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THE WORLD OF STEREO 8 

Wally's Stereo Tape City has 
been awarded Lear let's Stereo 8 
"Dealer of the Year" citation for 
"its most outstanding merchan- 
dising, advertising and public re- 
lations efforts for the advance- 
ment of Stereo 8 during the year 
ending April 20, 1969." 

The announcement and pres- 
entation were made at Lear let's 
annual convention and 

x 
posi- 

tion of its 1970 line of tape 
equipment held at the Barbizon 
Plaza. New York, N.Y., on 
June 14. 

Harry Wally, founder of the 
47- year -old organization, flew in 
from his home in Rome to ac- 
cept the award for his company. 

Coinciding with the Lear Jet 
citation was the opening of 
Wally's new Stereo Tape City at 
47th Street and 11th Avenue on 
Manhattan's West Side. An open 
house, mini exhibition also held 
on Saturday, June 14, marked 
the opening of the new outlet. 

The new store, fully air- 
conditioned and designed by Ben 
Corso and Sons to make maxi- 
mum use of the 47,000 square 
feet of ailable space, features 

tinter- mounted tape decks to 
facilitate customer appraisal and 
selection of tapes prior to 
purchase. 

35,000 Tapes 
II also offers more space for 

stocking tape cartridges and 
equipment than the original store 
at 54th Street, thus eliminating 
the need for additional store 
rooms. Asa result the company's 
complete stock of over 35,000 
tape cartridges from more than 
8,000 different selectmns a 
advantageously displayed and 
easily accessible. 

With its current inventory, 
Wally's can fill at least 98 per 
ant of all its orders directly 

from stack, as well as reduce the 
time element and complexities of 
installation of automotive stereos 
toaminimum. 

Wally's Stereo Tape City is 
regarded 

as 
as the largest exclusive 

auto -home cartridge player sales 
and installation firm in New 
York City and perhaps on the 
entire East Coast. The company 
sells an average of 500 tapes a 
week, takes inventory every two 
days and orders new stock with 
equal regularity. 

In addition to its over-the- 
counter sales, Wally's operates a 

mail order service and has list a 

regu- 
lar 

1400 customers who get 
mailings of new release sheets 

on tapes. According to manager 
Harold Wally, son of the 
founder, the list s 

c 
sing 

daily as more and more people 
turn to the world of tape for 
musical entertainment. 

Wally's Secret 
The secret of Wally's Stereo 

Tape City success lies in the 
company's intensive promotion 
programs and customer service 
facilities. No customer is bull- 
dozed into buying any particular 
configuration brand name 
artist. He is allowed to browse 
and listen freely before selecting 
the cartridge or player of his 
choice. He is also assured of one 
full year guarantee on every 
unit he purchases, home or auto- 
motive. 

With Its new and spacious 
workshops and additional tech- 
nical personnel, the company 

w offers same day installation 
services at low cost. 

Wally points out that these 
services have helped promote his 
company much more than news- 
paper or other forms of adver- 
tisement "People," he said, 
come in and do business with us. 
and satisfied, they pass the word 
around to their friends and more 
business is sent our way. 

S -16 

Wally's Tape City -No Saturation Yet 
Wally's Stereo Tape City origi- 

nally started out as an auto radin 
dealership in 1922. Eighteen 
years later car heaters were 
added, with auto air-conditioners 
joining the stock in 1950. 

Nine years ago when the tap 
industry as tilla infant f 
which most people were scepti- 
cal, the Wally's moved into the 
business, and gradually, as the 
demand for tape and tape equip- 
ment grew, they phased out the 
less productive areas of their 
business. Today the franchise of 
both car heaters and air condi- 
tioners have been sold, and car 
radios are on their way out. 

Although tape and tape equip- 
ment are virtually selling them- 

selves today, when the Wally 
family ventured into the business 
they found the going less than 
easy. The thing was w 
that no on 

e 

would take it very 
seriously," said Harold Wally. 
"We were forced to go out and 
promote the product as well as 
educate the public as to its 
merits. 

"We also had a hard time con- 
vincing the major ord com- 
panies to release their music in 
cartridge form. Without the 
popular recording artists on car- 
tridge tape our industry wou 

have made it," he con- 
fessed. 
never 

Wally's original promotion 
campaign took the form, as it 

does even now, of actual demon- 
stration. The brothers, Steven, 
Joe and Harold traveled to auto. 
boat and home furnishing shows. 
They packed their display booth 
into a station wagon and covered 

25 -mile radius of New York 
City and convinced nced people f 
the tremendous potential of this 
aspect of consumer electronics. 

Today, Wally's Tape City is 

a legend in New York and sur- 
rounding areas, and the brothers 
are considered authorities on the 
subject and its numerous rami- 
fications. 

Harold Wally is convinced 
that the saturation point for this 
baby of the industry is still a 

long way away. He sees a very 

bright future for the 8 -Track 
stereo cartridge and feels that 
the other configurations have 
their place in the industry and, 
as a result, will not become 
obsolete. 

He added, however, that there 
is a definite move owarrd the 
eventual standardization of the 
8 and 4 tracks. 

"The sky's the limit for the 
growth of the tape cartridge in- 
dustry," he said. "It is still very 
much a virgin market, but i 

time it will outsell records, and 
with the advent of mini car- 
tridges and VTR, this industry 
will definitely become the giant 

fof the consumer electronics 

ield." 

If you've had your ear to the 
ground, you're aware of the 
increasing consumer 
acceptance and demand for 
Lear Jet 8 -track tape players. 
You're probably also aware of 
a coming generation that 
may never own a record. With 
this growing popularity and 
huge sales potential of 
8 -track stereo tape units, you 
can't help but make a bundle 
with Lear Jet Stereo 8. 

So stock up on Lear Jet 
Stereo 8 Home and 

Portable Units and join 
the party. 

Because this year we're 
inviting everyone to throw a 
party for then ears ... with a 
Lear Jet Stereo 8 Tape 
Player. Your customers will 
enjoy the big, brilliant, full 
dimensional sound of Lear Jet 
Stereo 8. And you'll enjoy 
the happy sound of your 
cash register ringing. 

You've got a lotto celebrate 
this year with Lear Jet Stereo 
8. We've got the most 
complete line ever. The widest 
variety of portables (from 
$32.95 to $99.95) and the best 
selection of home units in the 
entire industry (from $59.95 to 
$289.95). So turn up your sales 
volume and enjoy a record - 
breaking year. With Lear 
Jet Stereo Eight. t2 a o a 

13131 LyMdoichinn, 

Orfra gan 48227 

The 1970 LearJet 
Home and Portable 

Show. 
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Atlantic's Tape Sales Better Than Expected 
The sales experience at At- 

lantic Records indicates that the 
hottest sellers on LP have gen- 
erally been the hottest sellers on 
tape and since :Be entire pop 
music market today no strongly 
rhythm and blues oriented, the 
r and b- flavored product on tape 
is selling better than the com- 
pany anticipated. 

At Atlantic's recent June sales 
meeting, the best -selling tape 

"among 
all those available was 

Arethá s Gold," an anthology 
of Aretha Franklin's million - 
sellers. This tape alone ac- 
counted for nearly 10 per cent 
of the 8 -track tape orders at the 
sales meetings. 

The other big tape items for 
this release read like a roster of 
Atlantic's leading pop r and b 
artists: "Love Man," by Otis 
Redding; "Testifyin," by Clar- 
ence Carter; "There's Gonna Be 
a Showdown," by Archie Bell 
and the Drells; and "The Best of 
Carla Thomas." 

B Track Demand 

However, it is not just the new 
product that is selling strongly 
on 8- track. Almost as soon as 
Atlantic entered the 8 -track 
field, its distributors began call- 
ing for 8 -track versions of best- 
selling catalog items -many of 

them recorded long before 
and h became a significant 

factor in the mass music market. 
In response to the requests, At- 
lantic has introduced a umber 
of the older hit albums, rinclud- 
ing "The Drifters Greatest Hits," 
"The Best of Booker T. and the 
M.G.'s," "King Curtis Plays the 
Great Memphis Hits," and 
earlier albums by Wilson Pickett, 
Otis Redding, and Aretha Frank- 
lin. These albums are earning a 
new sales life on 8- track. 

