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By ELIOT TIEGEL

LOS ANGELES—Pirate col-
l:gu radio stations are being
ghuilt around the country. These
Esmall-wattnge stations are usu-
Rally built by radio hobbyists,

The programming 15 built
ground records, and manufac-
turers and distributors are be-
ginning to receive requests for
‘disk jockey™ copies,

So far the Federal Communi-
cations Commission has  not
moved against them,

A federal ruling requires of-
ficial sanction for the construc-
tion of a radio tower and
ansmitter and official designa-
tion of station's power and dial
position,

Uni Records’ national promo-
ion director Pat Pipolo and

other company
months ago. They
tially
lanta;, Miami areas
Louisiana,

“These kids are

for records,”

record 15 the

The stations are

(C onnnued

Undergrad Pirate
Stations Surface

officials

be operating in the At-
about pirate college stations two

tions up and are now asking us
Pipolo said,
ing he has been contacted by
|5 “entrepreneurs.”

Uni hes Bzon honoring  their
r.qudests for promotional copies.
“As far as we are concerned,”
Pipolo said, “giving away a free

form of record promotion.”

draw listeners away from
officially sanctioned college sta-

~Badio Programming Forum

JULY 11, 1970 » $1.00
SEVENTY-SIXTH YEAR

* NEWSPAPER

The International
Music-RecordTape
Newsweekly

COIN MACHINE

PAGES 53 TO 55

#3dVdSMIN -

Topd0 Rock Ampex, Atlantic in
Show Aims for $10 Mil Tape Tie
150 U.S. Ciies S

NEW YORK — Ampex has
concluded a $10 milhon three-

LOS ANGELES—"American
Top 40" a network rock show,

assume all responsibility  for
product returns and exchange
ol merchandise heretofor

shipped by Atlantic

heard
seem to ini-
yvear deal with Atlantic Records
for the duplicating-marketing
rights to Atlantic-Atco-Cotillion

as well as n

has wllﬂ goal 53 hit IISEDU-S- product. Under terms of the
putting sta-  ©!tes plus an additional Z0 sta-  degl which became effective k
tions overseas. The show, “’h":‘h July 1, Ampex will service At- erc tﬁ n
add- uses the Top 40 of each week’s lantic's record distributors as

Billboard's Hot 100 chart, pre-
viewed last weekend, July 3, 4
and 5, in 10 key U.S. markets

well as its own 120 wholesalers
who supply non-disk outlets,
The fact that Atlantic decided

Foreign Acts

and will be placed on qualifying (o turn over all its tape activity  BY GEORGE KNEMEYER
stations in 50 other markets to Ampex was revealed in a CHICAGO — Mercury Rec-
Sept. 30. . , wire sent by the label to all its ords will now sign British and
least expensive "American Top 40, which distributors informing them that independent rock acts. Mercu
features veteran rock jockey as of July 1 Ampex will stari will continue Its licensing
not vying to  Casey Kasem, is based on a con-  geryicing them with tape prod-  rangement with Philips Record
the cept by Ron Jacobs, vice presi- uct. The distributors were told of England. H-.w.- rer, they have

dent of Watermark, Inc.., Los

that as of that date Ampex will (Con

on puge 47) (Continued on pape 4)

Buddy Miles Band recently left crowds screaming
alter appearances at the Fillmore West and Whisky
. NI the excitement and intensity of a Miles per-

Intl Tape Assn Is Formed
Goal to Serve Trade Needs

NEW YORK—The Interna- plicators, blank tape, cartrndge:
tional Tape Association was accessories, supplies) and asso
formed last week “to serve the ciate:. membership open to
needs of the total tape industry wholesalers, mail order houses
on a worldwide basis.” The as- financial analysts and stock
sociation 1s structured as & non- brokers. The assodiation will
profit corporation, with regular embrace all audio, cartnidge
membership open to manufac- TV, and uidunl.u;w systems.
turers (hardware, software, du- Continued on

CES: Progress on Parade

By BRUCE WEBER

You'll have to look long and hard to find a recent album
more universally accepted than Rod Stewart's new Mercury
release, "Gasoling Alley” (SR 61264). While the British

NEW YORK—The signs of
major breakthroughs in con-
sumer electronics are unmis-
takable.

The future of the tape indus-
try seems limited only by imag-
ination of equipment manufac-

Regardless of internal trends
within the industry, it is clear
that the state of the art 1s reach-
ing new highs, both in sound
breakthroughs and merchandis-
ing capabilities.

,%9

FOR DEALERS!
« Special Easel Signs!

- Four-Color Sireamers!

s captured on his latest Mercury LP, ‘Them vocalist's first LP, “The Rod Stewart Album" (SR §1237),  e'®f™: and rarely in the history A startling array of tape
SR 61280), which is rapidly leaping up the charts, was showered with lavish praise, his latest has received even  ©f NOme entertainment hard- equipment will contribute to
the River' (73086), the Miles Band's incredible more critical acclaim and has jumped high onto the charis. ware has this lmﬂ{El"ﬂUDﬂ been h av be- labeled. at - retail
the Nell Young classic, has been released a5 a “It's All Over Now" (73095), one of the most popular culs s0 abundantly evident than at WERIIRAY e MRDEeS. o8 “"'

looks like a major chart and sales winner. on the “Gasoline Alley" LP, has just been released as a last week’'s Consumer Electron- as a "consumer's dilemma.” Bul
| Advertiserment) single by Mercury. | Adwvertisement ) ics Show. (Continued on page 22)
{ Advertinement)

—

—

Immediale Release "Groovin'
On The Sunshine”/
“Bes! Friend”

. Mobiles!
- Fanlastic Sales!

For mnrd huyurs

of all ages . . . the most delightful album of the year!
DISTRIBUTED WORLDWIDE BY STEREO DIMENSION RECORDS


www.americanradiohistory.com

The review that should have
appeared in Pravda.

“On December 1B, 1962,
Shostakovich’s Thirteenth
Symphony, Op. 113, was pre-
miered in Moscow. A passion-
ately humanistic work, based
on five poems by the voung
Soviet poet Yevgeny Yeviu-
shenko and incleding, impor-
tantly, his poem Babi Yar, it
called forth official disapproval.
Babi Yar has to do with the
Nazi massacre of Jews in the
Ukranian town of that name
during World War IL It also
refers explicitly to anti-Semi-
tism in the present day U.5.5.R.,
d reference that must have
fallen with little welcome on
Khrushchey’s ears.

The Symphony met with
ereat public success, Neverthe-
less, the official box was empty
throughout the concert, and no
review appeared in Pravda.
Officially, the premiere had not
occurred. There was a second
performance, and two more
performances, in 1963 and
1965. Then silence, until
Eugene Ormandy and the Phil-
adelphia Orchestra premiered
the work in Philadelphia and
New York — and immediately
afterward recorded it for RCA.

Lester Trimble, Excerpted from Stereo Review, June 1970

It is, I find, a magnificent
recording of an almost inde-
scribably powerful work, cer-
tainly the most monumental
artistic document of protest
simce Picasso’s Guernica, and
altogether worthy of compari-
son with that great painting. It
is, as well, one of the most
supremely telling musical works
of our era.

It is my feeling that such a
moment of personal stylistic
consolidation arrived for Shos-
takovich with his Thirteenth
Syvmphony. Undoubtedly he
was moved by Yevtushenko's
passionate poetry, and by the
knowledge that he was collab-
orating with another geniuos-
touched, freeminded Russian
artist. One senses that these
poems found a periect reso-
nance in the composer’s cre-
ative psyche, that he was not so
much setting another man’s
words to masic as he was sel-
ting his own feelings. Further,
I had an uncanny sense, in lis-
tening to the record, that it was
not a Finnish baritone named
Tom Krause singing the solo
part, bat that the poet Yeviu-
shenko himself was on the

slage. And all around, behind,
and through the words weaves
an elegantly etched panorama
of music, chilling or warming
the atmosphere, touching one’s
senses with a symbolic Aurry
of melody or a clear, lonely bell
in the unforgotten distance.

The performance of this
Thirteenth Symphony by
Ormandy, the Philadelphia
Orchestra, soloist Tom Krause,
and the Male Chorus of the
Mendelssohn Club of Phila-
delphia is absolutely remark-
able. I cannot imagine a better
one, either in its details or as a
whole. The pacing of the music,
the sound, the attention to fine
thematic relationships, the
careful building of an edifice
that takes an hour to reveal it-
self as a total entity — all of
these are part of a truly masterly
recording achievement. Any-
one concerned with it should
feel exceedingly proud. So, cer-
tainly, shounld the composer and
the poet. If, until this Sym-
phony, there was no monument
at Babi Yar, one can say that
there most surely is one now,
in this music.

When Shostakovich's 13th Symphony
(“Babi Yar") premiered on December
18,1962, no review appeared in Pravada.
Officially, the premiere never occurred.

Currently, the first
American recording with
Ormandy and The Phila-
delphia Orchestra is get-
ting wide underground
airplay and recognition
by prestigious critics In

LSC-3162
RES-1151

publications like The New York Times,
High Fidelity, and Stereo Review. (So
it's not surprising that “‘Babi Yar" is high
on the charts.)

If Pravda had been
permitted to review it, we
think they would have

. i
raved about it too. ;
Shostakovich's Symphony No. 13 I
(“Babi Yar"). The first American I
recording features Eugene
Ormandy and The Philadelphia
Orchestra.

ne‘land Tapes
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General News

Schwartz—Tell
On Bootleggers

NEW YORK—Jim Schwartz,
pioneer distributor and head of
Schwartz Brothers, Washington-
based record and tape operation,
has urged all elements of the
recording industry to report to
the proper authorities all in-
stances of bootlegging and pi-
racy. Schwartz states that there
is too much apathy in the in-
dustry, and added that the il-
legal market in records and
tapes could be dried up only by
people of conscience who come
forth with pertinent information,

Schwartz stated that the Fed-
eral Bureau of Investigation,
The Recording Industry Asso-
ciation of America, the Harry
Fox Agency and NARM are all
responsive and will act upon in-
formation furnished them.

