech acquisition
grants Palm's devices
global production
and distribution
reach while
launching the world’s
top PC maker into a
tech arena
experiencing
blistering growth.

>>>‘IDOL’
TOUR SHIFTS
TO LIVE
NATION

After a seven-year
stint with AEG Live,
the 2010 American
Idol Live! tour will be
promoted by Live
Nation, beginning
July 1in Auburn Hills,
Mich. The summer
trek will play Live
Nation amphi-
theaters for the first
time, along with
some arenas and
other venues. The
49-date tour will
feature the show's
top 10 contestants.
For the full list of
dates, go to
LiveNation.com.

>>>MORE
ONLINE VIDEO
VIEWERS IN
MARCH

More U.S. consumers
watched online
videos in March,
according to figures
released by Nielsen,
but they watched
fewer videos than in
the year-earlier
period. Unique
viewers grew 1.3%
year over year to
131.7 million but
views dropped 4.2%
to 9.3 billion—at
least 1 billion fewer
streams than each of
the previous three
months. YouTube
remained the
dominant online
video brand by
amassing 96 million
unique viewers,
down 11.7% from
February.

BY AYALA BEN-YEHUDA

SENIOR MOMENT

COMING 'FULL CIRCLE

SIMON SAYS

APLACEINTHESUN

Artists, Executives Eye
New Opportunities At
Latin Music Conference

Could it be that the Latin music indus-
try has gone through the stages of grief

over free-falling album sales and is now

picking up the pieces?

There were signs that might be the
eatthis year's Billboard Latin Music
Conference, held April 26-28 at the Con-
rad San Juan Condado Plaza in San Juan,

Puerto Rico, presented by State Farm in
association with T-Mobile.

The mood at this year's conference,
which was held for the first time outside
of the continental United States, was
more upbeat than last year, with little

time spent rehashing the grim det
of the genre’s challenges, such as the
34% plunge in Latin music album sales
in the United States in 2009, according
to Nielsen SoundScan.

The conference lebratory mood
may have been related to the setting,
given that Puerto Rico has produced a
steady flow of hitmakers through the
years like Daddy Yankee and Victor
Manuelle and remains an important
market for Latin labels.

Butduring animated panel discussions
and informal networking sessions, atten
dees and speakers were clearly excited

about charting new paths to succ

~1
want to talk about hits,” Universal

“I don't want to talk about cr

Music Latin America/Iberian Penin-

sula chairman/CEO Jesus Lopez said
during his keynote Q&A with Billboard
executive director of content and pro-
gramming for Latin music and enter-
tainment Leila Cobo. “I have structures

in my labels to accommodate every
business model. You want hits and
artists that interest you, so the struc-
tures adapt to that. If you want a CD
with a book and a T-shirt because you
fan, you have that. If you

are a hug

wanta streaming >ubscrzptiun, youcan

oints

founc

pre

JEFF YOUNG

have that. That's the freedom the In-

ternet gives you.”

Jeff Young, who worked for decades
in sales at the major labels and now has
his own sales and marketing consul-
tancy, compared the current Latin music

industry to the mainstream business

more than 30 years ago—Dbefore im-
prints founded by A&R men were
bought up by multinationals.

“The indie side of the business is still
a growth spot and a bright spot in our

business,” Young said on the “Indie Na-

tion” panel. With the right song, the right
team and a buildup from regional to na-
tional distribution, “we can't guarantee
a platinum album, but we can guaran-
tee a shot at one.”

Both Peruvian artist Pedro Suarez-

Vertiz and salsa star Victor Manuelle
joined Young on the panel to talk about
their success as independent artists.
But Manuelle acknowledged that his
renown, built up for more than a

decade on Sony, made it easier for him

to go indie. And though even in Peru
his management company had
“more capital and relationships” than
local licensees of major labels, both
Suarez-Vertiz and the
distributed indie act Aventura ac-

Sony-

knowledged that the majors were
necessary to break markets outside
their home countries.

Universal’s Lopez allowed that
indie artists have had “moments of
glory,” adding, however, that “when
people talk about independent distri-
bution, I laugh a little—if we lose
money on the volumes that we sell,
imagine [what happens] if you sell in
small quantities.”

The energetic debate about new
business models extended to the con-
cert industry. The “Playing Musical
Chairs (In the New Touring Arena)”

panel featured traditional promoters
as well as a manager/promoter (An-
gelo Me:
(SBS Entertainment Puerto Rico direc-

,abroadcs

Yt‘r,"pl'ﬂ?“ oter

www.WorldMags.net & www.Journal-Plaza.net

ate Farm

ANNUAL

tor of live concerts Ricardo Cordero)

and a label-affiliated promoter/man-

ager (Westwood Entertainment co-
founder Jorge Juarez).
“We take the offers from

other] pro-

uarez said, when asked how

he can fairly manage and promote con-
certs of the same act. “We look at what
will benefit the artist,” both in terms of
money and “added value” in marketing
and publicity, he said.

ge Q&As with top hitmakers
Marc Anthony and Aventura, the con-
ference high

In onst

hted bilingual artists who

were innovators in their respective gen-
res. “We were accepted in the under
ground, but not in the mainstream,”
Aventuraleader Anthony “Romeo” San-
tos recalled. “We made four songs . . .
and we took continued on >>p6
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>>>GRAINGE
JOINS VIVENDI
BOARD

Lucian Grainge has been
appointed a member of
the Vivendi manage-
ment board. The new
co-CEO of Universal
Music Group will join
Jean-Bernard Lévy,
Bertrand Méheut, Frank
Esser, Abdeslam
Ahizoune and Philippe
Capron on the board at
UMG's parent company.
He takes up the position
of CEO of UMG, based in
New York, Jan. 1, 2011.
Doug Morris will remain
chairman. Grainge will
work alongside Morris
as co-chief executive as
of July 1.

>>>KILLERS’
UMPG DEAL
EXTENDED

The Killers extended
their deal with Universal
Music Publishing Group.
The arrangement will
also cover the
publishing for solo
projects lined up by
each band member
while the group is on
hiatus. The Las Vegas
act first signed a
worldwide publishing
deal with UMPG in 2004.
The announcement on
the extension didn’t
confirm the duration of
the new deal.

>>>LETTERMAN
LAUNCHES
LABEL

David Letterman'’s
production company
Worldwide Pants has
launched a record label
called Clear Enter-
tainment/C.E. Music,
according to EW.com.
The first artist signed to
the label is pop-punk
quintet Runner Runner.
The band’s debut will be
released this summer on
C.E. Music in partnership
with Capitol Records.
Until this point,
Worldwide Pants has
produced mainly TV
shows, including
Letterman’s own “Late
Show” and “Everybody
Loves Raymond.”

Compiled by Chris M.
Walsh. Reporting by
Antony Bruno, Andre
Paine, Glenn Peoples,
Ray Waddell, Chris M.
Walsh and Reuters.

from>>p5s
them to alabel. They told us, This won't
work’ . . . Look who Marc Anthony is
now. Look who Aventura is

Other signs oflife in the industry were
evident in the halls of the conference,
where a marketing representative from
Apple said she had relocated to Mexico
City due to the success of iTunes in Mex-
ico, and where an executive from indie
label Tropisounds crowed about a slew
of new mobile music apps the company
had released.

Also heard at the conference:

B Alex Lopez Negrete, president/CEO
and chief creative officer of Lopez Ne-
grete Communications, advised artists

and brands to be transparent with
each other when negotiating a deal.
Brands should communicate the spe-

cific aims of a campaign w the artist,
down to sales goals, he said during

2|, “The

the “Branding for Music” pa
artist should be equally candid,” he
added. * ‘I haven’t had a hit in four

years. Jesus Christ, help me.'’

B Aventura's Santos, whose band and
fan base are bilingual, said he would
rather have Justin Timberlake and
Usher record bachata with him rather
than cross over into English. "I want
them to enter my world,” he said during
Aventura’s Q&A with Billboard’s Cobo.
B During his keynote Q&A, Universal's
Lopez said a World Cup campaiagn the

label brokered with Coca-Cola for

Spanish artist David Bisbal was a good
example of corporate synergy. The
label manages Bisbal and cut the spon-
sorship deal using its artist services
wing, GTS. “With just one or two inter-
locutors in a meeting, we did the whole
deal,” Lopez said.

B Forty percent of shows at Los An-
geles’ Nokia Theatre and Club Nokia
tin, said AEG Live VP of Latin tal-
ent Rebeca Leon during the

arel

Playing
Musical Chairs” panel. Even so, “there
is a lot of money being left on the
table” by Latin touring artists, said
Leon, who's working with them to ex-
ploit such untapped opportunities as
merch and fan club subscriptions.

“We're going to [keep down] these

ticket prices, but we're going to help
monetize and create revenue from all
these other things.

W During a Q&A session in which he
previewed his forthcoming album,
“lconos,” Marc Anthony decried today’s
singles-driven environment in which

“producers become the stars” and

celebriti ecord albums simply be-
cause they can. Labels “forgot the im-
act of supporting the artist,” Anthony
said. “If you support the artist, they are
the ones who are going to go on tour
and spread the gospel.” .
H MOBILE: For 24/7 news and analysis
«

z on your cell phone or mobile
device, go to mobile.billboard.biz.
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BRONXBOMBERS

Aventura Tops Winners At Billboard Latin Music Awards With Nine Trophies

Aventura, the urban bachata
group from the Bronx that has
re-energized the tropical music
scene, was the big winner at the
2010 Billboard Latin Music
Awards, snaring nine trophies,
including Latin album and dig-
ital album of the year for “The
Last” (Premium).

The awards, presented by
State Farm in association with
‘T-Mobile, aired live April 29 on
Telemundo from Coliseo de
Puerto Rico Jose Miguel
Agrelot in San Juan and fea-
tured 14 performances by
more than 20 acts. It marked
the first time in its 21-year his-
tory that the awards show, seen
in nearly 50 countries, had
been held outside the conti-

Something for the mantelp!
‘EL BAMBINO’ (left) and'A
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nental United States.

Aventura’s nine wins also
included the newly created
Latin artist of the year award,
which combines achievements
on both the Top Latin Albums
sales chart and Hot Latin Songs
airplay chart. Tito “El Bam-
bino” was the second-most-
honored artist with seven
awards, including hot Latin
song male artist of the year and
—for his hit single “El Amor”
(Siente/Universal)—hot Latin
song and Latin digital down-
load of the year.

Luis Fonsiand Wisin & Yan-
del each received three awards.
They included Latin pop al-
bum solo artist of the year for
Fonsi, who records for Univer-
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sal Music Latino, and Latin
rhythm album of the year for
Wisin & Yandel's “La Revolu-
cién” (Machete).

The winner of the inaugural
new Latin artist of the year
award was Fonovisa's Larry
Hernindez, whose brand of in-
your-face narcocorridos found
acceptance at both retail and
radio. The award for crossover
artistof the year, a new category
created in recognition of main-
stream tracks that play heavily
on Spanish-language formats,
went to the Black Eyed Peas.

Although this year's awards
cut across a broad swath of
genres and styles, they were
remarkable for a prevalence of
winners music that
blended urban and pop sensi-
bilities in a mix that tran-

with

scended radio formats and na-
tionalities. “El Amor,” for ex-
ample, written by “El Bambino”
with Joan Ortiz, played on
urban, tropical and pop formats
across the country, as did songs
by Aventura and even by pop
artists like Fonsi.
Cross-pollination has also
been a key part of the strat-
egy at Universal Music Latin
Entertainment, which domi-
nated the label awards.
UMLE took home top Latin
albums label of the year,
while UMLE’s pop imprint,
Universal Music Latino, won
the hot Latin songs label of
the year award and its tropi-
cal/urban imprint, Machete,
won Latin rhythm airplay
label of the year. UMLE’s re-
gional Mexican imprint,
Disa, won regional Mexican
airplay label of the year.
UMLE imprints,
which also won al-
bums label of the year
awards in the Latin
pop, regional
Mexican and
Latin rhythm
genres, work
closely with
one another, often
mixing and
matching artists
across Latin gen-
res. Sony Music
Latin dominated
the tropical cate-
gory, winning the
airplay label and al-
bums label awards.
For the third year
in a row, Espinoza
Paz won the song-
writer of the

_ WW nal-Plaza.net
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year award, while for the
second consecutive year,
Armando Avila and Arpa
Musical won producer and
publisher of the year awards,
respectively. Sony/ATV Music
Publishing took home this
year's publishing corporation
of the year award.

Awards for labels and pub-
lishers were handed out
April 28 during the Billboard
Bash, which also featured
performances by finalists in-
cluding Flex, Diana Reyes
and Tercer Cielo.

The Billboard Latin Music
Awards honor the most
popular albums, songs and per-
formers in Latin music, as de-
termined by sales and radio
airplay data used to compile
Billboard's weekly charts dur-
ing the one-year period of Feb.
7,2009-Jan, 30, 2010.

Finalists, and the eventual
winners, are determined by

the performance of new
recordings on Billboard's sales
charts including Top Latin Al-
bums and airplay charts in-
cluding Hot Latin Songs.
Album categories were lim-
ited to titles that didn't appear
before the Nov. 8, 2008, issue
and excluded finalists from the
prior year’s awards,

A Billboard editorial commit-
tee decided the recipients of the
Spirit of Hope and Lifetime
Achievement Awards, which
were given this year to Marc An-
thony and Mexican icons Los
Temerarios, respectively (Bill-
board, April 24).

For a complete list of
winners, go to billboardlatin
conference.com. wee
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REMEMBERING PETER STEELE
1962 — 2010

‘WE SEND OUR HEARTFELT SYMPATHY TO PETERYS FAMILY, FRIENDS AND FANS AROUND THE WORLD

AS WELL AS TO THE MEMBERS OF TYPE O NEGATIVE

We will miss him.
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STREAMING BEATS

Ex-Warner Bros. Exec Kevin Black Takes Helm Of Hip-Hop Video Site

Former Interscope and Warner Bros.
executive Kevin Black has been ap-
pointed president of WorldStarHip
Hop.com, one of the largest U.S. web-

sites devoted to rap videos.

The advertising-supported site does-

n’'t have licensing deals with the major labels. Rather than focus on hit videos
by major artists, WorldStarHipHop focuses on emerging artists, behind-the-
scenes clips and secondary projects by big names. The site introduces a new
batch of videos daily on its home page, many of them exclusive to the site.
WorldStarHipHop had 3.1 million unique visitors in the United States in March,
surging 319% from 742,000 in the same period last year, according to com-
Score. That’s only a fraction of the 102.5 million unique visitors that YouTube
had in March, which was up 24% from a year earlier. But the site's traffic dwarfs
that of urban-oriented rivals like OnSmash.com (402,000 unique visitors in
March), NahRight.com (203,000) and YouHeardThatNew.com (73,000), accord-

ing to comScore.

One of the first high-profile campaigns being launched under Black’s stew-

well, reporting what’s happening with them and in
the hip-hop community,” Black says. “We're lev-
eling out the playing field, staying in the streets

as well as the suites.”

Starting his career as a roadie for Run-D.M.C.,
Black spent nine years at Death Row Records as di-
rector of promotion. He subsequently joined Inter-
scope Records, where he was VP of rap marketing and N
promotion, and Warner Bros., where he worked in the of- \’
fice of the chairman of urban music for two years. During his .
career, Black has worked with such artists as Eminem, 50 Cent

and Dr. Dre.

Black met WorldStarHipHop founder Lee “Q” O’'Denat when
the latter was working as an event promoter. O’'Denat says he
established WorldStarHipHop in 2005 after he noticed
there weren't any websites “specifically catering to hip-
hop fans who wanted to see exclusive up-close-and-
personal footage of their favorite rappers.”

ardship is the site’s exclusive May 4 debut of rapper Young Jeezy's “Trap or
Die 2” video and mixtape in advance of his next Def Jam album slated for June.
This is in keeping with WorldStarHipHop’s ongoing efforts to be the go-to

Thessite is looking to expand into Europe and
Asia, where it hopes to link up with new adver-
tising partners. In the United States, advertisers

site to help artists promote theirindependent projects, as well as upcoming label
releases. Rapper Fabolous enlisted the site to premiere the first video from
his mixtape, “There Is No Competition 2.” And Soulja Boy Tel’Em recently
partnered with the site to present behind-the-scenes footage documenting
his experience at BET's Spring Bling Weekend.

Black, who oversees the site’s daily operations and strategic business devel-
opment, promises the site will be announcing more campaigns featuring mar-
quee artists in the coming months, as well corporate sponsorships. Also in the
planning stages is a WorldStarHipHop artist showcase/bus tour.

“We want to be a vehicle for not just established but emerging artists as

QUESTIONS

with NIGEL SINCLAIR

by ANTONY BERUNO

Spitfire Pictures made an auspicious start in the music documentary business with Martin
Scorsese’s critically acclaimed 2005 Bob Dylan film, “No Direction Home.”

The Los Angeles-based production studio, co-founded in 2003 by veteran film producers
Guy East and Nigel Sinclair, has since followed up with the Grammy Award-nominated “Amaz-
ing Journey: The Story of the Who” and reteaming with Scorsese on a yet-to-be-named doc-
umentary about the late George Harrison.

On the heels of Spitfire's Tribeca Film Festival debut of its Billy Joel film “Last Play at Shea,”

Sinclair spoke with Billboard about the music documentary business.

¥ Whatis the key to mak-
ing a good music film?
What we say to artists or their
representatives is that we want
to make something thatis art,
something as good as their
best album. We want this to be
something you put on your
shelfand show your grandchil-
dren. That drives us to use
theatrical feature film devel-
opment skills in the documen-
tary we're making. In order for
it to fulfill you emotionally, we
have to have peaks and valleys.
We have to have an emotional
arc. And we have to have a
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point of view, With every
movie, we have to have a story.

2 How did you apply that
to “Last Play at Shea"?

It was very challenging be-
cause we had three different
story lines. We had Sheaas a
building, then we had the story
of the [New York] Mets, and
then we had Billy and the con-
cert. It’s all of those things.
You learn all about the history
of rock'n’roll with the Beatles
playing there and the history
of the Mets, It’s really show-
ing you all that, with Billy con-
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ducting the concert as a eulogy
for Shea.

3 Describe the challenges
involved in tracking down
and securing the rights to
archival footage and mas-
ter recordings.

It's massively complex. You've
got the artistic journey to start
with. But the weapons you
have are also burdens . . . you
have to find footage and you
have to clear it. The Who doc-
umentary was so complex due

to so many different types of

source materials. And they

include rap blogs, Golden Boy Boxing, Fuse TV
and record labels. This week, the site ran a banner
ad for Bone Thugs-N-Harmony’s forthcoming
Warner Music Group album, “Uni5: The World’s
Enemy.” Visitors who clicked on the ad were directed
to iTunes to preorder the album.
“For WorldStarHipHop.com to maintain being the
front-runner in online urban media,” O’Denat says,
“we knew we had to eventually find the right part-
ners to help take us to the next level.”

were such a heavily filmed
band that our technical guy did
a Ph.D. based on the technical
aspects of the project.

With licensing, you always
have one or two people who
turn out to be difficult. In most
cases, we're making films
about iconic bands or driven
by an iconic artist, and doing
it with their blessing, so when
you call a supplier there's a lot
of good will there. We don't
ask for favors unless we really
need them.

@ How do you select the
artists to focus on?

There's an element of
serendipity. We get
approached all the time
now. Almost every two
or three weeks some-
body calls up with
thoughts of doing a
documentary asking
whether we want to be
involved. For us, the
decision involves, No.
1, having the complete
commitment of the art-
ist and management;
No. 2, we want the di-
rector to be allowed to
tell the story. It's not a promo-
tional piece—we're interested
in making films about art.

We believe, at this point in
the history of rock'n'roll, it's
become like classical music.
So while these great leaders of
the industry are still alive and
working, getting their stories
down while they're there to
help is something to do for
posterity, There's a natural
process that just seems karmi-
cally right.

&) Is there room for any
newer acts in this market?
We are starting to look at doing

www.WorldMags.net & www.Journal-Plaza.net
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Cue the video:
KEVIN BLACK

A

some projects with people
from the '80s and "90s. I'd love
to work on a film about Cold-
play because I think they'r
tonishingly talented. But with
avery modern act, you have to
have something interesting,
since you don’t have that
longevity to draw from. Maybe
they're working on an album
or something related to their
art and their album.

as-

B What is the business
model for these movies?
You have to position them as
event entertainment. Being an
event means none of the tradi-
tional rules apply. You have to
position it as a digital /theatri-
cal release of some kind that
will acquire a brand for the film
thatkey TV partners around the
world can use as a cornerstone
television eventin their territo-
ries and pay you an enhanced
licensing fee. And the world of
digital sell-through and even
the hard-goods business re-
main quite robust. Under the
right circumstances, that's still
a solid business. It’s all about
where you position it, e
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Queens Of Noise

Peermusic Played A Key
Role In The Career Launch
Of The Runaways

Backin the days when girls were supposed to
be the subjects, not the purveyors, of rock-
‘'n'roll, the Runaways needed a lot more than
their looks to rise to the top.

As history now shows, they did
have other attributes. While
never a big commercial success
in the United States, the band
recorded a bunch of now-clas-
sic songs like “Cherry Bomb,” “|
Wanna Be Where the Boys Are”
and “You Drive Me Wild.” And
most of its members went on to
distinguish themselves in other
musical endeavors as well, especially Joan
Jett and Lita Ford, who both attained plat-
inum status as solo artists.

The Runaways “were the real thing—they
wanted it bad and they played hard to make
it happen,” says Ralph Peer, chairman/CEO
of peermusic, publisher of the Runaways’
song catalog.

Now the band is back for a well-deserved
moment in the spotlight thanks to the “Run-
aways” biopic, starring Kristen Stewart as Jett
and Dakota Fanning as lead singer Cherie Cur-
rie. Runaways songs comprise the bulk of the
movie’s music, with director Floria Sigismondi
and one of the producers picking tracks and
then getting feedback from Currie, Jett and the
other group members, according to Jett's long-

3

Hello daddy, hello mom: THE |
RUNAWAYS; DAKOTA

FANNING (inset, left) and
KRISTEN STEWART staras

Cherie Currie and Joan Jett, in

the movie ‘'The Runaways.

time manager Kenny Laguna.

The soundtrack album itself has seven Run-
aways songs—three original masters and four
remakes. Italso includes a Jett track that had
been originally intended for the band, as well
as classics by acts like David Bowie and the
Stooges.

Peermusic’s only involvement in the movie
was licensing the music. But after the film runs
its course, Peer believes his company will be
able to exploit Runaways songs in commer-
cials and other synch vehicles.

The band’s manager, the Svengali-like Kim
Fowley, says that peermusic “did some tremen-
dous things for us. [It’s] a great story and no
one has ever written about it.”

The publisher’s offices happened to be in

Publishers
Place

ED CHRISTMAN

-

the same Hollywood Boulevard building as
Mercury Records, which signed the Runaways.
Fowley recalls going to the peermusic offices
without an appointment and subsequently
receiving a phone call from peermusic execu-
tive Mario Conte from peer's New York office.
Conte believed in the Runaways “like they were
going to be the next Beatles,”
Fowley says, prompting the
manager to sign an “industry
standard subpublishing con-
tract with peer.”

Peer, who had just moved to
the company’s Los Angeles of-
fice after spending his first six
years at the company in New
York, says his recollectionis that
the original deal was for co-pub-
lishing with administration. Eventually, peer-
music acquired Fowley’s share of the publishing.

“Peermusic believed in the Runaways at a
time when an all-female rock band was consid-
ered outside the box,” Peer says. “At the time
it was a pretty exotic undertaking whose time
had come. |took aninterestin the project and
shepherded it through.”

Peer subsequently spent many nights
at the Whiskey A Go-Go and in the studio with
the band.

“Mercury was not getting any tractionin
licensing the record to its affiliates around
the world,” Fowley recalls. “But each peer-
music local office contacted the Mercury
affiliate in their local markets and said, ‘Why
aren’t you releasing product on this band?
We are behind them.”

The result, Fowley says,
was that before the band's
self-titled debut album
had charted in America or
the Runaways had played
outside Southern Califor-
nia, Peer had helped se-
cure a global release of
the “Runaways” record.

In Japan, the fan reac-
tion to the band was im-
mediate and akin to Beat-
lemania, Peer says. “We
got [the Runaways] expo-
sure in Japan through an
appearance at the Tokyo Music
Festival, through our associa-
tion with Japanese music pub-
lishing firm Nichion,” Peer says.

Fowley says he admired Peer for being “a
gentleman and a copyright scholar who could
quote arcane copyright law from 50 years
ago.” He can appreciate peermusic’s global
reach, having written or co-written songs that
have been recorded by everyone from the
Byrds and Cat Stevens to the Runaways.

“I have 5,000 songs with four accountants,
five attorneys and eight other publishing com-
panies in three different countries,” Fowley
says. “And no one has ever paid me royalties
from Ecuador, except for Peer. It's not much,
but as they say in the publishing business,

‘Every penny addsup.” " en
For 24/7 publishing news and analysis,
. see billboard.biz/publishing
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RoekOut Foodles

IFC’s ‘Dinner With The Band’ Blends Indie Rock And Cooking

Indie bands and high-end food usually don’t go
together—most of the independent road war-
riors are stuck chowing on fast food to save
money, not tucking into meals at three-star
restaurants or whipping up gourmet fare, But
“Dinner With the Band,” hosted by Sam Mason,
which premiered April 27 on IFC, is attempt-
ing to combine the two—and give bands expo-
sure to new audiences.

Once known for simply show-
ing independent films, I[FC's
programming schedule has ex-
panded in recent years toinclude
originals like comedy show “The
Whitest Kids U'Know” and “The
Henry Rollins Show.” Although
the network doesn’t publish its
Nielsen ratings, IFC GM/execu-
tive VP Jennifer Caserta says
the network is available to more
than 50 million subscribers nationwide.

Caserta adds that the network has a very spe-
cificaudience. “Our viewers are somewhat pre-
disposed to love a show like ‘Dinner With the
Band,’ " she says. “The audience for our pro-
gramming is generally between 18 and 49 and
mostly male. We split them into two groups—
the younger ones are authentic influencers,
who are always seeking out what is next and
new, and the older ones—while they aren’t al-
ways out discovering things—still haven't lost
their indie cred.”

She says that many people come to IFC as
indie film fans first, but they tend to be inter-
ested in other indie culture. “Independence is
amind-set,” she says.

While the premiere marks the start of the
show’s first season on IFC, the program has been
posting episodes online since 2007. And execu-
tive producer Darin Bresnitz says he was work-
ing on the concept for the show long before that.

“Five-and-a-halfyears ago, I decided I really
wanted to do something that brought cooking
and music together,” he says. “l was looking for
someone to bring onboard, and I Googled ‘hip-
ster chef’ and ‘Sam Mason’ was the top hit, At
the time he was at WD-50, and I basically cold-
called him. He liked the idea, and we started
working on a pilot.”

Mason and Bresnitz struck a deal with On
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Networks and began taping webisodes of the
show, featuring bands like Matt & Kim and
Tokyo Police Club. Mason, who's involved in
booking the bands for the show, says he's proud
of the fact that he worked with both of those acts
as their careers were starting to take off. The up-
coming season features a wider mix of artists,
from lesser-known acts like Au Revior Simone
to more prominent bands like Sharon Jones
& the Dap-Kings.

“The indie music crowd knows
about food, but maybe not the
other way around,” Mason says.
“We can serve as an incubator for
some of these bands—in addition
to having bands on as guests, we
use them for background music,
put them in promos and put the
names of the bands on the screen.
With the IFC deal, I feel like we
could start getting big bands, but I think we
should stay as indie as possible.”

For the bands, the show offers more than a
chance to eat some good food. Devil Makes
Three singer/guitarist Peter Bernhard says
appearing on “Dinner With the Band” was the
group’s first TV performance. “It’s been really
good exposure, and I've already started to hear
from people who've heard about us doing the
show or seen promos,” he says.

Nick Bobetsky, senior VP of Devil Makes
Three's label, Milan, says this is the band's first
opportunity for exposure on a national level. “They
have a great regional following, based a lot on
word-of-mouth,” he says. “But something like
this allows us to approach music supervisors and
studios and show that the band has a track record.”

More established acts also get a boost from
appearing on the show. Andrew WK says he
initially wasn't sure which of his many proj-
ects—a domestic release of a previously Japan-
only album, a spot on the Vans Warped tour or
his Cartoon Network show—he would promote,
but he’s sure the show will draw attention to at
leastone. And there was an added bonus: “I'm
a better cook because of the show,” he says. “I
really learned a lot.” e

For 24/7 indies news and analysis, see

biz billboard.biz/indies or follow
billboardindies on Twitter.
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The New Agenda

Digital Music Discussion Shifts From Devices To Services

Two news items recently crys-
tallized America’s obsession
with gadgets.

First, there was the hoopla
over tech blog Gizmodo,
which got its hands on what
appears to be the next-
generation iPhone. Then
there’s the poor guy in Den-
ver who lost his pinky finger
to a thief who stole his iPad.
Both stories got heavy media
coverage, especially the
iPhone story, which even be-
came the subject of David Let-
terman’s Top 10 list.

It's easy to understand this
fascination with devices, par-
ticularly Apple's. They're
sleek. They do cool things.
And they're phenomenally lu-
crative. Apple reported a sec-
ond-quarter net profit of $3.1
billion, up 90% from $1.6 bil-
lion in the same period last
year, thanks in large part to the
8.8 million iPhones and 10.9
million iPods it sold.

The music industry doesn't
see a dime from any of this,
But that's OK, because atlong
last, the digital music conver-
sation is no longer about the
device—it's about the service.

For years the industry sought
an alternative to the iPod to
level the playing field with
Apple. It was a flawed strategy
because back in the days of dig-
ital rights management restric-
tions, the device defined the
experience. The iPod was the
best device, and due to alack of
interoperability between com-
peting DRM technologies, only
music bought from iTunes

would work on it.

With DRM gone, PANDORA
we're now ina place S tieilei e
where music bought Vs Frofie | Abcut the M v | [ 1 o
from any service a
will play on an iPod 0w 9

or iPhone. Even
better, the boom in
downloadable mo-
bile applications
means cloud-based
on-demand and In-
ternet radio services [
like Pandora and
Spotify can work
just as well on an
iPhoneas theydoa
BlackBerry or an
Android phone.
And it's these serv-
ices that will enable
the music indus-
try's digital revenue
to rise.

But if the suc-
cess of iTunes was
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so tied to the domi-
nance of the iPod,
what does this post-
device-centric world mean for
iTunes? The greatest strength
of the store is the way it lets
users manage their files be-
tween their computers and
portable devices. As the digi-
tal music world moves to a
cloud-based system where
streaming access replaces
ownership, iTunes will have
to evolve to keep up. Here's
how Apple is going to do that.

Firstis the Lala acquisition.
It's still unclear what Apple

START ME UP

Ford says it’s expanding to
forms in the near future.

Ford Motor is jumping on the
mobile app bandwagon with
anew feature called AppLink,
designed for its SYNC in-ve-
hicle communications and entertainment system.
Starting with the 2011 Ford Fiesta and gradually ex-
panding to other models this year, the SYNC AppLink
will enable full control of smart phones connected to
the system through both voice- and car-based con-
trols. it will also provide access to certain smart-phone
applications optimized for the AppLink system.

The system is still in beta testing, but so far the
Pandora Internet radio app and the Stitcher “smart
radio” service are already AppLink-compatible, as
are a number of traffic, navigation, safety and com-
munication apps. For the moment, only BlackBerry
and Android devices can work with the system, but

other smart-phone plat-
—AB
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plans to do with the company’s
technology or its employees. It
will almost certainly wind up
as part of a streaming service
that lets users access their files
from any device. But that's the
old news.

The more interesting play is
watching what Apple does with
Facebook. Like most music
services, iTunes doesn’t con-
tain much of a social compo-
nent. Despite its reputation of
not playing well with others,
Apple does partner
well with best-of-
breed providers
when doing so can
visibly enhance the
user experience.

For example,
the company inte-
grated Google
Maps into the
iPhone experience in a man-
ner thatlets any app developer
use the maps interface to dis-
play the iPhone user’s location
data. There’s no reason Apple
couldn’t do the same with Face-
book by making the social net-
work the default social layer
across iTunes.

There are already rumors
that Apple plans to add Face-
book Connect to iTunes,
which would would letiTunes
users update their Facebook
status whenever they buy a
track. Facebook’s new Open

Open to all: Pandora’s integration of Facebook (above) is the latest
example of how digital music innovations are increasingly focused
around services that can be accessed from different kinds of devices.

Graph initiative goes even fur-
ther, potentially allowing
users to see a customized
version of the iTunes store
based on their behavior on
other sites that Facebook col-
lects data from, or lets users
see their friends’ profiles and
top song picks from within
iTunes itself.

There could be some scuf-
fling over who owns the
purchasing experience. Face-
book is poised to launch a Face-
book Credits system for buying
real and virtual goods that
could compete with iTunes’ ex-
isting accounts. But such a
partnership would help Apple
and Facebook take on their
mutual rival: Google. Rumors
persist that Spotify and Google
are negotiating some kind of
partnership—the details of
which remain in flux—which
could force Apple to play catch-
up once Spotify finally goes
live in the United States.

Regardless of whether
Apple’s strategy is led by Lala,
Facebook or some other en-
tity, the music industry's
focus on the company going
forward has to be about its
services, not its devices. At
least that way, nobody loses
their fingers.

For 24/7 digital news

and analysis, see
billboard.biz/digital.
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VERVE LICENSES guishesits free and paid apps.

CATALOGTO An interesting difference is
HDTRACKS that SoundHound lets users
Universal Music Group’s  search for songs by humming
Verve Music Group label has  orsinging the tune themselves,

struck an agreement with
HDtracks to provide its cat-
alog to the high-definition
digital music service. Dig-
ital sound quality is of par-
ticular concern to jazz music
fans, and the founder of HD-
tracks is Grammy Award-
nominated jazz and classi-
cal composer David Chesky.
Most digital music services
like iTunes boast digital files
encoded at 256 kbps; HD-
tracks sells digital tracks at
4,608kbps. The deal includes
more than 96,000 master
recordings, which can be
downloaded through HD-
tracks in DVD-quality sound,
along with artist biographies
and reviews.

and they can also speak the
name of the song or artist
for which they’d like more
information. Both versions
of SoundHound are available
for the iPhone.

