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Bilili oar 
Und ergrad Pirate 
Stations Surface 

By ELIOT 

LOS ANGELES -Pirate col - 
cge radio stations are being 
tilt around the country. These 
mall-wattage stations are usu- 

ally built by radio hobbyists. 
The programming is built 

wound records, and manufac- 
turers and distributors are be- 
ginning to receive requests for 
'disk jockey" copies. 

So far the Federal Communi- 
ations Commission has not 

moved against them. 
A federal ruling requires of- 

ficial sanction for the construc- 
tion of a radio tower and 
transmitter and official designa- 
tion of station's power and dial 
osilion. 
Uni Records' national promo- 

ion director Pat Pipolo and 

TIEGEL 

other company officials heard 
months ago. They seem to ini- 
tially be operating in the At- 
about pirate college stations two 
lanta, Miami areas as well as in 
Louisiana. 

"These kids are putting sta- 
tions up and are now asking us 
for records," Pipolo said, add- 
ing he has been contacted by 
15 "entrepreneurs." 

Un+ hes b_cn honoring their 
r.,quests for promotional copies. 
"As far as we are concerned," 
Pipolo said, "giving away a free 
record is the least expensive 
fort of record promotion." 

The stations are not vying to 
draw listeners away from the 
officially sanctioned college sta- 

[Conrinued on page 82) 

Mercury's Buddy Miles Band recently left crowds screaming 
for more aber appearances at the Fillmore West and Whisky 
A Go Go. All the excitement and intensity of a Miles per 
formence is captured on his latest Mercury LP, "Them 
Changes" (SR 61280). which is rapidly leaping up the charts. 
'Down by the River' (730861, the Miles Band's incredible 
ersion of the Neil Young classic, has been released as e 

Ingle and looks like a major chart and sales winner. 
(Advertisement) 

Top 40 Rock 

Show Aims for 

150 U.S. Cities 
LOS ANGELES -"American 

Top 40," a network rock show, 
has set a goal to hit 150 U.S. 
cities plus an additional 20 sta- 
tions overseas. The show, which 
uses the Top 40 of each week's 
Billboard's Hot 100 chart, pre- 
viewed last weekend, July 3, 4 
and 5, in 10 key U.S. markets 
and will be placed on qualifying 
stations in 50 other markets 
Sept. 30. 

"American Top 40," which 
features veteran rock jockey 
Casey Kasem, is based on a con- 
cept by Ron Jacobs, vice presi- 
dent of Watermark, Inc., Los 

(Continued on pape 4) 

You'll have to look long and hard to find a recent album 
more universally accepted than Rod Stewart's new Mercury 
release, "Gasoline Alley' (SR 61264). While the British 
vocalist's first LP, "The Rod Stewart Album" (SR 61237), 
was showered with lavish praise. his latest has received even 
more critical acclaim and has jumped high onto the charts. 
"It's Ml Over Now" (73095), one of the most popular cuts 
on the "Gasoline Alley" LP, has just been released as a 

single by Mercury. tAdcertbementl 
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Ampex, Atlantic in 
$10 Mil Tape Tie 

By LEE ZHITO 
NEW YORK - Ampex has assume all responsibility for 

concluded a $10 million three- product returns and exchanges 
year deal with Atlantic Records 
for the duplicating -marketing 
rights to Atlantic- Atco-Cotillion 
product. Under terms of the 
deal, which became effective 
July 1, Ampex will service At- 
lantic's record distributors as 
well as its own 120 wholesalers 
who supply non -disk outlets. 

The fact that Atlantic decided 
to turn over all its lape activity 
to Ampex was revealed in a 

wire sent by the label to all its 
distributors informing them that 
as of July t Ampex will start 
servicing them with tape prod- 
uct. The distributors were told 
that as of that date Ampex will 

of merchandise heretofore 
shipped by Atlantic. 

lCnnrinued on puce 4; 

Merc to Ink 
Foreign Acts 
By GEORGE KNEMEYER 
CHICAGO - Mercury Rec- 

ords will now sign British and 
independent rock acts. Mercury 
will continue its licensing ar- 
rangement with Philips Records 
of England. However, they have 

(Columned on paw 821 

Intl Tape Assn Is Formed 
Goal to Serve Trade Needs 

NEW YORK -The Interna- plicators, blank tape, cartridges, 
tional Tape Association was accessories, supplies) and asso- 
formed last week "to serve the ciate membership open to 
needs of the total tape industry wholesalers, mail order houses, 
on a worldwide basis." The as- financial analysts and stock - 
sociation is structured as a non- brokers. The association will 
profit corporation, with regular embrace all audio, cartridge 
membership open to manufac- TV, and videotape systems. 
turers (hardware, software, du- (Continued on pace 82) 

CES: Progress on Parade 
By BRUCE WEBER 

NEW YORK -The signs of Regardless of internal trends 
major breakthroughs in con- within the industry, it is clear 
sumer electronics are unmis- that the state of the art is reach - 
takable. 

The future of the tape indus- 
try seems limited only by imag- 
ination of equipment manufac- 
turers, and rarely in the history 
of home entertainment hard- 
ware has this imagination been 
so abundantly evident than at 
last week's Consumer Electron- 
ics Show. 

ing new highs, both in sound 
breakthroughs and merchandis- 
ing capabilities. 

A startling array of tape 

equipment will contribute to 
what may be labeled at retail 
as a "consumer's dilemma." But 

(Continued on page 22) 

For record 

FOR DEALERS! 

Special Easel Signs! 

Four -Color Streamers! 

Mobiles! 

Fantastic Sales! 

AdverNsemeni 

FOR RADIO STATIONS 

Great Musical Material 

By Robert Allen 

A New Hit Single for 

Immediate Release "Groovin' 

On The Sunshine " / 
"Best friend" 

buyers of all ages - . . the most delightful album of the year! 
DISTRIBUTED WORLDWIDE BY STEREO DIMENSION RECORDS. 
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The review that should have 
appeared in Pravda. 

"On December 18, 1962, 
Shostakovich's Thirteenth 
Symphony. Op. 113, was pre- 
miered in Moscow. A passion- 
ately humanistic work, based 
on five poems by the young 
Soviet poet Yevgeny Yes tu- 
shenko and including, impor- 
tantly. his poem Babi Yar, it 
called forth official disapproval. 
Babi Yar has to do with the 
Nazi massacre of Jews in the 
Ukranian town of that name 
during World War II. It also 
refers explicitly to anti-Semi- 
tism in the present day U.S.S.R., 

reference that must bave 
fallen with little welcome on 
Khrushchev's ears. 

The Symphony met with 
great public success. Neverthe- 
less. the official box was empty 
throughout the concert, and no 

review appeared in Pray da. 
Officially. the premiere had not 
occurred. There was a second 
performance, and two more 
performances. in 1963 and 
1965. Then silence. until 
Eugene Ormandy and the Phil- 
adelphia Orchestra premiered 
the work in Philadelphia and 
New York - and immediately 
afterward recorded it for RCA. 

It is, I find, a magnificent 
recording of an almost inde- 
scribably powerful work. cer- 
tainly the most monumental 
artistic document of protest 
since Picasso's Guernica, and 
altogether worthy of compari- 
son with that great painting. It 
is. as well, one of the most 
supremely telling musical works 
of our era. 

It is my feeling that such a 

moment of personal stylistic 
consolidation arrived for Shos- 
takovich with his Thirteenth 
Symphony. Undoubtedly he 
was moved by Yevtushenkti s 

passionate poetry, and by the 
knowledge that he was collab- 
orating with another genius - 
touched. freeminded Russian 
artist. One senses that these 
poems found a perfect reso- 
nance in the composer's cre- 
ative psyche, that he was not so 

much setting another man's 
words to music as he was set- 
ting his own feelings. Further, 
I had an uncanny sense, in lis- 
tening to the record, that it was 
not a Finnish baritone named 
Tom Krause singing the solo 
part, but that the poet Yertu- 
shenko himself was on the 

stage. And all around, behind. 
and through the words weaves 
an elegantly etched panorama 
of music, chilling or warming 
the atmosphere, touching one's 
senses with a symbolic flurry 
of melody or a clear, lonely bell 
in the unforgolten distance. 

The performance of this 
Thirteenth Symphony by 
Ormandy, the Philadelphia 
Orchestra, soloist Tom Krause, 
and the Male Chorus of the 
Mendelssohn Club of Phila- 
delphia is absolutely remark- 
able. I cannot imagine a better 
one, either in its details or as a 

whole. The pacing of the music. 
the sound, the attention to fine 
thematic relationships, the 
careful building of an edifice 
that takes an hour to reveal it- 
self as a total entity - all of 
these are part of a truly masterly 
recording achievement. Any- 
one concerned with it should 
feel exceedingly proud. So, cer- 
tainly, should the composer and 
the poet. If. until this Sym- 
phony, there was no monument 
at Babi Yar, one can say that 
there most surely is one now, 
in this music. 

Lester Trimble, Excerpted from Stereo Review, June 1970 

When Shostakovich's 13th Symphony 
("Babi Yar ") premiered on December 
18,1962, no review appeared in Pravda. 
Officially, the premiere never occurred. 

Currently, the first 
American recording with 
Ormandy and The Phila- 
delphia Orchestra is get- 
ting wide underground 
airplay and recognition 
by prestigious critics in 

publications like The New York Times, 

High Fidelity, and Stereo Review. (So 

its not surprising that "Babi Yar" is high 

on the charts.) 
If Pravda had been 

permitted to review it, we 

think they would have 
raved about it too. 
Shostakovich's Symphony No. 13 

( "Babi Yar "). The first American 
recording features Eugene 
Ormandy and The Philadelphia 
Orchestra. 

Ren Records 
and Tapes 
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General News 

Schwartz -Tell Chicago Trucking Strife Throttles 
Returns; Jams Avenues of Credit On Bootleggers 

NEW YORK -Jim Schwartz, 
pioneer distributor and head of 
Schwartz Brothers, Washington - 
based record and tape operation, 
has urged all elements of the 
recording industry to report to 
the proper authorities all in- 
stances of bootlegging and pi- 
racy. Schwartz states that there 
is too much apathy in the in- 
dustry, and added that the il- 
legal market in records and 
tapes could be dried up only by 
people of conscience who come 
forth with pertinent information. 

Schwartz stated that the Fed- 
eral Bureau of Investigation, 
The Recording Industry Asso- 
ciation of America, the Harry 
Fox Agency and NARM are all 
responsive and will act upon in- 
formation furnished them. 

With regard to the recent ac- 
tion by the FBI in tagging boot- 
leggers, Schwartz detailed his 
role. "We had calla from a Mi- 
ami outfit offering to sell us top 

Industry Code 

Sets Up Unit 
NEW YORK -Ken Schon- 

berg, director of the Music In- 
dustry Code (MIC) Agency, has 
formed a Specifications Com- 
mittee composed of music in- 
dustry representatives with 
heavy background in number- 
ing systems and data processing. 

The committee members in- 
clude Israel Diamond of Peer 
International, George Novak of 
CBS Records, Cecil Steen of 
Transcontinental Distributing 
Corp., and Morton Weitz of 
Detamor Division of Spartan 
Industries. 

The Specifications Commit- 
tee, which will advise the MIC 
Agency on all universal num- 
bering matters that affect in- 
dustry policy or procedures, 
held its first meeting June 23 to 
discuss the final format of the 
MIC numbering system. 

selling tape 8 -track cartridges 
with Columbia, Capitol and 
London artists. They called sev- 
eral times. We called in the 
local FBI, who determined that 
the matter fell within their juris- 
diction. 

"So we ordered the merchan- 
dise. When it arrived, the FBI 
confiscated it, placing it in the 
FBI lab. The FBI then flew in 
executives from labels who 
identified the product as coun- 
terfeit. Then the FBI took ac- 
tion in Miami, making several 

(Continued on page 10) 

By EARL PAIGE and GEORGE KNEMEYER 

CHICAGO - The 12 -week- 
old truck strike -lockout here is 
aggravating the flow of return 
merchandise from dealers and 
one -stops while at the same 
time the tightening economy is 
compounding the problem of 
credits for returns. 

"I'm to the point of just de- 
ducting a certain amount from 
statements and marking it 
'dead goods'," said Singer One 
Stop owner Fred Sipiora. "In 
many cases I've waited six to 
eight weeks for a credit. I pay 
my bills on time and am be- 

coming very angry when I'm 
treated like the jokers who 
never pay for 90 days and then 
deduct 2 percent. For the past 
12 weeks, distributors have 
been saying that returns are 
hung up because of the truck 
strike but I wonder what they 
will say if it's ever ended?" 

"I think that a lot of distribu- 
tors and manufacturers are 
loaded with return goods," said 
Merrill Rose, Rose Discount 
Records here. 'There's a lot of 
deals floating around. The situ- 
ation in returns with RCA and 

Elektra Meet Bows 15 Albums 
NEW YORK - Six albums 

for July and nine for August - 
September were introduced at 
Elektra Records annual sales 
convention June 26 at the firm's 
new offices in the Gulf and 
Western Building here. 

The presentation, which was 
attended by all 26 Elektra dis- 
tributors, was part of the com- 
pany's celebration of its 20th 
anniversary. Jac Holzman, Elek- 
tra president, detailed the July 
release, which includes a two- 
LP Doors "Live" album and a 

comprehensive two-record pack- 
age by the late Josh White. The 
latter will list for $5.95. 

Other July sets are a "Best" 
collection by Love, a first set by 
Gulliver, a Philadelphia group, 
and additional LP's by Lonnie 
Mack and Bread. Holzman also 
mentioned several fall releases 
on Nonesuch, Elektra's low - 
price classical label, including 
an LP of lanais Xenakis' electro- 
acoustic music and a pressing in 
Nonesuch's special commission 
series with new computer music 
by J.K. Randall, Barry Vercoe 
and Charles Dodge. 

The Explorer series will have 
Indian street music by the Bauls 
of Bengal. The first recording 
of Bach's "Shepherd Cantata" 
also is listed for Nonesuch. 

The August-September prod- 
uct will include albums by the 

Ringo Cuts Country Album 
In Nashville; Harrison Next 

By BILL WILLIAMS 

NASHVILLE -The Beatles 
are going after the "Nashville 
Sound" with recording sessions 
here. Ringo Starr has concluded 
his first series of sessions at 
Music City Recorders, and 
George Harrison is scheduled to 
arrive within a few weeks. 

Pete Drake, who produced 
Starr's sessions, convinced Starr 
and Harrison to record here. 
Drake had gone to London to 
take part in a session there with 
Starr, with Harrison playing the 
steel guitar. 

Starr's song at the Nashville 
session, according to Drake, 
were all "pure country." They 
were written by writers such as 
Sorrells Piccard, Larry Kingston 
and Chuck Howard. Howard 
wrote three of the songs. 
Among the titles recorded by 
Starr were "The Silent Home- 
coming," "Woman of the 
Night," "Wine, Woman and 
Loud, Happy Songs" and "Love 
Don't Last Long." None of the 
songs in the Starr album has 
been recorded before. 

Starr cut 12 country songs 

for the album in a few days. 
He said, "It would have taken 
weeks to do that in England." 

Both the Starr and Harrison 
Nashville-originated albums will 
be released on the Apple label. 

Voices of East Harlem, Rosy, 
Farquahr, Fred Neil, Judy Col- 
lins, Stalk Forrest, Delaney & 
Bonnie, the Stooges, and the 
Butterfield Blum Band. 

Bill Harvey, executive vice 
president and general manager, 
detailed recent reorganization 
moves and outlined several new 
appointments, such as the nam- 
ing of Steve Harris as vice presi- 
dent dealing with artist develop- 
ment and "new concepts that 
will give us an even tighter as- 

sociation with the mainly un- 
proven artists that need the rec- 
ord company's guidance." 

Other new positions Harvey 
noted included Jack Reinslein 
as the firm's treasurer and Bob 
Brownstein handling promotion 
and college radio stations. The 
theme of the meeting, according 
to Harvey, was the butterfly, 
which will be included on all 
albums. Mel Posner, vice presi- 
dent in charge of sales, also 
spoke. 

WB Gives Foreign 
Ads World Play 

By ELIOT TIEGEL 
LOS ANGELES - The War- 

ner-Reprise combine is now of- 
fering its foreign artists global 
representation. In the past the 
company only signed foreign 
acts for U.S. and Canadian dis- 
tribution, with independent 
overseas companies handling li- 
censing agreements with the 
acts. 

WB is now able to offer the 
management because of its 
company -owned English firm, 
which is the control center of 
its international distribution. 

The first two groups signing 
a worldwide distribution deal 
with WB are Fleetwood Mac 
and Small Faces, both English 
bands. 

"In the past, we didn't think 
we could offer the same 
strength as we have now with 
our own office," said Joe Smith, 
WB's executive vice president 
and general manager. 

WB's London office has a 
staff reaching 30 persons, with 

Pickwick to Release 29 LP 
Releases on Economy Label 

NEW YORK -Pickwick In- 
ternational has scheduled 29 
album releases for the fall on 
the Pickwick /33 Economy label. 
Included are albums by the 
Beach Boys, Tennessee Ernie 
Ford, the Four Seasons, Jerry 
fee Lewis, Rod McKuen, Roger 
Miller, Lou Rawls, Louis Arm- 
strong, Dinah Washington, Dus- 
ty Springfield, Frank Sinatra, 
the New Melachrino Strings, 
the Platters, George Jones, Flatt 
& Scruggs, Roy Clark, und sev- 
eral albums with various artists 
on each. 

At a sales meeting at Aque- 
duct Race track July I the com- 

pany also displayed their new 
tape releases for the fall, includ- 
ing two instrumental medleys 
and those by Brook Benton, 
Jerry Lee Lewis, Jackie Glea- 
son, Frankie Laine, as well as 
tapes of most of the albums. 

Also introduced was a new 
children's record set featuring 
Mr. Pickwick. Rich Lionetti, di- 
rector of marketing for the 
company pointed out that in 
five years, possibly the only la- 
bel that one will be able to find 
today's hits will be on the budg- 
et labels. A major sales cam- 
paign will be initiated for the 
new releases. 

Pye handling pressing and dis- 
tribution. 

WB is now out to sign other 
artists for the world. The com- 
pany will open an Australian 
company Oct. I. 

Acts now being signed are 
for the world. The Beach Boys 
are an exception. That group 
made its own foreign deals 
prior to signing with WB, so 
they are only handled in the 
US. and Canada. 

Smith's theory about world- 
wide representation is based on 
WB's "muscle" as a power- 
house international label, main- 
taining contact with its own 
licensees and thus being able to 
generate sales movement for its 
artists. An individual act trying 
to set up its own distribution 
can run into problems, Smith 
pointed out. 

Artists like the idea of work- 
ing with one company only, 
Smith said, because they can re- 
ceive a full royalty. With a sep- 
arate license, the royalty 
structure is different and usu- 
ally less than if it was paid by 
one organization. 

WB's plans for opening addi- 
tional foreign companies are 
based on a "as they come situa- 
tion," according to Smith. Japan 
and Germany loom as two po- 
tential areas for expansion. 

Since WB and Atlantic /Ateo 
are both owned by Kinney Na- 
tional Services, will the two rec- 
ord operations jointly get in- 
volved in any overseas compa- 
nies? WB's international dim - 
tor Phil Rose and Atlantic's 
president Ahmet Ertegun have 
been discussing this possibility. 
But since both labels have long- 
term licenseeing agreements 
with different firms around the 
world, it becomes difficult to 
establish a company - owned 
firm until the two licenseeing 
agreements expire. 

Columbia is very poor. I know 
some rack jobbers who are 
driving the returns back to the 
labels rather than be hung up 
with shipping problems. The 
manufacturers are having prob- 
lems and I don't think the re- 
turn situation is any fault of 
their own. The computers are 
overworked and actually slow 
things down rather than the 
other way around. 

"Our approach is to put in 
a debit memo after a month or 
two goes by without receiving 

.credit on return goods; Rose 
said, adding that his business 
at the two loop stores here is 

good and that tape is now ac- 
counting for 33 percent of 
sales at the Madison St. store, 
and 25 percent at the Wabash 
outlet. 

"It's a difficult situation," 
said Irwin Steinberg, president 
of Mercury Records. "To some 
extent, it is a reflection of the 
fact that the industry has a 

return privilege and when you 
couple that with tight money, 
people can't pay their bills. 
They just lay the merchandise 
on you. It is unhealthy, to a 

great extent, because under 
those conditions, companies and 
distribution systems do not take 
the proper responsibility to get 
out and push a product. In 
part, we're all affected by the 
tight money situation." 

Al Temaner, owner of Little 
Al's Recortapes, a one -stop 
which services his retail stores, 
said he has had no trouble 
out of the ordinary. "In gen- 
eral I have no complaints. There 
is one company that is very 
slow, but it is just one com- 
pany. 

"About 75 percent of the dis- 
tributors are better than excel- 
lent with the return situation, 
and only 25 percent take a lot 
of time to give credit. Most of 
the time it takes one to one- 
and- one -half weeks to get 
credit. and in some cases even 
Jess time. Some of the distribu- 
tors have used the truck strike 
in Chicago as a crutch for not 
giving us credit, but this strike 
isn't a cover -all. Some of the 
returns have been in the dis- 
tributors' warehouses for three 
weeks, and still no credit. But 
overall, return service has been 
very good," he said. 

"We've had no troubles at 
all," said John Galgano, man- 
ager and buyer for Galgano 
Distributing Co. 'The trucking 
strike hasn't even had an effect. 
The distributors have been very 
good to us." 

MCA Phases Out 
Shambley, Revue 

LOS ANGELES -MCA has 
phased out the Shambley and 
Revue lines, formerly handled 
by its Uni operation. Shambley 
was a top 40 line; Revue a soul 
operation. Next to be phased 
out is the Congress line, which 
was transferred to the Coast 
along with Kapp Records. 

The reason for the phasing 
out of these small lines is due 
to Uni s product now going 
through the formerly called 
Decca branches, and now spot- 
ting an MCA identity. These 
company owned branches dis- 
tribute Decca, Uni, Kapp and 
in selected areas, some selected 
lines. 
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General News 

Cover Record Waste 
-Says Janus Chief 

NEW YORK - Marvin 
Schlachter, head of Janus Rec- 
ords, is taking a dim view of 
the "cover record." He's been 
hit with "covers" of his Janus 
releases several times during the 
past few months and he feels 
that in today's market a "cover 
disk" has become a costly affair 
and does little more than cause 
confusion on the disk jockey 
level. 

According to Schlachter, a 
company that comes out with a 
"cover record" has to put an 
extra effort to beat the original 
and this means a heftier outlay 
in promotion and advertising ex- 
penditure. "Seldom does a rec- 
ord company pushing a 'cover 
disk' recoup its investment," 
said Schlachter. 

One of the most recent 
"cover" battles was between 
Janus' "The Same Old Feeling" 

by Pickettywitch and World 
Pacific's "cover" of the record 
by the Fortunes. It was a see- 
saw battle with each company 
hitting hard in the promotion 
areas all over the country until 
the Pickettywitch side took over. 
On the other hand the battle be- 
tween Janus' "Conversation" by 
Debbie Reynolds, and Deccá s 

"cover" by Florence Henderson 
resulted in each record cancel- 
ling out the other. 

Schlachter came close to being 
faced with another "cover" 
battle on the Janus release of 
"In the Summertime" by Mungo 
Jerry. A "cover" record had 
been made by an independent 
English producer but he could 
find no takers in the U.S. be- 
cause Schlachter had put such 
a strong effort behind Mango 
Jerry that rival companies fig- 
ured it would be a losing battle 
to try to "cover" it here. 

Two Unusual LP's 
Mark Mediarts' Bow 

LOS ANGELES - Mediarts 
Records is entering the market 
with two unusual albums: an 
analysis of Dory Previn's life 
after husband left her, and the 
debut of Orson Wells doing 
comedy. 

The Previn LP, "On My 
Way to Where," features the 
lyricist in the new role of 
singer and writer of all her 
own music. 

The Wells' LP, which will 
follow the Previn LP, was re- 
corded in Vienna and is a take- 
off oil the book "Making of a 
President." 

Alan Livingston, Median's 
chairman, said that the crea- 
tion of these two albums is de- 
signed to "give as the image of 
doing something unusual and 
different and bawd on artistic 
values and not on following 
trends. 

"In order for as to make a 
dent in the market or become 
known," Livingston continued, 
"we can't start out with just 
top 40 material because there's 
so much of it around. Distribu- 
tors' warehouses are loaded with 
this kind of product." 

Mediarts has its first rock 
band, Sioux City Zoo, debuting 

with the single "Earth Song," 
which was coproduced by 
Nick Venet and Bill Miller, the 
band's manager. Venet also 
produced the Previn LP, which 
features LO songs written by 
Andre Previn's former wife. 

The fact that Miss Previn's 
songs reflect her own sorrows 
makes the LP a highly per- 
sonal experience for the listener, 
Livingston pointed out. Living- 
ston calls Miss Previn's naked 
truths "a new step in music." 

Orson Wells' project, "The 
Begetting of the President," 
combines his readings with in- 
cidental background music. 
Livingston found the material 
-which several other labels 
turned down -and mailed it to 
Wells, who enjoyed the chal- 
lenge of doing the record. 

Mediarts is lining up domes- 
tic distributors, with Livingston 
envisioning 27 independents 
handling his product. Campo 
is the Canadian representative 
with other foreign territories 
not yet assigned. The company 
is close to a deal with Ampex 
for tape' duplication. 

Medians is using indepen 
dent promotion men to exploi 

(Continued on page 10 
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DAVE MASON'S "Stereo Color 
Collage" album rests in a "ken - 

gareopac" jacket and Is dis- 
played by Paulette Rapp, Blue 
Thumb Records' production man- 
ager. The LP uses a new color 
mixing process and is the first 
such product ever pressed in 
the U.S. 

Top 40 Show 
Setting Aim 

Continued from pace 1 

Angeles -based firm. The pro- 
gram's executive producer and 
president of Watermark, Tom 
Rounds, has developed a pro- 
duction and distribution system 
that guarantees delivery of the 
program to stations in time for 
broadcast the weekend before 
print release of the "Hot 100" 
in Billboard. 

Rounds is currently offering 
selected stations in markets 
throughout the U.S. exclusive 
contracts to broadcast "Ameri- 
can Top 40" in their market. 
Interested stations contact him 
at Watermark (213) 659.3834. 

According to Art Astor, 
Watermark's director of sales, 
stations are finding they can 
actually upgrade a neglected 
weekend time slot by offering 
fixed position avails in a pro- 
gram that's getting special 
attention from the audience. 
For example, KDEO in San 
Francisco (carrying "American 
Top 40" Friday evening from 
7 until 10) has landed a firm 
52 -week buy of participating 
spots in "American Top 40" at 
a premium rate. 

The IO markets in which the 
show kicked off were Boston, 
Philadelphia, Detroit, St. Louis, 
San Antonio, San Diego, Minne- 
apolis, San Bemadino (Calif.), 
Albany (N.Y.) and Honolulu. 

Ampex, All Tie 
Continued front page 1 

Ampex originally had the 
Atlantic group of labels on an 
exclusive duplicating- marketing 
contract. Later, Atlantic decided 
to service its own distributors 
and arranged for custom dupli- 
cation via GRT and Decca, 
while Ampex continued to du- 
plicate and market Atlantic 
through its own distributors. 
The contracts covering that ar- 
rangement expired last week, 
and the new deal supplants it. 

It is understood that the new 
Ampex- Atlantic pact is non- 
exclusive but as of now no 
other duplicating- marketing ar- 
rangements with Atlantic ap- 
pears likely. 

Ceremonies Break 
Opryland Ground 

By TOM WILLIAMS 

NASHVILLE - Music from 
out of the past coupled with 
a complete country motif, in- 
cluding a mule, were utilized 
at the groundbreaking cere- 
monies for Opryland, the multi - 
purpose complex being built by 
WSM, Inc., m the Pennington 
Bend area of Nashville. 

The ceremonies were hosted 
by Grant Turner, "Grand Ole 
Opry" announcer. The Fruit 
Jar Drinkers, a regular group 
on the Saturday night program 
since its inception, played old 
country standards, and Irving 
Waugh, president of WSM, 
Inc, talked about the history 
of the "Opry" and those events 
which led to the final decision 
for the building of Opryland. 

During the 45- minute cere- 
mony, Waugh presented a 
plaque to Mrs. Edwin W. Craig 
in memory of her late husband, 
who had been one of the 
fathers of WSM and the Opry 
and one of the founders of BMI. 
The plaque, which listed all 
current members of the Opry 
cast, ultimately will be placed 
in the new Opry House. 

One of the highlights of the 
event was the appearance of 
Roy Acuff, a member of the 
cast for 32 years, who, with 
his Smokey Mountain Boys, 

sang the "Wabash Cannonball." 
Acuff also carried a whistle 
which he said had been given 
him by George D. Hay, "The 
Solemn Old Judge." 

The actual breaking of the 
ground involved a plow and 
a team of two mules urged on 
by Gov. Buford Ellington, Na- 
tional Life and Accident Insur- 
ance Co. board chairman Dan 
Brooks, Mayor Beverly Briley, 
National Life president Bill 
Weaver, and Waugh. 

The Opryland complex, which 
officially is "Opryland, USA, 
the Home of American Music," 
will include a large Opry audi- 
torium to continue what is now 
the oldest show in the history 
of American radio, an outdoor 
music pavilion, shops, eating 
areas, hospitality center, foun- 
tains, trees and flowers. In addi- 
tion, there will be theme areas 
which include sections for con- 
temporary music, western mu- 
sic, river jazz, mountain folk 
music and a large children's 
area which will feature a zoo. 
A huge center containing rides, 
based on the Six Flags con- 
cept, will be located at the 
park. 

Opryland is scheduled to be 
in operation by the summer of 
1972. 

74 Dead U.S. Writers Named 
To Songwriters Hall of Fame 

NEW YORK -The board of 
directors of the Songwriters 
Hall of Fame has elected, by 
acclamation, 74 deceased Amer- 
ican composers. According to 
Johnny Mercer, the list contains 
a host of legendary names, some 
of them going back to the period 
of the American Revolution. 

On the list of deceased writers 
is William Billings, who com- 
posed "Chester" in 1778. Among 
the other pre-1900 names are 
Kathryn Lee Bates and Samuel 
Ward; William Beckett, James 
Bland, Hart P. Danks and Eben 
E. Rexford, Stephen Foster, 
Charles K. Harris, Francis Scott 
Key, Henry C. Work, the Rev- 
erend Samuel Francis Smith, 

Scott Joplin, and Chauncey 01- 
colt. 

The complete post -1900 list 
follows: 
Fred Ahlert Serene Hart 
Brent Ball 

° hA` Cre Jobs Bond Gus Kan 
Jerome Kern 
Sam 
Fmk Leaser 
Jimmy McHugh 
11mmy Monaco 
Cole Porter 
Jimmy lodgers 
s.ç d Romberg 
Bean Rtdwanx 

Andrew 6. 6reO,, 
Harry yen sils,, 

Fett .wine: 
Kurt weal 

Naeie Herb Brown 
Alfred Bryan 
Joe Burke 
Johnny Burke 
George Cohan 
Cane Oradell 
Can conne 
Buren De Rase 
Buddy Du Sylve 
Mart Dixon 
Waiter 

Drs 
Al Dubin 
5,nmen Duke 
Gus Edwards 
Fred Fisher 

` rn In 
Meek Godo 
Omar 

menren I 

Ono Herbas 

Richard Whiting 
Clarence Williams 
Hank Williams 

Ì You y°lulmro` 

111ct r°YOUng 
Ypvng 

Amaret Widens Intl Front; 
Forms Dept, Adds to Outlet 

LOS ANGELES - Amaret 
Records expands its international 
emphasis with the scheduled 
opening Monday (6) of an in- 
ternational department and the 
appointment of five additional 
foreign licencees. 

Kenny Myers, Amaret presi- 
dent, is also bringing in veteran 
music industry executive Judy 
Hicks to manage the depart- 
ment and handle all foreign li- 
censing services including pub- 
lishing. 

The five new licensees are in 
Turkey (EMI), Sweden (Sant 
Grammofon AB), Norway 
(Arne Bendiksen A /S), Denmark 
(Dansk Grammofonplanden- 
forla*) and Finland (Scandia 
Musukki). 

GRT Vs Singleton Suit Settled 
NASHVILLE -A law suit 

filed by GRT against the Shelby 
Singleton Corp. and Sam Phil- 
lips was settled out of court here 
last week. 

The suit concerned exclusivity 
of tapes from Sun Records. A 
spokesman for Singleton said 
the settlement was amicable and 
profitable to both sides. 

Myers, who has spent two 
out of the last four months in 
Europe planning and organiz- 
ing the new department, said 
that "growing foreign market 
and rapidly developing mutual 
interests" had prompted the la- 
bel to open the division. Crow, 
Amaret's five -man rock band, 
has been particularly successful 
with sales in Europe and plans 
are underway for the group to 
tour the Continent before the 
end of the year. Miss Hicks, 
who will headquarter in Ama- 
ret's Hollywood offices, will or- 
ganize the tour as well as ar- 
range recording plans for the 
group. 

Miss Hicks will also be in- 
volved in the publishing activi- 
ties of Amaret's Daja Music 
(BMI) and AMAK (ASCAP) 
music companies, which have 
nearly doubled in size with the 
addition of material from -sev- 
eral new writers including 
newly signed writer / singer, 
Dave Antrel', 
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BROOKLINE, Mass.-Capi- 
tol Records has taken over dis- 
tribution of Oracle Records, 
which was formed here in May 
1969. The deal was concluded 
by Dick Asher, Capitol's vice 
president of Eastern operations, 
and Buck Spurr, president of 
Oracle. 

The first product under the 
new agreement is due this week 
with an album by Brother Fox 
& the Tar Baby, and a single 
by Jimmy Helms, "Magnificent 
Sanctuary Band." Both Capitol 
and Oracle logos will appear 
on all disks. Other Oracle artists 
include Jamie Brocken, and 
Genuine John, a group of New 
York session men. 

MGM Sets 
Quantes Tie 

NEW YORK - Michael 
Lloyd, a&r chief for MGM Rec- 
ords, has set a deal with Ralph 
Lew, of Quantes Music, Inc., 
for the production of Latin al- 
bums to be released on the 
Latino series of MGM Records. 

Of the first four LP's to be 
released, three were produced 
by Lew, these include Ralph 
Roig, Orchestra Dee Jay, and 
Louie Ramirez. The fourth al- 
bum was produced by Ray Ri- 
vera, featuring himself and his 
orchestra. 

Merc to Release 
'Joe' Soundtrack 

NEW YORK- Mercury Rec- 
ords will release the sound- 
track of "Joe," a new Cannon 
film premiering in New York, 
Wednesday (l5). Featured in 
the score are Jerry Butler and 
Exuma, both Mercury artists, 
and Dean Michaels. Bobby 
Scott composed and conducted, 
with lyrics by Danny Meehan. 

Mercury plans an extensive 
national publicity and promo- 
tion campaign for the album, 
including a cross -country screen- 
ing program, consumer and 
trade advertising, and point-of- 
sale promotions. 

Brunswick Is 

Sued for 500G 
CHICAGO--Isaac Red Holt 

and Eldee Young, part of the 
Young -Holt Unlimited, have 
filed suit against the Brunswick 
Record Corp. in the circuit 
court of Cook County. The two, 
who seek $500,000 damages, 
allege that Brunswick is hold- 
ing them for recording purposes 
with an illegal contract. 

The suit claims that the con- 
tract Holt and Young signed 
with Brunswick on Feb. 28, 
1969, is ineffective. They claim 
it was never approved by the 
American Federation of Musi- 
cians (AFM). Young -Holt al- 
lege that the AFM approval of 
contracts is necessary before 
they become effective. The suit 
also claims that Brunswick has 
"willfully interfered with the 
plaintiff's right to contract with 
third parties" to sign a record- 
ing contract. 

BRmDlnmmII o,ssIIIIHUUInlnnlnnuuumumno offinol 

For More Late News 

See Page 82 
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Executive Turntable 
Dario Soria's retirement as division vice resident of RCA 

Records International Department became effective July 1. He 
was responsible for the reorganization and development RCA's 
international operations. Soria began his association with RCA 
in 1959 as independent producer of the Soria Series, and became 
division vice president with international responsibilites in 1961. 

* * * 
Nick Shrode named national promotion manager, Monument 

Records and subsidiaries. He was formerly national promotion 
manager for Jod Records and spent a year as operations man- 
ager for Public Records in Los Angeles. . Lloyd Leipzig 
appointed director of publicity and artists relations, Liberty/UA, 
a newly created position. He will also act as liaison between the 
record, film and music divisions of the company. He was former- 
ly head of East Coast operations of the Columbia Pictures disk 
arm. He will be based in Hollywood.... Linda Solomon named 
director of public relations, Polydor Inc. She was recently assist- 
ant to the marketing manager of The Free Press, a division of the 
MacMillan Co. 

SHRODE 

j, 

a1 
LEIPZIG RILEY SLATER 

Jerry Armour named Eastern district marketing manager, 
Mercury Records. He was formerly the company's Philadelphia 
promotion manager.... Murray Raplao resigned as field market - 
manager, Eastern region, Paramount Records. . Al Riley 
appointed r &b promotion director, Janus Records. He joins 
Janus after six years with Liberty where he was national promo- 
tion director for Miait, Blue Note and Solid State.... Eric (Rick) 
Steinberg named to the newly created post of West Coast service 
and production coordinator, MCA Records. He was formerly 
merchandise manager with Record Club of America and also 
worked for Columbia and Mercury Records. 

* * * 
Johnny Farrow named Las Vegas agent for Peer Southern 

Organization. . Terry Slater appointed West Coast catalog 
representative with Beechwood Music Corp. He was signed 
earlier as a Beechwood writer.... Lee Tully named vice presi- 
dent, talent relations, Campus Artist Consultants, New York, 

. Former director of special projects with Crewe Records 
Perry Cooper appointed promotion director for Empire State 
Record Sales Corp. 

* * * 
Edward M. Brown named production manager, Audio Prod- 

ucts, TEAC Corp. of America Inc. He was formerly with Super - 
scope, Berlant Concertone and Muntz Auto Stereo.... Albert 
F. DeMeo named manager marketing administration, BASF 
Systems Inc. Bedford, Mass. He joins from Transitron Electronic 
Sales Corp. 

* * * 
Morton J. Fink named vice president, special projects, CBS 

EVR division. He is a former president of Television Presenta- 
tions Inc., a subsidiary of Sterling Communications. 

* * * 
Bill Williams and Bill Heard named local promotion man- 

agers Columbia Epic and Custom labels for the Dallas and 
Houston areas, respectively. Williams joined the company 10 
months ago as local promotion manager, Houston and was pre- 
viously with Capitol. Heard is a former local promotion man for 
B &K Distributors. He is a former member and arranger for the 
New Christy Minstrels. 

*PA 
y1!`P 

MORGAN RUPPERT KRUGMAN JONZ 

Jackie Silver named personal representative to Jack Holland, 
president, Jack Holland Productions Inc., a commercials pro- 
duction firm.... Milton B. Kaye, formerly production manager, 
RCA for 12 years, named general manager, MusiCues Corp., 
New York, sole distributor of the Chappell Background Music 
Library. Dave Jacobs of the Chappell Los Angeles office named 
West Coast representative of MusicCues.... Bob Morgan named 
vice president general manager Sound Exchange Studios, formerly 
known as Juggy Sound. Morgan was previously producer for 
Columbia and head of a&r for Epic. 

Fred Ruppert named national LP promotion manager, Bell 
(Continued on page 82) 
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Ìr CHARLES WRIGHT AND -Thk 
ixe WATFS 103RD STREET 

RHY1HM SIND 
First there was 

"DO YOUR THING" 

Then there was 
"TILLYOU GET ENOUGH" 

Then there was 
"COMMENT" 

backed with yet another hit. 
"MUST BE YOUR THING" 

® Tbday there Is 
"LOPE LAND" 

Now there's a new album 

"EXPRESS YOURSELF" 
Charles Wright and the Walls103r0 Street Rhythm Band 

express themselves on warner Bros. (albums and tapes) 
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General News 

Audio Fidelity Promotion Elektra,Buddah 
Centers on 

NEW YORK -Audio Fidelity 
Records is embarking on a pro- 
gram of promotion in behalf of 
all of its distributors which will 
be built around aid at the local 
level. 

The time has come for the 
record manufacturer," said AF 
president Herman Gimbel, "to 
realize that his promotional ef- 
forts must be pinpointed and 
developed for each specific ama 
in the country rather than being 
generalized on a buck -shot ba- 
sis" 

Mini -Moog to 
Be Unveiled at 
Museum Concert 

NEW YORK -The mini - 
Moog-"a synthesizer the size 
of an electric office typewriter," 
invented by Dr. Robert Moog, 
will be unveiled Aug. 20 at a 
concert in the Museum of Mod- 
em Art. The concert, "A Dif- 
ferent Moog" features Dick Hy- 
man and the Children of All 
Ages. 

Moog stated that his syn- 
thesizer would retail at about 
$1,500 and would be the first 
of several models. The mini - 
Moog will be portable and able 
to withstand the rigors of 
travel, he said. 

It is designed for the per- 
forming musician, or as a pri- 
mary sound source in studios 
where the budget is limited or 
an accessory sound source m 
larger studios, he added. 

The mini -Moog will be pro- 
moted in several U.S. cities in 
the fall and education author- 
ities will also be approached 
concerning the instrument. 

The new mini -Moog has a 
tunable keyboard, tunable volt- 
age, controlled oscillators, white 
and pink noise generation, 
among other refinements. 

Said Dr. Moog, "It's a com- 
pact system, employing all the 
basic tools used in electronic 
music composition." 

Peer -Southern to 
Issue 'Walls' Music 

NEW YORK - The Peer - 
Southern Organization will pub- 
lish and produce the music for 
"Walls of Fire," a documentary 
dealing with Mexican painters 
Siquerios, Rivera and Graze. The 
film, "Los Tres Grandes," was 
narrated by John Houston. The 
Peer -Southern involvement' was 
through an agreement with Men- 
tor Productions Inc. 

Cosby Leads 
A New Uni 

LOS ANGELES -Bill Cosby 
is entering a new phase of his 
recording career. He is the 
leader and a participant in a 
studio jazz band, which will 
shortly be released on Uni to 
tie in with the band's "debut" 
at the Newport Jazz Festival, 
July 12. 

Cosby%s newest endeavor re- 
volves around his Badfoot 
Brown and His Bunions Brad- 
ford Funeral & Marching Band, 
which is the title of the Uni 
LP. Cosby wrote the two se- 
lections on the LP, "Martin's 
Funeral" and "Hybish, Shy - 
bish." 

The music blends some 
avant -garde figures with some 
hard modern jazz. Cosby plays 

Local Level & Morrison Tie 
He further pointed out that a 

lot of promotional money and 
time am wasted when the rec- 
ord manufacturer tries to blank- 
et all areas with the same ap- 
proach. He feels that the dis- 
tributor here or Chicago has en- 
tirely different problems than 
the one in Dallas or San Fran- 
cisco, and that it is the respon- 
sibility of the record manufac- 
turer to better understand each 
distributor's situation and to ap- 
ply specific knowhow and aids 
on a personalized basis. This 
can be accomplished, he be- 
lieves, by the manufacturer's 
sales and promotional execu- 
tives and staff spending more 
time in the field and at the local 
level with the distributors, and 
this is the manner in which 
Mitch Manning, national sales 
manager of Audio Fidelity, and 
his staff, are now working with 
the company's distributors. 

NEW YORK -Elektra Rec- 
ords and Buddah Records will 
jointly represent product of 
Dorothy Morrison on the Bud - 
dah label after agreement by 
officials of both companies, 
Jac Holzman, president of Elek- 
tra, and Neil Bogart, vice presi- 
dent and general manager of 
Buddah. 

Elektra has released two 
singles by Miss Morrison, for- 
mer lead singer for the Edwin 
Hawkins Singers and featured 
on their "Oh Happy Day" hit. 
Buddah and Elektra will work 
together on Miss Morrison's 
disks in the Western Hemi- 
sphere with Elektra represent- 
ing her in the rest of the world. 
The first product under the new 
setup will be "Border Song 
(Holy Moses)," produced by 
Lew Merenstein of Inherit Pro- 
ductions for Buddah. 

German Rock Heading for 
U.S. With Prophesy LP's 

NEW YORK -The next new 
influx of European talent will 
emanate from Germany. That's 
the prediction of Mickey Sha- 
piro, president of Prophesy Rec- 
ords (distributed by Bell), who 
based his prediction on a recent 
study of the German market 
and has come up with two 
groups from Germany, Amon 
Duul and Birth Control. 

According to Shapiro, Proph- 
esy will be the first American 
company to bring contemporary 
German rock to the U.S. It's 
Shapiro's opinion that "too 
many American record com- 
panies have simply looked upon 
Europe as 'dumping ground' for 

excess U.S. product, instead of 
looking to the European market 
(save Great Britain and most re- 
cently Holland) as a source of 
logical imports." 

Amon Duul, freely translated 
means "underground psyche- 
delic." The group is comprised 
of some 24 members of a free- 
form German commune. Only 
about eight members of the 
commune are regular members 
of the rock aggregation. 

The second group discovered 
in Germany by Shapiro is Birth 
Control, a hard rock quintet. 

Singles and albums by both 
groups have been set for early 
release here by Prophesy via 
Bell Records. 

UA to Launch Heavy Promo 
Drive on 'Song of Joy' LP 

NEW YORK -"Song of Joy," 
the adaptation of "Ode to Joy" 
from Beethoven's Ninth Sym- 
phony, will be getting heavy 
album coverage in the upcom- 
ing fall releases. Murray 
Deutch, executive vice presi- 
dent and general manager of 
United Artists Music, reports 
an unusually heavy number of 
requests for mechanical licenses 
from many record companies. 

United Artists Records has 
just released an album by that 

Band, Plays in 
Jazz Album 

several instruments on the date 
which utilized a number of top 
local studio players, many of 
whom play on the soundtrack 
of his highly popular NBC -TV 
series. 

The label plans to promote 
the LP at Newport with posters 
and replicas of the small fig- 
ures which adom the LP's 
jacket. Uni will also release a 
second Cosby LP at the same 
time as the instrumental jazz 
package. The second LP was 
cut live at Madison Square 
Garden. 

Both LP's, in addition to 
new titles by Neil Diamond, 
Elton John and Dewey Mar- 
tin's new group, Medicine Ball, 

(Continued on page 10) 

title featuring LeRoy Holmes 
and his orchestra, and A &M 
Records is rush- releasing a 
"Song of Joy" album by Miguel 
Rios. The single by Rios is cur- 
rently riding high on the na- 
tional best -seller charts. 

The song came to the atten- 
tion of United Artists Music 
Group's Morro Music under the 
direction of vice president Fred 
Reiter, the firm acquired by 
UA one year ago. Morro has a 
working arrangement with His - 
pavox, S.A., of Madrid, where 
the song was originally re- 
corded. A&M obtained the 
master through Reiter's efforts 
and first released it in Canada, 
where it became a hit. 

Subsequent discussions be- 
tween A&M Records and the 
United Artists Music Group re- 
sulted in the Rios disk being 
made available in the U.S. 

NARAS in N.Y. 
Elects Trustees 

NEW YORK - The New 
York chapter of the National 
Academy of Recording Arts & 
Sciences has elected its slate of 
national trustees. 

Manny Albam and Esmond 
Edwards were elected for the 
first time; Jimmy Lyons and 
Milt Okun were reelected; and 
filling out another year's term 
are Mort Nasatir, Father O'Con- 
nor, and Johnny Pate. 

By ED OCHS 

JACK KEROUAC prophesied them as being the "ends of the 
continent," but most people know them more harmlessly as New 
York and Los Angeles. But look out, life is precarious at the poles 
and points of frenzy. For one, Atlantic is not Pacific and there's 
too much between them, America, for another. Each coast likes 
its rock cooked a different way. What the East calls flashy (you 
don't think with your feet), the West Coast calls showmanship 
(don't sing if you can't dance), as if soul should be seen to be 
heard, and so forth. And Ken Kesey said that the West Coast was 
spiritually two years ahead of the East. The tides are not telling, 
telling, telling; and we are not listening. East Coasters, take a 
sunny Californian to lunch this week. Each has given the other 
something to think about or something to dance to, and rock has 
become bigger and more than just music. At the bottom of it all, 
though, is that coast -to-coast sound of good rock, and here's two 
West Coast -based rock styles that even Horace Greeley would have 
sent East, young man. So let's be friends. 

DAVE MASON, "Alone Together" (Blue Thumb). Somewhere 
between McCartney and Clapton is the singular talent of Dave 
Mason, another top rock guitarist who, this time, has risen from 
the wreckage of talent in too much traffic. Mason plays a talking 
guitar; moaning at the moon, compassionate and unaggressive, 
managing to create a flow and attraction that leads without de- 
manding and soothes without complications. His singing is right 
there, too, and it all swings together. The band is willing, up for 
Mason, and they strive only to coexist, so the music has no edges. 
Falling out or falling in, Mason will fit you with some swift country- 
rock, Traffic spells and well -balanced acoustic-electric streams. 
Technically, his chief asset is his devotion to one clean effect, 
though he gives much more than just an extended treatment of 
Clapton Creamisms. Mason and his beautiful band are the real 
Blind Faith (though influences are hard to assign). Mason is super - 
competent, unafraid to play, soulful and, in the best tradition of 
pop music, has soaked up the grooves of Delaney & Bonnie, their 
tighter -than -glue rhythm section, and a studioful of talent who 
came to play dedicated to Dave Mason. And what about what was 
supposed to be Winwood'a vehicle, Traffic? "Alone Together" finds 
Mason so much of Traffic, it's amazing and illuminating, a sur- 
prise. Alone in the end, Mason is tasteful to the point of near- 
blandness, smooth, almost too slick for the mind to grasp as sep- 
arate notes, phrasing, even separate songs. It is rock that gets under 
your skin without striking a nerve or a sensibility; it passeth 
through, a tonal message from the over- psychedelicized West Coast, 
and so forth. Yet he leaves something behind; that wonderful social 
phenomenon, the contact high. Lacquered up liquid dashes of s000ul 
from Davy Mason, who is spaced out, and Blue Thumb's got him! 
Best cuts: "World in Changes," "Only You Know and I Know," 
"Look at You Look at Me," and more. Word is that Mason, now a 
resident of Toronto, will rejoin Traffic, even though he's surely 
made it on his own. Traffic is now on tour, and though they are 
a trio starring, of course, Stevie Winwood, another member of that 
lost supergroup is stealing the show like Dave Mason once did. 
His name is Chris Wood. 

* * * 
THE JERRY HAHN BROTHERHOOD, (Columbia). Here's 

something for bandwagon freaks to jump on. These four guys are 
real "Live" musicians, not kids, and this group can make music and 
really take off. Guitarist Jerry Hahn is geared for action, wiping out 
his assignments with a smile that can only signify talent in the 
act of creation. Four real likable guys, whose pop syntheses are 
stripped to the components of sophisticated rock; sharp individual 
musicianship, originality and togetherness. Said Ralph J. Gleason: 
"Jerry Hahn could very well emerge as one of the most important 
contributors in all of contemporary pop music," and he's right. Mike 
Finnigan, who fills in with some heavy organ rushes, making his 
presence felt right along with Hahn, has a strong, swinging country' 
soul cry. Somehow, though, he doesn't carry the lyrics, which are 
thin to begin with. Which is where the group falls out. The 
cloudy lyrics, cried in cloudy voice, throw the weight on the in- 
strumentals, which Lane Tietgen's tunes provide little backbone 
melody to keep Hahn challenged. The Brotherhood are under- 
achievers on their first LP, as Hahn seems to be riding the wah -wah 
to make up for the lack of fresh and distinct material. "Ramblas'," 
an instrumental cut based on an Omette Coleman trip, is a top 
showcase for the group's forte, providing more substance than 
Tietgen's bland Band dilutions. With better material to apply 
their wizardry to the Brotherhood could follow the Grateful Dead 
eastward. There is an even better rock group inside of this one. 
Until that time, this is Ed Ochs signing off from the East Coast, 
with good news! This year, it's Guatemala! 

RONNIE DYSON, second from left. wraps up sessions for his forth- 
coming Columbia Records LP, "Why Can't I Touch You," in the 
company of, left to right, producer Billy Jackson, manager Buddy 
Allen, and Chappell & Co.'s Buddy Robbins. 
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Financial News 

White Front to Mark 
Summer With TVer 

LOS ANGELES - White 
Front's 31 stores will enter the 
summer season with a televi- 
sion special "the Big Record 
Summer 70" airing on seven 
California stations Sunday (12). 

The program is being coordi- 
nated and overseen by Charlie 
Simms, the chains music buyer, 
and it marks the third time in 
three years in which the mass 
merchandiser has created a TV 
special to sell music. 

The hour color show is ac- 
tually a compendium of previ- 
ously aired artist performance 
clips from KHJ -TV's "Groov- 
ey" program. ICHB radio disk 
jockey Don Steele is the host on 
the program and visited all 
seven cities in which it will be 
aired, to film dialog footage. 
Another KHJ radio personality, 
Robert W. Morgan, handles all 
the commercials. 

Artists appearing include Mel- 
anie, the Flaming Embers, El 
Cicano, B.B. King, Jackson Five, 
Norman Greenbaum, Sanderpip- 
ers, Carpenter, Freda Payne, 
Bobby Sherman and Charles 

HOUSE 
COUNSEL 
Young (29), experienced (7 
yrs.) music business attorney 
seeks challenging position 
with a growth oriented record 
company; extensive corporate 
and private practice back- 
ground in acquisitions, talent 
negotiations, publishing, pro. 
duction, business affairs, art- 
ist management, distribution, 
marketing and TV. Salary 
range, 927,500. 

Write Billboard, Box 786 
165 W. 46th Street, 
New York, New York 10036 

Public 
Notice - 

The Custom Services Department of 
Capitol Records, Inc. announces 
plans for the liquidation of all mas- 
ter tapes, one year old or older, 
from its custom library. Any party 
wishing the rerum of their masters 
please send request within 30 days 
to Sam Hasson, Capitol Records, 
Inc., (T-6), 1750 N. Vine St., Holly- 
wood, Calif. 90028. 

Master tapes most be Identified by 
Producer, Artist, Date Recorded and 
DSO Number. 

Wright and Wails 103d St. 
Rhythm Band. 

Cities on the White Front 
"network" include San Diego, 
Los Angeles, San Jose, San 
Francisco, Sacramento, Fresno 
and Seattle. 

"We feel the show helps us 
kick off summer," Simms said. 
The chain will promote the 
show via news print media, with 
KHI tag lining the show on its 
programs. 

White Front's first two ven- 
tures with TV to sell music oc- 
curred on the Sunday after 
Christmas in 1968 -69. "Initi- 
ally we experimented in Los 
Angeles only," Simms said, 
"and our sales were so good, 
so we did it chain -wise the next 
year. The project helps us build 
an identity with young people, 
it helps us promote White Front 
and it helps establish an iden- 
tity for the show." 

Records and tapes will be spe- 
cially priced to coincide with 
the show. The chain has sold 
two-minute color commercials 
to a number of record compa- 
nies including: London- Ampex; 
ABC Dunhill, A &M and RCA. 
A two -minute commercial is 
also being shared by Buddah, 
Kapp, Metromedia and Mo- 
town. 

Kinetic Beefs 
Talent Plan 

NEW YORK -Aaron Russo, 
head of Kinetic Records, is step- 
ping up his talent acquisition 
program. Among the new art- 
ists added to the Kinetic roster 
have been Maximum Speed 
Limit, Peace and Quiet, Marcum 
and Fantasy Train, 

Russo said that Kinetic 
would continue its policy of ac- 
quiring only artists who have 
the ability to sustain themselves 
in personal appearances as well 
as on records. 

The first Kinetic album by 
composer -performer Chris Moon 
is scheduled for release in mid- 
summer. 

The Kinetic line is distributed 
by Columbia Records. 

Report Bootleggers 
Continued from page 3 

'arrests and confiscating 20,000 
tapes. 

Schwartz compared the neces- 
sity of reporting information 
with the right to vote. This is a 
privilege which must be exer- 
cised, lest evil practices over- 
take our society. 
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Lion films in 

Cartrivision 
NEW YORK - Cartridge 

Television, Inc., and Lion Inter- 
national Films, Ltd., of London, 
have reached an agreement giv- 
ing Cartrivision non-exclusive 
rights to the distribution of 26 
Lion films in CARtridge form. 
The rights are for a limited 
number of years. 

Under the pact Cartridge 
Television will distribute a num- 
ber of popular classics includ- 
ing, "The Angry Silence," "I'm 
All Right Jack," and "Winslow 
Boy," throughout the U.S. and 
Canada. 

Cartridge Television, a sub- 
sidiary of the Avco Corp., has 
developed Cartrivision, a record- 
er /player audiovisual unit for 
release on the consumer market 
early next year. The agreement 
was reached between Frank 
Stanton, president of Cartridge 
Television, Inc., and Sidney Sa- 

fir of Lion International. 

Cap Wins 2 
Piracy Writs 

LOS ANGELES - Capitol 
Records has won preliminary 
injunctions in two tape piracy 
actions. The injunctions were 
handed down by the Oregon 
Circuit Court for the County of 
Multnomah in the tape pirating 
suits Capitol vs. Carol, and Cap- 
itol vs. McGettigan, doing busi- 
oes as Car Stereo Center. 

These two injunctions con- 
tinue Capitol's pioneering at- 
tacks on tape piracy. 

'Fifty Stars' Gets 
New Sales Push 

NEW YORK -"Fifty Stars," 
tune recorded by the New York 
University Chorus and Choir on 
Generation Records, is getting 
a new servicing and marketing 
push to tie in with upcoming 
patriotic holidays. Eric Colodne, 
general manager of Generation, 
has coordinated the performance 
of the song by the New York 
University Chorus and Choir at 
the "Honor America Day" cele- 
bration in Washington Saturday 
(4) which was organized by Bob 
Hope. 

Cosby Leading Band 
Continued from page 8 

will comprise the first Uni re- 
lease going through the new 
MCA branches. 

In addition to selling its 
LP's through the MCA branches 
(formerly Decca distributor- 
ships) Uni retains seven inde- 
pendent distributors: Heilicher 
in Minneapolis; Handleman in 
Detroit; ABC Record and Tape 
Sales in Seattle; Roberts in St. 
Louis; Record Sales in Mem- 
phis; Joe Voyno in Charlotte 
and Transcon in Denver. 

Two Unusual LP's 
Continued from pase 4 

the Previn LP and has begun 
reaping national print media 
exposure for the artist, the 
songs and the reasons behind 
the material. 

Okun Book Promo 
NEW YORK - Last week's 

story regarding Milt Okun, 
stated that his songbook was be- 
ing backed by $150,000 promo- 
tion. The correct figure is $50,- 
000, financed by The New York 
Times Book Publishing Division. 

Market Quotations 
NAIE 

As of Closing mersder, July 2, 1970 

19r0 Week's Vol. Week's Week's Week's Net 
CIO Inn In 10713 Club loon One r4ma 

Admiral 
ABC 

Amer. Aura. Vending 
Ampex 
Automatic Radia 

Auto. Rat. Assoe. 
Avnet 
Capitol Ind. 
Cas 

Column 
Columbia Pictures 

Disney 
Cons. . 

EMIwan EMI 

General 
Western Gall 8 Cster n 

Hammond Corp. 

Harvey Herrvey Group 
ITT 

Kinney Sery ices 

United sa 

Macke 
bas 

MCA 

MGM 
Metromedia 
361 (Minn. Mlnin9 Mí9.1 

Motorola 
No. Amer. Philips 
Pickwick International 
RU 
sema( 
3uperssope 

Telex 
Teens 
Transamerica 
Taaantinenal Inv, 

Triangle 
20th Century-Fa 
vado 
Viewlex 

Zenith 

14% 
3916 
11 

491 
2745 

118 

13% 
531 
49r/a 

1815 
3115 
1546 

158 

7% 
77% 
2076 
1646 

12 44 

654 
153/4 

M 
19 

253 
2915 
21 

11444 
706 
5414 
5474 
34% 
313 
4036 

251 
203 
263 
241 
173 
201 
171 
25% 
15 

373 

61 59 7% 7 71 +% 
19% 184 22 21 2114 - 3 
51 4 5% 5'Fs 51/2 + 14 

1346 433 173 153 17 - 1 
511 80 7% 61 615 - 

7414 96 85 8156 816 - 25i 
61 295 71 6% 63 + 

161 74 25 23 23% - 1% 
241 417 271/4 55% 25% - 1 

AS 109 715 61 675 - 14 

10 156 II 1014 101 - 11 

51 26 51/2 51 5% + 14 

061 827 124 116 11936 - 436 

33 220 46 4% 41 + 1 
6015 944 691 67 673 - 14 

91 417 131 12 126 - % 
N 97 ais 86 93 - 1 

241 161 253 241 241 anch. 
311 45 4 344 31 - 

33 2940 3614 33% 231/4 - 2 

47/a 269 56 456 5 and,. 
2I 779 221 21 2214 + 14 

814 15 9 8% BM1b - 1 
121 521 1511 121 14 - 11/4 

1214 114 131 123 136 - h 
934 143 106 10 1014 + % 

731 700 76 731 731 - 43 
2214 661 3044 326 321/2 - 2 

2015 277 22 201/4 201 - 11 
21 44 2346 213 22 - 3 
20 771 2046 20 20 - 1 
12 130 1314 121 1205 - % 
6 se 116 1114 1146 - % 

11 3555 1335 1214 131 + 6 
114 307 66 53 6 3 

1P5 1035 13% 1214 1219 1 
514 1360 636 51/2 546 6 

1014 9 12% 113 113 1 

63 1720 81 6% 714 11 
10 14 1036 101 1046 6 
53 224 9 e 614 1 

9 91 9 944 46 

2214 201 25% 241 256 + 14 
9 

As of Closing Thursday, July 2, 1970 

OVER THE COUNTER' WleIb ÿw,4 [Iña OVER THE COUNTER. WIZ' Cl.... 

ABKCO Ind. 6 51 51 
Mltapa lac. 31 3 315 

Arts 6 Leisure Carp. 256 214 26 
Audio Fidelity 13 114 13 
sally Mfg. Corp. 942 83 83 
Catte...Cartridge Cam. 2% 11 11 
Creative Management 63 53 6A 
Data Packaging 9% 83 83 
Dict'O -Tape 246 2 21 
Faraday Inc. 101 101 101 
niidelilone 31 31 31 
Gam Lear lei 8 7 7 

GRT Corp. 7152 61 676 

Goody, Sam 8 714 6 

ITCC Ve 1 /I6 1 /I6 

Lin Broadcasting 46 33 4 

Media Creations 11 11 16 
Milk Musk 161 15 1519 

Monarch Electronics 256 1% 146 

Music Mel.. Inc. 41 33 4 

NMC 33 2 2 

National MusitIme Corp. 11/2 )5 
1 

sensed rape Dist. 6 51 53 
Newell 2 144 2 

Perception Venture 51 5 5 

Oatmn Caro. 4% 3% 4 

Rainbo photo Calot 1% 1 1 

Renten 4 23 31 
Robins Ind. Corp. 214 2 3 

Schwant Bra. 36 3 3 

Jubilee 2 i4 11 relepro Ind. 6 44 4a 

Koss Electronics 514 23 23 Trans. Nat. Conanunia. Ph 44 3 
Over.theasunter prkes down are "hid" la opposed to "asked"). Neilhar the bid n the 
asked pricy f unlisted untie represent teal transediom. Rather, Maya wßá. to 
the within which these securities could have been sold or bought at r the ,m4 of 

1ne laof I has York Saes Éxallana, 
IMeaal 

tockam Ñan 
nne I Smite, 

mom pee pdmip. a ax gp. 

Cap Explores Licensee 
Deals for East Europe 

LOS ANGELES - Capitol 
Records has begun negotiations 
with East European countries to 
explore cross -licensing of music. 

Charles Phipps, general man- 
ager of Capitol's international 
division, visited seven East Eu- 
ropean nations in four weeks to 
investigate working relation- 
ships with record companies. 

Phipps met with top officials 
of the state -ron trading compa- 
nies which deal in articles of a 

cultural nature. 
Phipps apparently is the first 

representative of an American 
record company to go into these 
nations seeking cultural ties. 
Hard currency shortages in East 
Europe just about prohibits 
Capitol from entering into any 
import or export deals with 
these labels. 

Phipps brought back samples 
of albums and singles from the 
seven nations and said that each 
country has a different ap- 
proach to rock music. 

The East Europeans tend to 
favor groups like the Band and 
there was interest in getting 
American Music into Eastern 
Europe. 

Phipps knows of no restric- 
tions which would hold back an 
East European group from com- 
ing to the U.S. if its record be- 
came a domestic hit. He doesn't 
know of any restriction which 
would hold back an American 
act from going into Eastern 
Europe to fulfill personal ap- 
pearances. 

East Germany is the only na- 
tion of the seven Phipps visited 
which works on a master by 
master basis, 

Crater Book for 
Fall Publication 

NEW YORK -Mrs. Made- 
line Sherman, widow of broad- 
caster - writer - comic George 
Crater, is preparing a book of 
his work for fall publication. 
Crater (real name: Ed Sher- 
man) died five years ago. He 
had his own program on 
WNCN and recorded for River- 
side. Crater was known for his 
humor column, "Out of My 
Head" Mrs. Sherman is also 
preparing a selection of Crater 
tapes for possible release. 
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If Buddy Miles' new single, 
"Down By The River" 
doesn't make number one, 
blame Rod Stewart. 

If Rod Stewart's new single, 
"It's All Over Now" 
doesn't make number one, 
blame Buddy Miles. 

Them Changes Buddy Miles 

SR 61264 MC8 61264 (8 Track) MCR4 61264 ( Musicassette) 

"Down By The River" 73086 is the 
second big single out of the 
bust -out, chart album 'Them Changes'. 

* this week on the TOP LP CHART. 

SR 61280 MC8 61280 (8 Track) MCR4 61280 ( Musicassette) 

"It's All Over now" 73095 is the first 
big single out of the fastest- rising 
album on the charts 'Gasoline Alley'. 

* this week on the TOP LP CHART. 

From The Mercury Record Corporation Family of Labels / Mercury Philips Smash Fontana Limelight Intrepid 
A Product Of Mercury Record Productions,Ine. /35 East Wacker Drive,Chicego, Illinois 60601 /A North American Philips Company 
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Tape CARtrid9e 
Electronic Show 
Accents 8 -Track 

NEW YORK -The tape in- 
dustry still is arguing the merits 
of its two leading configura- 
tions: 8 -track and cassette. 

There's a dizzy race going on 
between the two, but the feeling 
that prevailed at last week's 
Consumer Electronics Show 
was that 8 -track outfoxed cas- 
sette. 

"The emphasis was on Stereo 
8," said many buyers and man- 
ufacturers. "Last year it was cas- 
sette, this year 8- track, and next 
year -who knows?" 

Many felt that the emergence 
of 8 -track recorders and 8 -track 
blank cartridges enables that 
configuration to invade a prov- 
ince dominated by cassette sys- 
tems. 

Eight -track recorders were 
popping up all over the Show, 
as was 8 -track units in combi- 
nation with AM -FM radio and 
record changer or with radio. 
Many 8 -track decks were shown. 

Even 4 - track 8 - channel 
(Quad -8) received the attention 
of buyers, although RCA, pio- 
neer and champion of the sys- 
tem, failed to participate in the 
Show. 

Much of the talk by retail- 
ers centered over the failure of 
prerecorded cassettes to make a 
sales dent, while 8 -track car- 
tridges continue to do well. 

According to many industry 
spokesmen, including executives 
at Audio Devices and Audio 
Magnetics, blank cassettes are 
outselling prerecorded cassettes 
about 10 or 15 to I. 

Retailers admit that prere- 
corded cassettes have failed to 
deliver. "The equipment is sell- 
ing like hell," said one, "but 

software sales are not approach- 
ing the fantastic figures we ex- 
pected." 

Many also believe that 8- 
track's early jump into 4 -chan- 
nel assisted that configuration in 
its struggle with cassette. Al- 
though it will be in September 
before 4- channel tapes are 
available for Motorola's Quad - 
8 auto machines and RCA's two 
home units, buyers already are 
talking about stocking product. 

Retailers admit the market 
still is about one year away, but 
they feel stereo 8's early deci- 
sion to jump on the surround 
sound wagon enabled it to gain 
a "one -upmanship" verdict on 
cassettes. 

Ampex demonstrated 4 -chan- 
nel cassettes tapes, while Wot- 
lensak and Ampex had 4 -chan- 
nel hardware, but both compa- 
nies didn't have marketing plans 
for the configuration, or at least 
they were not prepared to an- 
nounce merchandising concepts. 

Don Hall, Ampex vice presi- 
dent, did close the gap between 
demonstration and marketing by 
saying, "Marketing plans for 4- 
channel tapes. will not be an- 
nounced until fall. 

'There will be a market de- 
veloping for 4- channel product 
within the next year," he said, 
"but right now we want to 
learn what the industry reaction 
is to this concept." 

Cassettes did make some in- 
roads at the Show by introduc- 
ing cassette changers, automatic 
reverse units, the Dolby noise 
redaction system, and demon- 
stration 4- channel cassette tapes 
and equipment. 

But this round of the 8 -track 
vs. cassette scrap went to stereo 
8. 

Caution Signs Up 
On Four - Channel 

NEW YORK -People shop- 
ping around the Consumer Elec- 
tronics Show didn't know wheth- 
er to laugh or cry. But then, 
what would you do if you were 
inundated by product innova- 
tions. 

Unlikely as it may sound, 
many retailers are cautious of 
4-channel surround sound. They 
know it's canting -and soon - 
but they also know it's a mer- 
chandising nightmare. 

Buyers feel 4- channel product 
contributes to a consumer dilem- 
ma. But they also realize it is a 

product breakthrough, even 
though it will have little sales 
impact this year, or perhaps 
next. 

Manufacturers contend, how- 
ever, that 4-channel opens doors. 
"You can't stop progress of in- 
novations in the state of the art," 
said one. 

Another said the 4- channel 
concept has been generating in- 
terest within the home electron- 
ics industry since last fall when 
experimental demonstrations be- 
gan using reel -to-reel equipment. 

After all is said, 4- channel is 
several years away in terms of 
it being a marketable product of 
any significant appeal. but the 
number of manufacturers mov- 
ing into 4-channel-in whatever 
configuration -made this year's 
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show a kicking -off point for 
quadrasonic sound. 

The consensus appears to be 
that 4-channel has real virtues, 
but in which configuration: 8- 
track or cassette? 

The show enabled retailers. 
buyers and manufacturers not 
yet interested in 4- channel to 
hear, see and touch the system. 

Many software producers, 
especially those with record 
companies, were curious visitors 
at 4-channel demonstrations. 
Most manufacturers displaying 
4- channel units utilized tapes 
supplied by Vanguard Records, 
a pioneer in surround sound. 

While many record manufac- 
turers are taking a wait -and -see 
attitude, Vanguard, and more 
recently RCA (via Quad -8) and 
Ampex (cassette), am in the fore- 
front of a new generation of 
sound. 

Vanguard has about eight 4- 
channel reel -to-reel titles on the 
market, while RCA has prom- 
ised 8 -track repertoire for its 
two quadrasonic home models 
and Motorola's auto Quad 8. 
Ampex made 4- channel cassette 
and reel -to -reel tapes available 
for the company's hardware 
thrust in the field. 

But other software producers 
are comparing the merits of each 
4- channel configuration. There's 
a lot of comparison to do. 

Tape Buyers 'Penny -Pinching' 
But See Business Improvement 

NEW YORK -A survey of 
about 75 companies in a vari- 
ety of tape industry areas 
leaves little doubt that free - 
spending days are over. 

Sales are generally down, 
and the view in some quarters 
is that the pattern is likely to 
continue over the next three to 
six months. 

All agree, though, that care- 
ful buying, better inventory 
and cost control and im- 
proved promotion - merchandis- 
ing methods are needed to turn 
a soft economy at retail. 

The penny- pinching takes 
various forms, from minor prun- 
ing of product lines to major 
reductions in spending pro- 
grams. 

Retailers shopping at the 
Consumer Electronics Show, 
looking for better profit mar- 
gins in the last six months of 
the year, are reacting cautiously 
to a diverse line of products. 

"We're very demoralized," 
said one. "I'm looking for ideas 
to ignite the last six months 
of the year." But despite this 
atmosphere, many buyers speak 
of a rising feel of optimism. 

Product development and 
sound breakthroughs -via noise 
reductions systems- take the 
cassette a long way toward be- 
coming a hi fi medium, remov- 
ing the cassette's principal 
shortcoming. 

The move to components in 
audio and the introduction of 
a dizzying amount of lower 
priced equipment and compact 
units with built -in tape equip- 
ment are assisting the buyer in 
combating a soft economy. 

A multiplicity of choice in 
equipment in a wide range of 
price categories and mounting 
cost pressures will make mer- 
chandising decisions difficult 
for most retailers, however cau- 
tious. 

To complicate the tape buy - 
is the bewildering number of 
product features now available 
from most hardware manufac- 
turers.. 

More Features 
"They asked for more fea- 

tures," said one equipment pro- 
ducer, nodding at two buyers 
for a major discount chain. 
"And now they're concerned 
over the amount of equip- 
ment." 

But a year ago, most buyers 
contend, who would have 
thought the industry would feel 
a business tailspin. In short, re- 
tailers are somewhat wary of 
ordering too much, inventory, 
price erosion and consumer 
spending practices. 

