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Juke Op Bandwagon 
Is diversification 

Selective Music Remains Top Dog, But 
Operators Move More Into Other Lines 
By BOB DIETME1ER 

CHICAGO -Juke box operators 
are diversifying with equipment 
other than juke boxes -and into 
businesses other than operating - 
at an increasing clip. 

Altpo selective music remains the 
bread- and -butter of their business, 
music operators are operating more 
coin-operated equipment, such as 
amusement games and cigarette 
vending machines, than ever be- 
fore. 

Besides, a relatively small num- 
ber of operators are movin& into 
other businesses, such as record 
one -stops, jobbing of coin- operated 
equipment, commercial background 
music, and even home phonograph 
and TV sales and service retail 
stores. 

Beef Up Profit 
Those diversifying more with 

other coin- operated equipment lines 
are doing so either to beef up an 
indifferent profit picture, provide 
greater service to meet location 
wants, or keep pace in the com- 
petitive marathon, or for all these 
reasons. 

The few moving into businesses 
other than music operating are do- 
ing so largely to meet the challenge 
of fresh opportunity in fields fa- 
miliar to them, opportunity which 
in mane cases may seem slower in 
coming than in the field of music 
operating. 

The colossal irony in all this, 
which most thoughtful operators 
quickly admit, is that increasing 
diversification is coming at just 
the time when the field of music 
operating offers proportionately 
greater rewards in return for in- 
vestment and business skill and 
hard work than at any time in 
the history of aútomatic phono- 
graphs. 

Thar's Music 
In Them Hills 

CHICAGO - Juke box opera- 
tors, faced with rising costs and a 
shortage of conventional locations 
for their phonographs, have moved 
to the great outdoors. 

Today it is not unusual to find 
juke boxes alongside swimming 
pools, it drive -in theaters and prac- 
tice golf ranges, and even On pub- 
lic beaches. 

But even stranger than the lo- 
cations. is the fact that operators 
are reporting that these new loca- 
tions are pulling better juke box 
play than many of the old con- 
ventional spots. 

Because of this fact, it may well 
be that what started out as a diver- 
sification boom will eventually re- 
sult in greater specialization, with 
principally operators who desired 
to. spend all their time and money 
and resources in cultivating juke 
box operating dominating that busi- 
ness. 

Must Compete 
However, at the present time, 

competition in music operating is 
such that even music operators 
with little or no desire to diversify 
with amusement games or vending 
machines. admit that to stay com- 
petitive they must be able to offer 
other kinds of coin -operated equip- 
ment if location owners want them. 

Diversifying is- nothing new in 
music operating. Most juke-box - 
equipped taverns, for example, 
boast a game and /or a cigarette 
machine -which is often operated 
by one firm. What makes the cur- 
rent trend noteworthy, however, 
is that the question 'to diversify 

(Continued on pace 1061 

SHOW BUSINESS 
AWAITS FATE 
OF TAX BILL 

NEW YORK - Virtually 
every segment of the enter- 
tainment business catering to 
paid audiences will benefit 
from the proposed elimination 
of admission taxes on charges 
of 90 cents or less, which on 
Saturday (28) needed only 
the signature of President 
Eisenhower to become law. 

The bill was passed by 
Congress and sent to the 
White House on Thursday 
(26). In its original form, as 
introduced by Rep. Cecil R. 
King, the exemption was 
sought on ducats costing $1 or 
less. 

Exemptions now are on 
tickets of 50 cents or less. The 
higher exemption will cost the 
Treasury Department an esti- 
mated $60,000,000 annually. 

-Sparked by the movie in- 
terests, as suas the legisla-' 
tion that won exemption sev- 
eral years ago on brackets up 
to 50 cents, the legislation 
would be beneficial to all out- 
door phases of show business 
where the biggest part of the 
admissions would come under 
the 90 -cent level. 

To that long -forgotten 
(Continued on nage 81) 

Record Trade Full 
Steam Ahead Thru 
Summer Doldrums 

Good Quality, Numerous Gimmicks 
May Make This July Best Ever 

Bs BILL SIMON 
NEW YORK -The evidence is 

piling up that the record business 
'may at last be getting somewhere 
in its annual battle to dispel the 
"summer slump." When all the 
returns are in, it is more than 
likely to prove that July, 1958, 
was the best July in the history of 
the business. 

The approach to the problem 
initiated this year by most of the 
major record companies has been 
based on the assumption that the 
slump is "a state of mind." The 
companies have devised perhaps 
the biggest variety of deals and 
gimmicks to build store traffic dur- 
ing the traditionally slow season, 
to get quantities of salable disks 
into the shops and to get them 
displayed. 

Best Now!' 
But deals and gimmicks by 

themselves have never been able 

NEWS OF THE WEEK 
More Pop Music for TV Due 
As Plymouth Nears Kaye . . . 

There will be still more popular music on the 
TV networks this season. Plymouth is expected 
to buy an hour -long Sammy Kaye show on 
ABC -TV, following the lead of its sister, 
Dodge, which will have two Lawrence Welk 
stanzas per week. Page 2 

lstvstery- Adventure Easiest 
Shows to Sell -ABC Film . . . 
Mystery- adventure is the easiest format to sell 
in syndicated TV film shows, according to a 
survey of stations just completed by ABC Film 
Syndication. There will be a continued tho 
slight increase in the amount of syndicated 
filin stations will use in season ahead, the 
stations told ABC. Page 7 

Columbia to Record Dealers: 
"Your Future Is Sound" . . . 

The Columbia Records Story is presented in 
a special section. Using the slogan, "Your 
Future Is Sound," the company details bow 
all facets of company policy are closely related 
to the welfare of the record dealer. 

Pages 19-53 

C -C Buys Josefowitz's U. S. 
Disk Interests in Big Deal . . . 

Crowell -Collier last week purchased the Ameri- 
can record interests of the Josefowitz Brothers 
in one of the biggest deals ever made in the 
record industry. The seven -figure pact involves 
the sale of the Concert Hall label and five 
mail order record club operations, thereby put- 
ting C -C into the mail-order disk business with 
one of the largest indie catalogs in the 
world. Page 18 

E. %Vetter Evans Celebrates 
50th Year With The Billboard .. . 

The Billboard's president and treasurer, 
E. \Valter Evans, this week celebrates his 50th 
year with the organization. The oldest em- 
ployee of The Billboard in point of service, 
Evans, 'who boasts a host of friends in all 
branches of show business, joined The Bill- 
board forces August 4, 1906 Page 81 

Disneyland Draws, 3,642,597, 
Grosses $8.5 Mil in 1st Year ... 
Disneyland pulled 3,642,597 persons in first 
full year of operation. Patrons' spending ag- 
gregated $8,632,954. Per capita spending was 
computed at $2.37 Page 81 

Court Battle Looms for 
Control of Ringling -Barnum .. . 

A . battle for control of the Ringling circus 
loomed as a minority stockholder spokesman 
declared the group which has 49 per cent of 
the stock will go to court in an effort to unseat 
John Ringling North. Action came as a result of 
North's closing the show. Page 81 

DEPARTMENTS AND PF.ATIRLS 
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to sell a product that the public 
never wanted in the first place. 
This summer the companies have 
the goods in both packages and 
single pop records. Only a fese of 
them have been holding back 
waiting for winter traffic. The 
pitch has been "Give 'em the best 
you've got, now!" 

In past years, the business would 
sit back and wait for a single pop 
hit to bring in the buyers. When 
that failed to develop, dealers la- 
mented their sorry state. This year, 
the business has several pop hits, 
but much more significant it has 
several album hits. In addition, it 
has, in Columbia's Best Buy selec- 
tions and in Victor's Save- on -Rec- 
ords selections and bonuses, some 
of the more attractive packages is- 
sued in recent years. Most signifi- 
cant of all, dealers are hustling up 
business for them. 

Hi -Fi Interest 
At the bottom of the "boom" is 

the public's avid and growing in- 
terest its high fidelity sound, in 
equipment and in disks. The com- 
panies have met this with varied 
and intriguing repertoire as well as 
with countless superior versions of 
the old chestnuts, or so-called "li- 
brary staples." A new release, with 
any unusual merit, attractively 
priced and promoted, can now be- 
come a hit in any season. 

Among the more obvious anti- 
dotes to the traditional drop -off 
have been Elvis Presley and "My 

(Continued on page 56) 

RCA Aims at 
Teen Target 

NEW YORK--1 here swill be no 
summer slump in 1957 if record 
dealers will push low -priced 45 
r.p.m. record players and thus con- 
vert new teen -agers into record 
buyers. This was the opinion ex- 
pressed last week by Larry Kanaga, 
vice- president and general manager 
of the RCA Victor Record Division. 

Kanaga, pointing out that this 
had been the best July in the com- 
pany's history, told The Billboard 
that the industry- can most easily 
broaden its potential by converting 
at least half of the 1,000,000 
newly -turned teen -agers each year 
into customers. The company be- 
lieves that the cheap 45 player is 
the key to this market, because it 
offers the best quality and con- 
venience for the money. 

find out why ...YOUR FUTURE IS SOUND see page 19 
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Plymouth Near to Kaye Band 
In Wake of Welk's Success 

May Snowball Trend; Others Try 
Low -Budget Music for Big Pay -Off 

NEW YORK -The success of 
the Lawrence Welk show on ABC - 
TV this season has given music on 
TV a boost which may snowball 
into a trend. The latest indication 
is that Plymouth is on the verge of 
buying an hour Sammy Kaye show 
on that network for use during the 
season of 1956257. 

This would further enhance the 
ABC -TV position as the nighttime 
music network, furnishing it with 
the bulk of its live programming. 
Welk goes to two hours of music 
next season -on Mondays, his new 
stanza and the present Saturday 
show. Being used as summer re- 
placements are Russ Morgan, CBS - 
TV Saturday 9:30 -10, and on 
NBC-TV Ina Ray Hutton, Wednes- 
day 10:30 -11, and Frankie Carle, 
Tuesday 7:30 -7:45. 

NBC has also taken the music 
bit into its teeth on daytime TV. 
Its "Bandstand," which debuts this 
week in the 10:30 -11 strip, could 
conceivably set a daytime program- 
ming pattern. It could also become 
a proving ground for band talent 

'Miss Brooks' 

Reruns Mulled 
NEW YORK - CBS -TV will 

probably slot reruns of "Our Miss 
Brooks" somewhere between 12 
and 1 p.m. on the network this 
fall. The vidfilm series may be cut 
into a quarter -hour strip for web 
showing. One of the present spon- 
sors in the 12 -1 line -up would 
probably take over sponsorship of 
Brooks." 

Reruns have proved extremely 
successful as daytime fare on the 
webs, NBC -TV's Joan Davis show 
and "So This Is Hollywood," which 
followed it into the 5 -5:30 strip, 
have turned in strong ratings and 
have started to get sponsorship 
action. 

Herridge Gets 
'Arts' Stanza 

NEW YORK - -- Robert Herridge 
will be a busy boy next season. 
Herridge will produce 10 "Studio 
One" shows next fall and has also 
been handed a new assignment. 
Ile will produce a new hour 
prestige stanza titled "The Seven 
Lively Arts." 

The program will attempt to 
out -omnibus "Omnibus." It will of- 
fer theater, dance, music, vaude- 
ville, etc. The show is slated for a 
Sunday afternoon slot, probably 
56. 
r 

who might later move into night- 
time network TV. 

Many Stars 
Guy Lombardo, the Dorsey 

Brothers, Wayne King, Freddie 
Marlin, Claude Thornhill, Lionel 
Hampton, Les Elgart, Ralph Flan- 
agan and Ray McKinley s Glenn 
Stiller orchestra all have been 
booked or will be booked on the 
show. 

Another straw in the wind is said 
to be an option taken by a sponsor 
for an hour and a half late night 
show featuring an unnamed band, 
hilt for which network time has 
not been found. 

Why the sudden accent On music 
programming on TV? The format 
is a natural one for ABC-TV, its 
greatest booster, since i+ offers a 
simple form of lose -cost program- 
ming with a presold audience. 

Welk, whose April Nielsen was 
a solid 32.5 and average audience 
25.4, is the man who sold it to the 
nation. Interestingly enough, Welk 
and the majority of others play 

sweet music, bucking the current 
rhythm and blues craze prevalent 
in the country today. Obviously 
their music appeals to an older au- 
dience, an audience most of the 
advertisers want to reach. 

The Chrysler Corporation has 
proved to be the biggest bankroller 
of music. Dodge will sponsor the 
two Welk shows, and now Plym- 
outh, another division of the com- 
pany, i' following in its footsteps 
with Kaye. Welk has proved a good 
TV purchase not only as an enter- 
tainer but as a merchandisable 
personality. He has already toured 
several cities and drawn terrific 
crowds to concerts arranged by 
Dodge dealers. 

The Plymouth buy would also 
se,. the majority of Chrysler's net- 
work video bankroll being spent at 
ABC. That network gambled with 
Welk, and the gamble has paid off 
accordingly. The Plymouth buy 
would put the web in strong 
economic shape for the 1956 -'57 
season, 

AFFECTS 4 NIGHTS 

NBC Makes Giant 
Program Reshuffle 

NEW YORK - NBC -TV last 
week had all but concluded its 
most drastic programming reshuffle 
in years, one which affects Sun- 
day, Tuesday, Friday and Saturday 
nights. Involved are the 20 Bob 
Hope and Dinah Shore shows, the 
Sunday night "Alcoa- Goodyear 
Playhouse," "Big Surprise," the 
Ray Bolger show, "People .Are 
Funny" and the web's Friday night 
spectacular. 

The network has decided to 
forego the programming of a spec- 
tacular Friday nights during the 
coming season. Instead, 10 Dinah 
Shore and Bob Hope stanzas will 
be programmed Friday 9 -10. The 
other 10 Hope -Shore programs are 
to go into Sunday 9 -10. Good- 
year and Alcoa, which co- sponsor 
the Sunday dramatic hour, will 
sacrifice six and four hours respec- 
tively during the season. 

"Big Surprise," along wills its 
sponsors, SpeideI and Pures, is to 
be moved from Saturday 7:30 -8 
p.m. into Tuesday 8 -8:30. Replac- 
ing "Surprise" will be "People Are 
Funny'." 

Tuesdays 8:30 -9 will be occu- 
pied by "Noah's Ark," packaged by 
Jack Webb's Mark VII, Ltd. Ches- 
terfield will probably pick up the 
tab for the entire show. 

The future of the Ray Bolger 
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show on NBC is still up in the air. 
Bolger will probably be used on 
spectaculars and may also be given 
several Friday hours, but he will 
not do 20 hour shows next season. 

The revamp cleans up the net- 
w'ork's Tuesday sales problem be- 
tween 8.9 and bolsters its Sunday 
and Friday line -ups. NBC antici- 
pates no trouble selling "People" 
on Saturdays. It will now have 
Tuesdays at 10:30 -11 open, one - 
third of Caesar and one -third of 
"Impact," which has now been 
retitled "Impasse." 

NBC, however, will probably let 
"Impasse" remain in the Monday 
9 -9:30 time slot. It had wanted the 
show to shift to Tuesdays, 8 -8:30, 
to make way for Revlon's "Most 
Beautiful Girl in the World," which 
is still without a home. 

Local Live TV 
Prog ramming 
Colors Slowly 

NEW YORK --Local live pro- 
gramming is gradually becoming a 
show of another color. WFIL -TV, 
Philadelphia, last week became the 
first Philadelphia outlet to begin 
a regular schedule of live color - 
casts kith "Bandstand," and 
\\lliCA -TV, New York, will triple 
its present schedule starting in the 
fall. 

WRCA will program about two 
hours a day on weekdays and a 
half hour each on Saturday and 
Sunday, for a total of 11 hours. 
That's in addition for both outlets 
to network originations. Next on 
the RCA chain to convert to color 
regularly will be KRCA, Los An- 
geles, and WRCV, Philadelphia. 

CKT Joins 

Miami Line -Up 
MIAMI- -The competitive TV 

picture here took rm Item signifi- 
cance this week as the second VHF 
station, \VCKT, an NBC basic, 
went on the air, with Niles Tram- 
mell, former president of NBC, as 
president and general manager. 

This gis-es the Miami area four 
stations: \VTVJ, which now be- 
comes strictly a CBS outlet; 
\VITV, carrying ABC, and \\'GBS- 
TV, which will depend solely on 
films and local programming. The 
latter two are UHF. 

The Saturday night movies will 
be provided by ABC Film Syndi- 
cation and Atlantic Television. 
Other film contracts have been 
signed with Associated Artists Pro- 
ductions, MCA -TV, Screen Gems, 
Hollywood TV Service, NBC Film, 
M & A Alexander, Interstate, CBS 
Film and National Telefilm Asso- 
ciates. 

\VCKT is going in heavily for 
the strip policy. For instance, "My 
Little Margie," R o y Rogers, 
"Sheena" and "Jungle Jim" will be 
across the board. 

Selling local 'TV time buyers is 
not expected to be too difficult. 
Trammell has been well toaster] 
by local advertisers, and his name 
has opened many doors. Large de- 
partment stores such as Sardine's, 
Richards, Jordan Marsh, Sears 
Roebuck, banks and other busi- 
nesses have bought generous space 
in the local newspapers welcoming 
WCKT. 

SAYS CENSUS 

3 Out of 4 Homes 
Now Have Television 

WASHINGTON-Results of a 

Census Bureau survey released this 
week show that three out of four 
households in the U. S. had tele- 
vision sets in February -a 6 per 
cent increase over the June, 1955, 
figure. About 73 per cent of all 
households had one or snore TV 
sets, compared with 67 per cent in 
June. 1955. 

Biggest gains were registered in 
rural -farm households, where sets 
increased from 42 per cent in June, 
1955, to 53 per cent in February 
of this year. In the largest urban 
a -eas, a smaller gain was noted - 
from 81 per cent in 1955 to 84 par 
cent in 1956. In 1950, the first 
time that a question on television 

was included in a census, only 12 
per cent of all households had sets. 

About 4 per cent of all }louse - 
holds had two or more sets in Feb. 
roars-. The proportion sancta by 
location and size of area, ranging! 
from less than I per cent in rural - 
farm households to 7 per cent In 
urban households. 

The South had the lowest pro- 
portion of TV households, but 
showed the greatest percentage in- 
crease in the Tune -February period. 
Sixty-trio per cent of Southern 
households had 'TV sets in Febru- 
ary, 1956, compared with 53 per 
cent in June, 1955. The Northeast 
had the highest concentration but 
the smallest increase between the 
two periods -80 per cent in 1955 
and 82 per cent in 1956. 

iN HOPPER 

Talent Assoc. 

Prepares Six 

Fall Shows 
NEW YORK - -- Talent Associ- 

ates is busy preparing sis new 
properties for sale during the late 
fall and early next season -. Two 
are already in the pilot stage; and 
another two are well along in their 
development. 

The two already shot are "Seven 
Against Crime" and the tentatively 
titled "This Happened." The first 
concentrates on seven different as- 
pects of crime detection, with spe- 
cial emphasis on scientific methods. 
One program would show the med- 
ical examiner at work, another the 
ballistics expert, etc. 

"This Happened" is a half -hour 
version of the reality stories suc- 
cessfully produced by Talent Asso- 
ciates for Armstrong on alternate 
Tuesdays on NBC. The pilor deals 
with the hearing before a military 
board of an informer during the 
Korean War. 

The third show is "You Can Still 
Make a Million." which show's hose 
the more than 35,000 millionaires 
in this country made their money. 
The first story is about uranium 
millionaire Charles Steer's dis- 
covery of the radioactive metal. 

The fourth is a situation -comedy 
about an American girl it Paris. 
It sv:ls created by David Swift, 
Jinr Purcell and 'Talent Associates. 
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TOP SHOW PLUGGERS 
A Weekly Digest of an Outstanding Audience Promotion Campaign 

Entered in The Billboard's 18th Annual Promotion Competition 

CASCADE OF BUSINESS 
Titis week's production at Cascade Pictures was the heaviest in 
the eight -year history of the company. On the log were 20 one. 
minute commercials in live action and animation for six products, 
plus an industrial film for Douglas Aircraft. Meanwhile, the 
Clorox Chemical Company has set for Cascade 14 TV blurbs 
ranging from 20 to 60- second lengths. Previous work has just 
been awarded the Best Commercial of the Year award on two 
categories- animation and live action- animation -by the Chicago 
Federation of Advertisng Awards. 

THOUGHTS FROM GREY MATTER 
Grey Advertsing Agency's latest National Advertisers publication 
enters into the discussion of brand loyalty precipitated by a survey 
report on consumer behavior macle by Prof. Ross M. Cunningham 
of the Massachusetts Institute of Technology printed in the Har- 
vard Business Review. Both report and discussion underscore the 
fickleness of the public and the constant alertness necessary in 
planning advertising budgets ad campaigns. Sponsors, take heed. 

ID'S 
With the affiliation of Gordon S. Mitchell and his All -Scope Pic- 
tures, TCF Television Productions, the 20th Century. -Fox sub- 
sidiary, will .begin immediate production of TV commercials from 
script to screen in either animation or live action.... Grantray- 
Lawrence Animation, Inc., for the Hollywood animation affiliate of 
Robert Lawrence Productions, has increased its activity by one- 
third for the second year in a row.. . . Wearever Pen, then Dowd, 
Redfield & Johnstone, has contracted Guild Films for a series of 
animated and live action blurbs... , To augment client services, 
VOA Pictures has named Peter De Negro its West Coast sales 
manager to headquarter at UPA- Burbank, Calif. . Alfred R. 
Tennyson, director of Kenyon & E.ckhardt's commercial production 
department, has been named a veepee at the agency. 

CROCKER ROCKER 

Mickey Sells. Cake 
Mix for Gen. Mills 

NEW YORK -When a mouse 
acts like a giant in promoting the 
sale of products, his name is 
Mickey. So, in effect, say the re- 
sults of a study made by Advertest, 
Inc., fo. ABC -TV on the effective- 
ness of children's programs on 
sales of adult- purchased items. 

"Mickey Mouse Club" came up 
with the most impressive results in 
a scientifically designed survey 
which included interviews with 
3.015 housewives in Boston, Phila- 
délphia, Detroit; Kansas City, Mo.; 
Dallas -Fort Worth and San Fran - 
dsen. 

Advertest first determined that 
59 per cent of all housewives use 
cake mixes and of these, half were 
'heave users," spending more than 
a buck a month. It further pinned 
dozen the leaders -Pillsbury, with 
37 per cent of the users, and Betty 
Crocker, with 36 per cent. 

Further investigation brought 
out the power Mickey has in mov- 
ing the Betty Crocker mix. In all 
TV homes, 24 per cent used Pills- 
bury and 22 per cent used Betty 
Crocker, but in "Mickey Mouse 
Club" homes, General .Mill's mix 

WKRC Buys 187 
Warner Bros. Pix 

CINCINNATI - WKRC -TV, 
here, has purchased 187 Warner 
Bros. pictures from Associated Art- 
ists Productions. Thirteen of the 
big-budgeted films will be run im- 
mediately, this week and next, 
making Cincinnati one of the first 
markets in the nation to show 
them. 

The remaining 174 filins will be 
nun during the fall, with a tenta- 
tive starting date of September 30. 

Misses Trager, Levy 
Resign Spector Posts 

NEW YORK- Millie T. Trager 
and her assistant, Harriet Levy, 
have resigned from the Raymond 
Spector Agency. Miss Trager was 
head of publicity for the agency 
and for Hazel Bishop, Inc., for six 
years. She also resigned from 
Bishop. 

was used by 27 per cent and Pills- 
bury, 26 per cent. 

This means to the sponsor that 
whereas Betty Crocker's percent- 
age was 14 per cent behind Pils- 
bury, it enjoyed a 4 per cent ad- 
vantage over its competitor in the 
"Mickey Mouse" homes. 

The Advertest survey also points 
out that 39.3 per cent of the 
hones watching Mickey are heavy 
cake mix users, compared to an 
average of only 31.5 per cent for 
all TV homes. This pinpoints to 
some extent that "Mouse Club" is 
reaching the market General Mills 
wants. Mickey also reached a 
greater percentage of heavy 
Crocker cake mix users than is 
found on any of the 10 other TV 
shows advertising mixes. 

incidentally, Pillsbury will be 
advertising on " Mickey Mouse 
Club" in the fall. 

Other products also covered in 
the Advertest study included des- 
sert mixes, cold cereals, dog food, 
candy bars, baked beans, face 
soap, evaporated milk, floor wax, 
frankfurters, salt, scouring pads and 
toothpaste. Fifty TV shows - 2.5 
daytime and 25 nighttime - were 
examined. 

Revenue Figures Underline 
Nets' Programming Power 

WASHINGTON -- If the fact 
that the networks are the major 
factor in television programming 
needed underlining. figures re- 
leased Friday (27) by the 
Federal Communications Commis- 
sion pointed up the situation dra- 
matically. Nearly 18 per cent of 
the grand total of all TV revenue 
for 1955 went to the webs and 
their owned stations for sale of tal- 
ent and productions, and for pro- 
duction facilities for these shows. 

Gross revenue from all sources 
for all stations and networks last 
year was $ 44.600,000. Of this, 
the networks :und their stations 
Pulled in oser over $102,000,000 
from sale of talent alone, and an- 
other $31.800.000 from sale of 
productions, charges for facilities, 
etc. 

Apart from the webs and their 
owned statitns, the other 421 out- 
lets sold just oser 510.000.000 in 
talent, making total industry talent 
sales $112,5110,000. On revenues 
from assorted sales of productions 
and charges for facilities, these sta- 
tions grossed $28,000,000, nearly 
as much as the webs and their 
outlets. Talent and production 
sales for all webs and stations thus 
hit better than 51 72.000,000 2.000,000 last 
year. 

Revenue Jump 
With expenses of $594.500,000 

for the country's 437 stations, the 

industry 's income before taxes 
stood at $150,200,000. The indus - 
try made a jump in gross retenue 
of nearly $152.000,000 over 1954 
and a gain in income before taxes 
of nearly $60,000,000. Again, as in- 
dicated in the FCC's survey of last 
August, post -freeze stations made 

Teleradio Pix 

Called RKO 
Television 

NEW YORE --RKO Teleradio 
Pictures has finally given a name 
of its own to its TV film operation. 
It's to be called RKO Television. 
This is essentially the same depart- 
ment that was formerly known as 
the film division of General Tele- 
radio, except that it now has the 
services of the 32 RKO Radio ex- 
changes. Pete Robeck is still the 
sales manager. 

Teleradio lass week decided to 
integrate the filin buying operations 
of its six o &o stations. Initially 
this will be under the aegis of 
REO Television. The ïeleradio sta- 
tions have made a couple of joint 
film buys in the past, such as the 
Autry -Rogers features. This deal, 
it uvas understood. was master- 
minded buy Teleradio's New York 
flagship, IVOR. t V. 

less than the pre- freeze and had 
more failures both in VHF and 
UHF. 

The four nets (three after Du 
Mont dropped out in September) 
and their 16 owned- stations took in 
approximately $374,000.000 from 
all avenues in 1955, with their ex- 
penses hitting $306,000,000. This 
left nets and their owned stations 
an income before taxes of about 

62G, Price TaQn 

McB 
NEW YORK - CBS TV's new 

film show, "Gerald McBuing," 
is one of the most expensive 
half -hour shows in TV history, The 
network is asking 62.000 for e:uh 
half hour of the vidfilm series 
slated for unveiling next season, if 
a sponsor can be found. 

But the network is offering 
potential clients two runs per show 
for this price, to that they would 
be paying only $31,000 per pro- 
gram. They will be able to ruin 
26 films and repeat, or 39 plus 13 
repeats, and 13 new films and 391 
repeats for the second year's 
showing. 

Pearson Cancels 
'Navy Log' Time 

NEW YORK- Pearson Plrarm- 
aeal will definitely not sponsor al- 
ternate weeks of "Navy Log" in 
the 8:30 -9 p.m. time slot on 
ABC -TV. 

The client does not intend to re- 
main on network TV during the 
season of 1956 -'57, American To- 
bacco will bankroll half of the 
show which follows "Disnev'land," 

Alton to Produce 
Cole Porter Spec 

NEW YORK - Broadway and 
Hollywood choreographer Robert 
Alton has been signed to produce 
"The Cole Porter Festival," the 
first "Ford Star Jubilee" spectacu- 
lar of next season. 

The network pact gives it an 
option on his services for another 
spectacular during the year. 

'Bobo' to Lakeside TV 
NEW YORK- Lakeside Televi- 

sion has taken on the national 
syndication of "Bobo the Hobo," 
26 films in black and white and 
color. It's a miniature book musical 
by George Lessner for children. 

Coning 
next 

-week 
IN 

THE 

AUGUST 11 

ISSUE 

Must Reading for Every Time -Buyer 

and Film-Buyer 

The Billboard's 

SPOTLIGHT ON FEATURE 

FILM PROGRAMMING 

The most complete study of movies on TV as a 

programming and advertising force featuring 

BEST BUYS IN FEATURE 

FILM PROGRAM PARTICIPATIONS 

868,000,000. In 1954, network 
gross revenue totaled $306,700,- 
000, with a net income before taxes 
of 136.500,000. 

In the network time sale area, 
nets and their owned stations an- 
counted for nearly $226,000,000 in 
1955, while the 421 other TV sta- 
tions tallied slightly over $83,000, - 
text. making a grand total of $308, 
900,000 for the industry's network 
time sales in 1955. 

Non -Net Sales 
The non -network time sales foe 

the industry zoomed to $372,200; 
000 in 1955. A breakdown on the 
rum -network time sales showed 
that national and regional adver- 
tisers accounted for $2222.400,000, 
and local advertisers for $149,800, - 
(810. The nets and their owned sta- 
tions accounted for $72,400,000 of 
non -network time sales, while the 
421 other TV stations made close 

(Continued on page 7) 

11th in 
manufacture 
of 
textile mill 
products 

wgal-tv 
LANCASTER, PENNA. 

NBC and CBS 

Among the television markets 

foremost in the manufacture of 

textile mill products, the Channel 

8 Multi -City Market ranks 
eleventh, based on production 

figures for America's top 100 

counties (SALES MANAGE- 
MENT "Survey of Buying 
Power " -Moy 10, 19561. 

Channel 8 Multi -City Market 

3 

316,000 WATTS 

Harrisburg Reading 
York Lebanon 
Hanover Pottsville 
Gettysburg Hazleton 

Chambersburg Shamokin 
Waynesboro Mount Carmel 
Frederick Bloomsburg 
Westminster Lewisburg 
Carlisle Lewistown 
Sunbury Lock Haven 
Martinsburg Hagerstown 

STEINMAN STATION 

CLAIR McCOLLOUGH, Pres. 

Representative 

the MEEKER company, inc:, 
Now York 
Chicago 

los Anode* 
Sim Frem ie, 
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"Starring 

MACDONALD 

in the exciting role of young Dr. 

Mark Christian ... warm ... friendly 

the kind of man you'd want for your 

family's physician and friend. 

-; 
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W N 
THE VERY FIRST MOiITION WILL SHOW YOU 'WHY ABSOLUTELY NO 

SHOW IN OUR HISTORY HAS BEEN pP 09 SO 1FAST 

COORS BEER... in Denver, Colorado 
Springs, Roswell, N. M., Amarillo, Midland, 
Texas. 

HEKMAN BISCUIT ... in Detroit, 
Cleveland, Toledo, Youngstown, lansing, 
Traverse City, Bay City, Grand Rapids, Lima. 

SEALY MATTRESS 
... in a list of Ohio Markets. 

BLUE CROSS ... in Buffalo. 

NEHI BOTTLING ...in Grand Rapids. 

S & W FINE FOODS...in Seattle - 
Tacoma, San Francisco, Portland -Salem, Los 

Angeles and 6 other markets. 

KSL -TV ... Salt Lake City 

KOPO -TV ... Albuquerque 

KLAS -TV ... Las Vegas 

KPHO -TV ... Phoenix 

MAYFIELD CREAMERY 
... in Knoxville. 

MUELLER MACARONI 
... in Philadelphia, Boston, New York. 

LEE OPTICAL CO.... in Corpus 
Christi, Dallas -Ft. Worth, Lubbock, El Paso, 
San Antonio, Texarkana, Waco -Temple, Har- 
linger, Wichita Falls, Laredo, Austin, Mobile, 
Houston, San Angelo, Abilene. - 

STANDARD FOOD STORES 
(HUMPTY DUMPTY) 
... Oklahoma City. 

SUPER VALUE STORES 
... Idaho Falls. 

KBOI -TV ... Boise 

KTTV ... Los Angeles 

KID -TV ... Idaho Falls 

KCMO -TV ... Kansas City 

...AND OTHERS 

KSYD -TV ... Wichita Falls 

WSM -TV ... Nashville 

WNAC -TV ... Boston 

WKTC -TV ...Miami 

TS! 

An unbelievably thrilling audition -- you'll 
thrill to the superb performance of 
Macdonald Carey, the great artistry of the 
entire production, the fresh concept of this 
brilliant new family series. 

ItS 

AS 
NEW SH0wVNp TO BE 

;Flls GR 
APPEAL 

IS BO UN 
_.BVIOUS 

SOON IN YOUR A 

GRABBED 
UP S 'll set up an 

or wire us collect. 
We 

getter phone uickly as We can. 

audition as c1 -- . . 

Copyrighted m. 
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COMMERCIAL CUES 
In January, 1955, Kent Cigarettes canceled "Father Knows 

Best." The show had been on CBS -TV for 12 weeks. It had been 
highly praised by the reviewers but failed to pull a higher rating 
than Kent's former and cheaper vehicle, "The Web." The cancel- 
lation was to take effect after 26 films had aired, 

Screen Gems' two -man press department took on the assign- 
ment of arousing the public's awareness and disappointment suffi- 
ciently to interest another sponsor in picking up the show. They 
made only one mailing, a reprint of an article in The Billboard of 
January 22, 1955, analyzing the production problems that cause a 

cancellation before a show has a chance to establish its audience. 
The rest of their effort was on a personal basis. 

One of their men, Don Garrett, went out on a 10 -week tour of 
30 cities to talk to editors and columnists about the show. The 
other, Frank Young, Screen Gems' publicity director, worked by 
phone. 

Young arranged for Robert Young and Jane Wyatt, stars of 
the situation comedy, and Gene Rodney, its producer, to write and 
phone some of the columnists. The coverage, as documented in 

Screen Gems' press book, was wide-and long. Most of the write - 
ups testified that the public had sent the newspapers thousands 
of letters lamenting the demise of the show. CBS -TV received 
over 13,000 letters. Janet Kem, columnist of the Chicago Ameri- 

can, made a personal crusade running from January to March. 

These jobs earned for Screen Gems a solid second place among 
distributors in The Billboard's 18th Annual Promotion Competi- 
tion, besides getting a sponsor. 

On March 21, a week before Kent's last airing, Scott Paper 
announced it had bought "Father." During the publicity cam- 

paign the rating had gone up five points. 
That Scott's decision was a good one is indicated by the fact 

that this past season "Father's" average Nielsen for tine 26 weeks 

from October thou 'March was 24.7, more than four points higher 
than the show's average rating for the comparable period the year 

before under Lorillard's sponsorship. That Scott is satisfied with 

the show is indicated by the fact that the bankroller has renewed 

the program for next season. 
(Next week: IC1TV, Los Angeles.) 

TV Commercials in Production 
A Guide to TV Spot & Program Plans 

Of Competing Sponsors by Industries 
This weekly chart lists commercials produced during the last full 

preceding month, with MI industries covered over the course of e month's 

issues. The following symbols designate the types of commercials listed: 

LA -Live Action; FA -Full Animation; 5A- Semi -Animation; SE- 

Special Effear. J- Jingles; M- Music; S- Slides; ID- Station break; 

NA -Not available. 

Type 

Sportsor, Product L Agency (Show, If ansi Na. (Seconds) !GColor) 

AGRICULTURAL AND PET FOODS 

Ideal Dog Food, U. S. Adva 4 (60) 

AUTOMOTIVE (Can, Tires, Gas, Accessories) 
Rkhreld Oil Corp., Riaderbe Oil, 

}flagon & Jorgensen 1 (20) 

Da Soto, 1957 Cars, BBD &O 2 (60) 

Ford Dealers, 1957 Ford, J. Walter 
Thompson 3 (20), 2 (08) .. FA 

Frank Taylor Ford, Triple Guarantee 
Frank Taylor Ford 1 (60) 

Ford Theater, J. Walter Thompson 10 (15) 

ABC Network, Ford Theater Trailers. 
J. Walter Thompson 1 (90). 2 (60), 

2 (20) 

Commercials 
Producer 

FA Fred A. Niles 

FA Ray Patin 
FA Playhouse 

Playhouse 

FA Playhouse 
LA Screen Gems 

LA Screen Gems 

Union Carbide, Prestone, Wm. Esty.... 5 (60) LA, FA ....Lou Lilly 

Esso, Oil A Gas, Maclaren 2 (60) LA, FA..Shamus Culhane 
Oldsmobile, Cars, D. P. Brother 4 (120) LA Video 

Chrysler Corp., Chrysler, McCann - 
Erickson.... - NA UPA 

General Motors Corp., Oldsmobile, 
D. P. Brother.... - NA UPA 

Leonard Gas, Wesley Ares 1 (60) LA Fred A. Niles 

Chrysler Corp., Plymouth, McCann - 
Erickson.... 1 (90) LA ... .Clayton Causear 

Cities Service, Institutional, Ellington 
Advg. .... 4 (60) LA Cincgraphlcs 

American Motors, Nash, Geyer 
Advg. (Disneyland).... 2 (90) LA, SA ....Roland Reed 

BAKERIES AND BAKE GOODS 

National Biscuit Co., Nabisco Maca- 
roons, McCann -Erickson. 

General Mills, Gold Medal, Dancer, 
Fitzgerald & Sample.... - NA UPA 

Bake -Rite, U. S. Advg. 3 (60) LA, SA ..Fred A. Niles 

Aunt Jemima, John Shaw 1 (60) LA, SA ..Fred A. Niles 

NA UPA 

BEER AND WAVE 

San Francisco Brewing Co., Burger - 

'mister, BBD &O.... 
P. Ballantine & Sons, Beer, Wm. Esty.... 
P. Ballantine & Sons, Beer, Wm. Eery..., 
Jackson Brewing Co., lax Beer, Fitz- 

gerald Advg. .... a (30) 

American Brewery, Beer, Van Sons 
Dugdale.... 8 (60) 

2 (20) FA, LA Playhouse 
7 (20) LA, SE, J....Transfilm 
I (20) LA Lou Lilly 

Piel Bros., Picts, Young & Ruhicam.... - 
Dubonnet Wine Co., Dubonnct, L. H. 

Hartman. 
C. F. Mueller Co., ?duellers, 

Scheideger & Beck.... - 
Starr Beer, Bozell & Jacobs 1 (60) 

Miner Brewing Co., Beer, Mathisson 
a Assoc. .... 6 (60), 6 (20) , LA 

(Continued next week) 

FA, SE, LA Sarra 

LA, SA, J ....Shamus 
Culhanc 

NA UPA 

NA UPA 

NA UPA 
FA Frcd A. Niles 

Vogue Wright 

250G on Net 
Spots for Jet 

NEW YORK -To introduce its 
new product, Jet -Bon Ami, the 
sponsor will spend a minimum of 
$250,000 on network spots. The 

advertiser has already purchased 
13 on "Home," four on "Today" 
and four on "Matinee" on the NBC - 
TV network. 

It has also bought 24 participa- 
tions on CBS -TV s "Good Morn- 
ing Show" and seven on ABC -TV's 
"Afternoon Film Festival." Ruth- 
rauff & Ryan is the agency. 

ADVISORY BOARD SURVEY 

Hits FCC on Fee TV, 
Code, Bathes Wound 

The milk of human kindness flows freely in 
the veins of the TV industry, judging from the 
opinions expressed by The Billboard's TV Edi- 
torial Advisory Board on the Federal Communica- 
tions Commission. While with one hand the 
members of the board were quick to slap down 
the FCC for failure on subscription TV and for 
its record to date on public service, commercial- 
ism and code, they were equally quick to soothe 
the wound with the thought that the FCC is 
doing the best possible job under the circum- 
stances. 

For example, on the question "What is your 
opinion of the FCC's record to date on subscrip- 
tion TV ?" 35 per cent voted "poor." As one sta- 
tion put it, "Fish or cut bait." An additional 31 
per cent, however, said the Commission was doing 
the best possible. 

Commercials, Code 
Likewise, on the question "What is your 

opinion of the FCC's record to date on public 
service, commercialism and code ?" 32 per cent 
slapped on a "poor" sticker, while 44 per cent 
labeled the job the best now possible. 

Not to be overlooked is the fact that B per 
cent on each question felt that the FCC was 
doing an outstanding job. 

For many the subject of fee TV stnick a nerve. 
"Pay is for the birds," "Ignare it," "Junk it" said 
29 per cent of the commentators on the question. 
But 53 per cent said, in effect, that haste should 
be made slowly, that the FCC should take a 
stronger stand on the issue and study the situa- 
tion. 

The most frequent constructive suggestion 
seas to run a test in some area, watch the per- 
formance and see how it affects the commercial 
operation. 

There was a variance in opinion on who 
should settle the matter of toll TV. About IO 
per cent making comments thought that the 
story, both sides of it, should be told to the public 
and let the public decide whether it wants paid 
TV or not. There was also one suggestion that 
the whole matter be taken from the FCC's 
hands and decided upon by Congress. 

In sum, the feeling of the board members 
seemed to be that the fob is not now being 
properly handled -some 66 per cent felt this 
way. It was not the job, however, but the cir- 
cumstances that they quarreled with and definitely 
felt should be changed 

On the subject of public service, commer- 
cialism and code, the Advisory Board members 

Consisting of ono key ex- 
ecutive from each leading 
sponsor advertising agency, 
TV broadcaster, producer 
and film company. 

were equally vehement in their denunciations. 
A total of 76 per cent felt the FCC was not 
doing its job, altho of that group over half - 
58 per cent -felt again that the circumstances 
prevented doing a better job. 

They were quick to point out that the join 
was not an easy one. Nevertheless, 76 per cent 
of those offering comments said the job seas 
not being handled well. Reasons varied. Some 
20 per cent stated that the stations were doing 
a good job themselves, while 32 per cent indi- 
cated that some stations could not be trusted in 
commercial matters and the FCC needed a 
stronger police force. Statements from 16 per 
cent of the commentators simply indicated that 
the job the FCC has been doing was bad and that 
was that. 

Pressure Groups 
Thrlout the voting, Advisory Board members 

from all facets of the industry indicated an under- 
current of warning to the FCC to think first 
of the best for the American public, and cast out 
the "pressure groups" on toll TV who are inter- 
fering with that thought. 

There was likewise a consistent plea that 
matters be changed by and for the FCC. If 
the job is not well done now, the circumstances 
must be changed no that it will become possible 
for a better operation. 

HOW THEY VOTED 
what 1e mur opinion of the FCC's record to dale on 

subscription TV? 
Best No 

Outstanding Possible Poor Opinion 
Stations 4 17 

Ad Agencies 2 ,3 

Network Sponsors 1 2 

Regional, Local and 
Spot Advertiser .. 

Distributors 
Producen 

5 

2 

7 

36 

10 I1 

13 7 

41 

2 

32 

What Is your opinion of the FCC's retard to date oa 
publie service, commercialism and code? 

Best No 
Outstanding Possible Poor Opsaioa 

Stations S 17 a 9 

Ad Agencies 1 11 9 4 

Network Sponsor .. .. 3 2 .. 

Regional, Local and 
Spot Advretlsen 1 6 2 1 

Distributor a 4 2 

Producers 10 8 

7 43 33 17 

STATIONS SAY . . . 

PHILIP MERRYMAN, president, WICC -TV, Bridge- 
port, Conn.: "No one knows or can know what sub- 
scription TV can do until it is tried. The FCC 
should move immediately for tests in selected areas." 

LAWRENCE H. ROGERS II, vice -president, 
WSAZ -TV, Huntington, W. Va., The FCC can 
improve its record on subscription TV "by con- 
tinuing to ignore it as contrary to public interest." 

ERVIN LYKE, president, WVET -TV, Rochester, 
N. Y.: "Best possible action on part of FCC would 
be to issue an order maintaining free nature of TV." 

MICHAEL BAISCH, general manager, WREX- 
TV, Rockford, Ill.: "Fee TV should be settled 
by mandate from public at polls." 

AD AGENCIES SAY . . . 

R. B. MORELAND, R. B. MORELAND & COM- 
PANY, Dallas: "Too lax in policing and failing to 
assist stations in co- operating.' The FCC should 
"give it some teeth." 

FRANK NIGHT JR., TV director, RICHARD 
ROLEY ADVERTISING, Philadelphia: Because 
of "the un- official means at their command, they 
(the FCC) should prevail upon the National 
Association of Radio and Television Broadcasters 
to straighten up the ship." 

VERNON NORRIS, TV director, RICHARD N. 
MELTZER ADVERTISING, INC., San Francisco: 
The FCC has been doing a poor job "especially in 
public service. Except for 20- second Red Cross films 
annually, there is little done to improve or educate 
the general public." 

PRODUCERS AND DISTRIBUTORS SAY .. 
HOWARD GREENE, COFFMAN FILM COM- 
PANY, Dallas: "There should be an early ruling 
(on fee TV) on the type of system, so that a 
satisfactory test could be made." 

EMANUEL DEMBY, DEMBY PRODUCTIONS 
New York: The record on fee TV could be improved 
by "studies by the FCC on the potential function 
of toll TV." 

EMERSON YORKE, EMERSON YORKE 
STUDIO, Hollywood: "There Is too much guess- 
ing and not enough study (of fee TV) based on 
engineering obstacles which must be sur- 
mounted." 

AL LEVINE, SPORTSVISION, INC., Chicago: 
"They've enforced the technical side (of the code) 
without looking into abuses of broadcasters and /or 
advertisers. Too much book work -reports, records 
and the like. Let's say they accomplish an adequate 
traffic job." 

CARO W. RAY, CINE VIDEO PRODUCTIONS, 
INC., Milford, Conn.: "On the whole the regu- 
lations are pretty well established ... I'd say 
it has been done as well as could be expected." 

NETWORK SPONSORS SAY . . . 

PAUL S. PATTERSON, advertising manager, FLOR- 
IDA CITRUS COMMISSION, Lakeland, Fla , "I 
suggest that a test area be set up for subscription 
TV and see how it worked out in competition with 
commercial T \'." 

In the next TV Editorial Advisory Board study: 

PLANS FOR A FOURTH NETWORK 
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Revenue Facts 

Underscore 

Nets' Power 
Continued from page 3 

to $300,000,000 in non -network 
time sales. 

The grand total for the nets and 
their owned stations on time sales, 
both net and non -net, came to 
$298,100,000. Total for other TV 
stations on all time sales was 
$383,000,000. In combination, the 
industry made a whopping $681,- 
100,000 in time sales. However, 
commissions to agencies, represen- 
tatives and other intermediaries 
snatched over $108,700,000 out of 
this, making the true time sale to- 
tal for the industry $572,400,000. 

UHF Account 
In UHF, which is, of course, all 

post- freeze, 28 stations made a 
profit and 57 went into the red in 
1955. Top revenue for profitable 
UHF stations was between $1,000,- 
000 and $2,000,000, while one 
UHF snaking that much ,revenue 
went into the red. In 1955, the 103 
UHF's in operation had a com- 
bined revenue of only $28,500,000, 
a scanty rise from the $25,400,000 
made in 1954 by 125 UHF sta- 
tions. This revenue was swamped 
by expenses, so that in 1955 
ÚHF'ers took a $4,500,000 loss in 
income. 

'Evidence' Pix 

Series Planned 
NEW YORK -A new vidfilm 

series, titled "Evidence," is being 
created by Peter Lewis and Kane 
.Lynn. Material will be taken from 
the more than 20,000 cases han- 
dled by the Horace W. Schmahl 
Agency and its subsidiary, National 
Railways Security. Both specialize 
in crime detection. 

It will consider such subjects as 
faked personal injury, blackmail 
and other criminal and civil cases. 
Lewis and Lynn are said to have 
raised enough money from Wall 
Street sources to go ahead with 
the shooting of the series. 

'M argie' Cops 
Highest Rating 

NEW YORK - The highest 
rated daytime show in New York in 
the July rating week was none other 
than ' My Little Margie," which 
WCBS -TV strips 9 -9:30 a.m. It 
drew an average American Re- 
search rating of 8.3, with a highest 
quarter -hour rating of 9.0. 

The tough "Mickey Mouse 
Club," 5 -6 p.m. across the board, 
had an average of 5.7 and a high 
of 7.3. Ironically, WCBS, which 
has four availabilities a day on 
"Margie," has not succeeded in 
selling too much of it as far. 

Screen Gems to 

Pilot 'Mollie' 
HOLLYWOOD -- Screen Gems 

this week added another property 
to its list of series to be piloted for 
fall. The show, titled "Mollie and 
Me," is to be written and produced 
by Stephen Longstreet, long -time 
screen writer. The show will re- 
volve around life in a small -town 
beauty parlor. 

Another new series, to star Joan 
Caulfield, previously featured in 
"My, Favorite Husband," will be 
packaged by producer Frank Ross 
in conjunction with MCA. Intended 
for national sale, the show would 
be based on Ross' feature of a few 
years ago, "A Lady Takes a 
Chance." 

PAST AND FUTURE 

Mystery- Adventure Shows 
Sell Best, Says ABC Study 

NEW YORK -- Mystery- adven- 
ture is the best selling format in 
syndicated film. Straight adven- 
ture (without the mystery slant) is 
a close second. Dramatic antholo- 
gies are growing in salability, 
creeping up ahead of straight mys- 
teries. Adult Westerns and come- 
dies are next. 

This was disclosed by a survey 
of stations just completed by ABC 
Film Syndication. The top ques- 
tions were: "Which programs have 
been easiest to sell in the past?" 
and "Which do you think will be 
easiest in 19d0 -'57 ?" The stations 
were g5'en a list of 14 formats and 
asked to rank the first seven that 
answer each of these two ques- 
tions. 

The 145 station returns revealed 
little difference in past accomplish. 

mente and future expectations as 
far as salability is concerned. In 
tilt. future science fiction is ex- 
pected to move up ahead of kiddie 
Westerns. In 9th, 10th and 11th 
place, cartoons, musicals and sports 
are expected to remain fixed. Cos- 
tume drama is expected to move 
up ahead of jungle adventure in 
...lability, from 13th to 12th place. 

Rerun Series 
The ABC tabulation indicates 

that 77 per cent of the nation's 
stations had at least one rerun se- 
ries on the air the end of June, 
when the questionnaires went out. 
A total of 62 per cent had between 
one and five shows that were in 
rerun. Of the 23 per cent that said 
they did not have any reruns on the 
air, only 14 per cent gave ratings 
as the reason. The chief reasons 

MORE SYNDICATION 

CBS Pix Projects 
Three New Series 

NEW YORK -- CBS -TV Film 
Sales expects to put three new 
shows into syndication this fall and 
early next year. The film distribu- 

Phillips Eyes Slash 
Of Program Buying 

NEW YORK - Phillips Petro- 
leum, which has sponsored "I Led 
Three Lives" the past three years 
on from 40 to 60 stations thru the 
Midwest and South, is reported to 
be planning a cut -back in its pro - 
grant sponsorship 'or the 1956 -'57 
season. It will probably sink more 
money into spot announcements 
ar.d pick up syndicated shows only 
in a few markets. 

This would spell the end of pro- 
duction on "Three Lives," which 
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at times was considered one of the 
most successful shows in syndica- 
tion. It is one of the fesv first -run 
syndicated shows ever to go into 
three years of production. Ziv -TV 
will now probably turn it over to 
Economce TV for rerun sales. 

Phillips actually, cut back its 
sponsorship somewhat last fall, 
when, in renewing "Lives" for the 
third year on a slightly expanded 
spread, it went into co- sponsorship 
in about half its markets. 

During the first quarter of 1956, 
according to the Television Bureau 
of Advertising, Phillips spent a to- 
tal of $168,600 for spot time, of 
which $155,950 was for program 
time, making it the 24th largest 
spot sponsor. 

Phillips is said to be still looking 
at some of the pilot films on the 
market, but a greater emphasis on 
announcements was said to be its 
inclination as of last week. 

tion firm feels that the local sta- 
tion market for vidfilm series is 
DOW in much stronger shape and 
that sufficient financial rewards 
can be leaned to make the effort 
worthwhile. 

The decision was also based on 
the fact that CBS -TV Film Sales 
will probably not have a rerun 
property available this fall for sale 
locally. It's top new syndication 
series will probably be "Assign- 
ment Foreign Legion," which fea- 
tures Merle Oberon and stresses 
adventure. 

Another half -hour show is to be 
called "Attorney" and obviously 
will concern itself with law. It will 
be produced by Sam Gallo, who 
created and produced "Navy Log." 
This one should be available in 
late October. 

Lowell Thomas 
The third CBS -TV new prop- 

erty will be "Flight to Adventure," 
featuring Lowell Thomas Jr., and 
will tu.doubtedly use some of the 
footage he shot in his Tibetan 
visit. It will be a half -hour show. 

Should the syndicator's inten- 
tions be realized, there will be a 
doubling of the amount of first run 
product available for syndication 
next fall. Definitely scheduled for 
fall showing are "State Trooper," 
"Sheriff of Coehise" and Dr. 
Christian." They are owned by 
MCA -TV, National Telefilm Asso- 
ciates and Ziv -TV respectively. 

were the sponsor's refusal to buy 
them and the station's policy re- 
fusing to play them. 

There will be slightly more syn- 
dicated film on the air in the year 
ahead, it appears from the ABC 
study. While 18 per cent of the 
respondents said they planned to 
use less film, 28 per cent said they 
planned to use more. 

The stations are almost equally 
divided on whether or not theft- 
film demands a o seasonal, 57 per 
cent in the ABC poll claiming they 
were, 43 per cent claiming not. 
More than 56 per cent of those 
who fo,snd selling seasonal named 
the fall as the highest season; 30 
per cent named winter. 

Amount Used 
ABC Film also asked the sta- 

tions about the amount of feature 
filin they were using and planned 
to use. It found that 49 per cent 
were what it called "light users" of 
features in that they ran less than 
12 hours per week. "Medium 
users" (12-21 hours per week) 
amounted to 29 per cent of the 
respondents. Only 17 per cent ran 
more than 22 hours of features a 
week. 

Over 80 per cent do not plan to 
increase their movie programming, 
ABC found. Of the 15 per cent 
that do plan an increase, 50 per 
cent will slot the additional movies 
in the late evening. 

Asked how often they run the 
average feature film, 63 per cent 
of the responding stations said 
twice, 23 per cent said three times. 

Two Runs 
"As more feature film becomes 

available," ABC asked, "how many 
times d.t you plan to run each 
film ?" Still twice, said 52 per cent 
of the stations. But the number of 
stations that will play pictures only 
once will more than double, ac- 
cording to these answers, from 8 
per cent to 18 p.r cent. 

A more detailed analysis of sta- 
tion use of feature films will be 
presented in The Billboard next 
week. ABC Film Syndication will 
send the stations that responded a 
complete tabulation of its study 
within the next week. 

Reiner Tops TPA 
European Sales 

NEW YORK -Manny Reiner is 
back in the TV film business as 
European sales manager of Tele- 
vision Programs of America. He 
has resigned as sales manager of 
IFE Releasing Corporation. 

Reiner's last position in TV was 
a sales vice -president of Guild 
Films. 

CISCO 
K 111 

CINCINNATI 
In 3- station Cincinnati, ZIV's CISCO 

KID outpulls the preceding show (Super 
Circus) by 10.9 rating points: wallops 
the following show (Liberace which 
rates 11.2) and more than doubles the com- 
bined ratings of its direct competition. 

(ARB, Apr. '56) 

Write, phone or wire for 

full facts on this tabu. 
bus audience producers 

CINCINNATI, CHICAGO. 
NEW YORK. HOLLYWOOD 

Leo (orrillo os "PANCHO" 
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TV Program and Time -Buying Guide 
THE TELEVISION INDUSTRY'S GUIDE TO THE PURCHASE OF NATIONAL AND LOCAL TV PROGRAMS AND SPOT CAMPAIGNS 

The Billboard Scoreboard 
ARB Audience Composition Studies 

Web Situation Comedy Shows 
JUNE RATINGS 

meek Show, Sponsor & Web Rlr. 
1. 1 Love Lacy 

Gen'I Fowls, P &G (CBS) 0.5 
2. December Brad. 

Gent Foods (CBS) 14 

. Honeymooner 
Buick (CBS) 29.9 

4. fba Savers 
Amans, R. J. Reynolds (CBS) '9.4 

5. Bene A ABn 
Carnation. Goodrich, Gail Mill. 
(CBS) 25.6 

6, Fsrher IC... Best 
Scott (NBC) 21 9 

7. On Mise Brooks 
Gent Fowls (CBS) 22.7 

8- LIfe of Riley 
Gulf (NBC) 1 

it Bob Cummings 
Colgate, R. J. Reynolds (CBS) ..... 19.4 

16. Peepk's Choice 
Borden's (NBC, 19.2 

AMONG MEN 
Mce 

Rack Sbow, Sponsor & Web Per Set 

1. Honeymooners 
Buick (CBS) 89 

A We a Great Life 
Chrysler (NBC) 87 

3. Pku Silvers 
Assena, R. J. Reynolds (CBS) 84 

-4. Bob Commisse 
Colgate, R. 1. Reynolds (CBS) 73 

4. People's Cbokt 
Borden's (NBC) 75 

4. life or Riley 
Gulf (NBC) 74 

5. I Lore i.ue3 
Geel Foods, P &G (CBS) 73 

I. Make Room for Daddy 
Dodge, Amer. Tobacco (ABC) 72 

8. Ow Mks Brooks 
Oval Foods (CBS) 72 

10. Bene & Ailes 
Goodrich, Grn'I Mills, Carnation 
(CBS) 70 

AMONG WOMEN 

NETWORK TV PROGRAMS 

wean 
Rank :how, Sponsor a web Per Set 

1. Deeeaebn Bride 
Orel Foods (CBS) 1 93 

2. I Lore Wer 
Gcn'l Foods. P &G (CBS) 1 12 

3. gor 911as Brooke 
Gco1 Foods (CBS) 111 

4: Houeyu.00eRue 
Buick (CBS) 7 10 

4. Berns & Allee 
Goodrich, Carnation, Gen'/ Mills 
(CBS) 110 

6. Farber Rooms Best 
Scott (NBC) 1 08 

6. se's a Grast Life 
Chrysler (NBC) 108 

8. Mato 
Gep1 Foods (CBS) 104 

f. F.Ibel & Alben 
Ralston -Purina (ABC) 103 

10. Make Roos for Daddy 
Dodge, Amer. Tobacco (ABC) 102 

AMONG CHILDREN 
address 

Rank Rios, Sponsor & Web Per Set 
1. Onk & Henk/ 

Quaker Oats, Norwich, Hotpoint 
(ABC) 123 

2. It's Great life 
Chrysler (NBC) 89 

& Beb Cocaahle 
Colgate, R. J. Reynolds (CBS) 86 

4. life of Riley 
Gulf (NBC) 85 

s. Falber Rimers Best 
Scott (NBC) 84 

s. Mama 
Gail Foods (CBS) 84 

7. People's Choke 
Borden's (NBC) .83 

8. Make Room foe 1)Od4 
Dodge, Amer. Tobacco (ABC) SO 

8. ....mom. 
Buick (CBS) 74 

10. P011 Slivers 
Amens, R. 3. Reynolds (CBS) 73 

Web Winners 
HONEYMOONERS- CBS-TV 

Altho Jackie Gleason is revamp- 
ing his format for next season, 
his current program pattern 
seems to be doing a good job 
for Buick, his sponsor. The 
American Research Bureau's 
Audience Composition Studies 
for June pegs the show in third 
place among web situation com- 
edies with a 29.9 rating. What 
should make Buick's eyes pop; 
however, is the No. 1 status of 
the program among men, with 
an .89 per set. It likewise draws 
1,10 women and even .74 chil- 
dren per screen. 

Films to Watch 
FEM SHOWS 

Of the five syndicated shows 
that, get the greatest proportion 
of women viewers, two are 
drama, two adventure and one is 
a musical. Among the top 10 for 
women, four are drama, four are 
adventure ( "Crosscurrent" and 
"Foreign Intrigue" are actually 
the same show) and one is mu- 
sic. The standout among these 
is "Celebrity Playhouse, since 
its 15.9 average Telepulse is 
quite a bit above any of the 
other top 10. Also note that 
"Highway Patrol," the top syn- 
dicated show in May, according 
to its average weighted Tele- 
pulse, and .one of the top male 
attractions, is not among the top 
25 shows for women. 

ARB lop Shows Among Women 
How Network Shows Rated 

Among Women in June 

This weekly audience composition analysis shows the relative popu 
lardy of network series regardless of program type, by number of 
viewers attracted according to sex or age. On consecutive weeks. This 
chart shows popularity among men. women and children For additional 
information on audience size or ...tic, please consult ARB, National 
Press Budding, Washington 4. 

(s 8.410.tes Film) 

Av. 
Women lass 

Rank allow, sponsor & Web Per Set Ruhte 

I Amateur Hour, Pharmaceuticals (ABC) 130 17.9 
1 Chance of a Lifetime, Lentheric Emerson (ABC).1.30 9.1 
I Ford Star Jubilee, Ford (CBS) 130 22.3 
4 Two for the Money, Lorillard, Schaeffer (CBS)...1.29 20.1 
4 Ed Sullivan, Lincoln- Mercury (CBS) 1 29 50.5 
4 Ozark Jubilee, Antell, Amer. Home (ABC) 129 8.5 
7 Arthur Murray Party, Toni, Hazel Bishop (C)3S)..1.27 17.0 
8 Lawrence Welk, Dodge (ABC) 126 28.2 
9 Voice of Firestone, Firestone (ABC) 124 7.8 
9 What's My Line? Remington Rand, J. Montenier 

(CBS) 124 36.8 
11 $64,000 Challenge, Kent, Revlon (CBS) 1.22 41.0 
11 This Is Your Life, P &G, Hazel Bishop (NBC)...1.22 31.1 
11 Perry Como, Int'nl. Celucotton, Gold Seal, 

Noxema, Dormeyer, Armour (NBC) 122 33.0 
14 George Gobel, Pet Milk, Armour (NBC) 120 31.8 
14 'Do You Trust Your Wife, L&M, Frigidaire 

(CBS) 1.20 28.1 
14 Person to Person, Toni, Elgin, Hamm, Amoco 

(CBS) 120 31.7 
17 Goodyear Playhouse, Zoodyear (NBC) 119 14.9 
17 Masquerade Party, Maybelline, Pharmaceuticals, 

Esquire (ABC) 119 15.9 
17 Godfrey & His Friends, CBS Columbia, Toni, 

Pillsbury, Kellogg (CBS) 1 19 23.1 
17 I've Got a Secret, R. J. Reynolds (CBS) 1 19 34.3 
17 Your Hit Parade, Hudnut, Amer. Tobacco (NBC).1.19 29.6 
22 'G. E. Theater, Ceni Electric (CBS) 118 28.6 
22 'Alfred Hitchcock, Bristol -Myers (CBS) 118 33.0 
22 Godfrey's Talent Scouts, Toni, Lipton (CBS)....1.18 27.8 
22 $64,000 Question, Revlon (CBS) 1 18 48.7 

The Billboard Scoreboard SYNDICATED FILM PROGRAMS, 

The Pulse Audience Composition Studies 

Syndicated film Mystery Shows 
MAY RATINGS AMONG MEN 

Ark 
May 

Rai Moe & DMAk. Pli. 

1. Highway Patrol (Ziv) 17.3 
2. Mr. District Attorney (Ziv) 16.5 
3. Badge 714 (NBC) 14.2 
4. Man Behind the Badge 

11.9 
8. San Francisco Beat (CBS) 10.8 
6. Racket Squad (ABC) 10.8 
7. City Detective (MCA) 9.5 
8. Follow That Man (MCA) 8.4 
9. Public Defender (Interstate) 7.8 

10. Lone Wolf (MCA) 6.8 

AMONG VIEWERS 
Viewers Per 

ON Homes 
Rai Show & Disais. Toned lu 

1. Badge 714 (NBC) 237 
2. Highway Patrol (Ziv) 232 
3. Boston Mackie (Ziv) 218 
4. Lone Wolf (MCA) 217 
5. Mr. & Mrs. North (Schubert).216 
6. Man Behind the Badge 

(MCA) 215 
6. The Whistler (CBS) 215 
8. Sherlock Holmes (NTA) 212 
9. San Francisco Beat (CBS) 211 

10. City Detective (MCA) 208 
10. Inspector Mark Saber 

(Thompson) 208 
10. Follow That Man (MCA) 208 

Nee Per 
RH Home. 

Rank show & Ouata. Toned Is 

1. Highway Patrol (Ely) 86 

I. Racket Squad (ABC) 86 
3. Ellery Queen (TPA) 85 
3. Mr. District Attorney (Ziv) 85 
3. The Whistler (CBS) 85 
6. Inspector Mark Saber 

(Thompson) 84 
7. Lone Wolf (MCA) 83 
7. Mr. & Mrs. North (Schubert) 83 
7. Public Defender (Interstate) 83 

10. Boston Bland, (Ziv) 82 
10. Man Behind the Badge 

(MCA) 82 

AMONG WOMEN 
Woven Per 
Ha Hornes 

Rub Skim & DkfA. Thud In 

1. Public Defender (tnterstate) 93 
2. The Whistler (CBS) 91 
3. Ellery Queen (TPA) 88 
3. Follow That Man (MCA) 88 
.1 Mr. & Mrs. North (Schubert) 88 
6. City Detective (MCA) 87 
6. Gangbusters (Gen. Teleradio) 87 
6. Mr. District Attorney 
9. San Francisco Beat (CBS). ; 86 

10. Boston Blacicie (Ziv) 85 
10. Lone Wolf (MCA) 85 

AMONG TEENS 
Teem Per 

160 Homes 
Rai Skew & Dkblb. Tand le 

1. Badge 714 (NBC) 25 
1. Sherlock Holmes (NTA) 2.5 

3. City Detective (MCA) 24 
3. Inspector Mark Saber 

(Thompson) 24 
3. Man Behind the Badge 

6. Highway Patrol (Ziv) 22 
6. Inner Sanctum (NBC) 22 
6. Mr. & Mrs. North (Schubert) 22 
6. Racket Squad (ABC) 22 
6. The Whistler (CBS) 22 

AMONG CHILDREN 
Lids Per 

lis Dome. 
Rash allow & Diaalb. Tuned In 

1. Badge 714 (NBC) 62 
2. Captured (NBC) 45 
3. Highway Patrol (Ziv) 43 
4. The Pendulum (Thompson) 38 
5. Boston Blackie (Ziv) 33 
6. Lone Wolf (MCA) 31 
7. Man Behind the Badge 

(MCA) 29 
7. Sherlock Holmes (NTA) ' 29 
9. Follow That Man (MCA) 25 

10. Mr. & Mrs. North (Schubert) 23 
10. San Francisco Beat (CBS) 23 

Pulse Top Pix Among Women 
How Non -Net Films Rated 

Among Women in May 
lo, weekly audience composition analysis shows the relative popu- 

larity of non -materne§ film series by number of viewers attracted accord- 
ing to sex of flac. On consecutive weeks, title chart shows popularity 
among men. women, teen -ages and children. For additional information 
on audience six or coverage. please consult The Pulse, Inc., 15 West 
46íh Street. N. Y. C 

Women 
Rei Per lie 
Order Title and DIsbPHtor of Series Home. 

Ara. 
Mn 

Rains 

1 Bulova Showtime (Bulova) 94 7.8 
1 Dangerous Assignment (NBC) 94 6.5 
1 Liberace (Guild) 94 7.8 
4 Celebrity Playhouse (Screen Gems) 93 15.9 
4 Public Defender. (Interstate) 93 7.8 
6 Crosscurrent (Official) 92 11.6 
6 Doug. Fairbanks Presents (ABC) 92 12.9 
6 Foreign Intrigue (Official) 92 8.4 
9 Man Called X (Ziv) 91 11.8 
9 The Whistler (CBS) 91 5.2 

11 Confidential File (Guild) 89 12.9 
12 Ellery Queen (TPA) 88 6.4 
12 Follow That Man (MCA) 88 8.4 
12 Guy Lombardo (MCA) 88 8.5 
12 Mobil Theater (Socony- Mobil) 88 10.5 
12 Mr. & Mrs. North (Schubert) 88 6.3 
12 My Little Margie (Official) 88 8.8 
18 Candid Camera (Assoc. Art.) 87 2.8 
18 City Detective (MCA) 87 9.5 
18 Gangbusters (Gen. Teleradio) 87 6.7 
1S Life With Elizabeth (Guild) 87 7.5 
18 Mr. District Attorney (Ziv) 87 16.5 
18 The Unexpected (Ziv) 87 10.0 
24 I Led Three Lives (Ziv) 86 13.0 
24 Ray Milland Show (MCA) 86 8.1 
24 San Francisco Beat (CBS) 86 10.8 
24 The Playhouse (ABC) 86 4.3 

Note: All material published in The Billboard's TV Program and Time- Buying Guide is protected by copyright. Reproduction of any portion of this 
material for advertising, promotion or other purposes is possible only upon written consent from The Billboard, 1564 Broadway, New York, and also from 
any rating service whose research provides the basis for such material. 

Copyrighted material 
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Non-Payment 

Of Residuals 

Cues SAG fire 
HOLLYWOOD - Policing of 

TV residuals is becoming a major 
problem for the Screen Actors' 
Guild and other talent unions. 
With some evidence that, at times, 
residual payments are not being 
made, the SAG last week started 
a drive on tightening loopholes and 
cracking down on delinquent pro- 
ducers. 

As one of the first steps the 
Guild is setting up meetings with 
the producers' organization to work 
out plans to better guarantee pay- 
ments. At present there is no real 
way to continuously check the run 
a syndicated series is going into in 
a specific market. 

At the same time, the Guild is, 
for the first time, bringing legal 
action against a producer who al- 
legedly is remiss in his payments. 
The company is Telemount Pic- 
tures, Inc., of which Henry B. 
Donovan is president, and which 
produced "Cowboy G -fen" about 
three years ago. 

In explaining the action, SAG 
said that union policy is to give 
a producer every leeway in pay- 
ing residuals, and that such action 
will be brought only when it seems 
that he is deliberately avoiding 
them. Investigation of other film 
makers is under way presently to 
see whether legal recourse should 
be taken against them. 

Up to the end of June this year 
the Guild has distributed $1,408,- 
404.60 for residuals on TV enter- 
tainment films, and $150,000 for 
theatrical films released to TV. 

The problem SAG, and other 
guilds to a lesser degree, is facing 
is pointed out by the fact that, 
of that amount, nearly half has 
been collected during the past nine 
months, with $169,000 of it com- 
ing during June alone. With the 
rate still on the increase, policing 
of what is and what is not being 
paid is becoming a gigantic task. 

FIND OUT WHAT - 

KIND THEY WANT 
HOLLYWOOD -Much of 

the grief of pilot production 
could be avoided, Walt Tib 
bals, v.-p. of Four Star Produc- 
tions, said last week, if pro- 
ducers would only take the 
trouble of finding out what 
agencies and sponsorS are look- 
ing for. It just isn't true, he 
averred, that agencies won't 
say. 

Tibbats, a former v. -p. of 
BBDO, declared that agen- 
cies will tell a producer the 
general types of programs 
their sponsors are looking for, 
and what their budgets are. 
The problem of the producer, 
then, is to bring in a good - 
looking show at that price. 

Too often, Tibbats asserted, 
a pilot film will be along these 
lines: Husband, smoking cig- 
arette, coughs loudly. Wife, 
in kitchen, pours out soap 
powder and sneezes; husband 
then moans, "Oh, what a stom- 
ach ache 1 got from dinner." 

In effect, the filin kills it- 
self off with mar of its ma- 
jor advertisers because of its 
content. This problem of sub- 
ject matter is becoming even 
more delicate with the growth 
of multiple sponsorship. 

Four Star, by the way, sold 
two of the three pilots it had 
interests in and filmed this 
year. 

PULSE LOCAL RATINGS FOR JUNE 
THE TELEVISION INDUSTRY'S MOST COMPLETE INDEX OF TOP LOCAL TV PROGRAMS AND SPOT ADJACENCIES 

CHARLOTTE, N. C. 
t TV STATiOti- 50,000 Tv HOMES 

Population- 324.000 (65th in U. S.) 
Buying Income -$385,921,000 (90th) 
Retail Sales -$294,738,000 (83d) 
Food Sales- $46,603,000 (113th) 
Drug Sales -$11,048,000 (67th) 
Automotive -$53,943,000 (98th) 

Above figures Include following counties: 
Mccklenberg 

TOP NETWORK SHOWS 

1. l'se Co) a Secret, WBTV, W 62.0 

2. Millionaire, WBTV, W. 61.8 

3. PWhouse of Stars, WBTV, F 60.8 

3. $64,000 Queseoo, WBTV, T 60.0 

I. 1 Lose Lucy, WBTV, M. 603 

6. Crusade, WBTV, F. 60.3 

7. Alfred Hitchcock, WBTV, Su. 60.0 

7. December Bride, WBTV, M. 60.0 

7. G. E. Theater, WBTV, Su. , 60.0 

7. Ed Sullivan, WBTV, Su. 60.0 

TOP MULTI -WEEKLY SHOWS 

1. Weather, Vespere (6:45 P.m.), 
WBTV, M.-F. 34.9 

2. Esso Reporter (6:30 p.m.), 
WBTV, M.-F. 34.7 

3. Patti Page, WETS', W., F 29.0 

4. Looney Tames Jamboree, 
WBTV, T., 7L. 26.$ 

S. Lore of Life, WBTV, 

6. Search for Tomorrow, WBTV, 
18.9 

7. Betty Preezor, WBTV, M: F 18.8 

8. Valiant Lady, WBTV, M.-F. - 16.7 

9. Guiding Light, WBTV, M: F, 18.6 

10. Weather. News Final (11 p.m.), 
WBTV, )4.-F 18.3 

TOP SYNDICATED FILMS 

I. Dont. FalIhaaka Prousa 
(ABC). WBTV, T..$iOO 58.0 

2. Storks of the Century (Holly- 
wood). WBTV, 50.5 

3. I Led Three Lises (Z1,), 
WBTV, T1. -7100 453 

4. Bit Playback (Stucs Gema), 
WBTV, W.-10:00 39.0 

S. Highway Patrol (Zis), WBTV, 
F.-10:31 353 

6. Selene' Fledom Theater (ZIr), 
WBTV, Su.-á)11 34.0 

7. Long John Slhce (CBS), 
WBTV, M.4:30 32.0 

8. Superman (Ftamlngo), WBTV, 
T,d :3 30.8 

9. Caodfd Camera (Assoc, Artists), 
WBTV, Th:10:00 34.0 

10. ?Patti Page (Oldsmobile), 
WBTV, W., F.4:15 29.0 

It. (Sky King (Nabisco), WBTV, 
41. -5:00 26.8 

12. Wild Bill Hickok (Flamingo), 
WBTV, W:5:30 27.8 

13. Annie Oakley (CBS), WBTV, 
F.-5:30 27.3 

14 Cooney Tunes (Guild), WBTV, 
T., Th.-5:00 26.8 

15. Hopalong Cassidy (NBC). 
WBTV, W.4:00 24.5 

t6. Guy Lombardo (MCA), wBrV, 
S. -5.30 21.0 

17. ?Rosemary Clooney (Foremost 
Dairies), WBTV, 511:10:43 20.3 

18. Looney Tunes (Guild), WBTV, 
S. -10:00 a.m 20.3 

19. Texas Rasslis' (Texas Rasslin', 
Inc.), WBTV, T.11:30 10.0 

19. Life With Elizabeth (Guild), 
WBTV, Th.-2:00 10.0 

CINCINNATI 
3 TV STATIONS- 296,300 TV HOMES 

Population- 997,000 I:6th in U. S.) 
Buying Income -$1.846.653,000 

:15th( 
Retail Sales -41.237,083.000 (lBthl 
Food Sales- 8288.030.000 116th) 
Ding Solos- $39.028,000 120th) 
Automo t ivo- 5233.243.000 118th) 

Above tigures include following counties: 
Campbell and Kenton. Ky.; Hamilton, 
Ohio 

TOP NETWORK SHOWS 

1. 160.000 Qutsdon, WKRC, T 39.7 
2. 1 Lose Loy, WKRC. M. 35.2 
3. FA Sullivan, WKRC, Su. 3t.5 
4. Groucho Marx, WLW-T. Th. , 30.0 
5. December Odde, WKRC, M..29.9 
6. Lux Video Theater, WLW-T, 

Th. 28.3 
7. What's My line? WKRC, Su. 28.2 
8. Person to Person, WKRC, F 26.0 
9. $64.000 Challenge, WKRC. Su. 27.7 

10. Playhouse of Stars, WKRC, F 27.4 

TOP MULTI- WEEKLY SHOWS 

I. Mickey Mouse Club, WCPO, 
21.0 

2. 5440 Club, WLW -T, M.-F. 13.0 
3. 3 City Finals (Il p.m.), WLW -T, 

M:F 13.4 
4. News, Weather (ll p.m.), 

WKRC, M.P 12.7 
S. Pantomime HIS Parade, WCPO, 

11.0 
6. News Caravan. WLW -T, M.-F 9.9 
7. Sohio, Weather (7 p.m.), 

9.6 
R. Eddie Fisher, WLW -T, W., P 9.5 
8. Ruby Wright. WLW -T, T., Th. 9.5 

10. Bob Davis, WLW -T, M., W. 9.4 

TOP SYNDICATED FILMS 

1. Storks of the auto, Malt 
wood), WKRC, T. -fí30 253 

2. Highway Patrol 17.Ií), WLW -T, 
111.41:00 23.4 

3. Science Fletiom neae« (010, 
WLW -T, T:9,30 22.7 

4. P,lkry Quote )TPA), WKRC, 
at: LP:01 222 
I Ltd Three Lives (Zis), 
WLW -T, F.4:30 21.2 

6. Steve Donovan, Western Mar- 
shal (NBC), WKRC, T.- 10:00 17.9 

7. Mobil Theater ISoeooy'- Mobtt), 
WKRC, T:10:30 163 

0. The Pendulum )Tho 1pxon), 
WCPO, T.41:30 16.2 

9. Count of Moose Cristo (TPA), 
WKRC. Th. -10:01 153 

16 HeadWe (MCA), WKRC, 
S0.- 10t30 15.2 

10. Cisco Kid (Zit), WCPO, 
Ss. -5:00 15.2 

12. Mot Called X )Ziv), WKRC, 
W.-8:00 15.0 

13. Wild Bill Hickok (Flamingo), 
WLW -T, W.ú:00 14.7 

le. 08ulova Showtime )Bulova), 
WCPO. T11.-9:30 14.4 

14. The Falcon (NBC), WKRC, 
5.10:00 14.4 

16. Your All Star Theater (Screen 
Gems). WKRC, W.-10:30 14.2 

17. Annio Oakley (CBS), WLW -T, 
T.ú:00 13.9 

18. Lone Wolf (MCA), WKRC, 
Th.-10:30 13.7 

19. My Little Margie (Official). 
WKRC. S. -10:30 13.5 

19. Ramat of the Jungle (TPA), 
WI w-T, F. -6:00 13.5 

21. Studio 97 (MCA). WCPO, 
Th .8.11) 13.2 

22. Superman (Flamingo). WLW -T, 
M.ú:00 13.0 

23. Eddy Arnold Time ( Schwimmer), 
WKRC, W :10:00 12.9 

24. City Delecttve (MCA), WKRC 
1'.-10:30 12.7 

25. Overseas Intrigue (Official), 
WCPO, S. -9:30 11.7 

26. Foreign Intrigue (Official), 
'CPO. 7': 9:,0 11.0 

27. Cross Cubent 'Official), WCPO, 
F; 9:30 10.7 

26. )Sky King (Nabisco), WCPO, 
7 h. -6:00 10.0 

29. Liberate (Guild). WCPO, 
Su.-5:30 9.9 

30. Dateline Furope (Officia)), 
WCPO, So-9:00 9.0 

DALLAS 
4 TV STATIONNS- 205,400 TV HOMES 

Population -792,400 121st in U. S.) 
Buying Income -$1,506,280,000 

121st) 
Retail Sales -51,231,752,000 119th) 
Food Sales- $230,643,000 121st) 
Drug Sales- $36,357,000 (21st) 
Automotive -5306.080.000 112th) 

Above figures include following counties: 
Dallas 

TOP NETWORK SHOWS 

1. $64,000 Question, KRLD, T. 40.3 
2. Ed Sullivan, KRLD, Su. 39.6 
3. I Lose Lucy, KRLD, M. 31.8 
3. 564.609 Chaleege, KRLD, 

Su. 31.8 
3. What's My Liar? KRLD, Su. -31.8 
6. Studio One. KRLD, M. 29.3 
7. December Bride, KRLD, M. 21.0 
8. Jack Benny, KRLD, S 2 7 . 8 

9. Person to Person, ERLD, F. 25.8 
10. Alfred Hitchcock, KRLD, Su. 25.5 

TOP MULTI -WEEKLY SHOWS 

1. Final Edition (10 p.m.), WFAA, 
133 

2. Mickey !House Club, WRAP, 
81. -F 12.9 

3. Weather, Sport. (10:15 p.m.), 
WFAA, St. -F. 11.9 

4. Weather, Sports (6 p.m.), 
KRLD, M.F, 113 

5. World Today (6:15 p.m.), 
KRLD, M.-ft 11.2 

6. Film, WBAP, W., F. 11.0 
7. Texas News (10p.m.), WBAP, 

M: F. 10.1 
8. Mystery Playhouse, WFAA, 

M: F. 10.0 
8. Strike It Rich, KOLO. M.-F. 10.0 

10. Guiding Light, KRLD, M.-F. 9.9 

TOP SYNDICATED FILMS 

1. I Led Three Lises (Z1v), 
KRLD, T.4:30 29.3 

2. Highway Patrol (Vs), WFAA, 
W.4:30 20.0 

3. Crouch sad Des (NBC), WBAP, 
5.4,00 192 

4. Celebrity Playhouse (Screen. 
Gems), WFAA, W:8:30 18.3 

5. Man Called X (Vs), WPAA, 
F.4:30 16,8 

6. Stars of the Grand Ole Opry 
(Flamingo). WFAA, 9.4:09 16.3 

7. Stadio 57 (MCA), WFAA, 
T.9:35 16.0 

S. ?Rosemary Clooney 'Foremost 
Dairies), WFAA, 05. -8:30 15.8 

9. I Spy )Gand), WRAP. S:9:30 15.3 
9. ?Death Vatiey Days (Pacific- 

Borax), WFAA, 0.4 :30 15.3 
9. Cisco Kid (Zi), WRAP, 

W.4:00 15.3 
12. Science Fiction Theater Clive, 

WFAA, So:8:00 14.8 
12. Favorite Story (Ziv). KRLD. 

F.-10:00 14.8 
14. His Honor, Homer Bell (NBC), 

WFAA, S.'ó:30 14.5 
14. Waterfront (MCA), WFAA, 

Th.-9:00 14.5 
16. Where Were You? (Interstate), 

KRLD, Tb.-7:00 14.0 
17. Fabian of Scotland Yard (CBS), 

KRLD, S.-10:00 118 
18. Headline (,MCA), WFAA. 

Th.-8:00 11.3 

18. Superman (Flamingo), WRAP, 
T. -6;30 13.3 

20. Your All Star Theater (Screen 
Gems), WBAP, Th.-6(30 13.0 

21. My Little Margie (Official), 
WFAA, 5.-5:00 12.8 

22. Gangbusters (Gen. Telcradio), 
WFAA.Su: 9:30 12.5 

22. (Patti Page 101dsmobilel, 
WFAA, Su:10:15 12.5 

24. Janet Dean. R.N. (N.T.A.). 
KRLD, T.-10:30 l' 3 

24. Badge 714 (NBC). WBAP. 
M: 9:30 1' -.3 

26. Annie Oakley (CBS), WRAP, 
T. -6:00 12.0 

27. Judge Roy Bean (Screencraft), 
WFAA. Su.-3:30 11.8 

27. Long John Silver (CBS). 
ERLD. Su.-5:30 11.8 

27. New Orleans Police Dept. 
(NTA), KRLD, F:10:3)) 11.8 

30. Secret File, U.S.A. (Official), 
KRLD, 5.4:30 11.3 

MILWAUKEE 
4 iV STATIONS- 267,300 TV HOMES 

Population- 965,700 117th ln U. S.) 
Buying Income -$1,913,081,000 

116th) 
Retail Sales -51,241,748.000 (17th) 
Food Safes- $277,036.000 (17th) 
Drug Sales -$35,932,000 (22d1 
Automotive -5216,440,000 (20th( 

Above figures include following counties) 
Milwaukee 

TOP NETWORK SHOWS 

1. 064900 Question, WXIX, T. 36.1 
2. Perry Como, WTMJ, S. , 34.9 
3. Lux Video Theater, WTMJ, 

Th. u l 
4. This le Your Life, WTs13, W 32.0 
5. George Cobol, WTMI, S. 30.5 
6. Ed Sullivan, WXIX, Su. 228.1 
7. Groucho Marx, WW1, Th.. 28.0 
8. Lawrence Welk. WISH, S. 27.3 
9. Dragnet, WTMJ, Th. ^72 

10. Ford Theater, WTMJ, Th. 26.9 

TOP MULTI -WEEKLY SHOWS 

1. Mickey Moose Club, W ISN, 
M: F. 16.4 

2. Sports Picture (6 p.m.), WTMJ, 
M.-F. 12.3 

3. News, Weather (6,15 p.m.), 
WTMJ, M.-F. 11.7 

4. Carlson Carnival, WTMJ, 
11.3 

4. News, Mile. (18:15 p.m.), 
WTMJ, M, -F 11.3 

6. Foreman Tom, WTMJ, M.-F. , 10.7 
6. News Caravan. WTMJ, M.-F. 10.7 
8. CBS News. WTMJ, M.-F. .., 10.5 
9. Queen for a Day, WTMJ, 

M.-F. 9.8 
10. 6 o'Clock Report. WXIX, 

AL- F. 9.1 

TOP SYNDICATED FILMS 

1. Dr. Hudson's Secret Journal 
(MCA), WTMJ, Th.7s11 27.7 

2. Mobil Theater (Soco07- MOb0), 
WTMJ, W.4,30 21.9 

3. I Led Three Lases Ms), 
WTMJ, 00.4:00 20.0 

4. Annie Odtk7 (CBS), WTMJ, 
11.4,30 18.5 

5.lSky King (Nabisco), RTMJ, 
S..5:04 18.4 

4. The Whistler (CBS), WXIX, 
T.-10:09 o17.3 

7. City Detecti'e )MCA), WXIX, 
W. -16:00 815.7 

7. Playhouse 15 (MCA), WTMJ, 
Th. -10:00 15.7 

9. Mr. and Mrs. North )Schebert), 
WXIX, F:10:00 8153 It Mr. District Attorney (Z11), 
WTMJ, 5. -11:60 Is 4 

11. Doug. Fairbanks Presents 
(ABC), WXIX. Th.-10:30 514.9 

12. Life of Riley (NBC), WXIX, 
Th.-7:00 uí4.7 

13. Championship. Bowling (Schwim- 
mer), WXIX, 5:10:00 1114.4 

14. Dangerous Assignment (NBC), 
WXIX, F:10:30 514.2 

15. My Hero (Official), WXIX, 
W. -6:30 513.2 

16. Cisco Kid (Ziv), WISN, W.ú:00.12.9 
17. Boston Blackie (Ziv), WISH, 

M.-9:30 12.8 
18. Highway Patrol (Ziv), WTMJ, 

n:10:30 12.7 
19. Follow That Man (MCA), 

WXIX, W:10 :30 512.4 
20. Count of Monte Cristo (TPA). 

WXIX, M:10:30 ull.d 
21. Famous Playhouse (MCA), 

W1SN, T:810 113 
22. Superman (Flamingo), WTMJ, 

T..6:33 11.4 
23. Your All Star Theater (Screen 

Gems), WXIX, Th.-8:30 511.2 
24. Science Fiction Theater (Ziv), 

WTMJ, F. -10:30 10.5 
25. Sherlock Holmes (NTA), WISH, 

W. -10:00 9.5 
26. Wild Bill Hickok (Flamingor, 

W1SN, S:5:00 9.4 
27. Your All Star Theater (TPA), 

WISN, F:9:30 9.3 
28. Follow That Man (MCA), 

WXIX, 5.4:30 u 8.5 
28. Beulah (Flamingo), WISH, 

S: 1:00 8.5 
30. Cowboy 6-Men (Flamingo), 

WISH, 5:5:30 8.2 

Balsam Sells KUTV Adds Film, 
Prime -Time Acc't 'Secret File' 

NEW YORK -The distribution 
of "Secret File U. S. A." has been 
taken over by Jerome Balsam 
Films, Inc., a new firm set tip for 
the purpose by the veteran film 
distributor. Official Films' two - 
year distribution contract expired 
about three months ago. There 
are 26 half -hour films in the series. 
It was produced in The Nether- 
lands by Arthur Dreiffuss. It stars 
Robert Alda. 

"Secret File" was one of the 
shows that launched Official in 
the syndication business under Hal 
Hackett's management. One of its 

SALT LAKE CITY - KUTV 
has sold another One of its rime - 
time feature filin programs for full 
sponsorship. The Seaboard Fi- 
nance Company will bankroll the 
station's Sunday, 9 -10:30 p.m. 
movie. 

Earlier KUTV sold its Friday 
night theater to Kennecott Copper. 
The station has both the Warner 
and RKO libraries and plays 28 
pictures a week. 

first -year sponsors was Ohio Oil. 
Balsam also runs Filin Vision 

and MC Pictures for the distribu- 
tion of features in TV. IIe is in 

THiS WEEK'S FILM BUYS 
CBS FILM SALES 

ANNIE OAKLEY 
WF1E, Evansville, Ind.: Adv. TBA 

BRAVE. EAGLE. 
WHAS. Louisville: Dean Milk 

LONG JOHN SILVER 
WEWS, Cleveland: Adv. TBA 

NEWSFILM 
KWK. St. Louis: Adv. TBA 

SAN FRANCISCO BEAT 
WISH, Indianapolis: Able Auto Safes 

SCREEN GEMS 
ALL-STAR THEATER 

KHOL, Holdridge, Neb.: First Federal 
Savings d Loan Assn. 

WLW, Cleveland: Illuminating Company 
W'XYZ. Detroit; WHOM, Reading, Pa.; 

KARK, Little Rock; WMCT, Memphis; 
KTRK, Houston; WJW, Cleveland; 
WSPA, Spartanburg, S. C.; KHAD, 
Laredo, Tex.: Adv. TBA 

THE BIG PLAYBACK negotiations for idler half -hour KGVL, Galveston, Tex.; KHAD, Laredo, 
series. Tex.: Adv. TBA 

CELEBRITY PLAYHOUSE 
KARK, Little Rock; KHAD, t.arede. 

Tex.; WMCT, Memphis: Adv. TBA 
DAMON RUNYON 

KARK, little Rock: Adv. 'IBA 
KIIAD, Laredo, Tex.: Adv. SBA 

FEATURE FILM PACKAGE 
WHIR, Knoxville; WDAY, Fargo, N. D.; 

WGR. Buffalo: Adv. TBA 
JET JACKSON 

KHAD- Laredo, Tex.: Adv. TBA 
JUNGLE JIM 

KGVL, Missoula, Mont.: Bon Ton 
Bakery 

WDDJ, Roanoke, Va.: Shenandoah 
Valley Meat Packers, Roanoke Grocers, 
Inc. 

Providence. Springfield, Mass.; New 
Haven, Conn.: Hood Milk 

KHAD, Laredo, Tex.; KOSA, Odessa, 
Tex.: Adv. TBA 

PATTI PAGE 
KALB, Alexandria, I.a.: Wellao a Depart- 

ment Store 
KIIAD, Laredo. Tex.: Adv. TBA 
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AUGUST 4, 1956 THE BILLBOARD TV PROGRAM RATINGS 11 

Thla weekly chart coven the latest PoIS. rating The symbol t Is for film series booked on a na- Buying statist!. for each market are derived from 
In key local markets. It includes network, local live Bonet spot bull. The symbol 'ti" indicates a UHF Sales Management's annual "Survey of Buying Power." 
and locally originated film Wows. By pointing out outlet. The symbol "á" points out programs oriel. For complete program and audience information and 
leading program, the chart provides a ready guide oaring la an overlap market yet securing ratings of analysis, consult Tire Pulse, Inc., 15 W. 46 St., New 
to outstanding spot adjacentl i In each market 3.0 or better in the make under study. York. 

SALT LAKE CITY-OGDEN- 
PROVO, UTAH 

3 TV STATIONS- 129,300 TV HOMES 

Population- 312,400 (72d In U. S.) 

Buying Income -$512,650.000 (72d) 
Retail Sales- $4I07563,000 )63d) 
Food Salat- $81,462,000 169th) 
Drug Sales -$14,874.000 158th) 
Automotive- $83,908,000 (63d) 

Above market statistics are for Salt Lake 
City only and include following county: 

Salt Lake 

TOP NETWORK SHOWS 

I. $64,000 Question, KSL, T. 45.7 
2. Ed Sullivan, KSL, Su 43.4 

3. Your Hlt Parade, KTVT, 5 35.5 
4. Croucho Mara, KTVI, Th. 35.4 
5. I Love Lucy, KSL, M. 35.2 

6. Dragnet, KTVT, Th. 34.4 
7. Perry Como, KTVT, S. 34.3 
8. What's My Line? KSL. Su. 31.4 
9. Disneyland, KUTV, W. 30.9 

10. Godfrey's Talent Scouts, KSL, 
M. 29.5 

TOP MULTI -WEEKLY SHOWS 

1. Mickey Mouse Club, KUTV, 
M: F. 21.1 

2. News Caravan, KTVT, M., 
15.7 

3. Today -Planres, KTVT, 6L: F. 14.8 

4. Fmtime Express, KSL, M.-F. 13.8 

S. Weather, Sports (18:45 p.m.), 
KTVT, M.-F. 12.5 

6. Big Payoff, KSL, M.F. 12.4 
7. Bob Crosby, KSL, M.-la 12.1 

8. Art Liraklette., KSL, M.-F. 9.7 
8. Queen Mr a Day, KTVT, 

M. -F. 9.7 

10. Sports Final (Il p.m.), KTVT, 
M. -F. 9.0 

TOP SYNDICATED FILMS 

1. Mr. District Attorney (Ziv), 
KSL, M.A:se 31.2 

2. Highway Patrol (Ziv), KSL, 
Su.-9:30 30.4 

3. Life of Riley (NBC), KTVT, 
F.-9:34) 38.2 

4. 1 Led Three Lives (Zlv), KSL, 
T.- 7:30 30.8 

I. Big Playback (Screen Gems), 
KUTV, W.7:45 27.3 

6. Badge 714 (NBC), T:9:00 25.7 
7. Confldenllal File (Guild), KSL, 

F: 9:00 25.4 
8. Guy Lombardo (MCA), KSL, 

Su.-9:00 24.5 
e. Crunch sad Des (NBC), KTVT, 

M.-9:00 23.7 

le. Headline (MCA), KTVT, 
T: 9:30 23.2 

I1. I Search for Adventure (Bag - 
nall), KSL, F:8:30 22.7 

12. Science Fiction Theater (Z1v), 
KSL, Th.-9:30 21.7 

13. Waterfront (MCA), KTVT, T., 
F.-10:00 21.2 

14. Stage 7 (TPA), KTVT, 
15. Dr. Hudson's Secret Journal 

(MCA), KTVT, Su.-9:30 20.4 
16. Man Called X (Ziv), KSL, 

T.-8:30 20.0 
17. Liberec/ (Guild), KTVT, 

19.5 
18. Victory at Sca (NBC), KTVI, 

M.-9:30 18.0 
19. Guy Lombardo (MCA), KSL, 

M.-10:00 17.7 
20. The Falcon (NBC), KSL, 

F.-8:00 17.2 
21. tSky King (Nabisco), KUTV, 

7.6:30 15.9 
22. I Spy (Guild), KSL, Su.7:00 15.2 
23. Little Rascals (Interstate), KSL, 

S.-9:45 a.m. 15.0 
24. Bowline Time (Sterling), 

KSL, Su.-1M00 14.9 
25. Superman (Flamingo), KUTV, 

T.6:00 14.7 
26. Cisco Kid (Ziv), KUTV, 

F.6:00 13.7 
26. Celebrity Playhouse (Screen 

Gems). KUTV, W. -8:30 13.7 
28. Wild Bill Hickok (Flamingo), 

KUTV, Th.600 13.2 
29. Jungle Jim (Screen Gcm), 

KUTV, Th.-6:30 13.0 
30. Annie Oakley (CBS), KSL, 

Th.-6:00 12.7 

SEATTLE- TACOMA 
4 TY STATIONS- 301,700 TV HOMES 

Population- 777,800 (24th in U. S.) 

Buying Income- $1,628,460,000 
(19th) 

Retail Sales- $1,071,272,000 )22d) 
Food Sales -5219,877,000 (22d) 
Drug Sales -532,967,000 (24th) 
Automotive -9165,873,000 127th) 

Above market statistics are for Seattle 
only and include following county: 

King 

TOP NETWORK SHOWS 

I. Disneyland, KING, W. 31.8 
2, Ed Sullivan, KTNT, Su. 29.7 
3. I Love Lucy, KT/ST, 6I. 25.0 
4. $64,000 QoestIon, KTNT, T. 28.0 
5. Lawrence Welk, KING. S. 27.4 
6. Alfred Hitchcock, KTNT, Su. 26.4 
7. This Is Your Life, KOMO, W 26.0 
8. G. E. Theater, KTNT, Su. 25.8 
9. Oráa and Harriet, KING, F 25.2 
9. Robert Montgomery, KOh10, 

KOMO, M. 25.2 

TOP MULTI- WEEKLY SHOWS 

1. Mickey Mouse Club, KING, 
M: F. 223 

2. Early Edition, Misc. (6:30 p.m.), 
KING, M: F 20.0 

3. Sheriff Tex, KING, h1; F. 15.2 
4. Little Rascals, K11NG, M.-F. 14.0 
5. Weather, Blg News (9:30 

KTNT, M: F. 15 0 

6. World Today (10:30 p.m.), 
KING, M: F. 11.6 

7. News Caravan, KOh1O, M.-F 9.7 
0. Tonire -Steve Allen, KOMO, 

M: F. 9.6 
9. Late Show, KTNT, 51.- F 9.5 

10. Dinah Shore, KOMO, T., Th. 9.1 

TOP SYNDICATED FILMS 

1. Badge 714 (NBC), KING, 
F. -9:30 26.2 

2. Steve Donovan, Western Mar - 
ahrl (NBC), KING, W.. 7:00 23.5 

3. Mr. District Attorney (Lair), 
KING, F. -9:00 23.7 

4. I Search for Adventure (Bag- 
null), KING, W.-130 223 

6. Wild BIB Hickok (Flamingo), 
KING, Th. -6:00 21.1 

6. Life of Riley (NBC), KING, 
Th. -8:30 20.7 

6. Code 3 (ABC), KING, F.-10:00 20.7 
6. I Led Three Lives (Ziv), 

KTNT, M. -9:00 20.7 
9. Waterfront (MCA), KO310, 

W.-9:30 20.4 
20. Anal. Oakley (CBS), KING, 

P.4:00 19.0 

11. Highway Patrol (Zis), KOMO, 
Th. 7:00 18.6 

11. Celebrity Playhouse (Screen 
Gems). KOMO, Th. -8:00 18.6 

13. City Detective (MCA), KING, 
Su.-10:00 18.5 

14. Man Called X (Ziv), KING, 
T. -10:00 17.9 

15. Studio 57 (MCA), KING, 
F.-7:00 17.2 

16. Ray Millard Show (MCA), 
KOMO, M:10:00 16.8 

17. Confidential File (Guild), KING, 
Th.-9:00 16.7 

18. Stage 7 (TPA), KOMO, F.-7:30 16.6 
19. Science Fiction Theater (Ziv), 

KING, Th:9'30 16.5 
20. Ethel Barrymore Theater (Inter- 

state). KTNT, T.-9:00 16.3 
21. tSky King, (Nabisco), KING, 

S. -5:00 16.2 
22. The Three Musketeers (ABC), 

KING, M.6:00 15.9 
23. Crunch and Des (NBC), KOMO, 

F. -9:00 15.1 
24. Famous Playhouse (MCA), 

KTNT, W.9:00 14.7 
25. Judge Roy Bean (Soososoraft), 

KING, 51. -8:30 14.3 
26. Famous Playhouse (MCA), 

KTNT, S. -8:30 14.2 
26. Superman (Flamingo), KING, 

T.6:00 14.2 
28. Little Rascals (Interstate), 

KING, M.-F.-4:00 14.0 
29. Mayor of the Town (MCA). 

KOMO, S.-10:00 13.8 
29. Federal Men (MCA), KTNT, 

T.-10:00 13.8 

ST. LOUIS 
3 TV STATIONS- 529,200 TV HOMES 

Population -1,849,200 (9th in U. S.) 
Buying Income-$3.353,779,000 

111th) 
Retail Sales- $2,195,732.000 (10th) 
Food Sales- $512,449,000 19th) 
Drug Sales- $72.618.000 (11th) 
Automotive- $426,9S2,000 19th I 

Above figures include following counties: 
Madison and Clair, III.; St. Louis City, 
St. Louis and St. Charles, Mo. 

TOP NETWORK SHOWS 

1. 564,000 Question, KWK, T 43.7 
2. Ed Sullivan, KWK, Su. 373 
3. 1 Love Lucy, KWK, M. 36.2 
4. What's My IMO KWK, W. 35A 
5. I've Got a Secret, WOK, W 34.7 
6. Groucho Marx, KSD, Th. 33.7 
7. Lux Video Theater, KSD, Th. 32.8 
7. Perry Como, KSD, S. 32.8 
9, G. E. Theater, KWK, Su. 32.7 
9. Millionaire, KWK, W. 32.7 

TOP MULTI -WEEKLY SHOWS 

1. Mickey Mouse Club, KWK, 
M: P. 18.1 

2. News Caravan, KSD, 31.-F 133 
3. News, Weather (6 p.m.), KWK, 

M.-F. 13.3 
4. Looney Tunes, KSD, M.-F. 13.1 
3. Dinah Shore, KSD, T., Th 12.7 
6. Eddie Fisher, KSD, W., F. 12.4 
7. Guiding Light, KWK, M.-F. 12.1 
7. Look -Learn, Misc., KWK, 

M.-F. 12.1 
7. Queen for Day, KSD, 31.-F. 12.1 

10. News (11 p.m.), ESC., NI.-F. 11.8 

TOP SYNDICATED FILMS 

I. inspector Mark Saber (Thomp- 
son), KWK, T.9:30 29.0 

2. Cross Current (Official), KWK, 
F: -9:30 25.0 

2. Dr. Hudson's Secret Journal 
(SOCA), KSD, S:9:30 25.0 

4. Badge 714 (NBC), KSD, 
M.-9:30 23.7 

S. Confidential File (Guild), KWK, 
Su: 10:00 23.0 

6. Stan Called X (Zit), KSD, 
Th. -10:00 21.7 

7. Highway Patrol (Zit), KWK, 
Th.-9:30 21.4 

8. Celebrity Playhouse (Scree. 
Gems), KSD, F:9:45 20.4 

8. I Led Three Lima (Klo), 
KSD, W:10:00 20.4 

8. Mr. District Attorney (ZIT), 
KSD, M:10:00 20.4 

11. Waterfront (MCA), KWK, 
M.-10:00 19.7 

12. The Unexpected (Ziv), KSD, 
T.9:30 18.4 

13. Jungle Jim (Screen Gems), 
KWK, S.4:30 18.2 

14. Mon Behind the Badge (MCA), 
KSD, S.-10:00 18.0 

15. Annie Oakley (CBS), KWK, 
S. -4:00 17.5 

16. Science Fiction Theater (Ziv), 
KSD, T.-10:00 17.0 

16. 02(5(50 Europa (Official), 
KWK, 511.ó:00 17.0 

16. tPa(ti Paga (Oldsmobile), KSD, 
F. -10:15 17.0 

19. Hopalong Cassidy (NBC), 
KWK, S: 5:00 16.3 

20. Studio 57 (MCA), KSD, 
W.-10:30 15.9 

21. tDeath Valley Days (Pacific 
Borax), KWK. W:10:30 14.9 

n. Fabian of Scotland Yard 
(CBS), KWK, Su. -4:00 14.4 

22. Racket Squad (ABC), KSD, 
T.-1030 14.4 

24. Flamingo Theater (Flamingo), 
KWK. 5.6:00 14.2 

25. The Pendulum (Thompson), 
KWK, Su.-10:30 14.0 

25. Superman (Flamingo), ESC), 
M.-5:30 14.0 

27. Judge Roy Bean (Screcnereft), 
KWK, Su.-4:30 13.4 

28. Looney Tunes (Guild), ESE), 
N1.-F.-5:00 13.1 

29. Rang Rido (CBS), KSD, 
S. -11:30 a.m 12.9 

30. Dangerous Assignment (NBC), 
KWK, Su.-3:30 123 

30. Wild Bill Hickok (Flamingo), 
KSD, Th.-5:30 123 

'Popeye' Purchase 
Means Sellout on 
WPIX' Cartoons 

NEW YORK -With the sale of 
a piece of "Popeye" to Miles Labor- 
atory for Bactine Antiseptic, WPIX 
is sold out on the Monday- Friday 
6-6:30 p.m. strip of the cartoon 
show, which debuts September 10. 
It has nine advertisers on 20 par- 
ticipations. 

Meanwhile, \VABD here has 
also been ringing the cash register 
on its cartoon programming. Its 
half -hour `Bugs Bunny" show has 
been sold to Peter Paul Mounds, 
Jackbilt Toys and My -T -Fine des- 
serts. Its Looney Tunes" show, 
which will be replenished with ad- 

Africa Report 
Sold to BBC 

NEW YORK - CBS -TV Film 
Sales has sold Edward R. Morrow's 
two -part "Report From Africa" to 
the British Zroadcasting Corpora- 
tion for showing in August and 
September. 

'('his is the first sale of the TV 
documentary expressly designed for 
network showing to a foreign tele- 
casting source. The shows rem one - 
hour in length. 

ditional shorts from Associated Art- 
ists Productions, will have some of 
its old sponsors plus Chuckles 
candy, Milani salad dressing and 
also Bactine. 

'Field- Stream' 
Series Issued 

NEW YORK -Field 8c Stream 
magazine has come up with a rare 
item, a 15- minute thrill -sport series 
for the outdoor sportsman. Its 
simply titled "Field 8,, Stream" and 
is being released by Louis de 
Rochemont Associates. 

Sponsors aiming at the male 
audience in particular are showing 
interest. Carling Brewing has it on 
a trial run on KDKA, Pittsburgh. 
The series, in color, is shot at out- 
door locations thruout the U. S. 
and the Bahamas. 

WASHINGTON, D. C. 
4 TY STATIONS- 458,300 TV HOMES 

Population -1,802,100 I10th in U.S.) 
Buying Income -$3,979,960,000 

(8thl 
Retail Sales- $2,246,024,000 19th) 
Food Sales -5499,346,000 (11th) 
Drug Sales -998,952,000 18th) 
Automotiv.-- $420.335,000 (10th) 

Above figures include following counties: 
District of Columbia; Montgomery 
and Prince Georges, Md.; Arlington 
and Fairfax, Va. 

TOP NETWORK SHOWS 
1. Ed Sullivan, \\'TOP, Su. 413 
2. 1 lose Lucy, WTOP, M. . 37.0 
3. 564,000 oues6on. WTOP. T. 34.5 
4. Croucho Mars, WRC, Th. 32.7 
5. Alfred Hitchcock, WTOP, Su 32.0 
5. G. E. Theater, WTOP, Su. 32.0 
7. Lux Video Theater, WRC, 

Th. 29.4 
8. Perry Como, WRC, S. 29.3 
9. December Bride, WTOP, NI. 29.0 

10. Dragnet, WRC, Th. 28.7 

TOP MULTI -WEEKLY SHOWS 
1. 11:00 p.m. Report, MOP, 

NI.-F. 13 

2. Dinah Shore, W'RC, T., Tb. 12.7 

3. Mickey Moose Club, WMAL, 
NI.-F. 12.6 

4. Cisco KId, WTOP, 3 1 . -F . 11.9 

5. New, Caravan, WRC, M.-F. 
6. CBS News, WTOP, M: F. 11.4 
7. 6:30 Spotlight, WTOP, M.F. 10.3 

8. News (II p.m.), WRC, M.-F. 10.0 
9. Search for Tomorrow, WTOP, 

M: F. 9.7 
10. Guiding Light, WTOP, M. -F 9.6 

TOP SYNDICATED FILMS 
1. Ramer of the Jungle (TPA), 

WTOP, W.7:00 17.2 

2. Celebrity Playhouse (Screen 
Gems), WTOP, T.-10:30 16.7 

3. San Frandsen Beat (CBS), 
WTOP, Th.-7:00 15.7 

4. Annie Oakley ICBS), W'TOP, 
F. -7:00 15.2 

5. Highway Patrol (Z1.), WTOP, 
F.7:38 15.0 

6. Wild Bill Hickok (Flamingo), 
WRC, Th.-7:00 14.9 

7, Mr. District Attorney (ZI), 
WRC, M:10:30 14.4 

O. Count of Monte Cristo (TPA), 
WTOP, 5.6:30 14.2 

9. Superman (Flamingo), WRC, 
T.-7:00 133 

10. tDealh Valley Days (Pace 
Borax). WRC, 91:7:00 123 

11. Public Defender (Interstate), 
WTOP, Th.-10:30 12.2 

12. Cisco Kid (Ziv), STOP, 
M. 5.6:00 12.0 

13. Dr. Hudson's Secret Journal 
(MCA), \Vh1AL, Su.-6:30 10.9 

14. Science Fiction Theater (Zis), 
WMAL, Su.-6:00 10.4 

15. Studio 57 (SOCA), WRC, 
F.-7:00 9.5 

16. Jungle Jim (Screen Gem), 
WMAL, F.6:00 9.5 

16. (Sky King (Nabisco), WMAL, 
W.6:00 9.5 

18. Guy Lombardo (MCA), WRC, 
W..7:00 9.4 

19. Badge 714 (NBC), WTTG, 
F.-7:00 9.2 

220. tPatti Page (Oldsmobile), 
,'TOP, S. -5:45 9.0 

21. Baseball Hall of Fame 
(Flamingo), WMAL, W.-10:45 8.7 

21. Man Called X (Zia), WMAL, 
F.-9:00 8.7 

23. Sly little Margie (Official), 
W'TOP, 8.4 

24. Crunch and Ors (NBC). 
WTTG, F:9:30 8.2 

25. Life With Father (CBS), 
WTOP, Su.-4:30 7.3 

25. Waterfront (MCA), WTTG, 
T.-130 7.5 

27. The Whistler (CBS), WTTG, 
Th. T30 7.4 

28. Little Rascals (Interstate), 
WRC, M.-F.-9:00 a.m. 7.2 

29. Great Gildersleeve (NBC), 
WT O, hi -7:00 7.0 

M.-F.6:00 7.0 

"Lovely, 

Isn't she, 

Pip!" 

2D THOUGHT? 

M -6 -M May 

Not Hog All 

Of Features 
NEW YORK -M -C -M seems 

to be having some second thoughts 
about keeping the TV distribution 
of its feature films all to itself. 
Metro was last Week reported to 
have had talks with National Tele- 
hlm Associates and Associated Art- 
ists Productions. A deal with the 
former Would not necessarily be a 
distribution deal, since NTA is 
known to be seeking feature pro- 
gramming for its budding NTA 
Film Network. 

NTA Will not use the 20th Cen- 
tury-Fox package as a network 
program. On the contrary, it is 
reported that in a few markets the 
distributor used the 20th package 
as a wedge to open time for its 
network. 

M -G -M made its first network 
deal last Monday (23) when it sold 
"The Wizard of Oz" to CBS -TV, 
two rams for a staggering $430,000, 
with an option for two more runs. 

This is by no means the end of 
network interest ill feature films. 
NBC -TV, which looked over the 
movie market in January and then 
decided against it, \was last week 
reported to be back in the market 
again, looking for some top grade 
color pictures to slot Sunday after- 
noons, possibly alternating with 
"Wide, Witte World." 

CBS -TV Film 
Names Moore 

NEW YORK - Thomas W. 
Moore has been named general 
sales manager of CBS -TV Film 
Sales, replacing Wilbur Edwards, 
who resigned. His replacement as 
head of the Los Angeles office Will 
be Bill Perkinson, head of the Chi- 
cago office. 

There are also several other 
changes in the sales staff of CBS - 
TV Film Sales being considered by 
Leslie Harris, veepee and general 
manager of the company. 

Radiophone Buys 
Station in Tampa 

OKLAHOMA CITY -- \\'KI' 
Radiophone Company, affiliate of 
the Oklahoma Publishing Com- 
pany, has purchased WTVT, 
Tampa, Fla., Which has resulted in 
staff changes. 

Eugene B. Dodson will become 
acting manager of \VKY and WKY- 
TV here, Dick John and John Ha- 
berlan Will leave the local station 
for Tampa and Hoyt Andres, of 
WKY, has joined \\'SFA and 
WSFA -T\', Montgomery, Ala., 
which is also owned by Radio- 
phone. 

SIR PERFORMANCE 
"And what 
an Impact 
she makes 

In the 
Award 

Winning 
series, in 

over thirty 
markets, 

right now, 
Old Boy!" 

OFFICIAL FILMS, tt+c 
25 West 45th St., 
New York 36, N. Y. 

Plow 7.0100 
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LATEX TAKES C &C 
SUPER'S N. Y. SPOTS 

Speculations Have Other Possible Deals 
Where RKO Library Was Not Bartered 

NEW YORK - International 
Latex is picking up spot availa- 
bilities here owed C &C Super in 
the latter's time -for -film deal of a 
year ago. Observers here last week 
were speculating that Latex might 
be also doing this in several mar- 
kets that Matty Fox's C &C Televi- 
sion has not been able to sell its 
new RKO library, "Movietime 
U. S. A.," tho its old package is still 
owed time. 

The Latex saturation spot cam- 
paign started in New York a week 
ago. It is running on WABC -TV. 
This station has a deal going until 
the end of 1956 by which it has 
provided spot time for the various 
C &C Super enterprises, including 
Super Coola and Nedicks (no 
longer part of the C &C empire), 
in exchange for the use of the 
Motion Picture for Television fea- 
tures. Latex is also spending on 
WABC -TV for spots, in addition 
to the time provided by the MPTV 
library deal. 

Fox could not make a barter 
deal on the RKO library here in 

'Arnold Time 
Cuts Swath in 
Canadian Mart 

CHICAGO - "Eddy Arnold 
Time," the country and western 
TV series distributed by the Walter 
Schwimmer Company, of Chicago, 
is now invading the Canadian tel- 
evision market with a marked de- 
gree of success. 

The 15- minute version of the 
Americana -type musical has been 
purchased by Sterling Drug Man- 
ufacturer, Ltd., in four major Ca- 
nadian markets: Montreal, Winni- 
peg, Vancouver, and Ottawa. These 
were all 26 -week sales. The Maher 
show chain has purchased the show 
on a 39 -week basis for Port Arthur, 
Sudbury, Sault Ste. Marie, Kitch- 
ener, Windsor, London, Hamilton, 
Barrie, Kingston and Peterborough, 
all in Ontario. This sale will begin 
showing in the fall. 

"Eddy Arnold Time" has al- 
ready had a long run in Sault Ste. 
Marie, Ont.; Letheridge, Alta.; 
Halifax, N. S., and Calgary, Alta. 
Arnold himself is a strong "best 
seller" in the recording field north 
of the border. S. W. Caldwell, 
Ltd., handled the sales. 

Cowan's New Moniker 
NEW YORK- -The TV packag- 

ing firm of Louis C. Cowan, Inc., 
has changed its name to Entertain- 
ment Productions, Inc. Cowan set 
up the firm in 1946 and left about 
two years ago to become a veepee 
at CBS. 

a top 
quality 

film show for 
Every Product, 
Every Market, 
Every Budget 

Offices In 
r'YnctM Vttihee 

United States 

New York, because this is one of 
the markets in which REO Tele- 
radio has reserved the films for its 
own station, WOR -TV. 

Spanel Confab 
In a press conference last week 

A. N. Spanel, Latex board chair- 
man, confirmed his company's en- 
try into TV under circumstances 
that have been well known to the 
trade for the past six months. 

Nevertheless, beyond the fact that 
the time was being purchased in a 
deal involving the 740 RKO pic- 
tures, Spanel declined to give any 
details of the deal, claiming it was 
a confidential matter between Fox 
and Latex. 

The campaign goes into full 
swing August 1, at which time, 
Spanel said, the spots would be 
reaching more than 50 per cent of 
the TV homes in the country. The 
Latex plan calls for use of the 100 
top markets, but there was no dis- 
closure of the number that would 
be ready to go August 1. 

C &C is reported to have closed 
deals with five station groups, only 
three of which have so far been 
confirmed by the station owners, 
those being Westinghouse, Triangle 
and Crosley. 

NTA Projects 
Plan for Local 
Live -Pix Segs 

NEW YORK - National Tele- 
fibri Associates is planning a cam- 
paign to beef up film programming 
that uses a live wrap around. In 
the belief that stations have, by 
and large, failed to inject any great 
creative energy into their locally 
built shows, NTA plans to start a 
pool of ideas and introduce a few 
of its own. 

This is in line with NTA's pro- 
motion of the library of Paramount 
shorts, which it bought two months 

ago from the now defunct UM &M. 
NTA has named the library its 
"Panorama of Entertaining Pro- 
grams," or PEP for short. It has 
broken the library into 13 inte- 
grated packages. For each package 
a station buys, NTA will give it a 
slide to use as the rear- projected 
background of the live frame of the 
program. NTA finds there are 300 
stations with rear -projection equip- 
ment. 

NTA is also starting a "Program 
Information Exchange" among 
stations buying any of the PEP 
packages. It will send out periodic 
bulletins reporting on original ideas 
stations are using in the selling, 
programming and merchandising 
of these films. 

COMEDY BUILDS 

AUDIENCE!" 

;4,4tp Li MF 'Weir 

**CHICAGO 

LOOK AT THESE 

GAINS IN AUDIENCE 

... ALL REGISTERED 

WHEN STATIONS 

RE- PROGRAMMED 

DAYTIME WITH 

"MAROIE "I 

WGN -TV 2270.5 

CLEVELAND KYW-TV 

BALTIMORE WBAL -TV 7, 

SAN FRANCISCO KGO -TV 430` 
NEW YORK WCBS -TV 41455 

AUDIENCE COMPOSITION 
MEN WOMEN CHILDREN 

ATLANTA 10 20 ., 70 
WASHINGTON 20 110 MO 

I,, AIAST-mIE,ET udusi corm SOIN MARKETS) 

'ARE AEPORTS- 115536 
CHICAGO - ANY QUESTIONS, 

CALL NI MAN FROM OPEICIALI 

COMEDY STAYS POPULAR !* 

HERO" 
LOOK AT THE SHARE 

OF AUDIENCE "MY HERO" PULLS 

CLEVELAND PEORIA 73% 
ST. LOUIS BOSTON 58% 
*ARE REPORTS-1155.56 AUDIENCE COMPOSITION 

MEN WOMEN CHILDREN 
Is ta 47 
17 32 31 

BOSTON 
IT. LOUIS 

The Billboard ... Wealsleo s 

W4EKLY PROGRAMMIK6 and 
TIME -BUYING GUIDE 

-Iront spot to SpEta(alar 

l.opyrighted nlatriial 
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BADGE 

Just released, 39 exciting new episodes of Badge 714 
Here's television's greatest syndicated mystery! New honors for BADGE 714 
and Jack Webb - from Billboard's 1956 TV Program & Talent Awards: tele- 
vision's "best half -hour mystery series," "best mystery performer" and "best 
Rctor among all syndicated programs." 

Viewers continue to vote BADGE 714 television's greatest mystery series, tool 
As DRAGNET, it is the highest -rated mystery show on network television today.* 
As BADGE 714, it's tops in market after market regardless of size or program 
competition (latest available ARB). 

BADGE 714, award and audience winner, is your answer to quick sales action. 
Get all the facts first -hand ... call NBC Television Films now for first -run syndi- 
cation availabilities in your markets. 

NBC Television 
Films 
Programs for 
All Stations -- 
All Sponsor: 
A DW SION O' cAtirosekta NATIONAL pi oou nord, 4s 

taverns Audience -NTI first report, June 195$ 

663 Fifth Avenue in New York; Merchandise Mart in Chicago; Taft Building in Hollywood In Canada: RCA Victor, 225 Mutual St., Toronto' 
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Crowell -Collier Co. 
Buys Concert Hall 
Label, 5 M.-O. Clubs 

Publishing Firm Gets All Rights 
In U. S. to Josefowitz Holdings 

NEW YORK -The biggest deal 
in the record industry since Elec- 
tric and Musical Industries, Ltd., 
of England bought Capitol Rec- 
ords two years ago was consum- 
mated last week when the Crowell - 
Collier interests purchased the 
American record interests of the 
Josefowitz family. These included 
the Concert Hall Society label and 
five mail -order record club opera- 
tions: Musical Masterpieces Soci- 
ety, Opera Society, Jazztone Soci- 
ety, Chamber Music Society, and 
the Handel Society. 

The deal, which, according to 
the sellers, involved an amount "in 
seven figures," puts Crowell -Col- 
lier smack into the mail -order busi- 
ness with one of the largest indie 
catalogs in the world, listing more 
than 1,000 recorded works. It 
gives the C -C interests an active 

list of mail -order buyers said to 
number 600,000 people in the 
United States -probably the big- 
gest such list extant. 

It also puts C -C into the retail 
record business with Concert Hall 
label, which is sold via distributors 
and dealers. In fact, the maga- 
zine- radio -TV combine which in- 
cludes Colliers and Women's Home 
Companion, is taking over the Josef - 
owitz disk operation intact, and is 
moving into the latter outfit's 
Columbus Avenue offices immedi- 
ately. 

Immediate Plans 
Immediate plans for the disk 

works under the new management 
(Continued on page 56) 

Riverside Cuts 

Columbia Signs Two Samplers 
NEW YORK -- Riverside Rec- 

ords, indie specialists in jazz and 

Bernstein and folk music disks, has readied two 
12 -inch samplers for immediate re- 
lease at $1.98 per copy. One, the 

7 New Pactees 
first ever issued in the ide Folk 
category, is "The Riverside Folk 

HOLLYWOOD -- C o l u m b i a 
Records' talent roster will boast a 
series of new faces this fall, the 
result of a series of highly signifi- 
cant negotiations with top record- 
ing names. 

Firm announced the acquisition 
of eight artists new to the Colum- 
bia label, highlighted by composer - 
conductor Leonard Bernstein, Er- 
roll Garner, Miles Davis, Boyd 
Raeburn and Frances Bergen. In 
addition, singers Johnny Mathis 
and Dick Wilson will make their 
bow on war, while veteran singer 
Al Morgan has returned to the re- 
cording field. 

The signing of Leonard Bern- 
stein is of vast importance in view 
of his activity in the concert field, 
Broadway musicals and television. 
Gamer returns to Columbia after a 
brief absence, with Columbia re- 
leasing the first recorded concert 
by Garner, "Concert by the Sea," 
this fall. Raeburn is due to in- 
troduce a new band shortly. 

Liberty Inks 
Two Singers 

HOLLYWOOD -- Liberty Rec- 
ords added two more artists to its 
talent roster this week, inking sing- 
ers Abbey Lincoln and Maya An- 
gelou. Plans are to release both 
singles and albums for both artists. 

Firm, meanwhile, completed 
plans for the mammoth release of 
36 ne)v albums this fall, largest of 
any Coast independent. 

Complete Results of The 

Billboard's Album Cover 

Contest Will Be Published 

in the Next Issue, Dated 

August 11. 

with selections 
chosen from 20 of the 30 albums 
in the label's new "Folklore Series," 
which retail regularly at $4.98 
per set. 

The second sampler is "The 
Riverside Dixieland Sampler," de- 
scribed as "a cross -section of recent 
traditional jazz." Material here, all 
cut within the past decade, fea- 
tures such standard names as Sid- 
ney Bechet, Joe Sullivan, Wild Bill 
Davison, George Lewis, Lu \Vat - 
ters, Ralph Sutton, etc. 

Artists in the Folk sampler in- 
chide Oscar Brand, Jean Ritchie, 
Ed McCurdy and Bob Gibson. 
Samplers include Irish, Scotch and 
English, along with American folk 
songs. 

Cost of the samplers to dealers 
is $1.50. 

RIAA'S GRIFFIN 
WAS ON DORIA 

NEW YORK --John Grif- 
fin, executive secretary of the 
Record Industry Association 
of America, arrived safely in 
New York last week after hav- 
ing undergone the ordeal of 
the great disaster at sea. Grif- 
fin was a passenger abourd the 
ill -fated Italian liner, Andrea 
Doria, which sank off the 
coast of Nantucket some hours 
after being struck by the liner 
Stockholm. The RIAA execu- 
tive was on deck when the 
collision occurred. Knocked 
down and considerably 
bruised, he was on the last 
boat that carried passengers 
away from the sinking liner. 
Griffin and his fellow passen- 
gers were picked up by the 
naval transport, Pvt. William 
Thompson. 

Angel Skeds 50 

Albums on Fall 

Release Rosier 
NEW YORK --Angel Records, 

after a two -month no-release hia- 
tus, has scheduled over 50 LP re- 
leases for September, October and 
November. No new disks will be 
released by the company in De- 
cember. 

According to Dario Soria, presi- 
dent of Angel, who returned last 
week from a seven -week European 
visit, an increasing number of the 
new Angel releases is being timed 
to coincide with the American ap- 
pearances of the company's Euro- 
pean artists. In October, for ex- 
amplè, there will be a new package 
by the Carabinieri Band of Rome, 
which will arri e here for a coast - 
to -coast tour under the aegis of 
the William Morris office. Also 
there will be a disk featuring the 
pianist Clara Haskil, who will ap- 
pear with the New York Philhar- 
monic, another by the Berlin Phil- 
harmonic under Herbert von Kara - 
jan, who will be making their 
second American tour. In Novem- 
ber, when the Vienna Philharmonic 
begins its local tour, the conductor 
will be Angel's Andre Cluytens, 
whose arrival will approximate the 

(Continued on page 56) 

Cap Features Hefty 
Discount, 31 Albums 

HOLLYWOOD -- Capitol Rec- 
ords unveiled its fall merchandise 
last week (23), with a total of 31 
new popular and classical albums 
included in its release. High points 
of the program include a substantial 
discount program for dealers, the 
introduction pf a new disk jockey 
"Album Review Kit," and a con- 
tinued effort to get dealers to re- 
fill and stock current Capitol cata- 
log packages. 

Discount structure is effective 
July 30 thru September 29, and 
allows a dealer a 10 per cent dis- 
count on a minimum order of $250 
(The Billboard, July 28). Each suc- 
cessive order of $75 will also earn 
a dealer an additional discount of 
10 per cent. Discounts are appli- 
cable only on catalog merchandise, 
and not on new album releases. 

Much of the Capitol August - 
September release again stems from 
Capitol's tie with EMI, with a total 
of eight pop and five classics in 
the firm's Capitol of the World 
Series. 

Pop albums include material by 
John Raitt, June Christy, a two 12- 
inch LP set at $7.96 titled "Dance 
to the Bands," featuring six name 
bands; an instrumental album con- 

New DJ Plan 

From Mercury 
NEW YORK - In a move to 

broaden its disk jockey coverage 
in all categories, Mercury Records 
is offering a new jockey subscrip- 
tion service, covering all arts of 
its catalog -singles and LP's. 

The package (which is offered 
to radio and TV stations only and 
is limited to one complete service 
per station) is being offered to 
stations not presently serviced by 
the label. However, Mercury pro- 
motion chief Kenny Myers is also 
inviting stations currently receiving 
some of the firm's releases (just 
pops, etc.) to investigate dig serv- 
ice with an eye toward rounding 
out their libraries. For instance, a 
station programming only a few 
hours of classical music might wish 

(Continued on page 56) 

DEALER ACHES AND PAINS 

Record Retailers Air Beefs 
At NAMM Convention Forum 
By REN GREVATT 

NEW YORK- -Mail-order rec- 
ord clubs, rack jobbers, alleged 
price discrimination on the part of 
distributors, and pilferage within 
the store itself were among the 
wide range of dealer beefs and 
problems discussed Wednesday 
(25) when the National Association 
of Music Merchants' Phono Record 
Committee called its Record Dealer 
Panel to order. 

Meeting at the Hotel New 
Yorker convention headquarters 
here, more than 50 dealers from 
all parts of the country took part 
in the "let your hair down" session, 
headed up by Leon Ferguson, of 
Ferguson's Record Shop, Memphis, 
and Howard M. Judkins Sr., of 
Judkins Music Company, Garden 
Grove, Calif. 

Over -all subject for discussion admittedly did not equal price 
was "Better Merchandising of breaks widely offered by discount 
Phonograph Records," which houses, he felt it was enough to 
paved the way for an extensive air- skim off the cream of customers 
ing of currently pressing matters. who would otherwise turn to the 

A number of hushed references lower -priced outlets. 
to ."Mr. Goody" sparked the dis. Thoughts on Samplers 
cussion of the "discounter prob- A number of dealers agreed that 
lem." Judkins said that discounting samplers have had an important 
has not yet become a problem in effect on their business. One said 
the West Coast area, altho he felt that due to his small space ads 
that well- publicized discussions of with a combined pitch on the Mer- 
the problem by the Southern Cali- cury 1 -cent deal, the London and 
fornia Record Dealer Association Columbia samplers RCA Victor's 
has scared out several potential "Save on Records" coupon deal 
discounters. and the Columbia "Buy of the 

Another dealer reported that he Month" plan, the June business in 
has started a local membership his two stores was up 20 and 33 
plan in which customers pay a per cent over May. He added, in 
semi -annual fee of $5.50, which answer to a query, that this repre- 
then entitles them to buy as many sented much business on standard 
records as they want at a 20 per list price items and that the spe- 
cent "under- list" price. Tho this (Continued on page 54) 

ducted by Frank Sinatra titled 
"Frank Sinatra Conducts 'Tone 
Poems of Color," "Guy Lombardo 
in Hi -Fi," Woody Herman, George 
Shearing, Jane Froman, two Stan 
Kenton packages, and a set by the 
Four Freshmen. 

Classical material features Na- 
than Milstein, William Steinburg, 
Laurindo Almeida, Roger Wagner, 
Felix Slatkin conducting the Holly- 
wood Bowl Symphony Orchestra, 
and Carmen Dragon and the Holly- 
wood Bowl Symphony Orchestra. 

Capitol sales personnel will con- 
tinue their effort to clean out deal- 
ers' inventory of 10 -inch LP's, listed 
at $1.47. Company is also making 
a free offer of its sound -track album 
from "Carousel" to motion picture 
exhibitors showing the film. 

The firm's new album preview 
kit, especially prepared for radio 
and TV programming use, features 
37 selections from Capitol's new 
albums. Inner liners are arranged 
to give disk jockeys complete pro- 
gramming information, including 
titles and composers, type of music 
and album credits, publisher and 
the time of each selection. 

(Continued on page 56) 

Conner Exits 

Decca Records 
NEW YORK - Mike Conner, 

Decca Records director of artists 
relations, publicity and disk jockey 
promotion, resigned from the com- 
pany last week. Conner, who had 
been with Decca for 11 years, was 
chairman of the diskery 's planning 
group and in this capacity guided 
the company's many promotions 
and merchandising tie -ups. 

Conner sparked Deccas deejay 
program, and virtually set the pat- 
tern for extensive cross- country 
deejay tours by artists. His deejay 
contacts are extremely broad. 

Prior to joining Decca, Conner 
was a producer and writer for the 
Columbia Broadcasting System in 
Chicago. His first Decca post seas 
chief of the Midwest Recording 
Division, from whence he trans- 
ferred to New York as director of 
artists relations. 

Conners had not announced his 
plans, but is known to be consider- 
ing several projects. 

Davis Promoted 

By RCA Victor 
NEW YORK -Jim Davis, man- 

ager of RCA Victor's custom rec- 
ord department since 1948, was 
promoted last week to the post of 
manager of operations for the en- 
tire Victor Record Division. In this 
post he succeeds Howard Letts, 
who recently was named a vice - 
president of the diskery. 

Davis' post in the custom wing 
has been filled by Emmett B. 
Dunn, who, prior to his promotion, 
was manager of custom record ad- 
ministration, and formerly was con- 
troller of the Victor Record Divi- 
sion. Davis originally joined Víctor 
in 1940 as a cost analyst. Dunn 
came to Victor in 1941. as an 
accountant. 

The Victor Custom Record oper- 
ations include contract pressing 
and production, transcriptions (the 
RCA Thesaurus library) and Cam- 
den Records. 
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Epic Unveils. 

Fall Program, 

Singles Push 
NEW YORK -- Epic Records 

kicked off its 1956 Fall Merchan- 
dising program last week at a dis- 
tributor meeting in the Park Shera- 
ton Hotel here -the first of a series 
of meetings which include Chicago, 
Los Angeles and San Francisco. 
Addressing the meeting were God- 
dard Lieberson, Columbia Records 
president; Mary Holtzman, Epic 
a. &r. chief; William Nielsen, Epic 
sales director, and other execs. 

Two multi -pocket albums high- 
lighted the product. One is a de 
luxe package with an Avedon full 
color cover titled The Somerset 
Strings," offered at discount price 
of $9.98 for first 90 days of. sale. 
The first multi -package in the 
mood field, this has three 12 -inch 
LP's. Another highlight is a two - 
pocket package of the first com- 
plete recording of Prokofiev's 

Love for Three Oranges," by the 
Choir and orchestra of the Slovenia 
National Opera. 

