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Arena Construction
Booms Across U. S.

Multi-Million-Dollar Projects Backed by
Business Interests Mean $3% to Cities

CHICAGO, Sept, 25.—A boom
in building auditoriums and arenas
is sweeping the country. In every
section, cities are constructing,
planning or financing a large struc-
ture with maximum seating capac-
ity and maximum exhibition space.

New arenas are in some stage of
planning or _construction in such
centers as Omaha:; Richmond Va.:
seattle; Lincoln, Neb.; New York:
Des Moines: Charlotte and Win-
ston-Salem, N. C.: Portland, Ore.:
Vancouver, B, C.; Detroit and
Chicago.

One estimate is that at least two
dozen cities are at work on mult-
million dollar buildings and that
$125.000,000 in auditorium-arena
work is on the drawing boards.

Business Interests '

Behind the boom are the down-
town business interests of the vities
and Chambers of Commerce. And
standing to benefit are several
growing branches of show business.

Into the huge structures will go
an assortment of shows developed
especially  for auditorium-arena
presentation. Once before there
was an arena building spree. That
was during the Works Projects and
Public Works era. In the vears
that followed it was often difficult
to keep the buildings busy.

But now the arena shows have
come into their own. Ice shows
and indoor circuses have been per-
fected. Currently most significant,
the so-called “walk-around” show
is coming into full strength. It is
one of the major factors in today’s
construction splurge and in sue-
cesstul operation of the nation’s
biggest show buildings.

Improvements

While new buildings are bein
completed. she older ones are add-
ing air-conditioning and other im-

rovements to keep them apace,
aders in mnearly every city are
urging that space — seating space
and exhibit space — be available.
Like earlyv-day vivie leaders who
campaigned to win railroad lines
for their towns, ioday’s leaders are
actively seeking amusements, trade
shows, exhibitions, conventions and
other crowd-pullers that bring new
business to town with them. The
auditorium-arena is a prereguisite,

Merton E. Thaver, president of
the International Associatior. of Aun-

‘Ice Capades’
Best to Date

By BOB ROLONTZ

This is one of the best “Ice
Capades™ to date. Sparked by five
lavish  production numbers  and
featuring top names in icedom as
well as some strong new talent,
the  sumptuously  mounted  and
beautifully costumed show 15 an
outstanding ice spectacle,

It is smoothly paced, splendidly
performed and eertainly o winner
for all concerned, including pro-
ducer John Harris, choreographer
Ron Fletcher and stars Donna At-
wood, Bobby Specht and all the
rest of the huge cast including the
chorus bovs and girls.

Without question the show has
- {Continued on page 33}

ditorium Managers and manager
of the Intermational Amphitheater,
Chicago, sees it this way:

Business leaders urge eonstruc-
tion of the arenas in the belief that
the buildings and attractions will
not only bring new business to the
city but also tend to anchor that
city’s aclivities and growth to the
ceutral business district.

Plums to be picked off by the
building managers and civie con-
vention bureaus include the large
number of big trade shows, con-
ventions and expositions that have
mushroomed in postwar years.

Walk-Arounds Click

“Walk-around” is the building
managers term for the tvpe of
event which many see as thw:lhreucl
and butter of arena business. These
are the shows for which exhibit
space is rented; the audience walks
around to see the exhibits and
probably doesn’t use the building’s
seats at all, unless there is a sepa-
rate hall in which the show’s pro-
gram of live talent is presented.

There are several kinds, and the
most prominent is that which is
open to the public. These pros-

{Conttnued on page 47)

RECORD NAMES
GO ALL OUT TO
WOO THE KIDS

NEW YORK, Sept. 235. —
Patti Page, whose new Mer-
cury record, “The Mama Doll
Song,” is slated for a build-u
in both the pop and the kid-
die market, cut three more
children’s sides here this week.
Meanwhile, the other majors
are also lining up kiddie rec-
ords by their top pop artists
this fall, with Decca cutting a
small fry platter with Kitty
Kallen: Euﬁ1mhiﬂ with Rose-
mary Clooney, Jose Ferrer
and the Mauariners; Victor

with Eddie Fisher, Eddy Ar-

nold and the Ames Brothers. |

Pop artists have been sell-
ing well in the kiddie feld for
some time now. Six out of the
top 11 records on The Bill-
board’s current best-selling
children’s record chart are by
pop names.

I'hose on the hit list are
Burl Ives, Patti Page, Gene
Autry, Rosemary Clooney and
Dunny Kaye.

And there are plans at al-
most every top label to keep
making kiddie items with the
biggest names on the talent
roster. Among these talents
are Jerry Lewis, Jimmy Dur-
ante, Eddie Cantor, Milton
Berle, Wally Cox, Charles
Laughton and Perry Como.

Arrival of

By TOM PARKINSON
CHICAGO, Sept. 25.— Arenas

buildings are refrigerating their
rinks in make-ready for the season
when show business is put on ice—
and ice skates.

Major producers are launching
six ice shows this fall. With exper-
ience as a guide, they are expecting
to play to 10,000,000 people in
audiences of up to 12,000 each.
The units wgl,l gross  roughly
$20,000.000 on the season, which
lasts until spring for most, altho
some outfits won't close until late
SUIMMmer,

A brand of show business that
bears a clear “Made in Ameriea”
lubel, the iee show is a mere
voungster of 19 seasons, vet stands
up with the aged, classic branches
i:-lp entertainment. The entlire [ield
stems from the success of an ice

eago's Sherman Hotel in 1936 and

are in the Ice Age, and there is no |
thaw in sight. The big-capacity |

reviie at the College Inn of Chi- |

NEWS

OF THE WEEK

NBC-TV Tries to Dissipate Summer

Returmn Program; Wide Spread Urged . . .
NBC-TV seeks to halt concentrated summer
reburns on web. Asks advertisers to spread re-
run programing over different parts of the
VORE: 'is saeiviesalsssnisrineinssssschiin B

BBDO, Handling 10 Film Shows,
Leads Agencies in This Field . . .
BBDO top agency handling film with 10
shows to its credit. Other top agencies—
Young & Rubicam and J. Walter Thompson—
less partial to flm. ..............Page 10

Kinter Winner at ABC; Morgan

Appointment Significant . . .

Bob Kintner is in a solid position at ABC altho
execs and secretaries got axed to make up for
an estimated loss of $1,800,000 on the NCAA

football games. Tip-olf on Kintmer victory is

the naming of Harold Morgan as top national
officer of the company. ..... cesses.Page 13

Plan New Attempt to Remove

Juke Box Copyright Exemption . . .
FPlans are already heinil; set for a new legisla-
tive attempt to extenc

cover juke box play. Major push is expected to
be in the new Congress, rather than in the
Senate where the last proposed Copyright Act
foundered, . ..ivevoecconnene ....Page 18

Ballroom Operators, Agents and

Maestri Hold Successful Meet . . .,

Ballroom operators, band leaders and booking
agents met, fought and settled mauy  differ-
ences and problems at the National Ballroom
Operators’ convention held in Chicago this
week. The trade considers it one of the most
successful such meets held in a long time.

""'ll"'IIIIIII'Pil:EE 13

Disk Mirs. Heighten Sales Push

As Year's Final Quarter Nears . . .

Becord munmfacturers continue to strengthen
their promational and merchandising drives as
the lﬁlili}liflgl':li}]] record industry ]u.'-.lﬁz-; into the

Beginning on Poge 47

copyright rovalties to

uarter of the vear. Capitol and Mer-

ave. announced new October plans.
Pages 18, 19

Madison Sq. Garden Rodeo Advance

Sale Boomed by Roy Rogers Name . . .

The return- of Roy Rogers — who recently
racked up a $450,000 grandstand gross at the
Canadian National Exhibition — to headline
Madison Square Garden’s annual horse opera
has more than doubled the advance ticket sale
to that waning evenl. ..........Page 56

final
cury

Spot Jingles for Jukes

Inkﬂd h}l‘ h'u.'l, Ad .I*EE“LT " & ®

Musie Operators of America sign contract with
advertising firm set up to handle paid juke box
commercials. Gives firm exclusive rights to
furnish MOA with spot material for 10 vears,
MOA to get percentage of gross ad billings.
Signing gives agency MOA's official endorse-
ment to approach national advertisers to sell
Hme on nation’s jukes. ...cccececee . .Page 85

Nation's Bistros, Bowling Alleys,

Eateries Get New-Fangled Gun Games . . .
New crop of realistic coin-operated rifle units
find new locations as well as usual arcade
spots. Cames feature moving targets, 3-1,
electric ravs. Plaver hears gun fired, feels re-
coil. Survey finds operators agree unique units
“here 10 Y. csessssssssssssass AR Bl
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Cold Shows Mean
Hot Box Offices in

lce Age

Six Flashy, Colorful Shows to Hit
Road; May Gross $20,000,000

a subsequent show at the Tulsa
Municipal Auditorium,

Glamour, Youth, Color

It has grown fast and shown

flash, ereating new ideas here, and
there adapting old routines and
methods to skates. The ice show
capitalizes on a reputation for
' glamour, for vouth and bright eol-
|ors, It is typilied by a skating
| chorus with a Winchellism name,
| each gal in a Disneyesque costume,
| It has sex and skill and ﬁlpecd
plus something for the kiddies.
Critics say each one is like all the
others and how much can one do
on ice? Devotees come from miles
around to pack the nation’s bizgest
seating fucilities weeks at a Hme as
the companies tour the major and
modest-sized cities of the country.
Numerous cities support two and
even three icer engagements
annually,

The ice show now is an Ameri-
can  export grossing more than
$2,000,000 a vear, with one of the
companies keeping two or more
units on tours of Europe, Asia,
South America and now the Mid-
dle East. Natives of Damascus,
| Caleutta, Bangkok and Hong Kong
are thrilling this season to the show
that features pert American young-
sters, smiling as they speed and
stunt and strut on those stranze
things ealled skates.

Four Outfits Lead Field

The blade show business is
centered on dour outfits and they
comprise one of the most important
elements of auditorium-arena show
business. Here is how the field
shapes up:

"Hollywood Ice Revue” is pro-
duced by Arthur M. Wirtz, of the
Chicago Stadium. Now [eaturing
Olympic champion Barbara Ann
Scott, of Canada, it was for vears
the vehicle for Sonja Henie. “Hol-
lywood” starts its 19th season in
October, and its route includes
Wirtz-owned or controlled build-
Jings in Detroit, St. Louis, New
| York and Chicago, as well as other
'major stands, It's a Christmas

(Continued on page 47)

‘Follies’ Spots
Science Fiction

i By JOEL FRIEDMAN

' Each wear, it seems, Shipstad
'and Johnson dip into their pool of
| limitless imagination and come up
with an “Iee Follies” production
erammed with all the eolor and

verve possible. In their 19th an-
nual editon, the rink wizards once

again defy the prognosticators, and
prescnt a dazzling revue, rvplt‘-tﬂ
with brilliant and breath-catching

blade work, a phenomenal display
of costuming and ligchting, and
equitlly appealing sicht and sound

story sequences,
Despite the fact that there’s lit-
le that can be performed on a

nk that h:].S'I'Irl"IIIIE'E"H seen belore,
it “Ice Follies” company projects
{Continued on puge 39)
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NBC

Embroiled Again: Balks

At Using Off-Screen Reruns

Screzn Gems Takes Violent Issue
Against Web, Points to Ratings

NEW YORK, Sept. 25.—Spon-|show (half hour live) the averagestand against such a policy, there
sors of TV Flm shows on NBC-TV [ riting was 23.1 “Our Miss Brooks,’|is a strong likelihood that a clash
vwere informed recently in a letter  the opposition, which pulled a 39- | will take place between the adver-
"sent by Ceorge Frey, the web’s week winter average of 33.7,)tising fraternity and NBC, Such a

sales veepee, that the concentrated
use of reruns during the summer
months is not desirable program-
ing—so far as NBC aad its affiliates

are concerned. A major film dis- |

tributor, Screen Gems, this week
took wviolent issue with the NBC
stand.

The Frev letter indicates that
sponsors will find themselves in-
creasingly urged by NBC to spread
their repeat films thruout the vear
rather than use them as $ummer
programing faie.

*"With the increasing volume of |
repeat shows,” Frev states, “We |
feel that a problem is arising call- |
ing for advance planning of sched- |

ules which will seek to avoid un-
due concentration of repeat shows
in the summer, or on any particular
evening, so as to maintain the ef-
fectiveness of our over-all program
service Our affiliates have
particularly objected to repeuts
during the opening of the new sea-
son (Labor Dav to early November)
and to the scheduling of virtually

all repeats in the summer months.” |

How far NBC is willing to go
in order lo
policy on advertisers who insist on
maintaining their summer rerun
schedules is open to conjecture,

SC Blasts Back

Screen Gems, however, as if
preparing for a coming battle on
the matter. is providing advertising
agencies with ammunition to com-
bat NBC's opposition to summer
reruns,  Sereen Gems this  past
summer sold three advertisers—
Ford, Campbell’s and Helene Cur-
tis—with reruns on “Ford Theater”
as summer fare.

In a letter sent out to 1.000 ad
agency execs, John Mitchell,
Scereen Gems' sules veepee, points
out that (1) the reruns shown on

“Ford Theater” outranked all ::lhcrl

dramatic series on  all networks
with an average Nielsen rating of
31.9; (2) the reruns used by Helene
Curtis garmnered an average 13-
week Nielsen rating of 22,0 to top
such live competiion as “U.S.
Steel Hour,” which averaged 18.7,
and “Suspense,” which averaged
16.5, both of them using first Tun
seripts:  (3)  “Campbell
Soundstage” which used
“Ford Theater” rerumn,,, ©
with a 17.5 Nielsen rating and
averaged out the eight weeks with
a 17.2 rating. For 39 weeks of the
‘Campbell Soundstage” winter

Sterling to
Offer Free
Film Strips

NEW YORK. Sept. 25.—Sterling

Television is considering the dis- |

tribution of 35-mm. film strips as
part of its new industrial film op-
eration.

sent a letter to stations this week
asking if they were equipped to
telecast such material and if they
would like to carry it on a “free
loan™ Yasis.

Dolan’s letter stated, A great
varietv of subject matter is avail-
able on film strips ranging from
great sports news photos to advice
on planning the family grocery
budget.

“Generally,” he continued, “tne
degree of commercial reference in
film strip is far less than it is in
motion pictures.”

Manv film strips of merit are
available for both quarter and hali-
hour slottings, according to Dolan,
They move at an average rate of
one 353-mm. frame very 10 seconds
and are almost always accom-
panied by a seript which amplifies
each frame over which the copy is

ut into effect its new |

Sumimer |
eight |
came o ous !

Charles Dolan, head of |
Sterling’s Industrial Film Division, |

dropped down during the summer
|to 22.6."
Mitchell

further points out to
| advertisers

that “the nebworks
themselves justifinbly  wait  until
fall to put on expensive spectacu-
lars and costly series.”
“Advertisers and agencies can

been proven that the enter-
tainment needs of the public can
be satisfied —sometimes better—by
repeats, while costs per thousand
are cut down to the size where

Touchy Issue
If advertisers insis: on program-
ing reruns during the summer only,
and if NBC decides to take a firm

pet more viewers per dollar thru |
summer repeats,” he savs. “It has

vou ean  make each television|
dollar  bring vou added sales
returns.

clash would be reminiscent of the
one which occurred when the web
earlier this year pre-empted time
slots from established sponsors who
refused to go alomg with the web's
concept of good programing.

Frev states in his letter to spon-
sors that NBC is "hoping to assem-
ble and co-ordinate data on all
repeat schedules for 1954-'55 so
that we can formulate proposals
for handling these repeats on a
hasis which will work best for each
of the programs involved, and for
the total NBC schedule. When we
have completed this analysis and
have considered procedures for
dealing with the problem, we
would appreciate an opportunity
to discuss our suggestions with
vou and to seek your co-operation
Lin carrving them into practice.”

RKO Stud

HOLLYWOOD, Sept. 25.—Indi-
cations this week were that RKO
would begin a big push to offer its
lot to TV film producers, The film
company, whose sole production
activity during all of 1954 was one
picture, “The Conqueror,” has re-
cently given pink slips to two of its
three producers—Larry Tatelman
|and Robert Sparks. The remaining
|staffer without _a current assign-
ment is Harriet Parsons. Also given
their notice was M. E. Burns, head
of the make-up department, sev-
| eral publicists and secretaries.
| Deals are now on the fire for
five indie theatrical prodocers,
Frederick Brisson, Allan Dowling,
| Benedict Bogeaus, Edmund Grain-
ger and the King Brothers, to shoot

| as they [inish their work, if TV film
i shows can be found, room will be

|||h'l'|'h:' F-”T lllf.'m.
RKO is:not unmindful of the
| boom created by TV film activity
Lin this eitv. Many of the fringe lots
which were in verv sad shape fi-
nancially have made comebacks
becanse of their video film con-
| tracts. In Fact, there is said to be
a shortage of space here.
Series Accent

Of course, the emphasis will be

on getting video film series which

tinuing production basis. Produc-
ers who have such properties uti-
lize studio space continually thru
the vear. Their business is espe-
ciallv lucrative because of its fairly
stable nature.

