'Music Scene’ TV's
New Glowing Show

NEW YORK — ABC-TV's
“The Music Scene” captured the
dynamic impact of the record
industry. The 7:30 p.m. Mon-
day (22) premicre show, weav-
ing comic sketches between
tunes Wwent into high gear
rapidly with the greatest soul
singer of them all—James
Brown — performing *“World.”
The show then moved from
Brown to Crosby, Stills, Nash
& Young to Buck Owens to
Oliver, Three Dog Night. Tom
Jones and the Beatles.

All the tunes were hits or

soon-to-be-hits, as based on
Billboard's charts. “World,” for
example, was heralded as mov-
ing up on the soul chart at No.
11 and climbing the Hot 100
Chart at No. 37. Crosby, Stills,
Nash & Young performed
“Down By the River” from
their upcoming album. This type
of up-to-the-second chart infor-
mation should be a winner with
young adults and teen-agers
coast-to-coast.
The show has other factors
going. For example, there was
(Continued on page 4)

Performers Press Role as
Trade’s Social Conscience

By MIKE GROSS

NEW YORK—Music busi-
ness performers are putting their
growing social awareness on the
line. They have become out-
spoken in political and humani-
tarian areas and are devoting
their time and talent 10 matters
of social concern.

According to one show busi-
ness activist, the music business
has become politicized and the
participation is no longer polar-
ized as it was during the
“marches” of the 1960’s when
folk singers were predominate.

Fox’'s 2-Level

NEW YORK—The Office of
Harry Fox, publishers’ agent
and trustee, has initiated pro-
grams cracking down on two
important areas of copyright in-
fringement. One is the tape
field and the other is on me-
chanical royalties accruing from
the manufacture and sale of rec-
ords in Canada, where it is
alleged that some labels are

“ft now represents the broad
spectrum of the music world,”
he said. “and it marks an end
to the distinction between politi-
cal events and humanitarian
concerns as well as represent-
ing a broadening of participa-
tory democracy at the grass
roots level.”

Music performers are now
actively involved in a *“Voter
Registration Drive” in New
York, a “*March Against Death”
and a “Celebration of Life” in

(Continued on page 94)

Crackdown

avoiding the regulations of the
Canadian compulsory licensing
provision, The law firm of
Ageles and Clark, attorneys for
the Fox Office, are planning the
legal strategy and have filed
two suits in behalf of a body of
publishers represented by Fox.
Other actions are due to be
filed shortly——all part of a total

(Continued on page 8)

Rio Fest fo Be
Biggest Ever-
Accents Quality

By HENRY JOHNSTON

RIO DE JANEIRO—Rio de
Janeiro’s International Popular
Song Festival—a leader among
events of its kind—will be the
biggest yet because of the qual-
ity of the songs presented for
the first time, and the perform-
ers, said founder and director
Augusto Marzagao.

The international competition
will be held Thursday (2) to
Saturday (4). Winners will be
chosen on Sunday (5). Forty-
two countries including Brazil
are represented. Composers and
singers will attend the festival.

Some 100 journalists and 40

(Continued on page 81)
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A fourteen-city national tour and a network television special
will introduce Herb Alpert & the Tijuana Brass’ new album,
“The Brass Are Comin’,” will air on Wednesday, October 29.
The album (SP 4228) will be available October 15.
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New Marketing
Shifts Spread

By PAUL ACKERMAN and ELIOT TIEGEL

NEW YORK—The changing
record marketing pattern con-
tinued 1o unfold last week, with
important developments on both
the distribution and retailing
levels. RCA moved ahead to

~Jimplement its multiple distribu

tion philosophy with the ap-
pointment of two West Coast
and one Eastern rack-distribu-
tor firms. These are Pic-A-
Tune in San Francisco, Music
Merchandisers in Los Angeles,
and Merco Enterprises here.
In both aforementioned West
Coast areas Music West, a new
firm, is also the RCA distribu-
tor. Mercury, too, has re-
vamped its distribution and is
going into multiple distribution
in some areas (see scparate
story).

Meanwhile, Schwartz Broth-
ers, Washington-based distribu-
tor-racker, continues its move
into the retail field (see sep-
arate story). This was regarded
as a forerunner of similar action
by giant wholesalers and con-
glomerates. Transamerica, it is
regorted, is in the initial stages

blueprinting a retail chain
which would entail franchising.
Rack distributors would be in-
volved; and it is understood that
a pilot operation may crystal-
lize soon.

Operators such as Heilicher
Brothers and Pickwick Interna-
tional pioneered in setting up
retail operations with such de-
velopments as Musicland, and
the concept is now taking hold

(Continued on page 94)
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The Temptations have scored with thelr latest single release,
“| Can’t Get Next to You,” Gordy 7093, which has reached
the number five position on the Hot 100 Chart this week. The
single is included in their newest album, “Puzzle People,”
Gordy GS 949, breaking nationally for The Temptations.
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S ~ We're ruddy well pleased
. | to'introduce the new
e | soft rock English group.

- Grapefruit. Vi

Bob Ware plays lead guitar, comes from Birmingha
and used to make plaster ducks for hanging on walls. °
. ‘ Mike Fowler plays keyboards and guitar and was once
porter in the Southfield fruit market. e
George Alexander is on guitfar and weighs nine and a half stc
; ; John Perry plays bass, comes from London, dnd '
meditates a lot.
Geoffrey Swettenham is also a Londoner, pldys drumdar
! does a bt of writing. . _
Grapefruit. Thei(qflrst album is.'‘Deep Water.” It includes |
N “Deep Water" as well as their first sin
“Thunder and Lightning.” :
LS As well as a lot of otherexcntmg soft rock. ;
: ATl of which we're ruddy welFpleased vw”!
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EDITORIAL

Hammond—A Champ

Our music is a cultural achievement and a social force.

It is a key commupications medium. In a world ~beset. by
stresses and strains. music is a link bringing nations and peoples to-
gether. It is.an art of universal appeal and its potential for universal

good is unlimited.

The man who has realized this longer than any other in our
industry and whose carcer has been motivated by this philosophy
will be honored at a NARAS luncheon Tuesday (30) at the Colon-

nades of The Essex House.

The event will be an auspicious one. for it will showcase the
work of John Hammond. whose talent and dedication to our in-
dustry over an extended period are without parallel.

FFrom the era of Bessic Smith 1o the age of Bob Dylan and
Aretha Frankhin: from Benny Goodman to Count Basie 10 bop and
bevond: from Greenwich Village cellars and the Savoy Ballroom to
the record archives of Prague—from the blues to the classics—

Hammond has experienced it all.

He has brought to the record business competence and class and
an image which years cannot tarnish

And he is stll champion.

We join NARAS in its tribute to the director of talent for

Columbia Records.
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Filmways to Acquire

Campbell, Silver Co.

1.OS ANGELES—Filmways.
publicly owned entertainment
complex. will acquire Campbell,
Silver Corp.. parent company
of Tetragrammaton Records. in
a stock-cash transaction.

Dick St. Johns, Filmways
president, revealed that acqui-
sition talks were going on with
Roy Silver. Campbell. Silver
Corp. president, and several
other record companies. But it
was learned that an official an-
nouncement will be made in
four-six weeks that  Filmways
will acquire  Campbell. Silver
Corp.

Filmways' bid for Sky Re-
cording Co. for an undisclosed
amount of common stock has
been terminated.

Filmways is indirectly in the
record business through its in-
volvement with the Wally Hei-
der recording studios and a joint
ownership of a recording studio
‘with the Beach Boys.

Campbell. Silver Corp. will
become a wholly-owned subsid-
iary of Filmways. with the cor-
porate name. Campbell, Silver,
switched 10 Tetragrammaton.
Roy Silver. co-partner with
Bruce Campbell in Campbell,
Silver Corp.. will continue as
president of Tetragrammaton,

New Jukebox
By Seeburg

CHICAGO—Selecting a rec-
ord on the new. 160-selection,
1970 Apollo Sceburg jukebox is
as simple as operating the digital
push-button  telephone.  The
sterco console jukebox, intro-
duced last week, is controlled
by only 10 buttons, instead of
the usual 28, and a computer-
type display panel “tells”™ the
patron how much money to de-
posit, which buttons to depress
and which recording is being
played. Miniature, modularized
clectronic packages replace the
heavy. circuit-clutiered hardware
in previous Seeburg Corp.
models and the mini-components
carry a threc-year warranty,

The space-age miniaturization
of components is carried through
to the pricing mechanism, where
various wafer-thin “pricing
boards™ are slipped into auto-
matically furnish any desired
play-price arrangement. In terms
of simplicity and maintenance-
free design. the pricing unit

(Continued on page 71)

with  Campbell
vice president.
Silver will head the creative
side of the record division and
will supervise the company's
(Continued on page 6)

appointed as

Lamplight Is
Formed by 2;
Tri-Level Co.

1.OS ANGELES — Wally
Amos and Mark Wildey have
formed Lamplight Productions,
a  record production-manage-
ment-publishing company.

Initial acts on the roster are
the Pcople. which left Capitol

Records  after  two  albums;
Mitchell/St.  Nicklaus, placed
with Avco Embassy Records;

singer John McClure, and the
Pcople Tree. a folk-pop group
recording for Avco Embassy.

Under the company’'s man-
agement firm, Wally Amos &
Co.. are singer Patte Finley, the
People, John Amos, a comedy
writer: Lonny Stevens, a mem-
ber of the Phynx; Mitchell St.
Nicklaus. the People Tree, John
McClure. Howard Storm and
Paul McCauley.

McCulloch Music (BMI) has
four exclusive writers, including
Dick St. Nicklaus and Kerry
Ziran. In addition, Amos is
ing a publishing firm with the
Pcople called Affinity Music
(BMI).

Distribution and tape rights
will go to the product releasing
company.

AGAC Pact Makes
'Historic' Changes

NEW YORK — The Ameri-
can Guild of Authors and Com-
posers’ standard popular song-
writers contract has been re-
vised and is now appropriate
to all publishers and writers re-
gardless of performing rights af-
filiation. Edward Eliscu, AGAC
president, said the changes re-
sulted from a series of meetings
between AGAC and BMI. The
change is historic. AGAC, which
has pioneered on behalf of writ-
ers for 38 years, has writer

.members from 10 different per-

forming rights organizations
throughout the world.

The climination of friction be-
tween AGAC and BMI is ex-
pected to advance the writer
organization’s position in cer-
tain arcas, such as country
and in blues, inasmuch as the
revision enables a BMI writer

Today Lines Up
Martin and Bell

NEW YORK — Today Rec-
ords. a division of Perception
Ventures Inc.. has signed a pro-
duction deal with producers
Bobby Martin and Tommy Bell.
Martin and Bell have been
closely associated as arrangers
and/or producers with such
singles hits as “The Horse™ and
“Boogialoo Down Broadway.”