With regard to the recent ac-
tion by the FBI in tagging boot-
leggers, Schwartz detailed his
role. “We had calls from a Mi-
ami outfit offering to sell us top

Industry Code
Sefs Up Unit

NEW YORK — Ken Schon-
berg, director of the Music In-
dustry Code (MIC) Agency, has
formed a Specifications Com-
mittee composed of music in-
dustry representatives with
heavy background in number-
ing systems and data processing.

The committee members in-
clude Israel Diamond of Peer
International, George Novak of
CBS Records, Cecil Steen of
Transcontinental  Distributing
Corp.,, and Morton Weitz of
Detamor Division of Spartan
Industries.

The Specifications Commit-
tee, which will advise the MIC
Agency on all universal num-
bering matters that affect in-
dustry policy or procedures,
held its first meeting June 23 to
discuss the final format of the
MIC numbering system.

selling tape 8-track cartridges
with Columbia, Capitol and
London artists. They called sev-
eral times. We called in the
local FBI, who determined that
the matter fell within their juris-
diction,

“So0 we ordered the merchan-
dise. When it arrived, the FBI
confiscated it, placing it in the
FBI lab. The FBI then flew in
executives from labels who
identified the product as coun-
terfeit. Then the FBI took ac-
tion in Miami, making several

(Continued on page 10)

Elektra Meet Bows 15

NEW YORK — Six albums
for July and nine for August-
September were introduced at
Elektra Records annual sales
convention June 26 at the firm’s
new offices in the Gulf and
Western Building here.

The presentation, which was
attended by all 26 Elektra dis-
tributors, was part of the com-
pany's celebration of its 20th
anniversary. Jac Holzman, Elek-
tra president, detailed the July
release, which includes a two-
LP Doors "Live” album and a
comprehensive two-record pack-
age by the late Josh White, The
latter will list for $5.95.

Other July sets are a “Best”
collection by Love, a first set by
Gulliver, a Philadelphia group,
and additional LP's by Lonnie
Mack and Bread. Holzman also
mentioned several fall releases
on Nonesuch, Elektra’s low-
price classical label, including
an LP of Iannis Xenakis' electro-
acoustic music and a pressing in
Nonesuch's special commission
series with new computer music
by J.K. Randall, Barry Vercoe
and Charles Dodge.

The Explorer series will have
Indian street music by the Bauls
of Bengal. The first recording
of Bach's “Shepherd Cantata"
also is listed for Nonesuch.

The August-September prod-
uct will include albums by the

Ringo Cuts Country Album
In Nashville; Harrison Next

By BILL WILLIAMS

NASHVILLE — The Beatles
are going after the “Nashville
Sound™ with recording sessions
here. Ringo Starr has concluded
his first series of sessions at
Music City Recorders, and
George Harrison is scheduled to
arrive within a few weeks,

Pete Drake, who produced
Starr’s sessions, convinced Starr
and Harrison to record here.
Drake had gone to London to
take part in a session there with
Starr, with Harrison playing the

steel guitar.
Starr’s song at the Nashville
session, according to Drake,

were all “pure country.” They
were written by writers such as
Sorrells Piccard, Larry Kingston
and Chuck Howard, Howard
wrote three of the songs.
Among the titles recorded by
Starr were “The Silent Home-
coming,” “Woman of the
Night,” “Wme, Woman and
Loud, Happy Songs” and “Love
Don't Last Long.” None of the
songs in the Starr album has
been recorded before.

Starr cut 12 country songs

for the album in a few days.
He said, “It would have taken
weeks to do that in England.”

Both the Starr and Harrison
Nashville-originated albums will
be released on the Apple label.

Chicago Trucking Strife Throttles
Returns; Jams Avenues of Credit

By EARL PAIGE and GEORGE KNEMEYER

CHICAGO — The |2-week-
old truck strike-lockout here is
aggravating the flow of return
merchandise from dealers and
one-stops while at the same
time the tightening economy is
compounding the problem of
credits for returns.

“I'm to the point of just de-
ducting a certain amount from
statements and marking it
‘dead goods’,” said Singer One
Stop owner Fred Sipiora. “In
many cases I've waited six to
eight weeks for a credit. 1 pay
my bills on time and am be-

Voices of East Harlem, Roxy,
Farquahr, Fred Neil, Judy Col-
lins, Stalk Forrest, Delaney &
Bonnie, the Stooges, and the
Butterfield Blues Band.

Bill Harvey, executive vice
president and general manager,
detailed recent reorganization
moves and outlined several new
appointments, such as the nam-
ing of Steve Harris as vice presi-
dent dealing with artist develop-
ment and “new concepts that
will give us an even tighter as-

coming very angry when I'm
treated like the jokers who
never pay for 90 days and then
deduct 2 percent. For the past
12  weeks, distributors have
been saying that returns are
hung up because of the truck
strike but I wonder what they
will say if it's ever ended?”
“I think that a lot of distribu-
tors and manufacturers are
loaded with return goods,” said
Merrill Rose, Rose Discount
Records here. “There's a lot of
deals floating around. The situ-
ation in returns with RCA and

Albums

sociation with the mainly un-
proven artists that need the rec-
ord company's guidance.”
Other new positions Harvey
noted included Jack Reinstein
as the firm's treasurer and Bob
Brownstein handling promotion
and college radio stations. The
theme of the meeting, according
to Harvey, was the butterfly,
which will be included on all
albums. Mel Posner, vice presi-
dent in charge of sales, also

spoke.

WB Gives Foreign
Acts World Play

By ELIOT TIEGEL

LOS ANGELES — The War-
ner-Reprise combine is now of-
fering its foreign artists global
representation. In the past the
company only signed foreign
acts for U.S. and Canadian dis-
tribution, with independent
overseas companies handling li-
censing agreements with the
acts.

WB is now able to offer the
management because of its
company-owned English firm,
which is the control center of
its international distribution.

The first two groups signing
a worldwide distribution deal
with WB are Fleetwood Mac
and Small Faces, both English
bands.

“In the past, we didn’t think
we could offer the same
strength as we have now with
our own office,” said Joe Smith,
WB's executive vice president
and general manager.

WB's London office has a
staff reaching 30 persons, with

Pickwick to Release 29 LP
Releases on Economy Label

NEW YORK—Pickwick In-
ternational has scheduled 29
album releases for the fall on
the Pickwick/33 Economy label.
Included are albums by the
Beach Boys, Tennessee Ernie
Ford, the Four Seasons, Jerry
Lee Lewis, Rod McKuen, Roger
Miller, Lou Rawls, Louis Arm-
strong, Dinah Washington, Dus-
ty Springfield, Frank Sinatra,
the New Melachrino Strings,
the Platters, George Jones, Flatt
& Scruggs, Roy Clark, and sev-
eral albums with various artists
on each.

At a sales meeting at Agque-
duct Race track July 1 the com-

pany also displayed their new
tape releases for the fall, includ-
ing two instrumental medleys
and those by Brook Benton,
Terry Lee Lewis, Jackie Glea-
son, Frankie Laine, as well as
tapes of most of the albums.

Also introduced was a new
children’s record set featuring
Mr. Pickwick. Rich Lionetti, di-
rector of marketing for the
company pointed out that in
five years, possibly the only la-
bel that one will be able to find
today’s hits will be on the budg-
et labels. A major sales cam-
paign will be initiated for the
new releases.

Pye handling pressing and dis-
tribution.

WB is now out to sign other
artists for the world. The com-
pany will open an Australian
company Oect. 1.

Acts now being signed are
for the world. The Beach Boys
are an exception. That group
made its own foreign deals
prior to signing with WB, so
they are only handled in the
U.S. and Canada.

Smith's theory about world-
wide representation is based on
WB's “muscle” as a power-
house international label, main-
taining contact with its own
licensees and thus being able to
generate sales movement for its
artists. An individual act trying
to set up its own distribution
can run into problems, Smith
pointed out,

Artists like the idea of work-
ing with one company only,
Smith said, because they can re-
ceive a full rovalty. With a sep-
arate  license, the royalty
structure is different and usu-
ally less than if it was paid by
one organization,

WRB’s plans for opening addi-
tional foreign companies are
based on a “as they come situa-
tion,” according to Smith. Japan
and Germany loom as two po-
tential areas for expansion.

Since WB and Atlantic/ Atco

are both owned by Kinney Na-
tional Services, will the two rec-

ord operations jointly get in-
volved in any overseas compa-
nies? WRB’'s international direc-
tor Phil Rose and Atlantic's
president Ahmet Ertegun have
been discussing this possibility.
But since both labels have long-
term  licenseeing agreements
with different firms around the
world, i1t becomes difficult to
establish a company - owned
firm until the two licenseeing
agreements expire.

Columbia is very poor. I know
some rack jobbers who are
driving the returns back to the
labels rather than be hung up
with shipping problems. The
manufacturers are having prob-
lems and | don't think the re-
turn situation is any fault of
their own. The computers are
overworked and actually slow
things down rather than the
other way around.

“Our approach is to put in
a debit memo after a month or
two goes by without receiving
credit on return goods,” Rose
said, adding that his business
at the two loop stores here is
good and that tape is now ac-
counting for 33 percent of
sales at the Madison St. store,
and 25 percent at the Wabash
outlet.