There does not seem to be much

take anv  intensive
schedule of theatrieal films., Nego-
tiations are supposed to be under-
wiay between Flovd Odlum and
Hughes for a buv out of his inter-

'Unity TV Launches

I ] T " I
Firestone Drive

NEW YORK, Sept. 25.—Unity
Television is staging a concentrated
sales drive for the last quarter of
' this yvear, naming it the “Len Fire-
stome Drive”™ after the firm's sales
manager. The Frm is putting up
cash prizes of over $1.000 for its
salesmen bringing in the higgest
business of various specitications,

reacd. Many of these strips are
“thoroly absorbing even tho the
pictures do hot have motion,”

Dolan said.

on the lot. The probability is that |

l\ABC Film Syndication

are currently on the network or|
running in svndication on a con- |

hope that RKO itself will under- |
production |

los May

Open for TV Film

Dismissals, Talks With Indie Theatrical
Producers Indicate TV Film Possibility

ests in the film company and his
other properties. It has also been
reported that a syndicate com-
posed of William Zeckendorf and
Lawrence Rockefeller have raised
the $3580,000,000 necessary to buy
out Hughes.

Because most of the TV proper-
ties on networks are alrendy set for

next vear, the chances of RKO
getting such business are-faidy lim-
ited at this time, RKO, however,
will undoubtedly open its lot and
production facilities for producers
who are interested in making pilots,
Those producers who have proved
track records and good reputations
will most likely be given special
consideration.

their production locations for the |

WPIX Buys

McCune Show
From Minot

NEW YORK, Sept. 25.—Minot
TV has sold the Hank MeCune
show to WPIX here. The station
will book the comedy series once a
week adjucent to “Ramar of the
Jungle,” which it runs daily. Minot
also has obtained a renewal from
Bowman Dairies in Chicago. Bow-
man was the first buyer of the
show under Minot distribution,

Minot is the distributor with a
total complement of over 150 sales-
men, which it shares with Motion
Pictures Advertising Service and
United Films, the two veteran pro-
ducers of theatrical commercials,
So far the firm has handled only
the McCune show. :

Charles Amory, president of
Minot, savs that a couple of other
properties will be coming up
shortly. MPA'is currently produc-
ing a mvstery series based on the
files of the New Orleans police
department. Production of 22 epi-
sodes has been completed in New
Orleans. Amory said that the sales
effort on this show will begin when
26 are in the can.

Four Renew
‘Waterfront’

HOLLYWOQOD, Sept. 25.—Four
sponsors have renewed contracts
for the next 26 half hours of the
“Waterfront™ series, shooting on
the first 39 of which was com-
pleted last week, First of the sec-
ond 26 will go before the cameras
November 4.

Benewing contracts covering
more than 100 morkets were Stand-
ard Qil Co. of Calilornia, Stroh
Brewing Co. in Detroit, Falls City
Brewing Co. of Kentucky and In-
dizna, and Peyton Packing Co. in
Texas.

Produced for Roland Reed pro-
ductions by Bernard Fox, the show,
starring Preston Foster, first went
on the air this spring.

Ford Pact to TV Spots
HOLLYWOOD, Sept. 25.-TV
Spots, telefilm ecommercial pro-
ducer, has been signed by the
Southern California Ford Dealers’
Association to produce a series ol
animated ‘spots for telecasting this

| fall,

Seeks New Properties

NEW YORK, Sept. 25.—With
two new properties already safely
tucked under its belt, ABC Film
Syndication is still casting its eves
around for more series, following
the fadeout of a deal to add a
' Victor Stoloff produced stanza to
its roster.

The firm, which is just begin-
ning to get its new expansion pro-
gram rolling, had all but firmed a
F‘Li_-t with Stoloff to produce a
ulf-hour  series based on Roval
Canadian Mounted Police activi-
ties. The deal, however, failed to
materialize.

ABC Film chief George Shupert
is currently talking with several
other producers in a move to add

ing to' put up most of the capital
needed for production. The pro-
ducers, however, will have to put
up the rest of the coin,

|  Shupert holds strongly to the
| theory that a distribution firm can-

|
i

more shows to his list. ABC is will- |

Surf Sets Up
Taj Majal Co.

HOLLYWOOD, Sept. 25.—Nor-
man Surf has formed Taj Majal
Productions, Inc., for the filming

starring  Sabu,

Shooting on the pilot will get
under way at KTTV Studies, and
is scheduled for September 27-29.

[
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of a new series, “Jungle Boy,”

| not make ends meet by distributing
| properties on a straight percentage
| basis. It must have an ownership
‘stake in the properties as well.

However, he wants the producers
to share in the ownership, too, for
by so doing they would have
greater incentive to come up with
the best show possible,

The two new properties that
ABC has recently added to its ros-
ter are “Passpart to Danger,” pro-
duced by Hal Reach Jr., and
“Mandrake the Magician,” pro-
duced by John Allen and Bob
Mann.

OUT OF FILES

NBC's '3-2-1"
Culled From
Old Libraries

NEW YORK., Sept. 25.—The
success of the NBC video docu-
mentary “Three, Two, One—Zero”
was an example of the clever use
of a film library for program ma-
terial. Two-fifths of the program
was material culled from the NBC
Film and March of Time libraries.
Most of the rest of the material was
from the Atomic Energy Commis-
s10M.

The documentary on atomic en-
ergy was a follow up to NBC-TV's
enormously .'iliL'L'L'ﬂ'.-‘.f}:I.] “Victory at
Sea.,” It did, however, indicate
how film libraries could be more
fully utilized to produce documen-
taries. Film material which other-
wise would have to be shot or
which etherwise could not be dup-
licated was culled from its files.
For example, the NBC Eilm library
furnished a shot of the first docu-
ment which contained any infor--
mation on the atom—a German
manuscript written. by Lise
Meitner.

The NBC Film library has also
Furnished material for an entire
series on stamps which is now being
| distributed by Sterling Television.

Brasselle Sets
Up Pinto Firm

HOLLYWOOD, Sept. 25.—
Joining the list of actors turned
producers this week was Keefe
Brasselle who announceg the for-

mation of Pinto Enterprises, Inc.,
for the production of TV film.

First series on tap is “Johnny
Fable,” a situation comedy script-
ed by Aaron Spelling and Paul
Richards. Enl.s:-;c'ﬁu says he is plan-
ning for 36 half hours but has
vet set no production schedule.
Negotiations are under way to
shoot at Ceneral Service Studios.
Private financing is reportedly be-
ing arranged.

Brasselle is also negotiating to
do a teleseries over NBC,

‘Passport to

Danger’ Sells
Ten Markets

NEW YORK, Sept. 25. — ABC
Film Syndication’s sales drive on
its new “Passport to Danger” series
| has netted deals that will put the
|'show in 10 markets so far.

Among the sponsors pulled in
are Welch Grape Juice, which is
placing the series in three markets,
Pearl Brewing in San Antonio, and
Hudepohl Brewers of Cincinnati,

All the deals are for a firm 26
weeks,  Delivery of the films,
which are currently being shot in
Hollvwood by Hal Roach Jr., be-
gins November 1,

NEW YORK, Sept. 25.~Falstaff
Beer's bid to Finance production of
a dramatic anthology series it can
call its own nu:-re:% into the final
stages of negotiation this week,
with Screen Gems and Ziv-TV
competing to take over the job of
producer-distributor.

The deal reportedly would see
Falstaff spot booking the series on
its own behalf in some 55 markets.
The distributor would syndicate
the series on a first-run basis in
non-Falstaff markets, many of
which fall - into the top-market
class. Falstaff, of course, would
share in the syndication coin by

ZIV AND SG COMPETE
FOR FALSTAFF SERIES

| virtue of its ownership stake in the
stanza,

Negotiations  between Falstaff
and producing and distributing
firms have been in progress for
many weeks (The BiHJuun:l, Au-
pi".l.tst 28). It's now understood that
the only [irms in the running for
the business are Ziv and Screen
Gems. Ziv reportedly has offered
to turn out the show at a lower
cost than Sereen Gems.

Falstalf currently has MCA-TV's
“Citvy Detective” hooked into 85
markets.

Dancer-Fitzgerald-Sample is the
agency for Falstalf,



www.americanradiohistory.com

OCTOBER 2, 1954

THE BILLBOARD

TV FILM

COSTLY SKEIN
‘Millionaire’
Series Sef
By Fedderson

HOLLYWOOD,
new series titled “The Millionaire™
is being prepared for production
by Don Fedderson and will prob-
ably go before the cameras some-
time in November,

Six seripts wre in the process of
being readied for the series which
will be the story of an eccentric

Sept.  25.-A

millionaire who gives awav  his
millions. Each show will deal Hllh

HAS SMOKELESS
SMOKE MACHINE

HOLLYWOOLD, Sept. 25.—
Too much smoke in people’s
eves has led Dick  Albain,
Sereen Gems and Columbia
Pictures special effects man,
to invent a smokeless smoke-
making machine,

The device generates steam
in a boiler, releasing it thro
a4 pipe with a dry ice recep-
tacle. The reaction between
the steam and ice creates
“smoke,” which can be manu-
factured in any desired in-
tensity.

Albuin claims that the cost,
too, is less than that of the
old smudge pot method which
had camera men's eves water-
ing and directors sneezing, |I

NEW YOBRK, Sept. 25.—There
was  still no  determination  this
week of the deal reported to be
brewing between Motion Pictures
for Television and outside interests
by which new strength will be put
into the distribution of MPTV's
half and quarter-hour series. Ac-
cording Lo reports, the deal will be
consummated early next week,

Top officials of MPTV refused
to confirm or deny the existence
of the reported negotiations. Ed
Madden, MPTV  vice-president,

did sav that “a major expansion is

in the offing” and that MPTV will |

he throwing still maore resources
into syndication in the year ahead.
It appears that Madden

MPTV’s ‘Major Expansion’ Move
Would Strengthen Distribution

Matty Fox, head of MPTV,
for the past couple of months been |

exploring a number of ways ‘llltil

means of putting new zip into the | willing to go along to make
nel | plan Feasible.

operation, on both the feature a
syndication side.

Fox hus.never been one to fol- | operated along conventional ling
From the m-|

low a beaten p.:.th
ception of MPTV's ssndication ef- |
forts a vear ago, he is known to
have been pondering new

he was understood to be consider- |
ing what would have amounted to
a network-tvpe operation, in that
stations t'-':}llili commit themsely r-".l
in advance to carry a cerlain num- |
ber of MPTV shows in Class A

the dispensing of 1 million to uSYND’CA TES A!M AT DAYTIME SEGS

particular person,

At that rate it should be the
most expensive film series in TV
history,

Gotﬂ&m, Coast
Sales Hgq. for
Schwimmer Co.

CHICAGO, Sept, 25.—Walter
Schwimmer, president of the Chi-
cago  production  and  television

company, Schwimmer Productions,
Ine., announced this week a general

expansion in the firm’s sales force. | will win the battle of the bulge [m‘. hour

Sales offices have been opened |
at 16 East 415t Street, New York,
and at 1608 Vista Del Mar, Holly-
wood. A manager will be head-
quartered in New York and two
men will work out of the West
Coast operation. In addition, two
more  salesmen are being  added
to the home office staff in Chi-
CAEo.

The firm recently has tiken on
sales of producer Pete Demet’s’
“Championship H-.w.hm., an hour- |
long film package, in addition to
their own, “Movie Quick Quiz”
package. Six new markets have |
been added on the bowling series,
Bernie Crost, sales manager, an-|
nounced,
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Official’s Musical Bingo and Guild’s
Reducing Show Are Latest Entrants

NEW YORK. Sept. 25. — Two
svndicators, EIFFM_MI] Films and
CGuild Films, this week were ready-
ing properties aimed mainly at day-
time video andiences. Ofticial has
a musical binge show, “Tune-Q,”
that combines entertainment with
prizes. Guild is readving produc-
tion on “Its Fun to Reduce,” a
quarter-hour *-.l'n{] which it hopes |

lhe nation’s women. .
“Tune-0" is plaved with cards |
which local sponsors will distribute |
to outlets carrving their ]';ruﬂuctq
Olticial’s lt‘tuandl library, “Music
Hall Varieties™ has been edited into !
a series of 35 to 45-second film |
clips u]mh contain the LII|:I."I’LII[‘:—
ment. The local station can use |
either an emsee or a anLLiU Er-
sonalitv to pull the show 1ﬂgrt e,
"va-.f*r'-. mnst identif ¥ tie ::.I:mi: 0or |
the title to win the grand prize, | |
cgenevally a large appliance, imi|
whatever other prizes advertisers
decide to offer. Viewers who do
nob win et an additional chanee

National TY Films
Opens L. A. Office

CHARLOTTE, N. C., Sept. 25.
— National Television TFilms, the
recently formed distribution com-
pany handling "Lash of the West”
and “Seeret Chapter”™ for Howeo
Productions here, has opened a
Hollvwonod office with Dorothy De
“Lash,” mean-
has been sold in four mar- |

| kets: KNXT, Los Angeles; WMCT, |
Memphis: KOTV, Tulsa, and!
KOVR, Stockton, Calif.

at some award because there is an |
additional question at the eni of
each time segment,

The game can be plaved in three
ways—viewers can call in, the em-
see can call out or by use of a

tem.,
bility in that it can, be programed |
in :.tnra form, thrice weekly or one

ate at mghl“:.. The show is
HH .1::].11‘:[.11:1{}!1 of a radio stanza
which plaved fo- hw: vears on ska-
tions around the country. It was
developed by Elliot Alexander and
Dick LTll.lnm

studio audience and call out svs- gram uses charts as a giveaway
“Tune-0" has a further flexi- | item and has mailed sut 350000 of

“Tt's Fun to Reduce”
rated  local show in Pittsburch
which was  developed by Craig
Chambers, its producer, It [eatures
Margaret Firth as  hostess  and
Marlene Gorall as model. Pro-

s a top-

them i the short time l}l-['“ln.- have
been available. Production of 195
guarter-hour segments or 39 weeks

of [3rf131:=1111|ng will begin in two
weeks, but it is not decided wheth-
er it will be in New York or

Hollywaood, It will be on sale by
carly November.

Ziv to Double Rate
Of Film Production

NEW YORK, Sept. 25.—Ziv-TV |
will dauble the ml:r: af production
of its video film series shortly. The

svndicator has plans for six new

shows on the drawing bpards and

expects to launch the lirst of them

late this year or early next. Among
programs reportedly under consid-
eration are an Ed Byron radio
package, which Features audience-

participation, and a science-fiction

show to be prodoced with Ivan

Tors,

Zivs two latest vidlilm series are | is a case in point. John Sinn, presi-
“'[‘hﬂ h’d:]{e Cantor Comedy '] ht:"i |du-ul of Ziv, claims that the ecom-

ter,” and “Meet Corliss Archer

which within a short period of
Hme is said to be contracted for in
nearlv 123 markets. Additional top
stars are expected to be signed for

—

new properties now that Cantor |

has paved the way.

CBS-TV to Second

Run ‘Lucy’

HOLLYWOOID, Sept. 25.-CBS
Television will start the second run
of the "1 Love Lucy”
nebwork next vear and has tenta.

tivelv decided to spot the show in
the 6 p.m. Sunday time slot, Pres-
ent plans are to continue :-;hm}{'ing,
the half-hour weekly series for |
three more years, according to pro-
ducer Jess Gp]:rf'nht'hntr

Oppenheimer gives the three-
vear figure as the maximum for
which production will be con-
tinued. At that time the company
will have 194 “Lucvs” on hand, 90
more than there are in existence
TLOW,

The plans of Lucille Ball and
Desi Arnaz are still indefinite be-
vond that point, Oppenheimer said,
but it may be that after the pres-
ent series is wound up "Lucy”™ will
become a once a month one-hour
production.

CBS is l-?pnrlfr] not p!.innmg
to change the “1 Love Lucy” label |
on the second run, and, in effect, E
will have two "Lucys” vn the air,

SETIES On l]'H.‘.

in ‘55
continuing  to  telecast the new
shows at 9 pom. Monday nights.

Oppenheimer indicated that he
thought the two runs would not
contlict since the Sundav hall hour
is being slotted especially to cap-
ture the voungster audience. The

main complaint about the show has
'been, he said, that the 9 o'clock

_tll]lt‘ is in many cases too late for

| the kids to sit up and watch.

As far as syndication is con-
cerned, no concrete plans have ap-
parently vet been formulated.

No show can hope to slay on
top forever, Oppenheimer said, and
he would just as soon have ended
production on “Lucy” this vear so
that the first run of the sevies could
be retived as “undefeated cham-
pion.” Others at Desilu felt that
production should be continued
for a while longer, however, he
went on.

He doesn’t think that Lucy and
Diesi would be interested in doing
another series after fmraluug shoot-
m;_,, of the “1 Love Luey” show,
ﬂppt*ﬂh:ﬂ]]ﬂ: concluded.

vvwvv.amer‘

e ——

| record that is remarkable—the ris

If Ziv produces the six vidfilms,
the rate of the release of its shows |
will certainly be shortened.  Its|
current practice is to release one
new  program  every six months,
This likely will be shortened to
every four months, with the prob-
ability that several will be ready
for purchasing early next spring.

The veason for increased pro-
duction by Ziv is the phenomenal
stceess it has had with several of
its vidfilm series, "Corliss Archer”

| pany's gross sales volume over the |
past 18 months has increased by
68 per cent. He attributes this to
advertisers buving Ziv films rather
than network shows,

Can’t Meet Demand |

With such a constant demand |

For Ziv product, the film distribut- |
ing ‘uu_]{” producing  organization
finds it hard put, at its present
rate of production, to meet the de-
mand. And now that it is virtnally
assured of selling most of its shows |
—Ziv can point to a pre- selling |

k |
has. been greatly  lessened,

And the record of its renew als is |
equally distinetive. I Led Three|
Lives” has chalked up a renewal

rate of almost 100 per cent. The |

‘-]Jfﬂ\. has been sold in 74 of the 75
top markets in the country, The
drama was on 137 markets the first
vear, and 15 now '[}Id"-’lﬂg i 187
markets.

All  of the new properties
plduned for production will be shot |
in color, The company recognizes
the fact that color adds heavily to
its production budget but believes
that the residual valne of color
lilm is comsiderably more.

