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'Private TVA' Husky 
Baby for Industry 

Advertisers See Advantages in Picked 
Audiences Via Closed Circuit Screens 
B) BOB BERNSTEIN 

NEW YORK- There's a grow - 
log feeling that advertisers can and 
should pre -select their audiences 
via closed flit television. As one 
ad a cy exec puts it, "IF you've 
got aa product to sell to tall blond 

.E3reer girls, why pitch to short 
brunet housewives? 

in addition to being a natural 
for firms olio cannot ethically ad 
vertise thru network or syndication 
properties, such as medical sup- 
pliers, closed circuit is being 
tapped mom and more by TV 
sponsors to reach widely separated, 
screened groups at lower cost with 
an entertainment- plus -commercials 
format. The day when closed cfr 
suit was chiefly used for sales 
meetings and conventions is over 

New Industry Wing 
"Private TV" is the name coined 

by Visual Electronics Corporation 
for this thriving new wing of the 
industry. Visual's closed circuit op. 
eration, headed by Morris A. May- 
ers, has produced and serviced 
business, religious and political 
meetings and anticipates such as 
counts will continue. But Mayers 
foresees increased mrphasis on en 
tertainment for hard sell as well 
as good will. 

Hotels have replaced theaters as 
craters for closed circuit, which 
gives advertisers a logical food - 
and -drink accompainment to tele- 
casts. Since theater TV was strictly 
entertainment, the need for same is 
now transferred to the hotel events, 
t,w. Sponsors have found that put- 
tog on a show, whether round 
t.,lrlc or variety or documentary 
i i!m, with each reception point 

ade more pleasant by refresh. 
;ousts, can win friends and influ 
once people, the specific people 
.'u wish to reach, more quickly 
than regular TV sponsorship, 

Less Costly 
Doing shows for the "perfect 

viewing audience" is less costly 
than sponsoring a web series with 
a top rating and a bottom cost - 
per- thousand, according to a 

Time Is of 
The Essence 

NEW YORK - Closed circuit 
telecasts are being set up on a 
North-South regional basis, instead 
of the traditional East West pat- 
tern which put audiences in as 
many as sis different time zones. 
11'ith meals and conviviality con- 
sidered a "must" now, advertisers 
want each reception point on the 
same schedule. 

General Motors made the switch 
after a dinner preceding a closed 
circuit show Iasi month took place 
in West Coast cities at 3:30 p.m. 

spokesman for Smith. Kline & 
French, which has been staging 
closed circuit colorcasts every few 
months since 1949. it also (beats 
hollow" the cost of personal solici- 
tation by salesmen. 

One of Visual's current clients 
is Pfizgr Labs, whirls was so im- 
pressed by the results of its first 
closed circuit party in January (in 
12 cities) that it produced a second 
(1$ cities) and third (22 cities) in 
Apnl, confining its commercials to 
a mere closing credit and putting 
on entertainment far removed in 
subject matter from its products 
and the viewers' professions. 

Other big business names swing 
ing toward Private 11 this yeas 
are Esso. Ford. Chrysler, Ceneral 
Motors. Elec- 
tric, Atlantic Refining and West- 
inghouse. These companies in ag- 
gregate have staged such diverse 
amusements as a rodeo, operetta, 
satiric revues, feature films, epi- 
sodes of a syndicated comedy se- 
ries, a guest lecture by a former 
Communist leader ana a court- 
room trial. in each case, sponsor 
ider,tiFication did not intrude on 
the show proper. 

One ad agency polled its clients 
and found the reason mentioned 
most often for the upsurge of in- 
terest and increase in budgets for 
closed circuit condensed to: "The 
show ran be put on at the specific 
hour we w-ish, in the specific mar- 
kets, for only those people wito are 
out customers." 

%Vil this cut network revenue? 
(Continued on page 12) 

TELEPROMPTER 
UNVEILS NEW 
TELEMATION 

NEW YORK -Last week 
TelePrompter unveiled its new 
TeleMation system. which al- 
lows a single operator to ex- 
ecute di the lighting. slide, 
film, sound, curtain and script 
cues of any type of TV per- 
formance, legit production or 
business presentation. 

The electronic device can 
be triggered with any number 
of cures designed to go off on 
specific words spoken or sung 
by an actor or lecturer. It 
moves as slow or as fast as the 
human participants, thus can 
accompany a Broadway show, 
a telecast or a closest cirait 
meeting. 

The recently organized 
Croup Communications Divi- 
sion of TelePrompter Corpora. 
Lion is now packaging complete 
industrial shows, cross- country 
meetings and TV commercials, 
providing "fluff -proof insur 
nnce." TeleMation was devel- 
oped by Hubert Schlafly, Jr., 
engineering veepee of Tele. 
Prompter. 

One -way glass plates allow 
the speaker or performer to 
find his text at any point on 
stage while blending into the 
backdrop from the audience 
view. Ad Jibs or text altera- 
tions do not prevent the ef- 
fects from being carried out, 
as the TeleMation operator 
can adjust the cues with a 
hand control. 

TeleMation is now being 
tested by a small Midwest sta- 
tion before general sale and 
rental, rho it has already been 
successfully used by General 
Motors and other Tele. 
Prompter clients this year. 

Operators Estimate 
Juke Boxes Absorb 
Half of 45 Market 

Billboard Poll Spotlights Soaring 
Dollar Power of Music Machines 
By BOB DIETMEIER 

CHICAGO - Every other 45 
r.p.m. single record sold in 1958 
was fora juke box. 

One out of every seven records 
of all kinds. including LP disks, 
sold in 1956 was programmed on 
juke boxes. 

Six out of every 10 45's, both 
singles and EP's, sold last year 
were sold to juke box operators. 

Nearly one out of every three 
78 r.p.m. disks sold in the same 
year were for juke box consump- 
tion, 

Juke box operators during 1956 
bought a total of 47,519,800 rec- 
ords with a retail value of almost 
945 million. 

Dominant in Singles 
These figures. pinpointing the 

dominant position the juke box 
occupies in the singles record mar- 
ket, are based on findings con- 
tained in the 1957 Juke Box Op. 
erator Poll, key results of which 
appear fn this issue. 

Publication of this data marks 
the first time that statistically re- 
liable information has been made 
available on the number and kinds 
of disks bought for juke boxes. 

The following dollar volume fig- 
ures for 1956 record sales are based 
on estimates des-eloped by the Rec- 
ord Industry Association of Amer -. 
im. All unit -volume juke box fig- 
ures are based on Poll findings. 

NEWS OF THE WEEK 
Target Time Again: Networks 
Brace for Senate TV Report . . . 

Speculation is growing about the contents of 
lie imminent Magnuson Committee report on 
its investigation of the TV industry. Chances 
are it will recommend some restriction on the 
networks' power. Page 2 

Major and Indite Record Labels 
In Widespread Talent Splurge . . , 

Major and leading indie record manufacturers 
are signing up an unprecedented number of 
artists, in line with the industry's increasingly 
frantic search for new talent. The four majors 
parted more than 80 artists during the hast 
two months, while well over 60 were signed by 
the leading indics, and hundreds more inked 
by the smaller labels. Page 20 

Columbia Records Acquires 
Bell & Howell Phono Line . . . 
Columbia Records has parc! . I i1 - Bel! & 

Howell line of high fidelity radio -phono con- 
soles, thereby giving farmer firm an ostensive 
phono line in a broad price range. Bell & 
Howell and Columbia will each continsse to 
sell their own line of tape recorders, With the 
acquisition of the Bell & floss-ell units, Colum- 
bia s phono line now nos a retail price range 
from 929.95 to $1,800, Page 19 

DEPARTMENTS AND FEATURES 
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WINNERS :7 RD'S 19TH ANNUAL PROMOTION COMPETITION` 
P. SEE PAGE 10 

Unit vohmic estimates for 1958 
record sales have not net been 
des-eloped by RIAA. 

Operators bought 35.640,000 45 
r.p.m. singles with a retail value of 
$31.719,600 during the year. They 
also bought 2,851,000 extended - 
play disks retailing at $- 1,248,000, 

60% of All 45's 
Of total 45 r.p.m. sales. both 

singles and EPs, operators bought 
e total of 38,491,000 disks with a 
retail value of $35.967 -600 or 60 
per cent of total dollar volume of 
$60 million. 

Operators bought 9,028,800 78 
r.p.m. disks with a retail value of 
58.848,000 during the year. in 
dollar volume this represents 29.3 
per cent of total industry sales of 
$30 million iss 10 -inch 78'a for 
the year. 

Total dollar volume at retail of 
all disks bought by operators j s 

1958 would be nearly $45 million 
or 14 per cent of estimated record 
industry sales of $320 million. 

Of all disk purchases made ley 
operators during the year. 75 per 
cent was for 45 r.p.m. singles, 19 
per cent for i8's and 6 per cent for 
EP's - 

Poll statistics, from which the 
projections on operator disk bay- 
ing have been made, show that 
the average number of new disks 
bought per operator in 1956 was 
5,057.3. 

Two Records a Week 
Ass average of slightly more 

than two brand new records per 
week per juke box were bought by 
operators for the yean. 

Of great interest are the distri- 
butions of number of disks with 

(Continued on page 140) 

Disk 1 -Stops 
Tops for Ops 

CHICAGO - Record one-stolss 
centime to attract an increasing 
number of disk buyers among tiro 
ranks of juke box operators. This 
finding was pointed up in the 
1957 juke box operator poll. 

Last year, nearly 56 per cent 'f 
music operating companies bought 
records from one -stops compared 
to 52.8 per cent in 1955. Two 
years ago 44 per cent boughs from 
distributors; 41 per cent last year. 

Other operator record buying 
data pointed up by poll: Monday 
and Tuesday are the two most pop- 
Om- record buying days; trade - 
paper charts, features and adver- 
tisements continue to be pegged 
as the most important disk buying 
aid. 

i 
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'SUPREME COURT BRIEF' 

Webs May Be Target Again; 
Senate TV Report on Way 

WASHINGTON - The net- 
works may have to get ready to 
duck again. The Senate Com- 
merce Committee's TV probe re- 
port is gradually moving toward 
its debut on the hill. Recent as- 
tions toward getting committee re- 
action on the networking and allo- 
cations probe report could put the 
Senate staff document neck and 
neck with the presently stymied 
staff report of the Celler House 
Antitrust Subcommittee. (See sep- 
arate story,) 

Sen. Warren Magnuson (D., 
Wash.), chairman of the Senate 
Commerce Committee, told The 
Billboard last week 013) that the 
report of special counsel Kenneth 
Cox on the network aspects of the 
TV probe had his full approval. 
"It could qualify as a brief before 
the Supreme Court, just as it is." 
He indicated that the report was a 
lengthy one, probably in the same 
class as the 140 -odd pages of the 
controversial Celler staff report. 
(The Billboard, April 29 -play 6.) 

The Cox rt has also gone to 
Sen. Bricker (R., O.), ranking Re- 
publican on the committee, who 
could not be reached for comment. 
Bricker is author of a bill to regu- 
late nehvorks per se, under the 
TCC, and also author of last ses- 
sion's hard -hitting report on "net- 
work monopoly, 

May Be Memoranda 
Magnuson indicated that if the 

Cox report meets with Sen. Brick - 
er's approval, and no opposition 
develops among committee mem- 
bers, the report could issue as a 

staff memoranda, in the manner of 
the 1955 Plotkin report. This 
would save committee members 

RAISING $$ 

Link Caesar 
To Weaver 
For Movies 

NEW YORK -Sid Caesar seems 
to have linked his 1957 fortunes to 
Sylvester (Pat) Weaver. The two 
are expected to combine and pro- 
duce a series of motion pictures 
for theatrical release which later 
would go into TV. Caesar and his 
troupe would star, and Weaver 
would produce. Financing is 
underway. 

Meanwhile, it is also known that 
ABC -TV is interested in Caesar's 
services for the 1958 -'59 season 
and has been talking to him. CBS - 
TV has not, as yet, made any move 
in his direction. Caesar's contract 
with NBC-TV was terminated last 
week. ill never be able to recapture its 

MONEY -SAVING SUBSCRIPTION ORDER 

Enter my subscription to The Billboard for o full year 
(52 issues) at the rote of $15 (a considerable saving 

O Perwe se .acasw D oat ea 
827 

from the problem of endorsing the 
report before the FCC network 
study findings are in, and before 
Justice Department has finished its 
investigations into TV. (Also, as a 

staff report, the Cox memoranda 
would avoid the kind of committee 
wrangle that has so far effectively 
bottled up the staff report recom- 
mending a trial for pay TV.) 

Asked if he would have any 
suggestions to add to the report, 
Magnuson said, "No. I wouldn't 
add a thinputo this report. It covers 
everything. He indicated he 
thought the only possibility might 

be in "taking out something," 
rather than adding. 

Asked if the recommendations 
in the Cox report might not over- 
lap some made in the Celler TV 
probe report (not yet officially re- 
leased), the Commerce Committee 
chairman said, "Naturally, there is 

bound to be a certain amount of 
overlap in the recommendations to 
the Justice Department by the two 
committees." 

Clues to the contents of the Sen- 
ate report may be found in the 
questions most repeatedly asked by 

(Continued on page 12) 

SUMMER PROGRAMMING 

How Much the Loss 

Via Hiatus Shows? 
HOLLYWOOD - How much 

does an advertiser and /or a net- 
work nose by scheduling inferior 
programming during the summer? 
Evidence is piling up that it's far 
more than a dip in ratings during 
the hiatus, and that shows which 
stay on 52 weeks of the year fare 
better thruout the season than 
those which take a summer break. 

There is strong feeling at NBC 
that the dominance CBS has 
gained during the past two or 
three years is due to a consider- 
able degree to the fact that CBS 
has had key programs staying on 
during the summer while NBC 
sponsors went with reruns or sub- 
stitute series. 

The theory seems borne out by 
the evidence. Of 10 CBS shows 
which stayed on last summer, nine 
topped the opposition during the 
season. Five of them, Ed Sullivan, 
"I've Got a Secret," "$64,000 
Question," "Talent Scouts and 
"Gunsmoke" appeared in the first 
10 in the ratings. 

Lose Their Appeal 
What happens between June and 

October? For instance, when the 
season ended, "Dragnet" was ahead 
of "Climax," 32.3 to 28.6 (Ameri- 
can Research Bureaus). By fall the 
count had been reversed, 32.1 to 
24.0. George Lobel was scoring 
in the middle 30's (36.0) to 21.0 
and 22.0 for " Gunsmoke." When 
Lobel returned he dropped to 
29.7 against 24.2 for the Western, 
never managed to recapture his 
magic, and continued dropping. 

The process works against CBS 

as well. "Lineup" went off the air 
with a 33.0 rating and came back 
with a 26.4. In some instances the 
programs rebuild their ratings, but 
in many others a top -rated show 

over single copy rates). Foreign rate W. 
Occupation or Title 

Company 

Name 
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Send to: The Billboard, 2160 Patterson St., Cincinnati 22, O. 

continuing audience after they've 
dialed away during the summer. 

CBS again leads the way with 
the number of shows going right 
en thru: Ed Sullivan, "What's My 
Lune," "Talent Scouts," "Naine 
That Tune," "To Tell the Truth," 
"$64,000 Question," the Spike 
Jones Show, "I've Got a Secret," 
Climax," "Beat the Clock" and 

"Gunsmoke." In addition, "Studio 
will have its "Summer 

ter," and "The Whiting Girls" 
move into the "Lucy" slot. 

NBC Countermoves 
NBC, however, is beginning to 

make some countermoves. Steve 
Allen will stay on to slug it out 
with Sullivan (the theory at the 
web is that Sullivan killed Colgate 
during the summer). The net's 
biggest gambit is Monday night 
where, with "Lucy" going off the 
air, it hopes to entrench "Twenty- 
One" so firmly in the 9 p.m. slot 
that by next fall Monday will have 
switched from a CBS to an NBC 
night. 

With considerable precedence 
that a series which makes a sum - 

(Continued on page 18) 

CBS Offered 
Patterson's 
Title Defense 

LATE TV FLASHES 
FACTOR -CHESTERFIELD EYE PEARL 

Max Factor and Chesterfield are reported considering a live 
comedy -with-music series starring Jack Pearl for their Saturday 
9 -9:30 p.m. fall buy on NBC -TV. Pearl a veteran radio star and 
vaudevillian, would play a running character, not his famous 
Baron Munchausen, 

KAISER NEARS PIC DEAL 
The Kaiser Aluminum Company thru Young Sr Rubicam has 

been making progress in its search for feature films for next 
season's showcasing on ABC -TV. Advertiser is now considering a 
combination of post -1948 features from Columbia Pictures tint its 
Screen Gems subsidiary and Warner Bros. product. Show would 
go somewhere between 7:30 and 10 Sunday evenings. 

QUAKER BiDS FOR NBC SLOT 
NBC -TV has not as yet accepted an alternate week order 

from Quaker Oats for its Saturday 10- 10:30 time period. The 
potential sponsor wants to program a beefed -up Jane Wyman 
show there. The new version would concentrate on adventure. 

COLGATE WEIGHS 3 SHOWS 
Colgate -Palmolive is said to be considering three shows for 

next fall, among several others. They are MGM -TV's video remake 
of "The This Man" starring Peter Lawford and Phyllis Kirk, 
"Colonel Flack," the Alan Mowbray vehicle, and "Decoy," which 
stars Beverly Garland. Client is considering two time periods, 
Tuesday 10-10:30 on NBC -TV and Friday at 10 on ABC -TV. 

REMINGTON EYES FRIDAY AT 8 
The typewriter division of Remington -Rand thru the Compton 

agency is said to have placed an option on alternate weeks Friday 
88:30 p.m. on CBS -TV. Indications are that General Foods will 
not sponsor any portion of the half hour next fall. No show has 
been selected. 

NEW YORK - CBS -TV has 
been approached to telecast the 
next heavyweight championship 
bout, expected to be between title- 
holder Floyd Patterson and Tommy 
(Hurricane) Jackson. Mensen is 
reportedly interested in picking up 
the $200,000 tab. 

Floyd Patterson's manager Cus 
D'Amato made the approach. The 
web, however, may be fearful of 
legal entanglements because it is 
not clear whether Patterson is com- 
pletely a free agent. His previous 
work was for the International 
Boxing Club. 

Maytag, Polaroid 
Mull Jaffe Tales 

NEW YORK - Maytag and 
Polaroid are reported considering 
sponsorship of the Henry Jaffe 
fairy tale productions Sundays, 
6:30-7:30 p.m., on NBC -TV. Shir- 
ley Temple stars in the color series 
which Chevrolet had been mulling 
to alternate with Dinah Shore 
Sundays, 9 -10 p.m. 

NATIONAL TV WEEK SET FOR SEPT 8-14 
National Television Week has been net for Septeistiaer 8 to 

14 by co- sponsors NARTB, RETMA, TvB and the National 
Appliance and Radio-TV.Dealers Association (NARDA). The date 
agreed upon will tie in the promotional week with post -Labor Day 
period, when fall programming is beginning to perk, and rvlsen new 
model TV sets make their bows in show rooms across the country. 

'HARBOURMASTER' IS AVAILABLE 
Alternate weeks of "Harbourmaster" is now available, CBS -TV 

Thursday evenings 88:30. R. J. Reynolds will sponsor alternate 
weeks of the Frederic W. Ziv property. 

PILLSBURY, STANDARD UP DAYTIME 
CBS -TV expects some healthy daytime business from Pills- 

bury and Standard Brands, which will increase their daytime com- 
mitments. No shows have been selected, tlso they both may move 
into one or both of the half hour soap operas, "Edge of Night," 
and "As the World Turns." 

LORILLARD SATURDAY SLOT SOUGHT 
The P. Lorillard Company has until May 25 to decide whether 

it will retain the Saturday 8:30 -9 time period on CBS -TV. The 
web has Helene Curtis and Mogen David Wine standing in the 
wings ready to map ue the slot for a property reported to be 
"Dick and the Duchess. 

VALLEE SHOW HOT 

Preston Sturges 
Plans TV Series 

NEW YORK -Preston Sturges, 
one of the last film -making greats 
to hold out from TV, this week 
finally set plans for his television 
entry, The Oscar -winning pro- 
ducer- director -writer, now resident 
in Paris, set a deal with TV pack- 
ager Ted Lloyd after conferring in 
New York with Lloyd for the 
part of last week. 

One of the key items being pre- 
pared by Lloyd and Sturges is a 
weekly situation comedy film series 
starring Rudy Vallee in a role simi- 
lar to the one which launched 
Vallee's comeback as a comic. This 
was the part of ohn D. Hacken- 
sacker Jr., world's second richest 
man, in Sturges' comedy, "The 
Palm Beach Story." 

Also planned were two half -hour 
dramatic series, and a group of 
60- minute and 90- minute films 
which Sturges would produce for 
showing at intervals of four to six 
weeks. The longer shows were 
blueprinted with an eye to distribu- 
tion for theatrical showing abroad, 
enabling the sponsor or network to 
get off the nut quickly. All series 
would be shot in France, to reduce 
costs and to take advantage of 
European locations. 

Sturges also is interested in the 
possibility of shooting some of 
these shows simultaneously in two 
languages, to assure greater return 
from foreign distribution. This is 

the technique he utilized in his 

f 
. 

newest feature, "The French They -1)1 

Are a Funny Race," which opens 
1J1J 

tonight (20) in New York. Having i 

worked in France for the past five - 
years, Sturges is completely con- 
versant with film- makiing there. 

The author of the legit sma. .l+ 

"Strictly Dishonorable," and prC --Ç 
ducer of such notable film com- 
edies as "Great McGinty,' "Miracle 
of Morgan's Creek," and "Hail the 
Conquering Hero," Sturges stirred 
up a rash of comment along Madi- 
son Avenue last week with his 
aplomb and humor during an 
appearance on Mike Wallace's 
"Nightbeat" shore. 

'Price Is Right' 

May Go Night 
NEW YORK -A nighttime ver- 

sion of Goodson- Todmaxi s "The 
Price Is Right" will probably fill 
the Monday 7:30-8 p.m. slot on 
NBC -TV next fall. 

Mogen David, which has op- 
tioned the time, and three other 
advertisers, Speidel, Sunbeam and 
Lever Bros., are reported inter- 
ested. The daytime show has been 
pulling strong ratings in the morn- 
ings, 
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20TH COMPETITION TO 
WELCOME RADIO BACK 

The industry's only yardstick of the effectiveness of broad- 
cast promotion ha. been The Billboard's annual Promotion 
Competition. Winners of the 19th Annual Awards are an- 
nounced elsewhere in this issue. 

Next year's competition, evaluating promotion doue during 
the calendar year of 1957, will undergo a drastic revision of 
rules. This is in keeping with The Billboard's policy of amending 
the competition from time to time to keep pace with the ever- 
changing directions of the industry. 

We believe it timely to announce therefore that the 20th 
Annual Promotion Competition will again welcome entries 
from radio stations. 

For the past three rears the competition has been restricted 
to television stations and film distributors. An increasing volume 
of requests from radio broadcasters, together with evidences that 
radio promotion is growing both in quantity and quality, has 
made it eminently clear that the competition should again be 
opened to radio stations. 

Each year a distinguished board of judges. consisting of 
some of the finest minds from among both advertisers and 
advertising agencies, has selected the winners of the Promotion 
Competition. When the board meets again early in 1958 to 
select the best promotion work of 1957, it will select winners 
from radio as well as the TV field. 

Sales Added 
The 20th Annual Competition also will undergo another 

major revision. In addition to surveying audience promotion, 
as in the current competition, there will be awards for sales 
promotion -the other side of the programming coin. This, too, is 

a realistic assessment of the fact that a station must not only 
acquire an audience for its programs, but must also secure and 
retain sponsors. 

There will thus be three classifications of entrants in next 
year's competition: Radio stations, TV stations and program 
services, the last including radio transcription companies. 
distributors of syndicated films and distributors of feature films. 

Full details and rules including the deadline for receipt of 
entries -which will be early in 1958 -will be made late this 
year. This announcement is nosy being made so that promotion 
managers may Ire able to plan ahead. 

We are delighted to welcome back the radin broadcasters 
at the conclusion of our second decade of holding these 
competitions. We are proud that they thought so much of the 
competitions that they themselves continually requested this 
revision over the past three years. So the nest awards will 
come from The Billboard's 20tíí Annual Radio at TV Promotion 
Competition. 
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1 Sponsors Eye 

NBC /Deadlock 
NEW PORK -- American To- 

bacco and Singer Sewing Machine 
are displaying strong interest in 
purchasing a half hour each of the 
open alternate hour of NBC -TV's 
new Monday 10 -11 p.m. dramatic 
entry. Ford has already bought an 
alternate hour of the stanza, the 
newest title of which is "Dead- 
lock." 

American Tobacco would buy 
the property for its Pall Mall divi- 
sion. The advertiser has bought 
"Irianhunt." a Lee Manin detec- 
tive vehicle, from Ie1CA's Revue 
Productions as a replacement for 
"Big Story" next fall. The show 
will go into the 9:30.10 spot, a half 
hour later than at present. Camp- 
bell Soup, the present owner of 
the time period, will move into the 
9.9:30 slot on NBC. 

Reports are also current that the 
American Tobacco will drop the 
Marge and Gower Champion show 
at the end of its current nm in the 
alternate 7:30 -8 Sunday evening 
slot on CBS -TV. Among the re- 
placements being considered are 
"Mademoiselle Jones,' "Maggie," 
the Margaret O'Brien situation 
ccmedv, and "Adventures of a 
Model." 

NBC Hiatus Spots 
Go to June Valli 
And Andy Williams 

NEW YORK- NBC -TV has set 
new stanzas as summer replace- 
ments for its 7:30 -7:45 p.m. music 
strip. June Valli and Andy Wil- 
liams co -star Tuesdays and Thurs- 
days, replacing Jonathan Winters 
and Dinah Shore. Helen O'Connell 
subs for Xavier Cugat Wednesdays 
and Fridays. Nat (King) Cole re- 
mains in his Monday slot thru the 
summer. 

WELK SHOWS THE WAY 

Full -Scale Musical Revival Looms 
For Coming Television Season 

HOLLYWOOD - Not since 
television was a one -camera 20 by 
20 studio operation will there have 
been so much music in the air as 
this coming season. While only two 
years ago advertising agencies were 
sloughing off music as "something 
all right for radio," this fall will 
see a full -scale musical revival. 

As of this moment it appears 
there will be a minimum of 15 
musicals on the air in 1937=58, 
with the number possibly pushing 
20. What has happened to tele- 
vision to bring this about? 

The answer can be encompassed 
in two words: Lawrence %'elk. 
When Welk went on the air two 
years ago music on TV was dead. 
The show proved the sleeper of the 
1955258 season and has sustained 
itself remarkably well this year de- 
spite the fact that Welk took on 
a second hour musical, "Top Tunes 
and New Talent" 

More importantly, the cost of "Ozark Jubilee") adds Pat Boone 
and Guy Mitchell, both live, and 
Frank Sinatra on film. 

the Welk show has been fan- 
tastically low, never topping $15,- 
000 (the program has consistently 
beaded The Billboard CPM charts 
with a latest cost per thousand of 
31.08), and, in an industry where 
most programming costs are 
steadily rising, this can come to be 
the crucial criteria. 

NBC, which has already de- 
molished one CBS landmark, Jackie 
Gleason, with a musical (Perry 
Como), is adding three and possibly 
four new ones: The hour Dinah 
Shore and Eddie Fisher shows 
(live), the half -hour Gisele Mac- 
Kenzie show (live) and the half - 
hour "Salk" (film). Added to Ernie 
Ford, "Hit Parade" and Como, 
this gives the web seven musicals 
for the fall. 

ABC, now telecasting three and 
one half hours per week (the two 
Welk shows, "Voice of Firestone," 

TV CASTING TROUBLE 

Actor Shortage Puts 
Star, Agent in Clover 

(HOLLYWOOD- Television is 
in the throes of serious casting 
difficulties, resulting from a star 
shortage which has been growing 
continuously for the past two or 
three years. In a medium which 
uses up more talent quicker than 
any other in fie history of man, 
the awful truth is that only a 
trickle of new talent is being de- 
veloped. 

This has placed the star and, in 
a more real sense, the agent in, 
the key position in television to- 
day. 

The agent, in turn, has also be- 
come the packager, in many cases 
controlling the writer and pro. 
ducer as well. In this manner he 
has taken on to a considerable de- 
gree the role the advertising 
agency played in the halcyon days 
of radio. 

The networks. and in some 
sense the advertising agencies, do 
not particularly like this. The rea- 
son most often propounded is that. 
in becoming the packager. the 
agent takes his 10 per cent not 
from tire talent (above the line), 
but from the entire package. This 
increases the cost of. for example, 
a 830,000 show to $33,000. 

The agents (those willing to 
talk. on the other hand, point out 
that it is the networks and the ad 
agencies who themselves have 
created the situation, the one by 
failing to develop new talent, the 
other by demanding name actors. 

Both CBS -in the days of Harry 
Ackerman -and NBC, up till re- 
cently, had talent development pro- 
grams of sorts. but they were 
carried on in haphazard fashion 
and neither paid off. Ziv -TV held 

Marlboro to Take 
Last NCAA Quarter 

NEW YORK - Marlboro ciga- 
rettes is expected to pick up the 
last quarter of the National Col- 
legiate Athletic Association foot- 
ball gaines on the NBC -TV web 
next fall. Already contracted for 
quarters of the football package 
are Zenith, Bristol -Myers and 
Sunbeam. 

PROGRAMMING- 
Eta key la sattaHtal 1Y mintage. 

THE BILLBOARD- 
EN key Is smash' swims* 

player tryouts for a period, but 
these were for bit parts. To date 
no one in television has instituted 
a comprehensive buildup program 
for new players such as exists in 
motion picture studios; the latter 
have done only a very limited 
amount of it themselves since tele- 
vision pulled the nlg out from 
under the theater business. 

In the meantime, advertisers 
looking at pilots still search for 
the stars, even tho, as CBS V.-P. 
Les Harris avers, it's been proved 
without doubt that television cre- 
ates its own stars, e.g., James 
Arness, Hugh O'Brian, Steve Al- 
len, George Cobel, et al., while 
programs with the biggest leads 
have fallen flat. Yet in selling the 
series the name still counts all out 
of proportion to the effect. 

The result is that some top ac- 
tors are now receiving 50 per cent 
of the package and up, while others 
are chasing themselves around on 
the screen. 

It's interesting to note. too, that 
while production costs have held 
stable the past year, acting and 
writing budgets have continued to 
increase. With demand far outstrip- 
ping supply the end does not yet 

CBS, which has usually been 
the trend- setter, but, in this in- 
stance, has trailed, is coming up 
with "The Big Record," musical- 
variety hour, and may keep the 
Spike Jones show, which event on 
the air late this season. The Gale 
Storm show is another comedy with 
music, as is "Tire Whiting Girls," 
a sunrater sub which may stay on 
in the fall. 

That musicals are not infallible 
was proven by the Ray Anthony 
ST oo- this season, and will prob- 
ably be emphasized during the 
next. The crux of the matter seems 
to be that the musical must have 
a strong leading personality to keep 
the viewers tuned in from one 
week to the next. 

It all harks back to the early 
1930's when Paul Whiteman, Fred 
%'suing, Kate Smith, Freddy Mar- 
tin, Don Ameche, Wayne King, 
Sammy Kave, et al., were making 
sweet melodies in front of the 
cameras. 

Doerfer in Line 

For FCC Post 
WASHINGTON - The retire- 

ment of FCC Chairman George 
McConnaughey from his post in 
that agency is racking up new 
scores for the most official of un- 
official resignations. Altho the 
FCC chairman has made no public 
announcement, he has let it be 
known that he is exiting June 30 
to return to private Ian, practice 
in Ohio, with branch office in 
Washington 

Commissioner Jolln Doerfer is 
presently the odds -on favorite to 
be next chairman. 

Possible candidates for the FCC 
membership vacancy include the 
agency's highly regarded general 
counsel, Warren F. Baker. Also 
mentioned have been Robert King, 
assistant to vice- president Richard 
yl. Nixon, and other government 
figures, none so far mentioned hav- 
ing communications backgrounds. 
Reported Presidential appointee to 
the chairmanship, Edward K. Mills 
Jr., publicly announced last week 
that he did not care for the job, 
preferring to stay on with General 
Services Administration, where he 

seem in sight. is deputy administrator. 

An agency that believes "good advertising 
has to have a bite In It" Is 

SOLD ON SPOT 
as a basto adveelassn9 medium 

LIN MATTHRWS and TOM WRIGHT of THB LBO BURNETT CO. 

(Vice President in Charge of Media. and Media Manager, respec- 
tively) state the case this way: "The Leo Burnett Company was 
founded In 1935, and has been recommending Spot broadcasting 
as an advertising vehicle to its clients ever since. Twenty -one of 

the twenty -three advertisers handled 
by Burnett have used, or are using. SPOT SALIS 
Spot broadcasting." 
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The April National ARB, just out, shows: In daytime entertainment programs, NBC 
Television now leads the second network in 15 out of 18 competitive quarter- hours. 

In just one year, NBC Television's daytime entertainment audience has increased 48 %. 

This is the greatest one-year growth -story NBc 
in the entire history of television. TELEVISION 
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PROGNOSTICATION 

Daly Takes a Look 
At Fall ABC News 

NEW YORK -Interesting pub - pends on the extent of the after - 
ha service series and status quo on noon programming plans now 
the controversial subject of net- being formulated. 
work coverage of special news "We don't believe in going in for 
events 'are foreseen by John Daly, sensational specials without cover - 
ABC-TV veepee in charge of news ing the before and after," says 
and public affairs. Daly, referring to telecasts of Con - 

A science series hinged to the gressional hearings, UN sessions 
Geophysical Year, which .colmi- and similar topical happenings 
natos in the launching of the first which critics urge should be given 
space satellite in 1958, is on the priority. -'The very newspapers 
web agenda, with all film shot in they write for print only excerpts 
color in anticipation of the web's of the transcripts, which is exactly 
tint entry later next year. A teen- what the networks do for proper 
age round table will be tried for balance." 
the first time without adult super- "ABC will be polishing its film 
vision. A daytime news strip de- techniques, anticipating the arrival 

of magnetic tape, but our news 
shows. will be essentially the same 
next season. The combination of 
live guests and film, a format we 
are now trying with 'Open Hear- 
ing,' will be adapted for other pro- 
grams," the exec continues. 

Of ABC's rejection of WBKB's 
Chicago request that the web 
carry the Beck hearings last week, 
Daly points out that harm would 
be done if only the "juicy hours" 
favoring one side were aired. Will 
ABC carry any network antitrust 
hearings? "We are still not allowed 
into House meetings, by order of 
Sans Rayburn," says Daly. 

The number of hours per week 
devoted to public affairs will in- 
crease slightly next fall on ABC, 
according to Daly, and a sportscast 
will be stripped at 7 p.m., with 
a five- minute cut -off for local 
sports news. 

CLICKS 

Jimmy Dean, 
'Susan' Get 
Off Winging 

NEWYORK, -- CBS -TV is 

chortling over ratings on two of 
its newer shows. The first Nielsen 
on Jimmy Dean, the CBS morning 
entry, shows it with a 3.5 average 
audience and 42.2 share of audi- 
ence as against "Today," on NBC - 
TV which hit a 3.3 AA and 32.7 
SoA, 

On May 11 "Susan's Show," Ilse 
CBS 11 -11:30 a.m. Saturday 
stanza, got a 9.0 Trendex and 51.8 
SoF as against "Fury" on NBC 
which received a 7.7 and 40.8 
SoF, 

4 Of AMERICKS TOP 

10 MARKETS ARE WBC 

TELEVISION MARKETS 
IN BOSTON 
WBZ-TV, Channel 4, 
New England's first TV 
station delivers Amer- 
ica's 6th TV market, 
1,400,000 TV homes. 
(NBC) 

IN CLEVELAND 
KYW -TV, Channel 3, 
Northern Ohio's new 
Sight and Sound delivers 
America's 7th TV mar- 
ket, 1,200,000 TV homes. 
(NBC) 

IN PITTSBURGH 
KDKA -TV, Channel 2, 
Number One TV station 
in western Pennsylvania 
delivers America's 8th 
TV market, 1,200,000 
TV homes. (CBS) (NBC) 
(ABC) 

IN SAN FRANCISCO 
KPIX, Channel 5, North- 
ern California's pioneer 
TV station delivers 
America's 9th TV mar- 
ket, 1,100,000 TV homes, 
(CBS) 

That's practically half of the country's major markets. 
The BIG half ... million -plus audiences in Boston, Pitts- 
burgh, Cleveland and San Francisco are watching WBC. 

WBC promotion attracts them -WBC programming 
holds them . , for your sales message. 

Plan your most effective spot campaign by calling the 
station direct. Or by talking to A. W. "Bink" Dannenbaum, 
WBC VP- Sales, at MUrray Hill 7 -0808 in New York. 

WESTINGHOUSE 
BROADCASTING 
COMPANY, INC. 
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ABC Joins Battle 

On 10 P.M. Slot 
NEW YORK - For the first 

time in its history, ABC -TV will 
be competing with the other net- 
works in the 10 p.m. time periods 
next fall. With five shows bought 
and two tottering on the brink, the 
web will be making the 10.10:30 
slot a three -way rating race. 

Set already are Mike Wallace 
(Sunday) for Philipp Morris, L :nv- 
rence Welk (Monday) for Dodge, 
"Wednesday Night. Fights" for 
Mennen and Milles Labs, "Navy 
Log" (Thursday) for U. S. Rubber, 
and Guy Mitchell (Saturday) for 
Revlon. ABC currently has multi- 
client interest in the Tuesday pe- 
riod either for "UF 61" or "Man 
Against Crime" and the Friday 
spot for "Tin Pan Sally' and led 
Mack's "Amateur Hour." 

RATINGS INCREASE 

Ford's Faith 
In Himself 
Is Worth It 

NEW YORK -- Ford Motors' 
sponsorship faith in Tennessee 
Ernie, Thursday 9:30 -10 p.m, on 
NBC -TV, has resulted to the de- 
velopment of one of the best new 
nighttime properties of the current 
season 

Ernie has been under tremen- 
dous pressure all year because of 
his time slot which pits him against 
the first half hour of "Playhouse 
90," which consistently throws a 
large number of names against 
Trim. Yet he has improved his rat- 
ing from a 28.5 Nielsen Average 
Audience in October to a 33.0 in 
April. 

During that time his rating has 
been as low as 23.4 AA for the 
first report of November and has 
gone as high as 34.8 AA for the 
last report of March. Emie really 
moved into the big time in Decem- 
ber, when the first report gave him 
a 30.6. The sponsor can perhaps 
also look forward to :us even bet- 
ter season next fall, when Ernie will 
no longer be on NBC daytime and 
can concentrate his full energies on 
his evening show. J. Walter 
Thompson is the agency. 

Pepsi -Colo Hunts 
Network Property 
In Next 4 Weeks 

NEW YORK -- Pepsi -Cola will 
return to weekly sponsorship of a 
network show if it finds the right 
property within the next four 
weeks. Its iast such buy seas 'Pepsi - 
Cola Playhouse," an \MCA -TV dra- 
matic anthology three seasons 
back. 

Since then, Pepsi has concen- 
trated on one -shot specials and 
spot time, the latter costing 
$1,993,000 in 1956, according to 
Television Bureau of Advertising. 

Bergman to Make 
Pilot on Lady Artist 

PARIS - Ingrid Bergman «ill 
make a pilot film here next week 
for producer- packager Jean Pail 
Blondeau. The series, aimed for 
U. S. exposure lint, deals with the 
adventures of a lady artist whose 
portrait painting involves her in 
the troubles of her subjects. 

7OUR TICK" TO 

SALES RESULTS - 
nn ADVI*Uf. COtU.s Of 

THE BILLBOARD I 
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TOLL TV 

Use Caution 
On Toll TV, 
FCC Urged 

\VASII1NCTON -The question 
of authorizing a trial for toll TV is 
an extremely "serious' business, 
and the FCC should move very 
cautiously. possibly holding evi- 
dentiary bearings before coming to 
a decision in this field. This was 
the tenor of a brief, informal meet- 
ing House Interstate Commerce 
Committee Chairman Oren Harris 
(1).. Ark.) with FCC Chairman 
McCsnnaughey, and Commission- 
ers Doerfer, Craven and Bartley 
last week (14). 

The commission is now expected 
to get back on the toll problem, 
after a long pause caused by 
probing questions from Represent- 
ative Harris as to the legality of 
snub a trial and the FCC's ability 
to control it once it got underway. 

F(:C spokesmen interpret the 
Harris questions and comments 
churis,g the informal meeting as an 
"irritation" to come to Congress for 
whs:te,er authority the agency 
feels needed to decide whether a 
h 1 shnnld be authorized. and for 
legislative controls for the new 
tv pe service. possibly after a trial 
has been conducted. Harris also 
warted careful consideration given 
to the idea of keeping toll a closed 
circuit proposition. 

Westinghouse 
Reads Future 

SKY'l'OP, Po. - National TV- 
radin budgets will expand, techno- 
logical improvements are a must, 
s iewing patterns will grow, adver- 
tisers will look to TV for dynamic 
power in marketing, and local sta- 
tions have the best opportunity 
ever to coluuice their prestige tun, 
podstid serykse. These were the 
convlusimia reached at a four -day 
nuurigcment meeting here of West- 
ing] se Broadcasting Company 
ex cs. 

huhstry leaders helped the 
meeting explore the relationship of 
Irissic.stiait media to industry and 
notional economy. 

Doug Jr., Passes 
100 in Markets. 

NEW YORK -ABC Film Syn- 
dication raarked up five new sides 
for "Douglas Fairbanks Jr., Pre- 
sents" Last week, putting the 
tunsis in over 100 markets. Sales 
include \\ ;ABD. New York; 
\i'MA1t -T \'. Baltimore; WJBK, 
Detroit; KWK, St. Lords; and 
\\'FAA, Dallas. All five stations 
will strip the 117 episodes. 

Pat McDermott to 
Open N. Y. Office 

\E\V YORK -Pat McDermott 
is expanding her Ilollewood public 
rebutions operation to include a 
New York office, headed by Don 
Cornett, consumer press editor for 
Screen Gems. The McDermott 
company now handles three web 
shows. 'Panic." "Matinee Theater" 
and "\h 'Adams and Eve" 

WNYT, KTVO, WEAR 
Buy M -G -M Package 

NEW YORK --M -G -lut has sold 
its feature film package to three 
mure stations. WNYT. A UHF sta- 
tion in Buffalo. bought the library 
for an estimated $1 million, KTVO, 
Ottumwa, la.. bought 100 of the 
p 1 ices. WEAR -TV, Pensacola, 
FL,.. took the full package in a 
five -year deal. 

Guild May Gei 

RKO Shorts 
NEW YORK - Could Films is 

reported taking over distribution of 
the RKO short subjects. The TV 
rights to the shorts are owned by 
Matty Fox' C &CTelevision. But as 
fat as is known C&C has made 
only a few sales on the shorts, hay- 
ing been preoccupied with sales 
of the features. 

Guild last week would not say 
anything about the barter deals it 
was reported making on the time it 
has acquired 'in the course of its 
many library sales. For Hazel 
Bishop it was reported making one- 
for -one deals with a series of one- 
minute prayer filins it has. 

Speculation from some quarters 
last week was that a pending barter 
deal with Product Services was not 
going to work out to the large 
proportions originally contemplat- 
ed. the reason being that the 
agency would not be able to line 
up all the clients it had in mind 
for the deal. 

Movie Shades 
'Tonight' in 

KYW Trial 

STEADY RISE IN FAVOR 

Distributors Push Toward 
Syndication Boom in Fall 

NEW YORK - With the up- 
beat attitude toward syndication 
now pervading the major distribu- 
tors, there is a good expectation of 
more fall debuts this year than 
last. 

Aitlto there has been a gradual 
increase in the number of first -nun 
syndicated shows over the past 
couple of years, the number of 
actual debuts last fall was vela. 
lively few. "Dr, Christian' and 
"Sheriff of Cochise" were the two 
definite starts at that time. In ad- 
dition, "Frontier Doctor," "The 
Tracer" and "O. Henry Playhouse" 
were getting on the air sporadic- 
ally around that time. 

For the fall of 1957 there is the 
likelihood that more of the big 
distributors will be putting shows 
of the air. But at the moment this 
is, of course, all in the realm of 
possibility. 

Ziv -TV has the one definite fall 
start, "Harbor Command' starring 
Wendell Corey. Sales to lfamm's 
Beer, Miles Laboratories and P. 
Lorillard place it in around 70 
markets already. 

Television Programs of America 
is likely to have "The New Aiken. 

lures of Charlie Chan' on the air Itlaguificcnt,""At Pistol Point" and 
this fall. The show is now in full "The Sixth Sense." 
production in England, and TPA National Telefilm Associates is 
is expected to start its sales cam - now preparing two series from ma- 
puigtn in a matter of weeks. tonal in the Paramount short li- 

NBC Television Films has just bran. "The Big Little Show" 
started production on 'Union Pa- will be a series of 30 half -hour 
m ific" and is understood to have look musicals. "George Jessel's 
considerable interest from regional Music Ilall" will be a series of 
sponsors already. The formal sales revues. These two shows will 
campaign will probably start next probably be sold to stations. In 
month. addition, N1'A is understood to he 

Screen Gems apparently would pitching at least two of its pilot 
like to push "Ranch Party" for a filins to regional advertisers 
fall debut. But meanwhile it is namely "Official Detective" and 
reported working on a spot von-, "The Last Marshal." 
sorship deal on "Casey Jones The rest of the distributors are 
which might also make it avail- less definite. As far as is known, 
able for sell-off syndication. they have not crystalized their 
Screen Gems is also beginning pro - plans for the fall, and have not 
duction on "Johnny Niglothawk," begun to prepare or peddle any 
butt that one doesn't look as if it new properties for syndication. 
uouid be ready for airing before However, most of them have por- 
the muter. 

Choice of Three 
Official Films is currently sell- 

ing "Vagabond" for a fall debut. 
It will probably also push another 
show in for the fall. It is expected 
to decide this week which of its 
other properties it will be. The 
The possibilities are "Marco the 

CLEVELAND-KYW-11% the 
NBC affiliate lucre, pushed "'1'o- 

CLEVELAND-KYW-11% GUILD NET 
night" out of its Thursday schedule 
and put iu an RKO feature filin. 
The experintecl has pmvco a suc- 
cess. The American Research 
Bureau report for April gave the 
film, 'Theater 3," aft 8.6 at 1:30 
p.m., topping the two competing 
features. This was also higher than 
"Tonight" got in may of its four 
nights. The high for "- l'onight" hu 

April ARB was 7.2 on Monday. 
The average for "Tonight" was 
5.I. 

The \t'estinghmse station has 
this week installed `Theater 3" in 
Sunday night also. to ss:cou Deming 
as host provides relaxed introluc- 
tions to the movies. KYW says 
'Theater 3" has a promising future. 

Sub Drama Up 
With 12.9 ARB 

NEW YORK-"Silent Service" 
got a geed start in this market, 
according to the American Re- 
search Bureau. Its April rating was 
12.9, making it the second racking 
syndicated shoo in New York. 

Tine submarine shoe plays 
WRCA -TV, Friday, 7':30 p.m. 
That has always been a choice 
period for syndicated shows. The 
previous occupant of the slot, 
Science Fiction Thcatu " also diet 

quite well there. In Febrary, for 
instance, "Science" had 12.8 'ABB. 

8G TO 
13/4 MIL. IN 1 YEAR? 

Triples Last Year's Sales in 6 Mos., 
Kaufman Reveals; 4 Color Series Set 

NEW YORK -A picture of racked up cluring the past few 
phenomenal growth in the past weeks. Guild's net profit for the 
six months, with glowing prospects full year of 1956 was only $8,000. 
for the future, was painted for $20- Million Year 
shareholders of Guild Films out Projecting ahead, Kaufinan said 
Saturday 

(18) 
by Reuben ti. Kauf- he felt it not unreasonable to ex- 

star, Guild president. Kaufman pee au amount of business during - 
Firefighter' IJ stated that sales in only the first the remainder of the year equal to 

half of the current fiscal year, that already written. If this is ac- 
from December 1, are about 320 complished, he said, Guild will 
per cent of the total volume have siritk'u $20 million of busi- 
achieved by the company in the rtes for the yeatr. or 640 per cent 
entire previous year. He also out- 
lined production plans for four 
new series soon to start production, 
all to be shot abroad and in color. 

Kaufman stated that better than 
510,000,000 of sales have been 
racked up in this half -year period. 
This compares with the full 1956 
total of $3,248,000. Guild's big. 
gest complete year in the past was 
1955, when its total sales were 
$4,418,706. Of the $10 million in 
sales made thus far, Kaufman said 
that about $7,500.000 were signed 
during the past 50 days alone. 

What this means in terms of 
profits, said Kaufman, may be seen 
from the picture for the first quar- 
ter alone, in which Guild's net ac- 
cording to rough unaudited fig- 
ures, uvas $155,000, which does 
not reflect the $7ii million of sales 

pertfes un their shelves that should 
be regarded as at least possibilities 
for fall syndication debuts. 

New Films, Reruns 
CBS TV Films Sales tuas 

"Colonel Humphrey Flack" and 
"Assignment Foreign Legion," the 
latter with 20 films in the ran. 

ABC Film Syndication has "Ex- 
clusive'." with 13 in time can, and 
it has pilots of "Snowfire" and 
"26 Men. 

MCA -TV, as far as is known, 
has not se` any definite plans for 
new first -run syndication, butt is 
considering a couple of first-off- 
network reruns. 

Guild Films is just starting work 
on four new series, but doesn't look 
as if it will have any of them ready 
for immediate syndication. 

Hollywood TV Service has "Fa- 
mous Sherift and Outlaws. 

Gross- Krasne is trying for na- 
tional business ou "African Patrol" 
but might vet syndicate it. 

DEAL 'ALMOST MADE' 

Exquisite, UA Cooling 
On Feature Package 

NEW YORK--Exquisite Form 
Brassiere was close to a cleat on 
United Artists new package of fea- 
ture films, but by de, end of the 
week the deal apparently cooled 
off. 

Exctuisile Form was reported to 
have brought in FI.i :niego Films 
to help clear time for the pictures. 
Fltaningo was understood to be 
trying to do this out a barter basis. 
It was said to lie ;skins, for spon- 
sorship of half the pictures plus 

spots elsewhere in the stations' 
schedu.es. 

UA management appears to have 
soured on the deal after Flamingo 
had begun to talk to some stations 
about it. 

Meanwhile, UA itself is tinder - 
stool to have continued trying to 
keep open spot time for a possible 
national sponsorship deal on the 
package. It has been working with 
Vitapix Corporation, which is un- 
derstood to have cleared about 50 
stations for the pictures. 

of last years total volume. 1 \tiYN IV 1 \VII 
Pressed for an indication of the 

profit potential for the year against NEW ,YORK -- Edward Byron 
last years $8,000 he said it should will produco,.a pilot filon of "The 
fall somewhere between $1.000, Fire ighter," first series to receive 
00(1 and 51,750.000. Based on the the endorsement of the New York 
1,535,000 shares of Guild stock Fire Department, with CBS Film 
outstanding. this could mean a Stiles handling the distribution. 
profit of up to $1.20 per share by The toue -story adventures, starring 
the end of the year. Cuild's stock Mark Miller, are ticketed for net- 

work or national spot sale. 
Shooting starts June 0 au the ill 

Brown studios here. George Bellak 
scripted. 

uval selling at about $4.50 per 
share at the end of last week. 

Cuild's biggest -selling series at 

hsrescnt 
is "Captain David Grief," 

cased on the Jack London stories. 
Kaufman said the series has WALA grossed ahnost $1,750,000 to date, Suing 
with 18 per cent of the U. S. and 
the whole foreign market still re- 
maining to be sold. 

Smoke Bellew New 
New series, said Kaufman, in- 

clude shows to be shot in England 
(with a king -sized cast), Hong 
Kongg (adventure- mystery, with 
production starting in a few 
weeks), and in Canada. The last - 
named will be based on another 

(Continued on page /I) 

Warner Films Set 
Fridays at KGEO 

ENID, Okla- KCEOTV here is 
going to strip Warner Bros. features 
at 15:311 p.m. Immediately after 
buying a large package of Warner 
features auxl cartoons from AAP. 
ire., the station sold sponsorship of 
the Friday night film to Household 
Outfitting, 'arge furniture dealer 
here. 

The deal with AAP was report- 
ed at around $500,000. 

Over Cartoon 
Sale Clash 

MOBILE, Ala. -\\'ALA -T\' here 
has sued Associated Artists Produc- 
lions charging breach of contract. 
The station claims it bought a 
package of cartoons from AAP on 
April 24 only to learn on Mau 3 
that the distributor was offering 
the filins to a competing station, 
WKRG -TV here. 

According to the complaint, the 
contract was for 202 "Potx'ye" and 
337 Warner Bros. cartoons at $00 
each for four years, with three 
years to pay. The station said it 
began soliciting advertising on the 
basis of the deal. It asks for 
$1,100,000 damages and an injunc- 
tion. David Stillman. attorney for 
AAP, however, remarked that "The 
facts negate any liability of the 
distributor. He said there was no 
contract agreed upon or signed, 
that the parties were merely in 
negotiation. 
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The human nose is being pushed around! It can't be sure of anything 

any more. And Science is to blame! Men spend long hours in the laboratories, inventing 

magic formulas for removing the natural odor of things. Others take equal time to de- 

vise ways of introducing fragrances and flavors into places where they never existed. 

It's got to stop, say we! Let things be as they really are! 

You'll be glad to know we're doing our bit. In "The Silent Service," 

our hot new syndicated TV film series about the men who man the nation's submarines, 

we really plumb the depths. We go to extraordinary lengths -on location, amidst the 

perils of the deep -to capture that true briny flavor. Why, ;you can practically breathe 

the diesel. The salt spray stings to high heaven. The pitch and roll, the sweat and grime, 

the sights and sounds and smells- they're all there, all real. And some scientist thinks 

he's going to filter the breath of reality out of our series? We'll see him inhale first! 

And we've got friends, too. CNP, as more and more people are find- 

ing out, insists on giving local, regional and spot advertisers first crack at first -class 

product. But do you suppose that this is the reason "The Silent Service" has now been 

bought in more than 100 markets, including 21 of the country's top 25? Nonsense! It's 

the zesty savor of reality that gets 'em! NBC TELEVISION FILMS a division of 

CALIFORNIA NATIONAL PRODUCTIONS, INC. 

l'',111II1'il IIIII'i_IlÍlill'II'il III`,II'I' 
l'I II 
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13 WINNERS RETURN 

vn y YYLLL an 
Repeat in Top Spots 

KBTV, Denver, also registered 

Rouge. La., which had a second 
;place for network promotion last 
!years' competition were \VCBS- 
ancluding a first in the network 
category and a first in syndicated 

;film, 

NEW YORK-Thirteen of the 
winners in this year's Promotion 
Competition were also winners last 
year. But ins no case did a first - 
place winner of the 18th annual 
recapture :a comparable first -place 
award in the current contest. In 
fact, in only two cases did a first - 
place winner of last year also come 
off with any kind of a first place 
this year. 

\VCCO -'TV, Minneapolis - St. 
Pant, was one that retained its 
honors. In the 1955 contest, it was 
first for network and second for 
film. In the 1956 finals WCCO- 
TV dropped to second for network - 
pmgram promotion, but picked up 
a first -place award for general pro- 
motion. 

\\'BNS - -T \', Columbus, O.. won 
first place for a local programs pro- 
motion last year and lirst place for 

30 Hours of 
Cartoons on 
WABC Local 

NEW YORK- WABC -TV here 
will he programming cartoons for 
:30 of its 77 hours per week of 

local telecasting, starting June 17, 

when "Cartoon Time" replaces dee- 
jay Martin Block in the daily 
11:30-12 noon strip. 

Carlow's are giving WABC its 
highest ratings and lowest costs in 
every tinte period in which they 
are placed, according to a station 
spokesman, and the number of 
boos maw well be increased be- 
yond 30 The 6-6:30 p.m. adven- 
ture strip has been gradually trans- 
formed into more of the same, with 
"Oswald Rabbit" enlarging May 
27 to a Monday-Wednesday-Friday 
schedule in that time. 

WABC also programs cartoons 
on its "'rime for Fun" noun strip 
and carries the ABC networ 
"Mickey Mouse Club" and "Disney- 
land," 'both of which feature a 

large proportion of cartoons. 

Study Courses 
Set for WPIX 

NEW YORK - The Board of 
Education here will'produce a daily 
half -hour show on WPiX next 
season for the Metropolitan Educa- 
tional 'Television Association. Pat- 
terned on the NBC -TV "Notebook" 
series, launched two months ago, 
the series will feature courses in 
Science, Biology, English. Asia. 
Vocational Guidance and Musical 
Instruments out fixed days of the 
weeks. 

'Rocky Jones' Hops 
From MCA -TV to 
Official Family 

NEW YORK - Official Films 
has taken over distribution of 
"Rocky Jones. Space Ranger." It 
was handled heretofore by MCA - 
TV. Official did have an option 
on the show in its very earliest 
days butt netcr did anything with 
it. 

Every three episodes of "Rocky" 
lucre an integrated story line. A 
station can thus play then.' as 90- 
n' to films. This fcatrre: of the 
series Itas never been exploited be- 
fore, but Official hopes to take ad- 
vantage of it, 

The show was produced by Ro- 
land Reed. 

r some improvement in its promo - 
tioial competitiveness, Winner of 
a second -place award for film last 
year, this year it copped a first 
places for local program promotion 
plus a third for general promotion. 

Other award winners in both 
years' competition were \VCBS - 
l' \'. New York; \VTRF -TV, 
Wheeling. W. Va.; \VBKB, Chi- 
cago; WOE-TV, New York; \VBZ- 
IV. Boston: WREX -7'V, Rock - 
Iortl. Ill.; KTVH, Wichita, Kan., 
and National Telefilm Asstxiates. 

a network program protnotion this 
year. 

Those are the only two that won 
top honors both years. 

The most phenomenal improve - 
mesas were racked up by this 
years two big winners. KTTV, L.rr.. 

Angeles, had a third -place asssrrl 
last year and came in strong to 
take two first -place prizes this 
year. And \1 AF 13 -TV, Baton 

BERLE STAYS OFF 
NEXT SEASON 

NEW YORK - Milton 
Berle will' definitely not ap- 
pear on TV next season. Ap- 
proached by a sponsor inter- 
ested its Isis new "Follow That 
Man" Sheldon Reynolds -pro- 
duced series, Berle declared 
that it was tiro late to go into 
production for next fall now. 

Berle said that if Ise had 
been made ass offer by .April 1, 
he would have been glad to 
accept it, but that now he slid 
not feel he (snail do justice to 
the show. The show swrntld 
have bees) seen on NBC -TV. 

WABC to Add 
'Midnight' Film 

NEW YORK -- With its six - 
weekwld "Night Show" close to 
sold -out status, \VA13C - -'LV will 
add a "Night- Night' or "Midnight' 
feature film Sattrtlays, ]2 -2 a.m., 
beginning May 15. The Saturday 
showing of 'Night Si ow" trill be 
moved from 11 to 10:30 pm-. 

Features for the midnight slat 
will be culled from all the station's 
stock except the Screen Cents' 
Columbia Pictures package, cur- 
rently supplying the ':Night Shots" 
series, 

THE BILLBOARD'S 

19th ANNUAL PROMOTION COMPETITION 
for the best audience promotion by 

stations and film distributors 

WHERE TO FIND THE WINNERS: 
TV STATION WINNERS 

Promotion of Network Programs 
Promotion of Syndicated Film Programs 
Promotion of Feature Film Programs 
Promotion of Locally Produced Programs 
Central Audience Promotion 

FILM DISTRIBUTOR WINNERS 
Promotion of Syndicated Film Series 
Promotion of Featured Film Packages 

Smaller Stations Key Quality Work 
Revealed in Competition Entries 

The judges its The Billboard's 19th Annual Promotion 
Competition were markedly impressed by many of the entries 
from stations in smaller markets. Byand large, they weren't as 

elaborate as the entries from the big stations. But it was noted 
that they displayed a 'high level of creativity." One judge 
remarked that he felt uncomfortable reviewing entries from 

markets with which he was not familiar, since he didn't know 
the problems and limitations the stations faced. But Ise, too, 

said he was impressed with some of the good ideas that came 

out of the hinterlands. 
This recognition of the small markets was a switch from 

Last year's judging, tritest the showing of the small -town 
stations was regarded as disappointing. As a matter of fact, in 

terms of quantity, the small -market entries lagged behind the 

major markets this year, too. But as far as the major markets 

were concerned, the judges in general felt that the response 

was not heavy enough. They missed seeing entries from some 

of the well- known call letters. 
It tras noted that many of the promotions entered were 

obviottsiy put together because the sponsors bad specifically 
asked for them. This was especially true of the network 
program category, where, it was remarked, a large proportion 
of the entries were on Colgate sponsored shows. It was also 

true to an extent of the entries in the syndication department. 
Two New Categories 

Two new categories were added to this year's competition. 

Where last year there was one category for all locally origi- 
nated film programs, this year there was one for syndicated 

filet series and another for feature film programs. In addition, 

there was a new category labeled "general" audience promo- 

tion. This a as to cover such projects as public service, special 

events, call letter changes and UHF conversion. The "general" 

category drew one of the heaviest responses. 

There were again two divisions for film distributors, one 

for syndicated series and the other for feature film packages. 

The latter got a somewhat heavier turnout than last year, 

thanks to two powerhouse entries from two distributors that 

only entered the field in 1956, MGM -TV and C &C Television. 

The syndicated division, on the other hand, ran far behind 

last year. There were no entries from any of the smaller 

distributors, and a number of the major ones also failed to 

enter. 
The 19th Annual Promotion Competition was to give 

recognition to outstanding audience promotion work con- 

ceived and started during 1958. The stations' entries were 

grouped according to the number of stations they competed 

with inside their own markets, with the Standard Rate and 

Data Service listing serving as arbiter of market competition. 

In all, there were 17 different soh- categories, in effect 17 

different competitions since a first -place winner was selected 

in each one. 
Expert Judging 

TIse judging took place \ionday morning, April 15, at the 

Advertising Club in New York. The judges, all executives of 

major ad agencies and sponsor firsts, spent two hours review- 

ing the entries and casting their ballots. Each judge covered 

BOARD OF JUDGES 
Tire following 19 advertising executives made up the 

board of judges in The Billboard's 19th Annual Promotion 
Competition. Tute judging took piace at rite Adr..ertisimg 
Club. New York, on April l:í: 

ADVERTISER PANEL 

Chester A. Jackson 
American Tobacco 

Col. Harry D. Henshel 
Butors Wolelr 

Paul E. Chandler 
Kraft Foods 

Stephen J. Schmidt 
Piel Brothers 

AGENCY P 

Thomas McDermott 
N. le. Ayer h Sat 

Lewis Titterton 
Campton Adrerltsimg 

Sam Northcross 
William Esly 

William Templeton 
Bryan 1 10r.rto11 

Ted Bergmann 
McCann -Erickson 

Walter Craig 
Normtat, Craig 

James Macwithey 
Bristol -Myers 

Luther B. Horning 
Canpbctl Soap 

William Dye 
Liebntornt Breweries 

James Hagen 
United Slates Steel 

ANEL 
Steve Davis 

Young d. Rubicon 

Peter Krug 
Calkins b Bolden 

Rollo Hunter 
Erfrier, Wasey 

Hal Davis 
Grey Adrer /icing 

Nicholas Keesely 
Lernren h Nennen 

h Rummel 

several categories of entries. After the judging the board cum 

versed at a round table luncheon for a discussion of the 
general quality of promotion as manifested in the competition. 
On the the afternoon of the judging, the exhibit of entries was 

opened to the trade. 

The Billboard's Promotion Competition was originally 
devoted only to radio stations. TV was brought into the com- 
petition in 1948. For a few years it remained a minor category. 
But for the past few years the competition has been devoted 
solely to Tv. . 'i'he TV film distributors were brought its last 
year for the first tinte. 

Constant Changes 

Over the years the rules and categorizations have been 

changed constantly to confirm with the changing trends and 

interests in the business. For hvo years, for instance, there was 

a category for "promotion of radio as a medium." To a great 
extent the changes that are made each year are a result of 
the recommendations of the board of judges of the previous 
years. 

Under consideration for next year is some method of 
limiting the format of the entries. It is a recurring problem to 

foetus the judges' attention on the actual promotion job clone 

by the entrant and not on the elaborateness of the presenta- 

tion by which he documents it. Many stations submit large 
and fancy displays. Others will submit modest looking scrap - 

looks which may actually tell a very good story. The judge's, 

consegnentiy, have to be on their guard They suggested some 

means of standardizing the entries that would not take the 

flash ant of the competition. 

It has also been decided that next year, in the 20th 

Annual Promotion Competition, it will again be opened to 

radio stations. Details of this trill be announced early in 1958. 
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Webs Stand Pat on 
Only One Time Slot 

NEW YORK - There is only 
one half -hour nighttime slot in 
which, according to present plans, 
all three nehvorks will carry the 
same programs next season as they 
did this season. This was pointed 
out ) y ABC President Leonard 
Goldenson at his speech before the 
Radio & Television Executives 
Society last Wednesday (15). 

The period referred to was 
Wednesday, 9-9:30 p.m., where 
ABC will continue to carry " Ozzie 
and Harriet," CBS will continue 
"The Millionaire" and NBC will 
again have the first half of "Kraft 
TV Theater." 

In every other prime -time period 
a change will be made by at least 
one of the networks and sometimes 
by all three. 

At last week's RTES meeting, 

ABC's John Daly, public affairs 
vice -president, assumed the presi- 
dency of the organization, succeed- 
ing Robert Burton, of Broadcast 
Music, Inc. 

CHICAGO - Goldenson also 
spoke before the Chicago Broad- 
cast Advertising Club last week. 
The occasion was the official open- 
ing of WBKB's elaborate new plant 
atop the State -Lake Building. 

The network chief took the oc- 
casion casion to thump the tub for day- 
time TV, knocking the frequent 
notion that by day the TV set is 
used as a radio -heard but not 
watched -or, worse still, left tuned 
to one station and ignored alto- 
gether. He based his pro- daytime 
argument on the premise that chan- 
nel retuning is a proof of pro- 

WCHS Transmits From 
New Site in Charleston 

CHARLESTON, W. \'a. 
WCHS -TV has begun transmitting 
here at a new site with a 1,000- 
foot tower. Radiated power will 
be about 32 kw. until J¡une then 
full power of 158 kw. The station 
is now using a 5 -kw. transmitter. 

gram selectivity, thon of attention. 
A Nielsen survey of 14 markets 
where all networks compete with 
live outlets, he said, shows more 
program selection by day than by 
night: 4.6 channel switches in the 
7 a.m. to 7 p.m. period during an 
average 2.7 hours of viewing, corn- 
pared with 4.2 switches at night 
during 2.6 average viewing hours. 
Average duration for watching 
each channel is about the same, 35 
minutes in the daytime, 37 at 
night. 

These figures, he said, must be 
correlated to the ratio of sets in 
use, which in about one daytime 
set of three in the evening. 

SPONSORS & SYNDICATION 

In and Out of Field 
In Spite of Success 

HOLLYWOOD -An advertiser 
whose show may pay off in syndi- 
cation doesn't necessarily stay in 
syndication. Tho there are many 
sponsors who have bought and are 
buying syndicated programs with 
constancy, e.g., Standard Oil Com- 
pany of California, Bowman Bis - 
catit Company and Hamm's Beer. 
others move in and out of the field 
on a year -to -year basis, albeit the 
series they sponsor are successful. 

At the moment the field appears 
as fluid as it has ever been. See. 
eral major sponsors are, at least 
temporarily, pulling out of syndi. 
cation, but others are coming in to 
take their places. Especially active 
are advertisers in the pocket re- 
gional business -those buying pro. 
grams for four or five markets. 

The Billboard's 

19th ANNUAL PROMOTION COMPETITION 

Colgate, `Millionaire' Got Much Hoopla 
The promotion value of a program with a strong hook that can 

capture the public's fans' is strikingly illustrated in the use made by 
stations of "The Millionaire," the Colgate -Palmolive property on CBS - 
TV. One after another stations ran contests that took advantage of 
the get -rich -quick fancies of the public. 

\\'CBS -TV used orthodox promotion during tite summer to raise 
the show's rating. WABF -TV ran a mystery "Millionaire" contest 
with a Havana vacation as the prize, and thereby won a top prize 
here. WREX -TV created excitement by asking viewers what they 
would do with a $1,000,000. 

A variation on this theme was used by \VTRF -TV in selling "It's 
a Great Life." A style show seas created to sell both show and idea. 
Colgate -Palmolive also benefitted by traveling its two daytime shows, 
"Strike It Rich" and "The Big Payoff," to Minneapolis and Miami. 
\\TVJ, Miami, and WCCO -TV, Minneapolis, used the remotes for 
comprehensive promotions. \VTVJ ran a beatuy contest to pick "Pay - 
Off" guests. 

Public service was the keynote of WRNS-TV's, runaway winning 
entry. "Robin Hood" stars, Richard Greene and Bernadette O'Farrell, 
visited Columbus, O., where they made a massive contribution to the 
United Appeal. Public service was also the theme of WBEN -TV's 
promotion of the political conventions. Dog lovers were cultivated 
by WISH-TV with a "Lassie" promotion. 

KBTV, WSM, KWTV Boost Local Shows 
K \VTV topped the one -and -two- station markets with a public 

service project which sent newman Bruce Palmer to 92 European 
installations to interview Oklahomans in the Armed Forces. He made 
13 shows out of the footage, with relatives and local papers notified 
cash week. 

WAFB and "Buckskin Bill" also stressed public service, with 
dental health, Cub Scout and March of Dimes tie -ins. %VBZ-TV got 
205,000 entpes in a baseball contest. during its "Project Fencebustea" 
support of the Red Sox games. 

Three- station markets were led by WSM for "Noon" in a runaway. 
Weeks of on- the -air teasers, 10 girls making daily phone calls and big 
ads hammered "It Happens at Noon" to herald the new variety show. 

WLW -C filmed "Big Bear Hunt" in 13 Alaskan episodes for 
sponsor Big Bear Supermarkets, brought two live bears into stores, 
gave away rugs and served bearburgers. W JW lined up a 35 -unit 
military parade, jet planes, recruiting offices, menus, proclamations 
and newspaper contests to help the telecast dedicating its new call 
letters and home. 

In four -station markets, KBTV won easily by backing "Romper 
Room" with visits of clowns and letters to schools, wide giveaways of 
candy and hats and a lavish party at Elitch's Gardens. 

CHCH used streetcars, lobbies and boolcmatches to promote 
"Monte Carlo," phis a postage -free mail box. \\'CBS -TV supported 
Vincent Lopez with outdoor electric signs, ads and a saturation -spot 
campaign. 

STATION WINNERS 
NETWORK PROGRAM PROMOTION 

LOCAL PROGRAM PROMOTION 

PROMOTION OF NETWORK PROGRAMS 

MARKETS OF FOUR OR MORE STATIONS 
1. WTVJ, Miami 

General Manger: Lee Mollah; Promotion Manager: Burt Tappan 

2. WCCO -TV. Minneenoli. -sa. l'an! 
6enent Manager: P. Van Konynenburg: Promotion Manager: Gant Gode 

3. WCBS -TV. New York 
Rectal Manager: Sam (oak Dignes; Promotion Manager: Robert Pat 

THREE -STATION MARKETS 
1. WONS -TV, Columbus, O. 

General Kruger: Richard Borel; Promotion Manager: Barbara Maddos 

2. WItENTV, Buffalo 
General Manager: C. Robert Thompson; 
Promotion Manager: Joseph Haetlner 

3. wIsu.1'V, L,Ji:anapoli. 
General Manager: Robert McConnell; Promotion Manager: lie Buck 

ONE AND TWO -STATION MARKETS 

1. WAFn -TV. Baton Rouge. I.,a. 

General Manager: Tom 6ibbens; Promotion Manager: trace McElreea 

2. (Tie) WTRF. Wheeling, ß'. Na. 

Gametal Manager: Robert F. Ferguann; 

Preaaoflw Manger: L. Greg Van Came 

2. (Tie) WREX -TV, Rockfnral. ill. 
Geta) Meaager: J. Mkhul Balsch; Promotion Manager: Charles Olsen 

PROMOTION OF LOCAL PROGRAMS 

MARKETS OF FOUR OR MORE STATIONS 

1. KBTV, Denver 
flatten Manager: JeaegR Henelk hantier Managt: BIO Wahr 

2. CHCII -TV, Hamilton, Ont. 
Genant' Managt: Kenath Sable; Possilen Managt: S. f. Mabberlield 

3. WCOS.rV, New York 
General Manager: Sam Cook Digger; Promotion Manager: Bebet Pat 

THREE -STATION MARKETS 

1. WS)LTV, Nu,hrillc 
General Manager: lohn DeWitt, Ir.: 
Promotion Managt: Haarimme Moore 

2. WI.W -C, C.olumL,,,. O. 
General Manager: James Leonard; Promotion Manager: Jack Kavanagh 

3. Wie -TV, Cle,elar1 
Managing Director: Ben Wickham; Promotion Manager: Ted Anlhony 

ONE AND TWO- STATION MARKETS 

I. EWTV, Oklahoma City 
General Manager: Edgar Bell; Promotion Manager: Montez Tjadee 

1. WAFB -TV, Baton Rouge. I.a. 

General Manager: Torn Gibbons; Promotion Manager: Grace McElreen 

3. WB7. -TV, Boston 
Canera! Manager: Franklin look,; homotien Manager: James Allan 

Sponsors which have been on 
but are now off or going off in- 
clude Foremost Dairies, Richfield 
Oil Company, Lucky Lager Brew - ing Company, Olympia Bmr, 
nal Oil Company, Rheingold Beer 
and possibly Socony Mobil. 

Reasons Vary 
In each instance the reason is 

different, and in most cases not 
connected with the sponsored pro - 
gram. 

"Rosemary Clooney," for ex- 
amp proved "very satisfactory" 
for Foremost, according to Adver- 
tising Manager E. L. Volkwein. 
But Foremost is faced with the 
problem of consolidating variosas 
brand names and, in Volkwein's 
opinion, television has taken up 
too much of the advertising budget, 
partly due to the fact that each 
brand required filming of a dif- ferent commercial. Foremost will 
continue with spots in some mar- 
kets, and once consolidation has 
been achieved will probably buy 
another show. At that time, how- 
ever, Volkwein feels the company 
will go into network sponsorship. 

Richfield is an entirely different 
case. The firm bought Mayor of the Town" to publicize its con- 
servation campaign, and now that 
this issue bas been settlled has 
pulled out of TV. 

The series which Lucky Lager 
("Crunch and Des") and Olympia 
("Science Fiction Theater ") have 
had on are ending their first runs, 
and neither sponsor has yet decided 
on a replacement. Olympia will 
probably use spots until the fall, 
then come back with another show. 
The status of Signal Oil Company 
("The Whistler') and Rheingold are similarly vague. 

Socony, which has sponsored 
Douglas Fairbanks and "Sheriff of 
Cochise; is now mulling the pos- sibility of going network instead. 

On the other hand, there is an 
influx of new sponsors into syndi- cation. Alka -Seltzer made its first 
regional buy with "Harbor Com- mand." P &G reportedly is consider- 
ing purchase of a series for na- 
tional spot booking. Gallo Wine 
has been trying to put a regional together. Picsweet, which alter- nated with Signal Oil, and Italian 
Swiss Colony are other sponsor pos- 
sibilities. 

Guild Net 
Continued front page 7 

Jack London character, Smoke 
Bellew, and will deal with adven- 
ture in the Yukon goldfields. 

All new Guild series are being 
shot in color, Kaufman said. He 
is leaving for Europe on June 5, 
to conclude arrangements for the 
British and German shooting. He 
also said he anticipates bringing 
out an average of fosse new 
series per year in the future, geared 
primarily for national sale. 

Cuild also has just opened a 
Mexico City sales set -up, and has 
started dubbing its shows into 
Spanish. Kaufman said a Latin - 
American sale is now being wrap- 
per', stp involving more money than 
previously paid for a U. S. vid- 
film series. 

Kaufman told shareholders that 
he anticipates that the current 
rate of net profit should be main- 
tained annually, on the basis that 
sales closed this year will be 
played off over periods running up 
to five and one half years. lie 
said Guild's program inventory 
now includes 230 musical films, 
109 mystery -adventures, 280 com- 
edy and dramatic films, 384 car - 
toons, and over 500 children's, 
women's service, Western features 
and top major studio feature films. 

John J. Cole, Guild's sales Tee- 
pee, was elected a director of the 
company at the meeting. 
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Senate's TV Report 
May Be On the Way 
Special Counsel Cox during the 
probe. He posed the same ques- 
tions on network practices to out - 
spoken independent station presi- 
dent Dick Moore, (KT1V -TV, 
L. A), equally outspoken network 
heads Stanton, Sarnoff and Kint- 
ner, and a roster of net affiliate 
station managers and independent 
programmers, including Ely Lan- 
dau of NTA. 

"Tie-ins' Quiz 
The Cox questions went most 

often to the subject of option time 
and the possible "pressure" of this 
and "must buy" on competition 
among stations, programmers, ad- 
vertisers. Cox also closely ques- 

REPEATERS 

4 Awards 
To WAFB, 
2 to KTTV 

NEW YORK - Seven stations 
won in more than one category of 
The Billboard's 19th Annual Pro- 
motion Competition. Biggest win- 
ner was \VAFB -TV, Baton Rouge, 
La., which took awards in four 
categories, two of them first -place 
awards. Its top awards were for 
promotion of "Millionaire" in the 
network category and "Football 
Forecasts "in the syndication 
catego. 

The 
rynest 

biggest winner was 
KTTV, Los Angeles, which won 
tvo first -place awards in the big 
market division, both in film 
categories. 

WCCO -TV, Minneapolis - St. 
Paul, took a first place in general 
promotion and a runner -up award 
in the network program category. 

KBTV, Denver, took first place 
in its division for promotion of a 
local show and was third in the 
general promotion department. 

WCBS -TV, New York, was run- 
ner-up for syndicated film and 
third in two other categories. 
WREX -TV, Rockford, Ill., was 
second in the network category and 
third in two others. WBZ -TV, 
Boston, had a second in general 
and a third in local. 

'Private TV' 

On Upswing 
Continued front page I 

From many advertisers, yes, thinks 
a Kenyon & Eckhardt official, tho 
there will always be replacements 
waiting for prime time, as well as 
makers of products that anyone 
might boy. 

Equity Report 
Symptomatic of the trend is an 

Actors Equity Association report 
that the number of performers in 
Private TV during the first three 
months of 1957 was 10 times the 
figure for the same period in 1956, 
with the total salaries 20 times the 
1956 amount. Bigger naine per- 
formers, more elaborate physical 
productions and less infiltration of 
sponsor and product into the body 
of the show were noted. 

So far, the audiences for such 
"fun" telecasts have been confined 
to specific professions, organiza- 
tions and denominations. They've 
only just begun experimenting with 
age, sex, hobby and income groups. 
But if these divisions are made 
with the rapidity many industry 
thinkers feel is now in progress, a 
closed circuit party for tall, blond 
career girls is just around the 
comer. 

tioned independent program pack - 
agers and network heads on pos- 
sible tie -ins between sales of net- 
work time and programs which 
nets owned wholly or in part. 

At one point, Con noted that, 
originally, FCC's chain broadcast 
regulations prohibited time options 
in net affiliate contracts. He fre- 
quently asked witnesses if they 
thought time options were "truly 
necessary" to get net programming 
its national circulation. Network 
heads, asked if it was a question of 
"all or none" in retention of frame- 
work of time options and must - 
buy, emphatically said it was, if 
networking was not to be "emas- 
culated." 

Altho the Bricker proposal to 
have nets regulated per se by the 

FCC met with little favor at the 
hearings, Cox frequently asked 
why, if stations were licensees of 
the FCC, it was not "logical for 
networks as such to be licensed 
and judged at intervals," on 
nvñether they were acting in the 
public interest." 

'Natural Monopoly' 
Cox said he asked the question 

particularly in view of the natural 
monopoly almost imposed on the 
networks by the severe "limitation 
of the number of stations." Until 
the later was relieved, he asked if 
"competition alone provided a suf- 
ficient protection" of public inter- 
est, and of the competing elements 
in the industry. 

On multiple ownership, Cox 
wondered if the option time prac- 
tice, in effect, did not cancel out 
the FCC's policy of limiting station 
ownership to prevent "control" of 
programming or opinion by "any 
one owner." He asked if the net- 
work, through option time, could 
not "dominate" as far as program 
control was concerned, "many 
more stations than it is permitted 
to own." 

Storer Veep 

In Money Again 
NEW YORK - Art Schofield, 

advertising and sales promotion 
veepee for the Storer stations, 
maintained his record of never 
finishing out of the money in The 
Billboard's promotion competitions. 
Ir the carrent edition, Storer's 
WJW -TV, Cleveland, captured 
third place for promotion of 
locally - produced programs in 
three- station markets. 

Last year, Storer's WGBS -TV, 
Miami, won first place in two - 
station markets for promotion of 
network programs. Previously, 
other firms entries turned out by 
Schofield finished in one of the 
top three places every time sub- 
mitted. These included %VABD, 
New York and the Du Mont net- 
work; KYW, Philadelphia, and 
WFIL, Philadelphia. 

The WJW -TV entry, prepared 

The Billboard's 

19th MAL PROMOTION COMPETITION 

Public Service Keys Successful Ballyhoo 
Public service proved the key to successful promotion for many 

stations. WCCO -TV, Minneapolis, got the kids all whipped up about 
its "Robin Hood" archery contest. KNXT, Los Angeles, capitalizing on 
the huge area it serves, saluted the L.A. suburbs and their community 
activities. KYW -TV, Cleveland, promoted a "Kooler" stummer theme 
complete with boat rides on Lake Erie, which was close to a unan- 
imous choice of the judges. . 

WBAL -TV, Baltimore, ran a unique series of newspaper ads 
titled "Towers of Strength," distinguished for their copy, which ac- 
cented the station's responsibility to viewers. WBZ -TV, Boston, tosed 
a promotion "Summertime With You in blind" which stressed the 
utilization of the station's personnel and their creativity. And WABF- 
T V, Baton Rouge, La., ran a March of Dimes Telethon and tied in 
with community groups by letting station talent appear at their 
conclaves. 

Two other winning stations used interesting tie -ins. KTV}}, 
Wichita, Kan., switched its studios to the Kansas Statq Fair where 
100,000 people visited. KBTV-TV, Denver, made swap promotion 
deals with newspapers, theaters and cab companies and even nearby 
radio stations. 

KOOL -TV, Phoenix, Ariz., ballyhooed its switch to CBS -TV 
affiliation. WBUF, the new NBC o. &o. in Buffalo, promoted conver- 
sion to UHF. And KDAL -TV, Duluth, MinLo., hit the "TV as a family 
viewing medium" theme hard. KDAL's mammoth promotion produced 
a notable increase in ratings, and won a top award here. 

MCA, M-G-M Win in Close Distrib Races 
It was a close race in the syndication department. The key to 

MCA -TV's success seemed to be that its show had been on the air 
almost a year and thus had a longer track record than its competitors. 
Its Rosemary Clooney entry reviewed the volume of promotion sup- 
port MCA gave the stations, including a Valentine's Day card, and a 
song book. It wound up showing its big publicity breaks, including 
one in Life, and testimonials from stations on their use of the MCA 
materials. 

TPA's entry on "Ilawkeye," which had made its debut only a 
couple of months before, was also impressively thoro. Its most im- 
pressive element was its display of Indian merchandise. The cutest 
trick in CGS' "Whirlybirds" entry was the directory of helicopter 
operators. 

MGM -TV edged to victory among feature distributors with a 
three- volume "encyclopedia" of casts and synopses, an idea file, and 
a photo section, all packaged in a handsome replica of a TV set. 

NTA proved a close second with a personalized file on each 
station's needs and its bulging pressbooks. An informative "how to" 
booklet offered stations statistics, methods and creative ideas. More 
extensive than M -G -M was the NTA quota of mats, slides and telops. 
C &C Television stressed window displays and theater lobby posters 
as aids for the RKO pictures. Its generous supply of releases, trailers 
and cards. were nicely packaged in a small file cabinet 

ROCKY A HEAVY 
IN 'GRIEF' ROLE 

NEW YORK -Rocky Mar - 
ciano, who retired undefeated 
as world's heavyweight box- 
ing champion, finally met his 
match, Maxwell Reed. The 
champ plays a smuggler in the 
episode of "Captain David 
Crier titled "Idols of Rapa- 
Nui." 

Rocky isn't the only fighter 
to play "Grief." Buddy Baer, 
Vines Barbi, Mickey Simpson 
and Phil Keneally all play 
meanies in the series. At times 
Reed has truly felt himself 
boxed in. 

under Schofield's direction, encom- 
passed promotion done during Bub 
Nashick's tenure at the outlet as 
promotion manager. Ted Anthony 
held the promotion post at the time 
of the competition judging. 

STATION WINNERS 
GENERAL AUDIENCE PROMOTION 

DISTRIBUTOR WINNERS 
SYNDICATED FILM SERIES 

FEATURE FILM PACKAGES 

GENERAL AUDIENCE PROMOTION 

MARKETS OF FOUR OR MORE STATIONS 

]. wCi ;o.r', Minneapolis, St. Paul 
Genre! Manager: F. Van KonTnanburg; Promotion Manager: tenu tot 

2. KOOL -TV, Phoenix, Ari.. 
ingrat Manager: Thomas (hauntey; Premetien Manager: Meurer t. lare 

3. (Tie) KBTV, Den,er 
Gansai Manage: leseph Herold; Promotion Manger: till Waxer 

3. (Tie) KNXT, Lon Angeles 
&Moral Masayar: (lark George; Premelioa Manager: Deer, Lingot 

THREE -STATION MARKETS 

1. KVw -TV. Cie, eland 
Cemal Manager: Rolland Teck,; Promotion Manage: Erhard Wallis 

2. w BAL-TV, Baltimore 
General Manager: Lulle turd; Promotion Manager: Will Manas 

:3. (Tie) WRt:F, Ruffolo 
Genre! Manager: (harles tels; Promotion Manage: Robert A. Fillmore 

:3. (lie) KT% D, Ni í,1,í1a. han. 
General Manager: Howard D. Pelersan; Promotion Manager: Dale larsas 

ONE AND TWO -STATION MARKETS 

1. KDALTV, Duluth, Minn. 
Sortent Manage: Dalton LeMesurie; Promotlon Manager: Dale (ale 

2. Nt BL =t'v. Boston 
General Mange: Franklin Tooke; Promotion Manger: lames Ille, 

3. w'.AFB.iV, Baton Rouge, t.a. 

General Manager: Tom E. Glbbens; Promotion Manager: trace ?Mime 

FILM DISTRIBUTORS 

PROMOTION OF A SYNDICATED SERIES 

I. Ile:-TV 
Vic President: luid Sutton; Presilla Directa: Frank McMahon 

2. Tele,ieion Program, of .America 
PresIdenl: Milton Gordon; Publicily blonde,: Jerry Banker; Promotion 
Co-Ordintor: lean Hunins; Advertising Manager: Elias Harris 

3. c13í Tele,i.inn Film Sales 

VicrPresidont; Leslie Harris; Promotion Perler: Waller Scanlon 

PROMOTION OF FEATURE FILM PACKAGE 

I. VC]t =rV 

Vic,Presldenl: (harles tarry; Promotion Director: Mara Mendelsohn 

2. \mien :,l Telcfihu A..ociatea 
President: Ely Landau; Promotion Diradar: Matin Roberts; 
Advertising Director: Kermit Kahn 

3. C & C Tete,iaion 

Copyrighted mai 
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McCadden Makes No 
Rush on Line of Pilots 

NEW YORK Not every TV 
film producer plays the pilot mar- 
ket. One that is conspicuous for its 

lack of concern about preparing the 
usual spring line is George Bums' 
McCadden Productions. 

Al Simon, production vice- presi- 
dent, in town last week to try to 
button tip new time for "Panic," 
said that at the moment Is:cCadden 
has only two new properties under 
development -"Maggie," a situa- 
tion comedy with Margaret 
O'Brien, and "Courage," another 
gimmick anthology. 

Simon said he is not worried if 
a new show remains on the sales 
block for a year or even two, point- 
ing out that "Panic" was available 
for about two years before it finally 
got on the air. He Is not interested 
in turning out a selection of new 

offerings in time for each selling 
season. He will put a new property 
tip for sale only when he feels the 
idea is fully developed. 

Undoubtedly what enables Me- 
Caddell to be so nonchalant about 
sales competition is the fact that it 
has four shows comfortably on the 
air, three of them firm for next 
season and one probable. Further- 
more, it has no sales force to sup - 
port, and it does not even have any 
fixed sales representation. 

Each of its shows was sold 
under different auspices, "People's 
Choice" by William Morris, Bob 
Cummings by MAC and "Panic" 
by NBC. Hence, McCadden's 
thinking is relatively uncolored by 
marketing considerations, its pol- 
icies being almost wholely concen- 
trated on production values. 

DISNEY REPORT 

T V Income 
Tops Film 
Rental $$ 

HOLLYWOOD- Television in- 
come of \ \'alt Disney Productions 
exceeded rental from theatrical pix 
for the first time in the earnings 
report for the six months ending 
March 30. 1957. 

AGONIZING REAPPRAISAL 

'Risky' Pilot Films 
Fall Into Disfavor 

NEW YORK -The tradition of 
selling program series via pilot 
films seems to be getting some 
serious reappraisal now that the 
furor of the selling season is be- 

TV income for the period was ginning to settle. 
$6,747,759 as against $6,631,805 RKO -TV. which is about to 

move into the national sales field 
with a selection of properties, in- 
tends to forego pilots in the initial 
stages of its sales effort on each 
show. According to Bob Manby, 
vice- president in charge of RKO- 
TV, the 100-odd pilots produced 
tisis season represent an investment 
of over 95,000,000, which the pro- 
ducers will ultimately pass on to 

for theatrical filins. In the same 
period last year TV accounted for 
only $3,337,757 as against $7,200,. 
321 for pis. 

Cross earnings are up $16,457,- 
933 as against $13,621,369, with a 
net of $1,532,391 versus $1,418,- 
850. Earnings per share are down 
slightly, however, $1.03 to $1.09. 

Disneyland Park income is up 
approximately 25 per cent over a advertisers. This is not sound busi- 
year ago. ness practice, as Manby sees it. 

The Billboard's 

19th ANNUAL PROMOTION COMPETITION 

Judges Laud KTTV for ̀ Code 3' Giiunlicks 
KTTV was the unanimous first choice of the judges for its promo- 

tion of "Code 3." Its big attraction was a press preview party telecast 
prior to debut. The editors were summoned by subpoena, they were 
given miniature billy clubs and promotional parking tickets were 
putt on their cars during the party. They subsequently received 
gimmick letters enclosing handcuffs, sirens and Sing Sing hats. 
\ \'CBS' entry on its "My Little Margie" strip was a saturation cam- 
paign featuring spectacular signs at Times Square and Radio City. 

WSLS had Irish McCalla in Roanoke, Va., for 72 hours to promote 
"Sheena, Queen of the Jungle." She was greeted at the airport by a 

troop of Boy Scouts. She then visited hospitals and other youth centers 
in town. 

To promote "I Search for Adventure," \VFBM ran classified ads 
reading, "Searching for adventure? Call me, Velma ..." and gave 
the number. When they called they heard a recorded pitch for the 
show. \ \'SUN gave "Men of Annapolis" a send -off by screening it for 
the cadets of the local naval academy followed by an "I'd like to 
attend Annapolis because ..." contest. 

WAFB -TV did an all -out campaign for "Frank Leahy and His 
Football Forecasts," highlight of which was a "Little Miss Zerex Con- 
test" in the studio. It also showed an informational film, "Pigskin 
Pointers," at school and club meetings. KSYD -TV ran a four -week 
series of teaser spots saying "Whirlybirds are coming! When? Soon." 
\\'REX staged a series of local hillbilly shows to promote "Stars of 
the Grand 01e Opry." 

Race Tight on Features, Except for WFBG 
It was a tight race in all but the one -station division, in which 

WFBG -TV, Altoona, Pa., drew special praise for staging a large 
promotion in a small market. The Triangle stations won two first - 
place awards in this category for their individual promotions of the 
"World's Best Movies." M-G -M pictures got the heaviest attention 
from the three first -place winners, whose campaigns thus had a few 
things in common. One was the use of costumes from Metro movies. 
KTTV had them shown in department stores. WFBG ran a contest to 
find the girl who best fit the Marie Antionette costume. Another was 
the use of a man in a lion costume. WFIL had Win on local shows 
and at downtown stores distributing promotional cards and balloons. 

It's amazing how much mileage you can get out of a horse and 
wagon. Triangle's two small -town winners sent Leo thru town in it 
and thereby attracted loads of attention. WE'IL, being in a big town, 
sent Leo down the street in a convertible. ile was delivering the 
"Mrs. Miniver" print to the studio, and the signs let all the pedestrians 
know it. 

KTTV's no- holds- barred campaign for its "Colgate Theater" had 
lucious models visiting local editors, gimmick letters sent to same and 
a helicopter trailer for sky watchers. WBKB's $102,000 campaign for 
"Movietime U.S.A." wound up with a Celeste Holm visit. WCAU -TV 
placed mystery ads, naming last night's picture and asking, "What 
will be the 'Million Dollar Movie' tonight?" 

STATION WINNERS 
SYNDICATED FILM PROMOTION 

FEATURE FILM PROMOTION 

PROMOTION OF SYNDICATED FILM PROGRAMS 

MARKETS OF FOUR OR MORE STATIONS 

1. KTTV, Loe Angeles 
President: Richard Memo; Promotion Manager: Ark O'Mara 

2. WCBS -TV, New York 
Caporal Manager: Sam Cook Digges; Promotion Manager: Robert 6. fati 

3. WDAU -TV, Scranton, Pa. 
Gomal Manga: Vane Wider Nandion Manager Doug Hekemb 

THREE -STATION MARKETS 

1. WSLS -TV, Roanoke, Va. 
Genaal Menage: lama Moore; Premoton Haupt: Fred (entaphney 

2. WFBOI -TV, Indianapolis 
%nesi Manager: William F. Kitty; 
Promotion Manger: Betel P. Freemen 

3. WSUN -TV, St. Petersburg, Fla. 
General Manager: Fred Shawn; Prometta Manger: (had Masan 

ONE AND TWO- STATION MARKETS 

1. WAFB -TV, Baton Rouge. La. 
Waral !Wager: Tom Gibbets; Promotion Manager: irae MM£Ireen 

2. KSYD -TV, Wichita Falls, Tex. 
Woad Manager: Sldael Wyse.: 
Prandial Menage: Peale* Name 

3. WREX -TV, Rockford, Ill. 
General Manage: J. Mkbael Ralab; Putmatia Mania: (hala Olten 

PROMOTION OF FEATURE FILM PROGRAMS 

MARKETS OF FOUR OR MORE STATIONS 

1. KTTV, Los Angeles 
President: Richard a, Moero; Promotion Manger: lek O'Mara 

2. WBKB, Chicago 
Seurat Meager: Bellies teintas; Prometto. Manger: Ell Harr 

3. WOR -TV, New York 
kaural Manger: fade. Grey; Promott.a Manager: Robed Shctva. 

THREE -STATION MARKETS 

I. (Tie) WFIL.TY, Philadelphia 
&moral Manager: Reger W. Cling; Promena Mahger: Sa limmaman 

1. (Tie) WCAU -TV, Philadelphia 
Went Manager: Donald W. Thaabergh; 
Promotion Manger-. lobent Pryor 

3. WITC T, Hartford, Conn. 
Seurat Manger: Harvey 1. Widhas; 
Promotion Menge: Joseph Dowling 

ONE AND TWO- STATION MARKETS 

1. WFBG -TS', Altoona. Pa. 
Genaal Manager: Edward M. Sale; Promotion Nahger: David P. Pratt 

2. WNBF -TV. Binghamton. N. Y. 
Genaal Manger: Una Pau sam; 

Pro.Mlla Mange: Don E. Wtathe 

3. WREX-TV, Rockford, Ill. 
Gasai Mesaga: J. Miami Baled; Pruadla Maeyw: t wise Oka 

:Many of these pilots were pro- 
duced without any serious consid- 
er:aion of specific sponsor require- 

! meets. Further, the pilot of itself 
often does not prove the poten- 
tiality of the program concept for 
a 39,- or 78 -fihn series. 

Instead of making pilots for all 
its properties, for random display 
to any ad agencies willing to look, 
Manby would rather make his 
original approach with a paper 
presentation that would detail 
everything about the property short 
of actual shooting. He believes 
such a presentation can tell the 
prospect more than a pilot. 

This is not to say that he is dead 
so against pilot films, he added. 
If these initial presentations indi- 
cde that there is specific sponsor 
interest, then the RKO producer 
will shoot the pilot film. 

A different policy on pilots is 
also planned by California National 
Productions. Bob Levitt, president, 
says CNP is getting out of the pilot 
race, but it will go into full series 
production when it believes a prop - 
eels has general market value. 

CNP can affort full series pro- 
duction even without a sale, where 
RKO cannot. The reason is that 
CNP has a fully developed syndi- 
cation department in NBC Televi- 
sion Films, which no doubt is 
happy to take over any series that 
might not land a national sale first. 
But RKO does not have that strong 
a syndication operation. 

Winery Mulls 

ABC Return 
NEW YORK - Mogen David, 

which retires "Treasure Hunt" 
one season, is mulling a re- 

turn to ABC -TV with "Fame and 
Fortune," talent competition for 
which the web made a pilot last 
month. Don Defore hosts the live 
musical stanza which would be 
slotted Wednesday, 9:30-10 p.m., 
or Saturday, 8:30 -9 p.m. 

The wine company is also con- 
sidering a quiz entry on NBC -TV 
in the :Monday 7:30 -8 p.m. spot. 

Seven -Up Renews 
'Soldiers,' But 
Set to Switch 

NEW YORK - Seven -tip Bot- 
tling has renewed "Soldiers of 
Fortune" thru the summer. It is 
expected to drop the show in the 
fall, since it has bought into net - 
work, specifically half of " Zorro" 
on ABC -TV. MCA -TV will prob- 
ably offer "Soldiers" for rerun syn- 
dication next season. 

Seven -Up started "Soldiers" in 
September, 1955. There are 52 
filins in the can. Here in New 
York. it plays WPIX, Saturday, 
7:30 -8 p.m., where it maintains 
a 9.8 Nielsen average. 

Italian Pic Series 
Launched by WSUN 
Sunday Matinees 

ST. PETERSBURG, Fla. - 
\ \'SUN -1V here last ,week started 
an Italian movie theater. Titled 
"Continental Theater," it plays 
Sunday, 5:30 p.m. and has as 
hostess Susan Wright, formerly as- 
sistant to Dennis James ois "Chance 
of a Lifetime" on ABC -TV. 

The coverage area of the station 
includes 114,000 Italian and Span- 
ish speaking ople, but this is the 
first Italian language feature film 
program here. 
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Outrates all 
syndicated 

shows! 

SAN FRANCISCO -highest rated 
syndicated program (22.7, Pulse, 
2/57) outrating George Gobel, 
Gunsmoke, Zane Grey Theatre, 
Jackie Gleason, Lux Video 
Theatre, etc. 
Twin Crriss- highest rated syn- 
dicated program in Minneapolis- 
St. Paul (16.0, Pulse, 11/56) out- 
rating Warner Brothers, Father 
Known Best, West Point, etc. 
Outrates all competition in 
Atlanta, Indianapolis, Portland, 
Oregon, etc. 
Stage 7's a dramatic anthology 
which can do a fine- rating, fine - 
selling job in your market, as it 
is already doing in more than a 
hundred others. Better check 
Stage 7 for your market today. 
Write, wire or phone collect for 
availabilities. 

Television Programs of America, Inc. 
488 Madison Ave.. N. Y. 22 PL.* 62100 

BMI Issue Is Key to 
Atti -Trust Report 

Dissenting Statements Are Probable; 
Staff Report Could Be 'Minority' 

WASHINGTON - It now ap- 
pears possible that the controver- 
sial House Anti -Trust Subcommit- 
tee's staff report on television may 
get out as a committee report, pro- 
vided the BMI issue is omitted. 
Also, compromise would have to 
be reached by Congressmen on 
"certain other features of the re- 
port." Even if the opposing forces 

mesh gears" on a final compro- 
mise report, it may carry dissenting 
statements by individual members. 

There is still a chance that hvo 
reports will emerge from the smoke 
of battle if Judiciary Chairman 
Emanuel Celler (D., N. Y.) insists 
on retaining the EMI issue. Iron- 
ically, the blockbusting staff re- 
port (The Billboard, April 29- 
May 6) would then become the 
minority report. The majority re- 
port would be written to reflect 
thin views that cut across party 
lines, to put both GOP and Demo- 
cratic members in opposition to the 
present document, which is still 
officially unreleased. 

A Final Decision 
Chairman Celler, who is also 

chairman of the full House Judi- 
ciary Committee, told The Bill- 
board last week (16) that only fu- 
ture executive meetings of the 
subcommittee will bring about a 
final decision. Ho had no comment 

WPIX, WGN Take 
Reruns of 'Mama' 

NEW YORK -CBS Filin Sales 
last week sold the remiss of 
"Mama" to \VPIX, here, and 
WGN-TV, Chicago. Contracts 
with the two stations are said to 
run well over $100,000. The dis- 
tributor had already sold the prop- 
erty to BWB Foods, Syracuse, 
N. Y., for nine up -State New York 
cities. 

Schwalberg Joins 
NTA As Executive 

NEW YORK -Alfred Schwal- 
berg has joined National Telefilm 
Associates in a general executive 
capacity. He will apparently con- 
centrate on NTA Pictures, the the- 
atrical distribution arm. It was not 
disclosed what he is doin with his 
own company, Artists - Producers 
Associates, but It was speculated 
he would bring it under the NTA 
roof. 

on possible deletion of the BMI 
issue, or its inclusion in a minority 
report, other than to hope that 
committee meetings would result 
"in a committee report." 

Rep. Kenneth Keating, (R., 
N. Y .), ranking Republican mein - 
ber of the full House Judiciary 
Committee as well as the Anti - 
Trust Subcommittee, told The Bill- 
board last week (14) that there 
was "no chance" of the report get- 
ting majority approval unless the 

(Continued on page 19) 

Brylcreem, Lipton 
Set 'Hawkeye' for 
33 CBC Stations 

TORONTO - Brylcreem and 
Lipton Tea will co- sponsor "Hawk - 
eye and the Last of the Mohicans" 
on the full English -language net- 
work of the Canadian Broadcasting 
Corporation. It will be slotted Fri- 
day, 8 -8:30 p.m., beginning Octo- 
ber 4, and will play 33 stations. 

CBC is a co- producer of "Hawk - 
eye" with Normandie Productions, 
Canadian production arm of Tele- 
vision Programs of America. TPA 
is syndicating the show in the 
U. S., and has sold about 125 
markets so far. 

Pulse Nat'l Dropped for 
Multi- Market Reports 

NEW YORK -The Pulse has 
discontinued its national ratings, 
which it has published the past 
three years in its U. S. Pulse re- 
ports. With its May survey, it is 
retuning its multi- market reports. 
These will list the ratings each net- 
work show gets in 28 major mar- 
kets, followed by the weighted 
average rating. 

One -Shot Musicals Set 
By Bulova and Shulton 

NE\V YORK - Bulova and 
Shulton have each scheduled one - 
shot musical stanzas for June on 
NBC -TV. Latter is looking for a 
property for Monday, June 10, ex- 
act time not yet set. 

Bulova will sponsor "Five Stars 
for Spring" June 1 in the 9-10 
p.m. slot. Cordon MacRae, June 
Valli, Andy Williams, Nat (ICing) 
Cole and Patti Page have been 
signed. 

Videodez lop 15 

TV Web Shows 

(Anil I -71 
Rank Program k Datrlbutor R4. 
1. 1 Lone Lucy (CBS) 77.6 
a. The s66,006 Quesdsn 1078 3t.f 
3. Draaoet *NBC) 71.6 
4. Perry Como ( NBC) 70.9 
S. Ed buainan (CBS) 70.6 
6. tackle Cleason (CBS) 30.6 
7. Chevy Shan -Bob Hops (NBC) 'M3 
I. Playhouse 90 1CB8) 29.6 
9. Red Skelton ICR8) 26.7 
9. Climax! (ras) 26.7 

Packagers Still 

Defying FCC 
WASHINGTON -- The seven 

TV program packagers who ob- 
jected to FCC network study com- 
mittee's questions and subpoenas 
in New York recently, were ap 
parently still adamant last week 
(14). An informal meeting between 
the members of the FCC network 
study's four -man parent committee, 
and the TV programmers, which 
took place here, left the situation 
without a compromise. A.tomeys 
for the programmers, and the net - 
work study counsel, Ashbrook Bry- 
ant, proceeded with plans to pre. 
sent formal briefs Friday (17) on 
the motion to quash the subpoenas. 
FCC hearing examiner Cunning- 
ham is referee. 

The attempt at compromise was 
arranged by attorney Paul A. 
Porter, acting for the programmers' 
counsels. The TV packagers claim 
the FCC study group under Dean 
Barrow had no jurisdiction over 
them, since they are not station 
licensees. They also objected to 
giving "confidential" business data 
to the group, particularly since it 
involves "third parties" that could 
not be considered grist for a net- 
work study. 

Klaeger, Tran :film V -P, 
Leaves A /.:;:r 11 Years 

1: n " ^- -1 ?ub Klm.mr has 
nalgueo t,.. ::-stihu dl'r. an 
11 -year association with the cuuu- 
pany. He was trice- president in 
darge of production of TV corn 
mercials and industrial films. His 
departure is understood to be due 
to a policy disagreement. 

'Cousin Fuzzy' Series 
NEW YORK- Gallagher Films 

of Green Bay, %Vis., has made a 
new half -hour film series titled 
"Cousin Furry and His Cousin" 
available. Information concerning 
this country music show can be 
had by contacting Gallagher Films. 

a different high school each day...dancing to top tunes, filmed sports highlights, guest stars ... 

"ROCK 'N RALLY" 
with Dick Crest 

Friday 

4:00 - 4:30 PM, Mondo? titru 

.. good show, good Sido, o good timo" 
Dwight Newton, S) too minor 

Available now! Call ion Simon 

or your Katz Agency representative. 

K P I X t 5 SAN FRANCISCO 

©m o WESTINGHOUSE BROADCASTING COMPANY 

New Mystery 
Series to Roll 
For Flying A 

NE\V YORK - Mitch Hamil- 
burg, vice- president of Flying A 
Productions, is taking over the 
agenting of a new mystery- adven- 
ture series that seems likely to go 
into full production in Europe 
shortly. Titled "Europe Confiden- 
tial," the new property was con - 
ceived by Frank Smith, sales man- 
ager of Cinema -Vue, a small film 
distributor here. Smiths has already 
scripted 26 episodes. 

Smith has gone into partnership 
for this show with Egon Neilson, 
who owns the Paladium Studios in 
Copenhagen. Also in the venture is 
Hal Raywin, associate producer 
of Rai Bolger's "Washington 
Square, who will edit the scripts. 

Smith is reported to have inter- 
est from Charles Anteil even be- 
fore any film has been shot. Hamil- 
burg flew to Copenhagen last week 
to look over the studios. 

Loretta Reruns 
On ABC, Too 

NEW YORK -First reruns of 
the Loretta Young show will be 
aired this summer on ABC -TV as 
well as the prevfously announced 
NBC -TV. Kleenex and Armour 
will sponsor 10 stanzas as summer 
replacement for their Danny 
Thomas series, which exits ABC for 
CBS fall debut Thursdays, 9 -9:30 
p.m., starting Judy 25. 

The NBC -1`V group of Loretta 
Young films has been bought by 
Pure( and Speidel for Tuesdays, 
8-8:30 p.m. 

NBC TV Films Gets 
'Farrell' Reruns 

HOLLYWOOD - NBC -TV 
Films last week bought the reruns 
of the "Charlie Fareril Show" to 
place in syndication. There are 12 
half -hour episodes in the program. 
filmed by Hal Roach Jr. as a stum- 
nier replacement last year. 

Royal McBee Takes 
Half of 'Sally' on NBC 

NEW YORK - The Royal 
McBee Corporation has signed to 
sponsor half of "Sally," NBC -TV's 
new situation comedy starring Joan 
Caulfield which is planned to run 
Sundays 7:30 -8 p.m. Chemstrand 
is the alternate sponsor of the 
show. Young & Rubicam is the 
agency for Royal McBee. 

Naroff, 46, Dies While 
On Rd. for Trans -Lux 

NE\V YORK -Al Naroff, West 
Coast manager of Trans -Lux TV, 
died suddenly while on the road 
last Friday (10). He was 46. 

He had been in the filin and 
TV business 25 years. He is sur- 
vived by bis widow and two chil- 
dren. 

a top 
quality 

film show for 
Every Product, 
Every Market, 
Every Budget 

Offices i. MtA- priOffice ones. 
h,./010u1 the :; ted state. Tv 

Fil mI166Vivi ion 

Alt the mews of your Industry 
every week IB 1he Biliheerd , . . 
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New TV Spot Campaigns 

Contracts Set in Every Region 

In Two Weeks Ending April 27 

Thfr chart provides live sales lads for TV stations and their reps. 
and Informs advertisers and agencies of TV spot activity by other cony 
panics. It summarizes new national spot business actually set during 
the period listed above, regardless of when the campaigns begin airing. 
This feature. based on a survey made by The Billboard of all U. S. 
TV stations, runs on alternate weeks. 

Where available. the ad agency placing the business is listed. 
Typo of contracts are Indicated, when known by the following symbols: (Ann.)- Announcements; (ID)- Identifiwtioas; (Part.)- Participaions; 
(Prop.)- Program Buy. 

On Eastern Stations 
Bobbi Home Permanent, Toni thou 

Tatham -Laird (Ann.) 
Bon Ami Jet Spray thou Rutbrauff á 

Ryan (Ann., ID) 
Cities Service Writ Ellington (Profi.) 
Clorox thou l(onig- Cooper (Ann.) 
Decal Coffee, Nestle ehrst Dancer, Fitz- 

gerald & Sample (Ann.) 
Dentyne G. American Chicle thou 

Dancer, Fitzgerald & Sample (Ann.) 
Fanny Farmer Candy ihre Choto L 

Rumritt (1D) 
Fizzle's Soft Drink. Emerson that Len- 

nen á Newell (Part.) 
Heide, Candy rho Kelly, Norton (Part.) 
Kool Aid, General Foods ihre Foote, 

Cone á Belding (ID) 

On Southe 

Armstrong Tires shru Lenen á Newell 
(Ann.) 

Grant Salad hti.xer thou Arthur Meyet- 
hoff (Prop.) 

Instant Maxwell house Coffee, General 
Foods thou Benton A Bowles (ID) 

Kool Aid, General Foods shru Foote, 
Cone á Belding (Ann.) 

Lipton Tea shru Young & Rubleam 
(Ann.) 

Lestot1 Detergent, Adell Chemical Ihru 
Jackson (Ann.) 

Lucky Tiger Bair Tonic Ihfu Pox, 
Reshkio á Altmayer (Part.) 

Mattel Toys Ore Carson- Roberts (Ann., 
Part.) 

Nabisco, National Biscuit shru McCann. 
Erickson (Ann.) 

Nair Lotion, Carter tire Ted Sato 
(Ann.) 

Nytol, Block Dog shru SSC &B (Ann.) 
Rolalds, American Chide thou Ted 

Bata (Ann.) 
7 -Minis Frostings, Natl. Selected Prod- 

ucts shru Milton & Riggio (Ann.) 
Texaco Gasoline Ihru Cunningham a 

Walsh (Ann.) 
Wisk, Lever thou BBD &O (Ann.) 

rn Stations 

On Midwest 
AlkaSeltzer, Miles Labs Ihre Geoffrey 

Wade (Ann.) 
American Radio Transcription Library. 

Sterling -Warner lhru T.A.A. (Prop.) 
Armour Meat Spread thtu Tatham. 

Laird (Ann.) 
Armstrong Tires ehest Lennea á Newell 

(Ann.) 
Art lostructioe Ihre Knox Reeves 

(Ann., 
Auro 'Pep. American Cyanamid ehrst 

Cunningham á Walsh (Ann.. Part.) 
Bitaa Coffee, General Foods thou Ben- 

ton á Bowles (ID) 
Crystal Domino Sugar, American Steger 

Refining aril Bruce B. Brewer (Ann.) 
DX -Supra Petroleum rho Potts -Wood. 

bury (Prog.) 
Deep Rock Petroleum Products ehrst 

Winius-Bnndon (Ann.. ID) 
Edelmen's Beer, Drewry's Ihre Allort 

Bremer 
Hills Bros. Cotta Ihre N. W. Ayer 

(Ann.) 
Hutchinson Auto Wax ehrst Hoop 

Soo (Pros.) 
Kaiser Shade Screens thou Young á 

Rubicam (Ann.. Part.) 
Life Magazine, Time Oro Young á 

Rubicam (ID) 
Lucky Tiger Hair Tonic (ho Pox, 

Reshkio á Allmayer (Ann.) 
Manor House Coffee. W. F. McLaugh- 

Iln thou Earle Ludgin (Ann.) 

No Bugs My Lady, Papo Products thou 
Wade (Part.) 

Preparation H Medical, Whitehall 
Pharmaal chie Ted Bata (Part.) 

Pute Oil chie Leo Burnett (Ann.. Pan.) 
Royal Crown Cola, Nchi shru Compton 

(ID) 
White Lily Flour. V. Allen Smith chie 

Chas. Tombros (Ann.) 

ern Stations 

On Southwes 
Clore., American Chicle thou Ted 

Bates (Ann.) 
Dr. Pepper Soft Drinks thou Gorst 

(Ann.) 
Dodge Cars Ihre Grant (Ann.) 
Falsuf( Beer thou Dancer, Fitzgerald á 

Sample (Ann.) 
Grant Robot Gardner thou Arthur 

Meyerhoff (Pros.) 
Grant Salad Mixer Bsru Arthur Meyer - 

hoff (Profi.) 
Household Finance (Pros.) 
Lincoln Can Wru Kenyon á Eckhardt 

(Part.) 

Nair. Carter Ihre Ted Bates (Pan.) 
Nytol, Block Drug Ihre SSC&B (Ann., 

Pan.) 
Omar Cakes ehrst Fitments (Aoe., 

Part.) 
Pest Guard Products ehrst Bloom (Part.) 
Phillips 66 Gasoline á Motor Oil ehrst 

Lambert á Feasley (Ann.) 
Plannom Fertilizer, 011e Matthasos 

Ihro Goy (Ann.) 
Polident, Block Drug ehrst Grey (Ann., 

Part.) 
Poligrip, Block Drug thin Grey (Part.) 
Profile Brad, Continental Baking ehr0 

Ted Bates (Ann.) 
Quaker Oats thou Wherry, Baker & 

Tilden (Ann., Part.) 
Rasco Seat Coven Ihro Emil Mogul 

(Am., Pan.) 
Ratonic Mattresses Ihre Borell & 

Jacobs (ID) 
Rinse-Away Electric Disposer, Alberts 

Culver oho Geoffrey Wade (Ann.) 
Sari -Was ehrst Bloom (Pan.) 
Spic & Span Cleaner. Procter á Gam- 

ble ehrst Youog á Rubicam (Ann.1 
Swift Ice Cream ehrst McCann- Erickson 

(Pan.) 
Texaco Petroleum ehr0 Cunningham - 

Walsh (Ann.) 
Vorm Hair Formula, Wildroot shru 

BBD&O (Ann.) 
Wilson Ham thou Needham, Louis á 

Brorby (Ann.) 
Wisk, Lever ehrt BBD@O (Ann.) 

tern Stations 

On Rocky Mountain & 
Arden Milk thou Fred E. Baker (Ann.) 
Arctic Coolers, International Metal 

Products thou McCarty (Ale., ID) 
Carter Oil Products lire McCann- 

Erichoe t(Ann.) 
Conoco Gasoline, Continental Oil Rau 

Botos & Bowles (Pros.) 
Duncan Hines Cake Mixes, Procter & 

Gamble thou Gardner (Ann.) 
Faultless Starch thou Bruce B. Brewer 

(Part.) 
()alto Wines thou Doyle, Dane & 

Bernbach (Ann.) 
Hamm's Beer Ihru Campbell -Mithm 

(Ann.) 
*Ths Happiest Millionaire," Broadway 

Production Ihru Blaine -Thompson 
(Ann.) 

Heidelberg Beer thou MacPartatd 
Aveyard (Ann.) 

Mercury Can thou Kenyon á Eckhardt 
(Pan.) 

Mountain Stales Tel. á Tele. thou 
Rippey, Henderson & Sokoto (Ann.) 

Pearl Beer thou Plnuk (Ann., ID) 
Schlitz Beer tau Lenten á Newell 

(Ann.) 
Seven Up thou J. Walter Thompson 

(Prop.) 
Southwest Telephone Service deist 

Gardner (Ann., ID) 
Texaco Gasoline tiro Cunningham- 

Walsh (Ann.) 

West Coast Stations 
Kaiser Shade Screens thou Young & 

Rubicam (Ann.) 
Kellogg Corals 1hru Leo Burnett 

(Pros.) 
Lucky Tiger fair Tonic 1hru McCann - 

Erickson (Ann., Part.) 
Life Magazine, Time thou Young & 

Rubicam (Ann., Part.) 
Olympia Beer Ihro Botsford, Costae- 

tine & Gardner (Ann., Part.) 
Palmolive Soap, Colgate -Palmolive thou 

Ted Bales (Ann., Part.) 
Sealy Mattresses thou H. Richard Seller 

(Part.) 
Shell Petroleum Products Ihre J. Walter 

Thompson (Prop.) 
Texaco Gasoline shru Cunningham & 

Walsh (Ant., Part.) 
Zest, Procter á Gamble Wm Beotw & 

Bowles (Ann.) 

COMMERCIAL 
CUES 

BAR SERVICE 
Broadcast Advertisers Reports, 

Inc., has introduced a new com- 
petitive copy service. The new 
plan takes much of the guess- 
work out of "where, when and 
how" changes in cony line occur. 
BAR's monitors of TV and radio 
commercials will notify copy 
chiefs and account execs of com- 
petitors' changes and, for a nomi- 
nal Ice, delivers a verbatim tran- 
script of the spot. 

GRIME DOESN'T PAY 
The S.O.S. Cinema Supply 

Corporation has come up with 
a new product for conditioning 
film, Called Sosolvex, it's harm- 
less, non -toxic, non -flammable, 
yet anti -static and contains no 
carbon tetrachloride. The firm 
claims it's good for just about 
everything, and it dries immedi- 
ately without streaking, clouding 
or leaving residue. 

JINGLE SPURS 
The singing commercial field 

is a good one for young singers 
to get a start up the ladder, says 
Richard Olmsted, of the Olmsted 
Sound Studios. He points to the 
success of Peggy King and 
others, to the high pay and tlle( 
security ss hile trying to make the 
grade elsewhere. Advantages of 
commercial training, says Olm- 
sted, offer training in diction 
clarity, sight reading, timing and 
development of a voice "per- 
sonality." 

QUESTIONS ANSWERED 
Du -Art Film Laboratories has 

published a bulletin called 
Rushes which purports to be of 
interest to cameramen, producers 
and outer lab clients. It's bul- 
letin No. 4, anti it answers many 
questions of 
film, etc., for lab stork on nega- 
tive processing. 

ID's.., 
FRANCIS C. THIAYER, presi- 

dent of United States Produc- 
tions, Inc., has gone to Europe 
to set up film production facil- 
ities its Rome, Paris and London. 

. GENE dAZELTON, ere- 
alive supervisor of Grantray- 
Lawrence Animation, Inc., Hol- 
lywood, is touring major cities 
to confer with ad agencies.. , , 
E. H. JOHNSON has been 
named co- ordinator of branch 
operations for Association Films, 
Inc. Animation, Inc., has 
added LEW MARSHALL, 
EDITH VERNICK, BILL Mc- 
GOVERN and MARK LETH- 
ERMAN to its staff. , .. Robert 
Laurence Productions has just 
completed sir 60- second blurbs 
for Winston.... In the past four 
months P l s y f o it s e Pictures 
Wrapped up 78 different com- 
mercials for seven ad agencies. 

TV Commercials in Production 
A Guide to TV Spot 8 Program Plans 
Of Competing Sponsors by Industries 

This weekly chart lists yommercials produced during the last full preceding month, with all industries covered over the course of a month's issues. The following symbols designate the type of commercials listed: LA -Live Action; FA -Full Animation; SA- Semi -Animation; SE- Special Effects; J- Jingles; M- Music; 5- Slides; ID- Station break; NA -Not available. 

(Continued from lost week) 

Sponsor, Praducl & Agency (Show, R any) No. (Seconds) Ì'RANSPORTATION 
Automobiles, Accessories, Equipment 

United States Rubber, Safety -8 Tires, 
Fletcher D. Richards (Navy Log).... 1 (60) LA. FA, J Traostilm Dominion Royal Masters Tires, 

Dominion Safety -8 Tiro, Fletcher 
D. Richards.... 3 (60) LA, FA, SE ....Traostilm General Motos, Celiac, MacManus. 

John á 

Type 
(CColor) 

Commerciale 
Producer 

American Motors, Rambler, Geyer 
(Disneyland).... 

Rambler. Geyer 
Chrysler Corp., Dodge, Gmot 
Ford, Mercury Can, Kenyon á 

6 (601 
1 (10) 

LA, FA, M Transnlm 
LA, J Traostilm 

1 (601 LA, FA Transfilm 
1 (30) LA, SE Trans(Rm - NA National Screeo 

Eckhardt (E. Sullivan).... - NA Universal Ford Cars, J. W. Thompson 
(Ernie Ford).... - NA Universal General Motors. Chevrolet. Campbell - 

Ewald (Dinah Shore, Bob Hope).... - NA Universal General hlolors, All Cars, Campbell - 
Ewald.... - NA Universal Ford. Ford Can. J. W. Thompson 

(Ford Theater).... 1 (901 FA Playhouse (Tennessee Ernie Ford Show)..,. 3 (30, FA Playhouse 1937 Ford. J. W. Thompson.... 2 (20) FA Playhouse Chrysler, Dodge, Grant (Lawrence 
Welk).... - NA Universal DeSoto Cars, BBD&O 

(Groucho Marx).... 1 (90) LA Volcano Chrysler Corp., Plymouth Cars. 
N. W. Ayer..., 

Pontiac Cars, MacManus, John 
á Adams.... 4 (60), 2 (20)... LA. FA ..Shamus Culhane Gasoline, Lubricants. Other Fuels 

Conoco Gas and Oil. Benton @ Bowles.... - NA Universal Anderson á Clayton. Capri-Oil. 
McCann -Erickson.... 2 (60) FA, LA Hankinsoo Socony Mobil Oil, Mobitgas. 

Compton.... 1 (201 NA Playhouse Mobilges. Compton 1 060) FA Ray Patin Derby Oil, Gas and Oil, McCormick- Ray 

2 (20) FA (C) ..Keitz @ Herndon Pure 011 Co., Gas and Oils, 

Leo Burnett.... 
DRUGS AND TOILETRIES 
Toiletries end Toilet Goods 

Mennen Co., Pre -Shave Lotion, Grey 
(Robt. Montgomery Presents)..,- I (60). 1 (43) LA, SA, SE .... Traostilm Colgate- Palmolive, Lustre Creme. 

Lustre Net (Mr. Adams and Eve)... 2 (13) LA, FA. J Traostilm John Wristey Co., Soap. 
Fulton- Morrisey.... 1 (60) LA Fred Niles Colgate Palmolive, Lustre Creme, 

Lennon & Newell..,, - NA Univergl Deodorant Soap. Lennon @ Newell.... - NA Universal Lent Bros.. Lux Soap J. W. 
Thompson (Video Theater)..., - NA Universal Procter & Gamble. Camay Soap, 

Leo Burnett.... - Universal Lever Bros.. Lifebuoy Soap. SSC&B.... - NA hIPO TV Richard Hudnut, Creme Rinse 'n' Set 
and Quick. SSC&B.... - NA MPO TV Shuttoo, Old Spice, Kenyon & 

Eckhardt.... - NA Universal Lanvin Perfumes. North Advp. 2 (081 FA Playhouse Toni, North Ado. 1 (11 I.A Volcano Colgate -Palmolive. John Shaw 1 (20) LA Volcano Helene Curtis, Tweed flair Spray, 
Gordon Best (Oh! Susanna).... I (60) LA Voiatso Colgate -Palmolive, Lustre-Creme, 

(Mr. Adams and Eve).... 1 (60) SA Lou Lilly Chesebrough -Ponds, Angel Skin Hand 
Cram, Day 'kin Cream. J. Wal- 

ter Thompson.... 2 (60) 
2LÁ 

Soun0 Masten Revlon, Top Brass. Emil Mogul t ((e). I (20)... LA Film Creal(dns Colgate -Palmolive, Vet Soap, 
Carl Brown IO (20) LA, FA..Shamus Culhane VO.5, Hair Preparation, Geoffrey 

Wade.... 1 (20) LA Shamus Culhane Barbasol Co., Bnshless Shave 
Cream, Erwin Wally.... 2 (20) M. LA ...National Screen 

2 (08) LA National Screen Presto Lather, Erwin Wase-v I (20), I (08)... LA National Screen 
1 (60) LA, M, J.,Natiooal Screen 

(2i 2(% 2 (60), 
2 (20) LA Sound Masten 

2 (60), I (20).. . LA Kling 

Brushless Shave Cream, Emin 
W'asey 

(Continued next week) 

2 (20) LA, SE, M. Nail. Screen 
1 (08' LA Natimal Screen 

sets the pace in 

sp icattor *Wu 

Ziv shows dom- 
inate the syndi- 
cated scene in 

Pulse Feb. '57 
survey of Augusta, 
Ga., audiences, 

8 OUT OF TOP 15 
SHOWS IN AUGUSTA, GA. 

wo®rito, 
Ii V ; 

LI SHOWS 
RATF , GRFAT®: 

4444010® 
Time after time ... In i ti y after c ti! 

#1 MEN OF ANNAPOLIS 38.5 
#2 HIGHWAY PATROL ... , 34.3 
#5 MAN CALLED X 27.8 
#6 CISCO KID 26.8 
#8 DR. CHRISTIAN 25.3 
#9 BOSTON BLACKIE 23.3 
*12 MR. DISTRICT ATTORNEY 21.8 
#15 I LED 3 LIVES 18.5 

ZIV TELEVISION, INC. HOLLYWOOD CHICA( CINCINNATI . NEW YORK 

:.,.>:...,':tiJ6.ee,. :t`i?#14if41>°á1,445"1i4t}4Á} *4iY11/4iBçattf#44111+tl'à',tsr,;, 
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PULSE FILM RATINGS 
for February 

For complete information on programs, r:,ImF., ansliers, site or co.eraye, 
please eons. lhe 1'u:.,e, Inc., 15 W. eGih St., New Yells, N. V. 

The Pulse Audience Composition Studies 

Syndicated Film Western Shows 
FEBRUARY RATINGS 

A,g. 
Rook Show i Dlerlb. Ratio 

1. Frontier Doctor 
(Hollywood) 16.5 

2. Annie Oakley (CBS) 14.6 
3. Death Valley Days 

(Pacific Borax) 14.2 t Cisco Kid (Ziv) 13.5 
5. Sheriff of Cochin (NTA) 12.6 
6. Sky King (Nabisco) 12.1 
7. Wild Bill Hickok 

(Flamingo) 11.7 
B. Buffalo Bill Jr. (CBS) 11.0 
9. Kit Carson (MCA) 10.6 

10. Steve Donovan, Western 
Marshal (NBC) 8.9 

AMONG MEN 
Mien Per 

NO Homes 
Bank Skew DWri*.. Tuned 1. 

1. Death \'alley Days 
(Pacific Borax) 84 

2. Frontier (NBC) 77 
3. Sheriff of Cochise (NTA) 74 
4. Frontier Doctor 

(Hollywood) 72 
5. Stories of the Century 

(Hollywood) 70 
6. Cene Autry-t,¢ hour 

(CBS) 59 
6. llopalong Cassidy -% hour 

(NBC) 59 
6. Judge Roy Bean 

(Screencraft) 59 
9. Cene Antry -1 hour (CBS) 57 
9. Range Rider (CBS) 57 

AMONG WOMEN 
omen Per 

109 Homes 
Rook Show i Distr.. ruaed Is 

1. Frontier (NBC) 85 
2. Stories of the Century 

(Itollysvood) 82 
3. Frontier Doctor 

(Hollywood) 79 
4. Death Valley Days 

(Pacific Borax) 77 
5. Judge Roy Bean 

(Screeneraft) 72 
6. Sheriff of Cochise (NTA) 66 
7. Annie Oakley (CBS) 56 
8. 'lopalong Cassidy -3 hour 

(NBC) 54 
9. Cene Autry -% hoar (CBS) . 51 

10. Cene Autry-1 ))our (CBS) .. 50 

AMONG CHILDREN 
Kids Per 

IH Hawn 
Rank Skew gi D01(ß. Toned I. 

1. Buffalo Bill Jr. (CBS) .... 91 

2. Annie Oakley (CBS) 89 
3. Hopalong Cassidy -1 boor 

(NBC) 8.5. 

3. Sky King (Nabisco) 85 
3. Steve Donovan, Western 

Marshal (NBC) 85 

6. Cisco Kid (Zio) 84 

6. Kit Carson (SICA) 84 
8. Range Rider (CBS) 84 

9. Itopalong Cassidy -% hour 
(NBC) 83 

9. Wild Bill Hickok 
(Flamingo) 83 

Synd. film Miscellaneous Shows 
FEBRUARY RATINGS 

Ant. 
Rack Skew i Dishib. Rating 

1. Popeye (Assoc. Artists) 
2. Roseman' Cloóney (SUCA) 11.2 
3. looney Tunes .. 

(Assoc. Artists) 11.0 
4. Patti Page 

(Screen Gems) 10.2 
5. Stars of the Grand Ole Opry 

(Flamingo) 8.5 
6. Little Rascals 

(Interstate). 8 0 
7. Victory at Sea (NBC) 6.4 
8. Confidential File 

(Guild) 5.5 
8. 'Texas Rassli)i 

(Texas Rasslin. loe.) 5.5 
10. Drew Pearson (NTA) 3.3 

AMONG MEN 
MI. Per 

lH Hoses 
Rank 50.w. Doua. Tened In 

1. Drew Pearson (NTA) 8.3 

2. Championship Bowling 
(Walt Schwimmer) 81 

2. Confidential File (Guild) 81 
4. Victory at Sea (NBC) 76 
5. Texas Rondin 

(Texas Rasslin, Inc.) 72 
6. Patti Page (Screen Gems ) . 70 
8. Rosemary Clooney (MCA) 70 
B Stars of the Grand Ole Opry 

(Flamingo) 63 
9. Florian Zabach (Guild) 38 

10. Popeye (Assoc. Artists) 35 

AMONG WOMEN 
Nonen Per 

155 Honors 

Ronk Show a Giara. Toned Is 

1. Patti Page (Screen Gems) >;') 

2. Liberace (Guild) 87 

3. Rosemary Clooney (\ICA) 86 

4. Confidential File (Guild) 84 
5. Stars of the Grand Ole Opry 

(Flamingo) 82 
6. Drew Pearson (NTA) 78 
7. Florian Zahach (Guile!) 73 
8. Championship Bowling 

(Walt Schwimmer) 71. 

9. Victory at Sea (NBC) 70 
10. 'Texas Raaslin 

(Texas Rassilo , Inc.) 59 

AMONG CHILDREN 
aid. Per 

IH Homere 

Rank Skew i »Web. Toned I. 
1. Looney Tones 

(Assoc. Artists) A3 
2. Papaye (Avane. Artists) 91 
3. Little Rascals (Interstate) 86 
4. Texas Rasslili 

(Texas Rasslin, ate.) 33 
5. Stars of the Grand Ole Opry 

(Flamingo) 24 
6. Florian Zahach (Guild) 19 
7. Rosemary Clooney (MCA) 17 

. 8. Championship Bowling 
(Walt Schwimmer) 16 

9. Liberace (Guild) 15 

10. Victory at Sea (NBC) 1'3 

PULSE RATINGS FOR MARCH 
THE TELEVISION INDUSTRY'S MOST COMPLETE INDEX OF TOP LOCAL TV PROGRAMS 

BANGOR, ME. 
2 TY STATIONS- 106,500 TY HOMES 

Population -109.200 (100th in U. S.1 
6 

ii199MMome- 
4145,957.000 

Retail Salas - $134.559,000 1167181 
Food Sales -531,356,000 :164101 
Drug Sales- 82.704.000 (218101 
Automotive --- 529.974.000 5157th) 

Above figures include following counties: 
Penobscot, 

TOP NETWORK SHOWS 
I. Grotebo Mars. WABI. Th. ,.,.44.3 
1. Perry Como, WABI, S. 46.8 
3. Alcoa How. WABI Bu. MA 
4. Loretta Tom, WABI, Su. .., 363 
S. »...5.t, WABI. Th. 363 
6. Ernie Ford. WABI. Th. 160 
2 rap Tunes -Talent, WABI, M 35.3 
8. This ht Your Life, WABI, Th. 14.8 
9. Your Hit Parade. WABI. S. 34.5 

10. People Are runny. NABI, S. 32.8 

TOP MULTI -WEEKLY SHOWS 
1. N'ntern Theater, NABI, 

N: P. 22.7 
2. Newt, weather, Mtn. la p.1, 

WAR /. 8í.F. 32.3 
3. Owe. for a Day. WARE 91: F 25.5 
4. Model Romances, WA61, 

MF 18.3 
8. Matinee Theater, WADI, 

M: F. 14.8 
4. Newy, Weather, Sports Ill p.m.) 

WABI, M. F- 12.8 
7. CBS New., WTWO. M.-F. 9.7 
8. Tonight, WABI M.-F. 9.4 
9. Guiding Light. WABI. M.-F. 8.6 

10. le Could Be You. WTWO, 

TOP FEATURE FILMS 

Onu Weekly 
1. Week.d Theater, WAIJ, 

Sv: 11:00 -12:00 add. 12.5 
2. Sine, Spectacular, NABI, 

Su: 2:00-3:55 P -.. 9.9 
2. Dusty 5,3)1, WADI, 

S..2:30-1:30 p.m. 9.9 

Multi -Weekly 
1. tensing Show, WTRO, 

NJ. S.- 7:eí1 -940 
m 

4.6 
2. Stage 9, W'.ARI, 

3.8 

TOP SYNDICATED HEMS 
1. Badge 714 550e), NABI, 

S..7:05 34.3 
2. Highway Patrol (Fist, WADI, 

30..9:55 33.8 
3. Jungle III ISene. Gems), 

WA BE 56 :7:86 33.5 
4. Cleo Old tit., WABI, 

Sa: 7:N 39.8 
J. N. of Aanspoll2 (ZH,. WABI, 

95.7:55 383 
6. Count of Mante Cristo (TPA), 

WTWO. M. -8:70 27.0 
7. Annie Oakley ICBM). WABI, 

Th- -6:30 24.0 
I. I Spy 500)11). WABI, T.7:30 24.3 
9. Frontier (NBC), WADI, M.í,:70.23.3 

10. State Trooper (MCA), WABI, 
W..7:00 22.8 

10. Dateline Europe (Official), 
WADI, T.4:30 22.8 

12. Inner Sanctum (NBC)- W.ARI 
M.-10:30 22.3 

11. De. Hudson's Secret Journal 
ISOCA), WADI, Su:7:311 22.3 

14. Mr. District Attorney (Ziv), 
WTWO, T:7:00 21.8 

13. Esso Golden Plaphoase (Olfl- 
cian, WABI, 1V. -7:70 20.8 

16. Stare of the Grand Ole Opry 
'Flamingo). WADI, 5.4:70 20.3 

17. Captured (NBC), W IN'O, 
T.9 :30 17.8 

18. Goy Kin/ (Nabisco), WABI, 
5.-5:30 16.0 

19. Rosemary Clooney (MCA), 
WADI. F.ß:30 14.0 

20. Crunch and Des (NBC). 
WTWO, hí:10:00 11.5 

21. Waterfront INCA), WTWO, 
5.6:00 10,3 

22. Federal Men (MCA). 9.3 

CHARLESTON, S. C. 
2 19 STATIONS- 42,400 TV HOMES 

Population- )89,200 <1131h in U. S.) 
Buying Income -523),969,000 

1137 )8) 
Retail Sales -0176,742.000 (1341h) 
Food Sales -541,121,000 5129,05 
Drug Sties -55.981.000 112101 
Automotive- 532,097,000 115341 

Above figures include following counties: 
Charlesnon 

TOP NETWORK SHOWS 
WCSC, W. 46.5 

2. I',e 
Ill 

Gal s Secret. 
3. Ed Son.sn, wCSC, Sr. 413 
4. 561,508 Qaeseo.. WCSC, T. .,43.3 
S. Dtane3 red, WCSC, sa. 43.5 
6. G. E. '1 healer. WCSC. Sa 42.8 
7. Gunsmolr, NCSC, S. 42.3 
8. Climax, WCSC, Th. 42.1 
9. 164.000 Challenge, WCSC, So 40.5 

10. Basing, NCSC, W. 40.5 

TOP MULTIWEEKLY SNOWS 
1. Mickey Moose ChM, WCSC, 

2. 
DIP. 

e y TYM W 
. TS., M: 1'. 2716 

7 

3. Lucky 2 Rene; "N. 
3, Newa, Weather, 1114e. 1045 

WUSN, N: P. 2 
8. News -loko Dwly, NCSC, 

54 

6. 
MFrirn. 

d Bob. WCSC. 
29.6 

7. Ede! of Night, WCSC, MP 14.ß 
8. Movleeme U. S. A., WUSN, 

M., W,. F , 14.6 
9. Could Be Yo, WUSN. ,1,, 

F. 14.5 
10. Malin. Theater, WUSN, 

00F. 14.0 

TOP FEATURE FILMS 

Once Weekly 
t. Milton S Moyle. ri'CSN, 

. Sn.2 :3!4:66 p... 30.J 
2. Internatloml Plmbo0se, 

NOSY, T.11:60.12:00 told. 11.6 

Multi- Weekly 
1. \1o,INlmr. U. S. A., WUSN. 

11..F.-11:60-11:011 .N. 23.7 
1. W .tern 110.1e, NCSC, 

11. 4.4:011-2:00 p. 9.4 

TOP SYNDICATED FILMS 
1. Dateline Farm (OflIdY), 

liCSC. 1.440 36.0 
3. Theo Golden Playhouse 106th 

000. WUSN, 5.3:30 36.0 

3. O. :17U Flsyhosse ICeom. 

4. Justle le. (Sere,. Gene), 
WUSN, F.-7t00 33,3 

5. Dr. Hodao.'a Sec t Jornal 
MCA 1, WCSC, "1.4730 333 

6. Dr. Christian ( "Li.). NCSC, 
T. -8:30 32.3 

7. Highaay Pauol (Ziv). MOSN, 
Su.-9:30 32.0 

3. Frontier (Hollywood), WCSC, 
1 ,-7:30 30.8 

9. Annie Oakley, (CBS), WOOS, 
F: 7:10 29.3 

10. 1 Led Three I.;ves (Ziv), 
WUSN, W.-8:00 27.8 

lt. Ergot P1)55 Theater. )Kin! 
Shots), MUSS. W.8 :30 27.3 

13. looney Tunes (Assoc. Artists, 
Guddl. WUSN, M :F.4:70, 25.1 

12. Soldiers of Fortune (MCA), 
95559. 111..7:10 23.0 

14. Superman (Flpm)n5o), WCSC. 
5.4:60 24.3 

13. City Detective (MCA), WCSC, 
T::00 23.8 

16. Mr. 
I1 

and Mrs. North (Schubert), 
'WUSN. F.9:30 23.3 

17. Championship Bowline (Schwim- 
mcrl, WCSC, 5:3:00 '34 

18. Fnreian Legionnaire (TPA). 
WCSC. M.4:00 23.3 

19. Cisco Kid (Zio), WCSC, 
Th.-6:00 22.6 

19. Ramer of the Jungle (TPA), 
WCSC, F.4:60 22.8 

21. Your All Star Theater 1Soreen 
Gems). WCSC, 00:7:30 21.3 

ERIE, PA. 
2 TV STATIONS- 68,600 TV HOMES 

Population- 236.600 (96th in U. S.) 
Buying Income- 3406,708.000 

58708) 
Releil Sales -5274.287,000 '94th) 
Food Sales- 562,S23.000 (89th) 
Drug Sales- 56.551.000 1116th) 
Automotive -560.610,000 (80th) 

Above figures include following counties: 
Erie 

TOP NETWORK SNOWS 
t. lane W,ma1,. 15ICU, T. 92.5 
2. Greece. Nt,c, WICU, TY. , 56.5 
3. 60 Story, WICU, F. 49.6 
4, Dragnet, WICU. Th. 45.3 
8. Peery Como, WICU, H. 48.9 
6. LIfe of Riley, SVICU, P. 49.3 
7. On Trial. WICU. F. 41.0 
8. George Gabe), W1CO, S. .. - 47.3 
9.8)0,3),, WICU, F. 47.3 

10. Muth of Medicine. WICU, 
T. 46.6 

TOP WTI-WEEKLY SHOWS 
1. NBC News, WICU. 43.1 
L 7tnier cs1u4 WICU, W.. F 37.ó 

3. Mickey Moue COD, WICU, 
M.F, 96 6 

4, Weather, News (11 p.m.t, 
WICU, M: P. 34.6 

S. Serial Adventure, WICU, 
M: F. 33.5 

6. Dateline Erie 16:45 p.m.). 
WICU, 81:F. 32.6 

7.512 -Later, WICU. M.-F. 19.9 
I. Queen for Day, WICU, 

M: P. 19.5 
9. Modern Romances, RICO, 

M: F. 17.3 
10. Matinee Theate), WICU, M.-F. 16.4 

TOP MATURE FILMS 

Once Weekly 
1. Circle 12 Rash, WICU, 

5.18:30.11 :30 a.. 23.5 
2. Zenith NIOmn S Moyle, WSEE, 

So.-11:00.12,00 .N. 11.0 
3. CetIle Time, WIEE, 

s s:ll4:36 p.m. 111.2 

4. Aeries Theater, WIFE, 
s.41153:I5 p... 9.9 

Matti- Weekly 
2. ShLNer. WICU, 

11:15 -12 ,80 .16. 19,9 
2. Aftern000 Playhouse, 5ICV, 

M.4,4:154:311 p.m. III 
3. Ea* Show, WIEE, 

M,F,s:6 4:30 p... 5.5 

TOP SYNDICATED FILMS 
1. Code Three (ABC), w'5CU, 

91.4,50 SILS 
2. Meath Palley Da7a (resale 

Boni), WICU, W.3 :36 493 
3. 5íw4(0 57 INCA), WICU, 

Th :9:55 443 
4. Faso Gold. 91e1house 10511. 

obi), HIC(', So.-10:30 353 
1. Superman IFIrawitmol, WICU. 

1.4:60 37.8 
6. Wild Bill Hickok (Flamingo), 

WICU, Th.-6:00 163 
7. Annie Oakley (CBS), WICU, 

014:00 34.0 
8. Ramer of the Jungle (TPA), 

WICU, N'.ó:110 32.5 
9. Foreign Legionnaire (TPA), 

WICU, F:4:00 120 
10. Championship Bowling ISchaim- 

mer). WICU. S.41:00 31.1 
11. Highway Patrol (Zis(, WICU. 

Th :7:00 27.8 
12. Frontier Doctor (Hollywood), 

WSEE, T. -8:30 u21.3 
13. Crunch end Dee (NBC), WSEE 

M.-8:00 017.3 
14. Ray Millsnd Show (MCA), 

WSEE. F.7110 016.8 
IS. Crunch and Des (NBC), WSEE, 

F. -10:30 u16.1 
16. Mayor of the Town (MCA), 

WSEE. F:9:75 u13.11 
17. Badge 714 INBC), WSEE. 

Th :7:00 u13.3 
I6. Dr. Hudson's Secret intent 

(MCA), WSEE, N'. -7:00 u11.11 

STATION SIGNALS 
By NORMAN MORRIS 

Station \VBKB, Chicago, owned 
and operated by ABC, officially 
dedicated its new headquarters in 
the Loop on May 16, Participat- 
ing in the ceremonies last week 
were Leonard C. Goldenson, pres- 
ident of American Broadcasting - 
Paramount Theaters, Inc.; Chi- 
cago's Mayor Richard J. Daley; 
and David B.. Wallerstein, presi- 
dent of Balaban & Katz Corpora- 
tion. 

In Philadelphia; WFIL -TV's me- 
teorologist Francis Davis has a new 
"panel of experts" to consult in re- 
porting the weather. The station 
Ines installed a complete set of me- 
teorological instruments in the stu- 
dio and becomes a virtual heather 
bureauaa, . . Roger W. Clipp, gen- 
eral manager of \VFIL -AM -TV and 

vice -president of radio and TV for 
Triangle Publications, has been 
elected a trustee of the U. of Penn- 
sylvania. 

Ina major financial and pro- 
gramming arrangement, \VT \'H- 
TV, Peoria, Ill., has completed ne- 
gotiations to purchase the entire 
M-G -M library of feature films 
now available to TV. . . The 
news and public affairs department 
of KENT TV, Des Moines, Ia., 
has launched "Religious News." it's 
a live weekly quarter -hour discus- 
sion of local, national and inter- 
national religious events presented 
by reporters representing major re- 
ligious faiths.... Colgate Dental 
Cream is introducing a heavy spot 
campaign on \VNAC -TV, Boston, 
as part of one of the greatest ad- 
vertising campaigns in its history. 

Raymond W. Welpott, station 
manager of \VRGB, Schenectady, 
N. Y., becomes manager of \VKY- 
AM.TV. Oklahoma City, on June 3. 

H. E. Lloyd, formerly With 
KTRK -TV, Houston, Tex., has been 
named commercial manager of 
KRIS -TV, Corpus Christi, Tex.... 
George Bowe, with W1'IC -AM, 
Hartford, Colin., since 1935, has 
been promoted to production man- 
ager of \VTIC- T\'.... Bruce Cox 
is the new director of Special 
Broadcast Services for \\'1,\V -I, 
Crosley. Broadcasting Company's 
new Indianapolis outlet. 

The U. of Maryland's 1957 Vic- 
tor Frénkil TV Script Award goes 
to Catherine Rapp Wenzel, a stu- 
dent at the U. of Pittsburgh. for her 
play "I Saw the Silver Wings." 
The winner of the all -university 
competition will receive $500 and 
her play will be produced in color 
over Baltimore's WBAL -TV at 
2 p.m. May 26. 

