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Broadcaste
- FCC Payol

By MILDRED HALL

WASHINGTON — Broadcasters.
took some shurp exceplion to “am-
biguity” in the FCC's proposed
Fuu:l ines on sponsorship identi-

icatlon requiraments in its current
rule-making on payvola.

Additional rule-making covering
announcements for broadcasl-
owned interests gutting plugola on |
pired shows also took hard knocks!
from broadcasters, and even louder
howls from movie and TV film
gompanies, although deadhne for
comment on this aspect was moved
over to July 10. In the latter rule-
making, the Federal Communica-
tiong Commission proposes to pull
all film-muking under the anti-
payola rule on the assumption that
all will eventually go on television.

Strenuous Exceptions

Among the most strenuous ex-
geptions to the proposed hst of
anti-payola guidelines was one by |
A group of 17 hroadcast companies
who claimed that the “reasonuble
diligence” to prevent pavola on the'

rs Balk at
a Wording

station, OF AMONE Program
pliers, is not spelled out.
The term is too “vague and gén-
eral,” say their Washington at-
torneys, Covington & Burling. The
wording could hold individual
broadcasters responsible for trans-
gressions by, innumerable suppliers
in the network, film or taped tran-
scription field, as well as among
their own station personnel. At-
tornevs want to know just what
would be required in the way of
statements or affidavits secured by
broadcasters to show rules have
been met. and how often would
they be required? The same group
also protesis the rule-making to put
all film under the broadcuast rules
as ambiguous and over-reaching.

What Is *Nominal Charge’

sup-

Broadeasters also want to, know
exactly what constitutes a “nomi- |
nal charge?’ Products supplied)
“free or at nominal charge” and
used in broadcast without special
plugging can go without announce-

(Continued on page 38)
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RCA Keeps Lead as Hottest in Singles;
Columbia Still Out Front on LP Charts

Album Pace Set by DIGEST MAKES
Miller and Conniff, DEAL OFFICIAL

Sinatra & Francis

By BOB ROLONTZ

NEW YORK — Mitch Miller,
Rav Conniff, Frank Smatra and
Connie Francis led all album art-
ists with top-selling new LP's re-
leased between Junuary 1, and
June 30, 1961. Mitch, Sinatra, and |
Connie Francis euch had three new |
albums that made BMW's Best
Selling mono LP chart, and Ray
Conniff had two. And Mitch, Sin-
atta and Conniff also had three
new albums on the sterco LP chart
as well. Other artists who came up
with two new albums on the
mono charts during the January |
through June period were Ray |
Charles, Billy Vaughn, Rusty War-
ren. the Ventures, Lawrence Welk,
and Mantovani.

As was the case last year, Co-

(Continueid on page 47)

NEW YORK—As had al-
ready been indicated in BMW,
The Reader's Digest an-
nounced its takeover of the
RCA Victor record club op-

Singles: Elvis, Fats,

Connie, Lee, Anka,
Wilson, & Drifters

NEW YORK — RCA Victor is

eration from the Book-of-the-
Month Club. A new, wholly
owned subsidiary, Reader's
Digest Music, Inc., is now ex-
clusive. agent for the record
club. The transaction is sub-
ject to approval by Book-of-
the Month stockholders.
DeWitt  Wallace, Digest
editor and publisher, stated in
art: © ... We are particuldrly
appy that our millions of
readers in the United Siates
now have the opportunity to
purchase, on an regular and
convenient basis, the fine re-
cordings offered through' the
RCA Victor Record Clubs.

(Continued on page 45)

Artists to Ride on Video Special

By JUNE BUNDY |
NEW YORK—Although regular
network TV musical shows will be
gearcer thin ever this summer and
fall, record talent will nevertheless |
arner extensive video exposure,
ecause a flock of one-shot music
specials are in the works.
NBC-TV has four specials sched-
uled for fall. “Happy With the
Blues,” a musical biography of |
songwriter Hurold Arlen, will be
resented on NBC's “Show of the |

‘eek” series this fall, The pro-|

gram, Which will be taped next
month, will spotlight Peggy Lee,
Yic Damone, LaVern Baker, Nel-

son Riddle's ork and Arlen himself.
“Music of the Thirties,” which

NBC Special Projects is producing |

for “Du Pont Show of the Week"
October 22, 10-11 p.m. will fea-

‘ture Count Basie and his ork, |
' Dorothy Louden, Bill Hayes, Blos-

som Dearie and Paul Whiteman as
narrator.

Steve Lawrence and Eydie
Gorme will be co-starred 1n “USO
—Wherever They Gol” a tribute
to the USO, which will be airkd
on NBC's “Du Pont Show of the
Week,” October, 29, The program
will be filmed in West Berlin where
the Mr. and Mrs. team will enter-
tuin 5,000 G.I.'s in the troop stag-
ing area of the U. 5. Army Bar-
racks. |

' review producer. |

Grundig to Hit
Tape Red Tape

NUREMBERG, Germany—
Grundig, Europe’s largest pro-
ducer of tape recorders, intends
contesting all efforts to prohibit
the p-’lu}'ing of tape-recorded music,
particularly where such efforts are
directed at Grundig - built re-
corders,

The electronics firm takes the
position that the music royalty or-
panizations in the various countries
have pushed a good thing too far,
The exorbitunt demands of royalty
associations threaten the economiic
foundations of the electronle as
well a5 music industry, Grondig
belisves.,

Grundig is mobilizing top legal
talent in Germany and Britain,

(Contimied on page 47)

The fourth NBC specinl—tele- |
cast date as vet not set—will be
‘America’s Music,” which will spot-|
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light the e¢ra when Florenz Zieg-

feld was Broadway's top musical |

NBCs summer musical fare will
also include a re-run of the “Proj-
ect 20" show. “The Great War," |
which features 19 World War 1
song hits as part of an orchestral
score written and conducted by
Robert Russell Bennett.