FCC Blanks TV Bidders

WASHINGTON, Sept. 25.—The
Federa! Communications Commis-
siom failed to issue any TV grants
this week, making the fifth week
this vear in which no grants were
made, This leaves total authori-
eations at 708, of which 600 are
post-freeze  grants, 1!J{_|ud1n;_, 32
- CONET e C].l! educational
grants, With 99 grants canceled,
ouwlstanding  authorizations now
number 609,

have | required the stations to buck tl

~:¢11-:~:=D|1|g., Originally  the sy
methods in TV film. At thal 11!I11-’1~a.1|1;"-r staff was separate |

o be ealled “Skin Diver
389 sevipts are being written,

| organization
 achieve standardization in shipping,

micro-wave networks, and appa
ently not enough of them wer

So MPTV's synddication has bee

aver the past vear, and has re
tered a couple of healthy }-'-‘.'a.%

such as “Janet Dean” to I;.r 1

teature staff, But the two 4
were consolidated early this su
MET.

Meanwhile. MPTV, which, witl
its catalog of over 500 featur
films, was long the prime mover o

anc | time. . This, of course, would have | the librarv-tvpe sale of features,

seeking new styvles here too. It ha
| long had under advisement a pla
by which stations would pay fo
Features in time instead of money
and  MPTY would undertake t
sell  the awvailabilities thus con
signed to it to natzonal spot adver
tisers. This plag is known to havd
been  discussedd with stations ex
clusively but has still not been pull
into full swing as far as is known

PIX AHOY

Underwater
Films Set
By 2 Firms

HOLLYWOQOD, Sept. 25.-The

enthusiasm for skin diving has ap-

parently transmitted itself 1o Holly-
wood telelilm producers. Two
companies are presently preparing
plans [or shooting an underwater
series,

Frauk Ferrin is readving a show
* for which
Fer-
rin has obtained a boat and under-
water filming equipment, and plans
to starl '-,}mutmtf as soon as the
]thiduutmﬂ M1 ||1~:. “Andv's Gang”
series is well under wayv,

KBC Productions, only recently
formed, has a series entitled “The
Waterdogs™ in the works,  Irving
Cummings Jr., KBC producer, savs
he has three scripts readv plus
technical advice and some equip-
ment,

Altho the two companies had not
been aware of the conflict, both
indicated that they would go ahead
with the 12 series.

Station Film
Men’s Assn.
Calls 2d Meet

BOSTON, Sept. 25.—The second

mj.,.u'uf.LlH!-n am,i_tnu-_', of the bud-
ing association of station film

men is scheduled to be held here
September 28, Tt is expected that
at least 15 stations from thruout
the New England area will be rep-
resented. The meeting will strive
to get the National Association of
TV Film E'Irt'i_tflt"- et up as a going
comcern.  They will also attempt
o arrange a ulbuqnuu! meeting
in New York, so that more stations
can attend.

The networks have been invited
to send members of their flm and
kinescope  transcription  depart-
ments. The main objective of the
at this point is to

labeling, cueing of [ilm and such
matters. And it is felt that a lot
aof work of this kind can be done in
the handling of kines for delayved
broadcasts. It appears that the
networks have been reluctant to
get invelved with the LT fur,
but are watching it w ith interest.

The group was formed at a
meeting here in July. At that point
it set up a six-point plattorm on
film handling. According to Bill
Cooper, of WJAR-TV, Providence,
acting chairman ::uf the association,
these standards have now been
completely accepted at the 135 sta-
tions that will li:-e al next week's
meeting.

The meeting will be at the Stat-
ler Hotel here, and will convene
at 3 p.m.
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BADGE 714 set best record in TV ifs first year. ..
Now, 39 new episodes added for a second great year.

A group of sponsors unafraid of the word “re-run,” bought
BADGE 714 (formerly Dragnet) and ran it, in many cases,
against some of the top-rated network shows. In virtually
every case, BADGE 714 pulled a bigger share of the audierice,
and for an extraordinarily low cost per thousand. The new

series of 39 additional BADGE 714 programs will keep up this
record. And other NBC FILM DIVISION re-run programs are
duplicating it market by market, month by month. When a
successful film program enjoys a return engagement, it usu-
ally reaches a larger audience than it did the previous time.

City Time Badge 714 Rating | Competition and Ratings

Cincinnali Mon. 9:30 22.7 Studio One 21.8

Sports Roundup; Pat Harmon 11.5

Dayton Mon. 9:30 25.8 Studio One 20.9

Denver Sun. T7:00 21.2 Victory At Sea 12,5

~ Loretta Young 11.4

Break The Bank 10.8

Memphis sSun. 9:30 34.1 What's My Line 19.4

Minn.-St. Paul Mon, 8:30 24.0 Studio One 18.9

Spotlighting Sports 0.8

Portland, Ore. Mon. T:00 36.6 Studio One 19.3

Rochester, N. Y. Sun. 7:00 26.1 Paul Winchell 22.6

Salt Lake City Tues. 9:30 50.0 Godfrey and Friends 21.5

-

Sﬂ“ mei;m W.Ed 'g 00 26.7 NEC Kraft Theatre 225
Liberace 13.7 |

Seatile-T Fri. 9:30 29.5 Our Miss Brooks 18.9

S - TV Soundstage 8.1

Movietime 2.5

Syracuse Sun. 6:00 21.4 My Favorite Husband 5.0

Wichita Sun. 6:00 36.8 Life With Father 17.9

All data latest available from ARB as of June, 1954,

»

Here Iz A Choice Selection Of Other NBC FILM DIVISION Successful Re-Runs:

VICTORY AT SEA
Won larger dudiences in syndication
than it did originally on network run

in such markets as New York, Chicago,
Fhiladelphia.

DANGEROUS ASSIGNMENT

Qutrates such time period competition
as “Blue Ribbon Bouts” in Dallas-Ft.
Worth, “Voice of Firestone” in San
Franecisco.

THE VISITOR

Collects well over-the-average sharea
of audience in such highly competitive
markets as Chicago, Portland, Phoenix,
oalt Lake City,

SR i

CAPTURED
Lifted time slot ratings for such sta-
tions as WAAM, WWJI-TV, WDAF-
TV, KTTV, WOR-TV, WFIL-TV,
KING-TV.

A0

This oOone

I

W

DRDZ-0YQ-CAR6

e

“WWwW amesicareadiohistory com



www.americanradiohistory.com

6 TV FILMS

THE BILLBOARD

OCTOBER 2, 1954

PLUGS AND PREMIUMS

By GENE

Formidable, Inc.

One of the unforgettable person-
alities in the ardent business of
character merchandising is Jerry
Cupp, head of the TPA Merchan-
dise Division. Many who know
him suspect him of being a genius.
At least when Capp is in the room
you hear them muttering this on
the fringes, in an apparent attempt
to reconcile themselves to his blunt
and utterly unconventional be-
havior.

We bring this man to your
attention because—genius or not—
in his original and thoroly deter-
mined way he is heginnilsg to have
an enormous impact on the whole
of TV film advertising.

Capp is the first one in the
industry to have set up a “built-in
merchandising campnifn. which
means that the buyer of the show,
“Captain CGallant of the Foreign
Legion,” automatically gets a com-
plete and intensive promotion, in-
cluding the mailing of self-ligui-
dating gift packages, at no exitra
cost.

At this writing no sale has yet
been made on “Gallant.”™ But
Capp's proposition has made a tre-
mendous impression thruout the
trade. Obviously, “built-in" mer-
chandising will become a trend if
the “Callant” program catches on,

Daily Trick

Whatever the fate of the
scheme, Capp will continue to be a
force to reckon with. For out of
his office pours a new trick every
day. And however hair raising or
insane they sometimes seem, there
is always sound, sensible thinking
behind them.

“The sponsor is on the air a half
hour a week, during which he gets
about four minutes to sell,” Capp
savs in explaining his central, un-
derlving aim. “What_does he do
the other six days of the week?
We've got to put something into
the home that will be a definite
reminder day in and day out.”

Of course, there’s nothing novel

in this thought. It's the very basis |
of TV merchandising, and the]

heads of Television Programs of
America, Capp’s boss, have had
long training in it

But Capp has a unique flair for
putting ideas into effect.

Since the extension of the spon-
sor's message is his central aim,
Capp has laid down the law with
his licensees: The sponsor gets first
call on all merchandise. So if a
local sponsor decides to use
*Ramar of the Jungle” comic books
as a point-of-sale incentive or a
self-liquidator, the books are pulled
off the newsstands in that city and
are henceforth available only thru
the local sponsor. If the sponsor
wants to use “Ramar” soft goods
or the "Ramar® game, Capp can
usually get him a version of these
items priced for préemium promo-
tions.

Happy Licensees

Is Capp thus throwing a block at
his licensees? Well, they seem to
be happy. Capp has blue printed
a “Ramar” promotion to be staged
at Lit Brothers, Philadelphia, dur-
ing November and December,

PLOTNIK

which alone will cover the advance
put up by each of the licensees.
With just “Ramar,” Capp has prac-
tically created a jungle trend in
character merchandising. The rov-
alties for “Ramar” merchandise
sold during August and September
is expected to reach $65,000.

Possibly because he himself is
such an off-beat character, Capp
has a deep understanding of hu-
man nature in general. Every one
of his merchandising efforts s
solidly based on a prediction of
how people will act under its
influence.

For Lay Potato Chips, which
only recently bought "Ramar™ for
th entire South, Cap set up a
campaign which called for Lays
600 truck drivers to wear “Ramar”
pith helmets and T-shirts.

“Do you mean you expect grown
men to wear these get-ups®™ he
was asked. “Sure,” he said, and
smiled slyly.

Last week Lay Ordered 400
more pith helmets. The drivers’
helpers were jealous.

NEW YORK, Sept. 25.—Trans-
Film this week put the fini:rhins
touches on the opening billboar
for the new Red Buttons show,
which bows next Friday (1) for
Pontiac on NBC-TV, 8-5:30 p.m.

The format of the film is said to
be similar to his billboarding for

was also produced by Transfilm.

Maxwell House last season, which ! keteers,” production is planned to

lfalian Export
Would Film US
IV Properties

NEW YORK, Sept. 25.—Italian
Film Export is eurrently seeking to
latch onto three new TV Ffilm
properties for production in Italy
next year.

Ralph Serpe, head of TFEs tele-
vision department, is understood to
be ready to talk with owners of
propertics which Thetis Films in
Italy would produce for the Amer-
ican market. Thetis is now shoot-
ing “The Three Musketeers” in
Italy and plans within the next
few months to start shooting two
more series, “Captain Horatio
Homblower™ and a jungle stanza.

Thetis * operates under a plan
whereby it shootsa feature film of
the TV property at the same time
the TV film episodes are being
shot. The features are financed by
Vista Films in the United States.

The overseas production costs
on the TV film series are borne by
Thetis. The seripts, American
stars, director, ete., however, must
be paid for on the American side,
either by the persons who created
the property or by outside financ-
ing brought in by IFE.

In E{Jthiﬂll to the “Three Mus-

start next vear.

Producti

By BOB

HOLLYWOOD, Sept. 25.—Suc-
cess of “Dragnet” and “The Long,
Long Trailer” theatrical features
has resulted in a rash of rumors
about other theatricals being made
from TV series, but as of right now
it's mostly a case of spots before
the eves. Nixing rumors that the-
atricals are in the works are Roland
Reed, “Waterfront,” and Louis F.
Edelman, producer of the Danny
Thomas “Make Room for Daddy”
show. “My One and Only,” a fea-

ture which would be based on the
“Dear Phoebe” series, is apparently | .

still a mebulous thing, especially
since “Phoebe’s” production sked
runs into early spring. . . . Preston
Foster is the latest actor aspiring
to producer status and may take a
plunge into doing a pilot in a cou-
ple of years when his “Waterfront”
commitments are Ffinished.
Gavest old dog in town is Lassie,
who at 12 looks little the worse
for wear. Still it’s a pretty advanced
age for a canine and some thought
is being given to a successor, Of
the hundreds of pups she’s moth-
ered, only four are said to have pos-
sibilities. . . . VIP of the week was
Secretary of Labor James P, Mil-
chell visiting Uncle Thomas Mit-
chell on “Mavor of the Town”™ sel.
.+ « Stage, by the way, is located
halfway to Siberia on the Cali-
fornia Studio lot, and rumor is that
announcement will soon be made

on Notes

on construction of three new sound
stages to take care of increased
production. . . . Another studio
which may soon have space prob-
lems is KTTV. Some plans are in
the works to build three new stages
near the present bungalow area,
but it’s all unofficial. . . . "It's a
Creat Life” had spot for a steer
in one of its recent shows, but
“actor” turmed out to be a cow
nursing a call. . . . Writer Fenton
Eamshaw is claiming a record—his
40th seript for Revue Productions.
.+ Marty Weiser and George
Thomas Jr., who headed Lippert
Pictures’ publicity for four years,
have opened their own offices to
service TV film and theatrical mo-
tion picture producers. . . . Les
Radditz is bowing out at NBC. Its
a shame, . .. If you see actors going

laround [oaming at the mouth at

Gross-Krasne blame it on Vernon
Clark, not the rabies. Clark, v.-p.
in charge of commercials, has de-
veloped a line of ersatz materials
to stand in for food products in the
filming of color commercials be-
cause real stuff was too expensive
to use in the many set-ups neces-
sary. Line includes dog food that
looks like baked beans and horse
meat resembling filets, but wait
' till somebody bites into a nice juicy
|h:1r of soap. . . . UCLA student
Roland R. Gullixon, a paraplegic,
is technical advisor on “Hot Car,”

NEW YORK, Sept. 25, — CBS-
TV Film Sales is battening down
the hatches in an effort to weather
out the current competitive situa-
tion in the syvndication business,
The syndication firm is Ehu:iug the
accent on improving its distribution
and servicing organization to keep
its clients happy.

High on its list of immediate

steps to be taken is a re-evaluation |

advertisers,

of its catalog to weed out the few |
weaklings and the shows that do |
not do a sufficiently strong job for |
CB5-TV Film Sales!

feels that it is doing itself harm
when it represents such a property,
because the purchaser identifies
the program with the organization
that sold it to him, rather than the
producer.

Also to be revamped is the loeca-
tion of various of the syndicator’s
offices in the South, This switch
will probably be made so that more
keyv towns are selected, towns that
are centered more in the territory
instead of just being the largest
city in the area. It is vitally impor-
tant, according’ to CBS-TV Film

NEW YORK, Sept. 25.-MCA-
TV, which will syndicate “Man
Behind the Badpe” when it fin-
ishes its network run on CBS-TV,
is sparking its sules campaign with
a novel rating study made of
American Research Bureau reports
this summer.

The study proves that during
the months of June, July and Au

ust, the mystery drama outrated
“Phileo-Coodyear TV Plavhouse,”

MCA Sparks ‘Badge’
Sales With Ratings
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HOLLYWOOD AND THE HOUS-
ING INDUSTRY TEAM UP TO

BRING YOU THE FIRST FEATURE-
LENGTH FREE FILM

Star cast . . . entertaining story value
« « + interesting content ... and no
advertising!

That's “Million Dollar Castle,” the
new, precedent-breaking 54-minute
free film.

Reserve your playdate without delay.
Write Modern today.

MODERN TALKING PICTURE SERVICE
219 East 44th Street, New York 17, N. Y.

its NBC-TV opposition on 31 out
of 36 times in 12 top cities. They

‘W'house Pact

1|To BCE for

Teletape Unit

HOLLYWOOD, Sept. 25.—Bing
Crosby Enterprises has been
awarded the first contract for a
television taping machine by the
Air Arm Division of Westinghouse,
but, according to Croshy Vice-
President Basil Grillo, it will be
‘two to three years before the ma-
chine can be perfected for com-
mercial production,

Grillo said that the only video
tape machine they have in exist-
ence is now torn apart. According
to Frank C. Healev, executive di-
rector of the Crosby Electronics Di-
vigion, it will be several weeks be-
fore the machine can be delivered
to Westinghouse.

Healey is hopeful that the gov-
ernment order will hasten com-
mercial acceptance of video tape
recording,

] |

TV here by U. 8. Filter Products

are Cleveland, New York, Chicago,
Detroit, Atlanta, Washington, Bal-
timore, Philadelphia, Dayton, Cin-
cinnati and Boston. ¥

In certain cities, such as Phila-
delphia, the difference was very
pronounced.  “Badge” received
26.0, 23.8 and 24.2 during June,
July and August, respectively. Its
opposition for those months got
11.6, 11.0 and 9.2. The show also
outrated its lead-in  adjacency,
“The General Electric Theater,” by
a considerable margin too,

Charles Bickford will act as!
host-narrator of the film version of |
the series. Bemard Prockter whol
owns the package will produce.
Earlier this yvear “Philco Play-
house” was among the top ten and
topped “Badge” consistently.

Prockter will begin shooting the
syndicated-film version of “Badge”
in Hollywood in a couple of weeks.

CBS-TV Film Sales Caulks Gaps
Against Storm of Fall Competition

Sales, that its salesmen get out on
the road more and do more per-
sonal contact work.

Also on the agenda of services to
clients is aid in clearing time in
certain difficult markets, The dis-
tributor intends to make some of its
salesmen available, where possible,
to see whether they can be of help
with such problems, .especially
since their contact with the station
is usually stronger than are the
advertiser and his agencies.

More concentration will be given
to publicity and promotion. The
emphasis in publicity will be on
getting stories in national maga-
zines and wire services. And in
promotion every effort will
made to see to it that the adver-
tiser uses merchandising and pro-
motion materials for maximum
impact.

On the production front, CBS-
TV Film Sales is putting more

dough into “The Whistler” to make

certain that its quality is satisfac-

tory. The money will go into sets

and into general production detail.