LOCATION-BASED
SERVICE USAGE
HIGHEST AMONG
IPHONE OWNERS
According to a survey con-
ducted by the Mobile Mar-
keting Assn., 26% of U.S.
adult cell-phone owners use
mobile location-based serv-
ices, with the highest usage
rate found among iPhone
users at 63%. Almost half of
respondents said they took
some form of action based
onanad inamobile location-

SOUNDHOUND ADDS based service, compared

FREE SERVICE with 37% who did the same
Music ID service SoundHound ~ with text-message mobile
isadding a free version ofits  adsand 28% with mobile Web

music recognition service
and changing the name of its
premium tier to SoundHound
Infinity. The new free version
allows five searches per
month, which is also how
competitor Shazam distin-

ads. Among the other find-
ings: 10% of cell phone own-
ers use mobile location serv-
ices at least once per week,
and their most common use
is to find nearby places of in-
terest, shops and services.
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BY ED CHRISTMAN

Buy Your Side

ETs IndieBlu Acquisition Marks Its

First Music Deal Since 2007

E1 Entertainment’s acquisition of IndieBlu

Music Holdings represents the second surpris-

ing independent label deal of the past month.
When Concord Music Gr
its April 14 acquisition of Rounder Records,

oup announced

it raised eyebrows among some industry ob-
ord itself

th last year

Serv

who had thoug
would be in play following the d
of partner Hal Gaba and the 2008 merger of
the label with Village Roadshow Pictures
(Bi

In the case of E1, the Toronto en-

board, April 24).

tertainment cor

y had recently

appeared to have less interest in

expanding its recorded-music busi-

ness than in locking up partner-
ships to grow its TV and film
distribution operations. The com-
pany had
tion since its 2007 purchase of

made a music ac

Navarre Entertainment Media.
But E1's purchase of IndieBlu reaf-
firms that North America's largest in-

dependent distributor not aligned

with a major label is intent on remain-

ing a significant player in indie music.
“It’s all about owning rights for
" E1 Entertainment CEO Darren

Troop says. “We are very opportunis-

tic on acquisitions if we see a

strat rat makes finan-
cial sense for us.”

Troop says that music

remains strategically i
portant for E1 Entert

ment, which throu

tive in 1 acquisition
with a catalog of more than
4,000 films and in exploiting
those rights in multiple territories

across all media and distribution channels

so owns E1 Television, which

The cor

has production capabilities in Canada and the

United Kingdom, and sells and distributes

censed international product to 500-plus br
casters in 150 countries.

ause of synergies between music and film

er soundtracks

1g that division to

ge the music rights embedded iniits fi
Troop says.

IndieBlu's catalog comprises about 2,500 al-
bums left over from the remnants of the Sheri-

dan Square Entertainment and Platinum

Entertainment roll-ups of indie labels, includ-
ing Artemis, V2 North America and Light
Records, as well as master recordings acquired
from Vanguard Classics, Spitfire, Tone Cool
and Ropeadope.
Titles picked up in

1e deal include Moby’s

" Steve Earle’s “Jerusalem” and “The Rev-

olution Starts Now," and the final three studio
albums of Warren Zevon. The catalog also in-
cludes works by Andraé Crouch, George Clin
ton, Susan Tedeschi, Peter Cetera, Alice Cooper,

Twisted Sister and Shirley Caesar.

fthe deal weren‘'tdisclosed, b

Terms
board estimates E1 paid about $5 million for
IndieBlu, which previously was controlled by
Fortress Investment Group.

Billboard estimates IndieBlu Music had an-
nual revenue of about $5 million. IndieBlu

sic was the name given to the company after

the investment management company D.B.

Zwirn foreclosed on a $31 million loan to Sheri-

dan Square and assumed control of the com-

My ride’s here: WARREN
ZEVON; E1 Entertainment’s
MICHAEL KOCH (inset)

But before D.B. Zwirn cou i
ran into trouble of its own when in-

vestors in its hedge funds started ask-

hdraw the

the company to liquidate its $4
sets held by its investment funds (Billboard,
March 17, 2009).

Ultimately, D.B. Zwirn's investments were

taken over by Fortress Investment Group, whi

sold IndieBlu to E1. In the same m r, D.B.

Zwirn also gained control of the TVT music
pul sold this week
to Reservoir Media Man

shing assets, which Fortre

hael Koch

says the acquisition will enhance the company’s

position as a leader in the indie distribution
marketplace. The E1 record label does about

$30 million annu

Ily in volume while its U.S.

stribution arm does about $150 million in

annual revenue.

The IndieBlu acquisition also bolsters E1
Music’s expansion into Christian/gospel. In-
dieBlu was still active in putting out new re-

leases in that genre, but it had withdrawn from

putting out front-line product in all ¢ ‘
With the closing of the deal, eight former In-

dieBlu

s will join E1 Entertainment’s
existing Nashville team of six at the E1/In-
dieBlu Nashville office. Michael Olsen will

stay on as IndieBlu president and will report

to Koch. e
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>>>U.K. MUSIC
REVENUE UP 1.4%

A strong fourth quarter and
rising digital sales helped
U.K. recorded-music
revenue increase by 1.4%
in 2009, according to labels
group the BPI. Trade value
rose to £928.8 million ($1.4
billion), boosted by a 47.8%
rise in digital revenue to
£188.9 million ($292.2
million). Digital income
now accounts for 20.3% of
overall recorded-music
revenue. Physical sales
declined 6.1% to £739.9
million ($1.1 million), while
mobile revenue fell by
13.3% to £12.7 million
($19.6 million). Single-
track sales were the only
mobile category to post
revenue growth in 2009,
rising 6.8% to £8.1 million
($12.5 million).

>>>NZ COPYRIGHT
BILL PROGRESSES
New Zealand’s Copyright
(Infringing File Sharing)
Amendment Bill, which
would introduce a
graduated-response
system to combat online
piracy, unanimously
passed its first reading in
parliament April 22. The
bill would allow rights-
holders to request Inter-
net service providers to
send up to three warning
notices to alleged in-
fringers. Rights-holders
could then seek a court
order to have the most
serious offenders’ Inter-
net accounts suspended
for up to six months. The
bill has now been referred
to the Commerce Select
Committee, which will
report back to parliament
in six months.

>>>BRONFMAN IS
U.K’S TOP MUSIC
MILLIONAIRE

Warner Music Group
chairman/CEO Edgar
Bronfman Jr. topped the
2010 Sunday Times British
Music Millionaires chart
with a fortune of £1.6
billion ($2.5 billion).
Bronfman qualified for the
list by moving from New
York to London last year.
Slipping to second place
was Zomba owner Clive
Calder, whose fortune was
valued at £1.3 billion ($2
billion), unchanged from
last year. Andrew Lloyd
Webber dropped from
No. 2 to No. 3, as his
wealth dipped to £700
million ($1.1 billion) from
£750 million ($1.2 billion).

Reporting by Andre Paine.

(c]Xe): 71BN BY ANDRE PAINE

HUBBUB AT THE BEEB

Music Biz Frets Over Radio 2’s Shift To Older Listeners

LONDON—Fourteen months into his job as head of

the United Kingdom's most listened-to radio station,
BBC Radio 2 controller Bob Shennan is mulling over
what he calls “the biggest single change in U.K. radio”
during his 22-year BBC career.

He's talking about the December retirement of

Terry Wogan from Radio 2's flagship breakfast show
after 17 years at the helm. But Shennan could just as
easily be referring to the fact that the BBC's AC sta-
tion has been instructed by the publicly funded cor-
poration’s governing organization to enhance its
appeal among older listeners.

The BBC Trust, which evaluates each BBC service
every five years to ensure it's meeting its public mis-
sion, ordered Radio 2 in February to provide more non-
music programming during peak hours as partofan
effort to draw more listeners over 65 (Billboard.biz,
Feb. 16). The current average listener age is 50.

The trust acknowledged that the changes could re-
sult in “some loss of audience” for the station. Radio
2 had aweekly reach of 13.5 million listeners in fourth-
quarter 2009, virtually unchanged from the same pe-
riod a year earlier, according to audience measurement
company RAJAR.

The coming changes worry the music industry, as
daytime Radio 2 has become a vital platform for break-

ing new acts.

“Without Radio 2, there wouldn't have been Katie
Melua," Dramatico chairman Mike Batt says of his
label's multimillion-selling singer /songwriter.

Melua's new single, “The Flood," is on the
current playlist alongside Mary |. Blige and
Lady Antebellum. If Radio 2 targets older
listeners while its top 40 counterpart BBC
Radio 1 focuses on youth, “that would leave
a huge gap of people aged 20-50, who are the
main consumers of music,” Batt says.

However, Shennan insists he can reach older lis-
teners and still break contemporary acts.

“Somebody listening now who's 65 and coming up
to retirement, grew up with the Beatles,” he says, cit-
ing new artists like Pixie Lott and Paloma Faith as fit-
ting Radio 2's “musical ethos—timeless melodic music.”

Radio 2 shifted toward AC from easy listening
during the "90s, hiring hipper radio personalities
like Jonathan Ross and Wogan's replacement Chris
Evans to add youth appeal and proving increasingly
instrumental in breaking artists from James Blunt
to Taylor Swift. Now the station seems poised to roll
back that approach, although Shennan pledges a
gradual evolution.

“If we tried to skew either younger or dramatically
older, we would be in danger of unbalancing the ship,”
he says. "I know how valuable Radio 2 is to the music
industry, because it offers such a large-scale outlet to
artists and talent, new and old.”

Clive Dickens, COO at commercial rival Absolute
Radio, says he welcomes the trust’s intervention and
says Radio 2 should avoid the 25-44 demographic, key
to commercial radio’s ability to attract advertisers.

Going to Goa: The crowd at

Radio 2 should use its funding “to create incredibly
distinctive programming—they should use it to reach
those hard-to-reach audiences,” Dickens says. Absolute
had a weekly reach of 1.5 million listeners in the fourth
quarter, down 21% from a year earlier.

Shennan pledges to bring “the delights and chal-
lenges of the evening and weekend schedule into day-
time.” But finding space for everything may be a
problem—and he needs a replacement for Ross, who
will leave the BBC in July.

But Radio 2 already casts a wide net—a point un-
derlined hours after Billboard's interview with Shen-
nan, when a Paul Weller gig broadcasted live from the
BBC Radio Theatre was immediately followed in the
schedule by “The Organist Entertains,” a show featur-
ing classical and contemporary organ music.

“That's been the astounding success of Radio 2 over
the years—that it can do that,” Shennan says. “That's
why it's worked so well.”

Thirteen million listeners—and the U.K. music in-
dustry—will be hoping it keeps working.

9 20 09 0 o

Sunburn 2009; Masti Music's
MA FAZIA (inset).

Bangalore Beat

Dance Music
Finds Growing
Audience In India

On atypical midweek evening
in Bangalore, India, club Peb-
ble, stylish young Indian pro-
fessionals relax quietly over
post-work drinks. But every
weekend, they’re replaced by
a flood of fans hungry to hear
some of the world’s leading DJs
deliver the hottest dance hits.

InIndia’s major cities, a new
circuit of clubs in upscale ho-
tels and shopping malls—
ranging from the 1,000-capac-
ity Pebble to 4,000-capacity
Elevate in Delhi—is pulling in
top international and domes-

12 | BILLBOARD

tic dance talent.

Just five years ago, India’s
dance music scene was a
niche market centered on
backpackers’ haven Goa. Now,
“there are club nightsin every
big city in India,” says Toni
Tambourine, press and PR
manager for dance label De-
fected in London. Defected
regularly hosts club nights
throughout India and last year
released mix album “Defected
inthe House—Goa'09” through
Sony Music India.

The scene’s expansion is
mirrored by Goa’s three-day
Sunburn dance festival, which
has grown from 6,000 atten-
dees at its inaugural event in

MAY 8, 2010

2007 to exceed-
ing 20,000 last
year,accordingto organizer
PDM Entertainment. Sunburn
2009 (Dec. 27-29) featured in-
ternational DJs like Roger San-
chez and Armin Van Buuren,
with an audience PDM says
consisted of 90% Indian fans
and just 10% overseas tourists.

Such popularity is translat-
ing into music sales. Dutch DJ
Tiésto’s local label Times Music,
for example, says his 2007
album “Elements of Life” has
sold more than 22,000 units—
on par with the biggest West-
ern pop/R&B acts in India’s
Bollywood-dominated market.

Bollywood soundtracks’ ab-

sorption of dance music ele-
ments has also “accelerated its
popularity,” says DJ Ma Faiza,
founder of Pune-based dance
label Masti Music.

During the past five years,
soundtracks to major Bolly-
wood films like “Love Aj Kal”
and “Chance Pe Dance" have
begun adding club-friendly
dance remixes of two or three
tracks. “Bollywood is mixing
electronic sounds
with Indian music
and producing
some great songs,”
Bollywood singer/
songwriter Salim
Merchant says.

Tambourine also
cites India’s emerging middle
classanditsincreasing online ac-
cess to Western music with help-
ing boost dance’s popularity.

British DJ Paul Oakenfold
agrees, saying, “There’s a lot of
young kids that have got
money and want what’s going
on around the rest of the
world.” Oakenfold, who's been
playing in India regularly since
the mid-"90s, says the crowds
are growing and he’s “gettinga
lot of options” to return.

ButIndian dates can present
challenges. With DJ fees in
India typically lower than for
European and U.S. dates, na-
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tional bookings need to be
tightly packaged together to
keep costs down and shows
must have sponsorships “in
order to work financially,” says
Gareth Cooke, events booker
at dance label/promoter Min-
istry of Sound in London.

Accessing the Indian mar-
ket has also proved problem-
atic for some Western compa-
nies. Mo$' first Indian club, in
New Delhi, closed in Novem-
ber 2007 after less than a year
following a dispute over li-
cense fees with local partners,
but Cooke says a return to club
operation in India is “always a
possibility.” U.K. dance festi-
val the Big Chill has also yet to
return, following a 2007 event
in Goa.

Nonetheless, executives
remain confident of further
growth. This year’s third annual
Indian leg of the MoS world tour
(featuring DJs Jamie Williams
and Ivan) consisted of six shows
in seven days, wrapping April
11. Sponsors included liquor
company Seagram and Danish
beer brand Tuborg.

“Youth culture in India is
very receptive to new stuff,
especially Western music,”
Tambourine says. “It's an un-
tapped market with huge,
huge potential.” .
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The Low End

Theory

U.K. Labels Mull Future
Of Budget Compilations
As Sales Plunge

LONDON—In the United Kingdom's budget
compilation market, the prices are low, but sales
are even lower.

In the wake of the January 2009 closing of
retail giant Woolworths and label initiatives
to cut prices on front-line releases, sales of
budget compilation albums plunged 43.3%
in 2009 to 2.4 million units, widening sharply
from an 8.7% decline in 2008, according to
the BPI.

That marked a far steeper drop than last year's
16.6% decline in total compilation sales and
the 3.5% fall in overall album sales. In the first
quarter of this year, budget compilation sales
were down another
5.3% from ayear ear-
lier, the BPI says.

The closing of
Woolworths is “the
most obvious expla-
nation” for the sales
dropoff, says Phil
Savill, marketing di-
rector for Sony Music
U.K.’s commercial
music group.

“Woolies was a
major force in the
budget marketplace,”
“and you

Priced to move: Universal’s JOHNNY CHANDLER
(left) and Demon’s DANNY KEENE; four titles in
Sony’s 100 Essential Tracks’ series (bottom).

he says,

can't have 800 stores (=

removed from an ac- ]
count base withoutithav- |
ing a considerable impact.”
Johnny Chandler, head ¥
of retail business develop- V.
mentat Universal Music Cat-
alog, says he agrees with that
assessment. But Chandler,
who also heads Universal
Music Group’s main U.K.

budget imprint Spectrum, V e (

adds that 2009 should be viewed as

“very much a transitional year, as other retailers
decided how they would react to Woolworths’
closure in terms of their own music offering.”

Figures from the Official Charts Co. suggest
that mass merchants have inherited most of
Woolworths' previous budget compilation sales.
Mass merchants, which include supermarket
chains like Asda and Tesco, accounted for 59%
of budget compilation sales in the first quarter,
up from 35% in first-quarter 2008, a year before
Woolworths' closing.

Danny Keene, sales and marketing direc-
tor at reissue /compilation specialist Demon
Records, says losing Woolworths hit the
budget category particularly hard because
more than 98% of budget music sales “are im-
pulse purchases, compared to front-line [prod-

uct], where people usually make predeter-
mined purchases elsewhere.”

Budget compilation sales have also been hurt
by a sharp decline in CD sales at such nontra-
ditional outlets as gas stations, household-
goods stores and newsstands, where DVDs
have “taken over most of the racking space
available,” says specialist catalog consultant
Bob Fisher, a former executive with reissue/
compilation labels like Sequel, Connoisseur
Collection and Charly.

More importantly, Fisher notes, across-the-
board price cuts by major and indie labels
means that “the budget market as we knew it
is gone.”

At a time when front-line product is subject
to intense price-cutting, budget compilation
companies need to do more to distinguish
the economic value
of their titles from
other releases,
Demon’s Keene
says. "Gone are

k A
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ddltlonal person from same venue

Marriott Downtown Chicago Magnificent Mile

Room reservation deadline is May 9th. Availability after May 9th is not guaranteed.
Reserve your room now.
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the days of just
seeing single-CD
sets at budget price
points,” he says.
“Now, you'll often
see two-, three-and
four-CD sets.”

At U.K. market-
leading music mer-
chant HMYV, rock/
pop manager John
Hirst says a prolif-
eration of “broadly

similar and overlapping of-
ferings” has hampered the
budget sector by making it
“difficult for certain titles to
stand out—or for retailers to
give them the focus they’d
ideally like to.”
But Sony's Savill re-
e 3 | mains optimistic that the
E=="—" budget market won't disap-
pear. *We've worked closely with the remain-
ing accounts to ensure we create product that's
attractive to them and their customers,” he says.

Savill notes that Sony has enjoyed success with
its “100 Essential Tracks” compilation series,
which includes multidisc titles comprising hits
from a specific genre, decade or theme. For ex-
ample, the “Songs for Her” entry in the series
includes five CDs of music by artists like Chaka
Khan, Toni Braxton and Tina Arena and retails
for £9-£10 ($13.82-$15.36).

“What will be telling is whether the market
stabilizes in 2010," Savill says. “My guess is
itwill, [proving] it was the problems of one re-
tailer that created the dropoff, rather than the
market being in terminal decline.” s

5/

Additional reporting by Tom Ferguson.

MAY 8, 2010 www.billboard.biz | 13

www.WorldMags.net &

Z010 INTERNATIONA
AUDARENA GUIDE

COMPLETE DATA ON OVER 3,500

VENUES WORLDWIDE COMPRISING

6,000+ INDIVIDUAL FACILITIES,

Blloeaq
2010 LELERRETITNE oy
&@@&m@m

ULEWEIG WG
AUDITORIUMS « AREWAS « STADIWS  EXNER Wi

INCLUDING AMPHITHEATERS, ARENAS,
STADIUMS, SPORTS FACILITIES,
CONCERT HALLS, EXHIBITION HALLS

SPUUNS TNV « W AND NEW CONSTRUCTIONS. PLUS,

COWVENTION CEWTERS » WEW CORSTRUTTIA
COMPLETE LISTINGS OF COMPANIES
OFFERING SERVICES TO THE
TOURING INDUSTRY IN THE

FACILITY BUYER’S GUIDE.

ORDER NUW! m-ssz-ms(u.s.)um:lw ;DIBE;(_ ORIES

www.Journal-Plaza.net

www americanftadiohistorv com


http://worldmags.net/
http://worldmags.net/

With Arms
WideOpen

Creed Returns With All-In Pricing
Promotion For Early Ticket Buyers

Creed is back—again.

After reuniting last year for its first tour since
2002, this time Creed is coming out of the box
for a 2010 tour with a “20-10" promotion that
encourages fans to buy early.

The first 2,010 reserved seats for each show
are $20 all-in, meaning fans pay a flat rate with-
out any added service charges. The remaining
seats will be priced at either $20 or $10, plus
applicable ticketing fees. The
tour will play mostly Live Na-
tion sheds, beginning July 28 at
Jiffy Lube Live in Bristow, Va.,
and running through Sept. 4 at
Cynthia Woods Mitchell Pavil-
ion in Houston.

The first group of shows went
up last weekend and the rest
were to go on sale throughout
May. The concept was to come
out of the gate with a pricing-oriented aware-
ness driver and attach it to the entire tour, which
now stands at 26 dates.

“We all felt that we needed a driver for this
band, because the band is so good live, but we
were having some issues connecting with the

Men in black: CREED

consumer from when the band was at its peak
back in 2002 to last summer,” Agency Group
agent Ken Fermaglich says. “Live Nation,
specifically [senior VP of tour marketing and
promotion| Joey Scoleri, had the idea to cre-
ate this 20-10 concept—a play on the year and
the ticket price.”

Fermaglich says Creed was built by a blue-
collaraudience, “so in light of the things going
on in the economy right now, this just seems
like averylogical conceptto go to the consumer
with, and it feels like we're going to see some
very good results.”

Creed'’s 2009 Full Circle tour generated plenty
of buzz last summer, but not the kind that ei-
ther the band or its handlers were looking for.
Ticket sales for the band's tour fell short of ex-
pectations, with some industry observers throw-
14 |
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Road

RAY
WADDELL

ing around words like “disaster”
to describe the band's return to
the road (Billboard, July 25, 2009).

In retrospect, such talk seems
like an exaggeration, but the re-
sults were plainly disappointing.
The 38 Creed shows reported to
Billboard Boxscore took in
$8,288,964, with attendance at
272,685, for a per-show average of $218,130 and
7,175 in attendance. Considering most of the
venues on the route topped 15,000 in capacity,
that means Creed played to less than 50% of
the house on average.

Fermaglich admits that the Full Circle tour
did have “some ticket sales issues” and con-
cedes that the Boxscore average was “a fair as-
sessment” of the tour’s financial returns. “You
had your shows thatdid 5,000 and
you had your shows that did
10,000-12,000," he says. “We're
goingto do better [this summer].”

Logic dictates that if Full Cir-
cle had been a total disaster, all
involved wouldn't be lining up to
doitagain. “That’s exactly right,”
Fermaglich says, noting that the
Full Circle trek picked up momen-
tum when Live Nation imple-
mented a promotion under which fans
attending shows could buy discounted tickets
to upcoming dates on the tour.

Fermaglich says the practice worked well for
Creed in several markets. "Last summer we
didn’t really market that—it just happened spur
of the moment at some
venues on some shows,”
he says. “This summer
we're actually marketing
the fact that that's the
price point.”

Initial on-sales for this
year’s 20-10 promotion
have been “very healthy,”
Fermaglich says, includ-
ing for the PNC Bank Arts
Center in Holmdel, N.J.,
and the Jones Beach The-
ater in Wantagh, N.Y.
“Those two shows were re-
ally good—2,500 each on
the on-sale, which to me
is a very healthy start with
some discounted price
points,” he says.

The setup of last year's
tour was hampered by the
fact that Creed was in the studio finishing its
2009 album “Full Circle” and timing was a bit
of a moving target.

“We're much better set up this time around,
and we have a band very willing to do a whole
lot of press and promotion to support the tour,”
Fermaglich says, noting that Creed performed
April 23 on “The Tonight Show With Jay Leno.”

“The next part of this campaign is more
shows going on sale locally, but also continu-
ing to attack it from a national perspective [de-
livering] the message to the consumer of what
we're doing and how we're doing it,” he says.

Skillet will open for Creed on several shows,
with other support acts to be announced. «
For 24/7 touring news

and analysls, see
billboard.biz/touring
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~Simon Fog

After Zavvi, formerly Virgin Megastores, closed its remaining stores in 2009, HMV Group
was the last music-retail giant standing in the United Kingdom. But HMV CEO Simon Fox says

The head of the U.K!’s largest
entertainment retailer talks about

CD pricing,/exclusives and
moving into the live business.

the company has long since expanded its horizons.

“We are no longer a music retailer,” he says. “We are an entertainment brand. However our
customers choose to enjoy entertainment, we want to be a part of that.”

And indeed, Fox has worked to diversify HMV’s operations since becoming CEQ in Sep-
tember 2006. He joined the company from Kesa Electricals, where as COO he was respon-

sible for running U.K. consumer electronics retailer Comet.

During the past 18 months alone, HMV has acquired a 50% stake in digital services
provider/download store 7digital, partnered with Curzon Artificial Eye to develop cinemas
inside HMV stores and paid £46 million ($70.7 million) to acquire MAMA Group, the venue/
festival owner and artist management company. HMV and MAMA had previously been part-

nersin a joint venture that operated 11 U.K. venues.

HMV said its sales in the United Kingdom and Ireland rose 13.4% year on year during the
10-week period ending Jan. 2, despite the general slump in demand for physical entertain-
ment product. But amid investor concerns about the prospects for brick-and-mortar enter-
tainment stores, the company’s share price has almost halved in the past year.

In an interview with Billboard, Fox discusses HMV’s foray into live entertainment—and

why he’s not worried about Best Buy's entry into the U.K. market.

Now that you own MAMA, what
are your plans for that sector of
the business?

Our plans are to accelerate its
growth. We wantto open or acquire
—more likely acquire—two to three
new, midsize venues of 1,000- to
2,000-capacity each year. We want
to be adding a festival a year to our
portfolio. And we've said that within
three years, we want to get the busi-
ness to £50 million [$76.8 million]
of profit, which would be a near
tripling of its profitability.

How has the live industry reacted
to HMV moving into the business?
Does it see you as a threat?
Well, it's a cutthroat industry. |
wouldn’t say that they welcome us
with open arms. We've got some
greatvenues, and we obviously hope
that the combination of HMV and
MAMA makes us a stronger com-
petitor than MAMA alone. It's a
highly competitive industry, and it's
getting more competitive. We're up
for that, and we're ready for that.

Many people in the live industry
would say it's a very different busi-
ness from entertainment retail.

And that's exactly why we haven't
tried to do it ourselves. [f we tried to
set it up from scratch, we wouldn't
have known where to start, The rea-
son we bought MAMA and retained
the talented team there is because
they do know how to compete in
this industry.

With your core retail business,
you're about to have a new com-
petitor with the April 30 U.K.
launch of Best Buy. How big of
a challenge is Best Buy?

We never underestimate the arrival
of a competitor. However, it's not
something thatkeeps me awake at
night—there are other, far greater
challenges. Their focus is prima-
rily consumer electronics, not soft-
ware. It remains to be seen whether
music and DVDs sell from out-of-
town stores. Many have tried it in
the past, including myself when |
was running Comet, and histori-
cally, that is not how the British
consumer likes to purchase music
and DVDs. They prefer the conven-
ience of [town center stores). You
are unlikely to go to an out-of-town
retail store to purchase a £9.99
($15.34) CD. You may pick it up

while you are buying your televi-
sion, but that's not where the mass
market is.

Best Buy has been a leader in the
United States in securing music
retail exclusives, an area Tesco
has also recently moved into. Do
you have any plans for exclusives
at HMV?

We don’t support the idea of re-
tailer exclusives. We believe that
content should be available to cus-
tomers across multiple channels,
and exclusives tend to become a
zero sum game in which retailer
A demands one exclusive and
therefore retailer B demands an-
other and retailer C demands an-
other. All you are really doing is
limiting the availability of product
on each occasion.

If they become regularly avail-
able at other outlets, won't you
have to reconsider that?

We would strongly discourage our
suppliers from entering into the ex-
clusives game. We just don’t think
it's right for the customer.

Do your recently announced

plans to stock “entertain-

ment-inspired” fashion items
in HMV stores mean less space
for music?

There will be a space reallocation.
Where we are still locating the
same CD in various places around
the store—in an A-Z [rock/pop sec-
tion|, or on a chart or in a genre sec-
tion—what we are going to have to
dois reduce the number of [places
we display] a CD. We are commit-
ted to [stocking a wide range of
music product|, but there may be
some genres where we do have to
reduce range because our store
walls aren't flexible.

Should labels be more aggres-
sive about lowering prices on
physical product?

The market gets more and more
price-aggressive and price-sensi-
tive every day, so there is still
more that has to be done to ad-
dress pricing, particularly on cat-
alog. It's very hard to justify to a
customer that if a new release is
anywhere between £7.99 ($12.27)
and £9.99 ($15.34) why anything
thatisn'ta new release should be
any more expensive.

The Music Managers Forum and
the Entertainment Retailers
Assn. have asked labels to
shorten the gap between the
release of new singles to radio
and to retail. Are you losing sales
because of that gap?

No. The labels have the very diffi-
cult job of making sure that they
generate interest in the artist before
the big single or album launch, The
labels are very skilled in doing that,
and it's not appropriate for others
from the outside to tell them how
to do their job.

How will working with 7digital
transform your digital business,
which has proved problematic
in the past?

It will certainly give us a bigger
stake [of the download market], but
isit big enough? No, not yet. iTunes
isa greatcompany and going head
to head with them is not sensible.
We need to look for our own points
of difference—that might be
bundling digital with tickets or
bundling physical and digital—
where we can compete in a differ-
entiated way. Competing on 79
pence ($1.21) tracks and trying to
be a few pence cheaper is not going
to make us rich.

There's been speculation recently
about your share price leaving
you open to private equity bids.
Why hasn’t the group’s perform-
ance had animpact on that area?
We're a tough business for in-
vestors to get their heads around.
In my opinion we're undervalued,
but there are people who will take
views about HMV that our busi-
ness is fundamentally doomed.
But those people are not looking
athow we’re diversifying into live,
they're not looking at how we're
moving into digital and they're not
seeing the fact that we're introduc-
ing new products. e

Weneed to look for our own points of difference—that might
be bundling digital with tickets or bundling physical and
digital—where we can compete in a differentiated way.
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‘Glee’ Has Been On Your TV,
Performed At The White House
And Visited Oprah. Now It’s
Coming To A Stage Near You

BY ANN DONAHUE

BILLBOARD | MAY 8, 2010
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IT’S SIX HOURS into the taping of the “Glee” season finale and the audience at the
Saban Theater in Beverly Hills, Calif.—made up of Facebook and Twitter fans of the show,
some of whom have flown in from across the country just for the taping—is getting restless.
Fueled by just Dixie cups of water and fruit, blood sugar is lagging and patience with the
overhead balloon lights being tweaked by a millimeter yet again is wearing thin. m Actress
Jane Lynch, who plays the obstreperous cheerleader coach/drill sergeant Sue Sylvester,
comes to the balcony to answer some questions and keep the crowd engaged—or at least
awake. One fan asks her what has been her favorite bitchtacular “Sue line” from the script.
m “Actually, my favorite line hasn’t aired yet,” Lynch says, “but it’s one she says

to Kurt, the gay kid. ‘Loving musical theater doesn’t make you gay—

it makes you awful.” ” B Au contraire, Sue.

MAY 8, 2010 www.billboard.biz |
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Starting May 15, the entire cast of
“Glee”—from Broadway vet Lea
Michele, who plays lead ingénue
Rachel Berry, to dancer Harry Shum
Jr., dubbed the “other Asian” in the
show’s snark-a-minute vernacular—
will embark on a four-city, 13-stop
tour. [t represents a turning point for
the show; in less than a year on the
air, it's moved beyond the Twitter-fu-
eled zeitgeist to achieve a rare show-
biz trifecta, generating substantial
income across three platforms: TV,
recording sales and touring.

Still in its first season, the pro-
gram has sucked in young fans with
its inventive mix of musical-theater
brio, pop-chart savvy and outsider
empathy—in an episode that
Nielsen says was watched by 13.5
million viewers, Michele’s lead per-
formance of Madonna’s “Like a
Prayer” sold 87,000 digital down-
loads, according to Nielsen Sound-
Scan; in addition, the stand-alone
“Power of Madonna” soundtrack
from the episode debuted at No. 1
on the Billboard 200 with 98,000
copies. The show’s first soundtrack
sold 799,000, the second 594,000
and the best-selling digital track to
date, the cast's version of Journey’s
“Don’t Stop Believin',” a show-stop-
per from episode one, has sold
730,000 downloads.

“I remember I talked to [exec-
utive producer] Dante Di Loreto
and [co-creator] Ryan Murphy
and said, ‘If all works well, we
should see records in the top 10
and we should sell albums, And
if all that works, we should do a
tour,” " says Geoff Bywater, head
of the music department at 20th
Century Fox Television.

TOUR DE FARCE

The “Glee Live! In Concert!” tour will
travel for two weeks and hit Phoenix,
Los Angeles, Chicago and New York.
Ticket prices range from $35 to $94,
depending on the market. All five of
the New York shows at Radio City
Music Hall have sold out, Bywater
says, and the fourth and final Los An-
geles concert sold out in 30 seconds
after sales went live. (“I've never even
been to Radio City Music Hall be-
fore,” says actor Kevin McHale, who
plays the parapalegic Artie.)

Beyond the standard admission
ticket, Front Line's I Love All Access
isoffering a VIP package to fans that
includes priority seating, a gift bag
with exclusive merch and a preshow
party for $295. So far, the packages
have sold out for nine of the 13
shows. Fox teamed with FEA to sell
merch, and the show's albums and
DVDs also will be available at the con-
cert venues.

Adam Anders, who produces the
songs featured on “Glee” as well as
the soundtracks, arranged the tracks
that will be performed during the
tour. There are 17 songs currently

18 | BILLBOARD | MAY 8, 2010

being considered for inclusion in
the stage show. The 90-minute con-
cert will mix big cast numbers from
the TV show with solos from vari-
ous cast members—and Anders
says there is the possibility that
some of the cast will switch offand
sing songs originally performed by
a different cast member during the
show. The announced set list in-
cludes “Don’t Stop Believin',” Van
Halen's “Jump,” “Don’t Rain on My
Parade” and Neil Diamond's
“Sweet Caroline.”

“It’s really a concert—it’s not a
stage production of the show,” Bywa-
ter says, although there will be video
footage to complement the perform-
ances. “We think the audience is
coming to hear songs.”

There are several stage veterans
in the cast; Michele and Jenna
Ushkowitz, who plays Tina, grew up
playing child roles on Broadway and
appeared in the Tony Award-winning
musical “Spring Awakening” just

prior to “Glee.” While the rigors of

touring may be new to most of the
cast, Anders experienced firsthand
whatit’slike to go from “the vacuum”
of recording the music in the studio
to seeing the impact the songs have
when performed live.

“I'was in the crowd at ‘Oprah’ and
I thought | was at a Jonas Brothers
concert,” Anders says. “There was
just so much screaming—and they
were all adults. [t was pandemonium,
I can only imagine what it's going to
be like when kids are there.”

Plans are already in the works for
another, longer “Glee” tour to fol-
low the end of the show's second
season in 2011; Bywater says they've
been offered dates in arenas. “One
of the promoters called me and said,

Filled with ‘Glee’ (from left): The cast performs ‘Express Yourself’ on the April 20 Madonna-themed episode;
‘Glee’ at the White House Easter Egg Roll April 5; DIANNA AGRON, who plays Quinn Fabray on the show, signs
autographs March 13 in Beverly Hills, Calif,; albums ‘The Power of Madonna,’ ‘Glee: Season One: The Music

Volume 1" and ‘Volume 2!’

‘Geof, you have the hottest ticket in
the country,” " he says. “It's good to
hear that, but we have to make sure
we deliver.”

