feggescas, i N

Dena s Day (1ight! scems en the verge of preparing tc lower the koom as he readies hinself tor the
celebratior »f St. Patriz<’s Jav at the Brown Derby, Hollywood. Decked out in St Pat’s regzalia—the derby
and ¢ ay pip:—and wiziding the okd shillelagh, Day is re:ponsible for one of #e best selling Irich holiday wax
items via his year-old Victir e-ching of ‘‘Clancy Lowered the Boom,” published by Day’s firm, Pztmar Music
Day is heard over NEC's ~ A Dzy in the Lifz of Demnis Diy” and also holds down th= singing :let with the Jack
Bennv show on CBS alf-er zbou s dzcade wita the comedian. The Irish bagpiper with Day s Bill Thempsor,
wha is the "“Old-Timer’’ and “Mi. Whimple* on the Fibber McGee and Madl'y psogram.
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NEW YORK, March 12.—That pro
football games will not be televised
next fall appeared probable this
week. Two of the three New York
pro grid clubs are known to be taking
a cautious approach to the question
of TV on the basis of past experience
with the medium. while the third
team, making its debut next autumn,
is regarded as unlikely to risk further
its shaky prospects by exposing its
contests to the bar and home trade.
Outside of New York, the footballers
also are known to be on the verge of
dropping their tele commitments.

Basis for the realignment of sights
is two-fold. First is the make-or-
break status of the war between the

8-Year Passport
Is in the Works

WASHINGTON, March 12. — A
simplification of the passport system
that would benefit ocean-hopping en-
tertainers is proposed in a bill which
may be aired by the Senate Foreign
Relations Committee later this ses-
sion. The bill. sponsored by Sen.
Owen Brewster (R., Me.), would ex-
tend the life of a passport to 2 maxi-
mum of eight years.

At present passports are good for
two years and renewable for an ad-
ditional two years. At the expiration
of four years, travelers must go thru
the time-consuming process of getting
a new passport. Brewster’s measure
would permit a passport to be rve-
newed three times, each for a two-
year period, in addition to the original
two-year life ¢f the document.

AGVL CEM&@S ‘ p Eﬁ

Top Brass of
2 Coasis and

Chi Shuffled

Flo Bale, F.og(piie Rio Involved

By Bili Smith
NEW YORK, March 12.—A broom
sweeping thru the higher echelons of
the American Guild of Variety Art-
ists (AGVA) was wielded by its na-

tional board last week in its first
full session in a number of months.
In thic sweep & number of new

titles - _.¢ handed out, personnel

shifts mnd new plans made. Florine

Bai /est Coast rep, will be trans-
(Se. AGV A Shakes on page 50)

Pro Grid Clubs Likely
To Bar TV This Fall; Other
Cities May Take Powder, Too

NFL-AAFC War to the Death Chief Factor

National Football League (NFL) and
the All-America Football Conference,
the two major loops: The All-Amer-
ica has survived after two red-ink
seasons by amalgamatinz the Brook-
lyn Dodgers and the New York Yan-
kees, the resultant team to occupy
Yankee Stadium. The NFL's cas-
valty has been the Boston Yanks,
which is moving to New York and,
relabbed the Bulldogs, will lease the
Polo Grounds when the New York

Giants are away from home. Both
(See N. Y. PRO GRID on page 138)

Hait Chicks, Drink
Venders Picket
Shuberts on Stem

NEW YORK, March 12.—Stem
legit theaters were picketed for the
first time in years last night (11)
when the contract negotiations com-
mittee of the Legitimate Theaters
Union (LTU) declared a sirike
against the Sanifary Automatic Candy
Corpeorations (SACC). LTU is a group
which recently disaffiliated from the
Retail Clerks Iaternational Union,
Local 1115-C. Only Shubert-owned
houses were affecled, since SACC
holds .ie hat-check, drink and candy
vending concessions in those theaters.
The strike is based on a demand for
recognition and charges of refusal to
arbitrate alleged unfair labor prac-
tices. o

Picketing began at 8 p.m., when

(See HAT CHICKS on page 16)

What’s This? Read B’ hoard
And Ya Get a Shrunke

WASHINGTON, March 12.—Among
facis which every college boy ap-
parently should know is where he
can get shrunken heads—and thanks
to Station WWDC in Washington and
The Billboard, a student at Carnegie
Institute of Technology in Pittsburgh
now knows where to get them.

Andrew Lopota, an undergrad at
Carnegie Tech, recently wrote to the
Washington Board of Trade about an
“extraordinary offer” he heard over
a D. C. all-night station whose call
tetters he couldn’t catch. Chairman
of Tech's spring carnival committee,
Lopota wrote that if his fraternity
(Delta Upsilon) took advantage of
the offer, it could raise a lot of money.
The Board of Trade figured out the
student must have been listening in

on WWDC and sent the letter to the

o
Head!
station’s program actor, Norman

Reed.

Baffled. Reed wrc ack to Lopota
that he didn’t knov  7hat offer the
student was referriv), to, but Reed
added, “If you will let me know
what type of offer you heard, I will
check into the matter further.” Lo-
pota replied that he guessed the offer
he heard “was fantaslic—it was the
sale of shrunken human heads.” “The
more I think of it,”” continued the
student, “the more I am inclined to
believe less in radio commercials.”
Lopota added, however, that he
thought he heard the announcer say,
“Send your money to Shrunken ilead,
care of the manager of station (lade-
out), Washington.”

The student continued: “Oh, yes,
there was one line in the commercial

(Sce What’s This? on page 55)

loors, Out

WPIX May Break|
FEven Soon on 125G

Korda Film Deal ‘

NEW YORK, March 12.—WPIX,
The New York Daily News TV sta-
tion, which paid a reported $125,000
last vear for 24 Alexander Korda
films, will probably break even before
too long on the deal. If the station
does succeed accordingly, it will rank
as a top accomplishment in video film
syndication, since the 125G tab is
rated as probably the top expenditure
in the field to date.

So far, WPIX has syndicated the
24 Korda pix to 22 stations, each for
single showings. The deals are now
pending with another 10 or 15 sta-
tions, which will mean a fotal of
around 30-odd showings per picture.

The station has been selling the

(See WPIX May Break on page 15)

Can Tele Put
Bite on (fafesl
And Theaters?,

Copyright Expert Says Yes

CHICAGO, March 12.—Practically
all television programs have aspects
which make them eligible for copy-
richt under various laws, and thus
broadcasters could enjoin taverns,
hoteis, theaters and other public spots
from showing -them without payment
of fees, John B. Moser, Chicago radio
and television attorney, told a session
o? the National Television Confer-
ence here this week.

“On the basis of many cases dealing
(See COPYRIGHTED TV, page 15)

Battle Rebate
On Royalties
From Platters

Cleffers Support Attitude

NEW YORK, March 12.—RCA Vic-
tor’'s move for an 8% per cent rebate
on mechanical rovallies is being con-
fronted with a growing core of oppo-
sition among big-time pubbers and
tunesmiths, according to trade reports.
One topper in the Music Publishers’
Protective Association (MPPA) as-
stred a writer this week that the situ~
ation now “is pretty much under con-
trol.” He explained that pubbers
have unofficially agreed to stand to-
gether against the rebate. “Unofli-
cially,” because any formal, eoncerted
embargo on the part of MPPA as s
group might be construed as conspir-
acy or restraint of trade.

As to the attitude of the writers, it
remains one of “alertness to this po-
tential jeopardy of income, and of
inquiry,” as a member of the Song-
writers’ Proteclive Association (SPA)
recently put it. This cautious but
vigilant approach i; tempered by the
tunesmiths’ recognition of the limited
scope of their bargaining position in
the matter. On the one hand, they
would like to see the 2-cent statutory
rate carried thru as a minimum; on
the other hand, the current SPA con-
tract calls for their receiving half the
mechanical rovalties paid to the pub-
lisher, with no minimum amount spe-
cified. When asked about a report
that a group of tunesmiths were about
to carry the question of the statutory
rate to the Department of Justice for
a clarification, an SPA spokesman
stated that he had no knowledge of
any such project. He went on to point
out that a Justice Department search
inio the question of the 2-cent raie
could well be a boom-=rang in that an
attempt to define the rate as a min-
imum might be declared a move
toward illegal price-{ixing.

The pubbers’ attitude toward the
(See Opposition to Reduced, page 22)

Olsen & ] ohnson
To Top Buick’s
TV Hour on CBS

NEW YORK, March 12.—The vet-
cran team of Olsen and Johnson was
signed this week by the Kudner
Agency to headline the new full-
hour Buick television show. The
zany duo had been under option to
Ruthrauff & Ryan for a projected
video opus for Chrysler, and when
the option lapsed last Thursday, it
was quickly picked up: by Kudner
for the rival auto firm. The Buick
show is set for the Columbia Broad-
casting System, and is being readied
for a debut late next month, probably
on Wednesday nights.

The Buick show is the third top-
budget variety airer built by Kudner,
which also produces the Texaco and
Admiral shows. All three feature
talent supplied by the William Moz~
ris Agency.

CUT
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Tyro Contests

Heidt Opened
RoadtoMoola;
Others Follow

Plenty Talent, Pleniy Good

BOSTON, March 12.—Talent con-
tests, the bane of i1adio and vaude a
few years ago, are begining to show |
up big in this town. Not long ago
- Horace Heidt’s amaleurs nearly
turned the town upside down. Now

a cou- le of RKO-Boston contests are |
producing more talent—much of it|
worthwhile—ihan the theater staff!
can handle. I

Less than a week before Art
Mooney came to town to open at the |
RKO-Boston, nolices were printed in
the local papers promoting a talent
contest for Mooney’s ABC Tuesday
night network show.

With the new Tarzan, Lex Barker,
to appear on the same show at the
theater, another contest for the “best
Tarzan in Boston” was instigated. Of
the hundreds of entries, only 150 were
selected, since there was a limit to
the number who could appear in any
one night.

5,000 Entries

But the Art Mooney talent contest
produced entries well over the 5,000
mark, inundating the theater staff
with mail it could not handle. The
Heidt show had drawn 15,000, but it
was promoted weeks in advance. This
one had only a few days, altho the
local radio stations took it up too.

The entries produced every kind of
performer—singers who could imitate
any warbler on the air waves, im-
pressionists, gymmnasts, team acts,
tumblers, dancers. There was no
limit to the variety of acts. And the
strange part of it, says Red (James
Joyce) King, the RKJ theater’s drum
beater, most of the talent was good.
They had a piano player and a vocal—
ist from the local Phil Saltman school
who could go out with a band today
and make a sure mark. There were |
(See TYRO CONTESTS on page 16)
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Sesqui To Give
D.C.lItsTop
Show in 1950

WASHINGTON, March 12.—Plans
are moving ahead to make next year’s
Sesquicentennial Celebration the hig-
gest entertainment in Washington’s
history, even topping the inaugura-
tion festivities which drew top names
in show business and provided un-
precedented TV and radio coverage
in the city.

Preliminary blueprints were dis-
closed this week as Carter T. Barron,
local Loew’s Theatcrs chief and vice-
chairman of the National Capital Ses-
quicentennial Commission (NCSC),
sent legislative proposals this week to
the congressional district committee.

Big Ouidoor Theater

Contemplated is ¥ mammoth out-
door theater to stage a pageant of the
city’s development over the last 150
vears. Barron also said there would
be numerous dramatic productions.
Each of the 48 States is to be invited
to set un exhibils in a number of tem-
porary buildings in the vicinily of
Washington Monument, Commercial
exhibitors are also to be solicited.

Board of Trade members expect the
aflair to attract hundreds of thou-
sands of visitors to Washington, thus
swelling the coffers of hotels, niteries
and other amusement enterprises.

Plans for radio and TV coverage of
events during the celebration are stil
nebulous, but it is certain the NCSC
will provide ample spact at the out-
doo theater for cameras and mikes.
The expected attendance of President
Truman and his family at the pageant
will provide an opportunity for cov-
erage similar to that at the gala con-
cert and the inauguration ball last
51 January.

The commission is planning either
to use existing federal temporary
buildings for exhibit space or, if they
are unavailable, to build new struc-
tures in vacant areas adjacent to the
monument.

The first funds for use by* NCSC
are to come from the Treasury.
Barron expects that proceeds from
ticket and exhibit space sales will

' more than cover federal money ad-

vanced.

Lund, Goodman Split?

NEW YORK, March 12.—Reports
here indica‘~ that singer Art Lund
and his manager, Freddy Goodman,
have severed their agreement. This
was unable to be wverified at press
time. Meanwhile Lund has given
General Artists Corporation (GAC)
an authorization to submit the singer
for bookings.

bhut |

Jud ges Announced
For 5 Arts Award

NEW YORK, March 12 —Judges
were announced this week for the
National Five /rts award, in which
$100,000 in cash and fellowships will
go to the winning writers of plays,
novie scenarios, popular songs, radio
scripts and short stories. The con-
test closes July 31. Manuscripts
should be submitted to the Five Arts
Award Board, 715 Fifth Avenue, New
York. )

Herman Shumlin, Sam Wanamalker
and Prof. Barrett H. Clark, of Co-
lumbia, will judge the plays. Benny
Goodman, BDuke Ellinglon and Dick
Haymes will judge the songs. The
judges of the radio scripts will be
Norman Corwin, Arch Oboler and
Erik Barnouw, preaident of the Radio
Writers’ Guild.

AM-TV Ads Face 29
Bite in D. C., Along
With Nitery Tabs

WASHINGTON, March 12—A 2
per cent fece on radio and television
advertising would be levied under
terms of a District of Columbia sales
tax bill slated for House action next
week. The levy would also apply to
restaurant and nitery checks, but ad-
missions to theaters and other amuse-
ment spots would be exempt.

In the bill, which was introduced
in both houses of Congress this week
by members of the two district com-
mittees, a proposal to double liquor
taxes was left out in a surprise action.
District officials had strongly recom-
| mended a liquor levy increase in
testimony before the committees dusr-
ing the past two weeks.

The proposal to tax advertising is a
new wrinkle developed this year. In
the tax bill which narrowly missed
enactment last year, no ad levy was
included.

All signs point to passage of the
D. C. sales tax measure this session,
altho it may be modified either on
the House floor or in the Senate. Last
year's legislation failed because it
was brought up for Senate action
so late in the session that a threatened
one-man filibuster by Sen. Olin
Johnston forced Senate leaders to
drop the bill.

NEW YORK, March 12.—Ventrilo-
quist Paul Winchell this week was
named chairman of the youth com-
mittee supporting the Foster Parents
Plan for War Children. Vic Damone,
singer, and Lisa Kirk, of Kiss Me,
Kate, are other charter members.

Ticket Sellers’
Union Dispute
Cancels Opera

MILWAUKEE, March 12. — The
newly organized ’freasurers and
}Ticket Sellers’ Union, Local 729, has
| forced cancellation of an opera at
‘the Auditorium, halted ticket sales
| by department stores and touched
| off an investigation by the Milwaukee
| Federated Trades Council.

Louis Waxman, of Chicago, im-
presario for the Chicago Opera Ar-
tists Association, canceled the April

{29 Milwaukee appearance of The

Barber of Seville because Joseph
Ballistreri, ticket sellers’ union busi-
ness agent, demanded that Waxman
hire one $70-a-week tresaurer and s
$60-a-week seller to handle the eight-
week advance sale of opera ducats.

Can’t Afford It, He Says

As an alfernative, said Waxman,
the union suggested the pasteboards
be sold thru any general ticket agency
in the city which has a union con-
tract. The only such office here is
controlled by Ray Mitchell, local pro-
moter. Mitchell’s wife is the union
secretary, Ballistreri is Mitchell’s
former partner. Waxman said the
opera couldn’t afford the union sell-
ers’ or Mitchell’s 6 per cent com-
mission,

Opera tickets were being sold by
J. B. Bradford, music and disk house.
free of charde as a public service.

Crackdowin on Stores
Local department stores disclosed
the union had asked them to stop all
frec ticket sales service, which has
been generally accepted routine here
for such ecvents.

Volmer Dahlstrand, president of the
Milwaukee Musicians’ Federation,
asked the Federated Trades Council
to step into the dispute because it
posed a threat to his unioan.

“This is the first time we have ever
had the chance to put local musicians
in the pit for the opera,” he said
“and ‘we are not going to pass up 35
jobs without saying something.”
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Jordan To Succeed

Bill Murray atW M?

NEW YORK, March 12.—Wally
Jordanm is expected t¢ be designated as
Billy Murray’s successor as head of
the William Morris radio-television
department, following Murrav’s death
this week. Jordan has been with the
agency 12 years. ihe last five of which
were spent as Murray's associate. In
the last years, when Murray’s heart
condition became worse and pro-
tracted work became difficult for him,
Jordan handled some of the work.

Murray, 59, was with the agency
17 years and was greatly responsible
for William WMorris’s stature in the
radio talent field. Among shows he
sold were Burus and Allen, Abbott
and <Costello, the Aldrich Family.
Amos 'n’ Andy, Ea Wynn, Frank Mor-
gan, Fannie Brice and Jimmy Du-
rante. In TV his most important
client was Milton Berle and the Tex-
aco Star Theater,

Court Upholds FCC
In Mansfield Case

WASHINGTON. March 12.—Refus-
ing to rule that the Federal Commu-
nications Commission (FCC) must
decice non-competing bids in the
same area simuitaneously, the Cir-
cuit Court of Appeals this week dis-
miss2d the avppeal of The Mansfield
Journal against an FCC grant to
Richfield, Inc., for an FM station in
Mansfield, O.

At the time of the Richfield grant,
there were three bidders for three
charmels in the town. The FCC
severed and grarted the Richfield
bid. The Journal appealed to the
court on the grounds that the Com-
mission had erred in severing the
bids. The court ruled that the sever-

ance order was “interlocutory in
character and «ot in itself appeal-
able.”

Since no construction permit was
denied The Journal, the court said
the only appealable grounds would
be if the paper were ‘a person ag-
grieved or whose interests are ad-
versely affected.” Since there was no
difference in the three availakle chan-
nels, said the court, “the assignment
of ene to Richfield. Inc., did not in
the slightest diminisn the appellant’s
chance of success in obtaining a
construction permit.”’

The denial of this appeal still
leaves The Jour=nal free to appeal a
later FCC decision denying it a chan-
nel.

MBS Keeps Morris

Daytime Accounts

WEW YORK. March 12.—The Mu-
tual Boadcasting Svstem (MBS) this
week was successful in fighting off
determined bids from the other webs
to grab the Philip Morris daytime
business. The cigarette firm report-
edly decided to remain on MBS, keep-
ing Queen for a Day in its currvent
spot but dropping Kate Smith Sings
in favor of ancther show.

No successor has been selected yet
for the Smith opus. with the bank-
roller having until April 15 to ready
a new program. The decision to stick
with MBS was sai¢ to have been
based on Queewn's success and the
fart that the price for the time of the
two time perieds, bought in combina-
tien, cost less after discounts than al-
most any single time period offered
br other networks. Cecil & Presbrey
is the agencv on ‘he deal,

NB( To Open
11:30 Time for

New Packages
[

NEW YORK, March 12.—The Na-
tional Broadcasting Company (NBC)
will open up its 11:30 p.m. time, Mon-
dav thru Friday, later this vear, to air
some of the new packages it has been
building since the Columbia Broad-
casting Svstem (CBS) started its tal-
ent raids a few months ago. The most
likelv candidates to get the near mid-
night airings will be some of the mys-
terv packages NBC has been working
on.

In addition to using thwe 11:30 p.m.
strip, NBC will fill its summer open
time. resulting from advertisers tak-
ing hiatuses. with some of its new
packages. The network Is eager to
get a3 many of them on the air as is
possible, figuring the only way to get
sponsor and audience reaction is via
actual airings. The web now has
virtually no open time available,

The 11:30 strip represents one prob-
lem in that it is outside of network
option time, and NBC consequently
has no guarantee that its affiliates
will pick up the shows. The time
now s filled with dance band re-
motes,

FCC Hears Crosley
Plea for Overlap

WASHINGTON, March 12. — On
evidence presented before the Federal
Communications Commussion (¥FCC)
this week by the Crosley Broadcast-
ing Corporation, it appears that the
best chance for Crosley to gain ap-
rroval nn the purchase of WHAS.
Louisville, lies in convincing the ¥CC
that its handling of the station would
be in the public interest despite the
overlap between WHAS and WLW,
Crostey-owned Cincinnati outlet.

Crosley figures showed that the
overlap is as much as 40 pev cent of
WLW’s primarv service area and 69
per cent of WHAS’s area. The FCC's
multiple ownership rule bans opera-
tion of mutually owned stations hav-
ing “a substantial” overlap unless it
can be shown that the public interest
will be served thru such a multiple
ownership situation.

Following the overlap testimony,
the FCC recessed the hearings until
April 4.

“D4” To Wax Four
Shows for Vacash

NEW YORK, March 12.—Another
show has taken advantage of the Na-
tional Broadcasting Company’s (NBC)
decision to drop its ban against tran-
scribing programs. The program in-
volved is Ed Byron's Mr. District At-
torney spousored by Bristol Myers.

DA will record in advance four
programs to be used during the sum-
mer. This will enable the entire cast
and production staff to vacation si-
multaneously. Heretofore, cast
members had to be written out when-
ever their vacations arose; Byron had
to hire a substitute director to stand
in for him, and author Bob Shaw had
to beat out four scripts in advance
in order to go away.

“VYoice” S purns

100G:; To Be D)

NEW YORK, March 12 —Frank Si-
natra has refused a $100.000 offer
from the National Broadcasting Com-
pany (NBC) to do 2 39-week 15-min-
ute across-the-board strip. Sinatra
has received a lush proposition from
the Mutual Broadcasting System
(MBS) to become a disk jockey for
the web next season, and the deal
is close to heing set.

Dinah Shore is another top singing
star for whose services as a disk
jockey MBS is dickering. There, too,
the deal is close to being finalized.

Ark. ABM-TV Casters
May Withhold Source

LITTLE ROCK. March 12.—The
Arkansas Legislature this week be-
came the first State bodv te pass a
bill permitting radio and television
newsmen to refuse to disclose sources
of information. This protection had
been accorded newspapermen in 11
States, but never before to broad-
casters.

The radio industry, thru the Na-
tional Association of Broadcasters, is
campaigning for similar action in the
rest of the nation, including blanket
coverage of newspaper and broadcast
personnel.

switches.

ence participation show.

June, and Album may do ditto.

NBC Irons Sunday Night Kinks

NEW YORK. March 12.—The spotting on Dean Martin and Jerry
Lewis at 6:30 p.m. Sunday nights, starting April 3, and the signing
last week of U. S. Steel’s Theater Guild series have taken the kinks
out of the National Broadcasting Company's (NBC) Sunday line-up,
at least until June. The more important question., what sort of line-up
NBC will present in the fall, has not yet been determined. There are
three possible program line-ups in the works, but they depend both on
the plans of accourts now on Sunday night and others contemplating

Another question mark involves Horace Heidt’s t{alent show, now
airing at T p.m. against Jack Benny, for Philip Morris cigarettes, Heidt
is now on a week-z0o-week basis at that time, and it's figured that his
return to his former 10:30 p.m. time is inevitable.
NBC will spot either its king-sized giveaway at this time, or an audi-

The rest of the Sunday night programing will have Fred Allen
at 8, Henry Morgan at 8:30, Albwm of Familiar Music at 9, Screen
Directors Theater at 9:30, Take It or Leave It at 10 and Who Said
That? at 10:30. subject to the return of Heidt. Allen leaves the air in
The NBC Symphony starts at 8:30
for U. S. Steel, filling in during the summer until Guild moves in.

Under contract, NBC is committed to carry Martin and Lewis at
the same time spot for one vear, but the web has a number of sales
pending to get it off the hook. Included are Sealtest, Lever Bros. and
Colgate, price of the package being $10,000 weekly.
talent on the airer will include Dick Stabile, singer Mary Hatcher and
comedienne Florence MacMichael.

When he moves,

The rest of the

The Billboard 5

Mutual, ABC

Puzzie Over

Shows, Sales

Kobak Fuss at MBS

NEW YORK, March 12.—A major
topic of conversation in trade circles
this week concerned the headaches
fecing two of the four major webs.
Mutual Broadcasting System (MBS)
and American Broadcasting Cora-
rany (ABC). In certain respects the
problems confronting the two nets are
parallel. Both have tough roads te
hoe on thie programing and sales end.
Beyond that, Mutual has a problem
of stockholder relations, involving the
network's presidency, to straighten
out.

On the Mutual front reports are
current, but cannot he verified, that
stockholders opposing continuing Ed-
far Kobak in office as president, have
appointed a committee to scour the
field for a possible successor. This
ir. itself, top radio execs sav, is a
difficult problem, the attitude being
put by one non-MBS official as,
“If they're not satisfied with Kobak
and feel he can’t do the job, who
in radio could do it?” It is also
rpeointed out that the MBS post calls
for a “strong man,” which it has
in Kobak, to cope with the various
Mutua! stockholders—Macy’s, Don
Lee, the Yankee ne'work and others.

Veepees Considered

There have also been rumors that
the anti-Kobak elements have con-
sidered both Pau. Kesten, former
Columbia Broadcasting System
(CBS) vice-president, and Bill Lewis,
of Kenvon & Eckhardt and formerly
CBS program vice-president. Lewis,
a least, has not been made any offer,
ard it is said that even if he were,
he would not consider it. Kesten
left his CBS post a year or so age
because of health, but returned to
New York recently.

In any event, pro-Mutual execs
hope that the situation is resolved,
one way or another, within a short
time. To prolong the squahbles, it is
argued, cannot help the web’s posi-
tion in the radio-advertising com-
munities.

The ABC situation finds the net-
work the proverbial innocent by-
stander in the fight between CBS
and NBC, with the resultant loss of
two top programs involved. One is
U. S. Stecl’s Theater Guil” shifting
t NBC, and the other is Bing Crosby,
signed by CBS under capital gains
terms. Both thows were ABC an-
chors as well as prestige shows. They
a'so represent sizable billings, Steel
rtnning to an hour .nc¢ the Crosby
show for Philco using the full ABC
web.

ABC’s Posers

ABC's financial problem differs
from that of Mutual, which is a co-
operative operatior. with v-ell-heeled
stc.kholders. ABC is ~onfronted
with the double-barreled headache of
maintaining its AM operation and
continuing its losses in op :xating five
t_levision stations. It is possible the
TV lo :es, unless considerable new
biz is sold, could exceed in 1949 those
of 1948, since the 1948 operations in
video were on the :ir only during the
latter half of th2 year.

As matters stand now, ABC finds
that its two biggest pro_ram bets are
Walter Winchkell and Stop the Music.

In view of its tight money situation,
ABC execs are committed to a policy
of trying to outsmart and outthink
(See 2 Webs’ Problems on page 16)
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Fifth National

Web of 178

Stations in Works; Gotham
Officials and Money Back It

Tentative September 2.4 Debut With Sponsor Line-Up

CHICAGO, March 12.—Plans for
establishment of a fifth national radio
network are again being formulated,
it was learned here this week. There
is a possibility that the network will
begin operation September 24 with
an initial line-up of 178 stations.

George Roesler, who will be sales
manager of the new operation, re-
fused to elaborate on plans for the
web. He did say, however, that fi-
nancing had been lined up, that of-
ficers and principals of the firm had
been picked, and that an announce-
ment would be made in the East next
week. Roesler stated that control of
the network would be centered in
New York, from where most of the
principals and capital are coming. No
stock will be sold to the public.

Roesler was sales manager of Radio
America, the organization which at-
tempted to form a fifth network about
two years ago. Paul Titus, then
president of America, has since been,
convicted of illegal stock sales, Roes-
ler emphasized that Titus would have
nothing to do with the new network.

According to Roesler, the network
would operate full time over 178 sta-
tions which have alrcady signified
willingness to affiliate. He said, too,
that the nelwork would have originat-
ing stations in New York, Chicago and
Los Angeles. A check of important
independent stations here revealed
that none had signed with a fifth
network. Roesler said the network
would be connected by telephone
wires.

Tentative sponsors also have been
lined up, Roesler stated. He said
most of them had made deals de-
pendent upon the network obtaining
suitable facilities and lines.

Reports have been circulaiing that
the network will be called Federal
Broadcasting System, but Roesler

Eleanor Quotes

Richards Probe

HOLLYWOOD, March 12. — The
Federal Communications Commission
(FCC) probe into the G, A. Richards
stations was brought to the airwaves
last week when Anna and Mrs. Elea-
nor Roosevelt devoted their 15-min-
ute coast-to-coast American Broad-
casting Company seg to the forthcom-
ing commission hearing to be held
in Los Angeles. Mother and daugh-
ter quoted from the charges filed
against Richards with FCC.

This is the first time the matter had !

come to the attention of a radio news
commentator. Frank Mullen, prexy
of the Richards stations, refused to
issue a statement at this time.

| Camel Cigs Mull
Bob Hawk Renewal

NEW YORK, March 12.—Camels
is dickering for the renewal of Bob
Hawk’s five-year contract. Hawk has
his own quiz show over the Columbia
Broadcasting Syst>m (CBS) Mondays
from 10:30 toll for the cigarette spon-
sor, but his pact lapses in October
of this year.

One of the highest paid quiz-
masters in the business (about $5,000
weekly), Hawk has also been ap-
proached by two other possible bank-
rollers. One is an automotive concern.
However, he probably will sign again
with Camels, if he can get them to
agree to a few new provisions he
wants included in the agreements.

would not comment on this point. His
office here is listed as American
Radio, Inc.

Roesler also refused to comment
on reports that Glenn Snyder, gen-
eral manager of WLS here, would
join the network in an executive ca-
pacity. Snyder said he had made no
commitments to Roesler or his as-
sociates. He merely said that about
a year ago when fifth network talk
was prevalent, he had been ap-
proached. Recently, he said, one of
the principals of the new org had
told him plans were shaping up and
that he undoubtedly would be ap-
proached.

|

{
|
{

KLZ Announcer

BOB DAVIS

Bob Davis, newcomer to KLZ's topnotch
announcing staff, has been doing mike
work for a dozen years — another ex-
ample of the experienced ‘‘know-how"
that stamps KLZ as ‘““The West's First
Station.”

KLZ, DENVER

NEW YORK, March i2.—A switch
in program emphasis, witlh a much
greater accent on sports shows, is in
line for development at WMCA, New
York, of which Norman Boggs is the
newly named general manager. With
this switch, WMCA is slated to get
into even keener competition than
before with WMGM, New York,
which has copped its New York audi-
ence largely via its extensive sports
| airings.

At the same time, largely as an
economy measure, WMCA is de-
| emphasizing name disk jockey shows,
ithis week ending its deal with Andy

Baruch and Bea Wain (Mrs. Baruch),
who for the last two and a half years
have been doing Mr. and Mrs. Music
on the station. The team was re-
ported getting $750 weekly. They
wind up on the station April 15.

Music Trimmings
WDMCA'’s sports push probably will

WMCA To Switch Accent
To Sports, Revamp Music

not develop fully until fall, since

baseball occupies the limelight al- | mornings, will be dropped.

]
most exclusively during the summer. |
The station carries the New York
Giants baseball games. Meanwhile
it is starting to juggle both its house
band and program schedule. It has
already signed Johnny Guarnieri, who
will front a quintet made up from
the house band, and expects to close
with Merle Pitt, former house leader
at WNEW, New York. At the same
time, with its musicians’ union con-
tract giving the station the right, as
of April 1, to change personnel of its
mtisical crew, changes will be made
so as to give the station greater flexi-
bility in making up individual groups
out of the house staffers.

The station also has {rimmed Ted
Steecle’s afternoon platier seg, as of
April 16, and will fill with a com-
bination of platter and sports shows.
Steele will probably get other time
during the day. There also is a
strong wvossibility that the Duke El-
lington deejay show, now aired

CHICAGO, March 12—In an ef-
fort to change its program structure
to one accenting smaller, less expen-
sive packages, WBBM, Columbia
Broadcasting System (CBS) o.-and-o.
station here, this week discharged
most of its staff talent. Rumors con-
cerning the move at first were that
the dismissals were made as part of
an economy drive, but stalion execu-
tives stressed the fact the move was
made in the adoption of a new pro-
gram policy.

Yesterday (11) about 30 musicians,
arrangers and singers received their
notices. H. Leslie Atlass, chief of the
station, stat¢d the musician dismissals
could not result in economy since, un-
' der union agreements, either the same
| or other musicians would have to be
hired in the near future so the sta-

i tion’s union quota of 45 would be
! maintained. The musicians received
typical eight-week notices.

As part of the station’s move to|

crcate less expensive programs, Mu-
| sic, Please, top budget live musical
show the station had been airing week
nights from 11 to 12, was canceled.
Val Sherman, program director of
the station, said that from now on
lower cost budget programing would
be the rule. He said also that some
of the dismissed talent would be re-

Cheaper Pkge. Production
WBBM Aim in Talent Axing

iplaced by less expensive performers.

Station execs indicated that move |
toward cheaper shows was made be-
cause of growing demand of agencies
and advertisers for less expensive
shows, WBBM'’s programs have been
among the most expensive in the city,
and in view of trade demand for less
costly packages, the new policy was
made, it was said. It was also said
that a trade trend resulting in adver-
tisers cutting radio budgets to buyl
television had an effect on establish-
ment of the new policy.

California Solons l
Get Protection Bill

HOLLYWOOD, March 12.—A bill
to protect broadcasters against dam-

age suits was introduced this week in |

the California State Legislature by
Donn Tatum, chief counsel of the Don
Lee Broadcasting System (DLBS).
Proposed bill would hold any station
licensee, owner or operator free of
damages for defamatory statements|
broadcast or telecast. |

Bill would insure broadcasters
against any kind of libel action, with
specific reference to defamatory mat-
ter broadcast or telecast by or on be-
half of any candidate for public
office.

WWW amerteanradohistory com

CBS To Plug Up
Wed. Hole With

Burns and Allen

NEW YORK, March 12.——Specula-
tion is that the Columbia Broadcast-
ing System (CBS) will further bol-
ster its Wednesday evening line-up
next season by slotting Burns and
Allen, its newly acquired comedy
teamn, in it, Their addition, coupled
with Bing Croshy’s assured audience-
drawing strength, will place the web
in a formidable position on that eve-
ning.

The long-term pact the team has
signed also gives the network their
TV services and, no doubt, CBS will
also work on a video show for them
next season, as is their intention with
their other big name properties. The
agreement with the web, it is stated,
is not a capital gains deal.

Burns and Allen were on the Na-
tional Broadcasting Company (NBC)
facilities for Maxwell House Coffee
for four years and only last week
their show was canceled at the end
of the current season. The General
Foods product will air a situation
comedy next season called Fathe®
Knows Best, which is budgeted much
lower.

o ¢
Gruskin Takes ECA
Post for New Drive?

NEW YORK, March 12.—The ap-
pointment this week of Edward Grus-
kin as radio officer of the Economic
Co-Operation Administration (ECA),
to headquarter in Paris, is believed
to indicate that the United States is
about to start on a new drive to ex-
plain the Marshall Plan to those
European countries receiving that aid.
Gruskin, who is taking a leave of
absence as U. S. rep for the French
Broadcasting System (FBS), will
leave for Paris with his wife at the
end of this month.

ECA is using the facilities of the 19
counirics now on the European Re-
covery Program (ERP) list, and it is
helieved Gruskin will take steps to
boost this program. In addition to
the facilities of the individual sta-
tions, ECA is using the State De-

| partment’s Voice of America Nro-

grams and time on Radio.Luxem-
bourg. The latter donates the time,
under an arrangement made by Jim
Fleming, Gruskin’s predecessor, who
is resigning after one year on the
job.

— o
Pall Mall To Begin
Al (% . ™ : [ .

TV Spot Campaign

NEW YORK, March 12.—In a few
weeks Pall Mall will begin a TV
spot campaign in six major markets
in the country, thus wetting its feet
in the medium.

The ciggie account will test its films
over New York video stations, and it
the reception is good, time will be
bought in TV stations in other
markets.

Sullivan, Stouffer, Colwell & Bayles
is the agency.

REC Officers |
NEW YORK, March 12.—Carl
Burkland, of Radio Sales, Inc.,
will succeed Carl Haverlin
president of Broadcast Music
,Inc. (BMI). as president of the
Radio Executives’ Club (REC).
Burkland’s nomination, unop- '
posed, was announced this week.
Other officers will include Gor-
don Mills, of the Xudner Agency,
veepee; Lou Avery, of Avery-
Knodel, treasurer, and incum-
bent Claude Barrere, secretary.
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Senate Group

To Beat FCC

Seeks Aid to TV Industry

Commission Sirikes Out Against Monopoly

WASHINGTON, March 12.—Step-
ping up the timetable of its far-
flung communications indusiry probe
(The Billboard, March 12), the Senate
Interstate and Foreign Commerce
Committee is now seeking to get a
mass of testimony on record in ad-
vance of the lifting of the current
televition freeze by the Federal Com-
munications Commission (FCC). With
the commitiee calling on the FCC
Wednesday (9) for & new array of
documentary information, it declared
pointedly that it wants to make sure
that “in eventually adopting standards
for television operation, the commis-
sion does not tolerate standards which
permil or promote monopoly confrol
of a mew important art which has
tremendous propaganda value and
does not fail to take decisive action
which would tend to restrain mon-
opoly control or break it up.” The
Senata committee's timing is seen
particularly significant in view of
the FCC’s desperate attempt to meet a
deferred July deadiine {to lift the
video freeze amid strong recommen-
dations from the Radio Manufactur-
erg' Association (RMA) for an alloca-
tions plan to use the present low
band (very high frequencies) for
large metropolitan areas where the
lion's share of VHF channels have
glready been sallocated. This plan
would give VIHF stations the equiva-
lent of clear channel stafus in televi-
glon since ultra-high frequencies
(UHF), when allocated, would be ap-~
plied to smaller communities and
presumably would bhe smaller-power
videa stations,

The Senate commitiee, headed by
Sen. Edward C. Jobnson (D., Colo.),
f¢ making no secret of its intention
to explore the complex picture of
television and radio patent holdings,
espedially their effects on the manu-
facturing of sets, and the question
of pcssible obsolescence of video sets

Flamm-Noble Swuit
Gets Reirial Mar. 22

NEW YORK, March 12.—A retrial
in th2 suit brought by Donald Flamm,
formar owner of WMCA, New York,
against Edward J. Noble, now chair-
man of the American DBroadcasting
Company (ABC) has been cet for
March 22 in the New York Supreme
Court.

Flamm, who sold WMCA {o Noble
subseouently aved. allen'no ¢rncnivo
acy end coercion had been used in
getting hin to dispose of tue propuie
Flamam won the suit and an award of
$490,500, but the appellate division
reversed this decision and ordered a
retrial.

VAILL MOVES TO WEFEL

HARTFORD, Conn.,, March 12.
Charlie Vaill, formerly of Hartford,
who recently resigned his position in
the promotional and szales department
o/ Station WNBC, New York, has
been named sales promotion director
of Station WEET, Boston.

Another personnel change In this
area concerns Ralph Silver Jr. Silver
has resigned from the commercial
sales department of Station WTHT,
Hartford, to become general manager
of Station WNLA, Peekskill, N, Y.

Hyps Probe
Freeze Litt;

in a new TV allocations plan. An
important “sparkplug” of the John-
son committee investigation is Sen.
Charles Tobey (R.,, N. H.), ranking
Republican member, who directed a
short-lived inquiry into the Radio
Corporation of America (RCA) late
in the last session of Conzress.

Point to Probe

In calling for new information from
the FCC, which earlier this month
submitted a 17-page reply to & pre-
vious commitiee barrage of questions,
the Johnson committee emphasized its
aim to “determine the need for legis-
lative aid and to what extent the
Congress can be of help {o the com-
mission” on the thorny anti-monopoly
problem. The committee’'s latest
questionnaire, addressed to FCC
Chairman Wayne Coy and signed by
Chairman Johnson of the committee,
declared: “We are particularly anx-
ious that the information herein re-

(See Senate Group on page 17)

CBS To Preem New
Hour Audition Show

NEW YORK, March 12.—On April
13, from 9:30 to 10:30 p.m. Columbia
Broadcasting System (CBS) will
preem its new hour lcng program
which will have amateur and semi=
pro performers entertain before a
panel of four judges drawn from the
ranks of newspaper crix and success-

| Pyra-Scalpers

NEW YORK, March 12.—Ac-
cording to press agent Jack Per-
lis, there’s a new variation of the
Pyramid Club functioning at the
Columbia Broadcasting System
(CBS) these days. It involves
only members of the sales de-
partment. Every day, the story
goes, a CBS salesman *»-~< to
come back to the show with two
National Broadcasting Company
scalps.

ful Broadway showmen. With Clifton
Fadiman as the emsee, the judges will
take their hair down and tell the per-
formers whether or not they think
they should continue in show business
Two of the panel will be permanent
and the others “floaters.”

The show will replace James Mel- !
ton's Harvest of Songs, now on from
9:30 to 10 p.m., which shifts to Na-
tional Broadcasting Company (NBC)
on April 13 and Beat the Clock,
the giveaway program on from 10 to |
10:30 p.m. While the latter program
goes off at night, it continues on its
afternoon time.

Jim Roosevelt
Turns Analyst

HOLLYWOOD, March 12.-—James
Roosevelt, son of the late president,
will turn news analyst In a series
of broadcasts starting March 20 over
KECA, American Broadcasting Com-
pany (ABC) owned-and-operated Los
Angeles outlet. He becomes the third
member of the Roosevelt family to
take to the air waves, Mrs. Eleanor
and Anna Roosevelt currently doing
a coast-to-coast series for ABC.

Booked for an initial 13 weeks, the
James Roosevelt broadcasts will be
sponsored by Budget Finance Plan,
for whom Irwin-McHugh, of Holly-
wood, are adverlising agents. The
quarter-hour broadcasts will also be
heard on several other ABC Pacific
Coast stations.

Life Not So Easy

For Ace and Jane

NEW YORK, March 12.—In spite
of denials from some network execs,
it has been learned that Columbia
Broadcasting System (CBS) is con-
sidering dropping mr. ace and JANE,
its Tuesday evening 10:30 to 11 p.m.
sustainer. The program finishes its
13-week series during the middle of

| May, the date the ax may fall.

If the show should move off the
CBS nighttime schedule, it would be
because of its low Hooper and its
greal production expense. However,
between now and the time the series
concludes, the Hooper may hop or a
moneybags may enter the picture,

The show ended its commercial run
for General Foods last January.

BMB Gets NAB $ Pledge,
Wires Appeal to Outlets

NEW YORK, March 12.—Despite
the fact that two of its three member
organizations turned down appeal for
equal underwriting of its needed
$100,000, prospects this week were
that the Broadcast Measurement
Bureau (BMB) would turn up with
the cash nevertheless. 'The National
Association of Proadcasters (NAB)
has responded with a pledge of one-
third of that amount, made by its
board at ils lale sessions in New Or-
leans. The remainder is coming thru
from pledges made by subscribing
stations following a wired appeal to
600 outlets. The money is needed
as tax security against a tax assess-
ment case by the Pureau of Internal
Revenue.

The American Assoclation of Ad-
vertising Agencies (Four A’s), which
along with the NAB and the Associa-
tion of National Advertisers (ANA)
sits on the tri-partite board which
controls BMB, held a special opera-
ticns commitiee meeting following re-

ceipt of the BMB appeal. The Four
A’s group decided against any direct
participation in the fund drive, but
voted to supply up to $15,000 to take
up any slack remaining after the sta-
tions’ pledges came in. ANA made
no commitment at all, but some in-
dividual ANA members, including
General Mills, offered aid if needed.

There were some reports this week
that the Columbia Broadcasting Sys-
tem (CBS) mightl also pull out, be-
cause tie BMB report, based upon
March listening, will not be as flat-
tering to CBS as a later basis might.
However, Joe Ream, CBS veepee, de-
nied harboring such a plan.

About half of BMB’s 650,000 mail
ballots already are out, with some
returns already coming back. BMB
research chief, Ken Baker, said the
rate of return thus far is faster than
that of the first report, in 1946, and
he expects to be able to make an
accurate progress report at the NAB
conventicn in Chicago next month,
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War Is Over;
Stations Feel

That $ Pinch

Bars ou Mail Orders Down

NEW YORK, March 12.-—Despite
persistent trade attempts to end the
practice, a new rash of “per inquiry™
(P.1) deals is breaking out in radie
and more stations than ever before
are participating. The fact that sta-
tions, which had since the war
shunned this sort of trade, are now ac-
cepting it again is offered as an indi=-
cation of the economic squeeze affect~-
ing stations.

At the same time many stations
which during the easy war years re-
fused to accept straight mail order
business—paid for at card rates with=-
out any P.I attachments—have now
let down the barriers. In both the
P.I. deals and mail order operations,
participating stations range from 50,-
000-watters to smallies.

15% Bite for Agency

Typical pitch made for P.I. ac-
counts was circulated among stations
recently by Smith, Bull & McCreery,
Hollywood ad agency, in behalf of
Jiffy-Stitcher, a sewing device. Sold
at $3.95, the proposition made by the
agency offered stations 85 cents out
of each order obtained. The 85 cents
was commissionable, at 15 per cent,
to the agency.

The letter sent stations by the
Coast agency stressed the fact that

“radio executives are wearing their

selling clothes again,” a reference to
the tough sales problem in the indus-
try. It also cited a list of Coas{ sta=-
tions now carrying the account on a
P.I. basis.

Another Example

Arnother agency, in New York,
which had been buying time at card
rate for a mail order account, is now
in the process of tapering off on the
cash basis seguing into a P.I. opera-
tion. In this case the item involved
sells for $2, with stations returning
75 cents on each order.

P.I. operators point out not only
that the tough sales picture is in-
volved in opening the door for such
deals. Another important fact is the
great number of new stations au~
thorized by the government,

Seebach'To ﬁead Up
WOR’s AM and Tele

NEW YORK, March 12.—The re-
turn of Julius Seebach as program
head of WOR, {irst reported in The
Billboard several weeks ago, was con-
firmed this week-end by Ted Strei-
bert, president of the station. See-
bach, who held that post prior to
joining the Metropolitan Opera,
where he is now administrative sec-
relary, will return to WOR in a
month. He'll be in charge of com-
bined operations for WOR, heading
up both AM and TV program oper-
ations. WOR owns WOIC, Washing-
ton video slation, and will debut its
New York TV adjunct later this year.

Some significance was attached to
Seebach’s appointment in view of last
week’s. resighation of Phil Carlin as
Mutual Broadcasting System (MBS)
program director, altho Streibert
stressed that there was “no relation”
between the two developments. Trade
observers believe that it indicates, in
some measure at least, WOR’s desire
to stand strictly on its own feet pro-
gram-wise without any reliance om
Mutual.
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Hormel Girls’ Corps
Reviewed March 5
George A. Hormel & Co.
Thru Batten, Barton, Durstine &
Inc.
Via ABC
Saturday, 12-12:30 p.m.

Producer-director, Dick Wendelkin;
Musical director, Hank Howe: emsee
Mary. Ellen Domm. Cast of 65 girl sing-
ers and instrumentalists,

QOsborn

Current Hoeperating ihe program
{Started Muarch 5)..... ............... None
Average Ilooperating of shows of that
CYDEMOVAITITL Y ) - bl o Sotms - miow © .« » b eoede None
Current Hooperating of program preceding
(“What's My Name''). .. . ..
Current Heoperating of program
(Sustaining) R N

following
...... None
CURRENT HOOPERATING OF SHOWS ON
OPPOSITION NETWORKS
CBS: “Theater of Today”.............
MBS: Sustaining .
NBC: Sustaining.

George A. Hormel & Company has
an all-purpose girls’ musical unit
which visits food stores across the
country and praises the com-
pany’s meat products. These
laudations are now to continue
on the air.

What emerges from the ef-
forts of the all-femaie entei-
tainment aggregation is a lightweight
program that some housewives may
find easy listening fare, but withal
it hasn’'t the strength to really at-
tract an audience,

The Girls Corps offers listenable
music accenting its brass section, but
0 do many of the other orks avail-
able to dial twisters. The unit also
includes two girl vocalists both of
whom are competent, but still noth-
ing occurs to spark the thirty min-
utes of musie.

The best offering of the show was
the choral unit in It’s ¢ Most Unusual
Day. The girls have a fine tone once
they get started and should employ
it more often.

The commercials delivered by the
gals are a bit too usual. With all the
voices handy, something special in
the way of a pitch might be whipped
up. Leon Morse.

Punch With Buddy

Reviewed Wednesday (23), 8-8:30
p.m. Style—Variety-audience participa-
tion. Sustaining via KLAC-TV, Holly-
wood. Producers, Mal Boyd and Stanley
Cowan; director, Lou Boonshaft; writer,
Sid Singer. Cast: Buddy Rogers, emsee,
Cuests: Romo Vincent, Rose Marie, Ren-
ard and Thompson, Gloria Swanson.

The former screen idol, Buddy
Rogers, made his video debut under
the most trying conditions, for while

the handsome Rogers looks

just as fine as he did in the
days when he was a top mo-
| tion pic name, his teld bow was
far from impressive. He was
burdened with mediocre pro-
duction, staging, lighting and camera-
work. It would have been virtually
impossible to shine under the cir-
cumstances. Rogers, nevertheless,
showed plenty of spark and charm
and promises to be excellent video
material—if presented properly.

The idea behind Punch With Buddy
has plenty of merit. The producers
have combined straight entertainment
with a giveaway, offering home
lookers an opportunity to win loot and
be entertained at the same time.
Gimmick calls for lookers to write in
requesting they be telephoned during
the show. Rogers, emseeing, intro-
duces the acts and asks the prize
questions. .On stage is a large board
containing two groups of numbers.
One segment contains prize questions;
the other chooses the next entertainer
to be spotlighted. Buddy asks home
lookers to pick a number (via the
phone) which is punched by Rogers
and assistant Romo Vincent. Be-
hind the number lies the loot query.
Looker also chooses second number
which leads to variety turn.

The opening” show fell down be-
cause of improper showecasing. For
example, prize loot was poorly dis-
played and merchandized, giving
manufacturers little in the way of

Radio and Television
ngmi_n Reviews

{g;ig Jesignates Television Review

Julius Caesar E

Reviewed Sunday (March 6), 7:30-
8:30 p.m. Style—Drama. Sustaining via
CBS-TV, New York. Director, Paul

Nickell; producer, Worthington Miner;
author, William Shakespeare; television
adaptation, Worthington Miner; sets,

Richard Rychtarik. Cast:
{Brutus), John O’Shaughnessy (Cassius),
Phillip Bourneuf {(Antony), William Post
Jr. (Caesar), Ruth Ford (Portia),

Worthington Miner’s production of
Julius Caesar, done in modern dress
on the CBS Studio 1 series, was a

first-class television accom-
| plishment, presenting an ex-

5%: sic. Television drama seems

more prone to suifer from
production shortcomings than per-
formance shortcomings, but Caesar
presented just the reverse; the com-
bination of Miner’s production and
Paul Nickell’s direction provided hep
and show-worthy accoutrement for
the playwright’s lofty lingo.

The high spot of the show was the
staging of Antony’s funeral oration,
the “Friends, Romans, counirymen”
address hammered into school kids
when, as a rule, they’re too voung to
appreciate it. Given a superb read-
ing by Philip Bourneuf, combined
with excellent use of the mob, set
and camera, it had emotional impact
and dramatic sting. There was a
particular telling shot, preceding this
scene, of Antony, waiting behind a
pillar and nervously smoking a ciga-
rette. Another high spot was the
brief scene in which Portia, Brutus’s
wife, beseeches him to tell her what’s
on his mind, with the unbilled actress
playing it touchingly and convincing-
ly. She was one of the few in ihe

hour-long version of the clas-

cast who were not fazed by the
Shakespearean dialeg.

Some Thesps Falter

Much less can be said for Robert
Keith, who played Brutus, (he's from
the legit, Mister Roberts, and John
O’Shaughnessy, who was Cassius.
Neither could breathe life into his
role; there seemed no depth to Cas-
sius’s scheming, and Keith was un-
able to convey the torture and self-
questioning to which Brutus falls
prey after his participation in the
assassination.

The lighting of the show was in low
key thruout, and while it undoubtedly
added to the sombre mood of the
play, it might well have been more
telling had occasional conirast been
used. On the other hand, the use
of recordings to present soliloquies
as tho they were asides, was far more
compelling than direct recitation
would have been. Jerry Franjen.

tele plugs. The stage set-up was
awkward, making it tough for Rogers
and Vincent to work at the giveaway
board. Camera angles were far from
flattering for all concerned. Guests, |
which included Rose Marie, Romo
Vincent, and terp team of Renard
and Thompson, were showcased with-
out too much imagination. - The added
attraction of presenting film—famous[
Gloria Swanson gave the show
plenty-of name appeal. Unfortunately, |
Miss Swanson was exploited in typical
“I’'m thrilled to be here” fashion,
leaving much to be desired.

Despite the bugs, this show should
become a solid tele click. Rogers
is loaded with personality and quiet
appeal. He works smoothly, with
few outward indications of nervous-
ness. He looks wonderful. It’s up to
the stanza’s producers to make the
most of the basic ingredients at their
disposal, Alan Fischler.

| Rickert: director, Howard Cordery: sing-
| ing emsee,

Robert Keith | Buckie ; Tip, Tap & Toe.

citing and trequently majestic |

The Club Seven

B R(rviewe:i‘ﬁaursdaywaMarch>;, 10:30-
11 p.m. Style—Variety. Sustaining via
ABC-TV, New York. Producer, H. D

Johnny Thompson; music,
Bobby Byrnes. Guests: Betty Reilly, Dick

Club Seven is a variety layout ami-
ably emseed by Johnny Thompson.
It’s really a half-hour of vaudeville.
withh a night club setting—
diners at tables — giving the
viewer the impression that he’s
in on a floorshow. There’s
nothing novel about this type
of setting, but to say it is banal
is too rough, for after all some kind
of scenic raison d’etre is necessary to
tie it all together. But when the
camera moves from one table to an-
other to pick up the faces of the
table-sitters, one gets the idea that
this is making weak use of the TV
medium. Of course, it’s standard prac-
tice with Hollywood film makers, too,
and truth to tell, the camera iech-
nicians on this show didn’t go over-
hoard n this technique. The point,

Fun With the Arts

Reviewed Thursday (March 10), 6:30-
7 p.m.  Style—Quiz. Sustaining via
WNBT, New York., Director, Desmond
Marquette; writers, Jo Ranson and Dick
Pack, Guest experts: Louis Untermeyer,

| Brock Pemberton, Edward Steichen, Carl

Haverlin.

It seems as tho almost every week
fetches the introduction of a new
television quiz, and this, coupled with
the debut of Fun With the
Arts, might make appropriat.e
a new sort of quiz—a quiz
about television yuizzes,

Question: Why must all par-
ticipants in TV gq. and a
shows sit fast_in their chairs thru-
out the entire show?

Question: Why must TV quizzes
s0 persistently foliow the radio pat-
tern, with a minimum of visual ac-
tion?

Question: With any number of
skeletons to mark the road, why hqs
no improvement in general TV quiz
production developed lately?

Fun With the Arts is produced by
Dick Pack and Jo Ranson, two ex-
perienced radio characters, flacking,
respectively, for WNEW and WMGM,
New York. They also wrote the
Seven Arts Quiz Book, the basis for
this show. As old friends of this
reviewer, they present quite a prob-
Jem in resisting the temptation to
logroll, but the simple fact is that
Arts is prey to all the shortcomings
symptomatic of most video quizzers.
It has, on the other hand, an edge
on the many others in that it possesses

however, is that the less it is done,
| the bet er.

Has Pace and Tulent

talent, Club Seven has strong points
Generally, it moves at a rapid pace
and the talent is good. Johnny
Thompson is excellent in the emsee
spot, handling himself with assur-
ance. He also is able to deliver a
lilting vocal. Fem vocalist, Betty
Reilly, known for her robust deliver-
ies of novelty tunes, scored well, too,
notably in her Cumbanchero routine
with Thompson. Pleasant variation
was provided by Tip, Tap and Toe,
standard vaude turn, who did their
hoofing trick in ensemble and com-
petitive 7 shion. Finally, there was
Dick Bu kley, impressionist. From
a staging standpoint, Buckley was on
too long. His talent, however, is un-
deniable, and he should merely short-
en the turn somewhat.