So far, the biggest revelation 
in Atlantic's experience with 8- 
track is the way Herhie Mann's 
"Memphis Underground" and 
Yuset Iateets "Detroit" albums 

have shattered the notion that 
"jazz won't sell on 8- track," 

la some eeks, in fact, these 

two albums have outsold the 
heavy pop albums. It may be 
that these two albums, each 
drawing in its own ma y an the 
heritage of soul music in 
America, have attracted pop and 

and b tape buyers to the addi- 
tional pleasures of jazz. 

Reports from the field indicate 
that 8 -track car stereo players 
are enjoying growing popularity 
among the black middle class, 
traditionally the most apprecia- 
tive of jazz and r and b. This is 
perhaps one reason for the great 
success of r and b on 8- track. 

Introducing the most complete 
line of stereo -8 tape player 
auto units ever. Lear Jet Stereo 
8 has everything from a 
budget priced tape player 
($59.95) to the top of the line 
at $225.00. 

All the Lear Jet Stereo 8 
Tape Players install quickly 
and easily in any car. One 
works off the power from the 
cigarette lighter. No matter 
what your customer needs, 
Lear Jet Stereo 8 has an 
auto unit that will fill his ears 
with big, brilliant, full 
dimensional stereophonic 

sound. He'll get perfect sound 
even when he's miles away 
from everything. 

For the performance buff, 
we've pot the "King of the 
Road.' A super stereo -8 for 
the discriminating driver who 
won't settle for less than the 
ultimate. For the business exec, 
we've got a new deluxe model 
that records, too. So he can 
dictate to his secretary on the 
way to the office. 

Right now, Lear Jet is inviting 
everyone to test -hear a Lear 
Jet Stereo 8 Auto Unit. 
We're telling them to go to 
their local dealer and throw 
a party for their ears. 

When your customers are 
on the move, give them 
moving music. And since the 
1970 Lear Jet Auto line will 
really be moving, be sure 
you've got enough on hand 
to meet the demand. 

srr.rw.ArN-o 
04:410 

Lyndon, 
it, Michigan 48.227 

The1970 
LearietAutoSlww. 

(New compact, intermediate, and luxury models to make money with) 
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Stereo 8 

to Widen 

Into 

Home Market - 
RCA's Welker 

"The Stereo 8 market will con- 
tinue to widen out just the may 
the nations interstate highway 
system is widening out." That's 
the prognostication of Ed O. 
Welker, RCA's manager of tape 

rded erchandising. And, 
although his analogy points up 
the growth pattern of a "coun- 
try on wheels," Welker sees 
widening of the base of Stereo 8 

into the home market developing 
soon. 

It's Welker's opinion that 
Stereo 8 for the home is just 
about where Stereo 8 was three 
years ago and that consumer 
interest will follow the same pat- 
tern. 

As far as Stereo 8 for the car 
goes, Welker said that a new 
group of co rs has come 
into the market since the advent 
of Stereo 8 in late 1966. "The 
player is now priced for avail- 
ability to a lot more people," he 
said. "and the automotive manu- 
facturers are shooting to attract 
a Stereo 8 co 

s 

umer that falls 
into the 'under 29' age group. 
Also, Welker noted that the 
market has been broadened be- 

e of the fact that many of 
the original cars that had Stereo 
8 tape players built in are now 
on the used -car lot circuit and 
available to a consumer with 
less money to spend. 

Expansion 

The expansion of the Stereo 8 

consumer base has also resulted 
in a broadening of the Stereo 8 

repertoire. Now that it's virtually 
a mass market item, Welker said, 
the demand is growing steadily 
for our economy -priced Camden 
label, and for our Red Seal prod- 
uct and for our country music 
repertoire. 

"There are 
oe 

different 
kinds of travelers on the road 
these days," Welker said, "and 
travelers need all different kinds 
ofmusic." 

In support of a statement that 
"car people" were more inter- 
ested in Stereo 8 than ever be- 
fore, Welker pointed to the fact 
that the Stereo 8 card -caddy 
built to hold eight -to-l0 car- 
tridges were now being replaced 
by the car -caddy that can hold 
as many as 21 cartridges. 
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Classical Product Also Gets Joint Release 
A growing tendency toward 

simultaneous release with record 
product is evident in the classi- 
cal Stereo 8 picture as record 
companies catch up with catalog 
material. 

RCA heads the classical list 
with nearly 200 titles, but ac- 

celeration is seen by other labels. 
Angel, which has about-75 titles, 
plans a 33 -tape release in Sep- 
tember, mainly of catalog items. 

Vanguard, which has a few 
cartridges through Ampex, plans 
to go into duplicating in the fall 
with simultaneous releases. Am- 
pex has some 120 classical tapes, 

including about 60 on Deutsche 
Grammophon, 25 on London, 
and 15 on Nonesuch. Other Am- 
pex labels, in addition to Van- 
guard, are Audio Spectrum and 
Westminster. 

Mel Price, national sales man- 
ager of Columbia Tapes Sales, 
called the classical market a 

steady, but small one. Columbia 
has about 55 classical titles with 

marked increase in simultane- 
ous releases, especially com- 
posers' "Greatest Hits" and ma- 
terial of Leonard Bernstein and 
Eugene Ormandy. The Mormon 
Tabernacle Choir also has done 
well for Columbia. 

Guss= Multled iotts 
with Series 1200 Ultra High Speed Tape 
Duplication Systems I The average reading time 
for these two paragraphs is about 60 seconds. I n that 
same amount of time, a Gauss 1200 TapeDuplication 
System can make 40 copies of a 30 minute cartridge 
program. or 1,824 copies of the same 30 minute pro- 
gram in one brief hour!' Gauss 
duplicates at 240 I PS 
(a 32:1 ratio for 7 %IPS 
masters) with unequalled 
copy fidelity ... and no 
master rewind orrecue! 
Technical advancements 
make Gauss the new, 
internationally accepted 
and acclaimed standard 
of the industry. 

We've prepared some tech- 
nical data and a simple graph. 
Show the specifications to your engineers and the 
graph to your budget director. They'll be amazed 
and so will you ... with immediate and long lasting 
profits that come with Gauss Ultra High Speed 
Tape Duplication Systems. 

Modular plug -in heads & electronics for quick 
service. 6 dB improvement in high frequency 
tape saturation. Focused Gap recording process 
(Beamed RF Bias) with 10 MHz bias frequency. 

Bias tape noise no more than 2 dB over bulk 
erased tape. Frequency response (Dubs of 7% 

!PS master with NAB equaliza- 
tion): 3% IPS t3 dB 30 to 12 

KHz. 1% IFS 0v3 dB 30 to 10 
KHz Total harmonic distor- 

tion: -1% THD at 500 Hz. 
Dual capstan direct drive 

Constant tape tension, servo 
controlled One year warranty 

on entire system. Two year 
head warranty on pro -rata basis. 

ENGINEER'S CHECK LIST: 

Converts from one format to another quickly. 
(1) A Basic ten slave system including slave reloading time 

with one operator. 
TM -Gauss Eiael,uohysics, Inc. 

I 
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Frowns iarw..tr.iñ tes 
Basic 
System 
with 

a 
16 

1824 

3648 
$ 30,000 

30,000 

$ 10,944 

21,888 
1 slave 24 5472 30,000 32,832 

with 
8 9120 65,000 54,720 

5 slaves 16 18,240 65,000 109,440 
24 27,360 65,000 164,160 

with 8 18,240 109,000 109,440 

10 slates 16 36,480 109,000 218,880 
24 54,720 109,000 328,320 

14 3 Track, 30 minute cartridges (3) Based at $6.00 pa cartridge. 
Note: For C-30 cassette p eduction, reduce the number of 
programs and retell sales dollars by 50 percent. 

GAUSS ELECT1[2®Pfi-IIYSIICS, INC. 
as MCA INC. mmranr 

165312th Street, Santa Monica, California 90404 U.S.A. 
Phone:(215) 451 -9876 Cable: Gauss Santa Monica 

Jack Woodman, product man- 
ager was 

surprised 
Ampex, rise however, 

t how well 
classical material al sold. 

In addition to regular titles, 
RCA has some ariety packs. 
such as "Great Moments from 
Grand Opera," specially pack- 
aged for tape. Leading sellers 
include Arthur Fielder with close 
to 30 active titles, Van Cliburn 
with about 10 and Artur Rubin - 
instein, according to Elliot 
Horne, RCA's manager of re- 
corded tape product planning. 