Victor Borge Special

CBS-TV has scheduled a *Victor
Borge” special September 27, 9-10
p.m. and “Carnegiec Hall Salutes|
Jack Benny" the same night, from |
10 to 11 p.m. The Borge show will |
feature concert planist  Leomd
Hambro as guest.

“General Electric Theater™ on
CBS-TV will be doing a number
of half-hour music specials this fall,
including two original musicals,
GE Theater Producer Stanley Ru-
bin is also negotiating with the
Kurt Weill estate for rights to his

Index to Contents

maintaining its pace for the first
six months of 1961 as the hot sin-
gles company. Last vear Victor
pluced more singles in the top 50
of BMW's “"Hot 1007 chart than
‘any other label. In that period
January 1 to June 30, 1961, Victor
placed 11 records in the top 50,

more than any other individual
label.
| Following Victor were four

labels with six records in the top
30 each. They are Atlantic, Im-

rial, Atco and Veejav. And right

hind these strong indics were
Linited Artists, Decca, and MGM,
with five apiece, Liberty, Colum=—-. __
bia. Argo. Coed, King and War-
wick had four each. Monument,
Brunswick, Scepter, Mercury, Am-
| Par, Promo and Wand had three
‘each. And Tamla, Canadian-
t American, Jamie, Cameo, Arvee,
| Crusade, Nomar, Parkway, Epic,

folk ‘opera, “Down in the Valley.” |
and with Mike Nichols and Elaine |
May for a half hour “Evening With |
Nichols and May." Next year,
CBS-TV has scheduled a Judy
Garland hour-long special in Feb-
ruary and Leland Hayward's “The
Good Years” January 12,
Meanwhile, the network’s sum-
mer schedule spotlights “The Spike
Jones Show.” with singer Helen
Greco, starting July 17 from 9 to
9:30 pms; and “Glenn Miller
Time,” starting July 10 from 10 to
10:30 p.m. The latter show fea-
tures Johnny Desmond and Ray
McKinley as co-emsees, canary
Patty Clark and the Castle Sisiers,

a vocal trio. |

CBS-Radio network will intro-
duce & new musical series, “The
American Scene,” covering the cul-

(Continued on page 26)
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Dolton. Cadence. Warner Bros.,
Dot, Hi, Tag. Era, Valmor, Big
Top, Capitol and Gee bad two

(Continued on papve 59)

Dr. Betcke Elected

Pres. of Intern’l
Phono Federation

LONDON — A German, Dr.)
Walter Betcke, the head of]
Deutsche  Grammophon  GmbH.
(DGG) of Hamburg was elected
the new president of the London-
bised International Federation of
the Phonographic Industry at its
recent triennial meeling in Copen-
hagen. He had previously served

tural picture of the U. S. with or- | s @ vice-president ol the federa-

tion.

He succeeded the late Heinrich
Landis, who had been president
for the previous four vears., Landis
and died [following a
heart attack as he was returning
to his native Switzerland after the
meeting.

The IFPI's 10-man supervisory
board wns also elected at the meet-
ing. In addition to Dr. Betcke, it
consists of A. Bernard (ARTECO,
Paris), R. Dawes (a director of
Electrical and Musical Industries,
London), H. Froment (Socicte
Francais. do Son, Paris), J. Gray
(Decca, London), W. Hamburger
(Nordisk. Polyphon, Copenhagen),
1. W. A. Langenberg (Philips,
Baarn), E. Trnelli (Fonit-Cetra,
Turin), M. Rosengarten (Musikver-
trieb, Zurich) and Dawson Pane
(EMI Records, London).

L L
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Record Buying Power Index

Fallowing is an analysis of the Buying Pewer Index (B.P.l) of the 33 top marke:, thowing
the percentage sold in each market of four different kinds of record merchandise: Pop singles,
C&W singles, R&B singles and Pep &lcums. This analysis was prepared for presentation &t the
ARMADA canvention, '

R&B C&W
Distribution Area Pop Singles Pop Albums Singles Singles
Atlanta . ... e 2.60 2.35 4.95 7.80 I
Baltimore-Washington . ............. 6.10 5.90 7.95 7.40
Billings, Mont. .. ...coivvennnens ey a0 .30 .05 45
Boston .....ccivees Ry ey 05 5.00 1.05 110
B do b s e R TR . 2,70 2.60 1.35 .95
Cnadothe: NG cosmmasanenss - 495 |.80 2.65 2.85
MR e e e 8.85 ?.35 1 1.60 3.95
ClEvling ..o vveossemnmmmiomss 4.50 3.60 2,70 2.50
81T T T | R 3.20 2.85 2.45 4,10
Dallas .......o0vevvevninennnenns R 1.75 3.10 o.15
Denver .. .v.iuiiiiiiiiniiiiniens . |.60 1.70 .65 3.30
Delroit . ..verrnanessramnnnssasias . 345 4.20 3.90 2.85
B P V8. o v e .45 -30 .05 1.35
Harttord, Conn, .iviieeeiiines enes 2.90 2.40 1.35 |.05
Floutton: sz pinsddis e wev 2.00 2,15 4.25 7.05
Indianapolis ......... R .30 1.35 1.60 .95
bios: KNGBleE . oo vsvssm s mnsvamnes 1.25 6.90 5.35 4.35
Memphis ......... e 1.15 -85 3.10 5.50
Miami . e 2.90 2.95 2.35 2.75
Milwaukee . ......0covivriirnnrinan I.60 |.25 b5 1.05
Minneapolis .........0c000iiiiiin. 2.20 2.30 10 1.50
ashblle | s A 1.75 i.60 2.80 5.25
Mewark, N dosvansaimessssinsy .. 3.00 3.80 .85 1.0
New Orleans ........ R e 1.80 1.90 3.10 5.00
New York ........0.4 TPETRRIERPRNPRTRRPNTRVERN o o 1" 12.85 15.85 4.10
Ouidhoms CHY . vuaiowsiviss s 1.25 |.60 1.85 3.45
Philadelphia ...ovnvvinverisersnsom . 5.10 5.30 5.40 2.60
Phoenix, Ariz. .....0o0veveinninnnrns 40 .50 15 .50
Pitsburgh .. ......covivivneennnn.. 2.10 1.90 2.40 1,25
Portland, Orés oo iiieisviean v : .60 50 10 .70
St. Louis SR el 2.70 2.45 2.80 3.25
San:Franclioo: coprcipianneisansain 3.75 4.45 2.15 1.65
SORHNE v 1.70 1.30 35 [.30

