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Swift Start
Taylor Swift's new single blasts onto radio,
set for record sales debut

The title of Taylor Swift's new single dearly
isn't about her relationship with radio or
her adoring buying public.

"We Are Never Ever Getting Back Together," the
first single from Swift's fourth studio album, Red,

due Oct. 22, debuts at No. 72 on the Billboard Hot
100 after less than two days in release and appears
to be headed for a mas-
sive jump to the chart's
upper reaches, thanks to
its immediate acceptance
across multiple radio for-
mats and a projected re-
cord -breaking first -week
digital sales total.

It arrives after being
released to digital retail-
ers and radio only late
Monday (Aug. 13), with
its first two days of air-
play accounting for a No.
25 start on Hot 100 Air-
play (40 million audience
impressions, according to
Nielsen BDS). That's the
best bow for a new song by a country act in the
radio chart's 21 -year history.

"Never" has the retail record books in its sights.
Commercially released to iTunes and Google Play
on Aug. 13 by Big Machine and Universal Re-
public Records, and to other digital retailers the
day after, "Never" will probably easily move more
than 500,000 downloads by the end of the tracking
week on Sunday, Aug. 19. That large a sum could
earn "Never" the biggest sales debut for a digital
song by a woman, as well as a career -high sales
week for the country/pop superstar.

(While pop and country versions have been
released to appropriate radio formats, only the
pop edit of "Never" is currently available digitally
for consumers.)

If it surpasses 448,000, "Never" will earn the
largest debut for a digital song by a female art-
ist. Lady Gaga's "Born This Way" holds the mark
among women, having launched at No. 1 on the
Hot Digital Songs chart on Feb. 26, 2011. ("Born"
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Swift's new single could sell more than
600,000 copies in its first week.

racked 448,000 after only three days on sale.) Fore-

casters initially suggested Swift's "Never" would
launch with 400,000-500,000. But once sources
saw how well it was already selling, it blew all
projections out of the water. It now looks to have
a shot of surpassing the 600,000 mark.

Swift's best sales week to date came with
"Love Story," which
moved 360,000 dur-
ing Christmas week of
2008 (on the Hot Digital
Songs chart dated Jan.
10, 2009). Her highest
debut week came cour-
tesy of "Today Was a
Fairytale," which sold
325,000 on the Hot Dig-
ital Songs tally on Feb.
6, 2010.

Since her arrival in
2006, Swift has sold 17.8
million albums in the
United States and 47.6
million digital tracks, ac-
cording to SoundScan. In

its 2011 year-end report, Nielsen named Swift the
No. 5 best-selling digital songs artist, and the top
such country act of the digital era.

RADIO -ACTIVE COUNTRY HIT
The response from multiple radio formats to
"Never" has been "over -the -top exciting," Big Ma-

chine president/CEO Scott Borchetta says. "Every-
one is so happy to have her back with a great new
single and a fourth-quarter album.

"Because she has been such a dynamic, solid
and trusted performer, there was a huge expecta-
tion and hope for a great first track. Programmers
coast to coast feel that Taylor has again overdeliv-
ered," he says.

Both country and pop programmers are
happy that, with "Never," Swift has reunited
with radio. (Not that they've had that much time
to miss her. "Ours" became her sixth country
No. 1 in March, while B.o.B's "Both of Us," fea-
turing Swift, is No. 32 on Mainstream Top 40,

where she's placed 12 entries.)
"I like the record. I heard it a couple of weeks

ago and, about 30 seconds in, thought it was a
multiformat hit," CBS Radio/Houston VP of pro-
gramming Mark Adams says. (The company's
Houston duster indudes country KILT and main-
stream top 40 KKHH.)

"From what we can gauge, her fan base is ex-
cited about her new music and wants to hear it
on the radio, as the majority of responses have
been positive," Adams adds. "KILT night jock
Brooke shared with me that her phones and so-
cial media were very active [when] she played
["Never"] several times."

As for the Avril Lavigne -leaning anthemic
pop chorus of "Never," Adams says that the song
should still endear itself to country audiences. "I
don't really understand or agree with `too pop'
criticisms in regards to Taylor or any other coun-
try artist, for that matter. I happen to like popu-
lar, hit records that create actual passion. I always
welcome another one.

"We've added the song into a 'power new' cat-
egory on KILT and it will be somewhere in the

RAI)10 BY MIKE STERN

upper 30s in spins over the next seven days," he
says. "We'll go where we go from there."

Don Gosselin, PD of Clear Channel country
WNOE New Orleans, agrees that the more listen-
ers for a country hit, the better.

"Taylor is a major superstar for the country for-
mat, and it is vital for country stations to own this
new song and album," he says. "She has always
been a crossover artist, which is great because of
all the new people she brings to our format. But
she is and always will be country."

Country radio consultant Joel Raab shares
that "a few stations are telling me that ("Never"]
is the most pop -sounding song Swift's ever
done." As such, the "strong, catchy song" will
likely appeal "better to younger than older lis-
teners," he predicts.

Nate Deaton, GM/music director at Empire
Broadcasting's country KRTY San Jose, Calif,
says that Swift's mass appeal is unique-and
undeniably welcomed.

"There has not been an artist who has moved
the needle [on Arbitron's Portable People Meter
ratings device] like Taylor," he says. "We are very

24 Hours In
`Never' Land
Clear Channel radio blitz builds buzz for Swift single

In June, Big Machine Records and Clear Channel

Media and Entertainment made headlines with
the announcement of a ground -breaking roy-
alty agreement that includes Clear Channel pay-
ing sound -recording performance fees to the
label. Now the two have reteamed, this time to
promote the release of Taylor Swift's new single,
"We Are Never Ever Getting Back Together."

After Swift's YouTube webcast on Aug.13, an-
nouncing the single and the Oct. 22 release of
her new album, Red, more than 300 Clear Chan-
nel stations across multiple formats-including
mainstream, rhythmic and adult top 40, country
and adult contemporary-started playing the
song at the top of every hour.

The airplay blitz, which continued for 24
hours until 11 p.m. on Aug.14, is an example of
what Clear Channel calls its "World Premiere

Program" and is similar to promotional pushes
the company has undertaken with other super-
star acts, including Madonna, Rihanna and Jason
Aldean. Clear Channel's support helped Rihanna
make the strongest -ever bow of her 31career en-

tries on Billboard's Hot 100 Airplay chart (No.28
for -You Da One"), and also powered Aldean to
the highest debut of his 16 Hot Country Songs
entries (No.19 for "Take a Little Ride").

Clear Channel president of national program-
ming platforms Tom Poleman says that the idea
is to take new releases from big -name artists
and turn them into events for the company's
radio stations.

"The key for us is always branding our sta-
tions as a place you can hear new music from
artists that are core to our stations first," Pole -
man says. "Even if we don't get the song actu-
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excited about the new song, the album and her tour-
ing. Her past two tours have been the only times in
all the contesting we do that our ratings have signifi-
cantly jumped. Keeping in mind that we have most
every major tour in this market year in and year out
and they sell great, we still can't move that needle the
way we do with Taylor."

It's a love story between "Never" and pop radio as well.
"'Never' is "the perfect song for Taylor to launch a new

project with," says Sharon Dastur, PD of Clear Channel's
mainstream top 40 WHTZ
New York. "The audience
has instantly reacted to the
catchy hook, and its lyrics
made for a great topic on
the 'Elvis Duran & the
Z100 Morning Show.'"

"I like it. She always
calls them like she sees
them," says Randy Mc-
Carten, PD of Clear Chan-
nel's mainstream top 40
WRVE Albany, N.Y., who
predicts that the song will
be a "singalong" favorite
when Swift joins a who's who of high -profile acts play-
ing the company's second iHeartRadio Music Festival
Sept. 21-22 at the MGM Grand in Las Vegas.

"Taylor Swift is a pro and connects with the audi-
ence as well as anyone," says Bryan Laroche, assistant
PD and afternoon -drive host at Clear Channel's main-
stream top 40 WNWW Jacksonville, Fla. "The proof
is in how fans reacted after hearing the new track. We
didn't even have to ask for feedback. They just chimed
in. It took just one listen to realize how huge this song
will be."

ammers
coast to coast
feel that Taylor
has again
overdelivereci."

-ScottBoirhetta,
Big Machine

Additional reporting by WadeJessen and Silvio Pietroluongo.
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TAYLOR SWIFT
has sold nearly

48 million digital
tracks in the United

States, according to
Nielsen SoundScan.

ally first, it's how we image and brand ourselves."
And in this case, as with all the other songs that

have been given the world -premiere treatment, Clear
Channel didn't actually have it first. Swift's single was
available to all broadcasters at the same time. "With
Taylor we have a lot of partners. No stations had the
advantage. Even Clear Channel understands we can't
show favoritism," Big Machine president/CEO Scott
Borchetta says.

Poleman says that regardless of who has the music

first, making an event out of big releases is valuable
from an imaging standpoint for Clear Channel's sta-
tions. He points to a recently released Nielsen re-

search study that shows radio remains the dominant
method of new music discovery for consumers. "We
want them to always look to our stations."

He adds that for stations in markets rated by Arbi-
tron's Portable People Meter-which provides data
that can be analyzed on a minute -by -minute basis-
the strategy of playing a new song at the top of every
hour has had some ratings impact, driving listeners to
tune in at a specific time.

The only thing that seems odd
about Clear Channel's promotional
push is the inclusion of rhythmic top
40 stations in the program. Poleman

MO'

MADONNA, JASON
ALDEAN and RIHANNA
are among the artists
who have benefited from
Clear Channel's "World
Premiere Program."

says he played the song for Cat Collins, the com-
pany's rhythmic brand manager, who felt listeners
would want to hear it. Borchetta says he wasn't sur-
prised, pointing out that Swift has some credibility
with that audience, having teamed previously with
both T.I. and T -Pain.

But according to Nielsen BDS, as of the end of the
day on Aug.15, only four non -Clear Channel rhythmic

stations had played the record, giving
it a total of13 spins. So while Swift may
have some credibility, she's clearly a
long way from becoming a core artist
for the format.

Naturally the two companies work-
ing together again also raises ques-
tions about whether the union is re-
lated to the new royalty agreement
announced earlier this year.

"The decision to do the premiere is
purely a programming decision and
has nothing to do with the other deal,"
Poleman says. "If she was on a dif-
ferent label we would have done the
[same] thing because it's good radio.
This is what we are supposed to do.
We are supposed to maximize pop
culture events. We are just doing it on

a large scale now."

THE

NEWS
MFRO  JOKE

>>>JEFF PRICE,
PETER WELLS OUT
OF TUNECORE
TuneCore president/
CEO Jeff Price confirmed
long -swirling rumors
that he and co-founder
Peter Wells have left the
company. Sources say the
TuneCore board voted to
oust Price because it was
unhappy with the com-
pany's financials. Others
cited a spat with Amazon
in which Tunecore titles
were removed from the
merchant's U.K. website
for a period beginning in
late January. Still others
speculated that the board
might've been unhappy
because Price declined
to close deals with digital
service providers un-
less they agreed to pay
Tunecore the publishing
for the music the company
distributed. While Price
declined to address the
reasons for his exit, Wells
confirmed that he himself
had been asked to leave.

>>>SONGZA
LANDS FUNDING
FROM ATOM'S
CARTER, WME
Internet radio service
Songza announced the
close of a $1.5 million
convertible note led
by Amazon, Deep Fork
Capital and Metamorphic
Ventures, the lattermost
joining Songza's board of
directors. The round had a
long list of strategic part-
ners, including Atom Fac-
tory founder Troy Carter,
William Morris Endeavor,
1-800 Flowers, NBA
star Baron Davis, 24/7
Real Media co-founder
Geoff Judge and Google
managing director of
U.S. sales John McAteer.
Songza's competitors will
be more interested in the
user metrics: More than
2 million new users have
been added in the United
States and Canada (where
it launched last week)
since June 1.

>>>RDIO ADDS
TRACKS FROM CD
BABY, TUNECORE
Music subscription ser-
vice Rdio has added the
catalogs of distributors CD
Baby and TuneCore. Rdio
CEO Drew Larner says the
deal increases Rdio's cata-
log by 3 million tracks to
more than 18 million.

Reporting by Jem Aswad,
Ed Christman and
Glenn Peoples.
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page LP -size book with three
CDs. The Smithsonian Folk-
ways set contains 21 previously
unreleased performances and
six never -before -heard origi-
nals, including his first known
recordings from 1939.
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Cooking Up A Deal
Upstart rapper Action Bronson joins Snoop Lion
on growing Vice Records roster
Less than two years ago, Ac-
tion Bronson (real name Arian
Asllani) was a full-time chef
in New York, serving up gour-
met dishes like frittata Napo-
letana, ahi tuna and his signa-
ture Bronson burger. But after
breaking his leg in a kitchen -
related accident in January
2011, he decided to take up
rapping, an occasional hobby,
as a full-time outlet, releasing
mixtapes with culinary titles
like Well -Done and Bon Appe-
tit . . . Bitch, m in short order.

Cut to August 2012, and
Bronson is the latest artist to
join the growing roster of Vice
Records less than 12 months
after its distribution pact with
Warner Bros. Records. Under
the guidance of manager Paul
Rosenberg (Eminem), who
discovered the rapper after
the release of digital album
Dr. Lecter last year, Bronson

decided on Vice amid a brief
bidding war that ultimately
ended when he visited the
media company's headquar-
ters in Brooklyn.

"They just get it. They un-
derstand what's cool and what's
not," Bronson, 27, says. "This
is just different. I don't want
to be the same cookie -cutter -
type dude. I want to be me,
and those guys made me feel at
home. There's a bunch of other
places I could be, but this was
the place for me, I felt."

Bronson's signing comes on
the heels of Vice's recent pact
with Snoop Lion, formerly
Snoop Dogg, for the release
of his upcoming reggae album
and documentary, as well as
the recent release of rapper
Vybz Kartel's Kingston Story.
Such a hat trick might suggest
a strategic shift toward hip -
hop for a label that first made

its name in the mid -2000s by
signing indie rockers like
Bloc Party, the Raveonettes
and OFF! But Vice co-founder
Suroosh Alvi insists it's just
a series of coincidences, with
upcoming releases from acts
like Black Lips on deck as well
as another signing "that's
not hip -hop or urban rap" ex-
pected in the coming weeks.

"Now is just the right time
for us to be in this space," Alvi
says of the hip -hop roster. "Our
brand is at the place now where
we can offer a lot more scale to
these artists as well."

Rosenberg adds, "We all
believe that Vice is the right
match for Action Bronson's vi-
sion as an artist and the type of
musical career that he strives
for. I can't wait to put our ef-
forts together with Vice's cre-
ativity and Warner Bros.' plat-
form to share Bronson's music

with the world."
In addition to considerable

help on the distribution end
from Warner, Vice has prop-
erties like the Creators Proj-
ect (a global events series with
Intel) and YouTube Channel
Noisey, a music video and in-
terview series that has logged
more than 55 million views
and 83,000 subscribers since
launching in the spring.

That content strategy seems
to have played a role in the
signing of Bronson, who
hosts a popular Web series
called "Action in the Kitchen"
in which he prepares some of
his favorite dishes.

"Vice has Action Bron-
son fever and has had it for a
while," Alvi says. "He's so pro-
lific and so talented that we be-
came obsessed with him. Then
we brought him up with [War-
ner co-president/CEO Todd

ACTION BRONSON
hosts Web series "Action
in the Kitchen" in which he
prepares his favorite dishes.

Moscowitz] and they agreed
he's a great fit for our brand.
We want to ensure that we can
leverage all our platforms in
media and Warner Bros.' plat-
forms in the right way and
achieve success."

With more than a half -
dozen mixtapes and digital
albums already to his name
in less than two years, the con-
cept of a proper studio album

,,Ok

carries its own kind of excite-
ment for Bronson.

"Everything I've put out so
far to this point has been with
one producer," he says. "This
project I'll be putting out with
Vice I feel is going to be a mix-
ture of everything I've done so
far. I'll gather a dream team
of people I've become friends
with and we're just going to
blow it up."

MOM BY PHIL GALLO

This Label Is Your Label
Unheard Woody Guthrie music is latest coup for Folkways,
which has grown its business in the last decade

The centennial of Woody
Guthrie, already honored with
symposia, concerts and festi-
vals, had a crowning achieve-
ment with the release in July of
Woody at 100: The Woody Guth-
rie Centennial Collection, a 150 -

Woody at
100 includes
the artist's
first known
recordings
from 1939.
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The release debuted at No.
18 on Billboard's Folk Albums
chart, a rare occurrence for a
boxed set, and Smithsonian
has ordered a second run to
follow up the initial run of
10,000 copies. According to
Nielsen SoundScan, it has yet
to crack the 5,000 -mark, but
one thing is certain: It'll never
go out of print.

"We have the same anxiet-
ies of other labels-we're al-
ways nervous that we'll run
out at a crucial selling period
and we worry about getting
stuck [with extra inventory],"
Smithsonian Folkways director
of marketing and sales Rich-
ard Burgess says. "The mission
of [label founder] Moses Asch
when he took Folkways to the

Smithsonian was
to make everything
remain available.
The majors would
have cherry -picked
the catalog and he
didn't think it be-
longed at univer-
sity because they
couldn't run the

business end. It made the tran-
sition in that first period where
CDs were replacing vinyl. Now,
with direct -to -disc, only one -
tenth of our discs are commer-
cially printed and we have re-
duced our inventory to zero."

The Guthrie centennial has
put the spotlight on the com-
poser of "This Land Is Your
Land" and the Folkways label,
the largest repository of his
recordings. The Smithsonian
Institute took over Folkways
Records in 1988 after it spent
39 years in the hands of found-
ers Asch and Marian Distler,
whose goal was to "record and
document the entire world of
sound." They managed to re-
lease 2,168 albums between
1948 and 1987, all of which
are still in print thanks to a
custom on -demand format that
had its origins in a custom cas-
sette business the label started
in 1988.

Smithsonian Folkways
continues to release music-
nearly an album a week-from
the 14 labels in the Smithson-
ian Folkways family, and will

soon unveil a UNESCO collec-
tion of more than 120 world
music recordings.

Since Burgess' arrival in
2001, Smithsonian Folkways
has nearly doubled its gross
sales from $2.2 million to $3.8
million last year. Beyond keep-
ing everything in print, that
gradual spike owes to several
factors: the release of a new
album almost every week,
niche marketing everywhere
from the Grateful Dead's web -
site to Amazon to museum
gift shops and marketing that
drives consumers to the non -
profit's website.

"We only have three iconic
figures-Woody Guthrie, Pete
Seeger and Lead Belly-so
not having hits is one of our
strengths," Burgess says. "My
theory is that we do things that
are special. Whenever we bring
out new releases we're looking
to generate interest in the cata-
log. By industry standards we
have deep, deep, deep catalog.

"We're constantly berated by
stores who are trying to get us
to drop prices," he adds, "but
I don't see price as the reason
someone wouldn't buy a Folk-
ways title. Our margins are not
that wide. We don't think we'd
see a lot more music or reach
a mass audience if we lowered
our prices."

Boxed sets are few and far
between at the label. The Guth-
rie collection follows the six -
CD Jazz: The Smithsonian An-
thology, a March 2011 release
that put the label in a newly
curated, boxed set business.

"We learned a lot from
Jazz-it moved everything
up a notch," Burgess says.
"There's no question that the
added value makes it attractive.
The label was one of the first
to have a reputation for a cer-
tain type of presentation and
contextualization. That's im-
portant in ethnomusicology."

During Asch's run, one
of the catalog's crown jewels
was Harry Smith's Anthology of
American Folk Music. Released
in 1952 and on CD in 1997, it
was certified gold in 2005 and
has sold 69,000 copies, accord-
ing to SoundScan.

Burgess concedes that the
label has never been con-
cerned with charts or sales fig-
ures, though he could change
that for the sake of better
accounting.

"We don't have accurate
numbers for a lot of the early
sales," he says, suggesting
the Smith anthology may ac-
tually be at a platinum level.
"We've always wanted sales to
be spread out over a long pe-
riod of time."
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'Tis The Season?
The fourth-quarter schedule needs a shakeup, as digital sales dominate
and fewer CDs are bought as gifts

Ihave a question for the music
industry.

Why does everyone still wait for
the fourth quarter to release big al-
bums? Or, to put it another way: Why
doesn't anyone release superstar al-
bums in January?

For years, superstar artists and their
managers forced labels to put out al-
bums in the fourth quarter so they
could benefit from the holiday selling
season. As the music industry goes
digital, however, will
albums continue to be
an important gift item?

Signs are such that,
if the industry ever
goes completely digital,
there won't be a big sales

buildup leading into
Christmas. In fact, that
sales buildup is already
dissipating. In 2000, for
example, the U.S. music industry sold
181 million albums in the last seven
weeks of the year. By 2011, that number
had fallen to less than half -69 million
units, according to Nielsen SoundScan.

Last year, overall sales were down
54% to 331 million units from the
industry's peak year in 2000 when
albums scanned 785 million. Sales
during the holiday selling season

were down even more, by 62%. Last
year, the U.S. industry only had two
weeks in which sales topped 10 mil-
lion units, while the year prior there
were four weeks in which sales topped
that milestone.

One reason Christmas sales are
shrinking is because the music in-
dustry has let the movie studios eat
its lunch. Every year, the studios put
together great DVD promotions with
titles at $5 or less, basically locking

up prime real estate at

Retal
Track

ED CHRISTMAN

LAI

retail. Only last year did
Universal Music Group
Distribution and Sony
Music Entertainment
make an effort with
catalog promotions, but
it still wasn't enough to
stem the decline. In a
year that album sales
were finally up 1.4%,

the seven -week holiday selling sea-
son in 2011 still shrank 5.3%, scan-
ning 68.7 million albums, down from
72.5 million in the same period in
the prior year.

Judging from last year's figures, digi-
tal song sales seem to enjoy two big
weeks directly centered on the holi-
day: the week after Christmas (with
42 million scans) and the first week of

the new year (with 32 million). Then,
track sales began to rapidly decline
back to the norm of 25 million scans
per week. Digital albums also had two
bigger than usual weeks last year, hit-
ting the 3 million mark in the week
leading up to Christmas and the same
a week afterward.

As the industry transitions to digi-
tal, its holiday selling season may slip
away unless the trade tries to change
the mind -set of digital merchants.
Amazon is heavily dependent on
Christmas because of the many prod-
uct lines it carries, but iTunes doesn't
really do anything special, other than
offer gift cards.

Once the iTunes gift card became
available, the business noticed a gi-
gantic five-day sales surge right after
Christmas because of immediate re-
demptions. The cards created a post -
Christmas paradigm shift of sorts-
but does the industry really want to
replace its seven -week holiday sell-
ing season for one day before Christ-
mas (Cyber Monday), and about one
or two weeks of heavy redemptions
after the season?

What about subscription services?
Do they drive holiday sales? Perhaps
SiriusXM does-I got a satellite radio
for Christmas last year and, of course, I

BLAKE SHELTO
(right) hopes his
holiday album
(inset) will mirror the
success of MICHAEL
BUBLE'S 2011 smash,

"Christmas.

immediately joined up. But other digital
services like Spotify, Rdio and Rhap-
sody don't come with such devices, so
they won't likely be on top of anyone's
Christmas list.

Based on the amount of marketing
Spotify has done to inform consum-
ers of its availability stateside-which
is none, as near as I can tell-does any-
one expect the company to position its
subscription service as a holiday gift?
It would be the smart thing to do, but
Spotify seems content to spread the
word to consumers through all the
free publicity it gets from the finan-
cial and music press, which just plain
love Spotify.

These days, if you want to ride a
big sales surge and release new music,
maybe after Christmas is now the best

time to do so. I'm not saying the in-
dustry should stop concentrating on
the fourth quarter, because my brick -
and -mortar merchant friends would
get annoyed at me. Still, there's a good
case to be made that, instead of saving
everything for the last three months,
more thought should be given to
spreading big releases throughout
the entire year.

Of course, you still have to re-
lease Christmas albums before the
holiday. That's why Blake Shelton
is shrewdly releasing It's Christmas
on Oct. 2. Otherwise, he wouldn't
stand a chance to sell a couple mil-
lion units. Just ask Michael Buble,
whose Christmas set moved 2.4 mil-
lion units in the final 10 weeks of
2011, according to SoundScan.  
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2012 Women In Music
Nominations Now Open
For the eighth consecutive year,
Billboard's special feature Women
In Music will identify these individu-
als-and once again invite readers to
offer their nominations online.

Women In Music is an annual re-
port in Billboard's Power Players se-
ries, as well as an invitation -only event

to honor the top women of the year,
as selected by Billboard. It recognizes
female executives who drive our busi-
ness forward with their vision, dedica-
tion and hard work.

Executives in all aspects of the
music industry are eligible, and must
be nominated as individuals, not as
members of a team.

Women who make their living pri-
marily as artists and/or songwriters
aren't eligible unless they own their
recordings or songs and act in a busi-

ness capacity to market them.

Billboard editors will choose
among the nominees by considering
the achievement of each nominee
during the past 12 months, with an
emphasis on how that achievement
can be best measured. (Examples:
revenue or market share, new busi-
ness generated). Billboard will also
consider how they have shown lead-
ership in the broader industry.

To nominate someone, go to bill-
board.biz/womeninmusic2012. The
deadline for nominations is Aug. 28.

REID, SANTAOLALLA TO
KEYNOTE AT FILM & TV
MUSIC CONFERENCE
Epic Records chairman and "X Factor"
judge Antonio "L.A." Reid and two-
time Academy Award winner Gustavo

Santaolalla will deliver keynote Q&As
at the Billboard/Hollywood Reporter

Film & TV Music Conference, pre-
sented by First Entertainment Credit
Union, taking place Oct. 24-25 at the
W Hotel in Hollywood.

Reid, winner of three Grammy
Awards, will discuss his career as a
producer, songwriter and label ex-
ecutive at Epic, where he has been
building the label concurrently with
his stint on Fox's "X Factor."

Santaolalla will discuss his award -
winning work on "Brokeback Moun-
tain," "Motorcycle Diaries" and
"Babel" in addition to his latest film
score, "On the Road." He has two re-

leases ready for Sony Classical-a new

album with his nuevo tango group Ba-

jofondo and a solo album that will be
released in 2013. The conversation will
also explore his first venture into writ-
ing music for a videogame.

For the first time, the confer-
ence will provide an opportunity for
musicians to get their music heard
and evaluated by 10 music repre-
sentatives actively pitching music
for placement in film, TV and com-
mercials. The conference will also
include panels on composing, music
supervision, advertising, publishing
and career -building plus case studies
on hit TV shows and films, live perfor-

mances, one-on-one sessions and
networking opportunities.

For more information and to regis-
ter, go to billboardevents.com/filmtv.

SANDRA BERNHARD TO
HOST TOURING AWARDS
Multifaceted actress/comedian San-
dra Bernhard will host the ninth an-
nual Billboard Touring Awards, set for
Nov. 8 in New York.

"I'm delighted to help honor the top
touring artists and professionals, be-
cause, as we all know, they never get

enough love," Bernhard says. "I'll bring

the glamour and the excitement, and it
promises to be a terrific evening."

Since launching her career at Los
Angeles' famed Comedy Store in
the '70s, Bernhard has written and
starred in numerous one -woman
shows, acted in movies and on TV, re-
corded albums and authored books.
Her first one -woman show, the
groundbreaking "Without You I'm
Nothing," debuted off-Broadway in
1988 and served as inspiration for the
film and Grammy Award -nominated
album of the same name.

The conference will also feature
a keynote by Live Nation Entertain-
ment chairman Irving Azoff, an inside
look at the Coachella festival and the
Touring Awards, which will honor the
concert industry's top artists, venues
and professionals. Special awards
include Legend of Live, the Humani-
tarian Award and the Creative Con-
tent Award, which this year will go to
Cirque du Soleil's Michael Jackson:
The Immortal World Tour.

For more information and to
register, go to billboardtouring-
conference.com.

rom Register today for any Billboard event and save $50. Go to
billboardevents.com and use promo code BIZ12.
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Remembering Jairo
The Colombian salsa master was more than a musical
genius-he was a humble, generous inspiration
Jairo Varela, the founder of
iconic Colombian salsa band
Grupo Nichewho died ofheart
failure on Aug. 8 in his Cali
home, has received a hero's
goodbye, his body taken from
theaters to the City Council to
the Coliseum,
with music play-

ing at every stop.
A tall, impos-

ing man with
cinnamon -
colored skin
and sly, yellow
eyes, Varela
had the specu-
lative look of a
shrewd businessman, belying
the music within. As the cre-
ative force behind Grupo Niche,
the band created in the late '70s
that redefined Colombian salsa
as both complex and eminently
danceable, he exported the
music around the world.

Varela had survived bad
business deals, switches be -

tween indie labels and major
music companies, as well as
nearly three years in prison in
the mid -'90s at the height of
Grupo Niche's popularity when
the Colombian government ac-
cused him of accepting drug -

trade money for

Latin
Notas
LEILA
COBO Milik

..

a performance.
At the time of
his death, Varela
was promoting
what he called
"the second
generation" of
Grupo Niche,
and the band
had already

played around 40 shows this
year, induding performances
on the day Varela died.

As a resident of Cali, the
area Varela called home for
most of his adult life, he put
the place indelibly on the
music world's map with "Cali
Pachanguero," the city's in-
formal anthem and the song

every caleno still learns when
beginning to salsa dance.

I met Varela at the urging
of my American husband,
who loved Grupo Niche. We
saw each other backstage at
a party where his band was
performing and introduced
ourselves. As newlyweds and
unknown musicians, we were
both smitten with Varela and
he treated us like equals, in-
troducing us to his group and
giving us his business card. A
few days later, we stopped by
his recording studio in the fa-
bled Calle 5 area he eulogized
in "Cali Pachanguero."

The next time I saw Varela,
I was the pop music critic for
the Miami Herald and he was
in jail. I went to visit him at a
low -security facility that also
housed ex -mayors and con-
gressmen, and, sitting on a
shaded patio, we pored over
the ever-present notebook in
which he penned all his songs

by hand. At that moment, I
truly began to appreciate his
worth. Here was a man born
and raised in Colombia's
poorest state of Choco, who
took the African rhythms he
heard around him and built
a musical brand. He was a
man who didn't read or write
music, but could create excep-
tional melodies and lyrics as
well as handle dynamic and
complex arrangements.

Upon his release, I visited
him at his home, which was
surprisingly modest. Varela
yearned for respect and rec-
ognition, but he was happy to
cede flashiness to others. A per-
fectionist who fined his band

At the time of his death,
JAIRO VARELA was

promoting the "second
generation" of Grupo

Niche, the band
he folded.

members for arriving late to
practice, he rarely took the stage
himself, and nearly a dozen of
his singers went on to become
stars in their own right.

I hadn't seen Varela for
years, which made the news
of his death doubly hard
to bear. I would have liked
to speak with him one last
time, and tell him that, after
all these years, his music had
remained an inspiration and
an anchor to my home. In-
stead, my husband and I did
the next best thing, and we
danced in his honor.  

.biz
For 24/7 Latin news
and analysis, see
bill board.biz/latin.

Diamond Jubilee
Banda El Recodo celebrates 75 years,

The group's name is long:
La Banda el Recodo de Don
Cruz Lizarraga. Most refer to
the act simply as Banda el Re-
codo. It's not just the moniker
that's extensive, either-the
band, usually featuring more
than a dozen musicians, was
officially formed in 1938.

Founded by the late Don
Cruz Lizarraga, the group has
endured many decades and nu-

merous incarnations as various

members filtered in and out.
Truly one of Mexico's most be-
loved bands, however, Banda
el Recodo keeps on recording
albums, continually tours and is

often a staple at awards shows.

Now on the heels of its 75th
anniversary, which officially
takes place in 2013, the mem-
bers of the regional Mexican
act based in the Sinaloa city
of Mazatlan are determined
to keep performing in a style
featuring booming brass in-
struments that are equally as
important as the vocals.

"You really have to know
where you come from," says
Joel Lizarraga, 38, whose
father founded the group.
"We represent the music of
people from our town. As a
band, we've grown and ma-

BANDA EL RECODO has charted 37
singles on Billboard's Hot Latin Songs list.

and shows no signs of slowing down
tured with our fans."

Those fans are dedicated,
loyal followers who grew up lis-

tening to the group's songs and

its collaborations with many of

Latin music's biggest names,
such as balladeerJuan Gabriel.

Banda el Recodo's chart
history is impressive, too. The
group has notched 37 sin-
gles on Billboard's Hot Latin
Songs tally, as well as two No.
is in 2009: "Te Presumo" and
"Me Gusta a Todo de Ti." The
band also has 29 top 10s on
Regional Mexican Airplay, 11
of which hit No. 1.

Additionally, the group has

11 top 10 albums on Top Latin
Albums and 21top1Os on Re-
gional Mexican Albums, with
five of those reaching No. 1.
Total U.S. album sales come
to 1.8 million, according to
Nielsen SoundScan.

The secret to its success,
band member Mario Alvaro
says, is adapting to changes in
a once -robust industry. He re-
calls a time when bands made

millions ofdollars, before piracy

became a major issue and the
Internet changed everything.

"Now, we're on Twitter,
Facebook and other social
media outlets," Alvaro says.
"It's part of the business plan."

Popular in Mexico and the
United States, Banda el Rec-
odo has performed through-
out the world, including
Japan and Europe, and also
appeared at the White House.

Perhaps one of the best -
kept secrets of the Latin
Grammy Award -winning band

is the business acumen of the

founder's wife, Maria de Jesus
Lizarraga. After meeting her
husband in the '70s, she be-
came the group's administra-
tor, taking care of most finan-
cial decisions and plans. To
this day, she remains crucial to

the band's lasting legacy.
"My mother has always

been good with numbers,"
Joel Lizarraga says. "When my
father met her, he told her to
take care of the money and he
would take care of the music."

The act is still making
plans for its 75th anniversary,
but expects next year to be
packed with special events,
recordings and festival gigs.

"We are very fortunate,"
Lizarraga says. "We're usu-
ally playing somewhere on
weekends and traveling on
the tour bus. We know that
during tough times not many
people get to work, and we
feel blessed that so many op-
portunities are still coming
our way." -Justin° Agulia

EN
comeESPAF10 topL:Aell.egtherfeat LatinBiiiardnmusicicoverageyou'veSpanish.

Go to billboardenespanol.com.
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JUANES TO HOST
SHOW ON SIRIUSXM
Colombian singer/songwriter
Juanes is launching a monthly
SiriusXM show, "Yo Soy
Juanes," that will be the satel-
lite broadcaster's first artist -
hosted show for bilingual lis-
teners. The monthly program
will showcase the17-time Latin
Grammy Award winner's fa-
vorite music, from traditional
Colombian folk songs to Tony
Bennett. The new program
kicks off SiriusXM's Hispanic
Heritage Month programming
on Sept. 16 on channels Cali-
ente and La Kueva. Hispanic
Heritage Month runs from
Sept.15 to Oct.15.

-Leila Cobo

ORTIZ'S LABEL BAD
SIN SCOUTS FOR ACTS
Regional Mexican singer/
songwriter Gerardo Ortiz,
the top winner at last year's
inaugural Billboard Mexican
Music Awards with six hon-
ors, has launched a new label
called Bad Sin Records. The
artist, who is signed to Del
Records, will host auditions
at the Conga Room nightclub
in Los Angeles for two days
starting Sept.11 to find poten-
tial acts for the new label. The
auditions will culminate with
a party at the L.A. Live club,
which is also where the label
will have its official launch.

-Justino Aquila

MINORITY MOBILE
USE TRACKED
Digital audio advertising net-
work TargetSpot has released
results of its first multicultural
study. Conducted by Parks As-
sociates, the study shows that
African -Americans and Lati-
nos are more connected and
mobile than the general popu-
lation. Both groups also listen
to music more on tablets than
the general population (85% of
African -Americans and 75% of
Latinos listen on tablets versus

73% of the general population).
Similar results were found re-
garding mobile phones and
in -car listening: 70% of Latinos
and 60% of African -Ameri-
cans tune in through mobile
phones, compared with 55%
of the general population.
In vehicles, 95% of African -
Americans and 91% of Latinos
tune in digitally versus 86% of
the general population. -JA
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BOXSCORE Concert Grosses
GROSS/ ARTIST(S)

-,,,e(s) Venue, Date
Attendance
Capacity Promoter

10

19

20

21

22

23

24

25

26

I$529,478
($531.029 Canadian)
564.50/523.50

$7,549,590
(57588926 Canadian)

$296.95/$74.11

$3,600,279
$225/5135/
$79.50/525

$3,385,855
5195/$125/575/
$17.50

$2,593,038
5250/5175/
$140/555

$1,810,736
(23539.574 pesos)
$57.02

$1,667,240
($1655,665UtoOrao)
5251.60/550.32

$1,309,188
s149.5o/s49.5o

$1,242,990
560/520

$1182,440
5120/555

$1,055,944
(13727.274 pesos)
$75.23

$979,461
(12,732.999 pesos)
$52.39

$918,064
$147.50/525

$912,710
$148.75/S25

$903,429
(11.744,572 pesos)
$49.76

$837,140
(5847.K6' Camden)
$97.74/528.63

$798,558
$69/525

$796,528
$221.99/5121.99/
651.99/$21.99

$768,664
(9.992.630 pesos)
$40.93

$760,035
555/530.25

$746,846
559.75/530.25

$712,942
565/625

$706,061
$125 75/S39 75

$628,825
(8.174.726 pesos) Auditorio Nacional, Mexico City, 9,165
568.61 June 20 9.520

OSHEAGA MUSIC & ARTS FESTIVAL
Parc Jean-Drapeau, Montreal,
Aug. 3-5 1009s:louts Evenko

KENNY CHESNEY & TIM McGRAW, GRACE POTTER & THE NOCTURNALS, JAKE OWEN

Reliant Stadium, Houston, Aug. 4 %241,2 The Messina Group/AEG Live

KENNY CHESNEY & TIM McGRAW, GRACE POTTER & THE NOCTURNAL% JAKE OWEN
Mercedes-Benz Superdome, New
Orleans, Aug. 3 IT317166

The Messina Group/AEG Live

CELINE DION
The Colosseum at Caesars 16,057 16.793 kur Concerts West/AEG Live, Caesars
Palace, Las Vegas, Aug. 7-8,11-12 shows two sellouts Entertainment

EMMANUEL
Auditorio Nacional, Mexico City,
May 31, June 1, 23-24 Wtnr OCESA-CIE

MICHAEL JACKSON THE IMMORTAL WORLD TOUR BY CIRQUE DU SOLEIL
Rogers Arena, Vancouver, Aug.

1,!;g5silc2,se.s"8
Cirque du Soleil

AEROSMITH, CHEAP TRICK
Philips Arena, Atlanta, July 26 nig/ Live Nation

JASON ALDEAN, LUKE BRYAN, RACHEL FARLEY, DEEJAY SILVER
Columbus Crew Stadium,
Columbus, Ohio, Aug. 5

NEIL DIAMOND
Verizon Center, Washington,
D.C., June 14

IL DIVO
Auditorio Nacional, Mexico City,
July 7-8

ONE DIRECTION
Auditorio Nacional, Mexico City,
June 5-6

52?

12,789
14.850

14,03719,040
two shows

1,!;g9s:Douts

ROD STEWART & STEVIE NICKS
Amway Center, Orlando, Fla.,
Aug

10,783
sellout

ROD STEWART & STEVIE NICKS
BankAtlantic Center, Sunrise,
Fla., Aug. 4 Ngt
CAIFANES
Auditorio Nacional, Mexico City,
June 21.22

18,15sows719,040

IRON MAIDEN, COHEED & CAMBRIA
Rexall Place, Edmonton, Alberta,
July 27 15.37

Modern Musk Services

Live Nation

OCESA-CIE

OCESA-CIE

Live Nation

Live Nation

OCESA-CIE

Live Nation

RASCAL FLATTS, LITTLE BIG TOWN, ELI YOUNG BAND, EDENS EDGE
Susquehanna Center,
Camden,

BARRY MANILOW
Chicago Theatre, Chicago, July

GLORIA TREVI
Auditorio

29-30
itrioNacional, Mexico City,

June

72.VA

10,5three'2ellouts

1,!;Z sellouts78

Live Nation

Live Nation

Eventos Nico

JASON ALDEAN, LUKE BRYAN, RACHEL FARLEY, DEEJAY SILVER
1.800 -ASK -GARY Amphitheatre, 1n,..,63
Tampa, Fla., Aug. 10 Live Nation

JASON ALDEAN, LUKE BRYAN, RACHEL FARLEY, DEEJAY SILVER
Cruzanea

'1'1'.','',C9'etre, West Palm 14iP.4.7
Live Nation

BRAD PAISLEY, THE BAND PERRY, SCOTTY McCREERY & OTHERS

2:irltnr,LgileP:G.Trrliteir??&,trtug. 11 7:88C,
Live Nation

JILL SCOTT, KEM, SALT-N-PEPA, DOUG E FRESH
Verizon Center, Washington,
D.C., June 21 V69786

Live Nation, Haymon Events

PLACIDO DOMINGO

$626,882
$69/$25

$612,613
5125.75/549.75 Verizon Center, Washington,

D.C., July 29

FUAAN Financiera

BRAD PAISLEY, THE BAND PERRY, SCOTTY McCREERY & OTHERS
Bethel Woods Center for the
Arts, Bethel, N.Y., Aug.10

14,977 Live Nation

MAZE FEATURING FRANKIE BEVERLY, PATTI LABELLE & OTHERS

$608,950
5100/530

$584,886
575/525 First Midwest Bank Amphitheatre, 26,404.31

Tinley Park, Ill., July 27

?IM
IRON MAIDEN, COHEED & CAMBRIA

VII`eAy cttiTtliZelt,:::1West
12,456
20,082

WIZ KHALIFA & MAC MILLER

$552,962
549.50/$20

$550,548
659.75/$29.75

$534,226
$65/$25

$522,720
$65/530

$522,217
5127/532.50 Akoo Theatre at Rosemont,

Rosemont, III., Aug. 3-4

WIZ KHALIFA & MAC MILLER

tAWril,at:ina., Tun: enter.
23,885
sellout

Live Nation, Haymon Events

Live Nation

Live Nation

Live Nation

JASON ALDEAN, LUKE BRYAN, RACHEL FARLEY, DEEJAY SILVER
Y:Cfsrsaonnsvt11:71V.!lAt Arena, sell

Live Nation

RASCAL FLATTS, LITTLE BIG TOWN, ELI YOUNG BAND, EDENS EDGE

."rUrFa1V1`scPavilion,Aug.reghC., 10 :338

WIZ KHALIFA & MAC MILLER
Molson Canadian Amphitheatre,
Toronto, July 29 15.7)1139

WIZ KHALIFA & MAC MILLER
Nikon at Jones Beach Theater,
Wantagh, Aug. 2

IL DIVO

$522,187
$79.50/559.50

JAMES TAYLOR
Bridgestone Arena, Nashville,
July 12

1MCP

5,2o 39

Mt
66 NEW EDITION, TONY! TONI! TONE!

!lT",(?/ 50 Oracle Arena, Oakland, Calif.,
June 23

8,760
sellout

Live Nation

Live Nation

Live Nation

AEG Live

Beaver Productions

Goldenvoice/AEG Live

UPFRONT-
Agent PETER
SCHWARTZ
(right) with client
and Under the
Influence star
WIZ KHALIFA.

`Under The
Influence' A Hit
Rap tour rides social media push to box-office success

It ran for only 11 dates, from July 25 until Aug.
6, but consider the Under the Influence of
Music tour a statement made.

The statement is that a new cadre of charis-
matic, hardworking, social -media -savvy artists
can sell a heck of a lot of tickets for a new rap
tour. Under the Influence's lineup included Wiz
Khalifa, Mac Miller, Kendrick Lamar, Chiddy
Bang, Schoolboy 0, Chevy Woods and Boaz,
and sold 175,000 tickets, based on numbers re-
ported to Billboard Boxscore.

"I've been working rap for 20 years, and you
don't see shows like this happen," says agent
Peter Schwartz of the Agency Group, whose
clients include Khalifa and Miller. "A lot of it is
the right package, the right timing and the right
price point. If tickets were $75 or $100 like at a
festival, it wouldn't have done the
same business. But our pavilion
tickets were $35-$55, and the lawn
$20. That's a price point where
kids can't afford not to go."

The brainchild of Schwartz,
Rostrum Records president Benjy
Grinberg (who also manages
Khalifa and Miller) and the two
artists, the tour played primarily
Live Nation amphitheaters. On
the Live Nation side, regional presidents Rick
Franks and Geoff Gordon got the ball rolling,
and Live Nation's Omar Al-Joulani ran point.

"I am biased, but this was one of the biggest
hip -hop touring runs in the past decade or more,"
Schwartz says. "Sure, you have a few top arena
names like Jay -Z, Kanye West, Eminem and
Drake, but Wiz and Mac just headlined 11 shows
doing 20,000 people per day."

What's amazing is how quickly these artists
have grown as live performance draws. Accord-
ing to Schwartz, Khalifa's last tour saw him
selling out 5,000- to 6,000 -capacity rooms, and
Miller was selling out venues at 3,000-4,000
capacity. Lamar and Chiddy Bang have been
playing 1,000- to 1,500 -capacity buildings, and
the newer acts far less. Together, however, they
became a synergistic beast that did 20,000 per
night, topped by 26,404 in Chicago.

Asked what these artists have in common,
Schwartz says it's "a similar demo of fans and a
crossing of musical styles. They're all current,
buzzing artists, and very savvy with social media.
Wiz has over 7 million followers on Twitter, and
Mac's got over 2.5 million."

The genesis for the Under the Influence dates
harks back to Khalifa's Rolling Papers tour last
year, when the regular lineup was juiced up for an
"Extra Wide" gig at the Merriweather Post Pavil-
ion in Columbia, Md., operated by independent
Washington, D.C., promoter I.M.P.

"I honestly didn't think we'd sell out Merri-
weather," Schwartz says, but recalls I.M.P. Produc-

tions president Seth Hurwitz saying at the time, "'If
we do over 10,000 people, it will look fantastic: Dur-

ing the last week, we were at 7,000-8,000 sold, and
then we started selling 1,000 tickets a day -mostly
kids buying up the reasonably priced lawn tickets.

"We saw that trend again this summer,"
Schwartz continues. All the dates within about a
week of the show started selling 1,200-1,800 per
day. Watching the ticket counts was extremely ex-

citing, especially at the end when
you'd be at 20,000 and they're still
clocking 1,200 tickets a day."

Social media and the Web were
the primary promotional tools.
"Once kids started talking about
going, the word spread," Schwartz
says. "It's almost contagious with
that demo of people."

Historically, rap acts haven't
been known as big ticket sell-

ers -or hard -touring acts at all. But artists like
Jay -Z, West, Drake and Li1 Wayne changed that
perception, and acts like Khalifa and Miller com-
mitted to touring with lots of gigs out of the gate.

"No question, times are changing," Schwartz
says. "These artists are seeing how valuable
touring is, and they reach people in a new way
through the Internet, so they don't need a major
label or radio play. The fans are Web -savvy. They
know how to find and share things they like. So
a new artist on the Web can spread very quickly."

As a result, Schwartz and Grinberg may have
a new franchise on their hands.

"This is definitely a model we want to grow
for next summer," Schwartz says. "We started
last year at Merriweather. This year we did 11
shows. Next year, maybe we can do 20-25, and
we'll develop a formula that works. I don't see
any reason why we can't continue to build on the
success of this tour."

1'l
The Billboard Touring Conference
& Awards will be held Nov. 7-8 in
New York. For more Information
and to register, go to
billboardtouringeonference.com.
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Converse's GEOFF
COTTRILL (inset) is
overseeing a campaign
involving upcoming
acts (and Converse
employees) JULIE G,
McWOLF and SHANE
WOLLZ (from left).

Really Big Shoe
Converse's Rubber Tracks initiative does more than push sneakers
with music-it also preserves rock history

Normally, it's the performer who's congratulated at the
end of a successful gig. But when Paul Weller, former
frontman of the Jam and Style Council, finished a

recent London show, he decided to give thanks to Geoff Cottrill,
chief marketing officer of Converse.

"Good job, mate," Weller told Cottrill. "Good job helping this
place out."

The rocker was referencing the 100 Club, a historic venue on
London's Oxford Street that had fallen into CBGB-like danger of
folding. A 2011 partnership with Converse using marketing dollars
to directly support the venue's operating costs changed all that.

"There are 50 years of things seeped in the walls
and floors and fabric of this place, and we appreci-
ate you keeping it open," Weller said.

That compliment is the kind of success metric
that often means more to Cottrill these days than
product sales. Considering the company sold $1.3
billion worth of shoes and apparel in its fiscal 2012
(according to parent Nike's 2012 earnings report),
that's saying a lot. Ever since the company founded
the Rubber Tracks recording studio in Brooklyn's
Williamsburg neighborhood in summer 2011, its
efforts to give back to the music industry have increased rapidly.
The studio has offered free, state-of-the-art recording services to
more than 300 emerging or unsigned acts in its first 12 months.

Now, Converse is teaming with online independent -artist com-
munity Indaba Music to show off Rubber Tracks content-includ-
ing a Facebook app showcasing videos from recent recording ses-
sions, a series that challenges indie acts to record covers of three
songs and remix contests for entries in Converse's ongoing "3
Artists. 1 Song" program.

"It was one way for us to maintain ongoing communication and
relationships with artists that have come into Rubber Tracks-
many of whom are members of Indaba," Cottrill says. "It's been
an amazing experience. All of us have been personally involved
and touched in some way by the artists we've met."

Indaba Music CEO J.J. Rosen says that brands played a larger
role recently in delivering opportunities for revenue and exposure
to Indaba's network of 700,000 musicians. Red Bull, Spotify, Mer-
cedes and the NFL are among the company's recent partners.

"This is a program that really allows us to engage with brands,
leveraging well-known songs and allowing our artists to flourish,"
Rosen says. The winner of the cover song contest will be notified
later this month, with final compositions made available com-

mercially through retailers participating in Fashion's Night Out
during New York Fashion Week starting Sept. 6. Additionally, Con-
verse's network of 32.6 million Facebook fans will be exposed to
the songs, creating the ultimate marketing tool: fan -driven buzz.