As a vehicle for talent, Club Seven
stacks up well. Bobby Byrne played
the show, delivering like a irue vaude
maestro and clicking in his own spot.
His act was crabbed at one point when
a commercial spot announcement was
flashed on the screen just as Byrne
and the band were introduced.
Paul Ackerman.

Fulton Lewis Jr.

Reviewed Monday (Feb. 21) 7-7:15
p.m. Sustaining (commercials for Na-
tional Symphony Ork fund drive)
WOIC, Washington, Style—News. Pro-
ducer, James McMurray

Judging from this opener of the
simultaneous telecasts of the nightly
radio shows by Fulton Lewis Jr., the
video venture can hardly be
deemed a happy one for
Lewis. The ad lib effect
produced for Lewis by radio
is siripped away unmerci-

fully by television. Much
of Lewis’s seeming spontaneity on
radio springs from his habitual
stumbling over words during his
rapid-fire, highly personalized broad-
casts. But the video camera un-
masks the commentator as an un-
exciting bespectacled fellow seated
behind a mike where he appears
to be having a trying experience
reading a completely prepared script
for 15 painfully long minutes in-
terrupted only by spot commercial
announcements and occasional film
shots of a few of the celebrities men-
tioned in the telecast.
Altho visibly nervous, Lewis man-

by |

From the standpoint of pace and |

heavy potentials in the way of pic-
torial presentation.
Lacks Animation

The show is more or less standard
in form, with three regular respond-
ents, Louis Untermeyer, Brock Pem-
berton and Edward Steichen. The
guester on the preem was the
ubiquitous and many-faceted Carl
Haverlin, president of both Broadcast
Music, Inc., and the Radio Execu-
tives Club. What with his prowess
as a toastmaster and the unmistak-
ble evidence shown on this show of
considerable longhair book larnin’,
Mr. H. is quite a man. However,
only he and Untermeyer provide any
animation; both Pemberton and
Steichen sat stiff-visaged thruout, and
television programs of this. nature
require animated participation in all
directions.

Questions are based on all aspects
of the arts, and this program covered
movies, painting, poetry, photography
and the theater. The last, using re-
cordings of actors who've played
Hamlet with a mute actor striking
characteristic poses, was the best
visual gimmick—and led to the best
crack of the evening—Untermeyer’s
line, “The quality of Massey (Ray-
mond) is not strained.”

As quizmaster, Sterling North, book
reviewer, is not quite at home yet,
altho he shows every sign of being
able to pace the show at a bright
clip once he feels more at home.
When that happens, and greater stress
is placed on sight appeal, Fun With
the 4rts should be fun indeed.

Jerry Branken.

aged to introduce himself to his video
audience with his usual crispness
and he even tried to appear jaunty
as he flung his horn-rimmed glasses
to his nose before settling down to
his arduous script-reading. To tele-
viewers, the show from that point on
consisted largely of Lewis keeping
his eyes glued to the script which
presumably was hopping with grem-
lins that twisted the words and played
leap-frog with punctuation,
Hypos Flubbed

The video show bears evidence of
several brave but futile attempts by
its producer to liven the monolog.
There was deft camera work in the
close-ups and angle shots. The most
effective efforts were in the fadeouts
to stock fllm shots of some of the
people in the news, but even these
were disconcerting because the treat=
ment lacked uniformity. For instance,
(See Fulton Lewis Jr. on page 10)

’
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Melody, Incorporaied

Reviewed Thursday (17) 8:30-9 pm.
Sustaining over KLAC-TV, Hollywood
Style—Musical variety. Producer, Rober!
Cowan: director, Luther Newby; dialog
by David de Koven, Cast: David Street,
ermsee, Guests: Hal Bourne and Fay
MacKenzie. Music by the Three Dons

Melody, Inc. is a modest musical
variety show, unpretentious but
promising. A generous sampling of
good tele talent is hampered
somewhat by unimaginative
writing. The show needs fur-
ther shakedown to develop
an original, yet simple, writ-
ing format,

The trite story line in the episode
caught found David Street as the
major domo of a mythical music shop
Guests were Hal Bourne and Fay
MacKenzie, with thrush coming in to
buy musical arrangements. Bourne
drops in and agrees to knock out
special music for the chirper. Mean-
while, both Bourne and Miss Mac-
Kenzie do several musical numbers.
Also woven in are instrumental of-
ferings by the Three Dons. For
clincher, Street does Tenement Sym-
phony, with composer Bourne at the
ivories.

Talent on the opening stanza was
top caliber. Street, who has been
featured on radio and in films, shows
plenty of song savvy and first-rate
telegenic presence. Miss MacKenzie,
last seen witl, Bert Lahr in Burlesque,
has both vocal ability and salesman-
ship. The shy, retiring composer Hal
Bourne, not skedded as a regular on
the show was okay.

The show would be much easier to
take if the artificial dialog were
dropped in favor of a straightforward
format, spiced with production gim-
micks and novel introductions, If
producers insist on sticking to the
music store format, then scripters
should avoid hackneyed patter.
Lensers were on their toes, with pro-

FBI in Action
Sustaining Weekly Over WGY,
Schenectady, N. Y.

Saturdays, 7:30-8 p.m.

Producer, Earle ). Pudney; announcer,
Ceorge Selden.

The show caught was the sixth an-
niversary program and opened with
a transcribed salutation from J. Ed-
gar Hoover, Federal Bureau of
Investigation chief. The pro-
gram dealt with how juvenile
delinquents started with shop-

lifting and spread out to the
hot car racket. The story was
taken from files of the FBI, as are all
| the scripts. Arthur Cornelius Jr,,
special agent from an FBI field office
in near-by Albany, proves to be a
{ convincing narrator. The script was
|we11 knit and moved rapidly. This
one was written by Earle J. Pudney
but the majority are free-lanced.

The characterizations' of adults
were up to the usual excellent stand-
ards, with old favorites Dave and
Irma Kroman, Bill Mulvey and Ed
Dahlstedt doing their usual top jobs.
The three ‘‘delinquents” were con-
sistently weak and kept the show
from reaching its regular high levels.
Sound cues and filter-mike opera-
tion were below par.

Casts are built around a half dozerf
top area dramatists. Secripts run both
ways from average. The anniversary
show was a disappointment for rea-
sons outlined above, For an import-
ant show like this, it would have been
better if the regular adult cast had
polished up one of the best scripts of
the past few years. Paul Jackson.

duction and lighting generally above
average.

Street is young, good looking and
talented. He is excellent tele ma-
terial; it would be unfortunate if he
were wasted for lack of adequate
showcasing. Alan Fischler,

|  Designed for Women

Revievwed Thursday (17) 8-8:30 p.m.
Sustaining over KNBH (NBC), Holly-
wood. Style—Variety. Producer, John
| E. Gaunt writer, Lee Hogan. Cast: Lee
| Hogan, emisee, and guests.

As the name implies, Designed for |
Women is strictly for fem lookers and |
offers a generous package of enter-|
tainmeat, household hints, interviews |
with eelebs, and painlessly applied

culture. It has a pleasant, re-|
. freshing tone, worth a second

look.

Show caught had an unpre-
tentious but satisfying format,
divided into cleanly defined

segments. Opening slot was “What'’s
New?” interview with John Fitch,
| formerly with AFRS in China, who
spoke convincingly and interestingly
on affairs in the Far East. Switching |
to the lighter vein, emsee Lee Hogan
tied in a cake-making demonstration
by home economist Barbara Samp-
son by having youthful piano vir-
tuoso Paulina Carter ask the ques-

tions. Then, show spotlighted the
talenfed Miss Carter. doing DeFalla’s
Fire Dance,

Then Miss Hogan interviewed pho-
tog Ted Allen on his experience
[lensing Hallvwood celebs, with Allen
demonstraw.g how to light a por-
trait subject. Latter stunt fell flat
for lack of proper staging. Moving
| on to its “Distinguished Guest” slot,
Miss Hogan spotlighted newspaper
columnist Helen Stewart interview-
ing Countess Alexandra Tolstoy. The
| colorful Countess, whose appearance
projected beautifully on the screen,
told of her work in running the Tol-
stoy Foundation for Russian refugees.
A brief public service spot, in which
a group of Girl Scouts plugged their
| cookie sale closed the show on a light
| note.
| Stanza has the makings of an ex-
| cellent participation sponsorship pro-
gram, Miss Hogan, recently with
NBC’s press department as Western

fashion editor, handles her tele role

FULTON LEWIS JR.
{Continued from page 8)

the fadeouts to stock shots occurred
whenever a celebrity’s name was in-
troduced in the early part of the tele-
cast, leading the televiewer to expect
similar breaks in the rest of the pro-
gram. Too often thru the rest of the
show, however, the televiewer was
left disappointedly watching Lewis
monopolize the camera as the com-
mentator pronounced the name of
seme new figure whom he had “just
called on the phone” in quest of in-
side information.

Now being telecast locally jfrom
the WOIC studio, the Lewis show is
supposed to become a web feature
when the Mutual Broadcasting Sys-

| tem video hook-up gets fully under

way. A lot of embellishments are
obviously needed to make this video
program palatable. How to achieve
this in a simultaneous telecast of
an audio show five nights weekly of-
fers a staggering challenge to WOIC
and MBS. Ben Atlas.

with assurance and promise. She
still shows some inclination to be
stiff and uncertain, but this will no
doubt vanish with experience. Pro-
duction-wise, camera lads were alert.
Weakness in seguing from one
sequence to another at times slowed
presentation, but over-all was far
above average. Use of multiple set-
tings gave professional touch.

It would be wise to consider length~
ening individual stanza segments and
eliminating several of the less excit-
ing interviews. Crowding in five
guests restricts the time allotted to
each, leaving audience wanting more
in some instances and hoping for re-
lief in other spots. For example,
Paulina Carter could have been
spotted twice during the show, while
the interview with Countess Tolstoy
might well have been extended. Em-
phasis on quality rather than quantity
is indicated. Properly developed,
Designed for Women will please most
fems, Alan Fischler.
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See Rosy Industry Horizon
At Natioral TV Conference
In Chi; Keynoter by Davis

Calls Video Advertising’s Prize-Winning Baby

CHICAGO, March 12.—Great op-
timism concerning the future of tele-
vision was the over-all theme of the
first annual National Television Con-
ference held here this week under
puspices of the Chicago Television
Council. Altho there was plenty of
talk concerning nonprofitable opera-
tions and high-cost commercial pack-
ages during the three-day meeting
('7-9) at the Stevens Hotel, those
holding pessimistic views created the
only undercurrents of the conference.
The rest of the discussions, during
both official panel and off-the-floor
talks, could be summarized as predic=-
tions of a bright future for broad-
casters, talent, agencies and adver-
tisers.

Practically & keynote of the con-
ference was a speech delivered Tues-
day (8) by J. E. Hugh Davis, execu-
tive vice-president and general man-
ager of Foote, Cone & Belding, Chi-
cagoe. Davis discussed the problems
and future of broadcasters, agencies
and advertisers. After tracing the
high-budgeted, money-losing opera-
tions of broadcasters, Davis said, “But
you've got impact on your side, Mr.
Broadcaster. So much so that, for-
getting the potential new fields in
national advertising that will be con-
guered, there are so muny local ad-
vertisers . . . who have not been big
radio users but who will flock to the
most powerful of advertising’s chil-
dren, that even if it should be neces-
sary to change your selling structure,
you will still have the s.r.o. sign hung
ouf.

“So expand your chest. Make room
for those doliar bills. You have work-
ing for you advertising's prize-win-
ning baby."”

Davis then traced the trouble tele-
vision has been to agencies, the way
it has meant hiring of new man
power and operations that could not
be met by the usual 15 per cent fee.
But he said there was reason for
optimism despite this factor.

He indicated the hopeful future for
the agencies by saying:

“You know, if I were you, I
wouldn't worry, either. Because you
have a couple of things working on
your side. First, your own courage
in being willing to talk to your clients
aboutf costs, plus a realistic business
attitude that your clients must cer-
tainly have. Second, you have work-
ing for you television’s terrific adver-
tising impact.

“Don't you think. that if you have
the courage to point it out to him,
your client will see the economic un-
soundness of your supplying all the
man power necessary to produce a
television show on 15 per cent? Don't
you think he will agree to pay a fee
on fop of commission, or agree that
you should buy shows from a package
producer? Or, if the original idea is
yours, don't you think he will agree
that you should turn it over to a pack-
age producer, rather than supply all
the man power yourself? I do. Be-
cause there is no client worth having
who does not want his agency to make
a profit.

“And after all, what is so unusual
about buying package shows? It has
been common practice in radio. And
don’t forget that you will still have

our creative staff working on the
commercials—and, incidentally, put-
ting in more time than they ever did
for radio, Not to mention that you

will have a production supervisor sit-
ting on top of the package to protect
you and your client's interest. Your
contribution will still be great. With
the cost of television production prop-
erly handled, vou can make a profit.
Better than that, you can go on to
bigger and greater advertising suc-
cesses—and agency profits.”

Altho admitting that advertisers
have problems in television resulting
from high costs of programing and the
necessity for making decisions as to
(See ROSY INDUSTRY on page 13)

Nielsen Reveals
Video Research
At Chi Meeting

CHICAGO, March 12.—A, C. Niel-
sen, president of the Nielsen research

-organization, revealed some hereto-

fore secret facts about his new plans
for television research at the National
Television Conference this week. With
Fred Kenkel, of the Hocper company,
and Dr. Sidney Roslow, of Pulse, on
the same panel with Nielsen, the re-
search session had been expected to
develop into a battle of the research
giants. However, the session was ex-~
iremely quiet, and only Nielsen took
cpen cracks at his competitors. As a
result, the highlight of the entire dis-
cussion was Nielsen’s explanation of
his new TV research system and his
presentation of data garnered in New
York tests up to now.

Nielsen said that he will be able to
provide by May 1 a full data report
on all New York TV stations. Service
in other cities will be provided, he
said, when the networks are doing
(See Neilsen Research on page 13)

Primer To Build

|\ Offers Agency’s
‘ Interest in TV

CHICAGO, March 12.—A complete
primer on how advertising agencies
should creale and preserve advertiser
interest in television was given by
L.eo Burnett, president of Leo Bur-
nett Company, Inc, at the National
Television Conference here this week.
Burnett cited many instances where
agencies had not been doing a top
job in keeping advertisers informed
about television. Many advertisers
were better informed about television
than their own agency execulives, he
stated.

“It is my opinion,” he said, “that
by and large clients are undoubtedly
ahead of the agenties in television
interest. Therefore it is incumbent
upon us to place ourselves in a posi-
tion to guide and direct this interest
along practical lines. This guidance is
particularly important because al-
ready too many advertisers have used
television and have dropped it because
it was not used properly or because
sufficient analysis was not provided
before the initial attempt was made.

“Broadly, I think we in the agency
business had better caution ourselves
against being the retarding factor in
our clients getting into television.”

Burnett made specific pointed sug-
gestions as to how agencies should
prepare themselves fo do a good job
in television. His points were:

1. Make sure that executives and
account executives are exposed to
television outside the radio and tele-
vision department in the office. This,
he said, called for every important
agency employee or executive having
a TV set in his home.

2. Regular reports should keep all
clients posted on television. This,
he said, was expecially important for
clients who are located in non-tele-
vision areas.

3. Clients of every type and size
should be urged to be prepared for
television.

Burnett said that this policy had
been responsible for his agency al-
ready having about 10 advertisers in
television or ready to get into the

medium in the near future.

Balkin Gives NTC Low-Down
On TV Black-Ink Operation

CHICAGO, March 12.—A way to
make moriey with the operation of a
television station at the present time
was explained to the National Tele-
vision Conference here by Sidney
Balkin, general manager of KLEE-
TV, Houston. After being in opera-
tion only two months, KLEE-TV
made a net profit of $1,000 during
February.

When this information about
KLEE-TV was first roised around
the conference rooms, those in at-
tendance often forgot about listening
to sessions on all phases of station
management and operation and gen-
eral trade problems to speculate
about how Balkin accomplished his
trick. After he delivered his ex-
planatory talk Wednesday at a ses-
sion on sales and management, the
secret was out of the bag. Balkin was
operating under ideal conditions—
situations and circumstances which
could be duplicated practically no-
where else in the country.

KLEE-TV began operation a few
months ago in a rebuilt Quonset hut
100 by 40 feet. It has practically no
live shows, and studio space of only

40 by 37 feet. Most of the programs
of its 6 hours a day schedule are
remotes and films. For both types of
programs Balkin gets commercial
rates. He operates with a sta of 26,
but most of them are low paid. Many
of them are college students who
work unlimited hours just for the
privilege of being in television. With
no union employees, he is able to have
a payroll of only $1,790 per week.

His total weekly budget, including
all costs, is only $3,102.

Balkin started with $300,000 worth
of business, $100,000 of wnich was
for sponsorship of -wrestling and
baseball by one client, who was sold
by the Ruthrauff & Ryan Agency.

Balkin has no salestnen and no
talent except a couple of announcers.
His directors, engineers and camera-
men double in brass.

Expenses are also cut because the
station usually pays nothing for
rights to sporting events. Faseball
one of the few sports with paid rights
is going for the season at $20,000 to
the team owners, but this is being
paid by the sponsor, who is paying an

over-all $65,000 for rights and time.

(x
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Cutlet .Heads

| Squawk About
Remuneration

Talk Retaliatory Action

CHICAGO, March 12—A strong
reaction against TV mnetworks was
noticeable at the National Television
Conference here this week when va-
rious station managers, during ses-
sions and in private conversations,
objected to present network policies.

One main gripe was the expression
of dissatisfaction of revenue from
network commercial programs. Most
managers said that by the time they
had paid their pro rata costs of line
charges, they made nothing on net-
work commercials. They said line
charges not only barely equalled, or
were less than, rates from nets, but
in many cases network pre-empted
time could have been sold locally at
a profit, and in many cases, good
shows could have been presented on
the local level

Some managers objected that even
if they carried net shows via kine-
scope film, they still got practically
nothing. As an example, Sidney Bal-
kin, general manager of KLEE-TV,
Houston, said that his net profit on
the hour-long Milton Berle show
was $11.88. This compared with his
usual basic bourly rate of $200 for
film commercial programs.

Other managers made the same la-
ment. E. Y. Flanigan, managing di=
rector of WSPD-TV, Toledo, said
that altho he carried about 17 hours
of net programing per week, he just
about managed to break even on the
shows. Flanagan, however, admitted
that the nets gave him good programs
and that he would have to charge ofl
low profits to audience building and
good competitive programing.

One spokesman of a station soon to
be started in San Francisco, was out=
spoken about the arbitrary way net=
works set rates. He claimed they us«
ually set a rate about 30 per cent
Jower than local rates, and that there
was no questioning the network
figures. It was usually a take-it-or-
leave-it proposition.

The managers agreed that they
would think long before signing any
exclusive network contract. Many of
them are now operating with arrange-
ments which allow them fto take
shows of any network. This, at least,
gives them a bargaining weapon.

The managers also said that if the
networks don’t begin giving more
money for station time, they would
try to get their reps to sell shows to
national sponsors who would be will-
ing to buy various markets on a film
show basis. They. also talked about
dealing with any Hollywood pro-
ducer who could put out good film
shows and sell them to national spon-
sors not interested in using usual
network facilities. The explanations
of Hal Roach, who told the confer-
ence that Hollywood would be pro-
ducing many good film series which
sponsors would want to buy, were
warmly received as a result of the
look to Hollywood for managerial
relief.

After all the griping, the managers
asreed that they would take netwerk
(See TV on NTC Griddle, page 13)

Coverage of the National Tele-
vision Conference in Chicago last
week was handled by Cy Wagner,
of The Billtoard’'s Chicago office.
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First Reaction Favorable to

NTEC Television Merger Plan

NEW YORK, March 12.—Initial
reaction afier several weehs of dis-
cussions b: different Associated Ac-
tors and Artistes’ (Four A’s) unions
on the TV jurisdiction plan presented
to them by the National Television
Executive Committee (NTEC) is fa-
vorable, union reps declared this
week., The NTEC scheme, which
would virtually set up a new org
in videc with members from different
branches of the Four A’'s now working
in TV (The Billboard, March 5), was
thoroly discussed by tre Actors’
Equity Council at several confabs and
similarly by the American Guild of
Variety Artists executive committee.
It goes to the national executive
council of the American Federation
ol Radio Artists (AFRA) for con-
sideration Tuesday (14).

While reports from Equity were
scant, top execs claimed that the
council was inclined to favor the
plan. At AGVA, however, there
were many who asked that TV juris-
diction be tossed back to the Four
A’s for action, Clarence Derwent,
president of Equity and a member of
the NTEC, appeared before AGVA to
explain the plan,

To make certain that no hasty ac-
tion be taken on this matter, the
Four A’s have passed a resolution
stating that no branch take action on
the plan without first giving a repre-
sentative of the NTEC committee a
chance to explain it. This resolution,
it is believed, was drafted because
of the recent action taken by Actors’
Equity in rejecting the merger plan
proposed by AFRA without giving
execs of that union a chance to
answer the objections to it put forth
by Margaret Webster. In connection
with these objections, an executive
of AFRA has stated the Webster re-
port was “full ot inaccuracies and
misleading statements.”

AFRA Fireworks

Fireworks flew at a membership
meeting hel¢ by AFRA Thursday
(10) evening at which a TV report
was made by George Heller, exec
secretary. He went on record as
against turning back TV to the Four
A’s and said that the medium might
be handled in this manner, but it
would never be handled well. Heller
declared that as TV grew, without
merger, a TV talent union would be-
ome strong, but that other Four A’s
unions would become weak. He
stated tha* performers in other unions

‘Information Please’

Gets Emerson’s Eye?

NEW YORK, March 12.—Consider-
able interest in Information Please,
both AM and TV versions, was re-
ported in the trade this week, with
Emerson Radio & Phonograph Corpo-
ration said to be one of the bank-
rollers interested. Dan Golenpaul,
who controls the package, denied ru-
mors that he was negotiating the sale
of the title or property to the Co-
lumbia Broadcasting System (CBS).

Golenpaul said the tele version
would be vi» film, eliminating any
possibility of simultaneous AM and
TV broadcasts.

GLOSSY PROFESSIONAL
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thus would get less protection.
Heller also claims that the NTEC
plan is cumbersome and a make-
shift compromise, but that if all
branches co-operate it might work.

Hiwever, he warned that “if they
don’'t AFRA will take action on its
own behalf.” At the AFRA meeting
members of Equity circulated peti-
tions to be signed by AFRA-Equity

n.embers of that union. who are also |

rank and filers, asking the Equity
Council to explain to the member-
ship during the March 25 quarterly
meeting why it refused the merger
and to account for its TV actions.

The meeting also heard talk criti-
cizing rank and file movements to
take the TV issu¢ away from the
present unicn execs and attempt to
form a new union.

HOLLYWOOD, March 12.—Scregn
Actors’ Guild (SAG) will make good
its threat to start tele negotiations in-
dependent of other talent unions
when its reps start talks with Coast
heads of the four radio-TV nets Mon-
day (14). SAG’s television negotiat-
ing committee will meet with Sid

"Strotz (National Broadcasting Com-

pany), Don Thornburgh (Columbia
Broadcasting System), Frank Sam-
uels (American Broadcasting Com-
pany) and Lewis A, Weiss (Mutual-
Don I.ee). Speaking for the Guild
will be Lee Bowman, George Chand-
ler and William Lundigan, SAG board
members; John Dales Jr., executive
secretary, and Kenneth Thompson,
television administrator.

KreugerRenewsPart

Of WPIX Fighi Acc’t

NEW YORK, March 12.—Xreuger
beer, which had planned to cancel its
sponsorship of the Ridgewood Grove
fights on WPIX, New York, this week
underwent a change of heart and re-
newed, The renewal, however, has
the account picking up only the semi-
final and final matches, rather than
virtually the entire card, as hereto-
fore. The account had been paying
around $1,500 for the pick up, but has
trimmed the budget. As a conse-
quence, Stan Lomax, who had been
doing the coverage, is leaving. Jack
MeCarthy will probably succeed him.
He is a WPIX staffer.

To make up for the revenue loss,
WPIX is selling spots during the early
part of the fights, with Kool cigarettes
already signed.

low .,000 microvolts, “the ignition in-

Auto Ignition
Problem Weighed

WASHINGTON, March 12. — The
Society of Automolive Engineers
(SAE) Is working to reduce the
amount of ignition interference to
TV, which has become a serious
problem in many cases. The infor-
mation dug up has been turned over
to the Federal Communications Com-
mission (FCC) by the Joint Tech-
nical Advisory Committee (JTAC).

It was reported that the auto com-
panies represented by SAE “have
done a considerable amount of work
toward reduction of ignition inter-
ference and plan to make a steady
improvement toward its further re-
duction.”

In areas of high TV signal strength,
the report said, the problem 13 not
seriqus except in case of close prox-
imity to heavy traveled highways.
However, where the signal falls be-

terference is a serious problem, both
from the standpoint of interference
and the possible loss of synchroniza-
tion.”

It was further stated that “one com-
pany has reported that 5.6 per cent of
all their television installations are
affected by ignition interference to
the extent that a service call is
necessary.”

KLAC-TV Re\;amps
Sked for Baseball

HOLLYWOQOD, March 12.—KILAC-
TV will drastically revamp its pro-
graming operations March 30 and
drop at least 50 per cent of its studio
airers in order to clear time for base-
ball remotes. With the station con-
tracted to carry home games ot both
the L. A. Angels and Hollywood
Stars baseball teams, KLAC-TV will
go into seven-day-a-week operation,
bringing evening baseball remotes
Tuesday thru Fridays, as well as
carrying both daytime and evening
skeds during week-ends.

Refurbished program structure will
include studio shows for approxi-
mately one hour nightly, switching to
remote operation at 8 p.m. Monday
evenings will remain full studio night
since ball teams are idle that evening.
Station has begun a weeding out pro-
cess to eliminate over six hours of
live studio shows.

Shift from studio to remote op-
erations will not mean curtailment in
either station personnel or operating
costs, since the present studio pro-
duction staff will be required to
handle the remote pickups.

CBS Preems ““Television Today,”
A Doe Pie Ballying Net’s Shows

NEW YORK, March 12.—The Co-
lumbia Broadcasting System (CBS)
this week previcwed a new 35-minute
documentary movie titled Television
Today and produced by the network
as a promotion offering for its tele-
vision network and programs. Pro-
duction was under the guidance of
Victor M. Ratner, CBS veepee in
charge of programing, and marked
the first Columbia venture into the
pic field. The cost of the production
is said to have been about $60,000.

While the general public will un-
doubtedly find the pic interesting—
CBS will release it both in 16mm. and
35mm. form and will make it avail-
able for civic groups as well as show-
ing it for agencies and clients—it
missed a bet by minimizing shots of
behind - the - studio activities. The
emphasis is placed, instead, on the
in.pact of television on the general
public, and as a selling medium,
rather than only an advertising me-
dium. Liberal use of CBS programs

sparks the short, and the camera work
is highly professional and at times
outstanding. The latter is especially
true in shots showing roof tops clut-
tered with antennas and the reaction
of youngsters to kid shows.

The Billboard Quoted

The continuity includes shots indi-
cating distribution of TV sets (78
per cent in middle income homes),
production of sets and CBS produc-
tion facilities. Ratner even got a
pro-CBS quote from The Billboard
into the film—without credit. Other
shots offer typical video commer-
cials, the best examples being the
Lucky <Strike square dance number
and the Chevrolet henpecked hus-
band routine.

Tradesters got their biggest sur-
prise when, at the end of the film,
it was revealed that the narrator was
none other than George Moskovics, of
the CBS video sales staff. And good,
too. Jerry FPranken.

Stanton Warns
Tele Attack by

: .
g ¥
Intellectual Crix

NEW YORK, March 12—A warn-
ning that the television industry faces
the same sort of discriminatory
criticism which has plagued radio
for years was sounded by Frank
Stanton, president of the Columbia
Broadcasting System (CBS), at the
annual banquet of the Institute of
Radio Engineers (IRE) in New York
this week. ¥or years, Stanton said,
those highly vocal listeners, whose
program preferences run to high-
plane intellextual offerings and who
Lave attacked radio’s mass appeal
programs, have been beefing about
AM. Since video will necessarily
have to program along the same broad
appeal lines, Stanton predicted that
like attacks will be made against
the new medium.

Stanton stated that such ecriticism
stems from a misconception of the
functions and obligations of a mass
medium. To serve this function, such
a medium requires broad appeal,
quick and easy availability and low
unit cost. The result is an irresolv-
able conflict between those repre-
senting the tastes of the greater ma-
jority and those on a higher 1. Q.
level, who tind radio “an intrusion”
into the privacy of their homes,

One Gpeat Hope

Video, added Stanion, offers one
great hope in that by adding sight
to sound, it will make all programs
that much more appealing to alt
listeners. Consequently, it may in-
crease the audience acceptance of a
better quality of programing.

The CBS prexy also declared that
television will become an increasingly
imrportant element in the U. S. econ-
omy and will play a vita! part in
lower distribution costs. He said he
did not share the fears often ex-
pressed that TV will hurt other mass
media, mainly movies and vadio. In-
stead, he forecast, it may affect the
pattern of their uses,

L. A. TV Set Sales
Pass 100,000 Mark

HOLLYWOOD, March 12.—Tele
vision set sales in metropolitan Los
Angeles officially passed the 100,000
mark March 1, according to the
monthly report of Southern California
Radio and Electrical Appliance Asso-
ciation (SCREAA). The report issued
this week-end by SCREAA Director
William Quinn, disclosed that a total
of 101,952 receivers are currently in
actual operation in this area, repre
senting a jump of more than 10,000
sets during the past month.

For the first time since issuing
monthly tallies the report included
a breakdown of receivers accorsding
to size of vicwing tube. Report shows
that 74,994 receivers in use have
standard 10-inch screen. Seven-inch
tube is next in popularity with 10,459
installed. The newer 12-incher has
been sold to 12,462 home viewers,
while 1,918 have purchased the small
3-inch portable receivers. Large
screen  sets, which include 16-inch
tubes or larger, are still relatively
scarce, with only 2,119 in use.

DuMont Westchester
Bouts Get 2 Backers

NEW YORK, March 12.—DuMont
this week sold the boxing bouts at
Westchester (County Center to two
sponsors, Croton Watch Company
and the Odell Company, makers of
Troll hair tonic. The two bankrollers
will share each broadcast, which will
start at 9:30 p.m. Wednesdays, start-
ing next week. The bouts will shift
to Tuesday nights starting next
month.

Dennis Jamesg will handle the com-
mentary. The Westchester bouts for-
merly were lensed by the Columbia
Broadcasting System.
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(—]BS Offers
Pic Packages

To 31 Affils

NEW YORK, March 12.—Columbia
Broadcasting System (CBS) TV op-

eration has broadened its film syndi-’

cation and is offering its 31 affiliates
four film packages composed of 82
features and short subjects. Among
*he films which were leased from
their owners are 52 major British
productions, 13 Vienna Philharmonic
concerts, eight Strange as It Seems
shorts and nine Musical Moods fillers.

The standard pricing system varies
with each package. For example,
CBS gets 50 per cent of the station’s
current rate card on a one-time basis
only for the British films. This means
that WCAU-TV will have to pay CBS
$125 for use of any of them. A repeat
costs 25 per cent of the current rate
card.

Unlimited use of the other films
goes without extra charge and each
station retains permanent possession
of them for the length of the contract.
The concerts can be had for 55 per
cent of the current rate card per
month, the Strange series for 35 per
cent of the current card rate cach
month, and the Musical Moods for 20
per cent of the current rate card per
month.

The British films, especially, are
expected to be audience pulling at-
tractions. Of the 52 productions, 42
haven't been seen in America, and
one, High Command, with James
Mason, cost $4,500,000 to make. After
a 30-day first refusal on the four
packages made to the CBS-TV af-
filiates, they will be offered to other
stations in the various coast-to-coast
areas.

The CBS film syndication depart-
ment is now under the management
of H. Grant Theis, formerly of WTOP,
Washington.

Phila.MullsTaproom
Tax Immunity for TV

PHILADELPHIA, March 12—
Legislation exenipting taprooms, ho-
tels and similar establishments from
payment of the city’s 10 per cent
amusement tax on televisio: reception
was introduced in city council. The
bill was sponsored by the local Re-
tail Liquor Dealers’ Association,
whose members are already faced
with a levy of $120 imposed annually
by the State Liquor Control Board on
all establishments where video is on
tap.

If the loca! ordinance is approved,
it would nullify the campaign of re-
ceiver of taxes W. Frank Marshall to
collect the local tax. The receiver's
offi e has already informed owners
of places with television sets that
they are liable for the tax as an
amusement levy.

NIELSEN RESEARCH
(Continued from page 11)
more programing and when competi-
tive hours of operation are more even.
The exact Nielsen New York sam-
ple figure was not given, but Niclsen
said that 150,000 homes had been
surveyed in an attempt to pick a
master sample of 13,212, After addi-
tional research, this group was re-
duced to another sample of 1,000 TV
homes. From the latter figure, the
final working sample was picked.
Recent results showed TV sets
were on an average of 3.9 hours per
day, while AM sets in the same sam-
ple homes were on 3.11 hours per
day. Sunday viewing seemed fo be
highest, with sample members watch-
ing their TV sets 3.78 hours. Thurs-
day was next with 3.54 hours and
Tuesday third with 2.86 hours.
Ferty-five per cent of the sample
watched TV at night only, while 2.4
watched during the day only. A gen-
eral composite of 42.7 per cent
watched it day and night.

FM Busted? No!

PHILADELPHIA, March 12.
—With the Franklin Broadcast-
ing Company about ready to give
local radio row its first all-FM
station, the town’s Poor Richard
Club of advertising agency execs
announced it was going to give
a bust of Benjamin Franklin to
his newest namesake, But Abra-
ham L.- Freedman, one of the
owners of the new FM station,
winced at the signal honor.

“Please,” said Freedman, “don’t
call it a bust. Just say it's a
statue, That doesn’'t sound so
much like an omen.”

Crosley Preps
Web Bow With

‘Who Said That?’

NEW YORK, March 12.—Crosley
Television is the latest receiver manu-
facturer prepping a bow into network
video, as it ncared pacting this week
for Who Said That?, National Broad-
cast'ng Company (NBC) package.
Where it will be placed depends upon
the outcome of plans by American
Toba-~0 Company to simulcast Your
Hit Parade starting sometime next
month, with a switch in the show’s
originating point from Hollywood to
New York. Should the deal jell, the
time will, of course be 8 p.m. Satur-
days, a time which Crosley also
desires.

Who Said That? now is on Sunday
nights, simulcast with its AM ver-
sion. Crosley will buy only TV,
necessitating production of two sep-
arate programs. Some guests from
one probably will appear on the other,
with the radio version due for a
continued sustaining ride by NBC.
Should Luckies decide affirmatively
on its simulcast plans, Crosley will
take the 9:30 period immediately
following Parade.

TV ON NTC GRIDDLE
(Continued from page 11)

shows as long as they needed them
to build up their program schedule.
But if good commercial films were
offered at rates higher than the aet-
works would give, they would be
snapped up. At least, the managers
concluded, they would resist very
much any attempt on the part of the
networks to get them in positions in
which they would not be free to take
programs from any and all sources
that could offer revenua,

See Rosy Industry Horizon
At National TV Conference

(Continued from page 11)
whether other media should be cut,
Davis held out high .iopes for adver-
tisers, too.

To this third group he said: “You
are going to be the direct benefactor
of television's terrific advertising im-
pact—an impact so great that sponsor
identification ratings are far beyond
anyvthin - radio ever dreamed of . . . an
impact of demonstration. Demon-
stration is the greatest sellin,, tool you

lcan use on them, At the same time

you can tell them of the superiority
of your product ard the necessity for
your product, and that combination
can only mean multiplied sales. An
impact so great that even if a limited
budget demands that you share with
some other advertiser and make only
half the contacts with a customer that
you have made with him in radio, you
still would be ahead.

“You, too, can consult your con-
temporaries for proof on the current
effectiveness of television. But even
that is not necessary. Because right
now a low-cost show in the television
cities is competitive on a dollar basis
with advertising readership in maga-
zines."”

After the speeches by Davis and
others, general agreement was that

Irna Phillips Pens
“Challenge” Soaper

CHICAGO, March 12.—Irna Phil-
lips, famed radio and TV soap opera
writer, this week said that, altho the
Nationa! Broadcasfing Company
(NBC) two weeks ago had discon-
tinued airing her TV serial, These
Are My Children, there was a good
possibility she would have another
daytime TV serial on the air by fall.
Miss Phillips said that the fact that
a New York agency and sponsor were
interested in a new TV show she is
creating proved her theories of day-
time fem serials had been vindicated
and that NBC had been hasty in ax-
ing Children.

The new Phillips opus will be titled
Challenge to Spring. It is expected
to hit the air locally as a sponsor
test on Columbia Broadcasting Sys-
tem’s New York TV station. Miss
Phillips said the agency would be
testing the program with a view to
airing the program as a five-a-week
daytime offering on the CBS network.

Miss Phillips also said that it was
likely one of her old serials, Masque-
rade, would be back on the air as a
network AM show next fall,

SHORT SCANNINGS

John Novak has resigned as film director at WABD, DuMont's New
York outlet, to go in business as a TV film consultant. . . . The option on
“The Admiral Broadway Revue” has been extended 39 weeks, carrying it

thru to January 20, 1950,

Show begins a 13-week hiatus June 10 and

returns to TV September 16 ... Elias Sugarman has joined Furman, Feiner
& Company, Inc., as assistant to the president and in charge of TV. . ..
Michael Donovan, the Columbia Broadcasting System’s (CBS) dauntless
doorman, will guest on the “Robert Q. Lewis” show, Thursday (17) (St.
Patrick’s Day) and exercise his tonsils with some fine brothy Irish ballads.
Russ Hodges is off the WABD “Russ Hodges Scoreboard” while he covers

the training canips in the South.

Peter Barry is a permanent addition to “We're On,” daily TV show
broadcast on the National Broadcasting Company (NBC) New York outlet,
WNBT. . . . Sherling Oliver, of the “Wren’s Next” video show on the
American Broadcasting Company’s New York station, has gone to Treasure

Island, for vacation. .

. . Lisa Sergio, woman commentator, has formed

World-Scene Productions with Bernice Windt to package radio and TV

shows. .

. . Registrations are still open at the New Institute of Film &

Television in Brooklyn. The spring session begins April 6,

Georde Henderson is the new sales manager of WLW-C, Columbus, O.,
Crosley TV station there. . . . Bob Henry, program director of WABF,
New York, has resigned from the station to enter TV production. . . . Myron
Eichler, and Herbert Eerg, veteran publicists have formed the Eichler-
Berg Associates to service clients who wish public relations counsel. . . .
Igor Cassini, Journal-American columnist, has completed the first of a
series of TV films for the Radio Artists Corporation (RAC). . . . Bernard
Schubert, of RAC, is dickering with sponsors. ... A new type TV program,
“Golf Clinics,” will be inaugurated over KLAC-TV, Los Angeles, Mondays

1 7:30 to 7:45 p.m. with golf pro Harry Bassler answering questions.

the first National Television Confer-
ence was one of the best TV meetings
ever held because, in many cases, it
got right down to cases and showed
ways and means television operations
could be made more profitable and
better for all elements.

Jim Stirton, president of the Chi-
cago Television Council, said that
official registration was about 350,
whereas only 200 were expected. As

a result of the good attendance and
the general expressions of approval,
Stirton said that a second TV con-
ference would be held here next year.

Gen. TV Enterprises
To Set Up NY Office
To Distribute Films

NEW YORK, March 12.—Gordon
W. Levoy, head of General Television
Enterprises, Inc., Hollywood, this
week arrived here to set up an East-
ern oftice and to sound out sponsors,
networks and agencies on his organi-
zation’s distribution plan for tele pix.
Levoy’s firm will not produce films
itself, but will be virtually a televi-
sion counterpart to United Artists in
motion pictures. It will secure spon-
sors and outlets for programs and
then farm them out to individual
video film producers for production.

Levoy said he has made arrange-
ments with a number of leading mo-
tion picture producers, whose identity
cannot yet be disclosed, to work with
him in turning out the product for
which he will contract. In some
cases, he said, his firm will arrange
financing for the producers. Pro-
grams will mainly be kept in the
$5,000 to $12,000 per show class, and
contracts will be signed on a 26-week
minimum basis, he said.

The programs will be patterned to
meet sponsor’s individual needs and
desires. Levoy's group will work out
the details and then pass them on to
the producer who will be involved.
He indicated that considerable inter-
est had been evoked in this tailor-
made plan, but that in most cases, the
bankrollers had not yet become that
specific in their thinking.

General Television’s New York
staff primarily will be concerned with
sales. Its personnel, currently em-
ployed in executive capacities with
sponsors, broadcasters and motion
picture firms, will be made public
after their present connections have
been severed. The New York office
will begin functioning in about one
month, A group of salesmen also will
be taken on to travel among stations
with the finished product.

Keds To Back Friday
“Pup” Show on CBS

NEW YORK, March 12.—Lucky
Pup, the Columbia Broadcasting Sys-
tem’s (CBS) network TV puppet
show, across the board 6:30 to 6:45
p.m., has sold its Friday segment to
the footwear division of the United
States Rubber Company, beginning
March 27. Keds will be the U. S.
Rubber product actually sponsoring
the show.

The puppet show’s Tuesday and
Thursday broadcasts have also been
acquired by Ipana Toothpaste (Bris-
tol-Myers), starting with the April
5 program.

HOWARD PHOTO REPRODUCTIONS
\

No Order Too Small orToo lLarge.
Enlargements mounted, 20x30,
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Yideo Workmeg—é Seriess

Stanley Rubir_l_Tells W hat
He’s Learned From Making
26 Pix for American Tobacco

By Stanley Rubin

Aired From

CHICAGO, March 12.—Plans for
the airing of a network television pro-
gram direct from the stage of the

O NOW we are finishing the first 26 commercially sponsored entertain-
- meg;1 film’Is‘.ever m_ade ';’t;}r televif‘ion fthethAmcr;can pra&%) ?ohmpany’s:stauon’ WBKDB. The program would
our ow Time series. e question for this column is: at have we| . ; ;
learned—if anything? Well, in the first place, we've learned to accept no L€ the talent booked into the Chi

one's word as a “television expert” There is, at present, no such animal. |

We've learned, in addition, that while

motion picture work bred ulcers, and

radio work bred heart trouble, television breeds both—in other words, the

tirst sure-fire man kiiler known to
pictures, imagine having to produce
films on @ weekly rvadio schedule; if
sorre in radio, imagine having to
produce your show every weck com-
nlete with sets, costumes and script
less actors.

Sianley Rubin, formerly a writer for
radio, and a writer-producer at Universal
Studlos, Is now presideni of Realm Tele
vision Productions, Inc., originator and co-
oroducer, with Marshall Grant Produc-
tions, of the American Tobacco Your Show
Time lelevision films now being shown
weekly on 35 stations thruout the country.

Add to this, if vou’re in the movies,
the problem of writing and photo-
graphing a script which will cut to
exactly 26 minutes and 25 seconds in
length. And, if you're in radio, add
to the cost of vour show tehearsed
etors whe can read their lines with-
sut scripts in front of them, the price
of a camera crew, a stage crew, elec-
tric power, a set designer, set build-
ers, a wardrobe designer, make-up
crew . . . in nther words, the multi-
ple details that become necessary
when something which has heretofore
been only for the ear must now also
be brought to life for the eye.
Salvation

The above are some of the nega-
tive elements, Here is one of the
positive ones, something to soothe
the radio packager who is cautiously
preparing to switch to television, Un-~
like radio, to have your option
dropped in television is not to be left
empty-handed. For in television, in-
stead of heing left with a pile of
scripts which have disappeared into
the ether, you find yourself with a
vault full of pictures of very definite
value for re-issue on a constantly
growing number of video stations, al)
of them hungry for ready-to-play
material.

At the moment the above point is
the only answer Realm Television
Productions has found to the ques-
tion of profit in films for video. For
while the market is certain to im-
prove in the future, sponsors are cur-
rently not paying enough to make
any immediate profit likely. Thus,
the Grant-Realm pictures for the
American Tobacco Company are cost-
ing the full amount being paid us by
the sponsor., We are, however, gam-
bling on the future values in these
tilms; for all rights, other than tele-
vision, arc owned by us, and if the
American Tobacco Company drops
{ts option, then television rights also!
revert to us.

The Funture Side

On the future side, however, there
is the promising note that we have

SPECIAL

ORDER YOUR PUBLICITY PHOTOS
AT ONCE

ONLY $7.50
FOR 100 8x10 PHOTOS
NQ NEGATIVE CHARGE
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show business. If you're in motion

already been approached by prospec-
tive sponsors who are prepared to
pay several thousand dollars more
for a new half-hour film show than
we are now receiving for the Your
Show Time series.

Aside from the financial aspects,
the question that is most frequently
thrown at us is “What percentage of
televicion will films constitute, and
what about filims versus kinescope?”

Our answer to that double-barrelled
guestion is simple. First. no one at
present can make any intelligent esti-
mate of the proportions which filin
and kinescope will assume in over-all
television programing. Each has im-
portant advantages to contribute, and
rach is currently carving out its own
future by its present performance.

We make the Your Show Time
series on film; first because our ex-
perience lies in that direction and.
second, because we believe that for
dramatized material, where editing
and a variety 6f sets, makec-up and
wardrobe play important roles, film
will always give results superior to a
live show,

Spontancity in Live Shows

On the other hand, for some of the
projects which we are now develop-
ing—including certain audience-par-
ticipation shows—we may also op-
erate in the “live” field for its ob-
vious advantage of spontaneity.

We are also often asked our esti-
mate of Hollywood’s future in tele-
vision. Here is one graphic answer:
Grant-Realm is contracted, with op-
tions, to make 52 pictures a year for
the American Tobacco Company. If
we should sell another film package
our output would jump to 104 pic-
tures a year; thus, this one produc-
ing outfit — Grant-Realm —on the
basis of sales to just two sponsors,
would be making the equivalent of
50 feature pictures a year—more than
the output of any major studio in
town. Here, then, is certainly the
greatest incentive the independent
film producer has ever had.

Talent, too, has a great incentive
in all this, It is a rare occasion when
a writer owuns a piece of a picture he
has written for any studio. But lei
him create a television show—lease
it to a sponsor as we lease Your Show
Time—and suddenly he finds him-
self owning a percentage of not one,
but of 26-—or 52-—or more films,

Thesps Due for Railse

As for actors, while it is irue that
television at the moment pays hardly
more than minimum, these salaries
are certain to increase rapidly as the
number of television sets increases
and sponsors begin to loosen their
purse strings.

Not many years ago radio actors
from bit players to stars worked tor
$5 and $10 a performance including
rehearsal time, These salaries now
run from $45 up to $1,000 and more,

In addition, television will make
more work for more actors than any
previous entertainment medium. I
not many actors will be able to draw
$50,000 for making one picture, as in
the motion picture industry, there
will be a sizable number of actors
who will be guaranteed 40 or 50 tele-
vision shows a year at $1,000 a show.
And these shows, like radio, may well
run on year after year, giving a

Chicag ' Theater have been completed
by Balaban & Katz, owners of the
theater and local independent TV

1 eater, home of some of the coun-
t 's top vaude shows.

he plan has gone far beyond the
td ng stages. Al facets have been
el -ed with unions having jurisdic-
tid at the theater. Talent agents and
sorie of the bigzest names also have
signified a willingness to go along
zyith the idea if it were put into prac-
ice.

Program Rejected

The Adwmiral Radio & Television
| C_rporation and the Kudner Agency,
Admiral’s TV 15 per ceater, received
the fhirst piteh for the program. For
|a couple of weeks Admiral was very
\interected in the program, but finally
turned it down because of Kudner
',Agency exees’ unwillingness to han-
dle a show not originated in New
| York.

| The presentation to Admiral called
ifm- a show Thursdays from 8 to 9
p.m. Cost for talent and production
would have been about $8,000. For
a while Admiral was considering
spounsoring both the WBKD package
| and its Broadway Review. Even tho
the Chi Theater package was about
$4,000 per week less expensive than
'the New VYork production, it was
turned down.

A TV network had cleared time for
the production on alt its stations.
Jonny Graft, WBKB program director,
said that he still has three potential
sponsors interested in the nroject.

Show Set-Up

It the plan were to go thru, the
resulting programs would be the first
of their type in the country. Show
wonld include a 20-piece orchestra
| and ali talent booked into the theater
| would have to agrece to go on the
video series before being hired. Some
top names, in an effort to get video
experience ag well as a valuable stage
appearance, indicated they would
work for only $150 above their the-
ater price for the TV airing.

Shows would be aived before a live
audience and would be expecied to

“fike To See”
Goes Bhind

NEW YORK, March 12.—Procter
& Gamble (P&G) this week decided
to junk I'd Like To See, its video
show which airs Tuesday night on
National Broadcasting Company
(NBC). The show, which has fea-
tured films of various events te-
quested by viewers, will bow out
about the middle of next month.

Current P&G plans are to retain
the time, but to substitute no single
show. Instead, the sponsor iz think-
ing in terms of rotating dramatic,
variety and musical shows. The
initial opus of the new series has
not yet been selected.

healthly annual wage to many more
actors than were ever employed in
the movie business.

All of which brings us back to
where we started: There are no “tele-
vision experts”; there are no guaran-
teed answers, Right now we can
only make guesses based on the little
we've learned in the first year of
operation.

You will have to wait at least an-
other year before you can tell us
with certainty how wrong our guesses
were,

B&K Mulls Tele Net Vaude

° Q)
LX)

Chicago Stage
help gate, with the audience provid-
ing thousands each week to witness
commercials. Latter point would re-
sult in an above average public re-
lations plug. No additional admission
charge would be made. 7The public
would see a movie and a top TV
program for usual price.

If the plan goes into effect, the the-
ater would also discontinue a policy
of occasionally holding over stage-
shows. With TV versions of stage
bills being offered, tatent would be
booked for one weck only,

UC Awards Crosley
Video Fellowship

CINCINNAT{ March 12.—Russel}
Helmick, University of Cincinnati
graduate and prominent Norvthern
Kentucky educator, this week was
announced by the University of Cin-
cinnati as winner of its new Crosley
Broaderasting Corporation fellowship
for the study of the relationship be-
tween education and television. Since
this is believed to be the first fellow-
ship of this type, Helmick will carry
on pioneering investigations as to how
cducation and television can best join
forces to serve the general public.
The fellowship carries a cash stipend
of $2,600 and I{elmick is slated to
start his work June 15.

Dr. Carter V. Good, dean of the
local university’s Ceachers College,
who recominended Helmick f the
appointment, outlined the following
six-point breakdown ot possible areas
for study:

(1) Caretul sitting of the literature
ot radio education to discover mis-
takes to be avoided and lessons help-
tul in investigating the educational
possibilities of television; (2) Anal-
ysis of the television programs avail-
able for possible correlation with
adult education programs and the
curriculum at university, Ligh school,
and elemeatary school levels; (3)
Canvassing of school and home facil-
ities and equipment {for utilizing
video programs; (4) Study of teacher
intcrests and
relation of their school offerings in
the curriculum with cultural ang
educational programs from television
stations; (5) Investigation of pupil
attitudes and interests in such cul-
tural and educational areas as history,
geography, nglish, science, and phys-
ical education and sports in relation
to utilization of appropriate tele-
visicn programs and, (6) Investiga-
tion of the educational levels at which
television may be made most ef-
fective—adult education, colleges and
universities, high schools and el-
ementary schools,

Since 1942 Helmick has been prin-
cipal of Holmens High School, Co-
vington, one of Kentucky’s largest.
He has been active in assisting in
the revision of high school accredit-
ing standards of the Southern As-
sociation of Colleges and Secondary
Schools. His experience as an ad-
ministrator totals some 20 years
covering elementary, junior, an
senior high schools.
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N. Y. Pro Grid Clubs May Bar
TV This Fall; Other Cities, Too

(Continued from page 3)
loops are badly in need of hypoed
gate receipts during the coming sea-
son, and any measures, including the
dropping of tele, which might accom-
plish this will be pursued.

The second motivation is the fact
that, unlike baseball, every game is
a crucial one to the pigskin clubs, in
terms of attendance. Since baseball
clubs play some 88 games at home,
they can afforgl to lose some potential
customers because of TV in the course
of developing new fans thru the
medium. The foctball clubs, how-
ever, with 12 to 14 home dates, have
no such leeway and every ticket-
buyer who stays away is lost, with
slight chance fo recoup.

Weather a Factor

A further problem is that of the
weather, which becomes increasingly
uncertain as the football season ma-
tures, The clubs estimate that a heavy
percentage of potential customers
prefer to stay at hearthside with re-
freshments and tele receiver close at
hand rather than brave the brisk
weather, With no tele, these might
be converted into payees as the pen-
nant races mature.

Edgar Feeley, veepee of the Giants,
said this week that his club is very
much undecided about venturing
back into tele this fall. It is known
that the Yankee-Dodger combine has
devoted much thought to the subject
as well, and has not yet reached =z
decision. Ted Collins’s transplanted
Bulldogs are expected to have too
much trouble drawing with a weak
and unfamiliar squad to afford to lose
a single potential sale. It is con-
sidered probable that none of the
three will televise,

The same situation exists thruout
both leagues, with the possible ex-
ceptions of Cleveland and San Fran-
cisco of the All-America, which are

one-team cities where the games are
all near-sellouts. The only possible
alternative will be to jack up the
asking price on the
games, and this might very well put
them out of reach of bankrollers or
stations.

Syn(l.icate Tel e Pix
Prepped by Telepak

HOLLYWOOD, March 12.—Plans
for distributing varied tele pic fare
to independent tele stations on a
syndication basis has been established
by Robert Longnecker, vecpee of
Telepak, Inc., Hollywood video flick-
er production firm. Syndication set-up
will supply indie tele ops with fea-
ture films, sportsreels, comedies and
musical filmfare on a low-cost basis.
If sold commercially, each station will
get 50 per cent of film sales price,
sharing profits with Telepak on an
equal basis.

Longnecker said he had made a
preliminary deal with WPIX, New
York Daily News tele station, for ex-
clusive New York rights to the series,
which will guarantee cach participat-
ing station at least eight reels per
week at the outset, Plan will become
effective as soon as Telepak has
signed up 25 participating stations
which should be within 60 days, ac-
cording to Longnecker. Also, Telepak
this week acquired option for Ameri-
can rights to Adventure of Guignol
and Barbarin, a 26-week series of
puppet films made in France. Firm
will redub sound tracks in Hollywood,
using film and radio names as voices
for the puppet characters. When com-
pleted, all-English dialog will sup-
plant French gabbing, with series to
be edited into a complete video
package.

Copyrighted TV Could Put Bite
On Cafes, Attorney Tells NTC

(Continued from page 3)

with AM broadcasting,” Moser said,!

been recognized with respect to photo-
graphs, paintings, songs, plays and

“there is no doubt that the reception  motion pictures.”

of a television program containing |
a copyright musical composition by|

a tavern, hotel, restaurant, private
auditorium or motion picture theater
is ‘public performances for profit.’
It is not necessary that an actual ad-
mission price lbre charged as long as
the purpose of the showing
atiract patronage

“Under the Copyright Law, there is |
no question that such a public per- |

J_formance of a musical composition,
if made without a license from the
copyright owner of the musical com-
position, may be enjoined by the
court.”

Extending this theory to non-
musical programs, Moser said these
also would he protected.

“There are no reported cases,” he
added, “in which the owner of other
forms of copyright material have
atttempted to exercise the same rights
which are protected by the courts
with respect to musical compositions,
but there is every reason to believe
that their rights would be similarly
protected.