The new personnel lineup at 

KOLO -TV, Reno, Nev., shapes up 
like this: Lee David Iíirshland, 
local sales manager, Ed Cardinal, 
program director, George Rogers, 
local sales staff.... Jerry Dunphy, 
formerly news director of WXIX, 
Milwaukee, has joined the an- 
nouncing staff of'sVBBM -TV, Chi- 
cago.... Henry J. Davis, with 
\ \-FAA -TV, Dallas, till now, has 
been made a new account exec at 
KTVX, Muskogee, Okla.. , . Joe 
Coffer is the new TV personality at 
KGUL -T\', Galveston, 'l'ex. He 'll 
host the new "Early Show" film 
feature, viewed at 3 p.m. Monday 
thin Friday. 

WNDU -TV, South Bend, Ind., 
has filed with the FCC for Channel 
16. The station now operates on 
Channel 46 in the all UHF South 
Bend -Elkhart market. \VNDU -TV's 
application seeks transfer of Chan- 
nel 16 from Aurora, Ill., to 
South Bend. 

KCMC Doubles 
Daytime Audience 
In Texark Area 

TEXARKANA, Tex.-Ark.----Sta- 
tion KCMC -TV, here, reports a big 
increase in daytime audiences in 
the area, which covers 29 counties. 
The counties included in the re- 
port were those reporting 25 per 
cent or more weekly. coverage for 
KCMC-TV in Nielsen Coverage 
Service No. 2. 

In September, I955, in 26 of 
these 29 counties, sets in use for 
the week, from sign -on to 8 p.m., 
was 15.7 per cent. In February, 
1956, the daytime audience Thad 

gone up to 21.2 per cent and this 
February it rose again to 33.5 per 
cent, or more than double in less 
than 18 months, 
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Merc. Signs 
Del Vikings 
To Long Term 

NEW YORK - Mercury Rec- 
ords has signed the Del Vikings 
group, which is currently riding 
high on the best selling pop chart 
with "Come Go With Me," on the 
Dot label. Deal was net by Art 
Talmadge, Mercury Records vee- 
pee and a. &r. chief. Talmadge 
stated he signed the group to a 
long-term pact. 

The Del Vikings' big hit, "Come 
Go With hfe," was a bought master 
which Dot acquired from Joe Aber - 
barb of Pittsburgh. Several weeks 
ago, Dot released another disk bt 
the group - "Little Billy Boy, 
backed by "What blade Maggie 
Run?" 

Am -Par. Splits 
Production of 
LP's & Singles 

NEW YORK - ABC -Para- 
mount's singles and album produc- 
tion operations -heretofore handled 
by one department -have been split 
into two separate departments, 

John Natoli, who previously 
headed up all production, has been 
named director of album produc- 
tion, while Romeo Fabrizio, vet - 
erc.n staffer with the label's parent 
company ABC - Paramount The- 
aters, last week joined Am -Par in 
charge of detail reproduction and 
co -ords . ,.ion of singles production. 
Fabrizo :nd Natoli will operate 
indepe atly, both reporting to 
Am -Par i r.-xy Sam Clark. 

Rogers Heads 
Decca at SLC 

HOLLYWOOD -- Decca Rec- 
ords opened a company -owned 
branch in Salt Lake City last week, 
naming Joseph Rogers to head the 
operation. Rogers formerly was 
associated with the Salt Lake Hard- 
ware Company, svho distributed 

(Continued on page 23) 

LIEBERSON GETS 
MUSIC DEGREE 

NEW YORK - Goddard 
Lieberson, Columbia Records 
president, was awarded the 
honorary degree of Doctor of 
Music by Temple University 
at Temple's Annual Music 
Convocation last week. Dr. 
Millard Gladfelter, Provost 
and vice- president of Temple, 
conferred the degree. 

The citation lauded Lieber- 
son for his many activities in 
the fields of music composi- 
tion, teaching, as founder of 
the American Composers' Alli- 
ance, and as an executive. 

Soundtracks 
From 3 Films 
To Imperial 

HOLLYWOOD -Imperial Rec- 
ords landed the soundtrack 'eights 
to thr- highly sought after motion 
pictures last week, in line with the 
firm's announced plan to secure 
additional film product. 

Diskery will release packages 
from "Beau James," starring Bob 
Hope, Jimmy Durante and Vera 
Miles; "Dino," starring Sal hfineo, 
and "The Fuzzy Pink Nightgown; 
starring Jane Russell with music 
composed and corducted by Billy 

(Continued on page 23) 

Wexler Gets 
'P opeye' Rights 

NEW YORK -Cabot Records, 
Paul Wexler's new label has ac- 
quired national distribution rights 
on the official "Popete' album, 
based on the new TV cartoon 
series. 

Wexler s deal to distribute the 
LP to retail stores was made with 
Associated Artists Productions, 
which owns and distributes the 
video show. Promotion on the Pop- 
eye album will be expanded 
shortly, via local tie -up campaigns 
with all TV stations carrying the 
series. 

RCA Label Makes 
Gala British Debut 

LONDON -- The RCA label 
made its debut in the British Isles 
last week. The Initial release was 
kicked off under the recently ac- 
tivated agreement between Amer- 
ica's RCA Victor company and 
British Deem. 

E. R. (Ted) Lewis, chairman 
of the Decca combine (London, 
Brunswick, Vogue, etc.), welcomed 
approximately 900 disk dealers and 
distributors from all parts of Brit- 
ain at a special dinner held here 
last week. This was part of a two- 
day sales meet -the first of its kind 
in British disk industry annals. Ac- 
tual date for shipping the new RCA 
disks suas set for Wednesday (15). 

The initial RCA release includes 
1, albums and four singles (45 and 
78 r.p.m.). Among the pop album 
titles are "An Evening With Bela - 
fonte," "Bon Voyage" with Al 
Nevins, "Jazz Flamenco" with 
Lionel Hampton. The classics in- 
cluded some of the more recent 
Red Seal blockbusters by Tos- 
canini, Lanza, Rubinstein, Boston 
Symphony, Fritz Reiner, Heifetz, 
Horowitz and the Boston Pops. 

Singles included Perry Comos 
"Girl With the Golden Braids," 
Tony Martin's "One Is a Lonely 

Number," Dinah Shore's "Cattle 
Call" and Melvin Ensley's "I Like 
Your Kind of Love." It's the first 
release abroad for the last -named, 
a country artist. 

Lewis opened the meeting, and 
was followed by S. A. Beecher - 
Stevens, sales manager, who pre- 
sented the RCA line and sales 
story. Colored slides of album 
covers were shown. Arnold Klein, 
RCA International field sales 
manager, spoke as rep for RCA. 
Other brass in attendance were 
Frank Lee, Decca a. &r. manager; 
Frank Chalmers, manager of RCA 
sales, and Marcel Stellman, man- 
ager of RCA pop recordings. 

Dealers also were introduced to 
merchandising racks and RCA 

(Continued on page 141) 

To Merge or Not to Merge? 
That's the Indie Question 

Fabulous Recent Individual Successes 
Still Leave Future Security in Doubt 

By BILL SIMON 
NEW YORK - Should we 

merge, should we sell out while we 
can, or should we continue to risk 
going it alone? 

These are the questions more 
and more of the indies are asking 
themselves these days, as the rec- 
ord industry apparently heads into 
an era of continuing expansion. 

Despite fabulous success en- 
joyed by several indie labels in the 
past couple of years, the future 
always remains in question. Only 
a few have been able to come up 
with the ingredients for future 
security-artists with lasting name 
value, and perhaps more imporant, 
a strong, steady album line. 

On the other hand, certain of 
the indies, admittedly lacking sin- 

es savvy, have been high in al- 
um aptitude. These are finding, 

however, that they may not be 
paint-that until they can ride out 

on a smash single or two, they 
never will reach their full potential 
distribution. The more aggressive 
able to expand beyond a certain 
and successful singles labels, they 
know, have been able to swing real 
weight with the better indie dis- 
tributors in all parts of the country. 

Creative Vs. Business 
Among the indies, there always 

have been certain companies 
owned and operated by men whose 
talents lay more on the creative 
than the business level. These 
might come up with a great prod- 
uct and find that they don't know 
how to promote or sell it. If they 
should happen to get a hit, they 
find tint they can't afford to ex- 
pand their organization fast enough 
to cash in fully on this or on follow - 
ups. 

It happens in nearly every busi- 
ness, where an indie comes up with 
a good thing, makes a nice, modest 

Col. Buys B. & H. 
Radio -Phono Line 

Acquisition of Top- Priced Hi -Fi Units 
Keys Big Competitive Jump for Diskery 

NEW YORK- Columbia Rec- Lieberson stated: "Columbia ords has purchased the Bell & welcomes the o portunity to ex- Howell line of high fidelity radio - 
phonograph consoles. The sale, ef- 
fective immediately, was concluded 
late last week according to Charles 
H. Percy, president of Bell & 
Howell, and Goddard Lieberson, 
president of Colombia Records. 

It was stated that there would 

pand its high fidelity phonograph 
line with these high quality instnu- 
nornis nosy marketed by leading 
music stores thnnout the country. 
He added: "This purchase pro- 
vides ,Columbia with the indus- 
try's most extensive phonograph 
line, at retail prices raging from 

profit, and then has to decirle if ft 
wants to expand, thus putting itself 
in hock for another long term, or 
to remain small. If it decides on 
the latter, there's the danger that 
the bigger, better -heele I compa- 
nies will take over its ideas for a 
swamping. 

But there's an increasing pre- 
mium on creative ability in the 
field, and in order to obtain certain 
typees of personnel, some of the 
behemoths may find that they have 
to take over an entire indie com- 
pany, lock, stock and barrel. Many 
in the trade feel, for example, that 
Dot Records' prime asset, in its re- 
cent sale to Paramount Pictures, 
was Dot president, Randy Wood, 
one of the most effective operators 
the field has knowar. 

New Ideas Scarcer 
There's little doubt that, as new 

(Continued on page I41) 

Low -Priced 
Album Line 
By Aladdin 

HOLLYWOOD-Aladdin Rec- 
ords will shortly introduce a new 
lose- priced album line, the latter to 
be sinned at rack jobbers, syndi- 
cate and chain stores. New line 
will bear the Score tag, with pres- 
ent plans calling for a price tag 
of either $1.49 or $1.98. 

Leo Meurer, president of Alad- 
din, declared the market to be an 
active one and that meetings with 
merchandisers in the mass outlets 
indicated a aemand for new prod- 
uct at the low price. 

Fust release ou Score is scined- 
be no interruption in the manu - $29.95 to $1,800." tiled in two weeks and will com- 
facturing, selling and servicing of prise six packages, with wax by 
the Bell & Howell radio -phono Tradstcrs noted that Colum- Leah Effenbach in a Chopin set, 
line. bia's purchase of the line placed Murray Korda, "Pockin' and Roll - 

The acquisition by Columbia (Continued on page 141) (Continued on sage 2.3) 
mcludes six phonograph and pho- 
nograph- radio -tape recordez com- 
binations, ranging in price from 
$595 to $1,800. Bell & Hosscll 
and Columbia will each continue 
to manufacture and sell their oscar 
line of tape recorders. 

Percy stated that Bell & Howell 
accepted Columbia's offer in order 
to devote capital, manpower and 
facilities to the expanding require- 
ments of its photographic and 
tape recorder lines. 

Friedlander 
To Epic Post 

NEW YORK - Frank Berra, 
sales manger of pop singles for 
Epic and Okeh Records, has re- 
signed. Appointment of Bernard 
(Buddy) Friedlander as sales man- 
ager of singles was announced by 
William S. Nielsen, director of 
sales. Friedlander has a back - 
ground of 12 years in the record 
business, including seven years 
with Mercury Records. 

COMPROMISE SOUGHT 

BMI Issue Is Key 
To Celler Report 

Continued from page 14 

main stumbling block of the BMI 
issue was removed. General feeling 
among the dissenting members was 
that the committee should not 
tackle the BMI -ASCAP contro- 
versy, which is subject of a $150, 
000,000 suit brought by Song- 
writers of America (including some 
ASCAP writer -members) against 
Broadcast Music, Inc. 

`Integrity of Courts' 
"As far as the B\Il coutroserss 

with the songwriters is concerned 
in my judgment, our committee 
should not issue a report while thi 
matter is pending in court," Rep 

For This Issue Only 

THE MUSIC POPULARITY CHARTS 
will be found in the Special MOA Convention Section starting on page 47 

Keating said, "Tire committee 
should refrains from passing on that 
aspect. Of all committees, the 
Judiciar is most concerned with 
the integrity of the courts, and 
should be careful to refrain from 
anything that would spell advan- 
tage to one side, or disadvantage 
to the other." 

Rep. Keating indicated there 
were other areas of "strong differ- 
ences of feeling" about the report, 
but he had hoped that the oppos- 
ing views could be reconciled. 

The Celler subcommittee's staff 
report recommended that Justice 
Department make a thoro in- 
vestigation of BMI "to determine 
if antitrust laws have been vio- 
lated." (The Billboard, April 29- 
May 6.) If the findings warranted, 
the report recommended that the 
Justice Department file suit 
"promptly." It also advised a later 
investigation by the Justice Depart- 
ment to study relationship of 
network ownership of record 
companies to other competition. 
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Diskeries' Talent Search 
Make for Artists Market 

Majors and Indies Sign Record 
Quota in Race for Best Sellers 

By JUNE BUNDY 
NEW YORK -The search for 

new talent is becoming more 
frantic. Majors and leading Ladies 
are signing up an unprecedented 
number of artists. The approach 
is a buckshot one -mirroring the 
fact that so many pop best sellers 
continue to come out of left field. 

The four majors -RCA Victor, 
Deem, Capitol, and Columbia - 
and their subsidiary labels alone 
pacted more than 80 performers 
during the last two months, while 
well over 60 artists were signed 
by Mercury, hi -G -M, Cadence, 
Liberty, ABC -Paramount, Dot, Im- 
perial, and Atlantic. 

A survey of this group of artists 
indicates that its composition 
closely parallels The Billboard's 
top best -seller list, in that two- 
thirds of the newly signed perform- 
ers are male, with strong emphasis 
on rockabilly or rock and roll 
warbling types. Some veteran art- 
ists (Georgia Gibbs, Billy Eckstine, 
etc.) are represented but in the 
main the stress is on young un- 
knowns. In line with this, The 
Billboard's pop best seller chart 
last week spotlighted 20 disks in 
an r. &r. or rockabilly vein -11 
sliced by artists new to the pop 
list. 

Mercury Active 
Mercury Records, which recently 

lost Georgia Gibbs to RCA Victor, 
has been particularly active in the 
artist- signing field lately. Last 
week, the label snagged the Dell - 
Vikings from Dot (see story else- 
where in this issue), and the De 
John Sisters from Columbia. At the 
same time, Mercury's Eastern a. &r. 
chief, Bob Shad, shelled out con- 
siderable loot to buy the contract 
of young unknown Steve Karsten 

Court Gives 
Ampex Nod In 
Goody Suit 

NE\V YORK --A snit brought 
Last fall by the Ampex Corporation 
against the Goody Audio Center, 
Inc., has been settled in favor of 
the plaintiff. The suit involved 
Goordy's sale of Ampex's model 600 
and 601 tape recorders, for prices 
30 and 25 per cent below the fair. 
traded list tags of $545 each. Ad- 
vertisements of the sale appeared 
in The New York Times. A tem- 
porary injunction was granted the 
plaintiff on October 10, 1956. in 
Supreme Court here. 

In last week's decision, the in- 
junction was made permanent. No 
damage payments were involved 
since the plaintiff had previously 
withdrawn his claim. Even tho 
Goody was never a signatory to a 
fair -trade agreement with Ampex, 
the injunction applies for the fu- 
ture to any other Ampex products 
which are normally fair traded. 

Coast Distrib 
Assn. Formed 

HOLLYWOOD--Approximately 
10 independent record distributors 
here have joined to form the 
Wholesale Record Credit Associa. 
lion, a non -profit corporation. 
Croup is currently drafting its by- 
1. ws, and has temporarily named 
Jim Warren, central Record Sales 
Corporation, as chairman, and Al 
Sherman, Record Sales Company, 
as secretary- treasurer. 

Open meeting of the organiza- 
tion is being planned for June 3. 

from Eldorado Records, the Bu- 
chanan- Goodman label. Karmen 
clicked big on the Arthur Godfrey 
show, but has yet to make it on 
on wax. 

Other artists recently signed by 
Mercury include Billy Eckstine, 
the Quails, the Little Beats, the 
Four Pals, the Pitch Pikes, Toni 
Harper, Pete Marshall, Conway 
Twitty, and the Jazz Pickers. 

Victor, one of the few labels 
still in the market for fems, has 
signed Bonnie Scott, Marie Mc- 
Donald, Leni Barteri and the Kids. 
While Steve Sholes has personally 
inked the following: Nan Castle, 
Myrna Lorrie, Ric Carley, Milton 
Allen, Don Windle, Cootie Wil- 
liams, Benny Martin, Melvin End - 
sley, and Donn Gibson. 

Victor's subsidiary, Vik, has 
signed Tommy Leonetti, Mitzi 
Mason, Geoffrey Holder, Anamor- 
ena, Tedd Raudozzo, the Mam- 
selles, Julie Wilson and Helen 
O'Connell as LP artists. 

New (to the label) Capitol art- 
ists include Dolores Grey, Peggy 
Lee, Anna Maria Alberghetti, the 
Merry-Macs, Lord Flea, Robert 
Mitcham, Bing Crosby (non- exclu- 
sive), Ruth Welcome, Sue Raney, 
Barron Smith, Murray McEachern, 

Ben and Dena Hall, Del Reeves, 
Weldon Myric, Alvis E. Woens, 
Ann Leonardo, Ray Parks and 
Bobby Bare. 

Dot recently inked Margaret 
Whiting, Bonnie Guitar, Bob Den- 
ton, T. Tommy, Don Reno, Bobby 
Rand, Red Smiley, Jimmy Spell- 
man, Carole Jarvis and Whitey 
Knight. New names on the Im- 
perial artist roster include Weldon 
Rogers, Faye Adams, Teddy Hayes 
and Ken Copeland. 

Decca's New Pastees 
Decal s new pactees are Ruth 

Wallis, Earl Grant, Roger King 
Mozian, Dorian Burton, Ray Dog- 
gett, Don Woody, Judy Scott, Stan 
Hardin, Rudy Hansen, Big Jim 
Hill, Warren Mack, Kay Armen, 
the Cupids, the Paulette Sisters, the 
Jaye Sisters, Jimmy Donley, and 
Ray Lang. Decca's subsidiary 
Coral and its subsidiary Brunswick 
recently signed Tina Robin, the 
Enchanters, Sid Gould, Vicki 
Young, Joe Therrien, Jr. Pumpkin, 
Bunny Paul, Judy Kay, Vincent 
Lopez, Betty Madigan, the Key 
Men, and the Rhythmettes. 

New nomes at Columbia include 
the Bon Bons, Tony Rand, Bernie 
Knee, Wayne Walker, Jack Cassidy, 

(Continued on page I40) 

IT'S TOUGH TO FIND A 
GOOD, REALLY BAD SONG 

NEW YORK- -Last week, Jack 
Fine, general professional manager 
of Irving Caesar's publishing firm, 
paid a visit to one of the major 
label artists and repertoire men. 
In the ensuing conversation, the 
disk man came up with some sali- 
ent comments on current tastes. 
Fine wrote them down, and we 
feel they're interesting enough to 
pass along: 

An artists and repertoire man of 
a leading recording company 
throws his arms up in the air with 
complete disgust. 

"The music business, and spe- 
cifically the record business, is in 
an awful turmoil and the immedi- 
ate facture is anybody's guess. We're 
stalemated in a period of less than 
mediocrity - inferior material, 
doubtful talent and questionable 
instrumentation. A song is a big 
hit on the basis of its amateur 
unorthodoxy, its dissonance, its 
beat, plus a particular type of 
'singin_,' which the kids are buy- 
ing. The teen -agers are associating 
themselves with the artists who in- 
terpret songs as the juves them- 
selves .10. 

"A great song doesn't stand a 
chance before it's recorded -and 

Nash Moves 
To Own Bldg. 

NASHVILLE -- Murray Nash 
Associates, Inc., country and west - 
em publishing and promotion op- 
eration here, which was organized 
less than three years ago, has 
moved into its own building at 
Division Street here. 

Location is close to recording 
studios and the Nashville Musi- 
cians Union. Nash, meanwhile, has 
added a number of recording art- 
ists and songwriters to the roster. 
New ones include Steve Schulte 
and Red Kirk, Both ABC -Para- 
mount artists, and Howard Housey, 
soon to be released on the Dot 
label. 

Firm has also appointed L. D. 
(Rudy) Gentry of Dallas as South- 
western area rep. 

has much less chance once it's on 
the market these days. Poor har- 
monies are no longer liabilities, on 
the contrary, they sell records. 

"The a.&r. man plays me a new 
rock and roll recording he made 
and asks me my opinion. I tell him 
it's a fairly decent record as far as 
rock and roll recordings go. He 
cuts me short and informs me the 
record st ill never be released. 'It 
just isn't BAD enough: 

"Take last night at a recording 
date for instance. I asked the 
guitar player to play off key. He 
tells the he doesn't know how. I 

(Continued on page 119) 

AFM CONCLAVE 
HASSLE LOOMS 

HOLLYWOOD -The pos- 
sibility of averting an anti- 
Petrillo floor fight at the up- 
coming convention of the 
American Federation of Musi- 
cians was completely elimi -' 
noted here last week when 
delegates from AFM Local 
47 received their instructions 
from the membership. 

A total of 27 resolutions, 
including the demand for the 
immediate reinstatement of 
deposed rebel leader Celli 
Read and the revision of 
the controversial "dictatorial 
powers" embodied in Article 
8 Section 8, of the Fed- 
eration constitution were 
adopted. 

Other resolutions are simi- 
lar in nature to those pre- 
sented by Local 47 delegates 
at last year's AFM conven- 
tion. High point of these deal 
with membership ratification 
of contracts, the 5 per cent 
TV film formula and residual 
rights. Local also instructed 
its delegates to seek the adop- 
tion of a new and more 
equitable method of balloting 
at the convention, 

FTC Bids Tops 
Music Stick 
To Facts 

WASHINGTON - Tops Maisie 
Enterprises, Inc., Los Angeles, 
agreed last week to abide by a 
Federal Trade Commission stipu- 
lation and not represent that bands 
snaking records for the company 
are well -known or established or 
Hollywood bands, when that is 
not so. 

The company further agreed not 
to represent that the recording or- 
ganization is other than a group of 
contract musicians assembled solely 
to make the records in question. 
Tops also agreed not to represent 
that the vocalists are prominent 
singers or famous Hollywood per- 
sonalities and not to claim that 
offices are maintained in any lo- 
cality when those facts are not so. 

The stipulation, according to 
FTC, "represents an agreement" by 
Tops that it will "discontinue prac- 
tices' considered by the Commis- 
sion to "violate the law." 

EP DISK TIES IN WITH 
JAMESTOWN FESTIVAL 

NEW YORK -- Publisher Abe 
Ohnan has issued a special EP 
record tying in with the James- 
toun 350th Anniversary Festival. 
Festival, which is under way now 
and will continue for months in the 
Jamestown - Williamsburg - Nor- 
folk area of Virginia, includes out- 
door pageants, dramas and many 
ceremonies including a re- enact- 
ment of the wedding of Pocahontas 
and a visit by Queen Elizabeth in 
September. 

Olman's EP, on the Jamestown 
label, was recorded by the Ray 
Charles Singers and includes four 
specially written songs, "Three 
Ships," "Pocahontas," "The Old 
Church Tower" and "Jamestown"- 
each of the tunes mirroring great 

V.I.P. Label Adds 
To Talent Roster 

NEW YORK - V.I.P., new 
label, is adding to its talent roster. 
Label, whose first disk was cut by 
Vivian Della Chiesa (also a partner 
in the operation), has just com- 
pleted an album by the Al Conte 
Quartet. Other paetees are vocalist 
Billy Brando, heard locally over 
WINS, and Russ Miller, formerly 
with Kapp Records. 

historical events. Writers are Carl 
Stutz and Edith Lindeman, cleffers 
of "Little 'Things Means a Lot." 

Initial big tourist influx is ex- 
pected to get under way June 1, 
and initial heavy promotion on the 
Festival - and the EP - is already 
under way in the historical Virginia 
territory. Olntan is preparing an- 
other disk on the Festival. This 
will be an LP, with narration by 
Robert Porterfield. Meanwhile, 

(Continued on page 179) 

New Bill to 
Promote Home 
Artist Tours 

WASHINGTON - While the 
Senate Appropriations Committee 
was battling to cut funds for State 
Department s American performing 
artist tours abroad, another Sen- 
ator was introducing a bill to pro- 
mote tours of performing artists 
here at home. Senator Jacob 
Javits last week (15) introduced a 
bill to establish a United States 
Arts Foundation for the advance- 
ment of performing arts in 
America. 

Javits, also author of a bill to 
establish a Federal Advisory Coun- 
cil on the Arts, says the present 
bill would involve a comparatively 
minor expenditure of from $3 to 
$5 million to make it possible for 
people all over the country to see 
the performing arts, "which is an 
opportunity now denied them." 
This bill would provide a practical 
application of Federal aid to per- 
forming musicians and other talent, 
Javits pointed out, while awaiting 
the advice expected from the Fed- 
eral advisory group. 

The bill is duplicated in purpose 
by a number in the House, such 
as Rep. Frank Thompson's bill to 
expand the Fine Arts Commission 
to include representation in the 
performing arts, and others to pro- 
vide for Federal Advisory Commis- 
sion on performing and other cre- 
ative arts. The Javits Arts Foun- 
dation would be an entirely sep- 
arate agency, in the executive 
branch. 

Dot Conclave 
At MOA Show 

HOLLYWOOD -- Eleven Dot 
Records executives will convene at 
the MOA convention in Chicago 
this week, with the company bring- 
ing in its national field force to 
..trend the show and a series of 
diskery meetings. 

Dot contingent will be headed 
by President Randy \Vnod, and in- 
cludes Rip Thornton, henry Ono - 
rati, Bob Smith, Mickey \dcly, Jer- 
ry Johnson, Sandy Harbin, Stewart 
Levy, John \Vessel's, Jim Coyle, 
Webber Parish ana Gil Brown. 

Early Release 
Of RCA 'Annie' 

HOLLYWOOD - RCA Victor 
sell release its versions of "Annie 
Get Your Gun" shortly, with Ed 
Welker, Album n pertoire topper, 
completing the recording of the 
package here last week. 

RCA set will feature Mary 
Martin and John Raitt, both of 
whom are scheduled to appear in 
a -oad show versio- of the play in 
Los Angeles this summer. Tho not 
confirmed, Miss Martin and Raitt 
are reported set to essay their roles 
in "Annie" on an upcoming NBC - 
TV spectacular. 

'NEW GIRL IN TOWN' 

Musical Lives Up to 
Hit Potential of Wax 

NEW YORK -- George Abbott's 
newest stem entry, "New Girl in 
Town," figures to linger for a heal- 
thy spell at the Forty-Sixth Street 
Theater where it opened Tuesday 
(14), despite the lack of initial all - 
level impact of some of its con- 
temporaries. 

Primary interest focuses on a 
tasty score by Bob Merrill, which 
has already brought a number of 
disk releases, and solid perform- 
ances by Gwen Verdon, Thelma 
Ritter and George Wallace. Miss 

Verdon, who built her Broadway 
name in "Can Can," and "Damn 
Yankees," plays a sympathetic 
Anna, the prostitute who finally 
achieves a happy and idyllic mar- 
riage with an Irish sailor. Tho the 
gal acts and even sings in very 
charming style, the show disap- 
pointingly skirts around her danc- 
ing prowess, do what there is is 
very sharp indeed. 

Miss Ritter, tho not known for 
her vocalizing, grabs a tremendous 

(Contfnued.on page 119) 
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Sees Changing 

TV Attitude 

On Disk Shows 
CBS Exec Notes 
Big Spending for 
Wax -Based Segs 

NEW YORK - The fact that 
network TV this fall will devote 
match of its prime evening time to 
music shows with disk- oriented 
talent (see separate story) points 
tip several interesting develop- 
ments with regard to the adver- 
tiser and broadcaster attitudes. 
Lester Gottlieb, CBS -TV program- 
ming exec, notes that in years gone 
bv. music on TV was relegated to 
15- minute strips. "Music is for 
radio" was the attitude. Today, 
Gottlieb notes, advertisers are 
spending millions for music shows 
using record talent and record - 
based ideas. 

Altho music is the base of the 
entertainment business, Gottlieb 
believes that no TV show has, as 
yet, successfully captured the es- 
sence and glamor of the disk in- 
dustry. He hopes to do this with 
"Tice Big Record," which replaces 
the Arthur Godfrey show in the 
8 -9 p.m. Wednesday night slot 
starting September 18. 

Gottlieb and Lee Cooley, pro- 
ducer of "The Big Record," are 
working up a format designed to 
appeal to both adults and teen- 
agers. In order to do this, Gott- 
lieb stated, it will be necessary to 
tap all phases of the American 
music scene. Thus, while 40 to 
50 per cent of the shove will be 
pop- based, there will be con- 
siderable attention given to other 

such as country and west- 
em, blares, classical, jazz, folk, etc. 

Gottlieb and Cooley are con- 
ducting a number of informal talks 
with a.fee. men, stressing their in- 
tent to make this the representa- 
tive network -TV show for the disk 

(Continued on page 23) 

No Injunction 
On MPTF Fund 
TV -Film Cash 

HOLLYWOOD - Motion filed 
several weeks ago by a group of 
TV film recording musicians seek- 
ing a temporary injunction to pre- 
vent payments to the Music Per- 
formance Trust Fund of money 
due May 15 under the 5 Fier 
cent agreement was denied late 
Thursday by Judge Rhone of Los 
Angeles County Superior Court. 
Plaintiffs had named some 100 TV 
Rini producers as defendants in a 
$2.000,000 suit. 

Judge Rhone issued a show 
cause order returnable June 3. 
American Federation of Musi- 
cians attorneys will seek dismissal 
of the motion for an injunction 
when the case is argued June 3. 

GOOD OR BAD, 
HE PRINTS 'EM 

CHICAGO - Band leader 
Frank York is mailing out 
quantities of a record plugging 
brochure which speaks well for 
his broadmindedness. 

Touting his new Coral re- 
lease, the flyer's heading 
reads: "Nine out of 10 Pitts- 
burgh disk jockeys prefer 
'French Dressing.' ' This is 
followed by pictures of nine 
top Steeltovn deejays and en- 
thusiastic quotes from each 
lauding the charms of the rec- 
ord. 

Down at the bottom is the 
picture of Rege Cordic, of 
KDKA, and his testimonial': 

"To tell the truth, man, it 
doesn't move me." 

Talent Scouts 

Turn Out for 

All -Army Show 
NEW YORK - Talent scouts 

from major TV shows and booking 
agencies turned out in considerable 
number for the annual All -Army 
entertainment contest held at Fort 
Monmouth, N. J. last week. The 
turn -out, unusual for a soldier 
show, was prompted by the fact 
that one of the competition's win- 
ners last year -Peter Palmer -sub- 
sequently snagged the lead in the 
Broadway hit, "Li 1 Abner." 

In addition to representatives of 
Ed Sullivan, who will feature win- 
ners in all categories on his CBS - 
TV show again this year, talent 
scouts were present from the Wil- 
liam Morris agency, the Ted Mack 
show and Lawrence \\'A. 

Winner in the solo vocal cate- 
gory last Thursday (16) night was 
SP3 Carl Manulldn, U. S. Army, 
Europe, while first place in the 
vocal group category went to the 
Cavaliers, First U. S. Army. Judges 

(Continued on page 23) 

Fall Music Shows on TV Cue 
Plugs for Diskers, Pubbers 

At Least 25 Web and Syndicated 
Shows Guarantee Hefty Exposure 
By JOEL FRIEDMAN 

HOLLYWOOD -Record com- 
panies and music publishers can ex- 
pect to receive maximum exposure 
of their product this fall via an 
impressive roster of music shows 
scheduled for the upcoming tele- 
vision season. 

In all, at least 25 network and 
syndicated shows are expected to 
be on the air, all of which repre- 
sent top plug outlets for both disk - 
eries and publishers. The use of 
television to either kick off a new 
song or hypo a record can and un- 
doubtedly will increase. Among 
those shows scheduled for fall 
showing that are currently being 
filmed, a number of record com- 
panies have already slotted ma- 
terial they will introduce on record 
later in the year. 

New shows include the "Dinah 
Shore Show," a series of 20 one- 
hour live telecasts on NBC; the 
"Eddie Fisher Shove," 20 one- 

hour live on NBC; "The Big Rea 
ord," an hour -long musical variety 
show on CBS; the Pat Boone and 
Frank Sinatra shows, both on ABC; 
"Sally," a half -hour film show on 
NBC; Gisele MacKenzie, one -half 
hour, NBC, and Guyy. Mitchell on 
ABC. Two others, tiro not as yet 
sold, are reported negotiating for 
air time, the "Frances Langford 
Show" being produced by Charles 
Wick and the "Big Little Show" 
produced by NTA. 

Lively Plugging 
All of the stars featured have 

recording company affiliations, and 
it is certainly likely they will plug 
their own records whenever pos- 
sible, in addition to using a tre- 
mendous amotmt of music. 

Holdover shows that will also 
make heavy use of music include 
both of the Lawrence Welk shows 
on ABC; "The Voice of Firestone," 
ABC; Spike iones, CBS; Tennessee 
Ernie Ford, NBC; "Perry Como 

Indie Label Boom 
Cues Distrib Itch 

By REN GREVATT 
NEW YORK -Mushrooming of 

indie record labels and the pro- 
fusion of singles releases have 
raised irritating new problems at 
both distributor and manufacturer 
levels. Some indie distribs, badg- 
ered on all sides to get behind 
new disks of indie producers, 
have sought extra promotion funds 
from disk men. On the other 
hand, thi3 practice has proved a 
headache to some of the indie 
record outfits who operate on very 
limited budgets. 

2 Amendments Offered 
To ASCAP Constitution 

NEW YORK - American So- 
ciety of Composers. Authors and 
Publishers members last week were 
asked to vote on two proposed 
amendments of the articles of the 
Association. One relates to the 
complaint committee, while the 
other relates to appeals from the 
board of appeals to a panel and 
provides for the selection of such 
panel members in accordance with 
the rules of the American Arbitra- 
tion Association. 

At the same time ASCAP's Com- 
mittee on Elections, headed by 
Alan J. Lerner, announced that 
ballots and tally sheets incident to 
the tabulation of votes in tite last 

JAMAICANS DIG BIG BEAT 

U. S. R. &R. May Top Home 
Grown Calypso in BWI 

KINGSTON, Jamaica, British 
West Indies -The British West In- 
dies dig rock and roll. In fact, the 
imported Yankee idiom is running a 
close race with the home -grown 
calypso and the latter may even be 
forced into second slot if some of 
the Yankee labels apply themselves 
more directly to this market. 

An effort to acquire local press- 
ing and distributing rights to Amer- 
ican rock and roll labels is about 
to be launched by local disk mer- 
chant, Leroy Riley, proprietor of 

the Savoy Record Shop, echo left 
for New York last week. Riley ex- 
pects to spend three weeks in that 
city, then go on to Chicago and 
Los Angeles. 

Currently, Riley is ordering 
Stateside hits via cable and phone 
immediately after spotting the 
trade paper picks. He claims that 
the potential of a hit in the Indies 
is over 100,000 copies. A trime 
example was Fats Domino's Blue- 
berry Hill," which went over that 

(Continued on page 23) 

election of directors will be omit- 
able for examination by all mem- 
bers Wednesday (22) at 10 a.m. in 
the ASCAP board room here. An 
examination was originally re- 
quested by a "group of more titan 
five members of the Society," and 
one will be made for that group 
by Frederick Fox, Hans Lengs- 
felder, and Guy Freedman. 

Under the proposed amendment 
to complaint committee procedure, 
members whose case have been 
rated against by the complaint 
committee may have matters re- 
ferred to an impartial panel for 
hearing -four ASCAP members and 
three outsiders selected by the 
complaint committee. Heretofore 
such cases have been referred to 
the ASCAP Board of Directors. 

Sic Transit 
Gloria Parker 

NEW YORK - Cleffer Gloria 
Parker last week constituted a one- 
woman picket line in front of the 
RCA Building on Sixth Avenue. 
Miss Parker, who with Barney 
Young and others have called for 
the divorcement of BMI from 
broadcaster interests, carried a pla- 
card stating: "General Samoff, we 
want freedom of the airways.. -. 
Don't push rock and roll junk." 

Indie distributors have grown 
today to the point where some are 
handling as many as 40 or more 
different disk lines. For the very 
reason that they are the biggest. 
These are the distribs most often 
approached by small, new outfits 
with a hot disk to kick off. 

Altho the great majority are 
above reproach, reports from incite 
disk men indicate that some dis- 
tributors are insisting on money "in 
front" as the price for handling a 
new disk. 

Requests are usually accompa- 
nied by a demand for a promise 
that the disker will not sell his 
master. If he does, the implication 
is that the distrib will never again 
touch a record of that Rarticular 
firm, and will "see to it that no 
other distrib in the area does. 

The distributors, however, have 
their side, too, according to ob- 
servers, which all comes back to 
the fact that more disks are being 
released than can possibly ever 
sell. 

There is more competition than 
ever for disk exposure and on -the- 
air plays. if a distributor has as 
many as 25 to 30 labels, with each 
pumping out regular releases, how 
many can he possibly push at 
once? Thus a distributor feels he s 
got to have money for exploitation 
expenses and as a hedge against 
the bugaboo of the potential sale 
of a master to a label he doesn't 
handle. With the small label par- 
ticularly, it's a case of "you're only 

(Continued on page 23) 

Weck Leaves 
Col. LP Club 

NEW YORK - Marvin Week 
has resigned as vice -president of 
the Columbia LP Record Club. 
The Removal of principal fulfill- 
ment activities to Terre Haute, 
Ind., and the installation of a ship- 
ping center at Santa Barbara, 
Calif., were effected during week's 
service. Richard Bruno will as- 
sume the club's fulfillment activi- 
ties as acting director of operations. 
He will headquerter in Term 
Haute and will report to Norman 
Adler, vice- president and general 
manager of the. Columbia LP rec- 
ord Club. 

Show," NBC; "Ozark Jubilee," 
ABC; "TlteHit Parade," NBC; the 
"Rosemary Clooney Show," syndi- 
cated; the Marge and Gower 
Champion show, CBS. and the 
"Ed Sullivan Show," CBS. 

Despite the high cost of live 
music, the majority of stew and 
holdover shows will use live music. 
Canned tracks will continue to be 
sited widely, tho in the main on 
filmed shows. 

In addition to the scheduled 
music shows, it appears likely that 
the record companies, networks 
and TV film producers will once 
again work closely with each other 
on the aise of music on dramatic 
shows and, of course, an expected 
heavy schedule of spectaculars. 
Original music scores. i.e., the re- 
cent Rodgers and Hammerstein 
"Cinderella" and the "Jack and the 
Beanstalk" tele- musical are also 
likely to be shown and recorded 
by the major firms. Perry Como 
and Hal Stanley recently completed 
a deal for four such shows on 
NBC, all to Ire adnnted from pub- 
lic domain fairy tales. 

Disk names will be drawn upon 
for more frequent appearances on 
the standard music and variety 
shows. With plans for the content 
and format of all shows on the 
drawing boards, a number of rec- 
ord companies are already eying 
the vast audience potential and 
are making plans of their own to 
co- ordinate the release of their wax 
With the teieshows. 

Report Disk 
Muscle by 
Chi Syndicate 

NEW YORK - Several of the 
larger diskeries here expressed con- 
cern last week over a situation 
that has been developing in one 
of the Midwestern cities, presum- 
ably Chicago. 

Reportedly, a `syndicate" in that 
city lias been moving in on the 
record business. The companies 
spot certain monopolistic tenden- 
cies which, if they continue un- 
abated, could threaten the existing 
distributor -to- dealer price structure 
ir. that area, as well as to stifle, by 
unsavory methods, the course of 
free enterprise. 

The big problem, not unespect- 
edly, is that none of the trandesters 
whit might be affected by the 
squeeze is willing to talk. 

New Spot for 
Joan Tietjen 

NEW YORK -Joan Tietjen has 
been appointed to the new position 
of administrative assistant, adver- 
tising and sales promotion depart- 
ment of Columbia Records, ac- 
cording to Arthur Schwartz, de- 
partment director. Miss Tietjen 
has been executive assistant to 
Goddard Lieberson, Columbia 
president. In her new capacity she 
will participate in all projects of 
the advertising and sales promo- 
tion department. She assumes su- 
pervision of activities of prodt:ction 
co- ordination for sales promotion, 
budget traffic control and catalog - 
proofreading procedures. Miss 
Tiefen will also assist in liaison 
activities and in the development 
of cross -merchandising programs. 
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MUSIC AS WRITTEN 
Ethel Nagy Vikk's New 
Album Editor .. . 

Ethel Nagy, long -time RCA Vic - 
tor employee and most recently 
a.&r. secretary to Vik's Herman 
Diaz, bas been upped to the post 
of album editor with the Victor 
subsidiary. She'll report to Diaz, 
who last week was made head man 
over the Vik album operations. 

Mark Bocci Signs With 
Frank Music .. . 

Mark Bocci, composer who re- 
cently was awarded his second 
Guggenheim Fellowship, has been 
signed to an exclusive contract by 
Frank Music. Bocci has cleffcd 
many works for theater and TV, 
including the score to James Thur- 
bers "Thirteen Clocks." Currently 
he is completing a musical play. 
"Tale for a Deaf Ear," which will 

be given at Tanglewood, Mass., 
this summer. 

Songstress to Altar 
With Publishing Exec . , . 

Ann Gilbert, songstress record- 
ing for Vik Records, was married 
Saturday (4) to Stuart Ostrow. Lat- 
ter is an exec with Frank Loesser's 
publishing firms in New York. Miss 
Gilbert recently completed a month 
at Radio City Music Hall. 

Pat Boone Draws Meagerly 
On Ciney Engagement .. . 

The Pat Boone unit, with the 
Fontane Sisters, the Four Lads, 
Richard Hayman and ork, and a 

pair of novelty turns, drew 
meagerly at the 3,400 -seat Music 
Hall, Cincinnati, Saturday night, 
May 11. With ducats scaled at 
$2.75 and $3.75, advance sale an 
hour before show time hit around 
$3,300, with ma additional $1.000 
registered at the box office. Pro- 
moter Joe Brooks, of Louisville, is 
reported to have dropped around 
4G on the date. Poor business tuas 
attributed in part to the numerous 

college and high school proms 
being held in the area at this 
time. 

New York 
The Crew Cuts, following their 

stay at Town and Country, Brook- 
lyn, N. Y., and the Empire Room 
of the Palmer House, Chicago, are 
set for the New American Hotel, 
Miami Beach, June 20.... Pianist 
and defier Irving Fields opening 
this week at the Sands Hotel, Las 
Vegas. Trumpeter Maynard 
McKissick has hit the road again 
with his band, starting with one - 
'lighters on the East Coast. 

Thrush Ethel Ennis, last with 
Jubilee, has been signed by Capitol 
Records. . The Earths Kitt 
lrgiter, "Shinbone Alley," which 
opened on Broadway without an 
out -of -town tryout, currently is 

having its musical score- doctored 
by eleffers Ralph Burns and Manny 
Albam.... The "Jazz League" saw 
its first baseball contest last week 
when the Charlie's Tavern Jazz All- 
Stars faced the Jimmy Dorsey 
band. According to an impartial 
observer, the issue is still in 
doubt." . . Jerry Lewis is cutting 
an album of tunes made famous by 
Al Jolson for Decca, of couse. 

Bill Heyer, singing tnnnpet 
player, is doing a recording ses- 
sion for the new Cabot label this 
week.... The Four Voices will be 
on the NBC -TV "Tonight" show 
the week May 27.... Paul Brown 
is doing special promotion for \Var- 
ner Bros. on the musical flick "A 
Face in the Crowd." 

Bob Miller, well -known contact 
mens union exec, t ecame a grand- 
father last week, courtesy of his 
son Howard and frau. The baby 
(a boy Stephen Arthur Miller) was. 
bons at the Muhlcnbcrg Hospital, 
Plainfield, N. J. 

Camden Preps 

New Rack Pitch 
NEW YORK- Camden Records, 

RCA Victor's low -priced package 
subsidiary line, is going out for the 
rack and supermarket trade with a 

new, streamlined merchandising 
approach. 

For the first time, the line will 

merchandise pre -packs, tying in 

with an offer of island merchan- 
disers and in -store streamers. Ac- 

cording to sales manager Frank 
O'Donnell, outlets will be offered 
two pre -packs, one to contain pop- 
ular -type classics, and the other 
straight pop LP's. Each unit will 
contain 100 12 -ineh disks, 10 each 
of 10 numbers; all best sellers. 

Outlets which order three pre - 
packs will get two of the corru- 
gated island merchandisers and 
two sets of streamers. Each mer- 
chandiser has three pockets and 
holds about 70 disks 

Camden also plans gradually to 
convert the line to four -color covera 
instead of the economy -type art is 

has sported in the past. Next fall, 
it's expected that most of the best 
sellers will be convertc,.d. 

in Jule, Camden will come up 
with another of its monthly 
"Budget Specials," stilt at the regu- 
lar $1.98 tag, but carrying glamour 
cover and liner notes. Title will be 
"Hits of the 1920's," and content 
will be gleaned from Victor cata- 
log items by such as Vaughn Mon- 
roe, Dinah Shore, etc. In July, the 
"Budget Special" will be a new 
"Orthphonic" hi -fi disk by a new 
artist, Gene Bianco, harpist with 
group, entitled "Swin ñ the Sand - 
a ula." This pop set also will have 

sleeve and liner notes, 
by John S. Wilson. 

Enter the First Annual National Golf Tournament Now!! 

Sponsored by the Disc Industry Scholarship Committee (DISC) 

WHO IS ELIGIBLE: 
It you're connected with the creation, pro- 
motion, manufacture, sale or distribution of 
phonograph records, you're eligible. If you're 
a record dealer, juke box operator, disk 
jockey, a & r man, distributor, recording 
artist, a record manufacturer, music pub- 
lishers, session musicians, etc., you are 
eligible. 

PRIZES: 
All expenses, including transportation via 
air to and from Shawnee, will be provided 
for the 16 semi -finalists. An impressive list 
of prizes will be printed in an upcoming issue 
of The Billboard for semi finalists and final- 
ists. The prize committee is currently at 
work finalizing details. 

HOW TO ENTER: 
Fill in the application blank below and send 
to Disc Industry Scholarship Committee, 
Room 1400, 157 W 57th Street, New York, 
N Y. Checks should be made payable to: 
Murray Loth, Treasurer, D. I. S. C. Each 
entrant will be notified as to the location of 
the course, etc., and the time within which he 
must play, both in the qualifying and match 
play rounds. Each entrant will receive a 
membership card and a book containing 
full details about the organization and the 
golf tournament. 

TOURNAMENT DETAILS: 
Plans are for the '57 tournament to get under 
way in a matter of weeks. Two weeks will 

be designated as a qualifying period. Every- 
one will qualify in one of four (A- B -C -D) 
handicap categories. The qualifying round 
will determine your category of competition. 
Following the qualifying weeks there will be 

area competition right through the summer. 
These areas will be determined by number 
and location of entrants who wish to take 
part in the tournament. Each of the area 
winners (A -B -C -D categories) will par- 
ticipate In regional playoffs which will 
eventually produce four regional winners 
(North- East -South -West) with a winner in 

each of the four handicap categories from 
each of these regions. 

The sixteen ultimate winners (tour regional, 
four categories) will play off at a two -day , 
tournament to be held at the beautiful 
Shawnee -on- Delaware Country Club, Shaw- 
nee, Pennsylvania, in late September. Spe- 
cial arrangements will be made with various 
golf clubs around the country to permit use 
of their facilities at a minimum cost for all 
play. 

ADDITIONAL ENTRY BLANKS AVAILABLE FROM HIRSH de LA VIE2, CHAIRMAN MEMBERSHIP COMMITTEE, 

ROOM 1400, 157 W. 57th STREET, N.Y.C., TO WHOM THIS APPLICATION BLANK AND REMITTANCE SHOULD BE SENT. 

i hereby apply for membership in the Disc Industry 
Scholarship Committee, and agree to abide by lea 
by- latos. ENTRY BLANK 

First Annual National 

Golf Tournament 

Sponsored by Disc industry 
Scholarship Committee (DISC) 

BaEIe 

Addette 

CPT Stati 

Fine Naas 

Type II Balsas 
I Have Enclosed D Check f] Money Orde, for $10.00 

l 

KAPPS CAT TO 
FIDDLE ON WAX 

NEW YORK -Paul Kapp's 
book, "A Cat Came Fiddling, 
is about to he made into a rec- 
ord. The song collection, fea- 
turing folk -type works in origi- 
nal settings b' the veteran 
music man, will be recorded 
this month for Elektra by vo- 
calist Ed McCurdy. 

'fhe tome, published here 
by Harcourt -Brace, now will 
be published in the British 
Empire, also be the Oxford 
University Press via a deal 
collsllmulnatcd last week. By a 
coincidence, Kapp's daughter 
currently is a scholarship stu- 
dent at Oxford. 

In his more mundane pur- 
suits, Kapp last week sold one 
of his artist properties, the 
Skifflers, to Epic Records for 
an LP. 

Dot's 'Dark 
Moon' Disks 
Make Charts 

HOLLYWOOD- -Tho a diskery 
has covered its own hits in the past, 
there aren't too many occasions 
when loth versions have turned 
out to be hits. This is the case in 
the Dot recording of "Dark Moon," 
with versions by Bonnie Guitar and 
Cade Storm both appearing on The 
Billboard's Best Sellers in Stores 
charts last week. 

Dot's pop single heat wave is 
further emphasized aria their amaz- 
ing consistency on the charts. Firm 
currently has six records in The 
Billboard's Honor Roll of Ilits (The 
Billboard, May 13), in "Dark 
Moon "; "Why, Baby, Why ": 
"Cone, ..":o \Vith Me "; "Marianne,° 
"Ninety Niue Nays" and "Love 
Letters in the Sant].' In addition, 
Jim L,.swe's "Talkie to the Blues" 
shows on the disk jockey charts, 
awhile the firm notched a total of 
Ill sides on The Billboard's Top 
100 list. 

Archer Pacts 
Stress Fast 
Booking Pace 

NE \V YORK -- The pace of 
pactings continues heavy at the 
recently formed Archer Associates 
talent booking office here. In addi- 
tion to those previously announced, 
the firm has signed Eddie Bo and 
his New Orleans band, Jimmy 
Beasley and his West Coast ork, 
Jimmy \lcCracklin and his band, 
also from the Coast: Jesse Belvin, 
Lowell Folsom and Buddy Thomp- 
son, a new rockabilly find from 
Shreveport, La. Other important 
new pacts arc being negotiated and 
package groupings,iovolving1t much 
of the new talent, will be an- 
nounced shortly. 

In reply to rumors its the trade 
that the Archer firm includes out- 
side stockholders from other areas 
of the booking world, Archer stated 
flatly that his finn is owned 100 
per cent by himself. "I own all the 
stock," he declared, "and the only 
other principals are my wife, Billie, 
who is vice- president, and my law- 
yer, Gene Russell, a disinterested 
Westchester County attorney, who 
is secretary." 

Mercury Signs 
De John Sisters 

NEW YORK -Mercury's East- 
ern artist and repertoire chief, Bob 
Shad, has signed the De John Sis- 
ters, formerly on the Epic label. 

Also inked by Shad were the 
Jazz Pickers, a vocal group, and a 
new rock and roll quartet, the Lit- 
tle Beats. Latter group is com- 
prised of youngsters in their early 
teens. 

Three Stables 
Linked in New 
Managmt. Firm 

NEW YORK -New manage- 
ment firm, Performers Manage- 
ment Associates, Ltd., has gone 
into business here, consolidating 
the artist properties of Milton Bar- 
nett, Esther Navarro and Lee Kraft. 

Kraft's stable, nosy a part of the 
fold, is heavy on jazz talent, with 
such acts as Art Blakey's Jazz Mes- 
sengers, the Teddy Charles Quin- 
tet, the Cigi Crvice -Don Byrd Jazz 
Lab, Mat Mathews, Joe Derise, 
Rita Reyes, Little Jimmy Scott, 
Sabu and the Clara Ward Spiritual 
Singers. 

Miss Navarro, who had been 
with Shaw Artists, has brought in 
the Avons, the Cadillacs, the 
Cookies and Cene and Eunice, all 
rhythm and blues acts. 

Barnett's stable, acquired in the 
West Indies, is mainly calypso. 
Among the acts are Tcdd Browne, 
the Trinidadians, the Prince 
Convie Trio and the Daphne 
Weeks ork. 

The management firm intends to 
expand eventually into the pop 
field also. 

WBAP ' Preemed 

Some Greats 
FORT WORTH - Messages 

poured in from all over the nation 
the past weck, congratulating Di- 
rector IIarold IIough, Station Man- 
ager George Cranston and Program 
Director A. M. Woodford on the 
35th birthday of radio station 
WBAP here. Among the letters 
were those from people awho re- 
membered when they used head 
phones to listen to such old favor- 
ites as the "Sunflower Girl" and 
the "Hired Hand." 

On May 2, 1022. a feeble 10- 
watt signal signified the birth of 
Carter Publications' newest brain- 
child, a precocious inf.' that rap- 
idly increased its lung power to 
50, 1,500, 10,000 and finally, 
50,000 watts. 

ifough, who earned early radio 
fame as "The Hired Hand," was 
also the hand that rocked this 
cradle of information and enter- 
tainment, guiding the talkative in- 
fant into its present leading posi- 
tion. 

Unknown artists who first be- 
came known to \VBAP listeners 
include Mary 'Martin, Ernest Tubb, 
Nelson Olmstead, Lum 'n' Abner, 
Bob Floyd and Pat Boone. 

WBAP celebrated its birthday 
officially during National Radio 
Weck, May 5 tint 11. 

Victor S -O -R 
June Listing 

NEW YORK -These are RCA 
Victor's Save -On- Records coupon 
specials coming tip in June: 

In the classical category, it will 
be "Hi -Fi Fiedler," a program by 
Arthur Fiedler and the Boston 
Pops Orchestra. 

The Pop special will be 
"Sketches By Skitch," featuring 
Skitch Henderson at the piano. 

In the jazz category, it will be 
"Connes Boswell and the Original 
Memphis Five in Hi -Fi." 

Each of these will sell to coupon 
book holders only at the special 
S -O -R tag of $2.98 for June only. 

NEW Y O R K- Professional 
Music Men, Inc., contact men's 
union, is raising the initiation fee 
to $250. Fee was formerly $100. 
Leo Diston, music men's exec, 
stated that the move tuas neces- 
sitated by the sharp increase in in- 
surance rates. 

Copyrighted materia 
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"CAN'T WAIT FOR 

SUMMER" 

Steve Lawrence ...Coral 

"LOVE YOU 

TILL I DIE" 

Brenda lee Decca 

"SWEET 

INNOCENCE" 

Red Foley Dec 

ATTENTION 
wulrh for 

FACE IN THE 
CROWD 

GUITAR GUITAR 

REMICtc MUSIC CORP. 

NITS" From THE 'HOUSE OF ROURNE" 

PAT BOONE "LOVE LETTERS IN 

THE SAND" 
MOT 155701 

TINA ROBIN "MY MAMMY" 
(CORAL 618221 

EYDIE GOMME... "I'LL TAKE ROMANCE" 
LAM -PAR 97801 

BIG MAYBELLE "ALL OF ME" 
,SAVOY 1512, 

FRANK 

CHACKSFIELD "LULLABY OF THE 

LEAVES" 
(LONDON 1725, 

BOURNE, INC, -ABC MUSIC CORP. 
156 W. S2 St. N. Y. C. 

FALSE V, 
HEARTED 

GIRL 
Tennessee Ernie 

ford r pti 
V,(} CAPITOL ., 
iíiiXU..... -T: .i CLIM 

AMERICAN MUSIC, INC. 
9109 SUNSET 81V0.. HOLLYWOOD. CALIF. 

TRUE LOVE GONE 
'Ceno On Homel 

Sonwtienelly rsord d by 

BETTY MADIGAN 
on Coral 

THE ENCHANTERS 
en Coral 

MILLS MUSIC, INC. 

From the PARAMOUNT PICTURE 

-'THE LONELY MAN" 
"TENNESSEE" ERNIE FORD 

Capitol Recording 

THE 

LONELY MAN 
PARAMOUNT MUSIC CORPORATION 

All The mers el Yeu Industry 

every week Is The IIIIheard .. . 

Cap to Debut 
C.O.W. Series 

HOLLYWOOD- Capitol Rec- 
ords bon's its new line of foreign 
language single records this week, 
the first in the label's new "Capitol 
of the World" series. initial release 
includes seven records, all of which 
are sung in Spanish. Three are by 
Lucho Catica, and one each by 
Los Tres Caballeros, Tonv Aguilar, 
Lalo Gonzales and Caresela Rey. 

Jamaicans Dig 
Continued from page 21 

figure. Among the Yankee artists 
in top demand here are Fats 
Domino, Ruth Brown, Lavern 
Baker, Elvis Presley, Harry Bela - 
fonte, Bing Crosby, Not Cole; 
Shirley and Lee, Sarah Vaughan 
and the Platters. One of the local 
toppers, who is under contract to 
Riley, is calypsonian Count Lasher, 

British artists also have a market 
here via their Decca-Brunswick- 
London distribution from England. 
Ted Heath, Lita Roza, Vera Lynn 
and Lord Kitchener are tops front 
that sector. 

Rec'eutly the Islands began get- 
ting American stars for personal 
appearances, which have hyped in- 
terest in their disks. This year 
Lavern Baker, Oscar Peterson and 
Ella Fitzgerald have been here, 
and Louis Armstrong is due this 
steel, to be followed by Bill Haley 
next week. The natives especially 
look forward to seeing Domino, but 
haven't been able to work out a 

booking. 
Riley, if he obtains rights to 

Anoricat, disks, would use the 
facilities of two local pressing 
plants - Records. Ltd., which has 
two presses and currently does 
work for Mercury, Herald, and 
British Decca -and Caribbean Re- 
cording Company, a one -press op- 
erator, which elm's mostly native 
calypso disks. 

Recording facilities on the Island 
arc limited, and the only quality 
work at present is being done by 
Radio Jamaica. 

Local observers note that the 
local Musical sical procltict rapidly is 

developing into a hybrid in which 
the strongest elements are calypso 
and rock and roll. 

Low -Priced 
Continued fron) page 19 

in" by Shirley and Lee and 
Chartes Brown, the Five Key s, 

Louis Jordan, and Lloyd Glenn. 
All the albums will be produced in 

four -cote' printing. and will be 

celloph: ne wrapped. 

Plans also inchule the release of 
some .if the sels thru normal dis. 
tribution :hannels at the low price. - 

Modena Records recently entered 
the $1.49 package field anc, thus 
far reports enthusiastic response to 
their material. Other Coa -t firm in 
the field is Tops Pectin's. veteran 
of the low -price disk business. 

THE RIGGEST 

OF THE YEAR, 

FATS DOMINO 

VALLEY OF TEARS 
#5442 

uA:, 
ïmperial Reeaada 

Major Record Company 
nll :S7i ti in new talent a d malerlal. 

SenO Demo tllaa or nape. hieh x711 b< 

tareed. 
Sena copyrighted material 

only'. n'rllY. 
,lox IO2, The Billboard 

ISN Broadway New York rit, N. Y. 

TV Attitude 
Continued from page 21 

industry. They are asking the 
a. &r. men for full co- operation on 
merchandising and exploitation, 
and it is expected there will be 
many sponsor- artist tie -ins. Show 
is already sold out, with the spon- 
sors including Pillsbury, Kellogg, 
Oldsmobile, etc. 

In addition to personal appear- 
ances by disk artists in all cate- 
gories, the program is likely to in- 
clude a Hall of Faine feature 
whereby an artist will be able to 
performs his disk hit of years ago. 
Another feature highlights instru- 
mental performances. For in 
stance- three pianists may each do 
their interpretation of a song. The 
fount is also expected to provide 
a showcase for great musical com- 
edy artists of present and past 
years. 

Keynote will lie flexibility. di- 
versity of material in order to mir- 
ror all trends in American music, 
and an appeal to total audience. 
In order to achieve the latter, 
much attention, of course will be 
devoted to music and artists in the 
album field. 

Soundtracks 
Continued from ,Page 19 

May. "Beau James; the Paramount 
film biography of the late Jimmy 
Walker. was originally to have been 
released by RKO Unique. L.eu 
Chudd, president of Imperial, ac- 

quired rights to the soundtrack ill 
negotiations with Marty Machad, 
vice -president of the RKO diskery. 

All of the soundtrack albums Ire 
scheduled for a June 15 release 
and will sell at a suggested list 
price of $4.98. 

Clinch" also disclosed the up. 
coming release of a new album 
series, "Vacation in Foreign lands. - 
'zive packages in the series. in- 
cluding the music of Italy, Holland, 
Scotland, Mexico and the Philip. 
pines comprise the initial release, 
with an additional five albums to 
he released in July. DisLery top- 
per recently returned from a two. 
used trip to Europ^ regarding dis. 
tributiou and new album material. 

Rogers Heads 
Continued from usage 19 

Decca in the Salt Lake area re. 
Gently 

Label also named Al Barsimanto 
to head the branch operation in 
Los Artgeles, with Arthur Crobart 
continuing as assistant division 
manager, and Lou Oilman as vice. 
president, Western division. 

Barsimanto former' managed 
the Seattle branch for Decca. this 
post there bas been taken over by 
Luther. Choate, a Deceit salesman 
in Sealtle. 

Indie Boom 
Continued from page 2I 

as hot has your last hit," and some 
of the firms knocking at the door 
don't even have a previous release. 

In effect, the clock has swung 
all the way around since the days 
of World \Vat II. In those clays, 
the record companies were in the 
driver's seat and were in a position 
tl tell the distributor to "get the 
money up front." Now the distrib 
is calling the tun in the same way. 

Talent Scouts 
Continued fron page 21 

for Thursday's categories included 
Columbia Records' artist and reper- 
toire chief, Mitch Titiller, vocal 
coach Harold Woodall, represent- 
ing the American Theater Wing 
and June Bundy of The Billboard's 
music staff. List of winners in all 
categories will be carried by The 
Billboard next week. 

BMI Suit Back 

For Rehearing 
NEW YORK -- Broadcast Mu- 

sic-, Iuc.'s suit to gain access to 
song performance records of the 
American Society of. Composers, 
Authors and Publishers was re- 
turned to special master, former 
Federal Judge Harold Kennedy for 
re-examination, following B\1I's re- 
jection of a counter suggestion by 
ASCAP last Friday (17). 

The ASCAP counter -proposal, 
filed by ASCAP's general counsel 
Hernia. Finkelstein, agreed to give 
BTutI copies of all ASCAP perform- 
ance cards, but specified that 
names of writers and titles of coin. 
position must be covered, and 
symbols substituted ill their stead. 

The ASCAP counter- proposal 
rejected by B\II last week was 
made at the suggestion of Federal 
Court for the Southern New York 
District -ruled that B\-I is entitled 
to examine certain song perform- 
mice records, but asked that 
ASCAP file a counter- suggestion 
which would allow RblI the sal- 
itana- of what it has already been 
anarcled and still remove various 
ASCAP objections to tue plan. 

BMI is seeking access to 
ASC:AP's performance files in con- 
nection with the pre -tiad examin- 
ation of Finkelstein on tue suit 
brought by 33 ASCAP songwriters, 
known collectively as the Song- 
writers of America, against BM!. 

the 20th Cenlu,Y -Foa P,odncl.,," 
BOY ON A DOLPHIN" 

BOY 
ON A 

DOLPHIN 
iì08BiNS`MUSIC CORPORATION 

LP RECORD 
JACKETS 

Complete album service. De- 
sign and artwork, photogra- 
phy, lithographing 1, 2, 3 or 
4 colors; assembling and 
shipping. 

QUEEN CITY ALBUM CO. 
5907 Cheviot Rood, Cincinnati 24, Ohi. 

Puce. WEbanr 14232 

Send 2k far aroNN 3!404 Ku 
of Mee,. t4d hews/. 

LAKE SPECIALTY COMPANY 
5100 WEST 130. 3T- Cl1YENHD 30, OHO 

Ivan Mogul! Music Corporation. 
and 

Harvard Music, Inc. 
1619 Broadway, N. Y. C. 

Take great pleasure in publishing the 

following songs recorded by 

AL NIBBLER DECCA 

Around the (orner From the Blues 

HELENE DIXON EPIC 

Just a Beginner in Love z, 

NAT "KING" COLE CAPITOL ALRUM 

Where (an I Go Without You 

SAMMY DAVIS, JR. DECCA 

Goodbye, So Long, I'm Gone 

SHERRY PARSONS JUBILEE 

Dear Miss Lonely Heads t- 

*ASCAP BMI 

Congratulations, MOA 

SONGWRITERS - PUBLISHERS 
Yrotel,lunal demo recorda -7 ,'Deal DLit olle "7,'"Ze/-VO<al Groupa of !II IYPH- 
10 
eons, 

Fomenta n 78 NI-FI nane Plano or forlS d l: 1 eons, Gull: 
lid all 

Guitar. 
Instruments 

Violin. 
for 55.00 each per s. <: utree 

Clarinet. Bau Fiddle, Steel Gullar. Saz Vtol in. Accoctlloo Drwns. Write for Ires 
Iola *heel. 

DEMONSTRATION RECORD COMPANY 
BOX e, LTA. C lour Fifth Year of Operelion7 LINCOLN, NEBRASKA 
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MIGHTIER THAN EVER 

Royal American Uncovers 
Greater Ride, Show Power 
By HERB DOTTEN 

MEMPHIS -The 1957 edition 
of the mighty R o y a I American 
Shows, long acknowledged as the 
world's largest carnival and now 
rated additionally as the world's 
largest touring attraction, is mighti- 
er than ever before. 

The huge aggregation of rides, 
shows and concessions which this 
year will move on 60 railroad cars 
in the U. S. and 89 in Canada, 
opened at the Memphis Cotton 
Carnival with a substantially 
stronger line -up of individual at- 
tractions than ever before. And, 
still others are to be added before 
the show opens its long fair season 
which will take it from Calgary, 
Alta., to Shreveport, La. 

Limited space on Front Street, 
which overlooks the Mississippi 
River, prevented all of the Royal's 
many rides and shows to be placed 
in operation during the Cotton 
Carnival. The show, for instance, 
carries four giant Ferris Wheels, 
but restricted space, along with the 
potential of the stand, caused the 
show to keep two of the wheels out 
of action here. 

Adds Big Coaster 
Among the more outstanding of 

tine new attractions in the Royal's 
sprawling line -up is a portable 
Roller Coaster, the biggest of its 
kind in the world. It stands almost 
45 feet high, extends about 250 
feet in length, has sheer breath - 
taking dips, and amazing high 
speed that is certain to prove a big 
money- getter. 

Built and owned by H. S. Miler, 
of Portland, Ore., the ride joined 
here. It displaces a smaller model, 
also built and owned by Miler, 
which was introduced last year on 
the Royal. 

The Roller Coaster is one of four 
new or virtually new devices on 
the show. Of the others, two are 
products of the Allan Herschel' 
Company, North Tonawanda, N. Y. 
They are a Heliocopter and a Sky 
Fighter. The latter displaces an 
older model of the ride which was 
conceived on the Royal and in turn 
manufactured by the Herschel] 
Company. 

The other ride in this group is 
virtually all new. It is the show's 
Dodgem, the largest portable de- 
vice of its kind in existence. it is 
virtually all new because of the 

OLD SOUTH 

Memphis Fair 

Builds Lagoon 

For Steamers 
MEMPHIS -A block- square 

area on the Mid -South Fairgrounds 
here is to be converted into a 
30 -inch deep lagoon for the '57 
fair, and the waterway will be 
used by two Alan Hawes stern- 
wheelers to carry passengers and 
for the display of cabin boats. 

The area to be converted was 
used by the fair last year for its 
centennial village. Well- lighted 
for softball during the non -fair 
season, the equipment will provide 
excellent lighting for boating. 

Demonstration chain -link fenc- 
ing is to be erected on three sides. 
The other side will be blocked by 
games concession stands. G. W. 
(Bill) Wynne, fair manager, said. 

MEMPHIS - The Memphis 
Cotton Carnival provided better 
midway receipts than last year. 
The Royal American Shows, 
playing on the streets, reported 
receipts up slightly at the end 
of the first five days. Ernie 
Farrow, whose Wallace Bros.' 
Shows, again provided the at- 
tractions at the Beale Street 
park, also said his receipts show- 
ed daily gains. 

purchase by the show of 26 new 
Dodgem cars. Actually, 24 cars 
are used at one time, the other two 
were purchased as spares. 

Strongest' Back -End 
The Royal's back -end is stronger 

than ever before. Leon Claxton 's 

Harlem in Havana Show, which 
has built a sizable clientele of its 
own in the many years it has toured 
the Royal's route, again is top- 
notch entertainment, certain to-re - 
peat, if not out -do i t s el f in 
patronage. 

The big giri revue, always fea- 
tured on the Royal, once again is 
outstanding for its costuming and 
lavish scenery but in addition is 
notable this year. for the crowd- 
delighting playing of Mike Sarge 
and his Sargeants, a rock and roll 

band, which scored heavily during 
the Cotton Carnival. The revue, 
which in recent veers bore the title 

Moulin Rouge," bears the title, 
"The Green Door" and has a new 
front that is calculated to build 
business. This attraction is pro- 
duced by Leon Miller. 

The veteran Sicle Show producer 
Dick Best, is back, with a varied 
assortment of unusual attractions 
that hold to the high Best 
standards. 

Harlem in Havana, the Green 
Door, and the Best Side Show are 
expected to get stern competition 
for the big money from still anoth- 
er attraction -a Western show, 
headed by Lash LaRue of motion 
picture fame. The Western show, 
which is to open at the Royal's 
second stand, Evansville, hid., 
will have a sock front which is 
designed to place it high among 
the top- grossers. 

Notable among the other new 
shows are an alligator- wrestling 
show, with a gal as the wrestler, 
and a hippopotamus show, both 
owned and operated by Bob Snow- 
den; the Gavlon Siamese Twins, 
which last year toured with the 
Olson Shows, and the Hollywood 
Chimps and Fat Show, owned by 

(Continued on page 35) 

Eastern Midways 
Finally Get Break 

NEW YORK -One of those 
rarities in outdoor show business, 
a comparatively good spring sea- 
son, has been unfolding for midway 
organizations touring the East. 

More often than not in the past, 
dates in April and early May were 
viewed as expeditions undertaken 
with a great deal of bravery. Mid- 
ways often resembled snowy plains, 
and some of the most discouraging 
encounters with rain and accom- 
panying mud were experienced 
during those weeks. 

In the light of poor earnings and 
high payroll and moving expenses, 
several shows have delayed their 
opening dates in the pattern set 
a couple of veers ago by Frank 
Bergen's World of Mirth Shows. 
The gamble, he decided was not 
worth the cost of braving the ele- 
ments. 

Among shows holding off until 
late May or the first week of June 

Springfield 
Acts Listed 

SPRINGFIELD, \lass. -- Line- 
up for the Shrine Circus at Eastern 
States Coliseum, produced by 
Frank Wirth, included the follow- 
ing acts: 

Prince El Kigordo, wild animals; 
Evelyn's Ponies and Dogs; Betty 
Pasci ; Ridola Trio; Cycling Whiz 
Kids; Dubskys; Tucker; Flying 
Victors; James Cole's Elephants; 
Hoffmans, plate spinners; Yong 
Brothers and Sister; Elvis, edu- 
cated zebra; Hungaria Troupe; 
Dolly Torellï s Horse Revile; Ce- 
leste, Star in the Moon; Mickey 
Sullivan, band; Ernest Anderson, 
equestrian director; and Roland 
Cote, properties. 

Wirth also produced the May 
18-19 Fresh Air Fund Show in New 
Haven, Conn., Arena, under direc- 
tion of Nathan Podoloff. 

are now the Cetlin at Wilson shows 
and the King Reid Shows. Reit- 
holler Shows has a unit out but 
holds the bulk of its rides off the 
road until June. Other units are 
slowly coming around to the de- 
layed opening. 

Okay Business 
But this year, those who have 

ventured out of winter quarters 
havé experienced unusually mild 
weather. Oscar Buck's O. C. Buck 
Shows, for one, enjoyed a bang- 
out datein Menands, N. Y., before 
running into spotty weather in 
Poughkeepsie. Continental Shows 
has dodged most of the showers 
and has gotten in some good days 
in New England. 

Coleman Bros.' Shows hala fine 
(Continued on page 29) 

Homestead to 

Carry on Fla. 

Winter Fair 
HOMESTEAD, Fla. --A second 

South Florida State Fair will be 
presented next winter, it was de- 
cided by the fair board last week. 
Joe Behoff, who managed the in- 
itial event, was renamed to the post. 

Assisting Behoff again on the 
promotion and publicity end will 
be Milt Warshaw, who landed an 
appearance of the "Queen for a 
Day" TV show at the fair. The 
deal will be repeated next year, 
plus the promised appearance of 
two other TV program winners, as 
yet unchosen. 

Fairgrounds are to be enlarged, 
and seating added to the grand- 
stand. Amusements of America, 
which provided the midway, will 
repeat in 1958, 

ANIMAL SHOW 
OPENS ALASKA 
TREK MAY 30 

SPENARD, Alaska -- The 
M. & M. Wild Animal Show 
opens its season May 30 at the 
Chugiak Spring Carnival for a 
four -day stand, Donn J. Moy- 
er, manager, announced at its 
home base here last week. 

The s h ow features small 
South American animals, birds 
and reptiles and. as no reptiles 
are native to Alaska, Moyer 
anticipates m u ch interest. 
Show will use a 22 by 36 -foot 
top, and cages are being 
painted red and white. Major 
dates will be at the Tanana 
Valley Fair, Fairbanks, and 
the amoral Matanuska Valley 
Fair, Palmer, the territory s 
oldest fair. Between these the 
show will play kiddielands and 
still dates. 

Moyer is manager, with 
Nancy L. Moyer as director, 
and Ralph S. Bartholf, assist- 
ant manager. Ted Burgess is 
canvas boss, electrician and 
carpenter. Charles J. Hargan 
and Mary Lou Burgess will 
handle tic-bets. The Moyers 
will also operate a battery of 
three high- strikers. 

San Diego Cele 

Adds Pageant 
SAN DIEGO. Calif. --An RCA - 

approved sheriffs championship 
rodeo, a historical pageant and 
"The California Story," a pageant 
depicting California in song and 
drama, will be among the high- 
lights of the 18-day Fiestadel Pa- 
cifico to open. here July 24, Wayne 
Dailard, manager -producer, said 
here last week. 

The rodeo, staged by the San 
Diego Sheriff's Relief Association, 
will he held August 3 -4 at Lane 
Field in the downtown area. Corn: 
petitions will be in bareback riding, 
steer riding, roping, bulldogging 
and wild cow milking. 

Iu addition to Dailard, who has 
produced dramatic stock, light 
opera and operated Mission Beach 
Amusement Center and a ballroom, 
the lineup for "The California 
Story" includes Meredith Willson, 

(Continued on page 29) 

Pepsi Sets 

Sports Car 

Promotions 
NEW YORK - Pepsi -Cola is 

turning its outdoor promotional 
efforts toward the sports car field 
this year, in addition to its contin- 
uing participation in midway activ- 
ities. A series of sports car rallies 
is being lined up at which the soft 
drink firm will provide funds, pro- 
motional material and drink stands. 

Two events have been set during 
the summer national rally period 
when all local associations put on 
events. Pepsi is participating in 
the program of the Long Island 
Sports Car Association, which will 
hold a timed race to Elleuville, 
N. Y., and various events, such as 
a hill limb, at the destination. 
Dates are June 14 -16. 

The Albany -Newburgh area dis- 
tributors' trucks will all carry ban- 
ners publicizing the rally. there 
will be wide distribution of Pepsi 
display matter boosting the event, 
and the Ellenville site will be dot- 
ted with drink stands. A similar 
program is planned for the June 
8 -9 sports car events at Limerock 
Race Track, New Canaan, Conn. 
The program is being worked out 
for Pepsi by Paul Little. 

Circus Units 
Go With Both 
Pan Am Shows 

THOUSAND OAKS, Calif. -A 
three -ring circus is being featured 
with the Pan American Amusement 
Corporation's newly launched sec- 
ond carnival unit and a one -ringer 
is with the first unit of the organi- 
zation's shows which specialize in 
community fair dates. 

Plans for the circus attractions 
with the units were studied for 
several months, Jimmie Wood, Pan 
Am president, said. Some delay 
was encountered because of the 
time given to study of Jungleland, 
the $5,000,000 park that is to be 
established here on the former 
World Jungle Compound and Louis 

(Continued on page .29) 

AUSTRALIA BiG 

Snyder Swim Show 
Sets African Trek 

BOSTON -- The Sam Snyder 
Water Follies, hack here after a 
second successful tour of Australia, 
has been booked for a tour of Africa 
after its usual summer season in the 
U. S. and Canada. 

Snyder, veteran producer of 
swim- and -dive shows, reported that 
the gross take Down Under was 
almost $600,000 and estimated 
that 'uppward of 400,000 Australians 
saw the shoe. Admission prices 
were $1 and $2.50 in American 
money. 

The African tour will take in 
Capetown, Johannesburg, Preortia 
and Durban and will last approxi- 
mately four months. Snyder dis- 
closed. The American- Canadian 
tour will he spread over a 25 -week 
period. 

Inks Aussie Divers 
Three Australian divers were 

brought back to, this country, Bar- 
bara McAualey, British Empire 
champ; Clyde Dyson and Dianne 
Dure. Also with the show are 

Eddie Rose, comic diver, and Mal 
Thomas, who emsees and does pre- 
cision swimming with Rose and 
Mary Dwight. 

Among the troupe were Renald 
and Rudy, hand balancing act; Chet 
Clark, harmonica; Cene Cooper, 
dancer; Lillian Grey, singer; Roger 
Nadeau, Charlie Aiken, Stanley 
Mitchell and Kevin Newall, drivers. 
In addition there were 10 American 
girls in the water ballet, augmented 
by 10 others picked up in Australia. 

In discussing Australia Snyder 
said despite the fact that people 
were spending high on the Olym- 
pics it didn't hurt the Water Fol- 
lies. The country is extremely 
showy- conscious and eager for 
American talent. lie was up against 
a show with Stan Kenton, Lionel 
Hampton and Cu) Mitchell in Syd- 
ney, but there was enough money 
to go around and the water show 
did about even with its previous 
visit, despite having the same 
format. 

Copyrighted material 
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ELI BRIDGE COMPANY 
...Isle Ride Builders floe 1100 

BOO Case Avenue Jacksonville, Illinois 

ROUND -UP 
WORLD'S MOST UNIQUE RIDS 

FRANK HRUBETZ & CO. 
2660 s. 25th St. Salent. On. 

Phone: EM 5 -7417 

swim AND SMITH INC. 

RIDES FOR 

/957 
ADULT FERRIS WHEEL 

ADULT CHAIRPLANE 

KIDDIE SPACE PLANE 

TRAILER -MOUNTED AUTO RIDE 

ATOMIC JET FIGHTER 

SPEED BOAT RIDE 

KIDDIE CHAIRPLANE 

Witt rea CATALraa 

SMITH AND SMITH, INC. 
SPRINGVILLE. ERIE CO.. NEW YORK 
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FIRST DA TES BIG: 

'58 Europe Repeat 
Set for Kochman 

NEW YORK -she European 
tour of Jack Kochman's Hell Driv- 
ers opened to very good crowds 
in Rennes, France, it is reported. 
Dates following were also satis- 
factory, and thinking has begun 
about an expanded repeat visit in 
1958. 

Double fortune smiled on Else 

unit, with good business being 
supplemented by the recent end 
of gasoline rationing which had 
been in effect since last winter's 
Suez crisis. 

Bob Conto, general manager of 
the tour, returned to New York 
last week on business, and is to 
leave again for Europe on June 3. 

Facilities at the tracks played 
thus far were reportedly good, al- 
tho somewhat cramped. Dates 
include banked, macadamed ovals 
used originally for bike racing, a 

popular European sport. At these 
spots, the tracks are narrow but 
not too narrow for the thrill show 
routines. 

Most appearances are trader 
auspices, and considerable work by 
local promoters is reported. Associ- 
ated with the Kochman office on 
the tour is Roger Bur, European 
representative who has been book- 
ing dates. Attendances have 
ranged from 3,000 to 10,000. 

The visit by the Kochman crew 
has been unreservedly successful, 
it was reported and the Kochman 
troupe has established connections 
with the Brussels World's Fair, 
and hopes to play the huge date 
during the 1958 tour. 

Reck -e -Plano 
Roll -oIan. 
Fly -o -Plane 
Octopus 
Midge. -Rea« 
Bulgy sa. whale 

MERRY -GO- ROUNDS, 
TRAINS, KIDDIE RIDES 
Complete Ilne. Write for catalog and 

terms. 

H. E. Ewart Company 
707 Ent Greenleaf Street 

Compton, California 

Dobritch Awarded 
Evansville Pact 

EVANSVILLE, lad. - The 
Shrine Circus here has been award- 
ed to Al Dobritch for production in 

November. Show again will use 

the new Roberts Memorial Stadi- 
um, with 8,500 permanent seats. 
It has been produced by various 

persons in recent years, but E. R. 

(Pop) Gray usually has had the 
contract. 

Five coluitries are being played 
this trip: France, Switzerland, Lux- 
embourg, Belgium and Holland, 
and work has been started on sign- 
ing exclusive thrill show agree- 
ments for 1958 with tracks in 
Spain, Italy, Germany, and Scan- 
dinavian countries. 

Flood area dates by Koehman's 
new unit, Else Auto Daredevils, 
formerly the Jimmy Lynch Show, 
were very spotty, but the show has 
made its way to California and 
has done much better recently un- 
der favorable weather conditions. 

Enterprise Event Sets 

All- American Midway 
ENTERPRISE, Ala.-Bill Holt's. 

All- American Exposition, first car-1 

nival to play Enterprise in years, 
will supply the midway at the June: 
17 -22 Diamond luhilee here under! 
the direction of Don Donaldson' 
and John Baggett. 

John B. Rogers Producing Corn- 
pang, Fostoria, O., has been signed 
to direct a nightly historical pag- 
eant in the football stadium. A' 
heavy advance sale of tickets for; 
the show is reported. Some 1751 

citizens will take part in the show, 
which will use the town's history 
as its theme. 

Circle A Sets June 20 
Bow in Evansville, Ind. 

EVANSVILLE, Ind. - Arnold 
Hampton, owner of the Circus A 

Ranch Rodeo, will open the season 
here June 20. 

The show, traveling on 25 semi- 
trailers, will play 18 weeks of spon- 
sored dates, to be followed by in- 

door bookings. A TV and film 
cowboy is expected to be in the 
show line -up. Arthur Sturmak will 

have concessions on the show and 
serve as its general agent. 

ILLINOIS FIREWORKS 
World . Largest 

Manufacturers and E.hsbitor, 

"Known Everywhere'. 
C....tee mauled on P r q." 

Write or Call 
Bos 797.. Oanvillr, III. Phone 1716 

RAM Board 
To Revisit 
Indianapolis 

INDIANAPOLIS - Tempo of 
planning an Indianapolis civic au- 
ditorium is expected to pick up 
next month after a three -man panel 
returns June 3 for a second ex- 
ploratory visit. 

After spending a week here in 
exhaustive study, the three, who 
form the New Buildings Consulting 
Board of the International Associa- 
tion of Auditorium Managers, s +-ill 

make their recommendation to city, 
and counts, officials. Their report 
is expected to dwell on the eco- 
nomic feasibility of the project and 
after that, on the possibilities of 
site. size and hype of construction. 

Building of the auditorium under 
the auspices of the City of In- 
dianapolis and Marion County is 
authorized by State lass,. As financ- 
ing methods, the statute stipulates 
the use of retenue bonds. Henry 
W. Manz is the general manager 
of the Indianapolis- Marion County 
Building Authority, the agency in 
immediate charge of the project. 

Members of the consulting board 
are Nathan Podoloff, manager of 
the New Haven, Conn., arena; 
Charles W Bauer, manager of Cin- 
cinnati Music Hall and Phillip E. 
Thompson, manager of the Atlan- 
tic City Convention Hall. 

Florida Queen 
To Visit Calgary 

CALGARY, Alta. - When the 
Calgary Stampede queen for 1957 
is crowned on the grandstand stage 
on July 9 she will be attended by 
Frances Layton, Callahan, Fla., 
who was chosen Citrus Queen of 
Florida in February'. 

When Miss Layton was named 
queen she was given a choice of 
visiting any point in North Amer- 
ica and she chose Calgary, with the 
understanding the visit would be 
made during Stampede week. Two 
officials of the Florida Citrus Ex- 
position journeyed to Calgary to 
make arrangements for the visit. 

"THE TWISTER IS HERE TO STAY" 
THAT'S WHAT TWISTER OWNERS SAY 

Richmond, Virginia, March 27. 1937, 
Allan Hrschell Company, North Tonawanda, N. Y. 

Gentlemen: 
Each year prior to going into our Foi, season urn are continually 

looking for .cur outstanding ride that we can offer to the public In 
the way of new thrills. 

We had been getting good reports on a new ride called the Twister. 
In turn w contacted several big shows that had seen the Twister In 
operation and they informed us that it was getting top money orb their 
midway. 

Our order was placed with you as that we would get delivery In 

time to open for our Ottawa, Canada, engagement. Delivery was 
received in time for the opening. 

Gentlemen, the Twister ride was everything that we had heard 
about it. The ride was top money at every fair played by the World 
of Mirth Shows during the season of 1956. It had ride appeal to both 
the children and grown -ups. The construction was good, solid and well 
balanced. It proved to be a good capacity ride and was fast Imding 
rand unloading. Your lighting was planned well and the Twister was o 
bright spot on the Midway. 

In closing, may 1 say that the Twister ride Is here to stay and will 
continue to be an of the top major rides on any midway. 

Very tray yours, 
George P. Sollenberger 

t WORLD OF MIRTH SHOWS 

St. Clair Shores, Mich., March 25, 1957. 

Mr. Lyndon Wilson, President 
Allan Herschel! Company, Inc. 
104 Oliver Street, North Tonawanda. N. Y. 

Dear Mr. Wilson: 
As you know, one of your Twister rides was here at Jefferson Beach 

Park for Ih 1936 season. As I told your Mr. McFadden when he wos 

Isere al the park, our experience with the Twister ride was a most happy 
on. It certainly de the award it won for being th most meritorious 
new device on the market. It is the kind of ride that you are proud 
to have in your park bcous it brings an much enioyn ul to Yee, 
customers who ride and ride again. It appeals to oldsters and young- 
stars alike and has the capacity to ride them all. It Is not only the 
appeal, however, that makes the Twister such a pleasing ride in our park; 
it is also ifs rugged, dependable construction which makes it trouble -free 
and profitable to operate. 

you may use this letter and its contents in your advertising, os I will 

be happy to have other operators benefit from my experience with this 

wonderful ride. It is tops! With kindest regards, 
Very truly yours, 

LAKESHORE AMUSEMENT COMPANY 
Harry Stahl, President 

FINANCE 

PLAN 

AVAILABLI 

MERRY -GO- ROUNDS MINIATURE TRAINS BOATS AUTO PORTABLE 
ROLLER COASTER SKY FIGHTER TANK HORSE AND BUGGY JOLLY 

CATERPILLAR HELICOPTER ROADWAY RIDE RODEO GASOLINE 
SPORTS CARS TWISTER 18 -CAR CAT RECORD PLAYER RECORDS 

TAPES RIOE l'IMERS CANVAS 

ALLAN HERSCHELL 
COMPANY. INC:. 

World's largest manufacturer of amusement rides' 
104 OLIVER ST. PHONE: LUDLOW 4300 

NORTH TONAWANDA, NEW YORK 

NEW MIDWAY ATTRACTIONS! 

CRAZY HOUSE 
This new. modern Fun House Ms 
complete set of tricks and a beautiful 
neon -trimmed front. Requires a opK 
50 It long and II ft. deep. over -all 
height 20 ft. This device I. a big money 
maker and will gross as much as the 

THE 
average maim ide. Writ. Today In 
Euh details ana photo 

SPINAROO 
Igg," net n w emu ride luereV .Dare 
r8,re tubs h,v a total atP.elty 
ra, neutre only en to ooer.le. Thur 
large tauoni portable ria nabi roi 
Ìlber Part or Grniral ope rlÌOn writ. 
tod> roi nomPlt inrarm.uoo 

King Amusement Co. Inc. ' °'tei30t Mt. Clemens. Mich. 

when answering ads .. . 

Say You Saw It in The Billboard 

5 POPULAR. .PROFITABLE- PREFERRED 

MINIATURE TRAINS 
For Parks and Kiddielands - Capacities 14 Children to 240 Adults! 

` At 

I 

yf,ite For FREE details -.----- ' 
ALLAN HER SCHELL CO., No 

-..-........,.-.....:. . .. .. .... .... 
MINIAIRE TRAIN'I3IY 

www.americanradiohistory.com
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* Merry -Co- Round, 

* Choo Chao Ride 

* Speed Boat Ride 

* Kiddie At Ride 

* Rocket Ride 

* Pony Cart Rid. 
Ye Army Tank Ride 

* Miniature Trains 
* Roller Coasters 

SHOOTING GALLERIES 

KING AMUSEMENT CO. 
Mr Clxmrns. Mich 

IT'S "SNOW MAGIC" 
THE REVOLUTIONARY NEW 

SNOW CONE MACHINE 
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AMERICA'S 
FASTl ST 

MOST ECONOMICAL 
EFFICIENT 

41- $210.00 F.O.B. Dallas 

SAMUEL BERT MANUFACTURING CO. 
S ox 7193 FIr Park Swum 

DALLAS, TEXAS 

JIER111' "GO- ROUNDS' 
57 lumping Carousel to '3 pendan 
ata- klddl 20 ft.: leenom. SO H.; 
ult 32 rt 1 4reet Ilea on special 

der Aleo KIDDIE RIDES. Fonts 
heels Alrylan Ride water 130.1 Rld 

THEEL IFG. CO. 
Leavenworth Kansas 

Six Musicals 

Set At Dallas 

Fair Auditorium 
DALLAS -State Fair Musicals, 

Inc., opens its six -show summer 
season June 10 in State Fair Au- 
ditorium here. Each show' will run 
two weeks. 

The season includes The Judy 
Garland Show, June 10 -23, variety 
acts; "Fanny,' June 24 -July 7, 
with Bill Hayes, Nichola Moscone, 
Hiram Sherman and Margot Moser; 
"Texas, Li'l Darlin," July 8.21, 
starring Jack Carson, with Danny 
Scholl and Jet McDonald; "Annie 
Get Your Gun," July 2Z-August 4, 
starring Gisela MacKenzie, with 
William Schriner; "South Pacific," 
August 5 -18, starring Patrice Man- 
se!, with Earl Wrightson, and 
"Rose Marie," August 19-Septem- 
ber 1, starring Anna Marie Alber- 
ghetti, with John Reardon and 
Alice Pearce. 

Advance sale of season tickets 
has been good, according to Man- 
aging Director Charles R. Meeker 
Jr. Season ticket pu *chasers gef 
priority on buying tickets for the 
auditorium show ai the 1957 State 
Fair of Texas, October 5 -20, which 
this year is "My Fair Lady." 

Ticket prices for summer season 
range from $3.75 down to $1.50 
in 4,128- capacity Auditorium. 

Fire Destroys Building 
PORTAGE LA PRAIRIE, Man. -A two -story stucco exhibition 

building was destroyed by fire on 
the Portage la Prairie fairgrounds 
here revently with loss estimated 
at $27,000. The building, owned 
by the Portage la Prairie Civic. As- 
sociation, was empty except for a 

few tables and benches. No other 
buildings were damaged. 

"NATIONAL" RIDES DESIGNED WITH BIG PROFITS IN MIND 

National Is Famous for ... 
* Complete Kiddielands * Kiddie Ferris Wheel 
* Century Flyer IF°, Safety and Profits) 

151iniatur rrain) * StNamllned C Can 
* 'freckles. Train (Custom Built for Yea Coaster, 

IN. Ra :a Needed) * Funhnam 
* Con., 1r. 'Designed tot Big Profits, 

(Roller Coa,fer) * Mirror Masts 
* Kiddie Suggs Ride tAn Old Favorite) 

I10 -Horse De Love, ** Loghin, Mirror * The Pony Trot Met:iire Little Space) 
i10 or 20 Pcrietl * Old Mills 6 Mill Chutes 

Writs for Dseripti Circulars 

NATIONAL AMUSEMENT DEVICE CO. 
B OX 48,. SAP Phan Mitres 2646 DAYTON 7, OHIO 

rIcr-A-WH(RI Features Features 
for 1957 for 1957 

FLUORESCENT LIGHTING 

M I ylrRmIñ vie 
For Lifaraluro and Porlicularr, in, er Phone 

P. O. Box 306 SELLNER MFG. CO. 

Colorful 
Plastic 

Signs 

Fiberglas 

Car Tops 

Phn: 4-6362 

AMERICA'S QUALITY FIREWORKS 
FIREWORKS FOR ALL OCCASIONS 

test Fnces, nest duality or Fireworks era Sevic for your Cetebrat'Ion. Park, Falr 
Or:ve In Theater in 1922. Write for free catalog. 

VITALE FIREWORKS MFG. CO., INC. 
P. O. Box S Phone Oliver 44641 New Castle Pa. 

ADVERTISING IN THE BILLBOARD SINCE 1904 

.ROLL or FOLDED 

ASN WITH ORB PIKES ER PES - - - 
*i w 

Rtr MAO - ABpTgIML 1pra WE 1110118k SlryaB- 
Abort prtet roe any wording, n Eacn change of IC00g and :olor ,Ig 56.W. FOr hllle o/ color ooh, add g? OD. Must b awn mu111oNa of 10.000 tickers of kind rad cob'. 
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ARENAS & AUDITORIUMS 

Norfolk, Guests to See 
Amusements Cross Section 

By TOM PARKINSON 
JOSE GRECO, Ringling Bros., "Ice evades," "Grand Ole Opry," 

Lionel Hampton-that's a"pretty fair cross -section of American 
entertainment, And that also is just part of the program sched- 

uled for the International Naval Review at Norfolk for June 9 -15. 
The naval review, in turn, is just past of the summer -long 

Jamestown Festival, being celebrated tltnhouht the James River 
area of Virginia from April thnh November this year. The Queen of 
England and the President of the United States are expected to be 
among the visitors. There will be 3,000,000 tourists during the 
summer. 

THE NORFOLK MUNICIPAL AUDITORIUM, managed by 
E. M. French, will be a focal point of the entertainment planned 
for the naval review. At that time the U. S. Atlantic Fleet will be 
at Norfolk. and naval units from many foreign nations will call at 
the port. About 30,000 foreign sailors are expected with an equal 
number of American servicemen. They will be guests at all the 
shows, with Norfolk area businessmen footing the bills. 

For otters the tickets to each event range from $1.50 to $3. 
And here is how the schedule looks for the Municipal Auditorium's 
arena side. 

"Grand Ole Opry," June 9.10 for three performances; U. S. 
Navy Band, June 11; professional boxing, which is televised, June 
12; professional wrestling, June 13; American Music Festival, headed 
by Lionel Hampton, pine 14; American Music Festival, headed by 
Woody Herman, Junte 15. 

THE MUNICIPAL Auditorium's theater side will have the 
Norfolk Symphony Orchestra, Jute 9; Jose Crem, June 11 -12; the 
Tamburitzams, June 13 -14, and the Norfolk Symphony's Pops Con- 
cert, June 15. 

In addition, the Foreman Field football stadium will have 
"Ice Caparles," June 8.18. In adjacent Portsmouth, the Portsmouth 
Stadium will have the Ringling- Barnum circus, June 10.18, and the 
high school auditorium there will have Greco, Hampton and Tam - 
Isurit7am performances. At a large area known as Broadcreek 
Village, there is to be a giant International Trade Fair. 

FRENCH IS HANDLING the events in the Norfolk Audi- 
torium. Irving Feld, of Super Attractions, has been of assistance to 
the community in securing some of the attractions. 

.Bv way of preparation, the Norfolk Lnilding is to be air con - 
ditioned. Installation of a 500 -ton unit which will cool both parts of 
the building, arena and theater, is to be completed by June 1. The 
$400.000 bond issue was expedited by the scheduling of the James- 
town Festival and the International Naval Review, It will mean also 
that shows may be booked into the building successfully turnout 
the year, French observes. 

Arena Recap 
Detroit Commission 
Sets Rental Rate .. 

DETROIT -Space rental rate 
of 25 cent per square foot has 
been given tentative approval by 
the Civic Center Commission for 
the new convention hall and exhi- 
bition building. The building is 
expected to be completed in about 
three years. 

Live Show, Rodeo 
Ili Montana Field House .. , 

BOZEMAN, Mont. - Little 
International Livestock Show was 
at the new Montana State College 
Field House May 17 -18. Earlier, 
the new arena had the first Col- 
lege Rodeo, with 10:; partici- 
pants from 13 colleges. 

Tennessee Coliseum 
Houses New Activity .. . 

NASHVILLE - State Fair - 
grounds Coliseum here was put to 
a new use recently when 1,500 
persons were served at a formal 
dinner in the building. Caterers 
used a staff of 120 persons. 
The event was made possible by 
completion of a new permanent 
floor for 'the building. L. E. Grif- 
fith, manager, said midget auto 

Freeport, III., 
Builds New Stand 

FREEPORT, Ill.-The Stephen- 
son County Fair here is building 
a new 2,000 -capacity, all -steel 
grandstand that is scheduled to be 
ready for use this year, Clarence 
Scheider, president, announced 
last week. - 

Plans for the new structure were 
drawn by Gaylord R. Lewis, Find- 
lay, 0., architect, who also laid 
out a standard quarter -mile track 
for the fair. 

races recently drew 4,000 and a 
week -long boat show 100,000. 
Coliseum has 4,100 permanent 
seats in a total of 7,100 seats plus 
stage or rink space. 

Showmen Turn 

Out at Memphis 
MEMPHIS - Visitors to the 

Royal American Shows at the 
Memphis Cotton Carnival included 
Clyde Byrd' and Pat Ford, secre 
tary and concession manager, re- 
spectively of the Arkansas Live- 
stock Show and Fair, Little Rock; 
N. S. Hand and J. M. Dean, secre- 
tary and former secretary, respec- 
tively, of the Mississippi State ìair, 
Jackson; Bill Carsky, Casey Con- 
cession Company, Chicago; Mr. 
and Mrs. Chuck Moss of- Dallas, 
Eddie Gamble and Stretch Rice of 
the Olson Shows, G. W. (Bill) 
Wynne, manager of the Mid -South 
Fair, Memphis, and Clif Wilson. 

B. C. Arena Men 

Elect Elliott 
VANCOUVER, B. C. -Jack 

Elliott, manager of the Kerrisdale 
Arena, has been named general 
manager of the British Columbia 
Arena Managers' Association. He 
was elected at the association's an- 
nual meeting, which was May 4 at 
Vernon, B. C. 
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WHIRLWIND 
Candy Floss Machine 
Here'. the machine that pays for 
itself by extra profit it motes for 
you. Top Production, Vibration-less, 
Dependable, Troublefree Opera. 
tion, Long life, Easy to Run Out. 
tells other motes two to one. 

PRICE $275.00 
Gat details now. Line up all your 
Snow, Floss. Popcorn, Apple and 
Grab equipment and supplies from 

Gold Medal Products 
316 E. Third St. Cincinnati 2, Ohio 

SAVE $30 ON THIS PORTABLE 

FLOSS MACHINE COMBINATION 

Flare's the hest 
eoom ;^nann 

what 
nd..elere Ol'a 

u Ret 
"Seee.Dee" 

lunar Di w- 
ur, s ».so. 

rrKently.Klne" 
'Lois Machin, 

52]5.00. 
Portable 

/lees Snnd, 
t,2s.K. 

SPECIAL ALL 3 

8399.50 
Why bbrat e satirled 

CONCESSION SUPPLY CO. 
g+14 SECOR RD. O2sOt TLE00 13. OHIO 

KI. 

MAKE 

$200 

A DAY 
On Candy 

r \ Floss 

Our NEW PERFECTION ha EVERY- 
THING; writs for IiferMure. 

ELECTRIC CANDY FLOSS MACHINE CO. 

P. O. Box 1S 303 Fish. Ave., E. 
Nashville, Tenn. 

EVANS 
.---eeable 

eealPm>ú 1 

al 

QUALITY - PERFORMANCE - 
FLASH YOU CAN BANK ON 

«New in Full Protluelion for Ihre 
sl s...on. 

Nieh Sfr.k.,s Jumbo Dire Wheels 
eis Tom Shooline Gellert. 
Spindles ...tors 
lump., Cart Auto Roll Downs 

.11 1 

IVANSn fREE' Fully 1111,7; l rural 
tarlop. 

HAIN UEXIYAL 
DEPALL ICVE 

L 

11P C6. 
1311e N.Nalstee ir., [ni<ao 32, III. 

ALUMINUM MILK BOTTLES 

Lost longer berets of re- 

inforced rib. Wei /hied uu 

to 3 lb.. 

or empty $4.50 ea. 

Addlllonl wt.. 391 Ili. 

Concession Supply Co. 
1111 facer Rd., Toledo 13, O. 

f 

SALE QUICK 
140 Folding UDholalered Theatre Chtln 

o- 
, 

7 gootl Screens !or moule. 4 ISM_M. Pr 

Cabl et Polteortsi mRCbinesef'1 Peanut 
FE4dr, T Ice Cru Mer; 1 Cotd F. JSK3r. 

nwlnd. ne er ueea; e Isr[e blade Ffns. 
4 gas lies Sove, ma' Parts for 
ProJteton, also a 90x60 Too. A <Idreas: 

fMOKY FRlD COL! 
Gen.,al DI {vrY. Nem mood, La. 

Shooting Galleries 
Type Galleries. Write for new catalog. 

H, W. TERPENING 
157 -Liu M. llld st. Ociin Pi Cant. 
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SNO-KOHETTE 

Sno -Kone Machine 
Th first complete Snow Sharer, end 
still the best buy. Rugged cast alu- 
minum sharer and cast lasts years 
longer than other makes. Cet details 
on this fine unit. You'll be glad you 
bought this quality leader. It's 26 
ways better. 

Price s1350° 
For Snow. Floss. Apple and Poocom 
Equipment and Supplies you can't 
beat Cold Medal. Write for cataron. 

GOLD MEDAL PRODUCTS 
114 E. Third St. Cincinnati 2. Ohl. 

SNOW BALL 
Ice Shave' 

A Style and Slxe for Every Need 
Write for full particulars 

CLAWSON MACHINE CO., INC. 
P. O. Box 5 Flaqtown, N. J. 

HIGH PROFITS 
OVERHEAD 

AMAZING 

NEW 

s t'a 600 delicious 
HAMBURGERS, HOT DOGS, CHEESE- 
BURGERS, TOASTED BUNS, per heur! 

* No experience need.dl * incr.s aRcincy. volume, 
*Perfect product <onsi+tncyl * Saves on food costal * Extra -Lang. profit margin! 

WRITE FOR FREE INFORMATION 
GENERAL EOUIPMENT SALES, INC. 
13.13 Staaisin Drier, MP/an/pal, Indiana 
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0on® apt r P 
America's 
Original 

"Hot Dog 
on a Stick" 

"Pronto Pups" and 
"Pupi" are registered 
trademarks. 

Food Concessionaires... 
Sell PRONTO PUPS 

Big Profits -Big Volume 
Writ to 

PRONTO PUP CO. 
Room Zag 

5014 N.B. sandy, Portland 17, Orasen 

FOOD DEVELOPMENTS: 

Nat'l Concession Assn. 
Stresses Bigger Sales 

CHICAGO -Increased conces. 
sion sales at drive -in theaters, bet. 
ter quality and new fast food 
equipment were major subjects dis. 
cussed at the Midwestern regional 
conference of the National Asso- 
ciation of Concessionaires here 
Monday (6) in the Hotel Sherman. 

The one -day program was split 
into two sessions, a morning one 
that dealt with conventional thea- 
ters, and the afternoon which 
treated the open -air motion picture 
establishments. Angie Schmitt, 
Houston (Tes.) Popcorn & Supply 
Company, served as moderator of 
the latter. 

One of the high points of the 
session was provided by Bert 
Nathan, Theater Popcorn Vending. 
Corporation, Brooklyn, who de- 
scnbed the operation of a new 
$200,000 all -weather drive -in the- 
ater recently opened on Long 
Island, 

A conventional indoor theater is 
located in the center of the drive. 
in area for year -round operation. 
The roofed theater also serves to 
care for overflow crowds by pro- 
viding parking space outside the 
fence and permitting the patrons to 
come in and see the indoor movie. 
Then, whet, the show breaks, they 
are permitted to bring their. cars 
into the ramp section and see the 
outdoor presentation. 

Big Food Set -Up 
The concession set -up, as de. 

scribed by Nathan, is vast and em- 
braces a five -lane 80 by 60 -foot 
cafeteria that handles a wide vari- 
ety of Estai and drink items. In ad. 
dition there is a roof -top restaurant 
that handles hot sandwiches and 
French fries, and there are fife 
vending machines near the play- 
ground that dispense candy, pop- 
corn, hot dogs and a variety of bey. 
erages. On Ilse menu of the roof- 
top eating spot are shrimp rolls, 
steak sandwiches and hamburgers. 

Dr. Marvin Sandorf, owner of 
the Tain Drive -ln, Indianapolis, 
registered big with Isis enthusiasm 
for the business. He demonstrated 
a sales pitch that rivaled any talker 
in outdoor show business with his 
remarks all phrased to capture 
patron's appetites. The concession 
and drive -in ops whistled when 
Sandorf explained that for every 
65 -cent admission, he grosses an 

additional 60 cents on food and 
drinks. 

"Create a carnival atmosphere," 
is the way Sandorf put it. Special 
promotions fit well, he said. Some 
of his include an Easter egg hunt, 
the selling of double drive -in license 
plates for $1 each which permit 
free admission on certain nights, 
and an all-night movie the night 
before the 500 mile auto race 
where free coffee and doughnuts 
are served. Sandorf described his 
promotional program as one filled 
with surprises. 

Discusses Trailers 
Irving Mack, president of Fil- 

med* Trailer Corporation, Chicago, 
stressed the importance of chang- 
inri concession trailers regularly. 
Clifford Lorbeck, Superdisplays, 
Inc., Milwaukee, related experi- 
ences of various concessionaires 
with buttercom- popcorn served 
with real butter. He reported that 
in 1926 the Milwaukee Braves sold 
400,000 boxes at five stands and 
plans to add two more stands this 
Year Lorbeck also said that one 
Eastern drive -in theater sold as 
many as 7,500 boxes of the butter. 
corn in one big week. 

Other speakers included C. K. 
Litman. Koch Refrigerators, Inc.. 
Kansas City Kan., who described 
new developments in the refrigera- 
tor and freezer field; Clifford Keef- 
er, Orange Crush Company, Evan- 
ston. Ill.. who spoke on big drinks; 
J. T Berryman, Armour Or Com- 
pany, who showed some of their 
film trailers; Albert Nesgoda, 
Sportservice Corporation. Chicago. 
on "Vending Problems in Outdoor 
Onerations; and Spiro J. Pappas, 
Alliance Amusement Corporation, 
this city. who addressed the group 
on "Small Town Drive -In Operat- 
ing Problem::" 

Maynard Reuter, Billboard Pub- 
lishing Company, was the luncheon 
speaker talking on "Don't Over- 
look the Vast Potential of the 
Leisure Recreational Industry." 
Coca-Cola was host at the 
luncheon. 

Hosts at the supplier's cocktail 
party were Armour & Company, 
APCO, Inc.; Canada Dry Ginger 
Ale, Pepsi Cola, Lily Tulip Cup. 
Rosse Manufacturing Company and 
Super-display. 

R -B Has Traditional 
Slow Start in Boston 

BOSTON-Ringling Bros. and 
Barnum & Bailey Circus opened 
at the Boston Garden for a six -day, 
13- performance (14.19) stand and 
suffered the traditional slow open- 
ing. 

The Tuesday matinee pulled 
only 2,400 patrons to the 12,993 - 
seat Carden. The weather was all 
in favor of good attendance, but 
the night show picked up only a 
little. Wednesday's matinee was 
only fair, brut the night show 
showed signs of more patron in- 
terest. 

Carden officials reported the ad- 
vance for the weekend wasetrong, 
with the Saturday morning show 
almost sold out. 

Carden Treasurer Edward Pow- 
ers said he believed last year the 
gross exceeded $200,000 and he 
expected it to be somewhere in that 
vicinity this year. This is the first 
year that the Carden is handling 
the cash as well as joining in the 
public relations department. bes 
Stott, Garden press agent, was 

working with Howard Y. Bare. 
Harry Davis, a Ringling press 

agent last Year, was brought in 
Tuesday and left for Providence, 
R. I., Wednesday to promote radio 
and TV for the opening at the aud- 
itorium, May 20. Press accommo- 
dations were liberal this year in 
contrast to last year's virtual black- 
out. 

For the first time, a party was 
thrown for the press, on Monday, 
at which a lavish table was pro- 
vided. This was reportedly footed 
by the Carden, which does a sim- 
ilar job with the ice show opening. 
(It was reported in New York that 
Norman Carrill, who was to join 
the press team for radio -TV work, 
came in from California, huddled 
with the Ringling office, had a 
heart attack and returned to the 
Coast). 

Radio and TV plugs were being 
used thruout New England, but 
newspaper ads seemed to have 
been out down some. Billing also 
was at a minimum. 
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mobile units FOR VENDING 

STORAGE TICKET OFFICES MOBILE TOILETS 
Whatever your requirements, there's a Mobile Office 
unit to meet your needs. 
Built to withstand years of rugged use, these units can 
be moved wherever business takes you. 
Why not write today and get the complete facts on how 
Mobile Office units can work for you. 

MOBILE OFFICE INCORPORATED 
7300 Stony Island Avenue, Chicago 49, Illinois 

Phones DOrchester 3- 1048 -9 

Slultiplex Faucet Cu. Serving the Trade Oust SO Years °"', 
SELF -CONTAINED DISPENSER 

Draws two different 
mixed drinks- - 

COKE or PEPSI and ROOT BEER 
Draft arm draws PLAIN CARBONATED WATER 
(Includes electric carbonatos and mechanical 
refrigeration). 

COMPLETE, READY TO USE! 

WRITE FOR INFORMATION 

MULTIPLEX FAUCET CO. 
1400 Ferguson Ave., O.pt. BB, St. Louis 14, Mo. 

NEW ITEMS? 
SEND TODAY 

FOR OUR 

1951.58 
n 'il 

CATALOG 

OUR ONLY i 
LOCATION 

CANDY -STRIPE FLOSS PAPER 
C ANDY APP CASES FOR: APPLES POPCORN POPCORN 

PORTABLE PEANUTS STC, 
FLAVOR TURN -TAB ES OR SNOWBALLS COLD MEDAL PRODUCTS 

POPPERS SUPPLY CO. of Phila. 
1211 N. 2nd STREET PHILADELPHIA 22, PA. 

24 Hour Phone Service. - GArfield 6 -1616 

`- THE ECHOLS IMPROVED ICE SHAVER jll SNOW CONES 
:F0 o[ Dnllahed alum{n.. 

- - -=a 

l cone wó11 m aehlne Is 'redue' Lare: 
Cie ^x46 "x48" hteM Ca,e or Donated alum tr.4snd break 

age re+lallne Plexfglaa wIth two fluorescent 11¢hle stewing 
, through attracrrve 'Brew cone" decals and Ith vertical sltdlne dcor on operstorY tltle. Machine and Catt 

separate tar nay mourn[. 173 hp. f10 volt 80 cycle ptose 
eroundlne n1uR for r:gs. I. Ire pick. tarn :l, tee 

ono. 4 PUUrouta end fan dnD :nier with :art, machine. Terms: 4.irF ÁeDOxlt. balance n.O.n F.O.B 61marrk. Mn. Ira owed Ice Stever with Da Luxe Snew Case, e Shawn. SPeelI P r ice.... 3747:0 Echols hiph.speetl le: Shaver and re9utar Cas! tnat +hOwnl 177.50 
1{'ltf for catalo¢ of romnlrlc "órholi' Ilne. 

S. T. ECHOLS, Inc.. Box 216, Bismarck, Mo. 

BEST POPCORN 
& CONCESSION SOPPLIES IN 

WEST"W 
hirlwlnd' Ploss Mach, +. Candr .Pete+. CemdlN Flou Ma<hlrw 

WEST ce Shavers. PePCOr Machl s Penul repair servie.. gond fer 
Roasters, esss. Boxer, Seitedin -fila -Shell Pe. price 1st and FREE cat. rust and Peanut, In bulk or ready begot. los. Distributors for cold 
10o per < Medal P.edu<r.. 

1261 E. 6th ST. 

LOS ANGELES 21, CALIF. CHUNK -E -NUT PRODUCTS CO 

SNO -KONES -CANDY FLOSS-APPLES--POPCORN 
It you rare m rerrlvfn nur new ran niete F:n art ninenl and Su PPI> catalog. rite r 
It saw tlaBa sure YOU Ilna P with OOLO ME DAI 10e9á for h1RRrr Profits 'n 19íi 
Il'a Ute Worldti Finrsl SNOKONE. FLOSS. APP, 1. POPCORN L COOKHOUSE Ihn: 
wau can gel tar aoLD MlDAL can rrom Ir.dine conresian Tonher, 3 \'ritt rot a,ie 
nearest 

MEDAL PRODUCTS COMPANY 
714 B. Third Street Cincinnati 4, Ohio 

FLOSS SNOB{ POPCORN 
"CONCESSION SUPPLIES AT WHOLESALE PRICES 

FROM MAINE TO FLORIDA 
Popcorn, Boxes, Bags, Salt, Peanuts in bulk, Sno- KOnes, Candy Floss, Apples. 
Floss A Popcorn Machines, Sno- KOnettes, Repair Service. "Gold Medal" Distributors: 

For quick service, write or tall us; you will ba glad you did: 
POPPERS SUPPLY, INC., of YEW YORK 

714 WEST NTN Columbus 7274 NEW YORK 36, N. Y. 
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G, RIDE OPERATORS / 
/ PARKS 

SHOWMEN 

/ CONCESSIONAIRES 

¡INSURANCE i 
/ FOR YOUR RIOUIREMfNTS 

/ 

FAIR 

6 or 12 MONTHS / 

/ WIDERCLAIM SERVIICE 

/ AUTOS -TRUCKS 
/ 

/ TRAILERS -RIDES 

/ / 
/ 
0 

WRITE OR PHONE 

M. J. "MIKE" LAW 
135 S. LaSalle St. Chicago, 111. 

Phone: Financial 6 -1210 _______ 

Carnival Routes 
Send to 

2160 Patterson St. 
Cincinnati 22, 0. 

Alamo Expo.: Hereford, Tex.; Ra- 
ton, N. M, 26 -June 1. 

American Beauty: Muscatine, Ia.; 
Clinton 27 -June 2. 

Amusements of America: West 
Chester, Pa. 

B. B. Combined: Frederick, Okla. 
Babcock United: Orange, Calif. 
Badger State: Rochester, Minn. 
Baker United: Columbus, Ind. 
Beam's Attrs.: Bedford, Pa.; Ma- 

sontown 27 -June 1. 
Bee's Old Reliable: Hazard, Ky. 
Bell Am. Co.: Boaz, Ala. 
Belle City: (South 18th & West 

Cleveland) Milwaukee; (31st 
Ave. & 41st St.) Kenosha 27- 
June 2. / Bernard & Barry: Sault Ste Marie, 

/ Ont. / Big City: Clinton, Tenn. 
/ Blue Valley: Raytown, Mo. 
OBogle, F. C.: Emporia, Kä11. 

OBorderland: Marta, Tex. 

/ Buck, O. C.: Syracuse, N. Y.; fork - 
O ville 27 -June 1. `4 Burkhart: Plano, III.; Joliet 27- 

June 2. 

Capital City (No. 1): La Follette, 
Tenn. 

Capital City (No. 2): East Point, 
Ca. 

Carpenter Bros.: Toledo, O., 24-26. 
Catlett Greater: Needville, Tex., 

23 -26. 
Central States: Grand Island, Neb. 
Cetlin & Wilson: Petersburg, Va. 
C. & H. Am. Co.: Depue, Ill. 22- 

26; Dixon 28 -June 2. 

JOHN BUNDY 
President L General Manager 

YOUNS.BUNDY MOTORS, INC. 

CHRYSLERPLYMOUTH AGENCY 

706 St. Louis Ave., East St. Louie, IIt. 

Phone: Bridge 5313 

ED MURPHY 
Showmen's Rep fatica 
Several Makes and Models of 

NEW AND USED 

TRUCKS AND TRAILERS 

"Spatial Finance Plan far Showmen" 

See U. for Cool Deal en a 

NEW OR USED CAR 

GIVE TO DAMON RUNYON 
CANCER FUND 

INSURANCE 
_ _ 

IDA E. COHEN 
175 W. JACKSON BLVC. 

CHICAGO. ILLINOIS 

DISPLAY FIREWORKS 
.FOR ALL OCCASIONS ... ANYWHERE 

R I C H COOS. D I S P L A Y S O F F E R Y O U 

THESE EXCEPTIONAL FEATURES; f1.s`^. 
,.1. lefasl creasions in breathtaking aerial shells 

B¡ 2 8=.'plllant animated ground displays. i 

, /I(F I. F art operator.. evadable to connote/0y of up and ñr ry r 

display. v 
1 0. Complete Public and property liability Insurance, 

S. Reinoul clause. 
6, High.powerad advertising anti promotion«' facilities. 
T. Programs can be changed nigMiy for repeal patformances. 

huge variety of skillfully planned shows that anyone can fire. 
Ecprienced operator not needed. 

9. "Fire Them Tours." displa,s are shipped fully assembled, ready 
to set up and fire. Simple instructions included. .; 

10. Displays shipped everywhere .n the United States, .!d 

SECRETARIES AND ENTERTAINMENT CHAIRMEN 
E FOR OUR SIG SPECIAL CATALOG 

RICH BROS. INTERSTATE Display Fireworks Co. 
DEPT. 11-11,)30X 514 SIOUX FALLS, SOUTH DAKOTA 

ORDER 

BRODERICK 
a BASCOM 
WIRE ROPE 

Prompt shipment) 

Lonser service 111.1 

Flexible, tone. fo handle' 
Less MNCht 

Higher quality et the some pied 

644 ?jaws Rides... 
Ferris Wheel Caterpillar 

TiltAWhirt Whip 
Hey Dey Lindy Loop 
Ridce.O -Ride Loop-0- 
Plant Rack -O -Plane 

Screw -Ball 

ORDER 

B d B SPECIAL 

AMUSEMENT ROPE 
FROM 

BRODERICK tS BASCOM 
ROPE COMPANY 

4703 Union Blvd. 
Se Loin, IS. Mo. 

470 Nonh SI. 655 Edmunds B. Tl.tboro, N.I. Seoul. 8, Wes*, 

"o" ar 
Machine, 

to . Order 1 "' Print 

4 000 

e 

;; ; 
6,000 e.70 
,,000 Lae 

,0,000 11.00 

oc, 1'SO 100,000 57.30 
T30,000 71.00 

Price gl. Sa.50. 
Cesar Cha. 71.50, 

ROLL 1,000 EACH 

COUPONS DOUBLE PRICE 
Cash IVitlI Order 

No C.O.D. 

STOCK TICKETS 
lea INCHES 

I Roll S 1.00 
O Retie 4.50 

,0 Rolls a.27 
73 Ro: IS 75 
SO Rollt MAO 

Stock Double Coupon 
Double Pria.a 

DALY TICKET CO. 
Collinsville, Illinois 
Add is cost 

Union 
snipping 

c 

Chanos, Jimmie: Union City, Ind. 
Cherokee Am. Co.: Sapulpa, Okla. 
Coleman Bros.: Willimantic, Conn. 
Continental: Ogdensburg, N. Y. 
Cotton State: Harlan, Ky. 
Crafts Fiesta: (Lion's School Festi- 

val & Fair) East Whittier, Calif., 
23-25. 

Davidson -Brannen: (69th & School 
Sts. Windsor Heights) Des 
Moines, Ta. 28 -June 2. 

Davis Am. Co.: North Bend, Ore.; 
Newport 28 -June 2. 

Del Flore Am. Co.: Youngs- 
town, O. 

Dixie Amusements: Bentonville, 
Ark., 23 -25. 

Down. River Am. Co.: Romulus, 
Mich.; Monroe 28 -June 2. 

Drago Am. No. 1: Salem, Ind.; 
Paoli 27 -June 1. 

Drago Am. No. 2: Albany, Ind.; 
Tipton 27 -June 1. 

Drew, James H.: Cauley Bridge, 
W. Va. 

Dyers Greater, No. 1: Forest '.hr, 
Ark. 

Dyer's Greater, No. 3: Memphis, 
Tenn. 23.25. 

Eddie's Expo.: Aliquippa, Pa.; 
Brownsville 27 -June 1. 

Evans United: Mexico, Mo. 
'ranklin, Don: Grand Prairie, Tex.; 

Farmers Branch 27 -June 1. 
Fun Fair: Center Line, Mich. 
G & B: Parsons, W. Va.; Kingwood 

27 -June 1. 
Cala Amusements: Marshall, Ark. 
Gem City: Morristown, Tenn. 
Centsch, J. A.: Greenwood, Miss. 
Georgia Am. Co.: Roswell, Ga. 
Clades Am. Co.: Madison, Va.; 

Buena Vista 27- junel. 
Gladstone Expo.: Union City, 

Tens.; Mayfield, Ky., 27 -June 1. 
Cold Bond: Streator, Ill.; Ottawa 

27- Junel. 
Gold Medal: Bristol, Va. 
Golden Cate: Lincoln, Calif.; 

Sharps Park 28 -June 2. 
Gooding Am. Co., No. 1: Colum- 

bus, O. 
Gooding Am. Co., No. 2: Mans- 

field, O. 
Gooding Am. Co., No. 3: Union- 

town, Pa. 
Gooding Am. Co., No. 4: Elyria, O. 
Gooding Am. Co., No. 8: Massil- 

lon, O. 
Gooding Am. Co., No. 7: Colum- 

bus, O. 
Gooding Am. Co., No. 8: Steuben- 

ville, O. 
Grand American: Fort Madison, 

Ia.; Carroll 27-June 1. 
Great Western: Coalinga, Calif.; 

Lamont 27 -June 2. 
Griffiths Ams. Co.: Middletown, 

Pa.: Tower City 27 -June 1. 
Slag's Shows of Tomorrow: Kansas 

City, Mo. 
Hannah's Am. Co.: Duquesne, Pa.; 

Cokeburg 27 -June 1. 
Hannum, Morris: Olyphant, Pa.; 

Schuylkill -laven 27 -June 1. 
Happyland: Carden City, Mich. 

20 -22; Mt. Clemens 24 -June 2. 
Heal's Rides: (White Oak Shop- 

ping Center) Cincinnati 22 -25. 
Hill's Greater: Trinidad, Colo. 
Holiday Am. Co.: Fairmount, Mo.; 

Gladstone 27 -June I. 
Ilottle, Buff, No. 2: Amite, La. 
lingo's Novelty Expo.: Paola, Kan. 

Ideal Rides: Shelburn, Ind., 24- 
June 1. 

Interstate: Bristol Va. 
Irwin Greater: South Point, O.; 

Omar, W. Va., 27 -June I. 
Ken -Penn Am. Co.: Arnold, Pa.; 

Kittanning, Pa., 27 -June 1. 
Key City: Valparaiso, Ind.yBrad- 

ley, Ill, 27 -June 1. 
Kile, Floyd O.: Baton Rouge, La.; 

Clinton 27 -June 1. 
King Bros.: Brighton, Colo. 
Klein Am. Co.: Cherokee, Ia., 21- 

23; Rock Rapids 24 -25. 
Lagasse Am. Co. No. 1: Middle- 

ton, Mass. 
Lagasse Am. Co. No. 2: South 

Lawrence, Mass. 
Lagasse Am. Co. No. 3: Wellesley 

Hills, Mass. 
Lawrence Greater: Columbia, 

Tenn. 
Lindle: Beardstown, Ill.; Chandler - 

ville 27- JL111e 1; Lewistown 3-8. 
Manning, Ross: Haverstraw, N. Y. 
Marvel: Middletown, Ill., 22 -25; 

Hanna City 30 -June 2. 
Meeker's: Everett, Wash. 
Mercury: St. Clair, Mo. 
Merriam's Midway: Boone, Ia.; At- 

. !antic 27 -June 1, 
Midway of Mirth: Winchester, Ill. 
Monarch: Gillespie, III.; Granite 

City 27 -Jule 1. 
Moore's Modern: Okmulgee, Okla. 
Motor State Expo.: Holly, Mich. 
Mullins Royal Pine: Milford, Me. 
Myer, Sonny, Am. Co.: Lawrence, 

Kan. 
New England Am. Co.: East Pep- 

perell, Mass.; East Dedham 27- 
ne I. 

Nolan Am. Co.: Weirton, W. Va. 
Norton's Rides: New Castle, Wyo. 
Ohio State: Lancaster, O. 24 -June 

1; Washington C. H. 3-8. 
Page Bros. Combined: Bowling 

Creen, Kv.; Glasgow 27 -June 1. 
Page Combined: Kittanning, Pa. 
Pan American: Fort Knox, Ky., 

June 1 -8. 
Penn Premier: Cumberland, Md. 

Tenn. 
Peppers All- State: McMinnville, 

Tenn, 
Powelson Am. Co., No. I: Barber- 

ton, O.; Conneaut 27 -June 2. 
(Continued on page 39) 

Circus Routes 

Beatty, Clyde: Patchogue, N. Y., 
20; Babylon 21; Farmingdale 22; 
Freeport 23; Plainfield, N. J., 
24; Bristol- Levittown, Pa., 25; 
Philadelphia 2 8-June 2. 

Benson Bros.: McAlester, Okla., 22; 
Fort Smith, Ark., 24; Russellville 
25; Little Rock 27; Brinkley 28; 
Memphis, Tenn., 29; Dyersburg 
31; Fulton June 1. 

Carson & Barnes: Cheyenne Wells, 
Colo., 20; Burlington 21; Wray 
22; Yuma 23; Akron 24; Crook 
25; Kimball, Neb., 26. 

Cristiani Bros.: Washington, Pa., 
20; Collnellsville 21; Vander - 
grift 22; Johnstown 23; Lewis- 
town 24; Sunbury 25. 

Dailey Bros.: Atwood, Kan., 20; 
Coodland 21; Stratton, Colo., 
22; llaxmn 23; Jnlesburg 24. 

DODGER COASTER RIDE 
BEST NEW RIDE IN YEARS 

BIG MONEY GETTER AT KIDDIELANDS, PARKS. SHOPPING CENTERS. CARNI- 
VALS. CAPACITY -18 KIDS OR ADULTS. NO OPERATING EXPENSE -HAND 
OPERATED. 
THIS RIDE WITH 400 FEET OF TRACK. $1,650.00 COMPLETE 

Can deliver only 6 more this summer. 
"Blue et St. Louis has been grossing $1000.00 and more pur week." This Is 
fabulous money getting Ride for the Operator looking for something new. 

WIRE, WRITE OR PHONE 

MALDEN NOVELTY CORP. 
Malden, Missouri 

COMPLETE KIDDIE LAND 
FOR SALE "AT SACRIFICE "I! 

OWNER MUST DEVOTE FULL TIME TO 12 MONTH BUSINESS. 
LARGE METROPOLITAN AREA -INCREASING GROSSES YEARLY. 

ORIGINAL COST. WILL SELL FOR 
ground lease. Requires $25,00ades cash, balance over S years. Long ground lease. No deals or 

trades. IF you have enough cash, write fer details. 
Box 40E, c/o Tho Billboard, SW Arcade Bldg., St. Louis 1, Missouri. 

/////////////////////////////////////////////////////////N//////N///////////////////////////////////////////////, 

Hagen Bros.: Peoria, Ill., 20; La- 
Salle 21; East Moline 22; Ster- 
ling 23; Geneva 24; Rockford 25. 

Hamid- Morton: Quebec City, Que., 
20 -23; Montreal 25-June 1. 

Hunt Bros.: Paulsboro, N. J., 21. 
Kelly -Miller: Vernon, Tex., 20; Has- 

kell 21; Sweetwater 22; Big 
Spring 

21; 
Midland 24; Odessa 

25; Monahana 28; Pecos 27; 
Hobbs, N. M., 28; Seminole, 
Tex., 29; Lamesa 

28; 
Brown- 

field 31; Levelland June I. 
Mills Bros.: South Bend, Ind., 20; 

Chesterton 21; New Chicago 22; 
East Chicago 23; Markham 24; 
Wheaton 25; Naperville 27; 
Clarendon Hills 28; Villa Park 
29; Melroce Park 30; Bridge- 
view 31; Lansing June 1; Lafay- 
ette, Ind., 3. 

Polack Bros.' Eastern: Austin, Tex.,' 
22 -25. 

Polack Bros.' Western: Oakland, 
Calif., 20-26. 

Ringling Bros. and Barnum & 
Batley: Boston, Mass., 20; Provi- 
dence, R. I., 20-26; Rochester, 
N. Y., 30 -June 2. 

Sarasota: Blytheville, Ark., 20 -21; 
Sikeston, Mo., 22 -23; Cape Gir- 
ardeau 24 -26. 

Ice Shows 

Holiday on Ice of 1957; Mexico 
City, Mex., 20 -June 2. 

Ice Ca ades, 17th Edition: Los 
Angeles, Calif., 20-26. 

Miscellaneous 

Burke's Wild Cargo: Evansville, 
Ind., 21 -June I. 

Damon, Dwight, Magician: New 
Windsor, Ill., 25. 

Hitler's Personal Auto: Evansville, 
Ind., 21 -June 1. 

McCaw Motor Circus: Los An- 
geles, Calif., 30-31; Fresno June 
1; San Jose 
4.8. 

Rabbit Foot Minstrels: Alexandria, 
La., 20; Bunkie 21; Opelousas 
22; Crowley 23; Lafayette 24. 

FOLLOW THE LEADER! 
If you want personal serv- 
ice -HOP ON THE LENZ 
BANDWAGON - join the 
thousands of Showmen 
who insure with an Agency 
that offers only the best. 

CHARLES 

A. LENZ 
"The 

Showman', 
Insurance 

Man" 

1492 Fourth St, North 
St. Peteroburg, Fla. 

Phones: 5- 3121 -7.5914 

The Most Beautiful 

MINIATURE GOLF 
Courses 

Built In America are constructed by 

ARLAND 
444 Brooklyn Ave. 

New Hyde Park, N. Y. 
In 43 States, the Caribbean and 

Overseas. 

OPEN A DRIVE -IN THEATRE 
Al LOW COST 

New and guaranteed rebuilt equipment from 
$1,595. Time payment available to respon- 
sible parties. Write, giving location and 
number of can. SPECIAL OFFER! Tempered 
Masonite Marquee Letters, 4', 35t:13". 501 i 

60e. S. O. S. CINEMA SUPPLY CORP., 
Dept. L, 602 W. 52 Sr., New York Is. 

SAM SOLOMON 
"The Showfolkí Insurance Man" 

5009 N. Sheridan Road, Chicago. Illinois 
Phone: LOnRbeach 1 -5555 or 5576 

Copyriyhtea 11:,: 
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THE FINAL CURTAIN 
BREEZE -Edward F., 

66, brother of Nelson Breeze, op- 
erator of the Nelson Breeze 
Rides & Amusements and Fal- 
mouth (Ky.) Fairgrounds, May 
7 in Holmes Hospital, Cincin- 
nati, after an illness of five 
months. A retired grocer of 
Maysville, Ky., the deceased 
formerly operated film theaters 
nit Fleiningsburg and Augusta, 
Ky., with his brother, Nelson. 
He was a veteran of World \ \mar 
I and a member of the Masonic 
order, Odd Fellows, Eastern 
Star and White Shrine of 
Jerusalem. Also surviving is a 
brother, W. M. Breeze, Coving- 
ton, Ky. Services May 10 and 
burial in Maysville Cemetery. 

DENTON -Karl, 
64, former vaude and minstrel 
performer, recently of a heart 
attack at his home in Lan- 
caster, O. Formerly with the 
Lasses White, Coburn and De- 
Rue minstrel shows, for the past 
30 years Denton worked with 
J. Lester Haberkom in vaude as 
Hab and Denton. He was a 
member of Burnt Corkers, Inc.; 
a veteran of World War I and 
belonged to the Elks and Eagles 
lodges. Survived by a nephew 
and three nieces. Burial in For- 
est Rose Cemetery, Lancaster. 

DUNCAN -Frank O., 
71, former 24 -hour man for the 
Al C. Kelly & Miller Bros.' Cir- 
cus. April 29 at his home in 
Wichita, Kan. Survived by his 
widow. Burial in Wichita. 

FARRIS- William, 
64, husband of Margaret Farris, 
the former Margaret B. Erdlitz, 
of Seils- Sterling Circus, Sheboy- 
gan, Wis., and active in the 
Miami Showmen's Association, 
recently in Miami after a three - 
year illness. Survived by his 
widow, a daughter, Evelyn 
Hamilton, Tuscaloosa, Ala., and 
two stepchildren, Mrs. Marys E. 
Crowell, formerly of the Ring 
ling -Barnum show, and Dick 
Erdlitz. Special services were 
held by the Miami Showmen's 
Association and its auxiliary, fol- 
lowed by burial in Woodlawn 
Cemetery, Miami, May 4. 

GILBERT -C. L., 
for many years manager of the 
Germania Club and Theater in 
Freeport, Ill., May 8 at his home 
in Delavan Lake, \Vis. Survived 
by his widow, Marie. 

HENDERSON -Thomas J. 
65, veteran scenic artist, for the 
past 18 years with the 
Mid -South Fair, Memphis, and 
previously with various minstrel 
shows and stock companies, May 
13 in Memphis. His wife and 
two sons, all of Memphis, sur- 
vive. Funeral services May 15 
at the National Funeral Home, 
Memphis. Burial in National 
Military Cemetery, Memphis. 

LONG -Baden H. (Doe), 
former operator of a traveling 

MARRIAGES 

HODGES -WARD- 
ifory Ward, phoneman, and Mrs. 
Audrey Hodges, nurse, recently 
in New Orleans. 

PILLA -DAY- 
Joseph Pilla and Joanne Siegrist 
Day, both of the Orrin Daven- 
port Circus, May 10 in \Vinni- 
Peg. 

BIRTHS 

WILLIAMSON- 
a son, Thomas Bennett, recently 
at Madison (W. Va.) Hospital 
to Mr. and Mrs. Sid Williamson. 
Parents are concession operators 
on Thomas joyland Shows. 

film theater thru the Midwest in 
the '20's and recently custodian 
of the Fox Theater in Fullerton, 
Calif., April 17 in that city of 
a cerebral hemorrhage. He was 
a veteran of World War I. Sur- 
vived by his widow, Vera G. 
Long; two stepbrothers, W. C. 
and R. K. Long, Coffeyville, 
Kan., and a sister, Irma R. 
Stealer, Long Beach, Calif. Serv- 
ices April 19 and burial in Loma 
Vista Memorial Park, Fullerton. 

J. W. (Red) Jernigan 

TUCKER -James W. 
81, former vaudeville and stage 
comedian, May 6, of a heart 
attack at Clarinda, Ia. He had 
been associated with Ruth Orr 
Entertainment service. Early in 
his career spent 10 years as an 
end man with the Al C. Fields 
Minstrels, Survived by his 
widow, Ruth; a son, Don, of Des 
Moines; and a daughter, Mrs. 
Betty Smelser, Los Angeles, Cal. 

Eastern Midways 
Continued from page 24 

opener in Middletown, Conn., its 
traditional premiere. Morris Han - 
num Show's hit a good one in 
Scranton, Pa. 

Elsewhere, the James E. Strates 
Shows pulled corking good wea- 
ther in Washington, South Plain- 
field, N. J., and two weeks in 
Wilmington, Del., and altho the 
presentation has not been at full 

as 
enriched the front gate coffers. 

Good weather blessed the 
Amusements of America's two -week 
still date in Leiperville, Pa. Lloyd 
Serfass, with his Penn Premier 
Shows, got into Winchester, Va., 
to capitalize on that community's 
enthusiasm over its Apple Blossom 
Festival. 

Working its way north in better 
shape than usual was the Ross 
Manning Shows, which had good 
earnings in Newport News, Va., 
and a couple of other spotty dates. 

The favorable weather and en- 
suing good business, however, has 
not fazed the show operators whose 
decisions have been to hold off 
from the road. Conditions may be 
good this spring, they note, but 
in the long run the typical cold, 
snow and rain will probably pre- 
vail. 

San Diego Cele 
Continued from page 24 

musical conductor; Vladimir Ros- 
ing, director; Anna Sokolov, 
choreographer, and Lucille Nor- 
man, Hollywood Bowl and TV vo- 
calist. 

Rehearsal for the 1,200 support- 

Amphitheater, Werner Buck 
Sign for Chicago Sport Show 

CHICAGO - New producer- The event is held in conjunction 
promoter for the sports show and with the National Dairy Show. 
name of the star attraction for the Allen headed it up several years 
rodeo were announced last week ago. ln the intervening years, the 
by Merton Thayer, manager of the show has had Cisco Kid and Gene 
International Amphitheater here. Autry. 

Werner Buck and Mel Morrison At the saine time, Thayer an- 
will be the promotion team for the nounced that the Amphitheater is 
Amphitheater's annual sports show, ready to open a new S75,000 auto 
Thayer said. Buck and Morrison parking area to handle an addi- 
also'have walk- around shows in the tional 500 cars A second new 
Los Angeles area and are prompt parking area will be ready by the 
ing Ringling- Barnum circus dates fall season, and it will accommo- 
in Southern California and else- 
where. date 1,000 cars. This new con - 

Rex Allen, movie cowboy, will 
head up the October rodeo at the 
Amphitheater, Thayer revealed of 3,500. 

struction will bring Amphitheater 
parking accommodations to a total 

Circus Units With Pan -Am 
Continued from page 24 

Goebel properties. Wood is an 
associate in that company. 

The three -ring circus on the 
second unit is being billed as Jun 
gleland Circus but is said to have 
no connection with the park of the 
same name. The billing, however. 
is to familiarize the public with 
the title. The circus is part of the 
carnival with five major and five 
kid rides. A 90 by 210 -foot big 
top is used and general admission 
is 90 cents for adults and 50 cents 
for children. 

Both of the circus attractions 
were set up by Roy Kabat, who 
produced the television show, "Cir- 
cus," over KTLA for 19 weeks. 
Pan Am had the contract for book- 
ing the talent. 

The one -ring circus on the first', 
unit supplants "Dancing \\maters; 
which toured with the carnival foi 
30 weeks last year. The circus acts 
are presented in one end of the 
80 by 480 -foot big top that Pan! 
Am rents to community fair com- 
mittees. No admission is charged. 
While most of the spots booked 
will use the one -ring set -up, there 
will be a few where a stage is used.: 

The three -ring circus is enjoying 
good business, a Pan Am repre. 
sentative said. It debuted in Ven 
tura with a run following in Es- 
condido. Within the next two 
weeks, the unit will move into 
Central California with Salinas and 
Watsonville the most distant from 
the local headquarters. 

The line -ups with both circus 
units are flexible, Kabat declared. 
The three-ringer is currently fee. 
hiring the five Jungleland ele- 
phants (bought from Tom Packs)' 
with Jo and Slivers Madison, Ches. 
ter Juszyk and lions. Barbara Mor- 
ris and seals, Denver Harmon and 
chimps, the Flying Viennas, Nim- 
bleaires, unicycle and trampoline 
quartet; Alfred Landon and Plis 
Midgets, Mary Henry and her dogs. 
and Tom Handforth, electric organ. 

Harry Allen manages the unit and 
announces. 

On the first unit as a free atinar- 
lion are Betty Willis, organist; 
Wally Ross, Liberty pony drill; 
Karl and Joyce Linares, tight wire; 
Gerald Soule, trapeze. and Nicks 
Francis, clown, comedy unicycle 
and emsee. Kabat _xplained that 
during some weeks, Emma, the 
jungleland elephant. world be 
with the unit. 

Pat Graham is the manager of 
the first unit with Cliff Henry, 
assistant manage' and superinten- 
dent. Frank Chicearelli is boss can - 
vasman and Darwin Glenn in 
charge of concessions on the two 
units. 

ing roles in the spec will be held 
the first week in June. The 
pageant will be presented 13 tunes 
during tine 18 -day celebration. 

KEEP POSTED 
cos oha 

AUD -ARENA FIELD 
and all other phases of 

SHOW BUSINESS 

READ THE SILLIOARD EVERY WEEK 

Subscribe Now 

The Tilton Players, rep show, 
opened NI. 16 at Greene, Ia., and 
will play Northeastern Iowa. Mil- 
lard Tilton recently visited in Wa- 

Schaffner, of 
Schaffner Players. 

IPWSPIIMIRIPMP 
ACE TENTS 
Carnival Bazaar 
Circus Camping 
Trailer Awnings 

Truck Covers Tarps 
Any Size -Any Style 

ACE CANVAS ;CORP. 
103 Greene SI. Jersey Eitt 2; N. 

. DElaware 26893; - 

ROGERS TENTS 
from 

C . to C 
rants for Shows Roller Rinks. 
Camai 5a,uiuu S o m m e r e Stock: Rida. Bingo and Differ 
Taps: 6x11 Came Hoods SIM 
Walh. Bulb Cloth ate. Qwl. s 

E Hy materials and workmen 
o Mtp Plate duck nylon or 

[tame -resistant 

ROGERS fENi d AWNING CO. 
FREMONT NEIR. 

Shea 1901 Phone: Park 1 -1339 

SHOW TENTS 
CR Tlt L 

516.518 East 18th St. 

Kansas City 6. Mhio. l 
P hone- Harrison 5026 

HARRY SOMMERVILLE 

FOR SALE 

NEW SIDE WALL 
Water ene Mildew Proof 

)x100 Poet Ny.00 

h100 Feef Nm 
1/1 Deposit Required. 

MAIN AWNING AND TENT (O. 
ft. Cincinnati T. OM* 

The Çhnwman's Choice 
Fines materials -ref ;f fxea rienN. 

Fie end New Nyie Fabrics. 
Rad d -slue- Yellow-Green-White. 

Aluminum Tent frames -Light Weight 
Hinged Legs -Slip Joints- Rmtpreet 

Concession, -snow Tents -Ride Toos -ines 
U hier ry.Oa Rounds Crient fe Tee. 

phene rr, rson s -clos. 

ANCHOR SUPPLY CO., INC. EVANSVILLE, INDIANA 

UNITED STATES TENT 
AND AWNING CO. Established 1870. 

Over 85 Years of Specialised Experience. 

RIDE CANVAS SHOW TENTS CONCESSION TOPS 

Any Type - Carnival - Concession - Circus - Any Sise 

2315 -21 W. Huron St. "SID" I. JESSOP Phone - 
Chicago 12, III. M. W. JOHNSON Brunswick 8 -4340 

POWERS TENTS 

SEND US YOUR SIZES 

Tents well reinforced. 12.63 oz. 
army duck. Vr vale, treated. Sewed 
with heavy sail thread. 

Largest manwpertarer 
of Show Toots in M. East 

Write for prices 

Powers & Co 
5929 Wosdnhd Lra. 

Philadelphia, Pa. 

AMERICA'S FINEST SHOW TENTS 

Tho Billboard, 2160 Panne,, St., Cincinnati 22. Ohio 
Yes O Please seed me The !Mho. for one year et 013 

IForeIgn rate, one year, 8151 

822 

Name 

Address......... ............. .................. « 
City pane.. ..See 

OuupaHea 

CONCESSION TOPS SHOW TENTS 
RIDE CANVAS BANNERS 

BERNIE MENDELSON 
5862 N. CLARK ST. Phones Ardmore 1.1300 CHICAGO 90, ILL 

when answering ads . . . 

Say You Saw It in The Billboard 
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Old Orchard Banks 
On Acts, Gimmicks 

OLD ORCHARD BEACH, Me. 
-Palace Playland opened its sea- 
son earlier this ysar in order to 
win early school picnics. The fun. 
spot opened on Easter and has 
been operating on weekends since 
then to good business. Decoration 
Day is the usual opening time, 
park owner Barney Osher stated. 

Last year's booking of acts was 
successful so that program is being 
continued this time. Acts start with 
the Sky High Alcidos, July 4, and 
include the Triska Troupe, high - 
wire August 12; Ortons, high 
sway poles, August 19, and the 
Stardusters, pole act, August 26. 

Spot is using a strong program 
of promotion that is tied in with 
merchandise. Wednesdays are kid- 
die days and all rides go for a 
nickel. Bike giveaway and free 
balloons from Coca -Cola are sched- 
uled for those days. 