RCA's simultaneous releases 
got into full gear in January 
with the first releases under the 
new contract with Ormandy and 
the Philadelphia Orchestra. All 
of the ensemble's new RCA 
product is available on Stereo 8. 
"Russian Fireworks" and a va- 
riety pack with Fiedler and other 
artists also do well. 

Mercury with 25 tides and 
Philips watt 14 report that, as 
with other labels, titles which 
score well on cord also do 
the best on tape. Lighter ma- 
terial, such as 'Tchaikovsky%s 
Greatest Hits" and music by 
Frederick Fennell moves well. 

Angel's plans call for all titles 
scheduled for tape to he issued 
in Stereo 8 simultaneously with 
record release beginning in the 
fall. 

The Expanding 

8 -Track 

Market 
By T. K. NORTON 

Manager, Special Product Sales 
Automotive Products Division 

Motorola lac. 

The 8 -track market is ex- 
panding at a phenomenal rate. 
Today our mobile society, par- 
ticularly our youth, is demanding 
high fidelity sound in a simple to 

The8- tr ck system is only 
system that fulfills their needs 
totally. 

A wide range of 8 -track play- 
ers 

e 

on the market for use on 
boatsrin campers, on the beach, 
in the car, right at home or in 
the back yard. Completely com- 
plementary systems -car, home, 
or portable -along with the 
world's largest catalog of pre- 
recorded tape titles, makes 8- 
track the best answer to the con- 
sumer's demand. If 

your bag is home recording, 
8 -track has home recorders, too. 
Several models are currently 
available and many more will 
be introduced in the near future. 

The 
Total 
TAPE 

Market 
Attend the 3rd 

Tape Cartridge Forum 

August 3 -6, 

Hotel Mark Hopkins, 
San Francisco, California 

Sponsored by 

Billboard / Merchandising 
Week / Photo Weekly 
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8 -Track in the Future -Sophistication, Maturity 
By FRED P. HILL 

Asst. Division Manager and Director of Engineering 
Automotive Products Division, 

Motorola, Inc. 

Today, 8 -track is only in its fifth year, and yet 
it has achieved a technical sophistication and ma- 
turity rarely achieved in such a short time. How- 
ever, there are any innovations in our R &D 
laboratories which will further advance the system 
in consonance with consumer demand. Some of 
these operating features are: 

I. Record. Although always technically feasi- 
ble. record was not introduced initially. 
This was done because the original 8 -track 
systems were devised for fully automatic, 
automotive players where quality and safety 
rejected the record capability. Today, sev- 
eral high- quality 8 -track home recorders 
are on the market with many more to fol- 
low as consumer demand dictates. 

2. Selectivity. Several automatic track and 
individual song selection techniques are 
being perfected. These systems will be fully 
compatible with existing 8 -track cartridges 
and will not obsolete any equipment but 
rather simply add the "jukebox" capability 
to new 8 -track players. The implementa- 

will be mainly electronic with Orli 
small mechanical circuitry required This 
capability will be available by 1972. 

3. Fast Forward and Reverse. These func- 
tions also are under study and development. 
If the consumer wishes. fast forward can 
be implemented within the 8 -track system 
immediately. 

4. Compact Size. Both 8 -track cartridges and 
players are getting smaller. Motorola, for 
instance, has announced a -cartridge 
which is 40 per cent smaller than earlier 
cartridges. The players themselves will be- 

e 

smaller and smaller and at the same 
time incorporate additional capabilities such 
as AM and FM/ AM radio 

5. Compatibility. Several adapters are avail- 
able or will be available shortly to permit 
8 -track to play either 2 -track, 4 -track or 
cassette cartridges. This compatibility is 

simplex or 8 -track only. The cassette sys- 
tem can never be adapted to handle 8 -track 
cartridges. These adapters would allow 8- 
track to complement -not obsolete -exist - 

ing cartridges. Low -priced pop tune and 
hot singles can then be played as well as 
longer selections such as Broadway shows. 
variety packs, etc. 

World Growth Is Spectacular 
By DARIO SORIA 

Division Vice- President 
International Department 

RCA Records 

Today's success story of Stereo 
8 outside the United States is 
similar in many respects to its 
story inside the United States. 
Once it takes hold it grows at a 
spectacular pace. In countries 
where playback equipment is 

available for mass distribution 
the Stereo 8 cartridge market is 

exploding. This is especially true 
of Canada, Japan, Italy, the 
Scandinavian countries, Mexico, 
Brazil and Argentina. 

RCA is actively engaged in 
establishing manufacturing cen- 
ters to supply the demands of 
all these growing foreign mar- 
kets. Last week, at the first RCA 
E u r o t a p e Convention. we 
marked the completion of our 
tape manufacturing center in 
Rome, which will supply all 

8-Track C 
Since the Paris Motor Show 

in October, 1968, when the Ital- 
ian 
its 

companf,caoxso a,oexh bitted 

the 
range 

Streo 8 tape system yhas 
made a powerful impact in 
France. There esti- 
mated to be between 25,000 and 
30,000 car and home 8 -track 
units in use in France and 8- 
track cartridges are selling at the 
rate of almost 10,000 a week. 

All of the major record com- 
panies with the exception of 
Philips are expected to be - 
leasing product on 8 -track by 
the end this year with 80 per 

nt of the duplication being 
done in France. The remaining 
cartridges are imported from the 
U. S. A. and Italy. 

Market Revolution 
One important feature of the 

revolution of the 8 -track market 
in France is the high average 
of 10 cartridges sales per play- 
back unit. This is because the 
level of cartridge sales per home 
unit can be as high as 30. Stereo 
Jaubert, the independent com- 
pany which accounts for about 
50 per cent of 8 -track sales in 
France, is now selling 1,000 im- 
parted Japanese car stereo units 
and 200 home units a month and 
is duplicating cartridges at the 
rate of 10,000 a week, import- 
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RCA European licensees. A 
Stereo 8 cartridge assembly plant 
is also now being established in 
Canada. It will be in operation 
next month. 

RCA Assists 
In countries where there are 

no local tape duplicating and 
cartridge assembly facilities - 
such as South Africa -we are 
assisting our licensees in estab- 
lishing their own plants. 

There is an interesting side- 
light on how Stereo 8 has cap- 
tured the imagination of the 
world. We receive orders and de- 
liver Stereo 8 cartridges in re- 
mote areas of Central Africa, 
where phonograph records are 
still unknown. 

Is Stereo 8 bypassing the pho- 
nograph to bring entertainment 
and education to new markets, 
just as jets and helicopters are 
bringing transportation to areas 
never reached before? 

onquers French Market 
ing the cases from Audio Devices 
in America. Jaubert will go 
public later this year prior to 
launching a major 8 -track sales 
drive tied in to the Paris Auto- 
mobile Show. Says Michel Jau- 
bert, the 4 -track system is 

completely dead in France and 
8- track, once a luxury item. is 
becoming increasingly common- 
place. Sales of playback units 
are doubling every month. Jau- 
beet will be launching a French- 
made playback unit in the fall 
with a built -in radio selling at 
8118. The company will also 
be importing the combined 
cartridge- cassette unit which has 
been developed in the States. 
Top -selling playback wit in 
France is the Italian Voxson 
which retails at $222 and also 
combines a radio receiver. As 
the market increases, the price 
of cartridges drops and is cur- 
rently standing at just under $7. 
Autovox and Clarion also have 
French -made playback units on 
the market. All major record 
companies are tooling up for an 
assault on the growing 8-track 
market in the fall. Barclay, 
which recently issued its first 
batch of 15 cartridges, will have 
50 titles available at the end of 
September. Pathe will also be 
launching 50 cartons, 68 CBS, 

20 Decca, .20 RCA, 10 Vega 
and there are reports that 
Deutsche Grammophon Polydor 
will be entering the 8 -track field 
in the fall. 

Most Stores See 8 
Most of the big French chain 

stores are starting ta sell 
8 -track cartridges. and Intradex 
will be introducing an exchange 
system later this with 
ctridgesffeeyear rol on 
the payment of $1.20. 

Jaubert predicts that the price 
of 

c 
rtridges will be reduced 

still further when the fall cam- 
paign gets under way. Mean- 
while, the company is develop- 
ing its 

its 
export arket 

specially 
with a 

batch pro- 
duced for the Scandinavian ar- 
ket. 