Low- priced cassette equip- 
ment, although it remains a 
major seller, continues to drop, 
thus stimulating sales. Prices on 
cassette - receiver combinations 
also have dropped, and buyers 
are anxious to buy and unload 
product in this category. 

While many buyers are still 
apprehensive over which con- 
figuration to order -8 -track or 
cassette -just as many are 
eager to learn, hear and see 4- 
channel surround sound and 
videotape systems. 

All admit that videotape is 
far off, but 4- channel is gen- 
erating interest, be it 8-track, 
open reel or cassette. Few feel 
4- channel will be a heavy re- 
tail item in the fall, but they 

do see some selling next year. 
Many showgoers had their 

first chance to compare the 

merits of each 4- channel sys- 
tem. There's a lot of compari- 
son to do, too, since 4- channel 
systems could be on dealers 
shelves soon. 

The Dolby technique also 
proved pleasing to retailers. 
Sound improvement is a selling 
point for most retailers, and the 
noise reduction system takes 
cassettes into new merchandis- 
ing areas. Models offered by 
Advent, Vivitar, KLH and Har- 
man-Kardon proved to be most 
popular to buyers. 

And around the retail corner 
is video tape. 

Vendors See New 
Vistas in Tape 

NEW YORK -A litany of 
woes stemming from inoperable 
equipment and merchandising 
snafus has always hampered the 
vending machine effort in the 
tape industry. 

But what a difference a year 
makes. 

Several vending machine 
manufacturers were introducing 
tape vendors last week at the 
Consumer Electronics Show. The 
difference between 1969 and 
this year is that the tape vendors 
work. 

Automatic vending machines 
for 8 -track cartridges and cas- 
settes were exhibited by at least 
three manufacturers. One ven- 
dor, manufactured by Interna- 
tional Automated Marketing, 
was displayed by National Tape 
Distributors, a major tape dis- 
tributor. 

Tape vending machines will 
be offered for outright sale, 
while others will be leased or 
given free with a minimum 
order of prerecorded tape. 

Vending manufacturers, not 
wanting to get bogged down in 
the difficulties of the tape and 
music industry, will work with 
tape oriented companies to sup- 
ply machines to drug outlets, 
airports, schools, gas stations 
and markets. 

Some will be supplied to re- 
tailers by tape distributors who 
will keep the machines filled, 
take inventory, provide mer- 
chandising assistance and split 
the profits with their locations. 

Electrodyne Corp., a division 
of MCA, recently introduced a 

RCA to Make Educational 
Series for SelectaVision 

LOS ANGELES -RCA will 
develop a series of videocas- 
settes for its SelectaVision sys- 
tem, patterened on educational 
material. 

The programming will cover 
the gamut from children's ma- 
terial to classics of the mas- 
ters to serious music, ballet 
and a "how to" educational 
series. 

The man in charge of de- 
veloping this software is vet- 
eran Hollywood filmmaker, 
Tom McDermott, who was for- 
merly president of Four Star 
Television. 

McDermott is building a 
creative staff and also seeking 
to purchase programming from 
outside sources. 

McDermott said RCA will 
make its own films in the fu- 
ture which could be two years 
away, he indicates. RCA feels 
the videocassette business will 
become a billion -dollar indus- 
try within 10 years. 

There will be a rental mar- 
ket for videocassette tapes in 
addition to ownership of the 
programming for home and /or 
educational use, according to 
McDermott. 

vendor -like 8 -track and cassette 
dispenser called Record -A -Tape. 
The machine automatically re- 
produces one of 24 self -con- 
tained master programs in less 
than 31 minutes on insertion 
of a token worth 53.50 to 84.50. 

National Tape plans to utilize 
its vending machine as a new 
merchandising means for its cus- 
tomers, according to James Tied - 
jens, president of Milwaukee - 
based National Tape Distribu- 
tors. 

The National Tape vendor, de- 
signed and manufactured by In- 
ternational Automated Market- 
ing Co., dispenses 8 -track and 
cassette tapes and takes paper 
money. It holds 240 titles, can 
be "programmed" to sell either 
8 -track or cassette or both con- 
figurations, and has a taped 
"thank you" message after a 
purchase has been made. 

The machine can be pro- 
grammed to sell merchandise at 
a sale price and then repro- 
grammed back to a regular 
price. The dealer can change his 
prices and program the unit to 
sell either 8 -track or cassette 
merely by shifting dials in his 
store. 

A front display area is used 
for showing off the graphics of 
the tape packages. The machine 
can be set up by musical cate- 
gories if the dealer desires to 
match musical tastes of his area. 
The unit's design holds the 
money in escrow until the item 
is dispensed. If the customer 
changes his mind, a return but- 
ton dispenses his money. 

The tapes are hung on a spe- 
cial rack and one drops down 
when the money is deposited. 

Tapes are not stacked on top 
of each other. The unit is 27 
inches by 54 inches, weighs 400 
pounds and accepts coins and 
paper money. 

Electrodyne's vendor is a com- 
bination of the vending machine 
and a high -speed multichannel 
duplicating system. "The ma- 
chine is actually a vending 
machine, not of prerecorded 
tapes, but of a recording ser- 
vice," said Ken McKenzie. 
Electrodyne marketing director. 
The machine can duplicate 8- 
track or cassettes merely by 
changing the master head. 

The reproduced cartridge or 
cassette will fit any standard 
player; the machine will accept 

(Continued on More 23) 
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.:SIX YEARS 
ON THE ROAD, 

AND WE'RE GONNA 
MAKE IT HOME 

TONIGHT: 

Stan Farber for Ferber -Fitzp 
itzpatrick 
atrick Production / 

Personal Management, Robert 

Six years in the mountains of Colorado 
and Montana getting it together - 
harnessing all the power of the 
Rocky Mountains for some of the 
most visceral rock around. Loud. 
Heavy. Electric. As American as God, 

Country, and mom's Apple Pie. 

Now at home where they belong on 

Lizard Records. Y'all come. 
The electronic sensation of... 

PWG IT IN AMPEX 
RECORDS 

Disinbuled by Amp.. Records. 
Available on Ampex Sierro Tepes 
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Ampex Pushing 
Bway, Film Tape 

NEW YORK -Ampex is pro- 
moting its Broadway cast and 
motion picture soundtrack tapes 
in a July merchandising effort. 
It also will release an open reel 
prepak of country music from 
Capitol, Mercury, Chart and 
MGM Records. 

The release includes Broad- 
way cast tapes from "Purlie," 
"Applause" and "The Me No- 
body Knows," an off -Broadway 
musical. Soundtrack tapes in- 
clude "Woodstock," "Zabriskie 
Point," "The Magic Christian," 
"Cactus Flower," "Born Free," 
"Dr. Zhivago" and "Hello, 
Dolly!" 

Ampex 4- Channel 
NEW YORK -Ampex will 

market 4- channel 'equipment, 
either reel -to-reel or cassette - 
or both -but there remains sev- 
eral marketing questions still to 
be answered. 

Like: How much? In what 
configuration? Will it be intro- 
duced in the fall or early 1971? 
Will software be available? 

Lawrence R. Pugh, Ampex 
marketing manager, can't an- 
swer the questions, yet. But he 
is using responses gathered from 
last week's Consumer Electron- 
ics Show as a guideline for mar- 
keting plans. 

Ampex introduced develop- 
mental 4- channel cassette and 

Questions to Answer 
reel -to -reel systems and 4 -chan- 
nel prerecorded cassette and 
open reel tapes at the show. 

Pugh didn't know when the 
market would be ready for 4- 
channel surround sound, but the 
got an earful from retailers, buy- 
ers, representatives and manu- 
facturers who wandered through 
the Ampex "store concept" ex- 
hibit. 

"The only system Ampex will 
market -when we're ready -is a 

fully compatible unit," said 
Pugh. "We're committed to that 
concept." 

He admitted reaction to 4- 
channel at the show was ex- 
tremely mixed, with many shop- 

pers concerned over mass ac- 
ceptance at retail. "We realize it 
may be very confusing to the 
consumer," Pugh said, "but I'm 
confident it will find its place 
in the marketplace." Pugh said 
Ampex will not market 4 -chan- 
nel equipment. before 1971. 

Ampex introduced four cas- 
sette recorders in the Micro 
series, bringing. to 18 the num- 
ber of cassette units offered. In 

.addition, Ampex introduced its 
first. non -tape consumer elec- 
tronic products, including .a 
stereo receiver and compact 
stereo phono and tape system. 

"In truth," said Pugh, "while 
all the talk is 4- channel, we are 

Mass produced tape 
duplication for 

those who demand 
custom service 

that's our line 
(408) 734 -2910 ext. 350 

The economies of mass production and the ad- 
vantages of custom service don't have to be on a 
one or the other basis. At least not when it comes 
to custom tape duplication from GRT Corporation. 
The same skills and technology that made GRT a 
leading independent producer of pre- recorded en- 
tertainment tapes are applied to every order for 
custom tape duplication. Whether your need is for 
500 or five million cassettes, cartridges or reels of 
pre -recorded tape. And regardless of the subject; 
music, education, Industrial instruction, training 
programs, professional seminars, sales messages 
or any other brand of custom tape duplication. 

GRT is a totally integrated manufacturing opera- 
tion. And can offer you total service from source 

CASSETTE 8-TRACK CARTRIDGE REEL -TO -REEL 
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master to labeling, packaging and drop shipping. 
GRT is large enough to offer you all the advan- 
tages of competitively priced mass production. 
And conscientious enough to provide exactly the 
kind of custom service. you require from manufac- 
turing plants in Sunnyvale, California; Fairfield, 
New Jersey; and London, Ontario, Canada. 

We would like to talk to you now about your tape 
duplication requirements. Either call us COLLECT 
or drop us a line. We'll send you our new "Re- 
corded Communications -Seventies" brochure and 
custom tape duplication catalog. You'll see why 
GRT is your first choice for service and quality 
custom tape duplication. 

[Ri GRT Corporation 
Custom Products Division 
1286 Lawrence Station Road 
Sunnyvale. California 94086 

concentrating our efforts in a 

national fair trade program de- 
signed to provide retailers with 
a 30 to 35 percent margin on the 
minimum resale price." 

Ampex embarked on a na- 
tional fair trade program to in- 
crease its market penetration 
through stepped -up efforts to 
help dealers close sales and real- 
ize profits. 

"We're trying to help the re- 
tailers unwind from a. maze of 
problems." he said. "Like the 
consumer, most retailers are 
confused by the amount of prod- 
uct, how it operates and how to 
merchandise it." 

Pugh said "the- -headache is 
compounded when you realize 
that more than 120 different 
brands of tape recorders.are on 
the market, and the number is 
increasing, 

"More manufacturers are en- 
tering an already crowded field." 
he revealed, "and most retailers 
find it difficult to analyze and 
sell, especially in low-end mer- 
chandise." 

Ampex is trying to educate 
dealers as part of Its equipment 
program. It released a 160 -page 
merchandising manual which 
outlines every aspect of tape 
merchandising. 

If the retailer -and consumer 
-is confused now, and he is, 

just wait until 4- channel equip- 
ment begins to pop -up, 

New Tape 
Cartridge 
Releases 

AMPEX 

Affinity 
ROE MFGRLTN- Sesame Street( la) E51001 

Fantasy 
CREFDENCE CLEARWATER REVIVAL-Comes 

ralta,c (B) 5E8402, IA x0402, (C) 
M58402 

GWP 
AL HIRT_Palm Your Wagon; IS) M82052, 

ICI rds2002 
AL HIRT -AI Hirt Country; (8) M52005. (C) 

052005 
HUGO MONTENEGRO -Dawn of Dulle: 18) 

M52003. (C) assess 
CARMEN caeastARO -The Carmen Cavallaro 

a,tH (8)DAla2ÓÌ1, (CI a530B1chMach 
a 

Canyon 
STANLEY TORRENTINE- Flipped ant; NS) 

08236, IC 05236 
eins ERatuw -The eins bNVes; (n) 

usaI32 MIKÉ -i r, s oser; (5)05207, M52e7 
NINA SIMONE -Gifted a Black; lei 08290, 

SWAMP O_Tatal Deeructan of Your 
Mind; (8) 09302, I M5302 

TIFFANY BOLLING"T enk God the Wer Is 
Over; isri) Mus59 iC MÁ59 

A. Wawelter RWCÉT 
(8)) MB360, (C) M5360 

ABC 
RAY CHARLES- Modern tsusth it Count,, 

and Western, vai. 2; (e) 09455, CCI untas 

Ampex 
asniOUS ARTISTS- Abreast of Soul; NO 

0835]. C 0535] 
ELACK PEtaL -Live el the Fillmore West( 

(CI 05350 

Atlantic 
ORIGINAL CAST -The Me Everybody Knew,; 

(C) h1566 
DISC ONE- EÓ,;.,ment a 18) M86601, ICI 

056501 

Buddah 
1910 FRUIT6UMCOMPANT- ludest Fruilgum, 

te) M85057, (C) MS505r 

Elektro 

a 

DAVID PEEL 
Marijuana; IC 084 10 032, IC) 

54032 
CRA5BBY APPLETON; (s) 090157, Iq 554067 
EenAD; ICI 054044 

London 
FRANK CNaCKSFtELu -Plays the Beetles Seng 

Book Í0i 511112 IC1 064142 
syaPNóuic MEIAMónpttaS15{ (B) 0]2113, 

10 051]3 
DESTROYERS SYMPHONY n9- London 5r/,. 

phony lo, Ot ]mire 
8 Chorus; 181 M95D13, 
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M }g, NIIINJ jE L )J 11 
Merle Haggard 
and the Strangers 
A son of epic migration, of 
dustbowl and depression, Merle 
Haggard is an Okie from 
Everywhere. Stubborn. 
Unequivocal. Authentic. The heir 
preserves the heritage. 
57 -451 
Produced by Ken Nelson 

111 RUM 9 
Buck Owens 
& His Buckaroos 
Legend is humble. "What can I give 
to the people, put back into life, 
to repay the world for being so 
good to me ?" Legend is generous, 
reaching out from heart to heart. 
57 -476 
Produced by Ken Nelson 

t. ML' 
marl /MP UNDID' DM 
Sonny James 
Country music fans are a breed 
apart in their lifetime loyalty to 
their favorites: both the songs and 
the performers. Sonny James 
earns and returns this devotion in 
kind, by his unerring taste and 
polished professionalism. 
57 -478 
Produced by George Richey. Kelso Herston 
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MINI 
Jackie Gleason 
Moon shadows. Rain rhythms. 
Sunny affirmations. The kaleido- 
scope of moods that is romantic 
music. In his music, Jackie 
Gleason offers sensitive evidence 
for the theory that great comedy 
demands profound humanity. 
ST -480 
Produced by Dick Jones 

JUL UN PLAYA; 

11144-11 
Al De Lary 
The journeyman's straight line 
between melodic essence and the 
ear of the listener ... this is what 
Al DeLory is all about. Composer - 
arranger. Performer -conductor. 
Compleat. 
ST 477 
Produced by Phil Wright 

III NI 
1111111111 IOU 

Wayne Newton 
Beyond talent and versatility lies 
the rarest gift, which we some- 
times call magic. Wayne Newton, 
ruling his enchanted realm with 
the assurance and instinct of 
genius, may well be a wizard in 
his own right. 
ST -474 
Produced by Bob Cullen 
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BMA D_Ni N1Qii i 
Lou Rawls 

We struck a groove that is pure 
soul with songs written by one of 
the most soulful young men in soul 
music, my life -long friend Sam 
Cooke. I thank God for him." Lou 
Rawls, the "unbelievable" Fame 
Gang, and an experience in 
caring about music. 
ST ,7a 

o by RrcN Hali'¡Dava, ?red 

AU WM Man 
Jack Wild 
As the singer- dancer -comedian 
lead of TV's "H.R. Pufnstuf," artful 
Jack Wild completes the tricky 
transition from wonder child to 
star with an important future. 
SKA0.545 
Produced by Brian Lane 

MUM 
John Stewart 
Traditional means, contemporary 
ends. John Stewart, troubadour 
out of time, in the thrall of a 
modern vision. Peter Asher 
produces: John Stewart 
communicates. 
ST -540 
Produced by Peter Asher 
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11R1 all Mil }))xi 

ì.N1QJ ß ML tej B.Allll 
Brother Fox and the Tar Baby 
The currents of mainstream roc 
music continue to run fast and 
deep. Brother Fox and the Tar Baby 
voyage there with all the art and 
intuition and courage which 
,pitomize the ne...! culture. 

SIN Et R.1 MJIE 
Grand Funk Railroad 
Growing up electric, the young 
GFR remembers yesterday when 
they were audience. Relating in 
those terms, they say: Our music 
works only when the audience 
has as much fun as we do. 
SK AO -471 
Produced by Terry Knight 

MHO S 
Steve Miller Band 
His approach is intense a 

serious: "I'd like to think th 
been growing." His aspirai 
are joyous: "It's probably g 
to be a really super happy alb 
SKAO -496 
Produced by Steve Miller Band 
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Joe South 

The Band 

Int Ige 

Cannonball Adderley 

The Lettermen 

....:ii 

Capitol 

Quicksilver 

and more 
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National Tape Bucking 
Soft Economy Trend 

NEW YORK -The uncertain - 
lies and strain of the economy 
has effected most publicly 
owned companies one way or 
another, with one exception: the 
tape industry. 

And many tape firms expect 
to escape most of the economic 
shock waves slowing other in- 
dustries. In fact, the tape in- 
dustry is heading for new highs 
this year in sales and profit. 

Obscure as it may appear- a 
number of companies are still 
scoring gains even as the general 
economy lags. One, National 
Tape Distributors Inc., Milwau- 
kee, which distributes pre- 
recorded stereo tapes and' rec- 
ords throughout the U.S., is 
bucking the general. trend of a 
soft economy. 

The company is still pursuing 
its forecast at the outset of the 

BEST SELLING 

!Tape 
Cartridges 

8 -TRACK 

flit 
Week 

(Licensee listed for labels which do not distribute own tapes) it w_ke en 
Week TITLE, Anirt, Label & Numb. Dort 

1 1 LET IT BE 5 
Beatles, Apple te, R 8001 

2 2 MuCARTNEY 8 
Peel McCeriney, Apple IKT 3363 

3 3 W00DSTOCK .. 4 

Soundtrack, colllliep 3.500 a Ampex Tos NN 

4 5 DEIA VU ...15 
Crosby, Stills, Nash & Young, Atlantic TP 7200 a 
Ampex 87200 

5 4 CHICAGO .20 
Columbia 18 BO ease 

6 9 AMERICAN WOMAN .. 13 .. 
Guess Who, RCA PBS 1518 

7 6 ISAAC HAYES MOVEMENT ... 4 

8 7 

Enterprise EN 81010 

GET READY 4 
Rose foils, Rare Earth 507 

9 11 GREATEST HITS 5 
Fins Dimension, Soul City 9030 

10 In LIVE AT LEEDS 
The Who, Doca a915 

11 8 BRIDGE OVER TROUBLED WATER 20 
Simon a Garfunkel, Columbia 1810 0750 

12 17 IT AIN'T EAST ... 5 
Three Dog N45f, Dunhill 8023 50078.a Ampex 85078 

13 12 HENDRIX BAND OF 6YPSTS 5 
Capitol BKT 172 

14 15 STEPPENWOLF LIVE 9 
Dunhill 8023 50075 M a Ampex 85075 

15 - CLOSER TO HOME 1 

Grand Funk Railroad, Capital art all 
16 16 LED ZEPPELIN II .... 34 

Allantic TP 8236 a Ampex 81236 

17 - TEN YEARS TOGETHER 1 
Peter, Paul S Mary, Warner Brothers 8WM 2552 

18 13 MOUNTAIN CLIMBING .. .. 4 
Mountain, Windfall WF 4501 a Ampex 8450 

19 19 EASY RIDER 31 
Soundtrack, Reprise BRM 2026 

20 18 70M .. .... 7 
Tom Jones, Parrot PEM 79837 (Ampex! 

CASSETTE 

(licensee listed For labels which do not distribute own tapes) 
This 
Week 

Wt Weeks en 
Week TITLE, Mien, Libel a Realm (}M 

1 1 LET R BE 5 
Beatles, Apple 40T C 2001 

2 2 NET 
7 , Apple 4XT 3363 

3 5 DEIA YU 12 
Crosby, Stills, Hash & Young, Atlantic 5)100 (Ampex) 

4 4 WOODSTOCK 4 
Soundtrack, Colilllon 3.500 & Ampex 755 NN 

5 3 CHICAGO 16 
Columbia 1610 085E 

6 7 GREATEST HITS 4 
Fifth Dimension. Soul City C 1030 

7 6 ISAAC HAYES MOVEMENT ... 4 

8 9 

Enterprise, ENE lulu 
BRIDGE OVER TROUBLED WATER 19 
Simon a Garfunkel, Columbia 1610 0750 

9 8 GET READY 4 

1O - Rare rank, Rare Earth 507 

CLOSER TO HOME 1 

11 11 

Grand Funk Railroad, Capitol Bxl art 
AMERICAN WOMAN 7 
Guess Who, RCA PK 1518 

12 12 IT AINT EASY 3 
Three Deg Night, Dunhill 5023 50078 a Ampex 5507a 

13 - LIVE AT LEEDS 1 
Who, Dacca 7 -39175 

14 10 HENDRIX BAND OF GYPSIES 5 
Capital aKT 472 

IS 14 SANTANA 31 
Columbia 1610 0692 

Et11bwS SPECIAL SUMP For Week Ending 7/11/70 

fiscal year: A 35 percent sales 
increase, 

lamerJ. Tiedjens, president of 
National Tape, said that tape 
volume is growing despite cur- 
rent economic conditions and 
recent reports of a drop -off in 
general merchandise retail sales. 

"While such a large increase 
-35 percent -will be more dif- 
ficult to achieve than we origi- 
nally anticipated (in light of 
current market conditions)," he 
said, "we continue to feel we 
can approach this substantial 
gain." 

National Tape's six -month re- 
port, ended April 30, showed 
increases in both sales and earn- 
ings. Profits of $354.000 were 
27 percent over $279,000 for 
the period last year. Sales of 
521,852,908 gained 59 percent 
over the $13,759,170 recorded 
in the first half a year ago. 

Earnings per share for the 
six -month period were 15 cents 
on 2,305,906 shams compared 
to last year's 14 cents on 1.925,- 
753. Tiedjens notes that the 
number of shares included the 
maximum number of shares 
which may have to be issued if 
the price of the company stock 
remains below $26.67 through 
1972. "These are guaranteed 
shares," he said, "which have 
been a part of our.aequisilions. 

"Historically," Tiedjens ex- 
plained, "demand for recorded 
music loses only minor mo- 
mentum in difficult economic 
times. Records and tapes repre- 
sent an entertainment invest- 
ment that can be enjoyed over 
and over again for years." 

Just about every securities 
analyst in consumer electronics 
agrees with Tiedjens. They are 
quick to acknowledge that the 
hottest growing segment of con- 
sumer electronics is tape. 

Tiedjens cited popularity of 
new cartridge and cassette sys- 
tems as a favorable marketing 
condition. He also noted that 
new merchandising methods - 
vending - will enable tape to 
reach new markets. 

(National Tape will utilize a 

vending dispenser as a new 
merchandising means for its 
customers. The vendor holds 
240 titles, can be programmed 
to sell either R -track or cassette, 
and accepts paper money.) 

Increased Leisure 
"Increased leisure time has 

kept the tape and record busi- 
ness flourishing," said Tiedjens. 
"And the market becomes more 
inviting each year. Tape, ob- 
viously, has enlarged the over- 
all music market." 

For example, retail sales of 
records and tapes in the U.S. 
increased to $1.59 billion in 
1969 from $1.35 billion the 
year before. Tape sales should 
climb to $675 million this year 
from $408 million. 

One brokerage firm, Loeb, 
Rhoades & Co., also suggests 
investor consideration of tape- 
record distribution companies. 
"There is no dearth of tangible 
earnings performance in the tape 
industry," said one broker, as 
he looked over financial reports 
of Handleman Co.- National 
Tape and Pickwick Interna- 
tional. among others. 

Another Wall Street executive 
claims: "This (tape- music) is a 

damn good, recession- resistant 
business. It has two big things 
going for it: The kids will still 
go in and plunk down the 
money, and tape is growing fast 
without eating into record 
sales.' 

(Continued on page 22) 

ATTENTION DEALERS! 

ANNOUNCING 

THE MOST COMPLETELY STOCKED 

TAPE OPERATION IN THE COUNTRY! 

WE SHIP ALL OVER THE WORLD -WRITE FOR DETAILS! 

WE CAN SUPPLY ANY TAPE 

IN ANY FORM- IMMEDIATELY! 

DON'T LOSE SALES 

TAPE 
I NSTRR/ SERVICE - OROER 
PROCESSED on RECEIVED! 

OUR PRICES ARE LOW 
SERVICE A flu 

IS NIGH - 
TEST MS! 

IUY ITEMS YOU'VE HAD 
TROUELE GETTING AND 

SEE IF WE DON'T 
CONVINCE YOU! 

_ 

FREE 
SHIPPING 
& HANDLING 

ANYWHERE IN U.S.A.! 

ONE -STOP 
TAPE 

SERVICE 

WE HAVE EVERYTHING! 
Especially items not found elsewhere! 

8 TRACK CASSETTES 

LARGE OPEN REEL INVENTORY 

COMPLETE. SELECTION BLANK TAPES 
(All configurations) Scotch, Audio, etc. 

YOU NAME IT -WE'LL GET IT FOR YOGI 

FREE GATA NT ANDREQUEST 
ST 

SING KAROL 
444 West 42nd ST., N. Y. C. 10036 

Think of 
"Jingle Jangle." 

Now do you 
know him: 

BEST SELLING FIRST ALBUM 

First album by Marcel Marceao, "The Best of Marcel Marceaq" conceived and 

produced by Michael Vine,. available through 9000 Sunset Boulevard, Suite 411, 

Los Angeles, Calif. 90069. Telephone: (213) 271 -2313. 

GopyrlÇlllietl nalCnHl 
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Only 
Fidelitone 
builds 
sound 
quality... 

from diamond tip 
to plastic grip! 

Fidelitone is the only needle 
manufacturer who makes a com- 
plete diamond needle controlling 
quality throughout production. 
Fidelitone also provides you with 
the most effective merchandising 
program in the industry. 
Yes, we Make It Easy for you to 
sell more Fidelitone needles and 
make more money at it, but it's 
not easy to make diamond 
needles. 
First, we grind the diamond 
points (a) to exacting tolerances 
± .0001" (1 /10.000 of an inch). 
We are now the world's leading 
producer of diamond points! 
The needle shank (b) is hollow 
aluminum tubing only .02" in 
diameter that rnust be cut, 
crimped and drilled. 
We compound and mold our own 
rubber bearings (c) to unique 
dynamic performance specifica. 
tions. 
We also mold plastic lever arms 
and grips (d). Everything is made 
and put together in our Chicago 
plant. After thorough inspection. 
it goes into the Fidelitone plastic 
needle box (we make these, tool). 
The complete Fidelitone story is 

easily summed up ... stick with 
the leader! Fidelitone is the 
leader . the only American 
company to make a complete 
diamond needle . . . the only 
needle line to offer a complete 
merchandising program that 
Makes It Easy for your to build 
sales and profits. 

Fidelitonee 
Advancing Technology and Merchandising 

wtth...THE TOUCH OF MAGIC 
6415 N. RNNnnoo6 Armw, Mimsa, muso WM. 

There's a 
Forbes 
inYour 
Future. 

If there isn't, there 
should be! 

Forbes 
Electronics,lnc. 

14 Heywe 6 Siria) 
05en, 

Br5-0é000klyn, 

o 
N.Y. 11211 

Il 
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Tape CARtridge 

National Tape 

Bucking Trend 
Continued from page 21 

'The 70's promises to be a 
decade of unprecedented drama 
for the tape industry," said 
Tiedjens. "This equipment revo- 
lution -and sound breakthroughs 
-during the 1960s will pale in 
comparison with what is to 
come. 

"Above all, it has been the in- 
herent strength of the industry 
itself that has kept the business 
expanding and consumers spend- 
ing more." 

National Tape is making ef- 
forts to take advantage of dis- 
tribution strengths to diversify, 
such as the movement into rec- 
ord distribution, retail situations 
and the exploitation of vending 
equipment. Tiedjens sees growth 
in all areas. 

In recent months, National 
Tape has completed a move of 
its corporate offices (to Brook- 
field, Wis., a suburb of Milwau- 
kee) which permits consolida- 
tion at the corporate level. 

Other Programs 
Other corporate programs 

under way, include: A program 
to use computer facilities to ob- 
tain management data from its 
subsidiaries, and a centralized 
accounting system to provide 
operational, sales and profit posi- 
trons an a national basis. 

Why is National Tape, and 
other tape- record companies, 
moving ahead? 

Tiedjens has the answers, like: 
-"The consumer is spending 

more money on leisure products, 
including records, tapes and 
player equipment. 

-"Young people, traditionally 
good buyers, are getting more 
money and probably will spend 
it. 

-"Retailers, distributors, 
manufacureis and tape- record 
merchandisers are willing to put 
forth a year -end selling effort. 

-"The business shakeout 
scared many short term `quick - 
buck' companies out of busi- 
ness. 

"This doesn't mean that the 
tape industry is about to em- 
bark on vast spending programs, 
major product releases or new 
ventures," said Tiedjens. 

"But it does mean that in 
months ahead it probably will 
become easier to merchandise 
product, explore new avenues 
of growth, improve sales and 
profits, and concentrate on bet- 
tering internal industry prob- 
lems," he said. 

It is the businesses that con- 
tinue to expand in the middle 
of a downturn that often are of 
most appeal to the buying public 
at large and to investors. 

Business may be in a slight 
slump, Tiedjens feels, but there 
doesn't seem to be much danger 
of long-lasting cuts at present. 
The tape industry may have 
weathered the worst. 

Motorola Enters 
Canadian Mart 

WILLOWDALE, Ont.-Mo- 
torola has entered the Canadian 
aftermarket with a line of Uni- 
versal Stereo 8 CARtridge 
players. 

The company has appointed 
Grant Brothers Sales, Ltd., of 
Toronto, as sales representative. 
Grant Brothers will handle the 
Universal line as well as Motor- 
ola's line of "Stratoline" stereo 
8 home players. 

Wollensak Developing Cassette 
Changer & Bi- Directional Unit 

NEW YORK -Wollensak is 
developing a cassette changer 
and a bi- directional unit for in- 
troduction in 1971, according 
to Dick Merryman, sales man- 
ager of Wollensak's consumer 
products division. 

Because it is in the late 
stages of development, the 
changer was not shown at last 
week's Consumer Electronics 
Show to protect 3M's patent 
rights. 

"The cassette changer con- 
cept will bust the home en- 
tertainment market for cassettes 
wide open," believes Merryman. 
"The company which comes in 
with an operational changer 
will find a ready -made mar- 
ket." 

Cassette changers will ap- 
pear in more product lines In 
both Norelco vertical stack -on 
type in which the cassettes are 
horizontal and the Staar -type 
units with the cassettes stacked 
vertically on a horizontal rack. 

"When the automatic revers- 
ing cassette recorders are 
matched with changers," be- 
lieves Merryman, "it will en- 
hance the acceptance of chang- 
ers." 

Other manufacturers agree 
with Merryman on the impor- 
tance of cassette changers. 

Roberts Unit 
Roberts is planning a changer 

that can handle six cassettes 
and can reverse by utilizing a 
new system. The device re- 

verses the cassette mechani- 
cally. The company claims this 
new system of reversing pro- 
vides better frequency re- 
sponse than conventional re- 
versing methods. 

Roberts will market a cas- 
sette recorder with its new re- 
verse system in the fall at 
5199.95. A changer which re- 
verses by the same technique 
will retail around $299.95. 

Benjamin Electronic Sound 
has a 24- cassette changer with 
automatic reversing -a system 
designed by Theo Staar and 
manufactured for Benjamin in 
Switzerland. 

In other sound breakthroughs, 
Merryman believes the 4 -chan- 
nel concept will be a consumer 
oriented item at the high end of 
the price spectrum. "For now," 
he said, "the average consumer 
will be out -priced." 

Merryman doesn't see 4- 
channel reel -to-reel as a mass 
market item, but a reasonably 
priced 4- channel cassette 
model "has a good chance in 
the mass consumer field." 

"To make it appealing, 
though, it has to be under 
$300," said Merryman. 

Wollensak displayed a 4- 
channel cassette, "merely to 
show the state of the art," he 
said. "Possibly, we will market 
a 4-channel cassette unit in 
1971 -just possibly. At least we 
have the capability to intro- 

CES Post Mortem: 
Parade of Progress 

Continued from page I 
it would be most difficult to 
impede progress, and so the 
parade of product innovations 
goes on, like: - The first public showing of 
Cartridge Television's catrivision 
home electronic video record- 
ing system. - The emergence of tape as a 
medium with applications far 
broader than just the audio 
field, especially in video record- 
ing. - The presence of cassette 
changers featuring the Steer 
system in combination with au- 
tomatic reversal for recording 
and /or playback of tape. - The Dolby noise reduction 
system which provides for lower 
noise levels. - The 4- channel concept has 
been generating interest within 
the home electronic industry in 
all configurations: reel- to-reel, 
8 -track and cassette. - The large number of 8 -track 
and cassette models in combi- 
nation with AM -FM radios and 
record changers as well as cas- 
sette and 8 -track home decks. - Audio products, particularly 
components, are rapidly be- 
coming the industry's newest 
glamour product category. 

Tape, truly, has been an ex- 
plosive medium. The tape func- 
tion, too, is being added to 
more and more component re- 
ceivers, stereo compacts and 
consoles. 

Function, portability, per- 
formance and adaptability con- 
tinue to key the tape boom. 
And as sound breakthroughs 
are developed, the future of the 
markets seems assured through 
the likelihood that more con- 
sumers will step up to higher - 
end equipment. 

And while the cassette -8 -track 
cartridge race continues, there 
are indications that manufac- 
turers are improving and add- 
ing previously lacking features 
-like the Dolby system -to 
each that will result in a com- 
mon equipment denominator. 

There has been a constant 
quest for greater sound fidelity 
in the cassette and cartridge 
configurations. And, into tape's 
future, is the impact of 4 -chan- 
nel sound. 

As always, there is a prolifer- 
ation of merchandise, and this 
year the product duplication is 
even more noticeable. But so 
were the innovations. 

Heightening interest of things 
to come were 8 -track record- 
ers and tape vending equipment 
-which worked - introduced 
by National Tape Distributors. 

Over -all, the industry has 
moved at a break -neck pace 
over the past year on a number 
of new -and old- fronts. It is 
likely that the pace will con- 
tinue to be hot as new develop- 
ments reach their fruition in the 
marketplace. 

duce one on a mass market 
level." 

3M Units 
3M was showing two 4- 

channel reel -to-reel units at the 
show, including a playdeck, 
model 6154, at $499.94: a 62- 
watt pre -amp and ampilifer 
unit, model 6364, at $599.95; 
and a playback /record deck, 
model 6164, at around $700. 
The unit, available in late 
spring, will playback in four 

(Continued on page 231 

8 
TRACK BLANKS 
THAT WORK! 

* LEAR CARTRIDGE * 3M FIRST QUALITY TAPE * CUEING FOIL, ONE SECOND 
PAST RECORDING AREA 

^* EXTRA LABELS 

* UNCONDITIONALLY 
GUARANTEED 

100 LOT PRICE 

32 THRU 42 MIN. $1.20 
50 THRU 70 MIN. $1.35 

FULL LINE OF CARTRIDGE 

AND CASSETTE ACCESSORIES 

For More Information Write or Phone 

TAPE SERVICES INC 
P.O. BOX 364 

MOORESTOWN. N.J. 09057 
18001235 -9332 

ORDER SHIPPED 

RUSH 
THE SAME DAY 

Pbendiehl 

FACTORY.TO.YOU m ns better, faster 
service n diamond E sapphire needles, 
spindles, Power Points ", NEW CASSETTES. 
tape cartridges, head cleaners. accessories, 
etc. shipped direct-to-you from our 
new, modern plant (near Chicago). Write 
for free catalog. mail order forms and sales 
plan information. 

it 'taiA1-0,w. a- s14 

CHEMICAL CORPORATION 
WEST consr, 14TS7.,6OX 

^A6NINOroNTSI, 
TAX NUTS. CALIFORNIA Samos 

mou sox 466 WAUKEGAN. 
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Tape CA 

Accessories at CES 
Are for Mod Crowd 

.y RADCLIFFE JOE 

NEW YORK - Tape acces- 
sories are not responsible for the 
bulk of the more than 20,000 
new products at the Consumer 
Electronics Show, but they were 
among the more innovative. 

Of the phalanx of carry 
cases, storage albums, head 
cleaners, test cartridges, demag- 
netizers, mailers and other ac- 
cessories on display, most boast 
an innovative design. 

Products at the show included 
lines like, "Jumbo Jet Carry 
Cases" by Le -Bo Products, and 
psychedelic, or OpArt, carry 
cases from Amberg File. 

Also on top of today's trends 
are the Recoton Corp., with a 
"wet look" design in deluxe 
carry cases for cassette and car- 
tridge product, and a head 
cleaning cartridge with a built - 
in "beep" tone from Cassette 
Magnetics Corp. (see Dict-0- 
Tape). 

Le -Bo also was offering price 
reductions on a series of prod- 
ucts. The company was showing 
about 50 items, including the 
"Jumbo Jet" carry case, model 
TA -98, three cartridge or cas- 
sette home storage units, and 
model TA -54, a storage case. 

Also new to Le -Bo's acces- 
sory catalog are two storage 
cases, models TA -74 and TA- 
76. In keeping with the corn - 
pany's modern design look, the 
two units, which each hold 12 
prerecorded or blank cartridges 
or cassettes, look like leather - 
bound library books and carry 
an index area on their broad 
spine for repertoire identifica- 
tion. Both sell for $4.98. 

Other Le -Bo products included 
lazy Susan storage cases, attache- 

Ampex, Map City 
In Global Deal 

NEW YORK -Ampex will 
duplicate 8- track, cassette and 
reel -to-reel product worldwide 
for Map City Records. Initial 
tapes to be released will be by 
the Children, the Blue Jays and 
Dick Domaine. 

type cases and handbag -type 
cases with liftout interiors. 

A range of maintenance kits, 
three-in-one cartridges, head 
cleaners and racks complete the 
Le -Bo catalog. 

Robins Industries, an acces- 
sory specialist, was showing a 
group of low -priced carry cases 
for cassettes, cartridges and 
phonograph albums. 

The cases, both compacts, 
models TCC -5 and TCC -9, each 
hold 12 cassettes or cartridges. 
Also in the line are a convert- 
ible case, model TC -21, which 
holds 21 cartridges, and "Disc- 
o- Tote," model PRC -12, which 
holds 12 albums. List prices on 
these items are $4.50 for ITCC- 
5, $5.55 for TCC -9, $9.15 for 
TC -21 and $9.15 for PRC -12. 

Robins is going to expand the 
mass merchandising area, ac- 
cording to Jack Friedland, Rob- 
ins vice president. He has ap- 
pointed sales representatives 
who will carry Robins' accessory 
products to mass merchandisers. 

The company was offering 21 
new cassette and cartridge prod- 
ucts, as well as 4 new rack dis- 
plays at the show. Robins also 
reintroduced several of its older 
catalog items as show specials, 
and featured splicers, head de- 
magnetizers and erasers, clean- 
ing kits and tape mailers. 

Also at Robins' display booth 
was the RMS 1500 series of 
8 -track swivel type cartridge 
carry cases and storage units. 
The unit holds 48 tapes. 

Modular storage units also 
were available, each holding 12 
cartridges which can be stacked 
horizontally or vertically on 
shelves or cabinets. 

In the carry case category, 
Robins has developed moulded 
plastic cases to hold 24 8 -track 

.cartridges. 
The J.J. Paulson Co. offered 

a line of stereo B accessories. 
One unit, is a combination head 
and capstan cleaner. The unit 
is non -abrasive and carries more 
tension than conventional units. 
It will be available in two mod- 
els, a regular line at $2.98 and 
a "Lulu" model for $3.98. 

Blank Tape Mfrs 
Pitch With Power 

NEW YORK - Blank tape 
manufacturers were "wheeling - 
and- dealing" at the Consumer 
Electronics Show. 

Their position of strength 
comes from one statistic: Blank 
cassette tape is outselling pre- 
recorded cassettes by almost 
15 -1, according to industry 
spokesmen. 

Because of the lopsided 
count, blank tape manufactur- 
ers were promotion- minded, 
merchandising aware and con- 
science clear. 

Audio Magnetics, Audio De- 
vices, Data Packaging all had 
exhibit booths, while Ccrtron 
used a suite to display its 
wares. Audio Magnetics lured 
,,,e biggest show crowds by 
manufacturing blank cassette 
tape in its booth and illustrated 
in "tinker toy" fashion the com- 
plete function of the cassette. 

In addition to show promo- 
tions, Audio Magnetics intro- 
duced three new marketing 
concepts: 8 -track blank car - 

JULY 11, 1970, BILLBOARD 

tridges in 36 and 72- minute 
lengths; tent -carded packaging 
which allows cassettes to be 
racked economically, and a new 
Philips -style hard plastic box 
for 5 and 7 -inch open reel 
tapes. 

Five other promotions fea- 
tured at Audio Magnetics, in- 
cluded a cassette 1 -cent sale, a 
Gemini twin -pak, cassette -carry 
cafes, spring - loaded cassette 
racks and a open reel baker's 
dozen bonus bonanza. 

Audio Devices showed a new 
packaging concept for its cas- 
sette and reel -to-reel product. 
It also introduced three counter 
displays, tape racks and blank 
tape /prerecorded tape tie -ins, 
with Capitol Records. 

('ertron offered 60- minute 
blank cassette tapes at 28 cents 
each in lots of 50,000 or more 
as a Show special. In smaller 
quantities. the Show prices in- 
cluded 32 cents each for 25,- 
000 and 36 cents each for I0,- 
000. The pricing special con- 
tinues through July 17. 

Vendors See 

Vistas in Tape 
Continued from page 12 

only Electrodyne blank tape and 
tokens. 

In restocking the vendor, said 
McKenzie, each distributor is 
issued a stock of replacement 
parts. In addition, the distributor 
receives a monthly catalog of 
more than 100 selections. 

The consumer gets an added 
saving of later being able to re- 
tape a new selection for $2 or 
$3. 

Electrodyne is talking to rec- 
ord companies to obtain their 
masters for use in the machine. 
Initially the vendor will offer 
product from Decca, Uni, Kapp, 
all MCA -owned labels, and Al- 
shire. 

McKenzie said Electrodyne is 
paying royalty on the product 
dispensed, with the machine ca- 
pable of counting product repro- 
duced on tape. 

It has taken a year, or two, 
for tape vendors to come of age. 
North American Leisure ex- 
hibited one at last year's show, 
but what a difference a year 
makes. 

Another company jumping 
into the tape vending area with 
a cassette vendor is Transvac- 
Electronics. The tape machine is 
the company's second effort in 
the vending area, initially intro- 
ducing a 45 r.p.m. record vend- 
ing unit last year. 

The tape machine will be in- 
stalled primarily in gas stations, 
with California being selected as 
the first marketplace. The unit. 
which costs $800, will accept 
coins or tokens for tapes retail- 
ing for $6 or $7. 

Transvac is offering, as op- 
tional equipment, a validating 
system for use with the cassette 
counting and stacking device. 

Two New Units 

For Wollensak 
Continued from page 22 

channels but record in only 
two. 

The record /playback unit is 
being geared to educational 
and musical application, like: 

-Recording musical groups 
for subsequent surround sound 
playback. 

-Recording musical groups 
for subsequent reduction to 2- 
channel stereo disks or cas- 
settes. 

-Recording quad stereo 
tapes. 

-Multiple instrument or 
multiple voice recording by one 
musician. While listening to 
previously recorded tracks, new 
material can be recorded on 
other tracks with perfect syn- 
chronization. 

-Overdub capability. 
Merryman feels 4- channel 

sound, whatever the configur- 
ation, will stimulate reel -to -reel 
sales. At the same time, he 
doesn't anticipate 4- channel 8- 
track making great dents in the 
home market. "Instead," he 
said, "it has a greater future 
in the automotive." 

Polymer Formula 
LENOIR, N.C. - Polymer 

Processing has developed a 

formula which reduces tape fric- 
tion in cassettes, said Oscar L. 
Dobereiner, manager of design 
and development for Polymer. 

Let audio 
putyou . 

in the tape 
duplicating 
business 

A tau program with all 
Electra Sound equipment, 
installation and training, 
tor top quality hi -speed operations 

AUaIaMATIC seminarian 915 Westchester Ave.. B,om. N.Y. 10459 .2121 LU 9.1500rCaUle: AUatanTn 

Think of 
"Sunshine." 

Now do you 
know hid 

BEST SELLING FIRST ALBUM 

First album by Marcel Marceao, "The Best of Marcel Marceao." conceived and 

produced by Michael Viner. available through 9000 Sunset Boulevard, Suite 411, 

Los Angeles, Calif. 90069. Telephone: 1213) 271 -2313. 

More will A the more 
LIVE you GIVE 

HEARTFUND 
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Talent 
IMC Sees a Broadening 
Role for Personal Mgr 

LOS ANGELES - The role 
of the personal manager is 
broadening, believes Interna- 
tional Management Combine, 
which has just landed Capitol 
producer Al DeLory as a client. 

DeLory joins Neely Plumb, 
formerly of RCA, as the second 

Juicy Lucy 
In U.S. Tour 

NEW YORK - Juicy Lucy, 
group from England released 
here on the Atco label, has 
been set for its first tour of the 
U.S. The cross -country tour will 
kick off Aug. 27 with a date at 
Fillmore West in San Francisco, 
and will include engagements at 
Whiskey A Go Go, Los Ange- 
les; the Aragon, Chicago; the 
Emergency, Washington; Elec- 
tric Factory, Philadelphia; Fill- 
more East, New York; and Bos- 
ton Tea Party. 

The group's personal man- 
ager, Nigel Thomas, was here 
last week to close the deal on 
the tour with Herb Sparr of 
the Millard Agency. Ateo is ex- 
pected to issue the group's new 
LP in September to coincide 
with the tour. In Europe, the 
group is released through 
Philips' Vertigo label and is 
booked through the Bron Or- 
ganization in Iondon. 

Unsurpassed in Quality at any Price 
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recent producer joining IMC's 
special producers wing. 

"The record production field 
is moving into a closer relation- 
ship with the management 
field," said Lenny Poacher, co- 
owner of IMC with Bill Loeb, 

"Years ago a producer was 
hired by a company and given 
a weekly salary. Today, he may 
be very creative in his many 
activities but he may be a 
lousy businessman. So he needs 
someone to be his counterself 
in seeing that his creative en- 
deavors are given the proper 
business direction." 

Poncher will be working to 
find new acts for DeLory to 
record and will help in setting 
up his publishing companies. 
Loeb will be responsible for 
getting DeLory into the concert 
field as a pianist attraction. De- 
Lory has already worked on 
concerts on the bill with Glen 
Campbell in New Jersey and 
Hawaii. 

IMC also plans to get its new 
dient into more film scoring 
situations. DeLory recently 
completed scoring his first film, 
"Norwood," starring Campbell, 
with whom he has been asso- 
ciated at Capitol. 

DeLory has been with Capi- 
tol four years and has recorded 
Campbell, the Lettermen, 
Wayne Newton and several new 
acts which have yet to be re- 
leased. 

DeLory has recorded IO 
gold LP's and 10 gold singles. 
He estimates his records have 
sold 22 million copies. IMC is 
his first personal management 
association. 

He is presently represented 
on the hit singles chart with 
"Song Front MASH" with 
similarly titled LP due out 
shortly. 

IMC's activities during the 
past several years have encom- 
passed working with record 
producer - composers. Poncher 
sees a movement toward sign- 
ing producers as clients because 
they are moving into a multiple 
activity situation and need pro- 
fessional direction. 

DeLory, for example, started 
as a songwriter in 1960, then 
became associated with Holly- 
wood studios as a pianist, then 
expanded into arranging which 
led to producing which led to 
film scoring. 

IMC will work with Peter 
Faith, who handles DeLory in 
the film scoring field, in 
expanding his presence in that 
area. The IMC organization 
will talent scout artists for De- 
Lory's consideration and will 
help get artists to record songs 
he writes. 

Middleton Arts 
Festival Set 

NEW YORK -Middleton Arts 
International will present a 
three-day camping and music 
festival July 31 -Aug. 2 al the 
Powder Ridge Area in Middle- 
field, Conn. Appearing will be 
more than 25 rock groups in- 
cluding Sly & the Family Stone, 
Mountain, James Taylor, Jethro 
Tull, Neil Young, Joe Cocker, 
Grand Funk Railroad, John Se- 
bastian, Ten Years After, Janis 
Joplin, Delaney, Bonnie & 
Friends, and the Band. 

BRIAN AUGER is welcomed to 
the U.S. and RCA Records by 
Norman Racusin, RCA Records 
president, at a recent party for 
Auger and his group, the Trinity, 
at Ungano's New York, thrown 
by RCA. 

Royal Talent 
Is Formed 

NASHVILLE -Jim Wagner, 
Buddy Lee and Dick Blake have 
formed Royal Talent, Inc., 
which will handle pop and soul 
acts exclusively and concentrate 
on college markets, dances, con- 
certs, etc. 

Wagner, who is president of 
the company, said that Royal 
already represents Simon T. 
Stokes and the Nighthawks, 
Everyday Hudson, Country Co- 
alition, Lonnie B. and Viki G., 
Jimmy and Kathy, Big Al Down- 
ing, Pat Carter and Earth Light. 
Wagner also said that recent 
negotiations have added both 
George Wallace Jr. and the Sat- 
isfactions, a new soul group on 
Lionel records. 

Wagner moved here recently 
from Los Angeles, 

w 
here for 

the last 10 years he has been 
promoting country acts with the 
Jim Halsey Co., and later with 
his own company, the Jim Wag- 
ner Agency. 

New Rock Club 
In Milwaukee 

MILWAUKEE -The Scene, a 
new rock club, will open here 
Wednesday (8) with Brian Auger 
and the Trinity. The club, with a 
capacity for 1,500, is an old 
theater with the seat removed. 
It is located in downtown Mil- 
waukee. 

The Scene is being handled 
by Benadetta (Benny) Dalistrieri, 
whose father owns the theater. 
"This is the first permanent club 
seeking national rock acts to 
open in the city," she said. 
"Groups have appeared here but 
not on a regular basis." She 
hopes to have shows during the 
week in addition to the week- 
ends during the summer. Name 
acts as well as local groups will 
be booked. Regular admission 
price will be $3.50, with top acts 
occasionally pushing the price 
to 55. 

Bowab to Produce 
'Sensations' Rocker 

NEW YORK -John Bowab 
will produce the rock musical 
"Sensations," by Wally Harper 
and Paul Zakrewski. The score 
will be published by Cy Cole- 
man's Notable Music Co. 

Bowab, who has been affili- 
ated with such Broadway mu- 
sical productions as "Sweet 
Charity" and "Mame," has 
scheduled a September opening 
here for "Sensations." 

Talent In Action 
GERALD WILSON BAND 

Manse Hole. Los Angeles 

Veteran leader Gerald Wilson 
has assembled a youngish band 
who work easily with his leaders' 
charts. The music is all from Wil- 
son's World Pacific albums, and 
the 18 men in this new aggrega- 
tion seem to enjoy working through 
"You Better Get It," (with some 

ant- gardish soloing by Anthony 
Ortega on amplified soprano sax): 
"Del Oliver" (a slow salute to a 
matador); 'The It's Where It's At 
(featuring tenorman Harold Land); 
"Light My Fire," "Equinox' and 
"Viva Tirado." 

Harold Land has been with 
Wilson since 1961 and now his 
son is playing with the group. 
Them is a 17 -year old drummer 
and some other young faces spread 
around the band. 

The newer members of the jazz 
fraternity play Wilson's chins with 
surprising alacrity. Wilson himself 
plays trumpet on John Coltrane's 
"Equinox" and the leader's rich 
arrangemental textures delight fully 
funky. 

Wilson remains young at heart 
and says he is still "learning." His 
arrangement for "Light My Fire" 
showed an original jazz interpreta- 
tion, using flutes and saxes to state 
the melody. The rhythm section 
lent a heavy beat to the piece, but 
it was not a rock number as Wil- 
son sought it to be. It was big 
band modem music. 

ELIOT TIEGEL 

CHICAGO, 
BLODWYN PIG, 

JERRY HAHN 
BROTHERHOOD 

Fillmore East, New York 

Chicago night at the Fillmore, 
June 27. The seven -man group has 
a right to be confident Rock plus 
brasses makes a powerful alliance 
these days, and they're the best 
of the brass -rock bands. They are 
economical and praise, energetic 
and scrupulously rehearsed. For 
all the success of Chicago's Iwo 
Columbia albums, they're better in 
person. Anything they can do in a 

studio they can do with more 
warmth and direction on stage. 

Before Chicago A &M's Blodwyn 
Pig were superb for an awfully 
short hour. They are as ingenious 
in performance as they are 
composing and recording. Wood- 
wind player Jack Lancaster can 
handle any number of instruments, 
sometimes several at a time. The 
British taste for showmanship; we 
have nothing like it. 

Opening the show were the Jerry 
Hahn Brotherhood, a Columbia 
group. They build some rather 
interesting experiments in sound 
textures around Hahn's gurgling 
guitar style. NANCY ERLICH 

LINDA RONSTADT, 
KRIS KRISTOFFERSON 
Troubadour, Los Angeles 

A country sexpot and a country 
author turned vocalist comprised 
the bill June 23, with the latter 
showing great promise and the 
former showing she is moving into 
a new direction. 

Miss Ronstadt seems concerned 
with playing in front of a hard - 
driving rock band. The mike levels 
were way up high, causing her nat- 
urally powerful voice to some out 
uncomfortably strong. Previously, 
the vocalist's own bombastic vocal 
prowess proved a marked contrast 
with the softer country- flavored 
pickin' groups she sang with. Now 
the dynamics gap has been closed 
so that she i9 competing with her 
sidemen for chief of the VU meter. 

Her 40- minute out incorporated 
"You Know Love Made a Fool 
of You," "She's a Lovely Woman," 
"Silver Threads and Golden Nee- 
dles," "Louise" (one of the few 
soft songs sung), "He Darked the 
Sun," "I Think l'm Gonna Love 
You foe a Long Time." "Break My 

Mind" and "Ill On Your Baby To- 
night." The backup was from a 
quintet which fused cajun with 
rock and country. 

Kristofferson was a fresh sur- 
prise. His hip stories delighted a 

young audience because they re- 
lated to now things. His deep. 
somewhat nasal voice is adequate. 
This was the Nashville writer's 
nightclub debut and it care off 
fairly well, mainly due to his flair 
for funny phrases and stories. 
Kristofferson was given 45 minutes 
as the opening act and impressed 
with 'To Beat the Devil," "Help 
Me Make It Through the Night," 
"The Law Is for the Protection of 
the People." "Casey's Last Ride," 
'The Best of All Possible Worlds" 
and "Sunday Mornin'." 

Vocalist invited Michelle Phil- 
lips on stage to sing "Me and Bob- 
by McGhee," which cooled his own 
momentum. His backing was by 
Billy Swan on bass and Lennis 
Linde on guitars. 

ELIOT TIEGEL 

TERRY REID, 
PEACE AND QUIET 
Unganos, New York 

It's surprising that Terry Reid 
isn't bigger than he actually is- 
he has all the qualities of a rock 
preformer working the contempo- 
rary scene. He sings well, with the 
occasionally cheerful insolence of 
a British rocker, is aware of the 
roots that go into his music (he 
introduces some country fiddling 
into his set) and finishes driving 
with some basic hard rock. 

The Epic artist was introducing 
his new back -up group to New 
York. 

Peace and Quiet -also Epic- 
were also making their New York 
debut from Miami. Conventionally 
formatted (vocal, organ, guitars, 
drums), they presented an up- 
tempo set and worked the "wall -of- 
sound" formula. It was a little 
endless -a few quiet spots would 
have helped, more light and shade 
from P &C. IAN DOVE 

NEIL DIAMOND 
Waikiki Shell, Honolulu 

Neil Diamond has everything 
going for him -good looks, a 
hard -as- granite voice, an incredible 
stable of hits. and a likable stage 
warmth. 

The Uni artist's hour -long Hono- 
lulu debut at the Waikiki Shell 
recently was a gem of a show, a 
well- crafted tour of Diamond terri- 
tory. His landmark sparklers - 
"Sweet Caroline," "Holly Holy." 
"Cherry Cherry" were vigorously 
interpreted, as Diamond manipu- 
lated -perhaps abused is a better 
word -his vocal chords to attain a 

gravel -like substance. 
Hés content with singing only 

his own compositions in concert. 
save one. His lone "borrowed" his 
was Joni Mitchell's "Both Sides 
Now." a plaintive display of his 
folk style. WAYNE HARADA 

FAT WATER 
Aragon Ballroom, Chicago 

Fat Water was faced June 26 
with the unenviable task of warm- 
ing up an audience primed for 
B.B. King and Ten Years After. 
The group succeeded, and in the 
process won several new admirers. 
Fat Water records for MGM Rec- 
ords. 

The group is into the blues quite 
heavily, similar to Led Zeppelin. 
Most of the vocals are handled by 
Vicky Hubly, who wouldn't have 
to worry if the p.a. broke down: 
her gutsy voice carries without too 
much assistance. The rest of the 
group -Greg Stinson, guitar: Don 
Cody, bass- and Peter Milis, drums 
-were steady, with the instru- 
mental sections of such songs as 

"Street Fighting Man" and "Born 
Under a Bad Sign" containing 
some good flashes by Stinson. 

GEORGE KNEMEYER 
(Continued on page 26) 
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Talent 

From The 
Music Capitals 

of the World 

NEW YORK 

DOMESTIC 

Filmation. Delvy is also going to 
record Brooks Hunnicutt for Co- 
lumbia. . . Steve Zuckerman is 
setting up an international music 
department for Fred Calvert Pro- 
ductions. 

Chick Carlton makes his Atco 
debut with his own composition, 
"Black or White, Brown or Tan." 
His first LP will be titled "Sun- 
down in Watts." ... Deep Purple 
will perform with the Los Angeles 
Philharmonic Aug. 25 at the Hol- 
lywood Bowl. . . Disneyland is 
emphasizing its own in -house 
groups this summer as part of its 
15th anniversary celebration, but 
the amusement park will still book 
name attractions for special week - 
ends. 

Jimmie Haskell has been elected 
to the board of governors of the 
Hollywood chapter of the Na- 
tional Academy of Television Arts 
& Sciences. 

FILM FACTS: Bobby Darin, 
who is scoring "The Vendors," 
plans to have musicians improvise 
parts of the film as they view the 
rushes. The second portion of the 
score will utilize an orchestrator 
to prepare formal parts for a stu- 
dio orchestra . . . American Inter- 
national has Koran Raodell sing- 
ing several songs in "Angel Un- 
chained" and Michel Legrand 
scoring " Wuthering Heights." 
Lyricist Don Black and composer 
Francis Lai will write the song 
"Change of Heart" for UA's "La 
Modification." ... "Black Angels" 
will use sux songs from Johnny 
Mercer's Commander catalog: 
"Everything's All Right," "Mili 
try Disgust," "The Fast Song." 
"Black Angels," "Confrontation" 
and "Multilevular Conversational 
Tightrope Walking Shoes." Mor- 
ean Cavan is writing the songs and 
J.R. Straddle will handle their 
production.... Linda Collins to 
sing five songs on the 20th Cen- 
tury -Fox soundtrack LP of "Be- 
yond the Valley of the Dolls." 

The Japanese Village in Buena 
Park has begun presenting rock 
shows an Saturday night. First 
band wm the Prophets, with the 
park planning to book other at- 
tractions. There's also room for 
dancing. 

Vox will provide the sound 
equipment for the Greek Theater's 
summer series.... Triplex Music 
has been formed by Leonard 
Grant, D'Ameill Pershing and 
Howard Parker. The initial catalog 
consists of material written by the 
Establishment, who record for 
Starday /King. 

Capitol will record an album 
titled "Music of the Americas" 
based on a summer music work- 
shop for young musicians which 
one of its executives will conduct. 
The label's accounting director, 
Donald Stevens, will conduct the 
course at the Saturday College of 
East Los Angeles. 

ELIOT TIEGEL 

RCA's Hot Tuna with lack Can- 
nily and forma Kaukonen, mem- 
bers of the Jefferson Airplane, 
Shelter's Leon Russell and Capitol's 
Rig play Fillmore East, July 24 -25. 

Mercury's Jerry Butler will 
sing the title theme for the Can- 
non film "Joe." ... Iran Rebroff 
makes his New York debut, Aug. 
6, at Philharmonic Hall with the 
German -Russian bass singing an 
all- Russian program. . BMI 
was honored at a New York Hilton 
luncheon for 25 years of allied 
membership in the American Hotel 
and Mosel Association, which rep- 
resents 7,500 hotels and motels in 
the U.S. and abroad. 

Dick fiynsan, who has recorded 
for Command /Probe, will be fea- 
tured Aug. 20 at the Museum of 
Modern Art in "A Different 
Moog." Embryo's Children of All 
Ages, a free -form jazz ensemble 
which includes Hyman, will be in- 
troduced at the concert.... Floe - 
ende LaRue Gordon, a member of 
Bell's 5th Dimension, became the 
mother of a boy in Los Angeles, 
June 21. . . Sam Ulano, drum 
instructor and music lecturer, has 
released his second album of chil- 
dren's material on his own Lane 
Records. Producer Rachel 
Eilend and Walter Carla have 
built a 16 -track Dolby State of the 
Art studio in W. 87 St. 

Steed's Illusion appear at Leone's, 
Long Beach, Sunday (5); Lally's, 
Chicago, Friday (17); Chicago's 
Soldiers Field, Saturday (I8); Ra- 

ina, III., July 24; and Comack 
(Long Island) Arena, Aug. 16... . 

David Spinoza arranged the forth- 
coming album for Giant on Mer- 
cury. 
willconducttt 

Gary 
own lmusFnThurs- 

day (10), when members of off - 
Broadway's 'The Me Nobody 
Knows" appear on the 'Tonight 
Show." . Baba Zimmerman 
has been promoted to the position 
of agent at CMA's TV department. 

Rita Gardner succeeded Betty 
Rhodes in "Jacques Brel Is Alive 
and Well and Living in Paris" al 
the Village Gate. 

BMI writers, who will appear 
in the 13 specials being made by 
Arthur Fiedler and the Boston 
Pops under a $500,000 grant from 
the Corporation for Public Broad- 
casting include Mason Williams 
performing his own compositions; 
Peter Nero in an all- Gershwin 
program; the New York Rock 
& Roll Ensemble in a concert in- 
cluding original material. . 

The Julio Gutierrez Revue kicks 
off the season at the King's Inn & 
Golf Club, Monday (13) running 
through Aug. 9. Following will be 
Tlmmie Rogers, Aug. 10 -21; Moses 
& the Highbrows, Aug. 22 -Sept. 6; 
Jimmy Holmes, Sept. 7 -20: the Ex- 
ecutives, Sept. 21 -Oct. 4; the Outer 
Limits, Oct. 5 -I8; Linda Price & 
the Pipers, Oct. I9 -Nov, I: Barry 
Smith. Nor, 10.15: Impact of 
Crass. Nov. 16-29; and the Angels, 
Nov. 30 -Dec. 13. FRED KIRBY 

LOS ANGELES 
Henry Jerome is producing 

Robbt Martin's United Artists al- 
bum, "Give a Woman Love." He 
worked on her single, "For the 
Love of Him." ... Dunhill attrac- 
tion. Bush, has joined the growing 
list of musicians performing free 
concerts at penal institutions. The 
band worked the Sylmar Deten- 
tion Home recently. . . Dick 
Saunders, local band leader, is 
working at the Rancho Bernardo 
Inn through Aug. 2. The wood- 
wind expert generally plays the 
Biltmore in downtown Los An- 
geles and the Beverly Hilton in 
Beverly Hills. During the summer 
he plays at Harrah's and Harvey's. 

Richard Delvy Productions has 
been formed by its namesake for 
disk production. He is producing 
36 songs for the animated TV se- 
ries, "The Groovie Gullies" for 
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LAS VEGAS 

Mike Douglas has bowed out of 
hin Wednesday (15) engagement at 
the Riviera Hotel. Lia Minnelli 
will make her Versailles Room de- 
but in mid -July. The Douglas 
show has been rescheduled for 
next summer.: . Tony Bennett, 
Joey Heaiherton and Louie Ben- 
son and his orchestra follow Andy 
Williams into Caesars Palace Sun- 
day (121. 

1.as Vegas Ambassadors were at 
Bill Porter's United Recording 
studio waxing their first album. 
.. David Frye, who has an album 

out, "I Am the President," is set 
for a Caesars Palace return en- 
gagement this fall.... Don Cor- 
nell, winner of 12 gold records, is 
appearing at the Stardust Hotel 
Lounge.... Lee Mena made her 
return to the Casino Lounge at the 
Intemational Hotel July 1 for four 
weeks. She has signed a new re- 
cording pact with Happy Tiger 
Records. 

Treaters and Trinidad Tripoli 

IB II I 

AN ADDS 
I I 

P Purcell Promotion to 
TWO PLAYERS Mark Arnold's Date 

NEW YORK- Donovan has 
added Mike Thomson for bass 
guitar, lead guitar and vocals, 
and John Carr for drums and 
vocals, calling his new trio Open 
Road, which also is the title of 
their first and Donovan s 10th 
LP, which is on Epic Records. 
Th'e album has 12 new Donovan 
songs. Open Road is Waring 
Japan. 
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Steel Band did one nighters at the 
Flamingo Hotel to allow Billy Joe 
Royal to honor a Disneyland com- 
mitment. Royal returned to the 
Flamingo for three additional 
weeks. . . . Besides his twice 
nightly stint in the Frontier Hotel. 
Frank Sinatra Jr. is jetting to Los 
Angeles daily for a new movie. 

. The King Family postponed 
their Landmark Hotel opening by 
one night so they could do a bene- 
fit show for the Mormon Church 
in Pleasant Grove, Utah. 

Steve Allen, who has penned 
more than 3,000 songs, opens with 
wife Jayne Meadows and with 
RCA recording artists the Friends 
of Distinction at the Flamingo Ho- 
tel July 2.... Trini Lopez opened 
July I at the Landmark Hotel.... 
The Mills Brothers and Nelson 
Sardelli opened at the Flamingo 
Hotel Casino Theater.... Frank 
Sinatra returns to Caesars Palace 
Sept. 3. 

Johnny Tillotson and group 
opened July I at the Sands. The 
group is composed of five mu- 
sicians who play 22 instruments. 

. Vocalist Terri Stevens closes 
a two-week run at Nero's Nook of 
Caesars Palace July 3.... Tommy 
Deering and the Inner Circle have 
taken over the late shift in the 
VIP Lounge of EI Cortez Hotel. 

. Pat Moreno, former Metro- 
paten Opera star turned nightclub 
entertainer, is in his second month 
at the Thunderbird Hotel. 

Roberta Sherwoods accompa- 
nist Ernie DeLorenzo, who broke 
his back in an auto accident, plays 
the piano for Miss Sherwood at 
the Desert Inn Hotel with his back 
in a brace, . Carol Chaneng 
will do a command performance 
for Queen Elizabeth and Prince 
Phillip almost on the eve of her 
July 29 Riviera Hotel opening. 

LAURA DENT 

CHICAGO 
Columbia's Pacific Gas and Elec- 

tric, RCA's Brian Auger and the 
Trinity, and Probe's Litter' head- 
lined a recent free concert in Grant 
Park. It was sponsored by the city's 
Reach Out program, which aids 
underprivileged children here.... 
Auger and the Trinity and Capi- 
tol's Grand Funk Railroad headline 
at the Aragon Ballroom Friday and 
Saturday (10 -I1) sponsored by 
American Tribal Productions.... 
The Ravinia Festival in nearby 
Highland Park hosts Scepter's BJ. 
Thomas Wednesday (8) and Re- 
prise's Ella Fitzgerald Friday (10). 

.. The Fourth Entity Pop Music 
Festival was held June 27 and 28 
in Wheaton, ill. Headlining were 
Dunhill's Smith, Warner Bros.' 
Ides of March, and Rare Earth's 
Rare Earth.... Enterprise's Isaac 
Hayes and Cotillions Brook Ben- 
ton gave Iwo concerts at the Audi- 
torium Theatre June 27.... RCA's 
Jose Feliciano recently completed 
five days at the Mill Run Theatre 
in Niles, Ill. . . Jazzman Eddie 
ILOokjaw) Davis recently appeared 
at the Apartment. . Duke El- 
lington and his band gave one of 
its first performances since the 
death of alto saxophonist Johnny 
Hodges at a free concert in Grant 
Park recently. . . . J.B. Hutto's 
Blues Band recently appeared at 
Alice's Revisited.... The Legend 
of Time and Nottkrger Hill ap- 
peared at the Stages.... Buddy 
Records' Bonnie Henderson is ap- 
pearing with Jim Hefner's Country 
Express in Banner, Ill.... Stan - 
yons Sylvia Syms is appearing at 
Mister Kelly's. 

GEORGE KNEMEYER 
(Continued on page 28) 

LAS VEGAS - Gerald W. 
Purcell Associates, personal 
management firm, has initiated 
an extensive campaign to herald 
Eddy Arnold's personal appear- 
ance at the International Hotel, 
Las Vegas, July 27 -Aug. 9. It's 
Arnold's first Las Vegas date in 
a decade. 

The campaign will implement 
the facilities available to the 
Purcell organization through 
RCA Records and the Interna- 
tional Hotel. The entire West 
and Midwest, as well as several 
of the larger Eastern and South- 
ern cities, will be blanketed with 
radio spota, billboards, maga- 
zine and newspaper features, 
print ads, posters, bumper stick- 
ers, window displays, in -store 
promotions and record product. 
Purcell, also, is lining up a num- 
ber of national television appear- 
ances for Arnold as well as a 

promotion tour during which he 
will conduct local television, ra- 
dio and newspaper interviews 

with telephone interviews being 
scheduled for those cities not in- 
cluded in the tour. Additionally, 
the Purcell office has notified 
hundreds of radio stations that, 
if they will supply their required 
copy, it will prepare radio spots 
taped by Arnold, each of which 
will be tagged with a mention 
of the International Hotel en- 
gagement. 

RCA has alerted all of its 
branches of the campaign re- 
questing concentrated exposure 
of the date and of all Arnold's 
product. Accordingly, all their 
distributorships have been ser- 
vices with record product, and 
promotional material with which 
they will saturate their individual 
markets. 

Also Purcell has further aug- 
mented its staff by assigning ad- 
ditional publicity representatives 
in New York and San Francisco. 

Candy Leigh, GWP'a director 
of artists relations, is coordi- 
nating the nationwide activities. 

Think of 
"Sugar, sugar." 

Now do you 
know him: 

BEST SELLING HRST ALBUM 

First album by Marcel Marceau, 'The Best of Marcel Marceau." conceived and 

produced by Michael Viner, available through 9000 Sunset Boulevard, Suite 411, 
Los Angeles, Calif. 90069. Telephone: (213) 271 -2313. 
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like to have 
to get 268 OK's 
on every decision 
you make? 
lithe U.S. Poet Office wants to 
get approval for a new Poet 
Office facility, 't hoe to get a 
majority of the 535 members of 
Congress to vote "yes." 

That's2138sepsrate' yeses." 
And it has to get them sev- 

eral times between concept and 
completion. On the average, it 
takes seven years. Seven years. 

Why? Largely because 
Post Office appropriations 
have to compete for money 
with all aorta of requests that 
are politically more attractive. 

So its no wonder the Poet 
Office tries to make do with 
inadequate facilities. With 
crowded buildings, antiquated 
equipment, almost unbeliev- 
able working conditions. 

You're in business and you 
need the Poet Office. You can 
help put it on a businesslike, 
efficient basis. 

Write or phone your con- 
gressman today. Tell him you 
want to see HR 11750 passed 
soon. HR 11750.The total Postal 
Reform bill. The only true 
Postal Reform bill. The bill to 
establish a government author- 
ity and take the Post Office out 
of politics. 

Write or phone today. Put 
the Post Office on a busmeete 
like basis. Either you do, or no- 
body does. 

Citizens 
Committee 

Postal Reform 

ATTENTION! 
LAS VEGAS / TAHOE 

Entertainment Capitol of the Weald 

SINGERS / DANCERS 

COMICS / COMBOS 
You are invited to become a reg 
istered member of PERSONAL- 

IZED THEATRICAL SERVICES. As 

a member you are guaranteed 
Exposure, Publicity and an op- 
portunity to be seen and heard 
by top entertainment buyers. 

Send a brief retomé, an 8x10 
photo and five ($5.00) dollars 
registration fee to P.T.S., 2315 
Las Vegas Blvd. South, Suite Il, 
Las Vegas, Nevada. Upon receipt, 
you will receive a membership 
card from your personal repre- 
sentative in Las Vegas. For in- 

formation wire, write or phone 
(702) 735.2179. 