After }my 4 each Monday will 
be Jack Pot Day, with kid tickets 
at 5 cents total and adult tickets 

NAAPPB Starts 

Selling Spots 

For Convention 

Thousand Oaks 

Jungleland 
for 5 cents off. One hundred steam 

Cites Progress irons and toasters will be given 
away during the season of Jack 
Pot Days. THOUSAND OAKS, Calif. - 

Saturdays at Palace Playland Platts for the proposed Jungleland 
will be Courtesy Card Day. to cost approximately $5,000,000 
William Earle, public relations are moving along, with the archi- 
man, has 75,000 cards in more tests soon to submit engineered 
than 60 factories in Maine. Cards plans and a scale model. 
entitle 1 to 5 -cent discounts on Jimmie Wood, president of Pan 
rides for himself and family on American Amusement Corporation, 
Saturday afternoons. said that he had felt activity was 

Rides, Concessions lagging until he talked to parkmen 
Brochures and invitations have who had been involved in enter - 

been sent in large numbers to prises of similar scope. He added 
schools, churches, fraternal and that it was their opinion that the 
Scout groups, and a broad variety action to now is well ahead of 
of organizations. Reduced rides are schedule. 
offered at rides, food stands and Wood is associated in the prof- 
roller rink, with identification tags ect with Sid Rogell, production 
provided by Playland well in ad- manager of 20th Century-Fox 
vanee. Pictures; James Rumen, transpor- 

Rictes include Ferris Wheel, tction manager at 20th Century, 
Tilt, Whip, Dodgem, Swings, and Lyle Wheeler, art chief of the 
Train, Roll -O- Plane, Merry -Go- film studio. Rogell will soon return 
Round, Devil's Den and kiddie. from Europe, his last stop on an 

land. There are games as well, around- the -world business trip. 
and the following units: Alphonse Site Is Purchased 
Nadeau, refreshments; Jon's Fried All of the land, approximately 
Clams, box lunches; Sol Passman, 180 acres, has been bought. In- 
jewelry; Meyer Parris, custard and eluded in the property are the 
ice cream; Al Shore, novelty hats; Louis Goebel animal fann and the 
Jack Sudenfield, pizza; Sue and former World Jungle Compound, 
Ann's refreshments; Arcade Deli- owned and operated for the past 
catessen; Alice Bellevue, popcorn; 12 years by Billy Richards and 
floss, apples, sweet corn; Veils I. S. T. (Trader) Home. Richards 
frozen delight, ice cream and and Home sold to the Jungleland 
shakes; Chinese sandwich; Candy company in January. 
Kitchen; Harry's Arcade Gift Shop; Roy Kabat, Jungleland general 
Harry's photos; Ladakaka's refresh- manager, said that c:n entrance to 

CIHICAGO - Booth arrange. ments; Funhouse; Sid Weiner's the parking lot would come from nient for the trade show of the games; Goldman's Cift Stand; Fin- the freeway. It is understood that National Association of Amuse - lé ys popcorn wagon; Paul Benoit a series of cloverleafs is expected ment Parks, Pools & Beaches has Enterprises; Charles Sherman, ball to be installed, which will give been changed, NAAPPB Secretary genie; James Gores, fruit stand. easy entrance and exit to the park. Paul H. Huedepohl reported last The park also includes a theater, \ \, added that the architect's week. ballroom and large parking area. 
The show will he December 1 -4 --- -- plans are similar to the artist's 

at the Hotel Sherman in 
December 

1-4 a conception made by Wheeler some 

tion with the NAAPPB convention 
Scandinavians 

months ago. While Rogell, Rumen 

and other sections of the annual 
and Wheeler are with the film 
studio, it was emphasized that outdoor show business conventions. they are interested in Jungleland 

Hnedepohl pointed out that the 

Go for Jet Ride 
on their own. The studio has no 

hotel has expanded to exhibit space connection with the project, it 
and that some additional booths was explained. 
are available. It was stressed that 

.. COPENHAGEN -Top ride at The park's preliminary plans numbers identifying /aeons booths the Dyrehaysbakken Park report- call for 100 concessions and re- are changed from those of t pas edly is a takeoff on the Roto-Jet, productions of African, Asian, and 
years. and is called the Helicopter. It Middle Eastern jungles, market 

NAAPPB headquarters here has features helicopter and jet plane places and bazaars. All of Jungle - 
begun the sale of space for the bodies on the ends of revolving land's exhibits will be live. 
show. booms, each of which is independ- 

ently controlled. 
German -made, it is operated by 

the Stefansen brothers, and re- 
places the Wild Mouse ride which 
they have placed on location in 
Oslo. 

LeSourdsville Bows 
School Picnic Plan 

MIDDLETOWN, O. - Le- 
Sourdsville Lake's school picnic 
plan, effective May 14 -June 8 ex. 
cept for Sundays and Mondays, 
kicked off with six school units 
booked for the first week. To 
schools giving previous notice of 
their arrival Manager Don Dazey 
offers free admission, two free ride 
tickets, additional rides at half 
price and price concessions on the 
swimming pool, lunches and drinks. 

The park's first special event of 
the season will be the Miami Val. 
ley Power Boat Show, May 25- 
26, under sponsorship of the Mo- 
hawk Boat Club of Hamilton. 
Prizes and trophies will be awarded 
in a number of classifications to 
boat owner- winners. All craft will 
be on display along the midway. 
A water ski show by the Wiede- 
mann Ski Bailers will climax the 
show on the 25th. 

Ocean View Sets Sked 
NORFOLK, Va. -Ocean View 

Amusement Park here will schedule 
special events as part of the area's 
observance of the Jamestown Festi- 
val. In addition, it will have simi- 
lar special events June 10 -17 for 
the International Naval Review. 

New Jersey Games 
Open With Auspices 

NEW YORK - New Jersey 
amusement spots are operating un- 
der sharply changed circumstances 
this season after failure of some 
attempts to operate concession 
games under the new regulations. 

One method is to have games 
run trader auspices, the groups pro- 
curing licenses from the State. 

The decision followed a visit to 
one location where numerous 
, hurch booths were set up, dis- 
playing commission licenses. The 
law setting up this system specifies 
operation by churches, volunteer 
firemen, veteran and other non- 
profit groups. Statements of earn- 
ings and expenses are required 
of the sponsors. 

La. Speedway Chartered 
WEST MONROE, La. -Twin 

City Speedway, Inc., here has been 
granted a charter by the secretary 
of state. Authorized capital stock 
is $5,000. 

Big Picnics Set 
For Buckeye Lake 

BUCKEYE LAKE, O. -Thir- 
teen large industrial picnics have 
already been booked at Buckeye 
Lake Park here by Manager Robert 
McKay as the parlc, offering a num- 
ber of. new attractions, dent into 
full -time operation following its 
April 21 debut. 

New this year is the J. B. Taylor, 
diesel powered excursion boat with 
capacity of more than 300 pas - 
sengers. The 128 -foot craft has a 
steel hull, three decks, small dance 
floor and curio and snack bars. It 
will make hourly trips on the lake 
and will also be available for char- 
ter trips. 

Additional features include a 
Kiddieland owned by concession- 
aire Edward Schmid; seven rides, 
including a Tubs of Fun; neon - 
lighted entrance, monkey house 
and kiddie picnic area. 

Denver Starts Races 
DENVER- Stock car racing at 

Ben Krasner's Lakeside Park got 
underway two weeks ahead of the 
usual late May opening. More than 
38 cars were entered in the open- 
ing night races that for a time 
were threatened . with inclement 
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Ballroom Held Key for 
Norumbega Patron Hike 

NEWTON, Mass. -Thinking is 

pretty strong about establishing a 
summer theater at Norumbega 
Park, 40 -acre spot acquired last 
year from Roy Gill by Douglas 
Farrington, 31- year -old real estate 
man. Farrington disposed of his 
Boston business holdings to buy 
the park, and while no drastic 
changes have been undertaken yet, 
plans for the future have shaped 
up slowly but firmly. 

Two rides have been added for 
the 1957 season, a Ferris Wheel 
and Handcar. Refurbishing of all 
units has been accomplished, the 
Merry -Co -Round being decked out 
in 22 colors by Albert Albusch, 
and the 200 -odd pedal boats and 
canoes also sporting a wide variety 
of colors. 

A mainstay of the spot is Totem 
Pole Ballroom, which continues a 
year-round dance program on 
weekends, featuring name bands 
and vocalists. This phase is where 
Farrington intends to expand the 
operation and tap for new patron- 
age. The summer theater would 
utilize this area and should de- 
velop over the coming winter. 
Featured over Decoration Day 
weekend for the official opening 
will be Guy Lombardo and his or- 
chestra. 

Dime Gate Retained 
Nonimbega has a neatly land- 

scaped vista to offer, plus the at- 
traction of the Charles River run- 
ning past the property, and more 
than 2,000 trees which color hills 
and dales. Expressway auto fa- 

Parks Carry 

Popeye Disks 
NEW YORK - Metropolitan 

parks are stocking a new "Pogue" 
record album. So far the albums 
have been added to the sales lines 
at Rockaways' Playland, Kiddie 
City. and Palisades Park. The Pop - 
eye TV show is highly rated among 
kid shows in this area. 

Tie -ins are being worked out to 
give parks plugs on the TV shows. 
The albums are available in two 
speeds and are produced by Arthur 
Plie and Allen Swift. Seven songs 
supplement the Popeye theme 
ditty. 

Dazey Hosts 
Trade Folk 

MIDDLETOWN, O. - Nearly 
200 members of the radio, TV and 
press fraternity gathered at Le- 
Sourdsville Lake Park here Tues- 
day night (14) as guests at a cock- 
tail party and dinner hosted by 
Manager Don Dazev to officially 
kick off the funspot`s new season. 
Dazey hosts the gathering annually. 

The festivities got under way 
with a cocktail session in the park s 
ballroom and was followed with a 
sumptuous pitch -till- you -win chick- 
en dinner in the dining room. For 
the rest of the night the guests 
were given free access to all the 
park rides and facilities. 

weather. Thirty minutes of the 
night's events were telecast by re- 
mote facilities over KBTV. 

Across town at the Englewood 
Speedway, racing began a week 
earlier under the auspices of the 
Rocky Mountain Stock Car Racing 
Association with more than 50 
drivera participating.. . 

cilities go right by the gate, where 
the traditional dime -per -head is 
still being charged. 

Large picnic areas, baseball and 
softball fields, plus plenty of tables 
and grills and parking space are 
an added attraction for industrial, 
school, church and family groups. 
Free movies are run for an hour 
after sunset daily, and folks have 
taken to calling in to learn what's 
playing. 

Heavy emphasis on newspaper 
and radio advertising finds two- 
inch page 1 space run daily and 
radio spots taken as often as 12 
times a day. 

Solicitations for outings are 
often made by individually written 
letters, which Farrington feels have 
drawn better response than 
straight circular matter. 

This is the park's 61st season. 
Business experienced since buying 
the spot has been equal to that 
done by Gill. Another satisfactory 
season appears to be ahead, and 
major changes, such as the summer 
theater, are figured for 1958. Also 
projected is a winter skating rink. 

Concesh Assn. 

Skeds Conclave 

In Miami Beach 
CHICAGO - The National 

Association of Concessionaires (for- 
merly Popcorn and Concessions 
Association), will hold its 1957 
convention and trade show Novem- 
ber 20 -23 in the Hotel Americana, 
Miami Beach, Fla., Tom Sullivan, 
executive vice - president, an- 
nounced. 

Van Myers, Wometco Theaters, 
Miami, is general chairman of the 
convention which will be held con- 
currently with the annual motion 
picture industry convention and 
trade show jointly sponsored by the 
Theater Downers of America, 
Theater Equipment and Supply 
Manufacturers Association, and 
Theater Equipment Dealers' Asso- 
ciation. 

Segment directors working on 
programmin include Theodore O. 
Meland, Albert Dickinson Com- 
pany, Chicago, popcorn processor; 
James O. Hoover, Martin Theaters, 
Columbus, Ga., theater and con- 
cession; R. Mack Lambeth, ABC 
Popcorn C o m p a n y, Chicago, 
manufacturer wholesaler; Robert 
Condon, Condon's Concession Sup - 
ply Company, St. Cloud, Minn., 
jobber - distributor, and Irwin R. 
Tucker, Irwin R. Tucker Company, 
Chicago, broker. 

Lester Grand, Confection Cabi- 
net Corporation, Chicago is in 
charge of the concession trade 
show. Displays will feature pop- 
corn, candy, ice cream, soft drinks, 
food preparation and service equip- 
ment, automatic merchandising 
equipment and supplies. 

Finns that have already con- 
tracted for exhibit space are Apeo, 
Inc., Coca -Cola Co., Rowe Mfg. 
Co., Pepsi -Cola Co., Vendo Co., 
Savon Co., Orange -Crush Co., 
Flavo -Rite Foods Co., U.S. Vend- 
ing Machine Co., (.retors Corp., 
Ben Newman Associates, Hershey 
Chocolate Co., H. B. Reese Co., 
Quaker City Chocolate and Con - 
fectionery Co., Sweetheart Cup 
Co., Bally Case and Cooler Co., 
Steel Products Co., Harry P. 
Ritchie Co., Switzer's Licorice Co., 
Hollywood Brands, Inc., Nehi 
Corp., F & F Laboratories, Dell 
Food Specialties Co., and Canada 
Dry Ginger Ale Co. 

Copyrighted maten 
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ROLLER RUMBLINGS 

School for Teachers 
Formed by Buckeyes 

SANDUSKY, O. -- The Ohio 
chapter, Roller Skating Rink Oper- 
ators' Association of America, and 
the Buckeye State's chapter of the 
Roller Skating Teachers of Amer- 

SKATING RINK TENTS 
42 X 102 IN STOCK 

S3 X 122 AT ALL TIMES 

NEW SHOW TENTS 
MADE TO ORDER 

USED TENTS FOR SALE 
10x10 Ft. 40: 80 Ft, 
10x15 Ft. 40: 90 FL 
14x21 Ft. 40x100 Et. 
20x30 Ft. 60o 60 Ft. 
20x40 Ft. 60: 90 Ft. 
30x50 Ft. 60x120 Ft. 
30:60 Ft. 60x150 Ft. 
30x90 Ft. 50 :180 Ft. 
40 :60 Ft. 60:210 Ft. 
40 :70 F. 60:240 Ft. 

CAMPBELL TENT E AWNING CO. 
100 Central Ave. Alton, O. 
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SKATING RINKS 

W. T. SHACKELFORD 
Box OS, Smyrna, Ga. Phone sains 

Phone: 11.2183. Marlette, Ge. 

CURVECREST RINK -COTE 
The skating surface to wood and 
masonite flows The ultimate in clean 
linos and traction. 

PERRY B GILES. Pres. 
Constant. Inc. Muskegon. Michigan 
We Invite you to bring your skates to 

Curvecrest end see for yourself! 

COMPLETE PORTABLE RINKS 
FOR SALE BY 

THE OLDEST d LARGEST MFRS. 

SesutllullY eesltnee T <nly. Interchen[e. bl. Fixture no bolts noulrcd for ralla, 
light fixtures or office, 

TILLINGHAST MFG. CO. 
P. O. Sox 27 Pnen< 7r Venus, Tern 

NEW and 
USED RINK 

ROLLER SKATES 
lowest Prices. 

Weih for quotations -I -day sarvld. 
JOHNNY BONES, /R. 
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R 
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ica have joined forces to organize 
the Professional Roller Skating 
Teachers' Academy, it was an- 
nounced here last week by Lou J. 
DeBenjak, of Sandusky Roller - 
drome. 

Object of the academy is to pro- 
mote better understanding between 
professionals and operators and to 

raise the standards of professional 
teaching. A graduating student. 
said DeBenjak, will be acquainted 
with all phases of rink operation 
and will fill the need of more pro. 
fessionals. 

The academy's governing body 
trill consist of six deans, three to be 
supplied from professional ranks 
and three coming from the operator 
field. Their duties will be to re- 
view all applications, supervise 
training, conduct tests and arrange 
for the placement of graduates. 

The school will be open to any- 
one with an RSROA affiliation. It 
will not be restricted to Ohio can- 
didates, but such candidates will 
be given first consideration, accord - 

ing to DeBenjak, ,oho said that if 
other State groups wish it, the 
Ohio organization will lend them 
assistance in forming their own 
academy. 

The school will be open to any. 
one interested in becoming a pro- 
fessional. It will operate on the 
apprentice plan, meaning that there 
will be no fees for training. A corn - 

plete course of subjects will be 
covered. The only charges involved 
will be to defray costs of books and 
tests. A permanent reco -1 of each 
student will be kept. 

Present professionals who wish 
to be recognized by the Academy 
trill have to take a post -graduate 
course each year. The term of each 
class is expected to be a year. Sub- 
jects may be omitted if a strident 
passes the test or produces credits 
from recognized schools, said De- 
Benjak. 

First ciass of the school is es- 
pected to get under way shortly 
after the July 22 -28 national con- 
tests of the RSROA at Oakland, 
Calif. DeBenjak may be readied 
at 313 East Market Street, San- 
dusky. 

Skating Needs Operator 
Support, Says DeBenjak . . . 

SANDUSKY, O. -- Lou J. 
DeBenjak, of Sandusky Roller - 
drome, said last week that one of 
roller skating's most pressing needs 
is for operator support of all of 
the trade's various activities. 

His comment was made after 
reading an article in the May 6 
issue of The Billboard by C. V. 
(Cap) Sefferino, manager of Cin- 
cinnati's Price Hill Roller Rink, 
who offered the trade a plan 
whereby national skating contests 

6 CHICAGO so 

Rental 
Shoe Skates 

Plastic Wheels 
"off Set" 

Long Wearing 
Easy Rolling 

No Dust 

Ladies' White 314 
Men's Black 315 

Order Now 

CHICAGO ROLLER SKATE COMPANY 44"";,:;:k;"'"? 

could be presented annually to 
thousands of viewers instead of the 
relative few who now attend such 
competitions. The plan involved 
sponsorship of such meets in a 
large arena by some organization 
or group not connected with roller 
skating. Sefferino reporting that 
Stanley Dahlman, promotion man- 
ager of the Cincinnati Post, had 
expressed interest in the plan. 

"11'e don't havo to spend more 
money to reap rich fruits in our 
industry," said DeBenjak. "What 
we need is more support from the 
operators." To back up his state- 
ment lie pointed to his recent ex- 
perience when calling at the Akron 
Rollercade, site of the forthcoming 
Ohio amateur skating champion- 
ships. When calling at the Roller - 
cade he was advised that he and 
Al Kish, operator of Pearson Park, 
Rink, Toledo, were the only Ohio 
operators to offer the meet any 
assistance. "There are many opera- 
tors tritll time and money- who 
could help the meets, but they 
do not do so because there is no 
personal gain involved," said De- 
Benjak, pointing out that roller 
skating has fine skaters, fine meets 
and highly ethical standards for 
the conduct of meets. "Vie have 
a perfect set -up, but fail to cash 
in because of lack of support. 

DeBenjak was appreciative of 
Dahlman's interest in the proposal, 
but suggested that roller skating 
needs more promotion of the con- 
tests it now sponsors. He also made 
the following comment on Sef- 
fernio's suggestion that funds in 
the RSROA Ohio chapter treasury 
might be used in promoting suc 
a contest as the Cincinnatian pro- 
poses: "I believe the Ohio chapter 
of the RSROA is the richest in 
the country. I'm glad of it, but 
since we have been incorporated 
by the State, our cash on hand 
Will be listed as starting cash, so 
there will be no need of getting 
rid of it." 

Seven Spots Added to 
RSROA Membership Roster . . . 

DETPOIT - Seven rinks have 
been added to the membership 
roster of the Roller Skating Rink 
Operators' Association of America, 
it was announced last week by as- 
sociation secretary-treasurer Robert 
D. Martin at RSROA headquarters 
here. 

The rinks and their operators 
art Ems Rollerland, Fort Myers, 
Fla., Emerson H. and Nellie L. 
Rene and Lloyd Hendry; Vineland 
(N. J.) Roll -O -Rink, Gus Morvay; 
Ashland (O.) Skateland, Mr. and 
Mrs. liai' Sponsler and Paul Spon- 
sler; Logan (Utah) Roller Rink, 
Alfred Katy and Louise Randall; 
Skyline Pavilion, Moses Lake. 
Wash., J. Russell Uusitalo and 
Steve Laughery; Greater Pittsburgh 
Roller Rink, McKees Rocks, Pa., 
Howard J. Metts, and Westmin- 
ster (B. C.) Rollenray, Robert A. 
Watt. The \Vestminster member- 
ship is a renewal of a former 
member. 

: ARCADES : 
COME SEE 

"SQUOITS" 
I "COPS A ROBBERS" 

at the M. O. A. SHOW 
MAY 19 -20 -21 

MORRISON HOTEL, CHICAGO 

Far the Latest in 
BOOTH Aread Equip 

-NO. 68B ment Be Sure to 

Visit WI 

MIKE MURES CORP. 
577 Tenth Ave. (at 42nd St.l 

New York 36, N. Y. BRyant 9-6677 

Blast Rocks 
United Pyro 

DAYTON, O. -Two explosions 
at the plant of the United Fire- 
works Company here Monday (6) 
caused damage estimated at $35,- 
000 by Walter Beachler, owner. 
Two buildings were destroyed and 
one fireman was injured slightly. 

After an investigation, Beachler 
charged that deliberately planted 
dynamite set off the explosion and 
fire. He said he based his sabotage 
theory on the finding of a quarter - 
inch dynamite fuse at the scene, 
the large hole blasted in the ground 
and the knowledge that dynamite 
explodes downward while fire- 
works shoot upward. 

Charter Race Group 
SUMTER. S. C. - Sumter 

Racing Association, Inc., has been 
chartered here as a non -profit cor- 
poration by the secretary of state. 
T. M. Fisher is president; J. O. 
Mathis, vice- president, and W. C. 
McKinnon, secretary. 

Wanted Immediately 
Major or Kiddie Rides and Conces- 
sions. Exceilent all- summer beach 
location. 

LAZY BEACH PARK 
Box 94, Biloxi, Min. 

G -11 Streamliner Train 
Engine, three coaches. 250 feet track, 

price $1,750.00. 

United Amusement Co. 
218 Leal St. San Antonio, Texas 

Phone: Capitol 7 -8389 

KIDDIE CAR RAILROADS 
Bouse+ and sold. .: are always In the 
MÌrket 

for the trove ana would IN 

MTV:easetl 
tu inn?' yuu have for sass. lo yore. Alw hoe 6AS, Frogs, Swltchet fer Kleele Car Rally rosse fn stock Through affllhtlops we can bulltl .mentit flnen R o 11 e r Coaster. M. K. FRANK, 4M le:IrLake Ara., New Yon 11, N. Y.t tOS Lake Street, Reno, Ner.r 401 Fen Blde. Nh Are., PlNaburyh, Pa. 

FOR SALE OR LEASE 
Nine factory -built Kiddie Rides with automatic elmen. Now la opennon, but must moved by 80. UtW Dipper, Horse- andide. Kiddie R'hesl. Sleigh htee, 

Midget Autos. with Sky Fighter. Mld {el Autos. Bosh wllh aluminum 
SOX A Thne 

k A TeV,c R idNe. 

St., Holly wood me. 
cWowrNee r 

WE HAVE THE SPACE! HAVE YOU THE RIDES! 
Ride Men -Your Golden Opportunity Awaits You! 

THE MEDFORD DRIVE -IN THEATER 
100 REVERE BEACH PARKWAY. MEDFORD, MASS. 

Operating New England's only twin Drive -In !SPACE IS NOW AVAILABLE ON A Theater with an 1800 car capacity, has located PERCENTAGE BASIS FOR RIDES directly in front of th Kiddie Playla This location, on highly traveled highway, con- tains beautiful cafeteria and Is open all day. 

Contact: 

HENRY BROWNING, GEN. MGR. 

AND OTHER ATTRACTIONS AP- 

PEALING TO KIDDIES. 
We will alto entertain use of 
apace (over 3 acne) for local 
charity bauart. 

Tel. MYslic 6.1309 

High Quality 
RIDES 

ROTO WHIP- KIDDIE WHIP -SPEED BOATS -PONY CARTS - 
6ALLOPIN6 HORSE CARROUSEL 

IRrstrated Circulars Prea 

W. F. MANGELS CO., Coney Island, Brooklyn 24, N. Y. 
ESTABLISHED 1888 

WANTED 
AT FUNLAND PARK, ST. AUGUSTINE BEACH 

Coaster or any Ride that does not conflict. Hanky Punks that work for stock, Photos, 
Long Range, Short, Pronto Pups, Popcorn, ice Cream. Ride Help. Stanley or Thelma, get in touch with me. Sarno location as last year. 

John Heeler, General Delivery, St. Augustine, Fla. 

WANTED 
cider, Shootlo, Gallery, Irrte Skaling Rlnk, Bumper Can, Amusements all typen. All on percenlap b-sls. Owner or Operator raun ba wllh e4ulpmtnt. 
Permanent rnarrounti tmustment park non under eoutrneiinn. Good tm,uion bu- 

Lween Payettevllle, North Carolina. and Fort Bret. 
Also need experienced Manager. Must be wiser, honest. good on promotions. NO 

FLATS, NO SHARPIES. For Information. cell or write: 
JESSE WELLONS, Fayetteville, North Carolina 

s3TSVs32Z, 
lkJplt 

A. Important part of The Billboard's 
complete ge of th. 
OUTDOOR AMUSEMENT FIELD 

You'll know in 'd- 
unce tun whaOs 
developing In your 
business - and 
where - with 
subscription to The 
Billboard! 

Act Now - Fill In 
Coupon Today for 
Money -Seeing Sub- 
scription Rates. 

The Billboard, 2160 Patterson St., Clndnnetl 22. Obis 
yet o Please send me The Billboard for one year at $IS. 

!foreign rate, one year, 5151 
Name 

Cl', 

oOeaPatlen 

823 

.... Zone.... State 

... PAID 6IRSIA801 PR01lFS RtIA06t NNaESi 

WIEN YOU iff_"Api: in of,, woo IMD N11M 

wlf RITACeó MAI >MI: Nit kw 
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BEATTY STRAWS 2 
ON STATEN ISLAND 

Three Shows Given in One Day at Hampton; 
Zoppe Riding Act Joins; Dorsey Out 

RICHMOND, N. Y. - CI de and about 2,000 were in attend- 
Beatty Circus played to three big 
crowds in a single day at Hampton, 
Va., and later pulled two straw 
houses in a two -day stand at this 
Staten Island stand. 

Business has improved steadily, 
it was reported here. With the 
exception of such spots as Albe- 
marle, N. C., and South Boston, 
Farnsville and Richmond, Va., the 
turnouts have been from fair to 

very good. 
The Hampton stand was the big- 

gest of the season to this point. 
Advance sale was reported to have 
been $14,000. Show had police 
auspices, and on Tuesday (7) after- 
noon it pulled a full house. Two 
performances were needed to han- 
dle crowds that night, and each 
was reported to have beets a full 
house. 

Prior to that was Portsmouth. 
Va. (6). with a quarter horse and 
near -full house, Also the date fol- 
lowed two days in adjacent Nor- 
folk. After Hampton came Rich- 
mond. 

Alexandria, Va., Thursday (9); 
had a light afternoon and near -fall 
night. Annapolis, Md., Friday (I0), 
gave a quarter house in the after- 
noon and fair house at night; some 
seats were left out. 

Sidewall an Island 
Wilmington, Del., Saturday (11) 

had a strong house in the afternoon 
and a half house at night. Jaycees 
were the auspices. There were 
showers during the day and the 
Strates Shows was in town. 

Beatty's invasion of the New 
York metropolitan area began Sun- 
day (12) when 5,000 persons were 
reported on the lot to watch the 
setting up. All was not clear sail- 
ing, however. The show did not 
use its big top and instead side - 
walled the show because of a cite 
ordinance preventing erection óf 
more than 2,500 square feet of can- 
vas. Hassles prevented the in. 
stallation of the seating in time for 
the Monday (13) afternoon show. 
It didn't get started until 4:30 p.m. 

Mills Attracts 

Straw House 

At Royal Oak 
ROYAL OAK, Mich. - Mills 

Bros.' Circus registered a straw 
house Isere Saturday (11) afternoon 
despite continuing rain and deep 
mud. Load of straw was dumped 
on the midway to help walking. 
Some acts, included an aerial num- 
ber and the concert, were canceled 
because of the c:.nditions. 

Rain also hit the show at Mount 
Clemens, Mich., where business 
was fair, and Port Huron, where 
attendance was good. 

Woods Orders Top 
For Movie Work 

CHICAGO-Jimmie Woods, of 
Pan American Amusement Corpo- 
ration, Thousand Oaks, Calif., last 
week ordered a new big top, a 110 
with a 50 and two 40's, for site in 
filming of a movie at the M -C -M 
lot soon. Top will be built by 
O. Henry Tent & Awning here. 
Film is "Merry Andrew," with Dan- 
ny Kaye. Included in the order is 
a marquee. 

ance. 
The Monday night show, on the 

other hand, was a big winner. The 
4,500 seats were filled. several hun- 
dred were strewed and a turnaway 
crowd milled all over the midway. 
Ticket wagon took in around 
$7,800. 

The Alberto Zoppe riding act 
joined Monday. 

Second day at Richmond drew a 
half house in the afternoon and 
another straw at night. A cloud- 
burst struck after the night show. 

Show had been running short- 
handed in working departments, 
and this was aggravated by the fact 
that a number of Beatty mess were 
lured to the Times Square area. 
Beatty payday and the fact that 
Ringling was closing Sunday in 
Madison Square Garden increased 
the attraction. 

Aerialist Don Dorsey, injured at 
Albemarle, remained in the Gen- 
eral Hospital there. 

Business Big 

On Hagen; 4 

Shows in 1 Day 
LITCIHFIELD, Ill. - Hagen 

Bros.' Circus has been playing to 
tremendous business, show staffers 
and other observers report. The 
circus gave four performances 
Monday (6) to handle the crowds 
at Florisant, Mo. 

This was followed by Kirkwood. 
Tuesday (7), where they pulled 
two straw houses with Jaycee aus- 
pices. Both stands are suburbs of 
St. Louis. 

Litchfield Friday (10), had two 
straw houses with Kiwanis aus- 
pices. The Hagen show is booked 
northward in Illinois to Wisconsin, 
NN ith Chicago suburbs to follow. 

Famous Cole 
In Illinois 

Winters Frames 

Shopping Area 

Show in Texas 
HOUSTON -James Allen Win- 

ters has announced formation of a 
new organization to play shopping 
centers and similar stands as a 
trade stimulant. 

It will be called Snperama Free 
Circus and will open May 31 with 
a 10 -day stand in Houston for 
Minimax stores. 'these weekday, 
daytime performances will be aug- 
mented with showings at a night 
club, drive -in theater and green- 
house- nursery at night and on Sun- 
days. Winters recently was with 
Ben Davenports' merchants show. 

His show plans to play 20 weeks, 
with the last four reportedly 
signed with a chain of four 'Texas 
shopping centers, beginning in 
October. Also planned are appear- 
ances in the vicinities of Dallas, 
Shreveport, La.; Texarkana, 'fex.; 
Tulsa and Oklahoma City, and 
Wichita and Hutchinson, Kan. 

Winters said that he will be 
owner and agent, while his wife, 
the former Angela Antalek, perch 
performer, will be business mana- 
ger. Bill Fee has concessions and 
an act. Other performers are to 
include Jay Seiler, Lee & Rita, 
Miriam Seabold and Lee Ilenne- 
berry, according to Winters. Paper 
will come from Neal Walters Poster 
Corporation and National Show 
Printers. Radio -TV material also 
is planned. 

Horne Remains 
In Animal Biz 

THOUSAND OAKS, Calif. - 
Trader Horne, for many years an 
animal broker and for the last 12 
years a partner in the World Jungle 
Compound with Billy Richards, 
will continsse in the wild animal 
importing business. He leaves for 
Africa about June 10 to buy his 
first shipment since the compound 
was sold earlier this year. 

During his association with 
Richards, the compound became 
well known as a source for ani- 
mals for movies.. 

Since the compound was sold for 
the projected $5,000,000 Jungle- 

NEWMAN, 111.- Famous Cole land, headed by Jimmie Wood and 
Circus appeared he a Wednesday Louis Goebel, Home has been mak- 
(15), with other Illinois stands of ing Tusks) coin- operated kiddie 
the week to include Lovington, rides. He recently completed a 
Bement and Farmer City (18). new factory, 160 by 40 feet, on 
Guesswork was that it was heading the 20 acres where he has his 
for Wisconsin rather than Michigan home across the old Ventura high - 

as had been reported. way from the animal center. 

Cristian¡s Purchase 
Christiansen Animals 

ZANESVILLE, O. -- Cristiani 
Bros.' Circus has purchased the 
mixed animal Liberty act of Jorgen 
Christiansen and added it to the 
show's performance. It consists of 
one Palomino. horse, a poly, don- 
key, two guanacos, a goat, collie 
dog and a Norwegian elk hound. 

Christiansen, veteran Liberty 
horse trainer, has had this act for 
several years, usually playing in- 
door shows and fairs. He is with 
the Cristiani circus to work the act 
for several days and to break in a 
new trainer. It first appeared in 
the shoe at Lancaster. 

The circus earlier had a big day 

at Bluefield, W. Va. (6), with a 
straw house in the afternoon and a 
full house at night. On Tuesday 
(7) the show played Berkley, 
W. Va., for the fire department 
and pulled a half house in the after- 
noon plus a night crowd that was 
better than three -quarters of ca- 
pacity. 

Parkersburg, W. Va. (9), had a 
one -third afternoon and 80 per cent 
night house with Legion auspices. 
A member of the sponsoring com- 
mittee said that the night house 
would have been filled except for 
the fact that parking space was 
inadequate. Two hundred cars 
were turned away, he said. 

Kelly- Miller, McCoy 
Play 101 Millers' Area 

PONCA CITY, Okla. - Al G. 
Kelly & Miller Bros.' Circus played 
to fair afternoons and strong night 
business as it added another week 
to its tour of Oklahoma. Col. Tim 
McCoy's Wild West continued to 
draw well, the show reported. 

McCaw Reveals 

Thrill Circus 

Plans, Staff 
NEW YORK - Bill McCaw, 

thrill show operator, has an- 
nounced plans for revised show 
using both thrill show and circus 
acts. Called McCawv's Motor Cir- 
cus, it is scheduled to open at the 
Rose Bowl, Pasadena, Calif., May 
30 -31. 

Announcement of time show was 
made in New York and Los Ange- 
les after weeks of trade talk about 
it. The show has a tie -in with the 
Ford Motor Company. As in the 
past, that company will supply 
cars to the show, and they will 
use a ticket tie -in between the 
show and dealers. 

The McCaw show will feature 
presentation of circus acts on top of 
cars and trucks. A trapeze rigging 
is affixed to a convertible; the 
elephant will work on a flatbed 
trailer, and vehicles will figure in 
presentation of the other acts. 
Several cross -style cages have been 
built and will be used in motor 
parades on occasion. 

The program also will use stand- 
ard thrill show stunts such as 
crashes and ramp jumps. 

Talent Listed 
Acts have been booked thnt the 

World Jungle Compound and then 
AI Dobriteh. Included are the 
Chet Juszyk Lions; Massimmiliano 
Tntzzi, juggling; Mark Smith Lib- 
erty horses; Linda DeSilva, single 
trap; Phil a c i m o, trampoline; 
Glenhills (6), teeterboard; Ivanovs, 
casting bar act; Corrine Dearo, 
cloud swing; Valita and Aldino, 
barrel jumping; Piet Van Brechts, 
contortion; Adamsons, perch; Cos. 
mos, motorcycle high wire per- 
formers; Arturos, balancing; Capt. 
Charles Franks, elephant; Col. 
Harry Thomas. announcer; Phil 
Doto, band; Tommy Comstock, 
calliope. Eight thrill show drivers 
are scheduled, and several clowns 
will be used. 

Harriet Beatty Jr., reportedly is 
breaking a cat act to add to the 
show in mid -summer. 

Advance staff includes John J. 
Hill, Vernon McReavy, Irish Horan 
and Mainick Khambatta. 

The show is booked in Fresno, 
June 1; San Jose, 2; Cow Palace, 
San Francisco, 4.8; Sacramento, 9; 
Taconea, Wash., 12; Seattle, 13 -14; 
Yakima, 15; Spokane, 16; Salt Lake 
City, Utah, 18.19; and Denver, 
21 -23. Route beyond that point is 

tentative. 

Rock & Roll Packs 
All- American Show 

MAYSVILLE, Ky. -A rock 'n' 
roll quintet, the Bergs, was hired 
as a substitute for another act in 
the All- American Indoor Circus 
here recently. The sicav beat for 
circuses pulled a crowd of 2,200 
teenagers in the afternoon and a 
1,200 attendance at night. Show 
also did capacity business the day 
before at Irvine, Ky., without the 
added starters. 

Wewoka, Okla., Tuesday. (7) had 
half and near -full houses. At Shaw- 
nee, Wednesday (8), the show en- 
countered more rain and mud. The 
afternoon house was half of capac- 
ity; night was near -full. Tractors 
and elephants were required to get 
the show off the lot. 

Perry, the Thursday (9) stand, 
came after a 95 -mile jump, which 
combined with mud to delay the 
show. The 3 p.m. show went on 
without the seat wagons. Visitors 
included some veterans of the old 
101 Ranch show. 

Night show in Perry 'drew a 
three -quarter house, and this was 
despite not only tornado warnings 
but also the sighting of several 
cloud funnels during the day. 

Blackwell was played Friday 
(10) to half and near -full houses, 
according to one report, and a 
full afternoon, according to other 
word. Mud was a problem, and 
elephants were used to pull town - 
ers cars off the soft lot. Schools 
were dismissed in the morning for 
students to watch the show, in 
the afternoon for a track meet and 
at night for a dance, and the show 
probably benefited' from all. 

At Ponca City the sisase had half 
and two thirds houses. Muddy lot 
again was a big factor, and all 
units had to be towed. More 101 
Ranch people visited, and K -M 
people visited 101 landmarks here. 

Thousand Oaks 

Animal Shows 

Draw Business 
THOUSAND OAKS, Calif. - 

Circus -type shows at Jungleland 
formerly World jungle Compound 
here, are pulling crowds, particu- 
larly on weekends, Roy Kabat 
Junglelánd general manager, ,aid 
there last week. Attendance at 
weekend presentations ruins as high 
as 2,200, with a 60 -cent admis- 
sion for adults and 40 cents for 
children. 

Performances include Herb 
Wilkins at the calliope, Chester 
Juszyk and lionesses. Henry Tyn- 
dall and chimps, Mabel Stark and 
tigers, Jo and Slivers Madison with 
the five Jungleland elephants 
Stefano Repents with a male and 
female lion group, Frank Phillips 
with mixed wild animal group, 
Eugene (Arky) Scott and elephant, 
Mel Koontz and comedy lions, 
George Fraser and comedy lions, 
and Albert Fleet and fosse male 
lions. 

The acts vary because of movie 
or television commitments. 

Hamid -Morton 

Wins Crowds 

At Harrisburg 
HARRISBURG, Pa. - Hamid- 

Mortoni s Shrine date here played 
to good business of half to full 
houses in the 7,800 -seat Pennsyl- 
vania Farm Show Arena. 

The circus played to houses of 
3,000 and 3,500 on April 29; 4,200 
and 5,000, April 30; 4,000 and 
4,300, May 1; 5,000 and 5,600, 
May 2; 7,000 and 7,400, May 3, 
and 7,600, May 4, it was reported. 

Copyrightecu ntaterir 
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UNDER THE MARQUEE 
Dallas Zoo, in the process of 

raising funds for expansion and for 
buy iug animals, has take, delivery 
on a young gorilla, bought from 
Fred J. Zeehandelaar. 

Visitors on the Cristiani Bros.' 
Circus reports Barbara Fairchild, 
included the Doc Fords, who 
worked their dog act; Lee Virtue, 
Bill Morgan, the John Cloutmans, 
of Ille show's advanc .o, and Ed 
Merrick, retired band leader who 
gave Lee Hinckhy sonie oldtime 
circus music scores. Billy McCabe 
visited with Danny Johnston, of the 
Patin Tree Playhouse, Sarasota, 
while the .,hose suas in Lancaster. 

Cien J. James, writing from 
Kelly-Miller. states that the Kelly 
Millers and daughter. Karen Kay, 
and Jarmes visited 101 Ranch 
points in Ponca City, Okla. . 

The Paul M. Conaways, on the 
way horse from a convention in 
Colorado, stopped off in Memphis 
f r the Cotton Carnival. 

The Charles Delaney and Dick 
Montgomery families, of Detroit, 
caught Mills Bros. at Royal Oak. 
. . . Arch Shuey, Annville, Pa 
notes that Central Pennsylvania 
just had Hamid -Morton at Harris- 
burg and will have Cristiani soon, 
while Beatty will be at Lebanon 
the day Ringling r tens in Hershey. 
10 miles away. 

At the Bratty show in Alexan- 
dria, Va., were the Melvin Hil- 
dleths, tire Dr. William Manns, Dr. 
Watson, the Frank Mulkems, 

PHONEMEN 
Labor Deals rear Tourd. Paean os 

tende and cooperotlm, TINN Deal 

starts soon When to Cos Annelas sas 

ARr Nus enROy uu 
147 W. afh N. LN M/NN 

OUnkirk 4012a Ne eelleCl <ells 

WANTED 
WiLD WEST CANOPY 

Mum tia In good co liaos. WW btu 
/or 

te 
caes er sent lesas. State an Including 

J In fIM letter, Aleo fnteroetea In 
H4M1 Hncener óvala with tootxesle. 

Write at orea aft mol to 
DOD ATTERBURY 
2421 asilen Aw AN. 101 

MUmealrolH, MMMSeIa 

Want Circus Performers 
A'1 around Man and Wife Team or 
,.natteched Girl Aerialist Performers; 
Frankio Lou Woods, answer. 

Dailey Bros.' arena 
Atwood, May 20; Coodiand, 21; both In 
Kansas. Stratton, 22; Mandan, 23; Mar- 
burg. 24: all in Colorado. 

Hagen Bros.' Circus 
WANTS 

Doubla Drummer and Elephant Man. 

Contact as per route. 

PHONEMEN 
Opening immediately, need good Men. 
No drunks. No collects. Bernard 
Gordon, roll me. 

PAUL DAVIS 
Phono: 4-3642 St. Joseph, Mo. 

PHONEMEN 
\cod 4 who arc not afraid to ask. UPC'¢ 

and new advartWn/ medium. 

Phone ATwator 14420, Ne collects, 

C. MERCHANT 
711 Minnow's Ave. Kansas City, Kans. 

By TOM PARKINSON 

Claire and Tony Conway, Paul Van 
Poor, Jim Hershman and son, 
Charles Miles, Bill Rector, Cath- 
erine Gamer, Mr. Felt, the L. Wil- 
son Poarch family, Capt. Bert Shel- 
don and Arthur F. Fawcett. Har- 
rison Sayre was at the Annapolis 
lot. Noted amont those with the 
show are Louis Nagy, Jimmie Arm- 
strong, Frankie Saluto. Dick An- 
derson, Billy Ward, Juan Rodry, 
Encamita Lguana, Jim Kelly, Tom- 
my Clarke, Dave Murphy, Ed Cur- 
ry and Fred Baker. . . Spencer 
Stine and son, Herbert, caught the 
Beatty show at Alexaidrir.. Rob- 
ert D. Good and family visited the 
Beatty show at Wilmington, and 
Good renewed acquaintance with 
Clyde Beatty, whom he had not 
seen since 1945 when the Beatty 
.,how last played the area. Good 
will see Cristiani Bros. at his home 
town, Allentown, Pa. 

Joe Fleming, Trenton, Neb., 
caught Gil Gray's shoe is tticCook. 

Barbara Fairchild writes that 
Steve Kuomicz, once car manager'. 
for Cristiani and now with the Joy - 
land Shows, visited the Cristiani. 
Butch Kelvin, of the Cristiani horse 
department, bought a forge and 
now will do the chow's own horse - 
shoeing. Harry Anderson, En- 
quirer Show Printing Company, 
visited Cristiani Bros. 

Blanche Shields, P:tte.s,rn, N. J., 
tells of special regret upon learning 
of the death of the Ringling ele- 
phant, Modoc, last winter. She 
writes that the bull once saved her 
life in 1937 and that she visited it 1 

every year after until 1955. when 
it was retired to quarters. 

PHONEMEN-25% 
firemen's deal, a aka' work- Office 

"'Proads. 
Book, n<t 

hone-Dent 
CHAPEL 27197 

NI /les: Canal Qa]f 
NASN 

Ne collet», es habit. 

Bert and Corinne Dearo closed 
their season with Orrin Davenpo t 
ai Hibbing, Minn., and returned to 
Detroit. They caught Mills Bros. 
at Royal Oak. From Detroit they 
go to California where Corinne 
opens with the D1cCaw Motor Cir- 
cus. On the way they will visit 
Kelly -Miller. in Detroit, they were 
working on outdoor rigging and 
were guests of the Romigs and 
Rooneys, Birmingham, Mich. 

Rey and Jimmy Goff, who have 
been with Rudy Bros., join the 
Packs \\'estcen unit at Trinidad. 
Colo., a 1,400 -mile jump in Ins 
days. Rudy will reopen in Sep- 
tember. 

Ray Bickford, Clown Club presi. 
dent, is distributing literature from 
the Ringling Museum, Cleaver. 
Brooks and others, in Clown Club 
mail, 

Allen's Performing Bears will 

make the Des Moines Shrine Circus 
and later will play outdoor dates 
for Al Martin until September. 
They are to play school assemblies 
a year starting in September, with 

two months off to make contracted 
Shrine shows. 

Fort' people attended the Elgin, 

Ili., CFA tent's annual banquet. 
with president Don Sexton preset 
ing. Speaker was John M. Kelley, 

of Baraboo, \Vis. Among those 

attending were Clint Finney, Joe 

Taggart and Whitey Savage. Tag. 

gart and Savage made side show 

openings as part of the program. 
Savage, formerly with Ringling 
and other side shows. now is living 

in Barrington, Ill. CFA Herman 

Linden was toastmaster at the 

dinner. 

Hunt Bros.' Circus again has a 

mobile telephone.... Visiting the 

Byron Gosh All- American Circus 
were CFA's Melrose Temple and 

Harry E. Watson and Oklahoma 
Joe- Cosh visited Miller Bros.' Cir 

ens quarters at Pigeon Forge, 
Tenn., where he talked with Wal- 

ter Ginsburg of concession fame. 

Ill the Kelly- Miller band this 

season are Charlie Cuthbert, leader 

and trumpet; Bubba Voss, trumpet; 
LeRoy Short, trumpet; Herb Cliff - 

gard, trombone; Gene Morse, bare. 

tone; Louis Grabs, calliope; Happy 

Belisle, drums, and Harry Smalley, 

bass. All the instruments are new 

Donald Mareks caught Polack 
at San Francisco and Rudy Bros. 
in California stands, . , . john M. 
Herriott, trainer with Cil Gray 
cus, took his third degree in Ma- 
sonry at St. Joseph, Mo.. rece'ntl., 
A daughter, Julia Ann, was loom 
several weeks ago to the John Her -1 

Hons. 

Floyd Henton, director of the 
Omaha Zoo and r CFA, reports 
CFA's Caroline and Frank Jershin 
were hosts to a number of perform- 
ers from the Rink Wright show. 
Guests included the Rink \\'rights, 
Billy Irwin, Smiley, Charlie and 
Mamie Baker, ffoward Adams, 
Dick Ware, Dick Clemens, Emilie 
and Albert (Craigon and Juanita) 
Greenweld, Hubert Castle, Charlie 
and Beverly Allen,' Crud, and Peter 
Lavas, the Zoppe Family, the Lara- 
bees, the Waoean Troupe and the 
Flying Valentines. Co -hosts were 
Marie and John Graf and Floyd 
and Mary Jane [lemon, Henson 
helped on the escape door during 
the Clemens act each show. The 
Miens stopped oser at the zoo be- 
tween engagements. Emilie Green - 
weld's return to work at Omaha 
got much attention since it was a 

year earlier during the Shrine show 
there that she was injured in a fall. 
Among those catching the Wright 
show were the Rev, Clement J. 
Flannery and Roger S. Brown, 
both CFA. 

John Flughum, who will be bill- 
ing ahead of the World of Mirth 
again this season, cr.ttglit the Beatty 
show at Richmond, Va.... Don 

From the Ringling -Bamum show. 

Freddie Freeman reports that the 

performers met at the Carden lot 

an AGVA session at which Dewes 

Bario presided. Albert White was 

elected as AGVA steward for clown 

alley by a vote of 18 to 8. . 

Emerich C. Mrowkowski has joined 

the air force and is stationed at 

Lackland Air Base, San Antonio 
His parents are with the Ringling 

show. The Boswells, who own 

circus in South Africa, visited. 
Among other visitors were Danny 

Kaye, Orson Wells, Lauren Bacall, 

George llanneford Family, Poodle. 
llanneford Family, the louis 
Reeds, Bobby Nelson, John Nelson 

Paul Kaye, Hedda Hopper, the Al. 

va Evanses, Ernie Anderson, the 

Frank Wirths, the Fermis, Pop 
Hausmann, the Emmett Kellys and 
daughter, Margo Clarke, and Du- 

arse Thorpe. 

Among those catching the Orrin 

Davenport show at Hibbing, \lion., 
were Wally and Mildred Ahlberg. 
Gay and Elinor Davison, Dave 

and Beverly Hackett, all CFA's. 
'They visited with the Dearos, the 

Fred Asieron, Harry Haag, Carl 
Marx, Carl Romig, the Wsltet 
Klausers, Gordon Smith, Jeff and 
Peggy Murphree, John Toy, Noble 
Trio, Angelo Wilno, Grover and 
Rita O'Day and Percy Rademacher. 

The Rev. Frank Jennings, chap. 
lain of the British Circus Ring, is 

in New York for the Billy Graham 
crusade at Madison Square Carden, 
after which he will travel to Cali- 

fornia, visiting circuses on the way 

Robert D. Good caught three 
shores in four days, including Hunt, 
Hamid- Morton and Ringling. He 
visited with Jack Joyce on timid- 
Morton. 

The Don Smiths caught Mills 
Bros. at Dearborn, Mich., and saw 
there the show's first straw house 
of the season. The Smiths soon 
will travel to California. 

Justus Edwards has prepared a 
20 -page program for the Polack 
\Vestern show. It uses much color, 
many photographs and new art 
and it appears in two editions, one 
for Shrine dates. 

Karl Erikson, of the Incredible 
Erikson, writes from Caracas, 
Venezuela, that the net is at Coney 
island Park there until June. when 
it will return to the U. S. for Al 
Martin dates. They have been 
quite busy in Central America this 
season. After eight weeks with 
Circo Atayde in Mexico City the 
Erikson were with the Circo 
Panamericano in Puerto Rico six 
weeks. They stopped 

. 
off iii Flor- 

ida between each of the engage- 
ments. They saw the Circo Brazil 
open in Caracas May 4, and that 
show went on to Curacao. With 
the Eriksons at the park are the 
Three Riveras, the Ramses Troupe, 
Ranko Fujisawa, Alba Marina and 
El Negrito Barrios, 

Ray and Claire Brison, Reading, 
Pa., caught the Hunt show at hiel. 
lei town recently and visited with 
Marguerite and George Barton, the 
(tiding Newmans and Harry and 
Charles Hunt, Also on the lot was 
Charles Kistler, On the stas home 
the Brisons visited Boots and Janus 
Mclnness. Brison has his juggling 
act booked at a number of parks 

Lyman Sheldon, Hollywood, 
writes that Rose Gold Trio were 
guests at his circus room, where 
the costume Rose Gold swore when 
she fell a year ago is on display 

. Roger Towne, CFA, caught the 
Ringling show and visited with 
Frank Small, old -time hostler. 
Towne also caught the Shrine show 
at his home town Buffalo. 

Red Davis and C. B. Smith, 
CFA's, caught the Beatty show and 
visited with friends, including 
Count Nicholas, . . . Tom Powers 
is with the Hawthorn- Melody Zoo. 
Libertyville, Ill. 

Visiting the Beatty and Cristiani 
circuses recently was Anhui Hoff 
man, veteran miste show manager 
who had the kid show on the !eat 
ty show last season. 

Officers of the Chicago (t.A tent 
are John Harrop, president; Ken 
Fishleigh, vice- presit'.ent; Alan Da- 
v:dson, secretary, and John 7,syeifle, 
24 hour man. New member is 
Jim Henneberg, Hammond, Ill. 

When the Clyde Beatty Circus 
played Richmond. Va., Colleen 
Alpaugh, Maria Rodry, Encarna- 
cion, Rosa Marie Nicholas, Audry 
Smith, Lielani Becker, Attiliana 
Seguia, Jimmy Armstrong, Shorty 
Hinkle, Eddie Dillum and Gene 
Menden were entertained in the 
Italian Kitchen by circus fan Cliff 
Glotzbach, 

PROMOTERS 
To start work now for full season 
with circus. Call or write, after 
Friday, May 24: 

JACK LA PEARL 
Oak Manar Hotel, Oak Park, Illinois 

Euclid 3 -4800 

A.S.: Wally Crabtree, Macomber, 
Bill White, please answer. 

WANTED 
for 

SARASOTA CIRCUS 
Ground, Aeriol and Animal Acts; 
Clowns, Organist with own, Bill. 
poster, Phonemen. Contact 

R. LARKIN 
Blytheville, Ark-, 20.21; Sikeston, 
Mo.. 22 -23; Cape Girardeau, Me., 
24.25; Marion, Ill., 27 -28. 

CHARLES KYLE 
Want Partner -Hotpot experienced Ad- 

Crusade 
Promotion Man or Woman for 

far Talenom -Radio Free Europe 
Deal. Local Talent Cr Processional Shows, 
answer. A good thing for any Park - 
Recreation Censer or any Attraction giv- 
ing a percentage of the gross. I can 
menage it. Experienced Showman and 
Pubti Man. Can promoto any At- 
tractioon, 

n, 
Fairs, etc., Stadiums. Address: 

CHARLES KYLE 
1564 Broadway 

Billboard 
ay NewYork City 36 

BENSON BROS.' CIRCUS 
Wants Promotional Directors capable of 
gelling money. Plenty good towns, more 
to follow. (No drunks or limbs.) Want 
Wild West people for concert; Working 
Men, come on. Address; 
McAlester, Okla., May 22; Ft. Smith, 
Ark, 24; Russellville, 25; tit Rock, 
27; Brinkley, 26; Memphis, Tenn.. 29; 
Dyersburg, 31; Fuson, June 1; Metrop- 
olis, Ill., 3; Johnston City, 4: Quote, 
S; Centralia, 6; Vandalic 7: Decatur, B; 

, 10; Danville, 11; Tema Haute, 
Ind., 12. 

2-PHONEMEN-2 
Strong' ctoleN. L'PC'e, tanners, book 
Pd. collectors Par dalli on denvered 
business. I:o advances. Phones ln, book 
eartled 0 ars, In. Duncan & 
I3arnCY Boyars, I'll tee YOU Ietti 

JOHN C. GOLDEN 
Ph.: sACksen 6.1227 A swckwn S-1a42 

Nun11n W. Va. 

GARDEN BROS.' CIRCUS 
WANT AT ONCE 

Balers and Lithographers, also Bon 
Canvasman for 80' Round End To, 

Contact JACK RAMSEY 
461 Church St Toronto, Ont., Caned. 

PHONEMEN 
Jos. Wright, Chu. Cooke. Ed OYell, 
contact u. out caber, sellable, 
bontlable. if you cant work IoBitlmately, 
we don't ant you. Steady ork-Pay 
dally -Cool Seen. . Book, TlrkeU, 
VPC 

MAC JOHNSTON 
r00 E Kearney Sprin/fietd, Mo. 

PM1eM 1 -t20a, No coll... Please, 

CIRCLE "A" RANCH CHAMPIONSHIP RODEO" 

WANTS FOR 16 WEEKS' BOOKING, STARTING JUNE 20 
Cowboys, Cowgirls, Rodeo Hands, Announcer, Circus Ads, Rodeo Clowns, tossed: 

ARNOLD HAMPTON, General Manager It Owner 

ALSO WANT 
Phone Men tt Women, Promotion Mgrs., Billposters, Contracting Agent, Concession- 
aires, for largest and best equipped Rodeo on tour, contact ARTHUR STURMAK, 

General Agent, 
Bob Beck, Ted Dadrick, Sadler Bros.; Marie Reid and others. contact ms far year 
around operation. 

Address c/o CiRCLE "A" RANCH 
R.R, a1, Sponsvilto, Kentucky Phone: Volley 6- 9396- Henderson, Ky. 

ACROBAT WANTED 
WEIGHT 210 to 275 Ibn. Year around Job. starting at 010,000. Ave 15 to SS, Height 54 

to 6.1. Muscular body. P;efer Poll,h descendant but any nationality will be accepted. 

Send photos and publicity material to 

HERB RODEMS, 300 Main St., Buffalo 2, N. Y. 
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Miss. State Pushes 

300G Bldg. Program 
Constructs Two Exhibit Halls, 
New Entrance, Adds Turnstiles 

JACKSON, Miss. -A $300,000 ly illuminated, N. S. Ht,nd, fair 
manager said. 

The fair's plant -improvement 
program, it was pointed out, has 
been made possible by the fair's 
shift last year from a free gate to 
an "everybody pays" policy. The 
added revenue derived will amor- 
tize the improvements. 

Attraction -wise, the fair this 
year will present an ice show for 
the first time, having booked in 
"Ice Vogues of '57.' For many 
years the fair offered a traditional 
revue in front of its grandstand. 

The Royal American Shows 
again will be on the midway. 

plant -improvement currently under 
way at the Mississippi State Fair 
here includes the construction of 
two exhibit buildings, an addition 
to the livestock barn, erection of 
a new entrance, paving of walk- 
ways, and the installation of turn- 
stiles at the main entrance. 

The two exhibit buildings are 
each to be 98 by 180 feet. One 
of them will be used for agricul- 
tural exhibits, the other will house 
commercial exhibits. Construction 
of these buildings is well advanced. 
Both will be clear- spanned struc- 
tures. 

The addition to the livestock 
barn will be 90 by 160 feet and will 
handle 200 head of cattle, thus 
doubling the fair's facilities for 
livestock. The building is to be 
brick on the front side, open on the 
other sides, and have a steel roof. 

An old frame exhibit building 
has been razed and the land it 
occupied is to be provided with 
walkways and the other space thus 
freed will be used for commercial 
exhibits. 

Five Perey turnstiles are to be 
installed at the main entrance. 
Plans for the new entrance call 
for it to be brightly and attractive- 

1:0. BOX 1553 SOUTH SIDE STATION 
SPRINGFIELD, MISSOURI 

Fer Tear 
Fair... Park ... Celebration 

Book 

THE MALKO TROUPE 

MIRE MACRO nbominy on9 Ì. 

ACTS & ATTRACTIONS 
WANTED 

For Fairs and eolobrations. Novelly A., Joggling Act and Animal Acta. 
Want a Flying Act or a good Aerial Act 
for Aug. 31 and Sept. 1 -2 -3. Send photos, 
Drifts and deotI00l 

Oas10n1 tefrscfbm TM Nucal A9antY 
Zan St. LProvidance 

!f. HYaclnlh, OuaWC, Canada. 

Muskogee, In 

Tie -In With 

State Birthday 
MUSKOGEE, Okla.- Oklahoma 

Free State Fair this year will go all 
out to tie in with Oklahoma's 50th 
birthday and a number of new 
features are planned, Tom Con - 
r a d y, president - manager, an- 
nounced. 

The fair will open a day earlier 
on Saturday, September 14, with 
a parade and 30 bands competing 
for trophies and cash. Gov. Ray- 
mond Gary will lead the procession 
and will cut ribbons at the gate to 
open the nine -day fair. 

Also new to the program will be 
a typical farm family day with 
families from 30 counties attending 
the fair under management aus- 
pices. To further accentuate the 
semi -centennial, all superintendents 
in the women's department will 
wear squaw dresses. 

In preparation for the up -dated 
pace, the grandstand will have a 
new roof and the interior of all 
buildings on the grounds will be 
repainted, Conrady said. 

The fair, as usual, will operate 
behind a free outside gate and its 
grandstand admission charge will 
remain at $1.50. 

WANTED 
MIDWAY RIDES AND 

SHOWS 
August 5 through 10, 1957 

KNOX COUNTY FAIR 
cement 

ERWIN D. SCOTT, Sec. 

Bicknell, Indiana 

CARNIVAL WANTED 
To 

SAPPY COUNTY CENTENNIAL CELEBRATION 

Week of August 5 Hirn 10 
Send full Information on number of Rldaa, Shows and Concessions tot 

Harold Pfander, Gen'I Chairman 
SaryY County Confannlal, Milavua, Haar.. 

MAPS PLANS: 

WFA Skeds 

Meets, Names 

Committees 
SACRAMENTO -The Western 

Fairs Association adopted and ap- 
proved an annual operating budget 
of $78,835, set dates for regular 
meetings, and President Everett 
Estes named committees for the 
year at the winter -end meeting 
here. 

Meetings scheduled include ses- 
sions here July 24 and September 
25, and in Fresno November 20. 

Committees named by Estes in- 
clude: Annual meeting, T. A. 
Dodge, R. J. Christiansen, L. II. 
Burns, Carl T. Mills, Tom Camp, 
Fred Bruderlin, R. E. Walker and 
L. E. Ver Husen; co- ordinator com- 
mittee -county fairs, Roy Schoepf, 
R. M. C. Fullenwider, William 
Wilson, Tulsa Scott; dates commit- 
tee, Mills, A. G. Marquardt, Scott, 
Norman Sundborg, Schoepf, Bob 
King, E. W. Dixon, Oren Robert- 
son, 

Exhibits - concessions, Paul T. 
Mannen, Frank Allen, Bruderlin, 
M. E. Hartnett, Duane (Spike) 
Hennessy, John McMurray, Alan 
Milnes, Ted Rosequist, Phil Shep- 
herd, Dick Turley, Walker, John 
Hennessy, James W. Trimingham; 
exhibit design, Ed II. Clendennen, 
Guy Davenport, Dorothy Duncan, 
Ken Fry, Clarence Jackson, C. P. 
Lewis, L. W. Lewin, Bob McClure, 
Gregg Myers, William Straub, Alex 
Thorburn, Goula Wait, George 
Wise; fairgrounds maintenance 
study, Dale K. Campbell, Dorn 
Fusaro, Bob King, E. P. Johnson, 
Dave Lester, D. V. Stewart, Bud 
Nelson. 

Horse shows, Harrison Cutler, Ionia Secy. Ed Paine, J. M. Leonard, Cordon S 

Calgary Pulls Million 
During Off Season 

CALGARY, Alta. - Off -season 
use of facilities at the grounds of 
the Calgary Exhibition & Stampede 
has increased to the point where 
a total of 1,150,000 people, in addi- 
tion to the fair attendance, have 
come thru the outside gates the 
past year. 

Maurice E. Hartnett, general 
manager, said this whopping num- 
ber of people came out to attend 
livestock shows and sales, horse 
shows, horse races, sports exhibits, 
better living exhibition, hockey 
games, stageshows, boxing and 
wrestling. 

Hartnett is looking to a success- 
ful four -day stand of Polack Bros.' 
Circus during the July 8-13 fair 
here. The show, the Eastern Unit, 
will be billed as the Stampede Cir- 
cus. Additional strength will be 
added to the attraction program 
by Larry Ruhl and Sandy Winters' 
helicopter act, which will be fea- 
tured both afternoons and evenings 
during the run. 

Otlser features will be the Na- 
tional Hereford Show, the return 
of the Mexican Village for the sec- 
ond year and professional wrestling 
in the Corral on July 8 and 9. 

The fair's entire publicity pro- 
gram will be stepped up, Hartnett 
pointed out. Fred Kennedy has 
been hired as a full -time publicity 
man, the first on record for the 
Calgary Exhibition. The fair is 
now producing its own souvenir 
program and plans to give more 

Rose Sarlow 
Resigns as 

Harlan, Nye Wilson, Ed Van Cleve, 
Alan Ross, Max P. Schoenfeld; 
nominating, J. E. Whitaker, chair- 
man; rodeo, Stuart Waite, Mills, 
C. A. Rigsbee, A. A. Jensen, Lewin, 
Harlan, Ralph Barnes; service 
members (carnivals and suppliers). 
Waite, Ed Warrener, Dixon, Cecil 
Matthews, Robert Towers, Sund- 
borg; ladies' events -annual meet- 
ing, Mrs. Inez M. Cecil, Mrs. 
Everett Estes, Mrs. Frank Bakman, 
Mrs. William C. Crossland, Mrs. 
Gordon Harlan, Mrs. B. H. Jones, 
Mrs. Thor P. Koller, Mrs. W. Kent 
Levis and Mrs. J. E. O'Neill. 

Jacksonville, Fla., 
Inks Leo Carrillo 

JACKSONVILLE, Fla., - Of- 
ficials of the Greater Jacksonville 
Fair have announced the signing 
of Leo (Pancho) Carrillo, Western 
actor, to head up a new grandstand 
attraction this year. The fair runs 
November 14 -23. 

Ted Chapeau, president, an- 
nounced that Carrillo would head 
up a circus -type revue November 
14, 15 and 16. The fair is also 
looking into signing an ice or water 
show for the final six days. 

The fair has again posted $10,- 
000 in premium money. 

Calif. Bill Proposes 
Mandatory Kid Days 

SACRAMENTO - All State 
supported fairs would be required 
to have one day of free admission 
for children under 12 years old 
under Bill 1226, approved by the 
California Senate. Miller intro- 
duced the bill after seeing the suc- 
cess of kids' day at the California 
State Fair and Exposition here last 
year, 

IONIA, Mich. -Rose Sarlow, 
veteran secretary of the Ionia Free 
Fair, resigned from that position 
here Wednesday (15). She had 
been with the fair for 22 years. 

The resignation was accepted by 
the board which passed a motion 
commending her past work and 
her untiring efforts in behalf of 
the Fair. By special vote, she was 
given three montos' sa! ry follow- 
ing Ilse resignation date. 

Miss Sarlow said, "My decision 
was necessary due to conditions 
which have existed over a period 
of years and over which I had no 
control. It has been a pleasure 
to have had the opportunity to 
meet all Ilse nice people in the 
fair world, and I trust that some- 
time in the future I may have the 
opportunity to again be connected 
with an organization of this type." 

No successor has been appoint- 
ed. Also to be named is an assistant 
to Allan N. Williams, fair president. 

The fair is currently rebuilding 
its grandstand stage .a- an esti- 
mated $7,500. 

PNE Seeks 
City Help 

VANCOUVER, B. C.- Pacific 
National Exhibition will get the 
services of the city's planning de- 
partment to plan its overall de- 
velopment if the city council ap- 
proves a recent recommendation 
made by the board of adminis- 
tration. 

The PNE wrote to the city re- 
questing this service and stated it 
was willing to pay for it The 
board was told that the city's plan - 
ning department could handle the 
work, but it would mean postpon- 
ing other jobs which the planning 
department is now doing. 

attention to the promotion side of 
the entire year -round operation. 

Physical improvements this year 
include new 4 -H facilities and addi- 
tions to the livestock building and 
the new $800,000 Administration 
Building, which was completed 
after the 1956 fair. A new camera 
patrol for the horse racing is also 
being installed. 

Agency Named 
For Syracuse 
Ads, Publicity 

SYRACUSE, N. Y. -- A new 
public relations firm has been 
chosen to represent the New York 
State Fair this fall, according to 
Daniel J. Carey, agriculture and 
markets commissioner. 

Carey named Coolican, Coe and 
Coolican, of Syracuse and Utica. 
The agency, a major one in Cen- 
tral New York State, is headed by 
James J. (Bud) Coolican, Richard 
E. Coe and Thomas D. Coolican. 
The brothers, who established 
their own firm in 1951, merged 
their operations with the Coe 
Agency in 1958. 

The contract covers all phases of 
public relations and advertising for 
the fair, which nuns August 30 
thru September 7. William F. 
Baker is fair director. 

It was also announced that Rob- 
ert F. (Deacon) Doubleday of 
Syracuse, radio -TV personality, 
has been named to the fair's ad- 
visory board, replacing the late 
Harry Ehle Sr., of Liverpool. 
Doubleday has an early -morning 
broadcast on WYSR and WYSR- 
TV, and has been connected with 
the fair's horse show since 1949. 

McBeaih Quits 

la. State Post 
DES MOINES - N. W. Mc- 

Beath has resigned as treasurer of 
the Iowa State Fair and William 
Ritz, Polk City, has been named his 
successor, 

McBeaih has been treasurer of 
the fair and a member of the 
board since 1931. He resigned 
due to poor health. 

Hitz is vice- president of the 
American Dairy Association, presi- 
dent of the Iowa State Dairy 
Association, and a director of the 
National Dairy Shrine Club. 

Detroit Adds 
Board Member 

DETROIT -Jack W. O'Connor, 
Hastings farm operator, has been 
named to the Michigan State Fair 
Commission by Gov. G. Mennen 
Williams. The appointment has 
been confirmed by the eSnate. 

Grounds Superintendent 
Resigns at Ind. State 

INDIANAPOLIS - Jesse De- 
Vault, superintendent of grounds 
at the Indiana State Fair the past 
12 years, will resign from the staff 
effective May 31, 

DeVault, who was well known 
to show people and exhibitors, will 
return to his 80 -acre farm in 
Tipton County. 
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WOM Spruces Up 
For May 28 Preem 

RICHMOND, Va. -A major 
equipment refurbishing program is 
under way at the World of Mirth 
Shows win t sr quarters. The 
amount of materials and the per- 
sonnel involved in the project 
promises a sparkling appearances 
for the opening stand, May 28, at 
Plainfield. N. J. 

The effort reflects the happy out- 
look of Frank Bergen, general man- 
ager, and the show personnel. 
Bergen forecasts an excellent year. 
basing his prediction on the sound 
economic stahts. 

Work and wages continue at 
record highs and, as always in the 
past, the organization is routed 
thru the industrial East for its still 
dates. It is here that wages and 
spending generally reflect some of 
the nation's top per capita earnings. 

Paint Via Tie In 
About 55,E worth of paint, ac- 

quired tins a tie in with a major 
producer, plus an almost lavish 
amount of new building material, 
makes this the biggest pre- opening 
work program that the show has 
undertaken in several seasons. All , 

and 
the wagons are being painted 

Tricky Weather relettered after first being 
steamed, chipped and repaired. 
This phase has resulted in a pro- 
duction line effort with Jim Bergen, 

In Nebraska assistant to his uncle, supervising; 
the now. 

Flat cars have been chipped and 
redecked where needed. They have 
been painted silver and the show 
title, in 10 -inch shaded letters, is 
being added to each. 

Bernard (Bucks) Allen, conces- 
sion manager, his 
equipment in excellent shape. The 
show supervisory personnel is at 
full strength with the office func- 
tioning under the direction of 
George (Bud) Sollenberger, secre- 
tary- treasurer. 

A strong line -up of show attrac- 
tions is promised, with features 
ranging from calypso to a com- 
pound of wild animals, 

No Weather Remorse 
Altito the spring weather has 

been exceptionally good, there is no 
remorse voiced in quarters over 
the late opening. In the interest 
of saving costs, Bergen several 

years ago decided to open at the 
end of May and so avoid a month 
of operation that more often than 
not brought rain, mud and cold 
and very few dollars. He main- 
tained that the money saved could 
be better applied to the improve- 
ment of show attractions. 

Early season dates are reported 
strengthened with the switch of 
several New England dates. The 
new stands have seldom, if ever, 
seen a show of this size. On the 
basis of past experience in Yankee - 
land, fine business is anticipated. 

Show representative Gerald Snel- 
lens, based in New York, has sched- 
uled printing of his magazine. The 
ad content and dollar earnings of 
the pr&opening effort are said to 
have increased. Billing in the 
Plainfield area is extensive and has 
been completed. The date will be 
followed by one other New Jersey 
stand at New Brunswick. 

Thomas Meets 

Fair Time 

Sets Rides 

At Pomona 
POMONA, Calif. - Fair Time 

Shows, Inc., of which Olivia Wald- 
ron is the president, will furnish the 
portable rides on the Harry A. 
Illions midway at the Los Angeles 
County Fair here for 17 days 
starting September 13. 

Only six of the shows' major ride 
complement will be used. These 
will include two Ferris Wheels, 
Rock-O-Plane, Octopus, R011-0- 
Plane, and Tilt -A- Whirl; Nine of 
Fair Time's kiddie rides will be 
used in what is designated as the 
No. 2 kiddieland located near the 
Mexican Village, 

The permanent rides and attrac- 
tions in the main fun area along 
with the kid rides in the No 1 
kiddieland will again be owned 
and operated by Mons. 

Last year the zone was sup- 
plemented by equipment of Pan 
American Amusement Corporation. 
Equipment of Frank W. Babcock 
United Shows, and Superior Shows 
have also played here. 

NORTH PLATTE, Neb.- -The 
Art B. Thomas No, 1 Shows which 
this season had its earliest opening 
on record, has been getting its share 
of tricky spring weather, Bernard 
P. Thomas, owner -manager, reports. 
Show opened April 24 in Grand 
Island, Neb., and has done business 
when the weather permitted. 

Still dates will be on the route 
until early June, when the first 
celebrations will be played, and 
then. the showy starts its fair trek 
at Ada, Minn., June 27. Major 
fairs on the mute include those at 
Pueblo, Colo.; Huron, S. D.; La- 
Crosse, Wis.; Spencer, Ia., and tub- 
bing, hiinn. 

A new Rockoplane and 16 -ear 
Octopus arrived in time for the 
opening at Grand Island. The 
rolling stock is painted red and 
white, with the show name lettered 
on the white nose of the cab. 

Staff, in addition to Thomas, in- 
cludes Bob Platt, secretary-, and 
Ray Cammack, general superin- 
tendent. Latter has his Dodgem 
back with the show, Bili Boyd has 
his new Spinaroo booked, and lay 
Ransdell is here with Floyd King s 
Coaster. Pop Willard is using his 
elephant as a kiddie ride but early 
in June will frame a free show 

(Continued on page 39) 

Weather Okays 

Island Manor 

Spring Dates 
NEW YORK -Annual Nassau 

County tour of the Tamargo fam- 
ily's Igland Manor Shows was in 
its third week last week in Free- 
port. Show plays its entire season, 
17 -20 weeks, in the New York 
suburbs, within the same county. 

On the Freeport lot were eight 
rides. Lot is a bad drainer and 
rain last sear muddied it for the 
entire week. This year the weather 
was excellent and the date, under 
Legion auspices, was a big winner. 

Concessions include Bob Lavine, 
basketball; Dan Lehman, milk bot- 
tle; Peggy Minden, duck pond; 
George Minden,- tip -over Coke; 
John Jacobson, balloon darts; Ken 
Larson, milk can; Mrs. Ken Lar- 
son, tip-up Coke; Bunny Feinstein, 
Derby; Lottie Feinstein, ring the 
Coke; Lucv Jacobson, hand striker; 
William Schneider, long range; 
Bennie DeFelice, hoop -la; Midge 
and Barbara Tamargo, watch -la; 
Margaret Brown, electric roll - 
down; Caw Cauliford, cigarette 
gallery; Nina Rotella, star dart; 
Frances Dion, jewelry pitch, and 
Irene Tamargo, cat rack. Margaret 
Lane is managing the popcorn and 
floss wagon, and James and Minnie 
Conners have the grab joint. 

Jerry Rotella is electrician and 
diesel superintendent, and Warren 
Tamargo. ride superintendent. ' 

AT ITS MIGHTIEST 

RAS Unfolds New 
Ride, Show Power 

Continued from page 24 

Fred Siedelt and Walter (Doc) 
Kann. 

Games Up -dated 
The games concessions, as well 

as the rides and shows, pack more 
appeal and far greater money- 
getting potential than last year. 
Whitey Weiss, touring for the first 
time as the Roy-al's concession man- 
ager, has effected mans changes. 
There are a considerable number 
of new faces among the concession - 
aires. The stands are attractively 
framed and well- stocked. 

Carl Sedlmayr, the Royal's co- 
owner and general manager, said 
that the show will throw out more 
merchandise at its con cession 
stands than ever before. - 

The senior Sedlmayr is putting 
greater emphasis this year upon the 
kiddieland. The able Bobbie Has- 
son, who is new to the show's 
staff, has been given as his pried- 
pal assignment t the job of building 
up kiddieland grosses. C. J. Sedl- 
mayr and Hasson will each at vari- 
ous times this season go ahead of 
the show with him to lay out the 
lot, Carl Sedlmayr mid. In the 
past he has always handled this 
task himself, doing it by his favor- 
ite method, stepping it off, rather 
than using a tapeline. 

The Roy-al last year for the first 

DROUGHT BROKEN: 

Dallas Fair Fun Zone 
Looks to Big Season 

DALLAS -The sun was in the 
Heavens. The long rains, which 
had pelted -and flooded -the area, 
had stopped. 

si'e've had it." 
Looking out over the spick -and- 

span midway of Stare Fair Park 
here, Joe Murphy paused, then 
glanced sky-ward. 

"And, it s been a- hurting." 
Murphy's intentness faded as he 

scanned the clear blue overhead. 
His face broke into a broad smile. 

"After all, we're going to benefit 
plenty later on." 

The skipper of the Pugh - 
Murphy-L i n d s e y operation, the 
largest on the midway, continued: 

This will be the first time in 
many years that the State Fair of 
Texas will ran without bucking 
drought conditions." 

To Murphy and others on the 

Two Weeks in Leiperville 
A Winner for Vivona Midway 

PHILADELPHIA - Following Show heads next to West Ches- 
ter, Pa., and will route around New 
Jersey this year on its way into 
New York State. 

A bingo was held in Leiperville 

two excellent weeks at Leiperville, 
Pa., the Vivona family's Amuse- 
ments of America Shows opened 
Monday (13) at Cheltenham and 
Wadsworth avenues. First two 
days were good, with rain falling 
late on the second night. 

All hands put in two good weeks 
in Leiperville, with back -end top 
money shared by the Tirza revue, 
fronted by Joe Boston, and the 
Tony Mason revues. Joe Boston is 
talker. 

Reporting better - than - average 
business were Danny Dell, Joe and 
Aggie Ross, Roe Cenname with 
bingo, Walter Cox's record joint, 
Sam Applebaum and wife, Chap - 
pie; Marie Vivona, Peggy Wilson 
and Jack Cohen. 

for benefit of the Miami Show- 
men's Association, of which John 
Vivona is third vice- president, and 
several hundred dollars were re- 
ported raised. Jimmy Chevanne, 
who had the Side Show, returned 
home to Florida following a heart 
attack. 

Novelty Joe put his new Roller 
Coaster into action, and Tarzan s 
Snake Show has been repainted by 
Don Crawn. Joining in the boom 
business in Leiperville were the 
John Dempseys and Tony Mason 
with his two shows. 

State Fair Park Midway, the fair is 
all -important. All of the many 
days before the fair are as nothing 
compared to the fair. It is remarkable -our gross at the 
fair has climbed each year even 
tho drought conditions grew 
progressively w or s e," Murphy 
mused out loud. 

The State Fair Park has been in 
daily operation since April 13 and 
some week-ends before that. And, 
during that time it suffered almost 
ceaseless rain. 

"The heartening thing is that 
when we got weather, we got 
better business than last year. 
Everybody is working, or, at any 
rate, any one who wants to is 
working. Conditions are excellent," 
Murphy commented. 

The Margaret Pugh -Joe Murphy - 
T. O. Lindsey combination operates 
12 rides, the Funhouse and all the 
games concessions on the midway. 

In all there are 28 rides in the 
line -up. Others who have rides are 
the Fred McCalis Senior and 
Junior, who together have six 
riding devices (and the Arcade); 
Ed Meek, who has four; Henson 

(Continued on page 39) 

Dallas Club 
Seeks Home 

DALLAS - The Texas Show- 
men's Club has set tentative plans 
to acquire a permanent home this 
year, John A. Pool, of the organiza- 
tion, announced last week. A com- 
mittee is being organized to search 
for a suitable location, he said. 

Pool also reported that a num- 
ber of name performers have been 
signed up for the Damon Runyon 
Cancer Fund Benefit Show in Sep- 
tember. The club is a participating 
sponsor of the event. 

time set up a kiddieland off its 
main midway. It had a separate, 
attractive entrance, special lighting 
and cut -out figures of clowns and 
soldiers down the center of the 
rhea, and spotting a then partly 
rebuilt and redecorated German 
mechanical. band organ at the rear 
of the moppet ride zone. During 
the past winter, additional work on 
the organ was done and it is now 
not only a thing of beauty but all 
of its various and many instruments 
play to provide delightful music, 
ideally suited-for the area. 

The show's winter quarters ex- 
penditures were the second highest 
in its history. The results of the 
outlay are not visible to carnival 
patrons hecáuse most of the work 
was on building new wagons, im- 
proving existing ones, up- dating 
railroad equipment, standardizing 
show paraphernalia, etc. 

As a result of winter quarter's 
work, which at peak had more than 
125 men on the payroll, all of the 
show's many wagons. with the ex- 
ception of the sunburst -wheeled 
press wagon and a pole wagon, 
are on pneumatic tires, equipped 
with wheels each of which have 
six lugs and thus are interchange- 
able. 

The Royal has been pushing 
standardization of equipment for 
years, and one of the winter quar- 
ters projects was the building of 
about 80 locker -type trunks used 
for transporting equipment, materi- 
al, or supplies. The use of standard- 
ized lockers will, it was pointed 
out, make for speedier loading of 
show wagons. 

Continental 

Ends Wet in 

Schenectady 
HUDSON, N. Y.- Continental 

Shows played here on its usual lot 
the week ending Saturday (18), fol - 
lowing a barely satisfactory date 
in Schenectady. Hudson lot has 
been played for six years. 

Schenectady week was good un- 
til Friday and Saturday (10.11) 
when rain claimed both days, mak- 
ing the difference between an ex- 
cellent date and a just passable 
one. 

Lot was on the Beverley Hose 
Park on Curry Road. Paul La 
Cross, general agent and publicist, 
promoted a TV appearance on 
WRGB where he performed his 
knife and tomahawk throwing act 
with his assistant, Cina. Visitors 
on the lot included Danny Dorso, 
bingo operator on the O. C. Buck 
Shows, which played Troy that 
week. 

Weather Crimps Debut 
Of Stark's Gold Bond 

CREVE COEUR. Ill.- Mickey 
Stark's Gold Bond Shows opened 
here Friday (10) in rain and cold 
weather, but between showers some 
patrons braved the elements and 
everyone got a little money. 

In the line -up were 12 rides, 8 
shows and 30 concessions, with a 
cookhouse slated to join soon in 
Ottawa, Ill. New this year are a 
Rolloplane, Coaster and Ferris 
Wheel, Four trucks arrived during 
the stand here, making total of 
35 in the fleet. 

www.americanradiohistory.com
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ATTENTION 

CANADIAN RIDE FOREMEN 

Can Place for Season Starting June 15 

IN THE UNITED STATES. 

Foremen who tan drive semis. No drunks 
or chasers, only sober, reliable Help. 

Foremen for Ferris Wheel, Dodgem, 

Octopus, Round -Up, Rock -oPlane and 

Tilt -A- Whirl. All replies to 

WILLIAM T. COLLINS 
Sot L 7SM St. Mlnneapelb, Minn. 

WANT TO BUY - 

FOR CASH 
Ferris Wheel. Merry- Co- Round, Octopus 
or other major Rides. Also Kid Rides 
nor conflicting. All must be in good 
condition. 

DONALD DONNELLY 
2E01 so. 18th 5t. St. Louie 18, Me. 

IPhone: ..Respect 2 -5847) 

WANTED 
Rides (Ferris Wheel, MerryGoRound 
and Kiddie Rides) and Concessions for 
July 4.5.6 and 7, 1957. Contact 
SAL ANDRONICO or GLENN REX, Rona, 
Ohio. Phone: Rock Creek, Logan 3 -2942 
or 3 -2948. 

NOTICE 
CARNIVALS CIRCUSES 

ter rent or lease: Short or Lone Stand, 
two Spots In Abilene, Texas -one Twelve 
Acre flea Air Rase antl one Two Aare 
Lot ou ULWay 80 East, S<e 

JENNY WILSON 
W nafllnl Promoter 

Key City ene um; write P. O. Rex 
1113, Abilene, Tex., or ..hone OR 4111e 

WANTED 
Rode operator for SlerryGo- ROVnd. 
Tllt-AW61r1 d Scrambler. uuae be 
sober and ro11abN. 

DELGARIAN AMUSEMENT CO. 
1331 N. Newland A 

Chkaeo 33, ItIlnols 

MOTOR STATE EXPOSITION SHOWS 
Want Electrician for Ole., and 
Transformer. Lone season. Can 
Piece Foremen for Merry- Go-Round, 
Octopus, Tilt and Wheel. We have 
3 units. Also want Second MOP who L 

Holly. Mich., this week. 

JOE FREDERICK, MGR. 

WANTED 
DERBY HELP AND CALLERS 

CARL HANSON 
5975 N.W. Second Ave. Miami. Fla. 

P.S.: Leonard Liddle, contact. 

WANTED 
DIM. ttrMO., Entehmen. Jewelry Con- 
c.alonalroe for N. Y. Mirror Alr Show 
June 1. AI. have 2 good Jewelry Loco 
Lions for rent at Wert Vlr'I's state 
Fair, Ronceverta, W. Va. 

Apply to A. HYMES 
453 S'"Viady Ave., areeklyn S, N. Y. 

Call Prnitlwi 4afa1 
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AMERICA'S 

ULTRA- MODERN 

MIDWAY 

WANT FOR OKLAHOMA SEMI -CENTENNIAL EXPOSITION 

OKLAHOMA CITY, OKLA. -24 DAYS -JUNE 14 THRU JULY 7 
LARGEST SPRING CELEBRATION IN HISTORY 

RIDES 
WANT ONE MORE $5 WHEEL, ROLL -O- 

PLANE, LOOPER, C- CRUISE, FLYING SCOOT- 

ER, SPITFIRE, SPINAROO OR ANY MAJOR 
RIDE NOT CONFLICTING. WANT FUN 

HOUSE AND GLASS HOUSE. 

ADA, OKLA., WEEK MAY 20 

CONCESSIONS 
PHOTOS, SCALES, GRAB, 

MONOGRAM HATS AND 

GLASS PITCH 

All Contact: E. E. 

35 -Car Railroad 

Show On Trucks 

z-- 

HELP 
WANT RELIABLE SECOND MEN 

ON ALL RIDES. MUST DRIVE 

SEMIS AND HAVE LICENSES. 

McCRARY, Mgr. 
PONCA CITY, OKLA., WEEK MAY 27 

,I ,,i;,n.11,l nl;.u' I .i .0 ti:c ,:,'rd:IlliL'IIIIIIIIIIl11111111n1g 
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1,, r ßi;1. The Aristocrat of Show Business .;;1 

REITHOFFER- 
III Business Over 50 Years 

I;;;I 

Jj 

I, 

Whitey Beardsley wants for the Reithoffer Big On opening with a big celebration lane 2 at College. 
ville at Eaglesville, Pa. 

CONCESSIONS: Can ,,. neat Arcade, Scales, Novelties, Short Ronge or any Hankies that don't conflict. Need Agents 
who can stand prosperity and will stay. Need two Truck Drivers (semi). Can use a lot Man who can handle a Show 
of this sire. 

This Show operates 52 Rides on two Units. After Foglesville the Show plays Celebrations at Phoenixville, Pa.; Tower City 
Pa., and a mammoth Fourth of July Celebration of Shinglehouse, Pa. Aher that all Fairs until November. 
Those booking now will have choice Fair locations at such tap spots as Allentown and Bloomsburg, Pa., and Schagticoke, 
N. Y., with 27 Fain in all to ,hw. from. 

A special invitation is extended to Fair and Celebration Monogers and Directors to visit the Shave ae guests anywhere and 
anytime during the season. It would be to your in .,.0 to personally visit and see this biggest and cleanest Show en 
trucks in the Eon before setting your plane for the 1958 season, 

No tint to write -Phones or Wirt unfit May 25. 

M. (WHITEY) BEARDSLEY, Concession Manager 
321 North Pearl Street- Phone: Albany 43411- Albany, N. Y. 
P.S.: I will be on the lot a Eogles,Ile a week in advance of opening. 

Hammhii rr sL. rrJ 
SCHUYKILL HAVEN, PA., MAY 27 -JUNE I. LEGION HOMECOMING, FREE GATE, BIG MEMORIAL DAY PARADE, LARGE 

ADVANCE SALE, GUARANTEED ATTENDANCE. 

I CONCESSIONS Novelties, Hafs, Phafas, Jawehy, Pit<hn of all kinds, Sho t Rene, gall Wmn and all Merchendíse 
Concessions. Will sell exclusive on Custard fer the tesson. One Wheel ersd Grind Store. 

RIDES I Live Ponies, Derk Ride, CaterphA, and Round -Up. 

SHOWS I Will book or buy Monkey Speedway. Want Mechanical or Illusion Show. 

Good lobs open for experienced Men on Wheels. Octopus and All other Rides, prefer drivers. Leon 
Crouch, seleDhone me collect. Lee Whitby come on, need you, Pod Adams Diner. Opportunity far 
experienced Truck Mechanic with tools who hnawr Fard F -e. Experienced Help for office -owned HELP 
Motordrome. 

SHOW NOW PLAYING OLYPHANT, PA., ALL 'THIS WEEK, MAY 20 -25 

All replies to MORRIS HANNLTM, Casey Hotel, Scranton, Pa. 
ri /// // i i i i i i / i i / i i N i i i i i i i i i i i i i i i i i i i i i i i/ i i i i i i i/ i i i i i i i i i i i i i i i i/ i i i i i i/ i i i i i i i/ i i i i i i i i i i i i i i i i i i i i i i i i i i / i i i/ ( i i i/ i i i i i i 

FRANK 

BERGEN 

LIST (ALI. LAST CALL LAST CALL 
OPENING ARBOR (PLAINFIELD), N. J., MAY 29. 

Rocky, Chief ant' Chuck, come on. Small Girls wonted for Illusion Show. Contact Monte Navarro. Want to hear from Billy 
Cooper at once. Duke Wright, At me hear from you at once. Can me o Show of unusual merit and o fins -clot, Pony 
Ride. Want useful Carnival personnel for all departments. 

Wire- Write- Phone: 

FRANK BERGEN, General Manager, WORLD OF MIRTH SHOWS 
4401 So. Wile,ta Drive, Phone 5 -8932, Richmond, Virginia 
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YOUR AMERICAN RED CROSS IS ALWAYS THERE AFTER DISASTER STRIKES 

Farrow Opens 

With Expanded 

Ride Line -Up 
MEMPHIS - The Wallace 

Bros.' Shows, owned and managed 
by Ernie Farrow, opened its '57 
tour at the Memphis Cotton Carni- 
val (Beale Street lot) with two new 
show -owned rides, a Scrambler 
and a Rock -o-Plane. 

Acquisition of these hvo gives 
the show 10 office-owned major 
rides. The others are a Merry -Co- 
Round, Ferris Wheel, Tilt -A- Whirl, 
Octopus, Spitfire, Chair -o- Plane, 
Roll -o- Plane, and Little Dipper. 
Also in the line -up is a Pretzel, 
owned by Bruno Zacchini. 

Seven shows worked under the 
Wallace banner here. They in- 
cluded E. B. Wood's Gorilla Show, 
John Wallander's Snake Show, 
Amos Youngblood's Funhouse, and 
the Last Supper and Animal Show, 
both owned by R. Durrick. 

The show moves from Memphis 
to Carbondale, Ill., then into Pon- 
tiac and La Salle, III., before 
trucking into Wisconsin where it 
will remain until September 9. Its 
first stand in Wisconsin will be at 
the Fort Atkinson Celebration June 
lo. 

After winding up its Wisconsin 
dates, the show will jump into 
Arkansas for two weeks and then 
into Mississippi for three weeks, 
closing October 19. 

The show's fair route, with the 
one exception, is a repeat of last 
year's, with the Monroe County 
Fair, Aberdeen, Miss., replacing 
Pine Bluff, Ark. 

Office wagon purchased from 
Robert K. Parker was reworked in 
winter quarters and given a new 
interior, one portion of which was 
re-done in mahogany. 

Besides Ernie Farrow, other staff 
personnel consists of Leroy Finley; 
publicity; E. M. Riecken, Diesels; 
Bradley Sutton, ride superintend- 
ent, and Cene Cain, business man- 
ager. 

Ride foremen are: Martin 
Kemp, Merry-Co- Round; Bradley 
Sutton, Ferris Wheel; Kenneth 
Smith, kid rides; Cary Gregory, 
Tilt -a- Whirl; Bob Hackenbury, 
Rock -o- Plane; Paul Duncan, Spit- 
fire; Walt Andrews, Chair -o-Plane; 
Martin Yard, Scrambler; Carl \Vas - 
son, Little Dipper; Ray Steel, 
Tanks and Sky Fighter; Pasquale 
Dedro, Octopus; Charles Noble, 
ponies. Frank Carter is the show 
painter. 

Concessionaires include Don 
Pierson 7, Cen'e Cain 5, Charles 
Hines 1, Andy Rasmussen 3. Ed 
Riecken 1, Clair Winters 2, W. J. 
Harder 2, Bob Jetter, Penny Ar- 
cade; Charles Miller, cookhouse; 
Toe Wherry 3, N. C. Taylor 2. Nick 
Lucas 2, Jimmy Cyrs 6, Rudy 
Derrick 1, G. F. Bostwick 2. 

Raines Bows 
In Mena, Ark. 

MENA, Ark.- -Raines Amuse- 
ments teed off its season here May 
20 under auspices of the local fire- 
men. 

The show, owned by Mr. and 
Mrs. Albert Raines, has booked a 
season of fairs thru Arkansas, Ok- 
lahoma, Kansas and Louisiana. 

The addition of ponies to the 
ride line-up has brought the num- 
ber of kids attractions to four. All 
rides and rolling stock are being 
overhauled here. 

C & H AMUSEMENTS 
Went Shows and Concessions for opening 
dates at Deput Illinois, from May 22 
through May 26; then Dixon, Illinois, 
from May 28 through June 2. Also a 
long lire of celebrations. NO FLATS 
OR GYPS. X only. come at in. 

SHERMAN CRUMP -LEROY HAYDEN 
702 Avenue A Rock Falls, Illinois 

Copyrighted materii 
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MIDWAY CONFAB 
Pud `Tariman, representing Mas. 

sachusetts liquor dealers, has do- 
nated more than 00 pints of blood 
to the Miami Showmen's Associa- 
tion blood bank, and is its oldest 
donor.... harry Weiss, late of the 
Marks Si ows, has his bingo on 
Prep's Broadway Show's this sea- 
son. 

Bob La Cross, son of Paul La 
Cross, general agent on Continental 
Shows. visited his parents in Hud- 
son. N. Y., prior to reporting for 
service at a Florida ai. base. The 
La Crosses also have a married 
daughter living in Tripoli, Libya, 
v.itb an Air Force husband. 

Helen Stabile, wife of Jimmy 
Stabile, nosy is sole owner of the 
Alcazar Beauty Parlor in Coral 
Cables. Fla. Secretary- treasurer of 
the Florida Hairdressers' Associa. 
lion, she is assisted by Helen 
Casey. Ifnsband'immy sells East- 
ern shows for Kravitz and Roth. 
bard and collects dues for the 
liliami Showmen's Association dur- 
ing Marty Weiss' sojourn in Hot 
Springs. 

Sherrie Dean has joined Earl 
Meyer's Side Show on Preli's Broad. 
trac Shows Rs annex attraction. 
The line -up includes Meyer, front 
and magic; Doris Meyer, mentalist; 
7.orski, fire; Phil Phillips, pin 
cushion; Albert Foster, anatomical 
wonder; George Johnson, alligator 
skinned boy; Herb Driscoll, iron 
tongue, and Martin Thomas, block- 
head and nail board. 

Mrs. Gertrude Walker, who 
pinch -hit for her brother, Bill 
Creen, as Detroit Cine-ama press 
agent during his recent illness, is 
In New Grace Hospital, Detroit. 

A recent marriage united two 78. 
year -olds, Mrs. Harry (Susan) Cup- 

ping, widow of the owner of the 
former Harry Copping Shows. and 
James Penberthy of Pittsburgh. a 
family friend for 40 years. They 
will lise in Reynoldsville. Pa., for 
six months, then reside in Miami 
with Mrs. Penberthy's son -in -law 
and daughter, Herman and Naomi 
Baratly, former operators of thr. 
Bantly's All- American Slum's. 's. A 

grandson, Bud Baratly, has a suc- 
cessful medical practice in Phil t- 

delphia. 

Fred C. Landres, 'Berndt' with 
Moore's Modern, closed and is 

now doing Isis magic act on the 
Hall & Leonard Side Show with 
World of Pleasure. Also on the 
show are Ward Hall, manages, 
Gerry Burke and BE Christy, 
tickets; Margaret Shannon and 
Esther Lacrea, balle; Harry Gilles- 
pie, mechanical man; Sally and 
Tattoo Sandy, tattooed couple; 
Martha Lands-us, dancer; Leon 
Langdon, midgets; Wallendos, jug- 
gling; Porky Perkins, vent; Pete 
Terhune, snakes; Leonardos, knife 
throwing; Kenneth Artley, fire; 
Kasham Singh, two -headed boy; y; 
Professor Colts. "Porch and Judy," 
and Diane De Elgar, annex. 

Following a slaad at the Sus 
Antonio Battle of Flowers. Mrs. 
Flonnie Ayers and Mr. and Mrs. 
Ben Blakely are touring Mexico. 
... Carroll Miller and Monte No- 
s-arm have joined forces to Frame 
a combination illusion. girl and 
spook show that is booked on 
World of Mirth. 

Barbara LeMay has booked her 
two girl shows with the Jimmie 
Chanos Shows. With her for the 
third season are NYayne and Linda 
Barchillger. . . Billie Baldwin 
and Chips Walters are in the Anna 
(Ill.) State Hopsital and would like 
to hear from friends. 

Oblong 50c ea. 

PARAKEETS 
and CAGES 
writ. or Wire for Prices on 

Lis. Birds. 

Shipped Daily I e Sat. Arrival 
e Lowest P,ices a Buy Direct 

CHICAGO BIRD L CAGE CO. 

422 S. State St.. Chicago. 111. 

Phon.: WE 9.4191 

Round 62c ea. 

"WANT RIDES" 
FOR 100 YEAR RAILROAD CENTENNIAL 
Week of July 1 to 6, 1957, on the streets at Shoals, Indiana. 

This is a County Seat Town and will be an outstanding Centennial and vi draw 
thousands of people daily. Want six or eight good clean Rides. This Centennial as 

hacked by every lodge and charitable organization in this town. 

All replies to MR. SANFORD A. DECKARD 
Phone: Cherry 4341 Shoals, Indiana 

DICK WILCOX SHOWS 
Want for Westbrook, Maine. and balance of season, a few more Hanky Panks, Balloon 
Darts. Photos. Duck Pond. Long and Short Range Galleries, Shooting Celleri, OF 

what have you? Will give is on two or moro Kiddy Rides, low P.C. Want any Show 
except Girl Show. No flats or rackets. Want experienced Ride Help who drive trucks. 

All replies DICK WILCOX 
Westbrook, Maine, May 20 -May 25: Kennebunk, May 27 -June 1: then Aroostook 

County Big Fourth of July Celebration. Fain Nad Plymouth, N. H., August IL. 

ARE YOU A GOOD RIDE MAN! 
It so. I have year -round job for you. Must drive, positively no drinking. Have 
opening for five good all around men. furnish sleeping quarters and equipment 
is of the fines?. Salaries tops and sure. Playing large shopping centers, move 
once a month. WWII be hero until June 1. All replies: 

Bill Geren's Rides 
Rids Office. Park Shopping Center, Springfield, Ohio. 

WANT RIDE MEN -SEMI- DRIVERS 
Can Dlace et once, Foremen cor wrg Chalrpr..g: Kiddie Rides: Second Men on 
Sp1Utm, Caterpillar and others; If Yon can drive eeml, wa can D.ce YOY. GOOd W.gla. 
good treetmenl, tong mama. MUST STAY SORER. Ice rare or glrte. p1eaN Good 
trucks, come on. 
Marine N Ryan Airyod, Baton Rouge, La., May 211.1N then Clinton, L.,, Pair grounds. 

FLOYD O. KILE, Mgr. 

onrc'h imit; e- EXPOSITION SHOWS 
DOWNTOWN GRANITE CITY, ILL., NEXT WEEK, FOLLOWED BY MONROE CITY, MO., CENTENNIAL AND POLO, ILL, CENTENNIAL 
ON THE STREETS. 6 BIG DAYS AND LAITES AT EACH SPOT -THEN A SOLID ROUTE OF 14 FAIRS. THIS IS A 15 RIDE SHOW 

Can place a few more Hanky Panks, also Bear and Dish Pitches, 
Basket Ball, Age and Weight, Carmel Corn, Custard, Novelties, Photos, 
Arcade, Pitchmeri. 

CONCESSIONS 

SHOWS 

HELP 

Any Show of merit that can play on the streets. 

Can place one more capable Foreman, also Second Men for Kid Rides, 
Octopus and Rock -o- Plane, must drive. (Buck Smith wants Bingo Help.) 

E. L. MINROD, Mgr. 
Gillespie, Ill., this week; Granite City, III., next. 

i 

EXPOSITION AND HOME SNOW, Mt. Clemens, Mich., May 24 to June 2. Followed by 15 Celebrations and Fain In Michigan 

WANTED -Small Shows of all kinds. Would like to hear from Rex Barnes and Emil Kedrowitz. 

RIDE MEN -Foremen for Ferris Wheel and New Scooter. A number of Second Men and Truck 

Drivers for 16 other rides. 

Address JOHN F. REID, HAPPYLAND SHOWS, INC. 
3426 Iroquois Phone Walnut 1 -7924 Detroit 14, Michigan 

A r 
BEATER SNOWS 

The Show With The Proud Reputation 
o DELMARVA STATE WIDE CHICKEN FESTIVAL, LAUREL, DELAWARE, JUNE 10 Io 15. 3 Days of Parades, 90,000 

People In Attendance Last Year, Biggest Event on the Eastern Shore of Maryland and Delaware. 
/Will book at once -Es. on French Files, Mug (territory very big for Mug), strictly American Mitt Camp, Cotton Candy, / 
long and Shod Range Gallery, Novelties, Hi- Striker, Basket Ball, String Gama, Cigarette Gallery, Hoop -La, Dart Balloons, / 

0 
Penny and Cigarette Pitches, Bear Pitch. Space is limited for Laurel, Delaware. Want Griddle Man and Man and Wit. / 
to manage Cookhouse. Will took Pan Game. Want Dealers for Pea Pool, Over and Under Seven and Beat the Dealer. / 

F Rid. Help wanted, must drive. WANT at once -Side Show Manager with acts, we hove the complete outfit and wagon / / to load same (Dean, answer); Girl Show Manager (Jack Chicarelli, answer; it's good); Unborn, Wildlife, Pony Ride, Penny / / Arcade, Freak Animal Show or any good Grind Show. Agents wanted for office -owned Hanky Panks. 

OA La Plata, Maryland, this week; Hyattsville, Maryland, May 27 -June 1; Annapolis, Maryland, June 3.8; then the big one, 0 Laurel, Delaware, June 10.15. / 
All mall and wires to WM. C. (BILL) MURRAY 0 

sn. 

GRAND OPENING - SEMI- CENTENNIAL - MIAMI, OKLA. 
7 - BIG DAYS AND NIGHTS -7 JUNE 3 -9 INCLUSIVE 

A FULL WEEK OF ENTERTAINMENT -BANDS, DRUM CORPS, PARADES, ACTS, ETC. FREE GATE 
THIN JOPLIN MISSOURI, TO FOLLOW 

WANT FOR THiS CELEBRATION AND BALANCE OF SEASON, 
INCLUDING WISCONSIN. ARKANSAS AND LOUISIANA FAIRS. 

SHOWS: Several high -class Grind Shows. Hove 25xe0 ft. and 25025 h. tops that we can furnish to responsible showmen. 
CONCESSIONS: Cookhouse or Sit -Down Grab, Gloss of China Pitches, Balloon Darts and a few other legitimate Concessions 
not conflicting. (Can place Man and Wife for Bingo and Penny Pitch.) 
RIDES: Can place neatly framed Pony Rid. for season. 
HELP: Can use Ride Help and Truck Drivers. 

All Address: SNAPP GREATER SHOWS 
118 VIRGINIA AVE. (Phone: Mayfair 4 -4748) 

ÑAPPÌREATER SNOWS, Inc. 

Concessions Wanted 
For CENTENNIAL CELEBRATION, 10 

Big Days, June 2E -July 7. 
Free Nlen Acl,. In e nluncV IIh 
22 Annu Jtsi Clvl< pa r 

Met. Bete for Concessions-MOO per foot. 

APPLETON CENTENNIAL HEADQUARTERS 
Appleton, wlr. 

WANT 
Bingo. Photos. Cork Gallery, Scales, 
Pitch- Till -You -Win, Lead Gallery; one of 
each kind. 

PEPPERS ALL STATE SHOWS 
McMinnville, Tenn., this week 

JOPLIN. MO. 

BIG FOUR AMUSEMENTS 
OPENING WINTHROP HARBOR, ILL., JUNE 5.9; THEN HOLY ROSARY CHURCH 

(22ND AVE. 6 45TH ST.), KENOSHA, WIS., THEN PER ROUTE 

WANT WANT WANT 
Will book for season- Popcorn, Candy Floss and Snow Cones. Also all Hanky Panks, 

All replies lo: WINNEBAGO PLAYLAND PARK 
R. R. 53, 5900 West State St.. Rockford, III. 

WANTED ...WANTED ... WANTED 
FOR m DAYS IN CANADA, STARTING MONDAY, JUNE 24 

Two experienced Girls for Girl Show. Requirements: Must be young and attractive. 
have nice wardrobe, unattached. Salary two hundred per week or 5070 of show and 
Ups. Transportation to and from Canada, must elm contract for the full 90 days. 
Margo. wire me. Rose. that left Sn Rumellville. wire. Must JMn lhL Show by afontlay, 
May 27, as I leave for Canada, Wednesday: June S. Stave birth record. W. Western 
Union, trti rlel0. Ky., rr write car Tennessee Vagen. Shows. 
P.S.i Want Leget Adlualer to take over sny Interest on Tennessee Valley Shows: no 
Concessions, as my equipment stays here. Ralph Decker, Eddie Steele, wire when 
I can rcara you DY phone. CHARLES GRIOOs 
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OPENING MONDAY, MAY 27 

EMMETT STREET, BATTLE CREEK, MICHIGAN 

LAST CALL 
ALL CONTRACTED REPORT 

CAN PLACE 
SHOWS -Dose to disappointment hove opening for season for Circus Side 

Show. Can use one or two GRIND SHOWS of merit. Good proposition 

for DROME and one more BAUX SHOW. 

CONCESSIONS -Derby, Photos, Jewelry and French Fries. Can place Honky 

Panks of oll kinds. 

HELP- foremen for Tilt and RollOPlone. Also Second Men for both. Want 

Mon to handle new set of four Kiddie Rider. All must be experienced 

and prefer semi drivers. 

All replies Western Union only to 

D. WADE, W. G. WADE SHOWS 
111110 Metros*, Detroit 19, Michigan, until May 24; then all replies ta 

W. O. WADE SHOWS, e/ Western Union, Battle Creek, Michigan. 

WILLIAM T. COLLINS SHOWS 
LAST CALL LAST CALL LAST CALL 

SHOW OPENS JUNS 21, HUTCHINSON, MINN., WATER CARNIVAL 

Hm.P: Want Foremen that have chauffeur's Ilcensca for Tllt. Dodgem, Wheel, Octopus, 
Toner an0 RosmdUp. Second Men on .11 Rlde., also Front Gale and Licht 
Tower Help. 
SHOWS: Cad Place Grind Shows of merit. Want Girls for Posing Show and Revue. 
Salsa: Wald out of office. 
RmPS: Will book Spin+rao, Loopsr or any outstanding Major Ride. (Duke Price, let 
ms know co 
CONCESSION HELP: Bucket (Dottie A Chuck Johnson, set In lough). Anyone 
who worked for me last season set m touch. Can use Bear Pitch Help. Men to 

d Down Concealone (no drunks). (Lefty Williams & Jim touch.) Lee, let In 
Winter quarters now open. All npllas to Jw Mandrck. Phone Parkway Hotel, 

Mlnitbolk, c/o Wl kiara T. Coll 
Glass 

fhows 

ÑocelÚes S Sho 
Willits $ek Hanky Panics of all kinds. Also Glap Pitch, Scales, Age, 

s t SNOW HELP: Outstanding Freaks and Working Acts Also Ticket Sellers. 
Salaries Dald out o! offlee. 
Reph to 91de Show ManeII.r, Jack Kcal*, c/o Palm Lake Court, 7600 N. W. 27th Ave., 
MIamI, Fla. 

WILLIAM T. COLLINS SHOWS, 301 E. N. St., Minneapolis, Minn. 

SMILEY'S AMUSEMENTS 
Crabtree, Pa., Firemen's Celebration, week of May 21June 1; then all Firemen's 

Celebrations in Pennsylvania until Labor Day. 

Want Ball Games, Custard, Age & Scales. Pitch -Till -U -Win, Slum Spindle, Balloon 
Darts and other Prize- Every -Time Hanky Panks. Want Monkey Show, Snake Show, 
Wildlife, Motordrome and any other family -type Shows. Want General Ride Help. 
truck and tractor driven preferred. Agents for offieeowned Hanky Panks. 

Will be in Fa,mvlll., Va., until May 23; Men Crabtree, Pa. Contact 

GLASS PITCH BLACBIE, Manager of Show. 
P.S.: Edward "Shorty" McCloud, contact me. 

Beam's Attractions 
COMMUNITY CELEBRATION, MASONTOWN, PA., NEXT WEEK. CAN BOOK 

ADDITIONAL GAME CONCESSIONS AND SHOWS FOR THIS BIG EVENT. 

TWO BIG MATINEES. 

Want Operator for French Fries, also Concession Agents. Capable Ride Help can 

always be placed. Warren Keefer, call immediately. All communications to 

STEVE DECKER 
FAIRGROUNDS, BEDFORD, PA., THIS WEEK 

WANTED 
Good Talker, also 2 Bally Girls, must Ise shapely, for only show of its kind in 

the world, Wit. 
BOB SNOWDEN or TIMMY CLAMAN 

e/o ROYAL AMERICAN SHOWS, AS PER ROUTE 

HUB LUEHRS NEW OWNER OF IDEAL RIDES 
WANTS FOR 111 FAIRS AND CELEBRATIONS 

Foremen for nett Detopns lid two Kld Rldea. Alun Srcond Men on .II Rldee. Will 
glue "Ex" [or season on Foot Lms¢n. Photos, Hich Striker, :uveltlea and Pitches 

Opening Shalburn, Intl., My 24 -June 1. 

All replies: HUB LUEHRS, c/o American Lton, Shlburn, Ind, 
P.B.: Eddie Clem and Johnny bosky come on. 

PAGE BROS.' CARNIVAL & CIRCUS COMBINED 
WANT Jewelry, Arcade, Hanky Panks of all kinds. Grind Shows. Wheel Foreman 

(Carl Weaver, wire), Second Men on all Rides. Ep Glasser wants Agents. 

Bowling Green, Ky., new: Glasgow next week. 

P.S.: For Sale -Tractor and Trailer loaded with Concessions -Bingo complete, 10 
Diggers, Rat Game, new Canvas, lots of odds and ends. 

GRIFFITHS AMUSEMENT COMPANY 
Want capable Foreman for tote Model y5 Wheel Salary plus bonus. Second Men 
and General Help that drive. Can place Popcorn, Apples and Floss, Ball Came, Gold 
Fish. No flats or gypsies. 

Contact BILL GRIFFITHS, /o Hummert's Trailer Park, Middletown, Pa., 
Then Tower City, Pa., May 27 1hru June 1. 

Chart 14th Year as 
Miami Club's Best 

MIAMI - Its 14th yeas holds 
promise of being as good as, if not 
better than, any yet experienced 
by the rapidly growing Miami 
Showmen's Association and its La- 
dies' Auxiliary. Brightest spot in 
the picture is the financial one, for 
in the relatively short life of the 
club, it has established permanent 
assets which rank high among 
those of show social organizations. 

Further growth is projected for 
this year, since the initiation fee 
is being waived, requiring only 
payment of $10 yearly dues plus 
$1 for the cemetery fund, by pros- 
pective new members. 

A fine home and cemetery are 
among the many achievements, 
and the MSA, with Ross Manning 
as president, enters this season with 
$30,000 in cash and bonds and no 
mortgage obligation or bond in- 
debtedness to encumber its prog- 
ress. . 

An impressive range of activities 
has established an air of good will 
toward the club in this resort city. 
Since the annual Christmas party 
was begun, 11,000 kids have been 
entertained, 800 of them last win- 
ter. The incongruousness of Santa 

plodding his way about on the 
lawn, beneath a hot sun, is more 
than offset by the good food, gifts, 
and kiddie rides provided for 
youngsters. 

The blood bank, which has 

grown rapidly since the time of its 

inauguration in 1954 during Bill 
Moores presidency, has accumu- 
lated a store of 476 pints, plus 
$1,100 in cash. Title to the club 
building was also acquired during 
his administration, having been be- 

glm during the presidency of Bill 
Cowan. 

Civic activities participated in by 
the club and its women's affiliate 
include fund drives of the Red 

Cross, Cerebral Palsy, Variety Chil- 
dren's Hospital, March of Dimes, 
YMCA, and Jim Dooley's Fishing 
Club. They also co- operate jointly 
on all projects which raise funds 
for the club. 

In their own sphere, the women, 
led by President Kathyleen Glossa. 
this year, have been notably active 
in charity work for the Lighthouse 

Gooding Adds 
New Steel M -G -R 

COLUMBUS, O. - Gooding 
Amusement Company recently or- 
dered its fourth all-steel Merry -Go- 
Round from the Allan Herschel 
Company, Inc., North Tonawanda, 
N. Y. 

The ride, a 36 -foot model. will 
be delivered in June. 

Congo Show Does Fair 
Biz on Mexican Tour 

DENVER -Back from an ex- 
tended tour of Mexico, including 
a 10-day stand in Mexico City, 
Scott Lamb reports bis Congo 
Land Exhibit did fair business 
south of the border. The show has 
acquired 50 South American sped- 
mens and is now set to tour Mon- 
tana, Wyoming, North Dakota, 
Minnesota, Ontario, Quebec and 
Saskatchewan. 

WANTED 
For ANNUAL STREET CARNIVAL 
JULY 1a-1,20, STOCKTON, ILL, 

nigh Pole, Trap Trampoline, all 
types Platform Acts-anything sense. 
Ufert. All acta morse t once, 
ll.oeatetl on Route 20-18 m1lee cast of 

Emport.) 
A. I. REID, Lione Club Stockton, III, 

HELP WANTED 
Best fob In the business with best pay. 
Operating one unit of five rides. Move 
once week, Reliable Sloe for TiltA 
Whirl, MerryGoROUnd, Ferris WheeL 

DAVID SWARTHOLT 
015 Nsrihwaet NNhway 

Chicese Sl, Illinola 

for the Blind, Roosevelt School, 
Jewish Home for the Aged, St. 
Joseph's Villa, Lend - a - Hand, 
Easter Seals, Christmas Seals, Vet- 
erans' Hospital, Muscular Dystro 
phy, National Children's Cardiac 
Home, Youth Camp Fund, and 
Servicemen's Center. 

Club Facilities 
The new building, costing a to- 

tal of $250,000, has been improved 
by the investment of an additional 
$30,000 worth of work. It contains 
a large auditorium, meeting room 
fol the Ladies' Auxiliary, lunch 
counter, kitchen and bar, parking 
for 300 cars, and many other at- 
tractive features. 

Present officers are Ross Mann- 
ing, president; Ben Weiss, John 
Vivona and Harry (Buster) West- 
brook, vice- presidents; Ep Glasser, 
secretary, and Mel G Dodson, 
treasurer. For the women', club, 
Kathyleen dosser, president; Fran- 
ces Deemer, Rosita Del Grosso and 
Katherine Leisure, vice- presidents; 
Hilda Roman, secretary; Rhea Car- 
son, assistant secretary, and Lois 
Weiss, treasurer. 

Collins Set 

For June Bow 
MINNEAPOLIS - William T. 

Collins' Shows will again open its 
season late this year, bowing in 
June at the Hutchinson (Minn, 
Water Carnival, William (Billy 
Collins, owner -manager, announce 
last week. 

A crew has been working here 
in quarters for many weeks. Slim - 
line lighting has been installed on 
11 rides, and three new Interna- 
tional and one GMC tractor have 
been added to the fleet. Work is 
progressing on new 45 -foot light 
towers that are trimmed in neon 
and mounted on semis. 

The Collins' Kiddieland, aug- 
mented by 10 major rides, opened 
here Easter Sunday and business 
thus far has been ahead of 1956, 
Collins said. 

Rains Hurt 
Peppers' Biz 

LEWISBURG, Tenn. -Rain has 
been pretty much on the menu of 
Peppers' MI- States Shows since it 
bowed in Milton, Fla., altho spend- 
ing hasn't been too bad in some 
spots. 

Charlie Kenneth is getting the 
show over the road and hasn't 
missed an opening yet. Other 
staffers, in addition to Owner - 
Manager Frank W. Peppers, in- 
clude Mrs. Louise Peppers, secre- 
tary; Lon Bishop, general agent 
and concession manager; Harry 
(Slim) Wallis, ride superintendent; 
Kenneth Howell. mechanic. 

Ride personnel includes Frerichie 
Rennette, King Lavern, Lawrence 
Gleason and Charles Bolin. Paul 
Reynolds closed at Pell City, Ala. 

Pa. Corp. Charter 
For Reithoffers 

HARRISBURG, Pa, -A Penn- 
sylvania corporation charter has 
been issued by the Department of 
State to Reithoffer Shows, Inc., 
920 Miners National Bank Build- 
ing, Wilkes- Barre, Pa., authorizing 
the new firm to capitalize at $1,000 
"to conduct, stage and direct fairs, 

concessions and shows.- 
Incorporators were listed as Bette 
and P. E. Reithoffer Jr., both of 
36 Luzerne Street, Dallas, Pa., and 
Edward D. Morgan, 920 Miners 
National Bank Building, Wilkes - 
Bane. 

________' 
HEY, RUBE! ... 5 

01 IF you know the whereabouts of 

JAMES ROBERT MURRAY 
his daughter wants to hear from you. r 
Jim is about 55, blond and has a 

/gold bridge In the front of his mouth, 
He may lea blind. When last na 
he was In Nashville, Tenn, He may 

with a carnival running a Sklllo 
Wheel similar Concession. 
He has ll daughter, 'son and dare 

Igrandchildren who loon him and am 

/will 
pled atm. Any Information 

will be appreciated. 
I Please write Or DhOnO 

RITA MURRAY CHRISTENSEM I 6234 Loma Vista Ave., Bell, Calit. 
Telephone: Ludlow 1 -7592 

FOR SALE 

#5 FERRIS WHEEL 
Needs some repairs. Will trade for 

Kiddie Rides. Comact 

Charles Stapleton, FUN FAIR SHOWS 
101/2 Milo Rd. O Van Dyko Ave., 

Center Line, Mich., this week, 

NOTICE 
Richland, Mich., date as listed in our 

ad last week was incorrect. 
This should have read 

GOODRICH, MICH. 

OLD SETTLERS DAY, 

JUNE 12.16 

FOR SALE 
Or wW book Ici Ckleagoland area Park, 

factory built Riddle RSdes 
RWoWhIP $12 .410 

Auto Rlde 1500.03 
Airplane, 10 Planes 1500,00 
Boar Ride 1000,00 

WM sett complete with two trucks tone 
semi. one stake) for 58000.00. Can be 
seen at Gleason Park, Gary, Indiana, 
until May 25 or contact ERNIE SLAViN, 
1617 Foster Avenue, CDlc+go, I)))dols, 
Phone: EDgcwarsr a -1538. 

WANTED 
CAPABLE HEAD FOR CAT RACK. 

only one on Show. Contact 

Irving (Ghost) Zaitshik 
Ted Hotel Youngstown, Ohlo 

WANTED 
Scrambler, Octopus and Second Men on 
an Rides. Must drive, We pay bonus 
and unemployment. 

H. C. Swisher 
PARADA SHOWS 

Phone 460, Box 123, Caney, Kamm 

WANT 
ONE MORE 

FREAK 
Write: SAM ALEXANDER 
Palisades Amusement Park 

Palisades, New Jersey 

WANTED 
Agents for Long Range and Bear Pitch. 

Prefer man and wife. 
LESTER DAY 

e/o Marvel Shows 
Middletown, 111., May 22 -2S; Hanna City, 

111., May 30 -Jonc 2. 

FOR SALE ....CHEAP 
Have surplus of Mme, Nay In operation, 
Mexahala Park, South Zanesville, Ohle, 
Plying Scooter, 33,000; with trailer, 
S3,500. Aerial Joy Ride, 33,000; with 
teaser, 33,500, Allan Herecheu Kiddie 
Auto Ride. $300; Kid Airplane Ride, MOO; 
Rid Chairplane Ride, 3200; beautiful 
Gasoline Train, seats 15 kids, track 
35x70, 3800. Contact TIM NOLAN, 
Owner, Mosahla Park, South Z Ille, 
Ohio, Phone: Gladstone 24252 or 2 -031M, 

WANT 
CAPABLE BINGO COUNTERMEN 

NO DRUNKS 

Wires BILT. STACY 
</s Powelson Shows 
Ravenswood, W. Va. 

NOW BOOKING CONCESSIONS 

l'or Annual V.F.W. Street rely, Hunt. 
motor, Indlena, Juty 19- Aunvst 2. 

Can use Glana, near. Lama, Bird Pitch red, 

Guess Age and Weight. 

W- O. RANDOI. 
Markle, Indlena 

MO.-ARK. SHOWS 
Want few more Hanky Panks, especially 
Photo Gallery. Wltl book non- eonflktieg 
Rides, especially Marry-Go- Round. Ted 
sollenger, contact, 

WINONA, MO., MAY 20 -25 

Copyrighted mate; 
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Dallas Fun Zone Optimistic 
Continued from page 35 

and Stehnett, who have two, and 
Sammy Bert. who has the big and 
little Roller Coaster. 

The ride ops jointly support 
some promotions to build park 
patronage. Included is a Pepsi. 
Cola giveaway to span three weeks. 
hl this. the bottler will put a tag on 
each of its pack cartons. Tag - 
holders Will be urged to take it to 
the park. where it will entitle them 
to a pull at a string game and, 
additionally, at a crack at major 
merchandise prizes, sudi as TV 
sets. which highlights the wind -up 
of the promotion. 

Pepsi also is o ca- sponsor- with 
the ride ops, a nightly fres talent 
show. starting late this month. Two 
acts are to be presented nightly, 
with the acts to be changed every 
week. 

For the fair, Murphy said his ride 
line -up will be augmented by Lee 
Martin's Twister and Bill Haines' 
Loopy, 

Jolmny Ohluck handles the of- 

fire for Morph. Harold English 

Carnival Routes 

Continued from page 28 

Postelsoll Am. Co.. No. 2: Ras 
synod. W. \a.; bi.ir rc- ta. O., 
lime 1. 

Pralls Broadway: Fall's Chu 
Va. 

Pntska. A. IT.. Ain.: Rock E 
III., 28 -Inne 1. 

Raines Ani.: Mena. Ark. 
ri n icier: Raymond. Mash.; Cos- 

will join at fair time to work in the 
concession office. 

Chuck Alcss, who has been as- 
sisting Murphy in his merchandise 
purchasing, visited the Mein- 
phis Cotton Carnival. While in 

Memphis. he conferred with all. 
vials of the Mid -South hair, at 
which he has the exclusive on 
games concessions. 

Concessionaires working in the 
park Isere include Jerry Mackey, 
Mr. and Mrs. Lane. Al Cohen, Mr. 
and Mrs. George Smith, Mr, and 
Ms. Walter Vivait. Matt Herman. 
Steve Portly, Mace Farmer, and 
Air, anti bis. llerrwm Palmer. 

Thomas Meets 

THE BILLBOARD CARNIVALS 39 

JOHNNY T. TINSLEY SNOWS 
"A MOTORCADE OF MODERN AMUSEMENTS" 

NOW CONTRACTING 
For our long list of fifteen (IS) bona fide Fain in No, Car., Tenn., So. Car. and Georgia- starting with Hendersonville, 
N. C., Aug. 1a and closing Nov. 23- Straight Thru -All Fairs. Best Still Dote Route in N. Carolina with 4th of July Celebra- 
tion in Black Mountain, N. C. Downtown School Grounds. Free Barbecue, Fireworks, Parades. 

WANT 

RIDES 

SHOWS 

CAN PLACE WANT 
Diggers, Arcade, Long Range, Hi- Striker, Bear and Parakeet Pitches, Novelties, Balloon Dart, 
French Fries, Break -The- Record, String Game, Straight Sales and Merchandise Concessions of 
all kinds, POchmen, Hats, Peeler, Coil, Gadgets. Send deposit to hold space. 

Scooter, Coaster, Live Ponies, Round -Up, Train, Fink,,,., Dark Ride, Sky Fighter, Speedway 
as Hot Rods. 

Monkey Drome, Monkey Speedway, Big Ape, Dog and Pony, Wildlife, Fat Show, Midget, Illusion, 
Mechanical City, 10 or 5 -tes -0ne. HELP -Man and Woman for Big Snake (all new), Operator and 
Riders for Motordrome (open and ready te go), Manager and Talent fat Minstrel Show (oll 
comptera). Pay top guarantee from office. 

Please contact, wire or phone one of the Following 
HARRY SCHREIBER TED WOODWARD JOHNNY T. TINSLEY 
Business Manager Asst. Mgr. -Gen. Agent Owner -Gen. Manager 

LEXINGTON, N. (., JAYCEES FAIR NOW -GREENSBORO, N. (., VETERANS CELEBRATION NEXT 

Continued from page 35 

hound the boll. Earl Cammack 
has his ponies on the show for t1æ 

second season. 
Ride and nmintc'nance personnel 

include Jim Severson, electrician; 
Ken A1eCos, fleet superintendent; 
Bill Bacon, carpenter; loin.' Starkey, 
painter; Bennie \VildctXler, Tilt -A- 
\Vhirl; Orval Bennett, Kiddieland; 
Boldcnots'. Aicrry -Co- Round; Floyd 
Hoppe. Octopus; Curly Klosky, 
Rollopltulc'; lins Bottom, Ferris: 

'CDS- \Vhecl: John jansseri. Bockoplane; 
27- Louis Lefebvre, Spitfire, and fars 

Larson, Dodgem. 
rch. Included along the front -end are 

Slim Kroger, lion Flynn. Fred 
ails. Grout, \Vilbnr Parrett, Courge 

Lane. J. C. 'fella. ( :hick Escs.' 
(:oust Itildebrand, Cadet.. Broth- 
ers, Pari Prttersml, \V'. R. Johnson, 

mnpoüs 27-June 1. 

Rvid-s Golden Sirrr: Crossville. 
Tenu.: Monterey 27 -June 1. 

Bitters United: (Comm. Fair) Vie 
tnrvillc. Calif.. 21 -25; (Comm. 
Fair) Claremont 29 -jmte I. 

Rock City: 111. 

Rohr's \iodera Midway: Aroma 
Park. Ill., 23 -2(i; \Viltr ington 29- 
lime 2. 

Rose City Rides: Cobden. III.; Iron- 
ton, Mo., 27 -June 1. 

ß0,d Aems.sieam Evansville Incl. 
Schafer Just for Fun: Dallas. Tex. 
Shop -O -Kama: BlaiKliig. Utah. 
Shorter's Creates: Oehvc'in, la. 23- 

2.>: T:n'etic 27 -28; Alta Vista 
29.30; Elgin. itinn. 31 -lune 2. 

Showy of Shows: Poplar Bluff, bio. 
22 -2s. 

Sithraud Broc Combined: Salta 
l'e. N. M. 

Skerbech: Iron Riser, ?slick; On- 
tonagon 27 -June 2. 

Smiley's Anls.: Firnlsilte. Va 20- 
2_3: C:rabtrec. Pa 27 -June 1. 

Smith. Caca. Clyde: Cumberland. 
bitt.; Alt Savage 27 -lime 1. 

Smithery' N'aller: Plain Dealing, 
La.: Gardon, Ark. 27 -June 1. 

Stan -Neil's: Danvers, Minn., 2a- 
2(í; Browns Vallee 28.30. 

Strates. lames E.: (Pattison & 11th 
Sts.) Philadelphia. 

Sllmtlion Tri -State: Hartshorn, 
Okla. 

Sunset Atli. Co.: 'Waterloo, la.; 
Marshalleotvn 27'Immr 1. 

Tatham Bros. Combined: White 
Hall, Ill.; Petersburg 27 -lune I. 

Verne Thomas and AI Beard. 

Tennessee \'alley: Atorganfieltl, KY. 

Thomas, Art B., No. 1: Axtell, 
Neb.: FreInont 27 -June 1. 

Thomas. Art P., No. 2: Sioux City, 
Ia.; Watertown, S. D., 27- 
Rine I. 

Thomas Fulani!: Beckley, W. \'a. 
Tidssell. T. J.: 'fatum. N. At. 

(Fair); Deliver City, Ti -s., 27- 
Tone 1. 

Tinsley. Johnny 'l'.: Lexington. 
N. (S.; Grcenshorn 27- Ji111e I. 

Tivoli Expo.: limesboio, Ark. 
20th ( :entrirt: Acta, Okla.; Ponca 

(:its' 27-llllte 1. 

United Expo.: (-1100 N. Broad- 
way) St. Louis. Mo., 20.22. 

United Strates: Richlands, \'a. 
Htaltst'ille 27 -lente I. 

lVacic Greater: Pontiac, Mich.: 
Ecorse 29 -lune 9. 

11-ade. W. G.: Battle Creek. Mich.. 
21- J1111e 1. 

\\'alla[' Bros.: Carbondale, 111. 

M'est Coast: (l'air) Chico, Calif.. 
22 -2G. 

West Coast. N r. 2: Pittsburg. Calif.; 
Seaside 27 -June 1. 

\Vilcox, Dick: \\'estbrook, bic.; 
Kennchunk 27 -fine I. 

\Nilson Famous: Canton, Ill.; Bush- 
nell 27 -June 1. 

\Volte Am. Co.: Reidsville, N. C.; 
Bassett. Va.. 27 -Tune 1. 

\Vorld's Finest: Sarnia, Ont.; 
Hamilton 27-June 1. 

World of Pleasure: Sandnsks, O. 

JOHNNY'S UNITED SHOWS 
PLAYING CARUTNERSYILLE, MO., CENTENNIAL, JUNE 3 -9 

located on Main Street and adjacent park for show set -up, 

WANTED 
SHOWS: Snake, Monkey, Freak, Illusion, Mechanical or any clean Show of merit 
catering to family entertainment. Can place Shows beginning May 27 at 
Murfreesboro, Tenn. Want Operator for newly framed wagon -type -front Girl 
Show. Must furnish girls, wardrobe end sound equipment. 
CONCESSIONS: Photos 'Mrs. Lee. contact,. Long Range. Ice Cream Dip. Parakeet 
Pitch, Break -the- Record, Balloon Darts, Fishpond, Coke Bottles and Milk Bottles. 

All replies to JOHN PORTEMONT, Piedmont. Alai. 

CARNIVAL WANTED 
ST. LOUIS' BEST LOCATION -"CAN STAY ALL SUMMER" 
St. Louis is the best Ride and Concession spot in the U.S.A. 

PMnty of people, plenty of 'raffle. 
PHONE, WRITE, WIRE 

WESTLAKE AMUSEMENTS 
201 No. 14th St. (phone: MAin 1.00881 Se. Leah, Me. 

REID'S GOLDEN STAR SHOWS 
WANT WANT WANT 
Fer the Coal Fields of Kentucky and 

r.hr:ttrBingo. Fishpond. 
l'ileh.7'ill -you -Win. Balloon Dartx, Clea- 

(le ShuolinR l:allery. BCar Pitch, Penny' 
Pirrh. Bucke,s, SN'inRer. 6Cats. Ball 

UNITED EXPO. SHOWS 
N'anr Operate' Ille i.elle ana Snore Rene 

Heintstarting 
tters, mu at know hmr; Bln {o 

o M cent Peoria, In-June 3: 
Grind clore Axenla who can stand 
nrenerns. 

Wire C. A. VERNON, Mgr. 
United Expo. Shows, ee00 No. BroaI% 
ft. LOYis, Me., Yn /:1 M8Y 22: then 
Kineahighway A Natural geld,', g}. 
Louts, Mo., uhf il June 1. 

Strangest Attrac- 

tions on Earth 
Devil, Child Woe 
Boy. Ape Boy, 
enn Girl, SnMnty 
en needs Many 

VagSend for 
fnldlr 

TATE'S 
CURIOSITY SHOP 
Apache Junction, Arise. 

HELP WANTED 
Two Girls for Girl Show. One small Girl 
for Illusion number. Cmk and Talker 
for Ceek Show. Duke Kamakua. have 
good n,on0a, tines'. come on. All replies to 

DICK PALMER 
Gold Medal Shows 

Bristol. Va., this week: Men as per route. 
No collect calls or wires. 

WANTED 
a d Midway for 

CENTENNIAL CELEBRATION 
Tallulah, L .. Aueust 2.30. 

Contact 
M. C'. STONE 

Tallulah, La, 

"Minnows follow the Whales" 
Unit 2, Memphis, Tenn., Frayser Schaal 
Grounds, Mar 2J rhea 25, Ellsworth 
McAfee, Mer. Unit 1, Foreft CiIY. Ark., 
May 20da; Newport, Ark., May e7JUM 
t. N'ait Foreman for Cate drive. 

rd lin r. Secant. who delve. 
!\o ears. alease. Funky Panka and 

DYER'S GREATER SHOWS 

WANT DANCING GIRLS 
For two Girl Shows. Experience not 
necessary. wardrobe furnished. Also 
Colored Dancing Girls for Minstrel 
Show Contact 

LISA DEL MAR 
e,'o J. A. Gentsch Shows 

Greenwood, Miss. 

FOR SALE 
Ninier are tool yllne. u !taller. lady 
to Rn Minldture lily. 9 l'erta of 1081 
sloe:,. 1.1100 n erin{ Darla. Nakoa 
Roan street store. 

J. G. WILSON 
111 Dunning Ava. Auburn, New York 

Every conceivable kind. of 

EQUIPMENT, SUPPLIES AND SERVICES 

las been sold le The Billboard. 

What Do You Hoes To SAUT 
Write BOX 664 

1560 Pstlarsw es, CMchmelL OW 

ETLII & II1SIIN llDWS 
Opening Petersburg, Va., June 1 

Roanoke Diamond Jubilee, Roanoke, Va., June 14 to 22. 

Can place all legitimate Merchandise Skill Games. All Eats 
and Drinks already sold. 

WANT: Foremen for Caterpillar and Roll -o- Plane. Con use 
several Mule Drivers and experienced labor in all depart- 

ments. We furnish Union Welfare for all employees. 

This is a 40-Car Railroad Show. 

Winter Quarters at Petersburg now open. 

All address 

Winter Quarters, P. O. Box 787, Petersburg, Va. 

SHOW OF SHOWS 
iA Fidler United UnDI 

Opening Wednesday, May 22 Wu 2S, downtown Poplar Bluff, Mo., auspices Clamber 
of Commerce. (The Cisco Kid in person en the midway), followed by a continuous roots 
of Fain and Celebrations in Missouri, Arkansas, Illinois sad [solito, uafil''camber 1, 

CONCESSIONS: Want Bell Games. Spindles. Fish and Duck Ponds, HoopLe. Long 
Range, Floss and Candy Apples. Also Photo, Cork Gallery, Heart and Block Pitch. 
Scales and Age. Center Pitches such as Glass and Plush. Need Cookhouse or clean 
Crab. iNo Flats or Camps.l HELP: First and Second Men on Tilt and Octopus, 
Spitfire and Bubble Bounce. Foreman on Wheel. All must drive semis. 
SHOWS: Well-framed Grind Shows. Motordrome, Snake, Illusion, Menke,, 
Mechanical. etc, 

Call or Wire: JACK O'HAVER, Mgr. 
c Chamber of Commerce. I:00 to 2:00 p.m daily ICentrat Standard Time), 

Poplar Bluff, Mo. 

Willowick, Ohio, Birth of a City Celebration 
Parades, etc. May 28 to June 2. 

Followed by Lorain. Ohio, and Elyria, Ohio. 

Wont Concessions, Shows and Ride Help. WHEEL FOREMAN ANO 

MERRY.GO -ROUND FOREMAN. 

NOLAN AMUSEMENT CO. 
WEIRTON, WEST VA., THIS WEEK. 

WANT TALKER FOR FRONT AND TICKET SELLER 
Also Mon or Woman who can lecture on Reptiles. 

Contact: JIMMY* HURD 
RIVERVIEW PARK, CHICAGO, ILL. 

MOTOR STATE EXPOSITION SHOWS 
Holly, Mkh., May 2146 and long season of Fairs and Celebrations. 
Hanks Panka. gliitriker A[enl, also Aient for A[e and Scales. Wlli [lee 

lo Gla.a+ or Pottery Pitch antl Snort Range. Can DIaCe two fam1Ulyl,e Show.. 
nl Man to .phut' Snake Show and klonkey Shoes'. Want Rlde Heim Foremen for 
kqlane. Vern +COROtrntl anU OcloDUa. 

All repues to MOTOR STATE EXPO. SHOWS os per roule. 

TWIN WHEEL FOREMAN WANTED 
For one of the largest motorized Shows. Good Salary and percentage. Must be 
capable, abseluteiy saber and drive semi. Openings also for Ride Help who drive 
semi and have license. 

IIETII SHOWS 
P. 0, BOX 5515 NORTH BIRMINGHAM, ALA. 

TENNESSEE VALLEY AMUSEMENTS 
Want Ceneesslona- Rineo, DIRRers, Milt Camp. I.O. or Short Ranee and flanks 
Pania of alt kinds- To Flat Stores 'anted. SDOWS -Any Grind Show'- Operator for 
Girl Show with own a'd'obe: will furnish lop, front and sound, RIDE HELP -A -I 
Wheel Foreman and Searond Nen. 

Theodore Meadows 
Moreanfield, Ky.. this week; then Indiana Celebrations 'Mil aNer Fourth N MA, 

www.americanradiohistory.com

www.americanradiohistory.com


40 CARNIVALS THE BILLBOARD MAY 20, 1957 

PARAKEETS 
85c 

Minimum Order, 40 Birds. 

CAGES 50c EACH 
Shipped Daily- F.O.B. Los Angelaa 

-Call or Wire - 
24 -HOUR SERVICE 

Durkee's Bird Farm 
6967 E. Gallatin Rd.. Pico. California 

Phone: OXford 9 -5210 

WANT 
ROCK -O -PLANE 

FOREMAN 
AND SECOND MAN 

Sober, experienced operators. Top 

salary. Percentage and bonus. 

Year -round work. 

.1. L. IIACHAMER 
Olson Shows, Hot Springs, Ark. 

Phone: Notional 3-6955 

WILL BOOK OR BUY 
Tilt or Octopus. must be rtasOnaDie. 

BUY_ 

hire eighteen eeke of Foira nU Ccie- 
bratlona. Openln[ at New Richmond, 

7; "ca uINaY . 

Can m23ore btock Coneeeslona -Hi 
.striker, Scales. Gueaa Your Axe, Novel 
tire. Hoopla, Penny Pitch. bunny Allen, 
plea9e contact for OPtninL, aIN Mr. 
SleDhene Ne Hot Man. Can use 
Rida Help on l 

Ride, 
an Foamed no pit 

are e a end $ seond Men on 
o-pRound, 

Tilt. 
Frnna Wheel, Kid 

Ride, eur's ns bplt/h'e: moat hate 
chauffeur's license and avive semi 
tailors 

STIPE'S SHOWS 
1931 East Co. Rd. F, White rear 10, Minn. 

Phony: Garden 9 -2596 

RIDES FOR SALE 
0 I i 

ll i11 it f, 00.00 0 
] 5 4,500.00 

Kiddie Auto Ride 
B 

2,250.00 
I6 Late Model Lusse taros. / 

A uto-skeot<r Can. Each 700.00 
Contact / 

t CRAFTS 20 BI6 SHOWS, INC. p 
72e2 Bellaire Avenue 

PnoNr 
h 

D O 
H ol5l0wo odr . 

PCO. SO]]0 JJ 

WANT AGENTS 
For PllobTIIIU -Win, Spindles and nee 
i.e. Have best Fairs, Martine In 
nesote In June, then late Southern Fairs. 
Have flashy Conceaslona. want good 
Agents. Var.z o n Ihls week- 

F. 

IOWA 

F. W. PAULI 
Cart sunset Amusements 

THANK VOL, 
LOUIS (STRETCH) RICE 

La9a1 AOlusle r, Oison 5howf, Ior 
your new Mobile Homt p"rchase. 

"Scree Money With Johnny" 
JOHNNY CANDLE 

41,1°.';' 
, Pa. 

Pho or 1 0003 

WANTED 
AT STOCKTON, ILLINOIS 

'WV/7 1 Wrrellìnt Show for 
A.INVAL 

July 
(. 1957. 'r10N. 

July 18.s 1957. 
sponsored by L. s Club. Stockfon, 111., 

twenty miler West or Freeport, III. 

FRANK C. NIEMEYER, Sec. 
Mane: Mein 3 er ID, Stockton, III, 

Greaser Amusement Co. 
A'ould Ilke io Gook e maJor Ride nd 

al r= no snl 

GEORGE GREASER 
Mane: not Dorchester, Wis. 

$10.00 REWARD 
offered for lee.. of 

FLOYD BRAZIER d MIDGET PONY 
write 

hi . TURNER 
33o Dexter Ave. Seattle, Wash. 

WANTED -WANTED 
O Girls for Resut, also Ticket Sellers. 

Good OroDOldllOn for Candy Malt. 
nu 

Ñollctr 
-c ail Boom Boom and Jac 

Deopole eOnlracled 
curt June 1 -show pesa June 10 

NAT MEßC.Y 
L. J. meth Shows, Birm;neham, A 

Tw ers. 
Red 

ah kle, 
wf 
np 

e!o a. 

Royal American Roster 
MEMPHIS -- Roster of the 

Royal American Shows, which 
opened 

C 
for the atf the d 

phis otton Casai 
season 

val, follows\: 
em- 

I 
STAFF 

Cari J. Sedlmayr, coowner and general 
manager; C. J. Sedlmayr, co-owner and 
assistant general manager: Robert L. 08oó1 
Lohman. general agent -traffic manager: 
Walter DeVoyue, secretary treasurer; Vern 
Kohrn and Fred Bird, office assistants; 
Frank Morrissey, press agent, 

OPERATIONS 
Electrical department -T. E. Adams, 

superintendent; Marvin Curtis, Julian 
Barked.: Dleaels -R, II. a.. Island, 
McGee, Dick Carlson: Towers -John Her- 
man, Johnnie Meyer. Roy Teet, Jimmie 
Holiday, Ted Bretton, Joe SVarino: neon 
department -Bill Cam. 

Train department -W. A. Cobb, trans- 
portation master; Ray M{1Nn, asalsNpt 
transportation master: Gris Ty'ron, train 
elecirlclan: Wiliam Niehoff, train painter: 
John Mohr, polerplumber; John Rogers, 
Victor Larson, C. B. Call. poles: Hugh 
Voisine, Mike Petello, J. T. Wagner, head 
chalkers: A. Warsage. chanter: Richard 
Shelly, train welder and Chalker; Charles 
Gable, train hand, and W. R. Patterson, 
truck driver. 

Truck department- -John A. Brooks, Er- 
win Painter, Herbert Thompson, W. R. 
Patterson, Guy Walters, Harry Kline, 
Jakle Kramer. 

Parlers- Willis TVegr, head porter: 
i 

Larry. 
Tolliver, Leon Minor, Wnlis 

W:ry, 
Horace 

Price, Archie Dennis 
Ingram, (tarare Wallace. Ulysses tiainea, 
Montagne Mc Neil, Henry Cooper. 

Cookhouse -Tom Blackwell, operator; Bill 
Knight, Jack Richmond, Arthur Stewart. 
Elbert Henderson, Harold Boyd, Edith 
Ellis, Carol Holliday. Ailene Adams, Arthur 
Falls, Kitty Owens, Red Kmikes, Robert 
Haurm, Jewell Defoor; No. 1 Ple cat -Tom 
Blackwell, operator: Jean Blackwell, man- 
ager: Ted Kettles, George Steadheam, 
Tommy Thomason, Louisa Peones., Ella 
BuckerlwIts, Robert Connor, James Ayers; 
No. S Pie Car -Blanche E. Scruggs, man- 
ager; Jewell Shelly, cashier: Ray Purdy, 
assistant: Susan Scruggs, kitchen men 
agir. 

SHOWS 
The Green Door IRevuel -Leon Miller, 

producer: Mike Barge and His Sargeanu 
(Rock and Roll Band) -Mike 
drums: Joe Nave. bass: Fred Campa, 

'guitar: Hank Allen. 'trombone; Paul Kas - 
per, piano: Jim Fowler, sax: Ray Fern, 

InnsThe Oay Deceivers 
Doris Robert and Bda ) Ravel: Doris and Robert 

Eonenno, dance duo: The Romancers, 
singers. Rosalie and Paul Vincent; Al 
Morrison, Betty' Comedy team: 
Dancing Flitsn 

Wunder, 
vista Miller, Doro- 

thy Gos. Jean Wunder. Shirley Blackmon, 
nor, Swords, Gretna 

Helen 
r Sally Kun - 

nor, Jenny 
Allen. 

Henn Sorge. Ertl Kun- 
din. Jean Allen. Nancy Murray, Sugar 
Ofirel, Frances Latere, Audrey KantlHIM 
Mel Carol: Emme organist: Whits 
Mallard, drummer; Oscar tBkeet Adams, 
talker: Eddie Lloyd, resistant talker; Mn. 

wardrobe mistress; Carl Free, can- 
vas superintendent: nt: Chuck Freedman, 
assistant. canvas superintendent: arty 
Plaids. lights: James Clark, carpenter. 090 
Sharpless, property man; Billy Goss, L090 
Goodman, working Cron': D. M. Goss, con- 
cessions. 

Harlem In Havana -Leon Claxton, 
Producer: Owen Claxton, assistant pro- 
ducer; Madrid and Pltucha, Cuban dance 
team: AI Jackson and Billy Allyn, comedy: 
Leon Claxton, emcee: Shen Me Gowan and 
Smalls Boyk)ns, dancers: Herbert Myers, 
John Myers, James Myers, Benny Wash- 
ington, Charles Holloway, rock and roll 
singing group: Dancers- Caredad Vega, 
Victoria Abascal, LILA Camelo, Nancy 
Rodrigues- Erena Ferrer, Ernestine 
Thomas, Melvin Dowdy, Fenet Patterson, 
Gwendolyn Claxton: Band -Eddie Jones, 
Harold Bruce, Arthur Dunk. trumpets; 
Earl (Hambonei Brown. drums; Celse Mal- 
donado, Congo and bongo drums; Wiley 
Myers, piano: Va. J. Jones, bass; Bobby 
Johnson, tenor and baritone sax: George 
Washington, alto sax; Carl Thomas, tenor 
sax, and Elmon L. Simon, trombone and 
leader: construction personnel -D. R. 

Owlet Jackson, superintendent. Fred Dun- 
can, James T. Ooiden, Leroy Wilson, 
Alexander Mickens. Arthur Russell, 1Teo- 
dore Scipio: Kenny Reuling, front mana- 
ger; Harvey White. .second talker: James 
Orchard. W. D. Barber, ticket sellera. 