Other classical product in the 
fall release includes "Haydn Sym- 
phony No. 100" and Schubert 
Symphony No. 5," by the Concert - 
gebouw Orchestra; Mozart "Con- 
cert for Two Pianos," Duo Schna- 
bel and Vienna Symphony Orches- 
tra; "Bach Organ Works, Volume 
2," Anton Heiller; Dvorak's 
"Slavonic Dances" and Smetana's 
"From My Life," Cleveland Or- 
chestra conducted by George 
Szel1; Donizetti's "Don Pasquale" 
and "Famous Mozart Arias,' San 
Carlo Opera Company of Naples, 
and several other packages. 

Complete opera recordings will 
be prominent its Epic's classical 
schedule. 

The poor album release includes 
"Somethin Smith and the Red- 
heads Come to Broadway"; Tntm- 
peters' Holiday" featuring Wingy 
Mannone, Red Allen, etc.; "Cor- 
dialement Paris," Jacques Brel, 

(Continued on page 54) 

Reynolds Bows 
New Equipm't 

HOLLYWOOD -Reynolds En. 
terprises, Coast manufacturer of 
record store furniture and fixtures, 
has expanded its line of storage and 
modular units via the introduction 
of six new models. 

New units include browser boxes 
available in three, four, seven and 
eight sections, in addition to a 
specially designed modular listen. 
ing post. Prices range from $24.50 
for the three- section browser box 
to $65 for eight- section unit. Or- 
ganized less than a year ago, the 
Reynolds firm has devoted much 
of its attention to servicing record 
dealers, with President Bob Rey- 
nolds reporting a 50 per cent in- 
crease in business as a result. 

SPINA GIMMICK 
AID TO SCRIBES 

HOLLYWOOD -An inno- 
vation in disk jockey promo- . 

tion that promises to be the 
greatest boon ever for song- 
writers was released last week 
by scribe Harold Spina. 

Spina, thru producer Red 
Doff, has packaged two 12- 
inch LP's titled ' A Library of 
Standards" for programming 
his music by disk jockeys. Set 
contains the original hit re- 
cordings of his songs, i.e., 
Dinah Shore's rendition of 
"It's So Nice to Have a Man 
Around the House," with com- 
plete programming notes, song 
titles, publishers and the time 
of earls selection noted on the 
liners. 

Approximately 1,000 al- 
bums have been mailed to 
disk jockeys, with Spina inun- 
dated for requests for addi- 
tional copies. Cost of the al- 
bum, estimated at $3,000, is 
expected to be more than 
amply recouped by Spina in 
ASCAP performance money. 

Audio Book 
To Music Via 
Low Speeders 

HOLLYWOOD -- The Audio 
Book Company, restricted to the 
release of spoken word recordings 
until now, has entered the music 
fjeld via the introduction of seven- 
inch 16% recordings at a retail 
is of $1.69. 

Recordings are duplicates of its 
previous line of slow -speed albums 
and contain 40 minutes of music 
per disk. The addition of the 16% 
speed to many phonograph lines 
has cued the firms entry into the 
music field, according to Raymond 
Tierstein, vice -president of the 
company. 

New music series includes a col- 
lection of famous show tunes, all- 

Columbia Kicks Off Most 
Extensive Fall Sales Drive 

'Your Future Is Sound' Theme Keys 
Program Unveiled for 350 Distribs 

By JOEL FRIECMAN 
HOLLYWOOD -Keyed to the 

theme, "Your Future Is Sound," 
Columbia Records kicked off the 
most extensive and ambitious fall 
program in its history last week 
(21 -24) before an audience of ap- 
proximately 350 distributors and 
their salesmen at its annual sales 
convention at Estes Park, Colo. 

Beyond the introduction of a 

total of 53 new a:bunu for August 
and September release, the pro- 
gram encompasses the use of 
generous point -of -sale material, 
merchandising aids, the continu- 
ance of the firm's highly successful 
"Buy of the Month" plan and a re- 
turn privilege allowance for deal- 
ers on popular and classical LP's. 

Effective July 30 thru Sep- 
tember 29, dealers will be allowed 
a return privilege of 8 per cent on 
all masterworks LP's (including 
Entre), and a 4 per cent return on 
pop LP's, including Columbia's 
"House Party" series. Return privi- 
leges are also applicable on mer- 
chandise included in Columbia's 
Operation Enroute program, lat- 
ter consisting of catalog albums 
shipped to distributors before the 
fall plan. In addition, dealers will 
enjoy special deferred billing, with 
merchandise payable in une -third 
installments on October, November 
and December 10. 

Dropping 100% Guarantee 
Beg'nning with the September 

"Buy of the Month" selections, the 

$600 Mil. Industry 
Gross in 10 Years 

Is Prediction of Col's Lieberson for 
Disk Trade; Growth for Dealers Seen 

ESTES PARK, Colo.- ,-Keynot- continued growth for dealers and 
ing the "Future Is Sound" program distributors, 
of Columbia Records, Goddard Addressing the gathering of ap. 
Lieberson, president of the corn 
pany, projected a C00 million dol- 
lar volume for the record industry 
in 1966 at the annual sales conven- 
tion of Columbia distributors here 
last week. 

Lieberson, along with Vice -Presi- 
dents Hal Cook, Al Earl, Herb 
Greenspon and Comptroller Bill 
Wilkins, pointed to the future eco- 
nomic growth of the nation and 

(Continued on page 56)averred that present signs indicate 

NAMM Panel Talks 
Of Hi -Fi Promotion 

RCA, Magnavox and Stromberg- Carlson 
Execs Give Views Before Dealer Clinic 

NEW YORK- -"The instrument 
is only half the sale; you ve got 
to sell records too," James M. 
Toney, veepee of RCA Victor's Vie - 
trola Division, told dealers attend- 
ing the High Fidelity Merchan- 
dising Clinic of the National Associ- 
ation of Music Merchants here 
this week. 

Speaking as a member of a spe- 
cial six -man panel on the subject of 
:'Hose Dealers Can Promote Hi -Fi," 
Toney said quality engineered hi -fi 

Finds Europe Going 
Musically American 

NEW YORK -- "For better or cially in Germany and England, 
for worse, what's taking place is and jazz "everywhere." Marek 
the complete musical Americaniza- spent time in Italy, Switzerland, 
Lion of the world." This was the France and England, and held 
strongest impression received by confabs with representatives of 
George Marek, RCA Victor vice- affiliates from other countries. He 
president and head of the coin- was especially impressed with the 
pany's record album division, who progress made by European retail - 
returned last Monday (23) from a ers in modernizing their stores since 
six -week visit to Europe. his last visit last summer. 

According to March, the big talk Paris dealers especially are on 
on the Continent is about Elvis the ball. One big Paris retailer, 
Presley and jazz: Presley espe- (Continued on page 54) 

records are all important as an ad- 
junct in the sale of hi -fi home 
equipment. In the replacement mar- 
ket, which represents the major 
avenue of hi -fi sales, many old 
records remain on buyers' shelves. 
According to Toney, the old ree 
ord, played on a fine hi -fi instru- 
ment can give a very unfavorable 
impression of the new unit. 

Toney said that all RCA field 
men are equipped with records for 
use in demonstrating hi -fi sets and 
declared that dealers should try 
to sell a quantity of records equal 

Continued on page 54) 

RCA Adds 3 to 
Jazz Roster 

NEW YORK -- RCA Victor 
added three names to' its jazz ros- 
ter last week: Lee Wiley, Bob 
Scobey and Jack Montrose. 

Thrush Wiley most recently re- 
recorded for Storyville, and previ- 
ously for Columbia and Liberty 
Music Shops. Scobey, with his 
Frisco Dixieland band and vocalist 
Clancy Hayes, has been with Good 
Time Jazz. Montrose, tenor saxo- 
phonist-arranger, was with Atlan- 
tic. Deals were made fer the disk - 
ery by jazz chief Fred Reynolds. 

proximately 350 distributors and 
their salesmen, Lieberson declared, 
"Your future is our future. The fu- 
ture of music is constantly grow- 
ing." 

Referring to popular thinking 
concerning American orchestras, 
Lieberson said, "For some years 
Americans have had an inferiority 
complex concerning its music when 
compared with that of Europe. 
There is no need for thinking of 
this sort, bemuse we are not in- 
ferior. Beyond a doubt, we have 
the greatest orchestras of the world. 
Our culture, our musical culture, 
is recognized as such, and is con - 
tinually growing." 

Hal Cook, vice- president in 
charge of sales, told conventioneers 
that "indiscriminate price cuts jar 
the confidence of dealers and dis- 
tributors. Price adjustments with 
accompanying inventory adjust. 
ments will do much to relieve anx- 
iety and ill feeling in our business. 
Columbia's present management is 
dedicated to a fair play program of 
building confidence. We hope to 
establish another constructive prec- 
edent." 

Columbia exec Al Earl told the 
audience that present research in- 

(Continued on page 56) 

London Denies 
Dot Frisco Tie 

NEW YORK- London Records 
execs have vigorously denied that 
any plans are now afoot to enter 
into a joint distribution operation 
with Dot Records in San Fran- 
cisco. The possibility that such a 
move seas likely was circulated 
prominently last week. 

On the other hand, a London 
spokesman said that such a move 
is about to be made in the Cincin- 
nati area. This follows an annouce- 
meat last week by Dot president 
Randy Wood that the companies 
will have joint distribution in Los 
Angeles, Boston, Chicago and Min- 
neapolis. It was also strongly 
hinted here that other major mar- 
kets would be brought into the 

co-op London -Dot fold within the 
next two weeks. 

firm's ROM program will no longer 
be on a 100 per cent guarantee 
basis. Decisior to drop the guar- 
antee was made because it was 
felt the program had already 
proved itself and was successful 
beyond their own expectations, ac- 
cording to Hal Cook, vice- presi- 
dent in charge of sales. 

To further stimulate the "Buy of 
the Montls' plan, a permanent BOM 
store fixture has been designed by 
Holley Associates and will be 
available to dealers at special 

(Continued on page 54) 

19 Cities Get 

Col. Kick -Off 
ESTES PARK, Colo.-Colum- 

bia Records was to introduce its 
fall program this week (30) at a 
series of dealer meetings in 79 
cities thruout the country, the 
largest project of its kind ever 
attempted by the company. 

Key Columbia executives, led by 
the firm's district sales managers 
and distributor toppers, will present 
the firm's "Ycur Future Is Sound' 
program to a dealer audience in 
excess of an estimated 6,000. 

The plan to present the huge 
number of dealer meetings is an 
effort to personally explain the 
company's objectives and its pro- 
gram, according to Hal Cook, vice - 
president in charge of sales. 

In addition to meetings in the 
38 major cities in which Columbia 
has distributors, the presentation 
will be made to dealers in 41 other 
less populated areas. Cocktails and 
dinner will precede each meeting, 
followed by an audio-visual pro- 
gram outlining Columbia's fall sales 
plan and product: 

Walco Offering 

New Bonus Plan 
NEW YORK - In a move to 

provide every dealer with his own 
needle clinic," Walco Products, 

Inc., is offering retailers an oppor- 
tunity to own their own needle- 
inspection microscopes. 

The plan, a highlight of the 
Walco booth at the National Asso- 
ciation of Music Merchants con- 
vention here last week, calls for 
dealers to acquire the microscopes 

(Continued on page 54) 

LIEBERSON COPS 
HUMOR HONORS 

ESTES PARK, Colo. - 
Humor knew no bounds at the 
Columbia Records' sales con- 
vention here, July 21 -24, with 
the meeting taking on the at- 
mosphere of a marathon visit 
at the Friars' Clab. 

Columbia prexy, Goddard 
Lieberson, admittedly a new 
hand at public speaking, could 
well have gained immediate 
entry to the F.tars' when in- 
troducing Argentinian pianist 
Villegas at the firm's banquet. 
Lending a hand at moving the 
piano, Lieberson broke up the 
audience as he queried Ville - 
gas, "Whaddya think of that, 
a president moving a piano. 
Do you think Peron would do 
that for your 
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Tax on Admissions 
Under 90 Cents Cut 

WASHINGTON -C on g r e s s 

found time to court the entertain- 
ment world in the hectic days of 
the closing session last week by 
passing legislation to drop taxes 

'on admissions of 90 cents or 'less, 
guarantee permanence to the U. S. 

"Cultural Exchange" program, and, 
finally, to incorporate the National 
Music Council, giving it a Congres- 
sional Charter to "speak with one 
voice" for music. 

Less fortunate were bills to end 
the cabaret tax, and one to drop 
the manufacturers' excise on kiddie 
disks retailing at a quarter or less. 
The latter got thru the soft- hearted 
House, but was shoved aside by a 
tougher -minded Senate Finance 
Committee. A cheerful bill by Sen. 
William Langer (R., N. D.) to re- 
peal all federal excise on American 
entertainment, from cabarets to TV 
sets, introduced last April, 'never 
even saw daylight. 

A good deal of pro and con took 
place on the House and Senate 
floor before the passage of the 
King (D Calif.) bill to make $1 

the lowest amount taxable on ticket 
prices. After House passage, the 
Senate dropped the amount to be 
tax exempt to 90 cents, and the 
House accepted the amendment. 
Also the original bill would have 
applied the tax only to the amount 
over the taxable minimum, but the 
House Ways and Means Committee 
amended it to make the tax apply to 
the full price of the ticket. Both 
Treasury and the Bureau of the 
Budget have opposed the bill, 
which they say will mean a loss of 
"approximately $70 million a year 
to revenue." Rep. Daniel Reed (R., 
N. Y.) also opposed the bill. 

Rep. John Byrnes (R., \Vis.) said 
the bill didn't go far enough. He 
believes that in the next session 
there should be tax relief for caba- 
rets, theaters, concerts and "other 
areas of the entertainment field." 
Represenative Price (D., Ill.) said 
he hoped the bill would not "die 
under a veto by President Eisen- 
hower," as it did last year. On 
the Senate side, Senator Wiley 
(R., Wis.) was spokesman for the 
King admissions tax bill. 

The Music Council, now entitled 
to act as a corporation, will serve 
as "spokesman for music" in the 
nation and a forum for problems 
in the musical world. It hopes to 

Columbia Gets 

'Abner' Rights 
NEW YORK -Columbia Rec- 

ords acquired the original -cast al- 
bum rights from the upcoming 
Broadway musical, "Li'I Abner" 
last week, with Columbia President 
Goddard Lieberson due to record 
the score for October release. 

Play is based on the comic strip 
character created by Al Capp, with 
a score by Johnny Mercer and 
Gene De Paul. Music will be pub- 
lished by Mercer's firm, Com- 
mander Publications. 

Show is scheduled to go into 
rehearsal next month for a Septem- 
ber 17 date at the National Thea- 
ter, Washington, prior to its Broad- 
way debut, October 3. Singer Eadie 
Adams has been signed for the fe- 
male lead, with other members of 
the cast yet to be set. 

Firm also will have the sound- 
track rights from the widely 
heralded "War and Peace" motion 
picture. Negotiations involving Co- 
lumbia and other majors were re- 
ported concerning the Howard 
Lindsay - Russell Crouse musical, 
"Happy Hunting," due to open on 
Broadway December 6. 

"encourage the Co- ordination of ef- 
forts of the member organizations, 
thereby avoiding duplication or 
conflict." Granting of the charter 
owed much of its success to New 
York's Herbert Lehman (D.) on the 
Senate side, with Rep. Frank 
Thompson (D., N. J.) pushing on 
the House side. Thompson was 
also vigorous in getting permanent 
authorization for the State Depart- 
ment's "Cultural Exchange" pro- 
gram. (See The Billboard, July 21). 

NEWS REVIEW 

Johnny Long 
Sports Beat 
To Dance To 

CINCINNATI - The Johnny 
Long orchestra, back on the CAC 
books after three Years with MCA, 
concluded a weeks stand at Moon - 
lite Gardens of Coney Island here 
Thursday (19), its 12th engage- 
ment at the class ballroom in as 
many summers. 

Now in his 2,343 year with his 
own band, Long still adheres to 
his old policy -keep the concerts 
for the concert halls and theaters, 
but give ballroom fans something 
they can dance to. Employing five 
sax, five brass and three rhythm, 
the Long crew sports a rhythmic 
style and danceable beat that has 
kept him a favorite of the younger 
dancers even during the dance re- 
cession. 

Crew makes a good appearance 
from the front, and left- handed -fid- 
dler Long does an excellent job of 
batoning his men thru a top -notch 
repertoire. Band employs no tricks 
or gimmicks to get across. In the 
specialty department are blond 
Sandee Moore, trombonist -singer 
Mickey Crevice and the ork's glee 
club. Ernie Johnson and Johnny 
Murphy offer solid, appealing ar- 
rangements. 

Currently on a swing of one - 
nighters in the Midwest and South, 
the Long band plays for the Chrys- 
ler shows in Detroit, August 31- 
September 8, and in Dallas Octo- 
ber 9 -23. Bill Sachs. 

PRESLEY GETS 
3D GOLD DISK 

NEW YORK - The phe- 
nomenal Elvis Presley is 
scheduled to receive his third 
straight gold disk from RCA 
Victor this week, and in rec- 
ord time. 

Presley's "Hound Dog," on 
the market only two weeks, 
made the sensational jump 
this week into the No. 9 slot 
on the Billboard's Best Selling 
Retail chart, and at the going 
rate of sale was expected to 
hit the one million mark on 
Tuesday (31). 

Both of Presley's previous 
Victor disks hit that figure 
easily. These were "Heart- 
break Hotel" and "I Want 
You, I Need You, I Love 
You." 

Muzak Sued by 

Phila. Franchise 
NEW YORK -Muse -Art Cor- 

poration of Philadelphia filed suit 
in U. S. District Court here this 
week against the Muzak Corpora- 
tion of New York and its princi- 
pals, former U. S. Sen. William 
Benton, H. E. Houghton and 
Charles C. Cowley. 

The suit, which involves more 
than a million dollars in treble 
damage claims, contains charges of 
conspiracy to obtain and maintain 
a monopoly in the field of furnish- 
ing music and other entertainment 
by sound reproduction to custom- 
ers under contract. The suit fur- 
ther alleges that Muzak is discrim- 
inating against particular franchise 
holders, including Muse -Art, by 
charging excessive rates, 'greater 
than those charged to more favor- 
ite franchisers. As a result, the 
cost of service to ultimate sub- 
scribers is greatly increased, ac- 
cording to the charges. 

The suit further charges that a 
conspiracy exists between Muzak 
and radio station WCAU in Phila- 
delphia to destroy Muse -Art's busi- 
ness in the Quaker City area. It is 
claimed that Muzak delivered to 
the station lists of Muse -Art's sub- 
scribers and other confidential in- 
formation acquired by Muzak over 
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Record Crowds Throng 
Denver Music Festivals 

By BERNARD GEBHARDT 
DENVER, Colo. - Unprece- 

dented box office records are being 
established in nearly all phases of 
entertainment in the Rocky Moun- 
tain area as the largest number of 
names ever signed for this region 
make appearances in the Denver 
area. 

With the Denver Symphony 
bringing such stars as Cisele Mac- 
Kenzie, Rise Stevens, Marian An- 
derson and others into the city for 
twice- weekly programs at Red 
Rocks, and local promoters book- 
ing talent like Louis Armstrong, 
Henry Belafonte, Liberace, Red 
Foley and the "Ozark Jubilee' 
show, natives and tourists alike 
have to forego seeing one show in 
favor of another. 

So far, conflicting dates have not 
hurt any of the gates. This was 
seen this week when the Mormon 
Tabernacle Choir gave three per- 
formances as part of the Sym- 
phony series and even drew 3,000 
people to an early morning pro- 
gram at the Red Rocks. The same 
afternoon the symphony gave a 
free concert that drew another 
6,000, followed immediately after- 
wards by the musical production 
"Show Boat" in the same park that 

drew nearly 20,000 people. While 
"Show Boat" chugged up and 
down the musical river, Liberace 
was entertaining 8,000 more people 
at Centennial Park, where his 
troupe of 42 musicians, including 
his brother Geo-ge, played a one - 
night stay. 

At Central City, 28 miles up in 
the mountains above Denver, mem- 
bers Of the New York City Opera 
Company and the Metropolitan 
Opera Company alternated on the 
stage of the rejuvenated opera 
house with their productions of 
"Tosca" and, the "Ballad of Baby 
Doe." An estimated 18,000 people 
jammed the little mining town to 
watch and participate in the an- 
nual summer festivities of Central 
City. 

City -sponsored musical festivities 
are getting their share of the 
crowds with the nightly band con- 
certs in the municipal parks, the 
free summer talent programs 
staged thruout the city and the 
usual sporting events such as dog 
racing, triple -A baseball, stock car 
races and the usual amusement 
park offerings. From the reports 
of local promoters, no one is stay- 
ing at home any evening. 

EDITORIAL 

Who Is the Winner? 
Many, many facets of the music industry were actively 

represented at the Music Merchants Trade Show in New York 
last week. Among those with heavily attended exhibits were 
49 manufacturers of phonos and hi -fi equipment, 29 manufac- 
turers of radio and radio -phono combinations, 17 producers of 
recorders and sound equipment, not to mention a substantial 
number of record and phonograph accessory firms. 

Record manufacturers with sales volume of significance 
represented at the show totaled four. None of the major 
record companies were there. 

Disk companies, for some years, have explained the indus- 
try's growing boycott of this trade show, by what has become a 
cliche -the NAMM convention is an instrument show. Perhaps 
that is so, but several points may be worth noting. 

First, records and phonos in the same store each help the 
sale of the other. More record dealers every year are selling 
phono and hi -fi equipment. Phono exhibitors enjoyed new peaks 
of attendance and interest in their exhibits this year. A substan- 
tial portion of the dealers who visited the equipment displays 
are equally interested in records. 

Second, there were many, many dealers and distributors of 
records and phonograph equipment present at the show this 
year, and early reports indicate that the convention itself enjoyed 
a new high in attendance. 

At no other organized gathering can so many record dealers 
be reached. Record companies can ask for no better public 
relations vehicle than the NAMM convention in lieu of a show 
entirely their own, particularly in view of the Association's 
active phonograph record committee, eager to net up for all 
dealers a better understanding and closer liaison with disk firms. 
Can the record companies honestly be the winners in the main- 
tenance of this boycott? These facts may well bear careful 
thought when the time for the 1957 convention draws near. 

Govt. Bypass of Juke 
Box Royalty Problem 

By MILDRED HALL 
WASHINGTON - Once again 

Washington legislators have by- 
passed the question of juke box 
performance- royalty exemption, as 
another Congress packs its bags 
and heads for home and electioneer- 
ing. Not only did the controver- 
sial Kilgore Bill to end juke box 
exemption fail to get to the floor 
for a vote, but the Senate sub- 
committee studying the question 
says it will have no report until 
"sometime this summer." The sub- 
committee c h a i r m a n, Senator 
O'Mahoney (Dem., Wyo.), had told 
the Senate that "such a document 
is now in preparation." 

Argument over the juke box 
exemption clause in the Copyright 
Law has raged thru nine Con- 
gresses, with music operators on 
one side and performance rights 
groups on the other. The bill by 
Senator Kilgore (D., Va.), whose 
death this year transferred chair- 
manship of the Judiciary Commit- 
tee to Eastland (D., Miss.), was the 
only one of half a dozen duplicate 
bills to be considered by the O'Ma- 
honey (D., Wyo.) Subcommittee on 
Patents and Copyrights in this ses- 
sion. 

The sweeping terms of the Kil- 

Era to Offer 
New Pkg. Plan 

HOLLYWOOD - Era Records 
will offer its distributors one free 
12 -inch LP with every 10 pur- 
chased when the company unveils 
its fall package goods program 
August 1. 

Firm will release a total of seven 
packages, with distributors entitled 
to the bonus LP on minimum or- 

ders of 10 per title. Offer will 
continue thru October 1. Album 
material includes wax by Ronnie 
Deauville, the Bob Florence Trio, 
Doye O'Dell, Jack Millman, the 
Merrimacs, Gogi Grant and the 
Page Cavanaugh Trio. 

Russell Arius, vet singer on the 
"Hit Parade" teleshow, joined the 
Era Records roster last week with 
his first release, "Is There a 
Heaven" due out this month. 

gore Bill, which would put juke- 
box record playing in the some 
royalty category with all other users 
of music for profit, like TV and 
dance halls, raised large doubts in 
the subcommittee membership. It 
is believed that should the O'Ma- 
honey group resume interest in the 
juke box question next session, it 
would recommend a "fairer" piece 

(Continued on page 106) 

Col. Active in 

Kidisk Field 
NEW YORK -At a time when 

most of the major label producers 
have virtually abandoned the chil- 
dren's record field to the low- priced 
indie companies, Columbia Rec- 
ords has prepared an aggressive 
five -pronged fall push. 

Top priority, according to the 
company kidisk head, Hecky 
Krasno, will go to the 12 -inch LP 
line, successfully launched last 
winter. Five new sets will be 
issued by September. There will 
be new musical productions of Kip - 

" lin 's best known "Just So Stories, 
with Garry Moore narrating; a net 
of French Children's Songs, and 
several reissues with new cou- 
plings and remastered versions of 
"Treasure Island" and "Robin 
Hood," both with Basil Rathbone 
of "Oliver Twist" and "The Three 
Musketeers," with Rathbone and 
Errol Flynn respectively; of four 
Western adventure stories with 
Gene Autry. 

Second phase of the push will 
be on six 10 -inch LP's in the Play- 
house Party $1.98 series. The com- 
pany will tie in with the parent 
CBS web to push the TV charac- 
ter, Captain Kangaroo, a top mop - 
pet entity who will figure in a big 
licensed merchandise promotion 
this fall and winter under CBS 
auspices. 

A Columbia innovation in Sep- 
tember will be the Record -A -View 
gimmick, a combination of disk 
with Viewmaster kit, which the 
company has pre -tested, reportedly 
with success, in six markets. Eight 
sets will be released utilizing such 
talent as Rosemary Clooney, Art 
Carney, Eddie Bracken, Garry 

(Continued on page 54) 
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EDITORIAL 

Dealer Stake Big 
The record industry is on the threshold of a new era and 

the dealer's stake is large. His profit potential lias never been 
as bright and his position as a segment of the American eco- 
nomic structure has never been more firmly anchored. His 
future, In brief, is sound. 

More than ever, the dealer has become a major factor in 
company planning -so much so that he is, figuratively if not 
in person, ever present on all levels of policy -making. 

This is the most pertinent fact which may be gleaned from 
a reading of the stories in this special Columbia Section. 
A. &r. sales, merchandising, promotion -all ultimately lead to 
Mr. Dealer. 

It may be flatly stated; or understated, that the disk industry 
and its companion, the phonograph business, have undergone a 
revolution. Advances set in motion by the development of the 
long -play record have been dramatic. They have occurred on 
the technological level, and in the creative and merchandising 
spheres. Keeping pace with this has been a growing awareness 
on the part of the buying public -a ready acceptance of quality 
standards in home entertainment. 

These trends have been reflected in retail dollar volume. 
Prior to 1955, dollar volume in records and phonographs re- 
mained static for years despite a booming national economy. The 
upward curve has extended well into 1958. What was once a sea- 
sonal business.has become relatively stable. Dealers are not so 

prone to talk of a summer slump, and many frankly admit 
summer business is good, not only in packages but in singles. 

The traffic stimuli, the progress in engineering, a. &r., and 
merchandising, are having a profound effect. 

It behooves all of us to be aware of the progress made, 
for businessmen have a habit of being articulate only in times 
of stress. Let us be aware of it and abet it. The product, the 
merchandising and the creative spirit can really make the good 
times rill 
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Columbia History Mirrors 
Manifold Industry Changes 

Development traced from two -man 
firm to far -flung organization 

Product diversification, dealer 
stability, are policy keynotes 

Columbia Records -today a far - 
flung empire -produces more than 
a million LP's a month. Its opera- 
tion is highly diversified, for it dis- 
tributes its own extensive line of 
phonographs and needles, its own 
tape recorder models, precision - 
molded plastic products for indus- 
try, recorded greeting cards, etc. 
The organization develops new 
uses for recorded material, as, for 
example, the "Auravision" process. 
Its activities in foreign markets 
have grown tremendously. 

Whence came this giant in the 
home entertainment field? 

The earliest ancestor' was the 
American Graphophone Company, 
set up in Biidgeport, Conn., in 
1887, to develop the primitive in- 

vention of Chichester Bell and 
Charles Sumner Tainter - who 
hoped to make records by engrav- 
ing tracks on a wax -like material. 
To sell the product the Columbia 
Graphophone Company was 
formed. The market seemed to lie 
in what were literally talking ma- 
chines - dictating machines for 
home use, and some three or four 
of these could be manufactured in 
one day. 

Gradually, the company discov- 
ered that recorded entertainment 
was a better business, and soon 
the firm was selling graphophones 
to carnivals and amusement cen- 
ters. For a nickel, one could play 
a wax cylinder of his choice. The 
recording studios were in New 
York, where the graphophones 
with huge recording horns were 
ranged against a wall. 

Turn of Century 
At the turn of the century, the 

youthful record business became 
highly competitive. By 1902 flat 
disk had been developed, supplant- 
ing the wax cylinder. By 1907, 
the pioneering Columbia Company 
produced the first double -faced 
record of a durable type. Dealers 
demonstrated the virtues of this 
disk by slamming it on the floor to 
show it didn't break! Artists were 
being signed and sales offices 
mushroomed. By the time of 
World War I, the original 12 -man 

plant had been expanded into a 

block -long structure. 

During the war, the company 
suffered thru shortage of materials 
and the ownership changed sev- 
eral times - finally becoming the 
property of the Columbia Grapho- 
phone Company of Great Britain, 
headed by Sir Louis Sterling. The 
latter secured from Western Elec- 
tric the license for a new process, 
electrical transcription, which pro- 
duced disks of higher fidelity than 
the acoustical horn system. 

A milestone was reached in 1927 
-the first complete recording of 

a symphony. It was a Beethoven 
symphony, recorded in Great Brit- 

ain on the 100th anniversary of 

the composer's death. 

Radio and Depression 

Tite 1920's also brought radio. 
These were rough days for the rec- 
ord business, and the depression 
made the going even more diffi- 
cult. Sir Sterling sold the Ameri- 
can branch of his company to the 
Brigsby- Crunow Company, a radio 
manufacturer. The next purchaser, 
in 1934, was the American Record 
Corporation, a giant formed by the 
merger of small labels, among them 
Brunswick, Vocalion, etc. 

The American Record Company 
was then sold to William S. Paley 
as a subsidiary for his flourishing 
Columbia Broadcasting System - 
and the Columbia name again 
went up on the Bridgeport build- 
ing, this time as tite Columbia Re- 
cording Corporation. A great era 
of artist development followed, and 
to the British- recorded catalog 
were added new American -made 
disks by Bruno Walter, Andre Kos - 
telanetz, Lily Pons, the New York 
Philharmonic Symphony, etc. 

By 1940 -under the aegis of Ted 
Wallerstein, pioneer record execu- 
tive, the company cut the price of 
classical records in half, a move 
which boosted sales tremendously. 
World War II brought temporary 
materials shortages, but by 1946 
the industry was bigger than ever, 
and in 1947 a peak dollar volume 
was achieved. 

The Columbia engineers were in 
their laboratory again, and by 1948 
Dr. Peter Goldmark demonstrated 
his development of the long -play 
record -a development which rev- 
olutionized the home entertain- 
ment field and widened its hori- 
zons. The company realized that 
high- quality, low -cost phonographs 
would be required to fully realize 
the potential of the LP, and by the 
summer of 1952 the Columbia 
"360" was unveiled. In the next 
year the line was expanded to in- 
clude portables, and by 1954 tape 
recorders were added. This prog- 
ress has kept pace to the present 
day, with the current line more 
extensive titan ever before. 

The technological growth has 
been matched by progress in 
the creative and merchandising 
spheres. In a year -end report is -, 
sued in December, 1955, James B- 
Conkling, then president, noted the 
company's peak volume and 
pointed out that production ranged 
from classical and pop releases on 
both the Columbia and Epic la- 
bels to special "Hi -Way Hi -Fi" 
disks produced for' automobile 
phonographs. Conkling noted gains 
in broadening the base of sales, the 
Columbia Record Club, the expan- 
sion of the foreign market, the 
progress of the transcription divi- 
sion. The label scored hits iri the 
classical, pop, jazz, show musks 
and country and western cate- 
gories. 

Under the present administra- 
tion, headed by Goddard Lieber - 
son, the policies of diversification 
and creative development will be 
carried forward -with all lines of 
emphasis pointing to the dealer. 
This is reflected in such recent de- 
velopments as the dramatic revi- 
sion of the Columbia Club where- 
by dealers may realize fullest bene- 
fits, and the various merchandising 
plans intended to bring buyers into 
retail outlets. 

Stability for the dealer -the de- 
velopment of a year-round rather 
than seasonal business -is the key- 
note of company policy. 
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Lieberson Sees A &R Exec as 
`Heart' of Record Business 

Old -time `mechanical man' now in 
all -important role of creative producer 

Points to development of show albums, 
documentaries, literary series as examples 

The artist and repertoire func- 
tion has entered a new phase. The 
development has been gradual but 
steady, paralleling the growth of 
the package record business, since 
the inception of the longplay disk. 
Today, according to Goddard Lie- 
berson, president of Columbia Rec- 
ords, the a. &.r executive may be 
likened to a producer or an edb 
for for the scope of his work is 

such that it necessitates the broad- 
est cultural approach. 

Comparing the modern approach 
to a. &r. with that of years gone 
by, Lieberson noted that in the old 
days of the singles business it was 
cttstoma.y to refer to the a. &r. ex- 
ecutive as a "mechanical man." 

"He never should have been 
That," the Columbia president re- 
flected, 'but often he was and 
while the term in itself was never 
meant to be derogatory, it never- 
theless symbolizes the difference in 
concept." 

Good disks, the Columbia presi- 
dent said, were produced by me- 
cranical men of the old school 
but many more are turned out to- 
day. The old approach was more 
haphazard, whereas today the a.&-r. 
function is more disciplined. "The 
product," he added, "is conceptual 
in the mind of the a. &r. man who 
puts it together." 

The Columbia president, who is 
regarded as having measurably 
broadened the appeal of disks to 
the adult consumer thru the de- 
velopment of documentaries, show 
albums, the "Literary Series," etc., 
stated that the industry was now 
developing an archive of records 
far beyond what was envisioned in 
former years. He pointed to the 
revival of interest in jazz as one as- 
pect of this, and described jazz as 
"the classical music of the pop 
field " a segment of repertoire full 
oc sociological and historical con- 
notations. 

But in the record business," 
Lieberson noted, "disks are always 
coming along to disprove the - 
pries. , .. That is why the record 
business is fascinating. , You 
cannot reduce it to a strictly busi- 
ness level." 

Never Static 
Because it defies analysis in 

strictly business terms, because 
fashions and trends change, the 
record business can never become 
static, Lieberson pointed out. For 
continued health, it must retain a 
kinetic quality a capacity for 
change and development. 

A.&-r., he feels, is the heart of 
the disk business and its impor- 
tance and contribution can never 
be minimized even by major tech- 
nological hanges. An outstanding 
example of this, of course, is the 
tremendous positive impact given 
LP by the release of Columbia's 
"South Pacific" album years ago. 
LP was then in its early days, still 
lighting for acceptance and few 
would deny that heavy sales of the 
album eased the path 'r the ulti- 
mate acceptance of the 33 and ra 
speed at the dealer- consumer level. 

Generally, Lieberson stated, 
modem a. &r. men and the product 
they produce reflect a wide cul- 
tural interest, This 'sas become nec- 
essary inasmuch as records have 
become such an integral part of 
home entertainment. Eight years 
of LP, of course, has accounted for 
t',is change- -but the benefits spill 
over into the singles record field. 
llere- too, Lieberson noted, stand- 
ards are up. With the steady de- 
velopment of these concepts, Lie- 
berson believes, the "Payolola Men- 
tality" will tend to disappear. 

GODDARD LIEBERSON 

Goddard Lieberson, president of 
Columbia Records, joined the com- 
pany in 1939 as assistant to the di- 
rector of the Masterworks Divi- 
sion. Subsequently becoming head 
of the division and vice -president 
in charge of Masterworks artists 
and repertoire, Lieberson played a 
major role in developing the label's 
classical catalog. He has also been 
closely identified with the intro- 
duction of the long -play, micro- 
groove record. 

Lieberson, who was elected to 
the board of directors in 1948, has 
initiated many recording projects 
and, in fact, has never strayed far 

from the creative end of the record 
buisness. Some of his projects in- 
clude the "Modem American Mu- 
sic Series "; the "Literary Series"; 
many original cast dramatic and 
musical shows, among them "South 
Pacific." "Kismet," "Most Happy 
Fella," "My Fair Lady," etc. 

The Columbia president, whose 
tenure with the company virtually 
spans the history of Columbia Rec- 
ords, was horn in Handley Staf- 
fordshire, England, in 1911. He 
came to the United States at the 
age of four. 

Lieberson attended the Univer- 
sity of Washington and the East- 
man School of Music, and before 
joining Columbia was active in mu- 
sic as a composer, teacher, lecturer 
and writer. His creative output 
includes such works as the "Five 
Modern Painters" suite, incidental 
music for a puppet version of 
"Alice in Wonderland" and many 
choral, chamber and piano corn- 
positions. Lieberson is also a ver- 
satile writer in the magazine field, 
and one of his novels, "Three for 
Bedroom C," was filmed with 
Gloria Swanson as the star. 

Lieberson was named president 
of Columbia June 1 of this year, 
following the resignation of James 
B. Conkling. 

The Columbia president is mar- 
ried to Vera Zorina, stage and 
screen star. 

Col. Singles Sales 
Double '55 Mark 

`Co- ordinated specialization' attributed 
key to company's strength in pop field 

Executive personnel works as team, with 
each functioning in several basic areas 

NEW YORK -Columbia's Rec- 
ords' strong position in the LP 
field today is solidly balanced by 
its continual growth on a singles - 
sale level. The label is currently 
enjoying its best singles -sales pe- 
riod in three years, with dollar 
volume running from 100 to 130 
per cent ahead of 1955, according 
to Columbia's sales chief, Hal 
Cook. 

The company's present strength 
in the singles market is attributed 
to "co- ordinated specialization" 
whereby the efforts of a number 
of specialists are integrated into 
a team operation. Under Cook's 
supervision, Dick Linke, singles 
sales manager, and Columbia 
artists & repertoire chief Mitch 
Stiller work closely at all times. 
Under this concept of co- ordinated 
specialization, Columbia's other 
experts regularly contribute beyond 
the area of their primary specializa- 
tion. 

Linke, for instance, personally 
places all trade advertising, so that 
he can "move fast" when a single 
begins to happen. Ile also is re- 
sponsible for co- ordinating artist 
tours, and utilizes his contacts to 
spot Columbia names on radio and 
TV network shows to plug their 
latest single releases. 

Miller is equally versatile. In 
addition to running a large -scale 
artist and repertoire department 
and being a recording artist in his 
own right, he acts as an unofficial 
"ambassador of good will" for the 
label on three levels: (1) Trade 

distributor, dealer and deejay; (2) 
consumer, via guest appearances 
on TV and radio including his own 
Sunday night show over CBS and 
extensive interview coverage in 
newspapers and national maga- 
zines; (3) civicas guest speaker 
at Rotary clubs and other business 
associations, schools, industrial 
luncheons and charity benefits. 

Minute Details 
From the time Miller records a 

master, he and Linke co-ordinate 
their movements in minute detail 
carrying each new release thru its 
initial introduction to distributors 
to its ultimate consumer -showcas- 
ing via deejays and dealers. They 
hold special Tuesday meetings with 
the label's singles execs sales, 
a. &r. and promotion at which time 
Miller explains the "thinking" or 
"story" behind each new release 
(the psychology behind his choice 
of material, emotional impact of 
the lyric. etc.) 

Miller's comments are then put 
into print by promotion man Jerry 
Fuller, who incorporates them 
(suitably edited for each audience) 
into three different news letters 
a sales tool sheet for distributors; 
a chatty paper for some 2,200 dee- 
jays; and an informative news page 
(complete with retail sales tips) 
for dealers. The dealer letter is a 
new promotional venture in the 
singles field for the label. 

In addition to these home -based 
promotional a c t i v i t i e s, Linke, 
Miller, Cook, and William Gal- 

{Continued on page 50) 

CUTTING III -FI DISKS 

Controls Assure 
Uniform Quality 

Fine recording blends 
engineering and art 

Reproduction can be 
no better than master 

By HERBERT M. CREENSPON 
Vice President 

In Charge of Operations 
"Guaranteed High Fidelity" is 

no idle boast with Columbia Rec- 
ords. An inspection tour of where 
and how ae transform an original 
performance into the finest long - 
playing record in the world will 
show how justified the claim is. 

Regardless of the quality of re- 
producing equipment subsequently 
used, results can be no better than 
those obtained originally in the re- 
cording studio. That's s by we ex- 
pend so much effort in selecting 
suitable studios and halls and in 
providing the equipment necessary 
for their best utilization. Our New 
York 30th Street studio is a fine 
example. 

Originally a church, it combines 
a quiet location with a beautifully 
resonant enclosure. Temperature 
and humidty are closely controlled, 
and electrical equipment is the fin- 
est available. With the realization 
that records are played predomi- 
nantly in modest -sized living rooms, 
the control room was designed to 
simulate such a room in size and 
acoustical treatment. The output 
of the recording control console is 
fed to the finest quality tape re- 
corders available. These operate 
at 15 inches per second with full 
track recording. 

Teamwork Factor 
The making of a recording is a 

co- operative blending of sound 
engineering and art. One of our 
quality assets is the spirit of team- 
work which exists between the en- 
gineering and the repertoire de- 
partments. Another essential "be- 
hind the scenes" function,. editing, 
consists of splicing together por- 
tions of many "takes" to reads the 
optimum of performance. This 
work results in the master tape. It 
becomes the job of recording and 
processing laboratories and factory 
to transfer the recording to the 
finished disk, without loss of 
quality. 

A custom -built high precision 
recording lathe is used to cut the 
lacquer master disk. To it is fitted 
the most advanced type of cutting 
head. New "feedback" cutters, 
most recently designed now is in 
use, were put into operation by 
Columbia within the past six 
months. On tine recording turn- 
table, a high quality reproducing 
arm, which makes it possible to 
hear the master record while it is 
being cut, is mounted. 

When completed, the lacquer 
masters are carefully packed and 
shipped to ()Ili factories in Bridge- 
port, Conn.; Terre Haute, Ind., and 
Hollywood, Calif., for further pro- 
cessing, including application of a 
silver coating which provides an 
electrical conductor for electro- 
forming work. Further plating, clips 
and rinses, all calling for accurate 
timing, are done completely auto- 
matically. 

Pressing Operation 
In the separation process which 

follows, the silver faced negative 
matrix is stripped from a positive 
lacquer. During one stage in the 
metal nsatrie progression, a positive 
matrix is produced, commonly 
called the "mother." The negative 
matrix, which is produced from 
this "mother" is known as the 
stamper, and it is from this metal 
part that the finished record is 
actually molded. 

In the pressing department, 

stampers are mounted on dies, 
Labels and plastic materials are 
placed in position and a hydraulic 
force of about 200,000 potmsis is 
applied to form the finished 
product. 

Every 55th record to came from 
the press is subjected to an ex- 
tremely rigid astral and electronic 
inspection, and all records are given 
a 100 per cent visual inspection. 
Rejected records, which never 
leave the factory, number as high 
as one out of every eight pressed. 

Thru the use of our many 
automatic machines and the sever- 
est checking at all stages of pro- 
duction, Columbia insuresuniform- 
ity of product. These strict stand- 
ards, formerly unobtainable, are 
maintained at all times. 

The most highly trained per- 
sonnel, employing the finest tech- 
niques and the newest precision 
equipment are our constant guaran- 
tee of true high fidelity records.. 

HERBERT M. GREENSPON 

Herbert M. Creenspon, vice - 
president in charge of manufactur- 
ing, has been with Columbia since 
1935, when he joined the American 
Record Corporation predecessor of 
the present -day Columbia as a 
shipping clerk. Two years later he 
became supervisor of receiving and 
general stores. In 1940 Creenspon 
was appointed production control 
manager, and in 1942 assistant 
works manager of the company's 
Bridgeport factory . 

In 1940, tvhenlhe firm set up a 
new factory at Kings Mill, O., 
Creenspon was appointed general 
manager. Two years later lie ryas . 

named assistant to the vice- presi- 
dent in charge of manufacturing 
and engineering, and in 1952 he 
was named director of manufac- 
turing. 

Greenspon's duties were broad- 
ened in February, 1955, when Jim 
Conkling, then Columbia presi- 
dent, appointed him director of 
manufacturing and technical oper- 
ations. In June, 1956, Columbia 
president Goddard Lieberson an- 
nounced a new organizational 
structure, giving Creenspon ex- 
tended responsibilities in addition 
to his record and engineering ac- 
tivities. These include direction of 
Columbia Electronic Products and 
Cryton Precision Products; de- 
velopment of products other than 
records; direction of the Transcrip- 
tion Service and Engineering Re- 
search and Development. 

Bridgeport -born, Creenspon is a 
graduate of Bridgeport schools, 
Yale University extension course 
and the American Management 
Association's management course. 
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LIEBERSON STRESSES 
CREATIVE SELLING 

In 1939 when I attended my 
first Columbia recording session, as 
chief page -turner and handyman 
(we called it "recording direction" 
in those less complicated days), the 
business of making records was a 
very small and orderly business in- 
deed. The mainstay of any record 
shop was the popular hit record in 
any case. There were only a hand- 
ful of record companies, only one 
or two versions of a song or a sym- 
phony. The spoken word, the 
Broadway musical, were novelties 
on records. Recording a complete 
symphony, let alone two different 
versions of a symphony, was a 
pretty daring venture. As might 
be expected, it was quite peaceful. 

Since 1939 one can safely say 
that our industry has been virtually 
revolutionized. Any Schwann cat - 
alog-or Billboard reader -can see 
that at a glance. We have many 
more competitors and, happily 
enough, many, many more custom- 
ers- thanks to the new speeds, to 
hi -fi, to the resultant boom in 
phonograph buying, and, most im- 
portantly, I believe, to the vigorous 
new imagination that is being ap- 
plied to the creation of entertain- 
ment on records. Entertainment - 
musical, spoken or rocked and 
rolled to death, if you will -is, after 

. all, what we sell. And more of that 
than was ever considered possible 
in 1939. 

It has been gratifying, certainly, 
to me, to Columbia Records and 
to everyone in our industry, to find 
that entertainment on records has 
become firmly entrenched as a 
highly popular and widespread 
American pastime. 

Need Creative Selling 
But not all the creativity in rec- 

ords takes place at a recording 
studio microphone or in an a. &r. 

man's office in New York or Holly- 
wood. To reach our customers -the 
millions we already have and the 
many millions more we don't yet 
have- requires creative activity at 
a store counter as well. It is no 
longer possible for a dealer to 
merely carry stock in order to have 
the customers find their way to his 
store. Today a dealer needs to 
know and understand his stock -a 
much larger chore than it once was 
-and he has to get out and find 
his customers. Not the old familiar 
ones, the ones who read reviews or 
listen to the radio, the ones who 
come to a store knowing very well 
what they want to buy. He needs, 
instead, to find the people whose 
old 78 phonograph is moldering in 
an attic, he needs to find the peo- 
ple who vaguely feel that they 
might enjoy records but who don t 

know what to buy first or even 
second. 

These people need creative new 
selling, new approaches - special 
kinds of radio or TV approaches, 
record clubs approaches. It's no 
great trick to sell "My Fair Lady" 
these days -altho we are naturally 
pleased that it's being done so uni- 
versally! It's jazz and Brahms and 
Beethoven and Bach and the un- 
tested brand new ideas on records 
that take creative selling. We all 
need to devote much more creative 
energy to the care and feeding of 
the consumer. With that in mind, 
I think we can all look forward 
confidently to a time (less than 17 
years from now!) when our annual 
volume will have boomed into the 
$500,000,000 bracket -a time when 

roar 1956 sales will look as un- 
believably small as 1939's do today. 

-Goddard Lieberson, 
President of Columbia 
Records. 

Future Is Sound- 
Toot Your Horn! 

By ARTHUR SCHWARTZ 
Advertising and Sales 
Promotion Manager 

It strikes me that some acute 
dealers have already detected a 
flaw in this Columbia story. All 
over these pages we've been talk - 
ing about the soundness of the rec- 
ord dealer's future Stan Kavan 
cites the boom in packaged busi- 
ness; Milt Selkowitz points to a 
field of automatic promotion and 
Dick Linke notes the power of TV 
in boosting the singles business. It 
begins to look as the Columbia is 
assuring all dealers alike, the ener- 
getic and the sluggish, that things 
are so rosy we will all coast home. 
It may be that we haven't suffi- 
ciently emphasized that all our 
optimism and delight is kindled by 
one word that we find invitingly 
apparent in the future: OPPOR- 
TUNITY! 

Actually, the challenge is there 
in every statement we've made up 
to this point. Bill Gallagher's 
description of the Columbia sales- 
men is a thinly disguised appeal to 
dealers to make the most of the 
fitness, desire and knowing that 
characterize our service corps. Hal 
Cook's broad survey of the invigo- 
rating programs of the last year 
aims at firing dealer enthusiasm to 
maximize the opportunities prom- 
ised by our outlook With all the 
Columbia programs -or for ,that 
matter, any manufacturer promo- 
tions -the future is soundest for the 
dealer who takes the longest ride 
on the manufacturers' national 
push. To best illustrate the differ- 
ence in the future for different 
dealers, I've taken three cases from 
a promotion that is fresh in all our 
minds: 

This year we hit upon an excit- 
ing idea to spark up spring selling 
and demonstrate the neglected po- 
tential in our French album artists. 
As in many of our promotions, we 
planned "Paris in the Spring" as a 
contest - grand prize was an all - 
expense -paid vacation in Paris for 
two. Awarding winners, we feel, 
gives every dealer equal incentive 
from the start. Winners find they 
are doubly rewarded, since the 
energy and imagination they spend 
to win a contest also produces a 
bonanza in new business, not to 
mention new life in the catalog. 

Spearhead item in this promo- 
tion was a new LP called: "French 
for Travel," an illustrated package 
designed to teach enough French 
to enable the traveler to order 
meals, give and receive directions 
and generally maintain himself 
abroad. We designed cardboard 
kiosks and other giant displays 
showcasing other items in the line: 
Michel LeGrand; Jacqueline Fran- 
cois; Patachou; Juliette Greco, etc. 
Travel posters, in -store aids and 
mailing stuffers were also supplied 
to dealers. 

Dealers were kept informed of 
the campaign at our end. Adver- 
tising, promotion and publicity was 
launched, tying-in with all the 
logical allies: a well -known per- 
former and S.A.S. airlines. We 
asked dealers to record their cam- 
paigns and forward to us for judg- 
ing winners. 

Three Make a Point 
From the generous response 

we've received, I've picked three 
who represent three types of deal- 
ers and who-in my opinion -drive 
home my point: 

Dealer A submitted a scrapbook 
(Continued on page 50) 

Cook Cites LP Marketing as 
Stable, Year -Round Business 

Continuing liaison with A &R Dept. and with 
dealers seen vital merchandising function 

Creative sales programs bring increasing 
traffic of new buyers to retail stores 

The longplay disk, a product of 
broad cultural value and an integral 
part of home entertainment, lends 
itself to a stable all- year -round 
record business. This key concept 
held by Hal B. Cook, vice- presi- 
dent of the Columbia Record Sales 
Corporation, is the heart of Colum- 
bia Records' sales philosophy. 

In order to implement the con- 
cept of a stable year -round busi- 
ness, two basic liaisons must be 
maintained by the sales division. 
One is with a. &r. and merchandis- 
ing, necessitating constant team- 
work within the company. The 
other, Cook states] is co- operation 
with dealers. 

The last named is of tremendous 
importance, according to Cook, 
who points out that year -round 
sales can only be maintained con- 
sistently by creating sales programs 
which bring traffic to stores and 
enable dealers to tap an over- 
growing mass of record conscious 
buyers. 

We ask ourselves, on any con- 
templated project, whether it would 
be good for the dealer,' Cook 
stated. A dramatic, recent example 
of this, Cook indicated, is the re- 
vision of the Columbia Club. 
Known as "Operation NET" (New 
Extra Traffic), the regulations 
now provide thai members may 
pick up their free bonus records 
in dealers' shops. A tremendous 
proportion of these people are new 
record buyers created by the Club, 
according to Columbia's research. 

Whet Buyer Interest 
Cook notes many other instances 

where the label created projects 
and campaigns designed to whet 
the buyer's interest. For instance, 
t ere were the samplers, such as "I 
Like Jazz." There was the Bank- 
er's Special campaign centered 
around the top 50 disks in the 
CL500 series, comprising jazz, 
mood music and other types of 
music. Another was the promotion 
of French releases. Titled "Paris 
in the Spring," this promotion of 
so,:e 16 continental artists was tied 
in with the release of "French 
for Travel," a tourist -guide LP 
which was shown in travel agency 
windows together with albums of 
'atachou, Juliette Greco, Jacque- 
line Francois, Michel LeGrand, etc. 

In all of these promotions, the 
dealer, according to Cook, is told 
what Columbia will do in advertis- 
ing sie -ins and merchandising, and 
suggestions are .nade as to how the 
dealer may capitalize on the cam- 
paign. With the "Paris in the 
Spring" promotion, for instance, 
dealers could tie in with travel 
agencies in their cities and create 
disk excitement at a normally dull 
selling season. The diskery, mean- 
while, sparked interest by getting 
vnblicity into travel columns in 
dailies, window displays, etc. 

The creation of sales projects 
designed to stimulate traffic goes 
back a long way with Columbia. 
Another example was Columbia's 
decision to place "fringe" classics 
in the pop catalog, giving dealers 
extra sales by acquainting a new 
body of buyers with this material. 
Still another dealer aid was Colum- 
bia's decision -when it cut the price 
of the classical line in order to be 
competitive -to include an inven- 
tory adjustment program. The 
dealer, given a special return privi- 
lege, did not have to take a loss. 

Coming back to more recent 
times, Columbia introduced the 
Buy -of- the -Month in May. This 

device, which stimulates store traf- 
fic by the offer of a specially 
priced pop and classical package 
each month, is regarded thruout 
the trade as one of the most suc- 
cessful long -range dealer aids yet 
devised. In fact, this plan, together 
with "Operation NET," stack up 
as the most potent in the Columbia 
arsenal. 

"Records as Gifts" 
Another project which Cook 

'feels will develop into a consistent 
dealer traffic builder is the disk - 
ery's "Records as Gifts" program. 
This kicked off last November and 
was naturally associated with 
Christmas. However, Cook plans 
to make the idea applicable to all 
important holidays, such as Father's 
Day, Mother's Day, St. Valentine's 
Day, etc. 

Thru these programs, Cook feels, 
the industry can very well over- 
come the slow months. "If manu- 
facturers produce the proper prod- 
uct, if we help dealers plan their 
sales, there need not be any slow 
months," Cook stated. "But this 
can only be accomplished by keep- 
ing in close touch with the dealers 
around the country ... that is why 
we are maintaining our Dealer 
Panel idea; that is why we never 
embark on an important sales or 
promotion project without first 
sampling dealer reaction -as we did 
for 'Operation Net' ... that is why 
we launch such projects as the 
'Dealer of the Month,' where we 
may give wide circulation to good 
ideas advanced by dealers." 

In connection with the latter, 
Cook mentioned Marvin and Tom- 
my Gribble, of Portland, Ore., who 
were cited as "Dealers of the 
Month" when they came up with 
an idea to reduce pilferage. In 
their shop, customers who wish to 
use a listener's booth are asked 
to drop a dime in a box for a cur- 
rent charity-in the event no disk 
purchases are made. This idea - 
which is an augmentation of tite 
dealer panel -makes people con- 
scious of the fact that the booth is 
not for idlers. 

In line with helping the dealer 
achieve a more stable year -round 
business with traffic stimuli, special 
projects, etc., Cook noted that Co- 
lumbia was building a group of 
specialists -men whose knowledge 
in different fields would aid the 
diskery in helping its dealers 
achieve consistent sales. Examples 
of such specialists are Dick Linke 
in the pop singles field{ Milt Selk- 
owitz, manager of special markets; 
Bob Burrell, a country and western 
specialist; Abbot Lutz, who shows 
dealers how to get the most out of 
the Club; Stan Kavan, sales man- 
ager of packaged products, etc. 

"By stabilizing the business, we, 
the manufacturers, enjoy certain 
economies," Cook added. The Co- 
lumbia sales chief feels that the 
industry's fullest potential can be 
realized only if all segments are 
healthy - dealer, distributor and 
manufacturer. 

The industry, Cook feels, should 
welcome more good dealers, for it 
has been found that when a new 
dealer is added to a community, 
not only does total business pick up 
but also the pro -rata share of each. 
There are more Ford automobile 
dealers, Cook notes, than there are 
record dealers. 

The good dealer, Cook feels, 
should handle phonographs. He 

Hal B. Cook 

Hal B. Cook, vice -president of 
the Columbia Records Sales Cor- 
poration, joined Columbia March 
1, 1955, as director of sales. On 
June 8, 1956, Columbia president 
Goddard Lieberson appointed Cook 
to his present post, in which ca- 
pacity he directs the operations of 
all Columbia record label sales ac- 
tivities. 

Prior to joining Columbia, Cook 
was with Capitol as national sales 
manager and vice- president of the 
Capitol Records Distributing Cor- 
poration. lie had joined the com- 
pany in 1948 as a salesman, then 
moved to St. Louis as branch man- 
ager. His next move was to the 
company's Hollywood headquar- 
ters as general promotion mana- 
ger. He was subsequently ap- 
pointed East Coast district sales 
manager of Capitol, and in 1953 
became vice-president of the firm's 
distributing Arbsidiary. 

Cook is a native of La Porte, 
Ind., attended the University of 
Indiana, and was in the steel and 
insurance field before entering the 
record business. 

should push accessories, needles, 
etc. He should talk to his custom- 
ers about record care. He should, 
in fact, have their interests at heart 
in the same way that a manufac- 
turer has the dealers' interest at 
heart. This is not merely being 
generous. It is good business logic. 

Cook views the industry's future 
with great optimism. Television, 
which once was regarded as having 
damaged the disk business, is now 
seen as a boon in that it has re- 
turned people to the concept of 
home entertainment. Disk sales in 
1955, Cook estimated, were 20 per 
cent ahead of previous years. The 
growth can continue, he added, 
pointing out that the movement of 
new phonographs was an important 
factor. The year 1956 may exceed 
1955 by 20 per cent, in Cook's 
view. 

The stake of the dealer in this 
future is sound, Cook feels. The 
Columbia exec concluded with the 
thought that whereas it is essential 
that the manufacturer help the 
dealer, the latter -as well as the 
distributor -should also help the 
manufacturer. This may be done, 
he pointed out, by having the deal- 
er get behind new artist releases. 

Prior to 1955, Cook noted, the 
disk business remained static for 
some years despite a booming na- 
tional economy. Such moves as 
the Victor price cut, the Columbia 
club, the traffic stimulators, aro 
having an effect, and new popula- 
tion trends make the picture even 
brighter. 

Copyrighted material 

www.americanradiohistory.com

www.americanradiohistory.com


22 MUSIC -RADIO THE BILLBOARD AUGUST 4, 1956 

\. `.«..,`ca',, a. :>' .:.R..;i,. \..\ ... , ,.\\C.`í.\.,,.:.. :c .. . \.,~. ̀\ \: 
A BIT OF THE OLD 
\úI \ \`.`..\... 

THREE PLUS ONE. On the left are three widely known person- 
alities In the country and western field: Art Satherley, for many years 
e.Gw. a.Gr. director st Columbia; Don Law, present country a.&r. chief, 
and, of course, Gene Autry. Hecky Krasnow, director of Columbia's 
Children's -Educational Department, completes the foursome. 

THE LATE orchestra leader, Eddy 
Duchin, one of Columbia's biggest 
artists during the late '30's, has been 
receiving extensive disk jockey cov- 
erage lately in conjunction with the 
national. release of Columbia's bio- 
film, "The Eddy Duchin Story." 
Tyrone Power plays Duchin in the 
movie. 

K W`\.`.. .`.` 

MITCH MILLER'S wax salute to the boys in grey, "The Yellow 
Rose of Texas," turned out to be pure gold for Columbia Records, 
selling well over a million. Miller is pictured receiving his gold record 
plaque from Goddard Lieberson. Also dressed for the occasion are Gene 
Becker and James Conkling, left, and Art Schwartz, right. 

HERE'S A NOSTALGIC PHOTO TAKEN SOME YEARS BACK at a ground -breaking ceremonies 
for a Columbia plant. How many execs and artists -all then under contract to Columbia -can you identify? 
Reading from left to right, they are Ray Noble, Andrew Schrade, Edward Wallerstein, Nelson Eddy, AI 
Dexter, Frank Sinatra (with the spade), Xavier Cugat, Sonny Burke, Woody Herman, George Montgomery, 
Dinah Shore, Manie Sacks and Les Brown. 

THE THREE most important factors in any record session- perform- 
ance, production and sound reproduction -are represented here by this 
trio of top Columbia talent. Reading from left to right: sound engineer 
Frederick Plant (seated(, Andre Kostelanetz and Goddard Lieberson. 

PICTURED here are two of Co- 
lumbia's all -time popular artists - 
the late Buddy Clark, one of the 
greatest pop vocalists in the last 
two decades, and Xavier Cugat, 
noted Latin American orkster. Even 
today, deejays are still spinning 
Clark's old disks on a regular basis - "Linda' "Love Somebody," 
with Doris Day; "Baby, It's Cold 
Outside," with Dinah Shore, etc. 
Clark's career was tragically brief. 
He was killed in a plane accident on 
the West Coast in the late '40's. 
Clark was known as a "singer's 
singer," and -like another Colum- 
bia artist, Frankie Laine -he was 
around the music business for years 
before he made the big time on 
records. He was the unbilled vo- 
calist on several Cugat and Wayne 
King disks before he clicked in his 
own right, and many of these old 

sides are collectors items today, > '\`\`..á``a````` ...`',.v..\....\,..`'`\\\\\...\\\. 
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YOUR FUTURE 

S SOUND 

Another new year in records 

starts right now! Columbia Records' 

again brings you great products, 

sensational plans and hard -hitting 

promotional campaigns to get you under- 

way with what will be the greatest 

selling season ever. Summer slump? 

No such thing with Columbia! Follow 

Johnny Beliringer as. he shows 

you how Columbia will 

RING IN 'T HE NEW! 

Copyrighted material 
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RING IN THE NEW 

UST! FOR AU 
; 

JÄ 
1) vet ty 

407:r'. 

BRUBECK PLAYS BRUBECK 
DAVE BRUBECK, Piano 
Swing Bella Walkin' Line In Your 
Own Sweet Way Two-part Conten- 
tion Weep No More The Duke 
When I Was Young - One Moment 
Worth Years The Waltz 
CL 3n 

CONCERT BY THE SEA 

CONCERT :Y THE SEA 
ERROLL GARNER 
I'll Remember April Teach Me Tp- 
night Mambo Carmel Autumn 
Leaves It's All Right With Me 
Red Top April In Paris They Can't 
Take That Away From Me How 
Could You Do A Thing Like That To 
Me Where Or When Erroll's Theme 
CL Eta. Extended Play 1 -333 

SWINGIN FOR TWO 
DON CHERRY with RAY CONIFF 
and his Orchestra and Chorus 
When The Sun Comes Out For You 

Love Is Just AroundThe Corner 
Fil String Along With You I Didn't 
Know About You So Rare I'm 
Yours I'm Gonna Sit Right Down 
and Write Myself A Letter Please 
Be Kind My Future Just Parsed 
I Don't Care If The Sun Don't Shine 

Sleepy Time Gal 
CL 893, Extended Play 8 -8931. 1 -$931, 
B -$933 

ORGAN MOODS IN HI -FI 
with BUDDY COLE at the Pip* Organ 
The Breeze And I The Nearness Of 
You Orchids In The Moonlight 
Ebb Tide That Old Black Magic 
Tenderly The Continental Laura 

Poinciana Autumn In New York 
The Moon Of Manakoora The 

Hour Of Parting 
CL 3U, Extended Play B -3141, B -8712, 
14743 

TALL THE JOIN IN 

BUCK CLAYTON i4;ß 

PRETTY WILD 
A 

~. 
WILD BILL DAVISON with String 
Mandy Make Up Your Mind 
Black Butterfly If I Had You 
Just A Gigolo Blue Again When 
Your Lover Has Gone Sugar 
Sweet And Lovely Rockin' Chair 

She's Funny That Way A Ghost 
Of A Chance Wild Man Blues 
CL Sri 

STRAVINSKY: THE FAIRY'S KISS 
'Le Baldr de la Fi ") 

a Ballet 
IGOR STRAVINSKY conducting 
THE CLEVELAND ORCHESTRA 
ML $102 

ALL THE CATS JOIN IN 
A BUCK CLAYTON JAM SESSION 

All The Cats Join In Out Of No. 
where Don't You Miss Your Baby 

Lean Baby Blue Lou 
CL S32 

- a 1 

FRANCES BERGEN 

LJ3 
AFTERNOON OF A FAUN 
the PHILADELPHIA ORCHESTRA 
EUGENE ORMANDY, Conductor 
(Wonsen's yokes of the Philadelphia 
Orchestra Chorus, William R. Smith, 
Conductor) 
Debussy: Prelude To The Afternoon Of 
A Faun 
Ravel Drip/tole And ChNa Suite No. 
Debussy: Nocturnes ¡Hues., F3. 
Shines) ML 5112 

BEETHOVEN: CONCERTO NO. 5 

IN E FLAT MAJOR FOR PIANO 
AND ORCHESTRA. 
Op. 73 ("Emperor") 
ROBERT CASADESUS, Piano 
PHILHARMONIC- SYMPHONY 
ORCHESTRA OF NEW YORK 
DIMITRI MITROPOULOS 

,Conductor ML 5100 

JOHNNY MATHIS 
Orchestras under the direction of and 
arrangements by Gil Evens, John 
Lewis, Manny Album, Teo Meseta and 
Bob Prince 
Autumn In Rome Easy To Love 

Street Of Dreams Love, Your 
Spell Is Everywhere Prelude To A 

Kiss Bahalu Caravan In Other 
Words Star Eyes It Might As 
Well Be Spring Cabin In 7'he Sky 

Angel Eyes 
CL gel, Extended May B -$377, B -3877, 
1.373 

BEETHOVEN: SONATA NO. 10 
IN G MAJOR, Op. 96 
DAVID OISTRAKH, Violin; 
LEV OBORIN, Piano 
Vitali: Chaconne 
Brahms: Lullaby 
Brahma: Hungarian Dance No. 11 

in D Minor 
htendle=sohn: On Wings at Sang 
David Oistrakh. Violin; Vladimir 

Yampolsky, Piano 
ML SOW 

The Beguiling Miss 
FRANCES BERGEN 
I Was Doing All Right For The First 
Time Let's Begin The Lamp Is 
Lew- with Johnny Eaton's Quintet 
Soft Lights And Sweet Music All I 
Need Is You - Shivers The Very 
Thought Of You -with the Art Van 
Damme Quintet This Ts New For 
All We Know Better Luck Next 
Time You're Getting To Be A Habit 
With Me -with the Matty Matlock 
Orchestra 
CL 373 

PROKOFIEV: LIEUTENANT 
KITE SUITE, Op. 60 
KODALY: HART JAN05 SUITE 
PHILHARMONIC -SYMPHONY 
ORCHESTRA OF NEW YORK 
DIMITRI MITROPOULOS 
Conductor ML 5101 

YOUR FUTURE IS SOUND WITH GUARANTEED HIGH FIDELITY! 
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RING IN THE NEW 

FOR SEPTEMBER! 

JUST A SONG... 
THE NORMAN LUBOFF CHOIR 
In The Gloaming You Tell MR 
Your Dream Drink To Me Only 
With Thine Eyes Love's Old 
Sweet Song When You Were 
Sweet Sixteen Goodnight Ladies 

The WhiRenpoot Song After 
The Ball Is Over Aura Lee 
Believe Me It AU Those Endearing 
Young Charm. I'll Take You 
Home Again, Kathleen Auld 
Lang Syne 
CL ó0e, Extended Play 114120 

WHAT MAKES SAMMY SWING and 
Sway 
SAMMY KAYE AND HIS SWINGING 
STRINGS 
Cherokee Tuxedo Junction Mood 
Indigo 720 In The Books Little 
Brown Jug Stompin At The Savoy 

A String Of Pearls Begin The Be- 
guine I Can't Get Started One 
O'Clock Jump In The Mood - 

Jorsey Bounce 
CL 691 

JAY AND KAI + 6 
THE JAY AND KAI 
TROMBONE OCTET 
Night In Tunisia Piece For Two 
Tromboniuma Ries 'N Shine All 
At Once You Love Her Nb Moon 
At All The Surrey With The Fringe 
On To The Peanut Vendor You're 
My Thrill Jeanne Four Plus Four 

You Don't Know What Love Is 
The Continental 

COUNTRY SPECTACULAR 
ROSEMARY CLOONEY, DON CHERRY 
GENE AUTRY, CARL SMITH, THE 
COLLINS KIDS, THE TUNESMITHS 
Steel Guitar Rag San Antonio Rose 

- Nobody's Darling But Mine When 
My Blue Moon Turns To Gold Again 

I Hang My Had And Cry Walk- 
ing The Floor Over You Live And 
Let Live No Letter Today Be 
Honest With Me Tumbling Tumble- 
weeds Missouri Waltz You Are 
My Sunshine 
CL Extended Play 11141 8-$042. 6pó3 

DANCE SPECTACULAR 
BOYD RAEBURN and 
hh Orchestra 
Do You Ever Think Of Me Do 
Nothin' Till You Hear From Me A 
String Of Pearls Stardust Elmer's 
Tune Blue Moon You Stepped Out 
Of A Dream Playi g ith Fies 
Harlem Nocturne Mississippi 

My Reverie The Solid, Solid South 
(Dixie) 

ended May 64121r 1141812. 
114693 

ry ru .. 
tdiaj ÿ FM/ `a: ,1 
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LIOERACE AT HOME 
My Melancholy Baby She's 
Funny That Way They Say Its 
Wonderful Manhattan Serenade 

Don't Blame Me Smoke Gets 
In Your Eyes Tenderly I'm 
Always Chasing Rainbows The 
WaYou Look Tonight Some- 
one To Watch Over Me How 
Deep Is The Ocean Solitude 
CL Extended Play B-$00 

TENDER IS THE NIGHT 
ANDRE KOSTELANETZ 
and his Orchestra 
Love For Sale But Not For Me 
These Foolish Things The Thrill L. 
Gone -More Than You Know Body 
And Soul What Is This Thing Called 
Love Alone Together - Its ALL Right 
With Me In The Still Of The Night 
CI. SSG 

IVORY VERY VILLEGAS 
VILLEGAS, Piano; Milton Hinter. 
Bass; Cory Cole, Drums 
Jelly Roll Blues I Ain't Got No- 
body Black Beauty - Honeysuckle 
Rose Rosetta Jumpio At The 
Woodside Night In Tunisia 
DiCL m angqo Scruby Western Reunion 

ZINO FtANCESCATTt 
!it enJ'AA4[nfáSt4t "tNF OeA1MR.Grc d 

BRAHMS O 
fl9ALnO e 0 errJ? tr ea, ad atAmr..ON7f. 

THE ART OF VAN DAMME 
ART VAN DAMME QUINTET 
Autumn Leaves Don't Be That 
Way Laura That Old Black 
Magic Fools Rush In Jamaican 
Rhumba All Of Me Dancing On 
The Ceiling Cherokee Imagina- 
tion 

pe 
A Fine Romance Jeepere Ce 

CL 1176 

BRAHMS: PIANO CONCERTO 
No. 2 IN B -FLAT MAJOR Op- 83 
RUDOLF SERKIN, Piano 
TH E PH ILADELPH IA ORCHESTRA 
EUGENE ORMANDY, Conductor 
M L SUIT 

DVORAK: rrNEW WORLD. 
SYMPHONY Me. S in E Minor) 
THE PHILADELPHIA ORCHESTRA 
EUGENE ORMANDY, Conductor 
ML SILS 

BRAHMS: VIOLIN CONCERTO 
IN D MAJOR, Opp 77 
ZINO FRANCESCATTI, Violin 
THE PHILADELPHIA ORCHESTRA 
EUGENE ORMANDY, Conductor 
NIL 5114 

THE PLEASURES OF PARIS 
(Offenbach: Gait 
Persienne -Comp1 tel 
THE PHILADELPHIA ORCHESTRA 
EUGENE ORMANDY, Conductor 
KL 5069 

THE FIRST MONEY -BACK GUARANTEE OF QUALITY EVER OFFERED! 
Columbia Records announces GUARANTEED HIGH FIDELITY -each new 
Columbia `x360 Sound" recording covers the entire 30 to 15,000 cycle range of 
'perfect sound. Technical advances and our manufacturing standards permit us 
Ito guarantee the quality of each Columbia Record, unreservedly, on a 
money -back basis! GUARANTEED HIGH FIDELITY is one more powerful 
incentive for your customers to buy Columbia. 

COLUMBIA 
MUrEini 6S 

GUAM 1IIo 
eiGHAGFLIIY 

MOZART, REQUIEM MASS 
IN D MINOR (K. 626) 
BRUNO WALTER conducting 
THE PHILHARMONIC- SYMPHONV 
ORCHESTRA OF NEW YORK 
IRMGARD SEEFRIED, Soprano 
JENNIE TOUREL Alto 
LEOPOLD SIMONEAU, Tenor 
WILLIAM WARFIELD, Bass 
WESTMINSTER CHOIR (Jorn 
Finley Williamson, Director) 
NL 5017 

MOZART: PIANO CONCERTO 
No- 21 IN C MAJOR ',K- 46T 
PIANO CONCERTO No- 27 IN 
B -FLAT MAJOR K. 5951 
RUDOLF SERKIN, Piano 
ALEXANDER SCHNEIDER conduct; 
Inc the COLUMBIA SYMPHONY 
ORCHESTRA ML 5013 

WELCOMING THE SABBATH 
A FRIDAY EVENING SERVICE 
by SHOLOM SECONDA 
RICHARD TUCKER, Terror 
Choir under the direction 
of SHOLOM SECUNDA 
MI., 5112 

Copyrighted material 
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RING UP SÄLE'S WITH 

HOUSEPARTY SERIES! 

PIPES AND DRUMS 
e4 the 45TH HIGHLANDERS 
OF CANADA 

kipe 

gholl Highlanders -7 Midlothian 
e Band And The Bugle Horn 

e Ca meron Men My Native 
hland Home Arniston Castle 
I Caber Feidh Sir Colin 

Lampbell Colin's Cattle Battle 
VII The Somme The 48th High - 
tenders' Inspection March Colonel 
D. M. Robertson Highland Laddie 

r, 
The Black Bear and Caller Herrin' 
Lock Duich The Haughs Of 

Cromdale The Drunken Piper 
Sturnpie The High Road To Linton 

I{u-- Tail Toddle The Kilt Is My De- 

Trree RThe Auldr Hose 
Ro 

The 
Minstrel Boy 

,CL 2595 

A GAL NAMm JO 
JO STAFFORD Wth 
PAUL WESTON AND HIS 
MUSIC FROM HOLLYWOOD 
Easy Come, Easy Co Little Man 
With A Candy Cigar Taking A 
Chance On Love Mountain High, 
Valley Low Don't Get Around Much 
Any More 
CL 2591 

PARIS A LA HI -Ft 
MICHEL LEGRAND 
and his Orchestra 
Smile (from "Modern Times ") 
Merry- Go-Round (Complainte De La 
Butte) Bonjour Paria (from "M'sieur 
La Caille ") Apollo Stringe Love 
Theme from "La Strada" Sur Le 
Pave De Paris (from -Henrietta's 
Holiday ") 
CL 2155 

HAPPY INSTRUMENTS 
JOHNNY ANDERSON end 
PERCIVAL DOVE with 
Orchestri ewndueted 
by GEORGE KLEINSINGER 
Peewee The Piccolo Song Jojo The 
Banjo The Happy Clarinet Sliding 
Sam The Trombone Man The Big 
Rats Fiddle 
CL DST 

MORE OF LES 
LES ELGART and his Orchesh 
The Trouble With Harry Tum- 
bling Tumbleweeds Saddle Shoe 
Boogie Main Title- Golden Arm 

My Melancholy Baby Le Chnouf 
CL 25911 

SWEET DREAMS 
THE NORMAN LUBOFF CHOIR 
Brahma Lullaby Sweet And Low. 

Cradle Song All Through The 
Night Slumbertime Sleep Baby 
Sleep Good Night 
CL Zap 

ROCK 'N ROLL 'N ROBBINS 
MARTY ROSSINS sings 
Long Tall Sally Tennessee Toddy 

\laybelline Respectfully Mice 
Brooks Mean Mama Blues Long 
Cone Lonesome Blues 
CL 2401 

LIBERACE 
at the Plano 
511001 ' ON THE KEYS 
Kitten On The' Keys The Doll 
Dance Nola Chopsticks Yank -' 
ee Doodle Boogie 
CL 2592 

RING UP SALES WITH 

CHILDREN'S RECORDS! 

Cherles Dickers: THE ADVENTURES 0I OLIVER TWIST AND FAGIN 
BASIL RATHBONE with supporting 
east 

Putnam THE THREE MUSKETEERS 
ERROL FLYNN with supporting cast 

CL 574.' 

SONGS IN FRENCH FOR CHILDREN 
LUCIENNE VERNAY with Les Quatre; 
Barbe 
Le Petit Cordonnier - Sur Le Pont 
D'Avignon La Cane de Jeanne f 
L'Alouette t Dansons La Capucine 

t L'Abeille Et Le Papillon De Qual 
Qui Y'A Prom'nons Nous Dana Les 
Bois Le Petit Train Arlequin Dann 
Sa Boutique La Petite Steele La 
Perme De Zepherin Mon Pere Avait 
600 Moutons Picotin Encore lin 
Carreau d'Caese Panko L'Ourson l La Claire Fontaine Le Grand 
Mechant Lou As-tu Vu La Cas -j 
guette La Fourmi 
CL 475 .1S-252, J5 -213, 34751, 3.1152' 

Franc th. TV Sher `- 
THE ADVENTURES OF SIN TIN TIN 
'The Gun Runner" 

'1114.277 JS -277 

From TV Shaw 
THE ADVENTURES 01 RIN TIN TIN 
"The Dewrter" 

1354-27e JL27e 

1A RIDDLE -A- DIDDLE 
NOB KEESHAN (GMaln KMIivt) 
with Orchestra and Cherue, 

1JS4 -254 JS -2S4 

MUSIC FOR S YEAR OLDS'. 
DOTTY EVENS with Orchestra 
dired.d by Tony Mottola 
14 -255 J -251_ 

FIVE TRAIN ENGINES' 
pIX LITTLE TAXIS A 

OB KEESHAN (Captain Kenearee) 
with Orchestra r 
J54.IeS_JS -254. 

(DOODLE- 0400PS' 
red RHINOCELOPES 
ART CARNEY 
The Dodo Bird In The Banyan Tree 

Them Flop Mop, Cotton and 
Pete Where Did The Chicky Lay 
The Eggie? Mama, Mama, Mama 

Santa And The Doodle -Li -Bop 
CL 2655 

THE SINGING PRINCESS 
with TONY MOTTOLA ¡' 

and his Orchestra g 
The Toy Tomb Chor Choo r We're 

0n Our Way Never -Never Land / 
I Happppyy Little 
The Whistling 

TGedrne B e aTh 
e 

Wielde 

ding Of TheKnife Apd_Forkr ---- 
CL tie4r 

www.americanradiohistory.com

www.americanradiohistory.com


AUGUST 4, 1956 THE BILLBOARD MUSIC -RADIO 27 

YOUR FUTURE IS SOUND 

COLUMBIA'S "BUYOFTHEMONTH 
AUGUST SEPTEMBER 

SELECTIONS 

"SOLO MOOD" 
PAUL WESTON and his 
MUSIC FROM HOLLYWOOD 
Rockin' Chair A Foggy Day Body 
and Soul Sweet Lorraine When Its 
Sleepy Time Down South Lullaby 
In Rhythm A Hundred Years From 
Today Dancing On The Ceiling 
Autumn In New York Honeysuckle 
Rose You Are Too Beautiful The 
One I Love 
CL $79 

Guaranteed heavy traffic 

with the cream of the new re-14 

leases for the month offered 
1 

at $2.98 each! High turnover 

($1%Z million retail business 

during first 3 months of 

program!). Ask your sales.- 

man about a permanent "Buy- 

Of- The -Month" browser 

boo for your store. 
"MADAME BUTTERFLY" 
Optet- For -Orchestra 
ANDRE KOSTELANETZ 
and his Orchestra 
CL UI 

"ON THE SUNNY SIDE" 4 THE FOUR LADS with 
CLAUDE THORNHILL and 
his Orchestra .. 
Taking A Chance On Love Wrap 
Your Troubles In Dreams On The 
Sonny Side Of The Street Makin' 
Whoopee! Lazy River Senti- 
mental Journey Side By .Side 
Dancing In The Dark Thd Things 
We Did Last Summer These Fool- 
ish Things Bidin My Time The 
Way You Look Tonight 
CL 912 

BRUCH: 
SYMPHONIE NSGAMIiO 

BRUCH: CEERNiC1,,ERTO IN G MINOR 

THE PHILADELPHIA ORCHESTRA 
EUGENE ORMANDY, CMWctorj' 
ML Sell 

YOUR FUTURE IS SOUND 

COLUMBIA'S I SELLING AIDS 
GIFT CERTIFICATE AND GIFT WRAPPING SERVICE - translating all 
holidays and special occasions into profit periods for you.`, 
NEW EXTRA -SALES WHEEL -a handy device for sales clerks to recommend 
additional Masterworks selections based upon the customer's musical 
preferences! It's a simple, hand -sized disc containing all Masterworks 
categories related to the customer's purchase. Set the wheel to the proper 
category and you'll immediately have related music to suggest! 
COLUMBIA'S ADD- A- RAK -by which you can modernize your store witli 
outstanding self -service fixtures! 

COMPREHENSIVE RETAIL OPERATION BOOKLET- Columbia has prepared 
a carefully -documented survey of the future for the record dealer; complete 
with answers to hundreds of questions about our business;-suggestions for 
improving it, keys to obtaining maximum profit from it. All of you now in) 
business, plus those who plan tobe;will be.better dealers for having read, 
`Tour Future Is Sound'_t, 

Mted material 
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YOUR FUTURE IS SOUND 

WITH COLUMBIA 

RECORDAVI EW 

New educational entertainment ... ideal for group participation! 

Favorite children's stories come alive with records and 
3- dimensional, full -color slides featuring top TV personalities! 

YOUR FUTURE IS SOUND 

WITH COLUMBIA 

QUALITY 

Over 7,1100 years of phonograph record manufactur- 
ing experience represented by Columbia's factories! 

Rigid audio and visual inspection standards! 
A -B testing of master pressings! 

Revolutionary new Injection Moulding Process! 
Highest manufacturing standards and technical 
advances permit Columbia to offer Guaranteed 
High Fidelity -on a money -back basis! 

YOUR FUTURE IS SOUND 

WITH COLUMBIA'S 

EDUCATIONAL 

PROGRAM! 

Two new Columbia Educational Catalogs tó help'dealers 
,approach this great potential area of profitsçhools, , 
libraries, hospitals, industries, community centers and 
religious organizations! 

}IF -1 High Fidelity Phonograph with earphones for 
classroom use! 

Free Educational Counseling Service for-schools. 
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YOUR FUTURE IS SOUND 

WITH COLUMBIA'S 

RECORD CLUB 

New Extra Traffic for record dealers through operation NET 
-and new extra profits, tdo! Ask your distributor salesman 
about the exciting details. 

YOUR FUTURE IS SOUND 

WITH COLUMBIA'S 

CUSTOM SERVICE PROGRAM 
Columbia's Custom Service Program assures you steady profit from slower- moving 
merchandise not carried in stock! 

Eliminates lost sales! Quick delivery! 

Simplifies inventory problems ... reduces risks! 

YOUR FUTURE IS SOUND 

WITH COLUMBIA'S 

ADVERTISING AND 

PROMOTION PLANS 
For August and September selling -a 22 x 35 mounted and easled ánimated 
window display in full color, showing all new merchandise, plus window 
streamers, in -store 2 -color die -cut pennants, plus mounted covers on all 
releases for window or wall usel 

Full pages of national advertising in New Yorker, Saturday Review 
plus key record publications including New York Times Magazine, Schwann, 
Long Player, Review of Recorded Music, High Fidelity, American Record 

and Hi -Fi Music at Home! 

Key -city television spots and radio spots, plus a heavily concentrated 
co -op advertising program! 

Big, new two -color consumer catalog featuring cover reproductions 
of new releases, The Columbia Quality and Manufacturing Story in. 
text and pictures, plus a listing of best sellers fron. 
Columbia's huge ( Catalog! 

Copyrighted máterial 
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COLUMBIA'S GREAT A 

BARBARA "ICI( 

TOOTS THIELMANS 

PAUL WESTON 

CARL BUTLER 

GAIL 04 V/S 

WERtY 

a 
%.uBOEE 

Pa 
a0 

MPN`S 
,ONN 

RT 

G ARR 

MOORE 

GAY\P ?E°.1 

lONNW 

RAV 

BOYD 
RAEBUttN 

3004G RVSvoNG 

ISTS 

`CN 
`ER 

SuRK 
MReN 

@R 

NERE 

LU ANN Simms 

WALLY ROSE 

ART VAN DAMMS 

KAI WINDING 

RICHARD 
WILSON 

CHUCK 

FIATT 

SCR!/GGS 

MASTERS 

. A-#44* 

MgtER 

kA 

pETERsO qr H 

pCB 

cqR t 

30 SS AFFORD 

FELICIA 
SANDERS 

JERRY VALE 

JOAN WEBBER 

RICKY VILLEGAS 

FRANK YANKOVic 

CHARLIE 

JOHNNY BAND 

COLLINS KIDS 
RICHARD 

,A/ND 

FIVE STRINGS 

8088). 
1080 

ROY 
DRUSKI' 

Wat/uy 
1EFTy,. 

FR/IIEtL 

JIMMY 

JOHNNY NORTON THE 
HARK 

ESTERS 

411, 

/qM s 
qRY 

0H/E yEEtER 

4/4Rry 

ROBB 

STAMPS 

Lh' 
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DURING 
AUGUST AND 

SfpTFMB 

WILL 
MA 

AVAILABLE 

C4CUM8 /q 
THROUGH 

DISTRIBUTORS ISTRIB 
A SPECIAL (ITORS 

RETURN PRIVILEGE 

8 2' 
ON 

MASÎERWÛ 

CD 
PllRCiiASES 

O 
ONPopAR 

O `p PURCHASES 
This includes 

a ll new releases 
previewed 

here 
e a 

we 
l! 

as all 

erchandis PUrehaSed 

stocking 
order 

during 

SeAte 

terms 

of Oc 

November 
and De will 

be 

by oetri 
distributors 

to qualified 

There it 
Columbia's 

pro t ó ev er, 
to 

get you started 
selling 

now unbeatable 
ralse 

ason' uAe rb repertoir 
the 

u t s 
ReO dsgns 

artists 
óh$gain 

that with Columbia 

. 

great 

;oe;DNUR F 
UTI/RE 

S. 
IS 

SOUND 
t :tte.w.. 

Rsco 

Rxs 

GET ALL THE DETAILS AT YOUR DISTRIBUTOR'S DEALER MEETING! toy! 
Albany, New Yxk 
Roskin Brothers, Inc., 1827 Broadway 
Atfanta, Georgia 
Distributors, Inc.. 1349 Spring Street, N. W. 
Baltimore, Mryland 
Zamoiski, Jos. M. Company, 110 S. Paca St. 
B oston, Massachusetts 
Allied Appliance Company. 111 Berkeley St. 
B uffalo, New York 
Seaway- Columbia Distributors, Inc., 

730 Main St. 
Clsarlotte, North Carolina 
Southern Bearings & Parts Co., Inc., 

500 North College Street 
Cincinnati 2, Ohio 
Home Products, Inc.. Columbia Record 

Division, 901 Broadway 
Chlugo I, Illinois 
The Sampson Company, 

2244 South Western Ave. 
Cleveland, Othe 
Seaway Distributors, Inc.. 

620 Frankfort Ave. 
Dallas, Texas 
.¢dans Company, Inc. 

1202 Dragon Street 

Denver, Colora. 
Swmney, B. K.. Company, 1601 23rd Street 
Des Moines, Mora 
Midwest -Timmerman Co., 

513 East Court Avenue 
Detroit, Michigan 
Buhl Sons Company, Foot of Adair Street 
East Hartford, Connecticut 
Rookie Distributors, Inc., 276 Park Avenue 
Et Paso, Texas 
Mathias, Albert & Co., 113 South Mesa 
Honolulu 42, T. H. 
Honolulu Paper Company, Ltd., 

1105 Kapiolani Blvd. 
Indianapolis, Indiana 
Joyce Appliances, 146 McLean Place 
Jacksonville, Florida 
Distributors, Inc., 555 Osceola Street 
Kansas City S, Missouri 
Columbia Record Distributors Inc., 

e 1306 Grand Avenue 
Les Angeles, California 
Thomas, Ray, Company, 

1601 South Hope Street 

Louisville, Kentucky 
Sutcliffe Company, 609 Went Maio Street 
Mer. fah, Tennese . 
Woodeoo & Bozeman, Inc, 

733 South Sommerville 
Milwaukee, Wboensin 
Morley -Murphy Co,. Inc., 

6151 West State St. 
Minneapolis 3, Minnesota 
Columbia Midwest, 81 Glenwood Avenue 
Newark 2, Now Jersey 
Times Columbia Distributors Inc., 
, 350 Halsey Street 
New Orleans, Louisiana 
Interstate Electric Company 

1001 South Peters Street 
New York, New York 
Times Columbia Distributors Inc.. 

353 Fourth Ave. 
Oklahoma City, Oklahoma 
Miller- Jackson Company. 

Ill E. California St. 
Philadelphia, Pennsylvania 
Columbia Record Distributors Inc., 

919 North Broad-Street 

Pittsburgh PenmYlvania 
Danforth Corporation, 

6500 Hamilton Avenue 
Portland 4, Maine 
Phil. Wholesalers, Inc., 

919 Congress Street 
Richmond 13, Virginia 
Crump, Benj. T. Co.. Inc., 

1310 E. Franklin St. 
St. Louis, Missouri 
Columbia Record Distributors Inc., 

1611 Washington Avenue 
Salt Lake City 10, Utah 
Standard Supply Co., 226 East 6th South 
San Frandsce 7, California 
Burford, H. R. Company, 236 16 Street 
Seattle, Washington 
Love Electric Co., 600 Westlake Avenue, N. 
Spokane, Washington 
Columbia Electric & Mfg. Co., 

E. 3420 Ferry Ave. 
Syracuse, New Yerk 
Onondaga Supply Co., 

344 West Genesee Street 
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TO: The ENTIRE COLUMBIA 
ORGANIZATION 

FROM: MITCH MILLER 

years have past six ve been the 
y 

Most Happy and Rew arding of my 

career. During my association 

with Columbia Records I've been 

to have the 
privileged not only its p 

is co-operation enthusiast p ion of all 

Iso from 
recording artists but a 

f Tice 

everyone at Columbia from office 

boy to president. For this I will be 

eternally grateful 
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No Pushbutton Future Seen 
For Retailers, Says Kavan 

Profitable operator will not depend on 
`ready -made' trade, but his own energies 

Predicts record business will double 
in five years and triple in 10 years 

By STAN KAVAN 

Columbia's theme this fall is 

Your Future Is Sound." The re- 
cipients of the theme's intent are 
primarily the record retailers, but 
its well- considered optimism em- 
braces Columbia's distributing or- 
ganization and salesmen as well as 
Columbia itself. The future 

' 

is 

sound, very sound. But while the 
future looks tailor -made, it is not to 
be understood that it is ready - 
made. The tools of business, the 
desire of the buyer and the volume 
potential will be highly in evidence, 
but these by themselves will not 
make it sound unless there is an 
additional factor -effort. 

The dealer who best under- 
stands the structure of his business 
is the one who has a head start on 
his own future. Mark -ups vary in 
all business basically for one fun- 
damental reason -the selling and 
promotional effort that has to be 
supplied to make a sale. A retailer 
is given a mark -up to perform a 
selling function. Demand goods 
have low mark -ups, the non- neces- 
sities, high ones. Big brother 
didn't assign them -the mark -ups 
settle at a level by the laws of 
business, for, in all business, mark- 
ups directly relate to the selling 
function that retailers must per- 
form. Analyzing the mark -ups in 
all fields of trade, the record busi- 
ness is found to posess a highly 
liberal one. But it is to be under- 
stood why it is -a record is harder 
to sell than a package of ciga- 
rettes! Every record in inventory 
isn't a "My Fair Lady." 

Survival of Fittest 
Investing money into a business, 

any business, is no guarantee that 
a profit can be made or that the 
investor must be protected (from 
his failure) by the goods supplier. 
Money itself doesn't do it. Dun 
and Bradstreet reports 225,000 
small businesses coming into being 
during the last seven years alone. 
The economy is good. Dun and 
Bradstreet also reports small busi- 
ness failures are up 36 per cent in 
Just the past three years. The 
economy is still good, so it wasn't 
money. It is still a survival of the 
fittest. Protection from failure can 
not be bought but it can be built. 

A record retailer must be con- 
vinced that a promotional and sell- 
ing effort has to be his prime con- 
cern, his mark -up is granted in ex- 
change for it -his A -1 location or 
his sizable inventory investment 
are no cure -alls for a bright to- 

STAN KAVAN, album sales man- 
ager, joined Joseph Stem & Com- 
pany, Hartford, Conn., formerly Co- 
lumbia's distributors, in 1941. In 
1949 he came to Columbia. A 
native of Hartford, he has had ex- 
tensive sales experience. 

morrow, altho they will certainly 
be of considerable help. And a re- 
tail promotional and selling effort 
is best expended in conjunction 
with the manufacturer's programs. 
The average retailer is not in a 
position to do unlimited buying of 
advertising. Therefore, the promo- 
tional money and effort that is ex- 
pended is best returned when sup- 
porting a national program. 

No responsible manufacturer 
tries to promote an unsalable idea 
or product. Some programs will 
be better than others, but they are 
all designed to get profit. Colum- 
bia's wish is that all families own 
phonographs and that these fami- 
lies buy records regularly. Dealers 
wish for the same thing. By work- 
ing together, this future can be ac- 
complished. Progress towards that 
future will be steadier and surer 
when the retailer realizes that he 
has to wield one of the axes that 
will chop it out. And by availing 
himself of all the benefits of a fac- 
tory program, the road will be 
shortened. Columbia's programs 
have continually been created to 
serve one purpose -to sell more 
records to those who buy regularly 
and sell records to those who do 
not buy records regularly. The 
programs are one of two kinds - 
consumer campaigns and dealer 
services. One secures a consumer 
sale for him, the other puts him in 
a better position to economically 
secure a sale. By supporting them, 

dealers will assure themselves of 
selling more records to more 
people. 

Columbia's activity to this end 
has been increasingly intense and 
will continue to be so. A review of 
sample programs show why deal- 
ers expand their own businesses 
and futures when they forcefully 
use the manufacturer's selling tools 
with energy and imagination. 

Development of CL -500 Line 
The package market tuas ready 

to come of age and CL -500 became 
the juggernaut in the expansion of 
the package goods market. It pro- 
vided the greatest stimulant to the 
record business since LP itself for 
CL-500 made a package audience 
out of the pop buyer. It exploded 
no fast that Columbia never had a 
chance to give it a formal name. 
Therefore, the identity it retains is 
its original cataloging code. CL- 
500 changed the direction of the 
industry. Package volume with re- 
tailers is double what it was three 
years ago. 

I Like Jazz 
Columbia, the leading pioneer 

in jazz, decided to promote jazz to 
the general pop audience rather 
than the previous selective one. 
Among CL -500's benefits, it started 
a rally for jazz that was climaxed 
with the "I Like Jazz" campaign. 
The sampler created registered a 
jazz contact with 300,000 record 
buyers. Industry output in jazz to- 
day is quadruple what it was two 
years ago. Now all shops sell jazzl 

New Year -Hit a Day 
Nothing has been more taboo in 

the record industry than a launch- 
ing of feature product and aggres- 
sive promotion in summer. Colum- 
bia charted its own calendar last 
year and proclaimed a new year 
beginning August 1, and released, 
in effect, a "Hit a Day," for two 
consecutive months. As part of the 
program, a "Meet Andre Koste- 
lanetz" campaign resulted in a 200 
per cent sales increase. Dealers 
reported over -all late summer and 
early fall sales their best ever! 

Gift Certificate, Wrapping 
Gifts. This is a field that is 

recognized by all but ignored by 
most -because of lack of tools. Co- 
lumbia's plan for this problem 
made it practical to pursue the 
gift business all year round. The 
gift wrap material seas designed 
to eliminate the previous "thumbs" 
problem. The easy, slick packag- 

(Continued on page .52) 

`GIANT SAMPLERS' 

Rack Display Units 
Hold Buying Public 
Promotional returns 
bigger than profite 

Impulse purchases are 
main pay -off factor 

By MILT SELKOWITZ 
Sales Manager, Special Markets 

Reviewing the history of recent 
years for clues to the patterns of 
tomorrow is a major preoccupation 
with businesses that know the im- 
portance of "reading the future." 
At Columbia, in fact, it is a major 
guide in formulating the policy 
that we attempt -not always con- 
vincingly enough -to explain and 
define for the dealer. Subsequently, 
many skeptical dealers find that 
the policies they were most op- 
posed to are founded on long and 
careful study and earnest effort to 
solve the problems that lay on the 
horizon. 

My purpose here is to take a 
single hase of "anticipating the 
future, step by step, and show, by 
means of this example, the thinking 
process and the accumulation of 
facts that go into the formulation 
of a Columbia recommendation to 
dealers. 

A good example, because it is so 
thoroly familiar to everyone in the 
business, is the continued urging 
that dealers go into some form of 
extension operation. As a coinci- 
dental suggestion, dealers have 
been urged to look with optimism 
upon any developments in the in- 
dustry that serve to broaden the 
record -buying public. The dealer 
knew he should explore rack ex- 
tensions of his store operation, and 
should he decide against such a 
move he still should recognize the 
opportunities presented by such 
limited- space, limited -stock outlets. 

Specialist Speaks 
As a specialist in this field, I can 

assure the dealer that no mere 
whimsy brought Columbia to this 
resolution. Standing in back of our 
belief were a number of facts, some 
of which will be recognized as 
generally known but not always ap- 
plied to this important background 

MOVING IS BETTER THAN 
EVER .. . 

That paraphrase of the famous 
motion picture slogan is probably 
the best description of what hap- 
pened and continues to happen in 
present day living. Who doesn't 
remember the days before chain - 
stores, when most of us shopped 
in a butcher shop for meats, a 
bakery for bread, and a notion 
store for notions The appearance 
and growth of suburban shopping 
centers -where a single giant store 

or cluster of stores attempt to pro- 
vide a staggering variety of prod - 
ucts-is a direct result of America's 
recent moving itch. A record store, 
once comfortably ensconced in a 
busy community, finds itself with 
a dwindling or changing neighbor- 
hood market. 

Without resorting to putting the 
store on wheels, a dealer must find 
a way to hold on to these old cus- 
tomers. The industry must find a 
way to maintain them in the rec- 
ord- buying habit when it is no 
longer convenient for them to get 
into their favorite dealer's store. In 
many cases, it is no longer conven- 
ient to get into any dealer's store 
(there are fewer than 5,000 full- 
line dealers to service a population 
of 170 million people)! The obvious 
similarity of concern here would 
meet no argument. 

What to Do? 
Most dealers will agree with the 

facts thus far, but what are they 
to do about it? There are several 
alternatives open. Firstly, the most 
obvious, they can consider a 
branch operation in a new shop- 
ping area in the outlying com- 
munity. In some cases this has 
been done successfully, but in 
many cases it is quite clear that the 
potential revenue from this branch 
would not support the expense of 
a full operation. The nature of the 
new moving spirit is really dis- 
persement and, in a sense, there 
may be no single location that of- 
fers complete convenience as cus- 
tomers used to know it. Also, rents 
and longer working hours in the 
shopping center are apt to be pro- 
hibitive for a modest gross. 

However, in surveying a mar - 
ginal area shopping center, the 
dealer recognizes that there are 
many stores in this area with al- 
lied identities -a juvenile store for 
children's records, a gift shop or 
greeting card store for a select list 
of albums, a drugstore for current 
pop hits and possibly some albums, 
etc. These stores are not apt to 
want to take on records since the 
product is ever changing and the 
problems of selectivity are most 
important. The dealer whose prime 
business is the record business is, 
of course, in the best possible posi- 
tion to offer the service of mer- 
chandise suelectivity and change of 
titles. The most logical means of 
displaying records which will be 

(Continued on page 52) 

ALBERT B. EARL, administrative 

vice -president of Columbia Records, 

joined the company in 1944. Earl 

Is responsible for the organization 

and co- ordination of all company- 

wide activities. 

IRVING TOWNSEND, executive 
e.Gr. assistant, has had experience 
in both the sales and creative divi- 
sions of the company. He joined 
the Columbia staff in 1951 as sales 
promotion manager, subsequently 
became advertising manager and 
later was assigned to special projects 
Involving a.&r. activity. 

ALFRED B. LORBER, director of 
Columbia's Business Affairs Depart- 
ment, became a member of the 
company's law department in 1953. 
Legal affairs involving artists and 
copyright problems became Lorber's 
chief responsibility. In June of 
1956 he was named director of the 
newly created Business Affairs De- 
partment, 

DICK LINKE, Columbia Records 

sales manager for single records, 

serves as liaison with publishers, 

jockeys and operators in blueprint- 

ing exploitation. Prior to joining 

Columbia, Linke was national pro- 

motion manager for Capitol Records. 

DEBBIE ISHLON, Columbia Rec- 
ord director of publicity, has scored 
an enviable record promoting the 
label and its artists in national mag- 
azines and newspapers. One of the 
youngest in the ranks of women 
disk executives. Miss Ishlon's career 
has nevertheless spanned some of 
the industry's most exciting years. 
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YOUR FUTURE IS SOUND! 
WITH SELF SERVICE SELLING 

RECENTLY COMPLETED ADD -A -RAK INSTALLATION AT NATIONAL RECORD MART, PITTSBURGH, PENNSYLVANIA 

COLUMBIA- HOLLEY ADD -A -RAK 

OFFERS FREE 

Store Layout Service 

Convert to Self Service for as little as $60.30 

1. FLEXIBILITY 
ADD -A -RAK 2. ECONOMY 

FEATURES 3. LONG LIFE 

4. BEAUTY 

Write for New Catalog to 

HOLLEY ASSOCIATES, INC. 
Route 38 at Church Road 

Merchantvltle, 

Copyrighted material 
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'Because of You," Columbia Records, I've 

gone from ,'Rags to Riches" and I'm 

no longer 'A Stranger in Paradise" 

with a "Cold, Cold Heart." 

"Can You Find It in Your 

Heart" to accept my deepest 

appreciation? 
Sincerely, 

Current release 

HAPPINESS STREET 

From the Candy Store on the Corner to the Chapel on the Hill 
C.w1141j. wse 

Personal Management 

Lloyd Leipzig 
119 West 57 St. New York City, N. Y. 
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MR. GODDARD LIEBERSON, PRESIDENT 

COLUMBIA RECORDS, INC. 

NEW YORK CITY, NEW YORK 

MY SINCERE APPRECIATION TO THE 

COLUMBIA RECORDS ORGANIZATION 

FOR MANY WONDERFUL YEARS 

AND MY VERY BEST WISHES 

FOR CONTINUED SUCCESS 

IN THE YEARS AHEAD. 

SINCERELY 

P.S. ME TOO -- CRESS COURTNEY 
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Phono Units Sell Records 
For Wide -Awake Dealer 

Overwhelming acceptance of 360 model 
cited example of retailing savvy 

Formula works in reverse, too, with 

disk traffic luring set customers 

By JAMES SPARLING 
Manager of Electronics Products 

Had we the pleasure of antici- 
pacing Edison in the invent m of 
the phonograph, it is doubtful that 
we at Columbia would so long 
have neglected the too -obvious 
selling kinship of records and the 
machines that play them. Natural- 
ly, we knew the relationship was 
closer than an egg's to a chicken, 
but only comparatively recently 
have we realized the opportuni- 
ties lost in every record store not 
carrying a phonograph line and ac- 
cessories. Record and music dealers 
stand at the threshold of unexam- 
pled growth in the next 10 years. 
Still, I gaze a little ruefully at the 
unrealized opportunities of the 
past. 

When Columbia perfected LP, 
the simultaneous recognition, that 
an inexpensive, high fidelity phono- 
graph that would do justice to the 
LP sound would promote the sale 
of records, was made. That was the 
birth of the famous 360. Not long 
after the many tests and experi- 
ments provided this fabulous 
phonograph, we made another dis- 
covery. The machine we had cal- 
culated as a boost for record sales 
had promptly become a major in- 
come- producer for the progressive 
record dealers who offered them. 
So big, in fact, that a relatively 
small number of stores sold more 
than our original order plan for 
the entire country. 

Close Relationship 
That situation should not have 

James E. Sparling, general man- 
ager of Columbia electronic prod- 
ucts, was formerly director of the 
Columbia Phonograph Division. He 
acceded to his present post in June 
of this year -his responsibilities in- 
cluding the development and mar- 
keting of products in addition to 
phonos. 

been a surprise to us. \Ve had long 
been aware of the close relation- 
ship that springs up between a 
record buyer and the store clerk. 
Good clerks, we knew, advised and 
helped customers select from 
among the tremendous variety of 
records available. The clerk who 
led customers to a listening booth 
was often asked for "professional" 
counsel on phonograph problems. 
Conversation circumscribed by this 
situation could hardly avoid men- 

tion of the quality of sound the 
customer got on his machine at 
home. Here is the perfect opening 
for the natural development of that 
chat: Mention of the newest im- 
provements in phonographs and ac- 
cessories! 

One wonders, in the light of 
these remembrances, hose it is that 
every record dealer was not in on 
the "360" bonanza. I have deliber- 
ately exaggerated the extent to 
which we were unconscious of the 
natural sales link between records 
and players in order to accept our 
proper burden of the blame. Still, 
the fact is that even today -espe- 
cially today when quality sound is 

on everybody's tongue, "Hi -Fi "- 
not every record store sells phono- 
graphs. Today, when a meager 
25 million sets are owned by Amer- 
icans. Today, when electronic de- 
velopments and new techniques 
have rendered 80 per cent of that 
number obsolete! 

I wish that every dealer who 
does not carry our line would stop 
in a nearby phonograph store or 
department. After studying the 
faces of shoppers listening to a 

1957 quality Columbia LP on a 

1957 Columbia High -Fidelity 
Phonograph, he'll know what we 
know -this is the face of his future 
record buyers. 

The future is sound and profit - 
wise, doubly so because of the 
phonographs that sell records . . . 

records that sell phonographs .. . 

phonographs that sell records ... 
records that ... etc. 

SELF -SERVICE BENEFITS 

Advantages Boom 
Dealers' Trade 

Dealers' mass exposure 
in limited space 

Holley- Columbia drive 
via special fixtures 

By BOB GARDNER 
Holley Associates 

The continued growth of self - 
service merchandising in the rec- 
ord industry has unquestionably 
proven successful for record deal- 
ers, as well as popular with disk 
consumers. The advantages of self - 
service, foremost of which is the 
ability for a dealer to gain mass 
exposure of his product regardless 
of limited space, have literally sky- 
rocketed volume for record dealers 
thruout the country. 

Coincident with the introduction 
of Columbia Records' "Future la 
Sound" program, Holley Associates 
and Columbia have joined In fur- 
ther promotion of the theory of 
self- service merchandising thru a 
wide variety of self- service store 
fixtures and accessories. 

The Holley - Columbia Add - A 
Bak, recently introduced to dealers, 
has been exclusively designed to 
suit the needs of any and every 
dealer regardless of the size of 
store or amount of inventory car- 
ried. The unique interchangeability 
features of the racks, coupled with 
the ability for dealers to add any 
number of units as they are re- 
quired, is available to dealers thru 
Columbia salesmen exclusively. 

The Holley- Columbia self -serv- 

ice modernizing program begins 
first of all with store planning. 
Dealers may lay out a design of 
their floor space on graph paper 
provided by Columbia sales per- 
sonnel. The dimensions of all perm- 
anent installations, i.e., walls, win- 
dows, radiators, column, etc., 
should be included in the store lay- 
out. Photographs or other sketches 
of the store are helpful but not re- 
quired. 

Dealer Statistics 
Dealers should also submit an 

estimated budget for fixtures, a 
tentative idea of the amount of 7, 
10 and 12 -inch records to b dis- 
played, and the amount of normal 
inventory carried. Holley will sub- 
sequently take your information 
and ideas and create a layout with 
Add -A -Rak fixtures, taking into 
consideration merchandising prob- 
lems from both the dealer's and 
customer's viewpoint. 

Add -A -Rak is of all steel and 
wood construction and comes 
equipped with fluorescent light 
fixtures. Units available include a 
specially designed rack for single 
records with a capacity for 720 
seven -inch selections, and 480 10- 
inch selections; browser boxes with 
interchangeable compartments for 
all three sizes or recordings; a 

Mitch Miller, pop arr. chief of 
Columbia Records, easily ranks as 
one of the most colorful and highly 
publicized executives in the record 
business. In addition to his success 
in the pop field, Miller has aeon a 
niche as a classical recording and 
concert stage oboist. Despite his 
present emphasis on pop music, 
Miller is still considered by classi- 
cal authorities as one of the finest 
oboists in the country. 

As an a. &r. executive, Miller 
combines a classical training with 
a modem outlook. He continually 
seeks new sounds, new excitement. 
His adventuresome musical spirit 
became widely known when he 
started to use such innovations as a 

harpsichord, or a trio of French 
horns, on pop disks. 

Miller maintains the broadest in- 
terest in all types of music. In be- 
tween his chores as director of pop 
a. &r. for Columbia, he finds time 
for appearances with such groups 
as the Budapest String Quartet or 
Daniel Saidenburg's Symphony Or- 
chestra. A TV personality, he is 

also a collector of art and antiques. 
Prior to entering the record busi- 

ness, Miller studied at the East- 
man School of Music and for rears 
was a staff musician at the Colum- 

(Continued on page 50) bia Broadcasting System. 

HOW HI IS FI? 

Don't Need Degree 
To Sell New Units 

By HAROLD DITTENHOEFFER 
Manager of Service, 
Phonograph Division 

If it hasn't happened yet, it 
surely will happen some clay. Some 
hapless dealer is going to be con- 
fronted with a sweet little lady 
customer who will earnestly ask 
whether the "Fi" on one phono- 
graph is notably higher than the 
other brands! It will happen be- 
cause no other catchword has 
gained such widespread fancy. I 

might add that no other fancy has 
so caused unnecessary fear and 
consternation in the minds of many 
dealers. 

MONTHLY MAG 

Confidential 
Dealer Aid 
Publication offers selling 
tips, promotion pointers 
Dealers urged to partici- 
pate in exchange of ideas 

By JACK FULLER 
Manager, Columbia Publications 

In March of this year, we 
launched Columbia Confidential, a 
monthly dealer publication de- 
signed to augment the information 
served up by local Columbia sales- 
men, and tighten up the geography 
between better than 4,000 widely 
scattered record dealers. 

Into Columbia Confidential trave 
gone the what's, where's and how's 
of Columbia policy, product and 
promotion. Equally important, this 
new publication gives the oppor- 
tunity to enlarge on the very 
pertinent why's. 

For the record dealer to do the 
kind of job which will keep his 
individual expansion proportionate 
to the industry's, he should know 
why Columbia Records invests 
time, faith, money and personnel in 
specific policies, products, and pro- 
motions. And he should know, 
too, precisely where he fits into 
the profit picture. 

Those what's, where's and how's 
are important, too. Each issue of 
Columbia Confidential is as full as 
we can cram it with suggestions to 
the dealer for bringing his custom- 
ers into closer contact with the Co- 
lumbia product. Selling tips are of- 
fered out key merchandise (along 
with handy best -seller check lists), 
defined suggestive selling is em- 
phasized over and over again, 
methods by which sales promotion 
material and advertising can be 
made to work most advantageously 
are a regular feature, as are ways 
and means by which dealers may 
streamline and modernize their 
operations, plus news of what 
other dealers are doing. 

Nor is Columbia Confidential a 
one -way street of information. 
Dealers are encouraged by means 
of a return post card inserted into 
each issue to offer comments which 
they feel will make Columbia Con- 
fidential a more effective selling 
tool. Initial returns have been 
candid and helpful. Outstanding 
dealers come into special focus 
with each issue by way of our 
"Dealer of the Month" program, 
whereby the dealer who submits 
the best suggestion calculated to 
help all other dealers gets an at- 
tractive prize. This program has 
already yielded several ideas which 
are right now in the process of 
being translated into full -scale 
programs. 

Conscientious dealers have often 
expressed the anxiety that perhaps 
they weren't competent to sell the 
latest models since they lacked an 
adequate engineering background. 
While encouraging dealers to know 
as much as possible about any 
products they sell, I would like to 
lay this particular ghost in a grave 
of suitably reduced proportions. 

An interesting parallel in the 
early days of radio comes to my 
mind. Most of us recall that the 
big selling point of many popular 
models was the number of tubes a 
set contained. This reached the 
comic, but serious, point of un- 
scrupulous producers stringing ut- 
terly useless tubes in their sets to 
enhance salability. 

Speaker Size 
Today we hear sophisticates ask 

the size of the speaker, when in 
fact size is but one element in the 
value of a speaker. Magnet weight, 
cone consistency and durability of 
construction often exceed size as 
pertinent factors. Or wattage may 
be the concern. But does this same 
inquirer ask how much of the po- 
tential is lost in inefficient snatch- 
ing? In distortion? I could go on 
indefinitely, point by point, the 
misapprehensions abound. How 
many know the finest amplifier 
can be wasted if used with an in- 
adequate speaker system or cart- 
ridge? 

Two very old- fashioned words 
name the really crucial issues for 
dealers: "Sound" and "appearance." 
Price, of course, is important, but 
the technical specifications pro- 
vided by every reputable manufac- 
turer in brochures will answer the 
questions of the occasional ama- 
teur electronic engineer and free 
the dealer from this anxiety. 

Dealers who observe customers 
closely will recognize the folly of 
incomplete "specification selling" 
where neither they, nor the cus- 
tomers, are sufficiently educated 
to the pitfalls of misleading data. 
The customer in the store has the 
"final test " -comparing the sound 
that emerges! 

The customer in the store, it can 
be noted, steps hack to appraise 
the styling of the phonograph, 
comparing it, in his mind's eye, 
with the decor of the room in 
which he intends to use it. 

Sound and style . the key 
determinants in a purchase are the 
keys to unlocking greater profits. 
Why, even auto makers -a product 
where technical zealots could feast 
upon -make their big pitch on .. . 

"That soft (or powerful motor purr" 
and ... "those long, sleek lines." 

Percy Faith, Columbia's East 
Coast musical director, came to the 
label in 1950 as musical director 
of the pop division, headed by 
Mitch Stiller. In addition to execu- 
tive duties, Faith is internationally 
known as an artist thrtt such 
smashes as "Moulin Rouge," "Del - 
irado," etc. 
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"I've Grown Accustomed to Her Face" 

and 

"I Could Have Danced All Hight" 
Cel. 44701 

Current Album 

For Dancing 
Sammy Kays Swings and Sways 

"MY FAIR LADY" 
Cl tes 
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COLUMBLA 

PHONOGRAPHS 

The Greatest 

Name 
in Sound 

COLUMBIA 

.PHONOGRAPHS 
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SO u ND TERRIFIC! 

*516- four-speed, , 

automatic portable 

#5l4- four -speed, 
super -deluxe 

manual, portable 

#528 -ultra 
high -fidelity, 

automatic 
console 

phonograph- 
"360" 1C2 series 

#522- four-speed 
super -deluxe, 

high -fidelity portable 

P5í2 -four- speed, manual, 
portable 

#517 -four- speed, 
automatic, high- fidelity 

rtable 

#530- ultra high -fidelity, 
combination AM, FM aed 
automatic phonograph,- 
"360" K2 series 

#518- four -speed, 
high -fidelity, 

automatic portable 

*540 -45 rpm automatic, 
portable 

027- magnificent high - 
fidelity, automatic console 

phonograph -"360" 1C2 series 

026-ultra high- 
fidelity automatte 
portable - 
"360" K2 eeriea 

#5SO two-speed, dual 
track, deluxe high -fidelity) 
portable tape recorder¡ 

#5224- high- fidelity, 
automatic table model - 
"360" K2 series 

Listen ... the greatest sound, engineered by the greatest stock ... and the only line that's being backed by regular 

name in sound -Columbia! Look ... the all -new styling of advertising in Look, Holiday, Time, Popular Photography 

1957's superb "360" K2 line! Stop:':. and count your profits : and This Week ... plus . spots on America's most popular 

Here's the most wanted line of phonographs any store can radio and TV stations! 

SELL TERRIFIC! 
Columbia Phonographs A Department of Columbia Records _A Division of CBS, 799 7th Avenue, N. Y. C. 
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Salutes 

Columbia Records 

For being the first American phonograph manu- 

facturer to use Ronette cartridges. 

Columbia was quick to recognize the high quality 
and trouble -free performance of world famous 

Ronette. 

Columbia's pioneering with Ronette, a product then 
liete to this country, has enabled millions to en joy 
better phonograph performance in every price range. 

c: -.--.071.eite ACOUSTICAL CORP., 135 Front Street, Sew Tsrk 5, N. Y. Bowling Green 90380 
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My Sincere Appreciation to the 

Columbia Records Aggregation for 

Making it all Possible... 
Gratefully, 

Current Release 

JUST WALKING 
IN THE RAIN 
and 

IN THE 
CANDLELIGHT 

Columbia 4 -40729 

Personal Mgt. 
BERNIE LANG 

Direction: 

GENERAL ARTISTS CORPORATION 
NEW YORK CHICAGO BEVERLY HILLS 

CINCINNATI DALLAS - LONDON 

Copyrighted material 
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LES ELGART ORCHESTRA 

Exclusively 

COLUMBIA D RECORDS 

Personal Management 

LARRY ELGART 

Copyrighted material 
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jiiir É For POPS, CLASSIC!. 
in phonographs and HI -FI 
units everyw - re! 

New Alliance Phono- 
motors - 3 -spsed 
Model JPT- 8- 33'/3, 45 

and 78 RPM, 4 -speed 
Model JPQ -8 -16, 
331/1, 45 and 78 RPM. 

NEW 3 -SPEED AND 4 -SPEED ALLIANCE PHONOMOTORS, feature 
fewer moving parts, have electronic dynamically balanced rotors. 

A single lever shifts and indexes speeds with freer movement; 
has natural "free- clutch" position. 

Built to high precision standards ... assures smooth, unimpaired 
performance at all speeds. 

New single -speed model, also 
available with rotating spindle 
on both the deluxe and inex- 
pensive models. ALLIANCE 

PHONOMOTORS 

TO 

COLUMBIA 
PHONOGRAPHS 

",iut 'Me Me e 

" 
The Recognized Leader 

ALLIANCE PHONOMOTORS continue to set the "record" in today's 
record production of phonographs, radio phonograph combina- 
tions, high -fidelity ensembles, and record player units. 
For a quarter of a century, the leading names in the phonograph 
industry, both large and small, still regard ALLIANCE as the 
Number One supplier for motors...millions of motors which are 
of top- quality, top -performance and top -dependability) 

Fair, friendly, and courteous treatment to on customers, from the smallest 
to the largest, has always been Alliance policy. W invite your inquiries. 

Maker of the Famous ALLIANCE TENNA -ROTOR, The Nation's Top Television Accessory! 

THE ALLIANCE MANUFACTURING COMPANY, INC., Alliance, Ohio 
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Irb Si/(yGI'R+p'viyu 
IN wV+71F1 aE 

°(;44ú . 
MUSIC FOR HER, 

14A09IC 
Fc1,111E EN6AbE 

11,Sm 

gATS)RDls`' 14sGOT M000 

Pp55P0Rr °t^O PdOMANcE 

I'm happy and 

proud to be a 

part of this 

great 

organization 

ROMAnrrlc WIU$w. 

LATE music. 

music mom lioI,LYiNOOD 

switSiG LO fN 

MUSIC FOR 0ABYEItrlERS 

MUSIC FOR BACHELORS 

PERCY 

FAITH 
Current Hit Single: 

SIERRA MADRE 

WOULDN'T IT BE LOVERLY 
{from MY FAIR LADY) 

Colombia 4-40719 

Current Hit Album: 

MY FAIR LADY 

tL B95 
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Columbia 
Model 517 

The Finest in 

Portable Phonographs 

Deserves the Finest 

in Portable 

Cabinets 
Columbia 
Model 640 

FROM 
Bob Kropp, 

Wakefield 
Industries, 

Inc. TO: Columbia 
Phonographs 

ps 
We are proud 

of 
hel role ¡n 

ping to create the new 1957 
pNO 957 

NOGKgPFI LINE! 

Columbia 
Model 516 

A K E F E L John Street 
lNDNSTR BS. INC. Lowell, Mass. 

Manufacturers of line Cabinets for portable phonographs 
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THE GLAMOROUS YEARS 

Vaudeville Era Was 
The Most Colorful 
Pressures were lees; 
Friendship meant more 

History traced from 
days of old stars 

What were the most glamorous 
years in the history of the music - 
record business? 

To Joe Higgins, Columbia's asso- 

ciate director of recording, the nod 
must go to the vaudeville era. Hig- 
gins, regarded as the dean of a. &r. 
men, says the business had more 
romance then. Pressures were not 
as great, and friendships meant 
more. A music man went back- 
stage to discuss a tune with Nora 
Bayes, or Sophie Tucker, or John 
Steel -and there was none of the 
harrying relationships which char- 
acterize today's music business. 

"Of course," Higgins went on, 
"the business was much less com- 
plex than today. A recording man 
dealt with 12 or 14 publishers, and 
a publisher generally did not work 
on more than four or six songs in 
a year. Some," he continued, "felt 
perfectly satisfied to ride with one 
ballad and one iovelty every six 
months. Today a publisher may 
have as many as 35 records, and 
he doesn't even remember half of 
them. In fact, he doesn't even 
know when some will be released. 

"Songs were better too," he remi- 
nisced, and added, `What's going 
to happen to the modem songs in 
20 years?" 

Early Background 
Higgins, who to this day is a 

steady devotee of Lindy's and the 
Broadway scene, was born in Min - 
oka, Pa., where Russ Morgan's 
father was foreman of a mine. 
Higgins' father was also a miner. 
"I decided there was an easier way 
to make a living, and came to New 
York." Since 1911, Higgins has 
been in the record business, pri- 
marily in a. &r. He came to Co- 
lumbia in 1932 after 20 years with 
RCA Victor. 

"I was a kid in the record room 
when Caruso recorded -and Scotti, 
John McCormick and Geraldine 
Farrar," Higgins recalled. Big pop 
artists in those days were Ada 
Jones, the Revelers, Billy Murray, 
harry McClaskey and Henry Burr. 

The latter two names, Higgins 
said, were the same artist. "You 
could record for different labels in 
those days -the only stipulation be- 
ing that you could not use the same 
name. 

Early Hits 
"It's surprising how good some 

of those early records sounded," 
Higgins continued. In the days 
of the acoustical recording system, 
you needed more horns to pick up 
the instruments, and you also used 
separate horns for the singers. A 
big p hit in 1915 -'18, like White- 
man of the Wooden Sol- 
diers," sold over 700,000, and in 
1928 Gene Austin's "My Blue 
Heaven" sold over a million. But 
after the crash of 1929 the bottom 
really dropped out of the business, 
Higgins recalled, and radio in the 
early 1930's hindered rather than 
helped. By the middle '30's, how- 
ever, the bands were coming along, 
"and we had a lot of famous ones 
on Brunswick," 

The label, whose latter -day cata- 
log was inherited by Columbia 
Records, had a roster of band art- 
ists including Glenn Miller (who 

JOE HIGGINS, asscciste director 
of recordings, Columbia Records. 

Higgins signed up in Dave's Blue 
Room one evening), Sammy Kaye, 
Harry James, Hal Kemp, Kay 
Kyser, Artie Shaw, Eddy Duchin, 
Benny Goodman and others. "We 
began to augment the bands by 
using more strings," said Higgins, 
who during this period of his ca- 
reer recorded all these greats. 

Big Band Era 
For the songplugger, Higgins re- 

calls, the band era was a rough one. 
The music business had not yet 
reached the frantic pace of today, 
but there were aggravations. Song 
pluggers and publishers waited 
hours on end in order to talk to a 
band leader. And payola, Higgins 
points out, was very much a prob- 
ler -as it was even in the days of 
vaudeville. 

Columbia, Higgins remarked, 
came along by leaps and bounds 
in the pop field in the latter 1930's 
with such disks as Duchin's Old 
Man Mose "; Orrin Tucker's "Oh, 
Johnny, Oh," etc. 

The a. &r. function, to Higgins' 
way of thinking, requires not only 
talent but humility. It calls for 
understanding in the broad area of 
human relations. It is also a re- 
ducer of the ego, for no man can 
say "That's a hitl" Higgins pointed 
out. On the other hand, an a. &r. 
man's success cannot be attributed 
to luck, :re noted. 

Looking Ahead 
The disk business, Higgins prog- 

nosticates, will continue at a peak, 
but will likely become more diver- 
sified. A. &r., he feels, will always 
be the heart of the business. The 
search for good song material and 
the importance of the publisher 
and writer segments of the over -all 
music business, Higgins believes, 
must always be vital considerations 
to the record executive. "Gener- 
ally, it does not make sense to plug 
a bad song -for the people won't 
accept it," he added. 

Respect for song material and 
for publishers is very much a part 
of Higgins, and this is reflected in 
the knowing remark of a tradester 
that "Joe can talk to a publisher 
like no one else can." The pioneer 
publishers were essentially kind 
and just men, Higgins states. 

Joe and Sadie (Mrs. Higgins) 
have been married 45 years. They 
live in Whitestone. Nobody has 
asked the luestion -but it is under- 
stood that Mrs. Higgins has just 
about given up on expecting Uncle 
Joe to forsake his usual music busi- 
ness haunts. The Brill Building, 
the recording studio -are forever. 

BACKGROUNDS 

Bios of Col 
Dist. Execs 

Versatility a hallmark 
of 8 area managers 

Varied experience le 

distinct asset to them 

To gain some notio.. of the versa- 
tility. and solid backgrounding Co- 
lumbia district managers bring to 
their jobs, let's take a look at them: 

Paul Graham Peppin 
Western Division 

Paul came to Columbia back in 
1939; or rather, Columbia came to 
Paul that year for Paul had served 
Brunswick Records since 1926 and 
was retained by their successor, 
American Records and, happily for 
us, by Columbia. Before that long 
association, Paul spent five years 
in the heart of the music business 
-the retail stores. In addition, Paul 
calls upon the skillful promotional 
band of Gene Block in shaping the 
future of the important Western 
district. Gene, with the company 
but a short time, has considerable 
disk jockey background, having 
written, produced and programmed 
shows for several years. 

Frederick Wilmot, District 1 

Fred brought a terrifically varied 
sales background to Columbia 
when he joined in 1953. Two years 
as sales representative for the 
Kendall Oil Company; two years 
with Continental Airlines, and a 
year with the purchasing and ex- 
pediting department of the Sandia 
Corporation. 

Arnold Klein, District 2 
Arnold, whose district. includes 

New York, Newark and Phila- 
delphia, left an important position 
as consultant buyer in men's ap- 
parel division of the Hecht Com- 
pany to join the Zamoiski Company 
and indulge an old, old passion for 
records. Eleven years and a salts 
managership later, Arnold joined 
us to cover our New England .dis- 
trict. 

Thomas Cade, District 7 
Tom, who has been a teacher in 

public schools and a salesman of 
rare aggressiveness, brought his 
flexible talents to Columbia in 1948. 
His high regard for outdoor cook- 
ing makes his Southwestern terri- 
tory an even happier wedding of 
man and jobl 

Kenneth D. Glancy, District 4 
Ken covers the important Mid- 

west market with all the savvy and 
industry accumulated in his years 
in the retail record business before 
joining Columbia. in 1953. Ker's 
hobbies are electronics and records, 
leaving few hours in his day away 
from business. 

Eugene Weiss, District 3 
Gene came to our team in 1954 

after serving as sales manager for 
WTVU -TV in Scranton, Pa. Before 
that he was saturated in all phases 
of Capitol Records, where he 
served eight years in sales, some 
of that time as national sales pro- 
motion manager, Country Division. 

Warner Nicholas Pagliara 
District 6 

"Pug" started in the record busi- 
ness as a stock clerk for Decca in 
1940. Starting as a salesman for 
Capitol after his Army hitch, he 
became branch manager in three 
successive districts. He brings sales 
experience in these three major 
areas of the country to his super- 
vision of the southeast territory. 

James Turnbull, District-5 
Jim is a rather recent member 

of the team, but attacks his per- 
formance on this market with the 
vigor and know -how his varied 
background supplies. 

Salesmen Help Put 
Ideas Into Action 

By WILLIAM P. GALLAGHER 
Field Sales Manager 

Much of the worth of Columbia 
Records ideas, product and enter- 
prise would be lost if the man 
dealers know by first name were 
less than the sales specialist he is. 
The Columbia Records salesman is 
Columbia Records at the point to- 
ward which all our activities and 
energies are directed -the dealer's 
store. Upon this man's shoulders 
falls the main burden of translating 
our product, plans and programs 
into dealer action. It is his respon- 
sibility to see that dealer action 
realizes dealer profits. 

In hundreds of stores across the 
country, the Columbia Records 
salesman is keeping an intelligent 
eye on inventory, introducing new 
merchandise and recommending re- 
placement of items needed for an 
up -to- the -minute balanced stock. 
Tho his primary function is to help 
the dealer make the most of Co- 
lumbia catalog, his all-round re- 
sourcefulness frequently helps solve 
more general problems. His train- 
ing and development have shown 
him the link between the dealer's 
success and his own. His zeal for 

Col.'s Big 
And Happy 

The Columbia distributor organ- 
ization is a vast network, but de- 
spite its size a family relationship 
exists. This is apparent in the fol- 
lowing listing, which mentions the 
length of service credited to many 
of the distributors. The listing is 

by no means the entire distributor 
set -up. 

Columbia Distributor Since 1938- 
(18 Years) 
Roskin Brothers, Inc., Albany, 

N. Y. 
Woodson & Bozeman, Inc., 

Memphis. 
Jos. M. Zamoiski Co., Baltimore. 

Columbia Distributor Since 1939- 
(17 Years) 
H. R. Basford Co., San Fran- 

cisco. 
Onondaga Supply Co., Syracuse. 
Sampson Company, Chicago. 
Southern Bearings & Parts Co., 

Inc., Charlotte, N. C. 
Times - Columbia Distributors, 

Inc., New York. 
B. K. Sweeney Co., Denver. 

Ray Thomas Co., Los Angeles. 
Columbia Distributor Since 1946- 

(10 Years) 
Columbia Electric & Mfg. Co., 

Spokane, Wash. 
Columbia Distributor Since 1947- 

(9 Years) 
Buhl Sons Company, Detroit. 
Distributors, Inc., Jacksonville, 

Fla. 
Honolulu Paper Co., Ltd., Hon- 

olulu, T. H: 
Sutcliffe Co., Louisville. 

Columbia Distributor Since 1948- 
(8 Years) 
Allied Appliance Co., Boston. 
Interstate Electric Co., New Or- 

leans. 
Columbia Distributor Since 1949- 

(7 Years) 
Love Electric Co., Seattle, Wash. 

Columbia Distributor Since 1950- 
(6 Years) 
Danforth Corp., Pittsburgh. 
Morley- Murphy Co., Inc., Mil- 

waukee. 
Philco Wholesalers, Inc., Port- 

land, Me. 
Columbia Distributor Since 1951- 

(5 Years) 
Times - Columbia Distributors, 

Inc., Newark, N. J. 

BILL GALLAGHER, field sales 
manager, has been with Columbia 
Records five years, during which 
time he has held district respon- 
sibilities in four different areas. 
Gallagher has supervised 21 of the 
company's 37 distributors as dis- 
trict manager. He came to the 
New York office in April, 1955, as 
sales training director and six 
months later achieved his present 
post. 

your future is guaranteed by his 
own proper ambition for growth. 

Back of these salesmen and ac- 
countable for their training and 
information are the 37 Columbia 
Records distributors. At the helm 
of each of These organizations, a dis- 
tributor executive steers a course 
charted for service. Here is an- 
other specialist whose fortunes are 
welded to those of the dealers. His 
success depends completely upon 
his ability to deliver the goods with 
the promptness and dependability 
dealers require. 

Within every distributor organi- 
zation the man who lends energy 
and direction to the task of com- 
pletely servicing the dealer is the 
distributor sales manager. Along 
with his sales team, he is closest 
to the "crucial counter." His inti- 
mate knowledge of specific dealer 
problems equips him best to ig- 
nite the kind of promotion fires 
that warm a dealer's heart-con- 
sumer demand. He de, elps and 
administers numerous Columbia in- 
centive projects to constantly re- 
weld his salesmen's fate to those of 
the dealers they call on. 

As field sales manager of the 
Columbia Records sales corps, it is 
my job to co- ordinate and direct 
the activities of our distributors. 
I participate in the planning and 
development of product and pro- 
grams thereof, but it is when the 
Columbia product is ready for mar- 
ket that my principal dealer obliga- 
tion begins. From factory to dis- 
tributor, distributor to dealer, 
dealer to consumer, I must change 
the words to deeds. My work is 
planting programs and reaping 
profits for everyone in this chain 
of product flow. 