FROM SMALL SCREENTO
CENTER STAGE

TV shows have spawned tours before.
The “Hannah Montana” tour grossed
more than $54 million in 2007, ac-
cording to Billboard Boxscore, and
created a ticket-scrounging frenzy
among parents and tweens; Ameri-
can Idols Live!, featuring the show's
top 10 finalists, has been an annual
summer trek since 2002. The 2009
edition featuring “Idol” winner Kris

Allen and runner-up Adam Lam-
bert as headliners grossed $30.1
million from 52 shows that had
485,324 attendees.

But the success of “Glee” stands
apart because it was adapted to the
stage so quickly and its TV rollout
was so unconventional, The show’s
first season was splitinto three parts:
asneak peek after the finale of “Amer-
ican Idol,” which aired in May 2009,
followed by the first 12 episodes from
September until December 2009.
The show then went on a four-month
hiatus, picking back up with the final
nine episodes April 13. Thanks in
parttoanother “American Idol” lead-

in, the show earned its highest rat-
ings ever with an average viewership
of 13.6 million during the hour.

The stutter-start programming
strategy was an audacious one that
could have backfired, but it was sup-
ported by an omnipresent marketing
campaign thatkept “Glee” in the spot-
light even when the show wasn't on
the air. In addition to announcing a
MySpace-based open casting call in
February for three new characters,
the cast sang at the White House
Easter Egg Roll and appeared on “The
Oprah Winfrey Show” before the
April debut.

The ratings peak for the show’s

S

COVER KEY

Who'’s who in our cover collage, including
the “Glee” cast and the original artists (and
songs) they’ve covered.

1) LADY GAGA, “Poker Face” and “Bad Romance”; 2) The
Rolling Stones’ MICK JAGGER, “You Can’t Always Get What
You Want”; 3) JAZMINE SULLIVAN, “Bust Your Windows”; 4)
Bon Jovi's JON BON JOVI, “It's My Life”; 5) IDINA MENZEL,
“Defying Gravity” from “Wicked”; 6) Queen’s FREDDIE
MERCURY, “Somebody to Love” and “Bohemian Rhapsody”;
7) BILLY IDOL, “Dancing With Myself”; 8) Van Halen’s DAVID
LEE ROTH, “Jump”; 9) The Police’s STING, “Don’t Stand So
Close to Me”; 10) RYAN MURPHY, “Glee” co-creator; 11) PAUL

ANKA, “(You’'re) Having My Baby”; 12) Journey’s STEVE PERRY, “Don’t Stop Believin’,” “Lovin’, Touchin’, Squeezin® ” and “Faithfully”;
13) BARBRA STREISAND, “Don’t Rain on My Parade” from “Funny Girl”; 14) CHRISTINA AGUILERA, “What a Girl Wants” and “Beautiful”;
15) KANYE WEST, “Gold Digger”; 16) LIZA MINNELLI, “Maybe This Time"” and “Cabaret” from “Cabaret”; 17) RIHANNA, “Take a Bow”;
18) LILY ALLEN, “Smile”; 19) JAYMA MAYS (Emma Pillsbury); 20) CHRIS COLFER (Kurt Hummel); 21) MARK SALLING (Noah “Puck”
Puckerman); 22) NAYA RIVERA (Santana Lopez); 23) AMBER RILEY (Mercedes Jones); 24) DIANNA AGRON (Quinn Fabray); 25)
JONATHAN GROFF (Jesse St. James); 26) NEIL DIAMOND, “Sweet Caroline” and “Hello Again”; 27) JENNA USHKOWITZ (Tina
Cohen-Chang); 28) MATTHEW MORRISON (Will Schuester); 29) MADONNA, “Papa Don’t Preach,” “Ray of Light,” “Express Yourself,”
“Borderline,” “Open Your Heart,” “Vogue,” “Like a Virgin,” “4 Minutes,” “What It Feels Like for a Girl” and “Like a Prayer”; 30) LEA
MICHELE (Rachel Berry); 31) JANE LYNCH (Sue Sylvester); 32) CORY MONTEITH (Finn Hudson); 33) KELLY CLARKSON, “My Life
Would Suck Without You”; 34) BEYONCE, “Single Ladies (Put a Ring on It),” “Halo,” “Bootylicious” and “Crazy in Love”; 35) KEVIN
McHALE (Artie Abrams)
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spring return proved that Fox's mar-
keting machine is indisputably im-
pressive. It also proved that "Glee"
fans—who dub themselves “Gleeks”
and maybe should step back from the
submit button on You'Tube every now
and then—were eager to see the
show’s cast in person.

“We even saw itin the in-stores we
did in the beginning of the project,”
Bywater says. “We did a Hot Topic
tour right after the pilot, and there
were 3-, 4-, 500 people. Within the
passing of just a couple of months,
we were talking 1,500 people outside
the Borders in New York. Ithappened
really, really fast.”

GLEEK OUT
The TV show’s marketing strategy,
putsimply, is to be omnipresent: The
tour will run concurrently with the
final episodes of the first season and
lead into the release of the third sound-
track from the show—all while the
“Power of Madonna” episode will con-
tinue to be rerun on Foxand on Hulu.

The Madonna episode was the
first time the music on the show
was turned over in its entirety to one
performer—and in the beginning,
getting the artist onboard was a bit
of a challenge.

“Her campdid say ‘no’ originally,
but we had gone in cold with little

RIES/PICTUREG

AS HEARD ON TV

While “Glee: Season One: The Music Volume 1”7 and
“Volume 2” were both among the top-selling
soundtracks of 2009 (642,000 and 429,000 copies,
respectively, during that year), they still have a ways
to go to catch the five most popular TV soundtracks
since the Nielsen SoundScan era began in 1991.

SOURCE
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3,700,000

Nietsen Sou
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3,000,000

“High School “Hannah “High School ~ “Hannah Montana 2/  “A Charfie Brown
Musical” Hontana” Musical 2" MHeet Miley Cyrus” Christmas”
Walt Disney Walt Disney Walt Disney Hollywood/Walt Disney  Fantasy/Concord

2006 2006 2007 2007 1965

explanation as to what ‘Glee’ and
[Murphy’s] master episode plan
was,” the show's music supervisor
P] Bloom says. “Once we laid the
groundwork, Ryan closed the deal
with an amazing appeal in letter
form to Madonna, not just as the
creator and driving force behind the
show but as a lifelong fan.”

Sony Music Label Group chair-
man Rob Stringer says “The Power
of Madonna” was something of a
risky album release, since it was
based on the songs contained in just
asingle episode. “It's kind of weird,”
he says. “It's a different marketing
angle, but the episode is so bloody
good.” Stringer says he wants to
see the longer-term response to
“The Power of Madonna” before
any decisions are made about doing
another artist-themed release from
the show.

Stringer says the third volume of
the “Glee” soundtrack will proba-
bly be released in late May, and an-
other compilation from the show is
expected later this year. (So far,
Matthew Morrison is the sole cast
member with an individual record
deal; his debut will be released on
Mercury this fall.)

To date, the weekly rollout of dig-
ital singles the day before the show
airs hasn't cannibalized the appeal
of buying the physical soundtracks.
“Alot of people are buying the phys-
ical and the digital, which is the clas-
sic kind of fan fervor,” Stringer says.

On the publishing side, the
placement deals for songs in the
show are negotiated separately
from those for the soundtrack,
Bloom says, butit's inevitable that
the two are related.

“Soundtrack appearances are cer-
tainly part of the conversation dur-

ing the show clearance process con-
sidering how extraordinary our sales
areand how lucrative that stream is,
but those negotiations are not tied to
synch deals,” Bloom says.

At this point, a live cast CD or
DVD of the tour isn’t planned, al-
though Anders anticipates that
footage from the trek will likely be
an extra on the next compilation
DVD of “Glee” episodes.

And despite its take on the quin-
tessential American process of high
school, “Glee” is starting to take off
with viewers and music buyers over-
seas. Internationally, “Glee” airs in
a number of English-speaking
countries, including the United
Kingdom—where it returned in
April with its highest ratings so far
of 1.6 million and has scored seven
top 40 hits on the Official Charts
Co.’s singles chart since January—
Australia, Canada and New Zealand.
Stringer says the show is in the early
process of being dubbed for conti-
nental Europe.

“About a decade ago, our com-
pany shifted from being a network
production company to what we
consider a global contentcompany,”
20th Century Fox Television co-
chairman Dana Walden says. “The
whole thrustof that was for the stu-
dio to become brand managers.
‘Glee’ is the natural extension of
brand development. It's been a phe-
nomenal experience.”

Digitally, according to year-end
data released by Hulu, “Glee" was
the eighth most popular show to
be streamed on the service in 2009,
and the fourth most popular
search term. In April, iPhone app
developer Smule—the company
behind the “I Am T-Pain” app—re-
leased a “Glee” app in conjunction
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with Fox Digital Entertainment
that uses pitch-correction technol-
ogy to allow even the most tone-
deaf to warble along with songs
from the show.

LEGENDS OF THE FALL
“Glee" was picked up for a second sea-
son in January—months before the
traditional fall lineup reveal in May—
and begins airing in September.

Asitdid during the hiatus between
the first and second halves of the first
season, "Glee” will remain in the
spotlight. The auditions for the new
second-season characters taking
place on News Corp. sibling MySpace
will be turned into a reality show that
will debut on Fox in the lead-up to
the fall return of “Glee.”

Moreover, during the hiatus,
“Glee” marketing will continue on-
line—some in official forums like
MySpace and promotional video
teasers from Fox, some not. A large
part of the show's digital footprint
comes from outlets that aren't nec-
essarily approved by Fox, namely
Twitter. Most of the cast is very ac-
tive on the service, with Cory Mon-
teith—who plays soft-hearted jock
Finn Hudson—offering details of
how to win tickets to the “Glee”
tour to Amber Riley (Mercedes
Jones) asking for advice on what to
wear to red carpet events to all the
actors describing their heart pal-
pitations before performing at the
White House.

Speaking of nerves—back at the
Saban, rival glee club Vocal Adren-
aline (spoiler alerts!) has done a
frenzied performance—literally, a
dancer fell and conked her head
during one run-through—of
Queen’s “Bohemian Rhapsody” for
regionals. Under such heady com-
petition, will the “Glee” characters
getafairytale ending during the sea-
son finale by taking home first place?
We'll leave that as a cliffhanger—but
in true “Glee" style, the show does
come full circle: The team from
McKinley High goes in it to win it
with a medley from Journey,  «««
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The

Marc Anthony remembers the parties at his house in the Bronx.
It was the late '70s and there he was, a little mite of a thing,
maybe 5 or 6, part of the evening’s revelry while his dad satina
corner, surrounded by friends, some playing maracas, others
simply grabbing whatever kitchen pot was handy to bang on.

Guitar in hand, his father sang the big, dramatic ballads that
were the rage at the time—songs of lost and forbidden love. And
they made a mark on his son.

“This is like my parents’ setlist,” Anthony says today. “This is
what they would sing. All through my youth, it's justa constant.”

More than 30 years later, Anthony, a superstar in two lan-
guages who has sold more than 11 million albums worldwide
(including his 1999 self-titled English-language set, which
moved 3.4 million copies in the United States, according to
Nielsen SoundScan), has reverted to the songbook of his youth
to inspire his new album, “Iconos,” set for release worldwide
May 25 on Sony.

The album features music performed by icons of Latin song
who hit their prime in the '70s and early '80s, including
Spaniard José Luis Perales, whose 1982 song “Y Como Es EI"
is the album’s lead single. The track is No. 38 on Billboard’s
Hot Latin Songs chart this week, after entering the chart at No.
46 the week before.

“Iconos” also includes music popularized by Brazil's Roberto
Carlos (“Amada Amante”) and Mexico’s José José (“El Triste”
and “Almohada”) and Juan Gabriel. For a generation of Span-
ish speakers, from Spain to Argentina, the songs—whether
they were favorites or not—will strike a nostalgic chord. Many
of these tracks were the continental hits of the day, penned at
a time when Latin songwriters were as celebrated as the inter-
preters and when songs were worked for the international Latin
market. Even those singles that came later—like Gabriel's
“Abrazame Muy Fuerte” from 2000—evoke another time; one
of sweeping ballads with strong melodies whose universal
themes crossed boundaries of origin.

The album’s release will coincide with a documentary fea-
turing Anthony with the original interpreters of the songs, talk-
ing about the stories behind the music. At press time, details
weren't available of when the documentary would be finished
or where it would air.

However, Anthony says, he first reached out to Perales, who
had already sent Anthony a note congratulating him on his new
take on Perales’ hit.

“You want them to think you did their baby justice,” Anthony
says. “We’ll be talking candidly about music and this song, al-
most like a chronicle to document what this song meant to him.”

As for Anthony, an artist who wears his heart on his sleeve,
the repertoire, in a way, defines him.

“I definitely have a sensitivity to ballads and songs like this,”
says Anthony, who first began to sing tropical music on the con-
dition that he be allowed to record Gabriel’s “Hasta Que Te Conoci.”

“I guess that's how I was wired, ever since  was a toddler. My
dad would perform these songs. Even when I was sleeping I
would hear them in the background. I felt safe with them.”

Anthony describes his father as an “up-and-coming singer, a
troubadour,” who would take his son with him to shows at so-
cial clubs and invite Anthony to sing onstage.

“I was part of the show. I would be 4 years old trying to con-
vince everybody that this woman had broken my heart. But, |
would mimic my dad and where the songs would take him.”
20 |
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MARC ANTHONY RETURNS
WITH AN ALBUM OF HIT LATIN
BALLADS FROM HIS YOUTH

BY LEILA COBO

Covers

Anthony’s connection to this type of repertoire extends beyond
“Hasta Que Te Conoci”; most of his salsa hits, for example, were
originally presented as ballads before being set to a tropical rhythm.

But “Iconos” is also a departure because—not counting the
2007 soundtrack to the film “El Cantante,” which featured the
music of Hector Lavoe—this is his first album of covers, and re-
ally, his first concept album.

It also arrives at a time when Anthony is working with Clive
Davis on an English-language album, for which he's already
recorded one track alongside Mary J. Blige. Although Anthony
wouldn't disclose the track’s title, he hinted it could be a cover,
calling it “one of my favorite songs of all time.”

But while Anthony has been working on his English-language
set for approximately a year, he says he's been plotting “Iconos”
for five years now, even before “El Cantante.”

In the process, he went through “a slew” of songs, but finally
settled on the current track list because it made the most impact
on him—*"There was a certain warmth” whenever he would hear
the material, he says.

Avisceral performer and recording artist who needs to feel in
the mood in order torecord, it took Anthony along time to make
his way into the studio of longtime producer Julio Reyes in Miami
to record earlier this year. Some tracks, like “Amada Amante,”
were done in a single take, with minute corrections made later.

But prior to Anthony’s arrival in the studio, the classically
trained Reyes had held a back-and-forth with the singer on the
arrangements for the songs, mixing period instruments like the
Hammond organ with rock guitars and electronicloops.

“Marc is very sure of himselfand knows what he wants,” Reyes
says. “ know what he likes, and there's always been a good dia-
logue where I sometimes bring more esoteric elements and he
grounds me.” With this repertoire, he explains, the objective was
to “pay a tasteful homage.”

Even the two new tracks on the album, which Anthony co-
wrote with Reyes and Juan Pablo Vega, have that mix of classic
emotion and contemporary edge that defines the rest of the set.
“A Quién Quiero Mentirle” (Who Do | Want to Lie To), for exam-
ple, tells the story of a man who runs into his old lover and ad-

mits he lies when he pretends to be over her.
“Marc has the acting capacity to do these songs,” Reyes says,
noting that the many long introductions that characterize the tracks
on the album were defined by the needs of Anthony’s live show.
“You have four minutes to tell a story, and if you're going to a
happy song from a salsa, the introduction has to set the tone for
the story, and you have four minutes to do that,” Anthony says.

“I've always pushed the envelope as faras the intro is concerned.”

Anthony premiered his single for national and international
TV April 29 during the Billboard Latin Music Awards, where he
received Billboard's Spirit of Hope Award for his altruistic work.
The awards show followed an extensive week of promotion that
included an in-depth Q&A during the Billboard Latin Music Con-
ference. It will be followed by appearances on mainstream TV,
including “American Idol” in May, “Lopez Tonight,” “Today” and
“The Ellen DeGeneres Show.” Anthony will also be honored along-
side wife Jennifer Lopez with the Ruby Dee and Ossie Davis Arts
and Humanitarian Award June 14 at New York’s Apollo Theater.

Indeed, as much as he is a Latin artist, Anthony is alsoa main-
stream talent, more so than any other Latin crossover artist. He
was born and raised in New York, and before his foray into salsa,
he was recording dance music. Perhaps because he’s so intrinsi-
cally based in two cultures, Anthony doesn't plan or calculate his
shifts between languages. He's even vague about the release date
for the English album currently under way.

“I'm always that guy,” he says. “I take my time.” And then, in
the next breath, he quickly adds: “What could possibly happen
is, I'm dying, dying to do a salsa album. I'm looking to pull the
trigger on that.”

Although Anthony’s current album and repertoire will most
certainly appeal to a 40-plus audience who will remember the
songs, that audience, atleast initially, is not the focus of the pro-
motion, Sony Latin U.S. president Ruben Leyva says.

“Obviously it's going to speak to that audience,” Leyva says.
“But many Marc Anthony fans will hear it for the first time as
Marc Anthony songs. A whole other generation will be hearing
the songs for the first time.”

Still, Leyva says, TV is the right path to reach the older con-
sumer, and the aforementioned documentary will target that
demo. Leyva doesn’t discount the possibility of doing a traditional
TV spot campaign, but there aren’tany immediate plans for one.

In the meantime, Anthony has been working on a different
kind of TV project. He recently finished filming an episode of
“HawthoRNe,"” the TNT series starring Jada Pinkett Smith. In
it, Anthony will play Nick Renata, a police officer from Rich-
mond, Va., who meets lead character Christina Hawthorne while
investigating a child abduction. The episode is slated to air in
August, and it’s possible Anthony will return in the new season.

Nothing could seem further removed from “Iconos” and all
it evokes. But Anthony says he’ll be reminded soon enough,
when he visits his father in Miami and plays the music for him
for the first time.

“No, I'm not on pins and needles,” he says of the prospect.
“Regardless of what he says—I'll be able to tell.  know him. And
he'll close his eyes and listen. He'll getit. He'll be proud.”  «««

His marriage to Jennifer Lopez: “Our
relationship is fertile ground for what
we do. Always. Always. She has
everything to do with my process. |
have everything to do with her
process, and we have come to trust
each other. We are 1,000% clear that
| have her best interest in mind and
vice versa. | recorded the songs [for
“Iconos”] in like two-and-a-half days,
and she was there. She was the one
who pushed me to go to the studio.”

His partial ownership of the Miami
Dolphins: “The opportunity to own
an NFL team is probably one of the
rarest occasions in all sports. | sat
with [Miami Dolphins majority
owner] Steve Ross, who is one of the
smartest men I've ever met. He had
just bought the team and | saw his vi-
sion forit. And it wasn’t just the team.
It was the stadium, the land around
it. We're looking to revamp the whole
experience [of the game]. We're
building a huge lounge, like a club at-
mosphere with food, music. We're re-
vamping all the music that’s played
in the stadium, the sound system and
the video content.”
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His role as the evil dad in the 2004
film “Man on Fire,” starring Denzel
Washington: “Originally, the mother
was the bad one. When | filmed, she
pressured me to [arrange for their
daughter to be kidnapped for insur-
ance money] and she was sleeping
with the lawyer and she was a mess.
And | was in the middle. And they cut
it that way and [in test screenings]
people hated it because she looked
terrible. And so they said, ‘Let’s take
out the parts where she’s evil.’ They
recut the movie to justify my suicide
attheend.” —-LC
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Sharp-dressed man: MARC ANTHONY
performs Oct. 24, 2009, at Miami’s
American Airlines Arena.
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ut Of Exile

ONCE THE EPITOME OF THE ROLLING STONES’ DRUGGY DEBAUCHERY,
‘EXILE ON MAIN STREET’ IS NOW THE STANDARD-BEARER
FOR THE BAND'’S 21ST-CENTURY REISSUE PROGRAM

“EXILE ON MAIN STREET" should have been a disaster.

Recorded in 1971 and early 1972 in a variety of locations—
most notoriously the sweltering makeshift basement studioin
Keith Richards' villa in the south of France—the two-album set
coincided with one ofthe most debauched periods in the Rolling
Stones’ uniquely hedonistic history.

A seemingly never-ending procession of hangers-on, drug
dealers, girlfriends and traveling musicians passed through
the studio doors, as Richards and his then-girlfriend Anita Pal-
lenberg descended into drug dependency. On top of that, the
band had been forced to take up tax-exile status and were beset
by litigation with former manager Allen Klein, while Mick Jag-
ger was preoccupied with his then-wife Bianca's pregnancy,
forcing the frontman to be frequently absent from the sessions.

From such chaos, however, emerged an enduring classic, as
the album'’s heady swamp of classic rock'n’roll, Motown-influ-
enced soul, raw country and ragged R&B somehow formed a
beguiling, intoxicating whole. On “Exile,” the Stones—Jagger,
Richards, Charlie Watts, Bill Wyman and Mick Taylor—created
some of their best songs, including “Rocks Off,” “Shine a Light”
and the evergreen “Tumbling Dice.” For once, the music actu-
ally matched the myth.

Small wonder then that, almost 38 years since its June 1972
release, “Exile” should be the album to launch the Stones' latest
series of catalog reissues for its new major-label home, Univer-
sal Music Group, even if Richards himself can’t quite believe it.

“Here I am trying to sell ‘Exile on Main Street’ again,” he
says with a chuckle, although Mike Davis, GM/executive VP of
UMG's catalog division Universal Music Enterprises, says the
album was an obvious place to start the ambitious catalog plans.

“Every artist has those few career-defining pieces of art and
‘Exile’ has always been a Rolling Stones gem,” Davis says, adding
that the album was “earmarked from day one as the first proj-
ectto do something super-extraordinary on” once the band had
signed the July 2008 deal that shifted its post-1971 catalog from
its long-term label partner EMI.

“You could feel the band expanding what they do, and maybe
22 |
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that's the charm of this record,” Richards says of the album
today. “It's very honest; there’s no flimflam. It's abunch of guys
saying, ‘We're more than just pop stars.” "

Atthe time, the record’s ambition prompted mixed reviews—
Rolling Stone called it “the Stones at their most dense and im-
penetrable,” although Robert Christgau hailed it as a “fagged-out
masterpiece.” But “Exile” has been a consistent seller ever since
it debuted at No. 1 on both sides of the Atlantic, spawning two
U.S. hit singles on the Billboard Hot 100: “Tumbling Dice” {(No.
7) and the Richards-sung “Happy” (No. 22).

Total U.S. album sales for “Exile” during the Nielsen Sound-
Scan era (1991 to the present) stand at 825,000, making it the
band's fourth-best-selling pre-1991 studio set after “Sticky Fin-
gers” (1.26 million), “Some Girls” (1.25 million) and “Let It
Bleed" (1.1 million). It has sold 3,000 copies so far this year,
making it the group’s third-best-selling studio set of 2010 after
“Let It Bleed" (6,000) and “Beggars Banquet” (4,000).

The Stones’ total album sales in the United States since 1991
stand at 25.7 million, according to SoundScan, making the band
the No. 36 best-selling albums act of the SoundScan era. The
Stones have sold 114,000 albums to date this year, with 400,000
sold in 2009 and 584,000 in 2008 (when the release of the “Shine
a Light" soundtrack boosted sales to the tune of 132,000), ac-
cording to SoundScan.

Despite these healthy numbers, Jagger and company could
be forgiven for casting an envious eye toward their old rivals
the Beatles, whose lavish remastered reissue program last year
prompted their album sales to soar from 1.4 million in 2008 to
3.3 million in 2009, according to SoundScan.

While Beatles-level sales remain a one-off, the Stones’ out-
putis certainly a catalog ripe for reinvigoration, and the “Exile”
reissue—which drops internationally May 17 and one day later
in the United States on Rolling Stones Records/Universal—
comes in a variety of physical and digital editions in a bid to
boost sales in this increasingly non-CD-orientated era.

There’s a standard remastered 18-track CD, a double-vinyl edi-
tion and two deluxe issues—a double-CD edition set to retail for

around $17-$20and a super deluxe boxed set containing two CDs,
aDVD, two vinyl discs and a book, which will retail for $125-$150.
In the United Kingdom, iTunes will release a digital version of
the deluxe “Exile” package, featuring exclusive video content.

But the big selling point, in contrast to previous reissues of
Stones albums, is the deluxe editions’ addition of 10 previously
unheard tracks, originally recorded during the era and un-
earthed specially for the rerelease. For Stones fans the new ma-
terial—most of it has never even surfaced on unofficial bootlegs
—is likely to be a strong enticement to revisit the album.

“For people who just dig the Stones and aren’t fanatics, |
hope they like listening to it,” longtime Stones producer Don
Was says. “And to the hardcore fans, I hope their eyes bug out
when they hear these.”

Was worked alongside the band in trawling its considerable
archive for unreleased material and produced the 10 tracks with
the Glimmer Twins from the original recordings made by Jimmy
Miller. Of the new material, two tunes, “Loving Cup” and “Soul
Survivor,” are alternate takes of “Exile” originals, while several
other songs are brand-new updates of previously unreleased
studio recordings.

The slow-burning piano-led ballad “Following the River,” for
example, was an instrumental backing track languishing in the
Stones' vault, but now features an entirely new lyric and vocal
performance from Jagger. Richards has also added fresh gui-
tar parts to the psychedelia-flavored “So Divine (Aladdin Story),”
while several other tracks feature newly recorded inserts and
vocal additions from the Stones frontman,

Even the band is surprised at some of the unearthed gems.
“I hadn't really realized how much was left over until I started
going into this project,” Richards says. “I automatically assumed
thatanything good [and unused] that we'd done on ‘Exile’ would
roll over to . . . what was the next one, ‘Goat's Head Soup?’ "

“I knew there was loads of stuff lying around,” Jagger says.
“But I didn’t know what time period it came from. I wanted to
be faithful to the time period—I didn’t want to take things out
of context, so [I've tried) to pick things that were recorded in
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- The French connection:
MICK JAGGER and KEITH
RICHARDS (top) during a
breakin recording ‘Exile on

Main Street’; bottom:
~ Richards, MICK TAYLOR
- and Jagger (from left).
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that time frame. Some of them are of interestand fun, but some
of them are really good, so | hope people like them.”

The “Exile” global campaign kicked off April 16 with the world
premiere of “Plundered My Soul” on U.K. AC station BBC Radio
2. Reminiscent of “Exile” original “All Down the Line,” the soul-
ful rock track—where Jagger passionately declares, “I thought
you wanted my loving, but it's my heart that you stole"—*Plun-
dered” was serviced to all formats, with triple A, modern rock
and classic rock outlets quick to adopt the catchy rock track, ac-
cording to Davis. A 7-inch single of “Plundered” was also one
of the most popular sellers on Record Store Day (April 17).

There aren't any live plans for the band in 2010, But other-
wise Universal is treating the album like a new release rather
than a catalog reissue, with what Davis calls a “front-line release

strategy that crosses radio, TV, online, mobile, retail and merch.”

Key to the initiative will be a weeklong Stones celebration on
NBC's “Late Night With Jimmy Fallon” beginning May 10 that
will feature a number of high-profile acts performing songs
from “Exile,” including Keith Urban (May 11), Sheryl Crow (May
12) and Phish (May 13). The week culminates with NBC’s May
14 U.S. premiere of Stephen Kijak's documentary film “Stones
" mixing “Exile”-era footage with current band mem-
ber interviews. In the United Kingdom, “Stones in Exile” will
premiere on BBC 2, although an exact airdate is to be announced.

Universal is also ensuring that the new tracks getas wide an
audience as possible. “So Divine (Aladdin Story)” will make its
global debut as a synch in the May 2 broadcast of CBS’ “Cold
Case” seventh-season finale, while hot on the heels of “Plun-
dered,” “Following the River” will be serviced to U.S. and in-

ternational radio up to two weeks ahead of the album’s bow. Its
accompanying video—newly edited from archive footage—will
premiere on the band's relaunched website (rollingstones.com)
around the same time.

Orla Lee, London-based GM of Polydor U.K., says the cam-
paign will feature a “two-tiered approach” aimed at attracting
a “young, new audience” outside the existing fan base. This
includes an increased online presence, with the Stones’ re-
cently launched Facebook page already attracting more than
813,000 fans.

Despite the absence of a tour, merchandising constitutes a
major part of the “Exile” campaign, with Universal's merch arm
Bravado producing more than 100 new product lines to coin-
cide with the album’s launch. These range from button badges
to a variety of limited-edition boxed sets in addition to the stan-
dard deluxe issues. The top-priced set, which contains signed
lithographs and exclusive limited-edition clothing, will retail
at approximately $2,500.

Although the vast majority of merch will be sold direct to con-
sumer via the Stones’ website, Bloomingdale’s will also host an
“Exile” store-within-a-store in several U.S. outlets that will fea-
ture 16 lines, including T-shirts, hoodies and leather jackets.

“It's not often that merchandise companies really try to tie
into [record] rereleases, but very few records have been this big
or this meaningful, historically speaking,” says Bravado CEOQ
Tom Bennett, who, like others in the Universal camp, calls the
“Exile” campaign a “long-term play.”

Universal is in talks with the band about finalizing the next
project, with the label keen on one or two major reissues per year.
Universal's deal covers the catalog from “Sticky Fingers” onward,
and Andrew Daw, marketing director of the Universal Strategic
Marketing division of Universal Music Group International, cites
next year’s 30th anniversary of “Fingers” as one possible project
with strong commercial potential. Meanwhile, this fall will bring
the release of a remastered collector's boxed set of all 14 post-
1971 studio albums on heavyweight vinyl, although future plans
will ultimately be dictated by the success of “Exile.”

“It's important for us to do really well with this,” Daw says.
“If this was to flop badly, then the incentive for the band to in-
vest time into doing future ones isn’t as attractive.”

“There’s a very strategic, mapped-out five-year plan to high-
light all the incredible albums and time periods,” Davis says.
“Every arm and facet of Universal Music Group is working this

project to ensure its success.” wes

Additional reporting by Keith Caulfield in Los Angeles and Paul
Sexton in London.
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The mansion family: KEITH

RICHARDS and MICK JAGGER

recording in France.

Shine A Light

ROLLING STONES PRODUCER DON
WAS ON MINING THE ‘EXILE’ ARCHIVE

When did you first get in-
volved in the “Exile on Main
Street” reissue?

Abouta year ago. Initially Mick
[Jagger] thought that it was kind
of a nuisance going back and
digging through old tapes, so
he called fme] and said, “Would
you take on this burden?” Un-
fortunately, he couldn’t see me
salivating over the phone, be-

cause I can't think of a cooler
thing than to be asked to go
through a couple of hundred
hours of Stones multitracks
from that period.

What state was the Stones’
archive in when you began
your research?

Someone had been through it
before and catalogued it, but
they were not exactly aslisted.
I'd be listening to a blues jam
and then the next thing up
would be the master of “Wild
Horses,” which was a thrill to
hear. There was a version of
“Wild Horses" with just Mick
and Keith [Richards] and a
string quartet that no one re-

membered doing. Jagger and
Richards| had actually listened
to stuffbefore I came along, so
they had some sense of what
was there. But one thing that
we felt strongly about was that
we wanted to have some sur-
prises that the hardcore collec-
tors hadn’t heard before.

The early '70s was a very
productive period for the
Stones—how did you de-~
termine which material
was from the original
“Exile” sessions?

Itis a very vague area but when
in doubt we didn’t include it.
There were some great things
from the “Let It Bleed" /“Sticky
Fingers” period. But we de-
cided that [“Exile”] began with
the recording of “Loving Cup”
[inlate 1971] and thatitended
with the mixing of “Exile” [in
early 1972].
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How difficult was it to re-
tain the feel of the original
“Exile” sessions when re-
working archive material?
At the very beginning Keith
sent me a fax that said, “Don’t
try to make it sound like
‘Exile.’ It already is “Exile." "
And that became the march-
ing orders for the project. The
challenge was not to change
anything. We tried to be as
faithful to [the original al-
bum)| as possible.

Is there much more unre-
leased material languish-
inginthe Stones’ archives?
I know for a fact that they
could do something like
this, with this level of qual-
ity, for every album that
they've released. 1'd love
nothing better than to do
one of these a year. It's a
total thrill. —RS
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ON THE LEVEL TEAM COCO BROTHERLY LOVE THE PLANET MARS A SHOE-IN

COUNT! BY DEBORAH EVANS PRICE

espite a combined sales total that tops 25 € ittle bit nervous before we went into it because
million albums and fame that can turn it's so hard to play your hometown first,” Robison says.

off-the-cuff comments into political “Martie lives in Austin and [ live next door in San An-
firestorms, Dixie Chicks Emily Robison tonio, but once we were onstage it was the right thing
and Martie Maguire aren’t relying on their to do because we felt so welcomed and a groundswell

past achievements to drive sales of their new project, of support.”
Court Yard Hounds. Columbia VP of marketing Scott Greer says the label
Instead, the sisters and their label, Columbia, say Two Dixie Ch|cks Hatch introduced the new music by launching a preorder
they're treating the act—whose self-titled album is out Offshoot Court Yard Hounds campaign on the band's website that gave consumers

> record. “The

May 4—like a whole new entity. But some of the deals four songs instantly when they ordered

feeling was we were building a new band from scratch

they're striking would make many emerging acts green

with envy. and going through all the steps that you would take

Robison and Maguire first decided to record as Court Yard o Sisteract: with a new band in getting the new music out
Hounds when Dixie Chicks lead vocalist Natalie Maines COURT YARD there,” he says. “The girls picked four songs that
wanted to take more time off and they were itching to HOUNDS ; they felt were representative of the album and
create some new music. J Y appealed to that core base.”

Greers sony Legacy will release a Dixie

‘She knew our feelings about wanting to work and
, it took a lot of pressure off her. She ap ‘

preciated not feeling like we were waiting around for

Chicks com

to be hones ilation June 1. “We will be rack-

ing this record alongside that album so we

can kind of further connect the messaging

her anymore,” Robison says. “We're still the Dixie

that Emily and Martie from the Dixie Chicks

Chicks and doing things together, but until we get back

in the studio, we recorded this new music, just the two are Court Yard Hounds,” Greer says, adding
of us. She was happy for us

that I'd been writing.”

t we were able to find an that first single “The Coast” will be worked

outlet for the st to triple A and Americana formats.

The duo took its new moniker from a David Since Maguire and Robison are working

Benioff novel Robison had been reading. “I mothers, the label is also targeting such

wanted a well-worn name, one that “mom blogs” as MomsLife.com. They

sounded li

e it had been around for a have been doing weekly webisodes on

while,” Robison says. “There’s an ex- a number of sites.

cerpt about talent and how it's a fanat- The duo will appear on “Good

ical mistress, how it can be with you at Morning America,” “Late Night

With Jimmy Fallon,” “Late
Show With David Letter-
man,” “The View,” “The

‘ \ Ellen DeGeneres Show,”

/" “Late Late Show With Craig

one point and then after a while it can
leave you. It's very relevant for our own

ng advantage of
when you are inspired and not letting

the time pass you.”