Side Show -Dick Best, owner: Paul Wun- 
der, front manager: Louis Osenbaugh, 
Inside menage,; Bill ThomDSOn. Buster 
Mitring., talkers; Bill Woodman, Kirk 
Harrell. Kevin Small, Ernest Kelly. tickets; 
Bob Melvin, two-face man; Estelllne Pike, 
sword swallower; Sylvia Jackson, elephant 
fool: Percy Pape, human skeleton: serpen- 
tine, snake girl; William Whiteman. fire 
act: Rich Doolan, ventriloquist: Larry 
Doby, Juggler: Jose De Leon, armless boy: 
Lee Dianne, electric act: Mary Cain, glass- 
blower. 

Alligator Show -Robert Snowden, owner: 
M. C. Clamas, manager; Gladys Gillum, 
Performer; Grant Frey. IRO Any., . 
Hippopotamus Show- Robert Snowden, 
owner: M. C. Clamsa, manager: Burke, 
Wild cargo -Jack W. Burke, manager: 
Henry J. Phillips, lecturer: Steve Wilson, 
front: Burke's Hiller Car -lames Morrie, 
manager: Robert Gorman, guard: Pun- 
house -Hai Hall, manager; Robert Blamer; 
Oaly'ori s Siamese Twins- Wesley Oalyon, 
owner: AI Shriner, front and tickets. 

Motordrome -William and Lolita Kemp, 
managera: Lou Maha, front; Floyd Cole- 
man, Tommy Thomason, tickets; Larry 
Reynolds, Jack Yalrclotli, trick riders: Joe 
Cupid, Elmo Ballard, race rider: Joe Ferris, 
rider -mechanic: Dolly Ballard, rider: Matt 

Brown, property man: Glass House -Cliff 
Brewer, operator: William Gibson: 

Slndell end Kenlis Hollywood Chimps- 
Waller Kann, manager: Enoch Rath... 
front manager; Maier OSaturdae, super 
visor of presentation: J. C. Oosdin, assist- 
. t upe ISO of presentation; Doc Crosby, 
Inside lecturer; Bob Humphrey, canvas: 
Fred Harris, tickets; Slndell and Kann's 
fa[ show -Walter Kann, manager; man- 
ager: Princess TAIL Prince Arthur: GearRe 
Selveggfo, Paul Atillovlch, front and 
canvas. 

RIDES 
Merry-Go- Round -Troy Scruggs, fore- 

man: O. A. Wizen, Richard Stoltz. Merle 
Gardner: Elisabeth Melts, tickets: Dad - 
e - -- Robert (Wagon, Gardner, foreman; 

George Haml!lon, James Thornton. W'll- 
Mllllflsn, Leon Darts: Betty Patter- 

son, tickets: Want Roller Coaster- Warren 
Volk, oprnior; 

:11:o 

d Ferrfa, John OOltx, 
Ralph Pepin: Ed Adans. ickets, 

Twister -Chet wler, foreman: Ralph 
Cadwell Kathleen Owens, tickets: T 
A-Whnl Clifford Erickson, foreman: : 

Richard Newkirk. Carl Murgsx: yrldu 
Httcha, tickets: Octopus- Dan!ei 8owanls, 
foreman; Johnson, Chadwick Ri 
archon: Thle Erickson, tickets: Jet 
Comet -Archie Feathers, foreman; Evlen 
8hook, V. O. Shfvy. 

Looper -John P. Glover. foreman: Arthur 
Davis, Henry. Mathews; Helen Painter, 
Uckets; Ferris Wheels -Herold Broctes, 
foreman; 

Dowdy. 
Portman, Alpert 

Walter Dowdy, Hagen Brooks: James 
Holliday. tickets: Fly- OPinnr - James 
Owens, ronman, Robert Osborn, Jae D. 
Brown; Janet tVFra tickets. 

Roped - Prank 
Jewell 

fore- 
man; Forest Mitchell. Claire Otis: Jewel: 
Shelly, tickets: Calcrpillar --E :neat 8vana, 
foremen; Harl Dixon. Roy DeFOOr, James 
Mlnson: Marge Glover. tickets: Scrambler 
-George He.":1t ttT"tan: Eugene O'Neil: 
Mary Ll fore tickets; Ghost 'Iraiackb C. 
Keller, foreman; Emf[t O. Blackburn, 
James L. Cros- +w'e :t; Ruth 8alamone. 
tickets. 

Kiddie Rides -Bobby Hessen, manager; 
Ernest Morgan. assistant manager; Do- 
lores A. Brown; Ticket Deller: Train- 
Vern Patterson, foreman: Boats -Don Farr, 
foreman, George Stanley: Ferris Wheel - 
NlehoMs E. Beaulieu, foremen; Sky Flght- 

VziTZRodman, 
foreman: A'es1eT Brown: 

Tonka -J. C. Rlppy, foreman: Ray Yan- 
cey: I[el Don Poole, foreman: 
Charles Burkett: Jolly Cat- -Hob C 

son, foreman; George E. Morris: ChSaI o 

chop -E. Grodrant, foreman: John Wilson: 
Autos -Charles Cohen, operator: Pete La 
Velrge, assistant; Marie Willey. tickets: 
Live ponies- -Larry Davis. operator: James 
R. Alsobrook, James A. Bryant, assistant 
operators: Loretta E. Brooks. 

Roll -O- Planes -Gins C. Brown. foreman: 
James Ring. Robert Dean, end Mary 
Garner, tickets. 

CONCESSIONS 
O. J. tWhlteyt Weiss, concession man- 

ager: J. C. tTOmmy'1 Thomas, assistant 
concession manager; L. B. ill. !Mott De 
May, In charge of stock and equipment; 
Herman Burke, office watchman: Andy 
Fuller, stock wagons: Tenbo Frantsl, Jack 
Reeder, watchmen. 

Rudy Dobbs. Eugene Morgan. bird pitch: 
Aarry 8. Julius. Coley Clinton, Thomas 
NeThao, Danny Rrußcr, Paul FS!. !portland Arcade: Blanc he Llamas. Jessie 
R. Wllholt. Mercedes Bell, Evelyn Ruth 
Mc luskey, put k rack 

Jesse Norwood, Billie Norwood, Gerald 
A. Akers. long range gallery; Al L. Nor - 
;I Jack Jackson, short range 'alien'; 

Waddle. Earl Morris 
dirg, 

S. Golden. 
Burke. Fred Murray, Fred. 

d1e S. Golden, Alfred Small, sir rats. 
Mott Herman, Morose Herman, Henry 

Herman, Bob DAVIS Bill Melton. Derby 
Racer: Mr, and Mrs. Robert. rHObDyI 
Wicks. Ernest Gordon. photo gallery: Rus- 
sell John CauRhy. Russell Dean, Robert 
Guedaynlno, Steve Monticello. clothes pins. 

Evelyn Clain, Ann Ski, Ogle Ball. Robert 
Morgan, Clifford Holladay, ball game: kirs. 
Elsie Johnson, Margaret Cobb. Margaret 
Mkt., Chester White. ice cream: Marvin 
Wood. Jack Cost. John tJ.P., Tululty, 
toy wheel. 

Hanel Maddox. Mervin Lely, Charles 
Lasko, balloon darts: E. H. Cahn , John 
Yagmac, Albert E. Colby. Sheldon Klein, 
small roll down: Gertrude ktallard. Mar- 
tha Price, Roman T; F. der, Shirley. 
Rohland, Joe Abazald, Jack Cartu, Orville 
Dunn. Jewelry. 

Mike ?wino. Nick Holub, Joseph P. 
Or.. Michael T. Del... Curtis Mc 
Kinstny, roll down: James Moeller, Albert 
B. Garland, string game: Clarence J. 
Ogees, Thomas Mann... Edward Sum 
merlin, Robert B. Sugar. Johnnie Rogers, 
Spurgeon Mc Dade, blower. 

John P. Miller Jr., Harry Feinberg, 
Larry Singleton, Norman F. Lyons Jr.. 
Joseph Emend, buckets: Floyd Reynolds 
Jr., Harold W. Duncan, Ben Cohn, Doro- 
thy Cohn, Roy Leonard Seaver. Louise 
Mc Dade, Marvin Lawrence, buckets. 

Thomas M. Deemer, Herbert Nelson, 
Robert L. Robinson. George Harris, Rich- 
ard Thornton, bowling alley; Johnnie 
°tampon. Louts Del Grosso, Chester 
Pawlowski. Roger A. Dufour, razzie; Gerald 
Warren. Melvin Brown. John ver Dodge, 
Mary Wen., Ernest Wenzlk, percentage. 

Anthony Diaz Jr., Mary Diaz. Paul Ed- 
ward Cobb, Dewey Edward Cobb, Charlie 
E. Hughes. bear pitch; Lou Santalone. 
William Chastain, M Rosaman, Earl 
Anderson, A. R. Cohn, pan game: Irene 
M. Morin. Raymond R. Harri, Evalme 
BN<w, pea pool: Lyman J. Dickens, Ed- 
watd W. Paquette, Jam<a F. Rátclltt<. 
Arthur Price, swinger. 

Herbert Davis, Jack McArthur. Jim 
Sullivan, Sem Aldrich, C. W. Burch.. 
Bill Bell, doll tenet!; Joe Stelzer,, Mrs. 
Mary Betsy °Meen, Mrs. Wilma Roberta 
Summer., Mrs. O. J. Weiss, Don. 
Godwin, p.c. basketball: W. H. Clancy. 
H. A. Benner, Jack Edwards, Roy Aksers, 
bard pitch: sloe. Clain. ]smory Hall. 
Michael A. CaseOra, Tom Grough, m0uae 
'amer 

ToroBa A. V. Arger, nrJ Morris. 
Reed Baker. Joseph P. Marin, Joho A. 

Chandler, Albert W, Poster, Hoary J. 

Sanfor James O'Dea, George E. Oanty, 
Sanford Rickey, bingo; 

Dickerson, James 
Tennyson 

Matt. James Beaty Virgil 
Dean, Elmer Beaty, Keith 
Campbell, Beane Ritter. 8111 Carper, Elmer 
White, Eugene OaOOrne, 'rab stand. 

BIII Oran. Lulu Orle, Rom Harrington, 
Le Roy Jackson. [.agreste 

George 
Horace 

Hodges. Harvey Hughes, OcorN Testa 
Baldwin, G. Mesa, grab stand: 

Ghettos Murk, 011ie Morris. John palan. 
Stafford Harrington, grab stand. 

WANTED 

SMALL CARNIVAL 
Wh adult and Kiddie Rides end Con- 
cessions for big Lions Club Tomato 
Festival Aug. 30 -31. Contact 

GLENN E. DONALDSON 
Ridge Form, Illinois. 

Phone 3271 (collect immediately, 

NEW ENGLAND AMUSEMENT 
WANTS FOR 

East Dedham, Maas., May 27 -1un 1; and North Brookfield, Mass., June 3 -8, 
two outslonding Concession spots, 

Nevskiee, Photos, Short Range, Hoop -la, Bird and Gloss Pitches, Hi- Striker, 
French Fries and Hanky Ponks. Only ono of a kind. 

Help- Foremen on two abreast Jenny, Octopus and Tilt. Salary oll you are worth. 
All replies to Eost Pepperell, Mass., now. 

HARRY J. KAHN 

O. C. BUCK SHOWS 
MOTOR DROME OPERATOR WANTED 

Hove complete new Drome including Cycles. Con piece Cuslord and Short 
Range Gallery. Wont Billposter, must be sober and reliable. Ride Foremen for 
Merry -Go- Round, Scrambler and RoundUp. Also Second Men on all major 
Rides. Those who on drive semis preferred. 

Address OSCAR C. BUCK 
Syracuse, New York 

MULLINS ROYAL PINE SHOWS 
Due to disappointment, wont Side Show Operator for newly framed Side 
Show, including P.A. Set. Con place Popcorn, Candy Floss, Candy Apples, Cork 
Gallery, Photos, Novelties or any other legitimate Concession. Want Operator 
for long Range Shooting Gallery. Wont Ride Help on all Rides, semi drivers 
prferrd. All replies to C. W. MULLiNS, Mgr. 

197 State St., Bangor, Mr;nu, or call Bongo. 2.5305 sifter 11:30 p.m. 

ATO'E \l'ION : IIICIGEST CELEBRATION IN 1957 
OKLAHOMA SEMI.CENTENNIAL, JUNE 14 -JULY 7 -24 BIG DAYS 

Have excl"u"e rights on sil C,nmina Contes l'/ on fndeDendent n book the following Concessions: Lone RanKe Sh,,ling Gallery (Kenny, wan was n Show' last with Short Ronge. contact lmmtandar a y (lanky . Con. criions (hat do not it'Stot a tl are uo lo our standards. Want Agents for One Bell, Bushel Basket d U Stock Con<eesi0rtw Anyone h0 has wo kM for me before. 

¡Ill' 
touch. $ /NG BLItSTEfN nd C1C OCK DEALER'. Let In tmtch. Want to hrar from CAPTAIN EBO ANCK DOLS. MARVIN ILE7'TYI WILLIAMS (drove Wck far me last aeaaoreda nheim, Levels Ke rb¢rthrk. 

Yet 1n touch. Contact CHARLES (CHUCK/more Halai IROOm LOS), Okls- homa City, Okla. tPhon<: Recant 65611) 

HOWARD BROS.' SHOWS WANT 
RIDE HELP -Foremen and Second Men for Wheel, Merry -Go- Round, Tilt, Caterpilior 

and Kid Rides. Owing to disappointment wont Popcorn, Apples and Floss. 

Opening Westover, W. Va., May 25 -Jane 1; Confluence, Po., June 3-8. 

BIG FOUR AMUSEMENTS 
OPENING WINTHROP HARBOR, ILL, JUNE 5-9; THEM HOLY ROSARY CHURCH 

(22nd AVE. d 45th ST,), KENOSHA, WIS., THEN PER ROUTE 
WANT WANT WANT 
Will book ter noses -Snow Cones d all Hanky Panks. Want Ride Help -First Men 

n Fe:ro7 Wheel antl Merry -Go- ROUnd. All replies 0 
Winnebe90 Playlan0 Perk, 5025 West 5tN SL Ro<Mfortl, III. 

RIDE FOREMEN WANTED 
For 1958 Models Tilt -A -Whirl and MerryCo-Round. salary 860.00 plus $10.00 bonus. 
Must have license and drive. Also Second Men, salary 395.00 and 810.00 bonus; mu. 
drive. 

Contact -C. S. PECK -KEY CITY SHOWS 
Valparaiso, Ind., this week; Bradley, III., May 27 -June ]. 

TEX ROBERTS WANTS 
Pin Store, Count Store, Six Cots and Bucket Store Agents. Chicago Red, come in 

Can use Up and Down Men. Also Mon for Skills. Want any Shows except Girl 
Shows, with own transportation. Address: 

c/o BEE'S OLD RELIABLE SHOWS, HAZARD, KY., MAY 20 -25. 

OM Crab Trailer, 14 stool 
Iseo Coneeadoa 

consider 

Tralles 

e 
Froe. a l'en s, tildes, a Pen 
ly pe. M1l s >' consider r tradee r for R 

BOX 1017 

FOR SALE 
e T'aller- Popcorn, Flow, Sno, App.. UM. new: 

L annerAso 
e side, B. .oasmelCoElectric 

ea: Hereeheil :Spit man Organ, an ana arum. 
have Ynu' 

Crystal River, Fla. 

AGENTS -HETH SHOWS WANTS - AGENTS 
For Blower and Bowling Alley. If you can stand prosperity and follow orders, 
this it. Opening June 10, Sheffield, Ala. with two "first in .11 dates 
and 18 bone fide fairs to follow. Convect ma et once. 

KEITH CHAPMAN 
109 SHORE DR. i Phone: National 3 -15851 HOT SPRINGS, ARK. 

No Collects. 

STOCK TICKETS 
1 Roll s 1.30 

Rolla 4.50 
to Rolls e.2s 
23 Rolla 18.13 
SO Rolls 29.00 

100 Rolla 99.00 
Rolls 2.000 FACH 
DDoubl coupons 

Douala Prices 
No C.O.D. Orders 

flet: Staple Tkt., 1x2 

TICKETS 
Wheel tickets carded to 
stock fer immediate ship 

THE TOLEDO TICKET CO. 
Toledo 12, Ohio 

SPECIAL PRINTED F 
E Cash With Order Price 
'c 2.000 e 6.90 Ex 

4,000 7.N 
F 6,000 0.70 

ó 
3,000 9.60 

10,000 10.50 
50,0 s.» o 

100.00 
0 

5000 135.00 
1.000,0,0000 550.00. 
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CLUB ACTIVITIES 

National Showmen's 
Association 
Ladies' Auxiliary 

Final meeting of the season was 
a surprise "stork shower held for 
President Ann Brown by Bess 
Hamid, the stimulus being the first 
time that a club president in office 
was anticipating a child. Bess as- 
sumed all planning chores and ex- 
penses. including decorations and 
refreshments. Many gifts were pre- 
seated. 

Ann Peterson obtained eight 
names for the banquet cloth. Myra 
\'ilardi. granddaughter of Edna 
Lasures and club mascot, is en- 
gaged. Kith' Rausch will be maid 
of honor at the wedding of her 
niece in Suffern. N. Y., Tune 1. Ida 
Sindell. sister -in -law of Leah 
Rosen, signed for membership. 

Donations were received from 
Frances Simmons and Lillian 
Swanson in memory of the brother 
of Pearl Myers. Herman Cohen, 
husband of Midge Cohen, is in 
Mnutefiore Hospital. the Bronx. 

Nunes to be added to the plaque 
to adorn the new building include 
Dorothy Goldberg, Bess Hamid. 
Anti Cook, Margaret McKee, Jane 
Trails. Mae McKee, Evelyn Ba- 
tatsky, Eileen Weisman. Catherine 
Anderson, Ann Peterson, Albina 
Hines, Edna Unger, Dixie Haas 
and Sue Kane. 

The shower for Ann Brown fea- 
tured a committee wearing pink 
aprons and blue caps, doilies on the 
tables. spoons and forks pinned 
into diaper -style napkins, and a 

pink and brae umbrella hanging 
from the ceiling. Those attending 
included Mona Soltis, Beth Harris, 
Edith Pnrdin, Leah Rosen, Lillian 
\\'allcnstein, Helen Sindel, Eliza- 
beth Soltis, Grace Steinlake, Eve- 

lyre Thaler, Mary Pendrak. Grace 
Steiner, Rae Grueberg, Dorothy 
Goldberg, Bess Hamid, Dolly Mc- 
Cormick, Lillian Swanson, Jane 
Warren. Peggy Rosenbloom, Bon- 
nie Snellens, Pauline Foruage, Al- 
bina Hines, Ethel Shapiro, Helen 
Rothsebin, Bette Schneck, Mildred 
Schwartz, Rhoda Koren, Dlildren 
Ford, Edna Unger, Helen Young, 
Ann Dismore and Sue Kane. 

Midwest Showmen's 
Association 

MINNEAPOLIS -- Attendance 
at the regular meetings has been 
steadily glowing. President \Vil- 
lianr T. ..ollins was in the chair 
at the recent get -together, assisted 
by Frank Winklev and Charles 
Carroll, cite- presidents, and John 
Libby, secretary. Chaplain Milan 
Bozony delivered the invocation. 

Discussion centered around the 
fund -raising program that will 
award a free trip to Florida. New 
members are Lyndon Erickson, 
Frank 'Diamond and John Walsh. 
Following the business session the 
ladies' auxiliary served luncheon. 

Ladies Auxiliary 
Officers present at the recent 

meeting included Mrs. W. T. 
(Mickey) Collins, president, as- 
sisted by Mrs. Frank R. (Verna) 
Winkles', Mrs. Charles (Betty) Car- 
roll and Mrs. William G. (Barbara) 
Hoff. 

Mrs. Conrad Carr, wife of the 
clubs attorney. was asearcled an 
honorary membership. New mem- 
bers include Mrs. Lyndon (Hen- 
rietta) Snderson and Mrs. Clar- 
ence (Gladys) Erickson. 

It was decided to establish a 

fund for the purchase of drapes. 
Betty Carroll. who brought in our 
new members, was appointed 
chairman of membership. 

FT. RUCKER, OZARK, ALA. (Inside Base) MAY 30 -JUNE 4 
Army Aviation Board Youth puna. All tees; ores bthind this, MOO Civilian Tickets 

Ireadv sold. ] Klea' oars. 

FT. STF,WART, HINESVILLE. GA. (Inside Base) JUNE 7.15 
Mean N., ^. +n Ourr +s Plua cour, m+ °lyre uppio,entaro ^ -ell. 

ENTERPR .E. ALA.. DIAMON!) JUBILEE. IUNE 17.22 
Rich} Dewn +own. FIAI Spew In rl Var+. 7aere" Ps772T Nelr. Locals serina 

L adieu ebratio bandais etc. Z 0iq Pandaa. Advrti 
Event 

radius mile 
Followed by eeteer.eiens .na Than our /nmn -leaf acre of law Evnt sarPsslns Hi 
*there. WANT 

I SHAWL ( CHI Show. Monkey, Snake. W;IIlle. Arcade. Three Girls 
and candy Man for our Bevue, tap salary. 

I RIDES Additional Wheel. RoundUp, Scrambler. Kiddie Rides. 
Live Ponies, others not conflicting. Josephs and Alton 
Pierson, contact, excellent proposition. 

ICONCESSIONS i Semloi or PC,If youahave athotrs. 
kles. Will bunk Blower. 

WIRE WESTERN UNION OR CALL 
Bill. BOLT -OZARK 817 WALTER SILYERBERL -OZARK 300 

BARBARA ANN HOTEL, 
P.S.: Cecil Hendrix wants Denrel Ride Help Agents fotC 9 Prette Block, Pani, Males 

and PC. Don Prentice. contact. 

OHIO STATE SHOWS 
PLAYING ONTO *ENEMY ANO WEST VIRGINIA. ALL SPONSORED CELEBRATIONS AND FAIRS. 

0E06 MAY 24 AT IANCASiER, OHIO, DOWNTOWN LOCATION. 

Wan, leTitimate Game Concessions, Bingo and Lunch. No graft or Mitt Campa. want 
Ride Help and working code Supe I ardent; al and =2 Men who drive +e I red 

+tMRht loba, sotch Ilcene, for WheeS. Parker Jenny Chelrplane, Single Loop, Spitnre 
and Kid Rides. Top axca and good treatment. We pa > tacb eek and bonus. 

Centag/ MANAGER, Moxaheta Palk, South Zsneeville, Ohlo. 
Paon.: al.anone texsa or -JJts. 

P.S.: ßebhv nsberne, arlke Sydney, Curse >' Wilsotl, call. 

DOBSON'S UNITED SHOWS WANT 
Due to disappointment want nice Live Pony Ride to join at 
Antigo, May 30. 

Win or phone Garden 6 -3Ste, White Bear lake, Minn. 

GEM CITY SHOWS 
WANT BINGO 

Have good proposition for well -t, dud Blut,. Can also place Hanky Punks and 
Grind sAum 

All Replies: THOMAS D. HICKEY 
MORRISTOWN. TENN., THIS WEEK. 

GRAND AMERICAN SHOWS 
Want for Carroll, Fort Moche and Wafer., Iowa. Cole... Hong to follow. 

Wilt place Grind Shows not conflicting. Can Meet Hanky Pan,+ or all kind. want 
Ride Help who drive semi trucks. Roy Duffy wants Air.. for Six Cate, Buckets and 
'raity Pan.. Also Oran for Pan Game and Vp- andDOwn TWA 

Contact: L. O. WEAVER. Mgr. 
FORT MADISON, IOWA, NOW: THN PER ROUT, 

when answering ads . . . 
Say You Saw It in The Billboard 

Hill Early 

Takes Okay 

Despite Rain 
ALBUQUERQUE. N. M.- 

Hill s Greater Shows trucked here 
last week after getting its best 
lmsinens of the early season at 
Farmington, N. M., the previous 
week. 

Altpo it rained all day Sunday 
and most of Monday at Fanning - 
ton. Owner H. P. (Punk) Hill was 
ready with straw, and the conces- 
sion department constructed e 
bridge. which permitted all seg- 
ments to go into action a half hour 
after the rains stopped. 

All rides this year are flashed 
with fluorescents, and 1(1 light 
towers add to the midway glow. 
A new front entrance was sched- 
uled to he finished for the Al- 
buquerque stand. The Kiddieland, 
with 12 rides. has been revamped. 
New in this area are canopied 
benches for the parents and a re- 
freshment stand. 

Fairs begin in June in North 
Dakota at C::usclo, Rugby. Rolla. 
Buttineatl, Flaxton and Crosby. 
Also on the route are Minnesota 
fairs at Perham, Duluth, Clen- 
w'oocl and \ \'adetla. The show tiren 
litotes back into North Dakota to 
play Fargo and Jamestown and 
later Hutchinson, Minn. Back 
South it will play fairs at Carlsbad 
and Rosswell, N. M., plus several 
pending. 

Staff, in addition to Hill, in- 
cludes Mrs. H. P. (fill, secretary- 
treasurer; C. O. frill, assistant 
manager; A. R. Whiteside, conces- 
sion manager; Maxwell Kane, en- 
tertainment; Clarence Thames, 
billposter and 24-hour man; Perry 
\Billiams, publicity: Andy Widmer, 
electrician; John Barfield, stock- 
man; Al Nielsen TT.. general super- 
intendent and purchasing agent; 
Mrs. lean Barnes, mail and agent 
for 'Hie Billboard. and Joe Black, 
Ferris Wheels (2) and Rolloplanc. 

Art Miller joined to operate the 
Tilt -a- Whirl. The Monroe Brothers 
have the Sirle Show along with 
snakes and a geck unit. Clarence 
Thames has three back-end units 
and Carl Pearson has 12 conces- 
sions. 

Newport News 

Winner for 

Manning Show 
POL'GITKEEPSIE, N. Y.- 

Tough luck w'itl, parking cost the 
Ross Manning Show's a potential 
good week on the Petersburg 
(Va.) Pike. Resultant business was 
ills; fair. 

A small corner lot was utilized, 
surrounded by a factory area, but 
no- parking restrictions were thrown 
up around the heavy -traffiked ar- 
tery to discourage patronage. 

Business in general has been 
satisfactory for the show. Newport 
News, in the Navy district, turned 
out well, it is reported. High Point, 
N. C., was a poor one. 

Fourth Annual 

CIVIL DEFENSE EXPOSITION 
Featuring /ig Free Circus (Terrell Jacobs Wild Animal Circus) 

:1,000,000 Civic a Commercial Exhibits-Outstanding Free Aurnctien, such as 
Joe Louis appearing in person, Dowis Sky WheeL 

NOW BOOKING FOR 500 -MILI DECORATION DAY CLASSIC at Indianapolis, Ind., 
May 27-30, directly across from Speedway entrance. 

RIDES - -- SHOWS -- CONCESSIONS 
GOOD PROPOSITION FOR PITCHMEN. 

All replies to 
PAUL MILLER, ROOSEVELT HOTEL, GARY, IND., OR PHONE: TURNER 6.242i. 

BILL McCOY CAN PLACE RELIABLE AGENTS. 
P.5.: Eddie Keck, please gel in touch with Jimmy Smith. 

BIG CITY SHOWS 
CLINTON, TENN., MAY 20 -25 

WANT CONCESSIONS: Hanky Punks of all kinds WANT RIDES: Octopus, Tilt or 
any Fiat Rides. WANT SHOWS: White or Colored Girl Show, Big Snake. Funhouse. 
WANT HELP: Agents for Hanky Punks, Swinger, Buckets, Count and Peek Stares, 
Percentnge Osoters, Cookhouse Help or will book Cookhouse. Art Snyder, Whitey 
Campbell, Curley, Buddy Fisher, come on. Tex Mason wants Girls for two big 
Girl Shows. Wardrobe and transportation furnished, pay every night. Margaret 
Miller, Ann, tune, Betty and other girls who hove worked for ms, toms on. Talker 
and Help for Geek Show. Cowboy, call Chester. WANT RIDE HELP: Foremen for 
Wheel and new Merry-Go-Round. 

AH contact JIMMY ACKLEY, Owner or RALPH DECKER, Ito. Mgr., Clinton, Tenn. 

P.S.: Monks for answers to ad in Billboard, we have Ferris Wheel. 

GLADES AMUSEMENT CO. 
MADISON, YA., AU. THIS WEEK; BMA PISTA, YA., NEXT 

Want Foreman for Fly -O- Prone, also Ride Help on other Rides. Must drive semis. 

Con use a few more Prize Every -Time Concassions. All replies: 

JERRY SADDLEMIRE 
MADISON, VA. 

Cumberland Maryland, Fun Fair, May 21 -June 1 

Want Ball Carnes, Fish Pond. Pitch -T:tl -You -Win. Age and Scales, Sin Cats, Hoop -La. 

High Striker, Class Pitch, Custard, Slum Snindie, Novelties. 

Cut Show, Snake Show, Monkey Show, Wildlife. Side Show. 

Want Merry-Co -Round Foremen, Chairplane. Kiddie Ride Help. Agents for Office Hanky 
Parks, Truck and Tractor Drivers. General Ride Help. All replies: 

GEORGE CLYDE SMITH SHOWS 
Mt. Savage, Maryland, this week: Cumberland, Marytaad, next week. 

WANTED 
fer Marietta, Ohio, School Grounds, May 27 te June 1; Zanesville, Ohio, 

en Streets, lute 3 le 8 

CONCESSIONS: Mug, Gloss Pitch, Novelties, Jewelry, Boll Gomes, Arcade, Games 
of all kinds. No grift. 

SHOWS: Of all kinds. 

POWITI.SON :%MUSEMENTS 
Box I25 Phone 1066M Coshocton, Ohio 

TWO BIG ARMY CAMPS AND 18 FIRST CLASS 

FAIRS TO FOLLOW 
JOIN NOW FOR A SEASON OF PROSPERITY 

Want first -class Cid Show to loin at once. Can place Hanky Punks of all kinds. 
Want to book Octopus Ride immediate*. 

Frank Spina wants Agents fer Swinger and Buckets. 

Contact: R. W. PETERSON. mgr. 
TIVOLi EXPOSITION SHOWS 

or c/o Hotel Noble. Jonesboro. Ark.. this week; Ft. Leonard Wood, Ma.. to fellow. 

WANT AGENTS WANT 
CAN PLACE AGENTS FOR THE FOLLOWING: 

fish Pond, B%Iloens, 1 Ball, baikels. Buckets, Six Cara, hfVp Ceks, Watch -La. 
Tip-0eer. (Tony, a r; nave eWllt for Veu.l O tning NOt Sprinef, Ark., Mer Ie, 
With th Olson Showa -all bi3 aveTa. 

Answer: JACK LITTLEFIELD 
c/o WESTERN UNION NOT SPRINGS, ARK, 

THOMAS JOYLAND SHOWS 
Want Contusion Help, especially for Bingo, Pitches and Games. Married couples 

Preferred. Can place Ride Help in oll departments. Boots and Benny want Cook- 

house Help, Griddle Man and Waiters (Shorty b Gus, come on). 

Address: Beckley, W. Va., this week 

AMERICAN BEAUTY SHOWS 
Wt B% Pmkn Gn 

whn, cow P 

Ceu iC 17 eh 
an Rides, cooet 

ane 
m 

NJuana 

e 
o!0 

. 

WANT COOKHOUSE HELP, ESPECIALLY WAITERS 

ADDRESS: H. R. BARTHOLOMEW' or JOE SHARP 
Musuema, Iowa, this weeki then CIIMen, IOwa. 

PS.: Joe Sharp wants Asent+ for Buckets 

GIVE TO DAMON RUNYON CANCER FUND 
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ONLY $6.90 FOR SAMPLE KIT #101 
10 of our latest and HOTTEST 

promotional items. Re -order 
just the items you desire You 

must be delighted with our 

sample kit or money refunded 
immediately. Send us $6.90 
today for your kit or write 
for FREE listing. 

When in Chicago Visit Our 

WRITE FOR FREE 

LASKO 
FAN 

BROCHURE 

Modern Showrooms 

DIVISION SALES 3341 
W. Roosevelt Rd.. Chicago 24, Illinois 

Phone: LAwnda le 2 -7377 

123=1:32=21S, 

42 THE BILLBOARD 

MERCHANDISE 
Communications to 2160 Patterson St., Cincinnati 22, 0. MAY 20, 1957 

FABULOUS PACKARD BEST SELLERS! 

Itirftr lii 

T600 1800 T880 

T600 -7 -PC. POCKET SECRETARY-BALI. PEN SET -Contains 6 silverlip smooth. 

y 

writing ball pens in varied fashion color. with nick.l.plated clip. and buttons. Push 

button to write -push button to retract Pocket secretory (*mein, writing pad. 

$7.80 par dos. $86.40 per gross 

MO-POCKET SECRETARY -BALL PEN SET -Contains slim tine tilvertip boll pin 
with metal cap, pocket secretory with pod anti alphabetical index. A great buy, 

$7.20 per dos. $84.00 per grew 
T880 -6-PC. POCKET SAVER -BALL PEN SET -Contains 4 silver -tip ball pens that write 
in Black, Blue, Gren, Red with metal cops. fine comb and dip fits into pocket soy., 

56.00 per des. $64.80 per groat 

ALL PACKARD PENS ARE FULLY GUARANTEED TO BE 

LEAKPROOF AND SMUDGEPROOF I 

Refills available -$3.50 per 100 

Send 25% with order, balance C. O. D. 

PACKARD BALL PEN CO. 
22 East 22 Street New York City 10 

K 
DECORATION DAY SPECIAL 

Plush Bears and Pandas 
.BB1 29 In. Bear or Panda 329.50 Dozen 
r8B2 23 In. Pear or Panda 22.50 Duett 
10!6 OFF FOR DROP SHIP ORDERS ON THE ABOVE 
ITEMS ONLY. I DOZEN OF MORE OF rt NliaIBR- 
CA6H WITIt ORDER -NO c.0.D. SHIPPED F.O.B. 
KANSAS CITY, DIO. 
rBB2 IC In. Maiarche $12.50 Dosen 
r8B4 12 In. Bear 12.00 Dosen 

F.O.B. Terre Ilante- POata¢e F \sea. 
Send 28'.: Draoslt. N'llb C.O.D. Ordere 

Welle for Carnival Calalo8 =058. 

'LEVIN BROTHERS TERRE1aHAUTEdINDIANA 

Merchandise You Have Been Looking for 
L.mPa, CfUMf, Enam.lwar., Nou.aw.rt, Aluminum Warr, Dacor.lttl Tinw.ra, Teyi !wry kind a OIsswan, blanktfa, Hampers, Nas+acks, Plaslar Slum, Flyme Bo-a. 
WBIPe, i.11oen.. Hate, C.ne, Ball Ovm. Sptc ial circa Merchantlis. 

B 
Catalog Now Ready -Write for Copy Today 

IMPORTANT! 
To Obfaln the rope! L sting+ Sur. and State In 5.1.11 Coo, 
Bw7MN and Tvp of boeef reu Ar I In, 

1mu PREMIUM SUPPLY CORP. 
111 2201 Washington Ave St. louis 3, o. 

SOMETHING NEW 

``UNDER THE SUN 

7 

4 
6EI 

THE BILLBOARD 

EVERY WEEK! 

SUBS'RIBE NOW 

., IF THERE IS- YOU'LL FIND 

IT IN THE BILLBOARD 

MERCHANDISE SECTION I 

Low tub:NW:on 
ratea fate yea 
on° r ^an 2Dó.ó 

h ewenand 
Prim 

For the latest In gimmicks gadget, 
novelties, premium and pris Hems 
os ALL klnd 

The Billboard, 2160 Patterson St., Cincinnall 22. Ohio 
Yes 7. Please tend me The Billboard for one year at SEI. 

I Foreign rate, one year. $151 810 

Name 

Address 

City Zen* .... Suste 

O !Ion 

MERCHANDISE TOPICS 
Semi -moist half -pans of paint are 

now available in the new Craft - 
Glo No. 8 water color kit just an- 
nounced by Craftint Manufacturing 
Company 1615 Collamer Avenue, 
Cleveland 10. The brilliant flu- 
orescent colors are the latest prod- 
uct developed by the company's re- 
search laboratories and are scien- 
tifically formulated for school use. 
It is claimed that the colors are up 
to four times brighter than ordi- 
nary colors and excellent for decor- 
ations, banners, posters and hobby 
use. Available in green, red, yellow, 
cerise, chartreuse, orange and 
magenta, the paints are packaged 
in a sturdy three -color lithographed 
metal box with mixing palette lid 
and brush. The kit retails for 98 
cents. 

A new fountain toothbrush is 
being introduced by the Adams 
Company, 263 Morris Avenue, 
Trenton 10, N. J. Now you can 
brush teeth without the bother of 
squeezing tubes or fussing with 
elusive caps. Dentifit looks like a 
standard toothbrush with long - 
life nylon bristles, but its secret 
is in the hollow handle. This 
handle contains a four-week supply 
of dentifrice. You prepare the 
brush merely by shaking it once 
or twice. When the supply its used. 
the screw -in handle is discarded 
and a refill inserted in seconds. 
Dentifit is always ready for use 
and is practical for travel. office, 
factory or school. Write for the 
complete price strlctllnt on this 
product. 

A new gaine that is creating a 
sales sensation whenever it appears 
is Cardominocs. C:trdoulinuos re- 
tains all the enjoyment of dominoes 
but adds a third dimension of fun 
to the game. The game's durable, 
attractive cards are packed in 

bright eye -catching boxes. Toy, 
novelty, gift and variety stores find 
a ready sale for the popular 
Cardolninoes. Specialty salesmen 
are gaining new customers with 
the gain. Additional information 
is available from H. J. Saloon 
Company, 348 West Locust Street, 
Canton, Ill. 

I -Shade is a protective visor and 
shade designed to fit all prescrip- 
tion glasses. It is made of polished 
optical grade cello- acetate with 
special friction hinges and is 
featherweight and shatterproof. 
(lipped to the top edge of glass 
frames. it may be tilted up for an 
eyeshade or worn down as sun 
glasses, easily adjusting within a 
180 degree arc over the wearer's 
glasses. Users have found it effec- 
tive for protecting the eyes against 
blare and as a protective device 
For glasses against flying; grit and 
shall objects. The product is of- 
fered by the 1 -Shade division of 
the East Side Tool & Die Works, 
P.O. Box 2167, Portland, Ore., and 
retails for 49 cents. I- Shades are 
packed 12 to a four -color easel 
display card. Shipping weight is 
under eight ounces in a mailing 
sleeve ready for parcel post mail- 
ing. Distributors may also order 
in one -gross cartons. 

Sally Distributors, 200 North 
First Slrect, Minneapolis 1, is again 
offering a line of giftvcre, souve- 
nirs anal novelties to the trade. This 
firm tines business with dealers 
rndy and has a new colorful cata- 
log off the press which will be 
sent free on request. They feature 
a huge variety of glazed figurines, 
animals, birds, dolls, cups and 
saucers. State plates, etc., and 
promise fast service at low whole- 
sale prices. Cet a special listing of 
fast sellers. Jobber inquiries are 
invited. 

PIPES FOR PI T CHM EN 
By 1511.1, 141K1'.11 

JIM POOLE ... 
reports that the recent Benton filar. 
bor (Mich.) Blossom Festival drew 
a full contingent of 'Whereas. 
Among those making the date were 
fake Rubin with a full crew. Sky 
land Scottie, Greene, Cigar Mike. 
Jimmy Long, Frank Lazar, Nellie 

agan, Slim Osborn and Blaekface 
Marks. Poole also sends word unit 
Alonzo Shallow visited In make 
preparations for a Pat Boone show 
and that Covington Brownie look 
delivery on a Cadillac. Max 1lacles- 
man made the date with a crew 
but was thrown for something of 
a loss when four of his workers 
were arrested for having an im- 
proper license. Andy Day got into 
town in time to make the blossom 
queen banquet. Red Lux was un- 
successful in getting the exclusive 
on pretzels during the date. Poole 
would like to read pipes from Pau 
Mazor, Bill Scauville and 15i11. 
Webs. 

WORKING THE . 

Hamilton (O.) Race Teu-k are Bill 
Weiss, working soft drinks in a 
cup; Harvey Kibble, scratch shorts; 
Benny Weiner, ding, and Little; 
Dutch, popcorn. Weiss would like! 
to read a few pipes from Red Lux, 
Paul Delaney, Whitey Perry, One- 
Eye Stein and Joe Marks. 

is certain. Whatever max, ail the 
pitch trade, it is not suffering from 
writer's cramps. Pipes to the desk 
have been few and far between in 
recent weeks. How about it, 
friends? Let the ink start flow jug. 
Many of your friends are wonder- 
ing what success you are having in 
your particular location. 

ONE THING .. . 

Five Years Ago 
In Pitchdom 

W, G. Barnard, ace mixer pur -I 
vertu, was in Europe to attend ex- 
position» in ll:usuver, Cerinany; 
Amsterdam, lIulland; Liege and 
Brussels, Btginns. and London and 
Birmingham, England. Bob 
Smith was doing well in Florida 
with his flied show, using a pic 
show far the draw, .. , San Freed, 
the paper man, was working New 
York Stale to good returns. . 

Thin Kennedy was working the 
Buffalo tree! SDI Addis and 

always 
scllers... , 

NOW 
s thán Eke' 

Moe f moll Rea/Money-Makers 

forheNOL/DAIk 

` 
and » 

POLITICAL 

ORDER r 

No.10 PSB 

Freu Tow Jobber 

6 CLOSING í 
OUT 

Toryin, s 
Flash . 

lt PLUSH tSIt 
nee 

sie.00 
es. 
art lots x16'80 
42" B020 ('_OWN, 
berry* , 316.30 
ex. i In 9r. 
lote . 

I4'e TAFFETA CLOWN DOLL 
baggea, u.so os. 
In gr. lots .. 

10" ASSTD. D06S.EEARS 
w: seueaker, plush ... 

131i" PEASANT DOLL 
pie st is race, bright colors. 

No extra charge for samples. 

36 plis. 1 down each $18.50 

DOZ. 

F.O.B. N.Y.0 PS á deposit, balane e 
C.O.D. 1/ not raletl. FREE: NEW abpag . 
eatslog a zoo vlush .ne tarn. items. 1 

Afsi,_s aré 

Mac l,le were in New York DIRECT FROM 
City \i-te Carl, the British 
pitchman, was a recent arrival ill 
the U. S. 

O Alir,tVi Prayer Cro Arvilla Braun, of perfume note, Mn's 2 Rhine+lone 
and her husband opened their ring 
d 

LabtloiXCeRnineaone 

tnunnstratioll at the W. T. Orant, Ladle+' Bridal Ring 
acv boxes Store No. 50 in Buffalo... ]]eel/ Talnrea i anin r 

Colhv remote, from Sturgis, S, D. DoLuse Nollywood fi / Earrings 
that he had completed visits to the / saner Pins, borda 

Beckla Earring Sioux and Cheyenne Indian roser. '4 Necklace Earring s 
valions and was headed for Black pin Earn, ^, sa:, e 

Necklace, Bra<elel 
]lilts territory. . . . lit A. Bouek, / set :, boxe. _ 

auctioneer, suas livin in semi s-Pi<[ setr-gola p / 
g / b<autifunv boxe. etch 1.rs 

retirement at his home in Seho- Pre carate. ae uwwat d P.eea. 

Hare, N. ì., poor heidth being the / P.1(4RD ,Eli ELIO' Co. reason. After working the 40.W. IS St., Dept. B, N. Y. 10, N. Y. 

St. Louis Police Circus Ccorge lit /\\ \\\\ \\ \\\\\\1 
(Scotty) Brooks played the Armed 
Forces parade there for Roy and 
Austin Potter to good business. 

Jack Kahn was working hand- 
writing analysis at Coney Island, 
New York... J. J. Gately was 
presenting a used platform show in 
\Vestern Idaho to good returns. 

Jim Brown made the Boy 
Souttarama at Babylon, N. Y., 
to okay business Ben (Horse- 
back) Meyers was working in the 
Kalamazoo, Mich., area. 

Costume Jewelry 
Manufacturer 

Per Dos. 

2s< D<vtsr on c.o.D: s. / 

ALL- WEATHER 

Plastic Pennants 

r iTYVVIV I 
48 esoDuerd bcl- 

T-&-Bh r 
Plan s Pen 

b e 
t 

.owed 
L Y 

a 
14.ouc e 

, "Daurr 
n 

00 

llaopt e 

ta. Write /or ..artily vricea. 
Money refunded it not saltu<a. 

Colorful Deco r.liom f All Klnd. Writ fat FrU Catalog. 

A & A NOVELTY CO. 
Cincinnati 16, Ohio 
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44 MERCHANDISE THE BILLBOARD MAY 20, 1957 

Bagged in 
polyethylene... 
KEEP LONGER, SELL FASTER! 
Sprout Ln bag Nor lare, Get 
your stock when you Head it. We 
.hip day order received. Choice of 
red or green, Excellent growing 
Nash. Free promotional aida. Write 
for details. 

LAVENDER 

SACHET BASKETS 
Tightly woven bleach- 
ed rattan beaketi with 
pineticamprz:579.W 

1000. 1 
6 
Sowers 

1.ay.ná 
Bowen 10 
t1r, s6.50. LOWEST 

PRICES 
ANYWHERE 

5601 Un,vrlvty Way Seat+lc 

NOVELTY SCATTER PINS 
(In cellos .. bets. 

11 different Kyes M ea h dozen, food 
Wow, bright gOtd non-tarnlM finish, 
tend Daunted, rosto for and u 
(31.00 In dept. .met.). new mdse.- 
83.74 per do' 

Also 

CLOSEOUTS 
Grenla, tter 

Draa ° avaacea 
na bnNlela, Dotter de, Ils 66.;5 

Der der. and Ovlr for f3.73 Der Jos. 

10 ^,'i weh order. balance C.O.D 

PRINCESS FASHIONS, INC, 
1 WaWin9len Av.., D,Pt. 0 

Frevld,nc, D. R. I. 

CLASSIFIED SECTION 
A Market Place for Buyers and Sellers 

REGULAR CLASSIFIED ADS 
Set In usual want -ad style, one pantraeh, no dIwIsy. Flnt 
line set in regular 5 pt. son.. batons! M regular I pt. upper 
and lower ease 

IMPORTANT 
In determining cwt, bet sun f0 mount your name and address. 
When wing a Ws Num. In ewe of The Oilibowel, .flew 
six word. for Hu address. 
Alps Mende 2l per Insertion addRIane1 te .seer cod of handling rphes. 

RATE: 20c a word- Minimum $4. 
CASH WITH COPY 

DISPLAY -CLASSIFIED ADS 
attract more attention and prodreg quicker and greater 
nests thry the rue of orges type und white apace. 
Typo up IS 14 paint permitpd. H. Rk,dretions, reverse 
p1e1es, I.os or ether dw.rodue ns.rid. 
1 -peint rule realer pnmihed s. wele of 1 inekw sac owe, 
RATE: $1 per apt. 1in. --.$14 per inch. 

Minimum $10. 

CASH WITH COPY 
(..lap credit hee keen pteblhh.dl 

FORMS CLOSE WEDNESDAY FOR FOLLOWING WEEK'S ISSUE 
Send all Orden and Correspondence fo 2160 PATTERSON ST., CINCINNATI 22, OHIO 

ACTS. SONGS & PARODIES 

GOOD HILLBILLY SONG FOR SALE -CON- 
tact: Mr. RObgrt Bowden, 257 8th Ave., Long 
Bench, N. J. 

YOKSe FOB X nJOU DISC,enuO 
tNná 

pewrWnsilsled omlÓY aDerlal prvlce. 
AvWe01e mommy. Sb -BB Cont., Serv- 
lee (DCpt. DJU, IBIS DaK 74th SL, Brook- 
Lyn 9B, N. Y. 

25,000 PROFESSIONAL GAGE, ROUTINES, 
ad Ilba, doubNsl 1.800 pates! Pot tree 

NmeOy eNalot wrlle Boblrt Omen, 72.11 
Bell BoulevaM. Flu Win! M, N. Y. fu7A 

AGENTS & DISTRIBUTORS 

ASIA TRADE INQUIRIES -NEW DIRE. 
tory flair free 7Yaea Guides, Jounale. 

DHeetoep In Japan. HonL Koag. Directory ter.... AanaL Box 626&1, Spokane 414. waWlnato. 1610 
ATTN.!. ON,.KOSIERY: LOW PRICES FOR 

Jobberw Nmhmen and pslrxmen; tomDieti 
Ladite' ant Mena le er Hosiery 

Nylons. SI peon up; sample order one dozen.. 
slightly Imperfect. Nylons packed beautiful 
cello bag., i2; prompt Wipmenti and sotto 
teF ry 

M 
d w 

2.41 3Madt 
St., Chattanooga. Ten o. Jet 
DEALERS WANTED TO HANDLE NEW 

{! :171st o l Alt Raf ahne , im ple 
psmpl as. Hand d Shoes ano d 

cPures 
rite for whole= Flees. Gone.. Spe- 

clal+>, Wilder, Itlaho. 

JEWELRY CLOSEOUTS 
El- Tailored Earring. And Gr. sLpeO L.- Stoned Pen i Liter Bad Da $19.00 ET-Stone Earring. Ast. Or. .. 31.. RS-0.W Stove IUD. A.. Da 3.73 ES- Pierced Hoop Grrinn Gr..., AZ KI01 -La.a. Manicure Bet. Da ... 7.10 E1 -Smut E/mnn, Em. Aare... .. I3 KI$1 Maele.n gas Da. 710 W- Tdlond Say, Bad Da. .... 0.00 R987- -Pearl Rasarin Bxd OA 0.00 T9 -Smn. Seta. Bzd D. 4.014 BI02 --Peed RONCIN, Bzd. Da. O.YS T3 1st Sala, Oz d. Da 0.70 ."'1 elipo °a gas tllmnt, Bzd. Da 14.76 T4- Tceüdn. Cubed. D'. L9f Eftlft Perfume Set, Bad Ds. 14.40 TS- Marilyn Moazw TM Sew Da , 10.00 0M°Yeur Grace` Perfume, Bzd. Ds 9.00 Cl- Cufeli.e, Carded Da. .. IJD t -7,hn Dear' Perfume, Bad. Da 01.00 01-0. sot Neck, 4 Brans n , s3A0 2160 -Stone Necks Ears. Bad Da. 7140 BI- Brattl.la. A'aL Gr. 74.00 z104 -Stone Neek, i Ewa, Bzd Os. g.(Itl WI -Lance 6PIeN watch Sit ...,... 0.95 Y256- 2.Plecg Pearl Set. Bzd. Ds... $.60 W9- Ladle!' 6PICN Welch Set 016 BF101- 

=1;1115 
Waltila Da 4.70 w4-Men'a Stone D+al Watrb 0.70 BF129--Ladtte Wtlela D' 2.40 P7Y -tern, 10 -Flame w,een set 7.30 BP415 -edlen w,tw. Da rig, P75- -Ment'%5;`a Waten Sst 770 ßF144 -Mtn', W011eta Da. 7.00 P14-6 Asst eta, Bxe. 5 ce BFM6- Ladles Welela, Bzd. Dg 10.00 PY4 -Men. óPlert Watch bet 0.00 BFN7 -Men', Wa1NN, Bid Ds. .. 11.40 

Try tamp.. Of any Items at re! prices. 20% dep.. bal. COD. Free catalog. 

NEW ENGLAND JEWELRY BUYERS. 
124 Empire St., Dept. 8 Providence. R. I. 

I Type or print Your copy In this spat. 

2 Check the heading under which yon want 
,l Acts, Songs, parodies 

i Aglnh and Distribulon 
7 Animals, Birds, Pen 

Business Opportunities 
Costumes, Uniforms, Wardrobes 
Food and Drink Concession 

Supplies , Formulas a For Sale- Secondhand Goods 
,1 For Salt- Secondhand Show 

Property 
7 Help Wanted 

your ad placed; 
(? Instructions, Bee W, Cartoon 
D Magical App.. 

Miscellaneous 
Musical Instruments. Accessed. 
Partners Wanted 
Personals 

1 Photo Supplies and Developing 
Printing 
Salesmen Wanted 
Seen., e 
TatMoing Supplies 
Wanted Wd to Buy 

3 Indicate below the type of ad you wish: 
o RECULAR- CLA55IFIED AD -200 a word. Minimum $4. 
D DISPLAY. CLASSIFIED AD-S1 per agate lint. One Inch $14. 

114 agate lines to the inch, 

4 Complete this au.oriration blank and mail promptly. Classified ads nut bt accomf ti by remittance in toll. DI>play -Chesil led Ada w'dl be billed 1/ credit has been established. 

The Billboard 
2160 Patterson St. 
Cincinnati 11. Ohle 
Please Insert the above ad In less. 

1 enclose remittance of $ 

Name 

Address 

City Haft 

FAMOUS MFR. CLOSEOUT[ 
Apoecd 5roned Broorhen f1.7S de. 
Stoned i Tings*tl Eatrtnn , , 1.75áa. 
Pierced Earrin[s on DlplaY 1.Z5 W. 
Charm Bracelets, apt. 

Prater Nsoklace, boxed 

Asst. Tie SDI. 
Jewelry. boxed, Opt, 

resales boxed 
Tie ar Cufflink. Set, rat, 
4-Pe. Rhinestone Sets, boxed , 
Summer E.rring., asst. 
Paul Neeklatta (eomeNlrt 
Neck i Earrinte out. boxed , Geese us, aaai. Necklatts. sal, 
Send for descriptive literature on other ter- rific value. on Jewelry of all deerlptIone. 
20% depoelt with order. bsiano. C.D. 

5:41YÁ 61LVERMAN 
1 {40 WeslminaNr if. revN.nce, R. 1. 

DEMONSTRATE, DISTRIBUTE, SELL 
great Insectlelde L. needed everywhg ». Profesdonal formulas. Upd MfelY, <idlr. 

Mdoorsoutdoors. Effective. Low cod. 
Profitable. Each pie repeals. Capable die Mbumn only. eti: S.yper Avaoclate., 
41681 Portland Building, NW, W'aWlu(.3 a D. C. Jea 
EARRINGS ASSORTED STONED AND tatiorM. W r [roil pins pontTe e.eA 
Grail Lola only. New ßsglaM Jewelry, 
Dopt B. 144 ESpQa SL. Providence. 

reyJ7 

FAMOUS MFR. CLOSEOUTS 
SPECIAL PURCHASE! 

Earrings. averted í6.50 gross 
Ile Bars, carded 260 grog 
Charm Bracelets 7.20 gross 
Stoned PM, 7.10 tress 
20% deposit with order, Pawnee C.O.D. 

SAMUEL $tNdl te urn esmin. S. Provie.% R I. 
FATHERS DAY PROMOTIONS -LEATHER Billfolds boxed, enceptlonal values. Ira mediate delivery Free catalog. Olympia, 
221 Newman Ave., New York 72. TY .935. 
JOKERS FUN SHOP - FULL CREDIT AU 

lowed en Items »tuned, JoOben otter 
Nmo t0 dMle» Gg11 SpetwltY CO., Akron 14. O. my90 
YENS WALLETS - PLASTIC- ALLIGATOR. 8enpt10.1 PeN, $14.40 per moss pl. 
ppooslanw Clry Ir 

Uw L. 
y . 

P 
Nerw 

d eEn . 

de Island. elY t 
PERSONALIZED CIGARS - YOUR PER 

renal or nrm name on each hand made 
Tampa clsar. Guaranteed Havana teb,cco. 
Priced from fí2.50 per 100. Write for free 
rote 

IIK or pod t1 for S pmpiea In Ndar MT. Vg. Ca.. {14 N. Uteyelte. 
Tampa. Fla my20 

Sy 
NEW SUMMER CLOSEOUTS 

New Spew!1 al;ieÁ Áepee $S.W de 
Gen. Cultured Pearl Pias i Nackt 2.so as. t Pe. Petty St. booed 
Cryelal Beaded Necklaces 
Large Eierei Lr. 
Summer Neck. Bras. Ear. 
Charm 

Bracelets, 
Ear .J.eL 00xed 

Charm Braeelelt, AW. 
N!W 

URD 
Is coVTV 

IF 
bA11 -M 

20% deposit with order. balance C.O.D. 

KAREN ORIGINALS 
41 N. .In St.. Dept. 11.1oí, Conn. 
PZRFUM- FRANCE, PARIS LABELS, AD- earl {29.50. New YOU $10 dozen. Sam. 

$1. DIG . Marlin, Perfumer, Colgate, N. Dak. 
165 

RAINBONNETB, $7.90 GR. CASED. CHAIN Bto» Noeei4, 19 W. ar, N. Y. C. eh -165 

SH13.1 EARRINGS, HAND MADE 
Thep are not Lise ordinary: ever 100 patterns 
at the new low price of 540.00 gross prepaid. 
Sample dos.. H$0. For resale only. 

RAY'S DIST. CO. 
419 W. Lafayette Et. Tampa it PM. 
SELL 117114 OIL COLORED ENLARGE meet. only $2 W. $1 commission each sale. 
cet Quulek Aeme ers, Box 57 rLev YL 
Nettle Little Rack, Art. h1 
TERRIFIC MONEY MAKERS- NATONAÎ. 

1.7 sold elect. Dry Shavers. M8.60 
Men's ...tone Rings, $225 doe.: Swfp 
Watebew ".50, incl°de ppoostage with order Brownback Sales. 422A Noeh Grant, Odew. Teat. 
THE HOTTEST PRICE IN THE COUNTRY. 

lveA from SwIla 17 lewd. Otir: Wath IN EYDandnn Band. 
58.90 eacD In Iola Of 6: Al !7.50. 3 dey one, back g°anntee, BTroxue Y Sales. 
422.5 Norte Gnnt, Odew. Tez 
WH O LESALEd- RA INHAT S. 4 9p 

, 

6a 
an Nrddd 

. Coastoea SillAanC1 , TDD,mz 
Manchester. Maw 

ANIMALS, BIRDS, PETS 

LIVE, HARMLESS TOADS, REA /, PETC 
Medium one, 50c. Luse, 75e Poatpald. Chlymonke, Kangaroo Rats. .50. Bobcat, Badger, Peeeadea Caeo- Mixte, 52S. Raven., 

Raccoons. 510- Rattleenakea, SI lb. Racing Tortoises, SI. Hawn.. Indigo, Yeltow- Bull. 51.2,7. Live arrival .manse d. F.statr 
1lahed 1904. Stamp for peke Hat. Zoological Supply Co. Box 483, Dial 2.1559, Laredo, Terra 
PARAKEETS, 506 EACH UP: MINIMUM order 45 Birds; Cages. $4.W dot Cavorter, F7oW caget Ratty Mire, Monkeys [mme dlati abwmtns Talma: Part onal et 
C.O.D. Established foui National JvP 
sly. 3029 OWg, St. Louis 5, Nlpourl. Je44 

NEW BOOKLET LISTING ALL REPTILES 
f NOrW America Dy common name and pNntlflc. Pdp ppooK.tyLid il. Roil AllenY ltiotile Inatilul.`Sltver SPringea Fla. myY7 

ONITRY -ORGAN GRINDING TRAINED, puis montY In Pockets apd weue cwtbes. 
Har{eln 5300. Weti Roberte, 2508 Otk<lllL Ha°KOn, Tes. 
PETS -ALL KINDS, CATALOG 5L RE fundable. Troia NNned pct' an0 Talrun! etrtls our epeelalb Florale Pet Farm', HI{hway 01, laurel null, flu. Jell 
PLENTY SNAKES, ALLIGATORS, TERRA - 

pine, Honed Toads, Deodorised Skunks, 
Red Fox, Klagten Cate. Monkeys, nu.. 
Puma Cub, Squirrels, Owls, Rabbits, Rats, Prattle Dogs, fluke, Pin. Gila Mon Nu. Otto Martin Locke, Phone MA &MU. New nestles. Tea, Jes 
SPEI 

e L-Fn ell IOUS WILDCATS. 
Mama' 

Oppoossum' Ith rbic', 141.50- Free Hat. Thompson Wild Animal Farm, Clevoi.n, Plorltla msT7 

BUSINESS OPPORTUNITIES 
ATTRACT CROWDS AND COW MONEY with portable electric numbing baking new 
gtwa 3.1s doralh u,t Free rsolpee. Norbert 
Ray. 3805 R, 16th, MlnneaDOlw 7. Minn. n0 
CHARTER BOAT - HERMOSA' °PERAT 
iy 

ID St. Marls, 876.: 46 ft., die. power; 
IÓ Su.bc_Kg labóetfae& 

19000 
f ssóld 

by 
IIey 

493 Perkins SI, 1'a t assee. Fla. Phone 
9.,337. 

SEIL NATIONALLY ADVERTISED PROD - 

Ft ostalot DanLOS Arti sad Crafts, 8óx 
136. Bativfa. N. Y. 
UDRIVE BOAT RIDE -IDEAL LOCATION, 

reasonable. Seaside IWO . Cerino Pier, 
now oparatler Dimlgpo, ai B 07mn" Ava.. 
Spawn Nand 1, N, Y. SA 7.4780. 
1100 WEIXLY SPARE TIME WITH A TAPE 

Reco »eel Proven foca 
N. 

C. Dlaleland PubliWen, A>DeDOro 00, N. C. Jyl 

COSTUMES. UNIFORMS. 
WARDROBES 

ATTRACTIVE CLOWN SUITS, FLASHY Inew,. 110. rIt' Feel Bargeln bntlle 
Clown Odtl,. f7 Orlentila Strip'. Chen. Bite. Re00000. Curtain. red velvet t1í5 
YVh). 1/2 . 

cost 17.74741 Curtain r4'hx7A). 175: cwt 3100. 
118x2A1. .cooky. l73. Bins »rduroY velour 
19x351, 140. "its Curwtn, Merest KKDeo 
(14x181. t73. Bar[ains Ormestn COLIw 17oopn, M. EIIMnI Bally Cw Tuaedow Flee IWw WaWee, Y465 N. HLIKM, LT4 »LO. 

SEQUINED PANEL SETS, $7.50: PASTES, 7&; solid sequined Gowns. Clown Suits, 
Wigs. Accessories. Free Bata Leroy Can ranter. 1818 Park Ave., Weehawken, N. J Phone: UNlon 99309. 

SKATING and DANCING 
COSTUMES 

In sets of 4. 6. S and 10. Made by Madams 
Berths and BronW Costume of N. Y and 
John Baur of Chicago. Photos, prices sod 
complete information on request. Also 
beautiful Specialty Costumes. 

DOROTHY FRANEY 
S350 Waters Dr. Dallas 9, Tea. 
THEATRICAL AND PINUP ACCESSORIES. Slrhl PaDte Brew 

Ira 
Hop, Tigig. 

H. Ró »tars, Suite fRH. °1472 Broadway. New 
York, N. Y, 

FOR SALE 
SECONDHAND GOODS 

A80UT ALL 31AKE5 OF POPPERS. CARA- 
mal Corn equipmenp Floa' Machines, re- 

%orn°1 tSKÌiwzri,macarzLt 
n, Kepr 

CTRL IN PISA BOWL ILLUSION (LE.NZ t46 
ones order) with free ylrectmn 

Circus 
make. Like new, ,ntlard sire Taylor, Trunk, 

24x91. 117; Tnpep Crane. 117: new 545 tw lJRht Plant In new parudo waROne 6876. ladle orb. Home GO., M Arch RL. Butler, 
Nees Jersey. 
MUSEI)0 FILLED WITH RELICS. 25 PT. Trailer. Dodge Tractor, Lon[ UN. Shooting Galen, Smoke, Weg s. 1657 R.. Ave., San Bernardino. Calif. 
NEW HAT WORKERS CORNELY EM. broldery Machwe. A, on Kund, f200. 
Van Wella 6836 Ave Houston 11. Tex. 
TWO SANgERVE DIRECT -DRAW DAIRY 

P reexera three horse een=ra Fhe hundred stollen tarn them, W. E. SllcolL 1211 Elmwootl, Ft. Wayne, Ind. 

FOR SALE -SECONDHAND 
SHOW PROPERTY 

.T. DELUXE RIFLE SPORT RANGE r Ole. 2 yrs. old, completi with 4 
Canvas. eWitInsOr. etc. Phone rnpnd 63908 Weti Detroit Amuse 

16316 Woodwud, DetroR . hinn. .110 
BINGO AND 15 CONCESSIONS,, A CO* 
trMe for (fdde Áow. pVeCórgw 
Ave. N. W., Washington, D. C. Call Ran delph 60486. 
FI, i BPy[mißsÁOri TSWbón N00.HOP 
Sevkh, Wes Y/ddlepa, Pa. 

Sherman 
MASTER PAINTERS 

PRODUCTS 

0 r FORMULA WITH 
TITANIUM. inner. $ 
outside, cads 

Ixed paint In 
og. while, nit a 
serls4oed Droll 
°cL One gelwn 
U. B. measure, teen once Nsrsattt0. PacJted / 

4 Fon cane to carter sold 1a 0 carton Iola only, íI.15 Der Callon. 
RICHARD'S MORE FINISH. Ready /edged all-p coop aluminum pelnL áteeor, .Meer heat edKm(. I Upr. Iron, etiel, nlwnlzee roofs. 
wood, brick, "Me e. fIrpt a and 
other esala Cnemicdlr vnre, one 
/[silos U. B. eaaure Even ounce 
/s°aranteed, Packed 6 [alloo an, to 

arson. {1.50 Der Palle I 
RRMtr eMnER 

PuAITES 

"<rf S 

n. Even o nee guan0teed. /Packed t [Won Cant to armn, Id 
In carton Iola only. t2.40eper [ogee. 

I 3PIECE PAINT USN SET. Pore be Itin, rulcanwed in hoer. Belt. I dlsp2° window front box, eonelets of Il'. 2 and 155- sisea A bnW for /!very pawtin[ Ourpap. Indlatdually 
boxed. Packed I2 boxes pee ti Imeatir carton. íL00 pet pt 

957. 
dap., money order or OanY meek. B,1. C.O.D., F.O.B. Cbesan. / 

p COOK BROS. 
916 S. RNSted SL 

Chl »go, N. 

'Mg 
THE FIRST 

"NEW LOOK" 
PENNANTS 

in over 2,000 years 
Bind for our frt. literature Ulu... 
the largest line of traffic Hopper ever 
manufactured under one roof. Make 
lour PION Nand out Ina um thumb. 
You gas at /enUOn with Mule products 

MYRLO CO., Dept. B 
1221 MSIn Ave Cl.wtind 11, ODIN 

P00 
'E`fp,rsLV 

oo 
ó-PJCr $6 TS 

GJFrf , 
AO GIVE nwpr ITrAtS J j 
fOR ADUtTS t.ND CNILDR[N 

/5 
NOVELTIES AT DEEP EUT PRICES 

DART BALLOONS. . S .10 1 
oHAWAIIAN 

LEIS. Ore. 1.10 
CIGARETTE HOLDERS Hre. 1.1S I 
FUR MONKEY. 5 Inch. Gr. i.IS I 
PENNANT CANE, 100 1.60 
/75°.5 De DOSit Wìlh Oraer, Bal. C.O.O. 
3erts mr Fn! e r Carnival CMtof 4 

oPTiou reg a APRs 
100 W.NINTH ST., KANSAS CITY 6, .0 

WITH IT AND FOR IT 
FOR THIRTY -FIVE YEARS 

Attention: Carnival 
Men 

214' Plush 
2s' Plush ne,r pdr 

. 

Men's Itlenf Beatl,t ].p Per pr. Lare FOltllnr Fan 3.4o Per gr. 
Plestic olio Whlstlea 1.50 per r. 
2S% deposit If net known, bal. C.O.D. ...sr.... same Day INNI ad, 

CARRY A COMPLETE LIN! OF 
CARNIVAL SUPPLIES. 

WHITE'S NOVELTY HOUSE 
130 Jackson Ave., Knoxville, Tenn. 

DW Phone 1-4410 Nitre Phone 3.17M 

`LITTLE ATOOW C 

WORLDS SMALLEST PISTOL el... / :. ltA/NF1 CAPS 

,a..a,sr....ra,w -cus 
wa.. w~ 'arMta - 

Ma.r10 4lwN 

...ren.haa..n..a .m.,r.'aa.r.. 

ye, s mb. co: N. Hv° It'lt 

witADf 
RO MANUFACTURERf ALL 

KIN ULl TICKET CARDI 
TIP CARDS 

B ASEBALL CARDS 
wry »apeebw priNa 

MOM: WBNIIr,4 -CEIer f47H 
COLUMBIA SALES CO. 

209 M. St., Whee /IM. W M. 

Copyrighted mate 

www.americanradiohistory.com
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JpgBERS- 
PITCHMEN 

NEW FOR '57 
* TWO TONI, FULLY AUTO 

MATIC fag erro nlyamable 
ball pen, ne cl{P meanlan. 
With VT7ii flPWC ... 
ATTRACTIVILY FAC KAOID. 

$1 584 ver seso 
t ,e croo Isfa 

-SAMPLE ORO. Ma3e- 

+ {PISCI POCKST SITI 

wltb Ink f mNC handy 
comb ano stafs f It Pockk et Nv1r. 

$49,50 Mr ereK 
,o eroal ter. 

-SAMPL ORO. 551.06- 

} STANDARD OOLO 
LRS 

GAF R6 
TRACTAB 

13.sI 
tes h taws IKf 

-SAMPLI OROSS 51e.00- 

I 

inaiyiaueliy 
SILVER TIP REFILLS $6.41 6t. 

Boy the box in bulk 6 Save í3S.00 M 

MODERN PEN NIB. CO., INC, 

A:4 Broadway New York 11, H. TO 

8 CARTONS WALTHAM 

DOUBLE EDGE PRECISION 

HONED RAZOR BLADES 

Each carton conlaina twenty 23r Daek 
ef f 0 each [oWling 800 Waltham 

Razor Blades with rotail value of f40.00. 

WITH EVERY ORDER FOR 
8 CARTONS YOU CET FREE 
Genev[ MenY Watch with Expamdon 
Barra exactly as shown W beautUUl 
modern Dacka[e - Dredlcketed /3830. 
Re[ularly priced to trade at /8.85. 

Your oat for both the 0 cartons Wal 
them Razor blatles 6 the Geneva Wakb 

59.50 
Send rails with order r 25% deDOSit, 

balance C.O.D. 

Spec.. listing sent on moues. 

VARIETY SALES CO. 
Debt 20 

1601 Rau St. C5lncinnafi I0, ORIe 

Free Wholesale Catalog 
CONTAINING 

.Expansion Cr Photo (dents 

Heart G Disc Pendants 

Aluminum Chain Adents ... 
Rings. Pins Pearls 

Clíiseòuts, Etc. 

SEND FOR TOUR COPY TODAY 
Please state voue Musions.. 

FRISCO PETE7.2;;;[os';,;' 
All Phones: Franklin 2 -2567 

DIRECT 
IMPORTERS 

MEXICAN PURSES WALLETS 

LEATHER NOVELTIES MEXICAN RINGS 

HAND -PAINTED SKIRTS WOOL 

JACKETS ZARAPES FEATHER 

(BIRD) PICTURES MARACAS 

STRAW HATS COOLED BELTS 

MEXICAN KNIVES COIN PURSES 

CARVED CANES and BASEBALL BATS 

TIN MASKS and ASH TRAYS 

ONYX NOVELTIES OTHER NOVELTIES. 

Wolfe for catalog 
Special selua Jobbers end 

Wholes 
or IIn. 

FLEISCHER d KASHER IMPORT CO. 
P. O. sox 1603 II P666. 146 

WATCH SPECIALISTS 
FOR 67 YEARS 

Natleealli Ada. Combinath. Wald sad 

LIghIN, thin Pockn Un. 
Assorted Colon 59. 

10 Pc. Wald Sala 55.95; B PL 54.60 
New 17 koala. Nis $10; Ihn 59 

RESULT SALES I0ep'.8 

580 FIFTH AVE.. NEW YORK 36, N. Y 

BRILLS CONCESSION PLANTS- SHALLOW 
JOWL 123 gantes); 4-Way í1l Rames): Bal 

Stnken3 É7 melt; t20. 
c 

Free Déaklo[ h: Brie] 
Box 875, Peoria, III. 

ECROLS SNOB' CONE. COMPLETE WITI 
6'x8' Top and Frame. 3150. Witt trade fo 

K1d Rfa. No autos. W. R. Hartsock, R.F.D 
3, Greln Clty, Mo. 

FOR SALE 
Kiddie Rides now In operation: Chat. 
Diane, R300Á0: Altplane Rlde, x500.001 

Auto lüde, /300.ía: Gasoline Train, nerv 
nn IS kiddies. KW.W; eight 14Ií. new 
Metal Roata wlen Poptool, cannot "Mt' 

0 each, or 5500.00 for the lot. Co 
tact. TIM NOLAN 
M°xahala PKW South UnISVH11, Oht°, 

Phones: Oladmonl 1.11// er 14753 

LONG RANGE GALLERY 01 COR' MILE 
a[e Chevrolet Truck. Sox Remington Auto- 

maUCf. Marke Show two seasons. Can op- 
erate present loratlon n ar Fort Bragg. 
Owner deceased. Quick a1Ì5 for cKh. rira. 
Benner 605 Pearl Sl., E'ayeltcvllle, N. C. 
2íA02. 

RCA THEREMIN. JENCO CELESTE. 
Deegan Onan .r (Triple Octave/ l=fte 

goeoldfhrDe Iie.to P. O. Boxn31111,v Los Angeles 
31, Catifonda. 
ROCKET AND TRAIN RFDE. PRICED F'OR 

.ukk elr Rides excellent condition. 
Osonel Dl 158.39 Centreville Ave.. 
Osons Park, N. . VI 83826-1,1 33myaN0 

2 

SM'TH CHAIRPLANE 
22 ft. for adults and children. 

Also Kiddie Space Plane, like new. 

Can be seen in operation. Reasonable. 

SPRINGLAKE 
Route 7, Brookfield, Conn. 

TENT STAKES 'TORD AXLES:' 1,300 
m.5á0 tl each, F.O.B....Ta. G. B. Wll 

Wed, 1521 2nd Ave., Dallas, Tex. Je10 

TRAINS -Ai i, SI... GAUGES: TYPES: 
new, used, trade -ins: pholo[raphs, detalla. 

tl 6111 (refundable,. Min Wlure Trains. 33B 
Winthrop. Rehoboth, Diasa. my27 

MAGICAL APPARATUS 

BE A MAGICIAN! LARGE PROFESSIONAL 
uai.[ of latem tricks. 357. Free: Show 

bushes book cago Ireland. B-IOB North 
Dearorn, Chicago 2. rap 

NEW 152 PACE n.LUSTRATED CATALOG 
MindrcadinL. NenWllsm, Spooks. Hy'pno- 

flan, Horoacopea, Camais, Grapholop, et; 
wholesale. Submtnlaluee dcifure e for 
menWltm eaaly concealed. Arochure vrlcca 

enuen. Noleon Enterprises. 330 Soua3 
HWh. Columbus O. in 

MISCELLANEOUS 
GIRL SIDE SNOWS WANTED FOR CARNI 

v la week June ]0 IS at Limeport, Pa 
Write or call WO 5.200.4. Abk for C. ' 

RLLlcr. my7 

LOCATION AVAILABLE. MAIN HIGHWA. 
next to gigantic farmers market. Mont 

Tent Show. Carnival, etc. Box 359. Hicks. 
ville, New York. 

M. P. FILMS & ACCESSORIES 

OVER 200 16DiM. SOUND FEATIiRPS FOP 
sala Lfat on rceuen. Cairo Camera Shop. 

Frank Cairo, 5615 lita Ave.. Kenosha, Wie. 
mv2: 

16MM. SOUND FILMS, WESTERNS. FF.A 
tores, Snorts. Outright le. Sena lOr 

bargain lista uow Ro[erf F'llms, Lombard. 
IIIlnoir my27 

IBMMJSMD7 FILMS EXCHANGED, i5. 
Hou[hL ..la. enení snpvlr co.. em- 

poria. Va my27 

MUSICAL INSTRUMENTS, 
ACCESSORIES 

DISCOUNTS - MUSICAL. INSTRUMENTS, 
Accoa 7,11, naUOnal bran, real Kvings. 

Tempo iusic,'37 Ca ter T%sv London. Conn. 

PERSONALS 

RANDY' -TIIF. ADDRESS IS 1807 WEST 
Me17E, , Roustan, Tex. Phone JA T' 

3.0181. Lei me Itnow that all W tine. J.T.M. 

PHOTO SUPPLIES 
DEVELOPING -PRINTING 

CHARCOAL PORTRAIT OF DISTINCTION 
done from roar photo, 715: In colorM 

Deafen. /25; excellent [Ut. Johp R'alencllrr 
15703 Konnleott. Haney. 711. 

CARNIVAL PHOTOGRAPHERS -WE HAVE 
Piedmont Direct- Positive Cameras and 

Eamman Paper and Chemicals In aback. 
CaWloe malien'. iggfen Photo BYDDIy. 
P O. Box IJSO, Memphis. Tenn, my27 

COMIC FOREGROUNDS AND-BACK. 
Rrore- Direst- POaltive Cameras, Papers, 

Chemlos. Mounts. Crau Flames, Pnolo 

Lou. 
b. Miller Suppllcf, 1535 F'rankl m, 

St. LOU 8, Mo. rap 

PHOTO BOOTHS. CAMERAS. D.P. PAPER, 
Developers. Frames. everything for direct 

DolUra yyholo[ rap% Welk for our tow 
price0. PDQ Camera Co.. Isle W Cortot. 
Chicago 22 ILL ch -tfp 

PRINTING 
ALWAYS SPEEDIEST SERVICE ON OUAI. 

IW Window Cards. Three color 1422 
Posten, is hundred; 1728 sire, 5/2.50. 
Posten for all am KrTjr. dances, spe %ís5 

Colored tlay[lo Bumper Sikken, 
Inhes. =.eel oak, /13 huOdrcd Dost. 

Ì d4na rlbune Pros, Dopt 457, Earl 
PjcYt 

FREE! AMERICAS FIRST DISCOUNT 

wIÑ f rag raaelo 
. 9 pompalGtl Ños COD r 

D ll'ild Printin[ Center, 111GL National 
Prcs+ Hulldln[. Waahlnóton 
TESTED SHORT RANCE. TARGETS - ONE ay Knke ,Trace irto. Free Dles. 
Fine Arla Presa, 1018 Donala SL, Peoria. IU. 

!re 
200 645x11 LETTERf1EADS AND 200 6aí 

Envetopea, p 75: black or blue Ink. Mallo 
Preti, 787.8 Le1N SL, Fliol 5. Mich. my20 

SALESMEN WANTED 

ESTABLISHED SALESPEOPLE ONLY. 
Part time' Does flee weekly Wkreft you! 

Saks 
"Substantial 

arertlsint N 
ant. Bootsmist tropf Rasta ar 

nears. wax 14, Department 9, RKbomer 1, 
New York. 

GOLDMINE OF 800 MONEY MAK72A3- 
Frle copy. SpraltY S 11-. 1[agatdne, 

Desk 2LB. 307 NorN Mkhl[aa, CAkaio 1. 
hht!e 

TATTOOING SUPPLIES 

A-1 TATTOO,NG D'ACHINPS - WORLDS 
finest; Dent OeslRne. colon d supplld. 

Free vatakR. Owen Jensen, 120 Rest lys 
St Loa An¢elef, Calif. Set{ 

NEW MALLEABLE TATTOOING MA- 
hnes. Arilelle Vritgg. Complek oub- 

llts. fre talon, cols, Le black Ink. 
Calaloe free. Milt Zala, 728 Lemey, Rock- 
ford, 111 148 

WANTED TO BUY 

FLYOPLANE, LATE: PORTABLE DODGEM. 
Have Flying Skooter and 2 Kid Rides !or 

É'IC 
or 1ra0e. F. Shafer, bleaker Psrk, 

van,vlllr. Intl. 

TODI THUMB OR T.M.P. 30 PASSENGER 
Sirraml ale Train. State age, condlUOn, 

Knd Phalti John n'4 622 North MDkn 
Ave.. Baltimore 5. Md. 

HELP WANTED 
RECULAR CLASSIFIED ADS Set 
in usual want -ad style, one paragraph, 
no display. First line regular 5 pt, caps. 
RATE: 20e a word -Minimum $4. 
CASH WITH COPY. 

Forms Close.Wednesday for 
the Following Week's Issue 

DRUDIDIER IMMEDIATELY - TWO-BEAT, 
Lathta, Showe easenlWl. Prof f VK U fo 

Combo playhig Mldwcat, Weal. Wlro or 

Montana. 
Barnette, HiLWe Club, Havre. 

57'ILT WALKER TO ADVERTISR CENTER 
City Restaurant. Prime Rib. A So. ISth 

S[.. Phlla. RI 64]44. 

TRUMPET DOUBLING PIANO TO BACK 
Vibes. Capable of fronting well known 

Comedy combo Good habits and travel. 
Croup worklne for 11ttoM money. Continuous 
Dookln¢a. Box 5.186, c/o TTe Billboard. Clp- 
clnnml 

Clarinet: ú ua egV, plan: 10plece dance 
bane. 

contact. 
Bo: NWlon 

St.. O contact. Bob Calame. 4107 N 18th 
SL. Omaha. Neb. my20 

RANTED -TOP t'ALIT4'. DIODER1 JAZZ 
Dlumnler w"Ilh Lxlin lxDCneneG !O[ ttaOrt 

enRa[emenl. Should tloublc. Young auanet. 
Rille: 7Kphino Botek, Lanssord. Penne. 
Yhono 3337W. 

AT LIBERTY 
ADVERTISEMENTS 

Sc a Word Minimum $1 

Remittance in full must accompany all 

ads for publication in this column. 
No charge accounts. 

Forms Close Wednesday for 
the Following Week's Issue 

CIRCUS & CARNIVAL 
FAT BO4' WANTS WORK FOR SEASON 

Wel¢hl 475, dance Hu18 Hula. Writs Tlny 
{V. flicks, Box l8, R'arren, ILL 

NINDREADER. NEWLY ARRIVED FROM 
ritain, "vank p:itlon In Canada 

Slates. I nave exclusive Floorienc !or Club 
or Hotel w rk. Futir experiencln' W all 

Prpvsle ReMti ors and art/ [ 
Z;11 ni 

appearance and high par. woorit. Guann 
teed entertainment .pl rgsod pallets, el 
drinker, age Y6. Wrlle 

ant 
for full OeWU. 

brovnu 11 and photo[raph. crane, 172 Se"." 
mount Drive. Seuborosb, Ont, 

SITUATIONS WANTED. OUTDOOR AMUSE - 
menla, hypnotist, Sumer, Planlm, Tleket 

Man, MC, Hostler Peanuts, Cream, Publicity. 
Alto, Tnor. Jack Johrlaonr 24"'5 etb 
Ave. N., Blrmin[ ham. AW. 

SOUND TRUCK AND CONCESSIONS FOR 
Carnival, Parks or Fair *. Dap Gien.. 

Rt. 2. Box 220A, Jettera..., Ind, 

DRAMATIC ARTISTS 

DRAMATIC AC7TFSS - PROFESSIONAL: 
age 33: dsnce some, fie nome, have 

el=ConrsM Maurine TIIlt.` , *, Th. 
Billboard, 990 Arcade DIO[.. SL i,ouls, No. 

MISCELLANEOUS 
AVAILABLE! UNPRECEDENTED FEA 

tore: Has no precedent to show himonl 

ng:11e 
made Woman, voles, perbonalikl 

l'nbellevablo cplentlar a[e 78. Dy the Mtra 
cle she is only 19. Does she know the sestet 

I youth. Rerognhod br hi[hem aumrtlea. 
Figure displayed In ber amazing act! Her 
remoácled moreblo Theatre gable ft 
tlealretl: 52 more Kak. Wan4 k contact 
lh,Ineta7ly and nrne7elo"otw rxwDOnsible 
Producer to organe book and Dromok 
Personal appearance tour. Have new etabo- 
rated musical stage show ion require.[ 

Capor 
Ove to follow. Va. Delores. 

Caphol hotel. Richmond. Va. W27 
PERSONAL MANAGER AVAILABLE FOR 

kD okh ounlry-Weskrn Unit or ml 
Girl Unit. Box C -181, e/o Hlllboard. 
na U. Ohio. my20 

TAI.F.NT BUYERS - CONTRACT OSCAR 
the MDCLed abbit" and e throw m 

Diulcian Efarry Albacker Tree.^ Write: 
Jimmy 7.111 AHncaone, 25 South 8ue1 6L. 
Youn[mow'n. O. nD 

SADDLEMAKER, LEATHEHMAN AVAIL 
aAle Nay 30 due k tllsDDOlntmBnL Coud 

essora, Dark or toutim spot. Hare aL equip 
r 1, truck. Canai er R'emerMonte Kk. 

e. \Vhilncy. 12360 Flnevlew, El Monte, CWf. 

MUSICIANS 

Ae1RreNK)eañn ORGANIST \be.éABE- 
Rrtercnces. RIB locate anywhere. Write 
OrdnlaL I52 A Plantatiou St.. WorcCakr. 
Mawchuratd. my10 

ARRANGER, ANY STYLE. BOB VAN, 2301 
Lowry Ave., N.E., Minneapolis, Minn. my27 

AVAILABLE JUNE 15 -FOUR PIECE POP 
Band. Drums. Sax. Plano and Bass. Would 

Ilka alt down fob for summer. Can oar 
Pop. Rock @ Ron, Would alon, 
two weeks with option. Good transoortatinn. 
Union. If interested call wire. Bill 
M once. 1505 S. 9th St., Phone s esse. 
R'aro. cX. 

COLORED BAND FOR NIGHT CLUBS, 
e.klall lounges. taverns, etc.: font min, 
training and singing lit."'" "anse, 

SSt9 Rhode+ St., Chlcad. III. íe30 

DRL-DIMF.R KITH FLLL RIC AVAILABLE 
Emme. exp: 19 yexn ln': ebUie, aber, 

reliable. experienced, willing b travel. 
John Gilley. 6y1 E. Elm St.. Springfield, 
DLO. Phone 2 -9181. 

PrANIST. DOUBLE GROAN. BAND OR 
alone. Union. sober. read. take, cut 

shows. Jesse Jahkaon, Laurel Hill SuDDer 
Club. Columbia, 5. C. 

PIANIST, 28. NAME BAND EXPERIENCE, 
eiasslcal background. Prefer combo. 

Stron[ on las. Latin. m eersentatlon 
cause this :Wilson, Rox .301. Dlono- 
han., Tex Phone: Wilson 3 -1687. ma. 
PIANO SIAN. NAME, EXPERIENCE LOCA- 

Don combos or band only. Age 61. eut 
or o notice. Don't mlereDreaent. Herb 
Fiurlev, yR Blakley Bldg.. Minot. N. Dmy20 
TROMBONE MA.Y AYAILABLF. IMMU 

tllate e; 20 3'ean oltl single. Gober, re- 
liable, xpergq.V , 1111ní k travel. Dave 
Hamann. 2243 IanRxlon Blvd., SDnng[ieltl. 
Mo. Phone 4-1273. 

TRUMPET - JAZZ. DIXIE, COMMERCIAL. 
Available immediately. Kenny Buckles. 

418 W. 3rd St.. Garnett. Kan. Phone 368. 

TRUMPETER DOVALTN6 TENOR SAX, 
Y ale. wmc Drtim. +. Read. Fake. Diarrl C.. 

Rant summer Incatlon Crelehton ío22 So. 
Trail, Sarasota. Pla. 
8 

AlTl 

O 

tso id8 lePs 
p EeCCnoE 

mOmR erciH .-l. VdAtipL, 

LUNnaE 
. 

show 
mananip, ek. fixttllenl re[ercnMx. JMn 

evol, 
I 7278. 

Chambers St., Dayton 9, O. Phone: M5 be 

PARKS & FAIRS 

ATTENTION. FAIR SECRET A R I E 
Grandmand Attraction and Stage Septa 

Rock aM Roll Revue. ''Jump"' Jackson at 
Hia Orch.: five chances. sine n[ aroun: Ann 
Buller, Raton Dancer: Cnilar Gua: Penn 
Kelly. CFull 

hour 
M.C.: Dot 6: Dash. Dance 

ram. Full hour d half slaeeshow. 
glua dance mure. Con1aN r" Jack - 

n, 3747 S. LaSall. Chlel 7 21. 111. Phone 
Normal 7-...52 or Normal 7.3757. fe3 

4-PC. PEARS SET 
mcleded 

FREE 
Boxed eklace, IN 
end earrins. FRIA im 
any orar of sum or 
mera tram WIINMAN'S 

Limited time onlY. MEN'S 
WOMEN': 

New 
Styles 

LIKE 
NEW: 

Choice Lot 
6 FOR $49 

Assortment, Men's FOR 

BALLOON ASCENSIONS. PARACHUTE ffer for parka. faire. eeleoatlon+ 
Claude 1. , í03I S I>enniron. Indtato 
spolia 21 Ind. k10 
BUD WHITNEY. THE WILDEST CLOR'N 

In the U. S. Try him. he's worth the 
anse. Cen'1 keen him here, IloÁv feet. 

R. C. Productions 12560 Fineview. El Monte. 
Califorma. 
DUE TO DISAPPOINTMENT. TOP RODEO 

AvCoawbn e 
aM Mb. l e. 

A whe( re VII: Sraiurn' 
. 

RTitney, 1230 Fineview. El Stante. Cali[. 

FilthSON VARIETY STALE sClI OF 
Ms[Ir, raudevllle and dante. Rrautlfui 

costume[ talented, reasonable ratea. 
R'ngM's Variety Show. GaKY. ILL SY21 

HERE IS THE TOUGHEST ASSIGNMENT 
a Stunt Man eM get. Sen+alioml high 

diving as featured by Fox Dfovietone. 5'ou 
name your date and cell Mae will appear 

áwill 
.t long. remembered. For particulars 

drese Cant Dv. 456 I.a"""e Pirgi 
Warren. 0. Tel. 45337. my27 

RAY'S CIRCUS REVUE NOW SOLICITING ontl for season 11137 You can't 
g.° 

wrong 
with this rnmmnatlnn Matnnl4 Route 
s1. felo 

VAUDEVILLE ARTISTS 

"ACADEMY AWARD LOSER.. (TARRY 
Albacker, the world's greatest star. R 

magician For llabflftln contact: 
Brownie Kornara. 0235 Chrlmopber SL. 
JohMOwn.'Pa, my27 

VOCALISTS 

LEGITIMATE SWING AND BALLAD 
Vocalist, baritone. male. St. Interested In 

radio d. Jockey -singer spot or TV. Have 
had dance band, night club. radio staff an- 
nouncer, radio breakfast show and TV ex- 
perlenee. Details, photo. sin ima demo rec- 

M available upon reeuest. Willing AO:rt: 
for right thin[. 550 e. S maturaste 
deal only Disk McKenna, 1632 Damaroneck 
Ave.. Mamaroneck, N. Y. 

MR. TALENT BUYER - PRESENT THIS xre:27' Act t0 your dlenco. Ths 
Ctrl and Ner Stalliop' m Wemern Sand 
rad Harry Talk. A lovely Ciel and DeauU 
lui animal expentY routfned In a vKied 
combination of ultaristrocallet and 
board, anehlp. Box C -167, The BILL 
board, Cincinstl 22, O. 7.10. 

rc'T PLUSH BE 

MARS 
$24.60 Milwaukee 

- $22.00:7, K.0 

29" BEAR 
Deun 

(30,00 MllwaukN 

527.00 P2 .a" K.0 

Complete Assortment of All Plush Toys 

-Dells- Concession Merchandise. 

Wisconsin Deluxe Co. 
1902 No. bd 5t,. Milwaukee 12 Wis. 

BALL POINT VENDOR 
Build yourKU a spare -Ume route. Make 
over IOOSS r:11". Machine price. f7.9s 
each. Ffne quality [old cap rctraekble. 
aamrtM colon ball point pens or two ks pens. Samples. f1.00: grove. tl {.00: 

leas lots, 713.00 per 
erookkn, N. Y. 

F. B. SALES 
54 Jefferson M. Brooklyn 6, N. Y. 

SPECIAL LOT -Mens 
Elgin. Waltham Watches 

G 

d11n 
Pnad ry 

Bands sDy 
MenY 

Beck 
Guemag. 

11510156 sed5r Del. 1.0.5 Send Money 
órd 

Meanu 
* nH4d <Mek ro woes amer 

WEINMAM!'S 
162 5. Mois St., Memphis, Tenn. 

CARNIVAL SUPPLIES 
Dart Balloons gr. S .65 

Japanese -Made Dans gr. 4.50 

French Dans gr. 12.75 

Carnival Hoops ton sises) gr. 10.50 

Doisy Cork Gun ea. 6.75 

Corks per 1,000 2.75 

Wood Milk Sonies ea. .75 

Aluminum Milk Sonies ... ea. 1.85 

Imported Baseball do. 2.25 
gr. 24.00 

Latex- Dipped String Basebon da. 3.00 

Penny Pitch Chan es. 6.50 
TS% de..lt respired on ell C.O.D. 

orders. Include postage with ardor. 

IPP BROTTIERS 
T6'kelualc V,1,4ato4 Sek<;. /SSG 

240.42 SOUTH MERIDIAN ST. 
INDIANAPOLIS; 25,' INDIANA, 

WORLD'S SMALLEST LITER, 

SMALLER THAN A POSTA. STAMP 

All mural chrome finish, surMlm action. 
indWiduallr boxed. Can alw M worn en 

Fn. <ne.. 
STERLING JEWELERS 

1 Ins cam Main Se. 
Columbus. Ohio 

'Ideal for Innavers. our guai.ra. 

FOR ENGRAVERS 

Necklaces and Bracelets. 

Boy Alone Girl Alone 
Or'.CombhnptIon 

Mace of AlV,n.tro and omis or 
Ni<kal PWkO. 

MILLER CREATIONS 
With 11 Sine HW 

7711 "ftnion Áv1.. Chicago Ig, 111. 

Phen1: WA /Triait t -aa3f 
DAY AND MONT SERVICE 

www.americanradiohistory.com

www.americanradiohistory.com
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Sensational PEN Value! 
Famous Guaranteed 

6 Wirvin't l DRI -LINE PENS 
p(; POCKET SECRETARY 

Attractive leothrgrained vinyl, 

lecerically heat sealed, n- 
vbp compartment, memo pod. 

SORRY, no manufacturers 
accommodated at this time. 

$6.9° per dz. sets 

gross lots 

$7.40 per dz. sets. 
Sample Sets $1.00 ach 

As Advertised 

LOOKING FOR SOMETHING DIFFERENT? 
Wen gladly deign and produce pens and novelties to your specifications at 

amazingly low costs. 
COMPLETE LINE OF NOVELTY PENS AVAILABLE, FEATURING 

GLAMOROUS PICTURES AND WITTY SAYINGS 

CASH IN WITH THE WINSTON PROFIT LINE TODAY I 

FREE USE OF OUR MAKE VENDING MACHINES 
To purchasers of WINSTON Dri -Line Pens. 

200 -pen size 100 -pen size Refill dispenser. 

WINSTON INDUSTRIES 20 Wf 30CSOf.MNeweOY;rlkN;; 
MU 6 -3720 

PITCHMEN'S DREAM 

Every Car Owner a 
Prospect 

Never Before Offered 
to the Trade 

Will Be Sold Only 
to PITCHMEN AND 
DEMONSTRATORS 

BOWLES SEAITITE "BLACK DEVII" 

TUBELESS TIRE REPAIR 

Repairs Tubeless Tires without deflating or demounting tire from car in less than 
one minute. 

DRAMATIC DEMONSTRATION: Drive a 10-penny spike in tire -remove and repair In 
one minute. A child can do it -SELLS ON SIGHT -$2.00 Retailer. 

$72.00 Per Gross Kits - Send for Free Sample 
Each gross case outfitted with free demonstrating material. 

BOWLES MANUFACTURING CO. 
P. O. BOX 3256 BEAUMONT, TEXAS 

25% w /Order -Sal. C.O.D. 

NEW! LAS VEGAS BLOWER 
ONLY i BALL RISES AT A TIME 

ABSOLUTELY QUIET 

COMPLETE FLOOR MODEL 

ADDS FLASHINTEREST AND CONFIDENCE 

OF PLAYERS 

PROFESSIONAL APPEARANCE 

Write or wire for catalog on complete line 
of Bingo Equipment. 

H. A. SULLIVAN CO. 
LAWRENCE. LONG ISLAND, N. Y. Griefs,. 3.4579 

PRICE LIST READY _may 

Send for Your Copt; at Once / 
5 

5 

Ì 
If you have not dealt with us in the past, ask those who have 

/ BERNY NOVELTY CO, / 114 West 14th Street New York 11, N. Y. 
0I 

tW`_`\w_\ Phone: ALgonquie 5 -8290 \_I00LWI _N/ 

g 
SLUM . Greatest Line Ever Assembled 

PLUSH TOYS and DOLLS 
d FLASH Superb Values 

NEWS ITEMS When They Are New 

REAL! FULL AND STUFFED 

OVERSIZE 42 INCH CLOWN 
Attractive Colors. 

COMING EVENTS 
Alabama 

Hlrmingham -Home Snow, May 
Patrick 

ee- Booker Washington 
JIM 

17.22. 
Enterprise-Diamond Jubfee, June 17.92. 

Don Donaldson, 
June 30-July 

Commission, 
Booker 

Booker 
gl0n 

Washington [cranial aloe, Hooker Washington 
Birthplace, Va. 

Arizona 
Flagstaff- Indian Faceto, July 4 -1. 

California 
Del Mar -Southern Calif.. Expo., Juno 28- 

July 7. 
North Highlands - -Sacramento Riding Club 

Horse Show, June E -9. Mrs, Hand Hogan, 
3260 Ben Lomond. Sacramento. 

San Diego -Home tiMoitt t8ketrle Bldg., 
Ssl Parka, May 11-26. 

Banta HarDóía -Ra Ed Show ß Flower 
Shoe, July 

Barbara 
Edward O. Van Cleee, 

715 Banta Barbara 8t. 
Son Jose -Homes Beaul T Expo. IClvlc 
Ackto June 6-0 . Robert at Jordan. 

Stockton -Legion Celebration. July t 
Colorado 

CrlEVi 
Hlgh 

CreekClu- Ceebration, 
b. 

July 8.7. Two 
Mlle 

Waisenburg-9panlsD Peaks Pinta, Jane 
18 -22. Star Ctynmd, P. O. Hox 843. 

Georgia 
Augusta -Celebration, July 44. Wm. E. 

Anthony, P. O. Hox 1181, 

Idaho 
Blackfoot -Snake River Valley Horse Show. 

JUIF II.13. Dees Lauder. Sugar city. 
EmmethEmmett Cherry Festival. June 

17 -22. 
MerldMn- Merldlan Dairy A etock Show, 

May 991 June 1. 
Rigby -Rigby Pioneer Days, June 11 -15. 

Dlinois 
Chleago- Chleagoland Ater raavy Marl 

June 28 -July 4, Oespghty. Chicago Men. 
of Commerce, 1 N. La Salle St. 

Chicago -Celebration [Soldier MOM. July 
4, 

Geneseo-Celebrart. July 3.6. VFW Post 
Swill State Bt. 

Ilsot- Legion Plenfc, July 4.7, Howard 
Devine, 

-Terry July 1.6. 
Pal de. Teyr1 Park In Coal Fair Jr 

Rodeo, July 11 -18, Oral Cooper, 
Spri- CdlL June 

Lincoln 
July 

Springfield-Land of Lincoln Capftenneal. 
July 1.6. 

Indiana 
Brasil-Celebration. July 4. 
North Webster- Mermaid IISIO 1. Julie 

21. Robert Huffman. Lions Club. 
Shoals-Railroad Shoalal- Juts 1 -6. San- 

ford A. Veterans Shoals iteea, 
BDelbutn- Veterans' Reunion, May 24- 

June 1. 
West Badenen Legion Celebration, July 1-6. 

Dow S. Henson, Box 91, 
Valparelso- Celebration. June 2848. 

Iowa 
Clinton -Spring Festival, May 27 -June 2. 
Lake Park -Celebration, July 4-7. A. V. 

Hanson, Box 225, 

Kansas 
Emporta stC nüi, June 30 -July 6. 

Chamber o! Commerce. 
Kentucky 

Louisa-Homecoming, July 1.8, Dr, E. J. 
Tfaso. 

Palnüvllk- Celebration. July 1.6. 
Louisiana 

New Orieens -Le. Boat PSEGiol -Pan Amer- 
ican Regatta, June 8.9. Herman J. 
Prager Jr. 

New Roast -Baton Rouge -Le me mere, 
Boat Festival, May 25 -26. Leos Moneeret 
Jt. 

Shreve ers Horse Show, June 
17 -15. rs. a. Saunders Gregg. 

Massachusetts 
Boston -Boston Common Dahy Festival. 

Jung 8 -17. Paul Corson, 
Olouceater -St, Peters Fiesta, June 27.80. 
Lowell -Celebration, July 1 -4. Legion Post 

87, 
New Bedford- Firelighters' Free Charity 

Circus, July 8 -13. 
Revert- Hunker 11111 Celebration, June 14- 

27, Jett Rarrls, ]03 A1. 
7bpaDd -Ease: Co. Rabbit Sham (Fair- 

Mundt), May 26. 

Michigan 
Bay Clty -Bay Co, Centennial. Juste 16.22. 

Jack Davis, Box 12, 
Goodrich -Old Settlers Days, June 12 -16. 

P. Becky Walters, 
Minnesota 

Efórd H, Petenoo 
1"I' Jutf (3 -lt. Citi- 

Missouri 
Centralia -Centennial June lost. 
Florissant-Centennial. June 1742, o'n'de- Davies Co, Jr. Wrob Show. 

June 8. George Schmitt. 
Gerald -4 -11 Livestock A Home Economies 

Show, July 4.5. Raymond Netterer. 
Huntsville-Huntsville Horse Show. July 1- 

2, J. D. Hastry, 
JamesporWamesport Jr, Livestock Show, 

July 81 -Aug. 1, ñans Howland. 
MnlUand -Blue Oreen Fetivel 

June 
26- 

99. Dale A. Marlon, AmerlCAh Legion. 
MKrsat -4-11 Pat Lamb Show, Jun. 4. 

Senlis Walkup, 
MShow, Club Jr, Pat Lamb 

Show, June 18, Johnson. 
Monroe ntennül, June 
Ife - Pelure Farmer Pat Lamb 

Show, June 
Co. 

.l 
4-H 

Mount. 
Shelbyville-Shelby 

John 
C 4.8 Lamb Show. 

June 19. John M. Dovelas. 
Bt. 

y 
o - 

D 
c 

Eb 
Co, Dairy Show., 

Nebraska 
Grand rstand- Centennial, July 1.6. Jerry 

Anderson, 1114 N. Eddy St. 
New York 

Lackawanna- MEeIue- Corps McnseIEi Cele- 
brations, June 11 -16. Fred V. Catuaxa 
Jr., S4 Jackson Ave. 

North Dakota 
Dleklnson- Celebration, July ( -6, 

011so 
01bsonburg- Firemen's A Legion Horoeeom- 

Ing, July 24 -28. AI &hie*. Vo. Fire Dept. 
Ironton Spring Festival, Mnr 12.18. 
Jamestown -WOD9 Clu2 E.'Mark July; 

4-e. Georg' Smltls, 24íy £. Market 81 I 
:cela, O. 

Oklahoma 
Oklahoma Clty- Seml -Cenlr 10111 Expo.. 

June laJUIy 7. James C. Burge, Box 
slit, Farley Station. 

P: ague- CelebnNon, Julp 1. 

Slay 
TU.3 ry 

M 
Hry or 

JsOe 

Sh 

1 

P 
. 

G. x 
u 

Wright Clty -Rodeo A Old Settler'' Ra 
selon, July 2.4. Jame' Laahorn. 

Oregon 
Portland -Intl, Traller Show, June 8.11. 

JCk IlO-Ml, 810 Portland Trust Bldg. 
The Dallta- MidCOlumbla L tceatocY Show, 

4D. Fat Stock A Sales, June 2.5. 
Elmer H. Llerman. 

Delon- Eastern Ore, I.,11 Week Show, June 
6.1, G. LHess, 

Pennsylvania 
Bondman -Wons Club Street Fale and 

Celebration, July 1 -6. Norman B. Poor - 
baugh. 

Idrona- nremen'o Celebration, July 3.7. 
OlyDhanhWOns Club HomeIan 06, M y 

20-25. 

Masontown-Poll. Club Celebrstfon, Map 
27JUne 1. 

Schuylkill Haven-Homecoming, 
Co. 

mecome 1. 
Sharon- Patagonia Pile o. Aomecoming, 

June 2. -29, J. E. Harker Jr 1099 Adel- 

S. Connell/Mlle-Firemen, Jubilee, June 
a -e. 

South Dakota 
Bristol- Diamond Jubilee. June 9.11. 
Brlelol -Old Settic a' Ricnlc, June 2. 
Brookings -VFW Carnival Dals, May 3E- 

Ca 
ne Jug2 6. -4th Anniversary Celebration, 

June e 

Ee ,met -Old Settlers' Day, 30. 
Faulktoe -Dian July 4. 
Faulkto Diamond Jubilee, June 
Hot Springs - Rodeo, 

Talent 
25 -a8. 

Hot 
July 

Springs-Miss S. D. Talent &Beauty 
Pageant, July 

Lelune -SOLD Anniversary CeleDratloh, 
June 

irere-0ahe Powwow, June 18 -17. 
Pleere --Ola sioux aun Denee, June 11 -ls. 
BturglR-Progreas Day Celebration, June IS. 

Verrstllllon -Boxai chow, May 30, 
WJune Springs - Diamond Jubilee, 

Jonc 8-e. 
Woonsocket-Celebration, July I. 

Texas 
Brady -Brady Jubilee, July 4-6. Jim Hark- 

13317:-Jubilee. -Pore. July 40. Jim Harkrlder. 
E1 Peso- POOdeoORI fCOrIses. , JUne 

Continental Lnterpriees, Liberty 
Hall. 

El Paso-Washington Perk Celebration. 
July 4. 

Pori Worth -Pioneer Da l's Celebration ß 
Rodeo. May 27-June 2. North Fort Worth 
Suslness Aasn. 

Utah 
Delta- Millard Co. Jr. Livestock Show, 

Map 23i91. 
N Salt Lake Curie 5ntcrmounüfn Jr. 

Fat Stock Show, June s -d. 
Virginia 

Orange -Orange Firemen's Fair, June 14- 
1S. Russell M. Preddp, 

Roanoke- Roanoke Diamond Jubilee. June 
14.22. Jlm Maee, I72 8. Jefferson >R. 

Washington 
Bothwell -Celebration. July 4. 
Centralia -Lewis Co. Role Shoe, June 20- 

30. 
Edmonurg Celebration, July 1. 
Ellensburg rJ - Rlttltaa Co. Quarterhorsc 

Shoe, -Sun 8-9, 
Ephrata -aces Ante 28 -30. 

O uly 4. 
rs Plenfc, Jut y 25-27. 

Forks lebr ation July 
Kelso-Kelso Dairy week, June 11011, 
Kirkland- Eaglet Strawberry Festival. June 

a1 -22. 
Okahogatala.VI Guard tlalhn. and Fire - 
wort,July /. 

Port Townsend- Rhododendron Festival, 
May 29 -25. 

Seattle-International Trade Felt. May 17- 

Beadle- Rhododendron Bhow. May 95 -29, 
400112e-Race Show, June 2b. 
Rades Woolley - Ioggerodeo Celebration, 

July 1 -4. 
Sti Maaoa Co. Forest Festival, May 

93 -25. 

West Virginia 
Bueshannon- Central W. Va. Strawberry 

FealiveL June 8-7, h Pmag. 
Rlptey- Celebration, .17:1;"!. 1 Don Fieand, 

Box 6. 

Wisconsin 
Burlington- Legion Celebration, July 3 -7. 
Hudson -Centennial. July 4 -7. Edward O. 

Youneee. 
Eenoaha Chamber of Commerce Lase 
Front Fesl June 98.80. Jack Hoye. 

Madn0aCelebre ebratlon, July /. 
MROl r.ee use South Late 

Oeele C2 anon, eune 18.25. Dick 
OeelR- HJuly!. Rel July 

. 

12-14. 
Rhinelander-Northern WE 

McGowan. 
Va- 

cation Show, July 9-9. 27.30. 
Spring Green-Centennial, June 27.80. 

Wyoming 
Daniel-Greto River Rendezvous, July 7. 
OreybuU -Days of '49. June 8.8. 
Tb.eoopolle -State Park Day, June I. 
Laramie- Lar010 Jubhee Days, July 11 -14. 

CANADA 
Alberta 

CalRarp- Settee LWing Exhn., May 18 -25. 
Mauelee 8. Hartnett 

Ontafl0 
Oakville-Oakville Centennial. June 29- 

Jlel 6, Tom CHRI.Ir, Hox 315. 
\YaterloaCeatennfal June 26 -July 2. 

Saskatoon 
Sakatoon- S.skamon Stock Show (Stak 

yard,, May n-June L, 8, N. Mac - 
EeMdn, 

!SENSATIONAL PROFITS! 
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bona Full r 
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10" Plaques -Assts. Scenes.. , 1.20 ea. 
12" Plaques -Aas / Scenes ... 1.45 eoea. 1t=" Round Planten 
6" RYnd Planten 1.65 ea. 
6'x314" Oval Planters w /feet 1.65 ea. 

25% w /Order -Sal. C.O.D. 

HALABY'S IMPORT U DISTRIBUTING CO. 
1613 Cedar Cincinnati 21, Ohio 
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Published Concurrently With 

THE MOA CONVENTION 

Editorial 

The Next 10 Years of MOA 

In its 10th year, Music Operators of America is at the 
crossroads in its development. It can follow one of two 
courses: 

1. Continue offering the same services as now (which is 
by no means bad) and pretty much stop growing. 

2. Shape the association to fit a broader area of need in 
operator services and continue growing, both in size and 
effectiveness. 

We believe the Iatt1R course is the better one. But what- 
ever is decided, MOA's leadership should be aware that it is 

deciding something- either by taking action or not taking 
it -and be prepared to explain why to its membership. 

The last ten years of MOA has confirmed that there is a 

place for it. But today there is no indication from MOA of 
what that place should be in the next ten years. 

MOA today has the makings of a great national associa- 

tion which can do far more than it already has done, im- 
portant as that may be. 

In the Black 
This year for the first time in its history, it will wind up 

a fiscal year in the black. 

It has the largest membership in its history, which is 

considerable. 
Most important, it has a promising group of leaders in 

its officers and directors who are willing to work for it. These 
men have the capability and knowledge to make of MOA 
what they wish. 

But potential is not to be confused with accomplishment. 
MOA has proved itself. It has provided a defense on national 
legislation. These two jobs are of tremendous importance in 
bringing MOA up to the present. But they provide nothing 
in terms of grosvth for the future. 

Other Services 

What more could tslOA give operators than it does now? 
And hots- can it raise the money to pay for them? 

These two questions must necessarily shape present 
thinking of MOA's leaders about the futue of their associa- 

tion. 
We think there are several things MOA's leadership 

should do in mapping the association's future. 
First, MOA should ask its members what they want. 

Most national associations provide necessary tax and legisla- 
tive information to its members. On a national level, MOA 
does this now. On a State or municipal level, it does not. Do 
operators u-ant it? What kind and bow much information? 

Public relations is another topic which many associations 
tackle. MOA should thoroly investigate this area, too, as we 
suggest elsewhere in this section. 

Operating Procedures 

How much MOA -or any associations -can do to help 
members strengthen their business by advising them of 
successful business procedure is debatable. But it is a fact 
that it is this specific area of business procedure where 
operators most require help. 

Dollars- and -cents procedures that enable an operator 
to know where he stands in terms of gross and net could be 
suggested to operators. It is not possible, for example, to sell 
an operator on dropping a marginal location or buying more 
new equipment if he isn't sure where he stands in terms of 
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gross and net. Show him how to tell. Then sell him on prao- 
tices which will benefit him. 

Top operating management in this issue gives some 
advice on operating practice. It's sound talk. It will be helpful 
to other operators who can translate it into action. But the 
only ones who can will be those who can translate it first 
into dollar -and -cents for themselves in order to tell how much 
action is possible for them to take. 

Depreciation & Taxes 

One of the murkiest areas for operators still lies in 
depreciation and taxes. This, too. is another area where MOA 
would do well in lending operators a hand. These are some 
of the principal areas MOA could expand their services into. 

To provide such services to operators will cost money. 
It will cost more than MOA now leas. Once MOA's leaders 
have decided -on the basis of operator response -what 
services MOA can provide them, they must then decide how 
much it will cost and how the money will be raised. 

There are two major avenues of association fund raising. 
One is membership dues and special assessments or contribu- 
tions from members; the other is the convention. 

We believe that the present membershin fee of $25 could 
be raised if operators were to get more for their money. Even 
the $25 fee for what members now receive is not high. This 
will provide more money. but probably not enough. 

The convention this year was sold out weeks before 
convention time. In order to get bigger, it will have to be 
moved to bigger accommodations. 

Convention Funds 

We suggest that now would be a good time for MOA 
to review the basic purpose of their convention. 

An association holds a successful convention if it can 
deliver to the exhibitor the buyer important to him (in this 
case the buyer is, of course, the operator). 

The most important exhibitors to MOA should then be 

record manufacturers. And altho many have exhibited since 
MOA conventions were started, the number is limited. And 
how much those who do exhibit get out of the convention 
is questionable. 

An MOA convention to be successful in growing must 
necessarily concern itself primarily to two things in its busi- 
ness sessions and in its exhibit sales: 

1. Hose to operate juke boxes. This was done in various 
forum meetings last year and this year but they need be 
beefed up considerably along lines we've already discussed. 

2. Records. This is not touched on at all in business 

sessions. Informal discussion between some operators and 
record companies on the exhibit floor is the only place it Is. 

This doesn't seem to be enough. 

We suggest that if MOA concentrated on these two 
things in its business sessions, it would get more record 
manufacturers to exhibit. 

MOA has grown to the point where it cannot get much 

larger in the future by offering only what it does now. It 
has shown that it has the essential ingredients of what it 
takes to get much larger. 

But for MOA to gross-, its leadership must make some 

basic decisions now. 
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TRADE PRACTICES 
This is the 10th consecutive year The Billboard has conducted 
its Annual Juke Box Operator Poll. A comprehensive report 
of music operating management, this year's Poll contains tho 

same type of data as previous ones, differing from them largely 

in the addition of new questions, in the reshaping of standard 
ones. Statistical analysis to test results is the most complete 

to date. The 1957 Poll represents a big undertaking. Work 
began on the questionnaire last October. Eight -page question- 
naires, containing 07 questions, were mailed to 3,500, operating 

Most Operators 
Operate Full Time 

do 
operators 

72.1% 

(0A slight decrease in part -timers in the 

last year. There has been no significant 
change in the ratio of three full -time 
operators to one part -timer in the last 
three years. 

Years Operating 
In the Same Area 

operators 

years 

0-4 16.0% 

s-0 24.8% 

10.14 24.8% 

16-14 10.4% 

20.24 - 17.2% 

25-28 4.5% 

3a-34 1.6% 

3s-3A 1.7% 

°The stability of music operating business 

is graphically shown in this breakdown. 
Over one -third have operated in the 
same area 15 years or more. 
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ANALYSIS PART 1 
firms thruout the country in February. Results are bawd on 
replies from 320 companies. Almost as much date was de- 
veloped from the Poll that is still to be published as appear 
in this issue. Questions were prepared by The Billboard's 
coin machine editorial staff with the advice and under the 
direction of Edwin Goldstein, Chicago market research con - 
mitant. Preliminary tabulation was clone by The Billboard's 
research division, with final tabulation and statistical analysis 
prepared by Goldstein. 

1955 

1956 

Where They Operate: 
All Sizes of Towns 

operators 

populatios 

under 10.000 14.2% 

10,00025,000 

25,00050,000 16.5% 

50900100.000 '22,1.% 

100,000 500,000 17.5% 

over 500,000 13.2% 

"Figures clearly show even distribution 
of operating companies in every size 
toten and city. Number of operators in 
towns 25,000 and under equals number 
in cities 100,000 and over. 

Most Operators Built 
Their Juke Business 

booth 

operators 

30.3% 

built 

°Reflects unusual opportunity for build- 
ing an operation in the immediate post - 
World 1t'ar II years. Because competi- 
tion is tight today, most newcomers buy 
existing routes. 
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M0A CONVENTION SECTION: 

Most Do Not Have 
Long -Term Loans 

operators 

have 

do not have 

86.0% 

Few operators could afford to success - 
fully operate burdened with long -term 
loans, in addition to new equipment 
financing. Of those who do, the majority 
are thnu banks. 

Average Number of 
Juke Boxes Per Operator 

number of juke boxes 

47.8 

53.4' 

A steady decline in average number of 
units per operator from 1954 thru 1955 
appears to be checked. Slight increase 
may be due to mergers. Few big com- 
panies boost the average. 

Operafor Poll, Part 1 

1955 Mr 
1956 - 

Three Out of Four Routes 
Are Self -Owned 

setfewned 

75.0% 

partnership 

15.9% 

corporation I 9.1% 

Juke box operating is small business. 
Less than one in 10 companies are large 
enough to take advantage of tax bene- 
fits under corporate status. 

Most Operators Have 
49 Juke Boxes or Less 

Altho the average is 53.4 jukes per op- 
erator, 61.4% operate 49 jukes or less. 
This clearly shows the overwhelming 
effect on the average of the 4.3% who 
operate 200 or more. 
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kor making 
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the girl with the golden braids 
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my little baby 
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I+IOA CONVENTION SECTION: 
Operator Poll, Part 1 

Majority Operate 
Other Coin Machines 

Diversifying lends itself easily to oper- 
ating. It is advantageous to both location 
owner and operator to have one operator 
handle most coin machine requirements. 

/955 UpE 
1956 - 

Types of Other Coin 
Machines Operated 

operators 

emesemeet a r 
tames 

83.5% 

83.6% 

9.2% 
kiddie rides 

MI 8.8% 

cigarette 19.0% 

renders 

20.9% 

10.5% 
otter renders 

Many operate two or more types of other 
coin machines. No appreciable change 
in the past year except in 'other vend- 
ers," a category that bears watching. 
Cames, rides constant. 

Most Have No Income Of Those Who Do, 
Other Than Operating Many Have Stores 

'aerators 

de here 

24.3% 

48.9% 

de net bane 

75.7% 

51.1% 

More operators have other income - 
stocks, bonds, investments -than have 
other businesses. This fact explain big 
rise since "income" was asked in 1956, 
"business" in 1955. 

operators 

29.0% 
retail record store ME 25.5% 

record onestop 
9.0% 

4.1% 

9.0% 
distributorship 

6.1% 

other business 

53.0% 

64.3% 

No significant change in group whose 
other income is from other business they 
own. One -third sell records. "Other" 
categonj runs gamut of small busi- 
ness enterprise. 
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1 

Current Single 

ONE FOR MY BABY 

NO HARD FEELINGS 
Columbia 4 -40907 40907 

BEST SELLING 

ALBUM 

TONY 
CL 938 

COLUMBIA RECORDS 

Currently 

Chez Paree, Chicago 
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MOA CONVENTION SECTION: 

Few Operators Offer 
Background Music 

Since question was last asked -in Poll 
covering 1954 -there has been no change 
in number offering background music. 
Of those who do, three in four use hide- 
away units. 

Most Employ Fewer 
Than Three People 

L 

4.5 
C.8% 

I 7.6°0 

No change in number of people em- 
ployed. Notice that over one -third are 
one -man operations; nearly nine out of 
every 10 firms employing three or less. 

Operator Poll, Part 1 

1955 Ma 
1956 

One in Three Operators 
Belong to Associations 

de 

30.5% 

operators 

de sot 

68.5% 

69.5% 

Number of association members remains 
very constant. Of those who are, 49% 
belong to JfOA, many also to State 
and /or city groups. 41 % belong to 
State, 42% to city groups. 

Most Employees Get 
Straight Salary 

salary eery 

operators 

82.0% 

ammiulu uy 
I 4.1 % 

7.2% 

salary pies 16.2% 

aemmiuiu 
10.8% 

Number getting a salary only remains 
unchanged in the past three years. An 
interesting shift from salary -plus to com- 
mission -only was not explained in results. 
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Just look! Exclusive Show Stage Lighting! Attracts, holds at- 
tention to your music everywhere on location. No harsh glare - 
out at players. Concealed lighting is inward. 
3 -D Title -O -Rama! Puts all 200 titles at eye level instantly - 
all of the time. Widest expanse of unobstructed crystal clear 
glass wrap -around of any juke box! 

ShowBox Design! Slick, sleek, clean -lined contemporary styling. 
Generous chrome ... Copper -hued grille ... Jewel Case colors 
back -lighted in a stainless steel trim shield ... mar -resistent 
trim skirt ... Halo Glow! 

Exclusive Music Hall Sound! Only the ShowBox "H -200" gives 
you multi- horn high fidelity. Now with AVC. 

Plus All These Exclusive AM! Features fastest record changer 
-by far complete accessibility easiest service simplest, 
easiest to play, fastest selection system with no drums to turn, 
no books to page pocket -level play and half -dollar pay right 
in the same coin chute with quarters, nickels and dimes. 

See ... Hear the ShowBox "H -200" Now at Your Distributor's! 

originator of the automatic setectece joke bog 
Incorporated in 1927- known by operators for utmost d, 

pendo, .inn 1909. 
1500 Union Avenue, S. P.',...), 
Grand Rapids 2, Miring, a Licensee: Jensen hInsic Automntrsbuilding the 

IMA -A NI1 Juke Ha : .old theoud 
(hear Swab ...5 5 Pataisgedes Ceps. 
kagen ti. Denmark. 
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H -120 

Only The Tune- Selling "H -120" Gives You This amplifier with built -in pre -amp ... GE variable 
Combination of Money -Making Advantages. All the reluctance cartridge. 
distinction of design and superiority of mechanism of the 
"H -200" -with a lesser number of selections to fit your pro- 
gramming needs. 
Exclusive Show Stage Lighting! A new concept in juke box 
lighting; light is directed inward. 

Flexible title changing: individual racks, separately removable 
for speedy servicing. 
Exclusive multi -horn high fidelity ... frequency dividing net- 
work ... gravity needle ride ... AVC optional ... high -output 

Instant, eye -level visibility -all of the time. Widest expanse of 
unobstructed crystal clear glass wrap- around. 
Simplest selection system. No books to page ... no drums to 
turn. Fastest record changer -by far. 

See ... hear the "H -120" now at your distributor's! 

Incorporated Originator of the automatic selective juke box in 
1929... known by operators for coinmperoad 

1600 Union Avenue, S. E. music i.a, ,,,nte of anriialed dependability 

Grand Rapids 2, Michigan since J909. 

LICENSEE: Jensen Music Automats -build 
maths JMAAMl Joke Box sold through Oscar 
8iss kKatPoloisgode, Copenhagen X., Denmotk. 
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THIS 

IS 

THE ' 
LOW 

COST- 

HIGH 

PROFIT 

k 
N -100 

VISIT OUR BOOTH AT THE 

MOA CONVENTION, MAY 19- 20 -21, AT 

MORRISON HOTEL 

Only The "H -100" Given You So Much -For So Little! This juke 
box costs less -and earns more -than any other limited selection juke 
box available today. The "H -100" is the only juke box to give 
you all the design and engineering advantages of the "leader" -at 
much lower cost. 
Exclusive "Dial -A- Disc" Selection System! easy for patrons to under- 
stand and play. A fast -action system to end delay during peak hours. 

Dependable Mechanical Action. Fewer parts ... lowest parts inven- 
tory ... simple, easiest service ... lowest maintenance cost. 

Single Price Play. Ideal for operators who require single pricing ... 
single programming. 
Single Button Play. Dial the disc and press the button- Simple. 
easy to play. 

Plus All The Advantages of new Show Stage Lighting ... Directa 
lighting inward ... instant, eye -level visibility of all 100 titles - 
all of the time. 
Exclusive multi -horn high fidelity ... frequency dividing network ... 
Gravity needle ride ... AVC optional ... high- output amplifier with 
built -in pm -amp ... GE variable reluctance cartridge. 

See ... hear the "H -100" now at your distributor's! 

Originator al the euronot¡, "Irrare juke boo in 

Incorpora ted 1937... Oman br .ee,O r. for o itte'l rated 
nunc ¡nrrummq o/ unrirofed dependability 

Iú00 Union A <tinne, S. E. . ¡, ¡ypp, 
Greed Rapid. 2, 2chs.. n 1CRNSEE:Je.u.n Movie Automata- kuitd- 

in, OW 1'MA -AMI Juke &:.ol 1 through O.ea 
s:e.bx. s PAN i.rade.Copma..en R.. Dm-arh. 
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MU CONVENTION SECTION: 

Most Operators Replace 
Jukes Every 5 to 7 Years 

elder than 

1951 51 52 53 54 55 56 57 

This chart and the one that follows 
shows that operators are stepping up 
their buying slightly. Notice sharp drops 
between fifth and sixth year, sixth and 
seventh. 

Most Jukes Operated 
Are in 100-Play Range 

nt. if selections 14 of juke buts 

205 111 17.7 

50.120 

; 

40.50 23.8 

80 or mere 

58.5 

76.2% 

Negrly 60% of jukes operating are 110, 

100, 104 and 120-selection types. Big 
operations buy 200's heavily, tend to pull 
up average. Yearly figures show more 
big-unit buying. 

Operator Poll, Part 1 

)955 
1956 MI 

Actual Replacement 
Catching Up to Ideal 

Juke boxes to replace each year 

18.4% 

2'o maintain route in top condition, a re- 
placement of every five years-or 19- 
is necessary, operators believe. Their 
actual-every 5.7 years (17.5%)-is up. 

Nearly All 200-Play 
Juke Boxes Are on Dime 

es. of selections 

200 

i 

t 

%Omens 

99 plus °0 

80 to 120 69 % 

Actually, Poll rc.sults showed 100% of 
200's on dime play. But it is known a 
few do operate at a nickel. Surprising 
statistic: 69% an 100-play category now 
on dime. 
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YES, TONIGHT 

JOSEPHINE 

NO WEDDING 

TODAY 

COLliMBIA 40893 

COLUMBIA 'RECORDS 

personal management 

BERNIE LANG 

vow* 
... .w * 
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MOA CONVENTION SECTION: 

Few Operators Still 
Cling to 78 -Disk Jukes 

Poll results indicate that even today, 
19% of the disks sold to operators are 
78's. Marginal and part -time operators 
account for the bulk of this sale re- 
sults confirm. 

Average Weekly Gross 
Per Juke Box Is Up 

This is third consecutive year resulta 
indicate operator share of average 
weekly gross collections rising. Reflecta 
dime play growth. 1954: $9.89. Note 
wide range. 

Operator Poll, Part 1 

1955 ME 
1956 - 

Restaurant Locations: 
Best Per -Unit Return 

gross collections 

tsrerns 43.4% 

restaurants 36.4% 

drugstores 9.7% 

eher .10.5% 

Altho 45% of the juke boxes are located 
in taverns, they account for 43% of 
the gross collections. 32% of the jukes 
in restaurants account for 36% of 
total collections. 

Taverns Biggest Type 
Of Juke Box Location 

juke boxes 

loseres 

45.3% 

nsbweets 32.4% 

drugstores I 10.2% 

eher 1 12.1 % 

Taverns slipped 5% in the past year 
but still remain the biggest type location 
for fake boxes. Category includes cock- 
tail lounges, bars. Stores include candy 
stores. 
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Dear Coin -ops: 
You're tops! 
Thanks for making this the biggest year 
in,our history...bigger than 
any 'other record company ever had! 

From all your friends at 

RCA VICTOR 

DORIS AKERS & THE SIMMONS CAROL SISTERS EDDIE FISHER PEE WEE KINO LOU MONTE KULDIP SINGH 
AKERS SINGERS DIAHANN CARROLL GEORGIA GIBBS TEDDI KINO JAYE P. MORGAN TED SMITH 

AMES BROTHERS MARTHA CARSON DON GIBSON EARTHA KITT 'NITA, RITA & RUBY HANK SNOW 
EDDY ARNOLD RIC CARTEY JOHN GORDY JIMMIE KOMACK DOROTHY OLSEN SONS OF THE PIONEERS 
CHET ATKINS NAN CASTLE BILLY GRAHAM JULIUS LA ROSA MIKE PEDICIN QUARTET KAY STARR 
GENE AUSTIN JEAN CHAPEL STUART HAMBLEN LANE BROTHERS ELVIS PRESLEY STATESMEN QUARTET 
MITCHELL AYRES PERRY COMO HAWKSHAW HAWKINS HANK LOCKLIN PIANO RED TERRI STEVENS 
BAPTIST HOUR CHOIR BOB CORLEY EDDIE HEYWOOD SHORTY LONG JIM REEVES THE THREE JAYS 
HARRY BELAFONTE LARRY DALE HOMER & JETHRO MYRNA LORRIE JOE REISMAN THREE SUNS 
BLACKWOOD BROTHERS QUARTET DE CASTRO SISTERS LENA HORNE BOB MANNING HENRI RENE DYLAN TODD 
TOMMY BLAKE & THE VARETTA DILLARD DAVID HOUSTON BENNY MARTIN THE RHYTHMETTES JUNE VALLI 

RHYTHM REBELS JIM EDWARD, MAXINE & REX HUMBARD SINGERS FREDDY MARTIN DAVE RICH PORTER WAGONER 
THE BLENDERS BONNIE BROWN BOBBY JOHN JANIS MARTIN CAROL RICHARDS DICK WILLIAMS 
FRANK BRUNSON MELVIN ENDSLEY JOHNNIE S. JACK TONY MARTIN BONNIE SCOTT COOTIE WILLIAMS 
BILL CARLE THE ESCORTS CAROL JOHNSON PAUL MICKELSON GEORGE BEVERLY SHEA DON WINDLE 
FRANKIE CARLE PAUL EVANS JOHNSON FAMILY SINGERS VAUGHN MONROE DINAH SHORE HUGO WINTERHALTER 

DEL WOOD 

P.S. While at the AAA Convention, come visit us in Exhibit Room #24 at the Morrison Hotel. 
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DAIIIAT1 N 
LASiVEGAS-CHAPTER 

e),.46iAge4p,e44.9, 

, D FAMOUS THE DAY IT OPENED 

M ONTE PROSER 
PRESENTS 

DDIE FISHE 
IN THE TROPICANA REVUE 

BRAPIDWYNNE & HIS ORCH CUISINE BY 

"Just Wonderful This Is BROADWAY BIG TIME! 
-Walter Winchell 
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Dear Eddie: you're 
May I tell you that y 

merely sensational! you've 

kept the room sold 
show, out since 

night, for every 
the fabulous opening. 

It's a comfortable feeling 

to have your contract for the 

next five years tucked away 

in the vault. See you in 

August . 

RAM OD PRODICYIONS 
INC 

221 Woo 47AUreo 

Dear Monte: 
Who wouldn't be a success in front of a show like this? You were producing hit shows while I was still shooting irrmies in Philadelphia, 

but if you ever dreamed up one greater than this, nobody has told me about it. 
Thanks, Monte; to quote a chap 111 be talking to on TV this Pall... "They don't hardly make producers like you any more." 

;14 '4 4, 

tY 

EDDIE FISHER SHOW 
ALTERNATING EVERY OTHER TUESDAY 

WITH THE 

GEORGE GOBEL SHOW 

NBC -TV 8 to 9 P.M. E.D.T. 

Starting September 24th 

MUSIC OPERATORS 

OF AMERICA .. . 

... meeting in Chicago ... 
THANKS FOR YOUR FRIENDSHIP! 

Eddie 

RCA VICTOR RECORDS 
. 
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MOA CONVENTION SECTION: Accounting Review 

BIRD'S -EYE VIEW: FINANCES 

What Economic Facts Must 
A Juke Box Operator Know? 

The purpose of this article is to 
explain to you why an accounting, 
depreciation and tax system tai- 
lored for your music operation 
can make money for you. 

I say flatly that in the area of 
taxes alone, $1 lost in taxes in 
your music operation can equal 
$10 in additional productive in- 
come. 

During this year, I will explain 
in detail in these pages facts 
about accounting, depreciation 
and taxes which you can use in 
exploring with local professional 
help the best method of proce- 
dures for your operation. 

This article, then, 4s merely a 
bird's -eye view of why these 
three areas of operating procedure 
are essential for you to thoroly 
understand so that you can con- 
duct your operation as efficiently 
as possible to one end -to receive 
maximum income on invested 
capital. 

In subsequent articles this year, 
I will explain how this aim can 
be realized for various types and 
sizes of operations by using hypo- 
thetical examples to shcw exactly 
what I'm talking about. 

Account 
The key management tool in 

measuring day -to-day results as 
well as the continuous progress 
of a business is an effectively op- 
crating accounting system de- 
signed to provide accurate finan- 
cial and statistical data. 

With this tool the operator is 
in a position to evaluate location 
returns and profit. This informa- 
tion indicates areas of expanded 
effort or unprofitable locations 
that should either be rejuvenated 
or abandoned. 

In addition, an adequate ac- 
counting system will provide re- 
sults'from which properly classi- 
fied financial statements and tax 
reports can be prepared. 

It cannot be too strongly 
stressed that proper financial 
statements prepared by the op- 
erator and /or his accountants are 
vital to the continued growth and 
success in the industry. In to- 
day's highly competitive economy, 
the marginal operator is falling 
by the wayside. Only the efficient 
operator will survive. 

As in other industries, no two 
organizations will require the same 
accounting system as this is "tailor 
made" to the operator's peculiar 
mode of operations. Nevertheless, 
the end result is the same: An ef- 
fective measure of yield on in- 
vested capital with maximum cash 
flow and a minimum tax bite 
within the statutory requirements. 

Some of the other points an 
accounting system should provide 
to management are internal 
checks upon the honesty of per- 
sonnel and locations as well as the 
broad scope of direction which 
management must set in motion 
over a longer period of time. 

Depreciation 
No accounting discussion can 

be dosed without definite com- 

By LEO L. !CANER 

ment on the subject of deprecia- 
tion which is the largest asset 
item in the balance sheet and the 
largest cost item in the earnings 
statement. 

In this subject we have the big 
question of the entire operation: 
Should we invest more in what 

About the Author 
Leo Kaner heads a Chicago ac- 

counting firm that bears his name. 
Specializing in accounting, de- 
preciation and taxes for music 
operating companies 19 years, 
Kaiser's accounts include Re- 
corded Music Service Associa- 
tion, of Chicago, and a number 
of operating companies in that 
city. 

A certified public accountant, 
he is a member of the Illinois So- 
ciety of Certified Public Account- 
ants and the American Institute of 
Accountants. He has addressed 
operators at MOA conventions. 
Kaner is a graduate of North- 
western University's School of 
Commerce. 

style machines and what return 
do we expect from them? Fur- 
ther key questions: What -is the 
effective yield on our current in- 
vestment when measured against 
revenue? What percentage rela- 
tionship exists between deprecia- 
tion and other operating expenses? 

Generally accepted accounting 
principles and the Internal Rev- 
enue Code indicate that a "rea- 
sonable allowance for the exhaus- 
tion, wear and tear and obsoles- 
cence of depreciable property 
used in a trade or business or 
held for the production of income" 
is required in "clearly reflecting 
income." 

Further, under the impact of 
the 1954 Revenue Act, the tax- 
ing statutes have been brought 
into greater alignment with sound 
accounting principles by permit - 
ting a more reasonable approach 
to the phonograph operator s most 
perplexing problem: Obsoles- 
cence. 

A businessman today generally 
has three choices in amortizing 
his equipment cost outlay over 
the period of its estimated useful 
life. Briefly, these choices are: 
I. Straight Line Method. Cost 

or other basis less salvage is 
deducted in equal annual 
amounts over the estimated 
useful life. 

2. Declining Balance Method. 
The largest depreciation de- 
duction is taken in the first 
taxable year you employ the 
method and a gradually 
smaller deduction is taken each 
of the successive years. Altho 
salvage value is not considered, 
you cannot depreciate the 
property below a reasonable 
salvage value. 

3. Sum of the Year-Digits Meth- 
od. Generally speaking, you 
apply a changing fraction an- 

nually to cost reduced by sal- 
vage. The denominator is'the 
total of the digits representing 
the years of estimated useful 
life. The numerator of Ilse 
fraction changes annually to a 
number which represents the 
years of useful life remaining 
at the beginning of the year 
for which the computation is 
made. 

Under the first choice the op- 
erator is assured of a rateable cost 
charge-off in each revenue pro- 
ducing period which may not 
match the revenue trend line of 
the equipment. 

Under the second and third 
choices, he is assured of a reason- 
able approach to actual econom- 
ics, namely, that the earliest years 
result in the highest income from 
the most active locations and 
should be matched against the 
largest depreciation charges in the 
period when style obsolescence 
takes its heaviest toll. 

The operator, by employing 
either the declining balance or 
sum-of- the -year digits method is 
able to more accurately measure 
income against costs. He is there- 
fore able to generate from within 
the business the maximum "cash 
flow," which results in the lowest 
"taxable income" in the earliest 
years when the equipment obliga- 
tions must be paid off. 

After these early years, the 
chances are that the revenues on 
the earlier acquired machines 
have declined and the obligations 
have also been liquidated. At this 
time the operator is in a better 
position to pay higher income 
taxes on current earnings and /or 
he may choose to continue buying 
additional new equipment start- 
ing a new cycle. 

In the final analysis the phono- 
graph operator has been given a 
fighting chance" to keep up with 

his most bitter opponent, 'style 
obsolescence." 

In the alternative, the operator 
may judge from experience that 
it is wiser to rent the phonograph 
and thereby tie up less capital. 
In this way he can expand and 
service more locations with the 
same amount of invested dollars. 

No fixed pattern can be pre- 
sented for the industry. It is 
rather an individual question of 
judgment to be decided by each 
particular operator: 

Taxes 
As noted in preceding sections, 

accounting is the key tool for ac- 
curate financial statements and 
interpretation and depreciation is 
the largest individual fixed charge 
outside of route operating costs. 

With these two areas ade- 
quately described we can then 
go into the complex subject of the 

tax bite," probably the next most 
costly expanse item. 

Taxation engulfs that broad 
field covering such items as per- 
sonal property tax, capital stock 
tax, real estate tax, excise tax, 
social security tax, unemployment 

This is an introductory article 
in a forthcoming series on the 
full scope of accounting, depre- 
ciation and taxes of music 
operating management. Subse- 
quent articles will comprehen- 
sively treat each subject. Ques- 
tions that will be answered 
include these: 

What method, of depreciation should 
you use? 
Should you keep books on a cash or 
accrual basis of accounting? 
Should you trade in equipment or sell 
used equipment when buying new juice 
boxes? 
Should you rent or own your operating 
headquarters ?. 
Why do accounting, depreciation and 
tax procedures have to be tailor -made 
for each operation to produce results? 
How will $I- lost in taxes equal as 
much as $10 in additional productive 
revenue? 

compensation tax, location li- 
censes, sales tax and income tax. 

They are imposed by municipal, 
county, State, federal and inde- 
pendent taxing bodies seeking 
finds with which to provide spe- 
cific public services. 

It mattem not to whom these 
payments are made; it matters 
only that sufficient revenues are 
produced to bear the tax load and 
still provide a "reasonable profit" 
on invested capital. 

Unlike mercantile and manu- 
facturing industries, the phono- 
graph operator is rendering a serv- 
ice the price of which cannot be 
raised without encountering tre- 
mendous consumers' resistance. 

Under these economic condi- 
tions, the operator must function 
at. peak efficiency and constantly 
be on his toes not to waste tax 
dollars. 

The more vital questions that 

Wpresent 
themselves are these: 

hether to operate your business 
as a corporation, individual or 
partnership? 

Whether fo invest little in 
equity capital and raise added 
funds thru a debt structure and 
equipment thru long -term obliga- 
tions? 

Should you segregate the vari- 
ous operating functions into sew- 
rate entities or keep them under 
one roof? 

What method of depreciation 
should you use for equipment? 

Should you keep books on the 
cash or accrual basis of account- 
ing? 

Should you trade in equipment 
or sell the old and buy new equip- 
ment? 

Should you rent instead of own- 
ing outright the equipment and 
the main operating headquarters? 

Should you grant pension, rof- 
it- sharing and other employee 
fringe benefits as incentive? 

Is it wise to insure the lives 
of executives? 

Are you considering estate tax 
impact? 

All are vital questions that can 
only be resolved after due delib- 
eration and consultation as to tax 
consequence. 

None is so simple that its tax 
impact can be overlooked. for as 
I stated earlier, $1 lost in taxes 
equals $10 in additional produe. 
tive revenue. 

The various taxing bodies -in 
addition to dollars- require reports 
at specific intervals. 

The accounting systems must 
be so designed that the reports 
can be prepared and subsequently 
audited with a minimum of lost 
time. Further, management must 
be aware of tax implications on 
specific transactions before decid- 
ing on a projected coarse of ac- 
tion. 

It is at this juncture that out- 
side tax, accounting and legal aid 
should be consulted with for 
"an ounce of prevention will be 
worth $10,000 worth of cure." 
Lawsuits are costly and can be 
avoided by sound business and 
tax thinking. 

A successful phonograph op- 
erator, like any other business- 
man, is an individual who takes 
an interest in local affairs and 
community problems. He pro- 
vides a strong and steady hand 
at the helm of his particular busi- 
ness. He is aware of good em- 
ployee relationships and is ever 
seeking to improve them. He is 
astute and misses no opportrmity 
to improve his competitive posi- 
tion, at the same time assisting 
his industry in its normal develop- 
ment cycle. Above all, he is 
shrewd enough to surround him- 
self with capable rsonnel and 
professional counsel. 

meeting tough competition 
today, the operator should review 
his operating procedure in the 
areas I've outlined. 
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WB 

n 

S 

WURLITZER 200 
HITS HIGH EARNINGS 

IN JERRY JABEN'S 
SPECTACULAR 
KANSAS CITY 
NIGHT CLUB, 

"THE INFERNO" 

You should hear Wurlitzer Operator Charles 

Bengimina tell it. He put a 200 -Selection Wur- 

litzer with half- dollar play in "The Inferno," a 

red hot new spot in Kansas City, Missouri, "It's 

been playing like the devil was after it ever 

since! Wonderful! And the flow of fifty cent 

pieces has been as beautiful os the music." 

Just one more example that a Wurlitzer Phono- 

graph PLUS half -dollar ploy is coin -operated 

music's greatest money -making combination. 

T 

- = \T PIS 

YA 

SEE A WURLITZER DISTRIBUTOR NOW 

WR 
PIONEERS OF 50 -CENT PLAY 
WURLITZER NORTH TONAWANDA, N.Y. 

ESTABLISHED 1856 
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140A CONVENTION SECTION: 

Most Operators Buy 
Records Fröm One -Stops 

Operator Poll, Part 1 
.. > y , c-: 

_. 

distributers 

41.4" 

ee.steps 

55.6% 

One -Stops Continue to gain in this . 

category. Operators find service better, 
can save time and find the one -stops 
more helpful in progranuuing juke boxes. 

Few Operators Order 
Disks By Mail, Phone 

ir 

luT iw perm 

57.7% 

order (sail, eta 

42.3% 

More operators are doing their buy- 
ing across the counter than last year, 
again showing the importance of being 
closer to the quick changing tastes 
of the public. 

1955 

1956 - 
Few Operators Delegate 
Record Buying Job 

Afore operators and servicemen are 
doing the buying than heretofore. They 
give more personal attention -a wise 
move in view of the disk business' 
fast pace. 

Monday, Tuesday Are 
Big Disk Buying Days 

Sue Alen Tues Wed Thar Fri Sat 

rf5 

The pattern of buying in this respect 
is stable. Purchases are made thruout 
the week with Monday, as it was last 
year, the most active buying day. 

Copyrighted materiàl 
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HE 

SONG OF 

THE YEAR! 

i 
1 CAPE COD 

BY 

MIII PAG 
Coupled With A Most Enchanting Waltz 

MERCURY 71101 

www.americanradiohistory.com

www.americanradiohistory.com


68 

MOA CONVENTION SECTION: 

Most Operators Change 
Records Every TWO Weeks 

% of operators 

more than weekly 
2.2% 

1.0% 

26.3% 
weekly 

24:89b : 

every two weeks 
67.2% 

61:2%' = 

monthly 
4.3% 

.6.6% 

The time between changes of records 
is still predominantly a two-week cycle. 
This answer hasn't changed by as much 
as a fraction of a percentage point 
from 1955. 

Operators Are Increasing 

Operafor Poll, Part 1 

1955 

I956 - 
New Records Per Change: 
Not Actual Number Bought 

type machine no. of records 

200 selection I 6.0 

80to120 

1 5.5 
selection 

40 or 50 selection 4,3 

New record changes do not reflect 
new disk purchases. All disks- includ- 
ing new ones -are often changed from 
one juke to another. For disk purchases, 
see chart on 1956 buying. 

Average Number New Disks 
Total Records Per Change Bought Per Operator 1956 

type machine no. of records 

200 selection 7.1 

80 to 120 
6.1 

selection 

7.0 

4.9 

40 or 50 selection 

® 5.6 

Average total number of disks used Operators bought ses average of slightly 
per change includes library records. more than two brand -new disks per juke 
Smaller units show .5% to 10% change box per week in 1956. A total of 47.5 
as compared to 3% on 200's. Why: million disks retailing at $44,816,000. 
More EP standards on 200's. 
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1/4 ratej% diadea, 

CURRENT BEST SELLER 

"LOVE IS A GOLDEN RING" 
col. =40856 

Direction 

GENERAL ARTISTS CORPORATION 
New York Chicago Beverly Halt 

Cincinotti Dallos London 

Personal Management - CRESS COURTNEY 

Public Relations - HELEN FERGUSON 

Press Relations - JEWEL SMIIII 

Exclusively 

Q1. 

M8i 

NEWEST COLUMBIA RECORD 

"GUNFIGHT ATIHE O.K. CORAL " 
as sang by Fronkie laine in the Hal Wallis 

production of the, sa.mc rirlc 

b/w 

"WITHOUT HIM" 
==40916 

LATEST CÒLUMBfA 
ALBUM 

ROCKIN" 
CL975 
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MOA CONVENTION SECTION: 

ti ï,; :.>:.h . , 

One -Third of All Jukes 
Are Equipped With EP's 

joke boxes with EP's 

percentage of total number machines with EP's 

28.3 

operators 

sling EP's 

56.7% 

66.8% 

totai EP's blight in tents average pet operates 

307.3 

IMO 

Healthy increase of 11.1% in number 
of operators using EP's is largely be- 
cause 19.56 was first year four manu- 
facturers made 200 -plait jukes. EP use 
to go dime also common. 