Boo Frazier. vice president
of PVI, said the first single
under the production agree-
ment  will be a Philadelphia
group called the Odds & Ends.
To launch the group. Frazier
will conduct a personal tour of
his promotion staff to record
distributors. stores, and radio
stations Coast-to-Coast. Martin
and Bell are represented on the
charts with “In a Moment™ by
the Intrigues. PV is headed by
ferry Phillips.

to use the new contract without
difficuity.

A key clause in the new con-
tract states: “In all respects this
contract shall be subject to any
existing agreements between any
of the parties hereto and the
small performing rights licens-
ing organization of which Writer

(Continued on page 8)

Immediate Snubs CBS
On Distribution Move

NEW YORK — Immediate
Records is going ahcad with its
plans 10 handle its own distri-
bution in the U.S. despite a
statement from CBS Records
that its distribution agreement
with Immediate remains in full
force. CBS said that it intends
to take any steps deemed ne-
cessary to prevent any attempt
by Immediate or any other
company 1o distribute Im-
mediate product in violation of
its rights.

Meantime, Immediate has
lined up distributors around the
country. Arrangements have been
concluded with All South Dis-

tributing Corp., New Orleans:
Arc Distributing, Detroit; Cal-
ifornia Record Distributing, Los
Angeles: Empire State Record
Sales, Long Island City, Hei-
licher Bros., Minneapolis; M.S.
Distributors, Chicago: Trans-
continental Distributing, Han-
ford and Seattle.

Also, Immediatc has ap-
pointed Paul Banes as general
manager of Immediate’s new
American operation, and Ruth
E. Manne will be in charge
of administration of the Imme-
diate Group of Companies and
its publishing operation, Nice
Songs (BMI) and Lovely Music
(ASCAP).

Entertainment Firm Buys
A Stock Interest in Skye

NEW YORK—United Hemi-
sphere  Productions Corp. has
purchased for cash a stock inter-
est in Skye Recording Co.
Through the reciprocal arrange-
ment, in which Skye will make
its entire creative forces avail-
able, and United Hemisphere
Productions will make financial
support available, Skye will be
able to continue its previously
announced expansion programs
with Skye retaining complete ex-

s

METS SOCK IT
OUT ON LP

NEW YORK — The New
York Mets baseball tecam
clinched the eastern division
and, at the same time, a Bud-
dah Records contract. The label
took the team into Bell Sound
Studios last ‘week and recorded
an album of material, featuring
standards such as “East Side,
West Side.”
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clusive contro! of its operation.

Norman Schwartz, Skye pres-
ident. said, “One of our im-
mediate plans is to introduce
an ad agency concept being ap-
plied to the record distribution
business. Regional needs will be
analyzed and distribution will be
based on these needs.”

United Hemisphere Produc-
tions, which has offices in San
Juan, Beverly Hills and New
York, is a diversified entertain-
ment complex, consisting of mo-
tion picture production, televi-
sion commercial production, the
operation of three television sta-
tions in Puerto Rico, operation
of television and motion picture
studios in Puerto Rico.

Skye will also begin to de-
velop a music business publish-
ing operation via the music that
comes to United Hemisphere
Productions through its com-
mercial, motion picture and tele-
vision  production  activities.
Schwartz said Skye will be en-
larging its operations to include
offices in Beverly Hills and San
Juan.

Schwartz Bros. Opens Giant Store
InN.J.on’'Mama & Papa’Concept

WAYNE., N.J. — What is
probably one of the largest re-
tail tape and record outlets in
the U.S., opened here Sept. 24
at the Willowbrooke Mall. The
plush Harmony Hut, Inc., a sub-
sidiary of Schwartz Brothers,
Inc., stretches over a 12,400-
sq. ft. area. and carries an in-
ventory of tapes, records and
musical intruments estimated at
$500,000 retail.

More than $75,000 of this
inventory is stocked in tape
alone. The 1tape stock, some
12,000 units in cassette, 4, 8-
track and reel-to-reel configura-
tions, are packed in boxes spe-

Buddah, Meaux

Production Deal

NEW YORK-—Buddah Rec-
ords has signed a record pro-
duction deal with independent
record producer Huey Meaux of
Houston. The contract calls for
three acts a year. First artist
produced under the agreement
will be Lee May of the Wash-
ington Senators. Artic Ripp
brought Mcaux to the label; the
contract was negotiated be-
tween Meaux and Neil Bogart,
and Art Kass of Buddah.

By RADCLIFFE JOE

cially designed by Schwartz
Brothers.

Yames Schwartz, president of
the company, explained that the
boxes were developed as a type
of stop gap measure for tapes
which did not come pre-pack-
aged in pilfer-proof boxes. The
boxes measure 12" x 3" for
cassctte and 12" x 4™ for 4 and
8-track. and boast a unique
lock-top which frustrates easy
removal of the CARtridge.

Although Schwartz expressed
willingness to supply the pack-

Abdnor Forms

NEW YORK-—John Abdnor,
head of Dallas-based Abnak
Records, has started a country
label, Startime. Artists and writ-
ers are being signed. Already
on the roster is Ray Winkler,
whose first release  will  be
shipped shortly. Title is "My
Tribute to Jim Reeves.” written
by Winkler and John Hathcock.
Winkler was a friend of the
late Jim Reeves.

The same writing team wrote
some big country hits, including
“Welcome 10 My World” and
“Your Wedding.”

Abdnor said that Startime
will issue singles and albums

Billboard is published weekly by Blilboard Publications, Inc., 165 W, 46th St,, New York, N. Y. 10036, Subscription rate: annual rate,
$25; single-copy price, $1, Second class postage paid at New York, N. Y., and at additional mailing offices. Current and back copies
of Billboard are available on microfilm from 3M/IM Press, P.O. Box 720, Times Square Station, New York 10036,
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age 1o customers in his area
who need it, he stressed that he
has no desire to enter the pack-
age manufacturing business, and
assured that his company will
always be essentially a music
combine.

Other innovations included in
the store are rooms for musical
instruction, with qualified tu-
tors on hand to conduct classes
in any instrument for interested
students, The browser racks,
too, are specially designed to

(Continued on page 94)

Country Label

and would be given very strong
promotion. The same distribu-
tors who handle Abnak Records
will also handle Startime cx-
cept in those arcas where a
different distributor is necessary
for the country market.

On another level, Abdnor has
signed a pop artist, Roger Guck-
enheimer. His first release, due
shortly, is his own song, “Why
Can't the People See? The
lyric is a social message. calling
for an end to violence and
espousing the cause of love
among people of all races and
creeds. Guckenheimer is also
signed to a writer contract.
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LOS ANGELES—The close-
ness between the new “Music
Scene” ABC-TV series and
what’s selling in the recording
industry may be seen in the
booking for the second straight
week of Three Dog Night, the
rock group.

The Dunhill group appears on
Monday’s stanza (29) perform-
ing its hit of “Easy to Be Hard,”
a repeat of the song which it
performed on the 45-minute
program’s premiere last week.

The decision to use the group
singing the same song—but in
a different setting—is based on
the chart movement of the song,
as reported by Billboard depart-
rent. “Music Scene” producers
Ken Fritz and Stan Harris, plus
talent coordinator Susan Rich-
ards, were informed of the

BILLBOARD'S CHARTS receive
key billing as “The Music Scene”
repertory company performs a
sketch to introduce a national
hit on the ABC-TV Monday night
show. Left to right, Paul Reid
Roman, Christopher Ross, Lilly
Tomiin and Larry Hankin—four
of the show’s six hosts.

By ELIOT TIEGEL

Three Dog Night record on
Tuesday afternoon, one day
prior to the beginning of taping
activities.

The show has been taping
artists and banking their per-
formances until their records
show significant movement on
Billboard charts covering all
facets of the music business.

Miss Richards’ role is to pro-
ject which acts will have na-
tional best-sellers and then work
with Ron Mason of Creative
Management Associates in hir-
ing the acts for the program.

Appearing on the second
show—telecast by 159 ABC-TV
stations—are Eydie Gorme per-
forming “Tonight I'll Say a
Prayer”; Merle Haggard per-
forming “Oakie From Musko-
gee”; Janis Joplin performing
“Try”, Gary Puckett perform-
ing “This Girl Is a Woman
Now”; and Lou Rawls perform-
ing “Your Good Thing Is About
to Come to an End.”

The show will additionally
offer a film clip from *“Mid-
night Cowboy,” in which Harry
Nilsson sings “Everybody’s Talk-

Producers Fritz and Harris
have devised two setups for art-
ists, a production milieu and a
concert arrangement. This al-
lows them to use an act more
than once with the same song
but with a different graphic
flavor.

For the concert setting a
number of platforms and steps
have been devised called “home
base.” Youngsters from the
audience are invited to partici-
pate in the show on camera by
sitting on these platforms which
surround the performer.

Crosby, Stills, Nash & Young
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HERE'S WHAT CRITICS SAY
ABOUT THE MUSIC SCENE

NEW YORK. TIMES: (Jack Gould) “The show was clearly
designed for a specific generation, something that apparently may
be prevalent in the coming season, and if an elder does not respond
enthusiastically he is hardly expected to. But adult attention may
pay off. When the lyrics of modern songs can be understood, which
is not nearly as often as it should be, there is much to learn about
contemporary attitudes and beliefs.”

THE PHILADELPHIA INQUIRER: (Harry Harris) *. . . disk-
daffy teenagers may welcome the chance to see rock, soul and folk
favorites.”

NEW YORK POST: (Bob Williams) * . . . a latter-day version
of The Hit Parade, drawing as it did on the new top pop tunes.”

VARIETY: “The group and singles performances are the show's
strongest feature cven though there's a tendency to over-production.”
“ . .. doesn't trap itself into a rundown of the pop charts, which
should be beneficial from both a viewing and production stand-
point.”

ST. LOUIS POST-DISPATCH: (Rick DuBrow) * . . . almost
wholly youth-oriented in its music and going for message humor.
.. .” “The music, of course, leaves no room for compromise. If the
young set latches onto the show, it has a chance to go.” “ . . . in
short, Hit Parade 1969, sharply aimed at record buyers; a unique,
brave attempt to be with it musically.”

CHICAGO TRIBUNE: (Clarence Petersen) “Music Scene
opened with a very funny sketch . .. and continued with James Brown
singing one of those please-some-one-listen-to-me songs and nobod
would. After that, the show was mostly loud, but with a salting of self-
directed but not annoying self-conscious satire here and there that
made up for the volume. . . .”