“It's a difficult situation,”
said Irwin Steinberg, president
of Mercury Records. “To some
extent, it is a reflection of the
fact that the industry has a
return privilege and when you
couple that with tight money,
people can't pay their bills.
They just lay the merchandise
on vou. It is unhealthy, to a
great extent, because under
those conditions, companies and
distribution systems do not take
the proper responsibility to get
out and push a product. In
part, we're all affected by the
tight money situation.”

Al Temaner, owner of Little
Al's Recortapes, a one-stop
which services his retail stores,
said he has had no trouble
out of the ordinary. “In gen-
eral I have no complaints. There
is one company that is wvery
slow, but it is just one com-

any.

“About 75 percent of the dis-
tributors are better than excel-
lent with the return situation,
and only 25 percent take a lot
of time to give credit. Most of
the time it takes one to one-
and-one-half weeks to get
credit, and in some cases even
less time. Some of the distribu-
tors have used the truck strike
in Chicago as a crutch for not
giving us credit, but this strike
isn't a cover-all. Some of the
returns have been in the dis-
tributors’ warehouses for three
weeks, and still no credit. But
overall, return service has been
very good,” he said.

“We've had no troubles at
all,” said John Galgano, man-
ager and buyer for Galgano
Distributing Co. “The trucking
strike hasn’t even had an effect.
The distributors have been very
good to us.”

MCA Phases Out
Shambley, Revue

LOS ANGELES—MCA has
phased out the Shambley and
Revue lines, formerly handled
by its Uni operation. Shambley
was a top 40 line; Revue a soul
operation. Next to be phased
out is the Congress line, which
was transferred to the Coast
along with Kapp Records.

The reason for the phasing
out of these small lines 15 due
to Uni's product now going
through the formerly called
Decca branches, and now spot-
ting an MCA identity. These
company owned branches dis-
tribute Decca, Uni, Kapp and
in selected areas, some selected
lines.

Billboard is published weekly by Billboard Publications, Inc., 165 W, 4&8th 5., Mew York, M. Y. 10038, Subscription rate: annual rate, $30; single-copy price, $1. Second class postage paid
af Mew York, N. Y., and at additional mailing offices. Current and back copies of Billboard are available on microfilm from 3M/1M Press, P.O, Box 720, Times Square S5tation, Hew York 10034,
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General News

Cover Record Waste
—Says Janus Chief

NEW YORK — Marvin
Schlachter, head of Janus Rec-
ords, is taking a dim view of
the “cover record.” He's been
hit with “covers” of his Janus
releases several times during the
past few months and he feels
that in today's market a “cover
disk™ has become a costly affair
and does little more than cause
confusion on the disk jockey
level.

According to Schlachter, a
company that comes out with a
“cover record” has to put an
extra effort to beat the original
and this means a heftier outlay
in promotion and advertising ex-
penditure. “Seldom does a rec-
ord company pushing a ‘cover

disk® recoup its investment,”
said Schlachter.
One of the most recent

“cover” battles was between
Janus' “The Same Old Feeling”

by Pickettywitch and World
Pacific’s “cover” of the record
by the Fortunes. It was a see-
saw battle with each company
hitting hard in the promotion
areas all over the country until
the Pickettywitch side took over.
On the other hand the battle be-
tween Janus' “Conversation” by
Debbie Reynolds, and Decca’s
“cover” by Florence Henderson
resulted in each record cancel-
ling out the other.

Schlachter came close to being
faced with another ‘“cover”
battle on the Janus release of
“In the Summertime” by Mungo
Jerry. A “cover” record had
been made by an independent
English producer but he could
find no takers in the U.S. be-
cause Schlachter had put such
a strong effort behind Mungo
Jerry that rival companies fig-
ured it would be a losing battle
to try to “cover” it here.

Two Unusual LP’s
Mark Mediarts’ Bow

LOS ANGELES — Mediarts
Records i1s entering the market
with two unusual albums: an
analysis of Dory Previn's life
after husband left her, and the
debut of Orson Wells doing
comedy.

The Previn LP, “On My
Way to Where," features the
lyricist in the new role of
singer and writer of all her
OWNn Music.

The Wells' LP, which will
follow the Previn LP, was re-
corded in Vienna and is a take-
off on the book “"Making of a
President.”

Alan Livingston, Mediart's
chairman, said that the crea-
tion of these two albums is de-
signed to “give us the image of
doing something unusual and
different and based on artistic
values and not on following
trends.

“In order for us to make a
dent in the market or become
known,” Livingston continued,
“we can't start out with just
top 40 material because there's
s0 much of it around. Distribu-
tors’ warehouses are loaded with
this kind of product.”

Mediarts has its first rock
band, Sioux City Zoo, debuting

with the single “Earth Song.”
which was coproduced by
Nick Venet and Bill Miller, the
band’s manager. Venet also
produced the Previn LP, which
features 10 songs written by
Andre Previn's former wife.
The fact that Miss Previn's
songs reflect her own sorrows
makes the LP a highly per-
sonal experience for the listener,
Livingston pointed out. Living-
ston calls Miss Previn's naked
truths “a new step in music.”
Orson Wells' project, “The
Begatting of the President,”
combines his readings with in-

cidental background music.
Livingston found the material
—which several other labels

turned down—and mailed it to
Wells, who enjoyed the chal-
lenge of doing the record.
Mediarts is lining up domes-
tic distributors, with Livingston
envisioning 27 independents
handling his product. Compo
is the Canadian representative
with other foreign territories
not yet assigned. The company
is close to a deal with Ampex
for tape duplication,
Mediarts is wusing indepen-
dent promotion men to exploit
(Continued on page [0)
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DAVE MASON'S
Collage' album rests in a “kan-

“Stereo Color

garoopac'' jacket and is dis-
played by Paulette Rapp, Blue
Thumb Records' production man-
ager. The LP uses a new color
mixing process and is the first

such grnduct ever pressed in
the U.S,

Top40Show
Setting Aim

o Continued from page I

Angeles-based firm. The pro-
gram’s executive producer and
president of Watermark, Tom
Rounds, has developed a pro-
duction and distribution system
that guarantees delivery of the
program to stations in time for
broadcast the weekend before
print release of the “Hot 100"
in Billboard.

Rounds is currently offering
selected stations in markets
throughout the U.S. exclusive
contracts to broadcast “Ameri-
can Top 40" in their market,
[nterested stations contact him
at Watermark (213) 659-3834,

According to Art Astor,
Watermark's director of sales,
stations are finding they can
actually upgrade a neglected
weekend time slot by offering
fixed position avails in a pro-
gram that's getting special
attention from the audience.
For example, KDEO in San
Francisco (carrying “American
Top 40" Friday evening from
7 until 10) has landed a firm
52-week buy of participating
spots in “American Top 40" at
a premium rate.

The 10 markets in which the
show kicked off were Boston,
Philadelphia, Detroit, St. Louis,
San Antonio, San Diego, Minne-
apolis, San Bernadino (Calif.),
Albany (N.Y.) and Honolulu.

Ampex, Atl Tie

o Continued from page I

Ampex originally had the
Atlantic group of labels on an
exclusive duplicating-marketing
contract. Later, Atlantic decided
to service its own distributors
and arranged for custom dupli-
cation via GRT and Decca,
while Ampex continued to du-
plicate and wmarket Atlantic
through its own distributors.
The contracts covering that ar-
rangement expired last week,
and the new deal supplants it.

It is understood that the new
Ampex-Atlantic pact is non-
exclusive but as of now no
other duplicating-marketing ar-
rangements with Atlantic ap-
pears likely.

Ceremonies Break
Opryland Ground

By TOM WILLIAMS

NASHVILLE — Music from
out of the past coupled with
a complete country motif, in-
cluding a mule, were utilized
at the groundbreaking cere-
monies for Opryland, the multi-
wrﬂ:sﬂ complex being built by

SM, Inc., in the Pennington
Bend area of Nashville,

The ceremonies were hosted
by Grant Turner, “"Grand Ole
Opry” announcer. The Fruit
Jar Drinkers, a regular group
on the Saturday night program
since its inception, played old
country standards, and Irving
Waugh, president of WSM,
Inc., talked about the history
of the “Opry” and those events
which led to the final decision
for the building of Opryland.

During the 45-minute cere-
mony, Waugh presented a
plaque to Mrs, Edwin W, Craig
in memory of her late husband,
who had been one of the
fathers of WSM and the Opry
and one of the founders of BMIL.
The plaque, which listed all
current members of the Opry
cast, ultimately will be placed
in the new Opry House,

One of the highlights of the
event was the appearance of
Roy Acuff, a member of the
cast for 32 years, who, with
his Smokey Mountain Boys,

sang the “Wabash Cannonball.”
Acuff also carried a whistle
which he said had been given
him by George D. Hay, “The
Solemn Old Judge.”

The actual breaking of the
ground involved a plow and
a team of two mules urged on
by Gov. Buford Ellington, Na-
tional Life and Accident Insur-
ance Co. board chairman Dan
Brooks, Mayor Beverly Briley,
National Life president Bill
Weaver, and Waugh.

The Opryland complex, which
officially is *“Opryland, USA,
the Home of American Music,”
will include a large Opry audi-
torium to continue what is now
the oldest show in the history
of American radio, an outdoor
music pavilion, shops, eating
areas, hospitality center, foun-
tains, trees and flowers. In addi-
tion, there will be theme areas
which include sections for con-
temporary music, western mu-
sic, river jazz, mountain folk
music and a large children’s
area which will feature a zoo.
A huge center containing rides,
based on the Six Flags con-
cept, will be located at the
park.

Opryland is scheduled to be
in operation by the summer of
1972,

74 Dead U.S. Writers Named

To Songwriters Hall of Fame

NEW YORK—The board of
directors of the Songwriters
Hall of Fame has elected, by
acclamation, 74 deceased Amer-
ican composers. According to
Johnny Mercer, the list contains
a host of legendary names, some
of them going back to the period
of the American Revolution.