“When a program contains original
literary material which has not been
copyrighted, the creator of the ma-
terial still has the right under com-
mon law copyright to arbitrarily
withhold from others the right to
use the material. This right has

| possible.
| on the legal theory that *“‘an individual

is to’

Developing his view that TV shows
could be copyrighted and thus with-
held from public performances if fees
were not paid, Moser said that TV had
inherent property rights making this
This, he said, was based

has a property right to his original
unpublished, intellectual production.”

“A television program,” Moser said
during another part of his speech,
“necessarily contains many such
original intellectual productions. It
may be argued that there is an
absolute property right in the sum
total of lighting effect, long shots,
close-ups, camera angles, blending of
sight and sound and all the other
skills and arts that go into a finished
television production.”

NBC Preps C. Haines

And Cavanaugh Trio

NEW YORK, March. 12.—Song-
stress Connie Haines znd the Paige
Cavanaugh Trio are due for an early
TV bow. The National Broadcasting
Company (NBC) is setting up an
audition for the team, with an eye to
clearing time for them shortly. ,

The 15-minute musical show is
planning for a five-nights-a-week
schedule,

rights to the|

| WPIX May Break
Even Soon on 125G

| Korda Film Deal

(Continued from page 3)
films at prices ranging from $100 to
$200 per picture. Figuring an average
of $150 a picture, and a total of 32
stations, it indicates a gross of
$115,000.

The station this week also bought
a new batch of British pix, this time
from: Motion Picture Management, a
Hollywood outfit. The deal is for
New York rights only.

The Korda list includes such prop-
erties as Scarlet Pimpernel and Henry
VIII.

Delta To Back TV
Comedy on ABC

NEW YORK, March 12.—The Delta
Tool Division of the Rockville Manu-
facturing Company, of Milwaukee,
this week signed its first tele contiract,
with the American Broadcasting Com-
pany (ABC). Delta will bankroll a
dramatic family situation-type com-
edy, titled That's O’Toole, featuring
Tinker O’Toole and his woodworking
hobby. The show has been placed
in the 4:45 p.m. slot Sundays, start-
ing next week, with a Chicago origi-
nation.

Hoffman & York, of Milwaukee, is
the agency. The program will be
carried in New York, Baltimore,
Washington, Detroit, Chicago and
Milwaukee,

1S-]

I.Ai Same Time
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Radio Gets It
In the Neck

|
Programing Volume Soars

CHICAGO, March 12.—Greater
volume of programing plus an in-
creased number of highly touted net-
work video shows coming into Chi=
cago since the connecting of the
coaxinl cable to the East has caused
a striking jump in sets-in-use (s-i-u})
figures here, with a concomitant fall-
ing off of radio s-i-u. This was evi-
denced in a special survey compar=
ing televiewing in Chicago in Janu-
ary and February, prior to and since
the coming of the cable, prepared
for The Billboard by The Pulse, Inc.

In homes having both radio and TV
sets, surveyed for a full weck in both
months from noon to midnight daily,
television s-i-u jumped from 20.2
in January to 29.3 for a similar
stretch in February. Concurrently, ra-
dio s-i-u fell off from 14.6 in Janu-~
ary to 10.5 in February.

Six Samples

Six typical video shows which
reached Chicago on a non-delayed
basis for the first time with the ex-
tension of the cable, had pronounced
effects upon viewing habits in the
time periods they moved into. The six
sample airers were Howdy Doody,

(See Coax Up Chi on page 17}

*
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WRC Releases

TALK OF THE TRADE

Station’s Own
Survey System

WASHINGTON, March 12.—WRC,
Washington outlet owned by National
Broadcasting Company (NBC), will
use its own research rating technique
in the future, pulling away from
standard rating methods for sales
promotion, i¢ was announced this

week as the station released results
of the WRC diary study system.

The station believes Hooperatings
are valuable as an incex of relative
program popularities during periods
covered by the method. However,
WRC said its own system is designed
to reveal audience ratings for times
not covered by Hooper, establish in-
formation on the composition of the
audience, establish the exact number
of persons listening to any given pro-
gram, check the shift of audience
{rom one program to another, meas-
ure listening outside of the home and
in non-telephone homes and to ob-
tain data on listening habits of all
age groups.

The diary study, developed by WRC
under the direction of James Seiler,
uses a precision sample comprising
1,000 individuals typical of the Wash-
ington population as a whole. The list
was built up from an area sample
purchased from the Census Bureau.
Listening records were obtained by
personal interview and by the use of
a listener diary.

The diary was a questionnaire
eovering radio and TV listening of
each individual in the sample for a
specified period. The diary method,
said the station, was chosen as the
only reliable way to obtain data for
all hours regardiess of where the lis-
tening took place.

Survey Costs $1,500

The cost of the tirst such survey,
exclusive of the time spent by WRC
staffers, was estimated at about
$1,500. The survey showed that 97.6
per cent of Washington homes have
a radio, 11 per cent have an FM set
and 8.5 per cent have a TV receiveor.
About 30 per cent of the Washing-~
tenians have an auto radio, with 12
per cént listening to an auto radio on
a typical day.

The impact of TV on standard radio
was graphically shown in the WRC
survey. Of persons having both AM
and TV, only 49 per cent listened to
AM on a typical day, while 72 per
cent of those having no TV set lis-
tened to at least one standard radio
grogram. The average time spent

efore the TV receiver by those with
sets was 162 minutes. Of those who
watched TV outside of the home, an
average of 92 minutes was so spent.

A breakdown of the samnple for the
9:30-9:45 p.m. slot over WRC on a
Tuesday night disclosed that 205!
per cent of the population or 266,500
ﬁersons in the Washington area were
istening to Fibber McGee and Molly‘l
The listening audience was composed
of 35 per cent male and 65 per cent
female, 90 per cent white and 10
per cent colored and 87 per cent adult
and 13 per cent child. The NBC pro-
gram retained 64 per cent of the gudi-
¢nce from a previous program, drew
21 per cent from other stations and
attracted 15 per cent in new listeners.
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O’Donnell adds another 135 from the

Ed Byron, producer of “Mr. District Attorney,” suffered a fire in his
apartment, . , . Marge Kerr, of N. W. Ayer, is hospitalized. . . . Bud Barry,
of ABC, went to Washington for a quick trip. . . . Hugh Terry is back to
his post at KLZ, Denver, after a short stay in New York. ‘

Morgan Ryan, ABC Eastern program chief, had his new apartment
painted twice. The first, done by the landlord, was an all-over job of bat-
tleship grey., The second painting was billed to Ryan. ., . Arthur Weill,
comptroller of WMGM, and his wife have adopted a baby girl,

The annual Easter seal drive for crippled children, which runs from
March 17 to April 17, will feature one-minute and 30-second spots, avail-
able to all stations, made by Jack Benny, Fibber McGee and Molly, Amos
‘n’ Andy, Bob Crosby, Dinah Shore, Buddy Clark, Harlow Wilcox, Guy
Lombardo, Kate Smith, Edward R. Murrow and Don McNeill.

Jules Dundes was named director, of sales and sales promotion at KQW,
San Francisco. He has been advertising and sales promotion manager of
WCBS, New York, for the past nine years. ... Mrs, Hazel Kenyon Markel
has been named director of program service for WT'OP, Washington. She
formerly was the station’s director of public service. ... Gotham Advertis-
ing, New York, will handle radio advertising for Regione Siciliana, to piich
for increased tourist biz to Sicily.

William Hylan, CBS tele account exec, became the sire of a 7 pound
12 ounce son. . .. Paul Hancock was named administrative assistant to
Easton C. Woolley, director of stations departments. . . . C. H. Wolfe has
joined Dancer-Fitzgerald-Sample, Inc., in an executive capacity. . . . Bill
Malo, commercial manager of WDRC, Hartford, Conn., celebrated his 19th
anniversary with the station.

Marty Clickman, of WMGM, New York, was elected president of the
Sports Broadeasters’ Association, succeeding Bill Stern. Sam Taub and
Ted Husing, both also of WMGM, were voted in as vice-presidents, and the
same outlet’s Harold Holz got the secretary’s job. Jim Dolan, of NBC,
continues as exec secretary, while Andy Lang, of Associated Press radio
division, got the treasurer’s plum.

Lisa Sergio, who recently Jeft her post as commentator for WOV, New
York, has cut an audition for a new 30-minute interview show ecalled
“Dinner at Theodore’s.” It will be marketed by World Scene Productions,
headed by Miss Sergio and Bernice Windi. . . . Gerald Blank, formerly of
The New York Star, was named public relations chief of Pathescope Pro-
ductions, maker of film commercials for tele. ... Seidel Agency is handling
advertising for Lehigh Television Company.

Cedric Adams, newscaster, and George Grimm, news analyst, both of
WCCO, Minneapolis, were named as two of “Minnesota’s 100 liv ing Great”
as selected by the State Junior Chamber of Commerce. . . . Lois Hunt,
lyric soprano, and Denis Harbour, bass-baritone, both of New York, won
the “Metropolitan Opera Auditions of the Air.”

Bernard Moore is now program director of WKNB and its FM adjunet,
WIFHA, New Britain, Conn. . .. Ralph M. Wallace, formerly with WEWS-
FM, Cleveland, has become manager of WCUO, new Cleveland FM station
operated by the UAW-CIO Broadcasting Corporation. . . . Lee Whyte, who
spieled for WOL and WINX, Washington, and WARC, Rochester, N. Y., is
announcing for WVET, Rochester. . . . David L. Roberts Jr. was named
nev 3 editor of WVET, succeeding John W. Larue, . , , Gail Smith is
director of nighttiine shows for Procter & Gamble, instead of daytime air-
ers, as the soap firm had announced previously.

Radioland Mail Service Rescues
Progmms by Answerin g Fans

NEW YORK, March 12.—The Ra-
dioland Mail Service, Inc., 8 custom-
tailored letter-writing bureau to an-
swer fan mail, is one of the newest
outfits originated to help harassed
sponsors and agencies whose audi-
ence mail response on radio shows
has been so great as to become un-
manageable. Its present clients in-
clude Stop the Music, Twenty Ques-
tions, Juvenile Jury, Small Fry and
Life Begins at 80, for which it an-
swers an average of 20,000 letters
each week.

Bernard O’Donnell, the originator
of the service, claims that it is doing
an important public relations job for
sponsors in alleviating many gripes

ranks of retired postal employees
living in the vicinity.

Rates for answering mail varies,
according to the type of reply, but,

in no case, is the charge over $3 plus
postage. On occasions, research jobs
are done for sponsors, analyzing re-
turn mail on surveys,

A. C. rMayor Boosts

Show Business Anew

ATLANTIC CITY, March 12.—At
the annual installation of officers of
the Boardwalk Association this week.
Mavor Joseph Altman again hit at the
resort’s No. 1 fault as being the lack

from listeners who write. It is his{of entertainment for visitors here
belief that a “soft answer turmeth|during the winter. Speaking at the
away wrath.” | Ambassador Hotel dinner when John

O’Donnell uses form letters Spar_’Burke was installed as president of

ingly and even then uses a personal the association, the mayor said the
touch. Otherwise, he always answers‘mty was willing to lend a helping
them personally, and by replving in hand to any group that would try to
a logical, sympathetic manner he has | correct the situation. He said that
created good will for the product he had seve;al ideas in mind himself
where ill will existed previously. As|and that within a few years theyx
proof of this, he cites the fact that no | ought to materialize,

lawsuits have been leveled against Top among the mayor’s entertain-
sponsors whose mail he answered. It|ment proposals were musical concerts
is also his claim that on giveaway |at Bader Field during the fall and
shows, he has also managed to refute spring. Second was the encourage-
ment of stage attractions; third,
eventually a city theater; fourth. a
“more liberal” city, which he said
could be brought about thru' local
legislation, and fifth, publicity.

The service has its headquarters in
He employs 40 people,

but when special jobs are needed

Alien Tongue Fight
Dropped in Detroit

DETROIT, March 12.—The legal
eftort to force continuance of foreign
language programs on Detroit com-
mercial stations has apparcntly been
dropped by the groups which carried
the WJLB case to the Federal courts
as well as the Michigan Supreme
Court last year. The remaining legal
action was on a suit for performance
of contracts allegedly involved, by
which the courts might have ordered
the programs to be continued, altho
the language shows were actually
dropped nearly a vear ago after
operating for a month under pend-
ing court action.

A formal appeal to the Supreme
Court in the case was filed for at
least the second time, but the record
of the case has not been filed and
since the contracts themselves have
now expired, it is taken for granted
that the case has been abandoned.

One reason for acceptance of the
situation by which no foreign shows
are carried on any of the regular
commercial stations despite the heavy
foreign-born population is that the
language groups are again being given
attention, tho on a more modest scale
and with a different type of program,
by WDET, the new FM station op-
erated by the United Automobile
Workers, as detailed in The Billboard
a month ago.

SR = e

Cornell U.. Rural Net

Consolidate Aetivitly

ITHACA, N. Y., March 12.—The
consolidation of the Cornell Uni-
versity radio stations and the State-
wide Rural Radio Network (RRN)
this week was set, with Cornell’s
Michae! R. Hanna heading the com-
bined operation. Personnel and fa-
cilities of Cornell's WHCU and
WHCU-FM were joined with those
of the six-station FM web, with
actual merger of interests awaiting
favorable action of the Cornell Uni-
versity trustees. The board of di-
rectors of RRN, which is operated by
10 farm organizations, has approved
the deal in prineiple.

The agreement would have Cor-
nell’s AM station excluded from the
proposal, which calls for a new mil-
lion-dollar organization owned jointly
by Cornell and the farm groups com-
prising RRN. R. Bruce Gervan, gen-
eral manager of RRN, will return to
co-operative GLF Exchange, farm
group from which he has been on
leave, but will retain the title of ex=-
ecutive secretary of the Rural Radio
Foundation, the operators of RRN.,

TYRO CONTESTS
(Continued from page 4)

singers who sang like Sinatra, Como,
Damone, Haymes. Crosby and all the
rest. The sad part was that some
of them could do only one song in
the style of their master. But when
asked to do a medley, or a couple of
pieces at random, they were liable to
fall down miserably. But the sum
total is enough talent ¢o frighten the
professionals. And King says that
some of the local bigwigs are already
thinking about putting together units
here to tour New England.

[IAT CHICKS

(Continued from page 3)
crowds were heading for theater lob-
bies. No effort was made to dissuade
customers from crossing picket lines,
On the contrary, the slogan was: “Go
right in, folks. Have a good time and
enjoy yourselves. But don’t buy soft
drinks or candy, and hang on to your
hat and coat.”

2 WEBS’ PROBILEMS

(Continued from page 5)
the opposition, mainly in trying to
devise gimmick programs with the
appeal of Music. [t is considered
doubtful, it is pointed out, that ABC
couid go out intu the open market
and splurge in talent deals in the
fashion of CBS because of the heavy
dough such maneuvers require.

bl
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Senate Group Hypoes Probe

To Beat FCC

(Continued from page 7)
quested be supplied as soon as pos-
sible, so that the decisions can be
formulated during this inactive period
while the commission has frozen pro-
cessing applications and television
broadcasting is confined to relatively
few of the areas wher2 the »lloca-
tions in the VHF frequencies have
been made.” Noting that the FCC
in its recent reply declared it was
studying “the latent situation in the
radio field and also the practice of
companies in buying patents which
they do not themselves own for licens-
ing to others in order to determine
whether such practices are incon-
sistert with the Sherman Act,” the
Johnson letter pointed out that “in
such circumstances the Congress
would seek affirmative testimony by
witnesses from government agencies
havi::g a factual knowledge of the
alleged evils sought to be corrected.”

“Carrying out this analogy,” con-
tinued the Johnson letter, “the com-
mission certainly must have techni-
cians on its staff who ure familiar
with the development of the art, the
licensing of patents; the purchase
of patents of others for the purpose
of licensing them and the patent
situation in general so that a mcre
factual picture would be developed
and presented to the commission.
It is obvious that representatives of
industry, marufacturers, broadcasters
and applicants who see matters in
their own interest first and the public
interest second would not be with-
out hkias. In securing such a pres-
entation before the commission, your
agency could be more certain thau
in promulgating rules and standards
—including standards of good en-
gineering practice for television—
those standards would not foreclose
competition and freeze development
in the art to the whim and will of
whoever may be dominant in the
industry.”

The FCC consequently has becen
asked to submit to the committee all
commiission inter-office data on pat-
ents (“particularly television pat-
ents”), licenses, sale of patents, etc,
and all memoranda and documents
dealing with standards of practice
“upon which the commission might
base additional or alternative stand-
ards for both color and additional
standards for black and white tele-

Freeze Lift

vision in the VHT and UIIF bands
of . frequencies.” The committee
asked that written instructions to the
FCC staff should be submitted to the
committee ‘“with respect to the di-
rection to search for feasible stand-
ards which would avoid fa.oritism to
any particular manufacturing com-
pany.”
Monopoly Situation

Noting that the FCC in its recent
testimony had referred to a Su_reme
Court opinion in the National Broad-
casting Company case which led the
commission to conclude that FCC “has
no control over manufacturers as
such,” the Senate committee has
asked the FCC to furnish all rules and
regulations dealing with applications,
licenses or renewals by the following:
“(A) Persons convicted or adjudged
guilty by the courts of having violated
the anti-trust laws, monopoly and/or
unfair methods of competition, and
(B) persons not convicted or ad-
judged guilty but whose conduct or
operations with respect to the anti-
trust laws is such as violates the
standards of ‘public interest, con-
venience and necessity’ provided by
the Communications Act.” The com-
mi‘tee asked for similar information
in reference to FCC opinions turning
down bids, licenses or renewals to
convicted anti-trusters or ‘“persons
who have entered into a consent de-
cree promising to desist from certain
practices charged by the Justice De-
partment or by private litigants to be
in violation of the anti-tru-t laws
in a court having jurisdiction thereof.”

In connection with the video set
obsolescence issue, the Johnson letter
to the FCC declared, “It is alarming
to learn that 10 or more very im-
portant daiiy newspapers owning tele-
vision licenses this week refused ad-

vertising which sought to caution the.

public concerning the usable life of
television sets.” Johnson continued:
“If, as a matter of truth, the Federal
Communications Commission does
permit television to develop and ex-
pand, many television sets now being
marketed will suffer early obsoles-
cence.” The advertising referred to
in the letter, it was pointed out by a
committee aid, was sponsored by
Zenith Radio Company in which
Zenith plugged its “built in turret
tuner” set as the sole one which
wouldn’t become obsolete under UHF.

Coax Ups Chi

Sets-in-Use:

Radio Gets It in the Neck

(Continued from page 15)
Smali Fry, Lucky Pup, Texaco Star
Theater, Arthur Godfrey and Lanny
Ross. Altho the first two filled time
periods not formerly housing video
shows, they did affect radio sets-in-
use for the same time periods. Towdy
Doody’s arrival caused s-i-u to fall
from 16 to 9.8, while Small Fry de-
pressed a 19.4 January figurc lo 12.8
in February.

Lucky Pup caused TV s-i-u to jump
from 9.8 to 30, while radio s-i-u

slumped from 16.6 to 12.2. Texaco’s|

show raised TV s-i-u from 50.0 to .83,
while radio dipped from 13.0 {o 8.
Godfrey caused a hike from 31.0 to
77.0 in TV s-i-u, as radio’s com-
parative figures fell from 17 to 12.
The Lanny Ross show did not affect
radio s-i-u, which remained constant
at 18, but TV s-i-u leaped from 43
to 61.
From 404 1o 567

With the cable connection, the
numbker of quarter-hours of telecast-
ing in Chicago increased from 404
in January to 567 in February. Net-
work shows seen here included 20
from the National Broadcasting Com-
pany (NBC), 11 from the American
Broadcasting Company (ABC), seven

from the Columbia Broadcasting Sys-|

tern (CBS) and five fromm DuMont,
Network programing increased the
percentage of TV time devoted to
children’s shows, newscasts, comedy-
variety programs, quizzes and dram-
as. There has been a decrease in
time given over for feature films, film
shorts and music. Visual sports re-
mained about the same. A defailed

analysis is shown below:

December February

No. %4 Av. No. %4 Av,
Hrs. Rating Hrs. Rating
Visual Sports 83 21.9 86 24.5
Feature Films 72 16.0 58 14.1
Film Shorts 48 100 6% 8.3
Kid Shows 50 173 k(3 21.4
News 32 10.4 4 6.5
Music 21 4.0 13 10.8
Comedy-Variets 21 20.8 54 23.7
Western Films 10 13.8 33 13.6
Quiz Shows R 14.9 24 15.3
Interviews 4 17.6 9 14.4
Mysteries 4 17.0 4 22.0
sports News 4 118 [} 11.2
Drama ¢ 26.0 22 22.6
Discussions [ 10.5 1 10.3
Beauty 1 16 0 2 11.5
Farm Programs 32 93 —_ —
Women’s Interest — —_ — —_
Serial Stories — -— 5 8.0
Comedy Episodes -— — 3 16.4
Household, Fixit _— — 8 14.7
Hobbies _— — 2 16.5
Fashions — — 1 15.0
Special Eveants - —_ 18 4.7
Mise. 29 10.% 15 10.9
Total 437 567

The RIGHT CHURCH
buf the
WRONG PEW!

Last week BILLBOARD announced
that WCOP had won first honors
in the Audience-Sales Promotion
Category for Local Channel, Net-
work-Affiliated Stations.

Everything about that was okay
except that WCOP is a Regional
Channel Station.
unexplainable error (not BILL-
BOARD’S) our entry got into the
right church, but the wrong pew.

Through some

Hence, in one breath we want to

thank and apologize to the judges
and BILLBOARD.

There is no mistaking the fact,
however, that WCOP 1s Boston’s
promotional station. Our ABC
Promotional Awards (three con-
secutive years). and a file full of
agency -advertiser letters, assure
buyers that their schedules are pro-
moted, publicized and merchan-

dised on WCOP.

:
>
%%%

e/

o

sefff}
\y
)

)
Wiltn

%«( 0

)
{

y

% ¢ SN

WCOP - FM
A Cowles Station—Exclusive Boston AB(C Qutlet
5,000V -- 1150KC
Represented by The Kafz Agency, Inc.

=




TR

18 The Billboard

—

MUSIC

Communications to 1384 Broadway, New York 19, N. Y.

March 19, 1949

=== |

302 hases Tootlers’ Tax Rap

10% Overscale
Ruling Sets
APrecedent

Applies on Sieady Dates

NEW YORK, March 12.—IL.ocal 802,
American Federation of Musicians
(AFM), this week passed a preceden-
tal ruling which will add 10 per cent
to the local scales for steady engage-
ments where the leader of an ork is
declared the employer. This ruling
long in the discussion stage, was made
to offset th2 effect of a Supreme Court
ruling last ycar which made the band
leader the employer of his tootlers
arfd thus made the maestro responsi-
ble for the handling and payment of
withholding taxes and Social Secur-
ity payments.

It is believed that the additional
10 per cent over the scale ruling was
passed by 802 to help the employer-
band leader cover the additional costs
of bookkeeping and handling of the
withholding and Social Security
monies. Prior to the Supreme Court
ruling, the operator or management
of spots which the orksters worked
handled the tax money.

The 802 ruling pertains only to
maestri who play engagements in the
local jurisdiction of a steady nature,
that is, location and theater dates.
The additiona! 10 per cent has not
been applied to one-night or club
date engagements.

Tradesters believe that the passage
of this ruling by 802 will lead to the
creation of similar local rules thruout
the country. Should locals thrunut
the country pass such local AFM leg-
islation, then a considerable selling
burden will be lifted from the
shoulders of the hand booking agen-
cies. It would be particularly a re-
lief to the agents if the precedental
increase would also be spread to in-
clude one-night engagements. The
agencies have been tacking on be-
tween 4 and 10 per cent to traveling
band prices to cover the tax book-
keeping and maintenance expenses.
Passage of the scale increase on a
general basis would help the agent
sell his lesser- name orks on straight
scale bases without having to fight
over extra percentages which most
ops don’t give a hoot about.

Wessons Seek
‘Drop Gun’ Cut

NEW YORK, March 12.—The Wes-
son Brothers, the vaude act who claim
to have been using the All Right
Louie, Drop That Gun phrase for
years in their routine, want a piece
of the tune of the same name. Bul-
lets Durgom, their manager, stated
Friday (18), “if we can’t get our fair
share by friendly means, we’ll cer-
tainly take it up in court.”

The Wessons waxed the song for
National Records early in the wcek
without a license from Feist, the
tune’s pubbers, but on Thursday got
together with Harry Link, Feist gen-
eral professional manager, and took
out a license. The fact of having
secured a license, however, has no
bearing on the written rights the
Wessons claim in the song, Durgom
pointed out.

Durgom said that when he ap-
proached Ray Carter and Luecille
Johnson, who sold the tune to Feist,
he was told to “take it up with the
publisher.” Durgom said he wasn’t
certain just what Feist’s account-
ability in the matter was. Link could
not be reached for comment as The
Billboard went to press.

No Tub- -Thumping
For Tubby’s Feed

HOLLYWOOD, March 12.—Coast
music men will throw a surprise
testimonial banquet in honor of Tub-
by Garron, Paramount Music contact
man, Monday (14), with top names
in the entertainment field pledged to
attend. Garron, still unaware what’s
in store for him, will be feted at a
royal feast by over 175 persons, in-
cluding such showbiz lights as Bing
Crosby, Eddie Cantor and Georgie
Jessel, with Paramount Picture’s
Coast veepee, Henry Ginsberg, at
table side,

Paramount’s prop department is
providing a throne and crown for
Garron, and music men will present
him with a gold watch.

Garron is rounding out his 18th
year with Paramount Music, and is
one of the pioneers in music contact-
ing on the Coast.

“My N ame?” It’s
Mud, to Viector

NEW YORK, March 12.—Ed Byron,
owner of the title to the radio show,
What’s My Name? which has been
an airwave fixture for some years,
has cominunicated with RCA Victor
and Renault Music thru his attorney
Howard Reinheimer, informing them
that the song What’s My Name? is an
infringement of his title right. The
fune was waxed by Fran Warren for
Victor, and is published by Renault
Music, owned by Barbara Belle, Miss
Warren’s personal manager. Rein-
heimer asked Victor to desist from
releasing the record, and Renault to
ccase publication.

Lou Randell, attorney for Miss
Warren, maintains that the phrase
antedates the Byron radio show by
many years, and is a pat expression
of long standing.

“Barkley” Score
Set for Warren

NEW YORK, March 12—Warren
Music, subsidiary of MGMs’ big three,
is being reactivated to handle the
score from the forthcoming Fred
Astaire-Ginger Rogers flick, The
Barkleys of Broadway. <kedded for
May release. Charlie Warren will
head up Warren. The score is the
work of Ira Gershwin and IHarry
Warren.

Meanwhile, negotiations continue
for the projected Harry Warren-Mack
Gordon pubbing firm, also to come
under the Loew’s aegis. According
to Abe Olman, big three topper, the
establishment of the Warren-Gordon
outfit is still some months in the fu-
ture.

Grobart To Top
Decea Promoi™n

NEW YORXK, March 12.—Arthur
Grobart has been named sales pro-
motion manager of Decca Records.
with headqguarters in New York. Gro-
bart was formerly assistant to the
Western division manager, working
out of the Los Angeles office of Decca

Grobart started as a salesman fo
the company in 1943, and shortly
thereafter was promoted to the post
of manager of the company’s San
Francisco branch. He did a tour of
duty in the army and returned t
Decca as head of advertising and
exploitation for the Western division

Ayres Followed
By Winterhalter
In Col’bia A&R

NEW YORK, March 12—Hugo
Winterhalter this week was hired to
succeed Mitchell Ayreys in the execu-
tive musical director post in the art-
ists and repertoire department of Co-
lumbia Records, Ayers resigned sev-
er~1 weeks ago to take up the musical
direction for Perry Como’s radio and
re cording work.

Winterhalter, who begins with Co-
lumbia Monday (14), has for many
years been a top hand and radio ar-
ranger and conductor. He has done
most of the arranging for Kate
Smith’s radio and recording work, as
well as clefting for the orks of Tommy
Dorsey, Count Basie, Vaughn Monroe,
etc. Most recently, Winterhalter has
been writing and conducting a flock
of MGM record dates for singer Billv
Eckstine, chirp Jane Harvey and
singer Bob Houston. This past week
he conducted the first records which
will be issued under his own name on
the MGM label. He etched a couple
of tunes from the South Pacific show
score and a couple of his own original
tunes as well,

Warren Seeks

Pollak Suit KO

NEW YORK, March 12.—Attorney
Lou Randell, acting for thrush Fran
Warren, moved in State Supreme
Court this week for the dismissal of
the breach of contract suit being
brought by Al Pollak, former man-
ager of the songstress. Judge Ernest
tI-.Iammer reserved decision on the mo-
ion.

Randell’s move for dismissal is
based on orkster Claude Thornhill’s
not having entered the suit as a co-
plaintiff. The claim is that Thorn-
hill, who was a co-manager with
Pollak, is a necessary party to the
action. So far, Thornhill has not en-
tered the action nor given any indi-
cation that he will.

Welk To Record
OnMercury Wax

CHICAGO, Murch 12.—Mercury
Records here this week strengthened
itself in the band department, with
Prexy Irving Green announcing the
signing of Lawrence Welk’s ork.
Green told The Billboard that Welk.
whose contract expired with Decca
recently after eight years with that
firm. signed a three-year paper.

Pact calls for a 12-side yearly min-
imum with a minimum ol a half-mil-
lion platters per year. Mercury flack
chief Art Talmadge will work out a
promotional campaign in connection
with the 13-week Miller High Life
summer regional ABC network show,
which Welk has inked.

Mark breit Into

Mills’ Chi Office

NEW YORK. March 12-—Hank
Marlkbreit has been appointed pro-
fessional manager of the Chicago of-
fice of Mills Music by Sidney Mills,
publishing firm exec. Markbreit was
formerly professional manager of the
Chicago office of Chappell & Com-
pany, Inec.

Sidney Mills returned to New York
this week. As a result of his three-
day stay in Chi, he came back with
arders for 4,600 copies of Blue Skirt
Waltz.

Kidisks Draw
Play in Cap’s
First 45 Issue

8 of 18 Albums for Tots

HOLLYWOOD, March 12.—Kidisks
will play a prominent part in Capi~
tol’s initial release of its rapid-
changer (45-r.p.m.) platter line. Bow-
ing Apri] 4 with its big-spindle disks,
Cap will issue 18 albums, 2 which
eight will be aimed for tl.» trt iar-
ket, four for the pop fleid, one of
Western music and five will be clacsi-
cal (Telefunken). In addition, Cap
will release seven pop and four Tele-
funken singles. All rapid-changer
disks will be duplicates of what is
available on standard (78-r.p.m.)
platters.

Kidisk albums will include So Dear
to My Heart, Bugs Bunny and
Sparky’s Magic Piano. Tot tallow
selections will consist of Little Toot,
Bozo Sings, Children’s Songs by Tex
Ritter, Ken Carson’s Nursery Rhymes
and Margaret O’Brien’s Fairy Tales.
Pop packages include a yet-to-be re-
leased Jo Stafford-Gordon MacRae
Kiss Me, Kate album, duplications
of previously released Paul Weston’s
Music for Romancing, Kenton En-
cores, Frank De Vol's Viennese
Waltzes and Cowboy Hit Parade.
Tunes on the seven pop singles are
not as yet available for publication.

Cap’s initial Telefunken release will
also be duplicated on the slower speed
disks. These include Your albums
and four singles. Cap said it will re-
veal prices on its 45-r.p.m. disks at
a later date. It was also learned
that RCA Victor will manufacture
45-r.p.m. player attachments for Cap-
itol, usmg the latter firm’'s name plate.

Clinton Back
In RCA Fold;
To Bulge Ork

NEW YORK, March 12. — Larry
Clinton this week inked a pact which
will bring him back to the RCA Vic-
tor label, where his ork made its
initial success in the late ’30s. Since
his departure from the Victor label
nrior to his entrv into the service
during the war, Clinton has recorded
with the (‘osmo Rainbow and Decca
diskeries. Clmton returned to active
band-fronting a little over a year ago.

On returning to Victor, where Clin-
ton etched such classics as My Rev-
eries, Deep Purple and Dipsy Doodle,
the orkster will enlarge his current
10-piece crew into a band which will
be comparable to the Clinton crew of
his early years. He will also record
material of a similar nature to his
hits of those days. Currently Clinton
is enlarging his crew for regular jobs
by adding a baritone sax, an alto sax
and a trumpet. He will drop his
zuitar to bring his ork to an even
dozen.

Col’bia Extends
Dealer Returns

NEW YORK, March 12.—Columbia
Records is granting its dealers an
extra 5 per cent return privilege on
npurchases of long playing (LP) disks
during the three-month period that
began March 1.

This offer, which supplements the
diskery’s standard 5 per cent privi-
lege, is designed to encourage deal~
ers to carry a more complete stock
of the 33 1/3 r.p.m. platters.

A spokesman for Times-Columbia,
the local Columbia distributor, thxs
week stated that LP sales were ac-
counting for one-third of the outfit’s
total business.
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Al Frontalini
Plots Push on
New Accordion

NEW YORK, March 12.—Alfredo
Frontalini, Italy's largest accordion
maker, will retirn to Italy March 26
after a one-month stay here seiting
up publishing, recording and booking
deais preparatory to his iniroduction
of a new line of accordions this sum-~
mer. The new instruments, which
eraulate the sounds of a flute, oboe,
clarinet, bassoon, trumpet-trombone.
violin, viola. cello and bass, will be
promoted here in a three-way pub-
bing, record and concert push in
which Leeds Music pubbery and RCA
Victor are expected to participate.
Leeds has already signed a pact to
publish the Frontalini Method for the
Accordion, to be printed in {taly in
Englisn, Spenish and Ttalian.  Victor,
according te Frontalini, has agreed
to release domestically records cut
fo1 its Italian affiliate, La Voce de
Padrone (HMV), bv the Frontalini
Accordion Symphony Orchestra. a
group composed of the new insiru-
ments.

Frontalini is also exploring the pos-
sibilities of bringing the orchestra
here for a concert tour to promote the
accordion as a legitimate rmusical in-
strument. He claims to have sunk
$80,000 in the unit, which has for
some time been serving a similar
function in Europe. [le is readyv to
put more coin into an American trip.
but emphasized that some return will
be expected via bookings.

Frontalini has been contacling his
regular agents and distributors here
to hypo sales and introduce new
models in the more consentional line.
He ig also buving raw materials for
his plant, located in Manuna, Italy.

Clarke Fortner is American repre-
sentative for the Frontalini interests.

Cap f)l;!; ;);r—ics
Pact Brit Rep

HOLLYWOOD. March 12.—Capitol
publications, music pub subsid of the
Coast major record company, last
week closed a deal to gain sales rep-
resentation in the British Isles for its
music firms. Under terms of tihe
contract, England’s Campbell-Con-
nelly will serve as sole selling agent
for Cap pubberies (Capitol Songs,
Criterion Music, Lesley Music, Tex
Ritter Music and Atlantic). Deal
was closed between C-C's Reg Con-
aelly and Cap's Mickey Goldsen.

With Capitol Records releasing its
wax produect in England via British
Decra, Goldsen feels that the nevt
few years will see approximately 600
Cap-owned tunes hitting the Isles.
Heretofore, Cap has made individual
pub repping deals in England for
such top sellers as Manana, Dream,
Kampico, It's a Good Duay, Across
the Alley From the Alamo, etc. Pacts
for individual tunes will not be prac-
tical now that Cap’s complete disk
product is on the London mart. Con-
nely takes over immediately, Goldsen
said.

Mickey Finn Suit

Gets Going in S. F.

SAN FRANCISCO, March 12.—The
trial of the suit of four musicians of
the forme: Copacabana Club against
Joaquin Garay. its owner, for dam-
ages as a result of thei allegedly
having been served “Mickey Finns”
in August, 1946. began in Superior
Court Wednesdayv (9).

The plaintiffs, ea¢h asking $50.000
general damages and $25,000 punitive
damages for a total of $300,000, ave
band leader Noel De Selva, Vincent
S. Lorma, Ted R. Thompson and Pete
Noriega. The four employees of the
club were convicted of serving the
“Mickeys."”

NBOA Rappimg on

Administration

'ASCAP - TV Rights Extension
Likely; Execs Ponder Prices,

of Special Uses

NEW YORK, March 12.—The Tele-
vision Committee of the American
Society of Composers. Authors and
Publishers (ASCAP) and a committee
representing telecasters delved deep-
lv into the problem of music rights
during a series of dailv sessions this
week. Indications are that the So-
ciety will grant another extension,
owing to the manyv factors which re-
main to be settled preparatory to
signing a contract. This extension is
likelv to be 30 days, which would
brine the time limit up to the end of
April.

With regard to the talks this weel,
a high executive stated, “We are talk-
ing earnestly and without passion.”
In other words, both the telecasters
and ASCAP feel they are on the road
to a pact, despite a number of dif-
ferences which remain to be settled.
That the sessions are nat all milk and
honey was indicated by one network
executive, who stated, “We are still
apart—we're having a hard time set-
tling our differences.”

Few interesting points, it is under-
stood, were raised at the meetings,
including one having to do with the
administration of special rights.
ASCAP, a high TV exec said, has the
permission to administer these rights
under the grant made to it by its
members. This will mean a consider-
able amount of detail work for
ASCAP, but will also make things
considerably easier for the telecasters
who will not have to clear with in-
dividual publishers for uses which
fall under the scecial lirense.

Cost Bandied

On the matter of cost of ASCAP’s
music, it was rumored that ASCAP
and the telecasters were bandying
around the idea of setting the fees for
the general license at a scale similar
to those in effect on standard broad-
casting. A TV exec, questioned on
this point, stated: “I dan’t think you
are far wrong.” ASCAP standard
broadcasting rates call for a percen-
tage of the gross business, the figure
on the blanket license being 23 per
cent for networks and 2% per cent
for stations. The percentage ranges

Tempo Declaves
2d Juiey Divvy,

Employt'e Bonus

HOLLYWOOD, March 12. — The
disk biz is booming according to
Tempo Records, the firm this week
declaring its second quarterly divi-
dend of $7.50 per share to stockhold-
ers of record as of March 17. This
is Tempo’s second such dividend dur-
ing its current fiscal year which be-
gins October 1, giving stockholders a
dividend of $15 per share for the first
six months of 1948-'49, as compared
to total dividends of $12.50 per share
paid stockholders during the previous
vear.

In addition, Tempo’s board of di-
rectors confirmed another prefit-
participation bonus to its employees,
to be given in July, duplicating the
employee-bonus awarded last De-
cember. Irving B. Fogel,
prexy, reporied an increase of 300
per cent in company grosses during
the first six months of 1948-49, over
a comparable period- last year, de-
spite the fact that the record indus-
try, over-all, is reportedly some 27
per cent under last year’s returns to
date.

Tempo 1

|Cadet Distributors, and Sid Verier,
4

| much hizher on per program or per
piece licenses.

One music industry spokesman
pointed out that the music negotiating
committee must take pains to see that
the members of the Socicty are “safe-
lIv compensated.” His thought was
that TV would kill off other sources
of income, and therefore TV would
have to pay for this. This thought
parallels the argument once used
against radio, namely, that radio was
responsible for the “‘murder of music”
because it plugged songs to death in
a relatively brief period.

Leeds Winner,
And Stravinsky
Feels Demoted

HOLLYWOOD, March 12.—ILeeds
Music Corporation successfullv de-
fended itself this week in its court
fight with Igor Stravinsky, the coi-
noser, who asked $250,000 damages on
the grounds that the publishing com-
pany falselv associated Stravinsky’s
name with a popular tune. After a
trial of several weeks’ duration,
Superior Judge Joseph V. Vickers
ruled on Wednesday (9) in favor of
Leeds. Stravinsky had claimed that
he did not write the song, Summer
Moon, which the company had pub-
lished with the legand, “Music by
Igor Siravinsky.” He charged the
music should have been published as
adapied from Stravinsky's Firebird
Suite.

Judge Vickers said that inasmuch
as the composer had made a contract
with the publisher permitting the
latter to use his name he could not
claim wrongful use of that name.

Lecds, which has been gradually
bui'ding a classical catalog, regarded
the judge’s decision as a ‘“great
moral victory.”

During the trial, Stravinsky said
that “reports that I sought juke box
fame thru popular adaptation of my
Firebird ballet made me feel de-
classed.” He accused Leeds of pub-
licizing him as the author of the
adaptation when only the orginal was
his.

Stravinsky said, “What I mean by
declassed is to put me from the class
of classictal composition into the class
|of the popular composers—which I
iam not, When somebody feels him-
| self a serious composer of classical
music and suddenly he is publicized
as a juke box composer, you know
that hurt me.”

| -

‘Michigan Distribs

Blueprint an Org

DETROIT, March 12.—Organiza-
tion of the Michigan Record Distribu-
| tors’ Association here was planned at
'an informal luncheon meeting held
' Saturday (5), called by Art Cole.
| manager of Central Record Sales, one
| of the newest local distributing firms.
| The organization is the coutgrowth
of plans made almost a vear ago for
| a Michigan-Ohio org, of which John
Kaplan, manager of Pan-American
Record Distributors, was named act-
ing chairman. An organization com-
mittee appointed by distributors at
that time included Max Lipin, of
{Allied Music Sales; Harrv Levin, of

00T

Sharpens Ax
To Chop Off

Cabaret Tax

2 Courses of Action Open

CHICAGO, March 12.—Board ot
directors of the National Ballroom
Operators’ Association (N BO A),
meeting with other concerned groups
here Tuesday (8), mapped its pri-
mary plan to formulate congressional
action to eliminate ballrooms from
payment of the 20 per cent cabavet
tax. Ballrooms were placed in the
same category as cabarets early last
fall, when the Internal Revenue De-
partment started to reclassify ball-
rooms under Section 1700 (I5).

The meeting. it was learncd, has
two courses of legislative action: {1)
An amendment to the Butler Bill,
which would more definilely stipu~
late that “ballrooms” be eliminated
from the 20 per cent tax provision,ror
(2) a separate amendment to the
present code, which would eliminate
the ballrooms from payment by put-
ting them into the same classificatiom
as theaters and skating rinks.

Pian Washington Confub

A group of NBOA members and
possibly Tom Roberts, légal counsel
for NBOA, will probably go to Wash-
ington soon to talk over personally
with interested congressmen the dis-
astrous efTects of the first six months
of the Revenue Department’s reverse
ruling. Plans are currently under way
to set up a nationwide study of ball-
room operators, who have alrcady
paid the cabaret stipend, showing the
effect on their lagging grosses.

Most optimistic note of the meeting
was the appearance of Dave Katz,
attorney for Local 10, American Fed-
evation of Musicians (AI'M), who
represented James C. Petrillo, AFM
prexy, who was in New York and
could not attend personally. Katz, it
was learned, told the meeting that
the AFM would co-operate closely im
the campaign to lift the cabaret rul-
ing from terperies. The NBOA meet-
ing also was attended by Paul Huede-
pohl, executive secretary of the Na-
tional Association of Amusement
Parks, Pools and Beaches, who alse
offered co-operation. Huedepohl told
The Billboard that he and Harry
Batt, New Orleans park op and
NAAPPB prexy, would be in New
York next week and would attempt
to see Petrillo personally.

Seck AI'L Aid

The NBOA board meeting decided
to attempt to enlist the aid of the
American Federation of Labor and
booking agencies in their program to
reverse the Revenue Department
ruling. The national labor org will
be contacted on the premise that
ballrooms will be forced to curtail
activities somewhat and in many
cases shut down entirely if the rule
continues, thus throwing out of work
many union men, such as electricians,
stage hands, Jjanitors, waiters and
waltresses. Boolkers will be asked to
disseminate information about the
campaign in their phone calls and
letters to ballroom ops who are not
vet in the NBOA or affiliated orgs’
fold.

of the now defunct Sultan Distribut-
ing Company.

The new organization includes
Kaplan, Lipin, Levin and Casey Jones,
of the Idessa Malone Distributors,
as principal figures.
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F ar-Reaching Implications In
Leeds-Stravinsky Suit; Amended
SPA Pact Would Proiect Pubs

HOLLYWOOD, March 12.—Lou
Levy and Leeds Music this week won
the $500,000 damage suit filed against
the pubber by composer Igor Stra-
vinsky in an involved court decision
which may have far-reaching im-
plications in the music publishing
industry. Stravinsky’s action was filed
on two counts. One suit, asking for
$250,000 damages, charged Leeds with
unauthorized use of the composer’s
name, invasion of rights of privacy,
invasion of moral rights, and libel.
The second action, also for $250,000,
was filed under a New York law sta-
tute which provides for damages
should an author’s name be used for
trade purposes without written con-
sent.

In making his decision, Superior
Court Judge Joseph Vickers declared
that despite certain moral issues in-
volved, Leeds was free of guilt, in-
asmuch as Stravinsky had executed a
written coniract with Leeds for the
rights to Summer Moon, a pop com-

position taken from Stravinsky’s
Firebird Suite.
Judge Vickers ruling, however,

stated that even tho a pubber holds
a contract for a musical work, it is
doubtful if the composer’s name can
be legally tacked on to his work if
alterations are made by the publisher.
The court held that altho it is com-
mon practice in the music indusiry
to make popular arrangements of
original works, custom alone is not
sufficient to protect the publisher, nor
is the fact that the pubber is acting in
good faith insurance against suit.
In his summation, Judge Vickers
agreed that Leeds’s attorney, Max
Fink, had proved that it is the ac-
cepted practice of the industry to ar-
range and publish music in a man-
new different from that which the
composer may have originally set
forth. However, if a musical composi-
tion is altered thru such arrange-
ments, the publishers may have no
legal right to use the name of the
composer on the new version.
Another significant aspect was

AFM Telecasters
Sked Pact Huddles

NEW YORK, March 12.—Execs of
television networks and stations are
scheduled to meet with American
Federation of Musicians (AFM) brass,
Tuesday (15) or Wednesday (16), to
begin formal negotiations for a con-
tract covering scales of musicians on
TV. The telecasters during the past
week have been engaged in daily dis-
cussions with the TV committee of
the American Society of Composers,
Authors and Publishers (ASCAP)
relative to the use of the sociely’s
music on TV.

Previous issues of The Billboard
have noted the expiration of the TV-
AFM pact, with AFM’s intention to
get a hike in scale, notably on single
engagements.

Columbi; To Récord
First Post-Ban Opera

NEW YORK, March 12.—Columbia
Record’s masterworks division this
week will cut its first post-ban op-
eratic wax under its long-term ex-
clusive pact with the Metropolitan
Opera Company. The session, set for
Monday afternoon (14), lists a por-
tion of the last act of Richard Strauss’
Salome, featuring the Met orchestra
and chorus under the direction of
Fritz Reiner. Ljuba Welitsch, the
company’s new soprano sensation,
will be starred.

The diskery this week signed Eva
Gustavson, Norwegian soprano, who
was recently engaged by Toscanini
for his forthcoming radio broadcasts
of Verdi’s Aida.

oo
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Judge Vickers’s reference to the
European “le droit moral? legal
practice, or the moral right of authors,
artists or composers to protect an
original creator against damages by
changes or alterations in his work.
Judge Vickers said there are strong
indications that such moral righis
may some day be the law of this
country, hence it is important that
publishers take steps now against
possible legal entanglements.

To ward off future suits, pubbers
must seek amendments or additions
to the standard Songwriters’ Pro-
tective Association contracts now in
use. Specific clauses would be re-
quired in which composers would
waive moral rights and specifically
authorize publishers to arrange, score
or orchestrate their compositions.
Verbal okay or *“common under-
standing” will no longer be accept-
able.

Cap Gets Kidisk
Right on WB Pix

HOLLYWOOD, March 12.—Warner
Bros. renewed its two-year contract
with Capitol Records giving the wax-
ery kidisk rights {o its cartoon charac-
ters. Cap got the Warner blessing de-
spite the fact that two major disk-
eries were out-bidding the Cap offer
by 10 per cent. Identily of the cther
record companies was not disclosed,
but they are believed to have been
Victor and Decca.

The studio nodded in Cap’s favor
because Warners tried to peddle its
cartoon platter rights to other wax-
eries a few years ago and found none
but Capitol willing to listen. Hence,
WB decided to stick by the Coast ma-
jor despite better offer from others.

In-Stalls Bop!

NEW YORK, March 12.— A
moderate form of bop will in-~
vade the sanctity of the progres-
sive cornbelt, the Village Barn,
which is located smack in the
middle of Meclodyland (Green-
wich Village), next week. John-
ny Bothwell’s modified bop sex-
tet will play at the barn a cou-
ple of nights next week to fill in
following Red Ingle’s departure
and prior to the opening of a
new show,

Decca’s 1 006.
Vim Suit Settled
Outside of Court

NEW YORK, March 12.—The suit
brought by Decca Records and its sub-
sidiaries against the Vim Electric
Company and the Vim Radio &
Sporting Goods Stores, Inc., seeking
$100,000 damages and an injunction
to prevent cutting record prices, this
week was amicably settled out of

AGMA Plans

Local Grou_ps

NEW YORK, March 12—Plans of
the American Guild of Musical Art-
ists (A FMA) {o set up semi-autono-
mous local committees in key cities
(The Billboard, February 5) are al-
ready on the way to realization.
AGMA’s executive secretary, Hy
Faine, left last week on a cross-
country trip to meet with members
in Los Angeles, San Francisco and
Chicago. At each stop the functions
of the local executive committee will
be outlined and various contract ne-
gotiations mapped out,

In San Francisco the Guild’s con-
tract with the San Francisco Opera
Company will be the first order of
business,

Aranstein Decish Reserved

NEW YORK, March 12.—Siate
Supreme Court Justice Ernest Ham-
mer this week reserved the decision
on a motion of several defendants to
dismiss Ira B. Arnstein’s third
amended complaint. Arnstein’s ac-
tion, a plagiarism suit, names 56 mu-
sic biz defendants, including the
American Society of Composers,
Authors and Publishers and a number
of topflight songwriters and pubbers.
Arnstein alleges that the song, Na-
ture Boy, was lifted from a tune he
wrote.

Heidt Forms Magnolia Disk

Firm; Sales Aim at Stores

NEW YORK, March 12.—Orlkster
Horace Heidt, who for several months
has been dickering with a number of
diskery men, including Eli Oberstein,
with regard to setting up his own rec-
ord company, this week went into the
record business all by his lonesome.
Tagged the Magnolia Records Com-
pany, Heidt will issue his disks under
his own set-up, with talent springing
from both his ork and his radio talent
show. His label will be called “Hor-
ace Heidt Presents.” The new disk-
ery’s first three single releases and an
album will go on the market late
next week.

Heidt’s firm is now setting up in a
similar fashion to Phil Spitalny’s
Charm record set-up of several
months ago. The orkster is planning
to make his initial sales pitch on a
direct basis with leading department
and record shops in major cities at
first. Heidl’s sales and promotion de-
partment, which is preparing the sales
push, will be headed by Frank
Reeves, who until now has been the
orkster’s advance and promotion man.
Bill Turner, for 18 years a factory
exec with Columbia Records, will
handle the manufacturing and pur-
chasing department for the Heidt
diskery.

Expansion Seen?

It is believed that once the Heidt
line is established in key stores, the
diskery will expand into a regular
operation which will include lining
up a regular network of distribution
via jobbers,

wioo .

The Heidt firm will have a big pro-
motional advantage as a result of the
leader’s National Broadcasting Com-
pany (NBC) airer. The program,
which NBC used to buck the Jack
Benny Show when the comedian
shifted to the Columbia Broadcasting
System (CBS), has been the subject
of a large-scale NBC promotion. To
further promote the Heidt show, the
web has agreed to push the maestro’s
Magnolia disks on its approximately
160 stations.

Sells for 75¢

The Heidt disks will seli for 75
cents plus taxes for the 10-inch sin-
gles and $3.85 plus 23 cents tax for
the four-record 10-inch albums. The
records, in addition to direct sales key
store deals, will be made available
thru mail-order selling.

Heidt’s ork is spotted on most of

the disks and the artists, including
singers Harold Parr and Melissa
Smith, pianist Vic Valente, accordion-
ist Dick Contino, etc., all have been

culled from the ranks of the Heidt

crew and talent show winners. Con-
tino, over whom Heidt waged a high-
1y publicized battle several weeks ago,

will be spotted in an album of accor-

dion solos to be issued in several
weeks. The initial album release will
spot solos by Contino, piano player
Valente, banjoist Joe Schirmer, har-
monica player Harry Bee and singer
Parr. All eight tunes are standards
or public domain items. The initial
three singles will spot such tunes of
the day as So in Love, Careless Hands,
A Dreamer With a Penny, etc.

Yeam ok
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court. It is reporfed that there was
| no money involved in the settlement.

The suit (The Billboard, March &
and 12) was settled after only one
day’s argument in court. The Decca
firm contended that Vim stores were
cutting prices of the diskery’s prod-
uct in violation of fair trade agree-
ments. The defendant claimed that it
had sliced the prices of the Decca
merchandise with the intention of
discontinuing sales of Decca records
and albums. This, the defendant be-
lieved, was permissible under terms
of the Fair Trade Act, "

Vim’s counterclaim suit for $250,000
damages (The Billboard, March 12)
was disallowed last week. This suit
was based on the claim that Vim had
been damaged because of a court stay
which prevented the sale of Decca
and Brunswick disks in the Vim
stores.

A stipulation discontinuing the ac-
tion was filed Thursday (10) in Su-
preme Court.

Coral Expands; Adds
Carlyle, 1 Knights,

Eberly *and Haines

NEW YORK, March 12.-—Adding
Russ Carlyle’s ork and switching Bob
Eberly, Connie Haines and the Four
Knights from the parent Decca label,
the Coral diskery, wholly owned
Decca subsidiary now in its third
month of operation, made moves to
expand its catalog and current re-
cording activities.

The label, riding with its first hit
in the Ames Brothers’ You, You, You
Are the One, is being subjected to an
acceleration program. The object s
to build the Coral line into major
label recognition within the next cou-
ple of months.

| Philly Cures
' Tuba-Culosis

PHILADELPHIA, WMarch 12.—A
strike by members of the Philadelphia
Orchestra over the hiring of a tuba
player from another city was averted
when the local musicians’ union and
symphony orchesira management
reached an arbitration agreement last
week before Judge Nochem S. Winnet,
of Municipal Court. The agreement
provides that Clarence Karella, a tuba
player from Chicago, be dismissed
at the end of the season here, to be
replaced by a local oomp-pah-er ac-
ceptable to both the symphony’s mu-
sical director and the local union.