CHICAGO TODAY: “If you dig the Beatles, Tom Jones, or
James Brown, then ‘The Music Scene’ is where it’s at.”

LOS ANGELES TIMES: (Cecil Smith) “The show separates
hit songs on the Billboard record charts played by the groups who
recorded them with wild bits of comedy by a troupe headed by David
Steinberg. Sometimes the troupe gets into the song as in a hilarious
sequence in which its male members cringe from an. onrushing herd
of fat women at a dance to illustrate Billboard's No. 1 song, ‘Sugar,
Sugar.’ There was a fascinating film sequence from the Beatles
following the travels of John Lennon and. Yoko Ono while the
group played and sang.”

LOS ANGELES HERALD-EXAMINER: (Morton Moss) “ABC
threw its electric guitar into the ring Monday night and bid for the
young vote with a couple of 45-minute programs tailored for the
allegedly gypped generation. The assault on the gold concealed in
them thar jeans and sandals and shaggy hairdos began with Music
Scene. It was a mingling of rock, ballad, country, and blues, all got
up with splashy eye and ear appeal. Using Billboard Magazine as the
key, the co-producers Ken Fritz and Stan Harris, fine-comb the song
charts. They convey the treasure so gleaned via the youth culture’s
currently favored larynxes and instrument wielders. But this is good
enough to be more than a clique’s program.
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‘Music Scene’ Sells It Like It Is

used this kind of close audience
interaction on the first program
of the series.

“Music Scene” is designed to
offer viewers the excitement of
new artists and new songs, and
the program is looked upon as
having a major influence in
motivating sales of records—
something which has not com-
pletely been associated with TV.

Putting the program together
is a matter of constantly being
alert to music trends. All the
programs are taped at ABC's
Hollywood studios, with the
studio holding 300 guests. The
only segment thus far not on
videotape was a film clip pro-
vided by the Beatles for last
week’s premiere show.

The show’s production sched-
ule does not necessarily reflect
the show which will be telecast
the following Monday. Tuesday
is the critical day when the pro-
ducers learn what the key songs
are and begin taping and putting
the program together. Thursday
is the dress rehearsal and final
taping days.

But “Music Scene” has been
banking artist performances for
over one month now to build
up a reservoir of powerhouse
names. The Pat Williams orches-
tra works behind many of the
artists, growing in size to match
the song and performer’s inter-
pretation.

In an attempt to develop an
identify for its comedy hosts,
the show zooms in on their faces
in the beginning of the program,
These comedy workers, who
tape their lines on Thursday so
that their material is fresh, are
David Steinberg, Chris Bokeno,
Larry Hankin, Paul Reid Ro-
man, Lily Tomlin and Christo-
pher Ross.

JAMES BROWN opens the premiere show of “The Music Scene” Sept.
22 with a performance of “The World,” which is climbing both Soul
and Top 40 charts in Biliboard.

BUCK OWENS, with foot on wheel hub, sings “The Tall Dark Stranger,”
his current hit with the Buckaroos and the Haggers on a western street,

in the new show produced by Ken Fritz and Stan Harris.

'Music Scene’ Glowing Show

e Continued from page 1

no fakery in the presentation of
either the Three Dog Night or
the Crosby, Stills, Nash &
Young group. Viewers received
a real “happening” cffect and
the groups were allowed to
communicate just as if they
were performing in a concert
hail or club. There was an inti-
mate live effect.

The introduction to the No. |
country music hit—*"The Tall
Dark Stranger”—sparkled with
humor and this spoof of a West-

ern shootout was woven subtly

in with the performance of
Buck Owens doing his own hit.

Oliver, in a strong produc-
tion number, performed his cur-
rent hit, “Jean.”

A volley of crashing automo-
biles -introduced *“Easy to Be
Hard” by the Three Dog Night.

The show also previewed
Tom Jones performing his “Fll
Never Fall in Love Again”

‘Sweden Heaven’

Overseas Distrib

NEW YORK — The sound-
track album of the Avco-Em-
bassy film “Sweden Heaven and
Hell” has been placed by the
Ivan Mogull Music Corp. with
Polar Records of Stockholm for
Sweden, Norway and Iceland;
Teldec of Hamburg for West
and East Germany, Austria,
Switzerland, Czechoslovakia, Po-
land and Hungary; and Fabrica
de Discos Columbia, S. A., of
Madrid for Spain. The deals
were concluded during Ivan
Mogull’'s recent trip to Spain,
The film is on the Ariel label
in the U. S. with distribution
through Musicor Records.

WWW.americanradiohistorv.com

three nights before the opening
of his second season with his
own “This Is Tom Jones” show.

A highlight was the special

film segment involving the Bea-.

tles’ performance of “You Know
It Ain't Easy.” Exclusive film
shots of John Lennon and Yoko
were aired, as well as a peace
jam session. The show closed
with a sequence on the No. 1
tune in- the nation — ‘‘Sugar,
Sugar.”

No other show on TV this
season contains the same pos-
sibilities of communicating with
the nation's youth as does *The
Music Scene."” The premiere re-
vealed that it's not only a fun

MGM’s ‘A&R’
Plan to Ops

NEW YORK — MGM Rec-
ords’ new plan for enlisting the
help of radio station program
and music directors in choosing
which cuts from albums should
be released as singles will be
expanded to include most of the
nation’s key jukebox operators.
Under the plan, developed by
Ken Mansfield, director of ex-
ploitation, 5,000 special 45 r.p.m.
*Piggyback” packages will be
pressed for stations and another
5,000 will be pressed for mailing
to members of Music Operators
of America. The initial mailings
will consist of six different rec-
ords and both stations and oper-
ators will be asked to test the
records and report the results.

The test records, consist of
two selections from each new
LP the label releases and repre-

(Continued on page 71)

show, but a serious show too,
that takes a closer look at the
problems of today through the
best medium of today—song.
As. the six-member comedy
group works together, the mes-
sages of today’s happening peo-
ple are going to be showcased.
The show will undoubtedly also
have an enormous record sales
impact on young people.
CLAUDE HALL

RCA PLANS. TO
BOW VIDEOTAPE

NEW YORK—RCA will un-
veil its videotape cartridge play-
back system Tuesday (30) at a
press conference and demon-
stration at the RCA Laboratories
in Princeton, N.J. The press will
be shown a prototype of the
unit to be marketed late in
1970.

It is believed that the play-
back will be priced below $500.
Robert Bitting, who was a meim-
ber of the company’s. financial
and business planning manage-
ment group, has been serving
as project manager of the de-
velopment.

It is significant that RCA
joins CBS in favoring a play-
back-only system in the emerg-
ing pre-recorded audic-visual
cartridge field. CBS' EVR,
which uses film as opposed to
videotape similarly follows the
playback only philosophy. Thus,
battle lines are being drawn
preparatory to the entry of
other' systems which will push
the availability of record and
playback features.
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THE PEOPLE WHO ALWAYS KNEW WHERE
TA) MAHALWAS AT, ARENOW GOING TO SEE
HIM THERE. AT THETOP.

Today’s hit musicians listened to But that’s only starters because the
him. And learned. Top-40 programmers  single is from Taj’s specially priced
loved him at home. But couldn’t get double album—a two-part collection of
him on the air. Underground disc blues. “De Ole Folks at Home,”
jockeys played him. Under ground. thirteen down-home blues numbers.

Now, everyone’s going to play And an electric blues called
him. Because Taj Mahal has ““Giant Step.”
just released a new Columbia single, Which is exactly what the two

10 77 albums together are going to be.
Slx Days on the RO%Q ° Particularlgl when the singgle hits.
Counton it. The man who has always And at that point, you're going to
been' a prime source for the top 40 know something you’d be better off
is going to be in it. knowing now: TA] MAHAL IS MOVING!

ON COLUMBIA RECORDS #
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Gift Market
Tabloid Bought
By Billboard

NEW YORK — Gift and
Tableware Reporter, a twice
monthly tabloid -devoted to the
fast growing gift market, has
been purchased by Billboard
Publications from the Haire
Publishing Corp.

The paper’s staff, including
publisher Sal Mastro and edi-
tor Jack McDermott, will be
headquartered in  Billboard's
New York office. The paper will
be added to the Businesspaper
Division of the company, under
Hal B. Cook. vice president.

“This acquisition brings Bill-
board Publications total period-
icals to ninc businesspapers and
six special interest consumer
magazines,” said W. D. Little-
ford, president of Billboard Pub-
lications.

Gift and Tableware Reporter
represents a merger several
years ago of Glass and Crockery
Journal, a 100-year-old maga-
zine, and Giftwares and ‘Home
Fashions, which was started in
California immediately follow-
ing World War Il

NAM,Studio
Are Formed

ROCHESTER, N.Y.—A new
label, NAM, and a recording
studio of the same name has
been set up herc by Alvin A.
White, president.

The operation is under the
umbrella of the North Ameri-
can Memoir Co., Inc. A pub-
lishing wing including both
ASCAP and BMI firms is being
organized by White.

White said the label will re-
lease contemporary material of
all types, singles and albums,
with initial product due in a
month. The company has been
producing documentary records
about air force training pro-
grams, which have been sold to
service men at Post Exchanges.
The company has also published
photo albums on air force train-
ing programs.

Additional equipment is being
added to the studio, which will
be available for outside dates
also. White said that there is a
substantial amount of recording
talent in Rochester, Syracuse,
Buffalo, Pittsburgh and Toronto
—an area which his studio will
serve.,

Filmways Buy

e Continued from page 3

motion picture and TV divisions.

Campbell, Silver Corp. has
properties in the TV field, in-
cluding several specials based
on characters from Bill Cosby's
records, “Fat Albert” and “Old
Weird Harold.” The company
also is involved in several Cosby
specials and the Cosby series,
all on NBC.

In feature films, Campbell,
Silver Corp. has a multipicture
contract with Warner Bros., in-
cluding several films involving
Cosby.

It was the TV and film prop-
erties that attracted Filmways
to the financially-pressed Camp-
bell, Silver Corp. Filmways is
a major film and TV producer.

Tetragrammaton will contin-
ue to develop recording artists,
and plans to release five al-
bums in the next 30 days, in-
cluding packages on Biff Rose,
Deep Purple, Captain Milk,
Jane Odin and Elyse Weinberg.