Talent 

Talent In Action 
Condoned from page 24 

BAND 
Central Park, New York 

The Band's music, called at 
various times country rock, gospel 
blues or backwoods rock, is still 
the Band's music. At Central Park. 
June 29, the Band's music remained 
warm, open and compelling. light 
since 1959 (known then as Levoe 
and the Hawks). the members 
weave in and out, exchanging lead 
position and instruments easily. 

From their first Capitol's album, 
"Music From Big Pink," they 
played "The Weight," 'Chest 
Fever," and "This Wheel's on 
Fire," the lest song rolling right 
through the rink and into the green 
fields peppered with people. The 
Band's second album ('The Band ") 
provided the driving, thumping 
sounds of "Look Out Cleveland" 
and "Up on Cripple Creek," as well 
as the deeply moving 'The Night 
They Drove Old Dixie Down" and 
"Whispering Pines." Along in the 
program they held up a jewel of an 
offering from their forthcoming al- 
bum in "Strawberry Wine," sung 
by Lcvon. ALAN STOLOWITZ 

THELMA HOUSTON 
Los Angeles 

A near -capacity crowd welcomed 
African -gowned. barefoot, petite 
and pretty Thelma Houston in her 
debut in this club June 25, Intro- 
duced by her discoverer, producer - 
composer Jim Webb, Miss Houston 
wasted no time showing off her 
capable pipes, offering many of the 
selections from her initial Dunhill 
ABC LP, 'Sunflower." 

The program, however, was 
geared more to show that she has 
an unlimited range. 

Opening with an uptempo 
"Everybody Gets to Go to the 
Moon," she made instant impact. 
She danced, downed and became 
poignant when it was necessary in 
doing such songs as "Raindrops," 
"Bridge Over Troubled Water," 
"Put a Little Love in Your Heart" 
and "Oh Happy Day." 

Backed by a band led by John 
Myles, the combination of rhythm 
and horns gave better than normal 
support. I.EROY ROBINSON 

PERRY COMO, 
DOODLETOWN PIPERS 

International. Las Vegas 

"Mr. C's" first club appearance 
in 27 years was a resounding tri- 
umph. Not only does he work for 
his audience but he also works 
earnestly for himself to prove that 
television has not canceled his 
ability to relate in a club. 

Como's 50 minutes move so 
smoothly and effonlssly that one 
can be deceived. The truth is tha 
Como is right on top of every 
thing, controlling the soft songs 

BEST SELLING FIRST ALBUM 

Fine album by Marcel Merino, "The Best of Marcel Marceao," conceived and 

produced by Michael Viner, available through 9000 Sunset Boulevard. Suite 411, 

Les Angeles, Calif. 90069. Telephone: (213) 271.2313. 
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the today songs and his own brand 
of evergreens. He sauntered onto 
the large matie showroom stage 
following an overture by the hotel's 
25 -piece orchestra of Nick Perito 
charts, and geared right into "I've 
Gel You Under My Skin." He 
segued into "Hello Young Lovers" 
and then went into a softly roman- 
tic version of "Everybody's Talk- 
in'." This song fits Comos vocal 
approach and soft style perfectly. 
His "If 1 Had a Hammer" pro- 
pelled him to "move" around the 
stage, while ingratiating himself 
with the dinner audience. 

But when he started "Without a 
Song" the audience broke into ap- 
plause. The rich beauty of his bal- 
lad style, supported by emotional 
strength of his lyrical reading, in- 
fused significance to the song, 
which gained a deeper feeling from 
the participation of the 12 delight- 
ful Doodletown kids. 

His next song, "I Can Almost 
Read Your Minds," was an original 
designed to get everyone aware of 
what he was doing in Las Vegas. 
This is his debt in this desert fus- 
spot and he seems to be enjoying 
it. 

For the now crowd he offers 
"Didn't We," "Love Is Spreading 
Over the World," "Raindrops Keep 
Fallie an My Head" and delicate 
analy.ation, "When You're the 
Father of Girls." For rekindling 
memories he offered "Prisoner of 
Love," "When You Were Sweet 
Sixteen;' "It's a Good Day" and 
"You'll Never Walk Alone." 

The Doodletowns are a good sup- 
port group for him. dancing the 
popcorn, funky chicken, etc. 

ELIOT TIEGEL 

J. F. MURPHY 6 
FREE FLOWING SALT 
Electric Cirrus. New York 

J.F. Murphy and his supporting 
quartet, Free Flowing Salt. put it 
all together in their first set at the 
Electric Circus, June 25. Murphy, 
a Verve /Forecast artist. sang pow. 
erfully and did well on piano and 
bass guitar. 

And the opening was really far 
out as Murphy, on saxophone. 
walked i 

n 

with Ron Allard on 
bagpipes. When they reached the 
stage, Murphy tamed to keyboard 
for "Example" as Allard switched 
among bagpipes, and tenor and 
also saxophones, playing the two 
horn together at one point. Gui- 
tarist Joe Parino and bass guitarist 
George Christ, who also are on 
Murphy's Verve /Forecast album. 
and drummer Bobby Kurt. also 
joined in. 

A high spot was the closing 
"I'm Almost Home," which had 
Murphy on solo piano and vocals, 
and "Ship," a powerful number 
from the album. At one point in 
this medley Perrino and Allard 
played flutes. During the set. 
Christ also played harmonica and 
conga drum. This looks like an act 
to watch, heavy and musical. 

FRED KIRBY 

JUDY CARNE. star of the Broadway revival "The Boy Friend," auto. 
graphs copies of the Decca original cast album at Korvette's Fifth 
Avenue record department. At Miss Carne's right is Ellis Nassour. 

Chicago Rock Fest 
For Soldier Field 

CHICAGO -The promoters 
of a rock festival here in Soldier 
Field Saturday (18) will go 
ahead with the festival despite 
some difficulties. A construction 
crew, recently testing some of 
the seats in the stadium, found 
them collapsed. 

Dick Casson, promoter and 
head of 22nd Century Produc- 
tions, said, "If the stands are 
proved unsafe for people to be 
in, we will put the people on the 
grass of the infield." Soldier 
Field is normally used for foot- 
ball games. 

Casson estimates 20,000 per- 
sons will come, paying $6 per 
head. He said all 20,000 could 
be fitted into the infield, if 
necessary. "I think the stadium 
will be safe, though. The Ameri- 
can Legion is slated to hold it's 
July 4 fireworks display there, 
so if that is all right, the festi- 
val should come off with no 
problems," he said. 

Topping the bill is Chicago, 
Leon Russell, Mason Proffit and 
the MC5. Others booked are 
Ice Kelley's Blues Baud, the 
Happy Day, Dreams, Illinois 
Speed Press, Illusion, Pig Iron, 
Stooges, Bloomsbury People, 
Funkadelics and Bush. The fes- 
tival will start at sunrise with a 

local group, It Doesn't Matter. 
The concert will run to 6 p.m. 

A revolving stage will be used 
to enable one act to set up 
equipment while another act is 
playing. A sound system is being 
specially built with 10,000 watts 
of power. Hosts for the festival 
will be all the disk jockeys from 
WCFL. 

Casson also said that Syn- 
drome, a new rock palace for- 
merly known as the Kinetic 
Playground, will open in Sep- 
tember. The Kinetic was gutted 
by fire in November. Gasson is 

Longhorn Jazz Fest Ready 
Again to Steer in Patrons 

HOUSTON -The fifth annual 
Longhorn Jars Festival will open 
in Dallas on July 17 at the Me- 
morial Auditorium for one night, 
then go to the Austin Public 
Auditorium on July 18 and to 
Houston on July 19 for an ap- 
pearance al the Hoefheinre Pa- 

vilion. 
Rod Kennedy, founder of the 

festival, produced by George 
Wein, said that the lineup for 
the festival includes Cannonball 
Adderley and his Quintet, jazz 
organist Jimmy Smith, saxman 
Eddie Harris, pianist Les Mc- 
Cann and singer Roberta Flack. 

The Austin based non- profit 
educational foundation's festival 
is again supported by Pepsi-Cola 

which, Kennedy said, will permit 
a reduction in ticket prices. Co- 
sponsor of the event in Houston 
will be the Student Program 
Committee of the University of 
Houston. 

The first jazz festival was 
presented in Austin for three 
days and proved to be a musical 
success but Kennedy lost $26,- 
000. With the help of a beer 
company the second concert was 
a success and the first year's loss 
was recovered. 

In 1968, the jazz festival was 
taken on the road with one night 
stands in Dallas, Austin and 
Houston, and have proven to be 
a musical as well as financial 
success since. 

building a stage to replace the 
platform formerly used. He 
plans to have live rock acts 
about 30 weekends per year, 
with films being shown other 
weekends and possibly through- 
out the week. 

L.A. DJ Forms 
Production Firm 

NEW YORK - Tom Cross, 
disk jockey at KGFD in Los 
Angeles, has formed Hip -Delic 
Productions, a music produc- 
tion company. First produced 
artist by Cross is Jimmie Ellis, 
a Century City Records artist. 
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Talent 

Ho Signs 5 -Yr. $6.5 Million 
Deal With Hotel Network 

HONOLULU -In what is de- 
scribed as the biggest nightclub 
deal in Hawaii, Don Ho has 
signed a contract with the Cine- 
rama Hotels which will net him 
a minimum of $6.5 million 
through 1975. 

The contract, effective Sept. 
2, would give the Reprise Rec- 
ords star $24,500 per week 
against 35 percent of gross in- 
come over a five -year period. 
Provisions for four additional 
one -year options, with increases 
to $35,000 per week, would 
boost Ho's income to $13.9 mil- 
lion for the next nine years. 

Ho will continue to work 
at Duke Kahanantoku's until 
Sept. I. Ho will be terminating 
a six -year association which has 
seen him develop from a beach 
boy entertainer to become one 
of the nation's superstars, with 
credits in TV, records and night- 
clubs. 

According to the Cinerama 
deal, Ho will entertain in a new 
750 -seat showroom to be built 
in the beachfront Cinerama Reef 
Hotel. He'd perform a minimum 
of eight months, with time off 
for any Mainland gigs, but 
Cinerama also is guaranteeing 
him 12 months' employment if 
he so desires. 

Ho's departure from Duke's 

Duke, Woody, Rich 
For Monterey Fest 

LOS ANGELES -The hand, of 
Duke Ellington, Woody Herman 
and Buddy Rich will perform at 
the 13th annual Monterey Jazz 
Festival, Sept. 18 -20. Ellingson 
will play on Sept. 18 night, Her- 
man on Sept. 19 night and Rich on 
Sept. 20. 

The festival will not have any 
rock acts this year. The emphasis 
will be on Jazz and blues, accord- 
ing to Jimmy Lyons, festival di- 
rector. The festival will also me 
the sound system of Harry Mc- 
Cune, with Mort Feld directing 
that part of the operation. 

Scepter to Issue 
Freedom's 'Tom' 

NEW YORK -Scepter Rec- 
ords will issue "Doctor Tom" 
by Freedom of Choice, ac- 
quired from Canada's Acquarius 
label. The disk, which was pro- 
duced by Much Productions, 
was obtained through negotia- 
tions involving Florence Green- 
berg, Scepter president, and 
Bert Siegelson of Fetsted Music, 
which acquired worldwide pub- 
lishing rights for the song, ex- 
clusive of Canada, from Sum - 
merlea Music of Montreal. Fel- 
sted is part of London's pub- 
lishing division. 

will create a vacancy, and Kioto 
McVay, Duke's owner -operator, 
already has obtained a commit- 
ment from the Aliis, one -time 
sidemen to Ho. The Aliis will 
return to Duke's Dec. 18, fol- 
lowing their debut at Las Vegas' 
Caesars Palace, and among the 
changes they plan is the addi- 
tion of a sixth member. 

Steel Executive 
Forms Disk Co. 

MISHAWAKA, Ind.- Gordon 
Wagner, a steel industry execu- 
tive, has formed Mishawaka 
Records. 

Wagner has teamed in the 
disk operation with bandleader 
Al Trace. Through Trace, Wag- 
ner was able to record Toni Ard- 
en and the two men are now 
pushing a single and hope to rec- 
ord an album. They are signing 
up new acts including country 
and soul artists. 

They have also recorded Sig 
Sakowicz, prominent Chicago 
radio personality who has inter- 
viewed nearly every prominent 
person in show business. Sako- 
wires record is a narration: "Say 
Nice Things About People," 
written by Bob Merrill and the 
late Al Hoffman. 

Wagner first became involved 
in the record industry through 
a label he called Americana Rec- 
ords but a conflict with an al- 
ready establish name resulted. 
He exhibited at the 1969 Music 
Operators of America conven- 
tion and will exhibit at the 1970 
show. He first set up distribution 
through one -stops and now has 
distributors in several parts of 
the country, too. 

Winley Label Is 
Formed; to Cut, 
Train Talent 

NEW YORK- Brotherhood- 
Winley Records has been formed 
by Paul Winley, the company's 
president. The label will spe- 
cialize in training and recording 
talent for its labels. 

Two acts, singers Earl Wright 
and Douglas Hines, are sched- 
uled for release soon. Two vo- 
cal groups, the Weeknights and 
the United Movements, will he 
released later. 

Principals of Brotherhood - 
Winley Records are Ann Win - 
ley, vice president; Harold Win- 
try. national promotion: David 
Winley, comptroller, and Paul 
Winley, who heads the opera- 
tion. Offices are located al 409 
W. 125th St. 

POLYDOR RECORDS product is featured in special full- window displays 
i the four Larry Schaeffer Record Center stores and in four Record 
Spectacular stores. 
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JOE COCKER, center, receives his RIM gold album for the A &M LP 

"With a Little Help From My Friends." His friends are Jerry Moss, 
president of A &M, left, and Denny Cordell, the LP's producer. 

Szabo Produces LP With 
Lena Horne; Plays It Cool 

LOS ANGELES - Gabor 
Szabo's last album for Skye and 
his first project with Lena Home 
marks the first time the guitarist 
has produced an LP with a vo- 
calist. It is titled "Lena and 
Gabor." And as a jazz perform- 
er, Szabo had to carefully work 
with arrangements in which he 
did not compete with the vocal- 
ist's own style of stating a 

melody. 
"I learn a lot from vocalists 

about presenting a melody," 
Szabo said. 'It's a challenge to 
stay behind somebody" Miss 
Horne performed her melodies 
emotionally, and the guitarist 
took his solos after she was 
through with her statements. 

"I tried to get her to sing a 

different kind of song," Szabo 
said. In a nightclub, half of her 
excitement is created visually. 
Szabo acknowledges, so he tried 
to make her sing so that all the 
excitement would come out in 
her voice. "On record it's more 
effective if she keeps her voice 
more disciplined. 1 wanted her 
to get away from showy tunes, 
so we used songs which are top- 
ical or which fit her personality 
like 'Watch What Happens. 
'Everybody's Talking; 'In My 
Life,' 'Yesterday When I Was 
Young,' and 'Something.'" 

Prior to this collaboration, 
Szabo had recorded three LP's 
for Skye, in which he was a part 
owner. Now he is no longer as- 
sociated with Skye and has been 

Juggy Studios 
Name Changed 

NEW YORK - The Juggy 
Sound Studios name has been 
changed to Sound Exchange Stu- 
dios. According to Or v i I l e 
Greene, president of the studios, 
an additional 875,000 has been 
added, to the initial cost of over 
$200,000, in refurbishing the 
studio, adding an Ampex MM 
1000 16 -track Master Recorder 
and equipment designed by Steve 
Katz, who has been named vice 
president and chief engineer. 
Katz had been with Gotham and 
A &R Recording before joining 
Sound Exchange. 

Delaney & Bonnie 
Pepsi -Cola Spots 

NEW YORK - Delaney & 
Bonnie, Alce group, recently 
completed a net of Pepsi -Cola 
commercials and will be part of 
the "Festival Express" package 
playing key Canadian cities 
starting in Toronto (June 28). 
They play Winnipeg (July I) 
and Calgary (5). 

recording his first Blue Thumb 
LP in Los Angeles. As a result 
of the project with Miss Home. 
he is also starting to receive of- 
fers from other female vocalists 
to work on their LP's. 

IlkTOP QUALITY 

8X10 
PRINTS 
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ADVERTISING IN 

BUSINESSPAPERS 
MEANS BUSINESS 

Entertainment writer- publicist, past 3 years in 

Tokyo, 15 years in Los Angeles area. Familiar 

with recording industry and all phases of show 

business; seeks position in greater L.A. area. 

Excellent references. 10 years as newspaper 

entertainment writer. 

Address to: Box 1557 

c/o Billboard 

9000 Sunset Blvd. #110 

Los Angeles, (alit. 90069 

BEST SELLING MIST ALBUM 

First album by Marcel Marceao, "The Best of Marcel Marceao." conceived and 

produced by Michael Viner, available through 9000 Sunset Boulevard. Suite 411, 

Los Angeles, Calif. 90069. Telephone. (213) 271.2313. 
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Talent 

From The 
Music Capitals 

of the World 
DOMESTIC 

Continued from page 25 

CINCINNATI 
The Who, backed by the James 

Gang, a threesome out of Cleve- 
land, attracted an estimated 5,500 
payees in two single -night shots at 
Music Hall Thursday and Friday 
(25 -26), with ducats scaled from 
$4 to $6, Belkin Productions pro- 
moted the dates. . . The Tom 
Jones concert at Cincinnati Gar- 
dens June tá, in at a $75,000 guar- 
antee against a percentage, drew 
about 7;000 persons, according to 
Lary Sadoff, Garden general man- 
ager. With ticket prices from $7.50 
to SIS, with 1,000 going at $25, 
the gross was one of the largest in 
Cincinnati Gardens history. While 
a winner for Jones, thanks to the 
guarantee, it proved a tarry for the 
promoters. 

Anton Guadagno has again been 
named major conductor of the 
Cincinnati Summer Opera, which 
ashen in its new season at the 
Cincinnati Zoo July 8 with -Tos- 
co," starring Arlene Saunders, 
Pedro LaVirgen and Kostas Fann- 
in. It marks Guadagno's eighth con- 
secutive season with the Cincy 
opera. Other conductors will be 
Antonio de Alnteida, who served 
in that capacity last season; Walter 
Herbert, general conductor of the 
Houston and San Diego Opera 
companies, and Everett Lee, who 
returns to the American opera 
scene after 14 years in Europe. 

Rita Abrams, local lass and now 
a school teacher in Mill Valley, 
Calif., has written a song titled 
"Mill Valley," which she has re- 
corded for Reprise. She is due in 
the area soon to huckster the new 
release. It was a "Pick" last week 
on WSAI Radio.... WCOL -FM, 
Columbus, Ohio, all- religious until, 
recently, has gone progressive rock. 
It's the first full -time progressive 
rock FM in Central Ohio. 

The Cincinnati Symphony Or- 
chestra was one of six American 
orchestras to receive an award 
from ASCAP for programming 
works by living composers during 
its regular subscrition of youth 
concerts. The award was made 
last week in Denver, where the 
American Symphony Orchestra 
League held its 25th annual con- 
vention, and was accepted in be- 

Selmer Shifts Arm 
To Conn Facility 

ELKHART, Ind. -The Sel- 
mer division of the Magnovox 
Co. is moving the manufacturing 
of its brass instruments to the re- 
cently purchased C.G. Conn Ltd. 
plant in the East Side Industrial 
Park here from its plant on 
Jackson Boulevard. The new 
plant is a 58,000 sq. ft. building 
located on 18 acres of land. 

half of the CSO by Mrs. Betty 
Sala, head of the local Symphony's 
public relations and sales promo- 
tion departments.. . Dick Cole- 
man, long -time chief announcer, 
night station manager and weather 
expert at WCPO -TV, resigned hic 
post there last week, and has been 
succeeded by Tod Hunter. 

BILL SACHS 

LAS VEGAS 

Sammy Davis Jr. introduced 
George Hamilton in his nightclub 
debut at the International lune IS. 
Hamilton and singer Lola Fate= 
were in for a one -week gig. In 
Las Vegas, Davis gave two late 
night shows at the Sands. . 

Joe South jetted in from Atlanta, 
Ga., for Billy Joe Royal's Flamin- 
go opening. . . Woody Herman 
and Matt Monro opened June 26 
in the Blue Room of the Tropicana 
Hotel. 

Flamingo Hotel's Paul Anka was 
assisted by Chano Pow on bongos; 
Don Overberg, guitar; bassist Billy 
Croe; Sandy Sevin on drums 
and conductor -pianist -organist Ron 
Gamier. Anka contracted United 
Recordings Bill Porter to do the 
sound...: The Goad Companions 
opened at Le Cafe. They feature 
drummer Bert Price, organist 
Walter Seat and vocalist Leval.. 

. The Mod currently appearing 
at the Tropicana Hotel is com- 
posed of Jimmy Ford on trumpet; 
Mike Paris, trombone, guitar: 
Jimmy Soul, lead guitar; Gary 
Stevens, saxophone and piano; 
Tony Roman, organ and trumpet, 
and Bobby Ruffin on drums. 

Las Vegas resident RCA artist 
Rowena signed for a July 26 en- 
gagement 

tel Roosevelt Orleans, 
of the 

o 
and was booked for a three -weeker 
at the Caribe Hilton in San Juan, 
Puerto Rico.... Las Vegas High 
School graduate George Griffith 
has a new Capitol release "Yours 
Forever." . . Bobby Dario was 
held over an extra week at the 
Landmark Hotel. After closing 
Darin departed for a European 
tour, The King Family followed 
Darin into the Landmark.... Von 
Ryan of the Von Rya. Express 
flew to Los Angeles. The group 
returns to the Flamingo Hotel in 
October. 

Barbara McNair currently at the 
Riviera Hotel's .Starlite Theater, 
suffered from "Vegas throat." 
Fran Jeffries flew in and sub- 
stituted for two nights. Miss 
McNair has recently signed for 
another movie. During her Riviera 
stand she is backed by the Carl 
L adico band.... Richard Barstow 
will produce the Mike Douglas 
show which opens July 15 at the 
Riviera. The show will feature 
D ucey Springfield, Pete Borbotti, 
the Primo Family and the Wall 
Street Widows. 

ARTHUR P. JACOBS, right, producer of "Beneath the Planet of the 
Apes," presents the Amos Records soundtrack album, distributed by 
Bell, to Richard Zanuck, president of 20th Century-Fox. 
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WHITNEY SEEKS 
ACTS, MATERIAL 

FORT LAUDERDALE, Fla. 
-Whitney Productions, the tel- 
evision production firm that is 
producing music -TV program- 
ming for several radio stations, 
put out a plea for material last 
week. Whitney is looking for art- 
ists who want TV exposure on 
their records and is willing to 
videotape them at any of several 
TV operations throughout the 
U.S. 

Record companies who have 
videotapes already on hand may 
send them to Whitney Produc- 
tions, 3521 W. Boward Blvd., 
Fort Lauderdale, Fla. Those art- 
ists and managers who wish to 
arrange a special videotaping 
may call Bob Todd, Atlanta, 
404 -633 -2516 or 404 -873- 
2242. The programming is now 
being aired in New York, Bos- 
ton, San Francisco, Sacramento, 
Atlanta and Charlotte, and soon 
in Los Angeles. 
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Signings 
Esther Phillip. rejoined with At 

!antic, with her new single being 
'Set Me Free." . Feather to 
White Whale through Golden Age 
Productions with 'Friends" as its 
first single. Also signed to White 
Whale are Rockwood, and Bags 
Costello. . Kris Kristoffersoo, 
whose debut album has been is- 
sued by Monument, signed a 
longterm contract with the com- 
pany.... Charles Lloyd to Kapp 
with "Moon Man' as his first al- 
bum.... Mayflower Crossing, the 
Swim Movement and Hoofsbeh 
signed with Larry Weiss produc- 
tion company. 

Billy Sam of Houston signed 
with Abnak.... Elektra's David 
Ackles to Halcyn Management. 

Faustus, a nine -piece group. 
signed with Gamble, where Teddy 
Miller will produce.... Cho kee 
Campbell will produce Albert Janes 
and Cheek Overton for Kapp with 
Jones' initial release being "It's 
Going to Be a Lovely Summer," 
while Overton will be out with 
"I'm So Thankful." ... Eggs Over 
Easy signed with C.G. Music, Inc. 
for management and publishing. 

Bill Deal & The Rhondels, for- 
merly with Heritage Records, 
signed with Polydor with a single 
due soon. . Lama Greene, co- 
star of "Putney Swope" and a 
regular on the CBS-TV "Comedy 
Tonight," joined Mercury. Her 
former label was Ace. . . Ted 
Cooper, director of Coral Rock 
Productions, will produce Koffie 
for Philips Tom Cross, a dee- 
jay for Los Angeles' KGFJ, will 
produce Jimmy Ellis' "Happy to 
Be" as his first project for Cen- 
tury City Music-Corp.... Wilbert 
Harrison will produce Joann Gen- 
try's "Mama, He Treats Your 
Daughter Mean,' as the first disk 
in a multi-record deal between 
Mercury and Action City. the 
production company of Chuck 
Rubin and Harrison. 

Audio Fidelity 
Adds 9 Distribs 

NEW YORK -Audio Fidel- 
ity Records has appointed nine 
full line distributors, bringing 
the total number of AF dis- 
tributors to 26. 

The new distributors are: 
Temple Sales, Inc., Boston; 
Globe Distributors, Hartford; 
Midwest, Ltd., Cleveland and 
Pittsburgh; Choice Distributors, 
Kansas City, Mo.; Certron 
Corp., Phoenix; Fidelity North- 
west, Seattle; MacDonald Sales, 
New Orleans; Pan American 
Distributors, Denver, and Mu- 
sic Sales of Florida, Miami. 

U1NTE R'oo 211TA1VSt I>1IOFC3VIIGS 
Ai.O1VG CoIDBCES MAIFk'V 

BE SttOLTFC ì1fl.A.IV 
G4JO303F3v>F_ COi srntr7gp .r 

GER R`oC7I'I;E"R 
WASN'Ra iR' A ßIT ZSIi:E IliTC)RXT 

NEC73ER ïlaSt Z.OTrE 
GC1o7J36S2F. FOFi£CTß]Ct 

JLjSeI`ABOi3'Z ejR-31:M e"'AMT.+- 
MAXIM. j'>!fi CANNA I F_AVE, StoL7 

t@osc_noIa- MAN RAiVTI 
R'IIIM 3CR IS ̀ o3QA52 
TITTiiTT(:pFYM ßX.ITie_e?a 

ßISSR'EIiEI) 
WFIAR' WEFCE Rv)EZE WtORDS 

3FiEI1fxEMßEß 
Ai2I! szozy nRF!AISt 

FtRISH 
IIU.QL_TTF_M Iav'oR T3C-I3Q+ MAFf.sFFs 

W I1VZ)X 
ESVR ER 4ti)LSlt--1G 

7L7I.7E._`r7 
AT .IM.X AIVDER 

'.. «i 

on Warner Bros. records and tapes. 

JULY 11, 1970, BILLBOARD 

www.americanradiohistory.com

www.americanradiohistory.com


Art Linkletter, first of four keynote speakers at the Forum, spells out the dangers of 
drug abuse to a packed opening session. From lett: Mort Nasatir, Claude Hall, Art 
Linkletter, Lester Smith, George Martin and Ron Jacobs. 

SESSION ONE 

Radio Faces the New Decade 

Chairman: Claude Hall, Radio -TV Editor, Billboard, New York. Speakers: Art Linkletter, 
Linkletter Enterprises, Los Angeles; Lester M. Smith, exesIfwe director, Séaffle, Portland, 
& Spokane Radio, Portland, Ore.; George Martin, managing director, Associated Inde- 
pendent Recordings, Ltd., London; Ron Jacobs, president, Increase Records Inc., a Division 
of Watermark Inc., Los Angeles. 

Linkletter Raps Drug Disks 
The urgent social problems 

outlined by Art Linkletter were 
drug abuse, indiscriminate sex, 
.od revolution, with the drug 
-uestion taking up almost all df 
're time slot. Linkletter pointed 
ut that drug taking in America 

was increasing at the fastest rate 
.nown - "half our youngsters 
will be freaking out within three 
years if it continues," he said - 
and charged the radio media 
with a "gigantic responsibility." 

He added: "If we don't police 
ourselves, we will be policed - 
no doubt about it." 

Linkletter said that his travels 
around the,country speaking on 
the drug question had showed 
'im that it was the No. I topic 

.th concerned groups every- 
wnera. 

Welcoming more than 300 of 
the nation's leading radio station 
managers, program directors and 
air personalities -plus execu- 
tives from the record industry 
and the advertising world -is 
Billboard publisher Mort Nasatir. 
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The record industry was not 
responsible for the whole pic- 
ture, any more than the radio 
industry. But they were a part 
of it, he commented. Like many 
adults, Linkletter admitted that 
he had a "simplistic view" of the 
problem at first but when he in- 
vestigated it found a complexity 
of pro drug influences. 

Some rock music was to blame 
for part of the pro drug attitude 
as were some musical groups. 
"I have nothing against rock mu- 
sic as such -I personally don't 
like it -but I do object to a 
music that sells kids on drugs, 
indiscriminate sex, and revolu- 
tion. Most of our music does not 
fall into these categories but 
enough does to merit concern. 

Enough of it was being heard 
and programmed to promote an 
"easy contemptuous familiarity 
with the subject." 

Linkletter cited the "easy fa- 
miliar, non - shockable" title, 
"acid rock," which was used 
throughout the industry but ac- 
tually denoted a connection with 
LSD . . "the most dangerous 
single drug." 

'Not Answer' 
Censorship of any kind was 

not the answer, said Linkletter, 
because music mirrored the 
times and had always done so. 
But every disk jockey should 
make himself personally respon- 
sible-"We are powerful, po- 
tent, persistent voices in every 
living room. We should behave 
like a good guest." 

Pointing out the change in at- 
titude over drug abuse, Linklet- 
ter said that if Elvis Presley had 
been busted at the start of his 
career 10 years ago. his career 
would have been either severely 

jeopardized or even ruined. Ear- 
lier Gene Krupa encountered 
much trouble on a drug charge 
and spent a year in jail. Yet 
John Lennon's recent drug ar- 
rest left everybody unmoved. 

"Lennon is an example of 
how far we have come,' said 
Linkletter. "lt is anotherrcallous 
on top of the sensitivity of young 
people." 

During the question period, 
Linkletter said that a serious 
concern was not what records 
were being played but also where 
it was played. The drug music 
was heard "unscreened, unin- 
vited" at home by young people. 

Answering a question concern- 
ing the usefulness of anti -drug 
commercials -did they serve a 
purpose or create a problem - 
Linkletter said it depended on 
how well they were done. The 
frequency of anti -drug commer- 
cials did not matter, he said. "I 
would prefer an occasional hard - 
hitting one myself -but done 
correctly. It takes a kid to talk 
to a kid and to much repetition 
dulls the message." 

He agreed that some anti- 
drug commercials with their 
scaring message caused more 
harm than good. 

With regard to censorship, 
Linkletter told a questioner that 
he did not wish to censor opin- 
ions - an anti -Vietnam senti- 
ment, for example -but only il- 
legal things. Drugs were plainly 
illegal, he said. 

In conclusion Linkletter said: 
"I'm no great accuser of any 
media, but this is the time for all 
to use your responsibilities. You 
influence the mores, manners 
and morals of young people to- 
day." 
BILLBOARD RADIO FORUM 

Smith Asserts Radio 
Needs Better Training 
The colleges and universities 

have not yet come up with ef- 
fective methods of training per- 
sonnel for the radio industry, 
Lester Smith, executive director 
of the Seattle, Portland, and 
Spokane Broadcasting operation, 
said. And "unfortunately there 
are not enough managers that 
are qualified to be good teach- 
ers of new employes." 

Stating that radio succeeds or 
fails most of all by the abilities 
of the people who staff the sta- 
tion, Smith added that radio 
"broadcasting is a unique ser- 
vice in that it is manufactured, 
distributed, and consumed each 
day, offering a challenge to the 
managers and staff towards the 
development of a finer and more 
competitive product for each 
following day -no inventory ... 
no phystccal product . . only a 
sound developed and created 
by a group of people. 

'Little Time" 
"lt is a business so dependent 

upon the abilities of people, it 
has always been amazing to me 
how very little time that major 
stations, with large staffs and 
facilities, spend in indoctrinat- 
ing and training new employ- 
es," he said. 

When a new announcer joins. 
a station, the prime requisite 
seems to be that he has a better - 
than- average voice and an 
ability to use it adequately. If the 
air personality has a first class 
license, his voice and technique 
witl.not Isaac to be the greatest, 
Smith said:- He pointed out that 
the average program director 
who hired the new air personal- 

ity was probably elevated to his 
position because he was a good 
disk jockey and a competitor 
was trying to hire him, so the 
station gave him a promotion to 
keep from losing him and. to 
get more work out of him with- 
out paying him overtime. 

'No Oriention' 
"The usual orientation for a 

new announcer," Smith said, 
"was to tell him when payday 
was, the vacation schedule, 
fringe benefits, and show him 
where the bathroom was." 

But little or nothing is done 
toward helping the au' person- 
ality develop . "probably 
nothing happens until he mis- 
pronounces the owner's name 
or the name of the largest ad- 
vertiser on the station," Smith 
said. 

He questioned whether radio 
station managers, when also 
hiring a new program director, 

(Continued on page 34) 
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had any idea of the man's future. 
"Is he just an announcer? Can 
he write copy? Is he imagina- 
tive enough to put together a 

program? Can he take on the 
duties of public service director? 
Music director? Promotion di- 
rector? What will be his future 
one , five ... ten years 
away ?" 

Smith slated that broadcast 
pioneers are retiring and "a 
new breed is needed" but no 
preparation has been made for 
their training. 

Rather than complaining, he 
advocated hiring of people who 
are educated in the liberal arts 
and sciences who have four 
basic personal qualities: 

The ability to produce, re- 
tain, and assemble ideas. 

Ability to communicate 
them orally with ease and ef- 
fectiveness and to write in a 
creative fashion. 

The ability to do research 

Progra 
Poetry coupled with effective 

music can become a sounding 
board and mirror of our times. 
This is the feeling of George 
Martin, managing director of 
AIR London, London. 

Martin, speaking on "Dynam- 
ic Changes in Music -the Chal- 
lenge to Future Programming," 
told his audience that poetry can 
express the feelings of people 
more succinctly than any amount 
of prose. 

"I am not suggesting," he said, 
"that pop music should get in- 
volved in politics, but it should, 
like all good art, be conscious 
of contemporary feelings. . 

Martin said that because of 
the poetic and deeply philosophi- 
cal approach to contemporary 
songwriting, a lot of writers are 
turning performers because they 
know how to put over their own 
work best. 

He continued, "There has also 
emerged a further breed, the 
writer -producer who, knowing 
his limitations of performance, 
produces his own records with 
other people. Naming Britishers 
Les Reed, Tony McCauley and 
Roger Greenaway, along with 
Americans Burt Bacharsch and 
Hal David, Martin added, "If 
they have written what they con- 
sider to be a hit song, then it is 
natural for them to produce 
their own record." 

Martin said in this way the 
producer gets more out of the 
song both artistically and finan- 
cially, as well as bringing along 
a lot of new talent, The British 
producer said the one unfortu- 
nate aspect of this trend is that 
new songs are hard to come by. 

and apply the research to the 
solving of problems. 

Work effectively with peo- 
ple. 

'Close Scrutiny' 
"We are faced not only with 

the problem of training new- 
comers to the field of broad- 
casting, but we should be giv- 
ing close scrutiny to those we 
entrust with the responsibility 
of giving the training," Smith 
said. A good teacher, he felt, 
was one that has a track record 
of experiences having run a suc- 
cessful company by utilizing 
modern improvement tools and 
practices. 

"Not only should we put 
forth effort to train new staff 
members, but we should be cer- 
tain that those giving the train- 
ing are qualified and have the 
material to do their jobs effec- 
tively," he said, and pointed out 
that sales staffers were being 
equipped with education and in- 
doctrination, as well as adequate 
product information. 

"Yet untouched is the field 

of better education for air staffs, 
better continuous education and 
development of all personnel," 
he said. "I suggest to you that, 
for the good of your business, 
you give more consideration to 
the training and education of 
your staff." 

Awareness, he said, is a step 
on the way to solution. 

'Awareness' 
During the question and an- 

swer period after Smith's speech, 
he emphasized the fact that there 
were no easy answers to the 
problems of educating a radio 
station staff, "but awareness of 
the problem is a step toward a 

solution,' he said. When asked 
how a program director can help 
his air personalities develop real 
personalities, Smith replied that 
that the management must be 
aware of what type of program 
director they have. "The best 
program director is the man- 
ager of tomorrow." according to 
Smith. "A program director must 
present a critique of the air 
personalities by constant air 
checks. He must get his people 

involved in the community and 
find personalities who are able 
to communicate to people. The 
program director must make his 
people flexible and stress the 
good points in order to develop 
them." 

Smith also emphasized the 
fact that a good air personality 
must "eat, sleep and drink the 
business. He must get his kicks 
by doing a very good job, not 
by merely collecting his pay- 
check." As far as minorities on 
the staff, Smith said that the 
problem was in finding people 
who fit. "Ultimately," Smith 
commented, "color does not mat- 
ter. One must have the right 
qualifications and ability to de- 
velop." Evaluation of that abil- 
ity is a 50-50 proposition by the 
station manager. He must use 
his instincts, according to Smith. 
Smith again emphasized the im- 
portance of a good liberal arts 
education. Butch Warren, 
WPGU, University of Illinois. 
agreed with Smith when he said 
that the University of Illinois 
had only two courses in Radio 

Broadcasting and that the ad- 
visers in the department at the 
university deemphasized radio 
saying that television was the 
media of the future. Smith also 
commented on the air personal- 
ity who lacks management po- 
tential, but is good at announc- 
ing. "Let him go to a larger mar- 
ket," Smith said. 

"There is no loss of honor in 
attaining the height of a large 
market air personality. An an- 
nouncer is not an automatic pro- 
gram director. He must have the 
capability..But because he might 
not have the capability, this does 
not necessarily mean that he has 
failed in his profession. He can 
still be a top personality in a 

large market. That, too, is suc- 
cess," said Smith. "Colleges must 
stop using antiquated text books 
to teach broadcasting. A student 
forgets those things after school. 
He must begin at the beginning 
on his new job. He must be able 
to communicate, read and write. 
There is an overemphasis on 
'how to do it' in our colleges and 
universities today. 

m Directors Share Burden of Improving Disks 
"With the top writers keeping 

their best material for them- 
selves, the search for material 
for non -writing singers is becom- 
ing desperate," said Martin. He 
added, "Being a great singer 
these days is hardly enough. The 
material is the key to success, 
and without it the greatest per- 
former is lost." 

Noting the mushrooming in 
popularity of progressive rock 
music, and the fact that the 
"heavies" are now solidly estab- 
lished, Martin said the young 
listener, unlike his older coun- 
terpart, seldom puts a record on 
his turntable merely for back- 
ground music. "They really lis- 
ten to their music and regard, 
with respect, any serious at- 
tempts to break fresh ground. 

"This healthy enthusiasm gives 
a tremendous spur to adventur- 
ous writers and musicians, and 
enables them to experiment in 
many different ways. Groups 
have enlisted the help of serious 
musicians from other fields, jazz 
and classical, and 1 am delighted 
to see a growing tendency for 
trained musicians to be part and 
parcel of many groups that are 
coming up." 

Martin said the growing trend 
toward experimentation has not 
always been successful mainly 
because classical instruments 
have a natural disadvantage in 
not having an infinite volume 
control. "This generally leaves a 

lot to be desired in the balance 
at mixed concerts." he said. "But 
the great thing is that the young 
mind is inquisitive and wants to 
team." 

"Electronic music," observed 

Jacobs Accuses Radio of 
'There is little programming 

creativity in radio today." be- 
lieves Ron Jacobs, former pro- 
gram director of KW in Los 
Angeles. "Instead, music pro- 
gramming is stagnating and 
locked in to a noncreative, tradi- 
tional format." 

Jacobs, now president of In- 
crease Records, a division of 
Watermark Inc., of Los Angeles, 
called for the Federal Com- 
munications Commission, station 
owners, program - directors and 
disk jockeys to revamp program- 
ming concepts, alter traditional 
theories and change radio. 

"Where are the creative and 
innovative radio personalities of 
the contemporary era ?" he 
asked. "Where are they hiding ?" 

Jacobs challenged the FCC 
and station owners to "free radio 
from ils muzzle." "There's noth- 
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ing groovy about radio today. 
It's in limbo." 

His talk, discussing "Modem 
Programming Basics: Creativity 
or Copout," covered the theory 
behind the direction to which 
chart-oriented music stations 
have committed themselves over 
the past decade. 

"This theory, and the basic 
programming decisions stem- 
ming from it, has become out- 
dated," he said. "Contemporary 
stations are no longer question- 
ing basic, traditional and stag- 
nating programming formats. 

"Very little original thought 
is being given to serving and 
communicating with an audi- 
ence." 

Jacobs urged that logical pro- 
gramming systems be created. 
"Systems that can lead operators 
and programmers away from 

George Martin 

Martin, "has not had a profound 
effect on pop music, and the 
reason for this could be that it 
is too complicated and the tech- 
nical facilities not sufficiently 
widespread for young innovators 
to be bothered." 

Martin told his listeners, "We 
in the music industry sham the 
heavy responsibility of maintain- 
ing the high standard which pop 
music has achieved. 

"I think of the industry as be- 
ing a series of huge funnels 
which channel into each other. 
First there is the production fun- 
nel which filters the vast amount 
of raw material. 

"Producers all over the coun- 
try wade through song after 
song before they find material 
strong enough for their artists. 
In the case of groups, countless 
hours are spent in the recording 
studios trying out material and 
new ideas, only a small portion 
of which sees the light of day. 

"All this material is chan- 

Stagnation 
decisions currently available 
toward the confident and profit- 
able creation of totally new di- 
rections for radio in the '70's." 

Jacobs defended the Drake 
programming concept as being 
"creative for its time," but in- 
sisted very little, if anything. has 
been created in programming 
since then. 

"The biggest poison in radio 
today," he said, "is a program- 
ming format. Who needs the 
ten commandments of radio? 
It's time to push for change, any 
change is better than standing 
pat," said Jacobs. "Radio is too 
smug." 

According to Jacobs, stagnat- 
ing programming also is handi- 
capping disk jockeys. "Good 
disk jockeys have to be creative 
and not locked into one format" 

He feels there is little open 
mindedness in radio and no con - 

comfusing arrays of format cero for the state of the art. 
BILLBOARD RADIO FORUM 

neled into your funnel and I 
don't need to remind you of the 
welter of sound that has to be 
listened to and weeded out so 
that only the best sounds are 
had." 

Martin saw the final funnel 
as the buying public. "They 
alone decide what is going to be 
bought in the shops,' he said. 
"They can take a little -heard 
disk and turn it into a raging 
best seller, or they can ignore 
the might of the radio stations 
and refuse to buy a particular 
record." 

Martin feels that the producer 
and program operator share the 
onus of improving the product, 
and said." It is your responsi- 
bility to choose, and by choos- 
ing wisely you will give promi- 
nence to the worthy new ar- 
rival." 

He continued, "You will dis- 
cern the glimmer of new talent 
amongst the huge amount of 
everyday sameness. By and 
large it is your taste that pre- 
vails and through you the public 
is allowed to hear what you con- 
sider to be the best material. 
This is where your responsibil- 
ity lies the heaviest. 

"We all walk a tightrope of 
taste, you have to wad, through 
masses of ordinary material and 
still preserve an interest in the 
good and new, and your choice 
can be the making or breaking 
of someone brilliantly talented." 

He added, "I believe that real 
progress is made with a fine 
balance of revolution with evo- 
lution, and those who can keep 
the best of the old with the dy- 
namism of the new will go far." 

Ron Jacobs 

Martin said that although there 
may be some pop songs that are 
blatantly drug-oriented, he did 
not think the entire pop music 
industry should be held respon- 
sible for the influence of drugs 
on young people. 

Martin, commenting on re- 
marks made by radio /television 
personality Art Linkletter in the 
opening session of the Forum. 
said he has experienced situa- 
tions where people take harm- 
less little lines of songs, and read 
double meanings and innuen- 
dos into them. 

He cited several instances 
where, in recording songs for 
the Beatles, he and the group 
had appended meaningless little 
lines on the end of a song, only 
to have people telephone or 
write in to say that those par- 
ticular lines were fraught with 
drugs or sex. 

In answer to a question on 
whether pop -classics will become 
a trend in the future, Martin said 
this may happen, but added that 
he hopes it would develop as a 

natural fusion between the two 
formats, rather than having the 
trend develop as a result of am- 
bitious musicians taking classics 
and rocking them. 

Looking at Britain's contribu- 
tion to pop music, Martin said 
wryly, "Maybe we took some of 
all your musical formats, pol- 
ished it up and chucked it back 
at you." 

Martin also said that the pos- 
sibility of the Beatles performing 
again as a group should not be 
overruled, even though this did 
not seem possible at the present 
time. 
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SESSION TWO 

Keeping Top 40 in Tune 

With the Times 

Chairman: Marty Grove, public relations consultant, New York. Speakers; Kahn L 

Herron, program director, KSTA, San Antonio; Michael Joseph, radio program 
consultant, Westport, Conn. 

'Riots Carry Over Into Music and Radio' 
Because of a generation gap 

-a big one that's highly evi- 
dent in music today -the major 
problem in Top 40 radio could 
be in pinpointing the audience 
and programming accordingly, 
said Michael Joseph, one of the 
nation's leading programming 
consultants and an authority in 
audience flow characteristics of 
various markets. Joseph spoke 
on "Trends in Contemporary 
Music Programming -the Need 
to Know Your Audience." 

Pointing out that among the 
40 radio stations he has repro- 
grammed were 18 Top 40 sta- 
tions, 7 easy listening stations, 
variety stations, talk and news, 
he said there cannot be a 'Mike 
Joseph' format because "every 
market is different. So are the 
people. So is the competition. 
Each sound has to be custom - 
tailored to the market, its popu- 
lation, to its music, news and 
information needs and wants, 
and counter - programmed 
against every competitor and 
according to the audience flow 
of the area." Even his 48 rock- 
ers, he said have a different 
approach, format and sound. 

Between 1952.55, Joseph 
said he was program director 
of a highly -rated CBS station 

. and those were the days 
when every CBS affiliate was 
No. I with at least 45 percent 
of the audience. He said that he 
saw the handwriting on the wall 
and went into Top 40, as former 
radio giants were being sliced 
up by Store and McLendon - 
type Top 40 stations. The old 
affiliate stations were soon liv- 
ing on their laurels, living in the 
past, still convinced they were 
No. 1 when it was no longer 
true, he said. 

Some Trouble 
"Today, the contemporary 

Top 40 and middle -of -the -road 
stations are in the same situa- 

tien as these network stations 
were 15 years ago," Joseph 
said. "You talk to the owners, 
management, and program peo- 
ple of these stations which had 
a third to a half of their mar- 
ket's share 10 years ago, and 
you will find that most of them 
are traditional in their thinking, 
living with their old glories and 
are ignorant of what's happen- 
ing in their markets, with their 
competitors, and especially with 
the music," while their share of 
the audience has dwindled 
away. Just as Top 40 stations 
took away the audiences of the 
traditional stations, their own 
audiences are being eroded by 
all -talk, all -news, country mu- 
sic, and soul music stations. 
Music stations are in trouble, he 
said, but "as a consultant, 1 

learned never to give a criticism 
without a cure." 

He recommended surveying 
the market extensively, know- 
ing the audience, programming 
the station according to the au- 
th ence. flow and against all the 
competitors, not just the "guys 
in your particular bag." 

Going into a city to work on 
a radio station, Joseph said he 
holes up in a hotel armed with 
all of the ratings available and 
transistor radios, then spends 
anywhere from two to six weeks 
listening and keeping a log on 
each station. Next, he visits the 
Chamber of Commerce and 
business men to find out the 
makeup of the market and pre- 
cisely when people are at work. 
He said that he has "found 
out, that in most markets there 
is no such thing as prime time 
or drive time, as agencies would 
lead us to believe." When he 
was revamping WKNR in De- 
troit in 1963, he found that the 
four major automobile plants 
alone had 170 different work 
shifts and he remembered an- 

other market that had as many 
workers at home or in their 
cars at IO a.m. as it had at 
5 p.m. 

Riots Show 
And last month's Cambodia 

riots pointed out the difference 
between the college students 
and New York's construction 
workers ... this type of friction 
carries over into music, too. 
"When I programmed a station 
in Toledo last year, the rockers 
were low in ratings. I found out 
why immediately; there was a 
tremendous white backlash 
against rhythm and blues. The 
rockers were sounding like soul 
stations. 1 went in without a 

single soul record and the sta- 
tion sky- rocketed from ninth to 
second in five days." The rea- 
son, he said, is that most of 
Toledo's white work force 
came out of the South 20 or 
more years ago, while the Negro 
population of the market was 
only 9 percent. But when re- 
programming WKNR in De- 
troit, he played a lot of soul. 

. "Keener was the first white 
rocker to go Motown," he said, 
because Detroit is 50 percent 
Negro. His Philadelphia study 
showed the city to be conserva- 
tive, so he programmed WFIL 
with a clean, well- balanced 
adult sound with little emphasis 
on soul because Philadelphia is 
well integrated. "Detroit Ne- 
groes think black, Philly Ne- 
groes think white," he said. 

'Rapped Programmers' 
He criticized Top 40 radio 

stations that program teen fea- 
tures and acid rock, hop pro- 
mos, teen spots and contests in 
mid -morning when every stu- 
dent is in school. Teen- influ- 
enced programmers have taken 
over and, because they do hops 
and talk to the kids all of the 
time, they live and work in a 
teeny world. "Start communi- 

Marty Grove, Mike Joseph and Kahn Hamon. 

eating with the adults again," he 
suggested. "You've lost them, 
and since we do play the num- 
bers game, we must remember 
that the adults are still the 
majority." 

The radio industry also needs 
"basic rock" back in music. 
"The simple beat and simple 
lyrics have to return," he said. 
"Top 40 music has become too 
experimental and too technical 
and lost the majority. You are 
catering to a majority, and as 
a result, it's become a minority 
appeal sound." He pointed out 
the popularity of oldies and that 
the rock 'n' roll revivals weren't 
flukes ... "the kids are going to 
the root of it all." 

He also felt that the teen of 
today was much smarter and 
more sophisticated and more in- 
volved. than 10 years ago and 
they had to be treated as equals 
by on- the -air personalities. 

In the flood of eager questions 

which followed his speech on 
"Trends in Contemporary Music 
Programming," Michael Joseph 
said the "drive time" was grow- 
ing in its importance to radio 
programmers. 

Joseph said that in many cities, 
because of staggered work hours 
and a multitude of other factors, 
the drive time market has de- 
veloped into a virtual 24 -hour 
market. 

He noted too that middle-of- 
the-road radio is undergoing a 

gradual but definite change and 
urged both program directors 
and station managers to work 
toward halting the erosion in. the 
format. 

In answer to a question from 
the audience, Joseph said that 
the record sales percentage used 
in making up his station's play - 
list were culled in its entirety 
from record stores and one- 
stops. 

Records -A Tool for Demographics 
Khan L. Haman, program di- 

rector, KTSA radio, San An- 
tonia, told his audience that 
records played on Top 40 sta- 
tions are the most important 
tool stations with such formats 
have to control demographics. 

In his subject, "Dealing with 
the Music Forces Affecting Top 
40," Hamon said that with this 
thought in mind program direc- 
tors on Top 40 stations must 
look at specific types of music. 

"A certain record," he said, 
would have appeal to a majority 
of men, while another would 
appeal to women." Request lines, 
in- person surveys to record stores, 
printed request sheets and other 
avenues of survey tell specifi- 
cally which record appeals to 
which listener." 

He said. "A seemingly teen 
record like 'Yummy, Yummy, 
Yummy,' can turn out to be 
equally popular with adults as 
well as teens, while 'Love Is 
Blue,' seemingly adult, may be 
very popular with teens." 

cut can be the most important 
demographic tool you can use 
for nights. It will immediately 
tune out most adults, and with 
a bit of organization in your 
commercial count, and prepro- 
gramming of the longer tracks, 
they can be and should be used." 

Haman saw country music 
oriented records used during 
the morning and housewife 
hours as another demographic 
tool. He said modern country 
radio is doing an excellent job 
of producing large numbers dur- 
ing these hours. He cautioned, 
however, that the same rules 
used in playing pop records also 
apply to country disks. 

He said, "In the area of coun- 
try music, I would suggest oldies 
more so than new records, but 
they must have been hits. A 
couple of the top current selling 
country hits might be integrated 
into your daytime play list," he 
added. 

Hamon said middle of the 
road and good music records 

Hamon said that along with have made what is perhaps the 
this drastic change in attitude greatest inroads into rock of 
towards music programming all the types of music. "When 
which developed within recent you have the Beatles recording 
years, progressive rock also in- classical music, and Beethoven's 
creased in prevalence. However, 9th Symphony as Top 40 hit by 
he added that the length and Miguel Rios, it indicates some - 
lyrics of this format created dif- thing," he saids 
ficulties in its presentation. The Texas program director 

"A> progressive rock album urged his listeners to be cau- 
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tious of playing non -hit good 
music records merely because 
they think they're pretty. "It 
should be a current hit, or must 
have been one at some time," 
he said. 

Prefer Oldies 
Hamon said that to his mind 

the most important demographic 
tool in Top 40 radio is an oldie. 
He disclosed that in his surveys 
he discovered adults prefer oldies 
to current hits. 

Russ Barnett, program director 
of KMPC in Los Angeles, coun- 
ters one of the speakers with a 
viewpoint of his own. A key part 
of the entire Forum was the rap. 
port developed between not only 
the speakers and the audience, 
but often between various mem- 
bers of the audience. 
BILLBOARD RADIO FORUM 

"The average 29- year -old house- 
wife of today was 16 years old 
and bopping to Elvis Presley 13 
years ago," he observed. 

Hamon felt the main problem 
in programming oldies is that 
you must have a rather elaborate 
rotation system. "Just a shelf of 
old records is old thinking," he 
said. Then added, "Thousands 
of oldies should be organized 
into a good rotation system and 
broken down demographically." 

Speaking of rating methods, 
Hamon said that in addition to 
sex and age breakdowns the sta- 
tion conducting a survey should 
look for income and education 
and whether the listener is an 
active or passive consumer. 

"An active consumer," he ex- 
plained, "is a person who is the 
first to try a new product and 
always wants to have the latest 
styles, while a passive consumer 
buys things only as he needs 
them. These are things adver- 
tisers will like to know." 

Not Reached 
Hamon confessed that Top 40 

radio programmers have not yet 
reached the point where they can 
program directly to the active 
consumer. "We need more in- 
formation, more facts about the 
person," he said. "We also need 
to know more about our music 
in order to successfully program 
modern radio. New methods of 

survey must be developed. A 
music research department will 
be as important in your radio 
station as a sales department, if 
indeed there is a relationship be- 
tween music and consumerism." 

Psyehographics 
In the lively question and 

answer period which followed 
his address, Hamon told his 
audience that the trend was 
gradually moving towards psy- 
chogmphics overtaking demo- 
graphics as a means of achieving 
more comprehensive and tangi- 
ble Top 40 station ratings. He 
did not see the trend evolving 
fully in the immediate future, 
but was convinced that it would 
eventually come. 

In answer to a floor question 
on Top 40's reluctance to break 
with potenital chart riders until 
those tunes have enjoyed wide 
public acceptance, Hamon said, 
"I admit we should be more 
flexible in accepting new ma- 
terial, but I guess we do not 
want to be wrong." 

He declined an answer on 
another question about the dam- 
age that would be done to the 
evolution of "hit" material if all 
radio stations developed a sim- 
ilar attitude. 

In a stirring appeal for greater 
creativity in contemporary mu- 
sic, Hamon said that there was 

(Continued on page 38) 
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SESSION THREE 

The Soul Radio of the Future 

Chairman: Spider Harrison, program director )0/TLC-FM, Indianapolis. Speakers: Jerry 
8oulding, operations manager WWRL and national program director, Sonderling 
Broadcasting Corp., Woodside, N.Y.; Reginald Lavong, vice president, marketing, R 8 B, 

Capitol Records Distributing Corp., Hollywood. 

Blacks Must 'Come Together' 
Communicating with the com- 

munity, both black and non- 
black, in the language of now 
people" is what today's soul ra- 
dio is all about, said WWRL 
program director ferry Boulding 
of New York. One long -range 
growth factor, according to 
Boulding, that has an increasing 
effect on getting and keeping 
"now" listeners is more black 
control "over the economic, po- 
litical, cultural and educational 
aspects of our community." 

Blacks must "come together in 
economic ventures that will be 

beneficial to themselves and to 
the broadcasting industry as 
well," he added. 'This makes for 
economic power ... the kind of 
power that really counts when 
we sit down at the negotiation 
tables." Broadening the black 
economic base, said Boulding, 
has recently resulted from 
black radio stations becoming 
general market stations, which 
means that their audiences are no 
longer confined to any particular 
group or community. 

Black stations can enhance 
their appeal and thus their au- 
dience by balancing their for- 
mats with a softer overall sound 

for a more universal and adult 
picture, while getting involved 
with the community by "trying 
to play more music, take and 
play requests, offer contests and 
promotions, take a stand on is- 
sues and reduce tune -out fac- 
tors." The result is a better 
image of the station and its dee- 
jays, on and off the air. "More 
blacks still listen to radio than 
can read,' stressed Boulding. "A 
few words, well chosen, can 
often be more effective over the 
instrumental intro of a record 
than buried in a half hour public 
service program which is dull 
and has few listeners." 

Reggie Lavong, a former air personality, at mike, while Jerry Boulding 
waits his turn to speak, 

Soul Is Cornerstone of Pop Music 
Calling black music "the cor- 

nerstone of pop music today," 
Reggie Lavong, vice president 
of r &b marketing for Capitol 
Records, described the so- called 
backlash toward soul music un- 
realistic, reactionary and an 

unfortunate phrase for normal 
fluctuation in the music indus- 
try. "I cannot tell you how to 
combat the continuing reaction 
against soul radio," Lavong told 
his Forum audience, "because 
I am not sure in my own mind 
there is such a thing; and if so, 
who do I specifically confront ?" 

Lavong- speaking on "How 

to Combat the Continuing Re- 
action Against Soul Radio " -de- 
fined the resistance as mainly 
psychological since soul music 
of every variety is being per- 
formed by integrated groups 
and progressing rapidly to "ju- 
dicious' representation on the 
charts. The desire of blacks, as 
talented, intelligent men seeking 
"achievement in the positive 
terms of inclusion in our soci- 
ety," may be affecting general 
market play, since many of 
these stations rather maintain 
white audiences. "This is not to 
say there are not inequities in 
our industry," said Lavong. 
"However, in the lexicon of our 

troubled times, the meaning of 
soul backlash can be easily mis- 
construed and causes more harm 
than good." 

Individuals, he concluded, 
who might be "responsible or 
responsive to this backlash 
theory are trapped by a nagging 
sensation that is a whisper now, 
but I hope it will become a 
deafening roar deep in your 
psychological fiber that what- 
ever the true American is, 
somehow, someway he is also 
black." 

In discussions following the 
talks, Lavong stressed the un- 
fortunate dependency soul radio 

has on Madison Avenue-pro- 
duced commercials and the gen- 
eral hiring practices of most 
contemporary media companies 
who seek only a black rather 
than a qualified black. Lavong 
criticized the business establish- 
ment for being economically 
based, therefore putting soul mu- 
sic in a negative position where 
it must respond to the so- called 
white backlash by watering 
down soul. Lavong said that 
soul has "gone back to the do- 
wels sound," from hard to soft, 
to capture a new audience with 
the old pop -soul sound, while 
cooling off the aggressive and 
progressive hard soul market. 

Chairman Spider Harrison 

SESSION FOUR 

The Aggressive Growth of 

Easy Listening Formats 

Chairman: Dale Andrews, program director, WCBM, Baltimore. Speakers: J.P. McCarthy, 
air personality, WJR, division of Capitol Cities Inc., Detroit; Charlie Van, program 
manager, WFAA, Dallas. 

'Wake Up, Program 
To the Listeners' 

"If today's middle -of- the -road 
station is to become something 
other than a burial ground for 
nondescript music, it had better 
wake up and begin programming 
to the listener," said Charlie Van, 
program director of WFAA, 
Dallas. 

He added that it also means 
including the hits that fitted the 
format. "The word fit becomes 
the key word," he said. "How a 

certain rock song fits into your 
format depends entirely on the 
overall concept of your music 
format. If a station is already 
leaning to the contemporary 
MOR sound, then many of the 
new rock releases not only fit 
but complement the overall 
sound." 

Van stated that he thought 
perhaps the word rock was in- 
appropriate -too many people 
still associated it with bubble 
gum music, bobby sox and teen- 
agers. 

"So-called rock music could 
and should be termed popular 
music. It is certainly the music 
of the Seventies, proven by per- 
formance in the Sixties. It's the 
music of the people -and speak- 
ing demographically -the BUY- 
ING people," he stated. 

He added -in his speech on 
where rock music fits in the easy 
listening format -that any sta- 
tion discounting the mood and 
mode of today's music was say - 
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ing, in effect, that "it is content 
to address itself to a minority 
audience." 

Rock music was no fad, as 
some people still insist. In spite 
of the fact that rock, country, 
and soul are the music of today, 
many MOR stations go to 
great lengths to avoid playing the 
hits. In order not to be confused 
with Top 40 radio, many stations 
gravitate to the so- called' cover 
versions of the hit songs . 

playing Ray Conniff's "Bridge 
Over Troubled Water" rather 
than the Simon and Garfunkel 
hit. 

"The point is ... don't let 
your label stifle your pro- 
gramming of popular music," 
Van commented. "Programming 
MOR music is no different than 
programming Top 40 music ... 
except for the music." 

Pointing out that both Frank 
Sinatra and Chuck Berry were 
in the top 50 records of 1955, 
Van said: "If that diverse selec- 
tion of music was palatable to 
the listener IS years ago, then I 
contend that it is still attractive 
today. And it's on this premise 
that I believe that the MOR 
station of today, with proper 
awareness of music -mix, will be- 
come the dominate radio format 
of tomorrow. 

"Before this becomes a reality, 
though, the record industry is 
going to have to take a close 

MOR Audience Underestimated 
A fundamental question con- 

cerning a morning radio show is: 
Who listens to what . and 
why? And how should a radio 
station respond to what the radio 
executives think "they" want? 
J.P. McCarthy said that the char- 
acter of his morning show on 
WIR in Detroit was radically 
different now, compared with 
five years ago. 

"Most of the time, I don't 
even recognize it," he said. "The 
kind of music we play and the 
schtick we do is so much broader 

. more free ... and we fail 
to grasp what this seems to sug- 
gest. 

"That despite the so- called 
generation gap -the schism that 
apparently separates the Ameri- 
can radio listener is lessening. 
While there is and will continue 
to be a vast proliferation of 

look at the more contemporary 
station and its contribution not 
only to album sales but singles 
as well. 

"In many markets promotion 
men and distributors feel that 
MOR stations aren't interested 
in singles. This just isn't so but 
new singles are delivered to a 

Top 40 station as much as a 

week before the MOR station 
has an opportunity to hear the 
product." 

Van referred to the "distinct 
advantages" of programming 
rock in an MOR format. "One 

. is the absence of the tight 
playlist. There's more mobility," 
he said. 

audience due to the phenomena 
of underground radio and viable 
FM stations, the music and other 
material that the average middle - 
of- the -road listener will accept 
(actually grow to like) is broader 
and more free than we may have 
suspected." 

McCarthy said in his speech 
about building a morning show 
that he thought the audience had 
been underestimated. Or the 
MOR stations may, hopefully, 
have led the audience along the 
way with innovation and experi- 
mentation. 

"In sho t, if MOR means any- 
thing to me, it is simply this: A 
form of adio which seeks to 
establish he broadest base of 
listenership that the station 
serves. Its content will vary 

sharply and yet remain based in 
the midstream of the familiar. It 
will sample the bizarre, but seek 
the common denominator of sit- 
uation and material. It will, by 
sticking, to the main channel, 
open the possibility of the side 
excursion for people who would 
-without some other markers - 
reject the familiar. I know that 
sounds a little pompous and 
academic and that's not my style, 
but I've had suburban house- 
wives admit they liked soul mu- 
sic ... after they had a chance 
to get used to it. 

"Maybe that's what we're 
about: Providing entertainment 
information and service that 
touches Mr. and Mrs. Average's 
family lifestyle and living pat- 
terns." 

Chairman Dale Andrews introduces Charlie Van, left, and J.P. McCarthy. 
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SESSION FIVE 

Creating a Major Market Sound 

In a Small Market Station 

Chairman: Bob Baron, operations director, WHHY, Montgomery, Ala. Speakers: John 
Garry, program director, WGH, Newport News, Va.; Gory R. Fuller, vice president, 
KAFY, Bakersfield, Calif. 

Achieve Your Own Sound 
Throwing a strong rap at 

small market and medium mar- 
ket stations who copy the for- 
mats of other stations, John 
Garry, program director of 
WGH in Norfolk, said that "a 
lot of otherwise decent -sounding 
Top 40 stations in smaller mar- 
kets are so obsessed with do-it- 
yourself Drake formats that 
they've virtually lost contact with 
creativity and originality." 

Bill Drake is very creative, 
he said, "but getting a few hours 
worth of Kill or WRKO on 
tape and rushing back to Fester 
County to get it on the air is 
not creative ... and I'm happy 
to notice that in most cases it 
doesn't work. 

"Who decided that small mar- 
ket stations should necessarily 
be interested in trying to achieve 
a major market sound ?" Garry 
demanded. Knocking down the 
old feeling that major market 
stations usually sound good and 
small market stations sound bad, 
Garry pointed out that "if you 
can get a tiny chunk of New 
York or Chicago or Los An- 
geles to listen to your station, 
you're home free, but if you 
only get a tiny chunk of Findlay, 
Ohio, to listen to a station there, 
you're gonna go bankrupt. 

'Crucial' 
"I really believe that the com- 

petition between three or four 
stations .. . or even between 
two stations . in a market 
of 50,000 or 75.000 is more 

intense and certainly more cru- 
cial than the competition that 
exists between the numerous 
stations that fight for chunks 
of the New York market," he 
said, adding that he felt many 
major market stations "simply 
coast along knowing they'll get 
more warm bodies by accident" 
than a hard -driving station in a 
small market could get by giving 
away their whole payroll. 

Because they have to work 
much harder, many small mar- 
ket stations sound much better 
than many major market sta- 
tions, Garry said. 

And what does work is small- 
er markets, nearly all of the 
time, is "human communica- 
tion, which also works in larger 
markets, although a lot of them 
shy away from it." 

Stating that he'd worked in 
some markets so small you could 
call everyone into the local drug- 
store and ask them what they'd 
like to hear, Garry said that it 
was very important to maintain 
a rapport with the audience -to 
have local people on the staff 
where possible, either in sales or 
programming, and to associate 
in every part of community life. 
"The small market station man- 
ager or program director who 
doesn't zestfully integrate him- 
self into his community life is 
missing a big bet . and if 
you think it's a pain in the neck 
to be bothered with these people 
then you ought to go to work 

Fuller: Age Group 
While one of the key aims in 

programming is to build a 
highly identifiable sound -"the 
listener should be able to tell 
not only what station he's listen- 
ing to without looking at the 
dial, but also who the jock is"- 
the successful station of today 
might also consider stealing a 
little of the air image of the 
competition, said Gary R. Fuller, 
vice president in charge of ro- 
gramming, KAFY, Bakersfield, 
Calif. Fuller spoke on "What Is 
an Ideal Music Blend - Can 
You Please Everyone All of the 
Time ?" 

If a radio station thinks that 
its own air image isn't con- 
stantly changing, it should "dig 
out some air checks from 
a couple of years ago, and 
you'll tied you have already de- 
viated. If the station down the 
dial has some listeners you're 
missing, ratingswise, a little 
snooping into their air image 
won't hurt, and you could en- 
large your audience by using 
some of the hits they're playing. 
A little softer on one side or 
harder on the other won't upset 
your basic sound, as long as 
you don't go overboard," Fuller 
said. 

He felt that radio stations 
should keep their appeal as 
broad as possible. "Specializing 
in a certain age or ethnic group 
can hang you." 

Records, he said, are only the 
"skeleton" of a radio station. 
He called upon the radio indus- 
try to put some flesh back on 
the bones of the skeleton ... to 
bring back personality radio. 
"In order to relate with today's 
aware generations, we have to 
allow our airmen at least lim- 
ited' leeway to be personalities," 
he said. He did not advocate 

returning to "yak" radio; anal- 
ysis of the market should deter- 
mine just how far a radio sta- 
tion could go. 

In regards to the music 
policy, he suggested that each 
radio man sit down and define 
their aim in music at length. 
"Do you use Billboard? Not bad 
if you happen to have a playlist 
100 records long," but he ques- 
tioned if all of those records 
could possibly be right for their 
stations sound and image. Still, 
he wondered just how many 
radio stations had records in 
their golden oldie files now that 
they rejected just a few months 
back. 

In selecting music, one also 
has to consider the ethnic make- 
up of the market, he said, point- 
ing out that Detroit would 
probably play more soul rec- 
ords than some markets, while 
San Antonio would play more 
Mexican-oriented records. This 
type of information can be ob- 
tained from the Chamber of 
Commerce or the Board of 
Trade or even hiring some col- 
lege students to do research on 
it. Music preference can also be 
determined, to some extent, by 
checking record stores, jukebox 
play, concerts, dances, and 
checking the ratings of music - 
variety television shows in the 
market. 

One of the most serious as- 
pects of programming - the 
varying listener audience during 
broadcast hours - demands 
more attention, he said. 

"Obviously, the first thing to 
do would be to adapt with the 
audience. But, if you do that, 
then you become neither fish 
nor fowl," he said. Fuller rec- 
ommended day - keying the 
music and gearing the "contests 

in New York or Chicago where 
nobody's bothered with any- 
body." 

`Personal Contad' 
Part of the role of a radio 

station -small market or large - 
he felt, was in its personal con- 
tact with the public. He painted 
out that a lot of this could be 
accomplished via telephone. 
"It's been frustrating on many 
occasions for me, over the years, 
to see talented people busting 
their heads to create a good, ex- 
citing, imaginative air sound, 
only to see the same people we 
were trying to win over by 
sounding good on the air treated 
like cattle when they did the 
station the HONOR to call up 
and ask a simple question." He 
said he'd heard operators com- 
plaining because somebody 
called itp to ask what the weath- 
was like 500 miles away, while 
he felt it wonderful some indi- 
vidual would think enough of a 
radio station ... to have enough 
confidence in the station ... to 
call for information like that. 
Telephone calls represent as 
much as 90 percent of the only 
personal contact the station has 
with the audience and if listen - 
ers are treated badly they'll 
never forget it, he said. 

He also felt that radio stations 
should maintain a proper ex- 
terior atmosphere because this 
view is another way of building 
the station's image. To sum it 

Gary Fuller speaks; John Garry, second speaker in the session, is at 
right. 

up, he said, don't try to sound 
like your favorite 50,000 watt 
giant a few hundred miles away, 
be nice when you answer the 
phone, and "cut the grass." 

In the question session, Bill 
Payne of KWHP in Edmond, 
Okla., asked how Garry would 
program a station in the "shad- 
ow" of Oklahoma City. Garry 
felt that public service would be 
a method of helping a station 
identify with a major market in 
this case, while it would retain 
most of its local listeners because 
of civic pride and provincialism. 
He pointed out that WF1N in 
Findlay, Ohio, has a lot of sig- 

nuts coming into the market, yet 
remains king of Findlay in spite 
of this competition. 

A radio man in the audience 
said that a country station in 
Billings, Mont., was his major 
competition, but a stronger sales 
effort gave his station more bill- 
ings. Bob Baron, chairman of 
the session, pointed out that a 
station might be able to improve 
its overall sound by putting more 
effort into production of local 
commercials. In the second ses- 
sion, a radio man from State 
College, Pa., said that many 
small market stations sold "on 
emotion" more than ratings. 

Specialization Can Hang You 
and personalities to the time of 
day you are programming." 

One of the promotions that 
KAFY in Bakersfield ran, Fuller 
said in his speech, was to picket 
an Earth Day demonstration at 
a local college; Fuller hired some 
girls from a local employment 
agency to carry signs reading 
"Pollution Is Progress." The hu- 
morous promotion got a lot of 
publicity, he said. Randall Dick - 
ersün, program director of 
WKGN in Knoxville, said that 
a strong rebellion has taken over 

Chairman Bob Baron 

against country music in his 
market and that he has taken 
many listeners from the country 
station. Fuller pointed out that 
any poorly done country music 
station will lose listeners. 

In regards to finding air per- 
sonalities, Fuller said he main- 
tained a tape file that was con- 
stantly updated on potention air 
personalities he could hire. He 
also commented on the need of 
radio stations to help update 
radio courses at local colleges. 

In the second session, a radio 
man from State College, Pa., 
said that singles were dead in his 
market; Fuller spelled out how 
his station -KAFY -works with 
local department stores to make 
sure they have records in stock 
that are on the KAFY playlist. 

Fuller felt that a station has 
to play the hits and not "con- 
centrate on collecting a wail of 
gold disks for breaking records," 
but WKBR program director Bill 
Munda e, Manchester, N.H., 
questioned how any radio sta- 
tion could justify not playing the 

good records that came out each 
week. 