The band's summer will be spen y ‘erguson” and other major
It ! Il be spent Ferg d otk
TV outlets. “Each day the girls

doa TV show, we're going to take

on the road, touring as both the
Chicks and the Hounds. The Chicks
will be on tour with the Eagles, while a photo of what they are wearing
the Hounds are doing Lilith Fair, the and then their website is going to di-
rect fans to iDeeli.com, a female online

Tellu Bluegrass Festival and

other dates. clothing store, where you can buy their look,”

“There are a lot of acoustic ele- Greer says. “There's the special of the day

and it can be bundled with the record.”

ments. There are a lot of rock ele-

ments, a lot of country elements and “We were definitely excited about that

iy

a lot of folk influences for sure,” because we shop on sites like iDeeli

g
Y

e
>
i

Maguire says of the group’s sound. .com,” says Maguire, who notes that fans

“Emily just started sending these often ask where they buy their clothing.

songs. She had been writing for

B

“That’s basically how I shop now be-
cause Austin is not known for its great

»
3
LA

about two years on a hiatus

iy
.

The band unveiled its live show shops, and being busy moms, that's

at South by Southwest in March.

how we find things.” e
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BUZZ

>>>DMX FILES SUIT
CLAIMING STOLEN
ROYALTIES

Rapper DMX says that a
company hired to collect
his royalties has been
stealing from him, but he
only recently realized the
problem due to his
frequent jail sentences.
The platinum-selling
artist—who’s currently in
an Arizona jail—said ina
lawsuit filed April 26 that
Rich Kid Entertainment 1
and related companies
failed to pay him while
collecting royalties on
some of his most popular
works. The suit also claims
the company made deals
that allowed labels to
reproduce his material
without telling him.

>>>NEW ZEALAND
PREPARES FOR
BIEBERMANIA

New Zealand is
tightening security for a
visit by Canadian pop
star Justin Bieber after a
live performance by the
teen singer in Sydney had
to be canceled when a
5,000-strong crowd of
young girls got out of
control. Thousands of
mainly tween girls had
camped out overnight to
catch a glimpse of the 16-
year-old idol, who was
due to sing three songs
April 26 at Sydney’s
Circular Quay for an
Australian TV show.

>>>SUN KIL MOON
DELIVERING
‘PROMISES’ IN JULY
Mark Kozelek will release
his fourth album as Sun
Kil Moon, “Admiral Fell
Promises,” July 13
through his own Caldo
Verde label. The 10-track
set features 60 minutes
of new music, including
the title track, which has
been part of Kozelek’s
live sets since 2000. Fans
who preorder through
the label’s site (caldoverde
records.com) will receive
a bonus four-track EP
featuring covers of
Stereolab’s “Tomorrow Is
Already Here,” Casiotone
for the Painfully Alone’s
“Natural Light” and the
Jackson 5's “I'll Be
There,” plus an alternate
version of new album
track “Third and Seneca.”
In addition, a viny!
release of the new album
will include two as-yet-
unannounced bonus
tracks.

Reporting by Jennifer
Peltz, David J. Prince and
Reuters.
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Like a rock: THE HOLD STEADY

Steady As They Go

The Hold Steady Seeks To Break Out Of The Brooklyn Rock Box

Craig Finn of the Hold Steady says that one
way he knows his Brooklyn-based band has
reached a certain level of success is that when
it plays smaller markets—as it did during an
early-April trek that included stops in Rochester
and Syracuse, N.Y., and Morgantown, W.Va,—
people turn up.

“Just knowing that there’s never really going
to be a dead show—that’s huge,” says the front-
man, who formed the group with guitarist Tad
Kubler in 2004 out of the ashes of their Min-
neapolis post-punk outfit Lifter Puller. “That
makes me feel like we're already operating at
this really high standard.”

Vagrant Records COO Jon Cohen agrees
with Finn but sees room for growth. He thinks
“Heaven Is Whenever,”
the Hold Steady’s fifth full-
length (due May 4 on Va-
grant), could trigger a
breakthrough along the
lines of the one Phoenix
experienced with last

e o
‘Just knowing
that there’s

Kubler's surging bar-band riffs if not the
singer’s densely allusive lyrics.

Those riffs have earned the Hold Steady
new traction at radio, says Vagrant GM Dan
Gill, who points to adds of lead single “Hur-
ricane |" at WWCD Columbus, Ohio, and
KBZT San Diego as evidence of the act’s broad-
ening appeal. “We've never had stations add
a Hold Steady record weeks before street date,”
Gill says.

Another indicator that the Hold Steady is
beginning to resonate beyond what Finn calls
“the Pitchfork indie world": an upcoming
live performance on baseball’'s MLB.com.
“That'll put them in touch with that Replace-
ments/Soul Asylum/Springsteen element,”
Gill says. “They’re a bitof
a working man’s band.”
Heineken has signed the
group for a partnership
launching in early May
that Gill says involves sig-
nage at retail outlets as

IGEETA ey JASON LIPSHUTZ

GREY LADIES

Sister Duo
CocoRosie Hops
Continents, Labels
For Its Fourth
Album

Bianca Cassidy, one-half of ec-
centric freak-folk act Co-
coRosie, describes the group's
new album “Grey Oceans” asa
“metamorphosis.” From the
improvisational recording
process to the transition to new
label Sub Pop, the American-
born, Paris-based duo under-
went a makeover while creating
its fourth album, due May 11.

“It's quite a messy trail to re-
trace,” says Cassidy, who began
recording with her sister, Sierra,
in 2003. Although the band's
haunting fusion of folk, pop
and blues remains at the core
of “Grey Oceans,” CocoRosie's
shifting circumstances inspired
the act to toy with its experi-
mental sound. "We justhad so
many changes going on with
this record that we were going
all over the place stylistically,”
Cassidy says.

After spending 2007 touring
behind third album “The Ad-
ventures of Ghosthorse and

Stillborn," the sisters concep-
tualized a follow-up with engi-
neer Nicolas Kalwill in Buenos
Aires. For the first time, Co-
coRosie entered the studio with
nothing previously prepared,
leading to alooser yet more ar-
duous process.

“Itallowed us to let go men-
tally and get lost in the music,”
Cassidy says, “but it was also
really hard and took longer
than we wanted. Next time we
think we'll demo everything
beforehand.”

CocoRosie spent a year-and-
a-halfworking on “Grey Oceans”
on multiple continents, with
time spent writing and record-
ing in Buenos Aries, Paris,
Berlin, New York and Mel-
bourne, Australia. Unlike pre-
vious efforts, the album features
a regular set of musicians in-
cluding jazz pianist Gael Rako-
tondrabe, which Cassidy says
made the studio time “much
more luxurious.”

The group began searching
for anew imprintafter longtime
label Touch and Go Records
ceased operations in 2009. Early
in the process, Touch and Go
label head Corey Rusk reached

year’s “Wolfgang
Amadeus Phoenix.” “Like
the Hold Steady, Phoenix
were on a steady rise, then
made an amazing record
and got some important
looks. [“Saturday Night

never really
goingtobea
dead show—
that’s huge.’

—CRAIG FINN,
THE HOLD STEADY

well as a handful of pri-
vate performances.

A dogged live act, the
Hold Steady is playing
several European festivals
this summer, and it's
scheduled to  hit

Live")], then the Cadillac
commercial. Things hap-
pened in succession to move the band to the
next level,” Cohen says. According to Nielsen
SoundScan, 2008's “Stay Positive” has sold
88,000 copies, while 2006’s “Boys and Girls in
America” has sold 94,000.

Kubler says “Heaven Is Whenever” is
“more dynamic and has more depth” than the
band’s past work, with a greater emphasis on
guitars (due to the departure earlier this year
of keyboardist Franz Nicolay). “There’'s a
grandeur to the new songs,” band manager
Juan Luis Carrera says, though he adds that
the album “still adheres to the band’s foun-
dation.” Finn defines that foundation as “this
straight rock'n’roll thing,” which reflects
26 |
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Sasquatch outside Seat-

tle, Summerfest in Mil-
waukee and New York’s Beacon Theatre for
aheadlining date in October. An April 30 per-
formance on “Late Show With David Letter-
man"” is planned, asis an appearance on “The
Colbert Report” May 13.

Carrera says he would “love to see a sup-
port offer come on the table for next year.” In
2009 the band opened shows for both Dave
Matthews Band and Counting Crows. “They
love playing music, and they're not afraid to
try these things,” Carrera adds. “My vision
for this record goes to the end of 2011. And
maybe somewhere in there something like
‘SN will happen and we'll really pick up
some steam.” .
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>>>SISTER ACT

Some 30 years after co-found-
ing pop trio Bananarama, singer
Siobhan Fahey is back—with
the fourth album by her follow-
up act, Shakespears Sister.

The act scored a U.K. No. 1
in 1992 with “Stay” (London)
as aduo, but has been an occa-
sional vehicle for Fahey since
co-vocalist Marcella Detroit’s
1993 exit. “Songs From the
Red Room” had a limited Euro-
pean release last November on
Fahey’s own SF Records and
was issued internationally April
12under license to Palare—an
in-house imprint created by
U.K. distributor Cargo Records
to release the album.

“We knew each other, as
Cargo handled the third Shake-
spears Sister album [2004’s
“#3"]on SF,” Cargolabel man-
ager Craig Cogay says. With
the new album, he adds, “Siob-
han didn’'t want all the extra
work of running her own label.”

The album mixes sophisti-
cated synth-pop with grittier

alnet

guitar-rock on a few numbers,
including “Was It Worth It,” fea-
turing a vocal contribution
from Specials frontman Terry
Hall who, as part of Fun Boy
Three, collaborated with Bana-
narama on two 1982 U.K. hits.
Shakespears Sister’s publish-
ing is with Reverb Music/Rough
Trade Publishing. Cogay says a
live schedule is being drawnup
following a 10-date U.K./Ireland
tour (April 16-29) booked by
the Agency Group, with U.S.
shows likely scheduled around
the album’s July release onRed
Eye. —Steve Adams

Poetic license:
SHAKESPEARS
SISTER
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out to Sub Pop co-owner
Jonathan Poneman, who had
long been a fan of the group.
“Corey played me three
songs from what would become
‘Grey Oceans,” and I found
them to be even more com-
pelling than their previous
work,” Poneman says. Co-
coRosie signed with Sub Pop
last February, and Rusk has con-
tinued acting as a manager for
the band. While the deal is only
for one album, Poneman says
the label is “taking one step at
a time” and would love to con-
tinue working with the duo if

>>>STONES
ROLLING

Folky sibling duo Angus & Julia
Stone is Australia’s surprise
package of the year to date.
Word-of-mouth, critical praise
and support from youth-
oriented radio network Triple J
helped the Stones’ second al-
bum, “Down the Way” (Capitol/
EMI Australia), become the first
home-grown No. 1 of the year
when it debuted on the Aus-
tralian Recording Industry Assn.'s
March 22 chart, one week after
its international release.

The album is issued through
Flock/PIAS in the United King-
dom, Discograph in France and
PIAS for the rest of Europe.
“The whole year is mapped for
the band to head around the
world three times,” the duo’s
manager Cathy Oates says.
“There’s not a lot of time off.”

The U.S. release on Nett-
werk debuted at No. 19 on Bill-
board’s April 17 Heatseekers
Albums chart, eclipsing last
August’s No. 32 peak of pred-
ecessor “A Book Like This.”

Oates notes that the duo’s
global publisher Sony/ATV has

the release goes well.

Along with “Grey Oceans,”
CocoRosie has shot a film with
Australian director Emma Free-
man that's currently being ed-
ited. Cassidy will also have her
artwork included in Milan’s
“It's Not Only Rock 'n Roll,
Baby” musician-led exhibition
in June.

Sub Pop plans to market
“Grey Oceans” by tapping into
the visual artistry of the Cas-
sidys. A promotion through on-
line retailer Insound gives fans
a poster designed by Cassidy
when preordering the album.

been key in landing synchs on
U.S. TV dramas “Grey’s Anat-
omy” and “Private Practice”
plus TV adsin the Netherlands,
Norway and South Korea.

The Stones wrap a 15-date
European tour May 8 in Paris,
followed by North American
dates concluding June 12 at
Bonnaroo. Bookers are William
Morris Endeavor Entertain-
ment (North America), Cre-
ative Artists Agency (Europe)
and IMC (Australia).

—Lars Brandle

>>>MEAT-AND-
GREET
Canadian troubadour Hawk-
sley Workman has returned to
his indie roots for “Milk/Meat,”
a double-album that veers
from '80s keyboards kitsch to
heavy, guitar-driven songs.
The singer/songwriter was
previously signed to Universal
Music in Canada and Europe
but issued “Milk/Meat” on his
own Isadora Records through
Toronto indie Six Shooter. It's
distributed by Warner Music
(Canada), Sheer Music (United
States) and Alternative Distri-

CocoRosie also released Web
“trailers” that showcase minute-
long clips set to album tracks
“Trinity’s Crying” and “Smokey
Taboo.” And the label plans to
stream the entire album prior
to release.

Now with a five-piece back-
ing band, CocoRosie will kick
offa European tour April 30 be-
fore starting a stateside run in
early June.

Sub Pop A&R executive
Stuart Meyer says, “Their fans
are so rabid that anything we
can do to service them is
going to help.” e

Family affair:
COCOROSIE

bution Alliance Global (rest of
the world).

The album arrived in Europe
April 17-19; it appeared in
Canadain January as two sep-
arate entities, the CD “Meat”
and digital-only release “Milk.”
Workman, who also issued two
albums in 2008, says he’s ac-
customed to working at a brisk
pace. “In your 20s, there’s a
certain amount of teenage
laziness,” he says. “When you
hit your 30s you realize, ‘When
I’'m not working I’'m thinking
suicidal thoughts’—working
equals happiness.”

Workman’s 1999 debut,
“ForHim and the Girls,” finally
gotaU.S. release last year (on
Ba Da Bing Records) to critical
acclaim. He says he’s thrilled
at the reaction, adding, “I
sometimes wonder whether
I'm 10 years ahead of the
world or 10 years behind. It
isn’t making me rich, but | have
my own lane.”

Workman, published by his
own Hawksleytown and booked
through the Agency Group,
will play European shows May
1-20. —Robert Thompson
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Pat Carney and Dan Auerbach of the Black Keys have been working together for so long they
might as well be brothers. And just like siblings, they need some time apart once in a while.
After five albums together, each one more commercially popular than the last, Auerbach and
Carney both pursued musical endeavors outside of the blues-rock sound that made the Akron,
Ohio, band famous. It’s only after this brief hiatus that the two were able to create a back-to-
basics album, the aptly titled “Brothers,” due May 18 on Nonesuch. Drummer Carney sheds

light on the album’s creative process.

1 In between the making of “Brothers”
and your last record, 2008’s “Attack & Re-
lease,” Auerbach released his solo album
and you formed Drummer. Did you learn
anything by working independently that
you brought to the making of “Brothers”?
The mostimportant thing we learned was how
easily we communicate with each other. I think
it's much easier for Dan and I to play with each
other than it is for us to work with other peo-
ple, but we really just started to appreciate it
recently. I think it's because we learned to play
together when we were kids.

2 You first worked with Tchad Blake on
your rap-rock experiment “Blakroc” and
brought him back to mix “Brothers.” What
do you like about his style?

We gave him the tracks and he immediately
saw where we were going. I think that he em-
braced the minimalist aspect of how we

recorded it and felt the rawness, but I don’t
think he was trying to keep the record in the
past. He's able to get really gritty drum and
vocal sounds, but also get really clean and rich
bass sounds.

3 with “Blakroc,” would you say you
grew as a musician by working in a new
genre alongside rappers Mos Def, Q-Tip
and RZA?

Definitely. Looking back on it, I'd say it was an
extremely selfish move on our part. We wanted
alearning experience more than anything else.
We wanted to work with someone like RZA to
see how he operates, soin that sense it felt like

!;ww .Journal-Plaza.net

iohistorv com

continuing education. We ended up getting
something that was completely different from
anything we’d ever done before, as far as the
way we had to approach making music.
“Blakroc” was a bit like spring training for
“Brothers,” because we recorded the two al-
bums back to back.

4 Yourecorded “Brothers” at Alabama’s
legendary Muscle Shoals studio. Did you
feel any powerful energy in that space?
When we were in the building, both our man-
ager and our engineer claimed that they felt
some sort of bizarre spiritual energy. For Dan
and I, we felt like we walked into a building
that at one time was doing something incred-
ibly special and everyone forgot. It was like
being in a museum that no one cared about.
The studio itself isn’t anything special and
it's not in the best condition, but it’s actually
really conducive for working start to finish
because it's completely isolated
from anything and it has no win-
dows. It's really small, and it didn’t
feel much different than recording
at our house.

5 Canyoutalk about your label,
Audio Eagle?

I essentially started it to put out an
album by Gil Mantera’s Party
Dream. The label's been a way for
me to consistently lose money for
the past four or five years, and not
intentionally, either. Last year we put
out the Drummer record and a
record from the Royal Bangs. My
only knowledge as far as running a
label is A&R; I know when a band
sounds good, and I know how to
oversee a project to make sure
recording gets done. | spent some
time looking for a label to put out
records for me, and I'd basically just do A&R,
but I never really followed through on it. Hope-
fully that will come together one day.

6 Has running your own label made
you shrewder as an artist on someone
else’s label?
A little, but Dan and I have both always been
in tune financially, especially with the deals
we've made. Dan and I have purposely done
things that I think are a lot riskier than other
bands, specifically because we feel like we al-
ways need to do more than we actually do. Hon-
estly, we both have a fear of having to geta real
job someday. e
MAY 8, 2010 |
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ALBUMS

NATALIE MERCHANT
Leave Your Sleep
Producers: Natalie Merchant,
Andres Levin

Nonesuch Records

Release Date: April 13

For her first release since “The
House Carpenter's Daughter”
in 2003, Natalie Merchant has
crafted an ambitious double-
album that draws upon multi-
ple literary giants for inspira-
tion. The new set, “Leave Your
Sleep,” features lyrical tributes
to famous pocems by e.e.
cummings, Christina Rossetti,
Robert Louis Stevenson and
many others throughout the
course of 26 tracks. Despite the
elaborate concept and over-
whelming length, the album
scars with gorgeous folk ar-
rangements and Merchant's
daring creativity. The song
“Calico Pie” slides along with
the simple pop of a banjo and
fiddle, while the playful jazz of
“The Janitor's Boy" utilizes a
delightfully unruly horn section
Merchant's voice still retains its
subtle power, but the biggest
surprise of “Leave Your Sleep”
is her assuredness while dab-
bling in unique lyrical ideas. The
broad spectrum of genres Mer-
chant explores also prevents
the set from feeling overlong.
She has returned with a pain-
stakingly constructed record
that feels light and nimble, a

credit to her still-impressive
talent as a songwriter.—JL

LAURA BELL BUNDY
Achin’ & Shakin’

Producers: Nathan Chapman,
Mike Shimshack, Kyle Kelso
Mercury Nashville

Release Date: April 13
Kentucky native Laura Bell
Bundy took an unusual route to
Nashville via Broadway, starring
in such stage hits as “Legally
Blonde™ and “Hairspray.” Split
into two “sides,” Bundy’s second
country album and major-label
debut, “Achin’ & Shakin’, reflects
her dramatic flair. The "Achin' "
part of the set includes reflective
ballads about pains of the heart,
from the pleading “Drop On By”
tothe surprisingly violent “Curse
the Bed," whichis about literally
burning an ex-lover’s box spring
in effigy. “Shakin' " features
the first single and raucous
cheating-lover-kiss-off-anthem
“Giddy On Up," the Shania
Twain-esque “Boyfriend?” and
“Everybody." the “Everybody
Needs Somebody to Love” for
a stomping modern-day coun-
try pop generation. Bundy's ob-
vious affection for feisty prede-
cessors like Loretta Lynn and
Dolly Parton adds an appealing
jolt to the music’s already clever
hooks and personal narrative.
But what Bundy still needs to de-
velop are the durable melodies

28

TROMBONE SHORTY
Backatown

Producer: Ben Ellman
Verve/Forecast

Release Date: April 20

Troy “Trombone Shorty” Andrews, a
24-year-old singer/songwriter/multi-instrumentalist from
New Orleans, labels his gumbo recipe of funk, rock, R&B
and hip-hop as “supafunkrock.” Forget the label. The
bottom line on Trombone Shorty’s “Backatown” is the
infectious, booty-shaking music and his 100-proof, aged-
in-soul vocals. Backed by his band, Orleans Avenue, and
such guests as Lenny Kravitz and Allen Toussaint, the
horn prodigy (he’s been playing since he was 3) concocts
an intoxicating brew of instrumental and vocal tracks,
beginning with the energetic, second-line vibe of opener
“Hurricane Season.” Then there’s his combustible take on
Toussaint’s “On Your Way Down,” accompanied by the
piano-playing legend himself. Other standouts include
the percolating title track (named for Shorty’s Treme
neighborhood, the focus of HBO’s new series of the same
title) and the soulful ballad “Fallin’,” co-written with PJ
Morton. The gritty, high-energy sound of “Backatown”
will have you dancing out of your seat as you search for
Trombone Shorty’s nearest live show.—GM
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and lyrical nuance that turned
those artists’ compositions into
classics —EN

KURUPT

Streetlights

Producers: Terrace Martin,
Pete Rock

Penagon/Fontana

Release Date: April 20
Riding high on the critical suc-
cess of “BlaQKout," his 2009 col-
lzboration with DJ Quik, rapper
Kurupt called on his West Coast
brethren to help him maintain
the momentum with “Street-
lights,” his first solo album since
2007, Kurupt uses the spotlight
to contemplate his leng and
storied career, taking frequent
breaks to revel in his insobriety.
The tracks “I'm Burnt” and “I'm
Drunk” celebrate weed and al-
cohel with the former employ-
ing club-ready bass and claps.
In contrast, Kurupt addresses a
career's worth of controversy on
"Questions,” while “Yessir” fea-
tures a soul-searching piano lcop
courtesy of East Coast legend
Pete Rock. Snoop Dogg joins Ku-
rupt on the warmhearted yet
vividly vulgar “All That | Want,”
on which Kurupt reps, “Bounce
rocks, skate, dip on and drift on/
Give her something nice, fat and

long to kiss on.” Kurupt's distinct
slurred-barking cadence lends
itself well to the anthems on
“Streetlights,” an impressive
albeit uneven release —EJN

MURS & 9TH
WONDER

Fornever

Producer: 9th Wonder
SMC/Fontana/Universal
Release Date: April 13
While guest appearances on
“Fornever”—the third collabora-
tion between West Coast under-
ground veteran Murs and ubig-
uitous former Little Brother
producer 9th Wonder—include
rappers Kurupt and Suga Free,
both known for their gangster
chops, Murs' subject matteris di-
vided between quirky and so-
cially conscious. The10-track set,
which contains multiple scunds
and styles, gives a brief glimpse
into both artists’ scattered ver-
satility. On “Asian Girl Murs and
9th Wonder (rapping as 9th-
matic) pay tribute to their Ko-
rean and Vietnamese girlfriends
over a faux East Asian melody,
and Murs satirizes tobacco and
alcohol abuse on cartoonish
track “Cigarettes and Liquor.”
The tone shifts to nostzlgic on
“I Used to Love Her (Again),”
where Murs updates Common’s

wwWw americanradiohistorv com

ARTURO SANDOVAL

A Time for Love

Producers: Gregg Field, Jorge
Calandrelli

Concord Jazz

Release Date: May 17

Trumpets blare, but they can also
hush. That's the revelation in Arturo Sandoval’s lush,
strings-graced new album, “A Time for Love,” a dinner-
jazz gem that could be the zenith of his 20-plus-year
recording career. An Afro-Cuban bebopper at heart
whose torrid trumpet runs have been his signature,
Sandoval changes course here to deliver long-toned
lyrical ballads with a string orchestral backdrop and a
fine quartet. He interprets several standards, including
the Mandel-Mercer beauty “Emily” and Cole Porter’s
classic “Every Time We Say Goodbye” (featuring a
soulful accompaniment by pianist Kenny Barron). But
what differentiates Sandoval's excursion into reflec-
tive, slow-song territory from most other orchestral
jazz projects is his expanded repertoire scope. With
help from vocalist Monica Mancini, he gently colors
Argentine tango composer Astor Piazzolla's “Oblivion™
and gorgeously delves into two classical pieces, one of
them being Maurice Ravel's “Pavane Pour Une Infante
Defunte,” originally composed for two hand-horns. To
be faithful to the composer’s vision, Sandoval enlists
simpatico trumpeter Chris Botti—a smart move, given
the latter’s romanticism.—DO

'90s classic with references to
the current hip-hop scene. The
album’s apexis “The Problem Is

. on which Murs and guests
Sick Jacken and Uncle Chucc
ponder the ills of society.—£EJN

VERY BE CAREFUL

Escape Room

Producers: Manny Nieto,
Very Be Careful

Barbes Records

Release Date: Apri/ 13
Colombian music has recently
spawned a new wave of electro-
folkloric fusion. But on “Escape
Room,” Les Angeles band Very
Be Careful stays true to coun-
try’s musical rocts. Colombian-

WILLIE NELSON

Country Music

Producer: T Bone Burnett
Rounder Records

Release Date: Apri/ 20

The prospect of Willie Nelson doing
country music is like a homecoming for some fans, but
his latest release, “Country Music,” isn't a trip back to
“Whiskey River.”” Helmed by producer T Bone Burnett,
this is front-porch, rural and rustic country music. Nelson
is perfect in this setting, however, as he brings his weath-
ered but expressive pipes to percussion-less arrange-
ments of such gems as Ernest Tubb's “Seaman’s Blues,”
Merle Travis’ miner’s lament “Dark As a Dungeon” and
the smooth stride of Bob Wills’ “Gotta Walk Alone.”
Amid august company that includes musicians Mickey
Raphael, Buddy Miller, Jim Lauderdale and Ronnie
McCoury, Nelson also digs into pensive treatments of the
traditional “Satan Your Kingdom Must Come Down” and
Hank Williams’ “House of Gold,” a three-hanky version of
“My Baby’s Gone” and a rich rendition of “Satisfied
Mind.” But he has some fun on more upbeat fare like Doc
Watson’s “Freight Train Boogie” and Bill Mack’s
“Drinking Champagne.”"—GG
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RANDEE ST. NICHOLAS

American Ricardo Guzman
(who founded the group with
his bassist brother Arturo) voices
the everyman on this set of coun-
try drinking songs that are pur-
posefully delivered in traditional
vallenato and cumbia styles.
Guzman'swoozy lament on the
opening “La Furgoneta” accel-
erates into a more rousing wail
by the second track “La Abeja."
But the acoustic dance groove
of Guzman’s accordion, the Latin
percussion and bass never reach
anything near euphoric—and
what for some will be a seduc-
tively steady beat, others will un-
doubtedly find merely monoto-
nous. Without digital mash-ups,
or the celebratory anthems
through which pop star Carlos
Vives brought vallenato to the
masses with in the '90s, Very Be
Careful achieves an unselfcon-
scious authenticity. The resultis
music that's better-suited to a
corner bar than youriPod —JCN

”ﬁ ‘ﬁ‘;‘"g

MATT POND PA

The Dark Leaves
Producers: Chris Hansen,
Matt Pond

Altitude Records

Release Date: April 13

Matt Pond PA knows a thing or
two about chamber pop. And
since the Pennsylvania-based
band's firstalbum in 1998, there's
no better example of this than
its latest release, “The Dark
Leaves.” The appropniately titled
opener “Starting” melds the
warmth of frontman Matt Pond's
voice with melancholy-tinged
lyrics (“Let the pictures down/
They hold nolife”); the sprightly
arrangements give way toa fin-
ger-snap breakdown with unex-
pected sex appeal. The radio-
ready “Ruins” comprises arolling
piano melody, hand claps and
a chorus catchy enough for
Bruce Springsteen, while “The

L LEGEND & CREDIIS

EDITED BY MITCHELL PETERS
(ALBUMS) AND MONICA
HERRERA (SINGLES)

CONTRIBUTORS: Melanie
Bertold|, Judy Cantor-Navas, Erin
Clendaniel, Gary Graff, Lindsey
Fortier, Jason Lipshutz, Evan
Lucy, Michael Menachem, Gail
Mitchell, Evan J. Nabavian, Evie
Nagy, Dan Ouellette, Deborah
Evans Price

PICK »: A new release predicted
to hit the top half of the chart in
the corresponding format,

SINGI

KE$HA

Your Love Is My Drug (3:06)
Producers: Dr. Luke, Benny
Blanco, Ammo

Writers: K. Sebert, P. Sebert,
J. Coleman

Publishers: various
Kemosabe/RCA/RMG

The third single off Ke$ha’s
debut album, "Animal“—also
known as every bad girl's
sleepover soundtrack—"Your
Love Is My Drug" is unforgiv-
ing in its mission to equate
lustful romance with sub-
stance abuse. “I'm looking
down every alley/I'm making
those desperate calls,” the

Dark Leaves Theme" pairs a
lively beat with trembling strings
and a low-key chorus on which
Pond cries, “Life kills me."” But
it's the balance between deli-
cate guitar, lush cello and the
singer’s rich vocals on “Brook-
lyn Fawn" that proves Matt Pond
PA is ready to stretch out, not
compromise.—~LF

VITAL REIS
IGGY & THE
STOOGES

Raw Power (Legacy and
Deluxe Edition)
Producers: /ggy Pop, Bruce
Dickinson, Robert Matheu
Columbia/Legacy

JES

o @
I-
M LS

Disorder Music, Each Hit
Below Me (BMI)

Third Man/Warner Bros.
Alt-rock supergroup the Dead
Weather made waves last
summer withits debut album,
“Horehound.” The band’s
sephomore effort, “Sea of
Cowards,” hits stores in May,
and if lead single “Die by the
Drop"is any indicator, it will be
just as well-received. Slowly
building, dying-to-break-lcose
riffs seethe with Nine Inch
Nails-esque electronic distor-
tion, and frontwoman Alison
Mosshart's raw, ragged voice
fits the song’s in-your-face
lyrics perfectly. In a call-and-

REVIEWS-

Release Date: April 13

Sinceits 1973 release cnanun-
suspecting music world, "Raw
Power™ has been put through
the ringer. Many at the time—
just before punk really kicked
in—weren’t sure what to make
of its, well, raw brutality. And
the album’s David Bowie mix
became something of a contro-
versy, considered too fluffy for
the Stooges' enslaught. lggy
Pop "“corrected” that with his
own remix for a 1996 reissue.
But Bowie isback, and thanks to
better technology, these spe-
cial editions of “Raw Power”
sound right on the money. But
the story here is the extras: In
addition to such outtakes as
"Doojiman”and “Head On,” the
reissues include an eight-song
live set from an October 1973
residency at Richards in Atlanta
that captures the latter-lineup
Stooges in full Cro-Magnon fury,
roearing through epic incarna-
tions of “Gimme Danger” and
"Search and Destroy.” The
Deluxe Edition adds anintrigu-
ing third disc of additional rari-
ties and a DVD documentary
about the making of the album,
which are both worthwhile, if
notindispensable—~GG

CRITICS' CHOICE *: A new
release, regardless of chart
potential, highly recommended
for musical ment.

All albums commercially available
in the United States are eligible.
Send album review copies to
Mitchell Peters at Billboard, 5055
Wilshire Blvd., Seventh Floor, Los
Angeles, CA 90036 and singles
review copies to Monica Herrera
at Billboard, 770 Broadway,
Seventh Floor, New York, NY.
10003, or to the writers in the
appropriate bureaus

“Blah Blah Blah” singer nar-
rates over a deeply layered
electronic backdrop that
knocks even harder than that
of her first single, the No. 1
"TiK ToK.” “The rush is worth
the price | pay/I get so high
when you’re with me/But
crash and crave you when you
leave,"” Ke$ha belts on the
bridge.
drug?” she asks later—a silly
question in theory, but when
delivered with spunky vocal
conviction and a healthy dose
of humor, it’s hard not to an-
swer “Yes"—MB

THE DEAD WEATHER
Die by the Drop (3:40)
Producer: Jack White Il
Writers: A. Mosshart,

D, Fertita, J. Lawrence
Publishers: Domino Music
Publishing, Sleeping

response with White, she
shouts, “Some people die in
the middle/I live just fine on
the top.” It's not until the
chorus, though—when the
backing guitars descend into
a head-banging jam=that
“Drop” fully rocks. “I'm gonna
take you for worse or for bet-
ter," the singers declare. We'll
take more Dead Weather just
like this, please.~EC

“Is my love your

BLUR

Fool’s Day (3:27)

Producer: Blur

Writers: various

Publishers: Copyright
Control, Chrysalis Music
Parlaphone/EMI/Virgin
Blur's first single in seven
years was released in con-
junction with Record Store
Day, and the 7-inch single—
limited to 1,000 copies in the
United Kingdom—sold out

B.O.B FEATURING
HAYLEY WILLIAMS OF
PARAMORE

Airplanes (2:59)

Producers: Alex Da Kid, Frank E
Writers: various

Publishers: various

Rebel Rock/Grand Hustle/Atlantic
Atlanta rapper/singer B.o.B follows up “Nothin’ on
You,” his No. 1 hit with Bruno Mars, with a more unex-
pected collaboration, enlisting Paramore’'s Hayley
Williams for the inspired “Airplanes.” The rock front-
woman delivers a hook that should have listeners
quickly singing along (“I could really use a wish right
now, wish right now”), while B.o.B offers introspective
rhymes about his transition from underground rapper
to burgeoning star. “Somebody take me back to the
days/Before this was a job, before | got paid,” he raps.
“Back when | was rappin’ for the hell of it/But nowa-
days, we rappin’ to stay relevant.” Rising U.K. producer
Alex Da Kid anchors a floating piano melody with a mil-
itant drumbeat for an arrangement that feels epic yet
intimate. With its universal themes of personal struggle
and nostalgia, “Airplanes” is a sure-fire second hit from
a bright new talent.—MM

MIRANDA LAMBERT

The House That Built Me (3:56)

Producers: Frank Liddell, Mike Wrucke

Writers: 7. Douglas, A, Shamblin

Publishers: various

Columbia

Though she's well-known for incendiary tunes like
“Kerosene” and “Gunpowder & Lead,” Miranda Lambert
demonstrates how beautifully effective she can be with a
tender ballad in “The House That Built Me” The song
chronicles a young woman who visits her childhood home
to reconnect with her past, and Lambert promises the new
owners that if they’ll just let her in, she “won’t take nothin’
but a memory from the house that built me.” The lyric is
filled with the kind of powerful visual details that make a
great country song, and Lambert’s achingly vulnerable
delivery underscores the emotion. This is the latest single
from her “Revolution” album—recently named album of the
year at the Academy of Country Music Awards—and great
performances like this one show why the Texas bombshell
has risen to the top.—DEP

done, | take my kid to school/
Past the pound shop and
Woolworths.” The track’s ref-
erence to a “cool day in sum-
mertime"” fits snugly with the
song's carefree nature, but
ultimately “Fool’s Day"” lacks
a memorable chorus to tie
everything together. Here's
hoping for more new, and bet-
ter, Blur in the short run.—EL

almost instantaneously. The
U.K. rock veterans have re-
turned with a breezy minimal-
ist pop tune in “Fool’s Day,”
one that's light on production
and heavy on descriptive
lyrics. Singer Damon Albarn
walks listeners through a typ-
ical day in his hometown, and
truth be told, it's hardly a
rocking lifestyle: “Porridge
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>>The Glee Cast charts four
remakes of Madonna hits on the
Billboard Hot 100. Until this
week, just one cover of the
Queen of Pop had reached the
list. In 2002, Kelly Osbourne
peaked at No. 74 with her version
of “Papa Don't Preach,” awry
ode to her dad Ozzy, who makes
his own news on the Mainstream
Rock chart (see Happening Now,
page 30).