WWW.americanradiohistorv.com

Executive Turntable

LITTLE

SPENDLOVE

GIBSON SAMUELS

Stax, Volt Records has named six new promotion executives.
Leroy Little and Bob Spendlove appointed national promotion
directors, Harold Burnside will be in charge of Eastern promo-
tion, Jack Gibson Midwest promotion, with David Ezzell and
David (Jo Jo) Samuels handling southern promotion. Little
was southern executive of promotion and sales for Atlantic
before joining Stax and is active in NATRA. Spendlove was
formerly with Mercury in Chicago as Midwest promotion man-
ager for two years. He was also with Delta Record Distributors,
New Orleans, for six years as operations and promotion man-
ager. Burnside was formerly promotion man for Mandel Dis-
tributors, Philadelphia, for five years and Gibson was for three
years regional promotion manager for Decca and was Motown's
first national promotion director. As a radio man, Gibson was
one of the founders of NATRA and a disk jockey on WERD, ,
one of the first black-owned radio stations. Ezzell is a former
promotion manager for CBS in New Orleans, and Samuels spent
two years as station manager of WAUG, Augusta, Ga., and
promotion director for WENZ, Richmond, Va.

* * *

Robert Borella named operations controller, record division,
MGM Records. He joined the company in 1967 as manager of
the general accounting department. William Weinzimer named
MGM’s assistant operations controller. He previously was
manager of special projects, joining MGM Records in 1967 as
assistant manager in the royalty department. Richard Spiewark
appointed manager, general accounting department for MGM
Records. He joined the company this year as assistant manager,
general accounting department.

* * %

B. J. McElwee, for three years Southern regional field
representative for MGM Records, promoted to national country
and western product manager. He was formerly field promo-
tion manager for Monument. Jim Vienneau, with MGM since
the company was formed in 1947, continues to head the MGM
recording office in Nashville and heads country recording there.

* * %

Christie Barter appointed manager, artist promotion, RCA
Records international department. Before join-
ing RCA, Barter was manager, press and public
rclations (East) for Capitol since 1964. He was
music editor for Cue Magazine for five years.
Betty Reinman named manager, merchandising
and sales development for RCA’s record inter-
national department. Miss Rcinman was pre-
viously associated with MCA for a year and was
with Kapp Records for 12 years,

BARTER
Former general manager of publishing for

Paradox Music, Russ Miller named producer
for Elektra Records. Brian Ross-Myring joins
Elektra after three years with CBS as engineer.
He also worked with Sunset Sound Records on
Disney Products. . Lou Sposa, previously
supervising radio and television commercials at
Grey Advertising, joins Lauriec Productions.

- . Robert Mullins named sales manager of
the busincss and industry group of Interstate United Corp.,
responsible for sales and marketing activities in the greater
Philadelphia area and southern New Jersey. . . . Leroy G. Kana-
paux named vice president FEL Flair Records, Los Angeles,
responsible for management information and the sales and publi-
cations division. Previously, he was with Herder and Herder.
Inc., New York.

REINMAN

* * &

Jim Russo named New York promotion manager by London
Records Distributing Corp. He was previously New York pro-
motion man with Capitol.

* % &

Richard Kudolla, exccutive vice president and general man-
ager of Royal Disc Distributors, Chicago, named Buddah Rec-
ords’ Chicago representative. Before Royal Disc, Kudolla was
with Garmissa Distributing.

* * %

Marvin Deane joins ABC Records as national director of
pop product. He was formerly promotion director for Tetra-
grammaton Records. . . . Dennis Killeen joins Capitol as ad-
vertising manager. . . . Ed Barsky, Tctragrammaton marketing
vice president, has left. Before joining Tetra he was an execu-
tive with Liberty. . . . Greg Venable joins West Coast Recorders
as vice president, general manager. He was formerly an engineer
with Amigo Studios. Ancel Markowitz named assistant
director of internal audit for Liberty ‘UA.

(Continued on page 94)
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Fox in 2-Level Crackdown

e Continued from page 1

strategy 1o minimize infringe-
ments in two sensitive and grow-
ing arcas of the music business.

With regard to tapes, Abcles
and Clark on behalf of 34 pub-
lishers filed suit recently in the
U.S. District Court for the
Northern  District  of  Illinois.
against Gary Alex Spics, doing
business as Tape-A-Tape Sound
Reproduction Co., and Sterco-
dyne Inc. It is claimed that
Spies used copyrights  without
authorization, and that Stereo-
dync participated in the manu-
facturc of the tape cartridge
product by supplying a Sterco-
dyne package, Dynapak. The
soit disputes Tape - A - Tapc’s
claim that it has a right to use
the copyright without a license.
Abcles and Clark hope to cut
off Tape-A-Tape's source of sup-
ply and establish the point that
firms supplying raw material
must police the product. This
tactic is similar to lcgal actions
in the record industry, where
Abeles and Clark were instru-
mental in building a body of
legal  precedents  cstablishing
the liability of all involved in
infringements—that is, not only
a manufacturer but also press-
ing plants, distributors, retail-
ers, elc.

The suit sceks  statutory
royalties, treble damages and
an order for the destruction of
infringing tapes and materials.
The copyrights mentioned in
the suit number 35 and in-
cludc such titles as “Little
Green Apples,” “Alfie,” “By the
Time | Get to Phoenix,” “The
Impossible Dream,” *I'm Going
Out of my Head” and *“Crim.
son and Clover.”

Abeles and Clark state that
the firm will file another suit
of the same nature shortly. A
spokesman said: “We will stop
operators who recklessly  sup-
ply tape manufacturers with
product.”

AGAC Pact Changes

o Continued from page 3

is a member or an affiliate.”
The prior contract read: “In all
respects this contract shall be
subject to any existing agree-
ments between any of the parties
hereto and the American So-
ciety of Composers, Authors and
Publishers.”

AGAC was represented in the
negotiations by Eliscu; Sheldon
Harnick, a BMI member and a
member of the AGAC council;
John Carter, AGAC managing
director and Alvin  Deutsch,
AGAC counsel. Representing
BMI! were Edward M. Cramer,

president;  Robert  Sour, vice
chairman, and attorncy Mrs.
Theodora Zavin, senior vice-

president, performing rights ad-
ministration.

On another level, the Fox
Office through  Abeles  and
Clark filed suit recently in the
Province of Quebee on behalf
of a group of Amgerican pub
lishers against the Arc Sound
Group. Defendants include Arc
Ltd.. Arc Home Entertainment
Diversified Ltd.. Arc Records
Ltd.. Precision Record  Prod-
ucts Ltd. (a pressing plant) and
Philip Anderson, Jack Anderson
and Harry Derderian, officers
of the corporation. The action
charges infringement of nine
songs by Gordon Lightfoot, in-

ASCAP Take
Up in 8 Mos.

1.OS ANGELES—ASCAP is
enjoying a 22 percent increase
in revenues for the first cight
months of the year. A record
revenuc of $43.877,000 was re-
ported, with $42,905,000 dc-
rived from song licensing and
$20,637,000 going out to mem-
bers. Money received from for-
¢ign societics tallied $3,368,000.

ASCAP’s membership, Coast
members were told at the semi-
annual meeting here, are 14,843
including 500 writers and 227
publishers admitied to the or-
ganization since February.

cluding “Steel Rail  Blues,”
“Early Morning Rain,” "Home
From the Forest,” etc. Plain-
tiffs say the action arises out
of an attempt by Arc to avoid
the requirements of the com-
pulsory licensing provision. Arc
takes the position that  under
the Canadian law a payment
of 2 cents a side is called
for when a song is used on an
L.P, no matter how many songs
are on the LP. The plaintiffs
take the position that the law
requires a mechanical royalty
on an LP of 2 cents per
work per side. Al Berman of
the Fox Office stated that the
law needs clarification.

Abeles and Clark said that
the action is designed to estab-
lish the liability of offices.
pressing plants, et al. The firm
said the case is the first (two
more suits will be filed shortly)
in a campaign to bring labels
into line.

Harrison on
Radio Show

NEW YORK — The Ameri-
can Contemporary  Network
launched a | 7-program show
last week revolving around an
extensive interview with George
Harrison of the Beatles and
their new Apple Records al-
bum. “Abbey Road.” Jim Coyne.
program manager of ABC radio,
said  the series would run
through Oct. 12. It will tem-
porarily replace the network’s
“Sncak Preview™ show with ex-
clusive new singles records. The
show is aired at 10:25 nightly.

In the interview, Harrison
speaks of the carly days of the
group, mentions the Rolling
Stones, Eric Clapton. and Ravi
Shankar. Cuts from the new al-
bum, which will be released
Friday (3). will be highlighted
on the show. Harrison’s “Some-
thing” is slated to be released
as a single.

Mills Will Merge With
Belwin, Educational Pub

NEW YORK—Mills Music
and Belwin Inc., two of the
oldest independent music pub-
lishing firms, will merge Tues-
day (30). The announcement
was made last week by Arthur
L. Carter, president of Utilities

Nilsson Forms 2 Pubs—
Pacts With RCA & W-7

LOS ANGELES—Harry Nils-
son has formed two publishing
companies, Nilsson House and
Chimney Music. Nilsson will be-
gin placing his songs in Nilsson
House startipg June 30, 1970,
when his contract with Dunbar.
RCA’s publishing company, ex-
pires.

Dunbar has the rights to the
music from nine shows written
for the new television series
“Courtship of Eddic's Father,”
which Nilsson and George Tip-
ton have written.

Nilsson and Bill Martin, a
comic whom he is recording for
Warner Bros. Records, have
created an idea for a TV scries
which Screen Gems has pur-
chased. Nilsson  House, the
singer's corporation, will act as
exccutive  producer  of  the
Series.

Nilsson is writing the title
song for the new Marlo
Thomas film, “Jenny.” Nilsson
revealed he submitted a song
for “Midnight Cowboy™ which
was rejected. But the film’s pro-
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ducer and director had heard
his “Everybody’s Talkin®™ cut
from his RCA album and in-
seried that tune in the film,

The current success of that
single, written by Fred Neil,
marks its third relcase by RCA.
It was first issued in May 1968,
then rereleased six weeks be-
forc the picture opened, and
then reissued this summer.

Nilsson's recently  released
RCA LP, “Harry,” which his
production company produced.
doesn’t contain the song. It does
contain "l Guess the Lord Must
Be in New York City,” which
is the song Nilsson submitted for
“Midnight Cowboy™ but was re-
jected.

It has taken Nilsson cight
months to get Nilsson House
into legal shape. Its first two
record production pacts are
with RCA and Warner Bros.
For the latter Nilsson House is
producing Nancy Priddy,
Scotty Jackson. Randy Marr
and Bill Martin.