Five thousand copies of each 
title are being imported by Scan - 

non, 
the biggest car stereo im- 

rter 
n 

Scandinavia with 
branches in Sweden, Norway 

d Denmark. Says Michel Jau- 
bert. "When it comes to a choice 
between cassette and cartridge 
France is following the same 
line as the U. S. A. People 
prefer the cassette system for 
portable recording use but the 
8 -track system is the predomi- 
nate configuration for playback 
to automobiles." 

MOTOROLA'S mini cartudge -t0 per cent smaller than carbet car 
trirlons. 

Canada Tape Growth 

Compares With U. S. 
By RITCHIE YORKE 

Outside of the United States, 

Canada probably represents the 
world's next biggest Stereo 8 

market. Certainly there is no 
other country which buys more 
U. S. music on tape or disk. 

Stereo 8 caught on in Canada 

remarkably quickly, and growth 
here has been comparable to the 

U. S. At present, about 25 per 
cent of the country's 40 million 
dollar music market is repre- 
sented by tape, of which about 
70 per cent is in Stereo 8. 

But what of the future? 

How long can Stereo 8 con- 
tinue to dominate the tape scene? 

What will happen if the long - 
heralded arrival of the youth 
cassette boom becomes actuality? 

Most of the people in the 
Canadian tape industry feel con- 
fident that tape will occupy 50 

per cent of the music industry 
here within two years. And most 
agree that Stereo 8 will represent 
half of all the tape business. 

Paul Moores, director of con- 
e produces at Ampex of 

Canada Ltd., figures that the 
Stereo 8 scene in Canada is more 
buoyant than cassettes at present. 

Gary Salter, vice -president of 
International Tape Cartridge of 
Canada. makes no bones about 
how he feels, 

8-Track Dominant 

"Stereo 8 will represent 25 per 
cent of the entire music market 
within two years, perhaps in 18 
months. I believe that cassettes 
will capture the portable market 
and youth, but 8 -track will domi- 
nate the auto and honte scenes. 

"t don't think though that any- 
body can accurately predict the 
Stereo 8 picture for the next 12 
months. One can only guess. All 
estimates must be under actual 

Ron Newman of Stereodync 
feels that within two years, 
Stereo 8 will occupy 70 per cent 
of the tape business, and that 
tape will represent 40 to 50 per 

cent of the music industry in 
Canada. 

"What can be said about it? 
Were the same as the U. S. 

When w 
fe 

any different 
than they are? "I'm a strong 
booster for Stereo 8, and I'm 
hoping for cheaper 8 -track play- 
back equipment. That will make 
all the difference." 

Growth to Continue 
Ed LaBuick. national soles 

onager of GRT of Canada. be- 
lieves that the phenomenal 
growth of Stereo 8 will continue. 

"I figure we'll see tape repre- 
senting 55 per cent of the music 
industry in two years, with the 
sales split 50/50 between Stereo 
8 and cassette." According to 
LaBuick, the lack of home play- 
back equipment for Stereo 8 has 
prevented the industry from 
leaping into the living room. 

"But the few companies with 
them have done extremely well, 
and had delivery problems. Now 
at least ten manufacturers that I 
know of have Stereo 8 lines for 
the home 

"Our own sales experience 
shows that Sierra 8 now repre- 
sents 75 per cent of the tape 
industry. Cassettes account for 
the rest. 

Stereo 8 was introduced to 
Canada in 1965. and met with 
excellent respense. The Stereo 8 

cartridge has been especially 
strong in the auto field, par- 
ticularly in rural areas. lI would 
seem that truck drivers and 
salesmen prefer to install a 

static -free Stereo 8 unit than try 
to tune in to outlying radio 
stations where signals are often 
weak. 

This probably also accounts 
for the type of music which is 

being sold on Stereo 8 cartridges. 
That far C & W and soft rock 
material has dominated the mar- 
ket, making it abundantly clear 
that the youth market has not 
yet turned on to 8 track tape. 
But with the introduction of 
cheaper hardware, the general 
move towards tape, and a mass 
education campaign, the future 
of Stereo 8 in this country can 
only be bright. 

All in all, tape men agree that 
the peak isn't even in sight. 

S-19 

.4 



AN OPEN LETTER TO: 

FORD MOTOR CO. 

BILL LEAR 
RCA 

Super Stereo 

LEISURE 
CORPORATION 

IA6 eroadway 
new Yark 

dY100191911Z653340F 

NORTN 
AM ERICAN Tape Divisian 

Dtl1te of the President 

FORD 
MOTOR COMPANY 

BILL 
LEAR 

RCA 

Less 

a9 ° when the 
three 

of You 

vest few People had Gentlemen` 
than 

Years lisp 

introduced du what 
were 

the 
attempting 

P st Y co h 
and 

many 
t 
that 

he septic yo confidence thing that 
has 

people, 
it 

tha 
D 

tape 
e STEREO history ° the musc 

industry 

bas 
initiative 

was your 
happens 

Today n 

the 

I 
am proud 

mpt 
say 
theft SITE 

introduction 

of the 
e to 7 the 

that 
promet 

three 
months e. 

For 
almost 

ae 
only people rod 

°t, 
th 

bandwagon 

t 
a year, 

the 

lest than ach Cas Ts 
first 
riter Of Iconfidence on£ de ceto not 

only offer 
8_ 

enough e taus 

th th 
o£ you 

for 

ion the e 
e three is n fo 

but slncesesethanks stry 
and today F 

WORLD 

proud 

pioneer in9 f eaders 
in this 

WONO 

OF 

to be one Most 
sincerely 

STEREO 
ß " 

N nAP. 

Finley 

LF/rss 



TODAY / 
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An Explosion of Stereo 8 Sales in Norway in 1969 
An explosive development in 

Me sale of 8-track has taken 
place in Norway during the lass 
year since Ac system had 'its 
initial 's s late spring and 

Is autumn 1968. 
'rho Norwegian market is - 

sing each month and reliable 
sources estimate the 1969 sales 
from Jun. I to May 31 to he 
more than 50,000. 

And 15.1100 of the sales were 
in May. 

In addition there are sales 
from wholesalers outside the 
record industry, but their share 
of the market is probably less 
Man 111 per cent. 

This should total about 55,- 
000 for the period. If one dares 
to forecast anything for June 
(sales figures wont he available 
until later) sales of 20,000 car- 
tridges are expected totalling 
75,01)0 for the first half of 
1969. 

Compared to 1968 1h is an 
explosion. her sales were al- 
no Th 

al- 
nonexistent in al period. 

Reliable sources estimate that 
the .sales of m ssettys are 
currently half as much as That 
of cartridges. 

Reasons for Boom 
Leading companies in the car- 

tridge sales are EMI Norsk A /s. 

A. s Nara. and Arne Bendiksen 
A /S. They each lake care of the 
sales of the same lahcls they 
represent in records, 

EMI represents the EMI 
repertoire, Nora is the RCA Vic- 
tor, Scepter Monument and 
'relcfunken representative. Ben - 
diksen :ells Warner, Reprise, 
Chess. Vogue, Kapp, Vanguard. 
and others. 

CBS and Pye are represented 
hy Norsk Phonogram, the Philips 
outlet here. and these label 
8 -Track production is represented 
hy EMI and Bendiksen (CBS) 
and Norsk Grummophon Wye). 

"We do not quite know the 
reason for the success of 8 -track 
in Norway," says EMI general 

onager John Bush. "We do 
not know the market that well. 
The cartridges are not sold 
through d retailers. But 1 

pre. ume one of the reasons for 
the .sac is the poor radio re- 
ceptionCe Norway 

m 

and the 
o f uninteresting pro- 

grams. 
m 

Norway has only s 

diostation. and when you con- 
sider that the distance from. the 
capital Oslo, up to the Midnight 
Sun is equal to the distance of 
Oslo to Rome, o e understands 
that drivers have long hours they 
want to fill with music." Claims 

By ESPEN FRIESEN 

managing director Arne Bendik- 
'It is the bibulous stereo 

sound that has brought the sucs. 
That, and the poor recep- 

tion conditions for radio lis- 

Labels Take Over 
While private importers had a 

lead in 8 -track sales during the 
first difficult periods three and 
hour years ago, the record in- 
dustry has now taken over prac- 
tically the whole market. This. 
in spite of the fact that sales are 
not made through regular chan- 
nels. the record retailers. The 
record manufacturers also act as 
wholesalers when records are 
concerned, hat in the 0 -Crook 
market they sell to special whole- 
salers Mich as ear parks stores, 
gas '`miofs, supermarkets. 