Just as Converse parent Nike built its business on a legacy of
marketing to and with athletes, Converse considers the creative
lass both its target spokesperson and consumer. "As a marketer,
my job is to understand our core audience on a deep, meaningful
level, so it makes sense we would do things to serve them," Cottrill
says, noting that artists retain all rights and masters to recordings
from Rubber Tracks. "We don't borrow equity from people's music

to make our brand look cool. We try to participate."

With
The Brand

ANDREW
HAMPP

To further extend patronage to upcoming mu-
sicians, Converse is making three of its own em-
ployees-all winners of an internal contest-the
subjects of its latest "3 Artists. One Song" cam-
paign, giving upcoming artists Julie G, McWolf
and Shane Wollz the chance to follow in the foot-
steps of collaborations from Kimbra, A-Trak and
Foster the People's Mark Foster, and Damon
Albam, James Murphy and Andre 3000, among
others. The single "On the Go" will be available for

free download at Converse.com starting Aug. 22.
"We have a tremendous amount of creative people that work at

Converse all around the world," Cottrill says. "These were three
people who never met before, and we brought them together at
Rubber Tracks. They wrote a song, recorded it and we shot a music
video all in two -and -a -half days. The results are very inspiring.
When they came back, we said, 'Let's celebrate this.'"  

FOR THE RECORD
 In the Aug. 11 issue, a 40 Under 40 profile of Evan
Bogart, co-founder of Boardwalk Entertainment
Group, contained incorrect references to that company
and to Bogart's songwriting team, the Writing Camp.
A 40 Under 40 profile of Jorge Mejia,Sony/ATV Music
Publishing's senior VP for Latin America and U.S. Latin,
misstated his Twitter handle, (cUjorgemejial.
 Kendrick Lamar's upcoming album good kid,
m.A.A.d city (Top Dawg/Aftermath/lnterscope) will
be executive -produced by Anthony "Top Dawg" Tiffith
and Dr. Dre.
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MUSIC
SUPERVISOR Randal] poster

The mu supervisor and tribute
Ibum producer shares his

expertise in telling new stories
through the use of classic songs

The first track on Just Tell Me That You Want Me: A Tribute to Fleetwood Mac isn't found on
the group's mega -hit album Rumours, or even from the band's most successful incarnation
featuring Stevie Nicks and Lindsey Buckingham. Instead, the leadoff cut is "Albatross," an
instrumental penned by the original Mac's first guitarist, Peter Green, and released stateside in

early 1969. On the tribute, Sonic Youth's Lee Ranaldo recorded the new version with his band
and Dinosaur Jr.'s J Mascis.

"[Co -producer] Gelya Robb and I were trying to capture a psychedelic element that ran
through the history of the band," says Randall Poster, the album's other producer. "That brought
us to artists who had that flavor in their music: Tame Impala, the Crystal Ark, Washed Out."

The Concord Music Group release arrived Aug.14 and features Antony (of Antony & the John -
sons) re-creating "Landslide," Lykke Li drenching "Silver Springs" in reverb and the New Por-
nographers reveling in "Think About Me." The Fleetwood Mac project is Poster's second tribute
set for Concord, having explored the music of Buddy Holly last year with Rave On Buddy Holly,
which juxtaposed the Black Keys and Cee Lo Green alongside Paul McCartney and Lou Reed.

Poster, whose music supervising career began in the mid -'90s, has a flair for pairing con-
temporary singers with songs of the past. This year, he won a Grammy Award for his work on
"Boardwalk Empire," while his film credits include "Country Strong" with Gwyneth Paltrow,
the Bob Dylan-fest "I'm Not There" and every Wes Anderson movie. Here, Poster discusses the
similarities of tribute albums and film soundtracks, and storytelling through music.

Does a tribute album start with
the material, or the artists?
It comes hand in hand. We poured
through the catalog and came up
with our master list of songs we
felt we wanted, and then asked,
"OK, how do we deal with artists?"
I thought Antony would be an in-
spired choice to do "Landslide" or
one of Stevie's songs. That was
the first golden goose I wanted
to capture.

When you approached artists
you must have said that these re-
cordings need to be at a certain
level, right?
The thing about Fleetwood Mac,
especially when you focus on the
Rumours era, is that they have really
hard songs to do. We were approach-

ing bands [saying], "We really don't
want songs that sound like people
singing around a campfire." You
have to find artists who can breathe
their own personalities into it. It
was a search for great singers with
[unique] voices-Antony, Marianne
Faithfull, Bonnie "Prince" Billy-
and then artists who clearly come

from a real strong Fleetwood Mac
influence, like Best Coast or Lykke
Li. There was a certain amount of
pride that these artists have to bring

to the process. The contribution I
can make is to challenge them to re-
ally kill it, inspiring people to bring
in great players and producers who

want to work hard and get the thing
done correctly.

When you're pairing performers
with songs, how does it compare
to doing the same work for film?
What's nice about this is that I have
flexibility. I don't have to fit anything
into a 90 -second sequence. I'm free
of that, which is a nice change of
pace. Doing the A&R for a particu-
lar artist, sometimes I make a sug-
gestion and I might push with that
suggestion. A lot of times, the band
knows what they want to do-they
have something in mind, or there's
a track they've always wanted to do.
That's what makes these records
really alive: People bring not only
their musical skills, but [also] their
own history and their own fandom
to the process.

Which artists had their songs
already selected?
Tame Impala knew exactly what
they wanted to do [Buckingham's
"That's All for Everyone"], as did
Bethany [Cosentino] from Best Coast

[Nicks' "Rhiannon"], as well as Matt
Sweeney and [Bonnie "Prince" Billy]

and MGMT [Bob Welch's "Future
Games"]. I've been trying to get
MGMT to do movies and other proj-
ects forever. I had a sense they might

go into the Bob Welch realm.

The compilation represents
many of Fleetwood Mac's vari-
ous incarnations-there are three
Peter Green songs, a Christine
McVie tune and one from Buck-
ingham. But you also wound up
with 10 Nicks songs. Any con-
cern that it weighed too heavily
toward her?
Where it landed feels perfectly right

to me. If I had my druthers I would
have recorded another 10 songs but,
given the limitations, I think we
tell the story. Where it's like doing
a movie for me is that I feel if you
play the music and sequence it [prop-

erly], it kind of tells the story of Fleet-

wood Mac. I feel the same way gen-
erally about the soundtracks I'm
most proud of, like [the one to the
Wes Anderson movie] "Moonrise
Kingdom." If you play it from start
to finish, you kind of get the story
of the movie.

You do a good job of attract-
ing contemporary artists to your
projects. Whether something is
set in the 19205 or the 1970s,
how do you sense that they'll be
the right fit? And how enthusi-
astic do singers really get about
some of these projects?
Every project is different. When an
artist walks into [the "Boardwalk
Empire" recording studio] and they
see those 12 players with a tuba
player in the middle of it, they kind
of go crazy. On this Fleetwood Mac
record, there were some characters,

some unlassoable stallions. Billy
Gibbons and Antony and [Bonnie
"Prince" Billy]-they are not easy. I
think they feel like they are part of
something that is grounded in deep

thought and appreciation. That's

how we get them to jump in and
be part of something that's about
music from the '70s or music from
the '20s. The body of work that I
have been involved with has a bit of
scholarly enthusiasm. That's also
attractive to them.

With "Moonrise Kingdom," which
has been No.1 on Billboard's tra-
ditional classical albums chart,
you entered yet another world
outside the standard purview.
How does doing a film with clas-
sical music compare to a more
pop -oriented movie?
It's the steepest learning curve that
I have ever faced. My process with
Wes Anderson is that he provides a
bit of information, inspiration or a
clue, and I extrapolate and just cap-
ture as much of it as I can. He's not
a postdoctoral student of classical
music, either. It's been a lot ofdiscov-

ery for him, too, but it was borne out
of him being part of a production of
[Benjamin Britten's] "Noah's Flood"
as a kid. I literally got all of Britten's
music, and Wes' idea was to use as
much of it as we could.

When you attempt to license
a pop song, publishers, labels
and artists usually have a set
price. How does classical music
get priced? And how did you
decide on which orchestra ver-
sions to use?
We did really well. Actually, I have
a feeling it went so well that I know
I'm going to get fucked up on the
next movie. I know I'm in for it.
People were very cooperative-the
Britten estate, the EMI Classics
people, London Records, Sony Clas-

sical. It's one of those situations
where they're not getting many
requests for this music. So, rather
than being rude about it, they bent
over backward to cooperate.

Tribute albums need artists who can breathe their
own personalities into it. There's a certain

amount of pride they have to bring to the process. lbw
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H
ow

 does a pop star becom
e a career artist?

For P!nk, the answ
er lay in building up her

touring business before returning to the
business of ruling the pop charts. For her
im

pressive sixth album
, she's bringing in a

new
 tw

ist: m
ajor brand partners.
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of success to truly hit her stride in her career's
second decade. B

ut then again, m
ost pop stars

aren't P!nk. ¶ A
fter scoring her second and

third N
o. 1s on the B

illboard H
ot 100 in the last four

years ("So W
hat" and "R

aise Y
our G

lass," respectively),
stealing all the buzz from

 the 2010 G
ram

m
y A

w
ards

w
ith her suspended perform

ance of "G
litter in the

A
ir" and shattering A

ustralian tour records w
ith her

highly successful (and acrobatic) Funhouse tour in
2009, P!nk w

as at a career high by the tim
e she took

a w
ell -deserved break to give birth to her daughter

w
ith husband C

arey H
art, W

illow
, born in June 2011.

f So w
hen it cam

e tim
e several m

onths later to plot
her sixth studio album

, T
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ruth A
bout L

ove (R
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A
,

Sept. 18), the artist otherw
ise know

n as A
lecia M

oore
had to give her next m

ove som
e serious thought. ¶

"I felt like I w
as in this videogam

e and I collected
all the gold coins and talism

ans you could collect-



I had to either move to the next level or quit," P!nk, 32, says
on the phone from Santa Monica, Calif.'s Shutters on the
Beach resort. "There's this whole techno takeover going on
right now that just does my head in, and I knew I didn't want
to do that. I'd rather dance around and sing goofy songs."

And indeed, The Truth About Love is an ideal showcase for
P!nk's playful side as well as the pop -rock edge she's honed
on recent albums with producers like Butch Walker, Max Mar-
tin and Shellback, all of whom return. New to this project are
Greg Kurstin (see story, page 15), who produced and co -wrote
lead single "Blow Me (One Last Kiss)"-a top 10 Hot 100 hit its
first week out-as well as songwriter Dan Wilson (Semisonic's
"Closing Time," Adele's "Someone Like You"), who helped
pen the somber yet hopeful closer, "The Great Escape." Also

working with P!nk for the first time are Jeff Bhasker (fun.,
Kanye West, Lana Del Rey) and DJ Khalil (Eminem's Recovery).

The album sports a few guest appearances, a rarity for P!nk.
Lily Rose Cooper (aka Lily Allen)-whose last album was pro-
duced by Kurstin-turns up on the Kurstin-helmed "True
Love," and fun:s Nate Ruess helps make the Bhasker-assisted
"Just Give Me a Reason" an emotional duet. Even Eminem
shows up for a couple of verses on "Here Comes the Weekend,"
making good on a 2010 handshake deal in which P!nk sang
the hook on the rapper's "Won't Back Down" in exchange for
an appearance on her next record.

The Truth About Love also marks P!nk's first album on RCA,
after longtime label LaFace folded as part of a 2011 consolida-
tion of Arista, J and Jive into RCA. And with the release ef-

The Man From Oz
How P!nk's manager Roger Davies
makes the magic happen

ROGER DAVIES-THE MAN RESPONSIBLE for the comebacks of
Tina Turner and Cher, the ascent of Sade and the heyday of Janet Jack-
son-has worked with P!nk since her breakthrough album, 2001's
M!ssundaztood. "She approached someone who used to work

for me when she was living in Atlanta, signed to LaFace, and said, 'I want Tina
Turner's manager to manage me!"' recalls Davies, a native of Melbourne, Australia,
who splits his time among Los Angeles, the United Kingdom and Australia. "[P!nk] had
told [LaFace co-founder Antonio] 'L.A.' Reid he'd made the album he wanted but she
wanted to make her next record a rock'n'roll record, which he allowed her to do. It was a very exciting time to start with her."

Davies, 60, has since guided P!nk to international fame that has seen her become a top draw in Germany, the United
Kingdom and particularly Australia, where she sold out 17 nights in Melbourne alone on her 2009 Funhouse tour. But after
2010's Greatest Hits . . . So Far!!! spawned a pair of hits that went to No.1 ("Raise Your Glass") and No. 2 ("F**kin' Perfect"),
the demand cycle shifted back home. In early 2013, likely in February, P!nk will launch her world tour in the United States-a
notable feat considering the Funhouse tour played only 12 North American shows. Here, Davies shares other lessons to learn
from P!nk's career growth and his thoughts on the new team at RCA Music Group.

PINK performing
at the Grammy
Awards in 2010.

P!nk finally seems to have translated her overseas success back to the States with her last three singles. When did
you first realize there was more opportunity for her abroad than in her home country?
Germany and Australia were massive for us pretty much from the start when Try This came out [in 2003]. We intended to spend
a lot of time building a touring fan base and becoming a touring act-particularly out of Europe and Australia, where it just got

bigger and bigger and she became twice as popular outside of America. I don't know
how intentional that was-it just sort of went that way, maybe because I live in England
a lot of the time and Australia part of the time. But we did want to spend a lot of time
building an audience in those crucial touring countries.

As a manager, what was it like watching the Funhouse tour, given the high
risk factor involved with her stunts?
She's a very stubborn girl, so the more scary it is the more she'll want to do it. She'll
work really hard at those stunts. It'll be nerve-racking and you'll get an unbelievable
satisfaction when you hear the audience. That's the big payoff. There was a huge sigh
after the ["Glitter in the Air" performance at the] Grammys-doing that as a one-off in
such an environment while dangling over celebrities, so many things could go wrong.

You have two major marketing partners in Target and CoverGirl. Have you started discussing what role those brands
might play in the upcoming tour and financing future music videos?
They're both fairly new relationships, but we're hoping CoverGirl will be involved in the tour, which would be a perfect fit for
us. I've worked with Target before with Tina and Sade, and they're nice people to deal with, so hopefully that'll be an ongoing
relationship. We haven't gotten into the product placement part too much, but it is expensive. We are open to those conversations.

P!nk has been on numerous labels under the Sony umbrella. How do you feel about her new home at RCA?
It's still new to me but there's some people that we've seen some continuity with. I've known [RCA president/COO] Tom [Cor-
son] for a long time from the old days, and with [RCA CEO] Peter [Edge] we've really enjoyed having some A&R input there.
The enthusiasm has been great. We're also fairly self-sufficient in how we make records-we work with the people we like to
work with and deliver our records usually on time. But we have mapped out the next few years with them, which is exciting.

Speaking of being on time, how did P!nk produce more than 35 tracks in less than a nine -month period?
[She] knows 1 love making a plan, and she'll probably tell you, "Roger will set a release date, then I have to make a record."The
process began with her back in the studio with Billy Mann and Butch Walker, then [with] a few new people. Then you start
knowing you've got a lot of good songs, so we got to cut tracks out because we had too many-that's when you know you've got
the core of a really good record. We were fortunate enough to be able to give one to Cher for her next record, too. -AH

fectively an early kickoff to a packed fourth quarter for RCA
that will include new releases from KeSha, Christina Aguilera,
Alicia Keys and other A-listers, the label clearly has high hopes
that P!nk will set the tone for the rest of the year.

"Having worked with her on it she feels it's her best album.
And as an outsider, I feel it's her best album as a fan," says
Peter Edge, an A&R veteran who was appointed CEO of RCA
Music Group last summer. "She digs into a lot of different
musical territory on this record without going way left. She's
got, I think, three or four really big hits."

Indeed, the label is already betting that the Kurstin-pro-
duced "Try" will have a strong showing as the proposed sec-
ond single, while the Ruess duet "Just Give Me a Reason" is
Edge's song of the year candidate for next year. "It's going
to play at every format. It's going to hopefully be used in a
lot of TV," he says. "It's just one of those songs people will
relate to on a relationship level."

The set will be supported by a heavy promotional tour this
fall, including the debut of a new song at MTV's Video Music
Awards on Sept. 6, release -week appearances on "Today"
(Sept. 18) and at Clear Channel's iHeartRadio Festival (Sept.
22) and jaunts across Europe and Australia before a perfor-
mance at the American Music Awards in December. A proper

tour is expected to follow in 2013.
"We've been fans for a long time, and it's a real career

highlight for us," RCA president/COO Tom Corson says of
working with P!nk. "We're set up for the next 18 months

to two years."
The album is also getting a major boost from two

brand partners, another rarity for P!nk. In early August,
P!nk was named the new face of CoverGirl, the cosmetic giant
that most recently tapped Taylor Swift as a spokeswoman and
sponsored her sold -out, 69 -city Speak Now tour. A print cam-
paign debuts this month, with TV spots set for later this fall.

"We know the women that use our products and P!nk was
just perfect for what we want to express," CoverGirl VP/GM
Esi Eggleston Bracey says. "When we look at her, she is so en-
ergetic and just oozes and radiates with confidence."

Then there's Target, which will release a deluxe edition of The
Truth About Love with four exclusive studio tracks, as well as a
custom commercial starring the singer in a sexy, futuristic look.
"She had a big smile on her face the whole time," Target VP of
entertainment John Butcher says of the recent shoot. "When
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you align the creative with a partner who's really invested in
making the work stand out, it can really drive incremental sales.
And that's what we've done in this case with P!nk."

Billboard caught up with P!nk to discuss the making of
her new album, advice (or lack thereof) for emerging artists
and why she's yet to face her biggest fear-her first album.

Congrats on being named the new face of CoverGirl. What
kind of feedback have you gotten since the announcement?
I always read the responses from the fans. It was 99% positive,
but I'll always have that 1% that's negative. And my favorite
comment was, "Too bad they can't Photoshop the bitch off your
face." [laughs] That's actually pretty good.

Is it surreal to think your career is at this point right now?
Because there was a period after 2003's Try This and even
after "Stupid Girls" in 2006 when your singles weren't
taking off in the U.S. Was that time frustrating for you?
I never looked at it that way. I was always on the road in the
U.K. and Australia, and things were really great over there.
Then I got to come home and be left alone. And you know
what? It gave me lot of time to create my show and to become
a performer. I would go on 22 -month tours and work my ass
off, and it's been the biggest blessing of my life that now I am
a touring artist. It got me out of the popularity contest that
music can be sometimes and gave me time to hone my craft
as a stage performer. I'm also grateful, and I got to come back
and do the Grammys [in 2010]. That was my "A -ha."

That was a preview of the highly challenging acrobatic
stunts you performed every night for months on your
Funhouse tour. How do you plan to top being suspended
by a thin harness and doing death -defying trapeze acts?
I might have to light myself on fire. I've been to Vegas, see-
ing what's the next impossible feat. For a while, everybody
had dancers who got to do all the fun stuff, and I was saying
to myself, "I can do that and sing." So that was my challenge.

You've been in the business for more than a decade,
through a period of dramatic change for the music in-
dustry. What lessons have you learned from that time?
I'll have 18-, 19 -year -old artists who just got signed who'll come
to me asking for advice and I don't know what to tell people

PINK anno
her new deal

CoverGirl at
Shutters on

Beach resort
Aug. 6 in San

Monica, Cal

anymore-it's just so different now. There's no record company
budgets or big pop tours or million -dollar videos. People have
to just get creative and figure it out.

The music business has changed so much and I credit [weath-
ering] that transition to my manager [Roger Davies] and to hard
work. The joke was my first tour opening for 'N Sync and my
10th tour was opening for Justin [Timberlake]. You have to
be humble. I would go and do sold -out arena shows back to
back all over Germany, then come and do 800 -capacity clubs
in Washington, D.C. You don't ever get done paying your dues.

You mentioned Roger Davies. How has he helped you?
He is -1 can say this factually and not opinion-the best man-
ager in the business. He's the most respected person I've ever
met. He has also been in the game for so many years and he
still is the guy carrying your bags through the airport. He's
my biggest cheerleader. After every night he's at the sound -
boards with me and he's checking my sound and making sure
my outfit fits correctly. He's just helping me through all of
this because he manages people like Sade, Cher, Tina Turner
and Joe Cocker-legends who've been touring forever. He's
believed in me and he's kept me going when I didn't have it
in me for myself. He's a wealth of experience. I find myself
wanting to impress him even more.

For The Truth About Love, was it a struggle to get back into
writing after you had your daughter, or did it come naturally?
I was calling it an experiment until it wasn't an experiment. I
had 40 songs and it worked out. I'm like a faucet-there's noth-
ing going on in my head when I'm off. I write in a journal and
that's it. But that first day in the studio just opened up the faucet.

The songs talk about all phases of a relationship, but you
must be aware that people are going to hear songs like
"How Come You're Not Here" and "The Truth About Love"
and assume that you're having marital problems again.
It's funny. I wrote "Family Portrait" when I was 21 and my
parents divorced when I was 9, so 1 tend to hold onto things.
I'm still exorcising some of those demons. And look, I'm in a
relationship that I've been in for 10 years and it's never going to
be perfect. Carey always jokes, "You're always just mad enough
at me to write a song." "Yep. Thanks, baby, you're my muse."

In addition to CoverGirl, you've got a campaign coming
up with Target that includes a deluxe edition of your
album and your own commercials. As you were talking
with Target, did you discuss its previous donations to
anti -gay marriage campaigns? That was something that
canceled a deal with Lady Gaga last year given her devo-
tion to her lesbian, gay, bisexual and transgender fans.
I actually didn't know about it. What happened?

Target made campaign donations to several politicians,
primarily in Minnesota, that oppose same -sex marriage.
Lady Gaga brought attention to it, and the company
started putting gay couples in its add and started selling
gay-marriage-themed products like wedding cards.
Well, that's great, then, and shows the power of Lady Gaga.
That's great that she did that. And that's what forgiveness is
about. I'm trying to do that with my family right now. [laughs]

You've gone out of your way to ignore most of your first
album, Can't Take Me Home, on your greatest -hits set and
recent tours-but it had three big singles. How do you
see that record's role in where you are today?
It's a huge part of where I am now. It's funny-my best friend,
he's always like, "When are you going to do 'Hiccup'? Can we
get some 'Most Girls'?" I try so hard to fit them into my shows
and they just don't end up making any sense to me somehow.
For this last tour I had this whole salsa number to "There You
Go" and it was going to be so beautiful but it just didn't fit in.

So, you've faced your fear of heights ...
But I haven't yet faced my fear of my first record. [laughs]

4111411111111111111.REG KURSTIN
(right) in the

studio with
JAMES MERCER

of the Shins.

1,,

Blow Me Up
The man behind P!nk's
monster hit

if T'S A COMPANY POLICY that we can't refer
to it without saying, parenthesis 'One Last Kiss,-
RCA Music Group CEO Peter Edge jokes, refer-
ring to P!nk's latest top 10 hit, which without the

parenthetical would be titled simply, "Blow Me." But
there was a brief moment early this year when the song
could've had a considerably less memorable title.

The singer had been working with producer Greg
Kurstin on an intense nine -day songwriting session
that yielded six songs. One particular track, an em-
powering breakup anthem in the vein of P!nk's 2008
No.1"So What," seemed like it might be written and
recorded within a day-it just needed a title.

"She kept coming back to 'Let's throw in the towel,'
and it was one of those things where we had to say,
'Is that line really the song?" Kurstin recalls. "So then
I came back with 'Blow me . .. one last kiss' and we
got really excited. Most of the time with P!nk she's so
strong writing lyrics don't really interfere. let her do
her thing. That could've been the only time I did that."

For a long time Kurstin, 43, was one of pop's best -
kept secrets. A fixture on the Los Angeles alt -rock
scene who's toured with Beck and Red Hot Chili Pep-
pers and is half of lounge -pop duo the Bird & the Bee,
he produced for kindred spirits who favored his craftily
catchy touch, like the Flaming Lips (2006's "Haven't
Got a Clue") and Lily Allen (2009's It's Not Me, It's You).

But when a song he co -wrote and produced for Kelly
Clarkson, "Stronger (What Doesn't Kill You)," crowned
the Billboard Hot100 in February and became the big-
gest -selling hit in Clarkson's career (3.7 million copies
sold, according to Nielsen SoundScan), Kurstin went
from cult favorite to every label's must -have. So far this
year, his diverse résumé includes the subtle alt -rock of
the Shins (Port of Morrow), the breakout electro-pop
of Marina & the Diamonds (Electra Heart) and P!nk.

Up next is another album with Allen, or Lily Rose
Cooper as she's now known professionally; a new
set from Tegan & Sara ("It's a lot popper than their
other stuff but also more experimental in some areas,"
Kurstin says); and a couple of tracks with Swedish pop
singer Lykke Li. And then there's his ongoing collabo-
rations with Sia, who's also having an unexpectedly
huge 2012 with top 10 hits "Titanium" with David
Guetta and "Wild Ones" with Flo Rida.

"She's always saying, 'Should I sing my demos
worse?" Kurstin says with a laugh. "It's crazy how
good she is in the studio, and so fast, and her voice is
amazing. I'm so glad all this has happened to her. She
deserves it." -AH
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Razor & Tie's
roster includes
CHELSEA GRIN,
(top left), P.O.D.
(top right), ALL
THAT REMAINS
(bottom left) and
FOR TODAY.
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The empire built on `Kidz Bop' has remade
itself as the home of heavy and hard rock. Razor
& Tie is going against the tide, but that was the
plan from the very start BY ED CHRISTMAN

`i4rf4--

AN THE LABEL THAT LAUNCHED THE '70s Preservation Society series to sell oldies, brought K-tel-style
direct -response TV marketing back in vogue and struck pay dirt with Kidz Bop now conquer the land of
spiked wrist cuffs, mosh pits and banging heads? Ready or not, red rover, Razor & Tie is coming over.

The multifaceted New York -based label has already made a splash in the hard rock/heavy metal world
through its distribution arm, bringing titles from Brand New and All That Remains to market. But now Razor
& Tie has signed a whole slate of hard rock groups to its own artist roster, everything from hipster metal act the
Sword and modern thrash/hardcore group Shadows Fall to Christian metal bands like P.O.D. and For Today.

Investing in hard rock goes against the conventional wisdom at major labels, which seem to be running
away from rock music for the safety of million -selling pop acts. But Razor & Tie-which has sold 36.4 mil-
lion albums since Nielsen SoundScan began tracking the company in 1997-hasn't gotten to where it is
today by hewing to the industry's conventional wisdom.

Craig Balsam and Cliff Chenfeld started the label in 1990, five years after graduating from New York
University law school, when the two decided they didn't want to be lawyers anymore. In fact, they named

the label after two things they never wanted to do again: "Shave or wear a tie," according to Balsam.
They began with repackaging '70s oldies, tapping the nostalgia market through direct -TV marketing and using 800 numbers to sell hit -

packed genre compilations of soft rock (Easy '70s), disco (Disco Fever) and highway music (Those Rocking '70s). Soon Razor & Tie moved from
late -night TV to music retail, assembling compilations for everyone from cult artists like Joe Meek to soul men like Don Covay and country
greats like George Jones. The label also reissued out -of -print classics from David Johansen, Ian Hunter, Alex Chilton, Graham Parker and the

********************************************
Bongos. New albums followed from acts like Marshall Crenshaw and
Dar Williams, who has been signed to the label the longest.

In 2001, Balsam and Chenfeld started Kidz Bop, a series of kid -
friendly versions of top 40 hits now up to 22 volumes with com-
bined sales of 12.7 million units, according to SoundScan. The
Kidz Bop brand powers a social -driven site, and somewhere along
the way, the label sold a non -controlling 50% interest in Kidz Bop
to a private equity firm, ABRY Partners in Boston.

It may seem like a disconnect that the guys behind Easy '70s and
Kidz Bop are now signing metal acts. Chenfeld notes that unlike
most of the label's hard rock competitors, "we are not two hardcore
music guys that started in the basement. The fact that we came into
music at the angle that we did has helped us particularly weather
the challenges that the music industry has faced in the last eight
years. Our business skills, built up from the way we entered music,
have helped us in the current environment."

He continues, "If we can be in the position where we are in
between a major label and a smaller indie label, with a lot of re-
courses open to us from rock to a diverse roster to records like
Kidz Bop, we are happy. It's not about 1997 and how cool you are.
It's about, 'Can you get the job done?'"

"We looked at the market and saw how the world has changed and no-
ticed that rock isn't getting enough attention," Razor & Tie senior VP of
marketing John Franck says. "The majors are shying away from signing
rock music and becoming more ambivalent about staying in that area,
so it creates a tremendous opportunity for niche indies like ourselves.
Right now we are expanding into the rock niche in a big way."

As the music business changes to chase the flavor of the month,
Chenfeld points out that the "rock fan is passionate, stays loyal and
is willing to spend money in buying merchandise."

Moreover, he notes that "rock bands don't require a quizil-
lion-dollar radio budget like pop. At some point, some will cross
over-not like Rihanna, but like [going gold]. But if an album
doesn't, there is still an active, vibrant rock scene, and we are scal-
ing it in a way that we will be successful."

Franck says the move into rock is a long-term strategy. "It not only
plays to the strengths of our staff, but on a macro level, we know that

rock music never goes away-it just reinvents itself every few years,
regardless of where radio fragmentation sits this year or next."

Initially, it wasn't a strategic move to get into rock but rather a strat-
egy to build up revenue and market share through distribution deals.
Razor & Tie's first success in the hard rock/metal space came through
the distribution of labels like Triple Crown and Prosthetic Records.
With the help of Razor & Tie, Triple Crown's Brand New scanned
950,000 units and Prosthetic's All That Remains scanned 895,000 in
the United States, with the former album's total sales at 1.4 million if
records with other labels are counted, according to SoundScan.

Those distribution deals turned out to be "a great experience
that helped us to learn that business," Chenfeld says. "Besides, we
had people who worked here for years who lived in that world and
weren't getting to work in it as much as they would have liked."

SETTING GOALS
BEFORE SETTING OUT TO SIGN its own roster of hard rock acts,
Razor &Tie made some key executive moves in preparation, bringing
aboard Epic Records A&R veteran Pete Giberga as senior VP of A&R and
Franck, who made his hard rock bona fides working at El Records (for-
merly Koch Records).

"Both Pete and John live in that world and understand it. John is
our marketing person but he is an A&R person as well," Balsam says.

If Razor & Tie has any formula when bringing in bands, it likes to
ensure that the groups it signs are open to having the label make the
record with them. "From an A&R point of view, it is extraordinarily
important to make the best record," Franck says. "I can't emphasize
that enough. We want to be involved in an album from the get -go."

Franck says that he works closely with Giberga and they both have
the same goal: making albums that can go three singles deep and
have a commercial life of 18 -plus months.

That appears to be the game plan employed for All That Re-
mains' For We Are Many, which arrived Oct. 12, 2010. The third
single from the album, "The Waiting One," peaked at No. 5 on Bill-
board's Active Rock chart nearly 18 months later on April 14. So far
the set has sold 177,000 copies, according to SoundScan, and yet
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it was still advertised as a new release on the Razor & Tie
site as of Aug. 2.

Earlier this year, Razor & Tie started bringing its new hard
rock roster to the marketplace. On May 15, Razor & Tie issued
Shadows Fall's Fire From the Sky, which scanned 10,000 cop-
ies in its debut week and has sold 20,000 total. "We spent a lot
of time focusing on the recording and writing of this record,"
Franck says, by way of emphasizing the label's philosophy of
wanting to be involved in a record from the start.

On June 19, Razor & Tie issued P.O.D.'s Murdered Love,
after going for radio airplay with the track "Lost in Forever
(Scream)" the week of April 23. It picked up adds at Christian
radio with alternative stations coming aboard months later.
In all, about 60 stations across multiple formats, including
13 at active rock and 13 Christian, were playing the record,
Franck says. This week, the song spends a fourth week in the
top 10 of the Active Rock chart (No. 6). That placement is the
band's highest -charting radio song in nine years, according
to Razor & Tie VP of media and artist relations Kern Brusca.

Razor & Tie is definitely making an impact at radio and
in sales with rock music, but how is it faring with fans and
the hard rock industry?

Unlike many of label's metal competitors, it doesn't
have brand awareness among consumers, says Shawn
Keith, who manages Razor & Tie act For Today and runs
Sumerian Records, a metal imprint based in Washing-
ton, D.C., and Los Angeles.

Top: Razor & Tie's
CLIFF CHENFELD
(left) and CRAIG
BALSAM; bottom:
the label's
JOHN FRANCK
(left) and PETE
GIBERGA.

Entertainment Services Unlimited's Larry Mazer, who
manages Lamb of God and the Sword, agrees. "If you buy a
Metal Blade record," he says, "you know what you will get."

Yet, both agree that among rock bands and managers,
Razor & Tie is making a name for itself.

Forced Media Management's Randy Nichols, who man-
ages Razor & Tie acts Hit the Lights and Underoath, says
the label has made an impact among the industry's hard
rock community. "Watching them work with Fred Feld -
man's Triple Crown label, I was blown away with that part-
nership," Nichols says. "They got this system. They know
what they are doing-they just needed to get the right
bands into their system, and now they seem to have that."

More recently, Nichols adds, "Shadows Fall had a pretty
outstanding first week."

Managers say they're glad Razor & Tie has moved into
the rock space. "When you have what just happened to
Roadrunner, we don't know what that label is going to
be like going forward," says one manager bothered by
WEA's downsizing of that label. Managers are looking for
a safe harbor, he says, and see Razor & Tie as "an indie
label that seems like they are making money."

Managers also say the label's staff is a plus. "They have a
good staff of people who know how to market," Nichols says.

"The thing that Razor & Tie has going for them is their
staff," says Strong Management's Vaughn Lewis, who
manages Killswitch Engage and Razor & Tie act Elec-

tric Sun. "Pete Giberga brings hard rock credibility to the
label. He signed a bunch of cool things at Epic and he was
always in the mix for buzz rock bands. John Franck, as the
marketing guy, brings something to the table there."

In addition to the strengths that Giberga and Franck
bring to the table, "Razor & Tie does very well at radio,
which is hard for indies," a competing hard rock label
owner says, noting that Razor & Tie senior VP of promo-
tion Kurt Steffek "is savage at active radio."

DEALING WITH DISTRIBUTION
ALTHOUGH THE LABEL IS SIGNING up its own hard
rock artists, Razor & Tie is still willing to sign distribu-
tion deals with other imprints. "We have always found
that distributing other labels is a good source of busi-
ness," Balsam says. "If they have the A&R, we can bring
them pretty good access to the market."

In 2010 Razor & Tie cut a joint -venture deal with Artery
Foundation Management to create a label, Artery Record-
ings, and a publishing company. That deal was brokered
by Chenfeld's son, Dylan, who is about to start his fresh-
man year at college. In fact, For Today manager Keith says
that one of the things the label has going for it is Dylan,
who is "a fan of what they are putting out. As labels get
older, so do the people who work there."

So far the Artery Recordings act paying dividends from
the joint venture is Chelsea Grin, whose first two albums
have each scanned more than 25,000 copies, with the latest
release, the Evolve EP, scanning nearly 12,000 in the eight
weeks since its arrival on June 19, according to SoundScan.

"The Artery Recordings deal also gives Razor & Tie added
credibility and word-of-mouth in the world of rock bands and
to radio shows programming rock music," Chenfeld says.

Balsam insists Razor & Tie is agnostic about whether the
company owns the project or if it's from a distributed label.
"We work every project the same and want them to all do as
well as the next one," he says. Beyond Artery, Razor & Tie
also distributes Jingle Punks, Sh-K-Boom/Ghostlight, Two
Tomatoes Records, Corey Smith/Undertone Records and
Alexi Murdoch/Zero Summer. In total, the company has
165 active titles at retail for distributed labels, while Razor
& Tie itself has 211, as well as 65 Kidz Bop titles.

In light of how the music industry is evolving, Balsam
says that his label tries to bring a flexible approach to cut-
ting an artist deal. "If we can't match the artist's needs
and our own, then we don't do the deals," he says. "We
also want to make fair deals. If we are investing money,
we think we should have an interest, but we are not overly
grabby. One reason we can sign artists when we are com-
peting with other labels is because we are more flexible."

As it moves into the rock space, Razor & Tie executives
predict its hard -rock market share will continue to grow.
Its share stood at a measly 0.08% in 2003, growing most
years except for 2005 and 2008 until it hit 0.63% in 2009
and 0.68% in 2010. Since then it has retracted a bit to 0.44%
last year, and so far this year, its share stands at 0.42%. But
Brusca says the year is still young and Razor & Tie's slate of
upcoming albums from In Dying Arms, Defiler, Nonpoint,
the Sword and All That Remains could boost market share.

According to SoundScan, Razor & Tie ranks at No.
28 among hard music labels. While the majors, includ-
ing Roadrunner, dominate the top 10, the indies ahead of
Razor & Tie include Wind-up, Metal Blade, Eleven Seven
Music, Victory, Epitaph, Rise Records and El Music. The
lattermost label also entered the metal fray within the last
five years and seems to be pursuing the same strategy as
Razor & Tie. In fact, it's the label that Razor & Tie is often
compared to in the hard rock space. Managers say El has
also quickly established itself as a force to be reckoned
with and its hard -rock market share stands at 0.87%.

Overall, Razor & Tie's total album market share has
been consistently above 0.4% since 2001, ranging from
0.42% that year up to 0.69% in 2008, while it currently
stands at 0.59%, the same amount it had for all of 2010
and a tick above the 0.58% it had in 2009.

During that time, the label's annual scans ranged from
1.9 million units in 2001 up to 3.6 million in 2003, mean -
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ing its sales have ranged from at least $20 million to $36
million each year.

While Razor & Tie started out with indie distributors,
the company switched to major distribution in 1998 with
BMG and has stuck with the relationship as BMG evolved
into Sony BMG and then Sony Music Entertainment.

"Switching to a major distributor helped us grow mar-
ket share, but it also allowed us to change, to take advan-
tage of being distributed by a major," Balsam says. "So we
took on projects that we might not have if we were still
with an indie distributor, and we spent money, took on
more risks and thus got more rewards."

The company now has nearly 60 employees across all its
divisions and brands, including its publishing company and
media -buying operation. While K-tel dominated late -night TV
in the '70s and early '80s with its "as seen on TV" commer-
cials touting both albums like Super Hits and housewares, by
the early '90s that business had wound down considerably.

But Razor & Tie brought TV marketing back to the music
business in a big way, first by creating compilations that
it advertised and sold on TV for itself and then selling its
services to the majors and other labels. Today, Razor & Tie
Media is the music industry's dominant TV marketer. (A
recent success: That's My Jam, a five -disc set of R&B and
hip -hop songs from the last 20 years, has sold 20,000 copies
since December 2011, according to Billboard's estimate.)

"Time -Life was in this business, but focused on an
older demo geared more toward music of the '40s, '50s and
'60s," Chenfeld says. "What was different about our ap-
proach was that we focused on a younger demo with more
irreverent and entertaining commercials-from The '70s
Preservation Society Presents Those Fabulous '70s to To-
tally '80s." Razor & Tie also markets non -music products,
like Elmer's Squeeze 'N Brush paint brush, Better Than
Ears dog treats and Donna Richardson's "Sweating in the
Spirit," a fitness video for the spiritual audience.

The label also created a successful publishing company,
Razor & Tie Music Publishing, in 2007. Its roster includes
Drive -By Truckers, Matisyahu, former Underoath drum-
mer/vocalist Aaron Gillespie, the Summer Set and Paul
Moak, and comprises more than 5,000 songs.

Nichols says the publishing arm is uniquely suited to
represent Gillespie, who's also a member of the Almost
and a solo artist. "Not many companies are equipped to
publish and market a guy who writes metal but also writes
church music," he says. "I needed to find the right partner
and was surprised that someone like them existed."

With offices in New York, Los Angeles and Nashville, Razor
& Tie "can plug my guy's songs in all areas," Nichols adds.
"They have a solid team, have gotten some pretty decent place-
ments and also found good songwriter pairings for him."

As for the label itself, outside of its investment in hard
rock, Razor & Tie continues to maintain a broad and sur-
prising roster.

"While we like the rock thing, we are still going to be a
diverse label," Chenfeld says. This year, Razor & Tie has
issued everything from offbeat projects from heritage
artists (Joe Jackson's Duke Ellington tribute The Duke
and Dee Snider's guitar -heavy show tunes collection Dee
Does Broadway) to gospel (BeBe Winans), pop rock (Jon
McLaughlin) and folk (Ben Taylor).

In addition, Razor & Tie signed a long-term deal to re-
issue the Emerson, Lake & Palmer catalog. The company
plans a major reissue campaign with bonus tracks, different
artwork and even versions in 5.1 surround sound and on
vinyl. "We also have an extensive new multi -rights, multi -
format catalog campaign in the works that we'll launch later
this summer for Emerson, Lake & Palmer," Franck says.
"We're going to be very busy through late fall."

All in all, the Razor & Tie principals think they're in a
pretty good place with their current A&R strategy. "Our six
non-Kidz Bop titles this year will be at least as twice as big
in sales as our six top titles from last year," Balsam says.

Balsam and Chenfeld may have set out as law -firm refu-
gees rather than metal heads, but the name they chose for
their label had a certain prescient tinge. The founders' phi-
losophy of not wanting to wear ties or shave should serve
them well on Razor &Tie's latest musical journey.

***************************************
The Wide World Of Razor & Tie
From Kids Music to Death Metal,
In 22 Years The Label Has Done it All

I. The '70s Preservation
Society Presents:
Those Fabulous '70s
VARIOUS ARTISTS, 1990

2. It's Hard to Believe It:
The Amazing World
of Joe Meek
VARIOUS ARTISTS, 1995

3. The Honesty Room
DAR WILLIAMS, 1995

4. Monster Ballads
VARIOUS ARTISTS, 1999

5. Kidz Bop
KID'/, 1101'. soot

6. Darrin's Dance Grooves
VARIOUS ARTISTS, 2001

7. Donna Richardson's
Sweating in the Spirit:
A 3 -in -I Gospel Workout
VARIOUS ARTISTS, 2003

8. Alvin and the Chipmunks
Original Motion Picture
Soundtrack
VARIOUS ARTISTS, 2007

9. For We Are Many
ALL THAT REMAINS, 2010

10. That's My Jam!
The Greatest R&B
Jams of All Time
VARIOUS ARTISTS, 2012

11. Dee Does Broadway
DEE SNIDER, 2012

12. America America
BEBE WINANS, 2012

13. Evolve
CHELSEA GRIN, 2012

14. Listening
BEN TAYLOR, 2012

15. Boundaries
IN DYING ARMS, 2012
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THE SO c
From Adele and John Mayer to rising stars

Imagine Dragons and Santigold,
artists struggling with vocal problems

is a growing issue in the industry

BY JASON LIPSHUTZ

MAGINE DRAGONS HAS A HIT SINGLE on rock radio and a hotly anticipated album hitting
stores in less than a month. Too bad the group's singer can't utter a word.

The Las Vegas alt -rock band's frontman, Dan Reynolds, underwent surgery in early August to re-
move a polyp on his vocal cord, which he detected after the group performed a whopping 14 shows
in the span of three days at South by Southwest (SXSW) earlier this year. Those shows were part
of a hectic promotional run that helped the band's anthemic single, "It's Time," climb to No. 4 on
Billboard's Alternative chart in June and so far sell 356,000 downloads, according to Nielsen Sound -
Scan. Imagine Dragons' debut album, Night Visions (Interscope), is due Sept. 4. Until then, a recov-
ering Reynolds is on "complete vocal silence," hoping to get past this setback, which has sidelined
many artists recently.

"At first, it was devastating for me," Reynolds wrote in an email, "but after I've heard all the suc-
cess stories of other artists who go through the same thing, I felt a lot more at ease."

If all goes according to plan, Reynolds' voice will be healed enough to lead Imagine Dragons when the band kicks off a
North American fall tour on Sept. 5. Other vocalists haven't been so lucky. An outbreak of voice issues among singers of
various genres-from Maxwell to Keith Urban to Florence Welch-has led to the reshuffling or cancellation of dozens

of live dates during the past year. These problems include abnor-
mal growths like polyps, cysts and nodules. Their causes can be
behavioral (hazards of life on the road, like overperforming and
too much alcohol, can be contributing factors) or genetic. If not
treated, they can lead to permanent scarring and too -short careers.

For some, vocal problems have resulted in a massive mon-
etary loss: For instance, a hemorrhaged vocal cord forced Adele
to scrap 16 U.S. theater and club shows last fall, at the pinnacle
of her 21 success. Earlier in 2011, 10 sold -out Adele performances
at similarly sized venues grossed $1.9 million, according to Bill-
board Boxscore.

For others, like John Mayer, voice problems can derail the
rollout of a new project. In March, less than two weeks after
announcing a spring tour in support of his fifth studio album,
Born and Raised, Mayer revealed that the surgery he'd under-
gone last year to remove granuloma, an inflammatory collec-
tion of cells, hadn't properly healed. More surgery was needed,
and the 18 -city tour was scrapped. No timetable has yet been
set for the live return of an artist who grossed $28.1 million
from 45 shows in 2010.

Although Born and Raised debuted atop the Billboard 200 and
has sold 442,000 copies since its May release, according to Sound -
Scan, Mayer will need vocal surgery before the end of the sum-
mer, and an undefined recuperation period will follow. "The
recovery process isn't easy, and you literally can't talk for weeks,"
says Michael McDonald, Mayer's manager. "Caffeine, alcohol,
spicy foods-all that stuff is out of your diet, so you literally have
to just sit in silence for a period until you can talk."

Dr. C. Gaelyn Garrett, medical director of the Vanderbilt Voice

Center in Nashville, says that the recent uptick in vocal
issues isn't the result of any new epidemic, but of a new
willingness for artists to step forward and publicly ad-
dress their physical ailments. Hip -hop star Nicki Minaj,
for instance, gave a shout -out to her vocal doctor dur-
ing a performance at New York's Roseland Ballroom on Aug. 14.

"You used to hear a lot of people say they had bad allergies or
vocal fatigue, and they just need to rest," says Garrett, who has
treated artists like Willie Nelson, Gary Allan and Shania Twain
in her 18 years at Vanderbilt. "A lot of those times it was actu-
ally-I don't want to say a cover-up-(but] they just didn't want
to let the general public know that they had anything physically
wrong with their voice."

Furthermore, as fiber-optic technology and laser surgery
have improved during the past decade, vocal specialists have
been able to identify vocal damage more frequently and treat
setbacks before they become chronic, career -crippling issues.
According to Garrett, taking a singer for regular checkups before
a problem exists is crucial. Not only do doctor visits establish
a "baseline exam" of vocal cords and folds to use if a problem
does arise, but they also keep artists educated about vocal care.
At a specialty center like Vanderbilt, artists can interact with a
team of physicians, speech pathologists and singing special-
ists to understand whether they're performing in a range that's
natural for the shape of their larynx, or speaking in a manner
that damages their skills.

But many musicians, particularly those at the early stages of
their career without the financial support of a label or manager,
aren't so lucky. And serious issues can still occur in spite of pre -

ADELE

Hemorrhaged
vocal chord

Scrapped 16
shows last fall.
Estimated value:
more than $2
million.

JOHN MAYER
Granuloma
Was forced to
cancel an 18 -date
spring tour in
support of recent
album Born and
Raised.
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ventative checkups. Mayer's granuloma, for example, was di-
agnosed after the singer/songwriter had developed regular re-
lationships with throat doctors during his career, according to
McDonald. And although there are major -label artists who ne-
glect doctor visits before problems crop up-Imagine Dragons'
Reynolds admits that he didn't get a checkup until he noticed
something was wrong after his band's SXSW marathon-Garrett
believes that most managers are getting smarter about tending
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DAN REYNOLDS

Polyp

The Imagine
Dragons vocalist
is on complete
vocal silence in
advance of his
band's debut.

SANTIGOLD
Vocal swelling
"A big part of
the problem is
that artists are
required to do
too much at
once," she says.

to their singers' long-term needs. "Management has now recog-
nized that this is not a sprint for the artist. It's a marathon, and a
lot of the new artists that they're signing, they're sending them
over right from the beginning," she says.

Unfortunately, the demands of music promotion often combat
increased medical awareness. With album sales no longer as im-
portant to establishing artist visibility as touring and TV appear-
ances, an exhausting performance agenda can leave a singer's

vocals strained. Pop singer/songwriter Santigold says
that a rigorous touring and interview schedule contrib-
uted to vocal swelling issues in the past. "A big part of
the problem nowadays is that artists are required to do
too much at once," she says.

Former Atlantic Records president Ron Shapiro, who
heads Ron Shapiro Management and Consulting, agrees
that too much promotion is causing too many vocal prob-
lems, but says that it's simply a symptom of major -label
marketing in 2012. The new economics of the music
industry, he notes, have left labels more concerned with
saturating the marketplace and less concerned with the
long lead on an artist's career.

"The level of investment that [labels] will generally
make seems to be shrinking and shrinking all the time,
even when they have so-called 360 participation," says
Shapiro, who manages such acts as Regina Spektor and
BeBe Winans.

These circumstances can be especially nerve-racking
for a little-known artist trying to establish his or her
voice as it physically decays. Pop -rock singer Christina

Perri, best-known for her 2010 hit "Jar of Hearts," says that a
Los Angeles ear -nose -throat doctor found a congenital cyst on
her vocal cords in August 2010, one month after she signed a
deal with Atlantic Records and just after "Hearts" made its net-
work TV debut on "So You Think You Can Dance." The doctor
told her that it was the sort of condition that would eventually
require surgery.

"My career had just started," Perri says. "I was like, 'What?
I can't have surgery now: And everyone, like the label and my
manager, were like, 'It's really not the time.' There's no way I
could've stopped." Perri underwent surgery in Boston in August
2011, after a year of performing that was physically "difficult
and challenging," and her voice only returned to feeling 100%
earlier this summer.

Shapiro understands the allure of capitalizing on momentum,
but says that maintaining an artist's voice-the instrument he
describes as "the cornerstone of everything"-always comes first.
When one of his artists has to grapple with a vocal issue, con-
cert dates are often canceled. However, announcing a makeup
date whenever possible, within 24-48 hours of the cancellation,
is also important for assuaging disgruntled fans. "Even if [the
return date is] three months, four months away," Shapiro says.
"We try never, if at all possible, to leave people who bought tick-
ets to not have a chance."