Pat McMahon, program di- 
rector of KRIZ in Phoenix, 
pointed out that he works to dis- 
cover two new artists or records 
each week . "if the record 
sounds good to you, likely it 
will sound good to your listen- 
ers." He said that many thou- 
sands of listeners never buy a 
record and that radio was an 
"entertainment" medium; h i s 

reason for playing good new 
records was to entertain people. 

ARTISTS ATTENDING FORUM ACTIVITIES 

TONY BENNETT 

FREDA PAYNE 

THE TRIANGLE 

MELANIE 

VINNIE BELL 

JAGGERZ 

BOBBY RUSSELL 

RIGER SOVINE 

DON COVAY 

B.J. THOMAS 

SHA -NA -NA 

FIESTAS 

JOHN DENVER 

ED EVANKO 

MAIN INGREDIENT 

PAT LUNDY 

and the winners of the "Search for A New Sound" campaign 
sponsored by the Tea Council of the U.S.A. in conjunction with 
the Billboard- Loretta and Bill Haselden. 
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SESSION SIX 

Country Music Radio - 
Where Does It Go From Here? 

Chairman: Ev Wren, director of programming, KLAK, Denver. Speakers: William J. 

Wheatley, program and operations manager, WWOK, Miami, and WAME, Charlotte, 
N.C.; Larry Scott, program director, WIL, St. Louis. 

Country Musk 'Too Modern' 
William Wheatley, in his ad- 

dress to the registrants at the 
Billboard Radio Programming 
Foram, noted that the term pro- 
gramming encompasses more 
than music, although music is 
the chief element. 

Country music, in Wheatley's 
opinion, has become too mod- 
ern. "The music," he added, 
"has become too modem to be 
called `country' by definitions 
which have stood the test of 
time." 

However, Wheatley added, 
"that doesn't mean that pro- 
gramming has to turn its back 
on traditional country music. 
Programming is what we make 
it. And . music is but one 
ingredient of programming. It 
is my thinking that radio pro- 
gramming in country music has 
evolved into something entirely 
different from what it was just 
a few short years ago." 

Wheatley analyzed the im- 
portance of formating the mu- 
sic. He added: "When we for- 
mat the music for our stations, 
we always keep in mind ident- 
ity. Who are we? What are we? 
Who is our core audience? Why 
have a core audience at all? 
and it always comes back . 

that music is the one ingredient 
of all our programming that 
gives us identity." 

Wheatley noted that announc- 
ers are not responsible for the 
identity of the station. But the 
music is. 

He added: "So we format 
our music carefully, so that we 
maintain that identity ... and it 
is in this area that we en- 
deavor not to be, as we say, too 
modem." 

Wheatley mentioned some 
great country standards, includ- 

ink "Cattle Call," "Candy 
Kisses," "Slippin' Around," "I'm 
Movin' On," "Young Love," 
Sixteen Tons," "I Forget to Re- 
member to Forget," "Ballad of 
a Teenage Queen" and "Oh 
Lonesome Me" . . and posed 
the question of whether they 
are traditional or modern coun- 
try songs. He said: 

"I submit ... that they are 
traditional, but because of the 
changing world they have be- 
come modem. And I doubt 
that there is a one of you here 

. today ... who isn't playing 
the devil out of most of these 
great songs." 

Wheatley said: "There is a 
line between traditional and 
modem country music. lts 
damned elusive . . . but it's 
there. 

It sometimes bends ... but it 
is still there. And it is a line 
that is more pronounced in the 
ear of the listeners than the 
programmer. He noted that 
many country artists ... Johnny 
Cash, Waylon Jennings, Hank 
Thompson, Roy Clark, Chet At- 
kins, Eddy Arnold and others 
many times have reached be- 
yond the basic country philoso- 
phy and they were not 
rejected by the country buyer. 
"But put any of these artists in 
a concert with a good, basic 
country song and you wind up 
with a genuine hit" 

Wheatley said he gets wound 
up about music, but "this gives 
us our identity and so it is right 
to get wound up in it" He add- 
ed: "Yes, we are modem in 
our programming. Some sta- 
tions ... are too modern. They 
will turn their nose up on these 
artists ... and forget the heri- 
tage of country music. Hope- 

fully, I will not. And because 
of this philosophy in program- 
ming .. this identity with 
country music, we will do many 
things other stations will not do. 
We will play songs that are old, 
providing only that they be 
technically compatible with to- 
day's sound, and that the artists 
relate to the '?O's. 

"We will program the Nash- 
ville Brass ... and Patti Page 
when she records real country 
music. We will program Ray 
Price ... whether he sings the 
way he does today or the way 
he did a few years back. 
"Some stations will make these 
modern sounds their base for 
music.. . We will put them 
on parity with the solid country 
artists which we call 'must play' 
artists. 

"And we will carefully format 
our stations so that both get 
proper exposure. Identity with 
country is maintained. Faith is 
kept with our heritage. Room 
is left for country music to 
grow and develop. In our pro- 
gramming we will be modem 
.. because traditional music is 

very much a part of modem 
country music broadcasting." 

Bill Wheatley's talk on wheth- 
er country programming is too 
modern sparked many questions 
from an audience interested in 
virtually all facets of the field. 
Several queries had to do with 
the type of promotions favored 
by Wheatley. He answered that 
the type of promotions varied 
according to the market and its 
audience. In Charlotte, for in- 
stance, a jackpot promotion tied 
in with a common name -such 
as Jones -would result in tre- 
mendous audience involvement; 
but in Miami other promotions 

Ev Wren, chairman, fields questions for William Wheatley, center, and 
Larry Scott, right. 

would be more successful. Con- 
siderations are the relative so- 
phistication of the audience; the 
promotions are geared to suit 
the audience. 

'Not Country' 
One registrant asked Wheatley 

to explain why in his country 
programming he does not play 
a record by an artist such as Al 
Martino. Wheatley answered be- 
cause Martino is not a country 
artist -he is an artist who hap- 
pened to do one or several 
country songs. On the other 
hand, Wheatley explained, an 
artist like Patti Page, who is 
really a middle -of- the -road tal- 
ent, nevertheless has definite 
country roots. 

In answer to queries as to how 
he determines his playlist 
Wheatley said he uses the Bill- 
board as a key source for his 
"A" category; but he also has a 
check on juke box play for a 

"B" category, as well as a "C" 
category of bona fide oldies and 
a "D" category of "discretion- 
ary" music. The latter is a catch- 

all category wherein records are 
included which merit exposure 
for one reason or another. 

In answer to a query, Wheat- 
ley said he personally listened 
to virtually all country records, 
and that this was not too diffi- 
cult because it was not necessary 
to listen to all records all the 
way through. Other questions 
had to do with what type of jin- 
gles Wheatley recommended; 
and here too no general answer 
covered all cases. The package 
should depend upon the stations 
needs. 

In other answers, Wheatley 
said he played records by Elvis 
Presley if the records had had 
an impact on country buyers. As 
for bluegrass, he noted that if a 
bluegrass record was a hit, it 
would of course get play. As for 
oldies, he said he programs the 
"monsters" as a matter of course 

. but most of the remainder 
of oldies are, more recent vintage 
-say, a year or two old. 

Wheatley also participated in 
an answer session at the conclu- 
sion of Larry Scott's talk. 

Helping Disk Sales Boosts Audience 
There's a desperate need in 

the country music field, accord- 
ing to WIL program director 
Larry Scott, St. Louis, for 
stronger rapport between the ra- 
dio station, the air personalities, 
the country music artists, and 
record distributors. He stressed 
the need to educate people about 
country music: The need to visit 
the distributors and even talk to 
warehouse personnel to see to it 
that clerks send country mer- 
chandise to stores where the 
merchandise is needed. 

Scott noted that Bruce Nel- 
son, program director of cows - 
try-formated WUBE in Cincin- 
nati, actually helped rack records 
in outlets, thereby promoting 
record sales and also promoting 
WUBE's call letters as well as 
obtaining a feedback on what 
listeners bought in record to use 
as a programming tool. 

The audience, Scott pointed 
out, is concerned about records. 
When they hear one they like, 
they want to buy it, and to fa- 
cilitate this movement of records 
over the counter the station and 
its personnel must get to know 
the distributor and his operation, 
the promotion man, et al. If this 
is not done, some unknowing 
kid in a distributor's stockroom 
may fail to follow through on de- 
livery of country records. 

The building of these relation- 
ships is also necessary between 
the station and the promoter. 

Scott told of the type of pro- 
motions he used to build sales. 
On Johnny Cash's birthday, a 
huge blowup, six feet tall, was 
made of a Cash photo in the 
form of a postal card. This was 
placed in stores, and people were 
invited to sign it. So much ex- 
citement was created that one 
store remained open until mid- 
night. Said Scott: "This is good 
outside promotion . it sells 
records, it familiarizes people 
with the record counter, and it 
exposes the station's call letters." 

Survey Area 
Scott also advised the regis- 

trants to survey their areas; that 
is, find out what stores are sell- 
ing country records, and to fol- 
low this up with friendly chats 
with the store personnel. In St. 
Louis, Scott remarked, "we are 
fortunate in having country fans 
at the onestops, and this aids 
in sales . . and we even get 
the call letters on the jukeboxes." 

Scott also urged station per- 
sonnel to seek attractive display 
material from record promoters, 
regional managers and manu- 
facturers. He said that Columbia 
does a great job in promoting 
its country merchandise, and that 

other labels should follow suit. 
"If the listener can buy a record 
he likes, he is happy and you 
have a successful station." 

Questions 
Scott's talk sparked many 

questions -some of which were 
directed not only to him but also 
to Wheatley. 

In answer to queries, Scott 
said his operation published a 

playlist and distributed it to 
stores; and that he made exten- 
sive use, as much as 80 percent, 
of Billboard's charts. Wheatley 
also publishes a list. 

The speakers and the regis- 
trants, through questions and 
answers, discussed new product, 

concluding that it was not as 
great quantitatively as pop prod- 
uct but had more staying power. 
They also discussed how often a 

list turns over in station play. 
Chairman Ev Wren, program 

director of KLAK in Denver 
who expertly handled the ses- 
sion, asked Wheatley what type 
of control was exercised over 
announcers. Wheatley said it was 
important that an announcer 
make a real contribution to a 
show. "We exercise control in 
order to help them do a better 
job," he said. 

Wren started a discussion by 
seeking reaction to suggestive 
lyrics. Other questions had to do 
with the importance of news in 

country programming. Wheatley 
and Scott stated that news was 
very important; that country lis- 
teners expected good news cover- 
age and would seek a station 
that provided it. "Country listen- 
ers are thinking adults," Wheat- 
ley said. 

Both Scott and Wheatley said 
their stations are active in bring - 
ins in live shows. 

In response to other ques- 
tions, the speaker urged that cre- 
ativity be used in public service 
announcements, because smart 
announcements help keep a show 
alive. They also urged that a dee- 
jay be allowed his head if he is 
sincerely turned on by a record. 

Records -Demographic Tools 
Continued front page 35 

too much junk getting up into 
the top 10, and urged the per- 
petuation of more groups like 
the Mamas and Papas, and more 
songs like "MacArthurs Park." 

The Texas program director 
noted that two distinct types of 
audiences are developing in the 
BILLBOARD RADIO FORUM 

youth market. He identified 
them as the great mass of teeny- 
boppers who go for the Top 40 
format of radio programming, 
and the more sophisticated col- 
lege student that's tuned in to 
progressive rock sounds. 

On the subject of playing 
"oldies" on Top 40, Hamon 
said they should not be played 

merely for the sake of playing 
oldies, but that there should he 
a comprehensive demographic 
system involved in playing them. 

He said his company rates a 
tune a golden oldie between four 
and six months after it has come 
off the charts, and that his sta- 
tion's library of oldies dates back 
to 1952. 
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SESSION SEVEN 

Methods of Motivating On- the -Air Personnel as Part of Total Station Teamwork 
Chairman: Robert H. Badger, station manager, WMID, Atlantic City, N.J. 

Roundtable discussions proved highly popular. Record men swapped ideas with radio men. It was a time for sharing knowledge, solving problems. 

SESSION EIGHT 

Deciding What the Variations Should Be 

Between Weekend and Weekday 

Programming 
Chairman: Joe Sullivan, program director, WMAK, Nashville. 

SESSION NINE 

Audience Promotion -Success and Failures 
Chairman: Robert F. Hood, vice president and general manager, WHOO, Orlando, Flo. 

WMAK's Joe Sullivan, fourth from left, joins in. 

SESSION TEN 

How and Why Your FM Station Should 

Compete With Your AM 
Chairman: Marty Grove, public relations consultant, New York. 

WHOO's Bob Hood, standing, directs session on promotion. 

SESSION ELEVEN 

Altering Music Format to Reach Different Listeners 

at Different Times 
Chairman: Ken Dowe, national operations manager, McLendon Broadcasting Co., Dallas. 

B 
AM vs. FM came in for heated discussion. 
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SESSION TWELVE 

Your Audience Is Changing - 
The Artists State the Challenge 

Chairman: Don Ovens, director, Charts and Reviews, Billboard Publications, New York. 

Speakers: William (Smokey) Robinson Jr., vice president, Motown Record Corp., Detroit; 

John D. Loudermilk, president, Windward Side Music, Nashville. 

Larger Playlists 
Vital to Industry 

William (Smokey) Robinson 
called for unity and a promotion 
of good feeling among all those 
in the music business at the out- 
set of his speech. He spoke as 

an artist and vice president of 
Motown Records. Speaking 
about his audiences, Smokey 
said that there were all ages 
comprising his listeners, except 
when he appears in nightclubs, 
where there is a restriction to 
age due to the law. Robinson 
said that colleges and their audi- 
ences were generally more en- 

thusiastic, since the individuals 
in the audience are related 
"through a common campus 
bond. They let their hair down 
and are not as reserved as a 

nightclub audience by nature of 
the fact that they know one 
another as students," said Robin- 
son. Robinson felt that the audi- 
ence was actually the show. 
"Even if your set is perfect," 
commented Robinson, "it will 
not matter unless the audience 
appreciates you. That is why we 

try to gear our act to audience 
participation. They tend to like 
us more when we sing songs that 
are equated with us, the material 
we are known for and have 
made famous. The other songs 
we sing in a nightclub, for 
example, are all right, hut they 
cannot dominate the show. We 
always ask for requests from the 
audience. I find," continued 
Robinson, "that our songs are 

like paintings. The older they 
are, the better they seem to get. 
It is hard to include all of our 
old songs within the framework 
of our act. So the requests also 
help to balance our show. It 
gives the audience a chance to 
hear what they want to hear. 
Therefore, they feel they have a 

more complete show." 

Commenting as a vice presi- 
dent of a record company dur- 
ing the question and answer 
period, Robinson stated that he 
felt the present system of radio 
is great. But he also felt that 
there should be larger playlists 

Quit Glamorizing 
To play, or not to play the sex, drugs and other sub -social 

risque or borderline record was activities. 
the key question which emerged The artist -composer, who is 
at an animated and educational head of Windward Side Music. 
panel session on changing audi- Nashville, said society on a 
ences in radio. whole should quit glamorizing 

that which it finds distasteful. 
He said everyone in the industry 
-writer, producer, recording 
company, and the media -has 
an obligation to deemphasize 
product that is offensive to the 
morals of the society to which 
it caters. 

'Not Answer' 
However, he agreed with 

Robinson that hard -and -fast cen- 
sorship was not the answer. "In 

John D. Loudermilk, who 
shared the panel with Motown 
vice president William (Smokey) 
Robinson, told his audience that 
more and more pop music is 
reflecting the times in which we 
live. 

He stressed, however, that 
this should be no criterion for 
the continued emergence of re- 
corded material that promoted 

Smokey Robinson, left, and John D. Loudermilk are introduced by 
Don Ovens, at rostrum at a torrid, stimulating session that covered 
topics ranging from suggestive lyrics to long records. 

"to include the new groups and 
to give these people a break, We 
always need new faces." Robin- 
son said also that "radio is clean- 
er since the payola days, but 
them should be a top 50 or 60 
instead of top 40. The fact that 
only 40 records out of 2,000 
per week get played hurts new 
talent exposure." On the subject 
of censoring records with ob- 
scene lyrics, Robinson said that 
each station must follow their 

own conscience. A No. 1 station 
will not lose their position if 
their competitor begins playing 
records with obscene lyrics. This 
will be taken care of eventually 
by the FCC. It is a question of 
ratings versus a station's basic 
morality. "If the ratings mean 
more to you than your peace of 
mind then play the had records. 
It is simply a question of taste 
and feeling," concluded Robin- 
son. 

the 'Distasteful' 
the final analysis," he said, "it 
boils down to being a more or 
less personal issue between the 
radio station and its audience." 

Loudermilk, whose many hit 
tunes include "Tobacco Road," 
joined with Robinson in dis- 
counting the feasibility of estab- 
lishing a board of censors to 
listen to new record releases and 
set standards of acceptability. 
He said that although it may 
sound theoretically acceptable, 
ha doubted it would work in 
practice. 

Loudermilk and Robinson, in 
team with participants from the 
audience, also thrashed out the 

question of whether shorter re- 
cordings would help radio sta- 
tions in programming, and here 
again both Loudermilk and Rob- 
inson agreed that they would 
rather see quality of records 
than quantity. 

No Clock 
Both panelists felt that in 

many cases it was impossible 
for an artist to develop the 
theme of his song in two minutes 
or less, and disagreed with sug- 
gestions that either an artist or 
his recording company should 
clock -watch when producing a 
record. 

Paul Drew, program director of 
CKLW in Detroit, comments on 
the record ptaylist. 

Red Schwartz, chief of promo. 
Bon at Roulette Records, provides 
a fiery retort. 

On the Canadian pop market, 
Loudermilk said that this market 
that had produced talent like 
lan & Sylvia, should be carefully 
watched because of its &rowing 
number of really fine artists and 
the influence they will have on 
the American pop market in the 
near future. 

Loudermilk also predicted that 
it was unlikely that religious 
records would ever have any 
overwhelming impact on the pop 
market. He agreed with Robin- 
son that those gospel tunes that 
have hit the charts have done so 
largely on the personality of the 
artist who recorded them. 

SESSION THIRTEEN 

Creative Skills 
In Production 

Chairman: William E. Summers, general manager, WLOU, Louisville. Speakers: Alan 
Scott, partner, Scott -Textor Productions Inc., New York; Dan Clayton, program director, 
WPOP, Hartford. 

Radio Commercials Can Make 
Better Pictures Than TV 

Alan Scott, a partner in the com- 
mercials firm of Scott- Textor 
Productions Inc., said that he 
does not believe that Chicago, 
New York, Los Angeles, and 
Nashville have a monopoly on 
creativity when it comes to pro- 
ducing commercials for radio. 
"The problem," Scott said," is 
how to produce a really good 
low budget, local commercial." 
Scott played several commercials 
his company had produced for 
big city corporations, using a 
Moog Synthesizer, a few instru- 
meets, and several voices. "Sim- 
plicity is a beautiful thing if you 
can achieve it," he said. He then 
played an old Nestles Chocolate 
commercial which he said "could 
have been produced in your 
living room on a Wollensaic." 
There was one voice and no in- 

40 

struments on the tape. Scott em- 
phasized the use of a commu- 
nity's normal sounds to create 
a good, simple commercial. His 
example was a spot done by his 
company which utilized crowd 
noises to advertise a bank. 
"Every town has a personality" 
which can be used to create a 
good image for the product, ac- 
cording to Scott. "You can buy 
syndicated, well -produced music 
spots and drop in the name of 
the local bank, but I'll bet the 
more personal approach (using 
the community to advertise the 
product) produced locally, will 
work better," said Scott. 

Scott also emphasized the use 

of local talent to bring in good 
results for a product, giving as 

examples the use of local rock 
talent to produce a commercial 
spat for the recent Billboard and 
Tea Council "Search for a New 
Sound" promotion. He also 
spoke of the talent to be found 
in colleges, which "will immigrate 
to the big cities to find fame 
and fortune, but why not catch 
them before they leave? Cre- 
ativity can be found anywhere," 

Scott also mentioned the fact 
that "too often, radio gets a last - 
minute version of a television 
campaign. Radio can make 
better pictures than television." 
He then demonstrated his mean- 
ing by playing tapes of a soft 
drink commercial which stimu- 
lated the thirst of the listeners 
and a commercial for a camper 
BILLBOARD RADIO FORUM 

wagon which appealed to the 
instincts of escape. 

Scott pointed, to small pro- 
duction houses manned by 
former top agency creative 
people who can lead clients 
through the maze of New York 
creativity as a way to beat the 

high cost of commercials. But 
"the real challenge is to produce 
good local commercials locally." 
He concluded by reemphasizing 
the production of radio com- 
mercials that paint pictures. 
"That is involvement and in- 
volvement sells." 
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Clayton: Carts Key to Tighter Sound 
With programming fast de- 

veloping into a science, WPOP 
program director Dan Clayton, 
Hartford, discussed the special 
electronic equipment and tech- 
niques that a modern radio sta- 
tion must have and use today in 
order to keep up with program- 
ming developments. His speech, 
"Tighter Production Through 
Modern Electronic Techniques," 
concerned the perfect type of 
radio station and he empha- 
sized that a studio must be built 
with the men who have to work 
in it kept in mind. The equip- 
ment and the room must be 
easy to work with to produce a 

good sound. Clayton stressed 
cartridge machines as the pri- 
mary means of making the sta- 
tion's sound cleaner and tighter. 
The main studio should be 
equiped with five machines 
with provision for tertiary and 
secondary tone amps, according 
to Clayton. The production stu- 
dio only requires three ma- 
chines. Clayton has found that 
secondary tones are useful to 
cue warning lights or some such 
device that will tell the air per- 
sonality the ending of a record 
or commercial. He also added 
a Dolby system is a way to 
stop tape hiss. 

Clayton then suggested a solid 
state, hiss free board "with 
more inputs than you'll ever 
use." Eventually, Clayton pro- 
jected, all of these inputs will 
be used and more will be 
needed. He then added that 
there should be space to patch 
phones into the air or run an 
additional tape machine through 
the board when needed. 

A capacitor unit with a heavy 
duty wind screen will be the 
best bet for a microphone. 
Along with this, two turntables, 
one of which should be stereo, 
should be installed. Clayton also 
suggested a tape recorder for 

the air studio to facilitate re- 
cording contests or requests. He 
also recommended a clock that 
back -times itself. 

Clayton then stressed the im- 
portance of a good compressor, 
equalizer, and echo chamber, 
adding that the equalizer and 
echo chamber in the main stu- 
dio should be tied into the mike 
channel only, since most records 
already have been prepared 
with these two elements in- 
cluded. In the production stu- 
dio, provisions should be made 
to allow equalizing and echo in 
the mike channel, the program 
channel or both. 

Separate equipment . in the 
production studio should in- 
clude two high quality tape ma- 
chines, Ampex or Scully were 
preferred, since there is no way 
to get good sound from a low 
quality machine, even with the 
Dolby system. He also added 
that the monitoring system 
should be the best that can be 
afforded. 

The only other requisite 
Clayton stressed was a techni- 
cian that was a skilled elec- 
tronic mechanic, without a tin 
ear. "Hire engineers that think 
sound," concluded Clayton. 

SESSION FOURTEEN 

Advance Research Techniques 
Chairman: Dave Tucker, program director, KFJ2, Fort Worth. Speaker: William Schrank, 
director of radio research, The Katz Agency, New York. 

Schrank Spells Out Ratings 
The basics for evaluating rat- 

ings were presented by Frank 
Shrank, who put forth three 
rules: 

I. Use the metropolitan 
areas. 

2. Disregard the share of 
market that fell below 
five. 

3. Question data of one age 
group. 

He also said that the key 
target audience advertisers 
wanted were these timeslots: 

9-10 a.m. -the audience 
consisted of men, 18 -49 
years old. 

IO a.m.-3 p.m. -Women 
18 -49 years old. 

3 p.m. -7 p.m. -Men 18- 
49 years old. 

Shrank, director of radio re- 
search for The Kate Agency, 
pointed out the seasonal varia- 
tions that occurred in the type 
of radio programming-contem- 
porary programming went up in 
the summer time while country 
music stations experienced a 
decline during summer in lis- 
teners. This was because the 
blue collar worker -the prime 
country audience -went on va- 
cation, said Schrank. 

MOR radio generally experi- 
enced an upsurge in the winter 
period, along with good music 
stations, said Schrank. The old- 
ies -type format experiences no 
seasonal variation, he added. 

Much of his talk was devoted 
to contrasting the various types 
of rating organizations. 

During the question period a 
request for methods of cutting 
down the tune-out factor was 
answered from the floor. 

Answers varied from the 
treasure hunt format, cash give- 
aways, and to encourage the 
disk jockeys to pre -sell what 
was upcoming in the programs. 

Int it 7;. TAI 
William Schrank replies to a question on the various ratings services. 

SESSION FIFTEEN 

Effective Programming of 
Albums and Personalities 

Chairman: Greg L. Dean, program director, KEYN, Wichita, Kan. Speakers: Willis Duff, 
vice president of Metromedia and general manager, KSAN -FM, San Francisco; Pat H. 

Whitley, program director, WWDC, Washington. 

DJ's -Help With Music 
Effective programming of al- 

bums and personalities can best 
be achieved by allowing disk 
jockeys to participate in the 
selection of music, according to 
Willis Duff, vice president of 
Metromedia and general man- 
ager of KSAN -FM, San Fran- 
cisco. 

"Each air personality should 
be screening and evaluating mu- 
sic simultaneously with the mu- 
sic director, music librarian and 
program consultant," he said. 

Duff said that when a disk 
jockey learns the musical stand- 
ards of your station, he can be 
trusted to adhere to that sound 
and at the same time be capable 
of injecting his own personal 
tastes into the programming. 

"Overly restrictive formats 
very often destroy creativity and 
hamper playlists and program- 
ming," said Duff. "Because of 
an overabundance of album 
product, stations can only in- 
telligently program if its staff 
is involved in selecting and 
programming music like: 

Eliminates 
Product first is screened by 

the music librarian who elimi- 
nates unacceptable material; 
disk jockeys become involved 
next by listening to music in his 
specialty, and finally a music 
review is conducted by the music 
director. "However, no man's 
taste judgments can dominate a 

genuinely free form format," 
said Duff. 

The station also has a in- 
dexed record file kept by a rec- 
ord librarian and overseen by 
the music director, a program - 
JULY 11, 1970, BILLBOARD 

ming consultant and an opera- 
tions manager. 

Under KSAN -FM's format, 
how far can an air personality 
affect the music iñ his program 
and still allow the station to keep 
a sound? 

"Middle of the road stations 
have been grappling with this 
problem for years; said Duff. 
"Today, MOR programming 
people are from the format stage 
of radio development; they have 
a great fondness of program- 
ming formulas, playlists, etc. 

Witnessing 
"Once again, though, we are 

witnessing the growth of an un- 
structured, unformated type of 
radio labeled underground. So, 
the disk jockey again has enor- 
mous leeway in the music he 
plays." 

In free form formats, he said, 
the disk jockey is once again 
the master of his own musical 

ship. "The free form disk jockey 
is not bored with the music he 
plays, nor is he kept under con- 
trol by extremely tight program- 
ming policies, a programming 
director, the Hot 100, the pro- 
gramming consultant. 

"The FM rock stations, with 
their relatively unstructured mu- 
sic policies, are becoming the 
keystone for exposing the quan- 
tities of product coming from 
record companies," said Duff. 

He said the free form format 
is basically an FM format be- 
cause of the stereo capabilities. 
"FM will continue to be the 
principal growth area for album 
rock and will become directly 
competitive with AM radio in 
gross audience size, especially in 
specific demographic groups." 

Duff feels the FM station 
with the free form programming 
concept is the kind of radio with 
the greatest potential. 

Station's Catalyst 
Is Morning DJ 

Before a radio station achieves 
a dominant position in its mar- 
ketplace, believed Pat Whitley, 
program director of WWDC in 
Washington, it must establish a 
three -point posture. 

Step one, he felt, is to find a 
morning personality with em- 
pathy, humor and creativity. 
"Your morning person is the 
station's catalyst and has to be 
regarded as the single most im- 
portant product your program- 
ming has to offer." 

According to Whitley, step 
two is evening sports and /or 
talk. In short, what does a mid- 
dle of the road radio station do 
with a tune -out factor in the 
evening? 

He is convinced sports create 

Wills Duff talks about albums in Pat Whitley takes over the microphone for a statement; chairman Greg 
programming. Dean stands at left. 
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listeners where a void otherwise 
exists. "Evening sports, pro- 
grammed effectively, can build 
audience throughout a broad- 
cast day," Whitley said. "During 
the game, WWDC schedules 
news and sports promotions, 
promotional announcements and 
plugs for our disk jockeys." 

Step three requires work. "It's 
called community involvement," 
he said. "It's the one single step 
that really shows your audience 
where you're at. Our air per- 
sonalities are encouraged to go 
out and 'touch' their audience. 
If they talk about a problem in 
the city," he said, "they should 
know what they are talking 
about- firsthand" 

In short, get your air per- 
sonalities involved, let them see 
tangible evidence of their con- 
tribution to your station and 
your community, said Whitley. 
"Psychologically, it could be the 
best programming move you 
ever have made." 

Is there a trend in radio back 
to personalities? 

"I don't believe there really 
has been a period in radio's 
development where personalities 
haven't controlled the majority 
of the audience. 

'The success of personality 
radio is simple," Whitley said. 
"It's called believability. It takes 
people to sell people, products 
and ideas." 
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SESSION SIXTEEN 

Increasing Staff Professional 

Skills - the Management Challenge 

Chairman: Egmont Sonderling, president, Sonderling Broadcasting Corp., New York. 
Speakers: Perry S. Samuels, senior vice president - radio, AVCO Broadcasting Corp., 
Cincinnati; Perry B. Bascom, general manager, WNBC, New York. 

'Must Be Challenged' 
Broadcasting is a profession 

of constant movement and 
change, and management must 
be ever alert to finding and 
developing new people, Perry 
Bascom said. Bascom, general 
manager of WNBC in New 
York, outlined a three -point basic 
program in developing on -the- 
air personnel: 

1. Determine the objectives; 
2. Plan how these goals are to 

achieved; and 
3. Decide how to measure the 

results. 

The public does not know a 
station's management, in his 
speech in helping air person- 
alities achieve greater profes- 
sionalism, he said. As far as the 
public is concerned, the station 
is the air personalities. With 
this in mind, Bascom stressed 
the importance of involving the 
air personality in management's 
basic planning. The personality's 
ideas should be sought as to 
how given goals can be achieved. 

A greater degree of profes- 
sionalism on the part of air 
personalities can be achieved by 
convincing those individuals that 
the station is eager to help them 
achieve their objectives. Often 

times, lack of management's 
involvement will leave an air 
personality floundering ín what 
he thinks is independence, he 
added. 

"How many times have we 
shopped for, bought, and moved 
an air personality to a market, 
put him on the air and, because 
he has been successful elsewhere 
and has a proven track record, 
we just turn him loose," Bascom 
said. The newcomer doesn't 
know the market, and he doesn't 
know the station. According to 
Bascom, "this practice is wrong, 
unfair, and the quickest way to 
lose." 

Radio is formula -minded -in 
programming, contests, etc. - 
"but there cannot be a formula 
for the deejay; guidelines, yes, 
but a formula, no," Bascom said. 

Every personality most be 
challenged, and the high -rating 
winners must be saved from be- 
coming self- satisfied and pomp- 
ous, he said, while those try hard 
but can't get the numbers must 
be spared from becoming de- 
pressed. "The technique is to 
turn people on," he said. 

Among the ways to achieve 
this, Bascom listed getting dee- 
jays involved in community lead- 

er luncheons and station proj- 
ects, as well as bringing the tal- 
ent together with clients. He also 
stressed the importance of pre- 
planning commercials voiced by 
the deejay before he reads them 
on the air. 

John Heart, program direc- 
tor, CFGM, Richmond Hill, On- 
tario, Canada, asked how the 
program director can facilitate 
the working relationship between 
air personalities and other staff 
members. Bascom said he be- 
lieves in having all departments 
represented at management meet- 
ings. The total effect is to create 
a greater awareness between pro- 
gramming and sales people so 
that each can learn the problems 
of the other. He said that he had 
eight departments of his opera- 
tion represented at all manage- 
ment meetings. 

Session chairman Sonderling 
took the opposite point of view. 
He said, "We don't permit pro- 
gramming ideas from sales peo- 
ple. If you listen to sales, you 
become seduced. The sales man- 
ager of a station will tell you 
that he can't sell this "which 
you happen to be offering" but 
he could sell that, Before you 
know it, if you were to listen to 

Format Should Fit Needs 
Today's program director must 

remember that he controls the 

greatest mass communications 
medium of them all, and that 
he holds this responsibility at a 

time of turmoil when communi- 
cations is the key to bridging 
diverse opinions and groups. So 

said Perry S. Samuels in a hard - 
hitting address aimed at awaken- 
ing program directors to the de- 
mands of the times. He is senior 
vice president for radio of 
AVCO Broadcasting. 

Music, he said, is the basic 
staple of radio programming, 
and it should be given careful 
consideration with particular re- 
gard to "the general music 
flavor" of a given station. He 

stressed the fact that the pro- 
gram director who is trying to 
improve his station's position 
cannot achieve this aim with the 
"adolescent gimmicks and a nar- 
row- minded absorption with yes- 
terday's simplistic solutions." 

Samuels said he doubts wheth- 
er these devices were all that 
good years ago, but at that time 
they were at least new "and so 
many stations were so bad." To- 
day, the competitive grind has 
honed radio to a keener edge 
and there are more competitive 
factors on stage and in the wings. 
The program director today must 
contend with the demand on his 
listeners' time from FM, UHF, 
tape cartridges, cablevision, home 
videotape, "and God only knows 
what else" is coming. 

He warned program directors 
that the way to counter these 
competitive forces is not by do- 
ing the same things that have 
been done before. 

"You will have to get out of 
the box, innovate, create new 
program interests, saleable pro- 
gramming, meaningful news and 
real community service," the 
AVCO Broadcasting executive 
said. 

All stations, Samuels said in 
the question session, need a for- 
mat, but that format has to be 
adopted to the needs of the day 
and the specific market. He then 
recalled that at the dawn of Top 
40 a whole body of law was de- 
veloped wherein, among many 
things, one dared not mention a 

Egmont Sonderling fields questions for Perry Samuels, center, and 
Perry Bascom, right. 

your sales manager he will take 
over the functions of the pro- 
gramming director. It is up to 
programming to create the pro- 
grams, and for sales to sell 
them." 

Bascom stressed the need for 
greater professionalism among 
air personalities. "This begins 
with them thinking of themselves 
as air personalities" and not as 
mere jocks. 

He also said program direc- 
tors must get out of their own 

marketplace and listen to radio 
in other areas. This, he said, is 
one of the most important ways 
to keep a program director from 
going stale. He must get out of 
his own market and listen to the 
way other program directors arc 
solving their problems. The re- 
sult of listening to radio has a 

refreshing effect on the program 
director and his thinking and 
gets the program director to 
break out of the bonds of his 
own thought habits. 

of Day, Market 
record but referred to it as a 
"tune," and that the air personal- 
ity never was to reveal to his 
listeners that he was married. 
Tomorrow we'll laugh at today's 
"do's and don'ts" of radio, the 
some as we laugh at yesterday's. 
The most important thing one 
must remember, Samuels said, 
is that we must change with the 
times. 

How does one motivate his 
staff? Samuels answered that one 
can't "turn on people with 
money," but you can charge 
them up with enthusiasm if staff 
members feel that their station 
is aware of the problems of the 
day and that their station is in 
the forefront of fulfilling its 
community's needs. Community 
affairs, Samuels said, do not 

necessarily have to be on- the -air 
projects. 

Pat Patterson, program direc- 
tor, WKIX, Raleigh, asked, 
"What's the most important job 
of the program director ?" Sam- 
uels said that the most important 
technique of the program direc- 
tor is to listen to his own station. 
He recalled that Dick Lawrence 
had a daily routine of talking to 
his people from 9 to 11 a.m. 
each day, and then spent the 
rest of the day listening to his 
own station. "It is amazing how 
few program directors listen to 
their own stations." Samuels 
wound up the session by reiterat- 
ing, "Slavish devotion to fixed 
programming ideas will hurt the 
station," as opposed to a flexi- 
ble approach to programming. 

SESSION SEVENTEEN 

Appraising Your Station's Format - 
The Need for Constant Objectivity 

Chairman: Arthur H. Simmers, vice president and general manager, WTRY, Troy, N.Y. 
Speakers: Francis L. Boyle Jr., president, Robert E. Eastman & Co. Inc., New York; 
Norman King, president- chairman, U.S. Media -International Corp., New York. 

Creativity is nut last; Francis Boyle launches his speech in a suit of 
armor. Chairman Art Simmers is at left, speaker Norman King at right. 
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'Odds Are You'll Change 
Decline in ratings, duplication 

in station formats, new owners 
or management and change in 
program directors and /or key 
air personnel, were among the 
main reasons cited by Frank 
Boyle as the motivational forces 
behind a station's change in for- 
mat. 

The president of the Robert 
E. Eastman Co., speaking on 
"When Change Is Needed in 
Format," told his audience, "No 
matter how solid you may think 
you are in your current format, 
history confirms that the odds 
are you may have to dramatical- 
ly change in the next two to five 
years." 

Boyle said the past 1R years 
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in the business had taught him 
that there was almost nothing 
sacred about a station's program 
format, and that a number of 
giants in the business, including 
WINS and WCBS in New York 
and KFWB and KNX in Los 
Angeles had all undergone radi- 
cal changes. in the past few 
years. 

He added that in addition to 
the involuntary reasons like rat- 
ings decline, format duplication, 
and loss of key personnel which 
force a station to change its for- 
mat, there were also the volun- 
tary ones. 

Reasons Given 
"These," he said, "include a 

programming hole in your mar- 
ket, the desire to pioneer a new 
format, the need for change to a 

more economical format, and an 
increase in broadcasting power." 

Boyle said that although 
chances are that a station will 
change format at some point, it 
was very rarely that a No. I 

radio station would voluntarily 
change its programming form. 
"I think," he said, "that most 
format changes are made by sta- 
tions that have fair or poor rat- 
ings." 

Boyle urged his listeners not 
to change their format unless 
that change had been carefully 

(Continued on page 43) 
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planned. "Be sure," he said, 
that yhen you change your for- 

mat you move into one that you 
can afford to perpetuate for at 
least four years, that you can 
be proud of, comfortable in and 
offers the least chance of dupli- 
cation. 

"Your new format," he con- 
tinued, "should also give you the 
best shot at expanding your au- 
dience, and sales to maximum 
potential; as well as better fill 
your community's need in enter- 
tainment and information." 

'Have Guts' 
The Eastman Company's chief 

executive said any station mak- 
ing the decision to change its 
format should have the guts to 
hang in there for anywhere from 
two to four years until the re- 
sults take hold. 

"Do not expect overnight mir- 
acles," he warned. He added 
that a Top 40 station takes at 
least Ili months to show the re- 
sults of change; with a middle - 
of- the -road taking up to two 

years. "There is no formula for 
instant success," he said. 

In an animated question and 
answer session which followed 
his speech, Boyle disclosed that 
nothing replaces careful day -to- 
day analysis of a station's mar- 
ket, in assessing the potential of 
change to a new format. 

He made this remark in an- 
swer to a floor query on whether 
a station should seek outside help 
in its attempts to introduce a for- 
mat change. 

He warned that formats are 
by no means chiseled in granite, 
and station owners and manag- 
ers should always be alert to 
forces working to undermine the 
good thing which they think they 
may have, and be prepared to 
change formats quickly and com- 
pletely should the need arise. 

Looking into the future, Boyle 
said that the time will come 
when fully automated stations 
will become a way of life. "But 
this," he continued, "is a long 
way off, as we have not yet got 
the high standard of ingenuity 
needed tp handle this transition." 

'Media Buyer Has Role" 
Will the media buyer, the 

middleman between the advertis- 
ing agencies and the media ser- 
vices, continue to grow in im- 
portance? Norman King, presi- 
dent /chairman of the U.S. Me- 
dia International Corp., is con- 
fident that it will. 

King, who heads the oldest 
and largest media buying service 
in this country, told convention- 
eers at the Radio Programming 
Forum that the continued suc- 
cessful growth of this all -im- 
portant service is inevitable. 

He said that for too long the 
complex business of successful 
media buying has been entrusted 
into the hands of inexperienced 
and irresponsible persons, and 
that change was needed. 

Speaking on "Selling the For- 
mat to the Advertiser- Recent 
Developments in Media Selec- 
tion," the innovator of this ser- 
vice told his audience that mil- 
lions of dollars go down the 

drain each year because the typ- 
ical advertising agency employs 
a man of about 26, and pays him 
around. $180 a week to make de- 
cisions on where to spend $11/2 
million of a company's funds. 

"At the same time," he con- 
tinued, "the president of that 
same company is grappling with 
the problem of whether to spend 
another $20,000 on the expan- 
sion of his executive washroom." 

King said the media buyer 
will in no way hurt or try to 
eliminate the ad agency. "In 
fact," he assured, 'the future of 
companies such as USMI is with 
the agencies. We insist on the 
agency making the plan, we want 
their personality and their think- 
ing. We have no intention of go- 
ing directly to the client, and in 
this way the agency never loses 
control." 

In relating methods used by 
a media buying service to set 
best result for a client, King 

said his firm uses all the tools 
available to the industry. "We 
go with ratings, format, demo- 
graphics, the works," he said. 

"Expertise," he continued, "is 
the forte of the media buyer. 
Unlike the agency buyer, we 
know the markets, and we work 
more professionally in structur- 
ing our buying programs." 

In answering questions from 
his roomful of knowledge -hunt- 
ing radio program directors and 
general managers, King said he 
saw the independent media buy- 
ing service as a boon to small 
and medium -sized agencies. "Our 
existence helps them to take on 
clients they could not otherwise 
afford," he said. 

He said that a media agency 
could be structured as an exten- 
sion or replacement of an exist- 
ing service, but warned that any- 
one getting into the business 
should have a thorough knowl- 
edge of the business and how it 
operates. 

LUNCHEON SESSION 

Broadcasters Key 
To Drug Problem 

We are making a great effort 
in the field of drug education 
and turning off the young to 
drugs through radio, but our 
problem is how to make the ef- 
fort more effective, according to 
William D. Littleford, president 
of Billboard Publications, Inc. 
"Radio people can be the most 
effective communicators of 
knowledge of drug abuse," Lit - 
Ueford said. "With programming 
know -how and dedication to 
public service we, as broadcast- 
ers, can and will be the key fac- 
tor in solving society's greatest 
ill." Littleford then pledged Bill- 
board as a communications cen- 
ter, printing information on the 
workable and successful drug 
abuse organizations who create 
the messages that get through to 
the young. "The President of 

the U.S. and the parents of these 
children have both failed in this 

Littleford said that "radio has 
the creative skills that get to the 
young." He quoted several sta- 
tistics about the New York area 
that were frightening. "The av- 
erage junkie in this city must 
steal between $500 and $600 in 
merchandise per day in order to 
maintain his $60-a-day habit. 
Drug experiences are reaching a 

lower and lower age level. Forty 
percent of the youth today have 
taken a pill without knowing 
what it is." Littleford concluded 
his talk by calling for a "per- 
ceptive effort on all fronts and 
especially in radio to understand 
and recognize this most danger- 
ous threat to our nation," he said 
in introducing Dr. David Smith. 

Relating projects of the Ad Council and the U.S. government against 
drug abuse is Billboard president Bill Littleford. Littleford introduced 
Dr. David Smith, luncheon speaker. 
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Dr. David Smith spells out some of the known facts about drug abuse and relates how radio men can 
help fight the problem. 

Peer Group Pressure Is Way 
To Counter Drug Abuse Woes 
Drug patterns originate in the 

major drug centers of the coun- 
try such as San Francisco's 
Haight- Ashbury or New York, 
and then ripple out to the vari- 
ous drug subcultures across the 
nation, according to Dr. David 
E. Smith, medical director of the 
Haight -Ashbury Medical Clinic 
in San Francisco. "We can learn 
from the mistakes that 1 and 
others have made at the other 
clinics in the major drug-abuse 
centers and take this experience 
and apply it to all clinics," Smith 
said. Ninety percent of all drugs 
sold on the street are bad drugs, 
he said. 

Smith outlined the history of 
the clinic, stating that it came 
into being as a bad trip center. 
"We then went through a speed 
cycle, and now see about 30 
young heroin users a day." 

Smith has found that the most 
effective means of combatting 
drug abuse is peer group pros- 
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sure. Representatives from the 
subcultures who wind up talking 
to the drug users usually be- 
come less involved in using drugs 
themselves," said Smith. He then 
pointed to such foundations as 
the Do It Now Foundation of 
Hollywood, saying that these or- 
ganizations, run by ex-drug 
abusers who are young, can do 
the best job. "Social activism is 
the best way to curb this prob- 
lem which has reached epidemic 
proportions," Smith said. 

As to the question of who 
pushes drugs, Smith pointed to 
the legal drug companies who 
manufacture much more am- 
phetamines and barbiturates than 
prescriptions call for yearly. 
"These people are responsible 
for more pushing than the 
Mafia," said Smith. He also 
commented on the "Housewife 
syndrome." This is a vicious cir- 
cle of taking amphetamines to 
do housework and barbiturates 

or downers to go to sleep at 
night. The housewife does this 
"until her psyche breaks," Smith 
said. He also said that wherever 
a speed scene develops, a down- 
er scene soon follows. Speed 
freaks use downs to come off 
their speed trips and relax to 
sleep. 

"The federal government is in 
a had situation," said Smith. 
"They must gradually crack 
down on harder drugs. They 
know that this crackdown will 
drive the price of illegal drugs 
up, creating more violence by 
the drug abuser, more theft, so 
that he can get enough money to 
support his habit" Smith con- 
cluded his talk by asking the peo- 
ple to recognize the problem, but 
"this is not enough. Understand- 
ing is necessary before we can 
create an effective message to 
reach this portion of the popula- 
tion," concluded Smith. 

43 

www.americanradiohistory.com

www.americanradiohistory.com


Top 40 Records 
A hit record should be played on all formats, according to a con- 
sensus of the audience during the Top 40 rap session on records. 
George Michael, air personality at WFIL in Philadelphia,- and -Augie 
Blume. right, national promotion director, guided the session. 

SESSION 20 

Country Music Records 

Roy Stingley, program director of WJJD 
in Chicago.' asks the audience if "hard 
country" records is hindering the progress 
of country music today, to which William 
J. Wheatley, program director of WWOK 
In Miami, replied from the audience that 
he felt it was up to record companies to 
protect this kind of sound. 

(Below) Gene Kennedy, national country 
music promotion director for Decca Rec- 
ords, joined the audience in the country 
records session. Kennedy helped Roy 
Stingley of WJJD in Chicago moderate 
the session. From left: Kennedy; Jo 
Walker, executive secretary of the Coun- 
try Music Association; John Mazur, pro. 
gram director of WDEE in Detroit, and 
Billboard staffers Radcliffe Joe and Ian 
Dove. 

Easy Listening Records 
It's the duty of good music stations to concentrate upon holding 
the over -65 age audience, according to the opinion the audience 
in the easy listening record discussion moderated by Marty Thau, 
left, vice president of SchwaidMerenstein & Than, and Elliot (Biggie) 
Nevins, program manager of WIOD in Miami. Above, Thau and Nevins 
listen to a comment from the audience. 

Sounds of the Times 
Among the many exhibits at the Forum was generic alrchecks of the total broadcast 
day of 20 of the nation's major radio stations. Top 40 stations represented were KHJ 
in Los Angeles, WRKO in Boston, KFJZ in Fort Worth, WNAPFM in Indianapolis, and 
WMAK in Nashville. Easy Listening stations on hand were KING in Seattle, KLAC in 
Los Angeles, WCBM in Baltimore, WLW in Cincinnati, and WASH -FM in Washington. 

Good music station WITH of Baltimore was represented, as well as soul- formated 
stations such as WTLC -FM in Indianapolis, KYOK in Houston, and KJET in Beaumont, 
Tex. The-progressive rock format was represented by WGLD -FM, Chicago, while country 
music stations on hand included KBER in San Antonio, KRAK in Sacramento, WWOK 
in Miami, KTUF in Phoenix, and KIKK in Houston, 

Tom Rounds, president of Watermark Inc., was on hand A special display spelled out the Search for a New Sound 
to tell program directors and general managers about promotion organized by Billboard with the cooperation of 
"American Top 40." a new weekly special based on the the Iced Tea industry. 
Billboard Hot 100 Chart.. Watermark just launched around 
the world. Billboard will be helping place the new show 
on stations, exclusive in each market, free to the stations. 
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Mary Allen of KARM in Fresno, Calif., listens to one of 
the new Increase Records series of albums featuring a 

radio history of rock and roll -the actual deejays and 
their music, commercials and jingles from years 1956 
through 1962. Deejays represented include Robin Seymour. 
Arnie Ginsberg. Russ (Weird Beard) Knight, Hunter Han- 
cock, Joe Niagara, Jack Carney and Dick Biondi. 
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SESSION 21 

Computer & The Charts 

Billboard's Hot 100 Chart will now carry a special feature -- determined 
by computer -that will predict which songs will go up on the chart. 
Denis Hyland, director of corporate research for Billboard Publications 
Inc., makes the first public announcement of the new service at the 
Radio Programming Forum. Billboard, which operates the only audit - 

able charts in the U.S. music industry, will have symbols on the 
Hot 300 Chart indicating "Strong Upward Movement" and "Normal 
Upward Movement" of records having this type of sales action. 

SESSION TWENTY -TWO 

Billboard Awards 
For Achievement 

Chairman: Claude Hall, 'Radio -TV Editor, Billboard Magazine, New York: Speaker. Father 

Norman O'Connor, Paulist Fathers, New York. 

COMMUNITY SERVICE AWARDS 

Father Norman O'Connor, a former radio personality who now hosts the television 
show "Dial M for Music," talks on creativity. Father O'Connor received a standing 
ovation from the packed audience attending the awards ceremonies. 

Tom Campbell, air personality of RYA 
in San Francisco, receives an award for 
his labors in counteracting drug abuse 
among teens. Presenting is Father Nor- 
man O'Connor. 

KRIZ in Phoenix has done an outstand- 
ing job in- warning teens of the dangers 
of drug -abuse. Here, KRIZ program di- 
rector Pat McMahon receives a Bill- 
board Community Service Award for 
these efforts from Father O'Connor. 

George Fischer, program director of 
WSB, Atlanta, aa.epts his station's 
award on Me anti -drug campaign. 

Norma Pinnella, music director of WWRL 
in New York, accepts WWRL's award 
for its "Push a Pusher" campaign. 

Rick Sklar, program director of WABC 
in New York receives a warm thank you 
from Father O'Connor, right, for the 
station's efforts against drug abuse. 
Looking on is Claude Hall, center. 

WPOP program director Dan Clayton re- 
ceives the award his station earned in 
fighting drug abuse among teens in 
Hartford. Presenting is Father O'Connor. 

Tony Bennett, Columbia Records art- 
ist, performs on the rooftop terrace 
et the Billboard office. The occasion 
was on open house and cocktail 
remotion for people attending the 
Forum and leading recording artists. 
Bennett's performance was filmed 
and will later be shown ro a na- 
tional convention of Columbia Rec- 
ords distributors. 

Loretta and Bill Haselden, winners of the first annual Search for a New Sound 
sponsored by the Tea Council of the U.S.A., performed else at the evening 
cocktail reception on the rooftop garden. 

A large turnout watched Bennett sing, including WBAL program m noger lack Lacey, 
fourth from right. Standing of his right is Allontic Records executive Gunter Hauer, 
and betide him Ted Williams of Atlantic Records. 

John O , left, chats with the caseldons of the cocktail 
reception. 
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Worthing the Haseldens perform was Harry Jenkins, 
head of RCA Recorda From left: Billboord publisher 
Mort Nasatir, Billboard executives Herb Wood and Dan 
Ovens, and Jenkins. 
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Among the recording artists attending the reception was Freda Payne, seen 
here talking with w e of her fana Other artists attending Included Bobby 
Russell, Roger Sovine, John Denver, the Jaggere, Melanie, the Sho- NoNa, 
Vinnie Bell and Don Covoy. At right is Brian ganglia. director of artist relations 
for Capitol Records. 
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Typing for first place in the major market Top 40 category was Don Pietro of 
KRIZ in Phoenix. Father O'Connor presented all of the award.. This was the 
first annual competition. 

G orge Mchael of WFR in Philadelphia, major market Top 40 personality, receives plaque for being one of the best air 
p rsonaliti s In the nation in his category. Presenting is Father Norman O'Connor. 

AIR PERSONALITY AWARDS 
Fourteen air personalities were named by Bill- 

board magazine as the very best in the nation in 
the first annual Air Personality Competition. Tying 
for first place among major market Top 40 per- 
sonalities were Don Pietro of KRIZ, Phoenix, 
and George Michaels, WFIL, Philadelphia- In 
easy listening, major market, another tie ranked 
J. P. McCarthy of WJR in Detroit and William 
B. Williams of WNEW in New York as the lead- 
ing personalities in their class. 

Jim Wood of KGFJ in Los Angeles was selected 
the leading soul music air personality in a major 
market, while Mike Scott of WDEE in Detroit 
was named the leading major -market country 
music air personality. 

In the medium market category, winners were: 
soul music -William (Boy) Brown, KJET, Beau- 
mont, Tex.; country music -Clay Daniels, WHOO, 
Orlando, Fla.; easy listening -Don Imus, ICXOA, 
Sacramento, Calif.; Top 40 -Jack Gale, WAYS, 
Charlotte, N.C. 

Selected by a Billboard panel as the best small 
market air personalities were: Top 40-Dan 
Diamond, KOKO, Warrensburg, Mo.; country 
music-Arlin Miller, KWOW, Pomona, Calif.; 
easy listening -KPEL, Lafayette, La,; soul mu- 
sic- Arthur Takeall, KIXY -FM, San Angelo, Tex, 

These air personalities won in competition 
against several hundred others of their peers. 
Each personality was judged by market size; for 
example, no small market personality in any 
format had to compete with a major market 
personality. The personalities were judged on 
voice characteristics; presentation of themselves, 
their station, and their music; presentation of 
commercials; production; selection of music; 
blending of music; patter; and total quality of 
show, 

Entries came from all corners of the United 
States and Canada as well as England and The 
Voice of America and the Armed Forces Viet- 
nam Network- Formats ranged from Top 40 to 
progressive rock to religious music. 

Many of the 6 leading personalities were 
awarded plaques June 20 during the third annual 
Billboard Radio Programming Forum, 

A total of 50 air personalities will receive 
certificates (these are being mailed to the winners) 
as runners up. ln the large market category, 25 
air personalities were honored: Mike Larsen, 
KSON, San Diego; Alan Bishop, KPOJ, Portland, 
Ore,; Bob Raleigh Jr., WPGC, Washington; Gene 
Kievan, WNEW, New York; Bob Pearson, KITE, 
San Antonio; Ken Garland, WIP, Philadelphia. 

Jay Dunn, WPEN, Philadelphia; Lee Bayley, 
KAKC, Tulsa, Okla.; Frank Brodie, CKLW, 
Detroit; Bill Abbott, KCKN, Kansas City, Kan.; 
Johnny Canton, WDGY, Minneapolis; Bobby 
Wayne, WCBS -FM, New York; Steve Hunter, 
CLEW, Detroit; Al Wolfe, WSBA, York, Pa.; 
Dick Whittington, KGIL, San Fernando Valley, 
Los Angeles; Mike Millard, WWOK, Miami; Jack 
Bogus, KDKA, Pittsburgh; Lou Sherman, WFBM, 
Indianapolis; Charlie Greer, WIP, Philadelphia; 
Mike Murphy, KMBZ, Kansas City, Mu,; Tom 
Cross, KGFJ, Los Angeles; Bob Corse, WPEM, 
Philadelphia; Jim Edwards, CKLW, Detroit; Dale 
Dorman, WRKO, Boston; Kris Stevens, WLS, 
Chicago. 

Medium market personalities receiving certifi- 
cates included: Jack Miller, WSPR, Springfield, 
Mau.; Melvin Jones, WNOO, Chattanooga, Tenn.; 
Dave Jones, KRAV -FM, Tulsa, Okla.; Ted Fergu- 
son, WKGN, Knoxville; Long John Silver, WAYS, 
Charlotte, N.C.; Michael O'Connor, KILE, Galves- 
ton; Rich Pauley, WBT, Charlotte, N.C.; Al Dun- 
away, WHOO, Orlando, Fla.; Erie Norberg, 
KMBY, Monterey, Calif.; Scott Reynolds, WSPR, 
Springfield, Mass.; Bill Sterling, WSPR, Spring- 
field, Mass.; Ron Rohmer, WELL, New Haven. 

Small market air personalities receiving certif i- 

cates include: Buddy & Fran, KWIZ, Santa Ana, 
Calif.; Rap Adams, WDAT, Daytona Beach, Fla.; 
Steve C. Keeney, KINN, Alamagordo, N.M.; 
Chuck Wolfe, KYOU, Greeley, Colo.; Ron 
Laurence, WWBZ, Vineland, N.J.; Edward F. 
Seeger, WKSP, Kingstree, S.C.; Ben Atwell, 
KWTO, Springfield, Mo.; Don Gilbert, KUVR, 
Holdrege, Neb.; Steve Peirce, KOKO, Warrens. 
burg, Mo.; Mike (Mike Brady) Rhoads, KTRN, 
Wichita Falls, Tex.; Keath Heyn, KMCO, Conroe, 
Tex.; Chuck (Jack Sunday) Rogers, KID, Idaho 
Falls, Idaho; Clifford C. (Hal Martin) Carey Jr., 
WSJM, St. Joseph, Mich. 

Receiving special mention were Joe Cooper, 
KCMO, Conroe, Tex., for a talk show, and Paul 
A. Bottom of the AFVN in Saigon and Steve 
Menke of BBC's Radio One in London. 

Receiving honorable mention, again rated by 
market size, were: Large market: Steve O'Shea, 
WCBS -FM, New York; Sandy Becker, WNEW, 
New York; Bill Drake, WEMP, Milwaukee; Jesse 
Crawford & Dan Carlisle, WKNR -FM, Detroit; 
Mavis Logan, WYDD -FM, Pittsburgh; Jeff Starr, 
then w/ KTLK, Denver; Bob Lockwood, WJRZ, 
Hackensack, N.J.; George Boyce, WOKO, Albany, 
N.Y.; Richard Reese, KRNO, San Bernardino, 
Calif.; Mike (Scudder) Murray, KEGL, San Jose, 
Calif.; Lou Gutenberger, KMOR, Salt Lake City; 
George Means, WWOK, Miami; Duke Roberts, 
CKLW, Detroit; Tom Moran, WIP, Philadelphia; 
Lou "King" Kirby, WIRY, Cleveland; Neil Parks, 
WGNU -FM, Granite City, Ill.; Jay (Bobby Dark) 
Capte, KBOX, Dallas; Roland Bynum, KGFJ, Los 
Angeles. 

Medium market: Edd Robinson, WAME, Char- 
lotte, N.C.; Steve D. Gibbons, KRNT, Des Moines; 
Mike Nelson, WHOO, Orlando, Fla.; Del Hull, 
KRNT, Des Moines; Johnny "K" Koval, WENO, 
Nashville; Ray Peale, WHOO, Orlando, Fla.; Pat 
Patterson, WKIX, Raleigh, N.C.; Les Alexander, 
WAYS, Charlotte, N.C.; Mike Murphy, KAYC, 
Beaumont, Tex.; Paul Johnson, WSPR, ring - 
field, Mass.; Paul Monson & Bill Sterling, WSPR, 
Springfield, Mass. 

Small market; Dick Bailey, KNCR, Eureka, 
Calif.; Clyde (Luling Thumper) Butter, KCTI, 
Luling, Tex.; Jerry Pippin, KBIX, Muskogee, 
Okla.; Chubby Howard, KAYE, Puyallup, Wash.; 
Doug Mooney, KTTR, Rolla, Mo.; Mitch (Dave 
Kellie) Braswell, WJNC, Jacksonville, N.C.; Buddy 
Moore, WEED, Rocky Mount, N.C.; Marion 
Woods, KOKO, Warrensburg, Mo.; Garton Stubbs, 
WHIE, Griffin, Ga.; Les Sweckard, KWTO, 
Springfield, Mo.; Dan Gordon, KWTO, Spring- 
field, Mo.; Peter Jerome, WLTH, Gary, Ind.; 
Don Elliot, WOOD, Grand Rapids, Mich.; John 
Domanick, WPAR, Parkersburg, W.Va.; Kent 
Petty, KWCO, Chickasha, Okla.; Bill Blough, 
WGSB, St. Charles, Ill.; Bill Peterson, KBLR, 
Bolivar, Mo.; Dennis (Jefferson Stone) Baker, 
KDES, Palm Springs, Calif.; Larry Dickenson, 
KPEL, Lafayette, La.; Ron Morgan, KCEY, Tur- 
lock, Calif.; Leonard Reynolds, WKSP, Kingstree, 
S.C.; Alex Osina, WFMN -FM, Newburgh, N.Y.; 
Mike Dissen, KTGR, Columbia, Mo.; Kenneth 
(Ken Roberts) Kucinski, WMBN, Petoskey, Mich. 

Fred Lynn, KWTO, Springfield, Mo.; Lee 
Vogel, WNBH, New Bedford, Mass.; Vern Weiss, 
WKAK -FM, Kankakee, Ill.; Bill (Brother Bill) 
Heizer, WKOX, Framingham, Mau.; Daryl (Dave 
Allen) Sauve, KBRC, Mt. Vernon, Wash.; Pat 
Arthur, WOSH, Oshkosh, Wis.; Steve Chin. 
WINH, Georgetown, S.C.; Pete Sabella, WNNJ, 
Newton, N.J.; Skip Essex, WCIT, Lima, Ohio; 
Lloyd A. Walters, KWUN, Concord, Calif.; 
Kenneth (Clark Kent) Paul, KLOG, Kelso, Wash.; 
J. Bradford Broussard, KPEL, Lafayette, La. 

Also winning honorable mention in a special 
category were: George Pettingell, KEAR -FM, San Accepting his plaque os best medium 
Francisco, and Phil Irwin, Voice of America, market country music personality i 

Washington. 
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Daniels of W000 in Orlando. Flo. 

lint Wood of KGJF in Los Angele. was honored os the major market soul musk 
personality. 

Mike Scott of WDEE in Detroit won the award for malor market country musc 
personality. 

Jack Gale receives his award as the lending medium merket Top 40 personality. 
He was fonnedy with WAYS, Charlotte. 

Dave Klemm of Bloir Radio accepts on award for Don Imes. Imes wos named the 
best medium market easy listening air personality. He does the morning show on 
K50A, Sacramental whkh is rapped by Blair. 

Don Diamond, noosed 
t 

ed bes small mar- 
ket Top personality, accepts his 
*ward. 
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Radio -TV programming 

Campus News 
By BOB GLASSENBERG 

Pace Award 
The Rolling Stones, you remember them for such notable tunes 

as "Street Fighting Man;" and "Symphony for the Devil," have been 
offered the Peace Award, from the city of Palermo, Italy, "for con- 
tribution of better understanding for the young throughout the world 
through (heir music," or so the Bulletin No. 26. from the Interna- 
tional Federation of Festival Organizations, reads. The Federation 
is based in Yugoslavia. I am really glad that the Stones have helped 
us understand, it does not say what, only better understanding. Hope 
they turn out more understanding songs so we, the youth of the 
world, will know what is going on. Who listens to the words anyway? 

Time In the Studio 
Logan College, Illinois, offers time in the commercial radio 

station studios if one takes the broadcasting courses offered at the 
school. It is a type internship or on the job training program. The 
student broadcaster goes to one of the area stations such as WCIL 
AM &FM or WJPE and works with the staff of the station. Once 
a week all the students meet in a classroom to discuss (heir particular 
jobs. Tests are also given at this time. Tests? Anyway, it seems like 
a really good idea, after all. of the talk about college radio courses 
teaching theory instead of practice. 

Help! 
John Fallows, who has the dubious distinction of being called' 

commissioner of communications at the University of Manitoba, 
Winnipeg 19, Canada, would like to find as many sources of pre- 
recorded programming for his station -he left out the call letters - 
as possible. He also wants underground'or youth oriented -he puts 
both in quotes -news services. You have the address and I suggest 
that you be nice to him. Never know when you may be living in 
that fine country. 

More Help 
Al Strong is trying to get a radio station started at Whittier 

College. He says that he is long on programming ideas and short on 
mechanics. He needs technical assistance. Primarily he is looking 
for facts on costs, equipment. frequencies; laws, the building of a 
record library and the rest. Itanyone wishes to offer assistance, write 
to Al Strong, 1932 Park Skyline, Santa Ana, Calif. 92705. He also 
wants to subscribe to publications dealing with college broadcasting. 

Now Me 
I need a list of record stores dealing with college students in the 

major cities across the nation. I am trying to get a chart that will 
be useful to us. It will start in September. Anyone wishing to help 
can send me two record stores, names, addresses and phone numbers 
to 165 West 46, New York 10036. Thank you. 

College Programming Aids 
For all of you crazy Jazz freaks out there, and for all of you 

crazy rock freaks out there, how about a show dedicated to musi- 
cians who have died like Johnny Hodges, sax man for Duke Elling- 
ton's orchestra, or Coltrane, or Buddy Holly (that's old stuff). Well, 
you get the idea. Or how about a few minutes dedicated to Phil Spec- 
tor, the old Rick Nelson, B. Dylan, Chicago Blues, Bessie Smith, 
who transcends classification- Maybe you could tune your audience 
into new old sounds. It would be a "true diversjon, a mind excur- 
sion;' to paraphrase a well -known air personality, who also pule out 
some mean talk records. While we are on the subject, how about the 
Rev. Jesse Jackson, and The Last Poets. They do it, you know. 

WHCB, Lehman College, Bronx, New York, Janis Schaaf re- 
porting: "Self Portrait," Bob Dylan (entire LP), Columbia; "The 
Everly Brothers Original Greatest Hits," Everly Brothers, Barnaby; 
"Gasoline Alley," (LP, "My Way of Giving," best track), Rod Stuart, 
.Mercury; "Alone Together," Dave Mason, Blue Thumb; "Have You 
Seen the Saucers," Jefferson Airplane, RCA; "Teach Your Children," 
Crosby, Stills Nash & Young, Atlantic; "Band of Gold," Freda 
Payne, Invictas. . . WNEU, Northwestern University, Boston, 
Mass., Donna Harper reporting: "Hot Tuna;" Lonna, Jack and 
Friends, RCA: "Frantic," Frantic, Lizard; "Big Yellow Taxi," Joni 
Mitchell, Reprise; 'Tighter, Tighter," "Alive and Kickin , Roulette; 
versity of Hartford, West Hartford, Conn., Charles Horowitz re- 
"I Looked Up;" Incredible String Band, Elektra.... WWUH, Uni- 
versity of Hartford, West Hartford, Conn., Charles Horowitz re- 
porting: "John Barleycorn Must Die" (LP), Traffic, LIA; "Albion 
Doo-Wah;" Cat Mother, Polydor; "Have You Seen the Saucers," 
Jefferson Airplane, RCA; "Accept," Chicken Shack, Blue Horizon. 

WPNP, Brian Love reporting: "Big Yellow Taxi," Irene Sheer, 
Bell; "Make It With You." Bread, Elektm; "See You Later" (cut 
from Fresh out of Borstal!), Fresh, RCA.... WCHP, Central Michi- 
gan University, Ken Benson reporting: "Red Eye Express." John 
Sebastian, Reprise (MGM); "Roll Away the Stone," Leon Russell, 
Shelter; "Theme From M- A -S-H." the Mash, Columbia.... WCSB, 
Columbia School of Broadcasting, Boston. Mass., Ted Hayward 
reporting; "Silver Bird," Mark Lindsay, Columbia; "Maybe I'm 
Amazed,' Paul McCartney, Apple; "A Song of Joy," Miguel Rios, 
A &M; "Magic Carpet Ride;" Steppenwolf, "Dunhill /ABC. , 

WBCR, Beloit College, Beloit, Wis., Tom Keenan, reporting. "Self 
Portrait," Bob Dylan, Columbia; "Alone Tobether," Dave Mason, 
Blue Thumb; "Ten Years Together," Peter Paul & Mary, Warner 
Bros.; "Theme Song From M- A -S-H," Al De Lory, Capitol... . 

WNIU, Northern Illinois University, De Kalb, Curt Stalheim, re- 
porting: "Superman," Ides of March, WB: "I'll Be Right Here," 
Tyrone Davis, Dakar; "My Marie," Engetbert Humperdink, Parrot; 
"Green Manalishi," Fleetwood Mac," Reprise.. WFTD, Alternate 
University, Woodstock Nation, Jimmy Zilber reporting: "Ohio," 
Crosby Stills Nash and Young." Atlantic; 'The Last Poets," the 
Last Poets, Dunhill; Red Clay. Freddie Hubbard, CTI. 
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Programming Aids 
Programming guideslines from key, pacesetting radio stations, includ- 
ing Best Picks, Best Leftlield Picks, Biggest Happenings, and Biggest 
Leftlield Happenings. 

KAYE, Puyallup, Wash, person- 
ality Chubby Howard reporting; 
BP: "Stand Up Fool," Shorty 
Bacon, Charts RH: "Fingerprints," 
Freddie .Hart. .Capitol: BLP CUT: 
"I Live for You," (Love Is A 
Sometimes Thing) Bill Anderson, 
Doces.... WKMF. Flint, Mich., 
progrma /music director & person- 
ality Jim Harper reporting BP: 
"Leaving on a Jet Plane," The 
Kendal's. Stop: BH: "I Never 
Picked Cotton;' Roy Clark, Dot; 
BLP: 'Arlene Harden Sings Roy 
Orbison) Arlene Harden, Colum- 
bia. 

HOT 100 

WOR /FM, New York. musi 
director Meridee Herman report 
ing: BP: "I Just Cant Help Be 

lieving;' B. J. Thomas, Scepter; 
BH: "Baby Hold On." Bread, Elek 

tra: BLP CUT: "Wigwam;' (Set 

Portrait) Bob Dylan, Columbia. 
. . . KLOG, Longview, Wash. 
personality Lee Michaels report 
ing: BP: "Heighly Ho Princess," 
Neon Philharmonic. Warner Bros.. 

RH: "Come to Me," Tummy James 
& the Shondells, Roulette. . . 

WPTS, Scranton, Pa., music direc- 
tor Rick Shannon reporting; BP: 

"That's When the World Really 
Began. Mel Wynn Trend, Mer- 
cury: BH: "Tell It All Brother," 
Kenny Rogers & The First Edition. 
Reprise. .. . . WDCR, Hanover. 
N.H., program director Mark DIM 
len Stitham reporting, BP: 'Tell 
It All Brother," Kenny Rogers & 
the First Edition. Reprise; BH. 
"Ooh Doh Child," Five Stairsteps, 
Buddah; BLP: (Self Portrait) Bob 
Dylan- Columbia. . . . W ATS, 
Sayre, Pa. music director Lee Pot- 
ter reporting; BP: "Signed, Sealed, 
Delivered, I'm Yours." Stevie 
Wonder, Tamla; BH: "My Baby 
Loves Lovin;" White Plains, 
Doram.... WVBR, Ithaca, N.Y., 
program director George Hitler 
reporting: BP: "That Same Old 
Feeling," Fortunes. World Pacific; 
BH: "Suicide Is Painless (Song 
from M.A.S.H.)," Soundtrack, Co- 
lumbia.... WBVP, Beaver Falls, 
Pa., program director Tony Scott 
reporting: BP: 'Tell It All Broth- 
er." First Edition, Reprise; BH: 
"Signed, Sealed & Delivered," 
Stevie Wonder, Tamla; BLP CUT: 
"We Made It Happen." (We Made 
It Happen) Engelbert Humper- 
dinck, London.... WALL, Mid- 
dletown, N.Y.- program director 
Larry Berger reporting, BP: "Que 
Sera Sera, Mary Hopkin. Apple: 
BH: "Band of Gold," Freda Payne. 
Invictas.... WNIV -AM, DeKalb, 
ill., music director Curt Stathelm 
reporting; BP: "My Marie," Engel- 
but Humperdinck, Parrot: BH: 
"Band of Gold," Freda Payne, 
Invictas; "Gimme Dat Ding," 
(Here Comes De Kins) The Pipkins, 
Capitol. . WAIR, Winston - 
Salem, N.C., music director & per- 
sonality Mike Craft reporting, BP: 
"Too Much Foolin' Around," Best 
of the Tams, 1.2.3; BH: "Oak Ooh 
Child," 5 Stairsteps, Buddah; BLP: 
(Bless the Children) Bless The 
Children, Roulette.. . WLAM, 
Lewiston, Me.. music director & 
personality Bob Ouellette reporting; 
BP: "Paper Mache," Dionne War- 
wick. Scepter: BH: "Everything a 

Man Could Ever Want,' Glen 
Campbell, Capitol: BLP CUT: 
"I.ivin the Blues," (Self Portrait) 
Bob Dylan. Columbia. 

COUNTRY 

WUBE. Cincinnati. music dires 
for & personality Les Aeree re 
porting: BP: "One Song Away, 
Tummy Cash, Epic: BH: "Hello 
Darliv;" Conway Twitly, Duce 
.. WTCR, Ashland, Ky.-Hunting 

ton. W.Va.. program /music dires 
tor Gregg Elliott: BP: "Don't Keep 
Me Hangin On," Sonny James, 
Capitol; RH: "He Loves Me Al 
the Way," Tammy Wynette, Epi 
.. KBBQ, Burbank -L,A., musi 

director & personality Corky May 
berry reporting: BP: "The Whol 
World Comes to Me." Jack Green . 