On the list of deceased writers
is William Billings, who com-
posed “Chester” in 1778. Among
the other pre-1900 names are
Kathryn Lee Bates and Samuel
Ward; William Beckett, James
Bland, Hart P. Danks and Eben
E. Rexford, Stephen Foster,
Charles K. Harris, Francis Scott
Key, Henry C. Work, the Rev-
erend Samuel Francis Smith,

Scott Joplin, and Chauncey Ol-
cott.

The complete post-1900 list
follows:

Gus Edwards Richard Whiting

Fred Ahlert Lorenz Hart
Ermmest Ball Victor Herbert
Carrie Jacabs Band Gus Kahn
huw_ ﬂHernE Jerome  Kern
acio Her oW cam Lawis
ﬂ:"“gufﬁ“ | Frank Loesser
Johnny Burke | dimmy McHugh
George M. Cohan | Jimmy Monaco
Anne Caldwell Cole Porter
Con Conrad Jimmy Radgers
Pater De Rose sigmund Rombarg
Buddy De Sylva Billy Rose
Mort Dizon | Jean Schwartz
Walter Donaldsan Iﬁndrew B. Starling
Paul Dresser Harry Von Tilzer
Al Dubin Fats .Waller
Venmon Duke Kurt ‘Weill
Fred Fisher l iClarence Williams
George Gershwin | Hank Williams
Mack Gordon Spencer Williams
Cscar Vincent Youmans
Hammerstein 11 Joe Young
W, C[. Handy Rida Johnson Young

Otte Harbach Wictor Young

Amaret Widens Intl Front;
Forms Dept, Adds to Outlet

LOS ANGELES — Amaret
Records expands its international
emphasis with the scheduled
opening Monday (6) of an in-
ternational department and the
appointment of five additional
foreign licencees.

Kenny Myers, Amaret presi-
dent, is also bringing in veteran
music industry executive Judy
Hicks to manage the depart-
ment and handle all foreign li-
censing services including pub-
lishing.

The five new licensees are in
Turkey (EMI), Sweden (Sonet
Grammofon  AB), Norway
(Arne Bendiksen A/S), Denmark
(Dansk Grammofonplanden-
fr.‘-rlag] and Finland (Scandia
Musiikki).

GRT Vs Singleton Suit Settled

NASHVILLE — A law suit
filed by GRT against the Shelby
Singleton Corp. and Sam Phil-
lips was settled out of court here
last week.

www americanradiohistorv com

The suit concerned exclusivity
of tapes from Sun Records. A
spokesman for Singleton said
the settlement was amicable and
profitable to both sides.

Myers, who has spent two
out of the last four months in
Europe planning and organiz-
ing the new department, said
that “growing foreign market
and rapidly developing mutual
interests” had prompted the la-
bel to open the division. Crow,
Amaret's five-man rock band,
has been particularly successful
with sales in Europe and plans
are underway for the group to
tour the Continent before the
end of the year. Miss- Hicks,
who will headquarter in Ama-
ret's Hollywood offices, will or-
ganize the tour as well as ar-
range recording plans for the
group.

Miss Hicks will also be in-
volved in the publishing activi-
ties of Amaret's Daja Music
(BMI) and AMAK (ASCAP)
music companies, which have
nearly doubled in size with the
addition of material from -sev-
eral new writers including
newly signed writer / singer,
Dave Antrell.
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Cap, Oracle
Distrib Deal

BROOKLINE, Mass.—Capi-
tol Records has taken over dis-
tribution of Oracle Records,
which was formed here in May
1969. The deal was concluded
by Dick Asher, Capitol's vice
president of Eastern operations,
and Buck Spurr, president of
Oracle.

The first product under the
new agreement is due this week
with an album by Brother Fox
& the Tar Baby, and a single
by Jimmy Helms, “Magnificent
Sanctuary Band."” Both Capitol
and Oracle logos will appear
on all disks. Other Oracle artists
include Jamie Brockett, and
Genuine John, a group of New
York session men.

MGCM Sets
Quantes Tie

NEW YORK — Michael
Lloyd, a&r chief for MGM Rec-
ords, has set a deal with Ralph
Lew, of Quantes Music, Inc.,
for the production of Latin al-
bums to be released on the
Latino series of MGM Records.

Of the first four LP's to be
released, three were produced
by Lew, these include Ralph
Roig, Orchestra Dee Jay, and
Louie Ramirez. The fourth al-
bum was produced by Ray Ri-
vera, featuring himself and his
orchestra.

Merc to Release
‘Joe’ Soundtrack

NEW YORK—Mercury Rec-
ords will release the sound-
track of “Joe,” a new Cannon
film premiering in New York,
Wednesday (15). Featured in
the score are Jerry Butler and
Exuma, both Mercury artists,
and Dean Michaels. Bobby
Scott composed and conducted,
with lyrics by Danny Meechan.

Mercury plans an extensive
national publicity and promo-
tion campaign for the album,
including a cross-country screen-
ing program, consumer and
trade advertising, and point-of-
sale promotions.

Brunswick Is
Sued for 500G

CHICAGO—Isaac Red Holt
and Eldee Young, part of the
Young-Holt Unlimited, have
filed suit against the Brunswick
Record Corp. in the circuit
court of Cook County. The two,
who seek $500,000 damages,
allege that Brunswick is hold-
ing them for recording purposes
with an illegal contract.

The suit claims that the con-
tract Holt and Young signed
with Brunswick on Feb. 28,
1969, is ineffective. They claim
it was never approved by the
American Federation of Musi-
cians (AFM). Young-Holt al-
lege that the AFM approval of
contracts is necessary before
they become effective. The suit
also claims that Brunswick has
“willfully interfered with the
plaintiff’s right to contract with
third parties” to sign a record-
ing contract.

O L
For More Late News

See Page 82
A A
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Executive Turntable

Dario Soria’s retirement as division vice president of RCA
Records International Department became effective July 1. He
was responsible for the reorganization and development RCA's
international operations. Soria began his association with RCA
in 1959 as independent producer of the Soria Series, and became
division vice president with international responsibilites in 1961.

* * &

Nick Shrode named national promotion manager, Monument
Records and subsidiaries. He was formerly national promotion
manager for Jad Records and spent a year as operations man-
ager for Public Records in Los Angeles. . . . Lloyd Leipzig
appointed director of publicity and artists relations, Liberty/UA,
a newly created position. He will also act as liaison between the
record, film and music divisions of the company. He was former-
ly head of East Coast operations of the Columbia Pictures disk
arm. He will be based in Hollywood. . . . Linda Solomon named
director of public relations, Polydor Inc. She was recently assist-
ant to the marketing manager of The Free Press, a division of the
MacMillan Co.

SHRODE

LEIFZIG

Jerry Armour named Eastern district marketing manager,
Mercury Records. He was formerly the company’s Philadelphia
promotion manager. . . . Murray Kaplan resigned as field market-
manager, Eastern region, Paramount Records. . . . Al Riley
appointed r&b promotion director, Janus Records. He joins
Janus after six years with Liberty where he was national promo-
tion director for Minit, Blue Note and Solid State. . . . Eric (Rick)
Steinberg named to the newly created post of West Coast service
and production coordinator, MCA Records. He was formerly
merchandise manager with Record Club of America and also
worked for Columbia and Mercury Records.

* * &

Johnny Farrow named Las Vegas agent for Peer Southern
Organization. . . . Terry Slater appointed West Coast catalog
representative with Beechwood Music Corp. He was signed
earlier as a Beechwood writer. . . . Lee Tully named vice presi-
dent, talent relations, Campus Artist Consultants, New York.
. . . Former director of special projects with Crewe Records
Perry Cooper appointed promotion director for Empire State
Record Sales Corp.

* * *

Edward M. Brown named production manager, Audio Prod-
ucts, TEAC Corp. of America Inc. He was formerly with Super-
scope, Berlant Concertone and Muntz Auto Stereo. . . . Albert
F. DeMeo named manager marketing administration, BASF
Systems Inc. Bedford, Mass. He joins from Transitron Electronic
Sales Corp.

* K *k

Morton J. Fink named vice president, special projects, CBS
EVR division. He is a former president of Television Presenta-
tions Inc., a subsidiary of Sterling Communications.

* * *

Bill Williams and Bill Heard named local promotion man-
agers Columbia Epic and Custom labels for the Dallas and
Houston areas, respectively. Williams joined the company 10
months ago as local promotion manager, Houston and was pre-
viously with Capitol. Heard is a former local promotion man for
B&K Distributors. He is a former member and arranger for the
New Christy Minstrels.

RUPPERT

MORGAN

KRUGMAN

JONZ

Jackie Silver named personal representative to Jack Hoelland,
president, Jack Holland Productions Inc., a commercials pro-
duction firm. . . . Milton B. Kaye, formerly production manager,
RCA for 12 years, named general manager, MusiCues Corp.,
New York, sole distributor of the Chappell Background Music
Library. Dave Jacobs of the Chappell Los Angeles office named
West Coast representative of MusicCues. . . . Bob Morgan named
vice president general manager Sound Exchange Studios, formerly
known as Ju Sound. Morgan was previously producer for
Columbia and head of a&r for Epic.

* ok

Fred Ruppert named national LP promotion manager, Bell
(Continued on page 82)
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THE WAITS 103 RD STREET
RHYTHM BAND

First there was
“D0 YOUR THING™

Then there was
“TILLYOU GET ENOUGH™

Then there was

“GOMMENT"
backed with yet another hit,

“MUST BE YOUR THING"™

Today there Is
“LOVE LAND"

#% ) “EXPRESS YOURSELF"

Gharies Wright and the Watis 103rd 3treel Rhythm Band
express ihemselves on Warner Bros. (albums and tapes)
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General News

Audio Fidelity Promotion Elekira Buddah
Centers on Local Level

NEW YORK—Audio Fidelity
Records is embarking on a pro-
gram of promotion in behalf of
all of its distributors which will
be built around aid at the local
level.