District Managers 
I have the talents and abilities 

of nine highly trained district man - 
age to uh t "gho" 

s 

i ma- 
chiners . Eacp of tee seasoned vet- 
erans of the record industry per- 
sonally carries the Columbia phi- 
losophy to his geographically as- 
signed distributors. Each advises 
his distributors on internal proce- 
dures basic to the achievement of 
the most efficient dealer service. 
Each seeks to implement and assist 
the distributor sales managers in 
keeping salesmen informed, prod- 
uct -rich and generally helpful to 
dealers. 

All of us- executive sales team, 
district managers, distributors and 
distributor sales managers -rely on 
the Columbia record salesman. He's 
the guy with a first name who keeps 
our name first on consumers' pur- 
chase pads. 
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00104,1M: 
x GEM QF / P A QORD CAM PPS 

I DON'T WANT TO 

KNOW 

A STROLL IN 

THE PARK 

40723 4.40723 

FINDERS KEEPERS 

LOSERS WEEPERS 

I'D LIKE TO SAY A 

FEW WORDS ABOUT 

TEXAS 
40724 4 -40724 

0000 
WHAT CAN A 

TEEN -HEART DO 

GOODBYE LOLLIPOPS 

HELLO LIPSTICK 
40709 4 -40709 

GAC 

PREFERRED 

REPRESENTATIVES, 

INCORPORATED 

EDWARD JOY 
President 

7619 eRoaow4Y 
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COLUMBIA'S SENSATIONAL 

NEW ARTIST 

JOHNNY HORTON 

"THE HONKY TONK MAN" 
(Columbia 21504) 

goes on a spree with his newest 

two -sided hit 

"I'M A ONE -WOMAN 

MAN" 

b/w 

"I DON'T LIKE I DID' 
Columbia 02 -1538 

Featured regularly on the 

KWKH Louisiana Hayride 

COLUMBIA 40 RECORDS 

Under Exclusive Management 

TILLMAN FRANKS 
c/o HORACE LOGAN 

STA. KWKH SHREVEPORT, 

Phone 28711 

LA. 

Columbia Singles Sales 
Continued from page 20 

lagher, Columbia's distributor sales 
manager, regularly go out on field 
trips to visit key distributors in 
person to push a batch of new sin- 
gles or to officiate at the opening 
of a new branch. 

Miller is particularly appreciative 
of the opportunity this affords him 
to answer individual distributor 
queries about his recording phil- 
osophy. For example, he points 
out that the question he has been 
asked most over the past year is: 
' \Vhy don't you do rock and roll?" 
He always answers in articulate de- 
tail (as he has in the press, and 
on radio and TV) and :Le and Linke 
believe these in- person explanations 
tend to create a greater degree of 
understanding and acceptance of 
company policy on the part of dis- 
tributors, In line with this, Miller 
also extends distributors a stand- 
ing invitation to let him know if 
they think a certain record shouldn't 
be released. However, to date, no 
one has taken him up on the offer. 

No Pre- Judgment 
Both Miller and Linke frown on 

the practice of "pre- judging" a re- 
lease before it has been exposed 
to the public. Consequently, with 
the exception of specific movie, 
legit or TV agreements, Columbia's 
promotional push, say the execs, 
is practically always evenly divided 
between both sides of a new re- 
lease until public reaction proves 
otherwise. A good case in point is 
the Four Lads' current two -sided 
best seller "Standing On the Cor- 
ner" backed by "My Little Angel." 

Miller is a strong believer in 
the sales power of enthusiasm on 
the part of a distributor. It is a 
factor, he claims, which can make 
a disk a hit in one area, even if it 
isn't going nationally. Miller backs 
up this claim with some dramatic 
illustrations. The Peter Lind 
Hayes -Mary Healey disk "Remem- 
bering," he notes, chalked up 90,- 
000 sales, and 60,000 of that total 
were made in Chicago, where the 
local distributor went all out on 
it. Jerry Vale's "Two Purple 
Shadows' racked up 160,000 sales 
with 140,000 of that figure ac- 
counted for by Boston and Pitts- 

Future Sound 
Continued from page 21 

that showed a window display, in- 
store aids and the mailing stuffer 
he used as see suggested. He rec- 
ognized the merit of the campaign, 
but was handicapped by a nega- 
tive appraisal of the opportunities 
in his store. "My store is too 
small ... my customers don't go 
for this kind of music ... no one 
I could tie -in with . . . " he 
seemed to be complaining. 

Dealer B did all that A had 
done and then got into gear. Al- 
bums were featured in luggage 
shop, hotel, candy store, haber- 
dashery, exclusive women's store, 
and department store windows. 
Going our suggestion of travel 
agency joint ventures one better, 
this enterprising dealer had cards 
inserted in a famous French res- 
taurant reminding diners that with 
his album, they could order their 
meals properly ... in French! In 
addition to dealer B's advertising 
on radio and in newspapers, he 
sponsored a dance with a "Paris 
in the Spring" theme. 

Dealer C put our kiosks up 
(they were colorful and eye - 
catching) . and nothing more. 

Harking back to dealer B, the 
outcome of the contest is clearly 
secondary to this man. He saw to 
it that his business multiplied 
many times. He created aware- 
ness of him (and all his products) 
with a dance that was a valuable 
stroke of goodwill. He made 
friends for himself and his business 
with the merchants with whom he 
worked his tie -in promotions. 

Your future is sound . but 
listen carefully and look sharp! 

burgh, where the local distributors 
had really pushed the platter. 

The initial sales start made by 
Vic Damone's "sleeper" disk "On 
the Street Where You Live," was 
sparked by Columbia's Los Angeles 
distributor, who was responsible 
for 30,000 of the first 50,000 sales 
on the record and Mindy Carson's 
waxing of "Memories Are Made 
of This" pulled 60,000 sales in Phil- 
adelphia (where a big push was 
concentrated behind the disk) out 
of a national sales total of 150,000. 

Miller has plenty of enthusiasm 
himself, according to Linke, who 
describes him as "One of the best 
salesmen we have in the record 
industry today. His willingness 
to co- ordinate is exceeded only by 
his vitality." Linke was especially 
impressed with Miller's sales ap- 
peal recently. The national can- 
cer drive committee was given a 
list of top Columbia artists to 
choose from for a cross -country 
fund -raising trip, and they sent it 
back with Miller's name marked 
as first choice. 

Colombia's "co- ordinated spe- 
cialization" program in the pop 
singles field has been so successful 
that several other labels have 
adopted the idea during the past 
year. Meanwhile, Columbia de- 
cided to extend its concentration 
drive to cover country and western 
singles last month, and Bob Bur- 
rell was hired for the newly created 
post of c.&w. promotion man, re- 
porting to Linke. 

Summing up Columbia's ap- 
proach to the singles sales market, 
Linke opines it's comparable to 
being in the "perishable fruit and 
vegetable business If they (pop 
singles) don't go today, nobody 
wants them tomorrow." 

George Avakian, a.&r. director 
of pop albums, joined Columbia 
Records in 1940. A well-known 
jazz historian and record authority, 
Avakian is a frequent contributor 
to jazz journals and national mag- 
azines as Esquire, Pic and Mad- 
emoiselle. He has carried thru 
many recording projects since his 
first - the Hot Jazz Classics - re- 
leased in 1941. 

Self -Service 
Continued from page 38 

glass topped counter and storage 
unit, a modular listening booth, 
storage units with sliding doors, 
and to -bey display units for pack- 
age goods. 

All fixtures are so designed that 
they may be used in combination 
with all others in any variety of 
combinations and in any number, 
as dictated by a dealer's.need. 

The success of Columbia Rec- 
ords' "Buy of the Month" program 
has prompted Holley Associates to 
design a special "Buy of the Month" 
fixture enabling dealers to display 
24 12 -inch albums in pilfer proof 
acetate sheets bound in a ring 
binder. Unit comes equipped with 
its own light fixture, "Buy of the 
Month" signs and is available with 
or without legs. 

Other Holley - Columbia acces- 
sories available to dealers include 
music category signs, polyethylene 
sleeves, wire dividers, title strips, 
etc. A specially designed extend- 
able width merchandiser with f ull- 
view album display has also been 
prepared for special markets. 

Columbia Recorda 

Brightest New C S W Star 

ROY DRUSKY 
has another winner te 

"I'LL MAKE AMENDS" 
(Billboard car.: ". . aie traditional 

country feeling., 

and 

"THREE BLIND MICE" 
Columbia '21537 

Still going strong: 

"I JUST CAN'T HELP MY 

LOPIN' YOU" 

b/w "SO IN LOVE AGAIN" 
Columbia =21516 

Current engagement: 

OCEAN PARK CASINO, 
DAYTONA BEACH, FLA. 

Personal management: 

BILL LOWRY 
P. O. Box 1027 Atlanta, Ca, 

Phone: MLlroa. 4 -5356 

YOU TICK[T To 

SALES RESULTS- 
' 

Ma 

B 

of 

THE BILLBOARD! 

LOOK FOR BIG THINGS 

from 

JERRI 
ADAMS 

CURRENTLY 

WALK FAST 

IF I FORGET YOU 
COLUMBIA 40490 

Columbia 
Records 

Personal Management: 

KAL ROSS 

Ray Bloch Associates 

Direction: 

GAC 
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Rack Displays Capture Public 
Conlinaed from page 34 

sold as "impulse purchases" is thru 
the means of a rack or similar dis- 
play unit. 

Promotional Value 
When the dealer reaches the 

conclusion to extend his operation 
into the limited line" field, he 
must be prepared for several as- 
sumptions. The rack operation 
which he has moved in a shopping 
center, or several shopping centers, 
is really a promotional opportunity 
and it also protects his interest. 
The record display unit should ac- 
tually be likened to a "giant sam- 
pler' to whet appetites and it also 
serves the propose of protecting 
his own business interests in the 
community. It may come as a sur- 
prise to many dealers that the 
profit from a single rack is much 
lover than expected. The average 
rack yield is between $50 and 
$75 per week gross, and, the 
expense for adequate servicing of 
this rack cuts the profit to a slim - 
mer figure than he might have 
hoped for.. Profit, therefore. must 
be a secondary motive. The pro- 
motional tonic to the store stands 
out as the most important and far - 
reaching benefit. 

Tests and surveys indicate that 
most rack sales are "impulse pur- 
chases." That means the customer 
decides to bum, virtually when the 
product collides with him. To us 
that means two things: One, a 
nnnnber of customers will be cre- 
ated whose growing interest and 
appetite, unsatisfied by the few 
selections on the nicks, will send 
hint into a full -line store -even at 
greater inconvenience, and, two. a 
constant reminder to the regular 

. customer of the vast variety of 
listening joys available only in his 
record dealers store. 

The skeptical dealer might then 
ask, "If the profit is so small, how 
does the rack jobber survive on a 

record operation?" The answer to 

this is simple. Rack jobbing is a 

full-time job and is based on a 
large volume over an extremely 
large geographic area. Rack job- 
bing of a record product is tied to 
a service operation in which other 
products are serviced at the same 
time. There may' be hundreds of 
accounts serviced across a three - 
State area and there is generally 
very little concentration, if any, in 
a single coin 'ty. The promo- 
tional value of the rack, however, 
does not diminish- whether the 
dealer or the rack jobber services 
the rack. The same limitations of 
stock and demands on selectivity 
are important in either case and 
sales per rack still remain small 
with a resulting small gross per 
rack altho the total volume gross 
from many accounts is quite profit- 
able. 

In spite of the demands of time 
and money, Columbia encourages 
today's record dealer to extend his 
operation by means of rack dis- 
plays within the limits of his ability 
to render rack service. However, he 
must be motivated by promotional 
effort rather than profit. A return 
to the facts will re- affirm our op- 
timism that racks are "giant sam- 
plers" and provide exposure of the 
product which is constantly needed 
by the record industry to continue 
the industry's growth. To cope with 
this growth, the dealer may not be 
able to afford encroachments on 
his time and energy that are 
needed for the proper maintenance 
of the prime and most important 
source of records - the dealer's 
store. 

Weeks 
a Columbia 

Best Seller 

Lefty Frizzell 

`THE WALTZ OF 

THE ANGELS' 
and 

Just Can't Live That Fast 

"Any More" 

Personal Management 

STEVE STEBBINS 

4527 Sunset Blvd., Hollywood, California 

No Pushbutton Future 
Continued from page 34 

ing method now provides a wrap ' sibility that retailers must assume 
in seconds. for their own business. 

Operation Quicksilver Future planning should not only 
be a luxury of the manufacturer 

This Was both a (Vealer aid and but the record dealer as sell. By 
every sound piece of logic -good 
economy, increased phonogriph 
ownership, increased leisure time, 

rice decreases mad ustment leer 
and increased teen -age population- 

p ( 1 
p it is predicted that the record hnsi- 

was given to dealers to offset this). ness will almost double in five 
2) Special 'orders and slow turn- years and triple in ten. All dealers 
over problems (Colmbia's Custom can share in this great bonanz:r- Serice enabled dealers to mini - that in similar size will be peculiar min Paul Weston, Columbia's \I`esmin lost sales due to an out -of- ie, few industries. 

Coast musical director, joined the stock condition on slower moving Back in 1947, little did Fink,. 
company in 1930. Among his best unerchandise). 3) Demonstration know that the "Great Come and problems (a basic demonstration (:et It Day" he was talking about 

library plus a new release plan was was actually a prophecy for the 
arranged 'to help curb the losses record business. 
thru demonstration. The fourth 
phase was a bard-bitting campaign 
behind new merchandise which 
saw two releases from the group, 
Oistrakh and Goodman, become 

Al Fishman, Bubi Sons Company, industry. best sellers. 
Detroit, took first prize in Colon- Buy of the Month 
bia's "Paris in the Spring" contest By dealer endortetnent this has 
and won a trip to Paris. He'll ll be been called the consumer program 
squired around abroad by adverbs- of this, or almost any year. '`Bury 

ing an sales promotion manager of the Months" gale dealers air op- 
Art Schwartz- , . , Paul Pépin, dean portunity to have a traffic puller 
of all Columbia district sales man- 

full 
would give high turnover at 

agers with 35 years of service, was full mark -u r. Demers were able 
awarded a Le Coulter watch in a 'p- 

to offer a argain for a limited 
preciation of his untiring efforts time without the stigma of a price 

, Lowell Frank and Ralph Val- 
cut. 

sales ere 
and 

tbeyond expectation entire, engineérs nut of Columbia's from vast to coast. Hollywood branch, 
"handled 

all There were other additional pro - technical chores at the business warns that enabled dealers to get David Oppenheim, Music Direc- 
full mileage out of their promo- ter' for the Masterworks Division, 
tional efforts -"Sale and a -Half," came to Columbia in August, 1950, 
"Having Wonderful Time," "Fabu- after extensive experience in re- 
loos Fifty," `Paris in the Spring," der 

cording'Studios 
ow n 

as 
a 

musician u 
A eEducational Aids," all sound and graduate of the Eastman School of equally impressive merchandising 

Music, he has occupied the first concepts planned for one result, clarinet desk in noted symphony more volume and profit. And for 
fall, 1956, Columbus swill launch orchestras. 
another massive promotional plan 

ADVERTISERS that will continue the stride to a " , 
more volume and more profit. , know saety .r 

Just as it is a manufacturer's THE BRIDOARD 
function to provide workable tools danvn twaaw T e Bittbeard is a 
for stimulation and exploitation of member of the Audit Baru of 

consumer program rolled into one. 
Three plisses helped the dealer 
with his most acute problems: 1) 
Inventory devaluation because of 

known packages have been "Mood 
Music," "Caribbean Cr u i se," 
"Sound Stage" and others. Weston 
married Columbia artist Jo Staf- 
ford in 1952. 

Estes Park Chatter 

meetings. 
Albert Mathia Company, El 

Paso, took honors for best 

progress by a small distrib- 
utor, while the Ray Thomas 
Company, Los Angeles, dit- 
toed in the large distrib- 
utor market.. , , Jimmy Fus - 
calcln, Love Electric Company, 
Portland, Ore., picked up $50 
for his winning hi -fi slogan, 

Frank Jones, Norton An- m 1 1 f' hat 
eleison, Eddie Latham and Bob 
Pampe, all of Addision Indus- 
tries, Toronto, were on hand 
for the convention. its product, it is the same respon circular., 
Peter Munves, Masterworks Mer- I 

chandise manaer, became the 7 
father of a son during the conven- 

d 'ion. Wife Annette presented him I 
with Christ', eight pounds, at I I 
Mount Sinai Hospital, New York, e FA 

Thursday (18).. - , Bob Stillman,')/ I Standard Supply Company, Salt, I I Lake City, won the firm's Banker's i 

Special contest H11 and Ruth,I 
5 Cook were gifted with a trip to' I I Norway this winter to enjoy the I 

winter sports there. I I Clyde Jackson, Ray Thomas I JERRY Company, Los Angeles, will 
accompany Columbia's plan- 
ning committee to Bermuda 0 

5 
this year- , , , Amold Berry 
and Nat Shapiro, of Cment, I 

VA Ma's international department, I I hosted the Messrs. Faggen and I 
á I Galompo, from Australia and 4 

South Africa, respectively.. , . 

Andy Schrade, vice -president 

of Columbia's West Coast op- 
erations, developed food poi- 
soning before the convention 
opened and had to retunr 
home.... Paul Southard, dean 
of all Colombia distributors, 
on hand With his mammoth 
staff from Times- Columbia, 
New York. Latter branch won 
top honors as the most con- 
sistent distributor. 

Anchors 
Aweigh! 

lini re Mr w a career 
with afimee,,.a 
Nay areal Recane 
a ongoing yreiatiet 

/ 
I "YOU DON'T 

Personal Mgt. 
KNOW ME" Paul Inset 

Col. 40710 En 2-4822 

It's Great to be 
on the Team! 

Latest Columbia Release 
Heading for the top 

0 

"Miracle of Lore" 
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The Columbia Records 
Distributing Organization 

salutes 

COLUMBIA RECORDS INC. 
in appreciation of 

THE MOST VALUABLE FRANCHISE 
IN THE RECORD INDUSTRY 

ALLIED APPLIANCE COMPANY DANFORTH CORPORATION MIDWEST -TIMMERMAN COMPANY SEAWAY DISTRIBUTORS, INC. 

111 Berkeley Street 6500 Hamilton Avenue 513 E. Court Avenue 620 Frankfort Avenue 

Boston, Massachusetts Pittsburgh, Pa. Des Moines, Iowa Cleveland, Ohio 

Ted Rosenberg, Sales Mgr. Jim Winston, Sales Mgr. Don Cooper, Sales Mgr. Wade Whitman, Sales Mgr. 

H. R. BASFORD COMPANY DISTRIBUTORS, INC. MILLER -JACKSON COMPANY 
SOUTHERN BEARINGS & 

PARTS, CO., INC. 
235 15th Street 1349 Spring Street, N.W. 111 E. California Street 500 N. College Street 
San Francisco 3, Calif. Atlanta, Ga. Oklahoma City, Okla. Charlotte, N. C. 
Paul McKimmie, Sales Mgr. Jack Newsom, Sales Mgr. Bill Hill, Sales Mgr. P. Evans Bostick, Sales Mgr. 

BUHL SONS COMPANY DISTRIBUTORS, INC. 

Foot of Adair Street 555 Osceola Street 
Detroit, Michigan Jacksonville, Fla. 

Lowell Worley, Sales Mgr. William E. Scheu, Sales Mgr. 

COLUMBIA ELECTRIC á MFG. CO. HOME PRODUCTS, INC. 

East 3420 Ferry Ave. Columbia Record Div. 

Spokane 24, Washington 901 Broadway 
Vernon James, Sales Mgr. Cincinnati 2, Ohio 

Maurie Rose, Sales Mgr. 

MORLEYMURPHY COMPANY, INC. 

5151 West State Street 
Milwaukee, Wis. 

William F. Farr, Sales Mgr. 

ONONDAGA SUPPLY COMPANY 

344 West Genesee Street 
Syracuse, N. Y. 

Bill Gerber, Sales Mgr. 

STANDARD SUPPLY COMPANY 
225 E. 6th South 
Salt Lake City, Utah 
Bob Stillman, Sales Mgr. 

THE SUTCLIFFE COMPANY 
609 W. Main Street 
Louisville, Ky. 

L. J. Willenbrink, Jr., Sales Mgr. 

B. K. SWEENEY COMPANY 

COLUMBIA MIDWEST, A DIV. 

OF HEILICHER BROS., INC. 

31 Glenwood Ave. 
Minneapolis 3, Minn. 

Gene Patch, Sales Mgr. 

INTERSTATE ELECTRIC COMPANY 

1001 S. Peters Street 
New Orleans, La. 

Henry Hildebrand, Sales Mgr. 

PHILCO WHOLESALERS, INC. 

919 Congress Street 
Portland 4, Me. 

Roy Rice, Sales Mgr. 

1601 23d Street 
Denver, Colo. 

Dick Phillips, Sales Mgr. 

TIMES COLUMBIA DIST., INC. 
350 Halsey Street 
Newark 2, N. J. 

COLUMBIA RECORD DIST., INC. JOYCE APPLIANCES, INC. ROSKIN BROTHERS, INC. Paul Southard, Sales Mgr. 

1305 Grand Street 
Kansas City, Mo. 

146 McLean Place 
Indianapolis, Ind. 

1827 Broadway 
Albany, N. Y. TIMES COLUMBIA DIST., INC. 

Harry Miller, Sales Mgr. Mary Antibus, Sales Mgr. John Sullivan, Sales Mgr. 353 Fourth Avenue 
New York 10, N. Y. 

COLUMBIA RECORD DIST., INC. LOVE ELECTRIC COMPANY ROSKIN DISTRIBUTORS, INC. 
Paul Southard, Sales Mgr. 

919 N. Broad Street 500 Westlake Avenue, N. 275 Park Avenue 
RAY THOMAS COMPANY 

Philadelphia 22, Pa. Seattle, Wash. East Hartford, Conn. 1601 S. Hope Street 
Joe Lyons, Sales Mgr. Ken Crawford, Sales Mgr. Joe Broderick, Sales Mgr. Los Angeles, Calif. 

Norman Goodwin, Sales Mgr. 

COLUMBIA RECORD DIST., INC. ALBERT MATHIAS & COMPANY THE SAMPSON COMPANY 

1611 Washington Avenue 113 S. Mesa 2244 South Western Avenue WOODSON & BOZEMAN, INC. 

St. Louis, Mo. E, Paso, Tex. Chicago 8, III. 733 South Somerville 

Bob Earl, Sales Mgr. Al Buchanan, Sales Mgr. Fred Cassman, Sales Mgr. 
Memphis, Tenn. 
Jack Brown, Sales Mgr. 

BENJ. T. CRUMP CO., INC. MEDARIS COMPANY, INC. SEAWAY-COLUMBIA, INC. JOS. M. ZAMOISKI COMPANY 
1310 -34 E. Franklin Street 1202 Dragon Street 730 Main Street 110 S. Paca Street 
Richmond 13, Va. Dallas, Tex. Buffalo 2, N. Y. Baltimore, Md. 
A. C. (Joe) Goolsby, Sales Mgr. Ben Baker, Sales Mgr. Ken Gregg, Sales Mgr. Bernard Miller, Sales Mgr. 

Copyrighted material 
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NAMM Talks Hi -Fi Promotion 
Continued from page 17 - 

in value to that of the unit being 
sold. Tying in with the record 
angle, Toney's final advice to 
dealers was to sell music, not 
equipment, when selling hi -fi. 

Three Basic Markets 
R. H. G. Mathews, public rela- 

tions director at the Magnavox Cor- 
poration, who led off the discus- 
sion, outlined the three basic hi -fi 
markets. 

First, he said, is the hi -fi hobby- 
ist who is never satisfied, wants to 
talk on the various engineering as- 
pects of the equipment and is gen- 
erally an unprofitable market for 
most dealers. He said this group 
accounts for only "about 5 per cent 
in dollar sales." 

The second group consists of the 
small market for custom equipment 
to be built into walls and special 
installations, while the third is the 
mass market for good music repro- 
duction. This is largely a replace- 
ment market, Mathews said, and 
the music record dealer i- the ideal 
outlet for it. 

J. W. " Bim" Farrow, sales man- 
ager of Stromberg- Carlson's Special 
Products Division, declared that 
music dealers should sell hi -fi be- 
cause the public expects to find it 
in music stores; because it is obvi- 
ously a growing business; because 
of the unusually good profit oppor- 
tunities afforded thru better dealer 
deals, good discounts from distribs 
and the repeat sales from those who 
bought their hi -fi sets in the same 
store. Farrow also pointed up the 
importance of selecting solid lines 
with good price spreads and prac- 
tical merchandising and promotion 
opportunities. 

Personnel Factor 
Another speaker J. J. (Bill) Lee, 

divisional manager of Sherman 
Clay in San Francisco, averred that 
component selling requires spe- 
cially trained personnel with ad- 
vanced technical knowledge. This 
type of salesman comes with a high - 
price tag and in many cases can't 
pay his way because of the time 
involved in matching components 
for customers. Lee, seconding Far- 
row, advised dealers to select in- 
ventory carefully and to avoid 
spreading in too many directions. 
Dealers should promote and sell 
hard the lines they do carry, 
declared Lee. 

Fielder Lutes, executive veepee 
of the Thearle Music Company, 
San Diego, provided a portrait of 
his own hi -fi sales operation. He 
said sales costs in the hi -fi depart- 
ment are only 2 per cent of sales, 
while the firm's net profit on equip- 
ment sales before taxes was 7.9 
per cent during the past year. He 
said in the current operating year 
the firm has doubled advertising 
appropriations, 90 r cent of 
which will be expended in news- 
papers and 10 per cent in direct 
mail. 

Lutes stressed that his firm does 
not exhibit at home shows and 
fairs but that it did sponsor a well - 
attended evening of hi -fi music at 
the local El Cortes Hotel. The 
firm does not handle component 
parts. Referring to price cutters, 
Lutes said, "a slight rocking of the 
boat by discounters is never a rea- 
son to jettison the cargo and go 
to easier lines." 

Typical Customer 
Final speaker in the formal part 

of the session was John C. 
O'Rourke, radio, TV, records and 
piano section manager for Marshall 
Field's in Chicago. O'Rourke as- 
serted that the typical customer is 
a woman, for whom sight and 
sound are both important. He said 
a women's eye for the furnishing of 
a room must be catered to, with as 
wide as possible an assortment of 
colors and designs of hi -fi sets. 
"The broader the base, the higher 
the peak is a good rule for most 
retailers, he stated. 

Following the formal talks, 
Moderator K. G. Gillespie, vice - 
president and general manager of 

Jenkins Music Company, Kansas 
City, Mo., threw the session open 
to questions from the floor. 

Other Opinions 
One dealer asked Toney if he 

meant that only record dealers 
could successfully sell hi -fi mer- 
chandise when he referred to the 
tie -in between records and phonos. 
Toney replied that this was not 
necessarily so but that the dealer 
with records to offer, he felt, had 
a great advantage in initiating a 
sale. 

Anotl.er comment from the floor, 
nade in answer to various refer- 
ences to the component business, 
indicated that for the dealer in 
question about 50 per cent of total 
volume was in component parts 
sales. He said he felt it was very 
n.uch worth while, contrary to the 
original speaker's views, for dealers 
to handle components. 

Epic Unveils 
Continued from page 17 

Teddy Reno; "Now Hear This," 
Band of the Royal Netherland 
Navy; "Dutch Treat," Pia Beck; 
"Trumpet With a Soul," Mel 
Davis; "Theater Organ in Hi -Fi," 
Leonard MacLain, and several 
other packages. 

Distributors will receive an ad- 
vertising allowance of 10 per cent. 
Program also includes dated bill- 
ing for dealers, payable October, 
November and December. 

Holtzman announced that with 
the package product releasing 
schedule all set, he will concen- 
trate on a singles push. The singles 
releasing schedule will likely be 
doubled, he indicated. 

Walco Bonus Plan 
Continued from page 17 

for $50 on a no -cash, credit basis. 
Walco credits a percentage of 
their needle sales as payment until 
units are paid off. As an alterna- 
tive, dealers may purchase the 
microscope outright for $25. 

Walco, which expects to supply 
about 3,000 dealers with the units 
(said to sell for $100 here) has 
them made up in Germany. Walco 
needle clinics are currently con- 
ducted by dozens of key dealers 
across the country, including J. L. 
Hudson, Detroit; Music City, Hol- 
lywood; Sherman Clay, San Fran- 
cisco; Sam Goody, New York, and 
R. H. Macy. 

Super Bonus 
Walco prexy Robert C. Walcutt 

contends that "accessories move in 
proportion to the amount of "spill" 
(e.g., bonus- incentive plans) ex- 
tended by the manufacturer." In 
line with this, Walco is currently 
offering dealers a special "super 
bonus" book plan on all Walco 
products -needles; Stati- Clean, an 
anti- static record spray; Discovers, 
plastic record sleeves; a balanced 
sound kit; Discleen, a record brush, 
and Discloth. 

Dealers ordinarily receive a 10- 
cent bonus stamp on each sale 
they make on a Walco roduct, 
and Walco sends them $1 for every 
book they fill with 12 of the 10- 
cent stamps. Under the new super - 
bonus plan, dealers will receive an 
extra 25 per cent on a package - 
book: deal. The equivalent of $18 
in separate bonus stamp books will 
bring them $20 under the new 
super -bonus plan. 

Dealer Aches and Pains 
Continued from page 16 

cially priced disks represented only 
a small part of the volume. 

Another subject touched on was 
the possibility of joint buying by a 
number of localized dealers direct 
from the manufacturer. By- passing 
distribu'ors of indie labels in this 
way, it was stated, could bring 
each dealer the benefit of a 
quantity discount, which would 
enable him to compete on a more 
equal plane with the price- cutters. 

Price Favoritism 
This led into a general discus- 

sion of the price situation, with 
particular reference to alleged 
price favoritism practiced with cer- 
tain dealers by various distributors. 
One Boston dealer frankly stated 
that he knew of several instances 
of this in his city. He said that in 
at least one case, dealers instituted 
suits against offending distributors 
under the terms of the Robinson - 
Patman Act and that in each case 
settlements were reached before 
the cases came to court. 

On the same subject, another 
dealer again referred to "Mr. 
Goody" in reference to Goody's 
selling to dealers at the standard 
distributor price of 38 per cent off 
list. "Record companies and dis- 
tributors are both favoring Goody," 
was the comment. 

Extra discounts and guarantees 
to rack jobbers also were discussed 
at length. Ferguson said that he 
had been advised by the Federal 
Trade Commission that the matter 
of unfair price discrimination on 
the part of distributors dealing 
with rack jobbers was already un- 
der investigation by the Depart- 
ment of Justice (see story in last 
week's issue of The Billboard). 

Van Duzen Plea 
Indicating that the NAMM Rec- 

ord Panel could go on discussing 
the many dealer problems all night 
without achieving any lasting re- 
sults, Van Dozen made a strong 
plea that NAMM take steps to 
make itself an effective force in 
dealing with all elements of the 
record industry. He pointed out 

that the top volume and most in- 
fluential dealers were members of 
the NAMM and that a committee 
(NAMM Phono Record Committee) 
representing these outlets should 
meet with the merchandising brass 
of major diskeries and lay all the 
cards on the table. 

Van Duzen agreed with other 
suggestions that many regional 
dealer associations could be 
counted on for support. The aim 
would be to bring strong pressure 
for standardization of information 
and industry policies and practices, 
particularly with regard to price 
structures and uniform, non -dis- 
criminatory distributor prices for 
all dealers. 

By pressing for these changes, 
NAMM could become the force in 
the record business it should be, 
Van Duzen indicated. His speech 
brought a spontaneous burst of ap- 
plause from the dealers. 

Other Points 
Many other points were made 

dying the three -hour session on 
the general topics of getting more 
customers into the store, selling 
them more merchandise and in- 
creasing gross profits. On the for- 
mer point one dealer recommended 
keeping the store open every eve- 
ning and opening later in the day. 
It was pointed out that the traffic 
pattern is for shopping later in the 
day, particularly among those cus- 
tomers who are employed. These, 
it was said, are the ones who are 
most prone to join record clubs be- 
cause they have the least amount 
of shopping time. 

Selling more merchandise de- 
pends on effective use of posters, 
streamers and displays of all kinds, 
and featuring any type of special 
deal, including samplers, that may 
come along, it was indicated. 

Keeping customers coming back 
is another problem, handled in a 
variety of ways. Some dealers said 
they u-ere regularly imprinting 
shopping bags with lists of hit 
tunes and records. Others indi- 
cated that local record clubs have 

Col. Kicks Off Fall Sales Drive 
Continued from page 17 

terms. Latter fixture may be used 
on the counter and as a floor unit, 
and consists of 12 clear -view ace- 
tate sheets with a capacity of 24 
12 -inch LP's in a pilfer -proof 
three -ring binder. Allocation of the 
"Buy of the Month" browser has 
already been made to distributors. 

Continuing its second annual 
New Year in Records, character- 
ized by a figure tagged Johnny 
Bellringer, Columbia once again 
will have all of its August 
merchandise available at the time 
of dealer introduction. Dealers at- 
tending meetings thruout the 
country next week will be able to 
place their orders immediately 
from stock in the hands of dis- 
tributors now. 

A total of 8 classical packages, 
10 pop albums, 5 "House Party" 
albums and three children's sets 
are included in the firm's August 
release. Classical material includes 
wax by David Oistrakh, Robert 
Casadesus with the New York 
Philharmonic Symphony Orchestra, 
Igor Stravinsky conducting the 
Cleveland Orchestra in the com- 
plete ballet, "The Fairy's Kiss "; 
Dimitri Mitropoulos. .conducting 
Prokofiev's "Lt. Kije Suite 
Eugene Ormandy conducting the 
Philadelphia Orchestra in After- 
noon of a Faun" and a $17.98 set 
by E. Power Biggs performing 
organ works of Mozart in "A 
Mozart Organ Tour." 

August Pop Albums 
Pop albums in the August re- 

lease include packages by Wild Bill 
Davison, Frances Bergen in her 
first LP, Buddy Cole, Dave Bru - 
beck, Buck Clayton, Erroll Gamer, 
Johnny Mathias, Don Cherry, and 
two sets titled "Songs in French 
for Children" and "The Adventures 
of Oliver Twist and Fagin." 

In addition, August "Buy of the 
Month" selections are "S o 1 o 
Moods" by Paul Weston and 
"Madame Butterfly" by Andre 
Kostelantz. 

September masterworks include 
material by Bruno Walter con- 
ducting the "Mozart Requiem 
Mass," Rudolf Serkin performing 
two Mozart works with the 
Columbia Symphony Orchestra, 
Zino Francescatti, Eugene Orm- 
andy conducting the New World 
Symphony, Richard Tucker, and 
"Pleasures of Paris," the complete 
Gaite Parisienne by Ormandy and 
the Philadelphia Orchestra. 

Pop album material for Septem- 
ber includes releases by Art Van 
Damme, Villegas, Andre Koste- 
lanetz, Boyd Raeburn, the Norman 
Luboff Choir, Sammy Kaye, Tat 
and Kai, "Country Spectacular 
with an all-star roster of talent, and 
Liberace. "Buy of the Month" 
selections for September are by the 
Four Lads in "On the Sunny Side," 
and Isaac Stern with the Phila- 
delphia Symphony in "Symphonie 
Espagnole." 

Children's releases will draw 
heavily on material from television, 
latter including "The Adventures 
of Rin Tin Tin," and sets by 
Captain Kangaroo. Other releases 
from the firm's "Music Is Living 
Series" and its recently introduced 
audio-visual "Record a View" will 
be highlighted 

A 12 -inch LP detailing the 
sound future of the record busi- 
ness will be given to all dealers at- 
tending meetings in their areas. 
Album was produced in con- 
junction with CBS and features the 
voices of Walter Cronkite, Douglas 
Edwards and other commentators, 

helped, while still others use a va- 
riety of direct mail efforts. 

Pilferage, reportedly, is one of 
the biggest headaches facing deal- 
ers. The problem is being dealt 
with by methods ranging from 
posting a detective in the store, to 
checking shopping bags, to posting 
reward signs for information lead- 
ing to the trapping of a thief. 

in addition to messages from 
Columbia President Goddard Lie - 
berson and Vice- President Hal 
Cook. Slide films showing album 
covers, interspersed with excerpts 
from all albums, will be shown at 
the dealer meetings. 

The growing importance of 
high fidelity has cued further de- 
velopment of Columbia's efforts, 
with the firm embarking on a huge 
advertising and promotional cam- 
paign titled "Guaranteed High 
Fidelity." Columbia will guarantee 
the quality of its recordings on an 
unreserved money -back guarantee. 

Sales aids include window dis- 
plays, counter cards, an alpha- 
betical- numerical catalog, and con - 
tinned emphasis of the exclusive 
Holley -Columbia Add -A -Rack self - 
service fixture line. An extensive 
advertising and promotion program 
will be made in communications 
media to kick off the firm's fall 
plan. 

Europe Going U.S. 
Continued from page 17 

located in a busy railroad station, 
accepts orders frpm commuters in 
the morning, then has the package 
wrapped and ready when the 
buyer drops back during the eve- 
ning rush. This same shop, like 
many others in the city, levies a 
charge for every half -hour use of 
its listening booths. If the custom- 
er buys something, this is applied 
against the purchase, however. 

Business Meets. 
In Italy, Marek produced the 

company's major opera recordings 
of the year. At the Rome Opera 
House, he taped "Traviata" with 
Leonard Warren, Rosanna Carted 
and Cesare Valetti, and Pierre 
Monteases conducting. Also "Rigo- 
letto" with Roberta Peters, Jussi 

Robert Merrill, Giorgio 
Tozzi, and Jonel Perlea conduct- 
ing. 

In Switzerland, Marek held 
confabs with Morris Rosengarten, 
artists and repertoire head for the 
Decca- London operation, and with 
Decca reps from Germany, to dis- 
cuss future repertoire plans under 
the new Victor -Decca reciprocal 
arrangement. 

It is considered likely, as a result 
of Marek's findings, that Victor 
will step up its jazz production 
here with an eye to the foreign 
market. 

Muzak Sued 
Continued from page 18 

a period of more than 15 years of 
doing business with Muse -Art. 

According to Max Ingber, presi- 
dent of Muse -Art, his firm's fran- 
chise with Muzak expires August 
7, and even in advance of the ex- 
piration date, the radio outlet has 
been soliciting his locations with a 
view to taking them over via its 
indicated agreement with Muzak. 
Ingber said an injunction was filed 
against WCAU last week to force 
it to cease soliciting Muse -Art's 
accounts. 

Ingber stated that in his opinion, 
The Benton- Houghton plan for 

domination of this industry was 
carried out carefully by the ao- 
quisition of competition, by mer- 
gem and other practices such as 
life and death control of franchise 
holders thru intricate and exclu- 
sive contracts." 

Col. Kidisk Field 
Continued from page I8 

Moore and the "Let's Take a Trip" 
TV cast. 

Also slated for retail distribu- 
tion is the "New Music for Living" 
series, produced by Krasno in con- 
junction with Silver- Burdette, edu- 
cational publishers. There will be 
80 disks in the series by the end 
of the year. 
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Deccs 30025 

93006 
`' -' ;.:,,.. 

(Are You Right ?) 

Scheduled 
appearance 

on NBC "Atlantic City Holiday's 
Spec. facular_Augusf 

12 
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Disk Trade Steams 
Thru Summer Calm 

All Hands on Deck; Good Quality, Many 
Gimmicks Signpost 1956 as Best Ever 

Continued from page 1 

Fair Lady," Presley's latest release, 
"Hound Dog," has been out two 
weeks and at its current rate of 
sale, figures to hit 1,000,000 before 
this issue hits the stands. This 
means plenty of store traffic. 

"My Fair Lady" and some of the 
single disks therefrom, the Presley 
and Harry Belafonte "Calypso' al- 
bums are all selling at a mid- 
winter clip. 

"I ALMOST 

LOST MY 

MIND" 
Recorded by: 

PAT BOONE 
DOT 

ST. LOUIS MUSIC CORP. 

Sole Se11in Agent: 

Hill & Range Songs, Inc. 

"I WANT YOU, 

I NEED YOU, 

I LOVE YOU" 
Recorded by: 

ELVIS 
PRESLEY 

RCA VICTOR 

ELVIS PRESLEY MUSIC, INC. 

sel. Sellleg Ag.nt: 
Hill & Range Songs, Inc. 

Theme Melody of the MGM f ,lure 
SOMEBODY UP THERE LIKES ME 

SOMEBODY 
VP THERE 

* LIKES 4_ 

ME 

Then July was the month that 
Victor shipped 250,000 copies of 
its Save -on- Records free bonus disk 
to dealers. Every SOR coupon 
book holder could come into a 
dealer's store and pick up his free 
LP, and, assuming that most of 
them did, that, too, created plenty 
of plus traffic. 

There can be little doubt also 
as to the, effectiveness of Mercury's 
1 -cent sale promotion. .4 glance at 
the Best Selling LP charts proves 
that this particular push during 
the Past month has brought Mer- 
cury s line up to the sales level of 
some formidable competitors. 

Aside from the consumer traffic 
builders, the upsurge in dealer ef- 
fort across the country may be 
greatly attributed to the abund- 
ance of attractive 'buys "' dangled 
before the trade by the companies, 
and, in many cases, by local dis- 
tributors. 

Summer promotional efforts, at 
least on the new 1956 scale, are an 
innovation among the latter group. 
This year, however, and this was 
demonstrated vividly at the just - 
closed National Association of Mu- 
sic Merchants convention - every 
indie clistrib is determined to get 
himself a piece of the package 
business, a business once the ex- 
clusive property of the major corrn- 

panies. 
Angel Records, one package pro- 

ducer to institute a summer -fall 
plan with extra 10 per cent dis- 
count and deferred billing to deal- 
ers, reports that its rate of sale this 
July has been double that of last 
year, when it ran an almost iden- 
tical push. 

Dario Soria 
Dario Soria, president of this 

predominantly classical label, notes 
that more than twice as many deal- 
ers took advantage of the deal this 
year, and that an especially good 
sign is the fact that every one of 
these dealers, in order to get in on 
it, had to be current in his account. 
Soria then points out that dealers 
on the whole are more solvent than 
ever. 

Similar discount and deferred 
billing plans are current with 
Decca, London, Capitol (see sep- 
arate story) and with many of the 
indies. 

Epic also has its monthly bonus - 
purchase plan on selected reper- 
toire. But where the individual 
companies have not come thru with 
special deals, many of the distrib- 
utors have. It is assumed that such 
deals by distribs have been made 
possible by special deals from the 
companies to them, but some far- 
sighted jobbers have worked them 
on their own. 

Now, indications are that the 
traffic -building efforts are just 
gaining momentum. Last week at 
the NAMM show, a flock of new 
bargain "samplers" or "demonstra- 
tion" disks were unveiled. With 
\fercurys new $1.29 sampler and 
Columbia's $1.49 disk already on 
the stands for about two weeks, 
new samplers at $1.49 and $1.98 
have been announced by London, 
Montilla, Kapp, Seeco and River- 
side (two), which should help keep 
things hopping in August and Sep- 
tember. 

RCA Victor is just getting started 
with its sales push on 45 r.p.m. 
players and is preparing to launch 
its annual "Best Buy" campaign in 
the near future. 

The companies have, in effect, 
served notice that they are deter- 
mined from here on out to elimi- 
nate not just the summer slump, 
but all so- called "off -seasonal" 
slumps. 

Angel Skeds 50 
Confirmed from page 16 

release date of a new version of 
Beethoven's Symphony No. 6 
under his direction. 

Other disks will mark the 
appearances here of Elizabeth 
Schwarzkopf with the San Fran- 
cisco Opera Company and in a 
concert tour, and the American 
debut of Lovro von Matacic with 
the same opera company. Angel's 
operetta star, Nicolai Gedda, is due 
here for a concert tour early next 
year. 

Highlights of Angel's September 
release will be "Callas Sings Lu- 
cia," featuring the best -selling so- 
prano Maria Callas; a complete 
"La Traviata" with di Stefano and 
Gobbi; Beethoven's "Eroica" Sym- 
phony with the Philharmonia Or- 
chestra under Klemperer; a new 
collection by the Scots Guard 
Band, whose first album has been 
the label's top seller, and two 
Beethoven violin sonatas played by 
David Oistrakh. There will be 21 
sets on the September release. 

Highlights in October and No- 
vember will include the Orff opera, 
"Die Kluge," in .ils first recording; 
a complete Handel's "Solomon" - 
also a first, under Sir Thomas 
Beecham; the first releases on the 
label by Jose Iturbi, and a com- 
plete version of Verdi's "Falstaff' 
under Von Karajan and featuring 
such names as Schwazkopf, Gobbi, 
Alba and Barbieri. For the holi- 
day trade there will be a new set 
by the Obernkirchen Children's 
Choir- another of the label's top 
selling acts. 

According to Soria, Angel has 
eliminated 45 r.p.m. pressings from 
the line. 

A visitor to Angel's New York 
headquarters last week was Bill 
Morris, head of Electric and Musi- 
cal Industries in Brazil. Morris was 
en route to Brazil following con- 
fabs with the company's main 
office in England. 

$600 Mil. Industry 
Continued from page 17 

dicates that "eight out of 10 fam- 
ilies will own phonographs in 1966, 
and that most of these will be new 
speed machines. 

"Half of the nation's families will 
purchase records at least once a 
year," he continued. "Contrast this 
with 1956, when only five out of 
10 families owned a phonograph, 
and only two of these families 
bought records at least once a 
year." Earl further pointed to an 
estimated rise in disposable income 
of $383 billion compared with 
the present figure of $225 billion, 
increased leisure time and a shorter 
work week for American families, 
and greater benefits in our daily 
living made possible thru scientific 
progress. 

Referring to the Columbia Rec- 
ord Club, sales exec Hal Cook de- 
dared that "Columbia has paid out 
more than $300,000 to dealers and 
distributors since the start of the 
club." Cook and other execs showed 
the audience a series of reports 
which explained just how the club 
has broadened the base of the in- 
dustry and helped dealers to win 
new customers as well as gain addi- 
tional sales from existing spasmodic 
purchasers. 

Audio Book 
Continued from page 17 

time standards and great classics. 
Company will continsse with the 
release of great literature on wax, 
with two immediate projects sched- 
uled for early release. Latter are: 
"The Writings of Ralph Waldo 
Emerson," narrated by Lew Ayers, 
and "Dr. Jekyll and Mr. Hyde," 
narrated by Cene Lockhart. New 
children's talking books include-"A 
Child's Carden of Verses," The 
Wizard of Oz," "Culliver's Travels," 

Crowell -Collier Company Buys 
Continued from page 16 

include an immediate entry into 
the field of pm- recorded binaural 
tapes. This had been mapped 
under the old owners, and now, 
on schedule, 12 tapes will be re- 
leased this week - an unprece- 
dented number of binaurals. 
Thereafter, six new tapes will be 
issued each month. The first flight 
will include a complete ' La 
Boheme," Beethoven's Ninth Sym- 
phony, some jazz, etc. 

Actually, Crowell- Collier gets 
clear -cut rights to the mail opera- 
tions in the States only. In Can- 
ada, the Josefowitzes will continue 
to run their own clubs, but will 
lease the masters from C -C and 
pay royalties. In Europe, the 
Josefowitz family doesn't actually 
run its own clubs, but owns stock 
in some of the principal Continen- 
tal club operations -on a different 
basis in almost every country. 
These set -ups are not affected by 
the ownership switch here. C -C 
owns the masters in the U.S. and 
Canada- only. 

Samuel and David Josefowitz 
told The Billboard that they will 
continue to be connected with the 
Crowell disk management, headed 
by General Manager William II. 
Fowler, in an advisory capacity 
regarding matters of promotion 
and repertoire. "They are wonder- 
ful people," said Sam Josefowitz, 
"and we look forward to it." 

It is expected that C -C, thru its 
major -circulation magazines, and 
its recently acquired chain of radio 
and TV stations across the country, 
will be in a position to exploit disks 
on an unprecedented scale. This 
reportedly will apply to the retail 
as well as to the mail -order end of 
the business. (Last week, the out- 
fit acquired K F W B in Los 
Angeles.) 

According to Bill Fowler, who, 
prior to his C-C affiliation was 
vice- president of Capitol Records, 
this deal will not put an end to 
other negotiations for disk material 
in which he and his colleagues 
have been engaged. Several addi- 
tional disk clubs are being planned 

New DJ Plan 
Continued from page 16 

to subscribe to Mercury's long -hair 
LP service. 

Stations may sign up for one or 
all seven services, and the agree- 
ment may be canceled by either 
party on 30 days' notice, with Mer- 
cury pledged to give the broad- 
casters a refund on any unused 
portion of the subscription year. 

Stations will receive a minimum 
of 180 pop singles a year for $60; 
50 rhythm and blues singles for 
$18; 50 country and western sin- 
gles for $18; 18 Childcraft and 
Playcraft singles for $6. Pop, c.Erw. 
and r.&b. singles, issued on 45 
only, will be sent forward as they 
are released, while LP's and kiddie 
disks will arrive once a month. 
Mercury's LP subscription prices 
are as follows: a minimum of 30 
classical LP's, $22 per year; 30 
EmArcy jazz packages, $22; 48 
pop LP's, $30. 

Capitol Features 
Continued from page 16 

Company is offering the d.j. kit 
free to disk jockeys thnnout the 
country. In addition, a wide variety 
of merchandising displays are being 
made available to dealers, includ- 
ing special "King and I" and "High 
Society" theater tie -in displays. To 
hypo its fall program and enable 
Capitol salesmen an opportunity 
to prepare for its new merchandise, 
no new single releases other than 
two special crush records have been 
issued by Capitol in its last two re- 
leases. 

"Rip Van Winkle," "King of the 
Golden River" and "Great Stone 
Face." 

by Fowler in addition to those pur- 
chased last week. 

The Josefowitz brothers,' who 
will now concentrate on their in- 
terests in the chemical and phar- 
maceutical field, denied that any 
part of the C -C payment was to 
be made in advertising space or 
time in the C -C media. ' 

Concert Hall was originated in 
Slay, 1946, as the first mail -order 
disk club -at that time with a 
"limited editions" gimmick. As 
such, it pioneered vinylite 78 
r.p.m. high quality pressing. Five 
years age it went after the mass 
market with the lower -priced Mu- 
sical Masterpieces. Subsequently 
the outfit launched the first jazz 
club and the first opera club. It 
also engineered the first mail -order 
clubs in Europe, where clubs cur- 
rently account for about 25 per 
cent of the total disk dollar 
volume. 

"rnake me a 
child agairì 

FRANKIE 
44 LAINE . 

. 
MUCK NNW COMP. 

The tilg Ones Came From 
Yolleybreek 

Bill Haley 
and his Comets 
"HOT D06 BUDDY BUDDY" 

"ROCKIN' THROUGH THE RYE" 
DECCA 29948 

PUBLICATIONS INC, 
II: E. <N. St¢C. 
CHe5rE0.,erNNA, 

America's New 94401,0`ys. 

PERRY COMO 
RCA Victor 

JACK LEWIS 
Crest 

AMERICAN MUSIC, INC. 
9109 SUNSET nl' +r. Ho ;Lr'r.noo caps 

pyI 

THE LOVE Of 6HIEYN:YE 

WIHLE THE CITY SLEEPS 

NEVER MV LOVE 

Bourns Inc. nw 
w. Mao. w. 

N.Y.C., N.Y. 

The 

eeerglowing standard 

MOONGLOW 

MILLS MUSIC, INC. 
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g#07i-gairt44-44 4/0-..0%tde. 

WHERE 

THERE'S 

LIFE 

ONE 

NIGHT 

IN MONTE 
CARLO 

Coral record #61683 

8**? /14/49)01a/r4 leriéeow.. 

ro#8tu $»WS 

IN THE 

MIDDLE 

OF THE 

HOUSE 

BUFFALO 
Coral 

record 

#61691 

MILTON BERLE 
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THE BILLBOARD'S WEEKLY . 

Packaged Records Buying Guide 
Best Selling Pop Albums 

Albums are ranked te order et Welt national ales etrenatb at 
U111 tetall Neel according to The Billboatd's weekly survey of top 
dealers in W toy markets 

I. MY FAIR LADY -Original Cast Columbia OL 5090 

2. CALYPSO -Harry Belafonte RCA Victor LPM 1284 

3. ELVIS PRESLEY RCA Victor LPM 1254 

4. CAROUSEL -Sound Track Capitol 694 

5. BELAFONTE -Harry Belafonte RCA Victor LPM 1150 

6. SONGS FOR SWINGIN' LOVERS -Frank Sinatra .Capitol W 653 

7. THE KING AND I -Sound Track Capitol W 740 

8. PICNIC -Sound Track Decca DL 8320 

9. OKLAHOMA! -Sound Track Capitol SAO 595 

10. THE EDDY DUCHIN STORY -Sound Track Decca DL 8289 

11. THE MOST HAPPY FELLA- Origimtl Cast...Columbia OL 5118 

12. NIGHT WINDS- Jackie Gleason Capitol W 717 

12. TIIE PLATTERS Mercury MC 20146 

14. FOUR FRESHMEN AND FIVE TROMBONES ....Capitol T 683 

15. BUBBLES IN THE WINE -Lawrence 1Vk Coral CL 57038 

Pop Albums Coming Up Strong 

A listing of newer pop albums showing strong vade action, compiled 
thin a survey of all major markets. These albums figure strongly as 
potential entries ois the national test selling pop albums chats. 

1. Say It With Music 

2. High Society 

3. My Fair Lady 

4. Passport to Romance 

5. Starring Al Hibbler 

Lawrence Welk 
Coral CRL 57041 

Sound Track 
Capitol W 750 

Percy Faith 
Columbia CL 895 

Percy Faith 
Columbia CL 880 

Al Nibbler 
Decca DL 8328 

Most Played by Jockeys 
Albrots are ranked In ordet of the greatest numbet of plays on disk 
jockey radio shows thruout the country Results ate based on The 
Billboard's weekly survey among the Dations disk lockets, 

1. SONGS FOR SWINGIN' LOVERS -Frank Sinatra. .Capitol W 653 

2. MY FAIR LADY -Percy Faith Columbia CL 895 

3. MY FAIR LADY -Original Cast Columbia OL 5090 
4. COLE PORTER SONG BOOK -Ella Fitzgerald 

Verve MC -V- 4001 -2 

5. CALYPSO -Harry Belafonte RCA Victor LPM 1248 

6. EDDY DUCHIN STORY -Sound Track Decca DL 8289 

7. HIGH SOCIETY -Sound Track Capitol W 750 

8. FOUR FRESHMEN AND FIVE TROMBONES ,Capitol T 683 

9. PASSPORT TO ROMANCE -Percy Faith Columbia CL 880 

10. MY FAIR LADY -Sammy Kaye Columbia CL 885 

Review Spotlight on ... 

Classical Albums 

BEETHOVEN: SYMPHONY NO. S IN C MINOR; 
MOZART: SYMPHONY NO. 40 IN G MINOR 
(K. 550) (1 -12")- Philadelphia Orchestra; Eu- 
gene Ormandy, Cond. Columbia ML 5098 

Columbia's $2.98 Buy -of- the -Month special is 

sure -fire from the standpoints of repertoire, or- 

chestra and sound ... not to mention price. 
Apparently there always is room for a good 

new recording of either of these popular, acces- 

sible symphonies, and in the next fcw Weeks 

this issue should take precedence over the ex- 

tensive and -worthy competition. Actually, Or- 

mandy's Mozart is more straight -forward than 
one might anticipate, and the lush Philadelphia 
sound glows its the Beethoven. Okay cover. 

Album Cover of the Week 

MA RAINEY: BLUES; Riverside RLP 12- 
108. The general format and color of this 
set are being used for several issues in 
Riverside's Jaya Archive series, and as a 
group they can make an effective display 
for shops that push jazz. The Rainey cover, 
with its unforgettable photo- portrait and 
simple informative wordage, is a catcher 
by itself. Colors are olive greets, orange, 
black and white. 

Reviews and Ratings of New Albums 

Popular Classical 
ROMANCE AND RHYTHM 85 

Four Great English Orchestras, Stanley 
Black. Frank Chacksfield, Robert Far - 
non, Ted Heath (1 -12') 
LONDON MS 2 (Demonstration) 

This is a 12 -inch sampler issued to 
promote sales on a total of 35 LP's 
which them English orks between 
that have in the London catalog. 
There are three numbers by each ork 
on this disk and each band of the 
even dozen has been lifted from a' 
diffata album. It's a limited edition 
package and at the price of 51.98, 
dealers should be successful in moving 
quotas easily. 

THE HARP IN HI -Fl 88 
Bobby Maxwell at the )carp (1 -I2 ") 
Mercury 20138, 

This disk is a top -notch dual demon- 
stration job -first of the fascinating 
range of sounds of which the harp is 

capable, and second, of hi -fi disking 
technique at its best. It's an ex- 
tremely well -made record and Max- 
well has the talent and virtuosity to 
make it live. Several of the numbers 
contain as many as 15 dubs in the 
composite which makes for a too- 
mendous spread of sounds. Other 
harp LP's have been on the market 
for some tine but this definitely rates 
among the test, 

THAT OLD FEELING 78 
Al Cohn Ork 0-12'7 
Victor LPM 1207 

Tenor sax man Cohn hands an un- 
usual polite -jan treatment to 12 bal- 
lads, mostly standards, in this highly 
melodic mood music package. The 
instrumentals combine the conven- 
tional lushness of strings with the 
tasteful and inventive jazz solo work 
of Cohn and trumpeter Joe Newman. 
The results are both interesting and 
commercial and the album should pull 
more than its quota of jockey spins 
from both pop and jazz deejays. The 
cover, a new angle on the old boy - 
girl theme, is a big plus display -wise. 

TODAY'S HITS 78 
Kyle Kimbro, Reno Tondelli Ork (I -EP) 
RCA Camden CAE 333 

Latest program of top hits from the 
79-cent label includes "You Don't 
Know Me," "Allegheny Moon," 
"Born to Be With You" and 'Treas- 
ure of Love." The artist, who made 
his disk bow a few months ago on 
the Arnett label, gets top material 
for the first time and Indicates that 
he can develop into a big star, once 
he leis loose a little. At .any rate, 
this is one of the better Camden 
entries, and it should do business 
wherever bargain disks are sold. 

AND SO TO BED 77 
Michael Antoine and bis Dolt 11.12'7 

(Continued on page 59) 

BALLET FOR BEGINNERS (1.121 
Regent Symphony Orchestra) Alfred 
Federar, Coed. Regent MG í511 79 
Good packaging -titling idea brackets 

some of the most popular ballet pieces: 
"Dance of the Yours." Ballet Music from 
"Faust" and "Aida," from " Rosamunde" 
and four popular excerpts from the "Nut- 
cracker Suite." The recording, made in 
Germany, is good, and at $2.98 this 
should be a strong seller wherever it gets 
exposure. 

BRUCKNER: QUINTET FOR STRINGS 
IN F MAJOR; INTERMEZZO FOR 
STRING QUINTET (1.12 ") - Vtsna 
Konxertaaus Quartet. Vanguard 480 -..69 
Bruckner's sole chamber work is one 

that many non -Bruckner lovers can take 
with pleasure. It is more Brahmsian than 
Wagnerian, and the Vienna group plays 
it with great relish. A melodious, ro- 
mantic work. Colorful, interesting cover 
helps, loo. 

Jazz 
GUITAR MOODS BY MUNDELL 

LOWE 79 
Riverside RLP 208 

Lowe's second Riverside LP N an 
all -ballad program, and it makes for 
one of the freshest mood music sets 
in many months. On several sides he 
is supported by flute and bass clad - 
net, and on others by oboe and 

- English horn, plus rhythm, of course. 
The guitarist's jazz feeling keeps it 
from getting overly sweet, and his 
sensitive, inventive chordings will 
pleats the more musical ear. May be 
sold to guitar and mood music buy- 
ers. Such items as "Speak Low," 
"111 Wind," etc., are great for jocks. 

NEW ORLEANS JAZZ 76 
Wilbur de Paris Jazz Band; Wilbur de 
Paris, trombone; Sidney de Paris, trum- 
pet; Omer Simeon, clarinet; Eddie 
Gibbs, banjo; Don Kirkpatrick, piano; 
Zutty Singleton, drums; Nat WoodleY, 
bats (t -12 ") 
Heritage 1207 

All but two of the numbers here were 
included in an earlier 10 -inch LP on 
A -440 label. There are seven Dixie 
standards in all, in de Paris' "modern - 
toed" New Orleans idiom, which en- 
joys steady, healthy sale to bis more 
recent Atlantic LP's. Solos are fairly 
inspired, and particularly notable is 
the strong beat sustained by the pio- 
neer N. O. drummer, Singleton. Lis - 
tenable package, with display -worthy 
cover, which will aid kiting. 

DAVE BRUBECK OCTET 74 
(I -12 ") 
Fantasy 239 

The two early Brubeck Octet 10- 
fetchers are coupled here on a single 

Folk 
IRISH STREET SONGS 7$ 

Patrick Galvin (1.12') 
Riverside RLP 12-613 

The 14 numbers in this package date 
from the 18th century. with authors 
unknown, and are the real or true 
traditional music of Ireland. They 
are not "typical" commercial Irish 
melodies and are, in fart, quite simi- 
lar to folk songs of other Western 
countries. Riverside adds this inter- 
esting LP to its thoroty documented 
Folklore Series and it should prove 
to be a strong contender. Patrick 
Galvin does an exmllent job singing 
and also has written the compreheo- 
sive liner notes. The market for thin 
Mould be broad because of the many 
folk fads, and also the Irish follow- 
ing, 

AMERICAN STREET SONGS 7g 
Rev, Gary Davis; Pink Anderson (1.12') 
Riverside RLP 611 

Two interesting and authentic ex- 
amples of street singing here, with 
Reverend Gary Davis, a city singer of 
Harlem. and Pink Anderson, a coun- 
try street singer of South Carolina, 
performing. Street singers are an im- 
portant link in the development of 
jazz and this type of material is thus 
a good addition to any complete 
folk collection. Both singers ply their 
wares in a lusty, enthusiastic and 
basic style. to its limited Geld It 
Mould be a successful entry. 

BANJO SONGS OP THE 
SOUTHERN MOUNTAINS 72 
(Id 2 ") 
Riverside RLP 610 

This is one of an extensive series of 
'folk collections by Riverside, this 
time dealing mainly with the material 
of the Southern Applachian Mous- 
tains. Seventeen ballads are included, 
with banjo and guitar spotlighted in 
the backing. and with a harmonica 
occasionally heard as well. The vo- 
calists. Obray Ramsey, George Peg - 
ram, Jeanie West and (Aunt) Saman- 
tha Bumgaroer, impart an authentic 
flavor, tho the recording quality it- 
self N far from the best. However, 
fanciers of this school will find en- 
joyment here. 

12 -inch disk. The Brubeck sake will 
sell this in fair quantities, altho it 
isn't the music his Quartet plays to- 
day. These are interesting arrange- 
ments cut between 1946 and 1948, 
with sound that shows its age. For 
the died -in- the -wool tans, there's good 
value here. 

JOHNNY DODDS 6$ 
(t -t2' ) 

Riverside RLP 104 
The meat pioneer New Orleans 
clarinetist. Johnny Dodds, cut these 

(Continued on page 59) 

www.americanradiohistory.com

www.americanradiohistory.com


AUGUST 4, 1956 The Billboard's Music Popularity Charts ... PACKAGED RECORDS .59 

Reviews and Ratings of 
New Popular Albums 

Continued from page 58 

Victor 1285 
The orchestra, with soft flute, wood- 
winds and piano, weaves a relaxing 
spell that's very fit for climbing- 
under-the-covers listening . if the 
machine has an automatic shutoff, 
that is. This is definitely easy listen- 
ing that requires no concentration 
whatever. The tune are not stand- 
ards in the strict sense but some 
have been around for a long time 
and all have a quiet appeal. The 
young lady on the cover who is 
under the covers, combined with the 
connotations of the title, will cer- 
tainly get much attention from cus- 
tomers, who won't be disappointed 
with the music. 

THE LULLABY OF BROADWAY 77 
Woolf Phillips and his Ork (1 -12 ") 
London 1426 

English trombonist -arranger Woolf 
Phillips plays rho music of Al Dubin 
and Harry Warren on this excellent 
mood music package. Lushly and 
tastefully orchestrated, the I.P has 
strong jockey appeal and evokes nos- 
talgic memories of those wonderful 
Warner Brothers musicals of the 30's, 
with "Forty Second Street," "Shuffle 
Off to Buffalo,' "Shadow Waltz," 
"You're Getting to Bea Habit With 
Me," etc. Only disappointing ele- 
ment is the cover, which purports to 
show a couple dining in Times 
Square, litho the twosome obviously 
belongs to the Claridge set. 

THE HAPPY MINSTRELS 76 
Art Mooney (1 -12 ") 
ht -G -M 3431 

The epic label's version of an old - 
fashioned minstrel show has already 
made the LP charts and M -G -M now 
toitows up with this package titled 
Me "Greatest Minstrel Show on Rec- 
ord." Undoubtedly Mooney fans will 
agree it's a good title, but this newest 
entrant is almost entirely lacking in 
genuine minstrel flavor. It's really 
Mooney's band thruout with various 
soloists and groups contributing the 
vocals on a typical bunch of old 
vaudeville type tunes. The cover is 

real seller, but inside the material 
material doesn't live up to the billing 
of minstrelsy. 

The 
Playtime 

Voice of Music 

3 REGIONAL OFFICES 

UNDER 1 OWNERSHIP 
providing EXCLUSIVE NATIONAL 
GRASS ROOTS COVERAGE of 
nowspa.rs, dally and weekly; 
national consumer and business 
publication and literally over y 
periodical on your schedule. 

Write or phone for 
complete details 

1U4RES,CLIPPING) 
BURïJW 

157 Oumben Street 
New Tort 7, N. Y. 

BArdty 7 -2096 

406 Wort 34th Shell 
nun Oh 11, Me. 

715 Harrison Sheet 
Topeka, Lomas 

FUN WITH LAWRENCE WELK 74 
(1 -12 ") 
Epic LN 3248 

In a move to cash Io on the sales 
bonanza on Welk LP's currently en- 
joyed by Coral, Epic has gathered 
together group of old Welk sldea 
in this package, Second such collec- 
tion issued by the label. Tune -wise, 
the selection Isn't very exciting (eg., 
"The Man on the Ferry," "Hard4o. 
Get Gertie," etc.), but Welk's style 
hasn't changed over the years, and 
fans should enjoy the pleasant, dance- 
able arrangements and attractive vo- 
cals (by various artists). This LP 
should grab oft some attention from 
his loyal following. 

MY HEART IS IN VIENNA 73 
Stradivariety Ork. Cond. Louis htari- 

schal (1 -12 ") 
Epic LN 3241 

Here is a dreamy instrumental pack- 
age for relaxed, warm -weather listen- 
ing. The pace is leisurely, the tempo 
light and the stylings lush. Selections 
are (toned in the lilting Strauss 
Waltz vein, altho none of the tuna 
are from the master. A poignant 
cover photo carries out the package's 
nostalgic theme. 

OLD TIME MUSIC HALL SONGS 72 

Charlie Kunz 11 -12 "1 

London 1342 
Pianist Charlie Kunz offers 36 tunes, 
reminiscent of the English music hall 
art. Much of this goes back to the 
turn of the century and, of course, 
has a strong kinship with early vaude- 
ville in America. Kunz works with 
rhythm accompaniment on Otis brace 
of oldsters and Me renditions would 
make good accompaniment for group 
singing. The cover shows an old 
timer of the music hall set doing his 
get -off routine, which adds to plus 
display values. Over -all, however, a 

vocal offering of tunes like this, sung 
in a traditional style, would have 
considerably more appeal. 

SPECIAL. DELIVERY 70 

Janet Brace; Don Elliott Quartet (1 -12 "1 

ABC -Paramount ABC 116 
Altho she's backed by Don Elliott's 
jazz group, Miss Brace Is a pop 
singer, and a good one . but not 
a jazz singer. In this collection of 
standard tunes, she impresses as a 
lustier version of Teddi King, at her 
best in ballads, like "Time After 
Tim,' and "That's All." Gal's po- 
tential is apparent here as in her 
earlier Dacca singles, but this partscular 

layout isn't likely to send her 
soaring. Several individual selections 
wili provide jocks with a fresh turn. 

LOVE AND THE WEATHER 
Habit Mann and Ork (1 -12 ") 
Bethlehem BCP 63 

The jazz flutist, Herbie Mann, tries 
fora straight pop mood music seller 
here, and the results arc disappoint- 
ing Ralph Burns and Frank Hunter 
cleffed tasteful, but not extraordinary 
string backgrounds, and Mann playa 
his alto flute straight, without much 
flair. Tune choice may induce limited 
deejay play: the title tune (by Irving 
Berlin). "I'm Glad There Is You,' 
etc. 

70 

CRY MY LOVE 
Serena Shaw (1 -12 ") 
Rama 5001 

Since this is the label's first piece of 
packaging, there's no real reason for 
despair, since improvement can come 
with subsequent issues. Tho a good 
bit of effort obviously went into the 
production of this LP and its moody 
cover, the results of the singers ef- 
forts on a series of heady and haun- 
ting love tunes are not the happiest. 
Gal just doesn't have the style to 
project the kind of material, and 
dealers would bo well advised to 
move cautiously. 

-61 

A COUPLE OP KIDS IN LOVE 60 
Art and Dotty Todd (1 -12 ") 

,Diamond D 9 

Sales potential of this package is 
doubtful since the package just 
doesn't jell. The material fails to 
comp across -the backing is weak, 
and the artists don't pick it up with 
their chirping. 

Jazz 
Continued from page 58 

for Paramount and Gentian labels 
between 1926 and 1928 In Chicago. 
Reissued on LP for the first time. 
with Riverside's usual classy "Ar- 
chive" cover format, this is valuable 
sluff for collectors and historians. 
It's an item strictly for the specialty 

The Billboard's Monthly Recap of 

BEST SELLING CLASSICAL AND 

JAZZ PACKAGED RECORDS 

Album are ranked In order of their national 
e sales strength at the :rest ail level as determined by 

Classical Albums (over -all) surveys of top in nil key markets lhù 
month. 

1. TCHAIKOVSKY: 1812 Overture; Capriccio Italien - 
Minneapolis Symphony ( Dorati) Mercury MG 50054 

2. RACHMANINOFF: Piano Concerto No, 2- 
Istomin, Philadelphia Orchestra (Ormandy) Columbia ML 5103 

3. ?o ENDELSSOHN: Violin Concerto; MOZART: Violin Concerto No. 4- 
Oistrakh, Philadelphia Orchestra Columbia ML 5085 

4. OFFENBACH: Gait. Parisienne; MEYERBEER: Les Patineurs - 
Boston Pops Orchestra RCA Victor LM 1817 

5. TCHAIKOVSKY: Piano Concerto No. 1- 
Gilels, Chicago Symphony (Reiner) RCA Victor LM 1969 

6. GROFE: Grand Canyon Suite; COPLAND: El Salo,, Mexico- 
Boston Pops Orchestra (Fiedler) RCA Victor LM 1928 

7. BEETHOVEN: Symphony No. 5; MOZART: Symphony No. 40- 
Philadelphia Orchestra (Ormandy) Columbia ML 5098 

8. RIMSKY- KORSAKOFF: Scheherazade- Pittsburgh Symphony (Steinberg) Capitol P 8305 

9. BOSTON POPS PICNIC- Boston Pops Orchestra (Fiedler) RCA Victor LM 1985 

10. CONCERT PIANO ENCORES- Leonard Pen nario Capitol P 8338 

11. BERLIOZ: Harold in Italy -NBC Symphony (Toscanini) RCA Victor LM 1951 

12. OPERATIC RECITAL NO. 3- Renata Tehaldi London LL 1354 

13. CIGLI IN CARNEGIE HALL RCA Victor LM 1972 

14. RIMSKY -KORSAKOFF: Scheherazade -Philadelphia Orchestra (Ormandy).. Columbia ML 4888 

15. DANZA- Hollywood Bowl Orchestra (Dragon) Capitol P 8314 

16. RAVEL: Bolero; RIMSKY- KORSAKOFF: Capriccio Espagnol - 
Detroit Symphony (Paray) Mercury MG 50020 

17. SIBELIUS: Violin Concerto- Oistrakh, Stockholm Festival Orchestra (Ehrling) Angel 35315 

18, BEETHOVEN:Symphonies Nos. 1 and 9 -NBC Symphony (Toscanini)....RCA Victor LM 6009 

19. BEETHOVEN: Symphony No. 3- Pittsburgh Symphony (Steinberg) ' Capitol P 8334 

20. IBERT: Escales; RAVEL: Bolero; La Valse; Pavane; CIIABRIER: Espana; DF,BUSSY: 
Clair De Lune -Philadelphia Orchestra (Ormandy) Columbia ML 4983 

Instrumental 
(Light and 

Semi -Classical) 
1. BOSTON POPS PICNIC: 

Fiedler 
RCA Victor LM 1985 

2. LA DANZAI Dragon 
Capitol P 8314 

3. GREAT OPERATIC ARIAS: 
Mantovani.London LL 1331 

4. CONCERTOS UNDER THE 
STARS: Dragon 

Capitol P 8326 
5. FIESTA: Dragon 

Capitol P 8335 
6. STARLIGHT CONCERT: 

Dragon Capitol P 8278 
7. MUSIC FOR A SUMMER 

NICHT: Fiedler 
RCA Victor LM 1910 

8. VIENNESE ORCHESTRAL 
DELIGHTS Epic 3246 

9. SUMMFRTIME: Gould... . 

RCA Victor LM 2008 
10. STARLIGHT ENCORES: 

Bamett Capitol P 8296 

Instrumental 
(Popular) 

1. 

2. 

3. 

4. 

5. 

6. 

7. 

8. 

9. 

10. 

BUBBLES IN THE WINE - 
Lawreuce Welk 

Coral CRL 57038 
NIGHT WINDS - Jackie 
Gleason, ... Capitol W 717 
WALTZES OF IRVING 
BERLIN - Bantovani Or- 
chestra....London LL 1452 
CASTLES IN SPAIN - 
Michel Legrand 

Columbia CL 888 
PASSPORT TO ROMANCE 
-Percy Faith 

Columbia CL 880 
MY FAIR LADY - Percy 
Faith Columbia CL 895 
DREAM DANCING - Ray 
Anthony Capitol T 723 
SAY IT WITH MUSIC- 
Lawrence Wilk 

Coral CRL 57041 
MUSIC FOR LOVERS 
ONLY; MUSIC TO MAKE 
YOU MISTY- Jackie Gleason 

Capitol W 475 
MIDNIGHT RHAPSODY - 
Joe Bushkin ... Capitol T 711 

shops, however. The origins of "Chi- 
cago style" jazz arc obvious here, 
particularly in the pieces with Baby 
Dodds on drums. Historical jazz 
shows will find good material hen. 

MA RAINEY 68 

(1 -12 ") 
Riverside RLP 108 

Collectors' issue, featuring the first of 
the great blues singers, who was also 
Bessie Smith's mentor, is for the jazz 
specialty shops and mall -order ven- 

Jazz 
1. ELLA FITZGERALD 

SINGS TILE COLE PORTER 
SONG BOOK - 

Verve MGV 4001, 2 

2. STAN KENTON IN HI -FI- 
Capitol W 724 

3. AMBASSADOR SATCH - 
Louis Armstrong 

Columbia CL 840 
4. KRUPA AND RICH -Gene 

Krupa and Buddy Rich 
Cleff MCC 684 

5. JAZZ: RED HOT AND 
COOL -Dave Brubeck 

Columbia CL 699 

6. COAST CONCERT -Bobby 
Hackett Capitol T 692 

7. THE BENNY GOODMAN 
STORY, Vols. 1 and 2 -Sound 
Track. Decca DL 8252, 8253 

8. FONTESSA - Modern Jazz 
Quartet Atlantic 1231 

9. CHRIS CONNOR 
Atlantic 1228 

10. JAZZ GOES TO COLLEGE 
-Dave Brubeck 

Columbia CL 566 

dors. Mme. Raincy is backed in these 
reissues (new to LP) by such histori- 
cal names as Tommy Ladnier, 
Fletcher Henderson, Joe Smith and 
Tampa Red. Sides were cut for 
Paramount bctwcen 1925 and 1928, 
and have great value to jazz students. 
"Stack o' Lee Blues" and "Hear Me 
Talking to You' are samples. Smart, 
standard cover design used for entire 
"Archive" series. 

JAZZ OF THE ROARING TWENTIES..47 
The California Ramblers (1 -12 ") 
Riverside RLP 801 

A collectors set, a curio containing 
some of the top tunes of the vo-do- 

de-o-do era, played by the California 
Ramblers who, at various times, in- 
cluded Red Nichols. Tommy and 
Jimmy Dorsey, Adrian Rollini, etc. 
Historians and library builders will 
find a spot for this, but commercial 
sale will be small. Sides were cut 
originally between 1924 and 1927. 
Tunes include "Charleston." "Five 
Foot Two." "Crazy Words," "Col- 
legiate," etc. Many jocks can find 
use for this on memory setts. 
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Luis 11=1:1153 
ARCARAZ 

and His Orchestra 

SWEET AND> WING 

12 Selections. Long Play (LPM- 12 Selections. Long Play (LPM - 
1215) $3.95; 45 EP versions: 1216) $3.98; 45 EP versions: 
2- record (EPB -1215) $2.98, I- 2- record (EPB -1216) $2.98, 1- 

record (EPA -778) $1.49 record (EPA -779) $1.49 

la Selections. Long Play (LPM - 
1217) $3.98; 45 EP versions: 
2- record (EPB -1217) $2.98, 1- 
record (EPA -780) $1.49 

Music from 

PM WITH THE Will 

The Night 

Was Made 

for Love 

TONY MARTIN 
Henri René's Orth. 

II Selections. Long Play (LPM - 
1218) 53.98; 45 EP versions: 
2- record (EPB -1218) $2.98, 1- 
record (EPA -781) $1.49 

RANKIE CARLE 

HONK? TONK 
faa- 

12 Selections. Long Play (LPM - 
1219) $3.98; 45 EP versions: 
2- record (EPB -1219) 52.98. 1 -. 

record (EPA -782) $1.49 

`THE CHAPEL ON THE HILL 

12 Selections. Long Play (LPM- 12 Selections. Long Play (LPM - 
1224) $3.98; 45 EP versions: 1225) $3.98; 45 EP versions: 
2- record (EP13-1224) $2.98, 1- 2- record (EPB -1225) $2.98, 1- 
record (EPA -787) 51.49 record (EPA -788) $1.49 

.0.C`AVROR 

Stringin' Along with 
C:9I3E3EST E1TK]<1WS 

SWING WEST 
PEE WEE KING and his Band 

12 Selections. Long Play (LPM- 12 Selections. Long Play (LPM - 
1236) $3.98; 45 EP versions: 1237) $3.98. 45 EP versions: 
2- record (EPB -1236) $2.98, 1- 2- record (EPB -1237) $2.98, 1- 
record (EPA -796) $1.49 record (EPA -797) $1.49 

Selections from this and four 
other great motion pictures. Long 
Play (LPM -1287) $3.98 

SQUARE DANCES 

13 Selections. Long Play (LPM - 
1238) 53.98; 45 EP versions: 
2- record (EPB -1238) $2.98, 1- 
record (EPA -798) $1.49 

12 Selections. Long Play (LPM - 
1188) $3.98; 45 EP versions: 
2- record (EPB -1188) $2.98, 1- 
record (EPA -867) $1.49 

=PM 
ARTIE SHAW 

and his GRAMERCY FIVE 

vi 

-......'` 

12 Selections. Long Play (LPM 
1227) $3.98; 45 EP versions[ 
2- record (EPB -1227) $2.98, 1- 
record (EPA -789) $1.49 

ARTIE SHAW 

12 Selections. Long Play (LPM- 11 Selections. Long Play (LPM - 
1241) $3.98; 45 EP versions: 1244) $3.98; 45 EP versions: 
2- record (EPB -1241) $2.98, 1- 2- record (EPB -1244) $2.98, 1- 
record (EPA -799) $1.49 record (EPA -800) $1.49 

RCA VICTOR makes 

I 
30 more all -time best -selling albums 
We did it before and the public loved it 
-so we're doing it some more! 30 addi- 

tional, best selling 10" albums have now 
been converted to the more popular, 
faster- selling 12" Long Play size. More 

selections -by the same top RCA Victor 

artists -have been added ... attention - 
getting new covers have been created for 

both the Long Play and 45 EP's ... to 

make these albums the fastest moving 

the dealer's choice 
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COCKTAIL TIME WITH FRANKIE CARLE 

Frankie Ç' 
Carle's 

Sweethearts ALL -TIME 
FAVORITES 
Eddy Arnold 

12 Selections. Long Play (LPM- 20 Selections. Long Play (LPM- 12 Selections. Long Play (LPM- 12 Selections. Long Play (LPM - 
1220) $3.98; 45 EP versions: 1221) 53.98; 45 EP versions: 1222) $3.98; 45 EP versions: 1288) 53.98; 45 EP versions: 
2- record (EPB -1220) $2.98, 1- 2- record (EPB -1221) $2.98, I- 2- record (EPB -1222) $2.98, 1- 2- record (EPB -1288) 52.98, !- 
record (EPA -783) $1.49 record (EPA -784) $1.49 record (EPA -785) $1.49 record (EPA -817) $1.49 

12 Selections. Long Play (LPM - 
1228) $3.98; 45 EP versions: 
2- record (EPB -1228) $2.98, 1- 
record (EPA -790) $1.49 

intermezzo 

12 Selections. Long Play (LPM - 
1245) $3.98; 45 EP versions: 
2- record (EPB -1245) $2.98, 1- 
cecord (EPA -801) $1.49 

FAVORITE 
GERMAN 

MARCHES 

12 Selections. Old world march- 
ing music played by a famous 
German Brass Band. Long Play 
(LPM -1231) $3.98 

5 AI NT Ahy;h!i 

MISBE- 
H AV I N' 

NEVER . 

NO MO' 
BLUES 

Jimmie Ro,lccrs Memorial Album 

12 Selections. Long Play (LPM - 
1232) $3.98; 45 EP versions: 
2- record (EPB -1232) $2.98, 1- 
record (EPA -793) $1.49 

Country Classics 

Hank Snow, the Singing Ranger, 

and His Rainbow Rancit Boys 

11 Selections. Long Play (LPM - 
1233) $3.98; 45 EP versions: 
2- record (EPB -1233) $2.98, 1- 
record (EPA -794) $ 1.49 

12 Selections. Long Play (LPM - 
1223) 53.98; 45 EP versions: 
2- record (EPB -1223) $2.98, 1- 
record (EPA-786 ) $1.49 

12 Selections. Long Play (LPM - 
1235) $3.98; 45 EP versions: 
2- record (EPB -1235) $2.98, 1- 
record (EPA -795) $1.49 

11114.1111111 
YES INDEED! 

TOMMY 
DORSEY e AND HIS 

ORCHESTRA 

12 Selections. Long Play (LPM- 16 Selections. Long Play (LPM - 
1246) $3.98; 45 EP versions: 1252) $3.98; 45 EP versions: 
2- record (EPB -1246) $2.98, 1- 2- record (EPB -1252) $2.98, 1- 
record (EPA -802) $1.49 record (EPA -803) $1.49 

the big ones even 

II Selections. Long Play (LPM - 
1253) $3.98; 45 EP versions: 
2- record (EPB -1253) $2.98, 1- 
record (EPA -804) $1.49 

12 Selections. Long Play (LPM - 
1229) $3.98; 45 EP versions: 
2- record (EPB -1229) 52.98, 1- 
record (EPA -805) $1.49 

converted from 10" to 12" Long Play! 
items on your rack: The result: More 

sales! Bigger sales!. Higher profits! 

Under this simplified standardization of 

prices and sizes, you have less inventory, 
more shelf space ... yet you have more 

selections to offer your customers. 

So convert your sales into bigger profits 

with these all -time sales leaders. Call or 

write your RCA Victor Record distribu- 

tor and place your order now! 

Your customer will hear these recordings best on an 

RCA Victor New Orthophonic High Fidelity Victrola 
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HOflOK DOLL OF 11119 
iva 
Week 

+ * c c TRADE MARK REG. 

THE NATION'S TOP TUNES For survey week ending July 25 

Weeks 
Laar N 
TT'Kk Chan 

1. Wayward Wind 
By Stan LebouskHerb Newman -Published by Warman (HMI) 

REST SELLING RECORD: G. Grant, Era 1013. 

RECORDS AVAILABLE: T. Rifler, Cap 3430; 1. Valentine, M.G -M 12267. 

2. I Almost Lost My Mind 
By Hunter -Published by Hill á Range (ßM1) 

REST SELLLNG RECORD: P. Boone, Dot 15472. 

RECORD AVAILABLE: 1. J. Hunter, M -G -M 105578. 
r 

3. Allegheny Moon 
By Hoffman- Manning- Published by Oxford (ASCAP) 

REST SELLLNG RECORD: P. Page, Mercury 70878. 

RECORD AVAILABLE: B. Regis, VS 20.6551. 

1 14 

2 9 

5 6 

4. I Want You, I Need You, I Love You 3 9 
By Maurice Myself á Ira Kosloff -Published by Elvis Presley Musk (8515) 

BEST SELLING RECORD: E. Presley, Vic :06540. 

5. My Prayer 
By Boulanger A Kennedy -Published by Skidmore (ASCAP) 

BEST SELLING RECORD: Platters, Mercury 70893. 

RECORD AVAILABLE: Ink Spott, Dec 29991. 

11. More 
By Tom Glade, A Alex Alstone- Published by ShapiroBernstei9 (ASCAP) 
NEST SELLING RECORD: P. Como. Vic 20.6554. 

12. Be- Bop -a -Luta 
By Sheriff Tex Davis-Gene Vincent -Published by Lowery Enterpriser (8)4)) 
REST SELLING RECORD: G. Vincent, Cap 3450. 

7 4 

Tile 
Week 

Weeks 
Less N 
Well Mart 

6. Whatever Will Be Will Be 
(Que Sera Sera) 

By Livingston. Evans- Published by Artists Music (ASCAP) 

BEST SELLING RECORD: Doris Day, Col 40704. 

RECORD AVAILABLE: E. Howard, Mercury 70881. 

7. Moonglow and Theme From Picnic 
By Hudson, Delange á Mills (Dunning) -Published by Mills Columbia Pictures 

Music Corp. (ASCAP) 
BEST SELLING RECORDS: M. Stutuff. Dec 29888; G. Cates, Coral 61618. 

8. On the Street Where You Live 
By I enter & F. Lowe -Published by Chappell (ASCAP) 
REST SELLING RECORD: V. Damone, Col 40654. 

RECORDS AVAILABLE: A. Fiedler, VV 20 -6569; E. Fisher; Vic 20.6529; L. Welt,' 
Coral 61644; F. Wayne, Epic 9153. 

9. Born to Be With You 
By Don Robertson -Published by E. II. Morris (ASCAP) 
BEST SELLING RECORD: Ch09(1(1es, Cadence 1291. 

;RECORD AVAILABLE: L. Dee, Mercury 70870. 

10. Sweet Old- Fashioned Girl 

Second Ten 

By Bob Merrill- Published by Valor (ASCAP) 
BEST SELLING RECORD: T. Brewer, Coral 61636. 

8 5 

4 17 

6 13 

9 8 

12 7 

11 7 16. Glendora 

15 6 

13. Ivory Tower 10 18 
By Jack Fulton and Lois Steele -Published by E. H. Morris (ASCAP) 
BEST SELLING RECORD: C. Carr, Fraternity 734. 

RECORDS AVAILABLE( Four Hues, Coral 61617; 

G. Storm, Dot 15458; 0. Williams, DaLuse 6093. 

14. l'm in Love Again 
By Domino á Banholomew- Published by Reene (BM)) 
BEST SELLING RECORD: F. Domino, Imperial 5386. 

RECORD AVAILABLE: Fontane Sisters, Dot 15462. 

L. Guerrero, Real 13;0; 

15. Standing on the Corner 
By Frank Lows',- Published by Frank (ASCAP) 
BEST SELLING RECORD: Four Lads, Col 40674. 

RECORDS AVAILABLE: P. Beltran, Vic 20.6579; N. Hefei, Epic 9158; D. Matti, 
Cap 3414; Mills Brothers, Dec 29887. 

13 13 

14 14 

By Ray Stanley -Pubtished by American (6511) 

BEST SELLING RECORD: P. Como. Vic 20.6554. 

16. Stranded in the Jungle 
By Johnson á Smith -Published by Peer Intl-Flash (EMI) 
BEST SELLING RECORD: Cadets. Modern 994. 

RECORDS AVAILABLE: Gadabouts, Mercury 70898; Jayhawks, Flash 109. 

18. Picnic 
By George Dunning á S. Allen- Published by Shapiro -Bernstein (ASCAP) 
BEST SELLING RECORD: McGuire Sisters, Coral 61627. 

RECORDS .AVAILABLE.: S. Allen, Coral 61620; B. Bregman, Vic 20 -6471; G. Dun- 
ning, Dec 29888; R. Marteri5, Mercury 70836. 

19. It Only Hurts for a Little While 
By Mack David A Red Spielman -Published by Advanced Music (ASCAP) 
BEST SELLING RECORD: Ames Brothers, Vic 20 -6481. 

20. Hound Dog 
By J. Leiber and M. Stoller -Published by Elvis Presley Music á Lion Music 1.8111) 

BEST SELLING RECORD: E. Presley, Vic 20.6604. 

Third Ten 
21. Canadian Sunset 25 

By Eddie Heywood- Published by Meridian AIN.) 
RECORD AVAILABLE: H. Winterhalter -E. Heywood, Vic 20.6537. 

22. That's All There Is to That 
By Clyde Otis A Kelly Owens -Published by Meridian (EMI) 
RECORD AVAILABLE: Nat (King) Cole. Cup 3456. 

22. Walk Hand in Hand 
By J. Cowell -Published by Republic (8311) 
RECORDS AVAILABLE: T. Martin, Vic 206493; D. Vaughn, Kapp 143; A. Williams, 
Cadence 1288. 

24. I Could Have Danced All Night 
By Frederick Loewe A Allen Jay Lerner -Published by Chappell (ASCAP) 
RECORDS AVAILABLE: C. Applewhite, M-G -M 12220; F. Carle, Vic 20-6460; R. 

Clooney, Col 40676; S. Kaye, Col 40707, A. Lyn -L. Welk, Coral 61644; D. Short. Vic 
20.6469; S. Syms, Dec 29903. 

24. Transfusion 
By Jimmy Drake- Published by Paul Barrett 181,11) 

RECORDS AVAILABLE: Four Jokers, Diamond 3004; N. Noreur, Dot 15470. 

3 

26 2 

I9 14 

26 11 

22 8 

WARNING -The title 'HONOR ROLL OF HITS' is a registered lrademark and the listings of the 
hill has been copyrighted by The Billboard. Use of either may not be made without The Billboard's 
consent. Requests for such 1011111 should be submitted In writing to the publishers of The Billboard 
at The Billboard, 1564 Broadway, New York 36, N. Y. 

17 7 

17 4 

16 13 

20 10 

- 1 

26. Heartbreak Hotel 
By Aawn, Durden A Preley- Published by Tree (B8I1) 
RECORDS AVAILABLE.: Cadets. Modern 985; Four Jokers, D(."ound 3004; S. Frt. 
berg, Cap 3480; E. Presley, Vic 20.6420. 

26. Portuguese Washerwoman 
By Popp- Lucchesi -Published by Remick (ASCAP) 
RECORDS AVAILABLE: J. Vale, Col 40710; C. McRae, Dec 29949. 

Sherman, Kapp 149 

26. You Don't Know Me 
fly C. Walker A E. Arnold -Published by 11111 A Range (SMI) 
RECORDS AVAILABLE: J. Vale, Col 40710; G. McRae, Dec 29949. 

26. Soft Summer Breeze 
By Eddie Heywood -Published by Regent (8111) 
RECORD AVAILABLE: E. Heywood, Mercury 70863. 

30. Treasure of Love 
By Lou Staliman & Joe Shapiro -Published by llonumentProgressive (HMI) 
RECORDS AVAILABLE: D. Collins, Coral 61647; C. M:Phatter, Atlantic 1092. 

21 22 

26 5 

30 2 

- 1 

29 5 

The Honor Roll of Hits comprises the notion's top tunes according 
to record and sheet sales, disk jockey and juke box performances 
as determined by The Billboard's weekly nationwide surveys. 
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from the sound track of the MGM Production of the same name 

up there 

Somebody likes me 

c/w Dream Along With Me 

(I'm On My Way To A Star) 

the theme song 

from Perry's NBC -TV Show 

...and nobody sings 'em like 

Perry Como 

the dealer's choice 

20f47.6590 A New Orthophonic High Fidelity Recording 

Your customers will hear these recordings best on an 

RCA Victor New Orthophonic High Fidelity "Victrola ". 
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Best Sellers in Stores 
For survey week ending July 25 

RECORDS are ranked )n order of their current national selling 
importance at the retail level, as determined by The Billboard's 
weekly survey of the toy volume dealers In every important market 
area. When significant action Is reported on both eider of 

record, points ere combined to determine 
position on the chart. In such a case, Week. 

Ws both aides are listed (n bold type, the Lart oa 
Week leading side on top. Week Chart 

1. MY PRAYER (ASCAP) -Platters 4 4 

HEAVEN ON EARTH (ASCAP) - 
Mercury 70893 

2. I WANT YOU, I NEED YOU, 1 LOVE 
YOU (BMI) -E. Presley 1 10 

MY BABY LEFT ME (B \11)- 
Vic 20 -6540 

3. 1 ALMOST LOST MY MIND 
(BMI) -P. Boone 3 8 
I'm in Love With You (B \II) -Dot 154,2 

4. WAYWARD WIND (B \II) -C. Grant.. 2 14 
No More Than Forever (ASCAP) --Era 1013 

5. WHATEVER WILL BE, WILL BE 
(ASCAP) -Doris Day 6 5 
I Gotta Sing Away These Blues (a \1i)- 

Col 40704 

6. ALLEGHENY MOON (ASCAP) - 
P. Page 
Strangest Romance (ASCAP) -Mercury 70878 

9 5 

7. BE- BOP -A -LULA (BMI) -G. Vincent.. 7 7 
Woman Love (EMI-Cap 3450 

8. MORE (ASCAP) -P. Como 5 8 

GLENDORA (BRII) -Vic 20 -6554 

9. HOUND DOC (BMI) -E. Presley 
Don't Be Cruel (EMI) -Vic 6604 

10. MOONGLOW AND THEME FROM 
`PICNIC" (ASCAP) -M. Stoloff 11 16 
Theme From "Picnic" (ASCAP) -D,r 29888 

11. BORN TO BE WITH YOU (ASCAP) - 
Chordettes 10 7 
Love Never Changes (ASCAP) - 
Cadence 1291 

12. I'M IN LOVE AGAIN (BMI) - 
F. Domino 8 14 

MY BLUE HEAVEN (ASCAP) - 
Imperial 5386 

13. ON THE STREET WHERE YOU 
LIVE (ASCAP) -V. Damone 12 9 
We All Need Love (ASCAP) -Col 40654 

14. SWEET OLD -FASHIONED GIRL 
(ASCAP) -T. Brewer 13 7 

Goodbye, John (ENID -Coral 61636 

15. STRANDED IN THE JUNGLE 
(BMI) -Cadets 16 3 

I Want You (EMI)- Modern 994 

16. CANADIAN SUNSET (B \li)- 
H. Winterhaler & E. Heywood 19 2 

Ihis Is Real (ASCAP)-Vic 20-6537 

17. RIP IT UP (BMI)- Little Richard 20 3 

READY TEDDY (BMI)- Specialty 579 

IS. TRANSFUSION (B\fl)- 
Nervous Norvuc 15 9 
Dig (anti) -Der 15470 

18. IT ONLY HURTS FOR A LITTLE 
WHILE (ASCAP) -Ames Brothels... 17 10 
If You Want to See Mamie Tonight (ASCAP) 

Vic 20-6481 

20. STANDING ON TIIE CORNER 
(ASCAP) -Four Lads 14 15 
My Little Angel 105111-Col 40574 

21. SOFT SUMMER BREEZE (BMI) - 
E. Heywood 23 3 
Heywood'. Bounce (SNIP-Mercury 70863 

22. YOU DON'T KNOW ME (B311)- 
J. Vale - 1 

Dream Along With Me (ASCAP) -Col 407:0 

23. MOONCLOW AND THEME FROM 
"PICNIC" (ASCAP) -G. Cates 21 16 
Bk, Bazucada (ASCAP) -Coral 61618 

24. STRANDED IN THE JUNGLE (13311)- 
Jayhawks 18 2 
My Only Darling (EMI )-Flash 109 

25. THAT'S ALL THERE IS TO THAT 
(11911) -Nat (King) Cole 24 3 
My Dream Sonata (ASCAP) -Cap 3456 

Most Played in Juke Boxes 
For survey week ending July 15 

RECORDS are ranked to order of Ibe greatest number of pie) le 
Juke boxte Utmost the country, u determined by The Billboard's 
weekly survey of the nation's she box operators. When significant 

play to reported on both aides of a record, 
points ere combined to determine position Weeks 

This on the chart. In such 8 case, both aides are Last o 
Week listed in bold type, the leading side on top. Reek Chart 

I. 1 ALMOST LOST MY MIND (BMI) - 
P. Boone 1 8 
I'm le Love With You (B511)-Dot 15472 

2. WAYWARD WIND (B3111 -C. Cram.. 2 10 
No More Than Forever 'ASC.SP) -Ere 1013 

3. I WANT YOU, I NEED YOU, I LOVE 
YOU (B31I) -E. Presley 3 9 

MY BABY LEFT ME (AMP- 
Vic 20.6540 

4. ALLEGHENY MOON (A.SCAP)- 
P. Page 8 5 
Strangest Rename (ASCAP) -- Mercury 7115 8 

5. BORN TO BE WITH YOU (:ASCAP) - 
Chordettes 6 6 

Love Never Changes (ASCAP) -C eden.e 12,1 

6. MORE (ASCAP) -P. Como 7 5 

GLENDORA (B3.11) -Vio 20 -6554 

7. I'M IN LOVE AGAIN (B \11)- 
F. Domino 4 12 

MY BLUE HEAVEN (ASCAP) - 
Imperial 5386 

8. SWEET OLD -FASHIONED GIRL 
(ASCAP) -T. Brewer 9 4 

Goodbye, John (HMO-Coral 61636 

9. MY PRAYER (ASCAP)- Platters 13 3 
Heaven on Earth (ASCAP) -Mercury 70893 

10. MOONGLOW AND THEME FROM 
"PICNIC" (ASCAP) -M. Stoloff 5 12 
Theme From "Picnic" (ASCAP) -Dec 29888 

11. WHATEVER WILL BE, WILL BE 
(ASCAP) -Doris Day 15 2 

I Gotta Sing Away The Blues (BMI) -Col 40704 

12. BE- BOP -A -LULA (8311) -G. Vincent 20 4 

Woman Love (BMI) -Cap 3450 

13. IVORY TOWER (ASCAP) -C. Carr... 10 14 
Please Believe Me (ASCAP)- Fraternity 734 

14. MOONGLOW AND THEME FROM 
"PICNIC" (ASCAP) -G. Cates 12 13 
Rio Betucade (ASCAP) -Coral 61618 

15. STANDING ON THE CORNER 
(ASCAP) -Four Lads 11 11 
My Little Angel 03M1) -Col 40674 

16. ON THE STREET WHERE YOU 
LIVE (ASCAP) -V. Damone 18 5 

We All Need Love (ASCAP) -Col 40654 

17. IT ONLY HURTS FOR A LITTLE 
WHILE (ASCAP) -Ames Brothers... 16 7 
If You Want to See Mamie Tonight IASCAP)- 

Vic 20 -6481 

18. PICNIC (ASCAP)- McCuire Sisters - 3 

Delilah Jones (ASCAP) -Coral 61627 

19. TRANSFUSION (BMI) - 
Nervous Norvus 19 3 
Dig (BMD -Dot 15470 

20. TREASURE OF LOVE (BMI) - 
C. McPhatter 
When You're Sincere (B).11)- .A0antic 1092 

Best Selling Sheet Music 

Tble 
Week 

Tunes are ranked in order of their current national 
selling importance at the sheet Muria jobber level. 

W eels 
Last on 
Week Chem 

1. Wayward Wind (Warman) 1 

2. ABeibewy Moon (Oxford) 3 

3. Whatever WBI Be, Wilt Be (Che Sera, Sera Artists) 2 

14 

4. On the Street Where You Live (Chappell) 4 13 

8. Sweet Old- Pamkioeed Glrl (Valor) 10 

6. Ivory Tower (E. H. Morris) 
7. Mooed/ow (Mills -Columbia Pictures) 
I. Pk.Ie (Shapiro-Bernstein) 7 

9. My Prayer (Sbapleo-Bernstein) 13 

1Q More (Shapiro- Bernsteln) lI 
Il. I Almost Lost My Mind (Hill & Range) 8 d 

73 

2 

Io 

12 

12 

2 

11. Wal6 Hand to Hand (Republic) e 

13. I Wart Yon, I Need You, I Lore You (Presley) II 2 

14. Bon to Be R'8h Yeu (E. H. 6199111) 13 

8 

IS. Steading Or the Corner (Frank) 14 2 

Most Played by Jockeys 
For survey week ending July 25 

SIDES ere ranked 1n order of the greatest number of play on 
disk bobey radio shows tbrumm the country. 
Results are based on The Billboard's weekly Weeks 

This survey among the nation's disk Jockeys. Last ee 
Week The reverse side of each record is also listed. Week Chart 

I. WAYWARD WIND (B\1I) -G. Crane.. 1 13 
No More Than Forever (ASCAP) -Era 1013 

2. I ALMOST LOST MY MIND (B311)- 
P. Boone 2 8 

l'm in Lore With You (85111 -Dot 15472 

3. ALLEGHENY MOON (ASCAP) - 
P. Page 4 0 

Slr >n6cst Romance (ASCAP) -Mercury :0,78 

4. ON TOLE STREET WHERE YOU 
LIVE (ASCAP) -V. Damone 5 10 
55 e All Need Love (ASCAP) -Col 40654 

5 \IONGLOW AND THEME FROM 
"PICNIC" (ASCAP) -M. Stoloff 3 16 
Theme From "Picnic" (ASCAP) -Dec 29886 

6. BORN TO BE WITH YOU (ASCAP) - 
(:hordettes 
1. ore Never Changes (ASCAP) -Cadence 1291 

7. WHATEVER WILL BE, WILL BE 
(ASCAP) -Doris Day 
I Gotta Sing Away These Blues (B\11)- 

Col 40704 

7 9 

]0 5 

S. I WANT YOU, 1 NEED YOU, I LOVE 
YOU (8311) -E. Presley 6 8 
Sly Baby Left Me 01541)- Vic 3 0-6540 

9. MORE (ASCAP) -P. Como 8 6 

Glendora (B\11) -Vic 20 -6554 

10. MY PRAYER (.ASCAP) -Platters 9 4 

Heaven on Earth (ASCAP)- Mercury 70893 

11. BE- BOP -A -LULA (BMI) -G. Vincent.. 11 6 

Women Love (BMI) -Cop 3450 

12. GLENDORA (BMI) -P. Conto 15 7 
Store (ASCAP) -Vie 20-6554 

13. SWEET OLD -FASHIONED GIRL 
(ASCAP) -T. Brewer 14 5 
Goodbye, John (BMI) -Coral 61636 

14. STANDING ON THE CORNER 
(ASCAP) -Four Lads 12 14 
My Little Angel (BM11 -Col 40674 

15. CANADIAN SUNSET (BMI) - 
11. Winterhalter 17 2 
I his Is Real (ASCAP) -Vic 20 -6537 

16. STRANDED IN THE JUNGLE 
(BM]) Cadets 20 2 

I want You (BMI )-Modern 994 

17. IT ONLY HURTS FOR A LITTLE 
WHILE (ASCAP) -Ames Brothers... 22 8 
It You Want 10 Ste Mamie Tonight 

(ASCAP) -Vic 20-6481 

1S. 1'31 IN LOVE AGAIN (BMI) - 
F. Domino 13 11 
Sly Blue Heaven (ASCAP) -Imperial 5386 

19. THAT'S ALL THERE IS TO THAT 
(B\1I) -Nat (King) Cole 18 2 
Sly Dream Sonata (ASCAP) --Cap 3456 

20. MOONGLOW AND THEME FROM 
"PICNIC" (ASCAP) -G. Cates 16 16 
Rio Banned. (ASCAP) -Coral 61618 

21. YOU DON'T KNOW ME (BMI) - 
T. Vale 
Enchanted (ASCAP) -Columbia 40710 

22. I ONLY KNOW I LOVE YOU 
(ASCAP) -Four Aces 
Dreamer (ASCAP) -Dee 29989 

23. PORTUGUESE WASHERWOMAN 
(ASCAP) -J. (Fingers) Carr 19 5 
Lucky Pierre -Cap 3418 

24. IVORY TOWER (ASCAP) -G. Storm.. 23 13 
I Ain't Gonna Worry 03511) -Dot 15458 

25. HOUND DOG (B).MI) -E. Presley 1 

Don't Be Cruel (BMI) -Vie 20-6604 
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GEORGIA GIBBS 

"Happiness 

Street" 
AND 

"Happiness Is 

A Thing 

Called Joe" 
MERCURY 70920 

THE CREWCUTS 

"Thirteen Going 

On Fourteen" 
AND 

"Bei Mir 

Bist Du 

Schon" 
MERCURY 70922 

Watch rms Great Duet 

RUSTY 
. DRAPER 

LOLA DEE 

"Scratch My 

Back" 
AND 

`Behind Those 

Swingin' 

Doors" 
MERCURY 70923 

RALPH MARTERTE 
AND HIS ORCHESTRA 

t 

oas 
Theme" 

AND 

A Great Version Of 

Yes Sir, 

That's My 

Baby" 
MERCURY 70197 

tt 
RECORDS 
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MtM MOWS 
NOT SUMMER SELLER5 
44 ** # ..%........ 4 . .*°,,.. ..ii4a A A.4A4ir..iI1a 

/// 1bL Z24065 

GIVE US 
THIS DAY 

Billboard 

Cashbox 

Yarkty 

plc 

Billboard 

Best Buy 

Hitting 

the (harts 

Music from the Sound Track 

of the Sheldon Reynolds 

Motion Picture, "Foreign In- 

trigue." 

unRIG 
BJ 

FOBF.i6 11117gIGOE 

COMTO 
MOM 11181 

112261 

HOW 

LUCKY 

YOU ARE 
MOM 122$8 

K122es 

Avenamm ra\ 

I A 
AVORIT6 

ONLY 
THE ONE 

odd 

HALF WAY TO 

HEAVEN 

TOP 
DE TRA 

REVIEW 

b\.<, c ̀ ` M..tEad.. ̀ .vow`R \ ... .... rr_trr--isr`sì>r- - - 

ant hi, cm? v. 

M6M 

12211 

K12277 
pAyPREAMS' 

SOME60DY STOLE M`( MUCHACHA 

BEool MaE 
MY HEART 

ISN'T IN IT 

MOM 11300 
K12300 

BETTY MADICAN 

CRYING 
'CAUSE I LOVE YOU 

and 

A PERFECT 
UNDERSTANDING 

MGM 12273 K12273 

KING'S IV 

YOU'RE 

SENSATIONAL 

ZZ 

WOULDN'T 
IT BE 

LOVERLY 
MOM 12273 K72273 

n 
e 

, . )'v.>;P . .: 
DAVID ROSE 

a",rf his orch. 

COOL TANGO 
and 

"THE CATERED AFFAIR" 
THEME 

MGM 12270 KI2270 

IVORY JOE HUNTER 

and 
MY BONNIE LIES 

OVER THE OCEAN 
MGM 12287 K12287 

I ALMOST 
LOST MY 

MIND 

.M1'1 i°o..,. >: 

MARCEE ROBINSON 

HURT ME 
and 

BECAUSE I'M 
HERE WITH YOU 

MGM 12291 K12291 

THE CROSSROADS 
QUARTET 

SOMEBODY UP 
THERE LIKES ME 

I RAISED MY BOY TO BE 
A SOLDIER 

MGM 12303 112303 

i 

Territorial Best Sellers 
For survey week ending July 25 

Listings are based on let* reports secured from top dealers In each of the markets listed. 

Atlanta 
1. Wayward WW, O. Orant. Era 
1. Moonglow .d name Trm "Meek. 

M. StolaK, Dec. 
3. I Want You, I Need Yes, I Lova Y. 

B. Presley, Vic. 
4. I Almost Lunt My MW, P. Boone, Dot 
I. Whatever Wm By WHI Be 

Doris Day, Cal. 
6. Ghost Town, D. Cherry, Col. 
7. More, P. Como, Vic. 

Baltimore 

lk CemedW Swat 
H. Winterhalter -H. Heywood, Vio. 

4. Be- Bop- aL.L, O. Vincent, Cap. 
5. Whatever Win Be, wm Be 

Doria Day, Col. 
6. Allegheny Moo., P. Page, Met. 
7. 8tnnded In the Jongle, Cadcta, Mod. 
L I Almost Lost My Mind, P. Boone, Dot 
0. Yo. Don't K. Me, J. Vale, Col. It I Went You, 1 Need Yoe, I Love Yen 

E. Prnley, Vic. 

Kansas City 
1. My Payer, Platters, Mer. 

1. My Prayer, Platters, Mer. 2. Whatever WIll Be, Will B- 
2. Allegheny 3foon, P. Page, Mer. Doris Day, Col. 
3. I Almost Lost My Mind, P. Boone, Dot 3. I Almost Lost My Mind, P. Boone, Dot 4. More, P. Como. Vic. 4. Swret Old -Fashioned Girl 
J. Fever, L. W. John, Kng. T. Brewer, Cor. 
6. Wb MU Be, Will Be S. Canadian Sunset 

Doris Day, Col. 
7. On the Street Whey. You LI,. 

V. Damonc, Col. 
8. You Don't Know Me, J. Vale, Col. 
9. Canadian Sunset 

H. Winterhalter & E. Ileywood, Vic. 
10. Hound Dog, E. Presley, Vi:. 

Boston 
1. More, P. Como, Vic. 
2. My Prayer, Platters, Mc, 
3. W'hnitever Will Be, Will Be 

H. Winterhalter -E. Heywood, Vic. 
6. Born to Be With You, Chordettes, Cdc. 
7. Hound Dos. E. Presley, Vic. 
8. Be- Bop -a -Lola, G. Vincent, Cap. 

Los Angeles 
t. Wayward Wind, G. Grant, Era 
2. Moonslow and Theme From "Picnic' 

G. Cates, Cor. 
3. Whatever Will Be, Will Be 

Doris Day, Col. 

4. Allegheny Moon, P. Page, Mcr. Doris Day, Col. S. Born to Be With You, Chordettes, Cdc. 
4. 1 Almost Lost My Min', P. Boone, Dot 6. 1 Want lon, I Need Yon, I Love low 
S. Wayward Wind, G. Grant, Era 

E. Presley, Vic. 
6. On the Street Where Yon LI. 7. Moonglow and Theme From " Plcnkw 

M. Stololf, Dec. 
8. I'm In Love Again, F. Domino. Imp. 
9. I Almost Lost M, Mind, P. Boone, Dot 

IC My Prayer, Platters, Mer. 

Milwaukee 
1. My Prayer, Platters, Mer. 
2. 1 Want You, I Need You, I Lore Yon 

E. Presley, Vic. 
3. 1 Almost Lost My Mlad, P. Boone, Dot 
4. Be -Bopa -Lola, G. Vincent, Cap. 
5. Allegheny Moon, P. Page, Mer. 

4. My Prayer, Platters, Mcr. 6. Sweet Old.Fashlo " Clot 
S. Shodlog on the Corner, Four Lads, Col. T. Brewer, Co,. 
6. Wayward Wind. G. Grant, Era 7, Whatever Will Be, Will Be 
7. Canadian Sunset Doris Day, Col. 

H. Winterhalter-E. Heywood, Vic. g, Theme From the Proud Oan 
8. Fool, S. Clark, Dot 
9. More. P. Como. Vic. 

10. On the Street Where Yon I.Ira 
V. Damons, Col. 

V. Damonc, Col. 
7. Be- Bop -a -Lola, G. Vincent, Cap. 
8. You Don't Know Me, J. Vale, Col. 
9. Canadian Sunset 

H. Winterhalter-E. Heywood. Vic. 
10. Allegheny Moon, P. Page, Mer. 

Buffalo 
1. I Almost Lost My S11od, P. Boone. Dot 
2. Moonglow .rad Theme From "Picnic" 

M. Stolofl, Dec. 
3. Allegheny Moon, P. Page, Mer. 

N. Riddle, Cry. 
0. Ghost Town, D. Cherry, Col. 

10. That's AO There Is to That 
N. (King) Colc, Cap. 

Chicago Minneapolis -St. Paul 
1 Almost Lost My MI., P. Boone, Dot 

1. Ts17 Prayer, Platt <rs, Ster. 
2. Whatever WIll Be, Will Be 2. Hound Dog, E. Presley, Vic. 

Doris Day. Col. 3. I Want You, I Need You, I Lore Yon 
3. I Want You, 1 Need You, 1 Lore You E. Prcsl <Y. Vic. 

E. Presley, Vic. 
4 I Almost Lost My Mind, P. Boone, Dot 

4. Fm In Lore Agalo. F. Domino, Imp. 
S. Whatever Will Be, Will Be 

S. My Prayer, Platters, Met. 
6. Stranded In the Jungle, Jayhawks, Fsh. 
7. Allegheny Moon, P. Page, Mer. 
B. On the Street Where You L1ye 

9. More. P. Como. Vic. 
10. Be- Bop'sLula, G. Vincent, Cap. 

Cincinnati 
1. Allegheny Moon, P. Page. Mer. 
2. Whatever Will Be, Will Be 

Doris Day, 
3. My Prayer, Platters, Mer. 
4, I Want You, I Need Yoe, I Love You 

E Presley, Vic. 
3. Wayward Wind, G. Grant, Era 
6. More, P. Como, Vic. 
7. I Almost Lost boy Mind, P. Boone, Dot 
S. Stranded In the Jungle, Cadets. Shod. 

9. It Only Hurts fora Little While 
Ames Brothers. Vic 

It Hound Dog, E. Presley, Vic. 

Cleveland 
1. My Prayer, Platters. Met. 
2. Whatever Will Be, Will Be 

Doris Day. Col. 
3. Sweet Old -Fashioned Girl 

T. Rrowcr, COT. 

4, Flying Saucer 
Buchanan & Goodman, Unv. 

S. Canadian Sunset 
H. Winterhalter-E. Heywood, Vic. 

6. Soft Summer Breen, E. Heywood. Me.. 
7. 1 Almost Lost My Mind, P. Boone. Dot 
0. On the Street Where You Live 

V. Damonc, Col. 
9. Rip It L'p. Little Richard, Spe. 

I0. 1 Promise to Remember 
Ieen.Agets. Gee 

Dallas -Fort Worth 
1. Born to Be With You. Chordettes, Cdc. 
2. Be-Bop...Lola, G. Vincent, Cap. 
3. Moons]. a. Theme From ',knit" 

M. Stoloft, Dec. 
1. Wayward Wind, G. Grant. Era 
5. I Almost Lost My Mind, P. Boone, Dot 
6. It Only Hurts for Link While 

Ames Brothers, Vic. 
7. That's All There Is to That 

N. (King) Cole, Cap. 
B. More, P. Como, Vic. 
9. hay Prayer, Platters. Mc, 

M. Allegheny Moon, P. Page, Met. 

Denver 
1. My Prayer, Platters, Mcr. 
2. Stranded In the Jungle, Cadets, plod. 
3. Whatever Will Be, Will Be 

Doris Day, Col. 
4. Bon to Be WHh You, Chordettes, Cdc. 
S. Moonglow end Theme From "Pkole" 

M. Stololf, Dec. 
6. It Only Hurts for Little While 

Arne, Brothers, Vic. 
7. Theme From the Proud Ones 

N. Riddle, Cap. 
S. More, P. Como, Vic. 
9. Pienk, McGuire Sisters, Cor. 

10. Allegheny Moon, P. Como, Vic. 

Detroit 
1. Soft Summer Breeze, E. Heywood, Mer. 
L My Prayer. Platters. Mer. 

Doris Day, Col. 
6. Be- Bop -aLtd , G. Vincent, Cap. 
7. Born to Be With You, Chordettes, Cde. 
8. More, P. Como, Vic. 
9. Sweet OIdFashlonrd Girl 

T. Brewer, Cor. 
10. Stranded ln the Jungle, Jayhawks, Fs, 

New Orleans 
I. I Want You, I Need You, I Lore To. 

E. Presley, Vic. 
2. Wayward Wind, G. Grant, En 
3. My Prayer, Platters, Mcr. 
4. Whatever Will Be, Will Be 

Doris Day, Coi. 
S. I Almost Lost My Mind, P. Boone, Dot 
6. BeBopa-Lula, G. Vincent. Ca, 
7. That's All There Is to That 

N. (King) Cole. Ca, 
8. Moonglow and Them, From "Plcnlew 

M. Stololf, Dec. 
9. Born to Be With Yon, Chordettes, CdO. 

10, Hound Dog, E. Presley. Vic. 

New York 
I. I Want You, I Need Yoo, I Lon Y. 

E. Presley, Vic. 
2. My Prayer, Platters, Mer. 
3. On the Street Where You LIrr 

V. Damons, Col. 
4. Moonglow and Theme From " Plcnkw 

M. StololL Dec. 
S. Wayward Wind, G. Grant, Roo 
6. Whatever Will Be, WIll Be 

Doris Day, Col. 
8. I'm In Love Anln, F. Domino, Imp. 
9. Mandl. on the Comer, Four Lads, Col. 

10. I Almost I.ost My Mind, P. Boone, Dot 

Philadelphia 
1. 1 Want You, I Need Yon, I Love Yo. 

E. Presley, Vic. 
2. Wayward Wind, G. Grant. Era 
3. Moonslow and Theme From "Plcnlew 

M. Stololf. Dec. 
4. Whatever WIB Be, Will Be 

Doria Day. Col. 
S. 1 Almost Lost M7 Mind, P. Boone, Dot 
6. My Prayer, Platters, Met. 
7. More, P. Como, Vic. 
S. Flying Saucer 

Buchanan & Goodman, Unv. 
9. On the Street Where You Live 

V. Damonc, Col. 
10. Born to Be With You, Chordettes, Cdc. 

Pittsburgh 
1. My Prayer, Platters, Mer. 
2. I Want You, I Need You, 1 Lon Y. 

E. Presley, Vic. 
3. Whatever Will Be, WIB Be 

Doris Day, Col. 
4. Hound Dog, E. Presley. Vic. 
S. More, P. Como, Vic. 
6. Canadian Sunset 

H. Winterhalter -E. Heywood, Vic. 
7. Flying Saucer 

Buchanan & Goodman, Unv. 
8. Allegheny Moon, P. Page, Mer. 
9. Sont for . Sommer Night 

M. Miller, Col. 
I0. On the Street Where You Live 

V. Damons, Col. 

(Continued on page 75) 
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J 
WANT MORE 

For as little as 25c a week 
Billboard's new 

SALES SELL MORE SINGLES 

BOOSTER KITS 
SELL MORE ALBUMS 

SELL MORE PHONOGRAPHS 

will help you ... SELL MORE ACCESSORIES 

These terrific new merchandising kits are packed with red -hot up -to- 

the- minute window posters ... wall posters ... counter posters . . . 

customer give -away folders. And they're all designed to boost your 
music record sales. 

SAYE UP TO 50% ON THIS 

SPECIAL INTRODUCTORY OFFER! 
...here's what you'll get ... mailed twice 
a month, starting note: 

HONOR ROLL OF HITS POSTER ... 
17 "x22 ", two colors. Listing the Top 10 
Tunes of the week, plus the up- and -coming 
favorites, based on BILLBOARDSs famous 
weekly surveys! Terrific for your window 
displays. 

BIG PLAY POP ALBUM POSTER ... 
17 "x22 ", two colors. The week's Top 10 
best selling albums, from BILLBOARD'S 
nationwide surveys. Build self -selling dis- 
plays around these! 

BIG PLAY CLASSICAL ALBUM 
POSTER ... alternating with BIG PLAY 
JAZZ ALBUM POSTER. 17 "x22 ", two col- 
ors. For counters, walls and window dis- 
plays. 

TODAY'S TOP TUNES FOLDERS.... 
listing the tops in pops, classical, jazz, B&B, 
C &\V. Use 'em for give- aways, monthly 
statement stuffers. 

POINT -OF -SALE POSTERS OF NEW 
TITLES AND NEW EQUIPMENT . . . 

spread these all over your store! Pin them 
up in your listening booths. 

All this in every kit...for as little as 50e per 
kit if you order now. 

COMING UP STRONG 

A listing of newer pop records which have shown solid trod. 
response during the post week. Compiled thru a survey of all 

major markets, these records figure strongly as potential entries 
on the National Best Seller Chart. 

1. When My Dreamboat Comes Honte 
Fats Donino 

So Long 
(ASCAP) (BI) Iutixri;d 5396 

2. Song for a Samtner Night Mitch Miller 

(ASCAP) Colombia 40730 

3. The Fool Sanford Clark 
(B\III Dot 15481 

4. Somebody Up There Likes Me Perry Conto 

( ASCAP; RCA Victor 6590 

5. Love, Love, Love 

6. Fever 

The Clovers 

(ß\II) Atlantic 1094 

Little Willie John 
(BMI) King 4935 

7. Theme From "Tite Proud Ones" 
Nelson Riddle 
(ß\tl Capitol 3472 

8. Ghost Town 

9. Love, Love, Love 

10. Ape (:all 

Don Cherry 
(ASC:AP) Colombia 40705 

The Diamonds 
(ß \I11 Mercury 70880 

Nervous Norvus 
(ASCAP) Dot 15485 

These hard -working point -of -sale merchandising kits can double your 

BEST 
pr r profits! Sign up today for these tremendously important sales builders! 

THIS WEEK'S BUYS 

:SAYE 50% BY MAILING THIS 

COUPON BEFORE SEPT. 15, 1956 
MERCHANDISING DIVISION 
THE BILLBOARD 

2160 Patterson Street 

Cincinnati 22, Ohio 
909 

Name 

Name of Store 

Address 

Olt, Zone State 

I want to save 50% of your 
regular price. Please send 
me the next 24 SALES 
BOOSTER KITS ... twice 
a month for one year at only 
50e per kit. I enclose only 
$12. 

Please send me the next 10 
SALES BOOSTER KITS as 
a trial. I enclose $6 in full 
paginent. 

Please send me a sample kit 
only. I enclose $1 for one kit. 

According to sales reports In key markets, the following recent 

releases are moennuided for extra profits: 

FLYING SAUCER- Luniverse Records- Despite the controversy sur- 
rounding this disk, dealers are doing plenty of business with it. 
The bombshell record is moving at an unusually fast pace in both 
pop and r.&b. markets. This applies to all areas where delivery 
has been made, with very strong reports from Buffalo, Baltimore, 
Milwaukee, Philadelphia, Providence and Richmond. Considering 
that the disk has been on the scene for only a week, it looks like 
an almost certain chart entry at an early date. 

AFTER THE LIGIITS CO DOWN LOW (Harvard, BMI) - Al 
Nibbler -Decca 29982 -A previous Billboard "Spotlight" pick, this 
single from Nibbler's latest album is ringing up plenty of sales. 
Jockeys are on it heavily and this has paid out with excellent 
reports from Pittsburgh, Buffalo, Baltimore, Durham and Milwau- 
kee, with other favorable indications from Philadelphia, Boston 
and Atlanta. The flip, "I Was Telling Her About You" (Planetary, 
ASCAP), another commercial side, makes a strong salesworthy 
coupling. 
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i 
ATLANI 

a 

15,000 

ST 
LOWS 

20,000 

OKLAHOMA 
CITY 

15,00c 

14e 7a4a040 
FATS 

DOMINO 
ONLY 3 WEEKS OLD 

and 25th on the Pop Chart` 

RICHMOND. 
VA. 

16,000 

CHARLOTTE 
28,000 

A SMASH IN 

BOSTON 
25,000 

H ART f ORD 

13,000 

SEATTLE 
16,500 

DADAS 
18,0p0 

ORLEANS 

20,000 

CHICAGO 
40,000 

`SO LONG' 

`WH 11,1 MY DREAM BOAT 

BUFFALO 

16,800 

COMES HOME' 

# 5396 

HOUSTON 

18 500 

1ACKS0 

oo\LLE 

14,50 

2200 

imperiai ecods 
6425 Hollywood Blvd. Hollywood 28, Calif. 

CLEVELAND 

36,000 

MINNEAPOLIS - 
ST. PAUL 

15,000 

LOS ANGELES 

31,000 

NASHVILLE 
8,000 

MEMPHIS 

12,000 

NEW YORK 

35,000 

PITTSBURGH 

15,000 

CINCINNATI 
12,000 

INDIANAPpLIS 

9,500 

DETROIT 

30,000 

BALTO-WAS 

28,0p0 'Z° N 

pHlLApFLPN! 

28,500 A 
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1 ;10! 
De3 

&88e4Jìü 
NEW 13IG 

BA`, D 

BAN 
WITH VOCALS MS LIKE YOU 

T DON'T CARE" 
HERB LANCE SINGS 

B/W 

"PLAY ME THE BLUES" 
TONI HARPER SINGS 
Single Record 151 151X45 

BIG BAN 
INSTRUMENTALS "I CAN'T GET STARTED" 

B/W 

"GROOVIN' FOR NAT" 
Single Record 152 152X45 

451 NORTH CANON DRIVE, 

BEVERLY HILLS, CALIF. 

THE TOP 100 
For survey week ending July 25 

A list of the Top 100 RECORD SIDES in the nation according 
to a COMBINED TABULATION of Dealer, Disk Jockey and 
Juke Box Operator replies to The Billboard's weekly popular 
record Best Seller and Most Played surveys. Its purpose is to 
provide Disk Jockeys with additional programming material 
and to give trade exposure to NEWER records just beginning 
to show action in the field, 

Last 
Pos. Song Artist Label Week 

1. I .ALMOST LOST MY MIND P Boone Dot 2 
2. WAYWARD WIND G. Grant Era L 

3. I WANT YOU, I NEED YOU, I LOVE YOU.... E. Presley Victor 3 
4. ALLEGHENY MOON P Page Mercury .. 4 
S. BORN TO BE WITH YOU Chord.. Cadence ... 6 
5. MY PRAYER Platters Mercury .. 7 
7. WHATEVER WILL BE, WILL BE Dois Day Columbia .. 9 
8. MOONGLOW AND THEME. FROM "PICNIC ".. M. Stoloff Decca 4 
9. BE- BOP.s.LULA G. Vincent Capitol ...14 It MORE P Como Victor 10 

11. ON THE STREET WHERE YOU LIVE V Damon° Columbia ..I2 
11. SWEET OLD FASHIONED GIRL T Brewer Coral I1 
13. I'M IN LOVE AGAIN F Domino Imperial . 8 
14. GLENDORA P Como Victor 16 
1S. STANDING ON THE CORNER Four Lads Columbia ..13 
16. IT ONLY HURTS FOR A LITTLE WHILE Ames Brothers... Victor 17 
17. MOONGLOW AND THEME FROM "PICNIC ".. G. Cales Coral 15 
18. THAT'S ALL THERE IS TO THAT Nat (King) Cole.. Capitol -.20 
19. STRANDED IN THE JUNGLE Cadets Modern ...18 
20. SOFT SUMMER BREEZE E Heywood Mercury _40 
2t. TRANSFUSION N. Nerse, Do, 20 
22. IVORY TOWER G. Storm Dot 18 
23. TREASURE OF LOVE C. McPhattee.... Atlantic ...26 
24. HOUND DOG E Presley Victor 
25. IVORY TOWER C Can Fraternity ..22 
24. PORTUGUESE. WASHERWOMAN J Fingers Carr Capitol ....27 
27. IN A SHANTY IN OLD SHANTY TOWN S. Smith Epic 16 
27. FEVER L. W. John King 29 
29. CANADIAN SUNSET Il. Winterhalter -E. 

Heywood Victor 77 
McGuire Sisters..Coral 24 
T. Martin Victor 25 

Clovers Atlantic ...30 
J. Vale Columbia ..32 
D. Robertson Capitol ....23 
E. Fisher Victor 11 

F. Sinatra Capitol 19 

Four Aces Decca 65 
E. Presley Victor 28 
Gadabouts Mercury ...46 
N. Riddle Capitol ....46 
S. Clark Dot 58 
F. Domino imperial ...52 
layhawks Flash 44 

S. Sync Decca 41 

Diamonds Mercury ...70 
N. Norvus Dot 80 
Fontane Sisters...Dot 57 
D. Martin Capitol ....43 
S. Vaughan Mercury ...42 
Little Richard Specialty ...35 
Fontane Sisters Dot 49 
Little Richard ..Specialty 52 

M. Miller Columbia ..- 
T. Bennett Columbia ..37 
P. Como Victor 56 

D. Chess Columbia -54 
Teen Agens Gee 94 
McGuire Sisters.. Coral 68 
E. Presley Victor 
J. James M -GM ...70 
Diamonds Mercury ...44 
P. Como Via °, 75 
T Ritter Capitol ..65 
O. Williams De Luse ..45 
Nat (King) Cale Capitol ....59 
Teen Agers Gee 55 
Little Richard 5pecialty ...59 
Patience & 

Prudence 
69. YOU'RE SENSATIONAL F. Sinatra 

Lat 
Capitol ..65 

70. MY LITTLE ANGEL Four Lads Columbia ..48 
71. FIVE S. Davis Jr. ...Decca 92 
72. THEME FROM "THE PROUD ONE" L. Newman Columbia -- 

SWEET HEARTACHES E. Fisher Victor 93 
74. OOBY DOOBY R. Orhison Sun 
75. AFTER THE LIGHTS ARE DOWN LOW A. Nibbler Decca 
76. HEART HIDEAWAY C. Carr Fraternity ..67 
77. BEAUTIFUL FRIENDSHIP E Fitzgerald Decca 89 
77. WHEN MY DREAMBOAT COMES HOME F Domino Imperial -.95 
79. MAGIC TOUCH Platters Mercury -51 .5f 
79. GRADUATION DAY Four Freshmen-Capitol ....79 
81. FREE. T Leonetti Capitol ..78 
82. WITH A LITTLE BIT OF LUCK P Faith Columbia ..99 
83. SECOND FIDDLE K. Starr Victor 73 
M. FLYING SAUCER Buchanan A 

Goodman Universe . 

U. DREAM ALONG WITH ME P Como Victor 98 
M. DREAMER Four Aces Decca 
86. I COULD HAVE. DANCED ALL NIGHT R Clooncy Columbia ..72 
86. OTHER WOMAN S Vaughan Mercury ...- 
86. WITH A LITTLE BIT OF LUCK J Stafford Columbia . 

90. JOHNNY CONCHO THEME F Sinatra Capitol ....75 
90. LOLA'S THEME M. Matheison....Columbia . 

92. TO LOVE AGAIN Four Aces Decca II 
93. SO -LONG F Domino Imperial ...96 
94. GET ME TO THE CHURCH ON TIME 1 La Rosa Victor 
95. MARIMBA CHARLESTON M. Chiapas Cvpitol ..90 
95. MAMA TEACH ME TO DANCE E Gorme ABC -Para. 

mount ...84 
97. HOW LUCKY YOU ARE. J James M.G-M ...70 
98. IN THE ALPS McGuire Sisters. 

L. Welk Coral - 
99. STANDING ON THE CORNER Mills Brothers... .Decca 
99. WALK HAND IN HAND D. Vaughan Kapp 

30. PICNIC 
31. WALK HAND IN HAND 
32. LOVE, LOVE, LOVE 
33. YOU DON'T KNOW ME 
34. HAPPY WHISTLER 
35. ON THE STREET WHERE YOU LIVE 
36. HOW LITTLE WE KNOW 
37. I ONLY KNOW I LOVE YOU 
38. HEARTBREAK HOTEL 
39. STRANDED IN THE JUNGLE 
39. THEME FROM "THE PROUD ONE" 
41. FOOL 
41. MY BLUE HEAVEN 
41. STRANDED IN THE JUNGLE 
44. I COULD HAVE DANCED ALL NIGHT 
45. LOVE, LOVE, LOVE 
46. APE CALL 
47. I'M IN LOVE AGAIN 
47. STANDING ON THE CORNER 
49. FABULOUS CHARACTER 
49. RIP IT UP 
51. VOICES 
52. READY TEDDY 
53. SONG FOR A SUMMER NIGHT 
54. CAN YOU FIND IT IN YOUR HEART' 
55. HOT DIGGITY 
56. GHOST TOWN 
57. I PROMISE TO REMEMBER 
58. WEARY BLUES 
59. MY BABY LEFT ME 
60. GIVE US THIS DAY 
61. CHURCH BELLS MAY RING 
61. SOMEBODY UP THERE LIKES 
63. WAYWARD WIND 
64. IVORY TOWER 
65. MY DREAM SONATA 
66. I WANT YOU TO BE MY GIRI 
67. LONG, TALL SALLY 
68. TONIGHT YOU BELONG TO ME 

ME 

s0 

CAUTION TO DEALERS AND JUKE BOX OPERATORS 

The Billboard's Top 100 is NOT designed to provide tested 

information for buying purposes. This function is most 

reliably served by other regular weekly features: Best 

Sellers in Stores, Most Played in Juke Boxes, Coming Up 

Strong and Best Buys. 
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Buy Your 

RECORDS 
at 

ONE STOP 
2626 OLIVE, ST. LOUIS, MO. 