>>From his Billboard 200 arrival
in 1974 through 1993, Jimmy
Buffett reached the top 10 once,
with 1978’s “Son of a Son of a

SailorM No. 10). Beginning
with “Fruitcakes” in 1994,
Billboard's one-time Nashville
correspondent has inked nine
top 10 albums, a sum padded this
week with the debut of
“Encores” at No. 7.

Read Chart Beat
C every week at
billboard.com/chartbeat.

Billbeard.

‘Glee’ Strikes A Pose AtNo. 1 With Madonna

It's all about “The Power of Madonna”
this week on the Billboard 200, where
the soundtrack from the April 20
Madonna-themed episode of Fox
TV's “Glee” debuts at No. 1 with
98,000 copies sold, according to
Nielsen SoundScan.

The week’s second-highest debut
is also a soundtrack: AC/DC’s “Iron
Man 2" is at No. 4 with 76,000.

The Power
of Madonna

Thus, with soundtracks debuting at
Nos. 1 and 4 this week, it marks the
first time in the Billboard 200’s nearly
54-year history that two soundtracks
have simultaneously debuted in the
top five.

A whopping 75% of the “Power of
Madonna” set’s first-week sales ¢

from download retailers. The arrival
is reminiscent of when Ke$ha’s “An-

imal” wowed the digital world in Jan-
uary when a then-record 76% of its first
week were downloads. (That record
was later broken by the all-digital debut
at No. 1 of the “Hope for Haiti Now”
charity album.)

The “Power of Madonna™ album’s
digital share was likely so large because
of the specificity of the project.

Unlike the first two “Glee" albums
which collected musical highlights
from throughout the first half of
the show's season—"“The Power of
Madonna
episode. It contains the seven num-

focuses on only one

bers performed by the cast in the
episode including *

jogue” and “Like
a Prayer.” (The iTunes edition comes
with a bonus track, “Burning Up,” that
wasn't performed on the show.)

I'he album appeals to two distinct
groups of consumers: self-proclaimed
Gleeks and Madonna fans, And since
both groups were probably chomping
at the bit to buy the album last week,
it would seem hardly any of them both-

ered to go out and purchase a physical

version of the set. (Additionally, “The
Power of Madonna” was absent from
any of the major brick-and-mortar re-
tailers’ circular ads.)

“The Power of Madonna" is the third
album release from “Glee,” but the
firstto reach No. 1. “Glee: Season One:
The Music Volume 1” peaked at No. 4

last November with a 113,000-copy
debut week, and then “Volume 2"
bowed (and peaked) at No. 3 the fol-
lowing month with 173,000 in its first
frame. Combined, the two volumes
have sold 1.4 million.

“The Power of Madonna" is also the
first TV soundtrack to be No. 1 since
Walt Disney's “High
School Musical 2" spent
four weeks atop the tally
in September of 2007.

Disregarding the
house of Mouse, the last

non-Disney TV sound-

track to reign at No. 1
before “Glee” was the
“Miami Vice” sound-
track in late 1985 and
early 1986. It spent 11 nonconsecu-
tive weeks in the penthouse.,

“The Power of Madonna” is the first

No. 1 album consisting of covers of

an act’s songs since the all-ABBA
“Mamma Mia!” soundtrack reigned for
aweek in August 2008, That album fea-
tured “Mamma" stars Meryl Streep
and Pierce Brosnan singing tunes
like “Dancing Queen” and “Gimme!
Gimme! Gimme! (A Man After Mid-
night).” (Coincidentally, Madonna
sampled the latter song for her 2005
No. 7 Billboard Hot 100 hit “Hung
Up"—which wasn't in “Glee.")

The Madonna/“Glee" celebration

IVIa I-I(et \A’at(:l1 A Weekly National Music Sales Report

OverThe
Counter

KEITH
CAULFIELD

also extends to the diva’s catalog, where
the biggest beneficiary is her “Celebra-
tion" greatest-hits set. Released last
September, the effort re-enters the Bill-
board 200 at No. 86 with 6,000 (up
219%). That's the package’s best sales
week since Christmas

Alltold, Madonna's catalog of albums
jumped 449
moving from 12,000 to
17,000 in the wake of the
“Glee” episode.

in sales,

Her digital songs tally
is 108,000, up 169% com-
pared with the previous
week (40,000).

Considering the ap-
peal of Madonna’s body
of work, and the crafty

>

way her songs were used on “Glee,”
might the big M be open to the idea
of a jukebox Broadway musical, a
la "Mamma"?

HELL'S BELLS: AC/DC’s soundtrack
to the upcoming “Iron Man 2" film ar-
rives at No. 4 with 76,000. The 15-song
album—the band’s eighth top 10 set—
is made up of previously released
AC/DC tunes and operates som
like a greatest-hits set. While its first

ewhat

week feels a bit lukewarm, it’s a safe
bet that once “Iron Man 2" hits the-

aters May 7, this album should spike

in sales. .o

Weekly Unit Sales Year-To-Date
DIGITAL DiGIAL

ABUMS  ALBUMS' TRACKS 209 20 CHANGE 2009 a0 CHANGE
This Week 5,548,000 1,592,000 21731000 OVERALL UNIT SALES YEAR-TO-DATE SALES BY ALBUM CATEGORY
Last Week 5,460,000 1,542,000 22098000  Albums 109,400,000 98,241,000  -10.2%  (urrent 59,500,000 54,999,000 -7.6%
Change 1.6% 3.2% 7%  Digital Tracks 383,057,000 378574000  -12%  (apleg 49,900,000 43242000 -13.3%
This Week Last Year 6176,000 1,333,00020,564,000  Soresingles 476000 649,000  363%  peap(aiaieg 36,292,000 32894000  -9.4%

Total 492,933,000 477,464,000  -31%

Change 1102%  19.4% 5.7% ) £
e el NG Alborms w/TEA' 147705700 136,098,400  -7.9%

Weekly Album Sales million Units)

CURRENT ALBUM SALES

30 09 59.5 million)
2 DIGITAL TRACKS SALES 5 O TGN

09 3831 million )
20 - 2010 gey s 6 million CATALOG ALBUM SALES
15
10 SALES BY ALBUM FORMAT
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Double duty:
BRUNO MARS

g()(_)(_l
the 23
orations
toward the

just throw him i udio and try
Ibum out right away, but we
erhe had abunch ofg
John Janick, the lab

ut we just
from the blippy el of “Some 1 ge he right song
1 Brooklyn” Surg and the right for him.”
BY MONICA HERRERA o-and B.o.B 5 ig

e I n u ~fore “N 1"on You,” Marsand  those big choruses that our idols have
creative partner Ph s iven us,” Mars adds. Now that he
. . . ¢ . and sone 3 p se
Bruno Mars Follows B.o.B, Travie McCoy Collaborations With Solo EP production and ! 5 0
meezingt
Atlanta rapper/si r Gym  between them: Bruno Mars. and sings its rus. “Bil- ida’s “Right Ro
Class Heroes frontman ie McCoy Mars—who until now was prima-  liona solo debut single,  “ Day” and K'Naan's
nack for bridging the  rilyknown ason Ifof riting as co-written produc al anthem of the 2010
1 .How-  production duo the Sm 0 e Sm is No. 41 on the sup. Born 1 raised in
co-wrote and produced B.o.B’s Hot ter just four weeks awaii, Mars (real name: Peter Her- ) ity's door and s

100 chart-to A n’ on You,” The succe oth songs is due an says he first caught the per- y when it answers.” e

Ozzy Osbourne collects his first top 10 on Billboard's Mainstream Rock radio airplay chart (available at
billboard.biz/charts) since his 2007 No. 1 “I Don’t Wanna Stop,” as “Let Me Hear You Scream” bounds
20-8 with Greatest Gainer honors in its second week on the survey. The song marks Osbourne’s 17th top
10 on the tally, dating to his first, “Crazy Train,” in 1981. (The chart launched in the March 21, 1981, issue.)

The rock pioneer—who rose to stardom as lead singer of Black Sabbath and won a new generation of
fans thanks to the success of MTV’s “The Osbournes”—releases “Scream,” his 10th studio album, June
15 on Epic. This week, Osbourne’s wife and manager, Sharon, announced that a film about her husband
is set to go into production. * “Let Me Hear You Scream” jumps 23-19 for the heftiest increase on the
Rock Songs chart, gaining 56% to 5.2 million audience impressions on 90 stations. Since Nielsen Sound-
Scan began tracking sales data in 1991, Osbourne has sold 16.4 million albums in the United States.
1991’s “No More Tears” leads in that span with sales of 3.4 million. —Gary Trust
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No typecasting:
DAVE BARNES

No Borders

Dave Barnes Claims
Unexpected Christian
Crossover Hit

Fueled by a hot single—“God Gave Me You"—
and a fan-friendly presale campaign, pop
singer/songwriter Dave Barnes got more than he

expected with the April 6 release of his second
Razor & Tie album, “What We Want, What We
Get.” The album became a top five hit on Bill-
board's Top Christian Albums chart.

“It has been really overwhelming how great
radio response has been to ‘God Gave Me You," "
Barnes says. “In every genre, the gatekeepers are

pretty protective of who they let in. [ didn’t want
them to feel like  was trying to jump in and setup
house too quickly in this beautiful neighborhood.”

Barnes' album debuted at No. 3 on Top Chris-
tian Albums and No. 59 on the Billboard 200,
“God Gave Me You” is No. 35 on the Hot Christ-
ian Songs chart after four weeks. In addition to
pop and Christian, the song’s video has been serv-
iced to country outlets. Meanwhile another track,
“Little Lies,” is building at triple A.

The Nashville-based Barnes bowed in 2002 with
an indie EP and has built a diverse fan base rang-
ing from club-hopping college students to church-
goers. To bridge that wide span, Razor & Tie senior
VP of sales and marketing Alyson Shapero
launched a presale campaign on Barnes' website
a month before the CD’s release. That move ac-

counted for 48% of the album’s first-week scans.

“The presale offers included an instant down-
load of the album and bundles including an ex-
clusive T-shirt and VIP tickets,” she says. “For
$100, fans could purchase a video of Barnes per-
forming ‘God Gave Me You’ along with a person-
alized dedication of their choice.”

The label expects “God Gave Me You" to be-
come a wedding staple. To facilitate that, Razor
& Tie plans to utilize SongFreedom.com, a
website people can visit to find music for wed-
dings and other special occasions.

Barnes has also benefited from such celebrity
fans and friends as Joe Jonas and Lady Antebellum
tweeting about his new album. In addition to head-
lining his own dates this month to promote the
new album, Barnes will open for Lady A May 10 at
Nokia Theatre in New York. s

SMOKE ALARM

At 23 years old, singer/songwriter
Gin Wigmore has won an inter-
national songwriting contest,
worked with a Grammy Award-
nominated producer and snag-
ged a partnership with shoe de-
signer Steve Madden. The New
Zealand native, whose debut
album, “Holy Smoke," was re-
leased in March in the United
States, has accrued an impres-
sive résumé for someone who
didn’t consider a career in music
until the age of 20.

“It was never adreamto be a
musician because | thought it
was too big to even dream,” says
Wigmore, whose voice has been
described as a cross between
Duffy and Macy Gray. “But the
more situations | fell into, the
more it seemed like | was in the
right place.”

She fellinto another right place
following a meeting with shoe
designer Steve Madden. Ina pub-
licity campaign that launches
soon, Wigmore will become the

first artist to sell her album in his
stores. Wigmore says that when
she met Madden, their personal-
ities immediately clicked. “His
stores have been great in getting
new artists’ music out there
[through online and special
events], so this seemed like a
good fit,” Wigmore says.

After she started dabbling in
music at 13, Wigmore penned the
poignant “Hallelujah” at 17 for her
father, who had died from can-
cer. The song resonated with the
judges of the U.S.-based Interna-
tional Songwriting Competition
and won the 2004 Grand Prize.

Although Wigmore became
the youngest and only unsigned
songwriter to win the ISC, she
says the personal nature of “Hal-
lelujah” was what made the ex-
perience unforgettable. “The
song was about my father and
not about some boy or stupid
crush,” she says.

Following the release of an EP,
“Extended Play,” in 2008 on Is-

land Records Australia, Wigmore
struck a deal with Universal Mo-
town in the States and began her
first stateside tour that fall. In
April 2009 Wigmore recorded
her debut full-length in Los An-
geles with producer Mike Eli-
zondo (Fiona Apple, Nelly Fur-
tado) and Ryan Adams’ backing
band the Cardinals.

Released internationally in
September 2009, “Holy Smoke™
includes a mix of playful and ma-
ture songs that have helped di-
versify its marketing campaign.
Spunky alt-rock track “One Last
Look” was used in a national
Bally’s commercial, while a recent
episode of ABC’s “Private Prac-
tice” featured the touching bal-
lad “Dying Day.”

Wigmore has also promoted
the U.S. release of “Holy Smoke™
with a string of South by South-
west shows and a March 11 ap-
pearance on “Jimmy Kimmel
Live!” Fresh off a spring U.S.
tour, Wigmore plans to return
stateside this summer follow-
ing a two-week run in Australia.

—Jason Lipshutz
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isney attractio:
LSTAR WEEP?EN

THE NEXT
BIG THING

Sometimes it pays not to win. Just
ask Allstar Weekend.

The San Diego quartet was hand-
ing out fliers about its music at the Los
Angeles premiere of the Jonas Broth-
ers’“3D Concert Experience” film last
year when a friend of Radio Disney ex-
ecutive director of music and program-
ming Kelly Edwards ran into the band
and suggested that Edwards check it
out. She did, signing Allstar Weekend
to fill the last spot in Radio Disney’s
first edition of its N.BT. (Next Big Thing)
contest for young, unsigned acts.

The quartet didn’t win. But after the
group—comprising Cameron Quis-
eng (bass), Nathan Darmondy (gui-
tar), Michael Martinez (drums) and
Zach Porter (vocals)—logged 1.2 mil-
lion votes in 48 hours and spent 15
consecutive weeks on Radio Disney’s
top 30 countdown with “Journey to
the End of My Life,” Edwards realized
she had something “impactful” on
her hands. Now signed to Disney di-
vision Hollywood Records, the act is
ramping up for the June 22 release of
its debut CD, “Suddenly.”

Deriving its name from the Smash
Mouth song “All Star” and the fun
time associated with weekends, All-
star Weekend was established nearly
three years ago. Influenced by such
producers as Eric Valentine (Smash
Mouth), the group stayed busy craft-
ing “tons of demos,” Porter says, “try-
ing to replicate the tones and lyrical
content of the great-sounding rec-
ords we grew up on and love.” The
band’s synth-based, dance-driven
blend of pop rock and pop punk is nur-
tured on its debut by producers
Howard Benson (the All-American Re-
jects), S*A*M & Sluggo (Katy Perry)
and John Feldmann (Good Charlotte).

The album features seven songs.
First single “A Different Side of Me”
hit No.1on the Radio Disney chart and
has sold 76,000 digital singles, ac-
cording to Nielsen SoundScan, and is
featured in the Miley Cyrus movie “The
Last Song.” The act’s second single/
video will world premiere June 4 on
Radio Disney and the Disney Channel
and will be available atiTunes June 7.
Radio Disney will premiere the album
in mid-June.

Allstar Weekend christened Radio
Disney’s new multiplatform program,
“N.BT.: Making It Big,” March 17.Leading
up to the June 4 premiere, four videos
give an inside look at the band’s jour-
ney. A Walmart Soundcheck in-store
and online campaign kick in June15and
run through mid-July. A May 1 perform-
ance at New Jersey's Bamboozle Festi-
valis also on deck. —Gail Mitchell
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ART!

IMPRINT & SUMBER | DISTAIBUTING LABEL (PRICE)
"1l SOUNDTRACK Glee: The Music, The Power Of Madonna (EP)
R 267H CENTURY FOX TV/OOLUMBIA 67681/50KY MUSIC (3.98)

Title

Need You Now

‘l

JUSTIN BIEBER

SCHOOLSDY/RAYMOND BRAUN/ISLAND 01406510UMG {10 My World 2.0

98) &

AC/DC

COLUMBIA 60952*/500Y MUSIS {17

USHER

LAFAGEMIVE 61552/4.6 (13.52)

98 GOV @ Iron Man 2 (Soundtrack)

Raymond V Raymond

VARIOUS ARTISTS
NER! MUBONY MUSIKC 09844/CAPITOL {18 9B) Now 33
JIMMY UFFETT Encores

MALHOAT 2129 £X (14.90)

5

JUSTIN BIEBER My World (EP)

SCROOLBOYRAYMOND BRAUN/ISLAND 013718/10UMG (S 08|
ZAC BROWN BAND

FOAH/BIGGER PICTUREMOME GROWWATLANTIC 51653146 (13.98)

The Foundation

LADY GAGA
STAEAMUNEXONLIVECHERRYTAEEINTERSCOPE 011825 */16A (12.98)

The Fame

CIRCA SURVIVE

ATLANTIC 523640°/AG {13.58)

Blue Sky Noise

SEVENDUST

THROSILG 523622ASYLUM (18.98 COIDVD) & Cold Day Memory

MIRANDA LAMBERT

COLUMBIA (NASHVILLE) 46854/SMN (12.98) Revolution
KESHA
KEMOSABERCA 48, MG (11.98) Animal

MONICA

J ADSBBRMG {1198} Still Standing

THE BLACK EYED PEAS
ATEASCOPE 9128671104 {13.98)

The E.N.D.

LUDACRIS

OTPDEF JAM 014030* S02MG (13.98)

MGMT

COLUMBIA $5338%/SONY MUSIC (1158

Battle Of The Sexes

Congratulations

CYPRESS HILL

PRIDRITY 264B1/CAPITOL (18.98)

Rise Up

" WILLIE NELSON

B SHANGA!I-LA 613263 ROUNDER (17.98)

Country Music

CARRIE UNDERWOOD

1SARISTA NASHVILLE 45923/5UM (12.98)

SOUNDTRACK
FOX[FOX SEARCHUGHT §

Play On

Crazy Heart

L}
18

SADE

£950 639337/S0NY MUSKC {13.88]

Soldier Of Love

LADY GAGA
STAEAMUNEKONLIVE/CHERRYTAEEANTERSCOPE 013672°/1GA (10.98)

The Fame Monster (EP)

TAYLOR SWIFT
816 MACHINE 0200 (18.98) &

Fearless

KOTTONMOUTH KINGS

SUBURBAN NOZE 183 {14.98)

Long Live The Kings

Y MARVIN SAPP
VERITY 531560LG (11,98)

Here | Am

COLT FORD

AVERAGE JOE'S 216 {14.08} Chicken & Biscuits
ERYKAH BADU NEW AMERYKAH: Parl Two: Return Of The Ankh
CONTROL FREAQ/UNNERSAL MOTOWN 014223 */UMRG {13.98)

RATT

L0UD & PROUD Infestation
RIHANNA Rated R

SRPYDEF JAM 01373R10UMG (19.98)

LAURA BELL BUNDY

MERGURY RASHVALLE D15968/UMEN {11.98) Achin' And Shakin

TIST
IMPRINT & NUMRER / DISTRIBUTING LABEL (PRICE)

PEGGY LEE
EMI SPECIAL MARKETS 31359 EX/STARBUCKS (12.98)

SALES DATA
COMPILED BY

Title

Come Rain Or Come Shine

JIMI HENDRIX

Valleys Of Neptune

MI‘M (m. A) was EXPERIENCE NENDROULEGACY 66286°/SONY MUSIC (11.98)

::kp;edwﬁpumg;u ﬁ?&’fa‘#ﬁffﬁs}l For Your Entertainment

last week, it seems, Leave Your Sleep |
:;Sf:;)wvg:m fj‘;”:’?’ff"m‘ﬁfc . Alvin And The Chipmunks: The Squeakquel @
dust and Kotton- fsnF‘F:yiES:v(m dasg Emotion & Commotion
x;ﬁ:;?ﬁ\i;:m. (I?_AL"FKCE :::;I ‘t(N 5633 (18.58) Doin’ My Thing
band’s best sales COLUMSA S5B65*/504Y MUSIG {11.98) Broken Bells
week (26,000). DJ HOLIDAY + GUCCI NE

1017 BRICK SQUAIASYLUM 523830 WARNER BROS. {13.98)

Burrrprint(2) HD

JASON ALDEAN

BROKEN BOW 7637 (18.98

Wide Open

The DVD releases l'!(iﬁgfﬁyrﬁxs:unmm (12.98) My Best Friend Is You
s e’ iy e
94) pump thelr I CHOMINS, v Until The Whole World Hears @
:::?::T::,::‘:;ﬂ. Zlft'rl.."'hsy‘;.:mnt £1927/A% (12 98} Awake
iyl i s s Tesns 8
200%, and the HEPRISENWARNER BROS. (NASMVILLE) 522642/WM {B.58) Hillbilly Bone (EP) |
5::’;;0;::2;;”. ;\JA‘D’TECI gmwa [12.98) Another Round

YOUNG MONEY
CASH MONEY/UNIVERSAL MOTOWS 013795MRG (1398

We Are Young Money

SELENA GOMEZ & THE SCENE
§l_HOLLYWOCD 002651 {18.46) &

Kiss And Tell

EASTON CORBIN

BCUAY NASHVILLE 013644/ UMGN (10.98)

Easton Corbin

BROOKS & DUNN
ARISTA NASHVILLE 45322/5MN 13 58}

s ... And Then Some

JASON CASTRO

ATLANTIC 521144/AG {598}

The singer has been

Jason Castro

KENNY CHESNEY

;m::m;a' °R$ BNA GSSSS/SMN (11.98) Grealest Hits Il
eatseekers Albums
chr sioce eatly RUELS WAINWRIGHT All Days Are Nights: Songs For Lulu

ith thr LUCIANO PAVAROTTI
33:332‘ "ll:::demg VANLLA OMP DIGITAL EX/DNE MEDIA PUBLISHNG (2 98) 75th Blﬂ'lday L‘m"w Ed“loﬂ
the No. 2-peaking | Am What | Am
“Ride Through the JOHN MAYER -
Country.” Now, his COLUMSA §3087*/S04Y MUSIC {12.98) Battle Studies @
mr:::mm B UNIVEASAL HEPUSLIC 0131417/UMAG {10.98) Ocean Eyes | |

2. JASON DERULO

with 15,000. It starts 240 I e e (AR 06 {10.98) Jason Derulo
at No. 8 on Top MUSE The Resistance

HELIUAA-3 521130 WAAKES BAOS. |18 88) &

Country Albums.

DARIUS RUCKER

CAPTOL NASHVILLE BSS06 {18.58)

Learn To Live

SLASH KINGS OF LEON N
DIK HAYD 31433 (17.98 Slash HCA 32712RMG {13.98) Only By The night B
GORILLAZ i TOBYMAC i
VRGN 2754 T/CAPITOL {18.98) @ Plastic Beach FOREFRONT 26371 (13.98) ® Tonight
ALICIA KEYS BREAKING BENJAMIN
B 464717RMG (0,98 The Element Of Freedom HOLIWG00 0023885 (18,681 & Dear Agony @
MICHAEL BUBLE MADONNA
T3REPRISE 525733WANER BA0S, (18,98} @ Crazy Love Out from the cellar WARNER 8R0S, 200404° {18.8) Celebration @
LIL WAYNE i MARY J. BLIGE
GASH MONEY/LIIVEHSAL MOTOWN 012737/UMAG {12 48 Rebirth '0::’:3"“;‘3?:” y MATRIARCH\GEFFEN 013722714 (13,58 STRONGER withEach Toar |
JAKOB DYLAN WENHNEN W 5. e DEVIN THE DUDE ;
COLUMBIA S0524/S0NY MUSIC {11.98) Women + Country album in more than £1 2043 (17.98) Suite 420
§OI{NDTRACK‘ L Glee: Season One: The Music Volume 1 10 years (30,000). Pl?{K o Funhouse M
206TH CENTURY FOX TW/COLUMBIA S4090/SONY MUSIC [11.98) Its 'i’ﬂ e"on 'o' LAFAGE 36759/LD (13.98)
TREY SONGZ » AIRBOURNE
SONG SOOKATLANTIC S1B784/AG (18.52) Ready is the ROADSUNKER 617874 (12.58) No Guts. No Glory.
ALAN JACKSON at's highest- PHOENIX
ARISTA NASHVILLE B2560/SMN (11.98) Freight Train charting entry since § (ovauTe o10s LssuoTE (1196 Woltgang Amadeus Phoenix
COHEED AND CAMBRIA | " reached DAUGHTRY
COLUMBIA 52035 5S01Y WUSIC (11.58) & Year Of The Black Rainbow N':“;'?I:Twz) 18RCA $374URNG (12.08) & Leave This Tovn M
ORIGINAL BROADWAY CAST RECORDING " i . CHRIS YOUNG
REPRISE 523724 'WARNER BADS. {2198} American Idiot HCA RASKVILLE 2281850 (10.98) The Man | Want To Be
NICKELBACK SOUNDTRACK
ROADRUNNER 616528 (18.98) Dark Horse n FOXATLANTIC £21681/AG [1£.98) Avatar
TRAIN J’ GARY ALLAN i
COLUMBIA D7736/S0NY MUSIC {12.58) Save Me, San mfx v ticad il MCA HASHVILLE 613362UNGN (10.98) Gel Off On The Pain
SHARON JONES & THE DAP-KINGS WIS S EMINEM
DAPTOME §13* (15 98) {:Lamned The Hard Wey for Decca starts with WEB/SHADY/AFTERMATIVINTERSCOPE 012883°1GA [13.98) Relapee
SOUNDTRACK Glee: Season One: The Music Volume 2 ® 7,000 and is his CARIBOU Swim
20TH CENTURY FOX TWCOLUMBIA 6 TDS/SONY NUSIC [11.98) mn‘ lo('ﬂ" MERGE 348 L‘l 88)
GRATEFUL DEAD  Crimson, White & Indigo: July 7, 1989 JFK Stadium, Philadelphia JOSH TURNER Haywi
GRATEFUL DEAD 601 SRHIND (3998 GD/OVD) & on the Billboard MCA NASHVILLE §133631UMGN (13.98) aywire
TENTH AVENUE NORTH 200. It also bows at SOUNDTRACK L .
SEUNION 10126/508Y MUSIC {11.96} Over And Underneath No.19.onTop SUMMITHOP SHORATLANTIC 510428 /A8 (18.98) The Twilight Saga: New Moon
LADY ANTEBELLUM R
CAPITOL NASHUILLE Lady Antebeilum M Internet Albums. STASTRIICK MIOALONY. 18.58) € Keep On Loving You @
EASTON GORBAN ... 71 D HOUIDAY 4 GUGEI ROKY ERICKSON WITH 2MIHENDRD A2 JONSE .. R LU0
THE BILLBOARD 200 ARTIST INDEX mmema-m! CAEEDENCE CLEARWATER OKKERVILRNER . 177 LAY ANTEBELLUM 2,50 SHELEY LYIIE
BAEAKING BENIAMIN . 85 . milaic s LADY GAGA ... 10, 24
fre——t—] 5
59 MELANIE FIOHA . 161 MICHAEL JAGKSON .
72 EASTR FIVE FINGER DEATH o 18, 147, 160
i FUNGH 13 GUCCIMARE .\ 135 wil 85
sal FLYLEAF . 170 GUNS W AOSES ... 163 M2 L 86 KD
GOLT FOAD T 59
Eo— — 7,134 145 PAREM DOV T2 4 "
ERVKAH 8ADU 20 SUSANBOVLE DEvR THEDUOE - 88 GOGCL BORDELLD .- 110 %
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SALES DATA.

SoundScan

THE SCRIPT

PHONOBENI EPIC 33462/ 50NY MUSIC (12.68)

The Script

Title

VAMPIRE WEEKEND
XL 426° [14.08)

Contra

SHINEDOWN
ATLANTIG 811244046 (18.98)

The Sound Of Madness Il

The singer’s

STRAIGHT NO CHASER i i lebril ast
ATCO/ATLANTIC 523534046 {16.9¢) With'A Twist ;ee;ztez:\otdh‘es
JOURNEY . " &
COLUMBIA 46433 (13.98) & Joumey's Greatest Hits Tunes store last
DRAKE week, where this
YOUNG MONEV/CASH MONEV/UNIVERSAL MOTOWN 0134S8AIMAG (8.58) So Far Gono (ER) album was sale-
MADONNA . .
LIVE HATION 521138 WARNER BROS. (21.58 CDIOVD) © Sticky's Sweet Tour g'\::::lllot;?::;lm
SHELBY LYNNE 2 L J
0150 {12.58) Tears, Lies, And Alibis is up by 31%. In
Sg};lur{EgAn:LEv RAE The Sea download sales, it
- ey gains by 99%.
GOGOL BORDELLO
AMERICACOLUMBIA 45365/SOKY MUSIC (12 98) Trane-Continental Hustle
VARIOUS ARTISTS
EMUUNIVERSALIZOMBA SS347/50KY MUSIC (18 08) Now a2 o
RAHEEM DEVAUGHN
1228/JIVE 55955ULE (17.9¢) The Love & War Mas‘°rpeac° Donvl he illl’med
BOB MARLEY AND THE WAILERS Legend: The Best Of Bob Marley And The Wailers by JonsPs swift
TUFF GON ND 422-545-210VI0UMG {13 S88 98} dV o
METH/GHOST/RAE lescent on the
WU TANG! M 013551 0UMG Wu-Massacre chart (down 31% in
KID CuDI Man On The Moon: The End Of Day its third week).
OREAM ONWG.0.0.0.UNIVERSAL MOTOWN §23105*/UMRE (13 98) @ |rs common lo(
VARIOUS ARTISTS o e 5500
GVERITY 62442016 [14.98 P niche artists with
fervent fan bases
ARISTA NASKVILLE 47352/5UK (13.58) American Saturday Night to start strong
:Tx :‘EG,:‘QAE‘,” Southern Voice @ (No. 23 with a
MICHAEL JACKSON 15,000 debut) and
fl MUEPIC BBSERSONY MUSIC (14.98) Number Ones then drop quickly.
TIMBALAND

8 MOSLEY/BLACKGROUND/INTERSCOPE 013645 %GA (13.98)

Timbaland Presents Shock Value Il

VARIOUS ARTISTS
WALT IISHEY 005232 [13.68)

Radio Disney Jams 12

KEITH URBAN
CAPITOL NASHVILL

Detying Gravity

VARIOUS ARTISTS

'WORD-CURB/PROVIDENT-INTEGRITY 14B57/EMI MG (!

WOW Hits 2010

KIDZ BOP KIDS

& TIE 89214 (18.98)

Kidz Bap 17

VARIOUS ARTISTS
LG/EMI CMG 86749 "WORD-CURB (17.98)

‘WOW Worship (Purple)

Buffett's first top 10
(No.7,31,000) since

GEARON

MGMT

COLUMBIA 195124 /SONY MUSIC (0.9

Oracular Spectacular

2006 is exchusive to

£ TIERNEY

JONSI 6o Walma!t‘ the artist’s
XL 483" (14.90) ile retail
PERIPHERY &
SUMERIAN 20 {17.98) Periphery 3:5[::"[:::’5[
THE XX .
YOUNG TURKS 450° {14.68) x of his atalog
COLBIE CAILLAT benefits from the
I EBSAL BEPUEAC 013] - it ® Walmart exposure
Smoke & Mirrors (see Top Pop
(atalog, page 36).

DANNY GOKEY
15/RCA NASKVILLE G0S54/SMN [11.98)

My Best Days

SOUNDTRAC
MMIT/CHOP SHOPIATLANTIC $15923+/AG (12.08)

Twilight B

LITTLE BROTHER
HALL OF JUSTUS S008 {15 58)

Leftback

GUCCI MANE
RICK SQUADVASYLLM 520540%/WARNER BROS. (18.98)

The State Vs. Radric Davis

The five-song
digital-exclusive

JASON BOLAND & THE STRAGGLERS
PROUD SOULS/APEX 7084485 THIRTYTIGERS (12.88)

High In The Rockies: A Live Album

soundtrack to the
same-named

JOHNNY CASH

AMERICANLOST HIGHWAY 013584 7UMGN (11.58)

American VI: Ain't No Grave

Cartoon Network

JIMMY BUFFETT

MALBOAT 2121 (14.98)

Buffet Hotel

special debuts with
4,000 and arrives

ALICE IN CHAINS

VRGN 671594/CAPTOL {18 98)

Black Gives Way To Blue

at No. 21 on Top

CREEDENCE CLEARWATER REVIVAL

KTASY 2*/COMTORD {17 9812 98)

Chronicle The 20 Greatest Hits B

Digital Albums. The
hourlong animated

AMY GRANT
AMY GRANT PRODUCTIONS S36B/SPARROW (17,581

Somewhere Down The Road

show premiered in
March and stars the

TAYLOR SWIFT

516 MAGHINE 079312 (18.98) &

Taylor Switt B

voice of T-Pain,

FIVE FINGER DEATH PUNCH

PROSPECT PARK 50101

War Is The Answer

among othess.