Ember, British Indi

Rank to Handle Rondo Disk Catalog

LONDON—Ember Records has
negotiated with Rank Record, Inc.,

to represent the Rondo catalog in
this country. It will mean a further |

batch of name artists — Frankie
Laine, Duke Ellington, Sarah
Vaughan, Kay Starr among them
—added to the range of Ember, a
British indie which today (26)
celebrates its first anniversary. .

The Rondo line had been as-|
signed to Rank Records for outside
the United States. There had not
been any releases, however, in this
country since the Top Rank label
was merged into EMI Records’ op-
eration last summer., Ember’s first
Rondo releases — seven albums —
are timed to coincide with the
annual mammoth Radio Show in
August. Ember will be taking space
at the exhibition for the first time.
Like the firm’s other LP's, they

in conjunction with the Aberbach

e, Negotiates With

leased the previous year on To
Rank) and the best-selling album |
was "This Is Glenn Miller—Vol. 17
—both came through the 20th tie.

Kruger, who claims to be in a
position to press more than 100,000
iﬂi_s.ks a week if needed through ties
with three production plants, feels
that there i1s much scope in dis-
tributing records made at first by
publishers, who have been engag-
ing in this operation increasingly
in recent years and are denied the
opportunities of starting their own
labels, as is the American practice,
because of the lack of promotion
media and difficulty of distribution,
Last weekend, Ember issued two
singles both made through such
ties—"Love Me,"” by Grant Tracy,

group, and Tommy Sanderson's
“"Deadline,” made for Francis, Day

will retail at $3.50—in the lower |

range of British prices. I

Jeff Kruger, who started Ember
a year ago, feels that the acquisi-
tion of the Rondo catalog is the
most important move so far. He
also has British rights to the 20th
Century-Fox line and also issues'
material from King (which leases |
most of its material to EMI) and '
Bilbao. In America, he has had !
some of his British recordings re-
leased by 20th and Rank.

In the past year. Ember has re-

leased 31 singles, five EP's and 23 | levels—but all are very keen. If |year on the stations staff. He said | gospel artists including Hovie Lis-!
single we have a run, evervone is pre- he 15 entertaining bids from sev- ter

albums. Most  successful

and Hunter.

How was it that Ember, though
a modest operation compared with
the smallest of the five major Brit-
ish firms, had managed to survive
when new disk operations backed
by large corporations had folded?
"l decided that a record company

could only work on the basis of
being profitable,” Kruger, whose
previous industry connections had
been as a jazz promoter and music |
publisher, replied. “There was no |
room for purely prestige gesturES.|
The staff has been kept to modest |

Alan ?eed Quits

KDAY in Dispute

» Over Paid Spots

HOLLYWOOD — Disk jockey
Alan Freed quit his KDAY show
while on the air last week in a dis-
pute over paid spots for his own
Hollywood Bowl teen-age bash and
commercials for a conflicting event,

Freed's version: According to
terms of his KDAY contract, he
bought time to plug his Bowl ap-
pearance Sunday (25), spending
more than $600 in a teaser cam-
paign. Announcements called at-
tention to the June 23 date with-
out revealing what was to transpire
on that day. Several weeks ago,
when the campaign was to go into
its next phase of revealing all the
particulars of the Bowl event, the
station informed him it will have
to drop his commercials because
they conflicted with time con-
tracted by local show promoter Hal
Zeiger. Last week the station
started to broadcast the latter’s
commercials plugging another event
on the same day, thereby leading
the listener to believe that the
teaser campaign was aimed to push
the Zeiger show,

Station KDAY General Mun-
ager Mel Lecds’ version: No com-
ment.

Freed, who came here following

the New York payola procecdings, |

leaves KDAY after more than a

Rep. Celler to Sock
Disk Piracy in Talk

WASHINGTON — Rep. Eman-
wel Celler can be counted on for
a hip and hard-hitting talk on
record piracy at the ARMADA's
annual convention Tuesday (27)
at the Diplomat Hotel, Hollywood,
Fli.

Congressman Celler (D, N. Y.)
has introduced a bill to make rec-
ord counterfeiting a criminal of-
fense. and provide substantial
damages for mechanical infringe-
ment to replace the meager penalty
provisions of the present Copy-

I risht Act, The Celler bill would |

U. S. Impori
Of Instruments

Down in 1960

WASHINGTON — Imports of
musical instruments into the U. S.
sin 1960 were valued at $20,696,-
231, a drop of 7.3 per cent from
the 1959 import value of $22,334,-
514, the Census Bureau reports.