Now Offering These Services 
PRINTED TITLE STRIPS 

(Furnished at No Charger 

With All Best Sellers and Top New Releases 

SHIPMENT SAME DAY ORDER IS RECEIVED 
By Express, Parcel Post, Truck, Bus, Air Express, Air Mail 

PROMPT HANDLING OF SPECIAL REQUESTS 

NEEDLES 
"Perme Needles" "Fidelitone Needles" 

Complete Stocks 
For Op For Home Phonographs 

Cobra Cartridges 

COIN WRAPPERS 

COMPLETE STOCKS 
Capitol - Columbia - Coral - Decca - Dot 

Epic - Victor -X - and all other Labels 

OPERATORS and DEALERS 
Bey From One Source -Save Freight Charges 

Eliminate Delays 

RECORDS 
Over 

ej Regular 

Wholesale 

Albums, Etc. -10% Over 

Write or Telephone for Further Information 

ONE STOP 
RECORD SERVICE 

2626 OLIVE, ST. LOUIS, MO. 
Phone: (Jefferson 5 -4172) 

Order From Billboard Music Popularity Charts 

t- 

MONEY-SAVING SUBSCRIPTION ORDER 
Enter my subscription to The Billboard for a full year 
(52 issues) at the rate of $12 (a considerable saving 
over single copy rates). Foreign rate $24. 

o Payment /metered Bill ma 
900 

Name 

Occupation or Title 

Company 

Address 

City Zone- State 

Send to: The Billboard, 2160 Patterson St., Cincinnati 22, O. 

AUGUST 4, 1956 

Review Spotlight on .. 
RECORDS 

ROVER BOYS.... ABC-Paramount 0732 YOUNG LOVE 
(Sheldon, BMI) 

FROM A SCHOOL RING TO A WEDDING RING .(Rush, BMI) 
The Rover Boys stirred up considerable action with their last 
disk, "Graduation Day,"-and this should grab off equal attention. 
Both sides are keyed to today's youth market. and the boys 
warble with style and expressive tenderness. "Young Love is 
a poignant ballad with a standout performance by the groups 
lead singer. The flip is an appealing ballad mitts sure -fire senti- 
mental lyrics. 

RUSTY DRAPER....Mercury 70921 IN TILE MIDDLE OF THE HOUSE 
(Shapiro-Bernstein, ASCAP) 

Draper sells a folk -type novelty with solid showmanship and 
tongue -in -check humor. The turne is a funny take -off on the old 
gag about the house with a railroad track running tints it. Milton 
Berle has cut the tune on Coral and Vaughn Monroe for Victor, 
but this platter is the one to beat. The flip is a cover of a bouncy 
c.bcw. rhythm item, "Pink Cadillac" (4 Star Sales, BMI). 

DiSK JOCKEY PROGRAMMING 

LOLA. DEE- RUSTY DRAPER ....Mercury 70923 SCRATCH MY BACK 
(Second, ASCAP) 

A sock reading of a lazy, sensuous novelty from the legit click, 
"New Faces." Both kilos Dee and Draper contribute standout 
perfornanceo on clever special material -type lyrics. Theme (gal 
wants to get out and go, while guy is in no hurry) provides 
effective chatter angle for daytime jocks. Flip is a happy, bouncy 
novelty, "Behind Those Sreingin Doors" (American, ASCAP). 

MICHEL LEGRAND....Columbia 49732..LOVE THEME FROM "LA STRUM"' 
(Leeds, ASCAP) 

PAUL WESTON -NORMAN LUBOFF CHOIR .Columbia 40731 
The moving theme from the highly praised Italian movie, "La 
Strada," has been cut twice by Columbia -a strikingly effective 
instrumental version by Michel Legrànd, and an equally effective 
and poignant vocal version by Weston and the Luboff Choir. 
Both sides should provide jocks with unusual programming ma- 
terial, and the film is a natural for lead in chatter. Flip on the 
Legrand disk is a lively instrumental theme, "Paris Canaille." Flip 
on the Weston- Luboff platter is the appealing film theme ballad, 
'The Kentuckian Song" (Frank, ASCAP). 

Reviews of New Pop Records 
RATINGS- COMMERCIAL POTENTIAL 

Wadi record seeker espresso. Its opinion of 
tee members el The Bunn.. muck atilt, 
la determiniee Its/ commercial ratine, the fol- 
lowing factors are considered: Interpretation, 
material, artist's seams ratty, distribution power, 
exploitation potential. The tame considerations 
are applied to recorda reviewed in the country 
and wester., and rhythm sod blue tklds. 

PATTY ANDREWS 
Too Old to Rock 'n' Roll 79 

CAPITOL 3495 -Brisk polka novelty is 
reminiscent of the Andrews Sisters' big 
"Pennsylvania Polka" smash of another 
era. Merits big spinner support and 
should do business. ( Jungnickel, ASCAP) 

Broken ....68 
This is the more desperate variety of 
rock and roll balladry. ',Upside should 
account for most of the activity. (Quintet, 
BMI) 

CREWCUTS 
Thirteen Going on Fourteen 78 

MERCURY 70922 -A cute lyric for the 
teen -agers. Song has a catchy arrange- 
ment and will likely get good exposure. 
(Roncom, ASCAP) 

Bei Mir Bist Du Schoen....75 
The oldie, belted out with verve. Side 
has a lot of beat and sharp Instrumenta- 
tion. (Harms, ASCAP) 

GEORGE SIRAVO ORK 
Bumps -a- Daisy 78 

DECCA 30012 - Here's a swingy and 
definitely catchy piece of wax with an 
old- fashioned soft -shoe type rhythm. It's 
a smart arrangement thntout and could 
catch plenty of action. (Henderson, 
EMI) 

In Old Madrid....72 
A lush, Latin -flavored production job. 
It's all instrumental and pleasant listen- 
ing, but the flip rates the primary atten- 
tion. (Cherio, BMI) 

LARRY STARR 
Don't Ringa Da Bell 77 

KAPP 154 -A lively Italian clambake in 

90100, Top. 
110- 89. Ezceltnal 
70. le, Good 

60- 69, Satisfactory 
an 59, 14311.4 

0. U. Poo. 

which Starr and the Happy Harts spread 
good cheer. The bright arrangement and 
the vigorous vocal 'styling will help this 
disk in the competition shaping up on the 
tune. (Regent, BAH) 

I Only Want a Buddy - 
Not a Sweetheart....73 
The light tenor voice of Larry Starr is 
mighty pretty in this oldie. The airy 
pacing of the singer and deftly etched 
orchestra backing make it seems fresh 
and new. (Cole, BMI) 

BARBARA LYONS 
Puppy Love 78 

CAPITOL 3497 - Teen love theme is 
projected tenderly by the British thrush, 
who is the daughter of Rebe Daniels 
and Ben Lyons. Good jockey conversa- 
tion piece, tho commercial chances are 
limited. (City and Country, BMI) 

Don't Ring -a Da Bell....72 
Ronnie Harris joins the thrush in this 
Italian- dialect novelty. Some smiles here. 
(Regent, BMI) 

BUDDY HACKETT AND ALAN DALE 
Pardners 76 

CORAL 61677 - Comedian Hackett 
teams up with warbler Dale for a bouncy 
rendition of a novelty ditty from the 
forthcoming Martin and Lewis movie of 
the same title. A personable pairing, 
which should pull jockey play. (Para- 
mount, ASCAP) 

Be My Guest....74 
Another showmanll duo- performance by 
Coral's new "team4 on an amusing piece 
of special material. (Famous, ASCAP) 

(Continued on page 73) 
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Be Sure to Hear .. . 

BETSY GAY 
Singing 

"CONEY ISLAND" 
blw 

"BIG BOY BLUE" 

Intro Records 
6092 

HOT WEATHER HIT- 

COOL, COOL, BABY 
b/w 

EVERY NIGHT 

ABOUT THIS TIME 

THE SOPHOMORES 
Dawn ;216 

DAWN RECORDS 
39 W. 60 St. N.Y.C. 

ANOTHER SMASH! 
"CANADIAN SUNSET' 

"HIGH UPON A MOUNTAIN" 

ANDY WILLIAMS 
Cdnq 

12,7 c - cadence 
R E C O R D S 

Reviews of New Pop Records 

Continued from page 72 

EDDIE. THOMAS 
Four Bare Walls 76 

BEECII 711 -Impressive debut disk- 
ing for the new label. Thomas and 
male group are effective with folk - 
type verse-and-refrain novelty. Good 
spin fare. (Monument, BMI) 

Hot Tean....76 
Thomas' styling. as well as the mate 
rial on this side is synthetic c.Aw., 
and will hase trouble finding its 
market. (Hawthorne, ASCAP/ 

EDMUNDO ROS ORK 
Mho, Cuckoo (Sias Your Soul 75 

LONDON 1678 -From England an- 
other reading of this tune with much 
of the charm of "The Happy Wander- 
er." The alternating choruses by Ros 
and soprano group keep things mov- 
ing briskly. A tasty dish for deejays. 
(Maurice, ASCAP) 

Don't Rings Da Boll....75 
She theme he is the celebration in 
an Italian family of the birth of the 
first baby. This makes for all- around 
gaiety. A happy, infectious novelty. 
(Regent, BMI) 

CONNF.E BOSWELL 
This Can't Be Love 75 

DECCA 29944 - The thrush swings 
out with a mighty smart arrangement 
on the fine Rodgers Ind Hart tune. 
This one rates plenty of jockey atten- 
tion. (Chappell, ASCAP) 

Star Dnst....74 
The gal rates bows on performance 
here. Miss Boswell gives the great 
standard a mellow reading. Jockeys 
will Eke. (M)Os, ASCAP/ 

FOUR KNIGHTS 
Don't Depend on Me 75 

CAPITOL 3494 -The foursome har- 
monize this ballad in retrained rock 
and roll fashion and achieves an 
effect that will be appreciated by 
both pop and r.Ab. customers. 
(Roosevelt, BMI) 

You're a Honey....73 
IS a complete change of pace. the 
Knights turn here to material with 
zippy old- fashioned tang. A smart 
novelty for fans of the group. (John - 
Mwe- Mwlel, BMI) 

WILD BILL DAVIS 
I Let Sou 

Go Oat o/ My Heart 74 
IMPERIAL 5399 -A matelot, leisurely 
paced instrumental version of the 
Duke Ellington oldie highlighted by 
lisleruble organ and guitar solo stints. 
(food juke wax. (Mills, ASCAP) 

Autun Leaves....72 
An instrumental treatment of the 
standard in interesting Latin- Ameri- 
can tempo. Same comment on per- 
formance. (Ardmore, ASCAP) 

JOHNNY BURNETTE TRIO 
Oh Baby Babe 74 

CORAL 61675 - Burnett gives a 
spirited tune the old Presley approach 
with a frantic delivery and a strong 
beat. (Mitchell, ASCAP) 

YOU'RE 

A HONEY 

FOUR KNIGHTS 
.Nth FRANKIE CARLSON'S BAND 

DON'T DEPEND ON ME 

record no 3494 

Midnight Tral.....71 
A moody vocal treatment of a haunt- 
ing Mues about a jail bird. (Olav, 
ASCAP) 

BEA1.E STREET BUSKERS 
Dest1 73 

BALBOA 0002- 1nsirumentai with an 
extremely pleasant Dixieland flavor. 
arrangement by Larry Fotine is re- 
laxed end the muoicims play with 
plenty of heart. (Circle, ASCAP) 

Fnide 
This side is in the same groove - 
relaxed and nostalgic -makes a good 
deeiay disk with the flip. (Trite Blue, 
ASCAP) 

BERNIE WAYNE 
Shalimar 73 

ABC - PARAMOUNT 9727 - The 
Wayne ork and chorus come up with 
an attractive bit of listening, to the 
rhythm of the tango. A pretty and 
lush production. (Sheldon, BMI) 

Spath of Salgw....76 
This one has an Oriental feel de- 
veloped with Far -East lype stringed 
instruments. It's attractive enough 
and the coupling rates jockey expo- 
sure. (Peer, BMI) 

LEW DOUGLAS 
H igh Sode, 73 

BALLY 1014 -Douglas and ork offer 
an exciting instrumental, full of big 
brassy sounds. Hasa polka air about 
it, which meats Mat in certain circles 
at least, there's Joke box potential. 
Tune bean no connection to pie of 
the game name or to the standard 
tune of the some title. (Valkydak, 
Bhf» 

Bombolero....71 
Another exciting instrumental, this 
time with a colorful bolero beat. 
(Meni, BMI) 

MARI JONES 
Ribs Dabs Doo 72 

TAMPA 117 - A rollicking Mues 
rhythm with fine backing makes for 

good side by Mad Jones. She puts 
life loto fait tune and males Il 
move. A talent to watch. (Webster, 
BMI) 

Dw'( Cry....71 
A slow Mues with pop appeal. Singer 
does another fine job with plenty of 
heart thrown In. Real smart side. 
(Advance, ASCAP) 

B ROOK BENTON 
Love Made Me 72 

EPIC 9177 -Styled in Benton highly 
embroidered fashion. this material 
cones off neatly. The singer's off- 
beat accent establishes a wonderful, 
comfortable rhythm pattern. Good 
material for both pop and r.Ab. 
locktys. (Shatlmar, BM1) 

Give Me a Semg....76 
A fancily created ballad. in which 
Benton shows off his usual range. 
Sometimes his curlicues come near 
Ming excessive, but his is talent 
to be reckoned with. (SRhoaetle, 
ASCAP) 

B UDDY GRECO 
Lore, Dool Be a Stranger 72 

KAPP 15S -A relaxed ballad taken 
in stride by Greco. He has warmth 
and a polished style, that, with more appropriate material, is bound to dick one day. (Dorsey. ASCAP) I. Time to Come....69 
The material here Is on the pre- tentious side, and fine singer as 
Greco is, he has a tough time giving 
any distinctive appeal to It. (E. H. 
Morris, ASCAP) 

EDDIE BLUE 
Yoe Are My First Love 71 DECCA 29985 -A ballad with bric 

full of cliches. rendered sub big 
sound by Eddie Blue. The chanter is 
hacked with lush instrumentation and 

chorus. (Amber, ASCAP) 
This Is Only the Besieelog....71 

Another ballad, done by Eddie Blue with the same good snood. backed 
by very solid instrumentation. (Ver - oalyae, ASCAP) 

PEPPER AND SPOOKY 
The Poor People el Pads, Texas 71 CORAL 61680 -Deliberate corn vocal- 

izing by the duo on a faldy funny takeoff on the click French ditty. 'title gimmick should pay off with 
some jockey play. (Comely. ASCAP) 

How I Wish Yo'd Fan le Lo,.....711 
A boy and girl vocal team blend 
attractively on a pleasing Mtthm rune 
with a melody line based on "Old 
MacDonald Had Farm." (I.anten, 
ASCAP) 

THE. MUSCATS 
Lill Marlene 

TRANS -WORLD 719 - War -time 
Live is rendered in jaunty march - 
shuffle time by the harmonica act 
and vital chorus. Okay standard 
hoe fare. (Chappell. ASCAP) 

I Got the Blum....67 
The Ilarmonica duo wails ihru an 
mdinaoy blocs -derived original with 
rhythm backing. (Mulcay, ASCAP) 

71 

LEN CARRIE. 
D Iddlily Diddllly Babe 71 

DECCA 30006- Carrie and male 

Tunes With Greatest Radio - T V Audience 
Tunes, listed alphabetically. have the greatest audiences on etwork 
elation programs in New York, Chicago and Loa Angeles. Lists are 
based on John G. Peatman's copyrighted Audience Coverage Index. 

Television 
A Sweet Old Fashioned Giri (R)- Valor- 

ASCAP 
Allegheny Moon (R)- Oxford -ASCAP 
Believe in Love (R)- Robbins -ASCAP 
Big D (R) (M) -Frank -ASCAP 
Blue Suede Shoes (R)- Hi- Lo-Hill A Range 

-BMI 
Drugstore Cowboy (R)- Shawnee -ASCAP 
Get Me to the Church on Time (R) (M)- 

Chappell-ASCAP 
Give Us This Day (R)- Valaodo -ASCAP 
Happiness Street (1)- Planetary -ASCAP 
Happy Whistler (R)- Birchwood -ASCAP 
How Little We Know (R)-E. II. Morris - 

ASCAP 
I Almos, Lost My Mind (R) -St. Louis - 
BMI 

I Could Have Danced All Night (R) (M)- 
Chappell-ASCAP 

1 Want You to Be My Girl (R) -Kahl -BMI 
In the Alps (R) -Leeds -ASCAP 
It Only Hurts for a Little While (R)- 

Advanccd -ASCAP 
I've Grown Accustomed to Your Face (R) 

(M)- Chappell -ASCAP 
Ivory Tower (R)-E. H. Morris -ASCAP 
Love, Love, Lowe (R)- Progressive -BMI 
Make It Do (R)- Flolirybrok -ASCAP 
Monalow (R) (F) -Mills -ASCAP 
Moonglow- Picnic Theme (R) (1)-Mills- 

ASCAP 
Ninety -Eight Cents (R)- Summit -ASCAP 
On the Street Where You Live (R) (M)- 

Chappell -ASCAP 
Sleep. Sleep, Daughter (R) - Planetary- 

ASCAP 
Solid Gold Cadillac (R) (F)- Columbia Pic 

-ASCAP 
Standing on the Corner (R) (M)- Frank- 

ASCAP 
Walk (land in Hand (R)- Republic -BMI 
Wayward Wind (R)- Warman -BMI 
Whatever Will Be Will Be (R) (1) -ArUSU 

-ASCAP 
You're Sensational (R) (F)- Buxton Hill - 

ASCAP 

Radio 
A Beautiful Friendship (R)- Kahn -ASCAP 
A Sweet Old Fashioned Girl (R)- Valor- 

ASCAP 
Allegheny Moon (R)- Oxford -ASCAP 
Canadian Sunset (R}- Meridian -BM' 
Cool Tango (R)- Ardmore -ASCAP 
Glendora (R)- American -BMI 
Happiness Street (R)- Planetary -ASCAP 
Flow Little We Know (R) -E. H. Morris.- 

ASCAP 
1 Almost Lost My Mind (R) -St. Louis - 

BMI 
l Could Have Danced All Night (R) (M)- 

Chappell-ASCAP 
I Only Know I Love You- Leeds-ASCAP 
It Only Hurts for a Little While (R)- 

Advanced-ASCA P 

I've Grown Accustomed to Your Face (R) 
(M)- Chappell -ASCAP 

Make Me a Child Again (R)- Remick- 
ASCAP 

Me 'a' You 'n' the Moon (R) (F)- 
Paramount -ASCAP 

Moonglow (R) (F) -Mills -ASCAP 
Mr. Wonderful (R) (M)- Laurel -ASCAP 
No One Home (R)- Southern-ASCAP 
On the Street Where You Live (R) (M)- 

Chappell -ASCAP 
Portuguese Washerwoman (R) - Remick - 

ASCAP 
Proud Ones (R) (F) -Weiss A Barry-BMI 
Sierra Madre (R)-Melody Lane -BMI 
Somebody Up There Likes Me (R) (F)- 

Feist -ASCAP 
Standing on the Corner (R) (M)- Frank- 

ASCAP 
Stranded in the Jungle GO-Peer-BM( 
True Lore (R) (Ft- Buxton (fill -ASCAP 
Wayward Wind (R)- Warman -BMI 
Whatever Will Be Will Be (R) (F)- Aniats- 

ASCAP 
' 

You Bring Out the Love in Me (R)- 
E. H. Mobs -ASCAP 

Best Selling Sheet Music in Britain 
!For Wink Ending July 141 

A cabled report from the Music Publishers' Association. Ltd.. 
London. List is based upon their weekly survey of England's leading 
music dealers. American publishers In parenthesis. 

Walk Hand in Hand -Duchess (Republic) 
Who Are We? -Bourne (Thunderbird) 
Hot Diggiry -Peter Maurice (Roncom) 
My September Love -Bron 
Out of Town- Eassner (Kassner) 
The Wayward Wind -Lafleur (Artists) 
Whatever Will Be, Will Be- Melchor -Toff 

(Warman) 
No Other Love -Chappell (Williams) 
To Young to Go Steady- Robbioa (Robbins) 

Be Home Cox (Arc) 
Why Do Fools Fall in Love ? -Chappell 

(Patricia) 

You Can't Be True to Two -Dash (Joy) 
The Birds and the Bees -Maddox (Famous) 
Mister Cuckoo- Macmalodies 

(Peter Maurice) 
Ivory Tower -E. H. Morrie (E. H. Morris) 
A Tear Fell- Robbins (Progressive) 
It's Almost Tomorrow- Macrnelodits 

(Northern) 
The Poor People of Paris- -Berry (Connelly) 
Rock and Roll Walla Maddox (Sheldon) 
Serenade -Blossom (Harms) 

Best Selling Pop Records in Britain 
IFer Weak Ending Jafy 14) 

This Printed (hro the courtesy of the "New Musical Express," last 
Week Britain's Foremost Musical Publication. Week 

1. WHY DO FOOLS FALL IN LOVE?- TeenAgers (Columbia 1 

2. I'LL BE HOME -Pat Bone (London) 2 
3. WHATEVER WILL BE, WILL BE -Doris Day (Philips) 12 
4. HEARTBREAK HOTEL -Elvis Presley (HMV) 4 
7. ALL STAR HIT PARADE -Winifred Atwell, Dickie Valentine, David Whitfield, 

Joan Regan. Dave King, Lita Roza (Dec.) 3 
6. WALK HAND IN HAND -Tony Martin (HMV) 10 
6. HOT DIGGITY -Pony Como (HMV) 3 
8. l'M WALKING BACKWARDS FOR CHRISTMAS /BLUEBOTTLE BLUES - 

The Goons ( Decca) 6 
9. WAYWARD WIND -Tex Ritter (Capitol) 8 

10. WHO ARE WE ?- Ronnie Hilton (HMV) 8 

II. EXPERIMENTS WITH MICE -Johnny Dankwortb Orchestra (Pariophone) 7 

12. WAYWARD WIND-God Great (London) 11 
13. SAINTS ROCK AND ROLL -Bill Haley Comets (Brunswick) 18 
14. MOONGLOW AND THEME FROM "PICNIC " -Morris Stoloff (Brunswick) 15 
13. SWEET OLD -FASHIONED GIRL -Teresa Brewer (Vogue /Coral) 
16. LOST JOHN -Lonnie Donegan (PyeNixa) 13 
17. BAD PENNY BLUES -Humphrey Lytteltoo Band (Parlophone) '0 
18. TOO YOUNG TO GO STEADY -Nat (King) Cole (Capitol) 17 
19. MOUNTAIN GREENERY -Mel Torme (Vogue /Comp 
Sii. MY SEPTEMBER LOVE -David Whitfield (Deer) 14 
20. LEFT BANK -Winifred Atwell (Dec.) - 

vocal group warble exuberantly on t 
rock and roll -styled rhythm-novelty 
with a strong, insistent beat and 
nonsense -type lyric. (SprlegRdd, BMI) 

Musk Drives Me Crary....76 
Personable vitalizing on another rock 
and roll rhythm-novelty side. Haar 
n ickel, ASCAP) 

THE COMMANDERS 
Jost You. Jest M 76 

DECCA 29993 -Eddie Grady leads 
the ork dins a swinging inst(trmootal 
version of the oldie. Great for the 
boxes or for the jockey dancing 
parties. Made to order for terpine. 
Mobbing, ASCAP) 

By Heck....68 
Another oldie that dates way back is 
dressed or in modern danceable style 
by the Commanders. (E. B. Marks, 
B MI) 

BOB SPENCER 
Rock and Roll Lullaby 76 

EPIC 9176 - Spencer handles this 
at rongly rhythmic material with 
knowing touch. Right in the groove 
for the teen -age martel. (PhWdsI- 
phi. BM» 

The One I'm Walling for ..66 
A restrained rock and roll ballad read 
with taste by Spencer. Material does 
nus generate much excitement, but is 

thimble. (Republic, BMI) 

ROBF.Rr BANKS TRIO 
Sentimental Journey 76 

REGENT 7501 -Banks on the organ, 
plus Phil Urso on leur sax. sets 
soft, relaxed mood on the Len Brown 
oldie. Good jockey fare for late. 
hour jans -toned seas. (E. H. Herds, 
ASCAP) 

Moonlight Sereaads....65 
The boys don't do as well with the 
old Miller theme. (Robbins, ASCAP) 

THE THREE. DONS AND DEENA 
Pantomime Mol 69 

CORAL 61678 - Smooth, pleasant 
group vocalizing on an attractive tune 
with an easy rhythmic beat. Okay 
solo work by Russ De Maros. (Sher. 
tort. ASCAP) 

Thane When l'B 
Say Goodbye to Yue....55 
Same comment. (Sherlion. ASC.11.) 

JUMPING JACKS 
Tokl -Roll Tod-Rork 69 

CAPITOL 3496 - A pseudo- Oriental 
styling of some mildly swinging rock 
and roll material. Jack Marshall and 
Frank Carlson not only handle the 
rital, but, da multiple track dubbing. 
are responsible for the entire backing 
(working In about 10 histrumenls). 
(Jul, HM» 

Valenel....6/ 
Marshall stutters into a Presley -type 

(Continued on page 80) 
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orw7n 
Limmukt 

LITTLE WILLIE JOHN 

FEVER 
King 4935 

BILL DOGGETT 

HONKY TONK 
King 4950 

JAMES BROWN 
;;T: FAMOUS FLAMES 

PLEASE, PLEASE, PLEASE 

Federal 12258 

EARL BOSTIC 

ROSES OF PICARDY 
b/w 

WHERE OR WHEN 
King 4943 

THE MIDNIGHTERS 

TORE UP OVER YOU 
b: w 

EARLY ONE MORNING 
Federal 12270 

JERRY DORN 

WISHING WELL 
4932 

OTIS WILLIAMS H "S 
CHARMS 

ONE NIGHT ONLY 
b/w 

IT'S ALL OVER 
De Luxe 6095 

BONNIE LOU 

NO ROCKIN ROLL 

TONIGHT 
w 

ONE TRACK LOVE 
King 4948 

JACK DUPREE 

MAIL ORDER WOMAN 

BIG LEG EMMA'S 
King 4938 

MAC CURTIS 

HALF HEARTED LOVE 

GRANDADDY'S 

ROCKIN' 
King 4949 

BILLY CAYLES 

I'M TORE UP 

Federal 12265 

The Billboard's Musk Popularity Charts ... POP RECORDS 

KING 
RIECORDS 

vox J ox 
By JUNE 

GUEST COUP: Manhattan indie 
WNEW scored a guest -coup last 
month, when Dean Martin and 
Jerry Lewis (the soon to be sep- 
arated hvosome) made separate 
appearances on Jerry Marshall's 
show. Following ?Martin's guest 
stint on Jerry Marshall's "Make Be- 
lieve Ballroom" show July 18, 
Lewis showed up the next day 
and demanded equal time. When 
told that Martin was on for a half 
hour, Lewis said, "Good, "Ill do 
35 minutes." Ile stayed on for 
over an hour. 

THIS 'N' THAT: Leigh 
Kamman, former jazz jock at 
WOV, New York, has joined 
WLOL, Minneapolis, and the 
station is sending out elabo- 
rate promotional brochures on 
his packing.... Mike Heuer, 
KMA, Shenandoah, Ia. writes, 
"Your album survey is terrific. 
I play about 60 per cent of 
my shows from albums. All 
the good music is there! ", . . 

Small fry spinner Candy Lee, 
\VDOK, Cleveland, closes her 
show with the following ad- 
vise to listeners -"If you want 
a good friend you have to be 
a good friend." 

CHANGE OF THEME: Bob 
\yells, who recently moved from 
KLMS, Lincoln, Neb., to KLIN, 
same city, spent his honeymoon in 
Chicago last month. He and bis 
bride guested on Don McNeill's 
ABC "Breakfast Club" show ... . 

Dick Doty, WHAM, Rochester, 
N. Y., has added another half hour 
to his afternoon show, which now 
runs from 3:30 to 6 p.m., and- 
combined with his early morning 
program -gives him more than five 
hours a day of air time. 

Bob Bassett, formerly with 
WPEP, Taunton, Mass., is 
now spinning his jazz platters 
over WHIM, Providence, R. h 
Al Roberson has replaced him 
at WPEP. . Bob Jones, 
WFAB, Omaha, has started 
another new program, "Jones' 
Journal," from 4 to 5 p.m., 
thereby setting the jock up 
with 22 hours of air time each 
week, ... Jim Bunch has re- 

MONITOR MUSICAL SURVEY 
According to a survey made 

by the NBC radio network 
show "Monitor," here are the 
records which, received the 
most local air play over NBC 
affiliate stations last week in 
the following areas: 

Trenton, N. J. 
"Lost in the Shuffle," J. P. 
Morgan, Victor. 

Wilmington, Del. 
1 Almost Lost My Mind," 
Pat Boone, Dot. 

Peoria, 111. 

"Wayward Wind," Gogi 
Orant, Era. 

Hartford, Conn. 
"true Love" (from "High 
Society," LP), Bing Crosby 
and Grace Kelly, Capitol. 

Fremo, Calif. 
"On the Street Where You 
Live," Vic Damone, Co- 
lumbia. 

Charleston, S. C. 
"Be- Bop- a- Lula," Gene Vin- 
cent, Capitol. 

Globe, Ariz. 
"Hand Clappin," Red Pry - 
sock, Wing. 

Easton, Pa, 
"I Want You, I Need You," 
Elvis Presley, Victor. 

Louisville, Ky. 
"Whatever Will Be, Will 
Be," Doris Day, Columbia. 

Bangor, Me. 
"Moon glow and Theme 
From 'Picnic,' " M. Staloff, 
Decca. 

BUNDY 

placed Bob Litten as program 
director -librarian of KEED 
(new name of KRGA), Spring- 
field, Ore. 

YESTERYEAR'S TOPS - 
The nation's fop tunes on records 

as reported In The Billboard 

AUGUST 3, 1946 
1. The Gypsy 
2. Doin' What Conies Natrlr'lly 
3. They Say It's Wonderful 
4. To Each His Own 
5. Surrender 
6. Prisoner of Love 
7. I Don't Know Enough About 

You 
8. I Got the Sun in the Morning 
9. In Love in Vain 

10. I Don't Know Why (I Just Do) 
11. All Through the Day 
12. Sioux City Sue 
13. Who Told You That Lie? 
14. Do You Love Me? 
15. Come Rain or Come Shine 

AUGUST 4, 1951 
1. Too Young 
2. Come On -a My House 
3. My Truly, Truly Fair 
4. Sweet Violets 
5. Loveliest Night of the Year 
8. Jezebel 
7. Because of You 
8. On Top of Old Smoky 
9. Mister and Mississippi 

10. How High the Moon 

Program director Robert Askey, 
KFOR, Lincoln, Neb., has com- 
pleted his deejay roster with the 
addition of Ralph Johnson, Wayne 
Smith and Dale Holt.... George 
Klein, who graduated from high 
school with Elvis Presley, appro- 
priately enough has started a rock 
and roll show over KWE\f, Mem- 
phis, Tenn. Presley has promised 
to guest on the program. Klein 
needs r. &r. and r. &b. disks for the 
two -and -a- half -hour daily show. 

Territorial Best Sellers 
Continued from page 66 

St. Louis 
1. My Prayer, Platters, Mer. 
2. Whatever Wit Be, Will Be 

Doris Day, Col. 
3. Oo the Street Where You Live 

V. Damone, Col. 
4. Canadian Sunset 

H. Winterhallrr -E. Heywood, Vic. 
S. I Want You, I Need You, I love Can 

E. Presley, Vic. 
6. I Almost Lost My Mind, P.:ioone, Dot 
7. More, P. Como, Vic. 
0. Wayward Wind, O. Grant, Era 
9. Sweet Old -Fashioned Girl 

T. Brewer, Cor. 
10. Glendora, P. Como, Vic. 

San Francisco 
1. Wayward Wind, O. Grant, Era 
2. Moonglow aed Them From "Pienk" 

M. slalom, Dec. 
3. I Want You, I Need You, 1 Lora Yee 

E. Presley, Vie. 
4. I Almon Lost My Mind, P. Boone, Dot 
S. z'm la Love Apia, F. Domino, Imp. 
6. Standing on Ile Comm, Four Lads, Col. 
7. Ivory Tower, C. Cart, Fty. 
s, Whatever Will Be, will Se 

Doris Day, Col. 
9. On tae Street Wien You Lire 

V. Damone, Col. 
10. Ivory Tower, G. Storm, Dot 

Seattle 
1. Wayward Wled, G. Grant, Era 
2. My Prayer, Platters, Mer. 
3. I Want You, I Need You, I Love You 

E. Presley, Vic. 
4. Hound Dog, E Presley, Vic. 
S. Treasure of Love, C. McPhatter. Ail. 
6. Bon to Be With You, Chorduttes, Cdc. 
7. AHemkenl Moon, P. Page, Ottr. 
0. I'm In Lore Again, F. Domino, Imp. 
9. Whatever Will He, WW Be 

Doris Day, Col. 
16. Standing on the Comer, Four Lads, Col. 

Toronto 
1. Way ward Wind, O. Grant, Era 
I. I'm In Love Again, F. Domino, Imp. 
3. 3tuangluw and Theme From "Picnic" 

M. Staloff, Dec. 
4. I Want You, I Need You, I Love You 

£. Presley, Vic. 
S. On the Street Wham You Live 

V. Damone, Col. 
6. I Almost Lost My Mind, P. Boone. Dot 
7. My Blue Heaven, F. Domino, Imp. 
B. Glendora, P. Como, Vic. 

75 

AUG 4th 

to SEP 5th 
A NEW MONEY -MAKING DEAL 

FOR RECORD STORES: 

Bethlehem's "Baker's Dozen"!!! 

* FREE 12" LP for every dozen records you order between 
August 4th and September 5th. 

* Includes entire Bethlehem library except the new "Porgy 
and Bess" package. 

* FREE RECORD will have same list price as group of dozen 
records you purchase. 

* Any dozen 3.98 records gets you a FREE 3.98 record. Any 
dozen 4.98 records gets you a FREE 4.98 record. 

* Your choice of ANY titles to make up each dozen. 

* Distributors: You get a FREE RECORD for every dozen you 
order with the same title. Your offer good August 1st to 
September 1st. 

BETHLEHEM RECORDS 
BAKER'S ORDER 
DOZEN 

%ye 
1 

New York Hollywood 

TUMBLING 

TUMBLEWEEDS 
Sy 

ROGER WILLIAMS 
With Orch. and Chorus 

K lit. 

S0. CALIFORNIA'S NEWEST 

AND MOST COMPLETE 

ONE STOP 
45's 60c 
78's 65c 
E.P.'s $1.05 
L.P.'s 2.98 
WORTS MUSIC (ENTER 

1775 W Plco 61vd., L. A., Callt. 

"°,7;61"71;72n;-,71,3,1.1.z7.2", 

WANTED 
Piano and Organ Teacher for iodla 
operation with profesdoaal 
for 

backigroiund 
pem nfr 

hdroi; t pP wie0 
-age, eri ence ana details to 

Reed Music Company 
111.114 East 7th St. Little Rock, Ark. 

The Oldest 
ONE -STOP 

Record Service 

All Labels 

o 
All Hits 

45 RPM 55c 
78 RPM 60c 
Single EP's 91e 

NO EXTRA CHARGES 

FREE MF STRIP SERVICE 

No order too largo or too small. 

Save Thiel Sere htsseyt 
STORE BUSINESS WELCOME 

No C.O.D. Send check with 
order Including postage. 

The Musical Sales Co. 
SEEBURG DISTRIBUTORS 

140 West Mount 
Royal Aso. 

Baltimore 1, Md. 

Vernon 7 -5755 

RELIABILITY - QUALITY 

RECORD PRESSING 
Originators of the 

NON -SLIP FLEX 
.Pat. Pending 

RESEARCH CRAFT CO. 
1037 N. SYCAMORE ST. 
LOS ANGELES 38 CALIF. 

when answering ads . . . 

Say You Saw It in The Billboard 
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This Week's C& W Best Buys 
NO SELECTIONS TITIS SEEK. 

Re vie w Spotlight on . e e 

TALENT 
LOUISE DUNCAN 

Gossip (Bafield, BMI) 
Wherever You Are (Bafield, BMI) -Bakersfield 503 
The canary has a strong, expressive thnlshing style, somewhat 
reminiscent of Goldie Hill. She sells "Gossip" (a touching country 
ballad featuring a recitation by Forrest Kyle) with sincerity and 
sock emotional impact. The flip, another country ballad, is a less 
effective showcase for her talents. 

Reviews of New C& W Records 
ROBBY LORD 

Without Year Love 57 
COLUMBIA 21539 - A solid one 
Song is weeper, and it's done to 
the traditional style. Side has been 
multi -tracked, glens It a full sound. 
Watch it. (Cedarwood, BMI) 

Everybody'. Reek.' But Me....75 
The ditty gently spoofs rock and son. 
I.ord has flee feeling for O. 
back-shack style of delivery. (Acuff- 
Rose, IMO 

ARL.IE DUFF 
Alligator Cos Across 53 

DECCA 29987 -Duff serves up a slyly 
humorous rhythm aide about guy 
who likes a tat who goes for rock 
and roll. Should get plenty of play 
from both anti and pro rock -a -billy 
locks b view of its fonce -straddling 
pProach. (Old Charter, BMI) 

Ile Close sad Yet Se Far....76 
Plaintive re.dle on moving weeper 
wpb effective lyrics. (Hodson -Dart, 
BMI) 

GLENN DOUGLAS 
1 Don't Redeye 83 

DECCA 30000-Douglas sings a wist- 
ful weeper with dignity and appealing 
aiacerty ( Copar, BMI) 

Where. Don't De te M....lt 
An attractive vocal performance on a 
melodic weeper with up -tempo pacing. 
lrra6 End, IMF) 

TOM GLAZER 
The 4fb "R" Religion g6 

CORAL 61676 - Here's a spirited 
rendition of a new Idea with a close 
kinship to That Old Time Religion" 
Plenty of hand -clapping excitement in 
a good box and deejay possibility. 
(Shaplro-eenste., ASCAP) 

Country and Westin 
(That'. for Me)....16 
Glazer extols the happy virtues of 
country and western music. Refer- 
ences to "Grand Ole Opry," Webb 
Pierce, Red Foley, flank Snow, etc., 
spark It up. Nice performance with 

good c.aw. backing. Should be 
solid box item. (Skidmore, ASCAP) 

JOHNNY "T" TALLEY 
Lonesome Tnln fa 

MERCURY 70902 - Talley has the 
advantage of fine material on this 
slow, pulsing blues job. The singing, 
arrangement and "down" guitar work 
are on the plus side. A highly com- 
mercial disking. (Nash, BMD 

il',. Changed My) Wild hilad....13 
Here's rhythmic piece of romantic 
cspression and Talley gives it 
happy, upbeat reading. Flipside, how 
ever, gets the nod on appeal. (Snow, 
B MI) 

JIMMIe SKINNER 
Muddy Water Blues 71 

MERCURY 70894 -Skinner delivers 

A GREAT COUNTRY DUET 

Wilma Lee & Stoney Cooper 

mink 

C4EfrbTD 
TOO" 

.: iICKORy-1051- 

HANK 
SNOW 

CONSCIENCE, 

I'M GUILTY 
vie 6578 

( INTC 5t r Oves. N, 

6308 Sunset Btvd., Hollywood 28. Calf. 

good, slow- rhythm blues Job. Guitars 
help get over that sad, sad feeling. 
Voice itself has a lusty bass quality 
which sells well. Good commercial 
entn-. (Acuff-Rose, RAM 

Will You Be 
Satisfied That way?....75 
Here's heartbreaking tale of th 
broken home. "Will you be tie 
tied that way ?" he asks as the gal 
goes out the door. Floe deep -down 
vocalizing with a solid guitar back- 
ing. (Tubb, ISIS) 

EARL PETERSON 
Word of Make -Relieve 77 

COLUMBIA 21540-A weeper, with 
a lot of power. Lyric is well -done, 
and Peterson's vocal extracts every 
bit of sadness and warmth. (Drift- 
wood, 1511) 

Y. Gotta Be My Bahy....15 
Peterson chants one in t),. traditional 
country style. Plenty of beat here; 

good one for the boxes. (Gold. 
West, 11511) 

SONNY BURNS 
Think Mats 76 

STARDAY 254 -When her cheatin's 
thru, hats urns won't be open for her. 
"'Think again," ho admonishes her. 
This side sneaks up on the listener, 
gelling stronger as it goo; along. 
( Starrlee, RMI) 

If Yoe S. My Baby....74 
Daddy says tell her it's time to come 
home. Another is the traditional 
country style. A good song, com- 
petently done. (S.rrlte, HMI) 

ROY DRUSKY 
Three Bhnd Mice 74 

COLUMBIA 21537-Drusky does 
cute take -oft on Ih nursery tune. 
The lyrics and jazzy beat are highly 
effective. Drusky should gain a lot 
of new fans -among deejays and cus- 
tomers -with this novelty. (Lowery, 
EMI, 

I'll Make Am.d,....65 
Drusky has a smooth, cultivated sale 
that is attractive even when the mate- 
rial, as hers, is only average. 'Ihe 
tune's message is in the title. (Lowery, 
5511) 

BI1.1. WIMBERLY 
At the Old 'rows HMI 73 

MERCURY 709(X) - Lightning fast 
fiddliri in a aqua dance rhythm 
type entry. A bright, happy swinging 
Job that has juke box potential, the 
the tune has been around in the pop 
field. (Barton, BMD 

You Can') Lea. on Me....71 
Pace slows on this side with a tune 
that has some weepy connotations. 
w'imbcrley has a nice, virile style 
here and the fiddles get in with some 
fancy licks. (Starrlt., 1511) 

LINK DAVIS 
Don't Big Shot Me 73 

STARDAY 255 -Country blues. Lyric 
has considerable novelly value. Instru- 
mentation rocks right along with 
horns used in addition to the usual 
strings. (S.rrlte, BMI) 

Trucker From T se.....71 
Country blues, with a bouncing beat. 
Instrumentation includes horns. (Star- 
Zits, RIM 

THOMAS BRO'T'HERS 
Way Hlah, Way I-aw 71 

MAR -VEL 355 -The Thomas Broth- 
ers do a real traditional country side 
with a nicely arranged tune. Features 
good picking, is lively and moves 
staid along. (Cedarwood, "511) 

Heart, Heart Broken....71 
Here they ream up for good authentic 
country harmonizing- Ifs. ,cross 
backing and gets its point across, 
(81111 

TOMMY SPURLIN 
Hang Loos. 71 

PERFECT 109 - Spurlin essays 
semi -Presley style here (without echo 
chamber, however), and brings off 
this rhythm material very well. Those 
who have been following Spurlin's re- 
leases will find this of the strongest 
commercially to date. ( Artres, 6511) 

One -Eyed Sam....h5 
This is country blues, too, but the 
material doesn't quite match that of 
the nip. Another good Job by Spur - 
lin. (Ark , BM11 

EDDY DUGOSH 
Don't Yoe Realize 711 

SARG 135 -A slow relaxed blues with 
a rock sod roll beat in the back- 

C& W Territorial 
Best Sellers 

IV survey week coning July 1) 

City -by -city linings are based on late 
reports secured from top country and 
western dealers and Juke but operator. 
In each of the markets listed. 

Birmingham 
1. Hound Dog, E. Presley, Vic. 
2. My Lips Are Staled, J. Reeves, Vie. 
3. Coq Arms, R. Price, Col. 
4. I Waat Yo., I Need Yo., 1 Love Yea 

B. Presley, Vic. 
S. Searching, K. Wells, Dec. 
6. Little Rosa, R. Sovine -W. Pierce, Dec. 

Charlotte 
1. Crazy Ars, R. Dice, Col. 
2. I Waat Ye., I Need Yoe, 1 Love ye. 

E. Presley, Vic. 
3. I Walk Pb. Line, J. Cash, S. 
4. Searching, K. Wells, Dcc. 
S. I Take lt. Cbaoce 

J. B. A M. Brown, Vic. 
6. Honed Dog, E. Presley, Vic. 
7. On My M.d, L. Flatt & B. Scruggs. Col. 
a. My Baby Lett Me, E. Presley, Vic. 

Dallas -Fort Worth 
1. Crazy Ar.., R. Price, Col. 
2, I Walk Me Liao, J. Cash, Sue 
3. 'frosty Feet of Muddy Water. 

S. James, Cap. 
4, Hooky Took Man, J. Horton, Col. 
J. I Want Yoe, 1 Need You, I Len Yoe 

E. Presley, Vic. 
6. My Baby Left Me, E. Presley. Vic. 
7. sweet Dreams, P. Young, Cap. 

Houston 
1. Yon Got. Be My Baby, O. Jones, Sdy. 
2. Ballopa-L.Ia, O. Vincent, Cap. 
3. I Walk the Uwe, I Cash, Sen 
4. Crazy Arms, R. Price, Col. 
J. r Watl Y.., I Need Yea, 1 Love You 

E. Presley, Vic. 
6. Take a Look at Yourself 

O. Morgan, CoL 
7. Heartbreak Hotel, E. Presley, Vie. 
a. Head Dos, E. Presley, Vic. 
9. You Are do One, C. Smith, Col. 

Memphis 
1. Cozy Arms, R. Price, Col. 
2. Ropplu' the Blues, C. Perkins, Sun 
3. I Take the Chao. 

J. E. A M. Brown, Vic. 
4. You Gotta B. My Baby, O. Jones. Sdy. 
s. Canscka., I'm Guilty, H. Snow, Vic. 
6. Ooby Dooby, R. Orbison, Sun 
7. S.rchl.t, K. Wells, Dec. 
S. I Walk the Line, J. Cash, Sun 

Nashville 
1. Crary Arms, R. Price, Col. 
2. I Walk the LI,,, J. Cash, Sun 
3. I Take the Chao. 

J. E. A M. Brown, Vic. 
4. My Lips Are Sealed, J. Reeves, Vic. 
!. I Want Yoa, I Need Yoa, I Len You 

B. Presley, Vic. 
6. BaBopaLula, O. Vincent, Cap. 
7. l'. So I. Love With Yos 

Wilburn Brother., Cec. 
a. Searching, K. Wells, Dec. 

New Orleans 
I. Searching, K. Wells, Dec. 
2. re.Bop-a -Lola, G. Vincent, Cap. 
3. Crazy Arms, R. Price, Col. 
4. Conscience, I'm Guilty, II. Snow, Vic. 
5. Wayward Wind, T. Ritter, C:a, 

Richmond, Va. 
e. Co zy Army R. Price, Col. 
2. I Walk the Line, J. Cash, Sun 
3. I Want You, I Nod You. I Love You 

E. Presley, Vic. 
4. Heartbreak Hotel, E. Presley, Vic. 
S. Bopplo' the Blues, C. Perkins, Sun 
6. I Take eke Chaoce 

J. E. A M. Brown, Vic. 
7. Sweet Dreams, F. young, Cap. 

St. Louis 
1. Salvia' the Blues, C. Perkins, Sun 
2. 1 Walk the Line, J. Cash, Sun 
3. Come Back to Me, J. Newman. Dot 
4. Be- Bop- a-Lu., G. Vincent. Cap. 
S. Hound Dot, E. Presley, Vic. 
6. I Want Yon, I Need You, I Love Y. 

E. Presley. Vic. 

ground. Dngosh does well for a Mae 
rids. ICHS, 6511) 

Strange Kinds Ftel.....65 
A country blues that rocks. A good 
piano solo is thrown in and the 
artist does commendable job on 
this fair aide. (F.le, 8.111) 

RAY LUNSPDRD 
Under .. Double East. 65 

EXCELLENT 310 - This traditional 
favorite gets a brisk, folksy reading 
here. An instrumental that has a lot 
of programming possibilities. 

Blue Gram Blaes....64 
Another bouncy instrumental featur- 
ing Lansford's electric mandolin. 
Makes a good dance, and an be 
recommended to juke box operators. 
(Acuff-Rose, BMD 

CHUCK RAY 
What Love Is Made of 65 

INTRASTATE 36-Ray recites the 
various ingredients that make up love. 
Ida has merit but the rendition 
fails to catch fire. (Homestead, 5511) 

On Your Old Banjo....64 
Banjo naturally gets spotlight here 
but the material and the arrange- 
ment ara strictly routine. (Kessler, 
B111) 

JOY WHITAKER 
7 rytog to Forgal 64 

ES TA 279 -A waltz, weeper style, 
which fails to Impress ailltu singer 

FOLK TALENT & TUNES 
By BILL SACHS 

under John McDonald, owner. Bill 
Carter and the Hometown Boys, 
who held forth at Riverbank, are 
currently on tour of Northern Cali- 
fornia to promote Bill's new Re- 
public release, "By the Sweat of 
My Brow" and "You Ain't Got My 
Address." On Wednesday of this 
week (25), Carter and Ralph Keith 
make a guest appearance with Bob 
and Wanda Kennedy over TV 
channel 12, Fresno, Calif. 

Lefty Frizzell, after a two- 
month swing thru the East and 
Midwest, rejoins "Town Hall 
Party," Los Angeles, Friday 
(27), He is slated to return 
East in the fall.... On August 
10, Mac Wiseman (Dot) be- 
gins a tour for Americana Cor- 
poration, Hollywood, in Tuc- 
son, Ariz. Trek will take him 
thru California, Washington 
and Oregon.. . The Fron- 
tiersmen (Sage and Sand) have 
been booked by Americana 
Corporation for an indefinite 
engagement at Desert Inn, El 
Monte, Calif. 

Ernest Tubb has been set by his 
personal manager, Gabe Tucker, 
for a week of drive -in dates, open- 
ing July 29 at Gassawav, W. Va., 
and following with Richwood, 
W. Va., 30; Chapmanville, W. Va., 
and Madison, W. Va., 31; Martins- 
burg, W. Va., August 1; Logan, 
W. Va., 2; Man, W. Va., 3, and 
Frederick, Md., 4. On August 5, 
Tubb stops off at Sunset Park, West 
Grove, Pa., and August 8 returns 
to Nashville to begin work on a 
TV film series. On August 11 he 
will be featured on the Prince Al- 
bert portion of "Grand Ole Opry" 
over the NBC radio network. Fol- 
lowing an engagement at Bean 
Blossom, Ind., August 12, Tubb 
returns to Nashville for TV film 
work. 

Jean Shepard and Hawk - 
shaw Hawkins are set for an- 
other tour of the West and 
Northwest, opening Thursday 
(26) at Afton, Wyo., and fol- 
lowing with Ontario, Ore., 27; 
Potlatch, Idaho, 28; Lewiston, 
Idaho, 29; Kettle Falls, Wash., 
30; Redmond, Ore., August 1; 
Portland, Ore., August 2; 
Myrtle Creek, Ore., 3, and 
winding up at Klamath Falls, 
Ore., August 4. Tour is being 
promoted by their new man- 
ager, Tom Kelly, son of John 
Kelly, manager of Ltnlzo and 
Oscar. Following the toter, 
Hawk and Jean are skedded 
for a TV filming session for 
Flamingo Films. 

Uncle Jim Christie, country dee- 
jay of note, is now teaching the 
nldiments of broadcasting at one 
of the Chicago colleges, with part 
of his teaching devoted to the pros 
and cons of country music. Uncle 
Jim, now on the mend after bat- 
tling a pesky ulcer for months. now 
resides at 1428 Jefferson Street, 
Des Plaines, Ill. He says he could 
use hymns and gospel tunes for a 
new daily hour -long morning pro- 
gram he conducts. . , The Wil- 
burn Brothers, Teddy and Doyle, 
phoned the desk while spending 
a few hours in Cincinnati Monday 
of last week (23). 

C. &w. promoter A. V. Bam- 
ford and Ray Odom, country 
deejay of Phoenix, Ariz,, hase 
obtained a construction permit 
for a new radio station in 
Phoenix, which they say will 
be the only radio works in the 
State featuring country music 
on a full -time basis. Construc- 
tion is under way and they 
plan to be in operation by 
September 1. . , . George Jones 

(Continued on page 80) 

Around the Horn 
Smokey Warren has sold 

his interest in Verona Lake 
Ranch, Verona, Ky., five miles 
west of Walton, Ky., to his 
partner, Thurston Moore, due 
to other commitments in the 
East. Verona Lake Ranch con- 
tinues its policy of spotting 
top c. &w. names on Sundays. 
According to Moore, business 
has been good when the 
weather permitted. The park 
sports four rides, a number 
of games, refreshment stands 
and a large picnic area. Danc- 
ing on Saturday nights and 
outdoor roller skating is 
skedded to start soon. 

August bookings for the Wilburn 
Brothers are as follows: Mount 
Sterling, Ill., August 1; Monroe, 
Wis., 2; McClonsburg, Ill., ,3; Aus- 
tin, Minn., 9; Warsaw, Ind., 10; 
Marshall, Ill., 11; Milledgeville, 
Ill., 12; Corunna, Mich., 13; Carmi, 
Ill., 14; Maryville, Mo., 17; Bridge- 
port, Ill., 20; Albert Lea, Minn., 
21; Sedalia, Mo., 28; Indianapolis, 
30, and Mazon, Ill., 31. , . 

Tommy Lloyd, of the Pioneer 
Club, Toledo, is slated to cut a 
session soon for John Stephenson, 
of Stephenson Music Publications, 
Avery, Tex. One of the times to 
be cut, "No, Baby, No," was 
penned by Stephenson. 

Smiley Barnette ushers in 
his fair season at Olney, Ill,, 
August 1, and A.Jgust 5 shows 
his wares at Hillbilly Park, 
Newark, O. Ile follows with 
a rodeo engagement at Pampa, 
Tex,, August 8-11. Remainder 
of his fais dates for the month 
are Culberson, Neb., August 
19; West Union, Ia,, 21; Al- 
bion, Neb., 23; Monticello, 
Ia., 24; McCollensburg, Pa., 
24, and Bloomfield, Neb., 28. 
He's also set for fair dates at 
Kankakee, Ill., September 8-9, 
and Petersburg, Va., October 
5 -8. 

Hank Thompson and His Brazos 
Valley Boys, under the personal 
management of Jim Halsey, are 
set thru August as follows: Tinker 
Air Force Base, Okla., August 3; 
Tulsa, Okla., 4; Davenport, la., 
9; Cedar Rapids, Ia., 10; Oelw'ein, 
Ia., 11; Dubuque, Ia., 12; Clear 
Lake, Ia., 14; Perry, Ia., 15; Roch- 
ester, Minn., 18, and Oklahoma 
City, 18. From August 24 thru 
September 2, Thompson and his 
combo are set at Holiday House, 
Pittsburgh. 

Cene Vincent, who with his 
Blue Caps is currently riding 
high on the Capitol label with 
"Be - Bop - a - Lula," has just 
signed with General Artists 
Corporation, New York. His 
first big shot under the GAC 
banner will be a guest appear- 
ance on the "Perry Como 
Show" over the NBC -TV net- 
work July 28. Written by Sher- 
iff Tex Davis, c. &W. deejay 
at WCMS, Norfolk, Va,, "Bo- 
Bop -a -Lula" is published by 
Bill Lowery's Lowery Publica- 
tions, Atlanta, 

Bill Burrell, Columbia's c. &w. 
promotion expert, spent the fore 
part of last week at Columbia Rec- 
ords' annual meeting at Estes Park, 
Colo., where he occupied a spot at 
the speakers' table. From Colorado, 
Bob hopped to the \Vest Coast on 
business and for a visit with his 
parents before returning to the 
Georgia metropolis.... Riverbank 
Clubhouse, popular Northern Cali- 
fornia c. &w. dance spot, closed 
July 21 after 11 years of operation 

ha. nice voit. It falls Into the 
category of "another country waltz." 

Don't Look Too Closely....64 
More of the same. 
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(& W Best Sellers in Stores 
For survey week ending July 25 

RECORDS are ranked in order of their current national selling Importance at the 
Mail level. as determined by The Billboard's weekly survey of dealers thranut the 
.Hation wish a high volume of sales in country and western records. When significant 

action is reported can bosh sides of a record, points are 
combined to determine position on the chart. In: such a Weeks 

TM case, both sides ire listed in bold type. the leading Iasi on 
Week side on lop. Wart- Citart 

1. CRAZY ARMS (BMI) -R. Price ' 

You Done 'Me Wrong IBMI) -Col 21510 

2. I WANT YOU, I NEED YOU,1 LOVE YOU(BMI) - 
E. Presley 2 10 

MY BABY LEFT ME (11M1). -Vic 20.6.540 
3. I WALK THE LINE (BMI) -J. Cash 3 9 

Get Rhythm (0M1)-Sun 241 

4. SEARCHING (BMI) -K. Wells -5 5 
I'd Rather Stay Home (BMI)-Dec 29956 

5. HEARTBREAK HOTEL (BMI) -E. Presley 4 23 
1 Was the One (BMI} -Vie 2016420 

6. BE- BOP -A -LULA (BMI) C. Vincent 6 5 
Woman I.ove (BMI1 -Cap 3450 

.7. I TAKE THE CHANCE (BMI) -J. E. &.\I. Brown 7 9 
Goo. Goo. Dada.(BM1) -Vie 20-6480 

8. SWEET DREAMS (BMI) -F. Young 10 7 
Unlit I Mel You (BM1)- Cap 3443 

9. YOU AND ME (BMI) -R. Foley & K. \Veils S '28 . 

No One But You (BMI)-Dec 29740' 
10. BOPPIN' THE BLUES (BM1) -C. Parkins 9 3 

- All Mama's Children (BM11 -Sun 243 

11. BLACKBOARD OF MY .HEART 
Il. Thompson 
I'm Not Mad. Just Hurl (BMIl -Cap 3347 

12. YOU ARE. THE ONE (BMI) -Ç. Smith 
DOORSTEP TO HEAVEN (BMI) -CóI 21522 

13. CONSCIENCE, I'M GUILTY (BMI) -H. Snow 
HULA ROCK (BMI) -Vic 20 -6578 

14. HOUND DOG (BMI) -E. Presley 
Don't Be So Cruel (11M11-Vie 20.660 

15. LITTLE ROSA (BMI) -R. Sovine.& W. Pierce 15 14 
Hold Eveything IBM1) -17e: 2597e 

1 9 

13 -18 

2 

1 

1 

Most Played C& W in Juke Boxes 
For survey week ending July 25 

RECORDS are ranked in order of the greatest number of plays in juke boxes theeoet 
the country. as determined by The Billboard's weekly survey of operators using 

high proportion of country and western records. When 
significant action is reported on both sides of í record. Weeks 
points are combined to determine position on the chart. I.ass on 

Week Chart 
This 
Werk 

1. I WALK THE LINE -J. Cash 
CET RHYTHM (BMI) -Son 241 

2. I WANT YOU, I NEED YOU, I LOVE YOU (BMI) - 
E. Presley 

\IY BABY LEFT ME (BMI) -Vic 20 -6540 
3. CRAZY ARMS (BM1I) -R. Price 1 6 

Yc,a Done Me Wrong (8M1) -Col 21510 

4. SEARCHING (BMI) -K. Wells 5 4 
I'D RATHER STAY HOME (RMI) -Dec 29956 

5. HEARTBREAK HOTEL (BMI) -E. Presley 
I Was the One IASCAPI -Vic 204420 

8. YOU ARE THE ONE (13M1) -C. Smith 
Doorstep to Heaven 1MBD -Col 21522 

7. BLACKBOARD OF MY HEART (BMI) - 
H. Thompson 6 14 
I'm Not Mad. Just Hurt (BMI) -Cap 3347 

8. BF.- BOP -A -LULA (BMI)-C. Vincent - 1 

Woman Love (13M11-Cap 3450 

9. SWEET DREAMS (BMI) -F. Young 10 3 
Until 1 Met You (0M11-Cap 3443 

10. ANY OLD TIME (BMI) -W. Pierce - 1 

WE'LL FIND A WAY (BMI)-Dec 29974 

2 6 

3 10 

4. 21 

8 5 

Most Played (& W by Jockeys 
For survey week ending July 25 

BIDES are ranked in node( of the greatest number of plays on disk jockey radio 
shows tbrunut the country according to The Billboard's 
weekly survey of top disk jockey shows to all key markets. Weeks 

Last em 

Week Chad Wee k 

1. CRAZY ARMS (BMI) -R. Price 
Col 21510 

2. 1 WALK THE LINE -J. Cash 3 9 
Sun 241 -6511 

3. SWEET DIIRAMS -F. Young 2 ri 
cap 3445_8511 

4. YOU ARE THE ONE -C. Smith 7 5 
Col 21522 -8AIT 

5. 1 TAKE THE CHANCE -J. E. & M. Brown 4 15 
Vic 20 -6410 

6. SEARCHING -K. Wells 6 4 
Dec 29956 -BMI 

7. I WANT YOU, 1 NEED YOU, I LOVE YOU (BMI) - 
E. Presley 
Vic 20 -6540 

S. MY LIPS ARE SEALED -J. Reeves S 4 
Vic 20-6517 -BMI 

15. YOU AND ME -R. Foley & K. Wells - 23 
Dec 29740 -BMI 

10. BE- BOP -A- LULA -G. Vincent 14 3 
Cap 3450-BMI 

11. TWENTY FEET OF MUDDY WATER -S. James 11 3 
Cap 3441 -0511 

12. ANY OLD TIME -W. Pierce 15 3 
Dec 29974 -BMI 

13. HONKY TONK MAN -J. Horton .. 13 12 
Col 21504 -BM! 

14. COME BACK TO ME -J. Newman - 1 
net 1203 -BM! 

15. BLACKBOARD OF MY HEART -II. Thompson 
Cap 3347 -BMI 

1 11 

5 7 

dealers ... dj's love it!!! 
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THAT'S THE WAY LOVE IS 

NO LOVE NAVE 

record No. 3466 

both sides published by 
Central Songs, Inc.` 
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IT'S A HIT 

"CONGO MOMBO" (Inst.) 
b 

"LIFE PROBLEM" (Vocal) 
aY duitr dable 

exc.,. 2012 

"HEAR MY PLEA! BABY" 
b'w 

"LOVE HAS GOT ME" 
av Arthur Gunter 

Ixcello 1044 

WRITE- WIRE -PHONE 

NASHBORO RECORD CO., Inc. 
177 3rd Ave.. Nashville, Tenn. 

IPhene: Chapel 2 -2215) 

Shipments Also Made from 
PLASTIC PRODUCTS 

Memphis, Tenn. 

UP YOUR SALES 

WITH THESE 
TWO BIG HITS 

Chess 1628 

"TIME WILL TELL" 

BOBBY CHARLES 

Chess ' 1629 

"WHEN I'M WITH YOU" 
with 

THE M00HGLOWS 

CHESS' RECORD CO. 
4750 S. Coltage Crov'e Avr 

Chicagd 1 

Phon.: Kenwood b-434i n 5 Red Not Smash! 

SHIRLEY and LEE 

"IEI THE GOOD 

TIMES ROLL" 

"LET THE GOOD 

TIMES ROLL" 
({3325 

RECORDS 
Hills, 

Reviews of New R &B Records 
RUTH BROWN 

Mom, Oh Mom 84 
ATLANTIC 1102 -Watch Ibis one 
The fine chantres has a waltz -time 
melody here that really stays with 
you. This material. coupled with 
the excitement Mist Brown give? any 
good song, makes this a standout. 
Side is likely to have a good pop 
sate too. (Progressive, 85111 

I Wawt to Be Lored....78 
A change of pace from the flip is 
this fast side with an intricate rhythm 
pattern. Miss Brown gives a vinuow 
performance of the ad Savannah 
Churchill vehicle. (Melrose, ASCAPI 

THE CARDINALS 
I Won't Make Y. C. Anymore 83 

ATLANTIC 1103 -A very strong hat 
lad side. The lead singer does an'out- 
standing vocal here. backed by an 
instrumental arrangement Which gives 
the side a satisfying, almost sacred 
quality. (Progressive, DMIt 

The End of the Story....75 
Another ballad side, more pop in 
flavor than the flip. but done with 
the same emotional touch. (Proves 
Ave, 15111 

THE DUKES 
Teardrop Eyes 82 

IMPERIAL 5401 -A highly effective 
side. sparked by the unusually dis. 
tinctive vocal work of the lead singer 
on a moving theme. (Reese. BNtr 

Shimmies and the SWkes....74 
Enthusiastic warbling on a Iaa.mov. 
Ina rhythm item about a guy going 
on his first dale. ahem. 1111111 

THE SOLITAIRES 
Yoe'se Siaued M 

OLD TOWN 1026 - Good group 
tents up strong halted. well. 
produced. Should do big business 
wherever it gets proper plugging, 
I.Marrreen, 15111 

The Angels Slot -T5 
This ballad side features full group 
harmony with an almost Western 
flavor. Another strong possibility 
here. (1odta, 1111) 

THE CLIQUES r. In Love With a Girl 79 
MODERN 995 -A rhythm side with 
a rollicking beat and relaxed instru- 
mentation. Move. right along. Should 
do well. (Modern, BI111) 

My Desire....74 
This tide is a ballad. lender in con. 
ceDt, nicely done. 15104.,.. 15111 

"SLR. GOGGLE EYES" AUGUST 

DUKE 156 -A great swinging blues 
job by August. The band rocks right 
along with some especially fancy. 
schmancy piano on display. Lots 
happening here. (Lion, 6511, 

Lead Us On....72 
August pleads and wails with help of 
femme partner in a spiritual opus. 

61G NEW KIT PLATTERS 

ROM ATLANTI6 OVEN1 

Ruth Brown 

10i OH T14011 
LOVED 

1 WANZ Aoaa13C 1104 

Joe turner PO A1H 
AHD 

E1Ps OEi PH 
E 

DE 

ROM- A -0a,le 02 

The 
Drifters 

41D1ER 
OF 10161011. 

WOMH 
S1 Gil 1701 

The Cardinals 

THE END OF 1111 

0U (RI 
1 

W0N't MAKE 
Atlantic 1107 

4141.'"Imessww. 
ATLANTIC ' RECORDING CORP. 

157 WEST 57th Sr. NEW YORK 19. N. Y. 

Pair exhibits intensity but the Rip 
loots like the aide, (Lfea, B!Nll 

THE SUPREINF,S 
Toaldtt 77 

OLD TOWN 1024 -The group wraps 
Up an exotic theme with fascinating 
offbeat delivery and a sock perform 
ance by the falsetto lead. (Maness, 
BM1) 

She Doa1 Wag Me No 1Iore....75 
The boys sell a catchy rhythm ditty 
with verve and plenty of bounce 
to the beat. (Maureen, 115111 

ROY "MR. GUITAR" GAINES 
All My Life 77 

GROOVE 0161- Gaines cleffcd this 
poignant piece of material. and he 
shouts it with great feeling. Ditty 
tenor sax helps. (Mousses, 1511, 

Worried 'Boat Yon Babv....75 - 

On this side there's a sample of 
Gaines' powerful guitar along sith 
strong warbling job. (Smiths, 8111) 

JIMMY BEASLEY 
Don't Feel Sony for Me 77 

MODERN 996 -A strong one. remi- 
niscent of Fats Domino's -Don't 
Blame It on Me." Vocal is backed 
by a big -sounding instrumental ar- 
rangement. (Modern, 8511) 

Little Coquette....74 
The fin' standard in so unusual 
arrangement. Beasley's vocal is 
backed by nice Instrumentation, nota- 
bly a horn solo. 

CLAYTON LOVE ORK 
Mary Lou 77 

GROOVE 0162 -Gal is LOW, answer 
to 'Long. Tall SaUy." Good longs 
side. shouted and orked with spirit. 
Can do some business If it gels hefty 
plugging. Hay Tee, IMO 

Bye, Bye, Baby....74 
Love shouts with power. and boogie 
nuking is likewise effective, but the 
material offers an overworked theme. 
flay Tee, DMD 

THE FOUR FELLOWS 
I Sit In My Window 76 

GLORY 244 - The Fellows do a 
rhythm side with plenty of style. 
Lead singer is showcased by bright 
instrumentation and an appealing 
figure In the bas. (Starling, BM1, 

Please Play My Song....75 
this side is a soulful readies of the 
slow ballad which exhorts the deejay. 
A good Job. (Dryden, EMI; 

PLAS JOHNSON ORK 
Blue lean Shaft!' 75 

TAMPA 116 -Great Instrumental Ade 
for the rock and roll dance crowd. 
Tenor sax leads most of the way ise 
a polished styling. Fine dee)ay (ere. 
I Wohnter, B51Ú 

Plash 4....74 
This face often a lazy. rocking blues 
instrumental. More good dance and 
deejay stuff. 1Webvter, D51D 

GATEMOUTTI BROWN ORK 
Aral That Dandy 

PEACOCK 1662 - Brown and out 
take off in a medium -paced instru- 
mental Job that would be great for a 
slow jitterbug routine. Effective tenor 
and guitar solos OPark the Won. 
(Lion. 1511) 

September Song....71 
Here's very slow but nonetheless 
insistent reading of the memorable 
standard. Guitar and tenor again 
much in spotlight, with organ backing 
added this time. Publisher is listed 
incorrectly on the label. (Chappell, 
ASCAPI 

74 

THE. RAVENS 
Kneel end Pray 72 

ARGO 5255 -The Ravens make an 
elaborate production of this inspira- 
tional material, and it is highly effec- 
tive. The high -ranging lead, In partic- 
ular, toms in an impressive per- 
formance. (Are, 1011 

I Caa't Relleve....49 
The bass takes over the lead spot on 
this side, and be gives a pleasant 
swing to this relaxed rhythm material. 
(Are, BMI, 

THE BEV SISTERS 
Dedicated to You 69 

DECCA 29960 - The deep -voiced 
thrushes sing with feeliog on an ap- 
pealing nab. ballad with a solid 
beat. (Corley, DMI) 

hotly Betsy, Do....69 
Same comment (Kehl, Roll. 

LESTER WILLIAMS 
Daddy Laves You 

IMPERIAL 5402 WRliams sings with 
sincerity and warm simplicity on 
sentimental ballad. (Reeve, BMD 

McDonald's Daugbler....67 
Pleasant reading by the warbler on 
a swingy rhythm item. (Reeve, Boll) 

69 

GENE BARGE BAND 
Way Down Home 68 

CHECKER 839-The appeal of ibis 
instrumental will be limited pretty 
much to hinterland buyers. The sound 
is on the primitive side, but its "talk- 
ing" tenor sax and slow, even dance 
beat hits the mark for many back. 
country folks. (Are, B3111 

Cowtry....66 
Another 'down home" Instrumental 
in similar style. (Am, 85111 

R &B Best Sellers in Stores 
For survey week ending July 25 

RECORDS are ranked In order of their current national selling Importance It the 
retail level. as determined by The Billboard's weekly survey of dealers Ihruout the 
nation with a high volume of sales In rhythm and blues records. When significant 

action is reported on bah sides of a record, points are 
combined to determine position on the chart. In such Weeks 

This case, both sides are listed in bold type. the leading side Fast nn 
Week on top. Week Chan 

1. RIP IT UP (BMI)- Little Richard 2 6 
Ready Teddy (IMO-Specialty 579 

2. FEVER (BMI) -Little Willie John 1 12 
Letter From My Darling (11M11-King 4935 

3. MY PRAYER (ASCAP) -Platters :S 4 
Heaven oo Earth ( ASCAP)- Mercury 70893 

4. STRANDED IN THE JUNGLE (BMI)- Cadets 4 3 
1 Waat You (EMI) -Modern 994 

5. I'M IN LOVE AGAIN (BMI) -F. Domino 3 16 
MY BLUE HEAVEN (ASCAP) -Imperial 5386 

6. IT'S TOO LATE (BMI) -C. Willis 7 5 
Kansas City Woman IRMO- Atlantic 1098 

7. TREASURE OF LOVE (BMI) -C. McPhatter 6 1 

When You're Sincere 03M1)- Atlantk 1092 

8. SO -LONG (BMI) -F. Domino - 1 

8. WHEN MY DREAMBOAT COMES HOME 
(ASCAP) -Imperial 5398 

9. CASUAL LOOK (BMI) -Six Teens 8 7 
Teen -Age Promise (EMU-flip 315 

10. LET THE GOOD TIMES ROLL (BMI) - 
Shirley & Lee - 1 

Do You Mean to Hun Me So? (BMD- Aladdin 3325 

11. HALLELUJAH, I LOVE HER SO (BMI) -R. Cllarles.12 8 
What Would 1 Do Without You? (IMO-Atlantic 1096 

12. LOVE, LOVE, LOVE (BMI) -Clovers 13 6 
Your Tender Lips (MD-Atlantic 1094 

13. I WANT YOU, I NEED YOU, I LOVE YOU 
(8N11) -E, Presley 14 8 

My Baby Left Me (BMI) -Vic 20.6540 

14. UP ON THE MOUNTAIN (BMI) - Magtlificellts - 1 
Why Did She Go? (BMI) -Vee Jay 183 

15. PLEASE, PLEASE, PLEASE (BMI) -J. Brown 10 16 
Why Do You Do Me? 03611)-Federal 12258 

Most Played R &B in Juke Boxes 
For survey week ending July 25 

RECORDS are ranked In order of the greatest number of plays In luxe boxes thmout 
the country. as determined by The Billboard's weekly survey of operators using a 
high proportion of rhythm and blues records. When significant action is reported 

on both sides of a record, points are combined to de- 
termine position on the chart In such a case, both sides Weeks 

Ibis are listed in bold type. the leading aide on top. Lain a 
Week Week Chant 

1. I'M IN LOVE AGAIN (BMI) -F. Domino 3 14 
MY BLUE HEAVEN (ASCAP) -Imperial 5386 

1. RIP IT. UP (BMI)- Little Richard 4 5 
READY TEDDY (BMI) -Specialty 579 

3. FEVER (BMI)- Little Willie John 2 9 
Leiter From My Darling (BM-King 4935 

4. TREASURE OF LOVE (BMI) -C. McPhatter 1 9 
When You're Sincere HAM-Atlantic 1092 

5. MY PRAYER (ASCAP)- Platters - 2 
Heaven on Earth ( ASCAP)- Mercury 70893 

6. STRANDED IN THE JUNGLE (BMI)- Cadets 5 2 
I Want You (BMI) -Modem 994 

7. LOVE, LOVE, LOVE (BMI)- Clovcrs 7 4 
Your Tender Lips (HMG-Atlantic 1094 

8. I WANT YOU, I NEED YOU, I LOVE YOU (BMI)- - 
MY BABY LEFT ME (BMI) -Vic 20-6540 

E. Presley 10 8 
8. BE- BOP -A -LULA (BMI) -G. Vincent - 1 

Women Love I13M1) --Cap 3450 

10. ITS TOO LATE (BMI) -C. Willis 8 3 
Kansas City Woman (BM1) -Atlantic 1098 

Most Played R &B by Jockeys 
For survey week ending July 25 

SIDES are ranked In order of the l'ontOst number or plays on disk lockcy radio 
shows Ihruout the country according to The Billboard's 
weekly survey of lop disk fockey shove in Hl bey matters. Weeks 

This Lan ea 
Week Week Chars 

I. FEVER- Little Willie John 1 12 
Ling 4935 -13M1 

2. RIP IT UP- Little Richard 3 5 
Specialty 597 -BMI 

3. I'M IN LOVE AGAIN -F. Domino 2 16 
Imperial 5386 -BMI 

4. STRANDED IN THE JUNGLE- Cadets 8 3 
Modern 994 -BMI 

5. TREASURE OF LOVE -C. McPhatter 5 9 
Atlantic 1092 -BMI 

O. MY PRAYER- Platters 4 4 
Mercury 70893 -ASCAP 

7. I WANT YOU, I NEED YOU, I LOVE YOU- 
E. Presley 9 8 
Via 20-6540 -BMI 

8. READY TEDDY -Little Richard II 5 
Specialty 579 -BM1 

9. WHEN MY DREAMBOAT COMES HOME- 
F.. Domino - 1 

Imperial 5396 -ASCAP 
10. PLEASE, PLEASE, PLEASE -J. Brown 10 16 

Federal 12258 -BMI 
11. LOVE, LOVE, LOVE -Clovers 6 7 

Atlantic 1094 -BMI 
12. SO- LONG -F. Domino - 1 

Imperial' 5396-BM1 
13. IT'S TOO LATE -Ç. Willis 7 4 

Atlantic 1098 -Bh11 
14. LET THE GOOD TIMES ROLL -Shirley & Lee 12 2 

Aladdin 3325 -13M1 
15. HALLELUJAH, I LOVE HER SO-R. Charles , - 2 

Atlantic 1096 -11M1 
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R &B Territorial Best Sellers 
For survey week ending July 25 

Listings are based on late sales reports secured via Western Union messenger serv- 
ice from top rhythm and blues dealers and juke box operators in the markets listed. 

Atlanta 3. Up on the Mountain, htagnificents, VJ 
6. Fever, L. W. John, Kng. 
7. I'm In Love Again, F. Domino, Imo. 
g, Roll Oyer, Beethoven, C. Berry, Ch, 1. Stranded In the Jungle, Cadets, Mod. 

2. Rip R Up, Little Richard, Sp,. 
3. It's Too Late, C. Willi, All. 
4. Love, Love, Love, Clovers, AO. 

BIG ON 2 SIDES 
Vet Jay .199 

"FLAMINGO" 
b/w 

"BABE IN THE WOODS" 
with 

SARAH McLAWLER 
featuring 

RICHARD OTTO 

Veer -Jay Records, Inc. 
2129 So. Michigan Ave. Chicago, III. 

Phone: Calumet 5 -6141 

TWO GREAT HITS 
THE CLEFTONES 

CAN'T WE BE SWEETHEARTS 
#1016 

THE TEENAGERS 

I PROMISE TO REMEMBER 
#1010 

BREAKING RIG! 

PLEASE LOVE 

A FOOL 
c w OOP 8001, OOP 

DON JULIAN'S 

MEADOWLARKS #394 

CRY SOME BABY 
ROY MILTON =398 

D'OOTONE RE'CO1ßDS 

THE SLEEPER 
OF THE YEAR! 

THE FOOL 
by 

The GALLAHADS 

Jubilee 5252 

JUBILEE RECORDS I 

1650 Broadway New York City 

HOLIDAY HITS 

"CANDY" 
BIG MAYBELIE -ñ1195 
"MINI WHATCHA SAY" 

EIME ESTHER -41193 
"LOVE, BABY" 

HAPPY BROWN -#1196 

Charlotte 
1. Stranded In the Jungle, Cadets, Mod. 
2. Rip It Up. Little Richard, Spe. 
3. It's Too Late, C. Willis, All. 
4. Time Will Tell, B. Charles, Chs. 
S. Let the Good Times Roll 

Shirley & Lee, Ala. 
6. Heaven on Earth, Platters, Met. 
7. Fever, L. IV. John, Kng. 
8. Up on a Stouotaln, Magnificent,, VJ 
9, Love, Love, Love, Clovers, An. 

10. My Prayer, Platters, Mer. 

Chicago 
1. I'm in Love Again, F. Domino. Imp. 
2. My Proyer, Platters, Mer. 
3. Stranded In the Jungle, Jayhawks, Fsh. 
4. 1 Want You to Be !Ky Girl 

Tccn- ABC's, Gee 
S. Rip It Up, Little Richard, Spe. 
6. Candy, Big Maybelle, Say. 
7. 1 Almost Lost My Mind, P. Boone, DM 
S. I Promise to Remember, Teen -Agen, Gee 
9. Treasure of Love, C. McPhail,, Ail. 

Cincinnati 
1. Honky Took, B. Doggett, Kng. 
2, Sty Prayer, Platters, Mer, 
3. Fever, L. W. John, Kng. 
4. Up on Mountain, Magnificence. V1 
5. Ready Teddy, Little Richard, Spe. 
6, la the Still of the Night, Satins, leer. 
7. Let the Good Times Roll 

Shirley A Lee, Ala. 
s. That's All There Is to That 

N. (King) Cole, Cal, 
9. Rip It Up, Little Richard, Spc. 

10. Early One Morning, Midnight,,,, Fcd. 

Detroit 
I. Pleadlo' for Love, L. Birdsong, Exc. 
2. Hooky Took, B. Doggett, Keg. 
3. My Prayer, Platters, Mer. 
4. Stranded In the Jungle, Cadets. Mod. 
B. Forty Days and Forty Nights 

M. Waters, Ch, 
6. Soft Summer Breese, E. Heywood, hler. 

Los Angeles 
1, l'm 
2. Fever, L. W. John. Kng. 
3. My Prayer, Platter,, Sto,. 
4. Treasure of Love, C. McPhancr. Ail. 
5. Flying Saucer 

Buchanan & Goodman, Unv. 
6. Rip It Up, Little Richard. Spe. 
7. Hom De Duns, G:teeere, Ca,. 
I. Whets My Dreamboat Come, Home 

Instrumentally speaklnq, it's 

GATEMOUTH BROWN 
with two (2) great Instrumentals 

"AIN'T THAT DANDY" 
b/w 

"SEPTEMBER SONG" 
Peacock x1662 

PEACOCK RECORDS, Inc. 
2809 Erosfus St.. Houston 26, Ter. 

HOT ATCO 

NEW RELEASES 

CRY BABY CRY 

b/w 

MY HEART CRIES 

FOR YOU 

THE SENSATIONS 

ATCO #6075 

(Wake Up) 

MISS RIP VAN WINKLE 
b/w 

I'M GOING CRAZY 

THE TIBBS BROTHERS 

ATCO #6074 

Breaking for a Hit 

ONE KISS LED 

TO ANOTHER 

THE COASTERS 
ATCO #6073 

RECORDS 
157 wr,)I 570h 5treor. Ns. ,ark 19, tie, York 

This Week's R &B Best Buys 
ONE KISS LED TO ANOTHER (Tiger, BMI) -The Coasters -Atco 

6073 -This smart novelty job shapes Op as a likely successor to 
previous good sellers by the group. Reports this week reflect 
heavy action in eight markets. The spread of reports is excellent 
and the indications are that it should move up in short order. 

FLYING SAUCER- Luniverse Records -See listing under Pop Best 
Buys section. 

Review Spotlight on .. . 

R &B RECORDS 

B. B. "BLUES BOY" KING 
Sweet Little Angel (Modern, BMI) 
Bad Luck (Modern, BMf) -RPM 468 
King has two strong sides in his new disk. He sells With plenty 
of sales savvy and feeling on both tunes. "Sweet Little Angel" is 
a plaintive blues With moving lyrics and standout Wailing guitar 
work. The flip is another effective blocs item with a powerful beat. 

RHYTHM -BLUES NOTES 
By BILL SIMON 

Rhythm and blues has invaded 
Canada, and it's making big news 
up there at the box office, disk 
shop counters and on the air. Ap- 
parently, the spearhead of the 
drive has been George (Hound 
Dog) Lorenz' show over WKBW, 
Buffalo -just this side of the bor- 
der. Last Monday (16), the Gale 
Agency's current rock and roll 
package played Toronto's Maple 
Leaf Gardens, with Lorenz and 
Little Richard as added starters. 
They drew 13,084 cats for the big- 
gest crowd in the history of this 
huge building. 

Little Richard had just fin- 
ished a week at Buffalo's Zan- 
zibar Club, where he topped 
the club's previous attendance 
highs despite the fact that the 
town has been crippled by the 
steel strike. Reportedly, 

F. Domino, Imp. 
9. Casual Look, Si x Tans. Flo. 
It I Want Yon. I Need You, I Lore Yon 

E. Presley, Vic. 

New Orleans 
1. It's Poo Late, C. Willis. Atl. 
2. I.et the Good Times Roll 

Shirley & Lee, Ala. 
3. Rip It Up, Little Richard, Spe. 
4. Stranded In the Jungle, Cadets. Mod. 
3. Fever, L. W. John, Kng. 
6. My Prayer, Platters, Mer. 
7. So -Long, F. Domino, Imp. 
8. When My Dreamboat Comes Home 

F. Domino, Imp. 
9. Casual Look, Sit Tan,. Flp. 

10, Treasure of Lore, C. McPhatter, Atl. 

New York 
1. My Prayer, Platters, hier. 
2. Fever, L. W. John, Kng. 
3. Flying Saucer 

Buchanan & Goodman, tso. 
4. Casual Look, Six Teens, Flp. 
5. Rip It Up, Little Richard. Inc 
6. I Promise to Remember 

Teen- Agers, Gee 
7. Stranded In the Joule, Cadet,. Mod. 
8. Girl In My Dreams, Cliques, Mod. 
9. I Want Yon, I Need You, I Love Yo 

E. Presley, Vic. 

Philadelphia 
L Hanelntah, I lave You So 

R. Charla, Atl. 
3. It's Too Late, C. Willis. Atl. 
3. My Prayer, Platters, ht,,. 
4, Flying Saucer 

Buchanan A Goodman, Unv. 
3. Canadian Sunset 

H. Winterhalter-E. Heywood, Vic. 
6. Fever, L. W. John, Kng. 
7. Casual Look, Six Teens, Flp. 

st. Louis 
1. Stranded In the Jungle, Cadets, Mod. 
2. Fever, L. W. John. Kng. 
3. Sly Prayer, Platters, Mer. 
4. Casual Look, Six Teens, Fip. 
3. When My Dreamboat Come, Home 

F. Domino, Imp. 

Washington, D. C. 
I. Fever, L. W. John, Kng. 
2. Let the Good Times Roll 

Shirley & Lee, Ala. 
3. My Prayer, Platters, Ma. 
4. Rip It Up, Little Richard, See. 
5. I Promise to Remember 

Teen Agers, Gee 
6. I Want You, I Nad You, I Love You 

E. Presley, Vic. 
7. It's Ti,,, Late, C. Willis, All. 
8. So -Long, F. Domino, Imp. 
9. Up on a Mountain, Magnificent', VJ 

M. Please, Please, Please, J. Brown, Fed. 

plenty of the patrons came 
down Irons Canada. 

Meanwhile, the Toronto area 
has turned out two of its own 
r. &b. deejays, who dispense the 
good sounds exclusively to an aud- 
ience that is about 95 per cent 
ofay. These would be Johnny 
Murphy, on CKLB, Oshawa, On- 
tario, and Barry Nesbitt on CKFH, 
Toronto. Two of the leading indie 
pressing plants have gone in for ac- 
quiring Stateside r. &1y. labels for 
Canadian production and distribu- 
tion, these being Quality and 
Phonodisc. 

That Cale package, which 
normally headlines Al Hib- 
hler, Carl Perkins, Frankie 
Lyman and the Teen -Agers, 
etc., did very, well in Canton, 
Ohio's 
Tuesday (17), altho this town 
also depends about 90 per 
cent on the steel industry. 
Without Little Richard or 
Hound Dog, the show pulled 
3,940 for a gross of $8,000. 
Population of the town is 
125,000. The Canton Reposi- 
tory, local daily, liked the 
show itself and commented on 
the orderly, well- behaved 
crowd. "Rock and roll is wel- 
come here anytime," said the 
local scribe. The Canton pro- 
motion was nun by Lew Platt, 
one -time manager of Alan 
Freed, who is now handling 
Lorenz. 

Bob Rolontz, artists and reper- 
toire head for Groove disks, is va- 
cationing.... The Platters, Mer- 
cury's hot all- market sellers, have 
been booked for the Ed Sullivan 
TV show August 12.... The Pen- 
guins, also on Mercury, are on the 
bill at the Casion Royal, Wash- 
ington, D. C., July 30 thru August 5.... Peacock Records has been 
holding another coupling by the 
late Johnny Ace for release this 
week at the NAMM show. Simul- 
taneously, the affiliated Duke la- 
bel will issue its first disk by 
Buddy Ace. Peacock has inked 
Tommy Mosley, six -time winner of 
the Horace. Heidt Show, and will 
issue his first platter this week. 
Don Robey, Peacock -Duke presi- 
dent, will make the NAMM scene 
personally to lay down the ¡ive. 

KJ T, in Beaumont, Texas, 
has a full, live daytime r. &b. 
schedule, with William (Boy) 
Brosse, (Sugar Throat) Miller 
and Whitney Nelson serving 
up a wide variety of sounds. 
Brown, a comparative new- 
comer to the station, plays 
jazz, swing and modern jazz. 
Miller builds his shows on 
"requests, wit and wisdom," 
while Nelson features spiritual 
and gospel disks. Brown is a 
special fan of thrush Joan 
Shaw, whose new disk efforts 
are due soon from ABC -Para- 
mount. 
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HPROFESSIONAL 

DUPLICATID IN QUANTITY 
Fan mall glossy publicity photos, 
post cards, blow-ups. Compare 
our prices and quality before 
ordering anywhere. Price Ilst and 
free samples sent promptly on 
request. Write today. Satisfied 
customers from coast to coast 
since 1936. We are as close to 
you as your nearest mail -box. 

MULSON STUDIO 
BOX 1941 BRIDGEPORT, CONN. 

The Nation's 
#1 SMASH! - 

'THE FOOL' 
by 

SANFORD CLARK - 
Dot 134/1 

IDOT RECORDS, Inc. I5 5 a Vine Houywaod, calif, 
Phone: HOiisamd 7.4íg1 

THE KING'S IV 

YOU'RE SENSATIONAL 
Morn the MGM picture "High Society ") 

and 

Mr Bennie Lies Over the Ocean 

MGM 12287 1(12287 

NOTICE, RECORD COMPANIES 
Need new sales IUe for 7onr label Sn 
the 0E. Ohfo Va g Send samples 
or contact 
Jack W. Rupert, Sales Mgr. 

LEE RECORD DISTRIBUTING CO. 
134/ Walnut /t. Cincinnati 10, Ohio 

U.,svrpasscd in Docility ot.nny Pike 

s "x 1e "Glossy Photos 

5A¢ gPrH... 
men 81.N 

enerds, 
M S,OOO INe Ug wr 1,000. 

Mrd. anisnr 
ó4te In 1,000 kte Monts, 

jB.M r 100 2.11:::), /7.so M Hes 
Negatives, /x10, /1.f0, Postcards, 90f. 

3 S 24 HOUR SERVICE AVAILABLE 

A OMdee .l AMU J. gaauAtANN 
Plasa7-0233 , IH Wr adrl, a. 

rapherl Nee ewe tt, !t 7. 

WI HOVER WHAT WE AOVIHIISE 

MINSTREL 

COSTUMES 

ACCESSORIES 

(radars 
hoe 

DANCE S. CLOWN 
COSTUMES 

For MI other occasions 
Got la teach with 

TIRE COSTUMER 
238 Stan St. Schenectady, N. Y. 

WHEN IN BOSTON 
It's the 

HOTEL AVERY 
Avery i Washington Sts. 

Radio in Every Room 

The Homo of Show Folk 

BUDDY LaPATA 
and His SHOWMEN 

Held Over for 8 More Weeks 
Until August 28. 

WRITE WIRE PHONE 

JOLLY JOYCE Thzto171 
Phtisogrhla: 1001 Chrs Street 

Phots: Walnut 2.4677 
New York: 1619 ereadwey (Rm. (1S) 

PhMe: PLen 7.1706 
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Reviews of New Pop Records 

Continued from vage 74 

echo chamber, and maims a rather 
funny novelty of the standard. Both 
sides have; good programming pros- 
pects. (Harms, ASCAP) 

FOUR SOUNDS AND A FURY 
Wilk Beach Bootle 69 

COLONIAL 408 -Two Southern re- 
sorts are cited in these competent 
awing vocal group efforts. Material 
and treatment hark back to the late 
1930'e, and many jocks will cotton 
to the coupling. (Bentley, 16511) 

Virginia Beach Reel....67 
As above. (Bentley, EMI) 

DOLLY McVEY 
Missing You 69 

RUBY 200- Quality arrangement and 
distinctive thrashing of a pretty bat 
lad. Will require heavy plugging to 
sell the unknown entities, however. 
IB?H) 

Whew Yoe SaHe....67 
As above. (6511) 

SIDNEY BECHET 
El Doudou 67 

LONDON 1681 - A rousing New 
Orleans style jam session, with Bechet 
wailing on soprano sax. The band 
backing him Is a French outfit, the 
Andre Reweliotty ork. They create a 
lot of noise, and have moments of 
excitement. (Frasee, EMI) 

If Ever You Go to Paree....N 
Here Bechet and the Reweliotty group 
turn to a bit of bluesy melodrama. 
Material Is bit dowdy from the 
jazz point of view, but Bechet gets in 
some hot licks. Tune currently is 

popular on the Continent. (Bourne, 
ASCAP) 

TOMMY DURDEN 
A- Weepin' and A- Wallla' 65 

Holiday 777 -A blues number with 
relaxed performance. Okay mood 
side. (Mills, ASCAP) 

Only When. ...68 
A pleasant melody with simple but 
suitable backing featuring the piano. 
Dorden does a smooth job on this 
adequate ballad. (Sharing, ASCAP) 

JOE. NOTO ORK 
Lore Me Bahr 62 

ARCO 4616 - p cliche -ridden rock 
and roll side that finds neither the 
vocal soloist. Phyllis Ruby. nor the 
Nato ork offering anything new or 
exciting to the idiom. (Argo, ASCAP) 

Me and My Crying Heart.... SI 
This is a thoroly "pop" side, but the 
sound of the ork would have been 
old -fashioned 10 years ago. Sounds 
like a real museum piece. Miss Ruby 
again is soloist, but adds little to the 
appeal of the disk. (Area, ASCAP) 

BILL CARRY 
Once 1 was la Lon 61 

JESTER 1002- Warbler Garry, with 
the Four Jacks and Jill vocal 

Number of Releases 

This Week 

Label Pop Caw Ras 

ABC -PARAMOUNT .. 1 .... - .... - 
ARCO - 1 .... - .... 
ARGO - .... - .... 1 

ATLANTIC - .... - .... 4 

BAKERSFIELD - ... 1 .... - 
BALBOA 1 .... - .... 
BALLY 2 .... - .... 
BEECH 1 .... - .... - 
CAPITOL S ... . - ... . - 
CHECKER - .... - .... 1 

CHESS - .... - .... 1 

COLONIAL 1 .... - .... - 
COLUMBIA 1 .... 4 .... - CORAL4 .... 1 .... - 
DECCA 6 .... 2 .... - 
DUKE - .... - .. .. I 
EPIC 
ESTA 
EXCELLENT 
GIZMO 
GLORY 
GROOVE 
HOLIDAY 
IMPERIAL 
INTRASTATE 
JESTER 
KAPP 
LONDON 
MAR-VEL 
MERCURY 
METEOR 
MODERN 
OLD TOWN 
PEACOCK 
PERFECT 
REGENT 
RUBY 
SARG 
STARDAY 
TAMPA 
TIARA 
TRANS -WORLD 
WEB 

TOTAL 44 .... 19 .... 20 

peopt, y. 
h anq 

e l 

Swiw 
nba 

com- 
easy 

to x11. 
I Worry Over Yoa....6H 

Garry and vocal group serve up 
Joe DerieO arrangement of an un- 
likely piece of material. 

JACK DANIELS 
Try Again 61 

GIZMO 561 -Nice side but dope in a 
somewhat old-fashioned style with the 
group being featured as much as 
Daniels. An unexciting ballad but a 

better side than the nip. (Four Star 
Sates. HMI) 

Chattanooga Are. Harlem Boy,....59 
Here is a side with no feeling -sort 
of dead pan singing -and the material 
doesn't help. (Le Fors, *511) 

LOUISE BARBER 
Laar Tune 55 

TIARA 157 -Modest production of 
one voice and simple organ backing 
is unlikely to make this a commercial 
contender, altho the gal has a pleasant 
sound. (NtaWBa, SMI) 

Love Me Some Slore....54 
Same comment. (Ntablla, ShII) 

GEORGE BRUCE 
The Magie of the Lord 13 

WEB 1072 -Weak ballad. just fair 
solo, and amateurish background 
makes this a poor side. (Republic, 
Boll) 

Rock and Hoskin' 
Roller Coaster Ride.... 51 
An uninspired performance on a slow 
rock and roll tune, which is weak in 
Itself. (.Node, ASCAP) 

Polka 
VAUGHN HORTON'S PINETOPPERS 

SooHefoot Rag -Polka 86 
DECCA 30002 - Country hit of 
several years back is transformed 
into a fine polka instrumental with 
strong string play. Great aide for 
rural boxes especially. (Forrest, BMA 

Skaters Polka....72 
Familiar "Skaters' Waltz" is turned 
into a snappy instrumental polka with 
mandolin and organ flavor. Strain 
doesn't get enough variation. ( Copar, 
IMO 

Jazz 
JOHNNY HODGES ORK 

PöJon Flower 76 
GROOVE 5007 -Pretty Bill, Stray- 
horn piece is one of the time - 
honored vehicles for Hodges' sensu- 
ous alto sax. Re -issue of these 1941 
Bluebird sides, with a small all -star 
Ellington unit, Is break for many 
jazz jocks. This face has theme 
potoibilities. (Tempo, ASCAP) 

Thlses Ain't What 
They Used to So....74 
This Ellington Opus is a rocker. also 
of 1941 vintage. (Tempo, ASCAP) 

Sacred 
HERB HENSON 

1 Walked mud 
Talked With Jests SO 

BAKERSFIELD 502 -If this disk is 
set up right distribution -wise, it might 
catch on big In the sacred field. It 
has a strong potential as c.&w. 
jockey chatter -item. ¡tenon sifts and 
recites with moving sincerity and ex- 
pressive warmth about a person -to- 
person chat he had with Jesus. (Four 
Star Sala, !MI) 

Leave AIL Your 
Heartaches to Jeses....70 
Another appealing reading by Henson 
and hits chorus on a pleasing sacred 
song. IBafleld, BMA 

THE. BATTLE MOUNTAIN BOYS 
Oat, One Step More to Hearn N 

FIRE 116 -Lefty Ray and Bobbie 
Dean make an effective team In this 
bright, bouncy sacred material. The 
beat and harmony work will recant. 
mend themselves to fans in this field. 
(Chris, BMA 

Jean, are Uttar of the World....60 
Very similar in style, is this vigorous 
song of praise. (Qrls, HMI) 

MOZART KLEINE 
KNOCK 'N' ROLL 

HAMILTON, Ont. -Chris 
Lovett, owner -operator of Bert 
Rymal's Record Center here, 
swears that the following 
actually happened: 

A customer, wanting a copy 
of Mozart's "Fine Kleine 
Nachtmusic, " walked into 
Lovett's store recently and 
asked for "I'm Inclined to 
Knock Music." 

Serving as his own inter- 
preter, Lovett finally filled the 
customer's request. 

FOLK TALENT AND TUNES 
Continued from page 78 

is slated to play a series of 
dates on the West Coast for 
Americana Corporation begin- 
ning in September, . . . Fred- 
die hart is doubling between 
"Town Hall Party," Holly- 
wood, and a weekly two-hour 
TV show seen over one of the 
local stations. 

Bob Neal, of Stars, Inc., has set 
a package highlighting Faron 
Young, Johnny Cash, Johnny Hor- 
ton and Roy Orbison and the Teen 
Kings for a jaunt ohm West Texas 
starting August 12 in El Paso. From 
the Lone Star State the unit hops 
into Ontario for a series of crates 
starting August 18.... Roy Acuff 
and Kitty Wells have one coming 
out soon on the Decca label titled 
"Goodbye, Mr. Brown." ... Lester 
Flatt and Earl Scruggs have a new 
release on the Columbia label 
called "Joy Bells " Latest on 
the RCA Victor label by Johnny 
and Jack and Ruby Wells is "Love, 
Love, Love" b.w. "I Love You 
Better Than You Know'." 

Lou Black's "Ozark Jubilee" 
talent package, comprising. 
Red Foley, Pat Boone, Pete 
Stamper, the Foggy River 
Boys, Uncle Cyp and Aunt 
Sap, Marvin. Rainwater, Tabby 
West and Bill Wimberly and 
the Country Rhythm Boys, re- 
cently pulled more than 12; 
000 paid admissions to Den- 
ver's University Stadium in a 
promotion handled by Joe 
Lehr. The unit made the ex- 
cellent box- office showing in 
the face of competition from 
the Denver Symphony, with 
Marian Anderson as guest, and 
the American Association's 
All -Star Baseball game, which 
drew nearly 20,000. 

Carl Smith macle the Columbia 
Records' convention at Estes Park, 
Colo., July 22 -24, to head up the 
c. &w. portion of the program. 
Smith's new movie, The Badge of 
Marshal Brennan," produced by 
Al Gannaway, is tenatively set to 
be released in the South sometime 
in November. Carl continues to 
pull much favorable reaction with 
his deejay -type show presented for 
30 minutes each Sunday night over 
the ABC radio network.. , . Stuart 
Hamblen will appear as special 
guest with the \ \'LS "National Barn 
Dance," when the show makes its 
23d annual appearance at the Il- 
linois State Fair, Springfield, Sat- 
urday night, August 11. 

Sheriff Tex Davis, c.&w. 
deejay at WCMS, Norfolk, re- 
ports that his find, Gene Vin- 
cent, now going great guns on 
the Capitol label with "Be- 
Bop-a-Lula," is barnstorming 
radio stations on the Atlantic 
Seaboard during July. Early 
this month, Vincent and his 
Blue Caps visited with record 
spinners in Philadelphia and 
New York, and followed with 
a swing thru Jacksonville and 
Atlanta. While in the latter 
city, Bill Lowery of Lowery 
Publications, publisher of "Be- 
Bop-a-Lula," feted Gene and 
his drummer, Dickie Harrell, 
at a fried -chicken fest. Guests 
included Mrs. Lowery and 
Bob Burrell, Columbia's c.&w. 
promotion man, and his wife. 

Visiting talent on "Ozark Jubi- 
lee' July 28 will be Johnny Bond, 
Texas Bill Strength, Cannonball 
(Dub) Taylor and Red Garrett. 

"Circle Theater Jamboree," 
Cleveland, dark since early sum- 
mer, resumed operation Saturday 
(21), with Jimmie Martin as the 
feature. Martin is contemplating 
settling in Cleveland and becoming 

a regular on Circle Jamboree." 
Cleveland's Hillbilly Heaven 

also is back in action after being 
closed for a week in memory of 
Denny Ford, of WJW, Cleveland, 
who was killed recently in an auto 
crash.... Lonnie Barron scribbles 
that his newest release on Sage & 
Sand, "Don't Doubt My Love," 
is now No. 2 in Detroit. Casey 
Clark and His Lazy Ranch Boys 
did the backing on the tune. Dee - 
jays may obtain a copy by writing 
to Lonnie at Station \ \'DOG, 
Marine City, Mich, 

The gospel- singing Blackwood 
Brothers Quartet is booked thru 
August as follows: Pensacola, Fla 
August 1; Jacksonville, Fla., 2; 
Miami, 3; Tampa, 4; Bastrop, La., 
8; Jackson, Miss., 8; Little Rock, 
Ark., 9; Houston, 10; Forth Worth, 
11; Lubbock, Tex., 13; Oklahoma 
City, 14; Tuscaloosa, Ala., 15; 
Gadsden, Ala., 16; Charlotte, 
N. C., 17; Atlanta, 18; Paducah, 
Ky., 23; Birmingham, Ala., 25, 
and Alexander City, Ala., 31. 

Of her recent trip to Alaska, 
Charline Arthur, of "Big D 
Jamboregig Dallas, says the 
weather `Teas colder than a 
gambler's heart, ham and eggs 
were a buck and a half, and 
Cokes in the niteries went for 
six bits. She reports that she 
blew two tires on the Alean 
Highway and all her set dates 
didn't materialize. "Don' t 
think we'll book anymore up 
there," comments J. F. Dolan, 
"Big D" hob- thumper. 
Jeannie Taylor, of Planet 
Music Publishing Company, 
Nashville, has taken the per- 
sonal management of Autry 
Inman, whose latest on the 
Decca label is "Bebop Baby" 
b.w. "A Doggone Lie." 

The Key Twins, of the Ozark 
Pals, who recently introduced a 
new Joe Adams number, "Down 
in Brazos Valley," over \VEW, St. 
Louis, are slated to cut the tune 
for one of the labels soon. 
Arnold Parker, of Cuerco, Tex., 
heard the last two years on the 
Sarg label, has just cut his first 
wax for Starday. Initial tunes are 
"People Laugh at a Fool," written 
by Parker, and "Find a New Wo- 
man," penned by Jack Hill, lead 
guitarist with Arnold's Southern- 
airs. Others in the Southernairs 
roster are Curly Williams, rhythm 
guitar; Henry Bennetson, fiddle; 
Homer Bade, steel guitar; Benny 
Lange, drums; Jim Fogle, bass, 
and Ken Williams, lead guitar. 

With the Jockeys 
Denver and Jeffrey recently 

visited with Frank Rossister 
at WKAN, Kankakee, Ill., and 
Bill Hayden at \VJOB, Ham- 
mond, Ind.... The following 
deejays are in need of c. &w. 
platters: J. Claussen, KTRB, 
Modesto, Calif.; Charles Eck - 

(Continued on page 120) 

WHEN IN CHICAGO 
300 ROOMS 

BATH or SHOWER 

HOTEL 

WACKER 
$3.00 UP 

S minutes to tools. 
SUperlor 7 -1386 

111 W. Huron St. 
Chicago 10, IR. 

-HOTEL - x 
830 S. Michigan Wabash 24411 

200 ROOMS 
(Just south of the Conrad Hilton Hotel) 
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CONGRATULATIONS, CHIEF! 

E. W. Evans in 50th 
Year With Billboard 

CINCINNATI - E. Walter 
Evans, president and treasurer of 
The Billboard, who is personally 
acquainted with more outdoor 
showmen than possibly any other 
man in America, August 4 cele- 
brates his 50th year as a member 
of The Billboard organization. Re- 
specot do by his the 
dea 

e 
of operations 

is assoc, 
Evans 

a 
is, in 

years of service, The Billboard's 
oldest employee. 

Fresh out of business college, 
Evans joined The Billboard forces 
August 4, 1906, as a clerk in the 
mail department. He soon moved 
into the bookkeeping division, 
awhile doubling on carrying the 
mail to and from the post office. 
He had his finger on The Bill- 
board's business pulse virtually 
from that day on. 

He rose rapidly in the firm's 
business department, and soon was 
called into New York by The Bill- 
board's founder, the late W. H. 
Donaldson, where he put in sev- 
eral years hustling ads among the 
merchandise firms there. Returning 
to Cincinnati, he entered the Army 
in 1917 in World War I, serving 
two years in the infantry. 

Upon his release from the Army 
in 1919, Evans was named audi- 
tor of The Billboard. He was 
elected to the post of secretary- 
treasurer early in 1931, and in 
1940 was named president of The 
Billboard Publishing Company, 

Heart Attack 

Takes Life of 

k'3m. Shilling 
Booker of Sports 
Talent, 70, Was 
In Poor Health 

NEW YORK -- Booker William 
Shilling, a dominant figure in the 
sports show field, succumbed to a 
heart attack at 10 a.m. Friday (27). 
He had been in Southampton Hos- 
pital, Long Island, since a heart 
attack three weeks earlier. 

Shilling, who became 70 in May, 
was a native of Baltimore who ap- 
peared early in the century in 
vaudeville in dramatic sketches. 
For about 30 of his 48 years in 
show business, he was in the book- 
ing phase. His wife, Gladys, who 
continues the business with their 
son, Demoy William Shilling, 26, 
was with a theatrical agency prior 
to their marriage. 

Shilling suffered an attack 10 
years ago and had been working 
easier since then, with Mrs. Shil- 
ling becoming active to take much 
of the pressure off him. Their son 
went into the agency actively fol- 
lowing Isis discharge from the Army 
two years ago. 

Helped Build Shows 
In the 1940's Shilling began con- 

centrating on sports talent to the 
point where 80 per cent of the 
office's business is now in that 
field. Shilling's activities dominated 
the sports show business, ay he in- 
jected infusions of talent into many 
early such shows, and waa respons- 
ible for the establishment and 
growth of others. He was a fre- 
quent traveler, seeking log -rollers, 
wood- choppers and those of other 
performing skills who might be 

(Continued on page 88) 

E. WALTER EVANS 

succeeding R. S. Littleford Sr., 
who retain,. his affiliation with The 
Billboard is chairman of the board. 
In addition to his duties as pres- 
ident, Evans also serves as treas- 
urer of the company. 

Highly respected wherever show- 
men gather for his business acumen, 
friendliness and keen sense of 
humor, Evans commands the same 
respect from all his co- workers. On 
the occasion of his 50th year with 
The Billboard, his fellow -workers 
join in congratulations and the best 
of luck to a really great guy. 

Disneyland Pulls 3,642,597 
In First Year's Operation 

$8,632,954 Were Spent by Patrons; 
Per Capita Outlay Put at $2.37 

ANAHEIM, Calif.- Disneyland 
drew an attendance of 3,642,597 
people who spent a computed 
$8,632,954.89 during its first full 
year of operation, which ended 
here Tuesday (17), the park's man- 
agement revealed. 

The second year's operation was 
kicked off with the completion of 
an over -all $2,000,000 program. 
Plans, too, were announced for 
more attractions to be ready for 
the 1957 summer season. 

On the basis of the attendance 

figures, the Walt Disney playland 
is believed to be the largest single 
private enterprise attraction in the 
Western Hemisphere. 

41 Per Cent From Out of State 
The average expenditure of a 

Disneyland patron was set at $2.37. 
Included in the figures used in the 
compilation are parking (25 cents), 
front gate admission, rides, amuse- 
ments and labeled souvenirs. 

The park scored high with tour- 
ists coming to Southern California. 
Of the total patrons, an estimated 

IAAM CONVENTION 
PROGRAM COMPLETE 

El Paso, Mexico Events Planned 
For Arena -Auditorium Managers 

EL PASO, Tex. -Plans for the 
annual convention of the Interna- 
tional Association of Auditorium 
Managers have been made and ar- 
rangements are vitually complete 
for the sessions which are sched- 
uled for August 15 -19. 

C. W. Swan, manager of the 
Coliseum and Liberty Hall here, 
is host member. Headquarters will 
be the Hotel Del Norte. 

Time is allowed for members 

AWAITS FATE 

Tax Cut a Special Aid 
To Outdoor Business 

Continued from page 1 

group of operators whose enter- 
prises involve participation -swim- 
ming pool and skating rink own- 
ers -the legislation is regarded as 
a necessary life -saving measure. 
Operations of this type are mostly 
in a competitive situation, with tax - 
free and tax -supported similar units 
operated by municipalities, counties 
and States. 

Many talent presentations, es- 
pecially the outdoor type set for 
arenas and the like, by adhering 
to the 90 -cent exemption for all or 
most of their seats, would be able 
to create a stronger appeal for the 
public in addition to eliminating 
the bookkeeping troubles that go 
with the collecting and paying of 
such taxes. 

Aid to Circuses 
Circuses would benefit in vir- 

tually all instances and carnivals 
to a lesser degree, since only a few 
attractions normally associated 
with the latter are designed for 
fees in excess of 50 cents. 

The motion picture industry pre- 
sented its appeal as a life or death 
measure. Only a few hundred of 
the more than 10,000 theaters in 
the nation were reported to charge, 
on a regular basis, more than $1. 

The House okayed the original 
content of the bill calling for ex- 
emption on $1 and under. The 
finance committee, however, 
chopped the limit to 90 cents. It 
may be that this show of compro- 
mise might be favorably received 
in the White House and the bill 
signed into law, silbo its backers 
are aware of the Administration's 
announced opposition to any tas 
cuts this year. 

From the time he receives it, the 
President has 10 working days to 
sign or veto the bill. If signed, 
the exemption would apply begin- 
ning with the first day of the first 
month which begins more than 10 
days after enactment. On the 
present possible schedule then the 
exemption would not apply until 
September 1. 

and guests to visit Mexico, via 
street car across the international 
bridge here, and some of the en- 
tertainment events are to be in 
Juarez, Mexico. 

On Wednesday (15) the IAAM 
board of directors will meet at 
3 p.m. This will be followed by 
meetings of district groups. Reg - 
isteration will be in progress all 
day at the hotel. 

Thursday (16) activities will get 
started at 8:30 a.m., when the con- 
vention's exhibition hall will be 
opened. The business sessions will 
get started at 9:30 a.m. Chris P. 
Fox, El Paso banker, will speak 
at 10 a.m. on "What an Auditorium 
Means to Your City." 

Speaker at the luncheon Thurs- 
daÿ will be County Judge Hugh J. 
McGovern. IAAM's acting pres- 
ident Emmett Race also will speak. 
Afternoon session will start at 2 
p.m. There will be a style show 
for ladies at 2:30 p.m. At 6 p.m. 
buses will leave the hotel for a 
Juarez club, where members and 
guests will be guests of "Holiday 
on Ice." 

Friday (17) business sessions will 
begin at 9:30 and 1:30. For ladies 
there will he a sight- seeing tour 

(Continued on page 87) 

"Fire buckah scrolls the board en that lifte eoId grey horse." 

1,493,465 or 41 per cent were 
from outside the State. Included 
in this category of visitors, there 
were people from 64 nations, in- 
cluding such addresses as Saudi 
Arabia, Iceland, Liechtenstein and 
even Soviet Russia. 

Attendance during the first full 
summer season equaled and sur- 
passed records net during last July 
and August. For the week ending 
July 14, the pa.k was visited by 
148,729 people. Since June 1, a 
total of 768,425 patrons clicked 
the turnstiles. 

Top rides in the park included 
the Peter Pan dark ride in Fantasy - 
land, the Adventurelano Jungle 
Boat ride, the Santa Fe- Disneyland 
trains, and the Autopia Freeway 
miniature autos in Tomorrowlancl. 
7 Rides, 10 Free Exhibits Added 

Free exhibits in the park now 
number 21 compared with a total 
of 11 available last July. Today 
there are 33 rides and amusements, 

(Continued on page 87) 

Water Show 

Unit Framed 

In Boston 
BOSTON -A new Hub -based 

water show has been put together 
and is in rehearsal for early dates. 
It is known as Aquarama, owned 
and produced by booker Danny 
White. Summer dates have been 
set in New Hampshire resort hotels. 

White plans to play the show at 
hotels and ^ountry clubs and is ne- 
gotiating for engagements at super- 
markets, for which he will carry a 
portable pool. The present set -up 
has a cast of 11, but White says 
this is the nucleus for a full -sized 
show. 

In the cast are the Six Allen 
Aqua Models from Boston, who 
will do precision swimming and 
acrobatics; the Swanson Twins, 
swimming acrobats; Jane Weather- 
by, choreographer and solo swim- 
mer; Zoe Ann Olson Jensen, 
Olympic diving champ, and Jimmy 
Harris, New England diving 
^hamp. White plan, to add stage 
acts. 

TWISTER TURNS 
TO ROCK 'N' ROLL 

MILWAUKEE -Top ride 
at the Wisconsin State Fair 
Park fun zone this season is 
an Allan Herschell Twister 
that has been renamed Rock 
'n' Roll, and which operates to 
the accompaniment of that 
type of music. 

"We thos.ght up the idea 
during the winter and it has 
caught fire because the mo- 
tion of the Twister is so much 
like rock 'n' roll," explains 
Charlie Rose, president of the 
park corporation. "The num- 
ber of teen -agers has increased 
tremendously and it is nosy our 
top flat ride," he added. 

Rose put the words Rock 'n' 
Roll where his Twister sign 
was originally located and the 
music is played from the tick- 
et booth. 
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DESIGNERS p BUILDERS 
of 

KIDDIE PARKS 
that 

tell a story 
with 

Fiberglass Features 
Write us: 

MESSMORE -Damon 1461 Park Are., New York 29, N. Y. 

WORLD'S FASTEST THRILL RIDE 
THE 

SPINAROO 
Sensational nevi adult rtd ttrltrinl 
epeapace 

30x42, elaht tuba hay total 

eists. This lá 4 ,elaborate 1i07; 
able ciao capable for elthert vert oe 
carnival operation. Wrlta Cosec for 

plats Informatloa. 

KING AMUSEMENT CO. 

MINIATURE 

PAT HENRY AND HIS GOLDEN HORSE 
THE GREATEST HORSE ACT ON EARTH 

OuammMad to M th top Act 
on . v show .,,vbodv un oaf 
foIthr, or no var Insld or 

From RiPiltY, 

ORIN TO TH9 WORLD 

At parant Mowlnp af Te}am 
Inel.a vula9., cooprsrown, 

until Labor Day. Have 
1 

nl9hta apes. 
Writs or phone 

904 N.W. 12 St., Central 20013 
Oklahoma City, Okla- 

Anyone wha '1°Tat think 
Ctrl- Act tan b th Top e,f 
él oy show can book It and d i. 

UNITED STATES TENT 
AND AWNING CO. Established' 1870. 
Over 85 Years of Specialized Experience. 

"SID" T. JESSOP 6E0. W. JOHNSON 
Chairman - President 

Circus -Any Size -Concession 
Carnival -Any Type -Exposition 

Phone Brunswick 8 -4340 
2315 -21 W. Huron St. Chicago 12, III. 

for Your Falr Dates Now! 
BERNIE MENDELSON 

48 

COVER YOURSELF NOW 
Don't Walt. Order TENTS -TANNERS -RIDE COVERS 

62 N. CLARK ST. Phones ARdmoro 1 -1300 CHICAGO 40, ILL 

ROGERS CONCESSION TOPS 
Manufacturers since 1898 of quality Ride, Show, Concession, Dramatic 
and Roller Rink Tops, Ball Game Hoods, Sidewalls and Show Canvas of all 
kinds. Write for prices. 

ROGERS TENT & AWNING CO. 
234 -250 E. FIRST ST, Phan.: Park 1 -1339 FREMONT, NEBR- 

ADVERTISING IN THE BILLBOARD SINCE 1904 

ROLL or FOLDED I,ETS DAY 8 NIGHT SERVICE 

SDECIAItY VRINTED 

CASH WITH ORDER PRICES -- _ EOM S15.e0-ADDITIONAL IBM' SAME ORDElkalle 
Above prices for any *ord.na. ' y Each , sanee 0 WOr na and colnr add So.00. Far ehne of color only, add 37.00. Must De even multiples of 10.000 ticket. of kind end color. 

STOCK 7 cíotiii 
ROLL 51,76 

(Api AOOITIBNAL ROIL SAN[ 
OMNI AT TOC RI ROLL 

WELDON, WILLIAMS & LICK 
FORT SMITH, ARKANSAS 

. s.. 

Herb Dotten 
A Letter to Mr. North 

Chicago 
July 28, 1958 

Mr. John Ringling North 
Sarasota, Fla. 

Dear Mr. North: 

Indoor circuses are doing quite well. They are thrilling countless 
children and others young in heart. And, they have made money for 
sponsors, as well as for themselves. 

I would hate to see this healthy field of show business hurt. 
I point this out because from where I sit, you have done a 

monumental job of mismanaging the Ringling circus, of which you 
happen to be the 51 per cent stock- 
holder. And, I believe that in the 
last two years you did not give the 
tented circus field the real old cir- 
cus trv- 

Specifically, you took much of 
the circus out of the show -and its 
operations. You took so much of the 
circus out that many maintained a 

mental death -watch over the Ring- 
ling show, expecting the end at any 
time. The only question was when. 

There was a time when you 
really gave the show your energy 
and attention. You fought for -and 
acquired- control of the show. Then 
you brought on Gargantua. You ex- 
ploited him to perfection. The cir- 
cus thrived. Later, you brought 
on Frank Buck and others, and the 
show did well. 

For Kids Young in Heart 
Somewhere along the line, your interest must have flagged. You 

lost sight of the. fact that the circus was for children and ,,for others 
young in heart. You sexed up the show and you in turn gave it the 
Broadway and the Hollywood treatment. Then, you began to take a dim 
view of some of your key people in almost every department. 

Meanwhile, TV had cone upon the scene. You passed up a big 
opportunity. Instead of really capitalizing on the new medium -teasing 
viewers into becoming circus patrons -you, in a sense, gave the show 
away to TV. 

Morale on the show broke down as you shucked off {irst one, then 
another of the men who had been with the show a long time. You 
brought in new people ... people unschooled in the world of the circus. 
And, they brought with them ideas from other fields ... from Broadway, 
from Hollywood, from TV. 

Your exploitation approach shifted sharply. Out went billing. Out, 
too, went circus press agents who were widely esteemed among news- 
paper, radio and TV people. And, out went much of the circus in the 
show's operations. 

Hold to Tradition Indoors 
The indoor field may sound extremely inviting to you at this point. 

But there is ample reason to wonder whether you have thought tbru 
all of the problems and possibilities of the indoor field. 

After all, there is but a handful of buildings large enough to house 
the Ringling show as it had come to be known. Most could accom- 
modate only a small fraction of the shone. 

Too, sponsors, while not an overly demanding lot, are specific in 
their requirements. Most of them are understandably loyal to shows 
which have served them well. Many, with reason, would be reluctant 
to change. To some the Ringling title would have less significance than 
you may think. To them, their own show -the one they sponsor -is most 
important. 

Indoor circuses have hewed closely to the traditional circus 
pattern. There is little emphasis on sex. There is muscle accent on those 
things calculated to delight children and their elders who are young 
in heart. 

J cite these things because I would hate to see another field of show 
business hurt. 

Cordially, 
Herb Dotten 

KIDDIELAND PRIMER 

Allah Herschel) Book 
Rated Valuable Guide 

CHICAGO -To those planning cate the book's scope, include "How 
Much Money Is Needed to Start 
a Kiddieland," "C}oosing a Site," 
"Choosing the Rides," "Laving Out 
the Park, ' "Park and Ride Main- 
tenance"; "Insurance, Advertising 
and Promotion," and "Financial and 
Legal." 

The authors maintain that at 
least 100 new Kiddielands are 
needed each year to service the 
mounting population growth. In 
this connection, the book points 
out that there has been a 78 per 
cent increase in the number of chil- 
dren eight years old and under in 
the past 15 years. 

Many worth -while suggestions 
are offered. Not the least of these 

(Continued on page 87) 

, a Kiddieland, a book titled "Kiddie - 
lands-a Business With a Future, 
compiled by Allan Herschel] Com- 
pany, Inc -, North Tonowanda, 
N. Y., ride manufacturer, should 
prove an extremely valuable guide. 

Just off the press, the book, 
which has been in preparation for 
about two years, is in part a com- 
pilation of successful Kiddieland 
operations. 

The book, however, is essentially 
a primer on how to start and hose 
to operate a Kiddieland. It dwells 
on everything from the choice of 
location to depreciation allowances 
for income tax purposes on the vari- 
ous rides common to Kiddielands. 

Chapter headings, which indi- 

St. Louis Cele 

To Feature 

Unique Tent 
ST. LOUIS -A new departure 

in tents -called a geodesic dome - 
will be one of the features of the 
Mid- America Jubilee to be held 
here the month of September. 

The structure, which will house 
a fashion show sponsored jointly 
by St. Louis firms, is constructed 
of three -inch aluminum tubing and 
aluminum hubs, with a geon- coated 
nylon skin suspended from inside 
the structure. According to the 
manufacturer, the dome is designed 
and has been tested to withstand 
all types of heather, including 
winds over 100 miles per hour. 

The prototype of the dome was 
recently chosen by the U. S. De- 
partment of Commerce Office of 
International Trade Fairs to be a 

focal point of the American exhibit 
at the International Trade Fair at 
Kabul. Afghanistan. 

The spherical structure, 100 feet 
in diameter and enclosing approxi- 
mately 8,000-square feet of floor 
area without any interior supports, 
will, after dark, be lighted with 
constantly changing color visible 
thru the translucent skin by a re- 
volving light tower. 

Specluliring In rho creation of 
unique tents including the world's 
first multi -colored Nylon Big Top. 

New Slue Nylon Tents! SEND 
TODAY for Hoosier Free CO- 

NK* Tent Catalog. 

HOOSIER TARPAULIN 
AND CANVAS GOODS CO.. INC. 

1307 WEST WASHINGTON STREET 

iS INDIANAPOLIS a, INDIANA 

orromorming 
It's ACE for TENTS 

Concessions Cookhouse 
Merry-Co -Round 

Caterpillar Tops BigTops 
and all Canvas Products 

All colors All sizes Flashy trimmings' 
Quick Service 

Cy d Workmanship 

ACE CANVAS CORP. 
103 Greene SI. holey (its 2. N. I. 

DElawara `-6893 

SHOW TENTS 
C Iß 

C,a144 
516 -510 East IfItk St. 

Kansas City 6, Mluourl 
Phone: Harrison 3026 

HARRY SOMMERVILLE 

All Ile news of your IEdestry 

nary week le The Billboard ... 

www.americanradiohistory.com
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#1 19.1 

Obit° /69 
* Merry -Co- Rounds 

* Choo Choo Ride 

* Speed Boat Ride 

* Kiddie Auto Ride 

* Rocket Ride 

* Pony Cart Ride 

* -Army Tank Ride 

* Miniature Trains 
* Roller Coasters 

SHOOTING GALLERIES 

KING AMUSEMENT CO. 
Mt. Clemens. Mich. 

TURN TO THESE RIDES 
FOR 1956 

ADULT FERRIS WHEEL 

ADULT CHAIRPLANE 

KIDDIE SPACE PLANE 

TRAILER- MOUNTED AUTO RIDE 

ATOMIC JET FIGHTER 

SPEED BOAT RIDE 

KIDDIE CHAIRPLANE 

Wade sera Cara106 (1 1-, 

SMITH AND SMITH, INC. 
SPRINGVILLE, ERIE CO., NEW YORK 

ROC,( -0-PtAM 
ROL( -0-PLANO 

NY-P.M-AN! 
OCTOPUS 

MID-- OLIAalt , 

guro TM(MMALE 

BARGAINS 
Schiff Roller Coaster. rides like new, 
Trailer model, ;5,400. Smith D Smith 
Adult Ferris Wheel, $2,500. Mange's 
Dry Kiddie Boat. $1.200. Smith 6, Smith 
Airplane. $700. Beautiful 16 ft. Con- 
cession Trailer. Stainless steel and all 
`lass. Rides can be seen in operation. 
229 Palmer RIO Road, Riverside, Conn. 
Phone; Stamford, Conn., DAvis 3 -0859 

MR. BRJTT 

KIDDIELAND SITE FOR RENT 
Chicago's Southwest Side. N e a r 
open-air theater, golf -defy., ranee. 
miniature golf. Iteavr 171.1 c count. 
Tntesnsegllon f Western, 14îíh and 

VVBrennan' 
."TeTeays, Power, sewer 

Ater. PercentaR! Dosis. 
DIX -BREN CORP. 

141 W. Jackson Blvd., Chicago 4, 111. 
HArrison 74430 

KIDDIE RIDES WANTED 
USED 

R'. BODENREIMER 
567 W. 170th St., New York 32, N. Y. 

CAROUSELS -ORGANS 
KIDDIE RIDES- TRAINS 

Complete line. Write for catalog and 
terms. 

H. E. Ewart Company 
707 East Greenleaf Street 

Compton, California 

ILLINOIS FIREWORKS 
World's Larecst 

Manufacturers and Exhibitors 

"Known Everywhere" 
Carmoguc mailedo upon request. 

Wrifc r Call 
8ox 707. Danville. III phone 17, 

ARENAS & AUDITORIUMS 

Amphitheater, Convention 
Prepare Much That's New 

By TOM PARKINSON 

FOR the International Amphitheater in Chicago, national political 
conventions in the TV era are not brand new. Four years ago it 

housed both major conventions and the great new problems of 
television that came with them. 

So when the Democratic National Convention moves into the 
building for its sessions, which open August 13, some of the process 
will be routine. 

Even so, there are refinements and improvements being made 
this time over the set -up of 1952. 

MERTON E. THAYER, manager of the Amphitheater, has said 
that the basic layout will be unchanged for the most part. The main 
floor of the arena will he given over to delegates and alternates. The 
speakers' platform will extend into the area. Spectators will pack 
the upper seating areas. 

The changes, however, will turn -up many places. For one thing, 
2,500 theater seats from a movie house are being installed for comfort 
of the convention participants. Tile signs which identify delegations 
of various States will be three -sided vertical models this time, so 
that they may be seen from any direction in the hall. 

At the speaker's location will be a small elevator, which is to be 
adjusted according to -the height of each speaker. No doubt there are 
to be puns about how this affects political stature. 

Thayer's building now sports a heliport, and during theaconven- 
tion it is expected to be used considerably by photographers in rush- 
ing films from the convention hall to Chicago airports via helicopter. 

PRESS FACILITIES will start with reporters' spaces at each 
side of the speakers' platform and TV, radio and movie locations 
thruout. Backstage, the press and others will find that Amphitheater 
space has been greatly expanded since four years ago. 

Five thousand ,persons will be covering the convention for 
various media, and enlarged communications facilities at the Amphi- 
theater will transmit an estimated 500,000 words per hour. About 
1,500 pairs of phono lines have been added, making a total of 3,900. 
That is enough to handle 2,000 simultaneous outgoing calls. 

Other telephone installations will include direct lines to various 
downtown headquarters of groups and candidates, and new lines 
to microwave projectors atop the Amphitheater, making it possible 
to broadcast 20 different TV programs at one time. Electric power 
capacity has been increased until now it has five transformer vaults, 
each with a capacity of 1,500 KVA. 

THERE ARE MORE PARKING space, additional air condition- 
ing equipment, facilities for feeding 3,000 persons at a time and 
hotel accommodations for 200 people as part of the facilities offered 
by the Amphitheater, and the adjacent Stockyards Inn. 

Every arena manager will feel a familiarity with at least one 
problem that came up in preparations for the big event. A wrestling 
match had been scheduled for August 3 by Promoter Fred Kohler. 
Then convention planners decided they would need more than nine 
days for moving in and installing all of the complex wiring, decora- 
fons, seats and platform. The grunt- and -groan affair was postponed 
by Kohler so the convention staff can come to grips with its problems 
further in. advance of opening date. 

Coliseum Lawsuit 
Charges Conspiracy 

NEW YORK -= New York's 
sports show promoters have filed 
a suit for an injunction, compensa- 
tory damages and $500,000 puni- 
tive damages against the Triboro 
Bridge and Tunnel Atlthtirity; its 
general manager, George E. 
Spargo; the Coliseum Exhibition 
Corporation, the Hearst Corpora- 
tion, and seven other defendants. 

In its long list of charges, New 
York Expositions claims that the de- 
fendants conspired to prevent it 
from holding its annual show in 
the new Coliseum in 1958, and are 
interfering in the 1957 show's ad- 
advance work. Essence of the com- 
plaint is that, altho New York 
Expositions (successor to Campbell- 
Fairbanks here) has yet to hold a 
sports show in the huge exposition 
hall, it has been denied a chalice to 
perpetuate itself since the Coli- 
seum's post -1957 dates Have been 
signed over to a New York Daily 
Mirror sports show promotion. 

Among the defendants are Ar- 
thur Smadbeck, president of the 
Coliseum Exhibition Corporation; 
its managing director and exhibi- 
tion director, Howard G. Sloane 
and James A. Walsh, and Charles 
McCabe, W. N. Thomson and Sid- 
ney Panzer, of The Daily Mirror. 

Lester Eisner, president of the 
sports show producers, in detail- 

ing the charges, recalled that New 
York E sitions acquired sports 
show rights in New York prior to 
the 19 5 showy, when it became 
apparent that Grand Central Pal- 
ace was no longer going to be 
available as a show hall. The Pal- 
ace was taken over for federal of- 
fice space. 

The new promoters, Eisner said, 
put on two shows in Kingsbridge 
Armory, the Bronx, with full reali- 
zation that a loss would be sus- 
tained ($1,000,000 over the 1955 
and 1958 shows, he said), but that 
this was done solely to keep the 
event and its dates alive in the 
public's and exhibitors' minds. The 
1957 show dates in the Coliseum 
were contracted for last September. 

A request for renewal was re- 
jected by Spargo, Eisner says. 
Smadbeck, former agent for Grand 
Central Palace thru his Park Lex- 
ington Corporation, blamed his in- 
ability to renew, it is claimed, on 
orders from Spargo. Further orders 
were that the agents lease plain- 
tiffs traditional New York's Sports- 
men's Show date in 1958 to The 
Daily Mirror" and that they ask 
Eisner 's group to withdraw for 
1957 as well, which Eisner re- 
fused to do. 

The suit charges that last month 
(Continued on page 105) 

N. Y. Fair 

Inks Cerillo, 

Capt. Midnight 
SYRACUSE, N. Y. -The New 

York State Fair has closed' with 
Leo Cacillo, veteran performer of 
stage, radio, movies and television, 
and Captain Midnight (Richard 
Webb), TV personality, for appear- 
ances at this year's run. 

Both will make guest appear- 
ances with the JE Ranch Rodeo, 
a previously announced attraction 
that will be presented in the 
Coliseum. 

Carillo, whose most recent role 
has been as Pancho in a TV series, 
will be featured with the rodeo 
nightly from September 4 thru 7 
and one matinee appearance on the 
latter day. Webb, wh.a, in addition 
to his Captain Midnight role, has 
appeared in many video segments, 
will be on hand for one matinee 
performance, September 1, and eve- 
ning performances September 1 -3. 

Fair eifficials also reported they 
are conducting negotiations to 
bring a name band to the fair. 

Cisco Kid Set 

On Fair Dates 
HOLLYWOOD- Duncan (Cis- 

co Kid) Renaldo and Rex Rossi 
will be attractions at the'Emerald 
Empire Rodeo in Eugene, Ore., 
with Christensen Bros. supplying 
the stock for the event August 3 -5. 

Renaldo has also been signed to 
appear at the Tennessee State Fair 
in Memphis for the first two days, 
September 21 -22. 

The Eugene rodeo will be co- 
sponsored by its Chamber of Com- 
merce and Medo -Land Creamery, 
the latter sponsors of the "Cisco 
Kid" television slick, in the area. 

Renaldo appeared over radio 
station KSWO in Lawton, Okla., 
Sunday (22) and at the Lutherie 
Center, Ia., centennial celebration 
Wednesday (25). 

-- 
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The 
biggest 
profitS 

Come 

fYOm 

the 
best 

rides 

MERRY -GO -ROUND BOAT AUTO 
PORTABLE ROLLER COASTER SKY 

FIGHTER TANK HORSE AND BUGGY 
JOLLY CATERPILLAR HELICOPTER 

ROADWAY RIDE RODEO GASOLINE 
SPORTS CARS TWISTER 18 -CAR CAT 

RECORD PLAYER RECORDS TAPES 
RIDE TIMERS CANVAS. 