PARAMORE

0 BY BAMEN 518250 /A6 (1£.98)

Brand New Eyes [ ]

JIMMY BUFFETT
MALEQAY (6.90/16.98)

Buffett Live: Tuesdays, Thursdays, Saturdays [ ]

ARTIST
IMPRINT & NUMBER / DISTAIBUTING LABEL (PRICE)
CELTIC WOMAN
MANHATIAN 5836351 (1 98)
GRETCHEN WILSON
REONECK 200 (17.58)
BEYONCE
MUSIC WORLOTCOLUMBIA 18492/50KY
THREE DAYS GRACE
JIVE 4825606 {13.98)
THEM CROOKED VULTURES
DGCANTERSCOPE £13763%/1GA {13.98)
MILEY CYRUS
HOLLYWODD 004718 EX {10.68}
THEORY OF A DEADMAN
504 616006/ROADRUNNER (13.58) @
LA ROUX
8l BIC LFEPOLYDOR/CHERRYTREE!
JAMEY JOHNSON
MERCURY NASHVILLE 011257+/UMON (13 .98)
MICHAEL JACKSON
EPICAEGACY $4287/50NY MUSIC (19.98)
MELANIE FIONA
SRC/UNIVERSAL MOTOWN D13150VUMRG (1098}
MAXWELL
COLUMSA 8914 2/50NY MUSKC {1
GUNS N' ROSES
BEFFEN DR 1TI4NTERSCOPE [16.98)
ONEREPUBLIC
- MOSLEY/INTERSCOPE 01 (13.92)
CAGE THE ELEPHANT
DSP 496887 JIVE {12 98)
THIRTY SECONDS TO MARS
s INMOSTALMRG 65111%/CAPITOL (18.98)
TOBY KEITH
SHOW DOG-UNVERSA
BON JoVvi
ISLAND 0137000UNG (13.88) @
NATALIE MERCHANT Selections From The Aloum Leave Your Sleep
BIG CITY SISTERSINONESUCH 522301/ WARNER BROS. (18.98)
FLYLEAF
= ASN/OCTON 2104 (13.98)
JUSTIN MOORE
VALORY 01660 (10.98)
LED ZEPPELIN
SWAN SONG S15148*/ATLANTIC {19 68} @
SUGARLAND
MERCURY NASHVILLE (11275°;
PEARL JA!
MORKEYWRENCH §274*
PASSION PIT
FRENCHKISS 436B5'COLUMBIA (12 98|
BOB SEGER & THE SILVER BULLET BAND
v CAPITOL 30334* (16.98)
ROKY ERICKSON WITH OKKERVIL RIVER

ANTI- 8T078*/EPITAPH (15.98)

Title

Songs From The Heart

| Got Your Country Right Here

| Am...Sasha Fierce

MUSIC (11.98)

Life Starts Now

Them Crooked Vultures

The Time Of Our Lives (EP)

Scars & Souvenirs

La Roux

NTERSCOPE £13389°/10A {1098}

That Lonesome Song

The Essential Michael Jackson

The Bridge

BLACKsummers'night

1.98) &

Greatest Hits

131 142 857/

Waking Up

Cage The Elephant

This Is War

(12.98) American Ride ]

The Circle

Memento Mori

Justin Moore

Mathership

Love On The Inside

'UMOA (13 8B)

{12.98) Backspacer

Manners

Greatest Hits

True Love Cast Out All Evil

RASCAL FLATTS

LYRIC STREET 002604 (18.58) Unstoppable
LIL WAYNE

CASH MONEY/UNIVERSAL MOTOWN 071877*JUMRG [12.98) Tha Carter Il

| NORAH JONES

BLUE NOTE 98286*/8LG (18

The Fall

Dark Side Of The Moon

HARVEST SMAS 11163/CAPITOL (16.92/10.98)
SICK PUPPIES
RAMR/VIRGIN 28431 /CAPITOL [£2.98)
E-40
HEAYY O THE GRWD 01 {18.98)
VARIOUS ARTISTS
EMI/UNVERSAL 56258/50KY MUSIC (18.98)
MICHAEL BUBLE
14WREPRISE 4B946/WARNER BROS. (18.98) &
MOTLEY CRUE
MOTL VEN SEVEN (13.08) &
EDWARD SHARPE & THE MAGNETIC ZEROES
COMMUNITY/FAIRFAX 5424 VAGRANT {13 98
AC/DC
181 194 RELY 710/ Fonc seanr somr wusic [
OZOMATLI
MERGER STREET 70145*/DOWNTOWN [14.98)

ABBA

POLYODR 517007/ASM (18,9812 98

Tri-Polar

Revenue Retrievin': Day Shift

NOW That's What | Call Country Vol. 2

161 164 RF2 It's Time

Greatest Hils

Up From Below

Back In Black

i8) ¥

Fire Away

Gold - Greatest Hits

E-

l| HEAY On THE SRIND 03 (16.5€)
THE HEAVY

COUNTER 028° {14.08)

GUY PENROD

SERVANT d6DE2/EAITHER (17.98)

ORIGINAL BROADWAY CAST RECORDING

UECGA BROALWAY 201682DECCA (18.98)

ORIANTHI

TALGEFFEN 213502164 {9.98)

Revenue Retrievin': Night Shift

The House That Dirt Built

Breathe Deep

Wicked

Believe

TPAIN Amazon's HP3 store SADE
KOMVICT/NAPPY BOVAIVE DIGITAL EX'ALG (4.9 ) Freaknik: The Musical Soundtrack (EP) offered the album £PIC 85267/S0NY MUSIC (9.98) The:Bast Of Sade
MICHAEL JACKSON ¢ T as its daily deal for CARRIE UNDERWOOD
MAVEPIC 76367*/S0MY MUSIC (17.98) Michael Jackson's This fs I a $2.99 April 22. In 1Q/ARISTAAR:STA NASHVILLE 71187/4MG (5.98 Some Hearls
BILLY CURRINGTON i 8 $ ol MUMFORD & SONS &
; MERCURY NASHVALE u 13.98) Litte Bit Of Everything @ ::m‘_'t ’;m:: °';h GENTLEMAN OF THE AOAD 0120/GLASSNOTE (12.98) Sigh No More
2 ROBIN THICKE ; " € Bl chart for (he EL TRONO DE MEXICO
3 STAR TRAX/INTERSCOPE 013768/16A (13.58) Sax Therapy. The Seeslon first time with an FONOVISA 354484 UNLE {11 58) Quisirg. Deckts Que-Te Ao
SOUNDTRACK i ’ i overall gain of 189%. i
8 SEENA VISTA D51 BYRALT JASNEY 410,080 Alice In Wonderland: Aimost Alice g 200 114 44 Shame, Shame
METHEHOSTIRAE E—— ——— ) 2 s GLEE: SEASCH ONE: THE TOBYMAG 84 NowTs v 12—
MT 1 09 THE SCAIFT TRLOROHPT 2 e MOSC MY 39 TEAN 146 WOW WORSHE (FURFLE)  GHRIS %
95 FARAMO 8 B0BSEGER & e suvin : SEASOH TRAN . 45 ©..125  YOUMGMONEY ...
JUSTIN MOORE RATT 178 MUSIC VOLUME 2 .. 47 TREY SONGZ 40
cRU o ALIGE X WONDERLAND: THE MUSH | ELTROKODE MEACO 198 ——
MUNFORD & SONS SHEAHM .| F3 AUMOSTALIGE ....1S0 POWER OF MADONNA 57 JOH TURNER ... 88 8 WARWNRIGHT . 75
uUsE 158 BLAKE SHELTON 67 ALVINANO THE L GRETCHEN WILSON , 152
SHINEDOWN 103 CHIPMUNKS:
T — BCK PUPFIES 182 SOUEAKOUEL 58 mnumws 12 T a——
KATE NASH 8 5 A o 121 TR 12
2 i, CRAZYWEART | . 22 ) WOW GOSFEL 2010 116
ST GUER i 5
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Title
Over And Underngath l

Learn To Live gy

JOURNEY

COLUMBIALEGACY B5885/'SONY MUSIC {13 98} &

»e BOBMARLEY AND THE WAILERS The Best Of Bob Marky And The Walers 0
i _TUFE ISLAND 548504 UME {13 088 08} &

3

5 Journgy's Greatest Hits 0
4

5 3 MICHAEL JACKSON

2

8

7

Number Ones 5]
MIJEPIC BBISE;SONY MUSIC (14 08)

Oracular Spectacular ®
COLUMBIA 19612 SONY MUSIC (9.98)

CREEDENCE CLEARWATER REVIVAL  Chronicle The 20 Greatest Hils | gy

FANTASY 2* CONCORD (17.98112.98)

TAYLOR SWIFT Taylor Swift
Bl £15 MACHINE 074012 (18.98) &

JIMMY BUFFETT  Buffett Live: Tuesdays. Thursdays, Saturdays ®

MAILEOAT 2000 (9.98:16.58)

BILLY CURRINGTON Little Bit Of Everything gy

MERCURY NASKVILLE 009550 UMBN (13.58)

JAMEY JOHNSON That Lonesome Song | gy

MERCURY NASKVILLE 0112274/ UMGN {13.58)

MICHAEL JACKSON The Essential Michae! Jacksun 2}

EPIC/LESACY 94287 SONY MUSIC (19.08)

GUNS N' ROSES Greates! Hits | gy

GEFFEN 00171813A {16 &)

LED ZEPPELIN Mothership 2}

SWAN SONG 3131884 ATLANTIC (16.58) &

SUGARLAND Love On The Inside | gy

MERCURY NASKVILLE 011273%/LRGH {13.98)

BOB SEGEH & THE SILVER BULLET BAND Graates! His

CAPYTOL 30334 [16

LIL WAYNE Tha Garter (Il (5]

CASH MONEY UNIVEASAL MOTOWN 011977 UMRG (13 98)

PINK FLOYD Dark Side Of The Moon 6

CAPITOL 46001 (18.98/10.58)

MICHAEL BUBLE It's Time | gy

143/REPRISE 48046 WARNER BAOS (18.98) &

20 2 Ac/bc

EPIGAEGACY 80207*
ABBA
| _POLAR PGLYDOR JME {18 9812 98)
ORIGINAL BROADWAY CAST RECORDING
CCA BROADWAY 001682/ DECCA (18.98)
SADE
[ EPIC 85287 SONY MUSIC (0.98)
CARRIE UNDERWOO
B TA NASHVALLE 7
JASON MRAZ
ATLANTIC 448508445 {18.68) &
MICHAEL JACKSON
EPIC/LEGACY 17686 SONY MUSIC (17.98)
MICHAEL BUBLE
RISE 100212 WAANER BAQS. {18.68)
2s NICKELBACK (5]
B ROADRUNNER 618300 (18.58) &
ELTON JOHN e
CHROMICLES ROCKET ISLAND MERCURY O0B681/UME (13.98
ELVIS PRESLEY Elvis: 30 #1 Hits g
o

Back In Black @

SUNY MUSIC (11.98) &

Gold - Greatest Hits | g

Wicked | gy

The Best Of Sade 4]

Some Hearts g

Wu Sing. We Dance. We Steal Things. ]

Thriller 0

Gall Me Irresponsible | g

All The Righ! Reasans

Rocket Man: Number Ones

*/SONY MUSIC (19.58/12.58)
DISTUR ED

The Sickness

RISE AGAINST Appeal To Reason
o1

DSCINT

JIMMY BUFFETT Songs You Know By Heart Smmy Butet's Greatest Hitfs) 7]

MCA UME (13.98)

EAGLES The Very Best Of The Eagles

WASNER STRATEGIC MARKETING 73571 (26.58)

GARTH BROOKS The Ultimate Hits
EARL 213 & COOVD) @

FRANK SINATRA Mothing But The Best ®

REPRISE 438652/ WARNER BROS. (18 98)

MICHAEL BUBLE Michael Buble ]

143/REPRISE 48376 WARNER BAOS (18.98)

CREED Greatest Hits | gy

WIND-UP 12103 {9.68 CD/DAD) &

THE BEATLES 1 0

APPLE 26325 CAPITOL {12.98/12.88)

JIMMY BUFFETT License To Chill gy |

MAILBOAT/RCA 8227 (/SN (18.98)

HOLLYWOOD UNDEAD
ARALOCTONE {

COLT FORD

Swan Songs | @

Ride Through The Counlry

| MIRANDA LAMBERT

| COLUMBIA (NASHYILLE) 7893 .98}
JACK JOHNSON In Belween Dreams gy
JACK JOKNSDN SRUSHFRE UNIVEASAL AEPUSLIC 004145/ UMRS (13.98)

Cva’x’y’Ei-’ﬁmlnen’d ®

DAUGHTRY Daughtry (3]
_19/ACA BRBGO/RMG (9.98) &
THREE DAYS GRACE One - X gy

JNE 83504/JL6 (18.58)

BON JoVi

MERGURY 526013 UME (18 88/11.98)
METALLICA

ELEKTRA 61113%A5 (18.98)

THE BEATLES

APPLE 82458 CAPITOL (18 98)

EVANESCENCE

WIND-LP

Cross Road | gy
Metallica 6

Abbey Road 0
Fallen g3

The Original Broadway Cast Recording of “American Idiot™ enters R e e
Top Cast Albums at No. 1 and the Billboard 200 at No. 43 with 11,000 | % S & % &
copies sold, according to Nielsen Soundcan. That's the best debut- | @ITIRTICAN -
sales week and the highest rank on the Billboard 200 for a cast
recording since March 2008, when “Disney’s The Little Hermaid™
swam onto the big chart at No. 26 with 20,000. Based on musk by
Green Day, “Ametican Idiot" opened on Broadway April 20.
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SOUNDTRACK Gieg: The Music. The Pawer Of Madonna (EP) 1
RY FOX TV, COLUMBIA H

, refreshed every Thursd.

AOL RADIO
SONGS

chart details, go to bill

NEED YOU NOW
13 AT

LADY ANTEBELLUM

CAPITOL NASHVILLE

CIRCA SURVIVE

ATLANTIC /AB

MGMT

COLUMBIA /SONY MUSIC

ORIGINAL BROADWAY CAST RECORDING

REPAISE /WARNER BA0S

SEVENDUST

TAROSILG ASYLUM &

LUCIANO PAVAROTTI

VANILLA DMD /ONE MEDUA PUBLISHING

JUSTIN BIEBER

SCHOOLBOVRAYMOND BRAUNISLAND /1JMG &

KESHA Animal

KEMOSABE ACA /RMB

USHER

LAFACE/JIVE LG

LADY GAGA

STREAMLINE KONLIVE/ CHERRYTREE INTERSCOPE /1GA

KATE NASH My Best Friend Is You

FICTIONGEFFEK 158

ZAC BROWN BAND

ROAR/BIGEER PICTURE HOME GROWN/ATLANTIC /AG

SOUNDTRACK Glee: Season One: The Music Volume 1
URY FOX TV/COLUMBIA |SONY MUSIC

G RILLAZ

VIRGIN /CAPTTOL &

GOGOL BORDELLO

AMERIGAN COLUMBIA [SORY MUSIC

CYPRESS HILL

PAIGRITY [CAPITO

BROKEN BELLS

COLUMBYA |SONY MUSIC

SOUNDTRACK  Glee: Season One: The Music Volume 2

20TH CENTURY FOX TV/COLUMBIA /SONY MUSIC

MIRANDA LAMBERT

COLUMBIA (NASHVILLE] (SMN

T-PAIN Freaknik: The Musical Soundtrack {EP) 146

KONVICTNAPPY BOV/IWE LG

RUFUS WAINWRIGHT  All Days Are Nighls: Soaps For Lul 24

DECCA

CARIBOU

MERGE

LUDACRIS

OTP/DEF JAM ADJNE

THE BLACK EYED PEAS

INTERSCOPE /IGA

Need You Now

Blue Sky Noise

Congratulations

American Idiot

Cold Day Memary

75th Birthday: Limited Edition

My World 2.0

Raymond V Raymond

The Fame

The Foundation

Plastic Beach

Trans-Continental Hustle

Rise Up 5

Broken Bells gg

Revolution

Swim

Ballle Of The Sexes

The EN.D.

3 . b U137
mmm Crimsmn, \\hlc&hmu Jdﬂ 1960 JK Stadum, Phibidpha
GRATEFUL DEAD 6015 RENQD @
CIRCA SURVIVE
ATLANTIC 523640%/AG
KOTTONMOUTH KINGS

| SusuaRAN NOIZE 183
NATALIE MERCHANT
BI CITY SISTERS NONESUCK 522304 WARKES BRUS.

AC/DC Iron Man 2 {Soundtrack)
COLUMEIA 60852% SONY MUSIC &
JIMMY BUFFETT

MAILBOAT 2120 EX

RATT

LBLO & PROLD #1763 ROADRUNKER
SEVENDUST

TBROSILG 523822 ASYLUM &
SOUNDTRACK Glee: The Music, The Power Of Madonna (EP)
20TH CENTURY FOX TV,COLUMBIA 87621/ SONY MUSIC

PERIPHERY

SUMERIAN 29

LADY ANTEBELLUM
CAPITEL NASHVILLE §7702
JEFF BECK

ATCO 523695 RHING
WILLIE NELSON
SHANGAI-LA 613280 ROUNDER
EMILY OSMENT
WIND-UP 13192

SADE

EPIC 53933% SONY MUSIS
SHELBY LYNNE
EVERSD 150

MGMT

COLUMBIA 45335 */SONY MUSIC
RUFUS WAINWRIGHT All Days Ave Nights: Songs For Lul
DECCA 014140

STRAIGHT NO CHASER

Blue Sky Noise

Long Live The Kings

Leave Your Sleep

Encares

Infestation

Cold Day Memary

Pariphery

Need You Now

Emation & Gommolion

Counlry Music |

All The Right Wrongs (EP)

Soldier Of Love

Tears, Lies, And Alibis

Congratulations ¢

With A Twist |

COHEED AND CAMBRIA
COLUMBIA 52085 %/ SONY

Year Of The Black Rainbow
M T What | Am |
HAG VANGUARD

SLASH

OIK HAYD 21433

ZAC BROWN BAND
ROAR BIGGER PICTURE

JIMI HENDRIX
EXPERIENCE HENDRIX'LEGACY 64056* SONY MUSIC

Slash

The Foundation
E GROWNATLANTIC 516631/AG

Valleys Of Neplune

wwWw americanradiohistorv com

3 77 BREAKEVEN
| THE SCRIPT [PHONOGENIC E2IC)
ALL THE RIGHT MOVES
| ONEREPUBLIG (MOSLEY/INTERSCOPE)
NOTHIN' ON YOU
8.0.8 FEATURING BAUNO MARS (REBZLAOCK GRAND HUSTLE ATLANTIC)
HALFWAY GONE
| LIFENOUSE (GEFFEN INTERSCOPE)
RUDE BOY
RIHANNA (SRP DEF JAMIDIMG)
IN MY HEAD
5 sou el (EIGHTS WARNER BAOS.)
4 WHATAYA WANT FROM ME
ADAM LAMBERT (19 ACA IMG)
HAVEN'T MET YOU YET
1_MICHAEL BUBLE (*43 REPRISE)
BREAK YOUR HEART
| TAI0 CRUZ FEATURING LUDAGRIS (MERCUAY IDIMG)
' YOUNG FOREVER
JAY-2 + MR. HUDSON (ROC KATION)
| ALL OR NOTHING
TKN‘IV OF A DEADMAN (604 A0ADRUNKER ARP)
| MADE IT (CASH MONEY HEROES
KEVIN RUDOLF FEAT. BROMAN, JAY SEAN, & LIL WAYNE (CASH MONEY UNIVERSAL REPLELIC)
5 LIVE LIKE Wi
KRIS ALLEN (1

YAHOO!

MUSIC vao U com

-

yt

- TITLE

AATIST (IMPRINT/LABEL)
TIK TOK I

1A (KEM RGARMS)
2 9 IN MY HEAD
JASON DERULD (ELUSA HEIGHTS WARNER BAGS )
Al . UP OUT MY FACE

_MARAH CAREY FEATURING NICKI MINAJ (1SLAND 10JME)

NCE
LADY GAGA (STREAMLINE KONLIVE CHERRYTREE INTERSCOPE)
g NEED YOU NOW
LADY ANTEBELLUM {CAPITOL NASHVILLE)
IF WE EVER MEET AGAIN
TIMBALAND FERTURING KATY PERRY (MOS!

¥ BLACKSAOUND INTEASCOPE]

MILEY CYRUS (HOLLY
w 17 GIVEIT UPTO ME

SHAKIRA FEATURING LIL WAYNE £PIG)
MASS APPEAL
GAND STARR (CHRYSALIS VIRGIN CAPITOL)

3
BAITHEY SPEARS (JIVE JLG)
TELEPHONE
| LADY DAGA FEATURING BEYONGE (STAEAMLIE KONLIVE GHERRYTAEE
26 PARTY IN THE U.S.A.
MILEY CYRUS (KOLLY#000)
JUMPING (OUT THE WINDOW)

15: 11

INTERSCOPE|

TITLE

ARTIST (IMFRINT / DISTRIBUTING LABEL)Y
AMERICAN IDIOT
ORIGIMAL BORADWAY CAST

WICKED
ORIGINAL BROADWRY CAST RECORDING [DECCA BAGAIWAY DECCA}
JERSEY BOYS
ORIGMAL BROADWAY CAST RECORDING [RIIN0)
THE LION KING
ORIGIAL BROADWAY CAST RECORDING {WALT DISNEY)
A LITTLE NIGHT MUSIC
2003 BROADWAY CAST RECORDING (PS CLASSICS NONESUCH WARNER BAOS |
SPRING AWAKENING
ORIGHMAL BROADWAY CAST RECORDING [DECCA BAOADWAY DECCA|
MAMMA MIA!
ORIGHAL CAST RECORDING (DZCCA BROADWAT. DECCA)
LOVE NEVER DIES
ORIGRIAL LONDON CAST RECORDING (REALLY USEFULDECCA|
MEMPHIS: A NEW MUSICAL
ORICAAL BROADWNY CAST RECORDING [DELRAY RKING)
IN THE HEIGHTS
ORIGMNAL BROADWAY CAST RECORDING {GIOSTLIGKT SH-K-BOOM RAZOR & TE)
BILLY ELLIOT: THE MUSICAL
ORIOMAL CAST RECORDING (DECGA BROADWAY UNIVERSAL CLASSICS 6R0UP)
MARY POPPINS
ORICAAL LONDON CAST RECORDING (WALT DISHEY)
NEXT TO NORMAL
ORIGINAL BROADWRY CAST RECORDING [GKUSTLIGHT/SH-K-BUDMRAZOR & TE|
COME FLY AWAY: A NEW MUSICAL LOVE Al

R (FRANK SINATRA)
| BROADWAY CAST RECOREING (FRANK SINATRA ENTERPRISES REPAISE WAANEA BROS )

REPRISE'WAANER BROS.

= i12"J LEGALLY BLONDE: THE MUSICAL
OAIGNAL BHOADWAY CAST RECORDING

OMRAZOR &
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niclsen nielsen
SoundScan

o [ na JUN NOZUKA
Trans-Continental Hustle | band’ first album i JUSTIR MO i You I Wing Land And Sea |11}
for American was

PERIPHERV

£ THE BAND PERRY
MERIAN 29 (11,58 Periphery | released a week 27| re-onRy

REPUBLIC NASHVILLE DIGITAL EX'UMRG (4.98) The Band Perry (EP) ||

JASON BOLAND & THE STRAGGLERS 3 iy WOMEN OF FAITH WORSHIP TEAM " 7
PROUD SOULS APEX 7060385 THIRTVTIGERS (12,581 High In The Rockies: A Live Album . :;0{;)‘)' ‘;‘;fwms WOMEN OF FAITH 51136 EXTHOMAS NELSON {13.38) Woren QLFsih Worship Toam .
LA ROUX La Roux | th l" i | PAPER TONGUES Paper Tongues
i  LIFE POLYDOR, R ASGOPE 013386 1GA (10.98) i M;l“ Slmm‘: . ABMOCTONE 013670/1GA (12.98)
EDWARD SHARPE & THE MAGNETIC ZEROES -waler mark o SICK OF IT ALL .
EE COMMUNITY FAIRFAX. £42° VAGRANT {13.58) Up From Below . No. 2 (“Super GENTURY MEDIA 9576 {16.38) Based On A True Story
" THE MORNING BENDERS
g'ﬁ ; The House That Dirt Built Tarantat™ in 2007). =1 565* ROUGH TRADE (14.58) Big Echo S
MUMFORD & SONS " [o] .
§§ S _GENTLEMAN OF THE ROAD 0108/GLASSKOTE (12.68) Sigh No'More 3 x = 5-LA 101040* (5,98} One'esidn0’ 3
g v UNHlNDERED
kS QO PADIO Do Overs And Second Chances (EP) | @5 i L]
b NEON TREE e/ THE DIRTY HEADS
£y umgm\' -:'ss7z-smus 10.58) Habits . 5 EXEGUTIVE MUSIC BAOUP 1243 [12.98) Any Port In A Storm .
3 - !
5 THE TEMPER TRAP . [ o SENT BY RAVENS
E§ LIBEAATION GLASSNOTE 80022 COLUMBIA 12 98) Conditions - X TOOTH & NAIL 8062 {10.58) Our Graceful Words |
g3 TROMBONE SHORTY COGNITO . .
53 VERVE FORECAST 014194V (10.96] Backatown . g::m::’m STRANSE 7/SMC (18.98) Automatig )
&y EORAE DT SN 1500, 21 Ladies And Gentiemen (EP) |  on the Bilboard AT I 1072105 53y & School Gyrs |
5 THE T/ T MA ARTH 200 (Ko. 188) as its FREELANCE WHALES
n;:lge;;‘;‘n%vﬁcs- nltdmN OHEAR The Wild Hunt . ..m'(mn d!b{ltsil FRENCHKISS 011* MOM AND POP (13, Wasthonrarics
LOS PLAYER'S o 2 |
mle:eﬁrggﬂgﬂmﬁ Khan! The Me Generation m.ew an" the o IUSART 4305/ 3AL30A (11.98) Mi Razon De Vivir |
FLORENCE + THE MACHINE mative airplay TAYLOR HAWKINS & THE COATTAIL RIDERS P .
=83 NVERSA 13170UMRG (13.581 Lungs . tally (viewable in SHANABELLE AEASE*RCA (14.88) Red Light Fever |
e The Words You Don't Swallow | ": ;;;’"M-hw ﬂg&gfﬂ%&gﬂm Good Morning, Magpie
5 charts).
3 THE LIVING SISTER FOXY SHAZAM
§ VANGUARD .'eusz'ﬁ STena Love To Live . FERAET,SIRE 52240 EX'WARNER BROS. (12.98) Foxy Shazam
2 i MIIKE SNOW : i
% 3 gngfm‘ﬂhxzsm Halfway To Heaven | DOWNTOWN 70085* {14 88} Miike Snow
e SIDEWALK PROPHETS : V.V. BROWN .
§ g FEAVENT/WORD-CURS 267000 WARNER BROS. (9.68) These Simple Truths . b ceitoL ez (1258 Travelling Like The Light :
b GOTAN PROJECT ASKING ALEXANDRIA i
25% nmg STA S8R (1288 Tango 3.0 § / 38 24 eninn 022 (1558 Stand Up And Scream
523 WHITNEY DUNCAN : . “If 1 Die Young™ I DAILEY & VINCENT .
2849 REPRISE (NASHVILLE) WARNER BADS. (NASHVILLE| 840280 EXWMN (13.98) Right Road Now was the m‘;'“k GRACKER BARREL 510540 ROUNDER {11 96} Dailey & Vincent Sing The Statler Brothers
wgg " [ . CRASH KINGS
§ & ngf’L NATIVES Gorilla Manor - of the week in the CUSTARDYUNIERSAL MOTOWN 012053/UMAG (12.98) Crash Kings '
< EMILY OSMENT ; unes store Jast WAR OF AGES
,“ WIND-LP ?152 j1.58) All The Right Wrongs (EP) . week, sparking FACZDOWN 091 (12.98) Eternal
8n 5 XAVIER RUDD & IZINTABA | DELOREAN
%ﬁ SALT X150 ¢ 13“9:1 % Koonyum Sun :::l'l‘;;:)m".“' n TRUE PANTHER SUUNDS 030 {14.98) Sublza |
8¢
1 T 3 HOT CHIP
ég% APPLES IN STEREQ Travellors In Space And Time [ | B, One Life Stand [
23
e
g8
e #
i REGIONAL HEATSEEKERS “1 ALBUMS
£
3%
ag
Ly Trans-Continental Hustle Periphery Sigh No More —
é= Gogol Bordello Periphery Mumford & Sons Andre Nickatina
5 § ERIC CHURCH (CAPITOL un,nuuu NORTH EAST Edward Sharpe & The Magnetic Zeroes.
£y .. KEEP ON LOVIN' YO Up From Below
i3 STEEL MATROLIA (815 MACKINE |
i { Gogol Bordello
f‘g‘ g\ O LET'S DO IT Yr?n’;-cmmenmmsds
3 WAXA FLOGKA FLAME (1017 BRICK SCUADIASYLUM WAANER BRGS | il
i HIP TO MY HEART The Temper Trap
THE BAND PERRY (REPUBLIC NASHVILLE| Conditions
B COOLER THAN ME La Roux
£§ MIKE POSHER FEATUAING B SEAN 1) RMG) LaRoux
i LOVER, LOVER &
i3 JERAOD NIEWANN (SEA GAYLEARISTA KASHY ::"T'P""V
£: BLUE SKY iphory
g:{ EMILY WEST FEATURING KEITH URBAN (CASITOL NASWVILLE} Gotan Project
38 HOLD YOU (HOLD YUH) Tango 3.0
5¢ GEPTIN (VP) Florence + The Machine
52
i ALL OR NOTHING Theleay i
Ex THEORY OF A DEAOMAN (604 AQRDRUNNER ARP)
LOVE LIKE CRAZY x::;‘l’tm

LEE BRICE (CUAB}

WOMEN LIE, MEN LIE

YO GOTTI FEATURING LiL WAYKE (INEVITASLE POLO GROUNDS 'L ANG)
ANIMAL

NEOK TREES (MERCURYIDIMG

ST NORTH CENTRAL |

CRYIN' LIKE A BITCH! Storyhill

GODSMACK UNVERSAL REPUBLIC) S@adeque Ylges
4 5 MININA BONITA Mumford & Sons

CHINO Y NACHD (MACHETE/UMVERSAL MUSIC LATINO) High In The Rockies Halfway To Heaven Trans-Continental Hustle Sigh No More

k) SEpty AAIONCS TQIGSEIONS 36 1

HEATSEEKERS ALBUMS: The bast-sciing abums by now of Svaloping acts, defined az thaze who have never appaared on the top 100 of tha Siiboard 200 o the top 10 of Top REE/Hip-H;

DILE AL AMOR
VENTURA GPAENIUN LTINS Jason Bollaf;d & The Brantley Gilbert Gogol Bordello $°9°C| fn?f:v“‘?
MAKE IT SHINE (VICTORIOUS THEME| Stragglers | SOUTH ATLANTIC | MID ATLANTIC ks = “": ”‘:;"“s" :
| VICTORIOUS GAST FEATURING VICTORIA JUSTICE (NICKELDOEQN COLUMBIA) _ Jason Boland & The Stragglers
3 SOUTH CENT High In The Rockies:A Live At
5 THE DIRTY HEADS FEATURING ROME OF SUBLIME (EXECUTIVE) Periphery
[ ALL OF CREATION Poriohory
£y . PROGRESS REPORT -
22 MASSIVE ATTACK La Rouy
S NICKI MINAJ FEAT. SEAN GARRETT (YOUNG MONEY GASH MONEY UNIVERSAL MOTOWN) La Roux
gf E American Bang, “Wild and Young” Go Radio
3% : T TEWPED TRAP (L SERATION GEASSNOTEICOLINEIA) The Nashville-based band scores its first airplay hit on a Bill- Lo OvrsAnd SeooixI Ghanoés (EPY
1L YOU'RE THE ONE TR The Heavy
&8 :n;n;n .SBOFEU nc;:gm,m board chart as the act’s single debuts at No. 47 on Rock Songs. i The House That Dirt Built
§§ |mu°mm';nos ;mg, Produced by Bob Rock, the tune is the first offering from the AMERICAN & Emily Osment
as COLGANDO EN TUS MANOS group’s debut album, due later this spring on Sire/Reprise. BANG f 1 All The Right Wrongs (EP)
£3 CARLOS BAUTE CON MARTA SANCHEZ (WAANER LATINA) Write This Down
EH Write This Down
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ARPLAY SALES DATA
MONITORED BY COMPILED BY