Of course, there are safeguards against losing a string of shows
or an entire tour. John Meglen, president/co-CEO of Concerts
West/AEG Live, says that insurance options include cancellation
insurance, which expects a show or two to be canceled without
any makeup dates, and an abandonment policy, in which an
entire tour must be canceled in the wake of a serious problem,
health -related or otherwise. Meglen dealt with show cancellations
in March, when Celine Dion scrapped 10 performances during
her AEG -produced residency at the Colosseum at Caesars Palace
in Las Vegas due to weakness in her right vocal cord.

Dion eventually made up the canceled shows as her residency
progressed, and aside from the operating expenses of the scrapped
concerts, no major revenue was lost by the artist. But Meglen
points out that a standard tour may require a different insurance
plan than a residency, in which artists stay in one place. "I prefer
abandonment insurance in those types of [residency] situations,
because we have a built-in mechanism that allows us to resched-
ule," he says, "whereas on a tour, you don't necessarily have that.
You may lose a handful of shows."

Medical advancements are being made: Garrett says research-
ers at Vanderbilt are looking at improving wound healing for voice
trauma, while laryngologists are trying to find a better way of de-
termining the ideal post -surgery recovery time for vocal patients.
In the meantime, however, artists are getting smarter about vocal
care. Singers share maintenance tips with one another: Perri, for
example, gave advice to Adele when the British superstar under-
went surgery last fall, and Santigold recalls emailing with Bjork
about proper vocal care while traveling. Perri recently joined the
Voice Health Institute, a nonprofit founded in 2003 to evolve
voice restoration, and united with artists like Steven Tyler, Julie
Andrews and Lionel Richie on the organization's advisory board.
The singer takes strict care of her voice following her surgery,
and Imagine Dragons' Reynolds plans to take vocal lessons after
he fully recovers "to further my education in proper warm-ups
and the use of my vocals."

But the real key, Santigold explains, is for artists to know
their bodies and set parameters before surgery even becomes
a possibility. The singer, whose sophomore album Master of
My Make -Believe led to heavy promotion and festival appear-
ances upon its May release, says that she requires at least eight
hours of sleep per night, drinks as much water as possible on
the road and usually refuses to perform for three nights in a
row. "It's almost like you're a machine, like, `Do this, do that,-
she says of her hectic schedule. "It's really up to the artist to
lay down the law."
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Owl City's ADAM
YOUNG will promote his

new album's duet with
Carly Rae Jepsen with

select TV performances.
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OWL'S WELL
THAT ENDS WELL
Owl City's Adam Young works
and plays well with others on
fourth album

O wl City's third album, All Things Bright and
Beautiful, arrived in June 2011 on Universal
Republic and debuted at No. 6 on the Bill-

board 200. It sounds swell, but overall sales (143,000
copies sold, according to Nielsen SoundScan) proved
disappointing, especially compared with the artist's
2009 breakout, Ocean Eyes (1.1 million). Minnesota
musician Adam Young, who uses Owl City as his
stage moniker, wasn't thwarted, nor was the label. In-
stead, Young and his team looked fora new approach
that would take his next project where everyone had
imagined AU Things Bright and Beautiful could go.

"Adam made his first two records the exact same
way, and the second record wasn't met with the same
demand," Universal Republic executive VP of A&R
Rob Stevenson says. "The fan base loved it, but beyond
that core group, it didn't really go anywhere. The typi-
cal reaction to that [scenario] is that it's the label's fault,
and sometimes it is. But Adam's a smart guy, and in-
stead he asked. 'OK, why didn't that work? Let me try
some new things this time and see what happens."

The biggest difference between Owl City's new
release, The Midsummer Station (due Aug. 20), and
his last three efforts can be summarized in a single
word: collaboration. Instead of Young making the
album alone in his Minnesota home studio, the label
arranged for him to meet with various producers and
co -writers, eventually matching him with other cre-
ative minds, induding Stargate, Emily Wright and
Matthew Thiessen. The goal was to balance Young
with artists who would complement his own style.

"Adam's a sensitive guy-you can hear that in his
lyrics-and you can't just put him in with anybody,"
Stevenson says. "It's got to be the right combination."

"I've never worked with anybody before," Young
says from London, where he is on tour. "I've done ev-
erything myself except for mastering. It's a big job for
one guy, especially a perfectionist, so I knew I wanted
to try to experiment with other people. It was new, and
a little bit scary, but [ultimately] it was a good thing."

Lest fans fear that Owl City is no longer anything
like the iconoclastic solo artist he once was, Young
wrote and demoed the tracks on The Midsummer

Station in New York and Los Angeles between January
and March, and recorded them afterward by himself in
his studio. Four tracks were previewed on the Shooting
Star EP, which arrived May 15.

"This new record is certainly a little bit different than
what I've done in the past," Young says. "Sometimes,
bands release stuff and don't give anyone a heads up.
The fans think, 'This kind of came out of nowhere
with no explanation from the artist.' So I put out the
EP for that reason."

The EP also contained what was meant to be the lead
single from The Midsummer Station, "Shooting Star," a
track Young wrote with New York production team Star -

gate. The artist even went so far as to shoot a video for
the song, but once Carly Rae Jepsen's "Call Me Maybe"
broke, it made more sense to shift the focus to Owl
City's duet with the Canadian pop starlet, "Good Time."

The track, which will also appear on Jepsen's debut,
Kiss, due Sept. 18 on 604/School Boy/Interscope, came
about before "Call Me Maybe" had hit the airwaves. Owl
City's manager Steve Bursky was tipped to Jepsen from
his friend (and School Boy founder) Scooter Braun,
and everyone immediately agreed that her voice was
perfect for Young's track.

"In this business of egos and agendas, so many
people came together to make that track happen and
make it work," Stevenson says. "There was so much
cooperation. I've been making records a long time, but
I've never experienced anything like it."

"Good Time," officially released June 26 and followed
by a video that premiered July 24 on Vevo, debuted at
No. 18 on the Billboard Hot 100 and offered Owl City
the opportunity to reach an entirely new audience. The
duo will perform together during several live TV ap-
pearances promoting the release of The Midsummer
Station, including "America's Got Talent" (Aug. 22)
and NBC's "Today" (Aug. 23). "I think it can open more
doors-lots of different doors," Young says. "Certainly
if there was anybody else other than Carly on that track,
I don't think it would be quite as special."

Stevenson says the label plans to use street week as
an opportunity to build momentum from Owl City
fans and push the album forward into new territory
once its presence has been established-all bolstered
by extensive worldwide touring for the rest of the year.
"We definitely are in this one for the long haul," he says.
"I'm hoping we can get to four singles."

U



9,000 U.S. copies since its June 2010 release, gave
Okereke an outlet for his interest in dance music,
so that when the band reconvened last year with
producer Alex Newport, they were ready to make
an album with the guitar -heavy sound of Silent
Alarm but also a dirtier, garage -rock feel.

"I don't think we would've gone into Fourwant-
ing to make a completely stripped -down rock re-
cord if I hadn't had the choice to explore ideas
opposite to that in The Boxer," Okereke says. "To
me, these records are all very connected."

After signing to Frenchkiss in March, the band
announced the new full-length in May and im-
mediately began a marketing assault. Label GM
Paul Hanly says the band was "very involved with
every part of the campaign," from the promo-
tion of first single "Octopus" to the global album
stream on its official site the week before street
date to the Bloc Party iTunes app that features
photos, live updates and the band members pro-
viding weather "Fourcasts" in custom videos.

"When we started having those initial meet-
ings with them, we saw the excitement they had
about this music, and about being a part of [the
Bloc Party] family again," Hanly says.

The act returned to the stage in the weeks be-
fore Four's release with high -profile performances
at HARD Fest in Los Angeles, Lollapalooza in
Chicago and Outside Lands in San Francisco,
among other dates. A fall U.S. trek begins Sept.
14 in Boston, and Hanly says the group will hit
the road throughout 2013. "They're prepared to
tour relentlessly on this [album]," he says.

Meanwhile, Okereke says the equilibrium he's
found by making rock records with Bloc Party
and more experimental fare as a solo artist will
continue as well. "The one thing I learned from
making The Boxer is that I can do anything I
want," he says. "That's not to say that I'll make
another electronic record. If I want to make a
country record or a soul record, I can, because
I'm only limited by my imagination."   

BY JASON LIPSHUTZ

Party On
Bloc Party shakes off breakup talk, joins Frenchkiss
Records and returns with fourth LP

CC ome on, New York City, we didn't come

back from the dead for this!" Bloc
Party frontman Kele Okereke chided

the stock-still crowd two songs into the U.K. band's
set at Terminal 5 on Aug. 7. The taut, hit -strewn
performance was the first of three nights head-
lining the venue in support of new album Four
(Aug. 21, Frenchkiss Records), and marked the
self-proclaimed resurrection of a group that was
rumored to be breaking up less than a year ago.

In an interview with British publication NM E
last September, the group suggested that Okereke
was continuing his explorations as a solo artist
after the release of his 2010 debut, The Boxer,
and that the three other members were looking
for a replacement. Okereke, who was recording
Four with bandmates Russell Lissack, Gordon
Moakes and Matt Tong in New York when the
rumors took root, now says the whole thing was
a practical joke somehow taken as a serious mat-
ter. "They printed it without any ironic slant, so
it kind of became this big story," Okereke says.

As ridiculous as the breakup whispers were,
the singer/guitarist admits that Bloc Party wasn't
quite right following the release of its dance -ori-
ented third album, 2008's Intimacy (85,000 cop-
ies sold, according to Nielsen SoundScan), and
its accompanying tour. The quartet had released
three albums in four years, all on London -based
indie Wichita Recordings, including 2005 debut
Silent Alarm, which earned critical raves and sold

379,000 U.S. copies, with domestic distribution
by Vice/Dim Mak/Atlantic. The studio produc-
tivity mixed with relentless touring left the band
in need of distance and, in 2009, Bloc Party ef-
fectively shut down as Okereke started work on
an electronics -focused solo set.

"If I hadn't recorded The Boxer, there's no way
we would've been able to have made this record.
We might not have been able to make another
record," Okereke says. The Boxer (also on Wichita

and distributed by Glassnote), which has sold

A BLOC PARTY app features the band
members giving weather "Fourcasts."

The recording of ARTHUR HANLON'S
concert took place at Puerto Rico's
historic Castillo San Cristobal.

LATIN BY JUSTINO AGUILJ

Must -See Public TV
Arthur Hanlon recruits a team of superstars for a special
live concert CD/DVD

When veteran public TV producer/
distributor Terrel Cass was ap-
proached 15 months ago to help

create a live public TV concert anchored by pia-
nist Arthur Hanlon and featuring some of Latin
music's biggest entertainers, his initial response
was tepid at best.

"I just wasn't interested at the time," Cass
says of those early meetings with Hanlon's
team. "Then they got me to listen to the music.
It changed my mind."

With Cass onboard and Hanlon's label Univer-
sal Music Latin Entertainment along with SBS
Entertainment and Puerto Rico's government all
working together to support the project, the stage
was set for "Encanto del Caribe: Arthur Hanlon
& Friends," an hourlong concert held in Puerto
Rico last November featuring such stars as Marc
Anthony, Natalia Jimenez, Laura Pausini, Cheo
Feliciano and Bernie Williams. The show, airing
as a public TV special during pledge drives, will
be released Aug. 21 as a CD/DVD through UMLE.

For Hanlon, producing and rearranging such
classics as "En Mi Viejo San Juan" ("In My Old
San Juan") and writing new songs for the project
was a major milestone. "As a kid, I watched public
television with my brothers and sisters," says the
Detroit native, who is the only pianist to hit No. 1
on Billboard's Latin charts. (Hanlon is married
to Billboard's Leila Cobo, executive director of
content and programming for Latin music and
entertainment.) "Back then I imagined playing
the piano on public television someday and now
I'm part of that family."

The project's theme is tied to music of the
Caribbean with influences from Europe, Africa
and Latin America, Hanlon says, which is why
he chose Puerto Rico's historic Castillo San Cris-
tobal venue for the concert. "I wanted to capture
the essence of a musical melting pot," he says.

Public TV stations have rarely, if ever, aired

pledge drives tied to Latin music and the release
of a new album. All artists waived their fees for the

concert, and the project's success in cities with sig-
nificant Latino populations like New York, Miami
and Los Angeles will be a determining factor for
public TV executives in other markets.

"We feel strongly about this one," says Mark
Cataldo, senior director of online fund-raising
and donor services at WNET in New York. "We
produced the breaks [for the show], and we hope
that more stations come onboard." WNET's drive
aired Aug. 14. Dozens of other stations have al-
ready picked up the program, with more expected
to follow soon.

While it remains to be seen how well the
pledge drives based on "Encanto del Caribe"
fare, the programming is likely to drive the al-
bum's sales. WNET's pledge drive offered pre-
mium packages ranging from $75 to $225 and
included everything from Hanlon's CDs to tickets
to a performance by him and other artists sched-
uled for Jan. 23 at New York's Best Buy Theater.
On average, more than 120 million people nation-
wide watch PBS stations, according to Cataldo. In
a typical month, he says, WNET attracts about 5.4
million viewers, followed by sister stations WLIW
(3 million) and NJTV (2.4 million).

Luis Estrada, GM of Universal Music Latino
and Machete Records, says that while the En -
canto del Caribe CD stands on its own, it's the
show's live performances that give the music
depth. "Television is a different way to reach an
audience," he says. "They can see what Arthur
brings to music with beautiful songs that have
a very specific style and that's all his."

Estrada believes the partnership with pub-
lic TV stations around the country will help the
album reach a broader audience that includes
non -Latinos. Hanlon agrees. "A year ago this
special was an idea," he says. "Thanks to public
television, the dream has become real."    
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Living large: "Livetronica"
duo Big Gigantic will bring
its hip -hop- and jazz -
infused tracks on tour until
the end of the year. The pair
will headline Friday night
of the Summer Set Music
and Camping Festival in
Somerset, Wis. (Aug. 24-
26). Supporting the 2012
release Nocturnal (Big
Gigantic), the act will play
House of Blues venues in
San Diego (Oct. 4), Hol-
lywood (Oct. 5) and New
Orleans (Nov.16), as well as
the Counterpoint Festival
in Atlanta (Sept. 27-29)
... Fun with friends: Jazz
legend Chick Corea will
go on a lengthy tour with
various groups and artists
including Gary Burton, the
Harlem String Quartet, and
the Jack DeJohnette Trio.
Supporting their collabora-
tive 2012 release Hot House
(Concord Jazz) Corea and
Burton will play two sets
each night at New York's
Blue Note (Sept. 24-25)
with the help of the Harlem
String Quartet. Corea will
also play four consecutive
nights at Yoshi's in San
Francisco with DeJoh-
nette's trio (Sept. 5-8)...
A cool cat: Supporting her
album Sun (Matador), Cat
Power will play Miami's
Grand Central nightclub
(Oct.11), New York's Ham-
merstein Ballroom (Oct.
23), Philadelphia's Electric
Factory (Oct. 25) and Seat-
tle's Showbox SoDo (Nov.
3), a former warehouse
converted into a concert
venue ... Real rhymes: Rap-
per Immortal Technique
runs through a short tour
beginning at Porter's Pub, a
small venue located on the
University of California's
San Diego campus (Aug.
17). He'll also appear at
the Rock the Bells festival
series in three locations:
San Bernardino, Calif. (Aug.
18), Mountain View, Calif.
(Aug. 26) and Holmdel, N.J.
(Sept. 2) ... Ecstatic expe-
dition: Recently opening for
Sigur Ros at a few shows,
experimental/electronic
singer/songwriter Julia
Holter will tour supporting
her 2012 release Ekstasis
(RVNG International). She
will play Los Angeles' Echo
club (Aug. 24), New York's
Bowery Ballroom (Aug.
31) and Baltimore's Golden
West Cafe (Sept. 3).

-Gregory Gondek

DISPATCH will self -
release its first album
in 12 years.

ROCK BY JUSTIN JACOBS

Dispatch Patches Up
Following a lengthy break and numerous reunions, roots
group marks official return

0 n a recent afternoon,
Chad Stokes stuffed
a van with all of his

worldly possessions and emp-
tied the junk at the local dump.
After a few years living with his
wife and daughter at his parents'
house in a sleepy little bedroom
town, Stokes had decided to head
back to Boston.

The move is symbolic, too:
Following a decade away from
the music scene, Stokes' first
band, Dispatch, is back. No
more one-time "reunion" shows,
like the instant sellouts the band
played in 2004, 2007 and 2009.
On Aug. 21, Dispatch will self -
release Circles Around the Sun
on its Bomber Records label, its

first batch of new music in 12
years, then tour through the fall
in Europe and the United States.

While "indie rock" is a term
often used by many bands with
major -label -strength backing,
Dispatch was the rare excep-
tion. Formed in the early '90s at
Vermont's Middlebury College,
Stokes, Pete Francis and Brad

with GARY ROSSINGTON

The plane crash that killed three
members of Lynyrd Skynyrd and led
the Southern rock band to a prema-
ture end took place 35 years ago this
October. It's been a quarter -century
since the -Free Bird" gang took flight
again, refusing to let tragedy define
its legacy. Since then, the troupe has
proudly waved Dixie's stars'n'bars on
eight more albums-including the new,
Bob Marlette -produced Last of a ()yin'
Breed, which arrives Aug. 21-and, of
course, countless live performances of
"Sweet Home Alabama," "That Smell"
and its other rock radio staples. Guitar-
ist Gary Rossington remains the lone
linchpin to Skynyrd's origins, ensuring
another generation or two understand
that it's still cool for concert -goers to
shout out for familiar rock anthems.

1 Do the memories of 35 years
ago mean anything more at this
point, or are they just one part of a
bigger story?
That one means everything. It was hor-
rible, horrible ... At the time, we were just
making it really big, and everything was

going our way. Then, boom! It
just ended so abruptly and tragi-
cally. But it does get easier. It took

a long time, but you learn to carry

on. It feels great to still play the
music and pay tribute to those
guys who are gone now.

2 Were you apprehensive in 1987
when you reactivated the band?
Well, yeah. We didn't really want to do it

. . but it was a good thing, as we found
out. It felt right, and [singer] Johnny [Van
Zant] felt right, because he sounded like
his brother, Ronnie, and we could play the
songs so they sounded like the original
band. It just took off. We did a month and
then quit, but we started getting people
writing and requesting we come to their
town, so we did it for a while longer. It
just kind of took off again and worked,
so we're still doing it.

At what point did you figure the
"new" Skynyrd could be a viable cre-
ative entity as well as a touring act?
We talked to the wives of Ronnie and
[guitarist] Steve Gaines and people like

Corrigan became a cult cam-
pus favorite, with self-made CDs
and mixtapes the most common
method of distribution. The ad-
vent of Napster only made the
act bigger and, by the time labels
took notice, Dispatch was too big

to need them, or even care.
"We were a little indignant,

maybe," Stokes says. "Oh, now
you're interested because of how
many tickets we sold? Where
were you when we were sleep-
ing in our van, eating leftover
pizza from the frat party the
night before?"

By 1998, when the band re-
leased Bang Bang, its brand of
reggae -infused roots music was
the definition of dorm -room
rock. But in 2002, Dispatch dis-
banded, and a 2004 farewell show
at Boston's Hatch Shell drew an
unbelievable 110,000 fans. The
members kept in touch, and each
resulting reunion helped "clear
whatever demons were chas-
ing us in 2002," says Stokes,
who had since formed another
group, State Radio. "When we
broke up, I never wanted to be
Dispatch again. Even by 2004,
we were hesitant to call it the
end, because things seemed so
much better."

In 2007, Dispatch sold out
three shows at New York's Madi-
son Square Garden. A one-off
2009 set at the Kennedy Center

that, and made sure everybody was on-
board with us recording an album. They
thought it would be all right, as long as it
kept with the nature of the band to never
do a shitty record or a bad concert just for
the money. We usually try to deal with
dignity and class, and uphold the high
standards of the Skynyrd name.

4 After how well 2009's Gods &
Guns was received (No.18 peak on
the Billboard 200), you must have
gone into Last of a Dyfre Breed
with confidence.
We had a lot of momentum going in with
just wanting to do a new album, period.
We love doing the old songs, but we're cre-

ative and like to write new stuff a lot. And
the "dyin' breed" thing is that bands like
us are a dying breed nowadays. You see
more singles acts, Lady Gagas and Katy

in Washington, D.C., sold out
in two minutes. Dispatch was
gone, but it was also growing.
In the winter of 2011 the band
convened in New York, and the
subject of re-forming came up.

"If we were going to play more

than two shows, we didn't want
to be some lame reincarnation
of our 1999 selves," Stokes says.
"We knew everyone was writing.
We had the tunes. We just had to
sit down and see where we were
musically." Dispatch 2.0 then set
to work in a rented house in up-
state New York.

The first offering, an EP, ar-
rived in early 2011. The 13 -date
tour that followed sold more
than 125,000 tickets, according
to the band. Any doubt about the
strength of Dispatch's fan base
quickly disappeared.

Moving away from its trade-
mark acoustic -funk, Circles
Around the Sun sounds fuller
and more plugged -in while main-
taining the trio's seamless har-
monies, ragged edges and breezy
attitude. But hearing those inter-
twined voices, the album is defi-
nitely and defiantly Dispatch.

But how long will it last?
Stokes won't tell. "We could've re-

corded more, but we didn't have
time. We had to save some for
the next record," he says, taking
a dramatic pause before adding,
"if there is one."

Perrys, more pop stuff and hip -
hop. Touring bands like us and
the Allman Brothers aren't really
around anymore.

5 There was a political
tenor to Gods & Guns,
whereas the new one feels
more populist, more of a
common -man album.
We just wrote songs about our-
selves and things that are hap-
pening. Even though this is a po-
liticalyear,wewantedtostayaway

from that because it's just such a big fight
now between the right and the left. We
write songs from our hearts, songs about
the road and what we're going through, or
what we see people going through.

You're literally the last man
standing from the original Skynyrd.
Given how many folks have gone
through the band, will It continue
after you decide you don't want to
do it anymore?
I don't think so. It's not that I'm so great.
It's that I just keep up the standards and
the name, and I make sure nobody takes
advantage of it ... I'm just trying to keep
alive what me and Ronnie and [guitarist]
Allen [Collins, who died in 1990] started.
I feel pride in talking about it and telling
people about them and our songs. The
music kind of speaks for itself.   
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LEFTOVER CUTIES'
song "Smile Big" got
a sales boost after
appearing in a Samsung
Galaxy S III ad (inset)
during the Olympics.

11/ BY ANDREW HAM PP

Music, It's In The Games
Phillip Phillips, Taio Cruz and other big winners
at the 2012 London Games

When it comes to declaring one winner
in music during this year's Olym-
pics-the most -watched TV event in

U.S. history, with more than 219.4 million total
viewers, according to Nielsen-the undisputed
champ is Philip Phillips, whose "American Idol"
single "Home" holds at No. 9 on the Billboard
Hot 100 on the strength of its placement during
coverage ofkey sports like women's gymnastics.

But other surprises also emerged from songs
featured in commercials and the closing cere-
mony. Shazam reported 1 million -plus interac-
tions throughout the Games, a sign that many
viewers were actively tagging the songs they heard.

For the closing ceremony, Taio Cruz led the
pack of artists who saw Sunday -night sales
spikes, as sales for 2010's "Dynamite" grew 76.4%
the week ending Aug. 12 to 16,000, according to
Nielsen SoundScan. Oasis' "Wonderwall" rose by
198.8% to sales of 12,000 after Liam Gallagher's
band Beady Eye played the '90s rock anthem.
Other notable bumps include Spice Girls' "Wan-
nabe" (8,000; up 74.1%), Pink Floyd's "Wish You
Were Here" (8,000; up 160.1%), Jessie j featuring
B.o.B's "Price Tag" (7,000; up 143.4% ), John Len -

non's "Imagine" (7,000; up 157.7%) and Queen's
"We Will Rock You" (6,000; up 42.5%).

Several commercial synchs delivered some
surprises, too. One beneficiary is Los Ange-
les jazz -pop outfit Leftover Cuties, whose song
"Smile Big" was featured in a spot for Samsung's
Galaxy S III throughout the Games. The expo-
sure translated into a notable sales bump for the
song, moving 1,000 copies its first week of re-
lease-impressive, considering that the band's
name doesn't appear in the ad.

"The Olympics is one of those marquee events
from a pure numbers standpoint. But there's an
emotional power that makes every brand want
to up the way that music taps into people's emo-
tions," says Gabe McDonough, VP/music direc-
tor at Samsung's creative agency Leo Burnett.

Also benefiting from synch exposure was Co-
lumbia electronic dance music artist Madeon,

whose "Finale" was featured heavily in promos
across various NBC networks. Brian Nolan,
senior director at Columbia Records Creative
Agency, says the single sold 7,000 -plus units in its
first three weeks of release, with more than 600
mentions in social media based on the spots. "We
made sure we sent the commercial to Shazam
so that it was very recognizable-we tested it a
few times," Nolan says.

Elsewhere, Coca-Cola's Olympic anthem "Any-
where in the World" by Mark Ronson featuring
Katy B sold 2,000 copies the week ending Aug.
12, for a total of 8,000 sold. By contrast, Coke's
last global sports anthem, K'Naan's "Wavin'
Flag," was a smash during the 2010 FIFA World
Cup: It went top 10 in 19 countries and became
a U.S. hit, selling more than 800,000 copies and
peaking at No. 82 on the Hot 100. However, the
2010 "Wavin' Flag" was a remix of a previously
recorded song, whereas Ronson was commis-
sioned to write "Anywhere in the World" as a
Coke song, which could explain the cultural dis-
connect this time around.

Meanwhile, Muse's "Survival," the Interna-
tional Olympics Committee's official anthem,
sold 2,000 (up 3% the week ending Aug. 12 ver-
sus the previous week) and has moved 38,000
copies to date. Nicki Minaj's "Masquerade" sold
5,000 (up 74%) on the strength of its appearance
in an Olympics commercial for Adidas. Warner/
Chappell also cashed in on a series of synchs, in-
cluding Flo Rida's "Good Feeling," Fabolous' "My
Time" and Lil Wayne's "American Star," whose
sales increased based on their appearances in a
trio of spots for AT&T profiling athletes like Ryan
Lochte, David Oliver and Kerry Walsh.

"From big, impactful ad campaigns to live
TV coverage, and even as part of an actual ath-
letic routine, it's a privilege to be able to show-
case songs ranging from iconic classics to new
compositions for these historic events with the
whole world watching and listening," Warner/
Chappell senior VP/head of synchronization
Ron Broitman says.

La Havas out to meet and write with Rick Rubin.
But then Ellis and La Havas hit a roadblock
when a stateside deal with Sony fell through
due to conflicting U.S./U.K. record policies and
"internal politics," according to Ellis.

While waiting for final word from Sony, Ellis
met with former Warner Bros. exec Ben Gaffin
(now with 4AD) and former Warner Bros. Re-
cords president Lenny Waronker. "They loved
what they heard at first listen," Ellis says, and in
2010 Gaffin and Waronker signed Havas to a
12- to 18 -month "old-fashioned development
deal." Just as that pact was drawing to a close,
however, Mercury's Haimovici started a new
job at Warner Bros. U.K.

"The stars finally aligned," Haimovici says.
"The first thing I did when I got to Warner U.K.
was to see how La Havas was doing. I happily
and quickly took heron." In April 2011, Haimov-
ici signed La Havas to the label and "re-created
a moment by reconnecting her with Matt
[Hales]." A year later, Hales and La Havas wrote
and produced Is Your Love Big Enough?, which
Warner imprint Nonesuch Records released
stateside on Aug. 7.

In support of the album, La Havas will play
several live dates, including opening for John
Legend's North American fall tour (Oct. 16 -
Nov. 21). Before that, however, La Havas will
make her U.S. TV debut on "The Late Late
Show With Craig Ferguson" on Sept.17.

"Our next wave of U.S. activity will be con-
centrated around early September in New York
during Fashion Week, anchored by a headlin-
ing show at the Bowery Ballroom, along with
some L.A.-based activities," Nonesuch senior
VP of marketing Peter Clancy says.

But the label is counting on more than the
singer's fashion -forward, Annie Hall -type ward-
robe and her kitschy hair goof to draw Ameri-
can fans. "Lianne has a striking voice to match
her solid musicianship," Clancy says. "Through
her songwriting and her ease onstage, she pos-
sesses the power to persuade."

1=1 BY ERIKA RAMIREZ

Soulful Sensation
U.K. singer Lianne La Havas started on Myspace,
and now tops the charts

Is Your Love Big Enough?by British folk -soul
artist Lianne La Havas debuts this week
at No. 1 on Billboard's Heatseekers Al-

bums chart and No.142 on the Billboard 200,
with 3,000 copies sold, according to Nielsen
SoundScan. The artist's debut album peaked
at No. 4 on the U.K. chart following its release
on July 9.

It's been a long time coming for the per-
former, who was influenced by acts like Jill
Scott and Mary J. Blige. Similar to fellow U.K.
chanteuse Adele, La Havas took heartbreak
and turned it into a No. 1 album. "I would love
people to connect emotionally and relate to
the album," the 22 -year -old artist says. "It's an
introduction to who I am."

The London -bred singer/songwriter, who
began singing in her school choir and writing
before she was a teenager, was discovered on
Myspace nearly four years ago. Duncan Ellis,
owner of Scruffy Bird Artist Management,
first heard of La Havas through colleague Alex
Hardee of the Coda Music Agency, and it was
love at first scroll as Ellis skimmed the material
on her Myspace page. When Ellis first saw La
Havas perform, she was in the duo the Paris Pa-
rade, collaborating with future Elephant mem-
ber Christian Pinchebeck.

"Lianne was definitely the standout per-
former, as far as her voice and presentation,"
says Ellis, who kept in touch with La Havas, then

started managing her and contacting label ex-
ecutives for feedback. Some A&R execs, in-
cluding Mercury's Thomas Haimovici, listened
to the then -19 -year -old singer, but decided La

Havas wasn't quite ready to be signed.
During this time, Ellis matched his client

with producer/writer Matt Hales. They formed
an instant connection, and the two began
writing and producing music for her 2011 EP,
Lost & Found.

Hales, who is also a Columbia -signed artist
known as Aqualung, played the pair's music for
Columbia A&R executive Maria Egan, who flew

LIANNE LA
HAVAS will
make her U.S.
TV debut on
"The Late Late
Show With Craig
Ferguson" on
Sept.17.



ALI3UIVIS
INTIBALAS
,ntibalas
'roducer: Gabe Roth
)aptone Records
!elease Date: Aug. 7

the five years since their
)st album, members of the
!rooklyn-based Afrobeat
utfit have focused on the
lusic of Fela Kuti for the mu-
ical "Fela!," developing the
iusic off-Broadwayand then
sking it to Broadway and the
Dad. Not that the Nigerian
caster's work wasn't already
ffecting their originals, but
ere Kuti's influence is more
learly felt than on any of
ieir earlier recordings. The
ozen-member Anti balas
as never sounded tighter
r more engaged than on its
ew self -titled set. Opener
Dirty Money" starts with
,ercussion feeding into a '70s
J n k horn line that organist
'ictor Axelrod twists in the
irection of Manu Dibango's
Soul Makossa" before level-
lg out in pure Afrobeat that
onnects with Kuti's Africa
0 work in the tonal qualities
f the guitar and keyboards.
,ntibalas diverts from the
enre's originator by limiting
le hypnotic grooves to just
few minutes at a time and
!lowing each member of the
orn section to shine. While
,ntibalas aligns with Kuti's
entral musical theorem-

ARIEL PINK'S
HAUNTED
GRAFITTI
Mature Themes
Producer: Ariel Pink's
Haunted Graffiti
4AD
Release Date: Aug. 21
The Los Angeles avant -

pop crew-fronted by a
longtime home -record-
ing eccentric whose 1

small -batch output stretches back to the mid-'90s-broke
through in 2010 with Before Today, which featured lead
single "Round and Round," named that year's best song by
Pitchfork. On its anticipated follow-up, Ariel Pink and his
mates (including Cole M.G.N., who also worked on this year's
acclaimed Nite Jewel album, One Second of Love) stick
to the sound that brought them wider notice, submitting
creamy soft -rock melodies reminiscent of 10cc and Spandau
Ballet to all kinds of trippy synth -freak manipulations. Like all

dance grooves that are equal
parts James Brown and Nige-
rian rhythms-they avoid the
Political and social messag-
ing, in English at least.

ELLE VARNER
Perfectly Imperfect
Producers: various
MBK Entertainment/
RCA Records

SHOES
Ignition
Producers: Shoes
Black Vinyl Records
Release Date: Aug. 14
The home-grown power -pop sound

of Zion, III. -based group Shoes fits right in with the skinny -
tie rock of the late '70s and early '80s-even though these
Midwesterners had more in common with early -'70s acts
like Badfinger and Big Star than with new wave. For a
while, Shoes graduated from DIY home recordings and
self -released albums on their Black Vinyl imprint to big-
time studios and major labels. But eventually the band
returned to a cottage -industry approach. Though it's
proved to be a huge influence on subsequent generations
of power -poppers, Shoes didn't release any new material
between1994's Propefler and today, but Ignition finally revs
up the act's career again. It's more a confident continuation

than a return -to -roots affair. Boasting three sure-footed
singer/songwriters in Gary Klebe and brothers Jeff and
John Murphy, Shoes show their blend of pop hooks and
rock'n'roll drive to be ageless on Ignition. They return to the
home -studio approach for a lovingly crafted batch of tunes
overflowing with hooks and undeniable enthusiasm.

Release Date: Aug. 7
Elle Varner has likened pro-
duction duo Pop& Oak, which
helmed the lion's share of her
debut album, to Jimmy Jam
& Terry Lewis, hitmakers be-
hind many of Janet Jackson's
vintage singles. Nothing on
Perfectly Imperfect much
recalls "Together Again" or
"What Have You Done for
Me Lately." Varner's gospel -
trained voice, for one, feels
far gutsier than Jackson's
breathy coo. But she's right
to suggest a retro vibe: At
times Varner sounds like an
appealing holdover from the
mid -'90s, when R&B stars
like Faith Evans and Mary J.
Blige were figuring out what
it meant to marry soul sing-
ing to hip -hop beats. In "Only
Wanna Give It to You" she ad-
mits, "No other man has ever,
ever had quite this effect,"
over a blocky Biz Markie sam-
ple, then passes the mic to J.
Cole, who channels Mase mix-

ing it up with Total. Elsewhere.
"I Don't Care" employs some
deliciously old -school synths.
Other highlights include the
sexy "Sound Proof Room,"
the jubilant Whata Night"
and "Damn Good Friends," a
strummy ballad produced by
the singer's pro -songwriter
dad, Jimmy Varner.

home -recording types, they can go overboard: "Symphony
of the Nymph," despite its awesome title, bogs down with
stacked -vocal harmonies, while "Is This the Best Spot?"
evokes an unsavory combination of Devo and the videogame
score from "Super Mario Bros." But several tracks-"Only in
My Dreams," "Farewell American Primitive" and especially
the crystalline title track-gleam with an understated grace
that suggests Pink has developed the confidence to leave well
enough alone.

LIANNE LA HAVAS
Is Your Love Big Enough?
Producer: Matt Hales
Nonesuch Records
Release Date: Aug. 7
Her hotly tipped debut car-
ries the title Is Your Love
Big Enough?, but what Li-
anne La I-lavas sounds most
concerned with is the size
of her sound: Though this
young English singer has

;MA

lilt WHIP P MOO'

been lumped in with the
post -Adele retro-soul likes
of Emeli Sande and Michael
Kiwanuka, her music ranges
far more widely here. It
moves from the itchy, guitar -
driven avant -funk of "For-
get" to the cafe -jazz ditty
"Tease Me" and the Imogen
Heap -style vocal -harmony
exercises of opener "Don't
Wake Me Up." (That said,
genteel ballads like "Lost &

BLACKBERRY SMOKE
The Whippoorwill
Producers: various
Southern Ground
Release Date: Aug. 14
Southern rock -based Blackberry

Smoke has assembled the strongest collection of its

career with its debut album for Zac Brown's Southern
Ground label. With the band's label head onboard as a
co -producer, Blackberry Smoke has delivered one of the
most noteworthy releases of the genre in a long time. The
follow-up to 2009's Little Piece of Dixie, The Whippoorwill
features cuts that have a definite swagger, as heard on "Six
Ways to Sunday" and the rollicking "Everybody Knows
She's Mine." And standout ballads on the set include "One
Horse Town" and the soulful title cut. But "Up the Road"
is the best example of the slower material, as lead singer
Charlie Starr gives a performance for the ages. Another
highlight is the old -school "Ain't Got the Blues," which
combines traditional country and the sounds of the Delta.
And "Pretty Little Lie" deserves a shot at country radio. If
so, we just might hear a lot more of Blackberry Smoke in
the near future-and that would be a very good thing.

Found" and "No Room for
Doubt" do indeed live up to
their billing.) Brought to hip-
ster attention by Bon Iver's
Justin Vernon after the two
appeared last year on Jools
Holland's BBC program, La
Navas makes thesedispa rate
moves cohere with her nim-
ble, intuitive singing, which
holds attention even when
her melodies or words don't.
Handsome production by
Matt Hales of Aqualung (with
assistance from Dave Sitek)
helps, too. Ml'V

RICK ROSS
God Forgives, I Don't
Producers: various
Def Jam Recordings
Release Date: July 31
Consider Rick Ross the Ica-
rus of mainstream hip -hop:
The Miami rap kingpin has
used a surprising string of
solid full -lengths and wise
collaborative decisions
to build a formidable ros-
ter on his Maybach Music
Group label, as well as a
ton of good will within the
rap community. But on God
Forgives, I Don't, his fifth
album and presumed coro-
nation after his two-year hot
streak, Ross flies too close
to the sun. Gone is the un-
expected freshness of his
outlandish boasts, replaced
by telegraphed guest spots,
expensive -sounding but
ho -hum production and a
sense that Ross' fantasti-
cal perspective has evapo-
rated, replaced by cold sales
expectations. Ross can still
spit arrogant game with the
best of them: On -So Sophis-
ticated" (featuring M MG's
Meek Mill), he extends a sim-
ple rhyme scheme for two -
and -a -half minutes until his
words hypnotically blend
into Beat Bully's production.
And while cuts like "Sixteen"
and "Ten Jesus Pieces" let
Ross stretch out his style
over long running times, he
gets outshone by his guests
(Andre 3000 and Stalley, re-
spectively). The overstuffed
God Forgives, I Don't is de-
signed to be a party cele-
brating Ross' ascendance to
the genre's A -list, but parties
are supposed to be more fun
than this.
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SINGLES
MARIAH CAREY
FEATURING RICK ROSS
AND MEEK MILL
Triumphant (Get 'Em) (4:10)
Producers: Mariah Carey,
Jermaine Dupri, Bryan -Michael Cox

Writers: various
Publishers: various
Island Def Jam
When is a comeback single not a comeback single?
In the case of Mariah Carey's "Triumphant (Get 'Em),"
when you're a guest on your own song. Acting more as
a Maybach Music Group showcase than a classic Carey
jam, "Triumphant" finds America's most successful female

vocalist taking a back seat to guests Rick Ross and Meek
Mill-essentially playing the role of hook singer and croon-
ing along to the boasting. Though the presence of Ross
and Mill may earn Carey a little street cred, the single falls
short of the return to form that longtime fans have come to

expect. Luckily, there's an alternate, "Vintage Throwback"
remix of "Triumphant" being worked at clubs that pays
homage to the more iconic aspects of Carey's music, with
a pulsating dance mix and no guests to distract from her
unmistakable pipes.-AH

POP

MELANIE AMARO
Don't Fail Me Now (4:00)
Producer: Rodney
"Darkchild" Jerkins
Writer: L. Franc
Publishers: Rodney Jerkins,
EMI Blackwood, Sony/ATV
Songs o/b/o Underground
Sunshine Music (BMI)
Epic Records
A bafflingly long eight months
after winning the first U.S. ver-
sion of"The X Factor," Melanie
Amaro has finally emerged
with a debut single: "Don't

THE
WALLFLOWERS
Reboot the Mission (3:31)
Producer: Jay Joyce
Writers: The Wallflowers
Publishers: various
Columbia Records
Seven years since the release of their last full-length and
far removed from the expectations of a smash single,
the Wallflowers sound loose and relaxed on "Reboot the
Mission," the engaging, aptly titled first single from their
forthcoming album, Glad All Over. The big draw here is the
Clash's Mick Jones, who lends backing vocals, biting guitar
riffs and a sense of nostalgia for his classic band, which
Jakob Dylan has chalked up as an inspiration for "Mission."
(Keep your ears peeled for a "mighty Joe Strummer" name -

Fail Me Now." Although cov-
ers of sweeping ballads like
Adele's "Someone Like You"
and R. Kelly's "I Believe Can
Fly" marked Amaro's time
on "X Factor," "Don't Fail Me
Now" is first and foremost
a dance song that includes
soaring high notes and the
top 40 stamp of veteran pro-
ducer Rodney "Darkchild"
Jerkins. There's even a dra-

matic buildup and inevitable
beat drop that mirrors Jer-
kins' recent work on Justin
Bieber's "As Long As You
Love Me." Perhaps acknowl-
edging the lengthy wait for
her official bow, Amaro sings,
"I know you've been wait-
ing for me," as a steady beat
pounds in the background.
With pop divas still guiding
electronic beats upward on
the Billboard Hot100, Amaro
is clearly watching the charts
before her debut album is re-
leased this fall.-LW

1213
ANITA BAKER
Lately (3:50)
Producers: The Underdogs
Writers: T. Gibson, D. Allen
Publishers: Universal Music
MGB Songs/Zovektion Music
(ASCAP)
Blue Note
It's been eight years since
Anita Baker gave us "My Ev-
erything" and seven since
she wrapped up a "Christmas
Fantasy," but the first single
from new album Only For-
ever (due in October) shows
that the Detroit Quiet Storm
diva hasn't lost anything in
the interim. The lush but spa-
cious track, produced by the
Underdogs, is classic Baker-
sultry and smooth, with a vir-

BAT FOR
LASHES
Laura (4:31)
Producer: Dan
Carey
Writers: N. Khan,

J. Parker
Publishers: Chrysalis Music, Sony/ATV
Music Publishing U.K.

Capitol
On her poignant new single "Laura"
(the first from upcoming third album
The Haunted Man), Natasha Kahn, aka
Bat for Lashes, continues her reign as
the Kate Bush of indie pop. Kahn's dra-
matic shtick is certainly a less abrasive
performer, but the comparison is ines-
capable on "Laura," a dry, aching ballad
that would have fit splendidly on any of
Bush's '80s landmarks. "You're the train
that crashed my heart," Kahn sings over
oceanic piano chords and nothing else.
"You're the glitter in the dark." Her oper-
atic voice, much like the song as a whole, teeters on the verge of explosion but never fully
arrives at a breaking point. "Laura" is a bold choice for a lead single: Its patient minimalism
may leave some listeners cold. But Kahn is a master of tension and release, and there are
worlds of emotion echoing even in her silences.-PR

tuoso delivery that features
her trademark vocal swoops
and gentle murmurs. Echoing
backup vocals give the tune
some extra muscle, while a no-
ticeable thickening of Baker's
voice has only made it sound
richer and more emotional.
The subject, of course, is love,

,Mr

check, too.) The single is no "London Calling" castoff, but
streams of dirty sunlight break through Dylan's world-weary
vocals, which seductively linger on syllables as the verses
stumble toward a hook. The band's lyrical effort loses steam
as the song progresses-the final verse is essentially a list of
who's now playing in the band-but the entertaining chorus
ends the song on an uptick. For the Wallflowers, a solid
rocker featuring a legendary guitarist is a perfectly accept-
able reintroduction.-J[_

and Baker's concerned that
she's neglected the object of
her affection, lamenting that
"things tend to slip my mind"
but reassuring, "I can't imag-
ine life without you, baby, by
my side." Baker sells it hard
during the song's three min-
utes and 50 seconds, and any-
one with a heart will find it dif-
ficult not to listen to hers.-GG

DANCE

MADONNA
Turn Up the Radio (3:46)
Producers: Martin Solveig,
Madonna
Writers: M. Solveig,
Madonna, M. Tordjman,
J. Williams
Publishers: various
lnterscope
Though Madonna's current
tour is on track to becoming
one of the top 10 highest -
grossing tours ever, her 2012
studio album, MDNA, already
feels like a footnote, having

fallen off the Billboard 200
in just nine weeks (and set-
ting the Nielsen SoundScan
record for largest second -
week sales drop along the
way). But the album's third
single, "Turn Up the Radio,"
is a highlight that merits re-
visiting. Co -written and pro-
duced by dance producer
Martin Solveig, the song pairs
well with his 2011Dragonette-
assisted hit, "Hello," but also
harks back to a carefree side
of Madonna we haven't heard
since '80s hits like "Into the
Groove" and "Lucky Star." A
new Laidback Luke remix fea-
turing Far*East Movement is
also being worked, but the
party -rock vibe doesn't really
mix well with Madonna's ethe-
real, restrained vocal. Radio
may have given up on MDNA
after its first two singles came
and went earlier this year, but
Madonna's latest is worth
turning up.-AH

1401 101TOR14 OWN
EDITED BY MITCHELL PETERS
(ALBUMS) AND JASON
LIPSHUTZ (SINGLES)

CONTRIBUTORS: Jim Allen,
Chuck Dauphin, Phil Gallo, Gary
Graff, Andrew Nampo, Jason
Lipshutz, Ryan Reed, Lindsey
Weber, Mikael Wood

All albums commercially available
in the United States are eligible.
Send album review copies to
Mitchell Peters at Billboard, 5700
Wilshire Blvd., Suite 500, Los
Angeles, CA 90036 and singles
review copies to Jason Lipshutz
at Billboard, 770 Broadway,
Seventh Floor, New York, NY
10003, or to the writers in the
appropriate bureaus.
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T-SHIRTS

LICENSED T-SHIRTS
Rock, Reggae, Novelty& More! Stickers, Patches & Flags Too!

A

MIME iited

RAMONES

T -Skirls are Mailable by the piece (1100 minimum) or in money saving prepack assortments

SSPECIALSI

100 ASSORTED ROCK BAND 100 ASSORTED 100 ASSORTED URBAN BANO

TIES FIR $299 EGINISMS FIR $399 TEES FOR $299
Arti

Posis

inciude Green Day, corn, Anisis include The Doors, Mists imbibe 2pac.
Mid Pock, The Beatles. yellows, Lad Zeppelin. Johnny enh. Rlhanna.Lil Wayne. Xenia

SlIplinot and more Grateful Wad and more Slane Wonder end mote

For mare into check out our website cataleg, with ever 4,000 photos, ClIC-Al,

BACKSTAGE FASHION®
www.backstage.fashion.cam

1400 -644 -ROCK (7625)

FOR SALE

Experienced Guitar and Plano looking for new home.
Have worked withTonyPastor,Joe MarSala,Adele Girard, Frankly cane, Raymond
Scott's CBS Hit Parade, Marty Symms, AI Hoffman, MortGreene,and Artie Shaw.

Circa 1931 "The Gibson" L5 Guitar, serial #90405, in
original case $15,000 obo

Circa 1940's? Eavestaff Black Lacquered Up-
right MIn1Plano & Stool, serial #126583, printed
with Royal seals for HRH Princess Ingrid of
Sweden TRH Princess Elizabeth & Margaret Rose of
York, $5000 obo

Original Owner, located in Southern California

Avo1a
626-8264477

WANTED TO BUY

RECORD COLLECTIONS
We BUY any record collection. Any style of music. We

pay HIGHER prices than anyone else. Call 347-702-0789
(Allan) or email a_bastos@yahoo.com

REAL ESTATE

San Luis Obispo, CA
191 Acre Secluded Retreat

Own a piece of rnusic history. Built by

Ernie Ball in 1990, this gorgeous 4200 sq.

ft. estate is nestled In the foothills of San

Luis obispo's prestigious wine country.

Just minutes firm SLO airport.

Call today -Nancy Molls A gent -

ERN: 01369800. For more information.

Visit int it
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A WEEKLY ROUNDUP
OF NOTABLE CHART

ACHIEVEMENTS

A FINE 'LINE'
lisch is

charts thl
week as the original Broadw
cast recording of "A Chorus
Line" re-enters Top Cast Albums
at No. 7 with a 513% sales gain.
Hamlisch composed the show's
music, which earned him a

NO 'WAIT' FOR SONS
UM or ons 1n5 an y

their biggest hit on the
Hot 100 as new single "I Will
Wait" debuts at No.23. The
tune sold a career -high 153,000
downloads, according to Nielsen
SoundScan, and also bows at No.
14 on the Rock Songs chart.

me
ill to sing, he recorded an EP

ive tracks titled The Complete
12 Performances Collection.
e five -song set, exclusive to
nes, debuts at No.17 on the
board 200 with 15,000 sold.

The Olympics' Gold Medal Music Winners
With the 2012 Summer Olympics now
over, here's a look at some of the musical
highlights of the closing ceremony-
and beyond.

Simon Fuller: His XIX Entertainment
management company represented no
less than sixdientsthatparticipated in the
opening and closing ceremonies. Aside
from the Spice Girls, Fuller also man-
ages group members Victoria Beck-
ham, Emma Bunton and Geri Halliwell,
as well as Beckham's superstar husband,
David Beckham (who helped carry the
torch during the opening ceremony), and
closing performer Annie Lennox.

The SPICE d1(RLS performing at the
London Games' closing ceremony.

Spice Girls: Though there were rumors
that at least one of the Spice Girls (pos-
sibly Beckham) wasn't keen on a re-
union for the Olympics, clearly she was
otherwise convinced (likely by Fuller).
Ultimately, the return of girl power was

CHART
BEAT

»Phillip Phillips'"Home"
has done what only five other
songs in the Billboard Hot 100's
54 -year history have: found a
home in the top 10 in more than
one chart run. After debuting
at No.10 in June following his
"American Idol" victory, "Home"
left the list after three weeks.
It has since re-entered twice,
ranking at No. 9 during the last
two weeks courtesy of usage
in NBC's Olympics coverage of
women's gymnastics. While the
prior two-time top 105 returned
to the region after absences of
as many as 25 years, "Home"
is the first to do so in the same
year and during the same
release. Browse the list of all
such durable hits in the latest
"Ask Billboard" reader mailbag
on Billboard.com.

01,111, Read Chart Beat

410 every week at
billboard.com/chartbeat.