Most Operators Using 
. EP's Change Bimonthly 

frequency st change 

weekly' 1.8% 

every two weeks 9.6% 

monthly 111111 19.9% 

bimonthly 

% of operators 

27.7% 

every four months ® 21.1% 

other ® 19.9% 

More than two -thirds change EP's no 
oftener than once a month or lónger. 
The 4.3 disk per change figure com- 
pares to an average per change of 5.2 
disks of all types. 

Operator Poll, Part 2 

1955 NI 
1956 - 

200 -Play EP Program Is 
400% Bigger Than 100's 

type mashies average ne. programmed 

SO 10120 

aelsctlsa 
7.4 

200 seleetfoa 29.0 

The 200- selections machines, with their 
emphasis on 10 and 15.cent play, are 
naturally the heaviest EP users and 
by a eery comfortable margin, the 
Poll shoos. 

One -Third of Operators 
Using EP's Charge 15c 

price operators 

15c 34.3% 

10c 58.4% 

5c I13 % 

With more than a third already getting 
15 cents for an EP play, the possibilities 
for the future are marked. EP is clearly 
the lever for upping operator dollars 
in 1957. 
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but it's better 

with two... 
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LES PAULS MARY FORD 

Gibson Guitars 

Gray Gordon -Mel Shauer 
37 W. 57th St., NYC 

TE 8 -2746 
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Most Operators Are 
Using More EP Disks 

do you use mere EP's now than a year aye? 

yes 56.9% 

ee 43.1% 

EP package promotions by a juke box 
manufacturer and some juke distribu- 
tors; some hit tunes available only on 
EP's; dime, 15 -cent play: key factors 
in 1956 increase. 

Operator Poll, Part 1 

1955 

1956 - 
Trade Charts Head List 
Of Record Buying Aids 

% of operators voting 

aid most important 

trade papers 
31.3% 

38.5% 

15.6% 

1111 

opinion 

12.1% 

17.0% 
location requests 

1111 14.5% 

6.7% 
machine count _ 10.5%. 

Statistical data counts more heavily 
with operators this year than location 
requests and /or personal. opinion. 
Biggest percentage increase is seen in 
actual machine count. 

One Out of Thre Use Only One in 10 Use 
No Printed Title Strips 

t of operators 

none printed 

39.1% 

39.5% 

all printed 

26.2% 

30.8% 

15.8% 
ré printed 

-16.4% 

r..,,d 
13.5% 

8.8°ó 

There is no important change in the 
answer to this question with reference 
to the answers of a year ago. Number 
of operators not using printed title 
strips is still 39%. 

Location Juke Display 

operators 

wing 

9.7% 

net enieg 

88.8% 

90.3% 

Either display material available in 
I956 was not effective Or Manufac- 
turers haven't sold operators on its bene- 
fits. In either case, number using it 
shows sizable drop. 

Copvrigh:oci rr,aerint 
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"What do you mean me=aud my Atlantic records? 
what else cari a ply do on a raft ?" 

ATLANTIC HAS A 
RAFT OF HITS! 

Ruth Brown 
When I Get You Baby One More Time 

1140 

Chris Connor 
Trust in Me Mixed Emotions 

1138 

Chuck Willis Ivory Joe Hunter 
C. C. Rider 

1130 

.: Re Drifters 
Fools Fall in Love 

1123 

Empty Arms Love's a Hurtin' Game 

1128 

The Clovers 
1 I I Love You So Young 

1139 

Clyde McPhatter 
Just to Hold My Hand 

1137 

ATLANTIC 
RECORDING CORPORATION 

157 West 57 Street, New York 19, N Y 

La Vern Baker 
Jim Dandy Got Married The Game of Love 

1136 

Joe Turner 
Red Sails in the Sunset After A While 

1131 

Ray Charles 
Ain't That Love 

1124 
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Personal 
Management 

MMES H. FERGUSON 
129 East 5th St. Chester, Pa. 

yrightcá maa>r.:'. 
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Income & OuIgo 

Top Music Operators Tell 
How to Cut Costs, Up Net 

Explain Costs 
We sold dime play by having good newspaper 

publicity. We went to our newspaper and explained 

all our rising costs. We got them to take a picture 

of a local celebrity, who was Miss Rockford at the 
time, inserting a dime in the juke box. We also ran 

ads in the newspaper explaining our costs. 

We sent each week to. the location a mimeo- 

graphed form, each one different of course, stating 
why we went to dime play, how much money they 
would make, and how much better equipment and 

service they would get. 

The most important thing in switching to dime 
play: When an operator decides to go to dime play, 
he must make up his mind he is going to dime play 

and not let up for any location even if he loses a 
few locations. He still winds up with more money 

than on 5 -cent play. Even then .he gets back the 
location lost sooner or later. 

a narrowing profit 

margin, in my opinion, is with dime play. Of course, 

it is essential to operate only good equipment with 

the very best of records.-"Even then the equipment 

must be kept clean and changed regularly so that 

each location gets a different machine at least once 

a year. 
Next to buying new machines, labor is our 

biggest cost in this business, and naturally this has 

to be watched very carefully td see that each man 

is doing his share df the work and does a reasonable 

day's work. 
As far as unions are concerned, we pay our 

employees on a commission basis that is much more 

than the union scale. This business doesn't seem to 

fit into any category where a union would be of any 

value to us without becoming a public black eye. 

The current national scandal certainly should answer 

this question as to whether we want unions in our 

business. Finally, our business is too small to be 

of much value to a union. 
Lou Casola 
Mid -West Distributing Company 
Rockford, Ill. 

Practice Basics 
For a long time 1 have felt there was a message 

of fundamentals about the music operating business 

that should be expounded. But there never has been 

anyone, especially operators, who were remotely 

interested in either fundamentals or ideas on how to 

improve our business as a whole. Since our music 

operating business is really no different underneath 

than any other business, the fundamentals and ideas 

for progress are no different than they are for any 

other business. 
I am a former member of an association from 

which I resigned because the whole thought seemed 

to be promotion by coercion rather than salesman- 

ship. 
How to sell dime play: Talk personally to all 

customers. Tell them the truth that inflation affects 

our business just as it does all others and along with 

trying to get more return yourself you are anxious 

to get more for him. 
If there is any question in his mind ask him to 

try for any reasonable time with the understanding 

you'll return to 5-cent play at the end of the trial 

period if he wants to. Usually dime play has a 

The Billboard asked some of the na- 
tion's top music operating companies 
three questions touching on key 
problems faced by operators. The 
questions: How to sell dime play, how 
to widen a narrowing profit margin, 
and what place -if any- unions should 
occupy in the operating business. 
Here are the replies: 

better chance with a new or newer machine and the 
best chance is with a 200 -play machine. 

You'll do no better than any salesman at first, 
so go along with locations bringing in enough 
revenue on nickel play if necessary, but don't forget 
to follow up at regular intervals because many 
things are happening publicly that make everyone 
more and more conscious that inflation and the 
devalued- dollar are here and will unquestionably 
stay awhile. 

Don't worry about what other operators are 
doing or saying because in the long run that has no 

bearing on yours or the general welfare of the 
business. 

If a location is willing to try dime play but needs 
help and suggestions, give them, especially this, if 

a good customer complains tell him you'll play the 
juke box for him when he's in because he's a good 

customer, and do it. He won't ask many times. 

My personal experience with one route, on dime 
play following this policy, was an immediate 70 

per cent increase then a drop to 40 per cent, rising 
up to 60 per cent. I expect 80 per cent by the end 

of 4957, and 100 per cent by the end of 1958. 

I don't think it will be worthwhile for anyone to 

be in this business past the end of 1958 unless they 

are well on the way to converting to dime play. 

How to widen a narrowing profit margin: Sell, 

or at least start selling dime play. Analyze your 

route as a whole and individually. What is the cost 

of maintaining a location (counting depreciation)? 
What is a necessary income for you to net the 

minimum you are willing to accept? 
Then make arrangements for a greater share of 

the gross or a rental for at least your minimum or 

move out. This is another time not to worry about 

what the other operators are doing. 
Then with a competent auditor and tax man 

figure out your schedule for buying new equipment 

so that you benefit most, competitive ly, service 

wise, tax wise and net income wise. 

Just one insert here to note, if an operator in- 

vests $2,000 in equipment for a location and gets 

a certain return, that return is cut in half if he also 

loans the location 82,000. 
Don't forget all businesses are working on a 

much narrower margin of profit than ever before, 

and you will have to do the same thing, but there 

is a limit to how narrow you will allow it to get. 

That part is up to you. 
What place, if any, unions should occupy in the 

operating business: That is certainly up to the 

locality and the individual, but personally, a union 

should be to any business and its employees the 

same as an operator should be to a location, such 

as any time they cease to be good for each other 

spiritually, financially and emotionally, they should 

shake hands and part company. 
Any good employee should receive more than 

the minimum required by a union. Any poor one 

should be allowed to leave and try some other 

field, he may do better. The above is with or 

without a union, because it is good business. 

Everything here points back to the fact that 

our juke box business is fundamentally the same as 

any other business, but like any other business it 

requires new customers (locations) to replace the 

old ones that fade away into nothing. This requires 

work and sales effort, not tricks, but it has, is being 

and will continue to be done by progressive 

operators. Harold S. Meeker 
H. S. Meeker Company 
Indianapolis 

Sell Five Ways 
Here's what I think you must do to sell dime 

play: 
1. Sell yourself if you are not sold by now, by 

checking on all costs of doing business. 

2. Sell ; your location on the fact that with the 
same amount of music daily on dime play their 
income from machine will be doubled. Even if the 
machine plays only half as much their take will 
remain the same. So the location cannot lose by 
going to dime play. 

3. The location may say that their customers 
will leave and gb down the street to John Jones's 
tavern because their juke box has nickel play. This 
has been proved false: A customer will remain a 
customer regardless of this increase. It's the man 
or woman behind the counter or bar that keeps 
the customers, and not a few pennies increase 
required to play the juke or buy a beer. 

4. Ask your location owner if he would stop 
trading with their butcher or druggist just for a 
few cents. His answer will be no. The same applies 
to dime music. A customer who wants to play music 
will play music regardless of the price per tune. 

5. Suggest to location the change from nickel 
to dime play with three for a quarter. If you find 
the location has complaints, then change to dime 
play, five for a quarter. This meets the demands of 
those wanting nickel play, The location can then 
say to a customer you have nickel play with a 

quarter deposit. 
After the switch has been in effect 60 days 

arguments against it will be mostly forgotten. As 

each new machine is placed on location be sure to 
place it on dime play; three for a quarter, and be 

sure to step down your equipment. Last, but not 

least, make sure the location puts the blame for 

the change on the operator. 
J. D. Chandler 
Richmond Amusement Sales Company 
Richmond, Va. 

Use Distributor 
Two and one -halt years ago greater Jacksonville, 

which has a population close to 500,000, converted 
to dime play. At the time the move was made, our 

guess would be that the city was about 80 per cent 
nickel play. With 25 operators participating, the 

area was converted. to about 99 per cent on dime 

play within a month. 
Since then, there have been a few locations 

converted back, but very, very few. All of the 
operators were surprised to find out just how simple 

it was to convert. 
The chief contributing factor to the success of 

the movement was the fact that both the operators 
and the locations believed that dime play would 

make them more money, and once the operators 
were confident, and were able to convince their 
locations that no other location would undersell 

them, they were happy to co- operate in the move- 

ment. This was accomplished by newspaper adver- 

tisements and printed pamphlets, which assured 

their locations that the movement was general. 
I am of the opinion that this conversion can be 

speeded up tremendously if some neutral party, 
that is friendly toward the operators, initiates the 

(Continued on 76) 
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How to Cut Costs, Up Net 
e Continued from paga_75 

move; rather than have the move initiated by a 
fellow competitor. A distributor is in an ideal 
position to do this. 

There are -a couple of other things that I 'would 
like to mention. Don't make exceptions, such as 
teen -age or colored locations. This will only cause 
a lot of dissension as to the status tif the location. " 

Don't expect an increase in your worst location. 
The biggest boost is from the middle and top 
bracket locations. Give the plan tigre to develop. 
At first, resentment from the customers hinders the 
full potential of the location. In the South, don't 
believe that dime play will not go in the colored 
locations. Some of the biggest increases are in them. 

D. J. Barton 
Bush Distributing Company 
Jacksonville, Fla. 

Kno'iv Locations 
In the first place, J believe every operator with 

any judgment will always keep the best equip- 
ment in his .good locations. So when a location asks 
me to put in new equipment for him and he will 
quit his present operator, L know with almost no 
question of a dóubt that the location isn't .so good, 
or he wouldn't need some other operator to install 
another new phonograph. I know the operator 
knows how good the location is and I don't. We do 
not need 200's in poor locations. ' 

I believe if the manufacturers would make a 

phonograph playing 80 to 100 -plays and make it 
really a machine of beauty and performance the 
operator would be much happier with -his nu-Chase. 
It's verys very difficult for an operator or route 
manager to keep record costs within reason and 
with all the new labels today we get our share of 
defective records which sometimes makes a service 
call necessary. 

Last, but probably the most important and 
hardest to correct problem, is getting more equitable 
commission arrangements. 

Before I started operating on dime play, I 
thought it wouldn't work in my community. Only 
two other operators had any phonographs on dime 
play. I asked them to let me try it because most 
other areas were on dime play and It would result 
in more profit for both the location owner and the 
operator. Now, I honestly believe the locations 
would rather change operators than go back to 
nickel play. Dime play is as established a price as 
any other price in our daily living. 

Bill Hollinger 
Hollinger Music Company. 
Delphos, O. 

Plow Back Profit 
There appears to be no definite pattern to 

selling dime play that can be laid down for use by 
all operators in selling both location owners and 
our customers in the communities we serve. We 
have used the installation of new machines followed 
by the moving down thruout our-entire route so that 
all locations get a change. 

We have also found that some teen -ager spots 
have responded to the extended play. It has been 
found that there is less location resistance, as well 
as customers' approval when a combination of one 
play for 10 cents, four plays for 25 cents, nine plays 
for 50 cents and accompanying this is the fact that 
the results revealed little, if any, difference in coin 
box totals when the play was one for 10 cents or 
three plays for 25 cents. 

Whenever possible, an operator should concen- 
trate on putting his business on the soundest oper- 
ating base with an ever -present cost consciousness 
foremost in the minds of all employees no that at 
ño time are needless service miles, employees' time; 
or general slippage of gears or spinning of wheels 
resulting. 

The operator should look about him with view 
to absorbing thru purchase or otherwise merging 
small routes in his territory so as to get maximum 
operating efficiency with the area served. 

Most important of all is to concentrate on get- 
ting a maximum amount of money from locations 
that you have. This can be accomplished in part by 
proper programming of records and to do this you 
must follow closely record surveys, trade journals 
and be a student of the public tastes so that you 
may elimi'hate an over -purchase of records. 

Perhaps the outstanding way to increase profits 

is tor be everready to plow back into the business 
a good proportionate share of earnings thru the 
purchase of the newest types of equipment. 

Living as I do in a strongly unionized com- 
munity, I have observed the good that can be ac- 
complished for everyone by a strong, well- operated 
labor union in other fields or industries. 

The results of a well- operated labor union 
express themselves in many outstanding community 
and civic projects, such as recreational programs, 
development of better school systems and the in- 

. crease on emphasis on the concept of health and 
welfare improvement. 

I am, therefore, convinced that there is a place 
for unions in our industry with emphasis on the 
theory that both management and labor must agree 
that they are full partners in every problem that 
confronts the industry, and that if neither shirks Isis 
responsibilities great good can come from such 
action thru a nn ion for both operators and 

'mechanics. 
John Wallace 
Wallace & Wallace 
Oak Hill, W. Va. 

Buy New Jukes 
We operated at a loss in 1954 and 190. We 

realized that the time had corn in divorce ourselves 
from the music operating business or make some 
drastic changes at once. Looking back, seeing all 
the mistakes in the past and realizing the seriousness 
of the problem at hand, we were left with no other 
choice but to massage our affairs like any success- 
ful business is managed. 

We converted to dime play, 30 per cent coin - 
mission to locations gróssing $40 per week or snore. 
all under $40-40 per cent to the location. We 
abandoned all locations grossing S5 per week. In 
certain instances, in clubs or where economy dic- 
tated, we retained all of the money from the 
machines. We 
certain small gross locations at the percentage of 
75 per cent to the company and 25 per cent to the 
location. 

Record costs must be kept under 10 per cent 
of gross collections. Invest 20 per cent of music 
collections each year in new equipment. Move your 
older machines to your next best locations or add 
new business with machines replaced. Do not sell 
or trade. Make the older machines help pay for the 
new ones. 

I have believed for many years and now there 
is not the slightest doubt that if you, the owner, arc 
a pessimist and believe or have any doubt that these 
things can't be accomplished, they surely will not be. 

Our entire investment in phonographs and allied 
equipment are housed in the buildings of business- 
men. Never be influenced by the man that has an 
unsuccessful 'business. Let your competitor have 
that investment and you look for a profitable one. 

When interviewing or hiring a prospective em- 
ployee, make every effort and be sure that he is an 
optimist. Then you will have a salesman that the 
location owner will think more of and would hate 
to lose more than your investment setting against 
the wall 

I see no- place whatever for the need of unions 
among the small and independent businessmen. 

James K. Hutzler 
Hutzler Vending Machine Company 
Martinsburg, W. Va. 

Pare Commissions 
We first sold our competitors who operate in 

and adjacent to our territory on dime play. This 
did not present too much difficulty in this particular 
section of the country. 

Then we persuaded the location owners to go 
along with us by showing them the mutual advan- 
tage of this price system to ourselves and them. 
There were a few that were hard to convince, but 
as we made our conversions they fell into line and 
are now sold .100 per cent. The only, bad period is 
the first two or three weeks when the locations get 
the kicks from the public. 

After that everything runs smooth. Of course, 
our competitors changed at the same time we did. 

We have been operating on a 35 - -!5 basis for 
the past 20 years. To begin with our competition 

'gave us a rough time, but in the long run see won 
out. 

Because we operate at a profit in contrast to the 
majority of our competitors, we have been able to 
-give better service and furnish newer rind better 
equipment over the years. We have never let our 
competitors or our locations run our business, and 
have always treated .everyone the saine with regard 
to commissions. 

We firmly believe that we are in business with 
each location for our mutual advantage and have 
been able to prove it to them to their satisfaction. 

We are not qualified to comment on unions 
because they have never been an issue -in our 
business inthis part of the country. 

Pete Weyh 
Pete L. Weyh Company 
Havre, lutent. 

Change Machines 
Dime play must be sold. You can't just change 

tine coin chute to dime- a -tune play and consider the 
job done. You must remember that you are doubling 
the price for your product, That, to the public, is 
an awful jolt, so there is definitely a selling job to 
perform. 

First of all, the juke box must be changed. We 
all know that new and different equipment attracts 
attention. 

The public is not likely to complain nearly so 
loud at- putting a dime in a new machine, as they 
would if it were still the same old model. It doesn't 
need tó be a brand new juke box. Even a newer 
model isn't absolutely necessary; just so it is differ- 
ent, nice and clean and with a good program. 

The next step is to "sell the location owner on 
dime play." This is not as tough a job as you might 
think. Any reasonable, good businessman will under- 
stand. He realizes that the cost of operating a 
music business has greatly increased in the last 15 
years, just as the cost of operating his own business 
has increased. It's something none of us has any - 

control over. 
We are merely trying to stay in business, and it 

seems to be the only way possible. Be sure he under- 
stands that he will get complaints, and help lien 
plan ways to combat them. For instance, if a cus- 
tomer complains about paying 10 cents for only one 
piece of music, the merchant might give him an- 
other dime telling him to play that along with his, 
and he will still get two selections for leis dime. 
This may tend to make the customer feel a little 
foolish and he will eventually play dimes without 
oumplaining. In some instances, the operator may 
reimburse the location owner, but in most cases he 
will not. 

Also, be sure to sell clime play to the employees 
in the establishment and try to make them see that 
it is their job to sell it to the public. It is pretty 
tough to sell dime play music if a bartender or a 

waitress is against you. Iiave a talk with them and 
try to convincee them to be on your side. 

Be sure to keep the juke box nice and clean. 
Polish it from top to bottom, inside and out, once a 

week. Keep your m :ìchine looking like new. By 
doing this you are showing the merchant and his 
customers that you don't want something for nothing. 

Don't neglect your program. If anything, give 
more records than you ever did before and keep a 

good current program. Blend over backwards to get 
their requests, thus showing them that you are try- 
ing to give them their money's worth. 

These are very simple unwritten rules. We at 
Coin A Matic follow them in Omaha and the sur- 
rounding area, and have had very little trouble 
changing to dime play. After 00 days the public had 
accepted it, and we had an increase of from 30 to 
90 per cent in revenue. 

The business of operating music has changed 
very much in the past few years. The margin of 
profit has become so narrow that the operator moo 
change. his system bf operating. 

Diversifying is one way. In most cases he .: 
add other lines to his operating without enlarging 
his overhead. The service department of most or- 

ganizations, if under proper management, can take 
on a lithe more service without additional help 
There are many other items that a music oper:Nue 
can place in his locations and service at the same 
time he services his music machine. 

A central location is another way. In metropoli. 

(Continued on page 78) 

Copyrighted material 

www.americanradiohistory.com

www.americanradiohistory.com


MAY 20, 1957 THE BILLBOARD MUSIC -RADIO 77 ELECTRIC 

1 

0000000000 

MMM 
DAVIS J-ra 

cxxx).0.000.0000.0c 

Exclusively on 

Current release: 
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Direction: 
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Watch for new album 
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Publicity: 
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tan areas operators could pool their overhead by 
working from one central location, thus cutting 
down on office space, -employees, telephones and 
trucks. 

Last, but surely not least, an operator should 
belong to a trade association. This gives the opera- 
tors a -chance to exchange ideas, promote public 
relations and fight unfair legislation from the local 
level right on up to the national level. It also gives 
the small operator just as much opportunity to ex- 

press his ideas and opinions as the larger operator. 
Each firm, regardless of size, carries the same 
amount of voting power. You may talk to any 
member of the Nebraska Music Guild and learn that 
his business has been more profitable as a résult of 
the forming of this association. 

My honest opinion is that we do not have a 
place for a union in our business. I am. not against 
unions. They have done some wonderful work. 
However, I feel that any part of our industry, where 
a union could possibly fit in, is being well taken 
care of and nothing need be added. 

Noward N. Ellis 
Coin A Matie Music Company 
Omaha 

Boss Your Route 
I watched the conversion to dime play all over 

the country the last two years and arrived at the 
following conclusions when it came time -to convert 
to dime play here in Albuquerque, N. M. 

If an operator attempts to talk to all of his loca- 
tions he is buying himself a tremendous amount of 
work as he must make many callbacks to find the 
owners in, or to talk to all partners. 

The minute he asks the location if it is all right 
to convert to dime play, if he doesn't immediately 
get a no answer,'he at least sets up a negative situa- 
tion in the location's mind. When the operator 
starts his long tirade as to why he has to have the 
dime play the location is bored, as he has troubles 
of his own and doesn't want to hear the operator's. 

I came to the conclusion that the only way to 
change over was to go out and change without 
saying anything (the location did not ask the opera- 
tor if it was all right when he raised the price of 
beer or hamburgers). My thinking was that 80 per 
cent of the locations would accept it, and that would 
leave only 20 per cent to talk to. 

The operator; here in Albuquerque concurred 
in this thinking. We started our conversions with- 
out talking to any locations. Over 500 locations 
were changed with a total of seven "squaks" or 
less than 2 per cent. Today Albuquerque is 100 per 
cent converted to dime play with 100 per cent 
approval of the locations, and a big percentage of 
the customers. 

Harry Snodgrass 
Border- Sunshine Novelty Company 
Albuquerque, N. M. 

Keep on Selling 
Dime play is easy to sell. Keeping it sold is the 

hard part. Many music machines -have been changed 
to 10 cents per tune and in a few weeks changed 
back to 5 cents because the location's customers 
objected. 

Many location owners need to be told how to 
deal with patron resentment. He should first avoid 
argument with anyone who objects to the price 
raise. Offer to play any tune (he or she) would care 
to hear. Second, he should point out that with 10- 
cent play, better equipment, better service and better 
music is available, and if EP's are used that a dime 
still buys two good tunes. 

The operator should change equipment when he 
converts to slime play and put on the best program 
possible. The use of some EP's will help, especially 
at first. Change records often. Public announce- 
ments (newspaper, radio, TV) are well worth the 
cost. This is the best way to inform the public of 
the reasons that make 10 -cent play necessary, and 
should be done well ahead of a planned conversion. 

The operators of a city or territory should all 
agree on the need for dime play and co- operate. A 

good trade association can assure smooth sailing 
all the way thru the price raise process. All the 
operators in the country can be converting to dime 
play simultaneously with impunity because of eco- 
nomic necessity. However, caution need be taken 

not to violate laws designed to insure free enterprise. 
A group of operators planning 10-cent play together 
can be charged with conspiracy. 

Most all operators are in favor of dime play and 
have been for a long time. And it has been proven 
in thousands of places that people who like music 
are willing to pay 10 cents per tune. The reason 
dime play is so slow becoming'general is that sur- 
vival is still possible on nickel play where equip- 
ment is older and games and vending machines help 
pay expenses of the operation. 

There is no reason why music operators with 
equipment made in the 1950's should have to sell 
their music at prices made in the 1920's. Ten -cent 
play is the easiest way to widen the operators' profit 
margin. - 

Ted Nichols 
Kyes at Nichols Music Company 
Fremont, Neb. 

Cut Costs or Else 
If someone were to come and ask me, "How can 

I sell dime play to my locations?", I honestly could 
give him a 'set formula on how to approach and 
convince all his locations alike because he must deal 
with each location as an individual. Reasoning that 
will convince one will not always convince another. 

It is therefore very important that the operator 
or the man who services his route convinces the lo- 
cation 'owner that dime play is inevitable, especially 
if he insists on good equipment and prompt service. 
Here are some of the selling arguments: 

1. The operator must have -and the location 
owner could use -more income. The owner must be 
told that in order to get more play at a dime -or 
maintain the same level -it will be necessary for the 
operator to set a better machine in the location. 

2.. The new machines being manufactured at 
the present time are built to operate on dimes and 
throe for a quarter and are very expensive. There- 
fore, they cannot be operated at nickel play profit- 
ably. 

3. If the location owner wants and is entitled 
to a late piece of equipment, properly maintained 
and prompt service, be can and should be convinced 
that it is impossible for the operator to supply all that 
at nickel play. 

4. At nickel play the average juke box can take 
iii no more than $1 per hour and the fact that the 
hours when the locations are busy are dwindling; 
the fact that an operator's costs for equipment and 
labor are going up means that dime play is required. 

5. The operator can guarantee every location 
that he will receive at least the same amount of 
commissions that he has gotten during the past year 
and he will get a better machine to boot. 

The present average juke box operator must do 
these things in order to remain in the operating 
business: Cut all unnecessary expenses, trim all 
necessary expenses, operate only on dime play, pull 
all unprofitable locations, buy as many new ma- 
chines as he can afford, operate only good clean 
equipment, give top service so that he can expect 
and get the most out of every location. If he does 
not do these things, he must get out of the operat- 
ing business. Because it would be only a question 
of time before he loses most of his profitable loca- 
tions to a more progressive operator who can afford 
to buy new equipment. 

The average operator hates to give up locations 
where he collects $3, $4 or $5 pee week because he 
figures that the equipment he keeps on those loca- 
tions is probably worth $50 each and if he collects 
$3 or $4 per week be gets $150 or $200 per year. 
But I wonder if he ever figured out his expenses 
per location per week on these old $50 machines 
how much better it would be to concentrate on the 
better locations or spend it looking for new locations? 

I wonder what would happen if he tried out a 
new machine on dime play in some of those poor 
locations? Or is he going to wait until some enter- 
prising new operator will set a new machine into 
some of those locations? In many cases, he may find 
that at the end of the week some of those locations 
aren't really bad, but that he was just asleep at the 
switch. 

How to widen a narrowing margin of profit? In 
other words, how does an operator get more money 
and spend less? 

First and foremost, you must operate only on 
dime play. Second, set any and all types of coin - 
operated equipment into every location where they 
can be operated profitably and can be serviced by 

the same man at the same time. By all means do 
not operate any unprofitable locations. 

Try to set up a system to service and collect all 
locations bimonthly instead of every week. It will 
save about 40 per cent on labor and 25 per cent on 
records. Besides, if the operator gets front money he 
will do better on a two-week collection. On a two- 
week collection, an operator would be able to give 
the merchant a larger sum of money per collection 
and a result have a happier merchant to deal with. 

What place -if any- unions should occupy in the 
operating business? In all the years I have spent in 
the-coin machine business as president of the Miami 
juke box association and for many years as director 
of the New York Association and as director of 
Music Operators of America, I have found that 
human beings need organization. Human beings 
by nature are selfish creatures. They will try to 
"shoot angles" if they believe they will be able to 
get away with it. But they may not try it if they 
feel they may be exposed by somebody watching 
what they are doing. 

Therefore, I am in favor of any legal help or 
remedy that we as an industry can receive so that 
the coin machine industry can survive the constantly 
rising cost of equipment on one hand and the unfair 
competition on the other. 

Willie Blatt 
Supreme Distributors 
Miami 

Fix Commissions 
If a music operator finds his operating expenses 

are getting out of control, he must check his com- 
mission basis. He must do so in order to provide 
good programming, good equipment and good 
service. 

Unprofitable commissions ran be remedied in 
many ways. One way is a guarantee of -so much a 
week and then a division after the guarantee. A 
graduated sale 'might also solve the problem. 

In our operation we have been operating on a 
graduated scale of 25, 40 and 50 per cent to- the 
location, and we feel a graduated scale is one of the 
best methods. By this method a good location that 
grosses from $40 and up per week would be receiv- 
ing 50 per cent, which in this case they are entitled 
to. The locations with a smaller gross would only 
receive 25 or 40 per cent for their share. 

Remember, a small number of machines operat- 
ing at a profit is a much better operation that op- 
crating a large number of machines at no profit. 
The larger the operation, the more difficult .it is to 
operate on a profit, sinless a very careful check is 
kept. 

I can see no need of a union in the coin- operated 
machine business. Many operators have a small 
operation and do not employ any employees, and 
many others only employ one or two. 

The operating business is such a specialized 
business that an operator must pay top wages to 
secure and hold capable and reliable servicemen 
or collectors: Thus no question should arise regard- 
ing a union being able to secure more wages for 
an operators employees. 

If an operator has an undesirable employee in- 

his employ, without a union to deal with, he can 
dispense with this employee's services with much 
less trouble. 

In my estimation, the advantages of a union 
contract in the operating field are in the minority. 
I have had the privilege of conferring with union 
representatives relative to a union for the music 
operators, and I have failed to see any advantages 
for the operators. 

Clint Pierce 
C. S. Pierce Music Company 
Brodhead, Wis. 

Give Stops Facts 
We have been experimenting with dime play 

for three years. Our first step in a dozen or no loca- 
tions was two plays 10 cents, five for a quarter. 
That didn't up the take to, speak of. The next step 
was 10 cents for one play and five for a quarter. 
That helped in some places. Then about one and 
a half years or more ago we started on 10 cents for 
one play and three for a quarter. EP's help make 

(Continued on page 99) 
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M.OA CONVENTION SECTION: Taxes and Licenses 

Juke Taxes Keep Going Up: 
More Cities Charge More 

ALABAMA 
Birmingham. The annual li- 

cense fee per machine is $10. 
Mobile. The annual license fee 

per machine is $25. 
CALIFORNIA 

Long Beach. The annual li- 
cense fee per machine is $10. 

Los Angeles. There is an an- 

nual license fee of $7.50 per juke 
box. This license must be a,,plied 
for _and be in the name of the 

location owner. 
Oakland. There is an annual 

license fee of $5 per machine. 
Sacramento. Each operator 

pays $25 for the first machine 
and $7 for each additional ma- 

chine that he operates. 
San Diego. There is an an- 

nual license fee of $5 per ma- 

chine. 
San Francisco. The annual 

license fee is $12 per machine. 
COLORADO 

Denver. There is an annual li- 
cense fee of $12.50 per machine. 

CONNECTICUT 
Bridgeport. There is no city 

license, tax or regulation on juke 
boxes. 

Hartford. There is an annual 

license fee of $6 per machine in 

total: $3 is paid by the operator 

and $3 by the location owner. 
The license must be posted per- 

manently and conspicuously at the 

location of the machine. 
New Haven. There is an an- 

nual license fee of $10 per ma- 

chine, 
FLORIDA 

Jacksonville. There is an an- 

nual license fee of $50 for each 

operator plus $2.50 for each ma.' 
chine. 

Miami. The city of Miami has 

a master license of $250 pet year 

per operator, plus a license fee 

of $18.75 per machine. it an in- 

dividual owe and 'operates one 

or more machines in his own 
place of business, the license fee 
is $100 for one machine and 
$18.65 for`each additional ma- 

chine. 
GEORGIA 

Atlanta. There is an annual 

city license 'fee of $30 per juke 
box. This license is effective from 
January 1 to December 31 and 
cannot be prorated. 

ILLINOIS 
Chicago. There is an annual 

city tax of $25 per machine. 
INDIANA 

Evansville. Them is an annual 
city license -fee of $3 per juke box. 

Fort Wayne. There is no li- 
cense, tax or regulation on juke 
boxes. - 

Gary. There is no license, tax 

or regulation on juke boxes. 

Indianapolis. There is a regis- 
tration fee of $1 -for each juke 
box. A receipt for registration 
must be affixed to each machine. 

IOWA 
Dm Moines: There is no li- 

cense, tax or regulation on juke 
boxes. 

KANSAS 
Kansas City. There is no li- 

cense, tax or regulation on the in- 
dividual machines. However, 
each operating company pays an 

annual tax of $20' 
Wichita. There is annual li- 

cense fee of $12.50 per machine. 
KENTUCKY 

Louisville. There is annual li- 
cense fee of $15 on each juke 
box. 

LOUISIANA 
Baton Rouge. There is annual 

license fee of $10 on each ma -. 
chine. 

New Orleans. The annual city 
permit for juke hoses is $10.25 
per machine. There is also a 
$2.50 Charity Hospital permit. 

Shreveport. There is an an- 
nual license fee of $10 on each 
machine. 

MARYLAND 
Baltimore. There is an annual 

license fee of $10 per machine 
plus an additional '$2 license for 
each additional speaker. This li- 
cense is obtained from the city 
treasurer. 

MASSACHUSETTS 
Boston. There is an annual 

$50 per machine license for Sun- 
day operation and a $50 per ma- 
chine tax for weekday operation. 

Springfield. There is an an- 
nual city fee of $20 per machine. 

MICHIGAN 
Detroit. The annual license fee 

for'opelators on juke boxes is as 

follows: 1 to 25 machines, $10; 
rL6 to 50 machines, $25; 51 to 75 
machines, $50; 78 to 100 ma- 
chines, $75; 101 to 200 machines, 
$100; over 201 machines, $150. 
All juke boxes must have the op- 
erators' identification, name and 
address If ownership of the ma- 
chine is transferred, the license is 
void 10 days after the date of 
transfer. The new owner may 
secure a license fo' the remainder 
of the year for $1.- 

Flint. Them is an annual li- 
cense fee of $10 per machine. 

Grand Rapids. There is an an- 
ntial license fee of $15 per ma- 
chine. 

MINNESOTA 
Minneapolis. The annual li- 

cense fee per machine is $14. 
St. Paul. The annual license 

fee per machine is $10. 
MISSOURI 

Kansas City. There is annual 
blanket tax of $12.50 per juke 
box. 

St. Louis. There is an annual 
sticker issued for juke boxes 
which costs $1 for each machine. 

NEBRASKA 
Omaha. There is an annual oc- 

cupation tax of $10 per machine. 
NEW JERSEY 

Jersey City. There is no tax, 
license or regulation on juke 
boxes. 

Newark. There is no city tax 
or regulation. 

Paterson. There is no city tax 
or regulation on juke boxes. 

'Trenton. There is an annual 
license fee of $15 per machine. 

NEW YORK 
Albany. There- is no city tax 

or regulation on juke boxes. 
Buffalo. There is an annual 

city license fee of $20 per ma- 

chine. 
New York. There is a $1 

occupancy tax on each location. 
Rochester. There is no city tax 

or regulation on juke boxes. 
Syracuse. There is an animal 

city license fee of $15 per ma- 

chine. 
NORTH CAROLINA 

Charlotte. The annual license 
fee per juke box is $5. The instal- 
lationof all machines mirs' have 
police approval. All machines are 
taxed with an ad valorem tax. 
This is figured on the value set 
by city and county tax offices. ' Boston z 

OHIO Springfield, \lass .... 
Arkon. There is no city tax, s Detroit 

license or regulation on juke h 
boxes. 

Cincinnati. There is no city 
ta 

Flint ,licha x 
Mx, license or regulation on juke 
boxes. fi Grand Rapids x 

Cleveland. Locations where in- Í, Minneapolis 

strumental or machine music is 
Saint Paul 

yj x 
provided for patrons after 10 p.m. 

Kansas City, Mo. 
St. Louis x 

for not more. than six months, a Omaha x 
license -fee of $5 must be paid. jersey City 
Exception: holders of current 

Newark 
dance .hall licenses. Paterson, N. J 

Columbus. There is an annual .. Trenton. N. I. 
city license fee of $10 per juke Albany, N. Y. 
box. Buffalo x Dayton. There is no city tax or New York x 
license on juke boxes. Rochester, N. 

Toledo. There is an annual li- Roehe te 
cense fee of $25 per machine. jy Charlotte, N C... 

Youngstown. There is an an- f Akron, O. x 
nual license fee of, $5 per ma- o Cincinnati x 
chine. ii Cleveland x 

OKLAHOMA Columbus x 
Oklahoma City. There is an Dayton, O. 

annual license fee of $5 per ma- Toledo x 

chine. The license must be pur- youngstown x 

chased before Mry 1 and tags 'Oklahoma City x 
indicating the purchase of li- Tulsa x 
censes must be on machines by ç Portland, Ore. x 

May 15. Erie. Pn X 

Tulsa. There is an annual li- Philadelphia x 

cense fee of $10 per machine. - 5 Pittsburgh 
OREGON Scranton, Pa. 

Portland. There is an annual Providence 
license fee of $25 per machine. g Chattanooga x 

PENNSYLVANIA d Memphis x 

Erie. There is an annual city 
license fee of $25 per machine. . Nashville x 

Philadelphia. There is an an- Fort Worth 
nual license fee of $25 per ma- Dallas s 

chine. j El Paso, Tex. x 

Pittsburgh. There is no city tax % Houston s 

or license on juke boxes. San Antonio s 

Scranton. There is an annual j Salt Lake City 
license fee of $25 per machine. Norfolk, Va. x 

RHODE ISLAND 
Providence. There is no city g Richmond s 

tax, license or regulation on juke g Seattle a 

boxes. 
TENNESSEE 

Chattanooga. The annual li- Pd Spokane 

cense fee per machine is $6.50 9 Tacoma x 

plus an annual permit of $5. 
Memphis. 'The city license fees 

are as follows: nickel -play juke 
(Continued oit page 155) 
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Cities in Brief 

TAX OR LICENSE ANNUAL AMOUNT 
CITY YES NO PER MACHINE 

Birmingham x $I0 
Mobile, Ala x S25 
Long Beach, Calif. .. x $10 
Los Angeles x $7.50 
Oakland x $5 
Sacramento x $2.5 for first 

machine 
$7 for each 

additional machin 
x $5 
x $12 
x $12.50 

San Diego 
San Francisée 
Denver 
Bridgeport, Conn 
lartford, Conn. 
New Haven, Conn 
Jacksonville, Fla 

Miami x 

Atlanta s 
Chicago x 

j Evansville. Ind x 

O 
Fort Wayne, Ind.... x 

p. .Gary, Ind. x 

F Indianapolis x 
Des Moines x 

1.1 Kansas City, Kan...; x 

£; Wichita x 

- Louisville x 
Baton Rouge, La. x 

. ; New Orleans x 

s Shreveport, La. x 
Baltimore x 

X.._... 
x 

x 

,,. 

Milwaukee x 

,,..;,<.,,,.,..,..xe , -r>-«.-, , ..ea- \ n'W'rvc`^.'"aT,`,Zwï^Vit.'CAk,W,w,... :§ 

x 

$6 
$10 
$50 per operator 
$2.50 per machine 
$550 per operator 
$18.75 per machine 
$30 
$25 
$3 

$1 registration fee 

$12.50 
$15 
$10 
512.75 

819 
$r0; plus $2 for 

each 'additional 
speaker 

5100; 1,3 for State 
420 
(Fee based on 

number machines 4 
-see comments) 

$10 
$15 

$10 
$12.50 
$1 
$10 

's 

4 

15 

$20 
$1 orenpane tax 

$15 . 

$5 

$5 location license 
$10 

r 
4-L5 

as 
$.5 

$10 
S25 
425 
$25 

25 

$650 
5¢ play $10.25 
106 play $20.25 
$5 
$2.50 
$2.50 
$2.50 
$2.50 
$2.50 
415 
(Fee varies- h 

see comments) 
$10 
$10- operator 
$10- location 
$5- machine 

$250 -operator 
$5--location 
$12- machine 
$200 
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MOA CONVENTION SECTION: 

States in Brief 
LICENSE OR TAX ANNUAL AMOUNT 

STATE YES NO PER MACHINA 

Alabama x $8 

Arizona 

Arkansas x $5 

California 

Colorado 

Connecticut 

Delaware x $20-56 play 
$40 -10¢ play 

Dist. of Columbia 

Florida X 

Georgia 

Idaho 

Illinois 

Indiana 

Iowa 

Kansas 

Kentucky x 

Louisiana 

Maine 

Maryland 

$7.75 

$10 

$10 

r 

N 
$1 for each. 

additional speaker 

p Massachusetts x $50- Sunday 
operation tax 

Michigan r- 
J Minnesota x 

Mississippi X $10-50 play . 0 
$20 -100 play 

Missouri 

Montana 

Nebraska x 

Nevada x 

New Hampshire x 

New jersey 

tNew Mexico 

New York 

x 

x 

North Carolina x $100 per operator 
$10 per machine 

North Dakota x 515 
Ohio X 

Oklahoma x $40 
Oregon x $10 

Pennsylvania x 

$1 for each 
additional speaker 

Rhode Island X 

pSouth 
Carolina a $25 : 

South Dakota x 
.: 

Tennessee x $5 -5# play 
$10 -100 play 

Texas x $5 0 
Utah X 

4 Vermont x $25 

Virginia x $5 

Washington 

West Virginia 

Wisconsin 

x 

x 

x 

$1 registration fee 

$5 50 

V Wyoming N 

...,MR' TMX.`.",.,R.....e",eC'.K,.^.... :r.1 

Taxes and Licenses 

State Tax Average of $15 
Per Unit Tops Cities' $12 

ALABAMA. There is an annual 
State license fee of $8 per ma- 
chine, $4 license fee for the 
county and 50 cents for an is- 
suance fee making the total an- 
nual license fee per machine 
$12.50. 

ARIZONA. No tax or regula- 
tions on juke boxes. Cross receipts 
are subject to 2 per cent tax, 
however. 

ARKANSAS. The annual li- 
cense fee is $5 per machine. 

CALIFORNIA. No -tax or reg- 
ulations on juke boxes. They are 
subject to personal property taxes, 
however. 

COLORAIpO. No tax, license 
or regulations on juke boxes. 

CONNECTICUT. No tax, li- 
cense or regulation on juke boxes. 
There must be payment of sales 
and /or use taxes. 

DELAWARE. klicense fee of 
$20 for each machine operated 
by a nickel. A license fee of $40 
for each machine operated by a 
diode. Application for license is 
made to State Tax Department 
of the county in which the oper- 
ator is a resident. 

DISTRICT OF COLUMBIA. 
No tax, license or regulation on 
juke boxes. 

FLORIDA. Each machine must 
have a license which costs $7.75. 
This license is a combined State 
and county occupational license 
and is purchased from the county 
tax collector of the county in 
which the machine is to be lo- 
cated. 

GEORGIA. There is no tax or 
regulation on juke boxes. Total 
income is subject to sales tax, 
however. 

IDAHO. Juke boxes operated 
in Idaho are subject to assess- 
ment by the local assessor as per- 
sonal property at an assessed val- 
ue of approximately 25 per cent 
of the current and new price of 
the machine. The actual tax will 
vary by county and taxing dis- 
trict within each county. There is 
no State tax or license fee on juke 
boxes. 

ILLINOIS. No tax, license or 
regulations on juke boxes. 

INDIANA. No tax, license or 
regulations on juke boxes. Gross 
income subject to gross income 
tax, however. Current rate is 1 
per cent. 

IOWA. An operator of juke 
boxes must had a retail sores tax 
permit and report the entire gross 
receipts received from the opera- 
tion of such machine and de- 
vices and remit 21/2 per cent tax 
thereon. The operator must place 
a sticker, ST 103, on each unit 
he operates within the State. 
These stickers must show his re- 
tail sales tax permit number. No 
juke box shall be operated with- 
out this sticker being attached in 
a prominent place 

KANSAS. No State license is 
levied on juke boxes. Gross re- 

ceipts are subject to 2,per cent 
sales tax, however. 

KENTUCKY. A license of $10 
per year per machine is required 
for every juke box. This license 
may not be transferred from one 
machine to another. These li- 
censes are valid from July 1 to 
June 30 of the following year. A 
license stamp receipt evidencing 
payment of the tax must be per- 
manently fixed to the machine. 
A license obtained after January 
1 of any year shall be one -half 
the annual fee or $5. 

LOUISIANA, There is an an- 
nual State tax of $10 per machine, 
payable tó the Department of 
Revenue. 

MAINE. Juke boxes are sub- 
ject to local property faxes as 
is all other real estate and per- 
sonal property. There is no State 
license fee, State tax, or State 
regulations on juice boxes. 

MARYLAND. An annual Ii- 
cense fee of $10 per juke box may 
be issued by either the clerk of 
the Circuit Court of any county 
or the clerk of the Court of 
Common Pleas of Baltimore. Also, 
an additional $1 must be paid 
for each independent coin -oper- 
ated speaker delivering music 
from an amplifier on the same 
premises. Each machine or de- 
vice licensed shall have affixed 
to it a metal tag issued by the 
clerk, showing that the fee for 
the current year has been paid. 

MASSACHUSETTS. There is 
a $50- per -machine tax for Sun- 
day operation. In addition, ma- 
chines are taxed under local per- 
sonal property taxes. 

MICHIGAN. No payment of a 
license fee to operate juke boxes 
in this State is required How- 
ever, the purchaser is required to 
pay a 3 per cent use tax on the 
cost price of any equipment 
brought into the State for stor- 
age, u"sé or consumption This 
tax must be paid directly to the 
Department of Revenue at the 
time the equipment is first pur- 
chased. 

MINNESOTA. There is no tax, 
license or regulation on juke 
boxes. They are subject to per. 
sonal property and income taxes, 
however. 

MISSISSIPPI. The owner of 
the location in which the machine 
is located must buy an annual 
license from the State Tax Com- 
mission. For each machine that 
required 5 cents or more and less 
than 10 cents, the license is 
$10. For each machine that re- 
quires 10 cents or more and less 
than 20 cents, the license is $20. 
For any music machine playing 
records having more than one 
coin chute, the measure of the tax 
shall be the multiple of the coin 
fequired. 

MISSOURI. There is nr. State 
tax, license or regulation on juke 
boxes. - 

MONTANA. There is no 
State tax, license or regulation on 
juke boxes. 

NEBRASKA. There is no State 
tax, license or regulation on juke 
boxes except for a personal prop- 
erty tax which is the same as on 
anyother property. 

NEVADA. There is no State 
tax, license or regulation on juke 
boxes. This is done on a county 
level. 

NEW HAMPSHIRE. There is 
no State tax, license or regulation 
on juke boxes. 

NEW JERSEY. There is no 
State tax, license or regulation on juke boxes. 

NFW MEXICO. This State 
licenses juke boxes only from the 
standpoint of income and use tax 
on juke boxes brought into the 
State. There is an emergency 
school fax at the rate of 2 per 
cent on gross income. 

NEW YORK. There is no State 
tax, license or regulation on juke 
boxes. 

CAROLINA. There 
is an annual license fee of $100 
for each operator having one or 
more juice boxes in operation. In 
addition there is an annual license 
fee of $10 per machine. This 
license is issued to each machine 
having a different serial number 
and is not transferable from one 
machine to another. The tax year 
is from June 1 to May 31 of each 
year. Half -price licenses are is- 
sued to those beginning their busi- 
ness operation on or after 
January 1 and prior to May 31. 

NORTH DAKOTA. There is 
an annual license of $15 per ma- 
chine issued by the Licensing De- 
partment of the Office of Attorney 
General. 

OHIO. There is no State tax, 
license or regulation on juke boxes 
etccept a personal property tax 
which is 70 per cent of the true 
value of the machine. 

OKLAHOMA. There is an an- 
nual license fee of $40 per ma- 
chine issued by the Oklahoma 
Tax Commission, effective July 1 
thru June 30 of each year. There 
is a 2 per cent use tax due on all 
juke boxes brought into this State 
from outside of this State for 
storage, use or other comsump- 
tion. In addition there is a 2 per 
cent sales tax due on the gross 
receipts taken from the machines. 

OREGON. There is an annual 
license fee of $10 per juke box 
and an additional $1 for each ad- 
ditional wall box. The receipt for 
this license fee must be affixed 
to each machine before it can be 
put into operation. 

PENNSYLVANIA. There is no 
State tax, license or regulation on 
juke boxes. However, Selective 
Sales and Use Taxes are levied on 
the machines. 

RHODE ISLAND. There is no 
State tax, license or regulation on 
juke boxes. 

(Continued- on page 165) 
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Dear Ops- 

FULL COLOR FIDELITY 

The MOA Convention gives us at ABC- Paramount 
a chance to deliver a loud, long "THANKS" for 
your favors and cooperation all year. 

We're sincerely appreciative, gentlemen, and hope 
you'll find time to drop by Booths 22 and 23 so 

we can tell you so in person. 

Anyway, thanks again -and here's hoping you en- 

joy every minute of your stay here in town. 

Yours for continued prosperity, 

Samuel H. Clark 
President, AM -PAR Record Corp. 
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MOA CONVENTION SECTION: Juke Box Growth 

How Many Jukes Are There 
And Is There Room for More? 

How many juke boxes are 
there? 

Is there room for more juke 
boxes? 

No one knows for sure the 
answers to these questions. To 
find answers was the purpose of 
a pilot study of 49 cities con- 
ducted by The Billboard. 

Results of this initial investi- 
1 gation strongly suggest that a 

more comprehensive study will 
provide a yardstick by which 'to 
get the answers. 

Findings of titis study, repro- 
duced in the accompanying chart, 
definitely indicate two all -im- 
portant facts in arriving at sound 
answers. 

1. There is a definite relation- 
ship between the number of juke 
boxes operating and the size of 
population. 

2. There is a definite corre- 
lation between number of juke 
boxes per 1,000 people and num- 
ber of eating and drinking places 
(restaurants and taverns) per 
1,000 people. 

Population, number of eating 
and drinking places and the 
number of juke boxes as revealed 
by number of licenses of each city 
were investigated. 

Ratios were made and cone 
lated between the number of 
licenses per 1,000 peopie and the 
number of eating and drinking 
places per 1,000 people. 

Resi Its revealed that the aver- 
age for the ratio of eating. and 
drinking places per 1,000 people 
was 2.25, but the average for the 
ratio of juke boxes' to 1.000 
people was just 1.93. There ap 
pears to be a great potential for 
juke box growth. 

Mathematical correlation tre- 
tveen the two indicated a small 
but definite relationship between 
the two ratios. 

But because cities tested were 
all large population centers, and. 
not representative or random, it 
is not possible to get a -usaJ1le 
yardstick by which- to safely: 
answer the questions. 

As is well indicated in the Poll, 
minie operating companies -`are 
very evenly distributed in all 
sizes of towns and cities. A study 
which would include a repre -^ 

sentative sample of all sizes of 
population areas should produç"e 
excellent results. 

Several factors- are necessary- 
in order to project accurately to- 
tal numbers of juke boxes using 

--this method. 
One is that there must be a 

statistically sound average num- 
ber of júke boxes per 1,000 peo- 
ple for all cities included in the 
study. 

A glance at the. chart will sug 
gect that no súeh figure was pos- 
sible in this pilot study. Notice 
that the number of joke boxes per 
1,000 people ranges all the way 
from `.53 and .94 to 3.55 and 
3.91. Were this to represent a 
random sample including all sizes 

By BOB DIETMEIER 

of population areas where oper- 
ating companies operate, it would 
be.possiblé to make accurate pro. 
jectio,s, but as stated, they are 
all jig cities. 

Another factor is that the cor- . 
relation between number of juke 
boxes per 1,000 people and 
eating and drinking places per 
1,000 people (for the purpose of 
evaluating the size and strength 
of the juke box business in any 
given community) must show a 

very strong correlation. Altho in 
many cases, they do, they show 
narked differences in some. At. 
lanta, Baltimore, Buffalo, Chi- 

cago, Denver, Evansville and 
Milwaukee are all very close. But 
cities like Birmingham, Cleve - 
1 a o d, Columbus, Jacksonville, 
New Orleans, San Antonio And 
San Francisco indicate sizable 
differences. 

Even at that, the figures in the 
study for comparing cities is very 
interesting, and as a measure of 
potential in each city, one com- 
pared against another, is useful. 

Even in cities where the num- 
ber of juke boxes is equal to the 
number of eating and drinking 
places, or even exceeds it, there 
appears to be room for growth, 

Iititial Study to Determine 
r U. S. Juke' Box Market 
Indicates Big Potential 

because altbo restaurant and tav- 
ern classifications constitute the 
great bulk of juke box locations, 
there is a third important cate- 
gory not included - drugstores 
and confectionary stores. 

However, in cities where the 
number of juke boxes is markedly 
less than the number of eating 
and drinking places, there would 
appear to be a great deal of room 
for growth, if not in juke boxes, 
then in background music instal. 
lations using hideaway units or 
some other means of providing 
music. 

Heavy tas burdens, which 

naturally greatly discourage the 
growth of the juke box operating 
business, is reflected in some 
figures. Boston) is a good example. 
There are nearly twice as many 
eating and drinking places as 
there are juke boxes operating. 
Boston, as is indicated in the 
taxes and licenses part of this 
section, pays one of the highest 
taxes in the nation. 

Altho a usable yardstick was 
not developed from this study by 
which to accurately estimate 
number of juke boxes operating in 
the U. S., a statistical ceiling on 

(Continued on page 164) 

Ratio of Juke Boxes and Locations to Population 
ernes Licenses Population^ 

lin inonsonEsl 
ratlos a Drlaihy 

Plane. 

Atlanta 750 501.3 743 
Baltimore 2,583 972.9 2,516 
Birmingham 6.51 365.2 482 
Boston 935 8.54.4 1 703 
Buffalo 1,728 a 606.4 1 650 
Charlotte 229 153.5 291 
Chicago 9 538 3,845.4 9,044 
Cleveland 1 500 925.0 2,377 
Columbus 600 434.4 .... 934 
Dallas 1,400 606.3 1,295 
Denver 800 508.9 802 
Detroit 4,544 193.5.0 4:204 
El Paso 360 221.8 355 
Erie - 139 138.9 350 
Evansville 350 142.8 551 
Flint 350 199 9 421 
Fort Worth 872 3.52.8 699 
Grand Rapids 242 194,1 364 
Jacksonville 600 233.5 430 
Kansas City, Mo. 1,281 517.1 1 153 
Long Beach 478 316.9 697 
Los Angeles 3 827 2 263.3 4 5.55 
Memphis 985 4.56.9 702 
Milwaukee 2;548 717.1 2.509 
Mobile 163 173.7 276 
Nashville '150 195 O 452 
New Haven 290 171.4 4119 
New Orleans 2,000 627.7 1 (12 
Oakland 735 420.1 1 044 
Oklahoma City 575 290.4 605 
Omaha 450 282.6 619 
Philadelphia 4,710 2 170.2 4 852 
Pordand, Orè.......... 625.i 411.7 1.171 
Suieranseñto 400 -; 16.5.0 618 
Selt..Lake City 300 213 0 373 
San Antonio- 1,757 522.0 - 1 221 
San Diego ' 814 543.0 832 
San Francisco 1 400 787.2 2 601 
Scranton 200 132.8 332 
Seattle 1,534 565 5 1,386 
Shreveport 219 163.9 247 
Springfield,-Mass. 93 178.4 315 
St. Paul 441 343.4 618 
Syracuse 458 232.4., 548 
Tacoma 355 160.5 332 
Toledo 833 331.5 879 
Trenton 400 135.7 518 
Tulsa 413 242.1 496 
Wichita 344 235.8 532 

NanOer of 
Litem« Per 
1,000 PeopN 

150 
2.65 
1.78 

09 

of Panna 
h nr1n41na Places 
Per 1,000 People 

148 
259 
1 32 
199 

285 2 72 
1 49 1 90 
2.48 2 35 
1 62 2.57 
138 215 
23P 214 
1.57 1 58 
2 35 2 17 
1 62 1 60 
100 252 
24.5 246 
175 211 
2.47 1.98 
I 25 1.88 
2:7 184 
2 411 2.23 
I51 220 
169 2.14 
2.16 1 54 
3.5.5, 3.58 
094 159 
1 79 2 32 
1 !1 2 74 
341 
1 75 
l 98 
1.59 
2 17 

1 52 
2.42 
1 41 
3.37 
150 

253 
2.49 
2.29 
219 
224 
284 
3 75 
1 75 
2 34 
1 53 

1 78 330 
1.51 2.50 
271 2.45 
1 34 1.51 
053 1 79 
1 28 180 
1 97 2.36 
221 -2 07 
251 285 
2 95 3182 
1 71 2 05 
1 46 2 26 

1957 Standard Rate & Data Service Consumer Market gives latest estimates as of June, 1956. 

"1954 Census of Business conducted by U. S. Department of Commerce published last year. Term "eating and drinking places" includes all 
places where beverages and /or food is consumed on the premises. It would therefore include all restaurants, diners;. citing tot-eras, cocktail 
lounges and bars. 

_Copyrighted material 
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140A CONVENTION SECTION: Record Programming 

Trial Disk Buying, Frequent 
Change Spell Top Programs 

When an operator wants prof- 
itable prógramming, he will 
watch closenly the requests of the 
location customers, he will not 
flood his route with a new disk 
as yet untried, and he will keep 
in stock not only pap classics, 
but also the all -time favorite tunes 
by former hit song artists. 

So states Frank Alluvot Jr., son 
of the owner of Frank's Music 
Company, of Detroit, who has 
worked in the music machine field 
with his father since his early 
teens. 

Alluvot, head of the program- 
ming department, knows; from 
his half dozen years in program- 
ming for the firm's own routes, 
what has proved to be most prof- 
itable in keeping programming up 
to its best paying potential. 

Trial Records 
Whet keeps costs down, yet 

helps to insure keeping the 'pro- 
gramming in top condition, is 
his habit of buying only a small 
number of a new hit tune by a 
popular artist. He then places 
them at strategic positions thruout 
the route for a trial of a week's 
time, moving the trial records to 
other locations for another week's 
test by the popularity meter. 

Changing brand -new records is 

considered important because,fre- 
quently, what won't prove popu- 
lar on one location can often be 
a hit in a location that may be 
only across the street yet fre- 
quented by a .different type of 
clientele. 

The changing is kept up for a 
few weeks until the number of 
spins metered prove whether or 
not the disk warrants buying in 
quantity forall locations. 

Watch Meters 
Alluvot estimates his trial disk 

purchase will be for about 25 per 

By HAL REVES 

cent of his total number of ma- 
chines. The popularity meters 
are then watched by the men 
who install the disks on the ma- 
chines as they make their weekly 
rounds. When meters show an 
increasing number of spins per 
location, plus demands for the 
trial disk from locations which 
still haven't got it, Frank makes 
it a quantity purchase for the rest 
of his territory. 

Says Alluvot: "Instead of buy- 
ing, say 200 or 300 records, right 
away, you can do better by buy- 
ing only 30, and giving them to 
your routemen in equal amounts. 
For instance, I bought 100 disks 
of Elvis Presley's "All Shook Up." 
Each of our five routemen got 20 
copies. We give each of our 
routemen an equal number of 
tunes regardless of whether it is a 
"trial" disk or one to be covering 
all locations." 

Schedule Book 
Alluvot relies on a schedule 

book to keep track of both trial 
and all other disks sent to loca- 
tions. When a record is given in 
quantity numbers to the route - 
men, the label number is recorded 
in the book alongside the label. 
He records each amount gisren 
to each routeman. This is partic- 
ularly valuable when keeping 
track of a trial record. 

When popularity meters show 
in the various locations that the 
response or demand for the trial 
disk is building, he checks his 
record book and the schedule 
sheets of the routemen handling 
those locations. When he deter- 
mines the number of 45's the 
routemen each have in his respec- 
tive territory, he subtracts the 
number of disks of the trial rec- 
ord already given and orders the 
total of disks they still lack to 

completely cover their territories. 
For instance, when he knew 

"All Shook Up" was building fast, 
he checked to see how. many 
copies each man needed. One 
routeman had 70 machines and 
since he had 20 disks of this 
number, all he needed was 50 
more disks to cover his territory. 

15 Per Cent in Records 
An estimated 15 per cent of 

the firm's gross income from its 
music machine collections goes 
back into new recórd purchasing. 

His purchase list is determined 
solely by the requests brought in 
by his routemen from their loca- 
tions and by the popularity me- 
ters, on which he relies heavily 
for future purchasing require- 
ments. 

Alluvot does not believe in 
choosing labels based on Isis own 
preference or "hunches ?' He ac- 
knowledges readily the pact that 
he cannot represent the tastes of 
the hundreds of music machine 
patrons who frequent his loca- 
tions. 

He places 'importance on the 
fact that a disk can "take off" 
and spin the meters on east side 
locations, yet not be given any 
spins at all across town on the 
west side. He pointed .out that 
this is even true of locations right 
across the street from each other. 

Individual Preference 
It is because of this location 

individuality in music preferences 
that his routemen are given or- 
ders after a week's trial at one 
location to move a newcomer to 
another location, where it may 
suddenly really do business in 
plays. 

Yet he does not wait for any 
given period of time to start 
covering more of his territory 

(Continued on page 154) 

Report From Detroit 

WHEN A DISTRIBUTOR'S SALESMAN has a number that the buyer 
thinks is really hot, it is taken off on a tape recorder and subsequently 
played back for the collectors when they come in, to get their composite 
judgments. Here Frank Alluvot Sr. makes such a recording. 

FRANK ALLUVOT IR. CHECKS his books showing tistinjof records as 
issued. One column is assigned to each collector. Separate b oks are kept 
For 45's and for 78's. Records are listed by label and serial number. It is 
considered impossible to list records by locations. Here he checks the 
record against a recap of the requests for numbers from locations, to 
determine the amount already -on machines, serving in turn as a buying 
guide. 

FRANK ALLUVOT JR. checks over the library of standards. About one -third of the actual library is shown 
here. Shelving arrangements are varied to fit various types of records. 

SERVICEMEN JAMES GRAY, Harley Ketchpaw, and John B. Alluvot 
,L. to R.l compare their notebook listings of requests received from 
locations. 
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SALUTES THE 
[WOOAVeSt7a. M OA CONVENTION 

Visit MGM Booth #18 

DICK HYMAN 
TRIO 

TOKYO ALLEY 

and 

SWEET GEORGIA 

BROWN 

K12476 MGM 12476 

NEW SUMMER HIT! 

JONI JAMES 

SUMMER I "M SORRY FOR 

LOVE ` MY FRIEND 
K12480 MGM 12480 

POP HT! MARVIN RAINWATER ` &WHIT! 

GONNA FIND ME BLUEBIRD 
K 12412 MGM 

JERRY WAYNE 

IT'S NOT TOO 

LATE 

and 

DON'T WANT 

YOUR KISS 
t \Vithout Your Love) 

K12477 45 RPM ONLY 

DAVID ROSE and His Orchestra 

CALYPSO 
MIKE SECREST 

THE 

GIFT 
and 

DO YOU PROMISE? 

K12479 45 RPM ONLY 

MELODY. 
K12430 MGM 12430 

SHEB WOOLEY 

PLENTY OF 

LOVE 

and 

I WON'T 

COME BACK 

K12467 MGM 12467 

NEW SOUND -TRACK ALBUM 

Recorded Directly From the MGM Motion Picture 

RON HARGRAVE 

THE SONG OF 

THE MOONUGHT 

and 

HOLD ME 

K12475 45.RPM ONLY 

GARY WALKER 

EVERYBODY'S 

GOTTA GO 

SOMETIME 
and 

IT'S ONLY A 

MAUER OF TIME 

1(12474 MGM 12474 

RAY ANTHONY and His Orchestra 
JULIE WILSON NEILE ADAMS 

E3530 ST 
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MOA CONVENTION SECTION: 

MONEY PROGRAMMING RULE I: 

Record Programming 

Buy 3 New Disks Per Juke 
Box Weekly, Change More 

Three iron -clad rules a r e 
among the instruments the TAC 
Amusement Company, of, New 
Orleans, uses to make its juke box 
programming pay. 

The first of the rules is really 
a restriction, under which the 
company allows the routemen 
$1.50 per week for each machine 
on their routes in the program- 
ming process. 

"In addition, the routemen 
have access to our more than 
500,000 -record library in their 
programming," Lawrence Le- 
garde, general manager, said. 

"We estimate the use of the 
library provides the routemen 
with the equivalent to an extra 
$1 per machine per week." 

Pop Meters 
The second rule is to observe 

and strictly abide by the popu- 
larity meters on each music ma- 
chine. 

The third rule requires that 
each routeman visit all distribu- 
tors in the city once each week 
and listen to all new releases be- 
fore deciding what to purchase 
for any location. 

Aside from the set rues, TAC 
believes one of the most impor- 
tant factors leading to its pro- 
gramming success is its system of 
division of responsibility. 

TAC does not do its program- 
ming on a company or city -wide 
basis. 

Listead, the city is divided into 
four separate routes, and four 
men are individually responsible 
for their particular divisions. 

Divide Work 
' We find that this division of 

responsibility in programming 
pays off,' Legarde said. 

It creates an element of com- 
petition even within the company. 
Each of the four men has a free 

By JIM TITTERINGTON 

hand in programming. It is his 
job, and it is up to him to make 
it pay." 

The routemen are Nick Caruso, 
Harold (Hap) Ciarusso, Joe Ca- 
ruso and Frank Mollere, a four- 
some with an average of mom 
than 10 years on the program - 
aiing job for TAC. 

Today the firm operates more 
than 450 machines and boasts a 
staff of 27 trained specialists with 
an aggregate of 240 years of ex- 
perience. 

"We allow our routemen $1.50 
per machine per week for buying 
new records, plus access to our 
large library," Legarde said. 

Three Records a Week 
"That gives them enough to 

buy three new records each week 
for each juke box on their routes," 
the manager added. "They can 
split it any way they want to. 
It's up to them to budget the 
allowance in any way they wish." 

Legarde contends that the pop- 
ularity meter is one of the out- 
standing means of determining 
proper programming. 

"We strictly go by the meter," 
Legarde said. "Our routemen 
were brought up in its use and 
know its value. 

Some operators don't use the 
meter in their operations, and a 
few probably don't even know 
the meters are on the machines. 
But we use them faithfully. It al- 
lows us to keep up -to- the -minute 
on record popularity without the 
use of extensive record- keeping 
processes." 

Nick Caruso, 14 -year veteran 
as a .routeman for TAC, was 
equally definite on the benefits 
of a strict use of the popularity 
meters. 

Why Meters 
"I don't believe we could do 

COMPARING SELECTIONS made for various locations in New Orleans 
are these four men whose job it is to make juke box programming pay off 
for the TAC Amusement Company. From the left are Nick Caruso, Frank 
Mollcrc, Harold (Hap) Giamsso and lue Caruso. 

a really efficient job o f program- 
ming without the use of the 
meters," Caruso said. 

"We can't afford to accept the 
opinion of the location owner as 
to which records are receiving 
good or baa play. 

"With the meter, it is easy to 
determine. The information is 
right there. So we take off the 
records receiving the lowest play 
and replace them with 'new ones. 
It's as simple as that." ' 

But because a record receives 
Nor play in one location doesn't 
mean it is put completely out 
of action. 

It might go well at another 
location, and determining if it 
will is another part of the job 
for each of TAC's routemen, 

Changing Records 
"A record might get only one 

play at a certain location," Ca- 
ruso said. "But at another loca- 
tion right around the corner it 
might get 50 or more plays. 
That's not an exaggeration. It 
happens often." 

So experience and knowledge 
of the individual location play an 
important part in the program- 
ming philosophy. 

"Our programming philosophy 
is largely detennined by the in- 
dividual locations," Ciantsso said. 

"A record might be old in one 
spot and used heavily in another. 
We try to work each and every 

Report From New Orleans 

JOHN "TAC" ELMS, right, founder of TAC Amusement Company, 
New Orleans, discusses some of the records to be filed in the company's 
spacious library with general manager Lawrence Legarde, left, and joseph 
Villain, business manager. The firm has more than half a million records in 
all categories on file. 

location individually. We concen- 
trate on pleasing the individual 
locatidn " 

All Tunes Heard 
The company requirement that 

each routeman listen to all new 
releases before deciding what to 
purchase is in line with its policy 
of buying for the individual lo- 
cation. 

"That is a hard and fast rule 
here at TAV," Legarde said. 

"Each routeman is required to de- 
vote one entire day a week to 
going to all distributors in the 
city and listening to all new re- 
leases. 

"We don't buy from one -stops, 
but deal with all the distributors. 
After the routemen have heard 
the new releases it is up to them 
to determine what they need for 
any given location." 

(Continued on page 157) 

Tests New Records 
To Spot Route Hits 

By STAN BOWMAN 

Bob Holt, Salt Lake City mu- 
sic operator, has developed a 
method of keeping voluminous 
records on programming with a 
minimum of effort, bookkeeping 
and help. 

And his method has paid oft 
in increased income, low cost 
of keeping records and a route of 
jukes boxes that are up to the 
minute in the latest records, and 
now and then a little ahead. 

His method is simplicity itself, 
and the only requirements are 
keeping weekly contact with every 
music machine on the route and 
training the help in the method. 

Juke Bookkeeping 
Instead of massive records in 

a central office, Holt keeps the 
record of programming in each 
juke box. "That is where the 
records are played, where the 
customers show their choices and 
where the records have to be 
changed. Why have to go back 
to the central office to find out 
what we need?" 

In . a more centralized area, 
central office records are more 
practical, but in the widely scat- 
tered area of Utah where a juke 
box route may be 40 to 50 miles 
wide and at least that long, 
an operator can't afford to run, or 
phone, back to the office. 

Holt spends about 10 per cent 
of his gross profit on records each 
year. "I feel that is pretty high, 
altho I don't know how high some 
others go," he said. However, he 
seems to feel that since music is 
the product he is selling, the prod- 
uct should be what the people 
want. 

Testing Records 
"I test records," he said. From 

the lists, such' as those in trade - 
papers, he is' able to choose many 
of the records to put on his ma- 
chines. But he believes that 
tastes differ across the country, 
so he does not buy mass amounts 
of a record because it looks- like 
a "comer" to someone else. 

The pressings sent as promotion 

Report From 
Salt Lake City 

from record companies are added 
to the test batch, plus some he 
buys on the basis of his 27 years' 
experience in the business. 

"I put the test records out in 
key spots, varying them accord- 
ing to the type of customer that 
patronizes the place. And know- 
ing the type of customer helps in 
programming," he said. 

Weekly Visits 
Since Holt or one of his staff 

visits each spot at least once a 
week, it does not take long to 
tell'if a record is hitting. The 
weekly visits also keep a thoro 
check on conditis n of machines, 
often preventing breakdowns, and 
long trips to make htitry -up re- 
pairs. 

Here is where his "automatic" 
record keeping comes fn. First 
to check the test reco'rd, or rec- 
ords: By the number of plays 
recorded on, t h e automatic 
counter; he can tell if the record 
is getting good, fair or little re- 

(Continued on page 155) 
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EIGHT TRAI 
IT'S 

DIP 

D APE 
MERCURY 71102 

www.americanradiohistory.com

www.americanradiohistory.com


92 

MOA CONVENTION SECTION: Record Programming 

Juke Program Success: Keep 
Tabs on Public Music Pulse 

The man who does the most 
outstanding job of juke box pro- 
gramming in Memphis is the 42- 
year -old route manager for South- 
ern Amusement Company who 
oversees several hundred phono- 
graphs. 

He is Charles McDowell, a 
veteran in the business, whose 
secret of successful programming 
is to let the public pick the rec- 
ords for him. 

Tho this seems an over- simpli- 
fied system, it boils down pretty 
much to that to a great extent. 
For McDowell's philosophy is to 
keep a finger on the publics 
pulse in popular music as a nurse 
does her patient. 

Close Contact 
With this system of close con- 

tact between his three routemen 
and the public, he knows what 
records to buy and when to buy 
them. 

Here's how McDowell's system 
works: 

Three routemen, James Davis, 
William Dotson and Albert Ar- 
tiola, build a close relationship 
with the location owner. They 
welcome suggestions of what 
tunes the customers want on the 
juke box. 

The location owner asks his 
customers what tunes they'd like. 
The location owner jots down the 
tunes as they come to him and he 
passes them on to the routeman. 

The routeman turn in the tunes 
to McDowell; they are author- 
ized to buy them. Record pur- 
chases total about 10 per cent 
of Southern Amusement's operat- 
ing costs. 

They use mostly singles, few 
extended plays, holding to the 
theory that EP's slow down play, 
that the cost is too great to pro- 
gram them and singles will pro- 
duce as much revenue as an EP. 
Play is 10 cents, three for a quar- 
ter.. 

All three routemen have a good 
ear for records and are in close 
"feel" with the type music that 
will go at each particular loca- 
tion. They learn this from experi. 
ence. 

In addition to buying and put- 
ting on the machine the records 
customers want, the routemen, 
unde' McDowell's supervision, 
also listen to new records as they 
are released, decide whether to 
buy. 

Picking Hits 
A good example of Southem's 

success in picking a top hit was 
"Blue Suede Shoes." a product 
of the local .Sun Record Com- 
pany. All three saw it as a hit and 
promptly bought heavy on it. 

"Sometimes our routemen will 
create a demand for a record," 
said McDowell. "When they hear 
something they like, they buy it 
and put it on the juke box. But 

By ELTON 1VHISENHUNT 

most of the time we just meet the 
demand; 

"That is, we put on what the 
customers want to hear. Some- 
times a tune on the radio or TV 
gets prompt requests. It's prob- 
ably a new tune the disk jockeys 
are spinning. We get word fast 
and get the record on promptly. 

Early Buying 
"This makes all the difference 

in the world. Plays are lost when 
a record that's building is not on 
a machine early enough. The life 
of the pop hit averages about 
three months and it's important 
to have them on the phonograph 
for the full three -month period if 
possible." 

Here's the way McDowell and 
his men gauge the programming 
at certain locations. Knowing the 
location they know the age group' 
that frequents it and the type of 
customers. 

If it's a top location, for ex- 
ample, a class restaurant with 
good atmosphere and good food, 
soft, pleasant music is pro - 
grammed along with the late hits. 

Teen -Age Spots 
If it's a. hang -out for teen- 

agers, this location's phonograph 
is. packed with rock 'n roll and 
pop tunes. 

If the location spot is a cafe 
where the majority of its cus -. 
tomers hive country and western 
music or rhythm and blues, the 
juke box is programmed accord- 
ingly. 

McDowell said, "We do not 
use the so- called category sys- 
tem." This is a system of having 
sections on the juke box. Each 
section has a certain type music 
in it, such as pop tunes, old stand- 
ards, rhythm and blues, rock 'n' 
roll and country and western 
dunes. 

Actually, McDowell said. such 
a system is not music program- 
ming at all, but only the group- 
ing of certain types of music un- 
der certain headings. 

The way his men put on tunes, 
he said, are to get the most - 
played records on the first and 
second columns, beginning at the 
left. Reason is, he said, that most 
customers will read horn left to 
right and spot, more than likely, 
the tune they're looking for right 
away. 

Other tunes are arranged ac- 
cordingly; this is, by their popu- 
larity rating, from left to sight. 
When a tune hits, and say it's in 
the middle column, it's moved up 
to the first column. 

Often the routemen, in select- 
ing new tunes to buy, will pick a 
good one as a "sleeper' and put 
it in a middle column. If its play 
indicates it is going, then it is 
moved to the No. 1 or No. 2 col- 
umn. 

Music distributors send new 

records to Southern several days 
before their release. This gives 
the routemen an opportunity to 
listen to them before release. 

Every afternoon, after coming 
in off the route, all three listen 
to new tunes. If they like one 
for a particular location, they 
buy it. Or it may be they will 
want if for several locations Or 
they may not like it and not buy 
at all. 

But, being human and fallible, 
sometimes they pass one up that 
later hits and they have to buy 
quickly and get them on the juke 
boxes promptly. 

Each routenian keeps a record 
of each tune that is on every ma- 
chine and the popularity rating of 
each tune. When a new tune is 
put on the machine, they know 
from this record which disk to 
take off. They replace tunes get- 
ting the fewest number of plays. 
This accurate and expert method 
of programming always keeps.the 
tunes not being played weeded 
out and keeps onlytgood records 
on the machines. 

Program Appearance 
Tied in with McDowell's phil- 

osophy of "giving the customer 
when he wants" is also this fea- 
ture: On a new, $1,300 machine, 
a good -sized investment, it is im- 
portant to have a good -looking 
program. 

Therefore, along with a good 
programming of records, he also 
takes into consideration the title 
strips. 

"If all the title strips look good. 
new and fresh, and are typed 
alike, it adds considerably to the 
appearance of the machine and 
increases the play," he said. 

Up to now his secretary has 
been typing some of the title 
strips. They are ready for the 
routemen to take out with them 
when they leave the next mom - 

ing with the new .records they 
will put on their machines. 

But, McDowell 'said, the men 
have to type some title strips on 
their route. They carry portable 
typewriters for this and this is 
time -consuming. As the route 
grows larger they face heavier 
and heavier burdens. 

McDowell estimates '600 title 
strips consumes a full eight -hour 
day of one employee typing stead- 
ily. At each location, considering 
they have to type the strips, the 
men are held up a considerable 
amount of time if he has to serv- 
ice wall boxes. 

So, to solve this dilemma, Mc. 
Dowell has ordered a grapho- 
type machine. This machine will 
be used to print up the title strips. 
They can run off hundreds in a 
matter of minutes and will save 
all .kind of man hours. 

It is simple to operate. A metal 

Report From Memphis 

WILLIAM DOTSON, routeman for Southern Amusement Company. 
Memphis. puts a tune on a box at a location. He has had a request for the record from customers, thru the location owner. This philosophy of "giving the public whet they arrant" has paid off in higher collections. 

FAST TYPIST, but it still takes Lallora Malone a full eight -hour day to type 600 title strips. Her job of typing them is now obsolete at Southern 
Amusement Company in their updated system of printing title strips. Site 
after this photo was made, they got in a graphotype machine to print the title strips. 

plate is made of the name of the 
tune by simple operating keys 
similar to those on a typewriter. 
The metal plate is then placed in 
the machine with the paper and 
printed title strips are thus made. 

The machine was due to ar- 
rive as this was being written, 
and by the time it is read will 
be in operation. The routemen 
now leave every morning on the 
route with title strips already pre. 
pared. They don't have to un- 
dergo the time -consuming typing 
of title bards on the route now. 

Another good feature of the 
machine, McDowell said, is that 
all title cards will be uniform. 
There will be no errors in spell. 
ing and the cards will be the 
same size, the type the same size. 

McDowell estimates that he 
has more than 15,000 records on 
machines over the city. His men. 
of course, are constantly chang 
ing them, for music programming 
is change. 

And with his system, Mc 
Dowell has won the respect and 

WHICH TO BUMP? Charles 
McDowell, route manager for 
Southern Amusement Company, 
doesn't have to figure hard for that. 
When a new record goes on, its 
easy, with his system, to know 
which record to take off. A book 
is kept on each machine and the 
popularity meter rating of each 
record is written in the bock 
weekly. 

admiration of all other operator, 
as having the best system in the 
area. 
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wonderful 
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Current Hit Release 

ROCK BOTTOM 

BEGINNING TO 

MISS YOU 

CORAL 

61842 
9 -61842 
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LAWRENCE WELK 
aift eltawzlia9lze %tluscc 

LATEST CORAL ALBUM 

"WALTZ WITH LAWRENCE WELK" x_57119 

Lawrence Welk presents 
(on Brunswick) 

THE LENNON SISTERS 

TEEN AGE WALTZ 
YOUNG AND IN LOVE 

Brunswick #9 -55000 

TINY LITTLE 

SCHOOL DAY 
THAT'S THE ONLY WAY TO LIVE 

Brunswick #9 -55007 

ABCABC -TV 
Sat. Dodge Dancing Party Dodge Dealers of America 9 to 10 EDT 

-TV Mon. Top Tunes & New Talent Dodge-Plymouth Dealers 9:30 to 10:30 EDT 

Personal Management 

Cabbe, Lutz, Heller & Loeb 
New York Hollywood 

Public Relations 
Ralph Portner 

Hilted maters 
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JUKE. BOX FAVORITE! 

CURRENT FAVORITE 

EMPTY ARMS b/w THE RICKY -TICK SONG 

aLaemeueou 

CORAL 61805 

EXCLUSIVELY 

CORAL 
R ECO 1t 0 S 

DIRECTION PERSONAL 

MANAGEMENT 

BILL 

MONAHAN 
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..................... 

CORAL 
................... 

CHART 
CLIMBERS 

MAMA. 
GUITAR 

DON CORNELL 
9-61819 

- b/w A FACE IN THE CROWD 

- - 

....... ......... 

CAN'T 

WAIT FOR 

SUMMER 
STEVE LAWRENCE 

9-61834 
b/w FABULOUS 

- 
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Dick Jacobs 
And His Skiff le Group 

AN 

FANTABULOUS 
AFRICAN'S 

PRAYER 

9-61843 

!II !le STEVE-0 
by 

Louis Nye as 
Gordon Hathaway 
with Larry Sonn Orch & The Key Men 

ciw 
I GOTTA RUN 

9-61836 

(Eyi Wa la Dong) 

c/w 
DATE WITH THE BLUES 

9-61830 

:-,17Ct:17-E',..::»4 ' 

LET'S KEEP THE 

DODGERS IN 

BROOKLYN 
c/w 

LISTEN, ALL YOU BACHELORS 

THE STRANGE ONE 
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Aezekflasreog 
17. hive &me/ 

Larry 
Sonn. 

CORAL 

IT'S SONN 
AGAIN 

Coral 57104 

THE SOUND 
OF SONN 

Coral 57057 

Latest single: 

Hi-Ho Steve-o I Gotta Run 

Coral 61836 

BOOKING -- ----------------- 

) 
Currently on Tour 
East and Midwest 

Thanks Ops 
for your reception 
to our initial releases 
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Two extended -play album rev - 
ers displayed on the ends of a 
phonograph selector panel hiked 
gross income 20 per cent for Jack 

utshall, a vetertn, operator 9f 
Corona, alit - 

Gutshall did not give in easily 
to the new venture of using al- 
bum covers to create interest at 
the point of sale. He was forced 
into it. 

After putting EP's on his ma- 
chines at 15 -cent play, he was 
unpleasantly surprised about four 
months ago to find, while check- 
ing route slips, that they were 
doing poorly. Something had to 
be done, Gutshall reasoned. 

The next morning when one. 
of his routemen came to work, 
they discussed the sad state of 

'I affairs and the means of correct- 
ing it. They decided to try album 
covers on two machines. 

Trim Covers 
The covers were trimmed to 

fit the area adjacent to the se- 
lector panels of the machines. 
With two sets of two holes drilled 

EP Album Cover Display 
Hikes Operator Gross 20 

both at the top and the bottom of 
the panel, piano wire was made 
into loops to hold the covers .se- 
comfy. The loops are about three - 
fourths of.mn inch wide ,and one - 
half itich deep. They are not 
noticeable. 

During the next two weeks the 
machines were checked. A siz- 
able revenue increase was noted. 
The experiment had proved itself. 

The next move was to install 
the album covers on all 200 - 
selection machines operating on a 

dime and three for a quarter play 
for singles and at 15 cents for 
EP's. 

Gutshall would not think of 
having all EP- equipped machine 
without album covers now. 

New Factors 
Since first putting on the al- 

bum covers, he has paid special 
attention to the displays. He has 
studied the system thoroly. From 
this interest has come some addi 
tional factors relative to increas. 
ing the take. 

Naturally, he has improved his 

TACK CUTSHALL and Marsha Clavent, of Cal's Restaurant in Corona 
look at the "soh and sweet" album cover that is promoting the play of the 
Three Suns record. Gutshall spots records promoted on the right of tht 
selector -drum in certain spots. Use of album covers increased the take 1L 

times. 

system. When he installs EP's that 
he feels have potential, he has 
spots for them. The records fea- 
tured on the album covers are 
spotted in certain positions on 
the machine. Printed stickers giv- 
ing the position of each record 
are pasted on the appropriate 
album cover. 

- Gutshall believes that the rea- 
son the point -of -sale idea has 
clicked is that customers like to 
see pictures of the artists. Some 
of them have no idea .of what 
some artists look like. The spots 
he picks for records he is push- 
ing is in the middle of the panel. 
Care must be exercised, he said, 
to properly estimate the potential. 
If the operator guesses wrong, 
customers will lose faith in his 
choices. 

Albu tP,'s' 
Another change that this oper- 

ator made soon after the start of 
the plan was to head his EP clas- 
sifications "Albums." He be- 
lieves this, too, has had an effect 
on boosting sales. 

Gutshall is not alone in his 
enthusiasm for the point -of -sale 
promotion. Ira and Marsha Cal- 
vert, owners of Cal's Restaurant, 
of Corona, where he operates two 

200 -selection machnes, agree 
that the albums boost play. 

Calvert said tha.' the installa- 
tion of the covers immediately 
boosted play in his spot. At the 
restauränt's bar Csitshrll-is push- 
ing Joe (Fingers? Carr's recording E '"he "Classics" and on the 
right, "Soft and Sweet" by the 
Three Suns. 

He prefers using only two 
covers on the selector panel 
rather than three or four. Two, 
he added spotlight those tunes. A 
number of album covers would 
create a delay in making a selec- 
lion. He also believes that the use 
of more than two covers would 
hurt the appearance of the selec- 
tor panel. 

Some covers, Gutshall ex- 
plained, lend themselves better 
than others to the project. If the 
hines at listed across the top of 

i the'album'cover, this is removed. 
The main idea is to picture the 
artist. 

In . his shop he had inserted 
the album cover of a June Christy 
release on a machine that was to 
be installed. This còver carried 
only the words "The Misty Miss 
Christy." He likes this type of 
picture cover. He hopes that rec- 

ord companies will keep the proj- 
ect in mind and design their 
covers to fit into it. 

He offers no excuses for get- 
ting himself into the EP slump 
that brought about this profitable 
move. He explained that he 
bought EP machines and records 
"like a drunken sailor." 

The reason for the splurge was 
that no much good music was ob- 
tainable only on this type of 
pressing. To qualify this point, he 

"cites the availability of record- 
ings by Elvis Presley and Benny 
Goodman only on EP's, to name 
only a few. 

His EP slump did not upset 
Gutshall too much. He had con- 
fronted problems before. He has 
been finding the answers to juke 
box problems for 22 years. IIe 
began operating music in Los 
Angeles since 1935, four years 
after he started with games. 

He has seen many changes in 
music machine operation. He be- 
lieves that EP's at 15 -cent play 
is a bonanza for the operators. 
He looks upon the album covers 
as a merchandising factor. His 
only regret is that using album 
covers to merchandise music did 
not come along before it did. 

ONLY TWO ALBUM COVERS-on the selector- drum- increased the take on machines 10 times and hiked 
the route gross 20 per cent for Jack Gutshall in Corona, Calif. He believes two covers sufficient and is against 
using more that would create a "signboard" effect and cause delay in customer selection. 

How to Cut Costs, Up Net 
Continued from page 78 

the sales talk easier, but in the long run aren't too 
effective. 

The real answer is to call and sell the location 
on dime play with three for a quarter. It isn't easy. 
In fact, it's much tougher than I anticipated. Es- 
pecially when your competition will jump your 
location with a "They won't play" story. 

We lost only one location, but learned then to 
see and sell each dealer individually. In some small 
towns the resistance from both customer and dealer 
is terrific, and play does drop for a couple of months. 

The amazing thing is in lots of places the take 
doubles and in a few exceptiòns triples. It seems the 
faster the player spends his money, the more he 
spends after becoming used to the price set -up. 

We have a card system listing accounts and 
results before and after converting to dime play. 
When calling on the merchant regarding conversion, 
we show these cards to disprove his notion that they 
(his customers) won't play it. Most dealers contend 
their customers are different, and you have that to 
overcome. Where the account is already good it's a 

matter of increased earnings for both parties and 
exerting all the pressure possible to make the change. 
Some turn you down flat to start, but persistence 
pays off. A marginal location has no choice. The 
only chance of it being'worth while is thru increased 
receipts and dime play. 

Minnesota has been tough to crack because 
games have "carried the freight on music" for over 
20 years. Reform has stopped that. I believe we 
have more dime play and three for a quarter spots 

than any other operator in Minnesota. The average 
for your end will be not less than $1 per week per 
unit more. With 200 units, that's $10,000 a year 
the first year. After the first year's resistance is 
over, $1.50 to $2 increase per unit will be the 
average. 

In order to widen profit margins, the only answer 
is increased takes and watching your costs at all 
angles. That is the problem of any kind of com- 
petitive business. Know your costs and deprecia- 
tion-get.what you must have to operate efficiently- 

, regardless of competition. Competition cannot whip 
you if you know your costs. 

As yet the unions have no place in our business. 
The average operator has 40 to 50 'machines and 
one man. Perhaps in the future as routes become 
bigger and more men are employed per route, it will 
be necessary. 

\ Fred Norberg 
C ór N Sales Company 
Mankato, .Minn, 

Drop Marginals 
This area converted some time ago to dime play. 

We went to one play for 10 cents and four fora 
quarter. Some felt 10 cents and three for a quarter 
was a better ratio, but the former was decided to 
be easier to sell. The change was soon accepted by 
the public and location owners. 

In order to increase net income it is necessary 

to review wont- route and drop marginal locations or 
get guaranteed minimums: X dollars per week or 
let the location go. It's hard to give up locations, 
but the net is what makes the wheels go round. 
"Sell" music actively to proprietors and employees. 
Good equipment and careful programming are nec- 
essary, but without on the spot promotion, the 
former will not always get the job done. 

From ply limited experience, I see no need for 
unions, but larger operators would be more quali- 
fied to speak on this. 

A California Operator 

Sell the Public 
Everybody knows a price increase is never pop- 

ular. The public objects whenever they have to pay 
more for something regardless of what it is. There 
is a certain amount of resistance, but as a rule, after 
a few weeks or a few months, it disappears and it's 
forgotten. 

Before switching to dime play, members of our 
association advertised in the newspapers. In the 
central city of Scranton :and Wilkes- Barre, for ex -' 
ample, the best spots all changed at the same time. 
With the co- operation of all the operators, it worked 
very smoothly and it has been very profitable. The 
average increase has been 40 per cent to 50 per 
cent. 

Benj. Sterling J. 
. Sterling Service 

Moosic, Pa. 
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Ckherifing a New. 61114° 
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After a thorough and comprehensive study was made of 
the entire phonograph industry ... after years of pains- 
taking experiment and development ... UNITED pre- 

sents a truly magnificent instrument that is astounding 
the entire industry. It outmodes all other phonographs 
with its ingenious simplicity ... the very keynote of its 

design. Its many new, exclusive features far exceed the 
demands of veteran operators ... puts an end to those 
many needless service calls that rob profits from the cash- 
box. No other phonograph in existence today can match 
the spontaneous appeal ... the rich sound quality of this 
great new phonograph. Gracefully styled in five beautiful 
color- combinations, this elegant new phonograph will put 
new life in your operating business ... new; thrilling en- 

tertainment in your locations ...new profits in your bank. 

See and Hear Tbis Great Innovation 

AT THE IVI O A CONVENTION 

MAY 19, 20, 21, MORRISON HOTEL, CHICAGO 

BOOTHS 32, 33, 34, 41, 42, 43 

MUTED MEN `S+'i'!'11Itllllkllll®il 
3401 NORTH CALIFORNIA-AVENUE 
CHICAGO le, ILLINOIS 
CABLE ADDRESS: UMCORP 

NEW 
Dual-Dial Selector 

Simply Dial Selection 
and Press Button 

NEW 
Memory Unit with Printed Circuits 

Playmeter 
Automatic Scanning For Reloading 

NEW 
Cross-Over Network 

Separates Highs From Lows 

NEW 
Full-Range Hi-Fidelity Amplifier 

Automatic Volume Compensation 
Continuously Variable Bass And Treble Tone Controls 

Scratch Suppressor -8 Standard -Type Tubes 

NEW 
Lower Cabinet Section is an 

Acoustical Phase Inverter Enclosure 

NEW 
Assembly Units 

Easy to Get At 

Simple to Service 

NEW 
Greater Speed Between Selections 

For Faster Profits 

SIMPLICITY IS THE INSIDE STORY ... INSURES YEARS OF STEADY PROFIT OPERATIONS 

eJ 1r1Gílèfi Øe7VtW9 NEW B EAUTY . 
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Automatic Nusi 
c, 

Eye-Level Program Panel 

With Snap-On Universal-Type 
Title-Strip Holder 

Easy Access 

To Entire Coin- klechanism 

Balanced Tone Arm 

Adir Lightweight Stylus Pressure. 

G. E. Variable Reluctance 
Hi-Fidelity Cartridge 

Volume Control Removable - _ - 
For Remote Installation 

15" Low Frequency Speaker 
With Hi- Frequency Horn 

Provides Best Reproduction 

All Units to Selector Drum 

Easily Disassembled by 

Removing Simple Fastenings 

Built Solid for years of 

Solid Service 

>-- 

l SOUND 
REPRODUCTION 

C.ol>ym_;h;cu malCr 
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STANDARDS MAKE 8% OF GROSS 

City's Only Operator Using 
EP's Digs Gold in Programs 

The only Memphis operator 
who programs a large number of 
extended -play records on his juke 
boxes finds them a big asset to 
his business. 

Ile is Charles Kahn, partner in 

Tri -State Amusement Company. 
He programs about 13 per cent of 
all his machines with EP's and 
he reports they net him 8 per cent 
of his collection. 

The economic importance of 
his EP income: Practically all EP 
selections are standards, and 
Kahn therefore does not buy new 
ones often. 

Costs Cut 
Thus his overhead in record 

costs is cut tremendously by 
using EP's. Some old favorites 
such as "Stardust.' "I Love You," 
"April Showers," "Who's Sorry 
Now?," "Basin Street Blues" and 
others have been there two years 
or more. 

The clientele of the locations 
like it that way. In fact, they 
won't let him take them off. 
They'll let him shift the old 
standards around from machine 
to machine occasionally, but they 
always want some EP's with old 
standards to play. 

Kahn programs EP's on all his 
machines. Almost all the EP's 
were included in package deals 
with a new machine purchase. 

He tried them and found they 
clicked, particularly on his -top 
locations. 

Adult Customers 
Customers in their 30's, 40's 

and older like the smoothness 
and nostalgia of standards. Now 
they are steady customers at the 
juke box. 

Ile puts 200 -selection machines 
(which he's just started buying) in 

his top locations with a generous 
scattering of EP's thruout, and 
these. he finds, get heavy play. 
Most of his equipment is in the 
100 -selection category. 

Price is dime for one play in 

case of a single or an EP, or three 
for 25 cents. None of the ma- 

chines vet have a 50 -cent chute. 
The 100- seleètion machines don't 
have a credit accumulator, the 
200's do. 1 

As for how many spins the 
EP's get, Kahn has made a check 
at the locations and finds they get 
a big percentage of the play. 

At top locations the play is 

"very large." nearly equal that 
of the top pop tunes. 

Standards 100% EP's 
Kahn has already worked all 

of his standard programming on 
to EP's, and they are the only 
El's he boys now, except the pop 
kind which capnot be ignored. 
These are those EP's by such stars 
as Elvis Presley that are not on 

singles. 
He makes a systematic switch 

of the EP's from one location to 

another when, in his estimation, 

the tune has had its full run of 

play at one spot. If he finds any 
EP not getting any play, he pulls 
it off. 

He finds, he said, that there are 
very few such EP's in his catalog 
of standards. 

I've gotten lots of compli- 
ments on my El' standard pro- 
gramming," he said. "A lot of 
people come in to the locations 
just to hear them. 

"They like the wide variety the 
EP's offer among the standards. 
They tell me it's the only place in 

town where they can play such 
music." 

Kahn, besides his music and 
game route, also operates a com- 
bination restaurant and cocktail 
lounge, the "Oasis," in downtown 
Memphis. He has a 200- selection 
unit there programmed with 30 

EP standards. 
He finds regular customers 

coming in just to play some of 

the old favorites that they tell 
him they don't find anywhere else 
in town. 

Public Likes 'Em 
This public good -will EP's 

bring him is the main reason, he 

believes. that an EP- equipped 
(Contiued on page 157) 

Why EP's on Jukes: 
Dollars and Cents 

By JOE 

Extended plays, already an im- 

portant and integral phase of juke 
box operations, will continue as 
an increasingly profitablé part of 
programming, according to Frank 
Witecki, who heads the Wite 
Distributing Company of Gary, 
an operating company. 

"That, however," he adds with 
emphasis, "does not mean that 
EP's will ever replace singles." 

Dollar- and -cents considerations 
will keep EP's alive ad infinitum, 
Witecki opined. 

Operator resistance usually van- 
ishes in the cold, hard light of the 
fact that EP's bring in an addi- 
tional nickel, Witecki said, indi- 
cating the uhlikelihòod of an at- 
tempt to assassinate Sauta Claus. 

' About lima 
Witecki is unconcerned about 

the element of time. 
"An EP does not take twice 

'as long as a single," Witecki 
contended. "Even if it did, how- 
ever, the time lost in the selec- 
tion of singles should be also 
considered in weighing the com- 
parative time-consuming aspects 
of EP's and singles." 

People like bargains, Witecki 
said. They are getting one when 
two plays cost them 15 cents 
instead of 20 cents. 

"An EP- equipped machine is 

bound to gross more than a non - 
EP- equipped machine," Witecki 
'tatud. "To me, that is a fact and 
an indisputable one at that." 

40 EP's 
Witecki said that on his 200 - 

selection machine about 40 plays 
are under EP arrangement. 

Only about 40 per cent of his 
equipment programs EP's, the 
Steel City operator added. 

Package deals are not always 
practicable in a city of greatly 
diverse national and racial ori- 
gins, and Gary, one of the most 

KLEIN 

conspicuous of America's melt- 
ing pots, is an area of high 
sensitivity in ethnic relations. 
This point was stressed with 
gravity by Witecki, as by other 
operators, in this teeming city 
where some 125 languages are 
spoken. 

Many Tastes 
Almost one -third of Gary's 

population is composed of Negro 
citizens. Others by the thousands, 
now living in Gary, came here 
from the rural areas of Tennessee, 
Kentucky, Mississippi and other 
Southern States. For many years 
after its founding in 1906, Cary 
drew its working force from the 
countries of Central, Southern 
and Eastern Europe, and their 
descendants today retain strong 
sentimental attachments to the 
nativity of their fathers. 

Thus the alert Cary operator 
must carefully contemplate many 
conditions and the requirements 
of many tastes in his program- 
ming, Witecki stated. 

He said further that Ire re- 
stricts the use of EP's only to 
200 -selection machines, which 
constitute about 25 per cent of 
his inventory. 

Public Education 
"That EP's will get stronger 

with time is certain. As yet, the 
public isn't educated to it." 

Witecki charges 15 cents for 
a one -sided EP and 25 cents for 
four -play EP's. His conventional 
tolls include 10 cents for singles 
and- 25 cents for triples. Gary is 

wholly on dime play. Witecki 
feels that his credit accumulators 
are beneficial, but, as yet, he has 
not been impelled to experiment 
with the 50 -cent chute. 

Standards EP 
Most of Witecki's standards are 

under EP arrangement. At the 
(Continued on page 155) 

Report From Detroit, 

Memphis and Gary: 
EP's Are Profitable 

Top Artists, EP's 
Spin Good Profit 

Personal programming of EP's, 
rather than the use of the cus- 
tomary "package deal" provided 
with new music machines, has 
been largely instrumental in mak- 
ing a pho -EP music operator of 
a Detroit operator. 

This factor has provided satis- 
factory profit from EP plays for 

Erwin Moss 

Erwin Moss, of Moss Music, de- 
spite the comparative newness of 
EP play. 

Moss uses 20 to 30 EP selec- 
'ions on each 200 -play machine, 
and on all of his new machines. 
This totals about 15 per cent of 
all of his machines, and 5 per 
cent of his average total of rec- 
ords purchased for his mites. 

Name Artists Must 
The reason Moss prefers his 

own programming of EP's to the 
:elections given in the "package 
deal" is that his locations want 
EP's featuring top name artists 
which are not available in most 
'package deals." 

He contends that the "package' 
which features the perennial fa- 
vorites by standard artists has its 
place-and especially so in the 
EP category. But for more spites 
per EP disk. he finds that his 
EP's will pull more plays when 
eaturing today's current hit art- 
ists. 

He adds, however, that the 
standards on El's are not to be 
altogether discounted, as his 
routemen have frequently found 
the occasional standard EP at 
certain locations will pull as many, 
spins as the EP Featuring top 
artists 

Altho he has not kept any defi- 
nite data sheets on the exact 
amounts EP's have produced in 
profit for the firm, Moss is firm 
in his belief that t certain amount 
of his income would not have 
been made if he had not pro- 
grammed EP's according to this 
system. 

Hits and Oldies 
Thus he makes a point to keep 

up his supply of EP's in such 
categories as the latest pop, bal- 
lad and rock 'n' roll ditties, and 
in such types of old standards as 
the Benny Goodman swing and 
Glenn Miller arrangements for 
which there is always demand. 

Singles receive at least 75 per 
cent more plays per ratio than do 
the EPS in his territory, since 
EP plays are set up for 10 cents 
and for 15 cents in a few loca- 
tions, while singles are available 
in nickel, dime and four- for -a- 
quarter play. 

Singles on dime play are chiefly 
programmed on machines which 
have just been converted to dime 
play. Multiple plays are three, 
four or five for 25 cents. Moss 
Music uses credit accumlators, but 
as yet has not installed any 50- 
cent chiites. 

Standards are programmed by 
this firm in two rows according 
to the current popularity meter re- 
cordings of each disk.. His stand- 
ards are not necessarily confined 
to EP's, since he uses pop and 
rock 'n' roll EP numbers. 

75-25 Ratio 
On the average, his machines 

each have about 25 per cent EP 
records and 75 per cent singles. 

He finds that not more than 
25 per cent of EP plays will show 
a profit, and does not consider it 
feasible to move all of his stand- 
ard programming onto EP's, espe- 
cially since a great many of his 
machines are still on nickel play, 
and the cost of conversion at this 
time or in the near future does 
not appear worth -while until EP 
plays become much more wide- 
spread. 

Moss does not follow the all - 
too customary habit of switching 
"library" tunes from one machine 
to another in haphazard form, 
-wither. 

He follows a definite scheduled 
pattern of placing the latest re- 
leases on the top rows, moving 
the others doss-n according to their 
popularity ratings. 

This method keeps the hits, or 
'ha top 10 according to local hit 

:ratings. -directly in the top rows 
:1f the -machines. The only oc- 

(Continued on page 157) 
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SHISH KEBA 
28th. on the Honor Roll Of Hits! 

30th. on Billboard Top 100 

11th. on the Most Played By Jockeys! 

EXcLL SiVEV BY 

ARTERIE 
AND HIS FAMOUS ORCHESTRA 
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MOA CONVENTION SECTION: Extended Play Records 

EP Spirts Pull Steady Coin, 
Make Up 40% of Disks Used 

Good programming to obtain 
top returns for each location is 

more than a matter of simply fol- 
lowing popularity trends, accord- 
ing to Jack Arnold, owner of 
American Amusement Company, 
of Aurora, Colo. 

Forty per cent of all records 
programmed on phonographs op- 
erated by American are extended 
plays, and lack Arnold intends to 
"keep it that way," as long as his 
patrons continue to play the long- 
er-running-disk: 

Aritold, with headquarters in 
Denver's eastern suburbs, and 
with locations thruout the entire 
metropclitan area, has been 
studying programming for more 
than 12 years. From this experi- 
ence he has drawn some clearly 
defined principles which he has 
followed closely ertough to make 
the average return from each of 
his machines well above the na- 
tional average. 

EP's on All 
Altho he operates almost every 

type and size_ of juke box. Ar- 
nold uses EP's regularly on all of 
them, averaging 10 to 15 EP's 
on all 100- selection machines, 
and as many as 50 on a 200 -play 
unit. 

The reason is simply that EP's 
show a continuously - favorable 
profit picture, are much in de- 
mand with his route clientele, 
and even tho they cost Arnold 
80 cents instead of the 45 cents 
to 55 cents he rays for singles, 
their popularity offsets the dif- 
ference. 

"We program EP's on every 
machine," he said, "and we take 
advantage of EP packages offered 
with new phonographs wherever 
possible. Where a large number 
of records are concerned, a pack- 
age is a considerable aid and it 
gives us the opportunity to test 
route reaction at low cost." 

15 -Cent Play 
Wherever American programs 

EP's, Arnold has found that EP's 
priced at a straight 15 cents, two 
for 25 cents, have two kinds of 
appeal. 

First, the EP record, with its 
longer play and two tunes, ac- 
tually represents a bargain to the 
customer who is just getting over 
a recent conversion of Denver 
phonographs to dime play. 

Second, EP's almost without 
exception, appeal most to the 
quality- minded music lover who 
wants to really listen to the se- 
lections he has paid for. 

Ur-til recently, most EP's in the 
old favorite category had little 
appeal to teen- agers, who go for 
rock 'n' roll and rhythm and blues 
times. Now, however, more and 
more varieties of music are cor- 
ing out on EP's, Arnold reports 
teen -agers playing them, too. But 
old favorites are very profitable. 

By BOB LATIMER 

Program Factors 
There are a lot of influences in- 

volved in programmó,g a juke 
box with tunes other than the 
usual "Top 10" or "Top 20" of- 
fered by local broadcasting sta- 
tions, Arnold says. Influencing 
the picture: Type of patronage, 
amount of co- operation he can 
depend on from the location 
owner, requests of location cus- 
tomers. 

To know his location's musical 
needs, Arnold devotes an average 
of six hours each week studying 
the programming requirements of 
the location. Because of this ex- 
tra effort he seldom programs a 

"wrong" tune. 
The programming situation is 

further. complicated for Ameri- 
can because the firtu operates 
juke boxes in all categories, from 
older 40- selection 78 r.p.m. ma- 
chines up to new 200's, equipped 
with 50 -cent coin chutes and /or 
credit accumulators. No matter 
what the machine toed may be, 
however, there are certain stand- 
ard elements which make up a 

good programming system, ac- 
cording to Arnold. 

Station -Op Deal 
First, he takes into considera- 

tion in making a weekly record 
at every location the "Top 20" 
tunes which have been -selected 
by radio stations KOSI in Aurora 
and KMYR in Denver. 

These "Top 20" from the 
"basic menu" in each phonograph. 
But Arnold realizes that the 
stated popularity of many of the 
records is a reciprocal thing be- 
tween his own company and the 
stations, which call upon him reg. 
ularly for information on numbers 
most played on American's routes. ' to other words, we don't al- 
low ourselves to be carried away 
by the , stations selections," Ar- 
nold said. "There are often in. 
stances in which the record in- 
volved would not be on the sta- 
tions' list if it were not for our 
ono recommendation," he added. 

Buying Aids 
Consequently, Arnold averages 

out the radio station selections, 
trade paper national selections. 
and makes up the basic record 
stock, amounting to about 50 per 
cent of the records bought. Then 
he considers the job only partly 
done. 

Next to be considered are "re- 
quest tunes" which have helped 
to both personalize relations be. 
tween American and location 
owners and to build goodwill. Ar- 
nold encourages his location 
owners in heavily trafficked areas 
to make a special point of noting 
customers' requests for specific 
disks. 

Each week requests are picked 
up and turned in to headquarters, 

averaging out to around 10 re- 
quests per location. 

Arnold bends over backward 
to see that he does obtain each 
of the requested records, which 
range . anywhere from Strauss 
waltzes to country and western 
numbers. 

"Nothing is more inclined to 
make the patrons of a bar, for ex- 
ample, more conscious of the 
phonograph than the fact that re- 
quests of their own have been 
placed on it," Arnold points out. 

Old Favorites 
After the requests for each lo- 

cation have been bought and 
routed for delivery, Arnold then 
turns to old favorites," which 
make up most of the remainder 
of the music menu on each box. 

There have been instances, ac- 
cording to the Colorado operator, 
when EP records have literally 
"turned the meter over," particu- 
larly where popular old favorites 
are concerned. 

Arnold currently has seven 
200 -play juke boxes on loca- 
tion in top cocktail bars and 
taverns in both Denver and sub- 
urban Aurora, all of which have 
an average of 50 per cent of the 
music menu in the EP category. 

Spins, as proved by the play 
meter, are steadily profitable. In- 
come on most EP's compares 
favorably with singles, even 
where hit tunes are concerned. 

EP Beats Hit Single 
For example, in a typical Au- 

rora location, an EP recording 
of Glenn Miller's "String of 
Pearls" and "In the Mood" was 
played 30 times in a single 
week. During the same week, 
Buddy Knox's "Party Doll" - on 
the same machine was played 
45 times. 

Report From Denver: 
EP's Are Profitable 

Old favorites is a term which 
Is actually a misnomer, according 
to Arnold, since an.instrumental 
which was popular only two or 
three months back can be con- 
sidered an "old favorite" horn 
the standpoint of play. 

He chooses his "old favorites' 
entirely on the basis of personal 
experience, including Glenn Mil- 
ler standbys, Benny Goodman 
favorites, some Wayne King rec- 
ordings, such timeless favorites 
as "Star Dust," "Deep Purple," 
"String of Pearls," "In the Mood," 
"Mood Indigo," etc. 

'New -Old' Favorites 
A typical "new -old" favorite is 

Elvis Presley's "Love Me Tender," 
which lasted for more than three 
months on its original introduc- 
tion, and has continued to be 
popular wherever it is used, ac- 
cording to Arnold. 

The number of old favorites 
and requests turn out to be 
is guided entirely by the loca- 

tion and the amount of play 
which has been registered in the 
previous weeks. Of course, Ar- 
nold points out, there are in- 
stances in which old favorites 
and requests turn out to be 
the same, as well as those in 
which requests are already in- 
cluded in the "Top 20" pro- 
grammed on the phonograph. 

Finally, on phonographs which 
are compartmentalized into speci- 
fic categories, Arnold adds the 
usual amount of country songs, 
Western ballads and novelties, 
all 'of these selected against the 
yardstick of play potential in the 
location. 

Each Different 
"No two of them are anything 

alike," Arnold emphasized, "but 
the program selection which we 
have developed for one machine 
will usually remain constant for 
that machine until there is some 
sharp change in the nature of the 
location itself." 

(Continued on pane 154) 

AN ELECTRIC TYPEWRITER, parchment title amps and estremi 
neatness are regular aida in music merchandising at American Amusement 
Company. 

ACTUAL ASSEMBLY OF RECORDS for each location is dent le fish w.R -kept record Teem. Note three - 
speed record player on which route mrvicenten listen to "possibles" for semideralen before adding to spot 
inventory. 
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THE YEAR'S MOST EXCITING NE 

Thanks, Ops, we'll see 

you at the MOA 
Convention 

M &S 

e This Week's R &B Best Buys 

11IERE OUGHT TO BE A LAW (Ben Ghazi, B \11)- \ticket' and Sylvia 

-Vik 0267_This tune is taking off very much like their previous 

bit. The record is eery strong in all areas and should make an 

appearance on the charts very soon. This, too. will probably be. 

come a big pop seller. Flip side is :Dearest' (Ben Ghazi, B >li). À 

pies nc Billboard "Spotlight" pick. 

First LP available now! "NEW SOUNDS" LX 1102 

The Billbee,d -April 
13, 1557 

THERE OUGHT 
TO 

BE A LAW 
6/w 

DEAREST 

Vik 0267 

i 
Exclusively 

Personal Management 

BEN -GHAZI Enterprises 
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MOA CONVENTION SECTION: Public Relations 

DO YOU iíß T A P -R PROGRAM? 

Here Are Public Relations 
Facts You Need to Know 

By LEE SCHOOLER 
President 

The Public Relations Board 

I made a speeds at your convention about a year 
ago (May 7. 1936). I told, you that MOA needs 
a public relations program to overcome the bad 
reputation that a few unethical onerastors have given 
your industry. The Billboard (slay 19. 1958) re- 
ported my talk at length for. the benefit of -music 
operators who were not present. 

My ideas seemed to be well received. In fact, 
you responded so enthusiastically that I went away 
Convinced that you had finally awakened to the 
responsibilities you must shoulder for your industry. 

But the time I spent making. that speech and 
the time you spent listening *went straight clown 
the drain. 

A year has gone by. No one has accepted the 
challenge. 

MOA still has not taken positive action to correct 
a situation that is handicapping every music operator 
in this country. 

Several weeks ago, The Billboard asked me what 
I thought of this lack of action. My answer is this 
open letter to the members of MOA and to every 
music operator in the country. I'm going to tell 
you again how you and your industry can get the 
public recognition you deserve. 

Here are some facts of life. There is no such 
thing as no public relations. Public relations is 
what people think of you, good or bad. No one 
is such a complete nonentity that he doesn't inspire 
some sort of reaction in other people. . 

What I'm talking about is theronscious practice 
of good public relations. This has been variously 
defined as winning goodwill, creating a favorable 
"climate" or as bidilding a public image. 

But the definition I like best is simply living 
right and getting credit For it." That phrase tells 
the whole story. You have to behave in a way that 
merits approval, then you ham to let people know 
about it. . 

While individuals, companies. industries and 
nations have been influtencing public sentiment since 
the beginning of time, the profession of public 
relations is comparatively young. It is only in this 
century that business has recognized its responsi- 
bility to the public and consciously set about build- 
ing a reputation for right living. 

Today thousands of :major U. S. companies and 
associations -retain public relations counsel or have 
their own public relations department. One hundred 
top companies recently reported that they spent 350 
million on their pneblic relations programs in 1954. 

Approximately 100.000 people are currently em- 
ployed in public relations activities and they are 
being joined by about 10.000 more each year. This 
is proof that public relations works. 

As you know. one of the principal tools of public 
relations is publicity.. It is thru publicity; that you 
tell the story that will influence the people who 
are important to you. 

But publicity is the second step in your public 
relations. 

First, you see to it that your house is in order. 
Then, and only then, can you start talking about 
yourself. 

It won't do you a bit of good to go after 
publicity if you can't talk honestly. You can fool 
the public only so long. Illusion seldom can stand 

.tire test of time; when disillusion sets in, you're dead. 

You already have one good, honest approach. 
This is than your position as members of a growing, 
economically important industry. 

Few people who see an automatic phonograph 
at the corner soda fountain realize what is behind it. 
That's one reason why they don't take you seriously. 

They don't know that your industry, alone, is the 
direct support of more than 30.000 families or ap. 
pmximately 120.000 people. Add to this all the men 
and women working in the industries related to yours 
and you're pretty important to the national employ- 
ment picture. _ 

People don't see the millions of dollars invested 
in the plants- And equipment making juke boles. 
They never think of the singers and musicians sup- 
ported by you. 

DO don't even realize that rim, as an individual 
owner of 30 or 50 machines, are. a businessman 
with a businessmap's problems and responsibilities. 

What do you do with this factual, paid- hitting 
story? You tell it thru every possible communica- 

Financial editors of newspapers want news of 
industries that contribute 'significantly to the national 
and local economy. s - 

Consumer magazines; both business and general, 
would be interested in various facets of your in- 

'dustry. Then there are the trade publications in 
various related fields. 

A lot of plastiq goes into phonographs find ree- 
òn(s. Why not tell the plastics industry how im- 
portant you are? The same goes for the electronics 
people who make rthe controls for your machines. 

Gaining public respect thru informing the public 
about your economic importance sounds easy. It 
is easy for many organizations. But you have a 
handicap to overcome before anyone will be con- 
vinced òf 'our stature. 

That's where the "living right" part of public 
relations comes in. I' believe, and you know,- that 
the huge majority. of music operators do live right 
by every standard of behavior. But the public 
doesn't.. 

- - 

Unfortunately, the public has been exposed, thru 
bad publicity, to Ilse fringe elements of your in- 
dustry and judges all of you by those few members. 
ft's the old story of One bad apple ruining the barrel. 

Your mature to begin long ago to counteract these 
mistaken opinions makes your task today unneces- 
sarily difficult. It is up to you to take positive 
measures to tell your positive story. 

The crooks in your midst care nothing for the 
industry as a whole or for its good name. It is pp 
to you, as individuals concerned for your own good 
namme, to take over and really do a job. 

In your position, it isn't enough to go along 
doing a decent job day by day. You have to go on 
the offensive. You have to make a deliberate 
effort to build yoirsehyes up in the eyes of your 
neighbors, your local 

. 

government officials, .your 
fellow businessmen. 

Your industry seems to be suffering from a 
giant inferiority complex as a result of the things 
that have been said about you over the years. You 
have to get it thru your heads thaat,you have nothing 
to be ashamed of. There are some bad apples in 
every business and profession, but that doesn't 
keep the other members from accentuating the 
positive. 

This cannot be done overnight. A few news 
releases are net a panacea for the long -time ills of 

Lee Scheeler 

About the Author 
Lee Schooler,is founder and president of 

the Public Relations Board, one of the na- 
tion's largest public relations agencies. His 

names serves many of the. big corporate ames 
á in American industry and has offices in the 
0 0 r major communications centers of the country. 

Its headquarters are in Chicago. 
Schooley is active in a snide variety of f% 

civic and public welfare activities and as a 
producer in radio and television. His WJJD 

q` radio series, "Let's Talk It Over," is the oldest 
discussion program of its kind in Chicago. 
For many years, he was producer- moderator 
for the award -winning television series, "Press 
Conference." 

He was awarded a Certificate of Extraor- 
dinary Service by the U. S. Department. of 
State for a public relations program he car- 
ried out for the government; and he is also 
the recipient of a Freedom Foundation medal. 

His public service interests include the 
immigrants' Protective Leaguée and the 

. Mayor's All Chicago Committee. -He also 
serves as a public relations consultant to a 
number of public agencies in Chicago. 

a business. Nor can the job be done by making a 
few isolated gestures such as giving a machine to 
a charitable organization or a big contribution to a 
cancer drive. The public will 'think you are trying 
to buy. respect. What you do must be part of in 
over -all picture of a responsible businessman inter- 
ested in the welfare of his community. 

It is ois the local level that this phase of your 
public relations program is most important. MOA 
can chart the outlines and carry out certain broad 
programs. but it 'is up to earls individual Operator 
to make these programs work for him at home. 
National magazine publicity, for example, can pave 
the way, but you have to follow tlrni to be identified 
with that good publicity. 

A major way by which you and your industry 
can earn new respect is to build your public rela- 
tions program around a specific problem of great 
public concern. The most logical problem for you 
to attack is that of the teenager. Teen -agers are 
your principal customers and their behavior is 
probably the biggest single problem of our nation 
today. 

On the national level, MOA could net up a music 
scholarship program. It might sponsor psychological 
studies on juvenile delinquency. It might study the 
effects of music on behavior. 

MOA could instigate national or regional con- 
ferences of educators, public officials and the like 
on specific teen -age problems. It could give awards 
for outstanding examples of juvenile decency. 

All of these projects would be evidence that 

righted mat 

www.americanradiohistory.com

www.americanradiohistory.com


" 
MOA CONVENTION SECTION: 

EDI TORi AL 

Public Relations 

How Important Is Public Relations? 
Telling people about yourself is not a very complicated business it you want 

to, and if you're convinced it's important to you, You'll probably want to. 

These simple facts suggest several questions which people in the juke box business 
must answer before reaching a decision about an industry -wide public relations program. 

How important is public relations to the juke box industry? 

Do people in the juice box business care about public relations? 

If both these questions can be answered in. the affirmative, then what is the best 
way for the industry to handle its public relations? 

It might seem to many people that answers to the fitst'ttvo questions are obvious. 
We aren't so sure. 

It is .true that much has been said by people both within the business and outside 
it about public relations. 

But the fact remains that the only action taken in relation to the public has been 
by individuals. Moreover, action taken by most of these people has been more of 
"doing what comes naturally" than in following any organized "program.' 

But let's assume for now that public relations is important to the juke box 
business and that most people, therefore, want good public relations. 

Then what's the best way for the industry to handle it? 

We've said before that sound public relations must begin with an attitude, an 
outlook that's built in; that public relations from the start is necessarily a personal 
matter between a businessman and other people, and that such a businessman must 
have a fundamental conviction that what he's doing is right and good and he does 
care that everybody knows it. 

Giving away a juke box or donating to charities is fine. it is commendable. It is 
good that it is done, but we don't think that as for as public relations is concerned, 
it helps much. ' 

It doesn't tell people what you are and what you do and what you stand for. 
Public relations means doing just that. 

In this issue, Lee Schooler, president of the Public Relations Board, Chicago 
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public relations firm, clearly states some simple facts about public relations as it 
applies to the juke box industry in particular, any business in general. 

If juke box operators want to initiate an industry-wide program, the outlines of 
what's needed for such a program are indicated in Schooler's article, If MOA's leader- 
ship thinks such a plan feasible, it should plan how to put it into action. 

We do not believe that now is the time for such a program, even assuming 
necessary funds could be raised. 

We do believe that MOA should adopt a policy toward juke box public relations 
which would make clear to the public, and to the juke box industry, what approach 
MOA felt advisable for operators in particular, and for the business in general, to 
follow in relating its story to the public. 

The fact is that no group in the business has ever made clear that it was eager 
to state facts about the business to anyone. 

The whole attitude of the 'industry in general seems to be pretty well summed 
up in Schooler's remark that it appears to be suffering from a giant inferiority complex. 
Those in the business seem to take for granted that people have a poor opinion of it. 

The second thing that seeds to be taken for granted is that someone outside the 
business -such as a public relations firm -must solve the problem for them. 

No one knows for sure whether the first is true. If it is true, it is easy to under- 
stand why. Fesv in the business have taken the trouble to set people straight on what 
they read often in the newspapers. occasionally in magazines. In fact, they don't even 
try to set the newspapers or magazines straight. 

As for giving the job of relating to the public to a public relations firm, the time 
for such a move is not now, if ever. The best experts on public relations for the juke 
box industry are the people who know its business. specifically, officers and directors 
of MOA. An even bigger group is MOA's membership itself. 

MOA leaders should make clear MOA's policy on public relations. This policy 
should outline what MOA itself plans for the coming year in the way of relating the 
story of the juke box business to the public. 

We think that in making plain what their public relations position is -and acting 
in accordance with it -MOA will net the stage for a sound public relations approach 
for the industry. 

yilur industry is living right, that you are concerned 
for the youngsters who keep you in business. 

Your job on the local level should be to re- 
operate with the broad projects of MOA. But, more 
than that, it would be up to you to carry out similar 
programs at home, either individually or thru your 
location associations. 

A good public relations pnigram can help you 
only to the extent that you help yourself. 

This means actiWe participation in every local 
endeavor'designed to keep teen -agers ont of trouble. 
It may mean helping to raise funds for a youth 
center. 

it may mean helping to plan teen -age rallies 
with you arranging to bring in recording stars as 
part of the entertainment. it may mean giving a 

banquet for your high school football' team. 
Every town and city has its own special situation 

and offers its own opportunities to be of service. 
It in up to each individual operator to learn how 
he can fit in. Then it is up to him to see that he 
gets publicity credit for the things he does. 

An automatic phonograph manufacturer once 
told me that "If you want good publicity, you must 
take out advertising in your local paper." He 
couldn't have been more mistaken. 

When you participate in public service programs, 
you are helping to make news that your local paper 
cannot ignore. Just having your name appear in 

the page as n member of-a committee can, if it hap- 
pens frequently, identify you in the public mind 
as a, community leader. 

Warning: You must give more than lip service 
to the civic enterprises with which you would be 
identified. The VIP in your area can do his part 
simply by letting his name be used on a letterhead, 
but he's already made his reputation. You have 
to work for yours. 

In all of your local activities, you would, of 
course, have the advice and support of MOA, 

The important thing for you to remember is 
that you, don't have to be afraid to tell your story. 
During a recent discussion over whether to hold a 
press conference in connection with a national con- 
vention, an important official said: 

"It's all right to have a press conference, but we 
ns nst make certain there's no bad publicity as a result 
of it." 

His thinking was just exactly wrong. in any 
situation, the best way to meet the press is head -on 
and with all the facts that bolster your position. 

You'll find that most newsmen will treat you 
fairly if you treat them honestly. But if they think 
you're trying to hide something, they'll do their 
darndest to dig it out. 

A respected newsman, James Reston, of The 
New York Times. once coined a word that describes 
the ideal public relations approach. He said of a 

man about to be unfairly attacked, "He didn't wait 
to retaliate. He 'taliated.' " 

MOA should have begun "Libeling" with the 
facts years ago, but it still isn't too late. It's just 
harder and will take longer. You can't expect to 

achieve success as instantly as the Elvis Presley rec- 
ords on your machines, but once you get going 
your success will last longer. 

If you don't believe that it's possible to wipe 
out years of bad repute, look at the bowling indus- 
try. I think it provides a classic example of an en- 
tertainment business that woke up to its responsibili- 
ties and thereby earned the respect of the entire 
public. 

On a slightly different level, you have the 
movies. With television making terrifying inroads 
on theater business, Hollywood promoted the slogan, 
"Movies Are Better Than Ever." What's more, the 

picture- makers, on the whole, have lived up to that 
slogan. Movies today are better than ever and 
the box office shows it. 

In- both cases, the industries concerned lived 
right and got credit for it. They attacked the 
underlying problem and let the public know what 
they were doing about it. There is absolutely no 
reason why, the music operators can't do the same. 
thing. 

MOA needs a public relations program of at 
least three years' duration to get off to a good start. 
Results are cumulative and stopping too soon would 
mean the virtual waste of all that had gone before. 

The program should be budgeted at $50,000 to 
$75,000 for the first year. As more projects are 
initiated, the budget should be increased to $100,000 
or $150.000 a year. 

i strongly believe that MOA should be joined 
by the National Coin Machine Distributors' Asso- 
ciation and the Automatic Phonograph Manufac- 
turers' Association in this all -out public relations 
effort. 

After all, these groups are. dependent upon you 
and your reception by the public. Certainly you're 
all interested in keeping the juke boxes running 
profitably. 

A public relations program backed by all three 
groups would gain immeasurably thru the inter- 
change of information and idem and thru the added 
strength that comes with greater numbers. 

The impact on the public would' be increased . 

and the results would begin to show up faster 
than if MOA works alone. 

However, this does not mean that you should 
sit around waiting for the other two groups to decide 
to joint you. Delay will only intensify your problems. 

The future of your industry can be great. Get 
off your backs and start some action. 
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PROUDLY 

PRESENTS... 

Billy Ward 
And His Dominoes 

A Smash debut on Liberty 

with a Sensational rendition of 

"STARDUST" 
a, "LUC 

I NDA" 
-41'55071 

the Big Hits are on..... 
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SPECIALS! 

de Cochran 
with a terrific follow up tc his Hit-"Sittini In The Balcony" 

I'M MAD 
#55070 

Margie Rayburn 

EIGHT 
TRAIN" 

#55072 
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Everytime your service 
phone does not ring - 
you make a profit 

when you BUY- 

the Phonograph that proves itself on location with 

Proven time- le sted mechanism 

Proven time- tested lrotatin magazine 

Proven time -teste Iróata ram 

Proven profits zvithl-single tton selection system 

Proven service reliability 
200, 120, 50 Selections 

ROCK -OLA MANUFACTURING CORP. 
S00 N. KEDZIE AVENUE CHICAGO ft, ILLINOIS 

i 
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THE BILLBOARD'S WEEKLY 

Record & Equipment 

Merchandising 

News & Sales Tips 

NEW PRODUCTS 
NEW RCA AM -FM RADIO 
LISTS FOR $199.95 . . . 

A new 12 -tube radio with 
RCA Victor's Panoramic three - 
speaker system has been an- 
nounced by the firm. Called the 
Cordon Bleu (Model 8RF13), the 
new unit has been designed as a 

table model and comes complete 
with brass legs for conversion to 
a consolette. It will be nationally 
advertised at $199.95 in mahog- 
any and $209.95 in light rift oak 
or maple finishes. 

James Toney, vice -president in 
charge of the radio and Victrola 
division of RCA, says that the 
Cordon Bleu is the most power- 

$14.95. The units will make rec- 
ords at three speeds, 33, 45 and 
78 r.p.m., which can be played 
back im ,nediately. The unit is 
used in coniunctio s with a pho- 
nograph and may be used with 
any model. Recording is done in- 
dependently of the phono circuit 
and requires no wiring. The unit 
includes a recording arm, head 
and tracking disk and electronic 
recording microphone. Blank 
disks are included. Extra disks 
are $1.95 for five. 

VOLT -OI IMETER 
FREE FROM \NALCO .. . 

Electrovox, East Orange, N. J., 
manufacturer of \Nalco replace- 
ment needles, announces a boon 
for servicemen in its exclusive 
new Mini - \Teter, a pocket -size, 
pencil -type volt -ohmeter. 

Offered only as a free premium 
with Walco's new Tote -Pak 
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fol radio ever manufactured by 
the firm. Acceptance of their 
high- fidelity phono line convinced 
RCA that Ilse public also will buy 
fine performance in AM and FM 
radio. 

The speaker system features a 
6-by-9-inch speaker for low and 
mid -range frequencies and two 
Sufi -inch speakers for reproducing 
high frequencies. The unit is 
equipped with a jack for a Vic - 
trola stereotape player plus jacks 
for a tape recorder and record 
player attachment, as well as pro- 
vision for an extra speaker. 

HOME DISK RECORDER 
KIT IS $14.95 . 

The Detroit firm, Johnson 
Smith Company, is introducing a 

disk recorder that sells for only 

needle selection, the Mini -Meter 
has been designed to aid the serv- 
iceman in making accurate AC- 
DC voltage and resistance checks 
without pulling the chassis of the 
circuit alder test. 

A direct -reading magnified dial 
on the head of the major probe 
gives clear, accurate readings 
from any angle and eliminates the 
need for glancing back at a meter. 

It is completely self -contained 
and operates on an ordinary pen- 
lights cell. Weighing only six 
ounces, it will lighters the burden 
of servicemen when making calls. 

Listing at $14.95, the Mini - 
Meter is currently available only 
as a premium thnt \Nalco with 
their Tote -Pak selection. Nalco 
may be able to offer the unit in 
regular sale at some future time. 

Details on Ilse needle assort- 
ment and prices are available 
from \Nalco s New Jersey head- 
quarters. 

V -M CORPORATION'S World Wide Festival of Sound 1s the theme of this 
well- balanud window display. This full line promotion spotlights a special 
record offer. V -M dealers sell an LP, Hi -Fi Around the World for 98 cents. 
Banners carry out the World -Wide theme and special wrap -around streamers 
convert V -M phonograph and tape der packing boxes into ivi 
floor display stands. 

How a West Coast Dealer 
Upped Phono Sales Volume 

Volume phono sales call 
for special techniques 

Dealer's best salesmen 
are teen -age customers 

By MARK GIBBONS 
The stores that were responsi- 

ble for the remarkable upswing 
in disk sales last year haven't 
been asleep at the switch where 
phonograph sales are concerned. 
They accounted for a whopping 
$131,000,000 in phono sales in 
1956 and are headed for a new 
high this year. There's a good 
reason why. 

The person who's interested in 
reasons gets a partial one merely 
on entering a record store. Those 
thousands of colorful album cov- 
ers entice the customer not only 
to buy them but to buy the equip- 
ment that can do justice to the 
recorded material in the groove. 
Another partial reason lies in the 
physical appearance and layout 
of the store. Even in the smaller 
shops there's a phonographs model 
or two in the window. And the 
wise dealer makes his record cus- 
tomer walk then the phonograph 
section before he can get to the 
records. That means that every - 
time the customer comes in for 
disk he has to walk past those 
newest phono models twice. In 
short, this dealer is able to call 
attention to new phonographs 
among the consumer group that 
has the strongest level of interest 
in his merchandise. 

Youngsters Sell the Parents 
Creating the interest and cash- 

ing in on it are two different 
things, however. To cash in, the 
dealer has had to learn .a special 
net of sales techniques. Take the 
case of Eldon Nichols, owner - 
manager of University Radio, 
hi -fi and record outlet in Berke- 
ley, Calif. 

As you might gather from the 
shop's name, University Radio 
serves the college clientele as the 
University of California. It has 
been oerating successfully under 
Nichols' management for two 
years. In June, 1955, the month 
he opened, Eldon Nichols grossed 
$395. The average month's take 
at present is about $4,000 and 
growing. Last December the 
shop wrote $11,000 worth of busi- 
ness. 

Nichols believes that his young- 
er customers, those of high school 
and college age, are Ilse best 
drum -beaters he has for moderate 
and higher- priced hi -fi phono- 
graphs. 

"Sell the kids and you're half- 
way home in selling the parents, 
even with a $500 item," Nichols 
says. 

As proof of his contention, 
Nichols points out that between 
65 and 75 per cent of his traffic 
comes from the high schools and 
that the traffic results not only 
in disk sales aplenty but in expen- 
sive hi -fi sets as well. 

"Over the long haul," says 
Nichols, "the kids save their 
money to buy records and the 
next thing you know they bring 
in father with his checkbook to 
look over the hi -fi phonographs. 
Not infrequently, a sales talk is 
unnecessary. The kids are well - 
versed on the various features of 
the models and they do all the 

Coffee time is also buying time at University Radio when the hi -fi fans get 
together on Thursday evenings to listen to new releases and argue the 
terits of Magnavox, Dictograph and Pilot. Average purchase runs about $7 
during these sessions. Per customer purchases -ometimes go as high as $50. 

Manager Ed Carlisle briefs a customer on the features of the new Dictograph. 
She may not have the cash to take the set but University Radio knows there's 
a good chance she can sell its merits to her parents. This philosophy has 
paid off for the store in the past. 

selling on the model they've set 
their hearts on. All we have to do 
is write up Ilse sales slip." 

How do these young customers 
acquire all of this information? 
They learn all the angles by hang- 
ing around Pop Corner. This is 
the namé given over to that sec- 
tion of the store reserved for au- 
ditioning 45's. It's away from 
the LP auditioning booths and the 
noise level is petty high here 
during the after school and pre - 
dinner hour period. 

Caters to Olde- Group, Too 
In contrast to this rather wild 

and noisy afternoon period is the 
Thursday night coffee sessions 
attended by the collegiate and 
young married set. All of Ilse 
stores in this university town are 
open Thursday until 9 p.m. and 
regular ' Nichols customers drift 
in in groups that number as many 
as 30. Coffee is served -on the 
house -while the crowd discusses 
the merits of recent record re- 
leases and hi -fi equipment or 
check the trade -paper ratings of 
reent disk releases. During these 
sessions the listening aooths and 
posts are never idle and receipts 
for unit sales during these Thurs- 
day evening periods have gone 
as high as $30. According to 
Nichols' highly conservative esti- 
mates, the average purchase is 
between $6 and $7. 

Nichols' salesmen are schooled 
in a number of tested techniques 
in handling prospective set buy- 
ers. For instance, they never use 
prepared demonstration records. 
Instead, the customer is invited to 
select tine record of his choice 
from the shelves. An even more 
desirable method is to have the 
customer bring in his own favorite 

Coming 

... in the 

June 3 

Issue 

THE SECOND QUARTERLY 

Tape Merchandising Special 
containing latest news, sales tips and store -tested 
merchandising ideas that any dealer can use to 
boost his sales of blank, monaural and stereo 
recorded toper tape recorders, tope playbacks 
and tope accessories. 

Watch 

for 

records from home so that he can 
make a really strong comparison 
between his own set and the one 
in which he has shown an in- 
terest. 

No Gamble With Quality 
The phonograph stock at Uni- 

versity Radio has been limited to 
three lines- Dictograph, Pilot and 
Magnavox. Prices range from 
$170 :o $650. 

"In limiting one lines to three 
of good quality," Nichols says, 
"we don't take much of a gamble. 
With today's high quality prod- 
ucts, there is bound to be a no- 
ticeable improvement in sound." 

A must in the store's way of 
doing things is the careful check- 
ing of every set sold before de- 
livery. Nichols has no regular 
service department. He d imi- 
sated it when he took over the 
business. In its stead, a top -flight 
serviceman was contracted to 
service all equipment on a time 
basis. 

The store's policy in this regard 
is rigid. Every net sold stays in 
the store for a minimum of 24 
hours for a check-up. 

Jobber Calls Him Aggressive 
It's hard to pin -point any single 

merchandising technique as being 
responsible for the store's rapid 
growth. Distributor Tony Valerio, 
whose Melody Sales Company is 
kept busy filling Dictograph or- 
ders for the Berkeley dealer, calls 
Nichols "one of the most aggres- 
sive retailers we serve." 

"Nichols is a great believer in 
advertising," adds Valerio, "and 
goes along with his wholesalers 
nine times out of 10 on special 
campaigns. That's well above par 
for the rest of our customers. 

University Radio budgets much 
more than the average store for 
advertising. His space is liber- 
ally spread in local high school 
publications, in the University's 
various campus publications and 
in Berkeley's daily newspaper. 
In addition, radio time is bought 
on a regular basis. 
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new leaders new single hits new album- hits 

°*0 *OUR TWO BIG MONEY 

LEADERS HIGH UP ON 

THE NATIONAL (HARTS 

Chess #1653 

"SCHOOL DAYf 
(Ring! Ring! Coes the Bell) 

CHUCK BERRY 

Checker #863 

The Original 

S1,l 

DALE HAWKINS 

*Our New SINGLE Hits 

Chess #I654 
Hitting the Charts 

"OVER THE MOUNTAIN 

ACROSS THE SEA" 
Johnnie & Joe 

Checker #860 

"HEY, BO- DIDDLY" 
Bo- Diddly 

Chess #1661 

"PLEASE SEND ME SOMEONE 

TO LOVE" 
b/w 

"MY ENGINEER" 
The Moonglows 

Chou #1658 

"NO MORE" 
b/w 

"YOU CAN SUIT YOURSELF" 
Bobby Charles 

Argo #5268 

"THE BAMBOO TREE" 
b/w 

"ISLE OF TRINIDAD" 
The Regents 

NEW LOCATION -NEW ADDRESS -NEW TELEPHONE NUMBER 

CHESS - CHECKER-ARGO 
RECORD COMPANY 

2120 So. Michigan Avenue Chicago, Illinois 

All Phones: CAlumet 5 -2770 

*THE BIG NEW ALBUMS 

Chess #1426 

CHUCK BERRY 

"AFTER SCHOOL SESSION" 

(alsa available on LP lí5118) 

Argo #608 

"ZOOT" 
Zoot Sims 

Argo #610 

"COUNT 'EM U" 
Ahnad Jamal 

Argo #611 

"RAMSEY LEWIS and 

HIS GENTLEMEN 

OF SWING" 

Copyrighted ma",, 
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THE BILLBOARD'S WEEKLY 

Packaged Records Buying Guide 
Best Selling Pop Albums Review Spotlight on ... 

Albums are ranked es order of their stational asks strength M 

Me retail level according to The Billboard's weekly me', of top 

dealers in all key marketg. 

1. CALYPSO -Harry Belafonte RCA Victor LPM 1248 

2. LOVE IS THE THING -Nat (King) Cole Capitol W 824 

3. HYMNS -Tennessee Ernie Ford Capitol T 756 
4. MY FAIR LADY- Original Cast Columbia OL 5090 
5. AN EVENING WITH HARRY. BELAFONTE 

RCA Victor LPM 1402 
6. OKLAHOMAI, -Sound Track Capitol SAO 595 

7. SONGS OF THE FABULOUS FIFTIES -Roger Williams.. , , 

Kapp KXL 5000 
8. STEADY DATE WITH TOMMY SANDS Capitol T 848 
9. AROUND THE WORLD IN 80 DAYS -Sound Track 

Decca DL 9046 
10. SPIRITUALS -Tennessee Ernie 'Ford 
11. THE KING AND I -Sound Track 
12. CLOSE TO YOU -Frank Sinatra 

Capitol T 818 
Capitol W 740 
Capitol T 789 

13. 'S WONDERFUL -Ray Conniff Columbia CL 925 
14. THE EDDY DUCHIN STORY -Sound Track ....Decca DL 8289 
15. ELVIS -Elvis Presley RC:\ Victor LPM 1382 

Pop Albums Coming up Strong 
A listing of newer pop albums showing strong trade action- compiled 

Ihm a survey of an major markets. These albums figure aronely m 
potential entries on Cr national best selling pop albums chart. 

1. Rockitl' 

2. Pat 

Frankie Laine 
Columbia CL 975 

3. Eydie Gorme 

4. Day By Day 

Pat Boone 
Dot DLP 3050 

Eydie Comae 
ABC -Paramount ABC 150 

5. Here's Little Richard 

6. Waltz With Lawrence Welk 

Doris Day 
Columbia CL 942 

Little Richard 
Specialty SP 100 

I awrence Welk 
Coral CRL 57119 

Most Played by Jockeys 
Albums ue ranked in order of the greatest number of plays on disk 

jockey radio shows thruout the country. Results are based on The 
Billboards weekly survey among Me nation's disk locket's. 

I. LOVE IS THE THING -Nat (King) Cole Capitol W 824 
2. STEADY DATE WITH TOMMY SANDS -Tommy Sands... 

Capitol T -848 
3. CLOSE TO YOU -Frank. Sinatra Capitol W 789 
4. ROCKIN'- Frankie Laine Columbia CL 975 
5. SUDDENLY IT'S THE HI- LOS- Hi -Lo's Columbia CL 952 
6. CALYPSO -Harry Belafonte RCA Victor LPM 1248 
7. 'S WONDERFUL -Ray Conniff Columbia CL 925 
8. AN EVENING WITH HARRY BELAFONTE- 

Harry Belafonte Victor LPM 1402 
9. EYDIE CORME-Eydie Gorme ABC -Paramount 150 

10. FOUR FRESILLIEN AND FIVE TRUMPETS - 
Four Freshmen Capitol T 763 

Spotlight on Sound 
BANJO AND 'BONES IN HI-FI (1 -12 ") -Epic LN 3360. 

Hi -fi- philes will get their kicks from this disk if they play only the 
chimes on Band 4, Side. 2 ( "The Chimes of Iron Mountain"). Other 
noteworthy sonic goodies include the cymbals, traps and xylophone. 
In fact, the sound thruout this good -natured record is stunning.. 
THE MAGIC ISLANDS (1- 12")- Decd( DL 9048. 

Aside from the fine orchestral and vocal reproduction, this disk 
could attract sound addicts for such natural and man-made effects 
as sea -gulls, surf and the very low frequency boat whistle that serves as 
an intro to the music. 

Pop Albums 
FAIR AND WARMER! (1 -12 ") -June Christy. 

Capitol T 833 
June Christy's previous album, "Something 
Cool," was a smash. In a sunny mood, the 
thrush is equally appealing: Her radiant pro- 
jection of bright, cheerful tunes adds up to a 
choice buy. Clever, modem orking by Pete 
Rugolo enhances the package all the way 
thru. "Fair and Warmer" should easily coast into 
the best selling league. Attractive cover fits 
the gay mood. 

Send-Classical Albums 
GRAND TOUR (1- 12 ")- Philharmonic- Symphony 

Orchestra of New York; Andre Kostelanetz, 
Cond. Columbia CL 961 
This is Columbia's. "Buy of the Month" for 
June. -.Like' their previous $2.98 "buys," it's 
first -class merchandise, what with the name 
value of Kostalanetz and the N. Y. Philhar- 
monic. The program is comprised of such acces- 
sible items as "Blue Danube Waltz," "Pomp 
and Circumstance" and Dvorak's "Slavonic 
Dance No. 10." Performances are sparkling 
and the sound is great. 

Jazz Albums 
JAZZ IMPRESSIONS OF THE U. S. A. (1-12") - 

Dave Brubeck Quartet. Columbia CL 984 
An extremely salable jazz package concerted 
with impressionistic Brubeckian sketches. Ex- 
cellent soloing gives material's descriptive 
qualities real delineation. The drumming of 
recently acquired Joe Morello gives the group 
a rhythmic solidity, unity and tastefulness, it 
never has enjoyed before. Jazz dealers can 
safely order in quantity. 

THE JIMMY GIUFFRE (1 -12")- Atlantic 1254 
Most unusual, appealing jazz program, and it 
could sell up a storm. Trio is Giuffre (mostly 
clarinet, some tenor and bari), with Jim Hall, 
guitar, and Ralph Pena, bass. As leader says, 
it's folk- songsy, bluely, down -homey . 

natural." It's also soft, intimate and mighty 
easy to take. Could sill as mood music. Won t 
blaze any new trails musically, but it won't. 
get anybody mad either. Try "The Train and 
the River,' or "Crandad Suite." 

Country & Western Albums 
THE SONG OF ROBBINS (1 -12") -Marty Rob- 

bins. Columbia CL 976 
The timing of this package is perfect for dealer 
sales. Robbins is riding high both in the country 
and pop fields with White Sport Coat," and 
this present package will surely prove attrac- 
tive merchandise. Performance-wise, it is great 
-a combination of blues and ballads by Hank 
Williams, Fred Rose and others (none of his 
owns including "I'm So Lonesome I Could 
Cry, Lovesick Blues; etc. The arrangements 
are true country -no choral groups -and there's 
a bit of yodeling. Robbins seems at the height 

of his power and wisely is not compromising 
his talent. 

HANK! (1 -12 ") -Hank Thompson. Capitol T 826 
Considered by many the outstanding band 
in the country field, this album may be re- 
garded as solid, standard merchandise. It is 
well recorded, very danceable, and there are 
vocals for each selection. Latter include pop 
and country standards, and Hank Thompson 
originals. Included are "Someone Can Steal 
Your Love Fróm hie," "String of Pearls," 
"Don't Get Around Much Anymore." Quite a 
pop appeal in the material, obviously. Excel- 
lent sound, 

Country Sacred Albums 
NEARER MY GOD TO. THEE 11 -12')- Louvin 

Brothers. Capitol T 825 
This is the first 12 -inch package cut by the 
Louvins. Their reputation in the sacred field is 
already established via a string of hit singles 
and personal appearances. This album in coun- 
try- sacred territory is bound to sell. The selec- 
tions include standards as "Nearer My God to 
Thee" and a good number of originals. 