3 'Playhouse’ Films

In Can; 10 Upcoming
HOLLYWOOD, Sept. 25.—Pro-

duction on the first three of the

half hour “Authors” Plavhouse’

telefilm series was completed this
| Pro-
grams, which is syndicating the
its
sales campaign for the program

week., United Television
anthology  show, will begin

next week,

Production on the next 10 films

of the series will start at Samuel
Goldwyn Studios on October 4, A

total of 52 are planned, with a
release date of January scheduled

for the series.

be

segment of “Big Town” series. . . .
Academy Award winner Donna
Reed is making her telefilm debut
in “Portrait of Lvdia” for Ford
Theater. . . . Doe Merman, produc-
tion manager for Gross-Krasne,
Ine., has been signed to a new long-
term contract, . . . William D. Rus-
sell will direct the next 13 half
hours in the “Father Knows Best”
series for Screen Cems.

‘COLONEL MARCH'

legal Battle
Inches Ahead
In NY Court

NEW YORK, Sept. 25.— The
legal battle over “Colonel March
of Scotland Yard,” the half-hour
series starring Boris Karloff, inched
forward another step in New York
Supreme Court this week. Ad-
journed until October 14 was a
motion to examine one of the de-
fendants, Atlas Productions, be-
fore trial.

At the same time it was revealed
that Atlas had filed a counter-
claim against the plaintiffs, Nathan
Kramer and  Michael Hvams
of American-British TV Movies,
charging that they failed to use
their best efforts to exploit the
three original segments of the show
for theatrical distribution as al-
legedly agreed.

Kramer and Hyams are suing
under a 1952 agreement by which
thev allegedly had the distribution
rights to the show. In addition to
Atlas, they have named Ofticial
Films, which is syndicating the
show in the U. S.

Screen Gems

WOR Outlets May Start Nat’l

Spot Campaign

NEW YORK, Sept, 25. — The
opening gun in what soon may
come a national spol campaign
is being fired via WOR and WOR-

Corporation to lavnch

Aquafilter cigarette filter.

The new tirm, thru the Adnlph!
F. Gottesman agency in Newark,
N. I., will spend $300,000 in spots
on WOR and WOR-TV in the next
six months. The CGeneral Tele-
radio outlets reportedly have cap-
tured the .iquufiﬁer spot outlay on

its new

!
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for Aquafilter

an exclusive basis in New rork.

The campaign hits the air next
week with 15 spots a day on radio

and five per day or TV.

The Acquafilter business is the
second exclusive spot campaign on
behalf of a new product that WOR

| and WOR-TV has latched onto this
Halogene Corporation of
Newark earlier this month, thro

month.

the Radio Advertising Corporation

of America, bought 15 radio and
TV spots a day to launch its new
Halogene drug product in New

York.

Names Katz
An Ad Agent

NEW YORK, Sept. 25. — In
preparation for a heavy increase
i its advertising and promotion
activities, Screen Gems has ap-
pointed the Joseph Katz Company
as its advertising agency effective
October 1.

The Ffirm's new advertsing-
E;nmnlinn campaign, which has

en formulated by Elihu Harris,
will aim at promoting the firm on
two fronts—as a producer of pro-

rams and Eﬂmml’:'-l"f_'iﬂlﬂ. ﬂ'ﬂd a8 a

istributor of TV film series.

The Katz account exee for
Screen Gems is Sydney Loewen-
berg.

i
L&


www.americanradiohistory.com

L

THE BILLBOARD..

“OCTOBER 2, 1954 o P N NG TV FILM .. 7 _
THE BILLBOARD SCOREBOARD ASSOC' ART]STS BU'LDS
IV Film Commercials ~ 52-FEATURE FILM PACKAGE
’f ) fﬂmftﬂ?g “{n‘i Fum'fpgl:s t:m. o First Runs Culled From Variety of
St 20 comne oty A o bridedlon of S mhewkin: 1o Sources, Including Bank of America
i Mgy e o g S s g B e NEW YORK, Sept. 25.—Associ- | biggest attraction is probably “Al-|and stars Jackie Cooper and

The following symbols are used to designate types of commercials listed:
LA—live sction; FA—full animation; SA—semi-animation; FJ—jingles: S—slides.

Adverilsers (and show, I any) Prodocis Agency Many

American Film Prodocers, 1600 Broadway, New York 19

Duomatic—Earle Ludgin
& Co,

Bendix (Homel—Bendix

Pesilu Produoctions, Inc., B46 Morth Cahuenga Boulevard, Hu-.'lh huud .'si

Dodge (Danny Thomas Show)l—Automobiles—
John Grant

Block Drug (Ray Bolger Show)=Drugs—Lennen &
Mewell

Foods (December Bride}—Food Prod.—
Benton & Bowles

(Willy}=Food Prod.—Dancer-Fitz=
gerald-Sample

General

Hartley Productions, Inc., 10 West 47th Sireet, New York :-ﬁ

Grove Laboratories—4-Way Cold Tablethe -
Harry B, Cohen
B. T. Babbitt—Ammo—Harry B. Cohen .......00.-
Sinclair Dil—Power-X  Gasoline—Morey Humm &
Johnstone
Jam Productions, 7142 Sansel Boulevard, Hollywood
E. 1. DuPont (Cavalcade of Americal—
Various Prods.—BBED&D
Pacific Tel, & Tel.—Lltilities=<BBD&D . .. .ovuiiinss
Schlitz Brewing {(Plavhoose of Stars)=—Beer—Lennen
& Mewell
Keith & Herndon, 4409 Belmont Avenue, Dullas
Foremost—Dairy Products—Evan: & Associates.....
Austex—Chili—Crook Adv, .....cciiiniiinniinnas
Reddi Wip—Reddi Wip—Ruthrauif & Ryan
Dr. Pepper—Dr, Pepper—Ruthrauff & Ryam........
Borden's—Jce Cream—Tracy Locke.......vvvunes
Linz—Jewelry—Crook Adv. ......crvevensnvnsnnns
Light Crust—Cuke Mix—=Tracy Locke.....veisnnsss
Muaryland Club—Coffee—Tracy Locke...........
Fox DeLux—Beer—Ruthrauff & Ryvan......... s
Pearl—Beer—Pitluk  Adv, S
State Fair of Texas—5State Fair—Roy Heal Adv. ...
Lalley & Love;, Inc., 3 East 57th Street, New York 22
Alsco—S5torm  Windows—Ketchum, Macleod &
Grove, Inc.

--------

L

Amer. Safety Haror (W. Winchell}—
Gem Rarors & Blades—McoCann-Erickzon, Inc.
Lentheric, Inc.—Tweed Mist, After-Shave Lotion
& Shaving Cream=—Cunningham &
Walsh
Whitehall Pharmacal Co. (D, Edwards)}—
Anacin—Biow, Inc.
Westinghouse Electric Co. (Studio One)—
Appliances—McCann-Erickson, Inc.

Glenn E. Miller Prod., 4920 Santa Monica Boulevard, Hollywood 29

Auto  Commission—Aulomotive

Mational Screen Service Corporation, 1600 Broadway, h'rw1 ‘lmh:!

E. 1. DuPont (Football Forecasty—Zerone Ferex—
BRD&D
Gemex Co.—Watchbands—BBD&O ..........
Crosley—TY Sets—BBD&D .........
General Time Co—Wesiclon—BBRD&OD .. ..
Header's Digesti—Reader’s Digesti— BRDEO
Bab-O0—Bab-O-—=Diancer-Fitzgerald-Sample
Mestle Corp.—Decaf—Dancer-Fitzgerald-Sample
Metro-Goldwyn-Mayer—"' Brigndoon™—
Donghue &Coe
Mash Motors—Automobiles—Gever Advertising.....
Screen Gems—Ford Theater .
Jupiter Popcorn Pak—Popcorn—Ruthrauff & Ryan. .
Elgin National Watch Co.—Watches, Hadlcy
Watchbands—Young & Rubicam

Y
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Ray Patln Prodoctions, 6650 Sunset Boulevard, Los Angeles 28

Louisiana State Rice Milling—Water Maid Rice—
Fitzgerald Advertising
Pure 0Oil Co—Gasoline—Leo Burnett............
__ Personal Products—Yes Tissue—Compton Advertising
Richfield Oil Co.—Gasoline—Hixson & Jorgensen. .,
Rich-Heat—Hixson & Jorgensen. .
Metro-Goldwyn-Mayer—M-G-M Lion .............
Blue Plate Foods—French Dressing—
Fitzgerald Advertising
Reela Films, Inc., 17 N. W, Third Street, Miami
Canada Dry, Inc.—Soda Water—
Zerbe-Penn, (Puerto Rico)
Cardinal Products—Mildew Stop—Harris &
Whitebrook

Riviera Producilons, 1713 Via El Prado, Redondo Beach, Calif.

Wizard Door—Wizard Door Open .........
Bereen Gems; 133 West 45%th Sireet, New York
General Foods Corp.—Minute Rice—
Young & Rubicam
Sunshine Biscuits—Sunshine Blscuits—
Cunningham & Walsh
Warper-Hudnut Co.~—Quick—Kenyvon & FEckhardt. ..
Creme Rinse Shampoo—
Kenvon & Eckhardi
(Your Hit Parade}—Quick—Kenyon & FEckhardt
¥. La Rosa & Sons—La Rosa Products—
Kicswetter, Baker, Hagedorn & Smith
Pharmaceutical, Inc.—Geritol—Edwaerd Kletter,. ...
Lo-Calory Food Corp.—RDX—Harry B. Cohen,....
Hoffman Beverage Co.—Beverages—Warwick &
] Legler
American Tobacco Co—Lucky Sirike Ciparettes—
BHDWED

LI

Picl's Brothers—Beer—Young & Rubicam, .. .. :
RCA Victor—TV Sets—Kenyon & Eckhardt. ..
TY Setsi—Kenyon & Eckhardt,........
Bur-Mil—Cameo Stockings—Donabue & Coe., ..
Wander Co. (Captain Midnight )y —Ovaltine—
Tatham-Laird
Cities Service—Citles Service—Ellington & Co. ....
Yelemated Cartoons, 70 Enst 45th Street, New York 17
First Wisconsin MNat'l Bank—Bank Services—
H, 5 Goodman

LR

Television Graphics, Inc., 245 West 55th Street, New York 19

Philip Marris (I Love Lucy}—Cigarettes—Biow Co...
Pure Oil Co.—Gasoline—Leo Burnett ...
Vicks Co.—Vapo-Rub—BBD&O

llllllllllll FETETR ]

Comm, Soly, Co,—Peak Anti-Freeze—
Fulleér, Smith & Hoss
Procter & Gamble—Gleem Tooth-Paste—
Compion Adv.
Quaker Oats (Foo Parade)}—Ken-L-Ration—
Needham-Louis & Brorby

Your lickel to

SALES R

the advertising columns of
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ated Artists Productions is building
a package of 52 first-run feature
films derived from a variety of
sources including the Bank of
America. The firm, which Eliot
Hyman, one of the nioneer TV film
distributors, put into action a little
over a month ago, is setting up a
special department for the theatri-
cal distribution of 13 of these pie-
tures over the next vear. The other
38 will be put right into TV.

Hyman this week had 18 titles
definitely pinned down. The re-
mainder n? the package was ex-
pected to be confirmed in another
week or 10 days, at which time the
firm will begin making a pitch to
stations. The 13 titles that will go
First into theatrical will probably
be offered to TV at the same time,
but only for release next fall.

Of the 18 titles now definite, the

giers. with Hedy Lamarr and
Charles Boyer. It is also the oldest
icture in the package, having
een released originally by United
Artists in 1938.
Bank Pictures

Two pictures have been bought
from the Bank of America. They
are “The Scarf” with John Ireland
and Mercedes MeCambridge, re-
leased by UA in 1951, and “The
Second Face” with Ella Raines and
Bruce Bennett, released by UA in
1950. Hyman is understood to be
dickering for still further product
from this bank,

Hyman also bought the nega-
tives to “Syncopation,” the 1942
musical produced and directed by
William Dieterle. It has an all-
star band with Benny Coodman,
Harry James and Charlie Barnett,

NOT HERE, PODNER

By HARRY ALLEN

TORONTO, Sept. 25.—Cowhoy
adventure series have been cen-
sored out in Canada’s Quebec
Province market. Sponsors and ad
agencies seeking to place such fare
on the air there seem likely to be
shut out.

This is revealed as attempts con-
tinue by the Leo Burnett Agency to
place the, "Wild Bill Hickok” Film
show for Kellogg's into the French-
speaking market.

The show, nationally spot-
booked by Kellogg’s, is important
| to the ecereal account, because

Montreal is considered to be the
second most important cereal sales
market in Canada, But the pro-
gram director of CBFT and CBMT
in Montreal, Andre Ouimet, has
rejected the series as “being not fit
for voung Canadians to see.”
“Hickok™ was named the best non-
network Western [ilm series in
The Billboard’s all-industry film
awards, and its star, Guy Madison,
was voted best actor in a Western
series,

The censorship move is surpris-
ing in_ the light of two factors,
First, the series was built with the
co-operation of law enforcement
agencies and parent-teacher groups
in the U, 5, in order to avoid any
conflict with censorship groups.
Second, the rest of the Canadian
Broadcasting Corporation nebtwork
and affiliates are showing the se-
ries in some 12 markets.

It is a year since the agency
first tried to put the show on the
air, At that time, hand-picked
reels were shown Ouimet. The |
show had already been contracted
for by the CBC. But acceptance
by the program director was neces-
sarﬁ- to put the show on the air.
Following the showing, Ouimet is
reported to have said: “I wouldn't
permit this to be exposed to young

Quebec Bars Tele
Cowboy Pictures

Canadians in this area. I was per-
sonally never permitted to see this

sort of thing.”

The agency returned to the CBC
in Toronto for help. They were
permitted to place the show in any
of the non-French markets. It is
believed one official of the CBC
decided to go to the top on the
matter, without effect,

QOuimet, it should be pointed
out, is a brother of the general
manager of the CBC, Alphonse
Ouimet.

Meanwhile, efforts are still pro-
ceeding to place the show on the
air, despite a claim by the CBC “It
is against public policy in the
French-speaking areas” to show
cowboy adventure series. Official |
explanation by the CBC points out
that children under 16 are not al-
lowed to attend movies in the
Provinee of Quebec,

Before the CBC began telecast-
ing, altho it was above any pro-
vincial censorship regulations, it
approached parent-teacher groups
to find out what was pﬂ:-;m%rle 50
far as children were concemed.
Among their objections were West-
emms. Thus the CBC has complied
with the pressure group, altho the
“Hickok” series has no guns,

Western [eatures are shown late
at night for adult audiences ouly.

Gay Midwest Rep
For Standard TV

HOLLYWOOD, Sept. 25 —
Standard Television has named
Rex Gay as its Midwestern sales
rep. Gay was formerly with Inter-
state Television.

Standard is currently puttin
drive on its weekly pro baskethall
coverage and “Washington Spot-
light,” the weekly news mterviews
starring Marquis Childs,

TORONTO, Sept. 25.—A film
purchase by B. C. Packers, Ltd.,|
and 5.0.8. Manufacturing Com-
pany, Ltd., considered to be one
of the largest TV film purchases in
Canada, was made this week by
All-Canada Television Sales.

Reo Thompson, manager for All-
Canada, Toronto, said the two cli-

ents purchased the half-hour Ziv
show, “Meet Corliss Archer,” thru
James Lovick Advertising Agency.

The Lovick offices worked out a
co-operative plan calling for 52
episodes, to be telecast one a week,
with eight stations commencing the
series in mid-October.

Packers and 5.0.S. Rack Up
Top Buys of Film in Canada

will be added as stations are
ﬂBvl.ened and times become avail-
alnle,

LEADER

MEET CORLISS ARCHER

ME. DISTRICT ATTORMEY

TIMES SOUARE PLAYHOUSE
TYESTERDAY'S MEWSREEL

I LED 3 LIVES o SFORTS ALBUM
FAVORITE STORY = STORY THEATRE
BOSTOM BLACKIE = THE LIVING BODDK
THE CISCO HiD - = YOUR TV THEATRE

h Additional major market stations J
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Adolphe Menjou.

Other American pictures in the
package, all originally released by
UA between 1950 and 1952, are

“Chicago Calling” with Dan Dur-
yea and Mary Anderson, “One Big
Affair™ with Evelyn Keyes and
Dennis O'Keefe, “Once a Thief*
with June Havoe, Cesar Romere
and Marie McDonald, “Park Row™
with GCene Evans, “Red Planet
Mars” with Andrea King, “The
Captive City” with John Forsyth
and “The Big Night” with John
Barrymore Jr. and Preston Foster.

Raft Film
Also in the new package is
“Lucky Nick Cain” with George
Raft, which was released by 20th
Century-Fox in 1951.
Other titles that were revealed
this week are “The Straw Man"

with Dermit Walsh and Clifford
Evans, “The Long Rope™ with Don
Huston and Susan Shaw, “The
Night of the Full Moon™ with
Dermit Walsh and Kathleen Byron,
“Rapture” with Eduardo Ciannelli
and Douglas Dumbrille, “The
Christmas Carol” with Alistair Sims
and “Tom Brown’s School Days”
with Robert Newton.

The acquisition of this package
of 52 gives Associated Artists a
total of 76 features, the others
being the 12 Sherlock Holmes and
the 12 “Hall of Fame Classies.”

Hyman is understood to be ne-
Fﬂﬁaﬂng}( for a number of other
ilm packages. He is reported al-
ready to have a commitment from
Rheingold Beer to carry “Douglas
Fairbanks Presents” in four Eastern
markets and the West Coast for a
third year. Associated will syndi-
cate the third vear’s production,
which has already begun in Eng-
land, as well as the second vear’s,
which is being handled by Inter-
state Television. Hyvman also owns
an interest in the first 39, which
NBC Film Division continues to
distribute as “Paragon Playhouse™
with Walter Abel hosting.