. | E TITLE Attist
’ ﬂ ‘Eg ';ig PRI)NCER {SONGWRITER) IMPRINT Paomoncv nnn E ;E The song scores the ﬂi‘ EE .,!!g PAODUCER (SONGWRITER) IMPAINT ; PROMOTION LASEL E a%
13 NOTHIN' ON YOU B.0.B Featuring Bruno Mars o @ 63 69 BEAMER BENZ OR BENTLEY Lloyd Banks Featuring Juelz Santana 56
EEINETONS (B ASIMMONS, JA.BMARS PLAWHENCEALENE) @) RESELROCK GAMND HUSTLEATLANT h’ "ml‘sm’“” MFORND) © 5 4T
Rihanna T 3 Secol Jaron And The Long Road T
’, 2 1 STARGATE R.SWRE {M.S ERIKSEN.T.E HERMAKSEN AN M AIDDICK R SWIRE R FENTY) @ SRP DEF JAMID MG ‘ i M @ 54 70 COMITTY (J LOWENSTEIN LINGER | @ JARONWODD UNIVERSAL “’gal_ikl\: 5 MACHINE 51
e 7l BREAK YOUR HEART Taio Cruz Featuring Ludacris 1 (S33millionin @ 83 68 UN-THINKABLE (I'M READY) Alicia Keys 58
T.CAUZ FT.SMITH (TCRUZ FT.SMITH.C BRIDGES @ MEAGUAY. IDIMG A KEYS K BROTHER: HEBIZ (A KEVSA GRAHAM.K BROTHERS, JR. N SHER) ® M2K | RNG
@) 5 5|} N=ep You Now . Lady A 3 ankence, 9 30%) - SRR RALSWAYGONE —— - Lifehouse =
PWOALEYLADY Ak UM {D.KAYWODO,C KELLEY H SCOTT LKEAR) © CAPITOL NASHVILLE/CAPITOL and adds Greatest ELIEEHOUSE (4. WADE.J.COLE, K AUDOLE J KASHER) @ GEFFENWTE
L SISTER Train Gainer/Digital honors KeSha Featuring 30H
833 ATTENHERG (PMONAHAN,E LINO A BJORKLUNO) © COLUMBLA 3 (160,000 downloads 80 &4 3 B (K. SERE: ITCK.S FOR ® 4.‘!.1&'5’-"?:4@ MG ?
sher Fealur ng wiil.l.am arrie Underwoo
! 8 10 g:!GEIQZEST I:IA’I";E:L' OMG Usher Fealuring will... 6 J sold, up 22%) Q 73 55 TEMPORARY HOME Carrie Und d "
+ W AN (WADAMS) ‘_MJ;F LG ’ ¥ M.BRIGHT (C.UKDERWOOD.L LAIRD 2. MALOY) @ 15ARISTA NASHVILLE
IN MY HEAD Jason Derulo I'M BACK Tl
7 6 6 JLROTEM {J DESROULEAUX J AOTEM,C KELLY) @ BELUGA KEIGHTS WARNER BRUS. - s @ 68 6 TRACKSLAYERZ (C.J.MARRIS. JA..D.RAKDALL,D.DUNCAN) @ GRAND HUSTLE ATLANTIC “
YOUR LOVE IS MY DRUG KeSha THIS AFTERNOON Nickelback
o 8 1 DR. LUKE B SLANCOAMMO {K SEBERT 2SEBERT,J COLEMAN) ® KEMOSASE RCAAMG 8 @ 76 B4 RLLANGE NICKELBACK, & MCH (N LANGE,C KROEGER) @ ROADRUNNERARP 63
e 12 - AIRPLANES B.0.B Featuring Hayley Williams Of Paramore g 84 57 54 HELLO GOOD MORNING Diddy - Dirty Money Featuring 3
ALEX DA €D FRAMCE (BR 0 IR FRANGS, A GRANT, OLLIETTSOMMERS] @ REZELACCK BRAND HUSTLE ATLANTIC DANJA [RICO LOVE FN HILLS M.ARRICA,C.J EARRIS, JR.) @ BA Y INTE!
q0d 7 7 TELEPHONE Lady Gaga Featuring Beyonce 3 65 56 41 TODAY WAS A FAIRYTALE Taylor Swift @ 5
RLIESKME LADY BASA (3 CERWANGTTA R.IE5K 04 L DAVELS L FRANYLINE XMTHLES) @€ STREAMLNE SIMLNE GHERRYTREE HTERSGORE Williams makes het N.CHAPMAN TSWIFT (TSWIFT| © BIG MACHINE UNIVEASAL REPLBLIC
Q 18 1% MY CHICK BAD Ludacris Fealuvmg Nicki Minaj 11 first appearancein @ 7% 7 UNSTOPPABLE Rascal Flatts 52
THE LEGENDARY TRAXSTER (¢ SRIDSES.0.TMARALS.LINDLEY.D.DAVIDSON) @ DTPIDEF JMLIDING ) D.KUFFRASGAL FLATTS (J.DEMARCUS H TSLATER| @ LYRIC STAEET
e 17 17 YOUNG FOREVER Jay-Z + Mr. Hudson | 4, theHot 100'stop 10. @ e ROGER THAT Young Money g
C.WEST (M.SOLD,FMERTENS NAAD,S.C.CARTER K WEST) @0 ROC KATIN m[g’m Pamm PHENOM (0.CAR J.BOSWELL,D.FRANKLIN,O.TMAAAL M. @ CASH MONEY UMVERSAL MOTOWN
WHATAYA WANT FROM Adam Lambert i WHEN | LOOK AT YOU Miley Cyrus
13 oz M_MARTIN SHELLBACK {PANK K. MARTIN LLBACK) @ 19RCAAMG 10 rmeemhgh es 52 27 1 SHANKS {J M.SHANKS H LINDSEY} @ s{v ,\XUC‘? 16
BREAKEVEN The Script - g HELL ON THE HEART Eric Church
@ ] e 0.0 DONOGHJE M.SAEEHAN A FRAMPTONS A SPNER (0.0 DONCGHUE M SHEEIANA TRANPTONS KPRER) @ PHONDGENC e M 13 Migery Business” @ i e J CHURGH,D.RUTTAN L SPILLMAN) @ CAPITOL NASHVILLE 69
s 118 IMMA BE The Biack Eyed Peas | 5| in2008.0thenew Fopt oo o0 STEADY MOBBIN' Fealuring Gucci Mane g
W HARRS WILLLAM O ADAME A PINEDA J GOMEZ 5 FERGUSONX HARRS .| TAMKEL D FODER THRENNECK MDELLER; @ INTERSCOPE mm‘s ﬂ“" Wr‘s' 7 KANE (D.CARTER,D.JOENSON,R.DAVIS) © CASH MONEYUMVERSAL MOTOWN
OVER Drake HILLBILLY BONE Blake Shelton Featuring Trace Adkins
e 20 2 B0+ ‘:h\ A, V’NU-\_IF- ‘1\ GRABAM M SAMUELS X ,*RJ"! S L @ ‘EJU‘J) ”E‘l';" QASH llE»H[‘l UNNEASAL H[V;_\“} 16 glx T"‘:mm 0 77 68 R C. A‘ F’H NL »\:Rfv_v @ WARNE '| 43:? 1&‘_3?1‘. WM 40
2 TIK TOK KeSha digital sa B 0.B Featuring T.I. & Playboy Tre
17 18 18 OR. LUKE B 3LANGO (K SEBEATL GOTTWALD,B LEVIN) © KEMOSABERCAANG 1 (160,000, up 16%). e m IR FARRIS, 4R, U MONTGOMERY BN 3} RN AR BTG ”
SAY AAH Trey Songz Featuring Fabolous KEEP ON LOVIN You Steel Magnolia
18 15 1 YYONNYD.CORELLT.TAYLOR (R M FEREBEE, JR_TAEVERSON.TSCALES »L‘A‘.u--:?%o:MLg 00 ::mugsm:u ATLANTIC L m e 9.7 D.KUFF (C STAPLETON,TWILLMON} @ B3 \?ﬂw'«F n
s CARRY OUT Timbaland Featuring Justin Timberlake A LITTLE MORE COUNTRY THAN THAT Easton Corbin
19 18 12 TIMBALAND. S0 (TYMOSLEY.: HARMON. TIMBEALAKE TCLAVTON.LBEAND) @ nus;hg-nx.wuuwmm:m:w;r 11 Winner of three 74 6 56 C.CHAMSERLAI (D.OOVTHRESS,A.L.EEEK.W.VASBLE) @ MERCURY WASHVILLE 4
@ 2 50 ALEJANDRO Lady Gaga 2 Academy of Country 26 70 52 DROP THE WORLD Ll Wayne Featuring Emmom 18
AEDONE, LADY BAGA (N KHAYAT.S.G GEAMANOTTA) @ STREAMLINEKONLIVE/CHERRYTREE INTERSCOPE mk A'a'ds' G X CASHE, SURF GLUS.E CARR (0 GARTER 1 D0DWRD, M NATHERS L E RESTO M STRANGE L HILLS) GASH MONEY |IVERSAL WIS
BABY Justin Bieber Featuring Ludacris i I NEVER TOLD YOU Colble Calllat
21 16 8 C.STEWARTINASH [TNASI WAL BIEBEA.C MILWALC BRI @ SCHOOLBOY, RAYMOND BRAL \’5’&:«\ ANDDUNG 5 lv"::t”;'“"’!’;"ﬂl}* @ 8 8 K.CAILLAT (C CAILLATK.DICSUARDI,J.REEVES| @ UNIVEASAL AEPLBLIC %
ALL THE RIGHT MOVES 9. BACKWOODS Justin Moore
2 218 4 TEDOER {R.TEDDEA) 1 the singer notches @ 8 7 E.J.PAULIN,J.5 STOVER) ® VALDAY n
@ % 2 | MADE IT (CASH MONEY HEROES) Kevin Rudolf Feat. Birdman, Jay Sean, & LIl Wayne 23 her highest Hot 100 @ BORDERLINE / OPEN YOUR HEART Glee Cast Feat. Lea Michele & Cory Monteith 8
K AUDOLF (X RUDOLFELKASHER,D.CARTER B WILLAMS J SEAN J SKALLER R LAROW) @ CASH MONEYUNNERSAL REPUSLIC W c AANDERS PASTROM.R.MURPHY (R G.LUCAS ONEG.COLEPANFELSON) @ 20TH CENTUAY FOX TV/COLUMBIA
: BEDROCK Yo M Featuring Lloyd ok *Ue [ CRAZY TOWN Ji Ald
‘oung Money Featuring Lio . ason Aldean
24 2 M YA DICARTES CLLLY AGRASAN LT IAALAMRL WSTRN SN D ORI T4 MRLEYL FUTE gum g;n‘-blu-ln.nguAv‘w/v»A 2 ";nwhmu'a @ ¥ = M.KNOX [R.CLAWSON,B.JONES) @ BAOKER BOW L]
AMERICAN HONEY Lady Antebellum mber. THERE GOES MY BABY Usher
@ a7 3 PWOALEY.LADY ANTEBELLUM (S STEVENS C.A.BARLOWE H.LINDSEY) @ %l'ul NASHVILLE u @ L il NR ICO LOVE,J.G.SCHEFFER,FROMANC.O. MORRIS) @ LAFACEAG n
EENIE MEENIE Sean Kln slon & Justin Bieber I GOTTA GET TO YOU George Strait
@ 3B 8.8LANCO (B.BLANCOX ANDERSON.C.C.BAT' AATTEY,J.BIEBER M.OALA g SA HEISHTS E2IC u @ 8 % TEAOWN. G.STRAIT {J.LA DALE, J.RITCHEY.B_LARSEN) ® hh’,hg\A;ﬁN',]LLf 81
6 & Amber Riey 82 72 58 “TIL SUMME! ES AROUND Keith Urban 50
S zum CENTURY rox i cmuuw D HUFEK URBAN (M URBANI @ CAPITOL NASHVILLE
BAD ROMANCE ly Gaga SHE WON'T BE LONELY LONG Cla Walker
28 24 2 AEDONE LADY BAGA (N HAYATS. 8 EAMANOTTA) ©O STREAMLINEKONLIVE C et g W 2 @ wAE K STEGALL (D JOKNSON.20'DOKNELL 6 GAIFFIY) Y e i
s B R e ke ] | Bl | | R, R ,E.;é:’:a' -
s5 g5 THE HOUSE THAT BUILT ME Miranda Lambert | g9 dips by 66% in st 8  WRONG BABY WRONG Martina McBride | ge
: L M.WAUCKE [T.DOUGLAS,A SHAMBLIN} © COLUMBIA (NASHVILLE) download sales to D.FUFF.M MC3RIDE (5.8.LILES.R £ DRAALL B WARREN. B WARREN) © ACA KASHVILLE
113 | T HET voU T Lol BTl B e — Siveee I
SOLO I az LIII IR(II GoeCas!Feal.l aﬂhwl‘onmr\ Mayes.
e 3 3 ARDTEM (15 LEWS KIONES SAOULERC HARRSON.LACKSOOL] DOTEM) @ THE S MONEY SELUGA HEXST 3 32 Songs), it rises 59- @ 1S, CASTROM.R MURPHY (TKELLY,8. STEIN .«r» 6} w L aLLMBIA 87
LIVE LIKE WE' RE DYING Kris Allen 49 on Hot 100 Air- ; IMPOSSIBLE Shontelle
a 30 5. KIPNERA FRAMPTON (S REAA FRAMPTON,D.0'DONOGHUE M. SHEEHAN ) @ 19JIVEILG 18 wv (u Mﬂﬁoﬂ. up ARNTEGA (A BIRAISSON L WROLDSEN| @ SRP/SRC/UNMVERSAL MOTOWN 88
o ] I, oo SSHOE W DmimAw -
@ s « | | BULLETPROOF La Roux| 3¢ Top 40. (50) 1 KEEP ON LOVING YOU Roba gy
3. LANGMAID f JAL £ JACKSON B LANGMAID) @O0 BIG LIFE20LYDDA CHERRYTREE INTERSCOPE ? MCENTIRE, TSROWN :l DUNK T'hﬂ‘?l:fy @ STARSTAUCK VALDAY
NATURALLY Selena Gomez & The Scene STILL Tim McGraw
@ 37 w A ARMATO TJAMES (A ARMATO,T.JAMES D KARADGLY) OLLYWOOL ” @ 0AE. CGRAY SMI C S C m
4| JAMES | LA Ji ). )| @ HOLLYWDUD B.GALLIMORE, TMCGRAW,D.SMITK (L BRICE K_JACQI ATHERS) @ CuRl
87 3 n SAY SOMETHING Timbaland Featuring Drake P 92 3 - GIVES YOU HELL Glee Cast Featuring Lea Michele 32
i TIMBALAND JROC (TV.MOSL . NN’”L"\‘ A GRAMAM TCCAYTON.). ‘:lAJAfE{J‘h @ MOSLEYSLACKGAOUND INTERSCOPE - A l\’i:\l’f‘i PASTROM R \IJR;‘)*'! .73\TTI’F| N.WHEELE Q 20TH CENTLAY FOX TV/COLUMBIA
| GOTTA FEELING The Black Eyed Paas Ciara Featurin Lucacns
S8 0 38 . D.SUETTAFAIESTERER (W ADAMS, . PANS EAGUSON.D.GLETTA FRIESTERER| @y 1 @ m gi AFAC i
HOW L Ludacus g
”, EL T-MINUS {C.BRIDGES, TWILLIAMS C.RIDENHOUA,E SADLER H.SHOCKLEE) @ DTPDEF JAIDIMG . 6 !;?p:::nsldol" s %0 8 DEANJABEITE) @ MATRIAACH G 5
LIL FREAK Usher Featuring Nicki Mlna A B Miranda Cosgrove
e s 8 EWILLIAME POLOW DA DON (J.JONES EWILLIAMS. £ DEANU RAYMOND IW.C.TAIARALS. l/\]?]f:llg @ LMACE S l 4 @ 0.KOOL KOJAK (L.GDTTWALD.C.KELLY.M.COSGROVE} ®C »‘g._ MBIA 8
o 50 71 BILLIONAIRE Travie McCoy Featuring Bruno Mars 41 soarswith 14,000 @ 9% 9 ALL | EVER WANTED Kelly Clarkson %
THE SMEEZINSTONS (T.MCCOY.B. MARS PLAWRENCE A LEVINE} @ DECAYDANCE FUELED BY RAMEN RRP dﬂmdiwu (u’ S rlSA&YAUAMEL,U 5 WATTERS (S.WATTERS, L BIANCAN AANDA| © 198CARNG
WINNER Jamie Foxx Featuring Justin Tlmberlake &T.L GIVE ME A SIGN (FOREVER AND EVER Breaking Benjamin
@ 51 J.TIMBERLAKE R KNOX {2 TIMBERLAXE,R.TADRCSS J FAUNTLERQY 0L.C.J. MA"%Q JR.) JAMG 2 ““%)“? @ 97 97 D.BENDETH (B BURNLEY) ( ) gQ HOL Vlw,g:.’] 9
7 SEXY CHICK David Guetta Featuring Akon million audience LOVE KING The-Dream
43 ¥ 2 D.GUETTA,S VEE,J C.SINDRES (D.GUETTA,J C.SINDRES,G. TUINFORT.S VEE A THIAM) @ GUM/ASTRAL IJFRK?ULFHJL ! § (np i TNASK L.OS DA MAESTRO (TNASH.C MCXINKEY) @ AAO CILLADEF JAMIDING 92
EVERVTHING TO ME Monica O LET'S DO IT Waka Flocka Flame o
Q 41 48 MELLIDTT.LAMS {M.ELLIOTT.C.LAMB.L SULLIVAN,EBASKETT.C.MCDONALD.J.0 WILLAMS | ® JAanG “ ﬁs:')“mn;?;(zn 99 W B2 TAY BEATZ0.WINTERS (I MALPHURS) o BRICK SQUAD A! MWARKER BROS.
ALLIDOISWIN DJ Khaled Feal. T-Pain, Ludacns Snoop D & Rick Ross s SEX THERAPY Robln Thicke
RENBIRAIRD) AL 1 DO IS WIN | DJ Knaled Feal. EPain, Ludacris, Snoop Dogg & Rick Foes [EM poiwodinr.  TRRIEIRE R oo HERARY  commmwsouwemssoraaiomens 6 noorymicke JEE
@ 50 53 NEIGHBORS KNOW MV NAME Trey Songz %
T.TAYLOR PHAYES,J.MC TNEVERSON, T TAYLOA, PHAYES) © SONG BOOKATLAKTIC BETWEEN THE BULLETS
e 53 50 IF WE EVER MEET AGAIN Timbaland Featuring Katy Perry )
J BEANZ TIMBALAND (J.BEANZ TV MOSLEV,M.BUSHEE) ® MOSLEYBLACKGRD ‘u[uu!rM\LPF MADGE ICAL WEEK FOR ‘GLEE,
=
ACCORDING TO YOU Orianthi
48 4 % H BENSON {5 DIMOND, & FRAMPTON) ® TAUGEFFENINTER s\mr "
49 23 - 't?:\r 1MAV|S|»‘EIIF|;;?N|€:" Chnslma@Agl:nlsr[g 23 As “Glee: The Music, the Power of Madonna” debuts at No. 1 on the Billboard 200,
BULOW B4 DON (J. JONES £ DEAN) !
@ 50 61 AIN'T BACK YET Kenny Chesney 50 the Fox TV troupe places four tracks from the set on the Billboard Hot 100. Led by
3, CANNON X CHESNEY (C.WISEMAN,C. TOMPKINS) GO ann "Lk p p % & h(_h % t] }] ]m - \ 2_‘ E d [-{ D . [ S . \ 10
= T HIGHWAY 20 RIDE B Zac Brown Band e ike a Prayer,” which enters the Hot at No. 27 and Hot Digital Songs at No.
K STEGRLL L IOWA (£ BREWA NINRRETIE) $ HOME GROWNATLANTILEIGRER PICTYRE (89,000 downloads sold), the album’s seven songs available a la carte sold a combined
w2 | 5 42 HEARTBREAK WARFARE John Mayer @ g4 g L ; e y
LMAYER,S. J0RDAN (JMAYER) @ COLUMBIA 220,000 downloads. The series’ April 20 Madonna-centric episode also spurred inter-
@ 58 63 Tﬁfjﬁ'ﬂ!,‘f?',‘f TO BE @c;:;",s‘gma% 5 est in the Queen of Pop’s catalog, with the artist’s original versions of the individual-
@ 7 7% RAIN IS A GOOD THING Luke Bryan 54 ly available songs covered by the “Glee” cast shifting 52,000 downloads, a 246% in-
LSTEVENS (L BRYAN.D.DAVIDSON) © CAPITOL NASHILLE BLEE!CAST = N 5 2T o
el 5 | ™M AWEsoME Spose 5 — crease. “4 Minutes” was the week’s most-downloaded original (12,000). —Gary Trust
g SE (RPETERS, @ UNIVERSAL REPUBLIC
38 | Goto www.billboard.biz for complete chart data Data for week of MAY 8, 2010
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AIRPLAY SALES DATA
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e §E TITLE
BB ARTIST (IMPRINT PROMOTIDN LABEL)

NOTHIN' ON YOU
808 FEAT FEREADCLGRANDHIS

ERTLANTC|

32 NEED YOU NOW
LADY ANTEBELLUM (CASITOL NASKVILLEGAPITOL )

BREAK YOUR HEART
TAIO CRUZ FEAT. LUDACRIS [MERCURY 1DJMB)
15 IN MY HEAD
JASON DERULO {BELUGA KEIGHTS WARNEA BROS )

~ o W
@«

HEY, SOUL SISTER
TRAIN (COLUMEIA)
TELEPHONE
7 MY CHICK BAD
LUDACRIS FEAT. NICKI MINAJ (OTP/DEF JAM 10,45

@
=

MENATOIBRTEETSPS,

BREAKEVEN
12 13 g scapr ppriowagenic epic)

SAY AAH

IMMA BE
THE BLACK EYED PEAS (!

TREY SONGZ FEAT. FABOLOUS (SCNG BODK ATLANTIC)

© 2 8 3 e 8 88y

15 7 OVER
DRAKE (VOUNG MOINEY CASH MONEY UNIVERSAL MOTOWN)

HEY DADDY (DADDY'S HOME)
USHER FEAT. PLIES [LAFAGE LG}

== O o | Wolol:)
D= s Q0 ‘
=

OMG
USHER FEAT. WILLALAM (LAFACE JLG)

13 18 CARRY OUT
AUSTIN TIVBERUARE (M5LEY BLACKEROLAMD NTERSLOFE)

TIK TOK
KESHA (KEMOSASE ACA RMG)

EVERYTHING TO ME

WONICA [ MG

SAY SOMETHING

TINBALAND FEAT, DRAKE JACE1EY 8 AKGROUND MTERSCIPE)

BAD ROMANCE
LADY GAGA [STAFALAE KIMUVE CHERENTREE NTERSCOE)

“BEDROCK
FEAT, LLOYD (TASH MOKEY UNNERSAL MOTOWN)

YOUR LOVE IS MY DRUG
KESHA (KEMOSASE ACA RMG)

WHATAYA WANT FROM ME
ADAM LAMBERT (14 RCA RMG)

TREY SONGZ (SONG BOOK ATLANTIC)

NEIGHBORS KNOW MY NAME

ALL THE RIGHT MOVES

ONEREPUBLIC (MOSLEY INTEASCOPE)

GIMMIE THAT GIRL

JOE MICHOLS (S| DOB-UNIVERSAL)

W

G

USHER FEAT. WILLLAM (LAFACE
AIRPLANES
lﬂf‘{w’yﬂaﬂ‘]“yﬂwﬂ”ﬂ Wlwﬂ
BREAK YOUR HEART

TAID CRUZ FEAT. LUDACRIS {MERCURY 10.M5)
E IS MY DRUG
OSABE/RCA RMG)

HEY, SOUL SISTER 2]
TRAIN (COLUMBIA)

RUDE BOY

.EI'HANNI {SAP/DEF JAMIDJMG)

NEED YOU NOW 2]
LADY ANTESELLUM {CAPTTOL NASHVILLE|

YOUNG FOREVER

JAY-Z + MR HUDSOK (A0C NATION)

LIKE A PRAYER
J SLIES EART (2UITH CERTURY, PO TRGOUIMEM): |}
WHATAYA WANT FROM ME

ADAM LAMBERT {15 FGA AME)

IN MY HEAD u
| MADE IT (CASH MONEY HEROES)
WEVIN RUDOLF {CASH MONEY UNIVERSAL REPLSLIC)
BABY

8)

USBACRS £CHIOLECH FANNO A
MY CHICK BAD
LUDACRIS FEAT. NICKI MINAJ (DTP DEF JAM IDIMG)
TELEPHONE
LADY GAGA FERL REYONCE STEAUAEADNNECHER T NERS)6E)
EENIE MEENIE
SEAN KINGSTON & JUSTIN BIEBER (BEL LGA HEXGHTS EFS)
IMMA BE
THE BLACK EYED PEAS (INTERSCOPE)
BREAKEVEN ]
THE SCRPT (PHONOGENIC EPIC)
OVER
DRAKE (YOUMNG MONEY TASH MOREY UNNERSAC MOTOWN)
ALEJANDRO
LAY GAGA (STREAMLINE KOALIVE CHERAITREE WTERSCOPE)
CARRY OUT
TRBAUAND FEAT JUSTM TINBERUNE (VCELEVSLADIGADS DIEREDE]
TIK TOK
KESHA {KEMOSABE/RCA RMG)
SOLO
IYAZ (TIME IS MONEY/SELUSA HEIGHTS REPRISE)
AMERICAN HONEY
LADY ANTEBELLUM {CAPTTOL NASHVILLE|
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TITLE
ARTIST (IMPAINT/PROMOTION LABEL)
AMERICAN HONEY

LADY ANTEBELLUM (CAPITOL NASHVILLE)

SALES DATA
COMPILED BY

SoundScan

Billbeard.

TITLE
(IMPRINT/PROMOTION LABEL)
SRR ﬁinsv SOUL SISTER
TRAIN {COLUMRA)

9
30

-~

AINT BACK YET
KERNY CHESMEY {BNA|

SEXY CHICK
DAVID GUETTA FEAT. AKOM {GUSASTRALWERKS/ CAPITOL)

THE MAN | WANT TO BE

CHRIS YOUNG {RGA NASKVILLE)

ALEJANDRO

LADY GAGA (STREMLINE KOKLWE CHERRYTREE INTERSCORE

LIVE LIKE WE'RE DYING
KRIS ALLEN (19 JNEJLG}
HAVENT MET YOU YET
MIGHAEL BUBLE (143 REPRISE)

"ACCORDING TO YOU

ORIANTHI (TAL GEFFEN/INTERSCO®F)

YOUNG FOREVER
JAY-Z + MR, HUOSON (ROC NATION)

UN-THINKABLE (I'M READY)
ALICIA KEYS [MEJAMG)

HIGHWAY 20 RIDE
ZAC BROWN BAND JICE GROWNATLANTIC BIGSER PITLRE)

LIL FREAK
UUSHER FEAT. NICKI MMAJ (LAFACE JLG)

| GOTTA GET TO YOU
GEORGE STRAIT (MCA NASHVLLE)

NATURALLY
SELENA GOMEZ & THE SCENE (HOLLYWOOD)

KEEP ON LOVIN' YOU
STEEL MAGNOLIA (815 MACHINE)

HOW LOW
LUDACRIS (DT, DEF JAM/IDIMG}

| GOTTA FEELING

THE BLACK EYED PEAS (INTERSCOPE|
BACKWOODS

JUSTIN MODRE (VALORY|

THE HOUSE THAT BUILT ME
MIRANDA LAMBERT (COLUMBIA (NASHVILLE|)

UNSTOPPABLE
RASCAL FLATTS [LYRIG STREET|

ALITTLE MORE COUNTRY THAN THAT
EASTON CORBIN (MERCURY NASHVILLE)

DIGITAL

B e

16 NEED YOU NOW
{CAPTTOL NASHVELE

BREAKEVEN
ik . THE SCAIPT (PHOKOGENIC EPIC) L
1‘ ALL THE RIGHT
" ONEREPUBLIC (MOSLEY.1

{4 I—
4 16 HEARTBREAK WARFARE Y
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3 KEEP ON LOVIN' YOU teel i 2 TURNING HOME David Nall 29
D KUFF (C STAPLETON, TWILLMON) @ BI5 MACKINE i Xk FLIDDELL (K.CHESNEY.S CARUSOE} @ MCA NASHYILLE
BACKWOODS Justin Moore | [igi  Wraweekintar 3 41 ALL ABOUT TONIGHT Blake Sheiton
1 STOVER {J.MODAE,J PAULIN,J.5 STOVER) @ VALDAY 2003 and with HENDRIC @ REPRISEWMN
e 13 15 10 GREATEST "I'ME HOUSE THA'I' BUILT ME S Wrmdlohmbm g | “Teauia Makes Her a3 - :‘Jw’gor T o Car;a:mlg?,‘a)u:sv:?og
Eg!m! mms‘aoﬂn rwa s GHT (C.UNDEAWOOD K. DIIGU L M.FREDEAIKSEN L. LAIRD} @1 ISTA NS ILLE
\ UNSTOPPABLE Rascal Flatts . WAY OUT HERE Josh Thompson
D.HUFERASCAL FLATTS (J.DEMARCUS HLINDSEYJ.TSLATER] @ LYRIC STAEET 10°  frame in December ST 140 MLKKOX (J.THOMPSON,C BEATHARDD.L MUAPIY) @ COLUMBIA
HELL ON THE HEART Eric Church ALL OVER ME Josh Turner
1.10VCE (F.CRURCH,D.AUTTAN, & SPILLMAN] © CAPITOL NASHVILLE | 4211500 [N £Rosens (3 HAvSLID DAVIDSON R AKINS) © MCA NASHVILLE | .
, CRAZY TOWN Jason Aldean FREE Zac Brown Band
@; 15/ 20 M.KNOX [R.CLAWSON B.JOKES) © BROKEX BOW 54— K.STEGALL 7 BROWN {7 BROWN HOME SROWNATLANTIC/BIGGER P 7
m \g 19 | SHE WONT BE LONELY LONG Clay Walker 4y 47 A FATHER'S LOVE (THE ONLY WAY HE KNEW HOW) Bucky Covington [z
§_Y.STEGALL (0.JOKNSON 20 DONNELL,G.GRIFFIN) @ CuRs B MILLERD.OLIVER {L HENGBER,TSKEPHERD.S. LWILLIAMS) @ LVAIC STREE 15
i | WATER Brad Paisle! FARMER'S DAUGHTER Rodney Atkins
@ FROGERS (8.PNISLEY.C.OUSOIS,¢.LOVELACE) @ ARISTR uswy_vg | THEWITTA ATKINS (M GREEN,B HATSLIRRAKINS) @ cuas 3
WRONG BABY WRONG Martina McBride BLUE SKY Emily West Featuring Keith Urban II
D KUFFMMCSRIDE (5 8.LILES R £.ORAALLE WARREN B WARREN) @ Ach . M.BRIGHT (£ WESTG BURR) @ CAPITOL NASKYILLE 1 8
FEAHLESS Taylor SWIﬂ 10 Up 3 million GROOVY LITTLE SUMMER SONG James Otto 39
X CHAPMAN T.SWIFT (TSWIFT.L RDSE H.LINDSEY) © 815 MACHINE fy 2 (m J.OTTOPWORLEY () OTTOA ANDERSON,C.CHAMBERLAIN| © WARNEA BROS. WMN >
i | KEEP ON LOVING YOU ¢ 3 SUNSHINE (EVERYBODY NEEDS A LITTLE) Steve Azal &
| RMCENTIRE,T BROWN (R DUNN.TMCBRIDE} 16%), singer's third 208, NEIBANK (5 AZORINOUNS) ___© Rripz NS
RAIN IS A GOOD THING Luke Bryan . lop10isthe Greatest THE WORLD IS OURS TONIGHT Gloriana
4 STEVENS (L BRYAN O DAVIDSON) © CAPITOL \ASN‘(‘ LE g l @'m ammu«g M.SERLETIC (M SERLETIC L RUBBING J CATES) @ EMBLEMWARNEA BROS./BIGGER PICTURE “
Tim McGraw e frst et of back- AINT MUCH LEFT OF LOVIN' YOU Randy Montana
to-back op 105, TELL ME Jake Owen
following the Ne. 2- JRITGHEY (J.OWEN D SOVTHAESS.J RITCHEY) @ RiA k
. EVERY DOG HAS ITS DAV peaking “White Liar” 5 | POUND SIGN (#? Kevin Fowler s
S TKEITE (TKEITH 8 PINSON.J WAPLES) IIIFQIIHM.IMCUV' B 0L MURPHY [D.L MURPHY.J.COLLING TMAATIN| LYAIC STREET ]
LOVER, LOVER Jerrod Niemann GUINEVERE Eli Young Band
8% D ARAIARD,LNIEMANN (D BAITIKER) @ SEA GAYLE/ARISTA NASHVILLE rent song reaches a 53 84 M.WAUCKE (S.CARUSOE.M.ELLL.YOUNS) @ UNIVEASAL SOUTHAERLALIC n%s»-\‘luf 4

4N

COMITTY () LOWENSTEM, ) BRENTUINGER)

Jaron And The Long Road To Love g‘,';; new peak on Country

LOVE LIKE CRAZY
D.OHNSON (D.JOHNSOK.TIAMES)

© JAAONWODD UNWERSAL REPUBLIC BIG MACKINE | Digital Songs, where
Lee Brice it cimbs 5-3 (46,000,
© CuRl

.~ MY BEST DAYS AHE AHEAD OF ME
1 MBAIGH

ARTIST
IMPRINT & KUMBER / DISTRIBUTING LABEL {PAICE)
LAIWAN'IEH.IJ.M

ZAC BROWN BAND
FORBGI PCTUREME GWHNILATC 7680185 (3
| MIRANDA LAMBERT
Bl COLUMBIA 6254 SMN (12.98)
WILLIE NELSON
SHANGRI-LA 612280 ROUNDER

CARRIE UNDERWOOD
19/ARISTA NASHVILLE €9922/SMN {12.98)

The Foundation

Revolution
Country Music
Play On

SOUNDTRACK

FOCFOX SEARGHLIGHT §184/h0w WesT (7.0 OTazy Heart

TAYLOR SWIFT

| BIG MACHINE 0200 (1£.68) & Fearless

COLI, FORD Chicken & Biscuits

J0E'S 216 (14.98)
LAURA BELL BUNDY
% MERCURY 013958 UMBN {11.98

Achin’ And Shakin' |

ALAN JACKSON

ARISTA NASHVILLE 62560 SMN (11.98) Fraight Traln

LADY ANTEBELLUM

BROKEN 80W 7537 (18.98)

§d CAPITOL NASHVILLE 03206 (12.98) Eady Anabaihim

LUKE BRYAN 3

CAPITOL NASHVILLE 65833 (12.98) Doin' My.Thing
- JASON ALDEAN Wide Open

BLAKE SHELTON

REFRKEvARER BDS sownpm  HIibilly Bone (EF)

EASTON CORBIN
MERCURY 013644 UMGK (10.92)
BROOKS & DUNN
ISTA NAGHVLLE 46022 SMN 12.6)
KENNY CHESNEY

§ BNA 65555/5MN (11.98)

Easton Corbin

#1s ... And Then Some

Greatest Hits Il

MERLE HAGGARD

HAGVANGUARD 78035 */WELK (17.98) L Am What | Am

CHRIS YOUNG
RCA 2281 :5\N (10.98) The Man | Want To Be

GARY ALLA

MCANASHVLLE 07362 UNGN (10 92} Get Off On The Pain

- JOSH TURNER

MCA NASHVILLE 013383/ UMGN {13.98} Heywiro

REBA

STARSTRLCK MYOOVALORY (18.98) & Keop On Loving You

BRAD PAISLEY
ASTA KASHVLLE 47352 SHN {1356

TIM MCGRAW
CURB 79152 (18.92)

American Salurday Night

Southern Voice

KEITH URBAN

CAPITOL NASHVILLE 3 Defying Gravity

5751* (18.98)

HOT COUNTRY SONGS:

Data for week of MAY 8, 2010 |

Danny Gokey Up 565%).

@ 19ACA 50

B NEW

S ARTIST Tit
IMPAINT & KUMBER / DISTRIBUTING LABEL (PAICE)
DANNY GOKEY

19/RCA S0554'SMN (11.88)

JASON BOLAND & THE STRAGGLERS
FCLD SOULS PN RS THRTVTIERS (1288)
JOHNNY CASH - . AR
WERCHIOS R st s American VI: Aint No Grave
GRETCHEN WILSON
REDNECK 200 {17.98)

TOBY KEITH

SHOW DOG-UNIVERSAL 027 {18 88)
JUSTIN MOORE

VALDRY 0100 (10.98)

RASCAL FLATTS

LYRIC STREET 002604 (18.98)

My Best Days.