ALLAN HERSCHELL 
CO., INC. EST. ERRO 

NORTH TONAWANDA, N.Y. 
,'THE WORLD'S LARGEST MANUFACrUREA 

OF AMUSEMENT RIDES" 

THE CHOICE OF EXPERIENCED RIDE OPERATORS 
Rides built by National over 40 years ago are still in operation and considered too 

good to replace. 

National Is Famous for ... 
* Complete Kiddielands * Kiddie Ferris Wheel 
* Century Flyer ,For Safety and Pialitsl 

(Miniature Train) * Streamlined Coaster Cars * Trackless Train ,Custom 6uí11 for Your Coaster} 
(No Rails Needed) * Funhowes 

* Comet .h. Designed for Big Profits) 
(Roller Coaster) * Mirror Maros 

* Kiddie Buggy Ride An Old Faserire) 
IO -Horse De Luxe) * Laughing Mirrors 

* The Pony Trot `Requires Little Spacer 
ISO or 20 Ponies/ * Old Mills 0 Mill Chutes 

Write for Descriptive Circulars 

NATIONAL AMUSEMENT DEVICE CO. 
Box 488, YAP Phone MElrose 2646 DAYTON 7. OHIO 

The TuT *WHUtL Ride 
Standard Equipment Features for 1956 

* FLUORESCENT LIGHTING 
* Fiberglas Car Tops 
* Enclosed Reduction Gears 
* Steel Fence Rails 

SELLNER MFG. CO. Minnesota 
P. O. Box 306 
Phone: 4.6362 

TUBS -O -FUN RIDE 
48- passenger Kiddie -Adult Ride. Immediate shipment. 

Price only $2,750.00. 

HAMPTON AMUSEMENT CO. 
Portage Des Sioux, Mo. (Phone Skyline 3 -2381) 

GIVE TO DAMON RUNYON CANCER FUND 
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84 GENERAL OUTDOOR 

FOR SALE 
1 Caterpillar Light Plant, 3 phase 110- 
220-440 volts, 100 KVA. This plant is 

in good condition. Started each week 
by Electrician Doc Tierney, 108 South 
28th St.. Tampa, Florida, c/o DeSota 
Trailer Park, who will give ell pertinent 
information as to condition. Sale price 
54300.00. Will give liberal terms. 

"FOR 

RELIABLE 

INSURANCE" 

CHARLES A. LENZ 
Showman's Insurance Mon 
1492 FOURTH STREET, N. 

ST. PETERSBURG, FLORIDA 
Phone: 5 -3121 

SNOKONETTE 
Soundest valu. in Snow Machines to- 
day. Rugged tact aluminum construc- 
tion will stand the gaff year after year. 
A cup dispenser and fluorescent light 
included. At full capacity you can make 
$15.00 an hour- Gasoline engine models 
available. 

Price $135.00 
Write for circular and complete cat- 
alog of concession equipment and 
supplies. 

GOLD MEDAL PRODUCTS CO. 
118 I. Third St.. Cincinnati 2, Ohio 

Phone: DU t -1313 

Carver Lists 

Open -Air 

Ice Locations 

INSURANCE 
SAM SOLOMON 

The Showfolks- Insurance Mon 
1000 Argyle St. Chicago 40. Illinois 

Phone: LOngbe.eh 1 -5576 
Write for new low rates 

rdelt«*&(r.-;e: 
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NEW YORK -Increasing pop. 
larity of public ice skating has been 
ne Ached by a business upswing for 
Pete Carver, former "Holiday on 
Ice" member who has turned to the 
engineering and consulting end of 
the business. 

Otee of Carver's biggest jobs, the 
municipal outdoor rink (83 feet by 
200) in Essex County, New Jersey, 
will start building in September. 
Plans and specifications are com- 
pleted for the project, which will 
carry an estimated $233,000 over- 
all price tag. In addition to the re- 
frigerating equipment structure, 
there will be warming houses and 
a 40 by 100 building for conces- 
sions, lockers and incidental pur- 
poses. Owner is the County Park 
Commission. 

On Thanksgiving Day a Carver - 
designed layout will open in Har- 
rison, N. J. in Frank E. Rogers Me- 
morial Stadium, Plastic pipe will 
allow the layout to be taken up 
in summertime. Dimensions of the 
skating surface are 85 by 183 feet. 

In Buffalo, four Carver -engi - 
neered spots have been started 
after awarding of bids, and a fifth 
is on the drawing boards. All will 
use Ampex tape music systems. 

Brandon Aud Names 
Courtice Manager 

BRANDON, Man. - Alderman 
Fred C. Courtice, who has acted 
for some months in an honorary 
capacity as manager of the Wheat 
City Arena has been formally 
appointed by Brandon city council 
to the managership. He will con- 
tinue to serve without salary until 
the end of the year. On comple- 
tion of his aldermanic term, he will 
not seek re- election to council. 

There's something new for you 
in money -making Equipment and Supplies 

POPPERS SUPPLY CO. of Phila. 
1211 N 2rtd ST.. PNIIA 22. PA.. 'G.illield 6 1616 

,,Str POPCORN FLOSS 

SNOWBALL DRINKS 
CANDY APPLE PEANUTS 

it DISTRIBUTORS FOR GOLD MT DAI PRODUCTS 

11111;::: 
ehl 

. 

ONE STOP SERVICE 
POPCORN EQUIPMENT AND SUPPLIES 

Aukettle 
far 

ran y requirement, 
11, tatanes 

35 all 

ño4 steamers and eon warma7. sear a,,,d eeten 
IF YOU HAVEN'T RE Equipment - - cens cor nette, ... e.n 

Oils . Coloring . Snow Cone Equipment and 
(EIVED A 50th ANNI seep .' -. Dads R`''''T DisPensarF and sv,vPa 

YERSARY (511106 
se.... tüs s .. 6.Her 

. 

. n ..r. ng lee- ens pends Ribbons 
. 

pairs Ieo 
Making Equipment Umbrella. Kiddie Rides. 

Wrlfe for it Everything ear the eònee :sienir.. 

CONCESSION SUPPLY CO. TOLEDOE'OR OHIO 

COTTON (ANDY SNO HONES POPCORN 
Our 1956 catalogue has been called to everyone on our mailing llat. 

If you have ant received your copy, please ask for It. 
Th. new catalogue offers for the first rime many n. w items that you hove 

anted, all at money saving prices. You always get top quality, Iowa( prices and h fastest servi, in the business when you d.01 with Gold Medal. 

GOLD MEDAL PRODUCTS CO. 
313 E. Third Street Cincinnati 2, Okla 

TICKETS 
POLL OR MACHINE FOLDED, PAD STRIP AND RESERVED SEAT TICKETS At SO 
COUPON BOOKS. WAITER CHECKS, PARKING 6 LAUNDERETTE TAGS AND 

ALL FORMS OF TRANSPORTATION TICKETS. 

ELLIOTT TICKET CO. 
409 lafarettc St.. t:. y C 82 y!. rlashlnxton Si.. Ceiear.oi 1015 Chestnul SI. Philo 

Carnival Routes 
Send to 

2180 Pattenon St. 
Cincinnati 22, O. 

Aiamo Expo.: Hays, Kan.; Herrington 7 -IL 
Amerloeu Beauty: (Fair, DennaLLOn, Ia.; 

Oskaloosa 6 -11. 
Amusemegls 0t Amerce: C0511o,01L, Pa.; 

Clymer 6 -11. 
A. s T.; (Pali, Lueasvllle, O., 2 -6. 
Babcock United: (Fair, Antioch, Calif.; 

Weir) Banta Ana 10 -19. 
Badger State: Black Duct, Minn., 90 -Aug. 

1; Waseca 2 -3; Bemidji a -la. 
Baker United: Walkerton, Ind.; Delphi 9 -11. Barter, Al: Keeta, Ia.; tn.., Tlpien 6 -11. 
Beam's Attis.: Charles Town, W. Va.; 

(ruby Butler, Pa., 9 -il. 
Becht, Lee: (West Collega Hill) Clnelnaatl, 

O.; (Clark A Cutter, Cincinnati 7.12. 
Bee's Old Reliable: (Pair) 8he0yv111e, Ky.; 

IPaIr) Campbellsville 9 -11. 
Belle City: (Fall) Antlgo, Wis., 2 -5; 'Pair) 

Merrill 6 -9; (Fair, Neltlsvllle 10 -12. 
Bernard A Barry: at. Hyaclntbe, Que.; 

V)ctorlavllle 
B. A H. Am. Co.: 
Big City: Linden, Mich., 1 -3; Flint 9.12. B. A J. Greater: Zanesville, O., 4 -3. 
Blue Orals: (Fair) Charleston, III.; (Fair) 

Converse, Ind., 6 -11. 
Bogle, F. C.: (Pair, Oberlin. Kan.. 30 -Aug. 

1: (Pair, Roule 2.3; (Fair) Scott City 

Borderland: Mountainalr, N. M. 
Breese, Nelson, Bidet: Weir, Osgood, Ind.; (Pair) Germantown, Ky., 7 -11. Briggs, A. R.: Toronto, O. Brodbeek C Schrader: Durango, Colo. Brown's. Al. Tri -State: Comfrey, Mlnn., 

30 -31; Fulda 1 -2; Balaton 3 -3; Sanborn 6.7; Wood Lake e -9; Canby 10 -12. Suet, O. C.: Potsdam, N. Y.; (Fair, Gouv- erneur 6-11, 
Buckeye State: Commercial Point, O., 3 -4; Harrisburg 9 -11. 
Bnrdlek'a. greater: Lampasu, Tex.; De Leon t 
Burke, Harry: Lake Charles, 7.a. Burkhart. Carl: Blandanville, Ill., 31 -Aug. 

3; (Pall) Meadon 4 -8. 
Byers Bros., No. 1.: 81005100, Ia., 30 -Aug. I; Wbat Cheer 3 -5. 
Byers Bros No 3: Pisgah. Ia.. 30. Capital City: (Pair) Corbin, Ky. Caravelle Amusement.: Monongahela, Pa.; Farrell 6 -11. 
Carl, Ar J.: (Pair) Marne, Mich.; Mandate 

6 -n. 
Carpenter Bros.: Liberty Center, O., 1 -4. Carr Am. Co.: (12 Sunset Dr.) Peabody, 

Mass, 
Carron's Greater: Roho, Minn., 30 =Aug. I; Buffalo 2 -4; Minneapolis 7.9; (Fair) Moka 9.12 
Casey. E. J.: (Pair) Roblin, Man., 31 -Aug. I; Ge Du Bonnet 4.6; (Pair, Kenora, Ont.. 8.11, 
Central States: Burwell. Neb., 1 -4; (Fair, Seward 6-8: (Pair, Deshler 9 -11. Cetlln de Wilson: Port Humn, Mich.; (Pair) Ionia .6 -I1. 
Cherokee Am, Co.: Port Scott, Kan.; Erie eu. 
Coleman Bros.: Boonville, N. Y. Collins, Wm. T.: Minot. N. D. Continental: Burlington. Vt. 
Cote Am. Co.: Flushing, Minh.; (Pear) Pontiac 7 -11. 

(Continued on page 100) 

CIRCUS ROUTES 
Beers -Barnes: Sbluns(on, W. Vs.. Si: West Union Aug, 1; Lost Creek IL Jane Lew 3; Buckhannon 6 Webster Springs 6: Cowen 7; Richwood 8; Cralgaville 9; Widens 10; Clay Il. 
Carson, Tex.: Wilmot, 8. D., Aug. t: Mil- bank 2: Dawson, Minn., 3; Clark Lake, 8. D.. 4; Estelnoe (mat.l S, 
Cole, Geo. W.: Spooner, Ws.. 31; Grants- burg Aug. 1; Rush City, MIen., 3; Mon 3: Sandstone 4; Moose Lake 6; Isle 6: Foley 7; Albany 8: Sauk Center 9; Eagle Bend 10; Staples 11. Crlltlani Bros.: Ithaca, N. Y., 31: Bing- hamton Aug. 1 -2; Oaeout 4; Kingston 6. Gould, Jay: Truman, Minn., 31; Thornton, la., Aug. 1.2; Alms 5 -8. Hagen Bru..: Kenosha, Ws., 3I: Wheeling, Ill., Aug. I; Highwood 1; Bouutulleld 3; Barrington 4; Belvidere 6: Carpenters - vllie 7; Sycamore 9; Oglesby a; Pontiac 

10; Wetaeka I1. 
Hunt Bros.: Unionville, Conn., 31; Canaan 

Aug. 1: Great Barrington, Mesa., 3: Saugerties, N. Y.. 3; mlewllla 4; Monti- cello 6, 
Kelly- Miner: Crown Point, Ind., 11: Knox 

Aug. 1; North Manchester 2; Bluffton 
3; Decatur 4. 

Leonard Bros.: RoM,11e, nl.. Aug. I; Paw Paw 2:.monk a; Ha ya? 4, Mils Bros.: Pottstown, Pei. 31; Hareletton 
Aug. l; New Castle, Del., 3; Annapton 
3: Salisbury. Md., t; Donlon 6; Annapolle 
7; Adelphi 6; Cabin John 9; Greenbelt 
10: La Plat& 11. 

Packs, Tom, Eastern: Birmingham. Ala.. Aug./1-4. 
Peeks. Tom, Western: Lakeview. Ore., 31; Medford Aug. 1 -3; Bend 3; Burns 4; Ontario 5; Idaho Palls, Idaho 6.7; Logan. Utah, 8; Spanish Port 9; Richfield IO; Winslow, Aril-, 12; Los Alamos 14 -IS; Hobbs 17 -18; Port Arthur. Tex., 31; Tulsa, Okla., 23.20. 
Polack Bros. Eastern: Bloomington, DI.. 31; Peoria. Aug. 1 -4; Rockford a -10. Polack Bros. Western: Modesto, Calif.. Aug. 3 -4; Reno, Nev., 9 -11; Klamath Falls, Ore., 13 -14: Eugene 16 -Io. Strong, John A.: Roseville, CaSIt., Aug. 4 -3: (Pair, Turlock 7 -8; [Fall( San Mateo 9.30; (Petri Peraadie 12-19. 
Voll Bros.: Phoenicia, N. Y.. 31; Cairo, 

Aug. 1: Pine PIa1M 3; Dover Plain 3; Westbury 6. 

Miscellaneous 

Brunk's Comedians: Hotchkiss, Co :o., 51- 
Aug. 4; Delta 6 -11, 

Bunte'. Wild Cargo: (Pahl Pren500, Ind.. 
31 -Aug. 4; (Pas) Monroe. Mich.. 6 -11. mutes Personal Armored Car, Jack W. 
Burke, Mgr.: (Pair) Franklin. Ind., 31- 
Aug, 4; (Fair) Monroe, Mtch., 6 -Il. 

Matehatlot City of Reluions Exhibit: Knox- 
ville.. m., 81 -Ang 4. 

&Day. Mare, Palace Car: Henderson, 

CIRCUS REVIEW 

Latin, King Acts Pace 

Von to Winning Tour 
By IRW1N KIRBY 

BELLMORE, N. Y. - Good 
breaks have outnumbered the bad 
this year for the young Von Bros.' 
Circus. Turnouts have been okay, 
new revenue -producing elements 
are working out, and last year's big 
top looks none the worse for wear. 
All in all, the end results have been 
happy ones for Manager Henry 
Vonderheid. The 1,500 -seat top has 
been strained on three occasions to 
1,800, and most other dates have 
been satisfactory. 

Help this year kas been a more 
encouraging situation than in 1955, 
when severe short- handedness com- 
plicated even the short jumps. A 
pretty nearly full complement of 
drivers lias been on hand thru most 
of the season, and while there has 
been the nominal share of me- 
chanical troubles, none has kept 
the show from being on time with 
its performances. 

The performance sparkles most 
during the two juggling turns of 
Carlos Ricci, the trained monkey 
act of Cus Augsperg, the Rodri- 
guez- Marquez bar act and Rafael 
Mfargtiez's head balancing trapeze 
act, all formerly with the King 
show. Vonderheid himself works 
the closing'number with Judy the 
elephant. Equestrian director Zack 
Hale works the pony drill, a dog 
act, and diving dog act, but at 
these tienes nobody takes over the 
microphone for the introductions. 

Ricci Impressive 
Ricci is a standout with ground 

juggling and foot juggling. The 
bar act, which also includes Ernes - 
tina, gets the program off to a fast 
start following the opening walk - 
around, and is followed by Hale's 
four -horse pony drill. The Estrada 
family struggles thru its hand bal- 
ancing, then comes Trixie the high - 
diving dog. 

Rafael Marquez comes on fol- 
lowing the clown balloon gag, with 
his head balancing. An impressive 
part of the routine is the headstand 
while the rig revolves. Next is a 
clown boxing gag and seven -girl 
mambo. Four girls take part in 
the swinging ladders, with a double 
ladder over the center ring. Carlos 
Riccï s juggling closes the first half, 
and is well received. He features 
rapid -fire pacing and well- executed 
novelty' props. 

Concert announcement for Tanit 
Ikaos animal hypnotism is next. 
Opening the second half is Freddy 
Vonderheid, trapeze. Zack Hale 
and Mr. Fuller work dogs, there 
is a clown number, and Ricci re- 
turns with his foot juggling. Augs- 
perg holds the crowd's attention 
with his trained baboon and rhesus. 
Clowns come on next, then there 
is the rola -bola juggling of America 
Estrada. Three -girl web number 
is followed by candy pitch and 
two wire acts, the Estrada sisters 
and Carlos. Elephant number closes 
the show. 

Clowns are Bobo Zoppe, Georgia 
Lake and Bobby Augsperg, who 
offer sufficient costumes but little 
in the way of props or material. 
Shona' is pleasing and slow moments 
occur only during clowning. Mu- 
sic alternates between records and 
Mrs. Jean Fuller at the organ. 

Banners Coing Good 
Von has been selling banners 

this year, an innovation, and Sn0- 
cess has been very good. In addi- 
tion, a baby elephant has been 
acquired from North Atlantic Fer- 
tilizer & Chemical Company. 
Vonderheid has a couple of inter- 
esting banner deals worked out, 
including draping the animal with 

Tenn.. St; Jackson Aug. I -4; Savannah 
6.6: Duluth, Miss., 7 -8; Humboldt, Tenn., 
9.11. 

&Ruffner Players: Vandal'. MO., Aug- 6 -12, 

a shat to publicize local diaper 
service firms. 

The big top Is last year's full 
70 with a 40 and two 30's. Or- 
den are in for a new menagerie 
top and marquee from Norfolk Tent 
& Awning Company. Midway at 
present has the pony ride operated 
by Erline Hale; novelties, worked 
by Dorothy Hill, pit show with 
midget horse and cow, and some 
of Augsperg s animals. Other 
Augsperg animals are in the me- 
nagerie, and Vonderheid says two 
Brazilian tapirs will be added soon. 
Bill Hill again is boss canvasman, 
and agents are R. J. Stayer and 
Louis Deutch. In addition to the 
banner work, there has been suc- 
cess in employment of advance 
ticket sales crews, which have not 
been used by the show before. 

Vonderheid will make a couple 
of long hauls to the Carolinas, then 
work slowly back and wind up in 
his Pennsylvania home country, it 
is planned. 

RAPID CITY, Man., - Cood 
weather aided the one -dav fair of 
the Rapid City Agricultural Society 
and attendance was up over 1955. 
Exhibits were down one -third due 
to the backward season and poor 
roads. 

Fair Dates 
Copy:ltht 195. 

The B111Mard Pe. Ca. 
The complete list of Fair Dates wu pub- 

lished In the issue dated June 30. A copy 
of that issue may be had by mailing 29 
ants to the Circulation Department. The 
Billboard. 2150 Patterson Street, Cincinnati 
32. Ohio. 

Virginia 
Staunton- atauntonAUgusta Co. Agri. Pale. 

Sept. 3.8- Rex 8pleee. 
Florida 

West Palm Beach -Palm Beach Co. Pate 
Assn. Jan. le -el. Lamar Allen. 

Michigan 
Stalwart -Stalwart Agri. floe. S.M. 12 -t4. 

Mea. Mildred Warren. 
North Carolina 

Ootdaboro -Wayne Co. Atli. Pair. Sept. II- 
IS. Oland F. Peel *. 

Pennsylvania 
M111 City -Falla- Overfield Pair Aun. Sept. 

13 -15. Mrs. Dors Oregorr. 

INSURANCE 

IDA E. COHEN 
17S W. JACKSON BLVD. 

CHICAGO. ILLINOIS 

aini5g sggga 
D 

- cru DAIRY FREEZER 

IRECT DRAW 

WRITE TOR TREE INTORm AIION 

GENERAL EQUIPMENT SALES, INC. 
1348 STADIUM DRIVE INDIANAPOLIS, IND. 

OPEN A DRIVE -IN THEATRE 
AT LOW COST 

New and guaranteed rebuilt equipment from 
$1,595. Tinos payment available to respon- 
sible parties. Write. giving location and 
number of can. SPECIAL OFFER! Tempered 
Masonite Marquee Letters. 4 ", 350: 8 ". 505; 
IO ". 600. S. O. S. CINEMA SUPPLY CORP., 
Dope, L, 402 W. S2 St., New York 19. 
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AUGUST 4, 1956 

THE FINAL CURTAIN 
ARNOLD- Walter R., 

64, veteran midway worker, July 
16 in Covington, Ind., following 
a heart attack. A sister, Mrs. 
Highsmith, of Danville, Ill., sur- 
vives. - 

BAKER -Olive, 
81, widow of Johnny Baker, fos- 
ter son and righthand man of 
Buffalo Bill Cody, at Denver 
July 16. She had appeared with 
the Buffalo Bill Wild West 
Show. The Bakers founded the 
Lookout Mountain Museum next 
to Cody's grave, and Mrs. Baker 
operated it from the time of her 
husband's death in 1931 until the 
time of her death. Surviving are 
a step -daughter, Mrs. Wesley 
White, Denver, and two sisters, 
Marie B. Way, Lookout Moun- 
tain, Colo., and Val Burgess, 
Holyoke, Mass. 

DOWNING- Phillip Carl, 
62, former trouper with Buffalo 
Bill Wild West Show, at Cody, 
Wyo., July 14. Survived by his 
widow, two daughters and two 

DUKE -Al T., 
51, show musician, in New Or- 
leans, July 10. Survivors include 
his widow, mother, sister and 
daughter. 
sons. 

FISHER -Harry Polish 
72, concessionaire, legal adjuster, 
show owner and one of the orig- 
inators of the San Francisco 
Show Folks of America, July 23 
in San Francisco. (Details in 
Carnivals section). 

GINSBERG- Louis, 
68, outdoor showman for 50 
years, July 21 in Caribou, Me. 
He was a former show owner 
and for the past 15 years had 

IN LOVING MEMORY 
OF MY BELOVED WIFE 

JEAN 
WHO PASSED AWAY 

AUGUST 5, 1955 

You Will Never 
Be Forgotten 

ERNEST DELLABATE 

In :Memory 01 

Our Friend and Pal 

BERT G. WELSHMAN 
Who passed away 
August 4. 1949 

MARGARET PUGH 

and 
JOE and SALLY MURPHY 

In Loving Memory of 

GERALDINE AMES 
oled July so, 1s3 

JACK AMES Si., JACK AMES B. ssd 

ADRIENNE 61LRERT 

In Loving Memory 
Of My Husband 

BERT WELSHMAN 
Who passed away 

August 4, WO 

MABEL WELSHMAN i 

been with the Dick Wilcox 
Shows. Surviving are a son, Har- 
old, Van Nuys, Calif.; a daugh- 
ter, Mrs. Esther Goldbeg, Au- 
gusta, Me., and three brothers, 
Jay, Bangor; Abe, Miami, and S. 
Leonard, West Hartford, Conn. 
Services July 23 and burial in 
Beth Israel Cemetery, Bangor. 

GREEN- Robert (Sleepy), 
54, former partner of William 
(Red) McCoy and in past years 
a concessionaire on the Beckman 
& Cerety, C. A. Wortham and 
Con T.' Kennedy shows, July 26 
in Hillsboro, Mo. This season 
he had been with Ed Campbell's 
rides. Survived by his widow, a 

son, his mother and a brother. 
Services and burial in Farming- 
ton, Mo. 

HUFFORD -Nick, 
71, at one time associated with 
the Al G. Field Minstrels, July 
24 in Sheepshead Bay, N. Y. A 

resident of Columbus, O., he had 
been visiting his son, Nick Jr., 
of Briarcliff .Manor, N. Y. Other 
survivors include his widow, 
Catherine; a daughter, Mrs. Flor- 
ence Mason, Columbus, and 
three grandsons. 

KUPFER -J. P., 
69, former carnival owner and 
concessionaire, July 12 at his 
home in Lamoure, N. D. He had 
been confined to his home the 
past three years. Surviving are 
his widow; two sons, Fred and 
Roy, and a daughter, Mrs. Sarah 
(Tony) Haider, concessionaire on 
the Fairway Shoes. Burial in 
Aberdeen, S. D. 

SIDES -Jesse, 
63, of Columbus, O., bicycle and 
unicyle performer for 35 years, 
of injuries sustained in an auto 
collision July 11. Surviving are 
his son, George; two daughters, 
Mrs. Margie Smith and Mrs. 
Elinore Bope; a brother, George, 
and two sisters, Mrs. Edith East. 
erday and Mrs. Flora Heck. 

BIRTHS 

HOUGH - 
A son, James Johnston, July 38 
to Mr. and Mrs. Robert Hough. 
Father heads the talent office 
bearing his naine in New York. 

SKERBECK- 
A son, William Eugene, to Mr. 
and Mrs. Eugene Skerbeck, July 
9 at Petoskey, Mich. Father is 
co -owner of the Skerbeck Amuse. 
ment Company. 

SULLIVAN- 
A daughter, Susan Lou, to Mr. 
and Mrs. Lee A. Sullivan Jr.. 
recently in Jacksonville, Ill. 
Father is an executive with the 
Eli Bridge Company, Jackson- 
ville. 

Lucky Dogs in 

III. Turnaway 
PATERSON, N. J. -Jack Koch - 

man's Lucky Dogs, greyhound rac- 
ing presentation, played to a turn- 
away audience Thursday (19) at 
the Martinsville (111.) Fair and, in 
so doing, proved the biggest money 
winner among attractions for that 
event. 

According to Don. J. Beebe, 
show manager, the canines have 
been doing exceptionally well with 
repeat dates benefitting from their 
exposure to the public of the new 
grandstand feature last year. 

THE BILLBOARD 

Blytheville 

Sets Events 

Year Round 

CIRCUSES 85 

BLYTILEVILLE, Ark. - The 
Mississippi County Fair Associa- 
tion, which operates the Northeast 
Arkansas District Fair, is starting 
to promote year -round use of the 
grounds. In the 45 -acre park area, 
three separate playgrounds are al- 
ready in use with more equipment 
being added. 

In operation are a skating rink, 
wading pool, miniature train with 
1,500 feet of track, and a minia- 
ture golf course. In the permanent 
buildings, facilities for dances, pri- 
vate skating parties and social 
gatherings are offered. A lake on 
the grounds is the site of an 
annual fishing rodeo for the kid- 
dies. Picnic areas are undergoing 
expansion and improvement. 

Summer grandstand activities 
are many, topped by a program of 
stock car races. Raleigh Sylvester, 
secretary of the association, voices 
the opinion that these combined 
features tend to make his section 
more park -minded and that this 
will pay off in increased attend- 
ance figures during the fair's an- 
nual run, September 18 -23. Of 
equal importance, the summer ac- 
tivities swell the association's reve- 
nue, making it possible to provide 
fair features which had heretofore 
been financially impractical. 

The livestock show is the fastest 
growing department and this year 
its premiums will top $6,000. Fair's 
operating district is comprised of 
19 Northeast Arkansas counties. 
L. H. Autry, president, heads the 

executive staff. 

Harriman Speaks 
At Urbana, III. 

URBANA, III. - Gov. Averell 
Harriman of New York, candidate 
for the Democratic presidential 
nomination, was chief speaker at 
the Champaign County Fair here 
Wednesday (25). Harriman was 
here for Democratic day at the fair. 

FORTY -NINERS MAP 
RINGLING FIGHT 

Minority Stockholders Will Seek 
To Take Circus Control From North 

SARASOTA, Fla. -- Strong pos. 
sibility that the minority stock- 
holders of Ringling Bros. and 
Barnum & Bailey Circus will take 
action against majority stockholder 
John Ringling North developed 
last week. 

Ed Kelley, administrator of the 
estate of Mrs. Charles Ringling, 
arrived in Sarasota and was quoted 
as stating that the minority stock 
holders have scheduled a meeting 
to map future action. 

He indicated this would include 
an effort to gain control of the 
circus. 

Action, he said, was waiting the 
arrival here of Dan Gordon Judge, 
attorney for the minority stock 
holders, from Ness York. Judge, it 

seas learned, had not arrived by 
Friday (20). 

Forty -Niners Named 
The minority stockholders con- 

trol 49 per cent of the corporation's 
stock and are referred to as the 
Forty -Niners. Among them is Kelly, 
assistant vice- president of the firm, 
former circus staff executive and 

Roseville, Calif., 
Ties in With R.R. 

ROSEVILLE, Calif. -In antici- 
pation of a record breaking num- 
ber of entries, Les McClure, secre- 
tary- manager of the Placer County 
Fair scheduled to open August 9 
for four days is keeping the fair 
office open from 8 a.m. to 6 p.m. 

The fair this year will help the 
Southern Pacific Railroad celebrate 
the 50th anniversary of its move 
from Rocklin to this city. 

McClure said that livestock fa- 
cilities on the grounds will be 
taxed beyond capacity with tempo- 
rary stalls to be erected for late- 
comers. Maximum entries in beef, 
dairy , swine and sheep departments 
are being limited to 18 animals per 
exhibitor. 

Santa Rosa, Calif., Up 
At Gate, Pari -Mutuels 

SANTA ROSA, Calif. -Ideal 
weather thruout the week was help- 
ing the Sonoma County Fair here 
to beat last year's marks in 
nearly all departments. Thru 
Wednesday (25), sixth day of the 
10 -day run, attendance to that 
point was 86,140. 

While the attendance for the 
period was 8,800 below the 94,- 
909 credited for the same days in 

1955, Ken Carter, secretary-man- 
ager, considered it "ahead" be- 
cause of a more accurate gate 
count. During the nine days that 
the fair ran last year, the attend- 
ance was 129,776. 

Attraction -wise, the fair was well 
over last year. Horse racing, with 
pari -mutuel betting, was produc- 
ing more revenue for the fair with 
a 50 -cent grandstand admission in 

addition to the 50 -cent gate. The 
betting handle during the first five 
days showed increases as high 
as 11 per cent with the only drop 
being on the third day when the 
dip was s/6 per cent. 

West Coast Exposition Shows, 
managed by Eddie Harris, opened 
with the fair Friday (20) and closed 
Monday (23). Foley & Burk Com- 
bined Shows, owned and operated 
by L. G. Chapman, closed at the 
Salinas Rodeo and moved here for 
a Tuesday opening. F. & B. played 
the two kids days on Thursday 
and Sunday. 

West Coast Exposition moved 

from here to Yuba City to play the 
Yuba -Sutter Fair running only 24 
hours. The fair run was cut be- 
cause of heavy flood damage suf- 
fered last December. 

The night grandstand show here, 
staged by Isabelle Whall, of Fun 
Unlimited, San Francisco, seas re- 
ported well received. She played 
Hilo Hattie and a troupe of nine 
for the two opening days and fol- 
lowed with Cottonseed Clark and 
his highly popular "California Ifay- 
ride" on the first Sunday. Other 
shoals included Del Courtney and 
his orchestra with \Voo Woo 
Stevens on Monday; Nick Lucas 
with the Mandarins, knife- hoops, 
and Wayne Roland, vent, Tuesday, 
and a feature starting Wednesday 
of the Iloosier Hot Shots with 
Bosley and Marie, magic and illu- 
sions; Royal Whirlwinds, skating 
team, and Roland. 

Phil Arden emseed the shows 
and presided at the electric organ 
concerts. Mack Barbour supplied 
the stock for the two scheduled 
Rodeo Cowboys of America -ap- 
proved rodeos the closing Friday 
and Saturday nights. 

Fairgrounds activities included 
Armed Forces displays, daily band 
concerts, parade, Barnyard Olym- 
pics, sheep dog trials, and the new 
feature, Aberdeen Angus Futurity. 

Publicity WAS handled by Vern 
Silvershield, who has run the press 
room since 1936. 

long -time representative of the late 
Mrs. Charles Ringling. Another 
leading Forty-Hiner is James Ring- 
ling, vice- president of the company, 
son of the late Robert Ringling and 
heir to a share in the estate of Mrs. 
Charles Ringling. Other heirs in- 
clude his younger brother and two 
cousins, as well as Irene Ringling 
Bon Seigneur, the former Mrs. 
Robert Ringling; and Mrs. Hester 
Ringling Sanford, daughter of the 
late Charles Ringlings. 

Free Grandstand 
Shows at Staunton 

STAUNTON, Va. - A free 
grandstand show, a departure from 
past policy, will be featured at 
the Staunton -Augusta County Agri- 
cultural Fair, September 3 -8, it 
was announced recently by secre- 
tary- treasurer Rex Spiece. Acts 
from the GAC -Hamid office, in- 
cluding "Midwestern Hayride," an 
attraction featured on WL \V -T, 
Cincinnati, have been set for the 
fair, plus nightly fireworks supplied 
by the Fireworks Corporation of 
America, and the Penn Premier 
Shows for the midway. 

From present indications, said 
Secretary Spiece, the 1956 annual 
is likely to be one of the biggest 
ever offered here, pointing out that 
exhibits are expected to be of near 
record proportions. Officials are 
hoping that the Armory's new audi- 
torium, now under construction, 
will be completed before fair time. 
If so, it will house many of the 
exhibits. 

Willard B. Cook, McComb, 
Miss., caught the F. S. Wolcott 
Rabbit Foot Minstrels recently. `. MAKE 

$200 

A DAY 

On Candy 
Floss 

Our NEW PERFECv TION has EVERY. 
THING/ write for literature. 

ELECTRIC CANDY ROSS MACHINE CO. 
776 Benton Ave. Nashville 4, Tann. 

MIDGET RACING CARS 

Patrons Prefer ride they can overate 
;Su.ve Let ann. e gig lita deeìre 

for tirer, speed and action to these 
streamnneA, modern /Beira care. Nrlte 
totlay [or full Ip[ormatlon. 

KING AMUSEMENT CO. 
Mt. Clemens, Mich. 

The Most Beautiful 

MINIATURE GOLF 
Courses 

Built In America are constructed be 

ARLAND 
444 Brooklyn Aye. 

New Hyde Park, N. Y. 
In 43 States, the Caribbean and 

Oversew. 

Shooting Galleries 
And supplies for Eastern and Western 
Typa Gallariea. Write for new catabg. 

H. W. TERPENING 
137 -139 Marina St., Ocean Park, Calif. 
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EXCELSIOR BUCKS 
RAINS, NEARS '55 

Colihan Expects Grosses to Catch Up; 
Adds Sky Fighter, Kitchen, Paving 

EXCELSIOR, Minn. - Excel- 
sior Park has been bucking tough 
weather breaks but wins business 
when " weather is right, Manager 
Joe Colihan reported last week. 

He said the spot is gradually 
catching up with last year s grosses 
and the expectation is that it will 
at least equal 1955 business by 
the end of the season. 

New this year in the ride de- 
partment is a Sky Fighter. Also 
new is a picnic kitchen which is 

equipped for the park to serve 
large crowds to better advantage. 
About two- thirds of the grounds 
were black- topped late last year, 
and the remainder will be topped 
this fall. 

Radio, TV and newspapers are 
used for advertising. There have 

been several tie -ins with TV sta- 
tions in which the stations promote 
special days. Sponsor tie -ins are 
included. Rudy Shogran manages 
promotions and is in charge of ad- 
vertising and the ballroom. 

Concessionaires in the park in- 
clude Holden and Jensen, speed 
boats; E. C. Holter, candy apples 
and cannel corn, and Mrs. V. G. 
Leitte, photos. 

For the park staff, F. W. Pearce 
Corporation, Detroit, is owner, and 
co- managers are Colihan and Fred 
Clapp. The Charles E. Sampsons 
are in charge of food and bever- 
ages. Franz Winter is chief me- 
chanic. 

The park will close after Labor 
Day and then operate on weekends 
only thru September. 

Weather Cuts Benefit 
Of Rockaways' Subway 

NEW YORK - There hasn't 
been a single weekend in July 
without a trace of rain or clouds, 
according to George Wolpert, of 
the Rockaway Chamber of Com- 
merce, and the addition has damp- 
ened the spirits of operators thru- 
out the resort peninsula. Despite 
operation of the new subway link 
to the Rockaways, weather has kept 
attendances behind those of last 
year. 

The Parks Department rated 
turnouts for May as 345,000 less 
than the same month last year, and 
said June was 498,000 behind 1955. 

In addition to normal crowds at 
the 97th -98th streets amusement 
center, the annual swell of volun- 
teer firemen is anticipated for the 

Ormond, Fla., 

Spot on Block 
ORMOND BEACH, Fla. - 

Mrs. Grace Hefner, owner of Or- 
mond Tropical Gardens, is selling 
her property. The enterprise was 
opened six years ago and com- 
prises 20 acres near U. S. Route 1. 

Mrs. Hefner earlier sold out to 
another operator who abandoned 
the property, until she revived the 
spot July 1 of this year. 

It contains a number of lagoons, 
pits, cages and aviaries which are 
stocked with a sizable exhibit of 
wildlife attractions. A gift shop is 
included. Change of ownership is 
expected to be announced soon. 

Calif. Operators 
Merge Kiddielands 

NATIONAL CITY, Calif. -- 
R. L. Hill has moved his Kiddie - 
land to the Wagon Wheel Play - 
land at the South Bay Plaza shop- 
ping center here and is associated 
with Jack Morgan. 

Hill and Morgan are operating 
10 rides in the area. These include 
a Parker Merry -Co- Round, Hodges 
H.nd Cars, Eyerly Bulgy the 
Whale and Midge -o- Racer, air- 
plane, baby Flying Jenny, Tank 
Ride and ponies. Mrs. Morgan is 
in charge of the snack bar and 
Mrs. Hill handles all tickets and 
party reservations. Three covered 
wagons are featured for party use. 

September 8 parade. Hurricane 
Edna washed out the event in 1954 
but it did wel: last year. 

Thirty thousand firemen from 
Long Island will march at 6:30 
p.m. from Beach 116th Street, 
along Rockaway Beach Boulevard, 
pass the reviewing stand in front 
of Playland on 98th Street, and 
thence to the terminating point at 
Beach 94th Street and the Plaza. 
The event is sponsored by Play - 
land. 

8 Divisions to March 
Leading the parade will be a 

large float of the Schaefer brewery, 
which co- sponsors weekly fireworks 
offshore, in co-operation with the 
Chamber of Commerce. Follow- 
ing will be the grand marshall and 
an eight- division of men, auxiliaries, 
drum and bugle corps, and fire- 
fighting equipment. Most of the 
participants will come from 70 
Nassau communities and 41 Suf- 
folk villages, plus the last five vol- 
unteer fire companies in the bor- 
ough of Queens. 

Subway fares in the two weeks 
ending Saturday (21) were paid by 
186,336 passengers. At the Play - 
land station, the biggest day was 
July 14 when arrivals came in at 
the rate of 800 an hour during the 
entire day. There were 49,160 
arrivals. Joseph E. O'Grady, of 
the Transit Authority, stated the 
authority is interested in "selling" 
the ride on the subway, much of 
which is over Jamaica Bay by tres- 
tle, to New Yorkers and visitors as 
a tourist attraction. 

Building of five new stone jetties 
to protect the shorefront will begin 
in October, according to the State 
Public Works Department. Plans 
call for the spending of $7,000,000 
in the next eight years on a total of 
36 jetties in the project. Five jet- 
ties have already beer built at a 
cost of $900,000 between Beach 
36th and 49th streets. 

Detroit News Runs 
Pearce Feature 

DETROIT - Fred W. Pearce, 
veteran operator of Walled Lake 
Park, Detroit, and Exclesior Park, 
St. Paul, was the subject of a fea- 
ture spread in th.; Sunday (22) 
rotogravure section of The Detroit 
News, which titled him as "Mr. 
Roller Coaster," He was credited 
with the construction4 30 Roller 
Coasters and 26 complete amuse- 
ment parks. 

Wrinkles N. G.; 

Jersey Stays 

Tightly Shut 
NEW YORK -Most of the public 

furor over concession games being 
banned has died down in New 
Jersey, with patrons seemingly not 
minding too much, but operators 
are still fuming over the banning of 
their games. When the Legislature 
resumes this fall it is a lead pipe 
cinch there will be vigorous action 
aimed at getting a bill drafted, 
approved and placed on the ballot 
as a referendum in the November 
general elections. 

Intent of the measure would be 
to permit the operation of at least 
skill games. How broad the word- 
ing would be, or whether any 
licensing provision would be in- 
cluded, is still problematical. 

As far as business is concerned, 
operators thruout the State do not 
like the State -wide restriction, but 
they have to take it just the same. 
Some scattered operations have 
been going on with a variety of 
angles aimed at getting around the 
law, but these were snuffed out 
this seek. The State is shut tight. 

Down in Wildwood, at the 
southern tip of the shore resort, 
church bingo has been playing to 
overflow crowds, but the Board- 
walk has nothing like its usual ac- 
tion. A couple of coupon -every- 
time operations (regardless of score) 
did little business. 

Sign Is So Right 
There are signs proclaiming 

"Merchandise for sale; our loss is 
your gain; everything must go. 
Skeptical viewers might not realize 
there is nothing phony in the offer 
this time. 

There was a one -day attempt by 
some operators in Atlantic City at 
a new wrinkle: A game was held 
by group game operators with no 
prizes offered. Then the same 
players had a free game with 
prizes awarded. Then the cycle 
started again. Operators held it was 
a free game with no money put 
up, therefore it was not gambling. 
Prosecutor Lewis Scott got a quick 
ruling from State Attorney General 
Grover Richman Jr. which stopped 
this type of play. Business was 
pretty light while it lasted. 

Amusement park business has 
slipped somewhat, but crowds are 
starting to accept the situation and 
are attending anyway. Both Pali- 
sades and Olympic Amusement 
parks have a wide range of rides, 
dark rides, circus acts, swimming 
pools, which have been serving to 
attract customers even tho there 
are many shuttered spots on the 
midway. 

Operators are marking time for 
the Legislature to resume, when the 
situation will likely blossom into 
a major political issue. 

Capt. Eddie Allen 
At Cincy's Coney 

CINCINNATI -- Capt. Eddie 
Allen, of Batavia, N. Y., the last of 
the Flying Aliens, balloon ascen- 
sionists, moved into Coney Island 
here Thursday (26) for a two -week 
stand. 

Set up on the Island's spacious 
ball field, Allen is doing one jump 
daily at 7:30 p.m., with two on 
Saturdays and Sundays. He is as- 
sisted here by his daughter, 
Mildred. 

The local press has been liberal 
with its publicity on the veteran 
Allen and his old -time presentation. 
Allen, who celebrates his 60th 
birthday in August, has been jump- 
ing since he was 15. 

GOLF, ROWING, BASEBALL 

Perfect Day Blesses 

N. E. Parks' Outing 
AUBURNDALE, Mass. -Park- 

men could have used such a per- 
fect day for their funspots, as 75 
of them enjoyed with their wives 
and a few families at Norumbega 
Park the annual summer social 
of the New England Association of 
Amusement Parks & Beaches. 

Douglas Farrington, operating 
the park for his first season, played 
host. The program began with a 

lunchest, at noon, followed by a 
cocktail hour at 5 p.m., with din- 
ner at 6. 

Various diversion s were ar- 
ranged. A nearby golf course pro- 
vided exercise and enjoyment for 
some while others played baseball 
on the park's diamond. Softball 
also was organized for the ladies 
and males who preferred lighter 
exercise. 

Stone Urges Membership 
The spacious park was humming 

with business. Attendees inspected 
the Totem Pole Ballroom, which 
offers big -name bands and artists, 
and enjoyed boating on the lake. 
At dinner, Farrington was pre- 
sented to the members by Presi- 
dent Russell Jones. Lawrence 
Stone, of Paragon Park. last year's 
president, also paid tribute to Far- 
rington and urged membership in 
the national organization. 

Ed Enegren, of Lake Pearl, of- 
fered a proposal that the group 
mark the vaulable service of Fred 
Markey, of the Dodgem Corpo- 
ration, by sending him and his 
wife on a trip to Disneyland. The 
proposal was heartily accepted, 
but Markey declined because of 
pressure of business. 

Serving as hosts along with Far- 
rington were Thomas Swain, man- 
ager of Norumbega, and Theresa 
Costa, of the staff. Attending be- 
sides Russell Jones seas his father, 
Wallace, also of the \Villian Berry 
Company, Boston. Harold Gilmore, 
manager of Whalom Park, Fitch- 
burg, attended for Henry Bowen, 
who is in Italy to attend the or- 
dination of Isis son into the priest- 
hood. Also from Whalom Park was 
Silvio Williams. 

Among others attending: 
John Collins, Lincoln Park, 

North Dartmouth; Edward Carroll, 
Riverside Park, Agawam; Jesse 
Hutchinson and Ann Hart, also of 
Riverside; Carl Braun, George Bar- 

Ballrooms Build 
Denver Business 

DENVER- -The battle at the 
bandstands bet w e e n the two 
amusement parks here continues 
to build business for both parks, 
with a definite increase in the take 
at Ben Krasner's Lakeside and 
near capacity crowds at the Gurt- 
lers' Elitch Gardens. 

Al Galante, ex -Dick .Jurgen vo- 
calist, with his bandsmen, have 
been at Lakeside 's Moonlight Ter- 
race ballroom most of the summer. 
Ralph Flanagan took over for a 

week. 
Krasner has built the ballroom 

trade considerably more than last 
year by bringing in such groups 
as the Four Lads, the Diamonds 
and others. 

Last month Eddy IIoward set 
new house records at Elitch's Troc- 
adero and Paul Neighbors and his 
aggregation currently at Elitch's 
are keeping a large portion of the 
crowd coming back. 

Other attractions at both parks 
have done better this year than 
last 

ris and Barney Williams of Lake- 
view Park, Dracut; Sammy Sim- 
mons and Charles W. Brennan, of 
Paragon Park, Nantasket. 

Nicholas Xanthaky, of Salem 
Willows; Arthur Hurley, of Revere 
Beach; Joe Corrolo, of Nipmuo 
Park and Oakland Beach Park, 
Rhode Island; Charles Weygand, 
Frederick McCusker and Jerome 
Leis, all of Crescent Park, Rhode 
Island; John Dineen, of Hampton 
Beach, New Hampshire; Robert 
Plarr, of Domey Park, Allentown, 
Pa.; Mike Stanza, of Rhodes -on- 
the-Pawtuxet, Rhode Island; Elmer 
Fohl, of Woodside, Philadelphia. 

Also Ralph Mulcahy, Dodgem 
Corporation, N e w Hampshire; 
Lyndon Wilson, president, Allan 
Herschell Company, Tonawanda, 
N. Y.; Frank W. Sterner, Dame 
Amusement Company, Revere; Al 
Martin and Eleanor Tuttle, of the 
Al Martin Agency, Boston; John 
Allen, Philadelphia T o b o g g a n 
Company; Kellard Jansen, Homes 
Cook Company, New York; Wil- 
liam H. Patton and Edward Perry. 
Globe Ticket Company, Boston; 
Edward Newell, Eliot Ticket Com- 
pany, E. Longmeadow. 

Also Charles Kearns, Manches- 
ter, N. H.; Peter McLaughlin, Wil- 
son Litres; Les Brenner, Nancy 
Supply Company, Boston, and 
Abe Feldman, Dave Feldman 
Company, Boston. 

Novel Archery 

By Cook Nears 

Ready Stage 
NEW YORK - Two Midwest- 

ern miniature golf courses, each of 
18 holes, have been completed by 
builder and designer, Holmes Cook. 
In addition, Cook's novel archery 
range unit, to be a pilot for future 
models, is nearing completion at 
Kiddie City in Queens. 

The golf units are at Mike 
Doolan's Kiddieland, West 95th 
Street, Chicago, and Paul Voight's 
West Lake Park, North High 
School Road, Indianapolis. 

Cook's archery, which he runs as 
concessionaire, is in operation. A 
moving target device will be work- 
ing soon. It works on a moving 
curtain principle. Various targets 
are hung on the backdrop, which 
passes in front of and around a 
sturdy partition. Arrows are re- 
moved by an attendant behind the 
partition, which is lined with extra - 
heavy rubber to prevent arrows 
from piercing it and fouling up the 
curtain's movability. 

Behind this range is a 45 -yard 
professional range for competition. 
Two professionals give instruction 
at the front range, which Cook 
intends to market when it is per- 
fected. 

Shilling Dies 
Continued from page 81 

interesting for patrons of sports 
shows. 

Mrs. Shilling and the couple's 
son will maintain the office at 1560 
Broadway. The home is at 12 
Spring Road, Huntington, Long 
Island. 

Funeral 'arrangements had not 
been completed by last night. 
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ROLLER RUMBLINGS 

Winners in Chi Skate 
Industry -Aid Contest 

CHICAGO - Chicago Roller 
Skating Company, thru Vice- Presi- 
dent Joseph A. Shevelson, has an- 
nounced winners of its contest, 
tied in with the American Skating 
Institute, to aid the roller skating 
rink industry. Altho this was the 
first year for the contest, there was 
enough interest in it to warrant its 

WE BUY AND SELL 
USED ROLLER SKATES 

200 pr. Used Clamp Skates 52.00 pi. 
200 pr. Used (lamp Skates. 3.00 pr. 

1000 pr. Used Clamp Skates 3.50 pr. 

200 pr. Used Shoe Skates.. 5.00 pr. 

TOO pr. Used Shoe Skates . 6.00 pr. 

Bonny's NugMe.l'Ighh.. 510.50 dr. 

Bonny's New "Princess" 
Une Skating Skirts.. 24.00 dl. up 

wru. [e. eri.. e.r. 
AuthorInd Distributer for 

TillcitGow 
ROLLER SKATE CO. 

JACK ADAMS & SON;'INC.. 
723 MORRIS PARK AVENUE_ 

BRONX 62. NEW YORK 
SYcomore 2.1110, 1111 

mast Molle merit, DRAW BIGGER CROWDS 
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CRYSTAL SALL 
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SKATING RINK TENTS 

42 x 102 IN STOCK 

53 x 122 AT ALL TIMES 

NEW SHOW TENTS 
MADE TO ORDER 

CAMPBELL TENT d AWNING CO. 
100 Central Ave. Alton, IO. 

CURVECREST RINK -COTE 
The skating surface for wood and 
maronite floors. The ultimate b clean urne and traction. 

PERRY B. GILES, Pm. 
Comernt. Inc. Muskegon, Michigan 
We Invite you to bring your skates te 

Curvecrest and see for yOurse1f1 

repetition next year, said Shevelson. 
The Institute is to be held Au- 

gust 7 -18 at Warnoco Roller Rink, 
Greeley, Colo., under the direction 
of professionals C. J. (Satch) Wilk- 
ins, Jerry Nista and J. \V. (Jay) 
Norcross. 

The contest, open to amateur 
skaters, professionals and rink op. 
erators, embraced three categories: 
(1) The best idea for promoting 
and selling roller skating in a com- 
munity, (2) the best idea for build 
ing larger and better roller skating 
instruction classes, and (3) the best 
photograph showing roller rink 
skating as clean, wholesome fun, 
Tuitions to the Institute, valued at 
$1,275, and a cash prize of $100 
were awarded winners. 

We BUY 
AND 

SELL 
write for 

NEW and 
USED RINK 

ROLLER SKATES 
Lowest prices 

quotations -I -day service. 

JOHNNY JONES, JR. 
CHICAGO RORER SKATE C 

SI CHATHAM ST.. PITTSBURGH 10, PA. 

ORGANIST 
Poe Roller Skating Rink. Hurt De ex 
perleneed to all phases of sink music 
and meat be dependable. Excellent 
equipment 

dings. Good poDDOrtunIt I yd[0 [ od 
Musician. Please write atatlnY expert 

age and wiry lt,Iaad. soK o-SSO, 
e/e The Bultward, CmCmnatl 55, O. 

It's a 

Winners and their prizes in Cat- 
egory 1: First place, Goldman A. 
La Fleur, operator, Elton, La., $100 
and three tuitions; second place, 
Kenneth A. Sherman, professional, 

Lincoln, Neb., two tuitions, and 
third, H. C. Dodge, operator, Eu 
reka, Kan., ohe tuition. First place, 
Category 2, Joe La Tella, profes- 
sional, San Gabriel, Calif., three 
tuitions; second, Chet C. Nato, 
professional, Eugene, Ore., two tui 
tions, and third, Lana Holloway, 
amateur, Flint, Mich., one tuition 
First place, Category 3, Clair Koch, 
professional, Crystal Lake. Ill., twc 
tuitions, and second, Peggy A. 
Walker, amateur, Philadelphia, one 
tuition. 

Judging, based on originality an 
presentation, was done by Victor 
J. Brava, Newark, N. J.; Fred A 
Martin, Fort Lauderdale, Fla., anc 
J. W. Norcross, Greeley. 

RSROA Contests Kick Off 
Before 6,000 at Richmond . . . 

RICIiMOND, Va.- -The Rich 
mond Arena was transformed into 
a world of color, music and excite 
ment at the Thursday (26) kicker 
of the national championships o 
the Roller Skating Rink Operator: 
of America. These 'events, to Iasi 
thnl August 3, will bring a total of 
1,024 regional skating champion: 
to the hardwood floor. Combines 
with the nationals is the RSROA': 
international contests under tht 
banner of the World Roller Skating 
Congress. Together, they bring t 
Richmond an estimated 6,000 con 
testants, skating fans, officials an 
rink operators, largest registration 
in the history of the sport, accord 
ing to Robert D. Martin, RSROd 
secretary- treasurer. 

Skaters ranging in age from fou 
year -old diaper division contestant 
to senior men's and women's cha 
pions are competing in 51 even 
for 85 American championshi 
titles in speed, dance, figure an 
free -style singles, pairs and four 
with the speed highlight being ti 
80-lap five -mile senior men's co 
test slated for the night of July 3 

The meet officially opened wit 
a program highlighted by the s 
lection of an American roller ska 
ing queen, selected by a judgin 
panel of local dignitaries. Openin 
night fans also witnessed compe 
tion by diaper division skaters an 
exhibitions by 1955 champion 
Headquarters for the meet is t 
John Marshall Hotel. 

PLEASURE to ROLLER SKATE on 

Ne. 4089 

Manufacturers of All Kinds of Roller Skates 

AcKICAGoN 
RINK SKATES 

They're true and easy with a wide 
range of action. TRY THEM! 

CHICAGO ROLLER SKATE CO. 
4427 W. Lake St., CHICAGO, ILL 

IAAM Convention 
Continued from page 8.1 

r- 

m- 

e- 

ti 

he 

into Mexico at 9:30, and lunch will 
be served to them thru courtesy 
of Leon Gillespie, catering service 
for the El Paso Coliseum. Mean- 
while, IAAM members will have 1 
lunch at the hotel, Evening activi- c 
ties,start at 8:15 p.m. when buses s' 
leave for Ashley Garden, for a P 
German beer garden party and en- S 
tertainment, 

Saturday (18) has business ses- E 
sions scheduled for 9:30 a.m. and t 
1:30 p.m. Meanwhile, a bus tour r 
will take others on a tour of nearby h 

military and air bases, including v 

a guided missile center. Luncheons 
will be at the Billy the Kid Mu- 1 

scum restaurant and at the hotel. t In the evening, the conventioneers t 
will go to the Coliseum for instal- 1 lation of officers, an El Rancho t 
dinner and entertainment by "Ice c 
Capades." 

8 

Allen Herschell r 

Continued from page 82 c 

are that the services of an account- s ant be obtained to set up the finan- t cial operation of a Kitldieland and I 
that a lawyer who knows the local 1 political climate, ordinances, etc., s 

be engaged. 
I 

The book maintains that the ! 
gross receipts for each ride during i 

i a season should be equal to the s 

, cost of the ride. While no figure s 

is advanced on what the net return 
, of a Kitldieland should be, the I 

opinion of one operator, who holds I 

that it should equal one -third of i 

I the total capital investment, is ' 

cited. I 

i Besides suggesting how a Kiddie- i 
land should be set up and operated, I 

the book embraces pictures and 
descriptions of many Allan Her- 

. schell rides and also a list of some 
of the Kiddielands now in opera - 
iton. 

The book, Lyndon Wilson, Allan 
Herschel) president, advises, sells 
for $3. It is a good buy for those 
planning to enter the Kiddieland 
field. Herb Dattes. 

É Disneyland Pulls 
E Continued from page 81 

t seven more than when the park 
E opened_a year ago. 

Some of the new rides, installed 
I in the $2,000,000 expansion pro- 
; gram recently completed, include 
i the Skyway, the Rainbow Caverns 
, Mine Train ride, the Indian Village 
; and War Canoes, Storybook Land 

and Tom Sawyer's Island. 
I Included in plans for opening 

next spring will be the "House of 
- 

Tomorrow, sponsored by the Mon- 
k 

santo Chemical Company, an ex- 
hibitor. Other new attractions will 
be announced this fall and com- 
pleted in time for the 19.17 summer 

s season. 

P 

KIDDIE LAND P 

FOR SALE 
Sr In Center of One Million Population Area. e i i Rides, Concession Stands. Must be seen to be appreciated. 7 successful i- 

seasons of operation, increasing grosses 
. each year. Reason for selling -year h around other business requires my full 

Time. 

Write BOX 728 
I. c/e Billboard Pub. Ce. g 390 Arcade Bldg. St. Louis 1, Mn. 

i. WANTED 
At Once - Euperlenced Nanager rot a eastarle tuck Rink 

salary 
SouW eastern Kentucky. Good glary sight S man. Can furniM house trailer for man and wife to take and operate tame for balance season and probably Yo Huth for Inter. write r 11 

LACY MYERS 
Box 5N, Merlins, Ky., or Phone let. Give In all Informarlon about You= flret latter and whero You can be 

reacted by phone. 

PORTABLES ARE THE ANSWER 

write motto -/hilt 
TINT COVERED SKATING RINKS 

Sex elf, Smyrna, aa, Phone 1.11711 Ph.. 11.5187, Marietta, Oa. 

esort Mayor Meetings 
uggested by Hamid Jr. 

ATLANTIC CITY -George A. some of the towns it will test their 
[amid Jr. has proposed an annual 
inference of mayors of New Jer- 
:y resorts to help solve mutual 
roblems and work together for 
tate aid to protect their industry. 
he chairman of the Atlantic City 
rogress Council said that altho 
he resort business is New Jersey's 
lo, 1 industry, it is getting little 
alp from the State either in the 
,ay of protection or promotion. 
Sp'aking at the Rotary Club 

uncheon, Hamid, who is secretary - 
reasure of Steel Pier, suggested 
he resort mayors meet in Novem- 
er, after election. State Legisla- 
ure representatives of the resort 
ounties would be invited. The 
onference would decide or a pro- 
ram to meet the resorts' needs, 
lien invite the governor, explain 
he problems to him and seek his 
0- operation in filding solutions 

Under such a setup, he said, sea - 
hore counties would stand a bet - 
er chance of getting enough State 
reapp to cope with the mosquito 
noblem, and protection against 
omeone bringing out some "hid. 
fen little laws" that would ad- 
ersely affect the resorts. Hamid 
eviewed the Supreme Court deci- 
ion that resulted in closing the 
lmusement -type games. 

In referring to Gov. Robert B. 
teyner's veto of the bill designed 

o give temporary relief to conces- 
ionaires, Hamid noted that when 
lsked about statements that the 
an would mean the el,tl of the 

ìtate's resort business, the gov- 
:mor replied: "1 think maybe in 

Panama City Park 
In Zoning Battle 

PANAMA CITY, Fla. --W. L. 
Smith, owner of St. Andrew 
Amusement Park, has answered a 
Petition in which 68 persons ob- 
jected to the fun zone. He has sub- 
mitted a petition signed by about 
200 persons who ask that the city 
clear up the spot's zoning status 
and give it a green light for fu- 
ture operrtion. 

Smith said that since a com- 
plaint about noise was received, 
he had toned down the speakers 
and no further objections had been 
received. He said complaints that 
his small excursion boats for chil- 
dren were washing away land abut. 
Ling the lake are absurd. 

The city manager said that while 
a permit was taken out to build a 
building, no mention was made 
then of plans for an amusement 
park. 

ingenuity.' 
Hamid emphasized that this de- 

tached feeling also existed in the 
previous State administration, 

"The fault lies with the resort 
industry, not with Trenton," he 
said. "There must be a continuous, 
well -meaning relationship between 
New Jersey s resort and Trenton 
(the State capital)." 

FOR SALE 
MINIATURE TRAIN - Gasoline engine, 1/5 scale model of the new Diesels and 
3 cars, complete with 1/4 mile of 16. 
gauge track, 12 -Ib. rail, spike, splice 
bars, nuts, bolts, creosol ties, track 
Pugs and appropriate railroad signs. 
Used 4 seasons. Excellent condition. A real buy at $6.500.00. Contact 

ALBERT DI DONNA 
DBA D -D's Drive -1n 

Route 9 -W, 3 mil. north of Kingston, 
N. Y. Telephone 6569 -R. 

FOR SALE 
ELECTRIC GROUP GAME 

PLAYED LIKE BINGO 

BOX #65 
c/o The Billboard, 
1564 Broadway, 

New York 36, N. Y. 

KIDDIE FIRE TRUCK 
FOR SALE 

Mfr.: Overland. Excellent amusement 
park ride, holding 24 children. Also 
may be used as advertising medium on 
metropolitan streets. Complete with 
loud speaker. Good condition. 

FLATLAND CENTERS 
60 State St. Boston, Mau. 

KIDDIE CAR RAILROADS Bought and told lye ara alwaYp 1n Ne market for the boue and would M 
Dleased to know what you have for pie. 
We trade In same. Also hava RAILS. 
Frogs. SwHches [or Klddle Car Rall 
ronde rit rough a elarlops we 
can aie 41 Rolle 
Coasters M, K. FRANK, ea0 Wet= Ave., New Yerk 17, N Y.t Wet= 

Reno, N.J b1 Park Dlr... MI Are., FAfabureh, Pa. 

FOR SALE 
Mcew.G1ROUnd, dS Horse, S.bread, r 

51 stationery, 
all 

hand carved, 
5 horse power, Noter, all In A1 condo 
Uon; 3ixat halrplane, ]0 torus power Noter, A -1 

N. 
fB.5smite Phone 

KfnRSten. or write TONY 
MA 1, 150 Elmentlorl ft., Klee ton, N. Y 

FOR SALE 
KIDDIE TRAIN RIDE 

With pealed hearing wheels. Available 
end of August. In excellent condltloD. 

Call: Vlrolnla 7.5000 Nter 
KIDDIE PARK 

Cross Bay Blvd., Howard Beach, N. Y. 

4-4-44-011-44.-11.---44-e-e.-e 
FOR SALE 

COMPLETE KIDDIELAND LAYOUT 
Allan Herschel) Little Dipper, Kiddie Merry-Go -Round and Boat Ride. Steam and /or Gas Train for both) with 1500 feet of Track. One 30 ft., Teenage Ferric Wheel. All Rides like new -A -1 condition. May be seen in operation at Evergreen Park, Sheboygan, Wisconsin. Present lease expires this fall, renewals available. 

Write or wire 
GEORGE L. THOMPSON 

R. R. 03 Sheboygan, Wisconsin 

PARK RIDES FOR SALE 
Moon Rocket, Caterpillar, Octopus Rollo- Plane, #12 Ferris 
Wheel, 40-ft. M -G -R. Write for detailed information. 

CAN BE SEEN IN OPERATION 

P. O. Box 282, Baltimore, Maryland 

High Quality 
KIDDIE RIDES 

ROTO WHIP- KIDDIE WHIP -SPEED BOATS -PONY CARTS - 
GALLOPING HORSE CARROUSEL 
Illastrefed Cireelan Free 

W. F. MANGELS CO., Coney Island, Brooklyn 24, N. Y. 
ESTAILISHID Lett 
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Beatty Owners Mull R -B in Barn; 

Adding 5 Rail Cars 
Loyal Riders, Werner Joining; 
McClosky, Kernan at Quarters 

DEMING, N. M.- Possibility 
exists that the new Clyde Beatty 
Circus will go out on an enlarged 
train, it was reported by show ex- 

ecutives here last week. 
Now a 15-car show, it might be 

on 20 cars by the time it opens at 

Albuquerque, N. M., on August 31. 
Closing of the Singling show has 

Cristiani Bros. 

Attendance Big 

In N. Y. Cities 
WATERTOWN, N. Y.- Strong 

business for Cristiani Bros.' Circus 
continues in New York State. The 
circus played to a full house at 
night here Thursday (19) and 
a three- quarter afternoon house. 
Show was sponsored by the Shrine. 

Another Shrine date was Og- 
densburg (18), where the show had 
two three- quarter houses. Show 
was somewhat shorthanded shortly 
after crossing over from Canada, 
but workingmen from the Ringling 
circus were said to be on the way. 

Three employees of the show 
were injured when their car col- 
lided with a bus near Syracuse 
(21). Bruce Stearns. Donald Leslie 
and Happy Davis sustained cuts 
and bruises. 

J. C. Rosenheim, who joined as 
an advance agent, stepped into the 
adjuster and assistant manager post 
left vacant by the death of Ralph 
Clawson. Mrs. Rose Clawson still 
is with the show, doing secretarial 
work in the office. 

WCKY to Air 
Circus Tribute 

CINCINNATI -Station WCKY 
here will pay tribute to circuses in 
general and the Ringling- Barnum 
show in particular on its 'ht's. a 
Woman's World" program, con- 
ducted by Delvina, Thursday (2) at 
1:30 p.m. 

The story of the Ringling show, 
from the founding to the final per- 
formance in Pittsburgh, will be 
told, interspersed with circus music, 
including The Billboard March." 

put a new light' on plans of the new 
management here, it was pointed 
out. 

Meanwhile, former Ringling 
people continue to affiliate with 
the Beatty show. Latest to join is 

George Werner, boss canvasman. 
Artie Welsh, 24 -hour man, arrived. 
The Guistino Loyal Troupe (8), 
bareback riders, is en route from 
Sarasota to join the Beatty show, 
according to information here. 

Manager Frank McClosky, As- 
sistant Manager Walter Kernan, 
Promotion Manager Sid Karp and 
General Agent Floyd King all are 
at quarters here. McClosky and 
Kernan are directing rehabilitation 
of the show. Four local contractors 
are on the road for the show. They 
are Hank Carlisle, Charles Sled - 
man, Ted young and R. E. Miller 
Jr. 

Tom Packs Western 
In Montana Town 

LIVINGSTON, Mont. - Tom 
Packs' Western unit played here 
two days (18, 19) under Shrine aus- 
pices, using the fairgrounds grand- 
stand which seats 3,900 persons. 
Afternoon shows drew kids using 
some of the 3,500 free tickets dr- 
culated. First night had 1.100 paid 
and second had 900 paid. 

Acts, Bosses 

Seek New Spots 
SARASOTA, Fla. -With Ring- 

ling Bros. and Barnum & Bailey 
Circus back in quarters here, show 
executives were looking to how the 
show will operate in the future 
and former employees were scram- 
bling for new locations. 

Jobs Singling North made it 
clear that performers would be 
taken care of. It was possible that 
some performers might be retained 
at quarters along with key staff 
people who continue on the pay- 
rolls. Pat Valdo was seeking to 
place some acts with other circuses. 

Meanwhile, it was stressed 
that foreign performers were not 
stranded, since regulations require 
that bond for their return passage 
must be posted before they can 
enter the country. 

Several Ringling people were 
going to other shows, including the 
Beatty circus. 

Sarasota employment office offi- 
cials were swamped with requests 
for jobs and with applications for 
employment compensation pay- 
ments. Some performers were said 
to be re- examining provisions. of 
their contracts with the show as 
they might apply to guaranteed 
time. 

Meanwhile, Michael Burke, ex- 
ecutive director of the show, hinted 
in a statement to the press that 
alleged sabotage of show equip- 
ment might have taken place while 
it was on the road. 

Tom Packs Show Fills 
Stadiums, Ballparks 

LAFAYETTE, La. -Tom Packs 
Eastern Circus has been pulling 
consistently strong business. Show 
completed its date in the East and 
jumped to the South. 

At Fairmont, W. Va., Thursday 
(19) the show used a football stadi- 
um and had 3,000 for the afternoon 
and 1,000 in the rain at night. 
Police were the auspices. 

Parkersburg, W. Va., followed 
(20) with a better -than -capacity 
throng of 11,000 in the 10,000 -seat 
high school stadium. This was the 
best of Pack's six annual appear- 
antes in Parkersburg. Shrine Tem- 
ple sponsored. 

Jumping to Natchez, Miss., for 
Tuesday (24), the Packs show 
played Liberty baseball park for 
the first time and it proved better 
than the stadium used previously. 
The new location seats 3,600, and 

Leonard Bros. Playing Fair 
In Chicago, Parades in Loop 

CHICAGO -Leonard Bros.' Cir- 
cus is playing a one -week stand 
here at the Back -of- the -Yards 
Council's annual free fair at 47th 
and Damen. Show opened Wednes- 
day (25) and continues thru Tues- 
day (31). 

Performances are at 2:30 and 
6:30 p.m. while at the fair. Show 
has come in for considerable pub - 
licity in metropolitan newspapers. 
Widely read columnists mentioned 
the show as one contradiction of 
reports circusdom was dead. The 
Daily News carried a photograph 
of the big top going up. 

Leonard Bros.' performers, ani- 
mals, trucks and ponies made 
up a street parade which marched 

down State Street in the Loop on 
Wednesday afternoon. 

Coming up for the show are 
more stands in the suburbs and 
outlying towns, and pending is an- 
other series of stands in and close 
around Chicago itself. 

Among those with it row are 
Hugo Schmitt, the George Bartons, 
Shorty and Peggy Sylvester; Teresa 
Morales and her daughter, Cathy; 
the Calvin (Curley) Millers. the 
Mauricio Drougetts, the DeWenns 
and Raymond and Emma Duke. 
Jack Burslam has the concessions. 
Agent is George Cole, with as- 
sistance from several contractors. 

the Packs Circus had 4,000 for the 
night show, as well as 1,500 for the 
afternoon. 

Moving to Lafayette, a first - 
timer for the show, Packs Eastern 
was playing the college football 
stadium and it promised to be a 
good first -time appearance. 

Jack Leontini, show executive, 
said that the Packs organization is 
having a good season and that it 
had no complaints to register about 
business. 

Illinois Gives 

Kelly- Miller 

Big Business 
FREEPORT, Ill. -Al C. Kelly 

& Miller Bros. Circus is playing 
to big business in Illinois. 

At Morrison on Wednesday (18) 
the circus had half and three- 
quarter houses despite cloudy 
weather and an unsatisfactory lot. 

Savannah on Thursday (19) 
turned out two near -capacity 
houses altho there was a heavy 
rain at night. The circus moved 
out with -little difficulty despite 
the mud. 

Freeport scored with a straw 
house in the afternoon and a near- 
full house at night on Saturday 
(21). Confusion over daylight time 
change caused late appearance of 
downtown commercial tie -in fea- 

Owner is Arthur (Hardtimes) tures. This town was on Ring - 

Leonard. lines canceled route. 

THE OLDEST NOW 

Ringling Demise Aids 
Hunt Ballyhoo Efforts 

GUILFORD, Conn. - Hunt 
Bros.' Circus has reverently and 
sympathetically noted the demise 
of Ringling Bros. and Barnum & 
Bailey Circus and then quickly 
posted notice of succession to the 
title of the oldest circus. "Take 
your kids to a tent show" will be a 
prominent element in coming Hunt 
promotional activities. 

In staking its claim, the Hunt 
clan stressed the quality of their 
offering so as to keep open for 
discussion at least any usurping 
of the Accolade, "best." Ignore 
as it has been for many years, was 
any thought to claiming to be the 
biggest, an unworthy ambition, ac- 
cording to the founder and owner, 
Charles T. Hunt. 

The 83- year -old boss noted that 
his show's founding date, 1892, 
gave it, a clear title to longevity 
since the Ringling Circus, which 
had its beginning eight years pre- 
viously, has abandoned the road. 

Notice in Times 
The New York Times on Thurs- 

day (26) devoted the top half of 
five columns on the first page of 
its second section to a story and 
pictures on the Hunt show. 

Extremely valuable as a pub- 
licity aid since The Times is widely 
read in the area now being played 
by the circus, the article promised 
to lead to even bigger things. One 
immediate development was the 
interest of the CBS network fea- 
ture, "Let's Take a Trip." 

Manager Harry Hunt, who sees 
to these things while his father 
and brother, Charles T., occupy 
themselves with the physical as- 
pects of the show, lost no time, 
via his mobile telephone, in re- 
futing the John Singling North 
statement that the circus, under 
canvas, is dead. 

That it is very much alive -again 
in the form of the Hunt show - 
was presented in a campaign that 
was gaining strength with the 
lapse of time. On Thursday (28) 

CBS newscaster Douglas Edwards 
had scheduled a filmed report on 
the Hunt unit, but the collision 
of the liners Andrea Doris and 
Stockholm and the arrival of sur- 
vivors in New York ate up all of 
the newscasting time. The film 
will undoubtedly be seen on a 
subsequent show since there is 
a flexible time factor. 

The NBC radio network week- 
end feature, "Monitor," will also re- 
port directly from the Hunt lot 
on Saturday (28). Other programs, 
several of network status, are also 
showing interest. 

Business has continued very 
good for the shots' at its Connecti- 
cut stands. As a consequence the 
Hunts find pleasure and ease in 
demonstrating to on- the -spot news 
gatherers that the circus, and 
theirs in particular, is far from 
dead. 

Circus TV Film 
Planned for Fall 

NEW YORK - Production of 
the TV film, "Circus Boy," is to be 
resumed by Columbia Pictures, 
Hollywood, this month in prepara- 
tion for its debut as a Sunday pro- 
gram on NBC this fall. 

The program will be aired start 
in in late September and will run 
a half hour on Sunday evenings. 

Story bile involves a 10- year -old 
boy, played by Mickey Braddock; 
a clown, played by Noah Beery; the 
show owner, played by Robert 
Lowery, and the boy's pet ele- 
phant. Setting is on a circus in the 
1890's. 

HOLLYWOOD - America n 
Guild of Variety Artists is "sus- 
pending unfair action" against 
Clyde Beatty, which will permit 
him to work following a layoff 
caused by ACVA's closing of the 
Clyde Beatty Circus in Burbank 
last May. 

Tent Theater Man Planning 
New Truck Circus for 1957 

LAMBERTSVfLLE, N. J. - 
Emergence of a European -style 
truck circus with steel seat wagons 
and an umbrella -style big top is 
planned for next season. 

Producer is to be St. John Ter- 
rell, whose "Music Circus" theater 
leas had wide success for eight 
years here. 11e also has theaters - 
in- the -round at two other New 
Jersey spots. 

3,500- Seater Planned 
Equipment picked up so far 

includes 10 seat wagons reportedly 
built three years ago by the Louis 
Deisel Engine Company of Mem- 
phis, which constructed the Ring- 
ling seat wagons. Terrell's were 
used one time, at a production of 
"Showboat" at the Dallas State 
Fair. Eight of the trailers hold 
300 persons each, the other two 
hold 165 each, giving a capacity 
of 2,730 on the wagons. Supple- 
mentary seating would bring the 
over -all total seating to some 
3,500, according to plans. The 
wagons are all steel but not high 
enough to use for dressing rooms, 
as is the case with Ringling. They 
can, however, transport a big part 
of the circus rigging and other 
gear, Terrell said. 

As to personnel, Terrell has Otto 
Griebling in quarters, and the form- 
er Ringling clown will work on 
gag productions and planning of 

the clown phase of the show. This 
will call for a great number of 
clowns with performing and pro- 
ducing capabilities, as is common 
on many European shows. Phil 
Escalante, now in charge of canvas 
at Camden, will supervise the rig- 
ging and aerial program. Animal 
acts will likely be contracted with 
assistance of James Cole, Terrell 
said. The Win Pastellas are part 
of Terrell's organization. 

The tent will feature one ring 
with flanking platforms. There will 
be two or three center poles, with 
quarter -poles high off the ground 
and anchored to the center poles. 
providing an umbrella covering 
as a patent on aspects of his 
Lambertville tent. 

As planned, the shots, will be a 
one -ring offering, fast -moving and 
with a story line which will de- 
velop during the performance. 

The circus will be intensely pre - 
sold, with heavy use of billing and 
other forms of advertising, and a 
publicity staff to work with his 
current publicist, Max Eisen. 

Events of this season, he said, 
may see a wealth of top talent 
available for a new, well managed 
show. He objected to John Ring- 
ling North's statement muscling a 
death knell for tent shows, when 
the conditions affecting that single 
circus do not apply to al. 

Copyrighted material 
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FAMOUS HUNT BROS.' 

CIRCUS ELEPHANT ACT 

available for Indoor Circuses, 

TV, etc., starting October 1. 

Reply to Burlington, N. J., 

quarters, as per route, or call 

mobile telephone ZL 44465, 

1 -3 or 7 -10:30 p.m. 

2- PHONEMEN -2 
BANNERS ONLY 

There 1s four weeks' work in Baltimore 
on one of America's top Industrial 
I.posillons that has in excess of 100.000 
attendance annually. Each year the 

ad cross Is 
salesman 

you are 
an advertising ulcsman and used to 

king cT htgh-IA deal ith NO 
BEG. you can Yet MIA; Atr- condl 
honed face and prompt collcctlons. 
Write. don't tall. 

JACK KNIGHT 
Val"NATIONAL MOMS WEEK EXPOSITION 
Paul St., BItlmon 1, Marylsnd 

PHONEMEN 
Radio -TV Programs 

M. KAPLAN -"KAPPY" 
A. H. FISH 

Crown Hotel Providence. R. I. 

Ed Mosley. call J. E. Leonard. 

Advertising Telephone ex- 
perience. Yearbook. Good 
political deal. Commissions 
daily. 
ILLINOIS BUILDING PUBLICATIONS 

Room 2025. 176 W. Adams. 
Chicago. 111. 

(1) PHONEMEN (1) 
U PG's antl CIRCUS BANNERS. 

Fer Weals;dn Chamber N dFr:: -u 
rrcus. concr .ne pea daily. 

JACK ESTES 
Edison 1.5.S Cleveland, Ohio 

Ne collects. 

TELEPHONE SALESMEN 

WANTED 
Police Deal. Top Commissions. 

Phe.: VERNON 24247, ST. LOUIS, MO. 

JACK BELL 

2 PHONEMEN 
1 CREW MANAGER 

With ere., for safety Deal -labor apon- 
.red. Il Counties -10 Towns; ready to 
go. .'Cinch aulcktea. 

BRYCE Mrs 1-2724 Lima, Ohio 

VARIETY ACTS WANTED 
Fer ac Tee Auf 2s, end 

Eel Clair, W 
and 

ow 
Cave run et and end lowest Mary. 
Capt. Chr ou gad eke e ates. 
ear /ce U you can make the. dates. 

SUNSET PRODUCTIONS 
Altoona Pence Dept., Alteane, Wis. 

PHONEMEN 
Elephant and Big Top Banners. UPC 
and Block Tickets. Cristiani Bros.' Circus 
deals with the best sponsors. Office 
opens August 6. Contact 

Circus Agent 
Lamar Hotel, Meridian, Miss.. after 

August 2. No collects accepted. 

HAGEN BROS.' CIRCUS 

WANTS 
Billposters with or without cars. Candy 

Butchers. All must be sober. 
Wire as per route. 

VON BROS.' CIRCUS 
Wants a good Cook. Pat, come on. 
Phone Men, useful Circus People in all 
departments for a long season south. 

Contact 
HENRY VONDERHEID 
Aug. 1, Cairo; 2, Pine Plains; 3, Dover 
Plains; 6, Westbury, Long Island; all 
N. Y. 

4,4 

guarantee 
Billboard advertiaees 
a true measure 
aI value 

UNDER THE MARQUEE 
Betty Broadbent, tattooed lady 

with Ringling until three weeks 
ago, now is with Don Franklin 
Shows.... Eddie Billetti, Sarasota 
builder of show equipment, was on 
Ringling when it closed, to talk 
about next season's equipment.... 
Keno Dunn, former inside manager 
on the Ringling Side Show, is 

bingo caller with Don Franklin. 

Visiting on the Ringling lot in 
Pittsburgh were Ivan Meyers, John 
Vyatt, Roy Markel, t,loyd Bender, 
Fred Pfening, Jack Lampion, P. M. 
McClintock, J. W. Hartigan Jr., and 
Mike C. Piccolo. . . Claire and 
Tony Conway met Ringling trains 
as they passed Ihru \Vashington 
and talked with Ben Wilson, John 
Staley, Albert Rix, Doc Henderson, 
Bill Karr, Freddie Freeman, Chuck 
Bums, Joe Hodges Hodgini, Duffy 
McQuade, Fuzzy Arsenau and Bob 
Dover.... Bobby Hassen stet the 
trains at Washington and several 
of the side show people left the 
show there to rejoin him. 

Playing the Lebanon, O., Fair 
were. Raylins, hand balancing; 
Starlighters; Walt and Lema, skat- 
ing; Leo Francis, comedy; Jack 
Green, novelty music; Vagabound- 
ers, trampoline;and Francis Simp- 
son, unicycle. 

Emmett Kelly is scheduled to 
appear at the Old Settlers' Reunion 
at his home town, Houston, Mo., 
August 8 -9.. . Billy (Mr. Sensa- 
tion) Barton has returned to work 
after X-rays showed he had torn 
muscles but not fractured bones 
when he fell early in July. He is 

playing New England dates and 
has Midwestern and Southern dates 
ahead of him. 

James I. (Dad) Fisher would like 
to have mail from circus people. 
He is an old -time trouper and can 
be reached at Box 261, Venice, 
Calif. . . Lizzie Miles, who Was 
with Cole Bros. in 1914, has been 
playing the Storybook Club, San 
Francisco. Don Marcks was a vis- 
itor. ... Visitors to Charlie Camp- 
bell and his Marie O'Day Palace 
Car in Tennessee included the 
Otto Killian family, of the old Rose 
Killian Show; Bill Stiles, once with 
M. L. Clark Circus, and Robert 
Whitt, also an old -time Clark 
trouper. Campbell plans to play 
Missouri, Arkansas and Texas in 
coming months. 

Charley and Beverly Allele, Al- 
len's Bears, will play the Houston 
Shrine show and then Christmas 
dates around Chicago. They now 
are with Tom Packs Western.. . 

Mike Dressen, former agent, is 
with a lumber yard in Mobile, Ala. 

Dan (Pappy) Kerr, who's 
clowning again, recently met Mau- 
rice Mooney, Les Owen, Joe Me- 
Kennon and George Pennell, for- 
mer troupers, in the Carolinas. 

With the circus on Tatham Bros. 
Carnival at Haworth, Ill., were 
Paul Zallee, Bill and Beverly Hart- 
nett, Buster Todd, Sylvia Thomp- 
son, Page and Jewett, Vagabound- 
ers, Bill Coomer, Leo and Jose- 
phine and Arthur Dick. Show was 
augmented for the date. 

Roy E. Savage, with circuses and 
carnivals since days of Pawnee 
Bill's Wild West, nosy is living on 
Rural Route 3, Skowhegan, Me., 
and would enjoy mail. . , Billy 
(Orwell) Rogers and Jimmy Colfax 
visited Tom Packs Circus. They 
also caught Ringling and visited 
with Charles Zerm, W. C. Lewis, 
Jeff Taylor, Sonny Riley, Roy 
Smith, Harry Burman and Harry 
Rustler. 

Pedro iltorales writes that his 
son celebrated his tenth birthday 
with a party on stage at Olympic 
Park. Acts and the Joe Basile band 
attended. The Morales' act, the 
Miamians, 'jumped to Toronto and 
Montreal for hotel dates. 

R. C. McGuire, Decatur, Ill., 
stagehand business agent, and Bill 
Oliver, former bill car manager for 
circuses, were in Chicago recently. 

. The Aurora (Ill.) Beacon -News 
for June 30 carried-a feature article 
about Clint Finney, retired agent, 
who was with 101 Ral.ch, Gentry, 
and many other shows. 

Al Dobritch arranged to fly a 
Polack Western elephant, Baby 
Opal, from the West Coast to New 
York for Ed Sulivan's TV show 
that also had several Ringling acts, 
Merle Evans and others. 

A daughter, Laura, was born in 
May to the Paul Cristianis, and 
now the baby and mother, the for- 
mer Jane King, step- daughter of 
Pete Sadowski, have joined the 
Cristiani Circus. 

Bud CarleB and Rose are touring 
Europe and the Middle East with 
Abe Saperstein's Harlem Globe- 
trotters. They are making Turkey 
and Yugoslavia with their rope, 
whip and boomerang act. 

Bette Leonard reports that Bob 
DeVenneÿ and Judd Stevens 
caught Clyde Bros.' Circus re- 
cently.... Red Davis caught Tom 
Packs Circus at Fairmont. . 

Lowrie Riggs and stock from his 
animal farm at Rockville, Md., 
were pictured in a full -page feature 
carried by The Washington Post 
and Times -Herald. 

Mrs. Jessie Tudor, of the Tudor 
Sisters and Avery, is convalescing 
at their home on Coconut Drive, 
West Hollywood, Fla., following a 
stroke. She would like mail from 
friends. 

Maley Seeking 

To Open Again 

Barney Closes 
ALTOONA, Pa.-- Barney Bros.' 

Circus closed here and equipment 
seas being returned to the trustee 
for the federal court which is 
handling the bankruptcy case of 
the King Bros.' Circus. Barney 
was made up of equipment leased 
from King Bros. 

Meanwhile, Arnold Maley, for- 
mer co -owner of King Bros.' Circus, 
and R. P. Thornton, an investor 
in King Bros., arrived at Strouds- 
burg, Pa., where some equipment 
from both King units was being 
assembled. 

He said that he had hopes of 
reviving the show, with plans that 
would call for opening in about 
three weeks. 

Some equipment and animals 
from the old King Western had 
been brought to Stroudsburg ear- 
lier to join some of the King East- 
ern equipment. Now plans are to 
bring more of the western unit 
to Stroudsburg, also. It has been 
stored at Middletown, Conn. 

Todd Henry Plans 
Monarch Fall Tour 

PHOENIX, Ariz. --M r r. arch 
Productions is readying for its fall 
tour, which will open in Iowa in 

mid -September, Manager Todd 
Henry reported. He said the spring 
tour of New Mexico, Arizona and 
Texas was successful. 

Jerry Marks is in charge of ad- 
vance promotion and reports ad- 
vance sales are ahead of last spring. 
Show is expecting to carry about 
70 peo:rle. and it will have several 
animal acts. Peggy Henry will have 
the enlarged concession depart- 
ment. The Glen Henrys are playing 
fairs and later will visit relatives in 
Montana before joining the Mon- 
arch show. 

Soaring high 

above them all . . 

STANLEY W. ` VATRON 
The foremost authority on Intereationaf Show business 

Acknowledged by expert Showmen as 

THE GREATEST CIRCUS BOOKING AGENT OF ALL TIMES WHOSE IDEAS PUT THE 

CIRCUS ON ITS FEET IN ENGLAND. 

HAVE INTRODUCED LONG SEASONS AND BOOKED FOR THE TOWER CIRCUS, 
BLACKPOOL, FOR 15 YEARS. 

Hippodrome, Great Yarmouth, 14 years; Royal Agr. Hall, London, 16 years; Belle 

Vue Circa., Manchester, 12 years; Kelvin Halt, Glasgow, 10 years; Stadium Circus, 
Liverpool, 3 years; Waverly Carnival, Edinburgh, 23 years. 

Also introduced Circus Seasons of Olympia, Liverpool; Dominion Theatre, London, 
and the famous Coliseum, London. 

Have represented Ringling Bros.-B. It B. Circus; Carl Hagenbeck, of Hamburg; 
Wintergoten, Berlin. 

ALL THIS LONG BEFORE THE INEXPERIENCED LOW GRADE OFFICE BOYS WERE 

IN EXISTENCE. 

Even now they don't know the difference between DONKEY and a MONKEY. 

1909 to 1911 have been INCIDENTALLY in 1908 HAVE CREATED and 
Booking Manager and N. Y. presented absolutely the FIRST portable SKATING 
Repr. of the Mozart Circuit. 7k ON REAL ICE, end AGAIN in 1930 of the ALCA- 
I.B.A. at 1402 Broadway, ZAR, HAMBURG, from where the PORTABLE ICE 

New York. idea was adopted. 

STANLEY W. WATIION 
1564 Broadway, New York 36 

E. N. FERNANDEZ WANTS 
FOR HONOLULU AND 3 OUTSIDE ISLANDS 

CIRCUS AND NOVELTY ACTS 
TO OPEN AUGUST 31 FOR S WEEKS'. ENGAGEMENT 

Also SIDE SHOW ATTRACTIONS 
Round trip transpotatian paid from California. 

Wire or write 
E. K. FERNANDEZ 

BILTMORE HOTEL, FIFTH Er OLIVE STS., LOS ANGELES, CALIF. 

FOR SALE 
Rare collector's item, valuable Steam Calliope hand -carved body, unique, dis- 
tinctive and has value in excess of 510,000.00 including Tractor and Trailer. 
Can be seen on Municipal Parking Lot, Steubenville, Ohio. ALSO, splendid 
Air Calliope mounted on Ford Truck which is included. Can be seea at Mercer 
Motor Company, Princeton, West Virginia. 
Will receive bids on each Calliope add d to Referee in Bankruptcy, Post 

Office Building, Macon, Georgia, marked "King Brothers' Circus Bid" through 
12 o'clock noon, August 2, 1956. Delivery made within 24 hours of receipt of 
payment at present location. 

DURWARD B. MERCER, Trustee 
504 Parsons Building Macon, Georgia 

10,E COSTUMES FOR SALE 
ALL er111naIlY made ter IM motion plcluH ssudle<, TV er LM VNM chews. Esta 
N 4+12 end up t 74. W mod room hr new efxk conNantly beiM dM4 
What N Yeu ned7 OvNMe abNlyd prI «< end will .nd skhMa In actual cNen. 

10,000 

JACKS OF HOLLYWOOD, INC. 
126 Ne. L area Ave. Nellyweed 21, Calif. 

PHONEMEN 
UPC's and CIRCUS BANNERS for annual lions' Club date. No room far drunks 
end limb. 1 need men to fill other mews. Sponsored by Elks, Sheriff's Posse 
and Chamber of Commerce. 

J. F. SHAFER 
2915 E. 10TH, INDIANAPOLIS, IND. PHONE: MELROSE 73311. No Collects. 

BILLPOSTERS 

LITHOGRAPHERS 
Wanted for the new Clyde Beatty 
Circus. Union men. Advance open- 
ing August 13 of Albuquerque, 
N. M. Address: 

Floyd King 
Clyde Beally Circus 

DEMING, N. M 

4 PHONEMEN WANTED 
Co- sponsored by Sheriff and New Mexico 
Crippled Children's Society. Call PRO. 
MOTION MANAGER. Clyde Beatty Cir- 
cus, 7 -8684, Albuquerque, N. M., 9 a.m. 
to 5 p.m. Or phone Tropicana Lodge at 
Albuquerque. Address: 
302a Central S.W., Albuquerque, N. M. 

PHONEMEN 
MUSICIANS 

Splendid opportunity. Experienced Phone- 
men or Couples. Advertising and Tickets. 
First class auspices, permanent. Hillbilly 
Musicians, Steel Guitar with Stretcher 
System and Bau Fiddle. Girl Comedian 
or Couple. Phone or write: 

FRANK KANNARD 
Boy's Ranch of Missouri 

118 Jerome Hotel, St. Joseph, Mo. 

PHONEMEN 
Need 5 more sober Salesmen for Civil 
Defense Yearbook & Police Book. Con- 
tact 

T. C. TERRELL 
Birmingham, Ala. Lyric 2 -6403 
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Saskatoon Eyes Gate 
Hike; Weather Turns 

Strong Finish Sighted After Heavy 
Rain Pares Total for First Four Days 

SASKATOON, Sask. -A torren- clay was marred by an early morn- 
tial downpour that lasted a half 
hour hit the Saskatoon Exhibition 
Wednesday (25) at 6 p.m., cutting 
deeply into the night's attendance 
and taking a slice out of the fol- 
lowing day's gate, but at the close 
of Thursday (26), fourth night of 
the six -day event, total attendance 
was down only 2 per cent from 
last year at the corresponding 
point. 

The heavy rain, which inun- 
dated parts of Saskatoon, mired 
roads in the outlying sections and 
this held down attendance Thurs- 
day (26), Farmers' Day and tradi- 
tionally one of the exhibition's big 
ones. 

Skies cleared Friday (27) and 
the fair faced the prospects of 
two days of ideal weather before 
the wind -up. As a result, Exhibi- 
tion officials figured that they 
would finish with the gate for the 
full run higher than last year. 
Rain whacked the early days of 
the fair in '55. 

Monday (23), the '56 opening 
day, was given perfect weather, 
and all segments of the fair ex- 
perienced good patronage. Tues- 

ing rain and cold and threatening 
skies thruout the remainder of the 
day. Wednesday was given good 
weather up until the rain hit at 
6 p.m. 

The rain, however, did not pre- 
vent the fair from putting on its 
two scheduled night performances 
of the Ernie Young revue, but the 
turnouts of these were cut back 
be the weather. Nevertheless, over- 
all grandstand patronage at the 
end of the first four days was 
down only 5 per cent from the 
same period last year. 

Auto parking, however, was up 
1 per cent and pari -mutuel betting 
was 10 per cent higher. 

On the midway, the Royal 
.American Shows, which presented 
its new Kiddieland set -up for the 
first time, turned in a 5 per cent 
higher ride and show gross than 
last year. 

The exhibition's livestock show 
was one of the largest in history, 
Steve McEachern, manage r, 
pointed out. Plant inprovements 
consisted of added areas of black - 
topping and new concession 
booths. 

Lombardo Heads Name 
Program at Allentown 

ALLENTOWN, Pa. -Coy Lom- 
bardo and His Royal Canadians 
have been signed to headline the 
grandstand show at the Allentown 
Fair, September 16-22, According 
to Reba D. Schall, secretary, the 
booking, thru the Music Corpora- 
tion of America, will be the only 
fair appearance of the group this 
year. 

Set for appearance with Lom- 
bardo in the night show are Lu 
Ann Simms, the Crewcuts, the Hal 
Sands Manhattan Rockets and 
Jimmy Edmondson, Professor Back- 
wards. For the afternoon shows. 
Tuesday thru Saturday, cowboy 
star Tex Ritter will be master of 
ceremonies for a variety program. 

At the time the contract was 
awarded to MCA in competition 
with other agencies, Spike Jones 
was announced as the feature. In 
announcing the Lombardo pact the 
fair indicated that the feature spot 
had been left open and filled only 

with the reported availability of 
Lombardo. 

Lombardo will open with a Sun- 
day afternoon musical show, the 
first such presentation in many 
years at the fair. On Monday night, 
is preview session, the musical 
group will stage a similar show. 
The remaining night show talent 
will be added for the Tuesday thru 
Saturday performances. 

Automobile races will be pre- 
sented on Saturday afternoon. 
Dutch Culp and Harry Brown, local 
promoters, will stage the races for 
the first time. 

Harness stake and running horse 
races will be presented Tuesday, 
Wednesday and Thursday after- 
noons with $44,000 in stake purses 
to be awarded. 

Promotion pians include a tie - 
in with WCAU -TV, Philadelphia. 
Saturday will be !mown as WCAU 
Day and program personalities from 
that station will appear in person. 

Eastern States Adds 
Permanent Kid Village 

WEST SPRINGFIELD, Mass. 
-A permanent miniature chil- 
dren's village, Storyville, will be 
among the new attractions at this 
year's Eastern States Exposition, 
Manager Jack Reynolds announced. 

More than half an acre of land, 
located opposite King Reid's ride 
midway, has been leased by Jack 
Fitzgerald, of Westfield, Mass. Ac- 
cording to present plans. the paid 
attraction will admit adults free 
when accompanied by a child. The 
admission for children will be 50 
cents. 

A frontier -type settlement is al- 
ready completed. It consists of six 
units in a row, each of which will 
house concessions. They are a gen- 

eral store, post office, jail, Wells 
Fargo Express office, saloon and 
bank. They have been carefully 
designed and constructed to ac- 
curately convey the true color of 
early Western towns. 

Plan Other Units 
Other units slated for installation 

are a candy house and a barn yard 
with live animals, including a duck 
pond. 

Ordered from Messmore and Da- 
nton, New York, are the Old 
Woman in the Show, Hickory 
Dickdry Dock, Wishing Well, Moby 
Dick, Peter the Pumpkin Eater and 
Iirnnpty Dumpty. 

The entrance to the village will 
be in the form of a gigantic book 
12 feet high. 

LOUISVILLE 
SETS 'COPTER 
TRAPEZE ACT 

PHILADELPHIA --A new 
wrinkle in circus acts will be 
displayed at the Louisville 
State Fair this season on the 
"Big Top" circus offering. 

Producer Charles Vanda 
will provide the annual with 
an attraction which should be 
a natural from a publicity and 
advertising standpoint -a tra- 
peze act hung below a heli- 
copter. 

FREE GATE 

Service Orgs 

Buy Edition 

Of Troy, Pa. 
TROY, Pa. -The Troy Fair will 

be a free gate event this pear, 
having been sold out to five local 
service organizations which are 
sponsoring it, according to secretary 
Many Lambert. With this arrange- 
ment it is felt that far better partici- 
pation will be attained than has 
been the case in many years. 

Exhibit space is divided between 
barns and canvas. Indications are 
for a better and bigger agricultural 
display than last year, which was 
the best in 12 years. 

The fair, scheduled for August 
7 -11, will open with a hillbilly jam- 
boree, coincidental with reduced- 
rate rides on the Reithoffer Shows 
midway. Schedule of events for the 
week is widely varied, with a se- 
ries of ball games, stock parade, 
FFA day, grandstand competitive 
events and others. 

Of the 12 acres available, some 
seven are now in use. Proceeds 
will go toward building a munici- 
pal swimming pool and creating 
a recreational park on the grounds, 
Lambert said. 

Rochester, N. H., 

Pacts Boone, 

Jill Corey 
ROCHESTER, N. If. -- P a t 

Boone and Jill Corey, TV perform- 
ers and record artists, will head sup 
the name attraction bill at the 
Rochester Fair, George Wilson, 
president, announced. 

Supporting acts will include 
Zippy, chimp from the Garry 
Moore video show, and Lillian 
Briggs and her trombone. Also set 
are a circus slime and "Midwestern 
Hayride." Fair runs from Septem- 
ber 16 that 22. 

NEEDS THAT STEEL! 

Use of Albuquerque 
Coliseum Is Hoped 

ALBUQUERQUE - Leon 
Hanna, secretary- manager of the 
New Mexico State Fair here, has 
his fingers crossed. Ile is hoping 
that the end of the steel strike will 
permit him to use, if only on a 

limited basis, the new $1,000,000 
Coliseum now under construction 
at the coming fair. 

At week's end, some vital steel 
material was needed to put the 
structure in a condition so that it 
could be used to house two major 
atomic exhibits, one from Oak 
Ridge, Tenn., the other from Los 
Alamos, N. M. 

Harms abandoned hopes some 
while back of using the Coliseum 
for a paid show during the '56 
fair. He had an ice show, "Ice 
Capades," penciled its, butt when 
it appeared certain that the build- 
ing would not he completed in 
time he called off that attraction. 

As Harms sees it, the Coliseum 
will not be completely equipped 
until next spring. Accordingly, he 
has tentatively booked "Ice Ca- 
pades" to open it with an engage- 
ment starting April 5. 

For an ice show, the building 
will seat 12,000. For fights, it will 
provide seating for 16,000. The 
building has an eight -inch con -. 
crete floor. 

The Coliseum is only one phase 
of the fair's plant improvement 
program. New additions ready for 
the coming fair include a $25,000 
horse race, secretary's office, two 
race horse barns, one for exhibi- 
tion horses, sheep barn and a swine 
barn. 

Salt Lake City 

Elects Gillman 
SALT LAKE CITY -John W. 

Cillman, Orem fruit grower and 
conservationist, has been elected 
chairman of the Utah State Fair 
for its Centennial run here Sep- 
tember 14 -22. 

Floyd Harmer, former mayor of 
Payson and manager of the Utah 
Poultry and Farmers Cooperative 
branch in that area, was named 
vice -chairman. 

Cillman announced that a new 
restaurant would be constructed 
just south of the grandstand and 
the remodeled auditorium will be 
opened in time for the fair. 

Harrington Overcomes 
Spotty Weather H'cap 

HARRINGTON, Del. - Spotty 
but generally fair weather has 
graced the Kent and Sussex Fair 
this week, with attendance holding 
up nicely. Thru yesterday, when 
thunderstorms struck in the morn- 
ing, the turnouts were about 5 
percentage points over last year, 
according to Secretary T. B. Hollo -, 
way. 

The annual event, leading off 
the Eastern fair season, was des- 
tined for success early in the week. 
If results here are any standard 
for the 1956 season, there should 
be little trouble experienced at the 
gate by other fairs, granting that 
weather is favorable. 

Admission prices are unchanged 
from 195,5, and physical improve- 
ments include completion of the 
grandstand which was begun in 
April last year. This included add- 
ing of safety railings, and finish- 
ing off of the side and other car- 
pentry. Seating capacity is some 
4,000. 

A combination Gish Horan - 
Buddy Wagner thrill show, worked 
thru .Horan, who had the date 

last season, seas presented Monday 
night (23) and did better titan 
3,000 attendance, with rainfall 
from 6-8 p.m. hurting admissions. 
Front gate mark was about 6,010. 
Horse racing took over during the 
week with a CAC -Hamid revue 
at night. 

Augmenting the acts Friday (27) 
night was the "Midwestern Hay - 
ride," and an added feature Satur- 
day (28) night was singer Pat 
Boone. 

Sam Nunis midget auto racing 
was hampered Friday afternoon 
by rain which fell twice during 
the morning and left dark skies 
and threatening weather to dis- 
courage patronage in the afternoon. 
Nunis lias AAA big car racing on 
Saturday afternoon. 

Premiums money by the State 
was upped by $2,500 this year, 
Holloway noted. bringing the total 
awarded to $15,000. 

In addition to the Prell's Broad- 
way Shows midway, the fair op- 
erates an independent midway 
which was sold out early, including 
eight jewelry operators this year. 

Texas Association Seeks 
Michigan State To Kill 10% Show Tax 
Retains Execs 

DETROIT--Harry Carling, of 
Pontiac, was elected president of 
the new Michigan State Fair Com- 
mission, retaining the continuity 
of officers from the now abolished 
lair Board of Managers. 

Stephen Farco, this city, vice - 
president of the old group, was 
elected vice- president of the new 
commission. Donald L. Swanson, 
massager, received a new 18 -month 
contract 

DALLAS -The Texas Associa- 
tion of Fairs & Expositions lias 
appointed a special legislative 
committee to seek elimination of 
the 10 per cent State tax on per- 
centage shows working under 
sponsors. This announcement was 
made at the association's semi-an- 
nual board meeting here last week 
where Rex Baxter, massager of the 
Tri -State Fair, Armarillo, was 
named chairman of the special 
committee. 

The board also set. the 1957 
convention for February 7 -9 in 

the Baker Hotel lucre. Othel Neely, 
president of the association ap- 
pointed Joe Cooley, of Abilene, as 
chairman of Ilse program commit- 
tee. 

Directors voted to contribute $75 
to the International Association of 
Fairs & Expositions. Attending the 
meeting were James H. Stewart, 
general manager of the State Fair 
of Texas; Bob Murdoch, Tyler; 
Nick Craig, Dalhart; Karl D. 
Schwartz, lleaumont; E. O. Stacy, 
Chicago; Mrs. Jackie Huffhines, 
Neely. 
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NOSTALGIC SETTING PLANNED 

Old 'Cracker Town' Among 
Atlanta Fair's Features 

ATLANTA - "Cracker Town 
U.S.A." will be the feature of the 
Southeastern Fair slated for a 10- 
day showing starting September 
27 at Lakewood Park. E. Lee Car - 
terton, general manager, states that 
an old mill complete with water 
wheel is being moved down from 
Fannin County. A log cabin from 
Blairsville in Union County is be- 
ing erected, piece by piece. 

Cracker Town reproductions will 
include an old barber shop, jail, 
country store with post office, 
wagon shed, steam engine, pottery 
mill and equipment for making 
furniture and sorghum. All will be 
in operation and will form a con- 
trast to the modern equipment and 

Stale Money 

Set for Ala. 

Peanut Fest 
DOTHAN, Ala. -This year the 

National Peanut Festival will 
benefit for the first time from a 
program under which State funds 
will be available. Henry Kennedy, 
spokesman for the Chamber of 
Commerce -backed event, states an 
80 -acre parking lot has been se- 
cured adjacent to the grounds. 
Sixty acres have been allotted to 
the midway, contract for which is 

held by Johnny's United Shows. 
Dates for this 13th annual show- 

ing are October 15 -21. Associa- 
tion recently became a member of 
the Alabama Association of Fairs. 
Exhibits will be housed in three 
large tents rented for the occasion. 
The Beauty Pageant is counted 
upon to draw heavily in the area, 
which includes nearby portions of 
Georgia and Florida. Special Fes- 
tival guest will be the 1958 Miss 
America. 

Kennedy says 27 marching 
bands, including six from the 
Armed Forces, will participate in 
the festival parade. He is confi- 
dent that the 100,000 attendance 
figure previously reported will be 
opped this year. 

Unique 

THE MILODEES 
H and balancing by the Heavyweight. 
available for Fain, C,,cusn, Parts, 
Celebrations, Night Clubs. 

Seafier. 6 Mldwesf Committees. 
ceatect: 

(HAMS IEMATER AGENCY 
in W. Randolph St. Chicago, IIL 

New Eagland CommI te.a, contact 
AL MARTIN AGENCY 

B radford Hotel Boston, Masa. 

THE THREE MILOS 
America's Outstanding Aerial Act Glee 

available with above set. 

DISPLAY FIREWORKS OF DISTINCTION 
Whether your Fair, Celebration or Event 
sells for a ace display or 113,000.00 
epechel0, you will fled CONTINENTAL 
equally interested In riving you Use moat 
and beat for your money. We carry 
deeiaq ' Insurance. Bend for our free 
catalog NOW. write, wlr. or noose 
Continental Fireworks Co. 
R. R. se lcksenellle, 111. 

phone R-013 or 1381 

WANTED 
Fran Act to phase children of all ges for 

GREGG COUNTY FAIR 
October 1 thru October 6. 

Contact 
Dr. Morgan Willeford 

306 Leonard Drive Longview, Texas 

WANT CARNIVAL 
To play August 19 -17 dates. 

Write, wire or tail 
ROB ACRE 

OSBORNE COUNTY FAIR ASSOCIATION 
Osborne, Kansas 

machinery on display elsewhere on 
the grounds. 

Officials anticipate a 400,000 
gate for the 1956 run. Fair is 
backed by the State Department 
of Education, and industrial and 
commercial organizations on a 
statewide level. Approximately 
$50,000 will be awarded as pre- 
mium money in the various de- 
partments. 

The new livestock building will 
have a 21,000 -square -foot area 
sufficient to hold 300 head of cat- 
tle. A "Farm Family Animal Land," 
to be set up in co- operation with 
the University of Georgia Exten- 
sion Service and the State 4-H 
clubs, will exhibit a model farm 
yard with surrounding crops and 
animals. An atomic power plant 
will be set up in the Commerce 
and Industry Building by the 
Georgia Power Company. 

Daily entertainment features will 
include an ice show, roadster 
races, a Joie Chitwood thrill unit 
and a pyro show. Floyd Gooding 
has the midway contract. There 
will also be an antique auto show, 
military exhibits, pony show, coral 
crafts display, women's fashion 
show and a Future Teachers of 
America program. 

Rutland Adds 

Baton Contest 
RUTLAND, Vt. -- Arthur B. 

Porter, secretary -manager of the 
Rutland Fair, has slated a couple 
of features which will be new here. 
On Friday afternoon of Labor Day 
week Cene Holier racing os- 
triches, camel and Wild West show 
will be presented. 

Another first will be the Ver- 
mont State Baton Twirling Cham- 
pionship, sponsored by the Eastern 
States Baton Twirling Association. 
Otherwise the scheduled program 
will follow that set in previous 
years. GAC -Hamid will have its 
No. 1 retve in for the grandstand 
show, augmented by the Mariners, 
vocal group, and Sharkey, the seal, 
plus other vaude acts. 

Previously disclosed was the 
booking of the King Reid midway 
replacing The World of \firth 
Shows. Porter commented that 
concessionaires and exhibitors ap- 
parently look forward to a good 
fair, as indicated by a practical 
sellout of all indoor space and re- 
quests still costing in. Final day 
attraction will be the Ward Beam 
thrill show. 

Lou Walters Awarded 
Louisville Booking Ex 

NEW YORK - Lou Walters, 
Broadway showman, has been 
named director of special events 
for all theatrical -t 1e productions 
at the new multi -million -dollar Ken- 
tucky State Fair plant in Louis- 
ville, it was announced last week 
by Swanson & Daizell, Inc., New 
York public relations firm. 

While local publicly will be con- 
tinued out of the fair office, ele- 
ments of national scope will be 
handled out of New York by the 
agency, according to Cal Swanson. 
The agency and H. Clyde Reeves, 
general manager of the Kentucky 
Exposition Center, are acquainted, 
as Reeves is on the board of Bank- 
ers Life & Casualty Company, Chi- 
cago, a Swanson & Daizell client. 

Walters, it was brought out, will 
likely do some staging of his own. 
In this regard it is recalled that 
last season he offered a unit for 
major fairs under his Latin Quar- 
ter title. He will book and produce 
at Louisville, it was announced. 

Attractions for this year's fair 
were signed prior to the signing of 
Walters, who will operate on a 

52 -week bfisis. There will be a 
year -round restaurant, featuring an 
entertainment policy, as part of the 
plant, and in addition to acts for 
this location Walters will hook in 
all other show -type offerings to use 
the plant's facilities. 

Big Top Booked 
Charles Vanda, producer of TV's 

"Big Top," will take his show out- 
doors the first time for a two-day, 
four -performance stand at the fair 
on September 7 -8. 

Vanda, vice -president in charge 
of TV for WCAU, stages "Big Top" 
in Philadelphia for the CBS net- 
work every Saturday at noon. The 
show never has played any engage- 
ments outside the TV medium in 
its seven -year tenure. If the Louis- 
ville expedition is a success, Vanda 
hopes to schedule a series of out- 
door shows next year. There will 
be 18 acts in tseo rings. 

Louisville Plant 
Plans New Hotel 

LOUISVILLE -Plans for the 
construction of a 100 -room hotel 
on the new grounds of the Ken- 
tucky State Fair here have been 
announced. 

Clyde Reeves, executive director 
of the center, said the hotel would 
be built and operated by private 
interests and that a tract of 11 acres 
has been set aside for the purpose. 

One bid was already received 
and three or four more were ex- 
pected, Reeves said. 

"Big Top" will play in the 21,- 
000 -seat stadium now being com- 
pleted at the fairgrounds. Extra 
bleacher seats will be set up to 
accommodate t h e anticipated 
crowds. 

In between the Friday and Sat- 
urday performances, Vantla and 
ringmaster Jack Sterling will fly 
back to Philadelphia for the regular 
Saturday telecast, which will have 
a completely different set of acts 
than the Kentucky circus. At the 
end of the hour -long videocast, the 
pair will head back for Louisville 
for the final two performances 
there, one a tw'i -night display. 

The circus at the fair will be 
billed as "Charles Vanda's Big 
Top, Television's Circus Spectac- 
ular." Sealtest, sponsors of the TV 
program, will also get its share of 
plugs. 

HIGH ACTS 
WANTED 

WE CAN USE 1 nary good HIGH 
ACTS -phase glee your opon time and 
salary from Aug. 1st thru September. 

WRITE 

WARD BEAM ASSOCIATES, INC. 
p. O. Bo: 148 Goshen, N. Y. 

CLEAN CARNIVAL WANTED 
September 131415 

COLLINSVILLE TRI- COUNTY FAIR 
Collinsville, Oklahoma, 

Conlest 
JOHN FOX, Ser: Mpr. 

D. W. BUCHANAN 
Collinsville, Okla. 

For Your 
Falr...Park...Celebra t to 

Book 

THE MALKÖ TROUPE 
Plying Tr Artich 

MIKE MALKO 41.o1nvM1nlÌ 

STONEBORO FAIR 
Always on Labor Day, Aug. 30 -Sept. 3 

WANT 
Eating and Drinking Stands, Cookhouses, all kinds of Hanky 
Panks and legitimate Concessions. Want clean Family Shows. 

Concession Manager 

W. .1. PARTON 
Sandy Lake, Pa. 

V, BEN WEISS BINGO i 
0 

OPENING AUGUST 4, MIDDLETOWN FAIR, MIDDLETOWN, N. Y. g 

V, WANTS HELP TO WORK IN BINGO g 

gExperience unnecessary. Tractor drivers preferred. If 

/ you were with me before, get in touch. 

. 15 FAIRS' WORK, AND THEN ALL WINTER IN CUBA. o 
Will be at MIDDLETOWN FAIRGROUNDS AUGUST 1. 

I Write, wire, call at once. 
L' \ _\ \ 1 \ _ \ 1.7 \ \ _\____` 

_HH 

GRANGERS FREE FAIR 
Free Admission -Free Parking. 

August 26 thru September 3 (Labor Day) 

WILLIAMS GROVE PARK 
MECHANICSBURG, PENNA. 

(10 Milm S.W. of Harrisburg) 
Can place legitimate Csncsions and Family (bows. 

Write or wire BOB RICHWINE 

ATTENTION! 
SECRETARIES OF 

FAIRS - CELEBRATIONS -SPECIAL EVENTS 
THE 

ERNIE YOUNG 1956 REVUE 
Played To OVER 140,000 PEOPLE IN 6 NIGHTS At The 

CALGARY EXHIBITION JULY 9 -14 
If You Are Interested In Booking America's Greatest 

Night Show for 1957 Contact: 

ERNIE YOUNG 203 N. WABASH AVE., CHICAGO, ILLINOIS 

Now As We Are Already 
Arranging Our Route 

For Next Year 

Copyrighted material 

www.americanradiohistory.com

www.americanradiohistory.com


92 THE BILLBOARD 

CARNIVALS 
Communications to ISS W. Randolph St., Chicago 1, III. AUGUST 4, 1956 

RAS Ups Saskatoon 
Gross Despite Rain 

Ride, Show Takes Up 5% First Four 
Days; New Kiddieland Set -Up Opens 

SASKATOON, Sask. -Despite 
one of the heaviest rains to hit 
Saskatoon in years, the Royal 
American Shows notched up bet- 
ter business in the first four days 
of the six -day Saskatoon Exhibition 
than it did last year. 

Ride and show grosses for the 
four-day riod ending Thursday 
night (28) were up 5 per cent 
over the take for the corresponding 
period last year. 

Friday (27), the fair's fifth day, 
was given ideal weather and like 
weather was promised for the clos- 
ing day. As a result, 'fair and 
Royal American officials predicted 
that midway business would finish 
at least 10 per cent higher than last 
year, when the exhibition was hit 
by rain in the early days of its 
run. 

The exhibition was drenched by 
a driving half -hour rain Wednes- 
day night (25). The rain was so 

Harrington Is 

Long-Awaited 

Prell Winner 
HARRINGTON, Del. = The 

Prell midway's first fair date, the 
annual Kent and Sussex event, got 
off to a roaring start this week, 
with the office and operators of 
other units agreeing a few more 
like this one could set things right 
for the season. 

Business experienced by the 
Prell organization has been far 
'from excellent this year, with the 
show experiencing rain, accidents 
and the unfortunate New Jersey 
situation which resulted in blanked - 
out concessions when it played 
Newark. Rides and shows in gen- 
eral had a good week. 

Kiddie day on Tuesday (24) was 
very big, and business experienced 
on other days was likewise good. 
Some rain fell on Monday (23) and 
on Friday morning (27). The week 
shaped up early as a long -awaited 
winner, which it proved to be. 

Moose Jaw 
Just So -So 
For Crawshaw 

MOOSE JAW, Sask.,- Winding 
up its three -day stand at the Moose 
Jaw Exhibition and Stampede Sat- 
urday (7), Royal Canadian Shows 
was bogged down in mud. Rain 
had fallen the day before and on 
Saturday afternoon it pelted down. 
Tho some of the rides operated, 
the day was regarded as a blank. 

The show, playing its first Moose 
Jaw fair date, had a late setup for 
the opener, kids day, but the 
weather was good and business 
timed out okay, according to Dick 
Crawshaw, assistant manager. Rain 
off and on during the second day 
made the lot soft. Business was 
good but could have been better, 
Crawshaw said. 

The Delta Rhythm Boys, singing 
group, were in Moose Jaw at the 
time and tried their hand at out- 
door show biz Friday. Using a top 
on the Royal Canadian midway, 
they put on four shows but made 
no money, Crawshaw reported. 

heavy that it killed off the fair's 
night attendance and slashed activ- 
ity on the midway. Thursday (26), 
Farmer's Day, also felt the effects 
of the previous day's rain, the 
roads in the outlying areas being 
so muddy that many farmers pot 
off attendance at the exhibition. 

The Royal American set up its 
new Kiddieland for the first time 
here, and it was greeted en- 
thusiastically. The Kiddieland has 
a separate entrance off the main 
midway, an attractive entrance 
arch, special lighting inside of the 
Kiddieland, and aluminum benches 
for parents of youngsters. 

The Watercade, featuring Lottie 
Mayer's Disappearing Water Bal- 
let, snared top money among the 
shows in the first four days of the 
engagement. The Water Ballet was 
given an unusally strong reception. 

Leon Claxton s Harlem in Ha- 
vana show and Dick Best's Side 
Show also turned in strong grosses, 
running neck- and -neck for the sec- 
ond spot. Other shows which re- 
ported excellent business were 
Johnny Bronson's Sea Elephant 
and Bill Kemp's Motordrome. 

Many officials of other Western 
Canadian fairs visited the midway 
here. Included among them were 
Maurice Hartnett, Calgary; Fred 
Miller and Lawrence Rye, Edmon- 
ton; Alex McPhail, II. L. Craw- 
ford, W. T. McGregor and S. O. 
Meighan, Brandon, and Don Pella, 
Charles Harlton, Fred England, 
D. A. R. McCannell, E. J. Courtney 
and G. B. Cranrvorth, Regina. 

PARK FENCE & 
RIVER ISLAND 
FOIL CRASHERS 

FREDERICTON, N. B. -A fenced ballpark gave 
the King Reid Shows near- 
perfect gate control here and 
a paid attendance of 6,300 on 
closing Saturday (21). The 
gate fee is 20 cents. 

Reid anticipates more of the 
same at the upcoming Wood- 
stock C..entennial, which will 
be held on an island in the 
middle of the St. John River, 
with a single bridge approach. 
"If the crashers beat us there, 
they'll have to be expert 
swimmers," Reid commented 
with satisfaction. 

Imperial, Calif., 

Pacts Goebel 

For '51 Return 
IMPERIAL, Calif. - Carnival 

midway contract for the 1957 Cali- 
fornia Mid -Winter Fair has been 
awarded the Pan American Amuse- 
ment Corporation, D. V. Stewart, 
fair secretary- manager, announced 
1. '. week. 

The show, of which Louis Goe- 
bel is president, and Jimmie Wood, 
general manager, had played the 
date for three years straight until 
1955 when the contract was award- 
ed the Frank W. Baccock United 
Shows. The Babcock organization 
bid for the date this year but was 
lower than the undisclosed top 
offered by Pan American. 

M'kee Lake Front 
Is Okay for Olson 

MILWAUKEE - The Olson At the end of the first three 
Shows did okay in the first half 
of a split six -day stand on Milwau- 
kee's lake front and expected to 
do even better in the last half, 
the three days ending Sunday (29). 

Local regulations limit a carni- 
val stand to three successive days, 
and the Olson Shows were idle 
Thursday (26) to break the two 
three -days periods. 

The first three -day portion of 
the engagement was highlighted 
by a big turnout Wednesday night 
(25). About 10,000 thronged the 
midway during the evening hours 
that night. 

The huge turnout taxed available 
parking space, and the sponsoring 
organization, the Democratic Party 
of Milwaukee County, obtained the 
use of adjacent property for the 
parking of cars during the last 
three eights. 

Split Weeks 
Pan Out OK 
For Skerbeck 

DETROIT -- The Skerbeck 
Amusement Company is making its 
first tour of Southern Michigan in 
30 years, breaking in new territory 
close to Detroit. The organization 
crossed the Straits of Mackinac for 
the July 4 celebration at Petoskey. 
Business was good, and the shows 
will return for the fair in late Au- 
gust. 

From Petoskey they made a 268 - 
(Continued on page 94) 

days, Paul Olson, the show's mass- 
ager and co- owner, said that the 
full six days would yield business 
equal to his expectations. The lake 
front had been closed to shows 
for a year, and was opened up by 
Louie Berger, the show's general 
agent. 

The stand here winds up the 
Olson Shows' pre -fair route. To 
make its first fair, Chippewa Falls, 
Wis., personnel will work thru 
Sunday night (29), with the show 
train slated to move out of Isere 
at 7 a.m., Monday for the long 
haul to Chippewa Falls, where 
the fair will open early Tuesday 
morning (31). 

Groggy Eastern Units 
Get Ready for Fairs 

NEW YORK -The Eastern fair 
season will begin rolling in the 
next two weeks and for the op- 
erators of most units it's high time 
and none too soon. 

A combination of bum weather, 
poor towns, unexpected legisla- 
tion and other operational hazards 
have left any number of them 
virtually empty handed after a 
still date season widely denuonced 
as unlucky and unhappy. 

Those shows that stalled their 
openings in an effort to avoid the 
treacherous weather of early spring 
and to cut the period of obligation 
in the interest of lowering expenses 
ran smack into some horrendous 
weather, nevertheless. Instead of 
adding to their operational capital, 
the contents of the money tills was 
diluted. As many as eight out of 
a possible 10 teardowns were re- 
ported by some units to have been 
made in the mud. Since the rains 
seldom are considerate enough to 
hold off on a Saturday until all 
possible business is over, the wet 
teardowns meant, as often as not, 
that the important final night's 
business was buried in mud. 

Calif. Clubs 

Split $1,000 
MEDFORD, Ore. - Approxi- 

mately $1,000 will be divided be- 
tween the Pacific Coast Showmen's 
Association and the Show Folks of 
America as the result of the annual 
benefit staged by West Coast 
Shows here Wednesday (11). 

Sam Dolman was chairman of 
the event which was held in Buster 
Odle 's girl show top. Assisting 
were Eddie Hellwig, Barbara 
Hellvig, Betty Coe, E. W. (George) 
Coe, Jack Christensen, Lillian 
Schue, Clara Andersen and Hunter 
Farmer. Special guests were Mr. 
and Sirs. Al Slater and Mr. and 
Mrs. Rick Cummins. 

Joe Wallace was in charge of re- 
freshments assisted by Max Hill- 
man, Ray Butler and Robert Mc- 
Morrine. Odle and Dor. Gilbert 
handled the entertainment assisted 
by William Snelson, John Ristick, 
Judy and Brownie Ristick, Jean- 
nine Odle, Bob Coiborn, Jack 
Hutning, Bob Emerico, Darlene 
Harmon, Joe Garcia, Jean Crain, 
Jack Helms, Jack Hunting and 
Chuck Glover Jr. Serving refresh- 
ments were Madge Wallace, Betty 
Coe, Lillian Schue and Clara An- 
dersen. The performers were sup- 
per guests of Mr. and Mrs. Johnnie 
Miller in the cookhouse. 

Dampness Marks Final 
Still Dates for Strates 

BATAVIA, N. Y.- -Except for 
rain which has dogged its trek 
thru the rapper regions of New 
York State, the fames E. Strates 
Shows has done well boils in terms 
of attendance and gross. 

But the rain has been consistent, 
hampering the final, and most im- 
portant days, of each of the last 
three weeks, according to L. Har- 
vey (Doc) Cams, show manager. 

The date Isere, involving a farm- 
er's convention, drew a horde of 
people on Wednesday (23) and 
good attendance on other days 
but the per capita spending was 
noted as very low in comparison 
to all other dates. 

The show is ready now for the 
start of its fair route at Clearfield, 
Pa. Shore equipment is in excellent 
shape and the earning power of the 
attractions is reported the best 
ever with the show at full strength 
and in good variety. 

Preparations for the fair season 
have been carried on thru the 
still date season. All units are in 
excellent shape and paint has been 
spread las islily. 

Numerous comments have been 
received by the management fol- 
lowing the appearance of show 
personnel recently on the Arlene 
Francis "Home' television show, an 
NBC network feature. 

But from out of the morass, and 
from every quarter, comes the re- 
port that there is nothing wrong 
with business when the weather 
behaves. Spending is brisk and, 
on a per capita level, high enough 
to point to healthy grosses. As im- 
portant as these factors may be 
at still dates, they take on added 
significance at fairs where the 
attendance is far greater, the work- 
ing hours much longer and the 
earnings potential, consequently, 
bigger and better by far. 

As a consequence the outlook 
is for excellent business at fairs, 
and optimism, altho dampened 
frequently, rides high at the fair's 
approach. 

Harry Fisher, 

Coast Showman, 

Dies at 11 
SAN FRANCISCO -- Harry 

Polish Fisher, 72, one of outdoor 
show business' most colorful per- 
sonalities and active in organizing 
the local chapter of Show Folks of 
America, died here Monday (23) 
following an illness of several 
months. 

The idea for the local club in- 
cubated in his novelty shop here, 
where a number of show people 
congregated daily. The meetings 
indicated the need for such a club, 
with the idea being developed into 
a reality. He was also a member of 
Showmen's League of America. 

Born Samuel Cohn in Philadel- 
phia in 1884, he was a concession- 
aire, legal adjuster and show owner. 
He had his own show from 1926 
to 1931 and organized the Golden 
West Shows, which toured Cali- 
fornia from 1943 to 1950. Follow- 
ing the disposal of his second show, 
he was a legal adjuster and agent 
for such organizations as the \Vil- 
liam Myer Cold Coast Shows. 
Prior to coming here, he trouped 
with the Sig Sauteile Circus, 
Hagenbeck -Wallace, Greater Shees- 
ley Shows, Dyckman & Joyce and 
Cole Bros.' Circus to name a few. 

During the more than half cen- 
tury Ise spent in the field, it was 
divided almost equally between 
circuses and carnivals. 

He is survived by his widow, 
Rose; two brothers, Harry and 
Newman Cohn; three sisters, Rose 
Williams, Jean Stokes and Coldie 
Levenberg; a son, Nathan Cohn, 
local attorney, and a grandson, 
Norman Colhn. 

Funeral services were held 
Tuesday (24) at Sinai Memorial 
Chapel, with interment in Salem 
Memorial Park. 

Yee Scores 
On Islands 

HONOLULU - Wally Yee 
Shores closed its third successful 
stand of the season here Sunday 
(22) after racking up good ride, 
show and concession takes on two 
other islands, Hilo and Maui. The 
stand here was under Lions Club 
auspices. 

Show carries five rides and 20 
concessions, which move on 10 
trucks, and from island to island by 
barge. Shore has its own light plant 
and a calliope. From here the Yee 
organization was scheduled to move 
to Kanai for a four -day stand. 
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MIDWAY CONFAB 
Jimmie Ilelman, who was re. 

cently released from an Eric, Pa., 
hospital following a dislocated 
shoulder, is back home in Balti- 
more, but is scheduled to enter 
another hospital for an eye opera- 
tion \(r. and Mrs. George 
Lewis are vacationing in Benton 
Harbor. Mich. Mrs. Lewis recently 
joined her husb:utcl and will play 
several fairs with him before 
returning to their sli:ni hone. , . . 

Bertam (Junior) Ilassett recently 
took off his Army uniform and has 
joined Billy Logsdon's show as 

PARAKEETS 
CAGES 

Minimum order, forty birds. 
Shipped F.O.B. Los Angeles. 
Cash or Money Order with 
order. 

24 -HOUR SERVICE 
Phone Elliott 9 -4591 

WELLS BIRD FARM 
2143 South Myrtle Avenue 

Monrovia, California 

BOB HAMMOND SHOWS 
Want Foremen and Second Men on 15 

Rides. Must drive. Also A -1 Mechanic 

with tools. Long season, good pay. 

ADDRESS: Nice, Tex., Aug: 1.4; Rush 
Springs, Okla. lWalrmalen Days), Aug. 
411 Anadarko, Okl., (lie Indian Expos 
shier), Aug. 11 -111. 

CLIFF THOMAS AMUSEMENTS 
Want Concessions for Greencastle. In- 
tllana. 4-H Fair. Aug. 411. Concessions 
all open except Bingo. $30.00 Days all. 
Oden Old Settlers te follow; then Gold- 
smith Old Settlers, , Indiana, 
Labor Day. Bide Help: Can usa good 

n 
7= o arrG:;:=1 Wels, 

Grekncstir,Inoiuns, r Grounds 
next 

CLIFF THOMAS 

NEW ALUMINUM 

MILK BOTTLES 
1."17 1 Rlbs Carl Inside 

. TNEY STAND UP 
$4.50 EACH 

specify welehled or amply. 

CONCESSION SUPPLY CO, 
3tle Sever Rd., Toledo 13, O. 

talker. While in the service, llas- 
sett seas stationed in Germany. 

Peggy Thompson, formerly with 
W. C. Wade Shows, postais that 
she's due to enter Municipal lfos- 
pital, Tampa, on August 13 for 
surgery and would like to receive 
mail. . . Doc Gordon infus that 
he's keeping active around Cin- 
cinnati. . , , Bobby Kork is re- 
ported to be confined to St. Francis 
Hospital, Trenton, N. J. 

Hattie Wagner recently opened a 

kid spot in Mobile Bay with four 
rides, eat stand and a portable ice 
cream and popcorn wagon. Ben 
Buck, former Cavalcade staffer, is 

operating the food departtüent... . 

Larry Schaff, formerly with Frank 
Peppers' Shows, is currently with 
F. C. Bogle in Kansis Miss 
Billie Reed, formerly with various 
shows, recently middle- aisled it 
and will move to Hawaii with her 
husband. 

Josephine Conroy, wife of former 
talker, Ten Conroy, is in Room 
1222, Jefferson Hospital, Philadel- 
phia, for surgery. The Conrnys are 
in the trailer sales business in 
Woodbury, N. J. 

Mrs. Linda Roman, wife of 
Whitey Roman, concessionaire on 
World of Mirth, is currently train- 
ing to enter the National \Vater 
Ski Tournament to be held August 
21 -22 in La Porte, Ind.... Visitors 
to the F. C. Bogle Shows at An- 
thong, Kan., included Mr. and Mrs. 
Chuck Rothermel, former conces- 
Sion ops; Bob Steele and Sam 
Griggs.... Lany Ramsey has the 
short range on Sonny Myers 
Amusements. 

Archie C. Feathers, of Royal 
American, was. guest of honor at a 

surprise birthday party at the Ed- 
morion, Alta., Fair, with the party 
tossed by his wife, Marie, and local- 
ices Airs. Don Purdy and Airs. Tom 
Kemper. Guests included Tony and 
Betty Noviega, Robert and Mary 
Gamer, Johnny and Margaret 
Glover, George and Pee Wee 
Fisher, George and Zelda Hershn, 
Ernest and Thelma Evans, Blue 
and Peggy Forrest, Dan and Rose 
Danielson, Tonto Thomas, Frenchy 
Mooneyham, Charles Hughes, P. 
P. Larkin, Babe Larkin and Warren 
Volk.... Airs. John (Bertha) Kup- 
fer spent a day on Rogers Bros. 
when the show was playing the 
Lisbon, N. D., Fair. 

GREAT WESTERN AMUSEMENTS 
WANT WANT 

FOR RAPID CITY, S. D., RANGE DAYS AND FAIR 

AUG. 14.19. 35,000 SOLDIERS, PAY DAY 

SHOWS: Want firstclass Girl Show, guaranteed to work. Will book Motordrome 
or Side Show. RIDES: Will book Octopus, Rollo Plan or Coaster. 

CONCESSIONS: All Honky Panks open, wire in for space. (No flots or gypsies.) 

SPECIAL OFFER FOR BINGO AND GLASS PITCH. 

Address: MANAGER, Hettinger, N. Dok., this week; Faith, S. Dak. (fair), 
Aug. 9-12; then Rapid City, S. Dak. 

GREATER DIXIELAND EXPOSITION 
Want for Warns County Fair, Indianola, Iowa, August 1.4. Followed by solid 

route of Fairs until Nov. 1. 

CONCESSIONS: Place Photos. Roman Targets. High Striker, Hoop -La, Hata, Records. 
Dip, Basket Ball. Derby, Milk Can, Slum Blower, Bowling Mite leElllmle Stock 
Cenceselons. ALSO PITCHMEN AND DEMONSTRATORS. HELP: Want Foremen and 
Second Men on Wheel, Jenny end Comet. Jack Cook and Harold Eulah want Agents 
for Hanky Panks, also Aria for Side Show. SHOWS: Place Snake, Wildlife, Illusion, 
Drone, other clean Shows with own equipment except Side Show, Athletic and Girl 

ALL REPLY: JIMMIE HENSON, MGR. 
Indianola, Iowa, this weak; Vinton, Iowa, next. 

WANT FOR BIG SIDE SHOW 
Ten Day Cntennlal, Duluth, Minn., opening Angus} 2, than North Dakota Slate Fair 

In Fargo and a e 
Acts, 

ere. 
Tyro drat close Front Tnikrrs, useful Working Acts, Fire Eater, Pin Cushion, etas 

Contact 

LISA IELMAR 
Can Hill's Greater Show, Duluth, Minn. 