'The ca spar parts and :m- 
emory retailers have bean giving 
the 8 -track system a lot of pro. 
motion which is now paying off. 

Eight -track cartridges not 
made in Norway. but are ,yll im- 
ported. both foreign material and 
local production. Companies in 
the U. K. and the U. S. n 

producing the 8- tracks out of 

Norwegian record tapes Both 
EMI and Bendiksen have mar- 
keted locally produced LP's on 
8 -back. 

"We believe that the hest sales 
will he that of the domestic 
production, as S0011 :IS we have 
systemized the operations.- Maid 
Bendiksen. II is our airs, to issue 
the 8 -Track simultaneously with 
new LP's" 

Tho hest sold R -Track players 
for cars include Clarion/ Radio. 

Ste. Auto -Sonic. AR. Lear -let. 
National. Mecca. Eight -back 
playing equipment for the homes 
has not been properly launched 
yet. but it is expected as he 
emarketed this fall. This industry 
xpects strong sales of this a 

well, claiming that people with 
cartridges in their car will want 
to he able to play Mom at home 
mo. 

Gas Station Markel 
The record industry¡ is not 

trying to make the eco d retail- 
ers sell 8-track cartridges as well. 
But until now dies have been 
hesitant and una wing. not be- 
lieving in the s s 

Lt 

It n 

il they ` eager 
to1 s lhot the gas stations will 
abv :iis he the leading market for 
cartridges 

v 
.foe ears "Doi, ers 

a record J etailer only t nce 

sshdc. but they go every 
suie( dus to a gas station, claims 
Bemnhsen tape section manager 
Ole .Soerli. 

Also retailers in the electrical 
household equipment have lately 
hecomc interested in the sale of 
cartridges. Installing a cartridge 
player in a c: r costs about 5011 

1$701 to 1.0110 151501 Norwegian 
depending on the 

players. 
The sale of 8 -track cartridges 

is practically n 

e 

xistent in Den - 
ark. In spite of joint pro- 

motion notion put torwar( hleading 
cord companies like Metro- 

me 
EMI. NPA. and others. 

the public response has been al- 
t dead. Distances in Den- 

mark are short und the country 
centrally located between 

many staries' radio stations 
and receive good programs f 

. eve category 24 hours of the 
day . 

The record industry plans. 
however. to renew their promo- 
tional work r both 8-track f nd 

musicassette. But has have n 
scheduled campaign sel so far. 
It is expected that Sa rack und 

i 

sent, sales will eventually 
hit Denmark too. but not 10 the 
sul extent as kale or Norway. 
And not just yet. 

Motorola Mounts Biggest Drive Yet on 8 -Track Market 
The biggest drive yet mounted 

on the British market to . 

mote 8 -track begins this month 
and ill .swing into high gear in 
October. 

Behind the drive is Motorola, 
which is ending its licensing deal 
with Smiths Industries in Britain 
for radio and other equipment. 
to go into its own label manu- 
facture for the U. K. and Euro- 
pean 

nm 

arkets. 
A company, Motorola 

Automotive Products. has been 
opened here and 8 -track car- 
tridge player n 

m 

ufacturing has 
been 't p at Motorola's facil- 
ity in Stotfold in Herts, 411 miles 
from London. 

Motorola's control systems di- 
n has been operating for 

two and a half ye from this 
facility. Previously, 

m8 

-track car- 
tridge players have been market- 
ed by University Recordings in 
the U. K., using Motorola de- 
signs, under the Slot Stereo 
trade -mark. 

Now under its own banner, 
Motorola as building top pilot 
production to an annual capac- 
ity of 50.000 units a year. 
This build -up will receive ma- 
jor promotion backing in October 

The 
Total 
TAPE 
Market 
Attend the 3rd 

Tape Cartridge Forum 

August 3 -6, 

Hotel Mark Hopkins, 
San Francisco. California 

Sponsored by 

Billboard / Merchandising 
Week / Photo Weekly 

5.22 

By GRAESIE ANDREWS 
at the time of the annual British 
Motor Show at Earls Court in 
London. 

The company i s negotiating 
for its players to he listed as 
optional extras on 1970 models 
of British automobiles exhibited 
at the show. Three of Britain's 
"Big Four" automobile manu- 
facturers are U. S. owned and tit 
is expected pected that Motorola 

nits will first he seen either 
cs British Fords, Rool(Chrysler) 

or Vauxhall (GM) models. 
Motorola's Hertfordshire plant 

is only a (w miles from GM's 
Luton, Bedfordshire, automobile 
factory. In view of Motorola's 

with Ford in the U. S. 
it is anticipated that the Motorola 
nit will be an option on Fords 

luxury models. including the new 
British Mustang personal auto. 
the Capri. 

Baer Heads 
The greatest growth area in 

the British c market is in the 
medium price range and Mo- 
torola is gearing its efforts to- 
ward hitting this section of the 
market. 

The setting up of the U. K. 
operation has been headed by 
Berl Baer, director of inter- 
national planning for Motorola, 
who reports to Oscar '<mists,. 

ice- president and general man- 
ager. Automotive Products Di- 
v n, Motorola Inc. The actual 

ecutive 
m 

a nage ent at the 
factory in Stotfold is British 
and there are nearly 100 em- 
ployees with Baer acting 
managing director until the plant 
is 

The factory will also supply 
run 

customers in the European Com- 
mon Market until the second 
plant is brill -That is if they 
prefer to order from the U. K. 
rather than the U. S. Stotfold 
will also supply the seven-na. 

ou 

on European Free Trade A Area. 
The size of the market can 

he gauged from the fact that 
hitherto Motorola unit sales in 
the U. K. have not reached four 
figures although the British in- 
dependent University Recording 

has sold considerably more slot 
units than this, while an- 

other s ther 8 -track importer using 
Japanese equipment. Klub Klub 
Stereo. based at Southend. Essex. 
is also entering the market this 

The Tempo Tapes factory al 
corn on, near 

equipment 
which 

Cirrus equikment dos pro- 
duced the cartridges for 
University Recording as well as 
being used to mole playback 
machines. In addition In Racy. s, 

he -Ren 
customer duplicating and 

background music eh 
t Ó pington. Kent. to 

produce cartridges of 8 -track 
configurations. Ampex Stereo 
`ape is currently planning tape 
duplicating and manufacturing 
facilities in Europe and once8- 
track becomes established these 
facilities are expected to he ex- 
tended to cover this configura- 
tion. 

Gauging Market 
Altogether an estimated 17.000 

playback machines, including im- 
ports c 

are reckoned koned to have been sold 
the U. K. and a total of 100,- 

000 8 -track cartridges. mostly 
imported. 

Motorola's Baer reckons there 
will be a projected demand for 
8 -track cartridges in excess of 
300,000 next year, following the 
U. S. and U. K. pattern of an 
average of sx 

s. 

'rtridg s per 
year 

i 
for each 8 -track unit 

already sold. 
view is that no one 

has properly gauged 
ec 

the market 
in Europe. The company ha 
used marketing consulting (ting 
firm to evaluate the U. K. and 
Scandan 

s 
siun markets a and they 

estimate there is substantial 
market there with selvmo pene- 
tration controlled by physical 
size of equipment and the mar- 
ket price of the product. 

The 
c 

a tives arc theby 
virtue of the limited number 
of radio stations and also the 
limited programming and selec- 
tivity. 

Hitherto. the major restriction 
in the U. K. has been the infla- 
tion of prices lido import duty 
and a 55 per 
(ridge imposed Lu to- 
gether with increased ypurchase 

on players. N.w,. however. 
Baer oforecasts "a c eath':leec,. 
ales' growth in the tape player 
market:' 

fax Problem 
He points out that the British 

and continental Europe. apart 
from the problem of tax :rad 
imports. have (o 00I, on a frag- 

mented market divided among 
several smaller suppliers. ia 
arrival of Motorola narks the 
most intensive capital hacking 
that 8- track has received in 
Europe. The promotion drive 
This fall is likely to use TV. busi- 

es press and the sides of buses. 
among other media. 