The strike threat was the climax of
a year-old dispute begun when the
symphony ‘retired” a tuba player
who had been 25 years with the or-
chestra. The union objected and re-
fused the orchesira’s request to hold
auditions for a new player, saying,
“no vacancy exists.” Thercupon the
orchestra hired Karella out of Chi~
cago. The local union refused to
honor Karella’s iransfer carq and
ruled that no members could play
with him after March 7. However,
all parlies concerned finally agreed
to arbitration and the matter was
thrashed out in the judge’s chambers.
Karella will carry on until the final
concert of the season on April 23,
when a member of the local union
now playing in another city’s sym-
phony, will “become available.”

mm
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= ROMENADE THESE PROFIT pAter,y;,(,S
: KEEP EM IN YOUR STORE,

. LADIES AND GENTS 'LL STEP FORW4pp —~
D[.‘MAND[NG MORE AND MORE! ~——__

i

Album A-705 (10" records) Lis Price: $3.00

SQUARE DANCE FIDDLIN'

{Without calis), Clayton McMichen, with
Gultar and Banjo Accompaniment,
YURKEY IN THE STRAW—OLD HEN CACKLE

Album A-278 (107 records) Lisi Priese $3.00

LONGWAYS DANCES

Atbum DA-817 (12" records) List Price: $3.33

QUADRILLES

With Colls by Manay. Amerlcan 3quars
Donce Group—Margot Mayo, Lecder,

THE LANCERS QUADRILLE~—Part --Figures

Album A-274  [10” records) List Pric: $3.00

RUNNING SET

Square Donces with Calls. Amoericon
Square Dance Group —~ Marget Mayo,
Leader,

Square Donces with Calls. Americon
Squore Dance Group — Marget Mayo,

HOG EYED SALLY—SALLY GOODEN 1ond? Leader. Calls by Manay. -
TURKEY BUZZARD—SUGAR IN PLAIN QUADRILLE—Figures 1, MONEY MUSK LRI LT
THE GOURD 13 2 and 3 DA 29243 ¢ l BOSTON FANCY 13239 OLD JOE CLARK—PRETTY LITTLE WIDD!I-’-
THE LANCERS QUADRILLE-Pari 2—Figures fi m::" ‘::T::lt"m:m‘rild—lnA nm-sz:ltv
0LD GRANNY NARE—OLD JOE CLARK 3 and 4 HULL'S VICTORY CoODIN
SOLDJER'S JOY—SUGAR IN MY COFFE[—~ $OLO QUADRILLE—Concluded— THE TEMPEST Vs20 ! _
LEATHER BRITCHES 18214 Figures 4 and $ DA-29246 BOLDIER' JOY—ARKANSAS mea-
N - — FIREMAN'S DAN
SOURWOOD MOUNTAIN m:l;:ut:u‘ OYAORILE=Conduded VIRGINIA REEL TURKEY i THE $TRAW= SOURWOOD MOUNTAIN—PETER WENT A
PIGTOWN FLING s POLO QUADRILLE—Port 1=Figures i THADY TOU GANDER—JONM BROWH'S FISHIN'~SUGAR IN THE GOURD
1,1 and 3 ey 20DY Arr DEVIL'S DREAM—RICKETT'S HORNPIPE—

FISHER'S HORNPIPE 24649

List Price: $3.00 Album A-474 1127 records) List Pricer $3.35 Adbum A-525 (107 records)  List Price: $4.59

Albym A-324 (12 records) Lidt Price: $10.60° Album A-278 (107 recordsi_

COWBOY DANCES PLAY-PARTY GAMES SQUARE DANCES YE OLD TIME DANCE NITE
Including Booklet with instructions for Sung by Fronk Luther with The American Al Mcleod's Country Dance Bord — Ed 0id Time Dances. Byron Woll's Orchestra.
Woestern Square Dancing and Prompter’s Square Dance Orchestra. Duriacher, Caller. RYE WALTI:

ds. Ameri i — g * ] Introducing—~COMIN' THRU THE i
Cards. American Folk Music Series sdited BROWN JUG--OH! SUSANNA SHE'LL BE COMIN' 'ROUND THE MOUNTAIN l{‘Y'ii—“AU LANG SYNE l

by Alan Lomox. $SHOO FLY—CAPTAIN JINKS 18222 (i WHEN SHE COMES DUCHESS:
Duel In the Sun § he: ! m]
D P DL Ostharize JOLLY MILLER=-I'VE BEEN TO HARLEM { BiLLY sOY oo UNDER THEPOUBLE HAGLE
el WEEVILY WHEAT—JUBILER 10223 [ffj[[l THE SRAPEVINE Ywist S
STAR BY THE RIGHT: THE GIRL | LEFT BE- : m DIP AND DIVE 29211
:IN: ::! = SOLDIER'S JOY - Calis hy SKIP TO MY LOU—PIG IN THE PARLOR MADEMOISELLE FROM ARMEINTIERES “m’lo,:"odud., MARCHING |
O LR OLD DAN TUCKER ;on_l(_)ucﬂ &EORGIABT Rli;srﬁl;

SPLIT RING MASH: ARKAWSAS TRAVELER-
DEVIL'S DREAM-Colls by
Uoyd Shaw 75000

DOCEY DOE HOEDOWN: TENNESSER WAG-
ONER ~ DURANG'S HORNPIPE — Calls by
Lloyd Shaw

PRACTICE SIDE V: PIC YOWN HOEDOWMN-—
LAMPLIGHMTER—Without Colls 735001

PRACTICE $IDE 2: NELLIE BLY—FOUR AND
TWENTY

PRACTICE SIDE 3: WHITE COCKADE—FOUR
WNITE MORSES—Without Calis 75002

PRACTICE SIDE 4: HONEST JOHN-
CHICHESTER

PRACTICE SIDE 5: | WONDER—-ROMPING
MOLLY=Without Calls

RUBBER DOLLY - DIX
Ymuuzn DOODLI! mzumzN
UBEN 25059

. | album recordn may be sed as sin
e\ Single 10 records 75¢ each, 12 records $1.00 (plul fax).

2 oup Tie
' Husic

OXFORD MINUEY

VELETA
YARJOUVIENNA 25040

SPANISH WALTZ: LA SPAGNOLA
THREE STEP: MOON WINKS 23069

"IHJYC
To the tune of—BEN BOLT-
CARRY ME BACK TO OLD VIR-
GINNY — THERE'S A LONG.
LONG TRAIL
MILITARY SCHOTTISCHE or BARM DANCE:
KERRY MILLS BARN DANCE
25062

WAWWL americanradiohistornv.com =
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Sung by star
of the show

Both on
DECCA

40065
10-INCH
UNBREAKABLE

LIST PRICE $1.00
(plus tax)

America’s
Fastest Sellz'ng
Records!

Opposition to Reduced Fees
On Mechanicals Crystallizes;
Pub-Writer Thinkin g fnvolved

(Continued from page 3)
intervent'on of the writers in the
question of cutting rates is considered
by some to be neally schizophrenic:
On the one hand, they resent the
writers’ venturing to suggest how
much pubbers should charge the
diskeries, considering it an unwar-
ranted interference But this is nicely
set off by the pubbers’ tacit approval
of the tunesmiths’ doing the vanguard
work for highest possible mechanicals.
Pubbers, wary of finding themselves
on the diskeries’ louse lists for too
overt opposition, are more than con-
tent to let the tunesmiths, who have
no direct business relations with the
platter people, carry the ball.

Further, the publishers themselves
are bitter against those few among
them who have acceded to the RCA
rebate. During the negotiations for
the SPA standard contract form last
year, the publishers gave the writers
a verbal promise not to whittle rates.
This was not formally incorporated
into the contract because the form
was set to obtain for 10 years, and the
publishers were afraid that unfore-
seen developments with no allowance
for flexibility in rates might hurt their
chances to get records on their tunes.
A solid majority of the publishers
have abided by their word, however,
and are resentful that some among
them who made the promise have al-
ready backslid.

Another significant portion of the
SPA contract negotialions recently
brought to light is the fact that when
the parleys first began, a solid corps of
top publishers were in favor of writ-
ing in the 2-cent royalty rate as a
minimum. Their ardor for a min-
imum rate soon cooled, however,
when the very men who proposed it
backed out, afraid that they would
have trouble getting platters on non-
plug tunes, particularly with indie
waxeries. Now, according to trade
winds, many pubbers are regretful
that they didn’t nail the price at 2
cents.

Now, the pubbers and writers are in
tacit agreement, so far as holding
fast against the 814 per cent slice.
Neither can be vociferous about his
stand—the publishers because they
daren’t get too rough with the record
companies; the writers because the
SPA contract states no minimum roy-
alty. But a quiet determination and
obduracy is apparent.

So far as special rates to the lower-
priced platteries and special deals on
non-plug tunes are concerned, no such
accord exists between the writers and
the pubbers. SPA feels that this
question is very much on the agenda,
kut here again, they have to feel their
way, and are not inclined to throw

Jack Kapp Tabbed
A Horatio Alger

WASHINGTON, March 12.—Trib-
ute to Jack Kapp, president of Decca
Records, was paid on the floor of the
House this week by Rep. Arthur G.
Klein (D, N. Y.). Inserting into the
cengressional record an editorial on
Kapp fromm Lije magazine, Klein
called the Decca prexy ‘*‘the boy Ho-
ratio Alger wrote about.”

Klein stated: “One of the cliches
which I am never ashamed to 1‘epeat)
is that the right way for America to |
avoid the dangers of Communism or
of Facism is to make our own democ- |
racy work. Jack Kapp, the president
of Decca Records, is the living symbol
of what I mean.”

“Kapp,” continued Klein, *is the
boy Horatio Alger wrote about. He
is the hero of the unending American
saga of rags to riches. He is the man
who. symbolizes competitive free en-
terprise.”

WWW.americanradiohistorv.com

weight around. Almost every pubber
in the business feels that under cur-
rent market conditions, he is obliged
to get as many of his tunes on wax
as he can. This involves giving rates
as low as % cent—in some cases for
no. This the tunesmiths cannot see.

Band Bookers
Already Deep

Into Summer

NEW YORK, March 12.—Band per-
centers this week reported that they
are already heavily involved in sum-
mer bookings, It was indicated that
despite two consecutive mediocre
summer seasons the old regulars like
the Atlantic City Steel Pier, River-
side Park, the Centennial Terrace.
Wildwood and the Surf Club have
asked for the same type of name orks
which these spots usually play.

Bookers report that the demand
appears to indicate that the summer
band season will offer no fewer work
weeks than is usual and may even
grow closer to the boom wartime
sales figures in number of bookings if
not in dollar volume.

Alexander Gets East
Booking Rights for

Milburn, Milton Orks

NEW YORXK., March 12.—Willara
Alexandecr, who returned from a West
Coast trip this week, completed a
couple of deals which will give his
agency the Eastern booking rights to
the small bands of Amos Milburn
and Roy Milton, a pair of hot alirac-
tions in the race field at the moment.

Milburn currently is riding high
with a couple of hit Aladdin diskings
Bewildered and Chicken Shack
Boogie. Milburn is handled on the
Coast thru Ed Fishman., Milton, who
is handled on the Coast by Ben Wal-
ler, has had some bhig diskings on the
Specialty label.

Victor Wax Pacts

Moore, 3 Blazers

NEW YORK, March 12.—RCA Vic-
tor this week inked Johnny Moore
and the Three Blazers to a waxing
pact. Moore’s small group built into
a top-notch race attraction in the past
three years via its recordings on the
Exclusive and Modern labels. This
group’s top etchings included the
original slicing of Gloria and an item
called Drifting Blues,

The deal for the WMoore group
which spots Johnny’s brother, Oscar
| on the second guitar and has featured
singer Charles Brown since the
group’s organization, was made on
| the West Coast.

iLewis Records Songs
IOn Own Label, Jel

| NEW YORK, March 12.—Comedian
Joe E. Lewis, announcing “an event
of international importance,” has re-
corded an album of his own comedy
songs which will be released on hisg
own label, Jel Records, next week
This firm is tied up with the Gala
diskery, which previously has issued
a series of packages featuring other
night club artists, including Sheila
Barrett, Nan PBlackstone, Charlie
Drew, etc.

The package contains three 10-inch

| disks.
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Music Biz Regrets Bloom’s
Passing; Herman Greenberg
Seeks Democrat Nomination

NEW YORK, March 12.—Death of
Rep. Sol Bloom Monday (7) in U. S.
Naval Hospital of a heart attack drew
expressions of regret from the music
Industry and also led to interesting

Supreme Files

16G Action Vs.
Black & White

Gets Restraining Order

NEW YORK, March 12.—Supreme
Records has started an action against
Black & White Records, asking
$15,969.57 allegedly due for disks
manufactured and distributed. Su-
preme sought a temporary restraining
order this week in the Superior Court
of the County of Los Angeles, enjoin-
tng Black & White and its affiliated
pressing and distribbing outlets from
pressing, distributing and selling Su-
preme disks. A temporary order was
issued, pending & hearing for a pre-
liminary injunction.

Supreme entered into an agreement
with Black & White in April, 1948,
whereby, according {o a former Black
& White exec, the latter firm pressed
and distributed diskings from Su-
preme masters.

On February 21, 1949, Supreme sent
out a notice of cancellation to Black
& White and its pressing plants and
distributors, stating fthat the agree-
ment had been breached by virtue of
Black & White's alleged failure to
tulfill the coniract. Eight points were
specified, among them one-sidedness
of the contract, delegation of respon-
sibilities to other parties, failure
to pay in the manner and amounts
specified and understatements in the
accountings. The notice stated that
Black & White and its affiliates were
no longer to press, distribute or sell
Supreme platters. According to Guy
Ward, national sales manager for Su-
preme, Black & White nevertheless
continued operations as before,
whereupon Supreme secured a tem-
porary restraining order.

Supreme’s Distrib

The exec poinfed out that Su-
preme’s New York and Coast offices
are continuing {o service distributors
with platters and that Supreme wants
it definitely known that these offices
are the only legal sources of service
for its platters.

Larry Newton, who left as New
York sales manager for Black &
White last week, has been replaced
by Moe Asch. Black & White mean-
while has turned over distribulion
here to Wilton Schiff Distribulors.
Lines being handled by Schiff for
Black & White include C'omet. Man-
hattan, Cub, TFine Acrts, Arlington,
Menagerie and Prize and Solo, in ad-
dition to {he Black & While label
itself.

Newton this week joined the new
Peak Record firm as general manager.

Paul Reiner, Black & White chief,
queried on the Coast, had no com-
ment on the case.

Arneld Joins Lawrenece Ork

DETROIT, March 12.—Sam Arnold,
one-night booker for the Delbridge
& Gorrell Office here, is leaving todayv
to join the Elliot L.awrence band
as advance man, specializing in road
promotion, Arnold has handled sev-
eral dates for Lawrence in recent
months. Lawrence is also switching
flacks, signing up with the Alpers
Agency in place of George Evans.

speculation as to a possible successor
for the role of unofficial guardian of
the rights of publishers and compos-
ers. It could be Herman Greenberg,
who recently retired from the upper
echelon of the American Society of
Composers, Authors and Publishers
(ASCAP).

Bloom, who was vitally interested
in matters of copyright and all legis-
lation affecting the music industry,
was & protege of Nathan Burkan,
founder of ASCAP. Burkan, it will
be recalled, was Tammany district
leader in mid-Harlem. When he
died in 1936 the legal firm of
Schwartz & Frolich succeeded him
as ASCAP general counsel.

Now it's known that Herman Green-
berg, who recently leit ASCAP brass
to devote more time to his family and
himself, is seeking the Democratic
nomination for the Bloom wvacancy.
It’s known that at this point, however,
Tammany prefers Isidore Greenberg,
Herman's brother, Isidore is Demo-
cratic leader of Manhattan's Fifth
Assembly District — Middle. Isidore
Greenberg, who is assistant to Coun=
cil President Vincent Impellitiere at
City Hall, is understood to be not
very keen for the nomination. The
special election, to decide who will
fill the Bloom vacancy, is scheduled
to be held some time in April.

Bloom bad been in Congress since
1923. Before going there he was dis-
tributor for Victor Records in the
metropolitan area. He had bzen chair-
man of the George Washingfon Bi-
centennial Expositiorn in New York
in 1932 and of the Philadelphia Ses-
quicentennial a few years earlier.

In the 1930’s it was Bloom who|

sponsored the bill waich awarded a
Congressional Medal to George M.
Cohan in recognition of his patriotic
songs.

ASCAP this week. in & message
signed by President Fred Ahlert, toolk
cognizance of Bloom's death in these
terms: “ASCAP announced with pro-
found sorrow the death in Washing-
ton, D. C., March 7, of its distin-
guished friend and loyal supporter.
We shall ever gratefully cherish the
memory of his timeless efforts in
the halls of Congress for the welfare
of the creators of music.”

Barton Posts
34%G To Pay
Tunesmiths Off

NEW YORK, March 12.—Ben Bar-
ton deposited $34,500 with U. S. Dis-
trict Court Thursday (10), the money
to be paid to Barton Music creditors
upon final confirmation of his plan
Federal Referee Herbert Lowenthal
set a meeling for Monday (14) at
which he is expecled to issue a formal
order confirming the plan. Song-
writer creditors will receive 65 cents
on the dollar immediately on con-
firmation, and an additional 10 cents
on the dollar within 90 days. Gen-
eral creditors will get 20 cenis on the

dollar plus 10 cents on the dollar|’

within 90 days.

Of the $34,500 depcsited by Barton,
some $18,000 was turned over to him
by Harry Fox, who had been hold-
ing accrued mechanical royalties in
escrow, The balance is fresh capital.

At the Thursday meeting with the
referee, approval of payment of legal

fees was also made. A. Halsey Cowan,’

Barton’s counsel, will receive $2,500;
Hyman Salmonson, attorney for the
credifors’ committee, will get $500,

SAVE YOUR SORROW (For Tomorrow)

BING CROSBY and

EDDIE HEYWOOD and bis orchestra
NE SWEET LETTER FROM YOU

0 BING CRO{.;I?’

iith Jobn Scott Trotter and bt

“ Jocj:,cbe.rtra Decca 24593

DON'T ROB ANOTHER MAN'S CASTLE
~ "M BITIN' MY FINGERNAILS AND

THINKING OF YOU
ANDREWS SISTERS
and ERNEST TUBB  Decca 24392

MY DREAM 1S YOURS

1"84 BEGINNING TO MISS YOU
GORDON JENKINS
and his orchestra  Decca 24593

GRAN'MA PLAYS THE NUMBERS

JUST IN CASE SY OLIVER
and bit orchestrs  Decca 24594

CRUISING DOWN THE RIVER

¥ SUNFLOWER RUSS MORGAN
\ Decca 24568

GALWAY BAY

MY GIRL'S AN BING CROSBY
IRISH GIRL Decca 24295

YOU, YOU, YOU ARE THE ONE
FOREVER AND EVER ‘
RUSS MORGAN
Decca 24569
$0 TIRED RUSS MORGAN
§ HEAR MUSIC Decca 24521

I'VE GOT MY LOVE 70 KEEP ME WARM
 LOVE YOU SO MUCH

IT HURTS  MILLS BROTHERS
P Decca 24550
§ A LITTLE BIRD TOLD ME
BRUSH THOSE TEARS FROM

YOUR EYES EVELYN KNIGHT
Decca 24514
b FAR AWAY PLACES
$ TARRA TA-LARA TA-LAR
BING CROSBY
Decca 24532

POWDER YOUR FACE WITH SUNSHINE

ONE SUNDAY AFTERNOON
EVELYN KNIGHT
Decca 24530

¥ RED ROSES FOR A BLUE LADY
EVERYY/HERE ¥OU GO

GUY LOMBARDG
Decca 24549

DECCA NEW RELEASES

(There'll Never Be) SOMEONE $O
SWEET AS YOU

PULLARMO BUDDY JOHNSON
and bis orchestra  Decca 24596
YES SIR, THAT'S MY BABY
ALABAMY BOUND EDDIE CANTOR
Decca 24597
GO DOWN TO THE GRAVEYARD

FORTY MILES AT SEA )
HAPPY WILSON

and the Golden River Boys

Decca 46153

THAT'S THE WAY MY BABY CLOSES

HER EYES

DON'T ASK ME WHY
ERNIE ANDREWS
with Bddie Beal
and bis orchestra  Decca 48096

216 JOE
PLUCKIN' THAT THING  SAA PRICE
and bis Rockin' Rbythm  Decca 48097

DOWN BY THE STATION

SWEET GEORGIA BROWN /
GUY LOMBARDO
Decca 24555 @
$0 IN LOVE  cyy LOMBARDO
HERE V'LL STAY Decca 24572
BEWILDERED
NO ORCHIDS FOR MY LADY
INK SPOTS
Deces 24566 |
UMDERNEATH THE LINDEN TREE
ANDREWS SISTERS

YOU WAS PATTY ANDREWS and
BOB CROSBY Decca 24560
HAVE YOU GOT THE GUMPTION i
ROAMIN' BLUES LOUIS JORDAN @
Decca 24571
A BLUEBIRD SINGING 3N MY HEARY
141 MARLENE BING CROSBY
Decca 24508 |
DADDY, WHEN 5 MOMMY COMING 4
HOME :
TILL THE END OF
THE WWORLD

BLUES IN MY HEART
TENNESSEE SATURDAY prp poLEY |
NIGHT Decca 46136 §

MONEY, MARBLES AND CHALK
TENNESSEE TEARS

STUBBY AND THE BUCCANEERS
— Decca 16149

ERNEST TUBE
Decca 46150

America’s
: Fastest
Selling Records!

Single Resards 75¢ (plvs tax)
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Retailers
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Will possible (hange> n |
wave {engths ohsolete

The answer is NO!

But can you convince the

customer who ashks you?

Just ome short article inm
the April issue of Turnover
will give you all the facii-m
facts that will enable you
to sell television fo any

customer TODAY.

And this is just one of hundreds of vital questions
answered in the April Turnover, 84 pages packed
tull of information that will help dealers and their
musicaides sell more felevision, radios, phono-

graphs and records more profitably.
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TURNOVER -

2160 Patterson Si., Cincinnati 22, Ohio . 812
Please enter my subscription 1o TURNQOVER for the next 12 months
for which I enclose, not the $4.20, the regular single copy value, bui
ONLY $2. This BIG Special Offer entitles me to a FREE copy of
HOW TO ESTABLISH AND OPERATE A MUSIC STORE.

Name ........ F¥e o/ e Mo o o u s ol sralal's ale @0 0100000000000 0s0000c00ease
Address ...... T o ohcaon:ns o PFS 409000000003 000n0wnc000000 00
City ...... 40800 00acoqovsossconses  LONE, ..., State.....oc000000
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& National Accounting of Disk Jockey Activities

PHILLY PHADDLE . . . gniversity Motors, Inc., local Ford dealer,
renewed its three quarter hours weekly on Stu Wayne’s ‘‘Musical Clock”
on KYW. The contract was placed thru Gresh & Kramer Ad Agency. ./, .
Johnny Deegan joins the deejay ranks, the staff announcer at KYW getting
the call to spin the waxes on a new station seg, “Midday Revue,” spinning
from 12:05 to 1:30 at noontime. And to make a nighttime record session,
since Stu Wayne already has the morning spinning, staffer Tom Rodgers
becomes a platter personality with an 11:15 p.m. spot tagged, “As You le,e))
It.” Rodgers is also the disk annotator for a Sunday night “Music ,BOX,
on KYW at 10:30 p.m. . . . Stu Wayne, conductor of the “Musical Clock”
at KYW is set to return to his spinning Monday (14), after recovering at
Wills Eye Hospital from an eye infection. . . . With the opening Tuesday
(15) of the Golden Slipper, the town’s first all-Jewish nitery, Jennie Goldl--
stein will do a disk jockey remote from the room every night via WDAS
The former Yiddish stage star will stick strictly to Jewish platters.

STRICTLY FROM DIXIE . . . Jerry Strong, WINX, Washington,
was selected by the bedside network at Walter Reed Hospital to have hisg
jock show piped into the hospital’s wattery, WRGIH, AFRS, feeding out thru
1,000 headsets and 200 wall speakers. . . . Grady M. Reeves, WFUN, Hunts-
ville, Ala., writes: “The Billboard has been my music vane for every
release, and so far 1 have had amazing success.” . . . Harry Nigocia, WIBW,
New Orleans, played host to Doodles Weaver of the Spike Jones ork re-
cently, and reports that Doodles really broke up the show with his madcap
antics. . . . Bill Frey, KATL, Houston, had Ole Olsen and Dave Gould,
choregrapher for the Olscn-Johnson show, as guests last week. . . . Chuck
Breezy., KDLK, Del Rio, Tex., cuts in on his platters with home-made
verses, and the report is that the listeners eat it up. . Toim Perryman
has changed venue from KEBL, Jacksonville, Tex., to KS1J, Gladewater,
Tex., as jock and program director. Bill Wells, veteran jock in various
parts of the country, now is at KLEE, Houston, with a daily three-hourv
show, “Wells Bells.” He is also set for a video show over KLEE-TV next
month. ... Bill Wells, formerly with WNEW, New York, and KIXL, Dallas,
is now with KLEE, Houston, with a video show in the works in addition
to his platter chores. . . . Zenas Sears is now spinning ’em at WGST, At-
lanta. . . . Jim Anderson, WIRK, West Palm Beach, Fla., is expanding,
adding an afternoon show to his morning shot. . . . Roger Nash was
switched from WEAR, Pensacola, Fla., to WIMR, New Orleans. , , . Louis
Armstrong did a 30-minute guest shot with Bill Frey. KATL, Houston,
recently. . . . Wally Luce has moved to WJAX, Jacksonville, Fla., from
WWPF, Palatka, Fla. . . . Eddie Zirkle, WHAR, Clarksburg, W. Va,, has
been educating the citizenry to the virtues of bop. . . . Greg Gregory,
KELP, El Paso, Tex., wants everybody to know that Billy Eckstine is the
big man down thataway right now.

GIMMIX . . . Frank Allan, WREN, Topeka, Kan., does a song-of-the
wcek thing, choosing the most-requested tune of the preceding week and
plugging it daily. . . . Tom Edwards, KICD, Spencer, Ia.,, who met and made
{riends with up-and-coming English warbler Benny Lee during the war,
is running a Benny Lee contest. He spins a set of seven of the singer’s
London platters nightly. Listeners write in telling what they like or dislike
about Lee’s singing, with the best communique winning an album of his
platters. All entries will be forwarded to Lee in London to give him a
sample of American opinion of his work. . . . Bob Harvie, CJAD, Montreal,
plays Art Mooney's “Doode Doo” daily, inviting audience comment as to
why he should or shouldn’t break the disk. Kazoos are sent to listeners
who send the best reasons, pro or con. “Intend to run the contest till
everybody gets tired of the thing,” he writes. . . KGGM, Albuquerque,
N. M., throws down the gantlet with the claim that the station’s Bob Dons
nelly, 24 years old, 5 feet 11, 165 pounds, blond hair and green eyes, ig
radio’s handsomest jock. “Will anyone in radio dispute this claim?” A
KGGM staff man (not Donnelly) challenges. . . . Pat Hernon, WKOW, and
Bob Larsen, same station, Madison, Wis., are sponsoring a talent quest at
the Parkway Theater weekly, with winners going on up thru State elimi-
nations and finals at Gauman’s Chinese in Hollywood, with elegant awards
to the lucky winners. . .. Graeme Zimmer, WCSI, Columbus, Ind., and Bob
Williams, WWNI, Wabash, Ind., recently pulled a new switch in dual broad-
casting. The two conducted their programs jointly, each at his own sta-
tion, taking turns in spinning records. Listeners at both watteries could
hear both ends of the jocks' conversation as well as the alternating plat-
ters. . . . Harry Lee, WBAB Atlantic City, does a music appreciation show
one day a week, beamed at a local high school . .. Jay Giles, WCNT, Cen~
tralia, Ill., has his daily platter schedule printed in advance on the menu
at a local cafe by arrangement with the owner. “It’s paying off in listener
response,” Giles writes, “and if any diners have special requests they drop
them in a box at the cashier’s desk, and T pick up the box each morning,
Simple gimmick, but good.” .

EASTERN BEAT ... John Brubsker, Syracuse U. student, hag
joined the siaft at WOLF, Syracuse. Budd Hulick, formerly of Stoop-
nagle and Budd, is doing a daily Mr. and Mrs. Show at WJJL, Niagara
Falls. ... Jim Strong, WKNB, New Britain, Conn., drawing plenty favorable
comment for his scatting a la Frankie Laine on Al De Caro's piano show,
“Keyboard Capers.” . , . Kay Balfe has transferred to WESA, Charleroi,
Pa., from WPGH, Pittsburgh. . . , Nancy Coleman. 15-yecar-old daughter
of Hartford’s (Conn.) mayor, fulfilled a cherished ambition when she wag

‘invited by WDRC Manager Walter Haase to do a 15-minute jock show on

the station. . . . Florence Gordon, of Bridgeport, Conn., has gone south to
join the staff at WHHT, Durham, N. C. ...  WROW, Albany, ran an all-night
benefit show for Ed Walker, formerly with the station. Walker is seriously
ill in Memorial Hospital, New York, and the show was run to help him
defray medical expenses. . . . Bob Sheilds, formerly at WLCR, Torrington,
Conn,, is now on staff at WTHT, Hartford. .. . Joe Girand, WCCC, Hartford,
offered prizes donated by local merchants for best Valentine caricatures
of him sent in by listeners. . . . Hal Berg. WILK, Wilkes-Barre, Pa., has
landed Wise potato chips as the new sponsor for his “Club Swingtime.” .,

Gary Lesters is doing a morning show over WIBX, Utica, N. Y. ... Bernie
Moore has been upped to program director at WKNB and WKNB’s FM
affiliate, WFHA, in New Britain, Conn, .. . Vern Cook, WGY, Schenectady,
N. ¥,, cut an interview with Tommy Dorsey recently, then used the disk on
his a.m. show. . . . Pedro Albani, L-A orkster in his 18th month at the
Mayflower Hotel, Atlantic City, is doing a disk show over WMID there.

”~
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It's titled “Latin-American Serenade,” six days a week. ., . Bob Wallace,
WSNY, Schenectady, wrote a jingle for the Red Crosg drive, set it to the
music of the Yale “Bulidog” song, had it waxed by a local barbershop
quartet, and now uses it during station breaks. . . . Bob (Beau Brummel)
Moore, WLAW, Lawrence, Mass., is developing a sideline, just in case,
Hz's posing as a model for men’s clothes, with the Papareila Bros. cloth-
ing firm featuring a big picture of Bob and his mike in a series of news-
paper ads. . . . Ivor Hugh, music director at WCCC, Hartford, Conn., has
a new classical music show across the board. . . . Bay Mercier, WPOR,
Portland, Me., opens his daily “Matinee Frolic” to any worthy public
service cause. Teen-agers, clubs and fraternities take advantage of the
offer to raise funds for local and national charities. . . . Ed Carter, WACE,
Chicopee, Mass., received a commendation from the New England Heart
Association for his worlk in the recent fund drive. . . . Ken Rowland,
WTUX, Wilmington, Del.,, and his wife Phyllis, recently had twin girls,
Kathleen Jean and Karen Ann.

ROCKS AND ROSES ., . . cal Carter, program director at KAMD,

Camden, Ark: writes: “Get loads of requesis for religious guartet music,
but can’t find any platters. If anyone can help, my listeners will be very
glad, I know.” . .. Jim O’Brien, KWWL, Waterioo, Ia., “would like to see
more personal-manager co-operation. For example, how about some dope
from Charlie Barnet's personal manager? Been trying to build Barnet
ir the Midwest, but he has no rep there, as he does on either Coast.” . . .
Howard Swanson, WJPD, Ishpeming, Mich., is “mighty happy about the
ce-operation from both Capitol and National records.” . . . Stew McDonnell,
WIMS, Michigan City, Ind., threatens he's “going to drop all Victor and
Columbia records from my show if the co-operation doesn't improve. Other
companies just as Jarge do right by us.” . .. Bob Wolfe, Tucumecari, N. M.,
has no sympathy for “those poor unfortunate souls who find records that
they just know were addressed to them reposing in the station library.
That’s a shame, especially at a 250-watter. Where would us hotshots be if
we had records but no station to spin 'em over. 1'm happy to donate all
platters mailed to me at {he station—we're supposed to be working to-
gether, not against each other.” . . . Herb Marks. WGAP, Maryville, Tenn.,

t receive the vasg

writes: “Being a small, obscure station, WGAP doesn’
Occasional Colums-

quantity of gift records that are sent to other stations,
bias are sent to us, but no Deccas or Victors come in.”

GOTHAM GOSSIP . . ¢ Larry Lawrence, formerly with Worcester
(Mass.), San Diego and Dallas watteries, is now spinning 'em at WKBS,
Oyster Bay, L. I. . . . Hal Tunis recently ran an impromptu “What's my
namec?” contest over WVNJ for Pat Terry’'s Spotlite platter of the same
name. . . , Vi Prosser is now doing the WVNJ nightly remote from
{he Versailies alone since Tedd Lawrence’s exit from the station. . . .
WMCA'’s Symphony Sid is on the cultural kick these nights, playzg;@
modern classical music (Stravinsky, Ravel, etc.) in with the moppin
and boppin’. . . . Jack Lacey, WINS, is starting a “Portrait of Jennie” cone
test in connection with the King Cole Capitol disk. Girls are askced to
send in photos, with Lacey and Cole selecting the prettiest “portrait.” . ..
Raeburn and Finch, WNEW, have skedded a press conference Saturday
(12), with aspiring journalists from some 50 schools in the metropolitan
area.

FORFAI(v‘N EXCIIANGE DEPT. ... Ed Manning, CKCR, Kitch-
ener, Ont.,, and Jim Walsh, WSLS, Roanoke, Va., are exchanging recorded
versions of their shows. Both specialize in the recorded music and comedy
of & peneration ago. . . . Bob Goerner. KQW, San Francisco, andg Bill McColl,
9KY, Sydney, are in the second year of exchanging e. t.'s of their shows.,
Goerner recently played a cutting featuring the adventures of the Graham
Bell Jazz Band of Melbourne on their recent world tour, plus records cuf
in Czechoslovakia, France and England.

WESTERN WAX WHIRL . . « Don Pablo and Sugar Chile Hob-
inson were receni guests on Larry Drake’s “Record Review” at WIBM,
Jackson, Mich. . . . Jack Melvin and Johnny Ryken, pilots of “El Ranche
Chuck Wagon Time” at KLAS, Las Vegas, Nev., report requests from far
flung locales like New Zealand, Hawaii and, of course, Brooklyn. . . . Bob
Wolfe, KTNM, Tucumcari, N. M., did a variety turn to great plaudits et
the recent annual minstrel show of the Tucumeari Lions Club,
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/" " PROUDLY ANNOUNCES A BREATHTAKING

® PLAYS ON ANY 33'/s MICROGROOVE PLAYER
o UNINTERRUPTED MUSIC, NON-BREAKABLE VINYLITE

EMBOSSED SLEEVES, EACH ONE AN ARTISTIC MASTERPIECE

HERE ARE THE MU

Drawing from ifs breathtaking wealth of maste
greatest classics as recorded by Europe's great

. and its own American contemporary artist
Playing Records. Here is truly great music at its
and space which Long Playing Records provide.

NOW AVA

KHACHATURIAN Concerto For Violin and Orchestra, David Qistrakh, soloist with the
Russian Symphony Orchesira.

One 12" Non-breakable Rec

ERNA SACK Strauss, Lehar and Pop

One 12" Non-breakable Rec

TCHAIKOVSKY 1812 Overture.
RICHARD STRAUSS Deon Juan Symphonic Po

One 10" Non-breakable Rec
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LONG PLAYING MICROGROOVE RECORDS

® PACKAGED IN THE EXCLUSIVE MERCURY DUSTPROOF GOLD

Mengelberg, Conductor.

Watch For New

(et

NEW ADVENTURE IN MUSICAL HISTORY

® SAVES STORAGE SPACE, MORE FOR YOUR MONEY

® DEEP GROOVE TRACKING, LONGER RECORD LIFE

o TONAL DEPTH AND QUALITY NEVER HEARD BEFORE
OUTSIDE OF A CONCERT HALL

SICAL TREASURES

r recordings representing over 20,000 of the
soloists, orchestras, instrumentalists and choirs
s . . . Mercury presents the first of its Long
greatest, with all the economy of both money

ILABLE

ord — $4.85 MG-10000

vlar Favorites.
ord — $4.85 MG-10001

em, Amsterdam Concerigebouw Orchestra, Willem

(Y
'ﬁ)

ord — $3.85 MG-15000




26 MUSIC The Billboard March 19, 1949
= MUSIC—AS WRITTEN =
New York: (can Academy of Music, Mills Music subsidiary firm. . . . Coun: Basie's

Tunesmith-warbler Ray Gilbert, recently signed with Columbia Rec-
ords, cut his own ditty, “Pin Striped Pants,” as one of his initial sides for the
waxery. Artie McCoy joined the E. B. Marks pubbery to do contact
work, Sylvan Spiro was named New York rep for Les Brown's pubbery,
Crystal Music, to work on the tune “You Was.” . . . Herbie Fields, cur-
tently at the Flame Club in Si, Paul, Minn., has appointed Bob Wandt |
as road manager for the ork.

Remington Records opened its own |

Chicago distributing office for its Lenox label, whose top sellers have |

been the Eddie (Lockjaw) Davis and Morris Lane waxings. . . . Tune-
smith-accordionist Irving Siegel appearing at the Hotel Witter Lounge,
Wisconsin Rapids,

Jimmy Dorsey’s opening date at the Hotel Statler here is March 21
»» . Frankie Carle’s band is booked for 14 weeks of theaters in the first six
months of the year. Band is also set for a one-week date at Frank Dailey’s

Meadowbrook beginning May 17. Woody Herman’s ork and Nellie
Lutcher are being packaged by General Artists Corporation (GAC) for a
theater tour. . Decca Prexy Jack Kapp was the subject of an editorial
in Life magazine recently. . Johnny Bond's five-piece crew, featuring
songstress Rosemary Calvin, was inked to an MGM recording pact and
already has sliced a date for the firm. Decca Records inked singer Bob
Marshall to a waxing pact. . . . Same diskery also cut some wax with a
Jazz comho headed by drummer Cozy Cole,

Tommy Dorsey played to 3,600 at a one-nighter at the State Armory,
Schenectady, N. Y., ‘Saturday (5). Admission to the affair, sponsored by
the Turbine Division Association of General Electric, was $2 per per-
son., Charlie Ventura at the Mid-City Ballroom, Albany, N, Y., drew
986 people Thursday (3). Tickets for the dance, sponsored by Marty Ross,
WPTR deejay, were $1.75 at the door and $1.50 on advance sales.

Southern Connecticut’s newest territorial band, directed by Paul
Pascal, who doubles on sax and clarinet, started its tour this week at the
Ritz Ballroom, Bridgeport, Conn. The band features Sunny Delmar,
trumpet; Dan De Fala, jazz tenor; Tony Masters, vocals, and Four Slicks
and a Chick, singing group. . . . Lyle Carlyle, maestro at the London CGhop
House, Detroit, has been elected president of the Alumaroil of Detroit, Inc.,
operating an awning assembly plant,

Connie Haines will open at the Copacabana nitery here March 24.
++ . Purdue University made an unusual band purchase for a college when
it procured the Billy Bishop ork for a five-day period, June 7-11, last week.
» s » Marty Mills this week joined the professional department of the Ameri-

ork will follow its current Cotton Club, Hollywood, run with one weelk
at the Million-Dollar Theater, Los Angeles, and with two weeks at the
Barbary Coast, San Francisco, beginning March 29.

Decca Records’ exec Milton Rackmil, who last week returned from
a trip to England, took off for a trip to the Coast March 13, . . . Billing
of the King Cole Trio now becomes Nat (King) Cole and His Trio with the
addition of bongo player Jack Contanza, Capitol records’ chief flack,
Dick Linke. heads for the South March 13 to set up the diskery’s contem-
plated hillbilly jamborce in Charlotte, N. C, (The Billboard, March 12),

Patii Page, Mercury recording thrush, who recently pulled out of the
William Morris stable, will now be booked by the General Artists Cor-
poration (GACQC). Timme Rosenkrantz, “The Barrel-House Baron”
from Denmark, is here to line up talent for “Chocolat: Stars,” all-Negro
revie to open in Copenhagen May 1. The show is set to play Stocklholm,
Sweden, from May 20. Joe (I'm Glad for Your Sake) Medlin, Atlantie
artist, just completed two weeks at the Club Bali, Washington, . 1.1
Beth will handle disk-flack chores for Jordan-Rich Associates out of San
Francisco. The outfit is now handling disk promotion for Viec Damone,
who waxes for Mercury,

Charles Delaunay, French jazz impresario and critic, left for f'rance
Saturday (12) after a four-week stay. He has set a deal with booker
Billy Shaw to have the Charlie Parker and Sidney Bechet jazz combos
appear in Paris for the annual jazz wcek sponsored by the Hot Club
of Paris. . . . Apollo Records’ sales manager, Irv Katz, appointed two new
distributors last week: Delson & Stoken, of Los Angeles, for Southern
California, and Balmont Record Distributors, of Newark, for Northern
New Jersey. . . . Mahalia (Move On Up a Litile Higher) Jackson, Apollo
religious singer, tees off a six-month tour of one-nighters at the Norfolk
Cily Auditorium March 13. Harry Lenetska is booking, . Rainbow’s
general manager, Eddie Heller, on a business trip to Chicago last weck. . ..
Leonard Feather produced a jazz disk date last week with a group of bop
stars under the direction of Serge Chaloff. Sides will be sold to one of
the major diskeries. . . . Tony Ravel has organized Arc Recovds, with
his first release an album of on-location recordings from the Little Casino,
Greenwich Village nitery.

Arnold Shaw, of Leeds Music Corporation, has arranged an ovchid
promotion in connection with the T.eeds tune, “No Orchids for My Lady.”
In a tie-up with Thomas Young Orchids, Inc., Shaw is sending orchids to
top talent thruout the country. He's also set a deal with Revlow’s, and is
sending to disk jocks the Revlon “Orchids to You’ set. . Enoch Ligh2
and his ork arc set for Manhattan College, March 19: Fordhar University,

(See Music As Written on page 28)
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 On the Stand

Carmen Cavallaro

(Reviewed at Cocoanut Grove,
Hotel Ambassador, Los Angeles,
March 3. Booked thru Music Corpora-
tion of America.)

STRINGY: 'Tony Maratea, Ed Koski,
Lido, 8ol Nathan and Bill Spear.

TRUMPETS; Jack Hansen, 8id Peller and
Dale Cornell,

SAXES: Augis Aucaraz, Ted Duene, Frank
Langone and EQ Litten.

RITYTHM: George Harrls, guitar;
Ktkin, drums; Frank Carroll, bass.

LEADER AND PIANO: Carmen Cavallaro,

VOCALS: Bob Lido and Cavaliers Quartet.

ARRANGERS: Sid Feller and Ted Duane.

Saleswise, there’s rhyme and reason
10 the poet of the piano. His winning
formula has held the Carmen Caval-
laro name on the top rungs of the
dance-band ladder for years and has
kept his Decca records spinning at
8 strong clip, He embodies that happy
combination of showmanship and
musicianship and his articulate
vhrasing, crisp technique and well-
rounded tone is far above the stand-
ards usually found in the dance field.
Not only can he play, but he can sell
what he plays.

A baby spot picks out the piano
from the other instruments. A mike
beneath the sounding board ampli-
fies its tone to where it can cover the
rest of the band in volume. Arrange-
ments are such as to make the piano
the major voice in the instrumental
blending, Strongest section in the
band is the string wing, which serves
to give the over-all orchestral sound
exceptional roundness and fullness.
Reeds and muted brass blend to pro-
vide body to the instrumentation
which in itself serves as a plush cloak
that wraps around the Cavallaro
Steinway.

Tune selections are varied and
prudently picked. For the show, bhe
dazzles the listener with a brilliant
display of pianistic pyrotechnics
ranging from a synco adaptation of
a fast-flying Carl Czerny finger ex-
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{Continued from page 26)
March 23; Lawrenceville Academy, Ruigers University, May 13, and Seton
Hall, May 14,

Detroits

Don Pablo, recording band leader who opened the new Copa Club
here, has signed a managemeni contract with Music Corporation of
America (MCA). Pablo has just leased six masters of his recordings,
formerly handled by Latin-American Records, to Ronde Records for re-
lease. . . . William E, Scripps II, Philco television distributor, is tak-
ing over local distribution of Tower Records. The deal was negotiated
by Fran Wood, of Chicago.

David Broekman, composer-conductor, has signed a personal man-
agement pact with Paul Kapp. . . . Jean Paul Morel, who conducts the
RCA Victor Crchestra on a number of operatic disks, will head the
Juilliard school’s orchestra department during the 1949-’50 academic year.

. . . Bob Doyle has been named Detroit representative for Joe Davis's
Beacon Music and record firms,

Philadelphias

995 R.P.M. Disks

PHILADELPHIA, March 12.—
With all the claims being ballied
by the waxing works anent the
variety of record speeds, Lesco
Distributors, local indie disk dis-
tributing firm, figured it was
time to give the retailers some-
thing to really cheer about—or at

least keep 'em cheerful — by
good-naturedly offering the
trade a ‘*Lesco long-playing,

loud. long-life record” at 991/8
r.p.m.

Enclosing a cardboard sample
with his sales letter, Ed Cohn,
Lesco head, described the en-
closure as: *Triangular shape
voted by experts most likely to
succeed, No center hole, 1,001
different colors. Record driven
from the outside by jet propul-
sion. Won't work on any player
yet invented.”

When Artie Shaw comes to the Academy of Music April 4, he’ll play
Mozart’s Clarinet Concerto with his arranger, Hershy Kay, conducting the
ensemble of Philadelphia ork players for the accomps. . . . Drury Lane Inn
strings in a WIMJ remote radio wire to air the Musical Bar talent on tap.
. . . Biggest buzz around radio row is that KYW, local NBC outlet which
uses its studio band only on Sundays, will be the next local air outlet to
dirop its band—which would leave only WCAU (CBS) and WFIL (ABC)
with live music staffs,

Cinecinnati:

Art Jarrett, vocalist and ex-band leader, is a new disk jock on the staff
of WCPO here, . . . Dottie Barlow, canary, has been pacted by Larry Vin-
cent, of Pear] Records, with her first cutting for the firm on “Mama Won't
Let Me Go Fishing With You,” by Tade and Frances Dolen and Anna Pearl
Vincent, slated for this week. ... Pianist-warbler Manuel DeSilva is back
at the 19th Hole for an indefinite stand, . . . Horace Heidt and “Youth
Opportunity” show, on a one-nighter at the new Cincinnati Garden March
2, pulled 7,831 payers, with ducats slugged from $1 to $3. ... Rose {Chee-
Chee) Murphy, torrid pianist, heads the new show at the Latin Quarter,
Newport, Ky.

ercise to a Brahms Hungarian Dance |
{No. 4) to the more popularly ap-
preciated Jalousey. ¥or the danecing
between shows, ork delivers a sinooth-
as-silk product that has the patrons

number is used or a novelty tune to
spark the dance dish, Bob Lido dou-
bles from sirings to carry the vocal
chores with the aid of singing side-
men tagged the Cavaliers Quartet.

fillling the floor. An occasional Latin | Lee Zhito.
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WE NOW FIND THAT

ANOTHER LABEL
ARE ON THE FLIP SIDE OF
EXCLUSIVE AL TRACE

D-11216
D-11211
D-11218

“DOWNHEARTED”
“IT TOOK A DREAM TO WAKE

OCK

COMING AL TRACE FEATURES ON

FLAME THROWERS RECORDINGS

“! COULDN’T BELIEVE MY EYES”
“'M THRU CALLIN’ EVERYBODY DARLIN’”

“EVERY TIME YOU’RE STEPPIN’ OUT”
“YOUR TEARS CAME TOO LATE”

l“MPA Bulletin’® Released

NEW YORK, March 12.—The Mu-
sic Publishers’ Association (MPA)
this week released the first copy of its
MPA Bulletin, A four-page sheet,
Bulletin is published in the interest
of better relations between dealers
and publishers. The policy of the
sheet is to effect greater co-ope}'atlon
among MPA members via stories on
different phases of publisher and
dealer activity.

Sirudler for MCA Flack

NEW YORX, March 12.——'Leonard
Strudler this week was appom}ed di-
rector of publicity for the Music Cor-
poration of America (MCA). Hp re=-
placed Sammy Roen, who resigned
several weeks ago to move t Orlando,
Fla., where he went into the 1ru.1t-_
growing business as well as becoming
a local dance promoter,

ME UP”
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A Check List of Top-Seliing M-G-M Records Hits
: POPULAR

00 DE DCO
ON AN OLD KAZOO

BEAUTIFUL EYES
ART MOONEY and his Orchestro
M-G-M 10357

CRUISING DOWN THE PéVER:
POWDER YOUR FAC
WITH SUNSHINE

BLUE BARRON and his Orchesiro
M-G-M 10346

| THOUGHT | WAS DREAMING
TENNESSEE TANGO

FRANCIS CRAIQ
and his Orchesira
M-G-M 10379

BILLY ECKSTINE
M-G-M 10348
JOHNNY DESMOND
M-G-M 10358

JANE HARVEY
ALWAYS TRUE TO YOU IN MY FASHION M-G-M 10359
"A" YOU'RE ADORABLE, THE BUDDY KAYE QUINTET
DON'T SAVE YOUR KISSES FOR TOMORROW M-G:M 10310
YOU WAS! ART LUND
GET A LITTLE SUMMER IN YOUR KissES M-G-M 10363

THE HUMPHREY BOGART RHUMBA BETTY GARRETY
JOHNNY GET YOUR GIRL M-G-M 10387

BEWILDERED BILLY ECKSTINE
NO ORCHIDS FOR MY LADY M-G-M 10340
JUST ONCE MORE

HOW MANY TEARS MUST FALL

CARAVAN

A SENORITA’S BOUQUET

PEGGY DEAR

WHILE THE ANGELUS WAS RINGING

SO IN LOVE

and his Orchesira
M-G-M 10371
HELEN FORRESTY
M-G-M 10373
DERRY FALLIGANT
M-G-M 10308
JACK FINA

@nd his Orchesira
M-G-M 10372
BLUE BARRON
and his Orchesira
M-G-M 10369
JACK KILTY
M-G-M 10339

ART LUND

i DON'T SEE ME IN YOUR EYES ANYMORE
WHY IS IT

AS YOU DESIRE ME
I'LL REMEMBER APRIL

IT’S A BIG WIDE WONDERFUL WORLD?
JUST REMINISCING

YOU'RE SO UNDERSTANDING
MISSISSIPP! FLYER

SUNFLOWER
BRUSH THOSE TEARS FROM YOUR EYES

SOMEONE LIKE YOU
F'VE GOT MY LOVE TO KEEP ME WARM M-G-M 10348

CARELESS HANDS JOHNNY DESMOND
THESE WILL BE THE BEST YEARS OF OUR LIVES M-G-M 10349

A ROSEWOOD SPINET KATE SMITH
FAR AWAY PLACES M-G-M 10356

FOLK ond WESTERN

LOVESICK BLUES HANK WILLIAMS
NEVER AGAIN M-G-M 10352
LADY OF SPAIN ARTHUR {Gultar B ie) SMIT

CARELESS HANDS f ’ oogng 1038'8
FOOLISH QUESTIONS ARTHUR (Guitar Boogle) SMITH
RAIN DROPS AND TEAR DROPS M-G-M 10333

CANDY KISSES BUD BBS
TENNESSEE BORDER M-G-A’A‘ ?0363

EBONY SERIES

DOWN BY THE STATION
A GHOST OF A CHANCE

KEEP YOUR BIG MOUTH SHUT
MISS LucYy

LAZY MORNIN’
KEYBOARD KAPERS

SLIM GAILLARD

M-G-M 10309
BULLMOOSE JACKSON
M-G-M 10318

FARL (FATHA') HINES SWINGTETTE
M-G-M 10382

FRANKIE MASTERS'

The Nation’s TOP Tunes

Based on reporta recelved last ihres days of Week Ending March 11

The nation’s 10 top tunes, 'HE HONOR ROLL OF HILS
tabulation of various degrees of each song's

Billboard's Musie Popularity Chart.

f.

[ ad

10,

/This Week

HOMOR ROLL OF HITS

(Trade Mark Heg.)

The title "HONOR ROLL OF HITS", 18 a registered trade-mark and the listing ol
the hits has been copyrighted by The Billboard Use of either may not be made with-
out The Billboard's consent

Last Week

] By Bceadell and Tollerton
(RUiS|NG DOWN IHE RIVER Published by Henry Spiizer (ASCAP) 1
Recorus available: B Barron Ork, MGM 10346, Jjack Smith Che Clark Sisters,
Capitol 15372 Frankie Carle, Coluinbia 38413, H Carro!l, Mereury 5249 R.
Morgan, Decca 24568; The Three Suns, Victor 20-3349; N. 4Alexander, Mono-
gram 111: Primo Scala, London 256; Aines Brothers, Coral 80035; The Rid-
dlers-The Hi-Tonians, Hi-Tone 104,
Electrical transcription libraries: Blue Barron, Lang-Worth; Vincent Lopes,
NBC Thesaurus; Buddy Weed, Assoclated.
By Whitney and Kramer 1

FAR AWAY plACES Published by Laurel! (ASCAP)

Record® avanable: Bing Crosby, Decca 24532; Margatre: Whiting- Fhe Crew
Chiefs, Cap!tol 15273, Vie Damuie, Mercury 5199, Dinah Shore. Columbia
38356; Varsity 127. Perry Como-H Rene Ork: Vicior 20-3318, Ames Brothers,
Coral 60016; O. Tucker, Double Feature 2002; Smith-J. Miller, MGM 103586;
E. Baird, Hi-Tone 104,

Electrical transcription iibraries: Staniey Biack Ork, London; Kaye Armen,
Assoclated; Waltz f'esttval Ork, NBC Thesaurus.

POWDER YOUR FACE WITH SUNSHINE ,,,,bﬁi,,fg“’,’:;""&,“,,“,,‘iﬁﬁ"“f;';'&p, 3

Records available. D Bryon-T Black Org Dans 2031, & Knight-i1he Star-
dusters, Decea 24530, Primo “:amia Banjo & Accordion Ork-The Keynotes,
London 367, B Barron, MGM 10346; D Martin-P Weston Ork, Capito}
15351; Doris Day-Buddy Clark Columbia 38394, Sammy Kaye, Victor 20-3321;
Doubie Feature, 2000; A. Vincent-J Laurenz. Mercury 5247; Phylils Marshall-
Norm Alexander Quartet, Monogram 104; E. Baird-The Hi-Tonlans, Hi-
Tone 103.

Electrical transeription Hbraries: Blue Barron, Lang-Worth: S8ammy Kays,
NBC Thesaurus; Manhattan Madcaps, NBC Thesaurus; Lawrence Welk,

Btandard.
GALWAY BAY By Dr. Arthur Colahan 6
Pudlished by Leeds (ASCAP)
Records available: Bing Crosby. Decca 24295, B Johnson, Columbla 38279,
B Lester. Rainbow 70015; J McNajly-P. Green Ork. MGM 10270; J Pickens,
Victor 20 3233; A Sheiton London :87; Varsity 127, 8obby Worth, Castls
1257. Fran Allison-Eddie Ballantine Ork, Rondo R-134; C. Dennls-B. Cole Ork,
Capitol 15403; L. Douglas-Hi-Tone Serenaders, Hi-Tone 101
Electrical transcription libraries: Shep Flelds, Lang- Worth; Sianley Black Ork,
London.

FVE GOT MY LOVE TO KEEP ME WARM ¢, picnon ‘oo “amnin” (ascary 3

Records available. Mills Brothers, Uecca 24550, L Brown Ork, Columbis 38324;
R. Nobie Ork, Victor 20-3302, The Starlighters, Capitnl 15330: A Lund. MGM
10348; B, Brooks Trio, Modern 20-649; E. Baird-The Hi- Ionlans, Hi-Tone 101,

Electrical transcription librarfes: Hank D'Amico, Associalted; 8al Franzella,
Lang-Worth; Sweetwood Serenaders, NBC Thesaurus; Dick Haymes, World;

Kay Starr, Standard.
RED ROSES FOR A BI.UE I.ADV By B8id Tepper and Roy Brodsky 9
Published by Miils (ASCAP)
Records avaiable: J Laurenz, Mercury 5201, G. Lombardo, Decca 24549; V.
Monroe, Vietor 20-3319; B Lee-The Keynotes, London 1392; L. Douglas & Hi-
Tone Serenaders, Hi-Tone 103,
Electrleal transcription/libraries: Charlie 8pivak, World.
By Marvey 0. Brooks 4

A I."".E BIRD IOI-D ME Pablished by Bourne (ABCAP)

Records uvailable: Biue Lu Barker Ork, Capitol 15300; Evelyn Knight-Star-
dusters, Decca 24514. P Watson, Bupreme $-1597, 8mokey Rogers, Capitol
15326, Varsity 121; J Wayne-J Davis, Columbia 38386, Rose Murphy, Victor
20-3320; The Wayfarers, London 389; P. Watson, Monogram 101

Electrical transcription Nbraries: Pattd Dugan-The Jumpln' Jacks, NBO
Thesaurus

so "RED By Ruvss Morgan and Jack Btuars 8
Published by Gleomore (ASLAP)
Becords avallable: N. Donovan, De Luxe 1165, K. Siarr, Capltol 13314; R.
Moigan Ork, Decca 24449; W, Bcott, Super Disc 1069; L. Johnson. Eing 4263;
P Martin Ork, Viclor 20-3330; Reggle QGoff, London 354,
(No Informatien on electrical transcription libraries nvallanls as The Billboard

goes to Dpress.)