SACRED SONGS (I -12") -The Chuck Wagon 
Gang. Columbia CL 988 
This fine sacred package by one of the big 
standard groups in the field will find a steady 
sale in the c.&w :sacred market. The recording 
sound is exceptionally fine. The general tone 
of the album is one of quiet exaltation and 
happiness. Selections include "A Beautiful Life," 
"If We Never Meet Again," "Love Is the Key," 
rte. 

- Album Cover of the Week - 
A't AFRO - CUBANAS 

C--Hi-FrJ 

DANZAS AFRO- CUBANAS, Westminster XWN 18435. As 
display piece. the value here are obvious. The beautiful model 
exemplifies all the fire, life and passion of the torrid, primitive 
Afro-Cuban tempos, and few will want to pass her by. Striking 
cover will aceount for a heap of sales. Excellent photo by 
Leste. L. Krauss. 

Reviews and Ratings of New Albums 

Populos Classical 
MEYER DAVIS CORDIALLY rNVIITES 

YOU U 
Meyer Davis Ork (1 -12 ") 
ABC -Paramount 176 

With current vogue for tune -heavy 
society dance disks, this one by the 
top name in the field has to enjoy 
healthy action. There are 25 show 
tunes and standards played mainly in 
peppy "businessman's bounce" tempo, 
except for two waltzes and two 
rhumbas. Unquestionable appeal to 
Middle-aged sports. Classy corer is 
appropriate. 

BANJO AND 'BONES IN HI -FI 78 
The Uptown Firehouse Brigade, Mac 
Pollack and Allen Roth, Cond. (1 -12 ") 
Epic LN 3360 

A light -headed collection of marches 
and band music that echoes a by- 
gone era. Most of the selections were 
composed by "Uncle" Henry Fillmore, 
who has no peer in writing for the 
"smear trombone." This is a foot- 
tenpin', back- slappin friendly kind of 
composing that's sure to have a 
following in many areas. Dealers 
eso had any success with Epic's 
earner "Gentlemen, Be Seated" bane 
a tepeater to this one. - 

(Continued on 'page 117) 

KABAI.EVSK'. SUITES FRtrt COLAS 
BREL'GNON AND THE COMEDIANS 

The Philharenla Oreh. of Len - 
don, Wilhelm Schuechler, Cond. and 
the Parus Consnsatory Orth. Harry 
Hulick, Cond. 3I-G -M E 3566 66 
Logical pairing of Kabalevsky s en- 

gaging suites. broad, energetic and iron, 
cal. "Comedians" does not compare, how- 
ever. with Fiedler or Ormandy venions ln 
interpretation or audio. "Colas Breug- 
non' fares better (even tho previously 
released and now recoupled `ere,, boast- 
ing fairly, spacious sound. 

SCHI:MANN, PIANO CONCERTO 
AND OTHER WORKS FOR PIANO 
AND ORCH. (1.12 ", Sondra Bunco-, 
pianist. The Pkllharmenia Orel, of 
Hamburg, Arthur Winograd, Cond. 
M-G -5I E 3513 64 
Neither, interpretation nor recording of 

the mnieno sao challenge top competi- 
tion by Rubinstein, Serkin. Ltpaui and 
Gieseking. Album includes "Introduction 
and Allegro Appassionato" end Introduc- 
tion and Concerto Allegro" -saner re- 
corded only once, and [ormet new to 
lone -play. Combination may be sold to 
buyers who beaker for "completeness" 
in eollmine. 

(Continued on page 119) 

Jazz 
mlTH STRINGS ATTACHED u 

Wild Bill Davidson (1 -12 ") 
Columbia CL 483 

Essentially a jazz album that has 
strong elements of pop and mood 
buyer appeal. D. Kincaide's writing 
for this unlikely mátchiag of the 
Dixie front line -- trumpet, trombone, 
clarinet -and strings, gives music defi- 
nite, rather than expected watered - 
down taste. Treatment of standards 
from pop and Dixie repertoire gives 
jocks a segment of latitude that win 
appeal to mother and dad, romantic 
daughter, and even that finger -snap- 
ping young man around the house. 

LEE KONITZ INSIN'DB N14I 82 
(1.12 ") 
Atlantic 1258 

Fire Konitz In many months. and 
it packs unusual interest in that one 
side features the modern 8110 star in 
his tint outing on tenor. Kooks 
has been lending toward a more san. 
guina, less frigid approach, and on 
tenor ne s almost gutty. His alto is 

still highly personal, lyrical and ab- 
sorbing. Outstanding cover. This 
one should sell nicely. 

(Continued on page 119) 
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Nil 
,.EMSOnü MANAG[M(M: IICO OOP, 

Zï smash -hit album 
on RCA ZTICTOR by' 

CKEY ROONEY 
One of today's hottest talents 
in a sensational performance 
of everybody's favorite songs 
by George M. Cohan and other show biz greats! 

RCA`IICTOR ,1? 

MICKEY ROQNEYSINGS 

GEORGE M. COHAN 
WITH VAN ALEXANDER AND HIS ORCHESTRA 

MILT " 1 alii S I 

LPM1520, EPA 1 -1520 

Backed by RCA yICTOR'S "Yankee Doodle Dandy" Promotion. 
Big size, big schedule national advertising 
In such magazines as LOOK, NEW YORKER 
and PLAYBILL for an entire month! 

2 
Special mat ads for newspaper advertising by 
dealers and distributors! 

A 

3 
Nationwide grass -roots disc Jockey promotion! 

4 Sales -inviting point -of -sale material! 

CASH IN ON THIS SUMMER'S NATURAL RUNAWAY HIT ALBUM... ORDER A BIG SUPPLY TODAY! 

RCA-VICTOR 0 
rm4ADIO CORPORATION OF AMER. 
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Reviews and Ratings of 
New Popular Albums 

Billboard's Music Popularity Charts . 

"Short Arms and Long Pockets" Is 

in the vein. For variety, Desmond 
includes folk -Ilke "Flowers on the 
Hillside." Good ork backing helps 
span the Trinidad -Tin Pan Alley 
distance, 

Continued from page 115 

SPEAKING OF LOVE 78 

Shirley Jones and Jack Cassidy (1 -12 ") 
Columbia CL 991 

The featured artists are Mr and Mrs. 
in real life but, Independently, they 

have established reputations on the 

musical comedy stage. In their first 
album together they bring warmth 
and talent to a program of love 
songs (mostly duns) from musks) 
comedies and operettas. With such 

composers as Friml, Herber, Kern 
and Romberg, the disk should bare 

ready sate in the over -40 group. 

LOUIS AND THE ANGELS 77 

Louis Armstrong with chonn and ork, 
conducted by Sy Oliver (1.12 ") 
Decce DL 8488 

An interesting experiment In coo- 
tenting vocal (ones, with a light, 
lilting fens chorus and lush striage 
backing the fam0ifr gravel warbling 
of Satchmo on a group of heavenly 
theme standards -"When Did You 

Leave Heaven7" "A Sinner Kissed 
an Angel," etc. Good conversational 
was for locks and solid sales item 
for 11 dealers, with wider potential 
at pop than most ether Armstrong 
packages. 

PARIS NIGHT LIFE 78 

Various Artists (1 -12 ") 
Columbia CL 978 

Anyone who has ever bought a rec- 
ord by any French artist Is a camral 
for this one. It's a collection of 12 

songs by 12 different French artists 
(including the well -known Patachon, 
Jacqueline Francois and Juliette 
Greco) that ranges from philosophical 
and love ballads to Gallic rock and 

roll. To spice the musical din for 
U. S. consumption, Columbia has 

included French versions of "Stemple' 
at the Savoy" and "Ballade de 

Davy Crockett." Demonstration could 
widen the market for French tepee 
tory here. 

PIANO AFTER MIDNIGHT 
I,1e Bushkin (1 -12 ") 
Epic LN 3345 

Relaxed, fluid piano solo work wiW 
an ad lib, intimate quality makes 
this LP an excellent programming 
source for jocks with mood music 
Begs slightly on the hip side. Assisted 
on some aides by a group of ace 

Nag musielans (Jo Jones, Buck Clay- 

7$ 

DEALERS! 
Increase Profits 

Increase Sales . 

Here is that extra service to 
moods. A reliable and auth 
your customers can depend 
TODAY'S TOP TUNES. 

ton, Eddie Safranskl, etc.) Bushkin 
scores with a group of standards - 
"lt I Had You," "At Sundown." 
etc., and two originals. Good sake 

potential for urban areas. 

CALYPSO FOR DANCING 74 

J. C. Heard (1 -12 ") 
Epic LN 3348 

A new role for swing drummer J. C. 
Heard, who acquits himself well in 

relaxed, fluent style. Pilch for calypso 
dance trade is amply supported, altho 
armchair segment can enjoy selections 
on their own terms. Latter will 
especially like "De Gas Pipe She's 
Leaking, Joe." "Calypso Drums" 
features exciting percussion solo. 
Good cover. 

COWBOY'S LAMENT 74 

Gordon MacRae (I12 ") 
Capitol T 834 

Most of these tunes are the solid 
old workhorses of the Western field - 
"The Last Roundup." "Wagon 
Wheels," "Tumbling Tumbleweed," 
etc. But MacRae, in his warm, on 
sretta-type baritone, injects a pleas- 

ing quality of newness. Hard to see 

this as mars market material, but 

the name value of the singer, now 

widely associated with the "Okla- 
homa" and "Carousel" sound track 
albums, is strong enough to sots a 

moderate but steady sale. 

THE SONGS OF BOBBY SHORT ....73 
(1-12 ") 
Atlantic 1262 

Bobby Short, already a big favOtlle 
to the smart niteries, makes a arms 
bid for coin from the record buyers 
In his latest package. His witty, 
dynamic approach to a tune is loaded 
witb perso0al110 that really coma 
across. Previous sets by the talented 
entertainer have gone fairly well, 
but this can do belief with lust 
little shove from the dealets..Cletet 
cover will also spark sales. 

JOHNNY DESMOND GOES CA 
LYPSO 73 

(I.12') 
Coral CRL 57129 

Singer goes threequeum way ca- 

lypso, blending island mannerisms 
with lop know -how. Clever arrange- 
ment brings "Yes, We Have No 
Bananas" into calypso told. Comte 

. . PACKAGED RECORDS 

LUSH LIFE 73 

Joe Mooney (142 ") 
Atlantic 1255 

Here are accordionist Mooney's in- 
terpretation of tunes often associated 
with him -"Nina Never Knew." 
"Croy She Calls 1,1e," "Polka Dots 
and Moonbeams," etc. Material Is 

abetted by Mooney'. own pixieish 
vocalizing with M. Hinton, bass; 
O. Johnson, drums, and L Robin- 
son, guitar, filling out the quartet. 
Tha pop -semi Jazz offerings should 
be well received by the small Santa 
01 sophisticates who are fans, and 
the striking nude on the covet, well 
displayed, could make many new 
friends. Jocks will find good pro. 
gramming here. 

HONKS TONK IN SILK 72 

Doc Bobby (1.12") 
Epic LN 3347 

This package should chalk up both 
pop and rhythm and blues sales. 
Booby, a favorite at Harlem', Apollo 
Theater, plays a sock brand of r.A,. 
organ on eight selections, along with 
a couple of flashy mood music sees 
("Ebb Tide," etc.) and ballads. 
Booby's performance la strong that 
out, but album will probably sell 

best on strength of exciting, hard - 

driving r.At. sides, which are loaded 
with tees appeal. 

THE DEFINITIVE PEARL BAILEY ..72 
(1-12") 
Columbia CL 985 

Bailey fans will treasure this new 

collection or reissues. Many of those 
sly tunes, sung with the gal's diem 
chanted arched -eyebrow styling, are 
included, such as hat's Good 
Enough for Me," "Toed,' and with 
Hot Lips Page, "Baby It's Cold 
Guttide." Cover, with 23 black and 
white candid shots of the singe m 

action. lacks display power. However, 
enough of the singer's fans will know 
about thll to make stocking limited 
copies worthwhile. 

WALKING ALONG KICKING flit 
LEAVES 71 

Fred Lowery whistling with' ork, Owen 

Bradley, Dir. (1 -12 ") 
Dace DL 8476 

Veteran blind whistle, Lowery in 
nostalgic standards rice's), Lagoon." 
"Far Away Plied," elf.) in usual 
tasteful, trilling fashion, with an 
able assist from Owen Bradley'. ork. 
A sentimental change of pace for 
looks with adult audiences. Package 

has solid males future in limned mar- 
ket for whistling wax, 

'ROUND MIDNIGHT 75 
Hazel Scott (1.12 ") 
Dacca DL 0474 

A tasty collection of less familiar 
show woos and other Items that are 
standards to the intimate -type club 
crowd. Scott performances are su- 
perbly controlled, lightly improvisa- 
tional with a nod to recent Jazz 
trends in the phrasing. With a little 
promotional push, this disk could do 
well Certainly worth demonstrating 
to customers with a taste for more 
than a rock and roll beat. 

THE. ZODIAC SUITE 68 
Morrie Paramor Oa 1142") 
Capitol T 10073 

Musical horoscope by the English 
mood music export interprets 12 signs 
of the Zodiac in ternis of waltzes, 
tango, rhapsody, etc. large Otk. em- 
phasizing strings, is supplemented by 
15 voices. Good package for back- 
ground music and for horoscope 
followers. Excellent recording, 

PICTURE$ IN MUSIC 66 
Frank Perkins. Cond. (1 -12 ") 
Decca DL 8467 

Title conveys good notion of con. 
tents which consist of original ork 
unsettles in the Leroy Anderson man 
net. "Fandango." "Shindig for Skele- 
tons;' "'the Toy Automobile" are 
some of the vignettes that encompass 
a variety of moods in slick style. 

FINGER ON FIRE 64 
Arthur Smith and His Crackeriacks 
(1 -12 ") 
M G -M E 35 -25 

Smith is a e.Aw..oriented virtuoso or 
the guitar, banjo, mandolin, fiddle sod 
accordion. In this album, his digital 
talent on all these Monuments is show. 
cased. Material is bright and swingy 
and well recorded, but package, lack- 
ing current name power nr sufficient 
cover flash, appears destined for tough 
sledding. 

CORERS: " FRANKIE AND 2011555" 
Mary Mayo, Danny Scholl, loan Co. 
burn. Nat Frey 11 -12 ") 
ht-G -M E 3499 

A "musical play" on the American 
regend, written in terms of popular 
song. Blues- slanted score receives 
"show -album" treatment, following 
story line. Itho Individual num- 
bers could stand alone. Danny Scholl 
and Mary Mayo do most with mate- 
rial, which is effective but not strik- 
ingly original. Album will have to 
find its way lacking Broadway or 
IV send -off. 
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50,000,000 
RECORD JACKETS SAY: 

ì:EeK Yo(JR 

N 

M 

MR. RECORD DEALER: 

ARE YOU PREPARED 

FOR THIS BUSINESS? 

Check <he Socket of any top-selling LP - 
Columbia. RCA -Victor, Mercury. Capitol, 
Westminster, Vox, ate. - and you'll find 
an important message urging your e.t.a,ar 
to have his needle tot0101e4 regularly .. 
changed at the first sign of wear: 

You can provide this vital service with 
Wake Needle Inspection Microscope - and 
sell the high volume, long profit diamond 
and sapphire needles your customers weed. 

Today, hundreds of these precision -made, 
high power microscopes are 
in use by profiewise Wsleo 
dealers from coast -to- coast. 
You can get one too - and 
cash In on the biggest 
needle "push" in history. 
See your distributor, 
or write 

Trade Name of 

ELECTROVOX CO., INC. 
SOB Iaklie St., East Orange, N. ). 

a day 

to be 

proud of . . 

customers that competition de- 
entic purchose recommendation 

on. You con profit by using 

TODAY'S TOP TUNES 
AVAILABLE EVERY OTHER WEEK 

TO HELP YOU BOOST SALES 

It's a colorful 4 -page folder (61 /241/2" 
per page) that carries The Billboard's 
HONOR ROLL OF HITS with the best sell- 

ing records of each tune. 

h also shows bast selling Popular 
Jose and Closskal long Play albums 
It also lids best telling Country 6 
Western and Rhythm 6 Blues records 
your dore name. address end lele 
phone number will be imprinted tree 
ea swell copy et Today's Top Tunes. 

they are ready to be moiled to your 

customer list to bring them Into your 

store. They can be pions! M each 
customer's purchase to bring him bock 

for more soles. They con In used 
as counter giveawoy and In your 
listening booths to stimulate sales 

MERCHANDISING DIVISION the Billboard 
2160 Patterson Street. Cincinnati 22. 05Io 

Yes, I want to stimulate my sales with Today's Top Tunes 

which I understand is Issued every other week. 

Trial order 100 copies, S 2.00 
250 copies, 4.00 

Send me: Every Issue until 500 copies, 6.00 
further notice 1,000 copiés, 11.00 

M, store name address and phone number will be printed free on each 0099 

as shown blow. 

Store Name: 

Addrev 

City & Stater 

Phone. Ordered by 

825 

You'll have 

a sockful, too 

when you handle 

Wbcor 
High Fidelity Fonografs 

Tape Recorders and 

Diskchangers! 

Sell the line that 

sells the fastest . a e 

sell Webcor! 

L_ ISM Ma NM 
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HOP ON THE POLKA WAGON 
WITH THE WORLD'S LARGEST MANUFACTURER OF POLKA RECORDS 

MUSIC FOR EVERYBODY!! 

BEER BARREL POLKA 
Gene Wisniewski and Orch. 
DLP 1209 

DREAM POLKA 
Frank Wo¡narowski and 0ts. 
DLP 1210 

"FOLKA-Utt,i timt,1 

POLKA- TIVELY YOURS 
Ray He213 nry and Orch. 
OLP 1 

VIOLINS PLAY FOR ME 
Ray Henry and Orch. 
DLP 1228 

LT) CD, f!/3IIN4 
Lr 

K 

DOMINO POLKA 
Ray Henry and Orch. 
DLP 1208 

tOVE S 

PODA 

LOVERS POLKA 
Jehnnle Bemba and Orch. 
DLP 1225 

OPEN THE DOOR POLKA 
Gene Wisniewski and Orch. 
DLP 1204 

POLKAS 
Johnnie Bomba and Or. 
DLP 1212 

Walter Wok and Orch. 
DLP 1226 

TROMBONE POLKA b SAXO- 
PHONE OBEREK 

Ray Henry and Orch. DLP 1233 

TAMI OURINE POLKA 
Walter Wok and Ord. 
OLP 1206 

FINGER DANCE POLKA 
Frank Woinarowskl and Orch. 
DLP 1202 

POLKAS 
Various Artists 
DLP 1211 

POLSKIE TANCA 
Various Artists 
OLP 1224 

POLKAS 
Gene Wisniewski and Orch. 
DLP 1214 

CLARINET POLKA 
Ray Henry and Orch. 
DLP 1203 

BABY DOLL POLKA 
Steve Adamcayk and Hungry Six 
DLP 1201 

,7,6( /474, 

POLSKI[ WALCB 
Various Artist. 
DLP 1231 

CUBAN POLKA 
Gene Wisniewski and Orch. 
DLP 1223 

CHOP BUEY POLKA 
John 1w.BBoobs end Oaeh. 

POLKAS 
Store Adamcayk and Hungry Sig 
OLP 1215 

BILLY COAT POLKA 
Stare Adamcayk and Hungry Sirs 
DLP 1229 

TRUMPET POLKA 
Ray Henry and Orch. 
DLP 1222 

POLKA 
Gene Wisniewski and Orch, 

FERRY BOAT POLKA 
Frank Vginarowskl and Orch. 

KING OF THE POLKA 
Frank Wolnarowski and Orch. 

POLKAS 
Eddie Zima end Or. 

HELEN POLKA 
Frank Wo¡narowski and Orck, 

DLP 1221 DLP 1220 DLP 1217 DLP 1216 DLP 1227 

ALSO AVAILABLE ON EP'S 60 LP'S by the First of the Year 

DANA RECORDS 315 W. 47 St. (Plaza 7 -8140) New York, N. Y. 
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Reviews and Ratings of 
New Classical Albums 

(:ontit(ucd_ ff.onl page 115 

$ URINACH: SECOND SYMPHONY 
(1 -12") The Pbilharmoeia Oren. of Haas - 

burg. Arthur Winograd, Cond. MC -M 
E. 3510 63 

Spanish folk themes dominate entire 
symphony which should appeal to Ha- 
memo lovers. Writing Is direct, relies on 
dance rhythms. Turin's ingratiating 
"Rhapsodic Sinfonica" for piano and 
etch, in glib performance, provides suit- 
able material for completing record. Re- 
cording is bright but somewhat thin. 

CASADrSUS: VIOLIN AND PIANO 
SONATA NO. 2. á QUINTET FOR 
PIANO AND STRINGS OP, t6 (1 -12 "1 
Gaby Casadesus, plant,; Daniel Gullet, 
Walla; The Gullet String Quartet. 
81-C-M E 3521 57 

Elegant cbantber works in post -Faure 
style by the eminent pianist do not make 
an easy, obvious appeal. Writing is bril- 
liant. especially in the plano pan, but 

lihle Sly as In introduction to poten- 
tial buyers, who will be limited. Com- 

poser's wife, Gaby, is outstanding in en- 
semble. 

RIMSKY - KORSAKOFF: SCIIEHERA- 
ZADE ( ORIGINAI. CO VIP L E. T E) 

11.12) National Philharmonic Oreb., 
Mateo. Tbonus, Cond. Hells wood 
LPH 101 49 

With some 25.ehoaes already on the 
market, prospects for this Inferior disk 
would seem slim even at 51.49. Sound 
of the "National Philharmonic Orchestral' 
has the typical quality of Russian re= 

cording, of over a decade ago. Other 
low -price merchandise now available has 
superior features. Sexy cover might at- 
tract some before auditioning. 

ONE HOUR OF THE BEST OF THE 
BALLET (1.12 ") Hollywood LPN 
1113 - 47 

Another example of third -tale, second- 
hand recording of first line material. Per. 
petrators remain anonymous on label. The 
$1.49 price will sell hit in certain out- 
lets, but regular disk shops should beware. 

Reviews and Ratings of 
New Jazz Albums 

Continued gout page 115 

/On 'LV, BABY 80 

Paul Smith Quartet 11.12") 
Capitol T 829 

Excellent Lee Friedlander cover in. 
seals package with strong display 
*aloe, and rho pianist Smith never 
probes his material too deeply, he 
is a fluent. attrax'tiVe, if somewhat 
Vìck' modern. . Sales appeal 
should be heaviest to periphery jazz- 
r.p buyer, and set it Bood bet to 
grab off its shire of sales in both 
areas. Diverse progeeje should at- 
tract plays from pop and jara locks, 
spice. Try "Invitation" or "The Man 
1 Love" as demo -bands. 

tenof and improved alto- plus clever 
cover will make this a better than 
average jars seller. Try "You're My 
Girl" with alto, or "How Now Blues" 
with tenor. 

Number of Releases 
This Week 

Label Pap B&B clew 
ABC -PARAMOUNT .. 4 .... - ..,. - 
ARGO 1 .... - 
ATCO 1 .... - .... 
ATLANTIC 1 .... - .... - 
ATLAS 1 .... - .... 
BAKERSFIELD - .... - .... 1 

CAPITOL 3 .... - .... f 

CHESS - .... 1 .... - 
CHIEF - .... 1 .... - 
COLUMBIA 4 .... - .... - 
CONCEPT - ... - .... 1 

CORAL 0 :... - .... - 
DECCA 3 .... - .... 2 

DE LUXE 2 .... 1 .... - 
DOT 4.... -.... 2 

FEDERAL - .... I .... - 
HERALD - .... 1 .... - 
IMPERIAL - .. 1 .... - 
JAXON - ... - .... 1 

JOSIE 2 .... - .... - 
KEY 1.... -....- 
KING 2 .... 1 .... - 
LIBERTY 1 .... - .... - 
LONDON 1 .... - .... 
MANSFIELD 1 .... - . ... - 
MERCURY 4 .... 2 .... - 
METEOR 1 .... 1 .... 1 

MODERN - .... 2 .... 
VASCU 3 .... 
OLD TOWN 3 .... - .... - 
PARIS 1 .... - .... - 
RCA VICTOR 8 .... - .... - RHYTHM- .... 1 .... - 
RKO UNIQUE 1 .... - .... - 
SALEM 3 .... - .... - 
STYLETONE 1 .... - .... - 

SURF RIDE 78 
SUN Art Pepper and his groups (1 -12 ") 

Savoy MG 12089 1 ST 
This 12 -inch conversion of two plc- RVE 
Viet', Pepper West Coast Net on Dir s.IK 
covery, is a boon to the lus buyer. 
Side one features Pepper with rhythm. sII.h1A 
and Is highlighted by sparkling linear s 11A 
Flip ce- features J. Montrose se (seat. \LEE 
interalay between the te-s horns. Pee- 
per Ts a paragon of rhythmic and 

ZOOT SINS GOES TO JAZZVILLE....79 melodic Invention thruout. 10T, 
(h -12 ") 
Dawn DLP 1115 

The beat of the more recent Stms sax 
showcases, but still not up to artist's 
previous packages which rp- featured 
B. Brookmeyer. Sims' name, his strong 

RECORD 
PRESSING 

PLANT 
New York Area 

Seeks Production Manager for LP 

division. Must have good bask. 
ground, experience, management 
and aggressiveness. Eventually to 
tel. full control production of en- 
tire plant. Please write, giving full 
information, including starling sal- 
ary and phone number. All replies 
strictly confidential. Write 

Box 101 
The Billboard, 1564 Broadway 

New York 36 

Audio Books Sell! 
THE BEST 

of 
MARK 

TWAIN 
17 hilarious 
stories and 

sketches. 
Four 16 rpm 

records. 
$4.95 

Three Series. 
Religious, 

Great 
Literatura, 
Children's 

Stories 

send far 
Catalog 

AUDIO BOOK COMPANY 
St. Joseph, Michigan 

LEE MORGAN SEXTET 76 
(1.12'3 
Blue Nao 1541 

Morgan, one of the nsust promising 
of trumpet modern,, in another tine 
set of performances. Aided by a 

"cooking'. rhythm section, and general 
high level of ensemble and solo play. 
Ing -i.e., H. Silver, H. Mobley -this 
swinging mainstream package should 
do well with jars buyers if shown. 

. Morgan .certainly is someone to 
watch closely in months and years 
10 come. 

MUTED JAZZ 75 
:onah Jones (1.72 ") 
Capitol T 839 

Slue s typogropiticot error, the rating 
on this album appeared last week as 
70. 

AFRO-CUBAN KENNY DORIIAM 73 
(f -12 ") 
Blue Note 1535 

Title is only hall true, for one side 
of This collection spots straight jazz 
blowing with a quintet tanning thru 
steel. If boppish. Dorhom originals. 
Trumpeter Dorhect is in fine form 
thrum; more colorful within Afro - 

Cuban rhythmic frame. lime tracks 
spot Blakey, J. Johnson, Mobley. etc. 
Latter have been released before; 
quintet sides are new. Worth price 
lot solo and rhythmic neat. Should 

. be able to find busses among both 
Latin and la a clientele. 

Tough to Find 
Continued front page 20 

awl make hit recordings if be 
plrys, by today's standards - a 
square' guitar. 

"I then suggested that it he is 
really looking fo'r a bad sound he 
himself should have played the 
guitar. He thought this was sheer 
genius. Why didn't he think of 
that himself? , 

"In conclusion re tells me Its is 
finding it equally difficult in find- 
ing 'good' really bad songs, and 
that he can't get them from Tin 
Pan Alley inasmuch as the pro 
either is reluctant to, produce or 
just can't 'write down.' 

"Again I suggested he stand on 
any street cornet and try 'pot luck' 
with just anyone that happens 
along. Inasmuch as everyone 
writes songs, who knows that he 
might find what he's looking for. 
As a matter of fact, just yesterday 
the firm found an 'inspired' song 
by using this method. The title ... 
'OH HUM. " 

66 .... Iv .... l'- 

'Girl in Town' 
Cwltumed hon. page 20 

To Merge Or Not to Merge? 
Continued from page 19 - 

ideas get scarcer, and competition 
keener, and the demand for quali- 
fied personnel more acute, the 
need for steady, secure operation 
can and .will be fulfilled by con- 
solidation - by companies pooling 
their resources. 

It's no secret that- a number of 
large, important deals currently 
are being negotiated. Some of the 
bigger singles indics, including 
ABC -Paramount and Dot, report- 
edly have shown interest its West - 
minster,a strong, quality package 
line. Owner - operator Archie 
Bleyer has been the chief objective 
of sseveral companies which have 
expressed an interest in buying his 
Cadence operation. The packaging 
know -how of Liberty Records has 
drawn strong interest- from Several 
outfits which can afford to buy 
that know -how along with the 
company's other assets. Imperial 
and Atlantic are outer operations 

hand for her deadpan, wryly cootie 
capers as Marthy. Wallace, as the 
sailor, Mat, is engaging both as an 
actor and in his handling of the at- 
tractive ballad, "Look at 'Er." 

'This tune, already disked by 
Ralph Young, Tommy Leonetti 
and Cony Martin, has the makings 
of a hit. An even stronger possi- 
bility is "It's Good to Be Alive," 
a bright ballad, which has been 
waxed by Sylvia Syms, who made 
a hit out of "I Could Have Danced 
All Night," a similar type tune 
from "My Fair Lady." 

Eddie Fisher has a disk of "Sulr- 
shute Cirl," and "Did You Close 
Your Eyes ?" while Arthur Feidler 
has the Latter paired with "You're 
My Friend Aintchar in instnh- 
lncntal versions. Theme music from 
the overture has been disked by 
Hugo 1Vinterhalter, Buddy Breg- 
man and Nelson Riddle, and each 
rates as good programming fare for 
jocks. The "Sunshine" tune, which 
gets a belted harmony trio vemion 
in the show, for the biggest hand 
of any song, could be a sleeper. 
Meanwhile, RCA Victor is cutting 
a cast package Sunday (26) for re- 
lease by June 1. 

Ren Crevait. 

toward which 'covetous eyes have 
been cast. 

For some time, several of the 
better jazz labels have been for 
sale, usually with the condition 
that their current owner- operators 
continue under the new ownership 
as artists and repertoire men. Some 
of these outfits were started by 
fans because they wanted to spend 
their time recording jazz. Instead 
they have found themselves with 
printers and pressing plants and 
trying to collect motley from dis- 
tributors. "if we had a Pat Boone 
or a Presley single for them. they'd 
pay their album bills " -this from 
one discouraged jazz manufacturer 
recently. 

Records arc becoming big busi- 
ness, and there's big capital look- 
ing to get in. Buys and mergers 
are in the wind, atie it's more than 
likely that the field will see several 
new bona fide "majors" before the 
year is over. 

Folk Songs 

FRANCES FAYE 
sings Folk Songs 

BCP 6017 

Jamestown Fest 
FF /Frances Faye is full of fire 
only more so. Frances positively 

Continued from page 20 

deejays, educational groups, etc,. out -Fayes herself in this incom- 
are being supplied with a calend.0 r 

of Festival events and much his parable 12" LP. Russel Garcia 

songslontheEP, 
revelant to the' conducts "Green Sleevé," "Frankie 

Thus far, the Jamesto..m call! and Johnny," "Clementine," St. James 
mission has ,perte about $25,00,- YI f 
000 on the Festival. 

Olman,afterhegetsexplitatin Infirmary," 5 others, 2 medleys. 
rolling on the EP and its four 
songs, will go to Europe during the DON'T MISS I T 1 

. 

sommer to do a series of albums 
for his ow. firm, Olman Music, 
Inc. use original material 

BETHLEHEM British and Continental pop com- 
posers. He will also cut some 
sacred material, the copyrights of 
which are held by Schirmer s. RECORDS New York Hollywood 
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MONEY- MAKERS ALL! 

Jubilee Current Best Sellers 
#5216 fool Water b/w A little on the lonely Skie 

-Th Four Tunes 

#.5218 "How About" b/w "How (an You Nol Belleve" 
-Delta Reese 

#5219 "Miracle In Milan" b/w "Breaker of Hearts' 
-The Stylera 

#5282 On forgotten Street" b/w "To Belong" 
-Don Rondo 

#5283 "A Rose and A Prayer' b/w With This Ring I Wed" 
-Bob 

Thee 

Whalen 

Just Released on Jubilee 
#5284 "From the Moment I Met You 

b/w "Dear Miss Lonely Heart" -Sherry Parsons 

#5285 "Dandy Lion' b/w "I Must Have Your Lorin- 
-Gene -Gene Nash 

Josie Current Best Sellers 
#812 

#814 

#815 

#816 

#811 

"Sager, Sugar" b/w "About That Gal Named Lou" 

-The Cadillac: 

"Letters" b/w "With This Pen" 
-Todd Randall 

"More Il Over Baby" b/w "She Took the Whale Shebang" 

-Mel Jackson 

"The Other Man" b/w "Re, Na" 
-Danny Lamege 

"Gonna find Me a Bluebird" b/w "Love While You're Yang" 
-Darryl Roberts 

Just Released on Josie 
#818 

#819 

#820 

"Im Tears" b/w "I Believe In You" 
-Virginia Lowe 

"Close" b/w "ho Young to Selle Down" 
-Gene Lewis 

"My Giri Friend" b/w "Broken Hearts" 
-The Cadillacs 

Port Label 
#5000 "There Goes My Girl" b/w "Tell Me Yeu Love Me" 

-The Chancellors 

Blue Chips Label 
#0013 "Echo, Eche, Eche' b/w "Charmaine" 

-Don Lee 

Winley Label 
#215 "Florence" b/w "Hey little Girl" 

-The Paragons 

#105 

#101 

#108 

Whirlin' Disc Label 
"Picture of Lore" b/w "Soft and Sweet" 

-The Continentals 

"I Really Love You" b/w "What Do You De" 
-The Channels 

"Tonight b Forever" b/w "Magic Mirror" 
-The Wheelers 

Produces of 

JAY GEE RECORD CO., INC. 
315 West 47th St., N. Y. C., PL 7-8140 

Pick Disks Early for Extra 
Plays to Make Programs Pay 

"Find' art operator who pro- 
grams well. and you'll find a suo- 

cessful one" is a phrase coined 
by Hank Tronick, who was gen- 
eral manager of Minthorne Music, 
Seeburg'distributors, for 11 years 

before joining C. A. Robinson 
Company recently as partner. 

Tionicic's theory, when applied 
to California Music, headed by 
Sam Ricklin and Gabe Orland, 
proves correct. The company is 
highly successful. 

And tlse cempans' programs 
studiously and. carefully for both 
machines on new locations as well 
as those on the route. 

California Music, along with its 
success in Operating, has also be- 
come a factor in the. record one - 

stop field. This naturally gives 
Orland, the route manager, and 
his men 'an advantage that is not 
shared by other operators. 

California Music's one - stop 
places puts at the disposal of their 
operating arm a stock of records 
valued at $50,000 and sales peo- 
ple in specialized music fields 
who cari help them program. 

Basic Pattern 
California Music, lsovvever, fol- 

lows a basic pattern that can be 
used by any operator in any part 
of the nation in selecting tunes 
for the machines. 

To study this formula for suc- 
cessful programming, both Rick- 
lin and Orland were asked to 
outline how they set the tunes 
for a machine to be installed in 
a new location. In answering, 
they started from scratch. 

"The first thing that we would 
do in a case like that." Ricklin 
said, "is to talk to the location 
owner and find what hype of 
music his patrons prefer. From 
this basic information, the ma- 
jority of the tunes selected would 
be those most likely to appeal to 
the regular customer." 

Study Lists 
With this information in hand, 

Ricklin, who devotes most of his 
time to the one -stop business, and 
Orland would study a list of 
tunes in the requested category 
or categories. Altho there would 
be other selections to be put on 
the machine to fill out, Ricklin 
and Orland would draw upon 
their long and vast experiences to 
supply these. 

There are many ramifications 
to the problem. If the spot where 
the new machine is to be placed 
requires special music -Spanish, 
rhythm and blues, Western tunes, 
polkas - these operators would 
call upon the knowledge of their 
specialists in the one -stop section, 
the primary advantage over other 
operators. 

Sales Experts 
' Ricklin, who likes pop tunes, 
recognizes the importance of art- 
ists like Dave Brubeck in the jazz 
field, but it would be folly to fill 
the machine with too many re- 
cordings of such an artist. Here 
the sales representatives would 
be helpful in supplying sufficient 
tunes to make the list attractive, 

(Continued on page 122) 

By SAM ABBOTT 

CABE ORLAND. standing, and Sam Ricklin, of California Music, study 
a master list of tunes fora machine to go on a new location. The list 
is sent to the stripping room for the titling and then to the shop. The 
master list gives a complete story of the tunes that are on the machina 
and that have been removed. 

WITH THE MASTER LIST IN HAND, Norris Frasier, second from left. 
checks with Martha Delgado, at his left, for records for the machina. Misa 
Delgado is a specialist of Spanish music and makes suggestions as to which 
tunes should be featured. 

AL CEGARRA, RIGHT, helps Norris Frazier load the machine for the 
new location. They work from a master list that spots each record on the 
machine where Ricklin and Orland, veteran operators, have instructed. 
Time in the make -ready is saved thre this method and a reference of 
all tunes, used or currently playing, is available. 

CALIFORNIA MUSIC, headed by Sam Ricklin and Cabe Orland, 
moved into its own new building late last year. The music machine 
operating division of the company is here along with the one -stop, which 
Puts nearly $50,000 worth of records at the disposal of the juke lees firm, 
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SPIN- 1 l Uir.L l-IRS t 

"BABY -0" 
"STAY BY MY SIDE" 

Jimmy Isle 
BALLY # 1034 (7-1034) 

"MELODY No. 9" 
b/w 

"HEADIN' NOME" 

Teddy Phillips 
BALLY .# 1036 (7 -1036) 

BREAKING FOR A BIG HIT! 

"LITTLE WHITE LIES" b "1492" 
Betty Johnson 

BALLY # 1033 (7-1033) 
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,6s C.' ry;PrA 

great eart war` 
luve- lyric ballads by 

THE OTHER WOMAN 

UNDER SUSPICION 
A 

record no. 3727 

R E C O R D S 

aofiltioe 

Pick Disks Early to Up Pla y s 
Continued from page .120 

If the location wanted pop, 
r&b, or Western, Buddy Robin- 
son would be asked to assist. He 
has a wide interest in music and 
has been in time record field since 
1943. During the past 14 years 
he was with Decca in the record- 
ing studios and later a salesman 
for Coial Records before joining 
the company. He also has a large 
personal collection of records, 
which gives him the feel that is 

needed in finding the potential 
revenue -getting qualities of a 
tune. 

Here ism Los Angeles where 
many spots require Spanish mu- 
sic.. Ricklin and Orland would 
follow practically the some sys- 
tem of picking the tunes for it as 
they did the spot that wanted 
progressive jazz. Martha Del- 
gado, who has been with the firm 
for seven years and orders the 
Spanish recordings. would submit 
her ideas as to what would at- 
tract plays. 

Now that suds an initial list 
has been compiled in the office, 
the second step is to send it to 
the stripping room, where From 
the master list the title stops are 
made. The master list is filed for 
future reference. 

. Tune Removals 
Records that ale later removed 

from time machine are scratched 
from the list. As new records are 
lohded. they are added to the 
s'efcrcnce file. This method gives 
the fine a ready reference as to 
what tunes have been sled and 
what is current. 

The strips and the master list 
are then sent o the phonograph 
route shop. where Noris Frazier 
and Ai Cegarra, time routemen 
who will install time machine, take 
over. They will obtain the rec- 
ords from the stock in time one - 
,top department. 

The program for the machine 
has been outlined and they need 
only follow time instructions that 
have been passed to them. This 
saves time, and inserts the rec- 
ords in the spaces where Ricklin 
;Ind Orland want them. 

welcome operators to MOA 
room 25 

JBLtd7G 

RECORDS 
P.O. Box 717 

Del Mar, Calif. 

THE BEST IN 
POLKA RECORDS? 

FRANZ SCHERMANN 

and THE MINERS 
and 

RAZZBERRY 
REYNOLDS 
ALI STAR POLKA BAND 

The Most Played Records 

ea Beer Tavern Jukeboxes 

QUALITY PRINTING 
Since 1908 .. . 

Record and Transcription Lobes 
Can Labels -Pressure Sensitive Stickers 

Album Corers- Record Sleeves 
Ilooklels- Catalogues- General Prinnt 

Service and Quality on 
*very lob regardless of sise 

21 -hour service a less on record labels 
Price Ilse on labels and albums on 

request. Phone for represemative- 
BArclay 7 -8560. 

Jawood L. Anderson, Inc. 
9 MURRAY ST. N. Y. 7, N. Y. 

No Pat Answer 
Both Ricklin and Orland real- 

ize the importance of careful pro- 
gramming for they are doing it 
daily in the one -stop as well as 
for the route. They do not be- 
lieve there is any specific formu- 
la package deal that can be used 
time after time Dr is applicable 
to all locations. 

"You can't tell people what to 
play," Orland sized up the situ- 
ation. "There are so many dif- 
ferent kinds of music, each to suit 
a particular taste. There are 
Westerns, polkas, progressive jazz, 
Hawaiian, Latin -and eacl:'lmas a 
specific market. Any one type in 
the location that prefers another 
kind is not good business." 

"The job of programming is not 
easy," Ricklin added. "There are 
charts that are available but the 
operator must guess weeks ahead 
of the charts' listings as to what 
will attract play. 

More Play 
"After a tune hits a chart. it is 

certain to be played. In the 
meantime, it is the operator's 
problem to select tunes that are 
potentially chart material. If he 
studies programming. he can get 
several weeks of additional play 
on a record before it is listed. 

"It is money in the operator's 
pocket to select these tunes. Ile 
cannot afford to pick tunes witty- 
oily. If he appraises a tune 
properly -he will receive the 
extra plays. If he waits until it 
is on the charts, he has lost a 
couple of weeks or more of rev- 
enue. In this business he has to 
get all he can from a tune. Timis 
is where programming pays off." 

Recording companies give 
much consideration to times they 
plan to release, agreed Ricklin 
and Orland. To a large degree 
this protects the operator. but one 
cannot just buy everything that 
is heavily promoted. 

Know Music 
Rickin and Orland maintain 

good relationships with, both the 
recording companies and the art- 
ists. Because of this, they are well 
informed on what is happening 
in the field. - 

Ricklin entered the music op- 
erating business in 1935 and had 
time first Bell System Telephone 
music-installation. It was built by 
Rodney Pantages, of Maestro Mu- 
sic. Quite by accident, California 
Music moved into the record 
business early in the 1940s n.itle 
the sale of used and surplus 
records. 

California Music recently be- 
gan using.a special selector strip 
that was the result of three years 
of research. It is a parchment 
transparent slip that facilitates 
reading and provides quicker 
selection by the patron. The 
strips, however, are more expen- 
sive than the conventional ones 
and are supplied by a paper mill 
that makes them on order for this 
operation. 

"These strips make the piece 
of equipment that costs $1,500 
or so look like the fine device 
that it is," Ricklin declared. 
"There is no use putting that 
much money into a machine and 
then have faded titles that are 
hard to read." 

Ricklin and Orland are strong 
for good equipment kept in top 
working condition. These go 
hand -in -hand with solid pro- 
gramming. 
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CLOONEY 
A Rosie is a sweetie is a 

sure -fire hit! And the latest 
disc from our own ever- lovin' 
gal is no exception. 

"Mangos" is on the charts 
and still climbing. Hop on 

for a highflyìng tour of 
Hit Heaven! 

Mangos b/w 

Independent (from 

"Bells Are Ringing ") 
Rosemary Clooney with 

Frank Comstock 

4 -40835 

ROBBINS 

MATHIS 
With its Not for Me to Say" 
already well under way on 

the charts, it's clear that 

Johnny's on a one -way street 

to Dame Fortune's house. 

This listing was Johnny's 
first Columbia release, 

and it's a lulu! Watch for 
heavy action as more and 

more people come under the 

spell of the lad's 
terrific style! 

Wonderful! Wonderful! b;`w 

When Sunny Gets Blue 

Johnny Mathis with 

Ray Conniff and His 

Orchestra and Chorus 

4 -40784 

Marty has it, and its being 

bought on all sides! This is 

the tune that broke the C &W 

barrier and made a terrific 
impact on the "pop" market 

too! It's on the charts in 

both camps and hasn't 
shown a sign of slowing 

down yet, so come on in 

and get your share! 

A White Sport Coat b/w 

Grown -Up Tears 

Marty Robbins with 

Ray Conniff 

4 -40864 

LAINE 
Frankié got his eleventh 

golden record for "Moonlight. 

Gambler," and this latest 

release is coming into the 

home stretch to make it an 

even dozen! That's the way 

Frankie is -Mr. Sella 
million himself! 

Love Is A Golden 

Ring b/w 

There's Not a Moment 

To Spare 

Frankie Laine with 

The Easy Riders and 

Paul Weston 

4 -40856 

See you at 

the 

Columbia 

Records 

Exhibit, 

Booth 12 at 

the MOA! 

May 10, 20, 

and 21. 

RAY 
Johnnie's spectacular style 

has won him a spectacular 
following -from which it 
follows that his latest release 

is in gear and off in a cloud 

of dust ... star dust! 

Another tremendous seller 
from the lad whose name is 

on the charts in DAY -GLO! 

Yes Tonight, Josephine 

b/w No Wedding Today 

Johnnie Ray with 

Ray Conniff 

4 -40893 

FOUR LADS 
Four young men about -town 

who know what it's all about. 

They also know how to 

deliver it as is plainly evident 

from the long string of 

successes to their credit. 
This latest is hot on the heels 

of "Who Needs You" and 

man, we mean it's HOT! 

I Just Don't Know b/w 

Golly 

The Four Lads with 

Ray Ellis 

4 -40914 

HITS ARE ON 
HOTTEST COMPANY IN 

COLUMBIA \°) 

THE BUSINESS 

RECORDS 
® "Columbia" Q Marcas Reg. 

A DIVISION OF Cat 
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WEST COAST BELLS 

ARE RINGING' bten E 
1tÁ8 

,Ñ0-NgC 

l7 
for... 

"A NATURAL IF 
THERE EVER WAS 
ONE" 

DM SMerNteeti 

"DYNAMIC NEW 
DISTINCTIVE 
SINGER" 

Jelm Harvey-HO 

EAStUY fNOR 
SINGER le 
DO B-- 

SAN FRANCISCO RECORDS 111 KEARNY, SAN FRANÎISCO 

And a Big Kiss 
From Ree to Everyone 
for Their Kind Help! 
A NEW, EXCITING VOICE 

THAT ROCKS WITH WARMTH, 
TALENT, COLOR AND CHARM. 
ALL WRAPPED UP IN A NEAT 
PACKAGE. 

Now exclusively on San Fran- 
cisco Records. 
Four sides just released with 
the tasteful backing of the 
Eddie Duran Trio. 

"WHEN I FALL IN LOVE" 
"FALLING IN LOVE WITH LOVE" 

"YOU TURNED THE TABLES 
ON ME" 

"I'M GLAD THERE IS YOU" 
(and. Iwo LP albums in the making) 

JJ 

JJ 

JJ 

JJ 

JJ 

JJ 

JJ 

JJ 

JJ 

JJ 

JJ 

JJ 

164 -BROWN JUG POLKA 

145 -WISH I WAS SINGLE AGAIN 

167 -TICK TOCK POLKA 

166 -JUST BECAUSE POLKA 

154 -BLUE SKIRT WALTZ 

152- MEMORIES WALTZ 

171 -YOU WALTZ 

148 -I'M IN LOVE WITH YOU POLKA 

156- WEDDING WALTZ 

168 -TAKE ME BABY POLKA 

147 -HAPPY ANNIVERSARY WALTZ 

176 -HELLO STASH POLKA 

liii ?dally 
AMERICA'S FAVORITE 

ON 

JAY JAY RECORDS 
FOR THE BEST -SELLING 

POLKAS 
* 5 GREAT POLKA 

HI -FI ALBUMS 

JJ 1004 -POLKA BANDSTAND FAVORITES 

JJ 1003 -NEW SOUND IN POLKAS * 
JJ 1001- INTERNATIONAL POLKAS 

* JJ 1002 -POLISH POLKAS 

JJ 1005- POLKAS BY MIL -ED AND KUTTA 

* 

DISTRIBUTORS - 
OPEN TERRITORY 

AVAILABLE 

Write, wiro or phone 

JAY JAY RECORD CO. 
2603 W. AUGUSTA BLVD. 

CHICAGO 22, ILLINOIS 

BRUNSWICK 8 -5360 

M. O. A. 
SEE 

BOOTH 59 
Ba EA ra tS'a e P3 r P-7 P3 !_l !a 0s Ps PB is Pa =A P3 `7 F3 Pa Pa !a PZ 3 ra ra 5a F9 F3 BA Fa Ta A 

YOUR AMERICAN RED CROSS IS ALWAYS THERE AFTER DISASTER STRIKES 
Pa !uruPzrwru riMaKaruKaRaPARakatiRs Ra RARsTarARaPa Pa Pl Pz Pa t1 F3 R F-Jt- 3PaRaEDtsRBRB 

Time, Costs Keep 
EP Program in Red 

A veteran operator finds ex- 
tended play record programming 
unprofitable because he has not 
been able to switch his equip- 
ment to dime play. He needs a 

dime to make EP programming 
pay. 

Another operator who is op- 
erating at dime play does not 
program large numbers of EP's 
because he does not feel they get 
enough play to warrant it. 

Both are Detroit operators. The 
first is Frank Antaya, of the A A 
Phonograph Service Company. 
The second is Vincent Meli, of 
the Melotone Music Company. 

Antaya established his route 
here eight years ago after many 
years as serviceman for the Don- 
ald Fielding Company in On- 
tario, Canada. He.considers him- 
self a relative newcomer to the 
business here, and his business is 
still too much in the "growing 
pains" stage to be able to launch 
into EP plays like large-scale op- 
erators can do. 

His route cannot afford to dis- 
regard competition's nickel play 
machines, nor can he afford the 
costs of conversion to dime play 
for EP's on any large immediate 
scale if location owners ignore 
his dime -play machines in favor 
of nickel play elsewhere. 

Admits Growth 
He hopes, however, that EP's 

on dime play will become the rule 
here in the not too far future, 
since more and more operators 
are putting in the EP's on the 
dime play. 

Antaya has managed to secure 
dime play for EP's in about 5 per 
cent of his locations, but finds it 
still useless to attempt it where 
nickel play is the favo'ite. 

And EP's on nickel play is not 
considered by him to be at all 
feasible in view of the length of 
playing time and subsequent loss 
of spins by singles during that 
additional time of play. 

The A A Phonograph Service 
routes will be given more EP play 
in the future as soon as he can 
afford to put them in. 

Other than his inability to 
swing his nickel play to dime 
play for the EP's, Antaya does 
not consider the EP's in any spe- 
cial way as unprofitable. 

Having been required to pro- 
gram the amount of EP's he has 
at present simply because he 
could only purchase on EP's the 
tunes demanded by the custom- 
ers, he has not felt any noticeable 
loss or gain from the EP plays 
that he does have available. 

Antaya finds that, in program- 
ming, the best spins given the 
EP's on his routes are those fea- 
turing top hit artists, especially 
Lawrence Welk and Elvis Presley 
numbers. 

Frank Antaya 

"When a customer wants to 
hear a hit artist such as Welk or 
Presley, he doesn't care what kind 
of disk it's on -he'll play that 
disk. 

Most of Antaya s machines, are 
set at nickel play, five for a quar- 
ter. 

He considers EP play such a 

strong possibility that all opera- 
tors will be eventually forced to 
adopt it to satisfy demand, 
whether or not they can recognize 
it as profitable play system. 

He now uses 45's, 78's and a 

few EP's. He expects soon to use 
(Continued on page 143) 
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"START MOVIN" 

IN 
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II . 

IV 

2 GREAT EP's 
EG -7184 EG -7185 

from the 
SMASH EPIC ALBUM 

DANCE TO THE MUSIC 

OF LESTER LANIN 
also available on 

LONG PLAY -LN -3340 

FO 
Epic 5 -9216 

EPIC 
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FOUR COINS 

SHANGRI -LA 
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KOI1ORROLL of H1T5 
This 
Week 

TRADE MARK REG. 

THE NATION'S TOP TUNES For survey week ending May 15 

W eeka 
Last ea 
Week Chart 

I. All Shook Up 
By Ods Blackwell -Elvis Presley- Published by Presley -Shalimar (BM() 

REST BELLING RECORD: E. Presley, Vic 20-6870. 

RECORD AVAILABLE: D. Hill, Aladdin 3359. 

2. Little Darlan' 
By M. Williams -Published by Bxcelloree Mtuic (BM) 
REST SELLING RECORD: Diamonds, Mercury 72060. 

RECORD AVAILABLE: Gladiolas, Escelto 2101. 

3. Round and Round 
By Lou StallmanJOe Shapiro -Published by Rush (BAS) 
BEST SELLING RECORD: P. Como, Vic 20-6815, 

RECORD AVAILABLE: W. Sotek, Dana 2120. 

4. Dark Moon 
By Ned Miller -Published by Dandelion (HMI) 

BEST SELLING RECORDS: B. Guitar, DM 15550; O. Storm. Dot 15558. 

RECORDS AVAILABLE: H. Hawkins, Vic 20-6910 

5. White Sport Coat 
By Marty Robbins -Published by Acufl -Rose (8h11) 

BEST SELLING RECORD; M. Robbins, Cot 408M. 

RECORD AVAILABLE: J. Desmond, Coral 6(835, 

11. Why Baby Why? 
By D)xonFlarrison- Published by Wmneton Music Corp. (BMH 

BEST SELLING RECORD: P. Boone, Do: 15575. 

12. I'm Walkin' 
By Al Domino -D. Bartholomew -Published by Reeve (BM) 
B EST SELLING RECORDS: F. Domino. Imperial 5478; R. Netson, Verve 10047. 

12. Party Doll 
By Jim Bowen-Buddy Knox -Published by lactic Music (BMI) 

BEST SELLING RECORDS: B. Knox, Roulette 4002; S. Lawrence, Coral 61792. 

RECORDS AVAILABLE: Roy Brown, Imperial 5427; W. Mantoue, Dec 302)0. 

14. Butterfly 
By A. September -Published by Mayland -Pesky (BMH) 

B EST SELLING RECORDS: Andy Williams. Cadence 1308; C. Oracle, Cameo 105. 

RECORDS AVAILABLE: B. Allen, Eldorado 505; B. Carroll, Batty 1028; Darlene 
Gillespie, Disneyland 51; B. Williams, Coral 61793. 

15. Four Walls 
By Marvin Moore & George Campbell -Published by Spling(leid (BM) 
REST SELLING RECORD: J. Reeves, Vic 20 -6874 

RECORDS AA "AILABLE, D. Collins. Coral 61828; J. Lowe, Dot 13569. 

1 8 

2 10 

3 12 

7 5 

11 5 

ritt 
Weck 

Weeks 
Lau ea 
Week Chart 

6. Come Go With Me 
By C. E. Quick -Published by Od -Pee Bea (Mil) 
BEST SELLLNO RECORD: Dell- Vikings, Dot 15538. 

RECORDS AVAILABLE: Federals, De Luxe 6112; S. Gale, Dee 30321. 

7. Gone 
By S. Rogers -Published by Hill A Range (WI) 
BEST SELLING RECORD: P. Husky. Cap 3626. 

RECORDS AVAILABLE: R. So,b', Dec 29755; B. Wayne. Mercury 71070; J. Weber. 
COI 00852, 

7. School Day 
By Chuck Berry -Published by Arc Music (BMI) 

BESI SELLING RECORD: C. Berry. Cbea, 1653. 

RECORDS AVAILABLE: T little, Brunswick 55007 

9. So Rare 
Ry Jerry HerstJack Sharpe- Published by Robbing (ASCAP) 

BEST SELLING RECORD: J. Dorsey, Fraternity 755, 

10. Love Letters in the Sand 
By N. Kenny, C. Kenny do Coots -Published by Bourne (ASCAPI 

BEST SELLING RECORD: P. Boone, Dot 15570. 

RECORD AVAILABLE: M. Wiseman, Dm 15578. 

Second Ten 

8 11 

4 11 

10 5 

12 6 

21 2 

8 10 16. Rock -A -Billy 
By W. Harris- Deane- Published by Oxford (ASCAP) 

BEST SELLING RECORD: G. hlitche(I, Col 40877. 

RECORDS AVAII.ABI.E: Darlene Gillespe, Dtsneyland 52. 

13 11 

6 13 

5 14 

20 2 

21. Marianne 
By Gil0ysoe -Dehr- Miller -Published by Montclore (BM) 
RECORDA AVAII.ABI.E,: Gilkysoa. Col 40517; Hi(Onppera, Dot 15337; B. Ives. 
Dec 302)7; Lane Brother, Vic 20ó9t0 

22. I'm Sorry 
By Buck Ram- Tintwuu -W. White -Published by Algonquin (8M) 
RECORD AVAILABLE: Platters, Mercury 71032. 

23. Mangos 
By S. Wayne, Lihbey- Published by Redd Evans Musse Co. (ASCAP) 

RECORDS AVAILABLE: R. Cooney, Col 40935; B. Morrow, Mercury 7(091; R. King 
Mori.. Dec 30330. 

23. Ninety -Nine Ways 
By Charlie Gracie -Published by Mayland Music (BMI) 
RECORDS AVAII.ARLE: C Gracie. Cameo 107; T. Hunter, Dot 15548. 

23. Yes. Tonight, Josephine 
By W. Scott A D. Goodman -Published by Robert Astor Music (BM) 
RECORD AVAILABLE: J. Ray. Col 40893. 

17. Empty Arms 
By 1. J. Hunter -Published by Ivory Music (80180 

BEST SELLING RECORD: T. Brewer. Coral 61805. 

RECORD AV.A1I.ABLE.: 1 J. Hunter. Atlantic tt28. 

17. Pledge of Love 
By Redd -Published by Lin (861) 
BEST SELLING RECORD: K. Copeland, imperial 5432 
RECORDS AVAILABLE: D Conlin, Mercury 71079; D. Hart. Reserve 118; J. Janis. 
ABC. Paramount) 0800; P314009, Atlantic 1112; M. Torok. Dec 30230. 

19. Chantez Chantez 
By Albert Gamse- Irving Fields -Published by Cromwell (ASCAP) 

BEST SELLING RECORD: D. Shore, Vic 20ó792. 
RECORD AVAILABLY-: O. Wuniewsk). Dana 2120. 

20. Almost Paradise - 

By Norman Petty- Published by Peer International Corp. (BM) 
BEST SELLING RECORD: R. Williams. Kapp 175. 

RECORDS AVAILABLE: J. Carroll, Unique 388; N. Petty Trio, ABC -Paramount 
9787; L. Stein, Unique 335. 

Third Ten 

14 16 

24 5 

25 3 

19 9 

29 2 

WARNING -The title "HONOR ROLL OP HITS (I a registered trademark and the tisane 
of the hits has been copyrighted by The Billboard. Use of either may not be made without 
The Billboard's consent. Requests for such consent should be submitted In writing to the publishers 
of The Billboard at The B3Bboard, 1564 Broadway, New York 36, N. Y. 

16 6 

22 4 

18 7 

18 10 

15 12 

26. Mama Look -A Booboo 
By Lord Melody- Published by Duchess Music (BM) 
RECORDS AVAILABLE: H. Belafoote, 0(0 206830; M. Franklin, Cadence 1321; 

S. Karmen. Eldorado 510; King Flash, Col 40866; R. Mitcham, Cap 3672. 

26. Young Blood 
By Leber Stoller d Pomas- Published by Tiger (BM) 
RECORD AVAILABLE: Coasters, At. 6087. 

28. Fabulous 
By Land Sheldon- Published by Mayland, Shalimar á Presley (BM) 
RECORDS .AVAILABLE: C. Gracie. Cameo 107; S. Lawrence, Coral 61334. 

28. Love Is a Golden Ring 
By Dehr -F. M)tler -T. Gilkyson- PublIshed by Montour (BM) 
RECORD AVAJL.ARI.E: P Laina, Cot 40656. 

30. Shish Kebab 
By 3. Shelton -Published by Pure Music (805) 
RECORDS AVAILABLE: R. Mart... Mercury 7(092. 

25 8 

- 1 

- 1 

27 4 

28 2 

The Honor Roll of Hits comprises the nation's top tunes according 
to record and sheet sales. disk jockey and juke box performances 
as determined by The Billboard's weekly nationwide surveys. 
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COLEMAN 
HAWKINS 

PAUL S IT 
QUARTET 

THE GILDED HAWK 
lemon HowkIns 

MUTED JAZZ 
1.819 Jonoh Jones 

EXCITING, NEW 

'CAPITOL` 
OF THE 
WORLD 

ALBUMS 

T829 

SWING LOW, SWEET SPIRITUALS 
Jock Teoçaden T840 

HONEYMOON IN PARIS 
Fronk Pwrcel 

MUSIC OF THE MATADORS 
Bordo del Re,/5V,, de Word.. Joen N. 15 140060 

CORROBOREE I 

Aorrrollon AboriO,nols T.10037 

CHINA! 
ÚH90 ¡Tin. Pet hl 

VIVA MEXICOI 
t10087 Oraoeero Slnlonlco Noc7onol T-10183 

LUCHO GATICA SINGS 

NEW HIT SINGLES 
THE ZODIAC SUITE 

7.10055 No,* Fo.or or 1.10073 

EDDIE LOUISE ANN IRA & CHARLEY TOMMY 
CALVERT DUNCAN LEONARDO LOUVIN WATTS 

His Trumpet and Norrie 
Paramor's Orchestra 

JOHN AND JULIE 
(from the Br.511 Mot,. Picture ".10, and 

GOOD LUCK, GOOD 

HEALTH, GOD BLESS YOU 
with 

Ruby Murray & Michael Holliday 
Norrie Paramor's Orchestra 

record no. 3720 

ALREADY 

MARRIED TO YOU 

IN MY HEART 

TOO YOUNG TO 

SETTLE DOWN 

record no 3716 

with Orchestra Conducted 

by Dick Reynolds 

ONE AND ONLY 

LOTTERY 

record 00. 3733 

THE FIRST ONE 

TO LOVE YOU 

PLENTY OF 

EVERYTHING 

BUT YOU 

record PO. 3715 

and his Orchestra 

GRASSHOPPER 

JUMP 

LOUISE 

record no. 3726 
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Best Sellers in Stores 
For survey week ending May 15 

RECORDS are ranked In order of their current national selling 
importance at the tEtal level. es determined by The Billboard's 
weekly survey of the top volume dealers in every important market 
area. When significant action Is reported on both sides of a 

record, points are combined to determine 
position on the chart. In such a case, weeks 

Tills both sides are titled in bold type, the LILT a 
Week leading side on top, Week Chart 

1. ALL SHOOK UP (BMI) -E. Presley.. 1 8 

That's When Your Heartaches Begin 
(ASCAP) -Vic 204870 

2. LITTLE DARLIN' (BMI) -Diamonds.. 2 11 

Faithful and True (BMI)- Mercury 71060 

3. SCHOOL DAY (BMI) -C. Berry 3 6 

Deep Feeling (BMI) -Chou 1653 

4. LOVE LETTERS IN THE SAND 
(ASCAP) -P. Boone 13 2 

Bernardine (ASCAP) -Dot 15570 

5. WHITE SPORT COAT (BMI) - 
M. Robbins 10 4 
Grown Up rears (BMI} -Col 40864 

6, GONE (BMI) -F. Husky 6 10 
Missing Persons (BMI) -Cap 3628 

7. I'M W ALK1N' (BMI) -R. Nelson 9 3 

A TEENAGER'S ROMANCE 
(ASCAP) -Verve 10047 

8. ROUND AND ROUND (BMI)- 
P. Como 4 12 
Mi Casa, Su Casa (ASCAP) -Vic 20 -6815 

8. SO RARE (ASCAP) -J. Dorsey 
Sophisticated Swing (ASCAP) -Fraternity 755 

7 8 

10. COME GO WITH ME (BMI) - 
Dell- Vikings 5 13 
How Can I Find Lose? (BMD -Dot 15538 

LI. DARK MOON (BMI) -G. Storm 15 3 
Little loo Late (BMI) -Dot 1550 

12. DARK MOON -B. Guitar 11 5 
Big Mtke -Dot 15550 

13. ROCK -A -BILLY (ASCAP) - 
G. Mitchell 12 6 
Root Owl (ASCAP) -Cot 40877 

14. PARTY DOLL (BMI) -B. Knot 8 13 
My Baby's Gone (WO-Roulette 4002 

15. WILY, BABY, WHY? (BMI) - 
P. Boone 14 10 
l'm Waiting Just for You (BMI) -Dot 15545 

16. YOUNG -BLOOD (BMI)- Coasters , :.. - 
SEARCHIN' (BMI) -Ateo 6087 

17. I'M SORRY (BMI)- Platters - 5 

SIE'S MINE (BMI)- Mercury 71032 

18. FABULOUS (B141) -C. Gracie - 1 

Just Lookin' (ASCAP) -Cameo 107 

19. BUTTERFLY (BMI) -C. Gracie 19 14 
NInetNine Ways (BMD -Cameo 105 

20. FOUR WALLS (BMI) -J. Reeves.... 18 2 
1 Know and You Know (BMI) --Vic 20 -6874 

21. FM WALKIN' (BMI) -F. Domino.... 21 12 
I'm is the Mood for Love (ASCAP) - 

Imperial 5428 

22. MAMA LOOK -A BOOBOO (BMI) - 
II. Belafonte 17 9 
Don't Ever Love Me (ASCAP) -Vic 20-6830 

23. C. C. RIDER (BMI) -C. Willis 25 2 
Ease the Pain (8M1)- Atlantic 1130 

24. START MOVIN' (BMI) -S. Minen - 1 

Lare Affair (BMI) -Epic 9216 

25. PARTY DOLL (BMI) -S. Lawrence.... - 10 
PumPa..um (ASCAP) --Coral 61792 

Most Played in Juke Boxes Most Played by Jockeys 
For survey week ending May IS 

RECORDS are ranked to order of the greatest number of plays In 
Juke boxes thruout the country, as determined by The Billboard's 
weekly survey of the nation's (Wm box operators. When significant 

play is reported on both sides of a record, 
points are combined to determine position Weeks 

This on the chart. In such a are, both sides are Last o1 
Week listed in bold type, the leading side on top. Neek Chart 

1. ALL SHOOK UP (BMI) -E. Presley..... 1....7 
lhai s When Your Heartaches Begin (ASCAP) - 

Va 206870 

2. LITTLE DARLIN' (BMI)- Diamonds.. 2 9 
Faithful and True (BMI)- -Mercury 71060 

3. ROUND AND ROUND (BMI) - 
P. Como 3 IO 
M( Can Su Casa (ASCAP) -Vic 20-6815 

4. GONE (BMI) -F. Husky 4 7 
Missing Persons (BMD- -Cap 3628 

5. PARTY DOLL (BMI) -B. Knox 5 1.2 
My Baby's Gone (HMO-Roulette 4002 

6. COME CO WITH ME (BMI) - 
Dell- Vikings 6 4 
)sow Can ( Find True Love? (BMI) - 

Dot 15538 

7. WHITE SPORT COAT (BMI) - 
M. Robbins I1 3 
Grown -Up Tears (HMO- Columbia 40864 

8. SCHOOL DAY (BMI) -C. Berry I5 3 
Deep Feeling (BMI) -Chess 1653 

9. I'M WALKIN' (BMI) -F. Domino 7 10 
l'm in the Mood vor Love (ASCAP) - 

Imperial 5428 

10. SO RARE (ASCAP) -J. Dorsey 10 4 
Sophisticated Swing (ASCAP) -Fratemity 755 

il. DARK MOON (BMI) -C. Storm 19 2 
Little Tuo Late 0:1611)-Dot 15558 

12. WILY, BABY, WIIT (BMI) -P. Boone.. 8 9 
I'm Waiting Just for You (BMD -Dot 15545 

13. LOVE LETTER IN THE SAND 
(ASCAP) -P. Boone 
Bernardine (ASCAP) -Dol 15570 

14. BUTTERFLY (BMI) -A. Williams.... 9 12 
It Doemt Take Very Long (ASCAP) - 

Cadence 1308 

15. ROCK -A -BILLY (ASCAP) - 
G. Mitchell 14 2 
Hoot Owl (ASCAP)-Col 40877 

16. DARK MOON (BMI) -B. Guitar 11 3 
Big MAe (MO-Faber 5018 

17. NINETY -NINE WAYS (BMI) - 
T. flouter 17 7 
Don't Get Around Much Anymore (ASCAP) - 

Dot 15548 

18. IM WALKIN' (BMI) -R. Nelson 
TEEN- AGER'S ROMANCE (ASCAP) - 

Verce 10047 

19. YOUNG BLOOD (BMI)-Coasters 
(BMI) -Ateo 6087 

20. EMPTY ARMS (BMI) -T. Brewer.... 13 3 
Rickylick Song (BMI) -Coral 61085 

Best Selling Sheet Music 
Tuna are ranked ln order of Neo current national 

selling important at the sheet music lobbe, level 
Week. 

Fhb Lao ow 
Week Week Chats 

1. Round and Round (Rush) I 11 

2. All Shook Up (Shalimar -Presley) 2 6 

3. Dark Moon (Dandelion) 88 2 

4. Lit.. Darn.' (Excellera) 4 S 

S. White Sport Coat (Acuff -Rose) 7 S 

6. Why Baby Why (\Vinnetou) 3 7 

7. Come Go With M. (011- Feebee) 13 4 

S. Chantea-Cbantea (Cromwell) S 10 

9. 9180.88. (Montclare) S 13 

H. Almost Paradis. (Peer) 9 10 

ll. 6180417 (Mayland- Presley) 6 11 

12. Kopi, Arma (Ivory) - 1 

13. Pore Walls (Springfield) 14 2 

14. Goa. (Hill & Range) 10 s 

15. Calypso Melody (Cromwell) - 2 

For survey week ending May IS .' 
SIDES are ranked in order of the greatest number of plays on 

disk jockey radio shows thmout Me country. 
Results are baud on The Billboard's weekly -Weeks 

MO survey among the nation's disk Jockeys. L.a4 ow 
Week The reverse side of each record is also Rued. Welt Char 

1. ALL SHOOK UP (BMI) -E. Presley.. 1 7 
That's When Your Heartaches Begin (ASCAP) -. 

Vic 20 -6870 

2. LITTLE DARLIN' (BMI) -Diamonds.. 3 9 
Faithful and True (BIND-Mercury 71060 

3. ROUND AND ROUND (BMI)- 
P. Como 2 13 
Mi Casa So Casa (ASCAP) -Vic 20.6815 

4. GONE (BMI) -F. Husky 4 11 
Missing Persons (BM() -Cap 3628 

5. SO RARE (ASCAP) -J. Dorsey 5 4 
Sophisticated Swing (ASCAP) -Fraternity 755 

6. WIRTE SPORT COAT (BMI) - 
M. Robbins 16 4 
Grown-Uy Tenn (6M0-Col 40864 

7. SCHOOL DAY (BMI) -C. Berry 9 5 
Deep Feeling (13311)-ahess 1653 

8. 'COME GO WITH ME (BMI) - 
Dell- Vikings 7 8 
)low Co., I Find True Love? (BMI)- - 

Dos 15538 

9. LOVE LETTERS IN THE SAND 
(ASCAP) -P. Boone 10 2 
Bemardine (ASCAP) -Dot 15570 

10. MANGOS (ASCAP) -R. Clooney 17 6 
Independent (ASCAP) --Col 40835 

11. DARK MOON (BMI) -G. Storm 13 2 
Little Too Late (BMD -Dot 15550 

12. DARK MOON (BMI) -B. Guitar 22 
Hie Mike (13M1)-Dot 15550 

3 

13. WHY, BABY, WHY? (BMI) - 
P. Boone 13 10 
Fin Waiting Just for You (BMr)- 

Dot 15545 

14. BUTTERFLY (BMI) -A. Williams.... 8 12 
lt Doesn't Take Very Long (ASCAP) - 

Cadence 1308 

15. PARTY DOLL (BMI) -B. Knox 8 12 
My Baby's Gone (113411-Roulette 4002 

15. 1'M WALKLN' (BMI) -F. Domino.... 
l'm in the Mood for Love (ASCAP) - 

Imperial 5428 

12 

17. PLEDGE OF LOVE (BMI) - 
K. Copeland 19 
Night Air (SWF-Imperial 5432 

17. SHISH KEBAB (BMI) -R. Marterte.... 11 
Bop Boo -Bop . Doo (ASCAPI- 

Mercury 71092 

19. EMPTY ARMS (BMI) -T. Brewer.... - 
Ricky Tick Song (BM1) -Coral 61805 

20. FOUR WALLS (BMI) -J. Reeves 
1 Know and You Koow (BMI) -Vic 20-6874 

10 

4 

2 

2 

1 

21. ROCK -A -BILLY (ASCAP) - 
G. Mitchell 18 5 
Hoot Owl (ASCAP) -Col 40877 

21. IT'S NOT FOR ME TO SAY (ASCAP) - 
J. Mathis - 1 
N'arm and Tender (ASCAP) -Col 40851 

23. I JUST DON'T KNOW (ASCAP) - 
Four Lads 
Golly (ASCAP) -Col 40914 

24. BERNARDINE (ASCAP) -P. Boone.. - 1 
Love Letten 1a the Sand (ASCAP) - 

Dot 15570 

24. YES, TONIGHT, JOSEPHINE (BMI)- 
J. Ray 21 3 
No Wedding Today (ASCAP) -Cd 40893 

Copyrighted rlaLeri 
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Waitzin' in with BIG SALES - BIG PLAYS! 

LES MARY 

PAUL FORD 

record no. 3725 

HUMMIN' 
AND 

WALTZING 

TUXEDOS 
AND 

FLOWERS 
welcome operators to M OA 

room 25 ,,copo3 
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00 
IS HOT; 

THANKS 
FOR MAKII4I OUR 

«, iiSaei/ 5,,ps4 
. The Coasters 

YOUNG BLOOD 

SEARCHIN' 

..: S /egoieryY`.. n" 
The Sensations 
tOU MAuE ME 

LOVE YOU 
b/w 

MY DEBUT 
TO LOVE 

Atco 6090 

N 64rawMieis94,0 
The Vocal Find of '57 

Frank Bianco 
ANGELITA 

b/w 

NOW I KN OW 
Arco 6091 

Territorial Best 
Listings are based on late reports secured fro 

Atlanta 
1. Come Go With Me. Dell- Vikings, DM 
2. While Sport Coat, M. Robbins, Col. 
3. Four Walls, J. Reeves, Vic. 
4. Pledge M Lore, M. Torok, Dec. 
S. An Shook Up, E. Presley. Vle. 

Baltimore 
f. flak M. B. Guitar. DM 
2. So Rare, J. Dorsey, Fty. 
3. Four Walls, J. Reeves, Vic. 
4. School Day. C. Berry, Chs. 
3. All Shook Up. E. Presley. Vic. 
6. While Sport Coat, M. Robbins, Col. 
7. Wonderful Wonderful, J. Mathis, Col. 
8, Your True Lore, C. Perkins, Sun 

Buffalo 
1. AU Shook Up, E. Presley. Vic. 
2. Lore Letters In the Sand, P. Boone, Dot. 
3. White Sport Coal, M. Robbins, Col. 
4. Bye Bye Love. Everly Brothers. Cdc. 
S. Little Dalla', Diamonds, Mer. 
6. Road and Round, P. Como, Vic. 
7. Dark Maso, G. Storm, Dot 
L Espty Arms, T. Brewer, Cor. 

Chicago 
1. Dark Moon. B. Guitar, Dot 
2. I'm Welkin', R. Nelson, Vrr. 
3. Little Darllñ, Diamonds, Ma. 
4. AS Shook Up. E. Presley, Vic. 
S. School Da, C. Berry. Chs. 
4. So Rare, J. Dorsey, Fry. 
7. Party Doll, B. Knox, RR. 
R. Rock -a -Billy, G. Mitchell, Col. 
9. Jamie Boy, K. Sam Vic. 
U. Mama Look-A Booboo 

H. Belafonte, Vic. 

Cincinnati 
1. Sehopi Day, C. Berry, Chs. 
2. All Shook Up, E. Presley, Vic. 
3. I's Welkin', R. Nelson, Vrr. 
4. Gone, F. Husky, Cap. 
S. Little Darll,', Diamonds. Ater. 
6. Round and Round, P. Como. Vic. 
7. Fabulous, C. Gracie, Cam, 
8. Come Go With Me. Dell -Vikings, Dol 
9. Lore Letters In the Sand, P. Boone, Dot 

10. Dark Moon, G. Storm, Dot 

Cleveland 
1. An shook Up, E. Presley, Vic. 
2. Little Duff.', Diamonds, Ma. 
3. I's Welkin', R. Nelson. Vrr. 
4. So Rare, J. Dorsey, Fly. 
s. School Day, C. Berry. Cha. 
6. White Sport Coat. M. Robbint, Cot 
7. Road and Round, P. Como, Vic. 
8. Dark Moon, G. Storm, Dot 
9. Rock- a- BI11y, G. Mitchell, Col. 

Dallas -Fort Worth 
I. Little Darlin.. Diamonds. Mer. 
2. School Day, C. Berry, Chs. 
3. TM, P. Faith, Col. 
4. White Sport Coat. M. Robbins, Col. 
S. Come Go With Me. Dell- Vikings, Dot 
6. All Shook Up. E. Presley, Vic. 
7. It's Not for Me to Say, J. Mathis, Col. 
8. So Rare, J. Dorsey, Fty. 
9. Talkin to the Blues, J. Lotie, Dot 

Denver 
1. All Shook Up, E. Presley, Vic. 
2. Gone, F. Husky. Cap. 
3. Little Dar11o', Diamonds. Mer. 
4. Dark Moon, G. Storm, Dot 
S. 1'm Welkin', R. Nelson. Va. 
6. School Day. C. Berry, Chs. 
7. So Rare, J. Dorsey. Fly. 
8. White Sport Coat, tit. Robbins, Col. 

t Detroit 
1. Rosse Lee, Mello Tones, Gee 
2. School Day, C. Berry. CM. 
3. All Shook UP, E. Presley. Vic. 
4. So Rare, J. Dorsey, Fly. 
S. rim Welkin', R. Nelson, Vrr. 
6. Young Blood, Coasters, Ato. 
7. Lore Letters la the Sa., P. Boone, Dot 
8. Over the Mountain 

Johnnie and Joe, J á S 

9. Little Oahe, Diamonds. Afer. 
10. Why, Baby, W'hy! P. Boone, Dot 

Kansas City 
1. School Day, C. Berry, Cuss. 
2. So Rare, 1. Dorsey, Fty. 
3. All Shook Up, E. Praley, Vic. 
4. Love Letters in the Sad, P. Boone, Dot 
S. Round and Round, P. Como, Vic. 
6. Gone, F. Husky, Cap. 
7. Little Darinn', Diamonds, Mer. 
8. Rock-' -BUIy. G. Mitchell. Col. 
9. Pledge of Lore, K. Copeland, Imp. 

10. Dark Moon, G. Storm, Dot 

Los Angeles 
1. Little Darin', Diamonds. Mer. 
2. All Shook Up. E. Presley. Vic. 
3. Round and Round, P. Como, Vie. 
4. Come Go With Me, DellVikings, Dot 
S. School Day. C. Berry, Cha. 
6. Gone. F. Husky, Cap. 
7. Wonderful Wonderful, J. Mathis, Col. 
8. So Rue, J. Dorsey, Fly. 
9. Lore Letter In the Sad. P. Boone, Dot 

18. Lose Is Golds Ring. F. Laine, Col. 

Sellers 
For survey week ending May 15 

m top dealers In each of the markets listed. 

Milwaukee 
1. Dark Mon, B. Guitar, Dot 
2. All Shook Up, E. Presley, Vic. 
3. Little Mr.., Diamonds, Mer. 
4. School Day, C. Berry. Cha. 
S. I'm Walklo', R. Nelson, Ver. 
6. Pledge of Lose, D. Coonoo, Mer. 
7. Come Go With Me, Den -Vikings, Dot 
8. Rock- a-My, G. Mitchell, Col. 

Mangos, R. Clooney, Col. 

Minneapolis -St. Paul 
1. All Shook Up, E. Presley, Vic. 
2. So Rare, J. Dorsey, Ft?. 
3. He's Mine, Platters. Mer. 
4. Inve Letters lo the Sand, P. Boone. Dot 
S. School Day. C. Berry, Chs. 
6. Little Data', Diamonds, Met. 
7. Four Wails, J. Reeves, Vic. 
I. 'Peur In the Valley, E. Presley. Vic. 
9. Dark Moon, O. Storm, Dot 

10. Round and Round, P. Como, Vic. 

New Orleans 
1. All Shook Up, E. Presley, Vic. 
2. C. C. Rider, C. Willis. All. 
3. White Sport Coat, M. Robbins, Col. 
4. Love Letters fo the Sand, P. Boone, Dot 
S. School Day, C. Berry, Cha. 
6. Little Data', Diamonds, Mer. 
7. Come Go Wlth Me. Dell -Vikings, Dot 
8. Valley of Tan, F. Domino, imp. 
9. Round and Round, P. Como, Vic. 

10. Orer the hloonteln 
Johnnie and Joe, 1 A S 

New York 
1. Little Dalla', Diamonds. Mer. 
2. All Shook Up, E. Presley, Vic. 
3. Come Go With Me, Dell -Vikings, Dot 
4. Round and Round, P. Como, Vic. 
S. Party Doll, B. Knox, Rit. 
6. Mama Look -A Booboo 

H. Belafonte. Vic. 
7. Gone, F. Husky, Cap. 
8, So Rare. J. Dorsey, Fly. 
B. Lore Letters In the Sand, P. Boone, Dot 

Philadelphia 
1. All Shook Up, E. Presley, Vie. 
2. Little Darlln', Diamonds. Mer. 
3. Round and Round, P. Como, Vic. 
4. School Day. C. Berry, Chs. 
5. Mama Look -A Booboo 

Belafonte, Vic. 
6,, So Rare, J. Dorsey. Fly. 
7. White Sport Coat, M. Robbins, Col. 
8. Why, Baby, Why! P. Boone. Dot 
9. Lore Letters In the Sand, P. Boone, Dot 

10. Come Go With Me, Dell -Vikings, Dot 

Pittsburgh 
1. All Shook Up, E. Presley, Vic. 
2. White Sport Coat, M. Robbins, Col. 
3. Seh.I Day, C. Berry, Chs. 
4. Wonderful Wonderful, J. Mathis, Col. 
S. Over the Mountain 

Johnnie and Joe. I R S 
6. So Rare. J. Dorsey. Fly. 
7. Lore Letters in she Sand, P. Boone, Dot 
8. 1 Just Don't Know, Four Lads, CoL 
9. Little D.dt.', Diamonds, Mer. 

19. Round sad Round, P. Como, Vic. 

St. Louis 
1. Little Darlla', Diamonds, Mer. 
L Dark Moon, G. Storm, Do 
3. All Shook Up, E. Presley, Vic. 
4. Fabulous, C. Gracie, Cam. 
S. So Rare, J. Dorsey, Fry. 
5. Teenager's Romance, R. Nelson, Va. 
7. Cos. Go With Me, Dell- Vikings, Dot 
8. Party Doll, B. Knox, Rik 
9. 1 Lore My Girl, C. Morley, Pmt 

1.0. Tricky, R. Marterle, titer. 

San Francisco 
1. AB Shook Up, E. Presley, Vic. 
2. Come Go With Me, Dell -Vikings, Dot 
3. School Day. C. Berry, Cha. 
4. Gone, F. Husky, Cap. 
S. Little Darlln', Diamonds, Mu. 
6. Dark Moon, B. Guitar, Dot 
7. Round and Road, P. Como, Vic. 
B. Party Hull, B. Knox, RR. 
9. Butterfly, C. Oracle, Cam. 

Seattle 
1. All Shook Up, E. Presley, Vic. 
2. I'm Welkin', R. Nelson, Va. 
3. White Sport Coat, M. Robbins, Col. 
4. Lucille, Little Richard, Spe. 
S. Teenager's Romance, R, Nelson, Vrr. 
6. Gone, F. Husky. Ca, 
7. Round and Round, P. Como. Vic. 

Toronto 
1. All Shook Up. E. Presley, Vie. 
2. School Day, C. Berry, Chs 
3. Round and Round, P. Como, Vic. 
4. Rock- a -Billy, G. Mitchell. Col. 
S. Bolterfly, A. Wdlialms, Cdc. 

(Noi arallabte as a Pop Slagle. Mailable 
on RCA Victor EPA. 4056.) 
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*Vera Lynn 
CRY 

MY LOVE ... 
THE BILLBOARD 

This Week's Best Buys "... has started to move very strongly .. 
looks like the biggest for Miss Lynn in some lime." 

*Tommy Steele 
BUTTERFINGERS 

.,TEENAGE PARTY 1733 

THE BILLBOARD'S WEEKLY Tips on Coming Tops 
POP DISK JOCKEY PROGRAMMING 
"The king of B h rock and roll can moire o strong dent in the 
Americo., market with this pairing, end tmort *Ls will give their 
tons on early listen. Greet for conversation." 

ANDBob Cort 
HIS 5KIFFLE GROUP WITH LIZ WINTERS 

FREIGHT 

TRAIN 
1742 

The Cashbox -"Best Bet" 

*Dickie Bishop 

NO OTHER BABY 
- 1736 

THE CASHBOX SLEEPER OF THE WEEK ... lolls right in I. with 
/odoy's best selling Rock.o.billy hits1" 

THE BILLBOARD'S R.W. re Spotlight on ...0 A W DISK 
JOCKEY PROGRAMMING " . impressive new British talent .. 
side sparkles." 

*Stanley Black 
NEW RELEASE 

TROPICAL 

BEGIN THE BEGUINE 
1720 * Lita Roza 

NEW RELEASE 

FIVE ORANGES 

FOUR APPLES 

YOU'RE NOT ALONE.. 

- Beverley 
Sisters 

A Bright Novelty With A Beat 

DOODLE D00 D00 
B,W BLOW THE WIND SOUTHERLY ,731 

*Johnston Bros. 
NEW RELEASE 

GIVE HER MY LOVE 

5 ;.W KILIMANJARO 
1741 

*Edmundo Ros 
A Thrilling New Arrangement 

YOU'LL NEVER KNOW 
B!W 

THE SUNNY SIDE OF THE STREET 

1716 

An 
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CURRENT BEST SELLER 

FALSE HEARTED GIRL 
w 

LONELY MAN 
Capitol #3700 

BEST SELLING ALBUMS 

Tennessee Ernie Ford- SPIRITUALS Capitol T 818 

Tennessee Ernie Ford- FAVORITES Capitol T 841 

Tennessee Ernie Ford -HYMNS Capitol T 756 
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Chartmakers 

Are being 

Made-by 

CAMEO 

records... 
tinakt1 Vato guttltrigo 

L0049 Akdmig AP& OftA/44010 

414/0 /ei 

CAMEO RECORDS 
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134 The Billboard's Music Popularity Charts ... POP RECORDS 

thanks to the Ops- 
for the great action on .. 

"OH, PAIN! 

ON, AGONY" 

"THE WALTZ 

THAT BROKE 

MY HEART" 
X/4X-0274 

E VALI 

"I'LL BE 

GOOD" 
'TEARS" 

X/4X-0275 

tl f'rorlui t of Rnr,i or Amrr.r 

MAY 20, 1957 

THE TOP 100 
For survey week ending May 15 

A list of the Top 100 RECORD SIDES in the nation according 
to a COMBINED TABULATION of Dealer, Disk Jockey and 
juke Bos Operator replies to The Billboard's'weekly popular 
record Best Seller and Most Played surveys..Ita purpose is to 

provide Disk Jockeys with additional progiamàling material 

and to give trade exposure to NEWER recorcb'ust beginning 

to show action In the field. 

Pas. 
Pos. Song, Artist, Label Lut Wk. 

1. At.L SHOOK UP, E. Presley, Victor 1 

2. LITTLE DAREIN', Diamonds. Mercury 2 
3. ROUND AND ROUND, P. Como. Victor 3 
4. GONE, F. Husky, Capitol 4 
S. WHITE SPORT COAT, M. Robbins, Columbia II 
6. SCHOOL DAY. C. Berry, Chess 1 8 
7. SO RARE. J. Dorsey, Fraternity. 7 
8, COME GO WITH MP., D. Vikings, Dot ' 5 
9. LOVE LETTERS IN THE SAND, P. Boone, Dot 21 

10. DARK MOON, G. Storm, Dot 15 
11. PARTY DOI.L, B. Knox. Roulette 6 
12. WHY BABY WHY. P. Boon., Dot 9 
13. DARK MOON. B. Guitar, Dot 13 
14. I'M WALKIN', F. Domino, Imperial 12 
15. ROCK -A- BILLY, G. Mitchel, Columbia 13 
16. FOUR WALLS. J. Reeves, Victor 36 
17. PLEDGE OP LOVE. K. Copeland. Imperial 24 
le. EMPTY ARMS, T. Brewer, Coral IB 
19. PARTY DOLL, S. Lawrence. Coral 17 
20. BUTTERFLY, A. Williams, Cadence II 
21. ins SORRY. Platters. Mercury 20 
22. YES TONIGHT. JOSEPHINE, J. Ray. Columbia 22 
23. LOVE IS A GOLDEN RING. F. Laine, Columbia 23 
24. MAMA LOOK -A BOOBOO, H. Belafonte, Victor 19 
25. WONDERFUL, WONDERFUL, J. Mathis, Columbia 34 
26. BUTTERFLY, C. Gracie, Cameo 16 

27. I'M WALKIN'. R. Nelson, Verve 33 
27. PLEDGE. OF LOVE, M. Torok, Decca 26 
29. NINETY -NINE WAYS. T. Hunter, Dot 28 
29. TALKIN' TO THE BLUES, J. Lowe, Dot 43 
31. SHISH KEBAB, R. Marlene, Mercury 30 
32. I'M STICKIN' WITH YOU, J. Bowen. Roulette 38 
33. I JUST DONI KNOW, Four Lads. Columbia 53 
34. MANGOS. R. Clooney, Columbia 23 
35. HE'S MINE, Platters, Mercury 31 
36. FABULOUS, C. Gracie, Cameo SL 

37. FOUR WALLS, J. Lowe. Dot 44 
30. SEARCHIN', Coasters- Atoo 76 
39. BERNARDINE, P. Boone, Dot 42 
40. JUST BECAUSE, L. Price, ABC -Paramount 45 
41. LUCILLE, Little Richard. Specialty 40 
42. TEEN-AGER'S ROMANCE, R. Nelson. Verve 
43. GOES' STEADY, T. Sands. Capitol 
44. ITS NOT FOR ME TO SAY, J. Mathis, Columbia 43 
45. YOUNG BLOOD, Coasters. Atco 50 
46. C. C. RIDER. C. Willis, Atlantic 71 
47. AFTER SCHOOL, R. Starr. Dale 32 
48. WHEN ROCK 'N' ROLL COMES TO TRINIDAD, Not (King) Cole, Capitol II 
50. ALMOST PARADISE, R. Williams, Kapp 27 
50. MARIANNE, T. Gilkyson, Columbia 39 
52. PLEDGE OF LOVE. D. Contino, Mercury 61 
33. CHANTEZ- CHANTEZ, D. Shore, Victor 48 
53. FREIGHT TRAIN, R. Draper, Mercury 
55. TEEN-AGE CRUSH, T. Sands, Capitol 34 
56. MAMA GUITAR. D. Cornell. Coral 47 

57. LITTLE WHITE LIES, B. Johnsoe, Bally x2 

S7. 'PEACE IN THE VALLEY, E. Presley. Victor 70 
59. SITTIN' IN THE BALCONY, E. Cochran, Liberty 37 
60. GONNA FIND ME A BLUEBIRD, M. Rainwater, M -0 -M 
61. I LIKE. YOUR KIND OF LOVE, A. Williams, Cadence 
62. EMPTY ARMS, 1. J. Hunter, Atlantic 
63. GIRL WITH THE GOLDEN BRAIDS, P. Como, Victor 
64. BYE, BYE LOVE, Everly Brothers, Cadence 
64. START BIOVIN', S. Mineo, Epic 
66. I'LL TAKE ROMANCE, E. Dorme, ABC -Paramount 
67. OVER THE MOUNTAIN, Johnnie and Joe, J A S 

68. OLD CAPE COD, P. Page, Mercury 
69. LET IT BE ME. J. Corey, Columbia 
70. CAN I STEAL A LITTLE LOVE. F. Sinatra, Capitol 
71. MY LOVE SONG, T. Sands, Capitol 
72. FIRST DATE, FIRST KISS, FIRST LOVE, S. James, Capitol 
73. JUST TO HOLD MV HAND, C. McPhatter, Atlantic 
74. WALKIN' AFTER MIDNIGHT, P. Cline, Decca 45 
75. LITTLE DAMAN', Gladiolas, Excello 59 
76. WITH ALL MY HEART, J. Scott, Decca 
77. WHO NEEDS YOU, Four Lads. Columbia 29 
78. WONDERING. P. Page. Mercury 
78. YES TONIGHT. JOSEPHINE, J. Ray, Columbia 
79. HAREM DANCE, Armenian Jara Sextet, Kapp 67 
00. ONE. FOR MY BABY. T. Bennett. Columbia 
80. SITTIN' IN THE BALCONY, J. Dee, Colonial 
80. TILL. P. Faith. Columbia 88 
83. DAY-0 BANANA BOAT, S. Freberg, Capitol 48 
84. CALYPSO MELODY, D. Rose. M -G -M 58 
85. ROSIE LEE, Mello Tones, Gee 91 
86. BANANA BOAT IDAY -01, H. Belafonte, Victor 57 
M. SO LONG MY LOVE, F. Sinatra, Capitol 74 
el. DO I LOVE YOU, V. Damon, Columbia 82 
M. MARIANNE, Hilltoppee., Dot 1 41 
90. AROUND THE WORLD, Bing -Crosby -V. Young, Dews 
91. ALMOST PARADISE, L. Stein, Unique 55 
92. 1492, B. Johnson. Bally M 
93. I NEED YOUR LOVIN', C. Twiny. Mercury - 
94. WARM UP TO ME BABY, J. Bowen, Roulette 
95. SEND ME SOME LOPIN', Little Richard, Specialty 89 
96. WIND IN THE WILLOW, J. Stafford, Columbia 67 
97. THAT'S WHEN YOUR HEARTACHES BEGIN, E. Presley, Victor 
98. I LOVE MY GIRL, Hilitoppen, Dot 75 
99. YOUNG LOVE. T. Hunter. Dot 62 

100. TWELVE O'CLOCK TONIGHT, Doris Day, Columbia 84 

(Not available as a Pop Single. Available on RCA Victor EPA-40545) 

67 

72 
100 

79 
76 

CAUTION TO DEALERS AND JUKE BOX OPERATORS 

The Billboard's Top 100 is NOT designed to provide tested 

information for buying purposes. This function is most 

reliably served by other regular weekly features: Best Sellers 

in Stores, Most Played in Juke Boxes, Coming Up Strong 

and Best Buys. 
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WOODY HERMAN 
sings the `Sock' Surprise Single of 57.. 

WONDER' '- 
A HOUSE BUILT ON 

A STRONG FOUTDATZQ; 
)n c.;fixt c{»td<t,tt(tr hí¡ MAR PA ITC H" 

V-10053 1'-1f)1)."a 3:X15 

-40 

451 NORTH CANON DRIVE, 

BEVERLY HILLS, CALIF. 
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This record will be 

the sensation of the 
MOA CONVENTION 

Visit us at Booth 13 

RECORD NOSE. 

2580 W. Pico Blvd. 
el Calif. 

Rob b Stern) e 

Bunk. 5 -3451 

ERIC DIST. 

369 6th SL 
San Francisco, Calif. 
Hrvirp Phimsky) 

YW4n 2-5153 

PAN AM RECORD 

SERVICE 
2061 Ctumoa St. 
Damer. Coto. 
Hou Osman) 
At. 2 -9525 

LESLIE DIST. N. ENG 
371 Winds.. St. 
Hartford, Conn. 
(Gene Golfhell) 
Jackson 5.1147 

TRU -TONE 
1214 S. W. 8th St. 
Miami, Fla. 
INemy Stone) 
Franklin 4 -3513 

ORDER FROM THESE DISTRIBUTORS 

DIXIE DIST. CO. RECORDS, INC. LYRIC DIST. 
445 Edgeood Ave., S.W. 790 Commonwealth Ave. 18 E. Topper St. 
Atlanta, Ga. Baton, Mass. Buffalo, N. Y. 
(Howard Ball] (Don DumentCeell Stein) (Bob Desbecker) 
Jackson 4 -1]16 Copley 7.0830 Grant 2160 

MICROPHONE MUSIC COSNAT DIST. CORP. 

Ho lN. u, 
B eHaana S 372 'A.d.v. Ar. 

Detroit, larch. 
(Char . Gray) 

GARMISA DIST. CORP. Temple 3.4700 
2011 S. Mich. Blvd. 
Chicago, III. HEILICXER BROS., II 
fLennie 5.3355 a) 
Calumet 5.335 

119 Norte 91A St. 
Minneapolis, Minn. 
(Amos (lei licher) 

INDIANA STATE DIST. 
1325 N. Capitel St. 
liWianapt Ind. 
IMpI Herman) 
Imperial 1949 

A -1 RECORD DIST. 
640 Baronne SL 
Net Orleans, La. 
(Jack Bernard) 
Tulane 7146 

GENERAL DIST. CO. 
2329 Penn. Avenue 
Baltimore, Md. 
Hie, Nathanson) 
Madison 36411 

MIDWEST DIST. CO. 

2642 Olive St. 
St. Louis, Mo. 
(Paul Levy) 
Jefferson 5 -7691 

MUSIC SERVICE CO. 

204 4th St., South 
Great Falls, Mont. 
22784 

SEABOARD DIST. 00. 
1044 Broadway 
Albany, New Yak 
(Marvin Ginsby,0 

COSNAT DIST. CORP. 
415 Halsey St. 
NtAark, N. J. 

(Chas. Goldberg) 
Market 3.8752 

COSNAT DIST. CORP. 
315 W. 47th St. 
New York, N. Y. 
(Elliot Blaine) 
Pima 7.8140 

BERTOS SALES C0. 
2214 W. M.C. 

(Pill Goldberg/ 
Edison 4.4369 

STATE RECORD DIST. 
912 Race St. 
Cincinnati, Ohio 
(Mel Herman) 
D.., 1.1563 

COSNAT DIST. CORP. 
1233 West 9th St. 
Cleveland, Ohio 
(Ed Hie /ahem ») 
Toner 16344 

A1 RECORD DIST. CENTURY DIST.. INC. 
602 N. Hudson 137 Glass SI. 

Oklahoma City, Oklahoma Darla, Tnas 

IDNk Stargell llry Kau) 
Forest 5.4515 

COSNAT DIST. CORP. 

1710 forth St. 
Philadelphia, Pa. 

(R t,y Chipera) 
Stevenson 2.7287 

RECORD DIST. 
2226 Sth Mom* 
Pittsburgh, Pa. 

Toula,) 
Atlantic 1.3591 

MUSIC SALES CO. 

1117 Union Ave. 

Memphis, Tenn. 
(Bill FIIS9eraV) 
361776 

MUSIC CITY RECORD 
DIST. 

127 Lafayette St. 
Nashville, Tenn. 
(Hutch Carlak) 
6Cß41 Alpine 

NATIONAL DISTRIBUTOR JAYGEE, 315 West 47th St., New York, N. Y. 

M. B. KRUPP 
309 5. Santa Fe St. 
El Paso, Texas 
IM. 8, Krupp) 

UNITED DIST. CO. 

1902 Lee land 
Houston, Texas 
(Steve Hondo) 
Capitol 8.4301 

GREAT WESTERN DIST. 
910 E. 4Us South 
Salt Lake City, Utah 
18111 an) 
(lei* 5.3235 5.3235 

ALLE DIST. CO. 

420 W. Broad St. 
Richmond, Va. 
(Joe Sinthelmer) 
Richmond 2 -7056 

C IL C DIST. CO. 
708 6th N. 
Sehelle, Wash. 
(Loo LavìntahU A. 9900 
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THE BILLBOARD'S WEEKLY 

on Cumin p g Tops 
THE RECORD INDUSTRY'S MOST COMPLETE GUIDE TO FUTURE BEST SELLING POP SINGLES 

MAY 20. 1957 

RECENT POP RELEASES 

Coming Up Strong 
The Billboard's weekly sunny of top volume dealer saler indicates 

these recent releases are gaining sales strength and have the ben 

Manco of billing Billboard's best seller chart. 

1. Yes, Tonight, Josephine 

2. Valley of Tears 

3. After School 

4. Warns Up to Me Baby 

Fratikie Leine 
(B\II) Columbia 40893 

Fats Domino 
(B \iI l imperial 5142 

Randy Starr 
(BMI) Dale 100 

Jimmy Bowlen 
(BMI) Roulette 4010 

5, Mv Love Song 
Ring- A -lling Tommy Sands 

(ASCAP); (BNB) Capitol 3690 

6. it's Not for Me to Say Johnny Mathis 
(ASCAP) Columbia 40851 

7. Bye Bye, Love Everly Brothers 
(BMI) Cadence 1315 

8. Rock Your Little Baby to Sleep 
Buddy Knox 

(BM)) Rohlette 4009 

9. llanta Guitar Don Cornell 
(ASCAP) Coral 01819 

10. Wind in the Willow Jo Stafford 
(BMI) Columbia 40831 

This Week's Best Buys 
Special telephone reputes ...cam these recent releases hava broken 

out In ont or more key areas and have excellent potential for placing 

on nee Billboard's here selle. charts 

GOING STEADY (Central Songs, BMI) -Tommy Sands-Capitol 3723 
-The new Sands platter is building into another hit. it's moving 
very strongly in Buffalo, Minneapolis, Milwaukee, and St. Louis. 
Top markets, including Providence, Baltimore, New York, Durham 
and Chicago, list the disk as a best seller. Flip is "Ring My 
Phone" (Central Songs. BMI). A previous Billboard "Spotlight" 
pick. 

VALLEY OF TEARS (Travis. BMI) -Fats Domino -Imperial 5442 - 
The Domino platter has already been selected as a best buy in 
the r. &b. category, and like his past records, the new one is 
going pop. It's showing strength in all the major markets and 
appears to be another in the artist's unbroken chain of hits. Flip 
is It's You l' [Awe" (Trois, B \11). A prenions Billboard "Spot- 
light" pick. 

MY LITTLE BABY (Cil, 8811) 
THE GIRL WITH THE GOLDEN BRAIDS (Rona., ASCAP) - 

Perry Como -RCA Victor 0904 --Both sides are being heavily 
nested and it's a toss, at the moment, as to which eventuali, 

will become the top stile. Strongest demands are in Milwaukee. 
Philadelphia. Buffalo and St. Louis. Minneapolis, Durham, Boston 
and Providence also are strong.. Elsewhere the picture is good 
and increasing. A previous Billboard "Spotlight" pick. 

FREIGHT TRAIN (Peter Maurice, ASCAP) -Rusty Draper -Mercury 
71102 -The cover by Draper has taken the lead among the many 
competing versions of the tune, and it is now pretty far ahead. 
Loot areas include Providence, Baltimore, Pittsburgh, Durham, 
Chicago and St. Louis. Strong sales reported in Detroit, Buffalo 
and Philadelphia. Flip is "Seven Come Eleven" (Rush, BM)). 
A previous Billboard "Spotlight" pick. 

AROUND THE WORLD (Victor Young, ASCAP) -Victor Young Ork- 
Decea 30262- Persistent deejav play has zoomed the instrumental 

platter 
into the league of best- selling disks, altho the record has 

been around a while. Sales are strong in Baltimore, Providence, 
Pittsburgh, Durham, Chicago and Cleveland. Also Milwaukee. 
Philadelphia. St. Louis and Atlanta. Flip is a vocal version of 
the tune by Bing Crosby. 

Review Spotlight on .. 
POP RECORDS 

ROSEMARY CLOONEY....Columbia 40917 WHO DOT I1iOY, MOM? 
(Remick, ASCAP) 

The Cloutier gal has a chance to make it big with this zany 
calypso. Ork and choral backing is solid as Miss Clooney sells 
the sharp dialect lyric. Can improve on the success of "Mangos." 
Flip is "Sing Little Birdie, Sing," a bright bouncer (Rush, BMt). 

GEORGIA GIBBS....RCA Victor 8922..I'M WALKING THE FLOOR OVER YOU 
aliss Cibla' first Victor release can go all the way. She belts out 
the classic. oldie in great style with choral backing. Excellent 
jock. and juke wax as well. Flip is "Sugar Candy." a rbvthm time 
that also rates plays (Aberbach- Canada, Ltd., CAPAC). 

THE FONTANE SISTERS.... Dot 15581 WHICH WAY TO YOU HEART 
(Winneton, BMI) 

FOOI. AROUND (Dandelion. B1í{1) 
The girls have a solid pairing and either or both could sail right 
lip. On the side. they get a rousing "down" country sound with 
exciting. handelappiog flavor of a revival hymn. On the flip. it's 
a crisp and catchy semi- rockabilly with a repeated refrain ideal for 
a group join -in. 

AI. NiBBLER....Decca 30337 I COSIPLALN 
(Shapiro-Bernstein, ASCAP) 

The singer 6as.'f happened for a spell. but this impressive ballad 
reading can pull plenty of chips. Nibbler pours heart and soul into 
the semi -sacred material. which has a touch of a former hit, "He." 
Flip is "Around the Corner From the Blues," a loving)' blues. 
(Mogul). ASCAP. 

MARGARET WHITING ....Dot 15583 - KILL ME WITH KISSES 

SPEAK FOR YOURSELF, JOHN 
(Broadcast Music. MU) 

(Famous, ASCAP) 
Miss Whiting appears in new rock and roll garb on a new label, 
and results are extremely positive. 4'he cover on top is a warm, 
cozy imitation which realty sells. while the flip. another cover, is a 
simple but most catchy tune, in a slow, emotional styling. that's 
bound to hit home with the teen Faction. 

GISELE MACKENZIE....Y'ik 0274 OH PAIN! OH AGONY! 
(Pincus, ASCAP) 

THE WALTZ THAT BROKE MY HEART....(Famous, ASCAP) 
The smart thnush has some excellent material on this new coupling. 
Top side is a bright. folk -type bouncer. very close to the teen -age 
maukel demands. There could be equal potential in the flip, a slow, 
melodious weeper waltz. 

WARREN S8tITt1....Sun 968 MISS FROGIE 
(Knox, BMI) 

SO LONG, I'M CONE (Knox, BMI) 
Another of the solid Sun performers is unveiled in this peat pair- 
ing. On top, its a powerful. swinging blues belted in thundering 
rockabilly form. On the flip. there's a more traditional weeper 
by the singer but the backing has the same pounding beat. Watch 
both of these. 

CHRIS CONNOR....Atlantic 1138 TRUST IN ME 
(Advanced, ASCAP) 

MIXED EMOTiO;NS (Rogers, ASCAP) 
Both these hallad sides by the jazz star have the same strong, 
long-pull look of "I Miss You So." which clicked for her a few 
months back. The top side was a big one for Eddie Fisher a few 
seasons ago and ditto the flip for Rosemary (looney. 

POP DISK JOCKEY PROGRAMMING 
GEORGIA GIBBS.... Mercury 71103 I AM A HEART, A HEART, A HEART 

(Fred Bee, ASCAP) 
Despite the fact that \'ictur has released its initial Gibbs disking 
this week. Mercury has yanked one out of the can that has strong 
appeal. Its a pretty ballad, sensitively sold by the thrush, with a 
soft, smart ark and chard assist. A quality piece of wax. well worth 
programming. Flip is the oldie The Sheik of Araby," (Mills, 
ASCAP). 

LITA ROZA....London 1738 FIVE ORANGES, FOUR APPLES 

YOU'RE NOT ALONE 
(Leeds, ASCAP) 

(Scherer, BMI) 
This top -racking British thrush has the vocal equipment to stay 
with the best of our own tuop chicks and smart jocks will do well 
to expose this pairing. The top is a gentle, folk type tune. sung 
with great charm while the flip is a touchingly rendered ballad 
with some vent' "hip" band sounds in the backing. 

Reviews and Ratings 
DEAN MARTIN 

I Never Had a Chance 86 
CAPITOL 3718 - Outstanding example 
of smart a.iicr. conception. The Berlin 
oldie is lazily- paced, with infectious 
beat, and is underplayed by Martin, 
with a breezy, friendly quality. Could 
catch hold and stick a while. (Berlin, 
ASCAP) 

I Can't Give You 
Anything But Love....78 
One wag has termed this a cover of the 
Jo-Ann Campbell version on Eldorado. 
It isn't, of course; it's a hip, original 

styling for quality- minded spinners. and 
the appeal is broad. (Mills, ASCAP) 

THE GUM DROPS 
Pigeon 85 

KING 5051 -The reminiscent rockabílly 
tune done with a lot of charm. Lead 
singer is showcased by a simple, very 
effective arrangement. Should get 
strong play. (Romance, BMI) 

Ba -Bee, Da Boat Is Leaving....73 
This sicle is a calypso, tasteful in per- 
formance and with a lyric which tells a 
story. (Romance, BMI) 

(Continued on page 143) 
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[k 

(Thanks to the Juke Box Ops -and the Jockeys and Retailers) 

BYE 
FROM THE BILLBOARD, 

MAY 6, 1957 

YE. 
LQVE* 

DECCA 

#30321 

\VERB PIERCE 
Bye, Bye, Love (Acuff-Rose, 

ß lì 
Missing You (Copar, 

Decca 30303:21-"Bye, 
°Bye, B Bye, Love;' a 

sok ro ckabilly blues -mar ks a s le switch for Pierce. strong 

performance, which could attract new f ana ans 
even 

pop with the rig ht exposure. Flip, a poignant ballad, is warbled 

by Pierce in his usual solid style. 

*A strong candidate for a fifth Billboard Triple Crown Award 

Personal Management 

146 11h 

JIM DENNY ARTIST BUREAU h Ave., No., Nashville, Tenn. 

Phone Alpine 6 -5558 

.L 
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BEST SELLERS 

ILL:' DOGGETT 
HIS LATEST AND GREATEST -KING 5058 

DING DONG 
STILL SELLING BIG 

CHLOE 
b/w NUMBER THREE 

King 5044 

ANNIE 
LAURIE 

DI LUXE 6107 
L. 

RAM - 
BUNK - 

SHUS 
KING 5020 

IT HURTS TO 
BE IN LOVE 

BREAKING FOR A SMASH HIT DONNIE ELBERT 

WHAT CAN I DO b/w HEAR MY PLEA 
DE LUXE 6123 

THE LATEST BY EARL BOSTIC 
SEPTEMBER SONG 

KING 5041 

A HOT ONE BY THE MIDNIGHTERS 
IN THE DOORWAY CRYING 

FEDERAL 12293 

A REAL HIT BY LITTLE WILLIE JOHN 
I'VE GOT TO GO CRY 

b/w 

LOOK WHAT YOU'VE DONE TO ME 
KING 5045 

SPECIAL RELEASE 

WYNONIE HARRIS 
BIG OLD COUNTRY FOOL 

THAT'S ME RIGHT NOW 
KINO 5050 

THE "S" ROYALES 

THIRTY SECOND 
LOVER 
King 5032 

JAMES BROWN 

FAMOUS FLAMES 
GONNA TRY 

b/w 
CAN'T BE THE SAME 

FEDERAL 12292 

NEW .RELEASES 
ANNIE LAURIE 

IT MUST BE YOU 
b/w 

PLEASE, HONEY, DON'T GO 
DE LUXE 6135 

MARGIE DAY 

TEARS THAT COME SO EASY 
b/w 

THAT'S THE WAY LOVE 
GOES 

DE LUXE 6131 

ROY GAINES 

YOU'RE RIGHT, I'M LEFT 
b/w 

STOLEN MOMENTS 
DE LUXE 6132 

BOYD BENNETT 

PUT THE CHAIN ON THE 
DOOR 

b/w 
BIG BOY 

KING 5049 

STILL BIG -KING 4950 

HONKY TONIE -Bill Doggett 

KING- FEDERAL - DELUXE 
KING 
RECORDS 

A SMASH HIT 

JOHNNY'S 
HOUSE PARTY 

Parts 10II- Mod.:1021 
JIMMY BEASLEY 

and THE ROCKETS 

is tikit RECORDS 

9311 W WasIlclldn Bird. Cutlet t I1. Cas' 

6NNS.1.444IN, 

LABELS WANTED 

TO DISTRIBUTE 
Were expanding again and our in- 
creased promotion and soles force 
now enable. u to distribute and 
concentrate on a few additional 
line,. EMPHASIS ON LP'S. 

Contact DON C.tR'fi:lt 
Tico Distributing Corp. 

659 Tonth Ave. 
New York 36. N. Y. 

Circle 6 -4490 
N149%199.99 

when answering ads . . . 

Say You Saw It in The Billboard 

Ops Estimate Jukes 
Absorb Half of 45's 

Continued from page 1 

number of operators in each of nine 
size categories. It convincingly 
shows, as do other figures relating 
to the size of juke box operations, 
the overwhelming effect in the 
joke box industry of a few large 
operators. 

For example, 50 per cent of the 
operators bought between just 
1,000 and 4,999 disks during the 
year; 62.8 per cent between 1,000 
and 6,999; 72.2 per cent between 
1.000 and 8,999. 

In the middle classification- 
between 3,000 and 6,999 disks 
bought for the year -where in a 
normal distribution the mass of 
(plies will fall in an average of 

5.000, just 35.8 per cent of op- 
erators were centered. 

However, a few giant operations 
explain the reason for the irregular 
distribution. Nearly 9 per cent 
bought between 9,000 and 10,999 
disks for the year; 3.3 per cent bought between 11,000 and 
19,999, and 2,7 per cent bought 
20,000 or more. 

Several highly significant facts 
are strongly indicated by the Poll 
in operator disk buying. 

Stretch Disk $ 
Altho operators as a group are 

buying more total number of disks 
than ever before, most are using 
every means possible to stretch 
their record- buying dollar. 

Operators began moving several 
years ago to a two -week cycle in 
changing records on juke boxes in 
a move to cut servicing costs. They 
continue to hold to this cycle. 

But in addition, they are trying 
to get more mileage out of new 
records they buy and from stand- 
ards and hit tunes of favorite art- 
ists in their areas they stock In 
their libraries. The 260- selection 

brought this about. 
Et isn't that operators are to- 

day cutting record costs; far from 
it. They are simply trying to hold 
records costs in line in the face of 
additional programming opportu- 
nities offered by 200's and a grad- 
ual shifting from smaller type units 
to multi -selection equipment in the 
100 -play category. 

Poll statistics bear this out be- 
cause, altho operators buy on the 
average slightly more than two 
brand new disks per juke box per 
week, they change considerably 
more. 

Frequent Change 
Depending on the number of 

selections a machine has, they 
change from more than four to six 
new records, over five to seven of 
all records, including library tunes 
-not per week but per change. 

In order to get a rough Idea of 
how many total records an oper- 
ator changes on the average per 
week, it would be necessary to 
check this with how often disks 
are changed. For the purposes of 
illustration, tho, assume it s every 
other week (since two out of three 
do change on this cycle). That 
means that for every new disk 
bought per machine per week, an 
operator changes an average per 
week per machine from one to two 
others in addition. 

In the formidable job of pro- 
gramming a 200 -selection machine, 
the operator has been handed a 
relatively new record for him, the 
EP. Many are beginning to use it; 
more operators are using them now 
than were a year ago. 

EP: New Concept 
But the EP presents an entirely 

new concept in programming to 
operators which they have been 
slow to accept. Controlled selec- 
tivity, with a patron depositing no 
much money for a specific tune 
by a specific artist. is not always 
possible with the EP. 

And programming of standards 
on EPs, particularly in quantity, 
affects another tenet of traditional 
juke box programming: Concen- 
trate on current top hits. 

The fact remains that operators 
doing a conscientious job of EP 
programming at a fair price are 
making money with it. 

Today, one -third of all juke 
boxes have at least one or two EP's 
on it. It is with the 200's that most 
EP's are now programmed. This 
is understandable because of the 
size of the machine which permits 
heavy standard programming, and 
on which virtually all operators 
get at least a dime; one -third of 
the operators using EP's getting 
15 cents for an EP spin. 

Altho operators have been gen- 
erally slow to use EP's, the pro- 
gramming success an operator can 
enjoy with EP's is documented in 
several separate articles in this 
issue. At the saine time, the stand- 
ard arguments of a large number 
of operators for either not using 
EP's at all or using few EP's are 
also documented. 

Anti -EP: No 10¢ 
The biggest anti -EP operators 

are those still not wholly converted 
to dime play. The biggest pro-EP 
operators are those who have found 
in EP's what they find in any hit 
tune: An audience which likes the 
music offered on it. 
- Another pro -EP argument which 
carries weight with an operator 
struggling to keep record costs in 
check is that heavy EP standard 
programming does not require 
frequent change. 

As Poll statistics show, operators 
using EP's today change much less 
frequently than they do other 
disks. Of the juke boxes which 
have EP programs, the average size 
of the program on machines in the 
play category (80, 100, 104 and 
120 -selection units) fs about seven 
EP's; on a 200, the average EP 
program contains 29 EP's. 

Altho the Poll reveals that two 
out of three operators are now 
using EP's. EP buying constitutes 
just 6 per cent of total record pur- 
chases. And even that figure can 
be misleading because of the few 
big operators who are notably the 
largest users of EP's. Distributions 
in this category show that one -third 
of the operators using EP's use a 
total of I sst one to 50 EP's; but 
11 per cent use 500 or more EP's 
on their juke box route. 

Big, Small Firms 
Actually, the distribution of op- 

erators in size of operation. num- 
ber of records purchased and num. 
ber of employees is bne of the 
most significant findings of the 
Poll. They show that in each case, 
a few unusually large operators 
overwhelm a very large number of 
small operations as far as averages 
are concerned. In each case, the 
few big firms tend to pull up aver- 
ages. We have already noted this 
in average number of records pur- 
chased in 1956. 

In two additional areas on op- 
erator size it can also be clearly 
seen. For example, as Poll results 
show, over 51 per cent of the op- 
erators employ no more than one 
person other than themselves in 
their business. More than 61 per 
cent operate fewer than 50 juke 
boxes. 

Yet as far as averages are con- 
cerned, figures show that the aver- 
age number of employees per op- 
eration is slightly more than two. 
And the average number of juke 
boxes per operator is 53.4. 

This apparent contradiction 
merely indicates again the effect 
of the few big operators on the op- 
erating business. It clearly con- 
firms that in the music operating 
business, there are two distinct 
types of operations: 

1. A very small number of large 
operations: Just 4.3 per cent op- 
erate 200 or more machines. 

2. A very large number of small 
operations: A hefty 61 per cent 
operate fewer than 50 machines. 

Another point at which this con- 
dition of the industry is illustrated 
is in average weekly share of grosí 
collections per juke box. 

Altho the average of all oper- 
ators is $13.77, fully 44 per cent 
reported average weekly share of 
the gross per uke box which fell 
in the range of $6 to $10. 

And 74 per cent have that figure 
pegged at figures which fall in the 
$6 to $15 range. At the same time, 
just 4.5 per cent reported average 
gross shares which exceeded $21 
a week. 

Artists Pacts 
Continued from page 20 

Shirley Jones, Ray Ellis, Polly Cer- 
gin, Norman Petty, Mel Tillis. The 
label's subsidiary Epic parted John 
Leslie, Sal Mineo, Doc Bagby, 
Clare Nelson, and Helene Dixon. 

Liberty's new artist roster in- 
cludes Robert Wenger, Donna 
Fuller, Billy Ward and the 
Dominos, Chris Warfield, Scott 
Davis, the Four Grads, Keith Wil- 
liams, Claude Cordon, fya 
Angelou and Dick Kallman. 

Cadence recently signed Everly 
Brothers, Cordon Terry, Marty 
Franklin, Kenyon Hopkins, the 
Capri Sisters, Willie Treat, the 
Bobbsey Twins, Al Escabar, the 
Chamber Jazz Sextette, the Metro- 
nomes, the Fraternity Brothers 
and the Harvey Boys. 

New Atlantic pactees are 
Charles Brown, Dean Beard and 
Robin Robinson, with Frank Bianco 
recently signed by Atlantic's sub - 
sidiary Atco. M -G -M's new name 
list features Dean Jones, Jerry 
Wayne, and Chuck Alaimo. 

ABC- Paramount's new artist 
line -tip includes Alan Dale, Gloria 
Mann, Don Casanave, Charles 
Donald, Paul Anisa, Skip Fletcher 
Betty Martin, Lou Bartel and 
Meyer Davis, plus, of course, sev- 
eral new names on the Chancellor 
and Colonial labels, which are 
distributed by Am -Par. 

GREAT 
1 HITS 

"BLUES DON'T 

MEAN A THING" 
b/w 

"IF I HAD A TALKING 

PICTURE OF YOU" 

Savoy 1513 

The JIVE BOMBERS 

"ALL OF ME" 
b/w 

"I DON'T WANT 

TO CRY" 
Savoy 1512 

BIG MAYBELLE 

ICOSO Cd 
Sa ...MIT SI 
4IwA.a. M ! 

i 
Live It Up With 

PEARL RECORDS 

11th year -protected material, loaded 

with loughs. Get lolst catalog. 

43's, 78's, 331,í's, also Albums. 

PEARL RECORD CO. 
802 Arlington Road, Covington, Ky. 

'LABELS WANTED TO DISTRIBUTEI 

Link Distributing Corp. 
I,u W. 44th St., N.Y.C. 

We are weld. new lines to distribute. 
Thorough background In bualneaa 
slues us to concentrate of your label. 
Sea Danny Anello et Main Office, 1Sa W. 
44th St., Rm. Sae. phone. Circle 44341. 

www.americanradiohistory.com

www.americanradiohistory.com


MAY 20, 1957 The Billboard's Music Popularity Charts ... POP RECORDS 141 

Tunes With Greatest Radio- TV Audience 
Tunes, listed alphabetically, hase the greatest audiences on network 

station programs in New York, Chicago and Los Angeles. Lista are 

based on John G. Peatman's copyrighted Audience Coverage Index. 

Radio 
A Face in the Crowd (R) (F)- Remick- 

ASCAP 
White Sport Coat (R)- Acuff- Rose -BMI 
All Shook Up (R)- Presley -Shalimar -BMI 
Almost Paradise (R) -Peer International - 

BMI 
Bernardino (R) (F) -Palm Springs -ASCAP 
( typsn Melody (R)- Cromwell -ASCAP 
Dark Moon (R)- Dandelion-BMI 
Did You Close Your Eyes (R) (M)- Velyr- 

ASCAP 
no 1 Love You (R)- Wlllfamwn -ASCAP 
F-mpY Arms (R) -1vory-BMI 
Four Walls (R)- Sheldon -BMT 
Freight Train (R)- Maurice -ASCAP 
Girl With the Golden Braids (R)- Roncom 

-ASCAP 
Gone (R) -HilI á Range -BFI 
Gunfight at the OK Corral (R) (F)- 

Panmount -ASCAP 
1 r'an't Give You Anything But Love Baby 

IR) (M)- Chappell -ASCAP 
I Could Have Danced All Night (R) (M)- 

Chappell -ASCAP 
Italfano (R)- Harms -ASCAP 
It's Good to Be AS (R) (M)-V lyr- 

ASCAP 
little Darin' (R)- Excelloree -BMI 
Look at 'Er (R) (M) -Va1yr -ASCAP 
Love Letter in the Sand (R)- Bourrse -- 

ASCAP 
Mangos (R) -Redd Evans -ASCAP 
Old Cape Cod (R)- Pincus -ASCAP 
One for My Baby (R)- Morris -BMI 
Round and Round (R) -Rush -BMI 
So Rare (R)- Robbins -ASCAP 
Speak For Yourself John (R)- Famous- 

ASCAP 
Stan Fell On Alabama (R)-Mills-ASCAP 
When Rock 'n' Roll Comet to Trinidad (R) 

-Marvin -ASCAP 
Why Baby Why''- Winneton -BMI 

Television 
All Shook Up (R)- Presley- Shalimar -libel 
Butterfly (R)- Mayland -Presley -BMI 
Come Go With Me (R) -Gil -Fee Bee -BMI 
Dark Moon (R)- Dandelion -BMI 
Do I Love You (R)- Williamson -ASCAP 
Empty Arms (R) -Ivory -BMI 
Freight Train (R)- Maurice -ASCAP 
Gone (R) -¡till á Range -B341 
Hoot Owl (R) -Joy -ASCAP 
I Could Have Danced All Night (R) (M)- 

Chappell-ASCAP 
I'm P. of You (R)- Chappell -ASCAP 
I'm Stk.'s' With You (R)- Jackie -BMI 
I'm Welkin' (R)-Reeve-B541 
Line Darlin' (R)- Excellorec -BMI 
Mambo, Tango, Sambo, Calypso Rhumba 

Blues (R)- Carole -ASCAP 
Marianne (R)- Monlclare -BMI 
Mutual Admiration Society (R) (M)- 

Chappell-ASCAP 
My Little Baby (R) --Gil -BMI 
N(netyNlne Ways (R)- Mayland -BMI 
Parry DoU (R)- Jackie-BMI 
Ring -a -Ding (R)- Dominion-BMI 
Rock -a -Billy (R) -Oxford -ASCAP 
Round and Round (R) -Rush -BMI 
School Day (R)- Arc -BMI 
Shangri-La (R)- Robbins -ASCAP 
So Rare (R)- Robbins -ASCAP 
Tahin' to the Blues (R(- Trinity -BMI 
Teer.ge Walla (R)-- Champagne -ASCAP 
Walk(n' After Midnight (R) -Four SAr- 
BMI 

Way Down Blues (R)- Chappell -ASCAP 

Best Selling Sheet Music irr Britain 
(Fer week ending May I1 

A cabled report front the Musk Publishers Association, too.. London. 

List is based upon Meir wukly urvey of England's kading muait 

dealers. \merkas publishers in parenthesis. 

Tleart -Funk (Frank) 

Butterfly- Aberbach (Mayland -Presley) 

Young Love -Cromwell (Lowery) 

Email. the Blues -Frank ( Acuff -RPM) 

True Love -Chappell (Bunton Hill) 
The Banana Bou Song- Morris (E. D. 

Meeks- Bryden) 
Look Homeward Angel- Kassner (Greta) 
Mangos -Bron (Redd Evans) 
Don't Forbid Me- Campbell Connelly 

(Roosevelt) 
Marianne- Montclafe IMontclarc) 
Rock- A-Dilly -toy Music (Joy Music) 

Knee Deep in the Blues -Leeds (Acuff -Rose) 

Ninety-Nine Ways -Good Music (Mayland) 
I'll Find You -Robbins ¡Robbins) 
Chapel of the Rases- Victoria (Triangle) 
Adoration WalUrBron (Sovere(go) 
Cumberland Gap -Essex (Hollis) 
The Wisdom of a Fool -Leeds (Planetary) 
All -Angk- Continental 
Good Companions -Maurice (Maurice) 
Freight Train- PanMnsik (Maurice) 
By You, By You, By You- Cinephonic 

(hlnity) 
Round and Round- K1xa111 (Rush) 
Around the World -Sterling (Young) 

Best Selling Pop Records in Britain 
(Pon week *reline May II 

Ail pea .testeftelorid 
40- 

off aúuene diaffht 

TW rleted lhtu tM courtery of Me 'New Musical Express;' Last 

beet Brit.T. Foremost Musical Publication. Week 

1. ROCK- A- BILLY-GGuy Mitchell (Philips) 4 

2. BUTTERFLY -Andy Williams (London) 
I. CUMBERLAND GAP -Lonnie Donegan (Pye -Nina) 
4. WHEN I PALL IN LOVE-Nat (King) Cok (Capitol) 
S. BABY, BABY- Tern -A)an (Columbia) 
B. BANANA BOAT -Harry Bdafonte (HMV) 
7. YES, TONIGHT JOSEPHINE - Johnnie Ray (Philips) 
g. NINETY -NINE WAYS -Tab Hunter (Landon) 
9. FREIGHT TRAIN -Chas, McDevitt Group (Oriok) 

10. TOO MUCH -Elvis Presley (HMV) 17 

P. YOUNG LOVE -Tab Hunter (London) g 

12. I'LL TAKE YOU HOME AGAIN KATHLEEN -Slim Whitman (London) 12 

13. LOOK HOMEWARD ANGEL -Johnnie Ray (Philips) 10 

M. THE GIRL CANT HELP IT- Little RAMM (London) 14 

15. LONG TALL SALLY -Little Richard (London) 11 

I6. BUTTERFLY-Charlie Gracie (Parlophone) 
17. CHAPEL OF THE ROSES -- Malcolm Vaughan (HMV) 19 

Ig. DON'T FORBID ME-Pat Boone (London) 13 

19. IIEART -Mu Bygraves (Deets) . 16 

20. WHY, BABY, WHY' -Pat Boone (London) 111 

TOMMY 

SANDS 

Columbia Buys 
Continue(( from page 19 

the company in a much stronger 
competitive position with regard to 
the RCA Victor phone line. In the 
lower- priced area, Columbia has 
already done exceptionally well, 
having achieved a preeminent po- 
sition in the last several years. 

Servicing of the Bell & Howell 
consoles nosy in the hands of 
dealers and consumers is being 
taken over by Columbia. 

Magnetic tape recorders will 
continue to be an important phase 
of Bell & Howell's electronic en- 
gineering, manufacturing and mar- 
keting programs, Percy stated, ad- 
ding that his company would ex- 
pand the distribution of tape re- 
corders, nosy sold thru photogra- 
phic, music and appliance stores. 
Wholesale distribs are to be ap- 
pointed to provide increased sales 
and promotional aid st the local 
level. 

RCA Label 
Continued from page 19 

point -of -sale material. Prices were 
tagged at the equivalent of 84 
cents for 45 r.p.m. disks; $4.19 for 
10 -inch classical LP's; $3.50 for 
10 -inch pop LP's; $5.54 for 12- 

inch classics; $5.2.5 for 12 -inch 
pops. EP's go at $1.68, and 78 
r.p.m.'s at 84 cents. 

The dinner was also attended by 
such top Decca -London artists as 
Vera Lynn, Winifred Atwell, Lita 
Rosa, Stanley Black, Cyril Staple- 
ton, Frank Chacksfield and others, 
some of whom were lavish in their 
praise of topper Lewis. 

According to New Musical Ex- 
press, disk jockey Jack Jackson 
made some interesting comments 
re changes in the industry. "In the 
old days,' he said, "you just had 
to have a voice and a good backing. 
Nowadays we have washboards, 
six- string itars (working area, 

four strings) and buckets of u-hoof." 

GOIN' STEADY 
Ring My Phone 

Cap. =3723 

The Big Hit from the Album O 

"STEADY DATE WITH TOMMY SANDS" 
Cap. =T -848 
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THANKS 

M. O. A. 
THANKS FROM... 

Vivienne 

BILLY 

BRANDO 

AL CONTE 

QUARTET 

RUSS MILLER 

JOE -MIKE 

AND ALL THE 

GANG AT 

V. I.P. 
RECORDS INC 

55 West 42nd St. 

N.Y.C. 

MAY 20, 1957 

VOX JOX 
By JUNE 

FORD ON NIGHT BEAT: Art 
Ford, \\'NEW, N. Y., obviously 
one of our braver deejays, was in- 
terviewed on Mike Wallace's 
"Night Beat' show over Du Mont's 
Manhattan outlet WABD last week. 
Ford denied that many New York 
jocks are on "payola,' contending 
that Manhattan deejays are paid so 

well that "payola" isn't the tempta- 
tion that it might be in smaller sta. 
tion areas across the country. Wal- 
lace attempted to needle him, via 
remarks about jocks being frus- 
trated performers, but failed to get 
a rise out of Ford. 

When Wallace asked about his 
songwriting activities, the deejay. 
smiling niehllly, said his tunes had 
bombed to date, but that he had 
written all of them himself, rather 
than taking credit for another writ- 
er's song. Jockey -wise, Ford is rid- 
ing high. His "Make Believe Ball- 

YESTERYEAR'S TOPS - 
es reported In The Billboard 

The nation's tep faim. en recent. 

MAI 24. 1947 
I. Mam'selle 
2. Heartaches 
3. Linda 
4. My Adobe Hacienda 
5. Anniversary Song 
6. April Showers 
7. 1 Wonder, I \Yonder, I 

Wonder 
8. That's My Desire 
9. 1 Believe 

10. Managua, Nicaragua 

MAY 24. 1952 

I. Blue Tango 
2. Wheel of Fortune 
3. Kiss of Fire 
4. Cuy Is a Guy 
5. I'm Yours 
6. Blacksmith Blues 
7. I'll Walk Alone 
8. Pittsburgh, Pa. 
9. Any Tinte 

10. Be Anything (But Be Mine) 

room" shiny took No. 1 rating hon- 
ors in the recent Pulse surrey, 
against Arthur Godfrey. 1 \'CBS; 
Jerry Marshall, WMGM, and Mar- 
tin Block. WABC. Ford was No. 
1 for every 15 minute scg, Monday 
tint Saturday. 

THIS 'N' THAT Tom Ed- 
wards, WERE, Cleveland, 
submits an addition to The 
Billboard's recent story about 
"10 indications of a lilt Rec- 
ord." The jock suggests: 
"They're all excited about this 
record in the office and they 
sent me right out on the road 
with it after I just got back 
off a four -week toad trip." . 

Arnold Shaw is pushing Bernie 
Wayne's new waxing, "The 
Leaky Faucet," by gifting 
locks with washers. 

j. B. Clark, \VBT, Charlotte, 
N. C., was a recent visitor to Man- 
hattan.... A committee of record- 
ing artists and deejays for the Na- 
tional Multiple Sclerosis Society 
has been formed tinder the co- 
chairmanship of Jim Lowe, WCBS, 
New York, and Bill Randle, 
WERE, Cleveland. The commit. 
tee will spearhead a drive for spin- 
ners across the country to plug the 
M. S. Hope Chest campaign next 
month. 

CHANCE OF THEME: 
Elliot Field, KTSA, San An- 
tonio, is being shifted to 
KLBS, Houston, by the sta- 
tion's new owner, Gordon 
McLendon, who operates both 
outlets.... New general man- 
ager of KTXL, San Angelo, 
Tex is Duane Ramsey. . 

Ed Stern has joined KONO, 
San Antonio.... Bill Dupree, 

BUNDY 

ex- staffer at WEBB, Balti- 
more, is now spinning 'em 
over WLIB, New York. 

Adelaide Moffett, the first debu- 
tante to turn nitery canary back in 
the thirties, is now a deejay, under 
the name Jan Douglas, over 
WEOK, Poughkeepsie, N. Y. She 
does a little thnlshing herself, in 
addition to spinning platters from 
4 to 5 p.m. daily.... Iry Smith 
has resigned from his jockey chores 
at WIIB, Kansas City, Mo., to join 
\VCAU, Philadelphia.... Song- 
writer Jack Richards has joined 
\VEIM, Fitchburg, Mass., while 
Bob Norris, a spinner at same sta- 
tion, has turned songwriter -with 
Richards -and penned a new tune 
tagged "I Lost My Baby," which 
Richards has recorded on the RMS 
label... Also on a Tin Pan Alley 
kick is Sheldon Silk, WALE, Fall 
River, Mass., whose tune "Jamaica 
Moon" was recently cut by Rosita 
Davis on the Ace label. 

MAD FOR JOCKS: Mad 
Magazine, which has been the 
source of much jockey chaser 
material -sans credit for the 
publication - is setting up a 
free subscription list for dee- 
jays who want to use gags 
from the magazine, but watch 
that credit -line boys! In line 
with this, Bill Kemp. WNEW, 
New York, recently read a 
genuine A. & P. grocery chain 
commercial, following it with 
Mad's A. tr P.- parody-copy, 
including such controversial 
lines as "Prices subject to 
change without notice if you 
don't watch our clerks care- 
fully." The sponsor flipped, 
but Kemp doesn't say which 
way. 

CIAIMIC: Raul Lovett, WBSM, 
New Bedford, Mass., recently 
staged a unique bten'iew with 
hynotist Sam Vine. Latter hypno- 
tised Lovett on the air and made 
him lose his "taste for cigarettes." 
Vine evidently didn't restore 
Lovett's tobacco hunger after- 
wards, which is rather surprising 
in view of the extensive local radio 
advertising schedules carried by 
cigarette manufacturers. At any 
rate, Lovett postscripts "It's a 
pleasure to go on the air at 6 a.m. 
without a cigarette cough." 

MONITOR MUSICAL 
SURVEY 

According'to a survey made 
by the NBC radio network 
show, Monitor," here are the 
records which received the 
most local air play over NBC 
affiliate stations last week in 
the following areas: 

Carden City, Kan. 
"Round and Round," Perry 
Conio, RCA Victor. 

Marienette, Wis. 
"Freight Train," Rusty Draper, 
Mercury. 

St. Cloud, Minn. 
"Love Letters in the Sand," Pat 
Boone, Dot. 

Baton Roue, La. 
'Mangos, Buddy Morrow, Mer - 

HIartford, Conn. 
"Oh Pain! Oh Agony!" Citric 
MacKenzie, Vik. 

Salt Lake City 
"Stardust," Nat (King) Cole, 
Capitol. 

San Antonio 
"Bernadine," Pat Boone, Dot. 

Milwaukee 
"Dark Moon," Bonnie Guitar, 
Fabor. 

St. Louis 
"Ten Minutes Ago," Tony Mar- 
tin, RCA Victor. 

Little Rock 
"Graduation Day." Lawrence 
Welk, Coral. 

"The Most Talked About Act in Show Business" 

.a? 
The 

kiheele '4 
With Their Big Hit 

RIDIN' 
.. 

ALONG 
b/w 

"VERADA TROPICAL" 
k 

AC. #1050 _ 

Hollywood 28, California At,tiT i Records 
Hollywood Blvd. 

HO 9 -5052 

YOUR BEST BET IN CANADA 

P H O N O D I S C 
... the completely INDEPENDENT Canadian distributor serving Afeerka's 

independent labels tram coast -te -coast 

WRiTE, WIRE, PHONE: 
DON McKIM 

(-áe-. 
76 Church Street 
Toronto, Canada 
EMpire 4 -5737 

Canadian Headquarters for America's leading Independent Record Labels 

o. 

VILNA RECORDS , ,, 
4300 S. W; 4th Street 

Miami 44, Florida CO 
Fr 

1 

To All Pop Music Loyers, We Present 

"THE AIRPORT SONG " / "ELDORADO" 3 

"LONESOME" / "DRIFTING ALONG" 
7" 45 rpm. 3 Min. limit 

THE MUSIC BOX - 1p' 
lass W. T9th st., ChkaN 20, ti. 70 

All MOMS, ABnd.m 4áo00 

- THE LARGEST SELECTION OF 45's -EP's- 
LP's FOR IMMEDIATE DEUYERY 

t ORDER SHIPPED SANS DAY RICOVID 
-MI me STRIPS ' 

SONGWRITERS- PUBLISHERS: 
ARE YOU TIRED OF "LUST ORDINARr DEMONSTRATION RECORDS! 

We furnish TO MAL* ÁND;:rla VOCAL rr Nl ÁiLL STYLI.. V.@ act Plne %M Nr Sect 
Orean, _Plane and Velca m.M Mr act 
Buce, PISM act Veke 77.00 Hf HM II}Mr of 7I r.P.m. DuPllref M naeenNN raMw 

etPIH W ASTE RECORDiNGS it AV*NU NNIIaris NPURNISHD 
ON R*a uesT 

MVna VII Tcto 

SAVE MONEY 
ORDER YOUR 

BILLBOARD 

SUBSCRIPTION 

TODAY 

,°°"wn,N,his 

The Billboard, 2160 Patterson St., Cincinnati 22, Ohio 
Please enter my subscription to The Sailboard for one fail year (52 issues). 
I enclose $13 payment (layes 37.20 on single copy rates). 619 

payment enclosed O bit me 

Name_ 

Occupation er fate 

Company 

Address 

Cha tila 6y 
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Oldest 
ONE - STOP 

record service 

ALL LABELS 
ALL SPEEDS 

45 RPM 78 RPM 

55O 604 

804 
LP'S $2.47$3.09$3.69 

Free title strip service 
No extra charges 
C.O.D.orcheck L 

postage with order 
THE MUSICAL SALES 

COMPANY' 
140 W. arr. ROYAL Av 
BALTIMORE,MD 

IE_4._4-'E -4(_ 
A HAND -CLAPPING 

SWINGER! 

BOBBY BUNNY 
AND THE JACK RABBITS 

SCATTY CAT 
b/w 

THE JOKER 
Arrow e]14 

ARROW é95áv.00.inconñ: T 
RECORDS N.'Y. B19.'1,74. 

BREAKING FOR A NATIONAL NIT 

THE MELLO -TONES 

ROSIE LEE 
GEE 1037 

Reviews of New Pop Records 
Continued front. page 138 

LES PAUL AND MARY FORD 
Hamad.' and Waltrb' 02 

CAPITOL 3725 -A lazy, "last dame" 
type of waltz warmly sung by Miss 
Ford. Les Paul's multi- tracked back- 
ing gives it a lush feel. Strong box 
was which should also have good 
counter appeal for lover teeneu. 
(Moonlight, BMI) 

Taxed. tad 1Flowers..,.$5 
Another slow three- beater, and this 
one, too, is aimed right at the high 
school crowd. Title and creamy read- 
ing by Mary Ford should have 
healthy appeal ie the coming gradua- 
tion season. Close rennerup to the 
flip for action. (Ardmore, ASCAP) 

FRANKIE LAINE 
Without His 82 

COLUMBIA 40916 -Leine sobs with 
reverence and sincerity on a semi 
sacred theme with good lyrics. Lush 
backing and choral work. (Joy 
ASCAP) 

Gunfight at the O.K. Com1....15 
Colorful reading of a dramatic West- 
ern movie title theme. Dtejay play 
should be hyped by Pic promotion, 
bet flip is side to watch. (Paramount 
Musk Corporation, ASCAP) 

659 Tenth Ave., New York 36 

An ALBUM full 
of Sales Magie 

TED LEWIS 

'A MILLION MEMORIES' 
Unique x122 

"IF I SHOULD 

LOSE YOUR LOVES" 
by 

The Sophomores 
Dawn 228 

dawn 
f[CrD 

T. TOMh1Y 
I Saw Yoe, I Saw Yon 81 

DOT 15576- Poignant country ballad 
is warbled with tenderness and sin- 
cerity. A fine waltz that could see 

PIP action. (Acuff -Rose, BMD 
Bye Bye Love....76 

The haunting c. &w. blues, also cut 
by Webb Pierce and the Everley 
Brothers, is handed a Sock vocal by 
the c.&w. artist, who sounds more 
tar. than country. This version is 

late, but the solid r. &r, treatment 
could move it. IAeuff -Rose, Ball) 

EP Time, Costs 
Continued from page 124 

45's for the majority of singles, 
a percentage of EP's, with even- 
tually no 78's. He fully expects 
the EP's to succeed the 78's m 
percentage of volume in pro- 
gumming. Even now his cus- 

tomers are indicating their will- 
ingness to play some of the old 
standards on EP's as well as the 
latest pops. 

What Meli Thinks 

On the other hand, lack of 
dime play is not holding back EP 
play volume for Meli. He believes 
additional costs in extra time re- 
quired for servicing the EP's in 
locations, and few spins don't 
make EP programming worth- 
while currently. 

Most of Meli's machines are 
on dime play, with multiple play 
at four for a quarter. Only bis 
200- selection machines feature 
EP's, however, which comprise 
about 10 per cent of his total 
number of machines. 

'Lace Spots 
"The only locations we find 

our EP- equipped machines gross- 
ing more than the non -EP- 
equipped machines are in the 
"race" locations. These are the 
only spots where a definite pref- 
erence for EP's has been shown," 
states Meli. 

Most of the EP's used origi- 
nated thru package deals, ob- 
tained with new machines. Later, 
replacements were obtained, but 
the same general order of pro - 
gramming of the standards, and 
some pops as the Presley bits, 
was followed. Meli estimates 20 
per cent of his standards are 
EP's. 

On the average, his EP's meter 
six to seven spins. 

Standards are switched from 
one machine to another from time 
to time, but with no special ef- 
fort at recording this data, or at 

specifying certain locations for 
certain of the standards. 