The size of British automobiles 
is not regarded as a deterrent 
and Motorola is examining the 
possibility of producing a model 
to suis the 10 feet long mint 
autos produced in Britain. 

The entire initial sales effort 
is being directed at the auto- 
mobile 

ant 

arket huer 

n 
the 

company i established in this 
field, it is expected to consider 
home unit munfaclurens os well. 

A problem that faces all (ape 
player 

te 

nit producers-trying to 
market a "r r without the 
blades"-also faces Motorola. 
However British major record 
companies ompan 

s 
known to he 

readying plans to produce their 
repertoire in the 8 -track - 
figuration later This year. which 
will greatly assist Motorola in 
heating this problem. 

In addition, RCA. who pio- 

Lea 
red 8.1ruck with Motorola. 
r and Ford in the U. S.. is 

setting up its own fully inde- 
pendent British and rec- 
ord operation. Once c this RCA 
company is fully established, it 
is expected to follow the prece- 
dent of its U. S. parent and put 
major backing behind 8 -track on 
the U. K. market also. 

Boom Time 

In Brazil 
By HANK JOHNSTON 

Eight -track tape cartridges are 
outstripping all other configura- 
tions in popularity in Brazil 
where the Ito pc industry has been 
growing by leaps and hounds in 
re ea recent year,. 

Duplicators and retailers alike 
are cashing on the boom 
which. most 11hnerver.s feel. is 
only just beginning. 

Biggest 
nm 

a ke( is still in the 
automotive industry which ac- 
counts for 95 per cent of the es- 
timated 1011.000 players sold in 
Brazil Ivry ,'cact 

The general consensus is that 
with Ford, General Motors and 
Chrysler joining Volkswagen 
and Willis in assembling cars 
in this country' the demand for 
apes and tape equipment will 
continue to outstrip the supply. 

Brazilian tape player mnu- 
facturers include Invictus a d 
Spam. both of which are ex lu- 

roducers of 8 -track. Other 
n 

producers 
a still turning 

out both 4 -and 8-track. although 
most people in the industry feel 

that 4 -truck belongs to the past. 

Production Up 
Fernando Neves. of Tapecar. 

Brazil's fin duplicator company. 
revealed that his organization 
has stepped up production to 
10.01)0 Links monthly. Phillips. 
Odeon. Continental and Muni - 
disc are expected to follow suit. 

Sebastian Bassos. one of Tupe- 
original founders, revealed 

that he too is stepping p pro- 
duction to 111.0170 8 -track units 
monthly for RCA through his 
new 

conony, 
APG G0000. 

a Alpresent most storeys stock 
only RCA labels. but with cur- 
rent expansion. other brand 
names are expected to grow in 
popularity. 

The present retail cost of 8 
track cartridges 510. whit 
4- tracks and cassettes sell for 
$8.75. with $2 going to the dup- 
licators and the rest to the rec- 
ord company distributors. 

JULY 19, 1969, BILLBOARD 
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Distrib Scene is 

Changing in Italy 
Most Italian record companies 

distribute their 
r 
espective tape 

products through record whole- 
salers and retailers. But several 
major record companies are 
turning to other devices. 

RCA, for example, launched 
its Stereo -8 cartridges via an 
agreement with Agip, Italy's 
giant state-controlled oil com- 
bine, and Verson, Italy's major 
Stereo -8 auto- player manufac- 
turer, for sale of Stereo-8 car- 
tridges in 1,000 Agip service 
stations located along Italy's 
most important internationally 
traveled tourist routes (Billboard, 
May 18, 1968), The promotion/ 
distribution campaign also allows 
Stereo-8 cartridge owners to ex- 
change their tapes for a s mall 
500 lire (80 -cent) charge. 

Giuseppe Ornato, ma ging 

director of RCA Italy, said that 
in the near future in Europe, as 

in the U. S. and Japan, more 
Stereo 8 cartridges than cassettes 
will be sold in a market which 
has grown for both systems. In 

Finland 

Launch 

Encouraging 
By KARL HELOPALTIO 

The 8 -track cartridge system 
was introduced in Finland a 

few months ago but is has al- 
ready caused remarkable inter- 
est. Most companies involved 
say that it is a little early to 
make comparisons between 8- 
track and other configurations 
but they consider the launching 
has been very encouraging. 

Some companies are predict- 
ing that 8 -track is going to ex- 
ceed reel -to-reel sales. Reel -to- 
reel annual import figures are 
almost twice the amount for 
records. re 

The price level for 8 -track 
cartridges and playback ma- 
'chines is rather high, about $11, 
while a normal 12 -inch LP costs 
$5.7). Playback machines are 
priced from $45 upward. 

This means ns that 8 -track pro- 
motion is mainly done among 
higher income groups rather 
than teen -age consumer. Custom 
charges favor very strongly the 
trade between EFTA countries. 
which includes England, Austria, 
Denmark, Norway, Sweden, Por- 
tugal and Finland as an associ- 
ated member. 

Efficient Promotion 
The 8 -track playback ma- 

chines are efficiently promoted. 
EMI is importing its own mini 
8 -track machines via its Scan- 
dinavian dinavian head office in Sweden. 
while Sahkoliikkeiden / Disco - 
phon link, which represents 
RCA and Warner Bros. /Seven 
Arts, among others, has joined 
forces with Radiopari ky, which 
imports Auto /Sonic Stereo 8 

machines. Finnlevy is mainly 
dealing with Nippon-oriented 
product. 

The selection on 8 -track car- 
tridges is widening all the time 
and includes almost all important 
international labels. Record com- 
panies volved with 8 -track im- 
portations at the moment are 
EMI, Suomen Osasto; Finnlevy 
and Sahkoliikkeiden / Discophon, 
while PSO and Scandia Musiikki 
have not really started yet. 

Though rather small markets, 
Continued on page S -24 
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view of this, RCA has set up a 

European production center in 
Rome, said Ornato, to satisfy the 
growing demand for RCA tape 
product. 

According to Ornato, RCA 
has sold over 130,000 cartridges 
whereas in 1967 about 25,000 
were sold. 

And in the first half of 1960 
over 165,000 cartridges have 
been sold against 55,000 for the 
same period last year. The pro- 
duction capacity of RCA Italy 
for the second half of 1969 will 
he 560,000 Stereo 8 cartridges. 

If someone told you, you could buy 
a list of 450,000 tape and player buyers 
you'd probably say, "Aw! Cut it out." 

618 N. AtIchlgan Avenue 

N1210,18-0363 
tt 

You sail cartridge tapes, cassettes. players and accessories. And you know the market Is 
mushrooming but you can't find a magazine Mat zeros in on the right people. 

Maybe you've wasted money on the big general magazines that coat a lot and mend that 
they only reach a few of the people who are Interested. Now... try Tha Glass List. 
lye the only magazine that carries the mast emaciate, updated listing of the cartridge and 
cassette tapes on the market. It's bought, subscribed to and read by over 450,000' 
tape buyers end equipment owners. lts articles, tape reviews and listings make It the only 
magazine of Its kind on the market 
Send for the facts and a free copy todey. ICe like sending for your one and only. 

'based on 42 pass -along of average unoS circulation. 



Fit öIG NtWS IN 

8- TRACK: 
RECORD 
CAPABILITY 

AND NORTRONICS MAKES IT POSSIBLE! 

MODEL ZJ2L 
First Combo Head for 8 -track stereo record - 

playback -erase in a single unit. 

1.511 

nit. 
Makes 8 -track competitive with other 
formats by permitting recording as well 
as playback. 

NORTRONICS ZJ2L 
is going like wildfire. To use it in your original 
equipment - call Nortronics now. 

7lorfretfE 
C A M P A N 

n, 
I N C. 

8101 Tenth Avenue, North 
Minneapolis, Minnesota 55427 
Phone, (612) 545 -0401 
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RCA Italy Sales 100 Per Cent Jump 

Eight -track cartridges are mak- 
ing steady headway on the Ital- 

an m kat io terms of repper- 
ó e, duplicating facilities d 

tape players, but the market is 

still dominated by cassettes uti- 
ng the Philips musicasette sys- 

tc 

According to reliable industry 
estimates, ca ttes o manded 
85 per cent of the Italian tape 
market in 1968, folios od by 8- 
Imck cartridges with an esti- 
mated 13.5 per cent and 4 -track 
artridges with an estimated 1.5 

per cent. 