UVENDER BIUE (Dm DI") By Elloi Danlel and Larry Morey 7

yl y Published by Kanily-Joy {(ASCAP)

From the Wan Disney Fllm “So Dear t¢ My Hears.” .

Records avallable: M Campbeil-L  Ford-J dil) Trlo, Colleginte J-2934; V.
Lynn. London 310, 8ammy Kaye, Victor 20-3100, Dinah Bhore-H Zimmerman
Ork, Columbia 38299; Jach Smith The Clark Bisters, Capitol 15225; Varsity
124, B Ivea-Capt Stubby & the Buccaneers, Decca 24347, H Cameron-B.
Adlam Ork, Crystal 185; Double Feature, 2000; A, Vincent, Mercury 5248,
The Ricdlers-C. Desmond, Hi-Tone 102.

Electrical transcrintion libraries: Phil Brito, Associated; Bobp Eperly, World;
David LeWinter-Curt Massey, Standard; Cyril Stapleton Ork, Londen;
Sammy Kaye, NBC Thesaurus; George Wright, NB{ Thesaurus; Bob Bberly-
Mack Stewart Ork, Woerld.

By dMaek David 10

SUNH-OWER Published by Famous (ASCAP)

Records availabie: D. "Two-Ton’’ Baker, Mercury 6239; 8 Browne-Tha
8quadronalres-J. Miller, London 394; J. Fulton-E. Ballantine, Tower 1454;
J. Kilty, MGM 10339; M. McKinley Ork, Victor 20-3334; R. Morgan Ork,
Decea 24568, Frank Sinatra, Columbla 38391; J. Smith-Crew Chilefs, Capitol
15394: Deuce Spriggens-T. Willlams Ork, Capitol 15406,

Electrical transcription libraries: Charlie Splvak, World; The Swingtones-The
Jumpin’ Jacks, NBC Thesaurus,

, 18 determined by a sclentiffe
pupularity as measured by survey features of The
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THEY ALL WANT

-“F.hie ORIGINAL version by
- ART KA_SSEI. 4

 “AND

IA HART

COAST TO COAST!

e " ) ! » 4.

(' JUST A FEW OF THE MANY DEEJAYS SPINNING ART KASSEL'S
ORIGINAL VERSION OF “LOUIE” ON MERCURY RECORDS

BILL ANSON MARTIN BLOCK Al JARVIS JERRY SAXON LINN BURTON RAY MANMING EDD!IE HUBBARD JACK THE BELLBOY ROSEMARY WAYNE
KFWB, Hollywood WNEW, N.Y KLAC, Hollywood ~ WIND, Chicago WIND, Chicago WIL, St. Louis WIND, Chicage V/IBK, Detroit WJiD, Chicago

CLINTON BUEHLAMAN  IRWIN JOHNSOMN JOE GRADY ED 'HURS"‘" ART TACKER SHERMAN BOEN MARTY HDGAN PAUL DIXON
WBEN, Buffale WBNS, Columbus WPEN, Phila. WPEN, Phila WTAO, Cambridge WDGY, Minn. WIND, Chicago WCPO, Cincinnatl ﬁ

MERLE EDWARDS JACK THAYER JIM HAMILTOM LES FOX PAUL BARTELL PAUL BRENNER KURT WEESTER
/ . WMIN, 5t Paul WLOL, Minn. WIND, Chicago _ WNAE, Prov., R. I. WFOX, Milwaukes WAAT, Newarl WBT, Charlotte, N. C.

- ANP SO MANY, MANY MORE WHOSE PICS WERE NOT AVAILABLE AT PRESS TIME!

£ & {
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Sheet Music

Based nn reports recetvad imat three davs nf  Week Ending Marth L

BEST-SELLING SHEET MUSIC

Tunes ilisted are the national Dest sheet music sellers. List is ossed on reporta
received each week from all the nation's sheet muste jobbers, 8ongs are iisted
according to greatest number of sales. (P Indicates tune is in & film; (M) tndicates
tune iz in legit musical; (R) indicates tune ts available op records.

POSITION

Weeks| Last | This
todeie! Week 'Week Publitsher

6 2 1. CRUISING DOWN THE RIVER (R)..e.e.uvesvusaes... Spitzer

13 1 2. FAR AWAY PLACES IR) .....iiiiiiivienrnnnesnnses.. Laurel

10 3 3. POWDER YOUR FACE WITH SUNSHINE (R).......Lomhardo

14 4 3 GALWAY BAY (R) ....evuvnnnnnnnn... ciesssari...Leeds

13 8 8 LAVENDER BLUE (DILLY, DILLY) (F) (R).......Santly-Joy

2 8 8 SUNFLOWER (R) ....oevuvnon.... tessssieiisenss.. .Famous

7T 7 7. RED ROSES FOR A BLUE LADY (R).vsuurrrernvenn.... .Mils

4 7 8 SOINLOVE (M) tR)....iivniveennnnonsosnnsn.r..T. B. Harms

2 12 9. FOREVER AND EVER (R)....0eeeuvsrancconssnsnsn..Robhins

23 11 10. BUTTONS AND BOWS (F) (R).......0e0...v.vuurs...Famous

® 9 11. I'VE GOT MY LOVE TO KEEP ME WARM (R)........Berlin

(Ym’ e Go' fhe DeVll m Your 8'9 Blue Eybi) 16 10 12. A LITTLE BIRD TOLD ME (R) .....................Bourne
connm 6“43 5 14 13. DOWN BY THE STATION (R) ......000...American Academy
B 20 — 14. ON A SLOW BOAT TO CHINA (R) ..eeeuvene.on.nn. Melross

1 — 18, A ROSEWOOD SPINET (R)..c.0eeeeencses..Shapiro-Bernstein

ENGLAND'S TOP TWENTY
VYL ) I
POBITION
Weeks| I.azt | This
todatel Week | Week English A mericen
10 1 1., ON A SLOW BOAT T0O
CHINA ... i viiiiiiiese . MOrris eeeses..... Melrose
11 3 2. HEART OF LOCH LOMOND . Unit ....0000000s. %
23 2 3. BUTTONS AND BOWS ,,,..Victoria ,s..0000.. Famous
13 8 4 CUCKOO WALTZ .........Keith Prowse..,.., Criterion
4 B 8. FAR AWAY PLACES .,.,..Leeds ........ +seo Laurel Muete
24 3 6. WHEN YOU'RE IN LOVE... Bradbury Wood ..., Chappell
3 10 7. ON THE FIVE FORTY-FIVE. Strauss Miller...,.*
7 7 7. MAHARAJAH OF MAGA-
DOO-DE-DOO ON AN OLD KAZOO Jivin’ The MISSOURI WALTZ DOR [ R 50000 . Chappell ,..c00.,.Mutual
CALM SEAS AND PALM TREES L CHOCOLATE 27 T B. MY HAPPINESS ........e..Chappell .v.ees...Blasco
THE BLUE JAYS Coral 60003 ERSKINE BUTTERFIELD Coral 60026 13 ® 10. CUANTO LE GUSTA ......Southern .........Peer
® MY DEAR CRUISING DOWN THE RIVER 4 12 11. IT'S MAGIC ........ ssees. Campbell-Connetly.. Witmark
A BEAUTIFUL LADY IN BLUK CLANCY LOWERED THE BOOM! RN G G — e
JAN GARBER Coral 60008 AMES BROTHERS Coral 60033 44 11 12, RE.: o LWEN .......Lawrence Wright... Mills
3 18 13. FOR YOU ...........e....Feldman .....0.... Witmark
PINO PANTALONI (The Salami And ® IT ONLY HAPPENS ONCE Shapiro-
@ Sausage Maon) YOU CAN'T BUY HAPPINESS . p T RAG...Cha I eeeever.. B tel
WOULD IT MAKE ANY DIFFERENCE AMES BROTHERS Coral 60036 ! 1< :: ZERE:::: STREET R gn:;:)el @ :)r:s -
. R R RN B ssessone. r ean
TO YOU OLD PAL WHY DOR'T YOU ANSWER e outhern "Music. Ine.
FRANK PETTY TRIO Coral 60012 ME
L t -— 16. CRYSTAL GAZER........ . Daah L.iiiee000ans ®
YOU, YOU, YOU ARE THE ONE BEAUTIFUL ORIO .
® MORE BEER TONY MARTIN Coral 60030 3 13 17. A LITTLE BIRD TOLD ME.. Noel Gay...,.c0s+. Bourne
AMES BROTHERS Coral 60019 YOU CAN’T BREAK THE CHAINS OF 7 17 18, SUVLA BAY.....e00.0..... Box and Cox..00... *®
FAR AWAY PLACES e LOVE 6 18 19, UNTIL ......ce0c00c0000s.Kassner .......... Dorsey Bros,
LORELE} FM SENDING YOU RED ROSES ® 18 20. LITTLE GIRL.....ce0e0s0.. Campbell-Connelly . . Leeds
AMES BROTHERS Coral 50016 HNMMY WAKELY Coral 64002
g & i ™ ; *Publisher not available as The Billboard goes to press.
CORAL DI I’BUTORS.
BALTIMORE, MD. DETROIT, MICH, PITTSBURGH, PA. .
6eneral Distribiting Co. Briltiant Muslc Co. Standard Distributing Co, CANADA.Q Tol’ TUNES
BOSTON, MASS. HARTORD, CONN. SALT LAKE CITY, UTAM k
Muslc Suppliers of New Engl., tnc.  Plesco Distributing Co. S. R. Ross, tnc. Bongs listed are sheet muslo bsst seliers tn Canada. Listing & oessd op records
CHARLESTON, W. VA, HOUSTON, TEXAS SAN FRANCISCO, CALIP, received from the seven larcest retailers in the Dominion
Mountain Electronie Co., Ind. South Coast Amusement Ce. Koemper & Barrett POSITION
CHARLOTTE, N. C. KANSAS CITY, MO. Dealers Supply Company W) B hah
F & F Enterprises Miltner Record 3ales Co. SEATTLE, WASH. s
CHICAGO, ILL. £03 ANGELES, CALIF. Associated Retord Distributors, L R LIRCRUISINGRDOVWISEHHIERRIVER
Rem¢o, Int. Modern Records, Int, Inz, 1t 1 2. FAR AWAY PLACES
CINCINNATI, OMiO MEW YORK, N. Y. $T. Louls, mo. 17 3 3. GALWAY BAY
Hit Record Distributing Cosnat Distributing Corp. Killner Rocord Saies (e ° 5 4. POWDER YOUR FACE WITH SUNSHINE
DENVER, COLO. PHILADELPHIA, PA. §7. PAUL, MINN.
’ E (DILLY, DILLY
Auto Equipment Co. Winthsop Co. 6 and § Distributing Ce. Lt d 8. LAVENDER BLUETW 2
13 7 6. A LITTLE BIRD TOLD ME
ORDER FROM YOUR CORAL DISTRIBUTOR OR WRITE TO» 21 ] 7. BUTTONS AND BOWS
4 10 8. RED ROSES FOR A BLUE LADY
\ | 10 13 8. BRUSH THOSE TEARS FROM YOUR EYES
i 2 8 8. CLANCY LOWERED THE BOOM
! 4 1t 11. I'VE GOT MY LOYE TO KEEP ME WARM
Single Records 2 13 12, DOWN BY THE STATION
75¢ (plus tax) / i —_ 13. A ROSEWOOD SPINET
RECORDS
4 9 13. TARA TALARA TALA
(A unmm,ajucn RECORDS. 1nc ) 1 o 13. TEDDY BEAR'S PICNIC

48 W.57th St. : New York 19, N. Y.
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Radio Popularity

Based om cenorta recetved ast chree days of Week Ending March 11

RECORDS MOST PLAYED BY DISK JOCKEYS
YR A £ \

Records (sta¢ here n numerical order are those played over .he greatest number
ot record shows. List ls based on replies from weekly survey among 1,200 disk jockeys

thrueut the country Unless shown In this chart. other avallable records of tunes
msted here will be found in the Honor Roll of Hits, Music Popularity Chart, Part I.

®) indicates tune ig from & film; (M) Indicates tune 18 from a legl? musical
FPOSITIUR
Weecks| Laat 1 Thia
tgdatel Week | Week Lie. By
k4 1 1 CRUISING DOWN THE Blue Barron Ork........ 0000000
RIVER t.vsvsovoevvoonnanns  aovessanacs MGM 10346—ASCAP
12 3 2. I'VE GOT MY LOVE TO L. Brown Ork.......... coopodo
KEEP ME WARM ..... 0000 __0poooa ,Columbia 38324—ASCAP
18 2 3. FAR AWAY PLACES ...,.. M. Whiting and the Crew Chiefs
......... Capitol 15278—ASCAP
7 -3 4. SO TIRED ............ ves.R. Morgan...Decca 24521—ASCAP
11 & 6. FAR AWAY PLACES ......P. Como-H. Rene Ork...........
........ Victor 20-3316—ASCAP
11 T 6 POWDER YOUR FACE E. Knight-The Stardusters..... .
WITH SUNSHINE ....... 0o __ 0ofao00000h Decca 24530—ASCAP
s 14 CRUISING DOWN THE R. Morgan Ork..... 5000000000
WIER oocoocooaoo 000000 6000 . 000000000 Decca 24568—ASCAP
4 8 8. CRUISING DOWN THE J. Smith-The Clark Sisters-F. De-
BIWASR  coocimgoooconogggooaa Vol Ork..Capitol 15372—ASCAP
17 4 #. A LITTLE BIRD TOLD ME..E. Knight-The Stardusters......
.......... Decca 24514—ASCAP
¥ @ {0. SO TIRED ......... veoses. K. Starr Ork........... 0000000
0 oo 0 0 0 pIoE Capitol 15314—ASCAP
-] 12 2., CARELESS HANDS ..¢.s..M. Torme-S. Burke Ork........
....... . .Capitol 15379—ASCAI
(Bob & Jean. Decca 24563; J. Desmond, MGM 10349, J. Laurenz-
A. Vincent, Mercury 5245; Shorty Long & Santa Fe Rangers,
Victor 21-0007, E. Dean, Mercury 6170; L. McAnliffe & His West-
ern Swing Band, Columbla 20546; A. Smith & His Cracker Jacks,
MGM, 10380)
3 Z1 12. FAR AWAY PLACES ,,...B. Crosby-K. Darby Choir....

....... ...Decca 24532—AS'C.AP
(Continued on page 121)

SONGS WITH MOST VOCAL AND INSTRUMENTAL
PLUGS IN KEY AREAS (RH SYSTEMD

according te in-

Tunes listed received the greatest number of kev radio plugs
formation supplied by the Richard Himber (RH) logging system. Numerical points
total are computed as follows: 1 point per sustaining Instrumental; 2 points per
sustaining vocsal; 3 points for commercial instrumental; 4 points per commercial vocal.
Thus, commercial vocal carried in New York, Chicago and California would Tecelve

12 points, eic
Weck of March 4-10

Cl—~cCommerclal Instrumental
CcV—Commercial Vocaf

St—Sustaining Instrumental
8V¥—=38ustalning Vocal

Add.
Heard N.Y. Heard Chi. Heard Calif. Sur. Tot.
SISV CICV SISV CICV S| SVCICVPts Pts.

Songs Pub.

711 05 1 53 66005 4123

A Bluebird Singing Iin My Heart ;dvanced

A Little Bird Told Me Bourne 5 3 2 4 111 8 41612 42709

A Rosewood Spinet “Shapiro- 315 0 4498 326073 124
Bernstein

‘Bouquet of Roses T Hilamange2 3 6 217 130302 60

Cruising Down the River spitzer 2 50 502035 12065 @&

Down by the Station T American 0 B 0 4 0 20 4030438
Academy

_Far_Awtmﬂaces _L—nurel 6 4 0 6 0 0 O ‘,’-' 0-6 92

Forever snd Ever Robbins 0 0 0 4 0 0 0 6 0 00 4 8 59

Galwoy Bay T Leeds 0 3 G 3212 471008 &7

(Continued on page 121)

SONGS WITH GREATEST RADIO AUDIENCES (ACD |

(Beginning Friday, March 4, 8 a.m., and ending Fridasy, March 11, 8 a.m.)

Tunes flgred tave the grealest nudiences on programs neard on network stations in
New York, Chicego and Los Angeles List 18 based upon John G. Peatman’s Audience
Coverage lndex The tndex tg projected upon radlc logs made avallable to Peatman's
AC1 by the Accurate Reporting Service in New York, Radlo Checing sService tn Chicago,
Radio Checking Service in Los Angeies Listed are the top 30 (more in the case of ties)
tunes alpnahetically The music checked 1s preponcerantly (over 60 per cent) alive,

(F) Lndicater tune 18 from a film. tM: indicates tune is from a legitimate muslcal:
(R) indicates tune 8 avallable on records in cach (nstance the licensing agency
controlling perfarmance rights on the tune t5 {ndlcated.

The feature (s copyrighted 1847 by the offfce of Researcn. (nc., 3470 Broadway,
New Yoik 311, M ¥. No reference may be made to any of this maserfal except in
trade papers: po otner use s permitted; no radio broadcasts utllizing this {nformation
may be alred [niringementa will be prosecuted

e Top 30 Funes (plus ties)
A Bluebird Singing in My Heart (R) ... . oovoveuracnanns .Advanced—ASCAP

A Little Bird Told Me (F) (R)........ccu0vn B060d 0000 ...Bourne—ASCAP
A Rosewood Spinet (RY........... i vissses-seess..Shapiro-Bemstein—ASCAP
*“A” You're Adorable (R) ............. 60D00060000000000l0a000a Laurel-~ASCAP
Brush Those Tears From Your Eyes (R)........... .....Peter Maurice—ASCAP
Buttons and Bows (R) (F)..... 000000000 00000000000000000 ...Famous—ASCAP
Careless Hands (R)..... P S I IR 5000000 . .Melrose—ASCAP
Cruising Down the River (R)....... 00000000 A0 000000 Henry Spitzer—ASCAP
Down by the Station (Ry. ...... e iresessesasses..American Academy—ASCAP
Far Away Places (R) ... ccoeuaen 66000000 606 008a" 000000 vees.laurel—ASCAP
Galway Bay (Ry. ...... 60000000Q000 000000060000 weeseecsse..Leeds—ASCAP
Here Il Stay (M} (R} ... ...ciieineesioonnsanacs weveseoes.Chappell—ASCAP
I Get Up Ev'ry Morning (R)..... ieeseceseieiee.isesessees...Leeds—ASCAP
I Got Lucky in the Rain (M) (Ry...... 06 00000060a0000 vesee..Sam Fox—ASCAP
I Love You So Much It Hurts (R)............ iieeecasess Melody Lane—BMI
I'm Beginning to Miss You (R)........ e eeieraiisesecseeses..Berlin—ASCAP

It's a Big, Wide, Wonderful World (R).. eviessesseseasssecssuess s BMI—BMI
I've Got My Love to Keep Me Warm (R) ... ovsvveicimscvnns. ...Berlin—ASCAP
Lavender Blue (Dilly, Dilly) (F) (R).. vese..Santly-Joy—ASCAP
My Dream Is Yours (R)......... s ivsesssasscssssssessss. Witmark-—ASCAP
Once in Love With Amy (M) (R)...oovsnssessssessnes . E. Ho Morris—ASCAP
Powder Your Face With Sunshine (R)..csessesosesceses....Lombardo—ASCAP
Red Roses for 5 Blue Lady (R).....cucue cesensasesessssessossss Mllls—ASCAP

(Continued on page 37)
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ING CROSBY SINGS

SONGS!!

THE HIT

(in King Arthur's Court)
Lyrics by JOHNNY BURKE - Music by JAMES VAN HEUSEN

IR ALWAYS

recorded by
BING CROSBY ALBUM. . Decea ART MOONEY .......M.GM.
VIC DAMONE .......Mercury DINAIlI SHORE .,...Columbia
TONY MARTIN .......Victor JO STAFFORD ......Capitol
Transcriptions by
VIC DAMONE .....Associated EARL SHELDON ......Muzak
CHARLIE SPIVAK .......Ziv
|

recorded by

NAT KING COLE .....Capitol JOUN LAURENZ ....Mercury
BING CROSBY ALBUM. .Decea TONY MARTIN .......Victor
IIORACE HEIDT ...Columbia FRANK SINATRA ...Columbia

Transcriptions by

VIC DAMONE .....Associated HORACE HEIDT ... .Standard
EARL SHELDON ......Muzak

ET M E )
recorded by

JACK FINA ..........M.G.M,

PERRY (COMO ........Vietor
BING CROSBY ALBUM. . Dccea FRANK SINATRA ...Columbia
VI DAMONE .......Mercury MEL TORME ......Musicraft
MARGARET WHITING . Capitol
Transcriptions by
CHARLIE SPIVAK .......Ziv DAVID STREET and
GEORGE TOWNE .. Associated LUCILLE NORMAN.Standard

"BUSY DOING NOTHING

recorded by

BING CROSBY-SIR CEDRIC JACK EDWARDS .....M.G.M.
HARDWICKE-WM. BENDIX MODERNAIRES ....Columbia
vveosesssess (Crosby Album) VAUGHN MONROE ... .Victor

JACK SMITH ........Capitol
Transcriptions by
PHIL BRITO ......Associated

Copyright by Burke and Van Heusen, Inc: :

Sole S€lling Agep?ts

MELROSE Music Corp.

MAYFAIR Music Corp.

1619 Broadway New York 19, N. Y.
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BEST-SELLING POPULAR RETAIL RECORDS

Records listed are those selling beat in the natlon's retall record tores (dealers).
List is based on The Billboard's weekly survey among 4,970 deaisrs in all sections
of the country. Records are listed numertcally according to greatest sales. (¥) Indi-
cates tune ia in » film, (M) indicates tune is in & legit musical. The B side of each
tecord is listed in italic

POSITION
Weeks| Last | This
todatel Week !Week
] i 1. CRUISING DOWN THE
RIVER ,..... seisie JEME D o B. Barron Orh ... ... ... 00

Powder Your Face With cernecos. .MGM 10346—ASCAP
Sunshine
4 4 4. CRUISING DOWN THE
RIVER ............0c0.... R Morgan Ork.......... 850000
Sunflower siees.ies.Decca 24568—ASCAFP
] 3 3. GALWAY BAY ......... +++B. Crosby...Decca 24295-—ASCAP
My Girl's an Irish Girl
11 2 4. FAR AWAY PLACES ...... B. Crosby-K. Darby Choir......
Tarra Ta-Larra Ta-Lar eeeere. ... Decca 24532—ASCAP
132 ] 8. POWDER YOUR FACE
WITH SUNSHINE ..... ... E. Knight-The Stardusters .....
One Sunday Afternoon By e g ene o - Decca 24530—ASCAP
[} & 6. RED ROSES FOR A BLUE
LADY ‘wau.nee.88 .y tone «v.- V. Monroe Ork......... o B8 o o
Melancholy Minstrel 0000000 . Victor 20-3319—ASCAP
16 T 7. SO TIRED ....... 0oTo 00 .. R. Morgan...Decca 24521—ASCAP
! Hear Music
3 ¥ & A LITTLE BIRD TOLD ME. .E. Knight-The Stardusters......
Brush Those Téars From ereensess . Decca 24514-—ASCAP
Your Eyes
. 14 ®. CARELESS HANDS ,.......8. Kaye Orle.................,
Powder Your Face With resasee. Victor 20-3321—ASCAP
Sunshine

tBob & Jean, Decca 24563; J. Desmond, MGM 10349; J. Laurens-
A. Vincent, Mercury B5248; Bhorty Long & Santa Fe Rangers,
Victor 21-0007;, M. Torme-S. Burke Ork. Capitol 15379; E, Dean,
Mercury 6170; L. McAullffe and His Western Swing Band, Co-
tumbla 20546; A. Smith & His Cracker Jacks, MGM 10380)
12 10 10, I'VE GOT MY LOVE TO
KEEP ME WARM .....,...L. Brown Ork........ 0% 30000 © o
I’'m A-Tellin’ You 5000805 Columbia 38324—ASCAP
10 13 1. FAR AWAY PLACES ,.,...P, Como-H. Rene Ork.......... 0
Missouri Walts cesse.a. Victor 20-3316—ASCAP
L} 13 2. I'VE GOT MY LOVE TO
KEEP ME WARM ..........Mills Bros....Decea 24550—ASCAP
I Love You So Much It
Hurts

7 T In utilizing these charts for buying ovurposes readers are
“ AIRI\ING! urged to pay particular attention to information lsted which
shows the iength of sime a record has been en the chart, and whether a record’s pop-
wiarity has increased or decreased. This information is shown In the left-hand eolumns
gnder the headings: “Weeks to Date,” “Last Week” and ‘This Week.” If a record has
had an unusually long run, or If its current position “this week’ versus “last week*
shows a sharp drop, readers should buy with caution,

8 @ 13. I LOVE YOU SO MUCH IT
HURTS .,..... 000000000000 Mills Bros..,...Decca 24550—BMI
I've Got My Love To Keep
Me Warm
(J. Wakely & Cowboy Band, Capitol 15243; The Fronttersmen,
Victor 20-3188: R. Goft, London 312; P. Tillman, Columbla 20430,
Smokey Smith & Gold Coast Boys, Crystal 197, B. Clark- ®,
Hagen, Columbia 384068; V. Damone-G. Osser Ork, Mercury
52611
1 i4. FOREVER AND EVER ...... R. Morgan Ork..... Decca 24569
You, You, You Are the Ona
{G. Fleids, London 362; H. Carroll & Carolers, Mercury 5252; D,
Bhore-H. Zimmerman Ork, Columbia 38410; P. Como-M. Ayres,
Victor 20-3347; M, Whiting, Capitol 15386)
1 15, FOREVER AND EVER ..... P. Como-M. Ayers..Victor 20-3347
1 Don’t See Me In Your
Eyes Anymore

4 23 16. RED ROSES FOR A BLUE

LADY, 5. s g o nle 0oooo .G. Lombardo.Decca 24549—ASCAP
Everywhere You Go
15 i5 17. LAVENDER BLUE ......... Sammy Kaye Ork........ 000000
Down Among the Shelter- ..., ... Victor 20-3100—ASCAP

tering Palms
7 24 18. POWDER YOUR FACE
WITH SUNSHINE ....... ..3. Kaye...Victor 20-3321—ASCAP
Careless Hands
18 i9 19. SWEET GEORGIA BROWN., Brother Bones and His Shadows. .
Margie “isisssstescssseTempo 652—
ASCAP; Monogram 106—ASCAP
(C. Jones & His Rentucky Corn Crackers, Rondo R-152; W,
Gray-V Musso, Modern 20-611; R. Murphy, Majestic 1271; B.
8Btrong Ork, Tower 1255; J. Liggins Honeydrippers, Exclusive
271, Whistling Mr. Jones, National 9063)
8 11 20. DOWN BY THE STATION...T. Dorsey-D. Dennis ...........
How Many Tears Must Fall ,...,...Victor 20-3317—ASCAP
{R Nobie-Ihe Nobiemen., Coiumbia 38404; 3 Lombarao Ork,
Decca 24555; C. Desmond, Mercury 5225; 8. Galllard & His Trio,
MGM 10309: The Starlighters-P. Weston Ork Capttol 15384%)

27 20, SUNFLOWER ......... «...R. Morgan...Decca 24568—ASCAP
Cruising Down the River

12 18 22, FAR AWAY PLACES ...... M. Whiting and the Crew Chiefs
My Own True Love . .Capitol 15278——ASCAP

1 — 23, SO IN LOVE .............. b . Zimmerman Ork ...
Always True to You In My ... .., .Columbia 38399—ASCAP
Fashion

(P. Page, Mercury 5230; B. Croshy-V. Shoen Ork, Decca 24559;
G. Mac Rae Ork, Capitol 15357; A, Drake-L. Engel Ork, Victor
20-3352; J. Harvey-H. Winterhalter, MGM 10359; G. Lombardo
Or¥, Decca 24572; T. Dorsey Ork, Victor 20-3331)

3 17 24, CRUISING DOWN THE

RIVER ................... J. Smith-The Clark Sisters-F. De-
Coca Roca Vol Ork..Capitol 15372—ASCAP
4 23 25. SO TIRED ... 3000370000 K. Starr....Capitol 15314——ASCAP
Steady Daddy
3 — 25. LADY OF SPAIN .......... R. Noble Ork.................
I've Got My Love To Keep see...Victor 20-3302—ASCAP
Me Warm

{A. Smith & His Cracker Jacks, MGM 10380; M. Herth.J. Green,
Decca 25420; Philharmonica Trio, Capitol 15348)
20 27. SO IN LOVE ........ +e.++.G. MacRae Ork............... .
The Rosewood Spinet seveo....Capitol 15357—ASCAP
4 20 28. DOWN BY THE STATION..G. Lombarde.Decca 24555—ASCAP
Sweet Sue
— 29. AGAIN ... ..... vesseiseess Vo Lynn...,... ..London 310
Lavender Blue
(V. Damone-G. Osser Ork, Mercury 5261)
1 —_— 30. CARELESS HANDS ........ M. Torme-S. Burke Ork........
Always True to You In seesas...Capitol 15379—ASCAP
My Fashion
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OMELImes
women have lo
carny the banners

ERHAPS you'll see the story of Joan of Arc,
as portrayed on the screen by Miss Ingrid
Bergman.

It’s a thrilling episode in the world's history,
proving that sometimes a wornan must take the
lead in the fight she believes in.

Modern women, too, must often pick up the ban-
mers . . . in their struggle for the security and well-
being of their family.

Though earning the necessities of life is pri-
marily a man’s job, sometimes it takes a woman
to insure her family’s future by setting them on
the only sure road to security . . . through ade-
quate, regular savings.

For the modern woman, there is one foolproof
method of winning her fight for savings. It’s
United States Savings Bonds—an investment with
the soundest backing in the world . . . an invest-
ment that pays back four dollars for every three.

And there are two foolproof savings: plans,

too. One is the Payroll Savings Plan, for those
on a company payroll. The other is the Bond-A-
Month Plan, for those not on a payroll, whereby
bonds are purchased through the checking ac-
count.
If your home is your career, urge your husband,
and all other working members of your family,
to start now—today—on the bond-saving plan
for which they are eligible.

If you are working; sign up yourself at your firm
or bank, and influence the other working mem-
bers of your family to do the same.

Soon the bonds will start piling up.

Soon youw’ll know that confidence in the future
which orly comes through saving.

It’s a wonderful feeling for anyone. And for a
woman—how doubly wonderful!

AUTOMATIC SAVING
IS SURE SAVING
U.S. SAVINGS BONDS

,  Contributed by this magazine-in co-operation with the
¥ Magazine Publishers of America as a public service.
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"H'he Company That Gave You
"E'he Fabulous “BROTHER BONES,”
Eiitillating Money Minting

Bune, Yow GUARANTEES” You

Eeq

LHE RIGGEST MONEY-MAKER FOR
"HHE YEAR OF 1949!

THE RECORD THAT'S SETTING ALL
HOLLYWOOD SMACK ON ITS EARS!

FRANCE'S GREAT NEW SINGING STAR
ROBERT CLARY

musically laments the location
of his seat ‘way up in

“The 88th Row .

Backed by Still Another
Song Smasheroo That's
Cerfain To Equal the
Brilliance of its Star-Mate!

"I'LL SLIP AROUND AND DO !

(IN MY DREAMS TONIGHT)

BOTH ON TEMPO'S 688 E

TERRIFICO TR+

£ GUARANTEE: 100, return privilegs guaranteed

42244

by TEMPO on your initial order—anytime within

30 days after date of your order and shipment! §
WWWWMWMWWQ

VY

RECORD (OMPANY OF AMERICA |

| 8540 ‘Sunset Blvd., Hollywood 46, (alif.

NEW YORK. OFFICE
. 728 10th Ave. ;
New York, N. Y.

11 Avondale Road

The Billboard Caam LIS E o ag L
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Sased on reports received iast three days of  Week ENdlng March 11

Retail Record Sales

TEMPO SOUTHERN |

Avondale Estates,Ga. .

BEST-SELLING CHILDREN'S RECORDS

Recorde usitec are those children’s records selling best in the nation's retall record
stores (deaiers), sccrording to The Billboard's weekly dealer survey. Records are
listed acenraing to greatest sales.

POSITION
Weeks Laxt This
todate! Week Woel

40 1 1. LITTLE TOOT (One Record)

Don Wilson-The Starlighters....cc..c0000000 .Capitol DAS-80

40 2 2, BOZO AT THE CIRCUS (Two Records)

Billy May With Ork-Vance “Pinto” Colvig.....Capitol BBX-34
7 3 3. SO DEAR 10 MY HEART ALBUM (Four Records)

Walt Disney-B. May, director..Capitol BD-124—Capitol DD-109
28 4 4. BOZO UNDER THE SEA (Two Records)

Vance “Pinto” Colvig, Billy May Ork.......... Capito]l DBX-99
29 [] 8. BUGS BUNNY AND THE TORTOISE (Two Records)

Mel Blanc-Billy May...co0eveevoncnnaa.. .. .e.Capitol DBX-93
32 8 8. BOZO SINGS (Two Records)

Billy May With Ork-Vance “Pinto” Colvig...... Capitol DBS-84
31 135 7. BOZO AND HIS ROCKET SHIP (Two Records)

Billy May With Ork-Vance “Pinto” Colvig.....Capitol BBX-65
GENIE THE MAGIC RECORD (One Record)

Peter Lind Hayes, toouiivvvennnnnnnenn.. ... +eo.Decca CU-102
NURSERY RHYMES ALBUM (Two Records)

24 12 8.

2 -— 9.

K. Carson-B. May...... 50040 AOAROE B 5804 «+..Capitol DBS-90
40 5 10 BUISSl Bl'JNNY (Three Records)
Gl v %t 0 550 0 86 oo 86 00 b b 5 sceesseseess,Capitol CC-64
29 8 11 NURSERY RHYMES (Two Records) B

Frank Luther........... oo aganp
UNCLF REMUS (Three Records)

Johnny Mercer and Original Cast. .
JOHNNY APPLESEED

crecsatceneas D -
P 2. ecca CS-3

««..Capitol CC-40

22 - i2.

Dennis Day.....ecennocnncencns eeecsssssrss.Victor P-36
L} 8 13. M(E)TTEEI:‘ GOOSE (One Record) 5 e 8

. Luther....c.c0000000... ersiesreenssassae.. D CU-100
20 11 13. BAMB) ALBUM (Three Records) e

S. Temple-Chorus, P, Smith; director..eeseese0.. Victor Y-395

BEST-SELLING RECORDS BY CLASSICAL AETISTS

Recorde !sted are those classical and semi-classical records selllng best in the
nation’s retall record stores (dealers). according to The Billboard's weekly record
dealer survev  Records are listed according to greatest sales.

PUSITION
Weeke- f.a81  Thia
todate! Wepk Week
176 2 1.

Cljir del Lubne
ose Iturbi...iooeesecciecesiiniiieiniasnes.Viet 11-8851
Chopin’s Polonaise ~
Jose Iturbi ...
Warsaw Coneerto
Boston Pops, Arthur Fiedler, conductor; Leo Litwin,

169 1 2.

tescscsscsrencanssVictor 11-884
120 8 3. o e

pianist ..... 0000000680 - o0 b o ob 5y o o «..Victor 11-8863
&y — 3. Waltz Serenade

Boston Symphonyeeeceeioieiiia,000nn.00000Victor 11-8727
1 - 3. Lizst: Liberstraum 7 i

Artur Rubenstein.sieseeeceroncenan..
Jalousie '
Boston Pops Ork; Arthur Fiedler, conductor......Victor 12160

cesenesesVictor 36337

1 a— 4. Faithfully Yours
Sigmund Romberg ...........0.. v 0u.ivnse..Victor 11-9222
1 — 8. Blue Danube

Leopold Stokowskl.ceesieocasssessccccasanssssVictor 15425

BEST-SELLING RECORD ALBIMS BY CLASSICAL ARTISTS

Albums iisted are those classica) and semi-classical albums selling best tm the
natfon’s retall record stores idealers), according to The Billboard's weekly record
dealer survev  Albums are iisted according to greatest sales.

POSITION
Weeka| Last Thia
todaral Week | Week

4

3 1. Ravel: Bolero (Two Records)
Koussevitzky-Boston Symphony Ork...ee......Victor DM-352
t —_— 1. Gaite Parisienne
Boston Pops Ork................ ecesssccssans.Victor 12160
14 1 2. 1 Can Hear It Now (Five Records)
Edward R Murrow, Narrator............ . .Columhia MM-800
87 2 2. Tchaikovsky: Nutcracker Suite ( Three Records)
Eugene Ormandy, Conductor Philadelphia Ork.....Victor 1020
2 - 2. Chopin’s Favorites (Three Records)
First Piano Quartet...... .......... 50d%0 o8 +Victor MO-1227
1 -— 3. Rhapsody in Biue
Oscar Levant..... cesressissrisicascoass Columbia MX-251
1 - 3 Pictures on Exhibition
Vladimir Horowitz..eeeeeroase.vieciessrseas..Victor 1249
1 -— 4. Franz Lehar Waltzes
London Symphony.eesssaces.coa.0ceecncoess.London LA-10
1 -— 8. Emperor Concerto

Schnable & Stock.....soceveneeeiasncseces..Victor DM-939
Rachmaninoff: Piano Concerto (Four Records)
-RCA Victor Ork; Sanroma, Conductor....

I
L

«esoVictor DM-818

BEST-SELLING POPULAR RECORD ALBUMS

Albums ‘isted are those selling best in the nation's retail record stores (dealers).
List 15 based on The Blllboard's weekly survey among 4.970 dealers in all sections
ol the country Albums are listed numerically sccording to greatest sales.

POSITION
Weake Lest | Thia
todrial Week 'Week .

4 t. KISS ME KATE ALBUM (Six Records)
A. Drake-P. Morison-L. Kirk-H. Lang-A. Hill-H. Clark-
J. Diamond e v.eeseesColumbia C-200

L) 1 2. WORDS AND MUSIC (Four Records)
L. Horne-B, Garrett-M. Rooney-J, Allyson-J., Garland-
A. Sothern-L. Hayton Ork.......... 000 cloodBb o ddda ..MGM 37
5 s 3. STAN KENTON ENCORES ALBUM (Three Records)
S. Kentom Ork-J. Christy...cocceveoecassaesCapitol CC-113
4 ] 4. ST. PATRICK DAY
Bing Crosby....cceiureanenneioonsansecnnna «..Decca A-493
10 4 5. VAUGHN MONROE SINGS ALBUM (Four Records)
V. Monroe Ork..c.oouvennsnacian ecescssssessss Victor P-234
11 -1 8. [ CAN HEAR IT NOW ALBUM (Five Records)
Edward R. Murrow........ec.ccq0000s40.Columbia MM-800
17 s 7. ROSES IN RHYTHM (Four Records)
F. Carle. .. .i.civunncandornnranns esesssessColumbia C-174
2 7 8. SEQUENCE IN JAZZ (Three Records)
W, Herman. .cveeeveecocassosancnss esssesasColumhia C-177
2 10 9. SUPPER CLUB FAVORITES (Three Records)

P.. Como-R. Case-The Satisfiers-L. Shaffer Ork....Victor P-237
THEME SONGS (Four Records)
‘8. Kaye-T. Dorsey-T. Beneke-Larry Green-V. Monroe-F.
Mertin-W, King-Thres Suns.csesccccscssossses s Victor P-217

——

—— .

— - e—

)

v N
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Juke Box Record Plays

Basec op reporis received tast three days of Week Ending March 11

MOST-PLAYED JUKE BOX RECORDS

Records listed are those crecelving the greatest play !In the usation's juke boXes.
tisz 1s based on The Billboard's weekly survey among 3,558 operators in all sections of
the country. UListed under the title of each of the most played records are other
avsllable recordings of the same tune. Unless shown In this chart, -other available
records ot tunes listed here will be found in the Honor Holl of Hits, Music Popularity
Chart. Part [

PUSITION

Weeks! f.aet | This
rodgatel Week | Week

7 1 1. CRUISING DOWN THE Biue Barron Ork.

RIVER' .o cyoncaonetitnensya® ‘o o . MGM ]034G—ASCAP
b B8 4 2. FAR AWAY PLACES ..... .B Crosby- K. Darby Choir . ....
....... .Decca 24532—ASCAP
a 5 3. CRUISING DOWN THE R. Morgan Ork. o558
RIVERC 8. .08 .00 ey eh. . O .Decca 2456&—ASCAP
17 2 4. A LITTLE BIRD TOLD ME E. nght The Stardusters......
.......... Decca 24514—ASCAP
1z 3 5. POWDER YOUR FACE E. Knight-The Stardusters.....
WITH SUNSHINE ....00000  +.v0nen ...Decca 24530——ASCAP
15 8 6. SO TIRED ......0000000¢..R. Morgan.............
v.easeeeus.Decca 24521—ASCAP
7 9 7. GALWAY BAY . .B. Crosby...Decca 24295—ASCAP
¢ 15 8. RED ROSES FOR A BLUE V. Monrge Ork.............
IRADYA o s R X - e 00 g M. .oo Vlctor 20 3319—ASCAP

11 10 9. FAR AWAY PLACES M Whiting and the Crew Chiefs

......... Capitol 15278—ASCAP
£ 12 10. I'VE GOT MY LOVE TO
KEEP ME WARM .........Mills Bros....Decca 24550—~ASCAP
10 7 11. FAR AWAY PLACES ......P. Como-H. Rene Ork.

ceees...Yictor 20- 3316—ASCAP
4« 17 12. 1 LOVE YOU SO MUCH
IT HURTS ......c0.c-.. .Mills Bros......Decca 24550—BMI
{The brormers.men Vlctor '20-3188; R. Gotf, London 3t2; PF.
Tiliman, Columbis 20430; #4ills Bros.,, Decca 24550; Smokey
Smith & Gold Coast Boys, Crystal 197: B. Clark-E. Hagen, Co-
lumbia 8406, V. Damone-G. Osser Ork, Mercury 5261)

“ARNING' In uotilizing these charts for buying vurposes readers are
- urged to pay particular attention to information listed which
shows the tength of time a record has neen on the chart, and whether a record’s pop-
ularity has increased or decreased. [his information is shown in the left-hand columns
under the headings: ‘‘Weeks to Date,” “‘Last Week” and ‘This Week.” if a record has
had an unnoswally long run, or If its current position ‘this week’’ versua “last week’
shews & sharp drop, readers should buy with caution,

] 13 13. CARELESS HANDS ......s.5. Kaye Ork...c,0.....
........ Victor 20- 3321—ASCAP
(Bob & Jean, Decca 24563; J. NDesmond, MM 10349 J Lanrenz-
A. Vincent, Mercury 5245; Shorty Long & Santa Fe Rangers,
Victor 21-0007. M Torme-S, Burke Ork, Capito! 15379: E. Dean,
Mercury 6170: A. Smith & His Cracker .Jacks, MGM 1038&)

14 8 14. LAVENDER BLUE .........Sammy Kaye............c.....
.+.eee.Victor 20- 3100—A5CAP
g 11 15. I'VE GOT MY LOVE TO L. Brown Ork...........
KEEP ME WARM ..... OOt Mo Mo Columbia 38324—ASCAP
k] 14 16. POWDER YOUR FACE S Kaye Ork.............
WITH SUNSHINE . «...Victor 20- 3321—ASCAP
€ 26 17. RED ROSES FOR A BLUE G. Lombardo Ork.......
LADY ......... Ol Ml 00200060000 Decca 24549—ASCAP
3 29 18. POWDER YOUR FACE ‘B Barron Ork o8 o8O0
WITH SUNSHINE ....c000: o0 0noen MGM 10346—ASCAP
4 21 19. SUNFLOWER ......:.0060.:.R. Murgan
..... 0 .Decca 24568—-A5CAP
3 24 20. CRUlSlNG DOWN THE J. Smllh The Clark Sisters-F. De-
RIVER ............ ... Vol Ork..Capitol 15372—ASCAP
2 21 21. DOO DE DOO ON AN OLD
KAZOO .....ivnvvnnnnnce . A. Mooney Ork..MGM 10357-—BMI

{The Blue Jays Coral 60003 B. Moreno Ork, Victor 20-3357)
1 — 22, BOUQUET OF ROSES ......D. Haymes-The Troubadours....
......Decca 24506—BMI
(E. Arnold, the Tennessee Plowboy ‘& His Gultar Victor 20-2806;
R. Turner & Westerners, Varsity 8001; J. Wakely, Capitol 40104,
Jackie Brown Quartet, MGM 10336)
1 =— 23. DON'T ROB ANOTHER
MAN’S CASTLE ...... ....E. Arnold....Victor 21-08002—BMI
(E. Tubb-Andrews Slsters—Texas Troubadours, Decca 24582)
2 19 23. LADY OF SPAIN .........R. Noble..Victor 20-3302—ASCAP
(M. Herth-J, Green, Decca 25420; Philharmonica Trio, Capitol
15346: A. Smith & His Cracker Jacks, MGM 10380)
¥ =— 25. BE MINE ...... wevoeses A, Shelton..c.v.ss....Lamdon 239
(D. Falligant-H. Wlnterhalter MGM 10375; G. Lombardo & His
Royal Canadians, Decca 24578; J. Plckens-H Rene, WVictor
20-3380; J. Laurenz-J. Carroll Ork Mercury 5241)
7 30 26. LAVENDER BLUL .........D. Shore-H. Zimmerman Crk. ..
v.eoo.-Columbia 38299—ASCAP
4 18 27. BEAUTIFUL EYES ........A. Mooney Ork..MGM 10357—BMI
(B Hayes, De l.uxe 1185; The Rangers, Regent 136)
2 19 28. FAR AWAY PLACES ......D. Shore..Columbia 38356—ASCAP
16 30 28. A LITTLE BIRD TOLD ME..P. Watson ......
codoo Supr»me S 1507—ASCAP
t — 28. FOREVER AND EVER .....R. Morgan Ork..... . ..Decca 24569
(G. Fields, London 362; H. Carroll & Carolers, Mercury 5232; D.
Shore-H. Zimmerman Ork, Columbia 38420; P. Como-M. Ayers,
Victor 20-3347; M. Whiting, Capitol 15386)

SONGS WITH GREATEST RADIO AUDIENCES

(Continued from page 33)
So in Love (M) (R)......ocvvvnnnnne

..T. B. Harms—ASCAP

So Tired (R)........ evoesaecaes taitensirecarssassinsena...Glenmore—ASCAP
Someone Like You (R).ecei.veiieneasvsnusnessseesssssassHarms, Inc.—ASCAP
Sunflower (R) ......cccvent vinen eesmieetasssaesnessns. . Paramount—ASCAP
Underneath the Linden Tree (R)........coovnn 0050000 0000000 La Salle—ASCAP
Wkhen You're in Love (R).... ..ccuceencnns tisesitessansss.Crawford——ASCAP
You Broke Your Promise (R)......ccocveeivaennnnn teceseeesPreview—ASCAP
Yo Wast (R ¢« cooceaevanan 0™ 50000000000 P T [ L Crystal—ASCAP

Due to a typographical error, Candy Kisses was credited to Leeds Music last
z:tk. The publisher should have been Hill & Range Songs. The Billboard regvets
is error.

Les Bro,,y 38324
BLUE SKIRT George Mor
g
ot WALTZ (The' Originag Recorg I 122(1)3534*7
rlie WQS A B°X0r )
CRUISING Dowy gy RIVER " Yankodte 1239,
Mississ;
PPi Flyar
Frankie
v le 3
I'M A Lon arle 3841;
ELY X
Litte Gy, ||TTLE PETUNIA {112

Arthyy Godfrey 38390
*c
olumbjg 7-inch M:crogroove Record, ‘“05#)
ordg

COLUMBIA 38399

(1-111%)

HEAR THE GREAT -ARTISTS AT THEIR BEST ON
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8ased op reporte recelved last ghree days of Week Endmg March ”

BEST-SELLING RETAIL FOLK RECORDS

Records tisted are nillbllly recordr that sold best tn stores according to The
Blllboard's specia) weekly survey among a selected group of retail stores the mafority
of whose customers purchase folk records.

PONITION

Weeks Last ‘This

todate Waek Weel

5 3 1. DON'T ROB_ANOTHER
E

MAN’'S CASTLE...... »o....Eddy Arnold..Victor 21-0002—BMI
There’s Not a Thing
< 5 2. CANDY KISSES ....... eo..George Morgan......cc0vuvus..
Please Don’t eesessos..Columbia 20547—BMI
21 1 3. 1LOVE YOU SO MUCH IT
HURTS ...........c000000.). Wakely and Cowboy Band ...
I Don’t Want Your 000000000000 Capitol 15243—BMI
Sympathy
45 2 4. BOUQUET OF ROSES.......Eddy Arnold. the Tennessee Plow-
' Texarkana Baby boy and His Guitar.....

ceviiau.e..Victor 20-2806—BMI
24 8 8. TENNESSEE SATURDAY
NIGHT ....... eesseiesn..Red Foley.-The Cumberland Valley
Blues in My Heart Boys.........Decca 46136—BMI
2 - §. LOVE SICK BLUES..,.....Hank Williams and His Drifting
Never Again Cowboys...MGM 10352—ASCAP
2¢ < 7. ONE HAS MY NAME.......J. Wakely.....Capitol 15162—BMI
I;ou're the Swecetest Rose in
exas

WARNING' In utilizinz these charts for baying purposes ceaders are

o urged to pay particular attention to information listed which
shows the lengztb of time a record har been on the chart, and whether a record’s pop-
ularity has inereased or deereased [Uhis information is shown in the teft-hand columns
ander the headings: ‘Weeks to Date.” ““Last Week” and ‘This Week.” If a record has
had ap unuspally fong run, or if its eurrent position -thic week'’ versns “last week’ it
shows 8 charp drop. ceaders should buy with caution.

2 1 8. THERE'S ‘NOT A THING....Eddy Arnold.,Victor 21-0002—BMI }
Don’t Rob Another Man’s
Castle

vour

Sheet Mutic

0 disribote!

LL RECORDS

avpilable

1 - 8. PLEASE DON'T LET ME

LOVE YOU......,..
Candy Kisses

vv.0vG. Morgan...,....Columbia 20547

4 12 10. CANDY KISSES...,........Cowboy Copas.....King 777—BMI

Forever

1§ 1l 11. LET'S SAY GOODBYE LIKE

WE SAID HELLO .
Have You Ever Been
Lonely?

2 L] 12. CANDY KISSES......

cves..E. Tubb..,.....Decca 46144—BMI

.eee...E. Kirk....,...Capitol 15391—BMI

Save the Next Waltz for Me

18 8 13. A HEART FULL OF LOVE..Eddy Arnold. the Tennessee Plow-
Then I Turned and Walked boy and His Guitar.....,

Slowly Away

evees...Victor 20-3174—BMI

5 - 14. THE GODS WERE ANGRY E. Kirk and String Band.......
WITH ME cevevei.o...Capitol 15176—BMI

You Little Sweet You

1 -— 15. CANDY KISSES............E. Britt and the Skytoppers....
You'll Be Sorry From Now eiesve.....Victor 21-0006—BMI

On

ADVANCE FOLK RECORD RELEASES

Blue Grass Breakdown f
B. Monroe & His Blue Grass Boys (Toy |
Heart) Col 20552
Brush Those Tears From Your Eyes
Pee Wee Miller-The Hayloft Boys (Jazzbo
Dalsy) 20th Century TC-20-81
Candy Kisses
B. Haley (Tennesses Border? Cowboy
CR-1202
Death at the Bar
K. Wells & the Tennessee Mountain Boys
(Gathering Plowers) V 3140033
Don’t Cry Orver Me
Montans Slim & the Big Hole Bronco
Busters (She Lost) V 21-0031
Gathering Flowers for the Master's
Bouguet
K. Wells & the Tennesscs Mountain Boys
(Death at) V 21-0037
Goodbye, Lizsz Jane
B. Wills & His [Iexas Plagboys (I'm
Feelin’y Col 20555
He Knows How Much We Can Bear
A. Hogg (I Don't) EBxclusive 89X
How Could So Many People Be So Wrong?
R. Whitlay 1Why Do} Cowboy CR-303
How Does Ome Forges?
Wiley & Gene (I've Stopped) Col 30554
Ain't Gos Nothin' To Lose
A. Parker & His Plainsmen-F. DeVol Ork |
(I Didn'td Cap 15421
Cen's Change My Heart
E. Hazelwood (Then I' Dec 4514§
Dildn't Know the Gun Was Loaded
B. Gay-a. Parker & His Pleinsmen-F.
Devol Ork (I Ain't} Cap 15421
Don’t Went Nobody's Bloodstairn on My |
Hands
4. Hogg (He Knows) Exclusive 89X !
Met 8 Miss in Texas
R. Rogers tWith a) V 31-0030
{'m Bitin' My Fingernails end Yhinking ol‘i
You
E. Benedict & the Range Riders (You:
Aln't) V 31-0035 |
'm Bitin’ My Fingernails (2nd Thinking |
of You! {
W. & M. Tuttle (Need You) Cap 15423
U'm Feelin' Bad {
8. Wills % His Texas Playboys (Good-i
bye. Liza Jame)} Col 30555

'm Hating Myself
J. Davis (No Good) Dec 46154

In 2 Swiss Chalet
E. Britt & the Skytoppers (Maybe ['l])
V 21-0033
I've Stopped My Dreaming About Yoo
Wiley & Gene (How Does) Col 20554

Jazzbo Daisy
Pee Wee Miller-The Hayloft Beygs (Brush
Those) 20th Century TC-20-81

Maybe I'l Cry Over You
E. Britt & the Skytoppers (In a}
V 21-0033

Need You
Wesley & Marilyn Tuttle (I'm Bitin' My
Cap 15433

No Good for Nothin'
J. Davis {I'm Hating) Dec 46154
Okies in Californta
D. O'Dell (She Left) Exclusive 88%
Paper Boy
Blue Sky Boys (The Swaeetest) V 21-0034
Riders {n the Sky
B. Ives (Wayfaring Stranger' Col 38445
She Left Me When My Oream Boat Started
Leakin’
D. O'Dell (Okies ) Exclusive 88X
She Lost Her Cowboy Pal
Montana Slim & the Big Hole Broicoe
Busters tDon't Cry) V 20-0031
Tennessee Border
B. Haley (Candy Kisses) Cowboy CR-1202
The Sweetest Gift, a3 Mother's Smile
Blue Sky Boys (Paper Boy) V 21-0034
Then | Turned =nd Walked Slowly Away
E. Hazelwdod (I Cen't) Dec 45145
Toy Heart
B. Monroe & His Slus Grass Boys (Blue
Grass) Col 20552
1. Wayfaring Stranger; 2. Woolie Boogie
Bee
B. Ives (Riders m) Co! 38445
Why Do I Cry Over You?
R. Whitlep (How Could) Cowboy CR-303
With a Sweep of My Sombrero
R. Rogers (1 Met) V 21-0030
You Ain‘t Got Nothin' on Me
E. Beredlet & the Range Riders (I'm
Bitin’y V 210033

j . TN,
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Week Ending March 11

Based on reports received last three days of

MOST-PLAYED JUKE BOX FOLK RECORDS

Records Iisted are hillbilly records most played in juke boxes according to The
Billboard's special weekly survey among a selected group of juke box operators whose
locations require folk records.