“The time has come for the
record manufacturer,” said AF
president Herman Gimbel, "“to
realize that his promotional ef-
forts must be pinpointed and
developed for each specific area
in the country rather than being
generalized on a buck-shot ba-
5'5-"

Mini-Moog to
Be Unveiled at

Museum Concert

NEW YORK — The mini-
Moog—"a synthesizer the size
of an electric office typewriter,”
invented by Dr. Robert Moog,
will be unveiled Aug. 20 at a
concert in the Museum of Mod-
ern Art. The concert, “A Dif-
ferent Moog™ features Dick Hy-
man and the Children of All
Apges,

Moog stated that his syn-
thesizer would retail at about
$1,500 and would be the first
of several models. The mini-
Moog will be portable and able
to withstand the rigors of
travel, he said.

It is designed for the per-
forming musician, or as a pri-
mary sound source in studios
where the budget is limited or
an accessory sound source in
larger studios, he added.

The mini-Moog will be pro-
moted in several U.S. cities in
the fall and education author-
ities will also be approached
concerning the instrument.

The new mini-Moog has a
tunable keyboard, tunable volt-
age, controlled oscillators, white
and pink noise generation,
among other refinements.

Said Dr. Moog, “It's a com-
pact system, employing all the
basic tools used in electronic
music composition.”

Peer-Southern to

Issue "'Walls’ Music

NEW YORK — The Peer-
Southern Organization will pub-
lish and produce the music for
“Walls of Fire,” a documentary
dealing with Mexican painters
Siquerios, Rivera and Orozc. The
film, “Los Tres Grandes,” was
narrated by John Houston. The
Peer-Southern involvement was
through an agreement with Men-
tor Productions Inc,

He further pointed out that a
lot of promotional money and
time are wasted when the rec-
ord manufacturer tries to blank-
et all areas with the same ap-
proach. He feels that the dis-
tributor here or Chicago has en-
tirely different problems than
the one in Dallas or San Fran-
cisco, and that it is the respon-
sibility of the record manufac-
turer to better understand each
distributor's situation and to ap-
ply specific knowhow and aids
on a personalized basis. This
can be accomplished, he be-
lieves, by the manufacturer’s
sales and promotional execu-
tives and staff spending more
time in the field and at the local
level with the distributors, and
this is the manner in which
Mitch Manning, national sales
manager of Audio Fidelity, and
his staff, are now working with
the company's distributors.

& Morrison Tie

NEW YORK—Elektra Rec-
ords and Buddah Records will
jointly represent product of
Dorothy Morrison on the Bud-
dah label after agreement by
officials of both companies,
Jac Holzman, president of Elek-
tra, and Neil Bogart, vice presi-
dent and general manager of
Buddah.

Elektra has released two
singles by Miss Morrison, for-
mer lead singer for the Edwin
Hawkins Singers and featured
on their “Oh Happy Day" hit.
Buddah and Elektra will work
together on Miss Morrison's
disks in the Western Hemi-
sphere with Elektra represent-
ing her in the rest of the world.

The first product under the new
setup will be “Border Song
(Holy Moses),” produced by

Lew Merenstein of Inherit Pro-
ductions for Buddah.

German Rock Heading for

U.S. With Prophesy LP’s

NEW YORK—The next new
influx of European talent will
emanate from Germany. That's
the prediction of Mickey Sha-
piro, president of Prophesy Rec-
ords (distributed by Bell), who
based his prediction on a recent
study of the German market
and has come up with two
groups from Germany, Amon
Duul and Birth Control.

According to Shapiro, Proph-
esy will be the first American
company to bring contemporary
German rock to the US. It's
Shapiro’s opinion that “too
many American record com-
panies have simply looked upon
Europe as ‘dumping ground’ for

excess LS. product, instead of
looking to the European market
(save Great Britain and most re-
cently Holland) as a source of
logical imports.”

Amon Duul, freely translated
means “underground psyche-
delic.” The group is comprised
of some 24 members of a free-
form German commune. Only
about eight members of the
commune are regular members
of the rock aggregation.

The second group discovered
in Germany by Shapiro is Birth
Control, a hard rock quintet.

Singles and albums by both
groups have been set for early
release here by Prophesy via
Bell Records.

UA to Launch Heavy Promo
Drive on ‘Song of Joy’' LP

NEW YORK—"Song of Joy,"
the adaptation of “Ode to Joy"
from Beethoven's Ninth Sym-
phony, will be getting heavy
album coverage in the upcom-
ing fall releases. Murray
Deutch, executive vice presi-
dent and general manager of
United Artists Music, reports
an unusually heavy number of
requests for mechanical licenses
from many record companies.

United Artists Records has
just released an album by that

Cosby Leads Band, Plays in
A New Uni Jazz Album

LOS ANGELES—BIll Cosby
is entering a new phase of his
recording career. He is the
leader and a participant in a
studio jazz band, which will
shortly be released on Uni to
tie in with the band’s “debut”
at the Newport Jazz Festival,
July 12.

Cosby’s newest endeavor re-
volves around his Badfoot
Brown and His Bunions Brad-
ford Funeral & Marching Band,
which is the title of the Uni
LP. Cosby wrote the two se-
lections on the LP, “Martin's
Funeral” and “Hybish, Shy-
bish,"”

The music blends some
avant-garde figures with some
hard modern jazz. Cosby plays

several instruments on the date
which utilized a number of top
local studio players, many of
whom lilllla:f on the soundtrack
of his highly popular NBC-TV
series.

The label plans to promote
the LP at HEWFBH with posters
and replicas of the small fig-
ures which adormm the LP's
jacket. Uni will also release a
second Cosby LP at the same
time as the instrumental jazz
package, The second LP was
cut live at Madison Square
Garden.

Both LP's, mm addition to
new titles by Neil Diamond,
Elton John and Dewey Mar-
tin's new group, Medicine Ball,

(Continued on page 10)

title featuring LeRoy Holmes
and his orchestra, and A&M
Records is rush-releasing a
“Song of Joy" album by Miguel
Rios. The single by Rios is cur-
rently riding high on the na-
tional best-seller charts.

The song came to the atten-
tion of United Artists Music
Group’s Morro Music under the
direction of vice president Fred
Reiter, the firm acquired by
UA one year ago. Morro has a
working arrangement with His-
pavox, S.A., of Madrid, where
the song was originally re-
corded. A&M obtained the
master through Reiter's efforts
and first released it in Canada,
where it became a hit

Subsequent discussions be-
tween A&M Records and the
United Artists Music Group re-
sulted in the Rios disk being
made available in the U.S,

NARAS in N.Y.

Elects Trustees

NEW YORK — The New
York chapter of the National
Academy of Recording Arts &
Sciences has elected its slate of
national trustees.

Manny Albam and Esmond
Edwards were elected for the
first time; Jimmy Lyons and
Milt Okun were reelected; and
filling out another year's term
are Mort Nasatir, Father O'Con-
nor, and Johnny Pate.
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By ED OCHS

JACK KEROUAC prophesied them as being the “ends of the
continent,” but most people know them more harmlessly as New
York and Los Angeles. But look out, life is precarious at the poles
and points of frenzy. For one, Atlantic is not Pacific and there's
too much between them, America, for another. Each coast likes
its rock cooked a different way. What the East calls flashy (you
don't think with your feet), the West Coast calls showmanship
(don't sing if you can't dance), as if soul should be seen to be
heard, and so forth. And Ken Kesey said that the West Coast was
spiritually two years ahead of the East. The tides are not telling,
telling, telling; and we are not listening. East Coasters, take a
sunny Californian to lunch this week. Each has given the other
something to think about or something to dance to, and rock has
become bigger and more than just music, At the bottom of it all,
though, is that coast-to-coast sound of good rock, and here's two
West Coast-based rock styles that even Horace Greeley would have

sent East, young man. So let's be friends.
* kW

DAVE MASON, “Alone Together” (Blue Thumb). Somewhere
between McCartney and Clapton is the singular talent of Dave
Mason, another top rock guitarist who, this time, has risen from
the wreckage of talent in too much traffic. Mason plays a talking
guitar; moaning at the moon, compassionate and unaggressive,
managing to create a flow and attraction that leads without de-
manding and soothes without complications. His singing is right
there, too, and it all swings together. The band is willing, up for
Mason, and they strive only to coexist, so the music has no edges.
Falling out or falling in, Mason will fit you with some swift country-
rock, Traffic spells and well-balanced acoustic-electric streams.
Technically, his chief asset is his devotion to one clean effect,
though he gives much more than just an extended treatment of
Clapton Creamisms. Mason and his beautiful band are the real
Blind Faith (though influences are hard to assign). Mason is super-
competent, unafraid to play, soulful and, in the best tradition of
pop music, has soaked up the grooves of Delaney & Bonnie, their
tighter-than-glue rhythm section, and a studioful of talent who
came to play dedicated to Dave Mason. And what about what was
supposed to be Winwood's vehicle, Traffic? “Alone Together” finds
Mason so much of Traffic, it's amazing and illuminating, a sur-
prise. Alone in the end, Mason is tasteful to the point of near-
blandness, smooth, almost too slick for the mind to grasp as sep-
arate notes, phrasing, even separate songs. It is rock that gets under
yvour skin without striking a nerve or a sensibility; it passeth
through, a tonal message from the over-psychedelicized West Coast,
and so forth. Yet he leaves something behind; that wonderful social
phenomenon, the contact high, Lacquered up liquid dashes of soooul
from Davy Mason, who is spaced out, and Blue Thumb’s got him!
Best cuts: “World in Changes,” “Only You Know and I Know,"”
“Look at You Look at Me,"” and more. Word 1s that Mason, now a
resident of Toronto, will rejoin Traffic, even though he's surely
made it on his own, Traffic is now on tour, and though they are
a trio starring, of course, Stevie Winwood, another member of that
lost supergroup is stealing the show like Dave Mason once did.
His name is Chris Wood.