Italy, despite a 30 per cent de-
crease from 1959, still supplies the
lion's share of U. 8. musical instru-
ments imported. Italian
valued at $7.3 million in 1960, ac-
counted for 35 per cent in value of
the L. §. import.

Germany was second. with im-
ports valued at $3.2 million, repre-
senting 15.4 per cent of the total
instruments imported. France was
third, providing $3 million, or 14.4
per cent of the musical imports.
Japan and the United Kingdom
were fourth and fifth place respec-
tively. Japan supplyving 9.1 per cent
and England 3.3 per cent of the
total import market.

' Pianos and organs accounted for
the major share ‘of instrument im-
| ports, nearly one-fourth of all im-
ports being in this category. Value
was 35,1 million in 1960, a slight
dip from 1959 figure of $5.3 muil-
lion. Of the 1960 imports, Ttaly
' sent more than $2.3 million.

Imports of accordions and con-
' certinas, valued at about $4.7 mil-
Nlion, dipped nearly a third, from a
‘high of §7 million in 1959. ltaly
(led with supplies valued at $4.2
million. Accordions and concer-
tinas now account for only 22.9 per
| cent of the total musical instrument
import value.

. Imports of stringed instruments
| have increased by over 28 per cent,
‘valued at $1.4 million, with Ger-
'many supplying one-fourth of the
 total.

Old Jam Sessions

On Victor Albums

| NEW YORK —RCA Victor's
|pﬂp album release for July in-
\cludes eight packages, highlighted
|h1.f the jazz of Lionell Hampton,
Djange Rinhardt, Dizzy Gillespie
and Glenn Miller. Hamp's package
is titled “Swing Classics,” com-
prising jam sessions of the 1930's
and 1940's. “Djangology" presents
the noted late guitarist in a session
 with Stephane Grappelly and the
'Quintet of the Hot Club of
France. “The Greatest of Dizzy
Gillespie” comprises sides made in
lthc mid-Forties. “The Great Bands
of the “30°s and “40's" spotlights
 Glenn Miller, Ray Eberle, Tex
Benecke etc., on sides re-issued from
the Bluebird label.

Other packages include “Oh,
Gentle Shepherd,” by pospel singer
Bob Daniels, and two LP's pre-
top Victor sacred and

| Senling

and the Statesmen, George

was the Harry Simeone Chorale's | pared to stay till midnight to finish * eral stations in the area, but no de- - Beverly Shea, Blackwood Brothers,

“Onward Chrisian Soldiers™ (re-

shipping if necessary,” ‘

cision has been reached.

WwWwWw americanradiohistorv com

“Johnson Family and others,

also apply to any muanufacturer or
distributor who knowingly handles
illegal disks. '

As chairman of the House
Judiciary Committee, Celler will
' be in a position to urge favorable
' consideration of his measure by
 the Copyright Subcommittee and
the full Judiciarv Committee.
(Both of these committees, like
their counterparts on the Senate
side, will also soon consider the
far-reaching revision of the 1909
| Copvright Act which the Library
(Continued on puge 33)

Bill Would Require

Price Disclosures 4

'On Phonos, Radios

WASHINGTON—A bill to re-
| quire “full and fair” disclosure of
all charges included in retail price,
via a manufacturer label giving sug-
gested price on the item and the
components, and covering phonos,
radios and all houschold appliances,
has been introduced by Rep. Harley
0. Staggers (D., W. Va.).

' Failure to comply, or falsifying
information, would cost the manu-

: | facturer a fine of up to $1,000. A
IMpOris | jealer would be similarly fined if

he removed, altered or made 1l-
legible the label giving suggested

' retail delivered price for the article

| and for each accessory item of op-
tional equipment attached to the
appliance at the time of delivery to
the dealer. The label must be clear
to the consumer and would give a
total for the price of the appliance
plus the optional parts,
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MERC-PHILIPS MOVE CUE
TO AM-COL'S CBS LABEL

NEW YORK—The acquisition of Mercury Records by
Records of Holland gives the American Columbia the
green light for its plans to release its records in Europe and
throughout the world on the CBS label.
aegis of President Goddard Lieberson,
negotiations with Philips, its licensee in Europe and a few other
areas, to have all Columbia and Epic disks issued on the CBS

Philips
ago, under the

label rather than Philips.

Under this new arrangement, with American Columbia disks
would have been left without an

being issued on CBS, Philips

American source of supply for its label. Thus,
negotiating to purchase an American company, and opened
discussions with Mercury. Philips first entered the record business
as Columbia’s licensee in Europe when American Columbia

ended its EMI tie in the 1950,
Philips

Philips classical and pop

expected to be transferred to the American Phili
some time. Many of these masters will run out .
Epic, others will move to Philips after available pressings are
used up. One of the big prizes in the Philips catalog is the
Concertgebouw Orchestra of Amsterdam. Epic, of course, will
retain the artists it records here, including the Cleveland Or-

chestra and Leon Fleisher.

The new American Columbia-Philips contract has nol vet
been signed, but Lieberson and Philips Records’ director Willem
Langenberg have just completed talks, and it is ex
the Columbia CBS deal with Philips will be wrappe
the next three or four weeks. Columbia expects to have its new
set-up in operation in Europe by January and its first product
out on CBS Records by February-March of 1962,

Continues .

Philips will continue to press and help distribute the
Columbia-CBS label in Europe. Columbia may set up a stafl in
Europe to promote the CBS label and fo arrange for controlled
release of its U. 8. product there.