[ 

WANT - WANT - WANT - WANT 

15 BONA FIDE FAIRS 15 
STARTING LYNCHBURG, VA., AUG. 6; FOLLOWED BY TAZEWELL, VA. 

THEN THE STATE FAIR OF WEST VIRGINIA, RONCEVERTE, W. VA. 

HANKY PANKS 

0 
Short Range, Photos, High Striker, Wild Life, Fat Show. Will book or 

4 Derby Racer, Hots, Novelties 

4 

SHOWS 

buy Fun House or Glass House 

RIDES 

00, 

5 

FA 

Roll- o- Plone, Rock.o.Plano, Scrambler, 
Twister, Flying Scooter, Ponies. Good 
opening for two more well fronted Kiddie I 

, e S Rides. 

Wire or call: JOHNNY J. DENTON, Mgr. 
/ HOTEL BRISTOL, BRISTOL, VIRGINIA I 

LIONS FAIR 
CLARION, PA. 

AUG. 6 -11 

CLAYSVILLE, PA. Always on Labor Day 

WANT 

DAYTON, PA., FAIR 

AUG. 14 -18 

STONESBORO, PA., FAIR 

Custard and Photos, will sell Ex. Hanky Conks, Eats and 
Drinks, Apples and Ice. Rides and Shows that don't 
conflict. 

WASHINGTON, PA., 

FREE FAIR 
AUG. 21 -25 

JAMESTOWN, PA. 

WANT 
Lew Weinstien wants Binge Caller and Countermen. 
Curley, gat in touch. People for 10 -in -1, Girls for Girl 

Show. 

SPACE LIMITED FOR WASHINGTON FAIR 

Eddie Dietz, EDDIE'S EXPOSITION SHOW 
This week: APOLLO, PA. 

P.S : Simmons, get in touch. 

g 

e 

g 

e 

e /\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\`\\\\\\\\\\\\ 
. ¡ ti : / . ̀  , : : : ' .. : '.jCC .. .- .. .. 

G`DNS 

ST .+_'1 GLADSTONE SÑÓws 
?' --, . .. . ., . X?:.'' ..t- 

HODGENVILLE, KY. 
AUGUST 6 -11 

RUSSELLVILLE, KY. 
AUGUST 13 -18 

GALLATIN, TENN. 
AUGUST 20 -25 

FOLLOWED BY NINE FAIRS IN TENNESSEE AND MISSISSIPPI COTTON 

WANT HANKY PANKS of all kinds -Bingo, Boll Games, RIDE HELP, come on. 
Basketball, Coke Bottle, Bear or Bird Pitch, Stoles a Age, SHOWS with one equipment -Monkey, Fun House, Wild 

Hi- Striker, Novelties, Balloon Dart, etc. I Life, Snake, Side Show, Unborn. No Girl Show. 

Chuck Alexander wants Agents for Six Coo, Buckets and P. C. Agents. 

Contact F. O. POOLE, MorganfIeld, Ky., all this weck 
// , , , ////////////////// , , , ///////// , , , , , , //Y// , , , , , , , , , , , , , , , , //// , , , // , , , , ////// , , , , , , , , , , , , /////// , , , , , , P , , , , , , // , , // , , /////// .// , , , , , , , , , , ///// 

50 CAR RAILROAD SHOW MOTORIZED 
BROADWAY AT YOUR DOOR 

WANT FOR 

BEDFORD, PA., COUNTY FAIR, AUGUST 6 le 11, Carlisle, Pa., and Cumberland, Md., Fairs te fellow 

CONCESSIONS: Eat and Drink Stands, Photo, Novelties, Cat Rack, Buckets, Hanky Panks. 

SHOWS: Want High Class Girl Revue for Sit Down Show, Snake Show, Fat Show. 

RIDES: Scrambler, Spitfire, Roundup, Dark Ride, Fun House or any Ride not conflicting. 

NEED RIDE HELP. SEMI DRIVERS PREFERRED. 

All answer: PRELL'S BROADWAY SHOWS, HARRISBURG, PA. 

DIXIE AMUSEMENTS 
RIDE HELP: Wanted on Wheel. Marry- 
Go- Round and Mix -Up; good pay for 
good men. 
CONCESSIONS: Place Grab. Ball Games, 
Balloon Darts, Fish Pond, Targets, Cork 
Gallery and others not conflicting. 
All Fairs balance of season, Malvern, 
I.., Aug. 1 -3; Clarinda. la., Aug. 8 -11; 
Mt. Ayr, la., Aug. 14 -18; Corning, la., 
Aug. 19 -24. Then our Southern Route 
Ihru Missouri, Arkansas and Oklahoma. 

CLIFFORD DAVIS, Me,. 

G. & B. SHOWS AND RIDES 
WANT FOR GASSAWAY, WEST VA., FRS! FAIR, AUG. e-11 

Will book Scaler. Coke Bottles. Ball Games. Fishpond, Pitch- TllLYou -weir, Bumper, 
String Game, Stuns Spindle, Photos Cork Gallery, Balloon Darla, any Hanky Punk 
working for mock. Will sell ex on Popcorn and Apples. Privilege on all Concessions 
836.50 per week including Wert Vs. Slate license. Will book Shows for committee 
money. Can always place ueefnl Rlde Help. All replies to 

GEO. RROAS 
Meson city, West Va., this week; then Gssaway, West Va. 
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O. C. BUCK SHOWS 
Want for the following route of outstanding Fairs Starting August 6 

Cherokee, N. C. 

Greenville, N. C. 

Camden, So. Car. 
Beaufort, N. C. 

Gouverneur, N. Y. 
' Elmira, N. Y. 
Malone, N. Y. 
Plattsburg, N. Y. 

Bath, N. Y. 
Bedford, Va. 
Washington, N. C. 

Rocky Mount, N. C. 

CONCESSIONS -Custard, Arcade, Hanky Panks and Stock Outfits. 

SHOWS -Mechanical, Crime, and any worthwhile attractions not conflicting, Minstrel Show 

starting Bedford, Va., week Sept. 10. Also Operator for well -framed Snake Show. Earl 

Myers can use Working Acts and Freak to feature for Side Show. 

CAN PLACE -Ride Help who can drive semis. Address 

O. C. BUCK 
Potsdam, N. Y., this week, then per route 

BUFF HOTTLE SHOWS 
WANT FOR OIARK EMPIRE FAIR, SPRINGFIELD, MO., SATURDAY, AUGUST 11 THRU 11 

SECOND LARGEST FAIR IN THE STATE 

Any Show not conflicting, for committee money. Especially want Sit -Down Girl Show. (Joe Sclort(ne, answer.) Als. 

Minstrel Show. (Leonard Duncan, contact Gypsy Bob Meyer.) Also want ta hear from Mark Williams, Norman Smith, 

Harry Fee, Teske Brothers. Want Manager and Riders for office -owned Motor Drome. Con plat. Hanky Ponks that 

work kr stock and have an element of skill. Will book Round -Up, Scrambler or Spineroo for Springfield. 

WANT FOR MARION, ILL WEEK AUGUST 5, WITH PRINCETON, IND., TO FOLLOW 

Need Side Show. Have complete Frame -Up for S -in -1 (Johnny Jacobin, contact Romeo Dunn). Want Girl Show, 

Monkey Show er any Shaw net conflicting. Can place Stock Concessions of all kinds. Especially want Long Range 

end Custard. 

IRYIN DIGGLLER -ARE YOU COMING WITH YOUR RIDES? PLEASE CONFIRM 

All replies to RUFF MOTTLE, Mt. Sterling, 111., this week 

P.S.: Heed Ferris Wheal, Rock -e -Plano and Fly -o -Plano Foremen at Mt. Sterling, Illinois. 

JACK'S UNITED SHOWS 
Want fer Madison County Fair, Highland, III., this week; Clark County Fair, 

Marshal, III., next week, with Tri -State Fair, Cairo, 111., to follow. (This Fair will 

M ana of the larget in Southern Illinois. This is ne promotion.) A solid route of 

Fairs and Celebrations to follow, including Louisiana and Florida Fall Fairs. 

. Want Hanky Ponks of all kinds, Parakeet Pitch, Boll Game, Arcade, High 

Striker, Scales, Long Ronge, Ica Cream, Eating and Drinks, Hoop -La, etc. 

SHOWS: Motordrome, Midget Show, Sid. Show, Mechanical and Grind Shows 

of all kinds. 

JACK'S UNITED SHOWS, Highland, Illinois 
JACK SETTLE L JACK O'HAVER 

MONARCH EXPOSITION SHOWS 
WANT FOR 5 MORE FAIRS IN NORTHERN ILLINOIS. ALSO BIGGEST LABOR DAY 

SPOT IN ILLINOIS -ROCK FALLS -ON THE STREETS -6 DAYS 

CONCSSSIONS: Grab, Foot Lenes, snow Cenos, Custard, Shod Rang., Basket Ball, 

Bolt Gamos and stock Concessions of all kinds. can aloco two Cencosskin Agents. 

NBLP: Can eta. two Men for two new Kiddie RIdes, lust delivered; must drive. Also 

Men en other Rudos. 

Contact E. L. WINROD, Mgr. 
sown.o, III. (Fair), thl. week; Milledgeville, III. (Fain, next. 

TIVOLI EXPOSITION SHOWS 
Ward for BURLINGTON AND DUBUOUE, IOWA, FAIRS, plus 11 weeks of Fairs 

through the South, Including Leesville and Eunice, Louisiana 

CONCESSIONS: Can place Hanky Punks of all kinds. SHOWS: Can place any Show 
of merit except 10 -in -1 Side Show er Girl Show. Want first -class Girl Show. 
RIDES: Want te book one men miler Ride and ens Kiddie Ride te play balance of 

Fain. What haw your RIDE HELP: Want Help on all Rides, must have chauffeur's 
license. 

Contact M. V. PETERSEN, mgr. 
Jefferson City. Mo. (Fairgrounds:, this week; Burlington and Dubuque. Iowa, to follow. 

PULASKI COUNTY FAIR 
WINNEMAC, INDIANA, AUG. 7 -11. 

Want Concessions of all kinds, reasonable privilege. Need SA-Down Grab. Need 
Grind Shows. Want to buy major Rides. 

FUN FAIR SHOWS 
Chas. C. or M. Robert Stapleton, Genoa, Ohio, Aug. 1.4; then as Per r 

PAN AMERICAN SHOWS 
14 FAIRS STARTING MAMMOTH SPRINGS, ARK., AUG. 13 TO NOY. 17 

Want Hanky Pank Concessions of all kinds, Ice Cream, Custard. Long Range Lead 
Gallery. Want Side Show Acts, Talker and Manager, Snake Show Operator, Talker 
who can sell candy; Girls, Comedians, Dancers and Blues Singers for Minstrel Show; 
Talker and Girls'fo, Girl Show. Want Ride Help of all kinds; Foremen for Oct... 
Wheal, Kiddie Auto Cars. that drive. 

Millington, Tenn., this week. Big Navy payday August 1. 

CAN PLACE 
Grab, Mugg, Fish Pond. Balloons, Scàles, 
etc. Girl and Athletic Shows. Second 
Man on Wheel, Third Men on other 
Rides. Fain yet to play: Pratt, Kan.; 
Bleds., Benham., Campbell, Culbert- 
son. Imperial, Nebr.; Russell. Syracuse, 
Ulysses, Kan.; Pads Valley, Okla.; Searcy 
and Wynne, Ark.; then Texas Fain. 

MOORE'S 
MODERN SHOWS 

Pratt, Kan., this week. 

FERRIS WHEEL SEATS 
Used, $15.00 each. One International 
Ferris Wheel Motor, complete with 
Track, Pulley and Belt, $125.00. 

Con be seen al 
2299 S. High St., Columbus 7, Ohl. 

L. O. BOICE 

WANT CARNIVAL 
Fer Andrew County American Legion 

Fair, Sa h, Me., Aug. 7 -12. 
AR replies 

ROYAL TURNER 
S h, Me. 

RIDE HELP WANTED 
Foremen nor Ro1loDhane, Smllh A Smlch 
Chelrplana and xS Ferri. Wheel. Alas 
Second Mea for Nere ride.. All raplla. 

TROY R. WILLIAMS 
WILLIAMS AMUSEMBNT CO. 

Marron, Va., this week, Gale, Ve., t. 
rou.w. 

WANT ELECTRICIANS 
Transformers only. Ne car and mud 
drive semi. Webster City, Iowa, thb 
week; Rochester, Minn., next. 

SUNSET AMUSEMENT CO. 

T. J. Tidwell Wants 
For Fourteen Fain In KansewOkla, and 

Texas. 
Hanky Ponks or all kond.. to, 

Load except Popcorn, co, Photo 
Second 

Cat 
leer, Jewelry (Lola, coma semis. 
Men Rides that antue Sems. teen to 
sandle baby Elephant. All wire: 

TIOWBLL, Melvern, Kansas, July 
311-Aus. 40 NM City, Kansas, Aua. 411. 

Canadian Trek Starts Okay 
For Reid at Fredericton 

FREDERICTON, N. B.-Per- 
sonnel of the King Reid Shows 
were manfully standing up under 
the impact of dry weather, sun- 
shine and cash customers Satur- 
day (21) as the show finished the 
first of its Canadian still dates. Of 
the 12 teardowns of the early 
weeks of the season, eight had 
been in the rain. 

Two large panel fronts in 
modernistic design lend color to 
the back end. These are Rock 'n' 
Roll, a colored revue managed 
by Lawrence Williams and the Girl 
Show. Rounding out the back end 
are a Snake Show, Funhouse and 
Wild Life Show. 

Rock 'n' Roll topped the mid - 
slay here with a half -dollar fee. 
The Girl Show, with $1 admission, 
ran second. 

Rides Listed 
Rides in the line -up included 

the Merry -Co- Round, twin Ferris 
\Wheels, Tilt -a- Whirl, Fly-o- Plane, 
Octopus, Chairplane, Caterpillar, 
several kiddie rides and live ponies. 
The Flt- -o -Plane won top money 
here. 

The stand here was played on 
the baseball park across the St. 
John River from the main part of 
the city. The week started slowly 
but warm, dry weather brought 
the people out and the closing 
was strong. 

Charlie Travers is prominent in 
the concession operation. 

Newcastle the week of July 23, 
and an Old Home Week Celebra- 
tion at Woodstock, July 30- August 
4, follow. The show fair season 
begins at Skowhegan, Me., August 
11.13. 

As Good as Ever 
Owner Reid was jubilant at the 

turn of events. A second banner 
week appeared to be in the making 
at Ness-castle. Newcastle and Fred- 

Skerbeck Biz Ok 
Continued from page 92 

mile jump to the southern end of 
the Thumb section at Applegate, 
where they had two nights of rain, 
and a big Saturday night. Reverting 
to their old circus tradition, the 
Skerbeck Shows have been book- 
ing a series of two stands a week. 

Show played the Summer Fes- 
tival at Goodrich, sponsored by the 
local business men's organization, 
and had -a good opening last week 
at Yale, under American Legion 
auspices. Next move was to the 
Croswell Fair. 

The S k e r beck organization 
clipped briefly into the northern 
part of the Lower Peninsula last 
year for the first time in three 
decades, to play three fairs-Peto- 
skey, Cheboygan, and Atlanta- and 
decided to make a major Southern 
tour this season. 

Season as a whole has been a 

little ahead of last year, according 
to Eugene Skerbeck, "But we're 
working harder for it, with three - 
day moves." 

Line -up includes 12 rides, 30 
concessions, and two shows. 

ericton were reported as good, if 
not better, than at any time the 
show has played them in the past 
five years. 

Woodstock, with its centennial 
celebration, is expected to be big. 
Horse racing and GAC -Hamid are 
included in the promotional and 
entertainment planning set up by 
Jack Trousse, manager. 

The show is preparing now for 
its fairs. The call has gone out 
for units to leave its Vermont win- 
ter quarters and storage at the 
Bloomsburg (Pa.), Fair. All will 
be on hand for the Skowhegan 
date where Reid plans to have 15 
major rides, 10 kiddie rides and 
10 shows. The show will remain 
at this strength for the remainder 
of its dates. The show entered 
Canada u ith 235 people and 60 
vehicles. 

Continental's 

Luck Changes 

At Saranac 
TUPPER LAKE. N. 

loscing a poor date in Laconia, 
N. H., with weather being the vil- 
lain, the Continental Shows wel- 
comed the good business experi- 
enced in Saranac Lake last week. 

Roland Champagne's midway 
played Saranac Lake for 12 years, 
skipping it last year, but reportedly 
did better than ever this time. 
Weather held okay all week, altho 
nights were chilly and the Saturday 
(21) matinee was hampered by 
some rain. Rain cut the night off 
about 9 p.m. 

Attendance and spending held 
good on other clays, however. 

Mullins Inks 

Maine Fair 

Grosses Up 
LUBEC. Me. - Mullins' Royal 

Pine Shows has been signed to 
provide the midway attractions at 
the West Washington Fair at 
Cherryfield, Me., Cliff Mullins, 
owner- manager, announced. This 
fair will be played in addition to 
the organization's cartier signed 
route of northeastern annuals. 

Mullins also reported that the 
show has been enjoying good 
weather and excellent business the 
past couple of weeks. In general, 
grosses are ahead of last year, he 
said. Side Show is leading the back 
end, altho Sally's Atomic Scandals 
is getting its share. 

Refurbishing is under way in 
preparation for the upcoming fair 
dates. 

"Of eau,N it's oven . . . they pay a quartet fee ohs ride." 
-Ray Starr Radfo Station WJAN, Spartanburg, S. O 

winner, June 21 issue GAGSTER Cartoon Contest. 

www.americanradiohistory.com

www.americanradiohistory.com


AUGUST 4, 1956 THE BILLBOARD CARNIVALS 95 

WANT FOR 

Lynchburg, Va., Aug. 6.11; Charlottesville, Va., Aug. 20.25 

Alleghany County Fair, (ovington, Ya., Aug. 13.18 

The Great Roanoke Fair, Roanoke, Va., Aug. 27 -Sept, I 

and ALL FAIRS UNTIL NOVEMBER 1 

Concessions: Short Range, Photos, strictly American Palmistry, legitimate Merchandise 

Concessions of all kinds. Shows: Monkey, Wildlife or any other Grind Show of merit 
with or without transportation or equipment. Ride Help: Can always use experi- 
enced and reliable Ride Help; top salaries. Colored Musicians for Minstrel Show. 

All replies to 

J011\ R. MARKS 
THIS WEEK, PETERSBURG, VA.; NEXT WEEK, LYNCHBURG, VA. 

FARS PAGE COMBINED SHOWS FA RS 

Want for Ithaca, N. Y., Fair, August 6.11; then the following fairs: Batavia, 

N. Y.; Sandy (reek, N. Y.; Little Valley, N. Y.; Dunkirk, N. Y.; then South, 

Asheboro, N. C.; Reidsville, N. C,; Louisburg, N. C.; Dunn, N. C.; Jacksonville, 

H. C.; Andrews, S. (.; Brunswick, Ga.; Waycross, Ga.; and Palatka, Fla. This is 

an outstanding route. Those Joining now will be given preference. 

CONCESSIONS: All Stock Coneerslone, especially Roman Target, Breakthe.Plate, 
Bumper, Strin¢ ame, Short Range. Basket Ball. Parakeet Pilch. Bear Fitch, 
Punk Rack, Hats, Novelties, DI¢¢ere, Sowling Alley, Hlow'er, Fa G, Chocolate 
Dip. Lemonade Shake. Foot Lon¢ and Grabs. SHOWS: Hook well- frmed Skie 
Show. Motor Drome, afechanieal, Monkey Speedway or Cireue, L1fe how-, Fun 
Novae o any SLOW not egInI ln¢. Want Manager and Ife 1p for ere Sho, 
Pete 8ehuch, contact IRIDES: tels. Want Han to take charge end operate Z11.- 
framed Freak snow. RIDES: Live Pony, Coaster. Dodgem, Fly- o-Plane. Rock -o- 
Plane and Dark Rlde. Can plate high -class Alde Dfen w'ho can drtvf and have 
Ikenaee. Freman.11y want Wheel Foreman Papable of hondling two Wheels and 
SplVlre Foreman. 

All replies to: BILL PAGE, Hornell, N. Y. 
P.S.: Want Gober, reliable Billposter to join et once. 

WANTED AT ONCE 
SHOWS OF MERIT FOR FAIRS AND CELEBRATIONS 

5% ABOVE COMMITTEE MONEY 
Will book any legitimate Concession not conflicting. We carry one of a kind and you 
will be protected. Have plenty of openings for Hanky Panks, with a money- winning 
route: Marine City, Mich., Aug. 3 -4 -5: followed by big promotion at Zilwaukee 
ISaginawl Mich., Aug. 7 -12; Ludington, Mich., Fair, Aug. 15 -18: Cheboygan, Mich., 
Aug. 21 -25; Petoskey, Mich., Aug. 27 -31. Labor Day celebration to follow with 
others thru September. 

(salad EUGENE OR PAULINE SKERBECK OR PAUL PJTTMAN 

Wire, no phone calls. As per route: 

Skerbeck Amusement Co., Great Northern Shows 
P.S.: Those booking now given pireference for our star -studded rcute in 1957, 
our 100th year for SKERBECK in show business. 

REITHOFFER WANTS 
Troy, Pa., Free Gate Fair, August 7.11, $3.00 per foot. 

POSA Fair, Oriental, Pa., August 15.19. 

Forksville, Pa., Fair, August 29- 5eplember t. 

Want legitimate Concessions of all kinds. Want Girl Show and 
any Show of merit. Contact: 

ULEY REITHOFFER 
2106 Lycoming Creek Road, Williamsport, Pa. 

Telephone 2 -6132 

WILLIAMS AMUSEMENT CO. 
WANT WANT WANT 

FOR GOLDEN JUBILEE, CATTLE SHOW AND FAIR COMBINED 

Thh Is State -wide, one of the biggest events in the State of Virginia, Galax, Va., 
Aug- 6 -11, One Governor Day, free admissions }o the grounds. 

Want Hanky Panks of all kinds, including Custard, Lead Gallery, Scales, etc. 

All replies to 

TROY E. WILLIAMS. WILLIAMS AMCSEMENT CO. 
MARION, VA., THIS WEEK, 

PECK'S KEY CITY SHOWS 
WANT FOR GREENFIELD AND MARION, INDIANA, FREE FAIRS 

Good day play and a good string of Fairs to follow. 
CONCESSIONS: Balloon Darts. Cork Gallery. Fish Pend, Center Pitches, Hoop -Le, 
or what have you? No gypsies or flats. RIDE HELP: Foreman for 1956 Allan 
Herschell Merry -Go- Round, Second Men on all Rides. 

Contact C. S. Peck 
Peru, Indiana, this week; Greenfield, Indiana, Aug. 6 -10. 

CONNECTICUT VALLEY FAIR, BRADFORD, VT., AUGUST 10.11.12 
Concessions of ail kinds, Stock Cames, P.C., Direct Sales, Eating. 

ROBERT D. KELLOGG AMUSEMENT, INCa 
Phone: Mechanicville, N. Y., Morris 4 -5273, or wire Western Union, Ludlow, Vermont. 

Warrington Township Community Fair, on Roule 611, south of Doylestown, Pa., Aug. 6.11. Free gate and 10,000 in 

advance sales on rides. Followed Immediately by our first fairs, Dallastown, Pa., Aug. 13.18, d Kutztown, Pa., Aug. 20.25 

WANT RIDES -Caterpillar, Comet Rolloplane and Roundup. 

SHOWS -Girl Shows, Sideshow Manager with People, Motordrome, Snake Show, Mechanical 
and Arcade. Liberal terms to capable Manager. Long route of fairs, including 
Ebensburg, Pa., for Labor Day week. 

CONCESSIONS -Games of all kinds. No exclusive. Pin Store, Blower, Wheels and Grind 
Store. 

HELP -Capable Ride Help who drive semis, Octopus and Chairplane Second Men. 

All replies to MORRIS HANNAH, 934 Murdoch Road, Philadelphia. Phone: Chestnut Hill 7.8116 

GREEN COUNTY FREE FAIR, Waynesburg, Penna., Aug. 13.18; followed by INDIANA COUNTY FAIR, Indiana, Penna., 
Aug. 20-25. These are 2 of the largest Fairs In the East. We hold exclusive rIghh to all our Fairs 

CONCESSIONS: Place Novelties, Age and Scale, Crab, Hats, Derby Racer, French Fries, Bear Pitch, Fish Pond, 
jewelry (Red Mack, can place you), Dare Balloon or any other legitimate Concession. 
SHOWS: Can place Wild Life (Irene Burton, call), Monkey Show (R. E. Leonard, contact), Animal Show, 
Mechanical City (Dillon, contact), Dillinger Car or other Walk- Through. 
RIDES: Fly -o- Plane, Rock -o- Plane, Live Pony and Round Up. These 2 Fairs carry large grosses for rides, 
day and night action. 
AGENTS: Can place Count Store Agents for office -owned Razzie. Consider head if 1 know you (contact 
Buster). Experienced Digger Operator (Buckley), also Pea Pool, Cigarette Block, Pitch -Till -You -Win Agents, 
contact Dwight Baxinet. Address all mail and wires to 

LLOYD D. SERFASS, General Manager, or HARRY (BUSTER) WESTBROOK, Business Manager 
Fairmount, W. Va., this week followed by Morganton, W. Va. 

RALEY BROS.' 

FAIRS 

EXPOSITION 
Cleanest Show on Earth 

FAIRS FAIRS 
A solid rouie of the South's finest Fairs starling next week at Durham, N. C., then Roanoke Rapids, N. C.; Rocky Mount, 

Va.; Troy, N. (.; Morganton, N. C.; Pillsboro, Taylorsville, King, Scotland Neck, Marion, S. C.; Chesterfield, S. C.; 

Moncks Corner, S. C.; Walterboro, S. C., and Beauford, S. C. 

Place Stock and Eating Concessions except Cookhouse. Shows of all kinds. Special rate 
to family type. Clayton, N. C., this week, then Durham, N. C. 

HAROLD RALEY, Manager; EMU. RALEY, Secy.; FRANK DICKERSON, General Agent 

KING REID SHOWS 
1956 FAIR ROUTE 

Woodstock, New Brunswick, Old Nome Week, 

July 30 -Aug. 4 

Grand Falls, New Brunswick, Fall Fair, Aug, 6.9 

Skowhegan, Maine, State Fair, Aug, 11 -18 

Knox County Fair, Union, Maine, Aug. 21.25 

New England Fall Festival, Aug. 27Sept. I 

Vermont State Fair, Rutland, Sept. 3-8 

Cobleskill, New York, Fair, Sept. 10.15 

Great Eastern States Exposition, Springfield, Mass., 

Sept. 15.22 

NOW BOOKING Rides, Shows and Concessions. Need immediately Scenic Artist and Bill 

poster. Wont capable Foremen for Ridee -O, Scooter and new Merry -Go- Round. 

Call KING REID or CHAS. JOYCE all this week, Woodstock, N. B., Canada. Phone: 812, or Oxford Hotel, Skowhegan, Maine 

RIDE HELP WANTED 
Foreman fer 8 -Tub Octopus, Foreman 
for 32' Merry-Go- Round. Must drive 
semis and have license. Contact 

JOHN HANSEN 
2807 W. Irving Park Road, e 

phone Independence 3.9614, Chicago, 
III., between 8 and 11 a.m. 

SHARPSTOWN FIREMEN'S CARNIVAL 
SHARPSTOWN, MARYLAND - AUGUST 9 THRU 27 

Shore's Largest, Cleanest and Best. Many New Attractions and Exhibits for 1956. 

WANT CONCESSIONS OF ALL KINDS 
Contact JOHN R. OWENS, Chairman 

Copyrighted material 
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CARROLLTON, KENTUCKY, FAIR, Aug. 7-11; 

KENT, OHIO, CENTENNIAL, Aug. 13 -18 

Want Concessions, Shows, Ride Help, Apples, French Fries, Lead Galleries, Ball 

(fames, Photo, Jewelry Sal., Glass Pitch, Coke Bottles and Hanky Panks of all 

kinds. Shows: Committee money only. Ride Help: A -1 Wheel Foreman and Help 

on all Rides. 

Nolan Amusement Co. 
WEST LAFAYETTE, OHIO 

The Showman's Choice 
F,nest Materials -60 Yrs.. Experienc, 

NEW NYLON Tent Fabric 
Rad-Yellow-111.-While 

Concesslons -Show Tents -Ride Tops - 
Ringo -Merry Ringo- (ookhouss Tops 

Aluminum Tent Frames -Light Weight 
Hinged Lg. -Slip Joints - Rust Proof 

Can Place Now and Balance of Season 
Small Cook House, Custard, Pups, Pop Corn. etc All % Vater Cames, Pitches, Ball 

Games, Cork Gallery, Spindles, Six Cats, Buckets, Age and Scales, Photos. All Stock 
Concessions open. Harold Eutah no longer on this midway. Four Fairs A Iowa, then 
south; Fairs all the way, November closing. We give you people, the rest is up to 
you. Shows that are worth while, come on. Ride Men: Kid Ride Man; Second and 
Third Men on Cat, Eli, Twister; must be semi -drivers. Good pay every week. Come on. 
Central City, Iowa, Fair now; followed by Knoxville. Eldora and Hampton; all Fain. 

FLOYD O. KILE SHOWS. FLOYD O. KILE, Mgr. 

J. A. GENTSCH SHOWS 
MISSISSIPPI'S BEST COUNTY AND DISTRICT FAIRS STARTING AT PHILADELPHIA, 

MISS., AUG. 6; NESHOBA COUNTY FAIR, AND 10 MORE TO FOLLOW 

Want Mitt Camp. Froren Custard, Novelties and Hanky Panks of all kinds. Work 
for stock. Want Shows with own outfits, Big Snake or Snake Show, Illusion, 10 -in -1, 
Animals, Monkey and Funhouse. Sanny Craden wants Walley to write. Want First 
Spitfire Foreman. Cox, answer. Mr. Willis wants Agents. 

J. A. GENTSCH SHOWS 
Booneville, Miss., until Aug. 2, then Philadelphia. Miss. 

LOUIS A. BELL 
Wants Agents for Bear Hoop -la, Shiv Rock, Buckets, 6 -Cat, Swinger and Balloon 
Joint. All good Michigan Fairs until the middle of September, then Southern 
Fairs until the end of November. Wire or come on in. 

WORLD OF PLEASURE SHOWS 
Hastings, Mich., this week; Jackson, Mich., Aug. S11; By City, Mich., 13 -13. 

WANTED 
Concession Agents at once, Ride Help that drive semis: no ups or downs until after 
Labor Day. Nine weeks of Fairs in Georgia. then Florida for the winter season. 
Wanted: Light Plant for Fairs starting Sept. 10 at Crawfordsville, Georgia. Milligan, 
get in touch with me. Can use more Rides at these Fairs. Wanted: Shows and 
Concessions, also Bingo. 

JOHN KEELER. Fanland Park 
ST. AUGUSTINE BEACH, FLA. 

THE GREAT FRANKFORD, N. Y., FAIR 
AUGUST 22- 23 -24 -25 

Have small amount of spore left at $2.50 per ft. for clean legit. Hanky Panks, 10 -ft. 
minimum; also Long and Short Range. Arcade. Age, Weight, Jewelry, Waffles, 
French Fries. Photos. Opportunity for real Bingo: Eats and Drinks sold; no racket 
or Girl Shows. 

FRED ALLEN 
1400 BREWERTON ROAD Call 543000 Mondays or Tuesday, SYRACUSE II. N. Y. 

SILK CITY COMBINED SHOWS 
Want Nor Ma ninWUre, W. Va., Augutt 6.17; than }he Fsiry stall f Man slat", Va., 

Aue, elle; than te November and all winter floride 
CONCESSIONS: 

vial. Photos, Age and Scale, choice Bins*. A row P open. What have you' WWie ta Aid. a. Office wants A {ent for 
outfits. RIDES: Tilt, e'n"o' Wheels o any Flat Rlde. Come morel with o outilla. 

drive. 
Wheels, Merry- Go -Round and Gomel; Second seen ans all Rldc who drive. All replies elle week to 

A. LONGO or TED LEWIS 
ANNAPOLIS, MARYLAND 

DELPHI, IND., 101 YEAR HOMECOMING, on the Streets, Aug. 8.11 
<1n plaie a few more clean ftankv Pank., Coke Hotlle. Set -1?p Coke, Hlyd Pitch, serine or n)' that con use. Custard, Ice Cream, Font 

outstanding 
Pronto, small Cook House or Grab, Jewelry, Rats. Novelties' Shows: An outstanding date (nr attractions that can ton strrrte. Want Arcade, Drome, Blanket'. Ride Help: Always opening roi {nna Tiger. nn renfles to 

ERNIE ALLEN, BAKER UNITED SHOWS 
Walkerton, Intl., r TOM BAKER, Phone Gaf10 45114, Indianapolis. 

%yAer FAIR 
High 

m' DF.I.P 11r. 
Tam Baker ran use High Acl ss rek or sept. 10. 

STOCK TICKETS 
1 Ron S 1,5a 
s Rolls II: 

10 Rous 5.25 
75 Rolls 18.75 
50 Relia 21.00 

100 Rollf 41.00 
ROLLS 1.000 EACH 

Double Coupons 
Double pria N 

ec c.o. s orders 
Sise: Single Tke., 1x1 

TICKETS 
of every description 

Wheal ticket, carried in 
stock for Immediate ship- 
ment. 

SPECIAL PRINTED I? 
Cath With Order Price 

IC 

Ä 1,000 e 6.90 
s 4,000 7.80 n 

6,000 470 $ 
b 8,000 9.60 - 

10,000 10.50 
70,00: Is.10 i t:o ' 77.ao _ 

1 óó'ooo i7sóI° 3 
THE TOLEDO TICKET CO. 

Toledo 12, Ohio 

FOOD DEVELOPMENTS: 

Private Concesh Operation 
Nets Profit at Conn. Parks 

HARTFORD, Conn.- Conces- 
sions in parks operated under the 
Connecticut State Pork and Forest 
Commission are paying about 
$25,000 annually to the State gov- 
ernment. 

Ubtil about eight yea -s ago-or 
toe arrival of Donald C. Mathews 
on the scene as director of the 
commission - the department was 
operating concessions in various 
parks itself and losing mcney in the 
process. 

Mathews changed the setup and 
the commission has been making 
money from concessions ever since. 

The State's role in the ounce ion 
field is considered that of overseer 
only. All concessions are leased 
to private operators tender a rigid 
list of commission regulations. 

Open to Bids 
Concessions are put out to open 

bidding every three years, with the 
successful bidder winning a one - 
summer lease and an option to re- 
new for the next two seasons. 

The State made $25,000 in pay- 
ments from concessionaires in 1955 
and it believed that a similar sum' 
will be garnered this year. 

Before the Mathews system took 
effect, concessions were being run 
by the State at an annual operating 
deficit of approximately 15 per 

cent. No exact figures are avail- 
able on monetary losses because of 
numerous factors involved. 

Eats Lead List 
Balk of concession business is ice 

cream, hot and cold beverages and 
candy. Other big selling items are 
popcorn, peanuts, cigarettes, sou - 

enirs, postcards and descriptive 
booklets. Sale of alcoholic bever- 
i.ges is prohibited. 

The State provides concession 
stands and gives concessionaires use 
of all equipment on premises when 
eoncession is taken over. Any other 
equipment, including dishes, table- 
ware, trays, etc., most be supplied 
b the concessionaire himself, 
however. 

All State -owned structures cov- 
ered in any concession lease are 
maintained by the State. Repairs 
to State -owned fixtures or ma- 
chines, or to equipment furnished 
by the concessionaire must be made 
by the latter. 

Mathews' eight -page lease agree- 
ment is seen as an effective meth- 
od of doing business on the State 
level in outdoor locations. Proof 
of the contract's "tightness' is seen 
in the fact that it has been adopted 
it essentially the same form by 
many oilier Northwestern States, 
front Maryland to Maine. 

VOLUME FAIR BIZ 

Calif. Op Merchandises 
21, 4 Tons Popcorn a Year 

CALIMESA, Calif. -flow big lFair in Chowchilla. These two fairs, 
is a food and beverage operation 
that sells 214 tons of popcorn a year 
and has sold 20,000 candied apples 
at a ten -day fair? 

George Charbonneau, a smiling 

with a combined operating time of 
eight days, do not pull as many 
people as the one in Fresno, for 
the comparative days. 

Charbonneau sells, in addition 
white- haired concessionaire who to popcorn and candied apples, cot - 
makes his home here, has had sales ton candy, peanuts, snow cones 
like that. Yet he refers to himself cigarettes, non -carbonated drinks, 
as "only a small operator." Char- and chewing gum. He estimates 
bonneau, Who entered the rolling that in a year, lie trill use 500 
business of food and drink stands boxes of apples. 

Fair managers who book Char- 
bonneau on the independent mid -1 
way frequently comment upon his 
operation. He keeps his equipment 

mostly on the independent midway. in tip -top shape, recently parchas-1 
IIe plays both large and small ex- big an aluminum- bodied truck for 
positions. 

The mark of 20,000 candied ap. 
ples was hit last year at the Fresno 
(Cailf.) District Fair, one of the 
largest in Califonria. In 1953. Char - 
bonneau sold 17,000 candied ap- 
ples at this fair in ten days. 

To ring up sales of this propor- 
tion. Charbonneau had five stands 
at the Fresno event and kept one 
man busy practically all of the 
time doing nothing but preparing 
the candied apples. 

Plays Big, Small 

about six years ago, may be quite 
proper in placing himself in this 
category for he takes his pick of 
fairs, playing about 15 annually, 

While Fresno is one of the "big 
Charbonneau also books 

smaller events. He has played such 
events as the Farmers' Festival in 
Hemet and the Chowchilla Junior 

CLUB ACTIVITIES 

Lone Star Showmen's 
Club of Texas 

DALLAS - Construction Work 
on the new clubhouse is tinder way 
and the quarters are scheduled to 
he ready for fall occupancy. Jack 
Lindsey is building chairman. 

A Chevrolet sedan trill be given 
away on October 27 with Marie 
Obliiek in charge of tickets. Mr. 
and Sirs. \V. A. Schafer and Sirs. 
Dillinger sent in a sizable check 
from a benefit staged on Schafer's 
Just for Fun Shows in Macomb, 
III. 

transportation at a cost of over 
$5,000. Ile uses a 20 by 8 -foot 
stand with hydraulic lift, which 
enables him to pull on a lot and 
start operation in about 30 minutes. 
He uses bottled gas for heat and 
has both hot and cold water piped 
thruollt the trailer. 

"Cleanliness is not only next to 
godliness but it is a step toward 
profits," Charbonneau said. And to 
fallow on this philosophy, he paints 
the interior of his stand at least 
once a year. The exterior is painted 
whenever he thinks it is needed. 
This is frequently. 

Signs Are Important 
Charbonneau holds most import- 

ant in his operation that signs be 
high in the air. And, he places them 
around the top of the trailer, using 
backlighting at night. The sun helps 
emphasize his wares during the 
day. The height prevents people 
from covering up his advertising 
while they are buying from him. 

Charbonneau has the usual prob. 
lem of getting help. When he is 
playing a fair, he generally employs 
local people. This not only helps, 
the local people but he has Found 
it boosts business. 

Charbonneau entered the conces- 
sion field after several years opera- 
ting small restaurants. IIe likes the 
outdoor field for the freedom that 
it gives. At the same time he prefers 
to continue as what he terms a 
small) operator -and keeps the free - 
dons that comes with it. 

FOR SALE 
MONKEY MOTOR DROME 

Compl.t. with Int. Tractor and 24 -ft. 
closed Semi with 3 co,,, s Monkeys, 
new Canvas. Con be seen showing 
with HOWARD BROS.' SHOWS as per 
route. Picture of some on request. 
Lucasville, Ohio, Aug. 1 to 4 (Fair); 
Mansfield, Ohio, Aug. 6 to 11. - 

RAY S. HOWARD 

WANTED I 

GIRLS 
Dancers Show 6irh 
Waitresses Novelty 

Exotics Musicians 
Good pay- Steady work 

TOMMY THOMAS 
Club Mardi Gras, 92 Duval St- 

KW West, Florida 
Phone 49117 alter 9 P.M. 

WANT 
Octopus Foreman. three Kiddie Ride 
Foreman for large K.1,., second 
Men on all Rides. Good Pay, soft 

b 'ning 
Go a llerWh 

loy 
n , 

t ha 
lt'o 

a uel 
Panks, Ire Cream, Custard, 

(drab, Sealers. What nave you ^. Any 
clean show welcome. 30mä Ill City Park Man ch Nter, 
Iowa, Boone Free 

now; 
follows. 

Contact per route. 'Clean as 
ssnisne' people vreterrea. 

Dyer's Greater Shows 

FOR SALE 

SHOW FRONT 
Built on 30 -ft. Semi. Suitable for Girl 
or Jig Show. Also Seats for same. 
40x65 -ft. TOP AND POLES. Also Piano. 
Formerly on Royal Crown Shows. Stored 
in Bicknell, Ind. 

BOB K. PARKER 
Box 111 Delayan, Wis. 

(Phone: 80141 

MONICA BARESS 
WANTS 

Dancing Girls :" Talker N asce for 
Fairs. yt'rle, do not cali. 

c/o King Reid Shows, Woodsleck, Now Brunswick, Cnads, this week, or Per rout. 

THANK YOU 
BOB d- IDA R['BIN 

Cet loo L eW:Isou rnows, 
For your SHACK Sugar purchase 

"Save Money With Johnny" 
JOHNNY CANOLE 

7000 Third Ave, Attars, Pa, 
Phones 9N7 or 10007 

WANTED 
Count Store and Blosser Agents. Phil 

Hunter, call me. 

CHUCK DUMA 
Sandy Btach ark, Russells Peint. Ohio, 

Phone 4- 6681 -6 p.m, to 11 P.m 

MALE or FEMALE 
Tu x- k Stock Haop -La Game In R: r,his Park, Chicago. Then 
Memphis a d Dalla, Fairs. 
Write ADOLPH KOSS 

or Phont: Chicago, Loneheach 1 -1900, - 
ROOm Lou, after 1 a.m. er 

CA LI 

ort 
11 a.m. 

ISO COLLECT PHO \E 

SOUTH WILLIAMSPORT 
COHML'NITY FAIR 

Day & Night Sept. 17 to 22 
Want legitimate Concessions (no Camps 
or Girl Shows), Exhibits, Straight Sales, 
Shows and Rides non -conflicting. Also 
Pitchmen. ITen Free Acti.l Send lowest 
prices. All replies to MICKEY PERCELL, 
Gen. Chairman, South Williamsport, Pa. 

FOR SALE OR TRADE 
One Allan Hers'hen Little Dinner In 
A -I condition, 31,500M: one 1918 Cater- 
pillar, needs new tunnel, 81.000.00- WIII 
trade either Ride for Portable Scooter 
Suìltlin K. Hare Allan Ilerchrll 
ideal ale rry+Ga ROUtnd TOp, used two 
seasons. si >s.lw. 

THAD F. WORK 
ox 445, Etisabethtown, N. e. 

Phone ió5 
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-AMp EXPOSITION Sy pW 
A tl S 
12 COMMENCING WITH HERRINGTON, KANSAS 12 

FAIRS AUGUST 1 TO 11 FAIRS 

THEN STONEY, IOWA, AUG. 14 TO 18- BIGGEST RODEO IN IOWA 
Can place any Shows of merit, Motordrome, Snake, 

SHOWS I 
Illusion. Athletic 

:8; 
how (Jack Nasworthy, corne ont, 

Joe Murphy can lace irls for French Casino and 
Nudist Colony. 
Can place ShortG, 

Duck d 
ller wants Agents for Nail 

Store. Pug Stokes wants Agents for Grind Store 
and Six Cats. Ben Glasser wants Agents for Buckets, 

AN PLACE NUMBER TWO COOKHOUSE FOR FAIRS ONLY. WE OPERATE OUR 
OWN JUICE AND GRAB. 

RIDES I 

Can place Round -Up, Sky Fighter and Scrambler. 
Good territory for Dodgem. Can also place Second 
Men on Rides, must drive trucks. 

All Contact: JACK RUBACK, Mgr. 
Asys, Kans., July 30 -Aug. 4; Herrington, Kans. (Fair). Aug. 7 -11; Sidney, Iowa 
Rodeos, Aug. 14.18; Columbus, Kans. (Fair), Aug. 20 -25. All Fairs to Texas and 
Louisiana. 

CONCESSIONS I 

.g 

UE GRASS S1IOS 
FEATURING THOROUGHBRED ENTERTAINMENT 

Wanted for the Great La Porte County Fair, La Porte, Ind., 

week Aug. 13 -18 
RI DES Will book 1 or 2 non -conflicting Novelty Rides for this outstanding ride date. Liberal percentage. 

SHOWSMotordrome, Unborn, Fat People, tittle Horse and Big Dog o 

r 

any non -conflicting Grind or Bally 
Shows that cater to women and children, 

CONCESSIONS Hanky Peaks and Prise -Evry -Time Games of all kinds. We will take core of oll Concessionaires 
who have played La Porte in the past. Please wire or confirm your spore. 

NOTICE! Joe Sciortino, please confirm by wire at once space you require for the La Porte date. Wm. Dyer or McAfee, 
advise by collect wire where you con be reached by phone. Edith Sullivan can place Readers for Palmistry. 

HELP Can place Foremen and Second Men at all times. 

ALL WIRE TO C. C. GROSCURTII, BLUE GRASS SHOWS 
Charleston, III., this week; Converse, Ind., next week. 

Frank W. Babcock UNITED SHOWS 

Unit Ne, 2 -Will place Legitimate Concessions of all kinds for the follow- 
ing California county fair dates. All Concessions $50 each, regardless of 
size. 
Also can place Cookhouse, Popcorn, Floss, Pronto Pups, and etc. 

PETALUMA, CALIFORNIA, AUGUST 16 -19 
ALAMEDA, CALIFORNIA, AUGUST 22 -26 
GRIDLEY, CALIFORNIA, SEPT. 1 -3 

CONTACT IT PHONE OR WIRE 

PETE SUTTON, GENERAL MANAGER, FRANK W. BABCOCK UNITED SHOWS 

Contra Costa County Fair Grounds, Antioch, July 31- August 5. 

V, 

V, 

I 
i 
5 

417 -19 HOUSTON BLDG., SAN ANTONIO S, TEXAS (Phone: Capitol 6 -2922) / 

WANTED FOR THE SECOND ANNUAL 

EXPOSITION AMERICAS 
SAN ANTONIO, TEXAS -OCTOBER 2 -7 

Shows- Rides -Concessions. Will book Free Acts shot work on :tog. Six big 
nights -two matinees. Billing fifty -mile radius. A million people to draw 
from - 20- million- dollar monthly military payroll. International displays - 
parades- Southwest talent round -up- fireworks display. 

WRITE -WIRE -PHONE 

RALPH W. STEVENS- Y.F.W. EXPOSITION OFFICES 

HELP WANTED FOR TWO LARGE ILLUSION SHOWS 
OPENING SECOND SHOW AUGUST 17 

Need 4 Men for Ticket Boxes, 2 young Men for Stage Assistants, 4 young ladies 
for Illusion, must hove neat appearance and not be overweight. We furnish 
wardrobe for Girls. Prefer Men who drive large (rucks, extra poy for driving 
M you have proper license. 
Con place one capable Talker. Percentage proposition. 
Best Fairs in America. Out until November. We ploy Toronto and London, 
Ontario; Milwaukee, Detroit, Memphis, Dallas and others. Solid Fairs after 
August o. 

If you drink, don't answer. 

A. W. McASKILL 
Care Belmont Park, Cartierville, Montreal, Quebec, until August S; Fairground, 
Peterboro, Ontario, August 6-10; then Fairgrounds, Milwaukee. 

JOHNNY J. TINSLEY SHOWS 
Can place the following for balance of season: 

RIDES: Live Poule,, Dark Rtde, Fu MOUSe and Se.ter. 
SHOWS: Monkey Drome (Pete, answer), Motordrome, 10.1. -1 or any Grind Show 

arlth na eaulDmenl. 
CONCESSIONS: Floss, Snow Cone f Irsixnox, contact), Custard, Pilch., Long Range 

end Plmistry. 
Musicians 

Severn) openings for good, etrerlhow. Ride \fen. Payday weekly. Want 
and Chorus Girls for Minstrel Show. Relief Caller and Countermen far 

Bingo., Contact JOHNNY T. 
weak. 

TINSLEY or TED WOODWARD, Greer Re Falls, N. C., 
now, Newland, N. C., next weak. 

STUMBO TRI -STATE SHOWS WANT 
A -1 Wheel Foreman and Semi Driver, 00.00 per week. Pay twice weekly. Want 
Hanky Yanks, Photos, Grab, Popcorn, Lead Gallery and other Hanky Panke not con- Meting. Will book Merry.Go -Round for committee money. Want Shows. Walker 
Osborn wants Agents for Balloon Dart e, One Ball, Nall Outfit, Six Cats and other 
Hanky Pank Stores. 
Auge tt, Neb., rlto, Aug. 5-1-5; 

Aug. 
a, Neb., Aug. 49-10; Cresson, Neb, Fair, 

Aug. 11-1]-1]; Orleans, Neb., Fair, Aug 15- 1617-16; eights City, Neb., Fair, Aug.. 19 -]0- 
]1; Ht mirtefortl Neb., FIr, Aug. 23- 2e-25-26. plut eight southern Fairs to fallow. 

GEO. McA LLA N, Mgr. 

CAN PLACE FOR 
CAMBRIA COUNTY HUNTINGDON COUNTY FAIR HENRIETTA COUNTY FAIR 

FIREMEN'S CONVENTION HUNTINGDON, PA., ROCHESTER, N. Y. 

CLYMER, PA., AUG. 6.11 AUGUST 13.18 AUGUST 20 -25 

AND ALL FAIRS CLOSING CHARLESTON, S. C., NOVEMBER 12 

CONCESSIONS: Eating and Drinking Stands, Photos, Short Range, Jewelry, Bear Pitch, Rat and Pan Game, Buckets, Hats, 
Derby, Hankin of all kinds, RIDES: Scrambler, Roundup, Scooter, Rock -o- Plane, Kiddie Rides. HELP: Foreman for Chair- - Plane, 2nd Men on all Rides. SHOWS: Motordrome, Fat, Monkey Drome or Speedway, Grind Shows. Irving Kay, con 

Harry Wilson. Tony Mason wants Man and Wife, Talker and Dancer, for Club Macombo. Chorus Girls for Revue. Terry 
James, Betty Lane, Vicci LePage, Betsy Britt, contact Tony. Danny Dell wants Skit, and Grind Store Agents. Shirley 
"Lawrence" Levy, wire where I can call you. 

JOHN VIVONA- Coraopolis, Pa., this week 

i?ELJf "cf'rJ fE rPcr'rlUE1EtC IPePc2222102f01N, íranfÑlÑi?rinF IäPcPcPeíÑ 'Oaf cld 

IONIA FREE FAIR 
Aug. 6th to 11th, inclusive, Ionia, Mich. 

MISSOURI STATE FAIR 
Aug. 16th to 26th, inclusive, Sedalia, Mo. 

CAN PLACE: Legitimate Merchandise Concessions. Have opening for exclusive Scales and 
Age. Positive exclusive at Indianapolis. Richmond and other big State Fairs. 
WANT: Experienced Second Men for Rides and all general Ride Help in all departments. We 
pay union welfare for hospital, sickness and death. 
CAN PLACE: Good Talker for Mexican Rodeo and Bull Fight Show. This is a big attraction 
and we must have a good man on front. 
WANT: Small Hillbilly Band, four or six pieces. 

All Address 

CETLIN & WILSON SHOWS 
This week: Port Huron, Mich, 

`EIÑI e1a,l'rJÑJef CfÑ1aJRTeIMIEa.PfÑIE1Ñ'P1ÑJÑf E1ÑJR_fd EcfP_IK?feTPu L,9101D.111-OrJalrvJrlefd 

BUTLER, PA., CENTENNIAL FAIR 
NEXT WEEK- AUGUST 6 -11 

This 100th Anniversary Fair is offering biggest program ever staged at this event. Can book oil types of Conce.- 
sions and Shows, also Ferris Wheel, Chairplan or other major Rides. 

Contact STEVE DECKER, Fair Grounds, BUTLER, PA., this week, 

--- . e-f11 1114 44 N1.HM4-.44. -- e÷N-- `- - 
BEAM'S ATTRACTIONS 

Because Show is being enlarged for Fairs, want WHEEL, CATERPILLAR, FIT-O-PLANE Ride Men who ore sober and 

xperienced. Employment until November 3. Top wages. Need Show Talkers, Cookhouse Help and Agents. Wont 
Scenic Show Painter and Builder. Junior Mallard wants Colored Minstrel Band Men. Harriet, wire. 

All replies to M. A. BEAM, CHARLES TOWN, W. VA. 

ATTENTION, AGENTS 
Enlarging for our Big Fairs. Will place a 
few more capable Agents and Frame 
Concessions to suit agents. 15 more 
Fairs starting at Hico, Tex. Contact: 

E. J. McDANIELS 
a/o Bob Hammond Shows, Hico, Tex., 
Aug- 1 -4; Rush Springs, Okla., (Water- 
melon Days), Aug. 6 -9; Anadarko, Okla, 
(Big Indian Exposition), Aug- 11 -18. 

OLMSTED COUNTY FREE FAIR 
Rochester, Minn., August 7 to 12, 90,000 Attendance. 

Want Hanky Ponks and Ball Games, also Age and Weight, Jewelry, Hi- Striker, Custard 
and Pitch Games. Can place Arcade and Shows with own equipment. Want Funhouse 
Operator who can drive to join August 13 at Decorah, Iowa, Fair. Good preposition. 
Want Talker and Girls ter Girl Shows. Want Electrician for Transformers. No car, 
must drive semi. Also want Ride Men who drive semis with license. 

SUNSET AMUSEMENT CO. 
Webster City, Iowa, this week; Rochester, Minn., next. 
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KING BROS.' SHOWS 
WANT TO BUY Octopus, Spitfire or Tilt with transportation. Must be cheap for cash, 
WANT Foreman for g5 EH. Salary the best in cash, not promise.. Can use Men on all 

Kiddie Rid., Must drive trucks. Can us Wives In Ticket Boxes, Drunks, do not apply. 
Will book any Hanky Pank, not conflicting. Faye Wolf, contact immediately, Jack 
Nasworfhy, contact. Want Mug Outfit and Cookhouse. 
Alf replies to JOEL KING, Le Junta, Colo., Aug, 1; DaMart, Tex Downtown, X 1 T 
Celebration, Aug. 2 thru 5; Las Animas, Colo., Aug. 6 thru 11; Ogallala, Nebr., 13 

fhru 15, 

ROHR'S MODERN MIDWAY 
L'ERABLE (Clifton), III., Centennial, August 3 -4 -5 

Cullom, Ill., Homecoming, August 9- 10 -11; then the 810 Gladiola Festival, Momence, 
III August 16- 17 -18, 

Novelties, Ball Games, Long Range, Hanky Panks of all kinds. Can u>e e couple 
more Grind Shows. 

J. ROHR 
Pontiac, 111., July 31 -Aug. 1 -2; thon por route, 

GRIGGS BROS.' SHOWS 
WANT FOR RICHMOND, KY., FREE FAIR, Aug. 6.11, With Ten More Fairs to Follow 

Concessions -Bingo, Diggers, Photos, Custard, Novelties, Lead Gallery, Coke Bottles, 

Glass Pitch, Penny Pilch, Buckets, Six Cot, Swinger or any legitimate Merchandise 
Concession, Help -Man and Wife for Bear Pitch, Agents for Balloon Dart, Nickel 

Roll. Couple Grind Store Agents. Will book one Wheel, also couple Grind Stores. 

IRVINE, KY., THIS WEEK. 

SOUTHERN STATES SHOWS WANT 
For annuel fall tour o1 the host c;r ìt of County Faln ntl Celebrations In the $oath, 

inp Septem bar S ontl running Into November. 
Can place mogul Ride Men if you can stay sober; preference to those who e and 
will drive true.. Yes, you must have a hee. , and we Pay oit In cash'nvery 
week, not wining.. Ifowoye r. that dots nt ntitle t to drink, Have room for a 
taw f {anky Pxnkr. No P.C. Can Dlace Fvn House; George Pence, contact n e ono 

r two more Shnwa, moat clean. No Girl Shows or Gcoka. Thi, is .ocelot the 
oldnat Cnrnlvala on thr road, atilt ceder !he rlglnal ownership d maagement. 
Pedalo who haro worked tor 3 before, contact. Route furnished to Interested 
Dartlea; 11 ro mu leallona to JOHN 8. DAVIS, Wayaltla Park, Route 3, Boz 333 -C, 
Panama 14 Pla. No collect Wires. 
P. S,; Can use experienced Lone Range Gallcry and Fl ozs Candy OVeratora. 

ROD LINK WANTS 
For twei weeks of Fairs- Bucket, Swingr, Short Range, Punk Rack Agents or 

your specialty -we hove it. All replies to 

Hastings, Michigan, or per route, World of Pleasure Shows. 

w GEORGIA MOUNTAIN FAIR, AUGUST 13 w % 

APhotos, Novelties, Crab, Long Range, Ice Cream, Balloon Darts, A 
gN Basket Ball, Hats. Help: Second Men on all Rides. N 

g 
T HOLLY BROS.' SHOWS T p 

FRANKLIN, CA., NOW, 

WANTED 
For 14 more Fairs, including Wakeeney and Stockton, Kans, 

Girt Show. Athletic Show and ell others. Photos, Short Range, HoapLa, Glass Pitch. 
States, Coke Bottles and others. Want Kiddie Rides, Live Ponies, non -conflicting major 
Rides. Also want First and Second Men on all Rides. 

F. C. BOGLE SHOWS 
Hoxle, Kans., Thursday through Saturday, Aug, 2 -4, 

P.S.: E. W. Campbell, can plat. you. 

WANT WANT WANT 
Concessions for Blandenville, III., July 31 -Aug, 3; Hendon. Adams Co, Fair, Aug, 4 -8; 

Fairs fhru Iowa, Nebra.ka, Kansas, Oklahoma and Louisiana to Nov. 15. 

Want Ice Cream, Records, Ducks, Photo; will sell. String Came or anything not 

a 
rt:ng. Ride Help who drive and stay sober. Replies ta 

BUKKH,IR'I SHOWS & AMUSE. 
K. L. RITCHIE, Mgr. 

WANTED FOR GOLDEN GATE SHOWS 
Rldo Heirs Foreman for Wheel, also F'Irst and Second lien o other Ride. who drive 
trucks. gill hook Ala; a tea'lam or Rorkoplane for Ferndale Fair und two 
nod loti. lo follow Also a feu' non -conflicting Concessions. 1ant Grab Stand 
Man. Write, wire o- phono 

C. F. ALBRIGHT, Manager 
Lakeport, Calif., July JO s.0 Aup. 5; Fo rntlala, Humboldt County Fa; r, Aug. 6 to 791 

Arcata, Aug. ]0 fo 16; Fort Bra99 Peul Bunyan DiYa, Aup. 2) to Sept- ]. 

AL BARKER'S SHOW 
Keota, Iowa, July 31 -Aug, 4; Cedar Co. Fair, Tipton, Iowa. Aug. 7 -10; Jefferson Co, 
Fair, Fairfield, Iowa, Aug, 13 -16; Wayne Co, Fair, Corydon, Iowa, Aug. 20 -23, then 
south into cotton spots. 
Want Conc.30. --Hi- Striker, Photos, Sno Cone, Pitch T :11 U Win or any that do 
not conf0c1. Will book ono Adult Ride for rest of season. Need good Wheel Man 
who can uo and down Ride and does not drink. Have open tome in September in 
Missouri and Tennessee, AL BARKER, Owner, Koota, Iowa, City Park, 

WANTED -SIDE SHOW ACTS -WANTED 
For al Side Show -f0 Wanks of Tezaa Faux -Opening Paris, Taxes, Au9uat 

Can a Ticket Sellers. Also Girl who ran lecture. want good Feature Attraction, 
Sword Swallower, Pat Girl. Bally Girl to work Sward Box. Any other Useful Attraction. 
Working Alan that dace drive truck. 

Answer: PETE KORTES or RED MeKITRICK 
Mayfair Hotel, Kitchener, OM., Canada, until Aug. 4; then Belmont Perk, Montrae, 

qua caned. 

GIVE TO DAMON RUNYON CANCER FUND 

Pyro Aids, Rain Buffs 
WOM at Maine Dates 

AUGUSTA, Me.- Weather con- Tampa Shu11'm n S Association. 
tinned to take its toll at dates Gerald Snellens, general repre- 
played by the World of Mirth sentative, arranged for a display 
Shows in Maine, but, with good of Cadillacs. Show electrician Duke 
weather prevailing, Owner Frank Wright recently acquirec a new 
Bergen reported that crowds and Cadillac. 
business were fine. - -- 

Aiding this and previous dates 

Fairs Spotty were show -presented displays of 
fireworks. The interest of the pub- 
lic was such that a good crowd 

out ut here Wednesday turned 

For Schafer even d o the night was wet, A (25, 
ond display was scheduled for Fri- 
day (27). 

Business for the stand, as last 
week at Portland, will be very good 
if the working hours on Friday and 
Saturday nights are not affected by 
the weather. At Portland Saturday 
night (21) was big even tho heavy 
rains were predicted. The rain held 
of` until midnight. 

Bridge Needed 
Rain here during the early pa 

of the week necessitated the con 
struction of a bridge and the haul 
ing of numerous cars out of park 
ing field mud. 

The show enters its first fair at 
Bangor, \1e., next week. Bergen 
pronounced all units ready. Con- 
siderable work has been done in 
recent weeks. Bernard (Bucky) 
Allen, concession manager, is in 
Ottawa preparing for the show's 
arrival there several weeks hence. 

MENOMONIE, Wis. - Scha -. 
fer's Just for Fun Shows moved 
into the first Wisconsin fair of the 
season here this week after a good 
six days of business on a Chicago 
lot. Show played on the far south 
side of the city under B'Nai B'rith 
auspices and ricked up okay week- 
end business. 

Prior to its Chicago stand. the 
rt I Schafer organization played three 

Illinois fairs to spotty business. Hot 
weather hurt at one, light attend - 
ante at another and limited spend-1 
mg at the third, according to W.1 
A. Schafer, owner-manager. 

hrom here the show plays two 
mare fairs in the Dairy State, those 
at Atoka and Wilmot. It will then 
move to street fairs at Hannibal, 
Mo.; Keokuk, Ia., and Quincy, Ill, 
The Fort Smith, Ark., Fair follows 
and from there the show will truck 
to Texas for its usual suing of fairs 

Refurbishing included the paint 
ing of the inner and outer row's o 
Merry -Co -Round horses white. Th 
middle rosy is pink. 

A barbecue was stageo on tit 
show grounds Thursday night (26) 
Local officials were included i 

the gathering of 160. 'l'he affal 
was staged for the benefit of th 

f in that State. 
While in Chicago a new Merry- 

e Go -Round top was delivered by 
the O. Henry Tent and Awning 

e Company. Lineup includes 10 
rides, 3 show's and 40 cunees 

n lions supervised by Chuck Moss. 
Other staffers include Mrs. Schafer, 

e office secretary; Archie Hensley, 
general manager, and Harry Smith, 
agent. 

Harry Frame Ends 
WANTED 

Outdoor Platform Acts for 

STREATOR LABOR DAY 

CELEBRATION 
Sept. 1, 2 & 3 

Downtown Midway. Contact 

FRED J. SALEATTI 
1110 East Elm St. Streator, III, 

LEE TURNER 
WANTS AGENTS 

Boll Games, Age and Weight, Turn 
Over Coke, Cork Gallery. All Fairs 
ahead. No drunks. 
B/o One Franklin Shows, Faribautt, 
Minn., this week; Austin, Minn., next 
week. 

WANTED 
Bxperienrrd Bnll came Aeente and Rear 
Pitch }ielp fur best wiscmvin F'a @. 

Contact 

BILL HERDLE or BILLY GALLAMORE 
Union Grave, Wis., Aug. 2-5; La Crosse, 

Wie Aug, 1312. 

SKY TOOT 
CALL ME IMMEDIATELY. l talked to 
s'ou In Carrollton, ill. Have good 
Proposition 

MANAGER 
Gnat Werfern Amusementf 

Malt;n Bar, N. Dak., this w<ekr taon per 
rapt. 

WANTED GIRLS 

FOR GIRL SHOW 

DICK HOBSON 
c' Western Union Huntingburg, ltd. 

WANT 
Country- Western sty I Enrertainnn fa, 
week -stand tent show. Sister Act and 
Musicians. Wore, stating lowest salary 
and when you can ioin, 

CARROLL GREEN 
e/e Western Unlon, Huntingburg, Ind. 

Still Date Tour 
On Okay Basis 

WOLCOTT, N. Y. - -- Frame's 
Crcatee Shows went into its fair 
season here last week after a spring 
tour that produced good business 
when the weather co- operated, 
poor business when it rained. De- 
spite rainouts, show made the nut, 
according to Owner Harry Frame. 

High spot in the season, which 
opened April 20 in Pennsylvania, 
was the 1.50 -year celebration at 1 

Shinglehouse, Pa., where rides, 
shows and close to 60 concessions 
all scored well. 

Ernie Palmauist, who has an 
animal unit, Arcade and Mermaid 
Show, is in charge of the back 
end. F. C. l.atidos, magician, man- 
ages the Side Show. Louie Steven- 
son is ride foreman and Big Charlie 
has the kid rides. 

\Ir, and Mrs. Landes received 
$150 from a recent jubilee as a 
gift for their expected youngster. 

Bill Cowan, Strates 
Fat Man, Succumbs 

ROCHESTER, N. Y.-William 
D. Cowan, 42, 645 -pound fat man 
with the Alt I,. Converse Side 
Show of the James E. Strates 
Shows, died last week in a motel 
in nearby Henrietta, N. Y. Cowan, 
who suffered from diabetes, col- 
lapsed Tuesday (17)) and was 
treated in Strong Memorial Hos- 
pital, Rochester. Later he collapsed 
again while taking a shower. In 
past years be had appeared with 
the Royal American and Hennies 
shows. 

Surviving are his widow, also a 

carnival fat lady, and a brother 
who came here from Erie, Pa., to 
handle funeral arrangements. Cre- 
mation took place in Rochester 
July 20. 

FOR SALE 
BINGO, complete, lean ft. With Blower, 
P.o'n Set and enoi,2 stock to get your 

ley bakes New Chevrolet 

feat 
0 Semi. All for S2,00.00: 

alone, 
about abat ilia tractor is worth 

alone, came 

ANNA TILLEY 
900 Straight 53 Springfield, III, 

LONG. RANGE SHOOTING GALLERY, 
IV ft. From, mount. on 2 -Ton Inters 
national Truck, III good condition; 
bargain. $660.01 ea. see 

HARRY MALLOURE 
Secretary of Fear 

Box 103 Csruthe nv;lle, Me, 

ATTENTION 
Want far the balance of th season, 10 

Fairs, 3 Florida dotes, all winter in 

Cuba, all around help for Cat Rock, 
Buckets, Rat Games, Stundups, Coke 
Battle Games. Yes, oll boys who worked 
for me before, get in touch. 

P. J. FINNERTY 
Franklin Park Hotel, Washington, D. C. 

WANT TO BUY 
IMMEDIATELY 

Eh Wheel and small Roller Coaster with 
gasoline power, w'ito or without trans- 
portation. Interested in any other Ride 
it priced right. Catlett, contact. Want 
to hook high -class Pop Corn, Floss, 

Carmel Cr,,'.. etc, ter .hopping centers; 
must be screened or g!acced, hot and 
cold water. Contact 

Merle Nelson 
1480 Eppingor Bad. Denver 16, Cole. 

Phone: AT 74895. No Collect, 

Harry Lamon 
WANTS 

Agents for Count Stores, Peek Stores, 
Skillo, Timber for hiam and Bacon. 
Head and Crete for Buckets. Also want 
one Woman Agent for Jewelry 
ADDRESS: c/o BOB HAMMOND SHOWS. 
Hleo, Tex., Aug. 1 -4; Rush Springs, 
Okla., i1Vatennelon Daysl, Aug. 6 -9; 
Anadarko, Okla. Big Indian Expo- 
sition,, Aug. 11 -18. 

ROSE CITY RIDES 
AVANT 

Foremen for 8-Tub Oetnp Ua and Mix -Up; 
also Second Man fur Wheel. Top Pay for 

der. dependable men: mut drive. 
Cape Ginrtleau, ,wo Atr. 1 -3 N; Olau Workers Country Club, Foetus, Mo., 
Aug. 5-6; Jonesboro, 111., Aug. 8 -910 -I I. 

DL'T('H SCHRADER 

WANT RIDES 
for 

GILA COUNTY DIAMOND JUBILEE 
August 19 fhru September 3. 

Wire 
JIM MACE 

Dominion Hotel Wei., Arita. 

Concessions Wanted 
rer 

Van Buren Co. Fair 
Keosaaua, Iowa, Aug. 7 -10. 

Hanky Panks.'rah, Jewelry, Soo, Floiu, 
Nove nies, a 'lock Conne. vlan.. utill 
book J ur Wheel n other major 
Ride for rest of season. Will On on 
grounds :luges S. 

LINDR.E AMUSEMENTS 
(JACK LINDLE, Mgr., 

WANTED 
Concevions of ail kinds, also hanky Pnks Cuba, Mo., Fair. Aug. 1 fhru 41 
New Florence, 31o., Aug, 3 ana 9; Polost, 
ale., Fn;r, Aug. B l 

V,'2',1 
mbia, 

F'ar. nages Ihiu 11. 

MRS. JOHN K. MAHER 
Phone: Garfield 16956 or Prospect 641013, 

St. Louis, Mo., or per roufs above, 

AGENTS WANTED 
Count Store, Pin Store, Stand -Up Coke 
Bottler, Fishpond, P C., Pan Game and 
Hanky Panka. Alvo Up and Down Help - This la a mene,. eking xltow; we play 
two spots a w,ek. all (airs. 

JACK OIIELL 
Lee United Shows, Lakeview, Mlch -, 
July 31- Au9uat 1; Be rryfon, Mlh., 14! 
Sf. Heron, blu. 

CARNIVAL PLASTER 
25,000 In stock, 

Large -214. Small -11f. 
August 1 to 29, 

Toledo Statuary Mfg. 
2501 Locust St. Toledo 8, 0. 

HUNTSVILLE, ALA. 
September 24 -29 

Choice location Independent Conroe. 
.Ions- Bingo, Cookhouse. Ginn Pitab, 
Novelties, or any legitimate Concession. 

MARI DICKSON, S..-Treas. 
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WANT- McKENNA RIDES -WANT 
MANITOWOC, WIS. 

FOR THESE WISCONSIN FAIRS 

ELROY CO. FAIR, AUG. LS 
CEDARBURC CO. FAIR, AUG. 8 -12 
CLINTONVILLE HARVEST FESTIVAL, AUG. 22 -26 
PHILLIPS CO. FAIR, AUG. 22 -26 
CHILTON CO. FAIR, AUG. 30 -SEPT. 3 
CRANDON CO. FAIR, SEPT. 5 -9 
FRIENDSHIP CO. FAIR, SEPT. 12 -16 
MONTELLO HARVEST FESTIVAL, SEPT. 19 -23 
LODI CO. FAIR, SEPT. 26-30 
BARABOO HARVEST FESTIVAL, OCT. 3 -7 

SEVERAL OTHERS TO FOLLOW 
shows: WIklhru, MenkW, Mechanical, Melerdroma, Fun Mouse, Glass Hause Hor 
<emmHlae money enty), Rides: Anv that tlo not cen111c1. Cencexlons: All IeeiN, 
Real -Beer. CVtt.rd, fnecena, N<. Pilchmen N all ktnde. Cenlact 

HERMAN MeKENNA, as per route 

AUGUST 4, 1956 THE BILLBOARD CARNIVALS 

COMPLETE CARNIVAL FOR SALE 
4 major Rides consisting of Big Eli Wheel, Atlan Herschel; Little Beauty Merry-Co- 
Round. Tilt -a -Whirl and Roll -a- Whirl. 3 King -built Kiddie Rides. 5 Tractors 
and Semi Trailers Ivansl especially racked for those Rides. Rides, Tractors and 
Trailers are all in perfect condition. 14'x36' Bingo *new top this season), two 
14'xl2' Concessions complete and various other Concessions and Equipment. 
Tractor and semi trailer van racked for these Concessions and Merchandise. 
Popcorn, Cotton Candy and Sno Kona Machines in 16 -ft. all -steel trailer. 
Beautifully equipped Eat Trailer, Completely equipped Office Truck. Transformer 
Truck complete with approximately 10,000 feet of ground cable and function 
boxes. This show booked until late in the fall. Unless you are bona fide 
buyer with $50.000 cash, do not waste your time w mine. Reason for selling is 

ill health. Am not Interested in any deals. 

BOX D -231 
el. THE BILLBOARD CINCINNATI 22, O. 

\.\\\\\\\\\\\\..\\\\\\\\\\\\\\., 
i CRAFTS 20 BIG SHOWS 

Now Booking Shows and Concessions for the I I Following Fall Fairs: I I San Matou County Falr, Aug. 3.11; San Maloof Pilo County Falr, Aug. 8.12; tosovIlle; I I Y.I. County Falr, Aug. 16.19; Woodland; Monad (only Fdr, Aug. I2.26, Mooed; I 
IAmade 

(aunty Fair, Fug. 24.26, Plymouth; Kings County Fair, Sept. 1316, Hanford; I 
1 

Lodi Gape Festival, National Wino Falr, Sept. 13.16, Lodi; Tulare County Falr, Sept. 

I18.23, 
Tulare; Santa Crut County Fair, Sept. 20.23; Watsesvllle; Fresno District Fair, 

lof. 5.14, Frano. 

e Roy Shepard, ride superintendent. can use capable Ride pI I Help and Ticket Sellers. 

7283 
20 BIG SHOWS 

Bellaire Avenue, North Hollywood, California. 1 I 783 
I Phone: Poplar 50909 or Poplar 50320 

WANT WANT WANT 
FOR 

MIDDLETOWN, N. Y., FAIR 
All legitimate Concessions only need opply. Con use any Show not conflicting 
with what we hove. Especially wont Fun House. Good proposition. Will be at 

hotel starting Wednesday, August 1. 

PHIL ISSER, Gen. Mgr., I.T. SHOWS 
MITCHELL HOTEL, MIDDLETOWN, NEW YORK. 

REWARD 5230.00 REWARD 
FOR INFORMATION LEADING TO 

EQU 
AND 

IPM 
FIND 

ENT 
ING OF THE FOLLOWING LISTED 

1 =S 611 Ferris tyh<el. Serial =289. Loaded fn 1 Kln {ham Can *etosedl. SO ft., .loo {I 
xle. Serial = 908íi. lOWx2U Tires Light Plant. Cetern111ar Dleeel. fth ne 

IW kw Generator and one 3o kw. Generator. Loaded on Kentucky Trailer, Serial 
a5916Y. Trailer .: i7. Contact 

BOB K. PAItkEIt, OWNER 
BOX Ill *Phone: 1101.11 DELAVAN, WIS. 
P.S.: The shore was formerly on Swat C'ruwn Shows. 

FIDLER SHOWS 
Con place Hanky Panks of all kinds. Wont Foreman for Tilt, must drive our 

equipment. Earl Cooper, came on 

Flanagan, Ill., this week, followed by Mt. Olive, 111., Annual Street Celebration; 
Avon, Iii., Fat Steer Show Street Fair. 

FLOYD WOOLSEY WANTS 
Side that Working Acts. Especially want Magician or any good act suitable 

for highclass Sid. Show. Also want Talker and Ticket 5.11.ra that can grind. 
12 big Fairs to go. Wire 
c/o Snapp Greater Shows, Seymour, Wis., this week; Fond du Lac, Wis., next w.ek. 

HOLIDAY AMUSEMENT CO. 
"CLEAN AND MODERN MIDWAY" 

Wants for she Following Proven MonMaking pain: 
Girard, Kan.., Aug. 6 to 9: Arma Homecoming. Aug. 10 to 12: Burden. Kane.. Aug. 
14 l0 17: Osage City, Gardner, Chapmen *Labor Day), Sedan, and then the big 
Neosho. Mo.. Southwest Misaourl Fair, Sept. 17 to 22. Can use now -Grind show 
Pon House, Motor Drome. Arcade. Want Concernions -Nnky Panks of coMletlni 
Can use for Neosho. Mo., two maJor Rides and eel of rectory Klddfe Rldee, Shows not 
=oafacUnK and Conceetlon.. Don't mine this oriel 

FIELOINO GRAHAM, oar route, es, Olnrd, Kans., Aue. E to 9. 

15 CHEVROLETS 
1955 One -Ton Panels 

4 -Speed Transmission 
Heater, Extra Seat 
Diractlonal Signals, Oil Filter 
Ovetslae Tires, faro Tin 
Low Mileage 
Various Colors 

$1,495.00 
Many other good low- priced Trucks, 
Vans, Stakes, Pick -Ups. Tractors, 
Panels as low as S195.00- 

SPECIA L 
'47 Ford 2 -Ton C.O.E., 12 -feet stake, 
equipped with 2,000.I1.. Hydraulic 
Lift Cate -Frio. $595.00. 

QUEEN CITY CHEVROLET (O. 
6th b Sycamore Cincinnati, Ohio 

Phones: PA 1.48110.113 

Open Evening Until 9 p.m. 

PARAKEETS 
65c 

CHROME CAGES 
50e ea. 

Shipped Daily. F.O.B. Loa Angela. 
Minimum Order. 48 Birds. 

-Call es, Wire - 
24 -Hot., Service. 

Durkee'Is Bird Farm 
8967 E. Gallatin Rd., Pico. California 

Phone: Oxford 9.5210 

CARNIVAL WANTED 
Camplet Carnival needed for 

Aug. 29 thru Sept. 1. 

15th Year Northwest 
Arkansas Celebration 
25,000 to 35,000 people. City 
streets location. Day and night 
activity. We need Rides, Amuse- 
ment Stands, Concessions, anything 
to amuse and entertain crowds. 
We con furnish help if needed. 

Apply: 

IVAN ROSE 
ROGERS DIAMOND JUBILEE 
115 West Walnut Rogers, Ark. 

Phone 174 

ELKS' CLUB FAIR 
August 13 thru 18 

Norwalk, Conn. 
RASINI AND HIS ROCKET (AR 

Fi. time at c ryal dale. 
Want Shows: Any Shows not r:m[11t ., 
Including (. irl Show. Rides: An,' Flat 
Ride. Conees.i All Stock Sinves and 
Hanky Panks,, this 1, <'oneesion terri 
tory. Cool act ROGER LUDLOW, Heui 
Norwalk, Conn., NarHerd, Conn., 72 
armor SI., Ja tos)S. 

County Amusement Co. 

WANTED 
BOSS CANVASMAN AND CREW 

For Office Operated Revue. Can use 3 

more Girl Dancers. Top salary paie. 

Arts.ver: 

GENE VAUGHAN 
e/0 Olson 1hewa. Chippewa F.IH, WI.., 
Mis week; Springfield, 111., week Aug 6 

Meeker, (ob., Aug. 1.4; 

Norwood Fair, 10.11.12 

LEERIGHT MIDWAY 
SHOWS 

Want Carnival People in all depart- 
ments. What have you? Contact 

SLIM ANDERSON or J. R. LEERIGHT 

AGENTS 
Wanted for Color Dart and Six Cat.. 5 
big Iowa Fairs- Allison. Maquoketa, 
Attende, Marshalltown and Elkader. 

HENRY OST °EN 
nl, Grand American Shows. per routa. 

WANT TO BOOK 
Sot of Kld Rides. none on Show now. 
Irvine. Ky., this week: Richmond, Ky., 
Pair, next week. Fain until November. 

Griggs Bros.' Shows 

KOSCIUSKO CO. FAIR, WARSAW, IND. 
Aug. 6 thru 11 

-CAN PLACE - 
CONCESSIONS -Games and outright sales of all kinds. 

Moderate privilege rotes. Excellent opportunity 
for concessionaires who know their business. 

SHOWS -Can use Two or Three Grind Show Units. Must 
be flashy. 

RIDES -One major ride such as Octopus, Caterpillar, Spit- 
fire, kipper, Miler or Schiff Coaster or what you 
have to offer. 

All replies via Western Union only, 
D. WADE, W. G. WADE SHOWS 

Muncie, Indiana, all this week. 

,444s`774a, 0ry 
Want for our Fairs starling week July 301h et CORBIN, KY., NIBROC FAIR d NORSE 

SHOW. Followed by BARBOURVILLE, KY., FAIR and 4 bona fide Fairs, including 

GREENEVILLE, TENN.; LA FAYETTE, GA.; ONEONTA, ALA.; MANCHESTER, THOMASTON, 

AMERICUS, THOMASVILLE, 6A,; LIVE OAK, FLA., AND YALDOSTA, GA, WE (LOSE 

NOVEMBER 12TH at VALDOSTA, GA, 

CONCESSIONS: Custard. Jewelry. Short and Long Range. Bear Pilch. Bird Pitch, 
Derby, Novelties, Chocolate DIP. Coke Bottle. any Stock Conceasiun.. 

SHOWS: Wildlife. Monkey. Side Show. Motordrome. any ho.- conflicting Show. with 
own equipment. Minstrel Show. alose Taylor, contact. 

RIDES: Will book any noncen fllclin. Ride.. All replia. 
Slim Rice wants Pln Store Agents,. Jewbaby. conlacL Also want Hanky Paid( Agent.. 

J. L. KEEF, Capital City Shows, Corbin, Ky. 

PORTER COUNTY FREE FAIR, VALPARAISO, IND., 

August 6 to 11 Inclusive 

GREAT WABASH VALLEY FAIR, TERRE HAUTE, IND., 

August 12 to 19 Inclusive 
With o continuous route of bona lid. Southern Fain to follow. Will plat. 
ana or two more major Rid., for Tern Haute. CONCESSIONS: Will place all 
kinds of Price Every Time, Marchandise and Outright Sala Stands. Good 
opening for Custard, African Dip, Hots, Nevhi.s, Nell Gams, Derby, 
Neskat Ball. Open midway. Wire what you hay.. SHOWS: Will plus ana 
mere Grind or Bally Show, Mechanical, Girl, etc. HELP: Can place ono or 
two experienced Rida Man who can driva. All repliin via Western Union. 

JAMES H. DREW SHOWS 
GIBSON CITY, ILL., ALL THIS WEEK. 

ATTENTION! ATTENTION! 
CHUCK MAGID 

Would like to hear from Bucket Agents for Cedar Rapids, low *: Lincoln, Neb.; 

Muskogee, Okla., and Tulsa, Okla. Lucky, who was on the Strata. Show lost 

year, contact me at once at Leland Porker Hotel or of William G. Collins Shows, 

Minot, N. D. 

OLD HOME WEEK, INC. 
Week of August 6 to 11 

WANT legitimate Concessions of all kinds. Duck Pond, Basketball, PitchTill -You- 
Win, Balloon Darts, Age and Scales, Gold Fish Bowl, Coke Bottles, African Dip, 
Bail Gomes. Privilege reasonable. 

H. J. BENTY 
752 ST. CLAIR AVE. TEL.: FU 5.3853 EAST LIVERPOOL, OHIO 

MAJESTIC GREATER SHOWS 
Want fer Orleans, 

Ind" ''''' Fats,, Aue. sell; G.onesawn, KY, Falr, AW. IYIa; 
London, Ky., Fis,, Aug. 20.251 Oneltla, Tenn., Fair, Aue. 2rfept. 1, and six mere 
Fain te fellow, 
WANT Side Show. Girl Show and Grind Show:. Want Merry- GaAound, Chah'nla,te 
and Ktd Rlde.. Want M <rry- GoAOUtId For<nnn. Wheel Forma. Rollnplane 'n 
man *DUeky, come on backt and Second Men who drive. 7Pon with loin. come on. 
Pleca Cookhouse antl Grab, Custard. Novelties 

Hamlet, 
Hanky Panks, e kinds. end 

Genfart SAM GOLDSTEIN, Hamlet, Intl., This week. 

RIDE MEN WANTED 
Foreman for Chelrptane and Second \fen on all Rides. Mutt be licensed truck and 
.oint driven. Will book a few more Concession not conflicting with wl.at PP have 
No Data or aosles wanted. 

LEE BECHT AMUSEMENTS 
lWeas College Hill, Cincinnati, Oh.. July 31.AÚ9. S; *Clark i cow, Cincinnati, Ohio, 

Aug. 702; Clermont Co. Fair, Oweneville, Ohio, Aug. 1419. 

EVANS UNITED SHOWS 
Will book Photos, Long and Short Range, Balloon Darts, Coke Bottles. Ball Games. 
Scales and Aga, Heart Pitch, Add Up Darts, Pea Pool, Bumper, Jewelry, Fish Pond. 
Cork Gallery, any other Hanky Panks. Netawaka and Dighton. Kans.. July 30 to 
Aug. I; Clasco, Kans., Aug. 6 to 10; La Crosse. Kans., Aug. 13 -15; Coodland, 
Aug. 20 -24; St. Francis. Kans., Aug. 28 -31. Other fall Street Fain to follow. Ca, 
place Help on all Rides, top pay balance of season. 

Con MANAGER Pa Rout. Above, 
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100 CARNIVALS THE BILLBOARD AUGUST 4, 1956 

CARAVELLA AMUSEMENTS 
WANT FOR 

AMERICAN LEGION STREET FAIR, Farrell, Pa., Aug. 61i. ST. VITUS CHURCH 

ITALIAN FESTIVAL, on the streets; Fireworks, Free Acl, Parade, (ar Give Away, 

New faille, Pa., Aug. 13'18. 

CONCESSIONS -Cook House, Custard, High Striker, Long and 

Short Range Gallery, Glass Pitch, Ball Games, Jewelry, 
Duck Pond, Balloon Dart, Scale and Age, Hats, Bird Pitch. 

RIDE HELP -Experienced Men on Merry - Go -Round, Octopus, 

Wheel, Chairplane, Coaster, semi drivers preferred. 

AU contact 

FRANK II. CARAVELLA. 
Monongahela, Penna., this week 

CHUCK MOSS & W. A. SCHAFER 
Want for Wilmot, Wis.; then two m weeks in Chicago -53d L Cicero, Aus. 13-261 
Hannibal, Mo. (on the st re.sl, Aug. 27 -Seer. 1; Rig Labor Day week, Keokuk, low 
ton the streets, first firms In seven years.: 9:1Icy, Ili., AnnuI C.Dretion; Pt. SmiM, 
Ark., FIrl Texas Faln H Longv Lufkin, Nacogdoches and Oril Out 1111 Nor. 
SHOWS; Side Show, Two-Flcaded Cow and any Lood outstandinY Grind Shows, Iso 
Pemry Arcade. Can 'x a ouple good Din[ Show. /or 3lannlbal red Keokuk. Can 
P4es W'LLQ1UC or Worklns World nOw. RIDES: Mlerry- GO- ROUntl, Trsin a tl Csn 

two maJor Rides that do not conflict. Need Rlde Help on all Rides. CO \- 
Ck5510NS: Went Cookhoux for balance of xaaon. I.p Fool I,OnL Hot Ib[%, Pronto 
Pup. Photo, Lon! d Short Aan[e9oVerles, füan striker, Bell Game%. Frozen 
Custard, lee Cream Dlal Pitch, Coke Bottle Rm 

Store.. Plenty 
room 

Pitch, Straight Salmi of all 
Address: 

and a y' Slum Stores. Plenty of room for 
all Hanky Panks in Chicago. Atldress: 
c' W. A. SCHAFER JUST FOR FUN SHOWS, Tomah, Wis., now; Wilmot, Wis., 

Aug. 6-11; then Ghic age. 

JIMMY ACKLEY 
WANTS FOR THE BIG 

V. F. W. Celebration, Linden, Mich., Aug. 1'4; Holy Redeemer Celebration, Flint, 

Mich., Aug. 9.12; Crown Point, Ind., Fair, Aug. 11'25, with good route to follow 
Agents for Age and Scale, Swinger, Bucket. S.x -Cat. Also Boil Boy a ^d Gunner 
for Six -Cat. Need capable Man to up and down eight Concessions. Johnny McCollum, 
answer. Want Eli Wheel Operator, also Tiit Foreman and Second Men, 5100.00 a 

week; semi -drivers preferred. Want Advance Men that know Michigan and Indiana. 
All Answers: c/o BIC CITY SHOWS, LINDEN, MICH. 

GEORGIA AMUSEMENT CO. 
Will book Ieettimate Concessions of all kind except Slum Spindles, as I am well up 
plied 1N them t present. 
WILL SeR Ex. on Clax Pitch, (Ares or Short Range Callers, Custard, Novelties, em[o, 
(no irg: e'p. Shows 

'in' 
book m rat and rcflned Shox'. with Uit.. 

Rides, have pplenty, I e eight my tomb being w ll: er. 
This 1r my fast week the n 'oyat September; xe are e[olna down where the 
tobacco and cn!in0 money is. Won't YOU Join cast. 

H. H. Scott, Western Union, Fairborn, Ga. 
(NO phone calls( 

for Hanky Panks. No flats. 

COMMERCIAL POINT, OHIO, STREET FAIR AND HOMECOMING, Aug. 2.34; 
HARRISBURG, OHIO, STREET FAIR AND HOMECOMING, Aug. 9.10.11 

Wand Concessions, Shows, Rid Help. Concessions: floss, Pop Corn and Hanky 
Panks of all kinds. 

BUCKEYE STATE SHOWS 
TIM NOLAN 

SOUTH ZANESVILLE, OHIO. PHONE: CL 2 -8252. 

THOMAS JOYLAND SHOWS 
WANT FOR MARION COUNTY FAIR, INDIANAPOLIS, IND. 

Can place legitimate Concessions of all kinds. Want to book Scrambler a ^d Twister. 
Will place Shows not co.nfliefrg. 

Address I,. I. THOMAS, Mgr. 
SCOTTSBURC, IND.. THIS WEEK. 

Carnival Routes 

Continued from page S4 

Crafts 20 Big: Vacaville, Calif., 1 -5; (Fair) 
Roseville 8 -12. 

Crafts Expo.: (Fair) San Mateo, Calif., 2- 
12, 

Cruas Road Am. Co.: Pentwater, Mich., 3 -5; 
Shelby 7 -8. 

Cumberland Valley: (Fair, Alexandria, 
Tenn.; (Fair) Carthage 6 -11. 

Davis Am. Co.: Baker, Ore.: Orants Pass 
7-11. 

Del Fiore Am.: Mount Pleasant, Pc; Con - 
nellsvllle 9 -18. 

Dickson United: Velma, Okla. 
Dixie Am. Co.: Leon, Ia., 30 -Aug. 1; MM. 

vern 1 -3; Clarinda 8 -11. 
Dobsons United: St. Croix Falls, W'is., 3 -5. 
Douglas Gr eater: Bur., Wash.; Sweet 

Home, Ore., 6 -11. 
Down River Am. Co.: Augusta, Mich.; 

Walt, Cassano. 7.11. 
Drago, No 1: IFalt1 Hartford City, Ind.; (Flirt Rochester 6 -11. 
Drago, No. 2: Flora, Ind.; (Fair) Georg. - 

town, Ill., 6 -11. 
Drew, James H.: (Fair) Glbs0n City CL; 

(Fair, Valparaiso, Ind., 8.11. 
Dudley, D. S.: (Fair) Phillipsburg. Kan.; 

(Fair) Tribune 6 -11. 
Dumont; Mount Pleasant, Tenn. 
Dyer's Greater: Galena, IU.; Stancheste, 

Ia., 6 -11. 
Eastern Am. Co.: Rockland, Me 
Eddie's Expo.: Apollo, Pa.; Clarion 6 -11. 
Emshotf: Union Grove, Wis., 2 -5; Rockford, 

Ill., 7 -9; Pecalonlca 18 -19. 
Evan. United: Netawaka and Dighton. 

Kan., 30 -Aug. I; Olesco 6 -10. 
Fidler: Flanagan, Ill.; Mt. Olive 6 -1I. 
Foley de Burk: Santa Rosa, Calif. 
Frame a Greater: (Pale) Towanda, N. T.; 

(Fair) Cortland 6 -11. 
Franklin, Don: (FMI) Faribault, atm., 

1 -5: Austin 7 -12. 
Frontier: Santaquln, Utah. 
Fun Fair: Fatri Genoa, O.: (Earl Wln- 

nemac, Ind., 7 -11. 
Funland: (Fair) Memphis, Mo., 30-Aug. 5; 

(Fair) Kirksville 8 -10. 
O. ac B. Mason City, W. Va.; (Fair/ Gass- 

away 6 -11. 
Gem City: IF.101 Decatur, III. 
Oentsch, J. A.: Booneville, Slim.: Philadel- 

phia 6 -I1. 
Georgia Am. Co.: Fairborn, Ga.; Lyons 6- 

11. 
Gladstone Exp9.: Morganlield, Ky. ; (Fair) 

Hodgenville 6 -11. 
Gold Bond: (Fair, Monroe, Wis., 1 -5: Rice 

Lake 7 -12. 
Gold Medal: Bristol, Va.; Lynchburg 5 -11. 
Gooding Am. Co., No. 1: Xenia. O. 
Gooding Am. Co., No. 2: Franklin, Ind. 
Gooding Am. Co., No, 3: Huntington, end. 
Gooding Am. Co., No. 4; Centerville, Ind. 
Gooding Am. Co., No. 5: Oreentown, Ind. 
Gooding Am. Co., No. d: Rushville. Ind. 
Gooding Am. Co., No. 7: Elnora. Ind. 
Gooding Am. Co., No. 8: Warren, O. 
Gooding Am. Co., No. 9: Sidney, O. 
Gooding Am. Co., No. 10: Cleveland, O. 
Grand American: (Fair, Allison, Ia., 34; 

(Fair) Maquoketa 8 -12. 
Greater Dixieland Expo.: (Fair) Indianola, 

Ia.; Maim Vinton 6 -11. 
Great Western Am.: Hettinger, N. D.; Faith, 

S. D., 9 -12. 
Griggs Bros.: Irvine, Ky.; (0[107 Richmond 

6 -11. 
Hale's Shows of Tomorrow: Tecuiriaeh, Neb.; 

(Fair) Lees Summit. loto., e -11. 
Flames, 8111: Sulphur Springs, l'ex. 
Hammond, Bob: Haro, Tex.; Ruslr Springs, 

Okla.. 5.9. 
Hannah's Amusements: Allison, Pa.; (Fair) 

wand Ridge e -11. 
Hannum, Morrie: Fairless Hails, Ps : War- 

rington 6 -11. 
Hnppy All,,.: Fremont, 0.; (Fa11) Bowling 

Green 6 -11. 
Hartsock Bros.: Buck., Sto.; Jame.edn 

9 -11. 
Heth, L. J.: Harrisburg, III.; (Fa!rI Alta - 

mont 5 -10. 
Hill's Greater: Duluth, Minn., 2 -I1. 
Holiday Am. Co.: Prairie Home, Mo.; GM- 

ard, Kan.., 6 -9; Arma 30 -12. 
Holly Bros.: Franklin, Oa. 
Hottle, Buff: Mt. Sterling, Ill.; Marion s -11. 
Mottle, Buff, No. 2: (Fair, McLeausboro, 

na.: (Pair. Marlon 6.11. 
Howard Bros: Rides: Athens, O; (P.IrI 

Athena 8 -11. 
Howard Bros.: Lucasvlile, O., 1.1. 
Hugo'. Novelty Expo.: Cassville, Mo.; Eu- 

dora, Kan., 9 -11. 
Ideal Rides: (0.111 Clay City, Ind.; (Fair) 

Brasil 7 -10. 
Imperial: (Fair) Knoxville, Ill.; Mendota 

7 -8; Princeville 30 -11. 
Ingalls Am. Co.: Franklin, Ind. 
Inland Empire: Mountain Home, Idaho: 

?Meat River 8 -12. 
I. T.: tr.lrl Middleown. N. Y., 4 -12. 
Jack's United: (Fa1r) Highland, Ill.: (Pair, 

Jotsnny'. United: (01107 Huntingburg. fnd. 
Kellogg, R.,. D.: Ludlow, Vt.; (Fate) 

Bradford 6 -11. 
Ken -Penn Am. Co.: Rocky Grove, Pa. 
Key City: Peru, Ind.: Greenfield 
K.4, Floyd O.: Central City, Ia. 
King Bros.: Dalhart, Tex. 
Klein Am. Co.: Elmore, Minn., 1.2: Wells 

4 -8: Laverne 7.9: St. James 10 -11. 
Lagaase Am. Co.. No. 1: Lebanon, N. K.; 

N. Reading, Mass.. 6 -11. 
Lao... Am. Co., No. 2: New Bedford. 

Mass.; Brookfield 6 -11. Lag.. Am. Co., No. 3: Bedford, Mama; 
Pepperell 6 -11. 

Lee United: Lakeview, Mich., 31Á'S, 1; 
Barryton 3 -4: Bt. Helm 9-12. 

McKenna'. Rides dc A:n.: Elroy. Wie., 1 -6; 
Cedarburg 7.13. 

Majestic Greater: rPalr) Iiamlet, Ind., 1-4: 
(Fair) Orleans 6 -11. 

Manning, Ross: Concord. N. C. 
Marks, John H.: Petersburg. Va.; Lynch- 

burg 6 -11, 

RAINIER SHOWS 
WANT WANT 

Arent for Six Cats, Buckets, Under and Over Darts, Center Pitcher of en kinds. 
Also Stock Man for balance of mason. Concession mace M 6 big mom. Want Ride 
Help on all Rides, must drive trucks. Top pal'. 
Lake City, Wash., Flr, this week; Seat!. Sea Fair, next week; followed by Columbus 
County Pair, St. Helens, Oregon, Clark County Fair, Vancouver, Wsh.; Oregon State 
Pair, Seim, Oregon¡ Lane County Fair, Eugene, Oregon. 

Contact JOB% DELAPORTF. per route above 

WANT WANT WANT 
FOR SOLID LIST OP FAIRS UNTIL MID.00TOBER. 

SM Cat and Buckets Nat will work for q miler and a half. Alto Scale and Age. 
Add Ern Up, Dart, Gold F.. Grab and other Concession. that work for Mock. 
Jos ROxn wants Atenta tar Parakeet and B ' r Pltchet. Want Glri Show free J.[an 1: 

Ride 
County Falr, Fairbury, Also Athletic Show red Grind Shows WIII book 

not nn(. sell Fun Roux n excellent condition. Want useful Ride 
Men who delis, nn Dink, or 

Aug. SHAMROCK SNOW, DIIIr, Nb., Au 14¡ Clay Cnle r, Neb., Atm. 4-54¡ PalrDU ry, 
Ns D., Aug. 7.10. 

REWARD 
For Information whereabouts or Travis 

Ward, Motordrome Operator, 

Contact 

LLOYD D. SERFASS 
Penn premier Shows, Fairmont, W. Va, 

WANTED 
FOREMAN FOR FERRIS WHEEL 

MS.oO Sflll, 373.00 Fairs. 
On p. week. You can cut it. Conf act 

BEN PROPER 
c!o Great Western Amusements 

Neffingr, N. D., Z;.1:11!"' 4, 
Faith, t. D., 

FOR SALE 
Robe- Coaster Ride, Allan Herschell 
make. 55.000. Charoplane, 24 -seat 
Passenger. SI.500. 

Contact: Joseph Dispensa 

I S. EH 
Elmhurst, 111, 

Illinois Committees ittees 
due to disappointment 

CARNIVAL 
consisting of 7 Ride. (5 major and 2 Kid 
Rides, and about 20 clean Concessions. 
has LABOR DAY OPEN vicinity of Dan- 
ville, III. ConMet JOHN HANSEN, 2607 
W. Irving park Road, or phone Ind*. wntlnc 1.1414, Chicago, III., betwe.n 

and 11 a.m. 

when answering ads . . . 

Say You Saw It in The Billboard 

WANT 
Agents for Hanky Panks, Buckets and 

Six Cat for a solid route of Foies until 

November. Drunks, stay wh.n you 

are. Write or loir 

GEORGE W. GORDON 
c/o O. C. Buck Shows, Potsdam, N, Y. 

Maryland Sass.: Prince Frederick, DM. 

Marvel: Minter, III., 2 -6. 
Meeker.: Walla Walla, Wash.; Omak 6 -11. 
Sferrlam s Midway: Ogden, Ia., 31 -Aug- 1; 

5d13sourt Valley 2 -4; Alta 6 -9; Belmond 
ID -ll. 

Shand Valley Am.: Richmond, Ind., 6 -11. 
Midway of Mirth.: Danville, III. 
Mid Wes:: Jacason, Wyo. 
Mighty Hoosier State: IFalr) Olney, 111.; 

(Fstrl BlcknelL tnd., 611. 
Sta -Ara: Tosco robla, Mo., 2 -4; Iberia 6 -11. 
MOnarch Expo.: lFnir, Bcilerills, n1.; 

lF'atr Siil!edgevllae 8-ll. 
Motor State: (Fain Toledo, O., 2 -5; (Fair) 

Argos, Ind.. 7il. 
1iourd City, No. t: Mexico, Mo.; E;sberry 6u. 
Mullins' Royal Pine: Eastport, Ste. 
1,1(erf, Sonny: (0`110, Avoca, Ia.; (Pair, 

Grundy Center 7 -11, 
Nelson, Geo. W.: Friend, Neb., 2 -3; Prague 

4-o; Wakefield 6 -7; Primghar, 
W'nittemore 11, 

Nolan Am. Co.: West Lafayette, O.; (Fair) 
Carrollton, Ky., 7.11. 

Northern Expo.: Lewistown, Mont., 1 -4, 
Norton a Rides: Deadwood, S. D., 1 -5. 
Oklahoma Expo.: IF'alrt Gravel La, Ark. 
Olson: (Fair. Chippeaa Falls, Vils.; Spring- 

field, 10., 6 -11. 
Page Bros.: (Pair) Pane, Ky.; (Fa1r1 

Tompkinsville 8 -11. 
Page Combined: Hornell. N. Y. 
Palmetto Expo.: Washington, D. C. 
Pan American: Millington, Tenn, 
Parade: California, Mo., 1 -4. 
Peppers Am. Co.: Blackshear, Ga. 
Penn Premier: Fairmount, W. Va.; Morgan- 

town 8.11, 
Playtime: Orleans. Mass.; (Fair) Ports- 

mouth, N. H., 8 -11. 
Port City Rides: Ottawa, III., 6.0 ;`MUSCa- 

tme, Ia., 12, 
PoweLon Greater: (Fair) New Lexington, 

O., 1 -4; (Fair, Croton 7.11. 
Peen's Br1800ay; Harrisburg, Pa.; Bed- 

ford e -1l. 
Raines Amusements: (Fair) Oswego, Kan.; 

Weir. Overbrook 6 -11. 
Rainier: Lake City, Wash.; Beattie 8 -12. 
Raley Bros. Expo.: Clayton, N. C.; (0110) 

Durham 6.11. 
Raney United: int. Hasson, Minn., 2 -5. 
Reid. King: Woodstock, N. B.: (F5101 

Gr. red Falls 6.9; (Year, Skowhegan, Me., 
I1 -13. 

Re:d's Golder. Star: Coeburn, Va. 
Relthof(er Blue: Canandaigua, N. Y. 
Rogers Broa.: Brahma, Mi.., 30 -Aug. 1; 

(Ferri Duluth- Proctor 2 -5; (Fair) Prince-, 
ton 8 -8: 10'170, Farmington 9 -12, 

Rohr's Modern Midway: Pontiac, Ill., 31- 
Aug. 2: L'Erabie (Clifton) 3.5. 

Rowe City Ride,: Cape Girardeau, Mo., 1- 
4; Feat. 5 -6. 

Runi5:0 Orealer: Terre Haute, Ind.; (Fair) 
Ho0 10411lle 7 -11. 

Royal American: Regina, Bask.; Fort Wit - 
itam -Pois[ Arthur, Ont., 6 -11. 

PoyM. Jack: Dillon, B. C. 
Royal United: Greene, Ia., 1 -2; Trer 3.4; 

(Fair, Estherville 6 -8; (Pair) National 
10 -12. 

Schafer'. Just for Fun: Tomah, W4.; Wfl- 
mo: 6.11, 

Shamrock: DEler, Neb., 1.3; Clay Center 
4 -8; Fairbury 7 -10. 

Shop -O -Rama: La Crosse, Kan. 
Slebracd Bros.: Helena, Mont.; (Patel 

Great Falls 6 -11. 
Silk City Combined: Annapolis, Md.; Mar- 

tinsburg, VV. Va., 6 -11. 
Skerbeck: Marine City 1 -5; Mil- 

waukee (Saginaw) 7-12. 
Smith. Geo. Clyde: Cumberland, Std. 
Snapp Orea:er. Seymour, Wis.; Fond du 

lac 6 -11. 
Standard: Kemmerer, Wyo., 30 -Aug. 1, 

Stanley, Wm. D.: Walhalla, N. D., 30 -31; 
/donut.. 2; Argyle, Minn., 3.4. 

3180 Al,. Co.: (F8101 0000.10, Mo.; (Fair/ 
1400310¢ 6 -11. 

Stephens, C. A (Fair) Russell Springs, 
Ky.; Grundy 6 -11. 

Stephens. Otto: Brighton, Ia., SI -Aug. 1; 
Murray 7 -8; Corydon 10 -11. 

Stipe,: (Pair, Hammond, Wis., 1 -4; (Fair) 
Arungtun, Minn.. 9 -12. 

O108l,s, James E.: (Fair) Clearfield, Pa.; 
Erie t -11. 

Sunny. A. J.: (Fair) Bucyrus, O.: (Fair, 
Attics 6.11. 

Sunset Am. Co.: (Fair. Webster City, Is.; 
(Fair, Rochester, ID.., 7 -12. 

Syive.s :er, Ernie: Easton, Md., 4 -9. 
Tatham Bros.: IFsIr, Milford, III.; (Falll 

Bloomington 6.9. 
Termes. Valley Am.: Guthrie, Ky.; (Fair) 

Murfreesboro, Tenn., 6.11. 
Thomas, Art B., No, 1: (Fair, Llttlefork, 

5(ton.. 30 -Aug. l; (Fair) Hibbing 2.5; 
(Fair, Fairmont 8 -12. 

Thomas, Art B., No. 2: Cumberland, Ia., 
30 -31: Jefferson Aug. 2 -5; Pocahontas 8 -8; 
Rockwell City 0 -12. 

Thomas, Cilff: Greencastle, yod.. 6 -11. 
Thomas Joy!and: Sc0ttsburg, Ibd.; (Fair) 

Indianapolis 7 -11. 
Thomas, W. A.: Newman Oros , Neb., 30- 

Aug. 1; Ashland 3 -4; Sutton 7 -8; Tilden 
10.11. 

Tidwell, T. J.: 'Fair) Malvern, Kan.; (Fair) 
ate City 611. 

Tinsley. Johnny T.: Ornite Falls, N. C.; 
Newland 6.11, 

Tip Top: Green Lake, W4.. 3.5; Stondorl 
9.12. 

Tivoli Expo.: (Fair) Jefferson City, Mo.: 
Burlington., 1a., 6 -11. 

Tropical Midway: Plkesville, N. C. 
20th Century: Preston, Minn.; St. Charles 

8.11. 
United Stases: (Fair. Summersvllle, W. Va.; 

(Patel Oak -Hill 6 -11. 
Victor Am. Service: (Fair) Manchester, Vt., 

3.5; Barton 16 -19, 
Victory Expo.: Roswell, N. M. 
Virginia Greater: Seaford, Dei.; Crisfield, 

Md.. 6.12. 
Wade Greater: (Fair( Fowlerville, Mich.; 

(Pale, Plnconning 8 -12. 
Wade, W. G.: Muncie, Ind.; W'arsew 5 -11 
Wallace Bros.: Jefferson, Wis. 
W. B. J.: Deerfield, Mich., 9 -4; (Fair) New 

Albany, Ind., 7 -30. 
West Coast, No, 1: (F.fr) Gresham, Ore., 

2.11. 
West Coast. No. 2: (Fair) Red Bluff, Calif.: 

(Petri Napa 6 -12. 
Western: Oak Harbor, Wash. 
Wllber'a Wolverine: Athens, Mich., 8 -11. 
Wilcox. Dick: Island Falls, Me.; Fort Kent 

8 -11. 
V,-: ;uatns Amusements: Marion, VB.: Galax, 

8 -11. 
Wilson Famous: (Fair) Jacksonville, DI., 

1 -5: (Fair. C.:obrlds. 7 -10. 
Worlds Finest: Vegrevflle, Alta., 30 -Aug. 

1: Red Deer 2 -4; Korth Battleford, Bsat., 
8 -3; Prince Albert 9 -11. 

World of Mirth: Bangor, Me. 
World of Pleasure: (Fair) Hastings, Mich. 
Young, Monty: Mountain Home, Idaho, 1- 

4; Caldwell 6 -11. 

Carr Amusements 
Chalks Up Winner 
At Randolph, Mass. 

ROSLINDALE, Mass. - Can 
Amusement Company moved here 
last week after scoring one of its 
best stands of the season at Ran- 
dolph, Mass. Weather tuas good, 
spending wag sizable and all seg- 
ments shared in the takes. 

Show is carrying five rides and 
23 concessions. Lawzence Can 
is owner- manager, with Mrs. Law- 
rence Carr as secretary -treasurer; 
John L. Downing is assistant man- 
ager and concessions manager, with 
Charlie Tampone as lot superin- 
tendent. John Corcoran is super- 
intendent of transportation, bill- 
poster, mail man and agent for 
The Billboard, with Dave Morrissey 
handling the electrical chores. 

Others With the show are Patrick 
0- Truck, legal adjuster; Frenchie 
st. Germaine, isferry -Co- Round; 
Snookv Carr, Ferris \\'heel; Oscar 
Tampone. Tilt- a- \\9Ilrl; Marion 
Carr, cookhouse. On the front 
end are \1r. and Mrs. Danny 
Lynch, John L. Downing Jr., 
George Finnerai Jr., Mrs. Maiille 
Morrissey, Ceorge L. Rudy, Fat 
Daube, Mrs. John L. Downing, Mrs. 
George L. Rudy, Charles Tampone, 
Larry Carr Jr., \laralyn Carr and 
Jimmie Dawson. Mrs. Jimmie 
Dawson is in charge of ticket 
sellers. 

WANT FOR OKLAHOMA FAIRS 
Photos, Cookhnuee. Stock Coneemlons 
Help nn Jennie, Wheel, Mix.. Want 
two Kid Rides: book other Rides and 
Shows. What have you? 

DICKSON UNITED 
Velma, Okla., Annual Calbntlen this 

eek; Fain to followbacut In the C.ten 
Country until Newmbr Ile. 

WANTED 
E.xnerlencetl Rlde Man for Southern 

Klddleland. SlnLle. Year 
und Job nJ room. Coud Day. Welt 

only: 
MRS. DOROTHY COLLINS 

12249 Ventura Boulevard 
Studio City, California 

General Agent Wanted 
Reference% exchanerd. Salary no obyect 
1[ )'ou know your btulne.a, o will hire 
exneNenced Show Mana[err Whitey 
Siliere. tont act. 

GRIGGS BROS.' SHOWS 
Irvine, Ky., Fair, this week, Richmond, 

Ky., Aua. 4.11. 

NOTICE 
Liber) r a re 

t hfe 
ol oorm .lon leading 

Lawrence R. LaLonde 
also known as Rald Lwren<e. win er sail cellcf. 

Griggs Bros.' Shows 
As Per route. 

WANT 
OFFICE MAN 

sper.enced. Must know Carnival or 
Park operation.. 

DX AA's, The illboard Publishing Co. 
ill Suns. Blvd. Hollywood N, Calif. 

WANTED 
Rr1leAle lyheel OVCrator for Fark tlg 
W'herl durinl Falr, week Auóust 12-19. 
Cl« 

FRANK E. BAUERSFIELD 
late Third Ave. Rock Island, 111, 

Phone: 62211 

NAME ON HATS PRIVILEGE 

OPEN 
Connersville. Indiana, Ft. August 

117. Wire o write 

V. C. ALLEN 
e Oanaral 

)el.v.7; 
elnen, Ind., July 

30.AUpust 4; Portland, Ind., AupuH 
5 -lo inclusive. 

FOR SALE 
NEW 32 -FT. MERRY -CA -ROUND 

USED ELI WHEEL 
Will rent or lease. With guarantee. 

WIRE, WRITE. PHONE 

C. A. GORSE 
Box 207, Arle, Tex. (Phone: 1671 

GIVE TO DAMON RUNYON CANCER FUND 

Copyrighted material 
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WAIT TILL YOU 
SEE THIS BABY 
AT YOUR JOBBERS 

OAK'S 
NEW 

8 
All 

V 
B " NAS 

REALLY COT /T- 

it's OAK'S famous 

nobby all dolled up 

as the most dramatic 

balloon ever to hit 

the street - 
EACH NOB IS 

A DIFFERENT , 

SOLID COLOR 

,PIUS ACC THE SIG 

,CASH T EAT 
RES O 

PRE -STRETCHED 

TOUGHER- BRIGHTER 
Order No. S46CB- 

Po<ked 1 Gross and 
o worker to the canon. 

CUP, 40 

HEART DISC CLOVER 
NECKLACES 

$16.50 Gross und vp 

Miller Creations 
Phone INAre,feli 5.8855 

DAY AND NIGHT SERVICE. 

TV PLUSH HASSOCK 
tax14x1]. Aur. colon. 
Plastic bosom. ca- 
lar ben.. 

$ 
(t0 Ina. 

boxea l6dr. 
Sample 04 PPD. 

32" PLUSH BEAR 
aolfon 
tufted. 

Asst. co10 r, 2 dr. 

PH". Net 
30" ALL PLUSH BEAR 

F.O.B. N.V.. 
coron afuHetl. 

]5 °h depot' 
:fh order, Asap. colors. 

D I, C.O.D. Terrific val. tly. 

4sTEE 
JAY 

NYC 
TOYS, INC. 

W. ]0th EI., 11 WA í6e66 

fV1V 11 /l'r IV 
NEW 

18' PENNETTE 
1 100 feet only $4.00 pptd. `r 
j 124 PENNETTES 

6 Bright Colors 
Setf,fecfioa Guronateod - 

Discount on 3 er more 

MYRLO COMPANY 
2161 W. 25th, Cleveland 13, 0., Dept. E 

COIL WORKERS 
New Improved ]Color Coll st In Qualify New Low prfq MN +n SIVRV; 

a55T IN PRICE (40.00 Gross 
Wire-Write-Phone HAROLD NEWMAN 
UNIVERSAL IGNITION CO. 
4754.N. Clark Sr. Chou ¡e 40, III. 

Shop Phone: LOngbeech 1.34M 
Home Phone: LOn¡beach 1-495) 

MERCHANDISE TOPICS 
N. Shure Company, Chicago, one 

of the world's largest . general 
wholesalers of novelties, formally 
opened its new plant in that city 
Saturday and Sunday (28 -29) when 
it played host to thousands of mer- 
chants at a two-day open house. 
The new building has 225,000 
square feet of floor space and 
boasts one of the longest straight - 
line distribution centers. It is the 
fifth location occupied by the 
wholesaler since 1888. The second 
floor houses the offices and show- 
rooms, which are air conditioned. 
Automatic equipment handles or- 
ders, pricing and billing. Buyers' 
offices are adjacent to the show- 
room. The general offices house 
a special telephone order service. 
Other features include a 500 -car 
parking lot, modem cafeteria for 
customers and employees and a 
barbershop. The new wholesale 
distribution center, in addition to 
giving Shure larger and more ef- 
ficient facilities, is designed to pro- 
vide a much -needed new service to 
retail merchants, Shure officials 
point out. Merchandise was dis- 
played from all parts of the world. 
Also prominent was the firm's lines 
of giftsvares, housewares, toys, fur- 
niture, luggage, jewelry, sporting 
goods and soft lines. 

Arlene Manufacturing Company, 
4482 Germantown Avenue, Phila. 
delphia, says its smoke bombs are 
selling like wildfire. This is a joke 
novelty which releases thick, white 
smoke which rises to the ceiling and 
mushrooms out into dense clouds 
like an A -bomb. The items come 
36 on colorful display card and the 
firm claims they sell faster than 
trick matches. They are priced at 
75 cents per dozen or $8.75 per 
gross. A minimum order, one card 
of 36, costs $2.25. Deposit with 
order is required, balance c.o.d. 
If you are a quantity user, write 
for special prices. The item is legal 
and mailable. 

If you are looking for low- priced, 

large, flashy items, write to Brim's 
China lc Glassy/Are Company, 2025 
East Carson Street, Pittsburgh. 
This firm offers 32 -piece white 
china sets at $1.50 each. A set in- 
cludes service for six, individually 
packed, including cups, saucers, 
fruit dishes, plates, platters and 
vegetable dishes. These sets are im- 
perfect but good. Also available are 
planters, vases, figurines, china, 
glass, plastics, novelties and pre- 
miums. Yon are invited to visit 
and see the firm's large display 
when in Pittsburgh. 

Summer specials for engravers 
are offered by Oriental Trading 
Company, 1115 Famam Street, 
Omaha. Featured are children's 
aluminum idents at $2.75 a gross, 
women's aluminum idents at $3.60 
a gross, double heart idents at $6.95 
a gross and men's aluminum idents 
at $6.95 a gross. Included are 
men's, women's and boys' photo 
idents at $4.75 a dozen and $54 a 
gross. The firm also carries 20 -inch 
necklaces in disk, heart and clover 
styles at $9 a gross, children's neck- 
laces in the same patterns at $4.50 
a gross and 24 -inch chrome neck- 
laces in disk, heart, clover and octa- 
gon patterns at $27 per gross. A 
new catalog is available for you. 

A new gadget for hanging 
clothes in your auto is being sold 
as the Jiffy picture hanger. This 
hanger consists of a square of ad- 
hesive- backed cloth to ereinforced 
by a steel insert bar that holds an 
extruded hook. Attachable to any 
smooth, flat surface, the hanger 
may be applied on the window or 
tq the car frame over the doer. It 
does not interfere with opening of 
door and takes up no extra space. 
It is also useful when mounted on 
winshield to hold business mes- 
sages, maps, decorations, etc., and 
is said to hold 15 pounds. They sell 
six for 19 ants. The manufacturer 
is Jiffy Enterprises, Inc., 150 North 
13th Street, Philadelphia 7. 

PIPES FOR PI T CHMEN 
By BILL BAKER 

JACK (BOTTLES) STOVER . . . 

who has been working the Har- 
risonburg, Va., area with E. C. 
Pardee to fair results, writes that 
he would like to read a few pipes 
from Confidence Jim Boone, Joe 
McCarle, Lee Walters, Bob Buntts, 
Lloyd Milton, Al Harvey, Spud 
Mangum, Billy (the Kid) Dietrich, 
Fast Scratch George Stacey, Father 
Patrick, George Lunsford, Phil 
Babcock, Clyde Faulkner, Jimmie 
Wilson and Horace Brazil. Accord- 
ing to Stover, Pardee will soon 
start his Southern trek and hopes 
to meet up with some of the old - 
timers in the Southland. Bottles 
says he plans on baby- sitting the 
dog, Spottie, when the minus de- 
parts for her annual vacation at 
Ocean City, Md. 

THE LATEST WORD .. . 

from Joe Joblots is that he is work- 
ing with Leonard Bros.' Circus, 
currently trekking thru Illinois. 

LANDRUS... 
the Entertainer, booked with the 
Frames Shows until fall, reports 
doing okay with his Side Show, 
novelty stand and pitch items. Lan - 
drus would like to read pipes from 
Burt Leslie, an old - time black - 
face comic; Doc Tate, Waco, Tex.; 
the Frantz family of Pennsylvania, 
and Chuck, Ann, Windy and Kitty 
Britin. In a reminiscent mood, Lan - 
drus said that he has trouped with 
many shows in his time, including 
a Texas med opry that owed him 
more than $800 when he quit. This 

prompts a word of advice from the 
vet magician: "Always demand a 
contract in writing." 

ACCORDING TO 
Irving D. Printer, Alonzo Shallow, 
pitchman supreme," has acquired 

the Midwest Novelty Company, 
and has such well- knowns in the 
trade working dollar trombones, 
monkeys and horses as Frank 
Lazar, Nellie Regan, Jack Allan, 
Chester Prusick, W. M. Horton 
and Mitzi Murray. Printer also 
infoes that Charles (Doodles) Fes - 
tor, who has severed connections 
with the Shallow Corporation, was 
doing well on July 4 in Rock Is- 
land, Ill. Pecos Slim, the cowboy 
pitchman, has put his boots and 
saddle away, reports Printer - The 
ex -bronk buster has purchased a 
motorcycle and is going to do a 
rope act with Elmer Egan riding 
in the side car. The act has been 
booked for a number of big events. 
Writing from Minneapolis, Printer 
says that the trade was well rep- 
resented at the recent Shrine con- 
vention there by William (Horse - 
thief) Weiss, who did lucrative 
buisness with chairs. Weiss was re- 
ported to have had oue of the 
biggest bankroll men in the Mid- 
west finance the operation, accord- 
ing to Printer. Also seen there dur- 
ing the convention *as E. Regan, 
Big -Foot Murph , Jack L Rubin, 
Dick Cornell, oe King, Koolie 
Marks, and Al ardner, of Kansas 
City, who was a busy man with 
his numerous operations. 

SHERMANMaster Painters Products 0 
FrmYl 
pelas In OWIL 

l fh 
h}tea 

nnuot m 

U. I. measure, very cunt guaranteed. Packed 4 ¡Milon / 
cans to carton, old In corton lors only, ,1.30, 
RICHARD'S CHROME FINISH neaymixa, ell. 0 
PUMPS. aluminum paint. Exterior, interior, heel rasisting. 
Uses: Iron, steel, galxtisetl ft, w°°tl, brick, radiators, 
Turn aces and other moral s. Chemically pure, on gallon 
U. S. measure Every ounce guarantee'. Packed 6 gallon 

fo carton. Soltl In carton lofs 
3'I 

", 

P I" E C 

nE tl 

P7tA,íI, NaT BRUSH SET pounrly 

3,.4npe 
;;;Io 'n] i,., 

o 
/ 

A broth 1°r every palnfin¡ porc°;*, 
intlivìtluallY boxed. Packetl 17 :Old sels fo master 
canon -sl.00 per ter. 

A ADJUSTABLE ANGLE WRENCH }will drip, Set In recesred grooved 
1pc. sf i s" sire, Qualoly woos self ;dis Play 

':11c1174 
sixes mown 

/Steel Polished heatls %d lac°verd fron aufy eI *ar view 
nanele, P,ckea ont set ro box scia front vt, eor. rest, I 
;;;;P 

lo+ my ,11.70 Per dot. tais. STILLSON PATTERN WRENCH 
IECE DRILL SETS.From 1,16" r° steel S Inch s' a Ineìv iaaanv boxed 

C O.D., F.O.B. Chcp o. 
1;: ' s es Neat treated Chrome steel Par eor. fs.40 / I3 °e tlep osai money Ortler or bsnk check with order, balan<* 

COOK BROS., S. Halsted St., Chicago, IIIK ```i 

/: /- ,H i%fl7lA // '1a / 
PARAKEET CAGES 

No. 7163 -Con l*MIT 
assambiea. 

4r:"x.ao high. 
Pa<ke w ro carton. 

1 Carton (60 cages). $ .50 ea. 

In quantify Iols of 5 

cartons (300 cages). .48 ea, 

W carry 
° 
millet lin of 

Concession b Premium Mar. 
chandise. 

I Write for Catalog. 
State Business In 

r yrrn First Letter. 

'WISCONSIN DE LUXE 
900.12 N. 3d Street 

CO. Milwaukee 12, Wisconsin 

iceâ for Luxurious 
Pc. 

L,it.,e.n 
6 Set 

w 

Al; 
mete(, papa ter In ail Paal w 
acttoit noon In velue an; d .° 

Pen low In PN bound 
All metal 1 ta malts e lts eY 
matit DnCll In choice of h emon 

Spanning Tle Bar chrome or rich ¡old fan 

SmrtIY UYlea Cuff Llnke if' Prof it.packd "ne rai 

H.ndv Po<kee Knne 
25% with order hnl.dl,r,t.I i n n. 0 balance C.O.D. 

OVER 600 PINS AND (DENTS FOR ENGRAVING 

twentyfour (24) Inch 

heart or round necks, 

polished nickel or 

gold plated, al twenty - 

seven dollars ($22.00) 

peI' gross. 

DEXECO, INC. 
Manufacturer, of ngraring (ewelry 
191 SOUTH STREET, PROVIDENCE 3, R. I. 

Expansion 'dents. 
Doz. 

Photo Expansions. 
Doz. 5.00 

Pearl Anklets. 6r. ... 32.00 

CATALOG WITH 
NEW NUMBERS READY 

$ 4.00 

FOR ENGRAVERS & 

DEMONSTRATORS 

SHOWS THOUSANDS OF NATIONALLY ADVERTISED 

MERCHANDISE ITEMS AT LOWEST WHOLESALE PRICES 

Vern eelL Toner, hips faster. Diamonds. Jeweint. wth * :, Clock:, 'LURSace, Leather Goode, tvz. 
nee:, Toys, Hovaewaree. Pr<mluma of all pyea. 

Prices guaranteed loxeat anYwhern. Nrne for your 
Ire° copy todMY Stab Your Du1neu. 
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WHALE OF j 
ABUY 

5 80. 4,0 

0 
,1r EACH 

I ON! PIEC1 PLASTIC HANDLE 0 Cleo Rod Shoff APP., 5 N. 
MJfi -celer a AMentk 

A else .Ides Ileghdatl Np 
Ipacktoed 

Id. 
mas SO N ter canon N. 

plow 
TELESCOPIC RAM00 POLE li -ft. ..or 3 .ecttw Folly 
equipped S .Ides end full eel / 
tip R. lacquered wraps Full 
metal clamp holder fer 1.eq1 In- 
divided clear bag Leva Slue / 
Rlbb.n 'rand. Per Des., $111.00. 

SPINNING LIN! s.ft Mwafil. / 
100 d te sp. S ü mene yst . 

test Doped TV... 11 .p.. I 
packed f. b Par D.. Spas.. I 
$3.00. N. ion. odd. 
TROUT FLIES oe e10 Hooka 12 

O 

arg. wumben mwntN flies en Me 
cork etrlps packed M a1wnla weed 
ben Box re -able tas mea i cuff 
Rnb and Mondry 11 b.. total A 
of 144 Hia pack. te <wteleer 
Doze Mxw, $4,75. N 1.e old. 
ALL AIOVI (TINS ARE PROVEN / 
WINNERS AND SPICIALLY LOW I 
PRICED, I 25% d deposit money saes r bank O 
neck Ith order, b.lnc C.O.D., 

Chìceae. 

COOK BROS.916S.NSIr 

/ 
CM.. III. 

0 

:-'11111ELRY CLOSEOUTS 

I 

o 

E-1- TaUer. earrings,a..R 818.00 / 
E-3 --Stone earrings, amt. gr... 31.00 A 
H-1- Bracelet, a.. gr. 2..00 
T- 1- Tailored T1 Sets, bad.,.. 3.50 A 
T -3 -Stone Ttesllde.ta..d.,da 4.50 
R-1- Ropes, all -bead, asst. dz. 1.00 I 
R-3- Mien's None ring, asst. ds 3.71 
2160 -Stone neck A eers,bxd.,da. 7.50 
3164- Stone, neckaean,b..... 9.00 / 
2258 --3 -Piece pearl wt b.., da 11.50 
1202-3 -pc. Rhinestone Set ds 18.00 / 
W- 1-6-Piece Watch Set each 5.95 

(Ladles' 30e more) 5.95 / 
C-1- Cuftllnka, carded, ds. 1.21 
Te-Ttedldes, carded, ds. 1.25 
P -9 -Pearl neck, Am. made, gr 13.00 $ 
Try aamp. of any Item, Lifted 
above at reg. Nce.. Mclo deposit. 
balance c.o.d. Free Catalog- a 

NEW ENGLAND JEWELRY BUYERS 

I;1 Empire SI., Dept.. B Pros.. R I. 

ALL -WEATHER 

Plastic Pennants 

101101/I1U/ 
DYraM .-T.ugh -S.l Nnt 

40 assorted color - 18 -Inch Plastic 
Pennants sawed W a tough. Nee. Np 
100 ft. long ONLY $4.00 e6 Dozen 
lots $3.00 ea. Write for quantity pd.. 
M.ey refunded It not satisfied. 

A sit A NOVELTY CO. 
Cincinnati 36, Ohlo 

CLASSIFIED SECTION 
A Market Place for Buyers and Sellers 

NEW ADVERTISING RATES 
REGULAR CLASSIFIED ADS 

Set In asuel urant.ad style, one paragraph, no display. First 
line wt In regales S pt. caps, batsnc In regular 5 pt. upper 
and Iwo. case. 

IMPORTANT 
In determining cart, be sore te count your nat. and address. 
Wh. ash. a Eez Number In care of Th. Eillb,.,d, allow 
Os words fer the eddr.s. 
Also Include 250 per Insertion additional to seer cost of 
hndling replies. 

RATE: 20c a word -Minimum $4. 
CASH WITH COPY 

DISPLAY -CLASSIFIED ADS 
shred more attention and produce quicker Red greats, 
results thro the ow of larger type and whits space. 

Type up to 14 point permitted, N Illustrations, 
plates, lopes er ether decorative materiel, 

1 -point rule border permitted en ads of 2 Inches r more. 

RATE: $1 per agate line -$14 per inch. 
Minimum $10. 

CASH WITH COPY 
(unless credit ha. b.e mtoblishdl 

FORMS CLOSE THURSDAY NOON FOR FOLLOWING WEEK'S ISSUE 

Send all Orders and Correspondence to 2160 PATTERSON ST., CINCINNATI 22, OHIO 

ACTS, SONGS & PARODIES 

MAMMOTH COMEDY COLLECTION, ANAT.. 
1iap[g low price! Over 9 Clever Re 

mark.,' tl. IntroOUCNry Of[er! Edmund 

;::,Ya 29. N. Y. 

AGENTS & DISTRIBUTORS 

A NANUFACTURIDt'S REPRESENTATIVE 
loxout. 3T -Piece rt chlnawa». 24y{ttt 

cet tableware, 7-Dlece st alnminumware, all 
lop 810 In lots of Sample iii. er7 
deposit balance C.O.D. Dayton General 
D1NNbutln[, 506 E. ilia St., Dayton Y, Oh1o. 

autl 

AMERICAN FLAGS 
Beautiful large U. S. Flags. Finest Su.ty, 
Nave surplus. eon, ool sewed on stan, 

pe pad ' eale 1t. írieo0 vague. 
{14.30 postpaid Dopler lnqufries fovltsd. 

B a L Surplus, Box 110, Ogden, Utah 

"BAR 
00I0o low pÁé dtBfWhhlodlIW séir 

tlf.11ax 
Saltzman, Deft ' Bar IV: 7$05 

Intl. Ave., North Hollywood, a1H. tue 

BILLHOOKS, CASH BOOKS, SALESMENS 
Order Books. Fall selling Imo Drbhtod 

business forms, continuous form.. ro M ira catalog. Eraco, Hronx 72, New 
York. cheap 

DII This Aft 

ATTRACT YOUR ATTENTION! 

Use DISPLAY CLASSIflED 

A s to attract m attention 
and secure greater remits. 

RATE: $14 per Inch 

Rule $,,d.rinchallNtlmohen "pint fw 

To Order Your Market Place Ad 

USE THIS HANDY FORM TODAY 

1 TYPO N print your copy In this spaces 

2 Check the heading Lind- which you want your ad placed: 

Acts, Songs, Parodies 
Agents and OI.ribten 
Animale, Birds, Pete 
Business Oerte0Ntes Cat... Uniforms, Wardrobes 
Food and Drink Concession 

Supplies 
Formatas 
For Sale -Secondhand Cools 
For Salo -- Secondhand Show 

Property 0 Help Wanted 

IMNuct loA, 
p 
coukN s Cartoons 

MindlanNus 
Musical Instruments, Accesaor{N 
Partner. Wanted 
Personal. 
Photo Supplies and Developing 
Printing 
Salesmen Wanted 
Scenery, Bannen 
Tattooing Supplies 
Want N Buy 

3 Indicate below Hu type of d you wkh: 
0 REGULAR CLASSIFIED AD-20f a word. Minimum $4. 

DISPLAY CLASSIFIED AD-$1 per Neat. D,... On Inch $14. 

4 Completi thI. .o105,laatlon blank nd mall promptly. Classlfled ad. mutt 
be accompanied by remittance in full Dhpley Clanlfi.d Ada will b. billed 
It credit has bean estebllshed 

rho Billboard 
2160 Patterson St. 
Cincinnati 22 Ohlo 

Please insert the above ad in Issue. 

I enclos remittance of $ 

Noma 

Address 

City State 

EARRINGS SPECIAL SUMMER ASST, ALL 
colors, el dz.; $10 Roes. Samuel BUvehv 
an Jr Co., Inc 1820 Westmlaler St, 

Prov., R. I. 

EARRINGS - ASSORTED STONED AND 
tailored $0 per [rosa plue postage, c.o.d. 

Gros Iota only. New England Jewelry, 
Dept B, 124 Empire St.. Providence, R. I. 