POSITION
Weeks| Last | This
todatel Week |Week

20 5 1. TENNESSEE SATURDAY Red Foley-The Cumberland Valley
NIGHT ...ociecoeacnsss see Boys..eeesan. Decca 45136—BMI
DON'T ROB ANOTHER

MAN’S CASTLE .......s <.« Eddy Arnold..Victor 21-0002—BMI
THERE’S NOT A THING....E. Arnold....Victor 21-2002—BMI
TILL. THE END OF THE
WORLD ...cosessosvsacnns E. Tubb,.... Decca 46150—~ASCAP
I LOVE YOU SO MUCH IT J. Wakely and Cowboy Band....
HURTS .o0voosonsee esors8s  siesesacsesas Capitol 15243—BMI
ONE HAS MY NAME..ccas.J. Wakely..s..Capitol 15162—BMI

2
6

Lol S

20 1

oo osu oM

29 2

WARNING' In wutilizing these charts for buying purposes readers are
L urged to pay particular attention to informsation listed which
shows the tength of time a record has been on the chart, and whether a record’s pop-
ularity has increased or decreased. This informatien is shown in the left-hand colomns
ander the headings: '“Weeks to Date,” “Last Week’ and ‘This Week.”” If a record has
had an unusually long run, or if its current position “this week’ versus “last week’
shows a sharp drop, veaders should buy with caution,

29 10 8. JUST A LITTLE LOVIN’....Eddy Arnold, the Tennessee Plow-
boy and His Guitar..........

........... Victor 20-3013—BM]1

CANDY KISSES........ +ss. Cowboy Copas..... King 777—BMI

THEN I TURNED AND
WALKED SLOWLY AWAY..E. Arnold....Victor 20-3174—BMI

9 10. LET'S SAY GOODBYE LIKE
WE SAID HELLO.......... E. Tubb........ Decca 43144—BMI
LOVE SICK BLUES...,....Hank Williams and His Drifting
Cowboys.o.... MGM 10352—BMI
12. MANSION ON THE HILL.H. Williams..MGM 10328—ASCAP
12, CANDY KISSES.....cv-000s E. Kirk...ov0. Capitol 15391—BMI

WR=N W N NG
—
-
-
-

. ir.
. A HEART FULL OF LOVE..Eddy Arnold..Victor 20-3174—BMI
14, HAVE YOU EVER BEEN g
LONELY? ...co00cecnne se+E. Tubb..... Decca 46144—ASCAP

FOLK TALENT AND TUNES

By Johnny Sippel

Capitol Records is holding its South and Southwest sectional folk
talent championship finals at Charlotte, N. C., March 28. . . . Hank
Thompson is doing several weeks of personals on the Coast, before
returning to Dallas early in April, where he’ll cut another series of
sides. Following the session, he does one-nighters in West Texas
and New Mexico. . . . Jimmie Skinner, WPFB, Middletown, O., cut
his first sides for Radio Artists, Cincinnati label. First release is
“Tennessee Border,” the Jimmy Work hit.

-

Chubby Chuck Roe is looking for guestars for his “Saturday
Night Jamboree,” aired sustaining via NBC regional out of New
York. ... Lee Penny, songwriter associated with Edlee Music, Holly-
wood BMI firm, has dropped his “Country Carnival,” Saturday night
live and aired folk music show, until radio time can be cleared again.
.. . Danny Dedmon, formerly with Bill Nettles and Jerry Elliott and
His Singing Cowboys. KALB, Alexandria, La., is working with Cliff
Maddox and the Dixieland Playboys, KTRB, Modesto, Calif.

Roy Hogsed Trio (Capitol), who have put in almost twa years at
the College Inn, San Diego, Calif., is getting ready for a tour with
Tex Ritter. .. . Leon McAuliffe and his band, heard on KVOO, Tulsa,
Olkla., were accepted en masse as members of the Tulsa Chamber of
Commerce. . ., Gabby Hayes, Western pic comedian, is dickering with
a major recording firm for a series of sides. ... Castle Records, owned
by former filmstar Bebe Daniels, will enter the folk music field soon.
Bobby Worth, a. and r. rep for the firm, is scouting talent. . .. Jimmie
Swan and His Sons of the South, who are airing via WFOR. Hatties-
burg, Miss., over a three-station net, have collected over $1,500 for
the March of Dimes campaign thru their radio shows. . . . Earl Scruggs
and the Foggy Mountain Boys (Mercury), who are heard from WCYB,
Bristol, Va., include: Lester Flatt, guitar; Earl Scruggs, five-string
banjo; Art Wooten, violin; Mac Wiseman, guitar, and Cedric Rain-
water, bass and comedy. . . . Mickie Evans’s Dixie Melody Boys,
WHOO, Orlando, Fla., have been inked by Melody Trail label, with
“The Answer to One Has My Name” as their first release.

Ford Lewis (4 Star) has switched from KGER, Los Angeles, to
KXLA, Pasadena, Calif. . . . Chuck Rogers has formed the Smoky
Mountain Music pubbery in Knoxville, . . . Tex Watson’s Melody
Rangers (Mercury), who air on MBS’s “Dixie Barn Dance’t from
WJHP, Jacksonville, Fla., include Cliff Austin, steel guitar; Dave
Shannon, fiddle; Russell- Rowling, bass; Watson, guitar, and Jack
Boyer, comedy. . . . Jimmy Wakely (Capitol) is having a comic book,
named after him, published by National Comics Publications. Book
is set for a June debut. . . . Tex Daniels, WSID, Baltimore, has cut
five more sides for CoMar records. . . . Slim Williams has left WTRH,
Houston, and is working on WKMH, Dearborn, Mich.

~ Lew Platt and Cliff Rodgers are presenting folk music names at
the Akron Armory Sundays. They offered Jimmy Wakely, Pappy
Howard and the Connecticut Kernels, Pie Plant Pete and Bashful
Harmonica Joe, Smoky Smith and the Gold Coast Boys March 6. . . .
Eddie Ruton, op of Hillbilly Park, Newark, O., reports thzt he and

(Continued on page €2)
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6]72 'FVE JUST TOLD MAMA GOODBYE'
'MOTHER'S FIRST ROSE’

JAKE TAYLOR and the
Radio Ranch Hands

SUNSHINE SLIM SWEET
and the Georgia Farmhands

‘DYING LOVER’ CHARLES LUNDY and the
6]74 ‘DOUBLE MEASURE OF DOUBLE TROUBLE'  Virginia: Valley Boys

'NO ONE RAN TO MEET ME' ARCHIE CAMPBELL and the
6‘76 JUST A CLOSER WALK WITH THEE' ’ 0ld Timers

177 ‘HE 1S COMING' THE HERRINGTON SISTERS
6 'I'M GONNA RISE AND SHINE'

6]78 ‘THAT'S WHY I'M NOBODY’'S DARLING
'COME BACK TO ME'

P CES OF SILVER’
6179 4o wost or The mounTams

with THE ARl
AN 1 ennesgee

and

BUFFALO JOHNSON

MAC ODELL and his
Alabama Jubileers

Y WA?Ekslr
MERCURY No. 6175

'I'M HONGRY’

‘DOGWOOD BLOSSOM TIME’ 6]60
OLD BROTHER CHARLIE

‘TENNESSEE BORDER’ ] ‘ 6] 65

‘I WATCHED YOU WALK AWAY'
CARL STORY and the Rambling Mountaineers '

\CARELESS HANDS’
\DON'T TELL ME STORIES’ ‘ \ 6170

EDDIE DEAN

ALL ON

MERCURY

RECORDS
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and his orchestra

on REGENT No. 148

II'S A (RUEL CRUEL WORLD

Vocals by SONNY HAYES-PATTI CHAPMAN

SHUFFLE BOOGIE

A good jump Instrumental
Published by Laurel Musie

Disk Jockeys Predict: THE NEXT No. 1 HIT

In The Country

EGENT &

_RECORDS,  INC.

58 MARKET ST.
NEWARK 1, N. J.

»
»
L d
Ld
>
»

Based on reports received last nhree days of

Race Records

Week Ending March 11

BEST-SELLING RETAIL RACE RECORDS

Recorde iisted are race

records that sold oest n

stores according to The

Billboard's specia; weekly survey among a selected group of retail stores. the majority

of whuge customers purchase race records.

POSITION
Weeka| Last , This
todate! Week ' Week
3 2
Hoppin’ John
8 3
The Wise Old Man
9 6 3. BOOGIE CHILLEN...
Sally Mae
15 6 4. BEWILDERED ..
A & M Blues 0ac
17 1 4. CHICKEN SHACK BOOGIE..A. Milbur

It Took a Long, Long Time
BEWILDERED .......

Nobility Boogie
BEWILDERED
NUMBERS .....

Creeping O,

Sportree’s Jum

.eeese.d. L. Hooker..

No Orchids for My Lady
GRANDMA PLAYS THE
ieeeeeeve. . W, Harris...
I Feel That Old Age

1. HUCKLEBUCK ....s¢sc....P. Williams........c...Savoy 683
2. WRAPPED UP IN A DREAM. Do, Ray and Me.........

.. ..Commodore C-7505-.-.A.éé'AP
...Modern 627

veseseesesA. Milburn.. Aladdin 3018—ASCAP

.+...Monogram 105—ASCAP
. .Aladdin 3014—ASCAP
........ Monogram 105-—ASCAP
«+...R. Miller Trio..Bullet 295—ASCAP

...B. Eckstine..MGM 10340-—-ASCAP

.King 4276

n
BLUES FOR THE RED BOY.Todd Rhodes...........King 4240
p
I'LL ALWAYS BE IN LOVE

ay-0-Vaes ............. O o
ee.es...Coleman C-100—ASCAP

DEACON'S HOP...........Big Jay McNeely..Savoy 685—BM]I
11. RAINY WEATHER BLUES..R. Brown.....De Luxe 3198—BMI
BEEF STEW..........s....Hal Singer Sextette.....Savoy 686

1 — 10
WITH YOU ........00nuven
Grooving Love
8 8 11,
Artie’s Jump
-1 10
’Fore Day in the Morning
O 11.
One for Willie
-_— 14.

-

EMPTY BEDROOM BLUES.. Saunders King......Modern 20-659

15. I DIDN’T LIKE IT THE -

FIRST TIME .........
Sit Down and Drink It

veeesJulla Lee.usvsses.. Capitel 15367

WARNING!

in utilizing these eharts for pDoying purposes ceaders are
urged to pay particolar attention to information listed which

shows the tength of time 2 record has been on the chart, and whether a crecord’s pop-
ularity has increased or decreased This information is shown in the teft-hand columns

under the headings: ‘‘Weeks to Date,”

VLast Week” and ‘This Week. *
had an anusoally tong ran. or if its enrrent pocition

If a record has
‘this weel’* versus “last week™

shows s sharp dtop. ceaders <hould bay with caution.

X0

{

In
JUKE Boyg
&
af I?EMI[ SIOI([g

BENSON'S GROOVE
‘3 #682 WILD WiG
Big Jay McNeeley’s
Blue Jays

I y@}’is #’

| T to coggy

BT R

OUR HIT PARADE

# THE HUCKLE-BUCK
1 #683 HOPPIN' JOHN

Paul Williams &
His Huckelbuckers

' |%68

ARTIE'S JUMP

Blue Jays

THE DEACON'S HOP

Big Jay McNeeley's

#
MR b

Dee Willlams Sextette

# GRIEVING FOR YOU
5 #681 BUIZIN' AROUND
Voca)

3 B’s and a Honey

I'LL ALWAYS BE IN
LOVE WITH YOU

TEDD.'S DREAM

The X-Rays

T | %681

# | COVER THE WATER-
6 #688 FRONT
PENTHOUSE SERENADE

Errol Carner

# PARADISE VALLEY WALK
680 WALKIN' AROUND

Sextette

Paul Willlams “35.30"

Sir Charles Th.

F:{ BLUE MONDAY CARAVAN
9 #619 COOKING WITH (C0OK!

‘10

CORN BREAD
#611 PLUG FOR CLIFF

Al Stars

€ avoYy

SAVOY CREATES — OUR COMPETITORS FOLLOW

Hal Singer

RECORD (0., INC.

58 Market St., Newark 1, N. J.

MOST-PLAYED JUKE BOX RACE RECORDS

Recorus

1tsted are race records most played

in juke boxes according to The

Billboard = specia) weekly survey among a selected group of fuke pox operators whose

locationa regnuire race records.
POSITION ‘|

Weeks| l.ast 1 This
todate! Week |Weex

13 B 1. BEWILDERED

cecsavensce. A,

Milburn,, . . Sy P . r e 000
....... e.oss. Aladdin 3018—
ASCAP; Monogram 105—ASCAP

6 1 2. HUCKLEBUCK ............P. Williams......... ...Savoy 683
7 3 3. BOOGIE CHILLEN ........ J. L. Hooker...,4.....Modern 627
3 6 4. AIN'T NOBODY’S BUSINESS.J. Witherspoon .......cooco...
(Parts l and IDY............ ...... «..Supreme 1505—ASCAP
17 2 5. CHICKEN SHACK BOOGIE.. A. Milburn ........ thbooacoooe o
.............. Aladdin 3014—
ASCAP; Monogram 105-~ASCAP
8 4 6. DEACON’S HOP ....,......Big Jay McNeely..Savoy 685—BMI
18 9 7. BEWILDERED ............Red Miller Trio..... Qodonohog 0o
............ Bullet 295-—ASCAP
1 - 8. ROCKIN® AT MIDNIGHT...R. Brown............. Deluxe 3212
1 —_— 9. SO TIRED .......cc00000.. . Johnson....Kinz 4263—ASCAP
1 — 9. T-BONE SHUFFLE ........T-Bone Walker..... ...Comet T-53
1 — 11. LONG TIME ........ e+s+..Charlie Brown.......Aladdin 3021
11 6 12. WRAPPED UP IN A Do. Ray & Me....ouvueenaneass
DREAM ,...........e000.. .,..Commodore C-7505—ASCAP
2 13 12. HOT BISCUITS ...........J. McShann..,...... Downbeat 164
1 _— 14. 47TH STREET JIVE ....... Andy Kirk Ork-J. Richmend.....
65 000aBle™oo0 «..s0..Coral 60021
14. STAY GONE BLUES .......Saunders King............Modern
3 - 14. PETTIN’ & POKIN’ .......L. Jordan & His Tympany Five..

13 — 14.

A LITTLE BIRD TOLD ME.P. Watson ..

...... «..Decca 24257—ASCAP

«sv...Supreme 5-1507——ASCAP

UP ABOVE MY HEAD.....S. R. Tharpe-M. Knight-S. Price

Trio.........Decca 48090—BMI

ADVANCE RACE RECORD RELFASES

Annie's Blues
A. Leaurie-P. Gayten Ork (Walting for)
De Luxe 3211
Baby, I Can’t Forget You
J. Liggins (Lookin’ for) Bpectalty SP 323
Big City Bines
Blg Macea (Do You) Speclalty 8P 320
Blue Mixture
Stick McGhee (Drinkin’ Wine) Atlantic
873
Cascy Brown Blues
P. Pranklin (Down Behind) V 22-0013
Chlcken Shack Boogie
The Five Scamps (Gone Home) Col 30157
Do You Remember?
Blg Maceo (Blg Clty) Speclalty SP 320
Don't Bring Your Troubles to Me
E. Coleman (I Hadn't) Atlantic 872
Down Behind the Rise
P. Franklin (Casey Brown) Victor 21-0012
Drinkin’ Wine, S8po-Dee-o-Dee
Stick McGhee (Blue Mixture) Atlantic 873
First Love Blues
T-Bone Walker
Comet T-53
Gone Home
The Five Scamps (Chicken Shack) Col
30157

Ork (T-Bone Shuffle)

1 Hadn’t Anyone Till You
E. Coleman (Don't Bring) Atlantlc 872
Jackson’s Blues
D. Johnson Band (State Street) Speclalty
SP 323
Lookin® for My Baby
J. Liggins (Baby, ) Speclalty SP 323
Please Give My Heart a Break
B. Matthews-The Balladiers-8. Evans
Combo (Rock and) Arllngton 301
Red Hot
The Five Scamps (With All) Col 30158
BRock and Roll
B. Mathews-The Ballardlers-S. Evans
Combo (Please Give) Arlington 201
State Street Boogle
D. Johnson Band-Smilin® Smokey Lynn

(Jackson's Blues) Speclalty SP 323
I-Bone Shuffle
T-Bosne Walker Ork (First Love) Comet
T-53
Waiting for You
A. Laurie-P. Gayten Ork (Annie’s Blues)
De Luxe 33211
With All My Heart
The Five Scamps (Red Hot) Col 30158
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Record Reviews

Based op Teports ceceived laai threo days of w’eek Ending March “

® RATINGS 0.100 - o
dr s 90100 TOPS @ 80-89 EXCELLENT o 70-79 600D
L 4 -
Maximum) 40-69 SATISFACTORY o 0-39 POOR
S ————
How Ratings Records are -evlewsd throe ctmes: (1) for cetallerst (2) for aperators; (3) ot
‘ disk Jockeys. Each time on the oasls of nine key categorles. Each category s
re assigned 3 maxtmum numter af oolnts within which new releases are rated. The
b tﬂmlned best oossible rating Is $00 Maximums are sobject to change depending on
e results of s survey  the music trade now belnn canducted N. 8. Indicater »
record Is not cultable for appraisal within the markst
Point Ilsttngs are maximums. 8Sonp catiber 16: nterpretation, 15; arrange-
The ment. 15: “name’ value. 16: ‘ecord quality (surface. etc.} B; music publisher’s
ale performance potenttal 10: axplottation (record adv’t’g-promotion, flim. leglt
("e”f‘.’ and other “plug” alds). $0; manufacturer's distribution power. 10: manufao
turer’s production efficlency 4
]
ARTIST ARTIST
o
TUNES PUNES <
L]
]
LABEL AND NO. LABEL AND NO.|
>
. -
COMMENT COMMEN1 -
POPULAR i POPULAR

EARLE SPENCER ORK
(Black & White 871)

Oh, You Beautiful Doil 69--72--68--68 |

This might have been
a morzs effective etching
hadn't a vibrant record-
tng studio garbled up the
second half’s ensemble
vocal. Opens in Ken-
ton-llke fashlon =and
segues into satiric waltz
1n second half of disk.

Jazzbo
Shades of Thornhill and
Kenton show in this

rather confused tho well
executed instrumental.

62--64--62--60

JOHNNY HARTMAN
(Regent 142)

Just a Wearyin® for
You

Just & wearyin’ schmaltz

opus with no special di-

rection. Blame the con-

ception rather than the

singer.

Tormented

Hartman sings the pretty

ballad with style and re-

laxed charm.

48--48--46--50

68--68--68--68

JACK BERCH-CHARLIE

MAGNANTE TRIO
(Regent 144)
The Letter 1 Forgot
To Mail
Berch’'s warm, pleasant
voiée projects strongly on
a sentimentalizer that
talls between & pop and
a folk type.
Keme Kimo
Placiad rendition of a tra-
ditional ballad with a
nonsense refraln.

70--70--70--70

68--68--68--68

ROBERT CLARY
(Tempo 688)

Hollywood Bowl

Clarey is a French singer
of some distinction. He
has a different sort of
sound and an accent
whieh could draw some
attentlon. But this song
is on the weak slide.

Slip Around and Do It

(ln My Dreams

Tonight)

Clarey’s style s partic-
ularly effective with this
bouncs ballad. He is
ably supported by a good
ork. Lyric of this tune
is somewhat on the blue
side. Some statlons may
object.

70--74--69--68 |

81--75--82--85

DICK PEIRCE ORK
(Supreme 1513)
An Old Piano Plays the

Blues

Gloria Grey chirps the
effective torcher pleas-
ingly. Moody orking 18
especially well-conceived.
Peirce Arrow

Modern instrumental 1s
well-recorded, but offers
nothing unusual in this
“progressive jazz” ags.

73-.78--73--70

63--68--60--68

GENE WILLIAMS ORK
(Mercury 5258)

Just Goofin’
(Buddy Arnold)

This new band gets @
blg sound in 1ts debut
recording. It's a clean,
boppish instrumental in
the ‘“Robbin’s Nest'”
vein which spots Budd:
Arnold’s tenior sax.

I'll Do the Same for
You

The band agaln sounds
bilg (It’'s only 11 strong)
in support of the maes-
tro’s rhythmic vocal with
a spritely little new ditty.

75--80--75--70

73--75--72--72

CLARK DENNIS
(Capitol 15403}
Galway Bay
Altho Dennis reveals 8
fine set of pipes here, his
rendition of the senti-
mental hlt ts somewhat
colorless.
O’Leary Is Leery of
Fallin’ in Love
Lilting pseudo-Irish tune
1s warbled in  hearty
style. Could go where
tans like anything that’s
Irish.

76--74--75--18

61--62--60--62

{ DOLLY DAWN
(Danny Mendelsohn

Ork)

(Regent 143)
Cielito Lindo
Dolly slices a pleasan
etching of the evergreen,
doing a slow chorus In
Itallan and doubling
time for English lyric.
Summertime
The chirp turns in a sat-
tsfying Jjob with the
Ciershwin standard.

71--72--70--70

72--74--72--70

FRED MEADOWS

(Regent 14T7)
When Your Old Wed-

ding Ring Was New 57--50--35-66
Meadows., “The Singing
Waiter,” cuts a nostalgic
bit which should do its
best biz in bar jukes.
Once Upon a Time
| This one's barroom
! weeper of no particular
[ quality.

50--45--45--60

BOTTOMS UP

QUARTET

{20th Century TC-20-82)
Come, Wet Your

Mustache With

Me
This is a drinking song
lol very slight conse-
quence both in cantent
and performance,
Charlie the Boxer

(Mac Ceppos Ork)
rhere are wmany other
better vecorded and per-
formed verstons of this
standard polkas

(Continued on

43--40--40--50

55--50--55-60

page 42)

|

|

i

|

EERESET TaTEe T S s I L B T TR SV T R AR AR
There's GOLD i these . . .

GOLD

MEDAL RECC

The HOTTEST record of the year!
GOTTA LOVE YOU 'TiL I DIE

S |
HEADIN' FOR A HEARTACHE

Pat Rainey and the Four Notes of Rhythm

GOLD METAL #949

(Thanks, Art Tacker, WTAO, Cambridge, for
introducing and plugging this smash hits!)

R

v~

PAT RAINEY

IT ISN'T FAIR

T00 MANY KISSES
GOLD MEDAL #943

CEST FINI

| WISH SOMEBODY CARED ENOUGH TO CRY
GOLD MEDAL #948

Two great new records by the former
Majestic Record star.

"RAY DOREY

ANY TIME AT ALL®
I'M IN LOVE WITH A CHARACTER
GOLD MEDAL #945

*First American recording of this tune featured
on the English Hit Parade for 16 weeks! Featur-
ing the composer, Jack “LILLETTE"” Gold himself
—America’s newest singer-composer!

JACK GOLD

IT'S A BIG, WIDE, WONDERFUL WORLD
OLD FASHIONED SONG
GOLD MEDAL 946

MORE THAN ANYTHING IN THE WORLD
WIND IN MY SAILS
GOLD MEDAL #947

Ness Coulon with Preston Sandiford Orchestra

NESS COULON

TU SEI BELLE, SIGNORINA
DO YOU STILL LOVE ME
GOLD MEDAL #950

Don Dennis, sensational new discovery, assisted
by The Men of Melody. Already selected by
Cleveland Ops as RECORD OF THE MONTH.

DON DENNIS
(OMlN G' New releases of THE JONES BROTHERS, LARRY COOPER SEX-
L]

TETTE, THE MEN OF MELODY, and other new discs starring
Pat Rainey, Don Dennis, Marie Killeen!
ORDER FROM YOUR NEAREST DISTRIBUTOR
NEW YORK CIT¥ LESLIE DISTRIBUTORS
AND STATE 419 W. 48th Street

EASTERN PA.,
SOUTHERN N.

New York City

LESCO DISTRIBUTORS
N. 8. cor. 15th and Venango Philadelphia 40, Pa.

& DELAWARE

NEW ENGLAND MUSIC SUPPLIERS OF NEW ENGLAND

STATES 17 Chadwick Street Roxbury, Mass.
MARYLAND ANP BARNETT DISTRIBUTORS

WASHlNGTON, 0. C 15 E. 21st Street Baltimore, Md.

VIRGINIA AND
WEST VIRGINIA

OHI0
MICHIGAN
WESTERN PA,

SCHWARTZ BROTHERS
3623 12th St., N. E. Washington, D. C.

F. & M. DISTRIBUTORS
1239 W. Sth Street Cleveland, Ohio

MORRY KAPLAN MUSIC SALES
8346 Lynwood Detroit &, Mich.

1
J
)
}
)
)
)

SPECIALTY DIST. CO.
1030 Forbes Street

OR ORDER DIRECT FROM
140 BOYLSTON ST.

GOLD MEDAL RECORDS, Inc. ievirons:

DISTRIBS: We are growing fast! Choice Territories Open!

Pittsburgh, Pa.

“’ritei Wire or Phone.
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A= e .o ! N, pA3 o
90100 10P5 <@ 30-89: LERT :#*.70:79 .6OOD.
~ 40-69 :SATISFACTORY o - POOR
3 T T e 2o v
ARTIST ARTIST
o
TUNES [ TUNES
) » A
{ LABEL AND NO. &3 LLABEL AND NO. &%
% &
g\ COMMENT : COMMENT
Ex
£ ’ ‘
POPULAR l POPULAR
AN GCARBER ORK !
DANAGAREER JAN GARBER ORK
Love Me! Love Me! (Capitol 15397
Love Mel 78--77--77--79 | gyerywhere You Go  74--74--74--74
Brnje Mathias does the Sweet-bounce treatment
passable vocal chorus of a ballad that's oeen
::E;d pg:“c‘i; :”sx‘a"l'l‘_ getting some attention,
share of the coin if this FURNEU S FriouE R
Tpfgetionn pop Rekichs No Orchids for My Lady 72--72--72--72
| Don’t See Me in Your Sgpelr'smmﬁh end h“c,'
Eyes Any More 80--79--73--81 ﬁn“’u?;‘ n?’e]ody ﬂ:ﬁ atSh:
Ditto for this tune. Tim | way.
Reardon turns {n the i
warm warbling job. I DANNY KAYE
SHEREIONES 6 :sls |cc)::aofk?,;gse L-A fla T
CITY SLICKE A .
i Shste et e
Ya Wanna Buy a the material permits,
S LAERL g ) e e~

George Rock, he of the

wistful lttle boy voice feathers with no special

of “Two Front Teeth’ kick.

fame, is featured on a | Oh By Jingo! 81--82--79--82
novelty <itty here. It | Oldie gets a rousing

won't be a smash of workout, with one of

“Teeth’ stature, but a Kaye's scat specials to

strong Juke and JjoCk round it off. Should

piece nevertheless. | get good juke and jock

Knock Knock 79--72--75--80 | attention.

The old pnnning game iz - —

Jones ‘‘musical” treat-

given a typlcal 8plke lPETER LIND HAYES

E ment. Good for sCate (The Regalaires-
sl i tered yocks. V. Schoen Ork)
T — =~ {Decca 24570)
e 2@ 60 00090 00 JO STAFFORD- ohnny. Get Your Girl 74--74--T4--74
@ @ e e O Q ° Q @ GORDON MacRAE "rhe ersati]e performer
® (Paul Weston Ork) sings a plug song with
{Capitol 15393} 1
e “A™ You're Adorable sz-.sz--az--suslmocogl 2 Calin
@ | A pert rendition of the Galveston 78--78--78--78
@ fast coming novelty tune, Hayes sparkled in =&
this Stafford - MacRea rhythmic rendition of
Q cutie should get plenty the bright, folk-flavored
" play. novelty ditty.
) Need You 88--89--85--90 -
@ O The harmony couldn't be THE STARDUSTERS
@ g at? metdl‘;u ge“th“: I ({Gordon Jenkins Ork)
a sentimentalizer a
has earmarks of becom- | (Decca 24576)
£ @ | ing enother "My Happi- 1 Don’t See Me in
ness [ Your Eyes Anymore 91--93--90--90
» @ | VARGARET WHITING. s e e
ACK SMITH | tive Jenkins arrangement
® 2] ’(The Crew Chiefs-Frank | and the perfect temoo.
DeVol Ork) The Stardusters turn in
& evol Or a stellar job under these
(] caritol 15394 conditions.
@ It's a Big, Wide, Won- | Because You Love Me 77--77--76--78
- o derful World §3-.-83--§3--83 | Good taste again prevalls
This fine show tune ‘& but t"t}x‘e tune]]"ust rtxasn‘t
o 4 finally getting its d 1 got e quelity of the
@ Willard Robison’s @ | = fiew ot okay waxings topside.
alter kieki T d —
@ 1L son:: yearsl’.lg !n?rnwmgf
']HE MISSOURI . ing-8mith job s light THE RIDDLERS-THE
PY i andd joyﬁus. and augurs HI-TONIANS
good action. {Hi-Tone 104)
, ® | sunfiower 87-.87--87--87 | Cruising Down th
n uising Down e
: » i Smith does this one with f
e WALKING PREACHER @ |Erith dos trn ane wi River 75--68--79-.79
Vol ork. .and his tonsile { Unison vocal cleifing,
@ i " e eiuded more gurg- whistling, etc., approxi-
) ° e — ; @ | iing happiness. A strong 2}?3: ?agzdv%rjéons &l
matching of tune and . ;
®  RCAVIcR RECORDS ——— O ] S B oA
4 g y L ——— Tes TOSS e ard. 1 -
- e ~ | Far Away Places 77--76--82--79
® 20-3377 —=———=" @ |GUY LOMBARDO & bt o g gk L
HIS ROYAL lerage to the top ballad of
@ with @ | CANADIANS the day.
{Decca 24575) =
@ @ | ! Get Up Every Morning TH_FO:)l:IrVEIRC;.ETOWN
{What Do | Do, What i
{Menagerie 101)
e RAY McKINLEY @ i e O | The umgis )
LA Ve 1 ¢ Jungle Jingle 42-.-44--42--40
v Re .n Dg?)d the Tri 72--72--72--72 Trick ! re%ordmgg gives
@ ° @ ang ybangdr :::l;i tl:ruroi voices a sllly kic sound
and hls Orchestra typical Lombardo bounce = !a.cl., tERtota s nonk
® O [ieey of that Lind ’15.::":’:‘55‘“5‘ B 48--52--52--40
s -~52--52--4
?rrh: 'i:;:l Old Church | Some kids may gogfor the
,\e Q Near l:eicestev lanlmal sounds here
@ o Squ.rsuw . §2--82--82--82 LARRY ODOUGLAS-THE
ne of those pubber- | HI-TONE SERENADERS
® | sl o Bl ey et
& @ | ingredients, and  could | My Darling, My Darling 6§3--60--60--70
be pushed ap. Lombarde { Vell'sgon ts late and ight-
gives 1t 1 good send-off { welght. )
e e O O ¢ e @ @ @ e 20 ¢ 8 ¢ 0 9 ‘lhen. i (Continued on page 47)
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Vieek Ending March 11

Based on reports received last three days of

THE BILLBOARD PICKS:

In the opinton o The Billbvard musto staf;, records listed belcw are mogd
Hiely to achieve pupuiarity us determinea by entry into best selltng, most
ptayed or most heard features o the Chart

ALL RIGHT, LOUIE, DROP THE GUN.. . Wesson Brothers.......... veeeso.National 9070
Either this zgany novelty Is going to sweep the country in “Open the Door, Richard”
style or it’s going to lay an egg. This comparatively smnall record company’s
etching of the novelty Is clearly superior t{o the more conventional renditton of
such performers as Arthur Godfrey (Columbia), Art Kassel and Dick (Two Ton)
Baker (both of Mercury) and Cass Daley (Decca), Dick and Gene Wesson, veteran
vaude team, employ their own speclal material, funny cracks, tmpersonatfon of
Humphrey Bogart, etc., to make for a genuinely funny and catchy novelty. Par-
ticularly for blg city situations, this should make the Juke hoxes work overtime,
wear out plenty of jockey coples and generally have the thousand of “Richard”-
happy victims go slap-happy over “Loufe.”

IT'S A CRUEL, CRUEL WORLD.........Tony Pastor Ork ..... veiesae...Coluinbia 38449

George Towne Ork............. .. Regent 148
Here's & novelty tune with en easily retained catch-phrase. Pastor's eiching,
with his ork ensemble, the Clooney Sisters and himself einging the extra clever
lyrics s set in a llting 6/8 time and boasts plenty of spark and crackie, Flip s
«“a' Your Adorable.'” Towne's version, the first disk out on the tune, is a smooth
rendition with Sonny Haves, Patti Chapman and the ensemble turning in the vocals,

THE RIGHT GIRL FOR ME............. Gordon MacRae.......... 000Z0g Capitol 15396
MacRae sings magnificently on this etching of a beautiful new ballad from the
score of the “Take Me Qut to the Ball Game' pic by Roger Edens, Adolph Green
end Betty Comden. It's & class interpretation which is simple, feellngfal and taste-
ful. Frank Sinaira does It In the picture, and Sammy Kaye, with Tony Alamo
singing, also have the etchings om the song due out shorily on Columbia and
Victor respectively.

BHE'S A HOME GIRL . .................. Michael Douglas With Four Hits and a Miss
end Sonny Burke Ork . ........ Decea 24584
A new singer of conciderable promise, charin and polse is Michael Douglas, who
on this, his first wax, makes a wonderful impression with the pretty homespun
simplicity of a new ballad by Abner Bllver and Benny Davis. Set in a perfect
tempo, Douglas's superb job 18 ably blended with the volces of the Four ¥its and
s Miss and the orking of Sonny Burke.

THE DISK JOCKEYS PICK:

PICKS that have uppeared for three consecutive wecks or three times
within a stz-week period are not repeated below. Based »n a weekly survey
among 1.200 oy them, the disk jockeys think tomorrow's hits wiil be.

I. DREAMER WITH A PENNY ........,.Margaret Whiting....... Capitol 15386
2. NEED YOU .....covcveenessssesssssJo Stafford-Gordon MacRaz .......-
............ wess..s.Capitol 15393

3. SUNFLOWER feve

00 veeesssees.Ray McKinley.....,...Victor 20-3334
4. JUST REMINISCIN

.Jo Stafford...,.sesses..Capitel 15375

5. DON'T ASK ME WHY .......... «o..Jo Stafford
6. ] DON'T SEE ME IN YOUR EYES

ANYMORE ......... 00 (51-00 tee.esess Perry Como... . Victor 20-3347
7. DPREAMER WITH A PENNY .........Bill Lawrence. Victor 20-3355
8. FOREVER AND EVER .....c00.0ss0.. Perry Como..... VYictor 20-3347

9. PORTRAIT OF JENNY ...ceevesssss. King Cole Trio....:
CARAVAN ........ Billy Eckstine...esss+ss...MGM 10368

THE RETAILERS PICK: N

PICKS that have appearea Jor thvee consecutive weeks or three times
with1r u six-tveek perioa are not repeutea belou Bused on a weekly survey
amone 4.970 of them the record retuilers think tomorrow’s hits will be

2. NEED YOU .....cvevneensssssssess.Jo Stafford-Gordon MacRze ........

00rO0D e inee.eessesCapitol 15393
2. FOREVER AND EVER ......¢s:00000 Maigaret Whiting . .....Capitol 15386
3. YA WANNA BUY A BUNNY /

2. ..Spike Jones.....+s.0..Victor 20-3359
4, ALWAYS TRUE TO YOU IN M

cesesese e

FASHION .........0occueeernes ++s..Dinah Shore..........Columbia 38599
6. “A"—YOU’RE ADORABLE ..........Gordon MacRac-Jo Stafford ........
50000005 oo ..Capitol 15393
6. A DREAMER WITH A PENNY.......Margaret Whiting.......Capitol 15386
7. 1 DON'T SEE ME IN YOUR EYES ANY- Stardusters-Gordon Jenkims ...
MORE ........ 0000000000002 a0 000000 __ Tpooco Witeeesnnenesss.Decca 24578
8. A DREAMER WITH A PENNY....... Bill Lawrence.vssssss s Victor 20-3356

9. FIVE FOOT TWO, EYES OF BLUE....Benny Strong....ceese.s .Tower 1458
(0. CARAVAN  cevovevssssssesssesassssBilly Eckstine...........MGM 10368

10,
HE OPERATORS PICK
1"1"';{/‘ R ICK:
PICKS that have appeared for three consecutive weeks of three times

‘apithin a siz-week pertod are not repeutea below Bused on g weekly survey
among $.558 o7 them the fuke box uperuiors thank tomorrow's wts will be:

1. FOREVER AND EVER ..i¢e000s00...Perry COMO..veeeessssVictor 20-3347

2. EVERYWHERE YOU GO ...00v0000ss.,Guy Lombardo........... Decca 24549
3. “A”—YOU'RE ADORABLE ..........Jo Stafford-Gordon MacRae....... 0
......... eeeeanse.Capitol 15393

4. BLUEBIRD SINGING IN MY HEART. .Bing Croshy
5. FOREVER AND EVER .......... Gracie Fields..sese00.....London 362
6. FOREVER AND EVER ........... ... Dinah Shore..........Columbia 38420
7. LOVE ME! LOVE ME! LOVE ME!,,.Eddy Howard....s.....Mercury 5238
8. MONEY, MARBLES AND CHALK.....Patti Page.....c000une .Mercury 5251
9. YOU, YOU, YOU ARE THE ONE.....Ken Griffin....oc00e... .Rondo R-186

FOLK TALENT AND TUNES

(Continued from page 39)

wife have finished their dog act tour and are back in Newark setiing
up the summer season of name attractions. . .. Jim Stanton, op of
Rich-R-Tone, Johnson City, Tenn., folk music label, reports he is
setting up national distribution. Firm just signed the Crusader Quar-
tette, headed by Earl Young, who air from WMIK, Middlesboro, Ky.
Stanton has also purchased sides from Ramblin’ Tommy Scott for
April release,

Don Adams and his Sunset Rangers, who last aired via WPPA,
Pottsville, Pa., have completed a series of lounge dates for Spotlight
Attractions, New York. Personnel includes Slim Carson, bass; Blacky
Weidner, fiddle; Butch Juanis, accordion; Snowy Adams, vocalist, and
Don Adams, guitar and vocalist. . . . Jack Patton, formerly with Gold
Tone label, has made his first sides for Crystal records.

Please address all communications to Johnny Sippel, Ths Billboard.
155 North Clark St.. Chicago 1. Uil

BB e s A s e e 4 o

She wants to be alone with Perry Como’s RCA Victor of
“Forever and Ever'!

(BACK TO ME)

Recorded by

CORAL — BOB EBERLY
DANA — FRANK WOJNAROWSKI
M.G.M. — JOHNNY BOND ORCH.
PEAK — DON REID
VICTOR — THREE SUNS & FONTAINE SISTERS

4 v

DREYER MUSIC CO.

NEW YORK 19, N. Y.

1650 BROADWAY [
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Advance Information

Bazed on reports recetved igsl : ree dayas o Week Ending March ’g |

. LOUIE,
DROP THE GUN” ADVANCE RECORD RELEASES

.backed by Records listed are generally approzimately two weeks in 2dvance of actual release
/ 3 “ Wy . date. List is based on Information supplied in advance 9y record companies: Only
// llopnlis or 'BOODI-E : records of those manufacturers yoluntarily supplying information are listed.
Ao

' incl )4 POPULAR
nd Batches of Seratch)’’ g
J A Coitage in Old Donegal I'm Gonna Sash That #an \Right Cut-a
: . e ot The Charloteers (A Kiss) Coi 38438 My Hair)
¥ A Dreamer With a Penny F. Warren-H, Rene Ork (A Wonderful)
C. La Vere-Four Hits & a Miss (Have 8) V 20-3403
Dec 24599 In the Mills of Old Wyoming
A Kiss and a Rose The King's Jesters (it’s Noisy) Sullivan
The Charioteers (A Cottage) Col 38438 504
4 Wonderful Guy It’s Neisy Out in Boise, Hdaho
F. Warren-H, Rene Ork (I'm onna) The King's Jesters (In the) Sullivan 504
V 20-3403 Jenny Lind & Blue Skirt Waliz

the : v\ A% . G [ Ay Again Polkats-J. Carter (Ciarinet Polka) Dou-
@ W‘w j / o~ oVl M, Torme (Blue Moon) Cap 15428 hle Feature DF-2012

Ain’t It Grand to Be 3loomin’ Well Dead Joshu-Ah
P. Scala Ork-The Keynotes (Joshu-Ah) P. Scala Ork-The XKeynotes (Ain't It)

7/z WESSON BROS. ~

London 411 London 411
; 1 All Right, Louis, Drop the Gun Just a Girl That Men Forged
L rad 3 . ) ~R02 ) Two Ton Baker (Put Your) Mer 5266 Hum & Strum (Brown Eyes) &tellar
{Dick and Gene} el e ; All Right, Louis, Drop the Gun SR-1019
I 2k : " 3 4 A. Godfrey (Could I?) Col 38447 Kiss Me, Kate Hits, Pis, 1 & M
* i Always True to You in My Fashion A. Goodman Ork ..V 20-9434
5 : ; ] { P. Cavanaugh Trio-E. Young (Bilanca) 1. So in Love; 2. Blanca; 3, Were Thine
& - W : V 20-3407 That Special Face
MAKE A KHUNG An Ofd Piano Plays the Blues 1. Wunderhar; 2. Always True to You
e 5 %. | 1% Y7 | ' D. Pelrce Ork (Peirce Arrow) Supreme In My Fashion; 3, Why Can't You
ON SALES. WITH LH‘S- : ‘ 1 x . 1513 Behave
Y R N " [ " ) ; Bali Ha'i Kiss Me, Kate Album—J. Statford-G. Maec-
DOUBLE BARRELLED 2 i | Y P. Como-M. Ayres Ork (Sore Enchanted) | - Rae.P. Weston Ork (4 10w)
5 ] * : ’ V 20-3402 Cap CD-144
| ! - F Bali Ma'i Always True to You in My Fashion
H”. BY NATIONAL 5 y F. Sinatra (Some Enchanted) Col 38446 . . . Cap 10209
: 0 v Because You Love Me Blanca . . , Cap 10209
* ' - = J. Wayne & The Dell Trio (You're £0) I late Men . Cap 10208
L 3 ; Col 38437 Best So in Love . Cap 10210
< 4 Betty Be at Your Bes Too Darn Hot Cap 10207
%«l }gﬁld ; YOU CAN'T MISS — Ambrose Ork (Let's All) V 20-340% Were Thine That Specinl Face . ,
e Bianca Cap 10208
RDER TODAY WATCH YOUR SA'-ES P. Cavanaugh Trio (Always True) V 20- Why Can't You Behave , . . Cap
.jO ) L) f b 3407 10210
- SHOOT TO THE TOP! Bippity Be Bop Pony Wunderbar Cap 10207
: " - . T. Harper-E. Beal Ork ‘Miss in Beiween) | syees Al Sing Like the Birdies Sing
> 23 s : g Col 38430 Ambrose Ork (Betty Be) V 20-3101
. * * x * % y : Blue Maon Like a Ship at Sea
; -QROER FROM YOUR: NEARESH mzswﬁ‘lnﬁtoiz- : mz[é 'ﬁ(::l::biAgaln) Cap 15428 D.J;};eiis%n&—fgblf){arper Ork (Can't Bleep)
NA'IONA £5 NATIONAL:DISC SALES e, ‘1841 BEORDWAY; Ni'Y. 123 N.iy ! L. Green Ork-R. Dorey (Yowre 50) | itel e Oaol
Records ok V_320-3405 The Pied Pipers (Don't Have) V 20-
Blue Skirt Waltz 3404
4 H. Harding (Oh That) Grand (-25013 Manhattan Hop
Brown Eyes Why Are You Blue J. Viviano-RCA Victor Accordion Ork
Hum & Strum (Just a) Stellar 8R-1019 (N.B.C. Polka) V 20-3398
Can’t Sleep Midnight Serenade
D. Crissom-B. Harper Ork (Like s) T. Bencke Ork (Pin-Stripe) Victor 20-
Jewel ON-2010 3395

Clarinet Polka & Trouhle Polka Miss in Between Bluey
Polkats-J. Carter (Jenny Lind) Double T. Harper-E. Beal Ovk (8ipplty Be) Col
Feuature DF-2012 38430

Coca-Roca Mississippi Flyer
. Morand Ork (Walter Thoraton) V| 1 ‘Botine ork (Teli Tale) Dec 24503

20'3397, My Bashful Nashville Gal ¥rom Teunessee
7 C°E‘;'"““'é‘;" ing Trio (I Only) Londen 3. Moreno Ork (Thank ¥You) V 20-31106
‘The G. Shearing Trio nly b N.B.C. Polka
— COMBOY COPAS —TODD RHODES & HIS ORCHESTRA . o B, e ) o heosralonl ek nm
u e -
LOVE YOU SO MUCH IT HURTS RED BOY AT THE MARD! GRAS e ond ork (pam oy e 2 | . Aok By ¥ S
4 : No One, No Sweeter T u
Backed By Backed By O ottt Conld] e Deep iver Boys (Cry and) V 22-0013
o 3 s M i £ .
WWN '“ NASHV'“.E, TEN"ESS[E POT “KKER Cry and You Cry Alone . O}II{_TI,;:.:-dgl;l (Bigg l‘gm”) Grond G-20513
Kig 767 FoLx KNG 4287 seria . pggip(«‘g.v%rf%:b;}% om0 ¥ S0 Oustx‘)icooranulz)utchmen-H Loeffelmacher
¢ King Cole Trio (If You) Cap 15418 ide Dow VAZO-Z.JZJU’I
— HAWKSHAW HAWKINS —_7168Y UANE ; Don't Cry, Cry Baby OV"(U%)ISII:(:! "?l\;;ll
I LISVTES 0108 AFTER WHAT YOU SAID LAST NIGHY Port Have 1o Tell Novady ) O 20 | TE mencalet & its Polkateers (ped Lips
i V 20-3389
(WHEN ] LOST MY LovE) Backed By p.The Pied Pipers (Liltle Lost) V 20-3404 | po;ri “rvon . s
on’ anna Le u . . k (An Old .
AL BECAUSE OF WY JEALOUS EART LAMENT 10 LOVE N |5 costa i Know Buter 303 Tip-t it i (ag Chd)) SMfsemg) U
{ 3 h e v
DELUXE 1191 POPULAR P Horris Otk - (The Moun‘atacas) y| T-, Beneke Otk Midnight Serenade)
KING 776 FOLK ) e Atous 20-3395
; Pluto—You Dog!
F Fy he Y Go . : o) an
— YORK BROTHERS ___ — DANTE & HIS MAGICAL WUSIC — @ || "5 Sine® 05" When woure) v 202108 | e Three Rifs 01 Ba) Avaatic n
1 F 11 BI ! -
A PACKAGE OF OLD LETTERS lUP:ELEk RdHILMBA y arf'"gcvm g‘ﬁ{ (The Teddy) Cap 15420 PuEt:. ‘I{Ioes:v%o}:‘]oegr:mC.l(l);lé\yette) Deg 24604
B acked By Five Foot T . /
ket MEXICAN HAT DANCE 2 'K, Grimin' (You, You) Rondo ii-18 Two Ton Baker (All Right) Uer 5266
KEW MISSISSIPPI RIVER BLKcs 3 Froggy Went A-Courtin’ Pu: Ygl;l:lton(:gﬁheon’}'e;uzted (Heart ¢f)
- L. Fotine Ork (Teddy Bear's) Dec 24498 =0 ’
1 KiNe 7&6 FOLK BELUXE 1190 POPULAR Goe Wt aor Whatt oy Trou&lggCaxl o " Ll?il:go:nfilﬁled Wine
G R. Murphy (Rosetta) V 20- i kates ;
-Mﬂ. BUX & HIS H.YING X “ANCHBOYS- e ANNIE lAURlE IO hy Have a Li".tle Symp:ttl_ny . E.Thfifezg)cd‘l,ﬂzo_%zzsgﬂs Poltcatears  (Over
F¥ GONNA BE CONE, CONE, GONE WAITING FOR You ©Dreamen ‘Deo pasgp” T ¢ Mt R Murphy (e, D ¥ 20 3409
) . 1 20~
Backed By Bacl’(ed By E Heart of Loch Lom;){ud' . 0 st Patri(ﬂ;'s Day on the River Nile
NONOLULU Lgt ANRIE'S BLUES .4 “:“'7 lsth‘fi"&“ 1;1:“:‘” ‘]’“i’;; "‘:)':VC 3[’2 e lilélll% 15&;0 Strum  ‘The TFamily) Etellar
K6 764 FoiK BELUXE 3211 SEPIA K., Sltle;rrc-fl; 11);4‘;‘;1 Ork (Wabash Cannon- | o0 gre Marie » l
:: oy F. Carle Ork-B. Lochen (The Little) Co
B Hurry, flurry, Hurry
= MEMPH,'S SUM ____ Rﬂ’Y BROWN ) e o H. James Ork (Dom't Cry) Col 33428 | g 56429
CHEATIN' AROUND ROCKIN' AT MIDKIGHT 4 I Got Plenty o' Nuttin’ i P. Lee-D. Barbour's Afro-Crirans (While
Backed by Racked By Q|| B R b oo e o i
Nﬂw I GOT TH[ BlUEs JUDGMENI DAY Bluls ) J. Costa (Don't Wagua) Bullet 303 So;egor;ﬁg:'ﬁfed‘ﬂy:;wgik (Ball Ha) v
: 5 £ Only Have Eyes for You N
KNG 4284 SEPIA BELUXE 3212 SEPIA , p Snposon (That Wondertul) Des 24601 Some. Enchanted Evewing -
X i : nly Have Eyes for ¥ P. Sinatra (Ball Ha'l) Col 38448
— EEORGE HUUSON & IllS “MOD[RN" MUSIB. PR EARI. BUSTIC; ——— ThLe (g.nsﬂc;aring Trio (Consternation) South 1,‘,1:“1;:0 Nits, Pig. I 5:/ H;(; 0455
: onco . d Ork .Y 20-
APPLUACK BOGGIE BUP Boom{ K I Won't Go Home 3 > o AI.GOSOOIXI]:;mEmr:hanteLI Eventng; 2. I'm
Backed By Backed By [ HB].( Haéisbtl'ym Ar’i‘md) Dr:h:uﬁo;:sz Gonna Wash That ij, R}g%t G
ou u our o€ on ir: L line nir
MO ONE NO SWEETER THAN YOU WATCH WHCRE YOO WALK, DOV Q|| ot fon St doue o on boloon || Qe T e v
Ki¥6 4285 SEPIA KING 4277 SEPIA . It Be There Younger Than Springhime

The Three Riffs (Pluto—v¥ou) Atlaatic Tell Tale
811 L. Fotine Ork (Mississippl Tlyer) Dee

KING RECORDS INC. DISTRIBUTQRS OF

2 FH Do the Same for You 24603
y " e “m m ; ¥. Warren-B. Lawrence-H. Rene Ok | ppai You
K NG A D : lUXE P T o -8a B, Moreno Ork (M7 BHashful) V 20-3406
e © : | i U'm Afraid of the Dar That Wonderful Girl of Wine
s Bt i) [n e 2 B. Hayes (1 Won'tiSDe Luxe 1102 4. Jolson (I Only) Des 24601
E ’ F_Ain't Neeessarily So on
D B. Crosby (I Got) Dec 25409 (Continued on puge 132)

1540 BREWSTER AVE. CINCINNATI T, 010
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Album Reviews

Baced on reporta cecelved last three days of  Week Ending March 11

The large boldface rumbe: In each review
s the retall rating. This rating s based on
nine key nategorles, sach of which s assigned
a maximum -number ot points. (The best
poesible rating ls 100.) Maximums are sub-
Joct t0 change depending on ~esults of a sup-
vey of the musle crade now veing conducted,

Bultahility for tuke box operators or disk
Jockeys s indlcated In boldface comment
under the separate headings within sach review.

THE RATINGS
(100 polntg=—~=the maximum)

00100 . ....covvrerocornironss - LOPE
BO-88 veeee . exceltent
70-79 e gqo0

40-68 atlefactory
0-39

THE CATEGORIES
WMax. Pta.

Production Idea . ............ do
(grouping of selection somtinuity)
““Name Value” . 1
Oaliher of Matortal ., ... .. dio0 1
Manufacturer's Dlstelbution Power .... 1
Exploitation Alds 3 Soob 81 g0oo U
{Record company and Gther adver-
tising-vepmotion, flim, lsgly and
athas pluas)
INterprotation . .eevevoorvocasesss 18
Record Quality .. ... ... . ...e0an 0o g
1]

ApsE @

e

Manufacturees’ Production Efficlency .
Packaging . ... .. ..o coa U

(art work binding, wranpirg)

DB~

PLEASURE TIME ALBUM—
FRED WARING & HIS PENN- 73
SYLVANIANS (4-10")
Victor A-496
A Cigarette; Sweet Music and You; 6o
Beats My Heart for You: Day In—Day
Out; Remember; Besame Mucho; Marcheta;
My Ideal; Beyvond the Blue Horizon.
This is & reissne of a Waring package of
several years ago. It's one of the leader's
tastier collections beth in choice of ma-
terial and in execution. The Waring
chorus is prominently spotted thruout the
package as are soloisis Jack Wilson and
Gordon Goodman. Tunes are ail of ciass-
filled evergreen vaclety.

KES JOCKS
A littie lofty for 1deal for any spin
most locations. show,

TELEPHONE SONGS ALBUM— 68
THE JESTERS (4-107)
Decca A-641

This is the latest in Decea’s “‘Songs of Our
Times.” It’s a departure ftom the format
8o far used in the series. being a collection
according to topic rather than chronology.
The tople is the telephone—with songs
ranging from the ancient ‘“Hello, Irisco”
to Irving Berlin’s “All Alone’ Many of
the numbers, however, are relatively un-
familiar—and famuiarity was the strength
of the earlier albums in ihe series. Another
polnt of difference is the rendition—these
tunes are sung, by The Jesters trio, with
smzll-group accompaniment. They deliver
well enough, but it seeins dubious whether
this presentation can pud like the succes-
sion of familiar hits nlayed instrumentally
in the eariler ““Our Times” sets.

JUKES JOCKS
Nof likely boz Can use.
stuif.
[RISH FOLK SONGS (3-10") "
Michael Tobin 73

Capitol CC-142

I Met Her in the Garden Where the Pratles
Grow; A Ballynure Ballad, Molly Branni-
gan; Kitty of Coleralne; Mother Machree;
Rory O’Moore.

Here’s an album to warm ihe cockles of
every Irish heart—of any heart that re-
sponds to honest folk music, for that mat-
ter. Baritone Michael Tobin sings them
with the zest and sineeriiy that's the sine
gua non of the folk halladeer. What's more,
there’'s a brogue to the boy’s singing that
iiself is a sheer delight.

JUKES JOCKS
Bure-fire wherever Fine for elther
¢he Bush- Irish or tolk
mill flows. shows.

JUST JAZZ (2-10")
Mcdern—Volume 3 78

The third in Gene Norman's sesslon geries,
this album showcases the modern, imagina-
tive 88-ing of the briliian¢ young pianist
and film composer and conductor, Andre
Previn. He plays one slow, lyrical piece in
*“All the Things You Are,”” aud three jump
sides in “Lady Be Good,’”” “Indiana” and
“Ajr Mall Special,” smoking up a hot breeze
on the latter. Put Previn in the top rank
of progressive planists eff his work here.

JUKES JOCKS
Excellent in pro- Fiue.
gressive jazzs lo-
cales.

MAGGIE TEYTE ALBUM—MAG- 74
CIE TEYTE (4-10")
TLondon LA 66

Til Follow My Secret Heart; Never More:
What Is Done, You Can Never Undo; Deep
tn My Heart: Sweet Mistress Prue; Care-
free: Songs My Mother Taught Me; Chris-
tina’s Lament,

Magple Tevie has enjoyed a lazge Ameri-
can foilowing via her imported diskings for
many years. She has won many friends
on her several appearances here and re-
cently sold out a New York concert. Mer
tine soprano voice 1s best reputed for her
singing of Freach art somgs. Here, also in
a Hght vein, is s collectinn of Tevte cut In
ihe thiriles of licht songs and operetia
pieces to which she lends her own good
tasie and fine sound. Tho these are just
teasers compared to her futl abilities, her
many admirers will probably enjoy thils
sort of mischief,

JUKES JOCKS
Not suitable. FM and longhaire
will ge for these
sides.