& Industries Management Corp..

which now owns Mills, and
Martin  Winkler, president of
Belwin. Winkler will be chief

of the new corporation of Bel-
win-Mills  Publishing  Corp..
said to have an estimated com-
bined sales and royalty income
of $10 million annually.

Mills has more than 25,000
copyrights  including  “Star-
dust,” “Scarlet Ribbons,” “Little
Drummer Boy,” and “Red
Roses for a Blue Lady.” Harold
Arlen, Hoagy Carmichael and
Morton Gould rank among the
COM POSETS.

Belwin, a leader in the edu-
cational music publishing ficld.
also  represents  Ricordi  of
Milan, Paris. London and South
America: Novello, London, Sa-
labert, Paris; Casa Musicale
Sonzongo. ltaly; and Hans Si-
korski, Germany, among others.
As of Jan. 1, Belwin will also
represent Schott and Sochne of
Mainz and Schott and Co..
London. In early 1969, Belwin
bought Franco Colombo Publi-
cations. Belwin recently be-
came sales and distributor of
educational and printed ma-
terials for Mills.

Mills is involved in record
production as well as publish-
ing and the new record division
has deals with A&M Records,
Atlantic Records. Mcrcury Rec-
ords. and Jubilee Records.

Belwin-Mills will further ex-
pand the record production di-
vision and extend its for-
eign publishing activities to
Japan, ltaly and South America.

Fast-Flying LP’s Spark
Col’s Hot Charts’ Paces

NEW YORK — Columbia
Records is continuing its hot
album sales pace. The label is
currently riding with SO albums
on Billboard’s best-selling album
charts, many of which were
only recently released and al-
ready hold key chart positions.

These fast-moving albums in-
clude sets by Santana, Barbra
Streisand, Paul Revere & the
Raiders, Johnny Mathis, the
Flock, Pacific Gass & Electric
Moby Grape, Percy Faith, Miles
Davis and Moog Machine.

Such cstablished Columbia
artists as Andy Williams, Bob
Dylan, Johnny Cash and Blood.
Sweat & Tears, and newer

WWW.americanradiohistorv.com

sounds such as Chicago, Johnny
Winter and It's A Beautiful
Day are also represented on
Billboard's charts.

Columbia is also clicking on
the soul album charts with
Blood. Sweat & Tears. on the
jazz chart with Charlic Byrd
and Miles Davis, and on the
country chart with Johnny
Cash. Freddy Weller, Marty
Robbins, and Carl Smith, among
others. On the classical charts,
Columbia has “Switched on
Bach,” “Bernstein’s  Greatest
Hits.,” *“Bach’s Greatest Hits.”
“E. Power Biggs' Greatest Hits,”
“The Glory of Gabrielli” among
others.
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SU-KA L-DE-DON BY SCOTTIE JACKSON

SING IN

THE KEY OF D FLAT AND TO THE TUNE OF, “I LEFT MY HEART IN SAN FRANCISCO,” OR “WHO PUT THE BOMP IN THE BOMPSHA — BOMPSHA BOMP.”
HEY!

Su-kal-de-don-don-da-yo su-kal-de-don don-di-yep su-kal-de-don-don-day-yo su-kal-de-don-don-di yep-yep-0ld Mother Hubbard she filled up
her cupboard but still feeds her children a bone. Sweet Mama Cass she done made a pass gonna do it, all on her own — and the world
say oh no no no no no — and the people say yea yea yea yea yea yea — and then the people say oh no no no no no — and the world say yea
yea yea yea yea yea yea yea yea hey! All of the singers they go down as swingers but the writer, he just goes up! Actors and plastics
doing gymnastics drinkin’ thru the broken cup and the world say oh no no no no no and the people say vea yea yea yea yea yea and then
the people say oh no no no no no and the world say yea yea yea yea yea yea yea yea yea hey! Dylan and Jesus they both had to be so the
worm in the apple stays free! Donovan Leitch one son of the peach | love thru out eternity — and the world say oh no no no no no — and the
people say yea yea yea yea yea yea — and then the people say oh no no no no no — and the world say yea yea yea yea yea yea yea yea
yea hey! Yea yea yea yea yea yea yea yea yea hey Su-kal-de-don-don-da-yo su-kal-de-don-don-di-yep su-kal-de-don-don-da-yo su-kal-de-don-
don-di-yep yep. Runnin’ thru the forest with a gun in my.hand shot down like a dirty dog. But the Gypsy Woman she picked me up turned
around and she spelled it God! Hey su-kal-de-don-don-da-yoo su-kal-de-don don-di-yep su-kal-de-don-don-da-yo su-kal-de-don-don-di-yep —
Hey all of the people they build up a steeple but still they don't know how to pray. Slippery Sam put the church in the can and rolled him-
self another jay — and the world say oh no no no no no — and the people say yea yea yea yea yea yea — and the people say oh no no no
no no and the world say yea yea yea yea yea yea yea yea yea hey! Su-kal-de-don-don-da-yo su-kal-de-don-don-di-yep su-kal de-don-don-da-yo

su-kal-de-don-don-d|-yep-yep (¥o Fade) HlT OR M'SS CHART A CROSS SECTION OF THE AMERICAN RECORD BUYING PUBLIC
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Harry Nilsson / popular songwriter "' Joe Smith / honest record executive !
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Dean O. Torrence / has been record star | \' Gary Nichamin / chairman: Rotary club 5‘ \
Layton (the Chicken) Huber / retired bank dick Q Timothy o’Leaky / drug using hippie I{ Vl
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Ex-Woodstocker Kornfeld
Plans Leisure Co.With Lang

NEW YORK — Kornfeld-
Lang Adventures, a new leisure
time entity, is being organized
by Artie Kornfeld and Michael
Lang. The firm will be involved
in record production, movies,
TV specials, and live concert
promotions. Kornfeld and Lang

‘Jimmy’ Cast
Rights to RCA

NEW YORK — RCA Rec-
ords has acquired the original
cast rights to “Jimmy.,” which
premieres at Broadway's Win-
ter Garden Theater Oct. 23.
The musical, with book by Mel
Shavelson and music and lyrics
by Bill and Patti Jacob, ~will
feature Frank Gorshin in the
title: role as Jimmy Walker.
former mayor of New York,
and Anita Gillette and Julie
Wilson.

were involved with Joel Rosen-
man and John Roberts in the
recent Woodstock music festival,
They resigned last week to set
up this new firm. Kornfeld was
flying to Los Angeles last week
regarding the operation. Nego-
tiations are under way for dis-
tribution rights to the new rec-
ord label which has not been
named yet. Roberts and Rosen-
man are putting their corpora-
tion's affairs in order and lay-
ing the groundwork for a variety
of future activities,

However, the label already
has its first artist, Bert Som-
mers. an actor in “Hair.,” who
performed at Woodstock, and
the three-year-old publishing
firm of Luvilin Music will co-
publish the tunes Sommers
writes.

The entertainment firm being
set up by Lang and Kornfeld
will include a recording studio.
Headquarters wiil be here.

ASCAP Awards Peak 665G
To 1,797 Writer-Members

NEW YORK-—The American
Society of Composers. Authors
and Publishers (ASCAP) is dis-
tributing a record $665,360 to
1,797 writer-members for 1969-
70. The awards are in ad-
dition to the regular distribu-
tion of royalties. according to
Stanley Adams, ASCAP presi-
dent.

A total of $326,710 is being
awarded 1,214 pop writers.
while $338.650 is being given
to 583 members in the standard
field. including composers and
authors of symphonic, operatic
and concert works,

Among the top writers re-
ceiving special recognition by
ASCAP’s panel are Jim Webb,
Rod McKuen, Isaac Hayes and
David Porter.

Other winners include jazz-
men Kenny Burrell, Ornette
Coleman, Chick Corea, Dizzy
Gillespie, Mike Mainieri, Red
Norvo. Horace Silver and Billy
Taylor; country writers Elton
Britt, Marian Francis, Gordon
Galbraith, Vaughn Horton, Ric-
ci Marenao, Jerry D. Smith,
Billy Edd Wheeler and Sheb

Wooley; pop-folk writers Joan
Baez, Judy Collins, Bobbie Gen-
try, Arlo Guthrie, Carolyn Hes-
ter, Phil Ochs, Tom Paxton and
Buffy Sainte-Marie; soul writer
Jimmy Holiday; and blues rock
writers Janis Joplin and Paul
Butterfield.

Also cited were writer-mem-
bers of the Doors, the Band,
the Grateful Dead. the Young-
bloods, and Blue Cheer. Awards
also went to writers active in
the musical theater, including
James Rado and Gerome Ragni
of “Hair,” Hal Hester and Dan-
ny Apolinar of "Your Own
Thing” and the forthcoming
“Alice,” Al Carmines of **Peace”
and “Promenade,” Sherman Ed-
wards of *1776," Bill and Patti
Jacob of the forthcoming “Jim-
my,” C.C. Courtney and' Peter
Link of *Salvation,” Tom Baird
and Ron Miller of the forth-
coming “Cherry,” and Wilson
Stone of the forthcoming “Hello,
Sucker!”

More than 160 awards were
made to writers affiliated with
colleges as well as awards to
past and current winners of the
Pulitzer Prize and other honors.

Merc in Indie Move;

3 Markets Excluded

CHICAGO — The move by
Mercury Record Corp. to phase
out its wholly owned Merrec
branch distribution outlets in
favor of multiple distribution
will not affect the Boston, Cleve-
land and Dallas markets. where
Merrec will continue to handle
the Mercury family labels. In-
dependent distributors in over
23 other markets will now rep-
resent Mercury's major brands.
In some instances, such as in
Cincinnati, Detroit and Scattle,
more than one outlet will han-
dle the line.

The independent distributors:
Chicago and Milwaukee, M. S.
Dist. C.; Atlanta, Goodwin Dist.
Co.; Nashville, Music City Rec-
ord Dist., Inc.; Newark. N.J.,

" TOMORROW

The “Tomorrow™ column has
been moved to the Talent De-
partment. It appears this week
on Page 26.

Apex-Martin Record Sales; Buf-
falo, Gold Record Dist.; New
Orleans, All South Dist. Corp.:
Charlotte, N.C., Bib Dist.; New
York, Malverne Dist.. Inc.; Cin-
cinnati, Supreme Dist. Co. and
A & 1 Record Dist. Co., Inc.;
Philadelphia, Chips Dist. Corp.;
Denver, Transcontinental Dist.
Corp.; St. Louis, Commercial
Music, Inc.; Detroit, Jay-Kay
Dist. Co. and Music Merchants,
Inc.; Washington, Schwartz
Bros., Inc.; Seattle, ABC Rec-
ord and Tape Sales Corp. and
Fidelity-Northwest, Inc.; Los
Angeles and San Francisco,
Music West; Miami, Campus
Record Dist. Corp.; Minneap-
olis, Heilicher Bros., Inc.; Hart-
ford. Conn., Transcontinental
Dist. Corp.; Great Falls, Mont..
Music Service Co.; Honolulu,
lrtlgsic Craft Dist. of Hawaii.
td.