2S au 

FAMOUS MFR. CLOSEOUTS 
Assorted Brooches 81.75 ds. 
Summer Earrings, amt LSO N, 
Stoned or tailored Earrings 1.73 ds, 
Plereed Earrings on Display 1.60 da. 
Charm Bracelets art. 1.60 ds. 
Lord's Prayer DÍo.. , boxed 1.00 dz. 
Children's Jewelry boxed Rst 3.96 ds. 
Shorty Tie Slides, carded 3.a ds. 
Giveaways, asst. AeIW 0. 
curnlnka, arced l.m . 
Cameo Sets boxed 7.30 QN. 
Anklets C.F., carded 3.30 a. 
TIe Slide Sets, eats 4.00 ds. 
Charm BraceleU, east. 1.00 ds. 
Summer E.rtinga. oasis 7.00 g 
Pearl Necklaces (domeftla) íA5 dz. 
Summer Sets, b I0..tloo.50 a .00 dg. 
Send for deasrlptiva IlNnturo on other ten 

.? Vatues V fewelry of ell del `.11lon0. 
YOr deposit with order, balance e..d. 

SAMUEL SILVERMAN & CO., INC. 
1120 Westminster St. Providence, R. I. 

FREE BOOKLET; MAKE BIG MONEYI 
.1I popular sensational kits model alr- 

pplanes, Doats, etc. New ET'laad, 
libhplrc St.. Prorldentt, R. I. eu23 

FREE NEW 
PRICE LISTS OF 

Descriptive llteratun from the tadesc 
I{[ owing OLOSEOIIT artlrts to the eonOtn. 
Tertl[le slues eztn special f 1 

4A1:1: arid. EPS Iflonl NF a Ear 
33.90 -now 810.60 dos C.O.D. 

KAR[N ORIOINALf 
et Ns. Mln sr. Bnftet, eenuen10w 
HEAVIEST WEIGHT CHENILLE BED 

spreads, nosh; designs. Single peafowl, 
double peafowl, cowboy n hors, Nl 

Ith doNcer. blue blrÑ, an. reWlous, 
basket nOwen. g heel, Masonic. 
Eastern Star, dozen lots Dolt. 

Wholesale 
o g e 

FOB Columbus, National 
Columbus. DINrlOUton, Midway Drive, Columbus, Ga. 

JOKERS FUN SHOPS -FULL CREDIT A, 
lowed on Items returned. Jobber offer 

um 
n 

t elcm, e 
O 

N d ealers, Eagle Speclalt7 
aCuo2 

MARE DAYS' PAY DAY! 0 
Christmas Cards Day 

Semple on 65 hexes! No experience needed. Semple 
Door free, assortments on approval. - 

en Belle" DoU free for prompptntvs! Soaü- 
ern, e7S N. Hollywood, Dept. MemDhL 
32. Tenn. rap 

NEW GENERAL, RELIGIOUS. COMFY 
7 "011" Signr,.eotl 7e. sell 60r. 3.000 41f. 

ferent dogao, Sample fol Lows, 811 
Bradoo». Dept. 906 Now York 3, eh -o20 
If¡EELLW{y _ELECTRIC BINGO BLOWERS Nf99.SO1 

LIR0T.ylefl.t Co., 617 E. lIllha St .,NNW Yorrk 
9, N. Y, anS5 
NEW FLASHY Txll" SIGNO, LIGHT RD 

necUnt, Lilustnt., color blended, 2.000 
iarietlea Sampls tor; 12, t1; too heft seen 

patpaId U. S, oohs .1=. 335 4= 
St. Loula P,, Mo. au25 
PRINT THEM YO U R E 

cFoap 

Y LINN 
t 
N AM!zsynE 

Be 
ud wrcu 

, 

B b 
Lm ed le PKoiet, 

s Fm.b Shipping 'rags, Gumine d ad rSays 
rLy, 

bel5er NIa osa. 
t pre1111 

1 

eWOSritleFÓaHO VGOlwlwé'L W ér17 tÑ á 
RUN SPARE-TOMB GREETING CARD AND 

Gift Shop at home. Show Mend sample 
of our new 1956 ChM.. and ADAcea 
don Greeting Cards and Gifts. Take Moir 
001100 and earn to 10046 Droflt No experi- 
ence neeesn Cofta DoNlnt to try. Wrle 
today for ample On aappprovd, Regd Gob ln[b Dept 18, Feudal {. M1ch. e1 -oe11 
SERIDS OF BIBLE VERSE C G 

Heokleb far all ocaasione soil caller t 
cabs at ame pNce. Greater Droste, repeat 
oftener. Ru tl for samples N BSbla 
Sestea, Box 611, Staunton 3, Va. 

Take 10 Yearn Off Your Aye 
Don't let trey haft dNro pr'Or= 
areer. Get your atturd eoTor back. Gay 

hair doom romance Meru d woman, 

:lock` 
OLD. GARY N5X Icarus back N clock for You, wheüer sour baV L 

Black, Brown Blond Red. Get sample 
bottle with thin ad' al half price, $2 00. 
Salesmen anted -bl[ t rounts to direct 
esleemen, LertStONee Open. 

ARTESIAN PRODUCTS 
18201 W. INtsolt 2, Mlchlfen 
WHOLESALERS, 51,15 LADIES' NYLON 

first, $5.35: Irregulars, $4.50: thirds, $3.78 
clear legs. Ze'Sihaned, AIw no-wDI 

.943. ear Earle Saalass 
Co.. Box 943, Charlotte, N. C. 

828 DAY EASY.SE'LLINO RELONO NAIL 
baautlfler (not s polish er plsstle), w1L 

Write 
Ilke wild! TO 15049 Droht, rcp., [dare, 
Oklahoma. 

Nach Maowarturinl Co.. Spero 7, 
Oklahoma. th-tfa 

ANIMALS, BIRDS, PETS 

DONKEYS -IMPORTED MEXICAN MIDGET 
Burro.. Delightful. patient, perfect pets. 

Cowden, Box 091, Raymondville. Tex. 

FLASHY WHITE GERMAN SHEPHERD 
Puppies, aanertest doge to world. {100 

plus ahlpDing. Walnut 3.5693, Jack Kelly, 
4309 Norwich Drive. Fort Worth, Tex, 

A BIG SURPLUS SALE, ALL ACCLIMATED 
stock. Carpel Sheep, Black Bean. 81ma 

South 
Bears. Agouti, Coati -mundL 

Sontrt American Porcupine~ African Porcu. 
pines. Coyotes, Hyenas, Kangaroos. FJe 
plums, Crown G»nrR ONNChe, Lleus, 
Leopards, 

Burros, 
d Rlndiall Honkers. 

Mexican Surma, 
Mangroves. 

Indian Squirrels, 
Cobras, PyNous, 

Bob 
Bow and many 

man. War o re Snowden. WUl 
Animal Farm, Callalen, Fla. cull 

NOTICE 
REPTILES, INC. 

2625 N. W. 16th Street Road 
Miami, Florida 

E. Res AINn, proldsnt 
W. P. peine, Meneser 

Is now Me 
ROS$ ALLAN'S WNOLESAL 

DIVISION 
Anaconda., BOU, all sire 

Giant Bare, Al 
R 

Domestic and 
Mammals 

WIRE, WRITE OR PHONE 
Franklin 3-4806 

PARAKEETS, el EACH; MINIMUM ORDER 
48 bene: Cage $4.80 doz. Canaries, Flash 

Cage., Rat, Mee. Immediate shipment. 
Terme Dart cash, balance, c.o.0. E.Ub11Wed 
1901. National Pet Supply, 3029 011ve, 8t 
Lout 3, Mo. full 
PLENTY SNAKES, ALL KINDS BOAS, 

Horned Tonds, Terrapins, Badgers, Ocelot, 
Pigeons, Peafowl, Raccoons, Coat.undts, 
Prairie Dogs, Guinea Poe, Rats. Armadillos, 
Monkey, Coyote, Pups, Timber Wolf PUPS, 
Bantams, White Doves, Deodorl.ed Skunks, 

em Ground Seminole: female African Lion Cub, 
nine mont110. Shipping t$ show for ever 49 
;tara. Otte Martin Locke, Phons 141, New 
Hnunfels. Tax. st. 
RHESUS MONKEYS. YOUNG ADULTS $23: 

ü? CVMairnrúoydUCi t st illtTrs's, oBt: 
tlewille, Okla. Phone 1119. 

SPECIAL - ELEPHANTS 
ImmedWely Nall.. Ind. Assam female 
Bab., Wee choice. All below l'. 
We compete es usual on rles ana ulity. 

Phan WHithell 3-4071 

NORTH ATLANTIC FERTILIZER es 

CHEMICAL CO., INC. 

3f'roadwsy,New York 
SURPLUS ANIMALS. BIRDS, REPTILES 

Ulf 1060/260 t Florlldl's SUvef prin{ anll 
WANTED -TRA' INED CHIMP OR MONKEY. 

Good home. AIw anything pertaining to 

tl i$ CIm for re, Ó6b. 
Dar, 13410 SR Clair 

BUSINESS OPPORTUNITIES 

DANCE. S-4 FRED ASTASRE FRAN 
hlse0. acerb; Mlle In Ohlo; DasutlLWlly 

furNahed, ballroom, receDUon. private 
rooms, elneonNUOned. 1935 income (37,000, 

T;Need 
N$ht Apple Co., Broken, Cleveland 

5, amas 
FOE cORTABLY SKATING RINK. 

complete. Contact: L h. HarNS, P. O, 

Box leJ, Hanover, Ind. 

TOR RENT -OPEN AIR SITE FOR DANCE- 
lane, SOSthwest 011066$ In 000230 Of 

Leary population; arcs coned; no eompetl- 
Nm pewee NwK and wales. Boz 893, 1e 
H1llboard, Lieego, ID. sot! 

FREE GIFt OfferI 
4-Pc. Pearl Set included 

Umk.d 
JSTIm 

OMy, 
Mnd Necklace, 

Eratelet end Earrines 
P R H E with 

Teary 
r of 823.00 aor 

It's our elf, to you, 

iserr 
/ullY boxed, i$ PRO! You Iwe.a 

eef belles dUl f 
- wInman.I 

MEN'S 
WOMEN'S 

New 
Styles 

HUGE SURPLUS RECORD STOCK 
FOR SALE 

eO,Da 7s rpm 
1toea 

" 
lIunmds 

e . 

11 
tr i7.m pi.Ve,l.Dm 

Will sacrifice to o. lot baler 

NIXON- MARBRO'S, INC. 
120 E. Maumee, Adrian, M.N. 

HOW TO MAKE MONEY WITH CARNIVAL 
Oame0. 

mart 
book, 13 1lllastn°ons 

3 Do#std. Theron Toz Pabllahtng. 1394 
omlte, San Jos 26, Callf. sel 

MORE BUYERS 

Will Stop and Read 

YOUR AD 

if you use 

DISPLAY CLASSIFIED 

RATE only $14 per inch 
ES AL 

ia 
N t a StTIINe 

ml et 
E: 

o 
g fOl 

kla 
rtpald, Kaple wee, Oak 

Guar 
ae. 

2S °é with oral r, beis C.O.D. Sand mon; 
raer s/ certilied check to avoid delay 

In ahlpment. 

:WEINMAN'S 
162 S. Main St., Memphis. Tenn. 

HAWAIIAN 

LOWEST 
PRICES 

ANYWHERE 

Buy 
' 
or 7e, sell fer die N CH castel 

Nell for demondratNn, 
"?I" togs grow - by the...a -into 
INaotilul tropical plants- Geed flash, 
15 large planta, both ere. and colored, 
317.so. Logs -t7o.a par 1,a0. On. uf 
deposit, bsuc. C.O.O. Fm alas Ids. 
No ape ilsee. W ship te:t paN.A 
loge Ihoe 

pitch 
t S., Caea, Atw 

other toe Oitch Rame. Write for lull 
Information, 

s N UR? Fs*S D 
SLAT L ,WA 4. 

Ye. Can't Beat 

BRODY 
ter Merchandise 

We Carry Complete Lla .I 
ELECTRICAL APPLIANCES -Household 
Goode-GLASSWARE-Clocks- LAMPE 
-Assorted NovelU BABY DOLLS- 
Boudoir Dolls-PLUSH ANIMALS -Pte 
tic Goods -CARNIVAL RNIVAL GOODS - P.S. 
011010 Goo.- SPECIAL AUCTION 
GOODS -Small Novel.. for GIN-Aware. 
$4-PAC. CATALOG AVAILABLE PRE'. 

SEND for Y.r Copy Ted.. 

M. K. BRODY 
1116 S. Halsted St., Chicogo 7,111. 

L. D. Phone: MOnroe 6.9520 

la Rosiness in Chicago for 37 Years 

ENGRAVERS :5 
Nickel Silver for 

Samples 
Necklaces - Rings s Price 
Bracelets - Anklets cast 

1844 S, 55th Av- 
Salpro Co. Cicero 50, 111. 
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e DIRECT FROM MANUFACTURER / 
EARRINGS - 

The Year's ^ / HOTTEST Earring / Promotion! 
INol l y wood Styles 
/Cr,eliOns. Huntlretls 

o handsome od- 

IEPRINGI AN DN SV M 

:Td 
L s 

Lar[ ge 
R 

smE all 

I 
5 

Dlaip n 9eap D, 

l rnd 
r pierced ears. 

Pearl, F.wei 
irn aRh 

innes 

M n 
EY IV AbBRY 

e 

XL'''. 
PRICED at 376.00 gross. 
s,mpl. e o a e n $Sasso. I 
Also b<utif sil ,wort 

en. t S16,00 gross. 
sample Oosen, 31.75. 

atIMMEDIATE 

DELIV 
L 

7OD4y¡ 
yles Lasso tear) lo peck 0 

age. 144 different stYlesl 
SEND FOR ILLUSTRATED CATAIOGI 

/ 150 OTM[R JEWELRY ITEMS. 
Guaranteed lowest prices- / 

23°p deposit on all C.O.D.'S. 

PACKARD JEWELRY CO. It West nth 
Ch 
street, 

7.016] 
New York City I 

FAIR SPECIALS 
Hit Cmr w /Pigskin Case. Ds. $12.71 
Nit Camer Film, 6 Rolls te lox, 

Ox. x. 1.71 ' -PC. Pen i Pencil Sets, Gold t.PS 
DL st. 4.10 

Ro Yp, Automatic Lighter, 
Chrome Dx, I.67 

MR Stunting writ. Whits 
Nantlle Stripe, rigkin Steel 

Photo 
Ds. 7.71 

M ChromeDs 
dent Bracelet 

4,73 
Aluminum Pendant, Des Tas Type, 

7 Assorttd Stylas- Or, 0.73 
[in91e 3frnd Parla. Or. 0.30 
ItlSM arecelat, Impertad, frisait S. Gr Di. Earrines, D. 440 tri": '2"ri"". t7. 7.f0 tbinch Embossed 

Crucifix. 
D 2.95 '-Inch Embossed Crucifix. D 2.041 

6-Inch Embossed CNClllx, ILL 2,00 Lucky LedY Matching Ceins. Paf 140 600 
1,000 Pieces } Slum -SPECIAL, 

.art 1,100 s.E0 
1LiInch Comic Buttons, Per 100 .30 

Inch 
Comic Buttons. Per 100 ,- 7.. 

'-Inch o Dells. Gr. 730 / -Inch Fur Monkey, CIIUIaH 
oxedChrracter D.il.. Da ILA 
11 -Inch PiWh Baafa Da 10.76 141nch Plush eaara Da 13.11 
30 -Inch Plush Rea L D 
Mambo Monkey. D. 19.1 
14 -Inch Sifting Po... Da 17.40 
17 -Inch Sitting Poodle- D. 17.40 write fer COPY f mpbb Prise IBC. 
241 °o deposit with e der, batons C.O.D. 

EXCEL Mdse. ó Novelty Compaq 
1001 -11 S. 24th St., Omaha, Nebraska 

rFl1 
14 ONL 

a9ii 

4o 
ti SO (¡IV[ AWAY ITC MS r f7 

FOR AOULTS AND CHILDREN 

NOVELTIES AT DEEP (UT PRICES 0, 
/ Seseen RI..., Mohawk, I 12.K / // Guets ci Inch. Da 

:eo N. MMI LOS. Wne"4 Gr 1.40 / 
Lit dr'4 wOM 3SNr, 401. CO.D. / fond N Cria C"nWN CNaIM 

OPTiCA 'WOWS 
300 W. NINTH ST., KANSAS CITY 6; MO. 

P D O - World's Greatest 

PHOTO BOOTH CAMERAS 
Dependable - efficlenL 
Makes DIRECT 
POSITIVE pin 
tuns ln 3 min 
also Cameras 
fn 21 

size 
for 

any else photo. 
Booths sb 
tractive, easy 
to transDOrt 
and quickly ab 
semDled. Sim 
Dle stru 
bons. 

ln Fulln y 
Narantee0. 

Also porbble camera. Write for detalb. 
P D Q CAMERA CO. 

Issa W. Certes Chic.. 22, 111. 

FOR SALE -RIDES 
I used 7C. Sehnert Tit... Whirl, 

83,000.00, 
1 No. 3 ell Wheel, 1941 Model, new 

condition, 40,750.60 
WEST COAST NOVELTY CO. 

7283 SNIaire, North Nllyweod, Cell. Telephone. POpler 5 -0320 

FREE ran= CATALOG 
Conhining Ad%Tv . . WleM W 

a 

Ban da i 
vre 

n Ban's lofa, Diamond ,¢s, Gruen Benru t{'alnces. 
YORMARK SALES CO., Dept B 

129. West 46th St.. New York 36.N Y. 

6 WE ARE MANUFACTURERS B 

B All Kinds -PULL TICKET GAMES 

C TIP BOOKS E 
Buy Direct From Mnufecturrs at e 

A V,' , Very Reason.. Prices. A 
L -Columbia Sales Co.- L 

183 MAIN 5T WHE[LIN34 W, VA. Si Pnene: wh..11ne s10 L 

SOFT ICE CREAM MACHINES - TWO 
brand new Sweden Speed Freezers, never 

used, counAr models (government surplus), 
Nt 31,403 each sell both for 854. Leon 

ate, Parkway },tenor, Allentown, Pa. 

COSTUMES, UNIFORMS, 
WARDROBES 

ATTRACTIVE CURTAINS (855X36), MO; ten smaller, each, 610- Bargains, Clown 
Salta new, fa% Wits, Bally Costumes Strtp 
tease. Minstrels, Trunks, Orcherira Coats. 
Wallace, 2453 N. Halsted, Chicago. 
FLASHY NEW CLOWN SUITS, $15; 

Bikinis, $3: Panel and Bra Sete. 35: G. 
Strings, $3; Pastes. 75. Girl Show, Strip, 
Bally. Clown, Minstrel Costumes, Agee. 
.orle.. Wigs. Tuxedo, Talla, Derbies. Top 
Hato Rhlnedones. Plumes, Sequins. Cheap, 
Free tawkria 

en 
Leroy Carpenter. 4618 Park Ave., Weeh. N. J. Phone UNlon 3.9506. 

FOR SALE 
SECONDHAND GOODS 

ABOUT ALL MAKES OF POPPERS -CARA. 
mss Corn equipment, Floss Mach.. re 

placement Kettle: tort all PoDDers. KrtaD7 Koro, 190 S. H,IsI<d, Cöica'o, DL auYS 

FOR SALE -SECONDHAND 
SHOW PROPERTY 

A JEWOS,RY CONCESSION COMPLETE, 
light, switch box and Ago, etc., and slum 

spindle. 8K worth of stock. The whole thing 

S$tara 
for what dock cod ma. Stegner. 

àowman, 6057 Wmneste, Clnclnnall 31, O. 

AIROPLANE ICID RIDE MOTOR PRO 
wBed, 6765 Country Btoro, PA SYabm 

Apple R'etele, Scova coinvylate, >iS± 
eacII. Caste's, Lyndhurst, N. ,T. 

AT SACRIFICA SIX BOATS. 24 PAS .nier Wet 
Seats. 

Steel Tasks. 
Want Wheel Seats, rieei only and MGR 
Horses AR emy. State eo7ndhurnd111oo, ri pMee ftrst letter. Caste's 81des, L, lVew 
Jersey. 

S6EWD 

BU'S. 
615; Tra 

FeDrrDbWÚé e,38,SaOfññlnTuös, 
in, {10. Free eaWO{. Brill, Box 675, rb, III. tif 12, GOOD SHARE, NEW ELI POWER 

Unll Trailer, $3,700. Can take over my 
bookings. Sandretsky. Rt. 3, Box 384 Alex- 
andria, Va, FL .5597. Gull 

ETERLYd/lER p LLLO LE EXCE4 condition. Bi J se 
Burn10, Md. July ralcf. 4bérré 

NitI.M Aug )luster Gordop, 
per roua. 
FORD AXLES, TENT STAKES, 1500 STOCK. 

8100 eeeh- F.O.B. Dallas, G. B. Willard. 
1311 2nd Ave., Dallas, Tex - .22 

nié TSáfñ Dosgs ñewG Aptl 1T968 ae6d. four month. location: sell for hol! 
Drtro. 8. W. MosmsOne an, Boz aßt, Perry. Okla. 
PINTO KIDDIE MERRY -00- ROUND, PINTO 

Firo Parise, Man[eb Speedboat, L\rart Fanta Wheel Gages, shoot the Beari All 
AL co very 

Y. 
Leo Winter, 

10447 43 Ave., Corona. N. Y. H. 7 -ER57. 

PORTA9LE. BLEACAERS, FOLD 1 N plain, Tent. Tables, , Tbea 
Chairs. 

Seating 
Folding Benches. Lone St" Orating Company, Bos 3734, Dallis 1. Taxas 

SNOW CONE AND LEMONADE SHAKE 
Concession Trailer, Colton Candy CORPS. 

.000 Stand, both fully equipped. Excellent 
condition, Equipment Interchangeable. Also 
Electric Grill end Corn Popper. O.. 
Allison, Topeka, ill. 
1614/4, FILM AND 35MM, AT BARGAIN 

prices: 15 exchanged do features. We also 
boy and .. P117,' on request. Bryant 
SuDD17 Co.. Emporia, Va. np 

MAGICAL APPARATUS 

BE A MAGICIAN! TARGE PROFESSIONAL 
cabs. of latest . 335 Freefl 

business book caWO[. lrebnd, &109 N. 
Dearborn, Chicago Y. np 
NEW 352PAGE WLU ifusir D CATALOG. 

Mind .d1ng. 14enbllsm. ópeeks, Hyyno- 
teem, Horouopes, Crystals, `14111loly, 
60r wöoleula. Snbminlamn ratllepeeoe for mentallri, sali concealed. Broehun 
pNees on resold. Nelson Enlerprife. 391 
$OUIh HI[b. Columbus, Obfo. watt 
SLEEVE HOLDOUT MACHINE WILL 
pawor mon tarda- Smooth m aa024. ,: .94. and fro 

Yuba 
CMIt. 

a4.K. ArvYee. Box 409, Yuba ply, Calif. 
WHITE DOV&l, tit PR. CASH; BAGGAGE 

Tralles Lfatlory) 1741; l Mid - dl. 865: Divided 170; olden cheap. 
Bos N, Monmouth, Ill. 

M. P. FILMS S ACCESSORIES 

18MM. 3,000 SOUND REELS. SELL DIRT 
cheap. Hli. new list Features. Westens, 

Seetab, War Fllms. Roshon, 395 FU1h Are., 
PlttWttr{b 22, Pa. 

MISCELLANEOUS 

GENUINE 

JIVARO INDIAN SHRUNKEN HEAD 

FROM EQUADOR 
tS'nnderful Altract/on 

Perfect Condttl Ol1rY':0 wIN eanrpfet< colorful dexrip live folder 

TROPICAL FANTASY CO. 
13777 N. E. 3rd Ceurf 

N. Miami, Floritle 
WANTED: MAIL, CATALOGUES FOR NEW 

Curto dept. Bamboo Pet & Curb Shop, 
IS N. Joliet St., Jollel. III. 

PERSONAL 
FF,EI. ALIVE AND YOUNG IN MINUTES! 

Retain dim, tiret figure. Get rid o/ ath- 
Ina Dack, muscular p W genou. tenaian. 
Request free tacts Vlbntlon Gluas for 
Health, Heauty and Profil. Box 4341, Sa "a- mento 21. Calif. 

PHOTO SUPPLIES 
DEVELOPING -PRINTING 

COMIC FOREGROUND$ AND BACK - iround, Direct Podtiva Camera, Pag9ers. Lñemfcala Mounts Liar Fnme. Photo Lue. Millet duppiea 1536 llneel. 
6L Loub 4 Mo. aalg 

LADIES' TERRY WRAPS 0 
Only $24.50 per doz. 

r. 54 Sag Grass Seed for Fall I 
5J 

slanting $ .90 Ea. 
O$19.95 t-5 -rio¢ Gar- 

don Teel Set 5.10 Ea. 
Special on NYRelfy Earring 2.25 Ds. I 
Khmbedy Portable Air 

/ $19.75 
Conditioner. 

LB-Opts Fishing 
22.30 Ea. I 

/ Set 615 Ia. 01 
$2.50 Retail-M.'s Leather 

Belts, Asstd. Ses... , , 6.00 Ds. 
O Soy dap.. 

FOR NEW 
Chicago. 

O MERCHANDISE LISTING 0 
C &GSALES / 1000 MILWAUKEE AVE. $ 

CHICAGO. ILL 

HOUSE TO HOUSE MEN 
PREMIUM BUYERS 
WAGON JOBBERS 
CARNIVAL MEN 

Make fhel "Easy luck" 
whh thei, snrtien al values 

6. E. Equipped COOKER -FRYER Lrs 4 -at. CPcifY 
$39.95 $6,TS .. In Semple 

L ILI Leta e 4 37.2. 

12 PIECE EMPIRE 

KITCHEN UTILITY SET 
INCLUDING HANG UP RACK 

Nrw Copper Tone Handle., 3 Coat 
Alelallìc Enamel. Luster Plated for 
maximum durability. Attractively 

boxed. 
Connie. of Strainer Chopper Mlxln{ el'cr Spauta Fork 
Perforated Food Turner LEgg 
Handled Turner Stoop Egg 
Beater Ilan[ Up Reek. 

$3.25 per At in lots of 6. 

Sample Set -33.40 each. 
C.O.D. er Cash Sales only. 

DANAL SUPPLY 
1226 Vine St. Cincinnati, Oh1e 

Phone: MAin 1 -9114 

Take the linos of 
least resistance with 

NAME BRANDS 
THE MOUSE OF 
NAME BRANDS 

Continuous Suers', 
All items stocked for 
immtdife pick -up. All 
orders ahl'petl a 

eWaY as celNLYve e. 
HOLESALE O, 

Send sor free cefalea. 

,w_\\\\\\_\\_70 / WESTINGHOUSE 

SKII ÉT 
AUTOMATIC 

C 

g / 
Latee 12dnch doe come: complete F 

/with 
Wt. 

Signal 
ermoeter. / 

Aulom +llc Sknel Light Bpd Cover. / 
In lob of 4 

7 / Sample 81,241 each .25 / 25 %dRP, bel. C.O.D., 
X91 MëwaYkN / 

Star Sales Chl.. 27, 111. __"___"_____f) 
HAVE YOU SEEN 

THE NEW 0 
BUBBLING BOY 

Send 50c for sample 

Dz., $2.40; Gr., $27.00 
Include postage with order 

25.0 deposit with C.O.D. order 
Write today for 1956'57 Catalog 

State your business 

71.MeltJdlr Dt'AtM' t ra suer, I'M 
240.42 SOUTH MERIDIAN ST 
INDIANAPOLIS 25, INDIANA 

The Best Sales Bards 
and 

Jar Games 
Write for Informa- 

tion and prices 
GALENTINE COMPANY 
Dept , sit e. Jefferson Blvd 

South Bend 17, Indian 

ENLARGEMENTS, HEAVYWEIGHT EIGHT 8x74 or five axle's, 81. No nesjattve. Ybt Koota. for each photo. Jack 
Koons, 8/mtmito MWa Pa. aalt 
PHOTO BOOTHS, CAMERAS, D.P. PAPER; 

e(aoDevelopers, 

0.1.0010% eveWai. 
ter 

low 
deDhr. cPe 

D2. 
hCTrATIghCyo. 

1545 WebCtor t., Cca[o 83. N- 
r 

PHOTO COLORING, PHOTO ENLARGE 
mesh and restoring fer atudloa Lowest 

gafek sente... New Proce. SWdI., 
175 FHtà Ava., Nnw York. 

PRINTING 

ALWAYS SPEEDIEST SERVICE LOWEST 
prices, Flashy 17 11xYYF Window 

Cards N hundred, 17x28 wire 457; al1111z backed BuSt-sd; es, 4x14, `lo colors, 813 hundred: Bumper Cats xEa N 
Ind. 

Tribune Pren, Dept JA, Earl Park, Ind. autó 
200 855%11 LETTERHEADS AND 200 1.1 

Eo 7°6pes, 78: bbek or blue loh. Mal o i Prose, 76'7 -B elU1 St., Pllat S, Mlrh. eau 
1,000 BUSINESS CARDS, 82.50 POSTPAID. Blue or Dlatk Ink, sossen Ilse limit- Nor. 
mee 1 Satvfce, 254 S. Broadway, Los An. 
Beleg IY, CalH. 

Pocked with "SELL" 
Priced for PROFIT! 

SALESMEN WANTED 

A HOT ITEM FOR PREMIUM SAL&SMEN- It4 It's sew. Seeed 
Instantly 

Prodo Fire Extinguisher Is rf boon InsbnW " Weal pnmlYm Item for llbm .les, jlvb sways to Customers and employe., mNp- 
Ove Diana etc. Low prised, onlyy N.K. Over $op p.0 sold, ExceFt,I,Ig diatoanta Write tort prices and íu17 detalla 13erita r N. Div.), 114 S 83d 

áutll 
AD MATCHES SELL AMARING DESIGNS - 

10, 20, 30, 50 and 240 -light book mateees. 
Bigger spot cash commissions, every bud 
neu a DroraTi Low prices for sigh rrt:g. Repeals. Start wlNOUt expealenee: mss, women: Cali part time: buy nothing; rlea kit Match t:OrD, Debt. DauTo Chicago 32, 111, au2S 
ANYONE CAN SELL FAMOUS HOOVER Uniforms for beauty shops. waitresses, nurses doctors, otdcra All popal" miracle [abrtca nylon, dacron, orlon. áeludve styles top gaallty; bug sash Income now, sat tutero ell 1x1 fm. HOOV ". Dept, 
H -109, New York il, N. Y. au2óep 
GOLDMINE OF SOO MONEY MAKERS - Fro. eoDl. SpealaltJ Sale.mn Ma(aslpe, 
desk 22D. 207 11= 111: o. C its L tkth 

TATTOOING SUPPLIES 
A1 TATTOOING MACHINES, WORLD'S Meet; best designs, colon nd supplies. Free catalog, Owen Jensen, 120 Went tad 
SL, Los Angeles, C.f. eel 
LARGE ELECT TATTOO OUTFIT. WRITE Steven:, 1130 Chaucer 6t., Berkeley, CaIH- 

aW 
NEW TYPE TATTOOING MACHINES - 

Money making designs. outfits. eotore, eoaeentr 7d Pelfc:e x19 l spa. NAIa Mit Zeb, 725 Leder. Korkford, I1L M9a 

WANTED TO BUY 

ATTENTION, PIICHME51 - WILL PUR 
chase any Turbovag. or. Siemer Segens; solonoble pr1Ce. Just, lass N. Hell Ave., Chicago YY, li. Humboldt 8.3182. 

POPCORN WAR'S RS- VICTOR HOT POP 
new or used. Houston Popcorn, 3719 Polk, Houston 3, Te. 4u4ó 

WANT TO BUY LORD'S PRAYER PENNY Stamping Machine, hand model fine, good shapela . Elie, 2914 Overton Rd., Richmond, 
VErxl 

WANTED TO BUY -28 OR 92 FOOT Morq- GaAOUnd, elao Klddis ßldn of aA kind. State' make: for .t, Write Gust Hatru, 194 3. 8tb 31., SL Joseph. Mo. 

TREMENDOUS PROFITS 
SELLING TITANIA JEWELS 

The ....like gem that's more bHL 
Ilan{ than diamonds. Not an imitation. 
They have all the beauty, sparkle and 
lasting quality Of diam onds. On ly 

tVorr2 

an 
a 

teclarahe 
Cdost 

cn 
n15 

carat hOlcre. 6n.Al3ln 0 
a 

IMPERIAL GEM CO. 
Spetiwe., New Jrs. 

0 GREATEST 
0 THE ON 

iASSORTED NOVELTIES 
LOT! 

, 

i 
1,000 PIECES 

ETC. If 

KLONDIKE 14.w3Yerk ] SN, Y. 

Ine lole 
f 17 

N.79 E. 
, 

®$l ueninc Beauty in f1YE 1.) 
$mostly malthin9 P+et<,. 
Complete 1w ..try war arebc 
PLUS Handsome Jevieletl 
waten: 

lhip Ote 'n r'XI Lets. Oaau 
Iltu:ly Lcxed: Mln. e: der t. 

NATIONALLY ADVERTISED 
It's terrific! High styled Cuff Links 

. Full length Key Chain ... Ti. 
tar .. , Fine Expansion Sand and 
Handsome Jeweled Watch! ... All 
luuriously packed .. . Sensation. 
ally priced! A ample will conyinrw 
youl 25% with order, Balance 
C.O.D. 

CEL -MAX, Inc. 
582 SO. MAIN ST. 

MEMPHIS, TENN. 

LITTLE mom 
Wor{d's Smallest Pistol 
(H4tlLM,t 

w,r. e o w 

.. LtA1,.lR .JCte,LP nm 

ACTUM 

3RE 7 d. 

If) 

110 ... $1.95 to 
ANeelly rho. aleela 
MA lento rapwt, . Nis 
«deal with Me¢1 

DISPLAY CARD 
MOVES 'IM FAST 
Jobbe n, Dlafrlbutors, ' - rite, w re r phone !or n,nrify prices 
Also write Ios 'K Caf slog 

ç S-mé9. Cc. 
Dept. B. 504.506 Dcadetick 

NASHVILLE. TENNESSEE. 

SAVE MORE MONEY - 
MAKE MORE MONEY 

Sanuib4 to TM 111/4. rd TOIATI 

SEND TODAY FOR YOUR FREE COPY 
OUR 1956 GENERAL CATALOG 

IS NOW AVAILABLE 
Illustrating the G Line of Imported and Domestic Novelties and Nationally Advertised Name Brand 
Merchandise. including Housewares, Electric Appliances, Jewelry, dnce , Clocks, SfufNd Tevs, Blankelt, Carnivi Goods and Daunt et Other Fu/ Sslling Lines. 

A GENUINE MONEY SAVING GUIDE FOR 
Premium Users, Auctioneers, Wagon Jobbers, 

Agents, Salesmen, Distributors, etc. 
Our 3S -yeer record of Honest end Depend 
able Service Is Your guarantee of aueldv 
merchndov of lowest who Assle prlCs, 

G N t+ ST- MINNEAPOLIS,MINN. 

Merchandise You Have Been Looking for 
Lmp1, ClOCk. Enamelwr, Hout,ware. Aluminum War. Da<a Hied Tlnwer, Teya, [very kind of Gla ssw,r, [Is. nN el. Hampe ra, Htso<ks, PI stet Sium, FlYine girds, Whips, galloon a, Mafa. Canna, tell Dum Speclla, BIn90 Merch ndisa. 

Catalog Now Ready -Write for Copy Today 
IMPORTANT! 

Tu 
siOse 

ln 
nM y;e 

ope r 

G oLoHa 
inYu 

ou A M tl 
E fIant. e DefN Your 

PREMIUM SUPPLY CORRR 
;r A[IE i i 1 i South 1 7th. St. Lc.. , :!c 

Copyrighted material 

www.americanradiohistory.com
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Leyin's Catalog Ready 
32 -PAGE FLYER 

OF CARNIVAL AND 
BINGO PRIZES 

MIN, SOUIRT GUNS - 
2 DOZ. $1.40 

FRICTION AUTOS -3 DOZ 2.40 
11 GROSS GOOD NEW SLUM 

(NO IARRYS) FOR 8.50 
F.0.3. Terra Haufe- Potte9 Exfrs. 
Band Si?r Dap. Wifh C.O.D. Orden, 

LEVIN BROTHERS 
Established 1886 

TERRE HAUTE, INDIANA 

HELP WANTED 
RECULAR CLASSIFIED ADS . . . Set 
In usual want -ad styl.. on. paragraph 
no dIsplay. Firer line regular 5 pt. upa 
RATE[ 20c a word -Minimum $4 
CASH WITH COPY 

Forms Close Thursdays for 
the Following Week's Issue 

ADVANCE MAN (OR WOMAN, FOR VAR - 
lety typp oad ahwe, Permanent yosltlon 

for quallfletl indlvltlual. Salary s¢nC ophoto, 
Ferencea, tleta {IS to Box C -469, c, 17íe 

Billboartl, Cincinnati M, Ohio. su4 

RHYTHM GUITAR PLATER To SING 
solos. harmonize with trio. Must nave 

salary. 
pe Wrtallt). tead)' rn gaol 

tan'. tt'r1t< Short) lYarr¢n, 133 Princeton 
Road, Linden. N. J. Cal1 colon x9777, Sc a Word Minimum ;1 after 8 p.m. 

ARCADE MECHANIC THAT UNDER - 
Nanda Carnival rrat/on. Bost treatment 

and egos. Long season, flood bonus. 
Arcade. Tivoli Exposition Sltowe, Paris, W. 
MALE VOCALIST FOR COMMERCIAL 

orchestra. Must ems original keys. Sleeper 
bue. Guaranteed salary, fifty weeks per 
year. Bob Colarne, 2107 North 18th St., 
Omaha, Nebr. soli 
MUSICIANS- AGENCY BAND NEEDS CA- 

Ders sax men, all chain. Alto and laver- 
doubles, Iso baritone. ODed. 

others 
!er trom- 

bone' steady work guaranteed. Othon writ. art, SS nager, 201 Franklin Bldg., Norfáú4 

WANTED-ELDERLY LADY TO HELP 
manage cookhouse. Must be sober and 

hottest. Pay all you ere worth. Wire or 
write: W. L. Horror, Phillipsburg, Kan.. 
c/o Dudley Shows. 

AT LIBERTY 
ADVERTISEMENTS 

THIS IS HOT!! 

The 2edi -Wet 
HANDY -SHAMMY 

Always Wet ... Always Ready 

for Use 

she secret Is In the moisture -proof 
plastic Flexand' perfect I 

plastic peach .s adverted {n LIE 
"Piss %TIT u tsshmr -wets 

tight, elry }Ight, ust -prool - cnnot 
lem or sow 

.fawenhr t 
ian 

m 

s.mnu.er 

e 

n 

. 

. 

rae 

l 
ae k 

r aa n 

ah. e 

Perfect 

SItem. 
VynNctrwlrg.h." y bso "' $6° 

dper ho. Semp 
E 

Ant . , t.N 
Terms: 25% with order, bal. C.O.D. 

DIVISION SALES 3341 W. Roosevelt Rd., Chicago 24, lu. 
Phone: LAwndale 2.7377 

FREE WHOLESALE CATALOG -SEND FOR YOUR COPY TODAY 

RINGS -PEARLS 
PINS- ANKLETS 

CUFF LINN SETS 
MONEY CLIPS 

o 

Deposit Required on 
All COS. Orders 

NECKLACES 
Round, .. r Illustration 
Heart, j. ; 1:2 Att.! 

Clover- 
leaf or 

Octagon 
Necklaces 

ona 
24-Inch 
chalo. 

Nickel 
er Cold 
Mated. 

NO. 2309-A 

PER GROSS 

$21.00 

EXPANSION & 
PHOTO !DENTS 

EXPANSION & 
PHOTO RINGS 

CLOSEOUTS 

PLEASE STATE 

YOUR BUSINESS 

FRISCO PETE 
2265. WELLS STREET, CHICAGO 6, ILLINOIS 

Phone: Franklin 2 -2567. 24 Hour Service. 

JOIN THE FUN! BE A GAGSTER! 

Maybe you11 be a GAGSTER Winner, tool Every winner gets 

a handsome certificate ready for hanging on the wall, plus 

an official wallet -size GAGSTER membership card. 

IT'S SIMPLE! HERE'S ALL YOU DO: 

1 
Write e gag IIn. In 20 words or 
less to fit th cartoon below. Us 
the coupon or your new sta- 
tionery. 

All gags become the property of 
Th Billboard Publishing Com- 
pany. No entries will be returned. 
Send In as many O. you wish. 

3 
Name, occupation and address of 
sendr must accompany all en- 
tea 

4 
Gabs eoe.lv.d by Waelnsday 

q noon le Chicago will b. judged 
for the contest ending that cur - 
rent souk. Those received after 
that time will be held over until 
the following souk. 

RI 

Contest Editor, The Billboard, 100 W. Randolph St., Chicag 1, III 

Remittance in full mud accompany all 
ads for publication In this column. 

No charge accounts. 

Forms Close Thursdays for the 
Following Week's Issue. 

CIRCUS & CARNIVAL 
EXPERIENCED PALMIST DESIRES WORK, 

very catchy, enchanting, exotic, gypsy. 
like. Work girl show, also do ball and half. 
Free to travel. Rose Davis, Avella, Pa. 
Phone Lu 7 -8225. 

o 

Íaas.cp.s 

'Y 
oA 

T 
d 

LIBERTY AFTER JULY 4. 
1 

S)rownftm0 s-, 

onBoox C1ydWWaer 
et 

oui 

MISCELLANEOUS 

HYPNOTIST - FOR STAGE, PRIVATE 
poartles and lecture For lit[ Uon w te Ne E. DI" Post O!- 

flee Box 2002, Seattle, Bash. mh30'37 
D 

rle w 
L ObYnE, L E SIN G, 9 

3A0cept 
good offer mmed 4tcl >. P. 

D Psso, Tex. au25 
Y017140 MAN, 25 SEIGLE WHITF.F'ACE 

mown s sana (Just toned sotto 
13roa), formerly leg. and TV actor, busut... 
manager alts> Stook Companies aaslstant 
manager A O P taco, New' York Elty, atau[. 

Qom nstraW SIUeRobther bow'- -biz s.".77.! 
rlence. Hly,ygh school graduates lntererted to 

Mayfair Hotel Sarasotf Fla 
C!tuck Burn., 

MUSICIANS 

Abend Dirgej'.ANTSr'leOBeIN WFtaT jobs 
on rad(o; 27 years olds married, dont drink; 
play nlstt Guitar also. John Herrington, 
8,77 Je terwrt, Qu[ncy, III. Phone Bsldwln 
shots. 
BASS FIDDLE, HORN AND VOCALS 

a 
vailable Immediately. Commercial band 

er combo vvreferred. Laurence 5losher. 
EvcrRrcen 7 -Oa22. 

DRUMMER - 28, EXPERIENCED ALL 
t 'wits commercial, Jan., rWe, Latin, 

etc. Will travel. Rill Griffon, rt 
Ave.. Merrick, N. Y. Phone Freeport 47238. 
FIRST CLASS RINK ORGANIST WANTS 

connection progressly¢ rink. An) location. 
Good beat, good mashie. Address Box C -071. 

o Billboard. Cincinnati 22, Ohlo. 
FIRST CLASS TAKE -OFF GUITARIST 
TrVmbo e 

an 
'nand 

eadyt, 
e ; 

douDl< Trump et. 

Eighth 
eliable. 

Write Musician, 717 S. F:. EIxhN St., Evans - 
vllte, Ind. au18 
GIRL GUITARIST - ATTRACTIVE, NOW 

vallabte. free to travel, union: Ails and 
yodels astern n mben. Box C-467 c/o 
BLLIDard, Cincinnati 22, Ohb. au4 
ORGANIST, PIANIST, VOCALIST, 

, dlrNi ,,, 
room, cocktail lounde big. R'lll iradr;IW 
acon' ton. John Emery, e'o Caron, 410 
Churrlt St., North Adams, Ma et. cull 
PIANO SEAN, COMMERCIAL. 20 YEARS' 

etme rit:.e. Vernon Korb, Elmore Hotel, 
Greet Falla. Mont. 
TENOR, CLARINET--COMMERCIAL 

J.k2Z 
Jorn 1mmeÁteD ly: e all oeen ur 
Williams 4511 W. Central, Albuquerque 

&826. and 
WESTERN GIRL SINGER -HANDLES GU, 

tar or beet. WM foin combo, trio or team 
with. Box C -488, e/o Billboard, Cincinnati 
22, O. ant 

PARKS & FAIRS 

BALLOON .ASCENSIONS, PARACHUTE 
lumping for parks, fairs, celebration.. 

Clause L. Shafer, 1041 S. Dennison, Indian- 
apnlis sr. Ina. sol 
SENSATIONAL HIGH DIVING. FIRE 

apeara, mereaWt into avast tank 
In the work, re featured Dr Fox 

Large 
corona 

Produce. .nóiDr` impressive 
ál1 áaLvariiafülïné 

fns. Copt Earl McDonald, 43e Lamphler 
PI.. Warren. Obfo. Tel. 45337. 

SOX IRE 
pee 

RAYS CIRCUS REVUE HsAVE 
SO 

Dtrtls,n Blown [td pony. Box 6351, Fafrlee 
Vermont. sszlf 

VOCALISTS 

EXPERIENCED SINGER FOR DâñfONSTRA- 
klon re.° . Reasonable .EMO Writ. 

Joyp Lrnn. 4Dt. 9-C. 160 {Vest 77 St., New 
York 24, N. Y. 

COMING EVENTS 
Arizona 

Buckeye -Hallowe'en Carnival, Wt. 2I. 
Eloy-Mexican Independence Day. Sept, 15- 

16. 

Flagstaff -N. Aria Square Dance Festive!, 
Aug. 10 -12. 

Nogales -Mexlcan Independence Day Cele- 
bration, Sept. 15 -16. 

Payson -71 Annual Rodeo, Aug. 10 -12. 
Preteen -Smokl Ceremonials, Aug. 11. 
Prescott -Quarter Horse Show, Sept. 22 -23. 
Tucson- Mexican Independency Day Cele- 

bration, Bent. 15 -16. 
Tombstone- Helldorada Celebratlo0, Oct. 

28 -28. 
Williams -Labor Dey Rodeo Sept. 15.18, 
Winslow-Jaycee Rodeo, Sept. 15 -18. 

Arkansas 
Camden- Ocechlte Co. Livestock Bhow, 

Sept. 10 -15. M. C. Reynolds. 
DeQAeen- Servler Co. Livestock Show, 

Sept. 10 -12. Victor Icy. 
DeWitt -Ark. Co. Livestock 8how, Oct. 10- 

13. Harold Kendall. 
El Dorado -Union Co. Livestock á Poultry 

Show, Sept. 24 -29. O. O. Dunn. 
Fort Smith-Ark.-Okla. Livestock Show, 

Sept. 23 -29. H. B. Correll. 
Helena -- Centennial, Aug- I7-22. Sam W. 

Tappan, Chamber of Commerce. 
Hope -Third DIM. Livestock Show, Sept. 

24 -29. R. C. Daniels. 
Mammoth Spring- Soldiers, Sailor. and 

Merinos Rednlon, Aug. 13 -18. E. E. 
Sterling. 

Monticello -Ire Co. Livestock Show, Sept. 
12 -15. Jack Shelton. 

Pine Bluff -9. Ark. Llvestoek Show, Sept. 
5 -19. George Rostand. 

Rogers -Diamond Jubilee, Aug. 27-3ept. a. 
C. B. Porter. 

California 
Lodl- -Grape Festival de Natl. Wine Show, 

Sept. 101e. C. 8. Jackson. 
Loa Alamitos-Blue Ribbon Horse ShOe, 

Ott. 11 -14. Ray Stone, 5501 Haul Ave., 
Fair Oaks. 

Los Angeles -Allied Gift dc Jewelry Show, 
Sept. 2.6. 

Oakland-- Callfornla Garden Show, Sept. 
20.90. E. E. Schreiber, 920 Falzon 8t. 

San Francisco-China, Glass and Gift 
Show, Aug. 5 -8. Kay Leber, 1333 Market 
St. 

San Francisco- Flower Show, Aug. 23 -24. 
Robert D. Gromm, 2069 28th Ave. 

Colorado 
Arvada -Arvada Harvest Festival. Sept. 

7 -8. Stanley H. Stolle. 
Colorado Springs -Pikes Peak or Bust 

Rodeo, Aug. 7 -11. 
Fates Park -Rooftop Rodeo, Aug. 2 -t. 

Chamber of Comerce. 
Estes Pert -Regional Arabian Horse Show, 

Aug. Chamber of Commerce. 
Ils Port Morgan -Ninth Annuel Howdy Day, 

3 .' ?;'56 Aug. 1. Olin L. Webb. 
Elk Carson -Kit Carson Day, Sept. 51. 

Paul Hock. 
N Littleton- Westward Ho Days, Sept. 21 -22. 

Wayne E. Michel. 
Manitou- Zabulon Deys, Sept. 1 -3. J4,140. 
Trinidad -Trinidad Round -Up. Sept. 1.1. 
Walsenburg- Spanlah Peak. Festival, Aug. 

4 -6. 
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Connecticut 
Waterbury -National Home Show. Sept. n- 

29. John W. Daly. 
Florida 

Daytona Besoh -Labor Day Celebratlon, 
Aug. 21 -Sept. 5. Paul R. Baker, Central 
Labor Onion. 

0c113 -Jr. Livestock 8c Poultry Youth Show, 00. 10 -1L 

Georgia 
Brunswick -Brunswick -Glynn Co. Centen- 

nial, Aug. 13 -18. W. G. Bishop, Room 
219, Oglesbhorpe Hotel. 

Gainesville -VFW Celebration, Oct, 1 -8. 
Dr, F. D. MoCOy. 

Idaho 
',teat River -Log Roll, Aug. 5 -12. 

Illinois 
Ashburn -Centennial and Labor Day Cele- 

bratlon, Sept. 1 -3. 
Forreston- Sauerkraut Day. Sept. 13. Le- 

Roy M. Grande, American Legion. 
nllopolls -Centennial, Aug, 22 -28. 
Maywood -Italian Festival of Chicagoland. 

July 25. -Aug. 25. Joseph De Seerto, 1615 
N. 18th Are., Melrose Park. 

Mendota -Sweet Corn Celebration, Aug. 

Momence-Clad Festival, Aug. 18 -18. 
Peoria- National Home Show, Oct. 1 -7. 

E. J. Smith. 
Peotone- Centennial, Aug. 2 -5. 
Princeville- Homecoming, Aug. 10 -11. 
Strasburg- Homecoming and Street Cele- 

bration, Sept, 5.8. L. R. Hamm. 
Indiana 

Columbia City -Old Settlers' Day and Le- 
glom Festival, Aug, 8,1. Byron Seeber. 

EUMtsv111e- Monroe Co. Festtrat, Sept. 13- 
15. 

Huntington -VFW Street Fair, July 30- 
Aug. 4. Warren C. Heater. 

Lagrange- Lagrange Co. Corn School, Sept. 
12 -15. Walter Emmert. 

Oden -Old Settlers' Meeting, Aug. 13 -18. 
BEOIts. 

nd squ e Aug. 
Torre Haute-Miners' Plcnlc. Aaq. 2 -5. 

Alex Clover, 1013 Maple Ave. 

Iowa 
Charlton -Lucas Co. 4 -1; Achievement 

Show, Aug. 14 -I8. Mrs. Lee CottIngham, 
Russel I, 

Cherokee -Pilot Rock Pioaing Match, Aug. 
13.15. Albert R. Griffith, 

DeWitt -Clinton Co. Club Ohow, Aug. 8- 
30. Jimmy holler. 

Po trum Jefferson Co. Jr. Agri. Show, 
Aug. 13 -la henry McCleuy, Packwood. 

Red Oak -Firemen's Convention, Sept. 17- 
19. 

Slb:ey -Osceola Co. Livestock Show, Aug. 
29 -31, Gene Alexander. 

Sioux' Center -Sioux Co. Youth Fair, Aug. 
7 -9. Maurice E. Eldridge, Orange City. 
hompson- 1VlnnerbdT Co. Jr. Show, Aug. 

Dean 
Cattle 

Forest 
WOct.loo EDairy Cattle Congress, Sept. 29- 

Oct. e. E. 9. Ea!el. 
Kansas 

Baxter Springs-Celebration, Sept. 13 -I5. 
Chapman -Labor Day Celebration, Sept. 1. 
Wlchtta -Sedgwick Co. -Kan. Nat'l Jr. Live- 

stock Show, Oct. 3 -5. Conlee Smith. 
Kentucky 

Paducah- Centennial, July 29 -Aug. 4. Jut 
Keller, Columbia Amusement Co., Arcade 
Theater Bldg. 

Louisiana 
Crowley -Intl. Rice Festival, Oct. 17 -18. 

A. L. Stoessell. 
Lake Charles -Home Show, Sept. 4 -0. Lloyd 

A. Ooodln. 
Marksvllle -La. Livestock Festival, Oot. 

6 -7. Kermit Duaate. 
Morgan C hrlmp Festival d: Blessing 

Fleet, of the eet, Sept. I.1, Mrs. Richard L. 
Davis. 

Natohltochas -La Brollar Festival, Sept. 26. 
L. J. Pleasant. 

New Orleans -Mid- Winter Pair. opt. I2 -14. 
J. A. 8011th. 5410 Vloksburg 8t. 

Opelousas -La. Yambllee Festival, Oct. 2A. 
Billy M. Smith. 

Vllle Platte -La Cotton Festival, Sept. 26- 
30. Dallas Devine. 

Maryland 
Baltimore- National Home Weet Exposi- 

tion- Sept. 1e -23. Patrick J. O'Toole, 1010 
St. Paul St. 

Princess Anne -Princess Anne Livestock 
Show, Sept. 28 -29. Howard H. Anderson. 

Massachusetts 
Boston -National Home Show, Oct. 14 -21, 

John W. Daly. 
New Bedford- National Home 8how, Sept. 

11 -16. Dorothy H. Godfrey. 
New' Bedford -Feast of the Blessed Sacra- 

ment, Aug. 3 -5. 
Worcester -National Home Show, Sept- 2- 

9. Arthur Gilbert. 
Michigan 

Athens -Homecoming, Aug. 8 -11. Bassa- Baraga Co. Dairy Show, Aug. 8. 
Donald Lehto. 

Bay City -Brown Swiss Cattle Show, Aug. 
7, 

Berrien Springs - Southwestern Mich. 
Guernsey Breeders' Show, Aug. 8 F. W. 
Bruce. 

Charlotte -Brown Swiss Cattle Show, Aug. 
8. 

Charlotte -Mich. Swine Breeder Show, Oct. 
8. H. G. Mosley. 

Coldwater -Brown Sw. Cattle Show, Aug, 
9. 

Cocoons -Mich. 8t ate Holstein -Friesian 
Show, Aug. 3. 

Flushing -Homecoming, Aug. I -4. 
Goodetls -Thumb Dist. Plowing Match, Oct. 

4. Irving R. Wyeth. 
Grand Rapids -Grand Rapids Guern.ey 

Show, Aug. 11. Donald Kamps. 
Grant -Jersey Cattle Show, Aug. 2. 
Imlay City- Jersey Cattle Show, Aug. 1. 
Imlay City -Thumb Dist. Guernsey Show, 

Aug. I. Herold L. Kingsbury. 
conto -Brown Beiss Cattle Show, Aug. I0. 
Jackson - Southeastern MHch. Guernsey 

Show, Aug. 11. Lauren Goodlock. 
Jackson - Jersey Cattle Show, Aug. 18. 
Midland -Saginaw Valley Guernsey Show, 

Aug. 13. Osborn Thurlow. 
Midland- Jersey Cattle Show, Aug. 18. 
Neway80 -Brown Swiss Cattle Show, Aug, 

11. 
Pontiac -Central States Threehermens Re- 

union. Aug. 30 -Sept. 3. 
Romeo -Peach Festival, Aug. 30 -Sept. 3. 
Romeo -Romeo Peach Festival 8. Labor 

Celebration, Aug. 31 -Sept. 3. 
Radyard- Eastern D.P. Jr. Fat Stock Show, 

Aug. 8 -0. Wm. Dickinson, 
Minnesota 

Duluth -National Home Show, Sept. 18 -2L 
Dorothy H. Godfrey. 

Duluth Centennial Celebration, Aug. 1 -I2, 
James W. Kling, 219 W. First 8t. 

Mississippi 
Cleveland- Bolivar Co. Rodeo, Oct. 11 -13. 

Leroy Finley. 
Newton -Newton Stete Dairy Show, sept. 

17 -22. W. P. McMillan Jr. 
Sebastopol -Lecke Co. Dairy 8how, Beet. 

3 -8. L. R. Anthony, 
Missouri 

Elsberry- Homecoming, Aug. 8 -11. 
Gallatin- Davies Co. Jr. Livestock Show, 

Aug. 31. Geo. H. Schmitt. 
Hopkins -Hopkins Picnic, Aug. 10 -12. Geo. 

L. Hill. 
Llnneus -Old Settlers' Reunion, Aug- 9 -11. 

Roy T. Young. 
Lucerne- Lucerne Stock Show, Aug. 30- 

Sept. I. K. K. Blanchard. 
Maryville -4 -H Baby Beef ,k Pig Club 

Show, Sept. 24. Kenneth Walkup. 
Monett -Lawrence -Barry Counties Dairy 

850w, Sept. 7 -8. Helen Sager, Chamber 
of Commerce. 

Pollock -4 -H Club Achievement Day, Aug. 
4. J. H. Streeter. 

Queen City. -Schuyler Co. Corn 3. Stock 
Show, Sept. 13 -15. Geo. MoCluskey. 

St. Louis -Mid- America Jubilee, Sept. 1 -30. 
City- County Cavalcade, Inc., 1501 Locust 
Bt. 

Nevada 
Ely-Nevada Pair of Industry, Aug. 23 -26. 

P. P. Hoover, P. O. Box 688. 

New Jersey 
Hammonton -Feast of Our Lady of As- 

aumpton. Aug. 13 -38. Ralph Sant1111, 231 
French et. 

New Mexico 
Oallup- Inter -Tribal Indian Ceremonial, 

Aug. 9 -12. Edward 8. Merry. 
New York 

Cooperstown -Jr. Livestock Show, Aug. 
7.8. 

Copake- HOlsteln Show, Aug. 4. 
Elmira- Antique Show, Sept. 17 -20. 
Fredonia- Annual Gala Week. Aug. 21 -21, 

Fire Dept. 
Gowanda- Southwestern Firemen's Conven- 

tion, July 30 -Aug, 4. 
Montauk -Horse Show, Aug. 5. 
New York- Internatlonnt Antiques Exhibi- 

tion and Sale. Oct. 17 -23. 
New York -Mobile Homes Show, Aug. 15 -1e. 
New York -National Baby's and Children's 

8how, Aug. 4 -12. 
New York -National Home Furnishings 

Show. Aug. 25- Sept.9. 
North Tonawanda- Wurlltur Anniversary 

Celebration, Aug. 22 -25. 
Saranac Lake -Antique Show, July 31 -Aug. 

1. 

North Carolina 
Raleigh- National Home Show, Sept. 2 -8. 

E. J. Smith. 
Ohio 

Cincinnati -Zoo Food and Home Bhow, Aug. 
13 -25. Jack Hues., 

Clarksburg -Field Day. Aug. 2. 
Harrisburg- Homecoming, Aug. 10. 
Lancaster -Central Rural Electric Co -Op 

Picnic. Aug. 18. 
Miamisburg -VFW Free Fair, Aug. 20 -25. 
Millersport -Sweet Corn Festival, Aug. 30. 
St. Paris -Fall Festival, Sept. 22. 
Selo-Street Pair. Aug. 23 -25. 
Utica-Homecoming, Oct. 8, 

Oregon 
Albany- Wllllamette Valley Ram Bale, 

Aug- 4. 
Enterprise- Wallowa 0o. 4 -0 Fat Stock 

Sale, Aug. 25. 
Portland -Pacific Intl. Livestock Expo., Oct. 

20 -27. Walter A. Holt. 
Portland -Washington Park Summer Feet- 

val, Aug. 11 -M. 
Pennsylvania 

Clark - Homecoming, July bl -Aug. 4 
George Lider. 

Clymer -Volunteer Firemen's Convention. 
Aug. e -11. 

Connellsvnle- Sesqulcentennlal, Aug. 9 -18. 
Ray Booth. 

Connellsvllle -- Western Pa. Firemen'. Assn. 
Convention, Aug. 13 -I8. Robert Welsh. 

Pittsburgh -National Home Show, Sept. I- 
L Irving Wayne. 

Warrington-Celebration, Aug. g -11. 
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Rhode Island 
Newport( -National Home Show. Aug. 14 -19. 

A. L French. 
South Dakota 

Corsi -Dateh Festival, Aug. 31 -13ept. 1. 
Deadwood -Days of '76, Aug. 3 -5. 
En Point -Elk Point Carnival, Aug. 13 -18. 
Palth- Anneal Stock Show, Aug. 10 -13. 
Groton-Harvest Festival, Aug. 21. 
Enron -Pow Wow Day, Sept. 29. 
}radota -labor Day Celebration, Sept. 2 -3. 
Lake Preston- Watermelon Peatival and 

Labor Dey Celebration, Sept. 2 -3. 
Lemmon -Jr. Livestock Show. Sept. 24. 
Miller -Central 8. D. Calf Show. Ost. 8. 
Mitchell -4 -H Stock Show and Bale. Sept. 

11 -13. 
Mitchell -Corn Palace Festival. Sept. 23-29. 
Mitchell-8. D. Market Hog Show, Sept. 25. 
Mo brldge -50th Anniversary Celebration, 

Aug. 34 -24. 
Newell -Labor Dey Celebration, Sept. 3. 
Rapid City -Range Days, Aug. 18 -19. 
lbsseton- Kiwasls Club Horse Show, sept. 

3. 
Sioux Palls-Tepee Days, Oct. 6 -7. 
vermmlon -Old Settler( Píenle, Avg, 19. 
Vermillion-Days of '59, Aug, 23 -24. 
Wagoner -Labor Day Celebration, Sept. 2-3. 
White Lake -Labor Dey Celebration, Sept. 

Winner -labor Day Celebration, Sept. 3. 
Yankton -Pecnot' Days, Oct. 12 -13. 

Tennessee 
Adamavtlle - Adamsvtlle Horse a Stock 

Show, Aug. 9. Coleman Smith. 
Athena- MOMInn Co. Dairy Show, Sept. I. 

Marvin Lowry. 
Chattanooga -Hamilton Co. .4 -H Dairy 

Show, Sept. 6. Robert Children. 
Cleveland -Bradley Co. Jr. Dairy Pair. 

Sept. 0. W. M. Hale. 
Greenback- Loudon Co. Dairy Show, Sept. 

S. Roy M. Brooks. 
Lewisburg-Marshall Co. Jr. Decry a Colt 

Show, Aug. 24 -25. Emerson Burnett. 
Martin -Weakley Co, Dairy Show, Aug. 9- 

IO. A. M. Walker. 
McKensee - Carroll- Weakley Pat Cattle 

Show, Oct. 23 -24. Bob Powell. 
Murfreesboro -Rutherford Co. Jr. Daley 

Show. Sept. 9. Fells E. Enlght. 
Memphis- Shelby Co. Jr. Livestock A Deir) 

Show. Aug. 9. James T. 09111. 
NoleSaville- Nolensvllle Jr. Dolly Show. 

Sept. 1. Robert 8. Mosley. 
Selmer- M0Nalry Livestock & Daley Show, 

Alts. 18. Mrs. Mildred Petty. 
Shelbyville- Bedford Co. 4 -A Dairy A Beef 

Show, Aug. 10. Mes. W. K. Fly. 
Trenton -016son Co. Jr. Livestock a Prod - 

ucts Shows. Sept. 3 -8. Gene 0hueutt. 
Torkvllle- Yorkville Jersey Cattle Show. 

Aug. 24. Lloyd Ruykendall. 
Texas 

Alice- Comtal Bend Livestock Show. Oct. 
25.27. Mrs, Miry Herbert. 

Ble Spring -Big Borins Rodeo, Aug. 1 -4. 
E. P. Driver. 

Cotaltana - Corsicana Livestock Show, 
Sept. 24 -29. R. W. Milghl. 

Dachart-EST Rodeo & Reunion, Aug. 3.4. 
Nick P. Craft. 

Danes- Dallas 011t Show. Sept. 3 -3. L 
Paul Jose.. Southland Life Annex. 

Dublin- Dublin Rodeo, Aug. 39 -Sept. 1. 
O. E reatherwood. 

Gladewater -E. Tes. Quarter Horse Breed- 
ers' Show A Races. Aug. 20.21. 

Houston -0Itt ß Housewares Trade Shows. 
Aug. 10.21. 

Reufman- Rauiman Co. Livestock Show, 
Aug. 30 -Sept. 1. Wm. D. Perey. 

Rernllle --8. Tes. Sheep Dog Trials, Aug. 
2 -4. 

Eerrvllle- Angora float Show a Bale, Aug. Coormer, J. C. 
2.4. P. E. Gulley, Dvalde. Cow h Wm. tBLso) 

Orange- Grange Jaycee Roeo, Aug. 30- CCox lB: Harry YeF>ll, Ruth fiept. I. Henry Jr. Crawford, Mn. Edna McClnnL, eleaburn Pampa-Top o' Txm Rodeo ß Kid Pony Yelntoe6. WIII 
Show, Aug. 3 -11. E. C. Wedgeworth, Crawford, Mn. E V. 

Rnk -Cons Club Rodeo, Aug. 8 -II. Leo 
Pledger. 

Sen Antonio- 16tscedtlon Americas, Ott. 
3 -7. Ralph W. Stevens. 

Tyler - Tel. Rose Festival. Oct. 19.31. 
Rank Bronau8h, Chamber of Commerce. 
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Utah 
Brteham -Peach Don. Sept. 7.8. 
Cedar City - Southern Utah I]ve.toek 

Show, Sept. 8-9. 
Perron- 8outhweatorn Livestock Show, Aug. 

3.4. 
Nephl- Suffolk Shay Show. Sept. 6.3. 
Olden- National Home Show. Sept. 32 -29. 
Richtleid -Jr. Llveatoek Show. Aug. 23 -25. 

Washington 
11111yard- Hlllyard Hl- Jenks. Aug. 13 -13. 
Iranian- Barbaue, Aug. 31 -Sept. 3. 
Seattle -Wash. Jr. Poultry Show. Oct. 2 -3. 

John G. Wilson, 814 3d Ave. Bldg. 
West Virginia 

Eilios- Mountain Mato Poren Festival. 
Ott. 4 -0. James A. Hartman, U. 8. 
Forestry Bldg. 

Ringwood-Preston Co. Buckwheat Festi- 
val, Sept. 27 -29. Mary 8temp15. 

Wisconsin 
3111weukee -Wla. Sports Show at state 

Pair. Aug. 18 -20. W)Ilsrd Masterson. 
Rerdtburg -Dairy Deys Festival, Sept. 13- 

15. Lions Club. 
Reedsburg -Llona Club Deiry Deys. Sept. 

13.15. Jame. Gars. 
Rrrsevflle-Cent900fal. Aug. 15 -18. A. W. 

010001ow. P. 0. Box 1. Waukesha. 
Waukesha-Labor Celebration, Aug. 31- 

Sept. 3. A. W. 8tehlow, P. 0. Bos 1. 

Wyoming 
Caper -Labor Day Celebration, Sept. 3. 
Dnlla Tower -50th Annlvenary Celebra- 

tien, Sept. 33 -24. 
Riverton-30th Anniversary Celebration, 

Aug. 13 -18. 
Hherldan -All American Indlon Day., Aug. 

3.5. 
Shoshoni-Shosh001 Water Cambial, Aug. 

4 -5, 

CANADA 
Alberta 

Calgary -- National Home Show, Sept. 2 -9. 
Arthur 011bert. 

British Columbia 
Penticton -Penticton Peach ?estival, Aug. 

'111411. 
Victoria- National Homs 8/10 , Sept. 22- 

39. Arthur Gilbert. 
New Brunswick 

Ckulottetown -Old Home Week, dug, 13- 
18. 

Pr19te Edward Island ....... . , .. . 

Shed)ao- 8hed)ac Lobster Festival, Aug. 14- 
18. 

Ontario 
BeOoklfn -In U. Plowing Match, Oct. 9.13. 
Leamington- Tomato Pe811va1. Sept. 7 -8. 
St. Catharines- Niagara Oran, A Vintage 

FYativ51. Sept. 29. 
Saskatchewan 

Eetesan- Old- Tlmerie Píen!°, Aug. 28. 
Saskatoon -Dally Cattle and Saine Show 

and Sale, Oct. 11 -12. 
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N. Y. Coliseum Lawsuit 
Continued from page 83 

The Daily Mirror said in a press 
release that it fully owned the 
New York Sportsmen's Show and 
that said show would be solely 
produced by it. Also, that The Mir- 
ror has advertised its promotion 
in trade magazines in the same 
vein, thereby "wilfully appropriat- 
ing to itself the property, reputa- 
tion, good will and high standing 
of plaintiff." The Mirror's title, it 
is charged, is closely allied to that 
used by Eisnils firm. 

Hold Renewal Promised 

The Coliseum Exhibition Corpo- 
ration's principals, it is claimed, 
promised Eisner that he had the 
right of first refusal on leases at 
the Coliseum for the traditional 
period each February, and that on 
such promise he went ahead with 
the Kingsbridge productions solely 
to preserve continuity. 

Because of the custom, practice 
and usage of show contracts, Eis- 
ner holds, and since he had the 
1957 dates signed, there was an 
implied contract for 1958 and 
thereafter. 

Eisner's stand is backed by the 
Exposition Management Associa- 
tion thru its president, William S. 

Orkin (Do-It -Yourself Show), and 
treasurer, William C. Copp (Radio 
Engineering Show). Copp and an 
EMA committee called on Smad- 
beck in order to straighten out the 
sports show matter, Copp reported, 
and were told that while repeat 
dates were available for Coliseum 
shows, such was not the case with 
the sports date, on orders from 
Spargo. 

"The representatives of the Coli- 
seum," Eisner said, "have in effect 
taken a show property from its 
owner and have given it to one 
newspaper as a promotion.... For 
the past two years ... in Kings - 
bridge Armory ... we have earned 
the respect of the community, par - 
ticipant sportsmen and the writers 
and editors who cover the event. 

"A major precept in the produc- 
tion of this type of show is that 
of continuity. We had every as- 
surance that our show, after its 
tenure in Kingsbridge Amory, 
would find itself permanently estab- 
lished' in the Coliseum. Instead, 
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Mr. Spargo and Mr. Smadbedc 
have locked us out ... in favor 
of an unknown show." 

Eisner said that without the Col- 
iseum "we might as well not be in 
business in New York." 

The Mirror has not yet replied 
to the charges. New York Exposi- 
tion produces, in addition to the 
National Sports and Vacation 
Show, the Rochester International 
Sports and Boat Show, and the 
Eastern Fishing Tackle Show. 

The injunction demands of New 
York Exposition are that The Mir- 
ror be denied the right to use the 
sports show name it has advertised 
in trade journals, that defendants 
be kept from interfering with Eis- 
ner's leasing of space for 1957 
and from interfering with that 
event, and that the implied con- 
tract for 1958 be awarded to. 

Elsner. 
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Juke Operators' Bandwagon 
Is Named Diversification 

Continued from page 1 

or not to diversify" is no longer 
a question for increasing numbers 
of music operators, but a require- 
ment. 

Simple economics dictates to mu- 
sic operators that more kinds of 
equipment serviced by the same 
man is bound to increase net profit. 
Besides that, operators completely 
satisfied with their profit on music 
equipment only, or primarily, must 
meet competition offered by those 
with complete packages or lose 
business. Along this same line of 
thinking, even operators whose lo- 
cations are not endangered by this 
package - competitor figure that 
there's no sense waiting until the 
lion is at the door, and good sense 
in tying up a location with a pack- 

N. J. Assn. at 

33% 10c Play: 

Quota Is 2,000 
NEWARK, N. J. -The Music 

Guild of New Jersey has an- 
nounced that dime play conver- 
sions in the State are approximately 
at the one -third mark. According 
to the associations music mer- 
chandising and promotion commit- 
tee, which reports weekly on the 
progress of member changeovers, 
1,241 phonographs had been 
changed by members as of July 23. 

The association has set a quota 
of 2,000 conversions by September 
3. To reach this mark, 126 phono- 
graphs must be changed to the 
dime price tag every week until 
Labor Day. If successful, the State 
would be about two- thirds con- 
verted. 

The latest report represents an 
increase of 50 per cent compared 
with July 9 totals. 

age to discourage such competitive 
tussles. 

Other Business 
Aside from the majority of op- 

erators diversifying because of eco- 
nomic or competitive reasons, there 
is a small number of large, experi- 
enced operators who are diversify- 
ing with music equipment outside 
juke boxes such as commercial 
background music systems, home 
phonograph and high- fidelity 
equipment. At the same time, fewer 
operators are apparently moving 
into background music expansion 
than are diversfying by jobbing 
coin -operated equipment or even 
operating record one -stops. 

An apparently much smaller 
group of music operators than any 
of those mentioned will continue 
to specialize in juke boxes only 
or primarily. They see no advan- 
tages in diversifying, many advan- 
tages in specializing. 

No Panacea 
Diversification is by no means 

a panacea for economic ills an op- 
erator may have. It is true, of 
course, that in most cases where 
dime -per -play has replaced nickel 
play, the basic economic reason 
for diversifying has been largely 
removed. But even then, keen com- 
petition can force the operator to 
diversify. An even more important 
point is that diversification can, 
and sometimes does, boomerang. 
With three or four different kinds 
of machines in a tavern, for ex- 
ample. the temptation is strong, 
in order to place them, to allow 
the tavern owner an exceptionally 
high and unprofitáble commission 
on one machine. Usually it is the 
juke box. And since the loss on 
the juke box can be charged off 
to the other equipment, an opera- 
tor can still realize a greater profit 
than with a juke box only. But such 
a practice in areas where it has 
been used wrecks not only the pos- 
sibility of subsequent conversion 
to clime play, but also does great 

Congress Bypasses 
Juke Royalty Issue 

Continued from page 18 

of legislation (see The Billboard, 
July 21). Also, open hearings are 
believed to be likely, before any 
legislation is brought to the Senate 

New Location 
For Atlantic 
In Hartford 

HARTFORD, Conn. -- Atlantic 
New York Corporation, Seeburg 
distributor with headquarters in 
New York City, will move to new 
offices here August 1. The firm's 
new location will be at 171 Park 
Avenue, East Hartford. 

A highlight of the new offices 
will be a complete record one -stop 
for operators. Other features in- 
clude a modem showroom and of- 
fices, and a complete parts and 
service department. 

Atlantic New York also distrib- 
utes amusement equipment for 
Gottlieb and Williams manufactur- 
ing companies. 

floor. While legalists for both sides 
of the juke exemption hassle have 
presented their views to the sub- 
committee (The Billboard, March 
04), large numbers of music opera- 
tors across the country would want 
to have more voice is the matter. 

The present juke box exemption 
stems from a Copyright statute 
which says: "The production or 
rendition of a musical composition 
by or upon coin -operated machines 
shall not be deemed a public per- 
formance for profit unless a fee is 
charged for admission to the place 
where such reproduction or rendi- 
tion occurs. 

Should a political upset cost the 
Democrats their majority in the 
Senate next session, Sen. Alexander 
Wiley (R., Wis.) would be chair- 
man of the powerful Judiciary 
Committee. Wiley has shown 
sympathy for the less opulent op- 
erators in the entertainment field. 
In the closing clays of this session, 
he championed the dropping of ex- 
cise on admissions of $1 or less, 
largely for the benefit of hard - 
pressed operators of small movie 
theaters. 

harm to an operator's future agru- 
ments when increase in commis- 
sions on juke boxes may be re- 
quired. 

There are basically three points - 
of -view of music operators on the 
whole matter of diversification ver- 
sus music machine specialization. 

One is that diversification will 
continue to increase because the 
costs of doing business with music 
machines only have risen so high 
without a corresponding increase 
in income that operators are forced 
to seek additional means of rev- 
enue. 

A second is that increased di- 
versification is a simple require- 
ment of today's music operating be- 
cause competition is so tight that 
the music operator must overlook 
no opportunity to satisfy the needs 
of any location, and at the same 

(Continued on page 117) 

Miss. Ops Try 

10c Price Tag 

To Check Cuts 
YAZOO CITY, Miss. - Rising 

operating costs and a substantial 
drop off in summer juke box play 
are turning the tide for dime play 
in this area. 

Operators thruout the State are 
reporting successful dime play 
tests, and if conversions continue to 
be made at the same pace, dime 
play will blanket the territory con- 
siderably sooner than anticipated. 

One of the most recent to get 
behind the move seas Bert Shive, 
head of Yazoo Novelty Company 
here. Shire mid that he planned 
to convert his entire route to dime 
play just as quickly as possible. 

"The reasons," Shive said, "is a 
bad summer fall in play and higher 
operating costs. The additional in- 
come anticipated from Clime play 
is necessary for continued opera - 
tions." 

Mississippi operators are pattern- 
ing their conversions after the 
switch made in Memphis a little 
over a year ago. 

Union Moves 
To Organize 
Boston Area 

BOSTON -A movement to or- 
ganize all levels of coin machine 
employees has begun in the metro- 
politan area by the National Union 
of Automatic Equipment 8e Coin 
Machine Operators' Service and 
Repairmen. Representatives of the 
union have been contacting opera- 
tors in this area and in parts of New 
Hampshire for about three weeks. 

Some progress has been re- 
ported, but it was said that no defi- 
nite plans will be known for about 
three weeks. At present there is 
no union representing the coin ma- 
chine industry here. 

The Massachusetts Music Opera- 
tors' Association is keeping in touch 
with the organizing activities and 
is watching the situation closely. 
Members are not opposed to a well- 
run union, and if the AECMOSR 
group is successful in its efforts 
here, the association will act as 
intermediaries for the ramie opera- 
tors. 

EDITORIAL 

No New Answers Needed 
Alarmists are busily trying to peddle to juke box operators 

new answers to two old problems. The problems are costs and 
competition. 

New answers are not needed. The tried- and -true ones still 
work. They only need to be used. 

Faced with unprecedented competition and record costs - 
as in today's operating picture -two developments appear. One 
is bigger and bigger firms. Another is increased diversification. 

We have been devoting considerable space in these pages 
reporting the facts on these two developments. In this issue 
alone, there are two articles detailing current developments in 
diversification. 

But neither of these developments -nor the problems of 
costs and competition which led to them -requires new answers. 

Much Learned 
The juke box operating business has come a long way in 

the last decade. Established operators have learned much. 
That they have learned well is a matter of record. 
It is true that the days of the fringe, marginal operator 

appear numbered. Things do not look good for him today. But 
they never have. 

The basic reason for unsatisfactory profit where it exists 
today -as yesterday -is this: 

The lack of operating management to apply the basic 
answers-to sell, merchandise, and plan its business continuously 
and realistically. 

Established operators know this. The answers to costs and 
competition have come of long, hard experience. 

Over the years, many new answers to these same problems 
have been offered. Operators have always been required to 
reject them. 

Nothing can take the place of basic truths in any business. 

01' Swimming Hole 
New Summer Tonic 

Music Ops Begin Cashing in on 
New Types of Juke Box Locations 

CHICAGO - The perennial 
search for "new and different" 
kinds of locations to hype juke box 
collections, especially during the 
summer months, is beginning to 
show results. During the past few 
months, operators have been com- 
ing up with a variety of these new 
locations, covering everything from 
outdoor swimming pools to minia- 
ture golf courses. 

And because the locations are 
different, they may open the door 
to a string of new summer and 
year -round juke box spots. New 
kinds of summer locations, for the 
most part outdoor installations, in- 
clude swimming pools, golf ranges, 
miniature golf courses, ice cream 
and root beer stands and refresh- 
ment lobbies at drive -in movies. 

Year -round spots include regular 
movie theater lounges, hotel rum- 
pus rooms and swimming pools and 
school cafeterias. 

To a music operator there are 
two kinds of new locations. First 
there are the average spots just 

opening up o, in the process of 
changing operators -both are simi- 
lar to most other juke box loca- 
tions. They represent something 
new only to one operator. 

Unusual Spots 
The second, type . are best de- 

scribed as unusual. They can be 
new sites or old, but in either ease 
they are not normally thought of 
as juke box locations, such as the 
swimming pool. 

Competition makes the ordinary 
new location a touchy proposition, 
tho they can be excellent locations. 
Often the spot in question is avail- 
able only because another operator 
pulled out ber use of poor collec- 
tions. If it's a new spot opening up, 
chances are competition will be 
keen, and as a result location 
commissions may get out of hand. 

With the unusual location it's a 
different story. These spots, if suc- 
cessful, provide all operators with 
a new source of revenue. They can 
develop into year -round spots or 

(Continued on page 124) 

Prep Rock -Ola 200 for 
Entire RMC Distrib Org. 

CHICAGO -Over 50 distribu- 
tors- representing both U. S. and 
export firms -will be on hand at 
the Betdon Stratford ilotel here 
August 8 -10, when Rock -Ola Man- 
ufacturing Corporation unveils its 
new 200 -selection phonograph. To- 
tal attendance at the showing is 
expected to top the 150 mark. 

Wayne Bradfield, advertising 
and sales promotion manager, said 
that all domestic distributors, as 
well as a number of Central and 
South American and Canadian 
distributors had notified the firm 
that they would be on hand. Most 
distributors, Bradfield said, indi- 
cated that they would be ac- 
companied by their sales and 
service managers. 

The three -day meeting will con- 
centrate on sales promotion and 
service maintenance, but will cover 
every phase possible of the new 
200, Bradfield said. 

Officials of Rock -Ola declined to 
comment on the appearance and 
mechanical operation of the new 
model. "Operator showings," they 
said, "will be held as soon as 
possible following the distributor 
unveilings." 

Distributors will also hear Bill 
Cove, vice -president of EMC Re- 
cording Company, talk on sales psy- 
chology. A banquet has been 
scheduled for Thursday (9) eve- 
ning. 

David C. Rockola, president, 
and Ed Ristau, director of sales, 
will direct the meetings. 
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4 TUNES FOR 25c 

St. Louis Firm Finds 
Public Buys Bargains 

ST. LOUIS -Dime play, four 
tunes for a quarter has worked so 
well for John Carroll, head of Star 
Novelty Company here, that he is 
now converting his entire route to 
that price. 

Undaunted by reports of compe- 
tition, location owner and public 
resistance and lower takes, Carro- 
ll began changing over to dime 
play last March. He is now ap- 
proximately 90 per cent converted 
to the higher price. 

"I decided to change to dime 
play while making a trip to Chi - 
cago," Gazze!! said. "I stopped at 
a few restaurants along the way 
and noticed that the music equip- 
ment was operating on dime play. 
I checked with 'the location own- 

WURLITZER INKS 
ARTISTS, ACTS 
FOR POW -WOW 

NORTH TONAWANDA, 
N. Y. -- The Rudolph Wur- 
litzer Company, which has 
been on an entertainment re- 
cruiting spree for the past 
three months, announced last 
week that it had inked Paul 
Benson to emsee its Centen- 
nial Celebration pow -wow Au- 
gust 23-25. 

At the same time, the firm 
listed a dozen other acts to 
be on hand for the festivities. 
The entertainment roster now 
features everything from re- 
cording artists to high wire 
circus performers. 

Working together to get the 
show ready are producer Don 
Francisco, talent consultant 
Charles C. Stuart, emsee Paul 
Benson, musical director Dave 
Cheskin, choreographer Bus- 
ter Burnell, and Hale Decora- 
tors in charge of scenery. 

ers in each spot and found out that 
the local operator had enthusias- 
tically sold the owners on experi- 
menting with the increase in price. 

Bargain Selling 
"The location owners admitted 

that collections had fallen off 
during the first couple of weeks, 
but had been running ahead ever 
since. I saw no reason why the 
same sort of system and sales talk 
couldn't work here. So when I 
returned I began changing the 
price." 

Cazzoli pointed out that opera- 
tors can sell location owners easier 
on four plays for a quarter than 
th-ve plays for a quarter. "It's not 
as much of a blow to their cus- 
tomers," Cazzoli said. 

Most of our customers," he 
stated, "were farsighted enough to 
see the practicality of the change, 
and within a few weeks we had 
converted half of our locations." 

Indicative of the results of the 
program is the fact that Star 
Novelty enjoyed the biggest collec- 
tion receipts in the firm's history 
last May. 

No Summer Drag 
Star also feels that the switch to 

dime play will eliminate the sum- 
mer slump problem this year. 

Known thruout the St. Louis 
area as "Mr. Star," Cazzoli recent- 
ly bought out his partner Al 
Librach and became sole owner. 

Star Novelty Company's lines in- 
clude phonographs, amusement 
games and vending machines. Re- 
cently the Star building was com- 
pletely remodeled and equipped 
with air conditioning. A ware- 
house in the rear permits indoor 
storage for most of the firm's 
trucks and all- weather loading and 
unloading of equipment. 

One of the services which con- 
tinues to bring Star a good deal of 
publicity is phonograph rentals, 
something which has almost dis- 
appeared from St. Louis coin ma- 
chine circles in recent years. 

COINMEN YOU KNOW 
Chicago 

By KEN KNAUF 

HAIL BOMBS COIN MACHINE CAMP. The city's Northwest Side, 
where most of the local coin machine plants and offices are located, 
is still recovering from the big hailstorm which hit here recently. 
One of the hardest hit was Ted Rubenstein, Marvel Manufacturing 
Company. Hailstones the size of golf balls demolished the roof of the 
Marvel building, and Ted said:. "After this, there just weren't enough 
umbrellas to go around." 

Gil Kitt, Empire Coin Machine Exchange head, looking to a big 
pre -fall business. Joe Robbins, sales manager, reports Cenco's State 
Fair Rifle Gallery and United's Pool Alley game moving well. 
Roadman Jack Burns is back in town for a few weeks at the Empire 
offices.... Couple guys who cut their lunch hours short are Vince Shay 
and Stanley Levin, All-State Coin Tlachine Exchange, always busy on 
the telephone. 

Sam Gensburg, Chicago Coin Machine Company co-head, charting 
a trip this week.... Al Thoelke, United Manufacturing Company sales 
representative, back home at the United plant for a spell.... Carl 
Johnson, sales manager of Chicago Emco Corporation, has a new 
economy -priced pool game on the market this week.... Matt Kruzick, 
Fort Worth, Tex., expected in town this week to show the trade his 
coin -operated golf putting game model. 

Al Schlesinger, managing director of the National Coin Machine 
Distributors' Association, spent several days last week hobnobbing in 
New York City. He visited with many old cronies, talked up association 
plans. Among those he saw were Dave Simon and Dave Berger. 
Al reported that Ben Haskell, of Haskell & Blatt, legal counselors for 
the New York City game operators' association, is recuperating from a 
heart attack and doing very nicely. Ben spent a long four -week 
stretch in the hospital. 

Ed Ratajack, AMI, Inc. sales director, busy planing between here 
and Grand Rapids the past few weeks, reports new sales set -up working 
out fine. Reports John Haddock and Bill Fitzgerald, AMI president and 
advertising and sales promotion chief, respectively, enthused over 
reception accorded their hi -fi equipment at the NAMM show in New 
York last week. 

Paul Huebsch, J. H. Keeney & Company sales manager, took off 
(Continued on page 109) 

MUSIC OPERATOR FORUM 

Why Do 5 Out of 6 
Firms Diversify? 

(Editor's Note: This is the first in a series 
of Music Operator Forums covering diversi- 
fication. This week's article concerns itself 
with methods of diversification and reasons 
why operators feel it's necessary.) 

Five out of every six music operators are 
diversified operators. Why? 

According to operators participating in this 
week's Music Operator Forum, there are three 
basic reasons for diversification by a juke box 
operator: Diversification increases per location 
income, reduces competition, and fulfills loca- 
tion demands. 

As the accompanying chart shows, 83 per cent 
of all MOF operators handle some coin-operated 
equipment other than juke boxes. Types of equip- 
ment most often added to juke box routes include 
shuffle and pool games, and pinballs. 

Other businesses, such as record stores, back- 
ground music operations, and radio and television 
sales plus repair shops, also account for a healthy 
slice of the operator's extra time. These fields 
will be covered in a future Music Operator Forum. 

Oddly enough, most operators diversify their 
operations, not because they want to, but because 
they feel they have to. A New York operator put 
it this way: "We would like to specialize in juke 
boxes only, but with competition getting heavier 
all the time, and location owners continually re- 
questing other type of equipment, we bave no 
choice but to add other lines. As long as condi- 
tions remain the same, we will continue to fur- 
nish our locations with full line service." 

Another operator looked at diversification 
from a different angle, but wound up with the 
same answer: "Our income is governed by two 
conditions. The first, the number of locations 
we have. The second, the number of new loca- 
tions we can get. Because new locations are 
scarce and competition for them is keen, an 
operator has a better chance to boost his rev- 
enue via his old locations than by seeking 
new ones. The only possible method of increasing 
collections in a given location is by adding more 
equipment. As long as a location warrants the 
investment, we'll supply it with everything from 
music to vending machines. 

A third operator pointed out still another 
reason: "We have to service our music locations 
regularly whether we have additional types of 
equipment on location or not. So, why not 
divide service costs and overhead between two 

MUSIC 

OPERATOR 

FORUM 

or three types of equipment rather than lumping 
it altogether on music?" 

Rising equipment and operating costs are 
considered the biggest factors behind the trend 
to diversification. Even music, tho called the 
backbone of the operating business by many 
operators, needs some help once in awhile, as- 
serted HOF operators. 

Nearly as many operators regarded competi- 
tion as the biggest force behind diversification. 
Operators explained there is far less chance of a 
location owner changing operators when more 
than one piece of equipment is installed. 

Operators also stated that most location own- 
ers preferred to have one operator handling all 
equipment rather than a different operator for 
each machine. 

It was generally agreed that rural operators 
were in a better position to diversify their routes 
than city or metropolitan operators. Less travel- 
ing time is required when servicing a city route, 
compared with a country route, and therefore, 
the savings in service costs are not as great. Then, 
too, specialized vending operators are more apt 
to be headquartered in or near cities because they 
cater to large stores or factories where traffic is 
heavy. 

HOW THEY VOTED 
1. D. you operate my types of eohsoptrated maiming 

besides take boxed 
13% Yes 
17% Ns 

106% 
2. If non do operate equipment In addtnos to take hoses, 

what kind? 
78% Shuffle and /or pool tames 
69% Plahalb 
57% Gon games 
36% cigarette reader 
16% Other sending machines 
12% Kiddie ,Ides 
S% Food readers 

273 %e 
3. Rate In order of Importance the factors you dank most 

responsdle for operators dhersifgeg nab Mamma other 
than take boxes. 

42.6% harp a act Imam 
31.2% Redact aka optrater competition 
26.2% 1.6nde* requests 

110.6% 
Aasren to geesttoa No. 2 totaled 273 per east became awls 
masks, was asked to Net as types el mainmast operated 
Mier Ham musk marbles. 

Music First, But . . 

RALPH LEITER, Sedalia, Mo.: "While music is still 
the backbone of the coin machine business, to be 
successful today an operator most add gun games, 
vending machines and any other kind of coin equip- 
ment a location desires." 

O. RODGERS, Salinas, Calif.: "Games and vend- 
ing machines are only a side line with us. We 
install them when a location owner requests them 
to protect our music locations." 

BUDDY BLACK Mexico Mo.: "We concentrate on 
music, but feel that vending and amusement games 
help cover the slow months. Diversification also 
gives an operator the opportunityf establishing bet- 
ter contact with location owners. 

G. M. SHRINER, Bedford, Pa.: "We feel there 
will be more diversification inasmuch as all coin - 
operated equipment can be serviced at the same 
time. However, we also feel that operators 
could do a better job of operating music ma- 
chines." 

Town Size Important . . . 

NORVAL LEVY, Philadelphia: "In concentrated 
areas, such as large cities, I believe specialization is 

predominant. When distances between stops in- 
crease, I think operators are more apt to diverifs 
with such lines as pinballs, cigarettes and candy. 

TONY TRUCANO, Deadwood, S. D.: "We be- 
lieve that operators must turn to venders other 
than music to stay in business in our sparsely 
populated part of the State. The cost of oper- 
ating music alone is too high. By diversifying 
an operation with other types of equipment, an 
operator is able to reduce service costs per loca- 
tion." 

FRANK SURAL, Saginaw, Mich.: "We arc operat- 
ing more games because it gives us an opportunity 
to boost per- location income. It helps balance in- 
come over a long period of time too." 

Blanket Coverage . 

DUANE KNUTSON, Fertile, Minn.: 'You. have to 
diversify your route and 'blanket' your locations with 
every type coin machine wanted. Vending machines 
require more time, but work in nicely with any coin 
machine route. 

GEORGE R. RHODES, Uniontown, Pa.: "The 
music operator must, in order to protect his good 
spots, furnish his locations with all coin- operated 
equipment necessary to keep out competition. I 
have a working agreement with a local cigarette 
vendor, where I promote his machines and be 
in turn promotes mine. All other equipment I 
operate myself." 

WILLIAM P. REPEN, Denver: "We plan to cover 
each of our locations with every coin machine they 
want." 

CALVIN D. OTT, Eugene, Ore.: "Most location 
owners want one operator to handle all their coin 
equipment. Music operators cannot make it any 
more on music alone they have to cover their 
locations with all kinds of equipment to hold up 
profits and cut service costs. 

F. E. NOSBERG, Mankato, Minn.: "We believe that 
as operators get more equipment (juke boxes) and 
larger routes, the tendency is to diversify and cover 
the locations requirements in games too. If an op- 
erator does not diversify, he stands to lose a location 
to another operator who 'doves in the game equip- 
ment." 

Economic Factors . . . 

H. PEARL, Trenton, N. J.: "The trend is to greater 
diversification. The high cost of operating requires 
more revenue from locations already covered. Per- 
sonally, I don't like to overlap businesses, but I must 
look at it from an economic viewpoint -my likes and 
dislikes can't enter into it when it means losing 
locations to my competition or reduced revenue. 

W. G. THOMAS, Indiana, Pa,: "I think operators 
will be adding more types of coin machines to 
their routes because of higher service and equip- 
ment costs. Music, altho good, needs something 
to offset slack periods." 

A. K. MORSE, Medford, Ore.: "I believe that there 
will be more and more equipment used alongside 
juke boxes. - With costs increasing, operators have 
to get more revenue." 

JACK JEFFRIES, Osceola, Ia.: "I operate 
amusement games because they help boost my 
per- location revenue." 

FRANK DECKER, Fond du Lac, Wis.: "I think 
the trend will be to greater diversification because 
of higher operating and equipment costs. Operators 
need more revenue than one piece of equipment can 
produce. 

(Next Week: The Music Operator Forum Will 
Spotlight Future Diversification Plans.) 
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ROw MANY HALF DOLLARS 

CASH BOXES 

LEADERSHIP is a habit with Wurlitzer. Here's the latest 

example.... The Wurlitzer Centennial Model 2000 is the first 

phonograph ever to accept half dollars! 

PLAYRAK, another Wurlitzer innovation, enables you to pre -set 

in seconds the number of plays per coin. Offers music lovers 

one tune for a dime and the play combinations of your choice 

for quarters and half dollars. 

It's a phonograph that has proved its appeal to location patrons 

with the result that it is smashing all previous earning records. 

HIGHLIGHTING MG YEARS OP 
MUSICAL ACHIEVEMENT 

THE 200 -SELECTION 

\I\I U RLÌZR 
CENTENNIAL MODEL 2000 

SEE IT, HEAR IT, BUY IT AT 
YOUR WURLITZER DISTRIBUTOR 

THE RUDOLPH WURLITZER COMPANY, NORTH TONAWANDA, N.Y. 
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U. S. Antitrust 

Investigation 

Called Off 
CHICAGO -The federal grand 

jury investigation of alleged anti- 
trust activities in the juke box in- 
dustry has been called off pending 
the outcome of the J. P. Seeburg 
Corporation case. 

Seeburg and its distributors were 
charged with exclusivity practices 
in federal and civil indictments last 
March. The federal case is sched- 
uled to come to trial September 24. 

Earl A. Jinkinson, local antitrust 
chief and head of the investigation, 
said that information is still being 
gathered, but only information di- 
rectly pertaining to the Seeburg 
case. 

Jinkinson said that there have 
been no grand jury hearings since 
the indictment was returned. 

Miller on MOA 
Member Drive 
In Northwest 

OAKLAND, Calif. -- George A. 
Miller, president and general busi- 
ness manager of Music Operators 
of America, will continue Isis MOA 
membership barnstorming tour of 
State associations at least thru 
August. 

In an announcement this week, 
he said that he was scheduled to 
attend meetings in five Western 
States during the next month. He 
will talk to operators in Portland 
August 7 be in Seattle two days 
later, and in Great Falls, Mont., 
on August 12. The two other 
meetings will be held in Boise, 
Idaho, and Salt Lake City, but the 
dates are still undecided. 

Miller's main topic at the meet- 
ings will be MOA, its activities, 
goals and responsibilities. As al- 
ways, he will also report to opera- 
tors on the copyright situation. He 
just completed a similar drive thru 
California. 

Miller also reported that lie 
would. represent MOA at Wurlitz- 
er's Centennial Celebration, August 
23-25, in North Tonawanda, N.Y. 

Fed. Grand Jury 
Probe in 6'N. I I i. 

Counties Drags On 
CHICAGO -The federal grand 

jury investigation in Northern Illi- 
nois, launched last February to in- 
vestigate juke box installations al- 
leged to be in violation of the 
Hobbs Act (anti- racketeering) is 
still grinding along. 

Assistant U. S. Attorney, John 
Quart, in charge of the investiga- 
tion, said Thursday (26) that in- 
vestigators were still probing for 
facts in six Northern Illinois coun- 
ties - DuPage, C n o k, McHenry, 
Lake, Boone and Winnebago. 

There have been no grand jury 
hearings since the initial outburst 
of the investigation last February. 

«tt 
Hl-/t%illlf It!!:/t' 

Model 1454 
Designed for your 

pampered locations 

COWMEN YOU KNOW 
Continued front page 107 

with his lovely wife and their four young 'mis for two weeks of 
vacationing in Door County, Wisconsin. Wayne Bradfield, Rock -Ola's 
advertising chief; Ed Riskin, sales head; Les Bieck and Kurt Kluever 
all working like demons getting everything ready for the big distrib 
200 showing. 

Tom Herrick, Seeburg assistant sales manager, planed for meetings 
in New York. Among an unusual number of out -of -town distribs in 
town this week: Dave Bond, head of Trimount Coin Machine Company, 
Boston; SamLondon, London Music Company, Milwaukee. 

Los Angeles 
By SAM ABBOTT 

VACATIONS THE MAIN CONVERSATION TOPIC. William R. 
Heppe] Jr., head of Badger Sales Company here, is back from a brief 
vacation spent at Topaz Lake in Western Nevada.... Ed Wilkes, man- 
ager of Paul A. Laymon, Inc., returned from two weeks in Canon City, 
Colo. While there, Wilkes and his family inspected 
the Frontier Town that a cousin installed... . 

Joe Arguelles, Joe's Vending Service, bulk vending 
operation in Bellflower, back from a long weekend 
at Desert Hot Springs.... Don Peters, serviceman 
at the Laymon Company, is enjoying a fishing trip 
into Canada.... Jerry Lowe, of Trico Music, 
back from his two weeks off.... Gabe Orland, of 
California Music, fishing in Mexico. While he is 
away, Sam Ricklin is doubling his efforts around 
the record one -stop and on the route. 

T. H. Loo, El Centro operator, stopped in 
Los Angeles on his way to Northern California 
from the Imperial Valley. He will stop here on HAPPEL 
his return to his headquarter city.... Holly Stires, of Tucson, in the 
city buying for her route.... Lelia Smith was a recent buyer in town 
from Barstow, where she has a general route, including music.... Jack 
Leonard, of the Badger Sales premium department, is busy looking 
over catalogs and samples preparatory to ordering a supply of Christmas 
merchandise.... Vince Passaro , the new business representative of 
the Los Angeles Division, California Music Merchants' Association, 
made the rounds on Coin Row to meet jobbers and operators and also 
distribute the collection cards for the Cerebral Palsy fund, which is 
being well supported. 

C. A. (Shorty) Culp, a co-partner in Sierra Distributors here and of 
the Culp Distributing Company in Oklahoma City, stopped over while 
en route with his family to Honolulu for a vacation.... Ward Bartholo- 
mew, who has been in another industry since leaving Minthorne Music 
about two years ago, joined Sierra Distributors as credit manager... . 

Ed Wisler, of Sierra Distributors, and Karel Johnson, Wurlitzer factory 
representative out of Dallas, called on operators in San Diego recently. 
Johnson spent quite a long time in Los Angeles on this trip, which was 
for the purpose of moving his fancily from here to the Texas city, where 
they will make their home in the future. 

Leonard Hicks, Kansas City, has joined Sierra Distributors as parts 
manager, replacing Charles Dacy, who moved over to Minthorne Music. 
... Frank Davis is handling sales and advertising at Sierra Distributors. 

Ben Korte, Glendale operator, took off for several weeks' rest in 
Wyoming. Korte underwent major surgery several months ago but is 

coming along fine.... Harry Wallen, of \Vallen Music in San Diego, 
and wife are reported back front several days in Ensenado.... Roy 
Provencher, of Minthome Music; is spending a week off the road and 
conferring with Hank Tronick, the firm's manager, on future sales plans. 

Denver 
By ROBERT LATIMER 

200 ATTEND JUKE BOX SCHOOL. More than 200 attended the 
recent service school on AMI juke boxes, which was staged by Pete 
Geritz, Mountain Distributors. Paul Vidmar, Mountain's serviceman, 
handled the lectures and conducted the discussions.. . Jim Hall, 
owner of Rocky Mountain Coin Machine Company, Pueblo, Colo., 
enthusiastic over the rich uranium finds which have been made in the 
Pueblo area during recent months. 

Sam Salardino, Pueblo operator, reports that he has completed a 
"new" face for his New Music Company, with a paint job and office 
trimming involved.... Pete Torgerfen, White Star Novelty Company, 
Kremmling, Colo., was a winner in a Denver sporting goods stores 
fishing contest. Pete brought in an 11 -pound German brown trout... 
M. A. Bush operates the oldest cigarette vending machine in Colorado, 
behind the counter of his drive -in restaurant in downtown Boulder. 
The pressed steel machine hm been in steady service for more than 
35 years, offering a choice of 12 brands. 

Memphis 
By ELTON WHISENIIUNT 

FLORIDA FAVORITE VACATION SPOT. Florida's the favorite va- 
cation State this year among Memphis ops and their employees. Leon 
McLemore, Mississippi- Louisiana territory salesman for Music Sales 
Company, is there now for a two week rest.... John Marshall, service 
manager for Canale Amusement Company, and his wife just returned 
from a trip to Lakeland. Fla And Robert Cheatwood and his wife 
are in Daytona Beach; Fla., for some swimming and sunning. He's serv- 
ice manager of Canale National Tobacco Distributors. 

Gunter Gabrielson and his family from Dallas, Tex., visited George 
Sammons, president of Sammons- Pennington Company, and his family 
in Memphis recently. Cabrielson is Southwest district manager for the 
Seeburg Corporation. Sammons' company is Seeburg distributor in the 
Mid -South territory.... John Branner, partner in John -Frank Amuse- 
ment Company, Marked Tree, Ark., is in a hospital in Memphis with 
a disc ailment. 

II. L. Todd, manager of Commodities, Inc., coffee and hot choco- 
late, is diversifying to off -set summer slump collections. IIe's taking 

on Heinz Company food vending and will place machines -equipment 
in industrial locations.... In Memphis to buy records at Music Sales 
Company and shop for equipment at Williams Distributing Company 
were Bob Eblin, Paragould Music Company, Paragould, Ark.; Cotton 
Cole, Melody Music Company, Paragould, Ark., and Lavaughn Johnson, 
Johnson Amusement Company, Corinth, Miss. 

Allen Dixon, general manager of S & M Sales Company, Rock -Ola 
phonograph distributors, and president of Memphis Music Association, 
called more than two dozen members of the music association to 
remind them of their monthly meeting (July 17).... Frank Smith, 
Dixon's partner and president of S & M, is an active candidate for the 
lower House of the State Legislature in the August 2 election... . 

John D. H. Meyer, owner of Meyer Sales Company, is busy these days 
keeping his route in top shape to help overcome summer slump colley 
lions. He's almost made sip for summer loss by diversifying -vending 
summer products. ... Ditto R. E. Swanson, owner of Chickasaw 
Canteen Company. 

Miami 
By RAOUL SHAPIRO 

TRUPPMAN BUYS MUSIC ROUTE. Ozzie Truppman, of Advance 
Music Company, lias purchased the entire juke route from Southern 
Phonograph Company headed by George Carovasious. George will con- 
tinue to operate his game route.... Morris Marder, of M &M Service, 
has purchased a half interest in Murray Gross' music route. Murray 
will continue to operate the route and in addition will now operate 
Morris' music route, leaving Morris to devote more time to his other 
interests. 

Harry Zimand, of Acme Music Company, has just moved his of- 
fice and shop to new and larger quarters.... Rex Holly of Music 
Makers, Inc., is not one to let a vacation interfere with his helping his 
boss, Lucky Skolnick, cover the route. Rex was on the job bright and 
early, and after completing collections, went back to just resting. 

Mel Schwerts, of Mellow Music Company, phoned partner Willie 
Levy from Las Vegas that he is having a wonderful time on his 
vacation, and is heading for Los Angeles. Willie says Mel should be 
back in a couple of weeks. and then he and his lovely wife, Pearl, 
will take a vacation to end all vacations. 

Willie and Sydele Blatt, of Music Makers, who are taking a six - 
week trip across the country, write from New Mexico that they are 
having a wonderful time. They will visit Mexico and then head for 
Las Vegas. Heading North on her vacation is Rhoda Layman, book- 
keeper at Bush Distributing Company. Rhoda will visit her folks for a 
week.... Enjoying a steak dinner the other evening at Leonard's La 
Pena Restaurant were Marvin and Gherri Leiber, of Pan American Dis- 
tributing Company, and their adorable little daughter, Michelle. 

Little Rock 

SELLS ROUTE. Joe Cotten, owner of Lewisville Novelty Company at 
Lewisville, recently purchased a hardware store. Ile sold his music route 
to his brother.... Ernest Vathias, owner of Twin City Amusement 
Company at Texarkana, Ark., is expanding his phonograph and tobacco 
vending routes. He says lie will use mostly Seeburgs on his music route. 

Frank McKinney, formerly manager of Little Rock Amusement 
Company, is now a salesman for ;acksonville Electric Company, Jack- 
sonville, Fla. He travels the Southeast territory.... Robert Kirspel, 
president of Kirspel -Hollenberg Music Company at Little Rock, is run- 
ning a hot race for alderman in North Little Rock, besides bis music 
route. 

L. O. Wallick, owner of Wallicks Music Company, Monticello, 
Ark., is the only totally blind person in the Arkansas territory operating 
a music route. He also tuns a music store in Monticello and one in 
Greenville, Miss Mr and Mrs. A. G. Williams, Williams Music 
Company, Monticello, spending their spare time out on the river fishing. 

jack Ethridge, Jack's Amusement Company, Hampton, Ark., and 
Cleve Reed, Rison Ark., were in Memphis recently shopping for 
equipment and taking in the Cotton Carnival. 

Curt James, James Amusement Company, Thornton, Ark., re- 
cently suffered a back injury.... C. O. Temple, owner of Camden 
Novelty Company, Camden, Ark., caught some big -mouth bass at Lake 
Ouachita. Tex Dickens, owner of Magnolia Music Company, 
Magnolia, has bought some oil leases and is now an oil prospector.... 
Lynn Farr, Central Music Company, Texarkana, Ark., has turned his 
music route over to Luther Davis and is busy with Farr Oaks Real 
Estate Development, building 100 new homes.... Mr. and Mrs. Ore11 
Bledsoe, National Novelty Company, El Dorado, were in Memphis 
for the recent Cotten Carnival. Their son, Norman, played in one of 
the bands. 

Jackson, Miss. 
MISSISSIPPI OP TO BEGIN 104 PLAY -Setting a trend in Central 
Mississippi, Bert Shive, owner of Yazoo Novelty Company, Yazoo City, 
Miss., says he plans to convert his music route to 104 play.... E. J. 
Tirey, owner of Tirey Music Company at Isola, Miss., visited his 
brother, John Tirey, recently at Columbus, Miss.... C. V. Collins, 
owner of Crystal Amusement Company, Grenada, Miss., was in Mem- 
phis buying records and supplies. He called on Sammons -Pennington 
Company, Seeburg Distributor. 

M. H. Trusty, Water Valley. Miss., has sold his game and music 
route to Guy Taylor of Oxford. Miss.... Guy went into partnership 
with Ted Combs, also of Oxford, and formed the Taco Music Company. 

D. Brawl!, music operator at Water Valley, Miss., reports many 
fishermen thru his town lately.... Mahon Jones, Jones Music Company, 
Holly Springs, Miss., was in Memphis last week with young son, 
Mahou Jones Jr., another future music man. 

Joe Lavene, owner of Lavene Amusement Company, Clarksdale, 
Miss., was in Biloxi, Miss., recently doing some deep sea fishing... . 

C. Spain, Tunica Music Company; Tunica, Miss., reports the cotton 
crop looks good and expects business to be good this fall in his territory. 

. John Diamond Jr., Clarksdale, Miss., is home from Georgia Tech 
for the summer and is helping on his father's juke box route. 

Lee Treft, Cleveland Amusement Company, Cleveland, Miss., 
(Continued on page 118) 
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Calif. Assn. Invites 
400 to Sept. Meet 

Group's Aim to Promote Better Industry 
Relations With Location Owners, Public 

LOS ANGELES - Approxi- 
mately 400 vending machine op- 
erators in Arizona, Nevada and 
California have been invited to 
join the California Automatic Vend- 
ors' Association and attend its next 
open meeting here September 14, 
B. J. (Bob) Grenier, president, an- 
nounced this week. 

The association, incorporated as 
a non -profit organization in Cali- 
fornia, holds open sessions bi- 
monthly with the September meet-1 
ing to be at the Ambassador Hotel 
here. The board of directors 

1960 VIEW 

See Foreign 
Vend Market 
At $5 Billion 

KANSAS CITY, Mo. -By 1960 
the foreign automatic vending 
machine market will reach $3 
billion. 

That prediction teas made by 
John T. Pierson, president of the 
National Automatic Merchandis 
ing Association and The Vendo 
Company, upon his return recently 
from a seven -week tour of Europe 
and the Scandinavian countries. 

"There are signs of expansion 
everywhere in Europe," Pierson 
reported, adding, "the new demand 
for vending machine services has 
been greatly influenced by the 
American GI, who popularized 
the use of vending equipment to a 
new degree." 

Altho the concept of automatic 
vending machines originated in 
Europe, and equipment has been 
manufactured there for many 
years, the operators prefer the 
American -built machines. "There 
is evidence of European manufac- 
turers Imitating American prod-1 
ucts," he stated. 

European vending machines bave 
i 

not changed in design in the last 
six years, he reported, but it is ap- 
parent Europeans will welcome 
the support of American industry 
to enable them to keep up with the 
growing demand for vending 
equipment. 

"Europe is today where the 
United States was 10 years ago in 
the automatic vending machine 
industry," he said. 

(Continued on page 113) 

Gruber Elected 

Lorillard Pres. 

meets on the second Friday evening 
of alternate months. 

During the several months that 
the association has been function- 
ing, 24 members have been signed 
in three categories. The member- 
ships include six charter member - 
firms; nine associate operating 
companies, and five machine manu- 
facturers and fosse product sup- 
pliers. The latter two in an honor- 
ary membership division. Member 
firms are independent general op- 
erators. The initiatio.. i $25 and 
dues $30 per year. 

Association Officers 
The officers of the group, in ad- 

dition to Grenier, who heads De- 
Luxe Vending, are: T. R. Nicolay, 
\Western Venders, Inc., San Ber- 
nardino, vice -president; Sylvan 
Howard, Sunset Vending, secre- 
tory, and M. S. Winter, Automatic 
Equipment Company, assistant sec- 
retary. The seven directors in- 
clude the officers and J. B. Powell, 
Automatic Equipment; Herbert 
Rousso. Food- O -Matic Sales, and 
W. J. Tracy, of Tracy Automatic 
Sides. 

Voting is limited to the six char - 
(Continued on page II3) 

COFFEE BUYER 
HITS JACKPOT 
IN CHOCOLATE 

HOt'S t ON - All the lady 
wanted was a cup of coffee. 
So she made her selection and 
deposited her money. 'Then 
things began to happen but 
fast. 

Out came the cup tilled and 
then another, and another, and 
another. As fast as the cups 
filled she set them safely on 
the floor. Fifteen cups were 
poured before someone pulled 
the plug. 

With a sigh of relief, the 
lady then started to drink her 
coffee. But alas, it wasn't cof- 
fee. It was chocolate. 

Oak Ships New 

Gum -Card Unit 
CUL\ER CITY, Calif. - Oak 

Manufacturing Company is making 
quantity shipments of its Premiere 
machine which vends both penny 
ball gum and a souvenir trading 
card, Sam Weitzman, president, 
announced here this week. 

The company recently doubled 
its factory capacity with the addi- 
tion of new die -casting equipment. 

(Continued nn page 113) 

Full -Line Move Ups 
Memphis Summer $ 

MEMPHIIS - Tlins broadening` reported the same resists s. "We've 
been expanding our operations ever 
since," he remarked. 

By adding the additional and 
different types of venders, Meyer 
disclosed his overall collections are 
now off only 15 per cent. 

Fastest moving food items, he 
said, are cracker sandwiches and 
peanuts. Cup drinks and flavored 
fruit drinks are by far the biggest 
summer sellers, he concluded. 

Pushes Beverages 
R. E. Swanson, owner of Chicka- 

erator can no longer specialize in saw Canteet, Company, repmis 
one or two items, he misst handle a similar diversification and cnmpar- 
wide variety of products to sur- 
vive." 

Several years ago John D. H. 
Meyer, owner of Meyer Sales 
Company, operated mostly candy 
machines. His collections in sum. 
mer would drop as much as 50 
per cent, be said. Special summer 
candy failed to bolster sales. 

Expands Operation 
After talking with several other 

operators and surveying the field, 
added cold cup drink and ciga- 

Cont'I Merger rette machines to his route, plus 
devoting more candy machine col- 
umns to cookies, cracker sandwich- 
es and peanuts. s. With National Collections rose sharply, Meyer 
said, adding that other operators 

their operation to handle a greater 
variety of products, vending ma- 
chine operators its this area report 
they are keeping summer grosses 
ahead of previous years. 

In past years, a survey disclosed, 
candy and coffee sale slumps 
caused drops ranging from 30 to 50 
per cent. This summer, major 
operators polled expect collec- 
tions to be up from 15 to 30 per 
cent as the result of diversifying 
their operation. 

The general concensus: "An op- 

ative figures. He, too, has diversi- 
fied greatly in the past several 
years, and is pushing cold cup 
drinks and special summer food 
items to offset the summer randy 
and coffee slump. 

Swanson also said he is planning 
to add milk machines as well as hot 
food venders to his operation. In- 
dustrial locations make up the 

(Continued on page 112) 

PERSONALIZED SERVICE PLUS 

St. Louis Bulk Operator Builds 
600 -Unit Route in Single Year 

ST. LOUIS - Ambition, fee- wit. Novelty Company calls for 
gnent service plus personal con- the placement of an additional 500 
tact explain how Jason Korwitz, venders as rapidly as financial ar- 
a newcomer in the bulk nut vend- rangemént will permit, Korwitz, 
ing field here, built up a route of a former household accessories 
600 machines in a single year. salesman olio entered the bulk 

Ile specializes in one item only vending field in 1933, disclosed. 
-cashews- because of his personal Because of his close relationship 
preference and that of the majority with location owners, Korwitz is 
of his location owners, who are frequently tipped off to new pro - 
tavern keepers. sportive millets by them. Their 

Immediate future plans of Kor- recommendation of his service is 

Dixie Bows Hot, Cold 
Cup Dispensing Unit 

EASTON, Pa. -- Dixie Cup 
Company has developed a new cup 
dispensing unit for hot and cold 
drink wending machines incorporat- 
ing many new time -saving features, 
the company announced this week. 

Arrangements for the manufac- 
ture and distribution of the unit 
by the Merkle Metal Products Cor- 
poration of Chicago have been com- 
pleted, the company stated. Pro- 
duction is scheduled to begin about NEW YORK -- Election of the middle of August. 

g 

Lewis Gruber as president of P. To be known as the Dixie -Merkle Lorillard Company was announced cup dispensing unit, the dispenser, Wednesday (25). Formerly vice- 
president and director of sales, 
Gruber succeeds William J. Halley, 
syho resigned as president to be- 
come finance committee chairman. 
Tis changes are effective August I. 

Gruber, the first tobacco man to 
he named to the Hall of Fame in 
Distribution, joined the firm as a 

according to the company, encom- 
passes a simplified, economical de- 
sign, tlse entire mechanism operates 
on a single -drive motor. Because 
there are fewer switches and elec- 
trical parts, maintenance and serv- 
ice costs will be reduced, the com- 
pany claimed. 

retail salesman in New York City An outstanding advantage of the 
in 1923. He served as divisional new unit, it was pointed out, is the 
manager for the Manhattan area; 
headquarters director of merged 
Turkish cigarette and little cigar 

easy way it can be converted to 
handle any cup size. By reposition- 
ing the net of dispensing worm 

departments; assistant sale man - gears and changing the ring gear, 
ager; sales manager and board the unit is ready to dispense cold 
member, and general sales massager. drinks in 6, 7, 9 or 10 -ounce sizes, 

or hot drinks ín 6 to 8-unuve sizes. 
The dispenser comes in two 

sizes -five stack with a 600 -cu 
capacity, or a 9- stack column with 
a capacity of 1,080 cups. The stack 
tubes are made of a while opaque 
Encolac, a new plastic process, and 

(Conlinuert on page 112) 

often all the selling required in 
securing new locations. 

Korwitz becaine interested in the 
bulk vending business entirely by 
accident. He happened to note 
while selling household accessories 
that the number of bulk venders 
in St. Louis taverns were dimin- 
ishing rapidly. 

Offers Opportunity 
At the time he felt there should 

be plenty of opportunity in bulk 
tending as the average St. Louis 
worker was and is enjoying rec- 
ord income. 

Proceeding dourly, Korwitz 
made a careful check of the po- 
tential market by talking to pro- 
spective location owners thrisoust 
various districts of the city to se- 
cure a sample opinion before tak- 
ing any definite step. 

Korwitz found that most bar 

Vender Sales and cocktail lounge owners were 
convinced of the practicality of 
bulk vending machines along their 

I n Ad Program ban, and actually preferred them 
(Continued on page 113) CHICAGO -- The fact that its 

Wins Approval 
BRAZIL, Ind.- Stockholders of 

Continental Car- Na -Var Corpota- 
ticm, 36- year -old manufacturer of 
industrial floor waxes and cleaners, 
aim roved the merger with National 
Vending Corporation Wednesday 

Ilarold Roth, president of Na- 
tinnal Vending Corporation, West- 
bury, L. f., N. Y., will head the new 

i firm to be known as Continental 
Industrial, Inc. National operates 
more than 15,000 cigarette, music, 
candy and drink machines thru 14 
regional subsidiaries. (Time Bill- 
board, July 14.) 

Manufacturing plans call for she 
development of a full line of tend- 
ing machines with the introductionu 
of a self -brew coffee vender slated 
within the next few months. 

The merged corporation antici- 
pates sales of $20,000,000 in 1956, 
and more than $30,000,000 in 
1957, the first full year of merged 
operations, Roth said_- 

Curtiss Plugs 

Campbell Advises Ops 
On Heating Food Items 

CAMDEN, N. J. --Iis a letter 
addressed to vending operators, 
Campbell Soup Company issued 
recommendations couceruing the 
maximum length of Iliac its canned 
food products should be held under 
constant heat. 

Basing its recomi nendation on 
exhaustive technological tests, the 
company recommended that 72 
hours is the limit that clam chow- 
der, beef noodle, vegetable, chick- 
en gumbo, vegetable beef, chicken 
noodle, chicken with rice and 
grtten pea soup and ;Kirk and beans 

should be subjected to continuous 
heat. 

For cream of chicken, tomato 
and cream of mushroom soups, a 
maximum period of 48 hours in 
uninterrupted heat was recom- 
mended. 

In each instance the operators 
are advised to remove the product 
from the vender and cool it before 
replacing it in the machine. 

The product, Campbell em. 
phasized, should not be held under 
constant heat beyond the limits 
recommended. 

candy bars are available in vend- 
ing machines is being given addi- 
tional attention in its consumer ad- 
vertising by the Curtiss Candy 
Company, 

For the past several months tia 
firm has included vending machine 
announcements in its commercials 
on the "True Detective Mystery" 
radio program presented weekly 
over the .Mutual Network. 

Frank R. Reiter, Curtiss advertis- 
ing director, announced: "When- 
ever reference in our advertising 
copy is made to places selling our 
products, mention of vending ma- 
chines will be included." 

New plans, he added, call for in- 
serting to lines in future magazine 
ads which mention outlets. Con- 
sideration also Is being given to 
adapting the approach to Curtiss 
sponsored TV programs. 
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IMMEDIATE DELIVERY 
oe 25c and 30c Coln Machaals,. C loos for j 

ROWE 
IMPERIALS, ROYALS, 
PRESIDENTS, CRUSADERS 

UNEEDA ALL MODELS 

0 Also ROWE PRICE DIFFERENTIAL 1A1$ 
O Available: NEW CIGARETTE MAGAZINES (Containers) 

Ofor all DuCrenier and National Machinn. WIR vend King 
OSlg G Reg. In all Cols We can also "King Sloe" your old 
Rowe machine 

/TERMS ARRANGED -WRITE FOR INFORMATION. 

AUGUST 4, 1956 THE BILLBOARD VENDING MACHINES 111 

r 
THE HOTTEST ITEM IN YEARS 

GUGGENHEIM'S 

GLO-LANTERN 
Really glows 
in the dark 

Plastic 1130 per thousand 
Vacuum Plated .15,00 per thousand 

at your distributor or.,. 

nggenheinn 
33 UNION SQUARE 

N. 'f. C. 3, N. Y. AL. 5 -8393 

Oist!ib5tnr al New and Used 

Legal Merchandise Vending. Machines 

6-Col. Rowe, Uneedapak, 

DuGrenlers $40.00 

3 -Col. Rowe, Uneedapak, 

DuGrenlers 45.00 

Every machine reconditioned, reHn- 
khed and ready for locaNen. Guaran- 
teed sam o, new. Many LARGER 
MACHINES at very low prices. Third 
with order, balance C.O.D. or freight 
Prepaid to you for full remittance 
with order. 

T. O. THOMAS CO. 
L1S12 blfenee, F{drtth,1el11adj 

Mom 20592 

Hoben Adds Large 
Wing to Factory 

ASHLEY, III. - Hoben Candy 
Corporation is adding a large 
three -story wing, 200 by 60 feet, 
to its plant here, F. A. Martoccio, 
president, announced this week. 

The new addition will permit 
almost a 100 per cent increase in 
production plus providing much 
needed storage space, Martoccio 
stated. The firm just completed 
remodeling its plant. 

W. Va. Cigarette Tax 
Up 14% for Fiscal Yr. 

CHARLESTON, W. Va. -West 
Virginia's cigarette tax collection 
for the fiscal year ended June 30 
totaled $6,974,278, an increase of 
14 per cent over the previous year, 
the State Department reported. 

Herbert H. Nottingham, tax sup- 
ervisor, also reported that soft 
drink tax collections increased 9.9 
per cent over that of last year, ris- 
ing from $2,887,644 to $3,174,843. 

CHARLOTTE, N. C.- Secre- 
tary of State Thad Dure has issued 
a State charter to Automatic Food 
Vendors, Inc., of Charlotte. Au- 
thorized capital stock is $100,000, 
with $400 stock subscribed by 
Jereline Eiland, Prichard, Ala., and 
Durham Smith and Paul Ervin, 
both of Charlotte. 

T. T. VOIDING SALES CO. 

2659 N. Racine Ave. 
Chicago 14, Illinois 

5 -STAR BABY GRAND 
PICTURE CARD VENDOR 

Vends beautiful, interesting Cords simultaneously 
with Ball of Gum. Large capacity. 1,200 Cords, 
1,200 Balls of Gum. Write for prices. 

Also write for our specials on 

Candies -Ball Gum -Nuts- Charms. 

H. B. HUTCHINSON JR. 
860 NORTH AVE., N.E. ATLANTA, CA. 

Phone: telnity 5 -4300 

CIGARETTE MACHINE CONVERSIONS 

NATIONAL 750,:, 0 

I1 
ROWE 

DIPLOMAT 

CIGARETTE 

VENDOR 0 

CIGARETTE VENDORS 
$ National Model 9A, 9 Cols., 370 Cap. $125.00 

National Modal 750, 7 Colt. 270 Cap. 110.00 
125.00 
115.00 

/Lehigh PX, 10 Cols., 300 Cap. 
/Lehigh Po. 8 Cols., 240 Cap. 
Rowe President, 8 Cots., 340 Cap. 25g G Sua 

King Cr Reg 

A 

g 

130.00 
National 950, 9 Cots., 370 Cap. 115.00 
Rowe Crusader, 8 Cols., 340 Cap., 25g C 300 135.00 
National 930, 9 Cols., 270 Cap., 25g O 300, 

King or Rug. 110.00 
Rowe President. 10 Cols., 425 Cap., 250 G 30g 135.00 

All Equipment Unconditionally Guaranteed 

COMPLETELY RECONDITIONED AND REFINISHED 

Trade Prices, 1/3 deposit, balance C.O.D. 

Un ?eda. VENDING SERVICE, INC. 
"Th, no,on's Lcodiny Dìsir,b00r of Vendimi Mochines" 

250 M-.,:ole Stree, Brooklyn 6, N. Y. HEnmnn 3 6295 

a Cols., 390 Cap. / 
Vends at I 

25c L 30c. 

ONLY $131.50 / 
S______A 

SUPPLIES IN BRIEF 
Orange Concentrate 

The season total of frozen orange 
concentrate in Florida by July 7 
was a little over 70 million gallons, 
a new record, according to Agri- 
culture Department. Total repre- 
sents an increase of 8 per cent 
over 1954 -'55 season. 

Glass Containers Up 
Factory shipments of machine - 

made g l a s s containers in June 
totaled 12,235 thousand gross, ac- 
cording to Commerce Department. 
Returnable beverage containers ac- 
counted for 1,138 thousand gross, 
while nonreturnable beverage con- 
tainers accounted for 138 thousand 
gross. Increases over May ship- 
ments for both categories are 317 
thousand gross and 21 thousand 
gross, respectively. 

Peanut Supply Heavy 
The supply of peanuts in off - 

farm positions on June 30 totaled 
491 million pounds of equivalent 
farmers' stock (uncleaned, un- 
shelled) peanuts, according to Ag- 
riculture Department. Total supply 
is more than double, 218 per cent, 
the supply of 228 million pounds 
held in similar positions a year ago. 
Peanuts reported used in making 
candy, salted nuts, peanut butter 
and miscellaneous products thru 
June 30 totaled 511 million pounds, 
compared with 479 million pounds 
used during the same period last 
year. 

Cigarettes, Cigars Up 
Cigarettes manufactured in May 

totaled 38,850,717,785, an increase 
of 2,796,048 over the same month 
in 1955, according to the Treasury 
Department. 
tion increased by more than 1,663 
million in May of this year over 
May 1955. Manufacture of large 
cigars during May totaled 504,- 
688,322, an increase of 13,193,162 
over the amount manufactured in 
the same months last year. Small 
cigars manufactured totaled 5,932; 

J. SCHOENBACH 
Distributor For 

oak Manufacturing Co., Inc. 

1645 BEDFORD AVE., BROOKLYN 25, N. Y. 

Resident 2.2900 

PHONE o. WRITE FOR PRICES 

Hurry! Hurry! Hurry! 
GET YOUR SHARE Of 

THE PROFITS 

Put 1,000 or more 

INDIAN SNAP ON BEADS 
M your bulk vendors. They will 

empty vary, very fast. 

Vktor's SNAP.ON BEADS + 1/1{" tll; amm. They are Iva! the r,9he 
alas for sulk or capsule vendine. fill. 
these beads Instead of plastic /111. 
Fs+fure few good charms with }he 
he.as ana hall hum, rot ww t» 

prised how fast Your machines 
Will ampf Y. 

Diva Your customer: whe} }heY went, 
end they sure want o r BEADS. 
Priced vary low. only 11.35 per 
1,000. Pecked 10,000 to the carton 
with 10 display ...et , Minimum 
order 10,000. send $13.50, plus s0a 
or postage, er ender teem by tM 

100,000 nd shipped by fnlght, F.o.g, Chicago. 

Victor Vending Corp. 
{701 -13 W. GRAND AVgNU 

CHICAGO ]9, ILLINOIa 

800 in May, an increase of 
1,010,470 over the May, 1955, 
figure. 

Ice Cream Production 
Production of ice cream in May 

totaled 63 million gallons, accord- 
ing to Agriculture Department. 
This is an increase of 4 million 
gallons over the amount produced 
in the same month last year. Pro- 
duction for the first five months of 
this year totaled 251 million gal - 
lons-18 million gallons more than 
in the first five months of 1955. 

YOUR BEST BUY 

VACUUM- PLATED 

(HARMS 

SERIES #10 
Over 100 Beautiful Charma 

Six Metallic Colors. 

In 25,000 

loh & Up 

51.30 Per 
1,000 

In 5,000 to 

24,000 Lots 

$3.00 per 
1,000 

f.o.b. Jamaica, N. Y. 

Or: At Our Distributors 

You can't bear these for Fill 

for 

for Beauty and for Low Price. 

SAMUEL EPPY 
d CO INC. Iam'alea3sjLhlrN`Y. 

PENNIES 

PAY OFF 

with ,f 

greatest (` 

money 
making 

scale 
on the 
market 

$20 deposit 
puts it to work 

for you 

Good indoors 
or out 

Produces up to 
200% profit 

Wins Customers 
for Locations 

Two machines 
In one -weighs, 

tells fortunes 

Foolproof- guaranteed 5 Tears- No 
knobs or handles to turn. 100% auto- 
matic; vault bolds 10,000 pennin; dif- 
ferent fortune with each weight; one 
slot for each month. 14 "s24 "; 4' tall 
(5' with plate glass mirror). Double- 
coat porcelain and baked enamel finish 
stainless steel mouldings; choice of not 
ore. 020 deposit, $8 per month. Ship 
ping weight, 150 lbs. 

AMERICAN SCALE MFG. CO. 
' Dept. B 

3206 Grace St N.W., Washington 7, D. C. 

Send more details D Send scale D 
$20deposit enclosed D 

NAME 

ADDRESS 

CITY ZONE STATE 

CHARMS -Miniature C garette Lighter -11 Works! 
Will vend with 210 ball gum Asst. body designs: Chrome, 
cable Car, Mesh, State o California, San {7ancisce Bay 
Bridge, P1.10. Packed doter to a box -asst, designs. 
$2.15 per dot.; $24.00 per gros. FLU cash pins postage with order. 

EVCO MERCHANDISERS 
177 Cortland Ave. San Francisco, Calif. 

Leon "HI.HO" Silver, Den. Mgr 

the new OAKS "PREMIERE" 
vends 

Ball Gum 
and Picture Card 

bouc for le 
Perfectly legal in every city in 

the U.S.A.. the "Premiere" 
holds SOO cards and 1000 ball 

gum, features a separately 
locked cash boa to permit 

location owner to refill 
ands and ball gum in 

Your absence, and the 
same fool -proof coin 

mechanism proved 
best on the famous 

Acon, Vendors. 

oaks "GOLD MINE" 
tab gum selector 
Fends all popular tab gum. 
One -piece plastic globe, merchandise can 
be seen from any angle and rotates 
automatically. Coin is refused when column 
is empty. One lock secures both money and 
merchandise. The "Cold Mine" is guaranteed 
mechanically perfect and is shipped 
complete, ready to operate. 

contact your 

DISTRIBUTOR 

oak 
;-MANUFACTURING CO., INC. 

11411 Knightsbridge Ave. Culver City, Calif. 
Pacific Coast Distributor 
OPERATORS VENDING MACHINE SUPPLY, 1023.$. Grand Ave.. Los.Angeies 
East g Midwest Gen. Sales "Mar 
M. L ABELSON Phone:.AT 16478' 2033 fair Ave:. Pittsburgh, 

GIVE TO DAMON RUNYON CANCER FUND 

Copyrighted material 
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" Scully to Speak 
VENDING MACHINE 

ROUTE FOR SALE 
Fifty Barvend sise- selection hot cof- 
fee, chocolate and soup machines; 
six ColeSpa drink machines and 
twenty -five Lehigh Have -a -Snack 
machines, all less than six months 
old. All on locations. Illness of 
partner necessitates sale. Good, 
steady income -priced right. Write 

Automatic Restaurante of Ky., Inc. 
715 W. Main Street, Louisville, Ky. 

BRING 3 -WAY PROFITS! 
* soup customers drop loads of dimes 
Into Keeney Soup Venders while coffee 
drinkers pour coins into Keeney Coffee 
Venders. And, the Keeney Snack Vender 
is an absolute "muse" with any hot or 
cold drink machine! 

Keeney's 
HOT 

SOUP 
VENDER 

300 -Cup Capacity 
ALL -AUTOMATIC 

with 
3 Selections 
of Hot Soup 

USING ALL DRY 
INGREDIENTS 

Red or 
Geld Hammerl.N 

At A.M.S. Course 
HAMILTON, N. Y. -- Charles 

F. Scully, president of Williamson 
Candy Company, Chicago, will be 
a speaker at the American Man- 
agement Association course to be 
held at Colgate University August 
610. 

The session will deal with man- 
agement philosphy and will be at- 
tended by more than. 1,500 busi- 
ness executives from the United 
States and Canada. 