* * W

THE JERRY HAHN BROTHERHOOD, (Columbia). Here's
something for bandwagon freaks to jump on. These four guys are
real “live” musicians, not kids, and this group can make music and
really take off. Guitarist Jerry Hahn is geared for action, wiping out
his assignments with a smile that can only signify talent in the
act of creation. Four real likable guys, whose pop syntheses are
stripped to the components of sophisticated rock; sharp individual
musicianship, originality and togetherness. Said Ralph J. Gleason:
“Jerry Hahn could very well emerge as one of the most important
contributors in all of contemporary pop music,” and he's right. Mike
Finnigan, who fills in with some heavy organ rushes, making his
presence felt right along with Hahn, has a strong, swinging country-
soul cry. Somehow, though, he doesn't carry the lyrics, which are
thin to begin with. Which is where the group falls out. The
cloudy lyrics, cried in cloudy voice, throw the weight on the in-
strumentals, which Lane Tietgen's tunes provide little backbone
melody to keep Hahn challenged. The Brotherhood are under-
achievers on their first LP, as Hahn seems to be riding the wah-wah
to make up for the lack of fresh and distinct material. “Ramblin’,"
an instrumental cut based on an Ornette Coleman trip, 1s a top
showcase for the group’s forte, providing more substance than
Tietgen's bland Band dilutions, With better material to apply
their wizardry to the Brotherhood could follow the Grateful Dead
castward. There is an even better rock group inside of this one.
Until that time, this is Ed Ochs signing off from the East Coast,
with good news! This year, it's Guatemala!

'
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RONNIE DYSON, second from left, wraps up sessions for his forth-
coming Columbia Records LP, “Why Can't | Touch You,” in the
company of, left to right, producer Billy Jackson, manager Buddy
Allen, and Chappell & Co.'s Buddy Robbins.
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Financial News

il

White Front to Mark Ljon Films in
Summer With TVer

LOS ANGELES — White
Front's 31 stores will enter the
summer season with a televi-
sion special “the Big Record
Summer 70" airing on seven
California stations Sunday (12).

The program is being coordi-
nated and overseen by Charlie
Simms, the chain’s music buyer,
and it marks the third time in
three years in which the mass
merchandiser has created a TV
special to sell music.

The hour color show is ac-
tually a compendium of previ-
ously aired artist performance
clips from KHI-TV's “Groov-
ey” program. KHB radio disk
jockey Don Steele is the host on
the program and visited all
seven cities in which it will be
aired, to film dialog footage.
Another KHJ radio personality,
Robert W. Morgan, handles all
the commercials.

Artists appearing include Mel-
anie, the Flaming Embers, El
Cicano, B.B. King, Jackson Five,
Norman Greenbaum, Sanderpip-
ers, Carpenter, Freda Payne,
Bobby Sherman and Charles

Young (29), experienced (7
yrs.) music business attorney
seeks challenging position
with a growth oriented record
company; extensive corporate

and private practice back-
ground in acquisitions, talent
negotiations, publishing, pro-
duction, business affairs, art-
ist management, distribution,

marketing and TV.
range, $27,500.

Write Biliboard, Box 7B6
165 W. 46th Street,
New York, New York 10036

Public
Notice -

The Custom Services Department of
Capitol Records, Inc. announces
plans for the liquidation of all mas-
ter tapes, one year old or older,
from its custom library. Any party
wishing the return of their masters
please send request within 30 days
to Sam Hasson, Capitol Records,
Ing., (T-8), 1750 M. Vine 5t., Holly-
wood, Calif. 90028,

Master tapes must be identified by
Producer, Artist, Date Recorded and

CSD Number.
Capitol

Salary

Wright and Watts
Rhythm Band.

Cities on the White Front
“network” include San Diego,
Los Angeles, San Jose, San
Francisco, Sacramento, Fresno
and Seattle.

“We feel the show helps us
kick off summer,” Simms said.
The chain will promote the
show via news print media, with
KHJ tag lining the show on its
programs,

White Front's first two ven-

tures with TV to sell music oc-
curred on the Sunday after

103d St

Christmas in 1968-69. “Initi-
ally we experimented in Los
Angeles only,” Simms said,

“and our sales were so good,
so we did it chain-wise the next
year. The project helps us build
an identity with young people,
it helps us promote White Front
and it helps establish an iden-
tity for the show.”

Records and tapes will be spe-
cially priced to coincide with
the show. The chain has sold
two-minute color commercials
to a number of record compa-
nies including: London-Ampex;
ABC Dunhill, A&M and RCA.
A two-minute commercial is
also being shared by Buddah,
Kapp, Metromedia and Mo-
town.

Kinetic Beefs
Talent Plan

NEW YORK—Aaron Russo,
head of Kinetic Records, is step-
ping up his talent acquisition

rogram, Among the new art-
Ists added to the Kinetic roster
have been Maximum Speed
Limit, Peace and Quiet, Marcum
and Fantasy Train,

Russo said that Kinetic
would continue its policy of ac-
quiring only artists who have
the ability to sustain themselves
in personal appearances as well
as on records.

The first Kinetic album by
composer-performer Chris Moon
is scheduled for release in mid-
summer,

The Kinetic line is distributed
by Columbia Records.

Report Bootleggers

e Continued from page 3

arrests and confiscating 20,000

tapes.

Schwartz compared the neces-
sity of reporting information
with the right to vote. This is a
privilege which must be exer-
cised, lest evil practices over-
take our society,

R
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Cartrivision

NEW YORK — Cartridge
Television, Inc., and Lion Inter-
national Films, Ltd., of London,
have reached an agreement giv-
ing Cartrivision non-exclusive
rights to the distribution of 26
Lion films in CARtridge form.
The rights are for a limited
number of years.

Under the pact Cartridge
Television will distribute a num-
ber of popular classics includ-
ing, “The Angry Silence,” “I'm
All Right Jack,” and “Winslow
Boy,” throughout the U.S. and
Canada.

Cartridge Television, a sub-
sidiary of the Avco Corp., has
developed Cartrivision, a record-
er/player audiovisual unit for
release on the consumer market
early next year, The agreement
was reached between Frank
Stanton, president of Cartridge
Television, Inc., and Sidney Sa-
fir of Lion International.

Cap Wins 2
Piracy Writs

LOS ANGELES — Capitol
Records has won preliminary
injunctions in two tape piracy
actions. The injunctions were
handed down by the Oregon
Circuit Court for the County of
Multnomah in the tape pirating
suits Capitol vs. Carol, and Cap-
itol vs. McGettigan, doing busi-
nes as Car Stereo Center.

These two injunctions con-
tinue Capitol’s pioneering at-
tacks on tape piracy.

‘Fifty Stars’ Gets
New Sales Push

NEW YORK — “Fifty Stars,”
tune recorded by the New York
University Chorus and Choir on
Generation Records, is getting
a new servicing and marketing
push to tie in with upcoming
patriotic holidays. Eric Colodne,
general manager of Generation,
has coordinated the performance
of the song by the New York
University Chorus and Choir at
the “Honor America Day" cele-
bration in Washington Saturday
(4) which was organized by Bob
Hope.

Coshy Leading Band

o Continued from page &

will comprise the first Uni re-
lease going through the new
MCA branches.

In addition to selling its
LP's through the MCA branches
(formerly Decca distributor-
ships) Uni retains seven inde-
pendent distributors: Heilicher
in Minneapolis; Handleman in
Detroit; ABC Record and Tape
Sales in Seattle; Roberts in St
Louis; Record Sales in Mem-
phis; Joe Vovno in Charlotte
and Transcon in Denver.

Two Unusual LP's

o Continued from page 4

the Previn LP and has begun
reaping national print media
exposure for the artist, the
songs and the reasons behind
the material.

Okun Book Promo

NEW YORK — Last week's
story regarding Milt Okun,
stated that his songbook was be-
ing backed by $150,000 promo-
tion. The correct figure is $50.-
000, financed by The New York
Times Book Publishing Division.

www americanradiohistorv com
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arket Quotations

NAME

Admiral
ARC

Amer, Auto. Vending
Ampex

Automatic Radie
Auto, Ref. Assac,

Bwned

Capital Ind,

CBS

Certran

Columbia Pictures
craig Corp.
Dizney, Walt

EMl

General Electric
Gulf & Western
Hammoand Corp,
Handleman

Harvey Group

ITT

Interstate United
Kinngy Services
Macke

MCA

MGM

Metromedia

am {Minn. Mining MfFg.)
Matarala

Mo. Amer, Philips
Pickwick International
RCA

Sarvmal

SUperscope

Telex

Tenna Corp,
Tramsamerica
Transcontinental oy,
Triangle

20th Century-Fox
Venda

Viewlex

Wurlitzer

Zenith
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Cap Explores Licensee
Deals for East Europe

LOS ANGELES — Capitol
Records has begun negotiations
with East European countries to
explore cross-licensing of music.

Charles Phipps, general man-
ager of Capitol’s international
division, visited seven East Eu-
ropean nations in four weeks to
investigate working relation-
ships with record companies.

Phipps met with top officials
of the state-run trading compa-
nies which deal in articles of a
cultural nature.

Phipps apparently is the first
representative of an American
record company to go into these
nations seeking cultural ties.
Hard currency shortages in East
Europe just about prohibits
Capitol from entering into any
import or export deals with
these labels.