BARBERSHOP BALLADS AL- 9
BUM — THE BARTLESVILLE 8

BARFLIES-NEW YDRK PO-

LICE DEPT. QUARTET-KAN-

SAS CITY POLICE QUARTET-

THE BREACON FOUR-THE

COMMUTERS (4-10")

Decca A-703
There's a fine splrit, es weil as lots of
good old-fashioned harmonizing here. The
performery are alt amateurs, but amateurs
of ihe highest caliber. being winners of
varlous barbershop guartet contests—re-
gional and national. The faet that these
people are singing for the pure fun of it is
evident on all the »ides, and along with
ihat spontancity and good feceling, real
musical talent 13 manifested. Aitractively
packaged in a box-type album, with excel-
ient liner notes hy Sigmund Spaeth, this
collection should fare very well

JUKES JOCKS

Singles should Can use to ad-

score Iun saloou sdvantage,

Jukes. Q & Q a % é}’,
JUST JAZZ (2-10") .
Modern—Volume 2

Number 2 in Gene Norman’s West Coast
jaxr concert series §8 four sides of “One
o'Clock Jump,”” jam session style, with a
stellar group of sidemen pouring it on.
Wardell Gray leaps right in afier a brief
€rrol Garner piano openmer, and plays more
than a full side of exciting bop tenor, fol-
towed by a ditto trumcpet go by Howard
McGhee. Garner, Vie Dickenson on trom-
bone, and a scintillating alto jump by Ben-
ny Carter, and Irving Ashhy on guiiar
round out the indlvidual performance; with
a sock ali-in on the traditional “One
o'Clock™ eclosing rift winding it up. This
{2 one of the best concert waxings to daie,
masically speaking, in that everybedy is
really creating and pushing ail the way,
without relying on ssientatious one-note
sofos, honks, squeals or taxi whistles. It
deserves the widest o»ossible circulation
among j§azz fans.
JUKES JOCKS

Where bop goes. Very worthwhile.

Bud Kaye Inks
For MGM Anew

NEW YORK, March 12. — Buddy
Kaye this week renewed his contract
with MGM Records for another year
under a special deal whereby he
writes and records his own material.
The tunesmith-orkster leads the Bud-
dy Kave Quintet, whose disking of
“A”—_You're Adorable (the tune was
penned by Kaye) some months back
paved the way for the current rash
of name waxings of the ditty. The
song, pubbed by Laurel Music, shows
indications of breaking for a hit, with
diskings by Perry Como for Victor,
Tony Pastor for Columbia, and Jo
Stafford and Gordon MacRae for
Capitol evoking strong trade interest.

Big Bally Pushes Mooney

BRIDGEPORT, Conn., March 12.—
The season’s record was broken here
as a result of one of the most ex-
tensive promotional campaigns ever
held in this territory for an orchestra
engagement. Ray Colonari, of the
Ritz Ballroom, plugged the one-
nighter of Art Mooney, last Sunday
(6), with the aid of the Loew-Poli
Theaters, MGM record stores and
disk jockeys. The tally showed
2,122 persons bought tickets at $1.50
each.

Kaye, who has to his credit such
other clicks as Till the End of Time
and Full Moon and Empty Arms,
gives his own diskings of his tunes
on MGM a four-to-six-week jump on
waxings by other labels, as part of
his arrangement with MGM.
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NO. 13-FRED FISHER

By Jack

Tin Pan Alley has known many
eccentric characters, but Fred Fisher
was veally something out of this
world—a candidate for Ripley's Be-
lieve It or Not.

He had the thick, English-murder-
ing dialect of a German burlesque
comedian. This he came by naturally,
being a native of Cologne where he
was born on September 3 1875. He
was the son of Max Breitenbach, a
traveling represeniative of the Adler
Glove Company, and Theodora Nas-
sauer Breitenbach, a writer for The
Kolnischer Staats - Zeitung and a
founder of the Baron de Hirsch In-
stitute of Cologne.

Fred walked with the rolling gait of
a sailor, which he acquired in the
Imperial German Navy. He joined
up at the age of 13 after running
away from home. His lantern-jawed
face bore a deep saber scar on the
left cheek, a grim reminder of the
years he had spent in the French
Foreign Legion. And while his hair
was cut tonsure-style like a medieval
monk’s, the invectives that flashed
from his sharp tongue were never
heard in a friar’s cell.

Right Off the Boat

When Fred Fisher landed in Chi-
cago around 1900 there was no gues-
tion about how he had ecrossed the
Atlantic. Ile brought the smell of
the cattle boat with him to “that
toddlin’ town” he was to immortalize
20 years later and where he learned
to play the piano in one easy lesson
from a Negro entertainer in a South
State Street saloon, Then and there
he became a songwriter, and a re-
markably successful one from the
start.

His first big hit, If the Man in the
Moon Were a Coon (Loon), sold
2,500,000 copies in 1906 and started
him on a most iuspicious career as a
music publisher whose annual profits
flirted with the million-dollar mark
during those pre-radio years when
there was important money to be had

in sheet music sales.
Fisher preferred to write comedy

Burton

songs, but if the market was begging
for a ballad he could turn on the
schmaltz with equal facility. His
success formula ran something like
this:

“Zongwriting is a question of
zounds not zense. If you create new
zounds you make money. If you
can’t get new zounds, den you must
write mit passion.”

At least this was the advice he gave
Billy Rose when the “might, midget”
of show business decided to relinquish
his title as the world’s fastest short-
hand writer to seek new laurels in
Tin Pan Alley. It paid off, too, for
the author of Barney Google and I
Found a Million-Dollar Baby at a
Five-and-Ten-Cent Store.

A Magic Touch

Fred Fisher could smell a song
success when a prospective seller
knocked on his office door, and knew
just what to do to a melody or a
lyric to change a sure “dog” into a
smash hit. He applied this magic
touch to Dardanelle in 1919. It was
submitted to him as an instrumental
fox trot. He added lyrics, made a
song of it and the results were terrific,
for the ‘“girl with the harem eyes”
became one of the biggest selling
recordings of all time—6,500,000 plat-
ters without a single radio or mo-
tion picture plug.

When radio wrecked the sheet-
music business in the 1920s, Fred
Fisher went to Hollywood to write
musical settings for the silent films—
‘melodies that would put real and not
glycerin tears on the cheeks of Mary
Pickford and arouse Theda Bara to
fresh heights of vampire fury. He
told one producer:

“Ven you buy me you’re buying
Chopin, Liszt and Mozart. You're
getting der very best!”

And before the conference was con-
cluded and the contract signed, Fisher
had torn 10 $5 bills into bits. He
always changed greenbacks into con-
fetti when he got excited.

Fisher had the same contempt for
money as he had for the economic
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theories of Karl Marx and other
radicals whom he attacked in searing

-letters to the editor of The New York

Times. He had a standing offer of
$50 for anyone who could make him
laugh, and always paid off even
when a visitor to his office accepted
tha challenge and threw a typewriter
out the window to pocket a fast
half{-century note.
Loved an Argument

He also loved an argument over
politics, economics, philosophy or any
other controversial subject, and he
was hard to beat since he had trav-
eled extensively and spent his leisure
hours poring over books. He re-
garded himself as an authority on
geography, and if the discussion was
about Cairo, for example, he would
ask:

“Vat do you know about Cairc?
Vas you der?,” a question with which
Jack Pearl stopped many arguments
on the radio several years later.

A rabid baseball fan and a Yankeée
rooter, Fred Fisher struck up a close
friendship with Lou Gehrig, his dia-
mond idol, and shortly before the
death of the “Iron Horse” he col-
laborated with Mrs. Gehrig on two
ballads, We Wrote Our Love Song
Together, Now I'm Singing It All by
Myself and I Can’t Get to First Base
Without You, which were introduced
on the radio.

Racked by the pains of an incurable
disease during the last three years
of his life, Fisher wrote his own

obituary shortly before his death on
January 14, 1942, 1t was a song, of
course, and the chorus ran:

“There’s a ranch 'way up in heaven
that’s where I’ll soon be bound;

Never to roam, I’ll be headin’ home
to my happy huntin’ ground.

In that ranch ’'way up in heaven
there’ll be sagebrush all around

In God’s corral, where Pll meet my
pal in my happy huntin’ ground.

Round-up days are over for my dogie
and me,

Soon we'll be in cilover on the lone
prairie,

In my ranch *way up in heaven, with
the old gang arouind, -

Just the promised land for an old
cowhand in iny happy huntin’
ground.”

Fred Fisher's talents have been in-
herited by his three children, Marvin,
Dan and Doris. Marvin had two
songs on the 18947 Hit Parade, For
Once in Your Life and You Don’t
Learn That in School; Dan has writ=-
ten two special numbers that Billie
Holiday recorded, Good Morning,
Heartache and No Good Man, while
Doris is credited with You Always
Hurt the One You Love; Good, Good,
Good, You Can’t See the Sun When
Youw're Crying, Tired and That’s Good
Enough for Me, the latter two among
two of Mildred Bailey’s biggest hits,
and Please, Don’t Kiss Me and Put
the Blame on Mame, introduced in
Ewo of Rita Hayworth’s starring pic-
ures.

* % * FRED FISHER'S GREATEST SONGS AND RECORDINGS AVAILABLE * % %

Unless otherwise noted, all of ¥red fisher’s
songs now are published by the Fred Fisher
Musie. Company, Inc. l

1904—EVERY LITTLE BiT HELPS
Lyrics by George Whiting.

1905—LET ME SEE YOU SMILE
I'VE SAID MY LAST FAREWELL, TOOT,
TOOT, COOD-BYE 1
With J. Fred Helf. Denton & Heaskins.
Inc.

1906—WHEN YOU KNOW YOU’RE NOT FOR-
GOTTEN BY THE GIRL YOU CAN'T

T
Pred Heif, ny Bd
Gardenier.
‘When this song originally was pub-
lished, no eredit was given to Fred
Fisher for collaborating c¢n it, but ae-
cording to Mrs. Fred Fisher, who now
controls the copyright, this was ona of
the early songs her nushand sold to
Helf's publishing :irm.
#IF THE MAN IN THE MOON WERE A
COON (LOON)

1907-—AND A LITTLE BIT MORE
Lyrics by Alfred Bryan.
WHEN THE MOON PLAYS PEFK-A-BQO
Lyrics ny Ed Gardenler.
THE MEANEST MAN (N TOWN
Lyrics by Alfred Sryan.

‘208-—UNDER THE MATZOH TREE
MY BRUDDA, SYLVES’
Lyrics by Jesse uvasky, who then was a
New York hnoking agent. Fred Fisher
Musiec Comnany, (ne.-jerry Vogel Music
company.
HAPPINESS
Lyrics by Joe Jordan. ¥red ¥isher Mu-
sic Company, Tnc.-Jerry Vogel Musie
Company.

Lyrics

1910—*ANY LITTLE CIRL THAT'S A NICE

LITTLE CIRL IS THE RIGHT LITTLE
GIRL FOR ME

Lyrics by Thomas Gray.

steln & Company, Inc.

“COME JOSEPHINE, IN MY FLYING
MACHINE

Lyrics by Alfred Bryan.

stein & Cogpany, Inc.

COOD-BYE, BECKIE COHN

Lyrics by Harry Breen. Fred Fisher

Music Company, inc.-Jerry Vogel Music

Comnpany.

This song was introduced in the Zieg-

feld Follies of 1910,

1911—MAKE ME LOVE YOU LIKE |
LOVED BEFORE
Lyrics by Alfred Bryan,

1912—WHEN | GET YOU ALONE TONICHT
Leo Feist, Inec.
ROLL ME AROUND LIKE A HOOP MY

Shapiro-Bern-

Shapliro-Bern-

NEVER

DEAR
Lyries ny Alfred 3Bryan.

1913—*PEC O’ MY HEART
Lyrics by Alfred Bryan. Leo Pelst, Inc.
This song was inspired by the play of
the same title in which Laurette Taylor
starred.
{Available on the ‘ollowing rccords:
Columbia Ne, 37392, Buddy Clark and
orchestra; Decea No. 3960, Eddie Howe-
ard Orchestra; Decca No. 23075, Glenn
Miller Orchesira; ‘Jecca Neo. 25076, Phil
Regan and orchestra; Decca No. 3597,
Phil flegan and orchestra; Capitol No.
346, Clark: Dennis and orchestra; RCA
Victor Noa. 20-2272, The Three Suns.)
“Z1S’ FOR YOU, “ZAT” FOR YOU
Lyrics by Andy Rice.
M ON MY WAY TO MANDALAY
Lyrics by Alfred Bryan. Leo Felst, Ine.

THAT LITTLE GERMAN BAND

Lyrics by Joseph McCarthy and Joe
Goodwin.

This song was introduced and popular-
ized by Al Jolson,

1914—2THERE'S A SPARK OF LOVE S$TILL
BURNING

Lyrics by Joseph MeCarthy.

Inec.

WHO PAID THE RENT FOR MRS. RIP
VAN WINKLE WHEN RIP VAN WIN-
KLE WENT AWAY?

Lyric by Altred Bryan.

This was another highiy popular song

in the Al Jolson repertoire.

DANCING THE BLUES AWAY

Lyrics by Joseph MecCarthy and Harold

Johnson.

WHEN IT'S MOONLICHT ON THE
ALAMO

Lyrics by Alfred Bryasn.

P WANT TO CO TO TOKIO

Lyrics by Joseph MecCarthy.

Leo Peist,

1915—NORWAY, THE LAND OF THE MIiD-
NICHT SUN
Lyrics by Joscph MeCarthy,
SIAM

Lyries by Howard Johnson.

THERE'S A BROKEN HEART F¥OR EVERY
LICGHT ON BROADWAY

Lyries by Howard Johnson

1916—*IRELAND MUST BE HEAVEN FOR MY
MOTHER CAME FROM THERE

Lyrics by Joseph McCarthy and Howard
Johnson. Leo Feist, Inc.
This song stemuned from the reply
McCarthy's mother gave a census taker
when he asked her where she was born:
“T eame from Ireland, and it’s heaven
o mel”

THERE'S A LITTLE BIT OF BAD IN
EVERY COOD LITTLE GIRL

Lyries by Grant Clarke.

YOU CAN'T CET ALONG WITH 'EM Ok
WITHOUT ’EM

Lyrics by Grant Clarke,

1917—IN THE LAND OF YAMO YAMO

Lyrics by Jozeph MeCarthy,

LORRAINE, MY BEAUTIFUL ALSACE
LORRAINE

Lyrics by Alfred 3ryan.

This was one n! Marlon Sunshine’s big-

gest hits.

WHEN IT'S NIGHT TIME IN LITTLE
ITALY

Lyrics by Alfred #ryan.

TH&I GO WILD, 5IMPLY WILD, OVER

Lyrics by Joseph MeCarthy.

(Available on Deces record No. 24001
in Album 2-1917, Bob Grant and or-
chestra.)

1918—0U1, OUI, MARIZ

Lyrics by Alfred 3ryan and Joseph Me-
Carthy. Fred Pisher Musle Co., Inc.-
Robbins Musle Corporatlon.

This song was glven a rousing revival
by Belty Grable in the recent musiceal
film, “Whnen My Baby Smiles at Me.”
(Available on Decen record No. 24008

in Album A-1518, Ray Benson Or-
chesira.

1919—*DARDANELLA
Musie by Johuny Black and Felix
Bernard.

Johnny Black, who wrole the original
melody for this song, was something
of.an eccentric, who was killed In 1936
during a roadhouss brawl over 35 cents,
In 1924, he cornered Edward B, Marks
in his offlce ialn one afternoon  end
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GCUSTAV KERKER

In issues subsequent to March 26
The Billboard will present

GUS EDWARDS
HARRY VON TILZER
ALBERT VON I'ILZER
GEORGE M. COHAN
JEAN SCHWARTZ
ERNEST BALL
J. ROSAMUND JOHNSON
IRVING BERLIN
CHRIS SMiTH
AL PIANTADOSI
GUSTAY LUDERS
THEODORE MORSE
EGBERT VAN ALSTYNE
SILVIO HEIN

« « . And others

starved nim into ouylng '‘Paper Doll,”
which Black played for hours on & vio-
lin with a (rained canary perched on
his shoulder chirping the hythm.
(Availatle on .he {ollowing records:
Decca No. 18367, Rorrah Minneviich and
His Harmonica Rascals; Decca No. 24008
in Album A-1919, €ed Stiraeter Orches-
tra: RCA Victor No. 20-2274, Herble
Fields' Quintet.)

1920—DADDY, YOU'VE BEEN MORE THAN A

MOTHER TO ME

Available on Decca record No, 24013 In
Album A-1920, Na¢ Brandwynne Or-
chestra.)

1920—1 EDUND A ROSE IN THE DEVIL'S
A

Lyrics by Wilile Raskin.
(Available on Decca record No. 24016
fn Album A-192f, Carmen Cavaliaro
and His Piano.)
{921—WHEN THE HONEYMOON WAS OVER
1922—%CHICAGCO (THAT TODDLIN’ TOWN)
(Availa' le on Decca record No. 24023
in Album A-1922, Bod Grant Orchestra)
THAT RED HEAD GIRL
Lyrics by Henry wodge.
(927—FIFTY MILLION FRENCHMEN CAN'T
BE WRONG
Lyrics ny Billy Rose and Willle Raskin.
Shapiro-Berastein & Co., Ino,
{929—BONES AND TAMBOURINES
STRIKE UP THE BAND
TABLEAUX OF JEWELS
The above three numbers were incor-
porated in the .core of Metro-Goldwyn-
Mayer's first musical picture, “Holly-
wo0od Revue on .929.”
ICH LIEBE DICH
Lyrics by Martin Broones. Robblns
Music Corp. This song was introduced
in the MGM picture, “"Wonder of
Women,” in which Lewis Stone, Peggy
Wood and Lella Haymes were featured.
§930—BLUE IS THE NIGHT
Robbins Music Torporation. Written
for the MGM picture, “Their own
Desire,” starring Norma Shearer.
{940—WHISPERING GRASS, DON'T TELL THE
(REE

S
Music by Dorls Fisiher; Milis Musie, Inc.
This novelty number, which Fred Fishe:
wrote in collaboration with his daugh-
ter, was the No. 1 song on the BBC
Hit Parade during the early months
of 1941,
(Available on wseccs cecord No. 23632
in Al.um A-477, Che Ink Spots.)

ALBEN ALBUMS REPPED

D 1'ROIT, March 12.—Alben Re-
cord Company, headed by Ben Okum,
who just retired as acting president
of the Michigan Automatic Phono-
graph Owners’ Association, is making
its Arst venture into the album field
by leasing masters for a group of
six special-material numbers by Nan
Blakstone.

The series will be released na-
ionally by Okum under the Hush-
Hush label.

FHILADELPHIA, March 12.—A
new platter label, Organ Records,
specializing in organ music, is to be
put out by Bernard Weinberg, one
of the owners of the Scott-Crosse
Company. Scott-Crosse distributes
music machines, vending machines
and a number of independent record
labels. Weinberg is listed as the sole
owner of the record company, which
will operate out of the Scott-Crosse
headquarters.

"RATINGS
(100 Point
Maximum)

© 90100

Record Reviews

(Continued from page 42)

105 's. 8089 EKCELLENT- @ 70-7
4069 SKTISFACTORY o 0.39 POOR . - . *

10796000 -

LARRY GREEN ORK

(Ray Dorey)
tVictor 20-3358)

A Bluebird Singing In

My Heart
Dorev does & forthright,
pleasant vocal on the

“La La La'" novelty, bul
the ork cleffing s un-
imaginative.

derful World

Gay sweeping treatment
of the pretty waltz, with
Dorey and vocal group
from (he 8rk getting &
fine {ilt, Instrumental
work and Green's plano
spot enhance.

TONE SERENADERS
(¥{-Tone 103)
Re Roses for a Blue
Lady
Altho this stralghtfor-
ward, undistinctive ren-
ditlon s uniikely Lo
catch the Monroe disk-
ing, t's & falr buy at 3%
cents (plus tax).
Powder Your Face
With Sunshine
Things pick up after &
glow start here. Okay
chirping by gal Is sup-
plemented by bright pl=
ano and tenor jazz solos,
and band chanting & l&
the E. Knlight waxing.

it's a Big, Wide, Won-

68--68--68--68

81--81--81--81

71--62--78--72

74--7T0--78--74

THE PIED PIPERS

(Skip Martin Ork)

(Victor 20-3360)
Tennessee Saturday

Night
Tune, & folk nit via &
Red Foley disking, gets a
hotcha Plper pop treat-
ment, with same type
orking. Could get good
pop responsce.

You Broke Your

Promise
Lively rendition of the
rhythm novelty, material
well-suited to the Pipers’
talents,

76--77--75--77

14--74--74--14

fRVING FIELDS TRIO
(Victor 20-3369}
St. Louis Blues
Imaginative etching of
the Handy evergreen ‘s
well executed by Fields at
the plano while the
rhythm fills in an &t-
tractive bass figure.
Beautitul Eyes
tood Victor coverage for
the hit stirred by the Art

81--84--80--79

80--80--80--80

selling job on the Billy

Rose oldle, but metallic

mike sound doesn’t help.

Thev Didn’t Believe
Me

Jerome Kern doesn’t get
writer billing here, but
it's his fine standard
that's subjecteda to &
meiange of mannerisms
here.

Mooney record. Vocal
group supplements the
trio.
EMILE JONES
(Alben 2002)
Tonight You Belong
to Me 59--58--60--60
Jones does & stylized

56--57--56--55

MARLENT DIETRICH
(Decca 24582

Black Market

There are few women

who would be capable of

filllng & tune about a

olack market with eex

and I Dietrich {s one of
the more proficient. Bhe
1id this tune {m her
‘Porelgn Affalr” filek.
1lusions

T'he other tume from her
fiim lacks the punch of
the topstde.

80--82--80--78

72--75--72--68

ARTIST ARTIST :
o
TUNES TUNES :
LABEL AND NO. 34 LABEL AND NO. 38
-
COMMENT COMMENT [l
POPULAR P~PULAR

GEORGE TOWNE ORK
{Regent 148)
It's a Cruel, Cruel
World
(Sonny Hayes-Patti
Chapman)
Plenty of appeal in this
new novelty which 18 ex-
ploited right up to the
hilt by the Towne crew
and singers Hayes and
Chapman
Shuffle Boogie
Rather ordinary boogle
{instrumentatl {s well
played by the band.

87--87--86--88

67--70--64--67

MARGARET WHITING

(Frank DeVol Ork!}
(Capito! 15401}

Comme Ci Comme Ca 72--72--T2--72

The mood suggested by

the title evades Wiss

Whiting here, and the

orking suddenly goes

wi'd in & hodge-podge

side

Great Guns T2--76--72--70
Cute plc-type tune by

Mercer and Warren is ef-

fectively chirped end

orked here, but slde L&

unlikely to step out.

BUDDY MORENO ORK
Doo Dze Doo on

an Old Kazoo

(Victor 20-3357)
Effort to emulate unison-
vocal string band rendi-
tions, but also to showe<
case a soloist, falls to
measure up to earller
cuttings of the novelty.
Johnanv, Get Your

Girl
Warbler Moreno and his
ork try hard, with mod-
erately effective results
on this bouncy benign
plug.

WAYNE KING ORK
(Billy Leech-The
Kina's Jesters)
(Victor 20-3368)

Susy

Leech warbles the plaln<

tive tune in outstanding

tashion as the King ork

75--73--7T4--78

69--70--68--68

80--82--80--78

tills in a tasteful
backing
Don't Gamble With
Romance 70--70--70--70

(Nancy Evans-The
King's Jesters)
Good renditlon of some

mediocre waltz fare.

MARTHA RAYE-

PHIL MOORE ORK
(Discovery 503)

After You've Gone
Miss Raye hits her stride
of some years ago when
she was one of our very
hest singers with the
oldte and i given able
Moore support

Ooh, Doctor Kinsey!
The subject matter and
lyric may be too dellcate
to meet radio censors'
approvals but there's g0«
ing to be no stopping
inke nox nns from clean-
this clever
Moore ma-

77--80--75--75

86--NS--85--86

ing up with
nunk of Phi!
terial.

RAY GILBERT
(Columbia 38420)

Coca-Roca 80--80--80--81
Songwritet Gilbert de-
buts on wax with his

own ditty and gives 1t
plenty of vim, vigor end
spirit. Fine Johnny
Richards orking helps.
Pin-Striped Pants
Another  (Hlibert tune
serves as the backing.
It's e clever song but the
writer somehow doesn't
completely exploit (it
possibtiities.
(Continued on page 128)

75--T78--T4--73
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NEW YORK, March 12. — After
several years of material shortages,
forced tie-in deals, phony claims and
unrestricted price-cutting, the phono-
graph needle industry—with an an-
nual take of over $10,000,000—shows
signs of stablizing. More than that, it
even shows signs of expanding with
the introduction of new-type players.

The new micro-groove disks intro-
duced by Columbia and RCA Vic-

tor require new needles with a .001
radius point, while regular 78 r.p.m.
shellac platiers play best with a .003
point. Set manufacturers, now in the
process of developing players to work
at three speeds (33 1/3, 45 and 78) are
placing large orders with the leading
needle makers for the smaller syn-
thetic-jewel points. In most cases sets

will have to be supplied with “two
inter-changeable needles of different

radii. Altho light-weight pick-up
arms and smoother vinylite disks
would theoretically increase the

longevity of these points, manufac-
turers expect a normal replacement
sale. They point out that most needle
trouble comes from dropping and
chipping, not wear—a point that in-
cidentally belies many manufacturers’
special longevity claims in the past.

It is understood that the industry
today is dominated by four companies
who do as much as 90 per cent of
the total business. (Some of these
manufacture points that are packaged
and sold under other trade names by
record and phono manufacturers.)
These leaders are Recoton, Permo
(Fidelitone), Pfanstiehl and Duotone.

War Shortages

During the war, the shoriage of
cheap steel forced most manufacturers
into the precious metal and jewel-tip
field. High - priced products were
pushed, and any indie who would
get his hands on a hunk of metal or
[ “colored glass” suddenly became a
| needle-maker. All sorts of gaudy
| packages were dreamed up, and fan-
| tastic guarantees were made. When
[ records became hard to get, many dis-
tributors weighed deliveries of hit
disks on the size of expensive needle
| orders. Tie-in sales were a constant
plague to dealers. Some major label
distribbers, with their hold on de-
| mand disk items, took the edge away
from indie accessory jobbers. This
Ibalance of power remains firm today
,with major line disk distribs.

The end of the war found “per-
| manent” type needles widely ac-
| cepted, and standard equipment in
most new players—but it also found
the dealers heavily stocked with a
wide wvariety of types and makes.

l | Renewed flow of materials brought

steel needles back in the picture, and
also knocked the bottom out of the
fancy-price lines. Dealers and dis-
tribs both were forced to unload, and
%5 needles began to go for as low as
50 cents. Most of the war-baby indies
did a fast fold, and the quality types
gradually strengthened their positions
and established new low prices,

Three Types
Three basic types of needles are

. prevalent today: The ordinary steel,
| | precious metal, and jewel tips. Steel

represents about 25 per cent of the

| total business dollarwise, with many

of these going into non-electric ma-
chines, kiddie phonos and the ex-
port market. Most are sold thru the
5 and 10-cent chains, Most of the
quality steels are imported from
Switzerland via Recoton, headed
here by Herbert Borchard, altho Duo-
tone and Victor’s red seal brands are
also a must for most dealers.

The biggest increase during the

Needle Industry Gets H ypo Via
New-Type Players; Annual Take
Over 10 Mil; See Stabilization

Bill Simon

past year has been in the precious
metal, or osmium-tip field in which
the leaders are Permo Products, who
produce Fidelitone brand, and
Pfanstiehl, the juke box leader. This
type accounts for about 50 per cent
of the annual gross. The increase here
is credited to the renewed availability
of osmium. Most manufacturers held
| back production of this type when
|only inferior materials were avail-
able. Since the biggest market for
{these is the jukes, manufacturers
opine that steel, rather than osmium
points will feel the effect of LP in-
novations. The big osmium short-

ages were most prevalent between
1942 and 1946.
Jewel Tips in Good Spot

During the postwar price-cutting
spell, the biggest victim was the
jewel tip. Price standards for a time
were too low to warrant profitable
production, but now the new ma-
chines insure this type approximately
25 per cent of the annual gross. Duo-
tone, who claims to use a genuine
sapphire tip, is considered the topper
in this category. William A. Boeger,
Duotone sales manager, points out
that the company’s business is about
35 per cent jewel-tip, as against 15
per cent steel, with the balance in
precious metal tip, but with a nylon
elbow that is claimed to reduce sur-
face noise. Several other manufac-

metal or jewel tips.
Stabilization of prices finds steel

Fidelitone prominent as the home
i seller, and Pfanstiehl leading with
the jukes, are priced from 50 cents
to $1.50. Jewel tips range generally
| from $1.00 to $5.00, with the average
| set at $1.50. With discounts back to
{normal, the dealer gets his 50 per
(cent, and the distributor upward of
25 per cent. The manufacturers
granting approximately 662/3 per
|cent of the retail price to the trade,
naturally ends up with the shortest
end.
[ A large portion of the manufac-
turer’s end goes into packaging,
which, according to Boeger, is one
of the biggest factors determining
the success of a needle. Heavy ad-
vertising and frequent introductory
deals are also borne by the manu-
facturer and cut into his take. These
factors make the juke and export
fields more desirable outlets. Duo- |
tone, up to now a consumer specialist, |
is currently experimenting with new |
juke needles, and also reports that
foreign markets are starting to|
accept the more permanent tips.
Principal outlets for the four lead-
ing brands are the Victor, Columbia
and Decca distributors, many of
whom carry several, or all four,
pushing one special brand only when
a promotion deal is offered, and
otherwise leaving the choice with the
dealer. In a recent tie-up, indie dis-
tributors handling Decca’s subsidiary
Coral disk line have taken on the
Aeropoint Long-Life line.

|
' Garod Names Five Distribs

NEW YORK, March 12. — The
IGarod Electronics Corporation has
appointed five new territorial distrib-
utors for its line of Garod Tele-
Zoom television receivers. Included
are General Distributors, Wheeling,
W. Va.; Hargis Company, Austin,
Tex.; Monitor Distributing Company,
East Providence, R. I.; Silkworth Dis-
tributors, Inc., Ypsilanti, Mich., and
W. E. Titus Wholesale Company,
Oklahoma City.

WWW.americanradiohistorv.com

turers using nylon shafts use either |#

needles available generally in 10 and |
25-cent packages. Osmium tips, with | &
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Radio in Every
Room Bally Set

OMAHA, March 12.—Radio distrib-
utors in Nebraska will conduct a ra-
dio in every room campaign for a
two-week period, starting March 20.
A similar campaign was recently car-
cied on in Iowa. The Nebraska drive,
backed by local distributors, will be
conducted under the sponsorship of
the Nebraska-Iowa Electrical Coun-
cil.

The Nebraska drive will stress
catching the spring trade, and adver-
tising will show the silhouette of a
tiouse with a radio in every room.
Distributors  will provide relailers
with kits containing window display
material and suggestions for tie-in
advertising.

Chairman of the Nebraska planning
committee is Rudy Mueller, president
of the Mueller & Selby Company, dis-
tributor for Motorola. Other commit-
teemen are C. P. Helgesen, appliance
cales manager, Sidles Company (Ra-
dio Corporation of America); Mil-
ton Livingston, president, Major Ap-
nliances (Zenith); Daniel Kelly, mer-
chandise manager, General Electric
Supplvy Company (GE); Morris Le-

vey, president, General Appliance
Company (Philco) and Stanley
Stephenson, merchandise manager,

Westinghouse Electrical Supply Com-
pany. James Dore, of the Nebraska-
lowa Electrical Council, is in charge
of co-ordinating all activities.

RC ﬂ:i:a s_N ew
16-Inch TV Tube

NEW YORK, March 12. — Radio
Corporation of America (RCA) is
demonstrating its new 16-inch, dircet-
view, metal cone kinescope tube at
{he convention of ihe Institute of
Engineers, now in session at Grand
Central Palace. The tube is the re-
sult of 13 years of research. Ac-
cording to L. W. Teegarden, vice-
president in charge of technical pro-
ductions, RCA Victor division, the
tube is being accepted by leading
manufacturers as providing an ideal
picture size between that supplied by
the 10-inch kinescope and the large
screen of projection models,

According to Teegarden, use of
metal for the envelop of a large-
size television picture tube was
based on various factors, notlably, the
plentiful supply of chrome steel; the
case with which the metal can be
chaped, its substantially less weight,
greater durability and lower cost.

RCA. of course, is continuing all-
out production of 10-inch all-glass
television picture tubes which are at
present the most popular size for TV
receivers.
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How They’re

(As cdvertised in

tisements from coast to coast.

10 DAYS HOME TRIAL FOR RCA VICTOR
Television Recelver ai §325. Pay only
the minimum federal regulation down
payment (15 per cent). Up fo 21
months to pay; no lnterest charge on
six-month payment plan. Also match-
ing mahogany ‘able for $16.95. Same
store offers $50 trade-in allowance for
your old radio igainst $199.50 RCA
Victor console radio-phono with FM
and record changer.—Keenan's, Boston.

RENT A NATIONALLY FAMOUS TELFR-
vision setl for only $1 a day. Order by
mail or phone—Summerfield’s, Boston,

“TELE-ZOOM" AT NO EXTRA COST I§
advertised by the Boston area Garod
distributor for 69 llsted dealers. Gim-
mick “zooms’ rectangular picture into
double-sized circular closze-up, by press-
ing remote control button—Merchants
Distributors, I[nc., Boston.

SALE! 30 TO 60 PER CENT OFF ON
thousands of classical end popular al-
bums, folk music, foreign and domesiic.
Each purchase cuarantecd. Mall orders
welcomed. Limited time only. Chester-
field Music 8hops, Inc.,, New York.

BUY THE RAPIO CUSTOM-BUILT TO
your specifications (television can be
fncluded). Comooaent parts found in
most expensive sets, including Browning
AM-FM t(uner, Scott dynamic noise
guppressor, Webster dual-speed record
changer, General Electric 12-inch
speaker, racon tweeter (parts fllus-
trated in ad). Also wide cholce of
cablnet styles. For p=ople “tired of
mass factory designed and buflt sets,’
&t $298, claiming to save buyer up to
$400. —~LaFayette Radio, Boston.

60 AUTHORIZED *IILCO TELEVISION
dealers adveriise '‘wide-screen” Llele-
vision in a solid Jlock af identical two-
frich ads. No models or prices.—Boston.

SAVE $109.50 ON r~MERSON PHONO-
radio-television ensemble. Models 60§
and 606 at £399.95 (plus tax). Bep-
srately would cost $506.45. Free trial
in the home cifered.—Tioga Electric &
Furniture Company, Philadelphia.

CROSLEY TELEVISION PLUS FM RADIO
at & $40 saving. AC table model with
52 square-inch -creen, usually $339.95,
now $229.95 (plus $1.8¢ tax), This is
regular factory-authorized reduction,
$6.80 down, and payments of $3.10 per
week. Glichrist’s Boston, Waltham,
Framingham. Quincy and RBrockton
(Mass.) sLores.

TOP-FLIGHT DECORATORS HELP YOU
pick the Magnavox television set that
best fits your room. Traditional and
modern  cabinet models available.
W. & J. 8loan, Washington.

Billboard staffers glean newspapers for radio-tele-phono adver-
No results of sales as yet reported.

Selling Them

the nation’s press.)

A NEW LOW PRICE FOR RECORD AL-
bums. Store has 10-inch, 10-pocket
jobs at 59 cents, or two for $1. Also
12-inch slze ai 19 cents, or two for
$1.50. Cholce of colors: Maroon, hrown,
blue.--Electrizal “enter; Washington.

MATCHING CARINETS WHOUSE THE
Magnavox “Berkely” television set with
60 square-inch picture, and the
“Berkely’ radlo-pnhono with FM and
dual-speed changer. Plays LP and
conventional 78 lisks using a single
tone arm. TV anit has record storage
space.—Frank P. Mulgannan, Wash-
ington.

NO RRAND NAME MENTIONED, BUT
store offers a “famous make” table
television set regularly selling at $299.50
for $188 (plus installation and service).
Delivered in factory-sealed carton. Also
five-way radlo-phono-television com-
bination, regular price, $595, now $395,
including FM, dual-speed changer.—
Phillip’'s, Washington.

“TAKE IT HWOME VITH YOU” IS THE
eyve-catcher and .ine on a full-page
spread featuring the Motorola portable
television model (1. Price $199.95, with
nothing else to “uy. Portable indoor
perial included. '‘No landlord's consent
needed.''—George’'s Radlo & Television
Company, six stores in Washington and
vicinity.

“EXPECTED CHANGES IN WAVE
lengths will not onbsolete Zenith tele-
vision.” Claims Zenith is the only TV
receiver today with specially designed
built-in turret tuner for receiving the
proposed new ultra high {requency
channels on the present standards.-
V. J. McGranahan Distributing Co.,
Toledo.

BUYERS OF PHILCO TELEVISION COM-
binations, with dual-speed phonos, are
orfered (1) free installation, (2) f{ree
gervice for 90 days, (3 regular one-year
guarantee on all parts and tubes, (4)
trade-in allowance for old radfo.—
Weinrich's, Akron.

REBATE OF $10 iS OFFERED TO CUS-
tomers who bought Crosley television
sets Model No. 9-43M after March 1,
because of price reductions effective
March 6.—Sokol Furniture Company,
Akron.

A $239 VALUE FOR ONLY §169, WITH
62 weeks (o pay. Includes an RCA
Victor radio-phono valued at $199.50,
plus 100 Victor *“recordings” (actually
60 double-faced recordsj.-—Reichart’s,
Youngstown, O.

BPECIAL CLEARANCE ON 1948 MODELS

of nationally known radios and com-

binations. Reductions of one-fourth to
one-half off. Wilkins-Leonard Hard-

ware Company, Youngstown, O.
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(LARINET FACTORY

FOR SALE

Building, Sfock, Tools and
Equipment
Now in Operation. Good rea-

son for selling. For appoint-
ment address

BOX 212

Marengo, Indiana
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BENNY'S NEW CHICK

"FIVE FOOT TWO,
EYES OF BLUE"

PLAYED BY

BENNY STRONG
TOWER RECORD 1456

540 N. Michigan Ave., Chicago
519 W. Washington Blvd., Los Angefes

RONDO HIT
OF THE WEEK!

Chicago’s Newest Hit!

R-190—"WHKOSE GIRL ARE YOU"

Now a smash in Chicago.

A sure-fire Hit Parader,
Vocal, Lloyd Webb

backed with
"Westphalia Waliz"—Gene Hsier's Ork

ORDS

CHICACO 12 |

329 §. WOOD ST.

Free Professional (opiesT
 Piano--B. M. L.-Songs of Appealing Beaufy -

Wagner ToBow
Instant Recorder

NEW YORK, March 12.—A portable
instantaneons recording machine that
records a half hour of music on a 4%-
inch vinylite disk will make its
market debut next week. The Wag-
ner-Nichols sound embosser is 11%
inches wide. 14% inches lonz and 9%
inches high. weighs 30 pounds and
cuts at 33 1/3 r.p.m., with 320 lines
per inch. Commercial 33 1/3 long
playing platters are ustally cut at
250 lines per inch. The “embossing”
method cuts and plays back the disks
with the same arm and necdle, bul
the disks can also be played on any

LP plave'. Larger-size commercial
disks will not fit on the embosser,
however.

The disks, made of transparent
vinylite, will market at 20 cents, with
adverticing touting each disk as ca-
p ble of rendering the equivalent of a
$4.50 four-rerord classical album.

Bothwell Bop Combo
Siened by National

NEW YORK, March 12.—National
ftecords signed Johnny Bothwell and
his bop comnboe to a recording contract
this week, with the first waxing ses-
sion set for today. The group is a
six-piece sweet bop combo plus &
girl voice. National hopes to build
the Bothwell outfit into a commercial
bop replacement for the Charlie Vet
tura ork, which achicved wide pop-
ularity urder the national aesgis be-
fore going with RCA Victor recently

Bothwell, an alto saxophonist, is
known to jass fans for his progressive
arrangements and insfrumental wo.
with such crews as Boyd Raeburn's.

| Goldenw Joins Gale Sales

NEW YORK, March 12.—Birney
Golden this week joined ihe one-night
band sales department of the Gale
Agency, where he joins booker Frank
Sands, the only remaining member
of the agency’s original department
which contained Billy Shaw (now in
his own business) and Irving Siders
(now working for Willard Alex-
ander). Golden formerly was a flack
for the United Artists picture flrm
and was also advance man and road
manager for several name orks.

4. Daddy 7.1 Have Dawn In My
Heart

- 8. Anget of Love

8. Beliove 9. Gone

4, somehody 10. For Better or for
Worsc

B.In 8 Crowded Bus 11, Startight

8. When We Walk By | 42 tovely To Love

CLAUDIO LOPEZ

Montetiore Hospital Bronx, N. Y.
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AGVA Shakes Up Indoors,

Ladeez °n’ Gennulmen! In Dis |
Corner - Berle the Corn-er!

Top Br.ass of
2 Coasts and
Chi Shuffled

Flo Bale, Eddie Rio Involved

By Bill Smith
{Continued from page 3)
ferred to the national office in some

undetermined capacity and Eddie
Rio, national board member (who
will presumably resign from the

board), will become the West Coast
topper.

The New York picture will also un-
dergo a change. Jimmy Lyons, an-
other national board member, will
become th2 Eastern regional rep and,
like Rio, will resign from the board.
Lyons will replace Vito Melfi, who
held the job under a temporary ap-
pointment. The status of Melfi is
ambigtious, tho it was indicated he
would be transferred to the outdoor
field.

Another board member, Ralph Mor-
gan, of Boston, will become the head
of that area, taking over from Cliff
Barnes. Jack Edwards will replace
Morgan on the board.

The case of Philadelphia brought
immediate repercussions from two
agent orgs, Variety Bookers’ Associa-
tion (VBA) and Entertainment Man-
agers’ Association (EMA). This was
brought about by first reports of Dick
Jones’s appointment as AGVA rep,
later confirmed by AGVA. Joel
Charles, of EMA, and Bob Bennett,
of VBA, notified AGVA national they
would “not be responsible if Jones
got the job.”

There is also a resolution on record
signed by the Associated Actors and
Artistes of America (Four A’s) AGVA
committee to the effect that Jones
could never work again for AGVA.
If Jones’s name ever should be pre-
sented, the Four A’s asked permis-
sion to be heard on the subject. So
far as is known, neither the resclu-
tion nor the Four A's was brought
into the matter.

Irving Heads Outdoors

Chicago is another special develop-
ment. Jack Irving, Midwest regional
rep, has been lifted to the assistant
executive secretaryship of AGVA and
was made head of the entire outdoor
field. National board members, asked
what Irving’s duties as assistant di-
rector would be, said the office was
honorary. carried no authority and
was a reward for a good job.

There is a 1941 report in AGVA
files made by Vito Melfi, then at-
tached to outdoors, which said in ef-
fect that the quickest way to put out-
door showbiz into unscrupulous hands
was to leave it in Chicago. Dewey
Barto, present AGVA topper, was
then on AGVA’s board. Subsequent-

ly outdoor was shifted to New York. |

AGVA had no comment on why it is
now being moved back to Chicago.

Lowe To Top in East

Incidentally, Emil Lowe, former-
ly in AGVA’s indoor division, will
become Eastern regional director for
outdoor. To further sirengthen the
outdoor division, Don Francisco. a na-
tional board member, will become a
member of AGVA’s national execu-
tive board.

In the New York zone, Lyons's
shift from the board to Eastern re-
gional director has made Jackie
Bright a member of the wnational
board.

AGVA hasnt named any specific
date for all these transfers. It indi-
gated, however, that they would be-

NIGHT CLUBS-VAUDEVILLE

Communications to 1564 Broadway, New York 19, N. Y.

Out

NEW YORK, March 12. — The
Friars’ first venture as fight pro-
moters in the East Wednesday (9)
night may not scare Mike Jacobs
or the Tournament of Champions, but
it will take a pretty smart combo
of promoters to come up with a fun-
nier fight than was put on by Milton
Berle (1991%%) and Buddy Baer (240).

Berle came in first, preceded by a
couple of cops and a corp of handlers
equipped with spray guns filled with
Chanczl 5, assorted seltzer bottles and
cotton swabs. Baer, looking like a
Ilwohemoth, came next.

Solly Violinsky, wandering around
ringside, was telling everybody:
“Don’t bet this—I know something.”

Barney Ross Ref

The ref, Barney Ross, called the two
pugs into the center. Berle was busy
shedding a half dozen vari-colored
robes and told the ref to shut up.
When he finished de-robing, he stood
in a pair of red trunks that stretched

from his knees to his neck. From
underneath the trunks, beribboned
and laced panties peeped shyly.

The fight began, with Don Dunphy
doing the announcing.

Round One:

Berle led with a right, then ad-
libbed a left and caught a chop on
his doctored schnozz. The Morris
office got pale. The gong-—and Berle
said the fix was in, the ref was lousy,
and anyway he didn’t like him be-
cause at gin rummy he always
knocked with two. So Ross took a
powder and Jerry Bergen took over.
|The seconds in Berle’s corner were
| busy spraying everybody ringside
while their man was taking bows.

Berle Grabs Bat

Round Two:

Berle let loose a terrific uppercut
and Baer’s nicely slicked hair-do
came dow.. around his eyes. Bergen
stepped in to separate the sluggers
and caught two in the fanny. Berle
stepped back to his corner grabbed
a bat and came charging out. His
handlers disarmed him and Berle
tried to jump out of the ring with
Baer in hot pursuit. The gong.

Round Three:

Berle tried to follow his seconds

Clique To Alter
Policy for Rand

NEW YORK, March 12.—Sally
Rand will compl:tely change the
policy at the Clique, which recently
started with a bop policy. Miss Rand
will open at the Clique March 17
for two weeks and four two-week op-
tions.

The Raad show will carry an eight-
girl line, show girls, comedy groups
and acts. The package costs $4,000.

The Clique policy will be the same
it inaugurated when it switched to
bop. The clula will have no dancing
and will be divided up into a bull
pen and a section with table service.

Admission will range from 90 cents
to $1.20, with three shows skedded
nightly.

|

come effective before the end of|
March. i

The board began meeting in New |
York March 7 and will probably re- |
main in session until at least March |
13. It still has to decide on whether |
o not to postpone the annual con- |
vention, what to do about a rap-

out of the ring and got caught between
the ropes. He untangled himself,
grabbed a selzer bottle and let fly at
Bergen. Baer grabbed Bergen and
held him in one hand while Berle
emptied the bottle. Baer dropped
Bergen. Berle dropped the bottle,
then Baer dropped Berle, who
screamed: ‘Foul!” Bergen started
counting, yawned and almost toppled
over fast asleep. He awoke with a
start and took up the count from 20,
but Berle jumped up, hit Baer with |
two straight lines, a piece of business |
that involved the knee, and some fast
thumb work, and Baer went down for
the full count.

Before the big fight there were a
number of Golden Gloves bouts, some
fair, some good and some ludicrous.
Then came a show with the Crosby
Sisters, Bud Sweeny, Al Kelly, Red
Buttons, Sonny Xing, Patsy Flick,
Phil Regan and Jack Carter, each for
one number and off.

Oh, yes—the take, the Friars say,
was about $8,500.

D. C. Warner Plays
1-Shot Vaude, But
Not Regular Policy

WASHINGTON, March 12.—
Breaking a four-year vaudeville
drought, the Warner brought in last
week a stageshow featuring Jack
Carson, Robert Alda and Marion
Hutton. Added to the show were
George Mann, the Emerald Sisters,
June Carroll, and Sween; and March..
For the one-week performance the
Warner lured back Jo Lombardi to
lead the orchestra. Lombardi was
the regular "orkster at the theater
when it was known as the Earle.

Warner execs scy the stageshow is
just a short one-shot and doesn’t
mean that the theater plans to run
vaude as a permanent house policy.
At present only Loew’s Capitol is on
a regular stage-screen schedule in the
nation’s capital.

Montreal’s Ritz
Intros Aects Apr. 16

NEW YORK, March 12.—The Ritz-
Carlton, Montreal, will start using
acts April 16 for the first time. Up
to now the hotel has used only orks.

The first act will be Suzy Solidor,
in for two weeks and options. The
idea is to use singles with some name
appeal, particularly to a French-

speaking public. The May Johnson
office, which books the room, set|
the deal.

Havana Niteries |

Demand Gambling |}

|

HAVANA, March 12.—A delegation |
of catering workers, musicians, tour—|
ist guides and bellboys last week pre- '
sented a petition to the President, Dr. |

| Carlos Prio Socarras, for gambling to |

be permitted in the three Havana |
night clubs, Montmartre, Tropicana
and Sans Souci. They claimed that |
they would otherwise be forced to
shutter.

The workers said they meant to
intensify their campaign for authori-
zation of gambling, and threatened

March 19, 1949

New Fuss Rises

OnTA Authority
For Benefit P. A.

NEW YORK, March 12.—Alan
Corelli, head of Theater Authority
(TA), has preferred charges against
Henry Dunn, treasurer of the Ameri-
can Guild of Variely Artists (AGVA),
for ordering an AGVA employee to
refuse to turn certain records over
to TA. Charges have been placed
before the Associated Actors and
Artistes of America (Four A’s).

The charges are an outgrowth of
benefit difficulties which came to &
head in Miami a few weeks ago.
Miami AGVA rep Jerry Hirsch, who
doubles as TA rep, okayed various
benefits in his area, among them the
March of Dimes. Some $600 odd,
TA’s cut, was collected by Hirsch and
subsequently sent to New York
AGVA’s Welfare Fund. Dunn said

| this money was to pay hospital ex-

penses of Miami members.

Corelli, also in Miami, asked for an
accounting for TA, and Dunn ordered
Hirsch to refuse it. Subsequently,
the matter was brought to New York
and as a result AGVA, thru its presi-
dent, wired TA it was opposed to all
benefits, and if in the future TA
okayed a benefit and AGVA refused,
the AGVA ruling would stand.

The question has arisen of what
ACVA’s police powers were if its
members appear on a benefit, dis-
approved by AGVA but cleared by
TA. In many cases AGVA members
are cardholders in other unions of
the Four A’s and if brought up on
charges before AGVA can say they
worked the benefit as members of
other unions.

Louis Simons, Equity topper and
TA board member, said, “In my
opinion AGVA cannot penalize one of
its members if the member claims
he did not do the benefit as an AGVA
member but as an Equity or an
American Federation of Radio Art-
ists (AFRA) member. It seems to me
that in the future all performers ap-
pearing on benefits will have to de-
clare under what card they’re ap-
pearing.”

L. A. Grove Sets

Musical Montage

CHICAGO, March 12. — Another
prominent nitery will start using the
musical montage, semi-dramatic type
of show originated a few months ago
at the Hotel Sherman here, Sherman
Marks, originator and producer of the
hotel’s show, said this week. Marks
said that the Coconut Grove of the
Los Angeles Ambassador Hotel would
book his life of Gershwin production
starting May 24. Initially the Grove
has booked the Gershwin opus, the
first Marks put on at the Sherman,
for a six-week run. There is a possi-
bility, Marks said, that other shows
of the same type would follow at the
hotel.

Possibility that other niteries will
soon be using this new-type show was
also indicated by ‘Tarks when he said
that plans are being discussed for
20-week tours of his productions
among a chain of West Coast hotels
and night clubs.

Jack Fina’s orchestra will be used
for the Grove show.

Peg Loeb Quits CRA
To Open Own Office

NEW YORK, March 12.—Peggy
Loeb has pulled out of Consolidated
Radio Artists (CRA) and will open
her own office April 1. Miss Loeb
has been with CRA as head of its
cafe and theater department for the
past three vears.

For the first two years her deal

| prochment with the American Feder-|a sitdown strike if the owners tried | with CRA was a 50 per cent split.
ation of Musicians and what to do[to close down before the campaign | During the past year it was cut to

about TV jurisdiction.

was finished. i

WWW americanradiohistorv.com

40 per cent.

e gy T gy



March 19, 1949

The Billboard

NIGHT CLUBS-VAUDEVILLE

51

Strand, New York

(Tuesday, March 8)

Capacity, 2,700. Price range, 75 cents-§1.50.
Rive shows dally Harry Mayer, chain booker.
Show played hy Desl Arnaz ork.

Return of the Warner flag house
to presentation policy after a two-
week hiatus brought a pleasant show
to the stage. Desi Arnaz’s ork (18),
all togged out in typical colorful
rumba blouses, made an excellent im-
pression even if the routines were
limited to the dated numbers that
every Latin band gives out today. The
band’s biggest, Malaguena, the Cuban
classic, got only so-so hands here.

Arnaz got his best results from
the personality stuff he dished out so
well. Using a hand mike, he strolled
down into the aisle to the gleeful
squeals of small groups of bobby-
soxers. One song ending in a lyrical
statement that his marriage to Lu-
cille Ball was the result of shotgun
persuasion was in poor taste. His
Strawhat Song had a catchy melody.
Lyrics, however, were a silly disserta-
tion on hiding troubles by pulling a
hat over the eves and ears.

Leo de Lyon

In the act department Leo de Lyon
was a big hit. The short comic’s ma-
terial, vocal knockabout work, is
made to order for a theater, tho it's
doubtful if it would go in a cafe. His
funny impressions, trumpet mouthing
bits and incongruous switches brought
yocks time and again.

The Garcias, Latin dance team, did
the usual things expected of such
teams: different tempo dances end-
ing with the inevitable glass-on-head
spin coming off to nice hands.

Reggie Raymal showed an interest-
ing novelty act. The slim, well built,
personable chap uses the paddle ball
to get all sorts of things out of it.
While the routine is eye-catching, he
needs better chatter to go with it.

Terri Stevens Warbles
Terri Stevens, an attractive, tall
brunette, did an okay job as the
band girl singer. In her own spot her
two songs were well done. In a Pussy
Cat duet with Arnaz the cffect was
better than expected. Lift came from
Arnaz’s acting. He gave the tired
tyrics a funny twist that brought some
hefty yocks.
Pic, South of St. Louis.
Bill Smith.

VAUDEVILLE REVIEWS

Paramount, New York
(Wednesday, “March 9)

Capacity, 3,654, Price, 55 cents to $1.50.
Number of shows, five daily. House and chain
hooker, Harry Levine. Show played by ork
on bill.

Following the by-now-accepted
Paramount vaude patiern, whereby
the co-featured name cork is virtually
relegated to pit band duties, the new
bill at the theater, the it has high-
lights in the antics of comic Larry
Storch, dance team Helene and How-
ard, and the spritely presentation of
the King Cole Trio, lacks cohesion
and over-all impact. Young Elliot
Lowr 1r02's ork rounds out the show.

It's Storch who walks away with
top honors on the show. He’s a mimic
and impr-- ionist of considerable in-
ventiveness, intelligence and wit. His
impersonations are bLuilt into ex-
tremely clever miniature situation
monologs which are loaded with gags
and conclude with mitt-attracting
punches. Storc’ had to beg off at
the show caught.

Helene and Iloward, a satiric acro-
batic comic dance team, drew a fine
reception for their slapstick terps.
Opening the act in a straight (and
good) ballroom bit, the team suddenly
breaks into a series of funny and
well-timed acrchatic knockabouts.
Their enc~»~ spots the twosome doing
a fast and yock-proveking jitterbug
bit, decked out in exaggerated and
amusing hin-ter dress.

Cole in Finale

Cole, who closes the show, has
added a bongo player, Jack Con-
stanza, to his unit to make it four
strong for this show. He ran down

(See PARAMOUNT on page 53)

RKO-Bosion, B(;ston

(Thursday, March 19

Prices. 40 to 85 cents.
Number of shows. four daily. Chaln booker,
Danny Friendly. Show nlayed by name band
on bill and house band under Larry Flint.