KTLA $2 Mil
Building Set"

HOLLYWOOD, Sept. 235.—De-
velopment of the 10-acre Sunset
Boulevard site acquired by Para-
mount Pictures for new Paramount
television productions and KTLA
Studios will begin November 1, it
was announced this week, with an
initial expenditure of $2 million
scheduled.

Three studios of 10,000 square
feet each will be remodeled, with
special attention paid to facilities
for the origination of colorcasts,
The studios will be able to be
opened into each other to create
a 30,000-foot floor space.

Since this development will take
u}) only about two or three acres
of the site, there is speculation
that after the initial construction,
Paramount will use the remainder
of the area to build facilities for
telefilm production.

Klaus Landsberg, general man-
ager aof KTLA, has devised many
innovations for the new studios
such as peripheral-type batten
lighting and control booths for both
black and white and color equip-
ment.

TELEVISION
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THE FIRST
ILABLE FOR LOCAL OR

EXTRA POWER IN YOUR SALES PROGRAM!

Co - ordinated promotion with local offices of
the public agencies featured in-this series can
give your product the broadest kind of tie-in with
the “'"Man Behind The Badge" in your community!

r e : : NEW YORK: 598 Madison Avenue

| ’ BEVERLY HILLS: 9370 Santa Monica Bivd. ' "
ATLANTA: 515 Glenn Building

BOSTON: 45 Newbury Street

CHICAGO: 430 North Michigan Avenue

CLEVELAND: 1172 Union Commerce Bidg.

CINCINNATI: 3790 Gardner Avenue

DALLAS: 2102 North Akard Street

DETROIT: 837 Book Tower ,
SAN FRANCISCO: 105 Montgomery Street

SEATTLE: 715 10th North

ROANOKE: 3110 Yardley Dr., NW

NEW ORLEANS: 42 Allard Blvd.

S SALT LAKE CITY: 727 McClellan Street

g CANADA: 111 Richmond Street, Toronto, Ontario

i
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Contact your MCA-TV office TODAY!
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ALL NEW HALF HOUR DRAMAS,
MADE EXPRESSLY FOR TV

EACH WEEK, THRILLING, TRUE-LIFE MELODRAMAS DONE IN DOCUMENTARY STYLE.

All the facts taken from files of police, fire, and treasury departments,
postal service, sheriffs’ offices and many other agencies dedicated to public service throughout the

country. Each episnde a new drama that appeals to every member of the family!

Produced by BERNARD J. PROCKTER, the man behind
“T-Men in Action,” "‘Big Story,"’ “Pluyhn;.lse 15,"

and many other top TV shows!

' YOUR HOST AND NARRATOR,

' CHARLES BICKFORD

You get added prestige and impact with
this distinguished star of stage and screen doing

the tribute to the “Man Behind The Badge"*
for you each week.
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BBDO, With 10 Film Shows, Is
Leading Agency in Pic Field

NEW YORK, Sept. 25.—Batten,
Barton, Durstine & Osbomn is the
leading agency this season in the
use nF film for national elients.
Tied for second spot as film buyvers
are Young & Rubicam and Leo
Burnett; McCann-Erickson has the
third largest number; Dancer-
Fitzgerald-Sample and ]. Walter
Thompson are tied for fourth; the
Biow Agency, Lennen and Newell
and William Esty are fifth. A host
of other advertising agencies fol-
low behind the leaders, including
Sullivan, Stouffer, Colwell &
Bayles; Cunningham & Walsh,
Maxon, and Benton & Bowles.

BBDO has 10 film programs
which it services for its national
advertiser., and has been very par-
tial to vidfilm since the early days

of the medium. Film properties
new to the agency are “Dear
Phoebe” and “Lassie” for Camp-
bell’s, a new client, and Norman
Sper's “Football Forecasts,” which
Du Pont is presenting in 130 mar-
kets this fall. Among its other cel-
luloid sales tools are “Cavaleade
of America,” “Private Secretary,”
one half of Danny Thomas, “The
General Eleetric Theater.” only
one third of which is on film, and
“The Big Plavback” for Ethyl.
The emergence of Teo Burnett
as an advertising power marks a
recent development in the business.
Prior to TV, the agency was
medium-sized and hardly ranked
with the big fish. But with TV
and with the aequisition of several
new clients, notably Kellogg and

Flood of Producers to Bulge
KTTYV Studios by End of Year

HOLLYWOOD, Sept. 25.-A
minor migration of producers into
the KTTV Studios will have the
old movie studio lot filled to
capacity by the end of the year.

William F. Broidy, Pmducer of
the “Wild Bill Hickok™ TV series,
will move the theatrical half of
his production onto the KTTV lot.
Broidy has a schedule of 11
feature pictures and may include
a “"Wild Bill Hickok™ theatrical
among these.

Television Programs of America,
Ine., now turning out “The Halls
of Ivy" at Motion Picture Center,
and “Lassie” at KTTV, is planning
to shoot btwo scheduled Future
teleseries at the latter lot. These

e

are “Tugboat Annie” and "Black
Beauly,” both set for early next
year. Also reported in the works

is a “Ramar of the Jungle” theatri-
cal movie.

Filming on the lot in addition
to “Lassie” at present are “The
Whistler” and “This Is the Life,”
the latter a religious series. On
tup 15 another group of religious
telefilms, “The Great Commission,”
which will feature Billy Graham.

Shooting TV commercials are TV
Spots, New World Productions,
and General Motors. Lindsley
Parsons Productions will reportedly
film two to four theatrical features
ranging in ¢ost up to $800,000.

! in the

L it’s

£}

I
FOR YOUR SCREENINGS

“SHOWPLACE OF THE EIAST"

Fr

o e el o L

Wiy,

=)

» Three Channel interlock projection

¢ 16 mm, 172 mm & 35 mm tape

¢ 16 mm & 35 mm interlock projection

East...

' The superior

QUALITY CONTROL consistently maintained
by MOVYIELAB on all film processing assignments hos earned
it the jealously-guarded reputation of beaing the "QUALITY
LABORATORY" in the east.

More producers, cameramen and technicians throughout
the east put their trust into Movielab's "KNOW-HOW" and
“personalized service” than any other.

Get to know Movielab—for this is the standard by which
all film processing is judged.

RVICES
cit SE
c\O

ROUND |

tHegotive Developing

ltra Vialet and Flath Patch Printing

Quality Control
1& mm and 35 mm Release Printing
Title Department

25 Culting ond Editing Rooms

Fl-r':l‘ Frint Dl:lp-l:lrlrrlfh.'l

for color it's....

T -:FJ.II

MOVIELAB FILM LABORATORIES, INC.

619 West 54th Street, New York 19, N. Y.

JUdson 6-0360

Toni, Burnett has soared into
higher realms of advertising activ-
ity. New to the agency this vear are
Mickey Rooney for Green Giant
and Pillsbury, one-half of “Halls of

Ivy” for International Harvester,
and “People Are Funny” for Toni.
Among its continuing film proper-
ties are “Superman” and “Wild Bill
Hickok™ for Kellogg, and “Badge
714" for Pure Oil. The last three
vidfilms are nationally spo. booked
by the ageney for its clients as are
a great number of stations which
have accepted “Halls of Ivy.”

Y&R's 17 Shows

Young . Rubicam controls 17
TV shows for advertisers, more
than any other agency in the busi-
ness, but of these only six are on
film. Its only new film program
this season is “Father Knows Best”
for Kent Cigarettes, which previous
to this show had *The Wel” and

an old film package in 40 markets.
It is also servicing on film “I Mar-
ried Joan,” “Life of Riley,” “Our
Miss Brooks,” half of “Four Star
Playhouse,” and the General Cigar
“Sports Spot.”

Five of McCann-Ericksons 10
shows are on film. New program-
ing fodder includes half of “Halls
of Ivy” for Nabisco, one-quarter of
“Disnevland” for Derby Foods, and
“It's a Great Life” for Chrysler. Its
established film shows are half of
“Big Town” for Lever Brothers.
and the nationally spot-booked
“Death Valley Days” ?:g‘ Pacific
Coast Borax.

Two of Dancer-Fitzgerald-Sam-
ple’s four shows on film are serv-
iced for General Mills. They are
“Villy" and the "Lone Ranger.”
The other two shows are “The
Vise,” a new drama for Sterling
Drugs, and “City Detective” for
Fulstalf Beer. ]. Walter Thompson
is handling “Norby,” a new Filid
series for Eastman-Kodak which
may eventually be nationally spot-
booked, “My Little Margie” for
Scott Tissue, “Ford Theater”™ for
the Ford Motor Company., and
one-half of “Four Star Plavhouse”
tor a client new to network TV—
Parker Pens.

Three With Three

The three agencies that handle
three film shows each are Lennen
& Newell, the Biow Agencyv and
William Esty. Two of Biow's three
shows, “"Public Defender” and “1
Love Lucy,” are owned by Philip
Morris. Its third is “Tales of
Tomorrow”™ for Eversharp-Schick
which will be nationally spot-
booked. Two of Esty’s three films,
Robert Cimmings Show and “Top-
per.” are owned by R. J. Reynolds.
[ts third is a small piece of “Willy"
which it services for General h’[iﬁ.‘;.
Lennen & Newell's thiee are
“Plavhouse of Stars” for Schlitz,
one-halt of Ray Bolger for Lehn
and Fink, and *Janet Dean, R.N.”
which is nationally spot-booked for
Bromo-Seltzer,

Generally speaking the agencies
such as Young & Rubicam and
[. Walter Thompson, which like to
control programs for their clients,
tend to favor live over film shows,
Film usually recuires special tal-
ents that agency production staffers
do not have, so when a show goes
to film the agency does not usually
play as important a part in its
development. Naturally, the more
control over a program the agency
has, the more it is doing for its
client.

A good case In point is the Lux
“Video Theater,” which J. Walter
Thompson fought successfully to
keep ;'rmn going on film. Gross-
Krasne, the producers of “Big
Town™ for the same client, Lever
Brothers, tried for years to per-
suade the client that that the show
would be better as a film prop-
erty.

And so it is natural that most
important agencies have more live
than film shows., TFilm, however,
gives such plus factors that in spite
of opposition it has solidified its
hold on TV programing. Indica-
tions are that it will continue to
do so.
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All Non-Network TV Film Series
and Con--etition, and Their
Multi-Gity ARB Ratings

periods for TV film, Listing of Flims
I= by rank order, mccording o roating,
onder each of ihese (lme subdivisions.

All Mms shown are sold om = symdl-
cated basis unless fhey are designated
by a dugger (t), in which case they are
aatiosally spot booked. Stations, whes
designnted by amn asterisk (%), are UHF
oriatlets,

The highest rated opposition program
is shown along with esch (ilm series
listed, and ARB ratings are givea or
programs competing with the fop 19
fMm series In each market.

For Tirther informaiion on asdience
glze and breakdown, please consali
American Research Borean, MNational
Press Building, Washington 4; 551
Fifth Aveéape, MNew York, or PF. O,
Box 6934, Los Angeles 12,

Fhis chard = one part of a foor-weck
rafing siudy in which all pertinest daia
i given for every non-network TV film
series correnfly being shown in markets
surveyed by the American Hesearch
Burean., Each weck ihis chari covers
a differeni group of clties; fbus, over
a Four-week span, all cliies are covered
which were surveyed by ARB o s
intest markel studies. Where a city also
was covered by ARB inm the previous
monih, ithe lasi rating of cach Flim
serics also s shownm,

Withia ecach markel shown below,
programs are listed onder three separate
subdivisions of broadeasi time: The
prime evening hours, dayiime hours on
weekdays and daytime hours on Satur-
days and Sundays. This s to highlighi
the developing use of marginal lime

July Previoas

AHE Monlhk's Betn

Rating Hating Title, Type and Distribofor Satlon—Day—Time in LUipw
BOSTOWN oo i s sy s 2 STATIONS

Sign-On 1o 7 p.m.—Monday Thru Friday

16.8. . 15.2. Sopermian—Adv.—Flamingo Films ........... WHNAC=F, &:M-T:d ... . 0012

Top Opp.” & Rating: News: Frontier Playhouse..., 2.9

14.5.. 55,..Wild Bill Hickok—West.—Flamingo Fllms... WNAC—T, &:M-T:0 ... 2L9%
Top Opp, & Raiing: Mews; Starring the Edilors.... 7.1

i14.. —..Terry and the Pirates—Ady.—0Dificial Films. ., ' WBf—F, &#-6:M ......157
Top Opp. & Rating: News; Sporls.... —

10.5.. 9.3, . Cisco Kid—West.—Zivy TV ........ccco00o . WNAC=Th, 6:3-T:00 .. .1)13
Top Opp. & Rating: Mews: Hopalong Cassidy.... —

0.2, —. . Gene Awiry—West.—CBS Film . ............ WNAC=M, &:3-T:80 __ .12.4
Top Opp. & Rating: Mews; Frontier Playhouse. .., —

8.9,, B7..#Kit Carson—Wesl.—Coca-Cola Co. ........WNAC—M, 6:00-6:30 .. . .16.9
Top Opp. & Rating: Rocky Jones, Space Ranger.... —

6.4.. —. . Rocky Jones, Space Ranger—Adv.—<TPA ... . WBZ—M, 6:08-6:3 ..... 16.9
Top Opp. & HRating: Kit Carson.... —

3.0.. 4.2, Hopulong Cassidy—West.—NBLC Film ....... WRBE—Th, &:45-7:15 ,.... 0.8
Top Opp. & Rating: Cisco Kid; Mews, Weather. ... —

2.9,.. 55 _Siranger Than Fiction—Misc.—Uniied World, WNAC=T, 515638 . 131
Top Opp. & Raling: Animal Fair..,. —

1.5.. 5.2, Gresjesi Drama—Docum.—General Teleradio. WNAC—W & Th,

GEIS-BM . L iiiacaaaias 7.2

Top Opp. & Rating: Frontier Playhouwse, Wonder World, ... —

1.4.. 2.6 . Movie Musenm—Comedy—Sterling TV....... WBEL—W, b:45-T:880 ,.... 3.3
Top Opp. & Rating: Lone Ranmger...., —

Sign-On to 7 p.m.—Salurday and Sunday

19.5,.10.2. _Annle Oakley—West.—CBS Film ...........WBZ—S, 6:00.6:3 .......1088
Top Opp. & Rating: Badge 714.,., —

B.1.. BE.. Favorite Story—Drama—Ziv TY .. ......o...WHNAC=8, &M-T:00 ....16.6
Top Opp. & Rating: Osxie and Harrlel.... —

7.9.. %.1..Badge T14—Mys—NBC Film ..............WNAC—S, 6:00-6:30 ... 188
Top Opp. & Rating: Annie Oakley.... —

4.1.. —..King's Crossroads—Drama—Sterling TVY..... . WBZ—58u, 12:M-I:M ... . 7.3
Top Opp. & Rating: Conlest Carnival, ... —

3R.. 1.3..Armchair Advenlure—Ady.—Sterling TV.... WBZ—S8a, 12:15-12: 0 ... 4.7
Top Opp. & Rafing: Third River.... —

1.6, =, Armchair Adventure—Adv.—Sterling TV ... WBE=5, 11:15-11:3d0 _....ILl
Top Opp. & Rating: Feawre Film..., —

1.4.. 3.9, King's Crossrogds—Drama—5Sierling TY .... . WBE=S, 4:30-5:08 ...... 11.1
Top Opp, & Ratiog: Feature Film. ... =—

1.4.. 0.6, .Time for Beany—Child, Consolidated TV.... WNAC—S, 10:00-10:30 .... 78
Top Opp & Rating: Rocky Mountain Tales..., —