Firebird Distribs

NEW YORK-—Firebird Rec-
ords has named two new distrib-
utors: United Record Distribu-
tors in Chicago and Dome Dis-
tributors in New York.

WWww.americanradiohistorv.com

Market Quotations

As of Closing September 25, 1969

1969 Weel's Vol. Waeek‘'s Week's Week's Net

NAME High Llow in 100" Nigh Low Close Change
Admirol 21% 14V, 259 16Va 15 16 + Y
American Auto. Vending 20% 1 64 12% 12 12 - %
Americon Broodcasting 76Va 45V 455 58% 52 54y, +24
Ampex 47 32vy 1240 47V  44% 45V, - Vs
Autamatic Rodio 43 204 450 Bl 36 6% - %
Automatic Retailer Agsoc.  117%  97% 113 115 109%a 1130 +2Y,
Avnet 6% 12%4 838 13% 12V 123, -
Copital Ind. 52V, 29 138 47 44, 45V, -1%
Chic. Musical Inst, V% 23 81 28% 27%a 28 + Ve
CcBsS 59va 423 15 46Va 43, 46 +2Y%
Columbio Pic. 42 25 323 4% 2V 4 -%
Disney, Walt 99 69 416 99 [A1%Y 97% +3%
EMI 8% 5 864 % 6 6% + Y
General Electric 98% 81 1980 B6% B83Y% B85V +1%
Gulf & Western 50V 19 240 23 20 2% 4+ Y
Hondleman 38Ya 26%* 400  38Ye 33% 3%, + %
Harvey Group 25% NY% 36 13% 12, 13 + %
Interstate United kL] % 505 7% 1% 16 + Y
Iy 58Y4 4a8ve 2770 54V 53 54 + 1l
Kinney Services 9 19 1020 2% 25% 7% +1%
Mocke Ca. S29% 14Y; 143 18%  17va 18 + %
MCA 44V, 20% 592 . 22Y 209, 2%, -1 L
MGM 44'q 25 750 4 By, 402 - W%
Metraomedio 533, 17V 743 197 17% 19Vs - %
M 115 94 662 115% 110% 112Ya +23,
Mataralo 149 102% 361 149 139V 140V, =13,
North Amer. Phillips 56% 35V% 324 56 54 547 + Y%
Pickwick Int, 52t 32 212 48 46 46 -V
RCA 48 35V3 1745 413  40%  4) + %
Servmat 49Va  27% 140 32 9% NY 413
Superscape 54%, 17 299 30 27% 28 -2
Tenno Corp. ¥t 15% 7 654 7%  24%  27%,  +2y,
Trans Amer, 8y, 23 6100 27V 2% 24 =3
Transcontinental Invest, 27% 13% 67 200 190 19%  Unthg.
Triongle 7% 18 106 1935 18% 18%, -
20th Century-fox 41% 16% 904 Y% 20% 20% - Vi
Vendo 32% 6% 83 18% 17Va  18%  +)
Viewlex sy 22% 0% 28 0% +2%
Wurlitzer 231, 15% 27 16 15V 15%4 - %
Zenith 58 I5% 2195 46 4% 422+
tAdjusted

As of Clasing September 25, 1969

Week's Week's Week's

OVER THE COUNTER* High Low Close
ABKCO Ind. (47 [} é
Audio Fidelity 3 % 2%
Certron 36va 35 36
Creotive Monogement 12 1Y 12y,
Doto Packaging Carp, 22V, 202 20
Fidelitane 4% 4 4
GRT Corp. WY 25 25Y
Goody, Sam, Inc. 2V, 22 22
ITCC 12 N 1Yy,
Jubilee Ind. 15 3% 13
Leor Jet 25Yy  24V4 24V
Llin Broodcasting MY 10 Ny,
Magnasynic-Craig 19 15% 7%
Merco Ent. N 26va N
Mills Music 26V 26 26
Monorch Electronic Ind. 8va 7Va Va
Music Mokers, Inc. 13 12% 13
Nationol Tope Dist, 45 43 44
Newell 21, 19%, 1Y,
NMC 12 N n
Robins Ind. Corp. 8 7Va 7Y%
Schwartz Bros. 10%, 9 10%
Telepro Ind. 2% 2% 2%
Trons Notl. Communications 7 6V 6Ya

*Over-the-counter prices shown are

“bid” (os opposed to “‘asked”’). Neither the

bid nor the asked prices of unlisted securities represent: actuol tronsactions.
Rather, they are o guide to the range within which these securities could have
been sold or bought ot the time of compilation.
The above quatations camplled for Billboard by Merrill Lynch, Pierce, Fenner &
Smith, Inc, member of the New Yark Stock Exchange ond all principal stack

exchonges.

Purchase by TeleGeneral

NEW YORK — TeleGeneral
Corp. (OTC) has reached an
agreement in principle with the
Gotham Recording Corp., to
acquire approximately 90 per-
cent of Gotham's outstanding
common stock for an un-
disclosed amount of cash and
TeleGeneral's convertible deben-
tures.

The agreement was reached
between Stuart Sloves, TeleGen-
eral’s president, and Herbert M.
Moss, president and sole stock-
holder of Gotham Recording
Corp. The pact is subject 19 the
approval of TeleGeneral's Board
of Directors.

TeleGeneral is in the audio-
visual publishing field. The com-
pany plans to produce and dis-

tribute a new type of ‘“elec-
tronic magazine” to be known
as Computer Journal, beginning
next spring. The magazine will
initially be published on video-
tape and subsequently on CBS
Electronic  Video Recording
(EVR) cartridges.

Gotham Recording is prima-
rily engaged in producing audio-
visual material for educational
publishing companies. During
the fiscal year ended Feb. 28,
1969, Gotham's sales amounted
to approximately $1.2 million.
The firm was founded in 1950.
If the transaction is completed,
Gotham would operate as a sub-
sidiary of TeleGeneral. Moss
would continue as its president.
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THE BAND

is on 8-track and cassette




IS GIVING OVERNIGHT DELIVERY OF 8-TRACK CARTRIDGES

AND CASSETTES TO ITS DISTRIBUTORS OF.......

e LESLIE WEST/MOUNTAIN (Windfall)

e DEEP PURPLE (Tetragrammaton)

e THE BOX TOPS/DIMENSIONS (Bell)

e JEANNIE C. RILEY/THINGS GO BETTER WITH LOVE (Plantation)

NORTH AMERICAN LEISURE CORPORATION - 1776 Broadway, New York, N. Y. 10019
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Tape CARtridge

Long Boxes 'Cavities' Causes Headache

By BRUCE WEBER

1.OS ANGELES — For the
moment, anyway, the tape

packaging dilemma is resolved.
An interim packaging concept

a4 47x12" R-track box and a
I"x 12" cassette box—is casing
an industry headache.

But most record manufactur-
ers who have settled on  the
“long box™ are plagued by the
“Empty Space™ in the box.

‘The four-color, full-length
graphics on the outside lcads to
impulse sales and capable dis-
play, most agree. What to do
with the inside though, is an-
other problem.

NAL Moves
Into Canada

NEW YORK — The North
American Leisure Corp. is ex-
panding its opcrations to take
in Canada. NAL of Cana-
da Ltd. will open this week
when Modern Tape Cartridge
Corp. of Toronto begins han-
dling distribution of NAL's lines
throughout the Canadian main-
land.

Modern  Tape  Cartridge,
headed by Abe Salter, is one
of the biggest organizations of
its kind in that country.
‘Through its facilities NAL will
be able to offer tape cartridges
to the Canadian donsumer at
just $1 above the U.S. list
price.

NAL will also be producing
lines in Canada on which it
has  franchises. Larry Finley,
NAL's president said: “Our de-
cision 10 expand to Canada was
based on the current explosion
of the tape market in that
country. 8-track and cassettes
are happening, and we are glad
to be a part of that growth.”

NAL’s Canadian offices are
located at 1101 Finch Ave.,
West, Downview, Toronto.

Garrett to

LOS ANGELES Snuff
Garrett Productions is develop-
ing a marketing concept to
promote both tape and record
product simultancously.

Instead o f merchandising
both the record and tape in-
dividually, Garrett Productions
will map out a merchandising-
advertising promotion cam-
paign with one central theme
for both the manufacturer and
tape duplicator.

All promotions, point-of-pur-
chase displays and retail gim-
micks for both record and tape

Mallory Battery’s
New Cassette Line

NEW YORK — The Mallory
Battery Co. has released a new
line of cassettes on the con-
sumer market. Duratape cas-
scttes arc designed for play on
all recorders and are available
on tapes of 10, 30, 60 and 90
minutes pliaying time. The units
are being offered as a cempan-
ion to the company's line of
Duracell  batteries, which are
used in portable tape recorders.

Nesuhi Ertegun, Atlantic vice
president, admits the “long box™
is the best tape package avail-
able, but his concern is over the
“empty space” in both the 8-
track and cassette packaging.

One company, Liberty Rec-
ords, is going to do something
about the wasted space. Earl
Horwitz, general manager of
Liberty/ UA Tape, is planning an
assortment  of merchandising
gambits for the lost space.

Promotion ldeas

Instead of leaving the empty
spice empty, as several other
manufacturers  plan, Horwitz
will use the package to promote
current and catalog product,
present premium offers, release
“liner” notes and even educate
the consumer with “how to™ in-
formation,

“Why not stuff the box with
merchandising and promotional
material?”  said  Horwitz. It
gives the customer an added
bonus beside the cartridge or
cassette. It allows the record
company to get a product mes-
sage across to the consumer.”

Horwitz even sces small art-
ist photos and artist biographi-
cal information stuffed inside
the boxes.

Modern Tape Corp. has ex-
panded on the Liberty idea by
stuffing a box of crayons and a
12-page coloring book in its
4"x12" box, aimed at children.
The company utilizes the out-
side of the box to promote what
is inside the box, said Bob De-
main, executive with Modern
Tape.

Motown, committed to the
long box, has solved the
“wasted space” problem by us-
ing versions of the 4”x12" and
3"x12" packages. The box is a
long package with the full box
holding only the portion with
the cartridge or cassette prod-
uct.

One¢ advantage the long box
enjoys over current packaging,
several record companies admit,
is the idea of stuffing merchan-
dising material into the box.