Columbia, many months
started

Philips started

product now on Epic is not
3 label for
eir life on

ected that
up within

MERC’S PROUD
OF ITS HISTORY

CHICAGO—Mercury Rec-
ords has far exceeded even
the expectations of Irving B.
CGireen, president of the firm
and driving force behind its
growth, who last week com-
pleted the deal which linked
his firm with Philips, one of
the world's mightiest record-
ing firms. In an exclusive story
carried in The Billboard, Octo-
ber 13, 1945, first mention
ever made of Mercury by a
trade paper is found as fol-
lows:

“Chicago's potential as a re-
cording center got a bit of a
shot in the arm with the an-
nouncement this week by Irv-
ing Green, local plastics ex-
pert, that he is heading a new
firm, Mercury Records, which
will eventually reach 250,000
disks per month. New firm has
a Chicago and a St. Louis
rressing plant. Thus far, new
abel has inked June Rich-
mond, Bill Samuels, Four
Jumps of live, Sippie Wal-
lace, Karl Jones, pianist Al
Ammons and Bob Shaffner
and the Harlem Hot Shots,
etc.”

UA Builds Catalog
With Master Buys,
Mmall-Label Deals

NEW YORK—United Artists
Records is going all out to build
its catalog these days by making
master purchases and/or exclusive
distribution deals with smaller la-
bels, according to Vice-President-
General Manager Art Talmadge,
The executive reports that the la-
bel is enjoying the biggest sales
year in its history,

UA, which recently signed to
handle distribution of Boyd Rec-
ords’ "You Can't Sit Down" by
Phil Upchurch (No. 39 on the
“Hot 100" this week), has now
inked an exclusive deal with Boyd,
covering its entire catalog.

 Upchurch has already cut his
first album for Boyd, and Talmadge
said UA will rush the package into
release immediately, Boyd product
covered by the UA deal includes

pop, country and rhythm and blues
wax,

Masters acquired by Talmadge

ate release on the UA label) in-|

Atlantic Unveilsi
Discount Drive

HOLLYWOOD, Fla.—Adtlantic
Records and Its subsidiary label
Atco last Saturday (24) unveiled
a special 15 per cent discount
plan including a 100 per cent
dealer exch privilege on both
labels’ entire LP catalogs—for the
summer. The plan was introduced
to Atlantic-Atco distributors at a
meeting at the Diplomat Hotel
here immediately preceding the
ARMADA conovention this week.

The summer LP sales incentive
program, which will run through
August 31, also features a de-
ferred payments plan (30-60-90
days) which distributors will pass
on to qualified dealers. The pro-
gram covers all Atlantic and Atco|
albums, both monaural and stereo, |
including new LP releases.

During the meet, Atlantic sales
chief Bob Kornheiser told the
distributors that the label is drop-
ping its price on the “8000" sterco
LP series from 3$5.98 to 54.98.
Prices on all other LP series re-
main the same. Several new mer-
chandising and sales kits were
showcased at the distributor meet
including special new store and
window - display material and new
LP sales-presentation catalogs,
which reproduce each album cover
for both Atlantic and Atco.

Atlantic’s top brass, Jerry Wex-
ler and Nesuhi Ertegun, introduced
the new product, Wexler presented
new singles slated for release in
the immediate future; while Erte-
gun debuted 11 mnew Atlantic
albums and two new Atco LP's,

The new Atco LP's spotlight
Bobby Darin's “Love Swings,” and
Ben E. King's “Spanish Harlem.”
The Atlantic packages include
Ray Charles’ “The Genius After
Hours,” LaVern Baker's “Saved,” |
“Wilbur de Paris on the Rivera,”|
John Lewis's “Original Sin,” Milt .
Jackson and John Coltrane’s “Bags
and Trane,” “Robert Clary Lives
It Up at the Plavboy .Club,”
plus albums by the Slide Hamp-
ton Octet, Dave (Fathead) New-
man, Carla Thomas, Will Holt
and Dolly Jonah, and the Zeniths.

last week (and slated for immedi- |

clude “Sometime" by Gene Thomas
on Venus Records and “Battle Cry”
by the Cavalrymen, which was cut
by syndicated deejay George
(Hound Dog) Lorenz,

Mercury Merged to Giant World Trus
Headed by Philips, Hollond Electronics

Merc Will Now Distribute Large Philips Catalog in U. S.;
First State-Side Releases Expected Before End of Year

CHICAGO — Mercury Record
Corporation last week was merged
into a giant international trust net-
work headed by Philips Incandes-
cent Lamp Works, Netherlands, de-
scribed in financial circles as “Eu-
rope's General Electric” and con-
servatively rated the third largest
electronics firm in the world,

Philips, with sales of over $4
billion, has as one of its subsidiaries
Philips Phonographische Industries,
one of the world's largest phono-
graph recording companies operat-
ing in 32 countries,

Plans have alrcady been com-
pleted for an international exchange
of recorded libraries between
Philips Phonographische and Mer-
cury.

The merger was accomplished by
Mercury being purchased by Con-
solidated Flectronic Industries Cor-
poration, whose controlling stock-
holder is the United States Philips
Trust.

Negotiations for the transaction
were completed in New York by
Irving B. Green, Mercury president,
and Pieter van den Berg, president
of Consolidated Electronics.

The price paid by Philips for
Mercury Records is estimated to be
about $6 million. Separate deals
were made with Mercury President
Irving Green and a separate deal
was also reported made for the
facilities of National Record Press-
ings, of Richmond, Ind. Mercury's
gross business in 1960 was est-
mated to be about $14 million,
which was over 30 per cent higher
than in 1959,

Philips buy of Mercury marks
the third invasion of the American
disk scene by European firms. Cap-
itol was acquired by EMI a few
years apo, and English Decca has
had its London Records affiliate in
the U. S. since the early 1950's.