Decca; BH: "Biloxi,' Kenny Pric 
RCA: BLP: (Johnny Cash Th 
Legend), Johnny Cash, Sun. . . . 

SOUL 

KKDA. Dallas -Ft. Worth, Tex. 
operations manager Bill Thomas 
reporting: BP: "Stay Away From 
Me," Major Lance. Currant; BH 
"The Love You Save,' Jackson 
Five, Motown; BLP CUT 
"Laurie," (California Girl) Eddie 
Floyd, Stag. 

EASY LISTENING 

WFIN, Findlay. Ohio, program 
irector Tom Shelton reporting; 

BP: "Everything a Man Could 
Need,' Glen Campbell; RH: "Th 
Word Is Love," Charlie D. & Milo 

WDEW, Westfield, Mass. 
personality Dan Reilly reporting 
BP: "I'll Paint You a Song," Mac - 
Davis, Columbia: BH: "Ovenur 
From Tommy; Assembled Multi 
lude, Atlantic; BLP CUT: "It's So 
Nice." (To Be Free). Jackie De 
Shannon, Imperial. . KITS, 
Springfield. Mo., music director 
Ray Shermer reporting; BP: "Jose's 
Piece." Mason Williams, Warner 
Bros.; BH: "Don't You Know 
(She Said Hello)," Butterscotch, 
RCA; BLP CUT: "White Silver 
Sands," (Beat Goes On) Living 
Percussion, RCA Camden. . 

WSPR, Springfield, Maas., program 
director Budd Clain reporting; BP: 
"Tell It All Brother." The First 
Edition; BH: "A Song of Joy," 
Miguel Rice. 

Vox Jox 
By CLAUDE HALL 

Radio -TV Editor 

Somebody asked a little while 
ago about Ron Riley, so he called 
lo say that on Aug. I he'll become 
group program director for Uni- 
versity City Broadcasters and will 
headquarter in Gainesville, Fla., at 
WGGG. WORD in Spartanburg, 
S.C., is also part of the operation. 
.. A note from Ted Atkins, pro- 

gram director of KFRC in San 
Francisco: "KFRC is looking bet- 
ter than ever. On Pulse (Feb. /Mar.) 
we doubled KYA in men and 
nearly doubled them in women 
Monday- Friday 6 a.m.-midnight. 
They still have the edge in teen- 
agers, but this new ARB proves 
that we are making important in- 
creases in this area. KFRC is the 
top -rated station in San Francisco, 
according to Pulse. The new ARB 
shows KFRC with the largest week- 
ly come audience in the total sur- 
vey area 128 counties). Of any San 
Francisco station we are the only 
one reaching over one million per- 
sons a week. In the five-county 
metro survey area, we reach more 
listeners each week than any other 
station except KSFO. I would like 
to believe that KSFO's strength in 
the immediate area can be attrib- 
uted to Giants baseball, which they 
broadcast. In weekly came ratings. 
KFRC is second only to KSFO. 

Please note that in this category 
we show a tremendous increase in 
teenage listeners. In the all -im- 
portant 18 -34 years old group, both 
men and women, we beat KYA 
handily. It is nice to be e winner." 
And Ted sent in ARB and Plum 
data to prove it. Congratulations. 
Ted. * * * 

Bobby Knight has been pro- 
moted to music director of WIXZ 
in Pittsburgh; he dam the noon - 
3 p.m. show and has just become 
a father -a boy named Scott Eric. 

Ran into Nick Shrode the 
other day; he's now national pro- 
motion director of Monument Rec- 
ords, Hendersonville, Tenn. If you 
need any help from Monument, 
call him at 615. 824.6565. Nick had 
previously been with lad Records. 

Larry Bremer, 216 -229 -8149, 
Cleveland, has a special two-hour 
program on the "Woodstock" 
movie. that includes music and an 
interview with film maker Mkhael 
Wadlehdn, Call him if interested. 

Barrie W. Munger reports in 
from CJOB in Winnipeg, Canada: 
"I'm doing the 7- midnight shut 
here. Howard Hicks, who left the 
show to me. has been promoted to 

(Continued on page 48) 

THESE ARE THE LADS WHO SELECT the records and run the show at 
WCOL Radio, one of the top -rated stations in Columbus, Ohio. Left to 
right: Johnny Lane, deejay and assistant production director; Ken 
Stone, music director of WCOL -FM; Bryan McIntyre, assistant program 
director, and Mike Adams, music director. The station's FM affiliate, 
formerly all- religious, recently switched to a rock format and is the 
first full -time progessive rock FM -er in Central Ohio. 
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Radio -TV programming 

RáDIO-TV MORT 

If you're a deejay searching for a radio station -or 
a radio station searching for a deejay -Billboard is 
the best buy. No other trade publication is read by 
so many air personalities and program directors. 
And all of the sharp programming -oriented general 
managers read the magazine, tool Best of all, Bill- 
board classified ads achieve better results than any 
other publication in the field. General managers re- 
port that a Radio-TV Job Mart can draw five times 
the results of the next leading radio -TV industry pub- 
lication. The cost is $15-in advance -for two times. 
Box numbers will be used, if you wish. Send money 
and advertising copy to: 

Radio-TV Job Mart 
Billboard 

165 W. 96th St. 
New York, N.Y. 10036 

POSITIONS OPEN 
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Vox Jox 
Continued from page 47 

promotion manager. He used to 
work on Radio Caroline off the 
coast of Britian. The production 
manager is a great guy by the 
name of John Cochrane." Keep me 
posted on the scene up there, will 
you Barrie? ... Larry McCormick 
has been promoted to program 
manager of KGFJ in Las Angeles; 
Roland Bynum continues as assist- 
ant program manager. 

* * * 
Dick Behrle, while stationed at 

Fort Hood, Texas, is doing week- 
end stints at WRAP in Fort Worth; 
wants to know if Don lines of 
KXOA in Sacramento has bought 
Gualt yet. .:Sam Cody has 
taken over the afternoon drive slot 
at KOKE in Austin. Tex., a coun- 
try station; he replaces Pad Haz- 
ri0oo who went over to KTBC in 
Austin. KOKE lineup now goer: 
Bill Richardson, Arleigh Doff, pro- 
gram director Jerry Green, Cody; 
Joel Mick recently from KGFF is 
Shawnee, Okla; and all -night man 
BBI Wright. 

* * * 
Music director Lance Wheeler of 

WCKL, 385 Main St., Catskill, 
(Continued on page 50) 

Letters To 

The Editor 
Thinking Big 
Dear Editor, 

I was shocked to read in your 
June 27 issue about the rape of 
a generation being conducted on 
some stations in this country. 
When stations such as WFAA m 
Dallas, and WNHC in New 
Haven, take it upon themselves 
to remove a song like "Ohio" 
from their playlists because it 
has a message which might cause 
some people to think, that is 
when I scream bloody murder. 
What was truly horrifying was 
the general agreement among 
those program directors men- 
tioned in the article that they 
were "not out to save the world," 
but rather, just to entertain it. 
And, I might add, make as much 
money as possible while doing it 
So when WFAA is threatened 
with a boycott of its advertisers 
unless it removes what some peo- 
ple thought to be drug -glorifying 
songs, it reacts immediately. 

For those of you who haven't 
noticed, there is a war going on 
with thousands of young Ameri- 
cans getting killed. There are 
students being murdered on cam- 
puses in this country. There are 
kids dying in the ghettoes of our 
cities. There are people starving 
to death in parts of this nation. 
And what is the radio industry's 
answer to this? Entertain them 
with the blandest, least thought - 
provoking material possible. 

That isn't just sad, it's pathetic. 
For as long as this nation's air 
waves are controlled by people 
whose sole motivation is to make 
a buck, nothing will ever be 
done to save this country. 

A. James Cameron 
Program director 
WLVR AM and FM 
Lehigh University 
Bethlehem, Pa. 
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Selling Sounds 
What's happening among the major music houses. lists should 

be sent to Debbie Kenzik, Billboard, 165 W. 46th St., New York, 
N.Y. 10036. 

Week of June 29 -July 3 

By DAVID B. PERRY 

Studio singer Jim Campbell, who spends most of his time doing 
commercials, has a new record out on the Laurie label called "The 
Lights of Tuscon." The charts were handled by John Abbott of 
"Abraham, Martin & John" fame.. , . Edd Kalehoff, known profes- 
sionally as Edward at the Moog, is holding open -house seminars on 
the uses of the Moog at 45 West 45th Street in New York each 
Monday at 5 PM.... Composer Bobby Russell has just scored his 
first movie, "The Grasshopper." ... Joe Brooks and his firm, Mu- 
sical Sciences, picked up a Clio for their Pepsi Cola theme this year. 
The agency is B.B.D. &O. and the Music Director is Marc Fredericks, 
. .. Pepsi also picked up Clio's for best vocal arrangement and best 
national campaign. Other Clio's went to Remington Shavers, Pan 
American Airlines, Esso and American Express for their radio 
commercials. 

Alice Playten, who is Alka Seltzer's "dumpling girl" got a big 
write up in the Sunday New York Times (28) and has landed the 
female lead part in "The Last Sweet Days of Isaac," an off -Broad- 
way play. 

Neil Cepos, one of Manhattan's best engineers, has joined the 
Mediasound Studios as their 16 track recording engineer. He had 
been with Bell Sound and Mercury Studios previously. Fred Christie, 
dean of New York engineers, is at Mediasound also. . General 
Motors will spend in excess of $30 million in radio advertising this 
year. Coke and Pepsi will spend about $10 million. 

By DEBBIE KENZIK 

Currently cutting at the Hit Factory are Smokey Mimms for 
Forgiveness, The Elephant's Memory for Metromedia, Steve Karliski 
for Bell, produced by Barry Mann; The Farquahr for Electra, pro- 
duced by Jerry Ragavoy; Omnibus for the Music Asylum, Raw Meat 
for Capitol, Birdsong and McClure, produced by Wes Farrell; Raul 
Danks for Colossus and Garnet Mimms for MGM. 

Current activity at the New York Record Plant includes The 
Rascals working on their Atlantic LP, B.B. King working on his ABC 
LP, The Band putting their next Capitol LP together, and Charisma, 

(Continued on page 51) 

Yesteryear's Hits 
Change.of -puce programming from year librarian's shelves, featuring the disk. 
that were the honest in the land S year. ago and 10 year. ago this week. 
Here's law they ranked h, Billboard's shorn at that time. 

POP SINGLES -10 Years Ago 
July 11, 1960 

1. Alley. Dap- Hollyeood Argyles (Lute) 
Z. I'm Sorry-grenda Lee (Dec.) 
3. Everybody's Somebody. Fool - 

Connie Francis (MGM) 
4. Because They're Young - 

D uane Eddy (lamie) 
5. Mule Skinner Blues-- Fendermen 

(Soma) 
6. Only the Lonely -Roy Bibine 

(Monument) 
7. That's All 

(Deuce) 
8. My Home Town -Paul Anka 

(ABC -Paramount) 
9. A Rocking Good Way - 

D iana Washington 8 Brook Benton 
(Mercury) 

10. When Will I Be Loved - 
Everly Brothers (Cadence) 

SOUL SINGLES -5 Yearn Ago 
July 10, 1965 

1. I Can't Help Myself -Four Tops 
(Motown) 

2. Tonight's the Night- 
Solomon Burke (Atlantic) 

3. Yes I'm Ready -Barbara Mason 
(Arctic) 

4. Who's Cheating Who -little Milton 
(Checker) 

s. Oa Wee Baby, I Love You- 
Fred Hughes (Yoe lay) 

6. Sitting in the Park -Billy Stewart 
(Chess) 

7. I Can't Work No Longer - 
Billy Butler (Okeh) 

POP SINGLES -5 Years Ago 
July 10, 1965 

1. (I Can't Get No) Satisfaction- 
Rolling Stones (London) 

2. I Can't Help Myself -Four Taps 
(Motown) 

3. Mr. Tambourine Man -Byrd. 
(Capitol) 

4. Wonderful World-Herman's Hermits 
(MGM) 

5. Wooly Bully -Sam the Sham k the 
Pharaohs (MGM) 

6. Yes, l'm Ready -Barbara Mason 
(Aram) 

7. Seventh San -Johnny Rivers 
(Imperial) 

a Cara, Mia -lay k the Americans 
(united Artists) 

9. You Tam Me On -Ian Whitcomb 
(Tower) 

10. What the World Needs Noe Is Love 
-Jackie DeShannon (Imperial) 

COUNTRY SINGLES - 
5 Years Ago 

July 10, 1965 

1. Before You Go -Buck Owens 
(Capitol) 

2. Engine, Engine #9-Roger Miller 
(Smash) 

3. The Other Woman -Ray Price 
(Columbia) 

4. What's He Doing in My World - 
Eddy Arnold (RCA Victor) 

5. The Bridge Washed Out - 
Warner Mack (Dew) 

6. Ribbon of Darkness -Marry Robbins 
(Columbia) 

7. The First Thing Every Morning 

(Sod Dean 
the Las 

Thing Every 
Nighty- 

t. Pre Been Loving You Too Long- 8. Blue Kentucky Girl- Loretta Lynn 
Otis Redding (Volt) (Dew) 

9. Yes, Mr. Peters - 
Roy Drusky k Priscilla Mitchell 
(Mercury) 

10. Hold On Baby -Sam Hawkins 10. I'll Keep Holding On -Sonny lames 
(Blue Cat) (Capitol) 

JULY 11, 1970, BILLBOARD 

9. Watermelon Man -Gloria Lynne 
(Fontana) 
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"A pilot's ready when 
I'll let my family go up 
with him:' 

Captain Chuck Shafer polishes pilots. 
He teaches them things they didn't even 

know they didn't know. 
When a man graduates from our pilot 

training center in Fort Worth, we turn him 
over to men like Captain Shafer. 

He's the one who decides when they're 
ready. 

Ready to fly for American. 
The Captain looks at his job this way: 

"By the time they get to me, these guys 
are pretty good pilots, but I've been in 
this business at least 20 years longer 
than any of them. 
For instance, they know how to land a 
plane; I teach them how to bring it in 
like a big swan. 
It's for the extra comfort of the passen- 
gers. And that's the bottom line in our 
business. 
Give that passenger as smooth a ride 
as possible" 

We don't know anybody who can do 
Captain Shafer's job better than he can. 
That's why he has it. 

It's the American Way. 

Fly the American Way. 
American Airlines 
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Soul 

Soul Sauce 
BEST NEW RECORD 

OF THE WEEK: 

"GET UP" 
JAMES BROWN 

(King) 

By ED OCHS 

SOUL SLICES: As predicted in SOUL SAUCE's New Year's 
forecast, Sam & Dave have split with the forming of Sam Moores 
new package, "Sam's Soul Together 1970 Review," which debuted 
at the Cheetah last week. Featured with Moore are Brenda Jo Harris 
and a I6 -piece orchestra.... Jazzman Charles Lloyd has signed with 
Kapp. His first album for the label, "Concept" is ready.... Tan- 
gerine is due with Ray Charles' "love Country Style' LP.... After 
canceling four scheduled concerts in Chicago. Sly & the Family 
Stone will throw a free show this summer to make up for the dis- 
appointments.....New Moms Mobley single. "There's a'Baby,' on 

Mercury. . . Freda Payne's "Band of Gold" most be this year's 
sleepiest sleeper hit. 11 weeks later it's in the top mn. Either 
Holland, Dozier & Holland have the secret to chart longevity or 
they've got the real progressive soul sound in town.... Steve Wonder's 
latest, "Signed, Sealed & Delivered," is just that-a hit all the way, 

. Arhoolie, the Berkeley blues label, has new LP's from Earl 
Hooker and pianist Alex Moore.... Breakout of the Week; the 
Starsteps' "0-o -h Child," on Buddah. Big comeback for the group, 
who should benefit from their similarities with the Jackson Five.... 
Lou Rawls' version of Sam Cooke's "Bring It On Home" sounds 
like a top ten disk. Rick Hall produced it.... Esther Phillips' "Set 
Me Free "; Jr, Walker's "Do You See My Love "; Isley Bros.: "Girls 
Will Be Girls" should keep soul simmering in the summertime.... 
New Mavis Stapler "I have Learned to Do Without You," on Volt. 

. Isaac Hayes will go deeper into hard rock, then try folk. His 
"Isaac Hayes Movement" is his second gold disk in a row.... Junior 
Parker might register a surprise with "Outside Man," his first for 
Capitol.... New Village Soul Choir: "Love Every Day, Love Every 
Night," on Abbott. . Dells hitting again with "Long Lonely 
Nights." ... Jimmie Haskell arranged the strings for B.B. King's 
milestone, "Hummingbird," on ABC. The disk is backed by Leon 
Rnsselll and Merry ( "Gimme Shelter") Clayton.. . Chi -Liles are 
makin' smoke on Brunswick with "I Like Your Lovin'," to go along 
with the Lost Generation's top ten disk, "The Sly, Slick & the 
Wicked," Freddie Hughes should join the list with "I Understand." 

New Four Tops, "Cool Water." . . Don't overlook regional 
hits like Oscar Toney's "Down On My Knees," Margie Joseph's 
"What's Wrong Baby," and the Brothers & Sisters' "Dear Ike" on 
Uni. Others: Jimmy Reed's "Hard Walking Hannah," on Canyon; 
Major Lance's "Stay From Me," and Brenda S1arr's "Soldier Boy" 
on Polydor... - Some of Atlantic's top soul stars will record nom 
bers from "The Me Nobody Knows," rock musical on the Atlantic 
label.... Finals of the 1970 Miss Black America Beauty Pageant 
will he presented at Madison Square Garden's Felt Forum Aug. 28. 
The Impressions and Steve Wonder will entertain.... Wally Reiter 
of Canyon Records reads SOUL SAUCE. Do You? 

ISAAC HAYES, center, the king of psychedelic-soul, picks up his 
second straight gob disk for his "Isaac Hayes Movement" album. Jim 
Stewart, right, president of Stan Records, and Al Bell, executive vice. 
president, present the award. Hayes' first goalie, for "Hot Buttered 
Soul,' is heading for a platinum record. 
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Blllboerd SPECIAL SURVEY For Week Ending 7/11/70 

BEST SELLING 

Soul Singles 
* STAR PeMrmer-stngle's registering 9,10.11 e,eaealen.te upward e oe. rs this week. 

THIS Lest Welke a 
Wee% Oak TISI. Artist. Label, Ne. a Pub. ChM 

1 1 
Jackson 
acYA5, AVE 

106 (lub 
6 

ete, BMBMI) 

2 2 BALI. OF CONFUSION (That's What 
the World Is Today) 7 
tempter ions, Gordy 7099 (Jobele, BMI) 

3 4 STEAL AWAY 6 
Johnny Saylor. 51,, 0068 (Fame, BMI) 

4 3 SPIRIT IN THE DARK /THE THRILL 

'voila 
IS Na 7 

Franklin, Atlantic 2731 (Pundit, BMI/ 
Feist, ASCAP) 

5 5 CHECK OUT YOUR MIND 9 

Q 
Imoressipns, Orlon) 1951 (Comae, EMI) 

10 MAYBE 5 
Three Degrees, Roulrlle 707g ¡Nom, BMI) 

7 7 IT'S ALL IN THE GAME ' 11 
Four Top,. Motown 1164 (Remick, ASCAP) 

8 IS TRYING TO MAKE A FOOL OF ME. 5 
Dellonice Phil!), Grove 162 

¡Nickel Shoe, BMI) 

13 WHO'S GONNA TAKE THE BLAME. 

lzmla° so=(lobese, BMIIMi,eeles, 

21 SIGNED, SEALED, DELIVERED 

Stevie wo der, Tamla 54196 uabete, atoll 

11 12 WHEN WE ETS MARRIED 
BM I) 6 

12 6 AIN'T THAT LOIN' YOU (Fm More 
Reasons Than One) 9 
Daher Ingram, Kuss 2105 
(east /is, BMI) 

OUR END OF OUR ROAD 4 
Marvin Gaye, Tamia 54195 (lobate, BMH 

6 

14 14 THE SLY, SLICK & WICKED 7 
Lost Generation, Brunswick 55436 
I /olio- Brian, BMI) 

IS 15 WESTBOUND (9 .. .. 8 
Flaming Ember, KM Wax 7003 (Gold 
Forever, BM!) 

19 O -0.11 CHILD 16 

Five 
Sl5un4 

911 
Buddah 165 (DUckslun/ 

17 11 BROTHER RAPP _11 
James Brown, King 6301 (Dyne .na, BIM) 

18 9 SHE DIDN'T KNOW (She Kept on 
Talking) 9 
Dee Oee Warwick with the Dixie Flyers, 
Arco 6754 (Williams, AMU 

19 18 LOVE ON A TWO WAY STREET ... 16 
Moments, Slang 5013 

) Gambi, BMI) 

20 17 SUGAR SUGAR 14 
Wilson Pickers, Atlantic 2722 
(Kirshner, BMI) 

24 BAND OF GOLD 12 
Freda Payne. Imiolu, 9075 (Geld Fele,ar, 
DO 

25 DROP BY MY PLACE 4 
Lillie Carl Carlson, Back Beet 613 
I'LLaBET RIG DTn,BMn 

tIr 37 I'LL I 
Davis 

THERE 2 
laden, is, Dakar 61B Ilulio Brien/ 
laden, BM11 

24 22 SWEET FEELING 10 
Candi sleep, Fame 1466 (Fame, BMI) 

25 25 LOVE LAND 19 
Charles 

Band tWertner 
Watts 

Ara 
et 

7365 IWrlghe /Gernl/Tamerl°ne, BMH 

This Lot Woke on 
Wok Week Tine Anil, 14MI, Ro. a Pols. Chen 

26 26 HAND CLAPPING SONG 4 

Meters, nr I 
5M111,0der, BMI) 

27 27 ONE WAY TICKET TO NOWHERE 3 

Sol Johnson, 101, 15hí 134 
(la- Dan /Midday. BMI) 

35 GROOVY SITUATION 2 

Gene CI,ndN') 
Mercury 73083 (Cache nd,- 

29 31 YOU'VE BEEN MY INSPIRATION 5 
Main Ingredient, RCA 740340 
IMUltimood, BMI¡ 

30 32 LET THE MUSIC TAKE YOUR MIND 4 
gaol a Ise Gang, De file 529 
15110f1,ye, BMII 

38 STEAUNG IN THE NAME OF THE LORD 4 
Paul Kelly, Happy Net 541 (Tree, BMI) 

32 30 IF MY HEART COULD SPEAK 6 
Manhattans, Deluxe 122 ILois. BM11 

33 ZO IF LOVE RULED THE WORLD/ 
LOVER WITH A REPUTATION 7 
Bobby Bland, Duke 460 (Don, BMI /Don, Boil 

34 34 EVERYBODY SAW YOU 11 
Ruby Andrews, zodiac 1517 (Ric -Wll, 
ASCAP) 

33 I CANT BE YOU Nu Can't Be Me). 5 

Glass House, 114,1,1 9076 
(Gold Forever, BMI) 

46 THIS BITTER EARTH 2 
Satisfaetiaos, Lionel 3201 (Eden, BMI) 

47 I LIKE YOUR LOWS' 
(Do You Like Mine) .. 2 
Chi.Lites, Brunswick 55438 Ilulio.Brian, 
BM') 

43 BABY IS THERE SOMETHING ON 
YOUR MIND 3 

McKinley Travis, Pride 2 

(People /Lenoir, 8/AI) 

39 39 I WANT 70 TAKE YOU HIGHER 5 

Ike 8 Tina Turner, Liberty 56177 
¡Daly City, BMO 

40 40 RIGHT NOW RIGHT NOW 3 

Al Green, hi 2177 (le , BMI) 

41 42 SAVE THE COUNTRY 2 
Fifth Dimension, Bell 895 (Tuna Fish, BMI) - GIVE IT UP 1 

Top Shelf, loin 2304 11.6.0.F., EMI) - DEAR IKE (Remember, I'm John's 6110 1 

Sisters le Brothers, Uni 55238 
(Metro Ball /Cold Gritz. BM11 

44 - SOMETHING STRANGE IS COIN' 
ON IN MY HOUSE 1 

Ted Taylor, Ronn 44 ¡Respe41. BM11 

I CAN'T SEE MYSELF DOING 
WITHOUT YOU /JUST NOW & THEN 1 

Detroit Emeralds. Westbound 161 
(Bridgeport, BMI /Bridgeport, BMI) 

STAY AWAY FROM ME (I Love Tou 

0010' Lance) a . Cenon. 1953 ¡Canted, Bull 
1 

Love to 
Than) WHY CAN'T I 

ke 
TOUCH YOU?B_.. 1 

Ronnie Dyson, Colombia 445110 
¡Chappell, asCaP) 

48 48 THAT'S HOW MUCH YOU MEAN TO ME 3 
George Jackson, Fame 1468 (Fame, BMI) 

49 50 ARE YOU READY? 2 
Pacific Gas & Electric, Columbia 415158 
(PG a E, EAU 

50 - CAN'T SEE WHAT YOU'RE DOING 
TOME. 1 

(East/Memphis, 11 /611 
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Vox Jox 
Continued from page 48 

N.Y. 12414, needs easy listening 
records. The lineup at WCKL in- 
cludr Fred Leonard. Joe Clark, 
FYani Jolly, and Wheeler. 
Note to Don Lardy, KVIN in 
Vinita, Okla.: Those albums featur- 
ing a radio history of rock will be 
on Increase Records distributed by 
Chess Records and you're right 
about them making a good feature. 
.. WEGP in Presque Isle, Maine, 

now has a lineup that includes BBJ 
(James FHzherber0, program di- 
rector Dewey DeWitt, Mel Smith. 
and Wendy McKinney, plus week- 
end men Spider Jackson and Dave 
Melons, Both are stationed DI 

Loring AFB, 
* * * 

Chuck Lackner at Lindenwood 
College, St. Charles, Mo. 63301, 
reports that the campus station, 
KCLC-FM. is an the air this 

Cooinned fron+ page 52 

REGIONAL SALES REPRESENTATIVE 

Leading children's une. 510011lent 
opportunity. Send resume tot 

ensnares. RM.& 
NO Senora 

< e, 
A 

Glendale, 11 car. ram fru 

summer. They not only need rec- 
ords but some broadcasting equip- 
ment. If any of you professional 
stations have some old equipment 
to donate to KCLC -FM, even some 
spare parts, those students would 
really appreciate it. Helping a col- 
lege station, I point out to you, is 
a feedback maneuver because those 
students you'll be hiring next year 
will thus be better trained. 

yeyeeC.,xaP,rle Wwa[ta nd Iv ánetlorkn HH re. 
,y,næ. can rsLgl 99J. =WM li7xsin4. lru 

SITUATIONS WANTED 

INTERNATIONAL 

EXCHANGE 

UNITED STATES 

DEALERS - COLLECTORS - PARS 
American 

foeeYa 
a LP1 J5a caw rl4k<e 

slw: 7aa. a,ki Pp. x dtvAú' 

ENGLAND 

IRNDRI4WHO - BACRSRACÜS ßa4 <HOns 
on rzrt Ñ BvD84. 

laä era, w.keñéiá. MIWe, Jii 
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Soul 

JERRY BUTLER, Mercury crooner, relaxes with Bobby Scott, center, 
and Danny Meehan, right, after recording two songs for an upcoming 
Cannon Film, "Joe." Scott scored the picture and Meehan wrote the 
lyrics. 

MARY FRANCIS ADDERLY, of Opa Locks, Florida, is crowned winner 
of radio WRBD's "Miss WRBD Beauty Pageant," which won her a 
$2,000 scholarship to Florida Memorial College among other prizes. 
Celebrating Miss Adderly's good luck are, left to right: Robert Gaynore, 
FM pd.; Gary Rogers, FM announcer; Miss Adderly; Joseph Fisher, 
AM p.d.; and McKinley Williams, the station's AM music director. 

Selling Sounds 
Continued from ooze 48 

a new group, doing an LP for Roulette. In addition the independent 
film "Orange Pants" is completing work on their score at the Record 
Plant this week. The West Coast Record Plant has the Jackson Five 
in for Motown, Jimi Hendrix and Love doing LP's for Blue Thumb, 
and Crosby, Stills, Nash & Young cutting for Atlantic. 

Patrick Collins Enterprises, California (213) 666ó080 
Jimmie Haskell has just completed writing, arranging and con- 

ducting three tracks for Sunkist Growers, Inc. The music- to -eat- 

oranges-by- while- watching -television is Hdskeil's first work for Sun- 
kist but marks his return to Foot, Cone & Belding /Los Angeles, 
an agency that has used his services many times in the past. Bob May- 
berry was the agency producer, Jean Craig the copywriter. The as- 

signment was booked through Charles Stern Agency. 

Sonndview Studios 

132 Riviera Drive 
Kings Park, L. I., New York 11754 
516 -724 -9361 

June 14, 1970 -Recording Haystacks Balboa. Completing al- 
bum. Produced by Shadow Morton, engineer, George Stermer. 

June 15, 1970- Recording Sum Pear. Produced by Bob Gallo 
for Louis Lofredo Associates, Inc. Engineered by Bob Gallo and 
Bob Dorso. 

June 16, 1970- Recording Calamity Jane. Produced by Shadow 
Morton; engineer, George Stermer. 

June 17, 18, 1970 -Recording Sum Pear. Produced by Bob 
Gallo, engineered by Bob Gallo and Bob Dorso. 

June 19, 1970- Recording Chicken Soup. Produced by Don 
Dwyer; engineer, Bob Dorso. 

June 20, 21, 1970- Recording Sum Pear. Produced by Bob 
Gallo for Louis Lofredo Associates, Inc. Engineer, Bob Gallo and 
Bob Dorso. 

line 22, 1970- Recording Calamity Jane. Produced by Shadow 
Morton; engineer, George Stermer, 

June 23, 1970 -Recording Sum Pear. Produced by Bob Gallo; 
engineer, Bob Gallo and Bob Dorso. 

June 24, 1970 -Recording Calamity Jane. Produced by Shadow 
Morton; engineer, George Stermer. 

JULY 11, 1970, BILLBOARD 

Bollera SPECIAL SURVEY For Wek Endlog 7/11/70 

BEST SELLING 

SouI LP's 
* Srat Performer -Single', ,nl,tarine greaten nep.rtioae spud conne this ,reek. 

this 
Wok 

Lan 
wok 

Wale w 
tin. Mist, Label, No. & rib. Chore Week Week Title Artist, Label, Ne, 6 Pub. 

W 
Chart 

1 1 ABC 6 26 26 BAND OF GYPSIES 8 
Jackson 5. Motown MS 709 Jimi Hendrix, Buddy Miles 6 Billy Cox, 

Capitol STAG 472 

2 2 THE ISAAC HAYES MOVEMENT. .... 13 
Enterprise ENS 1010 27 24 SOUL ON TOP _. ...... ._.13 

James Brown, King KS 1100 

3 3 PSYCHEDELIC SHACK 
Temptations, Gordy GS 947 

15 
28 28 THE DEVIL MADE ME BUY 

THIS DRESS ... .. ....... 20 
4 4 RIGHT ON 6 Flip Wilson, Little David ID 1100 

Supremos, Motown MS 705 
29 27 STAND 63 

5 6 GET READY 
Au. Earth, Rene Earth RS 507 

25 SIy 6 the Family Stn, Epic RN 2666 

30 34 DELFONICS' SUPER HITS 34 
6 5 STILL WATERS RUN DEEP 

ruer Tops, Motown MS 704 
15 Pulli Groove PG 1152 

7 7 THIS GIRL'S IN LOVE WITH YOU. .72 
31 31 PORTRAIT .. .... 9 

Firth Dimension, gell 604S 
Aretha Franklin, A11eniIc SD ea. 

32 30 I WANT YOU BACK 26 
8 NOT ON THE OUTSIDE .. 7 Jackson S, Motown MS 700 

Moments, Slang 1000 
33 37 BEST OF JERRY BUTLER 3 

12 GREATEST HITS 
Fifth Dimension, Soul City SCS 33900 

Mercury 5R 61281 

31 38 BLACK TALK .... 6 

14 WHATLOVEHAS- 10INEDTOGETHER 
Smoker Robinson 6 the Miracles, 

Charles Upland, Prestige PR 7758. 

Tamis T5 301 35 35 FAREWELL 8 

18 IT'S A NEW DAY 
Diana Ross 6 The seven.S, 
Motown MS 706 

James Brown, King KS 1092 
36 36 RIGHT ON 13 

12 11 YOU AND ME 
Jerry Butler. Martyry 5R 61269 

9 Wilson Picken, Atlantic SD 8250 

37 36 STEVIE WONDER "LIVE' 14 
13 15 I'LL NEVER FALL IN LOVE AGAIN 

Warwick, Scepter SPS 581 
11 Temla TS 298 

14 16 GRITTY, GROOVY I GETTIN' IT ... 
David Pertw, Enterprise ENS 1009 

17 
3B 32 SWISS MOVEMENT 31 

Lua McCann & 
Eddie Harris, 

15 10 RINMDEUC 16 39 40 VIVA TIRADO 4 
Westbound 2000 EI Chicano, Kipp KS 3632 

20 STAIRSTEPS .. ...... .. 
46 WOODSTOCK 4 

Buddah BDS 5061 Soundtrack. Cotillion SD 3 -500 

29 GREATEST HITS i ntan Tba 
e 6 lam. Terrell, 41 41 I'M JUST A PRISONER 7 

Candi Raton. Capitol ST 4201 

21 BITCHES BREW 9 42 44 CHICKEN STRUT 3 .. 

Miles Davis, Columbia GP 26 Meters, losie JDS 4012 

25 THE LAST POETS 3 43 42 TODAY 21 
Douglas 3 Brook Benton, Cotillion SD 9018 

20 19 GLADYS KNIGHT 6 THE PIPS' - TURN BACK THE HANDS OF TIME 1 

GREATEST HITS 15 Tyrone Davis, Dakar SP 9027 
Soul SS 723 45 39 MY MANI WILD MAN! 24 

21 13 COME TOGETHER ... ...... 9 
Wild Man Sieve, Raw 7000 

Ike 6 Tina Tumn 6 the Ikitte,, 
Liberty LST 7637 W 49 NOT BUTTERED SOUL 53 

Iseoc Neyes, Enterprise ENS lnul 
22 22 JR. WALKER & THE ALL STARS LIVE.. 8 

Soul 55 MS 47 47 MY RIND OF 022 5 

23 9 REAL FRIENDS ....... ....15 
Friends f Distinction, RCA Victor 

48 48 

Ray Charles, 'tangerine 1RC5 1512 

RED CLAY 2 
LOP 4315 Freddy Hubbard. CO Cil 6081 

24 23 MaLEMORE AVENUE 11 49 43 MOVE YOUR HAND 11 
Booker T. 6 the MO's, Max STS 2027 Lonnie Smith, Blue Note BST 8626 

25 17 COUNTRY PREACHER 17 50 50 EXPRESS YOURSELF 2 
Cannonball Adders,. Quintet, 
Capitol MAO 404 

Watts 103rd Street Rhythm Band, Warner 
Bros. WS 186e 

JOHNNY OTIS, left, rah pioneer 
enjoying a comeback on Epic, 
accepts an award for distin- 
guished achievement from Cali- 
fornia State Senator Dymally, 
representing the State Legisla- 
ture. Otis received the award at 
his recent opening at Los 
Angeles' Ash Grove. Both Otis 
and his son, Shuggie, a blues 
guitarist, has LP's on Epic. 

BEST SELLING FIRST ALBUM 

First album by Marcel Marnao, "The Best of Marcel Marceau." conceived and 

produced by Michael Viner. available through 9000 Sunset Boulevard, Suite 411, 

Los Angeles. Calif. 90069. Telephone: (213) 2312313. 
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REGULAR CLASSIFIED AD: 35c a word. Minimum: $7. First CLOSING DATE: 5 p.m. Mon, 12 days prior o date of 
line set all ups, i sae. 

day 

DISPLAY CLASSIFIED AD: 1 inch, $25. Each additional inch BOX NUMBER: 50c service charge per insertion, payable in 
ad, $18. advance; also allow 10 additional words (at 35c per 

Box rule around all ads. word) for box number and address. 

CASH WITH ORDER. Classified Ado. Dept., Billboard, 165 W. 46th SI., N.Y., N.Y. 10036. (2121 757 -2500. 

PROMOTIONAL SERVICES 

NATIONAL 
P NMOT" 

morndlsoneoY 
x:rrq1y 

e. IpV Raoad , N.v.C. 
C1',2159. 

mo aP 
ün 

NATIONAL RECORD PROMOTION 

(You Record It- We'll Plug It) 
Distribution Arranged 
Major Record Lobel Contacts 
Dee Jay Coverage 
Magasine and Newspaper 
hblidy 
Booking Agent Contacts 
Public Relations Servie. 
Record Pressing 
Movie Promotion 
Mostar. Lamed 

Send all records for review ta: 

BRITE STAR PROMOTIONS 
728 16th Ave. 5. 

Nashville, Tenn. 37203 
Coll: Nashville: (615) 2144064 

ün 

SCHOOLS & INSTRUCTIONS 

vFel 

PHONE THRONaUGppR TAPE RE. 

bun4aJSnttre. ÑLweukee. St Is 
úasMn[4n 

or IusDANnfeelea. Om nine. 

nUt 
ooBnno,é, 

soMaon BroaÉéút E.Uittnewe 

Ll°eaay cs11C. OeJDp3eg,Duncan. 
ManhattW 

R.&L73 FAMOVB 
for 

'In 

nro^ef 1:4"1'4.3111S7.; 
gsorWoaeÑe 

neF.C.COeermwi(o EEL 
alae. 

pass ToYW tbó 33g3. Sob 
pl 4 Pue4eerine Jnrerporeoù 6ehnoL, 
r100 MYn 6L, ó,raso4. Flodda 33577. 

22Ji109, 
eerÌdueurg 

ndor 
sw1 L :.ei 

sit46 comr,eo s., moose.. e. emir. OS. 
C 

. 

w 

FOR SALE 

BILLBOARD RARE BACK ISSUES COL. 
lemon 910.1950, some 1930h for we. 

W. Ostfeld, 
NM' N. Janson. China. 

Mai 

FOR i A ÉVENDING, 
ROUTE 

Mr 
Street. an Helper. Utah 84536. 

all ßErOSS 

LINCE SCOW:9 ú0.a- 304k1) EMPTY 
an Nab Reels d í New 

C 
ed, miens of 5 53.50 per reel m money 

order cheek. Minknom order 10 rel, 
roe.t. drp ú'e.of tntt li 

1N LOW.. R. D. 02. Aambwn, Pa. 10100. 

FRIEND'S 
HAS DONE IT AGAIN 

CRAZY NEW 45 RPM RECORD SALE 
OUT THEY GO- 100,000 45's 

$4.50 per 100 different tines poM- 
or W5 per 1,000 morels 

p 
al pus, 

ea (about 300 to 500 different tunes 
4 thla emstmentl. All good, clean 
cork of now SS's, store returns. 
overstocks, et e eks, a Many famous sing. 
ers and 

Fast service. hioans add sales tax. 
CCertified cheek or mon order er o. 

CHIT 
e 

3438 Stale Roula le, Rootstown, Orle 
4.1271. Phone: 1941 315-7709. lyll 

DISTRIBUTING SERVICES 

ATTENTION. RECORD OUTLETIS. WE 
011e tae l,e`[M soLetUOn o S rpm 
maó< label LP 00.0 e,Il a 

loco gond Ew Free 000000. ALL . 
ÌC1S[evllle, 

i Renannw, Ene, S 
LEADING TAPE WHOLESALER WILL 

highest 
1StrT 

. 

orec $8wÌ00 
POSTERS 

"COLORFUL 
POSTERS POR ALL 

we ,dees. (Free 
1ee11e l'= "11#b,ar n OÑe 850 00 

A 
qreS 

t 
mBom TIME; 

lce p9836 10133. Phone :'y110e1 

SERVICES 

CUSTOM RECORDING SERVICE TAPE 
Mau an 

Minh, Wd1a0resomre e 
aaa eroPe 

GloeeneW, 
q AuaTbrh 

bLaboratONee 
9018 Nawtlrk Ave.. Brooklyn. N. Y. ]t1 
&9100. t/n 

LIGHTING 

PSYCHEDELIC LIGHTING. ADVANCED 
leeran.ee, IRFlcuba 

etigG. Sma ÓlrÌmeGllÑ). worla'e mrE 

P,mbr.Égé, úa94. o°2iü. ES wmae 

MISCELLANEOUS 

AFTER HOURS POETRY POETAY READ 6 a b nedaHOWn8mnAe. 
M7alm 

Truman w Ho Il 
WJ 

MILLION DOLLAR 

COSTUME BARGAIN 

Best offer will take entire million. 

dollar costume, wardrobe used in 

the last three musics spectaculars 

presented or Oho Desert Inn of 

Las Vegas. 

In excellent condition, suitable far 

theatrical productions, circus, ces- 

tome rental, eta 

To inspect contact: 

ERNIE NARDINI 

Desert Inn 

Las Vegas, Nevada 89109 

(702) 735 -1122 

CLASSIFIED MART 
ORDER -FORM 

Classified Advertising Department 
BILLBOARD MAGAZINE 
165 West 46th Street 
New York, N. Y. 10036 

1. Please run the classified ad copy shown below (or enclosed 
separately) in issue(s): 

NAMF 
ADDRESS 
CITY -STATE & ZIP CODE 

YOUR PAYMENT MUST ACCOMPANY THIS ORDER 
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D.I. ONE LINERS: WRITE FOR "FREE' 
Paliirgtia0 ak Tal»v: FCCDTab 

PIDa D.J. Source Guide d 

Smum 
. Command Box .14é-"ß, 

an Francisco, CM . wim, un 

WHILE !m rno TO 
BUY A 

S P O 
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Jackson, lam 39413. 3ylf 

MEW CnOMEIDN]nA I,301000 

mvsund marlpoeaCillwf.o83336.. 
Orrin 

MALL LI Car 
COI. 0G FOR US. POSTAGE 

i854ß, úaú basez .easel, 
low. 

send 
sTri 

Caö úóEppDaa.B áeßrT : w[:.1474111.- TUIE tRA-a 

-re;.. 37743. 
GAL, RL 3. 

M18SINV11MPO5gU3LE ACCOMINJ6EEED 

B.Ì oaioaeeÑe. 
Ae4eru'AWÁIÌá 

ÌnyWr4a: Sunwt tYest ls4% Ñ. [eßroa 
aa. Hourwvoa, cmr. sbwe. lyu 
YES, BROADCASTER. THERE REALLY 

u[ Mother Burt and :nena Mill turning 
CnWWatnypew ovox, LO00. r.. 00000. 
Efr Clero. P.Ó. HOx S2L Nevöá 

s. c. wlw: i Ti 

WORLD'S HIGHEST PAID Da oars 445, 
vMOM52a 

/yeeaae.. No RBBmlerá, no Net- 
Piet very funny ma4elal 1.4n01P. tlrmen 17. R1 erlaST' ilruOpem, 
Cat. 9494. eow 

PERSONAL 

REWARD FOR INFURWATIUN TO 
öereFLabo err Mary Ann Mor- 

kv111e,MPi. C: 
CNa3r01.,p9 ,Box SS73. 

1aÌ1 

USED COIN MACHINE 
EQUIPMENT 

50 COWOPERATED RECONDLTIONED 
d anted Kiddie Rides. woo value. and painted 

$195 each for loi Includes 

Oeeeé crots.11 
9854911. 50 ave. tame 

COIN MACHINE SERVICES 

PLAY STEREO aC" ON OLDER 

SÓB 
3 

NL pnRsé reB moM; 
P)wwUauné u, 

REHEARSAL STUDIOS 

ARC PRODUCTIONS INC. REHEARS. 
N Halle on hourly basin. For rehearsals 
auditions, me. 

suite trine N. Y.JiL 256-5Ö7Ó 

RECORDS - MUSIC 

OoELLoalesSfoAP 
CIiARd 

s<éaeoelorc 
BUZ 

1nr.Aa89 Ñ Bioad 
5485772 

ae1pAL, IJa. 91.. ( OJ 

RECORD SERVICE 
RADIO STATIONS 
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. ú ettáeréaan-LL ee wp ÿ. l aébón- 
BenÓ re ana aseaya b lhéd 
BeNy, WVÓJ R.ao t W. LTUrah. 
raebml.aa3. Fv, a93oá or seLPeÌir`. 

MOCERLwrUDIO 
EKGG/NEER, 000 

eL . l g Vorm )lC áná aévamaia 
Pnriri auedonk! ̀ xper entt egmrein 

iromowr wanee{e rea Ìllnf a`°AW,.°'1%1= 

leñmga éw :'_I`tsrá°iLe. cw: á94J 

RECEPE'EObáT-TYPUT FROM 10 A.M. 

f'.4n1ivm.7,=4. (wrtw a's9. 
lYlt 
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(Continued on page 50) 

ìEäsy 

Listening 
n 6ewi ñraíBÌ ealo .nd raándlsÌaióñe;iidpleY f,1,iea inmienk xá.r. 

e TITLE, Artist, Labe A Rombar 

O 3 5 18 (They Long to Be) CLOSE TO YOU 5 

(Oise Sea /lac%V SISO go, ASCAP) 

CO 2 7 9 ONE DAY OF YOUR UPE 6 

Andy Williams, 
Columbia 445175 (Sawn Gems - 

O1 1 5 
Miguel Riooss, ARM 1193 Mamma., IMO 6 O 4 4 8 DON'T IT MAKE YOU WARNS GO HOME 6 
Brook Benton with the Dille Flyers, 
Cotillion 44078 (Lowery. BMO 

O11 18 - 11UST CAN'T HELP BELIEVING 3 
9 B. J. Thomas, Scepter 12283 

m 

U 6 10 14 

(Screen Ges- Columhia, BM/ 
SHE CRIED 6 
Lettermen, Capitol 2820 (Trio. BMI) 

O7 8 30 SONG FROM M'AS' 
AI 021000, Capitol 2811 

H 10 
12mh Cen4ry, ASCAP) 

12 20 - MY MARIE 3 
Engelbert Humperdinck, Parrot 4009 (January. EMI) 

8 6 4 PRIC. ROSE 
Columbia 145106 10ISM, ASCAPI 

6 0 14 15 25 OVERTURE FROM TOMMY e 

2737 (Treat, BMII 4 

11 
32 - - MUE SERA SERAmilVilgt3eranr, r I I AlltAplyill Be) 2 

10 2 1 THE WONDER OF YOU 8 
12 Elvis Presley, RCA Violer 47-9530 (Duehas, BMII 

13 
O 13 14 15 MISSISSIPPI 8 

John Phillips. Dunhill 4236 16lrhemy. IMO 

0-,-0 2s 31 

15 O 18 2l 23 WITH 
Rio, 

OUR 
LOVE 10W (Roars, BIM) 

5 
Boma 

I9 5 

11 
O 23 34 - WHEREFORE AND WHY 3 

emsnyAMathis, 
Columbia 445193 (Warner 

1e O 20 22 36 SAVE 
D men" 

COUNTRY 
5 (Tune Fish, HMI) 

4 

9 9 12 WALHIN' IN THE SAND 6 
AI Martino, Capitol 2830 (Pocket Full of 
Tunes, BMII 

16 11 7 DAUGHTER OF DARKNESS 11 
Tom Jones, Parrot 40048 (Felsied, EMI) 

21 
19 19 17 

- MANE IT WITH YOU 3 
Bread, Elektra 45686 (Screen Geme'COlanSI, EMI) 

3 3 HEY MISTER SUN 8 
Bobby Sherman, Metmme41. 194 (Green Apple, BMII 

o 
o 
22 

27 

23 
31 

UNITED WE STAND 9 
Bromed,00d of Man, Errant 85059 (Belwin- Milks, 
ASCAPI 

Mark Lindsey, Columbia 445180 (Kan51000, MAO 
32 - SILVER BIRD 3 

EVERYTHING A MAN COULD EVER NEED 2 

Glen Campbell, Capitol 2843 (Ensign, EMI) 

24 D"Pro Wa00Nk, Scepter 12285 (Blue Sees/ 1 
Jac, ASCAPI 

25 
is 12 2 THE LONGpANDSWINdDING ROAD 7 

O! 26 27 27 DARLING LILI 5 
29 Henry Mancini, RCA Bider 47 -9857 )FerNS, 

21 
36 DESTINY 

Feliciano, RCA 74.0.158 (MK BMI) 2 lose 

2) 30 33 35 
PeLIT BIT OF SOAPIlin, emu 

5 

29 
30 

® 24 25 28 SWEET CHANGES 4 

Jerk 
Jones, RCA 74-0300 (Blackwood/Prosody, 

31 
22 

0 17 13 ES 

SWEET GINGERBREAD MAN 2 
Mike Curb Congregation, MGM '4110 (Feist, ASCAP) 

23 24 

37 

35 

40 

37 

HITCHIN' A RIDE il 

Vanity Fare, Page One 21029 (In Tune. BMO 

WHICH WAY YOU COIN' BILLY? 12 
Poppy Family, London 129 (Gons Fishin', SMI) 

AS FAR AS I'M CONCERNED 2 
Bobby Russen, Haumal General 006 (Montage/ 
P10*00a, ASUP) 

THAT SAME OLD FEELING 4 
Pickdty Witch, Janus 118 (January, BM!) 

TEACH YOUR CHILDREN 3 
Crosby, Stills, Nash P. Young, /Montle 2735 
(Giving Room, IMO EI RCA 

TOW 3 
or 47.9064 (Kirshner, BMI) Ed 

GIVE A WOMAN LOVE E 

8obbi 01014,, ASCAP) 
United 

Artl 
h 50687 (United 

SNOWBIRD 2 
Ann Murray, Capital 2738 (Beachwood, EMI) 

APARTMENT ák21 1 
Bobbie Gentry, Capitol 2849 (Wits End, (IMO 

NO ARMS CAN EVER HOLD YOU 1 

Bobby Vinton, Epic 510629 (Gil, SUI) 

1110aard SPECIAL SUAVET far Week ledine 7/11/70 

JULY 11, 1970, BILLBOARD 

www.americanradiohistory.com

www.americanradiohistory.com


Coin Machine World 
MOA One -Stop Push Mont. Jukebox 

Focus of Criticism An to Debate By EARL PAIGE 

CHICAGO - Music Opera- 
tors of America (MOA) is 
mounting its strongest drive to 
recruit one -stop members and 
invite their participation at the 
MOA convention Oct. 16-I8 
here. At the same time, a vet- 
eran one -stop member of the 
national organization of juke- 
box operators is questioning 
how effective MOA is in em- 
bracing one- stops. 

"I think that MOA has failed 
in its efforts to enlist one -stop 
members," says Fred Sipiora, 
Singer One -Stop here. One of 
the first one -stops to join MOA, 
Sipiora says: "Not enough one- 
stops have joined MOA and as 
a result we've had no chance 
to be represented on the board. 
We can pay but we can't say." 

MOA executive vice- presi- 
dent Fred Granger says: "The 

MOA board has said in the past 
that they would like to see a 

large one -stop membership in 
MOA. If there were a larger 
membership there's no question 
that one-stops would be elected 
to the board so that they could 
have representation. 

"Of course, one -stop mem- 
bers are members in the fullest 
sense and certainly can attend 
membership meetings and voice 
their opinions. One -stop mem- 
bers are not associate members 
-our membership roster has a 
special category for them." 

Granger also said that one- 
stop members have access to all 
the services of MOA. 'This in- 
cludes a group life insurance 
plan that has paid out $30,000 
in claims this year and paid out 
over $100,000 in claims in 

(Continued on page 54) 

FRED GRANGER: "We want one. 
stops." 

FRED SIPIORA: "What does MOA 
do ?" 

Better Service to Location 
Way to Beat Direct Sales 

OMAHA -A calm voice 
among those jukebox operators 
bemoaning at a recent meeting 
here the damaging effects of di- 
rect to location sales was that of 
Roy Smith's White Clay, Neb. 
Smith cautioned the group to 
offer more service and be less 
emotional about the growing 
tendency of taverns and restau- 
rants to own and operate their 
own jukebox instead of dealing 
through an operator as in the 
usual procedure, 

It is Smith's view that better 
service is the main protection 
against losing locations which 
decide they can operate equip- 

ment better that an operator. 
"Basically, we are in our loca- 

tions every week," said Smith, 
who took some good natured 
kidding during the stormy ses- 
sion at the Coin Operated In- 
dustries of Nebraska. (Since he 
operates near the South Dakota 
border and among Indian neigh- 
borhoods the other operators 
told him that, of course, he had 
learned to deal with Indians and 
had no direct sales problem). 

"We operate a lot of candy 
and snack machines and have 
to fill them each week. We don't 
necessarily change the jukebox 

(Continued on page 55) 

Montana Program 
Friday, July 10 

Registration 
Roundtable discussion, adoption of agenda 

1 

2 
"Get acquainted mixer" 6 p.m. 

Saturday, July 11 
General business session, election 2 p.m. 
Guest speakers: Lt. Gov. Tom Judge, Helena, Mont.; Music Operators 

of America (MOA) president A. L. Lou Ptacek, Manhattan, Kan.; 
MOA executive vice'president Fred Granger, Chicago; Ed Kort, 
president, Coin Operated Industries of Nebraska, North Bend, Neb.; 
Dave Smith, manager, Seattle One -Stop, Seattle; Ben Woods, 
Columbia Records, Seattle; Harry Brinck, Rock.Ola distributor, 
Butte, Mont.; Garth Brown, Rowe distributor, Salt Lake City; Stan 
Larson, Seeburg distributor, Salt Lake City; Ead Paige, Billboard, 
Chicago. 

Cocktail hour and banquet 6 p.m. 
Sunday, July 12 

Breakfast meeting 8 a.m. 
Recreation and loon: 10 a.m. 

JULY 11, 1970, BILLBOARD 

'Direct Sales' 
EAST GLACIER, Mont. - 

The controversial subject of di- 
rect sales of jukeboxes to loca- 
tions which would rather oper- 
ate their own machines than 
work with an operator will be 
discussed at the annual meeting 
of the Montana Coin Machine 
Operators Association conven- 
ing here for three days Friday 
(10) at Glacier Park Lodge. A 
roster of speakers includes Mu- 
sic Operators of America (MOA) 
president A. L. Lou Ptacek, 
MOA executive vice -president 
Fred Granger, and Mont. LL 
Governor Tom Judge. 

Also speaking will be Ed Kort, 
president of the Nebraska juke- 
box association which recently 
held a stormy discussion on di- 
rect sales (Billboard, June 27). 
Kort has been challenging juke- 
box manufacturers and his group 
has a committee studying the 
direct sales question. 

Representatives from various 
jukebox distributing firms, one- 
stops and record labels are also 
expected to address the group. 
The area around the lodge 
abounds in recreational activi- 
ties. Montana association sec- 
retary Dorothy Christensen ad- 
vises that the meeting can be 
"a tax deductible vacation." 
Those seeking late reservations 
should call the lodge's conven- 
tion department (406) 226-4411. 

Girl Jukebox 
Mechanic Now 
Record Artist 

OMAHA -A growing num- 
ber of recording artists are dis- 
covering that it pays to promote 
their material on jukeboxes but 
few are as close to the jukebox 
scene as Barbara (Barb) Fisher, 
a female vocalist who records 
on Clark Records. Until three 
months ago she worked as a 
jukebox mechanic. 

The 28- year -old singer who 
says she "feels 18" was a fea- 
tured entertainer at the recent 
Coin Operated Industries of Ne- 
braska meeting. This organiza- 
tion of jukebox operators is 
headed by her former boss, Ed 
Kort. 

If the idea of a girl jukebox 
mechanic seems far out so does 
her story of ending up on Clark 
Records, a subsidiary of Nash- 
ville -based Nuggett Records. 

Miss Fisher explained: "I've 
been singing ever since I was a 
kid. My brother was bragging 
about me in Greenland where 
he is a civilian employee at 
Thule Air Force Base. The band 

(Continued on page 54) 

Executive 
Turntable 

William R. Eamon has been 
appointed supervisor of system 
and procedura for Interstate 
United Corp. He joined Interstal 
in t968 as a senior systems analyst 

Jukebox Group Hits 
Poor Quality Disks 

TRENTON, Mo.-Missouri's 
jukebox operators are angry 
about the poor quality of sin- 
gles. The subject of faulty disks 
dominated a recent meeting of 
the Missouri Coin Machine 
Council and president Art 
Hunolt promises to challenge 
manufacturers by publicizing a 

list of records that are poorly 
pressed. 

"It's to the point now where 
an operator must stick around 
the location until each side of 
each record has played," com- 
ments Hunolt, partner at Auto- 
matic Music Co. here. "If you 
leave without playing the last 
side of the last record this is the 
one that will cause you to make 
a needless service call back to 
the location." 

Hunolt says he would nor- 
mally promote the best sides of 
as many as five recordings by 
playing them as he is cleaning 
up the jukebox and counting the 
money. Now he must play as 
many as 10 songs (both sides 
of five records) and this cuts 
down on the number of loca- 
tions serviced each day. 

He claims that operators are 
not so worried about the faulty 
records as they are about the 
needless service calls they cause 
and the general slowdown in 

servicing the route. "A record 
that sticks amounts to a service 
call and this is expensive," he 
complains. 

Missouri operators complain 
about records that have bubbles, 
grooves so tight the needle can't 
start or cancel at the end and 
disks that are off -size. 

"Apparently, there's no uni- 
form size. I can't understand 
why manufacturers can't come 
up with a 7 -in. record. We're 
receiving so many complaints 
about records that are off -size." 

Hunolt's complaints and those 
voiced by the operators at the 
meeting were heard by two one- 
stop executives at the gathering. 

"The one -stop people told us 
that poor quality pressing is just 
a byproduct of mass production. 
The manufacturers just are not 
checking the quality. They run 
off thousands of copies from a 
stamper and these go into the 
pipeline. The first they know 
about a poor pressing is when 
it comes back from the operator. 
By this time it's too late -the 
popularity of the record is often 
lost." 

Hunolt said that the one -stops 
always take back records and 
issue credit but that this was a 

(Continued on page 55) 

ROY SMITH, White Clay, Neb. operator (third from belt at front table) 
ponders the subject of direct sales at the recent meeting of the Coin 
Operated Industries of Nebraska. At Smith's left is Omaha distributor 
Hymie Zorinski. 

Association Digest 
(A weakly roundup o) news front stare and local organizations) 

MISSOURI 
MACON- Missouri Coin Machine Council president Art Hunolt 

is issuing an open invitation to record manufacturers and one -stop 
executives who want to address this organization of jukebox opera- 
tors on the subject of poor quality records (see separate story this 
issue). The group, which has met regularly for over 20 years, will 
hold its next meeting here at the Jefferson Hotel Aug. 4. 

The group, made up primarily of operators from across the 
northern half of the stale, has members who regularly drive over 200 
miles from points as far away as Kansas City and St Louis. The 
meeting here will feature ladies' night and is usually one of the best 
attended of the year. It commences at 5 p.m. in the Gas Light room. 

COLORADO 
DENVER -Lucien Sebeo of ARA Services, Inc. in Commerce 

City was elected president of the Colorado Automatic Merchandising 
Association (CAMA) at the association's annual meeting here re- 
cently. 

Also elected were: George Barrett of ABC Vending Co., vice 
president; Dick Paul of Automatique, Inc., secretary; and Frank 
Motto of World Foods Co., treasurer. The officers also were elected 
to three-year terms on the board of governors. 

Special guests at the meeting were Bryan Anderson, secretary of 
slate in Colorado; Jerry Connolly, assistant secretary of state; H.M. 
Kauffman, Colorado Department of Revenue; and Doyle Hasseman, 
Denver Department of Health. William Chappell was presented a 
"Devoted Service Award," and other awards for furthering the as- 
sociation's aims were given to Dan Davis, Jerry Brown and Lon - 
Quinn. 
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Coin Machine News 

Coinmen In The News 
PHILADELPHIA 

David Rosen, who heads the 
Rowe -AMI distributing firm here. 
became a grandfather courtesy of 
his son, Lewis, and his daughter - 
in -law, Leslie. Lewis Rosen is a 
member of the distributing firm 
handling the records and tapes 
division.. . Albert M. Rodstehs, 
head of Macke Variety Vending. 
was awarded a medallion of honor 
by Philadelphia Allied Jewish Ap- 
peal- Israel Emergency Fund, in 
recognition of his services in the 
record -breaking campaign just 
ended as Trade Council cochair- 
man.... M. Harry Stern, veteran 
member of the Amusement Ma- 
chines Association of Philadelphia, 
who heads up Major Acceptance 
Corp., served as dinner chairman 

BUY! 
METAL TYPERS 

Vending Aluminum 

IDENTIFICATION 

DISC 

WHY! 
I. LIFE -TIME INCOME 

2. TROUBLE.FREE 
OPERATION 

3. ONLY 1B "s18" 

STAL, RvAR0 

13113 N. WESTERN AVE. 
CHICAGO 22, ILL. EV 1 -3120 
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Reconditioned 

PIN 
BALLY 
TRIO 91. 
BAZAAR 165 
LOOP- THE -LOOP, 2 -PL 190 
SURFER 260 
OP- POP P0P 350 
ON BEAM 395 

BALLS 

for the State of Israel Award 
Tribute Dinner at Congregation 
Beth EI- Suburban where he is an 
active member. . . Martin M. 
Berger, president of Cigaromat 
Corp. of America, manufacturer 
and distributor of cigar vending 
machines, has moved another step 
up the leadership ladder in the 
Philadelphia Allied Jewish Appeal. 
He was just named advance gifts 
chairman for the 1971 campaign 
next year, serving as trade council 
chairman of this year's drive. . 

John C. Herron has been named 
executive vice president of the 
Philadelphia based Hospital Food 
Management of ARA Services, 
Inc. He was regional general man- 
ager of the school division. 

DETROIT 
At a recent two-day service 

school conducted at Angott Dist. 
Co., Inc., Detroit, under the di- 
rection of Robert Harding: David 
H. Fanale, George Ware , Broaddus 
Matthews and M. Jacobs, Union 
Coin Machine Service; Alan R. 
Robison, John Spew, Dean Bales 
and Ralph L, Robinson, Wayside 
Specialty; Pool Taropaoah, Central 
Coin' Machine, Flint. Mich.; G. J. 
Williams, Ace Automatic Music, 
Carrollton. Mich.; Archie Cole 
and Bob Bryan, Bryan Bros. Mu- 
sic: Keith Hoho, Ferris State, Big 
Rapids. Mich.; Al Trembley, Wal- 
ler Music, Essexville, Mich.; Don 
Absher and Jim Miller, Valley 
Amusement, 'Flint, Mich.; Alfred 
J. and Ray Vollmer, Vollmer Mu- 
sic; Tom Gonda, J Collins, 
Reginald NldaemkkI, Joe Yuma 
and Robert Krauseokk, Harry's 
Amusement, Bay City, Mich; J. C. 
Barber, Floyd Post, William Sal- 
ley and Richard imam], L & M 
Amusement, Freeland. Mich. 
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MADISON, WIS. 
Howard Lemke was reelected to 

a term as president of the Wiscon- 
sin Automatic Merchandising 
Council at the group's annual meet- 
ing here recently. Werner Fold will 
remain as vice president- Robert 
Egan will continue as treasurer and 
Jerome Engle was elected secre- 
tary. Elected to three -year terms 
on the board of governors were: 
Lemke, Ben Lindberg, Ernie Pot- 
ter, Edward Fox and Carl Mill. 

CHATTANOOGA, TENN. 

Harlan Mills of ARA Service has 
been electbd president of the Ten- 
nessee Automatic Merchandising 
Council. He succeeds Ed Travis. 

(Continued on page 56) 

Girl Mechanic 
Turns Singer 

Continued from page 53 

called me in Fremont. Neb., 
and asked what songs I did and 
in which key. Then they re- 
corded a tape and mailed it and 
a local studio overdubbed my 
voice. I was sent a contract and 
ended up with a three -week en- 
gagement in Greenland." 

In Greenland, an agent prom- 
ised to introduce her in Nash- 
ville. "When I got to Nashville 
I knew one name -and he was 
gone. I called the agent in 
Greenland and he mailed me 
money. Then I met the people 
at Nuggett and recorded the two 
songs they had for me." 

Asked about her experience 
as a jukebox mechanic, she said 
that repairing pinball games was 
more fun. "I worked for a long 
time before someone finally 
asked that big question -'could 
I really repair a pinball game?' 
As it turned out, the job was 
easy. One of the points was 
burned and a fuse was out." 

The diminutive singer who 
says she wore Levis and pigtails 
as she made the rounds of Kort's 
jukebox route, came to the firm' 
as a result of an advertisement. 
She laughs when asked how she 
felt when she learned what the 
job entailed. "I was a cocktail 
waitress at the time but before 
that I drove an ice cream truck." 

Kort plugged her recording 
of "Knock Him Out Joe" and 
"In Time" at the meeting and 
some local stations are playing 
it. Meanwhile, she is preparing 
for another engagement . in 
Greenland. "I'm pretty eager 
about it, too. After all, when I 
was there before it was dark all 
the time -I want to see what 
the place is really like." 

MOA One -Stop Push 
Focus of Criticism 

Continued from page 53 

1969 -we have 400 members 
enrolled in the plan now." 

He mentioned a hospital 
money plan that- pays $30-$20 - 
S10 per day while hospitalized, 
a pension plan, an income pro- 
tection plan and the availability 
of public relations materials 
and tax service books. 

Sipiora says: 'There's no 
question that one -stops should 
be an important part of MOA. 
After all, we gain our live- 
lihood from operators and we 
should certainly be involved 
in MOA. I'm just discouraged 
because too few one -stops have 
joined. I don't want to be one 
of the few. MOA should be an 
organization where one -stops 
could meet together and discuss 
problems -it could be a semi - 
organization for us." 

Granger says: "I could be 
more sympathetic about the 
complaints of one -stops if they 
had an organization of their 
own. MOA has mounted many 
drives during my tenure to re- 
cruit one -stops. We 'have even 
erected a special booth for one- 
stops but only a few showed up 
to man it. 

"This year, we're making 
three separate mailings to one - 
stops and will again have spe- 
cial badges for one -stop mem- 
bers." Partial text from MOA's 
first mailing reads: "We not 
only invite you to attend, but we 
are also enclosing an exhibit 
prospectus in the event you 
would like to exhibit. And if 
you exhibit we would locate 
you in the prominent area of 
the record company exhibitors, 
of which there will be several." 

Sipiora says: "I know some 
one -stops have said that exhibits 
on their part are ineffective be- 
cause they see only those juke- 
box operators from the Chicago 
area. One -stops should not look 
to MOA as an opportunity to 
procure new business -they can 
do this in their own area. One- 
stops should join and participate 
because they are a vital part of 
the jukebox industry." 

One complaint from one- 
stops concerns the laid( of juke- 
box programmers at the con- 
vention. Labels also complain 
that they see only the route 
management people - not the 
people back home who do the 
actual programming. 

"We recognize this problem 
and we're working to solve it. 
Perhaps we can arrange to have 
jukebox programmers brought 
in for one day during the con- 
vention," Granger says. Often, 
jukebox programmers double as 

route mechanics and office per- 
sonnel and are sorely needed on 
the routes back home. The ex- 
pense of bringing in addi- 
tional personnel is another part 
of the problem, Granger indi- 
cated. 

"If more one -stops belonged 
to MOA it would help to build 
their strength and bring a closer 
understanding between one- 
stops, operators and the record 
manufacturers. This could bring 
in more jukebox programmers 
which is something we've been 
trying to accomplish and repre- 
sents an area where we have 
failed thus far. We're trying to 
bring in more programmers." 

Both Granger and Sipiora 
mentioned the exciting one -stop 
seminar in 1968. But ' we can't 
have the same kind of seminar 
every year," Granger says. 
Sipiora agrees on this point but 
hopes MOA can still be a focal 
point for one -stops and that the 
organization can do more to 
help one -stops. 

New Tobacco Tax 
RICHMOND, Va. - Taxes 

for over 2 billion packs of cig- 
arettes were imposed in the 50 
states and the District of Colum- 
bia during the month of April, 
according to the Tobacco Tax 
Council. This was an increase 
of 4.4 percent over April of 
1969. 
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BARBARA FISHER. until a few months ago e jukebox mechanic in 
North Bend, Neb., and her band entertained operators at the Ne. 
braska association meeting recently. Miss Fisher records on the 
Clark label. Others (from lett) T. W. (Little Larry) Harris, leader Lueke 
Beckner, KOZN radio personality and recording artist on Pacific 
Avenue Records Billy Egr, Larry Babutzke and Butch Jones. 
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What's Playing? 
A weekly programming profile of current and oldie 

selections from locations around the country. 

Gaffney, S. C.; Young- Adult Location 

Hal Shinn, 
operator, 

Star 
Amusement Co. 

Cunene releases: 

"The Lave You Saver Jackson 5, Mo- 
town 1166; 

"The Wander of You," Elvis Presley, RCA 
Victor 91335: 

Satu'? in the Dark," Franklin, 
Atlantis 2731, 

La Crosse, Wis.; Young Adult Location 

Jim Stansfield. 
operator; 

Belle Southwick, 
programmer; 

Stansfield 
Novelty Co. 

Current news: 
"The Wonder of Vas." Elvis Presley, RCA 
Victor9835; 

"Spirit in t Noonan Noan Greenbaum, 
Reprise 

"A Song of Joy;" Miguel Res, AGM 
1193. 

Hudson Falls, N. Y.; Young Adult Location 
Cement Moss: 

John Powers, 
programmer, 

H. C. Knoblauch 
& Sons, Inc. 

Trenton, Mo.; C &W Location 

Art Hunolt, 
programmer, 

Automatic 
Music Co, 

Ames, Iowa; Kid Location 

Carol Larkin, 
programmer, 

K &D Music Co. 

Jackson, Mirs.; Soul Location 

Windham 
Caughman, 

programmer. 
Capitol Music 

Co., let. 

Missoula,. Mont.; Kid Location 

Eva Shelhamer, 
programmer, 

Montana Music 
Rentals 

Pierre, S.D.; Adult Location 

Darlow Maxwell, 
operator; 

Mrs. Darlow 
Maxwell, 

programmer; 
Maxwell Music 

Service 

'I Just Cony Hell Relieving." 0. J. 
Thomes, Scepter 12283; 

' 1Thet Long to 00: Close to You,' Cor- 
Benters, AOM 1193: 

"Loy Down IRain In the Raodl," Mela- 
nie with the Edwin Hawkins Singen, 
Buddoh 167. 

Curtest news.: 
"Heart Over Mind," Mel Tillie, Kapp 
2086: 

"Kannas City Song ;' Buck Owens, Cap - 
irol 2783: 

"lt Anybody Cain' to San Mtane7" 
Charlet Pride, RCA Victor 9806. 

Curren edam: 
"Monta Told Me INot to Canes," Thr, 
tog NIBM, DunNll 9239; 

"The Love You Save." Jackson 5, Mo- 
town 1166; 

"Cimme pat Ding," Plpkins, Capitol 
2819. 

Cement releases: 

"Steal Awey." Johnnie Tender, Stox 
0063: 

"III Be Right There," Tyrone Davis, 
Dakar 618; 

Jeames 
Feel Like a Se 

King 6318. e 

Machine)," 

Current releases: 
-Run Through the 
Clearwater ual, Fantasy bol; 
"Mon. Told Me," Three Dog Night, 
Dunhill 9239: 

Baby Hold On," Grath Roots, Dunhill 
237. 

Weer: 
It's Your Thing" Isle Brother,; 

"Rod Moon Rising," Creedeno. Clear- 
water Revival. 

Cunene Mimes: 

Roses. Elvis Praden. RCAmVKltorr 47- 
9835: 

Which Woyq You Coing, Billy," Poppy 
Family, Landon 129: 
Primrose .Lone;' O. C. Smith, Columbia 

/- 15106. 

"Anybody Coin to Son Mtonei" Charley 
Pride: 
-'Alley Cat;' Bent Fabric; 

Haddonfield, NJ.; Young Adult Location 
Canas Moms: 
'Ohio." Crosby. Stills, Nosh O Youne, 
Atlantic 2710; 
Overture From 72 Assembled 

ut, Atlantic 
-Futuna Her . Liberty 
56180. 

oldie,: 

I Wok tthe Linó" Johnny task. 

Springfield, BI.; Young Adult Location 
Canar! Menses: 

Patricia Pavese, 
programmer, 
Cannon Coin 
Machine Co. 

Bud Hashman. 
programmer, 

Star Novelty Co. 

"Cimmie Dot Ding," PpkMS, Capitol 
2819: 

Ride," Vanity Fore, Page 
One 21029: 

"Wonder of You," Elvis Presley, RCA 
Victor 47 -9835; 
"He Loves Me All the Way," Tammy 
Wyoette, Epic 5- 10612. 

JULY 11, 1970, BILLBOARD 

Coin Machine News 

Better Service to Location 
Way to Beat Direct Sales 

Continued from page 53 

records each week but the main 
thing is that we're in that loca- 
tion every week selling the idea 
of our service. I have only out 
seven locations during all my 
years of operating and this was 
not due to direct sales." 

Smith told the group: "Just sit 
back and wait. Usually it's the 
poorest locations that try to 
operate on their own. Sooner or 
later, you'll get a telephone call 
asking you to come back in and 
set the location." 

Many operators may not have 
Smith's calm approach to basi 
nose, however. 