The 4"x12” and the 3"x12"
tape packages may be interim
packages, but the consumer
might get used to receiving pro-
motional material with his tape.
If that happens, record compa-
nies may have to turn to the
interim box as a permanent fix-
ture.

Trade’s Foreign Sales Still Lag,
Says Klein; Cap in Beef-Up Plan

LOS ANGELES—While tape
sales are ballooning in the
United States, the international
tape market remains “insignifi-
cant in comparison,” said Bob
Klein, Capitol Records interna-
tional merchandising director.

What Capitol is doing to stim-
ulate interest internationally in
tapes, both 8-tfack and cassettes,
is to make more product avail-
able in more countries and bring
artists overseas for personal ap-

pearances, concert tours and
TV guest appearances.
Although tape volume is

growing, however slowly, two
factors are hindering steady
growth: retail costs and the auto
factor.

“Tapes are too expensive in
most  countries,” said Klein,
“and auto manufacturers are
not as heavily involved in tape

players as they are in this coun-
try.”

To promote both tape and
records, Capitol is trying to con-
vince its artists to make per-
sonal appearances in Europe,
where product can be mer-
chandised following a TV show,
concert or personal appearance.

The value in personal appear-
ances can be seen in this: Glen
Campbell is Capitol's top tape
seller in the U.S. But in the in-
ternational market he is out-
distanced by the Beatles, Buck
Owens, the Beach Boys, and in
some countries by Al Martino
and Joe South, said Klein.

Campbell, busy with motion
pictures, TV, record commit-
ments in the U.S., has not had
time to travel abroad, thus the
slow tape sales, believed Klein.

When artists are unavailable

Unite Tape & Recs.
Marketing With Single Approach

will be merchandised simulta-
ncously with one central theme.

“The idea,” said Ed Silvers,
Garrett Productions vice presi-
dent, “is to unite the market-
ing efforts of both the record
manufacturer and the tape du-
plicator. One promotional effort
should be behind both the rec-
ord and tape product. It's wrong
for the record producer and
tape duplicator to go separate
ways in merchandising disk and
prerecorded tape.”

The Silvers merchandising
concept will be initiated with
the Garrett-London  Records-
Ampex independent production
arrangement.

Silvers will coordinate with
London and Ampex to decide
on a central theme, relcase date
and a simultaneous merchan-
dising campaign. Initial LP to
receive the total concept ap-
proach is “Marimba Echos
South of the Border,” which
will be an instrumental album
utilizing studio musicians. Snuff
Garrett will produce the LP,
along with all other concept
albums, for London Records and
Ampex.

“The production contract with

wWww americanradiohistorv com

London and Ampex includes a
minimum of eight albums each
year over a four-year span, said
Silvers. Ampex  and  London
have worldwide rights to all
concept product. Viva and
Bravo Records, both owned by
Garrett, will continue to have
product duplicated by Ampex,
GRT and North American Leis-
ure.
Total Effort

The merchandising conaept
will be a total effort, .including
costs, advertising budgets, co-
op marketing and radio promo-
tions.

In-the area of radio air play,
the spots will feature both rec-
ord and tape. Silvers also plans
to utilize the concept in auto
stores, specialty outlets, record-
tape locations, consumer adver-
tising and mass merchandising
outlets.

While Silvers will coordinate
the merchandising, Ampex will
make the decision on configura-
tion release, whether it be 4
and 8-track, reel, or cassette.
London will decide on label re-
lease. The record company may
release the album on any one
of its family of labels.

for personal appearance tours,
as is the case of Campbell, the
label uses TV promotional film.
Al Martino has enjoyed both
tape and disk success in Europe
because of personal appcarances
and TV guest stints, he said.

Kiein said the European mar-
ket is basically 8-track, but cas-
sette is becoming more of a
seller. In both cases, though,
buyers are purchasing best-sell-
ing album product on tape—
not catalog. )

Capitol is shipping tape prod-
uct overscas, with some product
being duplicated by Electrical
Musical Industries (EMI1) for
overseas consumption.

Europe 8-Track?

Klein has found that except
for isolated situations, Europe
is heading toward an 8-track
market. Only the Netherlands
has cassette as the leading con-
figuration. In England, where
4-track had a long run, the com-
ing configuration is 8-track. On
the world market, Japan is very
heavily involved in cassette.

While Capito! has not experi-
mented with American artists
singing in foreign language on
tape, Klein fecls that foreign
language records are plus sales
in several European countries,
including ltaly and Spain.

“In order to break an Ameri-

(Continued on page 84)

Cap’s Reissues
For Christmas

LOS ANGELES — Capitol
has developed a series of de-
luxe three-pack Christmas sets
consisting of material previously
released on albums.

Artists represented in this 8-
track and cassette, holiday cam-
paign include: the Beatles,
Beach Boys, Glen Campbell,
Buck Owens, Jackie Gleason,
Lou Rawls, Lettermen and a
country amalgamation.

The Beatles tape, for ex-
ample, covers “Meet the Bea-
tles,” “Yesterday and Today”
and “Magical Mystery Tour.”

Slated for fall buying are a
rock package consisting of the
Steve Miler Band, Quicksilver
Messenger  Service and the
Band, plus a four-record set of
the soundtrack of “Romeo and
Juliet.”
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ETROIT ROCK 'n’ ROLL
REVIVAL:

15,500 people give birth ... GRAND FUNK is born!

ATLANTA POP FESTIVAL:

125,000 people hear three men play ... and learnit’s nothow bigitis ... it's how you use it!

CINCINNATI, OHIO:

12,500 people get it off together...on GRAND FUNK!

NASHVILLE
MUSIC FESTIVAL:

30,000 climb aboard ... GRAND FUNK thunders through!

EXAS INTERNATIONAL
POP FESTIVAL:

180,000 people give ... and GRAND FUNK gets it all!

S ANGELES, CALIF. :

GRAND FUNK came...and so did L A

The Single #2567 The Album ST-307

Produced by Terry Knight

Ty
oumli

ON RECORD AND TAPE.
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BEST SELLING

The {Tape
artridges

omypact
C assette ot R

2 BLIND FAITH

Atco

5 BEST OF THE CREAM
Atco

1 GREEN RIVER
w1 t e Creedence Clearwater Revival, Fantasy

BLOOD, SWEAT & TEARS
a
BAYOU COUNTRY

jence Clearwater Revival, Fantas

IN-A-GADDA-DA-VIDA

fron Butterfly, Atco

HAIR e

CROSBY, STILLS & NASH

Atco
eW SMASH HITS

Jimi Hendrix Experience, Reprise

SOFT PARADE

Doors, Elektra

LED ZEPPELIN

Atlantic

THROUGH THE PAST DARKLY (Big Hits, Vol. 2)
Rolling Stones, London

TOUCH OF GOLD

Johnny Rivers, Imperial

'\/IO‘?G[I]G[]' AGE OF AQUARIUS
Fitth Dimension, Soul City
BEST OF THE BEE GEES
Atco
HOT BUTTERED SOUL
Isaac Hayes, Enterprise
ROMEO & JULIET
Soundtrack, Capltol
ARETHA'S GOLD
Aretha Franklin, Atlantic

NASHVILLE SKYLINE

Bob Dylan, Columbie

CASSETTE

This  Last
Week Week TITLE—Artist, Label

1 1 BLOOD, SWEAT & TEARS
Columbia
HAIR
Original Cast, RCA Victor
BEST OF THE CREAM
Atco
BAYOU COUNTRY
Creedence Clearwater Revival, Fantasy
IN-A-GADDA-DA-VIDA
fron Butterfly, Afco

THIS IS

Tom Jones, Parrot

TOUCH OF GOLD

Johnny Rivers, Imperial

BLIND FAITH
Atco

GREEN RIVER

Creedence Clearwater Revival, Fantasy

ROMEO & JULIETY
Soundtrack, Capitol

AGE OF AQUARIUS
Fifth Dimension, Soul City

SUITABLE FOR FRAMING
3 Dog Night, Dunhill

Each individual part of an Audio Magnetics Compact Cassette is pre- kfgmeEPPEUN

cious. 17 parts, each manufactured with jewel-like precision to match JOHNNY CASH AT SAN QUENTIN
Philips (they're the standard for quality) part for part with nothing ;"E';’;""(;F o —
omitted. We use only the finest of components; special felts from Italy Atco

for the pressure pads; high fatigue enduring beryllium copper springs;

a highly permeable metal with low hystersis loss for the recording 4-TRACK
head shield, Delrin rollers and so on. We even manufacture our own =R

magnetic tape just to be sure of the fidelity. And then each cassette Week Week  TITLE—Artist, Label

is put together by screws or sonic welding. After all, our Compact Cas- 1 T O e A AR
sette is a precision instrument and has to be as reliable as an astronaut’s

BLOOD, SWEAT & TEARS
watch and just as rugged.

Columbia

GREEN RIVER

Creedence (learwater Revival, Fantasy
BLIND FAITH

Atco

JOHNNY CASH AT SAN QUENTIN

Columbia

2
3
To maintain 17 jewel quality we run 22 quality control tests before each 4
5
6 NASHVILLE SKYLINE
7
3
9

and every cassette is “Certified Tested" and given our unconditional
lifetime guarantee.

Bob Dylan, Columbia
IN-A-GADDA-DA-VIDA
ron Butterfly, Atco
BEST OF THE CREAM

Atco
X
N

SOFT PARADE
\ AUDIO MAGNETICS CORPORATION Dors, Elekira
fi | 14600 SOUTH BROADWAY . P.O. BOX 140. GARDENA. CALIFORNIA 90247 10 TOUCH OF GOLD
AA PHONE (213) 321.6841.. TELEX 67.4311 MAGTAPE GDNA /€0 momce Johnny Rivers, Imperial
\ ' i

Cosserte

\
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WHAT'S IN OUR
LITTLE BLAGK BOX ?