Key to the deal is Philips Phono-
graphische, which has a sizable Eu-
ropean catalog that will now be
available for distribution in the
U. S. by Mercury, and, of course,
the sizable assets of Philips Lamp,
which will now be behind Mercury
as well as Philips Phonographische.

Expansion Planned

Mercury plans an expansion pro-
gram based on the acquisition of
what has been described as a vast

ments, which will be serviced as in
the past.

Green announced that Mercury's
personnel plus its entire distribu-
tion and sales staff will remain un-

changed.
World Growth

According to Green, the joining
of Mercury and Consolidated Elec-
tronics was based on a view toward
“considerable world-wide growth of
Mercury.”

Included in the acquisition by
Consolidated Electronics are the
facilities of National Record Press-
ings, Inc., Richmond, Ind., which
produces Mercury's phonograph
records.

Financial details of the transac-

classical and foreign popular cata-|
log. Plans are for Philips to main-
tain separate label identification.
The Mercury library and catalog
will continue to be marketed under
the present distribution system and
the Mercury label. \
Plans are also being made to
utilize distribution facilities and
new marketing practices for the
Philips line of merchandise.
Philips Release
First Philips releases

in

are expected to be made before the
end of this vear, Mercury will aTsnl
undertake the acquisition of Amer-|
ican talent and the recording of
artists and repertoire for Philips,

In turn, Philips will have exclu-
sive distribution rights throughout
the world for the Mercury catalog
and library, subject to the present
Mercury foreign licensee agree-

NEW YORK — Dealers with
patience, persevercnce and a de-
sire to stay in business, have a
golden opportunity in the field of
classical records, according to
Allen Kaves, classical a.&r. chief
of RCA Victor Records. Last
week, Kaye outlined a number of
methods whereby dealers can make

| classical repertoire pay off, de-

spite inroads on the small indie
dealer by other sales outlets for
disks.

For one thing, Kayes pointed
out, classical artists are more dif-
ficult to develop than any other
kind of disk performer. Yet, when
they have made their mark, they
are on the scene for literally
years—and often decades. As ex-
amples of this, Kayes noted Jascha
Heifetz, who came to America in
1917 and is still a big name in
the classical world. The same can
be sald of Artur Rubinstein who
arrived here in 1910; Fritz
Reiner, who started his career in
1921; and Arthur Feidler, who

Kayes: Selling Classics
Opportunity for Dealer

1

began with the Boston Pops in
1930.

The problem of the talent man-
agers and the record companies
in pgetting a mnew artist really
moving is “io get that artist off
the music pages of the Sunday

this
country, both classical and popular, :

tion were not disclosed, although
Consolidated Electronics said it is
selling $1,680,000 of its common
shares to facilitate the financing of
the acquisition, Sale is being made
to the Hartford National Bank &
Trust Company, trustees for the
United States Philips Trust, the con-

(Continued on page 11)

UA, Distribs Meet
To Bow Fall Sales
Incentive Program

HOLLYWOOD, Fla. — United
Arlists Records will meet with its
distributors here immediately fol-
lowing the ARMADA convention
Wednesday, June 28, to unveil its
new fall sales program, “Carnival
of Stars,” and introduce five new
Ultra Audio albums and 10 new
UA LP's.

A complete new program, of-
fering special sales incentives, will
be presented to the distributors
by UA’s national sales manager,
Andy Miele. The new packages
will include releases by Ferrante
and Teicher, Steve Lawrence and
Eydie Gorme, the Modernaires
and Don Costa.

In addition to Miele, the mect
will be attended by the following
UA executive: Vice-President Gen-
eral Manager Art Talmadge, Exec«

papers and break them into the
Fcncra] print,” Kayves remarked.
‘In the music sections, you reach
only existing buyers, not new ones.
But get somebody like Maria
Callas or Leontyne Price into the
general news and you've got a
major new personality who can
be merchandised.

“The dealer must be aware of
this kind of thing and make it
pay off for himself. Personal ap-
pearances provide a great mer-
chandising opportunity. Whenever
an artist comes anywhere near
him for a concert, the dealer|
should jump fast. He has to ad-
vertise and promote. He has to
remember that he's in show busi-
ness and must dramatize the artist
in his promotion. The record busi-

(Continned on page 22)

LATE POP SPOTLIGHTS

LONNIE DONEGAN

HAVE A DRINK ON ME (Folkways, BMI) (2:44)—
BEYOND THE SUNSET (Robbins, ASCAP) (2:33)—
Donegan has a hit in Britain with the bouncy country-
styled air_on the top side here. Other versions are already
out but this is one of the best. Flip is the old hit by Red
Foley done stylishly with recitation and chorus. Two solid

efforts.
THE SENSATIONS

Atlantic 2108

A PART OF ME (BMI) (2:30)—MUSIC MUSIC MUSIC
(Cromwell, ASCAP) (2:45)—Yvones, the lead singer on
this older disk, has a great sound in the Dinah Washing-
ton tradition. On top, she does a ballad in classy fashion,
while the flip is a breezy reading of Teresa Brewer's big

hit of another day. Both sides move well.

www americanradiohistorv com

utive Vice-President David Picker,
Foreign Operations Director Sid-
ney Schemel, National Adverlis-
ing-Publicity Director Norman
\Weiser, National Promotion Direc-
tor Eddie Mathews, Production
Director Ron WNackman, Comp-
troller Sy Mael, and UA's four
regional sales managers — Jerry
Raker, Wade Whitman, ‘Uﬂ-}ﬂi
Linville and Harry Goldstein.

Verve Moves With
Special Sales Plan

NEW YORK — Verve Records
has kicked off a special summer
sales plan, known as “Operation
Earlv Bird,” according to Sid
Brand, sales vice-president. The
plan covers seven new releases plus
the entire catalog and runs until
July 31.