RKO Boston marks the return of
stage shows, for as long as the talent
holds out, with a double-threat stage
and screen bill which is sure to draw.

Art Mooney and band back up the
bill with some expertly performed
music and a brand of showmanship
not often found these days among
band units. The flicker, Tarzan’s
Magic Fountain, has a new Tarzan,
Lex Barker, product of toney New
England schools, who is also featured
on the stage.

Capaclty, 3,200.

Youngman Topper
Henny Youngman i3 really the top
act. He had trouble at the opening

BILLBOARD ATTRACTIONS, lac:

AW ABASHIAVE . CHICAGD, ILLINOIS.

show with the juvenile delinquents
in the audience. But Youngman is a
comic who can cross words and still
emerge from the fray intact. He

dled the kids the same way—
with patience and a sledge hammer,
which effectively silenced them. His
moterial is familiar, with only a few
fresh touches, but it goes over good|

— Victor Records Singing Star

| JESSE ROGERS
Star of ABC—"'HAYLOFT HOEDOWN'
| Tues. & Thurs, on NBC-TV

with those who haven’t heard it|
before.

The Art Mooney cuifit is notablel
for the way it comkines music and |

entertainment. The music is well
played--such pieces as Beautiful

wirs JOLLY JOYCE

Wire
Earfe lheater Bldg. ]

. Phona
WAInut 2-4677
Philadelphia 7, Pa.
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PARK AVENUE JESTERS

AMERICA’S FOREMOST COMEDY UNIT

ORCHID LOUNGE

America’s Foremost Comedy-Musical

263 S.
Philadelphia, Pa.

RRNA S AN CSCR N USRS

Eyes, Doo De Doo on an Old Kazoo,

a banjo specialty; Baby Face, and the

inevitab'e finale, Four Leaf Clover.
(See RKO-BOSTON on page 54)

Their

11th St.

Radio City Music Hall,
New York

(Thursday, March 10)

Capacity, 6,200. Price range, 80 cents-$2.40.
Number of shows daily, four. House booker,
Leon Leonidoff. Show played by Alexander
Smallens’ Symphony Ork.

A completely delightful ballet is the
leading motif of the new show here,
with the house using it to lead off its
stageshow. The presentation closes
with the always satisfactory Rockettes
in a blues number, backed by the
lavish production Russell Markert
knows how to do so well.

The show started with Robert Mills
in a clown costume doing a competent
job on excerpts from I, Pagliacei in a
prolog that seemed overlong. Next
came the ballet in an imaginatively
conceived terp story of a flock of
schoolgirls, including teacher’s fa-

(See RADIO CITY on page 53)

RKO Albee, Cincinnati

(Thursday, March 10)

Capacity, 3,200 seats. Prices, 50, 65 and 83
cents. Four shows daily; flve on week-ends,
House booker, Dan Friendly. Shows played
by band on bill

Eddy Duchin combo is a solid and
sensibly styled musical aggregation.
Band’s chief assets stem from ver-
satility of arrangements and brilliant
execution. Its book provides wide
range and Duchin's standout key-
boarding is a foremost factor in all
renditions.

Ork offers a medley, including My
Darling, I Still Get a Thrill and
Youw're Nobody’s Sweetheart Now, all
of which receive plush treatment via
the maestro’s deft fingering. The
sugary starter wins loud and long
mitts. Duchin’s Steinwaying is further
exemplified at the wind-up when he
applies his pianistic wizardry to So
Tired, Body and Soul and a fast scor-
ing of Stormy Weather, which brings
tremenduous hands. The maestro dis-~

(See RKO-ALBEE on page 55)
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Personal Mgt.:

" COPLEY PLAZA, -Bosfon
BLACKSTONE, Chicago

Thanks to STANLEY MELBA for a Wonderful Engagement

PARAMOUNT THEATRE

WILLIAM MORRIS AGENCY

PIERRE HOTEL, New York

NEW
YORK

CURRENTLY

LATEST

“DON’T GAMBLE
WITH

"KEN MURRAY'S BLACKOQUTS

e

OPEN, SESAME! TO SHOW BUSINESS
an interesting new book that will really help enterfainers, emcees and show directors
over the rough spots and into the money.”

Written by the producer of “ANDY QUIRK'S VARIETY SHOWS."
Free advisory service by the author for one year.

ONLY ONE DOLLAR POSTPAID
Pub. by REGAL SERVICE AGENCY,

FREE PARTICULARS
P. 0. Box 1351, Hartford, Conn.

WWW.americanradiohistorv.com
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Lookout House, Covingion,
Kentucky

{Thursday, March 10)

Capaclly, 600. Price volicy, 32.50 minimum,
Bhows at 8 and 1, Operator, Lookout House,
Inc. Manager, 8. D. Alex. Booking policy,
Prank Sennes, exclusive, Publicity, Harry
"Martin, Estimated budget thiy show, 35,000
Estimated budget last show, 33,000,

With Jack Herbert, magus- !unster
directing activities, eurrent show
moves speedily .and smoothly to gar-
ner audience approval all the way.
Herbert works in easy elegance and
his slick legerdemain and solid laugh
material woos payers from the start.
He offers a clever assortment of small
magic, including slcights with coins
and cards, and intersperses it all with
fun situations that bring consistent
belly chuckles. Bowed to a smash
hand and forced back twice,

Ann La Motte, petite brunet song-
stress, packs plenty ot polish into her
three numbers to pull big palms.
Displays a smartly controlled and
rangey voice and goes commercial in
a hig way. Does her best on Tabu.
A sultry piping of Smoke Gets in
Your Eyes in suppori of the line’s
finale was all to the good. Good
lighting further enhanced this one.

Los Montes De Oca’s turn is one
of the smartest perch and trampoline
routines ogled here in a long time.
Boy and gal turn in expertly pre-
sented acro nifties that run the gamut
from straight leaps and catches to
some highly intricate gainers and
neck-risking back twists and catches.
Duo works tirelessly and punches
across a number of extremely diffi-
cult offerings in whirlwind style for
a sock closer.

The June Taylor Dancers (8), as
usual, won audience favor with three
gay turns. Bob Snyder’s ork backed
the show sand cut the dance chores
expertly, Bob Doepker.

“smooth as sills”

THE
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Direction

EDDIE SUEZ Agency
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'NIGHT CLUB REVIEWS

Cocoanut Grove, Hotel

Ambassador, Los Angeles
(Wednesday, March 2)

Capaciiy, 860. Prices,
nights, 32 Baturdays. Shows ai 9:30 and 12.
Owner, Hoiel Ambassador. Operator, J. E,
Benton, Booking policy, non-exclusive. Ylouse
bookers, J. E, Senton and A. V. Tozzl, Press,
A. V. Tozzl. Estimated bundget, this show,
35,500, Estimated budget 1Iast show, 35,500,

31.30 cover week

Customers here know what to ex-
pect from Carmen Cavallero—pol-
ished pianistics set off by a smart
backdrop of dance music. It’s the
Modernaires, the vocal group sharing
the bill, who leave ringsiders shout-
ing for more. The voice blenders offer
more than what meets the ear, prov-
ing themselves a sock visual act. They
pack the spark and spontaneity of a
Kay Thompson troupe, but instead of
cold-steel precision, inject a warmth
and personality of their own,

Show-wise, the act has grown con-
siderably since this reviewer caught
it three years ago. Then, the Mod-
ernaireg capitalized on their former
affiliation with the Glenn Miller band
and turned back the song eclock to
Miller hits. Now, the vocal corps
has stepped out on its own with new
material and a fresh singing style,
and can stand on its reputation built
disk and air-wise. An eye-ear win-
ner were their song take-offs on the
Golden Gate Quartet, Ink Spots,
Mills Brothers, Vaughn Monroe, Mel
Torme and Robert Clary. Each was
introed as a request by a movie star,
the gimmick allowing the group’s
Allan Copeland to display his mimic
talents in doing Clark Gable, Jimmy
Stewart and Peter Lorre. Singing
commercials are often demanding on
vocalists’ talents, To prove it, the
group wipped up a novelty on Camp-
bell Soups (their Club 15 airshow
sponsor) to the tune of Old MacDon-
ald Had a Farm. It left ringsiders in
stitches. Another favorite was take-
off on Kay Thompson and the Wil-
liams Brothers dwing Jubilee,

Cavallero’s sparkling keyboarding
was at its usual quality. An amplitied
Steinway brought him above the ork,
making each selection sound like a
concerto for piano and ork. Cleverest
of all was the Carl Czerny finger
exercise, which Cavellero executes
flawlessly at break-neck speed with
the ork coming in lightly on a syn-
copated beat. Other show-pieces in-
cluded Brahms’ Hungarian Dance No.
4 and Jalousy, each displaying Caval-
lero’s crisp phrasing and fine sense
of keyboard interpretation., The
string-heavy ork helped give selec-
tions a concert ring. Lee Zhito.

Ciro’s Hollywood

{Friday, March 4)

Capacity, 400.
policy, non-exclusive.
Hover. Publicity, Charlotte Iogers. Estimated

Prices, no cover. Booking
Owner-operator, H. D.

budget, this show, $3,,00. Estimated budget
last show, 3$3,000.
The Chilcan chantoosey, Malu

Gatica, vocally wooed and won her
opening-night audience with grace
and ease. Tastefully attired in a
black gown, the raven tressed song-
stress wrapped herself around the
mike to charm ringsiders with her
| torchy lyrie stylings. Her vocal regis-
ter is somewhat unusual in that she
can reach out for the high notes
available only to a soprano but then
dip into the contralto depths of a
Gertrude Niesen. It is here that her

8 | voice takes on a husky, throaty qual-

ity that befits her sultry appearance.
Selections are shaped in an ear-
holding manner, the phrasing is
slurred and sustained, She injects
rhythmic fire into such Latin-paced
selections as Siboney, Tabu and Bab-
alu while her song personality can
become gentle and tender for I'll Be
Seeing You, So in Love or Tenderly.
She gets to exercise her full torchy
treatment on songs of the My Man
type.

She was capably backed by the

Jack Nye ork, which also provided

Garden Terrace, Benjamin
Franklin Hotel, Philadelphia

Tuesday, March 8)

Capacity, 300. Price pollcy, no cover. Shows
At 7:30 and 11:30. Managing director, Joseph
E. Mears. Publicity, Ralph W. Temple. Show
producers, Rube Yocum and Gladys Lamb.

I’s seven years now that Rube
Yocum and Gladys Lamb (Mr. and
Mrs.) have been staging ice shows in
this class hotel room. It speaks well
for the popularity of the entertain-
ment design here and the ability of
the show producers to design a frozen
floor creation that keeps drawing the
cash customers year after year,

For their newest creation, called
Palais De Glace, Yocum and Lamb
have whipped together a colorful and
fast-moving show that runs high in
entertainment quality. Skedded to
run down to late June, it’s an ice
spectacle with a fresh sparkle that
should build on every repeat ring-
siding.

There’s a lot of show packed into a
37-minute package. It’s most signifi-
cant that there is no padding. The
nine skaters exhibit pace and talent
that is both breath-taking and eye-
taking.

The principals provide a line of
four girls for a can-can opener, a
ballet and a Broadway rhythm finale,
for a full production aura on ice, The
gals are young and pretty while the
male members sport the same quali-
ties in a masculine sense, and all are
seasoned skaters, All register equal-
ly high in their individual and col-
lective efYorts.

Socko Singles

Claire Dalton, a vivacious blonde,
has her best moments with hoof and
torso turns to torrid Latin rhythms.
Just as pert and pretty is Patti Ker-
rigan for her sweet rhythm spinning.
And making for another sock single
is Martha Olb, who polishes the iced
floor with equal! eclat. The bolero
ballet dancing of John Curtin makes
for a real breath-taker, as weil as the
ease and grace in the glidings of
John McKinny.

In the pairings, it’s the ballroom-
ology of (Bobby) Duffy and (Clair)
Simone who make their Rhapsody in
Blue a delightful bit of ice poetry
in motion, with contrasting thrillers
in their airplane spin steps. Christine
Linden and June Campbell team with
the solo males to provide full meas-
ures of delight, with rhythmic inter-
tudes in the Latin Quarter flavor so
well provided by the costuming and
music.

For the announcements, and adding
some voice to the musical back-
grounds is the straight-forward em-
seeing of Phil Sheridan,

No small measure for the show’s

the fine musical background by Earl
Denny (9), whose easy-styled melo-
dies make the wooden floor that
covers the ice rink just as inviting for
the dancing. Maurie Orodenker.

POLKA PARTIES

LANSING, Mich,, March 12.—The
Coral Gables, combined night club
and ballroom here, has inaugurated a
series of polka parties on Sunday af-
ternoons, with music by Bob Schaar
and His Polka Jacks. The parties
run from 3 to 7 p.m. and are broad-
cast over WILS from 5 to 5:30,

Whelan to MCA N. Y. Office

NEW YORK, March 12. — Dave
Whelan, head of Music Corporation
of America’s (MCA) Boston office,
has been transferred to New York
and will assist Johnny Dugan, New
York exec. Dick Mascot, assistant
to Whelan, will head the Boston of-
fice.

dance music, while the Rene Touzzet
rumba group offered tempi for Latin-

minded patrons, Lee Zhito.

smooth running can be credited to|

Slapsy Maxie’s, Hollywood

{Tuesday, March §)

Capacity, 550. Price policy, $3-$3.50 mini-
mum. Owners, Charles and 8y Devore. Book»
ing policy, non-exclusive. Publicity, Marie
Dyches. Estimated budget this show, $3,008
Estimated budgei iast show, $2,000,

Without advance bsllyhoo, the De-
vore brothers have come up with a
talent layout which proved to be &
genuine sleeper, one which can stack
up with most any bill the spot has
offered. With vet vaude-film comie
Sammy Cohen headlining, the show
includes the Mercer Brothers, terp
team; Franklin D’Amore and Anita,
a line of gals, and for a clincher, a
tabloid ice show which was tops. The
budget for this offering is far below
Slapsy’s normal expenditure.

The capsule lIce (lassics of 1949
scored tremendously. Running over
a half hour, the troupe presented a
polished, well-paced production, re-
plete with intricate, well-executed
routines, thrills and gorgeous cos«
tumes. With Buddy Schroft (formey
Ballet Russe dancer) in the top spot,
ringsiders were given a generoug
helping of skating excellence and
showmanship, Schroff’s solo work
was exciting and graceful. The troupe
included Rulon Roland and six gals
all easy on the eyes and excellen
skaters. Peggy Monroe, Maxine
Bland, Iris Gordon and Diola were
among featured performers, each
scoring. After a bit of trimming,
Classics can head for big-time hotei
niteries.

For Sammy Cohen, the date ab
Slapsy’s is more a lark than a serious
bid for return to showbiz. Now a sue-
cessful business man, he showed
plenty of his old time agility and
broad comedy timing. Material hasn’s
been brought up to current standar_da
but bhis pratt falls, pantomime an
burly routines proved sure winners.
Delivery and showmanship are equal
to that of any top performer as proved
by his ability to sell corn.

The Acro-comedy team of Franklin
D'Amore and Anita tore down the
house with their familiar yet always
amazing feats of balance and mus-
cular co-ordination. Duo began
dressed as drunks and changed in
mid-act to a costumed team to rum
thru a series of amazing lifting and
balancing turns, spiced with comedy
and showmanship., The team could
have stayed on twice as long.

Rounding out the bill are the Mer-
cer Brothers, comedy terp team, and
the Five Cover Girls, Gals are look-
ers and handsomely gowned. They
were spotted twice in routines. Nils
Thor Granlund handled emsec chores
with his usual ease, warming up
ringsiders from the start and sus-
taining the pace. His comedy bhit
with showgirl Laura Bruce served ite
purpose, altho its old hat. Chuck
Goulds ork played for dancing and
cut the show.

Slapsy’s bears watching, since the
bill is an experiment in this area. In
place of high-priced and often un-
funny comedy headliners, the Devores
are aiming at family trade, plugging
the show via the airwaves.

Alan Fischler.
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BILL FINCH
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Thanks to Seymour Shapiro,

Peter J. lodice and John Anthony
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RKO M.C. Firiag
Bodes New Split

Between Unions

NEW YORK, March 12.—A new
situation involving emsees who are
members of the American’ Guild of
Variety Artists (AGVA) und musi-
cians who are members of the Ameri-
can Federation of Musicians (AFM)
wht double as emsees, aros¢ last week
out of the firing of Charlie Banks
at the RKO Regal, a Harlem one-
nighter. The situatio. became
threatening enough t2 have the police
in front of the theater and now
threatens to becon.e still more com-
plicated by a possibility of exploding
the simmering feud between - AFM
and AGVA.

Banks, a house emsee working
the Regent for the past two years,
was given his notice, and Lee Nor-
man, house ork fronter, was made
emsee instead. Banks, a member of
AGVA’s New York executive board,
notified the management there might
be trouble because emsees had to
hold AGVA cards. Lee, thereupon
applied for AGVA membership and
was accepted. Subsequeuntly the
membership committee turned Lee
down because it felt that permit-
ting an emsee to double from the
pand would set up a precedent in the
other one-nighters, about 70 in New
York alone, where regular emsees
might be replaced by musicians.

Barto Okavs Lee

Later that same day (8) Dewey
Barto, AGVA topper, ckayed the Lee
application, and the New York mem-
bership brought the whole matter to
the floor of the National Board now
in session at the Park Sheraton.
Subsequently, Barto said that he had
made an arrangement with the RKO
brezse that no musician wouid emsee,
an act on the bill would do it, until
RKO and AGVA worked out a new
deal. |

Tuesday n?ght (8) a police squad
ccrmmanded by Lt. Alfred Eldridge
was in front of the theater. Eldridge
was not available, but Patrolman
Lefkowich, of the West 123d Street
Station, said the police were there
“pecause the manager told us that
Bank threatened the theater.” An
AGVA rep who called at the theater
the same night was refused admis-
sion, and later Banks was notified
the police wanted him.

Banks contacted the police and de-
nied he threatened trouble, that it
was union complications that were in-
volved. An AGVA rer had pre-
viously warned the house that if a
non-AGVA emsee went on, the show
would be yanked.

Paul Tonarelli, Regent manager,
said he called the police to prevent
trouble.

The AFM has consistently taken
the positien that its cardholders need
not join AGVA, and all contracts
must be on AFM forms. AGVA main-
tains it will not permit musicians to
encroach on its jurisdiction.

PARAMOUNT

(Continued from page 51)

a series of his newer Capitol disks
(Little Girl, Portrait of Jenny, Flo
and Joe and Rex Rhumba) before
closing with a medley of his best
known works, including Nature Boy
and Sentimental Reasons. For a
finale the Cole unit worked with the
Lawrence band to turn in a fast, tho
not too impressive, bop instrumental.
Ce'e’s warm intimacy in both his
singing and his group’s delicate mu-
sical styling met with good audience
reception.

Lawrence's crew opened with a
concertized arran~ement of De Falla’s
Ritual Fire Dance, which spotted the
pianist-maestro at the keyboard most
of the way. The other ork number.
Malaguena, also spotted his piano
Law: -~ cingers, Rosalyn Patton
and Jack ‘Hunter, turned in a ouple
of weak novelty items as a team, My
How the Time Goes By and Be @
Clown, the lat* with Lawrence him-

T ; Biliboard

1

Fox Asks Vacation

Pay From AGVA

NEW YORK, March 12.—Dave Fox,
former American Guild of Variety
Artists (AGVA) assistant director, has
started leg.l artion against tiie union
for accumulated vacation pay that
he said the org owed him.

Fox resigned a few months ago
a1d became an agent. Before quit-
ting, he asked AGVA for back dough
~nd was told the national board would
rule on it. The board decided there
vas nothing in the AGVA constitution
to warrant such payment. There is an
old resolution in AGVA that if a vaca-
tion is not taken in any caleadar
vear it becomes forfeif. Fox argued
that he was ready and able to take
his vacations, but was prevented by
official duties.

Allan Saunders, attorney, will rep-
resent Fox. The latter is asking for
interest on the accrued vacation pay,
legal fees and other damages totalling
appro © ~tel'v $5,000.

RADIO CITY

(Continued from page 51)
vorite with the customary red apple,
playing hookey in a street scene with
a cop. street eleaners and soldiers on
parade, with the whole thing tied up
into a sock sight act that had pace,
rharm and understandable dancing
Patricia Bowman, as the schoolgirl
flirt, never did a hefter job. Paul
Haakon, as the military officer, was
properly gallant and went thru his
leaps with marked efficiency. Frank
Seabolt, as the policeman, did his
acro bits with sly humor. The two
street cleaners, Anna Gay and Pa-
tricia Drvlie added their bits to the
over-all effect. The Florence Rogge
choregraphy was brilliant. The whole
thing received enthusiastic applause.

Svdell’s Dogs

Paul Sydell, who worked in be-
tween the ballet and the final number,
did an outstanding dog act. His con-
trol of the dogs, using them for rigid
fiont and back paw stands, pulled
hands time and again. His final bit,
a comedy thing, was hilarious. Sy-
dell, who is usually sock, suffers
somewhat by the distance from the
audience. Sydell works in one and
probably is scen quite well by the
first few rows in the orchestra. From
the upper floors, however, his humor-
ous bits of business were almost lost.

In the last number, built around
the Birth of the Blues, the Glee Club
went thru blues numbers that were
practically meaningless. Dressing the
boys up in tails and white ties seemed
incongruous, even if the singing had
been outstanding, which it wasn’t.
The lift came from the Rockettes who
entered from upstage using lowered
stairs, which subseguently wecre
raised to build up the production for
added sight values. The kids, cos-
tumed in sexy fringed gowns, sequin
toppers and pink gloves, went thru
very decorous bumps and precision
hoofing Dbits in centipede fashion,
winding up to walloping mitts.

Picture. Little Women.

Bill Smith.

Northern Ky, Latin Quarter

Sold for Reported $100.000

CINCINNATI, March 12.—Ernest
A. (Buck) Brady, for many years
identified with night club operation
in Northern Kentucky, vesterday sold
his Latin Quarter at Wilder, Ky,
just across the Ohio River from here,
to Sam Gutterman, of Cincinnati,
fronting for the syndicate which al-
ready operates Beverly Hills Country
Club, Merchants’ Club and the York-
shire, all in Campbell County.

Altho the sale price was not re-
vealed, the transfer deed bore stamps
listing it at $100,000. Brady said that
he would retire and move to Florida.

self joining the duo with funny hats
‘n a baton-twirli..g effort.
The band cut a good show.
Pie, Alias Nick Becl,
Hal Webman.
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BREAK YOUR JUMP
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hoenix, Arizons
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| fOMEDY MATERIAL SALE

¥or COMIC, C.’s, DISC JOCKEYS, ETC.
Special areu\ Sntroduetory offer: 300 brand-
new, original gags; 9 monologs, 8§ parodies,
1 :keu:h 2 dialogs—all for only 83,

P.S.: We write special material to order.
276 W. 43d 8., New York City. BRyan? 90074

LANGN S UL

76 W, 43rd 6K,
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Dye Drope, Fist Sets, Cycloramas, Draw Curtsine,
Operating Equlpment

SCHELL SCENIC STUDIO 4 33w Columbus, 0.

New York:

Stem Racks

Para 50, Strand 65, MH 113

NEW YORK, March 12 —Business
continued so-so at Stem vaude-flesh
houses, with a poor $347.000 last
week as against a 3349,000 gross the
week before. Thr- 'ouses have new
shows coming in s week, and a
third shifted its _cogram in mid-
week after a short stay.

Radio City Music Hall (6,200 seats;
average $115,000) went below its
weekly average to $113,000 for the
second and last week, with a bill of
Paul Haakon, June Winters, Alan
Carney, Renald and Rudy and Family
Honeymoon. The receipts the week
previous were $125 700, The new
presentation (reviewed this issue) has
Patricia Bowman, Paul Haakon, Paul
Sydell and Little Women.

Paramount (3,654 seats; average
$76,000) went down to $'50 000 the
third and final week with Henny
Youngman, Mel Torme, the DeCastro
Sisters, Buddy Rich and his ork and

PRODUCING , SNOW WHITE uniformly
tluminated spot, crisp on the edges, the
Trouper ‘'will supply that essential sparkie
to a presentation that is obtainable only
with the use of high intensity arcs.

FAR SURPASSING iN BRILLIANCY of spot
incandescent or vertical arc type spot-
hgr\t the Trouper will actually equal many
of the large theatre type spotlights.
ENGINEERED WITH AN EYE toward sim-
phcn‘y and ease of operation, this spotiight
ns capable ot bemg easily opera\‘ed by a
"new"” man on “'opening night.”
THE OPTICAL SYSTEM utilizes a silvered
lass refiector to colect the itlumination
rom the source and direct it to a circular
aperture, from where it is projected to the
stage by means of a two element variable
tocat length lens system.
FOR A 60-FOOT LENGTH OF THROW, the
size of the projected spot is variable from
a mimimum of 30 inches "head spot’ to a
maximum of 33 feet “flood.”
EXTREMELY MODEST IN ITS PCWER re-
quirements, this spotlight draws only 10
amperes from any alternating current 110-
volt gsonvenienca outlet.

THE
STRONG

ELECTRIC CORP.
‘The World's Largest Manu-

Name .

facturer of Prme:l on
Arc lumpi

54 CITY PARK AVE
il TOLEDO 2, OHIO

Sireet

Sold by Independent Theatre Supply Dealers
Use the coupon 1o obtein further details, prices and nume of your nearest decler
Please send free literature, prices and namo of the
nesrest dealer in Strong Spotfights.
T g
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A HIGHLY EFFICIENT, edjustable and
self-regulating transformer, which is an
integral part of the spotlight base, reduces
the 110-volt alternating current supply to
s low arc voltage and tor the first time
makes possible a high intensity arc spotlight
without the use of heavy rotating equipment,

THE CARBONS ARE FED AUTOMATICALLY
by an electric motor which maintains »
constant arc gap. This results in 8 steady
light, tree from hiss or flicker,

A TRIM OF CARBON consists of two 6mrn,
by & heavy copper coated high intensity
carbons with a burning time of one hour
and twenty minutes at 21 volts and 45
amperes ar¢ curent,

A HORIZONTAL MASKING CONTROL ean
be angied at 45 degrees in each direction
from horizontal,

THE _COLOR BOOMERANG contains six
slides end an ultraviolet filter holder.

MOUNTED on casters. Easily disassernbled
into two units for shipment,

teerrsasssssesnersrrnsans

754 Century Bldg.

WANT WORK

ot a great Five-State ENTERTAINMENT TERRITORY
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Poor 347G;

Whispering Smith, The previous week
was $60,000. The new bill (reviewed
this issue) has the King Cole Trio,
Ellis Laurence's band, Larry Storch
and Alias Nick Beal.

Roxy Sags to 55G

Roxy (6,000 seats; average $89,000)
slipped to $55,000 the second and last
stanza with its show. The gross
for the lirst seven days was $92.000.
The presentation consisted of Rudy
Vallee, Morey Amsterdam, Maurice
Rocco, the Ice Shcw starring Cecilia
College and Down to the Sea. The new
attraction (caught this issue) is Phil
Baker, Cab Calloway, Marion Harris
Jr,, Stubby Kaye, the Goetschis and
Mother Was a Freshman,

Capitol (4,627 seats; average
$66,000) collected $64,000 its first
seven days with this bill. The at-
traction is Harvey Stone; Sammy
Kaye, So You Want To Lead a Band,
and Three Godfathers.

Strand (2,700 seats; average
$45,000) took in $65,000 at the b. o.
the first few days with the new bill,
The presentation is Desi Arnaz and
his ork and South of $t. Louis. The
former bill, dropped on .Saturday
(5), was two old films.

Davis’s Miami Cafe

Installs L-A Policy

MIAMI, March 12.—Danny Davis’s
Romanian theater restaurant will
change its present all-Yiddish policy
tc a Latin-American policy after the
current show winds up.

The reason is that after the Miami

largely from Cuba and other Latin
countries.

RKO-BOSTON

(Continued from page 51)
There’'s one guy in the band who
does a believable drunk act, and
another, Billy Dee, whose comedy is
worthy of a better presentation, altho
the off-hand manner in which he and
Mooney put it on is part of the attrac-
tion. Johnny Martin, a husky singer,
did well by a couple of vocals, So
did Kerwin Somervyille.

Manuel Viera, a recent importation
+ 0o does a muswal act with monkeys,
is clever, but needs routining for
Amerxcan audiences. Lex Barker, the
new Tarzan, showed up handsomely,
physically and otherwise. His stage
presence is easier than that of most
film players, even tho his material
was terrible, Marilyn Greene, a
pretty local number, assisted nicely
with a vocal of You Maede Me Love
You. Bill Riley.
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48 Nitery Tax
Is Off 20 Million

WASHINGTON, March 12. — The

Federal government collected $296,«
358,824.76 from the cabaret tax over
the last seven years, the 20 per cent
Cabaret Tax Committee disclosed
last week. Taken directly from In-
ternal Revenue Bureau files, the sta-
tistics show that totals last year wers
off nearly $20,000,000 from 1946.

The 20 per cent advocates are ex-
pected to stress this drop at hearings
on proposals to reduce the bite to
five per cent, due to be conducted
later in the session by the House
Ways and Means Committee.

Altho the excise is now four times
higher than in 1943, last year's col-
lections of $53,527,145 were only
about three times the 1943 collec=
tions. Tax receipts in 1943 were 16
per cent less than the $63,349,838 col-
lected by~ the bureau in 1947, which
in turn brought in 12 per cent less
than the $72,076,898 taken in during
1946. In all three years, the govern=
ment’s bite was 20 per cent,

30 Per Cent Biie s Failure

In 1944, when the tax was a whop-
ping 30 per ecent, the bureau’s re=
ceipts were actually less than half of
what was collected the next year
when the levy was rveduced to its
present 20 per cent.

In a State-by-State breakdown, it
was shown that last year, New York
California and Illinois were way
ahead in cabaret taxes paid. New
York anteed up some $10,000,000,
California about $8,500,000, Illmom
about $5,000,000. The three States
contributed almost halt of the U. S.
total.

Compared with 1947, New York
payments were down about 18 per

cent, California off 17 per cent, Il-

linois off 8 per cent. The decline
from 1947 tax collections was general
around the country last year. Only
Arizona, Kansas and Missouri regis-
tered gains. The other States paid
anywhere from 2 per cent to 56 per
cent less than in 1947,

Cabaret Tax Collections

1942 ( 5%) $  7,399,5642.53
1943 ( 5%) 16,396,829.44
1944 (30%) 26,726,331.47
1945 (20%) 56,877,239.29
1946 (20%) 72,076,898.35
1947 (20%) 63,349,838.46
1948 (20%) 53,527,145.22

$296,353,824.78
D T RN T
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Magic
By Bill Sachs

DELL O'DELL and Charles Carrer
open at Glenn Rendezvous,
Newport, Ky., March 18 for a week
only, as they have made a deal to
play two dates for a week’s salary,
one in St. Louis, March 26, and the
other in Chicago, March 30. Dell and
Charles have recently purchased
three lots in Trailer City, Biscayne
and 138th Street., Miami, an exclu-
sive site for trailer owners. . .. Lieu-
tenant Lee Allen Estes, Safety First
Magician of the Kentucky State Po-
lice, and Katherine (Kay) Million
were married Monday (14) at their
new home on LaFayette Parkway,
Lexington, Ky., with Harry Black-
stone serving as best man. . .. Doc
Weiss, escapologist, appeared on the
“Experience Spealis” program over
WOR, New York, March 4, assisted
by Mrs, Weiss. . . . William Weaver
postals that he's keeping busy with
his magic on club and college dates
in the Macon, Ga., area. . . . Walter
B. Gibson was in Cincinnati on busi-
ness for a few dayvs last week, hav-
ing made the jump in from Norfolk,
Va., where he visited the Blackstone
show March 4-5. In a phone call to
the Magic Desl:, Gibson reported
that Litzlka Raymond, after a private
show for the Girl Scouts at Shillito’s,
Cincinnati department store, March
7, has returned to New York where
she will continue on private club and
«id dates, while a deal pends to put
her on the road for a lecture bureau.
_ .. O. K. Professor Maguire, the
Irish Hindu magisli, who put in the
past summer in the Pacific North-
west and Canada, is currently play-
ing schools and auditoriums in Flor-
ida. . . Harry Blackstone and mem-
bers of his compeny, during their en-
gsagement at {(he Center Theater,
Norfolk, Va., March 4-5, were en-
tertained by local magi and members
of the Magicians’ Guild of New York
who were in fown. including Lerno
and Karland. ©On Sunday morning
(6), Blackstone, Betty Stolle, and
Pete and Millie Bouton were guests
of Colonels Henry and Smith, of the
Armed Force Coliege on the yacht
which Colone) Henry is outfitting for
a world tour after his retirement.
While in Norfoliz, Blackstone also
visited the quarters of Dr. C. S. Kar-
land Frischkorn, ¢f Karland’s Magic
Circus, to look over the illusions
which he built for the Karland org.

GENE PRONK reports that he has
signed a three-year ‘personal-
management cortract, with options,
with Bob Bundy, of the Associated
Booking Corporation, New York.
Under the deal, Associated will play
the Pronk show, using 14 people, in
picture houses ¢r a 50-minute pro-
gram. Pronk’s full-evening show
will be offered to legit houses and
auditoriums. FProni also stated that
he has purchascd all magical equip-
ment of the late L. Raymond Cox.
He also reporis that he has received
an annulment of Lis marriage to Ar-
lene Pickering and that his new
leading lady is Diane Forest, of the
Cox and Calvert shows. . . . Sir Ed-
wards and Connie have finished
their tour for the International
Harvester Company, and are back
home at the Lcosevelt Hotel, In-
dianapolis, where Connie is resting
after a recenf visit from the long-
legged bird. She presented her hus-
band with another son March 8. . . .
Lucille and Eddie Roberts return to
the Flame Room ¢f the Radisson Ho-
tel, Minneapolis, April 1 for another
two-week engagerment. . Jack
Herbert, after a fortnight’s stand at

OPENING IMMEDIATELY
SPEED DERBY

(The Originatl)
< 1
SPORTS CENTER
3,500 Seats
Downtown Baltimore. The greatest money
spot ever for contestants. Write now:
JERRY GREEN
Sports Cenfer, Norfh Ave. and Charles $t.
aitimore, Md

See next week's issue for c;peninx date.

What’s This? Read Billboard
And Ya Get a Shrunken Head!

(Continued from page 3)

that should have started me to think
that it was a phony announcement—
his (the announcer’s) ad lib, ‘Get one
for Junior so he can knock it
around.”” Lopota wrote that he had
planned to use such a head as a prize
at his fraternity’s booth at the Tech
spring carnival, and if nobody hap-
pened to win the head “it would have
taken a place in our trophy case down
in the cellar where we have a drink-
ing bar.”

Reed replied to the student: “Now
that vou have explained to us the an-
nouncement you heard, we are able
to shed further light on it. Les Sand,
who conducted our all-night show
and who did quite a bit of ad libbing
between musical numbers, happened
to run across an ad published in The
Billboard magazine, in which shrunk-
en heads were offered for sale by
Tate's Curiosity Shop, 5240 East Van
Buren Street, Phoenix, Ariz."”

Reed explained that Sand “was so
amazed at the ad that he coramented
about it and suggasted that these
shrunken heads should make ideal
gifts for children te play with"” and
Sand even went “to the extent of
offering to order them (shrunken
heads) if anybody wanted to send
in for one.” Reed pointed out fur-
ther that the station had neither so-
licited for nor been paid for the ad
and that the mention of the shrunken
heads “created quite a lot of comment
locally.”

RKO ALBEE

(Continued from page 51
plays extreme relish for his c¢hores,
as do the remaining band memtbers,
a fact which tends to compensate for
Duchin’s sometimes corny emsee rou-
tines.

Tommy Mercer, band’s tonsilor,
punches over solid barying of On a
Slow Boat to China, Faraway Places
and Dow't Blame Me. Lad boasts
strong pipes, gets under a song well,
and his diction is letter perfect.
Farned all-out attention and palms.

Gary Morton supplies the comedy
and has pewsitters howling at the
blow-off after a slow start. Material
is fresh and well projected and in-
cludes a smart-running burlesque of
radic and pic names, best of which
are hilarious impressions of Bette
Davis and Sam Spade. QOuistanding,
too, are his zany and maniacal sound
effects picture scrint mutterings. A
bit of trumpet shenanigans a la
Harry James brought down the house.

“There’s nothing counterfeit about
what I got,” part of the lyrics of
one of the songs she sings, is apt
description of blond, vivacious Mari-
lyr: Maxwell. Altho handicapped by
a warped larynx, sustained in a
quick plane trip in here from Miami,
the comely, well-stacked Miss Miller
successfully chants Powder Your
Face With Sunshine, A Little Bird
and a cutie tabbed, What Are These?
Audience loved her.

Pic, My Dear Secretary.

Bob Dcepker

Lookout House, Covington, Ky., has
returned to his native Chicago where
he is set on four weeks of private
club and conveniion dates before hit-
ling out on more nitery engagements,
including an early return to Las
Vegas, Nev. During his Lookout
House engagement, Herbert doubled
on a cdate for the Cincinnati Shrin-
ers, set by Alvin Plough and John

Braun, local magic lads. We had the
pleasure of catching Herbert's turn
at tlie Lookout House, where we|
found Manager Sam Alex as en-
thused as the patrons over the lad’s
work. Herbert uses his magic to
bolster his emsee routine. He does
a slick job on a well-selected as-
sortment of small magic and his|
chatter material is fresh and sharp
and loaded with laughs. |

Reed then added:

“However, we can restore your
faith in radio by assuring you that
such an ad was actually published in
The Billboard magazine, and we are
clipping and enclosing herewith the
actual ad. If you wish to communi-
cate with Tate’s Curiosity Shop, I feel
sure they will be glad to give you all
the information you want and will
probably try te convince you that
‘every college man should have a
shrunken head.”"

Com’doreGetsRights |

‘époke in the Jack Kane circuit, re-

On Samson *Similau’

NEW YORK, March 12. —Com-
modore Records this week purchased
the King Samson and His Calypso
Three master of Similau from pub-
ber Nick Campbell. The waxing was
the first of the tune, which has since
been cut by Ray McKinley for Victor,
Edmondo Ros for London, and Gene
Krupa for Columbia, with another
skedded by Peggy Lee for

Campbell first got the master as
a demonstration record when he
bought publication rights to the tune.
It's a chant to the West Indian god
of fertility, composed by Arden Clar
and Harry Coleman, members of the
Samson trio. The performance on the
demonstration record aroused trade
interest, and Cambell and the group
cut their version over, then turned
the disk over to Commodore. The
latter is speeding procduction to get it
out under its label some time next
weelc.

Campbell alsc¢ turned over the
group’s disking of Shaker Shake,
another original by Clar and Coleman,
which will serve as the reverse of
Similau.

1st Out-of-Season

Show for Atl. City

ATLANTIC CITY, March 12.—The
long-held hope of legit's returning
to this resort during the out-of-season
months finally is being fulfilled. The
Warner Theater on the Boardwalk,
which has successfully brought in
vaude shows for the Saturday nights,
will turn legit late in April to house
the Broadway stage success, Harvey.
The booking signposts the first legit
stage show here in years.

The Warner playhouse, operating as
a movie-de luxer during the summer,
was refurbished several months ago
to make stage and orchestra pit suit-
able for live presentations. Success of
Harvey for its one-week stand here
will largely determine the lot of
future attractions.

Liability Ins. Proposed
HARRISBURG, Pa., March 12.—A
bill to make it mandatory that op-
erators of public amusement places
where hdmission is charged take out
at least $10,000 liability insurance to
protect the public against loss, dam-
age or death has been introduced in
the Pennsylvania House of Represen-
tatives by Rep. H. G. Andrews.

Pa. Sunday Ieers Sought

HARRISBURGH, Pa., March 12.—
Another bill to legalize Sunday ice
follies by local option vote has been
introduced in the Pennsylvania House
of Representatives by Rep. Edward
T. Gallagher

Capitol. | .

| Burlesque
By UNO—

SALLY LANE, after 20 weeks in
Chicago recently made her Eas-
tern debut at the Crawford House,
Boston, and is now at the FEI Club,
Providence. . .. Rosita Royce and her
doves opened for Mickey Owens at
the 19th Hole, New York, March 18
for four weeks, . . . Jimmie Method,
emsee; Connie Milan, Helen Kays.
Isis, Connie Hoppie, Dick Winans,
Les Zahorik and Bill Bloom are in
the new show at Frank Franda and
Nino Costarello’s remodeled La
Conga Club, Milwaukee. . . . Marty
Knopf, treasurer of the Hudson, Un-
ion City, N. J., will attend the Bar
Mitzvah of his nephew, Norton Bar-
nett Knopf, at the Congregation
Emanu-El, Philadelphia, March 26.

. Embassy, Rochester, N. Y., a

e

opened last week with Jay McGes
as manager, and Frank X. Silk head-
ing the first unit in. ... Oscar Marko-
vich is partnered with Abe Ellis and
George Sutton in the opera}ion of
four boats that will make daily trips
up the Hudson River as far as
Poughkeepsie, N, Y., beginning Dec-
oration Day.
@ [ %

NATE TASH is in his fourth sea-

son as concession manager at the
Gayety, Washington. Mike
Sachs’s nephew, Douglas, celebrated
a 10th wedding anniversary in Prov-
idence recently with Uncle Mike and
Alice Kennedy as star guests. An-
other, Don Sachs, is a vocalist in the
new Parisian Follies at the Latin
Quarter, Manhattan, . . . Natalie
Carter is the new line producer, and
Bob Ridley, the new house singer,
at the Empire, Newark, N. J. The
latter changed places with Murray
Green, who went to the Hudson,
Union City, N. J., where Eddie
Lynch remains as ensemble chief.
. . . Darleen Graves, formerly of the
Hudson’s chorus in Union City, N. J.,
is now a show girl at the Latin Quar-
ter, Philadelphia.
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* STRIPS * EXOTICS 4
* ACTS '

Booking for 20 Nite Clubs In Chicago and
vicinity. Acts going East or West.

WRITE, WIRE OR PHONE
BERT PECK

AFFILIATED BOOKING AGENCY
’ 162 N. STATE CHICACO, ILL.
DEarborn 2-2822
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Year round work — no chorus.
$50.00. Write or wire

EMPRESS THEATRE
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g 540 Woodward Détrolt 26, Mich.
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WANTED

Exotic Dancers and Strips
For Theatres and Ciubs from
MAINE to CALIFORNIA
BE A BOOSTER FOR

i MILTON SCHUSTER

127 Narth Dearborn St. CHICAGO 2, iLi. !

(HORUS GIRLS WANTED

talary $60 per week,
nite rehearsal.

GEM FOLLIES THEATER

Experienced. @ days—re

FOR THAT NEW LOOK—COIL CURLERS—The new casy to u.e cur )
has no equal in setting beautiful curls that stand combing for days. So

quick in action. So good you need no permanent. So light and comfort-
able to sleep on. So easy on your hair. Such lush natural curls, waves y
and ringlets! No heat, no chemicals. COIL CURLERS do not show. Your

hair looks curled while COt. CURLERS are working.
Mlustration is guaranteed an actual photograph of Coiled Curls,
miss this'!! Order vour Bonus package today. 48 curlers. $1.00 nostpaid

HUMPHREY PRODUCTS CO.
1931 THIRD AVE. DETROIT_26. MICHIGAN

CHICAQGO. (LL.

State and Congress Sts.

Millions sold.
Don'‘t

YOU WiLL BE
ODELIGHTED
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Barn Troupes
Must Use 70%
Equity Casls

Couneil Amends Rules

NEW YORK, March 12.—Several
new rulings en strawhat regulations
were recommended by the Summer
Stock Committee, Alan Heitt, chair-
man, and adopted by Actors’ Equity
Council at its meeting Tuesday (8).
There will be no change this year in
the rule calling for a minimum of six
Equity members at all times in barn
casts. However, an amendment calls
for a ratio of 70 per cent Equityites
in all summer troupes with. twn ex-
ceptions: (1) Where the cast numbers
IS or more, and (2) for any one week
in any one season.

To eliminate the racketeering by
managers who have held out Equity
memberships as bait to aspiring ap-
prentices and students, a new ruling
goes into effect that po apprentice,
student or non-Equity jobber can
qualify for Equity membership during
a first season of sumimer stock, no
matter how many times he plays.
He must play at least three weeks in
any succeeding season in order to
qualify. Thereafter, if not qualified
in a second season he must join im-
mediately.

Safeguard for Managers

On the side o, protection for sum-
mer stock managers, a reccmmenda-
tion was adopted prohibiting anv job-
ber from canceling an obligrtion tn a
manager less than three weeks prior
to his opening date except by mutual
consent. However, if he cancels more
tran three weeks in advance, the
actor must forfeit the amount which
would have been due him if the con-
tract had been fulfilled. The coun-
cil refused the request by managers
that a star canceling st#tch a contract
should be financially responsible for
withdrawals by supporting players
engaged at his insistence. Also sum-
mer managements wanted to elimi-
nate rehearsal pay wherever a per-
rentage agreement was involved, This
was turned down anc it was pointed
out that a whole cast might be en-
gaged on a percentage bacis if this
had been granted.

Other items covered by the meet-
ing was an increase of Chorus Equity
representation on the council from
five members serving five years each
to nine members serving three-vear
terms. Council also elected Matt
Briggs, Edith Meiser and Mady
Christians to serve as its representa-
tives on the nominating committee.

On Friday (25) the quarterly meet-
ing will select six membership repre-
sentatives to fill out the nominating
committee of nine which will prepare
a regular ticket for submission to the
annual meeting at the end of May.
The committee must ready a ticket
tor complete slate of officers to serve
three years; 10 councilors to serve
tive years, one replacement to serve
one year and one replacement to
serve two years,

Nat’l Theater for New Zealand

WELLINGTON, N. Z., March 12 —
A compcony is being formed here to
take over the Paramount Theater for
conversion into a National Theater to
provide a permanent home for ama-
teur orgs. The government is very
favorably disposed toward a National
Theater and is expected to assist the
running of such an outfit with an an-
nual subsidy. The Paramount seats
1,400 and the company being formed
is to have a capital of $40,000. Up to
aow the theater has been a second-
run doublesfeature pic house run by
G. L. Johnston, who plained »>
the Pix Industry. Inquiry that he
could not get first releases from ex-
changes.

|

LEGITIMATE

Broadway
Gpening

AT WAR WITH THE ARMY

tOpened Tuesday, March 8, 1848)
BOOTI THEATER

A tarce by James B. Allardice. Stnged by
Ezra Stone. Setting by Donald Oenslager.
Company manager, Edward Scanlon. Btage
manager.. Lamar Caselll. Press representa-
tives, Michael Mok and Helen Hoerle. Pre-
sented by Henry May and Jerome E. Ropsen-
feld tn  essoclation with Charles Ray
McCallum.

Captain Ernest Caldwell ...... Willlam Mendrek

Second Lieutenant Davenport . .Kenneth Forbes

T/5 Corporal Clark Mitehell Agruss

Corporal Di Rucelo ......... Ernest Sarracino
Staff Sergeant Krieger ......... Jerry Jarrett
A Soldier ................. +oAlfred Lebherfeld

‘nother Soldler ..., . .......
Pirst Sergeant Robert Johnson
Staf{ Sergeant McVay

...Joseph Keen
..Gary Merril]
.Mike Kellin

A Lost Private ..., ....Tad Mosel
Private Jack Edwards .Bernard Kates
First Lientenant William Terray...... Ty Perry

L ..Maxine Stuart
Mrs. Caldwell ....... ...... ..... Sara Seegar
Private First Class Alvin Hawlking ......

....... Creiivatisesreeesaas . William Lo nteau
Colonel Davies ......cveevneenn..n.. John Shellie
Helen Palmer ..ov.vvvvevnnnve.... Sally Gracle

At War With the Army will win no
dramaturgy prizes—nor is it likely
that its young author from the Yale
campus figured it wou'd. It is loud.
raucous, with a thread of plot gag-
ged-up to the nth degree with frankly
contrived slapstick situations. But in
spots it is enormously funny- funny
enough, when the word gets round, to
keep plenty of customers amused at
the Booth. And with a farce, that’s
really all that matters.

Army is strictly of the Brother Rat,
Room Service school of thought, with
a locale this ti » in an ~“my training
camp in Kentucky. What central
plnt Jine there is concerns the efforts
of a bored top sergeant to get over-
sea$ for real fighting instead of his
daily battle with pap ork. Also
thre is a ""tt12 matter of his involve-
ment with a pleasant trollop from the
camp PX who has become slightly
pregnant. Around this swirls a
mighty battle with the brass to the
accompaniment of slamming doors
and split-second escapes from disci-
pline—with the boys obviously com-
ing out topside in all encounteis.
George Abbott graduate F-ra Stone
has staged this nonsense at a head-
long pace which covers its more ob-
vious deficiencies—and a reporter
suspects a personal Stone hypo in
most of the ag situations. Be that
as it may, and allowing for the fact
that author James Allardice has come
closer to scripting individual vaude
material than a play, Army still adds
up to a pretty fair three-ring circus
in an orderly room.

There are first-class performances|

from some of the 17 actors involved
in these daffy proceedings. Gary
Merrill does excellently by the
badgered top sergeant whose amours
and paper-work have him in a tail-
spin. Jerry Jarrett is fine as a gold-
bricking supply sergeant and Mike
Kellin and William Lanteau both add
tremendousl, to the laugh spots as a
dunb non-com and the company sad
sack. Bernard Kates makes the smart
Jad who knows the angles for a bit
of army Dblackmail properly un-
pleasant and there is a top-flight
brand of pantomime from Tad Mosel
as a private who has lost his way
in the intricacies of red tape. On the
arass-and-fem side, William Mendrek
proves he still knows his. farce as a
hen-pecked company commander and
Sara Seegar is amusing as a know-it-
all army wife. Maxine Stuart gives
an excellent account of herself as the
somewhat reformed, still dizzy camp
tramp, and Sally Gracie does well in
a brief bit with another of the top
sergeant’s sex entlanglements,

One of the prime laugh-getters,
however, of an evening at the Booth
is ona of the most erratic Coca-Cola
machines on record. Its antics really
deserve billing. This reporter
going to insist that The Billboard’s
local vending machine pooh-bah, Is
Inrowitz, stop in some night soon
and give the trade an expert opinion
on its performance. Bob Frincis.

«
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Harif’d Zoning Board
To Hear Le git Plea

HARTFORD, Conn., March 12.—
An attempt Is being made to reverse
the decision of the suburban Farm-
ington Plan and Zoning Commission
to permit a change in zone from
“Residence A” to “Business” for a
legitimate theater on Farmington
Avenue.

Robert E. Parsons, chairman of the
Zoning Board of Appeals, announced
that the board will hold a public
hearing March 17 to hear and act
upon the petition of four residents
of the town to review and reverse
the decision. The eight-acre plot
involved is bounded on the east by
property of the metropolitan District
and on the north by the highway
known as Farmington Road.

The theater would be designed by
Frank Llovd Wright. Paton Price,
Morgan O'Brien, James and Sam
Capuano, of Hartford, would erect
the project.

“Lil” Relights March 21

NEW YORK, March 12.—Unless
the unexpected happens, Diamond Lil
will relight at the Coronet a week
from Monday (21). Star Mae West,
who suffered a multiple ankle frac-
ture causing the show’s suspension
since February 28, is up and walk-
ing and doctors expect to remove the
cast tomorrow (13), Producer Al
Rosen reports that while 24G in
ticket refunds was made last week,
an advance of almost $26,000 was
taken in via mail order and window
sales during the same period.

SHOWLOG
Performances Thru
March 12, 1949
Bramas
Ovpened Perfs.
Anne of ¢ Thousand
Davs L, 12- 8, 'A% 110
(Shubert)
A Streevcar Named
Desire cevess. 12- 3, '4% 503
Barrvmore)
Big Knife, The..,.. iessy 2-24,49 20
{Natienaly
Born Yesterday coae. 2- 4,748 1,304
Benry  Miller)
€ty of Rings ... .. ...., 2-17,°40 23
(Biackfriars Geild)
Death of a Salesman ... 2-10, 40 34
{Morosro)
Diamond £30  ...,,, . 2-8,'49 32
(Crrenet) .
Edward, My Sen ..... 9-29, ’48 188
{(Martin Rerk)
Goodbre Yiv ¥Faney .., 11-17, 48 ¥83
{Fulton)
Life With Viother . 10-28, *48 16>
Empire: {
Light Up the Sky ,.11-18, *48 132
{Royale) ‘
Madwoman of Challlos 12-27,°'48 88
Refasco)
Mister Roberts .....,. 2-13, ‘48 448
(&iviny
Private Lives .. _,.... 10- ¢, ‘48 184
\Pivmonth)
8iiver Whistle, The. 11- 4, 48 12
Biltmore)
They Knew What They
Wanted ... ... ........, 9
tMunusic RBax)
Two RBlind Mice..,.,.. 13
{Cort)
-
Musicals
ABh for fove . . 1-22,'49 57
(Mark Hellinger)
Along Fifth Avenne 1-13, ’49 68 |
{kmperial)
Az the Girls Go .. 11-13,°49 137
(Winter Garden)
Bigr Button Shoes .. 10- 9, '47 504
(Broadway)
Hisw Me., Kate . .,,. 12-30, ‘48 53
(Century)
Lend an Ear . .......12-16,°48 190
(Broadhurst)
Love Life ceeee.. 10- 7,48 180
(46th Sireet)
Where’s Charlev? ..... 10-11, *49 176
{8t. James)
ICE SHOWS
Howdy, Mr. ice 6-22, '46 249
{Center)
OPENINGS
At War With the Army., 2- 8, '4p ]
{Booth)
CLOSING
Red Gloves cevens 12 4,048 138
tMansfield)
Saturday (12)

March 19, 1949

Communications fo 1564 Broadway, New York 19, N. Y. %

, Off-Broadway

A HIGHLAND FLING

(Opened Monday, March 7)

JOAN OF ARC
COMMUNITY CENTER

A comedy by Margaret Cyrtis. Staged by John
McQuade. Designed by Anthony Billotto.
Produced by Michael Grace.

P ..John McQuade

.Michael Rellly

.Jerry Hachaday

..Joan Wetmore

John Cromwell

Ann Donaldson

.Richard Hamtilton

Creena cue

evsrsise. .. Judy Lambert
............................ Mary Gray
Malcolm Grsham.....,........ Pilly freen
Lila Graham. wevse...Phyllls Adams
Hamish. .. oo N S8 AU LAvV1S
Alicetrina .Patricia Robbiny
The Minis .Vaughn Taylory
Mrs, McGill. . .Linette Landry

Back in the spring of 1944 George
Abbott presented Margaret Curtis’s
phantasy-comedy, A Highland Fling,
for some 27 performances at the
Plymouth. Now Equity Library The-
ater has elected to revive it—and with
none too successful results. How-
ever, it must be reported in all fair-
ness that Fling got off to a tough
start, unveiling a week late because
of the loss of Wesley Addy from the

cast to take up a Broadway com-
mitment. Director John McQuade
was forced to step into the lead slot
on a week’s notice and two other
last-minute withdrawals had one ac-
tor reading direct ‘rom the script.

For memory refreshment, the
rather spineless little Curtis fable is
predicated on the notion that chil-
dren and daffies can see ghosts. The
genial spectre of laird Charlie Mac~
Kenzie refuses to join his wife in
heaven in order to carry on an affair
with one of ithe latter. When, how-
ever, his angelic spouse convinces
him that there are some pretty snappy
celestials, too, the ghost sets about re~
forming the local village bad boy as
a ticket of admissiona Other trim-
mings give his four-times great
grandson and an American cousin
something to do in the matter of
shipping the “scone stone,” concealed
in the castle for years, to America.

The ghostly laird almost makes the
heavenly grade, until his protege
hackslides and tweaks a lady’s be-
hind at the last minute. Meanwhile
the daffy gal can’t see old Charlie
anymore and conveniently regaing
her wits to fall in love with his des~
cendant. The mo<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>