MM

warmly received, as Twitter reported that
their performance generated the most
tweets per minute (116,000) during the
closing ceremony. Though the Spice
Girls had only about four minutes of air-
time, they made the most of it.

The medley of "Wannabe" and "Spice
Up Your Life" caused a sales surge:
"Wannabe" moved 8,000 downloads
in the week ending Aug. 12 (up 74%),
according to Nielsen SoundScan, and
"Spice Up Your Life" shifted 4,000 (up
621%). The numbers may seem small,
butas therewere only a few hours ofsales
trackingleft in the SoundScan week after
the group's performance, they are pretty

robust figures. Watch for sales to pos-
sibly jump again next week.

Also, the Spice Girls' turn on the
programcanonlyhelpboostinterestin
the group, in advance of the premiere
of "Viva Forever," the stage musical
based on their songs, in November.

David Bowie: As Bowie hasn't per-
formed live since 2006, it would
have been a coup for the Olympics to
nab the star. But, while he perhaps
declined their invitation, event or-
ganizers still crafted an elaborate
segment during the show set to his
single "Fashion." Certainly there

were countless fans watching from
home, wishing for Bowie to make a
surprise appearance. Yet, it was only a
reminder of Bowie's greatness, which
will make his next music move all the
more anticipated. (Bowie's last stu-

dio album arrived in 2003, and he last
toured in 2004.)

NBC's live streaming: A surprising
amount of music could be heard inside
venues during live -streamed events on
NBCOlympics.com. During a diving
preliminary, one could hear snippets of
Madonna's "Hung Up,"
Lady Gaga's "Marry the
Night," La Roux's "Bul-
letproof" and Whitney
Houston's "I Wanna
Dance With Somebody."
While none of them was
played long enough to
make a substantial im-
pression (other than
"Ooh, I know that song!"),
it could be a way to promote music at the
2016 Games in Rio de Janeiro.

of the band's "Waterloo Sunset" was cut
from the telecast.

Jessie J: The artist got to sing not one, not
two, but four songs during the dosing cer-
emony. (That's about 2.5 more than the
reunited Spice Girls.) She sang her own
single, "Price Tag," helping spur its 143%

sales gain this week, while

The Who and Ray Davies: The Who's
show -closing performance was missed
by most viewers of NBC's broadcast, as it
aired after midnight. Plus, most viewers
thought the program had ended, as it ap-
pearedtobe finished atll p.m. when NBC
cut to local news and its new sitcom, "Ani-
mal Hospital"-only to return with the
Who's performance around midnight.
Just a thought Ifan artist wants to ensure
thatnoonemisseshisorher performance
during a TV broadcast, require that the
performance is aired at the beginning or
in the middle of the show. It could have
been worse for the Who, though. Kinks
frontman Davies' one -song performance

her guest turn on Tinie
Tempah's "Written in the
Stars" aids its 88% jump.
Then, after assisting with
a Bee Gees tribute ("You
Should Be Dancing"), she
later returned forQueen's
"We Will RockYou," push-
ing the song to a sales gain
of43%.

Tom Daley:The 18 -year -old Britishdiver
didn't sing, of course, but he is to athlet-
ics what One Direction is to pop music.
Twitter reports that he was the fourth -
most -discussed Olympianonits network
during the London Games, garnering
more than 1 million tweets. Before the
Olympics, hehad 250,000 followers; now,
thebronze medalisthas 1.5 million -plus.
How long will it be before he becomes a
tastemaker tweeter like Taylor Swift,
suggesting songs and albums for his
loyal followers to purchase? Swiftpraised
the Civil Wars twice during theduo's de-
but -album release week (Over the Coun-
ter, Feb. 19, 2011), aiding Barton Hollow's

surprising 25,000 -unit bow at No. 12 on
the Billboard 200.

IVIarket Watch A Weekly National Music Sales Report

Weekly Unit Sales Year -To -Date
DIGITAL

ALBUMS ALBUMS'
DIGITAL

TRACKS

This Week 4.958,000 2,047,000 24,031,000

Last Week 5,216,000 2,121,000 24,094,000

Change -4.9% -3.5% -0.3%

This Week Last Year 5,958,000 2,007,000 22,819,000

Change -16.8% 2.0% 5.3%
'Digital album sales are also counted vathin album sales.

Weekly Album Sales (Million Units)
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2011 2012 CHANGE

OVERALL UNIT SALES

Albums 189,428,000 182,236,000 -3.8%

Digital Tracks 800,354,000 845,430,000 5.6%

Store Singles 1,655,000 2,156,000 30.3%

Total 991,437,000 1,029,822,000 3.9%

Albums w/TEA* 269,463,400 266,779,000 -1.0%

Includes track equivalent album sales (TEA) with 10 track downloads equivalent
to one album sale.

ALBUM SALES

'11 --...iiiiiadaBBOO1
'12 182.2 million

SALES BY ALBUM FORMAT

(D 126,076,000 109,153,000 -13.4%

Digital 61,040,000 70,428,000 15.4%

Vinyl 2,275,000 2,596,000 141%

Other 38,000 58,000 52.6%

a'rmleird=caiZit.;,2ill'agi,7,,17,AZes=grack
sales reports collected and provided by
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ARTIST Title
IMPRINT & NUMBER / DISTRIBUTING LABEL 1PRICEI

OHOT SHOT 1

DEBUT

#1
1 WK

VARIOUS ARTISTS NOW 43 !
UNIVERSAL/EMI/SONY MUSIC 63536/CAPITOL (1818)

2 RICK ROSS God Forgives, Don't
MAYBACH/SLIP-N-SLIDEiDEF JAM 016343/1DJMG 118.981

RE-ENTRY 135 FRANK SINATRA Nothing ButThe Best 
REPRISE 438652/WARNER BROS. (18.981

NEW 1g ELLEVARNERVARNER Perfectly Imperfect
MEW 59132/RCA 19.981

5 NEW 1
COLT FORD Declaration Of Independence
AVERAGE JOES 239 (1498)Ir 2 1 5
ZAC BROWN BAND Uncaged
ROAR/SOUTHERN GROUND/ATLANTIC 530382/AG (18.98)is 3 6 8
JUSTIN BIEBER Believe M
SCHOOLBOY/RAYMOND BRAUN/ISLAND 016934/10JMG 113.9810)IL 4 7 ONE DIRECTION Up All Night 
SYCO 9249I/COLUMBIA (11.981

IF 8 9
ADELE
XL 44699*/COLUMBIA 01.981

21 to

Ire 7 5
KIDZ BOP KIDS
RAZOR & TIE 83283 111981

Kidz Bop 22

9 10
MAROON 5 Overexposed
A&M/OCTONE 016696.IGA (14.981

21 23
FUN. Some Nights
FUELED BY RAMER 528048' 111.9£0

6 2
N S
OEF

AJAM
017056./I0JMG (13.981

Life Is Good

ID 2, 22 19 THE LUMINEERS The Lumineers
OUALTONE 1608.113.98)

1111 10 ,2
53

LUKE BRYAN Tailgates &Tanlines 
CAPITOL NASHVILLE 70412 116.98)L.,

20 25 15
CARRIE UNDERWOOD Blown Away 
19/ARISTA NASHVILLE 98094/SMN (1118)

17 NEW 1
JOHN MAYER The Complete 2012 Performances Collection (EP)
COLUMBIA DIGITAL EX (4131

16 12 8
KENNY CHESNEY WelcomeToThe Fishbowl 
BLUE CHAIR/COLUMBIA NASHVILLE 948661SMN 111.981

19 , OF MONSTERS AND MEN
SKRIMSL EHF LAEKJARAS 1 016690.1UNIVERSAL REPUBLIC 111.981

My Head Is An Animal

CD
38 125

GREATEST
GAINER

MUMFORD 81 SONS Sigh No Mom 13 2
GENTLEMAN OF THE ROAD 0101VGLASSNOTE (12.9810lir 17 11 7

UNKIN PARK Living Things
MACHINE SHOP 531345/WARNER BROS.118.98I

14 8 5
FRANK OCEAN Channel Orange
ODD FUTURE/DEE JAM 01578rIlDJMG 113.9811 , i ,

35 4- .-
JOHN MAYER Born And Raised
COLUMBIA 97606' (11.981

1114 22 16 103 KATY PERRY Teenage Dream
CAPrt0t8480,08.981 El

27 27 55
ERIC CHURCH Chief
EMI NASHVILLE 94266' (16.981

p
NEW 1

10 YEARS Minus The Machine
PALEHORSE 530989,11G 11538)

1111

19 15 6
CHRIS BROWN Fortune
RCA 96055 111.981

IV NEW 1
DAVID ARCHULETA
HIGHWAY 5080050 114.981

Begin.It 23 , 9 USHER Looking 4 Myself
RCA 97176 111.981

111 11 - 2
GLORIANA AThousand Miles Left Behind
EMBLEM/WARNER BROS. NASHVILLE 527042/WMN 118.981

54
44 26 HUNTER HAYES Hunter Hayes

ATLANTIC NASHVILLE 528890/WMN (18.981

28 29 15
VARIOUS ARTISTS NOW 42
UNIVERSAL/EMIISONY MUSIC 95757/CAPITOL 08.981

33 72 48 , FIONA APPLE The IdlerWheel Is Wiser Than...
CLEAN SLATE 97863./EPIC 11138160

NEW 1
VARIOUS ARTISTS NOWThat'sWhat Call Party Anthems
UNIVERSAL/EMUSONY MUSIC 90568/CAPITOL (18.98)

RE-ENTRY 811

k
PINK FLOYD Dark Side Of The Moon
CAPITOL 28955'118.981*

.It 45 34 A JASON ALDEAN My Kinda Party
BROKEN BOW 7697 (18.981

0
25 4 3

145 191 235

PASSION PIT Gossamer
FRENCHKISS 41651'iCOLUMBIA (11981

PACE BOBMARLEYAND THE WAILERS
Legend:The Best Of Bob MarleyAndTheWailers

SETTER TUFF GONG/SLAND 548904"/LIME 03.981
0 26

29 1a
7

VARIOUS ARTISTS aybach Music Grasp PresentsSelfMad 2IF MAYBACH/DEF JAM 529039/WARNER BROS. 118.981

IMAGINE DRAGONS40 46 58 Continued Silence (EP)
KIDINAKORNER/INTERSCOPE 016620/IGA (7.98)

60 54
ALABAMA SHAKES Boys & Girls
ATO 0142" (11.981

SOUNDTRACK42 26 - Sparkle
RCA 42046 111.981

R. KELLY
44 35 Write Me Back

RCA 94816(11181

0 57 55
VARIOUS ARTISTS NOWThat'sWhat Call Country:Volume 5
EMI/SONY MUSIGUNIVERSAL 016E61/UNE 08.981

NEW 02, 6REOBENZ.07MBmImEE Mondo Sex Head

0 53 41 32 GOTYE Making Mirrors 
SAMPLES 'N' SECONDS/FAIRFAX 016449./UNIVERSAL REPUBLIC 03.981

10 1 59 52 9
ED SHEERAN

+
ELEKTRA 53043319.981

PHILLIP PHILLIPS48 51 56 6 American Idol: Season 11: Highlights (EP)
19/INTERSCOPE 017104 EXIIGA (6.98)

81 65
147 ADELE

19 El
XL 3185V/COLUM8IA (12.981

50 47 40 6 FLO RIDA Wild Ones
POE BOY/ATLANTIC 526672/AG 19.98)

With 111,000 sold,

the Now franchise

nets its 16th No.1

on the Billboard

200. The series

represents the

bulk of the 23 total

various -artists

compilations that

have reached the

top in the chart's

history.

The Chairman's

greatest -hits set

re-enters with

40,000 (up 2,531%)

after Amazon MP3

discounted it for

99 cents one day

last week (Aug. 7).

The 20 -song album

was originally

released in 2008

and debuted and

peaked at No. 2

with 99,000.

CRC MURCM

25
The set will likely

become his first

million -seller in the

next week or two,

as its current sales

stand at 989,000.

Church's 2009 set

Carolina has sold

615,000 while

2006's Sinners

Like Me has moved

501,000.

Recorded before

he departed on his

Mormon mission

in March (and thus

went off the pop

radar), the set

of mostly covers

arrives with 11,000

and a No. 5 bow

on Independent

Albums.

His second remix

album indudes

reworkings of

his (and White

Zombie) singles

like "More Human

Than Human"

and "Dragula."

It follows 1999's

American Made

Music to Strip By

(No. 38).
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ANTHEM 617656./110AORUNNER 118.981

74
41

FLORENCE +THE MACHINE
UNIVERSAL REPUBLIC 016297' (13.981

98 I
MATT REDMAN
SIXSTEPS/SPARROW 67853/EMI CMG (13.98)

liaL 80 64 in SOUNDTRACK
WATERTOWER 39284 112.93)

2PAC
DEATH ROW 63008' (29.981

9, 62 SKRILLEX
BIG BEAT/ATLANTIC 526918/AG 15.98)

92 72fl JOSHTURNER
MCA NASHVILLE 016824/UMG N 110.981

 117 119 AWOLNATION
RED BULL 1086 19981

89
LADY ANTEBELLUM
CAPITOL NASHVILLE 94431 (18.981

100
COLDPLAY
CAPITOL 87553' 08.9111

ZAC BROWN BAND
ROARIBIGGER PICTURE/HOME GROWN/ATLANTIC 516931/AG (13.981

J MOSS
PAJAM/VERITY 82072/MA111.931

RIHANNA
SRPIDEF JAM 016313/10JMG (13 981

KIP MOORE
MCA NASHVILLE 016432/UmGN 110.98)

ELUE GOULDING
CHERRYTREE/1NTERSCOPE 015329,1GA 00,981

LOVE ANDTHEFT
RCA NASHVILLE 90161/SMN (9981

THE NOTORIOUS B.I.G.
BAD BOY 73011./AG 09.981

SOUNDTRACK
SUMMIT/INTERSCOPE017040i1GA (14.98)

SOUNDTRACK
WALT DISNEY 017500 (13.981

THE BAND PERRY
REPUBLIC NASHVILLE 014839 UNIVERSAL REPUBLIC 110.981

1112 RE-ENTRY 103

-

-
IN6,

- 78

III 36
82 79 -

CI 120

1111 62

111111

1111 52 59

93

95

2t

100

28

3

RE-ENTRY 80

46

114 108

ARTIST
IMPRINT & NUMBER DISTRIBUTING LABEL (PRICE)

THE BLACK KEYS
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NICKI MINAJ
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NO DOUBT
INTERSCOPE 001495/UME 113.981
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NUCLEAR BLAST 2509' 05.981
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TRAIN
COLUMBIA 95222' 01181

JACK WHITE
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SLIPKNOT
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BRANTLEY GILBERT
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DRAKE
YOUNG MONEY/CASH MONEY 016135'/UNIVERSAL REPUBLIC (17.981

KELLY CLARKSON
19 56801/11CA 111.98)

LANA DEL REY
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LEE BRICE
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LIONEL RICHIE
MERCURY NASHVILLE 01600111.G. 05.981(3)
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BEASTIE BOYS
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BIG MACHINE RF0200A 113.981

RUSH

Title

El Camillo

Pink Friday: Roman Reloaded

The Singles 1992-2003

The Soul Sessions: Vol. 2

Dark Roots Of Earth

Love Is A Four Letter Word

Handwritteni

California 37

Blunderbuss

Antennas To Hell

Halfway To Heaven

Take Care

Stronger 

Bomb Die

Dark Knight Rises

Hard 2 Love
111

Bangarang (EP)

Tuskegee 

Thirty Miles West

Their Greatest Hits 1971-1975 4$. 

Licensed To III 0 1
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Strange Clouds I
Tonight 61

NOWThat's What CalIThe 80's Hits

The Lateness OfThe Hour

Dance Again ... The Hits

Collide With The Sky

1

41

14

You Get WhatYou Give  1

Changed  31

Clockwork Angels

Ceremonials  61

10,000 Reasons 61

Project

All Eyez On Me El

Scary Monsters And Nice Sprites (EP) II

111

OwnThe Night

Mylo Xyloto

The Foundation

V4 ...The Other Side Of Victory

Talk That Talk

Up All Night 11
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Love And Theft II

Life After Death 4)

Step Up: Revolution 111

Let It Shine ik

The Band Perry
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Megalithic Symphony
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F,4 111F', 67CO LINKIN PARK
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V
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Et I I k4
2

128 185. WALK THE MOON
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22 Ill. 144 161 CI JAY Z KANYE WEST
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110 49. HELLYEAH
ELEVEN SEVEN 180 (13.981

174 82. GROUPLOVE
CANVASBACK/ATLANTIC 527696,AG 113.98)

. SOO] 198 126. EMELI SANDE
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CAPITOL 63767 (12.981

JANA KRAMER
ELEKTRA NASHVILLE 530371AANN 113.981
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WARNER BROS. 47755 113.981

BRANDI CARLILE
COLUMBIA 96122' 110.981

DFEENE DDLIN EDGE Standing

LIANNE LA HAVAS
NONESUCH 5318191YARNER BROS.112.911

VAN HALEN
WARNER BROS 78961 124.981

8 11

RED HOT CHILI PEPPERS
WARNER BROS. 48545 118.981

102 102 85
rj FIVE FINGER DEATH PUNCH
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American Capitalist
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TYGA Careless World: Rise OfThe Last King

104 94
67113 HANK WILLIAMS, JR.
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Old School New Rules

III4,1 v.I ARTIST
53 .1.1,"4 IMPRINT & NUMBER/ DISTRIBUTING LABEL (PRICE)

103

III 96 76 II JIMMY CLIFF
SUN POWER 017108,UME 04.981

tom"' 50
NORAH JONES
BLUE NOTE 31548. (18.981 ,a, .51:3 FOSTER THE PEOPLE
START1ME INT'L 74457,COLUMBIA (918)

MI 127 1:1
MIRANDA
RCA NASHVILLE LA905ristENR171981®

109

JOHNNY CASH
COLUMBIA NASHVILLE 90333/LEGACY (9.9810)

116 136 125 11:1 TAYLOR SWIFT
BIG MACHINE TS0300A 118.981E8

1111 127 105 11 VARIOUS ARTISTS
RHINO CUSTOM PRODUCTS 8655 EX/STARBUCKS (12.981

118 140 133 12 DIERKS BENTLEY
CAPITOL NASHVILLE S4714 116.98)N

115: 139 106D
HAT A NIUSIC/ASTRALWERKS 76830/CAPITOL 08.981

DAVID GUETTA
W

110 125 122 1:1 MAROON 5
A&KOCTONE 015184tIGA (15.981

,5

In
1° 173 111 MERCURY 016578.00M 00981

NEON TREES

I2 143 138 11:1 FLORENCE +THE MACHINE
UNIVERSAL REPUBLIC 013170' 113.981

RE-ENTRY103 DR. DRE
AFTERMAT16INTERSCOPE 499486'/LIME III 98)

2

75 T46
NICKELBACKEl
ROADRUNNER 617709' 118.981

LS 100 142 CO EMINEM

Cl149 147

THE STEVE MILLER BAND
CAPITOL 46101'111.981

Torches

Four The Record

The Strange Case Of...

Brothers

Greatest Hits II

Home Again

The Very Best Of The Doors

L.A. Woman

Carry Me Back

Amaryllis

Hell On Heels

ChronideThe 20 Greatest Hits

Journey's Greatest Hits

Marley:The Original Soundtrack (Soundtrack)

Neon

Rock Of Ages

Whitney:The Greatest Hits

Red River Blue

The Greatest:The Number Ones

Speak Now

Sunset SuipTo Haight-Agnbury.The California Scene In The tOs

Home

Nothing ButThe Beat

Hands All Over

Picture Show

Lungs

Dr. Dre -2001

Greatest Hits 1974-78

Here And Now

Recovery

Tha Carter IV
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LIL WAYNE
YOUNG MONEY/CASH MONEY 015548,UNIVERSAL REPUBLIC 113.981

CI

166

CIHALESTORM
ATLANTIC 528052,AG (13.981

10 111 103
NONESUCH 520266,WARNER BROS. (15.981

THE BLACK KEYS

lir 40 1911 KENNY CHESNEY
BNA 65555/MR111 981

112 105 86
MICHAEL KIWANUKA
COMNIUNION/POLY00NCHERRYTRE6INTERSCOPE 016954/IGA 19.981

133

III THE DOORS
OMG/ELEKTRA 277181RHINO (19.981

Ilk
, IIOLD CROW MEDICINE SHOW

NO 0156' (12 981

116 107 102
SHINEDOWN
ATLANTIC 528523,AG (18.981

104 90

118 119 116 1:1 CREEDENCE CLEARWATER REVIVAL FEAT. JOHN FOGERTY
FANTASY 2/CONCORD (17.98112.981

NE 118 110

C
JOURNEY
COLUMBIA 85889ILEGACY (13181 a)

BOB MARLEY & THE WAILERS
TUFF GONGIISLAND 016736,UME 119,981

124 143 D
CHRIS YOUNG
RCA NASHVILLE 85497/SMN 110.981

122 109 77
El SOUNDTRACK

WATERTOWER 39281 (14.981

11:141 148 WHITNEY HOUSTON
ARISTA 14626 11613)

 142 123 El BLAKE SHELTON
WARNER BROS. NASHVILLE 517370/WMN 118.98)

RE-ENTRY 36
THE DOORS
OMCALEKTRA 578784,RHIN0 119.98)

20

227

RE-ENTRY 3

Rebirth

...Little Broken Hearts

NEW 1

RE-ENTRY 23

RE-ENTRY 8

PISTOL ANNIES
RCA NASHVILLE 94916,SMN (11.98)

uTn,

RE-ENTRY 117

RE-ENTRY 8

DAVE MATTHEWS BAND
RCA 66749(998)

Analog Man

[Hybrid Theory!

Bear Creek

IsYour Love Big Enough?

The Best Of Both Worlds

Walk The Moon

UnderTheTable And Dreaming

Watch TheThrone

Band Of Brothers

Never Trust A Happy Song

Our Version Of Events

Jana Kramer

Title 0: I
Greatest Hits

1

1
113.

011

*II
11

11E3
This album jumps

428% due to its

parent film's DVD

release on Aug.

7. Meanwhile,

the reggae icon's

Legendzooms

145-38 (up 152%)

after Google Play

sale -priced it for

$2.99.

EFEI
The set (up 85%)

was one of the

titles Amazon MP3

offered for $2.99

last week as part

of its hip -hop sale.

Other sale sets

include No. 73 (up

36%), No. 85 (up

492%), No. 97 (up

341%) and No.188

(up 201%).

Amazon MP3's

$2.99 Daily Deal

(Aug. 11), which

the retailer tweeted

about, shined

a light on this

album, which gains

by 411%. Other

tweeted Daily Deals

are found at Nos.

70,75 and 114.

G® lay

promoted an array

of dassic titles for

$2.99 last week,

inducing this Al

Green best -of (up

210%) and No. 35

(up 223%).

ine au -star live

tribute set features

turns by Sheryl

Crow (pictured),

Brandi Carlile and

Amy tee, among

others. Barely

squeaking onto

the Billboard 200,

it makes a slightly

more robust entry

at No. 38 on Top

Country Albums.
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American Idol: Season 11: Highlights (EP)

Ultimate Hits: Rock And Roll Never Forgets

11:10 th, 134. R13,0,,,N,,,,NG10°E ,H1irT981 Slipstream

pr 04 DiDi0ELLTILoODILA,nT0,13.931

160 15
CI JAMESTAYLOR

WARNER BROS 780944:1111NO (11981

11 61 177 176. THE CIVIL WARS
SENSIBILITY 017' (11.981

162 160 184 c3 YOUNG JEEZY
CIE/ DEE JAM 013738110JMG (13 981*

11 63 159 150 11:1 LED ZEPPELIN
SWAN SONG 313148/ATLANTIC (19.981(4/

164 184 171
20 BRUCE SPRINGSTEEN

COLUMBIA 94254' (1198)

1165 192 t40 : GUNS N' ROSES
GEFFEN 001714/UME 116.981

166 1211 32
II PURITY RING

4AD 3218' 115.991

ieL 152 168
PITBULL
IVIR. 305/POLO GROUNDS/J 69060/RCA (II 98)

1:1 TIM MCGRAW
CURB 79205 113.981

ElNEW 1
THE REVEREND PEYTON'S BIG DAM BAND
SIDEONEOUNIMY 1487' (13181

IIIMARCUS MILLER
3 DEUCES/CONCORD JAZZ 3379VCONCORD (15.98)

EMINEM
silAOYAFTERMATISINTERSCOPE 0058731,1CA (11.981

170

RE-ENTRY 165

11 163 141
MERCYME
FAIR TRADE 16020/COLUMBIA (13.981

.161 1301
178 172 1

1111 157 155.
199 1635 SKYLAR LAINE

MINT ERSCOPE 017100 EX/IGA 16.981

RE-ENTRY 18

80

RE-ENTRY 71

C1=1:1
.167 160 113

' 01981*ELEKTRA

0.843ARS

ROD STEWART
WARNER BROS. 514093119.981(+

VOLBEAT
VERTIGO 016814/UNIVERSAL REPUBLIC 113.981

SCOTTY MCCREERY
19/MERCURY NASHVILLE 016022/IGNUMGN 113.981

MMETERIC 064IC,MOM . POP 113.981

1113
11. 194

IN 137

TOBY KEITH
SHOW DOG.UNIVERSAL 015592 (9.98)

LUKE BRYAN
CAPITOL NASHVILLE 65833 08.981

SOUNDTRACK The Hunger Games: Songs From District 12 And Beyond
LIONSGATE 016384/UNIVERSAL REPUBLIC (13.981
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XX
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30
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O 39 71 STALLEY
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50 12 2
AMANDA LEAR
WWW.MIMPACE.COM/REINELEA

Hailing from Orlando, Fla., four -piece

pop rock band Before You Exit re-enters

Uncharted at No. 22, drawing audiences

with a cover of "Some Nights" by fun.

that scored more than 120,000 YouTube

views during the denting week.
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 39 85 SNOOP DOGG
DOGGYSTYLEJPRIORITY/CAPITOL

0
0

NEW
MEGAN NICOLE
UNSIGNED

RE-ENTRY KURT HUGO SCHNEIDER
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HOLLYWOOD
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INTERSCOPE

Rumford & Sons debut on Social 50

at No.13 after releasing new single "I

Wit Wait," the first from the upcoming

Babel. The band's fan acquisition on

Twitter (16%) and Facebook (44%)

rose, concurrent with the video's 1.7

million -plus YouTube views.
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WE ARE YOUNG
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GOOD TIME
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GLAD YOU CAME
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WHERE HAVE YOU BEEN
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SAIL
AWOLNATION RED BULL

SCREAM
USHER RCA
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Alex Clare's "Too (lose" earns its fifth

straight weekly gain on the On -Demand

Songs chart, rising 27-16 (up 13%

in plays). He also reaches No.1 on

Alternative, where he becomes the

fourth artist to take a debut chart entry

to No.1 this year.
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Welcome Reality

0' Be Joyful

It'z Just What We Do
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Searching For Sugarman (Soundtrack)

Bricks & Elbows: Volume 2:The MixTape

Jet Set 11

American Idol: Season 11: Highlights (EP).

Every Kingdom

TenSlonill

All The Way.

Milo Greene

Andy Grammer

THE FARM INC., Nashville,TN

Join In The Sound

Hypnotic Nights

Always 18 (EP)

Yuna

El
The album

also bows atop

Contemporary

Jan Albums, his

first (and second

overall) since 2001's

MSquated.

The album has its

best sales week

(2,000; up 39%)

since July 2011

courtesy of a $2.99

sale at Amazon

MP3. So far, the

indie set has

moved 63,000. His

major -label debut

is due later this

year on Aftermath/

Interscope.

While the bun

generated by his

video for "Gang=

Style" has cooled,

song sales grow this

week. It's No.1 on

World Digital Songs

again (10,000; up

11%).
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Between The Ditches
The Reverend Peyton's

Big Dam Band

Beyond Hell/Above Heaven
Volbeat

MOUNTAIN

Between The Ditches
The Reverend Peyton's

Big Dam Band

Renaissance
Marcus Miller

SOUTH ATLANTIC

Is Your Love Big Enough?
Lianne La Havas

Is Your Love Big Enough?
Lianne La Havas

MID ATLANTIC

PROGRESS REPORT

Oily Murs Featuring Chiddy Bang, "Heart Skips a Beat"
British pop singer Murs is moving up the Mainstream Top 40
chart with his first U.S. single (33-28) while it also takes a bow on
Heatseekers Songs at No. 24. The track is the lead cut from his
debut U.S. album, In Case You Didn't Know, due Sept. 25.
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Following its six -

week No. 1 "We Are

Young," the trio is

the first rock act to

send its first two

Hot 100 entries to

the top 10 since

Daughtry ("It's

Not Over" and

"Horne") in 2001.

9 The group's sixth

top 10 on Hot
12 Digital Songs

bounds 16-1 with a

71% gain to 134,000

12 downloads sold.
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Minaj scores her

20th top 40 Hot

100 hit, fueled by

a 52-39 charge on

Hot 100 Airplay (32

million, up 29%).

On Hot Digital

Songs, the track

1 flies 35-11(16,000;

up 59%).

The pop -leaning

Max Martin/

Shellback co -write

should make a

dramatic vault to

the chart's upper

reaches next week,

as it debuts this

issue with 40

million in audience

after less than two

days' availability

(see story, page 4).

The lead single

from the band's

forthcoming trilogy

of albums rules

42 Rock Songs for

a third week. It

holds at No. 3 on

42 Alternative, where

it's the act's record
45 16th top three hit.
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FLO RIDA'S 'WHISTLE' JUMPS TO NO. 1
Flo Rida's "Whistle" works its way to No. 1 on the Billboard Hot 100,
dethroning Carly Rae Jepsen's "Call Me Maybe" after nine weeks.
"Whistle" marks Flo Rida's third Hot 100 No. 1, following 2008's
10 -week introductory topper "Low," featuring T -Pain, and 2009's six -

week leader "Right Round." With the rapper serving as the lead artist
on all three of his No, is (and the sole rapper to do so), the only solo
rappers to have reigned more as leads are 50 Cent, Diddy, Eminem
and Nelly (four each). -Gary Trust
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4 SETTLE DOWN
NO DOUBT INTERSCOPE

ONE MORE NIGHT
MAROON 5 A&MACTONE/INTERSCOPE

20
I WON'T GIVE UP
JASON PARAZ ATLANTICIFIRP

9 WHY YA WANNA
JANA KRAMER ELEKTRA NASHVILLE/WMN

4 TOO CLOSE
ALEX CLARE UNIVERSAL ISLAND/UNIVERSAL REPUBLIC

FOR YOU
KEITH URBAN RELATIVITY MUSIC/CAPITOL NASHVILLE

I, CASHIN' OUT
CASH OUT BASES LOADED/EPIC

5 AMEN
MEEK MILL FEAT. DRAKE MAYBACHANARNER BROS.

DARK SIDE
KELLY CLARKSON I9/RCA
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HUNTER HAYES ATLANTIC NASHVILLFJWMN

O 24 19
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25 19 4

GIVE YOUR HEART A BREAK
DEMI LOVATO HOLLYWOOD

MERCY
KANYE HYDE MG SEAN, PIM t2CHIWZGOAD/OEFJARION:

TAKE A LITTLE RIDE
JASON ALIMAN BROKEN BOW
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46 48

CD59
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16 SCREAM
USHER RCA

I, HO HEY
THE LUMINEERS OUALTONE

26 WHAT MAKES YOU BEAUTIFUL
ONE DIRECTION SYCO/COLUMBIA

15 WE RUN THE NIGHT
HAVANA BROWN FEAT. PITBULL UNIVERSAL REPUBI u

16 WHERE HAVE YOU BEEN
RIHANNA SRP/DEF JAWIDJMG

13 COME OVER
KUM( WESNEYBLUE CMINCOLUMBIA NASHVILLESONY MUSIC 

STARSHIPS
NCD MINAROJNG MONEY/CASH MONEWINERSAL REPUBLIC

14 NO LIE
2 CHAIM FEAT. DRAKE DUFFLE BAG BOTZ/DEf JAIWICUMS

5 DARK SIDE
KELLY CLARKSON 19/RCA

16 WORK HARD, PLAY HARD
WIZ KHALIFA ROSTRUM/ATLANTIC/RRP

7 LITTLE TALKS
OFRONSTERSANDIABISIONSL EHF LAMINAS UPPOSAIRERJEt C

I, CHASING THE SUN
THE WANTED GLOBAL TALENT/MERCUFWIDJMG

10 ANGEL EYES
LOVE AND THEFT RCA NASHVILLE

5 SHE'S SO MEAN
MATCHBOX TWENTY EMBLEM/ATLANTIC

10 HARD TO LOVE
LEE BRICE CURB

24 DRUNK ON YOU
LUKE BRYAN CAPITOL NASHVILLE

19 ONE THING
ONE DIRECTION SYCOICOLUMBIA

 WILD ONES
FLO RIDA FEAT. SIA POE BOY/ATLANTIC

6 TRUCK YEAH
TIM MCGRAW BIG MACHINE

,, SAIL
AWOLNATION RED BULL

 WE ARE YOUNG
FUN. FEAT. JANELLE MONAE FUELED BY RAMFN

15
TONGUE TIED
GROUPLOVE CANVASBACK/ATLANTIC

30
DRIVE BY
TRAIN COLUMBIA El
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TRAIN COLUMBIA
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MATCHBOX TWENTY EMBLEM/ATLANTIC
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SAIL
illAWOLNATION RED BULL

8 37 WE ARE YOUNG
FUN. FEAT. JANELLE MONAE FUELED BY RAMENARP
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1 19
MERCY

12 WKS KONYE1L STIMS9/LMIRE2DIVIRMIDDA6AIMAW

14 NO LIE
2 CHAIM FEAT DRAKE DUFRE BAG BOYZ/DEF JAM NMG

4
6 WORK HARD, PLAY HARD

' WIZ KHALIFA ROSTRUM/ATLANTIC

"
BOTH OF US

ROBOT TAYLOR SWFIREBELROCIVGRAND HUSRE/AllAtIl1C

10

14 SNAP BACKS & TATTOOS
DRUCK./ GRAHAM NU WORLD ERNEONE

6 7

O 11
8 8

9 6

O 15

0
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101 HOME
PHILLIP PHILLIPS 19/INTERSCOPE

I WILL WAIT
FAUMFORD& SONSGENTLEMAN OF THE ROAAMELGIASSNOTE

SOME NIGHTS

20

9

2

2

20

1

12 14 10

 17 8

14 16 14

O 19

CASHIN' OUT
CASH OUT BASES LOADED/EPIC

REVIMIIONFEMAXAXISTEILWAIEMEMSWOBOWBSCITE

POP THAT

ADORN
MIGUEL BYSTORM/BLACK ICE/RCA

SWIMMING POOLS (DRANK)
KENDRICK LAMAR AFTERMATHANTERSCOPE

HEART ATTACK
TREY SONGZ SONGBOOK/ATLANTIC

TRIUMPHANT (GET 'EM)
&SAMAR CAMY FEAT. NCK ROSS& PAM FALL ISLAND/ID/MG IIII
LLWAYNE FEAT.EMSWIMPIGIMMEASUMIEWIPARW FEMME

MY HOMIES STILL

MEEK MILL FEAT DRAKE MAYBACWWARNER BROS. IIAMEN

LEMME SEE
USHER FEAT. RICK ROSS RCA

WOBBLE
V.I.C. YOUNG MOGUUREPRISE/WARNER BROS. I
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lig) 2 8

D 3
w.
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FUN. FUELED BY RAMENIARP

TOO CLOSE
ALE( CLARE UNIVERSAL ISLAND/UNIVERSAL REPUBLIC I.
EVERYBODY TALKS
NEON TREES MERCURY/IDJMG

SOMEBODY THAT I USED TO KNOW
GOTTE FIAT. 13103RA SMIPIES SECONDSFAMMUNMRSN. MM.!:

I WON'T GIVE UP
JASON MRAZ ATLANTICARP 1.1
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flI KNOW
LECRAE REACH

TAKE ME TO THE KING
TAMELA MANN TILLYMANN
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1 1 12
LITTLE BIG TOWN CAPITOL NASHVILLE

O 3 12 BLOWN AWAY
CARRIE UNDERWOOD 19/ARISTA NASHVILLE

3 4 20 WANTED
HUNTER HAYES ATIANTICANMN ll,-

4 2 4 TAKE A LITTLE RIDE

PONTOON
4 WKS

15 WKS

HEROE
ENRIQUE IGLESIAS INTERSCOPE/UMLE

INCONDICIONAL
PRINCE ROYCE TOP STOP

ADDICTED TO YOU
SHAKIRA EPIC/SONY MUSIC LATIN

WSW YANDEL FEAE CIMIS BROM & TAM MACHE1EUMLE
ALGO ME GUSTA DE TI

BON, BON
MULL MR. 305/FAMOUS ARTIST/SONY MUSIC LATIN.

RICKY MARTIN C2/COLUMBIAISONY MUSIC LATIN
130 LIVIN' LA VIDA LOCA

110
16 95 RABIOSA

SHAKIRA EPIC/SONY MUSIC LATIN

59 ROMEO SANTOS FEAT. USHER SONY MUSIC LATIN II1 5 15
PROMISE

1

MICHEL TELO PANTANNALAGEASONY MUSIC

WAKA WAKA (THIS TIME FOR AFRICA)
SHAIORA FEAT. FRESHLYGROUND EPIDSONY MUSIC LATIN

HASTA QUE SALGA EL SOL
DON OMAR ORFANATOIMACHETEIUMLE

HIPS DON'T LIE
SHAKIRA FEAT. WYCLEF JEAN EPIC/SOW MUSIC LATIN

CORRE!
JESSE & JOY FEAT. LA REPUBUKA WARNER LATINA III
DON OMAR FEAT.NATIY NMISHAORFANATMLIAWETELVMLE.
DUTTY LOVE

roac
23 AWESOME

_Nor
-3 2

PASTOR CHNILES JUANS11 FELLOWSHIPCHICAGOPIN,F ", , I

24 GO GET IT
MARY MARY MY BLOCK/COLUMBIA i=0 I

441:11..

5
43.4 LET THE CHURCH SAY AMEN WI WIWI;

ANDRAE CROUCH FEAT. MARVIN WINANS RIVERPHIO

1 R. KELLY WARNER SUNSET/ATLANTIC/JIVE/RCA ,i a 517
I BELIEVE I CAN FLY

8 - JASON NELSON VERITY/RCA
, SHIFTING THE ATMOSPHERE 1. D 7
7 I SMILE

10
7 -- IGAX FRANKLIN FO YO SOUI/GOSPO CENTRICNERITY/RCAr

WILLIAM MCDOWELL DELI\ CRY ROOM, LIG IITAONE

9 52 WI WON'T GO BACK 9 6

M

6 17 ANGEL EYES
LOVE AND THEFT RCA NASHVILLE

O 11 17
LEEHA BIIRD.TILOVE

8 7 28 DRUNK ON YOU
LUKE BRYAN CAPITOL NASHVILLE

9 9 6 TRUCK YEAH
TIM MCGRAW BIG MACHINE

(KISSED YOU) GOOD NIGHT10 8 25
GLORIANA EMBLEKWARNER BROS./WAR

,6 SPRINGSTEEN
11111.16i. ERIC CHURCH EMI NASHVILLERIK DRIVIN' AROUND SONG

COLT FORD FEAT. JASON MEAN AVERAGE JOSS

1

JASON ALDEAN BROKEN BOW

KENNY CHESNEY BLUE CHAIR/COLUMBIA NASHVILLE
5 5 13 COME OVER

I

13 12 15
51)1E111-1(5S-B0ENTLEY CAPITOL NASHVILLE

14 13 18 COWBOYS AND ANGELS
DUSTIN LYNCH BROKEN BOW

O 16 19 WHY YA WANNA
JANA KRAMER ELEKTRA NASHVILLE/WAN
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LECRAE FEAT. C-LITE REACH

14
LIFE AND FAVOR

6
11

GOOD BAD

JOHN P. KEE AND NEW LIFE NEW LIFE/KEE

II 136 00H AHH
GRITS FEAT. TOBYMAC GOTEE

13
4 YOUR PRESENCE IS HEAVEN

ISRAEL & NEW BREED INTEGRITY

TEDASHII FEAT. LECRAE REACH

17 41 DUM DUM
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I WILL WAIT
MAMORU SONSWITLOW4 LEINE ACALVEDGLASS11011

25 SOME NIGHTS
FUN. FUELED BY RAMEN. RRP

ALEX CLARE UNIVERSAL ISLAND/UNIVERSAL REPUBUC

4 TOO CLOSE

26
EVERYBODY TALKS
NEON TREES MERCURYADJMG

36 SOMEBODY THAT I USED TO KNOW
ROTA FEAT. OWN SAMPLES 'V SECONDSFAIMUNRIRS41. REFINC

 HO HEY
THE LUMINEERS DUALTONE

LITTLE TALKS
OFILIORSTSSMID IMISKFAISLUELAWAUSIMEASAL fIEFU8UC

68
AWOLNATIONSAIL RFD BULL

37 WE ARE YOUNG
FUN. FEAT. JANELLE MONAE FUELED BY RAMER/RAP

35TONGUE TIED
GROUPLOVE CANVASBACK/ATLANTIC

3 RADIOACTIVE
IMAGINE DRAGONS KIDINAKORNERANTERSCOPE

SETTLE DOWN
NO DOUBT INTERSCOPE

16 IT'S TIME
IMAGINE DRAGONS KIDINAKORNER/INTERSCOPE

14 12 IT BURN IT DOWN
UNKIN PARK MACHINE SHOPWARNER BROS.

15 11
48 PARADISE

COLDPLAY CAPITOL

10 9

8

I3

14
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18

4 3 17,

5 4 171

O 8 22

O 9 14

O 5

8 6 22

O 12
10 7 16

 10 6

 13 11
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#1
WK

UGHTS
ELLIE GOULDING CHERRYTREE/INTERSCOPE

WIDE AWAKE
KATY PERRY CAPITOL

TITANIUM
DAVID GUETTA FEE SIA WHAT A PAUSIC/ASIRALWERKSICAFTTOL

PAYPHONE
MAROON 5 FEAT. WIZ K HA LIFA A&M/OCTONE/INTERSCOPE

WHERE HAVE YOU BEEN
RIHANNA SRPIDEF JAMIIDJMG

GIVE YOUR HEART A BREAK
DEMI LOVATO HOLLYWOOD

LET'S GO
CALVIN HARRIS FEAT. NE -YO ULTRA

CALL ME MAYBE
CARLY RAE JEPSEN 604:SCHOOLBEMINTERSCOPL

WHISTLE
FLO RIDA POE BOY/ATLANTIC

SCREAM
USHER RCA

14 11 23

 16
O 18
O 17

0 20
O 21
O 22

CD26

0 23

O 24
O 25
O 27
O 28
27 19

CD33

O 36
30 30

BLOW ME (ONE LAST KISS)
PINK RCA

WANT U BACK
CHER LLOYD SYCOViC

GOOD TIME
R%tOTT& CAMY MERSIN E040001.900FITERSCOPEUNNERSAL

SOMEBODY THAT I USED TO KNOW
Gam FEAT UMBRA SNAKES SECONOSWFUMMISAL REPUBLIC

laigainl EVERYBODY TALKS
mut. NEON TREES MERCUFIY/IDJMG

5 AS LONG AS YOU LOVE ME
/UM BIEBER FEAT. MG SEANSUMERBOYRIMMOU0 BRALFASIANOIDJMG

12 CHASING THE SUN
THE WANTED GLOBAL TALENINERCURYADJMG

ONE MORE NIGHT
MAROON 5 A&M/OCTONE/INTERSCOPE

SETTLE DOWN
NO DOUBT INTERSCOPE

FUN.

SOME
ye RAMEN/RRP

NIGHTS
N FL

4 POUND THE ALARM
NICKI MIPMJ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBUC

1R
I WON'T GIVE UP
JASON MRAZ ATLANTIC/ARP

9 DARK SIDE
KELLY CLARKSON 19/FICA

15 TONGUE TIED
GROUPLOVE CANVASBACK/ATLANTIC

9 TOO CLOSE
ALEX CLARE UNIVERSAL ISLAND/UNIVERSAL REPUBLIC

 NOW OR NEVER
OUTASIGHT WARNER BROS.

13 ONE THING
ONE DIRECTION SYCO/COLUMBIA

HEART SKIPS A BEAT
OLLY MURS FEAT. CHIDDY BANG SYCO/COLUMBIA

3OL.WARt(AE ME UP
D CHRISN

2, BOYFRIEND
JUSTIN BIEBER SCHOOLBOY/RAYMOND BRAUNISLANDADJMG0 BURN

PARR MACHINE1

DOWN
4

32
UNKINSHOP, WARNER

32 31
12 BOTH OF US

BOB FEAT. TAYLOR SWIFT REBUROCK/GFIAND HUSTLE/ATLANTIC

33 29
19 BACK IN TIME

PITBULL MR 305/POLO GROUNDS/RCA

34 34 15 THE FIGHTER
GYM CLASS HOMES RA9'0111E10E8 WANTJAINCERIELE0 BY RAIAENRRP

SHE'S SO MEAN
MATCHBOX TWENTY EMBLEM/ATLANTIC

2 VEGAS GIRL
CONOR MAYNARD CAPITOL

4 HURT ME TOMORROW
KNAAN A&M/OCTONEHNTERSCOPE

2 GET IT STARTED
PITBULL FEAT. SHARMA MR. 305/POLO GROUNDS/RCA

 NEW HELLO
KARMIN EPIC

O NEW I CAN ONLY IMAGINE
OMB GUM FEM NORM &11YMMIEMKAT A KISSASIMMERCSCAKM.

Two songs that have reached No. 2 on the Billboard Hot 100 top a pair

of Billboard's Nielsen BDS-based radio airplay charts. Ellie Goulding

ascends to the top of Mainstream Top 40, as "Lights" rises 2-1 in its

23rd week. With its ascent, the song matches Pink's "U + Ur Hand"

(23 weeks, 2006-01) for the longest climb to No.1 by a woman in the

chart's history. Katy Perry, meanwhile, extends her lead for the most

Adult Top 40 No. is, as "Wide

Awake" lifts 3-1. The song is

Perry's seventh leader on the

1st, pushing her further ahead of

Maroon 5, Nickelback and Pink,

each second with five No. ls.

"Lights" additionally jumps

4-1 on Hot 100 Airplay (121

million audience impressions, up

6%, according to Nielsen BDS),

making Goulding the first solo

female to reign with a debut

entry since Adele led on her

first three tries, beginning last

year with "Rolling in the Deep,"

"Someone Like You" and "Set

Fire to the Rain."
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26 2

22 15
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2 \ANS GOTTERAIMMIMIASMARES1FSECOVISEGMAMPAERAFFIVEK

STRONGER (WHAT DOESN'T KILL YOU)
KELLY CLARKSON 19/RCA

DRIVE BY
TRAIN COLUMBIA

CALL ME MAYBE
CARLY RAE JEPSEN 604/SCHOOLBOYMNTERSCOPE

RUMOUR HAS IT
ADELE XI: COLUMBIA

GREATEST PAYPHONE
MAROON A&MIOCTONE/INTERSCOPE

SET FIRE TO THE RAIN
ADELE xi., COLUMBIA

BRIGHTER THAN THE SUN
COLBIE CAILLAT UNIVERSAL REPUBUC

THE ONE THAT GOT AWAY
KATY PERRY CAPITOL

WHAT MAKES YOU BEAUTIFUL
ONE DIRECTION SYCO/COLUMBIA

A THOUSAND YEARS
CHRISTINA PERRI SUMMIT/CHOP SHOP/ATLANTICIRRP

I WON'T GIVE UP
JASON MRAZ ATLANTIC/RRP

HAPPY PILLS
NORAH JONES BLUE NOTE/CAPITOL

WIDE AWAKE
KATY PERRY CAPITOL

DOMINO
JESSIE J LAVA/UNIVERSAL REPUBLIC

WE ARE YOUNG
FUN. FEAT. JANELLE MONAE FUELED BY RAMEN/RRP

BROKENHEARTED
KARMIN EPIC

GIVE YOUR HEART A BREAK
DEMI LOVATO HOLLYWOOD

SHE'S SO MEAN
MATCHBOX TWENTY EMBLEM/ATLANTIC

EVERYBODY TALKS
NEON TREES MERCURYADJMG

BETWEEN US
MARGO REY ORGANICA

MAGIC
SMASH MOUTH FEAT. J. DASH 4200L5

GLAD YOU CAME
THE WANTED GLOBAL TALENT/MERCURY/IDJMG

BLOW ME (ONE LAST KISS)
PINK RCA

GET OUT
CASEY ABRAMS CONCORD/CMG
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CALL ME MAYBE
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EVERYBODY TALKS
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SOMEBODY THAT I USED TO KNOW
GONE FEMMPABRASAMPLESTeSECORDMAMFAXAJMVERSAL /MUG

DARK SIDE
KELLY CLARKSON 19/RCA

WE ARE YOUNG
FUN. FEAT. JANELLE MONAE FUELED BY RAMEN/RRP

SHE'S SO MEAN
MATCHBOX TWENTY EMBLEM/ATLANTIC

BROKENHEARTED
KARMIN EPIC

WHAT MAKES YOU BEAUTIFUL
ONE DIRECTION SYCO. COLUMBIA

50 WAYS TO SAY GOODBYE
TRAIN COLUMBIA

GIVE YOUR HEART A BREAK
DEMI LOVATO HOLLYWOOD

SOME NIGHTS
FUN. FUELED BY RAMENIFIRP

SETTLE DOWN
NO DOUBT INTERSCOPE

HOME
PHILLIP PHILLIPS 19/INTERSCOPE

THE A TEAM
ED SHEERAN ELEKTRA/ATLANTIC

TONGUE TIED
GROUPLOVE CANVASBACIVATLANTIC

GOOD TIME
nun, CARLY RAE JeSENWCH001.80YATEISCOFElINIVEigt FEKBIC

ONE MORE NIGHT
MAROON 5 AMWOCTONEANTERSCOPE

WHERE HAVE YOU BEEN
RIHANNA SRP/DEF JAM/IDJMG

TOO CLOSE
ALEX CLARE UNIVERSAL ISLAND/UNIVERSAL REPUBLIC

BURN IT DOWN
UNKIN PARK MACHINE SHOP/WARNER BROS.