THESE NEW TITLES ON PARAMOUNT STEREO TAPE

JACK BARLOW

PA 81055 8.TRACK « "SON OF THE SOUTH' « CASSETTE _PA 26055

CATCH

PA 81053 B-TRACK » “"CATCH™ » CASSETTE PA 26053

ROY CLARK

PA 81062 B-TRACK » "'DO YOU BELIEVE THIS"* + CASSETTE PA 26062

PA 81048 8.TRACK * "YESTERDAY, WHEN | WAS YOUNG'* + CASSETTE _PA 26048
THE FRATERNITY OF MAN

PA 81052 B-TRACK » “"GET IT ON'" » CASSETTE PA 26052

ANDY KIM

PA 81049 B-TRACK « *''8A8Y, | LOVE YOU'' « CASSETTE PA 26049
PA B1064 B-TRACK « *"'HOW'D WE EVER GET THIS WAY"" « CASSETTE PA 26064

THE MILLS BROTHERS

PA 81058 B8.TRACK * ""CAB DRIVER' « CASSETTE PA 26058
PA 81065 B-TRACK « "GREATEST HITS"" « CASSETTE PA 26065

THE PLASTIC COW

PA 81057 8-TRACK » “GOES MOOOOOOG ' « CASSETTE PA 26057
LALO SCHIFRIN

PM B9006 B-TRACK * “"MISSION; IMPOSSIBLE" - CASSEVTE PM 29506
SOUNDTRACK

PM 89003 B-TRACK » "OHI WHAT A LOVELY WAR'' + CASSETTE PM 29503
PM B9004 8-TRACK * “'PAINT YOUR WAGON'' « CASSETTE PM 29504

HANK THOMPSON

PA 81063 B-TRACK  "ON TAP, IN THE CAN, OR IN THE 8OTTLE
CASSETTE  PA 26063

DIANA TRASK
PA B10S4 B-TRACK » "FROM THE HEART" » CASSETTE PA 26054
VARIOUS ARTISTS

PA B1060 B-TRACK « “"GOLDEN HITS YOLUME t'* « CASSETTE PA 26060
PA 81061 TRACK » "GOLDEN HiTS VOLUME 11’ « CASSETTE PA 26061

BILLY VAUGHN

PA B1059 B-TRACK » A CURRENT SET OF STANDARDS * + CASSETTE PA 26059
PA 81080 B-TRACK  "TRUE GRIT'" « CASSETTE PA 26080

WOMB
PA 81056 B-TRACK » "OVERDUS ' » CASSETTE PA 26056

*PRODUCED BY JEFF BARRY FOR STEED RECORDS

CALL NOW FOR IMMEDIATE STOCK

BY PARAMOUNT

LA~ l

A GULF + WESTERN COMPANY
WwWwWw.americanradiohistorv.com



Now you can get top quality Fidelitone
blank tape in all three leading configur-
ations: 4-Track, 8-Track and Cassettes.

Your Fidelitone Distributor is ready to
serve you with a full line of blank tape
and audio accessories for this vital
market . . . including Head Cleaners,
Maintenance Kits . . . and, as always,
Famous Fidelitone Phonograph Needles
and accessories.

Al Fidelitone Audio Products are fully
guaranteed against defects in material
or workmanship.

Call your Fidelitone Distributor, or write

Fidelitone

THE TOUCH OF MAGIC
6415 N, Ravenswood Ave., Chicago, I, 60626

Tape CARtridge

Kapp Into Marketing

and

Distribution of Two Labels

NEW YORK—Kapp Records,
a division of MCA, Inc., has
moved into the merchandising
and distribution of all the new
cassette and tape product on its
Kapp and 4 Corners of the
World labels.

The first new cassette pre-
recorded product that will now
be available only through Kapp
tape distribution points, include
nine new cassctte packages by
Roger Williams. Jack Jones is
represented with “Where Love
Has Gone” and “The Impossi-
ble Dream.” Other releases in-
clude Jane Morgan’s “Greatest
Hits,” and *“More Greatest
Hits,” as well as Louis Arm-
strong's “Hello, Dolly!” Roger
Voisin's “Music for Trumpet
and Orchestra—Vol. 1,” The
Do-Re-Mi  Children’s Chorus
in “Songs from Mary Poppins,”
Freddy Martin and his Orches-
tra with “The Most Beautiful

Girl,” and Rod McKuen's “In
a Lonely Place.”

Also on this first exclusive
Kapp cassette distribution re-
lease is Claudio Villa with
“Non Pensare A Me,” Raymond
Lefevre's *“Merry Christmas,”
the original cast version of
“Man of La Mancha™, a com-
edy package, “You Don’t Have
to Be Jewish”; the Soundtrack
from “The Loves of lIsadora,”
and Harry Simeone’s “The
Little Drummer Boy.”

New Kapp country product
relcased for the first time in
cassette configuration includes
three packages by Mel Tillis,
“Who's Julie?”, “Old Faithful.”
and “Let Me Talk to You™; as
well as Cal Smith in “Cal
Smith Sings.” Kapp will continue
to retail its cassettes at the $7.95
list price for show and sound-
tracks, and $6.95 for all other
product.

Ist Sound Track, New
Chain, Opens Near Phila.

PHILADELPHIA — Sound
Track, Inc., the first in a series
of retail stores featuring blank
and pre-recorded tapes and hi-
fi equipment. was opened
Thursday (18), on East Lan-
caster Ave., Ardemore.

The chain is hcaded by Al-
bert Melnick, president of A&L
Distributors, Inc.,“an organiza-
tion of distributors. rack jobbers
and one-stop tape outlets.

Julic Cohen, national market-
ing manager of the Am-
pex Corp., officiated at the
opening of the new store which
has an inventory of 24,000 tape
titles on the 8-track configura-
tion alone. Sizable quantities
of cassette, 4-track and reel-to-
reel are also stocked. The out-
let, aimed at the youth mar
ket, was specially designed by
New York decorator, C.J. Ash-
ton, to creatc impulse buying
by the hundreds of young peo-

le who live and go to school
in, the area.

In what is probably its big-
gest innovation, the company

ESPO-SUPERLINE
CASSETTE PACKAGING SYSTEM

CASSETTE
LABELING

AUTOMATION
CONSULTANTS

ESPO ENGINEERING CORP.

ADDING RECORDING
IDENTIFICATION TAG

PLASTIC BoXx
ASSEMBLY
AND CASSETTE
INSERTION

LABELING PLASTIC BOoX
{BOTH SIDES AND/OR TOP)

ADDING
PLASTIC WRAPPING

5334 WEST 65TH STREET

CHICAGO, ILLINOIS 60638

PHONE (312) 581-0123

when answering ads . . .

Say You Saw It in Billboard

has sidestepped the problem of
packaging and displayed its
tapes on open tables within
casy rcach of the customer. It
has also displayed a solid wall
of microcassettes in a position
of prominence that would put
this difficult to merchandise
configuration in a comfortable
browsing area.

A quantity of valuable items,
including a 3700 tape home
unit donated by Ampex, and
a Honda motorcycle donated
by Capitol, were given away as
door prizes. Early customers
also received free posters and
buttons.

Sound Track hopes to have
five similar stores in operation
by the beginning of next year,
and is currently working on the
possibility of franchising, an
area in which it has already
received several overtures. The
store also stocks quality play-
back units priced for the youth-
ful buyer.

A&L Distributors, originally
began as a record distributor
and electronics merchandiser,
“but,” observed Melnick, “tape
is the future of the business,
and we decided to stay in the
forefront of the industry.”

Robins Launches
Promotion Drive

NEW YORK — The Robins
Industries Corp. has launched
a series of special promotions
called “15-Day Profit Parties,”
to celcbrate its 15th anniver-
sary. Theme of the program
which will run for 1S months
is "Robins Is 1S and in Love.”

The company will emphasize
this theme with a number of
surprise “jumping profits” par-
ties, designed to let the cus-
tomer participate in the cele-
brations. Other scheduled anni-
versary cvents included the reg-
ular dinner meeting of the As-
sociation of Electronic Manu-
facturers - Eastern, at  which
Robins was honored. The din-
ner was held Sept. 22 at the
Sheraton Motor Inn.

Robins entered the home en-
tertainment field in 1954 with
the development by its presi-
dent, Herman D. Post, of the
“Gibson Girl" tape splicer. The
firm now manufactures a full

Wwww.americanradiohistorv.com

POLYDOR

Archive

BACH: CANTATA NO. 78 Various Artists/
Municn Bach Choir & Orch. (Richter);
(€) 924 013

BACH: THE MUSICAL OFFERING--Various
Artists (Richter); () 924 013

GREGORIAN CHANT: 1ST MASS FOR CHRIST-
MAS DAY--Choir of Benedictine Monastery
of St. Martin, Beuron (Pfaff); (CJ 924 012

Deutsche Grammophon

BACH: CONCERTO IN D MINOR FOR TWO
VIOLINS- Royal Phil, Orch, (Oistrakh);
() 923 073

BEETHOVEN: PIANO CONCERTO NO. 3-
Richter, Piano/Vienna Symphony (Sander-
ling); (C) 923 074

BRAHMS: SYMPHONY NO. 4 -TRAGIC OVER-
TURES--Karajan/Maazel; (C) 923 076

BRUCKNER: SYMPHONY NO, 9--Karajan; (C)
923 078

CHOPIN: PIANO CONCERTO NO, 1/LIZST:
PIANO CONCERTO NO. 1| -Martha Argerich/
London Symphony (Abbado); (C) 923 083

DEBUSSY: LA MER/RAVEL: DAPHNIS AND
CHLOE Sulte No. 2--(Karajan); (C) 923 075

MAHLER: SYMPHONY NO. 4--Elsic Morison/
Bavarian Symphony (Kubelik); (C) 923

082

MODERN CHORAL MUSIC - NDR Radio Chorys;
(C) 921 023

MOZART: MASS IN C MINOR K 427-
Various Artists/Berlin Radio Symphony
{Fricsay) (C) 923 072

OPERA INTERMEZZI: FROM VARIOUS OP-
ERAS--Various Artists (Karajan); (C) 923

047
PROKOFIEV: SYMPHONY NO. 5 -Karajan; (C)

3 4
SIBELIUS: SYMPHONY NO, 6 & 7--Karajen;
(C) 923 080
SIBELIUS: VIOLIN CONCERTO--Various Art-
ists (Karajan); (C) 923 077
STOCKHAUSEN: CARRE FOR 4 ORCH, &
CHOIRS--NRD Radio Symphony; (C) 921

022

FRITZ WUNDERLICH: Various Composers; (C)
923 081

BRAHMS: TRIO FOR HORN, PIANO & VIOLIN
OP, 40-Various Artists; (() 923 096

DVORAX: CELLO CONCERTO IN B MINOR—
Karajan; (C) 923 098

THE BEST OF DON COSSACKS (Jaroff); (C)
922 030

‘New Tape CARtridge Releases |

PAGANINI: VIOLIN CONCERTO NO. -
Samuel Ashkenasi/Vienna Symphony (Es
ser); (C) 923 097

Polydor

CAT MOTHER & THE ALL NIGHT NEWS BOYS
The Street Giveth & the Street Taketh

Away; (C) 14651, (8) M953 001

JOHN MAYALL--The Turning Point; (<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>