Smith recalls how he set his 
very first location, "I started 
from scratch, that is, I didn't 
buy an existing route. So I 
started piece by piece. I remem- 
ber installing a pinball machine 
where the location owner said 
the kids were awfully mean. 
When I got in there with the 
machine a kid jumped right on 
top of it and broke the glass. 

"I told him that I had a lot 
more pieces of glass back at the 
shop (actually he had none) and 
that as fast as he broke one I'd 
bring in a new piece. He listened 
to this and so did the other kids 
in the place. 1 never had any 
more trouble." 

Smith points out that one way 
to avoid trouble in locations is 
to always let your routemen 
"know everything." He said: 
"My men even know when my 
bank notes are coming due. I 

believe in letting them know the 
score, And I tell them that I 

will back them up one time no 
matter what kind of deal they 
propose or what mistake they 
make out on the route." 

Smith believes that operators 
can sit down with location peo- 
ple and explain the basics of 
making money. A merchant who 
operates a retail outlet in White 
Clay as well as a jukebox and 
vending service, he makes each 
location aware of the increasing 
costs of operating. 

Mentioning one example, he 
said he would like to furnish his 
routemen with air conditioned 

Poor Quality 
Disks Hit 

Continued from page 53 

minor aspect of the over -all 
problem. 

He does not think the prob- 
lem stems from the switch to 
stereo pressing either. "Most of 
the operators either have the new 
stereo jukeboxes or have some 
type of stereo cartridge. We find 
that poor quality records cause 
problems on our newest juke- 
boxes as well as on our oldest." 

He said he could not begin to 
estimate what percentage of the 
singles he buys am stereo. 

In some cases, he said he has 
found entire boxes of a give 
single to be faulty (there are 25 
copies in a box) but this is the 
exception. 

"Often you will get a service 
call that a certain record is stick- 
ing. You send another copy out 
with your service man and it 
might stick, too. This is where 
you have to finally put on 
another record," 

"l'es going to keep a log of 
the records that give as trouble. 
Maybe if we publicize this the 
record manufacturers will try to 
be more careful." 

vehicles "so that we could offer 
something in the candy line each 
summer besides things like a 
whistle full of jelly beans. But 
air conditioned trucks would be 
far too expensive -we just have 
to put up with the summer 
candy problem and keep looking 
for more vending items that are 
not affected by the weather." 

One such item, but not in the 
candy area, is canned cold 
drinks. Smith thinks more juke- 
box operators should diversify 
'nto canned drink vending. 
'Some locations are fantastic. 
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Henry Sikes Dies 
LAS CRUCES, N.M. -Henry 

J. Sikes, operator of the Canyon 
Music Co. here for the past five 
years, died recently. Sikes, 52, 
operated Sikes Music Co. in 
Carlsbad, N.M. for 10 years be- 
fore Canyon. He was also asso- 
ciated with Alfred D. Harper, 
owner -manager of Harper's Con- 
solidated Music Co. here. Sikes 
is survived by his wife, Louise, 
three sons, his mother, and a 

brother. 

We lave one filling station that 
sold 23 cases a day. This meant 
we had to go back three times 
during the week." 

MI Machines 

Ready for location 
Reed Race 

Peekeshoo 850 Partite- 
w/900 und 195.00 

Central Park 195.00 

Stage Coach 395Je 

Goss Town 195.00 

Reckale Coffee, Model 1404 95.00 

Twinkv 195.00 

skr Line 156.03 

Lewd ones Oirlrihuliaq to 

Esclusive Aglitter Distributor 
1311 N. Capitol Ave. 

Indianapolis, Ind. 
Tel.: MEl rose 5 -1593 

TOP EARNINGS 
IN 

EVERY TYPE OF LOCATION 

EVERYWHERE 

KING'S 0n,e V eop service for 

BULK VENDING MACHINE OPERATORS 

MERCHANDISE -leaf ball gum, wrapped sum, charms, filled 
capsules, paned candies, bulk 6 vacuum packee 

u 
s, ball 

po k úndy Lan10, 
lc tab, Sc package gum, Sc a lac vending 

SUPPLIES -Empty capsules V- VI -32, co weighing steles, 
n 6 asepsIa, stamp ?olden, decal, rev ca,d,, pM 

lockshotpnut paints, machine ners 8 lubricants peer cups 
Ist hot nut venden 6 hot Seventas. 

EQUIPMENT-All Northwestern bulk venders, cast Iron stands. 

booik venders flkll 
sanitary E. 

parts Pfor 
venders, 

bulk venders 
contlitioned 

P.1%21:7."' 

NAME 

M n. erre.. u.,nnw......, 

TITLE 

COMPANY 

ADDRESS _ 

CITY STATE ZIP 
Fill in coupon. clop and moll Io. 

T. J. KING It COMPANY INC. 

2700 W. Lake 51. Chicago, III. 60612 L Phone: 131:) 533 -3352 

all 

DEPENDABLE 
FAST SERVICE, 
LOWEST PRICES 
FROM LARGEST 
INVENTORY IN 
THE U.S. 

Send for 
prices and 
illustrated 
literature. 
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Classical Music 
4 Releases Mark 10th Year of 5 Units Receive ASCAP 
Lyrita, English Music Specialist Awards for Programming 

By KEN WILLSMER 

LONDON- Lyrita, the iode- Imogen Holst follows her for a Masque,' "Rhapsody No. 
pendent company which special- award winning album of music 2," and the "Cello Concerto,' 
ices in recordings of English by her father with a second LP soloist Peers Coetmore. 
music, celebrated its 10th anni- which contains the "Double Among releases to come as versary with four releases that Concerto, "Capriccio" and bal- part of the anniversary celebra- include 20 world premiere re- let music from "The Golden tions is a special LP for the cordings. Goose," plus "Country Song" occasion. This album will con - 

The company will devote fur- and "Marching Song." tain four 'firsts,' Holst's "Japa- 
ther releases during this year to The two final volumes in the nese Suite," the "Melee Fan - 
over 30 more world premiere complete piano music of John tasque' by Bliss, "Music for 
recordings of works by English Ireland comprising 12 pieces. Children: by Walton and the 
composers. two unpublished, played by Alan Britten / Berkeley "Suite Mont 

Leading the new releases is Rowlands are available in mon- Juic." 
Edmund Rubbra's "Symphony aural only. The first London Symphony 
7" coupled with Vaughan Wit- The fourth current release is recording for the company will 
Hams 'T'allis" fantasia with the devoted to music by Moeran contain four works by Parry: 
London Philharmonic conducted with the London Philharmonic "Symphonic Variations," "Over- 
by Sir Adrian Boult. conducted by Boult: "Overture tore to an Unwritten Tragedy," 

"Lady Radnor" and "English 
Suites," all conducted by Boult. 
Also Sir William Walton will 
conduct his own works: ballet 
suite "The Quest," the "Sca- 
pino" overture and Sinfonia 
Concertante." The orchestra is 
the London Symphony. 

The fourth and final volume 
of the orchestral music of John 
Ireland with the London Phil- 
harmonic under-Souk will also 
be issued. This will contain an 
early symphonic prelude "Tri- 
ton" and the suite "The Over - 
lenders' as well as first perform- 
ances and recording of two sym- 
phonic studies and incidental 
music to "Julius Caesar." 

Other important first record- 
ings will include the "Sinfonia" 
by Robert Still, song cycles by 
Finzi, piano music of Moeran 
and the cello sonata and an al- 
bum devoted to contemporary 
Welsh chamber music. 

Koussevitzky Award TO 
Writers Wolpe & Shifrin 

NEW YORK - The 1970 
Koussevitzky International Re- 
cording Award has been pre- 
sented to composers Stefan 
Wolfe and Seymour Shifrin for 
works recorded by the Con- 
temporary Chamber Ensemble 
under Arthur Weisberg. 

The $1,000 award was di- 
vided equally among the com- 
posers by the American Inter- 
national Music Fund, Inc. for 
Wolpe's "Chamber Piece No. I" 
and Shifrin's "Satires of Cir- 
cumstance." 

Three works on Nonesuch 
were among five given Special 
Citations. Their Nonesuch ver- 

sions also are by Weisberg and 
the Contemporary Chamber En- 
semble. On the same albums are 
Frederick Myrow's "Songs from 
the Japanese" and Roger Reyn- 
olds-Quick Are the Mouths of 
Earth." The other cited None- 
such performance was Jacob 
Druckman's "Incenters." 

The other works cited, both 
on CRI, were Chou Wen - 
Chung's "Pien" performed by the 
Group for Contemporary Mu- 
sic at Columbia University, 
Harvey Sollberger conducting, 
and Charles Wuorinen's "Piano 
Concerto" recorded by James 
Dixon and the Royal Philhar- 
monic. 

DENVER - The SL Louis 
Symphony, Buffalo Symphony, 
Princeton Chamber Orchestra, 
Honolulu Symphony-and Corpus 
Christi Symphony received 
ASCAP awards for "outstand- 
ing programming of contempo- 
rary American music" during 
the past season. 

The awards were presented 
by Morton Gould, first vice 
chairman of the American 
Symphony Orchestra League 
(ASOL) and a vice president of 
ASCAP, at the recent 25th an- 

Col LP's Mark 

Marlboro Fete 
NEW YORK - Columbia 

Records is celebrating the 20th 
anniversary of the Marlboro 
Music Festival with four Mas- 
terworks album all produced by 
Thomas Frost, Masterworks 
music director. 

Included is a specially priced 
two-record package with Pablo 
Casals conducting symphonies 
of Haydn, Mozart, Mendelssohn 
and Schubert. Another set cou- 
ples Mozart performances con- 
ducted by Casals and Alexander 
Schneider. 

Pianist Rudolf Serkin is fea- 
tured in a Mozart chamber mu- 
sic coupling. Six Marlboro art- 
ists play a Brahms sextet in the 
fourth album. Serkin is the Ver- 
mont festival's music director. 

nual ASOL convention, held 
here. 

Helen M. Thompson, man- 
ager of the New York Philhar- 
monic and a former ASOL ex- 
ecutive vice president and trea- 
surer, received the Gold Baton 
for her -efforts in behalf of or- 
chestras and music. 

The Women's Council of the 
ASOL presented national awards 
to the Women's Committee of 
the Indianapolis Symphony, the 
Sacramento Symphony League, 
the Midland (Tex.) Symphony 
Guild, and the Charleston 
(W.Va.) Women's Committee. 

John S. Edwards, general 
manager of the Chicago Sym- 
phony, was reelected chairman 
of the board, while Mrs. Hamp- 
ton Lynch of New York was 
named secretary and James N. 
Ravlin of Louisville was named 
treasurer. Other vice chairmen, 
in addition to Gould, are Mau- 
rice Abravanel, conductor of the 
Utah Symphony; Mrs. J. W. 
Graham, board member of the 
Sioux City Symphony; Kenny 
Hodge, president of the Fresno 
Philharmonic; and Lloyd Rigler, 
board member .of the Southern 
California Symphony- Hollywood 
Bowl Association. 

New board members are Max 
Rudolf, music director emeritus 
of the Cincinnati Symphony and 
director of'the opera department 
of Curtis Institute; Robert Sem- 
ple, president of the Detroit 
Symphony; and Alexander J. 

McDonald, board member and 
past president of the Buffalo 
Philharmonic. 

Coming Events 
August 1-4- National Candy 

Wholesalers Association National 
Show, Washington Hilton, Wash- 
ington, D.C. 

September 13 -16 -1970 Nation- 
al Merchandise Show, New York 
Coliseum. New York City. 

September 18 -20 -1970 Michi- 
gan Tobacco and Candy Distribu- 
tors and Vendors Association Con - 
vention. Boyne Mountain Lodge, 
Boyne Falls, Mich. 

September 18- 20- Il1inois Coin 
Machine Operators Associatión. 
Stauffer's Riverfrent Inn. St. Louis. 

October 2 -3 -Texas Merchandise 
Vending Association annual meet- 
ing. Marriott Hotel. Dallasas 

October 2- 4- Automatic Vend- 
ers Association of Virginia annual 
meeting, Mariner Hotel, Virginia 
Beach, Va. 

October 6- 9- International Ma- 
chine Exposition, Kongresshalle, 
West Berlin, Germany. 

October 9- 10- Missouri Auto- 
matic Merchandising Council an- 
nual meeting, Holiday Inn, Lake of 
the Ozarks, Mo. 

October 15-17 -Ohio Associa- 
tion of Tobacco Distributors, Inc., 
28th Annual convention and to- 
bacco-candy exposition. Netherland,- 
Hilton Hotel, Cincinnati, Ohio. 

October 16-18 -Music Operators 
of America convention, Sherman 
House. Chicago. 

Proven Profit Maker! 

ALSO IN POIDUCTION: 
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CHICAGO COIN'S NEW 

ESQUIRE 
6- PLAYER PUCK BOWLER 

With Dazzling New 

"MOD -LOOK" CABINET 

6 WAYS TO PLAY 

15f PLAY - 
2 for 250 

Available in 
3 Individual 
Coin Chutes 

wcxao cows OM* M. 

CHICAGO DYNAMIC INDUSTRIES, 1111C. 

ART HUNOLT, president, Mis- 
souri Cain Machine Council, a 
group of jukebox operators. 
HunoS is challenging the record 
manufacturers on the poor quali- 
ty of records and is issuing an 
open invitation for any record 
company or one-stop executive 
to address the organization's next 
meeting. (see Association Digest 
in this issue). 

Pa. Cigarette Tax 
PHILADELPHIA - Vending 

machine operators throughout 
Pennsylvania are busy readjust- 
ing the coin mechanisms of their 
machines to pass another nickel 
in taxes along to the consumer. 
To help meet the state budget. 
new taxes were adopted includ- 
ing a 5-cent increase in cigarette 
taxes to bring in an estimated 
$21 million, The increased tax 
brings the state tax from 13 

cents to 18 cents on each pack, 
making it the highest state tax 
in the nation. 

In order to give vending ma- 
chine operators time to adjust 
their machines, Gov. Raymond 
P. Shaffer did not sign the tax 

Coinmen In The News 
Continued from poke 54 

Other new officers are Carnet 
Vaughn, vice president, and Tons 
Nelson, secretary -treasurer. Board 
members elected to three -year 
terms are Allen Clark, Ed Plloskee 
and Robert Stimmett. Jack Feeble 
was chosen for a two-year term. 

CHICAGO 
Six Wurlitzer distributors sent 

representatives for the recent ser- 
vice seminar in Chicago. Those 
distributors were United Inc. of 
Brookfield, Wis.; Brady Distribut- 
ing Co. of Charlotte, N.C.; Cruse 
Distributing Co., Inc., of Charles- 
ton, W. Va.; Bilera Enterprises, 
Inc., of Newark, N.Y.; Commercial 
Music Co., Inc., of Dallas, and 
National Coin Machine Exchange 
here. Leading the instruction were 
Robert Harding, Karel H. Johnson 
and Harry D. Cream, all field ser. 
vice representatives of the Wor- 
thaer Co. Attending w 

e 
: Lewis 

R. SuMcky, Thomas J. Ashen- 
brennen, Wayne Zabel, Ero E. 
Aimee, William Drew and Gerald 
M. Renhneester, all of United; 
David L. Parker of Brady; George 
Nester of Cruse: Andrew Wade 
of National; John Arndt, Howard 
Young. Robert J. Sullivan and 
Cheeks F. Brenn Jr. of Bilotta; 
Donald L. Hobbs, Gerald P. Rim- 
sell. Jimmy D. Clunk and Jim 
Curran of Commercial. 

measure into law until Bas. 
IS. The 5-cent increase will be 
reflected in increases from 6 to 
10 cents in retail prices. It is ex- 
pected that vending machines 
may go-for the 10 -cent hike in 
machines to make it a 50 cents 
a pack. 

WICHITA, KAN. 
Mark Blum Jr. and Ronald 

Carl, secretary- treasurer of the 
Kansas Amusement and Music As- 
sociation (KAMA), has notified 
members of the association that 
they are working out a sticker 
decal for coin-operated machines 
in Kansas. KAMA had previously 
approved a emulation that stickers 
be used on each machine to warn 
potential burglars of the penalties 
for breaking into machines. The 
stickers should be available July 1. 

Plans call for the next KAMA 
meeting in July. The site will be 
the cabin of Joha:,Emkk on Lone 
Star Lake. Advance reservations 
can be made at the Virginia Inn in 
Lawrence. KAMA members will be 
notified of the exact date later. 

SAN FRANCISCO 
Leonard Hkka, field service rep- 

resentative for the Wurlitzer Co., 

e 

in charge of instruction for 
the recent service seminar con- 
ducted here. Fourteen persons at- 
tended including Edward Carey 
and David Chhtenden of Servo- 
motion in Fresno; Henry Mena 
and Chuck Barnes of ABC Music 
in Fresno: Walter Walter of Cen- 
tral valley Music in Turlock; 
Duke Harrison and Robert Brown 
of Harrison Music in Modesto; 
Ralph Butcher of BAD Music in 
Stockton; Royer PenIerao, Scott 
Jenkins and Donald Brins of Auto- 
matic Corp., in San Jase; and 
Frank Guidessei and David Max- 
well of Morgen Music Co. in San 
Jose. 

when answering ads . . . 
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Country Music 

Show Biz Is Planning New Country Artists, Auto Racing 

Expansion Programs; Names 2 Warm 
Up For Sports Special 

NASHVILLE - Show Biz 
Music, Inc., which has made 
strong moves recently in both 
the record and publishing busi- 
ness, is making new expansion 
programs. They involve the ap- 
pointment of a music director 
and a business manager. 

Jim Hall, one of the long- 
time Nashville producers, con- 
ductors, arrangers and writers, 
takes over the music director- 
ship. He will be in charge of 
recording sessions for the Show 
Biz label, working with artists 
such as Chase Webster, Jamey 
Ryan, George Owens and Blake 
Emmons. 

Hall has conducted, arranged 
or produced for such artists as 

Eddy Arnold, Boots Randolph, 
Lenny Dee, Jack Greene, Roy 
Orbison, Jeannie Seely, Marion 
Worth, Mary Taylor and scores 
of other Nashville artists. He 
will continue his work as con- 
ductor and arranger for outside 
artists and labels, with such 
work now being channeled 
through his Show Biz office 
Hall's credits go back to the or- 
chestra of the late Francis Craig. 

Virginia Parker, as business 
manager of Show Biz, Inc., will 
coordinate all related activities 
of the record label and of Show 

Nashville 
Scene 

Sound 70, a back -up group 
headed by Richard Law, now is 
being used on all of the Jim Ed 
Brown television shows, and doing 
session work for records as well 
as commercial jingles. The group. 
consisting of Law, Trish Williams 
and Ronnie Drake, now has been 
joined by Mary and Ginger Holli- 
day from Memphis. giving new 
dimension to the sound. 
Skeeter -Davis, George Hamilton 
IV, Ralph Emery, Pete Drake, 
Johnny Carver and Junior Samples 
played to a full house at South 
Bend. la. Skeeter. on her return 
home, saved a group of small birds 
from an attack by bluciays, then 
dug worms to feed the survivors. 
Also in the animal- saving depart- 
ment, Dot's Carl Philips teamed 
with WSM's Bud McCain to save 

stray calf, and found what a 
tough life it is on the range. . . 

Darrell McCall and Mona Vary 
teamed to entertain at a children's 
home. 

Versatile Mac Vickery showed 
his multitalents, teaming with 
Merle Kilgore in a series of imper- 
sonations on local television. . 

Gene Crawford of Metromedia is 
back fronting the David Houston 
group, the Persuaders. Others in 
the group are Jack Pruett, George 
Rogers, Jerry Owens and Dennis 
Digby.... WLAS has become the 
first AM station in the Jackson- 
ville. N.C. area to play exclusive 
country music. Paul Parker, sta- 
tion manager, says the station 
needs records.... Conway Twiny 
has made one of his rare Nash- 
ville visits for a guest shot on the 
syndicated show, "Something Else." 
The West Coast -based show, 
hosted by John Hartford, will be 
in the city on location for a week. 

. Jack Greene and his Jolly 
Giants are off on a brief vacation 
until the Jasper County Fair at 
Newton, III. Jeannie Seely will 

v 
rejoin the show in mid -August. 
She is still mending from surgery. 

. Snuffy Miller, for six years 
the drummer and a featured 
vocalist will Sill Anderson's Po' 

(Continued on rage 58) 
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Biz Publishing IBM I) and Mon- its newest colar special, to debut 
ster Music (ASCAP). She also nationwide in prime time on 
will head promotion and pub- more than 100 major market TV 
licity for Show Bic Records. stations. 
Miss Parker formerly was with Titled "Breezing Along with 
the firm of Holder- Kennedy, the Nashville Sound," the half - 
largest public relations company hour musical is sponsored by 
in the South. Lever Brothers' Breeze detergent, 

and features some of the big- 
gest names in the field of coun- 
try music. Hosting the special 
will be RCA's Porter Wagoner, 
with guests Dolly Parton, the 
Wagon Masters, Spec Rhodes, 
Hank Williams Jr., The Cheatin' 
Hearts, Loretta Lynn and Kenny 
Price. 

The spectacular was produced 
for Lever Brothers by Show 
Biz, in conjunction with the 
company's advertising agency, 
Doyle, Dane, Bernbach, Inc., of 
New York. Facilities used for 
the taping were those of Tele- 
vision Productions International, 
Atlanta. 

Heretofore, Show Biz had 
been known almost exclusively 
as a major producer and mar- 
keter of music syndications far 
television. However, the com- 
pany expanded some time back, 
and has utilized the record com- 
pany, the publishing companies 
and the syndications to comple- 
ment each other and to give 
complete exploitation to the art- 
ist. Among those who have 
moved under the Show Biz wing 
are Jim Ed Brown, Del Reeves 
and those mentioned above who 
have recording contracts with 
the firm. 

Show Biz this week announced 

NASHVILLE -The close tie came an official part of the 

between country music and auto "Grand Ole Opry" birthday 
racing, already accented on two celebration here, as some of the 
major occasions, will be high- top drivers and cars in the 
lighted when the July 25 ABC - country were brought in to take 
TV "Wide World of Sports" is pan in the disk jockey gather - 
telecast live from here with leg. That same year, Mercury's 
leading country artists. Roy Drusky was chosen to drive 

The Nashville 400 Grand Na- the pace car at the famed 

lional NASCAR Race, the first Daytona 500. 
live sports event ever to be pro- (Continued on Page 60) 

diced on network from here, 
will include the participation of 
such inveterate race drivers or 
spectators as Marty Robbins, 
Columbia; Bobby Goldsboro, 
UA; Jerry Reed, RCA, and Tom 
T. Hall, Mercury. 

During certain points in the 
race, the artists and the music 
industry people will be inter- 
viewed generally about racing, 
about Nashville and about the 
music industry. 

Gayle Hill of G. Hill and Co. 
is coordinating the industry's 
participation in the event. 

NASCAR two years ago be- 

GRT Nashville 
Office Opened 

NASHVII-I.E -GRT Records 
has opened an office here. The 
Nashville branch of GAT will 
be headed by executive producer 
Tommy Allsup. 

Allsup, one of Nashville's lop 
producer -musicians, worked with 
Len Levy, president of the GRT 
Group, when Levy was pres- 
ident of Metromedia Records. 

The Nashville office will be 

located at 1512 Hawkins St. 

THE "SHERIFF" DRIVES FOR ANOTHER 

NO. 1 RECORD 

FARON YOUNG 
"IF 
EVER 

FALL IN 

LOVE" 
(With a Honky 

Tonk Girl) 
Marcvey 73065 

Bookings: 
BILLY DEATON AGENCY 
1314 Pine St. 
Nashville, Tenn. 37203 
615- 244.4259 

Promotion: 
LITTLE RICHIE JOHNSON 
Box 3 
Selen, New Mexico 87002 
505 -864 -7185 

Written By 

TOM T. HALL 

Published By 

NEWKEYS MUSIC 
1531 Demonbreun St. 

Nashville, Tennessee 37203 

EXCLUSIVELY ON 

MERCURY RECORDS 
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Country Music 

Nashville Scene 
Continued from pane 57 

Boy, made his first appearance as 
single artist on a Carleton Haney 
promoted package in Louisville. 
Bob Neal is handling his bookings. 
Miller also has a single release on 
Stop, a tune written by Saddle 
Pickard. . . Tree writer Clepa 
Martin took his vacation this year 
in Dottie West's old bus. 

Disk jockeys wishing copies of 
the Ray Griff recording "My Ever- 
lasting Love" on Royal American 
can have some by writing on sta- 
tion letterhead to Blue Echo Mu- 
sic, P.O. Box 1223, Nashville, 
37202.. . Red Stewart's rendi- 
tion of "Cut Across, Shorty" on 
his Mercury LP looks like his 
strongest tune. It was written by 
Cedarwood's Maeljohn WBkfn and 
Wayne Walker. . Mel Tlllis 
is still scoring well on Kapp, al- 
though he now is with MGM. The 
latest Kapp release is "Heart Over 
Mind," which he wrote himself. 

Rion Mareln, vice president of 
Terrace Music, has announced the 
signing of Charlie Black and Allla 

Credit Card Tie 
Aids Music Mart 

NASHVILLE - Music Mart 
has shown an 80 percent in- 
crease in monthly sales volume 
due to the tie-on With the Mas - 
tercharge and BankAmericard 
credit systems. 

Phil Earhart, general manager 
of the mail order complex, said 
the increase has been reflected 
in the fields of records, tapes 
and all affiliated music products. 

Music Mart is negotiating pre- 
mium offers with several large 
manufacturers. It sponsors night- 
ly spots on both WHO Radio, 
Des Moines, and WSM Radio, 
Nashville. 

Cunningham, both of Washington, 
to exclusive long -term contracts as 
artists and writers. They will be 
utilired in all areas of operations 
for Dunwich Productions, an affili- 
ate of Terrace, "Voice of 
Change" has been taken from 
Happy Tiger's Mason Profit album 
and set for early July release as a 

single. All songs on the LP are 
properties of Rolling Meadows 
Music and were produced by BUI 
Tram and Terry Talbot ...David 
Allan Coe's "Monkey David 
Wine," a Moss -Rose property, has 
been lifted from Coe's Peniten- 
tiary Blues" album on the SSS 
International label and scheduled 
for July release as a single, accord- 
ing to AWdie Ashworth. 

(Continued on page 61) 

Magazines on 
Country, Gospel 

NASHVILLE - Two more 
consumer publications, one deal- 
ing with country music and One 
with gospel, will be on the mar- 
ket shortly. 

Georgia C he l l m a n, well - 
known executive here, has been 
named editor of Gospel Music 
Jubilee, a publication of Charl- 
ton Publications. Mrs. Chellman 
is president of Veeson Interna- 
tional, an advertising and pub- 
lic relations firm, and is vice 
president of Touchdown and Ad- 
venture music publishing com- 
panies. 

Gospel Music Jubilee will 
have a 48-page formaL Also a 

magazine, Country/Western Al- 
bum No. 1, will be distributed 
from New York by Ideal Pub- 
lishing Co. It will be placed on 
newsstands. No editors or other 
officials have been listed. 

IateFeW + 
' III 

Get into the center of the industry. Get into 
Billboard's Buyer's Guide, 1970 -71. 

Advertising deadline: 

July 24, 1970 

Issue date: 

August 29, 1970 
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Billboard SPECIAL SURVEY For Week ending 7/11/7a 

Country Singles 
*.STAR Performer -Single, registering kragtest proportionate upward progress this week. 

skis Last 
Week Week 

1 1 ** 4 

3 2 

B 

7 M 

6 5 

7 6 

8 3 * 14 

10 9 

11 12 

29 

* 
14 13 

15 11 

26 

32 

18 19 

19 16 

30 

21 23 

22 22 

23 24 

24 10 

25 18 

26 IV 

27 20 

28 21 

45 

30 25 

tr 36 

47 

33 33 

34 34 

69 

36 31 

Wade ere 

Title, Artist, Rebel, Ns. a P.. OM 

HE LOVES ME ALL THE WAY 8 
Tammy Wynette, Epic 510812 (Algae, EMI) 

WONDER COULD I LIVE THERE 
CNYMO Prune. 

BM j Victor 47-9853 5 

HELLO DMLIN' 12 
Conway Twitl 0emz 32661 
(Twiny Bird, litn 
KANSAS CITY SONG 6 
Buck Owes, Capitol 2783 (Blue Book, BMn 

IF I EVER FALL III LOVE 
(With a Hanky Tank Girl) 7 
FaraI n young. Mowry 73065 LNewkeys, 
BMI 

LLONG, LONG 
TEXAS 

ROAD 
mbine, emu 0 

SHE'S A LITTLE BIT COUNTRY 11 
usage Ram Mod tV, RCA Victor 479829 
(Wilderness, BM1) 

HEART OVER MIND 12 
Mel Tillie, Kapp TOM ICedanwad, BMI) 

I LEVER PICKED COTTON 6 
Roy Clark. Dot 17349 
(Central Songs/ Freeway, atoll 

I NEVER ONCE STOPPED LOVING YOU 9 
Connie Smith. RU Victor 47.0832 
(Stallion, BMI) 

JESUS, TAKE A HOLD ... 
¡BÌUe` Book,` BLLICaPi1al 

2838 

SOMEDAY WE'LL BE TOGETHER 4 
Bill Anderson B Jan Howard 
Deese 32689 (Jobe! , BMI) 

FOR THE GOOD TIMES /ORAZIN' IN 
GREENER PASTURES 3 
Ray Price, Columbia 445179 
Sackhorn. BMI /Combine, Bolt 

HEAVENLY SUNSHINE 9 
Perlin Husky. Capitol 2793 (Gellim, BMII 

I CAN'T SEEM TO SAY GOODBYE 12 
Jerry is Lewis, Sun Ins 
(Robertson, ASCAP( 

HUMPHREY THE CAMEL 4 
Jack Blanchard 8 Misty Morgan, 
Wayside 013 (Back Bay, BMI) 

YOU WARNS GIVE ME A LIFT 3 
caretla Lynn. Derca 32693 lure -Fire, Mtn 

MAIN' AROUND WITH LOVE 
Barbera Mandrel!. Columbia 4 -45143 
(Alger, BMH 

I DO MY SWINGING AT NOME 15 
David Houston, Epic 5-10596 (Algae, BMI) 

Del 
Reeve (r & Penny De Haven, United 7 

Mists 50669 (Passkey, Ball 
ROCKY TOP 

Anderson. Chart 5068 . 

0 

(House of Bryant, BMI) 

1 WISH I HAD A MOMMY LIKE YOU 7 
Patti Page, Columbia 4-45159 (Atgee, BMI) 

HELLO MARY LOU 7 
Bobby Lewis, UnitM Allina 50468 
uanuary /Champion, BMn 

MY 
Sonny') Capitol 2702 10uahess, MU 

14 

LOVIN' MAN 12 
Arlene Horde Columbia 445120 
(Acuff -Rase. MI) 

TOGETHERNESS 10 
san Rare, Capitol 2791 

(Blue Book, BMI) 

I'M LEAVING IT UP TO YOU 10 
Johnny 6 Jonie Mosby, Capitol 2796 
(Venice, EMU 

THE MOST UNCOMPLICATED 
GOODBYE I'VE EVER HEARD 
Henson Cargill, Monument 1198 
(Blue Crest, EMI) 

TELL ME MY LYING EYES ARE WRONG 2 
George Jones 8 the lanes Boys, Mus,ror 
1408 181. Crest, BMI) 

SINGER OF SAD SONGS 13 
W.I. Jennings, RCA Victor 47-9819 
(lack, BMI) 

WHEN A MAN LOVES A WOMAN 

BIlly 

Way 
er. 

Love 
YID4134 3 

(Forrest Hills, SW 

A MAN'S KIND OF WOMAN /LIVING 
UNDER PRESSURE 5 
Eddy Arnold, RCA Victor 47Á848 
(Twin Fo,ks /Ragmar /Fickle, BMI/ 
Four Most, EMI) 

I'LL BE YOUR BABY TONIGHT 7 
[lauds King, Columbia 4.45142 (Dwarf, 
ASCAP) 

A GOOD THING .10 
Bill Wilbourne 8 Kathy Morrison, United 
Artists 50660 (Passkey. BM) 

DON'T KEEP ME HANGIN' ON 2 
Sonny James, Capitol 2834 (Mahan, BMI 

WARMTH OF THE WINE 9 
Johnny Bush, Stop 5402 (Window, WI) 

This Last Wee. ea 

Wed Week Title, Artist, Label, No. 8 Pub. chart 

37 28 TSESOO 

ACI 

AND ME AGAINST THE WORLD. 11 

Bobby Lord, Decca 32657 (Contention, 

60 MULE SKINNER BLUES ... ._ . 2 
Dolly Parton, RCAIVigor 47 -9863 (Peer 

39 17 WHAT IS TRUTH? 13 
Johnny Cath, Columbia 445131 
(House of Cash, BMI) 

40 41 IT DON'T TAKE BUT ONE MISTAKE 8 

Luke 
Driller Jr., MGM 14150 

53 DUTY NOT DESIRE 3 

Jeannie C. Riley, vlan, non» 
(Singleton, BMn 

55 A PERFECT MOUNTAIN 3 

Dan Gibson, Hickory 1571 )Acuff-Rose, BMI) 

57 LOZIANA RIVER 5 

Van rrwor, Royal Amnican 9 

1BirmingM1am /Noma /S.ß.0.., BM17 

50 THE WONDER OF YOU 
Elvis Presley, RCA Victor 47.9835 
(Duchess. WI) 

66 REMOVING THE SHADOW 2 
Hank Williams 8 Lois Johnson 8 Me s,,) 
ville Band, MGM 14136 (Williams Jr., 5H11 

46 46 SON OF A COAL MAN 8 
Oel Reeves, United Artists 50667 
(United Artists. ASCAP( 

47 42 
GauugMA 

AND 
,aa, 

FIRE 
ass (Window, eMp 

13 

70 DO R TO SOMEONE YOU LOVE 2 

Norm Wilson, Mercury 730077 (Newkws, 
toil 

49 35 STREET SINGER 13 
Merle Haggard 8 the Strangers, Capra! 
2778 (Shade Lee, EMI) 

50 44 DRIVIN' HOME 6 
Jerry Smith, Deese 32679 (Papa Joe's, ASCAP( 

51 51 NIT THE ROAD JACK 
Connie Eaten 8 David Peel, Chart 5064 
(Tangerine. BMI) ® 64 LET'S GO FISHIN' BOYS 
Charlie 5-10610 

3 

Wes 
(Vrte s 0A 

53 27 BIG WHEEL CANNON BALL II 
Did Curless, Capitol 2780 (Southern, 
ASGPI 

54 59 COME AND GET IT MAMA 2 
Charlie Lauvin, Capitol 2824 (Tuff, MI) 4 75 ONE NIGHT STAND 2 
Susan Raye, Capitol 2533 (Blue Book, BMI) 

56 52 WHOEVER FINDS THIS, 1 LOVE YOU. 12 
Mac Davis. Columbia 445117 Mae, 0011 

57 61 MARY GOES ROUND 3 

Bobby Helms, Conran 10002 (Jack, BMII 

58 56 YOU'RE GONNA NEED A MAN 1D 
Johnny Duncan, Columbia 445124 (Detail, 

- BABY I TRIED 1 

Jim Ed Brown- RCA Victor 47 -9858 
(Monster, ASCAP) 

60 65 MISSISSIPPI 2 

John Phillips, Dunhill 1236 (Alchemy, 
ASCAP) 

61 58 FLYING 
56 Lock., Dan Danny Vois 6 the Nashville 

Brass, RCA Victor 479849 (Coldwater, BMII 

62 62 GREEN GREEN ALLEY 
even 6 - PICK ME UP ON YOUR WAY DOWN 1 

Carl Smith, Columbia 445177 (tree- EMI) - SALUTE TO A SWITCHBLADE 1 

Tam T. Malt Mercury 3078 
IRewkeys, BMII 

65 63 OLD 101IE AFFAIR NOW SHOWING 5 

lMnfs -Rue, .411 
Kano 2091 

dir - ALL AMERICAN HUSBAND 1 

Pe99v Sue, Oecca 32098 (5ure -FUe. BMII - VANISHING BREED 1 

Hank Snow, RCA Victor 47-9856 
IFerest Hills. BMI) 

68 68 HARVEY HARRINGTON IV 4 

Johnny Carver- Imperial 66442 (Tree, Boll 
HONKY TONK MAN 1 

10631 1Cedaood, I) Bob Lumen, Epic 5 rw BM 

70 73 COLUMBUS STOCKADE RUES 2 
Danny Davis 4 Me Nashville Blass. RCA Vic- 
tor 47.91347 (peer International, Hull 

2 71 71 60001E 
Kent, Merwry 73066 IHewkeys, BMI) 

72 72 BORN THAT WAY 2 
Stonewall Jackson, Columbia 445151 
fGalliw. Boil 

73 74 FINGERPRINT 2 

Freddie Hart. Capitol 2839 (Blue (took/ 
Viols -Ring, BMI) 

LONELY FOR YOU * - Wilma Burgess, Decca 32084 
(Singleton, EMIT 

BROTHER RIVER * 
Jahn.BDarrell. 

united Arii.ts 50675 
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Brite Star's Pick Hits ... Brite Star's Pick Hits... 

d 
N 

Y 

m 

lINER 

[EVER 
STARDAY B96 

is the side for 
BIG country sales! 

Red Sovíno 
Exclusively on Starday Records 

PUBLISHED BY: 

Tar Heel -Big Swing Music (BMI) 

For DJ Copies Write: 
CHARLIE DICK 

c/o STARDAY - KING BUILDING 
P.O. BOX '8188 

NASHVILLE, TENNESSEE 37207 
(615) 228 -2575 

One Song Away -Tommy Cash (Epic) 
Biloxi -Kenny Price (RCA) 
Heart Over Mind -Mel Tillis (Kapp) 
Tell All Brother -Kenny Rogers (Reprise) 
No Arms Could Ever Hold You -Bobby Vinton (Epic) 
Got to Get You Into My Life -The Downbeats (Trail) 
You' There -Larry Edwards (Circle E) 
He Threw Away the Key -Arthur Thomas (Musicor) 
Pocket Full of Friends -I Don't Know (Vikings) 
After All These Years (LP)- Carmine Gagliardi (Cambray) 
Rock & Roll Revival -Joe Welt (Palmer) 

n, Distribution, Dee Ì4y Coverage, Press Release Service, Ma¡or Label 
SEn 

YOUR 
Eie RDS FORn see 

REVIEW 
TO: ìn Biromotion 728 Merl Todaye 

SEND YNob RECOTen FOR Brit. Stir Promotions, 728 16M Avenue 
South, Nnshvilln, Tenn. ]7203. 615 ]M4064. (ÌI 

Brite Star's Pick Hits ... Brite Star's Pick Hits .. 

BEST SELLING FIRST ALBUM 

First album by Marcel Marcees, "The Best of Marcel Matceao," conceived and 

produced by Michael Vlner, available through 9000 Sunset Boulevard, Suite 411, 

Los Angeles, Calif. 90069. Telephone: (213) 2712313. 

when answering ads .. . 

Say You Saw It in the Billboard 
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Country Music 

From the 
Musk Capitols 
Of the World 

DOMESTIC 

NASHVILLE 
Rosa, a rock group from Texas, 

was in Nashville recently to record 
at Boa Cason's studio. While here 
they cut two new singles entitled, 
'It's Too Late So Why Wait" and 
"Lies," Following Reco was 
another new group from Mobile, 
Ala., called the Mothers of Mobile, 
who worked on some cuts from an 
LP to be completed next month. 
Foxx, another Texas group, was in 
Nashville last week to work on 
(heir third LP which was also done 
at Cason's studio. Soon to he re- 
corded there is a new artist, Jimmy 
Hendricks, who will do a single, 
"If Jesus Was a Junky." 
Coonlry Joe MacDonald's new LP 
"Tonight I'm Singing Just for 
You" was recorded in Nashville. 

. Jake Holmes cut recently at 
Danner studio in Nashville. The ses- 
sion was produced by Elliott Maur 
for Polydor.. . Clint Eastwood, 
who came here last week to record 
for Certron, has already had his 
first single released called, "Burn- 
ing Bridges." 

Sandy Mason, who has signed as 
an artist and writer for Combine 
Music on Mercury, released a 
single this week. "Me and Jack 
Daniels." The session was produced 
by Jury Kennedy and Bob Beck- 
ham, . The Porn Seco's have 
released a new LP on Certron, 
"Spend Some Time With Me." 

Kris Kristofferson has been 
held over for another week et the 
Trubador Club in Los Angeles. 

. The Allman Brothers, who 
have a new LP, "Livingston Tay- 
lor." have been in Florida working 
on a new album at Criterion stu- 
dios. The sessions are being pro- 
duced by Tony Dowd.... Johnnie 
Jenkins released a new LP last 
week called "Ton Ton Macoute." 
The name comes from a militant 
police force as depicted in the 
Graham Green hook 'The Come- 
dians" . Funeral services have 
been held for Grady Tannell and 
Wayne Reynolds of the Electric 
Toilet, The two along with other 
members of the group were on the 
way to Memphis when they were 
involved in a fatal accident. lack 
Eldridge and Larry Endes were in- 
jured in the accident. 

TOM WILLIAMS 

Sports Special Set 
Continued from page 57 
Since that time, hardly a 

major race has occurred in this 
country without some parlicipa- 
ion on the part of country mu- 

sicians and singers. 

THE 4 BLAZERS 
Tell A Wonderful Story 
In Their Recording Of 

"STORY 
BOOK 

DREAMS" 
B/W 

"SHU SHINE MISTER" 
BUDDY RECORDS 145 

Published By 

DUSTY PUB. CO. (BMI) 

DJs Write For Your 
Promotional Copy 

BUDDY RECORDS, INC. 
500 Locust SL 

Marshall, Texas 75670 

Country 
!Hot 

LP's 
OillMard SPECIAL SURVEY 
For Week Eneia9 7/11/70 

* Dar Performer -SP', registering proportionate upward progress this week. 

This la s 

eek IA x iRIF, Anise, tolet & Nastier 
Weeks po 

1 I JUST PLAIN CHARLEY 21 
Charley Pride, RCA Victor LSP 4290 

2 2 TAMMY'S TOUCH .. 
Tammy Wynette, Epic BH 26549 

3 3 MY WOMAN, MY WOMAN, MY WIFE ... 7 
Marly Robbins, Columbia CS 9978 * 8 THE WORLD OF JOHNNY CASH _. 6 
Columbia GP 29 

5 5 PORTER WAYNE AND DOLLY REBECCA 16 
Porter Wagoner 8 Dolly Patton, RCA Victor LSP 4305 

6 6 THE BEST OF CHARLEY PRIDE ... _..... 37 
RCA Victor LSP 4223 

7 4 HAZE FROM MUSKOGEE .25 
Merle Haggard, Capital ST 384 * 28 HELLO DARLIN' 3 

Conway Twiny, Decca DL 75209 

9 9 TAMMY WYNETIE'S GREATEST HITS .. .. 45 
Epic BN 26486 * 15 WORLD OF TAMMY WYNETYE 5 
Epic BN 503 

ll 11 BABY BABY 15 
David Houston, Epic BN 26539 

12 10 HANK WILLIAMS 1R. GREATEST HITS 14 
MGM SE 4656 

13 14 YOU AIN'T HEARD SOTHIS' YET 6 
Danny lavis S the Nashville Bran, RCA Victor LSP 9334 

14 12 THE WAYS TO LOVE A MAN ... .. ....... 22 
Tammy Wynette, Epic en 26519 

15 13 BEST OF JERRY LEE LEWIS 11 
Smash SRS 67131 * 39 LOVE IS A SOMETIMES THING .. 2 
Bill Anderson. Deets Dl 75206 

17 7 HELLO, l'M JOHNNY CASH 22 
Columbia Rc5 9943 

18 16 WE'RE GONNA GET TOGETHER 10 
Buck Owens 8 Susan Reye, Capitol ST 444 

19 19 BIRDS OF A FEATHER 7 

Jack Blanchard 4 Misty Moreno, Mercury WSS 33-001 

20 17 TO SEE MY ANGEL CRY /WHEN SHE STARTED 
TO STOP LOVING YOU 22 
Conway Twiny. Deese DL 7s172 * 24 SIX WHITE HORSES 13 
Tommy Cash, Epic BH 26535 

22 18 A TASTE OF COUNTRY .. 11 
Jerry Lee Lewis, Sun SUN 114 

23 23 LORE IS THAT ME ... ... 14 
Jack Greene, Deue DL 75168 

24 26 YOU WOULDNT KNOW LOVE 9 
Ray Price, Columbia CS 9918 

25 20 WAYLON 23 
Waylon Jennings, RCA Victor 55e 4260 

26 22 OH HAPPY DAY .. 9 
Glen Campbell, Capitol Sr 493 

27 29 WINGS UPON YOUR HORNS_ _. 22 
Loretto Lynn, Decce DL 75163 

28 21 YOU GOT -TA HAVE A LICENSE 22 
Porter Wagoner, RCA Victor LSP 9286 

29 27 IT'S LUST A MATTER OF TIME 
Sonny James, Capitol ST 432 

30 25 JOHNNY CASH AT SAN QUENTIN .. _54 
Columbia CS 9827 

31 31 BEST OF PORTER WAGONER, VOL. II 2 
RCA victor LSP 4321 

32 33 LONG LONESOME HIGHWAY 5 
Michael Pont, MGM SE 4662 

33 36 OCCASIONAL WIFE /IF I EVER FALL IN LOVE 
WITH A HONKY TONE GIRL ... ..... .. 4 
Noon Young, Mercury SR 61275 

45 ON tSTAGE FEBRUARY t59703a7 
2 

35 35 STAY THERE TILL I GET THERE 7 
Lynn Anderson. Columbia CS 1025 

36 30 COUNTRY GIRL _.. _. .. _. 12 
Jeannie C. Riley, Plantation PLP 8 

37 37 WORLD OF DAVID HOUSTON ...... .. .. 5 
E pit ON 502 

38 38 I'LL MAKE MMENDS 
3 SR 61260 

39 34 THE CARL SMITH ANNIVERSARY ALBUM/ 
20 YEARS OF HITS 4 
Columbia GP 31 

A LYNN WRITES 'EM AND SINGS 'EM 
Desta DL >sve 

dl 41 HUSBAND HUNTING ._. 7 
Lis Anderson, RCA Victor LSP 4346 

I WITNESS LIFE 
Tom T. Hell, Mercury SR 61277 

43 44 WELFARE CADILAC 10 
Guy Drake. Royal American RA 1001 

44 42 ROCK ME BACK TO LITTLE ROCK .... 3 

Jan Howard, Decca Dl 75207 

WORLD OF RAY PRICE 
Colombia GP 28 
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Country Music 

Concert Concept 
For Williams TVer 

NASHVILLE-A new con- 
cept in television with continuity 
like a concert" will be pio- 
neered" by MGM with the tap- 
ing of the Hank Williams Jr. 
television syndication. 

"The performer will have to- 
tal involvement with his audi- 
ence, and that audience will be- 
come part of the show," said 
Miles Harmon and Larry Mur- 
ray, co-producers of the show. 

Further explaining the differ- 
ences in this show and most of 
those already under syndication, 
the producers said the program 
will utilize lighting and camera 
techniques of a motion picture 
studio, a crane moving 360 de- 
grees around a stage. 

The audience will be drawn 
from the "outlying area around 
Los Angeles," and the show will 
be done at Culver City. The au- 
diences will be country music 
oriented, and there will be spe- 
cial "community nights." 

The show, which will be 
rather uptown, sophisticated 
"country," will have as regulars 
the Diliars and female artists 
such as Linda Ronsad, Edie 
Sands and Marilee Rush. 

The producers explained the 
presence of "pop" regulars by 
saying the show would be "coun- 
try in the sense that it's for all 
of the country." 

3 Music Firms 

Join to Promote 

TV Follow -Up 
NASHVILLE - Three Nash- 

ville music firms are working 
together to promote a national 
product as a follow -up to a tele- 
vision special aired regionally 
June 18. 

The Boots Randolph television 
special on CBS South and South- 
west Regional networks was the 
key to this promotion campaign 
by Texize Chemicals. 

The three firms who have 
joined for the follow -up are 
21st Century Productions, which 
produced and videotaped the 
special; Monument Records, 
which produced a special LP of 
Randolph playing at the show, 
and Custom Distributors, which 
will handle the mailing of the 
albums across the nation. 

The campaign included simdl- 
aneous radio, TV, newspaper 
and magazine ads and atore dis- 
plays throughout the South and 
Southwestern U.S. announcing 
that, for three labels from any 
Texize product on the market, 
a free album of Boots Ran- 
dolph music would be mailed. 

Initial returns are into the 
thousands. The campaign is 
scheduled to continue until 
September. Custom Distributors 
is mailing some 3,000 records 
per day. Early projections are 
that some 250,000 LP's will be 
mailed during the three -month 
campaign. 

Principals in the business ar- 
rangement are Roy Smith, 21st 
Century Productions; Fred Fos- 
ter, Monument; Boots Randolph, 
Monument, and Steve Whaley, 
Custom Distributors. 

JULY 11, 1970, NUROARD 

However, additional country 
artists from Nashville will be 
used as guests on the show, 
which also will feature song- 
writers "not normally seen on 
the networks." They said this 
would include such writer -per- 
formers as Red Lane and Mickey 
Newberry. 

MGM is "shooting for" 150 
markets, but will not issue a 
pilot. Shooting will begin in mid - 
August, with Hugh Cherry do- 
ing the announcing. 

Nashville Scene 
Continued Iron. page 58 

Gene Pfeiffer of WPAC, Pat - 
choque, and WHRF, Riverhead, 
L.t., now is programming country 
music nightly, and is striving to 
make WPAC the center of country 
music on Long Island. He also 
has a Sunday show, utilizing the 
Billboard charts of top country 
singles.... Clyde Beavers and the 
Eager Beavers are set for a first 
release on Dot.... Barbara Allen 
of Beaverwood Talent, and her 
band, the Kouutry Kings, are off 
for a brief vacation, then make a 
Michigan swing. Barbara has just 
signed recording agreement with 
Paul Perry and cut a session... . 

George Riddle of UA has signed 
with Beaverwood Talent.... Shir- 
ley Copeland has cut her first coun- 
try single for the NRS label. Taled 
"Show and Tell," it was written 
by Tree's Robbie Williams. Shirley 
is a rarebird -a native Nashvillian. 

Ronnie Henderson of Buddy 
Records, Marshall, Tex., is now a 
regular member of Jim Hefner's 
"Country Express," a new country 
TV show seen twice daily on 
WEEK TV, Channel 25, Peoria 
and Rockford, Ill... The Mu- 
sicanza Corp., a newly formed 
country and pop production com- 
pany, reports that it has signed a 
major recording artist, with the 
first release of a- series of singles 
set for the fall. The company 

chose not to reveal the name of the 
artist at this tithe. 

Billy Deacon, Famn Young' 
manager, signed Faron to work 
four shows in Honolulu Friday - 
Saturday 10 -11. Faron also has 
full schedule of fair dates starting 
in North Dakota July 24. . 

Johnny Western, who has always 
managed to do a job when called 
upon, filled some big shoes re- 
cently. He was called on by the 
Navy to fill in for Bob Hope as 
emcee of the 19th annual Navy 
Relief Fund Festival at Corpus 
Christi, Tex: Monument's Dane 
Jordan was a welcome addition to 
to the bill. It was called one of the 
most successful shows of the 
area. 

You are Invited 
to Participate 

Billboard's in 

World of Soul 
August 22, Issue 

This annual showcase reveals the 
dynamic universe of soul in depth - 
the scene today -Rhythm & Blues, 
Gospel, Soul's International impact, 
Analysis of Billboard Soul Charts 
complete with artists, labels etc. - 
PLUS Black Radio Station Mana- 
gers, Regional Presidents, Top D.J's, 
Program Directors, and top per- 
forming talent, booking agents, 
producers throughout the world. 
Editorially you'll find no other pub- 
lication offering this unique, mean- 
ingful, high- interest exploration of 
the World of Soul. 

The buying influentials for talent 
are the people who'll be reading 
this issue of Billboard. They'll be 
getting a big, fresh look at the World 
of Soul. They'll be making new 
decisions about this exciting scene. 
Don't be left out of the World -Be 
part of the action -Reserve your 
ad space now!! 
Bonus distribution will be going to 
the NATRA Convention in Houston. 
August 19th. This is in addition to 
more than 33,000 of Billboard's 
regular paid subscribers all over 
the world. 

Advertising Deadline: August 7 
Regular 3- column ad rates apply 

NEW YORK NASHVILLE CHICAGO 
165 W. 46 St. 1905 Broadway 188 W. Randolph 

212 -757 -2800 615- 327 -2155 312 -236 -9818 

LOS ANGELES 
9000 Sunset Blvd. 

213- 273 -1555 

LONDON 
7 Carnaby St. 

437 -8090 
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*STAR Pa lioam. - Lr'. IN 

war IS we. ea 1.x 

as r..I.M M.N. 
.mxe Parme mi. .e 

a 
M. 

A NN Aealwle 

MIST - Mlle - U1.1 d tambar 

TAPE 
PACKAGES 
AYAILAB E 

W 

1 SOUNDTRACK 
Woodstock Co.. SO 0500 

7 1 2 BEATLES 
Let It Be 
Apple AR 51001 

10 2 3 PAUL McCMI9MEY 
Meurtwy 
Áp91. 1100 3361 

6 5 4 M005O115 

APhan Ms 701 

7 1 S MHO 
Live It Leeds 
Oxa. Ot 70175 

IS P 6 COPY, STILLS, NASH 8 YOUNG 
De+e Yu 
Al eMk 30 7611 

NA 

PO * BOB ULAN 
S5H- TNlalt 
Columbia C31 90150 

9 7 8 FIFTH DIMENSION 

loth try 6CSS 53900 

11 10 9 THREE DOG NIGHT 
It Ain't Mr, 
Dunhill D5 50075 

NA 

13 9 IN ISAAC HAYES 
Movement 
Solar. INS 1011 

MANS F1111N RAILROAD 

CIOITl to ome AH 

NA 

31 12 12 pm EARTH 

R.°.T. 

Ready 
arm MM7 

22 4 23 CHICAGO 
Collar.. SOP 34 

4 14 14 ELVIS PRESLEY 
On 
KA SV35 V häm 

1970 

4 20 
*PRIM PAUL 8 MARY 

10 Years Together 
wem. era. IS 9553 

NA 

NA 

NA 

11 IE 16 JIM) REMMUA MIDDY MIIEG 8 
BILLY COR 

HenIOimaáM GYPSY. 

10 17 17 MELANIE 
COTAI., in the Raln 
3udd.0 133 5160 

NA 

22 13 U SIMON 8 GARFUNKEL 
Midge per Troubled Wear 
Columbia RCS 9911 

10 15 19 TOM NABS 
Tam 
Petrol PAS71Ua 

l9 55 1UE33 WHO 

RU View ll19 l6 
18 21 21 MOUNTAIN 

Climbing 
woun 1501 

NA 

NA 

ILA 

15 25 22 TEMPTATIONS 
Psychedelic Shook 
cads OS 970 

xA 

11 23 23 DIONNE WARWICK 
I'll Never Fall In Love Again 
Saar 5P9 561 

14 30 * FOUR TOPS 
alarm °M5104 

DITS 

16 23 STEPRPIWMF 
Live 
B.nw Bee IHM 

2 95 * LIMON ON 
Alone 000elher 
Blue lbuab BTS 19 

NA 

20 24 27 RIP WILSON 
The I Made Me Buy This 
Mas 
L'mle Dahl 15 IOW 

NA NA 

3 41 * 6RATFIDL PAD 
Workingman's Dead 

Area WS 109 

NA 

m 1a 29 JET18g TULL 
Benefit 
Rada IS 6100 

8 79 * an moray =AU arm w AIeMUa6Á1 A A 

44 26 31 /ANTARA 
GlueMe M WM 

4 46 
SOR SUMMIT 
Gasoline AllAlley l 

SR 61246 

A A 

34 34 33 10E COCKER] 
LA SP 4.4 

3 37 34 

9 35 >< 

TIE JIM NABORS HOUR 
CS 10IM 

NA 

MILES DAVIS 
Bitches 

e 36 

FOR 

NOES 

ENDING 
JULY 11, 

197D 

6 
E # 

M 
; Y attltt- INN -U.ItMatx 

TOPE 
PACUUS 
MAKE 

1 

6 26 56 SUPR[MES 
RigM 0n 

e.r,1 MS )W 

45 36 57 SOUNDTRACK 
EaaSryy 616.1 
OuMIIIIMOM SOON 

MRS 

A 

17 32 36 MEARES 
Hey Jude 
Pas ssr Bas 

5 40 30 BU' SEEYENS 
EVIrylMng Ia BeauUlul 
8xnebv 31] 75W5 

N A NA 

113 44 40 JAMES TATLOB 
Sollt Baby Ionia 
Warne era6:5.ren ArN W3 lMt 

11 22 41 wpm 

Áw SI 9201 

2 51 

*WS DM 

Puking 
A BEAUTIFUL p 

Cola. CS Inv 

M1 

N A 

14 27 43 BOBBY SHERMAN 
Here Comm Bobby 
Mamma MO NMI 

A 

P 45 N GINNER BA0ER'S AIR Ma A. SO 1703 
N A 

52 IRON 1115IERIL7 
Ilea 
Alca Ml 18311 

IS 49 46 1MIM P. SEMLSTWI 
0.pAx 0.5 6179/MA SF 4Sfl 

33 31 47 BURT B4CHARACH/SOONDTRACK 
Butch Cassidy 6 iM Unarm MM A. 

A 

13 46 W TEN YEARS AFTER 
CrHMenood Oreen 
Sam 011 IOM) 

NA 

39 53 49 BEATLES 
Abbry Read 
seers SO 3m 

14 56 1 JONI MITCHELL 
7M dim of the Cape 

AS 6,76 

5 43 51 ANDY WILLIAMS 
Raindrops Keep Fellin' on 
MYY Held 
I0í151.. 01 959* 

HA 

ROPE FARIN 

Ran F.In RS sU 

NA NA NA 

36 60 53 NEIL PUP 6 CRAZY HORSE 

xEÿñibody K s This Is Nowhere 
o as 

33 57 54 THREE DOG MICRA 
Wes teetered Live at OM FMUm 
Pad. DS SOO. 

*POCK HAMM 
Home 
AGM SP 461 

NI MA A 

26 13 56 B. L THOMAS 
Raindrops Keep F411110 ea My 
Head 
Sawa a7530 

1 35 57 MEN CAMPBELL 
0h Happy Dey 
Canal n AA 

102 63 50 ORIGINAL GST 
Her 

ÚÓ 01. Ìf%00 

Ilea MN 

3 R 
*ILES Of WICH 

Vehicle 
warner Bra. WS 1169 

NA 

I 29 MICHAEL PARIS 
Long Lonesome Highway 
MGM SF 1063 

37 64 61 CHARM RIDE 
Best al 
RCA Vile LSP 1335 

MA 

64 67 52 SLY 8 TIE FAMILY STONE 
Shod 
Foie aN 36156 

10 39 63 FIFTH DIMENSION 
Portrait 
.116045 

12 66 64 RAY C NNIFF 
B ridge Oser Troubled Water 
Columbia CS IM] 

A 

TRNFIC 
BP John Ba'IeyWm Must Die 

A NA 

24 50 16 GRAD FUNK RAILROAD 
Grad Funk 

104 

26 42 67 JACKSON 5 

I Want You Buk 
Beam ms 

22 65 see AREIIM FRANKLIN 
IAH sir's In Loa Tom T 
romic SO MAO 

13 55 n KEHRT BPCER6 8 THE 
FIRST CUMIN 
Somethings Burning 
Arme M 6703 

6 74 78 POCO 
Fple BN 36573 

A A 

É 

E 

R 
MIST -llrie- Leal LHV.be 

1 -* 

AasNM IIM eW Is 
ale II I AM. ah 
S. M x.Mxlx.Y. 
MM. AIMS .rl seN 
a.Neele r sB111n1 

a .tl aNMx6ww5. 

LANA ROSS 
Mercan MS 711 

7OR 
PILULES 
MAIM 

tl 

E 

NA 

5 P7 
194 

L CHICANO 

Iva Tirad 

lOg 73 73 RMN PITTWAY 
1800ddPpWMa 
la e! 11150 

2 76 74 SMITH 
MMus Plus 
Dab. OS 5W11 

NA 

7 71 75 JOSE FELI611310 
FiraNUrM 
IG V1111 LIP 4370 

A 

4 117 * TNEIAST POETS 

36 54 77 AlEBn12EPPEl1 
ls SD 

m 

L - *EM6ELBERT NUMPERDINCK 

We Made It HOPP .I PM 71031 

2 
100 

7R 
WHÓb öMím 

TWI 

Pay 0L )5300 

A 

4 M eD POPPY FAMILY 
London PS 574 

MA NA 

31 90 11 OREEBENCE CLMRMAR lam 
911114 and the PON 
Ppl.ny MI 

22 47 32 elZ",,11"" 1NNl CANI 
G1mmela RCS 99M e 

61 72 53 CHICA00 TRANSIT AUNNMIT 
Grumble GP I 

6 59 84 INNHIN CASH 
World of 
Columbia OF 22 

A 

25 046 65 
PNM PAS 71003 

2 108 BUDDY MILES * Them ChM 61 

59 

L 

MO 17 
Parka AM 

seul C. KS SPEWS 

81 U VAN 14051101 
MBAndence 

Been. WS lbs 
9 48 89 RINSO STARR 

Sentimental Jemmy 
Apple SW MSS 

76 70 OP 111160. SNEAT Sr TEARS 
Glambla Cf Wge e 

9 85 91 TAMMY WPM 
Tammy's Touch 
Fa ers 365a 

MA NA 

9 OP 92 DIANA ROSS 1 THE SUPREMES 
Fume 
Beau MS 701 

44 92 93 CINEFIMRCE CWRWATER REVIVAL 
Mean Rive 
seMmv Al. 

» 94 
Cpñ.IMA0111 

19 Al 95 DOORS 

ú.°R11n01Ri7HnW 

55 80 96 
Atlantis 

/PIAMI 

n 98 97 MOODY BLUES 
To Ma CAIMran2 CA1Mraa', 
Children 
Th.eMld NIS 7 

O 91 96 EN6El1ERT HUMRRDINCK 
v.rPl PAS 71630 

6 97 99 FERRANTE 6 1010 Tt 

Getting To9elMr 
UM. Anna UAS 5.1 

4 75 100 VINCENT BELL 
Airport Love Theme 

OL 75.2 

NA A 

2 183 101 5ER010 MIRES 8 BRASIL tl6 

AMOAIé á°ñ°1Hñ 

NA 

31 102 102 LES PUPS 6 EDDIE AMIN 
SNHs e Movment e 

30 1337 

2 106 103 BOBBY 6010880005 GREATEST 
MILS 
United Antes AS 6602 

A A 

20 77 184 NORWIN GREENBMIM 
Spirit In he Sky 

RS 6)M 

4 71 lg5 'mow* 
Relations al My We 
Len. Ps 95 

NA A 

Copyrighted material 
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From 

Today Angel Cassettes go down in price. And up in sales. 

The complete Angel 
cassette catalog. Plus 10 
July releases. Available 
today at our new low price. 

Contact your CRDC Sales 
Rep for full program details. 

(Tool Nice. For Computing Oiecounta) 
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©CJ0 41500 
CONTINUED FROM PAGE 62 

TAPE 
PACKAGES 
AVAILABLE 

O 

P i 7 LT ARTIST - iale - Label Number 

3 
$ 

! 
n É 

7 107 106 BMONET ROBINSON & THE 
MIRACLES 
Whatioushes ... jninedlog.ther 
nmla TS 301 

N1 

2 110 107 MIKE CURB CO0600RATIO1 
Come T%IMher 
Cban CO 1002 

NA 

15 69 108 JOHNNY MATOIS 
Reindropl 0ee2 Fallira' on My 

CalUmbM1 CS 1005 

15 87 109 TOM IONES 
LIV. In L« Vaga 
P4,rot PAS 71031 

2 114 110 GEORGE BAKER SELECTION 
Little Gran Bag 
Cetera CS 1001 

NA 

20 66 111 CHARIEI' PRIDE 

14.7T Y sor gPJfIeY 

NO 

40 116 112 BRAND FUNK RAILROAD 
On rama 
Capital ST 307 

A 

25 93 111 MERLE RACCARD 
Ohio 
Maltroi Si súß« 

KI 

13 62 114 BEWIEY & BONNIE 6 FRIENDS 
On Tour 
Atm SO 33 -326 

36 99 115 MICHAEL PARIS 
dosing the Cep 
411.1115 

l - CARY %CRUT& TIE UNION GAP 

°1äm0á si á1 

NA 

9 109 Ill OLIVER 
Again 
Crewe CR 1$44 

53 101 118 TRINE 006 NICHT 

ó m ó O30 S 041 

3 96 119 BLODWYN PIG 
Soling Io This 
MM s1 4343 

NO NA 

161 *SOUNDTRACK A Nexo« 
Cepiiol SW OS 

NO 

51 122 121 ISAAC HAIES 
Net 
E.Werb FW 10011 

32 120 122 ROLUN6 STONES 
Let It RM4d 
Lad« 11113 4 

29 115 123 COLD 81000 
122 Prantlm 200 

]B 118 124 JOHN MAYALL 

wstil.Slop wet 1 115I 

2 L33 125 MMES BROWN 
AN a New Day 

9 XS 1005 

NA 

34 137 126 NOIRCI JONES 

49 112 127 SOUNDTRACK 
Mldnig0- Coxóaa 
WAIN Artblt VAS 11% 

WMMn 
5 

n« tn Sp 
61A ma 

NO 

t4 132 128 LERN RUSSELL 
Sheirer SXE 1 001 

NA 

45 129 129 BURT GCHARACN 
Make 1185ny on Toussait 

29 134 130 R. B. 

s 

KING -- 
Mue2 PWNya ILSY6e 

ll 
l 

43 147 131 101111 NAVALE 
Turning Point 
Pa1Nor 244004 

58 140 132 MOODY BLUES 
O n the Threshold of a 0ä11m 
Daran 225 1«35 

109 131 133 IOHNNT CASH 
M Folsom Prison 
Colombie 019439 

3 

O i 3 marc -liNa-laMl6Rumba 

I 

35 136 134 

7 111 135 

STEPPENWOLF 
Monster 
O 0,2111 DS 00014 

DANNO DAVIS B THE 
NASHVILLE BRASS 
Tou Ain't Heard Nothiri Yet 
R: Victor ASP 4314 

17 127 136 HEM ALPERT 1 THE 
TIJUANA BRASS 

Greatest Hits 
00M In 445 

3 -* 
Il 113 131 

23 139 139 

FIVE STAIRSIEPS 
Slairitea 
euaean 101 4061 

B . 1. THOMAS 
Everybody's Out of Town 
Scro,., NS 522 

GLEN CAMPUS L 
Try 
Capital SW ievindnas 

9 125 144 JAMES BROWN 

Soul on Top 
KM. XS 1100 

54 130 141 00NNRI CAON 

M San 0122111 
Mhenbi4 CS MW 

19 126 142 MARK LINDSAY 
Ar in 

CS 9286 

10 105 113 ELVIS PRESLEY 
Lete Be Friends 
RCA Gmdm CAS 14« 

I -* CHARLES FARLAND 
Taü 

vrm119e va rase 

64 123 145 

17 14M 146 

101 142 147 

SOUNDTRACK 
Funny OM 
Columbia NOS 3320 

CMINORBALL AOOFRSEY QUINTET 
Country Pracher 
Gpr_I MAO 404 

SOUNDTRACK 
MIM11.3 

F S 13 
Odyssey 

57 151 148 IT'S A BEAUTIFUL DAY 
Colombia CS 976$ 

9 161 149 IXE 1 TINA TURNER 
Comme Together 

Y LS1 7637 

114 149 150 SIMON & GARFUNKEL 
Sands of SilMte 
Cetum01 CS 9269 

10 148 151 BOBBIE GENTRY 
F4ncy 

NOlm42a 

2 199 * PACIFIE GAS 1 ELECTRIC 
Are la Rady3 
Columbia CS M17 

43 154 153 TANMy WYIETTE 
Dr«taM MN 
Eek4N16146 

34 150 154 JEFFERSON AIRPLANE 
YOluntee[ 
ACA vlan uP 43311 -* RAY 

KCiHn 0 
Tangerine 

113 
a 1513 

20 145 156 BARBRA ST9uSAND 
Greatest Bib 
Caamb:a CS 9363 

21 128 157 BROOK BERTON T006T 
Cotillion : 9010 

16 104 158 FRIENDS OF DISTINCTION 
Real Friends 
RCA Mgr LSP 4313 

38 156 159 minuta 
Pabst Your Wagon 
'emmura PAS 1 00I 

29 163 160 TOMMY ROE 
Twelve in a Roll 
MC ARCS 700 

29 179 161 CHAMBERS BROTHERS 
tool. Peen 1 Hauminen 
Ghw%b NG I0 

15 178 MANTOVANI i PS AG 

12 119 163 SMALL FACES 
Emply Rooms 
Po ode 14.4010 

76 156 164 PETER, PAUL 8 MART 
Album 1700 
We151MAL Aeren AaB Ws Iron 

5 136 565 MII6INAL CAST 
Polie 

40101 Anwea 

A 117 166-166 3IM06 6 GARFUNREL 
Parsley, Sage, Rosemary & Thyme 
Columbia Cs 9363 

A -Z (LISTED BY ARTIST) 

ainn «WTI Mislay Chambers Brothers 161 
OVInIM 1« ley Charla 165 

Herb AI9ar & ola C6,aaoe 13, 83 
riivans 11rar 136 loe Casket 39 

FI Ames 300 Cad Mead 121 
Y 11í11 M 

Cab6Y Alean 184 

En dense anarwnar 
41 

Remisai el 13,110 
Crosby. Mille G Nash ... % 
Crosby, title. Nash 8 

Mike Curb Congremni: 101 

Bea Bacbata2A.....47, 528 
Bellinger 172 
George Baker SdmtIOn 110 
Ginger Baker's Air Force M 

Beetles 2, 30,49 
Vincent Bell IDO 
Brook 

Blembeerrl 6 MINN 
137 

191 DaAIIpsis ethe 
B lood, Pig 199 Bnm 135 
Blued, Sweat 1 Taen... 90 Miles Darts 33 
B lurs linage 1% oe Darb 1% 
« AAer T. 6 M e M01...179 0á122a 8 «22ía & 
lames Brown 120, 140 Fri mds 114 
Erie Bu1in 1 War BD Neil Diamond 169 
Hsy Boller 167, 177 Doors 95 

Glen Campbell 67, 129 Bob Dyl: 7 
lohnet' Caoll 4arland 144 

M Chic ....112, , 133, 141, 170 Fl Chtcaw 72 

Jos Feliciano 75 
Ferrante 8 Didier 99 
Fit% Dimensioa...8, 63, 87 
Fine 
Four Topsaea 

107 
Fo 
Aret% Franklin 60 
Friends of Collodion 15B 
Foula Pink e3 
Bobbie Gentry' 151 
Bobby Goldsboro 103 
Grand Funk Railroad 

II, 66, 112 
Grateful Deed 18 
Norman Grnn «um 122 
Guns WAO 10 

11 mer 
taalc Rayes 10, 121 

11mí 0,1401, 
A 

Buddy 
MAI:& lly Ca.... 