Reflecting this picture. hile 
1968 les of "Made -in- Italy" 

cartridgeseamountrdoro 
8t-['e`i- 

mated $65,000, 1968 sales et 
"Made -in- Italy" prerecorded 
tape for cassettes a sensed te 

00 -or more than three 
times the a sent produced by 
8 -track cartridges. 

Viewed on purely numerical 
basis, the situation tends to be 
misleading -of the 24 Italian 

cord anufacturers boasting 
tape product, 19 have 8 -track 

By MARC MESSINA 

product, 21 have cassette prod- 
uct and 14 have 4 -track product. 

RCA's Rome Potential The 

most important 8 -track 
anufacturer end duplicator on 

the Italian market is RCA which 
duplicates and distributes the 8- 
track catalogs of Ricordi, Clan, 
Del, Durium, Tamla- Motown, 

and ROE as well ea its 
repertoire. 

RCA's Rome facilities have a 
potential f over one million 
tape cartridges a year, according 
to company spokesmen. 
Giuseppe Ornato, anaging 

director and general manager et 
RCA SpA, says sales et RCA's 
Stereo-8 cartridges are going ex- 
ceptionally well, with sales dur- 
ing the first five months of 
1969 showing an over 100 per 

cams 

increase 
period last 

mpoend to the 
year. 

"In view of the present de- 
a d and future potential and 

the Italian and European m ...tan 
completed its 

sew Stereo-8 cartridge manufac- 
turing facilities in Rome ahead 
of uhedule," Ornato said. "The 

w facilities should enable s 

to meet present demand which 
believe will soon he en a 

sharp rise." 

Hertz Goes Stereo-8 

One big recent Stereo-8 deal 
the decision of the Hertz 

Italiana rent -acar co pang to 
equip 3,000 Fiat cars of its Rest 
with "Some' Stereo -8 players, 
produced by Verson of Rome. 

Th c nd most important 
8 -track duplicator on the Italian 

rket is Ecofina of Milan 
which duplicates the 8 -track rep- 
ertoires of Belldise, Everest, 
FP4, Meazzi, Sidet and Tiffany. 
Ecofina claims a daily produc- 
tive capacity f 3,000 musicas- 
settes and 1,500 B -track car 
tridges, 

Mourad Sabot. general m - 
ager of Ecofina of Milan, Italy's 
sec d largest 8 -track duplicator, 
's also optimistic about the fu- 
ture of 8 -track cartridges in Italy 
and Europe. 

"Until n w, 

eac h 
y, 

in Italy, 
practically ospeaking, m a 1 

RCA. But today many eether 
important Italian 

reed 
com- 

panies ar enteringethe field - 
EMI- Italians, CGD, CBS, Ri -Fi, 
Fonit- Cetra, Vedette, etc.," Sabot 
told Billboard. 

"I would say 8 -track already 
aunts for 20 per cent of the 

Italian market compared to less 
than 15 per cent a few months 
ago, with the Philips cassette 
system a unting for the r - 

kel.ning 
80 per cent of the mar - 

compared to the 85 per 
coot it held a few months ago,' 
Sabel says, adding that the 20 
per cent -plus price cut in RCA 
Stereo-8 cartridges -from 5,000 
lire, ($81 plus tax to 3,600 lire 
IS5.76l- announced just a little 

month ago, should help 
avgreat deal to spur Stereo-8 
sales. 

Two Markets 
Looking ahead, Sabot says 

the RCA Stereo-8 and the Phil- 
ips cussette system cater to two 
different markets. 

"The Philips cassettes a 

bought by those Europeans who 
buy Philips -type portable record 
players ce cassettaphones which 
cost only 30,000 lire ($48) or so. 
The growth in sales of cassettes 

or less in direct propor- 
tion to the growth in sales of 
portable tape players;' Sabot 
says. 

"Stereo-S in Europe is almost 
100 per cent directed to the au- 
tomotive market where players 
still cost 

market 
100,000 lire 

($160). But as car owners think 
nothing of buying sin or eight 
cartridges at orce, cartridge sales 
run far ahead ofa player sales," 
Subes told Billboand. 

The third most imponam 8- 
track duplicator is probably SIL 
of Turin which duplicates the 

ruck repertoire of SAAR. 

Finland Launch 

Encouraging 
Continued /rann Page . -23 

all compara expect to start 
domestic 8 -track production 

First Finnish small cars , li- 
nse from Swedish Saab, a 

produced this summer by Val l 
met Oy. Howeverr. 8 -track play- 
back machine isn't included, be- 

"it would c e too 
ex' pens pensive," cording to a c - 

pany spokesman. 
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Problem Is Delivery 

Of Stereo 8 Players 
In terms of players, the most 

important Stereo-8 manufacturer 
in Italy, and according to com- 
pany spokesmen, the largest in 
Europe, is Voxson of Rome. 

Robert Timoci, general sales 
manager of Voxson, told Bill- 
board: "Sales of Voxson Stereo -8 

than threefold iincreased Europe over ha er 
the 

Vanoe which says it ac- 
counts for roughly 95 per cent 
of the Stereo-8 player market, 

at a rate of 300,000 sets ad year gfor autos 
alone by mid -1970. 

"We really have no competi- 
tion. Our only problem now is 
delivery," says Timosci. "If we 
could produce twice as much, 
we old sell twice as much." 

The 
Total 
TAPE 

Market 
Attend the 3rd 

Tape Cartridge Forum 
August 3 -6, 

Hotel Mark Hopkins, 
San Francisco, California 

Sponsored by 
Billboard / Merchandising 

Week / Photo Weekly 

"As far as we are concerned, 
the pure 4 -track concept i 

Europe is dead, surpassed and 
outdated by Stereo -8," Timoci 
added. 

"The strength of the Philips 
cassette system is based on the 
strength and influence of the 
Philips Group. It's a European 
company, and, as such, got off to 
a running start in the European 
market. But as the system has its 
limitations, we feel Stereo -8 will 

larger share gain increasingly 
ofthe market," imó ci told 
Billboard, "even if admittedly 
our biggest slice of the pie right 
now automotive Stereo-8 
players." 

Second Player 
A second and new 8 -track o 

player exponent the Italian 
market is Stereo -Pak SpA of 
Tmaeo sull'Adda, near Milan, a 
licensee of MunlxStereo-Pak 
Inc. of Los Angeles, Calif. 

Stereo -Pak officials expect to 
sell 50,000 tape cartridges in 
1969. 

Stereo -Pale's cartridge catalogs, 
which count some 200 titles, in- 
cludes 4 -track Capitol and Dot 
cartridges from Munn, 4 -track 
cartridges from Carisch Records 
and the duplicating company 
Ecofina, currently the 4 -track 
licensee of almost all Italian rec- 
ord companies. 

Other player manufacturers 
are seeking a mpro e. Fonit- 
Cetra of Turin, for example, 
plans to put out its own 4 and 
8 -track compatible cartridge 
player. 

Stereo 8 Captures Imagination - 
And Profits -in Four -Year History 

Continued Jrorn page S -t 

years of its existence. In the firstsurvey almost 
half the buyers purchased at auto dealers and only 
28 per cent al record stores, 7 per cent at depart- 
ment stores and 6 per cent at discount stores. This 
pattern has reversed itself with only 9 per cent 
Duying at auto stores and almost 40 per cent in 

cord stores, 40 per cent in discount stores and 
almost one -third of all buyers purchasing at de- 
partment stores. In addition a brand -new retail 
business has developed which can be defined as a 

cartridge rape center where a fourth of all re- 
spondents buy cartridges. Four years ago such 
outlets were virtually nonexistent. 

So far, limited efforts in some European mar- 
kets have met with fair to good success. The ex- 
periences in Italy and France and Scandinavia 
are excellent testimonials to the opportunities 
which lie ahead of us. May each of you in your 
own way and within the framework of the pe- 
culiarities of your own market requirements take 
full advantage of these opportunities. In some 
cases economic differences may make the full 
development slower than in the United States 
and some other European markets, but come it 
will, and you have the chance to be there at the 
beginning. 

Let's talk for a moment about cassettes. 