In consideration of present re- 
sults, Meli does not believe he 
will be making any future plans 
for increasing the EP's in loca- 
tions other than those now hay- 
ing them, 

THE ROGUES 
Puppy Love 11111 

OLD TOWN 304-An excellent group, 
very well recorded. This fine aide 
would have to be classified as pop, 
and it stands an excellent chance if 
the label can get wider plug support 
than it has in the past. (Maureen, 
HMI) 

It's Tme....7$ 
Romping, simple rocker Is suns in 
slick, beat -ful fashion by One P.P. 
Could acore in both r. &b, and pop 
fields. (Maureen, HMI) 

EDDIE FISHER 
Did You Close Your Eyes! 80 

VICTOR 6913 -This one starts with 
quivering fiddles and chorus and 
Fisher follows to sing the pretty 
ballad from the score of "New Girl 
in Town." Has some of the Fisher 
feel of old which makes it the side 
of the two. Certainly some action 
indicated. (Vatyr, ASCAP) 

Sunshine Glri....73 
Tune has a light- frothy feel but it's 
one of the less impressive tunes of 
the "New Girl in Town" score. 
Fisher doesn't seem to be at home 
with the song and the flip definitely 
gets the edge. (VWyr, ASCAP) 

MONICA LEWIS 
Urn You Deal) Somebody 

Else Wiu 80 

COLUMBIA 40924 -.Song is featured 
in the movie, 'The D. 1." Pace 
here is somewhat in the ricky -tick 
vein with strummed guitar and banjo. 
Backing also includes whistled sup 
port by a chorus. Fine form of 
singer could make this side happen. 
(Pete Belly, HMO 

Met My Mafek....73 
Tone is also from the forthcoming 
flick, 'The D. I." Talented singer, 
assisted by a male chorus comes across 
very well. Clever orking by Ray Con- 
niff features a drum -figure repeated 
thruout. Should get some spins. but 
Ls second to flip. (Mark VII, ASCAP) 

THE FOUR ESQUIRES 
Never Look for Love 7g 

PARIS 505-A pretty ballad, slob and 

gracious in pace. Esquires do real 
nice job. Side gives the jock a change 
of pace. (Jack Gold, ASCAP) 

The (3opstlek Beck....76 
The familiar melody in a swinging 
vocal arrangement by the Esquires. 
There's a peat Mist to the phrasing 
of the lyric. Horns and rhythm sec- 
tion adds to the punch. Could take 
oft. (Greta, HMI) 

JOE VALINO 
Tears Mat I Cry OUT You) 77 

VIE 0275 -A strong side. The tune 
is country- flavored, and the arrange- 
ment gives strong emphasis to the 
guitar; but strongest element is Va- 
lise s vocal. He feels the material. 
Watch it. Il-ady Mee, ASCAP) 

I'll Be Good....76 
Valino has a good piece of material 
beret a ballad with a message of 
sincere emotion. He does a solid job, 
backed with a chorus and neat ar- 
rangement. Will get strong play. 
(Landsdate, 5311) 

SHIRLEY FORW0OD 
Good Night 77 

SALEM 1003 -Beautiful thrashing by 
the girl who came close last year 
wills 'Two Hearts." Slow, lilting 
three- beater has a universal message 
and will easily find Its spot on jock 
Begs. Coupling bears watching. (Sun 
Valley, HMI) 

Johnny Please Come Bank....72 
Gentle, simple and highly pleasing 
thrashing, with some multiple track. 
ing. Tune is a retentive, folk -style 
waltz. This girl can happen. (Sue 
Valley, HMI) 

BOYD BENNETT 
Pet the Chain On the Door 77 

KING 5049 -A medium tempo rocker 
belted in lusty style by "Big Mo." 
Bennett has had a stretch between 
bits but this could rack up some 

(Continued on page 152) 

Marty Robbins' 

A WHITE 

SPORT COAT 
(AND A PINK CARNATION) 

COLUMBIA 40884 (440884) 

C & W -POP HIT 

JOHNNY CASH 

"NEXT IN LINE" 

"DON'T MAKE 

ME GO" 
Sun 266 

RELIABILITY -QUALITY 

RECORD PRESSING 
Originators of the Patented 

rim drive; thick -thin 
type record 

RESEARCH CRAFT CO. 
1037 N. SYCAMORE STREET 

LOS ANGELES 38. CALIF. 

Greetings to the juke box operators 

and best wishes for a successful MOA 

convention. See you in Chicago. 

Pee Wee 

featuring my latest release 

A 
CATCHY 

TUNE 
(Leeds Music) 

TEARS 
ON YOUR 

LIPS 

RCA Victor #47/20.6884 

S0. CALIFORNIA'S NEWEST 

AND MOST COMPLETE 

ONE STOP 
45's 60e 
78's 65c 
E.P.'s 98c 
L.P.'s 2.98 

NORTH'S MUSIC CENTER 
:ras w, Pt<o aivd., s A., c.ut 

Phon.: RE 1]]36 -1.7439 
OPER 7 0AV3 A WEE. 

PEE WEE 
KING 

GUEST SPOT- 
Red Foleÿ s "OZARK JUBILEE" 
Sat., June 1, ABC-TV - Along with Eller Long For bookings, contact 

41D RCA:MÇTOR 

PEE WEE KING ENTERPRISES 
303 Vaughan Bldg., Louisville, Ky. 
Phone JUniper 4-5535 
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EP's Do Not Pay 
Without Dime Play 

Edward H. Newell, owner of 

Ormatt Amusement Company, of 
Memphis, is an outstanding ex- 
ample of an operator opposed to 
using EP's on juke boxes. His 
main reason: EP's slow down play 
and shoot record costs upward. 

"It takes twice as long for an 

EP to play as it does a single," 
he said. "It's the same as being 
on nickel play. We've found out 
we can't operate on nickel play. 
Expenses are too great. 

"And look at the record costs. 
A single costs us 55 to 60 cents. 
An EP costs 90 cents. That is 

50 per cent more than a single. 
And it brings in the same reve- 
nue. So you can see why I don't 
use them." 

Newell doesn't use any EP's 
in his programming unless an 
outstanding pop hit is on one 
which he can't ignore, such as an 
Elvis Presley ditty. 

Newell, along with other op- 
erators, experimented with EP's 
when they converted to dime 
play, three for 25 cents, in May, 
1955. The EP's helped a great 
deal to cushion the move and 
win needed public acceptance. 

But Newell said their high cost 
and slow play turned him against 
them. 

He said his check of the rec- 
ord play indicator meter showed 
that the increase in collections on 
plays of EP's was so small that it 

did not justify buying them. 
"The public doesn't play EP's 

for the sake of playing EP's," 
Newell said. 'They play the juke 

box for the tune they want to 
hear. Usually it's on a single. If 
they have to play an EP to hear 
it, they also listen to something 
else they didn't bargain for. 

"I think top singles would get 
as mane plays on the juke boxes 
as would a top EP. It depends, 
of course, on the tune, but gen- 
erally speaking, tit.+ top single 
will get as many plays." 

Newell doesn't vet have 200- 
selection machines, but expects 
to get some this year. Ile will put 
them in his top locations. But 
even with 200's, he won't put 
EP's on them. He will use all 
singles and have a wide variety 
of types of music on them, in- 
cluding classical numbers. 

Newell programs some old 
standards. All, however, are sin- 
gles. He also programs some clas- 
sical and semi -classical selections 
on the phonograph in a few top 
restaurant locations. 

Newell sacs he could be 
wrong, but he believes a machine 
equipped with singles can gross 
just as much as a phonograph 
programmed with some EP's. 

He said he tries to keep his 
programming as current as pos- 
sible, and therefore disagrees with 
the programming technique on 
old standards with EP's used by 
Charles Kahn, another Memphis 
operator who has made EP's pay 
off. (See separate story.) 

The minority who use EP's 
and standards on EP's may yet 
some day prove their point con- 
vincingly, Newell admits. 

For just 15c a week these sales helps can mean 

MORE PROFIT DOLLARS 

FOR YOU! 

1 

Greetings to the Juke Box Ops from 

MR. DYNAMITE 

Old Cold 'Tater \V 
LITTLE JIMMY 

DICKENS 
HAPPY I NEVER HAD 

HEARTACHES THE BLUES 

COLUMBIA 40890 

* Featured Star WSM- WSM -TV Grand Ole Opry * 
Personal Management: JIM DENNY ARTIST BUREAU 

146 7th Ave. No., Nashville, Tenn. Phone Alpine 6.5558 

I 

Billboard's 

SAUS 

KITS 
are helping dealers 

everywhere sell more 

singles, albums, phonos 

and accessories! 

For as little as 25c a week you, too, 
can put these colorful window, wall and 
counter posters to work in your store 
.. . to help you push profits up, up, upl 

Twke month, you get all these sales -aids mailed to 
you in a special SALES BOOSTER KIT. 

"HONOR ROLL OF HITS" POSTER - 17 "x22 ", flashy two colon. Lists the 
Top 10 Tunes of the week plus the upand- coming hits. 
"BIG PLAY" POP ALBUM POSTER - 17 "x22" in two colors. Lists the top selling 
albums. Great for self-selection displays. 
"BIG PLAY" CLASSICAL ALBUM POSTER (alternating with "BIG PLAY" JAZZ 
ALBUM POSTER). Giant, 17 "x22 ", two colors. Use 'em on counters and over 
self- service racks. 
"TODAY'S TOP TUNES" .. , give -away folders listing the tops in pops, classical, 
jazz, RBB, C&W. Great for listening booths, direct mail selling, statement 
enclosures. 

NEW TITLES ... NEW ARTISTS ... NEW EQUIPMENT POSTERS -a big supply 
every kit, to dress up your windows, walls and counters. Real customer 
convincers at the point -of -salel 

MAIL THIS COUPON NOW AND SAVE UP TO SO% 

New SALES BOOSTER 

KIT subscribers 

can come in now 

for the special 

introductory offer 

that gives you six 

KITS for only $3.00- 
Nome 

regular price,, 
S 

$t per kit Store Name 

You save half! Address 

Merchandising Division, The Billboard, 2160 Patterson Street, Cincinnati 22, Ohlo 

Please send me the next 6 SALES BOOSTER KITS. 
I enclose $3 in full payment.' 

Please send me one sample SALES BOOSTER KIT. 
My dollar Is enclosed. 

826 

DIY 2one_Sta+e 
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Most Played C& W in Juke Boxes 
For survey week ending May 15 

RECORDS are ranked to order of the greatest number of plays In juke boxes Ihruom 
the country, as determined by The Billboard's weekly survey of operators using a 

high propotllon of country and western records. When 
significant action is reported on both sides of record, Weeks 

Ras points are combined to determine position on the chart. Last ors 
Week Week Garr 

1. CONE (BMI) -F. Husky 2 12 
Missing Persons (BMI) -Cap 3628 

I. WIHTE SPORT COAT (B\MI) -M. Robbins 3 6 
Grown -Up Tears (BMI) -Col 40864 

3. ALL SHOOK UP (BMI) -E. Presley 1 6 
That's When Your heartaches Bettie IASCAP) -Vic 20.6870 

4. FOUR.WALLS (BMI) -J. Reeves 5 3 
1 enow and You Know (BMI) -Vic 20-6874 

5. GONNA FIND ME A BLUEBIRD (BMI) - 
M. Rainwater 5 7 

So You Think You've Got !roubles (BMI) -MG -M 12412 

6. WALKIN' AFTER MIDNIGHT (BMI) -P. Cline 4 8 
Poor Man's Roses (ASCAPI -Dec 30221 

7. HONKY TONK SONG (BMi) -W. Pierce 7 7 
SOME DAY (BMI) -Dec 30255 

8. THERE YOU GO (BMI) -J. Cash 8 20 
Train of Love (BMI) -Sun 258 

9. AM I LOSING YOU? (BMI) -J. Reeves 9 14 
Wait.' for a Train (Bh11) -Vic 20-6749 

9. FRAULEIN (ASCAP) -B. Helms - 1 
Heartsick Fettle: (BMI) -Dec 30194 

9. FALLEN STAR (BMi) -J. Newman - 1 
I Can't Go on This Way (ASCAPI -Dot 1289 

C& W Territorial Best Sellers 
For survey week ending May 15 

City-by -city listings are based on late reports secured from top country and western 
dealers and juke boa operators in each of the markets listed. 

Birmingham 
1. Wkhe Sport Coat, M. Robbins, Col. 
L AM Snook Up, E. Presley, Vie, 
3. Some Day, W. Pierce, Dec. 
4. F. Dag, FMI KOs, First Lose 

S. James, Cap. 
Geste, F. Husky, Cap. 

d, Three Ways, K. Wells, Dec. 
7. Gagna F. Mea Bluebird 

M. Rainwater, M-G -M. 

Charlotte 
1. ss H. Sport Cent, M. Rabbis., Col. 
2. AM Shook Up. E. Presley, Vic. 
3. Hoek] Teak Soot, W. Pierce, Dec. 
4. Gone, F. Husky, Cap. 
S. Then Yen G., 3. C.A. Su. 

Dallas -Fort Worth 
I. Fne.w, B. Ilelms, Dec, 
2. Gown, F. Husky, Cap, 
2. Coat, 

4. Gwua FW Me a Bluebird 

!. 
M. 

uree 

R nLwoate r 
S 

M -JG 

mea , Cap. 
4. Hooky Took Soo., W. Pierce, Dec, 
7. Some Day, W. Pierce, Dec. 
5, AS Shook Up, E. Presley, Vic. 

Foot Walls, J. Reeves, Vic. 

Houston 
I. Goo, F. Husky, Cap. 
2. Frankel. B. Ilelms, Dec, 
3. Gonna Fled Me a Bluebird 

M, Rainwater. M.G.M. 
4. N bite Sport Coat, M. Robbins, Col. 
5. Four Walls. 1. Reeves, Vic. 

AM Shook Up, E. Presley. Vic. 
7, Gentle Lose, C. Walker, Me, 
1. Honky look Song, W. Pierce, Dec. 

Memphis 
1, Bye B)e foie, Fverly Bros., Cde. 
I. Sibyl, Lot of Going On 

Reviews of New 
C& W Records 

MAC N'ISEMAN 
Because We Are Young 77 

DOT 15578 -A note of caution to 
youngsters not lo cast love aside. This 
Is a powerful weeper. Wiseman, 
backed by a chorus and tasteful in 
strumentation, chants this right from 
the heart. (Golden West, BM1) 

Love Lentil b the 
Country version of the standard song 
that is already scoring. Wisemans 
vocal is backed by a lively, strong 
arrangement. Will get good play 
Mourne, ASCAP) 

STAN HARDIN 
Hnagry Heart 74 

DECCA 30102 -A wild, wailing, nasal 
chanting lob on this ballad side. 
More of (het older, mtainted- bythe- 
cily country wund. A good cat and 
jocks should give him a good eo. 
round on this. (TraW End, BMI) 

Glee Me Your Lorin', Bah.. -.73 
Hardin sings in a down -home tradi- 
tional style here. Second chorus seta 
an ad lib type reading which builds 
well. Disk Is to the old-fashioned 
groove. but offers kicks. (Amber, 
ASCAPI 

L L. Lewis, Sun 
3. Few Wags, J. Reeves, Vic. 
4. Nest I. Line. 1. Cash, Sun 
S. Fallen Sur, 1. Newman. Dot 
5. While Snort Coal, M. Robbins, Col. 
7. Gonna Fled Me I Bluebird 

M. Rainwater, MOM. 

Nashville 
I. Four Walls, J. Reeves, Vic. 
2. Fallen Star, J. Newman, Dot 
3. Bye Bye Lose, Everly Bros., Cdc. 
4. White Sport Coal, M. Robbins, Col. 
5. l'S Be mere, R. Price, Col. 
5. All Shook Up. E. Presley. Vic. 
7. Three Ways, K. Wells, Dec. 

Richmond, Va. 
1. Fors Walls, 1. Reeves, Vic, 
.2. Gone, F. Husky, Cap. 
3. White Sport Coal, M. Robbins. Col. 
4. Don't Laugh, Leonia Bros Cap. 
S. Gonna Fled Me a Bloebird 

M. Rainwater, M -G -M. 

St. Louis 
1. AU Shook Up, E. Presley. Vic. 
2. Four NOW, 1, Reeves, Vic, 
3. Goon, F. Husky, Cap. 
4. White Spon Coat, M. Robbins, Col. CURLY SANDERS 
S. Malkin' After Stldeleht, P. Cline, Dec. D)namin 70 

Review S p o t li g h t . . . 

C &W RECORDS 

JEAN SHEPARD 
Under Suspicion (Marks, BMi) 
The Other Woman (Central Songs, BMI)-Capitol 3727 -The fine 
country thrush has two solid sides here. Both are weepers, with 
honest, down -to -earth lyrics. First- mentioned title tells of a lass's 
broken heart when she is "Under Suspicion.' Flip, virtually as 
strong, tells a tale of love that sweeps all before it. Miss Shepard 
sings both tunes in the traditional country style, with a relaxed, 
sincere delivery. 

WARREN SMITH 
Miss Froggie (Knox, B\Ii) 
So Long I'm Gone (Knox, B \tI) -Sun 268 -See review in tie 
Pop Spotlight section. 

RIC CARTEY 
Let Ste Ten You About Love 72 

RCA VICTOR 6920 -Candy's original 
of 'Young Lové' got snowed under 
but the singer shows enough punch 
ou this tale of the power of love 
to still create some attention. Nice 
deep-toned country style nita a play, 
(Lowery, BMI) 

Bon to Love Omr N'amaa...,71 
Interesting group guitar work back. 
this dedicated chanting effort. With 
chorus backing, side builds nicely and 
tile the flip, cales a hearing, (Memo, 
NMI) 

WHITEY KNIGHT 
Tbe Blew Walked le 71 

DOT 15577 -Relaxed, pleasing vocal 
icing on an up.tempa hillbilly ballad 
(Golds West, R1111) 

Latey,.,.g9 - 

Deepvoiced reading on a solemnly 
paced popish ballad with pop-styled 
choral backing. Lyrics are efffeclive 
but Knight is more as home on flip, 
OtanaySaaith, ASCAP) 

RUDY HANSEN 
Dail Think I'll Fall to Pieces 71 

DECCA 30323 -A good tune with a 

fairly original idea. Singer could be a 

country Eddie Fisher, Side has a good 
/MRS rhythm and rates as a juke box 
choice. (Shaplro- Beraslelo, ASCAPI 

One Tender KW....65 
Guitar and ukulele get behind this 
rather run-of-the-mill tune. Chanting 
job is favorable enough but it doesn't 
figure to start any gold rush. (Lower 
L Cotner, BMI) 

CONCEPI 597 - A honky Conker 
about a gal named Dinah la capably 
rendered. Artist is nicely backed by 
"mountain" fiddling and an interest- 
ing rhythmic effect created by sticks 
on metal, t appeal to hill music 
fans. (Gaylord, ¡MI) 

You're 5.11lag 11'm Crylog)....70 
A sincere vocal which occasionally 
lapses into a yodel. Fine backing with 
pizzicato and bowed tremolo violin. 
A good sound. Similar sepal. (Gay" 
lord, 115111 

RED RIVER DAVE 
The Ballad of Don LIMO 76 

TNT 9010 -Some New York Yankee 
fane will want this memento of a 
World Series no- hitter. Telle Larsen's 
whole story and locks will an 
kick out of It in all markets. IRd 
Rhin Dave, ASCAPI 

Adlo, MI Amer, MI Con me...,53 
A tale of some romantic adventure. 
"across the Rio Grande" sel to three - 
beat rhythm. Singer trys for an ardent 
effect but little happens. Pass this by. 
(Red ROW Dave, ASCAPI 

MERRII.L MOORS 
Tack Me to SImS In My Old "reeky 

Hose 50 

CAPITOL 3721 -Singer does well on 
honky -took standard lune with pop 

overtones. Good piano and steel gui- 
tar support. Fair chances. (Bourne, 
Inc-, Wank, I.e., ASCAP) 

Barrel Hoose Bessle....65 
Another honky -Conker capably han- 
dled. More tine support. Chances 
about note as Rie. IRd ROm Son.,, 
BSto) 

(Continued on page 148) 

Áear Operator,s: 

u million thanks ¡or all you /lade done in the 

past years to help make it pos,sióle jor me to be 

celebrating my ZOMi year recording exclusieely on 

2C1t Victor Record-6. good luck on your great 

convention, and continued 4ucceó4. keep movie' en. 

fiank 5'now 
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Juke Box Operators- 
will be forever grateful to you for your tremendous assistance in 

making such records as "I WALK THE LINE," "THERE YOU GO," 

"TRAIN OF LOVE," and my others so successful. 

á; 

Featured Slar of 

WSM- WSM -TV 

Grand 01' Opry 

Management: 

BOB NEAL 

Stars, Inc. 

1916 Sierick Bldg. 

Memphis, Tenn. 

Phone- JAckson 5-0436 

P.S.: Thanks, too, to SAM PHILLIPS, President of SUN Records, 
for his confidence and support. 

It-!rrs Clag.^f!ltt .e:' (ï .. 

C& W Best Sellers in Stores 
For survey week ending May 15 

RECORDS are ranked to order of their current national selling Importance at the 
retail level, as determined by The Billboard's weekly survey of dealers thruoul the 
nation with a high volume of sala In country and western records. When significant 

action is reported on both sides of record, points are 
combined to determine position on the chart. In such a 

This cat, both sides are listed in bold type, the leading 
Week side on 10P- 

Week. 
Last ea 
Week Cit. 

1. CONE (BMI) -F. Husky 1 14 
Misting Persons (BMD -Cap 36228 

2. WHITE SPORT COAT (BMI) -M. Robbins 2 8 
Grown -Up Tears (BMI) -Col 40864 

3. FOUR WALLS (BMI) -J. Reeves 5 4 
I Know and You Know (BM1) -Vic 20-6874 

4. HONKY TONK SONG (BMI) -W. Pierce 4 9 
SOME DAY (BMI) -Dec 30255 

5. ALL SHOOK UP (BMI) -E. Presley 3 7 
That's When Your Heartaches Begin (ASCAP) -Vic 20-6870 

6. GONNA FIND ME A BLUEBIRD (BMI) - 
M. Rainwater 10 4 

So You Think You 'w Got Troubles (BM1t -M -G -M 12412 
7. FRAULEIN (ASCAP) -B. Helms 7 8 

Heartsick Feeling (8MI1 -Dec 30194 

8. WALKING AFTER MIDNIGHT (BMI) -P. Chne 6 13 
Poor Man's Roses (ASCAP) -Dec 30221 

9. FIRST DATE, FIRST KISS, FIRST LOVE 
(BMI) -S. James 9 7 

Speak to Me (18S11)-Cap 3674 

10. THERE YOU GO (BMI) -J. Cash 11 23 
TRAIN OF LOVE (BMI) -Sun 259 

11. AM I LOSING YOU? (BMI) -J. Reeves 13 17 
Waitin' for a Train (BMI)-Vic 20ó749 

12. I'M TIRED (BMI) -W. Pierce 12 17 
It's My Way (BM11 -Dec 30135 

13. TALKIN' TO THE BLUES (BMI) -J. Lowe - 1 
Four Walls (EMI) -Dot 15369 

14. YOUNG LOVE (BMI) -S. James 8 21 
You're the Reason (I'm in Love) (BMH --Cap 3602 

15. BYE BYE LOVE (BMI)- Everly Brothers - 1 
I Wonder If I Care As Much (BIM-IL-Cadence 1315 

This Week's C& W Best Buys 
MISTER LOVE (Acuff -Rose. BMI) -Ernest Tubb and the Wilburn 

Brothers -Decca 30305 -The strong pairing of country talents has 
produced a top -selling disk. Baltimore, St. Louis, Durham and 
Atlanta list the platter as a strong one, and a large share of coin 
is being collected in Philadelphia, Buffalo, Chicago and Richmond 
areas. Its also moving well in the Southern areas and all of the 
major country markets. Flip is "Leave Me" (Sure Fire, BMI). 
A previous Billboard "Spotlight" pick. 

MISTER LOST (Gaylord, BMI) -Carl Smith -Columbia 40918 -Smith, 
still the consistent hit maker, and his traditional "country" style, 
unaffected by the current pop influence, still packs a terrific 
sales punch. The platter is chalking up huge sales in all of the 
country markets. Flip is to 
BMI). A previous Billboard "Spotlight" pick. 

FOLK TALENT & TUNES 
By BILL SACHS 

Around the Horn 
Don Tucker, of the Connie 

B. Gay enterprises in Washing- 
ton, phoned the desk to advise 
that Gay's "Jimmy Dean 
Show," heard an hour each 
morning, Monday thru Friday, 
over the CBS -TV network via 
WTOP, Washington; last week 
took the No. 1 spot over Dave 
Garroway's "Today" in the 
Nielsen national ratings. This 
is the first time the Garroway 
opus has been ousted from the 
No. 1 Nielsen slot since it first 
made its bow. Chet Atkins 
was guestar on the Dean show 
last week; Little Jimmy Dick- 
ens occupies that niche this 
week, and Lu Ann Simms 
moves in next week. 

Tex Ritter will host 'Ozark Jubi- 
lee" June 1, during the absence of 
vacationing Red Foley. . Rex 
Allen will headline Iiarry and Jean 
Nelson's annual J Bar II Rodeo at 
Camdenton, Mo., July 9.14.. , 

Don Pierce, of Mercury -Starday, 
recently conducted a sales meeting 
with Lou Simon and his staff of six 
salesmen at the Cincinnati head- 
quarters of Supreme Distributing 
Company. Plans for expanding 
sales of the Mercury -Starday 
Country Series and special promo- 
tions for the new George Jones re- 
lease, "Too Much Water," were 
finalized at the session. During his 
Cincy stay, Don hopped down to 
Verona, Ky., for the Jimmie Skin- 
ner Celebration at season opening 
of Thurston Moores Verona Lake 
Ranch. 

That was a noble perform- 
ance by Sonny James on the 
Bob Hope TVer, Sunday, May 

5. To the credit of Hope, the 
old pro, he spotted Sonny 
properly and allowed him suf- 
ficent working time to do 
job. Some of the TV names 
who spot clew talent occa- 
sionally could take a lesson 
from Hope on that score... , 

Werly Fairburn was spotted in 
the guest slot on "Big D Jam- 
boree, Dallas, Saturday (18), 
with Wanda Jackson set for 
the following week.... Kenny 
Wilder, former Nashville dee- 
jay, who recently finished 
work in his first movie, "Rim - 
rock Canyon," to be released 
in the fall, has been signed 
by producer Don Cramer to 
appear in a new Western, 
"Gunfire at Abilene." 

Sonny James, Gene Vincent and 
Patsy Cline head up a big show in 
Topeka, Kan., May 25.... Gabe 
Tucker is reported negotiating to 
send Ilank Locklin to Australia 
soon for an extended tour. . 

Don Meehan, who waxed for RCA 
Victor several years ago, has just 
had his initial release for M -G -M, 
"Faraway Look in Your Eyes" b.w. 
"Man in the Phone Booth (Hello, 
Baby!)" Don added a bit of novelty 
to the first named by covering a 
voice range of three octaves on the 
tune. Deejays may obtain a copy 
by writing to Meehan at P.O. 
Box 101, Flushing 64, N. Y... . 
Bass player Herman Evans is a 
new addition to the Chain Meun- 
tair. Boys, currently featured at the 
writing to Johnny s manager, Bob 
All-States Night Club, Detroit. 

Stonewall Jackson, new on 
the Columbia label, has as his 
first release "Don't Be Angry" 
b.w. "Knock Off Your Brag - 

(Continued on page 148) 
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4 Pei'4øtal getter 

9peln 

//ank dhow and Cne4t 7u66 

Dear Operators: 

We regret that we are unable to attend the 

M.O.A. Convention this year as we had planned, 

due to the fact that the Jimmie Rodgers Memorial 

Celebration in Meridian, Mississippi, is May 21 and 

22. These were the only dates the stadium and other 

facilities were available for this annual celebration. 

We trust that each and every one of you will 

find it possible to join us in Meridian the night of 

May 22 for the big country music show in the college 

stadium and will attend our open house party at the 

Lamar Hotel after the show. 

May the M.O.A. Convention be the greatest 

by far this year. 

Our sincere thanks to you for the help you have 

given us over the years. 

Sincerely yours, 

(rne4 t l'u66 and dank Çnoì 
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BENNY 

BARNES 
STAR OF 

"LOUISANA HAYRIDE" 

HIS GREATEST 
RELEASE! 

Mine All 

Mine 
AND 

Nickel's 

Worth Of 

Dreams 
MERCURY 71119 

L 

Memo to Dealers, Operators d Deeiays: 
Sometimes it's hard to get maximum impact 
when ploys are di.ided between two sides 

that seem equally strong. We may hove that 
problem here but we wonted Benny, growing 
following to get a new record with two "A" 

sides. So tale your pick, you win either 
way. This boy hos ;t. 

The Country Hits Are On 

Dont Delay -Order Today 

Most Played C& W by Jockeys 
For survey week ending May 15 

mows are uaked In ordn of the greatest number of plays on disk Jockey radio 
shows thrums the renew according to The Billboard's Weeks 

7111 weeky survey of lop disk Jockey Wows le all key markets. Last o. 
W6 Week Out 

1. GONE -F. Husky 1 13 
Cap 3628 -(BMI) 

1. HONKY TONK SONG -W. Pierce 3 9 
nor 30255 -(BMI) 

3. FOUR WALLS -J. Reeves 4 4 
Vic 20ó174 -(BMI) 

4. ALL SHOOK UP -E. Presley 8 7 
Vic 20ó870 -(BMI) 

5. WHITE SPORT COAT -M. Robbins 2 6 
Col 40864-(BMI) 

6. GONNA FIND ME A BLUEBIRD -M. Rainwater 5 21 
M-G -M 1212 -(BMI) 

7. FRAULEIN -B. Helms 7 6 
Dec 30194- (ASCAP) 

8. WALKIN' AFTER MIDNIGHT -P. Cline 6 11 
Dec 30221 -(BM1) 

9. FIRST DATE, FIRST KISS, FIRST LOVE- 
S. James 10 5 
Cap 3674-(13M11 

10. OH, SO MANY YEARS -W. Pierce & K. Wells 8 7 
Dec 30183 -(BMI) 

10. FALLEN STAR -J. Newman - 1 
Dot 1289 -03Ml) 

12. YOUNG LOVE -S. James 13 23 
Cap 3602 -(BMl) 

13. BYE, BYE LOVE- Everly Brothers 15 2 
Cadence 1315 --(EMI) 

14. THERE YOU GO -J. Cash 14 21 
Sun 258 -(BMI) 

15. SHRINE OF ST. CECILIA -F. Young - 1 
Cap 3696- (ASCAP) 

15. I'M TIRED -W. Pierce - 18 
D. 39155 -10M)) 

15. I MISS YOU ALREADY -F. Young - 11 
Cap 3611 -1BMl) 

FOLK TALENT C7 TUNES 
Continued from page 146 

gin.." Deejays may obtain a 
sample copy by writing to Bob 
Burrell, Columbia's c. &w. pro- 
motion chief, at 3773 Wawona 
Drive, Atlanta. "Grand 
Ole Opry's" Ray Price has 
received another award for his 
"Crazy Arms," this time from 
the Music Operators of Amer- 
ica, who named it the out- 
standing country music song 
made during a recent "Opry" 
performance by John H. De- 
Witt Jr., WSM president... 
The Jordanaires supply the 
background music to Jimmy 
Newman's newest release, 
"Fallen Star." 

Kansas City, Mo., will have its 
next country music show on Deco- 
ration Day, May 30, with Sonny 
James, Gene Vincent, Bobby Lord 
and Ferlin Husky occupying the 
featured slot.... Charlie Walker 
has been added to the Mav 25 "Big 
D Jamboree," Dallas, along with 
Wanda Jackson and Jerry and 
Wayne (Newton), of Arizona... . 

Gene Vincent is drawing a lot of 
attention these days with his sta- 
tion wagon, which is virtually cov- 
ered with autographs written in 
lipstick.... Curtis Potter, 17 -year- 
old country singer, whose initial re- 
lease on the Fox label is 1 m a 
Real Glad Daddy" b.w. "Footsteps 
in the Night," has been signed for 
a sponsored spot on KRBC -TV, 
Abilene, Tex., at 6:45 p.m. Mon- 
days. 

The Beaumont, Tex., An- 
nual Police Show, May 23 -24, 
will spotlight Sonny James, 
Johnny Cash, Jerry Lee Lewis, 
Wanda Jackson and Gene Vin- 
cent, who will do a matinee 
and four night shows over the 
two days.... In her new Fri- 
day night radio show being 
aired by remote thru WWVA, 
Wheeling, W. Va., from the 
Royal Ballroom, Wilkinsburg, 
Pa., Abbie Neal has had as 
guests to date Skeeter Bonn 
and his group, Wayne Raney, 
the Cook Brothers and their 
band, and Dotty Swan and 
Her Live Wires, all of 
WWVA. . . Larry Harvey, 
Toronto truck driver turned 
c. &w. entertainer, has made 
his debut on the King label 
with "High Wind" b.w. When 
Love Becomes a Burden," 
both from his own pen; Cou- 

piing is pressed in Canada by 
Regency and is distributed by 
Phonodiso, Ltd., Toronto. 

Johnny Cash took off for 
a few days' fishing after conclud- 
ing his trek thru the North- 
west at Billings, Mont., May 12. 
He appeared on "Grand Ole Opry" 
in Nashville, May 18, and at the 
Rory Theater, Valdosta, Ca., May 
19, before hitting out for the 
Jimmie Rodgers Day Celebration 
in Meridian, Miss., May 21 -22. 
Jocks may obtain a copy of Cash's 
new Sun release, "Don't Make 
Me Co" b.w. "Next in Line," by 
Neal, at 1916 Sterick Building, 
Memphis. 

Stew Carnal!, Sa.ita Bar- 
bara, Calif., promoter, has the 
Johnny Cash and Ray Price 
shows set along the West 
Coast thru most of June. He 
has the Cash opry opening at - 

Clovis, N. M., May 30, and 
following with San Diego, 
Calif., 31; Los r_ngeles, June 
1; Ventura, Calif., 2; Tulare, 
Calif., 3; Porterville, Calif., 4; 
San Jose, Calif., 5; Pomona, 
Calif., 6; Salinas, Calif., 7, and 
Oakland, Calif., 8. The Ray 
Price unit is routed as follows; 
Pomona, Calif., June 13; San 
Diego, Calif., 14; Los Angeles, 
15; Ventura, Calif., 16; Tu- 
lare, Calif., 17; Porterville, 
Calif., 18; Salinas, Calif., 20; 
San Jose, Calif., 21; Oakland, 
Calif., 22, and Eureka, Calif., 
23. 

Hank Snow, who recently took 
over the management of T. Tex 
Tyler, of the "Grand Ole Opry," 
is reported negotiating with RCA 
Victor to put Tyler on that label. 

Another hillbilly park makes 
its bow at Colmer, Ind., June 16, 
with Georgie Riddle and the G Bar 
B Boys as the regular weekly lea. 
tore. Lester Flatt and Earl Scruggs 
will hold the spotlight on opening 
day. Last Sunday (19), along with 
Joe Taylor and His Indiana Red- 
birds and Roy Acuff and His 
Smoky Mountain Boys opened the 
season at Buck Lake Ranch, An- 
gola, Ind.... Mae B. Axton postais 
from Jacksonville, Fla.: "I'm back 
at my old stand- school teaching, 
altho still writing songs and an oc- 
casional story on the side. Also 
work in an occasional bit of radio 

Reviews of New 
( &W Records 

Continued from page 145 

JIMMY HAGGETT 
Goons 5bet Yoe OH, Baby 65 

METEOR 5043 -Okay readina on 
Deep South blues. Zincing backing in 
a country Jam vein. Met. Pu01., EMI) 

Tell Her Tree....64 
Plaintive vocal stint on a pretty bal- 
lad with a rather cynical lyric theme 
(e.g., tell her she's "the only one" 
whether she is or not. Modest spin 
potential. (Stet. Publ., 1511) 

NORMA MOCALL 
I Cried at Your Wedding 04 

BAKERSFIELD 120 -Theme Is noth- 
ing am, Cho the gal works niceiy 
with an echo chamber effect. Three 
beater lack< breakout power, however. 
(Chris, EMI) 

The Next Time I See You....01 
Thru. develops an okay 'down" 
country tone on a tune with an up 
beat rickey-tick tempo. Routine ma- 
terial handicap here. (Chris, HMI) 

EDDY BUSH 
I'm Casftsmd About You 63 

JAXON 503 - A weeper, slow in 
tempo and simple in its melody line 
and lyric. Bush sings it adequately; 
but the disk seems overloaded with 
echo. (Knox, EMI) 

Little Darung....66 
A routine weeper. A broken chart 
is the burden of it. Adequate. (Knox, 
Ball) 

and TV work locally. Our good 
deejay friend, Marshall Rowland, 
has purchased WQIK here and 
we're all very happy about it. 
Can't make it to Meridian, Miss., 
this year. Too close to graduation. 

Chet Atkins appeared on 
the "Jimmy Dean Show" over 
the CBS -TV network via 
WTOP, Washington, Monday 
thru Friday of last week, May 
13 -17. Chet recently recorded 
Dave Rich, of Central City, 
Ky., and Nan Castle, of Coop- 
er, Tex., for RCA Victor in 

two sessions for Capitol at the 
RCA Victor studio there, with 
Don Carroll the artist on 
the first session, and Ray 
Stevens on the other.... Jim 
Hall, who has been touring 
Pennsylvania territory with 
Bud Moore and the Hillsdale 
Hillbillies, has joined the staff 
at WCPA, Clearfield, Pa... 
Kenny Marlow, whose tune, 
"I'm the Boss," has been done 
by Jimmy Martin on Decca, 
has copies available for those 
deejays who were not covered 
by Decca on the release. Ad- 
dress him at Box 452, Nash- 
ville. 

Murray Nash Associates, Inc., 
has moved its offices and produc- 
tion facilities into its no-n building 
at 1707 Division Street, Nashville. 
The firm also has announced the 
appointment of L. C. (Rudy) Gen. 
try, of Dallas, as representative in 
the Southwest. New on the com- 

* * * * * * * * * * * 
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pany'a record talent list are Stew 
Schulte and Red Kirk, both on the 
ABC- Paramount label, and Howard 
Housey, soon to be released on Dot 
Records.... Tom Edwards, pop- 
War Cleveland deejay affiliated 
with WERE there, last weekend 
auditioned a country show for a po- 
tential TV sponsor, which may pan 
out the opening wedge for country 
music on TV in the Cleveland 
sector. 

TOP 
BROADWAY LOCATION 

1200 Square Ft.- Light, Airy 

Ideal for 
Office or Professional Use - 
School - Studios - Rehearsals 

There Is also a Six -Office 

Executive Suite Available 

Busy Hotel Lobby Entrance 
If Desired. Must be Seen to 

be Appreciated. 

Surprisingly Low Rental e 

Inquire et Hotel Desk or Office 

210 West 55th Street 

S.E. Corner of Broadway 

Cl 7-2000 

1 
GOSPEL RECORDS 

STAMPS- BAXTER 
MELODY BOYS 

PRESIDENT 

RECORDS 
write Mr serf. we ray denamT 

sharyer. All orders filled direct free 

PRESIDENT !({OLDS Mt (0. 
1111/2 Main Little Rack, Ark. 

110 

Wayside Records - 
45 RPM only 

(Music aloe Oran MOM 
W -105 New Templer. Rates bi. Tell Me 

Why My D tdy test (Its. Hew 
by Mahle Cobb, Fri t Wakefield aed 

TM tale Meuchle Boys 

w100 Geh' Dew. lie lead b/w 
Flew Shoaled la tie WNlreed 

by Ilráfeld Ices. eed lay Masai. 
In lots of 2 er men 550 each Posts.N. 

order dins Brom 

WAYSIDE MUSIC CO. 
11N at. Jean Av.. D.trolf 11, Mldt. 

(wallonal Olaf rI buten) 

* * * * * * 

BOB CENTER 
TO THE COUNTRY -WESTERN FIELD 

a 

* 

WITH TWO TRULY GREAT SONGS 

POOR LITTLE BLACK SHEEP 
c/w * 

I BEG YOUR PARDON, MA'M 
Bobby #5701 

BOBBY RECORDS 
801 N. Parkdale Dr., Tyler, Texas 

Phone 2 -8601 

* 
* 

a Disk Jockeys -Write us If you are not on our mailing Int. * 
a Dealers i Operators -Order direct If your terri tory Is not Protected by 

distributer. 05a --451. Minimum -S. 

* * * * * * * * * * * * * * * * ** *' * 
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R &B Best Sellers in Stores 
For survey week ending May 15 

RECORDS are ranked in order of their current national selling importance at the 
retail level, as determined by The Billboard's weekly surv<y of dealers thruout the 
cation with a high `alum.` of sale[ in rhythm and blues recorda, When siCniflcaof 

action is reported on both sides of a record, pointa are 
dombìned to determine position on the chart. In such a Weeks 

The vu, both aides are listed in bold type, the leading side I_aV os 
Week on top. Heck Chart 

1. ALL SHOOK UP (ß91i) -E. Prestey 1 7 
'Ihat's W'hen Your Durtaches Begin 1ASCAP)- Vic ..6» 

2. SCHOOL DAY (BMI) -C. Berry 2 7 
Deep Feeling (BNI) -Chess 1653 

:3. C. C. RIDER (BMI) -C. Willis 7 13 
Ease the Pain (BMI-Atlamic II30 

4. COME CO \VITA ME (B\IIl -Dell Vikings 3 11 
)low Can I Find 'true Love? IB'0) -Dar 155?. 

S. SE.ARCHIN' (B511)- Coasters - I 

YOUNG BLOOD (BMI) -Ateo 0087 
e. LITTLE DARLIV (BMI)- Di:unonds 4 10 

1,,hfui and Truc 03MD- Mccury 711910 

7. LUCILLE (BMJ)- Little Bichard (i 11 
SEND ME SOME LOIN' (B).11)-Specially 598 

S. l'M WALKIN' (BMI) -F. Donino 
l'm O the Mood for Love (ASCAP)- Imperal $4:R 

5 11 

9. JUST HOLD MY HAND (13 8111 -C.. McPhatter 11 4 o Matter What (ASCAP)-- Arlamic iti3 
16. EMPTY ARMS (BMI) -I. 1. Minter 12 4 

LOVE'S A HURTING GAeIE (8 8i1)- Atlantic 1128 
II. JiM DANDY COT MARRA, 1B \tl! -L. Baker 14 2 

<;ame et tes' c [BMI) -Atlantic 1136 

12. OVER TIIE MOUNTAIN }3511) -1 l oie h Joy - 1 

00. Baby's Gone. On. On (BM0-1 fi S 1604 

13. NEXT TIME YOU SEE ME (13M1)- IStllc Jr. Parker 9 10 
My Dolly Bec 1':'19) -Make 164 

14. PARTY DOLL (1381I) -B. Koss S 11 
My Baby's (,one `BMI) -Rained` 4002 

14. 1 WANT TO CET MARIIIEI) (B \11) -13. B. };ing.. - 2 
']ROUBLES, TROUBLES, TROUBLES (B\11)- 

RPM 492 

Most Played R &B in Juke Boxes 
For survey week ending May 15 

RECORDS are ranked In order of the greatest number of plays in take boxes thruout 
the [011111,/, as determined by The Billboard's weekly Ain," of operators using 
bigb proportion of rhythm and blues records. When significant action is repotted 

on both sides of s record, points are combined to de- 
(ermine position on the chart. In .uch a 1.11x. both sides Reeks 

ifile era listed ha bold type, the leading aide on top. Last ors 
Week Heek Chart 

1. SCHOOL DAY (BALI) -C. Bevy 
llecp Feeling (BMI)-Chcss 1653 

2. ALL SHOOK UP (0811) -E. Presley 
tho's When Your Irearlaches Begin (ASCAP) -Vic 20 -6100 

2 

1 

6 

S 

3. LITTLE DARLIN' (BMI) -Diamonds 3 7 
Faithful and True (13M1)-Mercury 71060 

4. COME CO WITH ME (B \i1)- Dell -Vikings 9 9 
)row Can I Find Luse'[ 1800 --Duo 15538 

5. HE'S MINE (BMI)- Platters 6 3 
I'M SORRY (ß\íI) -Mercury 71032 

6. YOUNG BLOOD (13811)- Coasters 6 3 
SEARCHIN' (1381I) -Ateo 6087 

6. LUCILLE (BMI)- Little Richard 4 10 
SEND ME SOME LOVIN' (BMI)- Specially 598 

8. C. C .RIDER (0811) -C. \\'illìe k 6 
Eau Inn Pain 1810)- Atlantic 1130 

9. I'M WALKIN' (BMI) -F. Domino 5 12 
I'm in the Mood for love (ASCAPI -- Imperial 5428 

10. VALLEY OF TEARS (BMii -F. Domino 
lr's You I I.OVe (EOM-Imperial 0447 

- 1 

Most Played R &B by Jockeys 
For survey week ending May 15 

SIDES are ranked in order of the greatest number of plats on disk 10,key radio 
shows thN0u1 the country according to The Billboard's 
weekly survey Of 5Óp disk hockey shoos in all key markets. Weeks 

b1a Lasf on 
Heek Week Chart 

I. SCHOOL DAY -C. Burn' 
<ï:evs 1653 -03MD 

2. EMPTY ARMS -I. J. Hunter 
Atlantic 1128 -BMI) 

3. SEND 81E SOME LO \'IX'- 1.ittle Richard 
Specialty 598 -tBl11) 

1 

6 

3 

7 

4 

7 

4. AI.i, SHOOK UP -E. Presley 2 7 
Vlc 20 -613)0 -48917) 

5. I'M \VALKIN' -F. Domino 8 1I 
Imperial 5429-(BMI) 

S. JC`ST To HOLD MY IIAND -C. MlPhatter 14 2 
A:!anti0 4)33 -ßM11 

7. LOVES A )HURTING GAME -1. J. Hooter - 4 
Mantic 1170 -1891)) 

S. I.UCILLE.- i.ittle Rich:lrr1 S S 
Specialty 598 -(BNID 

9. VALLEY OF TEARS -1. Domino - 1 
Imperial 5442-BM I 

IO. C. C. RIDER -(7. OVillis 4 4 
Anantio D;t> -tBMn 

1. IT HURTS TO BE IN LOVE -A. L.ntie 13 7 
De Luse 6107 -(BMI) 

12. IITTLE DARLIV- Diamonds 11 9 
Mercury 71060 -413MD 

13. LET THE FOUR WINDS BLO\F -Roy Brown - I 
Imperial 5439 -tBSID 

14. NEXT TDtE YOU SEE ME- Little Jr., Parker - 4 
Duke 161 -08910 

15. YOUNG BLOOD- Coasters 12 3 
Aldo 6987 -)8M1) 

Con natulation,4 and 8eót 1Ú1ó/e,4 
TO THE 

MUSIC OPERATORS OF AMERICA 
FROM 

ALL THE GANG AT RHYTHM HEADQUARTERS 

DUKE and PEACOCK Records 
LITTLE 

JUNIOR PARKER 
"Next Time You See Me" 

Duke #164 

BOBBY BLUE 

BLAND 
"I Smell Trouble" 

Duke 0167 

WILLIE MAE 
"Hound Dog" 

THÓRNTON 
ELMORE "Indeed I Do" MORRIS 

PAUL PERRYMAN 
"JUST TO HOLD MY HAND" 

Duke A158 ARTHUR PRYSOCK 
BUDDY ACE 

ROSCOE GORDON 
BIG WALTER CHUCK EDWARDS 

CLARENCE "Galemouth" BROWN 

-AND THE HEAT WAVE FOURSOME- - 
They are Turning on the Heat Now 

LITTLE RICHARD'S 
"I LOVE MY BABY" 

b/w 
"MAYBE I'M RIGHT" 

Peacock #1673 

BIG WALTER'S 
"I GOTTA GO" 

b/w 
"I'LL CRY FOR YOU" 

Peacock x.1664 

JOHNNY OTIS' ORCHESTRA 

"BUTTER BALL" 
b/w 

"SANDY'S BOOGIE" 
Peacock #1675 

THE SPIRIT OF MEMPHIS 
"COME AND GO WITH ME" 

b/w 
"I NEED THEE" 

Peacock A1776 

NEW RELEASES COMING ... SOON! 

DUKE'S DOUBLE DYNAMITE 
BROOKS and BROWN 

(The Blues Toppers) 
"THEY CALL HER ROSA LEE" 

b/w 
"SLEEPING IN AN OCEAN OF TEARS" 

Duke 43 172 

DUKE'S DEALING DUKE 

LEO BAXTER 
(Mr. Fabulous) 

"NO LONGER WANTED" 
b/w 

"NO NIGHTS WITHOUT YOU" 
Duke *166 

PEACOCK'S POP PAPA 

TOMMY MOSLEY 
(The Cool One) 

"I'LL WALK WITH YOU" 
b/w 

"WHAT WOULD YOU DO ?" 
Peacock *1678 

PEACOCK'S PREACHING 

PILOTS 

THE DIXIE HUMMINGBIRDS 
(The Singing Prophets) 

"LIVE ON FOREVER" 
bw 

"JUST TRRUSTING" 
Peacock ::1773 

AND THE NEW ARTISTS 
(Be on the Lookout for These) 

THE EL TORRES THE UNIQUES 
JOE MEDWICK 

DOUG and JOSIE THE SONATAS 
BEA BOOKER - -- PINEY BROWN - -- DOODY WOO 

AND THE SPIRITUAL GIANTS 
THE DIXIE HUMMINGBIRDS 
ORIGINAL FIVE BLIND BOYS 
THE SPIRIT OF MEMPHIS 
SISTER JESSIE MAE RENFRO 
THE BELLS OF JOY 

THE SENSATIONAL NIGHTINGALES 
REV. CLEOPHUS ROBINSON 
THE SOUTHERN TONES 
CHRISTLAND SINGERS 
THE SOUTHERN WONDERS 

DON D. ROBEY, President JOE SCOTT, A & R Chief 

DUKE AND PEACOCK RECORDS, INC. 
2809 ERASTUS ST. Phone ORchard 3 -2611 HOUSTON, TEXAS 
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JEEVES, TELL OUR MOA 

VISITORS WHICH RELEASES >, 
ARE MAKING THE 

MOST MONEY! 

's Music Popularity Charts ... RHYTHM & BLUES RECORDS MAY 20, 1957 

MOA VISITORS, THIS IS 

REALLY, REALLY THE BIG : 
ONE TODAY! 

Vee jay #246 

"EVERYONE'S LAUGHING" 
The Spaniels 

s' 
se 

: THESE ARE THE BEST OF 

: OUR NEW RELEASES! 

f 

pee Jay #235 

"OFF THE MOUNTAIN" 
The Magnifient. 

We Jay #242 

"THE SUN IS SHINING" 
Jimmy Reed 

Vea Jay #236 

"WHY DO YOU 
HAVE TO GO" 

The Dells 

Ve. Jay #243 

"MOTHER'S SON" 
The Delegates 

: AND THESE ARE OUR BEST : 
SELLING SPIRITUALS... 

: GOING GREAT! 

V.. Joy #224 

"UNCLOUDY DAY" 
The Stapp. Singers 

V.. Jay #a47 

"SINNER MAN" 
Tho Swan Sih.rtones 

V.. Jay #240 

"LET'S HAVE CHURCH" 
The Original S Blind Boys 

V.. Jay #044 

"I WAS SO HAPPY" 
The Highway Oc's 

VEE-JAY 
RECORDS, Inc. 

2129 So. Michigan Ave. 

Phone: CAlumet 5 -6141 

WE HAVE A NEW RECORD LABEL 

"FALCON" 
WE HAVE A NEW HIT 

Fakeln #1002 

"GLORIA" 
Dee Clark u..us 

¡atStt3E91Tt11itirsiirit. 

Chicago, III. 

This Week's R &B Best Buys 
NO SELECTIONS TIIIS WEEK. 

Reviews of New R &B Records 
CHARLIE AND RAY 

Sweet Thing 52 
HERALD 503 -Pair does a listesable 
Job on an attraalve rhythm number. 
Tho they don't make it consistently 
these days, this off -beat styling packs 
plenty of potential. Side features the 
usual amusing vocal Interplay. (Lo- 
well-Am/el, BMA 

I Lose Yoe Madly....74 
Another off -beat vocal on an up- 
tempo side. Peppy delivery has 
monotonous quality that makes it 
seated to flip. (Angel, BMI( 

DCE TURNER ORK 
She blade My Blood Run Cob ee 

FEDERAL 12297 -A "Fever' ="Shad - 
rack" type song with an amusing, 
original idea, and very well gong 
by Clayton Love. This one could step 
out. locks should dig h. (Arm, BMA 

Do Yoe Mee It' 76 
Medium- paced, dance- tempoed blues 
opus. Love's great chanting makes it 
sound better than content. Fine talent 
here. (Arm°, BMA 

BOBBY CHARLES 
No More (I Alai Gram Lora Yoe 

No More) 79 
CHESS 1658 -Charles belts across an 
appealing rhythm- ballad with engaging 
Wes savvy -and a rockin' beat. Sax 
on backing is standout. Watch this 
one. (Arc Musk. BMA 

Yoe Can Suit Yomsdf....75 
Charles projects an easy charm on a 
pleasant ditty with an insistent beat. 
Two good sides. (Arc Meek, 11S11) 

THE HOLLYHOCKS 
You for Me 

NASCO 6001 -Good lead and flavor- 
some group over persistent beat on 
a good -enough rock -blues. Guitar solo 
is definitely in jazz vein. Could 
kick up some territorial action. (Es- 
tenoree, BMA 

Dou't Say Tommorrow....67 
There's sons Creole flavor In this 
rhumba- rocker by e competent, enen 
getit group. Material isn't outstand- 
ing, however. (EacMoree. BM!) 

75 

THE TYRONES 
Ptak Cbasepagxe 73 

MERCURY 71104 - Breezy, bright 
group vocatiring on s happy' thylhm 
tune with exciting beat and stand- 
out Instrumental backing. Title tics 

in with guy who lost his gal to the 
bubble -brew. Excellent for r. &r. jocks 
-both pop and r. &b: and Jukes. 
(Venice, BMI( 

Street of Memorles....73 
Poignant ballad receives heartfelt 
reading from group, with moving 
performance by the lead singer. An- 
other good selection for locks in both 
categories. (Marks, BMI( 

JESSE. BELVIN 
Sad and Lonesome 75 

MODERN 1020 -Flavorsome warbling 
Job on an appealing blues with a 
languid tempo highly effective multi- 
track vocal gimmick. Platter has sales 
promise. (Modern Made, BMI) 

I'm Not Eses....73 
Belvin showcases his magnetic song - 
manship to good advantage on a 
bouncy ditty with an interesting lyric 
theme. (Roosevelt, BM) 

SIL AUSTIN 
He's Real Coee Gay 74 

MERCURY 71115 -A rocking Thum 
ba -blues Instrumental arrangement of 
the standard with a solid beat and 
great sax solo work. Powerful juke 
was. (CHled., ASCAP) 

Dees Day....74 
Another powerful rhythm side by Sn 
(Slow Walk) Austin with exuberant 
instrumental work on us and organ. 
Strong juke and Jockey potential. 
(Norbsy, BMD 

CLASSIE BALLOU 
Crary Mambo 74 

NASCO 6000 - There. primitive 
bite to this mambo -blues performance. 
Words make small sense. but the 
rhythm could carry It a ways. (Es- 
s150550, BMA 

Confuslon....70 
Title doesn't describe properly this 
simple, funky blues instrumental. 
Good side, but not too different from 
many others. (Excellent , R911) 

WYNONIE HARRIS 
Ste Old -County Fool 73 

KING 5050 -This has rock and roll 
spots with a back-up chorus that has 

swinging revival sound. Harris 
shouts the lyric about how he tris 
taken to the cleaner's. Tune and am- 
ple volume make this a possible juke 
choice. (JaCee, BMII 

(Continued on page 151) 

R &B Territorial Best Sellers 
For survey week ending May 15 

Listings are based oo late sales reports s cured via Western Union messenger serv- 
ice (rom top rhythm and blues dealers and juke box operators In the markets listed. 

Atlanta Johnnie & Joe, J,& S 

1. Come Co With Me, DellVikings, Dot 
9. Too Much. E. Presley Vic. 

Iq. 1 Smell Trouble, B. B. Bland, Duk. 2. Searching, Coasters, Ato. 
3. Jest to Hold My Hand 

C. McPhatler, All. 
4. School Day. C. Berry, On. 
S. AB Shook Up, E. Presley, Vic. 
6. C. C Rider, C. Willis, Atl. 
7. Young Blood, Coasters, Ato. 
S. Party Doll, B. Knox, ROI. 
9. Se Rare, J. Dorsey, Fly. 

M. Little Defile', Gladiolas, Exc. 

Charlotte 
I. Searching, Coasters. Ato. 
2. An Shook Up, E. Presley. Vic. 
3. Come Co With Me, Dell- Vikings, Dot 
4. School Day, C. Berry, Chs. 
5. Little Dante', Gladiolas, Exc. 

Chicago 
1. AB Shook Up, E. Presley, Vic. 
2. Neat Ttme You See M. 

Little Jr. Parker, Duk. 
3. School Day, C. Berry. Chs. 
4. 1'm Wilkie', R. Nelson, Vrv. 
S. LIt. Dafita', Diamonds, Mer. 
6. Come Go With Me, Dell- Vikings, Dot 

Cincinnati 
I. C. C. Rider, C. Willis, Atl. 
2. Jtm Deady Cot Married, L. Baker, Ail. 
3. AN Shook Up, E. Presley, Vic. 
4. Seed Me Some Lorin' 

Little Richard. S.. 
5. 1 Wan. Get Uarded, B. B. King, RPM. 
6. Little Dar.', Diamonds, Mer. 

Detroit 
1. All Shook Up, E. Presley, Vic. 
2. School Day C. Berry, Chs. 
3. You. Blood, Coasters. Ato. 
4. 1 Wen= Get Married 

B. B. King, RPM 
S. So Rare, J. DOse,, Fty. 
6. Little Dar.', Diamonds. Mer. 
7. Empty Arms, I. 1. Hunter, At). 
S. Got My Mo-Jo Workl.g, A. Cole, Btn. 
9. Next Time Yeso See Me 

Little Jr. Parker, Duk. It 1 Wanna Dance, Shirley & Lee, Ala. 

Los Angeles 
I. AB Shook Up, E. Presley, Vic. 
2. C. C. Rider, C. Willis. Alt. 
3. Come Co With Me, Dell- Vikings, Dot 
4. Little Dafila', Diamonds. Mer. 
S. Pm Welkin', F. Domino, lop. 
6, Love's Hufilog Came 

I. J. Hunter, Att. 
7. Next Time Yos See Me 

Little Jr. Parker, Dut. 
Sy Over the MgssMlo 

New Orleans 
I. C. C. Rider, C. Willis, AU. 
2. AU Shook UN E. Presley, Vic. 
3. l'm Welkin. F. Domino, Imp. 
4, Valley of Tears, F. Domino, Imp. 
5. Send Me Some Lorin' 

Little Richard, Spc. 
6. Empty Arms, I. 3. Htmler. Atl. 
7. School Dry, C. Berry, Ch,. 
U. Jot Because, L. Price, Pmt. 

New York 
I. Come Co With Me, Dell- Vikings, Dot 
2. School Day, C. Berry, Chs. 
3. Mk Dar.', Diamonds, hies. 
4. Just Became, L. Price, Pmt. 
S. AN Shook Up. E. Presley, Vic. 
6. Luc1Ue, Little Richard, S.. 
7. Over the Mountain 
Johnnie & Joe, J & S 

Philadelphia 
1. C. C. Rider,, C. Willis, Atl. 
2. All Shook Up, E. Presley, Vic. 
3. Over the Mountain 

Johnnie &Joe, J&S 
4. Ls -UI,, Little Richard, S.. 
S. Empty Arms, I. J. Hunter, MI. 
6. Send Ms Some Lola' 

Little 'Richard, Spc. 

st. Louis 
1. School Day, C. Berry. Ch,. 
2. Next Time Yon See Me 

Little Jr. Parker, Duk. 
3. Lucille, LittleRichard, Spe. 
4. C. C. Rider. C. Willis, All. 
5. AB Shook Up. E. Presley, Vie. 
6. Come Go Wftó 31i,' Dell- Vikings, Dot 
7. Trouble Trouble, B. B. King, RPM 
U. Honey Where Yoe Going, J. Reed, VJ 
9. Little Darlln', Diamonds, Mer. 

10. Next Time You See' Me 
Little Jr, Parker, Duk. 

Washington, D. C. 
1. School Day, C. Berry Chs. 
2. Um Doody Cot Married 

L. Baker, Atl. 
3. All Shook L'P. E. Presley. Vic. 
4. Jost to Hold My Hand. 

C. MCPhaller, All. 
5. C. C. Rider. C. Willis, Atl. 
6. LIII). Dante, Diamonds, Mer. 
7. 1,0101,, Little Richard, Spe. 
a. Valley of Tears, F. Domino, Imp. 
C. Come Go With Me, Dell- Vikings, Dot 

le. Nest Time You See Me 
Little Jr. Picker; Drat: 

FLIP'S HOT ! 

o,b x , Ca'b 

c3Q° 
4or 

The Six Teens 
featuring 

Trudy Williams 

ARROW OF 

LOVE 
b/w 

WAS IT A DREAM 

OF MINE 
Flip #322 

Richard Berry 
and The Pharaohs 

LOUIE, . 

LOUIE 
b/w 

YOU ARE 

MY SUNSHINE 
Flip #321 

The 
Dreamers 

SINCE 

YOU'VE 

BEEN GONE 
b/w 

DO NOT 

FORGET 
Flip #319 

Jonathan 
Craig 

r ROCK -A -BILLY 

GAL 
with 

The Colby -Wolf 
Combo 
Flip #1001 

FLIP RECORDS 

618 So. Ridgeley Dr. 

Los Angeles, Calif. 
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3 MORE HITS 
From Amrica's fastest 

Growing R a R Label ... 
y-- 

The Continentals 

"PICTURE OF LOVE" 
b/w 

"SOFT AND SWEET" 
105 

The Channels 

"I REALLY LOVE YOU" 
b/w 

"WHAT DO YOU DO" 
-loh 

The Wheelers 
"TONIGHT & FOREVER" 

b/w 

"MAGIC MIRROR" 
108 

AMERICA'S FASTEST GROWING 

lab (JUL 

s \ 

J 
31s W./71h St., N. Y. (Pl 7.8140) 

THEIR 

SECOND 

RELEASE 
A BIC new number by 

THE GLADIOLAS 

RUN, RUN, 

LITTLE JOE 
and 

COMIN' HOME 

TO YOU 
Excello =21 10 

DON'T SAY 

TOMORROW 
and 

YOU FOR ME 
by 

THE HOLLYHOCKS 
Nasco =-6001 

The Newest 

Member of 

The Nashboro Family 

Order from your distributor 
r direct from 

NASHBORO RECORD CO., INC. 

Ill Third Ave. No., Nashville, Tene. 

Phone (lapel 2.2215 

A SLEEPER! 

LET ME 
CRY 

WILLIE HEADEN 
#410 

Review Spotlight on .. . 

R &B RECORDS 

RAY CHARLES 
Get on the Right Track (Brent, BMI) 
It's All Right (Progressive, BMI)- Atlantic 1143-The coupling 
here adds tij, to a really powerful pair of sides for the artist. 

"Right Track ' is a medium tempo blues that shows Charles in top 

form. "It's All Right" is a weeper with chorus and ork backing 

in.just the right shadings. Either side is due for a lot of plays. 

THE DRIFTERS 
Hypnotized (Nor Pa Jak- Tilelody Lane, BMI) 
Drifting Away From You (Progressive, BM!) - Atlantic 1141- 
Tremendous feeling and appeal on the part of the lead make both 

of these standout sides. Hypnotized" is a fast -paced tape that 

should click in a big way, 'Drifting" is a ballad with rhythm 

backing that also figures to he big. The platter should grab off a 

good share of loot for the singers and put them back at Ilse top. 

SHIRLEY AND LEE 
Rock All Nite (Aladdin, 13111)- Aladdin 3380- Shirley and Lee are 

at their inimitable best on this rockió side. Their ducting is more 

cohesive than usual. and Shirley comes up with more than her 

share of off -beat charm. 'their unique delivery is loaded with 
potential that should net them many spins. Flip, "Don't You 

Know I Love Yost," is all attractive rendition of a moderate beat 

rhythm number that is also in for plenty of play, (Aladdin, EMI). 

ON THE BEAT 
RHYTHM & BLUES - ROCK & ROLL 

gy IREN CRENA f1 

A little over a year ago the first 

of the Skifflers burst on Ilse record 

scene here in the States. Lonnie 

Donegan .5 "Rock Island Line" be- 

came an overnight sensation: On- 
like many records with a different 
sound, however, the disk did not 
set a new pattern and a later Done - 

gan disk the same year flopped 
badly. 

Now the story may have a dif- 
ferent heist, and the apparent fade had his entire act taped by the 
of calypso may be just the right Pye -Nita label. The concert will 
setting for the build -up of the 
skiffle sound. Skiffle, which has 

strong American folk ties, features 
a wild and exciting beat, generated 
usually by four or five banjos 
and /or guitars. Calypso, on the 

other hand, spotlights a story, often 
a clever story in fact, if the artist 
asid the material have some authen- 
ticity. Many state -side calypso ver- 
sions which have flooded the disk 
market, however, have never 
moved out of left field because of 

their adulterated, watered -down 
content. But none of the calypso 
material has anything approaching 
a swinging, hand -clapping heat. 

The kids want a beat; and skiffle 
will give it to them. Because of its 
distinctive rhythm, skiffle may well 
take its place beside the rock - 
abillies and the rock and rollers 
in the pop music stratum without 
ever having the question posed: 
Will skiffle replace rock and roll? 

attention on a recent in- person visit 
here, seems to be getting that at- 
tention via his new Mercury disk 
of "Cumberland Cap," a version 
which is currently number one in 
the British charts. 

The skiffle trend has caused a 

considerable flurry in England with 
club sessions and skiffle theater 
packages very much in vogue. Last 
week Donegan, who is headlining 
at the Palladium for two weeks, 

At any rate, skiffle is getting an- 

other chance Here, and this time 
the climate is more likely to he re- 

ceptive, The Charles McDevitt 
group with Nancy Whiskey on 
Freight Train;" on the Chic label, 

had much to do with the start of 
this second go-round. Similar skiffle 
type disks have since been issued 
by the Bob Cort Skiffle group on 

London and by Rusty Draper on 
Mercury. Meanwhile, Donegan 
himself, who failed to attract much 

Don't be confused 
by Inferior covers, 

purchase only- 

ORIGINAL 

JOHNNY'S 

HOUSE PARTY 
by 

John Heartsman 

and The Gaylarks 

Music City 307 

. MUSIC CITY RECORDS 

be released as an album. On the 
day after Easter Ilse Royal Festival 
Hall featured a gala skiffle jam- 
boree with sis groups. The Royal 
Albert Hall has set another giant 
session for June 9. The McDevitt 
group, incidentally, is now touring 
the British variety ei -cuit with 
Frankie Lymon and the Teen- 
agers. The current British best 
selling record chart shows three 
skiffle disks in the top 12. Done- 
gan with "C berland Gap" is 
first, with the same group in the 
number 10 slot wills "Don't You 
Rock Me Daddy -O," McDevitt's 
"Freight Traits is in the 12 spot. 
Another version of "Cumberland," 
by the Vipers, is number 25 in the 
listing. In another case the Soho 
Fair in England figures to catch 
interest at every turn by offering 
not only skiffle but rock and roll, 
calypso and jazz as well. Naturally 
it's too early to know the real di- 
rection of the skiffle trend in the 
States, but jockeys and juke box 
operators should be aware of the 
new disks being released. Early 
reactions show that the time may 
be right for a heavy and profitable 
barrage of skiffling. 

Last week we passed the word 
on the summer booking picture in 
the world of the rocking beat. An- 
other interesting booking has just 

(Continued out page 152) 

A great new ballad 
with a slow beat! 

LOVE WAS A 

STRANGER TO ME 
b/w 

COUNT THE TEARS 

VIC DONNA 

backed by PARAKEETS 

OUINTEl 

and orchestra 

Atlas 81075 

ATLAS RECORDS 
271 W. 125 se., N. Y., N. Y. 

MO 6.0420 

Reviews of New 

R &B Records 
Continued from page 1.50 

Than Me Right Nue....71 
A swinging Kansas City blues by 

Marris. The cat puts a toad of spirit 
Into the was in a husky, gutty Pyle. 
Band pounds it out along with the 
chanter. Also possible for the boxes, 
particularly in the South. Iler-Cet, 
B.In 

BLUE CHARLIE. 
Don't Bring No Fehr. 73 

NASCO 6002 -"And your husband 
will never know where you been." 
That's the drift of this rather daring 
Southern blues. Flavorsome job should 
find supeen In the South. IExsei- 
fome, 8.111 

I.s Goons KW That Hee....0 
Ominous threat in which the hen 

apparently is symbol of his faithless 
chick. Talk -blues has some Southern - 

type appeal. 1Exeelloree, 05111 

AARON COLLINS a THE CADETS 
Pretty Ese1 72 

MODERN 1019 -Calypso rock and 

roll here. Lukewarm bric is u/ on 

a framework of an agreeable tune 

and a stylish delivery by lead man 

Collins and the Cadets. This is a day 

of hybrid hits and this mixture could 
stir some action in the territories. 
Modern Muse, 115111 

Rum, tamale Raa....72 
Another of a gathering series of ca. 

bow Jamaican travelogues. Again 

material is weak but performance and 

arrangement make il sound baler 
than il ia. Toss -up for action with 

the nip. Mogen Made, BMI) 

EI.MORE JAMES 
The 12- Year -Old Our 72 

CHIEF 7001 -lames uses ahouiin' 
approach on a gutbuclet Southern 

blues. Low -down urking helps set the 

maxi. Side is waning against amor- 

ous 12 -year olds. Losers of the cid- 

fashioned blues may go for this. 
I.tehm, IMO 

Cuisine House....70 
Side is oho a Southern blues, sim- 

ilarly delivered. Similar appeal and . 

prospects. aMdxa, emir 

ALICE JEAN 
Come Beek Home 7I 

015571IM 1003 -A ballad, not much 

as material: und the arrangement is 

gimmicky but Miss 

Jean slaws up very well indeed as a 

vocal possibility. IArgee, BMn 
Ice Years From Today....5.6 

Miss Jean, billed as 15 years old, 

sounds well -developed in the vocal 

area. Chick has a warm voice, show- 

cased here by a fair arrangement in- 

cluding chorus. /Ute 3, ASCAPI 

LITTLE MILTON 
Let My Baby Bt 69 

METEOR 5047- Deep South chanter 

works out on a sad blues. Milton 

sells the unhappy plight and the band 

keeps up a farcefni, ever -building 

barking. Southern action possible 

here. (MN. Pohl., BM11 

ooh: Sty Litre Baby....65 
A faster Noes on this side. Cats 

gel to driving hard and Milton keeps 

up the rocking spirit. Neither side 

world beater but territorial ex- 

posure is a possibility. IMO. Pohl., 

B.In 

ROY GAINES 
Yak R @b1, I'm Left if 

DeLUXE 6132 -A snappy rock and 

roller with distinct blues pattern. 

Okay chanting but no big action in 

the wind. IMea-Lo. IMO 
Stolen Moneals....64 

Expressively song ballad in straight, 

slow foxtrot tempo. H» big band 

backing. Rates mainly as a Imp en- 

try. Isstela. BMi) 

SUGAR PIE a PEE WEE 
If You Take Away Your Lose 63- 

RHYTHM 101 - Minor key, stow, 

(Coltli:::u'd on )rage 1521 

THE CRli:11' HITS 
ARE ON CORRA ... 

Cobra 5012 

"MESSED UP" 
"I DON'T CARE 

/w 
WHO KNOWS" 

HARROLD BURRAGI 

Cobra 5010 

"GROANING THE BLUES" 
b/w 

"IF YOU WERE MINE" 
OTIS RUSH 

Cobra 5011 

"CRYING THE BLUES" 
b/w 

"LITTLE GIRL" 

LITTLE WILLIE FOSTER 

Cobra Record Corp. 
3746 W. Ramey,. Chicago 12, Ill. 

AR Phones: Woad. 8 -2325 

presents: 

CHICKEN, 

BABY, 

CHICKEN 
Tony Harris 

=104 

IT'S A HIT! 

Ask Steve Poncio 
United- Houston 

NO BUTS 

NO MAYBES 

CRY PRETTY BABY 

Professor Longhair 

0101.. 

SELLING BIG! 

Ask Joe Boneshek 

A -1 -New Orleans 

NO 

MORE 
Riff Ruffin 

'103 

Starling in Okla, City 

Ask Dick Stargell 

DJ's -if you're not on our 

moiling list- Please Write: 

e lo records 
4523 south western avenue 

los engstes 62, californio 

AXminater 5.3124 
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Reviews of New Pop Records 
Continued from page 143 

results lo teen market Il exposure 
is tarots enough. (R -T, 1311) 

{ht Boy....» 
Bennett and Rockers have a worth- 
while rock Instrumental that's pay- 
off background for the "Lindy" set. 
Fine Juke aide but nip will get the 
looks. (Jy k C. BAU) 

JAN PE.ERCE 
Weade full W.nderful! 76 

RCA VICTOR 6916 -The J. Mathis 
original, out eight months or more, 
finally made the money chart last 
week. Soaring melody gets a warm, 
simple sluing by the It Metopers 
tenor and should attract plenty of 
attention. (Mrk , BMD 

Ml Yiddish* Moses, ...76 
Peerce sad orksltt foe Reisman hava 
teamed for thoroly stirring side on 
the Yellen- Pollack standard. fn the 
r1Rt,t nelghborhooda, this will be 
µtone, .lady seller. (DeS7k. Brow 
k Headeraoe, ASCAP) 

PHIL FOSTER 
Let's Keep the Dodges h Brooklm....76 

CORAL 61840 -A topical novelty 
based Col the Dro)ected nave or Dem 
Bums from Brooklyn. Phil Foster, 
in his own Brooktyncse, belts out a 
lively lyric. Sure to get laughs. (F*. 
.sows, ASCAPI 

Listes All Yon Ig.hefors 76 
(h ibis side Phil cautions bachelors 
to beware, and Mielly sketches the 
Joys of the bachelors lite. Like the 
nip, *Isly of laughs. (Morton, 6311) 

PAUL EVANS 
A. IJSW TY.. 

RCA VICTOR 6924 -Evans is on 
slow, rock and roll -backed ballad here. 
Arrangement with choral support is 
flowery rad the singer sells with 
gnat teen appal. (FM Fisher, 
ASCAP) 

Leoklag for Swetlk....74 
Evans managea some excitement on 
this second disking effort. Tune h 
In the rockabllly .move, has good 
best and It builds nicely. New artist 
rata exposure by Oe Jocks. If that, 
forthcoming, fans could follow, in 
droves. Qhnby. BMn 

76 

Unsurpassed in. ouol.ty of any Privo 

gmrina Y'x t0"GlQSSY Photos 

. 

5%4 Pan fards 
GCt 

326 per 

in 5,000 kNe NsgaHyw 

645e En 1,000 lets Salo, 31.30: 

1;e.v9 Per MO pOa91`0¡` 

MOUNTED ENLARGEMENTS 
iY'a39", 4a39 *a./ 8a"s4g", N.0 sa. 

A oivh;on d JAAttS S. xaÆGrAyFal 
Lare r-0233 

J 165 W. 46% S1. 

heri N. Y. 19, N. Y. 

WE DEINER WHAT WI 

YOUR 
PROFESSIONAL 

PUBLICITY 
Fan malt 'MW 
Photos. post 
tard , Mow - 
M. Compare 
Orket and quLL 
sal tanins order - 

1g nywoee. Sale. customers coast lo Mt. M. MM. geed lodes for law 
utopies, pries Its. de. We 

are u close to you r teat 
«MM? ail brai. 

ADV(R11S 

PHOTOS 
DU PUCATID 

QUANTITY 

PHOTOS 
for PUBLICITY 
OMM PHOTOS IN QUANTITY 

100 8x10....$ 1.99 
1,000 Postcards 19.00 

BLOWUPS 
All rr.a Ires, Ira fer 
FREg Dk awllat es. 

MOSS PHOTO SERVICE 

350 W. 50 A" 56a Yak 19. PL 7.1510 

MARGIE DAY 
That, IM Wy Iasi Goa 76 

DELUXE 6131 -Martin Day Is 
beller hem. Her tune Is bright end 
lircly, with a toe- tickling beat. Tenor 
us lakes over mid -way for some 
satisfying blowing. (Sylvia, RAH) 

Tears Val Cod. So Guy. -72 
This side Is slow ballad. Min 
Day doer it with considerable emo- 
tion; but material lacks the Impact 
or the flip. (Melia, BMI) 

SARAH VAUGHAN k BILLY ECKSTINE 
Part. Umtata 75 

MERCURY 71122 -Plenty of clam to 
this was. It's a duet, with each of 
the fine singers in top form. Tune 
has the quality of show material -a 
pretty ballad. Great for Jocks and 
fans. ( Christophe, SM!) 

The Doer I. Opee....74 
A sophisticated piece of material. 
sung to a fare the* well by a great 
duo. Like the flip, a very smart side, 
and smart programming fos Os locks. 
(Nielson, ASCAP) 

BERNIE WAYNE. ORE 
The Leap Faucet 

ABC -PARAMOUNT 9815- lastrumen- 
tal novelty. Include; gimmick, 
Indicated by Ors tille; and also some 
lush, sophisticated writing. For dee- 
jays. (P.. B. Marks, BAI!) 

Theme Emin "Abs,, 
Os Baseball'....74 
Instrumental with mood. color and 
some interesting chantes of Mente. 
Orle has a big sound. Per Jocks. 
(Merkk. 83111 

75 

JOHNNY BURNETTE 
Este Raver Baby 75 

CORAL 61829 -Barnette sella a fast - 
moving rock and roller with verve 
and breathlen vitality. The Presley- 
styled warbler hast t made Il yet. but 
this side should pull sinble amount 
of locket' play even if counter action 
is slow. (Ross Jongekkd, ASCAP) 

Tooth Me....73 
Intense vocal wrapup nn off -beat 
r.kr. rhythm item with an exotic Latin 
flavor. Same comment on potential. 
(Mitchell, ASCAP) 

EDDIE FONTAINE 
One and Oaly 75 

DECCA 30338- Fontaine packs pow- 
erful showmanship and drive into 
the dynamic rock and roller. Other 
renions -namely the original by Don (Red) Roberts on Rama -are suit out 
ahead. but this slicing ahoutd grab 
off considerable play. (Home Fos, Shed, Shed., B3111 

Hey Mark, Rock W1th Me....67 
Another attempt to mix sunny Haly- 
styled material with rock and roll. 
Fontaine works hard, but results sre 
only so-so. Flip la much stronger. 
(Monlank, RAID 

BILLY VAUGHN 
Ve ItorslgslN 

DOT 15575 -Instrumental with chorus. 
74 

Reviews of New 
R &B Records 

Continued from page 151 

bluest' love talk by the new gal 
and guy with Southern flavor. Cer- 
tain pleasing primitive qu'Ely hm 
but disk needs smart arrangieg to 
perk it up. Drags badly. (Argee, BMI) 

LW'. Cd Tegelher....50 
Market can .sorb some couple acte, 
but this pair will have to get far 
stronger material and arrangera.. 
before they E ever be threat. (Ar- ta, BMI) 

THE REGENTS 
"Itaaboe Trsn" 61 

ARGO 5268 -Is spite of extremely 
contraed. uooatpsoiah lyric, this side 
bas a fairly attractive arrangement. 
In today', market. going will a 
tough, however. No great threat. (Arc, 
BMD 

"late of Trinldsd" ..St 

A very lraesparent Stateside calypso 
adaptation. Lead singer Ms light 
and pleamnt Vaal touch but his 
calypso style is very weak. Material 
doesn't have it either. Nothing to 
worry about here. (Are, BMI) 

THE TITANS 
Look What Ymi a Doles, Baby ....55 

VITA 158 - Unlike ni, this aide 
would classify as r.Ab. Okay troop 
and beat, but nothing outstanding 
about the lump blues material. (Ian, 
BMI) 

G'wr Home Calypso.... SI 
Weak calypso material adequalely 
sung, but unlikely Io stir action ay- 
where. (Spark, BAH) ...... -r t. a+ -- 

CLOWN COSTUMES & ACCESSORIES 
Circulas Fra. 

DANCE & CLOWN COSTUMES 
For sil elhr occasions Bet In touch with 

THE COSTUMER 
au Sat. ST. Phonos PR 4.7611 IIhnectady, N. Y. e.e-o e -a-wa* - 

A Tee -Mea quality pervades this one 
and It brings to mind Priml and 
Perds Graaf*. Captures a real feel- 
ing and bas an copains beat. Fine 
for locks. (Disney, ASCAP) 

Tell My Lore....75 
An instrumental. Side has mood 
color and a sultry quality and is 
danceable. For devis)s. (Famoas, 
ASCAP). 

WOODY HERMAN 
I Woader 74 

VERVE 10053- Remake or Herman's 
mid-'40's "original cosec" or the Cecil 
Gant r.kb. hit. Some meat here for 
conversation. but mies strength Is 
questionable. (Leeds, ASCAP) 

A Howe Bunt e. 
Strong Foea5eea....75 
Philosophy with boa. HermsO, 
with light Jazz backing, discourses 
on merits of long engagements. etc. 
Woodrow can count on some Jock 
help, as usual. (Kobe, ASCAPI 

EDDIE. CAI.VERT, RUBY MURRAY, 
MICHAEL HOLUDAY 

Good Lat, Good Health, God 
{less Yo 74 
CAPITOL 3720 -Big, wholesome song, 
in vain of "May the Good Lord Bicss 
and Keep You:' well waxed by all - 
sier 051151E trio. Holliday sounds 
like Bing, and Calvert dresses It up 
with schmaltzy, soaring trumpet. 
Excellent dcejay dloser. ( Esses, 
ASCAPI 

lobe sied Je11e....51 
Trumpet solo with choral support. 
Slow, sugary ballad should gel soma 
spin support, bol it's rm "O Mein 
Pappa." (Leeds, ASCAP) 

THE FIVE STARS 
Yoe Swad Lack Tb1aa 74 

DOT 15579 --Cute little bouncer. with 
teen-appeal lyrics, all in the current 
vernacular. Full plugging could 
make this winner. (Baatoa, BMI) 

Atout Rouse Bebl....61 
Quite dated rhythm novelty. UI. 
Ilkely to stir any action In this mar- 
ket. (Banos, {MI) 

BILLY WILLIAMS 
l'es Coaas SR Raid Dosse wed 

WON Mys f a Letter 73 
CORAL 61830 -Williams has a pol- 
ished version of the oldie with "Bop - 

Blyuh" choral offerings keeping the 
beat. Triple tongue hument.: come 
Is later for an added fillip. Possible 
bet for jocks to prosram but sales 
power limited. (DeSIyva, Brown k 
Henderson, ASCAP) 

Date WU the BMes....12 
Lary but distinctive beat on tune 
with good idea. Rendition has 
satisfying quality but flip hat more 
attraction (Ysssoa, ASCAPI 

THE OFF -BEATS 
Ma, It's Jasl Too Much 73 

SALEM 1002 -A rhythm side. slow 
In tempo. Group dom it In real 
swingy style. Lyric has some novelty 
appal, with its ¡ive 'logo. (Bols-Cor, 
BSI) 

Enta Saappla Boogk....71 
A rock and toiler. Instrumentation 
and vomi performance is danceable; 
nice, rho not as atroce u the flip. 
(Bob -Ca, BMD 

PRISCILLA WRIGHT 
I Need Yoe 
RICO UNIQUE 400 -The tender song 

tastefully chanted by Miss Wright. 
Tha arrangement Is classy, with 
chorus and iastrumenlation which 
navet laiteries; but showcases the 
vocal. (Fssous, ASCAP) 

Me and My Bestest 
Novelty with a lively beat-occasion- 
ally moving Into doubla time. Tune 
is best classified as material. ( Tortb, 
ASCAPI 

73 

MARGIE RAYRURN 
Freltit Trey 73 

LIBERTY 55072 -A Isar of the 
tune that bas three hot venions so- 
ins. A fine effort. but this version 
arrives too late. (Manvke, ASCAP) Daay Ela....69 
Thrush does a listenable two -teck 
duet on ballad with medium rhythm 
backing, assisted by a male chorus. 
Pair chances. (Imam, ASCAPI 

THE RHYTHM ROCKERS 
Merda.. 73 

RCA VICTOR 6919- Piano, ban and 
drums back up some tuneful and 
tasty guitar work by Chat Atkins. 
Sida has a strong catchy sound that 
should be aolld for Jutes In the rural 
areas. Country jocks will Ilk* it too. 
IProSrsslve, BAH) 

Dk Thee Blsa....if 
Rockers peel off piece out of the 
Swing En. Chet Atklw' guftaring 
registers again but Ille has more 
marketable sound. (Lads, ASCAP) 

DOlORES GRAY 
Tberc71 Be So.* Canges Made 73 

CAPITOL 3719- Standard is reviycd 
for plc, "Designing Woman." Min 
Gray, oew to the label, gives It her 
usual sock, showmaniy performance. 
Backing is smart, with soma hip 
Latin touches. For Jocks. (E. B. 
Marks, BMD 

Fool, Emed....55 
Quality Ihmshing of quality wog 
by the musical comedy chantres. 
Commercial chances are not the most 
obvious, however. (Planetary, ASCAP) 

EDDIE LAWRENCE 
Abs,, the Sasebo! Inns I k II) 72 

CORAL 61821 -Lawrence foraaku het 
"Old Philosopher" character to play 
the role of an ankutate aseEe0. 

ON THE BEAT 
Continued from page 151 

come to light with news that Bill 
Haley and the Comets will be- 
come rock and roll ambassadors to 
Kingston, Jamaica, starting June 
17. In one of the Well -springs of 
calypso, it's known that the 
younger element digs the big beat 
the most and the Haley crew figure 
they'll be able to play to their real 
fans down there, relatively unmo- 
lested by Stateside visitors who Ire- 
quent the place mostly in the win- 
ter months. Meanwhile, the Haley 
group has just departed for a three - 
Week series of one- nighters thruout 
the Eastern a n d Midwestern 
United States and Canada. 

Tom Robinson of Atlas Rec- 
ords says he has two great 
sides by Vie Donna, backed 
by the Parakeets. Titles are 

"Love was Stranger to 
Me," and "Count the Tears." 
Tom has also recorded the 
Gypsies, a Baltimore group, 
and he soon leaves for distrb 
visits to Chicago and Los An- geles.... The great Johnny 
Cash, who has hit so solidly 
in the pop field, plays a date 
in Clovis, N. M., on Decora- 
tion Day, followed by a series 
of :tine one -nighters on the 
West Coast. , From Britain, 
comes word that Tony Crom- 
bie and His Rockets, a big 
rocking outfit over there, re- 
cently fractured them is Reyk- 
javik, Iceland. Some are now 
calling the capital city of the 
island Rock- javik, as a result 
of the visit. 

An musing monolog (penned by 
Lawrence). with entertaining back- 
ground music by Demie Wayne. Time- 
ly nnrelly wax for Jocks and Jutes. 
(Memich, EMS) 

ARTHUR VIROLER ORK 
Dld Voe Cl.. Yar PM. 72 

RCA VICTOR 6914 -From the mu- 
sical. .N.5 Girl in Town,' this Is 
a flashy instrumental side. The Boa 
Merrill song, arranged by Richard 
Hayman. sets superb performance 
by Fiedler. Jocks seeking aomethine 
Passy hase It here. (Velar, ASCAP) 

Yos're My Frtesid, Ah "(ca' 71 
A companion instrumental from the 
same show, also armas. by Hayman. 
Lush and pretty, and gives a Jost 
two toad aides. (Val), ASCAP) 

GENE LEWIS 
Close 71 

SOSIE 819 -This loos, reminiscent 01 
"Young Love." has a e.kw. flavor. 
na sinter glues mlable styling and 
is assisted by mettent vitae wort. 
Side could be dangerous. /Goth, 
* MD 

Too Yoaaa to Sertie Down....75 
Another okay aide. Lewis cimes on 
strongly with a low -toned delivery of 

fast march -type, guitar backed lune. 
(Keystone, BMI) 

ROGER KING MOZIAN 
Hare. Dames 76 

DECCA 30330 -The Kapp version of 
this exolic theme has most of the 
play cornerect but this instrumental 
waxi. should grab off stray spins 
on basis of good performance, with 
Marko Melkin blowing Oud. )Cher. 
BMI) 

Manmse....79 
A R.Iodte calypso instrumental with 
an fatal.. beat. However, the 
attractive tune has already pulled 
plenty of Jockey play, via the Rose- 
mary el0Oney version. (Re4 Ewe, 
ASCAPI 

DA MITA JO 
How Wll I Ems? 75 

ABC -PARAMOUNT 9822 - Unusual 
sons pattern and melody, with 
chorus answering questions posed be 
Damita Jo. A serons boa. and 
solid lenorman who comes on strong 
midway. maintain Interest. (United, 
ASCAP) 

1n Nwe 
Past rhythm side. Lyric basa touch 
of country qu'In, Chorus and tuil.n 
featured In the arrangement. (Sua - 

ber. BAU) 

THE SOB-0-LINES 
Chalets lee Cree. IS 

KEY 575.- Cbeerful performaom by 
the sob-0 -Lino on lively novelty 
with appendez lyres. Topical ma- 
terial for sommer aces on Jockey 
Mons. (Round Table, ASCAPI 

The Meekenteal Mn....67 
A basically fully novelty sons irisa- 
& love affair between two robots -is 
bogged down with too many sound - 
affecls. Capable lob by grue. 
(Round Table, ASCAPI 

BEVERLY WHITE 
Mal Got Nothing Bat the Meas SS 

ABC-PARAMOUNT 9823 - Moving 
blues is accorded fresh- volced read - 
1n5 by Josh White's daughter, with 
okay backlog by ork. Moderate solo 
potential. IR. H. Meaty, ASCAP) 

!Fa Yos..... 
Gal thrushes prettily Oa dual -tack, 
albeit rather unexpressively on so- 
so rock and roll -styled ballad. 
Muas, BMD 

CLEVE LYONS AND HIS TRIO 
Out of ta Chad 69 

VIK 0276 -A routine rhythm tuna 
with repetitive theme Is served up 
in llslenable rock and roll in- 
instrumental arrangement, highlighted 
by Lyons on organ std Al Dobbins 
on sax. Good lobe (odder -both pop 
and r.kb. (Raleigh. DMD 

Fantauk Afaod....57 
Slow, sensuous instrumental treat- 
ment of sultry theme with expressive 
guitar work by Wesley Jackson. In- 
teresting, ors -beat Jockey wax. (Ra. 
10104 "hua 

THE LANCERS 
Char. Bracelet 610, 

CORAL 61131 -This is solidly up the 
high school Miley. Tune in triplet 
rhythm may have some septal for 
the y.nger elements but there's 
much competition in this groove. 
IL. H. Morris, ASCAPI 

A.d It Don"( Peel R4....64 
The Lancers who've been known to 
handle some solid harmony offerings, 
Set op a lerky root and roll kick 
here. Gimmick style singing doesn't 
fit them. (Shapiro-{erastele, ASCAP) 

LF.NI BARTERI 
Five Onager, Four Appls 6I 

RCA VICTOR 6907 -Miss Barters, 
whose envious recordings hsrp see 
for the Greek market. proves effec- 
tive in English as well. Her versln 
of Ibis charming Mann Curtis folk - 
type song lacks the quality of Llt 
Rota',. however. (Leeds, ASCAP) 

Boy on a Delpbla....05 
Flick theme bas been out for some 
months in other versions. However. 
thrush sings it in Greek and English- 
most effectively In former, sod may 
bit small. specialized market. (Rob - Nu ASCAPI 

FRANK BIANCO 
Now I Keew sl 

ATCO 6091- Biaoco's vocal Is reso- 
nant and warm, with fine pbasins. 
In this ballad, he's acted by in- 
strumentation featuring lush fiddles. 
Completely pop, and a rcry solld Job. 

Asgelka....6$ 
The pretty bagad rung with taste and 
style -with one chorus in Italian. 
Blanco has a wild, leaf( style. Rack- 
ing is Rueful, with fiddles promi- 
nent. (Osid., ASCAP) 

THE MODERNAIRES 
entra* Mebdy 

CORAL 61837 -A version with lyrics 
of the tune which h atilt moving well 
as a David Rom Instrumental. Very 
hue. (Cromwell, ASCAP) 

Clederes. Baby....64 
Medium tempo blues axis e polished 
treatment from the singers, but pop 
action is unlikely. (Dm., ASCAPI 

DON GARDNER 
This Nearly Wei MW 

DELUXE 6133 - The waltz Iras 
"South Parc" gels a blusay, fou- 
four t'estima. .Unique imroach Is 
highly list,sable and could :mace 
some Interest. Idiom la close to 
r.kb. IwlBkssoe, ASCAP) 

A Dosses la My Chan. _54 .5g 
Capable Job os a slow oft -beat U- 
colts Chase ballad with ont net 
chorus support. Delivery is sot too 
much In line with current papules 
stYliogs. (boggle, BMD 

BOSTON 
SMASH HIT 

THE GLAMOROUS NEW 

HOTEL 

&V' 
Show 10141 are raving about the 
all new Hotel Avery. All new, large, 
beautifully furnished delete rooms 
with private bath and televisio ?. 
Many Lr Conditioned 

AVERY & WASHINGTON STS. 

CANCER FUND 
CIVE TO DAMON RUNYO 

www.americanradiohistory.com

www.americanradiohistory.com


MAY 20, 1957 

MUSIC MACHINES 
Communications to 188 W. Randolph St., Chicago 1, III. THE BILLBOARD 153 

Convention Program 
Exhibit Hours: 

Sunday and Monday, 2:30 to 8 p.m.; Tuesday, 2:30 p.m. 
SUNDAY, MAY 19 

12:00 Noon to 1:30 p.m. Music Operator Forum- Parlor F, Second 

Floor 
10 -Cent Play and Diversified Operation." ]Moderators: 

Lou Casola, Harry Snodgrass, John A. Wallace and 

Howard Ellis. 
8:15 p.m. Music Operator Forum-Parlor F, Second Floor 

"Taxation and Licensing Problems, Public Relations and 

Present Legislation." Moderators: Cordon Stout, David 
Baker, Martin Britz and Clint Pierce. 

MONDAY; MAY 20 
10:00 a.m. General Meeting 

Invocation by Father Hugh Calkins, O.S.M., of our Lady 
of Sorrows Basilica . 

Opening Address -George A. Miller, National President 
Remarks -Clint Pierce, Vice- President 
Remarks -Dave Baker 
Remarks- Hirsch de La Viez 
Present Copyright Legislation -Sidney H. Levine 
The Phonograph Industry-john Haddock, A.M.I. 

12:30 p.m. Exhibitors. Luncheon -Cotillion and Embassy Rooms, 
Mezzanine Floor 

12:30 p.m. Ladies' Fashion Show Luncheon -Terrace Casino 
8:15 p.m. Music Operator Forum-Venetian Room, Second Floor 

Matters pertinent to the music industry will be discussed. 
Moderators: Ceorge A. Miller, Sidney Levine, Frank 
Fabiano and Harlan Wingrave. 

TUESDAY, MAY 21 

10:00 a.m. General Meeting 
Invocation by Rabbi Noah Camsi of Chicago Loop 

Synagogue 
Amendments to the MOA Bylaws- Sidney H. Levine 
General Operation of a Diversified Coin Machine Busi- 

ness -Harry Snodgrass 
Remarks by Congressman Ceorge P. Miller 
Remarks by Henry D. Spalding 

10:30 a.m. Special Sightseeing Trip for the Ladies 
1:00 p.m. to 2:15 p.m. Music Operator Forum -Madison Room, 

Second Floor 
"Depreciation Schedules." Moderators: Albert Denver, 
Sidney Levine, Martin Britz, 'ferry Snodgrass and George 
A. Miller. 

7:00 p.m. MOA Annual Banquet, Terrace Casino 
WEDNESDAY, MAY 22 

10:30 a.m. General Meetin for MOA Members only -Madison Room, 
Second Floor 

(Time to be announced) Board of Directors. Meeting, Suite 440 

Expect Peak Attendance 
For MOA 1957 Convention 

54 Exhibitors Signed; Operator 
Forums, Meetings Key Program 

CHICAGO - For three days, 
Chicago will become the world 
capital of the juke box and record 
industry as the Music Operators of 
America kick off their 10th annual 
convention at the Morrison Hotel, 
May 19 thru 21. 

Representatives of v i r t u a l l y 
every phase of the industry will be 
present as attendance is expected 
to hit a peak level. 

At press time, a total of 54 
exhibitors hail been signed. They'll 
be showing the latest equipment in 
the juke box -record field. A num- 
ber of amusement game and vend- 
ing manufacturers will also be 
represented. 

Business sessions will be devoted 
to a completely diversified range 
of subjects concerning the operat- 
ing business, including a series of 
four forums as well as other 
speakers at the general meetings. 

Scheduled to speak are Con- 
gressman George P. Miller; AMI 
president John Haddock and Henry 
Spaulding, former L.A. disk jockey 
and currently editor of the L.A. 
Disk Jockey Newsletter. 

G. Norman Ditchburn, chairman 
of The Ditchburn Organization, 
largest operators and manufactur- 
ers of juice boxes in the United 
Kingdom, will also speak at the 
general business session Monday. 

Also scheduled for the general 
sessions is a discussion of'copyright 
legislation by Sidney Levine and 
talk titled "General Operation 

Juke Box Union Trial Under Way; 
3 Storekeepers Tell of Picketing 

NEW YORK -The Case of the 
Music Operators of New York, the 

etail Clerks International Associ- 
e ation and Local 1690 RCIA against 
Local 531, its officers and others 

23 RECORDING 
STARS, ACTS AT 
MOA BANQUET 

f11ICAGO - At least 23 
individual recording artists 
and acts have been signed for 
MOA's traditional banquet 
and floorshow, to be held 
Tuesday night at the Morrison 
Hotel's Terrace Casino Room. 

The program is to be em- 
seed by former Chicago disk 
jockey Vincent Gottschalk. 

While the program had not 
been finalized at press time, 
a list of the artists that are to 
appear include: Georgia 
Gibbs, Tony Bennett, Roger 
Williams, Brenda Lee, Mar- 
garet Whiting, Margie Mein - 
ert, Micki Mario, Betty John- 
son, Steve Lawrence, Russ 
Arno, Lil' Wally & Lucky 
Harmony Boys, The Four 
Freshmen, Bobby Christian, 
Nick Alexander & The Co- 
quettes, The Diamonds, Bon- 
nie Guitar, Andy Williams 
and Lee Young. 

Tentative plans also call for 
the appearance of one or more 
of the following: Dick Jacobs 

. or Betty Madigan, Joni James 
or Dean Jones, Mickey & Syl- 
via or Joe Valino, Somethin 
Smith and The Redheads, 3r 
Sal Mineo. 

got underway Thursday (16) in 
New York Supreme Court with 
Judge Samuel Hofstadter presiding. 

The plaintiffs seek to enjoin 
Local 531 from all activity in the 
juke box field. -A temporary stay 
has been granted the plaintiffs until 
the case is resolved. 

Briefly, the defendants have 
been charged with using coercion 
in an attempt to raid operations 
serviced by Local 1690. They 
have also been charged with oper- 
ating as "a tool and front for 
racketeers" (The Billboard, May 6). 

Opening witnesses for the 
plaintiffs were Fred Ammond, 
RCIA official; Barney Sehlang, 
president of Local 1690, and three 
storekeepers. 

Ammond testified that a thoro 
examination of Local 1690 had in- 
dicated that the affairs of the local 
have been conducted in a legal and 
orderly manner and that the union 
has been accepted by management 
as the bargaining agency for juke 
box service employees. 

Schlang traced the history of the 
local and its relationship with 
operators. 

Throw Out Boxes 
Two storekeepers, Odd Larson 

and Peter Hyland testified that 
Local 531 representatives had ap- 
proached them and told them to 
throw the juke boxes of existing 
operators out and use machines 
bearing the label of Local 531. 
In both these cases, the machines 
en location were serviced by mem- 
bers of Local 1690. 

The storekeepers added that 
threats of picketing were made in 
the event they failed to use ma- 

chines of Local 531. When they 

Diversified Coin Machine Route," 
by Harry Snodgrass. 

The Forum semions will hit: 
1. Ten -cent play and diversified 

operations. 
2. Taxation, licensing public re- 

lations and present legislation. 
3. "Matters Pertinent to the Mu- 

sic Business," discussed by a group 
or songwriters, publishers and mu- 
sic operators. It is understood that 
this presumably covers copyright 
législation. 

refused to comply, their premises 
were picketed, they testified. 

Scheduled to take the stand Fri- 
day (17) were Mortimer Pearl, 
Local 531 executive; Al Denver, 
president of MONT, and Al Cohen, 
Local 531. 

Delay Sought 

Because of the annual conven- 
tion of the Music Operators of 
America in Chicago Sunday thru 
Tuesday (19 -21); the plaintiffs at- 
tempted to have the trial held over 
until Wednesday (22). 

However, the defendants fought 
this move. Until the case is re- 
solved, the stay remains in effect. 
And as long as the stay is in effect 
Local 531 is impotent. Hence, the 
defendants have nothing to lose by 
getting the case over as quickly as 

possible. 

Sales Up 6% 

For Wurlitzer 

4. Depreciation schedules and 
filing form 1096 and 1099 with the 
department of Internal Revenue. 

The traditional banquet and 
show which winds up the conclave 
will feature at least 23 different 
recording stars and acts. Vince 
Gottschalk, former Chimgo deejay, 
will act as emcee. 

For the ladies a series of special 
events have been planned includ- 
ing a fashion show and sightseeing 
trip. 

Marvel Adds 
Juke Plastics 

CHICAGO -Marvel Manufac- 
turing Company here has added 

a number of new pieces to its juke 

box plastic replacements line. 
Plexiglass pieces to replace orig- 

inal glass pieces of Seeburg phono- 
graphs are available to Models 
100R, 100), and 100C, plexiglass 
replacement parts for the door 

sides of the V -200. and W.O.M. 
glass for front of 100 and 200- 
selection machines. 

BB MAPS 
DIME PLAY 
IN 50 CITIES 

CHICAGO -Dime play is 
a map to better profits in juke 
box operation. And come June 
3, this will be true not only 
figuratively, but literally. 

In that issue, The Billboard 
will present its Map of Dime 
Play, illustrating the progress 
made by operators to more 
profitable returns on their juke 
box investments in the nation's 
top 50 cities. 

CHICAGO - The Rudolph 
Wurlitzer Company reported sales 
for the fiscal year 'ending March 31, 
1957 to be $37,584,323 -a 6 

per cent increase over last year. 
R. C. Rolfing, president, de- 

clared that this was the third best 
sales year in the company's history. 

Net earnings however, were 
down from.$1.75 per share in 1956 
to $1.50 per share this year. 
Earnings totaled $1,463,145 dur- 
ing 1956 compared to $1,254,452 
for the current year. 

Principal reasons given for the 
(Continued on page 169) 

MOA Exhibitors 
Booth 

Number 
ABC -Paramount Records 22-23 
A.M.I., Inc. 5 

Abbott & Faber Records 15 

American Shuffleboard Company 27 -28 

Auto -Photo Company 31 

Bally Manufacturing Company 38 -39-40 

Bally Recording Corporation 35 -36-37 

Bally Vending Company 51.52 -53-54 
Paul Bennett Needle Company 29 

Bestest Tube Testing Company 14 

The Billboard Publishing Company 6 

Broadcast Music, Inc. .,: 8 -9 
Capitol Projector Corporation :,.,.;. tr44 
Capitol Records 25 
Cash Box 4A 
Chicago Coin Machine Company 73 -74 75 76 
Columbia Records 12 

Continental Vending Machine Corporation 48.47 -48 
Coral Records 16 

Decca Records 1 

Disken Records B 
Dot Records 19-20.211 

Eastern Electric, Inc. 
Exhibit Supply Company 65-66 
Ferris Records 17 
Fischer Sales & Manufacturing Company 60-61 

Cenco Manufacturing Sales Company 71-72 
Irving Kaye Company 48-A, 48-B 

59 
13 
10 

Lovitt Enterprises F 
M -C -M Records 18 

Mercury Records 
Mike Munves Corporation 
Music Vendor E 
National Rejectors 2-3 

National Vendors 30 

Nyack Slate Company 49-50 
One -Stop Phono Records A 
Par Records C 
Purveyor Distributor Company 
RCA Victor 
Rock -Ola Manufacturing Corporation 
Rowe Manufacturing Company 
Rudd -Melikian, Inc. 
Star Title Strip Company 
Texas Kiddie Rides 68 

U- Test -M Manufacturing Company 58 

United Manufacturing Company 41-42-43 

United Music Corporation 32-33-34 
West Side Distributing Corporation 69.70 

Wico Corporation 
Rudolph Wurltizer Company 

app niay Records 
ubilee Records 

Liberty Records 

11 
64 

H 
24 

7 
55-5857 

62-63 
28 

4 
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Exclusive Factory Distributors 

for 

AMI Cenco 

Chicago Coin Exhibit 

monroe* 
coin machine exchange, inc. 
2423 Payne Avenue (Phone: Superior 1 -46001 Cleveland 14. Ohio 

EXCLUSIVE 

ROCK -OLA, 
BALLY AND 
WILLIAMS 
DISTRIBUTOR 

LAKE CITY AMC'SEHF,NT, INC. 
4533 Payns Avenue Phone: HEnderson 1 -7577 Cleveland, Ohio 

1,1 MORE MUSK MACHINE PROFITS 
WITH AN ATLAS EXTENSION SPEAKER 

OPERATOR'S NET PRICE 

$24.00 plat. 

Direct or from your distributor. 

Simple to attach to any amplifier. 
Uni 1 weatherproof lin 
matching transformer available. 
Model T -11, NET PRICE $5.10. 

COBRAJECTOR 0.30 
100% WEATHERPROOF & DEPEND- 
ABLE- summer or winter, all climates, 
from 30' below to 120' in the shade. 

EFFICIENT --from a whisper to a 

bellow. 

DIRECTIONAL- confines and directs 
sound to areas requiring coverage. 
FINE APPEARANCE - unobtrusive, 
blends in with all backgrounds. 
SIMPLE INSTALLATION -"easy -up," 
all- direction mounting bracket in- 
cluded. 

WRITE FOR COMPLETE SOUND CATALOG 8155 

ATLAS SOUND CORP. 1449 391h SI., Brooklyn 18, N. Y. 

michigan 
operators 

SEE US 

AT THE 

M.O.A. 

CONVENTION 

Miller- Newmark distributing company 
42 Fairbanks. N. W. 5743 Grand River Avenue 
Grand Rapids, Michigan Detroit, Michigan 
GL 6 -6807 TYler 82230 - 82231 

Top Programs Via Trial Buy'g EP Promotion 
Continued from page 88 

with the trial record. Even after 
a trial record has been in several 
machines only a few days, if the 
routemen notice a sudden spurt 
in meter spins and also receive 
requests from other locations for 
that specific number, more cover- 
age is provided within the week, 
tints eliminating any loss of plays 
caused by waiting periods. 

No specific "Top 10" rule is 
observed by Alluvot. As far as he 
is concerned, the top 10 on each 
machine is governed solely by 
the meter spins and demands 
of the patrons frequenting that 
specific location. 

This is also tune for the spe- 
cific types of tunes used in the 
machines, westerns, r. &b. and 
polkas. The metered play data 
of each number's previous trial 
spins determine whirls type of 
locations will be using it. 

Cross Profit 
The total number of records 

used per machine is also solely 
determined be the gross profit 
record of the machine, on the 
basis of "how much business it 
can handle." Diskr "lost," i.e., 
simply sitting in the machine and 
not receiving sufficient plays, are 
replaced by new tunes promptly. 

Almost all musical categories 
are used thntout the routes. The 
average machine currently is pro- 
grammed with pop, rock and roll, 
calypso, polkas, westerns and 
standards. 

The routes generally favor 
singles, according to Frank Jr., 
with only 200 -selection equip- 
ment using extended -play records. 
Where EP's are programmed, the 
location owner is given the privi- 
lege of choosing the numbers. 

to Alluvot. singles pre- 
dominate only because they re- 
ceive the most spins and have 
proved the most profitable to 
program. 

Dime Play 
Machines are set at diane -a- 

tune play with multiple play at 
25 cents for three, four, or five 
plays, depending on the location. 
Fifty -cent chutes ou some ma- 
chines at class locations get a 
smattering of half dollars. 

Each ronteinau keeps his own 
schedule lists of where the disks 
are placed. as they receive rec- 
ords from Frank Jr. When disks 
are removed from the machines 
or replaced, this also is put on 
record in their schedules. The 
majority of the tunes removed 
from play are then sold to a 
wholesaler, excepting for a spe- 
cified minority held for the firm's 
own library. 

Library Tunes 

The library is maintained solely 
for the purpose of keeping rec- 
ords that are likely to be called 
into use again within the next 
year or so. Alluvot cited as an 
example any of the Teresa Brew- 
er hits of the past year's period. 
One or two copies of each of her 
top numbers in the past year are 
held in the library, available 
whenever a location sends in re- 
quests for the specific number. 
This cuts costs on re- ordering a 
new ropy, or tracking down an 
out -dated number. Of course. the 
library also incudes standards 
and ever -popular classics such as 
"Beer Barrel Polka." 

But the library is pared down 
to just the minimum of copies 
needed, so as to avoid as much in 
space and maintenance as pos- 
sible. This also holds down pro- 
gramming over head for the first, 
Frank Jr. pointed out. 

Alluvot knows well how much 
top programming pays dividends, 
in goodwill between the location 
owners and his firm. Ile worked 
nsaoi }ears on a route himself, 
as a collector for his father's firm, 
before becoming head of pro- 
gramming. Ile states: 

"When the location owner 
knows that your firm and your 
routemen are doing everything 
possible to build his business by 
providing the most profitable 
playing records for the machine 
in his establishment, you will 
generally find a satisfied location 
owner. Moreover, he will be doing 
his part to help you keep tabs 
on the kind of music his cus- 
tomers want to (dear. 

EP Spins Pull Steady Coin 
Continued ¡rom page 101 

As pointed out above, Arnold's 
'EP pricing calls foi 15 cents, two 
for 25 cents, but on one machine 
(operating on a test program) 
he toes a 50 -cent chute conver- 
sion. EP play has been extremely 
high with the 50 -cent installation. 

The fact that titis is a very 
popular restaurant, where EP 
dinner music strongly appeals to 
patrons, helps explain it. Wait- 
resses in this restaurant, as in 
other Arnold locations, make it a 

point of suggesting restful music 
of the type normally offered by 
EP, and do an excellent job of 
getting esxtra coins into the ma- 
chines. 

EP Unit Tops 

"I would say, that a machine 
well programmed with EP's 
would gross motes than a non -EP 
equipped machine," Arnold said. 

"We think there should be the 
widest possible range of music, 
and that EP's, offering pop 
music, old favorites, excerpts from 
Broadway shows, light opera, or 
what have you, are appreciated," 
Arnold declared. 

We have five locations where 
the total take from the 200 EP 

selections of the 200 machine is 
better than the 100 single selec- 
tions. But we use a lot of care 
in selecting our EP's. "They are 
simply good business with us." 

A close record is kept on each 
location, in a loose -leaf binder 
maintained in Arnold's Aurora 
office. A new page, each week, 
details exactly what records were 
placed each week on each juke 
box, thruout the entire string, so 

Meet in D. C. 
BALTIMORE --The future of 

EP albums in the juke box field 
was the main theme of a sales pro- 
motion meeting held by Musical 
Sales Company (Seebssrg distribu- 
tor) at the Annapolis Hotel, Wa3h- 
Ington, May 8 and 9. 

Attending were most of the op- 
erators from the Washington met- 
ropolitan area. 

Conducting the sessions were J. 
C. Cordon of J. P. Seeburg. 

The event was hosted b Mack 
Lesnick, Bill Reed, Dave Adler and 
Bill Snow of Musical Sales. Starr. 
ley Mills, who is to manage opera- 
tors' service for the BatlmnrrP- 
Washington metropolitan area. was 
also an hand for both sessiort3 to 
consult with operators. 

that Arnold has, at his flinger 
tips, all necessary information. 

Weekly Change 

While most records are changed 
weekly, the record, of course, 
shows how long request tunes 
and old favorites have been on 
each machine, unchanged until 
they are "bumped" by another. 

Incidentally, because of the 
huge amount of bookkeeping in- 
volved, American does not post 
the meter play registration on 
each record at each location, hat 
instead leaves that point up to 
the four routemen, who lot the 
information down in pocket note- 
books and pass it along to Arnold. 

Because he does such an ex- 
cellent job of programming, Ar- 
nold is seldom disappointed at 
low play returns on any records, 
and can often forecast, with ac- 
curacy, which records are likely 
to "turn the meter over" past its 
counting abilities. 

Arnold has several locations for 
which he supplies Up to 50 per 
cent of the total music menu in 
"racial records." For example, 
'there are two locations ss here 
Spanish recordings. changed each 
week, are featured. Arnold im- 
ports all of these direct front 
Mexico. In another, the same 
percentage of Creek melodies is 

offered in a Creek -populated sec- 

tion of the city. 

"Our main objective in pro- 
gramming is to offer something 
to appeal to typical customers in 

every location, Arnold summed 
up, "without going overboard in 
any single category. 

"Frequent changes, lots of re- 

quests honored for location own- 
ers, plenty of old favorites, 
are the combination which has 

worked ideally for us." 

ION THE am TONE, PLAY APPEAL .. 
go 

WURLITZER! 
Leader in th. 50, Play 

Also distributors for United, Bally and Genco. 

Guaranteed Used Equipment at the Bert Prices. 

ROCK CITY DISTRIBUTING CO., INC. " " r 
103 Lafayette street Nashville 4, Tenn. PHONE: CHapel 2 -4333 

when answering ads . . . 
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Test New Wax to Spot Hits 
Continued from page 90 

sponse. If, in several spots, the 
record is getting good or excel- 
lent play, he can be fairly certain 
the record is a "comer." 

"We have uncovered quite a 

few good money producers that 
way. Sometimes weeks before the 
popularity charts from across the 
country. This gives u9 extra rev- 
enue from a record while it is 

etiseinnillnasteleMlamill aIBIollltlutl 

FACTORY 
DISTRIBUTOR I 

ROCK -OLA . 

Galt or write for prices on 

goad reconditioned quipment 

C 

far 

and 

BALLY 

SANDERS 
1. 

DISTRIBUTING CO. 

415 Fourth Avenue, South 

Nashville, Tennessee 

Phanel AL 5-4119 E 

1111: I1111BW1 8 1111 111MI81tlI01B111111111111111111111111111i II IIIICIIIIIINr 

LOCATION 

READY 
Wurlilier 

Model 1800...$ 740 

WurlilIer 
Model 1900... 815 

Wurlilzer 

Model 2000... 1,035 

Seeburg 

Model V -200 ... 895 

SIERRA DISTRIBUTORS 
2775 West Pico Blvd. 

Los Angeles, California 
Phone: Republic 1-6371 

ALL LIKE 

NEW 
Seeburg Model "BL" .. $355.00 

Wurlitzer Model 1250 

(45 RPM) 125.00 

Wurlitzer Model 1100 640.00 

Wurlitzer Model 1800 125.00 

Wurlitzer 24 and 48- 

Selettion Wall Boxes 

-A -1 Shape. Ea 5.00 

Worliher Model 5204. 

Ea. 22.50 

104 -Selection Wall Boxes 

T & I. DISTRIBUTING 

COMPANY 
1663 Central Parkway 

Cincinnati, Ohio 
Phone: MAin 14751 

still climbing," he said, "because 
we can get the records on more 
juke boxes earlier." 

Special Request 
But, if on the other hand, a 

record shows little or no promise, 
Holt has saved the cost of pur- 
chasing a number of records. He 
is out only the cost of the test 
records and even those are not a 

total loss since they can be used 
to fill special requests at some 
spots. 

"Occasionally we are wrong in 

our method and have reqaests to 
put one back on that we have re- 
moved. In the case of another 
artist making the same number 
popular later, we are still out only 
the test record costs on the origi- 
nal," he said. 

After checking the test records 
and making his decisions, he then 
views the other popular, western 
or other classifications to see how 
they are being accepted. He 
puts on at least four new records, 
eight numbers, each meek. Then 
remüves the four records with the 
lowest take since the past week. 

Eight Tunes a Week 
"That gives regular customers 

eight new tunes a week, so no one 
gets tired of the numbers on the 
machine," he said. it also pleases 
the spot owner, waitresses, bar- 
tenders and other regulars, an 
item not to be overlooked." 

He figures that each machine 
on his route -with the four a week 
changeover, gets a complete 
change three to five tires a year. 
He figures he purchases 15 to 20 
records per week for test records, 
plus using .promotional records. 
These are over and above his 
regular mass purchases. 

Constant Change 
"I've found that week after 

week, 90 per cent of the play, 
even on a 200 -play machine, is on 
five records," he 'aid, "but in 

spite of that, constant change is 

the only thing that keeps a juke 
box alive and producing money." 

He has found ass easy answer 
to the self -styled expert found at 
every spot, the man or woman 
who says, "Why don't you have 
some good records on that ma- 
chine?" He just hands them a 

slip of paper and 's pencil, and 
says, "Write down the 10 you 
like best." 

He goes on with Isis stork, and 
in a little while the "expert" will 
hand him the slip, usually with 
about seven songs written on it. 

"Most of the time I can point 
to the machine and show sir of 
the seven he or she names on 
the machine. By then I've got a 
customer on my side." 

By keeping the proved records 
on the machine until they start 
to decline, putting four new ones 
on each week and only a few 
test records on each, loss from 
"duds" amount to little and do not 
effect the take very much. 

EP Programs 
On EP's, two items count: the 

tulle and the artist. He uses 
proved records that have long- 
standing appeal. Old standards, 
songs by noted artists that have 
become popular classico and some 
with nostalgia appeal, are his se- 

lections. 
Isere again, however, Bob 

doesn't let things get stale. 
"I have a 'bank' method de- 

veloped. I make up a bank of 

proven EP's for each machine, 
and there are enough numbers to 
go around, and place one bank 
on each box on my route. Regu- 
larly, not as often as with pop 
tunes, I change the entire bank, 

Juke Taxes Keep Going Up 
Continued from page 82 

boxes 010.25; dime -play juke 
boxes $20.25. 

Nashville. There is an annual 
city license fee of $5 and a coum 
ty fee of $11. City police and 
highway patrolmen maintain a 

continuous supervision. Only one 
complaint is allowed before the 
machine is ordered removed. 
There is a strict censorship on 
records played, with a long list of 
titles not allowed. This includes 
"bee-bop" style of music. 

TEXAS 
Fort Worth. There is an an- 

nual license fee of $2.50 per ma- 
chine. 

Dallas. An annual license fee 
of $2.50 per machine. 

El Paso, There is an annual 
license fee of $2.50 per machine. 

Houston. An annual license fee 
of $2.50 per machine. 

San Antonio. The 'annual city 
license fee is $2.50. 

UTAH 
Salt Lake City. There is an 

annual license fee of $15 per 
machine. This license must be 
affixed on each machine. 

VIRGINIA 
Norfolk. The .annual license 

per machine varies. It can be $5, 
$10, or $25 depending upon the 
machine. 

Richmond. There is an annual 
license fee of $10 per machine. 

Seattle. Each operator must 

have a "Mechanical Music Ma- 
chine Operator's License," the fee 
being $10 per year. Each loca- 

tion must have a "Location Music 

Machine License" at $10 per year. 
Each machine must have a 

"Mechanical Music Machine Sub - 

License" affixed to it. This li- 

cense is $5 per year. 
(Continued on page 169) 

DISTRIBUTOR 
FOR THE 
NEW 

AMI 
Many good used G -80's, G- 
120's and G -200'5 in stock. 
All are in excellent condition 
and fully guaranteed. These 
boxes were all taken oft our 
route and replaced with new 
AMI boxes. Write or can for 
prices. 

HERMITAGE MUSIC CO. 
74 Lafalelle Strc,t, Nashville 10, Tenn. Phones AL 65666 

Why Use EP's? 
Continued from page 102 

moment, ime has. no plans for 
going all the way -by making it 
100 per cent EP. 

"As to programming of stand- 
ards, I have no definite pattern," a 

Witecki said. "1 try to meet the / } 

varied requirements of Gary the I'll be seeing you at the 

best I can. I use my own judg 
I` 

ment. I've got to, under the 
l 

/ 
unique. conditions of this city." 

As to further and expanded / Carl J. Attgott__ 
use of EP's, Witecki said that he 
would keep pace with develop- 10 

/Itten tion, 
MICHIGAN 

- --. 

OPERATORS 

Wurlitzer Booth during 

It the M.O.A. Convention. 

t 0, 

menus. He reaffirmed his belief / - 

in 'EP's and predicted that they r 
wuld 
future. 

be fully justified by the / ANGOTT DISTRIBUTING :CO. 
rr 

DETROIT.' 2,1, iBtCfY 
I 

GAN Witecki had a. ready answer 
when queried about the type of 

EP material he felt was most 
warmly received by the public: 
"Instrumental and personality." 

His "instrumental ". allusion is 
self -explanatory, he said. 

In the "personality" reference, 
Witecki has in mind not only the 
triumphs of the Picsleys, but also 
the fabulous recording success of 
Tab Hunter and Jerry Lewis, 
whose vocal talents are self -ad- 
mittedly limited. 

giving the customers at each spot 
a new set of selections," he said. 

Naturally, the banks of EP's 
are not static and he changes 
them regularly. 

Is his de- centralized record 
keeping, yet up -to -date method 
working? 

Holt thinks that it is. To back 
his statement, he said, "Every so 
often a spot owner decides he mn 
do a better job, so I let him have 
free reign. He picks the tunes, 
programs the machine, and takes 
the loss. Usually within two 
weeks to a month, I can show him 
the take figures from before he 
began programming and the take 
from other locations nearby and 
prove, since figures seldom lie, 
that he is losing money. 

"Then we go back to my 
method.' 

2616 PURITAN AVENUE 

0 .. M M M M M M 

C 100% Guaranteed! J Reconditioned Like New! 

WU RLITZER 
1900 3795A0 
1800 695.00 
1700 525.00 
1550 225.00 
1650A 395.00 
1600 295.00 
1400 ..- 195.00 
1250 ..... 125.00 
1217 99.50 

AMI 
C200 S825.00 
C120 795.00 
C80 725.00 
F120 625.00 
F80 595.00 
E120 ..:......... 450.00 
080 325.00 

SEEBURG 
V200 5795.00 
1100 795.00 
11Fi0011 695.00 
HF100C ..... 595.00 
111000 495.00 
M100BL 395.00 
M100A 195.00 

WURLITZER WALL BOXES 
5206 -48 Selection 534.50 
5205 -104 Selection 34.50 
5204A -104 Selection 19.50 
5204 -104 selection 19.50 
4851 -48 Selection 14.50 
4820 -48 Selection 10.00 
3020 -24 Selection 5.00 

SPECIAL! 
Reconditioned Seeburg 100 Selection Wall Banes, 
Chrom Covers $47-50 Each 

'i Deposit . Balance C.O.D. or Sight Draft. 

SOUTHERN Atat ae ,t Co-. 

628 Madison Ave., Memphis, Tenn. 
L 

Phones: 
O 524 

lA 5.3609 
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THE BILLBOARD WEEKLY 

Coin Machine Price Index 
How to Use the Index 

fiIGH AND LOWS. Equipment and prices listed below 
are taken from advertisements in The Billboard for the 
period shown. Listings are based on the highest and 
lowest prices on all equipment which have been 
advertised either at least 10 times for the period 
shown or at least 5 times together with a computation 
based on annual average. 

PRICES given in the Index are in no way intended to 
be "standard," "national," "set," or offer an authoritative 
reflection of what prices should be on used equipment. 
Prices in the Index are designed, however, to be 
handy guide for price ranges. Any price obviously 
depends on the condition of the equipment, age, time 
on location, the territory and other related facton, 

(For 10 -week period ending with issue of May 13, 1957) 

MEAN AVERAGE. The mean average is a computa- 
tion based on all prices of which a machine bas been 
advertised for the period indicated and reflects the 
dominant advertised price level. It is not a simple 
average between the "high" and low." High and 
low indicate price range; mean average indicates the 
price level at which most of the machines are advertised 
for. Therefore, when the mean average is nearer the 
"high," it indicates the low" is a unique price probably 
for "as is" or "distressed" equipment. 

MUSIC MACHINES 
Meas 

IRO Low Avg. 

AMI 
Model A (46) 40 sel., 

78 RPM $ 75.00 $ 45.50 
Model B (48) 40 sel., 

78 RPM 125.00 65.00 
Model C -40 365.00 95.00 
Model C (50) 40 sel., 

78 RPM 150.00 65.00 
Model D -80 (51) 40 sel., 

78 RPM 345.00 125.00 
Model E -40 151) 40 sel., 

78 RPM 365.00 295.00 
Model E -80 (53) 80 sel., 

45 RPM 425.00 350.00 
Model E -10 153) 120 sel , 

45 RPM 475.00 275.00 
Model F -80 (541 80 sel., 

45 RPM 750.00 375.00 
Model F 120 154) 120 sel , 

45 RPM 675.00 395.00 
ROCK -OLA 
1434 (50 -511 50 sel., 

78 RPM $300.00 $149.50 
1434 Fireball 275.00 150.00 
1436 A -153) 120 sel., 

45 RPM 275.00 149.50 
1438 1541 120 sel., 

45 RPM 425.00 395.03 
1442 (54) 50 sel., 

45 RPM 550.00 495.00 
1446 Hi -Fi 120 sel., 

45 RPM 725.00 625.00 
SEEBURG 
HM -100 -A Hideaway 5225.00 $169.50 
M -100 -A 1491 100 sel., 

45 RPM 245.00 69.50 
M -100 -B 1511 100 sel., 

45 RPM 450.00 375.00 
M -100 -C (53) 100 sel., 

45 RPM 665.00 445.00 
M I OOG 1541 100 sel., 

45 RPM 675.00 545.00 
M- 100 -R 765.00 650.00 
M -100 -W 625.00 575.00 
HF -100 -G 645.00 545.00 
WURLITZER 

1 100 1 471 24 sel., 
78 RPM $160.00 $ 65.00 

1250 150) 48 sel., 
45 or 78 RPM 129.50 100.00 

1400 1511 48 sel., 
45 or 78 RPM 185.00 149.50 

1500 1521 104 sel., 
45 -78 RPM Mix 310.00 195.00 

1650 1531 48 sel., 
45 RPM 375.00 285.00 

1700 (54) 104 sel., 
45 RPM 695.00 525.00 

1300 (2/551 (W) 825.00 595.00 

PINBALL CAMES 
BALLY 
Atlantic City (5/52) $ 
Beach Beauty 11/55) 
Beach Club 12/531 
Beauty 11 1 /521 

55.00 
375.00 

70.00 
65.00 

Big Time 11/551 225.00 
Bright Lights (5/51) 95.00 
Bright Spot III/511 55.00 
Broadway (12 /55) 395.00 
Dude Ranch (9 /511 65.00 
Frolic 110/52) 135.00 
Gayety (3/551 125.00 
Daytime 16/55) 225.00 
Hi -Fi (6/54) 95.00 
Ice Frolics (1/541 70.00 
Miami Beach (9/55) . 245.00 
Mite Club (3/561 475.00 
Palm Beach 17/52) . 60.00 
Palm Springs (11/521 85.00 
Spot Lite I 1 /521 55.00 
Surf Club (3/541 75.00 
Variety (9/54) 135.00 
Yacht Club (6/531 85.00 
CHICAGO COIN 
Basket Ball Champ 

$ 35.00 
295.00 

60.00 
45.00 

100.00 
40.00 
40.00 

325.00 
65.00 
40.00 
45.00 

165.00 
75.00 
40.00 

100.00 
300.00 

55.00 
65.00 
40.00 
65.00 
45.00 
45.00 

110/491 $225.00 $135.00 
Home Run 195.00 125.00 
Saddle & Turf Club Model 

(10/53) 275.00 225.00 
Invader 13/54) 145.00 125.00 
GOTTLIEB 
Arabian Knights (11/531 .$165.00 $100.00 
Chinatown (10/521 75.00 45.00 
Coronation 11 I /52) 85.00 50.00 
Crossroads (5/521 75.00 45.00 
Daisy Mae (7/54) 175.00 150.00 
Derby Day (4/56) 230.00 175.00 

$ 75.00 

00 125. 
150.00 

109.50 

279.50 

295.00 

385.00 

435.00 

650.00 

625.00 

$225.00 
275.00 

169.50 

395.00 

500.03 

695.00 

$225.00 

225.00 

425.00 

525.00 

645.00 
725.00 
595.00 
625.00 

5119.50 

125.00 

175.00 

210.00 

285.00 

640.00 
745.00 

$ 50.00 
335.00 
60.00 
65.00 

215.00 
65.00 
50.00 

375.00 
65.00 
90.00 

110.00 
200.00 
95.00 
50.00 

225.00 
425.00 
55.00 
65.00 
50.00 
75.00 

125.00 
60.00 

$135.00 
175.00 

245.00 
145.00 

$150.00 
55.00 
85.00 
70.00 

150.00 
225.00 

Ntxa Low 
Mesa 
Ave. olas Love 

Mus 
Ara. 

Diamond Lil (12/54) $199.50 $139.00 $175.00 Banner (U) 18/541 ....5135.00 $115.00 $135.00 
Dragonette 16/541 225.00 125.00 175.00 Bikini IKI 16/541 .. 130.00 75.00 95.00 
Duett 13/55) 265.00 185.00 225.00 Blue Ribbon Bowler (BI .. 250.00 195.00 250.00 
Frontiersman (1 1 /551 , , . 175.00 150.00 165.00 Bonus Bowler (K) 13/54) 190.00 75.00 125.00 
Grand Slam 14/531 ... , 110.00 75.00 110.00 Bonus Score Bowler ICCI 
Green Pastures (1/541 . 145.00 75.00 130.00 (4/55) 245.00 210.00 210.00 
Guys O Dolls 15/53) .... 95.00 44.50 55.00 Capital Deluxe Shuffle 
Gypsy Queen 12/55) ..,, 210.00 165.00 185.00 Games 435.00 225.00 365.00 
Happy Days 17/521 95.00 60.00 95.00 Capitol (U) (6/551 .. 225.00 195.00 215.00 
Harbor Lites 12/561 . , 210.00 150.00 210.00 Carnival (K1 (5 /531 195.00 50.00 185.00 
Jockey Club 14/541 165.00 100.00 134.50 Cascade (U1 12/53) .. 175.00 50.00 75.00 
Knockout 112 /501 49.50 45.00 49.50 Champion 18) (5 /541 .. 95.00 85.00 85.00 
Lady Luck (9/54) ., 190.00 134.50 155.00 Chief (U) (11/53) .... 115.00 75.00 95.00 
Lovely Lucy (2/54) , 125.00 80.00 80.00 Clipper (U) 15/551 . 225.00 175.00 195.00 Marathon 110 /551 325.00 265.00 295.00 Clipper Deluxe (U) (5 /551 265.00 195.00 195.00 
Marble Queen 16/53) , . , 135.00 75.00 95.00 Clover Shuffle (U) I I /531 125.00 39.50 75.00 
Mystic Marvel (3/541 ., 135.00 100.00 125.00 Club (K) (4/531 50.00 50.00 50.00 
Niagara (12/511 65.00 29.00 64.50 Comet Targette (U) 
Pin Wheel (10/531 150.00 85.00 115.00 (11/541 125.00 95.00 145.00 
Poker Face 18/531 .... 100.00 75.00 90.00 Comet Deluxe (U) 
Quartette 12/521 85.00 50.00 55.00 111 /541 350.00 125.00 250.00 
Queen of Hearts 112/52) 110.00 65.00 85.00 Criss -Cross (CC) 
Quintette 13/531 99.00 60.00 95.00 11 1 /53) 135.00 75.00 110.00 
Score -Board (3/56) 275.00 250.00 265.00 Criss -Cross Targette 
Shindig (9/531 1 15.00 55.00 90.00 Regular ICCI (1 /551 . 100.00 75.00 100.00 
Skill Pool (8/521 75.00 35.00 75.00 Crown (CC) (4/531 .... 150.00 45.00 85.03 
Sluggin' Champ (4 /55) . 

Southern Belle (6/551 
Stage Coach (11/541 
Sweet Add -A -Line (7/55) 
Toreador (6/561 

195.00 
185.00 
165.00 
250.00 
345.00 

170.00 
175.00 
135.00 
165.00 
310.00 

190.00 
185.00 
165.00 
175.00 
325.00 

Diamond (KI 15/53) ,. 
Domino 1KI 15/53) ., 
Double Score (CC) 

13/531 

160.00 
60.00 

95.00 

95.00 
60.00 

49.50 

160.00 
60.03 

75.00 
Tournament 18/551 275.00 245.00 275.00 Feature ICCI (7/54) 135.00 65.00 115.00 .,., 
Twin Bill 11/551 175.00 135.00 150.00 Fifth Inning Deluxe 11)1 

Wild West (3/511 265.00 245.00 250.00 (6/551 125.00 125.00 125.00 
Wishing Well (9 /551 ... 245.00 165.00 205.00 Fireball ICCI III /541 . 375.00 145.00 245.00 
UNITED Flash (CC) 19/541 335.00 195.00 195.00 
ABC (2/521 $395.00 $325.00 $350.00 Gold Cup (CC) 17/53) . 95.00 75.00 95.00 
Cabana (3/531 55.00 45.00 45.00 Gold Medal (BI (3/55) . 295.00 175.00 245.00 
Caravan 11/561 295.00 245.00 275.00 Holiday Match Bowler ICCI 
Circus 18/52) 50.00 40.00 50.00 19/531 165.00 75.00 95.00 
Havana (2/541 175.00 40.00 125.00 Hollywood (CC/ 15/55) . 250.00 175.00 195.00 
Hawaii 16/541 65.00 55.00 60.00 Imperial (Ul (9/53) .. 95.00 55.00 90.00 
Leader 110/511 
Manhattan (4/551 

115.00 
100.00 

75.00 
75.00 

95.00 
85.00 let Bowler IB) (8/541 .. 170.00 95.00 100.03 

Mexico 13/54) 75.00 45.00 65.00 King (CC/ 65.00 200.00 121.00 
Nevada 18/541 195.00 50.00 125.00 Leader Shuffle Alley 
Pixie 19/55) 225.00 150.00 195.00 lU1 111/53) 195.00 125.00 165.00 
Rio 11 1 /531 175.00 75.00 105.00 League Bowler (U) (1/54) 115.00 95.00 105.00 
Singapore (10/541 195.00 65.00 110.00 Lightning IU) (2 /551 .. 195.00 145.00 175.00 
Stardust (4/561 295.00 225.00 250.00 Lightning Deluxe IUI 
Starlet 111/55) 245.00 210.00 220.00 12/55) 250.00 150.00 195.00 
Stars 16/521 65.00 40.00 60.00 Magic 18) (12/54) .... 195.00 100.00 125.00 
Triple Play 18/551 150.00 125.00 145.00 Mars (U) (1/551 295.00 225.00 275.00 
Tropicana 11/55) 115.00 50.00 110.00 Mars Deluxe l U 1 195.00 125.00 125.00 
Tropics 17/551 65.00 50.00 65.00 Match Bowl -A -Ball (CC) 
Zingo 110/51) 65.00 65.00 65.00 (8/521 70.00 45.00 45.00 
WILLIAMS Match Pool ICE) 12/54) 99.50 75.00 80.00 
Army & Navy (10/55) .$ 90.00 $ 39.50 $ 60.00 Mercury (U) (12/54) 175.00 135.00 165.00 
Big Ben 19/541 195.00 100.00 150.00 Mystic Bowler (B) 
C. 0. D. 19/53) 175.00 75.00 115.00 112/54) 355.00 325.00 355.00 
Dealer '21' 12/541 .... 125.00 65.00 110.00 Name Bowler (CC) 
Deluxe Baseball 125.00 65.00 125.00 (I/541 75.00 50.00 50.00 
Disk Jockey (1 /52) ... 
Four Comers (II/52) .. 

75.00 
80.00 

50.00 
80.00 

75.00 
80.00 Olympic lui 18/541 70.00 70.00 70.00 

Fairway (6/53) 
Grand Champion (8/53) 
Gun Club I I 1/531 

90.00 
95.00 
75.00 

49.00 
95.00 
45.00 

90.00 
95.00 
75.00 

Pacemaker IKI (9/53) .. 
Playtime Bowler (CC) 

110/541 

80.00 

175.00 

50.00 

150.00 

80.00 

175.00 
Hayburner 16/511 75.00 35.00 75.00 Rainbow Shuffle Alley (Ul 
Jalopy (8/511 95.00 30.00 65.00 18/541 135.00 80.00 125.00 
King of Swat 275.00 245.00 245.00 Rocket (B) (8/54) .... 275.00 175.00 275.00 
Lazy Q 12/541 110.00 60.00 60.00 Royal (U) (8/541 .... 80.00 55.00 80.00 
Major League 1 W ) Score -A -Line ICCI 

112 /541 150.00 145.00 150.00 19/551 475.00 425.00 425.00 
Nine Sisters 11/541 ... 135.00 59.00 115.00 Shuffle Pool (Gel (1 I /53) 99.50 39.50 85.00 
Palisade (7/531 95.00 49.00 90.00 Speedlane Bowler (K) .... 100.00 95.00 100.00 
Peter Pan (4/551 165.00 155.00 155.00 Speedy (U) 18/541 . 150.00 125.00 135.00 
Quarterback (10/49) 285.00 85.00 215.00 Star, 5 Player (U) 17/52) 95.00 34.50 45.00 
Race the Clock (I/55) 275.00 174.00 235.00 Star. 10th Frame (U) 
Rainbow 5 Ball I 11/481 . 150.00 80.00 110.00 19/52) 85.00 55.00 55.00 
Screamo (4/54) 155.00 85.00 135.00 Starlite (CC) 15/541 . 135.00 55.00 135.00 
Silver Skates 12/53) . , . 75.00 75.00 75.00 Super Bonus Deluxe IU) . 350.00 195.00 265.00 
Singapore (10/54) 250.00 125.00 195.00 Super Frame ICCI 15/54) 125.00 50.00 110.00 
Sky Way (9/541 140.00 80.00 80.00 Super Six (U) (3/52) .. 100.00 29.50 75.00 
Spitfire (2/551 
Star Pool (10/54) 
Thunderbird 15/54) 
Times Square (4/531 
Wonderland (5/551 

125.00 
149.50 
125.00 
85.00 

209.50 

80.00 
99.50 

115.00 
50.00 

145.00 

95.00 
125.00 
125.00 
50.00 

195.00 

Targette (U) 
Targette Deluxe (U) 

18/54) 
Team Bowler (U) 

(1/541 

135.00 

320.00 

295.00 

95.00 

95.00 

100.00 

125.00 

195.00 

165.00 

SHUFFLE GAMES 
Team Bowler IKI 

(10/521 75.00 49.50 50.00 
Ace Bowler (CC) Tenth Frame (K) 50.00 50.00 50.00 

(9/50) $360.00 $ 85.00 $125.00 Tenth Frame Bowler ICCI . 85.00 35.00 75.00 
Advance Bowler ICCI Thunderbolt (CC) 250.00 125.00 175.00 

(5/53) 110.00 95.00 100.00 Triple Score Bowler (CC) 
American Bank (6/53) 195.00 50.00 85.00 

(American Shuffleboard( Triple Strike Bowler (CC) . 225.00 150.00 150.00 
(5 /521 125.00 95.00 95.00 Venus Deluxe IU) 

Arrow (CCI 235.00 215.00 225.00 13/55) 350.00 225.00 275.00 

Copyrighted matr' 
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Bibb Lew Arp 
Victory Bowler (BI 

(5/54) $295.00 $145.00 $195.00 
Venus Bowler 225.00 175.00 175.00 

ARCADE EQUIPMENT 
CMss 1it-A t?eeMt /-Mart - Eilama Cil iv- ave. a- iYillt G- -Caeei G1,-Ge 4- iaeerp ,-aril 

traaewee.t e.- aee..+et $-... ; u- asr.raet 
Mgrs. r- Tdeeeb V -UIYe4 W.-W 
lbw 

ABT Challenger (5/46) $ 30.00 
Air Football 225.00 
Air Hockey 325.00 
Air Raider (K) (48) 150.00 
All Star Baseball (W) 395.00 
Anti Aircraft 99.50 
Atomic Bomben (M) 125.00 
Auto Photo (API 1495.00 
Balloonamat Capitol P 

11/551 345.00 
Baseball, 2 Player (Cl 175.00 
Basketball (C) 225.00 
Basketball (CC) 195.00 
Basketball Champ (CC) 175.00 
Bat -A -Score (Ev) 18/481 145.00 
Bert Lane Merry-Go -Round 375.00 
Big broncho 11 /511 395.00 
Big Inning (B) 147) 85.00 
Big League Baseball 

13/51) (W) 350.00 
Big League Baseball (W I 

12/54) 195.00 
Big Top (Cl (6/54) 325.00 
B ingo Roll 150.00 
Bonus Deluxe (U) 245.00 
B onus Gun (U) (1 /55) 255.00 
Card Vendor (Ex) 50.00 
Carnival Deluxe (U1 295.00 
Carnival Gun (U) 

(10 /54) 195.00 
Champion Baseball (C) 350.00 
Champion Hockey 1'461 125.00 
Coon Hunt (S) (2/54) 175.00 
Dale Gun (Ex) 95.00 
Defender (B) 1'401 125.00 
Derby, 4 Player (CC) 

(3/521 145.00 
Drivemobile (M) (7/54) 165.00 
500 -Shooting Gallery (Ex) 

13/55) 275.00 
Flash Hockey 1Coinexl 

(9/46) 225.00 
Flying Saucer (M) 

(6/50) 110.00 
Football (MI 275.00 

5 25.00 
195.00 
250.00 
125.00 
135.00 
95.00 
95.00 

1495.00 

225.00 
125.00 
175.00 
155.00 
135.00 
105.00 
275.00 
294.50 

85.00 

125.00 

135.00 
275.00 
125.00 
245.00 
225.00 

50.00 
150.00 

185.00 
175.00 
125.00 
85.00 
25.00 

125.00 

99.50 
95.00 

175.00 

99.50 

99.50 
85.00 

5 30.00 
225.00 
325.00 
150.00 
185.00 
99.50 

125.00 
1495.00 

295.00 
145.00 
195.00 
195.00 
145.00 
105.00 
295.00 
350.00 

85.00 

125.00 

175.00 
295.00 
150.00 
245.00 
245.00 

50.00 
245.00 

185.00 
275.00 
125.00 
100.00 
50.00 

125.00 

145.00 
160.00 

250.00 

225.00 

99.50 
85.00 

mer 
fàtsi Lew Arp 

Coale ICCI (1/46) $ 90.00 
Gun Patrol (Ex) 15/51) 150.00 
Harvard Metal Typer 250.00 
Hi -Ball (Ex) 12/38) 95.00 
Hockey (CCI 75.00 
Home Run; 6 Player ICCI 

(3/54) 200.00 175.00 
Jet (B) 125.00 95.00 
Jet Fighter (W) 110/54) 225.00 125.00 
Jet Gun (Ex) (12/51) 110.00 105.00 
Jungle Gun (U) (7/54) 185.00 135.00 
K O Fighter 325.00 245.00 
Lite League MI) 

(2/54) 75.00 75.00 
Lord's Prayer 1M) 

(6/56) 349.50 275.00 
Mauser Pistol (Ex) 89.50 89.50 
Mercury Counter Gripper 25.00 20.00 
Midget Movies ICCI 145.00 75.00 
Midget Skeeball (CC) 175.00 145.00 
Moon Rides (B) (5/54) 250.00 130.00 
Panoram (Mills) 325.00 325.00 
Pennant Baseball (W) 125.00 125.00 
Photomatic (M) (1/50) 350.00 295.00 
Pistol (CC) (1/491 50.00 39.50 
Pistol Target Skill 15.00 15.00 
Pitch'm & Bat'm (S) 175.00 100.00 
Polar Hunt (WI 295.00 215.00 
Pop Up 25.00 14.50 
Ranger (K) 250.00 250.00 
Rapid Fire (B) 125.00 110.00 
Rifle Gallery (G) 

16/54) 175.00 150.00 
Rocket Ship 25.00 20.00 
Round the World Trainer 

(CC) (10/53) 550.00 425.00 
Royal Mustang Horse 375.00 375.00 
Safari (W( (2/54) 275.00 210.00 
Set Shot Basketball 

(Munves) 16/52) 295.00 225.00 
Shoe Brush Up 95.00 95.00 
Shoot the Bear (SI 145.00 135.00 
Shoot the Moon 65.00 65.00 
Shooting Gallery (Ex) 

16/54) 175.00 100.00 
Sidewalk Engineer (W) 

(5/55) 195.00 135.00 
Silver Bullets (Ex) 

111/491 125.00 75.00 
Silver Gloves (M) 225.00 145.00 
Six Shooter (Ex) 125.00 -50.00 
Sky Fighter (M) 19/531 135.00 110.00 
Sky Gunner (Cl (9/53) 145.00 75.00 
Sky Gunner (CC) 145.00 100.00 
Sky Rocket (G) (5/55) 295.00 195.00 
Space Gun (Ex) 110.00 75.00 
Space Ship 350.00 200.00 

s 65.00 5 90.00 
62.00 95.00 

125.00 125.00 
95.00 95.00 
75.00 75.00 

195.00 
100.00 
225.00 
105.00 
150.00 
325.00 

75.00 

335.00 
89.50 
20.00 

125.00 
145.00 
250.00 
325.00 
125.00 
350.00 

50.00 
15.00 

175.00 
245.00 

20.00 
250.00 
110.00 

175.00 
20.00 

425.00 
375.00 
225.00 

275.00 
95.00 

145.00 
65.00 

110.00 

150.00 

125.00 
225.00 

95.00 
135.00 
125.00 
125.00 
245.00 
95.00 

325.00 

Be..' 
WO Lew Ave. 

Sportland (Ex) (11/51) $225.00 5145.00 $175.00 
Sportsman IK) (11/54) 195.00 150.00 195.00 
Standard Metal Typer F S 325.00 199.00 275.00 
Submarine (K) 11/42) 125,00 95.00 125.00 
Super Home Run (CC) 

13/54) 185.00 75.00 150.00 
Super Slugger (U) 

17/551 295.00 255.00 275.00 
Telequix (1/49) (T) 95.00 75.00 90.00 
Treasure Cove (Ex) 

(6/55) 325.00 275.00 275.00 
Turf King 125.00 115.00 125.00 
Undersea Raider (2/46) 125.00 125.00 125.00 
World Series (W) (4/51) 99.50 50.00 85.00 
Zingo (1/511 (UI 65.00 45.00 65.00 

VENDING MACHINES 
Acorn, Sc or lc $ 10.00 5 8.50 
Columbus lc Bulk 8.50 5.00 
Du Grenier (7 Col.) ., 67.50 14.50 
Du Grenier (9 Col.) 100.00 45.00 
Du Grenier 111 Col.) 115.00 45.00 
Du Grenier Tab Gum 

(6 Col.) 15.00 
Du Grenier V D Cigarette 55.00 
Eastern Electric C -8 155.00 
Electra (8 Col.) 95.00 
Keeney Electric (9 Col.) 165.00 
Master lc & Sc Bulk 8.50 
Master Sc Bulk 6.50 
Mills Candy (5 Col.) 65.00 
Mills Tab Gum (6 Col.) 17.50 
National M -9A (9 Col.) 165.00 
National 930 95.00 
National 950 110.00 
Northwestern 39, lc 7.95 
Northwestern 33 Ball 

Gum 7.50 6.50 6.50 
Northwestern 49, lc 12.50 8.50 12.00 
Northwestern Deluxe, 

lc & Sc 19.50 12.00 12.00 
Northwestern (10 Col.) 

Tab Gum 
P X (8 Col.) 
PX 110 Col.) 
Rowe Candy 18 Col.) .... 
Rowe Candy Merchant 

(7 Col.) 
Rowe Crusader (8 Col.) .. 
Rowe Crusader (10 Coll 
Silver King, lc 
Silver King, lc Ball Gum 
Silver King. lc Mdse. 
Silver King, Sc 
Stoner Candy (6 Col.) 
Stoner Candy 18 Col.) 
Uneeda Cigarette 16 Col./ . 