&

HighlnThe Rockis: A Live Abum

1 Got Your Counlry Right Here

American Ride

Justin Moore

IARIOUS ARTISTS
EVALNVERSAL fe29 SR WS (189 OV Tt | Call oty Vol 2

. ERIC CHURCH
CAPITOL NASHVILLE 20810* [12.98)
SOUNDTRACK ¢ i
VLT DEIEY L0 [1.56) Hannah Montana: The Movie Il
GLORIANA
ENBLEM RERISEWHATER BROG. 519780V (1356
JOE NICHOLS
SHOW DOB-UNIVERSAL 012689 (33.88)
GEORGE STRAIT
MCA NASKVILLE 013173 UMGN {13.98)
JOSH THOMPSON
COLUMSIA SBBS8/SMN {5.98)
. BRANTLEY GILBERT
AVERRGE JOE'S 215 {14.98)
WHITNEY DUNCAN .
REPASEWARNER BROS. 440280 EXWAN (1258 ngh' Road Now

THE BAND PERRY

B SHEDa g 1To Band Pary (EF)
RASCAL FLATTS
LYRIC STREET 002764 (13.98)
JOEY + RORY
\RKGUARDSUGAT HLL 2050 WELK {17.58)
MARTINA MCBRIDE
RCA 34150/SMN {17.98)
~ KELLIE PICKLER
18.8RA 22811/ 5MN {11.58) @&
CKSON
0 LM P S5E0R 1%

ROSANNE CASH

Carolina

Gloriana

Old Things New

Way Out Here

Halfway To Heaven

Greatest Hits Volume 1

The Life Of A Song

Shine

Kellie Pickier

Songs OF Love At Heartache

MANKATTAN 96576/BLG (78.98) The List
DAILEY & VINCENT
oF CRAER BEREL S10SNNCER 11, MM & Vicert Seg The St Brthos
=
® 1 DIERKS BENTLEY Feel That Fire

CAPITOL NASHVILLE 02158 (12.98)

For chart reprints call 646.654.4633

Unstoppable I

BLOSSOM IN THE DUST

ON.M.BRISHT (M HOPE.| HENDERSON,J DOYLE)
CHILLIN'

) J.RITCHEY (8.LARSEN.E.M.HILL PO'DONNELL)

. AINT NO STOPPING HER NOW

ENTERTAINMENT

#
a2
2

U
1

g
1

Mallary Hope
@ MCA NASHYILLE
Blaine Larsen
@ TREEHDUSE
Ash Bowers
STOHEY CREEK

08}

Things That Fly

CAROLINA CHOCOLATE DROPS Genuine tegro Jig |
NONESUCK 516865 WARNER B I

STEVE MARTIN T?EG'W Mew Songs For The Five-Stng Banjo
40 SHARE §10647* ROUNDER

TRAMPLED BY TURTLES Palomino
BANJODAD 07° I

THE ISAACS Tre lsaacs ... Naturaly: An Amost A Cappela Colection
BGAITHER 48014

THE WAILIN' JENNYS
RED KOUSE 220

PATTY LOVELESS
SAGUAAD AOAD 24976

EEP CANYON RANGERS
L 1834

BLACK PRAIRIE
1& | SUGAR HILL 4051 WELK

BIG BOWS FOR VETS

A pair of Country Music Hall of
Famers make waves on Top Coun-
try Albums, where Willie Nelson's
“Country Music” (18,000 copies)
and Merle Haggard's “I Am What
[ Am" (7,000) bow at Nos. 4 and 18,
respectively. This is Nelson's best
solo rank since his No. 2 peak with “A Horse Called Music” in
October 1989; Haggard hasn’t perched this high with a solo set
since “Chill Factor” reached No. 8 in March 1988. Nelson’s al-
bum was featured on several Sirius XM channels during the

Live Al The Mauch Ghurk Opera House |

Mountain Soul Il

Deep in The Shade

Feast Of The Huniers’ Moon

NELSON

Nielsen SoundScan tracking week, while Haggard’s set was
profiled on NPR’s April 22 “Morning Edition.” —Wade Jessen
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STILL STANDIG J 20352 RMG

THE BLACK EYED PEAS
THE E.N.D. INTERSCOPE 012887164

BATTLE OF THE SEXES DTP/DEF JAM 014030*10UMG 1
CYPRESS HILL

FEENESLIIM S B

RIHANNA

RATED R SAP/DEF JAM 01373610UM5
ALICIA KEYS

THE ELEMENT OF FREEDOM MBK'J 48571% AMG

TREY SONGZ
READY SONG BOOK/ATLANTIC 518794/AG

SHARON JONES & THE DAP-KINGS
| LEARNED THE HARD WAY DAPTONE 014°

DJ HOLIDAY + GUCCI MANE
BURRFANTCD HO 1017 SR SOURDASILLN S2CEEOWHRAER 305,

Z
THE BLUEPAINT 3 AQC NATIDN 520856%A% &
JAHEIM
ANOTHER ROUND ATLANTIC 52278346
YOUNG MONEY
ME ARE TOUMG MOWEY 041 WOPEFLERSAL MW 01
MARY J. BLIGE
'STRONGER WITHEAGH TEAR MATRIACH GEFEN 013722134 |
DEVIN THE DUDE
SUITE 420 £1 2043

19 NEW

WG
[T CORINNE B&I;.EY RAE

RAHEEM DEVAUGHN
THE LOVE & WAR MASTERPEACE 1228 JNT 55854 LG

METH/GHOST/RAE
WU-MASSACRE L-TAWS/DEF JAM 013851 10IME

LITTLE BROTHER

L LEFTBACK HALL OF JUSTUS 5008

. MICHAEL JACKSON
WA,

ROBIN THICKE
THERAPY: THE SESSION STAR SAUWTERSO0PE 1136

s MELANIE FIONA
THE BRIDGE SRC UNNEASAL MOTOWN 0123150 UMRS

SNOOP DOGG
MORE MALICE (E%) DOGGSTYLEPAIAITY 27157 CARTLL &

KURUPT
STREET LIGHTS PENASON 001

PRSI ANDRE NICKATINA
KHANE THE ME GENERATION |-KHAN 8786

BIRDMAN

DJ KHALED

VICTORY WE THE BEST 2074/€1

MURS AND 9TH WONDER
FORNEVER SMC 425

SNOOP DOGG

NALIGE ¥ WONDERUARD D000/STHLE FAOTTY (6042

VARIOUS ARTISTS

NOW 31 EM UNIVERSAL ZOMBA 2861 7/SOKY MUSIC
R. KELLY

UNTITLED JVE 21136016

50 CENT

a7 ]

PO A D
VIVIAN GREEN

BEAUTIFUL F1 2037

JAMES FORTUNE & FIYA

ENCORE BLAGKSMOKE 3073 'WOALDWIDE

Following the death of Gang Starr’s NC
Guru April 18, the duo, which also features
beatmaker DJ Premier, eamns its first
appearance on the Top R&B/Hip-Hop
(atalog chart (No. 18), viewable at
biltboard. biz/charts.

42

MAI ,
R&B/HIP-HOP"

‘

CYPRESS HILL NETS TOP 10 START

CYPRESS‘HLL

Bad,” by only four plays (4,824). It's the tightest gap between the top tracks since the April 28, 2007,
chart, when three detections separated No. 1 “Don’t Matter” by Akon (4,418) and No. 2 “I'm a Flirt”
by R. Kelly (4,415).

STREAM

3l rupE BoY

Pl RUDE BOY
we < DEF JAM

WA (SRPIDS

SALES DATA
COMPILED BY

MRPLAY
MONITORED BY

niclscn

NOTHIN' ON YOU
B.0.8 FEAT BRUNO MARS (RESF| ROCK GRAND HUSTLE AL ANTL)
BREAK YOUR HEART

TAK) CRUZ FEAT LUDACRIS (MEACURY IDJMG)

MY CHICK BAD
- _LUDACRIS FEAT. NICKI MINAJ (T2 DEF JAM DIMG)

EVERYTHING TO ME

NEIGHBORS KNOW MY NAME
TREY SONGZ [SONG BOOK ATLANTIC) 50KG ABOLOUS (SONS RODKATLANTIC)

VER MY CHICK BAD
DRAKE {(DUNG MONEY CASH MONEY: 5 A LUDACRIS FEAT. NICKI MINAS (T2, DEF
NOTHIN' ON YOU
.08 FEAT. BRUNO MRS (RERELADCK GAUND HUSTLEATLANTIC)
LIL FREAK

HER FEAT. NICKI MINAJ (LAFACE JL
HEY DADDY (DADDY'S HOME)
USHER FEAT. PUES [LAFACE JLG)

IN-THINKABLE (I'M READY)

GAINER CIA KEYS (3K J/RMG,

SAY SOMETHING _
TIMBALAND FEAT. DRAKE (MCGLEY B ACKGAOUND INTERSCOPE)

JAMIDING

HEY DADDY (DADDY'S HOME)
" USHER FEAT. PLIES [LATACE JLG)

SAY SOMETHING
TIMBALAND FEAT. DRAKE {MCSLEY SLACKGROUND INTERSCOPE)

YOU'RE THE ONE
DONORIA (50 SO DEFMALACO,

SEX THERAPY

ROBIN THICKE (STAR TRAKINTERSCORE

ROGER THAT
OUNG [CASH MONEY/UNVERSAL MOTOWN UMAG)

SAY AAH

TREY SOKG2 FEAT. FABOLOUS (SONS BODK ATLANTIC)

TIE ME DOWN
NEW BOYZ FEAT RAY J (SHOTTY ASYLUM WARNER BROS

YOUNG

JAY2 + M8, HUOSOM RX

EENIE MEENIE

SEAN KINGSTON & JUSTIN BIEBER (RFLUGH HEISHTS EPIC)

NG
-DREAM (AADIQ KILLA DEF JAMIDJMG)

HOW Low
LUBACRSS (DT? OEF JAM IDJMG)

i
. LOSE MY MIND
YOUNG JEEZY FEAT. PLIES [CTE DEF JAM 1DJMG]

ALL I DO IS WIN

D GHALED FERT TAM, LUOACAIS, SNOOF DOGE & ARCX 388 (A THE 3EST )
FISTFUL OF TEARS

MAXWELL {COLUMBIA;

BEAMER, BENZ, OR BENTLEY

LLOYD BANKS FEAT. JUELZ SANTANA |G UNIT)

NEIGHBORS KNOW MY NAME
TREY SONGZ (SONG BOOK/ATLANTIC)
BEAMER, BENZ, OR BENTLEY
LLOYD BANKS FEAT. JUELZ SANTANA G UNIT)
LOVE KING

THE-DREAM (RADID XILLA DEF JAMID2MS)

- SHE GOT IT MADE
PLIES {815 GATES SLIP-N-SLIDE/ATLANTIC)
4 MY TOWN (PLAY BALL)
PR FEAT DRALE & ULWAYE 45+ MOHEY LFATESA WITORY
SPEEDIN'

COOLER THAN ME
MIKE POSNER FEAT. 830 SEAN {1 RMG)
LEMONADE
GUCCI MANE (1017 BRICK SUUADASYLUM WAANER BAGS )
ROGER THAT
YOUNG MONEY [CASK MONEY UNNERSAL MOTOWN
FANTASY GIRL
BABY BASH FEAT. MARTY JAMES (BASKTOWN USSTAIRS)
FALLIN'
MICHELLE (HITZ COMMSTTEE JIVE/JLG]
WOMEN LIE, MEN LIE
YO GOTTI FEAT. LIL WAYNE [PEVITASLE OLO GROUNDS JRNIG
ON TO THE NEXT ONE
IAY-Z + SWIZZ BEATZ {ROC NATION)
ALL THE WAY TURNT UP
'ASSCDE (WSH FEAT SOULIA EOY TELL B BAANLLSC LOEDUAE SNTESSDL¥e)
IMMA LOVE YOU RIGHT
| JOHN BROWN (MOPHILLINUNIVERSAL REPUBLIC UMRS)
BRING IT BACK
BBALL & WIG FEAT. YOUNG DRD (GRAND HLS!
THERE GOES MY BABY
5}

TEACH ME HOW TO DOUGIE
CALI SWAG DISTRICT (CAPITOL)

S HELLO GOOD MORNING
DIDOY - DIRTY MONEY FEAT. T (BAD S0Y INTERSCOPE|
O LETS DO IT
UHeA FLOCKA FLANE 1017 57K SOUAD AT UMV SRS
NOT MYSELF TONIGHT
36|

'SEX ROOM

LUDACRIS FEAT. TREY SONGZ (DTP DEF JAMIDIMG)
KICKIN AND SCREAMIN

MARQUES HOUSTON (MUSICWORKSTU.G |

ARMADA LATINA
CYPRESS HILL FEAT MARL ANTHORY & PITBULL FRICAITY CAPTD
40 S UN-THINKABLE (I'M READY)
. ALICI KEYS (MBR/JAMG)

Wia Hip-hop act Cypress Hill makes its first debut on Top
” R&B/Hip-Hop Albums in six years as “Rise Up” arrives at
No. 6 with 18,000, according to Nielsen SoundScan. The set
is the act's first entry since 2004’s “Till Death Do Us Part”
and its first top 10 bow since “Skull & Bones” debuted and
peaked at No. 4 in 2000.

Elsewhere, Rihanna earns her fourth Mainstream R&B/Hip-
Hop No. 1 with the slimmest margin between the chart's top
two songs in three years. Topping the survey with 4,828 detec-
tions, “Rude Boy" leads the runner-up, Ludacris’ “My Chick

—Raphael George

Go to www.billboard.biz for complete chart data

www.WorldMags.net & www.Journal-Plaza.net
wwWw americanradiohistorv com

MARY J, BUIGE (MATAIARCH

THERE GOES MY BABY
USHER (LAFACE JL
AINT LEAVIN WITHOUT YOU
JAHEIM {ATLANTIC

FINDING MY WAY BACK
JAHEIM (ATLAN
CLOSER

BEAUTIFUL
VIVIAN GREEN (F1

ING WITH A BROKEN HEART
ALICIA KEYS [MB€ L AMG,
UN-THINKABLE (I'M READY)
ALIGIA KEYS [ME< ) AMG,
| DON'T CARE
RAHEEM DEVAUGHN (JIVE JLE)
SEX THERAPY
ROBIN THICKE (STAR TRAK INTERSCORE.
HANDS TIED
TONI BRAXTON (ATLANTIC
IN THE MORNING

NOTHING
JAMET (50 SO DEFMALACO)]

BABYFATHER
! HE SADE (EPIC COLUMBIA

o
2

. WORST CASE SCENARIO
JOE (583 4EDAR,
JAMES JSTAXCCMG

TELL ME YOU LOVE ME
LEELA {STAXC!

WORTH IT

WHITNEY HOUSTON [ARISTA RMG!
TEST DRIVE

KEITH SWEAT FEAT. JOE (KEDAA

P NOTHIN' ON You

" MY CHICK BAD

BEDROCK
"YOUNG WONEY FEAT LLOYD (CASH MOKECUMVERSAL MITOURUAR

BEAMER, BENZ, OR BENTLEY
LLOYD BANKS FEAT. JUELZ SANTANA (G UNIT)
STEADY MOBBIN'
YOUHED MSHEY FEAT GUGE MANE (0454 WOUEX LAPVESSAL WD M VRS,
I'M BACK
T). {GRAND HUSTLEATLANTIC)
- ROGER THAT

YUNIERSAL MOTOWN
SOUAD ASE UMYMARNER BRCS |

NEW BOYZ FEAT. RAY J {SHOTTYV/ASYLUM WARNER BAOS |
LEMONADE
GUECH MANE (1017 BRICK SUUAD/ASYLUM WARNER BROS )
~ ALL 1 DO IS WIN
L KAALED FEL T LUDCHEE, SYO0P DOGE & MCK AOSS (AF THE SE5TT))
LOSE MY MIND
YOUNG JEEZY FEAT. PLIES (CTE DEF JAM 10JME)
YOUNG FOREVER
Y2 + MR HUOSON (ROC NATION
ON TO THE NEXT ONE
Y2 + SWIZZ BEATZ (ROC WATION)
HELLO GOOD MORNING
DIDGY - DIRTY MONEY FEAT. T). (BAD SOV INTERSCOPE
~ EMPIRE STATE OF MIND
Y2 + ALICIA KEYS [ROC ¥ATION
SHE GOT IT MADE
PLIES (BIG GATES/SLIP-K-SLIDE/ATLANTIC)
4 MY TOWN (PLAY BALL)
BROWN FEXT DRIE & LI WIYNE 045 NOE(UNVERSA, MO
WOMEN LIE, MEN LIE
YO GOTI FEAT. LI WAYNE PEVTASLE PLLO BROUNDG JRMG)
SEX ROOM
i LUOACRIS FEAT. TREY SONGZ (DTP/DEF JAMIDJMS)
SUPER HIGH
| _RCK ROSS FEAT, NE-YD MWAVALCH SLIP-N-SLOE DFF SAM1DMG)
(HAHA) SLOW DOWN
FAT JOE FEAT. JEEZY (TEAAOR SGUADE1)
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SALES DATA
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AIRPLAY
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6,9 & 10

Singer scores three

A
IT'S IN THE MORNIN

NG TO ME .

; (MELLIOTIC LAMB 48 AN FEASK DAL, a3 D LM snmull7 RO W B TRILEY.THICKE (A THIGKE TRILEY.C.C BROADUS JR.J MATHIS J.JAGKSDN) © STAA THAK/INTEASCOPE
RUDE BOY Rihanna 105 2s ead artistfor HELLO GOOD MORNING Diddy - Dirty Money Fealuring T..
STARGATE,R SWIRE (M.5 ERIKSEN.TE HEAMANSEN, E DEAN, M ROIICK, R SWRE A FENTY) © SRPOEF JAMIDUMS | second time. DANSA (RICD LOVE FK HILLS MARAICA,G.J HARRIS. &3, © BAD BOY/INTERSCOPE
MY CHICK BAD Ludacris Featuring Nicki Minaj “Bum,” “Yeah!," IMMA LOVE YOU RIGHT John Brown
THE LEGENDARY TRAXSTER (C BRIDGES,0.T MARAL S LINDLEY.0.DAVIISOX) © OTPDEF IAMIDME and “Confessions i B.GAEEN.L NEC (M JIMINEZS HILL) BROWN) © MOPHILLIN UNNERSAL REPUBLICUMRS
NEIGHBORS KNOW MY NAME Trey Songz Part II” logged | FALLIN' K. Michelle
TYAYLOR,BRAYES J MCGEE (TNEVERSON, T TAYLOR ZHAYES) © SONG BOOK/ATLANTIG | 0gged two KANEA FLOYD (D JOHNSON.A FLOYD, MICHELLE B HULL,N M WALDEN] © HITZ COMMITTEE JNE JLG

Drake consequtive weeks WE GOT HOOD LOVE Mary J. Blige Featuring Trey Songz

© YOUNG NOREY GASH NCOEY UNNVERSAL MOTOWKUNRG in top 10 in 2004. B.M.COXCK.OEAN (M 1 SLIGEB M.COX.J AUSTINK A J.DEAN) @ MATAIARCH GEFFEN INTEASCGPE
HEY DADDY (DADDY'S HOME) Usher Featuring Plies NOTHING Janet
THE RUNNERS AICO LOVE {RICO LOVE A HARS, J. JACKSON,U RAYMOND Iv) ® LARACEAS S AACKSON,J DUPRIB.M.COX [J.JACKSON,J AUSTIN.J DUPRILB.M.COX) © 5050 DEFMALACD
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Raymond” and his 21st overall as “There Goes My Baby” vaults 15-10. The album
is his third set to place this many songs in the upper tier following 2001's “8701"
and 2004’s “Confessions.” His 2008 set, “Here I Stand,” earned two top 10 sin-
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Casting Crowns claims the biggest increase
(2.5 million in audience, up 70%) on
Christian Songs with “If We've Ever Needed
You" (27-20). “Until the Whole World Hears”
s back atop Top Christian Albums (8,000)
for a 10th week after the act won artist of
the year at the Dove Awards April 21.
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Shreveport, La.-based family group Forever
Jones draws Greatest Gainer applause on Hot
Gospel Songs, as “He Wants It All” shoots
B-Tinits seventh chart week. The song is
the lead single from the act’s debut album,
“Get Ready,” due June 8.
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THE POWER OF ONE NTEGATYCOUMEA £2584 500 MUSIC
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FGECFMC
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S
!
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FRED HAMMOND FEAT. JORN P KEE F HAMMONOVERITY'ALS
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ALL | NEED
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‘GOOD NEWS
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BYRON CAGE GOSPO CENTRICVERITY/ILG
THERE IS A KING IN YOU
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TAMELA MANN TILLYMANN
THE LIFTER
TED WINN TEDDYSJAMZ SHAKACKIE
. ARE YOU LISTENING
VT FRAMLIN PRESENTS AFTSTS (MTER FOR HAMF0 0 SOLL BP0 CEVRC UG
IT'S ALRIGHT
THE BROWN BOYZ EVOLVE BLACKSMOKE WORLOWIDE
CHAMPION
DARWIN HOBBS LIAISON RECOADS TYSCOT IMAGO DEI
FAVOR
| _SHIRLEY CAESAR SHU-BEL LIGHT
| CHOOSE TO WORSHIP
WESS MORGAN BOW TIE
HE'S STILL WORKING ON ME
ELAINE NORWOOD HIGHLY FAVORED
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| TAIO CRUZ FEAT. LUDACRIS MERCURY 10UMG.
11 ROCKET
" _GOLDFRAPP MUTE
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DRUMMER BOY
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IMMA BE
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FREEZE
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CAN U HEAR ME
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ﬂwwss OF CHANGE
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' OVER YOU

31 § ONTIME
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LIFEHOUSE GEFFEN INTERSCOPE
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ELECTRONIC ALBUMS

ARTIST
TITLE INPRINT & NUMSER | DISTRIBUTING LABEL
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TURNTABLE

Send submissions to: execabillboard.com

PUBLISHING: Chrysalis Music Group appoints Dale Bobo
executive VP of Chrysalis Music Nashville. He was senior
VP/GM at Warner/Chappell Nashville.

BMI appoints Michael O’Neill senior VP of repertoire and
licensing. He was senior VP of licensing.

DISTRIBUTION: E1 Entertainment Distribution U.S. names
Rob McDonald VP of music sales. He was VP of video for the
Alternative Distribution Alliance.

FA ama DOVE AWARDS
The Gospel Music Assn. held the 41st annual Dove Awards April 21 at Nashville's
Grand Ole Opry. Although NeedToBreathe broke Casting Crowns' five-year winning
streak in the group of the year category, the latter band took the top honor for artist
of the year. Sidewalk Prophets, Brandon Heath and Francesca Battistelll won the new
artist, male vocalist and female vocalist awards, respectively,

ABOVE: From left, Gospel Music Channel president/founder Charley Humbard
smiles for the camera with Dove Awards co-host Natalie Grant: Amy Grant (no

relation) and Jordin Sparks, who both performed at the show; Gospel Music

O'NEILL Channel vice chairman Brad Siegel; and Gospel Music Assn. chairman Ed Leonard
BILLBOARD E" CONClERTo PHOTO! AARON CRISLER/THE JUDY NELON GROU® FOR THE GOSPEL MUSIC ASSN.
The inaugural Billboard en Concierto concert series—a v
TOURING: William Morris Endeavor Entertainment taps run of llvgodates by Latin artists in select cifies that's ﬁﬁ‘;fz"é;""” ';E,j"",“}'cgg“.;:g Cf,w,,':s ftomf? “’:; phD,:O t:hkpm‘:f:?
: LS 1 of the lead-up activities to the Billboard Latin Music it el e B e e
Theresa Brown as head of its lectures division. She was VP at g‘" i R Aarete= levad April 7 at Miam" to continue the band’s Until the Whole World Hears tour, From left are Casting
i shi i ren]c_e WL Is—premier or Ia mls Crowns bassist Chris Huffman, pianist Megan Garrett and vocalist Mark Hall;
the Washington Speakers Bureau. Filimore Theater. Luis Enrique and Jencarlos Canela s: violinist Melodee DeVevo, guitarist Juan DeVevo and drummer Brian
Koo bl el Corone, westemn Licbars arcl it
RADIO: Premiere Radio Networks, a subsidiary of Clear PHOTOS: SEBASTIAN DEMASCO
annel mmunications, promotes Rick Murra VP of ABOVE: Jencarlos Canela arrives at the venue, His
Fh el.Co ! .c toms, pro o'es 2 " yto 2 performance was dedicated to a cousin that Canela
integrated marketing and promotions. He was director of recently lost in a car accident,
marketing and brand development for the syndicated radio BELOW: Luis Enrlque’s set list coverad songs from
show “After MidNite With Blair Garner* Lis e randllv tepSitoue, fnciidig bis comeback

MEDIA: Fuse appoints Sal LoCurto senior VP of programming.
He was VP of programming at Rave HD.

A&E Television Networks names Madeleine Lowinger
director of music services and Brooke Bryant specialist of
music services. Lowinger was senior director of copyright
administration at EMI Music Publishing, and Bryant was a
media coordinator in the broadcast operations department
at Oxygen Media.

RELATED FIELDS: Fan financing music platform Slicethepie
appoints Jonathan Bunis COO/strategic development
director and Travis Baxter director with a strategic focus on
radio and broadcasting. Bunis was CEO of Cellectivity, and
Baxter was regional managing director of RTL Group.
—Edited by Mitchell Peters

BMI CHRISTIAN MUSIC AWARDS

BMI presented its Christian Music Awards April 20 at its Nashville
offices to the writers and publishers of its mast-performed

Christian songs. Chris Stevens and tobyMac not only split the
song of the year win for co-writing “Lose My Soul," they also
shared the songwriter of the year title with Jason Walker and
Steven Curtis Chapman, Universal Music Publishing Group
was named publisher of the year for the third straight time.
PHOTOS: KAY WILLIAMS

LEFT: Arriving at the awards ceremony, from left, are BMI
associate director of writer/publisher relations Leslie Roberts,
artist/songwriter Phillip LaRue, BMI director of writer/publisher
relations Beth Mason and Maxx Music Publishing publishing
coordinator Kristi Brazell,

BELOW: From left: BMI VP of writer/publisher relations Jody
Williams; Caleb and WIill Chapman, sons of songwriter of the year
Steven Curtis Chapman; EMI Christian Music Group founder Billy

Hearn, who received a spacial citation of appreciation; song-
wiriters of the year tobyMac, Jason Walker and Chris Stevens. Dale
Mathews, president of Brentwood-Benson Music Group, which falls
vnde; Universal Music Publishing "glrow‘s umbrella; and BM| senior

P of writer/put h,

WORKS

T.J. MARTELL FOUNDATION RAISES $416,000
FROM WINE GALA
Pairing some of today's hottest country acts with top wine col-
lectors in the United States, the T.]. Martell Foundation’s 11th
annual Best Cellars dinner April 26 at the Hutton Hotel in
Nashville raised $416,000 for cancer research.

With nearly 130 guests in attendance, the majority of that
sum ($319,200) came from audience donations, according to
foundation executive director Laura Heatherly. The remain-

der was raised through ticket sales and sponsorship, she adds.

This year's amount brings the foundation's total to “more
than $2 million raised in the full 11 years that we've done
this,” Heatherly says. The 2010 title sponsor was Eco-Energy.
Tickets sold for $1,200 apiece. Proceeds will go to the Frances
Williams Preston Laboratories at the Vanderbilt-Ingram
Cancer Center.

In addition to a four-course meal prepared by guest chef
Josiah Citrin, ticket buyers mingled with musicians and other
celebrities. Attendees included Martina McBride, Jamey John-
son, Blake Shelton, Jewel, Luke Bryan, Danny Gokey, “Big
Kenny” Alphin, Kellie Pickler, Sarah Buxton, Mike Diamond,
Whitney Duncan and Phil Vassar.

“We have wine collectors from all over the country who
come to the event and bring wine from their personal collec-

tion," Heatherly says. “And we have country music and other

artists sit at each table.” —Mitchell Peters
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Chino Y Nacho notch their first No. 1 on Hot
Latin Songs, as their first charting single,

“Mi Nina Bonita,” steps 2-1. The urban duo
is the first act to reach the summit with a g
maiden chart entry this year. On Tropical
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Latin pop star Belinda breaks into the top
10 on Latin Rhythm Airplay, as the Pitbull-
assisted “Egoista™ leaps 23-9. In its 10th
week on the chart, the track nets Greatest
Gainer honors (up 91% to 1.5 million
audience impressions). The ascent is the
singer’s highest rank on an airplay chart.
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BETWEEN THE BULLETS

SHAKIRA SIZZLES WITH 12th POP NO. 1

With “Gitana” stepping 2-1 on Latin Pop Airplay to become her 12th chart-
topper on the list (see billboard.biz/charts), Shakira breaks a tie with Cris-
tian Castro for the second-most No. 1s in the chart’s almost-16-year history.
Only Enrique Iglesias has more trips to the summit, with 14. Additionally,
“Gitana" marks the Colombian star’s third straight topper on Latin Pop
Airplay, following “Loba,” which spent 11 weeks on top, and “Did It Again
(Lo Hecho Esta Hecho).”

—Rauly Ramirez

Airplay, the song rebounds 21 for its
second week at the top. bttt
46 | Go to www.billboard.biz for complete chart data

www.WorldMags.net & www.Journal-Plaza.net
wwWw americanradiohistorv com

Data for week of MAY 8, 2010
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Notching his seventh top five on
the U.K. Albums chart since 2000,
Patd Weller arrives at No. 2 with
“Wake Up the Nation.”
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NELSON: MORE WHERE
‘COUNTRY’ CAME FROM

Willie Nelson’s “Country Music” album just arrived, but
he's planning more country music in the very near future.

Nelson has been in the studio with producer James
Stroud working on songs that he says “take up where
the ‘Country Music’ album”—an acoustic set with T-Bone
Burnett—“left off, and then it went into the different
sounds of drums and arrangements and more blending
rock and country together. | think it’s a natural evolu-
tion.” Nelson says Stroud brought in “all those great mu-
sicians in Nashville, the guitar players and pickers,” track-
ing tunes that
included the Tex
Williams novelty
“Smoke! Smoke!
Smoke! (That
Cigarette)” and
Webb Pierce’s
“More and More.”

Nelson pre-
dicts the album
will come out in
late summer or
fall. “We want to
give [“Country
Music”] a good
window,” he says.

That's not the
only new music
Nelson has in his
hat these days.
He reports that
he’s been in the studio with his sister Bobbie Nelson on
piano, harmonica player Mickey Raphael and other mem-
bers of his band “putting together another ‘Stardust’-
type album” of standards, possibly based on Irving Berlin's
1923 song “What'll | Do.”

“It’ll maybe be another group of songs from that era—
‘Il Be Loving You Always,’ stuff like that,” says Nelson,
who's also working on original material. “There’s so many
great songs out there, you never really run out of them.
As long as you're enjoying it and people are accepting
it, what else could you ask for?” e
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§ ASCAP POP M USIC AWARDS

AND ‘1 CREATE MUSIC’ EXPO
ASCAP presented its 27th annual Pop Music Awards (April 21) and
fifth annual “I Create Music” Expo (April 22-24) at Los Angeles’ Re-
naissance Hollywood Hotel. The songwriters and publishers of
ASCAP’s most-performed pop songs for 2009 were honored, includ-
ing Rob Thomas, Jay-Z, Keri Hilson and Fergie. Lukasz “Dr. Luke”
Gottwald won songwriter of the year, Jason Mraz took song of the
year honors for “I'm Yours,” and EMI Music Publishing was named
publisher of the year. The year’s special award recipients were Patti
Smith and the Killers, who received the ASCAP Founders Award
and the ASCAP Vanguard Award, respectively.

The ASCAP “I Create Music” Expo gathered songwriters, pro-
ducers, executives and other industry professionals together to
share their expertise about topics relevant to music creators. In ad-
dition to networking opportunities, discussion panels, song cri-
tiques, master classes and product demonstrations, the expo in-
cluded performances by Chantal Kreviazuk, Natasha Bedingfield and
Raul Midén and such superstar speakers as Quincy Jones, Bill With-
ers, Justin Tlmberlake and John Mayer

Rapper/actor Ludacris tried out the interviewer’s side o
his expo Q&A with Quincy Jones, where he
sional i 7

>h-m h-—z g | drummer Ronnle Vannuccl a
music v 4 Brandon Flowers. ++o
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June 15-16, 2010 « Edison Ballroom « NYC

Join Billboard and Adweek at the 2nd annual Music & Advertising Conference to explore
how big brands, artists and music supervisors are benefiting from working together!

SPEAKERS INCLUDE:

TOP REASONS TO ATTEND:

Network with top brand marketers, artists e s ordm e oY
and music supervisors Jaoemson JOseRHaoN I e ABKCO Mue &
DE N York DDB Workdwide Records, Inc,

Learn the process of placing music in advertising

Find out how to make the rights to your
music more accessible

PRIYA DEWAN TOM EATON FELDMAN TIM FROST BRAD GELFOND JARED GUTSTADT
. . Label Manager VP of for antnerships Trailer Editor Prncpal cEO
Hear how brands use music to amplify Warp Records i "9 arger: strike Up The Srand single Punks
“Sin Nom| %

their marketing message

Discover how to target brands in specific
sectors such as automotive, apparel,
video games and MORE |
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L1 g
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Owner Univ al Motown A Ganaral Manager Founder/CEO
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Managamant, LTD Republic Group Group

Register Early & Save!
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EVP/Oector of Music Vice President Worldwide Executive of President/Co-Founder Compose: SVP, Creative/ALR
MusicAndAdvertisingcom | #Ess S wus ~maed  omm, e
Electronic Arts Cherry Lane Music
Registration: AND
Lisa Kastner LKastner@Billboard.com 646.654.4643 MANY
For Custom Sponsorships: ‘ MORE!
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SOMETHING
STRANGE AND
WONDERFUL
HAS JUST
ARRIVED.

Meet HELOC, the strangely wonderful Home Equity Line
of Credit from First Entertainment Credit Union. No, it's

not some high-tech dream of the future or a wild creation
from another planet. HELOC is here for you today — with

real honest-to-goodness cash, up to $500,000 to help you
now, when you need it most!

When you're a member, applying for HELOC is simple too

plus you pay no peints, no application or processing
fees, and no appraisal fee or closing costs! You may
even enjoy a nice tax breok:

There’s a HELOC for You!

?\
CLTV" APR

80%  4.750%

If you're reading this, chances are you're eligible to
join. Visit firstent.org/HELOC to apply today or call
888.800.3328.

Gerupto 500,000 As Low As 4.00%

: === FIRST ENTERTAINMENT
mmmm CREDIT UNION

An Alternative Way to Bankk

* APR = Annwol Percentage Rate. The APR is va and boud '*n @ Prime Rate as published ' the 'Wall Street Journal {"Index), phas a morgin, The Index as of 03/15/10 wes 3.25%, A of rrent marging for HELOCs secured by owner-ocoupied properties with up fo 80% CLTV renge from .75% 10 1.50%
resulfing in corresponding vorable APR ranging 4.0 teximum AFR is four APR wil be bazed on the specifie charadienshes of your credt fransaction, inchiding cradi hi HCK iy, v and ocaupancy. For loans up fo $250,000, in zecond lien posibon on awner-cccupied
single unil proparfies, there are no ponte, appn ppl 1 o proceesing fese and no closing costs. For mulli unit residence, loane Fen posifion end/er loon amounts of $230,001 fo $500,000, fess such as apprakal, rev g S8 und ofher third parly coste may appiy. A $50 annual fee applies to ofl HELOCe
but is waived for the first pear. Should ur HELOC within 36 months of your initinl drow, o $300 concallaton fee will apply. All loans are for California properties only. All applicofions are subject to credit approval ond verif rmr)n of application information. Al eme loan programs, rates, tems and condifions

ate whiect fo change witiout notic |t your fax adveor regarding deductibility of interect. Property nsuronce is od ﬁ
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