WILD ONES
FLO RIDA FEAT. SIA POE BOY/ATLANTIC
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#1
,11,

OH LOVE
GREEN DAY REPRISEMARNER BROS.

BURN IT DOWN
UNKIN PARK MACHINE SHOP/WARNER BROS.

TOO CLOSE
ALEX MARE UNIVERSAL ISLAND/UNIVERSAL REPUBLIC

SOME NIGHTS
FUN. FUELED BY RAMEN/RRP

GOLD ON THE CEILING
THE BLACK KEYS NONESUCH/WARNER BROS.

HO HEY
THE LUMINEERS DUALTONE

LITTLE TALKS
OF MONSTERS AND MEN SKRIMSL ERE LAEXJARAS LUNWERSAL FEYLIBUC

DAYS GO BY
THE OFFSPRING COLUMBIA

UNITY
SHINEDOWN ATLANTIC

TONGUE TIED
GROUPLOVE CANVASBACK/ATLANTIC

IT'S TIME
IMAGINE DRAGONS KIDINAKORNER/INTERSCOPE

HATS OFF TO THE BULL
CHEVELLE EPIC

RUNAWAYS
THE KILLERS ISLAND/IDJMG

MDWILL

WAIT
MUMFORD&SONSGENTIEMAN OF THEROADAGOGLASSNOTE I

O 15 12

16 14 37

17 18 45

18 16 19

O 22
O 23 13

21 17 19

22

0
24

25

26

0
0
0
0
0
0
33

0
35

36

37

38

39

40

0
0
0
0
0
0
0

20 4

COMING DOWN
FIVE FINGER DEATH PUNCH PROSPECT PARK

MIDNIGHT CITY
MM. MOMUTE/CAPITOL

THESE DAYS
FOO FIGHTERS ROSWELURCA

STILL COUNTING
VOLBEAT MASCOTNERTIGO/UNIVERSAL REPUBLIC

CRITICIZE
; AOEUTAS WAY VIRGIN/CAPITOL

LOST IN FOREVER (SCREAM)
P.O.D. RAZOR & TIE

LIVE TO RISE
SOUNDGARDEN MARVEUHOLLYWOOD

SETTLE DOWN
NO DOUBT INTERSCOPE

26 8
t5E GASLIGHT ANTHEM MERCUEVOIDJMG

21 19

24 20

25 18

31 6

5

ANNA SUN
WALK THE MOON RCA

BLOODY MARY (NERVE ENDINGS)
SILVERSUN PICKUPS DANGERBIRD

ROCKY MOUNTAIN WAY
GODSFAACK UNIVERSAL REPUBLIC

HERE AND NOW
SEETHER WINO -UP

30 LITTLE BLACK SUBMARINES
THE BLACK KEYS NONESUCH/WARNER BROS.

27 11

29 11

36 2

33 5

28 8

32 8

34 6

35 17

37 5

38 6

40 3

39 17

42 6

46 3

44 4

48 2

49 3

NEW

NOW
STAIND FLIP/ATLANTIC

TAKE A WALK
PASSION PIT FRENCHKISS/COWMBIA

STILL SWINGING
PAPA ROACH ELEVEN SEVEN

I MISS THE MISERY
HALESTORM ATLANTIC

KILL YOUR HEROES
AWOLNATION RED BULL

WAIT FOR ME
RISE AGAINST OGQINTERSCOPE

MERCY
DAVE MATTHEWS BAND RCA

HOLD ON
ALABAMA SHAKES ATO/REO

LIGHTS
ELUE GOULDING CHERRYTREE/INTERSCOPE

COMEBACK
REDLIGHT KING HOLLYWOOD

BRINGING DOWN THE GIANT
SAVING ABEL SKIDOCOIEONE

NO LIGHT, NO LIGHT
FLORENCE THE MACHINE UNIVERSAL REPUBLIC

SOLDIERS
OTHERWISE CENTURY MEDIA

QUEEN OF CALIFORNIA
JOHN MAYER COLUMBIA

SATISFIED
ARANDA ARANDAMUSIC

TOP OF THE WORLD
SLIGHTLY STOOPID STOOPID

THAT WASN'T ME
BRANDI CARLILE COLUMBIA

WE COME RUNNING
YOUNGBLOOD HAWKE UNIVERSAL REPUBLIC

REENTRY
JUMP INTO THE FOG
THE WOMBATS BRIGHT ANTENNAJILG

48 47 12 LEGENDARY CHILD
AEROSMITH COLUMBIA

49 41 14
WDEAEDASTARHAEPROCIVIKEAT KNID

0 TROJANS
ATLAS GENIUS FROGS HEAD/WARNER BROS.

Charting on Active Rock since 2007, and

having banked eight prior top 10s, Five

Finger Death Punch scores its first No.1 on

the list, as "Coming Don" rises 2-1. The

band had previously reached No. 2 with

"Bad Company" in 2010 and "Remember

Everything" earlier this year.

(1)

;I
0
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BIONITORED BY

nrclsen

ACTIVE ROCK-d

,n TITLE
g ARTIST IMPRINT/PROMOTION LABEL

2 15
COMING DOWN

2 1 15

O 3 24

O 4 16

5 5 22

O 19

O 9 4

8 7 25

O "
O 10 15

11 8 17

 13 8

0 14 12

19 3

IWK FIVE FINGER DEATH PUNCH PROSPECT PARK

UNITY
SHINEDOWN ATLANTIC

CRITICIZE
ADELITAS WAY VIRGIN/CAPITOL

DAYS GO BY
THE OFFSPRING COLUMBIA

STILL COUNTING
VOLBEAT MASCOTNERTIGOIUNIVERSAL REPUBLIC

LOST IN FOREVER (SCREAM)
P.O.D. RAZOR & TIE

OH LOVE
GREEN DAY REPRISE/WARNER BROS.

HATS OFF TO THE BULL
CHEVELLE EPIC

I MISS THE MISERY
HALESTORM ATLANTIC

NOW
STAIND FLIP/ATLANTIC

BURN IT DOWN
LINKIN PARK MACHINE SHOP/WARNER BROS.

HERE AND NOW
SEETHER WIND-UP

BRINGING DOWN THE GIANT
SAVING ABEL SKIDDCOUNE

REATEST
GAINER

 15 10

16 12 19

O 18 19

18 17 18

0
0
0
0
0
24

0

21

23

26

24

30

20

27

8

11

7

8

2

14

4

STILL SWINGING
PAPA ROACH ELEVEN SEVEN

1

COMEBACK
REDLIGHT KING HOLLYWOOD

LIVE TO RISE
SOUNDGARDEN MARVEUHOLLYWOOD

SATISFIED
ARANDA ARANDAMUSIC

ROCKY MOUNTAIN WAY
GODSMACK UNIVERSAL REPUBUC

WAIT FOR ME
RISE AGAINST OGC/INTERSCOPE

LIKE I ROLL
BLACK STONE CHERRY IN DE GOOT/ROADRUNNER/RRP

BLOOD
IN THIS MOMENT CENTURY MEDIAAEO

BACKLASH
10 YEARS PALEHORSEALG

STANDING IN THE SUN
SLASH MAT MYLES KNEW & THE CIVISFIVOORSDIK HAYEKAPITOL

FIGURE IT OUT
SERJ TANKIAN SERJICAL STRIKE/REPRISE/WARNER BROS.

LEFT FOR YOU
NONPOINT RAZOR & TIE

(I) HERITAGE ROCK -

4 6 F. TITLE
5E, ARTIST IMPRINT/PROMOTION LABEL

O ' '4 3WKS

UNITY
SHINEDOWN ATLANTIC

OH LOVE

4

0
6

7

8

9

0
0
12

0
14

15

0
0
18

0
20

2 4

3 19

4 23

8 24

6 41

7 14

5 12

9 17

14 9

17 14

11 24

12 10

10 18

15 32

20 7

24 6

16 9

19 5

18 11

GREEN DAY REPRISEAVARNER BROS.

LIVE TO RISE
SOUNDGARDEN MARVEL/HOLLYWOOD

YOU'RE A LIE
SUSHI:EAT FAMES IMIREDY&THE EIMISPIRARKIS DIK HAYOPAPITOL

HATS OFF TO THE BULL
CHEVELLE EPIC

THESE DAYS
FOO FIGHTERS ROSWELL RCA

DAYS GO BY
THE OFFSPRING COLUMBIA

LEGENDARY CHILD
AEROSMITH COLUMBIA

BURN IT DOWN
LINKIN PARK MACHINE SHOP/WARNER BROS.

COMING DOWN
FIVE FINGER DEATH PUNCH PROSPECT PARK

CRITICIZE
ADEUTAS WAY VIRGINICAPITOL

BOSS'S DAUGHTER
POP EVIL EONE

GOLD ON THE CEILING
THE BLACK KEYS NONESUCHNI/ARNER BROS.

ROCKY MOUNTAIN WAY
GODSMACK UNIVERSAL REPUBLIC

BULLY
SHINEDOWN ATLANTIC

STILL COUNTING
VOLBEAT MASCOTNERTIGO/UNIVERSAL REPUBLIC

I MISS THE MISERY
HALESTORM ATLANTIC

I GOT'S TO GET PAID
ZZ TOP UNIVERSAL REPUBLIC

HELL OR HALLELUJAH
KISS SIMSTAN/KISS/UME

NOW
STAIND FLIHATLANTIC

sagaHERE AND NOW
SEETHER WIND-UP

0 22 8
BRINGING DOWN THE GIANT
SAVING ABEL SKIDDCOIEONE

O 23 ARE YOU WITH ME NOW
SIM A.M. ELEVEN SEVEN

O 25 3 SEX
MOTLEY GRUB MOTLEY/ELEVEN SEVEN

25 21 50 HEADLONG FLIGHT
RUSH ANTHEM/ROADRUNNER/ARP

an

47,3

amt

onQ

coo

:72,!

36 Go to www.billboard.biz for complete chart data Data for week of AUGUST 25, 2012



AIRPLAY
MONITORED BY

SALES DATA
COMPILED BY

nielscn niclsen
BDS SoundScan Billboard. AUG

25
201 2

SS
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0 3 2

3 1 1

O '1 5 9

O 7
O 6 7 7
O 9 11

O 10 10

e 11 14 25

7,11:q Tg TITLE
gg PRODUCER (SONGWRITER)

O 2 3 39 #1
.1 lc

ANGEL EYES
J LEO (.1COKAN,E.GUNDERSON,EPASLAY)

(KISSED YOU) GOOD NIGHT
MSERLETICITGOSSIN,J.KEARI

COME OVER
B.CANNONK.CHESNEY(S.HUNT,S.MCANALLY,J.OSBORNE)

OVER
S.HENDRICKSIPJENIGNS,D.EJOHNSONI

PONTOON
J.JOYCE(N.110ABYJAAJR17,13.0EANI

TIME IS LOVE
FROGERS(T.SHAPIRO,TMARTINALNESLERI

POSTCARD FROM PARIS
N.CHAPMAN (K PERRYN.PERRY,RPERRYKDIOGUARDLJ.COHEN)

WHY YA WANNA
S HENDRICKS IC.GRAVITT,C.DESTEFANOA.GORLEY)

FOR YOU
D.HUFF.K.URBANIM_POWELLK.UNBANI

GREATEST
GAINER

WANTED
OPIUFEH.HAYES(T.VERGEKKHAYESI

Artist
IMPRINT & NUMBER / PROMOTION LABEL is

LoveAndlheft
e RCA NASHVILLE

Gloriana
0 EMBLEM/WARNER BROSpNAR

Kenny Chesney
co BLUE CHAINCOLUMBIANASHVILLE

Blake Shelton
0WARNER BROS/MAN

Little Big Town
O CAPITOI NASHVILLE

Josh Turner
eMCANASHVILLE

The Band Perry
017EPLIBUC NASHVILLE

Jana Kramer
@ELEKTRANASHVILLEMMN

Keith Urban
O RELATIVITY MUSICICAPITOL NASHVILLE

Hunter Hayes
eFFILANTIC.MMN

10

ip 12 12

 13 13

 15 20]

 14 17

C) 16 16

 17 19

 20 24]

C) 19 21

18 18 7

 22 23 14

 21 22

Al)
ID 24 26

NEON
J. S (S.PACANALLUOSBORNKT.ROSEN)

COWBOYS AND ANGELS
8 BEAVERS(D.LYNCHAEO,INICHOLSI

THE WIND
K.STEGALL2BROWN(Z8B2BROWN,W.DURRETTE.LLOWREY1

TAKE A UTILE RIDE
MKNOX(D.ALTMANA.CLAWSONA.MCCORMIC10

TRUCK YEAH
sokumomtmcoRKwic.tANsoNRBRustctucKS.DIAYRICK)

GLASS
PNIR.COPPERMAN,J.Nrro

LOVIN' YOU IS FUN
C.CHAMBERLAINIJBEAVERS,E1131PIERO)

BLOWN AWAY
M.BRIGHTIJ.KEAR,C.TOMPKINS)

FASTEST GIRL INTOWN
FLIDDEU.,C.AIMAY,G.WORFIM.LAMBERTA PRESLEY;

THAT'S WHY I PRAY
D.HUFF I EVERETTO DALY,S BUXTON;

Dustin Lynch
0 BROKEN SOW

Zac Brown Band
OO SOUTHERN GROUND/ATLANTIC/11PM

Jason Aldean
()BROKEN BOW

Tim McGraw
0 SIG MACHINE

Thompson Square
0 STONEY CREEK

Easton Corbin
()MERCURY

Carrie Underwood
IS 19/ARISTA NASHVILLE

Miranda Lambert
O RCA NASHVILLE

Big & Rich
OWARNER BROS MAR

Lee Brice
(io CURB

Rascal Ratts
0 BIG MACHINE

23 25 sirl W.ANTELE JA.YOU MORE.0,.
LaAMBILLMBIIIINGSLEAJLONGDEDWARDSl OCAAPITntebellum
Lady

AIR
POWER

HARDTO LOVE
KJACOBS,M.MCCLURE,LBRICEIBAIONTANA,J.OZIER.B.GLOVE111

COME WAKE ME UP
D.HURERASCALFLATTSISMCCONNELLIFRANSSON,TLARSSON,TLUNDGREN)

20

25 27
SHININ' ON ME
J.LNIEMANN.D.BRAINARDU.LNIEMANIBRICE.RHATCHIMILLERI

26 29
THE ONE THAT GOT AWAY
J.MOIRCLAWSONIDDAVIDSON,J.OWEN.J.RITCHEY7

ChrisYoung
49 RCA NASHVILLE

Jerrod Niemann 1111
0 SEA GAYWASISTA NASHVILLE

Jake Owen
0 RCA NASHVILLE

With 39 weeks to

hit the summit, act

sets the longest No.

1 climb by a duo or

group in the Nielsen

BDS era (since

January 1990) and

the fourth -slowest

by any artist

during that time.

Previously, the

slowest rise by a

multimember act

was Eli Young Band

with "(razy Girl"

last fall (38 weeks).

Singer achieves

his first top 10 as

second single from

his self -titled debut

album reaches the

upper tier in its

25th chart week.

He came close to

the top 10 when his

first chart entry,

"Storm Warning,"

spent two weeks at

its No.14 peak in

February.
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1175; r TITLE
50 g PRODUCER (SONGWRITER)

LO
LID
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27

28

29

30

36

31

30 32

32 33

33 28

36 42

35

34 31

34

37

34

35

37 38

43 54

44 55

39 40

38 39

48 48

41 41

45 49

40 44

46

42

47

51

52

49

45

43

47

57

53

50

DID IT FOR THE GIRL
JRITOEY(6 BATES,LHUTTON,RCIAWSON).

CREEPIN'
JJOYCE(ECHURCH,M.GREEN1

TL MY LAST DAY
J STOVER(BDIAAHER.J.MOOREAS.STOVER1

TOO GOOD TO BE TRUE
II HUFF

BEER MONEY
DJAMESIK.MOOFte3.DALYIVERGESI

-4 I LIKE GIRLSTHAT DRINK BEER
is TXEITHITKEITH.B.PINSONI

---' KISSTOMORROW GOODBYE
ISTEVENS(LBRYAN,J.STEVENS,S.MCANALLY)

.. CRYING ON A SUITCASE

-I

C.UNDSEY.C.JAMES (LT.MILLER,T.S HAPIRONTHRASHERI

t. HOW COUNTRY FEELS
D.GEORGEMMCGEHEE,W.MOBLEY,N.THRASHER)

, EX -OLD MAN
T.BROWN,P.OVERSTREETIKKEU.Y.P.OVERSTREET1

MISSIN' YOU CRAZY
4 B.BUTLER,IPARDI UPARDI,B.BUTLER.M.HOLMES)

7-11 CRUISE
J MOI(BXEU.EY,T.HUBBAROJMOLCRICEJRICEI

KICK IT IN THE STICKS
B.GILBERT,THE ATOM BROTHERUWAGGOKETIFRANKLINULAKINS.B.GILBERT.B.HAYSUP)

LETTHERE BE COWGIRLS
KSTEGAU.(C.CAGLE.KTRIBBLE1

WATER TOWER TOWN
M.BRIGHT(C.SWINDELLIHUTTONTX1001

EIGHTEEN INCHES
B.GALLIMOREIKLOVELACEAGORLEY,C.UNDERWOODI

ENDLESS SUMMER
J STROUDALEWTS(ALEWIS)

ONE MORE SAD SONG
J JOYCE OIROGERS.SMCDOMALD)

YOU STILL GOT IT
J.BROWNID.WORLEY.B,JONESI

MUSTA HAD A GOOD TIME
NV(PARMALEELLFANNINGI

I AIN'T YOUR MAMA
J.STROUDIJSPENCE,C.CAMERONI

BETTER IN A BLACK DRESS
C.CARLSONIK.ARMIGER,B.DALYI

THINGS YOU CAN'T DO IN A CAR
OFUNDIS(B.HULL)

YOU'RE ALL THAT MATTERS TO ME
N.CHAPMANIRJIANGE)

JUST WANNA ROCK N' ROLL
DIEWITULATKINS(RClAWSON C TOMPKINS)

Artist
IMPRINT & NUMBER / PROMOTION (ABEL 2%

Greg Bates
()REPUBLIC NASHVILLE

Eric Church
°EMI NASHVILLE

Justin Moore
OVALORY

Edens Edge
0 BIG MACHINE

Kip Moore
O MCA NASHVILLE

Toby Keith
0 SHOW006.UNIVERSAL

Luke Bryan
()capitol. Wain.

Casey James
(DM/COLUMBIA NASHVILLE

Randy Houser
coSTONEVCREEK

Kristen Kelly
0 ARISTA NASHVILLE

Jon Pardi
CEno NASHVILLE

Florida Georgia Line
OO REPUBUC NASHVILLE

Brantley Gilbert
VALORY

Chris Cagle
O BIGGER PICTURE

Scotty McCreery
0 ININTERSCOPE/MERCURY

Lauren Alaina
m19/INTERSCOPE/MERCURY

Aaron Lewis
0 BLASTER

Randy Rogers Band
MCA NASHVILLE

Darryl Worley
OCRAMOWNfrENACI it

Pa rm a ee
0 STONEY CREEK

Maggie Rose
O RPM

Katie Armiger
°COLD RIVER

Due West
0 BLACK RIVER

MISS Willie Brown
O A&m,ocIONERCIDEOWAVE

Rodney Atkins
@CURB

49

TOP COUNTRY ALBUMS-

ARTIST
IMPRINT & NUMBERS DISTRIBUTING LABEL (PRICE)

O 67 - 2
1:1 COLT FORD Declaration Of Independence j

AVERAGE JOES 239 I14.981
26 26 27

RCA 85497/SMN 110.981

CHRIS YOUNG

I
7

0

1

4

5

3

6

2

17
TO 9

'1E1
3

5 112

6

8 44

---
Title 1111I gi ii ARTISTT.

NU M BER / DISTRIBUTING LABEL (PRICE)

1.-

ZAC BROWN BAND Uncaged
ROAR/SOUTHERN GROUND/ATLANTIC 530382/AG 118.981

LUKE BRYAN Tailgates &Tanlines
CAPITOL NASHVILLE 70412 116.981

CARRIE UNDERWOOD Blown Away
19/ARISTA NASHVILLE 98094/SMN 111.98)

KENNY CHESNEY WelcomeToThe Fishbowl
BLUE CHAIR/COLUMBIA NASHVILLE 94866/SMN 111.98)

ERIC CHURCH Chief
EMI NASHVILLE 94266.116.98)

GLORIANA AThousand Miles Left Behind
EMBLEM; WARNER BROS. 527042MMN 118.98)

PACE

SETTER

ii

 11
2

HOT SHOT
DEBUT

Title

Neon

1131 BLAKE SHELTON
WARNER BROS. 527370M/MNOM)

Red River Blue

ATLANTIC 528890,WMN 118.98) 33HUNTER HAYES Hunter Hayes

JASON ALDEAN My
IM BROKEN BOW 7697 OM&

7

L

Kinda Party igD

12 13 EAII1SONY MUSIC: UNIVERSAL 0166611UME (18.981
VARIOUS ARTISTS NOWThat'sWhat I Call Country:Volume 5 4]

11 12 151 119 BRANTLEY GILBERT Halfway To Heaven
VALORY RG0100114.981

15 16

10

111) 14

13

19

LEE BRICE
CURB 79316 (13.981

UONEL RICHIE
MERCURY 016000/UMGN (15.9810

Hard

ALAN JACKSON Thirty Miles West
ACR 29334/EMI NASHVILLE (16.981

SOUTHERN GROUND/ROAR/B1GGER NCTURE/ATLANTIC 524772/AG (18 981, .'You Get WhatYou Give m 1 BoZAC BROWN BAND

Changed i ] If,
Punching Bag 1 112

17 19
OwnThe Night 1

CAPITOL NASHVILLE 94431118.981

] 113LADY ANTEBELLUM

21 21
KIP MOORE
MCA NASHVILLE 016432/UMGN (10381

Up All Night L A IF,

RCA NASHVILLE 90161/SMN 19.981
Love AndTheft 0 'I 11,LOVE AND THEFT

25
] THE BAND PERRY The Band Perry

n ...-.4 REPUBLIC NASHVILLE 0148391UNIVERSAL REPUBLIC 110.98)

la2 18
14 1 HANK WILLIAMS, JR. Old School New Rules

BOCEPHUS:BLASTER 531268./WMN (18.981

1
'I

MIRANDA LAMBERT FourThe Record
23

24 _.1 RCA 90589/SMN (11.9810

32 30

33

40 36

38 341

27

2 Love
21 1113-7 37 33

Tuskegee 11 a ci
'Jr

18
RASCAL FLATTS
BIG MACHINE RF0200A 113.981

117 16 17
JOSH TURNER
MCA NASHVILLE 016824/UMGN (10.981

20 10
OLD CROW MEDICINE SHOW Carry Me Bad,
ATO 0156. 02.981

5 22
3,3 PISTOL ANNIES Hell On Heels

RCA 94916.1SMN (11.981

16

4

1 50

JOHNNY CASH The GreatestThe Number Ones
1 COLUMBIA 90333/LEGACY 49.9810

DIERKS BENTLEY
26 26

Home
CAPITOL NASHVILLE 94714116.981

34 35
JANA KRAMER
ELEKTRA NASHVILLE 530370MMN (13.981

31 31
CI JAKE OWEN

RCA 89547/SMN 110.981
Barefoot Blue Jean Night

25
1 TOBY KEITH Clancy's Tavern

SHOW 000 -UNIVERSAL 015592 19.98/

30ijiSKYLAR LAME American Idol: Season itHighlights(EP)
19/INTERSCOPE 017100 EX/IGA 16.981

SCOTTY MCCREERY Clear As Day
I9/MERCURY NASHVILLE 016022/IGAIUMGN 113.981

THOMPSON SQUARE Thompson Square
STONEY CREEK 7677113.981

ELVIS PRESLEY lArnAn EMsFattAfolledionOf OvisSomsChosen8yThe Fa.- RCA 423341LEGACY (9.e/

RONNIE DUNN Ronnie Dunn
ARISTA NASHVILLE 857621SMN 111.98)

VARIOUSARTISTSWeWalliThelinaAfaktratteOnefkicoUdirsyCadi
LEGACY 40733 05.98 CD/OVOle

CHRIS CAGLE Back InThe Saddle
BIGGER PICTURE 529297 114.98)

EDENS EDGE Edens Edge
BIG MACHINE EE0100A 16.981

2

I

32

35

36

39

24

28

29

32

27

Jana Kramer

EU YOUNG BAND Life At Best
REPUBLIC NASHVILLE 0158561UNIVERSAL REPUBLIC (10.98)

JUSTIN MOORE
VALORY JM0200A 110.981

JOEY + RORY
VANGUARD/SUGAR HILL 4079/WELK 05.991

41 38
TIM MCGRAW
CURB 79320 (13.N1

42 40
,1191 JMOCASH

NASHVILLETU N0E.R

41
GEORGE STRAIT

44

45

48

46

37

MCA NASHVILLE 016007/UME (7.981

WILLIE NELSON
LEGACY 96048 01.981

42
BILLY CURRINGTON

Outlaws Like Me

His And Hers

EmotionalTraflic

Icon: JoshTumer

loon: George Strait

Heroes

Icon: Billy Currington
MERCURY 015291241ME (7.981

47

CIFLORIDA GEORGIA LINE It'z Just What We Do
REPUBLIC NASHVILLE DIGITAL EX/UNIVERSAL REPUBLIC (5.98)

45. VARIOUS ARTISTS
BACKROAO 240/AVERAGE JOSS (15.981

Mud Digger. Volume 3

5

r

3

27

38

6

9

3

1

24

1

20

14

111

24

0 BLUEGRASS ALBUMS -

III 0 ARTIST
0 g IMPRINT & NUMBER 1 DISTRIBUTING LABEL (PRICE)
7

1 1 5 77 r OLD CROW MEDICINE SHOW
ATO 0156.

Title

Carry Me Bad<

41)
2

18 TRAMPLED BY TURTLES Stars And Satellites
BANJODAD Dr/THIRTY TIGERS

JERRY DOUGLAS Traveler
EONS 2128

4 5 31
DAILEY & VINCENT The Gospel Side Of Dailey &Vincent
ROUNDER 618912 EX/CRACKER BARREL

3

O 6 71 AUSON KRAUSS & UNION STATION Paper Airplane
ROUNDER MOW/CONCORD

6

7

io

9

10 9

STEVE MARTIN ANDTHE STEEP CANYON RANGERS Rare Bird Alert
is SHARE/ROUNDER 610669/CONCORD

THE ISAACS Why Can't We
GAITHER 46138/EMI CMG

PUNCH BROTHERS Who's FeelingYoung Now?
NONESUCH 529777/WARNER BROS.

RHONDA VINCENT Sunday Mornin' Singin': Uve!
UPPER MANAGMENT 006

CAROLINA CHOCOLATE DROPS Leaving Eden
d NONESUCH 529809IWARNER BROS.

FORD'S FIRST NO. 1
Country/rap fusion artist Colt
Ford claims his first No. 1 on Top

Country Albums as Declaration
of Independence dominates with

31,000 sold, according to Nielsen

SoundScan. The Georgia native
and former professional golf instructor's fourth full-length
album is also the first No. 1 for his independent label,
Average Joes. Ford's No. 1 is the best rank ever for a rap -styled

country album, surpassing the No. 2 peak by Cowboy Troy's

Loco Motive seven years ago. Ford's current single, "Back,"

ranks at No. 54 on Hot Country Songs. (The full chart is on

Billboard.biz/charts.) -Wade Jessen
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dik TOP R&B/HIP-HOP
MIV ALBUMS"

gg 1TTLE INIARTISTPRINTMISTRIBUTINGIABEL

RICK ROSS
OD FCPSNES DOKTWE401SINISUEIN 4611044191116

ELLE VARNER
PERFECTLY IMPERFECT MAK 59132/RCA

2
4 NAS

LIFE IS GOOD DEE JAM 017056,10JMG

CHANNEL °ROMEO() RITURDDEF JAM 015788./13JMG

5 FRANK OCEAN

MI5
5

11165

 3
Di 12
IV 15
IL 16 15

9 3

L i 13 24

14 38

1111 23 25

75 11

18 51

CiiP7 53

/En 10

20 6

EW2 34
lir 21 60

DO 72

IF 27 9

Mae 40
137 54 14

Kr 19 59

112,33 10

Igi 30 38

aki 32 35

0 64 11

30

6
CHRIS BROWN
FORTUNE KA 96055

9 USHER
LOOKING 4 MYSELF RCA 97176

7 VARIOUS ARTISTS
IMISAINMEIC MP SELF IJADE21416ADICEF 1.1591HYMIEREIFCS

2

7

F-6 35
61

BAD MEETS EVIL
HELL THE SEDUEL SHADY/INTERSCOPE 0157297164

Etz 43 30 KC AND THE SUNSHINE BAND III
RAS160 YEN SC MEITHEINSHIEBNONIKORADEMS12311114110

MELANIE FIONA
THE MF LIFE SRC 016021/UNIVERSAL REPUBLIC 111) 46 18 SOUNDTRACK
THINK UKE A MAN EPIC 93953

1:1) 48 185

/18 45 21

SOUNDTRACK
SPARKLE RCA 42046

R. KELLY
WRITE ME BACK RCA 94816

19 NICKI MINAJ
FHA Mit TOVNIREDWRIVIGNOVCISNIERYINDWOSSALFERDE

2 JOSS STONE
THE SOUL SESSIONS: VOL 2 STONED 1521016 -CURVE

39 DRAKE
DIKE CARE YOLEGAIONEKASH IAONEY0161351INI5E8SAL REFUBUC

17
FUTURE
PLUTO A-11FREEBAND2 98357/EPIC

B.O.B
118111C183113 811110PA4NI MKT! WM ANTIMI132363

JENNIFER LOPEZ
DANCE AGAIN ... THE HITS EPIC 95588 0

SOUNDTRACK
PROJECT X WATERTOVVER 39284

RIHANNA
TALK THAT TAU( SRP/DEF JAM 016313.11DJMG

TYGA
CANIESSWORTHOLNGIANYCASN WHEY 0147731NIVERSA.6EPLGE

IDADDIESSIVISIMARESDININDITEMSLYER7KNi

BOB MARLEY &THE WAILERS

LIL WAYNE
TRODVDER MOMS LIMEICASH MONEY oisssrmaeu ,DUELZ M,

WATCHTNETHRONEROCAFELIASOCRUIONDEFJAIA01512610JI/E 110
JAY Z KANYE WEST IEMELI SANDE
OUR VERSION OF EVENTS CAPITOL 63767

MAYDAY!
TFIR. STORE HALOS STRANGE 104 EX

REBECCA FERGUSON
HEAVEN SYCO 94784/COLUMBIA

mcz COMM ON
TH DRFANEWTHE BELIEVERTH PIO CO1ANO11529233WUPIER BRCS

El 50 34 KENDRICK LAMAR
SECTION.) TOP DAWG DIGITAL EX- CHILDISH GAMBINO
CAMP GLASSNOTE 0121'

I re_ 26
46 COLE LCE WORLD ROC NATION 5792E1COLUMBIA

CI 41 10
CURREN$Y
THE STONED IMMACULATE WARNER BROS. 532515

F2 34 10
E 70023/JORDAN HOUSE

THEER OICNEBPRELJAERLAv

 39 41 WALE

38 18

JOSHUA LEDET
AMEREN11001 SEASON 11 HIGIUGHTS191NTERSCOPE WW2 MICA111
YOUNG JEEZY
TWIN Et HUSTLER AMBITION CTE/DEF JAM 013738ADJMG0

PITBULL
PLANET PIT MR. 305/POLO GROUNDS/J 69060/RCA
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Future wears the Greatest Gainer

sash on Mainstream R&B/Hip-Hop

as "Turn On the Lights" skyrockets

11-9. The track is the rapper's fourth

top 10 and second straight, following

"Same Damn Time," which peaked

at No. 10 in June.
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32 18
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VARNER'S PERFECTLY NO. 2
Elle Varner bows at No. 2 on Top R&B/Hip-Hop Albums with

her debut, Perfectly Imperfect, which sells 33,000, according
to Nielsen SotuidScan. The album is home to three charting
singles on Hot R&B/Hip-Hop Songs. "Only Wanna Give It to
You," Varner's breakthrough song (featuring J. Cole), peaked at
No. 20, followed by "Refill" (No. 10). The guitar strummer's new

single, "I Don't Care," is No. 65 this week.
Elsewhere on the albums chart, Bob Marley & the Wailers

make a chart comeback as Marley: The Original Soundtrack, the
companion to the documentary "Marley," is awarded the Greatest Gainer trophy as it rises
75-19 (4,000; up nearly 3,000) after the film's DVD bow on Aug. 7. This is the biggest jump
into the top 20 since earlier this year, when Whitney Houston's Triple Feature: I'm Your Baby

Tonight/My Love Is Your Love/Just Whitney moved 7413 (March 10). -Karinah Santiago
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51
I WISH YOU WOULD DJ Khaled Featuring Kanye West & Rick Ross
HITBOYOUNKHALED,KO.WESTWAROBERTSILCHOWS1 OWE TIE 8EST/YOUNG MONEY/CASH MONEYAJNIVERSAL REPUBLIC

51 57

02 48

45 47

E75 86

5 65

53 45

2

CELEBRATE
R.KE (IV (R S.KELLYI

WHAT PROFIT
MIKE CITY (m.FLOWERSI

BORN STUNNA
BEAT BILLIONAIRE IB.WIU.IAMS,S.COOKE,W.L.ROBERTS III

Whitney Houston & Jordin Sparks
0 RCA

Dwete
0 RT/EONE

Birdman Featuring Rick Ross
0 CASH MONEY/UNIVERSAL REPUBLIC

BIRTHDAY SONG 2 Chainz Featuring KanyeWest
SONNY DIGITALKWEST8 WHEEZY (TEPPSIC.O.WEST,S.C.UWAF2U0KE,B.VVHITHEWI 0 DUFFS BAG BOY7./DEF JAMADJMG

DO IT Mykko Montana Featruing K -Camp
BOBBY KRITICAL (M.GRAVES,KICAMPBELL,B.B.TURNER JR.) 0 PlAYMAKERAINIVERSAL REPUBLIC

141

41

9

42

44

5

2

48

49

NAME ON IT
POOH BEAB,THE AMBLES (J.BOYD,Y.BARKER)

Urban Mystic
0 SOBS

GO GET IT
(C.J.HARRIS, JR.,T.WILLIAMS) 0 GRAND HUSTLE/ATLANTIC

1

9
Singer scores his

fifth top 10 hit with

first track from

his Kaleidoscope

Dream album,

due in October.

Title was recently

made available in a

three -song digital

album preview,

titled Kaleidoscope

Dream: The Water

Preview.

The Huntsville, Ala.,

rapper's song, his

second dtarted title

as a lead act, is now

at the highest peak

among his three

chart appearances.

The track's ranking

is based mostly

on singles sales,

where it improves

by 173%.

The crooners extend

their chart history

to 21 years with this

Hot Shot Debut

entry. The group's

15th charting single

is also its best

opening rank since

"Nothing Left to

Say" debuted at

No. 74 in 2008.

Singer graces the

chart with a filth

debut since her

death in August

2001, and her first

appearance on the

tally in nine years.

Her most recent

(hart Fisting was

when "Come Over"

reached the top 10,

peaking at No. 9

in 2003.
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DEBUT
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I TITLE
PRODUCER (SONGWRITER(

2012

Artist
IMERINT/PROMOTION LABEL 1.1 81..Z

nAnruc i r JUINICO CIIC iseneE
C NASH,JR.E.BENET IE.BENET,G.NASKJR.) 0 PRIMARY WAVE/JORDAN HOUSFJCAPITOL

BANDZ A MAKE HER DANCE Juicy J Featuring Lil Wayne & 2 Chainz
NOI LISTED (NOT LISTED) EAR DRUMMERS

HOW DO YOU WANT IT Dizzy D Featuring Erin Rogers
J BEATS OF I.S.P. (J.E.MCKINNIE Jk.D.WARREN) 00 ANIMAL KINGDOM/DEH TYME

1 '

DO WHATYOU GOTTA DO Angie Stone
WICJOKESLB.STEPHIENSAUBVISC/CRAWIEKWKJONESALLEW1SABSIEPHEMS) 0 SAGLIAROROAO RHYTHWSAGUARO ROAD

MIRROR Bobby V Featuring Lil Wayne
K.ERONDU (K.MERONDU,B.WILSON,R.D.HIRT,C.STEWART,D.CARTER,R.O.TIBBS) 0 BW KOLLA DREAMS/EONE

--4 WHERE HAVEYOU BEEN Rihanna
0R. LUKE,CIRKUT,C.HARRIS (E.DEANA.GOTTWALD,C.HARRIS,H.WALTER,G.MACKI 0 SRP/OEFJAM/IDJMG

TELL HER AGAIN Sterling Simms Featuring Meek Mill

NEW DAY 50 Cent Featuring Dr. Ore &Alicia Keys

,. DON'T MIND Mary J. Blige
ADUPLESSISAALTiN0 (m..1 RISE,. HAMILTON,) DUPLESSISN.DUPEESSi$A.ALTINOI 0 MATMARCH/SEFFENANTRISCOPE

I DON'T CARE Elle Varner
POP (E.VARNERW.FELDERAWANSELABELL,RBELL,G.BROWNDJOHNSONRAIICKENS,C.SMITHRTHOMASI 0 MBK/fICA

ICE Kelly Rowland Featuring Lil Wayne
S.GARRETT,DETAIL (S.GARRETT,N.C.RSHER,K.ROVVLAND,D.CARTER) UNIVERSAL MOTOWN/UNIVERSAL REPUBLIC

MY MOMENT DJ Drama, 2 Chainz, Meek Mill, Jeremih
1,MINUS (TIPPS,R.R.WILLIAMSAFELTON,T.WILLIAMS) 0 APHILLIATEMONE

I GOTTHAT SACK Yo Good
SMIDI INI. MIMS) 0 COCAINE

WHY Mary J. Blige Featuring Rick Ross
E.HUOSON Im.J.BLIGE,D.LYOUNG,E.HUDSON,W.L.ROBERTS III 0 MATRIARCH/GEFFEN/INTERSCOPE

IT'S OVER Tami LaTrell
A.PERRY IA.PERRY,TAIATRELL,S.TYNER) 190 STARFACTORY/NEXT WAVE

BANDZ BANDZ (GETYOUR MONEY UP) BandzUp
R.HARvEY JR. 111.HARvEy JR.,R.MORGAN ni,R.ROGERS,M.E.OIXON) 0 2 FAR GONE/STONEY BURKE/oEH TYME

GET LOW Waka Flocks Flame Featuring Nicki Minaj,Tyga & Flo Rids
DJ SPEEDY,BISMCIAMALPHJASILMILLERRRKm, OT.MARWINGUYENSTEVENSONT.CILLAPOI 0 BRICX SOLIADMXIOPOURVNIAER BROS.

I LOVE GIRLS Pleasure P FeaturingTyga
DJ FRANK E U.FRANKS.M.COOPER,R.TOBY,C.BROWN) 0 SWAGGARONE

I WISH I KNEW Alex Boyd
C.HAGGINS,I.8ARIAS (D.SCOTT,C.HAGGINSABARIASA.HOODASMITHI RCA

ISLOW DOWN Clyde Carson Featuring TheTeam
SHONUFF(S.S.WISON.NKPARRISKYAU,EJROUGEAU,JR) 0 URBANLIFERAITAYANGUL MEM GROURUNIVERSAL REPUBLIC

BIG BOOTY Ca$h Out
L.GRAY (J.M.H.GIBSON.M.ROBERTS,LGRAY) 0 BASES LOADED/EPIC

3 KINGS Rick Ross Featuring Dr. Ore & Jay -ZI JAKE ONED.WOOSTERNLCOWS(WAROBERTSIUDIATORICEARTERCSHERIERDAMARY1 0 MAYBACIOUPNSUDEDEF.INMEUNG

AVVVV YEA Travis Porter
6 -BECK (D.VvOODS,LmATTOX.H.DUNCAN,B.BIRBECK) 0 PORTER HOUSE/RCA

, ALONE TOGETHER Daley Featuring Marsha Ambrosius
NOT LISTED NOT LISTED) 0 OALEYMUSICUNIvERSAL REPUBLIC

3

93 NEW

NEW

11111111

BEUEVE IN US Mint Condition
MINT CONDITION (RXINCHEN,S.WILLIAMS) 0 CAGED BIRO/SHANACHIE

VAL VENIS King L
C -SICK (C.DUMAZER,LJOHNSON) 0 LAWLESSIEPIC

FIND A WAY Kenny Lattimore
LBARIAS,C.HAGGINS (C.HAGGINSABARIAS,B.HINESA.HARRISISTEVENS.R.S.DEVAUGHNI 0 SINCERESOULiCAPFTOL

MAKE IT NASTY Tyga
CP IM.NGUYEN-STEVENSON,C.WASHINOTON1 0 YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

GREEN UGHT R. Kelly
R.KELLY (R.S.KEU.YI 0 RCA

PRIDE II' JOY Fat Joe Feat KanyeWest Miguel, Jadakiss, Mos Def, DJ Khaled, Roscoe Dash, Busta Rhymes
R.HARRELL III (J.A.CARTEGENA,K.OINEST,J.L.JOHNSON,RICO LOvESI.HARRELL 1111 0 TERROR SQUAD

HOLD ON James Fortune & FIYA Featuring Monica & Fred Hammond
T.VAUGHN (2.FORTUNE.C.FORTUNE.T VAUGHN) 0 FIYA wORWAIGHT/EONE

ENOUGH SAID Aaliyah Featuring Drake
N.SHEBIB (N.SHEBIBA.GRAHAM,P.ALEXANDERJ.AUSTINI BLACKGROUND

STILL HERE Brian Culbertson Featuring Vivian Green
B.CULBERTSON 18.CULBERTSON,R.RIDEOUT,V.S.GREENI 0 VERVE

B.L.A.B. (BALUN UKE A BTCH) Ace Hood
JAHLL BEATSIANICCOUSTEROJ.TUCKERX.MXIW_ED) OWE THE BESTNOUNG MONEY/CASH MONEYMNIVERSALREPUEWC

BLAME K'LA Featuring Nas all
J.DUPLESSISAIL RONNiE.A.ALTINO (B.BUGGS,J.DUPLESSISRJAcKsoks REmLN.JONES) 0 MUSIC UNEJDJMG

THE RECIPE Kendridc Lamar Featuring Dr. Ore li
SWALE (XDUCKWORTFLEMOUNAECARDONA,G.VAMICOLLGUPTAAHMNINCEZRUJUETA) 0 TOP DAWG/AFTMMATHANTD1SCOPE

MISS MY LOVE Antoine Dunn
NOT LISTED (NOT LISTED)

Ill
0 ELITE

SWIMMING POOLS (DRANK) Kendrick Lamar III
1,MINUS IK.DUCKWORTH.T.WiLLIAMSi 0 TOP DAWG/AFTERMATH/INTERSCOPE

AWESOME Charles Jenkins & Fellowship Chicago
R.ROBINSON (C.JENKINSI 0 INSPIRED PEOPLE

GROWN FOLKS Bar -Kays FeaturingThe Unknowns
JAllE PHA (PALEXANDEKG.HUGHES.J.V.SIMS) 0 JEAMIGHT NOW

4 LETTER WORD Diggy
S 0 U N D Z ID.SIMMONS.J.MAULTSBY.K.COBY,J. LUTTRELLB.COHENI 0 ATLANTIC

II
IN
III

I

57

so

57

58

56

62

63

57

651

66

671

46

301

60

621

67

731

74

74

76

so

69

DA WOP Lil Chud<ee
MR. FAWNS MAN ICOENVIDABALIARDAVARCELUnt)BOSMIE,ALUBIN.RPENAIMAN) OYWN6 MONEY/CASHMONEYANM3ISALRPUBUCI

DICED PINEAPPLES Rick Ross Featuring Wale & Drake
CARDIAK PN.L.ROBERTS 11.C.E.MCCORMICKO.AKINTIMEHINA.GRAHAM) 0 MAYBACH/SUP41-SUDE/DEFJAWIDJMG

YOU COME FIRST Jacob Latimore
INFINITY,TARIO (J.SUECOF.A.HOLMES,C.J.JACKSON,J.PELLE6RINII 0 CROWN WORLD/RCA

NEW GOD FLOW PushaT Kanye West
KWEST.BOOSZTAPEZIKOWEST.IIROFNTONKROONEYABFAI.11.CEIZOED.COLESFEVERINDUTOWLIENDMICVALLEI 0 GOOD/DEEJAMaLuMS

79,

BETWEEN THE BULLETS

ANITA BAKER'S ADULT ARRIVAL
After more than six years away, Anita Baker makes a smashing return to
the Adult R&B airplay chart with new song "Lately" debuting at No. 10. It's

only the third single to bow in the tally's top 10 in its 19 -year history. Baker

ties for the highest debut by a woman with Whitney Houston's "Exhale
(Shoop Shoop)" (Nov. 4, 1995). Only Luther Vandross has debuted higher
"Your Secret Love" arrived at No. 5 on Aug. 24, 1996. "lately" launched Aug.

6 with hourly play across Clear Channel's adult R&B stations, aiding its

882 -detection debut. The song also rises on Hot R&B/Hip-Hop Songs, flying 61-41. -Karinah Santiago

38
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TITLE
ARTIST IN1PRINNPROMOTION LABEL

10,000 REASONS (BLESSTHE LORD)
Km REDMAN SIXSTEPS/SPARROW/EMI CMG

ME WITHOUT YOU
TOBYMAC FOREFRONT/EMI CMG

LOSING
TENTH AVENUE NORTH REUNION/PLG

WHERE I BELONG
BUILDING 429 ESSENTIAUKG

FORGIVENESS
MATTHEW WEST SPARROW/EMI CMG

O 12 13
FM CENTER OF IT

CHRIS AUGUST FERVENT/WORD-CURB
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9 8 24
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 1,
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O 20 18/1
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22 21 151
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O 24 5
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33 34 4
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O 37 11
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38 35 9

CD 39 31

13

301

16

151

1511
7

81

GOD'S NOT DEAD (LIKE A LION)
NEWSBOYS INPOP

THE HURT & THE HEALER
MERCYME FAIR TRADE

JESUS, FRIEND OF SINNERS
CASTING CROWNS BEACH STREENREUNION/FLG

OVERCOME
JEREMY CAMP BEGTOOTH & NAIL

REDEEMED
BIG DADDY WEAVE FERVENT/WORD-CURB

LIVE LIKE THAT
SIDEWALK PROPHETS FERVENT/WORD-CURB

THE PROOF OF YOUR LOVE
FOR KING & COUNTRY FERVENT/WORD-CURB

GOOD TO BE ALIVE
JASON GRAY CENTRICITY

WHEN MERCY FOUND ME
RHETT WALKER BAND ESSENTIAUPLG

BANNER OF LOVE
LUMINATE SPARROW/EMI CMG

SHOULD'VE BEEN ME
CITIZEN WAY FAIR TRADE

STEADY MY HEART
KARI JOBE SPARROW/EMI CMG

I'M ALIVE
PETER WIRIER SPARROW/EMI CMG

AFTER ALL (HOLY)
DAVID CROWDURBANO SIXSTEPSISPARROWIEMI CMG

KEEP YOUR EYES OPEN
NEEDTOBREATHE ATLANTICNVORD-CURB

BEAUTIFUL YOU
TRENT MONK TRENT MONK

JESUS IN DISGUISE
BRANDON HEATH MONOMODE/REUNION/PLG

YOUR PRESENCE IS HEAVEN
ISRAEL & NEW BREED INTEGRITY

WELL DONE
MORIAH PETERS REUNION/PLG

ONE THING REMAINS
PASSION FEAT. KRISTIAN STANWU. SIXSTEPS/SPARROW/EMI CMG

YOURS FOREVER
DARA MACLEAN FERVENT/WORD-CURB

DON'T GIVE UP
CAWNG GLORY SONCURED

ALL THINGS POSSIBLE
MARK SCHULTZ FAIR TRADE

WHO YOU ARE
UNSPOKEN CENTRICITY

NEED YOU NOW (HOW MANY TIMES)
PLUMB CURB

ANGEL BY YOUR SIDE
FRANCESCA BATT1STELLI FERVENT/WORD-CURB

EVEN IF
KUTLESS BED/TOOTH & NAIL

MORE THAN AMAZING
LINCOLN BREWSTER INTEGRITY

BE SOMEBODY
THOUSAND FOOT 'MITCH TFK

NEVER LET YOU GO
MANAFEST BEGTOOTH & NAIL

OUTTA MY MIND
ANTHEM UGHTS REUNION/PLG

LOVE IS ALL
JE'KOR SAVE THE CITY

FINALLY HOME
KERRIE ROBERTS REUNION/PLO

GREAT I AM
PHILLIPS, CRAIG & DEAN FAIR TRADE

HOLD ME STILL
FOREVER JONES EMI GOSPEL

NOT FOR A MOMENT (AFTER ALL)
MEREDITH ANDREWS WORD CURB

CD 43
DON'T HAVE LOVE
HOLLY STARR ARTIST GARDEN

44 40 7 iLHOOT
UNIVERSAL REPUBLICVER SAL REPUBLIC

10
REST IN THE HOPE
KAREN WILLIAMS INPOP

CD47 4

47 41 8

0

CHANGE MY LIFE
ASHES REMAIN FAIR TRADE

ALL I REALLY WANT
ADAM CAPPA BEG/TOOTH & NAIL

RIGHT BESIDE YOU
BUILDING 429 ESSENTIAL/PLG

49 42 1
SCARS
JONNY OIAZ FAIR TRADE

HOLDING ON
JAMIE GRACE GONE

Dallas -based vocal group Covenant

Worship logs its best rank and biggest

Nielsen SoundScan week (3,000 sold) with

Standing, which features worship artists

David & Nicole Binion, Joshua Dufrene and

Colin Edge. The group previously charted

on Gospel Albums with Heaven on faith in 2009.

a CHRISTIAN Am
NT/ ALBUMS -

1111.11
1 1 35

HOT SHOT
DEBUT

ARTIST
TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL

3 5

4 6

5 7

O
aD

0

MATT REDMAN
16000 REASONS SIXSTEP&SPAPROW 78521,11 COG

CNININNYMNIV/06/POINKRME(17131i&CCUMENE
STANDING INTEGRITY 5067 EX

CASTING CROWNS
43

COME TO THE WELL BEACH STREENREUNION 101 15

12 MERCYME
; THE HURT & THE HEALER FAIR TRADE 16020/PIG

6 HILLSONG
LIVE CORNERSTONE HILLSONG:SPARROW 9307/EMI CMG

GREATEST
GAINER

8 71
MANDISA

1

WHAT IF WE WIPE REAL SPARROW 7961111 CMG

16 29
KARI JOBE
WHERE I FIND YOU SPARROW 3128/EMI CMG

VARIOUS ARTISTS
489

8

19

11 4

12 13

O 21
C) 15

15 12

 32
17 11

 25
 22
20 17

21 20

WOW HITS 2012WOROCUR8PROYIDENTINTEGIffY9XIS91I Cl/6

P.O.D.O.D.