Phipps brought back samples
of albums and singles from the
seven nations and said that each
country has a different ap-
proach to rock music.

The East Europeans tend to
favor groups like the Band and
there was interest in getting
American Music into Eastern
Europe.

Phipps knows of no restric-
tions which would held back an
East European group from com-
ing to the U.S. if its record be-
came a domestic hit. He doesn’t
know of any restriction which
would hold back an American
act from going into FEastern
Europe to fulfill personal ap-
pearances.

East Germany is the only na-
tion of the seven Phipps visited
which works on a master by
master basis.

Crater Book for
Fall Publication

NEW YORK—Mrs. Made-
line Sherman, widow of broad-
caster - writer - comic George
Crater, is preparing a book of
his work for fall publication.
Crater (real name: Ed Sher-
man) died five years ago. He
had his own program on
WHNCN and recorded for River-
side. Crater was known for his
humor column, “Out of My
Head." Mrs. Sherman is also
preparing a selection of Crater
tapes for possible release.
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lif Buddy Miles new single, M Rod Stewart’s new single,
“Down By The River” ’ “Its All Over Now”

doesnt make number one, 4 do gsln’t make number one,
blame Rod Stewart. ghlame Buddy Mlles

SR61264 MCB 61264 (8Track) MCR4 61264 (Musicassette) SR61280 MCB861280(8Track) MCR4 61280 (Musicassette)

“Down By The River” 73086 is the “It's All Over now’ 73095 is the first
second big single out of the big single out of the fastest-rising
bust-out, chart album ‘Them Changes'. album on the charts ‘Gasoline Alley’.

€ this week on the TOP LP CHART. ) this week on the TOP LP CHART.

From The Mercury Record Corporation Family of Labels [/ Mercury + Philips +* Smash : Fontana + Limelight : Intrepid ﬁ@
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Tape CARtridge

Electronic Show
Accents 8-Track

NEW YORK—The tape in-
dustry still is arguing the merits
of its two leading configura-
tions: 8-track and cassette.

There's a dizzy race going on
between the two, but the feeling
that prevailed at last week's
Consumer  Electronics Show
was that B-track outfoxed cas-
sette.

“The emphasis was on Stereo
8,” said many buyers and man-
ufacturers. “Last year it was cas-
sette, this year B-track, and next
year—who knows?"

Many felt that the emergence
of B-track recorders and 8-track
blank cartridges enables that
configuration to invade a prov-
ince dominated by cassette sys-
tems.

Eight-track recorders were
popping up all over the Show,
as was 8-track units in combi-
nation with AM-FM radio and
record changer or with radio.
Many 8-track decks were shown,

Even 4 - track 8 - channel
(Quad-8) received the attention
of buyers, although RCA, pio-
neer and champion of the sys-
tem, failed to participate in the
Show.

Much of the talk by retail-
ers centered over the failure of
prerecorded cassettes to make a
sales dent, while B-track car-
tridges continue to do well.

According to many industry
spokesmen, including executives
at Audio Devices and Audio
Magnetics, blank cassettes are
outselling prerecorded cassettes
about 10 or 15 to 1.

Retailers admit that prere-
corded cassettes have failed to
deliver. “The equipment is sell-
ing like hell,” said one, “but

software sales are not approach-
ing the fantastic figures we ex-
pected.”

Many also believe that 8-
track’s early jump into 4-chan-
nel assisted that configuration in
its struggle with cassette. Al-
though it will be in September
before  4-channel tapes are
available for Motorola’s Quad-
¥ auto machines and RCA's two
home units, buvers already are
talking about stocking product.

Retailers admit the market
still 1s about one year away, but
they feel stereo B's early deci-
sion to jump on the surround
sound wagon enabled it to gain
a “one-upmanship” verdict on
cassetles,

Ampex demonstrated 4-chan-
nel cassettes tapes, while Wol-
lensak and Ampex had 4-chan-
nel hardware, but both compa-
nies didn't have marketing plans
for the configuration, or at least
they were not prepared to an-
nounce merchandising concepts.

Don Hall, Ampex vice presi-
dent, did close the gap between
demonstration and marketing by
saying, “Marketing plans for 4-
channel tapes. will not be an-
nounced until fall,

“There will be a market de-
veloping for 4-channel product
within the next year,” he said,
“but right now we want to
learn what the industry reaction
is to this concept.”

Cassettes did make some in-
roads at the Show by introduc-
ing cassette changers, automatic
reverse units, the Deolby noise
reduction system, and demon-
stration 4-channel cassette tapes
and equipment.

But this round of the B-track
vs. cassette scrap went to stereo
8.

Caution Signs Up
On Four-Channel

NEW YORK—People shop-
ping around the Consumer Elec-
tronics Show didn’t know wheth-
er to laugh or cry. But then,
what would you do if you were

inundated by product innova-
tions.
Unlikely as it may sound,

many retailers are cautious of
d4-channel surround sound. They
know it's coming—and soon—
but they also know it's a mer-
chandising nightmare,

Buyers feel 4-channel product
contributes to a consumer dilem-
ma. But they also realize it is a
product breakthrough, even
though it will have little sales
impact this year, or perhaps
next. K

Manufacturers contend, how-
ever, that 4-channel opens doors.
“You can't stop progress of in-
novations in the state of the art,”
said one.

Another said the 4-channel
concept has been generating in-
terest within the home electron-
ics industry since last fall when
experimental demonstrations be-
gan using reel-to-reel equipment.

After all is said, 4-channel is
several years away in terms of
it being a marketable product of
any significant appeal. but the
number of manufacturers mov-
ing into 4-channel—in whatever
configuration—made this year's

12

show a Kkicking-off point for
gquadrasonic sound.

The consensus appears to be
that 4-channel has real virtues,
but in which configuration: 8-
track or cassette?

The show enabled retailers,
buyers and manufacturers not
yet interested in 4-channel to
hear, see and touch the system,

Many software producers,
especially those with record
companies, were curious visitors
at 4-channel demonstrations,
Most manufacturers displaying
4-channel units utilized tapes
supplied by Vanguard Records,
a pioneer in surround sound.

While many record manufac-
turers are taking a wait-and-see
attitude, Vanguard, and more
recently RCA (via Quad-8) and
Ampex (cassette), are in the fore-
front of a new generation of
sound.

Vanguard has about eight 4-
channel reel-to-reel titles on the
market, while RCA has prom-
ised 8-track repertoire for its
two quadrasonic home models
and Motorola's auto Quad 8.
Ampex made 4-channel cassette
and reel-to-reel tapes available
for the company's hardware
thrust in the field.

But other software producers
are comparing the merits of each
4-channel configuration. There's
a lot of comparison to do.

Tape Buyers ‘Penny-Pinching’
But See Business Improvement

NEW YORK—A survey of
about 75 companies in a vari-
ety of tape industry areas
leaves little doubt that free-
spending days are over.

Sales are generally down,
and the view In some quarters
is that the pattern is likely to
continue over the next three to
six months.

All agree, though, that care-
ful buying, better inventory
and cost control and im-
proved promotion - merchandis-
ing methods are needed to turn
a soft economy at retail

The penny-pinching takes
various forms, from minor prun-
ing of product lines to major
reductions in spending pro-
grams.

Retailers shopping at the
Consumer Electronics Show,
looking for better profit mar-
gins in the last six months of
the year, are reacting cautiously
to a diverse line of products.

“*We're very demoralized,”
said one. “I'm looking for ideas
to ignite the last six months
of the year.” But despite this
atmosphere, many buyers speak
of a rising feel of optimism.

Product development and
sound breakthroughs—via noise
reductions systems — take the
cassette a long way toward be-
coming a h1 fi medium, remov-
ing the cassette’s principal
shortcoming,

The move to components in
audio and the introduction of
a dizzying amount of lower
priced equipment and compact
units with built-in tape equip-
ment are assisting the buyer in
combating a soft economy.

A multiplicity of choice in
equipment in a wide range of
price categories and mounting
cost pressures will make mer-
chandising decisions difficult
for most retailers, however cau-
tious.

To complicate the tape buy-
is the bewildering number of
product features now available
from most hardware manufac-
furers.

More Features

“They asked for more fea-
tures,” said one equipment pro-
ducer, nodding at two buyers
for a major discount chain.
“And now they're concerned
over the amount of equip-
ment.”

But a year ago, most buyers
contend, who would have
thought the industry would feel
a business tailspin. In short, re-
tailers are somewhat wary of
ordering too much, inventory,
price erosion and consumer
spending practices.

Low-priced cassette equip-
ment, although it remains a
major seller, continues to drop,
thus stimulating sales. Prices on
cassette - receiver combinations
also have dropped, and buyers
are anxious to buy and unload
product in this category.

While many buyers are still
apprehensive over which con-
figuration to order—=8-track or
cassette—just  as  many are
eager to learn, hear and see 4-
channel surround sound and
videotape systems.

All admit that videotape is
far off, but 4-channel is gen-
erating interest, be it 8-track,
open reel or cassette. Few feel
4-channel will be a heavy re-
tail item in the Ffall, but they

do see some selling next year.
Many showgoers had their
first chance to compare the

merits of each 4-channel sys-
tem. There's a lot of compari-
son to do, too, since 4-channel
systems could be on dealers
shelves soon.

The Dolby technigue also
proved pleasing to retailers.
Sound improvement is a selling
point for most retailers, and the
noise reduction  system  takes
cassettes into new  merchandis-
ing areas. Models offered by
Advent, Vivitar, KLH and Har-
man-Kardon proved to be most
popular to buyers.

And around the retail corner
is video tape.

Vendors See New
Vistas in Tape

NEW YORK — A litany of
woes stemming from inoperable
equipment and merchandising
snafus has alwavs hampered the
vending machine effort in the
tape industry.