0.3,. —. Armchair Adventure—Adv.—Sterling TV ... . WBZ—5u, :45-10:08 ... 0.3

Top Opp. & Rating: Mone

7 p.m. to Sign-Off—Monday Thru Sunday

0. 108, Boston Blackie—Mys.—Ziv TY ....cvvvvncs  WNAC=F, 10:30-11:80 ... M9
Top Opp,. & Rating: Sporis; Armchair Adv.,... 3.9
24.5. 238 .01 Led Three Lives—Adry.—Ziv TY . .........WNAC=M, T:00-T:3 ....174
i, Top Opp. & Rating: Frontier Plavhouse; News.... 2.7
23.2,.23.3. Foreign Intrigue—Adv.—Sheldon Reynolds. . WBZ—Th, 10:30-11:08 ., 40.3
Top Opp. & Rating: Place the Face.... 168
20.1., =, Ellery Queen—Mys.=TPA .. .....cccceiees  WNAD=5y, 10:30-11:00 . 319
Top Opp. & Rating: Justice,,..10..7
20.0..18.7. . Range Rider—West.—CBS Film .......o000. . WBE=8u, T:00-T:3 .....2612
Top Opp. & Rating: U. 5. Steel Houre. ... 62
19,7, .11.4. . Life With Ellzabeth—Comedy—Guild Films, . WBZE—T, 5:080-8:30 ......4246
Top Opp. & Railog: The Goldbergs....21.6
183, . 169, Ciiy Detectlve—Mys.—MUA-TV . ...co00s:: WBE=T, 10:30-11:00 ... .M.2
Toep Opp. & Rating: Mr. District Atlorney.,,.13.9
159, .17.4. . Mr. Disirlet Atforney—Mys—Ziv TY ,...... . WNAU=T, 18:30-11:00 ... M.2
Top Opp. & Rating: City Detective....18.3
138, 23, Walerdrbal—Ady—LUTP . ........c o000 . WBIE=F, 11:00-11:30 .. 1&.1
Top Opp. & Ratng: News; Name's the Same.... —
1L0.. 7.7..Ar Linkletter and the Kids—. ... ... oo «:e
Comedy=—CBS Film .. ... ..oovcicnnnsne . WHNAD-T, T:45-8:80 .. . 272
Top Opp. & Rating: News Caraval, ... =—
18.0.. 7.9..Royal Playhouse—Drama—UTPF ... .00 . WBE—M, 10:30-11:00 .. . 3.2
Top Opp. & Rating: Summer Theater,... —
98., 58, Janet Dean, R, N —Drama—MPIV.. ... .. .. . WBFI—Th, 11:15-11:45 ., 186
Top Opp. & Rating: Eleven-0-Five Theater.... —
6.5, . 6.8, . Times Sguare Playhouse—Drama—ZFiy TV, . WNAC—=W, 11:15:-11:45 | /17.2
Top Opp. & Hating: Might Owl Theater..., —
6.4.. —.. Your TV Theuler—Drima—Ziv TV.........WNAC=5, T:M-T:30 .. . .104
Top Cpp, & Rating: You Asked for H.... —
8 _ E8. Yeslerduy's Mewsrecl—Docum.—Eiv TV.... WNAC—F, T:15T7:M .. _.104
Top Opp, & Rating: MNightly Newsteller..., —
£2.. 65, Kilerans Kaleidoscope—=Misc.—ABC Film, ., WNAC—W, T:15.7:M ....10.4
Top Opp. & Hating: Nightly Mewsieller. .., —
4.3.. =, Armchzir Advenlvrée—Adv.—5terling TV..... WHRE—F, 10:45-11:00 ....3}308
Top Opp, & Rating: Boston Blackie.... —
1.4,. —..Story Theater—=Drama—=Zlv TV............. WNAC—F, 11:45-12:15 ., 118
Top Opp. & Ratimg: Night Ow!l Theater, ... —
BALTIMORE ........ e R ......3 STATIONS
Sign-On to 7 p.m.—Monday Thru Friday
4.4,, 7.2, .*Kit Carson—Wesl.—Coca-Cola .. ...00000a00 WMAR—-T, 6:00-6:738 ....11.2
Top Opp. & Rating: Paul's Puppets; Lash of the West, .., —
1.9,. 3.7, .Lash of ithe Wesi—Wesl.—
Mail Televislon Films .........c0000000. - WBAL=T, &:15-6:45 . LB
Top Opp. & Efing: Movietime.,., —
34.. 36, . Terry and the Pirnbes—Ady.—0icial Films. WBEBAL—F, &:0-6:30 ..., i )
Top Opp, & Rating: Early Show..., —
1.1.. 3.3, .Dick Tracy—Mys.—Combined TV ...cconc... WERAL—M, &:00-6:30 ....10.1
Top Opp, & Rating: Early Show.... =—
Sign-On to 7 pm.—Saturday and Sunday
122,183, . Annie Oukley—West.—CBS Film ........... WEBAL—S, &:M-5:M .....17.1

Top Opp. & Rating: Movietime, .., 2.6

81., 44. Cowboy G-Men—Wesl.—Flamingo Films. ... . WAAM—Sa, 6:0-6:3 ... 117
Top Opp. & Rating: Meet the Press.... 3.9

4.6.. 5.3, Hopalong Cassidy—Wesl.—MNBC Fllm ..... . WBAL=—S, X:M-4:M . ..
Top Opp, & Rating; Film Theater of the Alr..., —

(Continued on page 12)
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Now! Especially Programmed
for TW/!

READY FOR YOUR LOCAL MARKET... e d
the star-studded audience participation show

that takes cities by storm...jets product sales! |

TIME FOR

K.\  TUNE-O has
N7 | Breat Entertainment! .-

L
A continuous procession of big-name .

L
stars of stage, screen and records! .
Qutstanding personalities ... all starring in & .
special TV arrangements of popular songs. . "
.
[ ] ] " @ * @ &
4 a * a2 g * & g T 8 5 . . »

° TUNE-O

® § d ¥ [ ]
. Audience Participation!
T'JNE- o l;@g O and prizes galore! Every viewer—at home
’ fl " or in the studio—ecan participate in the show
A f e’ l‘ ' ’ c '. and qualify for a prize. Imagine all the excitement
created by viewers regularly winning

M el' cb 3” dig" ”g P aakﬂge! ‘- nationally advertised washers,

. refrigerators and other big prizes!
FREE TUNE-O Cards for contestants are distributed o ]:.'H the show that <

through dealers of sponsors! Every person who plays “TUNE-0" . e
sees the advertiser's message on the “TUNE-0" card. o oantakeoveraiownl x’f ‘
The cards come with the complete merchandising package... &
everything you need to create brand awareness and store traffic!
Arrangements have even been made for your purchase of prizes .
at a small fraction of their nationally advertised price.
“TUNE-0" is the merchandising buy of any TV buyer's life!

"TIME FOR TUNE-O" i¢ 4 Sales-Tested Winner!

One of radio’s most successful shows on over 500 stations—now
especially programmed for TV and ready to be custom fitted
to your own local requirements, .. "z hour or full hour—
from once to 5 fimes a week!

+@ JOFFICIAL FILMS, .

Everybody
loves Tune-0),
the Musical Bingo game! - e e ol Labie b bl 2 Sl e e b A dad

TOWN AND COUNTRY TIME - SECRET FILE US.A. = THE STAR AND THE STORY

.

25 WEST 45th 5T., NEW YORK 36, N.Y. = PL 7-0100

Atlanta * Baltimore * Beverly Hills * Boston * Chicogo * Dallas + Detroil = 5i Louis

www americanradiohistorv com
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All Non-Network TV Film Series
and Competition, and Their
Multi-City ARB Ratings

® Contirued from page 10

Awg. Frevlons

ARB Monih's Bata

Eating Rallng Twile, Type aad Distribotor Stalios—Day—Tlmie im Use

3.%.. 56, Flash Gordon—Adr.—~MPIV ............... WBAL—S, 4:30-5:08 ..... B3
Top Opp. & Rating: Film Theater of the Alr.,.. =—

34.. LB, Jobnny Juplter—Child. Associafed Arists ....WAAM—Ss, &M-T:H ,..11.3

7 p.m. to Sign-Off—Monday Thru Sunday

Top Opp, & Raoting: Stay at Home Theater., ., —

QUICK TAKES

Gene Martel, director of the
Princess Pictures hour film pack-
age, has returned to New York for
story conferences with Bert Bal-
aban on the next 13 films in the
series, He returmns shortly to Lon-
don where the pictures are shot
in the M-G-M British studios. . . .
Paul Talbot, of Freemantle Over-
seas Raclio & TV, Ine., is making
the rounds of the uction
houses in London and will return
to New York Monday (26). . . .
Bob Centry has been named film
director of KGBS-TV, San An-
tonio. . . . "Captain Midnjght” re-
sumes shooting in Hollywood after
a two-week lay-off. Richard Webhb
is starred,

William Goodnight has been
promoted to district manager for
Alexander Film Company for West
Virginia, . . . Nat Goss has jpined
Kling Studios as an account exec-
utive in the Chicago office. . .
Broadway director John Stix is con-
ferring with execs of Universal-In-
ternational on a TV film series. . . .
The new vid-film series, “The Big
Idea,” was shown to advertising
agency execs and sponsors at the
Johnny Victor Studios in New York
on Thursday (16),

Atracciones Inter - Americanas,
5. A, is offering vidfilm producers
in Mexico a varied theatrical service
which consists of an English lan-
guage casting service, and itg Fa-
cilities and staff. Atracciones is
also considering producing a vid-
film scries featuring Andy Russell.
David §. Samuels is the New York
representative.

Television Programs of America
has added Paul Miles to its stuff
of account execs, Miles was for-
merly with the sales staff of Brown
anc: Bigelow. . . . David Savitt,
chief of the camera department of
KlinE Film Enterprises, Chicago,
has been elected a member of the
American Society of Cinematogra-
phers. George Blake Enter-
prises shot a TV spot at the Smith-
sonian Institute in Washington for
Gencral Electrie last week.

SSC&B Survey
Reveals TV
Station Data

CHICAGO, Sept. 25.—According
to a study just completed by Sul-
livan, Stauffer, Colwell & Bayes,
Ine., 322 TV stations, or B3 per
cent of all TV stations on the air,
are located in 233 metropolitan
county areas. It points out that at
present there are 120 stations with
construction permits and 186 chun-
nels For which construction per-
mits have not as yet been issued
by the Federal Communications
Comimission.

The study covers the present

26.3. . M.6. . Mr. Disirict Attorney—Mys.—Ziv TV....... . WBAL—Th, 16:3-11:80 , 385
Top Opp. & Rating: Cavorting Staiuve, ... 6.3
16.6..11.9. . Liberace—Muske—Galld Films . .......c0040 WBAL—T, 1&:30-11:00 ...49.0
Top Cpp. & Rating: Wrestling....16.3
16.6. . 16.1. . City Defective—Mys.—MCA-TV sesrrress WMAR—SD, 11:00-11:30 , .28.3
Top QOpp. & Rating: News; Sporis; Mystery Marquee....11.4
16.1..27.2..1 Led Three Lives—Ady.—Zly TV........... WBAL—W, 10;38-11:04 ..41.2
Top Opp. & Raling: Daseball; Talk of the Stars....17.5
15.1., 5.6..Hopalong Cassidy—West.—MNBC Film ,......WBAL—Th, T:00-T:M ....12.4
Top Opp. & Rating: Sports; Mews. ... d.4
14.1..14.4, . Badpe Ti4—Mys~—NBC Film ..............WBAL—S, [0:30-11:00 ,,.36.6
Top Opp. & Rating! Premiom Plavhouse....17.1
1L.2,.12.3. . Bosion Blackie—Mys—TFiv TV vennen- - WHAL—M, J0:3-11:00 ..41.2
Top COpp. & Hating: Summer Theater. . . 217
9.3 118  Superman—Ady.—Flamingo Films ...........WBAL-—W, T:08-T:3 _,..173
Top Opp. & Rating: Sporrs: Mews, ... 5.1
TA.. TR, .Cisco Kid=Wesl—Fiv TV......ccorassunsan WEBAL-—=T, T:00-7:M ....12.9
Top Opp. & Rating: Sporis; Mews..,., =—
&3.. 39 . fHenl Theater—Drama=—F. Lorillard ........WMAR—S, T:08-7:3 ,...17.0
Top Opp. & Hating: This Is Your fo0,... =
54.. %.4..Wild Bl Hickok—West.—Flamingo Flims.... WBAL—F, T:M-T:3 ....13.2
Top Opp. & Hating: Sports; News. ... o=—
7 p.m. to Sign-Oif—Monday Thru Sunday
S5.1.. 6.1, . All Star Thepler—Drama—5Screen Gems ....."WMAR—Sa, T:00-T:3 ., .185
Top Opp. & Rating: You Asked for I, ... =
2.9.. 28, .Thangerus  Assipnmeat—Ady,—MNBC Film ... WMAR—M, 10:00-11:30 . 185
Top Opp. & Raoting: News, Weather, Spotts; Picture Plavhoaise, ... =—
3.9.. 52. Flash Gordon—Ady—MPIV ......ccovciee. WBAL—=M, T:00-7:38 ....1010
Top Opp. & Rating: Sports; Mews...., — '
J4.. A6, Janet Dean, R. N.—Drame—MPTY .. ....... WBAL—=5, T:0-T: 8 ..... 17.0
Top Opp, & Rating: This Iz Yoor Foo,.,... —
3.1.. &1, . Your TV Theater—Drama—Zly TV . ...000:. WAAM—Su, T:30-5:08 ...163
Top Opp. & Rating: Your Playtime...., =—
2.4.. 39 Caxes of Eddie Drake—Mys.—CBS Fllm..... WMAR—W, 11;:15-11:45 .. 17.0
Top COpp, & Rating: Pictere Playvhouse. ... —
1.5.. 1.7, .Famous PMayhouse—Drama—MCA-TY ...... WMAR—Th, 11:15-11:45 ,. 168
Top Opp. & Rating: Piciure Playhouse.... =—
LOS ANGELES ................0.v0v.....7 STATIONS
5ign-On to 7 p.m.—~—-Monday Thru Friday
6.9.. 4.2..Time for Beany—Child.—Consolidated TY...KTTY—M fo F, 6:30-5:45..20.0
Top Opp, & Rating' CBS News.... —
&8.. 57..Ramar of the Jungle—Advy.—TPA .....covves KTTV—M fo F, 6:15-6:30. . 20.0
Top Opp. & Rating: Space Fuonics; Weather; Sports.... —
4.%,. 6.8. . The Revlah Show—Comedy—Flaminge Films KABC—F, 6:38-T:00 .....20.9
Top Opp. & Rating: Time for Beapny; Mews,... =
Sign-On 1o 7 p.m.—Saturday and Sunday
11.9..10.9. . Wild Bill Hickok—West.—Flaminges Flims, ., KABC—5a, &:0.6:30 .....16.3
Top Opp. & Rating: Mect the Press.,.., —
8.5, bi..Hamzar of the Junple—Adv.—TPFA wnneeeas RETY =8, &:3-T:08 ,.....2d.4
Top Opp. & Rating: Sat. Might Fights, Big Mayback..., =
7.1.. 7.6..5ports Spodight—Sports—Tel-Ra ,.......... . KHI—Su, 3:30-3:45 _.....28.8%
Top Opp. & Ratimg: lalopy Derbyv.... =—
&1.. 7.3 . Ramar of the Jungle—Adv.—~TPA .. ..c.ios KTTY=Su, 6:M=-TohM ....31.%
Tep Opp, & Rating: Roy Rogers..., —
6.0.. 5.0..Big Playback—Sports—Screen Gems ........KABC—S5, £:45-T:00 ,....24.4
Top Opp, & Rating: Ramar of the Jungle,,,, —
59.. 6J..Hopatong Cassidy—¥est.—MNBC Film ....... KTTY—5u, 5:00-6:08 .. .11.4
Top Opp. & Rating: Baseball; Gene Aulry.... —
55.. 69, Gene Aviry—Wesi—CRBS Film ... veess s RMNXT—8u, S:30-6:00 ,,,.22.4
Tap Opp. & Raling: Hopalong Cassidy.... —
30.. 56, .Time for Beany—Child.—Consolidated TV, , KTTV—S, 6:00-6:M .....17.0
Top Opp, & Hoting: Sat. Might Fighis, ... =—
4.1.. 18, .Ciseo Kid—Wesh.—Zlv TV . .....cvivrnons KABC—5, 5:00-5:M) .....10.8
Top Opp. & FRabimp: Winky Dink and You..., —
39.. 4.1, Flash Gordon—Ady.—~MPTV ., ... ......... KTLA—Su, 6:00-6:3 ....2621
Top Opp. & Hating: Wild Bill Hickok.... —
5.5, 30, ftAdventures of Blinkey—Chlld=— ... .... ...
Amer, Maire Prod. ..........co0c00000 JKTTV-—K, 5:30-5:458 ,,.... 823/
Top Opp. & Roting: Contest Carpival; Fighting West..,, — '
1.9,, —, .Dick Tracy—Mys.—Combine TV ...........KABC—Su, 5:30-6:00 ....22.6 |
Top Opp, & Rating: Hopalong Cassidy, .., =
7 pm. to Sign-Off —Monday Thru Sunday
23T, .20.%, Badge Tld4—Mys.—NBC Film ...........00.. KTTY—=5, T:30-8:00 ,....43.8
Top Opp. & Rating: Harry Owens..., 8.3
19.7. .M.  Walerfront—Adv.—=LTP rearsnrnness RTLY—0, T:H-E:00 ..... 45.9
Top Opp. & Rating! First Bun Maovie. ... 9.7
18.6..19.5. .1 Led Three Lives—Adv.—Fiv TV .........KTTV—5, §:3-9:00 .. ... 542
Top Opp. & Hating: Stape Show, ... 115
18.1..15.3. .My Hero—Comedy—Official Films . ... . cae  KTTV—W, :80.9:30 ..... 580
Top Opp. & Rating: Kraft TV Thealer,,,.12.3
17.6. 186, . Amnos 'n" Andy—Comedy—CBS Film ........ KNXT—T, B:08-8:3 ,,..508
Top Opp. & Rating: Favorite Story. .., 13.2
16,1. . I8.1. . Life of Eiley—Lomedy—NBC Filma .. ....... KTTV-—5, B:00-8:20 ..... 48.8
Top Opp. & Rating: Stage Show_ 102
16.0. .134. . Anmnle Ouakley—West—CHBS Fllm ...........KTTV=T, Ti00-T:30 ..... 0.z
Top Opp. & Rating: Ranger Rider; Teen Age Trials.... A8
15.2..14.4. .Heart of the CHy—Dramu—UTP ... ... .. .KTTV—8u, 10:00-18:3 ..36.6
Top Opp. & Rating: The Web, ... 1000
I4.5, .10.7. Stories of the Century—Wiest,—
Hollywood Television Serv. ...............KTTV—Su, 9:08-%:3 ... .58.9
Top Opp. & Rating: G, E. Theater....17.5
14.5..10.7. . Your Stor Showease—Drama—TPA .. ....... KTTV—T, E:-9:00 .....489
Top Opp. & Rating: Flrst Run Movie. .., 8.9
137..18.). . Superman—Ady.—Flamingo Films .........KTTV—S8, 7:00-7:30 ,....2%.1
Top Opp. & Rating: That's My Boy..., —
134..10.7. . Libersce—Musie—Guild Films . ............KCOP—W, T:30-8:80 ... 47.1
Top Upp. & Rating: Blue Ribhon Bowts; Sports Spot. ... —
13.2..120. . Favorite  Story—Drama—Ziv TV sessses  KTOIW=T, B:08-8:M _....50.8
Top Opp, & Rating: Amos 'n' Andy,... —
13.3.. B.0..Files of Jeff Jones—Mys.—CBS Film eewss s KTTY =8, 9:30-10:00 ..,.48.7
Top Opp. & Rating: Jeck Paar,... —
12,2, 133, tKit Carson—West.—Coca-Cola Co, ........ . KAHC—M, 7:30-8:80 .....41.6
Top Opp. & Rating; Summer Theater.,.. —
10.7,.14.8. . Mr. District Attorney—Mys.—Ziv TV senss s KNXT—M, 10:00-10:30 . 48.9
Top Opp, & Rating: Robt. Montgomery, ... —
184.. 56. Hollywood Off Real—Mys.—UTP sienass KTTY=—0M, B::30-9:00 ..,..59.7
Top Opp. & Rating: Yocie of Firestone,,,, —
10.2.. 7.5. . Abbott and Costello—Comedy—MCA-TY i KITV—M, T:#-T:38 ....39.2
Top Opp. & Rating: Summer Theoisr, ... —
184.. %2, laner Sanctum—Mys.—MNBC Film resnnss s KTTY—8, $:80-9: 8 ,,....52.1
Top Opp. & Rating: Two for the Money.... —
84.. 2. . Racket Squad—Mys.~ABC Fliim ..... cree KABC—Th, 18:00-10:38 .,.49.0
Top OUpp. & Rating: Cily st Night..., == ' ]

and proposed status of VHF, Chan-

inels 2 to 13, and UHF, Channels

14 to 82, The study also shows
that 73 stations in metropolitan
areas have retumed their permits
to the FCC or have suspended op-
erations at least temporarily. Ac-
cording to the report, if all stations
having permits should go on the
air, there would be about 628 sta-
lions or three outlets per metro-
politan area.