MURDERED LOVE RAZOR & TIE 83363/P1G

2 VERTICALi,i, CHURCH
OGI'

NEWSBOYS
GOD'S NOT DEAD INPOP 1592/EMI CMG

3,3 CHRIS TOMLIN
HOW GREAT IS OUR GOO SIXSTEPS/SPAPROWEDENEMI COG

FOR KING & COUNTRY
CRAVE FERVENNWORD-CURB 687997/WARNER-CURB

28

42

17

2

SOUNDTRACK
COURAGEOUS REUNION 10167/PLG

THOUSAND FOOT KRUTCH
THE END IS WHERE WE BEGIN TFK 70040

LYNDA RANDLE
TIL THE STORM PASSES BY GAITHER 6151/EMI CMG

47JAMIE GRACE
ONE SONG AT A TIME GOTEE/COLUMBIA 70071/PIG

20
ToTOBYMACDUBBED

& F111012 A WAX PROJECT FOREFRONT 813371EMI CMG

47
THE RECKONING ATLANTIC 578053PNORD-CURB
NEEDTOBREATHE

pAssot WHITE RAG SIXSTEPS/SPARROW8369EMI CMG

22 PASSION III

I

MAT KEARNEY
YOUNG LOVE INPOP 1608/EMI CMG

22 14
4 KB

WEIGHT & GLORY REACH 8232/INFINITY

23

Il
12, LOVE COME TO LIFE FERVENT 887989/WORD-CURB In

23
BIG DADDY WEAVE

- LISTEN TO THE SOUND ESSENTIAL 10932/PIG II37 1 BUILDING 429

WE LIKE THAT FERVENT 888390/W000-0000 in30
2,,, SIDEWALK PROPHETS

EMERGING VOICESJESUS CIATUREP3NGSWAYOSNVENI CMG III6 3
JESUS CULTURE

24 70 LAURA STORY
BLESSINGS FAIR TRADE 4873/PLG 111

26
iR i TRIP LEE
-1 THE GOOD UFE REACH 8205/INFINITY IIII

34

O 27 30 SOUNDTRACK

5 RHETT WALKER BAND
JOYFUL NOISE WATERTOWER 92273/EMI CMG

GOLD SPARROW 7857/EMI CMG
28

2, BRITT NICOLE

COME TO THE RIVER ESSENTIAL 10940/PIG

40 J
LECRAE II; CHURCH CLOTHES (EP) REACH DIGITAL EX

29
37 JESAWME.U.S.C.U.LTURJE.....D.,611

MJNES SESSMNS (EPI AWARE DIGITAL DIUMVERSAL REPUBLICII2
2 MAT KEARNEY

IF
38

4 VARIOUS ARTISTS
T0775611A ROMS Dffikatt&WWIIKV6621141PAIDDLV MINIM.IBD CII 43 143

BROTHERS MCCLURG
JOIN IN THE SOUND INTEGRITY 5079 EX

31
24 KUTLESS

BELIEVER EEC 9854/EMI CMG

CASTING CROWNS
UNTIL THE WHOIE WORLD HEAPS MGR STREETRRINOII 10135P16

AMY GRANT
7(110610FAM140=1,914.0 SUPTHID.019SDIURDS6522(640(13

 NEW PHILLIPS, CRAIG & DEAN
ISEINITOMISIIPSTMELESSWORDIP ANDBISPAFFITYWDEDI CMS

ICON FOR HIRE
SCRIPTED TOOTH & NAIL 9610/EMI CMG

46
MORIAH PETERS

CHOOSE JESUS REUNION 10164/PLG

43 4, 47 SWITCHFOOT
VICE VERSESLOWERCASE PEOPLFJCUDENRAL 6727/EMI CMG

DAVID CROWDER.BAND
441e4 31

US MST OR IA NOMA HASSULSECREPSGSF8211760f61 CMS

NEW ALEX CAMPOS
REGRESO A TI CANZION 215 EX

46 39 11
FOR TODAY
IMMORTAL RAZOR & TIE 83321'IPIG

49 29
DAILEY & VINCENT
ME 60SPB.SIDE OFONIEYB WICEWESINCERDS912C4CRWEI 80NR

-0 = THE COLLINGSWORTH FAMILY
PART OF THE FAMILY STOWTOWN 3103/PIG

49 45 62 VARIOUS ARTISTS
WOWNIREILDMFROW7DIMATEGFORR(11 DAG 888165WCR,CURS

ENE IN MIAMI HILLSONG/SPARROW 6235/EMI CMG 1111
HILLSONG UNITED

Christian rapper/actor Lecrae notches his

fifth leader on Gospel Digital Songs (see

page 35), as "I Know" opens with 7,000

sold, according to Nielsen SoundScan. His

previous No. Is are "Far Away" (2010),

"Hallelujah" and "Live & Let Live" (both

2011) and "I'm Good" in March.
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TITLE
ARTIST IMPRINT/PROMOTION LABEL

10,000 REASONS (BLESSTHE LORD) I
MATT REDMAN SIXSTEPS/SPARROW/EMI CMG

ME WITHOUT YOU
TOBYMAC FOREFRONT/EMI CMG

LOSING
TENTH AVENUE NORTH REUNION/PLG

THE HURT & THE HEALER
MERCYME FAIR TRADE

WHERE I BELONG
BUILDING 429 ESSENTIAL/PIG

GOD'S NOT DEAD (LIKE A LION)
NEWSBOYS INPOP

JESUS, FRIEND OF SINNERS
CASTING CROWNS BEACH STREENREUNION/PLG

LIVE LIKE THAT
SIDEWALK PROPHETS FERVENTNVORD.CURB

GREATEST
GAINER

CENTER OF IT
CHRIS AUGUST FERVENT/WORD-CURB

OVERCOME
JEREMY CAMP BEGTOOTH & NAIL

FORGIVENESS
MATTHEW WEST SPARROW/EMI CMG

REDEEMED
BIG DADDY WEAVE FERVENT/WORD.CURB

THE PROOF OF YOUR LOVE
FOR KING & COUNTRY FERVENT/WORD-CURB

GOOD TO BE ALIVE
JASON GRAY CENTRICITY

HE SAID
GROUP 1 CREW FEAT. CHRIS AUGUST FERVENTANORE,CURB

WHEN MERCY FOUND ME
RHETT WALKER BAND ESSENTIAL/PIG

SHOULD'VE BEEN ME
CITIZEN WAY FAIR TRADE

ALL THINGS POSSIBLE
MARK SCHULTZ FAIR TRADE

BEAUTIFUL YOU
TRENT MONK TRENT MONK

RISE UP
MATT MAHER ESSENTIAL/PLG

BANNER OF LOVE
LUMINATE SPARROW/EMI CMG

KEEP YOUR EYES OPEN
NEEDTOBREATHE ATLANTIC/WORD-CURB

ANGEL BY YOUR SIDE
FRANCESCA BATTISTEUJ FERVENTNVORD-CURB

GOOD MORNING
MANDISA FEAT. TOBYMAC SPARROW/EMI CMG

I'M ALIVE
PETER FURLER SPARROW/EMI C0,16

t CHRISTIAN CHR-
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TITLE
ARTISTIMPRINNFROMOT1ON,BEL

6 V/NS

MEWITHOUTYOU
TOBYMAC FOREFRONT/EMI CMG

LOSING
TENTH AVENUE NORTH HLUNIONIPLG

nielsen
805

SALES DATA
COMPILED BY

nielsen
SoundScan

1

It 91 ARTIST
53 'g g TITLE &NUMBER/DISTRIBUTINGLABEL

1 1 2
J MOSS
Vt THE OTTER SIDE OF VICTOGYRMAIMERITYTTVAGA

INERMARY MARY
GO GET IT (SOUNDTRACK' MY BLOCK 9070NCOLUMBIAfill

O 16 51

0
10

11

12

13 14

14 15

15 10

16 13

18

18 17

 25
20 21

JAMES FORTUNE & FIYA
IDENTITY FIYA WORLD/LIGHT 7265/E ONE

GREATEST
GAINER

ISAAC CARFIEE
UNCOMMON HE SOVEREIGN AGENCY=

VARIOUS ARTISTS
WOW GOSPEL 2012 V/ORD-CUR8/15141 CLIGNERITY 97014/RCA

6
IsCHARLES JENKINS & FELLOWSHIP CHICAGO

Of UST OF BOTH WORM INSPIRED RUBS GOSPELIE2Sall DUG

7 5
®MARVIN SAPP

WIN VERITY 97017/RCA

8 41, KB
WEIGHT & GLORY REACH 8232/INFINITY

TROY SNEED
ALL WELL LM 1f30 GOSPEL 93153877ASE1S

THOMAS MILES AKA NEPHEW TOMMY
PRESENTS PRANK PHONE CAUSVOL UPIT ENTERTAINMENT 8773

7
LE'ANDRIA JOHNSON

maw: oi EV,S,..1,3161U9MAIMPEO1131.1.000ID

11
40 WILLIAM MCDOWELL

METRE INEWORSHIPEXPIERBICE3EURRYAGOMLIGXTBSZSOVE

TS TRIP LEE
THE GOOD UFE REACH UM/INFINITY

73 KIRK FRANKLIN
HELLO FEAR FO YO SOUL/VERITY 779I7/RCA

26 LE'ANDRIA JOHNSON
THE EVOLUTION OF- MUSIC WORLD GOSPEL 5414/MUSIC WORLD

THE ULTIMATE COUF.CTIONWCRO-CUR5 828514PUMWEIILUR8

5 HELEN BAYLOR

7 MARVIN L WINANS
THE PRAISE  WORSHIP EXPERIENCE MLW 8266

HOT SHOT
DEBUT

12

 20
22 19

21 SOUNDTRACK
JOYFUL NOISE WATERTOWER 39273

7 LECRAE
CHURCH CLOTHES IEPI REACH DIGITAL ID(

12 JASON NELSON
SHIFTING THE ATMOSPHERE VERITY 97015/RCA

,2 ZACARDI CORTEZ
THE INTRODUCTION BLACKSMOKE 3078/WORLDWIDE

28 FRED HAMMOND
GOD. LOVE & ROIMNCEF HAMMONONERRY 80990111PA

27 46 ANDRAE CROUCH
THE JOURNEY RIVERPHIO 007

24 24 29 MARANATHAI GOSPEL
TOP 3 GOSPEL SONGS 2012MARAMTHAI 72087/EMI CMG

25 23 20 J.J. HAIRSTON & YOUTHFUL PRAISE
AFTER THIS EVIDENCE GOSPEULIGHT 7246/EONE

(1) GOSPEL SONGS'"

TITLE!ply ARTIST IMPF1107PROMOTIONI.ABH

_1 0
KEEP YOUR EYES OPEN
NEEDTORREATHE AI LAN TICA/VORD-CURB

THE PROOF OF YOUR LOVE
FOR KING 8 COUNTRY FERVENT/WORD-CURB

WHERE I BELONG
BUILDING 029 ESSENTIAL/PIG

HE SAID
GROUP I CREW FEAT. CHRIS AUGUST FERVENT/WORD-CURB

SHOOTING STAR
OWL CITY UNIVERSAL REPUBLIC

AFTERLIFE
SWITCHFOOT LOWERCASE PEOPLE/CREDENTIAL/EMI CMG

SHADOWS
SAMESTATE SPARROW/EMI CMG

BE SOMEBODY
THOUSAND FOOT KRUTCH TFK

CENTER OF IT
CHRIS AUGUST FERVENT/WORD-CURB

LIVE LIKE THAT
SIDEWALK PROPHETS FERVENT/WORD-CURB

GREATEST
GAINER

LOVE ISALL
JPICOB SAVE THE CITY

THE HURT & THE HEALER
MERCYME FAIR TRADE

SUPERHERO
FAMILY FORCE 5111 ENTERTAINMENT/TOOTH & NAIL

NEVER LET YOU GO
MANAFEST BEC/TOOTH & NAIL

BANNER OF LOVE
LUMINATE SPARROW1EMI CMG

BETTER THAN LIFE
REMEDY DRIVE CENTRICITY

FREE FALL
ROYAL TAILOR ESSENWAL/PLG

WHEN MERCY FOUND ME
FRUIT WALKER BAND ESSENTIAL/KG

LETTING GO
STEPHANIE SMITH GOTEE

FORGIVENESS
MATTHEW WEST SPARROW/EMI CMG

WHITE FLAG
PASSION FEAT. CHRIS TOMUNSIXSTEPS/SPARROWIEMI CMG

I'M ALIVE
PETER FURLER SPARROW/EMI CIAO

ALL I REALLY WANT
ADAM CAPPA BEC/TOOTH & NAIL Ati
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28 WI AWESOME
PASTOR MALES JEWS. FELLOWSHIP CMCP40 INSPIRE] PEOELE

TAKE ME TO THE KING
TAMELA MANN (ILLY/,l.%

LET THE CHURCH SAY AMEN
ANDRAE CROUCH FEAT. MARVIN WINANS RIVERPHIO 1.11141"

SHIFTING THE ATMOSPHERE d
JASON NELSON VERITY/RCA

GO GET IT
MARY MARY MY BLOCK/COLUMBIA

MY TESTIMONY
MARVIN SAPP VERITY/RCA

KEEP ME
PATRICK DOPSON OILONIT

AFTER THIS
YOURPFUL PRAISE FEAT JJ HAIRSTON ENDENCE GOSPEL/Wilt/LONE

GREATEST
GAINER

UFE&FAVCR(YOU DONTKNONMYS1IIRY)
JOHN P. KEE AND NEW LIFE NEW LIFE/KEE

, GREAT AND MIGHTY
BYRON CAGE GOSPO CENTRICNERRY/RCA

 HOLD ON
AWES NADAEBNIA FEAT MONICA8FREDIINIMMFDA15621241GITEDIE

IT'S NOT OVER (WHEN GOD IS IN IT)
- IN.& NEW BM FEAT JAMES FORTUNE &JASON NELSON INTEGRITY

13 40 I FEEL GOOD
FRED HAMMOND F HAMMOND/VERIPORCA

4:11D
13 .27,,A,ALT,t1LL DOWN

0
0

[0
0

6
LAY IT DOWN

TROY SNEED EMTRO GOSPEL

 ALRIGHT
LOWELL PVE OVERFLOW

6 TESTIMONY
ANTHONY BROWN & GROUP THERAPY LYS COT

is I LOVE YOU
JONATHAN MCREYNOLDS TEHRLAHAIGHT/EONE

 FOR MY GOOD
EARNEST PUGH EPPNBLACKSMOKE/WORLDWIDE

6
I STAND ON YOUR WORD

JONATHAN BUTLER MACK AVENUE

4 TURNING AROUND FOR ME
VASHAWN MITCHELL VMAN/EMI GOSPEL

22 5 LORD YOU'VE BEEN SO GOOD
AMBER BULLOCK MUSIC WORLD GOSPELRAUSIC WORLD

23 20
sOmNo KC, EE ioN.AL TLRIEFriEisMiEmE

I GOSPEL

26 _6_1 WDEoHNAKUNGCriTyINRcGA IS BETTER

EVERY MOMENT
FOREVER JONES EMI GOSPEL
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ID
19

9

14
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1.27

21
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3 9

8 4,

9 7

1 9

18 3

10 8

14 5

5 9

7 11

13 7

15 6

12 7

4 9

20 6

6 9

16 9

25 4

24 5

27 5

22 7

19 10

17 10

21 12

31 5

DARK SIDE
KELLY CLARKSON 19/RCA

SPECTRUM
DEED FEAT. MATTHEW KOMA INTERSCOPE

TURN UP THE RADIO
MADONNA LIVE NATION/INTERSCOPE

SCREAM
USHER RCA

GOIN' IN
JENNIFER LOPEZ FEAT. FLO RIDA ISIAND/IDJMG

LET'S HAVE A KIKI
SCISSOR SISTERS CASABLANCA

NEVER CLOSE OUR EYES
ADAM LAMBERT 19/RCA

SPECTRUM (SAY MY NAME)
FLORENCE .1. THE MACHINE UNIVERSAL REPUBLIC

TIMEBOMB
KYLIE MINOGUE PARLOPHONEASTRALWERKSICAPITOL

WIDE AWAKE
KATY PERRY CAPITOL

SEX IS IN THE HEEL
CYNDI LAUPER PULSAR/MEGAFORCE

YOU'RE GONNA LOVE AGAIN
NERVO ASTRALWERKS CAPITOL

DON'T WAKE ME UP
CHRIS BROWN RCA

SILHOUETTES
ANCII FEAT. SALSA PE FAKM LEVELSVERAT01,6ATOM EAVIRLISTERSCOPE

ALLEIN
ERIC PRYD2 ASTRALWERKS/C.APITOL

BIG HOOPS (BIGGER THE BETTER)
NEELY FURTADO MOSLEYANTERSCOPE

ONLY THE HORSES
SCISSOR SISTERS CASABLANCA

I CAN ONLY IMAGINE
SAD RIMIER SINS MOM IMARYIEDAWALIUSICASIMIYOMISCAMO.

WHEN IT FEELS THIS GOOD
RICHARD VISSION VS. LUCIANA SOMATIC

ALL STARS
BLUSH FAR WEST

LONG TIME
JOHN DE SOHN FEAT. ANDREAS MOE EPIC

PERFECT WORLD
GOSSIP COLUMBIA

U MAKE ME WANNA
EDDIE AMADOR & KIMBERLY COLE FEAT. GARZA BIG BEAT/ATLANTIC

SEE U MOVE
STEM & HYBRID HEIGHTS FEAT. MR. V SEA TO SUN

NOTHING'S REAL BUT LOVE
REBECCA FERGUSON SYCO/COLUMBIA

DANCE/
ELECTRONIC ALBUMS"

ARTISTiTTIfIA1FRINr&NUR16Efli

OISTPoBIRINGIABEL

CIE
1131C1

IIII
1 33

3 4

6 50

5 60

8 4

10018

Pr'
16 7

17 12

18 17

1.11 9 15

O 14

[9

3

43
M83.
HURRY UP, WERE DREAMING. M83 9510.15AUTE

KNIFE PARTY
RAGE VALLEY (ENDIG BEAT/MANTIC DIGITAL WAG

MARINA AND THE DIAMONDS
ELECTRA HEART REKTRA 531129

VARIOUSARTISTS
IMIDISSMOIMIPPITHATIEMMOSILEOSIOVISERIGEll

ROB ZOMBIE
RONDO SEX HEAD GEFFEN 017046"/UME

2
6 FLO RIDA

WILD ONES POE BOY/ATLANTIC 526672/AG

SKRILLEX
BANGARANG (EP) BIG BEAT/OWSLA/ARANTIC 528521/AG 1111

SOUNDTRACK
STEP U. REVOLUTION SUMMIGINTERSCOPE 017041110A

DAVID GUETTA
SODIUM BLIT 'ME 8EATIVIOT A MISICASTRAMIRLS78330E,H40

L M FAO
SORT( RR PORN ROCUIG11111 IAMDEMYMEIDIERSCOFE 0I9373/24

PURITY RING
SHRINES 4AD 3218'

10

5

41

65

16

NERO
WELCOME REALER VIAMERCERDEP ERFDIFEEAVEFOXFE 01E371,

LADY GAGA
BORN THIS WAY STREAMUNDKONINUITERSCOK 015.373,5/

TIESTO
CLUB LIFE: VOL TWO MIAMI MUSICAL FREEDOM ODI

16 TOBYMAC
DUBBED & FRIO A ROO PROJECT FOREFRONT 83331E101 CMG

BLOOD ON THE DANCE FLOOR
EVOLUTION DARK FANTASY 001/THE COLLECTIVE

58 KC AND THE SUNSHINE BAND
RABBACKNITHICPAI1IELMISMITAMITINDRA98ILK2VOVEld:

15
SANTIGOLD
MUTES LIMY IIMEEMIVEUZAMOOPMMITOMPAIVIDCSIAS

KORN
THE PATH OF TOTALITY ROADRUNNER 617728

28 MADONNA
MONA LIVE NATION/1NTERSCOPE 016658AGA

MR

PET SHOP BOYS
WINNER IP) ASTRALWERKS DIGITAL EX

DIE ANTWOORD
TENSION ZEF RECORDZ 70312/DOWNTOWN

SCISSOR SISTERS
MAGIC HOUR POLYDOR 016984/CASABLANCA

BASSNECTAR
DIVERGENT SPECTRUM AMORPHOUS 011

GRIMES
VISIONS 4AD 3208'

26 30 5

27 23 12

io 36 3
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HOT SHOT
REBUT

28 TITLE
5g 5 Auisrunwrimomoimama.

STILL GETTING YOUNGER
WYNTER GORDON BIG BEAT/ATLANTIC

BEST SONG EVERRR
WALLPAPER. EPIC

HELLO
KARMA EPIC

LET'S GET IT STARTED (TONIGHT)
ADRIANA RUBIANO P HATT 801

POWER
PICK

POUNDTHEALARM
RICA MIHMTOLINGLIONPACASHMONEVAINERSAEFERNILIC

SUMMER'S CALLING
UAM KEEGAN FEAT. CHARLIE G CARRILLO

TOO CLOSE
ALEX CLARE UNIVERSAL ISLAND/UNIVERSAL REPUBLIC

HOW WE DO (PARTY)
RITA ORA ROC NATION/COLUMBIA

PAYPHONE
MAROON S AMOCTONFJINTERSCOPE

THIS IS LOVE
WILLIAM FEAT. EVA SIMONS WILLIAM/INTERSCOPE

LA LA LAND
SIR IVAN PEACEMAN

LET'S GO
CALVIN HARRIS FEAT. NE -Y0 ULTRA

CHASING THE SUN
THE WANTED GLOBAL TALENTAMERC URY/IDJMG

BOYS WILL BE BOYS
PAULINA RUBIO UNIVERSAL MUSIC LATINO/LIME

COME BACK FROM SAN FRANCISCO
CHERRY CHERRY BOOM BOOM ROYAL POP

RITA ORA FEAT. TINIE TEMPAH ROC NATION/COLUMBIA

U
F

2

5

6

46 2

39 16

34 11

44 6

EXPOSURE
THE HOUSE REJECTS FEAT. STAB SEA TO SUN

WHISTLE
FLO RIDA POE BOY/ATLANTIC

THE NIGHT OUT
MARTIN SOLVEIG BIG BEAT/ATLANTIC

BOYFRIEND
JUSTIN BIEBER SCHCOLBOMYMCIND BRAUN/ISLAN0/10351G

THE RUSH
WARREN NOMI CITRUSONIC STEREOPHONIC
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gil
4

2 10

3 13

5 17

6 14

4 23

8 6

a

10 9

7 11

11 13

16 11

13 25

12 8

20 3

14 17

18 13

17 12

23 4

21 7

24 2

22 12

15 13

DADDY
EMEU SANDE FEAT. NAUGHTY BOY CAPITOL

BLOW ME (ONE LAST KISS)
PINK RCA

THE VELDT
DEADMAUS FEAT. CHRIS JAMES MAUSTR AP, ULTRA

NEVER PLAYED THE BASS
NABIHA DISCO WAX

Mil
g ARTIST IMPRINT,' PROMOTIONMEL

LET'S GO
CALVIN HARRIS FEAT. NE -Y0 ULTRA

WIDE AWAKE
KATY PERRY CAPITOL

LIGHTS
ELLIE GOULDING CHERRYTREE/INTERSCOPE

WHERE HAVE YOU BEEN
RIHANNA SRP/CIEF JAMADJMG

SCREAM
USHER RCA

TITANIUM
IMMO GOMA FEAT. SIA WHAT A NIUSIC7ASTRALWERKS/CAPITOL

SPECTRUM
2E0D FEAT. MATTHEW KOMA INT ERSCOPE

WE OWN THE NIGHT
TIESTO & WOUGANG GARTHMR FEAT. LUCIANA MUSICAL FREEDO/A

THE VELDT
DEADMAUS FEAT. CHRIS JAMES MAUSTRAP/ULTRA

THE NIGHT OUT
MARTIN SOLVEIG BIG BEAT/ATLANTIC

WE RUN THE NIGHT
HAVANA BROWN FEAT. PITBULL 2101:UNIVERSAL REPUBLIC

SILHOUETTES
AIMII FEAT. MIEN AL FAKRIEVELSNERATONEATOM EMPIRLIMERSCOPE

CAN'T STOP ME
AFROJACK & SHERMANOLOGY ROBBINS

CHASING THE SUN
THE WANTED GLOBAL TALENT/MERCURY/1MM

WHISTLE
FLO RIDA POE BOY/ATLANTIC

CALL ME MAYBE
CARLY RAE JEPSEN 604/SCHOOLBOWINTERSCOPE

PAYPHONE
MAROON 5 FEAT. WIZ KHALIFA A&M/OCEONE/INTERSCOPE

CONCRETE ANGEL
GARETH EMERY FEAT. CHRISTINA NOVELU NEXT PLATEAU

YOU'RE GONNA LOVE AGAIN
NERVO ASTRALWERKSICAPITOL

I DON'T LIKE YOU
EVA SIMONS CHERRYTREE/INTERSCOPE

LONG TIME
JOHN OE SOHN FEAT. ANDREAS MOE EPIC

BELIEVE IT
SPENCER & HILL FEAT. NADIA ALI STRICTLY RHYTHM

CALLING (LOSE MY MIND)
SEBASTIAN INGAOSSO  ALFSSO FEM. INA11110118 REFUNBIRTERSCOPE

POUND THE ALARM
NM MAIM YOUNG MONEY/CASH MONETAJNIVERSAL REPUBLIC

WANT U BACK
CHER LLOYD SYCO/EPIC

3 11
MELODY GARDOT

THE ABSENCE DECCM/ERVE 016816./VG

NEW

NEW

2 22 ESPERANZA SPALDING
RADIO MUSIC SOCIETY MONTUNDAIEADS UP 33174CONCO RD

8 GERALD ALBRIGHT / NORMAN BROWN
2477 CONCORD JA72 33445/CONCORD

9 PET METHENY
UNITY BAND METHENY/NONESUCH 531257/WARNER BROS

BRIAN CULen L buN
DREAMS VERVE 016842/V6

18 10

3

7 7

6 7

8

13 72

14 7

9 48

4

5

3 13

6 12

8 6

11

9

7

10 13

Eto 21 4

 12 6

17

19 3

OTRADITIONAL
JAZZ ALBUMS -

1 1 39

ARTIST
TITLE PAPRINT &NUNIBERY DISTRIBUTING LABEL

#1s FRANK SINATRA
SINATRA BEST OF THE BEST REMISE 791647CAPITOE

m, TONY BENNETT
DUETS II RPM 66253/COLUMBIA

r
r

IID

6 24

2 2

8 35

7 28

21 8

9 7

20 40

15 10

KED ANNAN GAMMEGIU1 DAIIIRS011/J0IICHRISEMEN
SLEEPER: TOKYO. APRIL 16TH. 1979 ECM 017162/DECCA

BRANFORD MARSALIS QUARTET
FOUR MFS PLAYIN' TUNES MARSALIS 0018

CHRIS BOTTI
IMPRESSIONS COLUMBIA 60352

2012

...I I

SUSIE ARIOLI FEAT. JORDAN OFFICER d
ALL THE WAY JAllHEADS 1192

ROBERT GLASPER EXPERIMENT
BLACK RADIO BLUE NOTE 88333'

CHRISTIAN SCOTT
CHASTAIN A THROE ADJUAH DMA 46JERICAN 33237/CONCORD

SOUNDTRACK
MIDNIGHT IN PARIS MADISON GATE 63482 EX

PAUL MCCARTNEY
KISSES ON THE BOTTOM MPUHEAR 33369'/CONCORD

RAVI COLTRANE
SPIRIT ACTION BLUE NOTE 18957

CASSANDRA WILSON FEAT. FABRIZIO SOTTI
ANOTHER COUNTRY OJAH 2412/EONE

PINK MARTINI
RETROSPECTIVE HEINZ 11

BELA FLECK AND THE MARCUS ROBERTS TRIO
ACPASS1HE MAGIAN DMDEJIMSIERROUNDER 61,112COND360

OCONTEMPORARY
JAZZ ALBUMS'"

ARTIST
s  TITLE PAPRINT&NUMBER/DISTRIBUTINGIABEL

CO CI #1 MARCUS MILLER
WK REILNSTANCE3 NUCESCOSICOROJAll31794CONCORD

2

3

4

5

O
7

8

10

0
0
13

14

BEN TANKARD
RILL TANK BEN-JAMIN' UNIVERSAL 4613

VARIOUS ARTISTS
LUTHER, TEDDY & MARVIN SHANACHIE 5196

I.

dIA TRADITIONAL
W CLASSICAL ALBUMS -

3

4

0

g's TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL

g ARTIST

SOUNDTRACK
NOWISE IONGDOM FOCUS FEATURES 71882/ABIICO

3
23 VARIOUS ARTISTS

UFESCAPESCLASOCAL MESS RELEMESCHAS DIG 16I/000 OMR

2
4 MILOS KARADAGLIC

PASION MERCURY CLASSICS/DG 017000/DECCA CLASSICS

46 DANIEL BARENBOIM
BEETHOVEN FOR AILDECCA/OG 016871/DECCA CLASSICS

6 16 AUDIOMACHINE
CHRONICLES AUDIOMACHINE 74741

DANIEL BARENBOIWSTAATSKAPELLE RERUN
BEETHOVEN FORAM MI HMO CONOMMDECCA01(833CECCA CLMSCS

1111 7 88 SOUNDTRACK
DOWNTON ABBEY CARNIVAINASTERPIECE 016260/0ECCA

io 12 BEEMOVENjLi MAXIIPLETE PIANO SONATAS EMI CLASSICS DIGITAL EX

ERIC WHITACRE
WATER NIGHT DECCA 016636

11
18 DAVID WATT/ROYAL PHILIORMOHIC °ACCRA MARIM

LEGACY BEETHOVEN VIOLA CONCERTO/REELER OECCA 018341

 AVI AVITAL
BACH DG 016301/DECCA CLASSICS

5 26HILLBALEYIJUNMARKllINDIANAPOLISSYMPHONY01i0I.
DVORAK: CELLO CONCERTO TRARC 32927/CONCORD

8 VALENTINA LISITSA
wi AT THE ROYAL WERT HALL DECCADG 017091IDECCA CLASSICS

13
MORMON TABERNACLE CHOIR
GLORY, MUSIC OF REJOICING MORMON TABEINACLE CHOIR SCUM

MORMON TABERNACLE CHOIR
THIS IS THE CHRISTMORMON TABERNACLE CHOIR 5056982

II

1 12

10

11

12

13

14

hi
rlI
p

I

11 14
MAKIN' THE RULES QUEEN OF SHEBAN3K 91267/HUSH IL

ROB WHITE
JUST IOCIONITOUEEN OF SHEBA/HUSH 91273/ORPHEUS

JOE JACKSON
THE DUKE RAZOR & TIE 83270

PAUL HARDCASTLE
THE CHILL LOUNGE: VOLUME 1 TRIPPIN 'A' RHYTHM 57

BONEY JAMES
CONTACT VERVE FORECAST 015375/VG

KENNY G & RAHUL SHARMA
NAMASTE CONCORD 33816

TROMBONE SHORTY
FOR TRUE VERVE FORECAST 015586 VG

RAHN! SONG

to
18 KAT EDMONSON

WAY DOWN LOW SPINNERETTE 1202

(i) SMOOTH JAZZ
SONGS -

0 1 10

ARTIST IMPRINT,' FlIOMOTION LAPEL

FEELIN' IT
DAVID BENOIT HEADS UP/CMG

2 8
IN THE MOMENT

GERALD ALBRIGHT/NORMAN BROWN CONCORD JAZZ/CMG

7 CITY
JEFF LORBER FUSION HEADS UP/CMG

D IT

IINAMASTE
KENNY G & RAHUL SHARMA CONCORD/CMG

D DOES ANYBODY REALLY KNOW WHAT TIME IT IS?
BRIAN BROMBERG ARTISTRY/MACK AVENUE

II) ON YOUR FEET
JULIAN VAUGHN TRIPPIN 'N' RHYTHM

D BETWEEN US
NICHOLAS COLE CUTMORE

110
YOUR SMILE
BRIAN CULBERTSON VERVE

3

16

0 20 DEJA BLUE

CAN'T STOP NOW
VINCENT INGALA VINCENT INGALA

CINDY BRADLEY TRIPPIN 'N' RHYTHM

DEEP TIME
BONET JAMES VERVE FORECAST/VG

A DAY IN PARIS
CRAIG SHARMAT INNERVISION

YOU'RE THE ONE FOR ME
BLAKE AARON INNERVISION

ED 17 CARAVAN
ROMAN STREET ROMAN STREET

COUGARS & GIGOLOS
THE RIPPINGTONS FEAT. RUSS FREEMAN PEAK/UNE

(5 n ARTIST
53 35 TITLE P4PRINT MIMBER/DISTRIBUTINGLABB.

0 1 40

2

3

O
5

0
Tic

9

10

0
0
0
14

15

WKS

IL MVO
WICKED GAME SYCO 96448/COLUMBIA

2
ANDREA BOCELLI
CONCERTO ONE TIGHT IN CENTRAL PAIN SUGAR 01987770ECCA

3
IL VOLO

E PALMS FLIGHT OKRA FAUESIBATICAPEMORUFFEN 01EI1516A

5 62 JACKIE EVANCHO
DREAM WITH ME SYCO 87061/COLUMBIA

4  IL VOLO
IL VOLOOPERA BLUES/GOCIVRENTORIGEFFEN 015517/16A

6 49 LONDON PHILHARMONIC ORCHESTRA
THE GREATEST VIDEO GAME MUSIC 55 114

9 42 Y040 MA/STUARTOUNCAN/EDGAR HEYER7CHRLS1HILE

THE GMT PAM SESSIONS SOW MAX 84118MNASTEPALIRKS

THE PIANO GUYS
HITS VOLUME 1 THE PIANO GUYS 3752 ID,

10 55 2CELLOS
2CELLOS MASTERWORKS 91011/SONY MASTERWORKS

7 40 JIM BRICKMAN
ROMANZA SOMERSET 56142 EX

14 6
NOAH STEWART
NOAH VERVE 017012/VG

11
0 ALFIE BOE

ALRE DECCA 016422

15 62 IL VOLO
IVOR MON DI ESMNOLOPERA EIVESENIARATCROFFES 952151.1VIE

12
41

TORI AMOS
NIGHT OF HUNTERS DG 015849NDECCA

13 11
HILARY HAHN & HAUSCHKA
SILFRA 06 016798NDECCA CLASSICS

0 WORLD ALBUMS -

1
RTIST

TAITLE IMPRINT& NUMMI', DISTRIBUTING LABEL

GAELIC STORM
CHICKEN BOXER LOST AGAIN 20061

ANTIBALAS
ANTIBALAS DAPTONE 028'

2 'CELTIC THUNDER
VOYAGE II CELTIC THUNDERA/ERVE017223EXNG

4 5 VARIOUS ARTISTS
CAFE CON MUSICA NATIONAL 20078 EX/STAR BUCKS

5 3 4 PSY
Ma RULES): PART I (EP) VG DIGITAL EX

6 7
24 CELTIC THUNDER

VOYAGE CELTIC THUNDER 016471iDECCA

7
6

29 CELTIC WOMAN
BELIEVE MANHATTAN 79660

3 THE VERY BEST
MTMTMK WISH! MOSHI 4953791./COOPERATIVEle 12 30 SOUNDTRACK
THE DESCINOANTSFOLSONY CLASSICO. SDISSSOnV MASTERWORKS

VARIOUS ARTISTSX10 10 21
LIFESCAPES: JUST RELAX: MAUI MOOD MEDIA 58102 EX

KENNY G & RAHUL SHARMA
NAMASTE CONCORD 33816

10 15 7

12 11 5
MC YOGI & THE SACRED SOUND SOCIETY
PILGRIMAGE MINDFUL TALENT 1201/WHITE SWAN

13 13 21 VARIOUS ARTISTS
LIFESCAPEO AFTERNOON IN PARIS MODO MEDIA 98097 EX

11:1 RE-ENTRY
CELTIC THUNDER
HERITAGE CELTIC THUNDER 015195IDECCA

888, BEAST
MIDNIGHT SUN (EP) CUBE 01GRAL EX
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TITLE
ARTIST. MPliIN 101,10110,1 LA21

O 11 15 RIO
O 3 14

O 6 29

O 4 12

5 5 9

6 2 15

7 7 27

8 8 36

O 13 15

10 9 32

11 10 27

12 16 17

13 14 24]

14 17 36

15 15 18

16 12 11

is 29 4

 19 16

19 20 9

O 25 4

O 24 13

O 28 5

23 18 17

24 23 15

25 1 19

O 26 5

43 9

28 22 12

O 39 2

30 27 11

O 42 2

O 40 4

O 49 2

CD37 3

35 35 8

36 38 14

37 31 16

38 36 5

O 41 7

40 32 5

CD44 10

42 30 9

2I

2

O -
(ID 47

47 48 14

YO NO SOY UN MO N STR U 0
814SCREgO4orLEGNEERM5 11,EIJ5 :FTMLY.,

SIN RESPIRACION
BANDAELRECOOODECRUZMARRAGA TONOVISAUMLE

AMOR CON FUSO
GERARDO ORM DELISONY MUSICLATIN

MIRANDO AL CIELO
ROBERTOTAPIAFONOVISAAME

PASARELA
DADDYYANKEE EL CARTEL

HASTA QUE SALGA EL SOL
DON OMAR ORFANATO/MACHETEMMLE

UN HOMBRE NORMAL
ESPIN07APA2VIDEOMA2DISNUMLE

LLAMADA DE MI EX
IAAPROUADORABANDAELUMONDEMNECAMACHOOISAUMLE

INCONDICIONAL
PRINCEROYCE TOP STOP

DUTTYLOVE
DONOMARFEAT. NATTYMTASHAORFANATONACHETEJUMLE

SITE DIGO LA VERDAD
GOCHONEWERANENEMUSIC

LA MOSCA
LOSHOROSCOPOSCEDURANGOFEATCHUTUZAPRAGAFONOVISMIIAE

Al SE EU TE PEGO
MICHELTELO PANTANNAURGE/SONY MUSIC LATIN

BAILANDO POR EL MUNDO
JUANNIAGANEEKE PITBUU.S.EL CAM SONY MUSIC 1ATIN

ADDICTED TO YOU
SHAIORAEPICISONYMUSICLATIN

WHERE HAVE YOU BEEN
RUMANIA SRP/OEFJANVIDJMG

NO ME COMPARES
ALEJANDROSANZ UNIVERSAL MUSIC LATINOMMLE

EL PASADO ES PASADO
IAADICTIVABAMMSANJOSEOEMESIUAS SONY MUSIC LATIN

DAME LA OLA
TITCrELBAN3MO" SE NIE

CABECITA DURA
LA APROLIADORABANDA 8.UMON DERENE CAWICHO DISAIUMLE

ESTILO ITALIANO
JESUS OJEDAYSUSPARIENTES DISCOS SOLRONOVISAAIRILE

GENTE BATALLOSA
CALIBRESOFEAT.BANDACARNAVALDISAUMLE

FOLLOW THE LEADER
WISIN&YANDELJENNIFER LOPE MACHETEAIMLE

LA DIABLA
ROMEOSANTOS SONY MUSIC LATIN

BEBE BONITA
CHM& NACHOFEAT.JAYSEAN MACHEMUMLE

HASTA QUE TE CONOCI
MANAWARNER LAT1 NA

ERES MI SUENO
FONSECA PROYECTO NASH/HANDY/SONY MUSIC LATIN

ME ENAMORA
JUANES UNIVERSAL MUSIC LATINDUMIE

TE QUIERO
AFUONAMETAMORFOSIS

LA DE LA MALA SUERTE
JESSE&JOYWARNER LATINA

BALADA (TCHERERE TCHE TCHE)
GUSTTAVOLIMAPANTANNALAGE/SOM UVRE/SONY MUSIC LATIN

GOIN' IN
JENNIFSLOPI2FEAT FLORIDA ISLAMIICIJMG

ALGO ME GUSTA DE TI
WSIN&YANDELFEAT.CHRISBROWN&T.PMN MACHETEAIMLE

ECHA PAILA (MANOS PA'RRIBA)
MULL MR 30$,FAMOUS ARTIST,SONY MUSIC LATIN

TE MIRABAS MAS BONITA
CHUYLIZARRAGAYSURANDATIBIRASMALOBME DISAAIMLE

DESCUIDE
MONIEZDE DURANGO VIVASONY MUSIC WIN

DANCE AGAIN
JENNIFER LOPI2FENT. MULL EPIC

WILL U STILL LOVE ME TOMORROW
tESUEGRACE TOP STOP

DISENAME
JOANSEBASTIANFASAKALONA

EL BUEN EJEMPLO
CALIBREMDISAUMLE

QUE PENSABAS?
HORACIO PAUBNICLAFONOVISNUMLE

LAS MORENAS
ELCOYCITEYSURAMMTERRASANTA ISAMORENA

TE VOY A AMAR
AXELUNIVERSALMUSICLATIMANLE

365 DIAS
LOSRICAAIESDETUUANA FONOVISAUMLE

YA TE OLVIDE
YUMA SONY MUSIC LAT1N

WHISTLE
ROMA POE BMATLANTIC

LLUEVE
INTOCABLE GOOD I

EN EL AMOR HAY QUE PERDONAR
BELINDA CAPITOL LARN

WIDE AWAKE
KATY FERRY CAPITOL

DIOSA DE LOS CORAZONES
KEN-Y,ZION,LOBO.LENNOXARCANGEL&RKM DI VA

Colombian singer Fonseca earns his second

top 10 on Tropical Airplay as "Eres Mi

%ens," his fifth chart entry in six years,

leaps 19-10. lie last reached the upper tier

when his debut song, "Te Mando Flores,"

peaked at No. 6 in 2006.

 63 2

O ci

TOP LATIN ALBUMS'"

ARTIST
TITLE IMPRINT/DISTRIBUTING LABELg

1
2 5 VVISIN &YANDEL

MFRS MACHETEOIMUMLE

2 3

3 4
40 ROMEO SANTOS

4 1

18
PRINCE ROYCE
PHASE!! TOP STO P 533077/A0

FOPP/IULAVOL1 SONY MUSIC LATIN 82016

3 ROBERTO TAPIA
ELMUCHACHOFONCMSA017035UMLE

157
DON OMAR
MTOZNEWGENERATION ORTANATCVMACFETE01682NUMLE

6 6

7 9

8 8

O 13
10 10

11 11

0
0

14 LOS BUKIS
ICONO525130TOSFONOVISA01685SUMLE

6
JESUS OJEDA Y SUS PARIENTES
EST1LOITALLANODISCOSSOUFONOVISA017144/UktE

3 LOS INQUIETOS DEL NORTE
LCSION9ESIMEEOMPEAGAISCSMADMMOCIA110861EtME

14 CONJUNTO PRIMAVERA
ICONOS2500TOSFONOVISAORMUMLE

CONJUNTO ATARDECER
DE MILMANERAS_SINUMITES OISAOIEEDNUMLE

7 MARCO ANTONIO SOUS
INAKOECEWPA08ENYNODES00E0CISMSWPATON11940:61.1.11

17 , VARIOUS ARTISTS
TCPZ&LATIEFEASECAMINVAWITIVLATAWARATIVMDELECNIG

16 21
EL TRONO DE MEXICO
LO MEJOR DE ELTRONO DE MEXICO FONOVISA016614 UMLE

LAARROUADORABANDAEUNONDERBECAMACHO
ICCNOS25130TOSDISA017115,4JMLEDEBUT

15 5
2 KANY GARCIA

KANI,GARCLA SONY MUSIC I ATIN 40942

LOS YONIC'S
ICONO&25103TOS FON0NSA0171301.1MIE

LOS HEREDEROS DE NUEVO LEON
APARTMDEAHORA SERCA 6951

18 14 36 3BALLMTY
INTENTALO FONOVISA 354E63'UMLE

0
20 12

21 18

22 23

O 25 8

24 21

25 22 7

26 19 4

27 15 45

26
J ESSE & JOY
CON ODENSEOUEDAELPERROMARNER LAT1 NA 529227

2 PITBULL
IAMANVIAMNARZEITAMOUSAFMSTICEDSONYMUSICLANN

12
LUCERO &JOAN SEBASTIAN
UNUPJOSKALONA6949

, SHAKIRA
SALE ELS% EPIC77433/SOM'MUSIC LATIN

VARIOUS ARTISTS
CAFE CON MUSICA NATIONAL 20078 EXPSTARBUCKS

in LOS HOROSCOPOS DE DURANGO III
VlEJITASPEROBUENAS_PAPISTEARFONOVISA016943UMLE

1111

1 ^

EL TRONO DE MEXICO
ACORAZONAMERTOFONCMSAOMMUMLE

BANDA CARNAVAL
MAXMIONM3.DISA0169XUMLE

ARJONA
1NDEPENDENTE METAMORFOSIS 529011/WARNER LATINA

ALEX CAMPOS
REGRESOAR CAA2ION 251 EX

29 26 25
ESPINOZA PAZ
UN HOMBRE NOPMALVIOEOMAX.DISA 01659AUMLE

O 31 66

31 20 11

O 30 127

33 29 29

34 28 28

®®

TIERRA CALI
11/19 ODEMER \ KTMW08AU5I3UIPIEE10/13901019013.1

JUAN ES
JUANESMDAPPWGGEDLNYERSALMUSCIARN0018010M1

CAMILA Li
DEJAMEDEAMAR SONY MUSIC LATIN 59881

lAARROLLADORAPANDAELUIVANDERENECAMACHO
RREVERSMLE2012DISA016451,UMIE

VARIOUS ARTISTS
lAsemomentaterAsoutviscAtomosAmmumr

LOS RIELEROS DEL NORTE
CMOS 25EXIMSFONOVISA0171371UMLF

 34 70 MANA
SPAMAYLUZWARNELA21NA52030

LOS RIELEROS DEL NORTE
AYER.HOYYSSEMPRE GOLDFINK60031/S0NY MUSIC IATIN

LA MAQUINARIA NORTENA
CUE MAI:8MARK AZTECA620Z7

37 33 5

ED CI

 43 55 DON OMAR

CD 3, 24 CALIBRE 50
EL BUENEJEMPLO °ISA 010554oUMLE

MEETTHEORPHANSORFANATOMACHETE 014957/UMLE

at
BRAE DIOSY BOMA DEL91251/SONYMUSIC LATIN

32 49 GERARDO ORTIZ

42 27 3
MARTIN CASTILLO
PODERYRESPETO NUEVA ERA45021/SONY MUSIC IATIN

©®
44 41 14

45 40 12

46 36 4

47 39 6

O 45 14

49 44 21

CD52 14

GRUPO MONTEZ DE DURANGO
ICONO&25130TOSOISA017114UMLE

DJ GELO
RESTATRIBAL FONOVISA0168501.MLE

VARIOUS ARTISTS
LASMASPICLMASDELTRIRM.M8.6 SOUND 89V

KINTO SOL
FAMILIAFEYRIDRIA LUZ50132/SONYMUSICLAT1N

LOS JILGU EROS DEL ARROYO
CHMUAHUAYSUS CANINES PLAT NO 9503

BRONCO
ICONOS25ORTOSFONOVISA016875'UMLE

ELPELONDELMKROPHONE8tDJMORPHIUS
LOSREYESDELTAIBALM&G SOUND 8951

BANDA EL RECODODECRUZ UZARRAGA
ICONOSIMOOTOSFONOVISA016863,11MLE

Regional Mexican group Calibre50earns

its third top 10-and second this year-

on Regional Mexican Airplay as "Bente

Batallosa" skips 12-9. It's one of two

titles for the act in the top 15: "El Buen

Ejemplo" dips to No. IS after reaching a

(thus far) high of No.14 a week ago.