SUMMER SPECIALS! 
Silver King, Sc $ 8.50 

Columbus, 5c 8.50 

Ascó Hot Nuf, Sc 8.50 

Acorn, 5c 10.00 

N. W. 49, 1c 12.50 

Master lc d 5c Comb 8.50 

N. W. Deluxe 1c d Sc Comb 9.95 

Columbus, le 5.00 

Jennings InaBag Machine 4.50 

N. W. 10 Col. Tab. 19.50 

Mills 6 Col, Tab. 17.50 

G. V. 4 Col. Tab. 14.50 

3 Col. HoI Nul 5c d 10c 

Comb 25.00 

All machines completely checked and 
ready for location -Order with cons- 
olera confidence. 

1/s Deposit, balance C.O.D. 

R'. e Coin Machine Exchange 
609 A Suring Carden St:, 

Philadelphia 23. Pa LOmbard 32616 

SIZE: 

Keeney's ty%'w.xlsv,-o,.55 . 

HOT COFFEE VENDER 

Keeney's 

SNACK 
VENDER 

SIZE: 
N.uh.I Gold Color 19% W.xtsh'D.S52'N. 

SIZE: 10' W. x R.d er Geld fNnsmerleld 
l0' D. o 36' H. 300 -Cup Capacity. All 

Attach to or set dry ingredients. Prices 
beside any hot can be set from Se to 
or cold drink 10e- Returns change vender. automatically, 

&r1E a TOR FREE CIRCULARS TODAY! 

J. H. -e. (a Co. INC. 

2600 W. FIFTIETH ST. . CHICAGO 32, ILL. 

No. 501 
Choice or 3 poilu. 
lair drinks. Suce: 

x etr. 
C a p . : 

TTL 
drinks 

301. Take. umi 
drinks DIM ale. 

No. 501 
Choice of 5 fast - 
selling hot soups. 
Same she, same 

cups. 

These Superior "Twins" are fewest 
priced of e11 multiple -drink vendors! 
Your money buys 2 low -cost, high - 
profit machines. Losable your sales et 
every Location. Sanitary- bright, smartly 
desigred, real money -makers! All dry 
ingredients, simple operation for fast, 
easy, trouble -free servicing. 

Write for prices, all details. 
attractive fully illustrated folder! 

SUPERIOR DISTRIBUTING CORP. 
4155 E. Warren Ave., Dept. CO.S 

Denver 22, Colo. 

FACTORY RECONDITIONED 
and GUARANTEED by 

MILIS AUTOMATIC MERCHANDISE CO. 

Don't be misled. Buy rebuilt, as only 
a Mills mechanic can rebuild them 

using original factory parts. 

MILLS famous 107 
TAB GUM VENDOR 

We carry templet. stock 
or pink merchandise, <harrps, 
b,u gum parts, globe e, 

Dr,ckels antl i /ands br ,11 
machine(. AnYlhi n9 an op 
orator ds, n<ludlnv 
emplefe ÌÌn of 1vending ran 

thanes Ip Kkage, ball gum, 
etc. Write aor 

American Chicle Candy tooted or tab (Vil gum. 
Also eeech NUf, Po pperminl or Spearmint 3íC slab 
vum. esr box or loo ct. 

Order Today- Prompt Deliveries. 

Only 

$15.00 
F.0 B Factor, 

J. SCHOENBACH 
1647 Bedford tu., Brooklyn 25. N. Y PResldenl 22900 

Aspirin and Vitamin 
Vending Banned in 
Md. by Fed. Court 

BALTIMORE - Federal Dis- 
trict Judge Reuben Oppenheimer 
has ruled that it is illegal in Mary- 
land to sell aspirin and vitamins 
thru vending machines. 

In a decision handed down in 
a shit filed by National Enterprises 
against the State Board of Health, 
Judge Oppenheimer refused to ex- 
tend a section of the Maryland 
law which allows "general mer- 
chants" to sell common household 
remedies to include sales by ma- 
chines in all establishments. 

The Board of Pharmacy in Rich- 
mond, Va., also prohibited the use 
of vending machines for the sale of 
aspirins and vitamins. 

Dariomatic Names 
3 District Mgrs. 

LOS ANGELES -- Three dis- 
trict managers for Dariomatic, Inc., 
were appointed by Howard W. 
Lewis, president, this week to work 
with Charles M. Pine, general sales 
manager. 

Two will work in the West and 
the third along the East Coast. 

Representing the firm in New 
York, New Jersey, Pennsylvania 
and Connecticut will be Walter 
K. Rodman. He will headquarter 
in New Rochelle, N. Y., where he 
makes his home. Prior to joining 
Dariomatic, Rodman was sales 
manager for Chester Foods, Inc., 
handling both sales and distribu- 
tion. His experience covers super- 
vising sales, sales training, sales 
promotion and point -of -sale adver. 
Using. 

Paul H. Puckett will serve as 
factory sales representative in the 
San Francisco area, covering 
Northern California from Bakers- 
field north to the Oregon line, 
and Reno, Nev. Puckett is well 
known in dairy circles and was 
formerly with the di Cieco Bon - 
Bon Company, ice cream manufac- 
turing company, as sales manager. 

Don Matthiesen will handle sales 
in Los Angeles Cotinh' and work 
out of the factory-office. He is 
experienced in insurance and stock 
matters and also was associated 
with Foley Manufacturing Com- 
pany as well as the Plas -Tex Cor- 
poration, the latter firm making 
a line of plastic housewares. 

Dixie Cup Unit 
Continued from page 110 

are unbreakable, the company 
stated. Over -all height of both units 
is 26 inches. The five -stack dispen- 
ser has a 9 by 11 -inch base, The 
other is 1054 by 11 inches. 

An unusual feature of the new 
device is its speed in dispensing 
cups, accomplished by a mechan- 
ism that pre -positions the cups. It 
has a new system of aligning the 
turret mechanism that makes it 
fool -proof against jamming or 
crushing cups, the company said. 
It is also theft -proof, as the cups 
are held securely in vending posi- 
tion and cannot be pulled out. 

The new unit, according to the 
company, can be easily converted 
to a single stack, 100 -coup base sep- 
arator dispenser. 

Full -Line Move 
Continued from page 110 

major portion of Swanson's as well 
as Meyer's routes. 

H. L. Todd, manager of Com- 
modities, Inc., whose firm special. 
izes in vending coffee and choco- 
late, announced he has started 
expanding his operation. His sum- 
mer collections are down 30 per 
cent, he said. 

Todd has added hot food vend- 
ers in his industrial locations, and 
plans to further broaden his opera- 
tion by adding other products and 
machines to his route. 

Canada Dry Plans 
Vending Expansion 

NEW YORK - The recent is- 
sue of $12,000,000 of 20 -year de- 
bentures by Canada Dry Ginger 
Ale, Inc., was to place the company 
in a position to expand its vend- 
ing machine program and promote 
its line of soft drink flavors. 

The announcement was made by 
R. W. Moore, president, who 
added that the company will also 
expand its production facilities. 

VICTOR 
Standard 

TOPPER 
le 

BALL GUM 
VENDOR 
$13.25 

Each_ 
512.75 Each 
100 or more 

30 day money. 

back guarantee 
If not satisfied 

1h deposit on all orders 
Write for lowat prices on filled 

capsules. Imm diet delivery. 

SPECIAL 
TRADEIN OFFER 

As High As 56.00 
Par Machine On 

VICTOR TOPPERS 

Send Us Hoot Llsl. 

VEEDCO SALES CO. 
2124 Market St.. PhtladelpMa 3. Pa. 

Phone: LOcest 7 -1448 

CIGARETTE AND 

CANDY MACHINES 
Fully reconditioned, complete with 
base, ready for location. Machines 
are factory sprayed and look like 
new. Lowest prices anywhere - 
compare! 
STONER COLUMN (ANDY, 

160 capably, prism model ... $110.00 
STONER 6 COLUMN (ANDY, 

102 rapacity, prewar model.. 00.00 
NATIONAL 916 (ANDY, 

162 capably 15.00 
ROWE $COLUMN (ANDY, 

120 manly 60.00 
DRGRENIER CHAMPION CIGARETTE, 

11 column, king sire . 65.00 
Dc&RENIER "V" CIGARETTE, 

7 column, king sire 50.00 
UNEEDA 6.(01.1.1MN CIGARETTE, 

king she 45.00 
All equipment unconditionally 
g teed. Fast delivery. One - 
third deposit, balance C.O.D. All 
30c conversions available at 
$20.00 extra. 

NATIONAL 
VENDING SERVICE CO. 

308 Furman 5f. Brooklyn, N. Y. 
Titiangle 5 -1857 

LOOK AT THIS OFFER! 
COMPLETE 

PACKAGE )64e KALI 
Here's What You Get: 
2 Victor Baby Grand t7 
Picture Card Vendors! 1. 

25 Ibs. C 
Gum! . a 

7-, Fk. 

CARD 

VENDOR =" 

4 

Packs 

of 

Cards 

TOTAL 
COST 

44.! 
Cash with order or Va doe. bal. CAD D 

Time- Paymnt Plan Arranged. 

PIONEER 
VENDING SERVICE 

n,,Uenite,n 
nao Alp,nv Ave Brooklyn 3 N. Y. 

rRt,,dent 4.515^ 

Nestle N. Y. Regional 
Office in New Quarters 

NEW YORK --The Nestle Com- 
pany, Inc., has moved its New 
York regional office to 'new and 
larger quarters at 201 East 44th 
Street. 

By taking the entire 17th floor 
at the new location, Nestle was able 
to consolidate offices which pre- 
viously had occupied part of sev- 
eral floors at 801 Second Avenue. 

Distributor of New and Used 

Legal Merchandise Vending Machines 

National 9 -M National 
Cigarette Vendors will 
handle BOTH king and 
regular. 

Operates on nickels, dimes, 
quarters. 

Will sell at 25c and 30c 
at some time. 

Will sell matches. 
Will give matches. 
Completely renewed, refin- 

ished and will operate 
and look good as new. 

Guaranteed same as brand 
new. 

Special $135.00 

T. O. THOMAS CO: 
6.1522 Jefferson, Pa dealt, Keeturky 

\ PAone: 20592 I 

VICTOR'S 

SUPER 

MART 
VENDORAMA 

i Trade Mark, 

"Symbol of 
Progress In 

the Bulk 
Vending 
Field" 

U. S. Paten) 
Postlers 

VICTOR 
Originators of Capsule Vending. New 
brings you our NEWEST CAPSULE. The 
female Is made of high -impact material 
which eliminates breaking and coming 
apart of capsule In machine. 

Write for FREE Samples 

PIC- 

TURE 

CARD 

VEN- 

DOR' 

Vending Beautiful, Interesting 'Cards 
Simultaneously with Ball of Gum 

Large Capacity - 
!ZOO Cams 1200 Balls of Cum 

VICTOR VENDING CORP. 
5701 -13 W. GRAND AVENU! 

CHICAGO 22, ILLINOIS 
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Ball and 

VENDING 

GUMS 
LOW Factory 

Prices 

BUBBLE CHICLE 

CHLOROPHYLL and TAB 

guabbla 
f 
Deli 

Gun, 140176 a loo. velb 
Chicle Oum, 130 st. 5555 Mt Ib 
Clore Vend Ball Oum 404 Ib 
Clerai a Chlc0S, 320 ct, 5 404 Ib 

C 326 i 310 ef, Ib 
Tab Ctickc, 

), 

.2741b 
Tab uh 

Gum, 
stick), lee ct..... tief be 

,Stick aum, 100 packs il N 
F.O.R. Factory. 150 Lb. Lots 

AMERICAN (HEWING PRODUCTS 
4th g Nt. /leuam Newark 4, N. J. 

Experienced Operators Soy: 

"YOU MAKE MORE 

MONEY WITH ... 

VENDING EQUIPMENT 

PROVE 

IT TO 

YOUR- 

SELF 
Just fry a Medal 
49 au - product 
vender on your 
nuts and see 
for y.ssatf bow 
you can m k 
men mosy. 

If'a available In If, 5, et 10/ Play. 

Waite for Complete detail+ of this and 

ether North money maker s 

today. 

THE NORTHWESTERN CORP. 
2148 Armstrong St. Morris. lit. 

MANDEII GUARANTEED 

N.USED 
rc 

MACHINES ACHINES 
4 

NN.W. tir::/ 1 
sk c.mb. ..,. 

s112 
.93 

N.W. titi: u poil. B,o 6.5e 
eatumeu5 se rulk s.se 

TVs KinO lt 5,0. or MdM. 7.ü 
ART euna 30.00 

Acorn It or k- O.H 

r ',LIT:. 

P rslachie Nuts, Jumbo Queen ....5 .73 
igaMle Nutt, Las. Tulip 72 
P IA.. Nut., Vendors MIx ,, .63 

Nladla Nut, Sheik Cm.. Whale 
sr 

PeeMna, Jumbo AS 
Se anlSh 

2 fdlx. Nuts 
TNby Lets, 320 et, tie 
Rainbow Permute .32 
godeo RA. Bern. .32 
Jelly 11.55 .2e U.N. Gems 
LeMets Wm., fe M. i M.), 330 ct 
Amend Fruit Charm, 100 ct. , , 

.37 

n 
:s9 

.10 

.41 

Rain 1110 gar *urn, 60 ct. 
" 

3 .25 
Rain 115 NII aum, 1N cf 170 

, 210 K. .30 
Ratn lb gall Guns, 100 at. .77 

Tae Ib. minimum, Id, en eil 
Rain ne-aath oum. 

Adenre Gum, all , 108 . .40 
W..Nu Gum, all flavors, IN cf. .43 
g eacMNUf. 100 N. .N 
N euboys Chocolate, 100 H. 1.40 

Minimum Order, 2: Coxes As. ee. 

Conc.% Parts, Supplies. 

f.r the ./erater. 
1/3 Deposit gal.nca C.O.D. 

STAMP FOLDERS. Lowed film Writs 

NORTHWESTERN 
SALES AND SERVICE CO. 

.'OE r, :AN CELL 
4, vv RAI, St, hi.... lort 18, N , 

'-ro, 9 cre 4.6467 

GIVE TO DAMON RUNYON 
CANCER FUND 

NEW PRODUCTS 
Watson Weightlifter, a new ele- 

vating tail gate for 1, 3'6 and 1- 
ton trucks has a lifting capacity 
of 650 pounds. It is easily loaded 
from either aide (as we:. as back) 
for parallel curb parking, accord- 
ing to the manufacturer. The gate 
Is hand winched- operated, has com- 
plete automatic load brake in oper- 
ation at all times so the load can 
be raised or lowered at will. The 
gate platform is 26 inches deep, 
plus a 5 -inch beveled ramp; 98, 
50 or 54 inches wide. Retails for 
$250. The weight lifter is manu- 
factured by the H. W. Watson 
Company, 1316 67th Street, Em- 
eryville 8, Calif. 

A new diaphragm type solenoid 
valve to meet the need for al "off 
the shelf" multi- purpose valve 
known as the K -181 is available 
in % and 1/2-inch ips. Hot water 
models are suited for various types 
of vending machines, according to 
the manufacturer, particularly for 
controlling water temperatures up 
to 200 degree F. Exceptional 
flexibility provides for positive 
operation in any position, includ- 
ing side and inverted mountings, 
the company stated. It is capable 
of handling large capacities with 
a minimum pressure drop, making 
it suitable for shutoff control of a 
large variety of liquids and gases 
over operating pressures up to 250 
ips. The K -181 valves are lulr- 
mally closed, have forger brass 
bodies, packless construction, bub- 
ble -tight shutoff and two wire con- 
tinuous duty solenoids. Valves are 
also available with optional water- 
proof coil, explosion -proof housing 
and manual opening device. No 
price was announced. The manu- 
facturer is General Controls Com- 
pany of Glendale, Calif. 

A full line 
limit switches for vending machines 
has been introduced by Licon (R) 
Switch & Control Division of II- 

California Meet 
Continued from page 110 

ter members at t..is time. They 
include the following firms: Auto- 
matic Equipment, DeLuxe Vend- 
ing, Food -O -Matie Sales, Sunset 
Vending, Western Vending, and 
Tracy Automatic Sales. 

The machine manufacturers and 
product suppliers holding mem- 
berships include Cole Products, 
Barvend, Inc.; National Vendors, 
Dariomatic, Apeo, M &R Dietetic 
Laboratories, William J. Stange 
Company, Pepsi -Cola, and Barvend 
Foods. 

The aims of the association, 
Grenier declared, are to promote 
good business relations between 
members and their customers, and 
advocate a code of ethics and 
good business practices between 
members, their customers and the 
public. 

Under the bylaws qualifications 
for membership, applicants must 
be in good and approved financial 
standing and engaged in the auto- 
matic vending merchandising busi- 
ness. Prospective members are re- 
quired to make application in writ- 
ing and must be voted into the 
organization by the majority of the 
entire board of directors. 

Duties of the members, as out- 
lined in the bylaws, are to co -oper- 
ate with other members in carry- 
ing out the purposes of the group; 
maintain sanitary standards in han- 
dling food stuffs and merchandise, 
and comply with the incorporation 
provisions, bylaws and ethics of 
good business practice and conduct. 

The bylaws also provide for 
members to participate in the pur- 
chasing facilities of the association 
by depositing with the association 
funds equal to amount of purchase 
plus 1 per cent. 

linois Tool Works, 2501 North 
Keeler Avenue, Chicago. The 
switches offer movement differ- 
entials less than .0005 of an inch 
for use in operations requiring ex- 
treme sensitivity, the company 
said, and "serpentine" snap action. 
The manufacturer states the ser- 
pentine switch mechanism largely 
eliminates the problem of switch 
fatigue and assures postive actua- 
tion of equipment. Since the 
switches have no pivot points, they 
have no dead center or flickering. 
The terminals of three Licou (R) 
switches are easily accessible and 
the mounting centers are the stand- 
ard distance apart, 1 inch. The 
Licon (R) Type -10 series has a 15 
amp rating; a 20 amp rating heavy 
duty type is also available. 

Gum -Card Unit 
Continued from page 110 

The expansion was necessar , 

Weitzman stated, to fill orders for 
the company products which in- 
clude the Acorn bulk unit, tab gum 
and capsule venders. 

The Premiere has a capacity of 
1,000 gum balls and 800 cards. The 
cards, 2 by 21/2 inches are pictures 
of ships, trains, baseball, football 
players and other sports in season 
Each series contains 50 different 
pictures and there are 100 sets. The 
cards are being supplied exclu- 
sively to Oak by Topp's Chewing 
Gum, Inc., of Brooklyn. J. E. 
Shorin, Topp's president, and M. 
J. Abelson, Oak's East and Midwest 
general sales manager, recently 
visited the local plant to discuss 
the merchandising program, 

The Premiere is 13% inches high, 
131/2 inches wide, and 71 inches 
deep. It weighs 13 pounds. Price 
quoted is $24.95, f.o.b., the local 
plant. 

Foreign Market 
Continued frorn page I10 

Germany is way out in front in 
the industry, he said. Denmark, he 
added, is an outstanding example of 
what automatic vending can do. 
Machines are seen in drugstores, 
delicatessens and in front of stores 
after closing hours. 

Items offered include pastries, 
chocolate, fruits, electric light fuses 
and a complete line of other small 
household accessories. Cigar ma- 
chines are popular because Danish 
women smoke them too, he con- 
cluded. 

Something new! 

...different!! 
...a real money 

maker!!! 

Genuine PERFUME 
I Not Calognel 

The finest fragrances packaged 
exclusively for Paul A. Price Co., 
Inc. Comparable to leading 
perfumes. 
Opens up new vending outlets - 
creates new customers -expands 
your market to all age groups. 

Suitable for 234 Vend 
igulk or COPS.) 

Price 8c each 
Minimum order 100. 
Sticker Avellable. 
Write fer Ge/alla. 

paul a. 
(:)velitBK: ® 

St. Louis Bulk Op 
Continued from page 110 

to selling pre -packaged nuts over 
the counter. 

Having discovered these facts 
for himself, Korwitz made his de- 
cision to enter the bulk vending 
field, and further to specialize in 
only one item -cashews. 

In establishing his route, Kor- 
witz chose the St. Louis amuse- 
ment district. He displayed a 
sparkling machine full of cashews 
to location owners and installed 
it immediately upon acceptance. 

At the same time he ascertained 
from each location how often he 
should service the vender, and 
made up a service work sheet in 
the presence of the owner. 

Thereafter, Korwitz revealed, he 
carried out the program until it 
could be definitely established how 
often the machine should be serv- 
iced. 

In addition, he made it a habit 
to greet the location owner and 
employees with a cheery greeting 
each time he serviced the machine, 
offered a sample of tasty cashews, 
and learned some personal facts 
about each. 

Thnl learning personal likes of 
owners and employees -sport in- 
terest, hobbies, number of persons 
in the family-Korwitz put his op- 
eration on. as he classifies -it, "a 
personal plane." 

In many instances, he disclosed, 
location owners as well as em- 
ployees, have friends or relatives 
in the tavern business and recom- 
mended his service to them. Fre- 
quently, he said, they set up ap- 
pointments for him to discuss spot- 
ting bulk venders. 

In addition to his servicing of 
machines, Korwitz calls on several 
prospective locations daily, he said. 

$25 
DOWN 

Balance $10 Monthly 
ALL WEATHER SCALE 

COMPI,F1'E CABINET AND 
RACE. CAST IRON POR- 
CELAIN ENAMELED, FOR 

OUTSIDE LOCATIONS. 
WRITE FOR PRICES. 
;mantas! and Made Only by 

WATLING 
Manufacturing Company 

4650 W. Felten St. Chicago 44, III. 
Est. 1589- Telephone: Columbia 1 -2772 
Cabin Address: WATLINGITE, Chimp 

PLUG -IN BEADS 
Pearl. Colon 

NEW 210 COUNT GUM SIZE 
BETTER? They vend 1 

for a penny. 
DIFFERENT? Many have se extra bole on the battons 

w that figures, animab, etc., can be 
formed. 

In 25 M lots, $3.50 per M. 
Lou than 25 M, 64.00 per M. 

r- 
Saw 35( ter kyle 
Sample NH el Damn 

Suter LOCKI the perfect capsule. 
Outstanding Items. Send 02.60 and 

es high quality filled cap- 
sules. wles. Cont.. our compiete Ilne. 

° World's Largest Selection of Miniature Charma 
cb ° 

EXCLUSIVE NAT'L 
SALES AGENT 

FOR 

NEW IMPROVED 

PENNY.NICDL 

ATLAS MASTER 

PENNY KING COMPANY 
2531 MISSION STREET PITTSBURGH 3, PA. 

VEND -PUBLISHED BY THE BILLBOARD 
MONTHLY 
INATOME, 

Candy Cum b 
Nutt 

Beverages 
Tobacco 

Cost you e fraction of a cent e New Products 
plece -when you subscribe to Esad -the TronN 

Industry New, magadq of automatic merchandising ! Msrka Pins. 
Fill in--tear out --Mall today 1 Articles 

Editorials 
- 

VEND Magazine, 2160 Patterson St. Cincinnati 22. Ohio 
Tes -Please sign me up for Vend fer 

1 year If s4. O 2 V.an at 56. O 3 yea. at SE. 

(Foreign rate one rear Sgt 
899 

Nam. 

Adds.. 

City Ze.... . State 

Occupation 

O 

IEe 
o 

OVsAt - 

THE BILLBOARD has a greater circulation 

than the combined total of the next 3 

showbusiness trade papers . . . AND ITS 

AN AUDITED PAID CIRCULATION. 
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AMUSEMENT MACHINES 
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Mfrs. Prep More Guns, Pins; 

But No Big Surprise in Sight 
CHICAGO -A survey of local 

coin amusement game manufac- 
turers last week showed that most 
of the firms are preparing new 
models for production this summer, 
but there was no indication that 
any brand new type of location 
game would appear before the fall 
season. 

There is an apparent trend under 
way for manufacturers to diversify 
their game lines, and go into pro- 
duction of more than one or two 
types of games as has been the 
case in the past. 

However. it appears the trade 
will have to wait until the fall sea- 
son, at least, for a new game that 
might put the business back on 
solid ground once again. 

There is always room for a sur- 
prise. Last August, for instance, 
the pool game came onto the 
scene, making an inauspicious start 
at first, but soar sendini, the mar- 
ket into an unprecedented boom. 

Dozen New Models 

Production this summer at best, 
has been slow. Only a dozen new 
models have been introduced since 
June, and none of these, as yet, 
have set any kind of sales records. 

The summer production list in- 

cludes two pool models, one shuf- 
fle bowler, two five -ball pins, two 
in -line pins, one gun and three 
novelty -type games. . 

With the introduction of Genco 
Manufacturing & Sales Company's 
new rifle game, State Fair, there 
has been somewhat of a move back 
to the gun game as a summer loca- 

tion piece, but this market is far 
more limited than it was in 1954, 

BIG FAMILY 

August Marks 

Anniversary of 

Coin Pool Game 
CHICAGO -The coin -operated 

pool game is one year old this 
month. 

It was late last August that the 
coin pool table first drew attention 
on the amusement game market. 
At that time The Billboard re- 
ported: "What could become a 
new trend in the amusement game 
industry -a trend to coin- operated 
pool games -has begun to take 
shape. 

"Two manufacturers, Exhibit 
Supply, Chicago, and Valley Man- 
ufacturing Company, Bay City, 
Mich., are already shipping coin - 
operated pool tables, with three 
other Chicago manufacturers re- 
portedly readying similar type 
games for production." (The Bill- 
board, August 27, 1955). 

Within seven months of the 
introduction date, an estimated 
100,000 coin pool games went out 
on location. More than 70 differ- 
ent versions of the coin pool game 
have appeared since this time. 
And the models have ranged from 
standard ball and cue games to 
complex electrical units with flash- 
ing lights and ball bumpers. 

Currently, production of pool 
game models is limited, due to the 
tremendous number of such games 
manufactured over the past year - 
a record one -year production for 
the amusement game industry. 

Still, there appears room for ex- 
pansion in this field, with several 
firms still shipping steady orders. 

when the rifle games first hit the 
market. Other new rifle units are 
expected to be introduced during 
the summer season. 

Another favorite this summer ap- 
pears to be the five -ball pin game, 
with many more of these units 
planned for summer production. 
The market remains fairly steady 
for such games. 

Pool Moves Slowly 
There is no indication at present 

for a revival of the coin pool mar- 
ket, altho several firms are still en- 
gaged in pool game production. 
Expansion of this market appar- 
ently will wait till fall, or later. 
Principal reason is that most po- 

tential pool game locations are 
filled. Sales continue, however, 
to certain areas, such as Detroit, 
where bumperless pool units have 
recently been approved for city 
operations, and New York State, 
which recently sanctioned opera- 
tion of coin tables in tavern loca- 
tions. (The Billboard, July 28). 

Meanwhile, operators and dis- 
tributors, as well as location owners 
thruout the country, await produc- 
tion of a new kind of coin game 
attraction for tavern locations. 
Several new types of amusement 
devices are under consideration, but 
nothing seems to have materialized 
as yet. 

German Coin Game, 
Juke Output Climbs 

BONN, Germany - West Ger- 
many's coin machine production 
and sales showed continued in- 
creases in the first quarter of 1956. 

Cames and juke boxes produced 
the largest gains. 

Coin game sales hit 10,975,000 
marks ($2,375,000), an increase of 
nearly 10 per cent. Of this total, 
amusement machines rang up sales 
of 8,100,000 marks ($1,928,570), 
an eight r cent gain, and award - 
type machines jumped 15 per cent 
ahead. 

Juke boxes led coin machine 
sales, totaling 14,160,000 marks 
($3,357,143) -up 12 per cent from 
the last quarter of 1955. 

Vending machine sales amounted 
to 6,812,500 marks ($1,622,023), 
up nine per cent from the 1955 
final quarter. 

German Exports Up 
Aside from the continued expan- 

sion of the West German domestic 
coin machine market, the principal 
development in the industry in the 
first quarter of this year was an 
upsurge in export sales and a cor- 

Emco Ships 

New Economy 

Model Pool 
CHICAGO -- Chicago Emco 

Corporation last week shipped to 
distributors a new coin pool game 
model designed to list at $140. 

The new game, Emco Junior, 
has all the play features of the 
standard type bumper pool game, 
but has simplified ball mechanism 
eliminating the hinged top, and has 
a light- weight but sturdy cabinet. 

Emco Junior measures 34 by 50 
incfes, 33 inches high. Weight is 
110 pounds. Inside has been re- 
done to avoid servicing difficulties. 
Mayfield has rubber cushions and 
plastic ball bumpers, and is marked 
for three or four-side play. Four 
cues and heavy- weight balls are 
standard equipment. Numbered 
balls are available for shipment 
with the game. 

According to Carl Johnson, sales 
manager, the new model is "de- 
signed especially for low -cost oper- 
ations." 

Johnson also announced that the 
firm is developing a new octagonal - 
shaped coin pool playfield which 
is expected to be introduced with- 
in a few weeks. 

responding decline in German coin 
machine imports. 

Importation of juke boxes from 
the U. S. dropped to under 1,000,- 
000 marks ($238,095), off 16 per 
cent. German juke box exports 
climbed to 2,350,000 marks ($559,- 
523), a gain of 11 per cent. 

German coin game imports 
sagged to 650,000 ($154,761), for 
the quarter, while exports rose to 
1,310,000 marks ($311,904). This 
was a drop of 11 per cent in im- 
ports and a gain of five per cent in 
exports. 

Vending machine imports virtu- 
ally vanished, totaling 70,000 
marks ($16,666), a decline of five 
per cent. Exports increased to 
400,000 marks ($95,238), up four 
per cent. 

GRIP TESTER 
HANDY PROP 
AT GOP MEET 

CHICAGO -- A convinc- 
ing handshake is evidently 
still one of the requirements 
for advancement in politics. 
Bearing this out, Cook County 
Young Republicans recently 
"tested" their candidates for 
public office by introducing 
them to an Arcade grip ma- 
chine. 

Amonk those who had their 
handshakes "rated" at the an- 
nual picnic in the Chee -Chee 
Pin -Quay forest preserve were 
Johann S. Ackerman, candi- 
date for U. S. Congress from 
the 9th district, and Benjamin 
S. Adamowski, candidate for 
Cook County State's Attorney. 

Young Republicans reported 
that the grip of both candi- 
dates "sent the needle flying 
to the markers" well qualify- 
ing them for the offices they 
seek. The machine was do- 
nated for the day by the Hol- 
lywood Arcade. 

Exhibit Readies 

New Gun Game 
CHICAGO -A new coin- opera- 

ted gun game is being readied for 
production by Exhibit Supply 
Company. 

Details on the new model are 
not available, but the game is ex- 
pected to be of the electric rifle 
variety, and have some new -type 
play features. Introduction date 
has not yet been set. 

Exhibit has produced a large 
number of rifle games since first 
introducing its basic model, the 
Exhibit Shooting Gallery in April 
of 1954. 

Air -Conditioning Answer 
To South's Game Drop? 

MEMPHIS- Leading game op- 
erators and distributors here believe 
the summer game slump in the 
South is due primarily to the hot 
weather and the answer may be 
air -conditioning. 

"Nine- tenths of the locations in 

the South are not air -conditioned," 
said Drew Canale, large operator 
here, and owner of Canale Amuse- 
ment Company. 

"Few people want to stand in a 

corner in an uncomfortably warm 
building and play an amusement 
game. If operators could sell loca- 
tion owners on the idea of getting 
a loan from their bank for air -con- 
ditioning, the added all- around 
business they would get would 
more than pay for the investment 
in a season or two." 

George Sammons, president of 

Florida Ops 
Feel Drop -Off 
In Pool Play 

MIAMI -A drop -off in summer 
game collections here has South 
Florida operators concerned about 
the future of the business. Almost 
every operator questioned ex- 
pressed the opinion that if a good 
new game were bought out, inter- 
esi would be revived. 

One of the reasons for the cur - 
(Continued on page 1I9) 

Sammons - Pennington Company, 
game and juke box distributors, and 
Edward F. Newell, general man- 
ager of Williams Distributing Com- 
pany, another game and music dis- 
tributor, said in effect, the same 
thing. All were questioned sepa- 
rately. 

25% Average Drop 
Distributors queried reported 

their summer equipment sales 
down from 20 to 30 per cent. It 
has been down every summer for 
years, but in recent years, the sum- 
mer game business in Memphis has 
been getting worse. 

There are several reasons: The 
high license costs and high depre- 

(Continued on page 120) 

PENNY MAGIC 

Lord's Prayer 

Arcade Piece 

Fools 'Em All 
CHICAGO -- The customer 

doesn't really get his money back 
from International Mutoscope's 
Lord's Prayer machine -but most 
players think that's what happens, 
according to Herb Tekip, Arcade 
manager at Riverview Amusement 
Park. 

The new Arcade machine, now 
in production by the New York 
firm, gives the impression of print- 
ing the Lord's Prayer on a copper 
penny, which the player inserts, 
along with a dime to operate the 
machine. 

The machine actually delivers a 
copper token with the prayer in- 
scribed. 

The machine is "quicker than 
the eye." It gives the impression of 
actually pressing the customer's 
penny, but as the penny visably 
passes under the press, it dis- 
appears, and instead of a flattened 
penny, a bright new copper token 
is delivered. 

Tekip reports the machine as 
one or the best grossers at his three 
Arcades this season. An average of 
1,000 copper tokens per week are 
sold thrn the Riverview machines. 

The original Lord's Prayer ma- 
(Continued on page 115) 

Chi License 

Move Delayed; 

See Sept. Vote 
CHICAGO --A vote by the City 

Council on the proposed new li- 
censing system for coin machines 
here was delayed last week, as the 
Council recessed until September. 

At this time, the city's licensing 
committee is expected to take the 
proposal under advisement, before 
presenting it for approval. 

The proposed system, supported 
by the Chicago In- dependent 
Amusement Association, game op- 
erator group, would set license fees 
at $12.50 for machines put on 
location after July 1. Presently the 
fee is set on an annual basis only, 
at $25. 

The new plan would also scrap 
the present license stickers which 
a:e required to be attached to each 
machine on location, in favor of an 
ID card bearing the serial number 
of the machine. In this way, if a 
machine is mo: ed out of a location, 
the card would be replaced with 
another at a $1 fee. 

Denmark Ripe for U.S. 

Games -Eyes Imports 
COPENHAGEN, Denmark - 

Altho Scandinavia has a large num- 
ber of fine parks and an even 
larger number of large coin ma- 
chine Arcades, few American man- 
ufacturers, distributors or amuse - 
ment park operators have contacts 
here. 

Denmark, in particular, also has 
an extremely large number of vend- 
ing machines, practically all of 
which occupy store -front side- 
walk locations for evening and 
weekend operations. 

German coin game and ride 
manufacturers, on the contrary, do 
come here, and one result is that 
there are more German coin ma- 
chines in Denmark than those of 
American origin. This does not in- 
dicate a lack of interest in Amer- 
ican products on the part of the 
Danes. Despite the fact that for 
many years Arcade and park oper- 
ators have found it very difficult to 
import any amusement devices 
from the U. S., the more impor- 

(Continued on page 115) 
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TOP BRANDS- Denmark Ripe for U. S 
Continued from page 114 

Electric 
Scoring 
ALL GAMES IN 

ORIGINAL CARTONS '; 
CALL FOR PRICES! í. 

THANKS. OIS, 
FOR BUYING UP 
THE VENUS GAMES ! 

HERE'S ANOTHER 
BARGAIN ... 
COMETS 

$125 
Reconditioned 

and Guaranteed 6 

Games 

tant Danish coinoaen subscribe to Thus, at their Casino coin ma- 
The Billboard and are well in- chine Arcade in the Dyrehays- 
formed as to American coin ma- bakken amusement park in Copen- 
chines. Isagen, there are at least 32 Ger- 

man -made coin machines of the 
award type, as well as a number 
of Lerman pin games, novelty and 
skill games. The only American 
machines are very dated. 

In the Automat Hall in Dambus 
Tivoli are an Exhibit 500 Shooting 
Gallery and all Exhibit Buttons 
pin game. In a separate location is 
a Seeburg Shoot the Bear gun 
game. 

There are two other large Ar- 
cades in Dyrehaysbakken, both of 
which do have a fairly large num- 
ber of American machines, mostly 
target games. The Automater Hall, 
operated by Ellis Dalai., has at least 
32 American -made machines, in- 
cluding three Shoot the Bears, and 
two Coon Hunts, Williams' Laxy Q, 
Times Square, Dealer; Army & 
Navy pin games; Gencos Super 
Basketball, Sky Gunner, Rifle Gal- 
lery, and Triple Action; United's 
Jungle Gun and Carnival Gun; and 
Chicago Coin's Pistol, There are 
also seven old counter -type Muto- 
scope Reel picture machines. 

The Colosseum Arcade, operated 
by Orla Bang Bjelby, has a Coon 

.x, Hunt. Super Basketball, Sky Om- 
ner, Gun Patrol and au old Double 
Header pin game. 

.> There is considerable co-opera- 
. tion among Danish showmen and 

1000 Arcade operators, and it is quite 

listed -above do not necessarily be- 
long to the owner of the Arcade in 
which they are located. There are 
also some independent operators 
who place some of their machines 
on location in these Arcades. The 
system in Dyrehaysbakken seems 
to be to place each machine in the 
spot where it will get the best play. 

An ironic angle to the interna- 
tional competition in the coin ma- 
chine and ride fields over here is 
that while the German manufac- 
turers are waging strenuous selling 
campaigns they are not always in a 
position to make <lelkerics, 

The Stefansen Bros.' firm is one 
of the top -ranking amusement firms 
in Denmark, operating the Dambus 
Tivoli amusement park, having 
rides and concessions is Copen- 
hagen's Summer Tivoli and Dyre- 
haysbakken, and making many of 
its rides. It also has interests in 
Sweden and Germans,. It is largely 
a "family" firm, headed by lingo 
and Oscar Stefansen, but Anton 
(Tony) Hansen, a member of the 
firm, supervises all of its coin 

ÿ manses operations. 
'fuse Stefansens are definitely in 

the market for park and Arcade 
equipment, but find it difficult to 
do direct business with American 
firms because they have no dollar 
credits On the other hand they 

have one of their {Own make) Min- 
iature Railways operating in Ham- 
burg, and a Loop -n -Plane playing 
"festivals" in Germany -.which 
brings them German "credits" and 
the means to import German coin 
machines and rides. 

REX 
COIN MACHINE DISTRIBUTING CORP. 

121 So. Sauna St. Syracuse 3. N 

Phone: 2.8255 
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WHAT AMAZING GAME HAS IILOTTA GOT? 
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YOU' LL WAN certain that many of the machines 

ßa9 CALL NOW AND FIND OUT! 
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ALBANY. N. Y. V 
PHONE 625041 

e 224 N. MAIN ST., NEWARK. N. Y. 1226 BROADWAY, 
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CLOSE OUT -CLOSE OUT -(LOSE OUT 

450 COIN -OPERATED RADIOS 
FOR HOTELS. MOTELS AND HOSPITALS 

Priced at less than manufacturer's cost. 
All radios like new and operate like new. 

Will sell in any quantity. 
WRITE -WIRE -PHONE 

ROBERT LAWRENCE ELECTRONICS 
620 OAK LANE AVENUE, NORTH MINNEAPOLIS, MINNESOTA 

Phone: HYland 9611 

BEST BUYS OF THE WEEK! 
Completely Refinished Throughout! 

UNITED DELUXE CLIPPER $225 GEM BIG TOP GUN 

SALLY BRIGHT SPOT 

SALLY BRIGHT LIGHTS 75 MUTOS. SKY FIGHTER 

BALLY UNDERSEA RAIDER 125 UN. Del. CARNIVAL GUN 

GENCO RIFLE GALLERY 175 EXHIBITED SPORTLAND GUN 

6ENCO WILD WEST GUN 315 SEEMS COON HUNT GUN 

S3IS 
75 GENCO SKY ROCKET 300 

175 

200 
IES 
125 

COMPLETELY NEW DOMES FOR "POP CORN SET" VENDORS 

Complola with Lock, $31.50 EA. lois of 5 or Mon, El. 521.50 

ZODIAC VENDOR 
The Year Round Money Maker! 

$395 Complete With 1,200 eiRL. 

CHARLEY PIERI Get Oar list, NewUsed 
Games, All Types 

Monarch Coin Machine, Inc. 2257 Inc Linepin 9- 3996 -7 
N. Lincoln, Chico [e 14, III. 

TOP BINGO BARGAINS 
YACHT CLUBS 
PALM BEACH 
CONEY ISLAND 
HAVANAS 
TROPICS 

BEACH CLUB 
HAWAII 

$49.50 

$59.50 
ALL USED GAMES SHOPPED -READY FOR LOCATION. 

DU GRENIER (7 Col.) Cigarette Mochine, Model 67, all 

coin, 332 pock capacity, new (in original crates) $99.50 
TERMS: TI, Deposit With Order. WRITE. WIRE OR CALL 

MAYFLOWER DISTRIBUTING CO. 
2218 UNIVERSITY AVE., ST. PAUL 4, MINN. Midway 6 -7901 

Penny Magic 
e Continued from page 114 

chine was shown at the National 
Association of Amusement Parks, 
Pools and -Beaches show at Chica- 
go last December. It won an 
honorable mention for Mutoscope 

!as "a meritorious exhibit." 
At the time of its original show- 

ing, the machine actually did flat- 
ten out and inscribe the customer's 
penny, but this process proved 

¡impractical, and the firm revised 
the machine so that it now operates 
via the "mirage" process. 

5IENIPHIS- Commodities, Inc., 
has been appointed agent to dis- 
tribute the It. J. Heinz Company 
line of foods and soups here. The 
firm. managed by H. Ir. '!'odd. op- 
erates coffee and hot chocolate 
vending machines. 

WANT TO BUY 
1400 Model Wurlitzers 

M -100 -a Seeburgs 
CASH -HIGHEST PRICES 

FOR SALE 

2- Exhibit Sportland 

Guns $125.00 

50 -3 W I Wallboxes 49.50 

10- Seeburgs, Model C 525.00 

TEXAS PHONOGRAPH CO. 

509 S. Laredo St. 
San Antonio, Texas 

REMEMBER for 
EXPORT it's 

INTERNATIONAL SCOTT (ROSSE 

It's smart to do business 
with THE firm 
that does the most for YOU 

INTERNATIONAL SCOTT CROSSE'COMPANY 
- SCOTT CRCSSE COa'.'ANY 

1413 SPRING GARDEN .STREET PHILADELPHIA 30. PA. 

RI1le010u5e6 1i12 - 

6ron;nv.:el9 871 I?rhowonno Avr.. Scronran; Pn 

- 

WHILE THEY LAST! 

Used Jr. Size Pool Tables $ 75 

Used Sr. Size Pool Tables 100 

CLOSING OUT -BELOW COST - 
BRAND NEW POOL TABLES 

.,l.lUTHFR\ ,,;it T1111:,T11 t 

MUSIC COMPANY, INC. 
ISTAWIMID (PII 
WE Oe4ewm Ave., Lanier., Ky. 
liti R. Ivek Si.. Louisville 1, K . 

CLIN MAW PLACE Th. National ELrhanga for Coin 

Machina Parsonnal, Producis, 

CLASSIFIED Af=VERTISINßI Savicel snd Opporlunlliel. I 

NEW ADVERTISING RATES 
REGULAR CLASSIFIED ADS DISPLAY CLASSIFIED ADS 

Set in usual want -ad style. one pragr, eh, y Set larger type i.p to 14 pt.l and di.- 
n0 display. First line ,,t in regular 5 pt. payed to best advantage. No illustrations 
Caps. or er cuts pm.. . 

RATES: 51.00 a line -514.00 per inch. RATE: zor , word- Minimum $a.00. - CASH WITH ORDER 
CASH WITH ORDER á Unless credit has been established. 

In determining cost of regular Classified Ads be sure to c 

o 

unt your name and address 
when computing cost of ad. When using a Box Number in Care of The Billboard allow 
ter 6 additional words. On Box Number Ads a special service charge of 25c per insertion 
ie made for handling replies. 

ADDRESS ALL ORDERS AND INQUIRIES TO: 

THE BILLBOARD PUBLISHING CO., 2160 PATTERSON ST., CINCINNATI 22 

Business Opportunities 

EARRINGS, PINS. CAN BE PITT IN CAP. 
sulea, Set Per Rrosa Dols, plea pontage. 

d Jewelry. I. Empire 
it.. Dept B. C.. Providence, R. 1. au25 

EXCELLENT HONEY MARINO OPPOR 
tunnies In cola radios i coin televlalop 

for k AIMrEbuMn; Inalallatlone 

Jét*Ìliind tpeICés. Cooe.dio tm. 106 
Ave., Paterson S, N. J. *2'5 

E PIE VOTICE: 1 HAVE TAKEN OVER TH 
cram er husinea formerly oDtrated by 

Chat. Geson oL ClneNnafl, Ohlo i Tensa. 
Plorlda. Send orden to HHsIP Matoo. 6 
ti. Columbia, Union Clty. Ind. aW 

'arts, Supplies & Services 

STAMP FOLDERS DIRECT PROM MA \U 
facturer, unlimited Ruantlil. lmmrdsa 

4ellvery. Weise for prlcea. lT 3rs Sale, Co., 
3149 Market St., Pbiladclphta 3, Pa. l.wrus[ 
71940. ch auYS 

Used Coin- Operated 
Equipment 

5111.1.5 PANGRAIIS. TOP GRADE APPEAR ance antl mechauib,mk Alas Lew Arreda Machbtes. H. E Loebaacis, 1938 N. Empn`ua, R'Irhlta. Kan. 

NATIONAL SANITARY SALES 
Dept. SA 6410 N. Western Ave.. Chico. 4$ 

SHIPMAN sTAHP )IACEnPiR6-TWO COL 
Earhn'aulariäicDrt.tufóÌder áÌree'SÌ 1órY' pr1eN. .S.P., Waterpory 4, Conn. wsl, 

4-1 CIGARETTE AND CANDY MACHINES, 
S45 and up. Other vending machines. SS 

up. Established over 28 years. Mark H. 
Postel, 2562 Mawaukee Ave., Chicago .2, 
n1. 

CIGARETTE -CAN DY- COFFEE- 

CIGAROMAT 
FACTORY OISTRI6UTOR8- 

USelerLlt, I.endv J: Coffee, Wat1ln[ Scales, 
Royal RMt antl Hercury Claarelle alaC99,1W 

full 
Cmat and Gum Vendor. Welle 

`or full Information, price,, Irans. 

TEXAS ASSOCIATED ENTERPRISES 
P. O. IIOX 10{0 AMARILLO, TEXAS 

DR 3.0053 

Inlúmá 
aHM11mó é:NS 4is )firtá-riSPrCO. 

nlekel. S95: 12 Columbus Penny, a5,75. 
Natlnnal. 241 San.em. hlladelnhfe, . 

Wanted to Buy 

CIGARETTE. CANDY AND OTHER VENL>- 
ing machines: Cive hell devrrlptlon anA 

lowest Prives. Box 672. The Billboard, 
cage 1, 111. anus 

VENDING MACHINES WANTED-A OR 0 
Jacks, Northweaterp 18Y Silver Kloas, 

Acorns m pars. Counter utamee, Send ue 
your Isst Rake, 600C Sprlaa Garden SL, 
PhlladtlPhu 99. Pa. eAtin 

WANTED -te TAB CI7M VENDERS. ALSO 
Se .. SIee sum renders ,, Glut 

Jeetors. .11usie MaehiM Co., Btunswlek, Ga. 
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Advertised Used Coin Machine Prices 
PINBALL GAMES 

Mead 
HAS Low Avg. 

BALLY 
Atlantic City (5/52) $ 75.00 $ 49.50 $ 60.00 
Beach Club (2/53) 100.00 50.00 65.00 
Beauty (11/52) 80.00 50.00 70.00 
Big Time (1/52) 325.00 225.00 265.00 
Bright Lights (5/5i ) 95.00 65.00 95.00 
Bright Spot (11/511 95.00 50.00 65.00 
Broadway (12/55) 475.00 375.00 425.00 
Coney Island (9/25) 65.00 25.00 65.00 
Dude Ranch (9/51) 110.00 50.00 85.00 
Gayety (3/55) 175.00 95.00 135.00 
Gaytime (6/55) 300.00 195.00 230.00 
Hi -Fi (6/54) 125.00 64.50 95.00 
ice Frolics (1/54) 115.00 35.00 65.00 
Miami Beach (9/55) 325.00 235.00 295.00 
Palm Beach 17/52) 85.00 49.50 65.00 
Palm Springs 111/521 195.00 50.00 89.50 
Surf Club (3/54) 150.00 65.00 95.00 
Variety (9/541 185.00 119.50 150.00 
Yacht Club (6/531 85.00 49.50 65.00 

EYANS 
Saddle & Turf Club Model 

(10/53) $27500 $193.00 $195.00 

GOTTLIEB 
Dragonette (6/54) 5140.00 $139.00 $140.00 
Duette 14/551 235.00 219.00 235.00 
Gold Star (3/54) 150.00 145.00 150.00 
Guys & Dolls (5/53) 110.00 65.00 75.00 
Hawaiian Beauty 14/54) 160.00 135.00 149.50 
Mystic Marvel 13/54) 175.00 125.00 144.00 
Pin Wheel (11/53) 125.00 95.00 115.00 
Poker Face (9/53) 125.00 85.00 95.00 
Shindig (10/531 1 15.00 95.00 95.00 
Wishing Well (9/55) . 225.00 195.00 210.00 

UNITED 
Cabana (3/53) $ 95.00 $ 35.00 $ 50.00 
Hawaii (6/54) 125.00 69.50 69.50 
Leader (10/51) 95.00 50.00 50.00 
Manhattan 14/55) 195.00 150.00 175.00 
Nevada (8/54) 125.00 35.00 75.00 
Pixie (9/551 425.00 239.50 345.00 
Rio (11/53) 100.00 69.50 100.00 
Singapore (10/54) 135.00 65.00 75.00 
Tahiti (8/53) 100.00 35.00 90.00 
Triple Play (8/55) 295.00 200.00 235.00 
Tropics (7/55) 75.00 60.00 69.50 

ARCADE EQUIPMENT 

Code: AP -Auto Photo; B- Bally: CC- Chicago Coin; Er-- Evaus; 
En- Exhibit; G- Genco; Gb-- Gmeieb; IC-Keeney; M -Intl 
Mutoscope; R- Roovers; S- Seeburg; Sc- Sc)entIfic; Sit- 
Shipman; T- Telecoie; U- United; W- William; Wa- 
Watling. 

ABT Challenger (5/46) $ 30.00 $ 20.00 $ 30.00 
Basketball (G) 195.00 169.00 195.00 
Bat -A -Score (Ev) (8/48) 145.00 100.00 145.00 
Big Inning 031 (47) 115.00 85.00 100.00 
Carnival Deluxe (U) 275.00 200.00 225.00 
Carnival Gun (U) (10/541 245.00 225.00 225.00 
Coon Hunt (S) (2/54) 175.00 125.00 150.00 
Dale Gun (Ex) 89.50 50.00 65.00 
Derby. 4 Player (CC) 

(3/52) 125.00 110.00 125.00 
Drivemobilo 1M (7/54) 165.00 150.00 125.00 
Goatee (CC) (I/461 95.00 65.00 95.00 
Heavy Hitter (B) 49.50 35.00 49.00 
Hockey (CC) 75.00 65.00 75.00 
Jet Fighter (W) 110 /541 225.00 175.00 225.00 
Midget Movies (CC) 135.00 125.00 135.00 
Moon Rides (8) (5/54) 295.00 250.00 275.00 
Pitch'm & Bat'm (S) 175.00 125.00 175.00 
Polar Hunt (W) 345.00 225.00 345.00 
Rifle Gallery (G) 16/541 200.00 175.00 185.00 
Shoot the Bear (S) 145.00 89.50 145.00 
Shooting Gallery (Ex) 

(6/541 175.00 125.00 150.00 
Sidewalk Engineer (W) 

(5/551 195.00 195.00 195.00 
Silver Bullets 18x) (11/49) 125.00 69.50 125.00 

MOST ACTIVE EQUIPMENT 
(For loar -week pried 'tiding with !sae dated 

Ally 28, 19561 

ARCARE EQUIPMENT 
1. SEEBURG -Coon Hunt 
2. EXHIBIT -Sportland 
3. SEEBURG-Shoot the 

Bear 
3. EXHIBIT -Shooting 

Gallery 
4. EXHIBIT -Dale Gun 
4. GENCO -Rifle Gallery 

MUSIC MACHINES 
1. AMI -Model D -80 
I. ROCK -OLA -1436 
1. WURLITER -1250 
1. WURLITZER -1500 

SHUFFLE GAMES 
1. UNITED -Royal 
2. KEENEY -Bikini 
2. UNITED -Capital 
3. UNITED-Clipper 
3. KEENEY -Pacemaker 

VENDING MACHINES 
I. National 950 
2. National 930 
3. PX (10 Col.) 
4. National M -9A 
4. Northwestern 49. lc 

PINBALL MACHINES 
Ihlaeafact with fen Cr meta game. listed below! 

BALLY UNITED 
1. Miami Beach 1. Pixie 
2. Variety 2. Tahiti 
3. Gayety 3. Cabana 

. GOTTLIEB WILLIAMS 
1. Pixie 1. Disk jockey 
1. Guys G Dolls 1. Times Square 
2. Duette 2. C. O. D. 
2. Mystic Marvel 2. Hayburner 
2. Poker Face 

Explanation of Coln Machine Price index 
Prices given in the lades are In no way intended to be "standard," 
"national," "ser,' or often an authoritative reflection of what pries 
should be on used equipment. Prices in the Index are designed. 
however, to be a handy guide for price ranges. Any price obviously 
depends on the condition of the equipment, age, time on location, 
the territory and other related factors.. 

Highs and Lowe. Pquipment and price. listed above are (mete 
from advertisements In The Billboard for the period shown. Lin- 
ings ate the highest and lowest prices advertised on musk machines 
which hare been dvertlsed to times or more for. the four -week 
period, and on all other mulpment which has been advertised Iwo 
times or more "Highs" and 'Rows" are most meaningful when 
used with mean average listing. 

Mma Average. The mean average ta a computation baud on all 
prices at which a machine has been advertised at for the four -week 
period indicated and reflects the dominant advertised Klee. It is not 
a simple average between the "high" and the "low." High sad low 
indicate price range; mean average Indicate* On price level at 
which most of the machines are advertised tor. Therefore, when the 
mean average is nearer the 'Tlgb," it indlcate. the 'low" is 
unique prier probably tot "as b" or "distressed" equipment. 

Most Adige List. The Most Active Equipment Iht shows which 
machines fn major categories have been advertised the greatest 
number of times for the four -week period Indicated. In the case 
of pinball game* only most advertised games are listed of each 
manufacturer who has eight same. or more listed below. Machine 
in all categories appear in order of frequency advertised. Numbers 
indicate politics.. 

Mean 
Hlsh Lew Are. 

Six Shooter lEol 95.00 
Sky Fighter (M) 19/531 135.00 
Sky Gunner (C) (9/53), 145.00 
Sky Rocket (GI 15/55) ...345.00 
Sportland (Ex) (11/51) 195.00 
Telequio (T) (1/44) 99.50 
Ten Strike 1E1 (46) 85.00 
Undersea Raider (2/46) 125.00 
Wild West IGl (2/551 335.00 
Zingo (U) (1 /51) 65.00 

95.00 
110.00 
95.00 

300.00 
175.00 
85.00 
75.00 

125.00 
300.00 

65.00 

95.00 
125.00 
115.00 
345.00 
185.00 
95.00 
85.00 

125.00 
315.00 

65.00 

MUSIC MACHINES 
AMI 
Model D -80 (51) 40 sel., 

78 RPM $299.50 $175.00 $225.00 

Mean 
Hide Low Ave. 

ROCK -OLA 
1436 A -1531 120 sel., 

45 RPM $275.00 $145.00 $225.00 

SEEBURG 

M.-100 -C (53) 100 sel., 
45 RPM $595.00 $485.00 $545.00 

WURLITZER 
1250 (501 48 sel., 

78 RPM $175.00 $129.50 $169.00 
1500 (53) 104 sel., 

45 -78 RPM Mix 275.00 200.00 250.00 

SHUFFLE GAMES 

Advance Bowler (CC) 
15/53) $135.00 $ 95.00 $100.00 

Arrow 1CC) 315.00 285.00 315.00 
Bikini (K) 16/54) 150.00 150.00 150.00 
Bonus Bowler IKl (3/541 125.00 75.00 75.00 
Bonus Score Bowler 

(CC) (4/55) 345.00 125.00 295.00 
Capitol (UI (6 /551 295.00 240.00 275.00 
Cascade (U1 12/53) 75.00 50.00 60.00 
Chief (U) (11/531 145.00 95.00 110.00 
Classic (U) (6/53) 85.00 75.00 85.00 
Clipper (U) 15 /551 285.00 215.00 275.00 
Clover Shuffle (U) 11/531 75.00 65.00 65.00 
Comet Targette (U) 

111/541 175.00 175.00 175.00 
Criss -Cross (CC) (11/531 125.00 1 10.00 125.00 
Criss -Cross Targette 

Regular (CCI (1/55) 150.00 125.00 150.00 
Double Score (CC) 

(3/53) 75.00 50.00 75.00 
Feature (CC) (7/541 185.00 125.00 150.00 
Fireball - ICC) (11/541 245.00 195.00 225.00 
Flash (CCI (9/54) 195.00 145.00 195.00 
Gold Medal (81 (3/551 300.00 300.00 300.00 
Imperial (UI (9/531 175.00 75.00 175.00 
Jet Bowler (B) (8/541 200.00 175.00 195.00 
King (CC) 120.00 95.00 120.00 
Leader Shuffle Alley (U1 

(11/531 175.00 100.00 125.00 
League (K) (8/501 145.00 120.00 120.00 
Magic (8) (12/54) 275.00 225.00 275.00 
Mars Deluxe (U) 225.00 215.00 215.00 
Olympic (U1 (8/54) 75.00 50.00 75.00 
Pacemaker (K) (9/531 95.00 50.00 50.00 
Rainbow Shuffle Alley 

WI I (8/541 175.00 99.50 100.00 
Royal (U) (8/541 95.00 85.00 95.00 
Shuffle Alley 10 

Player (K) 6000 55.00 55.00 
Speedy (U) (8/54) 175.00 165.00 175.00 
Super Frame (CC) 

(5/541 165.00 100.00 125.00 
Targette (U1 175 00 150.00 165.00 
Team Bowler (U) 

(1 /541 169.00 120.00 155.00 
Triple Strike Bowler (CC) 275 00 225.00 275.00 

VENDING MACHINES 

Acorn Sc or lc S 10.00 5 8.50 5 8.50 
Columbus lc Bulk 8.50 5.00 6.50 
Keeney Electric (9 Col.) 135.00 125.00 135.00 
National M -9A 

(9 Col.) 135.00 125.00 125.00 
National -930 110.00 85.00 95.00 
National 950 115.00 90.00 110.00 
Northwestern 49, lc 12 50 12.00 12.00 
Northwestern Deluxe 

lc & 5c 12.00 9.95 12.00 
PX (8 Col.) 115.00 100.00 115.00 
PX (10 Col.) 125.00 115.00 125.00 
Rowe Crusader (8 Col.) 135.00 95.00 135.00 

COIN CALENDAR 
P'ollovting are dates of interest and importance to all coin 

machine operators, distributors and associations. Check the 
calendar weekly for new events in your area. 

August 1 - Springfield Music Operators' Association, 
monthly meeting, association headquarters, Springfield, Ill. 

August 1 -Music Operator; Society of St. Joseph Valley, 
monthly meeting, offices of Carl Zimmer, Mishawaka, Ind. 

stagna( 2- Summit County Music Operators' Association, 
monthly meeting, Akron, O. 

August 2- California Music Merchants' Association, Sacra- 
mento division, monthly meeting, association headquarters, 
Sacramento. 

August 8- Retail Amusement Association of Canton, O., 
monthly meeting, offices of the Elum Music Company, Mas- 
sillon, O. 

August 9- MasFachusetts Music Operator? Association, 
monthly meeting, Baconsfield Hotel, Brookline. 

August IO- Cleveland Phonograph Merchants' Association, 
monthly meeting, Hollenden Hotel, Cleveland. 

August 13- United Music Operators of Michigan, monthly 
meeting, Fort Wayne Hotel, Detroit. 

August 1$-- Automatic Equipment and Owners' Association 
of Indiana, monthly meeting, association headquarters, Gary. 

August 16- Eastern Ohio Phonograph Operators' Associa- 
tion, Youngstown, O. 

August 19 -20 -South Dakota Phonograph Operators' Asso- 
ciation, quarterly meeting, Lawler, Mitchell. 

August 20- Westchester Operators' Guild, Inc., monthly 
meeting, Afnerican Legion Hall, White Plains, N. Y. 

August 2I- Chicago Independent Amusement Association, 
monthly meeting, Congress Hotel, Pine Room, Chicago. 

August 27- Central States Music Operators' Association, 
monthly meeting, 80$ Main Street, Peoria. 

September 14- California Automatic Vendors' Association, 
hi- monthly meeting, Ambassador Hotel, Los Angeles. 

September 20-- Record Music Service Association, annual 
golf outing, Southmoor Country Club, Chicago. 

September 22 -23 -The Music Guild of Nebraska, quarterly 
meeting, Omaha. 

Genco Lists 
Rifle at $595 

CHICAGO - Genco Manu- 
facturing dr Sales Company's new 
State Fair Rifle Gallery is correctly 
listed at $595. Genco inadvertently 
listed the price at $495 in a report 
to TheiBillhoard, issue of July 28. 

Main new feature of the gun 
game is an entirely new target 
idea -rolling halls that are shot 
off of a track. Other targets in- 
clude a large comical figure which 
waves its arms, tips its hat and 
falls backward when hit; two light - 
up candle targets that "go our 
when hit, and two rows of sta- 
tionary targets representing owls 
and goats. 

www.americanradiohistory.com

www.americanradiohistory.com


 

AUGUST 4, 1956 THE BILLBOARD COIN MACHINES 117 

ATLAS...BETTER MUSIC for Your Money! 
A.M.I. MODEL A . 

A.M.I. MODEL C 
A.M.I. MODEL E -120 
WURLITZER 1250 
WURLITZER 1500 
WURLITZER 1500 -A 
ROCK -OLA FIREBALL (120) 

$ 95 
150 
465 
175 
275 
325 

. 275 
'3 

rt. . 
-- 

ATLAS 111S11. [011P1.1Y A Quarter Century 
of Service 

2120 N. WESTERN AVE., CHICAGO 47. ILL.. U. 3. A. 
AMINIF 

RECONDITIONED - REFINISHED LIKE NEW! 

Terms: !S Dep.. Cal. C.O.D. 

ARrMtap 6-5005 

REDD -HOT SUMMER SPECIALS! 
SEEBURG 
100 A 

BL 

$245 
375 
400 

C 485 
695 

WRITE V 200 

WURLITZER 
1800 
1700 
AMI ( -120 

$815 
695 

Over 200 beauti- Over 100 Bingo 

ful Alleys - Capi- 

tal-Clipper- 
League - Chief - 
Leader - Cascade 

-Olympic- 
Clover. 

-Broadway- 
Miami Beach - 
Gay Time - Big 

Time - Variety - 
Gaiety - Beach 

Club -Dude 
Ranch. 

D STRIBUTORS: send us Year whole In- 
ventory. W want to buy and will pay cash for all 
makes and models of coin machines. 

298 Lincoln St, Allston 34, Mass. 

Algonquin 4 -4040 t ,^" 
IRdefve .0. 1640en ter 

WURLITZER-BALLY-EXHIBIT-CHICAGO COIN d 

RECONDITIONED EQUIPMENT 
NOT ONLY do our prices compare favorably with other advertised prices, but 
our machines just can't b quailed for appearance, dependability and just 
general, all -round value! We clean them ¡mid. and .t, scrape and lacquer 
the rails lik new and recondition them so you can put them right on location 
just as soon as you get them, confident that they will perform satisfactorily. 
Isn't that something worth knowing? 

NIGHT CLUB $450.00 

BROADWAY 410.00 

BEACH BEAUTY 335.00 

MIAMI BEACH 250.00 

GAY TIME 200,00 

GAYETY 115.00 

BIO TIME 225.00 

VARIETY 115.00 

SURF CLUB $ 15.00 

ICE FROLICS 75.00 

PALM SPRINGS 15.00 

BEACH CLUB 60.00 

MANHATTAN 150.00 

TRIPLE PLAY 190.00 

PIXIES 275.00 

STARLET 275.00 

H.M.BRANSON DISTRIBUTING COMPANY 
811 EAST BROADWAY Phone: WAbash 1343 LOUISVILLE 4, KENTUCKY 

EXCLUSIVE DISTRIBUTORS OF ROCK -OLA PHONOGRAPHS AND BALLY GAMES 

Your Money Goes farther at NATIONAL! 

ATTENTION! 
NO. ILLINOIS and IOWA 

OPERATORS! 

Here's Your "Perfect 
Game "- Gottlieb's 
Striking new 5 -Ball 

CLASSY 
BOWLER 

Right Down Your Alley 
with the Hottest Play 
and Biggest Earnings 

In Years! 

Order Today! 

WANTED 
CASH or TRADE 

GOTTLIEB 

4- Player SUPER JUMBO 

4-Player JUBILEE 

CALL COLLECTE 

Late BINGOS 
Broadway . ....$425 
Miami Beach ... I95 

`!TI0 i,.-il, cots, 1.lcfft.t. UNA tt%\'Gt: 
:411.13 DIVERSEM BLVD Phone BUckinghom 1 -0466 CHICAGO 14 

GIVE TO DAMON RUNYON CANCER FUND 

Ops Bandwagon 
Continued from page 106 

time must do all he can to keep 
those lie has completely satisfied. 

A third is that since music ma- 
chines constitute the backbone of 
the operator's business he should 
specialize in music, both juke boxes, 
and if possible, background music, 
but that even then he must stand 
ready to supply his locations with 
any other type of equipment they 
leant. 

Leroy J. Lambert, of Lambert 
Music Company, Stockton, Calif., 
typifying the first point of view, 
declared: "The trend among music 
operators will be to more diversi- 
fication of coin -operated equip. 
ment because of the need for in- 
creasing gross takes. Besides, it is 
easier to place different equipment 
in locations that you are already 
doing business with than it is to 
show a large increase in the num- 
ber of phonograph locations." 

A Meridian, Miss., music opera- 
tor, J. C. Moore, who also operates 
a business outside of operating, 
explained that he has always op- 
erated equipment besides juke 
boxes because it helps to increase 
takes and balance out operating' 
costs, which, because of higher 
equipment costs and record costs, 
run higher than for games. 

G. M. Shriner, of Highway Nov - 

elty Corporation, Bedford, Pa., ea 
plained that diversification will con- 
done to increase because "other 
machines can be serviced at the 
same time as juke boxes." But he 
also said that operators should do 
a better job of operating in music 
machines. 

The idea that competition is forc- 
ing increased diversification is 
voiced bluntly by George R. 
Rhodes, Uniontown, Pa.: "The mu- 
sic operator must, in order to pro- 
tect his good locations, furnish his 
locations with all coin - operated 
equipment necessary to keep out 
cut -throat competition." 

An Ohio operator expressed the 
opinion that because the two 
sources which supply expansion 
for music- existing locations that 
do not have music and new loca- 
tions -are becoming scarcer, opera- 
tors must diversify with other 
equipment for additional income. 

Even operators who want to spe- 
cialize in music don't feel that they 
can afford to because, being an op- 
erator, they must answer the needs 
of their locations. A New York 
State operator pointed out that lo- 
cations in his area wanted one op- 
erator for all equipment. 

Leading the list of equipment 
which operators are diversifying 
with are shuffle bowlers and pool 
games. They're followed by pin- 
ball games, with gun games run- 
ning a close third. Cigarette ma- 
chines and other vending machines 
such as candy, gum and nut ma- 
chines are also operated increas- 
ingly by music operators. 

(Editor's Note: For a de- 
tailed examination of the trend 
to diversification by music op- 
erators, see the Music Opera- 
tor Forum series in the music 
machines department begin- 
ning in this issue.) 

Travel 
Adventure 

essd ;s.r a.6da, 
'stare the 0a.sr ship of 

Ws wa:4. olahdw 

CLEAN GAMES READY FOR LOCATION 
Variety $135 Beach Club $55 
Gaiety 115 Dude Ranch . 55 

Ice Frolics 95 Palm Beach 50 
NIFi 90 Yacht Club 45 
Surf Club 70 New Bally Pin Pool, Long ....Write 
Bally Beauty 60 New Keeney Flicker Pool.. ..Write 

New Pool Slicks , $1.50 each 

Immediate delivery 
1/2 DEPOSIT 

FRANK MILLS, Mgr., Dept. R -6 

SUPERIOR SALES CO. 
7855 Stony Island Ave. Chicago BAyport 1 -1616 

LOWEST PRICES IN THE INDUSTRY! 

s,á' REPLACEMENT 

SLATE TOPS 
FOR REGULATION SIZE POOL TABLES 

GIANT SIZE BUMPERS LIVE RUBBER BUMPERS 

BEST QUALITY RUBBER -BACKED BILLIARD (LOTH 

DISTRIBUTORSHIPS STILL AVAILABLE 

Write, Wirt or Phone GEORGE PONSER, Sales Manager 

EASTERN NOVELTY DISTRIBUTORS, INC. 
123 -1 Runyon Street Bigelow 3-7422 Newark a, New Jersey 

.imminme ALWAYS BEST BUYS ALL WAYS immur 
NOW DELIVERING NEW United's SELECT PLAY, MONACO; Goltlieb's 
CLASSY BOWLER, Geaco STATE FAIR, C. C. TWIN HOCKEY, Valley 
POOL TABLES, MUTO. LORD'S PRAYER, HOROSCOPE VENDOR. 
Lane's SIMPLE SIMON FIE WAGON. MILK TRUCK AND BEAR CAT 

SNUFFLE ALLEYS BINGOS ARCADE EQUIPMENT 
Capital $243.00 ABC 530.00 tUly BIp Innlnp ..5 43.00 C leper 225.00 gp,cn Beauty .... 373.00 

E :IIY Defender ... 723.00 cnl.f 15.00 such club ó5.0o e.11ppnpm.r. new 3 +s.00 Ca:cad .1.00 ,IIY nos 70.00 
1113:1 Hama}, F.S.. 343.0. Cmwr 43.04 tree 4315 6e.00 

C lanlc 45.00 {rite spot {5.00 Coon Hunt 1$0.00 
DLUx 50.00 Bit Time Ss0.00 C.C. PLlarol 50.00 
Darby ReII 173.00 Cabana {23.00 C.C, t @cky 73.00 Impari,l 73.00 Cabana 45.00 Champion Hockey. 125.00 L,ar 125.00 Oud Ranh e3.00 Dale Gun 30.00 
League Howler .... 110.00 Gay 71m. ]]5.00 Evans Bat.A -Score 145.00 OIYm Pic 70.00 YNY 113.00 Ex. Sportland .175.00 Rainbow 19.30 Mei:tr 50.00 " Rpe 15.00 Miami 263.00 Ix. Shooting Star. 155.00 
tpeatlY 1{3.00 Manhattan 175.00 K.O. Eller, F.s.... 350.00 
Team aowler - 120.00 Nv,tl 50.00 KeneY tpo rlsman. 1fá.00 
10th Frame {0.00 Nita Club 473.00 Llte A L.aglle.... 75.00 

PIm Sprinpf 65.00 Midget Movie: . 125.00 PIm Bach 65.00 Muro. Card Vend.. 50.00 
Epof Life 43.00 Mulo. Photom,f .. 350.00 

PI. Original ... 50.00 
eny Victory ... 150.00 
ball. Rocket 175.00 
C.C, 101h Fr. Obl. 

Score 50.00 
C.C. Eirebell 125.00 
Genco 5 Pl, 

Rebountl 50.00 
Genco 171. Pool 115.00 
Gor. gowlett . 25.00 

CIGARETTE MACHINES 

LEHIGH 12C0L. NeW 
Alltoln Combin,- 
tlen: i273.00 

Imchnlcal) 
Mercury, 1 cal. .5163.00 
National 130. used 9500 

x 
nan,! 1so 11:.00 

P 10 col Iu.Oo 
Elecfro 5 CPI. . /f.00 
KeaneY 1 col, list. 23á.1t0 
elecrro 10 ca 433.00 
All used ulpmnf 
shopped nTi nfin Hhed 
with 7áf n0 kin5 ais. 

Stars 45.00 

5SinDOr 
75.00 

tarlel ]95.00 
Surf Ctub 95.00 

TrlDle PIY 210.00 
Tropicana 45.00 n ene clue 50.00 
Variety 173.00 
pixie 34$.00 

3 

GENCO UPRITEf 

1 
35 Jumping Jacks, 

4/o a cola 
N .15.00 ea, 

fllvar Ches}f SS.00 .e. 

MILLS 

COFFEE VENDORS 
12 excellent shape, 

,.00,íp 
capacity (350.00 N, 

Clasp -POOL 
TA BLESOuf All Naw 
x. Spanish 
Pool !130.00 

Un. Roto Pool 130.00 
Un, Hlt 

s Tic -Ta 
Pool 

- 

130.00 
Lens' 

Ta 150.00 

Muto. Drive 
yourself 325.00 

Muto. Lord's 
Prayer 393.00 

Poma i 375.00 
PI 

a}cnhra'm 

B,f'm 17$.00 

Steam Shovel 325.00 
Sebu rg Br Gun 125.00 
Silver Bullet 125910 
Shoe Brush UP 13.00 
Shoe Shine Machine 150.00 
f Id W,Ik Enpinsar 15.00 
Twin Ho<keY, n w Write 
Un, Super Slutr, 

new Write 
Vlbretors, F.S. 150.00 

odiac, new 39$.00 
Zero Dart, . 715.00 
Zln , 

Pollard 
Football 75.00 

Ex. Lev, Meter 25.00 
Keeney Air Raider 125.00 
Keeney Submarine 125.00 
LIM r,for 75.00 
ti irc Fl r 110.00 
RoPovers Nam 

late 
Skill Jump 

WURLITZER DISTRIBUTORS 

125.00 
43.01 

1021 PROSPECT AVE., CLEVELAND 13. OHIO 
All Phones: Tower 14773 

Terms: 1/3 deposit with all orders, blante C.O.D. 
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Exclusive Distributors for 
AMIChicago Coin .Exhibit.Genco -GottliebKeeney- Williams 

NEW GAMES IN STOCK 

GOTTLI EB 
Classy Bowler 

WILLIAMS 
Surf Rider 

Crane 

MUTOSCOPE 
Lord's Prayer 

CIGARETTE MACHINES 
Lehigh MC -12 -M Er E 

Eastern Electric 12 Col. 
DuCrenier K- 12 -K -14 

GENCO 
State Fair 

CHICAGO COIN 
Twin Hockey 
Steam Shovel 

BERT LANE 
Goldie Horse 
Fire Engine 

KEENEY 
Coffee Vendor 
Snack Vendor 
Soup Vendor 

Comb. Coffee & Chocolate 

CLOSE OUTS 
Gottlieb Scoreboard Williams Piccadilly 

Gottlieb Derby Day Williams Deluxe 4 Bagger 

Genco Hi -Fly Baseball Bert Lane Dead Zero 

LARGE STOCK OF USED PIN BALLS, 
PHONOGRAPHS, BOWLERS, POOL TABLES 

WRITE -WIRE -PHONE 
for the Best Deal 

Miller - Newmark distributing company 
42 Fairbanks, N. W. 5743 Grand River Avenue 

Grand Rapids, Michigan Detroit, Michigan 

GL 66807 TYler 82230 - 82231 

WORLD WIDE ...Headquarters 
for Value, Quality, Service! 

163 POOL TABLES 
ALL MAKES -ALL MODELS 

Hole -in- Middle . Lite -Up Bumpers 
New Cue Sticks and Balls 

LIKE NEW -Only $89.50 

WANT TO 
BUY!!! 

UNITED REGULATION 

BAlLY CONGRESS 

CHI. COIN HOLLYWOOD 

GAMES' BIG HORN 

6AMES' HUNTER 

UNITED CAPITAL 

UNITED awn 

UNITED , 

BINGO 
SPECIALS! 

STARLET $295 

PIXIES 185 

TRIPLE PLAY 215 

NEVADA 75 

WILL TRADE POOL TABLES 
for All Types of 

KIDDIE RIDES and HORSES 

Cable Address: 
"GAMES," 
Chicago 

COINMEN YOU KNOW 
Continued from page 109 

whose hobby is operating a ham radio, says he talks to people all over 
the world... , Johnny Allegrezza, owner of Shaw Amusement Com- 
pany, is in Veterans' Hospital at Jackson, and his brother, Alex, is 
taking care of his route.... Lois Dyess, former owner of Dyess Music 
Company, Greenville, Miss., recently sold out to H. C. Smith.... Paul 
Maucel, owner of Paul's Novelty Company, Greenville, is leaving with 
the Navy Reserve for two weeks of active duty in Cuba. John Nathan 
and Robert Fava will be in charge of the route in his absence. 

Eddie Barnes, owner of Eddie's Music Service, Greenville, reports 
he is buying some new Seeburg phonographs in anticipation of a big 
fall business. ... Carl King, owner of King Music Company, Green- 
ville, says his game business is off a great deal this summer.... Pete 
Manos, owner of PM Music Company, Greenville, has moved his office. 

Buddy Tolliver, Hollandale, Miss., operator, reports his location 
at the nearby State park is getting a lot of action this season, ... J. T. 
Long, owner of Long Music Company, Hollandale, reports the crops in 
the fertile Mississippi delta look very good after a recent big rain and 
should jump juke collections this fall 

Boston 
By CAMERON DEWAR 

JUKE BUSINESS BOOMING. Si Reed, of Redd Distributors, reports 
that in spite of the slow vacation season the Wurlitzer 2000 is going 
out faster than they're coming in.... Jack Hawkins, of the Redd staff, 
back after a fine rest in Mississippi. Hank Petit, Wurlitzer field en- 
gineer, and Paul Calamari, Bally representative, paying a visit at Redd's. 

Irwin Margold, of Trimount Automatic Sales Corporation, glad 
of the new air -conditioning equipment after returning from a rest on 
Cape Cod.... Salesman Dan Brown off to Maine for a two -week vaca- 
tion. Joe Leonard, Art Massacre and Bob Rome going great guns in 
the new line of sound equipment installation. Salesman Dave Risken 
and Russ Eckels, of the background music department, both finding 
Falmouth ideal for their vacations. 

Barney Blatt, of Atlas Distributors (AMI), back in harness for a 

short spell after his heart ailment. He seems to be improving steadily. 
Coinmen were shocked at the deaths of two of their numbers last 

week. Peter Covarno, of Norwich, Conn., was killed in an automobile 
accident. Chris Magenta, of W'illimatic and Thompsonville, died while 
attending the Narragansett race meet. 

Ed Ravrehy, of Associated Amusements, happy over the reception 
of the new in -line pool game, Monaco. Ed is just back from a success- 
ful tour of the Connecticut territory, will spend some time at his place 
in Hyannis. The Ravrebys and Dick Mandell and wife will head for 
Chicago for the unveiling of the Rock -Ola 200 August 9.... Asso- 
ciateds service manager, Don Merril, off on his vacation as sales chief 
AI Levine got in from his holiday in Vermont. 

Jerry Flatto, of Boston Record Distributors, really working these 
days with his assistants on vacations. Jack Sager is in Duxbury, Jerry 
Cronin in National Guard Camp on Cape Cod and pert Barbara Mc- 
Kinnon has gone to Maine.... Perry Lipson, of Newton, adding more 
restaurants to his route and finding 200- selection phonographs really 
pay off. He went up 45 per cent in his gross on the changeover. 

Milwaukee 
By BENN OLLMAN 

A GIRL FOR JOHN. Its a baby girl for Mr. and Mrs. Sal John. He's 
one of the routemen for P. & P. Distributing Company, and this is his 
second child. Bob Puccio and Joe Pelligrino, partners in the P. & P. 
firm, drove to Chicago for a day of equipment shopping. Tom Puccio 
left for several weeks' vacationing in the East. 

Vacation time has hit cash receipts, according to George Schroeder. 
Music has taken a sharp drop, he adds, with pool tables also going 
for a downward ride. Schroeder s routeman, Danny Karolczak, is vaca- 
tioning in California.... Gabe Nelson, bookkeeper for United, Inc., 
Wurlitzer distributor, is spending the next 10 days on a honeymoon 
trip to Canada. He got married last week. 

Harry Jacobs jr. and Woody Johnson are holding a trade showing 
of the new Wurlitzer equipment in the Fox River Valley territory this 
week. Schedule calls for an extended stop at the Northland Hotel in 
Green Bay. . . Johnny O'Brien, Mercury Records distributor, is re- 
ported improving in health and expected back at the office this week. 
Larry Fischer has been filling in for O 'Brien, making his local stops 
for him during his absence. 

Detroit 
By HAL REYES 

SMALL BACK IN TOWN. Roy Small, conciliator for the United Music 
Operators of Michigan (UMO), has returned from his Florida vacation. 
Office secretary Fay Grossman says things have been jumping, with 

(Continued on page 121) 

Your key to 

SALES RESULTS - 
the advertising columns of 
THE BILLBOARD! 

3000 
GAMES d MUSIC IN STOCkI 

* BINGOS 

* NOVELTIES 

* SHUFFLE ALLEYS 

* SEEBURG & 
W U RLITZERS 

FOR COMPLETE SATISFACTION 

DEAL WITH THE WEST 

COASTS OLDEST AND 

LARGEST DISTRIBUTOR 

OP 

GAMES b MUSIC 

FOR EXPORT TOO 

CABLE OR WRITE TODAY! 

ADVANCE 
AUTOMATIC SALES COMPANY 

1350 Howard St.. San Francisco 

POOL TABLES 
90 and up 

SPECIAL DELUXE 

CUE STICKS, $1.85 

POOL GAME SUPPLIES 
Chalk. Cr. S 330 
10- Minuta Cement. Tube .20 
Cue Clamps. Ea. .25 
Plastic Cups, red or white. Ea .50 
Coin Chutes. Ea. 10.80 
Pleyfield Cloth 9.50 
Set of 10 2rV0" Pool Balls 12.00 
Set of 8 Pucks 12.00 
Shuffle Game Was 3.50 

EXTRA SPECIAL 

Keeney Sportsman Gun 

5175aoo 

BINGOS 
Night CIsb , .. Write 

Broadway $445.00 
Beach Beady 395.00 

Miami Beach 295.00 

Big Time . 250.00 

Gay Time 240.00 

Variety 125.00 

Pixies .:... 295.00 

PURVEYOR 
DISTRIBUTING COMPANY 

4322 -24 N. WE51ERN AVE. 
CHICAGO 18, ILLINOIS 

PHONE: JUNIPER 8.1814 

CAREER AHEAD... 

tinr 

snr« tredra. 

FOR SALE-BET BUYS 
Beach Beauty ...$340.00 Southern Bella ..$175.00 Big Time $235.00 
Variety 135.00 
Gay Time 225.00 

Wishing Wall . 

Williams Super 
195.00 Ica Frolics 90.00 

Saddle O Turf 180.00 
Surf Club 
Manhattan 

85.00 
175.00 

Pennant 
Miami Beach ... 

135.00 
235.00 

Slugging Champ. 185.00 
Sweet Add -a -Un 175.00 

-Hawaiian Beauty. 115.00 Gayety ........ 135.00 C. Coin Home Run 120.00 

One -third deposit required. Write, wire or phone 

CROWN NOVELTY CO., Inc. 
920 Howard Avenue, New Orleans, La. Phone Canal 7137 

Nick Carbajal, Gen. Manager 
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CLOSING OUT Kruzick to Show BRAND 

NE1N POOR. GAMES Coin Golf Game 
To Chi Industry 

FORT WORTH - Matt Kru- 
zick, Fort Worth e l e c t r i c i a n- 

Pool Game Playfields inventor, was scheduled to arrive 
in Chicago Tuesday (31) with his 
coin- operated golf putting game 
model. 

Considerable interest has been 

MARVEL 

MFG- 2$45 w. rullrfen expressed among manufacturers, 
CO. T9Ì hlDiékena' 2.2 24 distributors and operators in the 

coin machine field regarding the 
idea of a coin golf game suitable 
for tavern locations. 

The Kruzick model is one of 
several golf units being considered 
for production by coin machine 
manufacturers. 

The game is eight feet long, 
with a rolling playfield simulating 
a golf green. Base is of all -metal 
construction. 

When player inserts a coin, a 
golf ball is delivered near his feet. 
After each shot, for five consecu- 
tive times, the ball returns to the 
player whether or not the putt is 

AMUSEMENT MACHINES CO. sunk. 

REGULAR AND KING SIZE 

AT BELOW COST ! ! 
(ANTI -WARP ADJUSTERS INCLUDED) 

POOL SUPPLIES 
Cu Slicks 3 1.50 
Chalk, Gross 7.50 
Plastic cups, red, white, 

Zlow 
j0 

Plwhic umperf, red or 
whits ,f0 

Pool Bella sat g 10, are 10.00 
Overhea0 Adlu 10.00 
Anfi.W arp AlVfferf, Mt 

W ewo 8.95 Billird Rail Brush, dos x.00 
Cue Repìr Kif 1.73 
W rife for <omple /e list of Parts. 

Novoply- complete, rasa for insnilalion. 
3.hol models, center hola aulpped 
with Plug for 7 or 3-hol play. Each...$33.00 

King Sin Tapa. each 43.0e 

Joe Ash says... 
When you compare quality 
with price, Active is never 

undrsoldf 

EXCLUSIVE DISTRIBUTORS 

FOR WURLITZER B D. 

GOTTLIEB B CO. in S. Jer- 

sey, D.I. and E. Pennsylvania. 

Joe Ash says... 
Exhibit 

SKILL SCORE 
Electric Scoring 

Pool Table 

$95.00 
SLIGHTLY USED 

ACTIVE 666 N. Brood Sr. 

IRcmonf 1.449$ Phila. 30 
Wrin or wire for prices 

If the ball is sunk it is regis- 
r "OU CAN ALWAYS DEPEND ON ACTIVE -ALL WAYS- toed on a scoreboard attached to 

the far end of the game The 
scoreboard backglass portrays a 
fairway scent and scores light up 
automatically o11 a flag on the 
green. * ** 

DlZTRIaOT,MQ, INC. 

= GAYETY $115.00! SURF CLUB ...$ 10.00 

i MIAMI BEACH . 115.00 VARIETY 135.00 

1 

S 

CLEANEST GAMES YOU'VE EVER SEEN I 

1/3 DOWN, THE REST "SIGHT DRAFT" 

Florida Drop -Off 
Continued from page 114 

rent slump is that coin pool games 
have experienced a substantial drop 
in play. This in itself would have 
caused a decided drop in collec- 
tions, summer or not. 

Secondly, entertainment habits 
have changed, with many people 
seeking recreation on the beaches 

Sand waterways. Too, many poten- 
tial game players leave this area to 
g on their vacations, but this has 
been partially offset by the influx 
of vacationers from other climes. 

Some Do Well 
Tho most operators are currently 

having troubles, several of the 
large. game operators in this area 
report business as good, and in 
one case, even better than at any 
time during the year. Lucky Skol- 
nick, of Music Makers, Inc.; Morris 
Marder, of M & H Service, and 
Ozzie Truppman. of Advance Mu- 
sic Company, all report business 
has held steady. 

Harry Steinberg, of Neil Shuf- 
fleboard Company, reports busi- 
ness has increased in the past 
month. He credits higher collec- 
tions to the fact that he and his 
men keep the games in top shape, 
not only in perfect working order, 
but in as clean a condition as pos- 
sible. 

All of these operators keep 
switching games around in order 
to stimulate interest, and purchase 
new games for their better stops; 
This permits them to move older 
equipment down t se line. 

Aso For Ben Mackie ó, Harold Hoffman 
3726 KESSEN AVE. CINCINNATI. O. MOplona 1 5004 

Maybe We're Crazy 

but ... You Can Have 

POOL GAMES 
AT YOUR PRICE 

Just Let Us Know What You Wont 

Write, Wire, Phone 
DAVID ROSEN 

Exclusive AMI 01st. W. Pa. 

855 N. 00000 STREIT, PHIL. 23. PA. 

PHONE :STEVENSON 2.2903 

50 KEENEY'S BIG TENT 
Guaranteed -like new. Used less than 2 weeks. 

Write, wire or phone for prices. 

Complete selection of inline Games and Equipment. 

ROTH 

NOVELTY CO. 
54 NORTH PENNSYLVANIA WILKES- BARRE, PA. 

Phone: VAlley 4 -2240 

ONLY THE BILLBOARD - 
comes .ver-op smart Mcer; a.eesiee e0 the 

AUDIT OVUM Of 01011111011. 

EXCLUSIVE FACTORY DISTRIBUTORS 
AMI- CHICAGO COINGENCO- EXHIBIT 

EEC 
BINGOS BOWLERS BroatlwaY 5415.00 CC Score a Lln< 5775.00 Miami Beach ]30.00 CC Bonus Seen 775,00 Gavnme 310.0 CC Triple Strike ]73.00 

Variety 
135.00 CC Fireball 195.00 v °7e1y U.'. CC Flash us.00 NI Fi K'. CC Feature Frame 135.00 Surf club 13.00 

CC super Frame 100.00 PIm rsg00 
Yacht 

B I" x3. cub b,p CC Criss trou Bawler 110.00 nude Ranch 73.00 CC Advance 95.00 Beach CItD x3.00 CC Kinp Bowler 75.00 B<Vi ".00 CC Criss Cress Target 1s0.00 Allan S0.00 Un. Capitol 740.00 PIm Beach 50.00 
Un. Clipper 715.00 swot Lite 4s.oa Bright Spot 50.00 Un. Lightning 183.00 5fardus} 775.00 Un. League 700.00 sfarlal 773.00 Un. Leader 100.00 Pixie 795.00 Un. Chief 15.00 Trip. Play 700.00 un. RoyI a5.o. Manhattan 165.00 Un. Olympie 15.00 N awall 19.30 Un. Coude 50.00 

VI DEPOSIT WITH ORDER, BALANCE C.O.D. OR SIGHT DRAFT 

AIM 

OIN MACHINE EXCHANGE INC 
2123 Payne Ave. Cleveland 14, Ohio SUperior1- 1600' 

We will dray CASH 
for the following equipment 

SEEBURG M100A's, B's, BL's, 

C's, G's & W's. 

GOTTLIEB AND WILLIAMS PIN GAMES 

GENCO, UNITED, WILLIAMS GUNS 

WE NEED OVER 1000 PIECES TO COMPLETE 

EXPORT ORDERS. SEND IN COMPLETE LISTS 

DISTRIBUTORS: 
WE ARE INTERESTED IN BUYING 

COMPLETE STOCKS 

Exclusive Gottlieb, Williams, Seeborg, Genco and 
International Mutoseope Distributors. 

IN NEW ENGLAND 
ITS TRIMOUNT 

10 WALTHA !VT .STRELT 
BOSTON' 18. ?,!,î'>S 

WHAT'S NEW IH t01N MA(HINESI 
ECIUIPMENII 

VOW ARE T TOUR GEIIING 

ENDS TIN D HE 11USINE S 

WHAT ARE 

DOINGI 

1 
AMERICAN CANCER SOCIETr , 

Find out may 
week In 

Billboard 
Order NOW at LOW Subscription Rotes. 

Fill to and Mall Coupon Today! 

The Billboard, 2160 Patterson 5f., Cincinnati 22, Ohio 
Yes Please send em The Billboard for one year at Si, 

itemise rat*, one year, 24) 897 

Name 

Address 

City Zone -Mate 
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MECHANIC WANTED 
Thoroughly exp. in all types cola oper- 
ated Phonographs. Plnbalis and she. 
fled. No drinker.. or drifters. Good salary, tady, good climate. References and 
pnoto in letter. 

JAX PHONOGRAPH CO. 
1432 Main St., Jacksonville, Fla. 
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Air -Conditioning Answer 
Continued from page 114 

ciation loss are big drawbacks. Li- a juke box and $15.25 on cigarette 
cense tax on a pinball, for example, vending machines. 
is 556.25, compared to 341.25 on Recent legislative curtailmcntt, 

also cut down play. The Memphis 
City Council passed an ordinance 
making it unlawful for anyone 
under 13 to play coin games, and 
unlawful for anyone under 21 to 
play them where beer is sold. An. 
other blow to local trade was the 
banning last year of coin pool 
games on the theory that they are 
billiard tables and could not be 
used in locations where beer is 
sold. 

Allen Y. Keller, owner of Allen 
Y. Keller Company, game and 
music operator, said if the pool 
games weren't banned they would 
have picked up the game business 
tremendously in Memphis when it 
was most needed. 

Pins, Bowlers Steady 
The multi- player pinballs and 

shuffle bowlers are doing fairly well 
at present, says Parker Henderson, 
general manager of Southern 
Amusement Company. Another 
good one, all agree, is the novelty 
baseball game. 

Sammons says that the shuffle 
bowler is on a comeback here. Ca- 
nale says the comeback now is 
"mild" but may pick up. He expects 
the biggest pick -up to come with 
the cooler fall weather. 

Most distributors say they get 
big help during the summer with 
their export business. Henderson 
exports games to Europe, for ex- 
ample, where they bring a good 
price. Sammons recently sold a 
shipment to Mexico. 

Most operators find some divers- 
ification helps in summer. All try 
to keep rotation of machines going 
more so in summer. As Canale says, 
it is done year- round, but espe- 
cially so in summer, because a 
"new look" always ups collections. 

Canale reports his game collec- 
tions off 25 per cent every summer 
since 1949. Keller says his are off 
15 to 20 per cent this year and 
were off about 10 to 15 per cent in 
previous years. 

Besides air -conditioning, Canale 
suggests that operators would fare 
better if they didn't "ride a game 
to death" at one location, but in- 
stead, rotate often and keep the 
games looking clean. 

LIEBERMAN SPECIALS 
BALLY BOOSTER POOL WRITE 

EXHIBIT SPANISH POOL WRITE 

GENCO EIRE GALLERY $145.00 

EX. RIFLE GALLERY 125.00 

M100 -R SEEBURG $795.00 

1800 WURLITZER PHONO 615.00 

1500 WURLITZER P00H0 200.00 

WILL TRADE POOL TABLES FOR BOWLERS AND PHONOGRAPHS 

Write for our complete list of used egripment 

LIEBERMAN MUSIC COMPANY 
257 Plymouth Ave., North, Minneapolis, Minnesota Phone: FEderal 9.0031 

SHAFFER SELL-ABRATION 
Summer Clearance Sale 

Reconditioned Refinished 

SEEBURG 

M100 -C $545.00 

141001 425.00 

M100 -A 225.00 

3W1 Wallbai, 

Painted 

WURLITZER 

1800 $650.00 

1500 199.50 

1250 129.50 

SEND FOR 

ILLUSTRATED 

CATALOG 

S haffer COMPANY 
In the Cotin Machine Business Over 25 Years 

COLUMBUS, OHIO 

849 N. High St- 

AXInitlster 4.4614 

CINCINNATI, OHIO 

1200 Walnut St. 

MAin 1 -6310 

INDIANAPOLIS, IND. 

1327 Capitol Ave. 

MElrose 4 -3511 

Use The Billboard 
classified 
pages for 

Annoancing EMCO JR. POOL 
s 

0 
.°0 

'LOWEST PRICE IN NATION BEST QUALITY 

with numbered balls, $00.00 Eatra 

Regular EMCO POOL, $165.00 
Built for Economy and Durability 

Service Free 

Beautiful Construction 

Top Ouality Material 

TERMS: '/: Deposit, Balance C.O.D. or 5 /D. 
All orders F.O.B. Chicago. 

100% satisfaction guaranteed. 

CHICAGO 

EMCO 
CORP. 

NUMBERED BALLS 
S Or., Qrollty Grade 

1.5 RED d WHITE $15.15 
1.10 ROTATION 15.75 

53 W. JACKSON BLVD.. SUITE 1101 
Phone: HArrison 7 -4343 

TERRITORIES OPEN -DISTRIBUTOR INQUIRIES INVITED 

Chicago 4, Illinois 

FOLK TALENT 
AND TUNES 

Continued from page 80 

stein, 1VHLP, Centerville, 
Tenn.; Dickie Schock, WFOB, 
Fostoria, O.; Barry Kaye, 
WJAS, Pittsburgh, and Cy 
West, WAVL, Apollo, Pa. 

Verne Latz writes from Minne- 
apolis: "I'm now With KEVE, the 
Twin Cities' and Minnesota's only 
all- country & western station. 
Tesas Bill Strength (Capitol) and 
Johnny T. Talley, newly signed 
with Mercury, are spinning 'em 
here also, as is Vern Weegman, 
formerly of KNUJ, New Ulm, 
Minn. I had been with KOTA radio 
and TV, Rapid City, S. D., as a 
country music man for over six 
Years. Also handled 'Grand Ole 
Opry' and other country promo- 
tions in that area." 

Wild Bill Price, KERB, San 
Diego, Calif., has added a new 

(Continued on page 121) 

ARCADES -OPERATORS 
LORD'S PRAYER, new, It's 

winner 5395.00 
Rock Roll, new, "mall in she - 

largo to in[omo 115.00 
Atuto. nrive- YOUrxlt, new, with 

auto er conversion 050.00 
Nato. 

Player 
150.00 

Hockey -2 Player &5.00 
Roovera Name Plate 150.00 
Skill Jump. wllb metal clown bare 49.50 
R 2íY.00 

.00 ! -07 
ocket 

Rocket <50 
Genco Quarterback, new and like 

new Write for Special Price 
Genco Champion Baseball 355.00 
Williams World Series 95.00 
Panora's., Giant Screen, Write 
Midget Movies, new and 

new 

new Write for Special 
Keeney Air Raider 15.00 
Keeney Submarine u) 
Bally Rapid Fire 125.00 
Liberator or Periscope 75.00 
W11IIama Jet Fl¢bier, new 275.00 
Williams Jet Fighter 175.00 
Muto. Atomic Bomber ..00 
Games Rebuilt the Munves Way 

Look and Work Like New 
Sidewalk Engineer, floor sample, 

with 
e 

w tractor 5195.00 
Sidewalk Engineer, new Write 
Scientific 3.1n tine Write 
Scientific Pokerinos $125.00 
Poker.. & 3 -In -Line Rubber Balls 

and Contactn. 
cranamnener Nratle swami, Hoot 

samples 595.00 

FREE: 1956 Catalog -325 Illustrations 

577 Tenth Ave. fat 42nd 51.1 

New York 36, N.Y. Beyant 9 -6677 - 

I PHONOGRAPHS 
Reconditioned, Guaranteed Ready to Operate 
AMI Model C $135.001 ROCK -OLA Model 

0.120 415.00' 14360 (45 RPM) $245.00 
SEEBURG M 100 C $545.00 1446 Hi -Fl 595.00 

M 100 W 725.00. WURLITZER Model 1550 ...$250.00 
1550A .. 275.00 

6 Du Grenier Model W 9 Col. 25c operation, 1 King Size $ 45.00 
1 National Model 7M 7 Col. 25c d 30c operation 125.00 
7 National Model 9M 9 Col. 25t d 30c operation 145.00 
1 Eastern Electro 10 Col 25c d 30c operation 115.00 

KEENEY Deluxe COFFEE VENDER, 
Floor Sample (w 'Coin Changer). . . $345 

J. ROSENFELD c - 
4701 WASHINGTON ST. LOUIS 8, MO. 

FOret 7 -6730 _.....,. :,.,. .. 

le our 25th 
YEAR! 

Authorised 
ROCK -OLA 
CHICAGO 

COIN 
Distributors 

NEW MODEL 

Price 

$11.95 

Patented 
Petenta 
Pendlar 

PENNY DISPENSERS 
* Free long plastic refill tube 

available with each penny dis- 
penser. 

* All die -cast parts in mecha- 
nism. 

* Chrome -plated mechanism. 

* Detachable units (1c, Sc, 10c, 
25c) as many tubes as you 
want (1, 2, 3, 4, 5 -hole 
bases). 

* All "wearing" parts of old 
model eliminated. 

* Single 10c tube available in 
quantity, and single 5c tube 
with base attached also avail- 
able in quantity. 

* Guaranteed accurate. 

* Wall oe Counter mount. 

Esclusive Factory Represenfafly. 

For Kwik -Koin Dispensera (Manufactured 
by McPherson Manufacturing Co./ 

Tacoma, Washington. 

DUNIS DISTRIBUTING CO. 
100 Elliott Ave., W., Seattle 99, Wash., Ph.: Alder 0414 

(Inquiries Accepted Now for Local Distributors) 
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FOLK TALENT AND TUNES 
Continued from page .20 

feature, "Album Time," to his daily 
"Ranch Round -Up" show which is 
heard from 9 a.m. to 2 p.m. New 
seg, which Price airs every Friday 
from 1:35 -2 p.m., features the lat- 
est country & western album re- 
leases.. . Ernie Courtney infos 
that Uncle Ned and he have left 
CKCY, Sault Ste. Marie, Ont., to 
join Station CKTB, St. Catharines, 
Ont., where they hold forth with a 
daily morning show from 5:45- 
8:45. Courtney also does an after- 
noon stint on Saturdays, 3 -5, called 
"Discapades," which he says covers 
just about vervthing. The jockeys 
pass on word that they are in need 
of platters from the iodic!. 

Lucky Hill letters from 
Tripoli, Libya: "Hero in Trip- 
oli (Wheelus Air Force Base) 
country music continues to 
grow. Our c. &w. program- 
ming has doubled since my 

arrival here with the Armed 
Forces Radio and TV Service. 
We now have 'Cowboy Round - 
Up' going Monday thru Fri- 
day; 'Hillbilly Hit Parade 
each Saturday afternoon; then 
we return at 10 o'clock Satur- 
day night with the 'hillbilly 
Jamboree.' Have a new re- 
lease coming out soon, 'I'm 
Checkin' Out' b.w. 'Just Pass - 
fn' By,' both my own tunes, 
published by Country of Chi- 
cago." 

Chuck Neer, WIAM, William - 

ston, N. C., has just kicked off 
a new 25- minute show, "The 
Chuck Wagon." ... Morey DeVolt, 
owner and head wrangler at 
KLAK, Denver's only c. &w. sta- 
tion, has played host to numerous 
country and western artist recently. 
He sends out an invite to country 
artists passing thru, adding that 

COINMEN YOU KNOW 
Continued from page 118 

plans for youth shows and a snide range of legal activity in Michigan 
suburbs. 

Dan Evans has resigned from the Miller- Newmark organization. 
Morrie Tophan, manager of the Detroit branch, having trouble with 
arthritis, due to damp weather. . Torn Dewberry, TJ Amusement 
Company, back home after a month spent touring the coasts of Florida 
with his family.... Maurice Feldman, Central Coin Machine Exchange 
enthusiastic over continued shuffleboard popularity in the Detroit area. 

Christ Gimas has registered title to the C. I. Music Company in 
the northeastern suburb of Roseville. Reports from Willow Run Airport 
are that the famed games installation there is being replaced by newly 
constructed offices.... Al R. Young is operating the new Arcade in- 
stallation at Edgewater Amusement Park.... 'The Belle Isle Amuse- 
ment Center at the Belle Isle Bridge, heir to the nosy historic old River- 
view Park, has added George P. Rambaum as a partner, along with 
James DeMonaco, who has operated it for the past 10 years. Ram- 
baum was formerly general manager for the henry C. Lemke operation. 

KLAK will be happy to build an 
impromptu show around the per- 
formers. 

Earl McRae currently holds 
down the daily 5 -7 a.m. spot 
over WHIE, Griffin, Ca., with 
his "Sun Rise Jamboree." Fel- 
low c. &w. twirler, Bob Gil- 
math, helms the "Bar -None 
Ranch" each afternoon front 
1:30 -4 over the same station. 

Tesas Tiny, heard over 
XERB, Long Beach, Calif., 
and KABC, Los Angeles, has 
been appointed a. &r. man by 
Clock Publishing Company, 
Santa Monica, Calif., for its 
new c. &w. division of its High 
Time Records subsidiary. 

Jack Lloyd, KNIM, Maryville, 
Mo., recently kicked off a new 
three -hour morning show. New seg, 
aired daily, goes from 6-9 a.m. 
Ray Black, also of KNIM, recently 
got his new daily 67:30 p.m. show 
under way. . . . Shorty Mason, 
WICK, Scranton, Pa., was a recent 
guest on "Jamboree Command 
Performance" over W \VVA, Wheel- 
ing, \V. Va. In a turnabout, Mason 
played host to "Jamboree" artists 
Wilma Lee, Stoney Cooper and 
Rusty and Doug when they ap- 
geared in the Scranton -Carbondale, 
Pa., area. 

Bill Mack, KWFT, Wichita 
Falls, Tex., infos: "I have just 
celebrated my fifth year as 
c. &w. deejay on KWFT radio. 
My new Starday recording, 
'The Cat Just Got in Town' 

(Continued on page 123)1 CIVE TO DAMON RUNYON CANCER FUND 

SHUFFLE ALLEYS PINBALL$ 
Bally Gold Medal 8300Áp Beach B7 r 
Bally let Bowler eee<n clue 
Belly Magic Bowler 275.00 
Keeney Pacemaker 50.00 
Kta ntY Bonus 75.00 
Keeney Bikini 130.00 
Bikini 115.00 
Bonus Bowler 5.00 
Century 125.00 
Gold MAIM 300.00 
Imperial 175.00 
Magic 175.00 
Pacemaker 50.00 
Rainbow Shuffle Alley 100.00 

MUSIC 
Rock Gi 1448 H1.FI, 120 Select... Writs 
Rock -Ole 1446 HI -F i, 120 Select...1443.00 
Rock -Ora 1456 Comet, 120 Select. 475.00 

WALL BOXES 
Seeburg 3W1 Hmmerloid It 49.30 
Seeburg Deft Cnrom 83.00 

ARCADE 
Bally Bull's -Eye Kiddy Gun 
Bally Hot Rad 

Write 
Write 

v,rury 
Troplcs 

M75.00 
65.00 

175.00 
43.00 

Allnic City 5.00 
Bally Hight Club Write 
B,IIY Broadway 413.00 
Mlaml Beach 145.00 
Daytime 205.00 
Dude Ranch 45.00 
Gayety 125.00 
V e<ht CIUD 50.00 
Tehltl 45.00 
Hile club 325.00 

50.00 
175.00 
155.00 

Gold star 150.00 
F rolls 65.00 
Cabana 45.00 
sun clue 63.00 

POOL TARIES? 
WE HAVE THEM 

Bally Booster 
Chicago Coin Advance 
Ce Mer Hole Plugs use as 2.Hole ar }Hole Game 
Llght.U Bumper or Regular Bumpers 
King Elsa or Regular Sim 
End hales In or end halts oW 
3-sided play or 4 -aided play 
Used Pool Tables .........8 100.00 { UP 

Beauty 
Bio Time 
Due.* 

450 Massachusetts Ave. 
Indianapolis, Indiana 
MElrose 4 -8468 

Says One Operator to Another ... 
THANKS FOR THE 

TIP ON 

VALLEY'S 
POOL 

GAMES! 

/ 1 WOULDN'T FOOL YOU 
ABOUT THE FINE 

VALLEY 
QUALITY and 
DEPENDABLE 

EARNING POWER! YOU, OUT THERE! 

"ASK THE MAN 
WHO OPERATES 

THEM" -THE N 

CONTACT YOUR 

DISTRIBUTOR OR 

WRITE DIRECT! 

JUMBO 

RACK POOL 
BUMPER POOL 

Regular and King Size - 
Conventional and Stole Tops. 

PRO POOL 
King Size -Jumbo Earnings! 

VALLEY I11Rt1UFR[TURIt1G CO. 

333 MORTON AVE. BAY CITY, MICHIGAN 
Phones: 8587 -8588 

SPEAKER AND 
WURLITZER Speakers 

WANTED FOR EXPORT 
SEEBURG M-100A M-100C 

IA-100B IA-100W 
M-100BL 
HM-100A ,Hideaway) 
HM-100B (Hideaway) 
HM-100C IHideaway) 

ROCK -OLA 1438 

WURLITZER 1250 1400 
1450 1500A 
1550A 1600 
1650 1700 

AMI 

1448 

CASH OR TRADE 

SUMMER 

WALLBOXES 

F-120 G-120 
E- 80 E-120 

SPOT SPECIALS 
with DAVIS 6 -Point GUARANTEE 

PHONOGRAPHS RECONDITIONED and REFINISHED 
SEEBURG 148 ML $ 99 I WURLITZER 1100 $ 99 
ROCK -OLA 1428 99 AMI A 99 

1432 169 I B 139 
1434 229 C 139 
1436 259 D lip 199 

WALLBOX SPECIALS 
4000 $9.95 
4006 9.95 
4009 9.95 

Works :er 219 Stepper $9.95 

SEEBURG 5c 20 selection, 3 wire or wireless 5 4.95 
SEEBURG 5c, 10c, 25c 20 selection, 3 wire or wireless 12.95 
SEEBURG 3W1, Hammerloid 54.00 
SEEBURG 3W1, Chrome 64.00 
WURLITZER 2140, 5c, 24 selections 4.95 
WURLITZER 3020, 3 wire, 24 selections 9.95 
WURLITZER 4820, 3 wire, 48 selection 15.95 
WURLITZER 4851, 48 selection 22.95 
WURLITZER 5204, 104 selections 29.00 
WURLITZER 5205 3 wire, 104 selections 55.00 

0015' 40DRE55 
114 

ó E d. 
Belgie- 
Etlroije " 

403 SSels 
Louise 

Phone 
47 ,66.63 

Ess 

CAHLUQVr ßDUS1EE5i 
'iNOßEEE G«eplea+ 

<urre^ound ,1crl,ng 
Noncs, p ,oeks, 

et<. 

(ire, 9uilders, 

s 

Copyrighted material 
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IAlaZ`.°.,.11ó,áa.t°a..vv°. 

UNITED 
POOL ALLEY :=1= 
STAR SLUGGER ';" i t;. e 

SELECT PLAY Shuffle Alley. 

MONACO Bingo Flee Ball. 

GENCO 
STATE FAIR `°°- Reasonably Prlad. 

HI -FLY BASEBALL 
LIZ. Alme 

° 

WILLIAMS 
SURF RIDER to riflPu yare tIN 

DE LUXE 4 BAGGER s a';; sweat. 

CRANEArcade Piece et the Yeu. 

PRICED WAY BELOW COST! 
United Hit Pool 
Genco Baseball Pool 
Williams Star Pool 
Wms. Klik Billiards 
Chicoin Clover Pool 

Keeney Flicker Pool 
Bally Booster Pool 
Exhibit Spanish Pool 
Exhibit Skill Scare 
Valley Pro Pool 

JUST A FEW OF EACH LEFT ...EVERYONE 
A REAL BARGAIN! 

A Complete Stock of Used Pool Games of Every Make 

TAKE YOUR CHOICE $19.50 

CASH WAITING FOR . 

Gottlieb Five Balls 
Late Phonographs 
Arcade Equipment 

1SIHSssHHSSSH.xsms.sH 
SLATE POOL TOPS $89.50 ea. .ws 

PORTABLE COIN COUNTERS 
KOPP tel D1- Extremely Light 
STANDARDRAPID -Made In Sermany 

Try either one on o 30 -day 
money -bath guarantee 

th ° spoilt, &slang Sight Draft or C.o.0. 

Klopp 
Coin Changers 

1 Medal.. Dispenses 1 nickel. 
for 

aduimn. e 
enn. 1 

Dnr ner 

fo1 r 

IJ. 

See 

°0 

4 
'J, 

1017 4 ,51ilWAUKEE 4VE., CHICAGO 72, lit EVERGI4DE 4 7L0 

YOUR AMERICAN RED CROSS IS ALWAYS THERE AFTER DISASTER STRIKES 

Net Sales Dip 

At Wurlifzer 
CHICAGO- -Net sales of The 

Rudolph \Vurlitzer Company dur- 
ing the first quarter (April -June) 
dropped slightly compared with 
the same period last year, from 
$7,583,241 to $7,076,801. 

R. C. Rolfing, president of the 
firm, explained that the drop was 
due to a reduction in defense work. 
He said that sales of civilian prod- 
ucts were up $576,000. 

Net earnings during the quarter 
were $88,170 or 11 cents per share 
of common stock, as compared 
with net earnings of $107,225 or 
13 cents per share of common 
stock a year ago. 

Rolling said all divisions of the 
company operated at a profit 
during the quarter. 

LOS ANGELES -Milton Isaac- 
son and Herbert Hyman announced 
they are partners in the Automatic 
Food Sales Company here, operat- 
ing cigarette, candy, bulk, tab and 
nickel gum machines. 

KEEP YOUR 
EYE ON 

THE 

EXHIBIT 
SUPPLY 

CO. 
. guarantee 

Billboard advertien 
I tree measure 

E value 

5- y zawç1 
,I rig; 1 ..:: 

M/LS190 

yOQeop , 

Gi3TTLrIiIBB'S 

All Now One 
Piece Steel Score 
Card Plate and 
Ball Shooter 
Gauge 

Extra Heavy - 
Duty Steel Legs 

Chrome Plated 
Flipper Button 
Cabinet Guards 

Plated Cigarette 
Holders 

V 

Location 

Test 

Reports 

Unanimous: 

'COLLECTIONS' 

HIGHEST IN 
YEARS- 

IT'S REALLY 

CLASSY: 

Hitting Four Consecutive Strikes Lights Hole 
for Special 

iHitting Additional Strikes Without Getting a 

Spare Increases Value of Specie! 

PI Spares Add Up for Special Score 

F---9 3 Targets and 4 Rollovers Score Strikes 

r2 Targets, 2 Rollovers and 2 Holes Score Spares 

71 4 "On -Off" Pop Bumpers 

1 2 Alternating -Light Cyclonic Kickers 

r-9 High Score to 6 Million 900 Thousand 

Subject to 

AMUSEMENT 

TAX 

Only! 

' -- - -4,rn.iáelnn.etLt i n8a.eb 
a0Ate/eiea.c as Elxaeóailasrdii4LUaat a 

AVAILABLE AT YOUR 

DISTRIBUTOR NOW! 

1 t40-lin N. KOStNER AVE. 
CHICAGO S1, ILLINOIS 
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Panoram Operators! 
FOR SALE w carry fun une of Nnulne 

Panorm Protector parts -wld with 
moray -back pouvante, 

Phil Gould 
111 Mrkef StMA. Newark 1, N. 

rkef 1.1173 

FOLK TALENT AND TUNES 
Continued from page 121 

b/w 'Sweet Dreams, Baby,' 
was released July 1. Will be 

BEST IN THE MIDDLE WEST 

IMMEDIATE DELIVERY 
GEED 

State Fair 

CHICAGO COIN 

Steam Shovel -Twin Hockey 

PINS 
Olsdlalor flao.00 
Hrbor I.ivnfs 135.00 
Duett .5.00 
Hawaiian Beauty 115.00 
Gold star 125.00 
Dragon.. 115.00 
Queen of Hart 73.00 
Poker Face 75.00 
:11%1? 75.00 
Marble Queen 75.00 
C re Ads 50.00 
Withi Ada ll Lln 175,00 
wlhins Well ..00 

GUNS 
Sally Soll's -EYe $1..00 
Genen Rifle GIlery 173.00 
exhibit Sportland 175.00 
Seebors Coon Hunt 05.00 

EXHIBIT 

Slate Pool 

BOWLERS 
Chi Coln 

unde 
Bonus 

r 
Score 

Th 
Triple St 

bol 
tikt e 

Hollywood 
Criss Cross 
Advance luPr Frm Faur 

$vs.eo 273.00 
250.00 
275.00 
100.00 
..eo 
45.do 

125.00 

United Capitol 11$.00 
Cllpaer 115.00 
Man 1..00 
Shuffle Tarlate 175Á0 

saur Set v5oe 
Chemplen I75s0 

CLOSE OUT 
New Pool Tables $130.00 

.$01011. HIPPY sinvate 

UNIVERSITY Coin Machine Exchange 
858 No. High St. Columbus 8, OHIO Tel: AXminster 4.3529 

happy to send copies to all 
deejays who are not on Star- 
day's mailing list. . . . Jack 
Cardwell, who does a daily 
four -and -a- half -hour seg over 
WAIP, Prichard, Ala., recently 
launched a new tele show over 
WALA - TV, Mobile, Ala. 
Show, which is beamed each 
Tuesday evening from 8 -8:30, 
features, b e s i d e s Cardwell 
(Decca), Curtis Gordon (Mer- 
cury), Luke McDaniel (Mel- 
ody), Jackie Hill (King), Bob 
Gallion (M -G-M) and Fannie 
Bell. 

Paul Simpkins, WARM, Mont- 
gomery, Ala., and wife, Clara, re- 
cently visited the trade at the 
"Grand Ole Opry" in Nashville, as 
well as at stations in Mississippi 
and Louisiana. While in Nashville 
the Simpkinses were house guests 
of deejav- recording artist T. 
Tommy Cutrer. Recent guests on 
Simpkins' "Prairie Round -Up" in- 
eluded Charlie Lamb; Dub Albrit- 
ton, a. &r. head of ABC Paramount 
Records, and the new ABC record- 
ing artist, Ronnie Self. 

(Continued on page 125) 

BALLS 
21/8" SIZE -FOR ALL POOL TABLE GAMES 

New Rotation Pool Balls, numbered one to ten. Per Set $18.50 
Phenolic Resin Rotation Balls, numbered one to fire, red, and one to five, white. 

5 -Ounce Phenolic Resin Balls, ten to set, red and white. Per set 16.00 
4 -Ounce Phenolic Resin Balls, ten to set, red and white. Per set 11.00 
2Lá" Sise Cue Balls. Each 2.00 
Red Plastic Shake Bottles. Each....$5.00 
48" Cue Sticks. Each 1.49 

Dos. 16.50 

Tally Balls, Nos. 1 -10, red or black, 
or 1.5 red G 1 -5 black Set ....$ .65 

Triangle Rack for 10 2," Balls. Ends 1.25 

FREE Ie,tru 1,17 on how fo Play Bumper Rotation Pool, Regular Rotation Pool, 
Kelly Pool, etc. Sond for FREE coDles today. 

PUT NEW LIFE INTO YOUR POOL GAMES 
Order Now -Prompt Shipment and Satisfaction Guaranteed. 

Write for Complete Price List on An Pool Game Part. and Supplies. 

Champion Distributing Co. 
3833 W. Dlvlslan St. Phone: 

Chicago 51, III. Albany 2 -3272 

METAL TYPERS 

Only 18 "x18" Space 

Brings in Dimes 

Practically Service Free 

WRITE FOR PRICES 

METAL TYPER, INC. 
1318 N. Western Ave., Chicago 22, III. 

AMAZING! 
INTRIGUING! 

THE MOST COMPETITIVE NOVELTY GAME OF ALL TIME! 

9 . 

NEW 5 -BALL 
0 0 o 

41-PLAYER HAS TOP PROFIT FEATURES: 

NEW SKILL SHOT BONUS SCORING 
SNAP -ACTION 

/" 
THUMPER BUMPERS PAraW SjIZLPi1LA tA;79r,o4. 

in Food Stores -chains -supermarkets 
CYCLONIC drug stores and other locations with REBOUND RUBBERS 

twia/m4 
CRANE 

OPERATE 

910(14114 
DELuxE 4, &AGGER 

REPLAY" 
NOVELTY 

for 

BIG MONEY) 

iYur m6 
MANUFACTURING 

COMPANY 

FLIPPERS 

10C PER PLAY or 3 FOR A QUARTER 

CnnJ,,G 

//44.. 
NOW... SEE YOUR 

c; ' !?/r) DISTRIBUTOR! 

CREATORS OF DEPENDABLE PLAY APPEAL 
4242 W. FILLMORE ST. CHICAGO 24, ILL. 

There can be no substitute for Williams 
CRANE. It is a carefully engineered unit 
wherein all operating parts are in perfect - 
working relationship. It's the best. Accept 
only Williams CRANE! 
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`_ . . ̀  __ _517 _ _ M1h ; 

WANTED 
EXPERIENCED ARCADE AND 

PAN -O -RAM MECHANIC 
This is a real opportunity with excellent salary and 

fine working conditions for a good man. 

BOX #66 
The Billboard, 1564 Broadway, New York 36, N. Y. ______W_ 

when answering ads . . . 

Say You Saw It in The Billboard 

i 
Jersey Game Op 
Group 67 Strong 

NEWARK, N. j. -The Amuse- 
ment Association of New Jersey 
has tripled its membership, with 
67 now included on the roster. 

At a meeting of the organization 
committee July 16, further efforts 
were co- ordinated to increase mem- 
bership to 100. 

All members of the Music Guild 
of New jersey, juke box associa- 
tion, will be asked to join. At pres- 
ent 18 of the members are in- 
cluded on the Amusement Associa- 
tion's roster. 

01' Swimming Hole New Tonic 
Continued from page 106 

just help out during normally slow 
periods. 

Pools Get Nod 
Probably the most popular new 

type of location is the swimming 
pool. Operators thruout the coun- 
try are finding them the answer to 
their summer problem. One opera- 
tor said: "They're a natural. When 
the kids aren't at the neighborhood 
candy or ice cream store, they're 
at the town swimming pool." 

In San Antonio, swimming pool 
juke boxes have become quite ac- 

& 

:_i- 

.- 

; r 
nn .. .z,--J 1° 

13 e lb ., d ;ó Jp .:- + t '- = 
-`N--... 

si-,,..- 

YOU'LL COVE 
GENCO'S Sensational 

STATE 
FAIR 

SH6jS 20 

ENTIRELY NEW IDEA 
Never before seen 

on a Rifle Game 

Roll down 2 Lanes-Just Like 
a Real Rifle Gallery ... the 
plcS er tries to shoot them off. 

P-- THESE 
GENCO ATTRACTIONS: 

Flip Over Targets 
2 LIGHTED CANDLES snuff out when hill 
Adjustable Replay - Optional Match 
Easy Back -Door Servicing 

Playfield Designed to Look Like a Real 
Rifle Gallery (with an unusual degree of depth) 
Beautiful, Bright "EVER LAST" Cork Finish 
Compact, Modem Cabinet - only 50" x 29" x 70" high 

NEW -UNUSUAL 

ACTION -COMEDY 

TARGET 
snaps back and waves 

arms when hitl 

SEE YOUR DISTRIBUTOR TODAY! 

MFG. & SALES CO. 
2621 N. Ashland Avenue 

Chicago 14, Illinois 

cepted. One of the local papers 
even carried a story about them. 

A recent survey by The Bill- 
board in Miami, Fla., pointed out 
how a number of operators were 
installing phonographs alongside 
swimming pools to help ease the 
summer slow down. 

Summer Helper 
The Foster Music Company in 

Pine Bluff, Ark., recently reported 
that it hoped to offset a normal 
summer slow down in uke box 
play by installing machines at 
swimming pools and in other out -. 
door recreational spots. 

Operator Joe Filitti, head of 
Blackstone Music in Chicago, also 
reports success with an experi- 
mental swimming pool juke box. 
Filitti installed the phonograph at 
a country club, where he already 
had a phonograph on location. 

But other types of new outdoor 
locations are paying off too. Don 
Calkins, head of Automatic Music 
and Record Shop, Knox, Ind., had 
this to say about outdoor ice cream 
and root beer drive -in stands: "We 
operate about 15 additional juke 
box locations during the summer. 
All the locations receive old equip- 
ment, which we take out again 
after the season is over. It takes a 
little extra work to set up phono- 
graphs which are used only for 
about four motths and then re- 
turned to the shop, but we think it 
pays." 

Better Than Normal 
Automatic Music and Record 

Shop reported their summer collec- 
tions were better than the rest of 
the year because of the extra loca- 
tions. 

Glenn Wolcott, operator in La- 
Crescenta, Calif., checked over his 
books recently. and found his sum- 
mer collections running nearly 
5 per cent ahead of last year. 
Wolcott has placed music in minia- 
ture golf courses to bring this in- 
crease about. He will put -the 
machines in skating rinks at the 
end of summer. 

Maurice Pirlot, of Escanaba, 
Mich., went after the summer ;; 

season by installing phonographs in 
golf clubs, at golf ranges and in " 
yacht clubs. 

Favorable Commissions 
But no new summer or year- 

round location will be worth -while 
for an operator unless he sits down i 

and figures out what he has to 
make before it is profitable. When 
an operator knows what he must 
receive, he can then talk with a 
location owner about commissions. 

Frank Colbs, of Sewell, N. J., 
had this to say about commissions 
and money arrangements: "Unless 
an operator carefully figures out 
what he should receive for his in- 
vestment, all the good summer lo- 
cations in world are not worth- 
while." 

Colbs goes after seasonal sum- 
mer spots too. He operates music 
and amusement games in shore 
resorts and in locations on the 
main roads to the seashore. 

Because some of the locations 
are new, operators are unable to 
tell whether they warrant installa- 
tions or not. Rental arrangements 
have come in handy. 

Rentals Help 
Most of the machines going into ! 

hotel rumpus rooms and alongside 
hotel swimming pools in Miami are 
on rental agreements. 

Regarding service on these new 
locations, operators said that they 

I 

handled them the same as regular 
locations. If they turn out to be 
good spots, one operator said: 

We will give them better service 
than our other locations." 

Swimming pool juke boxes, a , 

Florida operator warned, must be 
installed far enough away from the 
pool so that there is no danger to 
the swimmers. A simple outdoor 
speaker or two can usually cover 
the entire area, he said. 
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FOLK TALENT 
AND TUNES 

Continued from page 123 

LeRoy Morris, 357 -pound 
country and western spinner, 
recently joined the deejay staff 
at R'PFA, Pensacola, Fla., 
where he spins four hours each 
afternoon... Bobby Ritter, 
WAMY, Amory, Miss., reports 
that his recently concluded 
second annual country and 
western popularity poll, which 
he featured on his "Ritter's 
Record Ranch," drew 4,996 
replies. Elvis Presley ran away 
with the voting for the second 
year in a row, reports Ritter. 
Following in order were 
Johnny Cash, Faran Young, 
Justin Tubb, Carl Perkins, 
James Allen, Warren Smith, 
Sonny James, Roy Orbirson, 
Webb Pierce, Mac Wiseman, 
Hank Thompson, Lester Flatt 
and Earl Scruggs, Jim Edward 
and Maxine Brown, and Mac 
Curtis. . Cumey Thomas, 
who airs the wax over WAYS, 
Charlotte, N. C., recently re- 
turned from a four -month tour 
with Al (Fuzzy) St. John. 

Illp 
,i-III 

JP 'III 'llil w w, "!iI tir Mili `yy Vll' virtrontrttrrrrtr ';li 
I,il,l'Illl %DErtte 

t I / 
N4P_ d 

d 

EN 11101M IT'S GREAT TO GO "FIRST" 
D FIRST- Conditioned 

ep CHICAGO COIN 
DBOWLING TEAM :.3315 

BONUS SCORE 255, 

DTRIPLE STRIKE ... 275 
*PLAYTIME 125 

N. FLASH 125 
E7 FEATURE 175 

*STARLIGHT .. ... 165 

SUPER FRAME .. 155 
DCRISAS CROSS TRGT 115 
ADVNCE 135 

*KING 110 
*OLD CUP 

RE .. 85 
115 

TRIPLE SCO 

DOUBLE 
*NAME 

D 
UNITED 

*DeL VENUS 

D*DeL. 
M * TARGE 

TEAM 
ROYAL .. SS 

D*CLOVER 70 
*STAR 10TH FRAM[ EO 

D KEENEY 
D*DIAMOND 

DBIKINI 
*BONUS 125 

PACEMAKER 75 

*DOMINO 75 

DCAPNIYAL 
65 

10 PLAYER 55 
6 PLAYER 5 

SALLY 
MAGIC 5250 
"lndicetes Match Play 

75 

(5 

250 
ARS 215 
TTE 165 

115 

$175 
150 

WORLD'S BIGGEST 
SELECTION! 

NEW GAMES 
EXHIBIT 

SLATE POOL 

SPANISH POOL 

SUPER STAR 

CHICAGO COIN 

CHAMPION POOL 

CLOVER POOL 

ROTATION POOL 

And Many Others! 

FIRST- Conditioned 
Ex. SKILL POOL $ 89 
C. C. CROWN POOL 89 
Keeney FASCINATION 89 
C. C. HOOLIGAN POOL 165 

C. C. CLOVER POOL Write 
Many Others! All Models 

3 -Hole Games! 
Lighted Bumpers! 
Electric Scoring! 

Lowest Prices Guaranteed! 

¡ NEW AND TERRIFIC! 
1 Chicago Coin's Chicago Coin's 
! STEAM SHOVEL I TWIN HOCKEY 

BINGO 5 -8ALLS 

FIRST- Conditioned 
BALLY FROLICS $85 

BROADWAY..$415 PALM BEACH.. 15 

M 
BEACH BEAUTY 

REACH 

360 

295 
YACHT 

ATLANTIC 

CLUB.CITY. . 75 

15 IAMI 
j DAYTIME ... 235 SPOTLIGHT ... 65 

GAYETY 125 

BIG TIME .. 265 CONEY ISLAND. 65 

VARIETY .... 155 UNITED 
tORF CLUB 110 PIXIE $345 

PALM SPRINGS 90 STARLET 335 
DUDF RANCH 90 TAHITI 90 

i BEAUTY .... 80 TROPICS 75 

CABLE ADDRESS 
FIRVoit." Chicago 

1 TESRMS: D:fte. Bal. 
ight Dralt or C.O.D. 

COIN MACHINE 
EXCHANGE, INC. 

rtiff'9P 'lIU 'lIU 'llll vlv t - loe Kline t. wa!Ia Finke 

1.50 W NORTH AVE. CHICAGO 27, ILLINOIS DIcken, 2.0500 

4 
FIRST -Conditioned 

Bally MOONRIOE...3730 
Gnrn BASKETBALL 105 
SIDEWALK 165 
Mut. 

BASKET CHAMP 
165 

C.C. BASKET CHAMP 145 
MW. SUPER BOMBER 145 4,11 
Cao. MIDGET MOVIES 135 
BEng BIG INNING .. 113 
Chi Coin GOALEE 93 
TELEGUIZ w/Fllm) U d Ev.n TEN STRIKE 3S 
BATTING PRACTICE 75 d Am BOOMERA NO ES 
ZINGO 65 4 

4 
Un. DL. CA RNIVAL 3725 d Gon. RIFLE GAL L'RY 133 
foeb SHOOT BEAR 143 tj 
Mut. fKY FIGN TER 1]S á 
UNDERSEA RAIDER 123 d fKY GUNNER ... 113 

PC" 
U BNOOTER 75 d PISTOL PETE 73 

Ex. (HOOT THE BULL 70 
Ex. DALE GUN 65 

Vffid 

4-J 

Greatest Action you Ever Saw! 

p0 or 
(From t of balls advance ! A 10 to SO ance 

;': 
. T t° Sidd 

Players 
goals! ace each of er Type operati 

aerating corn F ?g lever for /etc 

Sc Orc10 
'per 

61d and Control 
Panels! 

_ 

payer! 
pptiona/ 6 f lr 25c 

For Sidewalk Engineers From 6 to 106 

$ÎM SH®YEL 

1 

.z2,.:.k;g".. 

In Free Play or Regular Models! 

A natural attraction for thousands of new locations 
like retail stores . . terminals . . arcades .. dime stores . . etc. 

Two lever controls for simple operation! 

Special rating panel ranks player at the end either as 

Beginner - Advance - Qualified - Expert! 

' 

A POOL GAME FOR EVERY LOCATION -v 

CHAMPION SENIOR POOL CHAMPION POOL & Model 35 , fr j 1- CLOVER POOL & Model 35 JUMBO POOL ROTATION POOL 

1725 West Diversey Blvd., Chicago 14, III. 

"A trcigt 
Coin 
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000 
EXTRA LINES CLOSED EX RA NES OPEN 

ines 
IG EXTRA PROFIT 

ra 
Look at illustrations above, showing PARADE card...first with Extra Lines tantalizingly closed... 
then with Extra Lines open for exciting score boosting action... and you see why Bally PARADE 

leads the profit parade, topping BROADWAY and NIGHTCLUB in sustained earning power. 

POPULAR MAGIC SQUARES 

Double, Triple, Quadruple Scores 

EXTRA TIME BALLYHOLE ADVANCING SCORES EXTRA BALLS 

NOW AT YOUR Ca t DISTR/BUTOR 

/J DE LUXE ABC BOWLER 

DE LUXE CONGRESS BOWLER (Match) PIN -POOL 

BALLY MANUFACTURING COMPANY 1 26E0 ELMONT AVENUE, CHICAGO la, ILLINOIS 

arade 
for best deals on biggest money -makers $ $ 

$ $ 
SEE YOUR DISTRIBUTOR $ 
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rigA 11 

0o l Alley 
"SPOT" BALL //ITS "TEE" BALL 

FOR SCORES 

ONE OR TWO CAN PLAY 
ONE OR TWO BALL PLAY 

Altradius New 

SigIe, Double, Triple frame Scores 

OR 2 SHOTS PER FRAME 

10TH FRAME EXTRA SHOTS FEATURE 

FRONT END PLAY 
HINGED PIN -HOOD 
HINGED PLAYFIELD 

UNITED 
OPERATORS 

ARE 
SUCCESSFUL 
OPERATORS 

Nov 

EQUIPPED WITH 
UNITED'S 
FAMOUS 

SLUG - 
REJECTOR 

ORDER FROM YOUR UNITED DISTRIBUTOR TODAY 

STAR SLUGGER REGULATION Shuffle Alley SELECT -PLAY Shuffle Alley POOL GAMES 
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The World's 

First Puai Music Sqslem 

Has Everything to Assure 

Greater Operating Profils 

ato,, 
11 1 

' 

200 Selections 

Revolving Drum 
Program Selector 

Dual Credit System 
Programs single records 
at one price and E. P.'s at a 

proportionately higher price 

DEPEND/1M MUSIC SYSTEMS. SINCE 1902 

6111 J. P. SEEBURG CORPORATION 

Chicago 22, Illinois 

America's Finest and 
Mas! Complete MusicsSyslem 
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