UTP Execs to Hit
Road in Intensive

Film Sales Drive

HOLLYWOOD, Sept, 25 —Plans
for an intense selling campaign for
several new United Television Pro-
grams products plus discussions on
expanding the organization’s sales
staff will have UTP’s top executives
on nationwide junkets during the
next few weeks,

Sules Vice - President  Nathan
Wynne is joining UTP President
Philip Krasne in New York, and
will then wisit other branches
aronnd the country., Lee Savin,
executive vice-president, will join
Nathan at a Western regional
meeting in Chicago.

New products up for sale are
“"Where Were You?; “Rocky
Jones, Space Ranger,” “Mavor of
the Town™ and “Author’s Play-
houss.” -

wwWWwW americanradiohistorv.com

Aug. Prerious
ARB  Month's Sets
Rating Rafing Tiele, Type and Distributos Station—Day—Time im Use
9.3.. 5.3. .Follow Thal Man—Mys.—MCA-TV ,,.......KTLA-T, %:00.9:30 ..... 533
Top Opp. & Rating: Meet Mille, .., =—
268.. 1.7..D0. Faribanks Presenis—Draoma—
Interstate TV ciiitrrnsrsasannsensss KNEBH—TB, 18:30-11:00 .. 333
Top Opp. & Ratinpg: City at Night.,,, =—
9.0..1006. Life Whh Elizabelh—Comedy—nild Filmg, . . KTTV=M, 7T:0-8:80 .., .42.6
Top Opp. & Rating: Summer Theater, ... =—
ER.. 0.7..Foreign Intrigue—Adv.—Sheldon Reynolds. . . KNBH—F, 10:00-10:3 ,..45.4
Top Opp. & Rating: Star Theater, ... —
8.8.. B.6. .The Ruggles—Comedy UTP ................KARC—F, T:00-7:3 ....27.6
Top Opp. & Rating: Siccess Story. .., =
B.6.. 6.3, Hopalong Cassidy—West.—NRC ¥Fllm .......KTTIV—W, T:00-7:30 ,...419
Top Opp. & HRating: Blue Ribbon Bouts.... —
£.5..139. .City Detectlve—Mys—MCA-TY .. ...cunns. JHKNXT—F, 10:M-11:60 ... 359
Top Opp. & Rating: Roller Derby.... =
8.5..010.. . Ciico Kid—West—Zivr TV ....cocivvicine . KABC=M, T7:08.T:3 ....39.2
Top Opp. & Rating: Summer Thealer. ... =—
u-- !1lrlcm -"-l-l"!—“"'l‘-‘ﬂ-—'cnﬂ Film lll.l!lll-lllll“NxT_Thl T:ﬂ'—T:H |1..“-l
Top Opp. & Rating: Pet Exchanpe. ... =—
£5.. 321..The Plhayhouse—Druma—ABC Film ......... KTTVY—S5a, 18:30-11:80 ... 288
Top Opp. & Raling: Strictly Informal,... —
8.2.. 8.2, Boston Blackie—Mys.—Fir TV ......0o00ee. .KTTV—W, 5:M-%:00 ..,.68.4
Top Opp. & Ratinpg: My Little Margie.... —
B.L., =._.Tales of Tomorrow—Drama—Tee Vee Co....KNXT—F, 10:30-11:00 ... 285
Top Opp. & Rating: Modern Movie,.., —
T82.. 7.2. . China Smith—Ady.—MNall Telefllm Assoe. L ERTTYV—M, ®:00-%:3 ... 61.2
Top Opp. & Raling: Public Defender.... —
1.9.. 6.5. . Caplured—Mys.—NBC Film .......c000000:. . KTTV—W, B:00-8:30 .. .544
. Top Opp. & Rating: 1 Married Joan.... —
T.5.. B.2..1T Am the Law—=Mye—=MCA-TY .. ..........KTLA=T, §:30.9:08 . .... 48.9
Top Opp, & Rating: Your Star Showcase...., =—
6.%.. 5.1..%Eversharp Thealer—Druma—FEversharp Co.. .7INBH—M, 10:30-11:08 .. 3159
Top Opp. & Rating: Roller Derby. ... —
6.0, 57, . Terry and the Pirafes—Ady.—0fficial Films. KTTV=W, 7:30-8:08 471
Top Opp. & Rating: Blue Ribbon Bouts; Sports Spol.... —
6.0.. —..[Dungerons Asslgnment—Adv.~NBC _Film ... .KCOP—T, %:30-10:00 ....%50.9
Top Opp, & Rating: U. S. Steel Hour..,, —
5.9.. 84._ . Junet Dean, R, N—Drama—MPTV .........KTLA—=W, T:3-8:00 ....47.1
Top Opp, & Rating: Blue Ribbon Bouts: Sports Spot. ... —
5.8,. 44, Orlent Express—Drama—Nat'l Telefilm Assoc, KTTV—M, %:3.10:08 .. 62.6
Top Opp. & Raling: Robt. Montgomery.,., =—
4.9 . 4.5 Hans Christian Andersen—Child,—
Inferstate TV brarsrsrreansasssssennesB B LA—Th, Tid0-R:00 ... _47.1
Top Opp. & Raoting: Place the Face,... —
4.9, 54, Timex Square Plavhopse—Drama—Ziv TV.. . KCOP—W, 5:30.9:80 .. _. &b 4
Top Opp. & Rafing: My Litile Margie..., —
49.. 35 Crowa Thepter—Drama—CBS Film ......... KTTV—M, R:00-5:3%8 ... 588
Top Opp. & Rating: You Asked for 16,... —
3E.. &5 .Range Rider—West,—CHBS Fillm ......c000uu. KENXT—T, T:00-T:30 .....30.2
Top Opp. & Rating: Annie Qakley,,.,., =—
A6.. 2.7..The Yishor—Drama—NBC Film ...........KCOPF—8, 9:00.9:30 .....513
Top Opp. & Rating: Meet Mille.... =
3.8,. .1, . King" Crossiroads—Erramp—5Sterling TV..... . KHI—F, 7:30-8:08 .......358
Top Opp. & Rating: Troukle With Father. ... —
38, 1. .Flay of the Weeh—Dama—
Mat'l Telefllm Assoe, .......ccoivviennesKTTY—F, S:08-8:00 .. 554
Top Opp. & Rating: Lawrence Welk..., —
L1.. L5. . Boss Lady—Comedy—M & A Alexander .. .KCOP—S, 8:30.9:00 .... 542
Top Opp, & Raling: [ Led Three Lives, ... —
2.0.. 4.7..Biff Baker, U. 5 A.—Adv.—MCA-TV .,.....ETLA—W. 5:00-5:38 ee . 345
Top Opp. & Ratng: [ Married Joan.... —
1.%.. 5.1. .Ethel Barrymore Thealer—Drama—
Iﬂtfrﬂl‘! Tv --r--.----a-aa---ﬂ-|!++i1--|rﬂf’“F—Wp !:H"I:H wn ..5—'.5
Top Opp, & Ruating: 1 Married Joan.... —
1.9., =..Yesterday's Newsregl—Docom—ZFiv TV ... KTIV—Th, 10:45-11:08 .. 27.4
Top Dpp. & Rating: City ar Might.... —
9. = Your TY Theater—Drama—Ziv TV ........KCOP—F, T:M-$:08 . ... 358
Top Opp. & Hatimg: Trouble With Father, ... —
I.6.. 0.9, . Craig Kenmedy—Mys.—L. Welss ...........KHJ—=M, T:30.8:00 _.... 4i1.é
Top Opp. & Raling: Summer Theater.... —
1.6.. 3.1..5tory Theater—Drama—Zivy TV ............KCOP=T, T:00.7:3 .....30.2
Top Opp, & Rating: Annie Oakley..,, —
1-‘1- . . -MI.I Tumn——fnmed_q-—hﬂ".[’\" PEAEE B E o .H?LA"—T,. F:H-E:Jl' FEEE “-.
Top Opp. & Rating: Amos 'n’ Andy...,. =—
14.. Li..Blg Game Hunt—Adv.—Specialty TV ......KHI—W, T:M-7:3 ...... 419
Top Opp. & Ratifg: Blue Ribbon Bouwls,.,, —
L4.. Li1..King’s Crossroads—Drama—Sierling TV ....KHI—T, T:00-T:3 ....... 3.z
Top Opp. & Raling: Annie Oakley.... —
L.1.. 8.9..Inlo the Night—Dramaz—Sierling TV ,.,....KHI—M, T:00-T:30 ......39.2
Top Opp. & Ruating: Summer Theater.... —
8.8.. 1.1..Rocky Jones, Space Ranger—Ady.—~UTP ... KCOP—Th, T:00-7:30 _...26.1
Top Opp. & Rating: Gens Autry. .., —
8.3.. 3.0..Cases of Eddie Drake—Mys.—CBS Film ....KCOP—W, 7:00-7:30 _...41.9
Top Opp. & Raling: Blue Ribbon Bouls. ... —
e e —
CBS Television Film Sales re- | Other “Badge 714" sales included
| ports 1.‘}1_& sale of "Amos " Andy” | KPRC, Houston; KING, Seattle:
to WTTYV, Milwaukee, and|KRDQO, Colorado Springs, Colo.;
KCCC, Sacramento, Calif. “Art KERO, Bakerstield, Calit.; KTTS,
Linkletter and the Kids™ picked up | Springfield. Mo.; WOR, New York,
a new sponsor in the Columbus, land KOAM, Pittsburg, Kan.
Ga. market with C. Schonburg & | “The Falcon,” NBC's adventure
Son paying _r.hc tab over WRBL. | series, has been sold to KRON, San
EQ"R]“'F DH?I'}’ ““.d Old Vienna Franeisco, and WDSU, New Og-
Products will split the costs of [leans. “Inner Sanctum™ has been
H:nggnﬁ Rider over K5I, 5t |purchased by KGTV, Des Moines,
Louis. "Range Rider” was also sold | and WEEK, Peoria. WEEK, Peoria,
to WFPTY, Philadelphia, and]|also purchased “Victory at Sea”
K.{}T V, Tulsa, Okla. Station | and “Captured.” “"Dangerous As-
| WTVN, Columbus, O,, has_pur-|signment” was purchased by
| chased "Crown Theater” and “Files | WABC, New York: KOAM. Pitts-

Films
chased
WOSH,
Durham,
N, s

this past
looka”
WEAR,

Seven

_tn-r.”
“Paragon
Cassidy

Sea.” “B
gored in t

WNBW

of Jeffrev Jomes.” “Jones™ was also |
sedd to \WHP, Harvisburg, Pa,
“Life With Elizabeth,” a Guild

roperty,

WEBTV, Charlotte, N. C.; WFEFM],
Toungstown,
' Asheville,

ZaBach to KOPO, Tucson, Ariz.,
and the Little Rock, Ark., market.
Frankie Lame to WTRI, Alban
N. Y, and WEWS, Cleveland.

chased from NBC Film Division by
Station WTOM,
Thev are “Captured,” “The Visi-
"Dangerous

“Inner Sanctum” and “Victory at

the Eagle Thrifty Drug Company
and in the Washington market over

burg, Kan., and WTVH, Colums-
bus, Ga. The NBC feature film
package was sold to KETX, Tyler,
Tex., and KOA, Denver.

UTP has sold “Curtain Call,”
“Hollvwood Off-Beat,” “Counter-
point” and “Roval Plavhouse” ta
KAKE-TY, Wichita. . . . KRON-
TV, San Francisco, has bought
"Heart of the Citv” where it will
be shown as “Citv Assignment.”
o WCAU-TV, Philadelphia, will
re-Tun the “Craig Kennedy, Crim-
inologist” series for the fifth and
sixth times with four sponsors al-
ready signed.

Oct. 19 Editing Awards

HOLLYWOOD, Sept. 25.—First
anmual film editing awards for TV
film and theatrical motion pictures
will be announced October 19 by
American Cinema Editors, Inc, A
plague will be awarded in each
category.

Five nominations for each of the
two plaques will be made by film
editors and the motion picture and
TV press.

has been pur-
vy the following stations:
Portland, Me.: WTVD,
N. C.; WNAO, Raleigh,
WIDVO, Orlando, Fﬁl,.‘,

O, amd WLOS,
N, C. Other Cuild sales |
week included: “Joe Pa-
y WTVD, Ihwham, and
Pensacola, Fla. ¥Florian

!r'sﬁ

serics  have been pur-

Lunsing, Mich,
{ Assignment,” |
Playhouse,” “Hopalong
in its one-hour version,

adge 714" will be spon-
he Reno, Nev., market by

by the Ford Deslers.
- |
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THE BILLEOARD

BEHIND-SCENES PICTURE
OF ABC POWER BATTLE

The real tip-off on the victory scored by President Bob
Kintner of ABC in the behind the scenes struggle for pre-

eminence at the web (see other

storv) was scarcely noticed by

most observers. Out of the mass firings came several highly
critical developments, all of which emphasize Kintner's bass-man

status and the fact that peace

between the ABC and UPT

factions is established on Kintner's terms.
Perhaps the real keyv was the naming of Harold Morgan as

the top national officer of the
complete responsibility for all

under Kintner, wilh

compan
This iz the

financial matters,

second great test of strength revolving around Morgan, wilh
Kimtner now scoring even more decisive a victory than six

months ago.

At that time, the question of financial control had Morgan
the candidate of the Kintner-Ed Noble-ABC forces, and opposed
by Jason Rabinowitz who was put forward by the Leonard
Coldenson-Robert H. O'Brien-UPFT interests. Each group wanted
its man named controller. Morgan not only got that title but a
vice-presidency as well. Now he is upped again; so he will be
at least on a par with whomever is numed the new head of

the TV web.

Kintner Announces It

Kintner himself announced this strategie trivmph at the
department head meeting this week (from which O'Brien, top
UPT man in the web, was conspicuously absent and unmen-
tioned) and stated, in effect, that Morgan now will become
known as “that unpleasant bastard™ who tells you what vou can
and can’t do because of money matters.

Under the new set-up, also, UPT's Bob Weitman, the TV

web

rogram and talent veepee,

now will report directly ta the

new head of the video network, who is apt to be named shortly.
He can make no expenditures or talent commitments invelving

finances without the web chiel’s

upprm'u!. Further, Weitman no

longer will have any involvement with the radio web’s pro-

graming.

In the outline of functions of the to

brass under the ABC

new era, no mention at all was made of O'Brien, who set the

NCAA pact for ABC.

JD Seeks Solution
To Court Case Airings

WASHINGTON, Sept, 25.—~The|

Justice Department is making an
exhaustice study to see if recom-
mendations should be made to the |
broadeasting industry for reforms
in coverage of court proceedings.
This was disclosed after Atty.
CGen. Herbert Brownell Jr. told the
Federal Bar Association here last
night (24) that his agency s ex-

amining all aspects of the problem

of how to guard against unfair|

court coverage without abridging
the press. Brownell said that the
Justice Department will welcome
“any and all suggestions from the

L

press,” including television and |
radio, for “a sound and just soln- |
tion to this problem.”

Quall Named

Quality P

CINCINNATI, Sept. 25 ~Ward |
L. Quall, vice-president and assist-
ant general manager of the Crosley |

The National Association of
Radio and Television Broadeasters
expected to submit formal recom-
mendations to the Justice Depart-
ment, calling attention to the sepa-
rate programing endes in use by
the TV and radio broadeasting in-
dustries and pointing out that these
codes are 51hvj::~::t to constant re-
VISTON.

The Justice Department’s report
is expected next spring. It is cer-
tain to be studied with special in-
terest on the Hill where TV-radio
coverage of committee hearings has
been a lively subject.

Kintner Emerges as Top Dog
From Drastic ABC Reshuffle

Brass and Underlings Lopped Over
Gridcast Loss Near $1,800,000

NEW YORK, Sept. 25. — The
drastic reshuffle at ABC this week
portends a new era at that network,
in more ways than one.