Iris a Beautiful Day 41, 14B 

Jackson 

:000'7%1 
1 Airylana 415544 

I 29, 171 

00ím lona 116 
Tom lines 19, 1« 
B.D. Xing 130 
Lest 
Led 

Poets 

113 
111emen 180 
Mark LlndaY 142 
Manloveni R6] 
Maralade 105 
Oase 

mMason 
26 

llohn,, 
Mis 108 

ebe Metaathll 124, 131 
Lee Nb & 

Eddie NaEann rrte 102 
Paul 
Mob 

McCarMey 
O nie 

Lena Norne & Sngio end' 6 
Gabor 5ÚN0 115 Broil '66 101 F:elbert Xun«NMek r 

78, 911 Joni Weil 
Ida of Meck 59 Moody Blues 

97.1! Inn Butterfly 45, 73 Yar, Moaian 

T PE 

PACKAGES 
AMAI ÜBLE 

s 
5 

8 

s 

TAPE 
PACNA100 
AYAILASLL 

Ms 

GY 

4 3 MTIN- Mit -Label 6NWnbe â 

CO 
3 OPTERRI BUTLER 192 * BEST OP MA 

7 172 168 ORIGINAL CAST 
App1au« 
ABC «CS 05 II 

31 158 169 NEIL DIA1010 
Touching YOU, Torching Me 
UNI 73071 

63 169 ITS IONNII CASH 
6rutat Nits 
GIuA41e CS PmN 

NA 
40 171 171 JETHRO TOLL 

lIAnA 13 s aao 

16 

74 

165 172 6ASFIN6ER 
Magie Christian Music 
Api. ST 3364 w 

141 073 CREEDENCE CLEARWAOER REVIVAL 

Bean 
Country 

27 174 174 PLASTIC Oleo BAND 
LI« P«« In Toronto 1069 
Agata sn 3362 

6 162 175 LENA NORME & GABOR SZA110 
Lene 6 Gabor 
Skye SR IS 

NO NA 

w NA 

14 152 176 SIENIE WONDER LINE 
Tamt. TS 1% 

NA 

NA M5 RA NO 

1 

12 

- *ERIE BUTLER 

You G Me 
ary SR 61269 

NA 

NA 195 170 SOUNDTRAG 
Mrpm 
0aria a 72173 

RA NA 

u IBA LIT BOOKER T. 6 TIE M61 
MoLemore Avenue 
Ra STS 2007 

NO NO 

MA 23 180 110 
Traca Memodea 
Croilol ST 320 

NA 

4:1) 
38 181 179 

Pools 
«WyaSM 

NO MA 01 143. 182 SOUNDTRACK 
OIWM 

f300 SNI Colman 

6 180 111 PEGBY LEE 
Bridge Uve Troubmd Wnter 
Capitol ST 463 

NO 

3 185 184 
008 FRSPPON 

NA NA 

2 100 1115 MOTT THE HOOPIE 
Marins SO 0359 

NA w 

NA e 121 186 MARTY 00001713 
My Woman, My Woman, My WON 
Cotanbla CS 94Ja 

NO M 

m 
7 190 107 MYSTIC MOODS ORCHESTRA 

Snore y Weekend 
NA 

RA IT 124 198 ANDY WILLMMS 
Greatest HIN 
Glumwa XCS 9979 

NA 

w NA 3 197 189 JERRY VALE 
LMII Bo 
Columbia CS 1031 

NA NA NA 

RA 1 - 110 BLUES IMAGE 
0022 

tro SD 33.317 

w w 

NO 
2 191 191 MCA SUNCMRO 6 

MISTY MORGAN 
Gres of I Feather 
Wayside 33001 

NA IIA 

RA 

1 - 192 LOU UMMLUSOR 
Eco/bleu I Play is Fumy 
Blue Sole 931 $4337 

wNANO NA 

1 - 193 SOUNDIRACK 
MASH 
Celrmbla OS 3510 

NONA NONA 

6 182 194 SAVABE GRAU 
Rmrxe RS 6.12/7 

NA 

NO RA 
1 - 195 RHINOCEROS 

Bette, Tima Are Comin' 
Elektra FXS 74075 

NA w 

1 - 196 
Turn BockAISe Nana NI Time 

NA w 

2 194 197 THIRD POWER 
SO lo, 
Vauguard VS0 5554 

NONA NONA 

L - 190 ORIGINALS 
Portrait of 
saur ss7. 

NA w 

NA I - 199 SANINER C YOUNG 
Honey Come Bock 
Croim1 M M 

NA w 

1 - 200 ED AMES 
Sin' Awe the Ra% 
RCA Vieta l5P 4391 

NONONONA 

Mott the Nagle 1B5 
Maintain 21 
Mystic Moods O1M1eltle l87 
tim Nabors 51 

Olteer 111 
Ori9tnN CaM: 

Aw,. oPlause 
1556 

Nrlte 16s 
Ori9lnal[ 1% 

Peelflc 022 i EAFMt 15] 
Michael Parks b, 115 
Peen Nul & Mary 1S 111 PIA One e Iro 

p 
Ibis Presley le, 143 
Marley Pride :, 111 

Nerve 6S 
hry PudeN 6 the 

Union Gag 116 

Rare Earth 12, 52 
Rhinmeros 195 
Many Rebhina 186 
Smoket Robinson i 1« 

r. Ì693Ak 30 

Alloy Royyer. 8 Al A Ringo Men 39 
Siel Eheelen 69 StNRPenWolf 55, 134 

Roues Stones 21 Re? Stevens 39 
Oiaa Res 
Dia: Rest 8 the Rod Stewart 02 

Bebra Streisand 156 
icon Plusall 120 5aromes 36 
Sandler a %un. Il lohnt, 31 lamm hylo. w 
lohn Sebastian 46 Temptations 52, let 

Bobby Sherman N Ten Yeas After N 
Simon-& Oartunlel Third Power 197 

18 155, 1« g1. Thoma «, 118 
Ely & the Family flint.. 62 14. Deg MIMrM..9, 06, 110 
Emdl has 165 Ira Nie HN 

Slnith )4 the 8 Tina Tuner 149 

Eoendeasks: 
CmnwaY iwiMy f9 

Airlen 1)3 ferry Vale 139 

Fun,ry Oirl 1! Dionne Weswitk ]] 
195 

WM1e 5 

Midnight Cowboy ....157 Andy weRame Sl, 103 

Norwood 120 
FLIP Wilton 31 

P1101 13] ÌammY WTON D 91, 153 
NInM VO9r Walen ....139 mOyae2 %g :Mt 

03120ee 53 

Cemplled from NMI «M RNUI Stern by M9 Mule PeplbAI Chan %penm220 ad 111e Raml Merket 01«re1 Oepertmat Of Billboard. 

www.americanradiohistory.com

www.americanradiohistory.com


a nice new album from 

on Epic records and tapes 
arra Rel. 1.M. MIMEO IX U.S.F 

E 30125 
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Billboard Album Reviews JULY 11, 1970 

.saw 

SBLOOD, SWEAT A TEARS 3- 
Columbia KC 90090 (S) 

Chalk up another big album for of 
today: most popular groups, Top 40a and 
varied 

ranging 
The 

ah. axtendedd°" Sync' 

D :IIY togroup's "sgónre his' 
Comlm 0 rvwhiä: 

David MClayt homas 
In add,lloother 

embers of ts talented nine-man group 
are featured with farga shams helping in 

POP 

ew, 

r411/ft POP 

, RARE 
gyFARTN- 

Rcte Euth RS Sid IS) 

This new album by Rare Earth follows In 

the chart riding tradition of earlier re. 
leases by the group. Here is a racy blend 
of caul /rock sounds that come together in 

an explosion of rhythm tut is as earthy 
as the group's name implies. Highlights 
of the album Include "Eleanor Rigby" and 
to lengthy, "I'm Losing You." 

POP 

SYMPHONIC METAMORPHOSIS - 
London PS 573 (SI 

Eight members of the battoir Symphony 
come up with a winner In this unique 

and clever birth of fusion k," that 
combines pop, Jasa, rock, blues and Clan- 

eke. The material is original which lead 

. singer Ervin Morìroe delivers in wild vocal 
workouts. LP must he heard to be 

thoroughly understood and stilted. Ten 

programming for underground and Top 40. 

-AID EeLEVIDOLLY - 
D,0"S 1.1115-0/11 

COUNTRY 

DOLLY PAMEL- 
A Real Live Dolly. 
RCA Victor LOP 4387 151 

This package has a very homey quality. 
Dolly is horded live, doing a show i 

her homer town. Special goe,, is Porten 

Wagoner, and together they An several 

of their noted duets. The tunes include 
"W.W.II Cannon Bell," 'Two Sides to 

Every Story," "How Great Thou Art." This 
disk is headed for big saes. 

PRP 

PRIMA CLARK- 
Memphis. 
Warner Bros. WS 

Memphis, 
1ST 

Pet Clark has a-nr fo Mer fois, and the 

colles Ion of scr team 

winner for 
will 

This 
contemporary and wail cam collection 

h on the gams, and will win 
c faun with pirr 

her treatments 
She is oes- 

pedal's, fictive her ns 

With 
Sweet 

in 
I wain S." 

Morning Him io and :Neon Rainbow." 
Hats off oars Chips Maman for 

bringing out the very hest in Pat. 

POP 

O JULIE ANDREWS/ 
HENRY MANCINI -Music from 
the film Score -Darling Lill. 
RCA Victor LSPX 1000 (S) 

Henry Mancini, with the aid of Julie 
Andre, turns in another winning album 

this time his ow delightful 
for the film "Darling Lill." The 

score 

Wonderful 
are trich and oMiesAndr rss a 

"I'll Give oß Three Guesses" ask "Smile 
Away 

Each Maman Db. IoAiopramming mutt follow. 

POP 

RANDY RACNMAN- 
Asa, 
RCA Victor LOP 4348 151 

The former Guns Who guitarist Is out on 

his own and has created an instrumental 
album that creates many moods. "La Jolla," 
and "Noah" have the heavy guitar sound 

while other cuts, notably, 'Not to Re- 

hm" can be considered more homey, fire- 
side music. The album actually transcends 
any classification but good sic. 

DWI WWMINW WHNatiMnrROeWOfJEB n 

VICOUNTRY 

K ENNY PRICE -Northeast 
Arkansas Mississippi County 
B Alp 
RCA Victor LSP 4379 (SI 

This album by Kenny Price has two choice 

qualities: one is Kenny's distinctive style 

Of delivery, the other N his fine choice 

of songs. The includes the strong 

"Northeast Moues Mississippi Count. 

Bootlegger," and "Brown Eyed Handsome 

d oth 
"River Town," "My Mountain Dew" 

SPOP EL' DIANA RDSS- 
Molown MS 710 l'1 

Oian Rees is as potent n he solo trail 
as she wen when leading the Supremes. 
Her single click "Reach Out and Touch" 
attests to her continued sales punch and 
It will lead this album to big sales. 

Among the other goodies hare are "Now 
That There's You," "Something on My 

Mind," "These Things Will Keep Me Loving 
You" and "Keep an Eye." 

seen 

POP 

RRtAN RUDER A THE TRINITY - 
Detour. 
RCA Victor LSP 4372 (S) 

Auger's fini album under his n RCA 
contract and the first since his split with 
-nger Julie Driscoll. A very 

Val! 
set that 

starts ff with driving I to Take 
You 

composition 
Inaudi a an 

some 
ex. 

I de npualhon by Alvbonll and e ex 
me talion "using four dmmroup 

Listen Here." A very Icategory then group faillg 

anpwhole lot bette Oe han os 

doing 

A Kl'iC OF JCNMZU'id 

POP 

LEROY HOLMES RICH, A CHORUS 

-A Song of lay. 

United Artists UAS 6769 (S) 

LeRoy Holmes' standout workover of the 

hit single, "A Song of Joy," is this LP's 
main attraction but there's plenty to enloy 
in his slick handling of "Airport love 
Theme;' "Long and Winding Road" and 
"Love Is a Funny Thing." The other tracks 
are from previous albums. 

POP 

TRAFFIC - 
John Barleycorn Must Oie. 

United Artists HAS 5504 (S) 

Traffic, minus Dave Mason, le back and 
showing a 

new 
style mixed in wins ñe 

old. Burris saxophone. Note, piano, omen, 
and electric piano a 

s 

well s several per. 
cusslon instruments and drums with the 

al guitar are used hero augment 
the vocals of Steve Winwoodi 

Pa h(analog y 
this Otnoy Will be appreciated by everyone. 

POP 

TEN WHEEL DRIVE- 
Brief Replies. 
Polydor 944094 (S) 

This second album by Genye Raven and 
Ten Wheel Drive, a group which came into 
musical prominence last summer, is a clear 

that this group is nth act a 
peuing fad. "Brief Replies" rs a mlection 
of Thoughts and siNetiens of young beers 
a a Spam 

"n 

y mobd4 itliPMing, in 
lAt process, the group's telenl end ref 
M ility. 

POP 

UT MOTHER i THE 
ALL-NIGHT NEWSBOYS- 
Albion 

S- 
albion D . 

Polydor (no 
The wait far It,s and LP was 

Try worth Is, as the rock M. rolling 
ilhalage peaceniks have improves boon 

hob bumeludie brand f 
lyrics 

a k ich 
mronyyer melodies, aida new 

sicdiskhi 

radiates 
R is San Francisco, 

ins disk the cli mete piny 

ththeir 
htune,ho"R rank style through 

e ,fie tune, " At eeNP "Boonville 
Massacre" and "Rise Above It " 

POr 

RA IMMIX- 
Colossus cord ((Ds 

The u Colossus Recess had 
Dukh y (Sucking Blue a tl Tes Del 

bomprsed uttm for Gsnrovn 
Komis, comprised of three young Gainai. 
(from 

album 
and a ealian (from Milan). 

This "bum b a 

an 
and 

"Cosy 
us 

ci"l with h on. "Cosa Roay" numbs! 
"Neurotic 

such cuts 
te also 

cM1 e ambers, hose titles shgch 
nó1 ayused with earlier s ass such 

"Sunday Morning.' "(hoou (nooeSTrein" as 
and "Elector." 

/eft ORIGINAL CAST 

ORIGINAL TO CAST -The 
rename Street Rook A Record. 
CWhimbla CS IO69 (SI 

The award Inning TV show kas its first 
pppearano. in albam torn, aná rab tesuit 

Uw ld prove as u< tua at he e 
selection The cast is intacte aadslbs musical stlenion 

will be recognised by anyone u has 
the show. 

Te 
Included In the deluxe 

end dto 
all the gs featured DAOaanhi photos 

etry Thal should have 
cast. 

ong and healthy 
sales ride. 

CLASSICAL 

STRAVINSKY SONGS- Varlws 
Artists (Stravinsky /Caft). 
Columbia MD 7439 (Rl 

There's much tenderness in these short 

pieces that deal with flowers, doves, home 
and s ns among ohem. And ncIO 
Leafs rich voice spearheads the list f 
artists adding their flavor la these se 

Live pieces. Stravinsky and Robert Craft 
conduct. 

9' LORETTA LONG -Susan Sings 
Songs From Sesame Street. 
Scepter SPS SBA IS) 

Loretta Long, who is known to the many 
:Terof 'Sesame Street" s Susan, 

her album debut with ea wlleuHon 

CHILDREN 

éme°, Aidleeatbya ocMÚ;n:wsótug, oh. 
fifers such familiar and lever items as 

"The Counting Sony," "Three of These 
Things Belong Together" and a delightful 
treatment of "Nappy Talk." Susan has a 

winner the first a out. 

SOUNDTRACK 

SOUNDTRACK- 

HA RBLLL nÌ5Ó111 IDI 

SIow1Y 

The "Dom Free" coupla Hers in the mo 
Hon ykmre, this should assure hot sales 
for the track album. On its own it has 
what M. kiddies wan 

t c 

-m about leap. 
aids, ostriches and of course the elephant 
called Slowly. Original music was composed 
by Howard Blake. Should appeal to adults 
toe. 

CHILDREN 

BOB MORAY'S ERMM 
SESAME STREET- 
Affinity A 10015 IS) 

Bob McGrath, one of the co-stars of the 
highly successful "Senn* Siren" TV show 
has come up with an album of Robert Allen 
songs, educetional and entertaining for all 
ages. His performances ere warm and 
sans dive, and his exposure on TV guaran- 
tees sales. Especially noteworthy the 
album m 

W "shItr. Nave 
Friend" 

to Rain y Dees Don. 
day." Label distributed by Stereo-Dimension. 
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Eleven Exciting 
New Albums 

on Atco 
Summer, 1970 

ERIC CLAPTON 

Atco SD /TP /CS 33 -329 

CACTUS 

Atco SD /TP /CS 33 -340 

LULU 
MFIODYFAIR 

LULU 

MELODY FAIR 

Atco SD /TP /CS 33-330 

ORO 8.13031310 
Tell au Tn.. 

OTIS REDDING 

TELL THE TRUTH 

Atco SD /TP /CS 33-333 

KING CURTIS 

GET READY 

Atco SD /TP /CS 33 -338 

DEE DEE WARWICK 

TURNING AROUND 

Atco SD /TP /CS 33.337 

JERRY JEFF WALKER 

BEIN' FREE 

Atco SD /TP /CS 33-336 

THE UNSPOKEN WORD 

Atco SD /TP /CS 33-335 
LIVINGSTON TAYLOR 
Atco SD /TP /CS 33 -334 

JOHNNY JENKINS 

TON -TON MACOUTE! 

Atco SD /TP /CS 33 -331 

On Records Tapes 

DONNY HATHAWAY 

EVERYTHING IS EVERYTHING 

Atco SD /TP /CS 33 -332 

ATCO 

Coyy'cighted ratei 
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MAIL THIS COUPON TO US TODAY* 

TREE 
LISTIN 

IN BILLBOARD'S 
1970-1971 

INTERNATIONAL 

cujD s 
of /he masic- lecortt2Fe 

indoslry 

RECORD MANUFACTURERS 

Budget Labels 

Children's Labels 

INDEPENDENT RECORD PRODUCERS 

(Please list label credits) 

MUSIC PUBLISHERS 

(Please indicate affiliation) 

SHEET MUSIC IORBERR 

RECORD & TAPE WHOLESALERS 

Distributors 

One Stops 

Rack Jobbers 

Importers & Exporters 

SERVICES FOR THE MUSIC -RECORD 

INDUSTRY 

Associations & Professional 
Organizations 

Design & Artwork 

f 

ELIGIBLE CLASSIFICATIONS 

Direct-Mail Service 

Licensing Organizations, Music 
(Please indicate whether Me- 

chanical or Performing Rights) 

Licensors, Tape & Record 

Plating & Processing Plants 

Pressing Plants 

Printers & Lithographers 

Promotion' & Publicity 

Recording Studios 

Shipping Services 

Tape Custom Duplicators 

Tape Duplicator /Marketers 

SUPPLIES FOR THE MUSIC. RECORD 

INDUSTRY 

Envelopes & Mailers 

Jacket Manufacturers 

Label Manufacturers 

Polyethylene Bags 

Recording Studio Equipment Man 
ulacturers (Please specify chief 

product) 

Record Processing Machinery Man- 

ufacturers (Please specify chief 

product) 

Sleeve Manufacturers 

MANUFACTURERS OF RECORD 

DEALER ACCESSORIES á SUPPLIES 

Browser Boxes 

Carrying Cases 

Catalog Services 

Cleaners, Cloths & Brushes 

Divider Cards 

45 R.P.M. Adaptors 

Needles 

Racks 

Title Strips 

MANUFACTURERS OF PSYCHEDELIC 

LIGHTING 

If yov ore engaged in one or more of the enterprises listed, it is urgent that you send this coupon 
to vs immediately so that we con include you in this giant directory. 

PLEASE AIR -MAIL IMMEDIATELY TO: 
Billboard International Buyer's Guide, 165 W. 46th Street, New York, N. Y. 10036 

Urgent- Please Use Typewriter If Possible-Thanks 
Please attach any additional information. 

K usinen ChscIelxetien 

None of Cone .., 

Street udrete 

State 

Telephone Umber 

Tee Eaecefises: Mene 

City 

Zip Coenlry 

Mea Coil Cable Meres 

TRW 

B ranch Offices N.S. a IMenetleaaD 

*1F YOU HAVE ALREADY RETURNED A QUESTIONNAIRE TO US PLEASE DISREGARD 

SPECIAL MERIT PICKS 

JAZZ 

TONY WILLIAMS LIFETIME -(Turn It Over), 
Polydor 29.9021 ISI 
From the venal. of "Ono. Loved," to the 

herd hi lltng int rune talc including 'To 
Whom It May Concern -US." this 

Williams' escrumr a steady blend f Tony ams' 
Ore 

fans lack 
style 
Ione, Johnny McLaoghllin 

and cKhalid Yasin Merry Young), a 

bearable combination or the ben from t nu 

musicians who understand all 

phases of 

INTERNATIONAL 

LUISITe RET -IS Hits. Caytronics CTS 
1215 (5) 

Ln Rel 

d o 

nmon 
r rf 

s 

n 
by IS of his Top numbers, including El 
loco." which* Ithough Rey oryeeI, 

French. leis 
C r redchannel 

Lber+reeirg 
in 

eludes dramatic r versions of "Navies" and 
"Mi Amer" and host of other inning 
u+s, which should araw mnsiderabie 

tenti in the large Lein market. 

POP 

STEEPLECHASE -Lady Bright Pslyder 20. 
4027 (5) 

The lour -man Steeplechase 

c 

lay within the 

he kra n theike it9ne ttit y improvepol e effect h aacr 
lent, incluchng the flawless production 

of Eddie Kramer. The songs of Radicelle 
and Parrish a top 

spevehicles 
for the 

grump's nrnsppiredtaguitar 
all comes 

work 
and 

Ivocal hit form o e Down on the Town," 
"Lady Bright" 

on 
"Seashore." Exposure 

will II it all. 

SWAMP 0000 -Total Destruction to Your 
Mind, Canyon LP 7706 (S) 

Sweep Oogg Is a hi soul man who not 
onlycen bring "Total Destruction to Your 

Mintl" with some potent funk, but e 

balrive 
social ncommentary s well in the 

lads of a new breed blues an' Nis 

nolive soul makes a star t of producer- 
arranger-songwriter Jerry nWilliams Jr., who 
through Swamp no"' o m .ateW w 

cool in 

musi. 
"Synthetic l" 

"Mama's Baby, Daddy's Maybe" set the 
pace. 

ACCEPT CHICKEN SMACK - Blue Horizon 
BN 4809 (SI 

?Zug 
the 

e 

vi 

bi h Ci c5r e hw 
eh o gget down Into Me all -typo blue 
whilecaupdating acct spire rag r ck 'n 

throll. 
With a couple f albums an Epic t 

eir ctedita well as he expo nced 
production f Mike Vernon, the 

led by 9ui+aristainger -songwriter Stan Webb, 
are I pros and play. together. Especial) 

"Diary of Your Life." U.S. tour set. 

* * ** 4 STAR * * ** 
SOUNDTRACK * * ** 
SOUNDTRACK- Beneath the Planet of the 

Apes. Amos AM 8001 (S) 
SOUNDTRACK- Vixen. Beverly Hills FINS 

22 IS) 
SOUNDTRACK- Cherry. Beverly Hills BNB 

23 IS) 

POPULAR **** 
MINA SIMONE -Gifted & Black. Canyon 

LP 7705 (SI 
KIKI EIEçE) n -Gat Expectations. Lamle TS 

BILL DOGGETT -The Nearness of Too. King 
KS 1097 I5 

ROBERT ALLEN-The Naked Piano. Gregor 
GG 100 (S) 

LOW PRICE POP * * ** 
EVERT HOUR WITII LITTLE RICHARO- 

RCA Camden CAS 2930 

COUNTRY **** 
AL DEAN TIIE STKRE-Down Our 

&R LPS 

JAZZ * * ** 
STANLEY TUREENTINE - Flipped. Canyon 

LP 7701 IS/ 

GOSPEL * * ** 
BRO. HENDERSON'S "FABULOUS" WATTS 

COMMUNirn CNOIR -We Need More Love. 
Proverb PR- LP -S03 IS) 

JONES SISTERS -People Gel Ready. Ward 

DAVID EE CEP2ó 
IS) 

2LP 7945 (S) 

DON NuSTAD -The Lord's My Shepherd. 
Ward WST 8468 -LP (S)) 

JOHN McKAY -Oh What a Savior. 2onder- 
van 2LP 789 (51 

RELIGIOUS **** 
MIKE concur - Singing in the Light. 

Wurm R 19520M 151 

INTERNATIONAL **** 
JAVIER 

12OLIS- 
as Manailae. faynonits 

SANDRO -El Sorprendente Munde, Caylron 
rn CIS 1212 (5) 

Jazz LP's 
Tills lest Weald en 

Week Week TITLE, Artist, Label A Number alert 

1 1 THE ISAAC HAYES MOVEMENT 12 
Enterprise ENS 1010 

2 2 BITCHES BREW 10 
Miles Davis, Columbia GP 26 

3 3 SWISS MOVEMENT .31 
les McCann 6 Eddie Harris, Atlantic SD 1537 

4 4 WALKING IN SPACE ...34 
Quincy Jones, A6M SF 3023 

5 5 COUNTRY PREACHER 18 
Cannonball Added., quintet Capitol SKAO 404 

6 6 MEMPHIS uNDERGROUND 62 
Herbie Mann, Atlantic SD 1522 

7 9 WES MONTGOMERY'S GREATEST HITS 15 
AEM SP 9247 

8 12 COME ON DOWN 6 
Eddie Harris, Atlantic SD 1554 

9 B HOT BUTTERED SOUL ... 52 
i.e., Keyes, Enterprise 'ENS 1001 

10 13 JEWELS OF THOUGHT 11 
Pharaoh Sanders, Impulse AS 9190 

11 7 BEST OF RAMSEY LEWIS 19 
Cadet LPS 839 

12 11 BEST OF HERBIE MANN .. 20 
Atlantic SD 1594 

13 16 GROOVE DROPS 6 

Jimmy Smith, Verve V6 -B794 

14 10 TTHE PIANO PLATER 
B96 

15 

15 B 

IS 14 La G 6 LENA 
Szabo, Skye SK 15 

16 - RED CLAY 2 
Freddie Hubbard, Cli CTI 6001 

17 17 BEST OF BUDDY RICH 4 
world Pacific BST 20169 

18 20 MY KIND OF JAZZ 3 

Ray Charles, Tangerine TRCS 1512 

19 19 STONE FLUTE 19 
!Iambi. Mann, Embryo SO 520 

20 - BUCK TALK ... I 
Charles Earlend, Prestige PR 7758 

Blllboerd SPECIAL SURVEY Per Week Ending 7 /11/70 
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Why pay $10 for 
Billboard's Buyer's 

Guide, when you can 
have a telephone 
book for f ree? 

1. Because Billboard's Buyer's Guide makes it easier for you. 
The Guide concentrates exclusively on the international 
music-record -tape industry, providing the names, numbers, 
addresses of only the sources which you need. 

2. Because instead of walking through a lot of general 
categories, Billboard's Guide speeds you straight to the 
facts that matter ... in fewer pages. 

3. Because in one, lightweight book, you can find where 
the international music -record -tape industry is at, simply, 
from "U" to "I:" 
*U.S. Record Survey 
*U.S. Record Manufacturers 
*Independent Record Production Cos. 
*Independent Record Producers 
*U.S. Music Publishers 
*U.S. Record & Tape Wholesalers 
*Services and Supplies for the U.S. Record Industry 
'Manufacturers of Record Dealer Accessories & Supplies 
* Musical Instruments 
'Phonograph Manufacturers 
*International Music -Record Section 

4. Because it has a pretty hardcover and looks impressive 
on your desk. 

5. Because you'll find that it's indispensable and easier to 
carry around than a phone book. 

B. Because, for $10, you can save all that walking and 
searching time by just flipping to the Guide's Table of 
Contents and finding exactly the page number of the 
source you want. 

7. Because your phone book probably isn't international. 

8. Because, for $10, it's worth it to have the #1 source book 
from the #1 magazine of the international 
music -record -tape industry. 

9. And, it makes a nicer book to give as a gift. 

Billboard /2160 Patterson Street, Cincinnati, Ohio 45214 

Attn: J. Issacs 

Please send me the hardcover, lightweight, indispensable 
International 1989 -70 Buyer's Guide from Billboard. 
I enclose $10 payment, (First come, first served. Your money will 
be refunded it there are no more copies of the Guide left.) 

Please add sales tax where applicable. 

Name 

Position, Company 

Address 

City Stale Zip 
$4100 
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International News Reports 
Video Disk Recorder 
Makes World Bow 

BERLIN - The world's first 
video disk recorder, a new German 
invention, was unveiled at a con- 
ference given by AEG (German 
General Electric), Telefunken and 
Teldec (the latter company repre- 
senting Telefunken and British 
Dacca). The recorder is produced 
by the AEG- Teldec group. 

Dr. Hans Groebe, newly elected 
president of AEG's board of direc- 
tors, said the video disk invention 
could be no longer be kept a secret 
as too many persons were involved 
in its manufacture. 

But, he said, the first video disk 
models would not be on the market 
until 1972, "together with video 
cassettes." 

While video record players 
retail at between $120 -$500, the 
disks, by that time available in 
both color and black and white. 
would retail at a price below $5, 
depending on the circulation base. 
Production price was said to be as 
low as $2 DM. This was well 
below the production cost of any 
other audio-visual media. 

The potential customers for the 
video disks, said Dr. Groebe, would 
be firstly television subscribers. 

The first pop music video disks 
will be produced by the Teldec 
company. But, there is little known 
on how licenses for the new disks 
as well for the recorders will be 
apportioned to other companies. 

At the unveiling ceremony, were 

ADRIANO 

CEI.ENIANO 

s 
clan celeolano . 

records 

c.so europa l 
20122 ulano 

tel.704261 
ITALY 

ADVERTISING IN 
BUSINESS PAPERS 
MEANS BUSINESS 

JULY 11, 1970, BILLBOARD 

Deccas Sir Edward Lewis and Mr. 
Maurice Rosengarten, from Zurich. 

The demonstration began with 
Manuela singing "Allen and roch 
viel mehr" (All and Yet More), 
with the disk spinning at 1,500 
revolutions per minute. The first 
audio-visual demonstration lasted 
for five minutes. 

Teldec's director. Kurt Richter, 
gave comprehensive details of the 
system. He said that because of 
the thinness of the material, video 
disks could be manufactured fairly 
cheaply and could also be enclosed 
inside a newspaper, enabling the 
reader to review, visually, the lat- 
est current affairs. 

According to the joint inventor 
and labor director of Teldec, Horst 
Redlich, it will take no more than 
two to three hours from the re 
cording to produce the completed 
video disk. With a 0.2 lb. pick -up 
pressure the disk is almost in- 
destructible. The pick -up differs 
from the conventional system in- 
asmuch as a special diamond stylus 
does not track in the grooves, in 
the same way as that of a record 
player stylus. 

PARAS Acad. 
Is Founded 

MANILA - Founder Oskar 
Salazar was elected co- chairman 
of the Philippine Academy of 
Recording Arts and Sciences 
(PARAS). The 75- member body 
was realized after more than a 
year of campaigning which started 
in late 1968 when the Awit Awards 
project was conceived. The Awit 
Awards are the Philippines' coun- 
terparts of the U.S. Grammy 
Awards. The Awit Awards will be 
given for the second time, this 
time by PARAS in July. With the 
formation of PARAS, the Awit 
Awards Executive Committee has 
been automatically dissolved. 

Danny Villanueva, outgoing 
president of the Filipino Academy 
of Movie Arts and Sciences 
(FAMAS), is chairman of PARAS. 
Villanueva appointed William 
Leary, general manager of Wil- 
ear's Records, as executive secre- 
tary and Danny Yson, music -rec- 
ord columnist of Weekly Nation, 
as press officer. 

PARAS board members are 
Ronnie Villar (Mareco- Filipinas), 
Buddy de Vera (Alpha), Vic del 
Rosario Jr. (Vicor), Mike Lee 

.(D'Swan), Emiliano Gonzales (Fil - 
Homes), Sonny Lozano (JPL In- 
ternational), Jose Mari Gonzales 
(Cinema- Audio, Inc.), Simplicio 
Suarez (FILSCAP), Tony Gerona 
(Manila Music Center) and Eddie 
Campaner (Pioneer Sanghits). There 
are standing invitations to Dyna 
Products, Inc., Mico Industries, 
Inc. and Home Industries Develop- 
ment Corp. to sit in the board. 

D'Swan Resumes 
London Distrib 

MANILA- D'Swan Sound Sys- 
tem Co. has resumed exclusive dis- 
tribution and promotion in the 
Philippines of London and Deram 
singles after re-entering into a new 
contract with Super Record Co., 
the local London licensee. 

Distribution and promotion of 
London and Derom singles through 
D'Swan was stopped last January, 
the tinte when the popularity of 
Tom Jones was at its peak. 
Previously, D'Swan successfully 
pushed London artists Jones and 
Engelbert Humperdinck. 

D'Swan is now concentrating in 
the promotions of London artists. 
Jonas, Engelbert Humperdinck, 
Rolling Stones; Billie Davis, Mari- 

ne Faithful; Turtles, Fortunes, 
Bachelors, Mantovani. Ronnie Ald- 
rich, Edmundo Ros, Stanley Black, 
Bobby Hanna and Neil Mao- 
Arthur. 

VIDEO DISK -The pick -up process differs from the conventional one 
by taking pressure impulses in the rhythm of the stored signals of 
the folio disk. 

)qva..w.111ar 

ENLARGED REPRODUCTION of, left, the video groove and right, the 
sound groove. 

Japanese Label Makes 
Debut With 'Favor' Disk 

TOKYO -Latest label to be in- 
troduced into Japan is Nippon 
Phonogram, who released their 
first single. "Onegai Ga Aru No" 
(There Is a Favor), by Kiyosen 
Ohashi and the Thoroughbreds. 

Nippon Phonogram was estab- 
lished June I, within the Nippon 
Victor company. Partners in the 
new joint venture are Victor Co. of 
Japan, and Matsushita Electric In. 
dustrial Co., which together share 
60 percent of Nippon Phonogram. 
The NV Philips' Phonographische 
Industrie (Philips' Phonographic In- 
dustries) of the Netherlands con- 
trols the remaining 40 percent. 

Matsushita, which already con- 
trols the Victor company here, is 
also the manufacturer of electronic 
and electrical appliances under the 
brands National and National -Pan- 
asonic. Kokichi Malsano, a Mat- 
sushita executive, has been named 
president of Nippon Phonogram, 
while N. Itoh becomes general 
manager. 

In addition to the new domestic 
label, Nippon Phonogram, the new 
company's repertoire includes Phil- 

Cantagiro Rolls 
Along in Italy 

MILAN -The pop music con- 
test Cantagiro, Italy's singing tour, 
organized by Ezio Radaelli, started 
June 24. The various stages 
throughout Italy where the contest 
will be held include Pugnochiuso, 
Matera, Montesano, Nocera In. 
feriore, Lanciano, Civitnaova 

Marche, Ancona, Foligno, Viterbo, 
Livorno, Follonica, Marina di 
Massa, Fornovo di Tano, Gat - 
tinara, and Sirmione. 

The two final nights will be held 
al Recoaro on Friday -Sunday (l0- 
12). "Cantagiro" features Italian 
singers "Biga" Massimo Ranieri, 
last year's winner, Rosanna Fra- 
tello, Patty Pravo, Don Becky. 
Lucio Battisti, and Gipo Farassino, 
plus pop groups New Trolls. Ric - 
chin e Poveri, I Giganti and I 
Camaleonti, and new talents Pio 
and Valeria Rigano- Foreign sing- 
ers include J.F. Michael, Dick 
Rivers, Kelly Line and Anita 
Soarez. 

The show will be broadcast and 
televised on the national network 
during the first and the final 
nights. 

iris, Fontana, Mercury, Island, Ri- 
Fi and Roulette. 

Next to producing and marketing 
records, cassettes and other sound 
carriers, the scope of Nippon 
Phonogram includes activities in 
other fields of the entertainment 
industry such as artist manage- 
ment, music publishing and other 
related business. Nippon Phono- 
gram was established with a capital 
investment of 100 million yen 
($277,777). The ratio of share con- 
trol will become 50:50 after an 
initial period of five years. 

Jones TV Show 
Manila Top 20 

MANILA -The second season 
of the TV series "This Is Tom 
Jones" is the only foreign canned 
show in the Top 20 evening pro- 
grams determined by a recent 
survey conducted by Seamark, Inc., 
an independent research group, for 
the Philippine Mass Communica- 
tions Research Society, 

Jones' show, telecast every Tues- 
day on ABS.CBN Channel 4, 
ranked No. 13 in a. competitive 
field. It obtained a rating of 20.2 
as against 43.9 of the No. 1, 
"Buhay Artiste," a comedy, and 
14.8 of the No. 20, "Progress Har- 
mony," a special documentary. 

Of the top 20, only three are 
musical programs, including the 
Iones show. "J'awag Ng Tang - 
halan," the institutional weekly 
amateur singing contest ranked 
No. 3 with rating of 33.5. "An 
Evening With Pilita,^ hosted by 
Pilgeora artist Pilita Corrales, 
ranked No. 6 with 26.1. The show 
is a consistent recipient of the 
local award for TV, the CAT. 

11I11111111111111111I1111I1111111111111111111111111IIlIIl111111111R111111111I101I111I11 

CHARLES INTO 
TOKYO HOTEL 

TOKYO - The Prince Hotel 
has booked Ray Charles Orchestra 
and Raelets for a one-nighter on 
Tuesday (I4), billing it as his first 
hotel appearance in Japan. 

Prices for the show set a high 
for Tokyo -20,000 yen ($35.60) 
for dinner, tax, service and drink. 
III ISIIIIIIl11111111111111111111I11111111111111I11I1111111I111111111111111111111111111 

Imudico Slates 
Finnish Branch 

HELSINKI- Danish publishing 
firm Imudico, whose catalog items 
from Jobete, Ardmore A Beech - 
wood; Walt Disney and Noel Gay, 
will open a Finnish branch here in 
the fall. 

The company, which will be 
called Nuottikustannus (Imudico), 
Findland, will operate under the 
roof of Finnish EMI at Holyaa- 
mantle If, Helsinki 37. and will be 
headed by Reino Backman, manag- 
ing director of Finnish EMI and 
the manager of the company's local 
publishing activities on the Odeon 
label. 
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Canadian News Report 
Cap Canada. Signs Distrib 
Deal With Love Subsidiary 

TORONTO - Capitol Records 
of Canada has signed a long -term 
distribution deal with Daffodil 
Records, a subsidiary of Love Pro- 
ductions of Toronto. A minimum 
of five albums and 10 singles will 
be issued annually on the Daffodil 
label. 

"Daffodil represents a great 
boost to the Canadian talent 
scene." said Arnold Gosewich. vice 
president, general manager, Cap- 
itol. "and we arc very pleased that 
Daffodil will be working closely 
with Capitol in exposing and pro- 
moting new local talent. The Daf- 
fodil deal is a further step forward 
in our striving In be a major part 
of the Canadian talent scene." 

Daffodil's first release, an album 
"Official Music" which features 
King Biscuit Boy with Crowbar. 
will be issued within two weeks. 
The LP features a packing con- 

Ampex Single 
From 'Bird' LP 

TORONTO - Ampex Records 
of Canada has rushed out a single 
from "The Great Speckled Bird" 
album, which features Ian & 
Sylvia. Titles are 'Truckers Cafe" 
and "Smiling Wine." 

Joe Pariselli, marketing man- 
ager at Ampex Records, said the 
release follows heavy AM play on 
the sides. 

The 

charts 

tell me story - 
Billboard 
has 

THE CHARTS 

sept utilizing brown wrapping 
papFer. 

rancis Davis. Love Productions 
vice president, said that most of the 
creative processes involved in rec- 
ord production- including jacket 
and ad design -would be handled 
by Love, but that Capitol would he 
responsible for promotion. 

This deal only applies to the 
Canadian market, and Davis said 
that Love is now considering of. 
fers from the U.S. He returned 
last week from a month -long stay 
in England, where he has been 
negotiating European rights to 
Daffodil product. 

Davies said that Daffodil would 
probably work with other inde- 
pendent producers in Canada, and 
that the label also intended to ac- 
quire product from markets out- 
side Canada. He-said that Daffodil 
would have a highly selective re- 
lease schedule, and that not every- 
thing produced by Love would 
necessarily be released through the 
company's label, 

Compo Handles 
Molten Label 

TORONTO - The Compo Co. 
has signed an agreement with Wes 
Dakus of Edmonton for the distri- 
bution of the Molten label. The 
first two singles to be released on 
Molten were written and produced 
by Randy Bachman, former lead 
guitarist with the Guess Who. They 
are "Second Thoughts" by Chey- 
enne Winter, and Barry Allen's 
"Wednesday in Your Garden." 
Decca is to release the Cheyenne 
Winter single in the U.S., and Uni 
has the rights to the Barry Allen 
record. Bachman is also working 
on his first solo album. ro be re- 
leased by RCA. 

Canadian Rights to 
'Cry' Goes to Quality 

TORONTO - Quality has ac- 
quired Canadian rights to the latest 
single by Kim Fowley, "Born to 
Make You Cry." Fowley is in Fin- 
land recording a group, Wigwam. 
He is formerly from Los Angeles, 
where he had several albums out 
on the Imperial label, 

CINRAM IS - Yes, we're copycats! But only to the extent 
of producing perfect tape duplication; otherwise we're 
unique. With the most modern equipment and experienced 
personnel, CINRAM guarantee the ultimate in sound re- 
production and service in 8 Track and Cassette duplicating. 
Total service includes Package & Label Design - all pro- 
duction under one roof. Delivery is no problem -at Cinram 
the most demanding request can be met. Prices and speci- 
fications on request. 
CINRAM LTD. /LTEE - 8145 DEVONSHIRE ROAD; 
MONTREAL 307, QUEBEC - TELEPHONE: (514) 7354463 NI 

who's 
a copycat 
a copycat 
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Canada 
Executive 
Turntable 
Peter Houston, recording en- 

gineer. has joined the staff of 
Toronto Sound Studios Ltd. Hous- 
ton has more than eight years ex- 
perience as an engineer and was 
previously with Eastern Sound 
Studios, also of Toronto. 

John Pour, formerly with RCA, 
has joined Warner Bros. in the 
merchandising department. 

Compo Scores With 
French Canadians 

MONTREAL -The Compo Ca. 
is enjoying success with its Apex 
and Pop Apex labels, both express- 
ly aimed at the large French Ca- 
nadian market. Bernard Desjardins, 
a &r director, said the labels had 
artist success with Isabelle Authier, 
Daniel Guerard, Priscilla and Ls 
Fils D'Alexandre in Quebec. All 
except Guerard -who had several 
hits prior to his association with 
Compo -are relatively new to the 
recording scene. 

Both labels are aimed at the 
progressive music market, says 
Desjardins. 

Guerard, who has been active in 
Quebec for seven years, has a cur- 
rent hit with "Les Ameriqus." 
Miss Authier was established with 
her single. "Si Tu Le Vois." "Petite 
Fee" and "La Vie Sans Amour" 
are two songs written by Priscilla 
Lapointe. which won her first prize 
at the Festival On La Chanson De 
Granby in December last year and 
were her debut single for Apex. 
"Mon Amour Est Part 1" is getting 
much airplay for Les Fils D'Alex- 
andre, a rock -country group. 

Desjardins said he is looking at 
several other Quebec artists. There 
are seven million French speaking 
Canadians in the Quebec market. 

Electric Circus 
In Canada Shut 

TORONTO -The Electric Cir- 
cus club has closed down, thus 
ending one of this city's few re- 
maining spots for the exposure of 
local and international rock talent, 
The final act to appear at the 
Circus was Crowbar, last weekend. 

Along with the now defunct 
Rock Pile. the Circus provided 
Toronto's only venues for the 
presentation of progressive rock 
acts. 

Compo Acquires 
Rights to 'Earth' 

TORONTO - The Campo Co. 
has obtained the rights to U.S. hit 
'This Bitter Earth" by the Satis- 
factions on Lionel Records of New 
York. The deal was negotiated 
between Compo's Lee Armstrong 
and Phil Picone of the Lionel En- 
tertainment Corp. 

THE DELUXE Bibliocassette is- 
sued by the Guilde Internationale 
de Disque, France -an outlet 
for the Concert Hell Record 
Club. 

From The 
Music Capitals 

of the World 
TORONTO 

Ronnie Hawkins tlew to Miami 
this week to cut his second album 
for Atlantic with producer Jerry 
Wexler, Hawkins will record with 
the Dixie Flyers Hawkins' latest 
single "One More Night" has been 
rushed in Canada to follow his 
"Bittergreen" single.... London's 
Ken McFarland reports strong 
initial reaction to the Blake Fard - 
ham debut of "Uncle Pen." Single 
was produced by Love Productions 
and is getting airplay in Toronto, 
Kingston, Hamilton and Peter- 
borough.... Canadian product is 
bursting out all over. Quality notes 
that the first album by the Origi- 
nal Caste, and the new single of 
"Nothing Can Touch Me," is get- 
ting strong airplay. .. Harold's 
single of "Come on Up' is getting 
play in Ottawa, London, Kingston 
and Smith Falls.... Campo's best 
selling angle is still Nell Diamond's 
"Soolaimon." On the Canadian 
front, the label is scoring with Tom 
Northcott's "Crazy Jane" and 
"Back in Love Again" by Sebas- 
tian. 

Van Records has signed curn- 
poser-singer-guitarist John Mur- 
ray. Harris plans an album later in 
the summer. Van Records' debut 
single, was "(I Can) Feel It Com- 
ing" by Strange Movies, . 

Warner Bros. promoting Cardon 
Lightfoot's single of "Me and Bob- 
by McGhee" from the "Sit Down 
Young Stranger" album. ... The 
Merryman, Caribbean folk calypso 
group, return to Canada this month 
for appearances at Montreal's 
Edgewater Hotel June 17 -25, and 
at Toronto's Beverly Hills starting 
Tuesday (7). Caravan recently is- 
sued its 10th album by the Merry- 
men, "Color It Calypso" notas 
John Lamell, promotion director 
for the label. 

Bob Martin at Modem Tape re- 
ports radio request action on John 
Rutter's single, "Jesus She Is Leav- 
ing." It's another Love Production 
title.. A & M's Liam Mullen 
flew to Los Angeles to attend the 
label's convention this week.... A 
cries of postal strikes Throughout 

Canada has been causing great 
communication difficulty within 
the industry. 

Capitol's Wayne Patton reports 
the new Bear single "You Can't 
Deny il" is being shipped here and 
in the U.S.. Columbia rushed 
out the new Bob Dylan double - 
album, "Self Portrait" this week: 

RITCHIE YORKE 

BARCELONA 
Ralean ( Discophon), the pioneer 

of protest song in Spain and also 
of the "nova canto catalana" (new 
Catalonian song) is on an exten- 
sive, four -month tour of Latin 
America. Before his departure, his 
"Veles e vent" (Sails and Winds) 
was released. ... Odeon is issu- 
ing "Love Grows," recent hit by 
Edison Lighthouse... . Los Mls- 
mos (Better) has recorded a Span- 
ish version of "Jingle Jangle." ... 
Novola- Edigsa's Joan Manuel Sa- 
nt had her second film premiered 
recently. Title. is "La Larga Agonia 
de Los Pees" (The Long Agony 
of the Fish), a story about life 
among hippies.... Big promotion 
by Odeon for "Haste luego" (See 
You Later). sung by Antonio.... 
Italian singer Faust° Leal; (Mar - 
fee) has made his debut in Spain. 

Ekipo s releasing two U.S. 
recordings -"Your Kind of Love" 
by Johnny Adams, and "That Re- 
minds Me" by the Four Seasons 

Matt Monro (Odeon) gave 
(our concerts in Spain and has a 
Spanish language single released 
here -"Un dia de Esta,' from the 
film "An Italian Job" which is a 
success in Spain. . Sergio En 
Drfgo (Vengara) has recorded in 
Spanish "Noah's Ark" (El area di 
Noe), He performed it during the 
San Remo Fsbval. 

Odeon is releasing "All I Have 
to Do Is Dream" by Bobbie Gen- 

try and Glen Campbell, 'Time 
Machine" by Grand Funk Rail- 
road, and Two Little Boys" by 
Rolf Harris.... After the success 
of "Jean" and "Good Morning 
Starshine," Ekipo is releasing "Sun- 
day Morning" by Oliver.... Ital- 
ian duo AI Bann and Romina 
Power (both Odeon) visited Spain 
and taped a TV program. . 

John Lee Hooker (Macreplay) gave 
a sellout concert atthe Palacio dc 
le Musica of Barcelona. Hooker 
recorded a program for TV. It was 
his first visit to Spain.... Michel 
(Better) has postponed his pro- 
jected tour of Rassis until Oc- 
tober. He appeared recently in 
Warsaw and Cologne, and he is 
now doing concerts in Mexico, 
the Argentine, Chile. Uruguay and 
Puerto Rico. JOAQUIN LUQUI 

PARIS 

Leslie Could, director of inter- 
national operations for Dot and 
Paramount, was in Paris for a 
meeting with Pathe- Marconi presi- 
dent Francois Mlachfn, ... Pattie- 
Marconi has signed to represent 
the Invictus and Hot Wax catalogs 
in France.... Phlllpe Constantin 
of Patties international department 
was in London to supervise a re- 
cording, specially aimed at the 
French market, by Pete Brown, 
Brown will appear at the Antibes 
Festival.... Set to visit France 
for concerts are jazzman Albert 
Ayber, the Pink Floyd, who have 
dates al Benda], Barcares and 
Saint Tropez and Kommintem. 

.. Adamo follows an appearance 
as special guest artist at the Athens 
Song Festival with a five -day visit 
to Rumania before beginning hn 
August tour of France. He recent- 
ly recorded "Va Mon Bateau" and 
"Tiens V'la ''Ere" for Pathe -Mar- 
coni. . . , Regina's latest single 
couples "Parisse" with "Un Amour 
Chocolat." MICHAEL WAY 

BRUSSELS 

Palette Records has released al- 
bums by the Mertens Brothers, 
and limy Campbell while the new 
Jess & James single, "The Naked," 
has topped the charts.... Claude 
Lombard and Jean Lefennec, both 
selected for the SPA Festival, are 
recording new material. .. The 
Troggs are promoting their new 
record here, "Lover, with radio 
and TV appearances this month. 
James Lloyd will be presenting his 
top number, "Keep on Smiling," 
on the same show as the Troggs. 
Star of the program wit be Cliff 
Richard.... Following talks with 
Roland Kluger in Brussels, Ron 
Gillespie of Australian W &G Rec- 
ords, will release the Hurrah series 
plus Belgian artist Nice Gomez in 
Australia. . . At the same time, 
Australian Carina, represented by 
M. Kalakowaki, and Palette Rec- 
ords reached agreement whereby 
there would be further cooperation 
between the two companies in 
future.... Will Tura is preparing 
a single for Kapp Records, follow- 
ing his recent visit to the U.S. The 
lop Belgian singer will preform 
both numbers in English.... The 
JJ. Band left for a Danish tour. 
Their new single has been rush 
released in Holland and an album 
issued in Canada -both through 
Phonogram. . . Kluger Interna- 
tional has acquired sub -publishing 
rights of the song "You Don't 
Know' by the Butterscotch. 

The ninth "Golden Guitar" Fes- 
tival was held on June 28, Ciney. 
The only Belgian group on the 
bill was Waterloo- . . Polydor 
held a press conference to present 
Dutch groups on Polydor- Earth 
& Fire, the Shoes, the Machines 
(formerly Swinging Soul Machine) 
and Amsterdam, who introduced 
the first authentic pop opera in 
Holland. "Kid Galahad." The Cul- 
tural Deputy of the Netherlands 
Embassy atended the conference. 

Roland Kluger, representative 
(Continued on page 75) 
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3W 
Recorded 

"Live at Leeds" 

"Ginger Baker's Airforce" 

"On Tour" Delaney Bonnie and Friends 

Pye Mobile Recording Unit 
(London, England) 

Naturally 

Enquiries: Ring Pat Godwin (01) 262 -5502 
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International News Reports 

EMI Bids for Bigger WB's Rose in 

Slice of Tope Mart 
LONDON -EMI will relaunch 

its tape catalog in a bid to capture 
a larger slice of the cassette and 
8 -track market. Part of the cassette 
repertoire is to be updated with 
new inlay cards and a fresh cata- 
log is being built up with monthly 
releases of up to 20 albums. First 
new issue, which includes the Bea - 
tles' "Let it Be" LP, is this week 
and the company aims to have 
500 titles available on cassette by 
the end of the year. 

Stereo 8 production is also being 
increased and starting this month, 
EMI will drop its cardboard sleeve 
packaging for cartridges, Instead, 
product will be shrink -wrapped. 

The drive will be backed by a 
heavy advertising campaign sched- 
uled for the autumn and a cassette 
sampler which will be released at 
the end of August, including titles 
by Cilla Black, Steppenwolf and 
the Pipkins but no Tamla- Motown 
material. 

All tape duplication is now being 
handled by EMI at the company's 
new £100,000 Gauss- equipped 
manufacturing plant at Hayes. 

IIIWIIIItlIgI1tltl111m111111YBII111I11111111111111tlNU1 

FOREIGN BREAK 
IN DENMARK 

COPENHAGEN - Foreign art- 
ists performing in Denmark will be 
required to pay only 20 percent 
tax on gross earnings, despite tax- 
ation legislation which says that 40 
percent tax should be paid. The 
government tax office stated that 
foreign artists would have to pay 
the reduced rate because they did 
not enjoy the rights to Danish 
social amenities. 

11611111111g116B1111Yg1111111I0111gpp141Ig0 

Present output of the two master 
and seven 'slave' machines is cur- 
rently running at about 10,000 
units per week but production will 
be stepped up as the tape market 
grows. 

Stereo 8 assembly, which started 
at Hayes last November, was 
formerly done by Tape Duplicating 
while the cassette division became 
fully operational last week. 

Philips Bows 
Sun in U.K. 

LONDON -Philips will launch 
the Sun label in the U.K. under 
its own logo as a full -price line 
and as $2.39 label. The deal is 
for a three -year period. 

Philips will launch the Sun label 
in the autumn plus a special Sun 
Golden Treasure Series label in 
the $2.39 price bracket. 

The Shelby Singleton labels 
were handled by Philips managing 
director for the Australian markets 
when he was the managing director 
of the Festival label. 

Peregrine Cuts 
'Gold' Sides 

MANILA -Eddie Peregrina be- 
came the first Filipino recording 
artist to have come out with an 
LP of his own gold record award 
winners with "Edie Peregrines 
Greatest Hits" on D'Swan. 

Seven of what are considered in 
the local circle as gold records are 
contained in the LP. 

Each sold more than 50,000 
copies. 

Tokyo Talks 
TOKYO -Phil Rose. vice presi- 

dent of Warner Bros. international 
a&r division, arrived here for talks 
with Japanese music industry rep - 

sentatives,including executives of 
Toshiba Musical Industries, Japan 
licensee for the Wamer Bros., and 
Nippon Victor Co., Japan licensee 
for Reprise. 

It is rumored that plans are in 
progress to form a new joint - 
venture record company in Japan, 
the principals of which would be 
Warner Bros., a major Japanese 
producer of audio and electronic 
products, and a major Japanese 
talent management and production 
firm. 

Rose refused to give details at 
this early date, saying only that "it 
is hoped that the Warner's com- 
plex can join others in Japan to 
form a very, very meaningful entity 
in the Japanese market soon." 

Manila Station 
Opens Season 

MANILA -The Kanlaon Broad- 
casting System (KBS) Channel 9 
launched its new TV show color 
season when it telecast "Colorview- 
In," a two-hour preview. 

The preview was highlighted by 
clips from "The Engelbeet Hump - 
erdink Show," "The Steve Allen 
Show," "Sonny Side -Up," "The 
Nora -Eddie Show" and "Fifty 
Girls and Gene Kelly." 

"Sonny Side -Up" is a weekly 
show of Vicor artist Sonny Cortez. 
"The Nora -Eddie Show" is hosted 
weekly by Alpha artist Nora Aunor 
and D'Swan artist Eddie Peregrina. 

A HIPPY-STYLE Eddie Barclay congratulates Peter Holm, David 
Alexandre Winter and Patricia Carli after the gold disk presentation. 
Partly hidden by Winter is CED a &r director Leo Missir. 
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To Be Televised INTL SINGFEST 
IN BELGIUM TOKYO -Television viewers in 

the U.K. will have the chance to 
orient themselves to the world of 
modern Japanese entertainment 
during Thames Television's week- 
long Japan Festival beginning July 
20. One of the features to be 
aired is a video tape color special 
produced in Japan in June, spot- 
lighting new Japanese talent. The 
special was created by a team 
from the talent discovery show 
"Opportunity Knocks." The team 
visiting Japan included Roy 
Mayoh, producer- director; Bob 
Sharpies, musical director; Hughie 
Green, host, and David Clark, 
Thames Television program direc- 
tor. 

Among the talent appearing on 
the show will be pop singer 
Humie Asoka, Shinji Hama and 
Cook, Nick & Chuckie, who have 
just released "Rider Blues," for 
Philips in Japan. 

LONDON - The first intercon- 
tinental singing contest in Europe 
will be staged at Knokke le Zoute 
in Belgium, Friday (17) as a finale 
to the regular Coupe d'Europe con- 
test in which teams from the U.K., 
Belgium, France, Germany, Hol- 
land and Spain will compete. 

On the final day of the event, 
a team of five singers chosen by 
the international jury as the most 
outstanding competitors from all 
the European teams will meet a 

team chosen to represent the U.S. 

Representing the U.S. will be 
Delsey McKay, a singer signed to 
Pleasmama Records; Mark Mur- 
phy 
(CB 

( 
S) Jonathan Swift (De 

Hightower 
a) and 

Sales Jones (CBS). 
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RADIO - TELE - LUXEMBOURG 

GRAND PRIX INTERNATIONAL 1970 

RECORD PRODUCERS ARE INVITED TO 

SUBMIT ENTRIES FOR R -T -L's SECOND 

GRAND PRIX INTERNATIONAL 

The Final will be held in Luxembourg 

on 

October 28th, 1970. 

This competition is open to all Producers in the principal listening 
countries to Radio Luxembourg. 

The 12 Final Productions will receive massive exposure on all 
services of Radio Luxembourg throughout Europe. 

For Rules & Details Contacto- 
For Belgium (French Speaking) France & Switzerland (French Speaking) 

M. Roger Kreicher 
Radio -Tale- Luxembourg 
22, Rue Bayard, PARIS, 8. 

For Belgium (Dutch Speaking) & Holland 
De Herr H,J,M, Terheggen 
Radio -Tele- Luxembourg 
11, Ave. Lloyd Georgelaan, BRUSSELS.5. 

For Germany, Austria & Switzerland (German Speaking) 

Helmut Stoldt, Radio -Tele- Luxembourg 
BY. 163. LUXEMBOURG, G.D. 

For Great Britain & heland 
Geoffrey Everitt, 
Radio Luxembourg (London) Ltd., 
38, Hertford Street, London, WIY SBA 

For Luxembourg 
M. Nic. Weber, 
Radio -Tete- Luxembourg 
B.P. 163, Luxembourg C.D. 

-74 JULY 11, 1970, BILLBOARD 

www.americanradiohistory.com

www.americanradiohistory.com


From The 
Music Capitals 

of the World 
Continued from page 72 

Palette & World Music, has 
clinched an agreement with Poly - 
dor and will be in charge of the 
production of the national reper- 
toire. Managing director M. Mer- 
tens says that Polydor musicassele 
sales have increased by 400 per- 
cent. Turnover in the classical field 
shows an increase of 106 percent 
compared with the some period in 
1969.... More success for DGG 
singer Gundula Janowitz at a Bel- 
gian concert appearance three 
weeks ago.... The "Woodstock" 
album was released in Belgian to 
tie in with the premiere of the 
film. Special attractions from the 
show were local Barclay artists, 
The Pebbles and Tenderfoot Kids. 

. Gramophone will release, in 
September, a unique recording of 
"Manique Sacree Juice." Several 
countries are already interested. 
Although having less titles in the 
Belgian charts than in the previous 
year, Gramophone closed the sea- 
son with a considerable increase 
in sales. 

A Belgian recording of "Amour 
De La Dense," by Francois 
eux, is not only a local success, 
but has been released in France, 
Italy, Germany and Canada. . 

Special Harvest campaign with the 
ets double album, and frag- 

ments of the whole Harvest reper- 
toire, which is known by the public 
through several specialist radio pro- 
grams which broadcast only album 
material. . . Primavera Editions 
were very active last month, with 
a briliant TV show, including 
Earth & Fire, Shots, Machine, 
Albert Show, Casey & Pressure 
Group, Jack Cornell and Amster- 
dam, all Primavera groups. . 

Edited by Primavera, CBS is re- 
leasing a single by local boy 
Charlie Toast. The record was cut 
in London with Mike Lennox as 
producer. 

Pelgeims de Bigard, congratu- 
lated in Billboard a few weeks ago 
for his 40th year in showbusiness, 
invited all members of the JFP1 
to a reception in his unique castle, 
Chateau de Grand Bigard. Leaders 
of industry from all over Europe, 
and the U.S. as well, plus leading 
local personalities attended. French 
actor Fernandel was also there. 

RENE VAN DER SPEETEN 

MILAN 
The 18th edition of the Festival 

of Naples will be held on July 
16 -18. . The song festival, 
City of Lugano, opened at the 
Kursaal Theatre July 1.. . The 
new Beatles LP, "Let It Be," has 
sold over 20,000 copies in 20 days. 

CGD has acquired exclusive 
rights for Italy of both album and 
single from the original soundtrack 
recording of the French movie 
"Les Choses de la Vie," starring 
Romy Schneider. . . . French 
artist Regine has signed with CGD 
and will soon be recording a song 
from the French movie "Borsa- 
lino." . . Gigliola Cinquetti has 
just recorded a series of radio and 
TV appearances in Germany. 

DANIELE PREVIGANO 

MADRID 
Karin (Hispavox), top -selling 

Spanish singer, made her debut re- 
cently at the J &I discotheque in 
Madrid. It was the first time she 
had sung "live' after 10 p.m., since 
previous appearances have always 
been in teen -age clubs, usually 
open until 8:30 p.m. Karina's 
fiance, Tony Luz, guitarist with 
Loa PeketAms, and composer of 
several songs in her repertoire, ac- 
companied her at the J &J. . 

After a year of solid success with 
its LP "Serra( Canta a Machado." 
Novola has released a single from 
the album -"La saeto" and "Can. 
tares." " Serrat Canta a Machado" 
is the biggest selling LP by a 
Spanish vocalist.... Stevie Won- 
der (RCA) has recorded several of 
his hits in Spanish -the first time 
he has recorded in this language. 
Wonders first all- Spanish record - ing- "Mi Ayer, to Ayer, el Ayer" 
(Y ter -me, Pester -you, Yesterday) 
and "Mi Querida Amor" (My 
Che ie.gmour)... - CBS is rakes.. 
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ing "Ding Dong Esas Cosas de 
Amor" (Ding Dong those Lov 
Things) by Leonardo Fmk; "A 
Boy named Sue" by Johnny Cash 
"Lay Lady Lay," by Bob Dylan 
and "Call Me Number One," b 
the Tremeloes. . Resident in 
Europe for the past ten years, jazz 

singer Donna Hightower makes 
numerous club tpp earanc es 
throughout Spain. She has signed 

contract with Guitarra (dis- 
tributed by Movieplayl and her 
first record, in both Spanish and 
English, is "Soy Feliz' (1'm Hap- 
py). 

Pablo Guerrero (Accionl has a 
new single released, pairing two 
original compositions: "Son Hom- 
bres quo se h1ucren Sin Haber 
Visto la Mar" (There Are Men 
Who Die Without Having Seen the 
Seal and "En una Calle de 
Caceresy5 (In a Street of Caceres). 
... After a long absence from the 

record scene. Los Brincos (Novola) 
have released an I.P, " Mundo, 
Demonio y Carne" (World. Devil 
and Flesh). It is the groups first- 
ever recording in a progressive 
music vein. Recorded in English 
and Spanish, a single has been 
taken from the I.P, "Reality" and 
"Jenny Miss Genius." . . Rod 

Mayail, John's younger brother, 
who has left Los Buenas (Action), 
has formed a new. progressive 
group -The Pipe (RCA). They sing 
in English. First record by The 
Pipe features "Your Daddy Won't 
Do It" and "Take Him Back" ... 
Katja Ebstein (Hispavox), Ger- 

many's representative at the las 
Eurovision Song Contest, has re 
corded (in Spanish) the song sh 
sang at the festival: "Wunder Gib 
es Immer Wieder." Spanish title is 
" Siempre ahy Algun Milaro." . . 

Martha Reeves & The Vandella 
IRCA) have also recorded in Span 
ish their four year old hit, "l'm 
Ready for Lové" (Yo Necesita d 

Tu Amor),,.. At the Teatro d 
la Zarzuela, the musical "Fiddle 
on the Roof' was premiered (un 
der the Spanish title of "Un vio 
linista en el Tejado"). Actor An 
tonic Garisa takes the leading role 

(Continued on page 76) 

INTUNE LTD 

10 /11 LOWER JOHN STREET, 
GOLDEN SQUARE, 

LONDON, WIR, 3PE 
TEL: 01 -439 0312/5 

CABLES: INTUNE LONDON 
(ALSO INTUNE INC( 

666 5th AVE, NYC, USA 

MITCH PETER 

IRAY AN0 CALLANDER M 
WRITERS AND PUBLISHERS OF- 

"HITCHIN' A RIDE" 
ARE DELIGHTED TO CONGRATULATE 

'UMW MEE 
ON THEIR U.S. TOP 5 SMASH HIT RECORDING 

OF THIS SONG 

(WITH SPECIAL THANKS TO ROGER EASTERBY & DENNIS BERGER) 

Other World Hits by MITCH MURRAY & PETER CALLANDER Include.., 

"THE BALLAD OF BONNIE & CLYDE "....GEORGIE FAME 

"RAGAMUFFIN MAN" MANFRED MANN 

"HUSH ... NOT A WORD TO MARY ".... JOHN ROWLES 

"HOW DO YOU DO IT? ") 
"I LIKE IT" j 

GERRY & THE 
PACEMAKERS 

"I'M TELLING YOU NOW" 
"YOU WERE MADE FOR ME" J 

FREDDIE & 

THE DREAMERS 

"EVEN THE BAD TIMES ARE GOOD" ..TREMELOES 

"SUDDENLY YOU LOVE ME" 
"AS YOU ARE" TREMELOES 

"ONCE THERE WAS A TIME" 
"TO MAKE A BIG MAN CRY "} 

TOM 
JONES 

"LEAVE A LITTLE LOVE" LULU 

"GIVE ME TIME" DUSTY SPRINGFIELD 

THREE YEARS AGO WE CULDN'T EVUN SPEL KONSISTANT 
... NOW WE ARE IT!!! 
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International News Reports 

Jazz Festival in Germany 
Stages Audience Happening 

NURENBERG, Germany -A 
revolutionary way of presenting 
jazz to a mass public was pioneered 
at the Jazz OST -WEST Interna- 
tional Festival here in the Meister - 
singerhalle -and since the festival 
drew more than 10,000 people, it 
was an outstanding success, much 
greater than the two previous Jazz 
Oct -West events. 

Formal jazz performances were 
presented on only the first day of 
the three-day event. On the second 
day the organizers staged a "hap- 
pening" called Jazz Ambiente, 
which featured several hands play- 
ing in different halls, sometimes 

Catalonian Group 
Tops Hit Parade 

BARCELONA - For the first 
time in the Spanish record indus- 
try, a Catalonian group has reached 
No. 1 in the Spanish hit parade. 
The group is Los Diablos and the 
song "Lin de rayo sol" (A Sun- 
beam). 

The group has already recorded 
the title in several languages for 
release overseas. The English ver- 
sion has been titled "Dancing in 
the Sun." 

The hit version was released by 
Odeon, who mounted one of the 
strongest promotional and publicity 
campaigns ever fora Spanish group 
in their catalog. 

with visual effects. The audiences 
were allowed to circulate from hall 
to hall so that they could select 
what was for them the most ap- 
pealing music at any one stage. 
Each group played several sets 
on this second evening, giving ev- 
eryone a chance to hear every- 
thing. And in the lobby of the 
Meistersingerhalle there was a non- 
stop presentation of old jazz mo- 
vies, plus magazine and poster 
stands and a buffet. 

This second evening attracted 
5,000 people, mostly teen -agers. 

On the final night the main hall 
was transformed into a dance hall 
and two bands were featured - 
the Ljubljana ETV Big Band led 
by Dusko Gojkovic, with guest 
soloist Slide Hampton, and the 
Brian Auger Trinity. 

Although some critics con- 
demned the presentation as not be- 
ing good for the music itself, the 
great success the festival enjoyed 
in terms of enthusiastic attend- 
ance demonstrates that this is an 
example to be followed. 

Featured were the Herbie Mann 
group, Polish vocal group, Novi 
Singers, Wlodzimierz Nahorny 
Group, the Hagaw Association 
from Poland, the Zagreb Jazz 
Quintet and Big Band from Yugo- 
.slavia, and the Laco Dezi group 
from Czechoslovakia. 

During the festival there was a 
meeting of the European Jazz Fed- 
eration. 

From The 
Music Capitals 

of the World 
Continued from page 75 

. Hispavox is releasing "Wan - 
drin' Star" by Lee Marvin; "Always 
Something There to Remind Me," 
by R.B. Creams; ' Tutti Frutti" 
by MCS; "Comic' Home" by De- 
batey & Bonnie & Friends and 
"Something's Burning," by Kenny 
Rogers & First Edition.... Singer - 

IIllIIIIIIBIIBIIIIfIIIIIiIIIIBIIIIIIIIIIIIl11IlIIdIIIIIIIIIIIIIIIIIIIIdlI 

LUIGI CAMPI IS 
DEAD AT 28 

STOCKHOLM - Luigi Campi, 
who ran the international music 
operation, Groupo Campi, with his 
brothers, Guiseppe and Feliciano, 
died of a heart attack in Stockholm 
June 26. He was 28 years old. 

His brothers will continue to run 
the firm which has a catalog of 
more than 1,500 foreign film 
scores. The Campi brothers also 
headed a magazine operation, TV- 
Sorrisie Canzoni, which has a cir- 
culation of 1,500,000. 

In addition to his brothers, three 
sisters and his mother survive. 

IIIIIIIIIIIIIIIIIIIIII IIIIIIIIIIIIIIIIIIIIIIIIIIIIIINIIIIIIIIIIIIIIAIIIIIIIIIIIIIIIII 

actor Junior (Novola) was featured 
in the leading role in the movie 
Los Jovenes Amantes" (The 

Young Lovers), based on the song 
"Adoro" by Armando Manzanero. 
Female star of the movie is Mexi- 
can Fanny Cano. 

Nino Bravo (Fonogram) made 
his debut at a club for teen -agers. 
Coinciding with his appearance at 
the club, his record company re- 
leased a single -"Voy Buscando" 
(I Go Searching).... French singer 
Michel Polnareff (Hispavox) has 
recorded, in Spanish, his recent hit 
"Tous les Bateaux, Tous les 
Oiseaux, Tous les Soleis." Spanish 
title is ' Todoslos Barcos, los 
Pajaros y el Sol." . . Columbia 
Espanola has released two new 
singles: "My World's Beginning," 
by New Inspiration, and "Let It 
All Hang Out," by Jonathan King, 

. Italian comedian -singer Ugo- 
lino (RCA) has recorded in Span- 
ish "Que bella jornada" (What a 
Beautiful Day). New inter - 
tional hits released by Fonogram 
-"The Rapper," by JaggerG 
"Guide Me Orion," by Flaming 
Youth; "It's Five O'Clock" by 
Aphradiles Child; and "The Liqui- 
dator" by Harry J. & the AB Stara 

JOAQUIN LUQUI 

You'll 
find it in 

The BUYERS 

DuIooar 

International 
Executive 
Turntable 

Yoshinori Maeda, president of 
the Japan Broadcasting Corp. 
(NHK), was reappointed to his 
present post for the third consecu- 
tive term by the NHK management 
committee. His third term begins 
July 16. Maeda has been NHK 
president since 1964.. . Stivano 
Marzeota appointed head of Duri- 
um Press and Publicity office, 
Italy. Luciano Giacotto, former 
head of Durium press office, has 
been named director of Barclay 
production for the S1F label... 
Hera Matelot has been appointed 
by SIF to overall responsibility for 
the U.K. Major Minor and Young 
Blood labels in Italy. 

Head in Deal 
With Philips 

LONDON -Head Records has 
completed a deal with Philips 
which leases product to the larger 
firm from the Head catalog for 
the world, with the exclusion of 
the U.K., the US. and Canada. 

The deal is for three years and 
covets all product on the Head 
Records label in Britain -groups 
Heavy Jelly, Mighty Baby, Harvey 
Matusow's Juice Harp Band, Vil- 
lage, Quiver and Jackie Lomax. 

At the same time, Head has 
discontinued distribution through 
Pye in the U.K. and will probably 
switch to CBS. In the U.S. and 
Canada Head product had been 
handled by the Chess label, but 
with the exit of Marshall Chess 
from the U.S. company to form 
his own new label, Head is mov- 
ing with him. 

The deal with Philips gives Head 
acts their introduction into terri- 
tories outside the U.K. and North 
America. 

Two Monument 
Execs in U.K. 

LONDON- Monument Records 
president Fred L. Foster and Bobby 
Weiss, vice- president and interna- 
tional director, arrived in London 
June 27 for a series of meetings 
with Demo, Monument's U.K. rec- 
ord licensee, and KPM Music, the 
music publishing partner of Com- 
bine in Britain. 

In addition the Monmouth ex- 
ecutives were conferring with va- 
rious British recording and pro- 
duction teams on securing product 
for release on the Monument la- 
bel in the U.S. and certain foreign 
markets, similar to their recent ac- 
quisition of some Penny Farthing 
disks. While here, they held meet- 
ings with Peter Phillips, manager 
of the overseas division of KPM 
Music, and Johnny Gordon, pro- 
fessional manager for the Com- 
bine /KPM operation. 

Page Full of Hits 
Forms Pub Co. 

LONDON -Page Full of Hits 
has formed Drill Music to handle 
the firm's progressive music copy- 
rights. First writer contracted to 
Drill is Bill Fay, who previously 
published his material through 
Page Full of Hits. Page Full of 
Hits chief Terry Noon also formed 
a 50/50 company, Woodside Mu- 
sic with the Fortunes group. The 
group is unable to write . for the 
company themselves as they are 
under contract to Carlin Music. 
John Killigrew is the first writer 
signed to Woodside. 

Noon has also formed a 50/50 
company called Guys Music with 
Stuart Johnson, manager of a 
group, Candy Choir. Noon has also 
picked up the publishing for the 
U.K. and Erie for the Dutch group, 
Earth and Fire, and the writing ac- 
ti ities of a U.K. group, Glory. 

MATSUSHITA ELECTRIC Industries Co., Kadoma, Japan, the Victor 
Co. of Japan. and the Philips Phonographic Industries of the Nether- 
lands have formed a record company, Nippon Phonogram. Left to 
right are Tanimura Hirozo, senior managing director, Matsushita; 
Okuyama, head of the Matsushita legal department; Matsushita, 
shaking hands, president Matsushita; Coen Solloveld, president, 
Philips of Holland; Sugimura, of Philips, Japan, and Wisse Dekker, 
(seated), president of Philips IDCC, Japan. 