14.50 
50.00 
40.00 
95.00 
75.00 

8.50 
6.50 

65.00 
13.95 
95.00 
95.00 
95.00 
7.50 

$ 10.00 
6.50 

45.00 
85.00 
65.00 

14.50 
50.00 

110.00 
95.00 

135.00 
8.50 
6.50 

65.00 
17.50 

125.00 
95.00 

110.00 
7.50 

19.50 19.50 19.50 
125.00 75.00 115.00 
110.00 110.00 110.00 
60.00 60.00 60.00 

165.00 165.00 165.00 
150.00 85.00 130.00 
160.00 115.00 14930 

7.45 7.45 7.45 
8.50 7.45 7.45 
8.50 7.45 7.45 
9.95 7.45 8.50 

125.00 80.00 80.00 
165.00 110.00 125.00 
65.00 45.00 45.00 

Money Programming Rule 1: Op Digs Gold 
Continued from page 90 Continued from page 102 

TAC uses only 45's and EP's on 
their machines. The firm quit 
using, 78's some five years ago, 
according to Legarde. 

100% 45's and EP's 

"We find that the 45's are 
more durable as well as easier to 
handle and file in our library," 
Joe Caruso said. 

Altho most of the company's 
several hundred machines use 
45's, the firm does have about 
50 EP 10 -cent play machines in 
operation. 

"EP's go very well in certain 
locations," Joe Canrso said, 
"especially where Latin American 
and progressive numbers are 
popular. 

"But the factors determining 
the correct programming is vir- 
tually the same whether with 45's 
or EP's or at large or small loca- 
tions." 

Nick Caruso said a better pro- 
gramming job can be done with 
EP's on a 200 machine, "but it 
doesn't necessarily pay in terms 
of money. 

EP Pay Depends' 

"In other words, you can nat- 
urally get twice as many selec- 
tions on a machine with EP's, 
but, everything considered, it 
doesn't necessarily mean more 
money. It all depends on the lo- 
cation of the machine." 

When the TAC routemen take 
records off of their machines, 
they catalog and file in the li- 
brary a certain percentage of 
very type of record, from hill- 

billy to classical and including 
foreign and seasonal records. 

"We get a lot of recalls on some 
records, even four and five years 
old," Mollere, youngest of Ilse 
routemen, said. 

Big Library 
"We estimate that 75 per cent 

of our requests for old favorites 
are filled right out of our own 
library," Legarde said. 

"The library has been a great 
factor toward better program- 
ming by our company, and in 
making our programming system 
pay dividends." 

Nick Caruso said the routemen 
put on each machine an average 
of three to five records each 
week. 

"Some machines, of course, 
take more and some less," Caruso 
said, "and it is up to the judg- 
ment of each routeman to deter- 
mine how to get the most out 
of Ilse new records available. 

Few Books 
"None of us keep extensive 

over -all records in our job, altho 
all of us do keep limited records 
of play at various locations. 

"We depend mostly on the 
popularity meters and our per- 
sonal knowledge of the individual 
locations and the records at hand. 

"We have to pretty much live 
with music, but it is our job and 
our success depends on our know- 
ing as much as possible aboutit." 

Legarde, who has been with 
the TAC firm for 20 of its 25 
years, said he thought the com- 
pany's programming philosophy 
"is sound." 

"It's not perfect. We are always 
looking for ways to improve the 
system. For the most part it is 

up to the routemen to make it 
pay, and we think they are do- 
ing a good job." 

machine can gross more than a 

machine without EP's. This is 
especially hue in top locations, 
he believes. 

Reason is that in these loca. 
tinns patrons prefer old favorites. 
They don't like to get "all shook 
lip" with rock 'is' roll. That's for 
the youngsters. 

Kahn isn't concerned that EP's 
take a little longer to play. He 
figures most singles average out 
at three minutes and EP's at 
about five. Tho Kahn figures it 
may hurt some, it also helps. 

Answer Demand 

"One off -sets the other," he 
said. "1 am doing it for Ilse cus- 
tomer. And anything I can do 
for Ilse customer, I do for Ilse lo- 
cation, and in turn I am doing 
for myself." 

Kahn emphasized this: Instead 
of EP's increasing an operators 
record costs, standard program- 
ming with EP's will cut it. It has 
cut Isis record costs way down. 

The main thing that convinced 
him he did the right thing in pro- 
gramming EP's is that patrons like 
them and want them on the juke 
box. 

Kahn uses all types of popular 
music on his EP standards. Some 

are sound tracks from movies, 

some are instrumentals, some vo- 

cals, some from Broadway shows. 

In general, he uses just about all 

types 
And he is convinced any oper- 

ator can program them success- 

fully. 

Tou Artists, EP's Spin Profit 
Continued from page 102 

casion calling for switching a ree. 
ord from one joke box to another 
arises wlien a record that is re- 
placed on one location has been 
requested for play at another lo- 
cation at the same time, accord. 
ing to bloss. 

EP Unit Can Earn More 

Because of his system, Moss 
finds that an EP -equ ;peed ma- 
chine can gross more than a non - 
EP equipped machine in certain 
types of locations. 

Location owners are given in 

most cases a slightly higher com- 
mission on EP- equipped ma- 
chines, depending on the age and 
condition of the machine, with 
the agreement found most satis- 
factory when on a weekly guar- 
antee basis. 

The EP- equipped machines and 
Ilse demands of the locations us- 

ing them are given a close watch 
by Moss' routemen. If a location 
shows any indication of building 
better business than usual with 
the use of EP's, then more EP's 
re placed in the machine. 

Quick Service 

Moss makes certain that each 
EP location l.as the very latest 
EP pop tunes on the market. De- 
mands for specific numbers on 

EP's are supplied as quickly as 

possible. 
The longer time element 

created by the EP does not seem 
any real obstacle of nuisance value 
to Moss. His books show that 
ahho three minutes more is taken 
by the EP, the record itself is 
bringing 10 cents or 15 cents in- 
stead of a mere nickel play. 

Keeping abreast of the current 
hits and trends is of utmost im- 
portance to Moss in keeping his 

EP's paying off. There is always 
a location which the Broadway 
musical favorites, or the all -time 
favorites, but Moss finds Ilse plays 
bringing in money are those fea- 
turing the most current trends, 
which, at this time, predominate 
in calypso and rock 'n roll. 

Since his past 17 years in the 
coin machine business, Erwin 
Moss has always found it pays 
best to watch his programming 
closely, tailoring it to fit the de- 
mands of each location, rather 
than adhering to any broad, gen- 
eral pattern. This, he points out, 
is even more important it. times 
like the present. 

Despite rise of living standards 
and local employment increases, 
grosses on music machines on 
location in local taverns show that 
attendance in these places are 

dawn. 

Gordon Joins 
Davis Distrib 

SYRACUSE - Samuel (Sid) 
Gordon, a former Saratoga Springs, 
N. Y., music operator, has joined 
the sales staff of Davis Distrib- 
uting Corporation here. Henry 
Wertheimer in making the an- 
nouncement, said that Davis would 
handle the Albany territory. 

Cordon's background includes 
two years' service in the U. S. Army 
as a counter -intelligence man, and 
three years as a music operator in 
Saratoga Springs, where he now 
makes bis home. He Is married 
and has two girls 

For civic activities, Gordon is 

member of the American Legion, 
Masons and the Elks. 
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Roth Group Gains Control of 
U. S. Hoffman for $1.86 Mil 

Kresberg Quits Board, But Stays as 

Apco Head; Transaction Not Merger 
NEW YORK -An investment 

group headed by Harold Roth, 
president of Continental Indus - 
tries, Inc., has purchased 224,800 
shares of common stock of the 
United States Hoffman Machinery 
Company. 

While the acquisition by the 
Roth group represents only 10 per 
cent of the 2,250,000 shares of 
Hoffman stock outstanding, it is 
enough to give the Roth group 
controlling interest in the company. 

Seller of the stock was Hyman 
Marcus, Hoffman board chairman. 
While the purchase price was not 
disclosed, a source close to the 
principals said that the transaction 
was completed on the basis of the 
$8.75 a share closing price, or 
slightly less. Best guess is that the 
price was $1,860,000. 

Not Merger 
The transaction is not a mercer 

of Continental and Hoffman. The 
holding company which acquired 
the Hoffman stock is known as 
Toledo Enterprises, Inc., with 
Charles E. Stahl, president, and 
Michael V. DiSalle, chairman of 
the executive committee. Stahl is 
a former Westchester County, 
New York, banker. DiSalle is for- 
mer mayor of Toledo, O., demo- 
cratic senatorial candidate and 
head of the Office of Price Ad- 
ministration. 

As soon as the transaction was 
completed, Stahl resigned and Roth 
was elected president in his place. 
The board of directors of Hoffman 
was increased from nine to 15 
members, with- the addition of 
Roth as chairman; John R. (Tex) 
McCrary, public relations man; 
Robert S. Hirsch, Continental sec- 

FTC Charges 

Denied by 

Philip Morris 
WASHINGTON - Philip 

Morris, Inc., last week denied Fed- 
eral Trade Commission charges 
that it granted illegal allowances 
to "certain favored customers" who 
operate vending machines in con- 
sideration for promoting the com- 
pany's cigarettes. 

The practice, Philip Morris 
claims, "was to enable its cigarettes 
to be represented in vending ma 
chines, and was "necessary to ob- 
tain representation in the machines 
due to the limited number of dis- 
pensing columns in the machines." 

The FTC complaint. issued late 
in March, charged that Philip 
Morris pays promotional allowances 
to some, but not all, of its cus- 
tomers and contracts with those 
receiving allowances on "individual 
and arbitrary terms." (The Bill- 
board, April 13.) 

In its reply, Philip Morris de- 
clared that the law under which 
the FTC proceeded in the case is 
"unconstitutional" and that the 
challenged allowances "were made 
in good faith to meet similar acts 
and practices of competitors." Un- 
der Section 2 of the Clayton Act, if 
promotional allowances are given, 
they must be made available to all 
competing customers on propor- 
tionally equal terms. Philip Morris 
declared that the section is "vague, 
unreasonable, arbitrary and 
capricious." 

retail, and treasurer; Patrick Clif- 
ford, vice -president of Long 
Island's Franklin National Bank, 
and Arthur N. Field. All these men 
are directors of Continental In- 
dustries. 

Also named to the board was 
Matthew Forbes, president of the 
Harrough Corporation, former head 
of New York's Cigarette Merchan- 
disers' Association and a major 
Continental stockholder. 

New Members 
Other new Hoffman board 

members are Gustavus Ring, Wash- 
ington real estate man, and Frank 
Abrahams, New York accountant. 

In addition to Stahl, Sam Kres- 
berg also resigned from the board 
of directors. Kressberg is president 
of Apeo, Inc., the Hoffman sub- 
sidiary which manufactures a full 
line of hot and cold cup drink 
machines. 

However, Apco will continue to 
operate as an automomous sub- 
sidiary Within the Hoffman frame- 
work, with Kresberg staying as 
president. Other key executives and 
employees will continue to !one- 
lion as they have in the past. 

Kresberg Resignation 
A sourie close to Kresberg, who 

is currently in Miami, said that 
Kresbergs resignation had been 
contemplated for some time and it 
is in no way connected with the 
acquisition of the Hoffman stock 
by the Roth group. 

Key executives for both Conti- 
nental and Apco expressed pleasure 
with the stock purchase. While 
the two firms are not merged, the 
consensus seems to be that they 
will work in close concert and will 

try to complement rather than com- 
pete with each other. 

It would seem logical that the 
Apco hot and cold drink line, 
which is a leader in the vending 
industry, will not be duplicated 
by Continental. 

Cigarette Picture 
On the other hand, it would also 

seem that the Continental Corsair, 
which has spurted to a top position 
in the cigarette machine industry, 
will account for the cigarette ven- 
der production. The Apco Smoke - 
shop is a Corsair competitor. It 
seems unlikely that the same in- 
terests which control both firms 
will make the two machines. 

While no one would comment 
on a possibility of a merger be- 
tween Continental Industries (on 
the American Stock Exchange) and 
Hoffman (on the New York Ex- 
change) such a development would 
not be too far -fetched. 

Roth said that his group is mak- 
ing available immediately 31,000,- 
000 for working capital for an in- 
definite period, with another 
$1,000.000 to be ready when it is 
needed. 

Stahl had said last week that 
IIoffmari needs working capital of 
nearly $5,000,000. The Hoffman 
stock, which was as high as 
$17.125 a share this year, had 
dropped to $8.50. At the closin g 
of the New York Stock Exchangge 
Tuesday (14) Hoffman was at 9. 
up N, after heavy trading. 

Working Capital 
In addition to the Apeo vending 

machine line, Hoffman subsidiaries 
produce geiger counters, textbooks, 
artillery {hells, guided missle parts, 

(Continued on page 167) 

210 Attend NAMA 
Atlantic City Confab 

ATLANTIC CiTY -Some 210 
registrants, the largest number 
ever to turn out for a sectional 
meeting for this area, gathered here 
Saturday (11) at the National Auto- 
matic Merchandising Association 
meeting for Maryland, Virginia, 
Delaware, Pennsyfvania and New 
Jersey, 

Many of the operators. suppliers 
and manufacturers took their fami- 
lies to the resort and spent the 
weekend there. Unseasonably cool 
weather kept the automatic mer- 
chandisers off the beach, altlto the 
indoor swimming pool at the Hotel 
Ambassador, where the business 
sessions were held, was a popular 
spot. 

The meeting was called to order 
by Tom IIungerford, National 
Vendors, chairman of the NAMA 
sectional meeting committee. He 
introduced Gordon Otter, Coca - 
Cola Bottling Company, Baltimore, 
regional chairman, and Marcus 
Kaplan, Virginia Cigarette Serv- 
ice Corporation, regional vice- 
chairman, 

L &M Bows Filter, 
Menthol Smoke 

NEW YORK -The Liggett & 
Myers Tobacco Company has in- 
troduced Oasis, a filter -tip, men- 
tholated cigarette on the West 
Coast. National distribution is ex- 
pected to get under way soon. 

The new brand is boxed packed 
and sells for $9 a thousand, less 
2 per cent cash discount. 

The morning program consisted 
of a talk, "No Time on My Hands." 
by Carl Millman, Automatic. 
Merchandising Corporation, Mil- 
waukee, and `Tour Hidden 
Enemy," a visual presentation of 
the NAMA ublic health program. 
This was followed by an open 
forum. 

Rounding out the morning pro. 
gram was a discussion of how 
vending operators may qualify for 
credit. Otto C. Lorenz, associate 
editor of American Banker, was 
principal speaker in this session. 

Highlight of the afternoon ses- 
sion was a forum on "Hose to In- 
crease Profits." Panel members 
were Carl Millman; John Cuthrie, 

(Continued on page 169) 

Cole Export 
Volume Up 

CHICAGO - Cole Products 
Corporation is increasing its em- 
phasis on export shipments to the 
European market. The firm re- 
cently dispatched the first air cargo 
shipment of vending machines to 
Austria, 

Richard Cole, executive vice - 
president, announced that for the 
past two years Cole's export vol. 
urne has steadily increased. Ship- 
ments are now regularly being 
made to such countries as Ger- 
many, France, Switzerland, Hol- 
land, Luxemburg, Belgium and 
Spain. 

REPLIES TO BB 
NVA EDITORIAL 
NEXT WEEK 

CHICAGO - The Bill- 
board received a number of 
letters last week from leading 
members of the bulk vending 
industry in reply to the edito- 
rial in the May 13 issue en- 
titled, "What's Wrong With 
NVA ? ", all of which will 
appear in full in next week's 
issue. 

Unfortunately, only one 
was received by press time 
under The Billboard's new 
weekly schedule for special 
issues. 

Among those replying were: 
Sam Eppy, president of Sam- 
uel Eppy & Company, Inc.; 
Milton T. Raynor, legal coun- 
sel for National \' endors As- 
sociation, and Bob Kantor. 
head of Confection Special- 
ties, Inc. 

Find Blue Sky 

Dist. Guilty 

Of Mail Fraud 
ST. LOUiS -Five out of six 

defendants in a razor blade vend- 
ing machine mail fraud case were 
found not guilty of all charges 
brought against them by the goy - 
eniment in Federal District Court 

ere. 
The sixth, Arthur E. Schaefer, 

also known as "Gene" Schaefer, 
was series of 
false and fraudulent practices un- 
der a 23 count indictment. 

Verdict was returned by the 
jury last week, after a three -week 
triad before Federal Judge Roy W. 
Harper, which included the exam- 
ining of some 27.3 exhibits of sales 
contracts, sales kits and the like. 

Schaefer has until May 25 to 
make a motion for new trial, with 
sentencing postponed until May 
31. 

Other defendants in the case included: Arthur C. Schaefer, 
Eugene J. Drews, William Dar - 
dick, Stures,' Moss and Earl W. 
Doolan. 

Charges center around their 
operation thru the Modern Mer- 
chandising Corporation and Associ. 
ated Merchandisers, Inc., of Clay- 
ton, of using the mails to defraud 

(Continued on page 169) 

Ben Bloom Dies; 
Veteran Bulk Mfr. 

MINNEAPOLIS -Members of 
the bulk vending industry were 
saddened by the death May 3 of 
Benjamin Bloom, 73, founder of 
Bloom Bros.' ivlanufacturing Com- 
pany, pioneer maker of novelties 
and resort gifts. 

IIe resided at 2519 Humboldt 
Avenue, South, Minneapolis. Fu- 
neral services were held at Temple 
Israel. The family preferred to 
have memorials sent to Mount 
Sinai Hospital. 

Bloom seas a member of Temple 
Israel, one of the founders of the 
Standard Club and of the Minne- 
apolis Federation for Jewish Serv- 
ice and of the Isliuneapolis Talmud 
Torah. He was a past president of 
Minneapolis Talmud Torah. 

Surviving are his widow, Jo- 
sephine; a sun, Samuel H. Bloom, 
and a daug1ler, Mrs. Jack Cohan, 
both of Minneapolis; two brothers, 
Abraham, of Minneapolis, and 
Dave, of Dallas, and two sisters, 
Mrs. Debbie Tremblatt, of Minne- 
apolis, and Mrs. Sam Lexier. of 
San Diego. 

Calif. Mulls 

1c Cigarette 

Tax Increase 
Previous Bill for 
Proposed 3c Hike 
Cut by Legislature 

SACRAMENTO -A 2- cent -per- 
pack tar increase on cigarettes is 
pending in the California Legls- 
lahue as part of a general tax 
program to finance the school 
apportionment of possibly $73,000 - 

Originally a 3 -cent- per -pack tax 
on cigarettes was proposed along 
with a beer levy as part of the 
California Teachers Association 
program to increase teachers' sal- 
aries and pay other educational 
costs. 

The Assembly Ways and Means 
Committee has approved legislation 
for additional funds for schools. 
The committee, however, attached 
to the bill, AB 3045, by Ernest R. 
Geddes, a provision that it would 
not become effective unless new 
tax revenues are voted. 

Originally, the tax was tied to 
the teachers' campaign but was 
separated from it by the Assembly 
Education Committee which gave 
approval to increase the aid for 
education. 

FTC Complaint 

Hits Old York, 

Philly Distrib 
WASHINGTON - Old York 

Distributors, Inc., Philadelphia, 
seas charged last week by the 
Federal Trade Commission with 
falsely claiming that purchasers of 
its candy vending machines will 
represent the Hershey Chocolate 
Corporation. 

The FTC complaint charges the 
company with using "bait" adver- 
tising and "fictitious claims con- 
cerning profits" to attract pur- 
chasers for the machines. 

Newspaper advertisements call- 
ing for persons to handle "Hershey 
candy routes" are not an offer of 
employment, the Commission 
claims, but rather, methods of sell- 
ing the vending machines. In addi- 
tion, prospective purchasers do not 

(Continued on page 166)' 

U. S. Report 
Shows Brisk 
Candy Trade 

WASHINGTON - A healthy 
picture of the candy industry in 
general, and bar goods -an impor- 
tant vending item -in particular, 
was painted by the Commerce. 
Department last week when it 
issued a summary report of the, 
confectionary industry for 1956. 

According to the report, manu -. 
facturrers' sales of all types of con 
fections and competitive chocolate 
products totaled $1,048 million in 
1956, about 4 per cent above 1955. 
Sales of bar goods made greater 
gains in both poundage and dollar 
value than sales of most other 
types of confections. 

While no figures were given to 
indicate the amount of bar goods 
actually sold to vending machine 

(Continued on page 159) 
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PROFITS WILL GO FROM 
A TROT TO A GALLOP! 

"ROCKING HORSE" 
It toally rocks! Has loads of play 
valu.. Finely detailed ill slis. 
lare earn in your machiner. 1;;;:r is. 

Yl 

TINS HORSE IS A TWO-PIECE ITEM! 

1WOTONE PLASTIE.... $8.50 

HALF VAEUUMPLATED, $ 50 
HALF PLASTIE 13 per 

Labels available et your distributor or: 

55 Leonard St., N.Y. 13. N.Y. COrtlandt 7- 514).8 

gos GI1 
J UST 

t0yE 
BUt1O1`5 

THEY 
I NEAR THEM -COLLECf7A/EM 

-7RADE7HEM- 1, 
I_ T 

STARTA BUTTON CRAZE 
in gourterrritorq bq 
using them in your 
machines. 

BASEBALL 

T 
H WASHINGTON. ' =MOWS . 

e.. .':.` CARDINALS 

7 
,i 7i 

ROCKN ROLL. 
\I7/ 

N1W SLATE Oy R F tl 
..... N COO( y 

oe. 
-A e 

AJo ' "GNP P y 
Ll/L°4 15 ' 71 

,i 

1 `S 
PREa 

ELVIS VQE$LEV 
J t 

" ELVIS 

7.1 blL.4N o u o u e: 771M$e 
NEW. EXC/T/N6CLEf4ER 
84770A0 COMING OP... 

R 40 NYACT Tit t FOALO'MNG OSSTR1pVTS 

FOIL 

Automatic Merchandisers, Indianapolis, Ind. 

B.1. Becker Vending Service, Berkeley, Mo. 

B. K. Bltlerman, Kansas City, Mo. 

B 6 1 Sales Company, Toledo, Ohio 

Ellingsworth Supply Co., Minneapolis, Minn. 

Foil Vending (o., Inc., Oceanside. N. Y. 

Graff Vending Co., Dallas, Texas 

Hem's Pending System, Youngstown, Ohio 

H. B. Hutchinson, Atlanta, Go. 

King A Company, Chicago, Ill. 

Miller.Newmark Distr., Grand Rapide, 

Mich. 

Northwestern Sales d Service, Boston, 

Man. 

Northwestern Sales d Servis Co., New 

York, N. Y. 

Ohio Gum Supply Corp., Wickliffe, Ohio 

Parkway Machine Corp., Baltimore, Md. 

S d P Distr. Co., Clayton, Mo. 

J. Schoenbach Co., Brooklyn, H. Y. 

Standard Supply Co., Oakland, Calif. 

U. S. Report 
Continued front page 1.58 

operators, the report appears to 
bear out information released by 
the Commerce Department last fall 
giving more complete breakdowns 
for the year 1955. At that time, it 
was noted that the percentage of 
candy sold to vending machine 
operators increased at a more 
rapid rate than did sales to other 

0isttibutar of New and Used 

Legal Merchandise Vending Machines 

Rowe CRUSADER 
10 Col. 

Kings or Regulars All 
Columns, 500 Capacity 

25c or 30c ... , $110'00 

25c and 30c .. $1150° 

National Model 918 162 

Bar Candy Vendor 

only $90'0° 

Reconditioned Cigarette 

and Candy Machines, all 

makes, models and sizes. 

Write or telephone 20592 

T. O. THOMAS CO. 

1572 Jefferson 

Paducah, Kentucky 

outlets. (Tare Billboard, Oct. 27). 
In the new report covering 1956, 

it is shown that sales of bar goods 
by manufacturer -wholesalers and 
chocolate manufacturers increased 
11 per cent in poundage value and 
5 per cent in dollar value, reaching 
totals of 586,634,000 pounds and 
$2231,499,000. 

This gain was bested only by 
increases in poundage and dollar 
value of package goods made to 
retail at 50 to 99 cents per pound. 

Only said note in the report was 
that of bulk goods, which de- 
creased 4 per cent in poundage 
value and 3 per cent in dollar 
value last year from 1955. 

SCALE ROUTE 

Liquidation! 
We hava lust 42 of these Big DeLuxe 

Jennings Penny Weighing Scales. All 
have been on Inside locations. All ate 

In perfect condition. 

There are lots cl 
locations when 
full dial big sea 

will take in nor 
money. 

Buy then at 

fraction of t h 

original cost. If 
are "sold our 
when your chat 
arrives tee will er 

turn full paymor 
by "air mall 
00% less In lo 

of 10. Hurry, 

$30.°° 
F.a.. 
Moll. 

DON LEARY 
50 EAST HENNEPIN 

MINNEAPOLIS 1, MINNESOTA 

All the Bows of your IBdeslry 

every week In The Billboard... 

VICTOR'S 
PLAY BALL 

Sensational 210 Bal! Gum Vendor 
Cast Money Maker 

PRICE $19.15 EACH 

Write or Phone 

F.O.B. 

FACTORY 

Birmingham Vending Co. 
540 Second Avenue No., Birmingham 4, Ala. 

Phones 54 -7526 

SAVE MONEY 

TV Jea varro NHS 
le sled FREE' 

OPERATORS! 
A NEW ITEM WITH BIG PROFITS 

NET UP TO $100.00 
A MONTH 

PER LOCATION 
SMALL INVESTMENT .. . 

RETURNED IN 6 MONTHS 
Pl acs on consignment In Drug, "P'rmar{,etf 
Hertlware Afo ref, etc. 

F- ::i_:: BesTest Tubes with Exclusive I year, 

100°ó Guarantee S 100°ó exchange 

BES 
Eli privilege assure bigger profits. 

FEATURES.... 
MOST ATTRACTIVE AND BEST 
DESIGNED SET ON THE MARKET 
TAKES BUT 19" x 19" 
FLOOR SPACE 
TROUBLE -FREE, SIMPLE 
TO OPERATE 

GET YOUR SHARE OF THIS 

FABULOUS 5350.000.000 BUSINESS 
we nave an me naves ery ,arms na In. 
formation, in<I Utling Sales .ntl Marketing 
Plans, Operating Forms, Inventory Controls, 
Literature etc. Stan now 

Write. Wire or Phone for 
Complete Detain .... 
VISIT US AT BOOTH 14 . . . 

M. O. A. CONVENTION 

JOE BRILLIANT 

BesTest TUBE DISTRIBUTING CO. 

19963 LIVERNOIS AVE. DETROIT 21, MICH. 
Phone Diamond 1 -2316 

"THE BEST INVESTMENT IN THE COIN MACHINE FIELD" 

9lee2 tVP-ee4 
in taking Pictures 

9:4exaZt 7./z0z4" 

ONLYw;th 
r 

Be sure to visit Booth 31 MOA Convention May 19 -20 -21 

per location 

AUTO -PHOTO MODEL 11 and ? ?? 

1100 East 33rd Street, Los Angeles 11, California 

NMI PHOTOME, 
12 Portman Mews, South 

London WI, England. 
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NOTICE 1= 

PATENTS PENDING ON CHAIN -IT BEADS.. 
This NEW BEAD is an INVENTION, so -good, 
so- valuable, wévo applied for PATENTS. Available 
ONLY from EPPY. IT EMPTIES MACHINES es only 
this kind of BEAD CAN. Reminiscent of Poppit Beads. 

To accommodate your TESTING of CHAIN -IT 
BEADS, we'll ship as few as 25400 at $2.10 per 
1,000 -which is out 100,000 lot price. 

SAMUEL EPPY 
&CO.,I- Jamaica35hL..I. N.Y. 

$$$$$$$$$$$$$$$$$$$$$$$SS 
k 
kff 

P OUR SPECIALTY IS HELPING MORE 

OPERATORS MAKE MORE MONEY ` 

STANDARD SPECIALTY CO. " 
5115 E. 14th St. Oakland 1, Calif. Phone: AN 1.9037 

« 
', 4fe 

Mk * « 
MANUFACTURERS & DISTRIBUTORS OF: 4 

K F Panned Candles Gum Vending Machines Parts d Supplies iA 

SSSSSSSSSSS$s55SS$á$$$$$' 

IH E DAM ® FEEDS 'EM BY THE HUNDREDS! 

,; ; ̀, s,,. '. .lsÁ 

F E DAM 
2813 THATCHER AVE.. 

HOT FOOD 

VENDOR 
Satisfy the demand for hot foods 
with a tasty variety served just 
right for delicious eating at less 

ser ice,greatcrprofit,and lowest 
cost. 

* New, eye -appeal 

* Fits all locations 

* Offers 1 lo 10 selections 

* Needs no special wiring 

* Completely Automatic 
* Single and multiple pricing 

Financing available 
Ff'rire for details 

Disect factory representotivei inquiries invited 

COMPANY 
RIVER GROVE, ILLINOIS 

thE 
"`1{, OAKS 'PREMIERE" 

vends 
Ball Gum 

end Picture Card 
both for lo 

Perfectly legal in every city in 
the U.S.A., the "Premiere" 

holds 800 cards and 1000 ball 
Kum, features a separately 
locked cash boa to permit 

location owner to refill 
cards and ball gum in 
your absence, and the 
same fool -proof coin 

mechanism proved 
best on the famous 

Acorn Vendors. 

oak's "COLO MIND" 
tab gum selector 
Vends all popular tab gum. 
One -piece plastic globe. merchandise can 
be seen from any angle and Mates 
automatically. Coin is refused when column 
is empty. One lock amines both money and 
merchandise. The "Cold Mine" is guaranteed 
mechanically perfect and is shipped 
complete, ready to operate. 

'.est Coast Factory Sales Office East d Midwest Factory Sates'Offlce 

OPERATORS VENDING MACHINE SUPPLY M. J. ABELSON, Phone: AT 1 6478 
'1'3 So Grand Avenue. Los Angeles. California 2033 Fifth Ave : Pillsbulgh. Pa 

OAK MANUFACTURING CO.. INC. 1 1411 Nmghisbndge Ave. Calve, City. Cahfolnla 

DISTRIBUTOR or 

VICTOR 
Standard 

TOPPER 
1. 

BALL GUM 
VINDOR 
$13,23 

Each 

112.76 lach 
100 or mora 

30 day money 

back guarantee 

if not satisfied 

th deposit on all orders 
WAte for lowest prices on filled 
capsules. Immediate delivery. 

SPECIAL 
TRADE -IN OFFER 

As High as $6.00 
Per Machine on 

VICTOR TOPPERS 

Send Us Your List. 

VEEDCO SALES CO. 
2124 Market St., Philadelphia 3, Pe. 

Phone: LOcuat 7-1448 

$19.75 Each 

WRITE FOR FREE ,PAGE COIN 
MACHINE CATALOGUE. 
1:'3 Deposit on All Orders. 

PARKWAY MACHINE CORP. 
715 Ensor St. Baltimore 2, Md. 

1. SCHOENBACH 
Distributor For 

oak Manufacturing Co., Inc. 

1645 BEDFORD AVE., BROOKLYN 25, N. Y. 

PResident 2 -2900 

PHONE or WRITE FOR PRICES 

CIGARETTE AND 

CANDY MACHINES 
Fully reconditioned, complete with 
base, ready for location. Machines 
ere factory sprayed and look like 
cow. Lowest prices anywhere - 
compare. 

STONER &COLUMN CANDY, 

160 capacity, prewar eedel...S110.00 
STONER 6 COLUMN (ANDY, 

102 capacity, prawn mode... 80.00 
STONER 8 COLUMN CANDY, 

160 capacity, postwar model... 165.00 
ROWE 8- COLUMN CANDY, 

120 capacity 60.00 
ROWE CANDY MERCHANT 99.50 
ROWE CRUSADER CIGARETTE, 

8 column, 25c d 30e comb.. . 91.50 
DuGRENIER ELECTRIC CIGARETTE, 

10 m 11 column 87.50 
NATIONAL (ANDY, 9 column 75.00 

All equipment unconditionally 
guaranteed. Fast delivery. One. 
third deposit, balance C.O.D. 

NATIONAL 
VENDING SERVICE CO. 

308 Furman St. Brooklyn. N. Y. 
TRionglc 5.1857 

CIVE TO DAMON RUNYON 

CANCER FUND 

OG Filters Bow 

New Package 
NEW YORK --The new red - 

white -gold Old Cold filter ciga- 
rette package makes its national 
debut this week following a three - 
month market test in the NOW 
York -New England area. 

Point -of- purchase effect of the 
new pack, especially on vending 
machines, was an important factor 
in its design, according to A P. 
Lorillard executive. 

MARBLES 
THE SEASON IS HERE I 

ORDER NOW 

AGATE -GLASS 
ASSORTED COLORS 

Barrel of 50,000, sire 9/16 ,...$45.00 
Barrel of 40,000, sire 5/8 35.00 
Keg of 21,000, sire 9/l6 21.00 
Keg of 17,000, sire 5/8 19.00 

Shipments mode at once F.O.B factory. 
Freight or truck. 

ELVIS PRESLEY 

BUTTONS 
3 Colors 
6 designs 

$62.50 
per carton of 5,000. F.O.B. factory. 

CHARMS BY THE BAO 
READY TO DUMP INTO MACHINES 

TORR DELUXE MIX 
Llsl Items -Best Charms 

$3.50 Per Bog 
Me to See Charms Per Baal 

FULL CASH WITH ORDERS 

ROY TORR 
Lansdowne,Pa. 

SCALES 
Waling, Rock -Ola. Kirk, A.B.T., etc., 

525.00 Cr up. 

GRAY SCALE CO. 
4302 Indianapolis Blvd. 

East Chicago, Ind. 
Phono: East Chicago 2362 

JOBBERS 
WANTED 

With qualified 
organize- 

Non, 
sales 

fo handle 
LOW.PRICED 

LINE OP 
CIGARETTE 

VENDORS 
(3 SIZES) 

With or without 
3.1<be penny 
hanger. 

None finer 
quern, n er 
lower in cost) 

Also candy, 
cookies, poslaa 

stamps, IC. 

OUR 2516 YEAR I 

SHIPMAN MFG. CO. 
LOS ANGELES 23, CALIF. 

New La. Vending Firm 
BATON ROUGE, La.- Secre- 

tary of State Wade Martin has is- 
sued a charter to Bossier- Shreve- 
port Cigarette Vending Machine 
Corporation, 731 Pierre Mont, this 
city. Capitalized at $100,000, the 
new corporation is authorized to 
engage iii a general mercantile 
business. 

J. SCHOENBACH 
For Victor Vending Corp. 

Machines, Parts, Globes 
Chorals, Merchandise Supplies 

1645 BEDFORD AVE., BROOKLYN 25, II. Y 

PResident 2 -2900 

PHONE or WRITE FOR PRICES 

2 
GREAT 

MONEY 
MAKERS 

SUPERMART 

*VENDORAMA * 
With the Sensational 

LOOK -SEE VIEWER 

See Your Nearest VICTOR 
Distributor QUICK. 
Write for Prices and Details 

Victor Vending Corp. 
5701 -13 W. Grand Ave. 

Chicago 39, III. 
Manufacturers of the World - 
famous Line of TOPPER vendors 

who could ask 
for anything 
more! 

JEWEL TELEPHONE 

Vacuum Plated DOMINOES 

Vacuum Plated SCOUT KNIFE 

Vacuum Plated SUITCASE 

Vacuum Plated SEWING 

MACHINE WITH MOVABLE 

WHEEL 

CRAZY PINT 

TABLE LAMP 

W'orld's Largest 
CSharelection 

of Miniature 
ma. 

The PENNY KING Company 
SSIe Mission Street, Pittsburgh ], Pe, 

NATIONAL SALES HEADQUARTERS FOR 

ATLAS-MASTER MACHINES 
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$25 
DOWN 

Balance $10 Monthly 
ALL WEATHER SCALE 

COMPLETE CABINET AND 
BASE, CAST IRON POR- 
CELAIN ENAMELED, FOR 

OUTSIDE LOCATIONS. 

WRITE FOR PRICES. 
Iareafed and Mad. Oaly by 

WATLI NG 
Manufacturing Company 

4650 W. Fulton SC Chicano 44. 111. 

Est. 1889 -Telephone: Columbus 1 -2772 
Cable Address: WATLINCITE. Chieio 
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OPERATORS (-MAKE MONEY I 

WITH ROUTE OF "FUN SHOPS" 
Earn STEADY PROFITS suppnin store STEADS. 

our F'AT-SELLI \G Jokes. Trick 
nd Puzzles ott s elf -servier di.vlay racks. 
1ontllar vrired allyear -sauna s Ilers: 
sxso il ens re9ufrea su .tart. ewrRe 

'1\e TOD: \Y for complete solo((,. 
Dr ROB BINS i COS PA NY, D<PI. e -11, 

12IR Wt 17th Street, N. 

MANDER GUARANTEED 

USED MACHINES 

Peanuts. Jumbo 
seanicn Mia N 
Tabby -L.O, 
Rain boor Pe 
R, aleo aka 
J IIY Roans 
uwric a.. 
Leaflets, 330 
M 1 M, r30 s 

HessheY -oda 

Rain Rlo II aum, 60 cf. 1 .3 
Rain RIP all aum, 140 ct., 1]0 ct., 
xlo <d. 

WNI1Y ' s e pm ,n n ,Ye r., ,00 -s < 

n 

. 

I 

.]e 
Rlo 

o 

lo 
IbRm 

I aummloo ct. 
d ' 

Rain 611 Gum. 
Adams Gum, al avors, f. 

r .4s 
100 

Chocolate, 
.43 

Minimum Order 0 25 Boxes Assorted. 

<t. 

NORTHWESTERN 
SALES AND SERVICE CO. 

440 'Y JO r :I. ti, -" i 
..10ngac,e 4.0467 

IVY* 3T ,ril a,TT rTi, -Y -. ,.,,.,,rIThT .TTTre T T .,,, 
Experienced Operators Say: 

"YOU MAKE MORE MONEY WITH.. Waft ® 
Just try Model 49 
all -Product render on 
your route and sea for 
yourself how yew c n 

mak 
rn 

n". 
It's avallabl. e I r. 
Se or 100 lay. 
Wrn for om Preto 
detain of fhls and 
ether NPrthw 
money maker, today 

VENDING EQUIPMENT" 

PROVE IT TO 

YOURSELF! 

LTHE NORTHWESTERN CORP. 
7373 ARMSTRONG STRUT MORRIS, ILLINOIS 

YOUR REGISTERED KEY 

± ...plus exclusive 

!t \H ROUND keyway 

stops coin box 

bandits cold! ^ 
r CHICAGO 

ACE# 
LOCKS 

J 

Stop theft! Specify -or replace with- rugged ACE Locks. 
Unique 7 pin -tumbler mechanism provides over 80,000 key 
changes plus prieate registration for your exclusive use. 

Duplicate factory keys can only be obtained on your authori- 
7ation. What's more, only ACE Locks have the patented 
ROUND keyway that resists strong forcing tools. These are 
some of the reasons why ACE Locks are the first choice of 
the people who require maximum security. Protect your take! 
Write today for catalog which also describes the full line of 
eturdy, budget -priced single and double -bitted Chicago Locks. 

CHICAGO LOCK CO. j 
2036 N. Retina Avenue Chimer, ,;a 14, Illinois 

Calif. May 
Drop Candy 
Sales Tax 

SACRAMENTO, Calif. -A bill 
to take the State sales tax off candy 
was approved by the Senate Reve- 
IIUe and finance Contmillce here 
last week. 

Operators thruout California 
were not excited over the prospects 
of having the tax along with a lot 
of bookwork eliminated Removal 
of the tax has been proposed at 
several legislative sessions during 
the past decade. Each was 
lefeated. 

O 1 
NOW! 

VACUUM PLATED 

"MAGIC 
LETTERS" 

SNAP TOGETHER -SNAP APART 
mak bracelets, necklets", belts 

7.00 PER THOUSAND 
F.O.B. N. Y. C. 

ASSORTED COLORS 

at yew adistributor 

uggenheifm 
33 UNION SQUARE 

N. Y. C. 3, N. Y. Al. 5.8393 

ADVANCE 
SANITARY 
VENDOR 
The Finest 

for Vending 

Flat -Park 

Products 
Here is a Mira, le. re. 
Kahle, sanitary vendor 

with the many 
exclusive feature, 
which have made the 
Advance name a sym- 
bol for the hest in 

v 
ending. 
Accommodates flat 
packaRts up to 

! ¡" 

by 2" by 31'4 
has separate c s h 

boxAdvance 
detector w,th 

automatic coin re 
turn when 

pro- 
tected 

empdY pst 
teelos aealbl 

for 
Available 

for It, 58, 104 or 
25e operation. 

For Details nd Prices 
Write, Wirr, Phon Today. 

FINEST RECONDITIONED t 

VENDORS 
Slicer King, le or 5c....$ 8.50 
Acorn, 5c 10.00 

Du Grenier 6 -Col., 1c Tab 15.00 

Master, 1c and 5c 8.50 

3 Col. Hot Nut...... .. 22.50 

D.A.V. SPECIAL! 

License $6 per M 

Plates wä : for IPw. Io 
ntifY Priusl 

N. W. Model 39 7.50 
Allas Master, Sc 8.50 
Du Grapier 6-Col., 1c Tab. 14.50 

Model V, Ball Gum d (harm 8.50 
Mills 6-Col., It Tab 17.50 

Ball Gum Hunter Machine 12.50 

SEND FOR 1957 CATALOG 

and Merchandise Lists! 
All 

natly 
aminfor es cam Pl ettly cnNkad 

antl location. Order wiles 
con Plef confidente. 

Ila Deposit, 11.1. e C.O.D. 

COFFEE BREAK 

O 

.Rake Coin Machine Exchange 
509A Spring Carden St., 

Philadelphia 23. Pa. LOmhard 3-267G 

p Profits, 
But Drinks 
Are 'Free' 

LINDEN, N. new wrin- 
kle toward gaining more favorable 
acceptance for vending machines 
was tried by a local operator with 
excellent success reported to date. 

.A hot drink Vender was installed 
in Linden's Community Bank. The 
wrinkle: All drinks are compli. 
mental, tu the bank's patrons and 
employees. The bank reimburses 
the operator on a per -drink basis. 

The machine is currently aver - 
Iging 300 to 400 drinks per clay. 

A sign placed above the machine 
says, -This is a typical coffee Vend. 
ng machine. There are over 

'i0,000 in use today thruout the 
United States. 

" Terco, lac., one of our custom. 

ers located here in Linden, roanu- 
factors coffee for these machines. 
Won't you try a cup with our COO, 
plimenis." 

Ball and 

VENDING 

GUMS 
LOW Factory 

Prices 

BUBBLE CHICLE 

CHLOROPHYLL and TAB 

Chicl. 11 aum, 130 ct. 
clore-vne R.n cum 
clor-e-v.na cni<k.. s» 
cn;rl. c 
Rubblo 1 ib M .srn 

ns le 
is1 Ib, 

4N Ib 
34e lb 
t7s 1. 

l'41" tt.» 
F.O.B. Factory. 150 Lb. Lots 

AMERICAN (HEWING PRODUITS 
4th L Mt Plo Nand News. 4. N. J 

.41111 

u4eslm INSTALL 

PROVEN 
QUALITY 

_get dependability 

and steady profits! 

SELF SERVICE 
TV 

RECEIVING TUBE 

TESTERS 

look to the 
pace setter 
for the best 

A Do -It- Yourself Tube 
Tester that has estab- 
lished terrific public 
acceptance from 
coast to coast. 

Built - quality 
throughout - by the 

pioneer manufac- 
turers, assuring unin- 
terrupted service and 

big profits. 
Get Dependability 

by using the quality 
Tester - simple to 

use - automatic - 
NO controls to use. 

Get steady profits by 

selling name brand 
tubes such as RCA, 

Sylvania and G.E. 

Investigate This 
Outstanding 

Bah. Profit Item. 

as-test-on 
SELF SERVICE TV RECEIVING TUBE TESTERS 

U- TEST -M MANUFACTURING CO., INC. 
4325 W. Unmet° Ave .. Milwaukee 15. Wi, 

GIVE TO DAMON RUNYON CANCER FUND 

i 
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Game Industry Spotlights Arcade 
Equipment as MOA Exhibits Open 

By KEN KNAUF 

CHICAGO -The biggest show 
within a show for the amusement 
game industry-their exhibition at 
the Music Operators of America 
annual convention - is under way 
this week at the Morrison Hotel 
thin Tuesday. 

While the convention is aimed 
primarily at the juke box operator, 
large numbers of game operators, 
distributors, and manufacturers 
will be present to view the coin 
game exhibits and talk turkey with 
dueir fellow tradesmen. 

A pre -convention survey of 
amusement exhibits indicates that 
the emphasis this year, even more 
than usual, will be on Arcade 
equipment. At least half of the 
dozen or more amusement exhib- 
itors will feature Arcade pieces at 
their booths; among them will be 
various types of gun games, for- 
tune tellers, movie machines and 
novelty gains. 

Less ballyhooed, but of equal 
interest to game operators, will be 
the location -type machines, includ- 
ing pool games, bowlers and kid- 
die rides. 

A number of machines will he 
unveiled to the trade for the first 
time, but the bulk of the exhibits 
won't catch game operators with 
open eyes. Among the standbys 
will be the six- pocket pool models 
and the long bowler models which 
have been on locations in various 
shapes and forms for at least six 
months. 

Calculated to stir new interest at 
the show are Chicago Coin's Com- 
mando gun; Exhibit Supply's Pop- 

Bally Preems 

Trolley Ride 

At Convention 
CHICAGO - Toonerville Trol- 

ley, a new 'Bally Manufacturing 
Company kiddie ride designed as 
an old -fashioned trolley ear, is on 
display for the first time this week 
at the Music Operators of America 
show here. 

Production of the new ride, 
according to Herb Jones, Bally 
vice- president, is slated for June. 

The trolley gives kiddies a roll- 
ing ride, and speed can be accel- 
erated by the rider seated at the 
motorman's post. Two tots can ride 
at once. 

Fred Kline 
Injured in 
Auto Accident 

CHICAGO -Fred Kline, First 
Coin Machine Exchange salesman, 
was seriously hurt in an auto acci- 
dent May 9 while traveling the Illi- 
nois sales territory. 

N. Kline's car overturned when it 
hit a soft shoulder on the highway. 
He and his companion, Wayne 
Than, also of the First sales staff, 
were thrown from the car. Kline 
suffered a double fracture of a leg, 
dislocated shoulder and severe 
bruises. Toan was not seriously 
injured. 

Fred was taken to the hospital 
at Normal, Ill., and is now recu- 
perating at Room 720, Edgewater 
Hospital, Chicago, where he will be 
for at least the remainder of this 
week. 

Gun Circus; Bally Manufacturing 
Company's new. Tooneyville Trol- 
ley ride; Squoits, a new water - 
shooting polo game exhibited by 
Mike Munves; Tru -Bowler, a new 
Exhibit bowling unit, and a few 
inevitable "surprise packages." 

Other game and ride equipment 
will be on exhibit at private show- 
ings in hotel suites and game fac- 
tories around the town. 

Among the amusement equip- 
ment manufacturers at the show 
are American Shuffleboard Com- 
pany, Union City, N.J.; Auto - 
Photo Company, Los Angeles; Bal- 
ly Manufacturing Company, Chi- 
cago; Capitol Projector Corpora- 
tion, New York; Chicago Coin 
Machine Company, Chicago; Ex- 
hibit Supply Company, Chicago. 

Fischer Sales & Manufacturing 
Company, Tipton, Mo.; Genco 
Manufacturing & Sales Company, 
Chicago; Irving Kaye Company, 
New York; Mike Munves Corpora- 
tion, New York; Nyack Slate Com- 
pany, Nyack, N. Y.; United Manu- 
facturing Company, Chicago; and 
West Side Distributing Corpora- 
tion, New York. 

Here's a partial line -up of 
equipment on exhibit garnered at 
press -time Thursday (16). 

American Shuffleboard: Shuffle- 
board machines; Auto -Photo: Pho- 
to machines; Bally: Bowling Lanes 
bowlers; Official Pool, Bally Bike, 
Champion Horse, Model T ride, 
Tooneyville Trolley; Chicago 
Coin: Commando Gun, Bowling 
League bowlers; Exhibit: Pop-Gun 
Circus, Tru- Bowler, Nudist Colony 
viewer. 

Fischer: Six- Pocket pool line; 
Genco: Gypsy Grandma fortune 
teller, Circus Rifle Gallery; Kaye: 
Six -Hole El Dorado pool, Three - 
Hole Super Deluxe bumper pool; 
Munves: Squoits water polo, Ar- 
cade machine line; Nyack: Pool 
game line, pool 

line; 
United: 

Bowling Alley, Team Bowling Al- 
ley; West Side: Bowler conversion 
unit; Capitol: Arcade equipment 
line. 

Among the firms expected to 
conduct private showings are 
Rinks Industries, Chicago; Cham- 
pion Distributing Company, Chica- 
go, and Texas Kiddie Rides, Fort 
Worth. 

Kid Ride Firm Sets 
Up Own Competitors 

CHICAGO - Carousel Indus- 
tries, one of the largest of the 
national kiddie ride operators, is 
probably one of the few firms in 
the business that actually thrives 
on competition. 

In fact, Art Cold, partner in the 
enterprise with Iry Brodsky, says 
Carousel goes one step further - 
they help smaller operators get 
started in the business. 

But Cold makes one reservation: 
Carousel will only do business with 
an operator who they feel will up- 
hold the good standing of the 
kiddie ride field. 

How do they help? By setting 
up small operators in good loca- 
tions and by selling and servicing 
equipment. 

This kind of service at a time 
when most large operators are get- 
ting bigger and most small opera- 
tors are getting smaller or going 
out of business, is a real boon to 
the industry's new blood. 

Upholds Dignity 
Carousel believes in maintaining 

the dignity of the kiddie ride field 
by keeping equipment in top shape 
and not loading stores and other 
spots with too many machines. "A 
store requires equipment that is 
sound electrically and mechanical- 
ly. We won't make an installation 
unless the ride can be properly 
grounded." 

Carousel began to share its 
know -how in the kiddie ride field 
when it found itself gradually be- 
coming distributors of good used 
equipment. 

Since then, it has started many 
small operators in the business. 
As the firm operates thruout the 
country and in a number of foreign 
localities, it has access to prospec- 
tive locations in many areas that 
the average operator doesn't have. 

In contrast to a number of other 
national operators who stress the 
novelty rides, Carousel continues to 
build around the horse and animal 
line and merry-go -round pieces as 
a basis. It sees this standard line as 
one which has "natural appeal" to 
kiddies and grown -ups alike. 

Supermarts Tops 
Best average grosses, Carousel 

finds, comes from the supermarket 

spots, and other locations of similar 
vein. "The spots that draw kiddies 
in large numbers and operate over 
long hours are the best prospects," 
Gold explains. 

Carousel uses the novelty type 
rides, such as space ships, autos, 
see -saws, as the means for diversi- 
fication on locations. "All of these 
pieces are important to the busi- 
ness," Cold asserts. 

Carousel has added new equip- 
ment to its Chicago service shop 
including power tools and power 
lifts. The firm repairs mechanisms 
as well as bodies of rides, wrapping 
the finished product in waterproof 
paper, crating it, and sending it 
back to the routes. It's repair shop 
serves operators in most of the 
States. 

NOW ZOOS ARE 
COIN OPERATED 

KANSAS CITY, Mo. - 
Duck, rabbit and hen, gener- 
ally regarded as rather tame 
species of fowl and animal, 
spring to action at the Swope 
Park Zoo here when visitors 
simply drop a dime into a 
chute. 

This is the cue for them to 
go into their act: Desmon the 
duck beats a bass drum with 
her beck. Romeo the rabbit 
smooches with a plastic model 
of "a little girl rabbit" until an 
electric light turns on and 
makes her blush. Isabel the 
hen plays a game that re- 
sembles baseball. 
. Other teams of ducks, hens 
and rabbits come in to relieve 
the crew on stage every hour 
or two. 

Number Boston 

Pin Licenses 

Drop Sharply 
BOSTON -The Boston Licens- 

ing Board announced last week net 
fees collected from pinball ma- 
chines amounted to $24,250 for 
633 devices in 1956. . 

The last figure given out by the 
Licensing Board on the number of 
pinball machine licenses issued this 
year showed that the figure was 
down to 455. The Board had an- 
nounced at the beginning of the 
year that it intended to take a 
sterner view of applications for the 
machines. 

A total of 690 applications were 
made for pinball machines in 
1956 but 57 applications were re- 
jected, leaving the 633 figure. The 
Board also noted that 46 licenses 
had been canceled for non -pay- 
ment of fees. 

There were 47 complaints of 
gambling against places with auto- 
matic amusement devices and as a 
result 18 licenses were revoked. 
The Board licenses taverns, cafes, 
hotels, restaurants, variety stores, 
lodging houses, druggists, shooting 
galleries and bowling alleys. 

Small Finance Firm 
Role: Fast Service 

CIIICAGO- Interest rates are 
not. the sole factor in operator 
finance. Many operators apparent- 
ly are willing to accept a higher 
rate for prompter service. 

This is where the smaller financ- 
ing firms, which can't really com- 
pete with large companies or 
banks, come into focus on the coin 
machine scene. 

The role of the small financing 
firm is to make a quick inspection 
and a quick decision. 

The need for commercial finance 
is always great, and many banks 
and large credit organizations are 
not prone to loan money to indivi- 
duals. In some instances such 
transactions cause delay and in- 
convenience to the borrower. 

Finance for Route 
Operators who might be weak 

financially and who are not well 
enough acquainted with a bank for 
business borrowing purposes, 
should not be precluded from 
borrowing to add to their route or 
to consolidáte present obligations 
on the route. 

This is where the commercial 
finance company can immediately 

serve the purpose. It generally 
offers the operator prompt service 
based on the operator's collateral. 

One such firm in the Chicago 
area, Salem Acceptance Corpora- 
tion, headed by Bud Ash, executive 
vice- president, serves about 20 lo- 
cal operators and finds that game 
operators are better -than- average 
credit risks among the many small 
business accounts with which it 
deals. Percentage of operator de- 
linquencies is relatively low. 

Ash explains that while bank 
rates are generally lower, the fi- 
nance company is in position to 
take risks that the banks can't take. 
The higher rate, which runs a few 
points above what would be paid 
to a bank, is a reflection of the 
adderrisk involved and the service 
given. 

This firm, and others like it, 
does not seek a padded rate, but a 
fair profit. To operate at a profit 
while paying a 6 to 7 per cent 
interest rate, such small finance 
companies must charge the added 
interest. 

Still, according to Salem, nine 
(Continued on page 164) 
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Tusko Aims at 

50,000- Per -Yr. 

Kid Ride Mark 
THOUSAND OAKS, Calif. - 

The Tusko Corporation, makers of 
coin- operated elephant kiddie rides, 
appointed a national sales repre- 
sentative and moved into a new 
factory here last week. 

Ed Kover, former vaude dancer 
and more recently operator of Kov- 
er's Bull Pen restaurants, assumed 
his new sales duties Wednesday 
(15). He will concentrate on sell- 
ing Tusko, which retails for $895, 
delivered, air freight. 

I. S. T. (Trader) Home, company 
owner, said that the new building 
will permit the yearly production 
of 50,000 Tusko rides. 

Tusko features large flexible ears 
and tail and has a simulated hide. 
The ride is 42 inches high, and the 
base of plywood with reinforced 
steel corners, 48 inches long and 
24 inches wide. A quarter- horse- 
power motor that requires no oiling 
is used. All mechanisms are ap- 
proved by the Underwriters Labor- 
atories, San Jose, Calif. 

Home is a veteran wild animal 
broker and for 12 years supplied 
movie and television studios with 
stock from the World Jungle Com- 
pound, which he operated with a 
partner, Billy Richards. Horne 
plans to re-enter the animal field 
and will leave about June 10 for 
Africa to buy his first shipment 
after retiring from the Compound 
operation. 

Chi Coin Shows 

Pellet- Shooting 

Commando Gun 
CHICAGO - Commando, a 

coin -operated pellet-shooting ma- 
chine gun designed specially for 
set -ups at amusement parks, goes 
on parade here this week before 
visitors at the Music Operators of 
America Show. 

Commando is a set -up piece in- 
cluding gun, target range, and 
pettet- cleaning device. While room 
isn't available for a full set-up at 
the MOA exhibit halls, the com- 
plete unit is set up for action at 
the Chicago Coin plant here, af- 
fording a demonstration for inter- 
ested operators. According to Chi- 
cago Coin officials, orders are cur- 
rently being taken for shipment. 
Machine was developed by William 
Gee, Chicago Coin design project 
engineer. 

The firing piece resembles a 50- 
caliber machine gun. Player inserts 
a coin (adjustable for nickel, dime 
or quarter) and pushes thumb but- 
ton of fire bursts of three pellets or 
continuously. Targets, driven by 
two separate motors, consist of 
horizontally moving animal figures 
which drop when hit, metal bells 
that swing and clang when hit, and 
twin triangles with mounted birds 
that rotate when hit. In foreground 
are three bull's -eye targets that pro- 
duce special sound and motion ef- 
fects when hit dead -center. 

Pellets have soft inside core, with 
hardened outside, permitting them 
to give on contact, and providing 
for their continued use. Pellets roll 
back into container after being 
fired, are lubricated and dried by 
the cleaner unit, which can be at- 
tached or operated separately and 
holds two quarts of fluid. 

Safety devices, necessary because 
(Continued on page 164) 
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Union Extortion Amco Charges Food 
Gets Pair 3 Years 

NEW YORK -Nine men were 
aenaVed last week ;o Federal Eng. Broke Contract 
Court for racketeering in the 
Pickles and condiment industry. 
Two of them, David Lustigman 
and Albert Pfeffer, each sentenced 
to three years, were formerly asso- 
ciated with the Retail Clerks local 
which signed a group of carnivals 
two years ago, and -eportedly have 
been recently attempting to organ- 
ize carnivals with a local they 
were setting up. 

The federal case, involving ex- 
tortion, named four businessmen 
and five unionists. The ofganiza- 
tions are the New -York Pickle and 
Condiment Dealers' Association, 
and Local 1648, Condiment and 
Table Supplies Union. 

0 1 
Phone or Wire for 
Immediate Delivery 1 

Williams Hl HAND 

Williams New 1951 

BASEBALL 

Gottlieb ROYAL FLUSH 
0 

SPECIAL I Hew Williams $ 
PEPPY the CLOWII... s $375 

0 60 Like New 

ROCK 'N' ROLL 65 0 

/ New Philo. 0 
0 TOBOGGAN SKEE BAIL Write 0 

BILOTTA 
% 

DISTRIBUTING CO. 
e 

/ 224 N. Main St. 1226 BroadssY 0 
Newark. N. Y. 1 Albany. N. Y. / / Newark 598 Albany 62 -5041 / 
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MANCHESTER, N. H. -A. M. 
Clazman, head of Amco, Cleve- 
land vending machine distributor, 
has served a writ of attachment on 
the Food Engineering Compasse 
here, manufacturer of bulk milk 
machines. 

Glazeman is suing Food En- 
gineering for $10,000, charging 
breach of contract. J. Martin 
Rosenblum, local attorney, repre- 
sents Clazeman in the action. 

According to Clazeman, Donald 
Brous, Food Engineering presi- 
dent, had appointed him sales rep- 
resentative for Ohio, New York, 

Lorillard Sets 
Natl. Dist. on 
Newport Cigs 

NEW YORK -National distri- 

bution will soon get under way for 
P. Lorillard's third filter brand, 
Newport. Other filters made by 
Lorillard are Kent and Old Cold 
Filter. According to the manufac- 
turer, these two brands account 
for 10.per cent of total filter sales. 

Mentholated Newports have 
been market tested for six weeks 
on the West Coast and are being 
introduced in the New York -New 
Tersey area. An extensive news. 
raper, radio and television spot 
commercial and point -of -sale cam- 
paign is under way. 

The brand is packed in a blue 
crush -proof box. It will sell for 
the same price as most other filters, 
$9 a thousand. or about 24 to 25 
cents a sack in New York retail 
outlets. 

AfililifEr PACE 
CLASSIFIED «4DVEF7TieälNiß 

The Rational Eachange for torn 

Machine Personnel, Preduds. 

Senfces end ODROrlunities. J 
REGULAR CLASSIFIED ADS 

1,11 ;7 4117' 
wan -ae e, n 

nr. 
e Bpuaa 

gr5 aph. 

:t 

caps. 

RATE 20a a word -Minimum tie 00 

CASH WITH ORDER 

In determemng cost of regular Classified A 

when computing cost of ad. When using a 

for 6 additional words. On Box Number Ads 

is mad for handling replies. 

DISPLAY CLASSIFIED ADS 

set in love,'si. Iva fe 14 pi.i and dis. 
Dla Yed fe Asst advanta Re No illuafrafieM 
ar cute permitted. 

RATES: 51.00 line -SIS 00 pee filch 

CASH WITH ORDER 
Unless credit has been established 

d, b tore rocount yawl name end address 
Box Number in Care of The Billboaed allow 

special ,orrice charge of 25c cc. Insertion 

ADDRESS ALL ORDERS AND INQUIRIES TOI 

THE BILLBOARD PUBLISHING CO., 2160 Patterson St., Cincinnati 22. Ohio rN 
Business Opportunities 

PROMOTIONAL 
SALESMEN 

Brand new item! Fast seller! Bust - 

ness Opportunities Salesmen can 

make $40,000 this year. Adver- 
tising and locations easy. Must be 

high caliber men able finance self, 

experienced. Not vending, racks, 

ovens or tube testers. Send resume, 

references, 

Box M -198, c/o The Billboard, 
Cincinnati 22, Ohio 

Routes for Sale 
4. 4. -------.44/4-.4-44-44-- 

MONEY MAKING ROUTE. -OVER 100 MA. 

e4Ó,000. 
blr ee on location. Lr[e fi', rig town. 

write: Box M197, e/o T'he Billboard. 
Cincinnati 22, O. w'27 
44444444.44.44.4 

Used Coin -Operated 
Equipment 

ARCADE MACHINES, BARGAIN, CLOSE- 
out prices: 3 Arcade Front Signa. Trade 

! 

F.KHIF'IC 

Machines, etc. 301 fwuN- s 3rd hm 
ad 

DEAL. ON NORTIIN'ESTERN 
Hode) 49 and Northsaeetern le Tab and 

u Package Gum Vendara. Write for :!2'.% 
Ware San Nut CO., Ia63 Union. óan 
Diego L Cal/t. 

SHIPMAN DUPLEX STAMP MACHINES, 
e10 Tiplex, e2e Bleach, Ilke new. Folders 

dltecf factors pricea. USP Co., 100 Gn1W. 
Waterbury 5. Conn ,IW 

THREE, BIG BRONCOS. RIGHT HUNDRED 
dollar. Repainted, look and upend, Hke 

new. Mitchell Cigarette Service. 320 Jewel 
Lane. El Dorado, Ark. Phone 4314. 

VENDING MACHINES- PARTS. ALL SUP 

k :Itou Ball Gum, all aires; I Tab Oums , 

Package Oum Spenlah Nule Vlrelala' 
Bed iklne wnall Ce.bewa, mals Almoade. 
Mts. Nuce all In vacuum Dark i r bulks 
Panned ershe .. 920 or S20 M Candler 1 H s 
Cards- Coated Oom LeMeta. Coln N'nP 
pen, 64mp LT= Sanitars Napkhta. 
Route Carde, Charms. CaDmlee. Caen Bron 
Stands. Well Brackets. Retractable Sall 
Point Pena. new and used Venders Write 
for rk er blank. Ring A Co y Nand erd 
North entern Dlatributor. 2700 ,,.. I.aki 
sL ChÌneo 11. U1 mv2'I 

,4.4 ........ .4 
Wanted to Buy 

444 4.4F4444.4 4444.4.4M 
CASH -HIGHEST CASH PAID FOR C. C. 

Blinker, United and Oenea GUM and 
ana. Baseball,. AIUad Coln Maehlne. 769 

'CV"6 
171. Ctileal 22, BL Or tall 

CA 60293. 2s16 

USED VVeDING MACHINES WANTED 
Wa wlll grb tep price for your used Victor 

TODDen. Baby Grande. Acorn or NorW- 
weeau Gum and Maehln. Write 

rill Graff Veadlne BUpp1y Co., 2x17 

Davl. 6Y Dallu S, Tex. ms90 

USED VENDING MACHINES WANTED - 
.% Acorn., Topper, Silver King., 

Counter Game.. Send us your list. Race, 
6090 SDrine Garden bi-, Philadelphia 23, 

Pennsylvania, eh-tfn 

e 

Pennsylvania and West Virginia. 
On the basis of letters which 

Clazeman said were sent him by 
Brous, he went ahead and got or- 
ders for 41 machines. Later, Glaze - 
man said, Brous wrote him and said 
the Food Engineering board failed 
to approve the appointment. The 
machines were not delivered, he 
said. 

Food Engineering has until June 
4 to reply to the writ. At that time 
the case will be assigned to the 
docket of Hillsborough County Su- 
perior Court if it is not resolved in 
the meanwhile. ' 

Brous, however, maintains that 

M. O. A.! Take a Look 

at These MONARCH BUYS! 

BRAND NEW 

6- POCKET POOLS 

74"x41 "x32' 
DOUBLE 100 OR 250 CHUTE 

CUE BALL RETURN 

WHITE a BLACK BEADED SCORE 

RACK 

SEPARATE LOCKED COIN COW. 
PARTMENT 

ANTI -CHEAT SYSTEM 

ATTRACTIVELY FINISHED 

$265 
encludes Batl,, Rack, 
Cue a, Rules, KIly Bottle 
sud Peet, Repair Kif. 

ALSO AVAILABLE 
$165 54"x36 "x32" 

SLATE TOPS ALSO AVAILABLE 

IMMEDIATE DELIVERY 

MONARCH COIN MACHINE 

2257 N. Lincoln Chicago 14. III 

Lincoln 9- 3996 -7 

s.1**Se14Wte, 

Clazeman was given a 90-day trial, 
that he wanted the status of sales 
representative, while Food En- 
gineering was considering appoint- 
ing him as distributor, and that 
Ohio was the only territory which 
had been considered on an ex- 
clusive basis. 

B+ BEAT THESE PRICES iF YOU CAN! 

Panoram Operators! 
FOR SALE 

.mrY 
roll Inne or e.nulne 

Prolecter Parts -soltl wnh 
W.Kk 9uaranfee. 

Phil Gould 
2e2 Market St. Newark e. N. 1 

Market 2-4276 

Ren ewed- Recondia ioned 

PHONOGRAPHS 
SEEBURG 100 C $445.00 SEEBURG 100 G HIll $545.00 
SEEING 100 R 675.00 SEEBURG V-200 195.00 

NEW TUBES 5114- 616- 6017-6V6 60% DISCOUNT 

These Phonographs are not mode ins We ore the original owners. 
Tip -top condition Ready for you, locetion and make mosey lot you. 

In ausiness Since 1933 Ask Any Successful Operator 
Vs Deposit. Balance C.O.D. or Sight Draft 

Gaveoin Distributors 
4566 Woodward TEmple 2 -7300 Detroit 1, hitch. 

SLATES 
for Six Pocket Pools 

671/2" x 35T/4" 

3i4" highest quality slate Finest rubber-backed Billiard Cloth 

STILL GOING STRONG!!! 

Bumper Pool Skates 
1/4" HIGHEST QUALITY SLATE 

Regular or Jumbo Size Finest rubber-backed Billiard Cloth 

Jumbo Bumpers 

No Finer Slates Produced ... Anywhere! 
(ATTENTION, MFRS.!!- SLATES AVAILABLE UNCOVERED) 

CALL , . . PHONE ... WRITE 

EASTERN NOVELTY DISTRIBUTORS 
1706 Manhattan Avenue Union City, N. J. 

UNion 3 -8574 

p 1 NW 
`1111E1 

1 

RIGID! 
No Wiggle/ 
No Wobble! 

TOP QUALITY 

BALLS - 
QUALITY 

e CUE STICKS! a 

------ 
3 STYLES! 
The IMPERIAL 
The DELUXE 
The SPECIAL 

I 
TOURNAMENT QUALITY 

} CUSHION ACTION! 

SEE WHY 
AT 

BOOTHS 

60 and 61 

5 DIFFERENT COLOR MOTIFS! 

SEE THE NEW 

SLiP -ON /SLIP -OFF 
LEGS! 

SENSATIONAL NEW 

AUTOMATIC BALL RACK! 

see Your Distributor or Write, Wire or Phone, R. W. (BILL) WEIKEL, SALES MANAGER 

FISCHER SALES & MFG. CO. 
1 So. Clinton St., Chicago 6, 111. Phone SPring 4-5514 Cable litweik, Chicago 
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7855 Stony. Island Ave. Chicago BAyport.1 -1616 
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Small Finance Firm Role: 
Continued from page 162 

oust of '0 operators pay no more 
than 1 per cent a month. Rate 
structure of such firms as Salem 
has been reduced 50 per cent over 
past 15 years, and is now fairly 
constant. 

The small finance firm's terms to 
game operators are from 6 to 12 
months, with 9 months average; 
one -third down-payment is average 
with weekly payments from collec- 
tions preferred. Salem reports op- 

Setter Tone at less Costt 

NEW CoMco HI -FI SPEAKERS 

Hi Fi Corner Model $23.95 

to Fi Wall Model 19.95 

CoMco Extended Range SPEAKERS 
Wall All.. Corner .13.15 Ceilin $11.91 

SPECIALS! 
AMI 6 -200 ...5149.00 
Seeburg V.200. 149.00 
Seeburg M100R 125.00 
Seeburg 11100W 625.00 
Seeburg M10081 425.00 
Werlitter 1700 645.00 

COVEN MUSIC CORPORATION 
3181 North Elston Avenue Chicago, III. Phone: IN 3 -221C 

Cablo Address: COVENMUSIK -!'r Deposit. Balance C.O.D. 

r-'BINGO SPECIALS 
GAMES-READY CLEAN 

KEY will wTHei6Ar TIME 

BIG 

KITE CLUB $455.00 
VARIETY 

BROADWAY 395.00 
66YETV 

MIAMI BEACH 

$200.00 

135.00 

110.00 

60.00 225,00 YACHT CLUB 

Immediate Delivery. 'Y, Deposit 

FRANK MILLS, Mgr., Dept. R -6 

0 
0 WE'LL PAY TOP DOLLAR -CASH OR TRADE 

for GOTTLIEB'S CORONATION 

GRAND SLAM SWEET ADD -A -LINE 

WELCOME, M.O.A. ! 

Come in and see what we hava for you in 
New and Reconditioned Bargains! 

EXTRA LIBERAL CASH AND TRADE DEALS, TOO1 

erators do not generally have diffi- 
culty making payments. It is to the 
benefit of botil operator and cred- 
itor that payments are made over a 

short period of time. 
Juke box operators generally re- 

ceive 30 to 36 -month terms from 
this firm, since depreciation of a 
juke box is considered nominal 
compared to a game. 

Games Shorter Term 
Since games can become obso- 

lete in a relatively short time, 
operators must pay in a shorter 
period. An operator paying ap- 
proximately $800 on a new long 
bcwler pays an average $200 
down and pays the balance in an 
average six -month period. The 
firm figures the bowler should net 
$25 per week to the operator. 

Payments on pool gains are 
shorter -term since investment is 

much lower, with three to four 
months average. 

Following are some typical ease 
histories of credit plans and pay- 
ments made by local game opera- 
tors. 

Case 1. Balance $1,500 over 15 
months at $750 monthly payments: 
First payment made November 28, 
next due December 28; second 
payment January 2, next due Janu- 
ary 28; third payment January 31, 
next due February 28; fourth pay- 
ment March 4, next due March 28; 
fifth payment April 3, next due 
April 28; sixth payment May 1. 
(Account current). 

Case 2. Balance $1,000 (3 pieces 
of equipment), over 35 weeks at 
$32 weekly payments: Two pay- 
ments September; three October; 
six November; four December; five 
January; four February; four 
March; fosse April; one May; (Just 
about current). 

Case 3. Balance $1,140, at $30 
weekly payments: Four payments 
February; four March; four April; 

W__ (Close to current). 

OWarncke Texas Dist. 
For Eastern Electric 

SAN ANTONIO -R. Warncke 
Company has been appointed dis- 
tributor for Eastern Electric Cig- 
arette Machine for San Antonio, 
Houston and Dallas. Announce- 
ment was made by M. Ciedart, 
vice- president of Warncke. 

0/ POKER FACE 

OA 
OF HEARTS 

Pd ARABIAN KNIGHTS 

MYSTIC C MARVEL 

HAWAIIAN BEAUTY 

p 

5 CLUB 

DRAGONETTE 

IA 

DAISY MAE WISHING WELL A 

GOLD STAR FRONTIERSMAN 0 
LADY LUCK 
DIAMOND LILL 

TWIN BILL 

GYPSY QUEEN 
SOUTHERN BELLE 

EASY ACES 
HARBOR LITES 
DERBY DAY 
CLASSY BOWLER g 
AUTO RACES 

Attention, Operators in 

N. INDIANA -N. ILLINOIS -IOWA 
Deal Yourself In with a Sure -Fire Winner . . . 

GOTTLIEB'S 1- PLAYER ROYAL FLUSH 
ROTO 1AR6ET51 EXCITING NEW MATCH FEATURE! 

1í ATTIO\1ALa 4-o1N 1,1,\CHIVC E:\fHS,Nf:C 
1411 -13 DIVERSEM BLVD., .Phon¢: aUcuingham 136466: .. CHICAGO la 

SEE US AT BOOTH "H" MOA!! 

Nate pool tab es, rec- 
ditioned with 

on 
b and -new 

slat. 
$1 15.00 installed...., 

i- 550 
d BP Honed peul 

tables. Each 

SHUFFLE BOARDS, 

SCORE BOARDS, 

WALL TYPE ....549,50 

OVERHEAD TYPE. 95.00 

FRONT END POOL 

TABLES 50.00 

Phonographs! 
SEEBUR6 V200 ...5795 
SEEBURG R 695 
SEEBURG ('s 495 
WURLITZER 1800 595 

SUPPLIES 
RefaUen {olla. Hfs 12.30 
Oel. RMalion BIIS. 1{.30 
PlaYlieltl Cuota .... 9.30 

SIX POCKET POOLS... 

$265.00 

SOUTHERN NEW (WAND 

OPERATORS: 

Ts year ease4 sea address 
en our mailing Use? 

sona vows WWI 

SPECIAL ON 

14 FT. 

BOWLERS!! 
Write 

vou 111 .ear 
Mrvaf et onoY 
Nvine ralws! 
In addHlen fe bIM 
dlsct Iadory srre- 
Nnfeslves fOf 

KEENEY AMUSEMENT 

NAMES AND 

YENDIN6 MACHINES 
Wo un SIN sum. Your 
needs for both new end 
used 

Williams d Gottlob 
Games 

Mullah Iral4bl{ Is 

bf{bthbee Ot{nlHs 

LAYOIE & HILLMAN, INC 
Est, 1026 

2 Sint Main !!reef 
PII River, Mass, 

OSbarn 82431; 2.71144 

EL TRON/CS 

How Many Jukes? 
Continued from page 86 

the number was arrived at on the 
basis of findings. 

The only projection possible in 

this study yielded such a wide 
range as to be obviously useless: 
The range seas from 90,000 to 

480,000 machines, One statistical 
fact was highlighted: 

That it is extremely unlikely 
that the number of juke boxes 
operating exceeds 480,000. The 
possibility of the number exceed- 
ing that figure would occur only 
2.5 times out of 100. 

The figure used by The Bill- 

board, for lack of a better one, is 

450,000. The juke box business in 

the last for years in the U. S. has 
been largely a replacement mar 
ket, with number of new ma. 

chines placed on location just 
about equaling the number re- 

tired or traded and subsequently 
exported. We have held to that 
rough figure for the past few 
years, only last year, dropping it 
10,000 to 440,000 on the basis of 
1933 domestic sales estimates. 

The methods of checks The 
Billboard uses in arriving at this 
figure include estimates of do- 
mestic production annually and 
replacement figures of operating 
companies. 

Because of these checks, it 
seems unlikely that the number of, 
machines in operation today is 
much below 450,000 nor, be- 
cause of results found in this 
study, above 480,000. 

Chi Coin Shows 
Continued from ;sage 162 

of the high velocity of the gun, in- 
clude plexi -glass shield over gun 
and over full fron` of set -up. Gun 
automatically ceases firing when 
any door is opened to target range. 

Standard set -up is 90 inches 
across with room for three guns, 
24 feet deep, gun accuracy up to 
50 feet or more. Gun is adjustable 
to fire 133, 200, 266 or 400 pellets 
per coin, and will fire for about 
a half -hour without reloading. Pel- 
lets are reloaded manually, via a 
handy container. 

The set -up can be made in a 
trailer with a three -gun battery, 
five-gun if trailer opens at side. 
Gun is esr ecially applicable to 
Arcade use. 

WE ARE GIVING THIS 

EQUIPMENT AWAY 
All machines have been 

thoroughly cleaned 

MUSIC 
AMI 

F -120, like new 
(choice of colon) $565.00 

E-120 375.00 
C 545 RPM.) 65.00 
A 45.00 

SEEcURa 
11-200 $795.00 
M-1005 665.00 
M -100C 460.00 
M- 1001 385.00 

WURLRZER 
2000 $995.00 
1900 695.00 
1800 695.00 
1700 595,00 
1550AF (only 1 in stock) . , 285.00 
1600 265.00 
1650AF 295.00 
1400 .,,, . 139.50 
1100 75.00 

WALL BOXES 
Seeburg 100 Sel. Chrome , .0 45.00 
Seeburg 100 Sel, Hammer - 

bid Finish 32.50 
AMI 40 Sel, 2.95 
Ward.. 4851 12.50 
WurlHnr 5204 (e only) , 15.00 
Wurlitzer 3020 3.50 

BINGOS 
Hawaii S 60.00 
Pixie 135.00 
Yacht Club 55.00 
Havana 70.00 
Tropic 50.00 
Singapore 05.00 

Quartet 
5 BALLS 

$5000 
Guys It Don. 45.00 
Disk Jockey 40.00 
Happy Days 45.00 
Hayburner 35.00 
Skill Pool 35.00 
Lary "Q" 50.00 
Cue -Tee 45.00 
Spitfire 65.00 
Sky Way 65.00 
Time Square 40.00 
China Town 40.00 
Owlmeae 65.00 

BOWLERS 
United banner $115.00 
United Imperial 55.00 
U,Osd leader 15.00 
United Rainbow 60.00 
Bally Sate 95.00 

Tkgnis H 65.00 
Oxygen Machine 95.00 

Y. down, balance C.O D. 

Lewdone8istli1utirig Co. 

1301 North Capitol Avenue 
Indianapolis, Indiana 

Phone: MElrose 5-1593 

BUY! METAL TYPERS 
VENDING ALUMINUM IDENTIFICATION DISC 

1, LIFE -TIME INCOME 

WHY! 2, TROUBLE -FREE OPERATION 
3. ONLY 11"x111' 

1310 N. WESTERN AVE. 

CHICAGO 22, ILL 

EV W120 

ISTANOAR ARVARO 

METAL- TVRER, inc. 

1itGi ím4 DELUXE 1957 

BASEBALL 
REPLAY NOVELTY 

In Season Right Now 
and Ready to Out -Earn 
All Other Equipment! 

Twin Notional Slug Rejector Coin Mechanism 

Now Delivering 
CROSS -FIRE 

ol.a 6-POCKET 

POOL TABLE 

422.24 N. WESTERN AVE, 

CHICAGO, ILLINOIS 

4242 W. FILLMORE ST. 

CHICAGO 24, ILl. 
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GUARANTEED VALUES 

BINGOS 
BALLY 

BOWLERS 
BALLY 

BROADWAY ....$345 CHAMPION $ 95 

KITE CLUB 395 GOLD MEDAL .... 195 

BIG SHOW 495 
KING PIN 

U NITE D 

115 

KEY WEST 545 11th FRAME 125 

* * * * *.. * * * * * * * Also Other 

* MICKEY ANDERSON 
Bingos and 
Bowlers 

* 314 E. Ilth St., Erie. Pa. ,i Deposit, 
* Phone 5-7549 Balance C.D.D. 
* * * * * * * 4 * * * .* or Sight Draft. 

SPECIAL CLOSEOUT 

Genco's 
BASE- 
BALL 

POOL 
BRAND NEW 
IN ORIGINAL 

CRATES! 

One End Play - 
Real Baseball Thrills 

t.í Deposit, 

Legal Everywhere!! 
A TERRIFIC BUY 

LIMITED QUANTITY 
ORDER NOW! 

Balance Sight Draft o C.O.D. 

1012.14' MILWAUKEE AVE., CHICAGO 22, ILL. Phone: EVERGLADE 4.2600 

6- POCKET POOL TABLE 
It's Fabulous Our New 

CHAMP POOL 

* Amarith Balls Numbered 1 to 15 
and 21/4 Cue Ball 

*4 Quality Co Sticks 

*Cue Chalk 

*Wood Triangle Rack 

*-Tally Balls Peas, and Shake 
Bottle 

*Cue Repair Kit 

*Rules for All Cames 

* Deluxe Rubber -Backed DiIlia,A 
Cloth 

* Sturdy Cabinet. 41" wide by 74" 
long 

* Hinged Playfield 

*Beautiful Plc: -Tan. Blonde and 
Maroon Finish 

*Live Rubber Rails 

* 209 or 25. Coin Chute 

*Counting Board for Scoring 

CHAMPION DISTRIBUTING CO 
3833 W. Division St. 
Chicago 51, Illinois 

Albany 2 -3272 

State Tax Average 
Continued from page 84 

SOUTH CAROLINA. There is 

an annual license fee of $2:7 per 
machine on juke boxes. 

SOUTH DAKOTA. There is 
no State tax, license or regulation 
on juke boxes. Receipts :re sub- 
ject to sales tax, however. 

TENNESSEE. For each nia- 
chine that requires a minimum 
deposit of 5 cents, the annual 
license fee is $5 For each ma- 
chine that requires a minimum 
deposit of more than 5 cents, the 
annual license fee is $10. These 
license fees are payable ir, the 
county where the machine is in 
operation. The license receipt 
511211 be attached to the machine, 
and the entire cnutents of the 
license 511211 be visible to the 
public so as to be readable at all 
times. 

TEXAS. The State levies an 

annual tax of $5 on each juke 
box. No other regulation on juke 

boxes except that a tax receipt 
ninst be displayed on the n1a- 

clline. 
UTAH. There is no State / tax, license or regulation on juke 

box.. 
VERMONT. There is .111 an- 

nual license fee of $25 for each 
machine ill operation, which ex- 

tends from January 1 to Decem- 
ber 31 of each year. A receipt for 
cacti license must appear on each 
machine. When juke boxes are 
licensed to operate as contes- r 
sions at fairs or carnivals, the fee 
is $50 per week for each conies- C 
sioll. 

VIRGINIA. There is a State / license tax of $5 per year :Ill each 
juke box. A license sticker must 
be displayed on each machine. 

WASHINGTON. Each mar 
chine must be registered with the 
State tax commission. This is / 

g 

5 

/ 
i 

A -1 MECHANIC WANTED 

for Bingo Games 

WORK IN CHICAGO AREA 

SALARY- 5600.00 PER MONTH 

BONUS ARRANGEMENT 

REGULAR HOURS 

VACATION 

MUST HAVE CAR 

WRITE TO BOX 875 

The Billboard, 188 W. Randolph St., Chicago 1, Illinois 

? 
A WARM WELCOME TO ALL from 

WORLD WIDE 
-GAME HEADQUARTERS OF THE WORLD ! 

/ 
I 

/ 

BINGO GAMES I 
KEY WEST SSTS GAYETY t113 $ 
BIO SHOW 333 BIG TIME 210 
DOUDLE HEADER 433 VARIETY 123 
PARADE t/! SURF CLUD 15 
NITS CLUB t15 D t2E1I 375 
BROADWAY ]73 SOUTH SEAS 275 
BEAGM BEAUTY 293 STARDUST 215 
MIAMI DEACH RTE STARLET 313 
DAYTIME 173 PIXIES 1e5 

eI 

173 

4-15AGGER 
Wms. KING OF SWAT G.C. SV PER HOMEERVN 

$2 
5315 95 

/ 

$ 

Gencit SKILL 
SHUFFLE GAMES 

3193 10 
éNt INGER BALL 223 Un. DL% CAPITOL 210 
Wms. ROLL -A -BALL 325 Un. DLX. CLIPPER 1]5 
Un. DLX. COMET 95 Un. DL %. LIGHTNING 150 
Un. DL %. VENUS 110 Bally GOLD MEDAL 1J5 
Bally MAGIC las Belly VICTORY 93 

I 

PHONOGRAPHS 5 -BALLS 
SEEBURG V -700 íE75 
SEEBURG M -1= te5 
SEEBURG M -1008 25 Gott. 2 -PI. SEA BELLES .. 325 

Gott. 2 TOREADOR ..,. 295 
Wms. PETER PAN 155 

Gott. TWIN 
Gatt. SLUGGI CHAMP 175 

rorms: 1/3 Deposit. talon,, 
r 

Sight Drall. 

0 

I 

accomplished by completing the 
proper application Form 2.101 

and the payment of $1 to cover 
the fee. It is also necessary to 
apply for and obtain a certificate 
of registration to be attached to 
each machine ill operation. There 
is no charge for these certificates 
of registration. 

WEST VIRGINA. A license 
fee of $5.50 per year is required 
for all joke bum s 

WISCONSIN. There is no 
State tax, license or regulation on 

jllke boxes. 
WYOMING. There is no State 

tax, license or regulation on juke 
boxes. There is, however, a use 

tax due on the purchase of the 
machine itself. 

FINEST RECONDI1IONED 
EQUIPMENT 

WILLIAMS r do I SIDEWALK ENGINEER ....$150 
CRANE 150 

UNITED 

E 
TRIPLE PLAY $150 

GENCO 

JET GUN $125 $ 0 

/ 

Li 

GOTTLIEB 

SCOREBOARD 

BALLY 

II PARADE 
BEACH BEAUTY 

/ 
5 

$265 

I 
$325 0 
375 

300 / 
WE ARE DISTRIBUTORS 

FOR 

MARVEL 6- POCKET 

POOL TABLES 

ONE -THIRD DEPOSIT 

THE HUB ENTERPRISES 
32 5. Charles St., Baltimore I. Md. 

LEX 9- 6446-7 

Bally SHOWTIME 

NEW GAMES 
GotOY 

Unittlieb ed 

R 

PLAAL YTIME 
FLUSH 

Wms. DELUXE 1957 BASEBALL 

Exclusive Distributors .. ROCK-OLA 
200 -120 -50 Sel. HI -FI PHONOGRAPHS 

ARCADE EQUIPMENT 

Un. PIRATE GUN 353 Gnco STATE FAIR 113 
Wms. CRANE Write C.C. CRANE 15 
C.C. TWIN HOCKEY 235 Genco NITS FIGHTER 15 

Deco SPACE SHIP 1175 

SEEBURG 114-100Á 195 
AOCKALA 1118 645 

.M.. F -120 023 
M.. E120 I33 

Á.M11. C40 110 

Gott 4.P1. REGISTER ....5345 
Gott. 4P1. SCOREBOARD . 275 
Bally BALLS- A -POPPI ' ,. 295 

Exclusive Distributor for FISCHER- 

The Finest in SIX -POCKET POOL 

All EQUIPMENT THOROUGHLY RECONDITIONED. IN STOCK 

ICoble Address 
"GAMES," 
Chicago 

,67,000 ACTIVE BUYERS 
The Billboard Classified columns each week 
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JOE ASH SAYS: 
ATTENTION, EUROPE 

In order to better serve your needs, we 

are sending our personal representative 

erkt5 J 
abrood, We will be most happy to 

include your office on his itinerary. 
Kindly contact us as soon as possible. 

(BIROSINEIMIl 

SINCERELY YOURS, 

Coble Address: COMAC JOE ASO 
Exclusive Distributors for W,,,IY.er, D. Gottlieb S. Co., and Exhibit in 

So. lorsoy, Del. and E. Penn. 

6" 
X. e,°ae Sr.. "". )0. Pe. Poptau 9 eley' 

YOU Can ALWAYS depend 
0r, ACE!VE ALL MAYS 

!!!! 

ROYAL 
D/STR/BUT/NG. /MC. 

Key West ... $510.00 Caravan $295.00 

i Miami Beach . 200.00 Manhattan . e e 75.00 

* * * lhrllOL fl DISTRIBUTORS * * * 
As, T 0 Ren Mac4ir or Haróld Hoffman . 

37261KESSEN AVE- CINCINNATI. O. MOntano 1.5004, 

FTC Complaint 
Continued front page 158 

service an established route as 

claimed in the acts, FTC says. 
Contrary to Old York statements, 

it is not necessary for purchasers to 
have a car or furnish references: 
an investment of $690 will not 
produce $300 profit; and the pur- 
chase price is not secured by in- 
ventory, FTC maintains. 

According to the complaint, 
prospects are visited by company 
salesmen who "continue the decep- 
tion orally." 'filer claim they rep- 
resent Hershey and that purchasers 
will also be representatives of that 
company. The fact is, the com- 
plaint alleges, "neither the compa- 
ny nor the salesmen have ever 
represented Hershey. - 

FTC further maintains that lo- 
cations "are not choice from the 
standpoint of profit" and that ma- 
chines are placed wherever owners 
of businesses will permit. The 
company does not pay freight or 
express charges on initial ship- 
ments, and purchasers are not al- 
lowed to order additional candy 
and machines on credit. The com- 
plaint concludes that these prac- 
tices deceive the public and "un- 
fairly divert trade from competi- 
tors in violation of the FTC Act." 

Named in the complaint are 
Kolntan Freedman and Henry Per- 
kins, officers of the company. They 
are granted 30 days to file an 

answer. A hearing is scheduled 
Jelly 5 in Philadelphia before an 

FTC hearing examiner. 

Ilteet and jeet 
?ouf' 3tiend4 at 

the Empire Coin Suite 1639-40 

MOA CONVENTION 
MORRISON HOTEL CHICAGO 

A if» 
UNITED'S' 

!i- iQelity 
COIN -OPERATED 

PHONOGRAPH 
THE GREATEST ADVANCEMENT IN 
AUTOMATIC MUSK IN 20 YEARS 

Distributors for United -Williams 
Genco - Auto Photo - Klopp .... with this 

GREAT LINEUP of NEW EQUIPMENT 

UNITED 
Bowling Alley 

Team Bowling Alley 

üIIIIIIIII11IIIIIIIIIIIII 
;itnttauupp)uytnuu: 

Alit OW if' 

KLOPP 
Coin Counters 
Coin Changers 

WILLIAMS 

6- Pocket Pool 

6- Pocket Slate Pool 

1957 Baseball AUTO PHOTO 
Crossfire Gun Model 11 . 11 Deposit, Balance Sight Draft or C.O.D. 

GENCO 

Circus Rifle Gallery 
Gypsy Grandma 

COIN MACHINE 
EXCHANGE 

=_1 

-_ utia: , , r, . ,¡a, ..r7fyy77Ti wnnuulllunnntF= 
y ¡ p¡ 

irW Illlllttlllllllllllllllrtlli Say You Saw It in The Billboard 

tglii31;i11 W4rX0Átsndò,:,i'W?i'!7g6_, ;I1H ;î: , i1. i(' 

GUARANTEED MUSIC ! 

Seeburg 100 -R ...$725 
Rock -Ola (51 -50) .. 150 
Rock -Ola Fireball . 275 
A.M.I. G -120 695 
A.M.I. E- 120 425 
A.M.I. Model C . 125 
A.M.I. D -80 295 

SEEBURG 

M -100A 
Finest condition - 
ready to operate! 

$225 
RECONDITIONED- 

REFINISHED LIKE NEW t 
Terms: Vg De, Rol C.O.D 

A Quartet Century 
of Service 

2120 N. WESTERN AVE., CHICAGO 47, ILL., O 5. A. ARmitaee 6-5005 

ATTENTION, OPERATORS 
Here Is Your Prescription for 
Recovery of Sick Territories!! 

Binks Industries has developed a new and 

COMPLETELY DIFFERENT 
HIGH EARNING CAPACITY 
type of equipment that is totally adaptable 
and adjustable to the requirements of your 
territory. Thorough location tests alongside 
all other types of games, find earnings ac- 

tually increasing after many months, proving 
the tremendous appeal of this brand new 
Binks original idea production! 

In Chicago -we cordially Invite you to visit our 
PRIVATE SHOWING M Binks Industries Suite, 
SHERMAN HOTEL - May 18- 19 -20- 21. 
Telephone FRanklin 2 -2100 on above dates or write 

BINKS 
INDUSTRIES. 3859 Elston Ave., Chicago 18, III, 

INC. 
Telephone: IRving 85232 

Now Delivering 
1. The Dramatic Model "H" 

- AMI PHONOGRAPH - 3 

Operators t'°"'"`-?. Meet us at the 
t 

in Virginia, l`. AMI Booth- 
West Virginia Hotel Morrison, 3 

and East 
i i Chicago, f 

Tennessee, " ?} 
we welcome 

where we will t 

} be delighted to 
1 

the opportunity 
_'.0 s: wish to greet you Y ou every j 

at this great` .. success in the 
12 

MOA Convention. coming year. 1 

100, 120 and 200 Selections ! ! 

What a Great Phonograph ! 

ROANOKE VENDING EXCHANGE, INC. 
Richmond, Va., 4930 W. Broad St. 

Charleston, W. Va., 625 Ohio Are. 
Bristol, Va., 63 Commonwealth Ave. 

Jack G. Bess -President & Gen. Manager i 

Mrs. Viola M. Bess -Board of Directors I 

William A. Browning -Sales Representative 
Dan J. Finegan -Sales Representative l 

W. Hobart Booth -Sales Representative 

I. ! 

COpytlyilluu i:I tic: ,Ni 
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Hoffman Control to Roth 
Continued from page 158 

cans, randy bars and home movie 
screeds. 

Last year Hoffman posted roc - 
onl sales of $90,882,516, with a 

net profit of $1,052,761. This year 

first quarter earnings dropped to 
$794,933 or 32 cents a share from 
$1,233,916 or 53 cents a share in 
the previous year. flowerer, only 
4.8 cents of.this represented an op- 
erating profit, as .$623,155 was 
realized from the sale of the Hoff- 
man dry cleaning and laundry ma- 

BRING YOUR COSTS 

wllh 

the 

"SPEAKER 

OF 1HE 

'or 
"CONSOLETTE" 

Rmslacaa 4 to S WaRhymes at 
Ion N Your TI rt: costs. 

esa Wllh 
Install 

MachlM 
Can ImfNl 

l0' Nifh, 77' Wide, IS" Doan 

Centre) 
Control With Volume 

a OiuribufenhNs null Available 
a Wlde Saltation of Celors 

x., Waioht When Packed ter 
fhiPPinit N Lbs. 
WriN for Prl<a and LittraWn 
Today 

ll"PICTURE SPEAKER" 
11 and roo Ohm si 3.95 a 9 "x1Y' 

a Immetlla/e Delivery 

CALL HARRISON 71ISS 

REX 
COIN MACHINE DISTRIBUTING CORP. 

821 Sc. Salina St. Syracuse 3. NY 

_Phone 2-8255 

chine line to the \V, H. Nicholson 
Company. 

Roth indicates that his group 
plans to sell some of Hoffman s 

unprofitable subsidiaries and that 
"the company should climb back 
ultimately into a sound earning 
position. 

His Continental Industries, with 
plants in Westbirv, N. Y., and 
Miami was formed last summer by 
a merger of the National Vend- 
ing Corporation and Continental 
Car -Na -Var. 

Currently the bulk of Conti- 
nental's revenue crosnes from its 
operations, with the 16 operating 
subsidiaries accounting for some 
15,000 machines, mostly cigarettes. 
'l'Ire lino also operates food and 
drink venders and souse automatic 
phonographs. 

16 Subsidiaries 
Operating subsidiaries are in 

Westbury; Buffalo; South River, 
N. J.; Birmingham; Charleston. 
W. Va.; Dallas; Fort Lauderdale, 
Fla.; Miami; Los Angeles; San 
Francisco. and Santa Ana. Calif. 

But the potential of Continental 
seems to lie in the manufacture of 
vending machines. In 195.5 the 
company built a 35,000 square - 
foot plant in Westbury at a cost of 
$2,000.000. This spring a 35,000 
square -foot addition Was erected. 

Production has been almost es- 
elusively devoted to the Corsair 
cigarette machine, altho the come 
plmy is tooled up for its self -brew 
coffee machine. The firm tau also 
built some single -flavor pre -mix 
drink machines. 

Plans Unknown 
In light of the Hoffman pur- 

chase by the Roth group, Conti- 
nental's manufacturing plans are 
unknown.- The firm has probably 
the most modern plant in the alibi- 
matie merchandising industry, and 

ATTENTION, IMPORTERS: 
WE HAVE JUST PURCHASED A DIS- 
TRIBUTOR'S COMPLETE STOCK OF 

USED EQUIPMENT CONSISTING OF 
THE FOLLOWING: 

Seeburg M100A's, B's, C's, 

G's & R's 

Late Model AMI's 

Late Model Wurlitzer's 

Late Model Rock -Ola's 

Gottlieb & Williams Pin Games 

Bingo Games 

Arcade Equipment 

WRITE FOR COMPLETE LIST OF EQUIPMENT - 
IT'S ALL AVAILABLE for IMMEDIATE DELIVERY 

INEW PARTS INFORMATION FOLDER NOW AVAILABLE 
-SEND FOR YOUR COPY- 

Exdasivo GattIIab, Williams, Saaburg, Chisaga Cots,, Sons. and 
International Matoscope Distributers. 

T R1I,M1rI 
Remember 
NEW ENGLAND 

IT'S TRIMOUNT 

40 WALTHAM STREET 

IN 

BOSTON 18, MASS. 
Tel. Liberty 2 -9480 

CIVE TO DAMON RUNYON CANCER FUND 

it seems certain that the plant will 
continue to be lased for the manu- 
facture of vending machines. Ac- 
tually, the transaction does not .af- 
feet the Continental corporate 
structure. 

But it also seems certain that 
the Apeo line of cup drink ma- 
chines will be given a high pri- 
ority. The question is in the de- 
velopment of new equipment. Ilow 
Usk will be apportioned between 
Hoffman and Continental is not 
known. 

The action of the Roth group in 
taking over Hoffman is bound to 
result in greater emphasis on the 
Hoffman vending machine hold- 
ings, as Roth, Forbes and Hirsch 
are primarily vending people. 

This doesn't mean that. the Apeo 
subsidiary will be the most im- 
portant Hoffman holding, but it 
does mean that Apeo will cer- 
tainly not be a neglected member 
of the corporate family. 

PHONOGRAPH PLASTICS 
STRONG AND DURABLE -EASY TO INSTALL 

A. M. 1. SEEBURG 
I...pi, Meeel 100C - Hlf hly pole 

A Topa, 1. OI 

:.....;::11:1 
.shed <hrem tubes Ire 

Cantors, 1, prices Ola" tubed. 
BolfOm, L.' . 11.95 sel of í11.9i 

i Domo 7.15 
Model 1441!7.14! 

ICanton, 1. Or r 5.95 
Domes 13.93 I 

=rill. 
1. or r. E.93 

Morsel C -Chrome 
Pilasters' pr. 17.s0 

C GMan t.f5 Model 100 R.100J 
Bottoms, I. or r.. SAS Doer Side 4.10 I !ISa0.1701me}al MoeN t0Si 
fH11a br fewer Dome side 2.)S Center Dome 14.50 
pal'( Ot malhlna- Model Va00 

MODEL 1013 O NhlsinatN'eltannf Dome Sitle 1.70 
plastic IouWnb Model 700 Top Center, I. or r. 7.50 A I a to wt 10,00 i100 sel. wow ... 1.75 Lower sides, ee. S.S. 1700 sel. wow .. 1.11 / ROCK -CIA Replaces 

V3.1"1.?. 
ubbl tr r 

TERMS: 1.7 deposit, bal. tubes s l r c Available te tut MTiV, :lace C.O.O. or S.D. sa /ls Twistetl Roo sets, 4 I 
143}7Áa {, 1ía7, 7tH, Section guars Crece. All r 

curved 
clear -4 

117{ and 1pS. prices F.O.B. Chicano. curvttl celerctl ...(7.75 I 
$ MARVEL MEG. O 

2845 W. Fullerton Chlnóo 47, Illinois e (O. TEI.: Dlásns 2 -1421 

GIVE TO DAMON RUNYON CANCER FUND 

WURLITZER 

';:.x00 
Cente r Dome 13.45 
Dome Ends, ea 10.50 I 

Boffom Sieef, O 
xf o! 14.30 I 

MODEL 1500 

M.O.A. VISITORS e . . 

After attending the 
Convention, 

make FIRST your First 

order of business! 

See Chicago's biggest 
and finest display of 
games. Relax in the 
renowned "Coinmen's 
Coffee Room" -enjoy 
refreshments and First's 
famed hospitality( 

MEET YOUR FRIENDS 

AT FIRST'S 
GET-TOGETHER ROOM 

SUITE 
1628 ' 

{ 
-. ..`_.- 

MORRISON HOTEL ELMJE 

Everybody's Talking 
About 

EXHIBIT'S NEW 

Smart malariahi pue workmanship by the Industry's 
Leading Menurecturer of Coln O a Pool 
Gomm, Sim 41 "s77 "x77 ". Complete will; 15 

numbs,. bells. cue ban, rack, Pte bottle and 
Inrtrerfien Pollen far all types of gem 

JUST COMPARE! 

Exclusive Distributors for 
EXHIBIT In Illinois and Indiana 

CHICAGO COIN 
SCORE -ALINE $291 

*HOLLYWOOD I25 
*STARLIGHT 135 

FIREBALL 125 
TRIPLE STRIKE 225 
CRISS (ROSS BOWLER. 135 

*Indicates Match Play 

UNITED 
Dl. VENUS $225 
MARS 195 
MERCURY 155 
SPEEDY 135 
SHUFFLE TARGETTE 135 
SUPER 106 RAME 75 
POOL ALLEY 195 

KEENEV 
CHALLEMOR Sill 
BIKINI 75 
CUM IO -KAUEN 50 

BALLT 
AK BOWLE $345 
OKI MEDAL 195 SHOOT THE BEAR 

BINGOS 

Mut. LORD'S PRAYER WIRE 

Mul. K. 0. CHAMP $325 
C. C. TWIN HOCKEY . 265 
Wms 6 PL. ALL STAR.. 185 
C. C. STEAM SHOVEL .. 185 
Gen. 2-PL. BASKETBALL IRS 
Mut. TURCO 17S 
Wms. SIDEWALK ENGINEER 150 
C. C. BASKETBALL CHAMP 135 
C. C. 4-PLAYER MAY 145 

(ap. MIDGET MOVIES 125 
Evans SUPER BOMBER 115 
Evans BAT ASCORE 105 
TELEOUIl w/ Film 00 
Nul. ROCK 'N' ROLL 85 

Wms. QUARTERBACK. 85 
Wms. R. WORLD SERIES 85 

SI BATTING PRACTICE 75 

Amuse. BOOMERANG 65 

BIG SHOW .... $570 
DOUBLE HEADER 470 
RITE CLUB 450 
BROADWAY 375 
GAYETY 115 
PALM BEACH SS 

SPOT LIGHT SS 

BRIGHT SPOT SS 

EliEl 
GENCO 

STATE FAIR 

WILD WEST 

SKY GUNNER 

EXHIBIT 
JUNGLE HUNT 

JET GUN 

DALE GUN . 

UNITED 
BONUS GUN ... $145 
CARNIVAL 

5350 
265 
125 

$415 
110 
55 

SEEBURG 

SPECIALS! 
POOL GAMES 

ehlCNn 
DAN roo$ 549 lxh. iLANISN 
POOL se "h. SKILL t" N 

Wms. DIAMOND scow iE 
ehlCNn 

CMCoie ADVANCE 

185 

5135 

NEW 
United PIRATE GUNS Co Coin 

STEAM 
hìcaf 

SHOVELS 

DAVY CRO 
Wn<Co 

KlTTi 

TAer 
Ph.e Nr 

eIN Ae.sl 

GOTTLIEB 
HAR30R LIGHTS .... $110 
SLUGGING CHAMP .... 190 
GUYS d DOLLS 95 

SKILL POOL 75 
CHINATOWN 75 

WILLIAMS 
SPITFIRE 5125 
THUNDERBIRD 125 

GRAND CHAMPION 95 
FOUR CORNERS 80 
DEALER 75 

SILVER SKATES 15 
DIS( JOCKEY 75 

GUN CLUB 75 
SHOOT THE MOON 65 

CHICAGO COIN 
BLONDIE $265 

"FIRST" IN 
LONG BOWLERS! 

`H "AG COIN'S ° BOWLING 
LEAGUE 

I I' 8"- 
14' 8"- 
20' 8" 

*HANDICAP 
FEATURE 

*REAL 
GUTTERS 

* MECHANISM 

IN RACK 

RACK 

Exclusiv Distributors for 
CHICAGO COIN in N. Illinois and Indiana 

SLATE 

POOL GAMES. 
pines! onairlenee .ta 
model ourcnpar poet rsblee 
with nrantlnw elet[ foes 
Ins(ocat7e ".s7" Ready 
per .... ONLY $1 1 S COMPLETE 

FINEST SLATE TOPS 
R aaUlerlOn {he ]7 "e4 { ". Ruiner t 
back.' billiartl cloth Jumbo P .= s61, 
evmp.ra 

COIN MACHINE 
EXCHANGE, INC. 

CwIC,GO 77. ILUNOIS D44,-,, 7-0500 
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E m ire Names 

MINTER'S CONVENTION SPECIALS # p 
iWURLITZER 1700 $525.00 t Pete Stringer 
pSEEBURG HFG 625.00 / To Sales Post 

g 
SEEBURG V -200 745.00 

And Many Other Models Priced RIGHT! 
5 

; CIIICACO -- Cil Kitt, Empire 

5 
Fred Minter ii Coin Machine Exchange president, 

All Machines SMam-Cleaned and Reconditioned. 
Terms: 2.5% Deposit, Bolan$. C.O.D. 0 announced the appointment last 

GATEWAY DISTRIBUTING CO e 

3622 
w. "e°h O week of Pete Stringer as sales rep - 
Ay resentative. Stringer Will cover 

h k 2-1214 
Chicago 47, rely 

noise Wisconsin and Indiana, and Phone: Dickens ens - 4 i _ am.. -4. 
11N1111WH111111111 

AMERICA'S LEADING MANUFACTURER 

S u N- G L O 

Powdered 
Wax 

Pucks 
Products 

for 
Shuffleboards 

!Sun -Clo Patent 27042111 
, 

w 
Paste Wax 

Laboratory and Field Tests 
Prove Sun -GIo Best 

SEE YOUR LOCAL DISTRIBUTOR TODAY! 

Combination 

Sun -Guo Shuffleboard Supplies, Inc. 
- -- MANUFACTURERS J 

Score 115 HECKEL ST. BELLEVILLE 7, N. J. 
Boards Phone: Plymouth 9 -4474 Super Glide 

1111411111 NtiNti1N 

ONLY THE BILLBOARD - 
omens, ester -.B erweeta¡eaeent w member of fie 

AUDIT MEAD OF CRiCIiIATlOIÖ. 

will work in coujunctiou with Jack 
Burns. 

Stringer was formerly with 
Wainsutta Textiles and Sealy 
Manufacturing Company, Chicago, 
in sales promotion. 

Kitt said that Stringer's appoint- 
ment is in line with Empires ex- 
pansion program to further serve 
the needs of operators. Kites sales 
staff nos' includes Joe Robbins, 
sales manager, Blírns, Dusty Hol1- 
bein, and Stringer. 

Watson Produces 
Weightlifter for 
Op Route Trucks 

EMERYVILLE, Cali!. --H. S. 
\Vatson Company is producing the 
Watson Weightlifter for half -ton 
pick -up truck that will enable a 
lone music or games operator to lift 
as much as 650 pounds mechani- 
cally into a truck. 

The Weightlifter fits on the 
truck's tailgate mid is winch oper- 
ated with automatic load brake. 
The gate platform may be loaded 
front either side or the back. A 
company representative said that 
the device can be installed in less 
than four hours and sells for less 
than $250. 

The company is located at 1316 
67th Street here. 

THE MOST OUTSTANDING ACTION 
of the show . . e 

OUR SENSATIONAL Bowling Alley 
CONVERSION KIT 
See it in use on a converted shuffle alley at 
the M.O.A. Show, Hotet Morrison, Chicago, 
May 19, 20 and 21. BOOTHS 69 and 70 

Convert all your low income Shuffle Alleys to 

High Profit Bowling Alleys 

Convert 8 or 81/2 ft. 
shuffle alley in a 
few hours 

Diagrams and in- 
structions with kit 

Fits most 8 or 8Y2- 
foot shuffle alleys 

Kit 
Includes: 

Ball lift 
(motor driven) 

3 Rubber Balls 

Chrome- Plated Ball Return 

Roll -Over$ for Playing field 

IMMEDIATE DELIVERY 

I YEAR 

EMOtdttt.IEI 
guarantee 

FOOL -PROOF 
BALL LIFT! 

'/t dep., bal. C.O.D., f.o.b. N.Y. 
Shipping Weight 60 Lb,. 

8 Ft. 

CONVERSION KIT 

169.50 
8'h Ft 

CONVERSION KIT 

Only $5.00 Mote 

WEST SIDE DISTRIBUTING CORP. 
612 Tenth Avenue, New York 36, N. Y. Circle 6 -8464 

RECONDITIONED EQUIPMENT 
Here's this week's offering on our reconditioned game that we have in 
stock, ready for prompt shipment. All have been thoroughly reconditioned, 
rails scraped and lacquered, new cards installed, cleaned inside and out 
and ready far location. Try one or more of our games and you'll know ...h, 
our customers keep coming back time after time. 

BIG SHOW $550.00 BEAUTY $ 60.00 
NIGHT CLUB 410.00 PALM BEACH. 60.00 
BROADWAY 365.00 MEXICO 60.00 
GAY TIME 200.00 PIXIES 115.00 
GAYETY 105.00 STARDUST 225.00 
VARIETY 115.00 TRIPLE PLAY 125.00 

WRITE, WIRE OR PHON! r =' ìttt 2 FOR PROMPT SHIPMENT 

H.M.BRANSON DISTRIBUTING COMPANY 
811 E BROADWAY Phone: Juniper 11343 LOUISVILLE 4, KENTUCKY 

EXCLUSIVE DISTRIBUTORS OE ROCK -OLA PHONOGRAPHS AND BALLY GAMES 

CASH IN NOKI 
RACK POOL PLAYFIELOS. BUMPERLESS- IMMEDIATE OILWERT 

fretRegular Slee -32 "x48 ".. $24.50 Veins Site- 32 "K66".... S34.50 

Specify Style 
No. I -Holes away from cushions for rebound play No 2 -.0185 clore to rolls 

1/4 -HOLE PLAYFIELDS AT SAME PRICE 
NO VOPLV BEGS, equppstl with Imp real Ruabe rback Bed Cloths. 

FREE: With each playfield. Deluxe Cue Ball, 21 ¡ ", and TrianRl<. 
1/REGULAR STYLE BUMPER POOL REPLACEMENT PLAYFIELOS 

NOVOPLY BEDS, equipped with 'moor'. Rubber-back Bed Cloths 
Available In 2 or 3 halo $22.95 

SLATE TOP PLAYFIELDS, BUMPER POOL -2 or 3 HOLE 
Regular Sire Nt :Vi" -each 564.50----4 most 557.50. Covered with Imperial Slats Bed rat :41r with 

suavest. 
Elasfie Por'.. 

For Rack Pool Slats Tops or Kln9 Sim. Prima on R.qucat. 
No. 1 Grade Bumper Pool Cues. 48 ". $36 val., Special Price, $26.50 cis. 

Solid mahogany butts; white points with tips. You can't buy better cues. 
No. 2 Grade Bumper Pool Cues. 48 ". $27 val., Special Price, $24.50 dx. 
4- pronìned butts. This is a real saving for top-quality cues. Don't 

foul yourself up with cheap cues . . oust ill last Twice es long. 
No. 3 Grade Cues -Special- Price, 517,75 par dos. 

RI ;sT BUY 1.1)ií TUI: 110 si;'t 
1/ARAMITH ROTATION POOL BALL SETS -MOA SPECIAL 

1/13 -Ball Sets for 6- Pocket Tables, 21V," Nos, 1 -15 $29.00 
1/10 -Rail Set, for Skill Pool Tables, 5V," Nos, 1 -10 519.75 
FREE: KELLY POOL BOTTLE AND SET OF PEAS WITH PURCHASE OF 

EACH SET OF BALLS 
Rule cards and Instruction sheets packed with each set. 

Deluxe Cue Balls. 014" Each 52.50 Ball Racks, 10 Ball Each 51.50 
15 BaN Each $1.85 Regular Cue Balls, 2 1/4" Each 51.95 Kelly Poel Bonin Each 51.50 

TALLY BALL SETS (Peas,. 1 -10, Per Set 65E. 1 -15. Per Set 75t. 
For Top quality Bumper Poe Supplies -Every Item You Need Write for Our Sp9ciH Priu Liit for Bumaer 'st Supplied 

TERMS: 2S °ó Deposit on C.O D Ortla n: prepaid Grdlft 7 >o Cash Oracount 

MARVEL Billiard Supply Compaq 
1604.06 W LAKE ST CHICAGO 12, ILL. Phonn: MOnroe 6.8855 

IMMEDIATE DELIVERY 
UNITED BOWLING ALLEYS 

SHUFFLE ALLEYS ARCADE EQUIPMENT 
75 Bally ABC write Atomic Bomber ...1173.00 Muto. Cere Venders ss000 
25 Un. Regulations Write Auto Photo 1495.00 Muto. Photomet ... 730.00 

Muto. Lord's 
S Mee 

emcl t vu,,.; ..0..00 B+IIy 
OH !1100 writ. for complete list. e+lloenomet ]95.00 

] P1 basketball ]73.00 
COUNTER GAMES Reem.r.n9 75.00 

Coon Hun} 100,00 
Got. Grippera $ 25.00 C.C. Hockey 75.00 
Memory Grippers. 25.00 Champion Hockey I25.00 
PepUD 15.00 Chnler pollard 
Kicker i Catcher, C.*2 BHI . 83.00 

now 57.50 C.C. GMen Ha <ka. ]95.00 
ABT Challengers ]9.50 Dale Gun f0.00 
AST Target Skill ]9.50 lvani BN -A -SCOW 145.00 Ca,t Alum, Stantlf l.00 Flail Hockey ..... 575.00 

RIDES Ga I Cluerterbmk ]:5:0000 

Bally Space Ship $775.00 
Genco Ohamplen 

B ally Model T Ford, 6vard :75.00 
n!w Write Nerva rd Motel 

B ,IV Motorcycle, TYpe1 

.in. Cow 775.00 
Wma. Jel Fifer ]7 S. 

7$5.00 
K.G. y' F.S. 150.00 

775.00 
Keeney' Air Raider 150.00 

Palomino Hors. 795.00 K.enay Submarine 1]5.00 
See -Sw 275.00 Ln. A houe .. 77.00 
Dontl Duck 275.00 LMere., 75.00 
Rudolph 

al 
the Rein- Knotty Peeks ]5.00 

FOtlUs 
er 

HOf31 Mer ry - 
2 

iv9.o00 o 

Mideet Moves 175.00 

P c°te ñ 0 MUSIC 
Sei, T.V. Rid. 795.00 secoure e 5410.00 

CIGARETTE MACHINES seeburq 700V 745.00 
Lehigh 17 Col., now 5235.00 ses0u rg 100 Wall - 

Eastern 17 Col., new 319.30 boxes, env Ilnish 79.30 
Eastern 77 Col., now 719.30 AMI Model A 75.00 

USED AMI Model C . 135.00 
AMI Model 0.80 775.00 

Mercury 
National 

Col..... 150.00 AMI model E 170 795.00 
National 970 95.00 Wuriifrer 1400 .... 163.00 
National 950 110.00 Wurlitrer 1300 .... 195.00 
National 9 M 180.00 Wwurlit7 1600 .. 

es.00 urnrser 
er 

luo .. 
14. 

L ehigh 17 Col 
,150.00 0 

px e 
o 
co1. 

Px , col. 

EleE 
lecctho 1 

co 
95.00 

ro 10 l 17!.00 

CINDY VENDORS 

Mìlls S Col. s 45.00 
U- Select 35.00 
Vendan, e Col 95 00 
Stoner'$ 6 Col 110.00 
DuOrsnier 8 Col., 

new ]35.00 

6.Pockat Pools, Valley 
or Fischer, regular or 
with slats Call us for 
semi& prices. 

Prayer Write 
Vto. VOlce 
Recorder 173.00 

Oncle of the Sph,nz 
wnh cares 1se.00 

Parlenm9 
pit<h'm A eYm .. 175.00 

POD 
gts"r Gun 293.00 

Ni 65.00 
Gene* Rifts Gallery 175.00 
Silver Bullets 125.00 
Shim Bruch Up 95.00 
shoe shin. lso.00 
!x. shoory Gallery u7s.a3 
Sidewalk nglimer 173.00 
Skill lump ........ 45.Oe 
Silver Gleam ]]5.00 spetr BembsHe 150.00 

Keeney Sportsman 195.00 spear. the Oraeen lu.00 
Untle n.e R,Itlet .. 115.00 
Foot Vibrator . 150.00 
Genco Wlle Wett ]50.00 
Wm9. CraM Wrlt. 
Zodiac. new 793.00 
Zlneo .. 65.Oa 
2eaf.e venaen {9.59 

BINGOS 
a*T °= or wir 
ut Ier rock - bottom 
price{ On the I,. 

BIG TINES 
BROADWAY 
BEACH BEAUTY 
BRAZIL 
CARAVAN 
DOUBLE HEADER 
KEY REST 
MIAMI BEACH 
KITE CLUB 
PARADE 
PIXIE 
STARIETS 
STARDUST 

ISO 2Sr COIN -OPER 
ATEO RAO105, 
FLOOR MOD. $13.00 

WURLITIER 
DISTRIBUTOR 

CI,CV(I,AND C0 MACHINE EXCHAN 
2029 PROSPECT IVE.. CLEVELAND 15, OHIO 

All Phones: Tower 1.6715 
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Juke Taxes Up 
Continued from page 155 

210 At NAMA 
Continued from page 158 

Wurlitzer Sales 
Continued front page 153 

Spokane. There is no city tax 
or license on juke boxes. 

Tacoma. The city licenses and 
taxes on juke boxes are as follows: 
Operators, $250 per year; loca- 

tion, $5 per year, and machine, 
$$ semi -annually. 

WISCONSIN 
Milwaukee. An operator's an- 

nual license fee is $200. 

Cleveland Coin 

Machine Exchange, Inc. 
Valley Manufacturing Distributor, 

Pro.pect Ave. Cleveland. Ohio 
To. 1-6715 

Write for prices. 

KIDDIE RIDES 

FOR SALE 
Bally Moon Rido $130.00 

Atomic Jet 125.00 

lane Merry -Go-Round 275.00 
Harvard Metal Typer 250.00 

In operating condition. 
All parts complete 

Terras - FOB Chieeoo. 1. 3 Crti lied 
Deposit, Balance COD or Sieht Draft. 

* * * * 

Vt. ANTED! 
Full Size Ponies 

Fire Engines 
Model T'a 

Specify Manufacturer, Type, 
Quantity and Condition 

KIDDIE RIDES, Inc. 
2557 W. Noah Are., Chlrago 47, III. 

Dhow ADmilage 68180 

Miller Automatic Sales, Louisville, 
and Bernard Kiley, Airport Vend- 
ing Service, Chicago. 

Cocktail Party 
Registrants and their wives were 

guests of the Austin Packing Com- 
pany that evening at a cocktail 
parts and buffet. 

Friday evening Tenco threw a 
party for operators at its enter- 
tainment suite. Dave Hampton and 
Pere Arnsten were hosts. Dean 
Milk also entertained informally in 
its suite. 

Pat Mahoney. of Rowe, enter- 
tained a delegation of operators at 
the 'l'op Club. Ile was joined later 
by Paul little. of Pepsi -Cola, who 
arrived with a group of drink op- 
erators. 

Blue Sky Guilty 
Continuerl frone page 158 

in the sale and distribution of 
vending machines. 

The specific count tinder which 
Schaefer was found guilty was in 

regard to dealings with Elgin \V. 
Sanderson, f u,ucorrl, N. If. 

The general nature of the 
cl,arges had to do with false mid 
fraudulent advertising of potential 
Profits tai be derived'froui vending 
machines that were actually non- 
existent. 

SEEBURG 20 SELECTION 

WALL BOX CHANGED OVER 
10c. 3 for 25c. 510.00 

3020 Wuditser $ 5.00 
2 Vendor Coin Changers 65.00 

PINBALLS 
Cold Star 5145.00 
Stage Coach 155.00 
Gypsy Queen 165.00 
1717 Rock -Ole Steppers . 30.00 
AMl A's-no broken plastics . 75.00 

We are distributors for Rock.Ola. 

HALLGREN DISTRIBUTORS, INC. 
1626 3rd Ave. Moline, Illinois 

Phone: 4.6703 

Nvant, 
I wont. v.t. to be without; to lack; 

to require; to need; to long for -v.i. to be deficient; 
to be tacking; to be absent where required; to be 
in want. 

With all clue respects to Mr. Webster's dictionary 
words alone can't tell you how much we need 
equipment . . . (we've got dollars waiting to 
show you were sincere!) 

BALLY BINGOS 
Beauty 
Big Time 
Double Hearer 
Dude Ranch 
Gayety 
Gay Time 
HiFi 
Ice Frolics 
Miami Beach 
Palm Springs 
Surf Club 
Variety 
Yacht Club 

WILLIAMS 
Disc Jockey 
Four Corners 
Fun House 
Hong Kong 
Hot Diggety 
Smoke Signal 
Three Deuces 
Tim -Bue Tu 
Twenty Crard 

MUSIC 

Rock -Ole Comets 
Wurf. 150on's 
Wurf. 1550Á's Hawaiian Beauty 
Seeburg B's. BL's. C's. R', H:t 'r`: R,,, 

60TTLIEB PINS 

Arabian Knights Jockey Club 

Auto Race Jubilee 
Chinatown Lovely Lucy 

Classy Bowler Marathon 
Coronation Mystic Marvel 

Crossroads Niagara 
Daisy Mae Pin Wheel 
Derby Days Poker Face 

Diamond Lit Quin tells 
Oragonetle Queen of Hearts 
Easy Aces Quintet 
Flying High 

Raintow Sea Belles 
Four Bells 
Four Stars Skill Pool 

Frontiersman Sfuggi^ Champ 

Cold Star Swihern Bello 

Grand Slam Stagecoach 

Cteen Postures Super Jumto 
Gypsy Queen Sweet- Add -A -Lin 
Happy Days Tournament 
Harbor Liles Twin Bill 

Wild West 
\y.shing Well 

Send Unlimited Dualities of Each ... We'll Take All You Have 

LIT.: EXPORTEASI ODDER ALL NEW BALLY EQUIPMENT NOW. (ABLE ADDRESS: INAMCOM 

INTERNATIONAL SCOTT CROSSE COMPANY 
k t SCOTT CROSSE COMPANY 
j_ 1423 SPRING GARDEN STREET. PHILADELPHIA 30. PA 

Rittenhouse 6 7112 
'te... 

Branch: 819 821 Lackowenno Ave.. Scranton, Pa. 

B3cNSlre Dist. ter Billy Is E. Pa. and Radi 01a Is E. Pa Io. *soy and Dol. 

lower net earnings figure Were 
higher labor and l oaterial costs, 
starting costs at the Corinth plant, 
non -recurring expenses and provi- 
sion for a government renegotia- 
tion refund. 

golfing added that business gen- 
erally is somewhat slower this 
spring than it was a year ago. 
"Nevertheless we expect du results 
for the fiscal year ending March 
31, 1958 to be satisfactory." 

REGULATION 

6- POCKET 
POOL 

WRITE FOR QUANTITY PRICES? 

S & K DISTRIBUTING CO. 
812 No. Broad St., Plrlladt4bla, Pa. POplar 5 -6384 

CIVE TO DAMON RUNYON CANCER FUND 

FISHER 
BALLY 

EXHIBIT 
EL DORADO 

BIG CHOICE OF .i 
DEALS YOU 

CAN'T BEAT! 

WANTED- 
WILL PAY CASH $$$$ for these Bingos 
if they are reconditioned and prepaid to 
Boston. 

KITE CLUB & DOUBLE HEADER $300 

BIG TIME & MIAMI BEACH 100 

VARIETY S GAYETY 45 

HIGHEST PRICES PAID for 
SHUFFLE ALLEYS- GO,TLIEB 

and WILLIAMS 5- BALL51 

MUSIC CLOSEOUTS 
Write- Wire -Call 

8 WURLITZER 1800's 
10 WURLITZER 1700', 

-KIDDIE RIDES - 
BALLY CHAMPION HORSE $450 
MERRY -GO- ROUNDS 

(Lane, Lee, etc.) 400 
BALLY SPACE SHIP 225 
SEE SAW 195 
SCIENTIFIC TV RIDE 195 
BOATS 225 

CLOSEOUTS GENCO DAVEY CROCKETT UNITED PIRATE 

NEW GUNS I WILLIAMS CROSSFIRE GENCO CIRCUS 

298 Lincoln St, Allston 34, Mass. 

Algonquin 4 -4040 

Exclusive distributors fo, '7Z " 
WURLITZER -BALLY- EXHIBIT -CHICAGO COIN 

8 mope 
REASONS 

WHY THE 
NEW 

c,is11P qN 

6- POCKET POOL 
; Is Your BEST BET YET! 

* New! Interior "Aluminum Rail "" 
Ball Return! Ne clog, No Jool N, Service 

Colhl Self- electing - foreign objects foil right rhrul 

* New! "VALLEY -VUE "'Boll 
Receiver! Built -in see -thru container 

permits identification of bolls pocketed, No 

orgumeoH! Foster play) 

* Genuine Billiard Balls and Billiard Cushions ! 
* Choice: Double lee or Singt 25e Chute 

* All -Wool Billiard Cloth- Rubberised Back 

* Exclusive "Easy- Count" Scoring Dial 

* Hord White Maple Roils 

* Durable Plastic Speckletone Finish on 
Apron and legs 

Ask the Man Who Operates 
Valley -the Tables of 
"Cadillac Quality"? 

VALLEY MFG. CO. 
023 Merton Ave., Bay City, Mich. TWinbreok 54587 
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IMMI1111M11 
E1fC M FACTORY DI$TBIMO*$ 
AMI - CHICAGO I; OIN -GE COE>á*AR 

ARCADE 
o.nre clrcu. aun ora 
Canco State Fair 5550.00 
Canco OevY Cre<keM 
Oenco auertrback (New! 
Gen Chion Baseball 
Wm.. 

ro 
Four 

am 
Be 
p 

Grnco 816111 baseball 
Gente Skill Ball 
Dance Deluxer Skill ax11 15!.00 
Ganso Deluxe Skill {all 245.00 

Kink 1 Swat 515.00 
Chi Coin 50i gall 100.00 
Round 1h world Traitor 425.00 
{erl Lane Marry -Go- ROUnd 203.00 

SPECIAL 
AMI G -200 

WRITE FOR PRICES OR CALL 

ata 
ARCADE 

Kiddie Whir. 5350.00 
Bronce 315.00 

CAI Coin OerbY 100.00 
Chi Coin ull's -Eye {rsebll 17000 
Chi Coin Sleem Shovel iNwi Write 
Wens. crane write 
Wme. Sidewalk Engineer 150.00 
Chi Coin Twin Hockey 273.00 
Ex. Ringer Ball 200.00 
Wms. safari 273.00 
K.O. Fighter 303.00 
Monkey Climb 313.00 
Sel Shot Basketball 24300 

ts DEPOSIT WITH ORDER, 

BALANCE C.O.D. OR SIGHT DRAFT 

OIN MACLAI 

2:113 P3ylle k're. Gle'reland 11, OLh .S!}pgmT l '1;i!)II 

when answering ads . . . 

Say You Saw It in The Billboard 

!Exhibit Bows 

Gun, Bowler 
CHICAGO --A new type of gun 

game and a bowling gaule con- 
version piece by Exhibit Supply 
Company are being unveiled to 
visitors this week at Ille Music 

'Operators of America show here. 

Pop -Cuit Circus, Ille new gun, 
shoots a ping ¡mug ball projectile 
at bobbing and stationary targets. 
Cuit operates off of an air com- 
pressor. Cabinet is designed along 
the lines of a pinball gaine, a 

large plastic hood encoug3assing 
the shooting area. 

Tru- Bowler, the howling gaine, 
consists of a cabinet conversion 
which utilizes the mechanism and 
head of a shuffle bowler. Cabinet 
is built lose to ground, and uses 
a larger 4ti -inch ball. Ball is a 

Brunswick "duck- pin" hype. 

SPECIALS 
FROM SHAFFER 

TO YOU.. . 

: SEEBURG 3W1: 
". 100 Wall Box Special : 

Chrom Cover. 

Nw Button. 

Completely Recendilienad 

Nw Instruction Plates 

Genco's Newest 
SENSATION 

"GYPSY 
GRANDMA" 

l WORLD'S MOST COMPACT 
"Moving Grandma" 

Fortune Teller 
Location Space -No Problem 

Only 24' x 46" High 

FORTUNE TELLER 

MOVES1 
SHE BREATHES! 

SHE ANSWERS QUEST 
/O 

S'' e1 FO 

NSe 

RrHES 

THE FIRST OF ITS KIND 
IN THE HISTORY OF THE 

COIN MACHINE BUSINESS! 

Grandma actually lifts your 
fortune card with lifelike 
fingers, waves and delivers 
card so realistically -she's 
almost human! 

STIL StRÓÑG! "CIRCUS" 
Rifle Gallery 

Featuring 
Mysterious "CRAZYBALL" 
and "SAD SAM" Targets 

Now Delivering - 
LOWEST PRICED 6 -HOLE 
ROTATION POOL TABLE 

on the market today 
Complete with finest áccessories 

DAVY CROCKETT 
The ONLY JUNIOR SIZE Moving 

Target Rifle Gallery 

MFG. & SALES CO. 
2621 N. ASHLAND AVE. CHICAGO 14, ILL. 

i 

HFIOOR 

HF100G 

M100C 

M100B 

$49.50 

SEEBURG 

M100A 

WURLITZER 
Model 2000 (200 Sel.) 

Model 1800 

Model 1500A 

Model 1400 

Model 1250 

$725.00 

625.00 

525.00 

425.00 

225.00 

$845.00 

625.00 

229.50 

149.50 

129.50 

G -120 

F -120 

E -80 

Model C 

Model B 

Model A 

AMI 
$695.00 

550.00 

350.00 

109.50 

89.50 

69.50 

* Mechanisms Completely Overhauled and Tested 

* All Worn and Defective Parts Replaced 
With Brand -New Parts 

* Amplifiers and Tone Arms Reconditioned 
or Replaced 

* Cabinet Refinished and Plastics, 
Glass Replaced Where Needed 

WRITE FOR ILLUSTRATED CATALOG 

haffer °m ANY 
In the Coln Machine Business Over 25 Years 

Columbus. Ohio Cincinnati. Ohio Indianapolis. Ind. 
849 N. High St. 1200 Walnut St. 1327 CaDnol Ave 

A %min.te. 4 -4614 MAIn 7.6310 MElrose 4 -3571 
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LI IIII I1111111111111I1I I II I I lI111111I111111I I1111I111111111111111111111I II111111I11I1I I111IIt1I11' 

NOW DELIVERING . 

*BALLY A.B.C. BOWLING LANES -14 & It 11 t - 

*ROCK -OLA PHONOS -so, 120 & 200 Selection 

CALDERON DISTRIBUTING, INC. 
450 Massachusetts Avenu Phone: MEIros 4 -0468 Indianapolis, Indio. 

T11111111111111111111111111111111111111111111111111111111I11111111Illllllllllllllllllllllllllllllt: 

Call or sprite us for best prices on thoroughly 
reconditioned It model phonos, pinball. and games. 

CHALLENGER PISTOLS, $19.95 
Coln Operated -Reconditioned -Rady for Location. 

READY FOR LOCATION -Isl COME, Ist SERVED! 
<k,. KIDDIE RIDES -COIN- OPERATED / Exhibit's Ble Bronco Wrltel ROCketaKldtlle Ritles 45e1.50/ / Ravel %vt Rlde e15a.Da Exhlbir'a Ster Shooline Gallery.. e5Á6 

O 
ChnC n Su...mist, 

d Vender 
i...óó 6n"dSky 

aGu nor i.: 
Round the world Trainer write And Many Other Devices 0 

KIDDIE RIDES ICain Operatad) Wo Buy -Son -Trade 
Send us your list and requirements. 

Export Inquiries Invited All Prices F.O.B. Chgo All Phones: Uptown 8 -1369. / 
CAROUSEL INDUSTRIES, INC., 2645 W. Lawrence Avenue, Chicago 25, Illinois 

Rosen Gives You REAL Buys 

SHUFFLE ALLEYS 
All Star Team Miami Shuffle 5100.00 Triple Strike ....5175.00 

Bowler .......$395.00 Ringer Ball 350.00 Rainbow 125.00 
14 -Ft. Bowling Royal 75.00 Roll -A -Ball 475.00 

League 795.00 United 6 Player . 35.00 Skill Ball -2 Pl.. 350.00 
Chief . 75.00 Skee Ball 295.00 Blinker Bowler .. 225.00 
Clover 35.00' Star Bowler .... 35.00 united 14-F1. - 

Criss Cross Bowler 95.00 Starlite ... . 100.00 Bowling Alleys. 795.00 
Criss Cross Target 75.00 Super Frame Ailey 100.00 

Championship Crown Bowler ., 75.00 United Torgotte . 95.00 
Bowlen, new.. 475.00 Delight 25.00 Ten Frame Bowler 35.00 

Double Core .. 35.00 Ten Frame Double Derby Pool. deluxe 125.00 
Feature Bowler ,. 95.00 Score ... .. 45.00 United II th Frame 125.00 
Fireball .. 150.00 Chicago Coin Tour- Flash Bowler ... 125.00 
League 100.00 nament Ski Ball. Write Hollywood Bowler 175.00 
Match Pool 95.00 Triple Score .... 25.00 Clipper 175.00 

!.3 With Order, Balance CO D. 

WIRE PHONE WRITE 
Send for Complete Lists. 

DAVID. ROSEN 
ESCI sire. A Dist: Ea. Pa., 

855 N. BROAD STREET PHILADELPHIA. 23, PA. 

PHONE: STEVENSON 2 -2903 

$51.50 

SEEBURG 

`lU tut, c 
WALLBOXfS 

CHROME COVERS -I00 SELECTIONS 
Special Vol Prices 

SEEBURG 
HF100R 5725 
HF100G 625 
M100C 500 

WURLITZER 
1700 $525 
1500AF 295 
1400 175 
1250 145 

TERMS: % DEPOSIT REQUIRED 

Reconditioned -Davis Guaranteed 

New Selection Buttons -New Instruction Plates 

Income can be doubled in many locations by 
adding 100- selection wallboxes 

WURLITZER WALLBOX SPECIALS 
5204, 104 Selection $19.00 

5204A, 104 Selection 35.00 

5205, 104 Selection 45.00 

5206, 48 Selection 35.00 

4851, 48 Selection 25.00 

4820. 48 Selection 19.00 

3020, 24 Selection 9.00 

Ji5 
DISTRIBUTING 

Exclusive Seeburg Distíibvtors 

738 Erie Boulevard East, Syracuse 3, N. Y. U.S.A 

Cable Addts*: "DAVDIS" Phone: GRanite 5.1631 

YOUR AMERICAN RED CROSS IS ALWAYS THERE AFTER DISASTER STRIKES 

GOTTLIEB'S r' 

A Terrific New Idea to Attract and Hold Player Interest . . 

ROTO- TARGETS! 
Hitting Roto- Targets lites cards in lite box for Royal Flush. 
Complete Flush lites targets for special score.. Holdover 
feature carries lighted cards -from game to game. 

Scoring Rollovers i- 2 -3 -4 -5 Relights One of 5 Rollovers 
for Special. 

V All New Match Feature for Extra Play. 

+ Super- Powered Flippers Shoot Ball Up Field at 
Roto- Targets. 

Available with Twin Chutes. 

High Score to 7,900,000. 

V Plus All the Standard Gottlieb Play 
Features! 

Subject to 

AMUSEMENT TAX 

Only! 

o ,4etnent pin+uctQQ ` 
aTrf a4 111er44"aKif /lpC Go54:' " !1 

1140 -50 N. KOSINAlt AVENUE CHICAGO 51. IHUNO15 

ALL GOTTLIEB MACHINES ARE EQUIPPED WITH NATIONAL SLUG REJECTORS 
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SEEB 
; M100A 

: E'- 
MH100A 

CONVERSI 
TO 331/3 RPM 

CBZCOi11 F.O.B. Los Angeles. 

CALCOIN CORPORATION 
11167 W. Pico Blvd. Los Angeln 64. Calif. 

Affiliated with D. W. Price Corp. 

YOUR AMERICAN RED CROSS IS ALWAYS THERE AFTER DISASTER STRIKES 

AMI Show: 
Miami Ops 

MIAMI -Bob Norman, Miami 
branch manager and Ron Hood, 
headman of Southern Music Com- 
pany, Florida AMI Distributors, 
were hosts at the showing of the 
new model "H" recently. 

Among those attending were: 
Mr. and Mrs. Joe Isseuberg, Joe 
Isseuberg Music Company; Mr. 
and Mrs. Willie Levey, Mellow 
Music Company; Ray Sanders, 
Keys tending Company, Marathon; 
Mr. and Mrs. Erl Mercer, Orange 
Blossom Amusement Company, 
Homestead; Mr. and Mrs. Murray 
Michaelson, Mr. and Mrs. Charlie 
Cooke, of Continental Music Corn- 
pany; \L. and Mrs. Harry Ziman, 
Acme Music Company; Walter 
Wheeler, Supreme Service Corn- 

; pany; Max Lebow. Automatic 
Equipment Company; Jim Manning 
Manning Music Company, West 

? Palm Beach; Mr. and Mrs. Sam 
Isseuberg, Sam Isseuberg Music 
Company; Mr. and Mrs. Sam Mc- 
Connell, Stuart Amusement Com- 
pany; Stuart; Mr. and Mrs. Bob 
Townsend, Town Amusement Corry 
papy; Mr. and sirs. Harold Carson, 
Juke Box Company. 

SPECIALS 
Chl Coln 6 PLAYER 

SKI BOWL $395.00 
Genco 2 PLAYER 

SKILL BAIL 350.00 
Exhibit RINGER BALLS 115.00 
Williams 4 BAGGER 350.00 
Williams KING OF SWAT 245.00 
Genco CHAMPION 

BASEBALL 245.00 
Gent* HI FLY BASEBALL 245.00 

United STAR SLUGGER 195.00 
Genco RIFLE GALLERY 150.00 

Keeney SPORTSMAN GUN 175.00 

Exhibit DALE GUNS 50.00 

(hi (oln 60ALEE 50.00 
Evans SADDLE d TURF 150.00 

ix $nto,+s ». nras,r Coin 
UNIVERSITY Exchange 
858 No. High St. Columbus 8, OHIO 

Tel: AXminster 43529 

SAVE MORE MONEY - 
MAKE MORE MONEY 

Sggurtá N TM IIIWoNI TenAnt 

SILVER MIRRORED BACKGLASS 

KEENEY 
GIVES 

ES 
THIS 

(OMPARISONFANTASTIC INN THEW E OW LING 

MAKER 

FIELD! 

6-PLAYER 
REGULATION 

BOWLER 

rorA1 
TEAM s ì'pr CORIIVG! 

A 4:441 Mo 
IMPROVED 
PIN RE -SET 

MECHANISM 

"FEATHER- LIFT" PLAYFIELD 

t PSY 
TO SERVICS 

FE4 
T 

Jam_p roof Ball Lift 4- Ac 4uá1 Gutters 
without 

4- Colored 
Reels forers or Team Scoring 

z- Black and White Reels 
Keeney is First with Regulation 

very best in "BOWL-0-RAM 
A" A 

HAND-HIGH 
BALL RETURN BUTTON! 

National 
Slug 

Rejector Coin Mechanism 

FROM 
YOUR 

STRiBUTOR NOW! 

for ream e 
Marks 

Bowling 
at its i 

b 

HINGED 
INSERT! 

KEENEY DI 

Loosen 2 clips to swing open the 
picture frame moulding of lite- 
box -then entire insert with 
reels and wiring folds forward 

Two Lengths: 14 ft. and 11 ft. 

Copyrighted materi 
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TOPS 'EM Ali 
chicago coin's 

BOWLING LEAGUE 
Tops in EXTRA FEATURES! 

I/ Tops ín EXTRA PROFITS for YOU! 

., 
'\ K`¡B :. 

NEW! 

ALL METAL 

ROLLER CHAIN 

AND SPROCKET 

BALL LIFT 

(ELIMINATES 
BALL JAMS) 

ALL MECHANISM 
IN THE BACK RACK 

.17---------- 

Cir°10 :: 4v 

....... BALLS FEEDING ON TO 

CHAIN ELEVATOR GET AGITATED IN 

THE TROUGH, PREVENTING JAMMING 

OR BALL NANG -UPS 

GENUINE GUTTERS 

clitta go 
total 

MACHINE COMPANY 1725 W. MERSEY BLVD. 

CHICAGO 14, ILLINOIS 

SCORING 
HANDICAP CONTROL 

Your Choice of 
3 Size Cabinets! 

14 ft. 8" LONG 
12 ft. LONG 

29 Inches Wide 
18 Inches High 

Equipped With National 
Slug Rejector! 

Available ln 20 ft. 8 in. Length 
(Convertible to 14 ft. 8 in.) 

2 GAMES IN ONE 

Order Now for Early Delivery 

www.americanradiohistory.com

www.americanradiohistory.com


174 COIN MACHINES THE BILLBOARD MAY 20, 1957 

For biggest pool profits operate new improved 

® 

Officià P 

New Visual -Totalizer Ball- Sorter 

speeds up play, increases earnings 
No time lost shuffling chips to keep score. No time wasted in arguments. 

Result is more coins through the chute per hour, bigger profits for you. 

DOUBLE OIME OR SINGLt QUARTER CHUTE 

PATRONS 
CAN PLAY 
Basic Poc' 

Rotation Pool 

15 -Ball Pool 

9 -Ball Pool 

8 -Ball Pool 

Kelly or Pea Pool 

10 -Ball Pool 

10 -Ball Rotation Pool 

10 -Ball Kelly Pool 

ool 
LOOK 
what you get 

to promote play 
finest quality imported cue -ball 

IS highest quality imported numbered 
pool -balls in official colors and striping 

4 accurately balanced cue- sticks 

Polished wood triangle 

Cue -chalk 

Complete set of tally -balls or peas for 

Kelly Pool 

Pea -Shaker Bottle 

Complete rules for 9 different games 
and glossary of pool- terminology 

Cue Repair Kit 

Accurate spirit level 

o ig Ali ;NO 

76'! IN. BY 43% IW. 

Sturdy construction, simple mechanism insure years of trouble - 
free profitable performance. Warp -proof pressed -wood playfield 

upholstered with genuine green billiard cloth, as are live- rubber 
cushions. Cabinet luxuriously finished in 2 -tone browns to har- 

monize with fixtures in all types of locations. 

New Visual -Totalizer Ball-Sorter- exclusive feature of Bally 
OFFICIAL POOL -speeds up play, boosts earnings. Players 
are not required to shuffle tally -chips to keep score, never 
waste time in arguments. Ball- Sorter automatically sepa- 
rates each player's pocketed balls from opponent's pocketed 
balls. And, because pocketed balls are always in view. 
players follow progress of game merely by glancing at 
Visual- Totalizer. Balls cannot be removed from Ball- 
Sorter until coin is deposited, when balls drop into ball - 
delivery rack. 

ON DISPLAY IN t1$ '' PLAZA -MOA CONVENTION 
MORRISON HOTEL, CHICAGO, MAY 19, 20, 21 -AND AT BALLY DISTRIBUTORS COAST TO COAST 

BALLY MANUFACTURING COMPANY 2640 BELMONT AVENUE, CHICAGO 18, ILLINOIS 

ABC BOWLING LANES SHOW -TIME KIDDIE -RIDES 
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EA 
Bowling Alley 

MARK 
FEATURE 

MARKS INDICATE MORE ACCURATE PROGRESS OF GAME, 

FRAME BY FRAME FOR INSTANT VISUAL SCORES 

STRIKES OR SPARES SCORE MARKS. EACH MARK 

IS WORTH APPROX. 10 POINTS 

ALL MARKS ARE REGISTERED 

AUTOMATICALLY 

AUTOMATICALLY TOTALIZES 

SCORE OF EACH INDIVIDUAL PLAYER... 

TOTAL SCORE OF EACH TEAM 

GREAT FOR TOURNAMENT PLAY 

2- Player or 3- Player teams may play 

1 to 6 may play individually 

Beautifully lined formica playfield 

simulates commercial bowling alley 

STURDY ABUSE -PROOF CABINET 

NEW, FASTER PLAY 
INSURES 

MORE COINS PER HOUR 

UNITED'S 

DROP CHUTE 

TAKES THE DIME 

EVERY TIME 

NO 

STICKING 

Pi 

SIZES 

11 FT. LONG 
14 FT. LONG 
18 FT. LONG 

SECTIONAL 

CONSTRUCTION 
FOR EASY INSTALLATION 

AND i ANDLING 

18 FT. MODEL CAN 

.pMILTD 

LENGTH 

N ONE SECTION 

14 FT. MODEL CAN BE ENLARGED 

ONE SECTION 

1 

FT. 
LENGTH 

BY SIMPLY ADDING 

:F 4 FT.-r; 

IDEAL 
COMPANION GAME 

FOR UNITED'S 
BOWLING ALLEY 

FOR 

DOUBLE PLAY...DOUBLE PROFIT 

FREE 

TOURNAMENT KIT PACKED 
WITH EACH GAME. Additional kits may be 

obtained Irom your United Distributor at nominal cost. 

O Q,\Q.«\\\\% Dt.Qe.`\ 
UHE 

340\ 

id6 

SEE YOUR 
DISTRIBUTOR 

a 
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of the new 

or the complete story 

efee%-o- 

see the full -color 

Seeburg insert 

in this issue --- 

,-4--- 

àehumT 
- 

DEFENDABLE MUSIC S +STEM 

J. P. SEEdYRO 
Chicago 29, I111n.1. 

ON47on of fort P/M fntlWfN.., Int.rponlM 

America's finest and mast complete mimic systems 
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