The head-rolling was forced
upon the web’s brass by the pres-
sure of the horrendous bath ABC
has taken on the National Collegi-
ate  Athletic Association | college
grideasts. However, the lopoffs of
top executive personnel (which will
extend into the lowest echelons in
other sections of the country in
the next couple of weeks) will
serve to sweep oul some dead wood
which ultimately would have been
forced to go anyway.

Perhaps most important of all,
however, as the dust beging to
settle, is the fact that, far from
proving a victory for the United
Paramount Theaters faction in the
ABC-UPT partnership. the final re-
sult finds President Bob Kintner
sitting more [irmly in the saddle

than at any time since the merger
became effective.

The blow-off was fused by
ABC's anticipated loss of an es-
timated $1,800,000 on the NCAA
tilts. with the web believed realiz-
ing only some $700,000 from the
cut-rate deals it has made on the
games, which cost it about 52,500,

Blair's Pla

n Offers

Saturation for 14G

NEW YORK, Sept. 25. — John
Blair & Company, the station rep,
is bringing forth a dramatic new
siles plan next week by which na-
tonal advertisers will be able to
get saturation exposure to half the
nation’s radio homes for $13,940 a
week on a single bill. And accord-
ing to Blair’s analysis, the buvers
of the plan will be assured of at
least a 43.0 rating in the areas
covered, which ultimately means a
cost per thousand of 49 cents.

ﬂ?purently inspired by the re.
cently formed Quality Radio Gmup
as well as Blair's own “12 Plans”

| that have been operative the past

few years, the new Blair proposal
offers the udvertiser the top I]m::ll
personalities on each of Blair's 43
stalions. Blair figures that the
buyver will get four personalities
giving his pitch on each station or
a total of 180 different salesmen.

The special strength of the plan
is that the advertiser's message will
be delivered by the local disk jock-
eys, news announcers and weather-
men, or, in other words, the very

‘Name's Same’ Takes

Over "Jamie’

Time Slot

NEW YORK, Sept. 23. — The| that a final decision will be reached
demise of ABC-TV's "{umic" series | over the weekend. The show,

wits complete this week as Ralston-
Purina took over the Monday 7:30-
8 pa, time slot for "The Name's
the Same,” starting October 11.

Whitt remained

; 5 . i unresolved at )
Broadcasting Corporation, wis press thne was whether or not|

meanwhile, has been in rehearsal.
If the decision calls for ‘}[mnie"
not to go on, the web will fill the
open two weeks with sustaining
i'iI||n. j
The withdrawal of “Jamie” from

elected president of the newly *Junie,” which was scheduled to| the netwark roster was caused by

formed Quulity Ruadio Group at |
the organization’s first board meet- |
g Monday (20).

W. H. Summerville, managing
director of WWL, New Orleans.
wis elected vice-president, while
Wiliam Wagner, of WHO, Des
Moines, was named secrebary-
treasurer,

An execulive viee-president :im'[|
mianiging director, who will be a
top man from the industry, will |
be named October 13 to head the
New York office of the Quality
Radio Group.

Du Mont Gridcasts |
Add Speedway Ad

NEW YORK, Sept. 25. — Du
Mont this week sn{d another re-

TV networks faces an

returm September 27, will go back

an the wr For the two remaining |

the difficulties in getting many al-
filintes to take the show, because il

weeks or call it quits as of today. | i sustaining on the alternate weeks

dav vesterday among execs of ABC,
Talent Associates and Young &
Rubicim, the agency for Duffy-
Maott, which  sponsors

alternate |
weeks of the show. 1t is expected |

| Conferences were held thruout the | net 5?"'3‘"5“]‘.""] by Dutfy-Mott,

The purchase by Ralston-Purina
of “The Name's the Same” on an
every week busis for that time sloi
took ABC-TV off the hook and re.

sulved the issue.

element in radio programing that
is showing the grealest strength
today.

Participations

The plan has been given the
name “National Saturation Group.”
[t consists of 24 one-minute par-
ticipations a week on each of the
43 radio stations represented by
Blair, Blair envisions a schedule of
four announcements daily over six
davs, but the scheduling will be
Mexible,

The gross cost of this buy would
be 526342, In the *12 Pln"
scheme the price would be about
FE17.000 a week., In Blairs “Na-
| tional Saturation Ciroup” on 2 one-
‘time  bhasis the price will be
813,380, with frequency discounts
tuking it down to $13.940 on a
A2-week buy.

Hence, the “Saturation Group”
buy represents a saving of 10 per
cent over the next best discoun
plan.

! The “Nationu] Saturation Group”
was revealed this week by Bol
:Eu.'-;ltrmu, Blair's executive vice
president, To illustrate the dollar
value of the plun, Eastman men
tioned that four participations o
NBC-TVS “Todav™ cost $17,160.
NBC's 3-Plan cost $22.423 and
Mutual's Multi-Message Plan cos

% 153,000,
BAB Base

The 430 rating minimum
pitched for the plin was obtained
from the study made by Broadeast
Advertising Bureau of a 21-an-
nouncement schedule on a single
station in New York, Chicago and
Los Angeles. According to BAB's
aratlvsis of the Niclsen Radio In-
dex, these spots delivered 43.0 per
cent unduplicated  audicnce per
week 2.3 times weekly.

Eastman declared that the “Na-
tonal Saturation Group” will have
to do at least that well, since its
24 imnouncements represent 14 per
cent greater frequency and it em-
hraces less competitive markets
than these three.

Probe of Radio-TV Nets Faces
Uncertain Fate in November Voting

WASHINCTON, Sept. 25.—The
Senate Inlerstate and Foreign Com-
meree Committee’s probe of radio-
uncertain
Fute in the November election,

If Senate control is wrested from |
Einmil advertiser on its pro foot- | the GOP in the fall balloting, the |of the

the inguiry and has chosen the spe-

" the gquestion of whether or not the

cial staff now at work on the study, | Federal Communications Commis-

waould be replaced by Sen. Warren
. Magnuson (D, Wash.) in a
Democratic-controlled Senate,
This would not mean a fold-up
inquiry, but it could result

all= coverage. Speedway Petro- | neworks probe headed by Sun.iin a chunge of pace and pﬁussib]y
leum of Detroit will co-sponsor | John W. Bricker (R., O.) will lose some change in direction. Senator

with Goebel Brewing all but one
of the Detroit Lions road games
thruout the Michigan area.

It will also bankroll five other|

games. Speedway is the eighth
advertiser riding the games this|
SEASOLL

its original  steam  inasmuch  as
Bricker would be deposed as chair-

'man of the Senate Interstate and

Foreign Commerce Commitlee.
However, the probe would not
necessarily be sidetracked.

Bricker, who has 5parkp|uggﬂﬂh

Magnuson, a Fair Deal Democrat,
could, if he chose, give increased

sion's  aothority  over  networks
should be strengthened as proposed
by Senator Bricker.

Whether or not the Republicans
retain Senate control, the study
laumched by the Senate Imterstate
and Foreign Commerce Commit-

tee under Chairman Bricker will

stay alive at least until the end of

emphasis to the problem of UHF-! January, and it probably will be

VHF

relationships. Setting the | extended bevond that if the staff

course in that direction might have | report recommends hearings, as it
the effect of shifting the focus from | is expected to do.

Wwww americanradiohistorv com

000, This loss, fulling almost en-
tirely on the fourth quarter, would
wreak havoe upon the balance
sheet, inasmuch as ABC is on a
calendar fiscal year which ends
December 31, and would make the
network’s position for the Full year
seemn far worse than, in fact, it ac-
tually is. The result is that fast
action was needed to counter this
loss, and the axe has been falling
in a broadcasting equivalent of the
French terror.

Other Divisions
With the New York lop-offs

now about ended, the Midwest and
West Coast divisions next week are
expected to contribute their share
of sealps to the economy drive, The
firings, kept almost exclusively to
the TV web, already are under-
stood to have hilt some 75 people,
mcluding many on the secretarial
level.

This past Monday (20} was the
day the biggest brass canned got
the bad news. The following day,
department heads were gathered
and instructed to cut various num-
bers of people, apparently on a
proportionate basis. The names
were to be supplied almost in-
stantly.

Out of the holocaust has come a
consolidation of the AM and TV
webs’ service departments, includ-
ing advertising, publicity, rescarch,
business, ete., with econsiderable
economies resulting. Significantly,
the ofo stations and the AM web
were relatively untouched. The
radio network incidentally, is now
reported operating shightly in the
black.

Despite the severity of the cut-
backs, the TV web is not expected
to be able to show black ink in its
vear-end balance. Altho substan-
Hal savings are effected, most of
the top execs who were relieved of
‘heir portfolios have hefty sever-
anee checks coming, But the web’s
1955 halance and operations both
ire expected to be much healthier,
with the fat trimmed off and a
Alear chain of command set up
yneer Kintner, who now is the un-
disputed boss, (See accompanying
bax.)

Kintner Decision

The house - cleaning  resulted
mainlv from a decision of Kintner
himself to set the web's house in
ardder.  Some of the axings were
lomg anticipated, and were overdue
i _the interests of efficiency, Oth-
s, however, stemmed  directly
lrom the pressure for cconomy.

..'\.T.I'.I.ﬂ'l'lg ll'lfl tl.':l I'l'l'i.'l.ﬁ.'i W ]'I.l'.lI were
let out were Alexander Stronach
Jr.. veepee in charge of the TV
network: Charles Underhill, TV
veepee  in charge of programs;
Charles Holden, assistant national
director of TV programs;  John

Pacey, director ot public relations
and  public alfairs; Mitchell De
Groot, manager of advertising and

promotion: Donald Buck. director

of operations for sales and station
traffic; William Wylie, manager of
the station relatioms department:
Walter Tepper, chiel aceountant;
William (Bud) Materne, assistant
natiomal sales manacer: Bob Ham-

Cilton, manager of TV Hlm services;

Raphael Scoby, lawver, and Sal
lanucci, business affairs exec. Jer-
ome Harrison, hitherto Eastern TV
sales manager, now becomes a
salesman i the 1|!=1=;1|'I'1|u_-||.t.

The consolidated news and spe-
cial events department is headed
by veepee John Daly, with Tom
Velotta as veepee and administra-
tive offiver. Bob Lewine, Eastern
TV program chief, becomes direc-
tor of the web’s program depart-
ment. Don Durgin, formerly direc-
tor of TV web sales is now director
of sales development and research
for both the AM and TV webs.
{Cene Accas, director of the AM
web’s sales promotion, heads the
new advertising, promotion and
publicity department for both AM
and TYV.
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CBS.

NBC Execs Say Web

Radio Is Far From Dead

NEW YORK, Sept. 25, — Top|ated with his network,

execs at hoth CBS rudio and NBC
radio took issue with the analysis
of a leading advertising agency
that network radio is apt to reach
the end of the road by 1956 (The
Billboard, September 23).  The
main point made by John Karol,
veepee in charge of network sales
at CBS, is that radio has already
tuken three quarters of the blow
from TV, and stll is alive and
kicking. It is foolhardy to expect
the networks to fold at this time,
he claims, when adjustments have
been made which have strength-
ened their position,

Kurol also maintained that the
analvsis of network-station affilia-
tions was entirely incorrect. The
agency exec maintained that tho a
liirgl:"].' H'I.I'I'I'IIJ‘E."T HF Htilﬁﬂﬂﬁ ]'ll.ld I:lf'.'-
gun broadcasting since 1947, net-
work affilintions had failed to keep
proportionately  increasing,  The
network sales chief stated that the

aim of network affiliation was. cov-

erage, and where sufficient cover-
age already existed, it wounld be
foolish to add stations.
New Stations

Karol said that a majority of the
outlets which have gone on the air
since 1947 have gone into small
markets already covered by many
of the powerhouse stations affili-

GF to Spotlight
Cole Porter on

Dec. 7 Show

NEW YORK, Sept. 25.—General
Foods will build a show around
the tunes of Cole Porter in its
Tuesday night, December 7, spot
on NBC-TV. GI has Bob Hope
for six shows in the Tuesdav hour
for its products, and has three
hours during the season which it
will use for corporate advertising.

The Porter sliow will be the
first of these. The Porter program
will not use the original personali-
ties who created the songs
Broadway, but GF will go out and
buy top personalities and singers
to interpret them. Young & Rubi-
cam is the agency.

e e i
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We are interested in trained Fralentod

/

on |

And he
cited the ?ml]it}' Radio Group
which intends to cover the country
with 30 stations as an example of a
network which did not aim for a
farge number of affiliations to do a
nation-wide job,

Karol also said that radio has
proved tiit it can deliver an audi-
ence at a low cost per thousand.
Any medinm which does such a
job for an advertiser, he claims,
will survive and so network radio
is secure. He also quarreled with
the fact that the article stated the
network line charges for a wvear

work line charges are $1,500,000.

William Fineshriber Jr., veepee
in charge of the NBC radio net-
work, points to the revitalized pro-
graming and increasing sales as an
indication of his network’s meeting
the challenge of TV. He pointed
to NBC's leadership in developing
sales patterns and programing con-
cepts which have opened new and
fruitful opportunities for network
riclio,

Fineshriber Stand

He saidd, “NBC's drive for re-
vitalized programing has continued
nol onlv to improve our position in
the industry, ’.mt to stimulate the
cfforts of the competition, YWe must
recugnize that network radio is go-
ing thru a period of transition., In
seeking to ll:n;'iug the medium sue-
cessfully  thra  this period, NBC
started over a vear ago to develop
the new programing and selling
patterns which would meet not
only today’s needs, but the needs
of the future.

“A fundamental re-adjustment is
not accomplished over night; but
we believe that we are well on the
way toward putting network radio
on a basis that will attract adver-
tising from a Far broader range of
clients and give it the revenue for
maintenance of an eftective service.
' "The new programing and sales
| ¥ 5 - :
Ceomeepts introduced by NBC in the
Fall of 1953 are gaining momentum
Vdlaily,  When we Ffirst presented
| “Fibber MeGee and Molly™ as an
evening  strip; ereated the Three
| Plun to provide morning, afternoon
antl  evening  network puirticipa-
| tioms; produced "Weekend™ as the
|1';1f[iﬂ counterpart of the .'i|1|'|1:‘:l:11::r
newspaper; created “Road Show™
|as the First network program de-
signed specifically For the audience
traveling in automobiles, and pre-
sented  various other fresh pro-
grams of particular interest to spe-
ciial segments of the andience, we
knew that we were embarking on
a new road for network radio.

were $6G.000.000. He stated net- &

Audience Reacts

‘ “We are gratilied that our au-
|t|if:|:|{_'r_' reports on the new pro-

‘,gr.-uniun have shown steady im-

Cprovement and that the new sales

snimals for an exciting new TV pro-
gram. Write, giving descrigltion

and fems. i
‘ ROX 953
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Covers a vast, prosperous
territory—a rich target for

your advertising dollar
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concepts are meeting not only with
mereasing  advertiser acceptance,
but with the compliment of imita-
tion by our competitors,

“The “Fibber McGee and Mollv™
strip at night is now sold out, and
the demand which it has created
for additional evening participa-
tions on NBC has led us to open
ulp a new strip, “The Great Gilder-
sleeve,” which debuts this week at
10:15-10:30 p.m., back to back
with “Fibber.” Whereas we had to

order in “Fibber,” the pioneer pro-
rram in this category, we began
‘Gildersleeve” with a number of
firm orders already in hand.

“With NBC radio’s prospect list
increased manyfold as a result of
the new advertising opportunities
we are offering; with our new pro-
rraming  winning new  andiences
or radio and our schedule of long-
time favorites—the strongest in net-
work radio—we are just beginning
to reap the fruits of these all-out
efforts.”

Support to the views of Karol
and Fineshriber was given in a re-
cent pamphlet written by Richard
Doherty, broadcasting consultant,
' “What's Ahead for Radio?” as the
pamphlet is titled, says that tho
'network revenues are running 20
per cent below 1933, by 1955-56
the webs will begin increasing
their grosses.

“Having suffered severelv from
TV simee 1945, network radio is
undergoin a program  format
change emﬁ will improve its attrac-

advertisers,” the pamphlet states,

Restless People,
Revolving Doors

Dick Colburn, who recently was
associated with the Chicago oflfice
of the Bolling Company, has

in Chicago. .

will join the Biow Compuny as

and sales promotion manager for

\darty came to WBZ after leaving the
Navy where most recently he had
served as the public information
offiver for the Naval Air Station,
sSouth Weymouth, Mass,

Ed Boghosian has been u
sales manager of WJAR,
dence. . . . Vince Hostetler, pro- |
ducer, who was formerly on the |
staff of WBAP, San Antonio, Tex., |
has rejoined the station after hav- |
ing been with KKTV, Colorado
Springs, Colo. . . . Ralph Lowell, |

pped to

wait several ]Tll!']-llthﬁ fur our first |

tiveness as a medium for national |

Boston Station \WBZ-TV. AMre Muar- |

Provi- |

(to the sponsors) sales pitches
§35.50 per thousand viewers,

Sothern opus tonight (25).

e

Record

record dealers’ shelves,

The bankrollers involved (Hazel Bisho
understood to be pressuring the web to reduce future extrava-
ganzas to one hour from the present 90-minute blueprint. This
is deemed virtually impossible for the network to do, not only
becanse of the resulting loss of fuce, but because of commitments
to affiliates for the time involved.

TIIE‘ bllllkrﬂ”ﬁ"l'.‘i lltﬁﬂ h-ﬂ\'(' E]Emﬂ“ll[‘{l thﬂt thL‘ "H.-'E'II} I}llt SONTHE
real muscle into its exploitation of the supercasts, something
thut was put into effect immediatelv, in advance of the Ann
CBS already is making a heavy
play for press and publie for