Grand Prix Will Spotlight 
Role of European Producer 

LONDON -The combined ser- 
vices of Radio-Tele Luxembourg 
are again sponsoring a Grand Prix 
to spotlight the role of the disk 
producer in the European music 
business. 

Producers from Austria, Bel- 
gium, France, Germany, U.K., Ire- 
land, Luxembourg, Netherlands 
and Switzerland will compete for 
the Luxembourg trophy in the 
Grand Duchy, Oct. 28. 

Artists will represent each 
country but the judges will reach 

5 Nations to 
Antibes Fest 

ANTIBES, France - Organized 
this year not as a contest but as 
a festival of both hit songs and 
new songs, the Festival 70 of the 
Rose d'Or d'Antibes attracted teams 
from Germany, U.K., Benelux, 
France and Italy. 

Promoted by Claude Tabet with 
the collaboration of music publish- 
ers Jean Pierard, Max Amphoux 
and Maurice Bouchoux, the festi- 
val which ran from June 19 -21 was 
broadcast by Radio Luxemburg 
International and Radio Monte 
Carlo, both of which stations gave 
considerable airplay to the records 
featured in the festival. 

Radio Monte Carlo also ran a 
contest asking listeners to vote for 
the best of the new songs pre- 
sented. 

Appearing in the festival were 
Joe Dolan, Deliah Levi and the 
Marmalade (U.K.); Brigitte Petry, 
Mary Roos and Peter Rubin 
(Germany); the Ekseption, Heart 
of Soul and Lenny Khur (Benelux): 
Aphrodite's Child, Nicoletta and 
Zanni (France); and Herbert Pug - 
ani, Iva Zanicchi (Italy). 

Guest of honor was guitarist 
Manilas de Plata. 

EMI to Launch 
2 U.S. Labels 

LONDON - EMI will launch 
the U.S. Invictus and Hot Wax 
labels under their own logos with- 
in the next few weeks. The two 
labels were introduced in the U.S. 
recently by the former Tamla Mo- 
town writing team, Eddie Holland, 
Lamont Dozier and Brian Holland. 

Capitol label manager lam Mc- 
Lintock has been given added re- 
sponsibilities as label manager for 
Invictas as well as being responsi- 
ble for promoting the labels ma- 
terial. MGM label manager at 
EMI, Richard Smith will become 
label manager for Hot Wax. How- 
ever Johnnie Evans will be re- 
sponsible for promoting the labels 
product. 

Among the acts which record 
for Invictos are Chairmen of the 
Board, Freda Payne and Glass- 
house, and Flaming Embers record 
for Hot Wax. 

their decision after listening to the 
production of the entries. The pro- 
ducers and writers of any U.K. 
entry, for instance, must be Brit- 
ish, but the restriction does not 
apply to the artist 

The final on Oct. 28 will be 
carried as a color TV special over 
part of the Eurovision link. The 
12 European productions selected 
will receive heavy airplay on all 
the services of Radio Luxembourg 
beginning Oct. 12. 

Barclay in 
Dual Role 

PARIS -Barclay Records .chief 
Eddy Barclay took the opportu- 
nity during his hippy party to 
celebrate his marriage to Beatrice 
Chatelier and to present three gold 
disks to Riviera artists David 
Alexander Winter, Peter Holm 
and Jean -Christian Michel. 

The party in the Pavillon 
d'Armenoville in the Bois de 
Boulogne, saw Winter take his 
award for his hit of 1969 "Oh 
Lawdy Mary," a turkish lune with 
a French lyric by Patricia Carli. 

The Swedish -born Peter Holm's 
disk "Mona" (Editions Vogue) con- 
tinually topped the French charts 
late 1968 and way through 1969. 
Clarinetist Jean -Christian Michel 
received his gold disk for com- 
bined sales of three albums of 
sacred music composed by him- 
self- "Aranjuez," Musique Sanee" 
and "Requiem." 

After the party came a private 
showing of Warner Bros. "Wood- 
stock.' The triple album will be re- 
leased by Barclay. 

Leslie Grade Sets 
Independent Co. 

LONDON - Leslie Grade has 
formed his own independent con 
pony, Leslie Grade. Fellow direc- 
tors of the company are Albert 
Knight and Ron Ricardo. 

Grade will present the London 
Palladium pantomime this year in 
association with Louis Benjamin. 
The show will be produced, as 
usual, by Albert Knight. Grade's 
company will also be oducing 
Micelle Mathieu's first film, "Lit- 
tle World Big People" plus a film 
by Cliff Richard. In September 
Grade will present a concert tour 
by Des O'Connor and a Cliff Rich- 
ard tour of 10 major cities in No- 
vember. It is understood that Rich- 
ard's back -up group, the Shadows, 
might be re- forming to accompany 
him on these dates. Following Des 
O'Conner's tour, Grade will pre- 
sent the singer in "The London 
Palladium Revue" in Toronto in 
February. 

Grade has been appointed Eu- 
ropean representative for the Inter- 
national and Flamingo hotels in 
Las Vegas. 
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:HITS OF THE WORLD 
BRITAIN 

(Conduy Record Retailer) 
Denotes local origin 

TMs Lut 
Week week 

I 1 IN THE SUMMERTIME - 
Mungo GenY (Dwn) --Out lita' Mums) 

2 3 ALRIGHT NOW -Free 
(Fina)e d) Blue Mountain 

2 G ROOV IN' WITH MR. BOE 
-.Mr. Moe (DIN)- 

AL { 5 SLY -Gmrppe Monroe 

¡(C plop é)1eith 
browse 

5 6 COTTONFIELDS -Beach 
Boys (Capitoll- Kensington 

6 7 HALLO SAME GOODBYE 
SAMANTHA -iff 
Richard 
(Morrie Pa oramo0)a) 

-Intum 
7 4 Y`CDS)) 

-Gaalo IMf 5milh) 
8 13 

ITFour Tops (THEa -MO 
-Women Bros. (Frank 
Wilson) 

9 18 UP AROUND THE HEND- 
Crcetleoee Clearwater 
Revival 

10 10 TH EN MANA L H 
-.Fleetwood Mac (Reprise) 

-F- iel 
twood (Fleetwood 

11 8 HONEY COME BACK-Glen 

aloyb)ate 
/Céulin ((Al De 

12 14 DOLWN THE DUSTPIPE- 
Sulu Quo (Pre) -Vaney 

(lobo Schroeder) 
II 9 ABRAHAM. MARTIN @ 

JOHN - Marva Gaye 
(lLnla- Motown)-R. Mel(in 
((NN wM 

14 II EVERYTHING IS 
iold) 

BEAUTIFUL -Ray Stevens 

CBS ; Prier Maurice (Ray 

IS 21 LOVE OF THE COMMON 

?hl M)- GreenTreeo (Joel 

16 32 LADY D'ARBANULLE- 
Cat Stevens (Island) - 

Freshwater (Paul Samwell 
mith 

17 16 1 

SWIL 
SURVIVE- Alrival 

(DmeccO0 8ESSee (Arrival 

18 12 UP THE LADDER TO THE 

M00000 aì.lobele /Cerlinis 
(Franklin K. Wilson) 

19 26 AMERICAN WOMAN -Guess 
Who 

Lr)RC 
)- Sunburg (Jack 

20 17 QUESTION -Mindy Blues 
(Threshold)-Tyler (Tony 

21 24 C-J kson (Tar). 
Co o)- jbmc Colin 

22 - L Dearay nks (IO0J- 
21 27 BET ern. 

e 

LIFE 
Hermits (R k) 

(Mickie Moat) 
24 15 BACK HOME- Eng)and 

Mews d 
Cap Sound (Pye)- 

25 22 KENTUCKY RAIN -Elvis 
Fraley (RCA-Carlin 

26 23 GROUPIE GIRL -Tony Joe 
White (Monualn0- 

27 19 I DONT BELIEVE IN IF 

Whittaker (Columbia)- 
Tenth* (Denis Preston) 

28 37 SOMETHING -Shirley 
Ñanlso0gsnl(Harrris//CCOt Ìlon) 

29 30 LOVE LIKE A MAN -'feu 
Yean After (Daruo -Chi's-A -Lee (Te limes 

30 34 WHAT IS TRUTH -Johnny 
Cash (CBS Gems/ 
Columbia (Bob Johnston) 

31 49 BIG 
Mitchhell (Rep lu)- Sisannb 
(Dori Mitchell) 

32 25 SPIRIT IN THE SKY - 
Nonnes Greenbaum 
(Reprise)-Great Honesty 

33 20 DONT YOU NOW - 
Sunbury (A000))d, Manin & 
Morrow) 

34 36 PSf CHEDEELI SHACK 

Motown)-lobes /Carly 
(Nomura Whitfield) 

35 28 DAUGHTER OF DARKNESS 
-.Tom Jon (Dem.i- 
HoIh 

-A.Bye Carle (Peler 

36 31 VEHICLE -Ides of March 
(Warner Bros.)-Southern 
(Lee) 

17 29 HOUSE OF THE RISING 
SUN -Fri11d Pink (Deraln)- 
Kele Pds'o) wee (Mike 

38 33 ALL KINDS OF 
EVERYTHING ana (Rex) 
-Mews (Phil Couler) 

39 - (LIKE A) SAD OLD KINDA 
MOVIE? Pkketlywieh 

(Jam Macleeood)Sebroeder 
40 44 MY 

Humarddiinck (Decca)- 
Immediate/Schroeder 
(Peter Sullivan) 

41 42 MY WAY -Frank Sinatra 

Bernstein (Don CCosta) 
42 50 WANDERIN' STAR -Lee 

Marvin (Paramount)-- 
Chappell (Tommack) 

43 47 RAINDROPS KEEP 
FAdLie L 

IDi WarnerHBros.) 
Blueeess /Jac (Jimmy 
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44 - WHERE ARE YOU GOING 
TO MY LOVE- Brother- 

I oo-Mlih (Tool( Hiller) 
BeF 

45 - I'LL SAY FOREVER MY 
LOVE -Jimmy Ruffin 
(Tamis Motown) -Joheto- 
Carlin `Den/Withre000n) 

46 - TRAVELLIN BAND - 
Creedcmee Clearwater 
Revival (Liberty)- 
Burline (John Foge0y) 

47 38 CANT HELP FALLING IN 
LOVE -Andy Williams 
(CBS( -C tin (Dkk Glueer) 

48 

- NEANDERTHAL MAN - 
Hot S (Fontana)- 

Kennedy (Hot Le®) 
49 - HERE COMES ES ßUMkSER- 

Da ve Clark Five (Columbia) 
-Mills (Dave Clark) 

50 - THE LETTER-Joe o cker (rI 
(Denny Cordell/Leon 

Russell) 

CANADA 
Week 

Last 

1 2 WONDER OF YOU -Elvis 
Praky7,(RCA Vktooe 

2 3 MCo s)- Thrreee 
MDoog(NNight To 

(Dunhill) 
3 ) THE LONG AND WINDING 

ROAD /FOR YOU BLUE - 
Beatlro (AppIO 

4 4 LAY DOWN ( oodles in the 
Ralo(.- 

4113 
Buddah) 

5 I OIMME D D] O- Pipkins 
Capitol 

6 6 RIDE CA AIN RIDE- 
7 7 T 

Blu es Ima (Atm) 

Jackson S5 

g8ee 

(Motown)SAVE- 
8 - MISSISSIPPI -John Phillips 

9 9 SONO OF JOY- Miguel Rios 

10 - BAND GOLD -Freda 
Payne (lnviebs) 

ISRAEL 
(Couler Gal. Zakal Btmd0Wag) 

This Lad 
Week Week 

1 1 COOKY LOOKY- Giorgio 
(T BiER b) -Ham 

2 5 DAUU HT OF 
a 

(DARKNESS 
-Tom Jones 

3 2 LIVING LOVING Church(Ib 

4 6 YELLOW RIVPoER Cheislie 

s 4 HÓÚBE OFleTHE RISING 
SUN- Frijid Pink (Pax( - 
Ga(liro 

6 9 UP .AROUND THE BEND/ 
RUN THROUGH THE 

Clearwater 
-.Bunions 

7 3 ALL KINDS OF 
EVERYÁ HIING -Dana 

B - B aAn BB Ì WJr) -la c (He1 
Aral) 

9 7 BRIDGE OVER TROUBLED 
WATER -Sion @ 
Garfunkel ubar 

10 - YOU'RE SUCH A GOOD 
LOOKING WOMAN/ 
TERESA -Joe Dolan 
(Pkmdilly)-- Shafnbury 

JAPAN 
(OreNal Confidence Co., Lm.) 

alienates bal origin 
This Lut 
Week Week 

1 I KEIKO NO YUME WA 
YORU HIRAKU -Fuji 
Kelko (RCA) 

2 3 KYO DE OWAKARE- 
Sugawae Yolchi ( Polydon) 

3 2 CHITCHANA KOIBITO- 
JMmy Osmond (Denn)- 
A.M.P. 

4 5 KEIKEN- Beaune Marl 
(Columbia)-Watanabe 

5 4 VOYTSU NO ONEOAI- 
Chykl Naomi (Columbia) 

6 6 Al NOlyTABUI O- 
C000l Five (RCA )-Waeoabe 

7 12 JIYO NO MEGAMI- 
Maayu mi Jun (Capitol) - 

6 7 DRIP 
HOHONTONIGOKUOSAN 

Watanabe 
(TOSMbaJ- 

9 8 ONNA 
(RCA)- Niippon 

dei 

10 13 KUYASHII KEREDO 

aObtain. CtE3yoY(Toshlbo) 
Watanabe 

II II LE PASSAGER DE LA 
PLUIE -Francis Lai 
(Columbia) 

12 9 ANATA NARA DOSURU- 
Wida Ayynnmmi (Columbia).- 

ski 
IS D W RATTE 

Akan) (RCA)-Tone 
)n'F 

Wade 
MELODY- 

Herb 
10 THE MALTESE MELODY - 

(A&M)- -SShinko 
Juana Baas 

IS 1t SORA YO -Tol el Mol 
(Expre.)- Nippon Shuppan 
1Kyota( 

16 14 BRIDGE OVER TROUBLED 

Garfunkel (CBS) CBS) @ 

17 IS VENUS -Shocking Blue 
(Polydor)- Aberback Tokyo 

18 19 LOVE GROWS-Edison 

Schmrdero 
(Hell) -A. 

19 - MCoumbW-WWa)Mieko 
20 20 S CG 

a @tiH(mgai ÑorCwn)- 

MALAYSIA 
ICourtesy Radio Makgeyl 

This Last 
Week Week 

1 3 LET'S GIVE ADAM AND 
EVE ANOTHER CHANCE 
-Gary Puckett and We 
Union Ge (CBS11 

2 6 1 CANT TELL THE 
BOTTOM FROM THE TOP 
-HOUka IPmlODbone) 

3 1 CECILIA -Simeon nd 
Ok (Columbia) 

4 2 HE MADE A WOMAN 011i 
OF ME- Bobbie Gentry 
(Capitol) 

5 5 SOUL BROTHER CLIFFORD 

6 GIMEE 
b 
DAnDING -Pipkins 
A) 

7 9 YELLOW RIVER-CM1rislA 
(Columbia) 

8 4 NEVER HA A DREAM 

Wonder (Tamia- Mobwn) 
9 - EVERYTHING IS 

BEAUTIFUL -Ray Stevens 

10 - TREREcts) 'S A BETTER DAY 
A 
(Stateside) 

mnoy Elephant 

MEXICO 
(Connie» Radio MR) 

wThin st 
Last 

e week 
1 J GOTAS DE LLUVIA SOBRE 

MI CABEZA (Raindmppss 
K BP JPogneln20100 

1 eon) 
2 I CAMPOS DE AOODON 

(Cotton Fields)- Creedeooe 
Clearwater (Liberty) 

3 2 TE HE PROMETIDO -Leo 
Dan (CBS) 

4 5 TE REGALO MIS OJOS- 
Maria del Rayo (Peerlua) 

5 4 EL TRISTE -Jose lose (RCA) 
6 6 ESPIRITU EN EL CIELO 

Greenbaum 
(Spirit 

h 
an 

enbaum(Gamma) 
rm 

7 9 CUANDO NOS CASEMOS 
(When We Get Married).- 
1910 Fruiiau Co. (Buddab) 

8 7 EN LA ESQUINA (On the 
Cornen-Creetlence 
Clearwater n 9 9 C 
GCAnA k-Si(moCBS) 

A 

10 - SRTA. RITA -Archie (RCA) 

NEW ZEALAND 
(Courtesy New Zealand broadcasting) 

aDeeoea local origin 
This Lad 
Week Week 

I 2 GIMME DAT DING -Pipkins 
2 1 STAR CRAOSSED OVERÖ- 

Caie Scott (HMV) 
5 RACHEL -Russell Monis 

(Columbia) 
4 6 I DONT BELIEVE IN IF 

ANYMhOREC 
Rmoger 

5 - TENNESSEE BIRDWALK- 
Mor 

Blanchard n MAb 

6 4 GINZ.WIPMdlen (CBS) 
7 7 RAINDROPS KEEP FALLIN 

ON MY HEAD-B. 
Thomas (Scepter) 

J. 

8 - SOUL BROTHER CLIFFORD 
-Equals (President) 

9 3 KNOCK KNOCK WHO'S 
THERE -Mary Hopkin 
(Apple) 

(0 8 CHERYL MOANA MARIE - 
John Rowles (CBS) 

POLAND 
(Courtesy Pao 

Co 
Cioeadl) ke Coordination 

Week Week 
1 I MON EY AT 

(AWHAT wi th 

2 2 LET 
uIT B nBAy 

3 4 QUESTION -Moody Bees 
Traleld 

4 3 EVERYBODY 
TOGETHER- Da Clads 
Five (Columbia) 

5 8 GOOD MORNING 
¡FpRpEEDOM -Blue Mink 

6 5 ZYJ 
MryÓÌ 

SWIRCJE((LLP) -- 
7 7 SPIRIT INR HÉ SKY ) 

Norman Greenbaum 

8 6 YOU KNOW MY NAME- 
Beatles (Apple) 

9 - WOLANIE O SLONCE NAD 
Durable 

10 9 HOUSE OF THE RISING 
SUN -Fri1M Pink (Derain) 

SINGAPORE 
(Cwdesr Radio Simpers) 

Ebb 
Week Week 

1 I KNOCK KNOCK. WHO'S 
THERE, Mary Hopkin 
(APIA) 

2 3 DAUGHTER OF 
DDeMeKK; ESS -Tom Jones 

3 4 CCILIA -S' and 
Garfunkel (Cumbia) 

4 2 BY THE WAY- Temeloa 
(CBS) 

5 7 THAT 
CSeAM 

all OLD FEELING 

6 8 HE MADE A WOMAN OUT 
OF ME- Bobbie Gentry 
(Capitol) 

7 5 ALL KINDS OF 
EVERYTHING -Dana 
(Ra) 

8 - I CANT TELL THE 
BOTTOM 

ks (Pao 
TOP 

bphone) - 
9 6 THE ooSEEKER -Who 

10 9 MIDNIGHT COWBOY - 
Johnny Mathis (CBS) 

SPAIN 
(Courtesy El marmot, 
Deaeles bol origin 

Tb 
ove. Week 

e 1 UN RAYO DE SOL -Lo 
Diablos (Odeon)- E.G.O. 
Musical 

2 3 BRIDGE'OBER TROUBLED 
WATER -Simon @ 
Garfunkel (CBS) -OOpo 
Editorial Armonk. 

3 2 JINGO- Santana (CBS) 
4 10 1.0.1.0. -Bee Gees (FOnogram) 

-Edk(ones Musicales 
Fontana 

5 5 TODD TIENS SU FIN - 
Muekaless Manama J- 

6 
C rfnlCSGaukel (B) -Grow 

Editorial Armonim 
7 4 COMO 

el 
SeCDRRLD 

Edirlones Murales Zdiro 
8 - ADIOS JOLIE CANDY No 

Spanish}- JCn- Fnncob 
Michel (Odeon)- E.O.O. 

9 - CORPINO RE1TOSO- 
Mdres do Barn (RCA) - 

Enka Musical 
10 - SPIRIT IN THE SKY- 

Norman Greenbaum 
(Hispanos) 

SOUTH AFRICA 
(Cowie. Springbok RuNO EMI) 

TIM Week 
I DAUGHTER OF DARKNESS - 

Tom Jones (Decca)-Francis Dar 

2 KNOCK KNOCK, WHO'S THERE 
-Mary Hopkin (Apple(- 
Southern. Gallo 

3 CAROL O.K. -Chris Andmwa 

4 SPDC)- DE-TTio Wave 
(Storm)-Angela. Gallo lTem 

5 COME SOFTLY TO ME -Percy 

rage (Arlentk) -6.111. Morro, 

H 6 WHEN JULIE COMES AROUND 
Cuff Links (MCA)- Ardmore @ 
Beschwood SA, Gallo 

7 ALL KINDS OF EVERYTHING - 
Dana (Decca)- -Mcwa, Gallo 

8 MA BELLE AMIE -Tee Set (RPM) 
Clan. R.P.M. (Peter Tetterroo) 

9 I DON'T BELIEVE IN IF 
ANYMORE -ROgee Whittaker 
(ICmolumbia)- Tembo, EMI (DenE 

10 TCHAIKOVSKY -Obega Limited 
( Polydor)- Spirit, Time. 

SWEDEN 
(Courtesy Radio Sweden) 

This Last 
Week Week 

1 1 PRETTY BELINDA -Chris 
Andrews (Pre) -Edition 
Liberty 

2 2 NOAKS M an (mnome(- 

G3 3 BRIDGE OVER TROUBLED 

Gaaifueé l L(PCB5) -5005( 
4 4 UP AROUND TH EBEND- 

Creedenoe Cleanvaler 
Revival (Liberty)--Palace 

5 3 EL 
laas l(Phflflips) -Sona 

6 6 YOU'RE SUCH A GOOD 
LOOKIN' WOMAN-Joe 
Dolan ye) or 

7 8 SPNRmmnN 
Greeenbauro 

(Reprise) 

8 7 GIMME DAT DING -Pipkins 
IC Olumbia) -Air 

9 11 LA FLUTE INDIENNE, Vol. 
I (LP)-Los Calchakls 
(Barclay) 

10 9 ARIZONA-Mark Lindsay 
(CBS)-April 

SWITZERLAND 
(COS05O Radio Ss...Re hNO' 

TMe Lut 
Week Week 

I - EL CONDOR PASA -Simon 
and Garfunkel (CBS) 

2 2 SHA LA LA, I LOW YOU- 
Die 'Flippers (BeSephon) 

3 6 DU -Peer Maffay 
( Teefunken) 

4 3 CECIUA -S(pwn 
a 

nd 
Garfunkel (CBS) 

5 4 AMERICAN WOMAN- 
Guess Who (RCA) 

6 I MADEMOISELLE NINETTE 
-Soulful Dynamite 

7 - YELLOW RIVER-Christie 
(CBS) 

8 10 CHILD OF MY KINGDOM- 
9 - T ROAD - B ea 

AND ((AApppllee LNG 

10 7 LET IT BE- Beatles (Apple) 

WEST GERMANY 
(Courtesy Srhalipldlel 

This 
Wee( 

I 055 
0001 ODyn6amIU (Ph lI )- 

5)-mU 
2 WENN DU BEL MIR BIST -Roy 

Black ``Polydur) -0arllon 
3 

ADanaINOSS 
OF EVERYTHING - 

4 DU -Peer /defray (Telefunken)- 
ERP 

5 SHA LA LA. I LVE YOU - Flippers 
(LE10D 

6 ALLES UNDCCEfNOCH VIEL MEHR 

7 SPIRIT IÑaTHE SKN- Meant° 
Greenbaum (Reprise)-Great n 

8 DEINE TRANEN SIND AUCH 
MEINE -Heinle (Arise axim 

9 UP AROUND THE BEN 
Creedence Clearwater Revival 
(Delisvlwo)- Burlington 

10 DAUGHTER OF DARKNESS - 
Tom Jones (Deco)- Franc6. D. 
@ Hunter 

YUGOSLAVIA 
(Courtesy le d(0.75 Revuel 

This last 
Wok Week 

I 5 DAUGHTER OF 

,D, 
DARKNESS-Tom Jones 

2 I STE BIO JE MUZIKA 

WJO0)- Ánm Dedic(un.O 
3 2 BOUBO W IO DAO (For Yr e 

I Would Give Anything)- 
Miro Kovno Mg..) 

4 4 ALL KINDS OF 
EVERYTHING-Dana 

5 6 NtA NA HEY HEY -Steam 

6 3 MIGHTY JOE-Shocking 

7 - TI SRCA NEMAS (You Don't 
Have 

¢ Hp 
rt)-Pro Ane 

ET IT 8 7 L BE -Beatles (1010ton) 
9 - SOMEDAY WE'LL BE 

TOGETHER- 9upremee 

I0 8. VENUS)- Shocking Blue 
(Jugoen) 

77 
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WEEK 
ENDING 
IULY 11, 

7970 

* SEAR PERFORMER -Sides registering greatest proportionate soles progress this week. Record Industry Association ef America seal of certification as million selling single. 

} 
I.` 

Iäf 
I TIM Ane 

2 2 5 MAMA TOLD xMEi( ,,, to Comp)) 
8 

O1 

1 2 THE LOVE YOU SAVE 7 

O 3 3 6 BALL O,F ,CONFUSION (That' 
What the Woeld le Today) 8 . a«... WA1nxIO, 99x1 M 

O 6 6 11 RIDE TCAPTAIN RIDE. 4444 10 
ne IueA.. 1NeNR Ab Na 

O 7 I1 17 BANDHOF GOLD 12 1 n4n.r..H1n1 1. e O 8 8 10 LAY DOWN ICandlee in the 
Rain) 12 wlHl.. .47`l:34á1ó * 14 37 56'Thhey Long to Be) CLOSE TO 
YOU 4 Mg.. O. Mep.N. AIM 110 

4 4 1 THE LONG AND WINDING 
ROAD /FOR YOU BLUE 8 MI IMII 06m21. A. nu 

O9 9 15 THE WONDER OF YOU/ 

®.O 

10 

MAMA LIKED THE ROSES 9 

5 5 9 HITCHIN' IA RIDE 1 17 
.x111. ro.. n.psñ ó .0;1921 0 12 17 23 GIMME DAT DING 8 

Leon nn. MnMN, came me 
*18 32 35 0-O -H Flu.. 

nn. nM«11. IW1N lu 
15 

13 10 7 4 GET READm, 

"."'""13 
.. e 

18 

N 13 14 18 UNITEMHWEMST. 
ee.. fleet 

15 
17 22 32 A SONG OF JOY 

I6 
15 13 14 MY LOVES LOVIN' 13. 

Omen /IAI..n.. 
i1M6 *20 44 47 TIGHTER; TIGHTER 4 .... 6 

Xr. exe.(Tenn 1. 
eh Kl,1 

/6 
19 29 31 LOVE (LAND 

41.1.1 

14 

..".1110:34.4%==== * 29 31 34 ARE 
IhY. Xlnl. MYntb W176 *44 59 87 MAKE IT WITH YOU 5 

,«+ m.n 9x41. IuM 11911 

O 23 26 29 MISSISSIPPI OUEEN .. 13 
M1n1.1. 1Mù I.n4MxA eIMNO sf 

276 
16 12 7 LOVE ON A TWO WAY 

STREET 
Mown (WO, 21..1 nee 

14 

® 11 10 3 WHICH WAY YOU WIN' 
BILLY? ..... 16 

McON n. 1e.Ae): Lend.. 1» *30 33 38 TEACH YOUR CHILDREN 6 
a. x.111 n em SM. 

ew°IH.a t e 

29 
25 27 28 SUGAR 

ewe 
SUGARR n 

1 s. 

srNA 15 
Yen W.I e.NA * 39 49 - SIGNED, SEALED, DELIVERED 

D 
II'we11Yews) 

. Ware IIm14 WM.M1 M.Y 041 3 

27 21 21 21 QUESTION 
11 161 11105 C1.41, 76 rll, M.A. 00 

ri 28 30 30 CHECK OUT cYO MR1 MIND_, 9 
1 1 MO 22 19 12 EVERYTIHING IS BEAUTIFUL 15 

No tw ,,.....2 ..1d. s1 * 49 58 - OHIO.d.A.. 

I:m'11'k "° 6 3 

0 32 36 42 SAVE THE COUNTRY....... 5 

0 24 25 25 IT'S MEIN T.HE GAAM.EN H12 7 7.0. 71112440 

0 34 34 37 WESTBOUND #9 8 
eMr.x.rMId2.XnW.r.H 

O 36 39 40 MISSISSIPPI .. . .. 9 
h111h1 442 010 .0.01 4276 

35 
31 23 26 SPIRIT IN THE DARK 8 

34;17 1Ó°.I :ú ïn:.ns°Ma77i 

*53 60 82 I /UST; CANT HELP BELIEVING 4 :'i n., 101n 40. 1. 214.4 I101 

(D 37 40 49 CO BACK 10 
n. Ael.«S Ms. 41167 

r. , 60 65 80 SPILL THE WINE 8 
Y'J . unne.I.NIN, wa 4111 

a1.ß 47 55 83 SILVER BIRD 5 
1 e, .n M11n, cxu4+11 W 0 ® 48 63 68 END OF OUR ROAD 5 

Ore I0.mu WYI111.M). A.b MBf 

41 
O 38 24 24 HEY. MISTER SUN 9 

NM Thee., m4I6 MIN, Mato 176 *57 67 67 TOTING TO MAKE A FOOL 

DrX1.MEn11 a Mil Ara. 141117 M. Ia 6 

E3 
43 51 77 STEAL AWAry 6 

leer 2M Deal. . ew 
4+ 50 62 69 MAYBE 14 ... ....... 6 

gents IIIlh,r 1.mnl. x411., r67i 

E5 40 38 39 I WANT TO TAKE YOU HIGHER 8 
W a Ms 20112 it «. I117 1.111x4 6109 040 

® 46 48 52 CANNEnDHHAMA 
m.wx, O , 61 5 

4? 
51 53 54 FREEDOM BR M.i+nao 8 HI.. i 

*55 56 65 LAY A LITTLE LOVIIN'nON E. 7 

69 84 89 11f Too, Lot Me Mahe Le.e to 
Veo Then) WHY CANT I 

beilM .44 11UN 2.1111 MINMW WII0 4 

58 
45 46 50 AIN'T THAT LOVING YOU 

IFer Mere R Than One).. 8 
Len., 11.. lr r Mthe..+. breo 

51 
52 52 57 SOI MUCH LOVE 9 

chairs n. M1ce 

52 54 54 55 AÑ IITT LE BIT OF SOAP 10 
. gm... ar..I 1..1N; v. 376 

57 
56 57 59 I WANT TO TAKE YOU 

HIGHER 
1 111 m,á1...1: ilwme pl. 

8 

O 59 66 73 HOW ABOUT A LITTLE HAND 
(For the Boys in the Band) 6 

Mn N n. Iw nw1 
:.1.....xn 

n 

. x, MNH 111 * 65 76 90 WHHEEN WE GET MARRIED 4 

O 61 68 78 THE SLY, THE SLICK AND 

TIHH1EcWINN. (1.4 144H.L w.1.1.1502 6 *63 90 -M MARIE.A 
11x.. MnN.z r.,M 4m1 3 ® 42 43 43 I CAN'T LEAVE YOUR 

LOVE ALONE 14 
ah1 NNX. AN.M 4 ms ® 66 86 95 CINNAMONMGIRL 4 

A 72 92 - BIG YELLOW TAXI 3 ï N.hleaxl 21.0 X1.9 eh 17. 02 9 73 81 91 PEARL ... 
e: 

4 Lï I.. (Alee :o: nets 

767 
70 95 - I'LL BE R.GH HEe.2 x.1.1:. 

SIi 3 * 71 82 - OVERTURE FROM TOMMY 3 ïii A.m.. WXIN1. mill 1.136. AI114011 ere, 0 67 75 66 COTTAGE CHEESE. 9 
Mr..y 1...17. 

lb 86 - - TELL IT ALL BROTHER 
bet xen m u« :ñ...12 

w83 - - SUPERMAN 2 

HOT 100 -A TO I- (publisher- uce.F,.) 

1 

riütiM:...N uM..a,.w11 

"««er'Yw:I°"ILN 
wñ w n.0 

; 

n. .. . u 

1 :.wl1i::: .. n.nr M1s, 6Mn 

ew) 

1:1i 
1e .. .m M 0.Ura 

. f4.n w11 Ñ ' po ñ 111.Ñ« Am.2 
eO..1. .r M rN. n o.., Ilw 

r1I1.Ix wn 
y4ae 

M 

01141 
10 nrlXñirynh ¡ rI Y tuiJw 
wo 

ry1U11, WII 
11 It 

- w'.'1..uHnvY.IM'IMrIR.Iw. denl Ï/ 
« x ñ u wN ra 

11:4211,t1,111770 

.Ì N 

w 

wIp 

x r . i 
inMl 

Jn 

ill 

11=:nw 7:1A w, 

A1.e.1«r1w wN 

'wwéwlir ": QeµÓwl ú 
---- 

,.a. x IL..r.1..,w.2, ' .. 

IVA All 

lay 

rv:ic,lri.édl2i 
nhan.r«1r 

'ix7./w1Ì 
awr m, IS. 00.0 

w.Nin 
NNa swi 

.M. 67 mr..., wu +: 

"w1:E A6:'r°,s. iZ.x 
w'/ciMnur ó :úhliñ 

I 3 

wa IHIM.I.wiWeuN.W, 
wx.o 

at4a 
..N 11.ie.r. wN 

. .ÌHAr I 

ueei.ln 

Ame MU (OM NM n 
al. awGN.nr. 

L":"40 

. 

6Ó,.41uN r.11iM,1 61. r.ñ M., wN ñ 
ma.w.r rx.2 si 

iñ 14FT.,, aíIK A1W] 
61 

eiy111p; 
tuna... ax WIa 1.1 

1O1 

nllWWly iu'M 
e 

1n".iMp 

M1A. i i»r w AN RMe w111..7 

1.11.2 W. s1.r Iwr.walh urwl 14 

1051 

0,.: Mn. An.H2111e0- 

M n.MnA 1Mn 

... Rn:S2r1 é.fH h.. ralwl."::a "g11i :: 

* 87 - - SUNSMINE .......... .... 2 
.. uxl unl. nnM., w1s.r 0 68 71 71 THAT SAME OLD FEELING... 9 

INrnr.lxh aale wn,«I. 11.11 111 

58 45 46 DON'T IT MAKE YOU 
WANNA CO HOME .... ... 7 Irr 

inn .eÑN. Gxr14n Amt 74 O 41 35 36 BABY HOLD ON 10 
1111, 11.x. unn I.Mn 4167 

0 79 72 76 SONG Fú 
swrliñ11 w. eel, 5 * - - - WAR I.n a.. n..a. Oaew, e.rr 7101 1 * 85 85 86 SHE CRIED 6 

41 ONxrl. 1wN sls * - - - IN THE SUIMMERTIME. I 

tun M.mN, uw, 1b 0 75 94 - YOUR OWN BACK 
Mxx 

RD YA 
'm In1I MM1nA 1nr. 

3 
>40 

lE 81 88 92 GIMME HE SL«ITER 
w 

6 

77 

m Allee. a.'M 11.0 

78 83 - ONE. E2wA s OF YOUR LIFE 3 
non 61.21, <N..w W m 

69 

71 
80 - - EVERYTHING A MAN COULD 

EVER NEED 2 
lnww w Mom, asme 240 * 91 97 - YOU'VE BEEN MY 

INSPIRATION 3 
141.1. * - - - SUMMEITIME BLUES . .. ... 1 

nX 1«Iengxl .r2 Onu ma 

® 82 91 - THE WITCH1n. 
Ix. Xllrnrn InM 40 3 0 88 - - HELLO DTMRLINI . ... . 2 

M n1n Ixllr I.ew »w1 0 84 - - DESTINY/SUSIE-Q .. .. .... 2 
. . n1n ,«.e1; '7aosu 

P*A' ER MACRE . ... .. 1 

1Mn .HA:r:aulMl4i61 * - - - APARTMENTá 
1T.v ñ1ä x11;1; l.,n:l'vi.i 1 ®- - - GROOVY«SITUATHH4 ... ... 1 i [c. a.Mr, w,..r 7Mu * - - - DO TOO SEE M..YMLOVE 

Óiú tt?se .'x IT rM.It, 3.21 7Mn I 

98 
90 - - WONDER COULD I LIVE 

THEREAANYMORE 2 
ton 144«44 eu Wm, none O 92 - - STEALING IN THE NAME OF 

THE 
.4117 n.1ar ....l. X...r 2:12:1761 2 

91 - - - DOWINv BYs HE RIVER I . 111. vMxx2 awn 111 

(D 97 99 - HUMPHREY THHEE CAMEL... 3 
1x I 1A.n r Mm.Ì, 

93 .041 
W4WÑ OH 

93 - - HAND CLAPPING SONG 

rM.M. 
2 

®- - - 1.010 

R. 211.1. a s. 4h«.Il 

Wien 19.211aw Mn), 34.6717 

99 
95 - - LET MU 

YOUR 
THME 

INDq 
SIC TAKE 

2 
.671. O..1m an ® - - - D0.0PIBY MY PLACE .... . ... I 

n1 4n rru« 1w e rex2 1.eI eH1677 

97 - - - GIVE A WOMAN LOVE ...... 1 

saw Ma. Mt.1422.1. 

99 - - QUE SERA, SERA (Whatever 
Will Be, Will Bel 1 

Alm AM 1211 Mu.mnN AM. 160 

99 99 -100 I HEARD THE VOICE OF JESUS. 3 
.Nr dAM. 11..14 x.241. 1;: - - - NO ARMS CAN EVER HOLD 

YOU .... 
1 il :1:11irsiesi..ilw;tes:1óis; 

BUBBLING INDER THE HOT 100 
101. 

ó1:e1 ro :S. :N. , 1.rM2 11 

..1H": rá 
103. wu vA11n ..16151 AMA. 1 He Ix4w4n Mm Nh11 rx.. an.. 

.nx 024 
104. MACK XMAS Met COTTON C41.4. .02214 .1. 
107. SOMI 2.1.43 A SAAAeS WM 00 . 11A0 13 INIRC 30611110114 . lnni eN YON MIND ñw. 

0.211, ...I 
470. DOWN Sr 72. eA ...Idly Miles I n4 1x, exw. M..x 73111 

7.111. 214.11 Ch.M. 7.10626 
112. 0. OF OLSTRUCTION r 

M.i.34.155234 
1u. 11mN1NO °N 1021011.1 ne.e e.1 uN. 1r Alx M 

1 117. 6000 MO... FREEDOM 

Nan. 
4..0.11 

14141 

1. 
117. NAM0504. 1012012 R14214 

116. NM MAO. 
117. 1.0110051 

ul 
INww4 

1.1 
Mx» 

170. I CANtr Re 

177. BLACK FOK 

0x171¢.1M1162 amug Nov, 1.12. 1174 

174. 1110 111111 NOMAS ,.1 Lawson. uwr An 
A671 

3.71 

174. ONE WAY 

176. s67 w 1XnuAMroMASSn MAaas ..' nntlu...IMas3 

177. DRIVING 

Eeap111e hr aNiwsl well sake IM nag Alelen Ihply by the Nedt PewingP Mt. le 2..1 MARA RIwN. gIIM./. 
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THE SINGLE THAT 

LITERALLY EXPLODED 

OUT OF THE ozos 

HOTTEST ALBUM 

IN THE COUNTRY. 

THE WHO 

"SUMMERTIME BLUES" 
"HEAVEN AND HELL" 

32708 

L 
pecan 
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SpçtIiIit Sin9Ies 
NUMBER OF 

FHIS WEEK 

UST WEEK 

137 

This record is predicted to reach the TOP 40 EASY LISTENING Chart 

(] ;KO ;LC 0.1 :LC i I Eel I 
Spotlights Predicted to reach the top 20 of the HOT 100 Chart 

SUPREMES- 
EVERYBODYS GOT THE RIGHT TO LOVE (2:38) 
(Prod. Frank Wilson) pirlten 

Reitman) 
(Skint 

toile F funky rode 

iMt m 
ut 

helsal shae e d bo an 
thpeotR 

t f the t smash. 
Flip: "BM 1 Love You More" (2:59) (Jobe., BMI). Motown 1167 

en 

GUESS WHO -HAND ME DOWN WORLD (3:14) 
(Pod. lack Richardson 6 Nimbus 9) (Writer: Winter) (Expressions, BM/- 
Following op "American Woman," ' the Canadians c strong trg once 
again inh this easy beat rocker 'h. good lic line. lyric "RUnnin' 
Down the Street" (4:09) (Dunbar, HMI) a strong rock ballad with 
possibilities as well. RCA 74 -0367 

RASCALS with the Sweet Inspirations - 
GLORY 

GLORY (3:34) 
(Writer: 

Rascals 
Rascals and 

Attie mo di an feofCthe 
lipt pie 

with 
this 

g . Ilorlent i rM1mher here, < Halo to brin9 "than back 
today 

20 

Atth he 
µles i pact. Flip, f'YOp pon't Know" (4,00) 101.0,0,, ASGP). 

CHICAGO -25 OR 6 TO 4 (2:52) 
(Prod. James Wllllem Guefelo) (Writer: Lamm) (ÁW.11., IMO -Their 
"Make Me Smile" put them right in the Top Ten. This blockbuster rocker 
has all that potential and more. Powerhouse entry) Flip: "Where Do 

We Go Fero Here" (2:44) (Aurelius BMI). Columble 4.45194 

FRIJID PINK -SING A SONG FOR FREEDOM (3:00) 
(Prod. Pink Unlimited) (Writers: Beaodry.Thom000n- Stovers) (Kelp Um 
limited, MN-Their million selling "Hone of the Rising Sun" is followed 
by this driving rocker loaded with much of the sales and chart potency 
of the riot Top Ten winner. Flip, "End of the Line" IlntraSomething/ 
Gelt, MU. Parse 349 

CLARENCE CARTER -PATCHES (3:17) 
(Prod. Rick Nall) (Writers: punbanJohnon) (Geld Forever, IMO -Caner 

bluewith one of his most commercial entries to date in this powerful most 
item that will fast top the scan s of "I Can't Leave Your Love 

Alone. on both the Soul and Hot 100s duns. Blockbuster vocal work- 
out. Flip: No Information Amiable). Atlantic 2745 

I c711OYC0.1YC I [el : Ir 
Spotlights Predicted to reach the top 60 of the HOT 100 Chart 

EDISON LIGHTHOUSE - 
SHE WORKS IN A WOMAN'S WAY (2:55) 
(Prod. Mustard Prod.) (Writers: McCauley -Mason) (January, IMO- British 
gro;p book. through heavy hero 'th their "Loe Grows 

Vert. 
My 

end chart 
Goes 

y for the 
oothwfollow y offers mu h of that ales 

potency two group. Flip: IMO Information 00,11' 
eta.). Bell 90 

*MAMA CASS ELLIOT- 
A SONG THAT NEVER COMES (2:29) 

rod. Oho Barri) (Writers: Cashman-Pistilli -West) (Amon, ASCAPI- 
ong rhythm balled with god lyric line is a hot follow 

. Vy to her 

` 

New World Coming" chart Oder. Should prove another 'top tart item 
for her. Flip s a top revival with potential le "Dream a Little Dream 

4of 
Me." (Fop: "I Can Oreen: Can't t" (2:35) (Chappell 6 Co., ASCAP). 

nhill 4244 

BOB DYLAN- WIGWAM/ 

(COPPER 
KETTLE (Pale Moonlight) (3:08/3:32) 

'tab, Bob 
Johnson) (Written, Pnian/Bedde) 

(Rig.rSky,eNGP/TRO 
-IM 

.nfal ith a Tex-Mex flavor and humming ohorosb 'Dota,. Flip ' 

the folk favorite brought uD to date with much miner iel appeals 
Columbia 445199 

B.B. KING -HUMMINGBIRD (3:39) 
(Prod. Bill Sxymceok) (Writer: Russell) (Skyhill, BABO -Tire top blues 

s iithAesm 
olw'Yat 

th 
` 

ballad 
loaded sales apafor Hot 1CD and charts. Top 
Lon Russell material and performance to match. Flip: (No Information 
Available). AK 11268 

THE VOGUES -THEME (The Good Old Songs): 
OH DONNA /SINCE I FELL FOR YOU /I MISS 
YOU SO /SO THIS IS LOVE /GOODNIGHT 
MY LOVE (3:09) 
(Prod. Dick Wasser) (Writers: Giesser / Woke / Valet / Johnson / 

Snderson 
/ Soon / Robin / Newman / Mottola / Merascalo)) Rlohban / 

Neta, BMI /Aáe.Ked, Aa MCA, ASCAP /Noma; ASC P/ Nome 
Gelee /Teo, BMB -Hen's e medley that includes so of the biggest 
hite of the fifties end it's a surefire bet to bring the group back to 
top honor the Hot 100. nip: "cane Im ms o Mr Ar" (2:17) 

(Duchess, OMIS Repro. 0931 

JOE "SIMON -YOURS LOVE (3:03) 
(Prod. John R. ) (Writer: Howard) Rentra, IMI)-The country hit proves 

first ate vehicle for Simon, n a re to bring him to the tot f the 
Hot Ire and Soul harts. Flip, "I Got a Whole Lat of Lovin' (2:30) 
(Cape Ann, BM!). Sound Stage 7 2664 

°NANCY SINATRA - 
HELLO L.A., BYE BYE BIRMINGHAM (3:18) 
(Prod. Billy Strange) (Writers: David- Bremletn) (Mettle, 11,41)-She's back 

ciel bag with 1MS Mec 00vis rhythm number certain to bring 
herbenkmfy te the Hot IOD. Pnedusion k e d gemenf br bill( 
Strange is (irsl tete. Flip: "White Tenon" 1233) (Bnb,r boll). taenia. 09Tí 

GENTRYS -HE'LL NEVER LOVE YOU (1:59) 
(Prod. Know Phillips) (Writer: Hart) (Knox, BMI) -Their "Cinnamon Girl" 

free` 
a heavy dent he Hot IW and this swinging follow up should 

Flip: 
top that 

Available). 
high 

Son 111! 
the bans. Strong rocker. 

JIM CAMPBELL -THE LIGHTS OF TUCSON (2:12) 
(Prod. Laurie) (Writer, Zerato) IS a J, ASCAP) -Thin happy, rhythm 
country.oriesed number is loaded with chart potential. Infectious item with 

(3:50) 
71a4,sca,lkASCAP),Id04.rleo 

3A4A'll 
Ire way. Flip: "Child of Clay " 

°MARGARET WHITING - 
UNTIL ITS TIME FOR YOU TO 00 (3:43) 
(Prod. Arnold Goland Onto.) (Writer: St. Marie) (GYPSY BM. OSKA I 

Ss the compelling Dolly Marie belled Bets o f Its best and most 
commercial readings This eauptlonel performante should hit hard 

nd heavy. Easy LHtening with impact to put It up the He 100. Flip is a 

pxototentiale11Flip: "Lill 
the 

.Tell Hi Todaly" (2 29) (Every tittle 
Him." 

Tune, 
Also ha 

London 137 

*ROGER WHITTAKER- 
I DON'T BELIEVE IN IF ANY MORE (3:30) 
(Prod. Denis 

the Easy Listening ) (Writer:haFnittah t)Ols(Pa`la, 
&41)- 

Wdatl`tln 
rode 

Morning This strong follow up ballad offers still Comm ial 

"I h uí42 Fé0,OTaken14"T nte" 12,55) (Atcolalt 5MI).1 PCA 1 040335 

BORDER SONG (HOLY MOSES)- DOROTHY 
MORRISON /TONY MIDDLETON (2:26/2:32) 
(Prod. Lewis Merenstein /Peter Schekeryk) (Writers: John.T,uyIn) (James, 
11M1)-Two lordly powerfulhol 

cvocal 
workouts 

on a 

gospel-blues rhythm 

les Lollhil nave the IngredNnn to proven r O,I,t. leMabk 044% 
SteO e, 12290' 

THE GLASS BOTTLE -SORRY SUZANNE (2:42) 
(Prod. Bal Rems a mckie Goodren) .(Writers: Manoler-Steyhee) (Jan. 
pry BMI) -Solid beat her has II he grediente 10 ma3 it hasty 

Flips: (Non Information Avai1able4 Awe OÉmbany 4526 
r. Wehh iM1is on. 

CANDIDA -DAWN /CORPORATION (3:02/2:50) 
(Prod. 

m 6 
Oave Appell /Bill Sleeve Jerome) (Writ Wine- Levine) 

(f1 
k ballad m 

of 
yenned by Winéotentlerinde.n Deane (opta ho 

Tap 40 tender alhile 'Corporation" offen ?rote blue ndsl.o.Mex 
flavor. Both well done, with' equal sales and chart potntial. Bell 902/ 
Muslcor 1415 

11.1i,01/1.111104,111.10)11CeMil 
Spotlighting new singles deserving special attention of programmers and dealers. 

FREE-All Right New (4:141 (Writers: Fraser-Rodgers) (Irving, BMI) - 
Currently at the top of the British chart, group offers much potential 
for the U.S. with this neWtus rock item. ARM 1296 

DEEP PURPLE -Black Night (2:58) (Prod. Deep Purple) (Writers: Blackmore- 
OilIen'GloverPaice) IHec, BMn -Desiring swinger that could easily prove 
an Important chart Item. Loaded with Top 40 appeal. Warner Brea. 7405 

RUM flOMAS -The Preacher and the Bear (Prod. AI Beil.TOm Nixon) 
(East /Memphis, BMII- Culled from his "Funky Chicken" LP, Thomas 

has a winner in this traditional swinger delivered in a top vocal 
workout. Sfax 0071 

'JERRY YALE-Levin" Time (2:21) Prod. Wally Gold) (Writers: Ras' 
Kusik.Snyder) (Roosevelt, HMO-Compelling ballad performance they 
ÑHI ill no troubte puttinw Vale P the Trio Listening chat... winh 

Dossibilitias as ell. Cetumbia 445180 

PAT BOONE- Picking Up Pehlke 13:071 (Prod. Dick Glassed (Writer: 
Curtis) (Milene, ASCAPI- Winning balled penned by Johnny Curtis and 

'2860 
pa top Boo Co Boone performance with moth mm iel appeal. 
Cap el 

G005E CREEK SYMANONV-CAWI e Tune (ietO) (Prod, Ritchie Hart 6 
Ti Pamsay) (Squaw Peak /Rende BMU- Imeuins rhythm item loaded 
with 

th 
novelly 

peal 
that 

could prove a Ise field mash. -Watch out 
for 

WarPION 
COUNTRY 

Spotlights Predicted to reach the top 20 of the 
HOT COUNTRY SINGLES Chart 

PORTER WAGONER & DOLLY PARTON -DADDY 
WAS AN OLD TIME PREACHER MAN (3:02) 
(Prod. Sob Ferguson) (Writers: Parton.Hopel IOwepar, BMI) -That 

es rhmillof(foloh 
t ha this right 

follow to their "Tomorrow Forever" top 
winner. Flip: 'A Good Urdentanding" (2:42) (Gsvaper, HMI). RCA 47.9875 

HANK WILLIAMS JR.- 
ALL FOR THE LOVE OF SUNSHINE (3:49) 
(Writers, Schifrin.CUo0-Hecher) 'Ha.linge, IWA01 -Strong follow op his 
"I Walked Out Heaven" is his potent ballad from the him .Kelly's 
Heroes" Top Williams rformance. Fhp, "Ballad of the Moonshine" 
12:35) (Hastings, 11611). MGM 14152 

LYNN ANDERSON -NO LOVE AT ALL (2:48) 
(Prod. Wenn tenon) (Writers: Thompson- Christopher) (Press /Res. 4i 
BMI) -Fees Stay There Till I Get There" put her in he p 10, and Oil 
clever rhythm number offen even more potency for heavy sales and chart 
dines. Pap pDeel w II. 

190 
Flip, "I Found You Just in Time" (2:031 

15.11100, BMp. Cofunbia 419 

JACK GREENE -THEY WORLD COMES TO ME (2:15) 
(Writer:. Walken (HIII a :Range /Cons etlan, EESAC)- F011owinge up his 

lord Is That Me" hì1, Greene stráes back with another oD chart 
n this rhythm item penned by Betty Walker. Flip is moving 

"If This 
F ior.000 lea Owens belled beauty with potential as well. Flip, 

"If 1hisfelt Love" (2:45) (Blue Crest, EM1). Dacca 32699 
a 

WEBB PIERCE - 
THE MAN YOU WANT ME TO BE (2:32) 
(Writer:( 

fPiataw)ill 
(Wandering 

ng i to the SR50 FHere's han once 
rhythmal ballad 

endmaterial 
Strong meterlel and performance to match. Flip: "Too Lone" 

.. 

12:15) (L,ade, ASCAP). 0.00. 32694 

COMPTON BROTHERS - 
THAT AINT NO STUFF (2:09) 
(Prod. Henry Hurt) (Writer: Frazier) (Blue Crne, EMI)-The Compton 
Brothers have been consistent top chart w of late, and this 
'mimes novelty from thiea pen of Bauas Frasier will follow sit. $ironh 

Flip: Wanne Sang a Country Song" (2,231 (Brotren Two, 
á5(ÁG1. De 17132 

CHART HOTTIICOUNTRY S NGLESeCharthe 

GUT DRAKE -Dom to De an Oesy Star (3:00) (Bullfighter, BIM). ROYAL 

AMERICAN 15 

JOHNNY PAYCHECK- Forever Ended Yesterday (2:45) (Mayhew, EMI). 
CERTRON 10003 

LEON ASHLEY -Brace de eta Pen It (2:45) (0allico, M1). ASHLEY 33003 

LYNDA K. LANCE -What I Don't See (Won't Hurt Mel 12:25) (Tree, BAI). 
ROYAL AMERICAN 17 

JERRY POSIER -Who MY Blue Woo Tura to Gold Again (2:11) 
(Peer Intl., EMI). METROMEDIA 144 

In CC gri21 
SOUL 

Spotlights Predicted to reach the 

TOP 20 of the TOP SELLING R &B SINGLESYChart 

THERE ARE NO RH SPOTLIGHTS THIS WEEK 

CHART SOUM 
tIsractcehd.tio reach the 

TOP SHELF -Glee It Up (2:591 11.0.0.X., BMI). LO LO 2304 

BETTY WRIGHT -Pure Love (2:241 (Sherlyn, BMU. ASTON 45W 

B.B. KING -Worried LH. a:5ll (Duchess, VAN. KENT 4526 

All records submitted for review should be ad- 

dressed to Record Review Department, Billboard, 
165 W. 46th Street, New York, N. Y. 10036. 
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Now available 
for the 
first time 
on cassettes 

The 3rd ANNUAL 

Here's your chance to review and share the fresh ideas and exciting 
material covered during this lively 3 -day conference (June 18 -20) at 
the Waldorf Astoria in New York. 

If you weren't there, the recordings will make these unique sessions 
come to life for you -the speakers, discussion, questions and answers 
-they're all there on cassettes for the first time. 

Session 1 -RADIO FACES THE NEW DECADE 
(2 Cassettes) 
Chairman: Claude Hall, Radio -TV Programming 
Editor Billboard 

a) Radios Key Role in Dealing With Urgent Social 
Problems 
-Art Linkletter, Linkletter Enterprises, Los 

Angeles, Cal. 

b) Are We Wasting Our Most Valuoble Resources 
-Our Personnel? 
-Lester M. Smith, Seattle, Portland & Spokane 
Radio 

c) Dynamic Changes in Music -The Challenge to 
Future Programming 
-George Martin, Associated Independent Re- 
cordings, London 

d) Modern Programming Basics: Creativity or 
Copout 
-Ron Jacobs, Increase Records, Div. Watermark 
Inc., Los Angeles 

Session 2 - KEEPING TOP 40 IN TUNE WITH 
THE TIMES (1 Cassette) 
Chairman: Chuck Dunaway, Operations Mgr., 
WIXZ, Pittsburgh, Pa. 

a) Dealing With the Music Forces Affecting Top 40 
-Progressive Rock, Good Music, Soul 
-Khan Haman, Program Director, KTSA, San 
Antonio, Tex. 

b) Trends in Contemporary Music Programming - 
Need to Know Your Audience 
-Michael Joseph, Radio Program Consultant, 
Westport, Conn. 

Session 12 -YOUR AUDIENCE IS CHANGING - 
THE ARTISTS STATE THE CHALLENGE (1 Cassette) 

Check the sessions you want freía among the sena available es listed: 

Chairman: Don Ovens, Director Charts & Re- 
views, Billboard 
Each of 3 performing artists describes his audi- 
ences' reaction to the music he is performing - 
what they appear to like and what they don't 
like. Each artist gives his opinions as to what 
the significance of his observations may have 
for alert radio station programming. 
-William "Smokey" Robinson, Jr., V.P., Motown 
Record Corp., Detroit, Mich. 
-John D. Loudermilk, Pres., Windward Side 
Music, Nashville, Tenn. 

Session 13- CREATIVE SKILLS IN PRODUCTION 
(1 Cassette) 
Chairman: William E. Summers, Gen. Mgr., 
WLOU, Louisville, Ky. 

a) Producing Better Local Commercials 
-Alan Scott, Partner, Scott- Textor Productions, 
Inc., New York City 

b) Tighter Production Through Modern Electronic 
Techniques 
-Dan Clayton, Program Director, WPOP, Hart- 
ford, Conn. 

Session 14 - ADVANCE RESEARCH TECHNIQUES 
(1 Cassette) 
Chairman: Dave Tucker, Nat'l Program Director, 
KFJZ, Fort Worth, Tex. 

a) Ratings - How to Evaluate Them Effectively 
for Better Programming 
-William Schrank, Director Radio Research, 
KATZ Agency, New York City 

Session 15 - EFFECTIVE PROGRAMMING OF 
ALBUMS AND PERSONALITIES (1 Cassette) 
Chairman: Greg L. Dean, Program Director, 
KEYN, Wichita, Kan. 

a) The Increased Impact of Albums - Selecting & 
Programming Them 
-Willis Duff, V.P. Metromedia, Gen. Mgr. 
KSAN, San Francisco, Cal. 

b) The Trend Back to Personalities -How to Pro- 
gram Them With New Meaning 
-Pat H. Whitley, Program Director, Avco Broad- 
casting, WWDC, Washington, D.C. 

Session 16 - INCREASING STAFF PROFESSIONAL 
SKILLS -THE MANAGEMENT CHALLENGE (1 

Cassette) 
Chairman: Egmont Sonderling, Pres. Sonderling 
Broadcasting, New York City 

a) Modern Program Director -The Qualities He 
Most Develop in His New Role 
-Perry S. Samuels, Senior V.P. Radio, AVCO 
Broadcasting, Cincinnati, Ohio 

b) The Deejay- Helping Him Achieve Greater 
Professionalism 
-Perry B. Bascom, Gen. Mgr. WNBC, Radio, 
National Broadcasting Co., N.Y.C. 

Cassette Development Corp.. do Box 784, Billboard, 
163 West 46111 Str«t, New York, N.Y. 10026 

Pleose send the following cassettes: Session 1 S $75 each 
Sesdo s 7 -16 ® 05 each O Session 2 Session-12 

Session 13 Seaton IA Session 15 o Semler 16 

Net Total E 

Make check payable to Cassette Development Corp. Allow 
30 days for processing. 

NAME 

COMPANY 

ADDRESS t 

CITY, STATE ZIP 

SIGNATURE 1 

(platy print) 
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Late News 

Executive Turntable 
Continued from page 6 

Records. He joins Bell from RCA Victor where he was adminis- 
trative national promotion manager for singles and albums. 

* 
Murray S. Kingman appointed associate product manager, 

popular albums merchandising, Columbia Records. With Co- 
lumbia one year Krugman was formerly in the quality control 
department, Dubbings Electronics. 

* * * 
Chris Jonz appointed general manager of all r &b product 

for Scepter Records and affiliated labels. Joaz started with 
Scepter in 1968 as East Coast regional r &b manager, assuming 
national responsibilities less than a year later. 

* * * 
Don Grierson named West Coast manager for CGC Records. 

A former Australian disk jockey, he also was a promotion man 
with Record Merchandising of Los Angeles, district promotion 
manager for Capitol Records and regional promotion manager 
for Transcontinental Record Corp. 

* * * 
Hal Rothberg joins American Tape Duplicators in Los 

Angeles, as creative services director, a new post for the eight - 
year-old company. Rothberg will design sales promotional aids, 
merchandising aids and advertising campaigns for ATD's line 
of prerecorded 8 -track and cassette tapes, plus provide graphic 
services for custom clients. He was formerly Capitol's merchan- 
dising manager for special markets, a post he held for three 
years. He had been with Capitol four years, merchandising either 
pop albums or tape and record accessory products.... Edmond 
C. Lousier joins Superscope in the new post of director of inter- 
national operations and office manager. He was formerly with 
On -Line Decisions, Inc., a Los Angeles firm. Superscope's export 
manager and personnel director will report to him. . . Norm 
Goodwin named to the newly created post of director of national 
accounts, national sales for Capitol. He will coordinate all sales 
promotion and advertising activities of national accounts at local 
levels. He was formerly director of special markets sales, having 
joined Capitol in October of 1969.. . J, Doug Sherbourne 
joins Capitol as director of cost and inventory accounting. 

* * * 
Louis Freedman, senior vice president in charge of special 

accounts, Transcontinental Music Corp., given added responsi- 
bility of branch manager, Boston. Glenn Mosely, vice president, 
supervising warehouse operations in the Eastern region, placed 
in complete charge of TMC's South Western market, and named 
vice president and branch manager, TMC- Dallas.... Harris L. 
Heileman named president of Four Star Entertainment Corp., 
subsidiary of Four Star International Inc. Katleman will be Los 
Angeles based, and New York operations will continue under the 
supervision of executive vice president, Tony Thomopoulos, and 
vice president, general manager, Dick Colbert. Katleman was a 
former senior executive vice president, Goodson Todman Pro- 
ductions. . . Reg Baker promoted to vice president, general 
manager, CBS Television Network Sales of Canada Ltd. He 
has been general manager since August 1964. 

Action Records 
Singles 
* NATIONAL BREAKOUTS 

There are no National 
Breakouts this week. 

* REGIONAL BREAKOUTS 
B ABY IS THERE SOMETHING ON YOUR 
MIND .. . 

McKinley Travis, Pride 2 (People, 
Lenoir, BM (LOS ANGELES) 

VIBRATIONS ... 
Eric a the Vikings, Sauthawk 1009 
(Ala -King, BM1) (DETROIT) 

MILL VALLEY ... 
Miss Abrams B the Strawberry Point 
School Third Grade Class, Repdse 0928 
(Great Honesty, BMn 
(SAN FRANCISCO) 

SNOWBIRD .. . 

Anne Murray, Capitol 2738 
(Beachwood, BMU (CLEVELAND) 

Albums 
* NATIONAL BREAKOUTS 

GRAND FUNK RAILROAD . 

Closer to Home, Capitol SKAO 471 

RARE EARTH .. 
Ecology, Rare Earth RS 514 

PROCOL HARUM .. . 

Home, ARM SP 4261 

TRAFFIC .. 
John Barleycorn Must Die, 
United Artists UAS 5504 

82 

DIANA ROSS ... 
Motown MS 711 

ENOELBERT HUMPERDINCK . 

We Mode It Happen, Parrot PAS 71038 
GARY PUCKER & THE UNION GAP... 
Greatest Hits, Columbia CS 1042 

* NEW ACTION IF's 
CHARLEY PRIDE . 

10th Album, RCA Victor LSP 4367 

ASSOCIATION . 

Live, Warner 8,os. 2WS 1868 

JAMES GANG .. 
Rides Again, ABC ABCS 711 

WILD MAN STEVE . 

Wild! Wild! Wild! Wild!, Raw 7001 

BLOOD, SWEAT B TEARS .. . 

Columbia KS 30090 

TEN WHEEL DRIVE WITH GENUA 
RAVAN . 

Brief Replies, Polydor 24 -4024 

FANTASY .. . 

Liberty LST 7643 

ROGER WILLIAMS .. . 

Themas From Great Movies, Kapp KS 
3629 

AMBERGRIS . 

Paramount 5014 

PIPKINS .. . 

Copilot ST 403 

EXOTIC GUITARS . 

Holly Holy, Ranwaod 8573 

MONKEES .. . 

Changes, Colgems COS 119 

Huge Advance 

For'B,S &T3' 
NEW YORK -The Columbia 

Records' album, "Blood, Sweat 
& Tears 3," has garnered one of 
the largest advance sales in the 
label's history. It's understood 
that the LP took off with an ad- 
vance sale of 750,000 copies. 

"Blood, Sweat & Tears 3" will 
be the second "instant gold" LP 
for Columbia in a two -week pe- 
riod, the other being the new 
Bob Dylan two-record set, "Self 
Portrait.' 

When certified for a gold rec- 
ord by the RIAA, "Blood, Sweat 
& Tears 3" will be the group's 
sixth gold record. 

Lib /UA Wins 
Pirate Round 

LOS ANGELES - Liberty/ 
UA Records has received tempo- 
rary restraining orders in Supe- 
rior Court here against 19 de- 
fendants for illegally duplicating 
product. 

Judge Richard Schauer issued 
the order after Liberty /UA re- 
ported albums by Canned Heat, 
the 5th Dimension and two 
soundtrack LP's, "Midnight 
Cowboy" and "Alice's Restau- 
rant" were illegally duplicated. 

The defendants were not 
named pending issuance of the 
court orders. 

Liberty /UA and Apple Rec- 
ords also are preparing a second 
suit to be filed in Superior Court 
against illegal duplicators of the 
Beatles' "Let It Be; a sound- 
track album released by Liberty/ 
UA. 

Musicor Tie 
With EMI 

NEW YORK -A deal has 
been set for EMI to represent 
Musicor Records in South Af- 
rica, the Benelux countries, Swe- 
den, Norway and Denmark. The 
arrangement was sealed by Len 
Wood, managing director of 
EMI, and Musicor's Rick Tal- 
madge, who just concluded a 
10-day business visit to England. 

During his U.K. slay, Tal- 
madge also met with Larry Kur- 
con of William Morris Agency's 
London office regarding talent 
availability for the Musicor la- 
bel. He also met with Gerry 
Bron of Bron Artistes Ltd. of 
England to discuss plans and re- 
leases for vocalist Gene Pitney, 
who is currently on an extended 
nightclub tour of the U.K. Ad- 
ditionally, Talmadge met with 
the Dick James Organization to 
audition material for some of 
the Musicor artists. 

Premier Talent 
Not in Hassle 

NEW YORK- Premier Tal- 
ent Associates claims that it's 
not in the middle of the booking 
hassle between Randall's Island 
and Mountaindale as reported 
in last week's Billboard. 

It's claimed by Premier Tal- 
ent that at no time did the 
agency or Dick Friedberg ever 
receive a check for $22,000 as 
deposit for any of their acts for 
the Mountaindale concert nor 
did they ever confirm any of the 
four acts mentioned -Ten Years 
After, Mountain, Jethro Tull or 
Joe Cocker for the Mountain - 
dale Music Concert on July 11. 

Merc to Ink Foreign Acts 
Continued from page 1 

recently obtained the rights to 
future LP's of the Nice, Uriah 
Heep, Graham Bond, Ancient 
Greace and Zoo. 

"Mercury is moving into the 
European market under its own 
steam," said Irwin Steinberg, 
president of the company. "We 
are also using our licensing 
agreement with Philips, but 
some of the move is our own 
initiative. We plan to do a con- 
siderably amount of travel in 
Europe, mostly by Robin Mc- 
Bride, one of our a&r men" 
McBride will spend approxi- 
mately four months a year in 
Europe to sign good rock acts. 

Mercury is rush- releasing 
LP's by the Nice and Uriah 
Heep in this country. The Nice 
album has been released in 
England and is No. 2 on the 
Record Retailers charts. Mer- 
cury has rights on individual 
members of the group, should 
they make solo albums. Uriah 
Heep was signed with the help 
of manager, Gerry Bron, who 
has formerly managed Manfred 
Mann and is associated with 
Juicy Lucy and Colleseum. 

"Both Mercury and English 
Philips worked together in sign- 
ing Bond," McBride said. "The 
contract was negotiated so we 
would have a particular type of 
participation in the contract 
and, in this case, it was a nego- 
tiation between us and Philips 
with Bond, rather than Philips 
on behalf of Mercury." 

Steinberg said the success of 
the Memory's new Rod Stewart 
LP helped in signing European 
talent to the Mercury roster. 
"The success of Stewart's LP, 
beyond its music, is also based 
on the fact we allowed him to 
record with the Small Faces for 
Warner Bros.," he said. 

All acts signed independently 
by Mercury will appear on the 
Mercury label. "As we move 
more strongly into the contem- 
porary field, we want to iden- 
tify ourselves with the contem- 

porary market. We want the act 
associated with our prime 
name. If we get acts from 
Philips or Fontana, we will use 
their trademarks." 

The albums by Bond, Ancient 
Greace and Zoo will be re- 
leased by the end of the sum- 
mer. It is expected that Bond, 
who has worked in groups with 
top British musicians, will use 
several of the rock stars on his 
album. The material from all 
five acts will be also available 
on prerecorded tape. 

Steinberg also said the reor- 
ganization of the company re- 
cently has helped pave the way 
for intensive moves into the 
European market. In the reor- 
ganization, Lou Simon became 
senior vice president in charge 
of marketing and John Sippel 
became vice president of artist 
exploitation. Jules Abramson is 
the new sales manager, and 
John Antoon is national singles 
director. Mercury also has 19 
promotion men in the field and 
sometimes hires independent 
people for promotion work. 

Pirate Stations 
Continued from page 1 

lions or from any commercial 
outlet in the area. Instead they 
seem to be a hobby enterprise 
in which students with the 
proper skills construct a station, 
then go after recordings for 
their programming. 

Record distributors who have 
heard about the undergraduate 
pirates claim these stations are 
operating without any heat 
from the government. Some 
recordmen wonder whether the 
FCC has been caught asleep. 

Distributors receiving requests 
for disks have to make up their 
own minds about offering free 
goods. "There doesn't seem to 
be any hard rule among dis- 
tributors about giving out prod- 
uct to these pirates," Pipolo 
comments. 

Intl Tape Assn Is Formed 
Continued from page 1 Allen Presa (tape services); Nat 

Tarnapol, Brunswick Records; 
Ed Dinello. Cotique Records; 
Jerry Geller, Scepter Records; 
George Maniacci, president, 
Bowman Astrosonic (equip- 
ment importer - manufacturer); 
Donald Merry, president, Rozi- 
nante (cartridge manufacturers). 

Finley said ITA's founders 
want the association to chart a 
course that will cooperate with 
and complement the activities 
of other trade associations 
within the field and to provide 
its members services which are 
not available elsewhere. "ITA 
will not seek to compete with 
the other trade groups, but will 
strive to work with them toward 
building a stronger and more 
stable tape industry here and 
throughout the world," Finley 
said. 

ITA's services will include 
credit information, statistical 
data on audio and visual tape 
equipment, industry public re- 
lations, consumer and trade 
education, protection of copy- 
rights in audio and cartridge 
TV product, policing of piracy, 
in addition to consumer and 
and trade shows. 

(TA's offices are at 315 W. 
70th St., Suite 6C, New York, 
N.Y. 10023. 

Finley, a tape cartridge in- 
dustry pioneer, founded the In- 
ternational Tape Cartridge Corp. 
five years ago, and later sold 
his interest in that firm to form 
the North American Leisure 
Corp. 
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Members of ITA's executive 
committee include Oscar Ku- 
sisto, president of Motorola Au- 
tomotive Products; James G. 
Gall, vice president and direc- 
tor of marketing, Lear Jet Ster- 
eo; Ed Mason, president of Bel - 
air Enterprises; Warren T. Gray, 
vice president of American 
Tape Duplicators. Larry Finley 
was named ITA executive di- 
rector. Warren Troob was 
named ITA's secretary and le- 
gal counsel. Other members of 
the executive committee will be 
announced shortly. 

ITA has set its first conven- 
tion and consumer show in 
Houston during the week of 
Jan. 4. It will be held at the 
Astroworld Hotel, with exhibits 
for the trade and consumers at 
the Astrohall. ITA will feature 
product exhibits and demon- 
strations to consumers in Vari- 
ous markets in the U.S. and 
abroad in an effort to achieve 
a greater awareness at the con- 
sumer level of all tape equip- 
ment and recordings in the 
various configurations. The con- 
sumer shows will be held in 
addition to the trade exhibits. 

In addition to the above 
named executive committee 
members, the following com- 
prise ITA's founding members: 
Iry Slimier, president, Optron- 
ics Libraries (representing car- 
tridge TV field); Guy Barry, 
Guy Barry Enterprises (fixture 
manufacturers); Allen Lippe, 
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EDDIE MY LOVE, 
TURN OFF THE 

RADIO... THESE ARE 
MOMENTS TO 

REMEMBER! 

I DUNNO PEG... WHO'S 
GOING TO REMEMBER ARME 
"WOO WOO" GINSBURG ?.,. 
ROBIN SEYMOUR 1... JOE 
NIAGARA ?... JACK CARNEY ?... 
HUNTER HANCOCK ?... 
DICK BIONDI ?... OR RUSS 
"WIERD BEARD" KNIGHT ?. 
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