Under terms of the deal, Verve
offers dealers one free album for
every three purchased. A special
dating plan calls for onc-third pay-
ments each in October, November
and December, providing accounts
are current, In addition, the nor-
'mal 2 per cent discount also re-
mains in effect. The new release 13
highlighted by three Ella Fitz-
gerald packages, including “Get
Happy,” “Ella Fitzgerald Sings
Cole Porter” and “Ella Fitzgerald

Argo 5391.

Sings More Cole Porter.” Other
sets are by Paul Smith, Jimmy
Giuffre, Flsa Lanchester and
lPh:rIIia Diller.
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PHONO FED. MEETS, SEEKS

DISK PACT WITH EUROPEAN RADIO

To Negotiate Standard Contract With Broadcasting Union;
Also Discuss Prospecis of Rome Copyrights Conference

By DON WEDGE

LONDON — A new standard
contract with European broadcast-
ing organizations is being sought
for the use of disks. This was one
of the main decisions reached at
the triennial meeting of the Lon-
don-based International Federation
of Phonographic Industries in Co-
penhagen recently. The contract
will be negotiated with the Euro-
pean Broadcasting Union which
represents the established radio
organizations.

Also discussed at some length
was the record industry’s attitude
to the forthcoming Rome ern-
mental conference to establish a
“neighboring rights agreement.”
This is designed to give the same
kind of international protection to
records that has existed since the
Berne convention of 1878 for
authors and covers broadcasters,
Elerfurming artists and the disk

dustry.

A draft convention was agreed
at The Hague in May last year.
This involved experts from 16
governments represeniing Various
regions. The Rome conference, to

|be held in October, will be at
diplomatic level, The IFPI hoped
that it would result in an agree-
ment that it has been seeking for
more than 25 years.

There was considerable discus-
sion after a paper on the private
copying of records was presented
by Otto Lassen, a Danish barrister
who is the IFPI's Scandinavian
legal adviser. A solution was
sought to the problems presented
by such copying both for domestic
purposes and, more particularly,
for use in cafes and similar semi-
public places.

Also the subject of considerable
discussion was the new copyright
legislation being introduced in
Scandinavia. The Danish act had
already come into force and the
Swedish one is due to start July
1. They have particular signifi-
cance as they were the first copy-
right legislation introduced since
the British Copyright Act of 1956
and were seen as likely to influence
similar moves in othef countries.

The IFPI declegates generally
seemed pleased with the Danish
and Swedish legislation. Most of

Musician Entertainer Groups Seek

More Subsidy and

WASHINGTON—Musician and
entertainment groups are pushing
for more music subsidy at home
and more protection for recordings,
artists and musicians throughout
the Western Hemisphere,

On the home front, the AFL-
CIO and the Musicians’ Union tes-
tified in Washington recently for
a bill to provide matched funds to
States for cultural performance pro-
grams. Acting with neighbors south
of the border, entertainment unions
joined 67 delegates from 17 West-
ern Hemisphere countries to set up
plans for an Inter-American Fed-
eration of Entertainment Workers,

Would Unite All Unlons

The federation for the Western
Hemisphere would unite unions in
all entertainment fields, from re-
cording to movies, “to foster, en-
courage and promote genuine co-
operation.” It will try to insure
union members protection in their

rofessional relations when per-
orming outside their own coun-
tries. The Hemisphere Federation
hopes to work out reciprocal ar-
rangements for exchange of artists,
and protection for royalties and art-
ists in the so-called “runaway”
areas.

Among the delegates to the re-
cent week-long meeting in Costa
Rica, Stanley Ballard, secretary of
the U. S. Musicians Union, was

NAB to Hone
Radio-TV Code

WASHINGTON—A single over-
all authority for both radio and TV
codes has been decided upon by
the board of directors of the Na-
tional Association of Broadcasters
at the suggestion of NAB president,
LeRoy Collins. This will pull the
radio code observance out into the
open after a long period when the
wﬂight has been centered on the

code adherence.

Stiffening of the radio code
would be welcomed by record in-
dustry if it would cut down on
the plethora of commercials and
allow more time for the playing of

(Continued on page 38)

Wider Safeguards

chosen co-ordinator of the confer-
ence, which was sponsored by mu-
sic union groups of Costa Rica
and Mexico. Another meeting is
scheduled to cement the organiza-
tion later this year. Among the del-
egates from the U. S. were Herman
Kenin, of the AFM; Dave Con-
away, of AFTRA; Jackie Bright,
of the WVariety Artists; George
Smith, of Broadcast Employees;
Hy Faine, of Musical Artists, and
Richard Walsh, of the Theatrical
State Employees.

On the home front, the AFL-CIO
is pushing for passage of the
Thompson (D., N. 1.) hill to create
a federal advisory council on the
arts (performing), and provide
matching funds up to $100,000 a
year for any State operating a cul-
tural program. AFM President
Kenin told a House Education Sub-
committee, of which Thompson is
chairman, that the first job of the
advisory council, that of assessing
the nation's cultural needs, would
“rattle every window in the na-
tion."

Columbia Grahs 3
Sound-Track LP’s

To Release Shortly

NEW YORK — Columbia Rec-
ords has landed three sound-track
albums and will issue them early
next week. One is the track from
the new flick, “The Guns of Na-
varone.” The second is a track from
“Snow White and the Three
Stooges.” And the third is the track
from *The Young Savages.”