ARTIST
1111E F1PRIN0DISTRIBUTING LABEL

ROBERTOTAPIA
ELMUCHACHOFONOVISA01702EMMLE

2 2 14
ICONO&25DOTOSFONOVISACHE9UMLE 4 ESTI° ITALMNO DISCOSSOLSONOVISA017144/UMLE

6 JESUS OJEDA Y SUS PARIENTES

LOS INQUIETOS DEL NORTE
LOSIONMSCOMMUMEMECSEMLNWEAMODPONWAIE

LOS BUKIS

4 3 3

O 04 CONJUNTO PRIMAVEFtA
ICONOS25EXITOSFONOVISA01659IUMLE

CONJUNTO ATARDECER
DE MAMMAS. SIN UNITES CHSA 016928JUMLE

EL TRONO DE MEXICO
10 MEJOR DEELTRONODEMEOCO FONOVISA016614,UMLE

O LA ARROLLADOFIABANDAEL UMONDERENECAMADIO

ICONOS:251DOT0SOISA017115UMLE

6 5 5

O 8 20

0
0

NEW

NEW

NEW

11.:1 7 35

IF 9 12

It3 11 10

14

F
16

0

0

12 7

10 3

13 25

17 47

16 26

15 28

LOS YONIC'S
ICONOUSENTOSFONOVISA01713SUMLE

LOS HEREDEROS DE NUEVO LEON
APARTMDEAHORA SERCA6951

3BALLMTY
INTENTALOFONONSA3546CCIUMEE

LUCERO &JOAN SEBASTIAN
UNLIP.10 SKALONA6949

LOS HOROSCOPOS DE DURANGO
VIENIASPER081.1EMS-PKPISTENIFONOVISA018MMLE

EL TRONO DE MEXICO
ACORMONAB/ERTO FONOVISA OIMUMIE

BANDA CARNAVAL
MAXIMONIVEL OISA0165D4UMLE

ESPINOZA PAZ
UN HOMBRE NORMAL VIDEOMAX.DISA016594iUMLE

LIINGLOCCJAINKTRADVATZLN6119114.19CIA110611BIAILE

TIERRA CALI

LA ARROLLADORA BANDAEL LIMONDERENECAMACHO

IRREVERSIBLE 2012 0ISA0164511UMLE

VARIOUS ARTISTS
lASBANDASROMAPMCASDEARERICA20120ISO0I095AIMIF

LOS RIELEROS DEL NORTE
ICONO0SENTOSFONOVISA01713ZUMEE
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2 41
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4 29

5 24

6 7
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12 8

7 12

9 8

17 10

10

18

15

11

16
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49

13

55

29

49

6

14 19

ARTIST
TMEIMPRINTANSTRIBUTINO LABEL

17 WKS

PRINCE ROYCE
PHASE II TOP STOP 521:1071180

ROMEO SANTOS
FORMIAVOL1 SONY MUSIC LATIN 82046

AVENTURA
1414 PREMIUMLATIN 80211/SONY MUSIC LATIN

VICTOR MANUELLE
BUSCOUNPUEBLOSONY MUSIC LATIN 99750

JUAN LUIS GUERRA 440
CIXECCIONCRISTLANA CAPITOL LATIN 29678

N'KLABE
LASALSAVIVE NUUFE 59385,80NY MUSIC LATIN

ELVIS CRESPO
LOSMONSIEFEFIASHMEMJSCUAMIMMUSICIATKICEORAILE

FRANKIE RUIZ
MIGBIRACIONILISCIASCOSLINMEFSALMUSICIATPIDOMBILME

CHEO FELICIANO/RUBEN BLADES
BASAYAJA ARIEL RIVAS 8255

VARIOUS ARTISTS
SUPERSALSkSUIMMEMPIANET 779

HECTOR LAVOE
ANTHOLOGY FAN1A 46:651:0125'CODIGO

CHARLIE ZAA
DEBOHEMIA THE ENTITY 1099

EDDIE SANTIAGO
hIGDERAOONLOSCIASCOS lIAASSALMUS0.1043018161.11,

LUIS ENRIQUE
SOYYSERE TOP STOP30020S0NYMUSICLATIN

GILBERTO SANTA ROSA
CANCIONESDEAMOR SONY MUSIC LATIN 91146

OMEGA
B.DUENCIDELROW2 P1ANET 226

VARIOUS ARTISTS
MYEMMSOBAFAM9IL3FAMACCCIWAYREMUSC658234.041E

LENNY SANTOS
AVENTUROLOSONY MUSIC LATIN 92765

NICMIYADONLOSCLASICOSLXIMPEALAIJSCIAMOOIEMXPIE

LALO RODRIGUEZ

TITO NIEVES
MIULTIMAGRABACION TITO NIEVES MUSIC 12D1

4:0 4 5

3 1 2

O 7 26

5 6 92

0
7 3 45

ARTIST
TITLE MERV 'DISTRIBUTING MEL

LATIN POP ALBUMS -

33 sO

2 7

laMARCO ANTONIO SOUS
UNA NOCHE CEWNA MABARIFONOMSA017ZUMIE

VARIOUS ARTISTS
TOMBEATESASECNI0121WAM0HV165NA545 IR4716610t

KANY GARCIA
KANYGARCLA SONYMUSIC LATIN 40342

JESSE & JOY
CON OURINSEOIXDAELPERRO/WARNER LATINA529227

SHAKIRA
SALEELSOL EPIC 77433/SONY MUSIC LATIN

VARIOUS ARTISTS
CAITO3NMUSICA NATIONAL 208 EX/STAMM

ARJONA
INDEPENDIENTE METAMORFOSIS 529311MARNER LATINA

01:1 ALEX CAMPOS
REGRESOA71CANZION5059ED(

5  JUANES
JUANESMIVUNPLIEGEDUNNEPSALMUSCLOIN006910UVILE , 127

SONY MUSIC LATIN MI

 10 70 MANDAAMAt, WARNER LA11NA46530

29 ALEJANDRO FERNANDEZ
12

CANCIONESDEAMOR SONYMUSIC LATIN 91151

13 39 MARC ANTHONY
DOS CIASCOS 8080'114081 LAT1 N 84357

(I) 1::11 LA QUINTA ESTACION
TECLEOMECONCARIASYMMMSIDSEMIISSONYMUSICIATY14314

 14 05 DIEGO VERDAGUER
VOLVEREDEGOVERDAGUEFIENLOS2OSOUV,18538

LOS YONIC'S
35ANIV9ISARMFONOVISA3546511.1MLE

16 13 49

 RE ENTRT TERCER CIELO
LOCLECUENIOVEMSMOCESOW981.7.1.MEWIMJSCINMEISIME

18 15 25
YURIDIA
PARAMI SONY MUSIC LATIN 92067

 20 ROCIO DURCAL
11

CANCIONES DEAMOR SO NY MUSIC LAT IN 91150

20 18
20 ROCIO DURCAL

AMOK 613111010860TOS SONY MUSIC LATIN 89848

INTOLATIN RHYTHALBUMS-ia M"...

3

5

O
7

8

0
10

1 6

2 15

3 2

5 88

4 4

7 12

6 47

8 70

12 29

9 2

O 13 8

12 TI 35

 15 49

ARTIST
TIME INPRINTOSTRIBUTIN6 LABEL

ny. WISIN &YANDEL
MERESINADE1E016932A1MLE

DON OMAR
MITOZ NEW GENERATION ORIANAMMACHETE016829UMLE

PITBULL
IAMARMANDOI,MIDEAMOUSAROSTIOR/SONYMLEICIATIN

DON OMAR
MEET THE ORPHANS ORFANATONACHETE014357/UMLE

KINTO SOL
FAANUAFEYPATRIA LI.1250032/SONY MUSIC LATIN

FARRUKO
111411101:61P0M314110012SY601EMITEM101411M9U8E

J ALVAREZ
°BOWEL DE MUS1CA NEROW1201

ALEXIS & FIDO
PERREOLOGIA SONY MUSIC LATIN 76992

ANA TIJOUX
LABA1A NACIONAL 20075

VARIOUS ARTISTS
LURNARAN02012,41,13VLEICLIASSAIMUSICIARKEEEMME

TEGO CALDERON
THEOINGNALCA000IP4S-0.6.8.MIX6WEJIGGIRMIGITALEX

COSCULLUELA
ELMEIMMLAKMMDASBNEANNEFEAIMOSICIAIIII065511EAME

GOCHO
MMUSIPAIONERAMEMILTAIVERSALMJSCLABN0651135UKE

14 14 47
RAEADYK HITSD21:11.1TEDEDMON PLATIN09133

VARIOUS ARTISTS
lATMURBANIONSIZIN MACHETE 015732UMLE

RE-ENTRY

La Arrolladora Banda el Limon de

Rene Camacho debuts (cons: 15

Exitos, a greatest -hits compilation,

at No. 14 on Top Latin Albums (1,000

copies sold, according to Nielsen

SoundStan). The bow marks the band's nest for a hits set: Two previ-

ous collections started at No. 61 in 2009 and No. 50 in 2001.

BETWEIEN THE BULLETS

ELVIS' LONG-AWAITED RETURN
Elvis Crespo shatters the mark for the longest gap between No. is on Hot

Latin Songs as "Yo No Soy Un Monstruo" becomes his third chart -topper

almost 14 years to the date after "Tu Sonrisa" reached the top on Aug. 29,

1998. He breaks the record set by Rocio Durcal, who waited eight years

and four months between the final No. 1 week for "Como Tu Mujer'
(Feb. 11, 1989) and "El Destino" (June 14, 1997). Rising 11-1, "Yo No"

gains 55% in Nielsen BDS-reported audience. -Karinah Santiago
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5 5

6 7

7 6
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AUGUST 25, 2012

HEATWAVE
VVIUY FT. MS 0 RICHARL COWIEJONE MORE TUNE

WE'LL BE COMING BACK
CALVIN HARRISFT. EXAMPLE FLY EYE

CALL ME MAYBE
CARLY RAEJEPSEN604/SCHOOL OY

PAYPHONE
MAROON 5FT.W12 KILAUEA A&MACTONE

SPECTRUM (SAY MY NAME)
FLORENCE. THE MACHINE ISLAND

DON'T WAKE ME UP
CHRIS BROWN RCA

WHISTLE
FLORIDA POE BOY

ONE DAY/RECKONING SONG
ASAF AVIDAN & THE MOJOS FOUR

THIS IS LOVE
WILLIAM FT. EVA SIMONS WILL AM

10 18 I FOLLOW RIVERS
LYKKE U U. RECORDINGS

CANADA
BILLBOARD CANADIAN HOT 100

2 3

3 2

111
5 7

6 5

7 4

8 17

(NIELSEN SOUNDSCA NA3 OS) AUGUST 25,2012

WIDE AWAKE
KATY PERRY CAPITOL

KISS YOU INSIDE OUT
HEDIEY UNIVERSAL

WHISTLE
R.0 RIBA POE BOY/ATLANTIC

BLOW ME (ONE LAST KISS)
PINK RCA

GOOD TIME
OVACINACANYMERSERKASCHOOLBOYMNNEREALPEARAC

SOME NIGHTS
FUN. RIFLED BY RAMEN

PAYPHONE
MAROON 5 FT.WIZ KHAUFA A&M/OCTONE

ONE MORE NIGHT
MAROON SANNOCTONE

9 NEw I WILL WAIT
NUENORD&SONSGENIIIMAN OF THEROALAGLASSNOIL

10 8
WHERE HAVE YOU BEEN
RIHANNASRPOJEF JAM

0 BRAZIL
ALBUMS

g(AFRO/NIELSEN) A JULY 29.2012

1
2 CARROSSEL

VARIOUS ARTISTS BUILDING

2 1

MEUS ENCANTOS
PAULA FERNANDESUNIVERSAL

3 4 AO VIVO: EM FLORIPA
VITOR& LEO SONY MUSIC

4 3
PAULA FERNANDES AO VIVO
PAULA FERNANDESUNIVER SAL

5 RE QUANDO CHEGA A NOITE
LUAN SANTANA SOM LIVRE

, SAMBO
SAMBO RADAR

7 0 DUE VOCE QUER SAI3ER DE VERDADE
MARISA MONTE EMI

8 NE. SERTANEJO POP FESTIVAL 2012
VARIOUS ARTISTS SAM LIVRE

9 7 LOVE ME TENDER
ELVIS PRESLEY RADAR/RCA

10 UP ALL NIGHT
ONE DIRECTION SYCO/COLUMBIA

01 MEXICO

2

3

4

5

6

7 29

8 10

9 12

10 16

(NIELSEN BDSI

AIRE SOY
AUGUST 25 2012

MIGUEL 80SE & XIMENA SARINANA WARN ER

WHERE HAVE YOU BEEN
RIHANNA SRP/DEF JAM

WE ARE YOUNG
FUN. FL JANESE MONAE FUELED BY RAMEN

HASTA QUE TE CONOCI
NANA WARN ER

NO ME COMPARES
ALEJANDRO SAN UNIVERSAL

WILD ONES
FLO RUDA FT. StA POE ROY/ATLANTIC

WIDE AWAKE
KATY PERRY CAPITOL

EN EL AMOR HAYQUEPERDONAR
BEUNDA CAPITOL

HASTA LA ETERNIDAD
LA AUTENTICA DEJEREZ IN -MOTION

TE QUIERO
AFUONA METAMORFOSIS

0 JAPAN
BILLBOARD JAPAN HOT 100

(HA NSH I N/SO U NOSCAN

JA PA N/P LA NT ECH I

1 NEW VIRGINITY

AUGUST 25. 2012

AK848YOSHIAIOT0 R AND C

2 HANABI
SAN DAIM E J SOUL BROTHERS RHYTHMZONE

3 5
WHAT MAKES YOU BEAUTIFUL
ONEDIRECTION SONY

KEEP ON.
4 NEW W AVEX-.170 RE

5 45 MATA ASHITA
YUZUSENHA&COMPANY

6 1

MOMENT
SNAP VICTOR

7 41
EUREKA
SUKIMA SWITCH ARIOLA

8 13 HEART BEAT
MILIYAH KATO SONY

9 24 HI WA MATA NOBORU
YU TAIUULASHI WARNER

10 NEW CROSSING FIELD
USA AN IKE%

OKOREA
BILLBOARD KOREA K -POP HOT 100

xi gi
1 1

2 3

3 2

4 5

5 7

6 4

7 8

8 6

9 11

10 9

(BILLBOARD KOREA) AUGUST 25,2012

GANGNAM STYLE
PSY CJ E&M & BON FACTORY

ONLY ONE
BOA SM ENTERTAINMENT

LOVING U
SISTAR STARSHIP ENTERTAINMENT

MY LOVE
LEEJONG MOON CNBLUE) HWA & DAM PICTURES

BEAUTIFUL NIGHT
BEAST CUBE ENTERTAINMENT

DO MEN CRY
DAYICHI CORE CONTENTS MEDIA

PASSIONATE GOODBYE
PSTIFISUNG SI.KYUNG) HWA & DAM PICTURES

I LOVE YOU
MEI Y6 ENTERTAINMENT

WHAT SHOULD HAVE BEEN
PSY IFEAT. LENA PARK) THE GROOVE ENT & HUB ENT.

DAY BY DAY
T.ARA CORE CONTENTS MEDIA

17 SPAIN
DIGITAL SONGS

x

2

3

5

6

7

8

9

10

FIIFELRSwEANTS,00NUAN,DSCANNT

DANCE AGAIN
AUGUST 25. 2012

JENNIFER LOPE FT. PITBULL LELL

2
TACATA'
TACABRO DANCE AND LOVE

TE HE ECHADO DE MENOS
PABLO ALBORAN TRIMECA

NEw LOVUMBA (PRESTIGE)
DADDY YANKEE EL CARTEL

A EUPHORIA
LOREEN WARNER

5 SOMEBODY THAT I USED TO KNOW
GOTYE FT. KIMBRA SAMPLESN' SECONDS/ELEVEN

CALL ME MAYBE
CARLY RAE JEPSEN604ISCHOOLBOY

, ME PONES TIERNO
RASE.. 8AUTE WARNER

RAYOS DE SOL
JOSE OE RICO FT. HENRY MENDE ROSTER

IX
YO TE ESPERARE
CALI Y EL DANDEE UNIVERSAL

- AUSTRIA

i5 In (NIELSEN SOU NOSCAN

AU 53 INTERNATIONAL) AUGUST 25, 2012

DON'T WAKE ME UP
CHRIS BROWN RCA

I FOLLOW RIVERS
TRIGGERANGER HINTER

2

2

3

3 6

4 1

55

6 4

7 8

ONE DAY/RECKONING SONG
ASAF AVIDAN & THE MOJOS FOUR

SUMMER JAM
FE.U-JEAN KONTOR

CHASING THE SUN
THE WANTED GLOBAL TALENT

PRIMADONNA
MARINA AND THE DIAMONDS 679

EASY
CRO CHIMPERATOR

8 DIESE TAGE
KRIS Ft DANTE THOMAS SONY MUSIC

9 RAYOS DE SOL
JOSE DE RICO& HENRY MENDE ROSTER

10 NEW
SOME NIGHTS
FUN. FUELED BY RANIEN

2

3

4

7

1 1

I? 2

3 5

4 3

5 8

2 2

3

4 3

5 6

6 4

7 7

8 9

9 5

L10

GERMANY g

2

21:1MME==1

(MEDIA CONTROL) AUGUST 25. 2012

2 ONE DAY/RECKONING SONG
ASAP AVIDA N & THE MOJOS FOUR

I FOLLOW RIVERS
LYKKE U LL RECORDINGS

3 3

4 6

5 5

BALADA(TCHETCHERERETCHETCHEI
GUSTTAVO ULNA SOM LIVRE

EUPHORIA
LOREEN WARNER

CALL ME MAYBE
CARLY FIAEJEPSEN 604/SCHOOLBOY

6 NEW WOLKE 7
MAX HERRE FT. PHIUPP POTSEL NESOLA

7 NEW WORLD IN OUR HANDS
TAM CRUZ 4TH & BROADWAY

8 4
TACATA'
TACABRO DANCE AND 10,

9 8
SUMMERTIME SADNESS
LANA DEL REY POLY DO R

10 7 SUMMER JAM
RIO. FT. U -JEAN KONTOR

AUSTRALIA=.11=1:01
148,4I

BOOM BOOM
JUSTICE CREW SONY MUSIC

ONE MORE NIGHT
MAROON 5 A&MIOCTONE

2

3

AUGUST 25, 2012

SOME NIGHTS
FUN. FUELED BY RAM EN

4 SPECTRUM (SAY MY NAME)
FLORENCE  THE MACHINE ISLAND

5 GOOD TIME
OWL CRY 8, CARLY RAE JEPSEN 604/SCHOOLBOY

6 NEW BATTLE SCARS
GUY SEBASTIAN FT. LUPE FIASCO SONY MUSIC

7 6
FEEL THE LOVE
RUDIMENTA L FT JOHN NEWMAN BLACK BUTTER

8 8
WE'LL BE COMING BACK
CALVIN HARRIS FT EXAMPLE FLY EYE

9 5 BOTH OF US
BAB FT. TAYLOR SWIFT REBB.ROGICIGRANO HUSTLE

10 9 DRUNK
ED SHEERAN ASYLUM

+ SWITZERLAND
DIGITAL SONGS

.g11(NNTI T.RsNEANT s, ooNuANLo)s ca N

1

SKYLINE
PEGASUS MUVE

SUMMER JAM
R.I.O. FT. MAN KONTOR

AUGUST 25, 2012

I FOLLOW RIVERS
LYKKE U LL RECORDINGS

EUPHORIA
LOREEN WARN ER

BALADA(TCHETCHERERETCHETCHE)
GUSTIAVO UMA CNR

TACATA'
TACABRO DANCE AND LOVE

WHISTLE
FLORIDA POE BOY

RAYOS DE SOL
JOSE OE RICO& HENRY MENDE ROSTER

CALL ME MAYBE
CARLY RAE JEPSEN 604/SCHOOLBOY

8,8 SUMMERTIME SADNESS
LANA DEL REY POLYDOR

NORWAY

(NIEBENsuNscaN
INTERNATIONAL)E353
FLYTTA PA DEJ
ALINADEVECERSIOANDERSJOHANSSONENTERPRISE

LITEN FUGGEL
VAMP UNIVERSAL

AE VIL BARE DANS
SIRKUSEUASSEN SIRKUS EUASSEN

AUGUST 25. 2012

SOME DIE YOUNG
LALEH WARNER

KALLENAVN
ADMIRAL P KNIRCKEFRITT

6 NEw PARTY SHAKER
R.I.O. FT. NICCO ZOOLAND/CATCHY TUNES

7 NEW GOOD TIME
OWL CITY&CARLY RAEJEPSEN 604;SCH0 01 BOY

8 6 SOMEBODY THATI USED TO KNOW
GOTYE FT. KIMBRA SAMPLES W' SECONDS,ISLAND

9 7 EUPHORIA
LOREEN WARNER

10 10 WE ARE YOUNG
FUN. FT. JANEUE MONAE FUELED BY RAJA EN

ALL
-777 UNITED KINGDOM

ITHE O r IGCO.)l 1. UK

CHARTS

1 1

HEATWAVE
WILEYFT. MS D RICHARD COWIE/ONE MORE TUNE

2 2
WE'LL BE COMING BACK
CALVIN HARRIS FT. EXAMPLE FLY EYE

3 NEW TAKING OVER ME
LAWSON GLOBAL TALENT

4. 3 SPECTRUM (SAY MY NAME)

5

FLORENCE  THE MACHINE ISLAND

NEw LOST IN YOUR LOVE
REDUGHTPOLYDOR

, PAYPHONE
4 MAROON 5 FT.WIZ 1611AUFA A&NDOCTONE

FEEL THE LOVE
RUDIMENTAL FT. JOHN NEWMAN BLACK BUTTER

RE POUND THE ALARM
NICKI MINA) YOUNG MONEY/CASH MONEY

, BLACK HEART
STOOSHE WARNER

A BROKENHEARTED
1° KARMIN EPIC

6

7

8

9

- NETHERLANDS

2 NEW

3

4

DIGITAL SONGS

N
(NIELSENERN ATS!

L ID SCAN AUGUST 25. 2012

7 9 SKY ON FIRE
HANDSOME POETS PENNIES FROM HEAVEN

ONE DAY / RECKONING SONG
ASAFAVIDAN &THE MOJOS FOUR

EUPHORIA
LOREEN WARNER

SLAPELOZE NACHTEN
THE OPPOSITES TOP NOTCH

5

2

6 4

7 6

AUGUST 25, 2012

THIS IS LOVE
WILLIAM FT. EVA SIMONS WILLI AM

MAJOR LAZER FT. AMBER COFFMAN 0 OW N TOWN

10 1

BEAUTY & DE BRAINS

BALADA(TCHETCHERERETCHE TCHE)
GUSTTAVO LIMA CNR

FEEL THE LOVE
RUDIMENTAL FT. JOHN NEWMAN BLACK BUTTER

8 NEw MILLION VOICES
OTTO KNOWS REFUNE

9 YE GET FREE

NIELSON PACEMAKER

I BELGIUM
DIGITAL SONGS

NN FE,RsNEANT 00NUANLDS CAN

THIS IS LOVE
WILLIAM FT. EVA SIMONS WI IL. LAM

2 NEw ONE DAY/RECKONING SONG
ASAFAVIDAN &THE MOJOS FOUR

3 2
CAN'T GET BETTER THAN THIS
PARACHUTE YOUTH SWEAT IT OUTULPAELF

4 GET FREE
MAJOR LAZER FT.AMBER COFFMAN 0 OWNTOWN

4 FEEL THE LOVE
RUDIMENTAL FT. JOHN NEWMAN BLACK BUTTER

6 NEW SPECTRUM (SAY MY NAME)
FLORENCE THE MACHINE ISLAND

7 3
BALADA(TCHETCHERERETCHETCHE)

GUSTTAVO LNA CNR

8 10 MILLION VOICES
OTTO KNOWS REFUNE

AUGUST 25. 2012

9 5
HAPPINESS

SAM SPARRO SPARRO

10 THE FEAR
BEN HOWARD TOT OU TARD

+ DENMARK
=NE:=111EMIIIMI

A (INNTIEERLSNEANTSICIaNUANU"CAN

NEw H ELT MIN EGEN
L.0 C. FT. BARBARA MOLEKO SGMD

1 FLYTTA PA DEJ
ALMA DEVECERSKIANOERSJOHANSSON ENTERPRISE

NEW NEDE MED KOLDSKAL
SMAG PA P3 DR

HUN TOG MIN GUITAR
MURI & MAITIO U&I

2

3

4

5

6

7

8

9

2

AUGUST 25.2012

IN LOVE WITH THE WORLD
AURA DIONE KOOLMUSIGMFD

FAXE KONDI
KLUMBEN FT. RASKE PENCE CHEFF

WE'LL BE COMING BACK
CALVIN HARRIS FT. EXAMPLE FLY EYE

EUPHORIA
LOREEN WARNER

LYSER I MORKE
MEDINA LABELAIADE

10 6
LAGSUS
SPECKT ORS FT. MEDINA EMI

4

5

6

7

8

9

10

I FRANCE

(NIELSENyawS RrEfAioTsoNuAi.)NoscAw

1 CALL ME MAYBE
CARLY RAEJEPSENEONSCHOOLBOY

2 2 THIS IS LOVE
WILLIAM FT. EVA SIMONS WILLIAM

9 BARA HERE (FAZENDO BARA BERE)
ALEX FERRARI ELECTRONEJO

4 3
ET ALORS I
SHYM WARNER

AUGUST 25.2012

5 10
WATI HOUSE
SEXION DASSAUT WAT

6

8 SOMEBODY THAT I USED TO KNOW
M. 7 GOTYE FT. KIMBRA SAMPLES N'SECONDS/ISIAND

8 4
BACK IN TIME
PEIBULL MR 3051'010 GROUNDS

9 7 SKINNY LOVE
BIRDYJASMINE VAN DEN BOGAERDE

6 RAYOS DE SOL
JOSE DERICO FT.HENRY MENDEZ SCORPIO

0 N/ PARTY SHAKER
R.I.O. FT. NICCO ZOOLAND

I ITALY
DIGITAL SONGS

(NIELSEN S 0ND SCAN
AUGUST 25.2012

1
IL PULCINO PIO
PULCINO PIO GLO B 0/DO IT YOURS Elf

CALL ME MAYBE
CARLY FIAEJEPSEN 604/SCHOOLBOY

2 1

3

4

5

BALADA(TCHETCHERERETCHETCHE)
GUSTTAVO LIMA S OM LIVRE

P. E.S.
CLUB DOGO FT. GIUUANO PALMA UNIVERSAL

WHISTLE
FLO RI OA POE BOY

5
ENDLESS SUMMER

6 OCEANA EMBASSY OF MUSIC

7 7
NON VIVO PIU SENZA TE
BIAGIO ANIONACCI IRIS

8 RE TU MI PORTI SU
GIORGIA DISCHI DI CIOCCOLATA

9 TO SOME NIGHTS
FUN. FUELED BY RAMEN

10 8
MA CHERIE
DJ ANTOINE FT.THE BEAT SHAKERS EIDBAI

+ SWEDEN
DIGITAL SONGS

2 NEW

N FLS AE NT SOUNDI0N A SCAN

INTERN

DANSA PAUSA
PANETOZ PNTZ VAGEN

IMAGINE
TONE ()AMU FT. ERIC SHADE ECCENTRIC

AUGUST 25, 2012

3 2 FLYTTA PA DEJ
AUNA MECUM ANDERSJOHANSSON ENTERPRISE

4 LA LA LOVE
NI ADAMOU SONY MUSIC

7 ONE LAST TIME
AGNES KING ISLAND ROCKYSTAR

5 I LOVE IT
ICONA POP TEN

9 DAR JAG HANGER MIN HATT
NORUE& RELY FANTABOLOUS

SOME DIE YOUNG
LALEH WARNER

NOBODY KNOWS
DARIN UNIVERSAL

RE SOMEBODY THAT I USEDTOKNOW
GOTYEFT.ICITABRA SAMPLES 'PI' SECONDS/ISLAND

FINLAND
=MIEZIE=11

!NIELSEN5 OUN E; SCAN

INTERNATIONAL)AU53 AUGUST 25, 21112

1 3
CALL ME MAYBE
CARLY RAEJEPSEN 604/SCHOOLBOY

2 4 SYYPAA SUN HYMYYN
CHEEK FT. YASMINE YAMAJAICO LAVA

3 1 KRAN TURISMO
J VG FT. RAAPPANA M ON SP

4 5 EN EMMAN DU00 KU SOOLOO
KUN INGASIDEA WAR NER

50 WAYS TO SAY GOODBYE5 / 0

TRAIN COLUMBIA

6 2 EUPHORIA
LOREEN WARNER

7 BALADA(TCHETCHERERETCHETCHE)
GUSTIAVO UNA SUM LIVRE/CATCHY TUNES

8 6
OUTTA MY HEAD
DIANDRA UNIVERSAL

9 TACATA'
TACABRO DANCE AND LOVE

10 8
WHISTLE

FLORIDA POE BOY
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2 REASONS (Axis Boy Wilk BKII/Wamer.Tcenedene Pub.
listing fop. 8M41/Mb Duii Plar..eMusic Publdking 60./
DOWlIcran CAP Sags, 8101Aeft Field Music. BMIMar Rais.
kg Tracks. BILII/Damani And Ya hlaIesty's Masi, ASCAP/
IPM Misic Corp.. ASCAP/Tmoffice Publishing, BM/Kyle
Stewart Publishing Designee. EMAIL AAP. H10061: REM 10

365 WAS (Primo Music. Inc.. 8111)11 44
3 KINGS f4 Blunts Lit At Once Publishing. BKIDEMI Black-

wood Music Inc.. BPI/White Van ILlusic. ASCAP/Sony/
AN Tunes Inc.. ASCAP/EMI April Music. Inc.. ASCAP/
Carter Boys Music. ASCAP/Songs OlUniversel. Inc.. BMO,
HL.11811 77

4 LETTER WORD IDiggy Music Publishing LLC, BMV
Wainer -Tamerlane Publishing Corp.. 810I/Jerry Lee

ASCAP/Milwaukee Villain Music. ASCAP/
Sony/ATV Tunes Inc.. ASCAP/Arlist Publishing Group East.
SESACAN.B.M. Music Cap.. SESACHkean Groan 64usic
LLC, Men APAPML, RBH 96

50 WAYS TO SAY GOODBYE (EMI April Music. Inc..
ASCAP/Ptiroon Music, ASCAP/Steller Sags ltd., PRSI,
FL H100 54

(Sory/ATV Tree Publishing Compaq, WI/Beaver.
time Tunes. BMIA3MG Rights Managment Ardandl United.
MIRO/Chestnut Barn Music, 8611/Big White Tracks.
ASCAPL HL X10059

ADDICTED TO YOUISony/ATV Latin Music Publishing. LLC.
BMI/Nomad Music Publishing. BILIVEMI April Music. Ire..
ASCAP/Rodeoman ASAP/SerrY/ATV IvIdoffit BMV
Mini Music U.C. BMVSany/AP/ Oi.s Music PuNishing
LLC. ASCAP/Lice Moos del Nohow Publishing. ASCAP/
LSiversal Music -Careers EIMVPihill's Legacy Publishing.

VtAD7'=071""'15AgamAIs,,,11 11
AI SE EU 11 PEGu (E0. Direto Aos Autores, BUMA/

Universal Musica, Inc. ASCAP/Universal Musk Publishing
Ltda., BIA4AILT 13

ALSO ME GUSTA BE TI (Universal Musica. Inc.. ASCAP/
WY Artist Music Publishing, BMI/Cayey WY Pullashang,
ASCAP/Scngs Of Universal. In. 8611/NacenRub Music.
BMI/Universal Music Z Songs. WI/Cullum Beyond Ur
Experience Publishing. BAIII LT 33

ALL TIED UPS Like Em Thicke Music. ASCAP/Reat t egence
Music. EMI/Big Kidd Altaic. BILII/EMI Virgin Songs Inc..
DAIL HL RBH 27

ALONE TOGETHER (Not Listed) RIM 79
AMEN Jibbed Williams, ASCAP/Jovemill Fchcc, ASCAP/

Songs Of Universal. Inc. 8111/Live Write SC. BM RIO
Blackwood Music Inc,. BMI/Dureie M. Weir II, 8611/
Sean Michad Alexander. ASCAP/Bughcome, ASCAPARLIG
Chrysalis ASChP./Snug Music. ASCAPAVixen Music Pub -
fishing Inc., ASCAPL AMPML. MOO 57; R8H 5

AMEMCAN BEAUTY (Cbobe Music. Millie Biscuit
Mu. MINN CatecelYsm. BMVOff a You Can't Refuse
'Ouse. 6691/Black Ink Music. ASCAPI CS 51

AMOR CONFUSO (DEL Melodies, SMOLT 3
ANGEL EYES (EMI ASCAP/SuceloY Songs.

ASCAPiGurdersm ASCAP/Rockapop Music.
ASCAP/Cal IV Songs, j. Hi. CS 1:11100 33

ANOTHER ROUNDIENII April Mask. Ix, ASCAP/JoeY
And Ryan Music. BILIOWarnexTernealane Publishing Cap.,
BAII/CLittre Beyond Ur Experience Pub' Ohi B611/Songs
Of Ihivercel, Inc., EAR/Dice One Al uqc. ASCAPRomon

Muilk Group LLC., B111/Dade Co. Project hlusic.
BMI/Universal Music Z Songs. AMIN atm Mister Music
PuNishing, ASCAP/Aur Misters. Inc.. 8611/PaliaitSolax
ASCAP/Scory/ATV Tunes Ire. ASCAS. AILIPRIL, RAH 28

ANYWHERE (EMI Blackwood Music Inc., WI/Uncle Matt
Songs. BM/Sony/AN Harmony. ASCAP/Texa Rae Music.
ASCAP1. Ht. CS 53

AS LONG AS YOU LOVE ME IEMI Blackwood Music Inc..
BILII/Scegs Of Kobalt Music Publishing America. Inc. WI/
Sony/ATV Smogs LLC,11111/Tioree Dimension, BAR/Bieber
Time Publishing. ASCAP/Universal Music Comoration,
ASCAP/FF To Dal Publishing. LLC, 81141/Tre Ball klusic.
AMA MI, X10012

AWESOME (P Alex Publishing, 8111Neracity Entertainmem.
LLC, 13M0 RIM 94

AINW YEA 'Pone( House Music Publishing.. 13MIMrian
Birberk Riblishirg Designee. 86411RBli 78

BACK 'Average ZJS Music PuNishing, BILIIRJS Music Pub.
fishing. ASCAP/Mike Hartnett Publishing. BMII CS 54

BACK IN TIME Ruda y Tia Songs, 131,11/Sory/ATV Songs
1.1.0 BILII/DJ Buddha Music P.Ming, SMI/Ehll Black-
wood Music Inc.. BMIATig On Blue hlusic.131,11/Big Syphe
Music. ASCAP/Colcer ker. Inc. BPAIMenShazi Music
Inc., BPAVTwenty Nine Black Music. BM/New Columbia
Pictures hlusic Inc. ASCAP1. HL H10075

BAG OF ROONEY (Dead Stock Music. BMVW13 Alissic Cote.
ASCAP/Robed Wiliam ASCAP/Alakbach Music Group,
ASCAP/4 Blunts Lit At Once Publishing. BNIVEMI Black-
wood K4usic Ire.. 8641/Fist N' Gold Relishing.
Rib Music. 8611/Universal Musk - 2 Songs. EMII/Sharnann
Cooke Productices 8611/Close Range Publishirgffil3ILIV
hlahach Music Group. BAIT. AMPAIL H10868: RBH 2

INMAN DO POR EL MUNDO (Ediciones Musicales CliP-
ceus S.L.I LT 14

BALADA (1CHERERE TCHE TCHE (EMI April Music. Inc.
ASCAP/Som Livre Edicees Musicais Ltd., SACM/Sony/
AN Discos Music Publishing SC. ASCAPI LT 31

BANN A MAKE HER DANCE (Not ListeM11811 57
B ANDZ BANDZ (GET YOUR MONEY UP)lKefficen Music,

BILII/Two Far Gme Music. BMIII RSA 71
BEAUTIFUL SURPRISE (Studio Roast Music. 8MIALIceneh

Tamerlane Publishing Corp.. BOAIRffiden SOlingkold. 5111/
EMI Blackwood Musk Inc., BA41). AMP/M. RIM 30

B EBE BONITA (Universal.Musica Unica Publishing. BMI/
Jay Sean Music. 8Kg/Moncy Mack Kluffic, SMOLT 25

B EER MONEY fWameoTamedane Publishing Corp., BMI/
Against The 1Mnd Publishing. 8111/Songs Of The Coin.
BMI/Southside Independent MM. Publishing, LLC, BMI/
Internal Combustion Music, EARMickin' Grids Music. BMI/
Songs Of Universal, Inc., MU/Songs From The Engine
Wm, BMA. AILIRMIL, CS 30

SEEZ IN TILE TRAP (Harajuku Bathe klusic BMI/
Maley Mack Music. 131,11/Songs Of Univeisal, Inc., BMI/
Kenoelklierc Publishing, SMI/Ty Epps Music. ASCAPI. HL
11100 83. ASH 35

BELIEVE IN US 'Milt FactoryTure, ASCAI) RIM BO
BETTER IN A BLACK ORESS{Pirple IkkelloYh SESAQSAPOI-

sklekceperylent Ms. Nash% SC. WIVIdanal Cantos
bon klusic.13111Micidn Grids Musk DA). MR CSC

BIG BOOTY lEtery Boy South. ASCAP/EM1 Blackwood Musk
Inc.. EARVINgumms Production, MCA?, HL. Fell 76

BMiXDAY ate Altaic Relishing, ASCAPAIM !dime
Corp.. ASCAP/Amarhi IaNu SC. BAUM! Blackmer! Music
Inc..1311VSony/ATV Tunes Irc.ASCAP/GloJoe Muvc Ix.
BPAI/Mo Pawnia.ASCAP/PneWalcs.ASCASSons 01
Divers* hc.. BMV0Iture Beyond Ur Expeowee Shish
ing. PM/Janke Cembs Publishing Inc, EMAIL AKISFL. RAH 47

BIRTHDAY SONG ITy Epps Music, ASCAPillease Giorre My
Publishing Inc., BILIFEPAI Blacicegod Music Inc.. B11,11/Sorry
Digital Music Wup.1311,11/24/7 Bangvillage. BILIIAnring
Music, Inc. MRS Vince, Publishing. EMI/Ma Novi. USA
Music, BMAGreat Smith Bay Music, Mil. HL RIM 52

BLAB.(BASIN LIKE A IrTCHI (Mc Cashf Imo Publishing.
13611/Floc Natick Music. ASCAP/Jahlil Beats Publishing,
ASCAP/Money Mack Music. BMI/DJ Khaled Publishing.
MII/Scegs Of Universal... WIVE. April hlusic. Inc..
ASCAP". Hi, RIM 89

BLAME 'Songs By BMIAines Of Music Publishing.
BkIlharirg Muse, Ir.. 11111/6 -Bass !disk Ire, BILIVEMI
Bladovood Mmic Ire EIMIrEima Music. ASCAP/WB Altasic
Corp. ASCJR/111D031 Kazin LLC. MAI/Sun Shining. Inc.
BMOUniveicel Musk Z Tunes LLC ASCAP". HL WI 90

BLESSED 181u. Bab/ Music. ASCAPAIniversal Music Coo-
poration. ASCANOirty Dre Music. ASCAP/Lil Vidal Music,
ASCAPL AMPRIL RBH 38

BUM ME (ONE LAST KISS) (EMI Blackwood Music
13111/PIrk Inside Publishing, 8MI/Kurstin K4usic. ASCAP/
EMI April Music. Inc.. ASCAP), HL. H10011

B LOWN AWAY (Global Dog Music. ASCAP/Limalight
'dusk. ASCAPAA/ads & MUSiC. ASCAP/Big Loud Sor%
ASCAP/Angel River Songs ASCAPI. AMP, CS 17;1110038

BORN STUNNA Maley Mad Music, RAI/Close Range
PuNishingro BMI/4 Blunts Lit At Onoe Publishing. 8111/
First hr Gold Publishing, 1311118B11 51

BORN TO BE BLUE (Big Music Maceioe. Malo
EIMVNototious Women Music. DM/Songs 01

Kobalt Music Publishing Mimic, Inc.. BART CS 55
WIN OF US Mann Squad Music. 8MI/Sor% Sc Universal.

8MVShadi Music Publishing, LLC. BP11/Kasz Money
PuNishing, ASCAP/Stephen Joshua Hill PuNishirg

BAR/Jamieson Xavier Jones Publishing Neigh.,
AMAPA. Cha Cho. EIMI/Logah Balls Soup. BMI/Where

Da Kau At, BMVCIarence Mentgomay III. ASCAPRouvios
Sounds. ASCAP/Oneirology PuNishing, ASCAP/Prescription
Smogs, LLC., ASCAPL HI. 11103 71

g OyFRIENO 'North Greenaway Prod.ice, ASCAP/Sccy/
AN Tunes Inc.. ASCAP/Bieber lime Publishing. ASCAP/
Universal Music Corporation. ASCASILlasce Levy Publish-
ing ASCAP/Artist Publishing Group West. ASCAP/WB
Music Cap.. ASCAP/8ear Trap Publishing. SMVSongs DI
Ifriversal, Ire 81011). AA4P/HL H100 60

EL SUEN EJEMPLO lOulce Maria ILlissic SESAC/Ideas
Enteffiiises. Inc BMA IT 40

BURN IT (MINN 'Universal Music - 2 Songs BILII/Ch.
tact. Publishi lg. 8611Mig Bad Mr. Hahn Music, 8111/
Nondisclosure Agreement Music. BKIVRob Bourdon Music,
8101/Kane Kobayashi Altaic, BILII/Par.key Cakes Music,
BMA, FL 1110063

CABECITA DURA (Arpa Musical. LLC. BM/Mica PuNish.
ing. BMII LI 20

CALL ME MAYBE (Carly Rae Music Inc.. SOCAN/Regulai
Monkey Productions. SOCAN.Ravish Crowe. SOCAN,
AMR 111003

CASHM OUT (Rim Boy South. ASCAPI H100 47; RBH 17
CELEBRATE IFI.Kelly Pubhshing. Inc, 8MI/Universel Music

 Z Songs. BMVCdpix 'Odic Inc, BMVSony/ATV Songs
LLC. BMII, HI, RBH 49

CHASING THE SUN Ibl000phooic Music. ASCAP/Pure.
gwve Publishing. ASCAPI H100 50

CUM/SCURFY Music. WANDA April Music, Imo..
ASCAP/Songs Of SW, ASCAPA Like Turtles Muse,
ASCAP/Downtarm Music Publishirg LLC. ASCAPAion
Of God Publishing Canpany. ASCAP/Natuials Ascension
Music. ASCAP/IiKeyTek Music SC. EMU/Sony/ATV Songs
SC. BAIL AILIP/HL, RA11 7

COME OVER (Twang Tractor Music, ASCARMPJ Adminis-
tration. ASCAP/Crazy Water Music. ASCAP/Kobalt Musk
Publishing Anoka, nc, ASCAPHitde Moe Egg, ASCAP/
Want A Flesh Sc. Music. ASCAP/81ack River Entertain.
ar.t SC. ASCAPI. AMR CS 3; 410032

COME WAKE ME UP MameoTamedane Publishing Corp..
AND/Little Beluga Music. BMI/Wamer/Chappell Music
Scandinavia AB. STIWW8 Music Carp., ASCAPL AMP,
CS 21; H100 84

CONFESSIONS ICrysalis One Songs. BMVEnglish lky
klusic.13MIMILI6 Rights Alanagment (Ireland)Limited.
'NIRO/BILIS Chrysalis Music Riblishirg, BMIMPAG
Platinum Songs, 8111/Jam Waiters Group, BMI/Go Go Lave
Music.13K11/fen Ten music Group. Inc., ASCWO.11 Fmk-
tico Music. ASCAPI CS 60

CORN STAR (Sony/AN Pee Publishing Company. WU/
Code Six Charles Music, BMI/Jelhey Steele Musk,

HL. CS 58
ME COUNTDOWN (Sony/ATV Flarmorry. ASCAP/Iexa

Rae K4usic, ASCAP/Marey Medina PuNishing Designee/
OCIPOB Publishing. SESAC1CS 57

COWBOYS AND ANGELS (Big Music Machine. BM&
Golden Gears Music 13PAVSonY/ATV Tree Publishing
Company. 8MINVamehTemedane Pudishing Corp. WI/
Ccetentment Music. eMI/Made For This Music, BMA,
AMP/Ht, CS 11: H10067

CREEPIN' (Sony/ATV bee Publishing Company, WV
Sinnedina Music. BMINVarner-Tamerlane Publishing
Corp., DAVI. Goad The Bad The Ugly Publishing. BMA.
AA1P/HL CS 27

CREW LOVE Rive Write SC. BMVAIffirix Moses LTC.
SOCAN/Kobalt Music Publishing America. Inc., ASCAP/
EMI Blackwood Musk Inc.. EMAIL HL. RBH 42

CRUISE (Big Loral Mountain. BMI/Sig Loud Bucks. SILIIMig
Red Toe. BMODeop Med Dreams. BAIIMcek Janie's. BMI/
Artist Revolution. BMA CS 37

CRYING ON A SUITCASE OMiteis Of Sea Gayle Music,
EIMINVorcM $ Music. 8611,011 Blackwood klusic Inc..
8101/Little Dcoey Music, BMI/Songs Of Peer Ltd.. ASCAP/
Team Thrash. ASCAPI. HL CS 33

DAME LA OLA (SonY/ATV Discos Music Publishing LLC,
ASCAP/lito El Patron PuNishirq, ASCAP/Oo Fire Invencible
Publishing, ASCAPI LT 19

DANCE AGAIN (Songs OIRedOne. BM VSony/RTV Songs
LLC. 8MI/EIP Music. ASCAP/Sony/ATV Tunes Inc.
ASCAP/2101 Songs, 6641Ritbull6 Legacy Publishing.
Bldg. Ht. LT 37

DANCE FOR YOU (2002 Music Rthlishing, ASCAP/WB
'Ouse Corp. ASCAP/RZEPAusic Publishing. ASCAP/
lkoversal Music Corporation. ASCAP/E1141 April Music, Inc..
ASCAP/B.Day Publishing, ASCAPL AMPAIL, RAH 24

DARK SIDE (BILIG Platinum Songs. BMI/Hello Lade You
Music. WIVJam Writers Group, BMI/Y&M HU. GEMN
BAG Rights klaragement GritH, GEMAI H10047

OA WOP (MeV. Ana Dem Publishing, BMI/Craornstaculai
Music. 8MI/Rashad Ballard Music. BMI/Whitney hlarcedi
klusic. 8MI/Scriy/AIV Sags LLC. BMI/Monce WO
Musk. WI). FL REM 97

BESCUME (Com De Pidra Music PuNishing BMA L136
D ICED PINEAPPLES I4 Bluns Lit At Once Publishing, BMV

EMI Blackwood Musk Inc.. ESAVHeartrelt Productian 11C.
8101/Songs Of Universal, Inc.. BILII/Dead Stook Music,
BPA1MB 'dusk Cap., ASCAP/Live Write LLC. 86111 AK4P/
K. P13.8

OID IT FOR THE GIRL(Super Effusion, 8MV8ig klusic
Idachine. SIM/Bates 'N' Hooks Music. 661V8ag klachine
Music. SC.. 11611/Sengs Of Universal. Ice.. SMI/Ifouse
Of Sea Gayle Music, ASCAP/Big Red Toe, 811V13ig Loud
Bucks. 8KIVAmarillo Sky Songs. EMAIL HL. CS 26

DIOSA OE LOS CORAZONES (Los Magnifikos Music

Drava PACSTuislic5.1.SACP) LT 39
DIVE IN 'Not Listed) RBH 40
00 IT {Publish. Designee 01 Mychael Graves. 8111/1Am

427 Music, ASCAPRuNishing Designee Of Bobby Bernard
Turner Jr.. BMI RAH 53

DONT MIND (Maly J. Blip Maas. ASCAP/Unimsal Music
Corporalice. ASCASPriscola Mon Mdations. EIPAIRmer
Pane, Publishing. MIONS Mask Corp., ASCAP/Te.8ass
Music Ice.. 8611/EM) Blackwood Muse IncBMI/A16ro
Mr. Inc.. SPAINAnda So, loc. WI/Keith Sdpiessis.
ASCAP/Big R Publishing, ASCAPL AMPRIL RIM 64

DONT WAKE ME UP (Cullum Beyond Ur Experience Pub-
BMtaSongs 01 Univoisal, Inc., BOA/Jean Baptiste

'dusk. ASCAP/Cherry Lace Music PuNishing Company
Inc.. ASCAP/Mdaist Muse Publishirq.13MI/Michael
McHenry Music, BILIODermloym OMP Songs, BMI/
Discovery One. ASCAP/Guailla Studios limled. ASCAP/
Barrow Gag. ASCAP/S.Unoek Sengs. ASCAP/Universal
Alusic Corporation. ASCAP/Priscilla Renee Productions.
BP,11/Porrer Pen Associated, ASCAP/WB Music Cap,
ASCAP/Ultra Empire Music, 8111/Basic Studio SRL..
SIAE/Cock.An-Ear Productions. SIAFJOH Limits Sal, SIAE I.