A Look At Cassette 

Unfortunately, we don't really know at this 
point in time what the full potential of the cassette 
as a music medium is. We do know that a large 
number of recorders have been sold. We do know 
that most of the owners of these recorders bought 
them initially to do their own recording. We do 

know that as a playback device it has neither the 
quality nor the convenience of either the disk or 
the Stereo 8. We do know that some mall per- 
centage of these owners have been buying pre- 
recorded cassettes. We do know that most dealers 
feel it is easier to sell a recorder than a player. We 
do know that reel -to-reel recorder owners never 
become a solid market for prerecorded tapes. 

If we take all of these things we know and 
put them in the pot, stir them continuously, sea- 
son with a dash of best sellers and promotion, 
drain off the fat of exaggerated claims and then 
serve steaming hot -will we have a ragout or just 
water from the river Rhine? We honestly aren't 
sure, but we do intend to find out. We believe 
there is a sufficient market to produce a profit 
so long as the product is priced in relation to its 
cost. I should like to comment briefly on the 
pricing aspect. 

When we costed out cassettes we discovered 
that they cost as much as or more than Stereo 8 
cartridges to manufacture. It was quite logical, 
therefore, to price cassettes at the some level as 
Stereo 8 cartridges despite the fact that competi- 
tion was lower. After all, even at these prices, 
margins are still lower than disks and since 

pin business to make a profit there 
wo 

are 
s 

no 
nt in competing with ourselves at the sacrifice 

of profits. 
Al least one major competitor has seen fit 

to follow our lead. Perhaps others will do likewise. 
Naturally each of you will have to determine what 
is required in your respective markets, but it's no 
fun if you cant make a profit. 

We are not in the disk business, or the tape 
business, or the cassette business or the cartridge 
business. We are in the music business -and we 
want to sell at much of it as we can to as many 
people as we can at the best profit margins we can 
make in any shape or form. Let us shape the new 
opportunities while we continue to exploit the 

A RECIPE FOR SUCCESS: 
i1" 1 

ADD A 
PINCH OF O O O MINNESOTA 
RUBBER 

01111111111111 

Minnesota Rubber has developed and pro- 
duced millions of pinch rollers for 8 track 
stereo cartridges. Pinch rollers that snap on. 
Pinch rollers that are molded on. Tires and 
inserts. Just tires. Just inserts. Elastothane° 
urethane pinch rollers. Silicone. Nitrile. 
Other rubbers. Standard sizes. Special 
designs. Combinations. You name it. 

S-26 

Minnesota Rubber has done it, or will do 
it for you. For over 21 years we've been 
producing drive belts, pressure rollers, idler 
wheels and special molded rubber and plas- 
tic parts for the sound reproduction indus- 
try. For more information, contact your 
local Minnesota Rubber Representative 
or write. 

ELASTOTHANE IS A REGISTERED TRADEMARK OF THIOKOL CHEMICAL CO. 

minnESOTn RUBBER COMPARA 

Creativity in Rubber 

3630 WOODDALE AVENUE, MINNEAPOLIS. MINNESOTA 55416 

Ee0F111A 
the trade mark 

of a high quality stereo lape cartridge catalog 

First company in the Common Market 
to have licensing agreements with 
record companies for duplication and 

sales of 4 and 8 -track cartridges and 

cassettes. 

Ecofina, a leading independent com- 

pany in Europe with a productive 
capacity of 3,000 musicassettes and 

1,500 8 -track cartridges a day. Man- 
ufacturers of cartridge and cassette 

players. 

ECOFINA SEL -Via Leopardi 8-Tel. 806125/8690121- MILAN, ITALY 
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The 8 -Track Future Never Looked Brighter 
By JAMES R. GALL 

director 
Vice-president, 

director 
Lear Jet Stereo Inc. 

The future of 8 -track play- 
back equipment in all three 
fields- automotive, home and 
portable -never looked brighter. 
1 estimate there will be over 
three million automotive units 
sold during the 1969 calender 
year and another million units 
composed of portables d 

home units. 

During the past two years 
the introduction of 8 -track port- 
able units, operating on battery 
or AC, have added a brand- 
new market which alone could 
produce between 500,000 to 
700,000 portable units during 
the year. With the introduction 
of record capabilities in 8 -track 
playback home units brand 
new field has been opened which 

will 
provide new marketing 

impetus in the home field. It is 
estimated that within the next 
12 months, the portable and 
home end of our business could 
easily exceed the automotive 
end. Lear Jet Stereo Inc. is ex- 
periencing this trend presently. 

Major Supplier 

Because Lear Jet Stereo is 

also a major supplier of com- 
plete cartridge components with 

Japan Racks 

Up Healthy 

Tape Sales 

Experienced observers of the 
Japanese tape scene believe that 
the country is on the brink of an 
8 -track cartridge explosion -de- 
spite the fact that the industry is 
still in its infancy and that sales 
channels are still complicated 
and confused. 

And they have some healthy 
figures to back up these claims. 
Total tare sales in 1968 ac- 
counted for $18,000.000 retail. 
ln 1967 the retail sales figure for 
total tape, all configurations, 
was-S5,500,000. 

Of this 1968 figure it is esti- 
mated that 87 per cent of the 
sales went to 8- track, 10 per cent 
to the cassette and the remaining 
3 per cent reel to reel tape. 

However, despite the low fig- 
ure for cassette, the number of 
cassette machines sold was high- 
er than for the 8 -track players. 
Which means that a lot of blank 
cassettes are being sold. 

The reason for the increase of 
sales in Japan in 1968 is the 
same on the world over - 
a new ren 

e 

of the cartridge 
concept. 

Tapes amounted to just over 
15 per cent of the total retail 
record sales in Japan for 1968. 
It is expected that in 1969 this 

figure will be in 
c 
reased to 20 

per cent of the retail record 
sales. 

And Japan estimates a figure 
of 5153,000.000 total record 
sales for 1969. It's a boomng 
market for 8- track. 

OVERTIBINS IN 

BUBINESBPAPERS 
MEAN BUSINESS 

JULY 19, 1969, BILLBOARD 

our injection moulding plant 
es und engineering and rch 

department we feel develop- 
ments in the cartridge end of 
the business will add a number 
of new possibilities to enhance 
the marketing potential. 

In view of the tremendous 
marketing possibilities Lear Jet 

Stereo has already made the de- 
ion to build and begin oper- 

ations as soon as possible of two 
new 

m 
anufacturing facilities lo- 

cated in Tuscon, Ariz. and 

[(ARdE! 

FIRST IN STEREO 

THROUiH ITS USE OF 

FINER MATERIALS 

Nogales, Senora, Mex. 
With the addition of these 

two new manufacturing pronts 
we will be in a position to dis- 
tribute product from three lo- 
cations -San Francisco, Detroit 
and Tuscon. 

The one important facet. 1 

feel is cessary 
in 
to apply addi- 

tional effort, is n a dealer ed- 

ucational program which Lear 
let is embarking on presently. 

TM 

A sales training and dealer de- 
velopment department is being 

a d to offer our distributors created 
dealers the kind of factory 

support necessary to assist them 
in taking full advantage of the 
market potential. 

Within the next two years the 
tope cartridge method pre-re- 
corded programming should 
equal or surpass the total dollar 
volume of the record industry. 

LIKE CARTRIDOE TIRES MADE OF 

ElA5fGTNNEIIREiNANEflIBBfN NUI INIONOI 
ELASTOTHANE.-the engineering rub- 

ber that started it all! Specified by Lear - 

let for its Stereo 8 cartridge assemblies 

at the very beginning, it has proven its 

worth in service ever since. 
Cartridge tires made of ELASTO- 

THANE' urethane deliver the highest 
quality performance at the lowest cost. 

New recipes have been developed that 

do a still better job. 

Check the benefits of ELASTOTHANE" 

highest abrasion resistance 

extended tape life 
no stick 

low compression set 

no static build up 

no slippage 

Call on Thiokol for the names of rubber 
companieswho can deliver parts -by the 

millions -using the most advanced 
formulations and molding techniques. 

For information, contact Bob Sellers at 

(609) 396 -4001. 

ELASTOTHANE' urethane rubber 
another advanced engineering material 
from the widening world of Thiokol. 

CHEMICAL CORPORATION 
780 North Clinton Avenue,Trenton, N.J. 08607 

TM Stereo 8 is the registered trademark of Lear let Stereo, Inc. 
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