In addition to these albums, the
ciiskr:rg is also releasing new al-
bums by Polly Bergen, Chico Ham-
ilton and Ray Bryant. New classi-
cal Masterworks sets include a rec-
ord premiere, the opera “Aniara”
by Karl-Birger Blomdahl, and a
new set by the New York Philhar-
monic with Leonard Bernstein.
There is also a Latin-American set
featuring Sarita Montiel.

The firm's new low-price Har-
mony release is “Sleepy Time

Songs” with the Norman Luboff
Choir,

their wishes had been met, in some
cases after many vears of pro-
longed negotiation,

Grievances of many mnational
groups were thoroughly aired. In
particular, there was a lot of talk
about the German situation, with
the problems and effects of the
split between BIEM and GEMA
foremost in many delegates’ minds.
This situation in France and the
whole of the American hemisphere
was also discussed.
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WB Product Show to Hit Road
Again on Trek fo Key Markets

HOLLYWOOD — Warner Bros.
Records will take its product show
on the road again this year for
an expanded version of last sum-
mer's unique railroad whistle-stop
tour of key markets. Object is to
bring its convention to its distrib-
utors and their sales hands, rather
than follow the prevalent practice
of pulling distributors away from
their places of business to some
distant convention site,

The label found its approach to
be quite successful last year. and,
as a result, will include the South

and West in its tour, regions which
it did not cover by rail car last
year. According to WB, distributors

who handle several key lines have
complained that their summers
have been chopped up with an
increasing numbers of trips away
from home to attend the various
record company conclaves.

Another advantage to the WB
method is that distributor sales-
men, promotion reps and other per-
sonnel have an opportunity to at-
tend its railroad car meetings, 1f
the distributor is invited to some
far away convention city, invariably
the owner and possibly his sales
manager attend, while other key

members of his firm must be left
behind. Those who remain at home
(Continued on page 20)

By OMER ANDERSON

EAST BERLIN — At the same time that they
have re-heated the Berlin tension, the Communists
have liberalized the playing of Western music in
East Germany. _

The Ministry of Culture has announced that four
Western tunes may now be plaved in East Ger-
many for every six originating in the Communist
bloc.

And the ministry hinted that East Germany may
soon approve the wide-open importation of Western
disks.

“As long as the development and creation of
people’s music is fostered and protected,” stated
the ministry's regulation, “there 15 no intention to
proscribe the playing of music originating outside
the Socialist (Communist) lands.”

East Germany's foreign trade ministry, quizzed
about the cryptic Culture Ministry pronouncement,
took an attitude of much-ado-about-nothing. “At-
tention is being given to the importation of foreign
music in the appropriate type and from appropriate
sources, and it is to be expected that such music
will be imported in increasing quantities,” a foreign
trade ministry spokesman reported.

Indeed, the first such pilot project has just been
completed. The Fortunas and the Gerd Natschin-
ski Orchestra recorded “Everybody’'s Somebody's
Fool” for the East German Amiga label.

Red Radio Interest

At Leipzig, furthermore, the Red Radio Leipzig
is evincing unprecedented interest in the Hot 100,
The station has organized a dance orchestra con-
ducted by Walter Eichenberg and is taping Western
music. One publicized such effort involved a Rich-
ard Rodgers medley.

East German authorities freely concede that
there is a considerable and expanding reproduc-
tion of Western music in East Germany. They point
out that to some extent it is the product of the
Communist-bloc involvement with Fidel Castro.

This admission suggested the intriguing question
whether the Reds were paying copyright fees or
whether there was any intent to pay rovalties on
a formal basis. ;

“Why should we?" demanded the East German
official. “Your government doesn't recognize our
diplomatic existence. In the eyes of the United
States we are a non-existent State. If this is true,
how can you expect something that doesn't exist
to pay your musicians and composers royalties?"

With a twinkle in his eye, the official continued,
“My private suggestion would be, since your people
keep saying we are a Soviet puppet, that your
ASCAP contact their colleagues in Moscow.”

It was pointed out to the official that there have
been reports of widespread and organized “piracy”
of Western music by the East Germans, and that
such reports were damaging to East German pres-
tige in the West.

Propose Swap

But the official persisted with the line of “There's
nobody here but us Soviet stooges.” He did say,
however, that East German musicians were becoms-
ing ever more creative in the Western pop pattern.
“Rather than pay royalties,” he proposed, “why
don't we exchange music—ours for yours?”

The Western visitor who regularly calls on Com-
munist music authorities can discern at a glance
the recent inroads of Western music into Commu-
nist culture. It used to be that the Communist
functionary's office was innocent of anything so in-
criminating as Western pop. However, just the
reverse now seems the case.

Indeed, it seems almost de rigeur for the hip
Communist musicmaker to have his desk casually
adorned with U, 5. pop platters and sheet music,

The Red culture chiefs indirectly confirmed that
East Germany is considering authorizing publica-
tion of some type of regular Red “Hot 100" list, &

Reds Adopt Softer Line on Western X
Records—Ratio Is Now Four to Six

list which presumably would more or less accu-
rately mirror East German music popularity and
would include Western and Communist tunes indis-
criminately,

The dummy for such a list was on the desk of
the official to whom I put the question. “This is
an old list,” he observed. *“It goes back some
months, but you will find it interesting. It could
be that we may put out something like it or author-
ize one of our cultural organizations to publish
such a list."

On the East German list, which the official said
was compiled late last year, were, in order: Baciare
(Christel Schulze); Rote Rosen und Blaue Traeume
(Peter Beil); Einer Wird bei dir Bleiben (Fred
Forhberg); Mustafa (Leo Leandros): So ein Milano
Mandolino (Willy Hagara); Herzen, die Immer Al-
lein Sind (Erhard Juza); Wir Wollen Neimals Aus-
einader