AA4P/HL H100 53
DOPE CHICK 5002 Music Publishing. ASCAP/WB Music

Corp., ASCAP/Neighboffiond Pucka Publishing. 86411
AMR RBH 44

DO WHAT YOU GOTTA 00 MID Kollectdee Publishing,
ASCAPI RBH 59

DRANK IN MY CUPID Wall 137 Publishing. ASCAP/VtS
Music Cap.. ASCAP/Sourd M.O.B. Productions SC. BMI/
Ifs Only About Music SC. ASACPI OAP. RBH

DRIVE BY (Ptimon Musk, ASCAP/EMI April Music. Inc..
ASCAP/Stellar Songs Ltd.. PRS/EPAI Music PuNishing Ltd..
PR51. Ht. H100 36

DRUNK ON YOU (Big Red Toe. 8K4VAloolillo Sly Songs. EAM
Big Loud Songs AXAP/Angel RiverSongs. ASCAMilobal
Dog Music. ASCAPAcealight Music. =AP' 11100 48

NUTTY LOVEICrown P Music Publishing. IRAVEMI Black-
wood klusic Inc. BMA LT 10

ECHA PA'U.A (MAROS PACRRIBAI lAbuela y Tia Songs.
BMI/Sony/ATV Songs LL013611/0J Buddha Music Publish.
ing, BPAVEMI Blackwood Music Inc., UR/Papaya Music

EIGHTEEN''
Publishing

ir4gb ish
,Bh111.1 34

Music, Inc., ASCAP/Tap.
even Music. ASCAP,Mug Music ASCAP/Music Of Wind-
swept. ASCAP/Saigs Of Southside Independent Musk
Publishing. L/Canie.Gffie Music. WO, Ht. CS 41

ENDLESS SUMMER (W8 Music Carp.. ASCAP/Memlund
Music. ASCAP), AKIP, CS 42

EN EL AMOR HAY QUE PERDONAR INN Listed) LT 48
ENOUGH OF NO LOVE (She note B. ASCAUniversal

Music Corporation. ASCAP/H-Money Music. ASCAP/11.1
Productions LLC. ASCAP/EMI April Musih Inc., ASCAP/
RKeyTek Music LLC, BMI/Sony/ATV Songs SC, %AI/Young
Money Publishing Inc.. BMI/Warner-Tamerlane RiNishing
Cap., OMR AMPAIL 1110091; RAH 12

ENOUGH SAID 'Not Listed) RBH 87

ERES MI SUENO (EMI Foray Music, SESAC/Handy kiosk
SC. SESAC/Allmtralis Entertainemtn, SESAC) LT 27

ESTILO ITAUANO ICostem Publishing, BILIVArce Musical,
S.C. 13111) LT 21

EVERYBODY TALKS I0ooffitonn EIMP Songs, 131.11/CYP
One Publishing. ASCAP/OLJ Sorg, ASCAPL AMR H100 17

EX -OLD MAN ISoce/ATV Tree Publishing Company. BMV
Scarlet Moon Music, Inc., 8A411 It CS 35

FASTEST GIRL IN TOWN ISony/ATV Tree Riblishirg Cant
Peary Bfull/Pirk Dog Prblisbing. BPAVIOn Ten Music Wag

ASCAPL HI. CS la H100 81
FEEUN' SINGLE IR.Kelry Publishing, Inc..13611fidnive.1

Music Z Songs.1311,11hly 2 Daughters Music. 13MOEMI
Blackwood klusic Inc., 8641/WarnenTamedars 'hashing
Corp .1318.ffilathe Music GroupASCAP/Golden Withers

ASCAPI. AMP/HL. RBH 15
THE EMITTER fEldieptic Caesar Music. ASCAP/EMI April

MUSK. Inc, ASCAP/Write 2 Live Publishing. ASCAP/Kobalt
Music Publishing America. Inc.. ASCAPRatriet Games
Publishing ASCAPI. HL 410073

AND A WAY Mix. Tyke Music ASCAP/Teliagiammatoo
Musk, ASCAPMeir Life Musk. 8MI/lions Lead Music,
BILI(Harp Keepers Music. ASCAP/Grind Date Entertain-
ment Publishing, ASCAP/Zonta Enterprises Inc., ASCAP/
Ahmacrs World. ASCAP) RIM 82

FOLLOW THE LEADER (Unioer.I.Musica Utica Publishing.
BILIONuyaican Publishing. 13MVSony/ATV Tunes Inc..
ASCAP/Sony/A1V Songs LLC. 81.11/C U Dance Music Pub-
Idccinq WIff toga Musk Publishing. BMII LT 23

FOR YOU ICffine Song Music. SESAC/Toteedor Tures.
SESAC/ole, SESAC4ongs Of Universal, Inc.. BILII/Mary
Rose Music. BAIL AMP/HL CS 9: H100 69

GENIE BATALLOSA lArdaluz Music. BMIADe Calibre
h keic. WU) LT 72

GET LOWIliamiirrneklorpithshrig ASCAPAASIAffic Corm.
ASCAPRest.assmr, ASCASN.Sed Publishing, BILIVSorgs
Sc Lktivorsel, Ir.. MIFF... Bathe W. 8111/PAcery
Mack Music. SMFENII [Redwood Mi. nc., IRAVPfflaman
Music BPAIMony/MV lines Inc. ASCAPL 1VMM. REP -I 721

GIVE YOUR HEART A BREAK (Jerk Amok& ASCAP/Jeta.
non Music ASCAP) H10016

GLAD YOU CAME (Songs 0I Pea Ltd.. ASCAP/Rolstone
hlusic Ltd. PRSAN8 Music Cap.. ASCAPMiamer/Chappell
Music Publishing Ltd. PPISN/arneeTamerlane PuNishing
Com.. BAIR AMR H I00 37

MASS (EMI Blackwood !Ouse Inc. BMI/Floss Cowin.
Songs. 13101/4 Tunes Kim Publishing Limited. 130,11/Zavis-
ton Music Group, ASCAPI. H., CS 15; H100 87

GO SET ff 'Domani And Ya Majesty's Mask, ASCAP/WB
Musk Cap.. ASCAP/8rother Bag/ Publishing, SMI/Wainer-
Tamerlane Publishing Corp. 86411. Mc.? RBH 55

GO GET IT IDA April Muss. Inc, ASCAP/116 Tea Tying
ASCAP/Thath Plum Sorg. ASCAPAP/et Ink Red. ASCAPI.
HL. R8H 31

GOIN' IN (Sweeter Than Honey Music, IMAVGoonRock
Musk. ASCAP/Roc Natick Music. ASCAP/Heaven Under.
gr.. Music Publishing. ASCAPYCM1 April Music, Inc..
ASCAP/Coleridge Dilmac Masic. 6611/So Good Ice Ridioh
loam Music. Blacker:0J klusic nc, BMI/Mail
Sunday Music. ASCAP/E.Class PuNishing, ASCAP/Sory/
All/ Tunes Inc.. ASCAPI. HL, LT 32

GOLD ON THE CEJUNG (Atli/loom Melee. Publishing,
BM I/Wicen 64usic PuNishing, BM/Sweet Science.
ASCAP/Copylight Contro011100 99

GOOD TIME (Ocean City Park. ASCAPAIniversol Music
Corporation. ASCAI'/S6disNY RffilhoPA Wir
SONGS Music Publishing. LLC, ASCAP/Songs For wan,
BMI/Briyunlee Songs, BPAIL AMPAIL H10013

GREEN LIGHT (R.Kelly Publishing. Inc.. BMI/Univemal
Music  Z Songs. B611. HL RBH 84

GROWN FOLKS futuristic Publishing. BM/Warner.
Tameilane Publishing Corp, BKII/We Rod Hard Publishing.
ASCAPI. AMP. ASH 95

HARD TO LOVE (Mike Curb Music, BILIVDandce Ranch
Music, 8MI/Over The Bar Music. BPAIMI One Songs.
ASCAP/Ariose Music. ASCAP/EMIChrisben Music Group,
ASCAPI AMP/HL CS 2t H100 66

HARRIETT JONES (Paradise rawer Music. BIAlreongs
Of Universal PoryGram Incematichal, 8101/Irdiall Music.
MIRK. RAH 56

HASTA EWE SALGA EL SOL (EMI Blackwood Music Inc.,
BhIVCrook P. Music PuNishing. BMA LT 6

HASTA GUE TE CONOCO ASCAP/Univeisal
Music  PAGE1 Songs. ASCAPI LT 26

HEART ATTACK (Mater Ball Music, BMI/Where Da Kasz
Al BILIVEMI Foray Music SESACATico Love Is Still A
Rapper. SESAC/ApriTs Boy Murik, 8MI/WamerTamerlane
Publishing Corp., BMA, AMP/HL, H10043; RIM 8

NO NET (The Lumineur, BMVSongs Of Kabuli Musk Pub.
lishing America. Int., 8M011100 49

HOLD ON (RYA VitoId Publishing. ASCAP/1113 Publishing,
ASCAST Vaughn Entenainmeol, ASCAP) RBH 86

HOME (CYP One Pualishirg, ASCAP/Dakontokon Music
Publishing SC. ASCAP/Falling An Music. ASCAP/ amt
Fa Tie Music Publiceing, LLC. ASCAP/Orewreah Music,
Bh111. AMP. H100 9

HOW COUNTRY FEELS 1Warna-Terroaloce Publishing
Corp.. AMU/Bo...tight Baby, BMVFebrualy 4 Muqc, BPAV
Pemmusic III Ltd.. WI/Songs Of Peer Ltd.. ASCAP/Team
Thrash, ASCAP1. AhIP. CS 34

HOW DO YOU WANT IT 'Dusty Warren. 8611113811 58

I MNT YOUR MAMA (Music IN RPM, ASCAP/Dumb Cog
ASCAP/Sourds 01 RPM. ASCAP/Dixie Stars Music.

ASCAPI CS 46
ICE Hearn S Doi Publishing. 13611/Songs Of Universal, Inc..

BMW Y.X1 Don't Need Me Omot leave larle PuNishing.
BhILIMI Blackwood Music Inc, WI/Sony/ATV Times
Inc., ASCAP/Young Moat' Publishing Inc.. F166/Wamer
Tamedare Publishing Corp, BAAL Akfilit. ASH 66

I DONT CARE (Blevision Music Publishing. EMII/SonY/
AN Songs 1.1.0 BKIVCroris Tree Publishing, PAI/Private
Stack Entertainment, LLC. 8MVSono. Of lktivemal. Ire,.
BILIVINarnerTarnerlane Publishing Corp.. BMA. AMP/
HL. RIM 65

I DONT LIKE INN Listed' RBH 76
I GOT THAT SACK (Give Me Publishing, ASCAPI N31168
I LIKE GIRLS THAT DRINK BEER ITcrieco Tures. EMI/

Bobby's Lyrics. Land and Livestock. BPAI/Do Write Music.
SC, BMA CS 31

I LOVE GIRLS (Artist's Publishing Creep West. ASCAP/
INI3 Music Corp.. ASCAP/J. Flanks Publishi ASCAP/
Siher Y2K PuNishing. BILIVWarneeTamerlaneng. PuNishing
Corp. BOA/Hannah EigM 64usic, SESACMobalt Publiceing,
SESAC/Westsice Independent Publishing. ASCANLate 8116
NW. ASCAPIIhoi Art The Hinge, A AMP. RAH 73

MINCONDICIONAL 'ow Tamodane PublishiSCAPI. ng Corp..
BILIOSorgs Of Top We Music Publishing. BMI/Penluis
PAL. Puclisnrcg, 8M1) LT 9

IT'S OVER (Jiosalo Publishing. ASCAP/LaTrell Music.
ASCAP/EMI April Music. Inc.. ASCAP/Dasha $ Jaida
Publishing, ASCAPI RSA 70

ITS TIME VaDinaKONVER Publishing ASCAP/Songs 01
Universal. Inc.. BMIL 10.11100 79

I WILL WAIT lUniveffial Music Corporation, ASCAP,
HI.. 4100 23

I WISH I KNEW Illnhosal Music Corp:olio, ASCAP/
Tetragrammaton Music. ASCAP/Nivrac Tyke Ala..
ASCAP/Melalic Nano Protlusions. ASCAPL HL RBH 74

I WISH YOU WOULD (Mona/ black Music. BMVSongs
Of Universal. Inc.. BM/Please Gimme My Publishing Inc..
BILIVEMI Blackwood Music Ire.. 8M1/4 81u. Lit Al Once
Publishing, OMIMit.Boy Music. BILII/U Call Teach eel
The Shhh, BMA. HL RBH 49

I WONT GIVE UP 'Goo Eyed Music. ASCAP/Great Hocks
Musk, ASCAP/No BS PuNishing, ASCAPI H100 27

JUST MANNA ROCK W ROLL (Big Red Toe, BMI/Amotho
Sky Songs. BAII/Big Loud Songs, ASCAP/Aragel Aker
Songs. ASCAPI CS 50

KICK IT IN THE STICKS IEMI Bleclovood Music Inc. 8M1/
Rhffitiook Music. WOWamer-Tarnerlane Pub/idling Corp..
0611/Indiana Angel Music. BILUAN8 Music Corp.. ASCAP/
Get A Load Of This Music. ASCAPI. AMP/HL. CS38

(KISSED YOU; 6000 NIGHT (Gossin Music Publishing,

SCAPI
ASCAP/GCS

10

lobal Sc M039 usic. ASCAP/tunalight Music.
A 2.; H

KISS TOMORROW GOODBYE (Sony/ATV Tree Publishing
Compare, BMI/Peaout Mill Songs, BMI/Chrycelis Sorg,
13MIMig Mato. 8M VCrazy Water Music. ASCAP/Little
Blue Egg. ASCAPA FL CS 32

LA DE LA MALA SUERTE Warner/0MM Music
Mexico. SALMI LT 30

LA DIABLA Arkiyarnba Music, Inc., ASCAP/Palatras De
Romeo. ASCAPI LT 74

LA MOSCA (EMI April Music, Inc.. ASCAP/EMI Musical
Mexico S.A de C.V. SACM) LT 12

LAS MORENAS (Area Musical, LLC, BMA LT 42
LATELY (Universal Music 6136 Songs. ASCAP/Zoveldion

Music. ASC.AP/Penny Funk. ANL/Seven Summits Music.
BMIL HL RBH 41

LAZY LOVE iUMomsal kiosk Z Tunes SC.. ASCAP/Pen In
The Gras. Publishing. ASCAP/N. 22nd Riblishirg, ASCAP/
Downtown Music Publishing SC. ASCAPI. HL 8(11 29

LEAVE YOU ALONE (Young Jeezy Music Inc., BILIVEMI
Black/rood Made Inc.. BKIVCopyrigin Control/Universal
Music  Z Tunes SC.. ASCAP/Pen In The Grand Publish-
ing. ASCAP/Cosmic Echoes Publishing Company, BMA,
AMPRIL. RBH 34

!DAME SEE IJimipub Mom. O0.41/EMI !Redwood Musk
EMI/Hypnotic Beats. 131,11/Rebel Made SC. EMU/

Songs Of Kebab Music Publishing America. Inc.. BMI/
Rebel Made Music U.C. ASCAP/Kobalt Music Publishing
America. Inc. ASCAP/UR4V Music, ASCAP/EMI April
Music, Inc., ASCAPAlic8, ASCAP/Writing C.0 klusic.
ASCAP/Sovaant Tunes Be. ASCAPAA Reid Songs.
ASCAP/4 Blunts Lit At Once Publishing. 13611/FirstIT Gold
Publishing, BM/Soy/AN Songs SC. EMUM/ameeTamee
lane Publishing Corp. WIL AKIP/HL H100 46: RAH 3

LET ME LOVE YOU (HMI YOU LEARN TO LOVE YOUR.
SEW (Universal Music -.2 Tunes SC.. ASCAP/Pen In The
Ground Publishing. ASCAP/EMI Blackwood Music Inc..
BhIVE641 April Music. Inc. ASCAP/CoPMght Conkolt
HL. H100 97

LET'S 60IEMI Apiil Music, Inc.. ASCAP/EMI Musk Publish.
ing Ltd. MCPS/EMI Music Publishing Ltd.. PRSRen In The
Douce Publisting ASCAP/Lkiveffial Music  Z Tunes LLC.,
ASCAPI. HL H10019

LETS TAU( (Not Listed' RIM 45
LET MERE BE COWGIRLS ITures Of 8igga Picture.

ASCAP/Songs Of Getup, 5. SESAC/Do Mite klusic LLC.
BIM/Tunes Of RPM, SESACI CS39

UGHTS ISonv/ATV Music Publishing ILIKI. PRS/Sony/ATV
Tunes Inc., ASCAP/Global Tel. Publishing. PRS/Maja 3rd
Music Publishing Ltd. PITS/BMG lights Management (UKI,
PRS/M46 Platinum Songs. 8111). HL. 11103 2

LITTLE TAMS Manna Effiffidis Hilmarsdottix BILIVRagnar
Thothallssen. WI/Sony/ATV Songs SC. EIMIL HL 4100 51

UAMADA DE MI EX Vain Musical. LLC, SAII/Fe.
Publishing. BPAIIILT

LWEVE (Good, Pcelsahing. 8641111 47
LOVE ON TOP (EMI April Music, Inc., ASCAP/SW

Publishing. ASCAP/2082 Music Publishing. ASCAPMS
Music Corp.. ASCAP/DLI Songs, ASCAP/Wantann basic
Publishing 11.C. ASCAPL AMP/HL REM 25

LOVIN" YOU IS MN (Sony/ATV See Publishing Company,
13611/Beaverlime Tunes BM/Lave Prlorkey Music. 811/i
HL. CS 16: H10090

MAKE IT NASTY iTypaman Music, MOVERS Blackwood
Music Inc, AMR HL 00 183

ME ENAMORAIPimmusic III, Ltd., BM VSongs Of Came.
leak 8110 LT 28

MERCY Please Ginwne My Publishing Inc.. BILIVEMI
Blackwood 61usic Inc. EMIRLFG Music. ASCAP/Songs Of
Universal. Ix NAIRF To Def Publishing. S.C. BMI/Itleigh-
berhood Kasha Publishing, BMI/Sery/ATV Songs LLC. BMV
Ty Epps Music. ASCAP/CoPYMOI ConsA/Ro'ffiel Mom,
ASCAP/The Royalty Netwak, ASCAP/Uriversal-PdyGram
International Publishing. ASCAPA). Plate Music Publish-
ing Ltd. ASCAPI. IlL 1100 2Q RBH 4

MRANDO AL CIELO (Roberto Tapia Publishing. BMA LT 4
MIRROR (K.E. On The Track Publishing, ASCASHightwerk

Music, MAI/Young Hitt Entertainment ASCAP/Rozboy
Publishing. ASCARAtoung Money Publishing Imo, BMV
WainerTamerlane Putiishing Core. BILIVHdlywood And
Sacramento LLC. BMII. AMR RIM 60

MISSIW YOU CRAZY (8ill Butler Mlusic, 8MVEhll April
Music, Inc.. ASCAP/Funki Mode Music, ASCAP/The
So _Factory SC ASCAP/Golden Vault Mu.. ASCAPA
HI., CS 36

MISS MY LOVE INo4 Listed) RBH 92
MOSTA HAD A GOOD TIME Mk( You Can't Fteluse

Music, BMVSlip &int Music. Bk41/Ball Music, 8111/8
Knox Mlusic, 8A41/Poixffie 811Kffiv. elry Music. 0111/
Gallo And Landers klusic U.C. BMA CS 45

MY HOMIES SM.!. Moog hloney Publishing arc .1110/
L.inenTarnalane Publishing Cap., BAILiSorgs Of
Ur cersal. Ix. 5611/FF To Def Publishing. LLC. Bhilrloun
Tra Sheets. SC. ASCAP/Samm Sow.. IMAIRiestige
Woildivide. BILII/Uriversal Music Corea.... ASCAPI,
AILIPML H ate 86 ASH 23

MY MOMENT (Not (IMO RBH 67

NAME ON IT reale Barker Publishing. at ASCAP/Pooh
Biz Publishing. ASCAPI HRH 54

NEON Pan Wale( Music. ASCAP/Kobalt Music PuNishing
America. Ire.. ASC.APAP/ant A Fresh One Music. ASCAP/
Black River Entertainment SC. ASCAP/Unfair Entertain -
met. ASCAPMINIS. ASCAPI CS 23: H10091

NEW DAY150 Cent Music Publishing, ASCAS'Univeisal
Music Corporation. ASCAP/W8 Music Cap. ASCAP/Ain't
Nothing Going On But F..n. ASCAP/Lellenv Productions
ASCAP/EMI April Music. Inc. ASCAP/Artegia Mlusic 8611/
Warner -Tamerlane PuNishing Corp., BILII/Smoom Shady
Music, 8611/Smogs Of Universal, Ire.. EMVLab B Music,
BILIVIiving Music. Inc. EMI/Underdog East Son_ gs. AB
Mcrae Roma Tunes, SESAC/Unniesal Tunes, SESAC/
Songs Of So Fab Music. 8M1/13.11 Blackwood Music Inc.
BMVAmbie Sheet Publishing. ASCAP/CBE Publishing SC.
ASCAP/Sorty/AP/ Tunes Inc., ASCAP1. AMP/HL, RIM 63

NEW GOD FLOW 'Please Gimme My Publishing Inc, 8M1/
EMI !Redwood Music Inc., BPAI/Neighbodkod Pasha Pub.
lishing EMI/Sony/ATV Songs 1.1C. BMI/Megical Ventures.
Inc., BMI/Wainer-Tamerlane Publishing Cap.. BMI/Diggs
Family Music Ire.. EIMI/Beso Entertainment. BIAVForni
Starks Music. ASC.AP/Unichappell 'Music. Inc.. BNIVEMI
April Music. Inc.. ASCAP6 AMP/HL. RAH 100

NOBODY'S PERFECT Ilkeanwillain, BPAVSongs 01 Univ.
sal, Sc. SARAVanenTameilark Publishing Com, IMO/
Todd 'daybed Publishing. EMIR AMP/HL. H100 78. ASH 6

NO UE (Ty Epps Music. ASCAPRivo Write LLC BAySMII
Blackwood Made Inc.. BILIVSourds From Eardrummeas,
ASCAPI. HI, H100 26: RAH 1

NO ME COMPARES Mama Chappell Music Spain S.A,
SGAEM/8 Music Corp.. ASCAP/Gazul Producciones S.L.
ASCAPI LT 17

OH LOVE IVM Music Cap.. ASCAP/Gluen Daze Musih
ASCAPI. MP 4100 100

ONE MORE NIGHT Mudgee Music. BMVUniveisal Music 
Careers. MAMA Music AS, AK/Kebab Music Publish-
ing Affiance, Inc., ASCAPI HL H10015

ONE MORE SAD SONG Waireelamerlane Publishing
Corp.. BMI/tittle Beluga Music, WI/Lonely Motel Music,
%III. AMR CS 43

THE ONE THAT GOT AWAY (EMI elackhood Music
EMI/String Stretcher Music. BMOUnceasal Music -

Careers. 8A1Vaiiitalce Maki PuNishing. AMIN. Room
Music, BMI/Jimbalffia Music. BILIM Adawhistration,
B1111. HL CS 25: H100 93

ONETIIING IParti Prodielices, ASCAP/Kobalt Music Publish-
ing America. Inc, ASCAP/Air Chrysalis Scandal., *SDP/
0616/Chrysalis ..ardirthia.ST164/EMI Apri ILlesih
ASCAPMF Karari Songs. ASCAPL HL, MOO 64

OVER ISony/MVOces Keys Music Publishing. ASCAP/
Touch Ikly (dusk Inc., 81016 M. CS 4: H100 45

EL PASADO ES PASADO (Anal Music. BAII/Serca Music
Fkiblishing Inc., 81111 LT 18

PASAREM (los Canglis Pucichig, ASCAJ IT 5
PAYPHONE (Stolgee Must, 0411/1.1nommal Mu.. Careers.

ROI/Maga Ball Muse. gerlahere Da Kash Al 13611/61.

Dia Chu. BMI/Lotzah Balls Soup, RAVE A R Enteitainmeht
LID. ASCAPMMS Rao/ Songs, ASCAPRAXPA Music AB.
BM/Songs 01 &Keit Music Publishing America, Inc., (AI/

WarreeTamedare Publishing Cap.. BILIVWiz Khalifa
Publishing, BAIL ADAP/HL, 4100 5

PONTOON IEMI Blackwood klusic Inc.. BMI/Wruckestrike,
HMI/Universal Music - Cancers. 8101/Banytones MIR
HL. CS 511100 22

POP TKO (Kharboich lute Publishing Designee. 1161VPirsa
N Gold Publishing. B611/Sorry/AN Swigs LLC, BAII/Live

Write SC. 13611/EMI Blackwood Music Inc.13611/Yceng
110,Publislorg Inc..11611MarnerTamerlane Publishing
Corp. SS 'Mock & Lee Music. ASC.AP/Music Of Ever Hip.
Hop. 13111/BILIG Rights klaregement E1111/4 Blunts Lit At
Once Publishing. BM1. A61P/111., Hied 70 AM 20

POSTCARD FROM PARIS (Peadfeathe(Publisti og.13111/
fankamily !dusk BILIOWcen I Go Toil. Mcon PMsic, 0611/
Rio Bravo &Leis Inc..131111/AsYcua/Ash Music, BMVArt In
Tne Fodder Muck, B6111Sunslice lenace Music. BPAIRig
hluse. Irc. BAIVArtHicuse, Hill AMP CS 7; H10065

POUND THE ALARM 01arajuku Barbie Music. 8WiliMoney
Mack Music, 0611/Songs Of Universal, Inc.. BMI/Songs 01
RedOne,1368/Sony/ATV Somas SC. EMAIL HL 11100 29

PRAY FOR ME (Toppi WnyteheAusic. LLC. MII/Sorgs
outset Inc.. BPAIRA71 2 Music. BPAVAntaho Dixon
ASCAMPAI Peril !Ark. Inc.,SCAP/Cceisloceffia Mecew
Music BILIVScogs Of Windswept Pacific. EMILIA. R13112t

PRIDE Tr JOY (Joey And Ryan Music, BILII/Wairee
Tamedane Publishing Cap.. BMOTlease Ginvne Ply
Publishing Inc., 8111/EA41 Blackwood Music Inc., (MI/
Roscoe Dash PuNishing.ASCAP/Lines InAlusic Audis!).
ing. ASCAP/Almo Muse Corp., ASCAP/Reo Lave Is Sbll
A Rapper, SESAC/W.8.M. Musk Corp.. SESAC/FlumNe
Monster M cic. SESCAP/Kotelt Publishing. SESACL AAP/
HL. REM EG

PROTASES (EMI April Music. Inc.. ASCAPI HL. H100 96
PUT IT DOWN IGalassi Foreign Ross Publishing, Inc., WI/

Team S Doi %dishing. 8111/5cogs 01 Unryersal. Inc.. WI/
Dern Jointz PAusk, BOAhrultiue Beyond Ur Experience
Publishing. RAIL 41. 00122

QUE PENSABAST (Fe. Publishing, 8110 LT 41

RADIOACTIVE IKID.KORNER Publishing, ASCAP/Songs
Of Universal.... BAHL HL. H100 98

THE RECIPE Hop Offivg Music. ASCAP/Elilah Molina
Publishing. SESAC/Kobak Publishing. SEM/Domino
Publishing. ECM REM 91

REFIU. (Ellevision Music Publishirg, BLII/Sony/AIV Songs
LLC, BM/Private Stock Enteitainmen, LLC, (AI/Songs Of
Universal, Inc.. 8611/Camps. Music. ASCAP/EMI April
Music, Irk, ASCAF), APAPML. R8H 37

SCHEMA WM Music AB. BILII/Kobalt Music Iliblishirg
America, Inc., ASCAP/URIVRISiC, ASCAP/EMI April
Music. Ire, ASCAP). HL. H10018

SETTLE DOWN Caryatid Of The Dolphin. ASCAPhr H10055
SHE'S SO MEAN (1.1 Rule Music. ASCAP/EM111 April MusicInc.,

ASCAPiLucinda Panic Music, BMI/E611131.wood
!Music Inc. 6A11/Grand Line Music. ASCAPI. HI. H100 58

SHININ' ON ME Whiten Of Sea Gayle Music. EMI/
°moth KOmic. B611/Ahke CurbMAC, BMVSwee1
Hysteria Kadsic, BA ids 01 Magic Mu., Music.
SESACMig Loud Bucks WA/Songs of SryleSonac. SESACI,
AMP. CS 24

SIN RESPIRACION (Ideas Entemaises. Inc.. 8611/Edit. de
Ideas. SESACAGA Music PuNishing. B101) LT 2

St TE DIM LA KERMIT relied MUSIC,Mill/New Era
Enteitainment Publisffing, (MVP. ect Latin Music Publish.
ing ASCAP/SebascenVidall Publishing. ASCAPI LT 11

SLOW DOWN She Stop Music. ASCAP/( Am's Son Music.
ASCAMusuf Ali, BAI/Monecos !Money Publishing Com-
pany. ASCAPI ASH 75

SNAP BACKS & TATTOOS (No MSS Era LLC. ASCAP/
Draw File Publishing, ASCAP/Universal Music Como..
lion, ASCAPI. HL 1110080; RAH 33

SOMEBODY THAT I USED TO KNOW (Op Shop &NOR,'
Ltd, APRA/Kobel! Um. Saxes Aistialia Ply Ltd, AMA/
Songs Of Koba It FAusic Phlishirg America, Inc., 8MV

ichamell Pluse. Ice .116111 MAP. H100 6
SOME NIGHTS Music Corp.. ASCAMBR Music.

ASCAP/Beavon hlusic. ASCAP/Rough Art ASCAP/Shira
Lee tamer. Pick hlusic, BMI/Way Abate Music. WV
Sony/ATV Songs SC. BAIL AMP/HL H100 8

SORRY ON THE ROCKS Into Such Thing Music. BMI/Yadit
Haven Music, SESAC1CS 52

STARSHIPS IHatajubi Barbie Music. EMI/Money black
Music, 1310I/Smogs Of Universal. Ir... 131LIVSengs Of
RedOne. BM/Sony/ATV Songs SC. 811V2101
13611/WamerTamerlane Publishing Cap.. BMA. AMP/

X18028
STILL HERE ICulbenson Mmic, ASCAPAIniversal Music

Comma.. ASCAP/Uncle Buddie's Music. nc, ASCAP/
riZlliilltDeve Songs Inc. ASCAMS6 Tunes. ASCAPI.

STRONGER (WHAT DOESN'T KILL YOU' aMiveisal Music
Publishing PAGB Sca.navia AS SIMA/SonY/AM..
Publishing Scandinavia A8. STIPA/Pedect Storm Music
Group A8. STIPA/Sorry/AN Sorg& LI.C.13PAIMMG Gold
Songs. ASCAP/Kirstin Music. ASCAPAPAI April Music,
Inc., ASCAP/Sony/ATV Sounds SC. SESAC/Universal
hlusic  Career, BAIL AMSH1, H10041

SUMMER BACK (Mike Cur, Atiqc. 8611/0cdlather Rich
Muni, ASCAPAltkh Entenannent Group. ASCAP/Kobalt
Music Parlisiong America. Inc., ASCAP/Peei.sic III, Ltd..
BMA. AM? CS 59

SWEET LOVE rel.. Beyond Ur Experience Publishing,
B611/Songs 01 Univeisal, Inc., BMUS Can't Teach Bien
The Shhh, ANA/Jason's Lyles. SESACMeach Music
Tunes. SESAC/Evarytime You Hear 19'y Music SC.
ASCAP/Caictraygee Music Publishing. SESACRIniversal
Tunes. SESAC/One Man And A Pao Publishing ASCAPA
HL. REM 35

SWIMMING POOLS IDRANKI SNS Music Corp.. ASCAP/
Hard Waking Black Folks. ASCAP/TOP Dowil Mose.
ASCAP/WamixTamertane Publishing Corp.. BMIM.her
Bap Pubehing,13M11, AMP, H10395; RBI' 93

TAKE A UTTLE RIDE 'Music 01 Cal IV, BM/Cal IV Enter-
tainment. LW, BMI/Big Red Toe, BMI/Big load Buds,
BM/Amarillo Sky Saigs.1368/Chemalis Songs. BMUS.%
Of Jim McCramick. BILIIMILIG Chrysalis Music Publishing.
BMA CS 13: H10040

TAKE IT TO THE HEAD (bloom Mod Music. BMVOJ
Khaled Publishing, BMVSongs Of lkiversal, Inc., 8101/YRP
'dusk Relishing. 8MI/Young Money Publishing Inc.. BMV

Wainer -Tamerlane Publishing Corp. BMV4 Blunts Lit At
Once Relishing. em/EM Blackwood Music Inc.. BAIVC..1-
ture Beyond Ur &penance Publishing. BliAlfilmajuku Bar-
bie Music, 86AVTrac N Field Entertainment LLC. ASCAP/

WB Music Corp.. ASCAP/The Fraternity Music Gram. WV
Numbers Don't Lie. LLC, BMVSongs Of Kuban Music Pub.
'Idling America. Inc.. EMIR AILIP/HL. H100 76; ASH 11

TFIE A TEAM (Say/AN Music Publishing (UK). ARS).
HL 1110085

TELL HERB GJUN (Private Stock Entertainment. LLC. HMI'6N
01 Universal, Inc., BMI/Crarrh Tree Publishing, (MI/

Sony/ATV Songs 11C. BM/Andrea Simms PuNisling Des-
ignee, ASCAP/Ronald Colsch Publishing Designee, ASCAP/
Meek Alin Publishing Designee. ASCAP/Jah Life Music.
ASCAPL HL RIM 62

TE MIRABAS MILS BONITA Ikpa Musical, LLC. BPAII LT 35
TE OUIERO (Aijona Musical. ASCAP/Sony/ATV Discos

Music Publishing LLC. ASCAPI LT 29
lE VOY A AMAR {Universal Musica. Inc.. ASCAI) LT 43
THANK YOU (TeGass Music Ire., BILIVEMI Blackwood

Music Inc,. SAIVISM all Productions Inc ASCAP/SonY/ATV
Harmony. ASCAP/Altice Music Inc.. 8MIAAronda Songs
Inc., BMVIC Champion Publishing, 8111/Nettvoik Songs
Publishing Ltd.. ASCAP/Big R Publishing. ASCAP/EMI April
Music Inc.. ASCAP). Iii. P.M 39

MAT'S WHY I PRAY 'Say/AN Goss Keys Music Publish.
ing, ASCAP/Oanelle !hymen Publishing Company, ASCAP/
Southside Independent ILlixec Publishing. LLC. BMI/
Internal Combustion 'Ouse. EIMIAickin' Grids Music. 13M1/

We're Going To Maii 'dusk, 131,11/Smogs Of Universal, Inc..
BAII. AMPAIL CS 19:1110088

THEM UPS ION MINE)(Schy/AIV Dee Publishing ComcenY,
BM6Seavertime Times. 8141/EMI Blackwood Music Inc,.
8611/Linle Elooay Music. B611. Ht, CS 56

THINGS YOU CAN'T DO IN A CAR (Hull To Pay. BM/Offer
You Can't Refuse Music. 8611181.1 R6er Entaminnert.

LLC. BMOCS 48
THINKIN BOUT YOU (Bug Music. Inc.. 8641/Heavens

Research, AMU/Downtown Music Publishing 11C, ASCAPI,
AMP, H100 82: RBH 43

1111 I DIE ICulture Beyond Ur Wen.. Publishing BM&
Songs Of Universal. Inc.. EIMI/Danjahanch Muzik. SESAC/
Reservoir Media Managemau. SESAC/Yaslina Music
Publishing Inc., ASCAP/Oavid M. Ehrlich. Esq., PC.,
ASCAP/FF To Def Publishing. SC. Mill/Wameelamerlane
Publishing Cap., 6h41/War Khalifa Publishing. BMI I.
AMP/HL 01311 19

TIL MY LAST DAY ITunes Of Bigger Picture. ASCAPM181021
Picture Group. LLC. ASCAP/Big Music Machine. WV
Double Bartell Ace Music, 131010,11 April Music. Inc..
ASCAP/Sengs 01 Countrywood, ASCAPI. Ill. CS 28

TIME IS LOVE IEMI Blackwood Music Imo.. PARA.
Dooey Music. MU/Sony/ATV Tree Publishing Company,
BM/Casa Jaco Music, BMI/Little Lola Mae, 8111, HL,
CS 6:11103 52

TITANIUM (EMI Blackwood Music Inc., 864Vlong Lost
Brother 64anagement Ltd. PRS/TALPA Music Publishing.
BUNIA/Piaro Songs. SMI/Smy/ATV Songs SC, WV
Simko, Bernstein & Ca. Inc.. ASCAP/What A Publishing
LID. SACEIWTenya Music. BNIVEM1 Music PuNishing
Ltd., ARS). HI, H1007

TONGUE TIED (WEI Music Corp. ASCAP/Nkosi Sikeleh
Alnka Music, ASCAP/2$50 Music. ASCAP/Cryistian Zu.
cocci Publishing. ASCAP/Madam H. ASCAP/Andrew Wes-
son Publishing. ASCAP/Sean Gadd Publishing Designee,
ARSE AMP H10044

TONIGHT 'BEST YOU EVER HADI (John Legend PuNishing,
BK41/8116 Chrysalis Music Publishing, 8611/PAJP Music,
ASCAP/Homeschool Publishing. EMI/Music Chet Publish-
ing.13101/LudaciisWoildwide Publishing, Inc., ASCAP/EMI
April Music. Inc.. ASCAPI. FL RBH 14

TOO CLOSE (Pure Groove. BMOINamerTamerlane Pudish
ing Corp., BILII/Uniyersal.PolyGram International Publish.
ing. ASCAPI. MAP/HL, H10021

TOO GOOD TO BE TRUE (No Such Music. SOCAN/
Bug Music. ASCAP/Music 01 Windswept. ASCAPMMG
Chrysalis. ASCAP/Songs 01 Southside Independent
Music Publishing, L/Radene Music. ASCAP/Seogs 01
Univeisal, Inc.. MAI/Songs From The Engine Roam. 8101).
AMPAIL CS 29

TOUCHII YOU IEMI Foray Music. SESAC/Rico Love Is
Still A Rapp. SESACM/amerTamedane Publishing
Corp.. BMI/Courtney Atedison !Music. BMV4 Blunts Lit At
Once Riblishing 8101/FAII Blackwood Mimic Inc, 8A111.
APAP/FIL RIM 18

TRUCK YEAH (Red Vand Music. SMI/Sooy/ATV Dee
Publisling Company, BPAIRcot 49 Music, SC. WI/Danny
Myrick Music. EMIL HL CS 14: H100 62

TURN ON THE LIGHTS INayvadius Maximus Music,
BILIOnaing Music, Inc.. BMI/Sounds From Eardrunmers,
ASCAP/Eardrummeis Music Publishing. BMA 11100
89; RAH 13

UN HOMBRE NORMAL (Arpa Musical. SC. 8MI) LT 7
UPI (Sudan Milian. Publishing Designee, BKI/Loveliance

Music LLC. 8MI) RAH 32

"fresats`.13illittltatir's'

WANTED (Songs Of Univoosal, Inc. 861I/Songs From The
Engine Room. BHA/Happy Little Man Publiceing, BMIII.
AILIP/HL, CS IS, H100 34

WANTED YOU MORE (Warnef.famerlane Publishirg
Corp., BMIMWHaywood Music, BMIMA01013ULLET
SPublishing. BPAVEMI Foray Music, SESAC/Hiliary Damn
Songs. SESAC/Sorgs To Make Out To. ASCAP/Christina
Marie Music. 8MI/Ebtig Publishing. ASCAP/Docelson

HI_

SongsCS.

2

ASCAP/S
2; H100 94

ussman & Associates. ASCAPI. AMP/

WANT U BACK iSongs 01 Kotalt Music PublishingAmerica.
America. Inc.. 8MI/EMI April Music. Inc., ASCAPRAL
Kanani Songs, ASCAPI. HL. H10014

WATER TOWER TOWN (Sorry/AN Tree Publishing Com-
pany, !MAI/House Of Sea Gayle Music. ASCAP/Mike Curb
Music. 8M1). ANIMA., CS 40

WE ARE NEVER EVER GETTING BACK TOGETHER
IMXPA Music AB. BMI/Songs Of Kobalt Music Publishing
America. Inc.. 8101/Sony/ATV Tree Publishing Company,
B641/War Shift Music. BMIL HL 1110072

WE ARE YOUNG Wanoin Music, ASCAP/Rough
ASCAP/Shira Lee Lamer. Rick Music. BMVSony/A11/
Songs SC. 8101/Way AbovePI. Music. 8MI/W8 Music Corp..oASCAP/IBR

Music. ASCA APAP/111.. 11100 24

WE RUN THE NIGHT (12 Stones. ARPAILIMPG Australia.
ARPNUrivesalSongs (HMOS.. Incemotioml. Ok116
FL 1100 31

WHAT MAKES YOU BEAUTIFUL (Rami Productions.
ASC,AP/Kobalt Music Publishing America, Inc, ASCAP/
RAG Chn/salis. ASCAP/EMI Aced Music. Inc.. ASCAP/Mx
Kanani Songs ASCAP1,111.. 11100 25

WHAT PROFIT (Mike City Music Inc,. WI/Nottingham
Hill, BMII ASH 50

WHERE HAVE YOU BEEN (Dal Dam Dean Music, BMV
Sosnej!,,,1 Universal. Inc.. EIMI/Kace Money PuNishing,

MI Apn Music Inc., ASCAP/Onalology Publish-
ing, ASCAP/Presaiption Songs. LLC., AsCARturiehaapag
Music. Inc, EMI/Belinda Music Pry. Ltd.. APRAL AMP/HL.
HI 00 15 LT IS, liBH 61

WHISTLE 'Mail On Sunday Music. ASCAP/EClass Pub
ASC/R/Sony/ATV Tunes Inc.. ASCAP/NarSect

Publishing. RAI/Antonio Clarence Mobley Publishing
Designee. BILII/Artist Publishing Group West ASCAP/
WB Music Cap., ASCAP/Glass Too Big. ASCAP/Ego
Frenzy Songs. ASCAP/Sony/ATV Music PuNishing 'UK'.
ARS/Palaces Killian Publishing Designee. WM, AMP/
HL H1001:LT 46

WHY (Mary J. Blige husk, ASCAP/Univemal Music Como -
ration, ASCANDave Young Publishing Designee. BMVEPAI
Blackwood Music Inc.. BMVE. Hudson Music LLC. 8MI/4
Blunts Lit At Once Publishing, BMA, HL RBH 69

WHYYA WANNA B. Pen Marna Music. SESAC/Songs
of Maze Publishing, SESAC/Times d R&T Direct SESAC/
Razor & Tie Music PuNishing. SC. ASCAP/EMI April
Music. nc, ASCAP/Sugar Glider Music. ASCAP/Erternal
Combustion Music, ASCAP/Out Of Tho Taperoom. ASCAP/
Songs 01 Southside Independent Music Publishing. LI.
APAPPR. CS 8; 010056

WISE AWAKE (When I'm Rich You'll Be My Bitch. ASCAP/
WO Music Corp.. ASCAP/Kau Money Publishing Inc..
BMIALAXIiil Music AB. BMVSongs Of Kobalt Music
Publishing America, Inc., BMVPionnie McKee Music.
°MIA.. Oa Kau Al BILIVCYP Two PuNishing, 8111/
One rola. Publishing, ASCAP/Prescription
ASCAP/Kobalt Music Pullishing America, Inc, ASCAP),
AMP/HL H100 4: LT 49

WILD ONES (Mail On Sunder Music. ASCAP/E-Class
Publishing BIAl/Sear/ATV Tunes Inc., ASCAP/Agist
Publishing Group West. ASCAP/WB Music Corp.. ASCAP/
EMI Blackwood Music Inc.. RA/Universal Music Publish.
ing PAGI3Scandinmria A13. STIWSorgs Of Uri/malice..
BMI/Artist Publishing Group East. SCSAC/W.B.M. Music
Corp.. SESAC/Jackpot Since 18e4 Publishing. EIMIRIanat.
EIM1/101 Publishin_g Group. 8611/Wamehlarnedane
Publishing Cory.. GM VRaOlvel Judain Publishing Sesig.
nee. ASCAP/Pierre-Antione Melki Publishing Designee.
ASCAPI, AMMIL 010030

WILL O snu.LOvE ME TOMORROW (EMI April Music.
Inc., ASCAP/Univursal Music  NIGB Sang, ASCAP/Univer
sal Music. SGAE) LT 39

THE WIND eiVerrerbord Music, 13111/18' Dub Mark. BM&
Angel. Morac 86111Soithem Ground. BMA CS 12 H10074

WORK HARD, PLAY HARD (PGH S000d Publishing.
ASCASAVB Music Cap, ASCAP/Maua Ball Music. 8641/
Where Da 'Cruz At, 8181/EMI Blackwood Music Inc,. BMI/
EMI Aril Music. Inc.. ASCAPI. AMPRIL H10035: RBH 16

YA lE °LYME (Universal Music Car ASCAP/
Universal I...11,168W%. ASCAPI LT 45

YO NO SOY UN MONSTRUO (Universal.Musica Unica
Publishing. FAIVSonY/AN Songs SC. 81011LT 1

YOU COME FIRST (Kingpin Entenainment Group. ASCAP/
ECILIG.Inc, ASCAPRSMG. Imo, ASCAPI RBH 99

YOU'RE Au. THAT MA1TERS TO ME (0.01-Paket-
Productions Ltd., ASCAP/Univetsal.PoWam International
Publishing. ASCAP1, M, CS 49

YOU Snii.GOT tend. Songs. ASCAP/Big Laud
Songs. ASCAP/Biett Iirce Alasic. ASCAPL AMP CS 44
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EXECUTIVE
TURwrABLE
Send submissions to: exec@billboard.com

RECORD COMPANIES: Sony Music Entertainment promotes
Jenifer Mallory to VP of international marketing. She was
senior director.

TOURING: MSG Entertainment names Nick Spampanato VP/
GM of the Forum arena in Inglewood, Calif. He was GM of the
Beacon Theatre in New York.

Billions Corp. taps Ardie Farhadieh as marketing and media
manager. He was project manager at Rethink Music in Boston.

PUBLISHING: ASCAP appoints Mark Katz chief information
officer. He was VP of application development and
infrastructure at Connolly.

Primary Wave Music names Cee Lo Green chief creative
officer. The veteran artist is also a coach on NBC's "The Voice."

The Harry Fox Agency promotes Lisa J. Robinson to director
of collections and income tracking. She was manager of
income tracking.

RADIO: Slacker Radio names Craig Rechenmacher chief
marketing officer and Carter Brokaw chief revenue
officer. Rechenmacher was VP of marketing and business
development for Electronic Arts' Origin platform, and Brokaw
was chief revenue officer at Meebo.

RELATED FIELDS: Secret Road Music Services taps Joshua
Sarubin as head of A&R/publishing. He was VP of A&R at Sony/
ATV Music Publishing.

Berkleemusic, the online continuing education division of
Boston's Berklee College of Music, names Debbie Cavalier
CEO. She was dean of continuing education.

-Edited by Mitchell Peters

GOOIDWORKS
RADIO DISNEY SUPPORTING BOYS & GIRLS
CLUBS OF AMERICA
Radio Disney is in the midst ofits inaugural Back to School Drive,
a campaign that runs through mid -September in more than 30
U.S. markets and aims to collect school supplies for Boys & Girls
Clubs ofAmerica.

The initiative, part of Radio Disney's Project Family phil-
anthropic outreach efforts, began July 14, visiting such loca-
tions as shopping malls, festivals and fairgrounds. The events
feature music, interactive entertainment and prizes hosted by
the local Radio Disney Road Crews. The program encourages
kids and families to donate prepackaged pens, pencils, mark-
ers, crayons and chalk, which are then distributed to local Boys
& Girls Clubs.

"Going back to school is anexciting time, and there are a lot of
kids who don't have the supplies necessary to get their school year
started on the right foot," Radio Disney GM/VP Phil Guerini says.
"So we set out across our network of 31 stations to bring about an

opportunity that encourages kids and families in local communi-
ties to donate school supplies."

Radio Disney is using its stations in local markets to help spread
awareness ofthe Back to School Drive. "And we recently launched
our Radio Disney Facebook local app, which is a great tool to keep
familiesintheloopaboutthese types ofevents, wheretheycana1so
RSVP to the event [and] get reminders about upcoming events,"
Guerini says.

Back to School Drive locations are listed at RadioDisney.com.
-Mitchell Peters

SHOWING FAITH

Singer/songwriter PALOMA FAITH

captivated more than 400 of the
industry's elite during her New
York showcase Aug. 7 at the Edison
Ballroom, hosted by Epic Records
chairman/CEO ANTONIO "L.A." REID.

The U.K. star will debut stateside
this fall with the Epic album
Fall to Grace. PHOTO. KEVIN TACHMAN

1
A SMILING KELLY CLARKSON shares a quiet
moment backstage at Phoenix's US Airways
Center with Danny Zelisko Presents president

DANNY ZELISKO (left) and AEG Live Rocky
Mountain president/CEO CHUCK MORRIS. The
occasion was the singer/songwriter's ongoing
Stronger tour, which included this Aug. 1 stopover.

2 MOONLIGHTING Depeche Mode frontman
DAVE GAHAN reunited with the Soulsavers
for their only show in support of their album

collaboration The Light the Dead See. On hand for
the Capitol Studios performance were (from left)
Bank Robber Music head of West Coast operations
SARAH SMITH, States of Sound music supervisor
AMINE RAMER, Firestarter Music music supervisor
ANDREA VON FOERSTER, Gahan, Mothlight
Music Supervision president JOHN BISSELL,
the Soulsavers' RICH MACHIN and Music Sales
Publishing VP of film, TV and advertising KAREN
KLOACK. PHOTO: KEVIN WINTER/GET, IMAGES



ALL IN IN THE FAMILY

PJ MORTON, Maroon 5 keyboardist
and one of the newest members of
the Young Money Entertainment/
Cash Money Records family,
headlined an Aug. 8 show at New
York's Canal Room. Spending
family time together post -show are
(from left) Young Money artists JAY

SEAN and BUSTA RHYMES, Cash Money
co -CEO BRYAN "BIRDMAN" WILLIAMS,

Morton and Young Money president
MACK MAINE. PHOTO [MITT CLARK

1
A LITTLE CHICAGO wind and rain didn't dampen music
lovers' spirits at Lollapalooza (Aug. 3-5). Among the
crowd -drawing events was the BMI stage, featuring

performances by Yuna, Warner Bros. artist Outasight and
labelmate HELENA (center). Cheering Helena on during
her Aug. 3 set were (from left) BMI assistant VP of writer/
publisher relations SAMANTHA COX, Warner executive VP of
talent development KARA DioGUARDI and executive VP of
A&R JEFF FENSTER, and BMI VP of writer/publisher relations
CHARLIE FELDMAN. PHOTO: ERIKA GOLDRING

1:-.) THE sAMSUNG Galaxy S III and Guess Artist Lunch
at Lollapalooza attracted its own share of industry

7 players. Joining in the fun are (from left) Creative
Artists Agency music department co-head MITCH ROSE,
dFm/dubFrequency president JESSE LEE and ERIC
GREENSPAN, partner at Myman Greenspan Fineman Fox
Rosenberg & Light. PHOTO: RONY ALWIN/RONYS PHOTOBOOTH

3
IN A NOD to SiriusXM's early support, Canvasback
Music/Atlantic act Grouplove performed a private
concert at New York's Webster Hall for airing on the

Alt Nation channel. In a jubilant mood are (standing, from
left) SiriusXM VP of brand management RANDY DRY and
senior VP of promotions, event marketing and talent relations
ROSS ZAPIN; Grouplove's CHRISTIAN ZUCCONI; SiriusXM
VP of music programming GREGG STEELE; Grouplove's
HANNAH HOOPER and RYAN RABIN; SiriusXM VP of talent
and industry affairs STEVE LEEDS; and Grouplove's SEAN
GADD. In the front are Alt Nation PD JEFF REGAN (left) and
Grouplove's ANDREW WESSEN. PHOTO RAH. SEGEV

S
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CONFERENCEy
SLAW
III III III III III III

November 7-8, 2012
The Roosevelt Hotel NYC

II III III III III1,164 III III 111,011 III III III III III III III III III III III III III

4

THIS (And How to Do it Better)
e most successful concert industry professionals at this premier event.

NEW PROGRAMMING
EXECUTIVE KEYNOTE Q&A
with Live Nation Entertainment
Chairman/Front Line CEO
IRVING AZOFF

PLUS:
The Billboard Touring Awards
2012 Creative Content Award Recipient
Michael Jackson Immortal by Cirque Du Soleil

And So Much More!

Registration is Now Open!
www.BillboardTouringConference.com

REGISTRATION: (212) 493 4263 Conferences@Billboard.com
SPONSORSHIP: (646) 315.2961 Cebele.Marquez@Billboard.com
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WiftelV55
Conference Sponsors: aferaFtmkeAtena eventful rli9,T.Privre,
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Congratulations from all of us at Comerica Park and Olymidia Entertainment.
)

entrairment