But what a difference a year
makes.

Several vending machine
manufacturers were introducing
tape vendors last week at the
Consumer Electronics Show, The
difference between 1969 and
this year is that the tape vendors
work.

Automatic vending machines
for B-track cartridges and cas-
settes were exhibited by at least
three manufacturers. One ven-
dor, manufactured by Interna-
tional Automated Marketing,
was displayed by National Tape
Distributors, a major tape dis-
tributor.

Tape vending machines will
be offered for outright sale,
while others will be leased or
given free with a minimum
order of prerecorded tape.

Vending manufacturers, not
wanting to get bogged down in
the difficulties of the tape and
music industry, will work with
tape oriented companies to sup-
ply machines to drug outlets,
airports, schools, gas stations
and markets.

Some will be supplied to re-
tailers by tape distributors who
will keep the machines filled,
take inventory, provide mer-
chandising assistance and split
the profits with their locations.

Electrodyne Corp., a division
of MCA, recently introduced a

RCA to Make Educational
Series for SelectaVision

LOS ANGELES—RCA will
develop a series of video-cas-
settes for its SelectaVision sys-
tem, patterened on educational
material.

The programming will cover
the gamut from children’s ma-

terial to classics of the mas-
ters to serious music, ballet
and a “how to" educational
SETIes.

The man in charge of de-
veloping this software is vet-
eran Hollywood  filmmaker,
Tom McDermott, who was for-
merly president of Four Star
Television.

www americanradiohistorv com

McDermott is building a
creative staff and also seeking
to purchase programming from
outside sources,

McDermott said RCA  will
make its own films in the fu-
ture which could be two vears
away, he indicates. RCA feels
the videocassette business will
become a billion-dollar indus-
try within 10 years.

There will be a rental mar-
ket for videocassette tapes in
addition to ownership of the
programming for home and/or
educational use, according to

McDermott.

vendor-like B-track and cassette
dispenser called Record-A-Tape.
The machine automatically re-
produces one of 24 self-con-
tained master programs in less
than 3% minutes on insertion
of a token worth $3.50 to $4.50.

National Tape plans to utilize
its vending machine as a new
merchandising means for its cus-
tomers, according to James Tied-
jens, president of Milwaukee-
based MNational Tape Distribu-
tors.

The National Tape vendor, de-
signed and manufactured by In-
ternational Automated Market-
ing Co., dispenses 8-track and
cassetle tapes and takes paper
money. It holds 240 utles, can
be “programmed” to sell either
B-track or cassette or both con-
figurations, and has a taped
“thank you" message after a
purchase has been made.

The machine can be pro-
grammed to sell merchandise at
a sale price and then repro-
grammed back to a regular
price. The dealer can change his
prices and program the unit to
sell either 8-track or cassette
merely by shifting dials in his
slore.

A front display area is used
for showing off the graphics of
the tape packages. The machmne
can be set up by musical cate-
gories if the dealer desires to
match musical tastes of his area.
The wunit's design holds the
money in escrow until the item
is dispensed. [If the customer
changes his mind, a return but-
ton dispenses his money.

The tapes are hung on a spe-
cial rack and one drops down
when the money is deposited.

Tapes are not stacked on top
of each other. The unit is 27
inches by 54 inches, weighs 400
pounds and accepts coins and
paper money.

Electrodyne’s vendor is a com-
bination of the vending machine
and a high-speed multichannel
duplicating system. “The ma-
chine is actually a wvending
machine, not of prerecorded
tapes, but of a recording ser-
vice,” said Ken McKenzie,
Electrodyne marketing director.
The machine can duplicate 8-
track or cassettes merely by
changing the master head.

The reproduced cartridge or
cassette will fit any standard
player; the machine will accept

(Continued on page 23)
JULY 11, 1970, BILLBOARD
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..5IX YEARS
ON THE ROAD,

AND WE'RE GONNA
MAKE IT HOME
TONIGHT.

Six years in the mountains of Colorado
and Montana getting it together—
harnessing all the power of the
Rocky Mountains for some of the
most visceral rock around. Loud.
Heavy. Electric. As American as God,
Country,and mom's Apple Pie.

Now at home where they belong on
Lizard Records. Y'all come.

The electronic sensation of . ..

Produced by Stan Farber for Farber-Fitzpatrick Productions.
Personal Management, Robert Fitzpatrick

~

»,

AMPEX
RECORDS

Distribuied by Ampex Records.
Available on Ampex Stereo Tapes

A Lizard Records Production

WWW americanradiohistorv com
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Ampex Pushing
Bway, Film Tape

NEW YORK-—Ampex is pro-
moting its Broadway cast and
motion picture soundtrack tapes
in a July merchandising effort.

It also will release an open reel
prepak of country music from

Capitol, Mercury, Chart and
MGM Records.
The release includes Broad-

way cast tapes from “Purlie,”
“Applause” and “The Me No-
body Knows,” an off-Broadway
musical. Soundtrack tapes in-
clude “*Woodstock,” “Zabriskie
Point,” “The Magic Christian,”
“Cactus Flower,” “Born Free,”

Ampex 4-Channel—Questions to

NEW YORK—Ampex will
market 4-channel -equipment,
either recl-to-reel or cassette—
or both—but there remains sev-
eral marketing questions still to
be answered.

Like: How much? In what
configuration? Will it be intro-
duced in the fall or early 19717
Will software be available?

Lawrence R. Pugh, Ampex
marketing manager, can’t an-
swer the questions, yet. But he
15 using responses gathered from
last week’s Consumer Electron-
ics Show as a guideline for mar-
keting plans.

reel-to-reel systems and 4-chan-
nel prerecorded cassette and
open reel tapes at the show.

Pugh didnt know when the
market would be ready for 4-
channel surround sound, but the
got an earful from retailers, buy-
ers, representatives and manu-
facturers who wandered through
the Ampex “store concept’ ex-
hibit,

“The only system Ampex will
market—when we're ready—is a
fully compatible unit,”  said
Pugh. “We're committed to that
concept.”

He admitted reaction to 4-

pers concerned over mass ac-
ceptance at retail, “We realize it
may bhe very confusing to the
consumer,” Pugh said, “but I'm
confident it will find its place
in the marketplace.” Pugh said
Ampex will not market 4-chan-
ncl equipment before 1971,
Ampex introduced four cas-
sette  recorders in the Micro
series, bringing to I8 the num-
ber of cassette units offered. In

addition, Ampex introduced its

first non-tape consumer elec-
tronic  products, including a
stereo  receiver and compact
stereo phono and tape system,

“Dr. Zhivago” and “Hello, Ampex  introduced develop- channel at the show was ex- “In truth,” said Pugh, “while
Dolly!™ mental d-channel cassette and  tremely mixed, with many shop-  all the talk 1s 4-channel, we are
d I : t ; f
t i
“'__*.'_.:.'_
S
=
=
‘u‘:
-_,‘
i —
J I -
that’s our line
(408) 734-2910 ext. 350
The economies of mass production and the ad- master to labeling, packaging and drop shipping.
vantages of custom service don't have to be on a GRT is large enough to offer you all the advan-
one or the other basis. At least not when it comes tages of competitively priced mass production.
to custom tape duplication from GRT Corporation. And conscientious enough to provide exactly the
The same skills and technology that made GRT a kind of custom serviee you require from manufac-
leadng independent producer of pre-recorded en- turing plants in Sunnyvale, {,':.:alifnrnla; Fairfield,
tertainment tapes are applied to every order for New Jersey; and London, Ontario, Canada.
custom tape duplication. Whether your need is for We would like to talk to you now about your tape
500 or five million cassettes, cartridges or reels of duplication requirements, Either call us COLLECT
pre-recorded tape. And regardless of the subject; or drop us a line. We'll send you our new ‘“Re-
music, education, industrial instruction, training corded Communications-Seventies" brochure and
programs, professional seminars, sales messages custom tape duplication catalog. You'll see why
or any other brand of custom tape duplication. GRT is your first choice for service and quality
GRT is a totally integrated manufacturing opera- custom tape duplication.
tion. And can offer you total service from source
@ | \ ; Custom Products Division
1286 Lawrence Station Road
Sunnyvale, California 94086
CASSETTE . B-TRACK CARTRIDGE « REEL-TO-REEL .
14
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Answer

concentrating our efforts in a
national fair trade program de-
signed to provide retailers with
a 30 to 35 percent margin on the
minimum resale price.”

Ampex embarked on a na-
tional fair trade program to in-
crease its market penetration
through stepped-up efforts to
help dealers close sales and real-
ize profits.

“We're trying to help the re-
tailers unwind from a maze of
problems,” he said. “Like the
consumer, most retailers are
confused by the amount of prod-
uct, how it operates and how to
merchandise 1t.”

Pugh said “the headache is
compounded when you realize
that more than 120 different
brands of tape recorders.are on
the market, and the number is
increasing,

"More manufacturers are en-
tering an already crowded field,”
he revealed, “and most retailers
find 1t difficult to analyze and
sell, especially in low-end mer-
chandise.”

Ampex is trying to educale
dealers as part of 1ts equipment
program. It released a 160-page
merchandising manual which
outlines every aspect of tape
merchandising.

If the retailer—and consumer
—is confused now, and he is,
just wait until 4-channel equip-
ment begins to pop-up.

New Tape
Cartridge
Releases

AMPEX

Affinity

BOB McGRATH—Sesame Sirest; (L] ES10010

Fantasy

CREEDENCE CLEARWATER REYVIVAL-Cozmo's
Factory; (B8] MBB40Z, (4) X4B402, (O]
W 52402

GWP

AL HIRT—-Paint Youwr ‘Wagon; (8B) MB2003,
CY MS2002

AL HIRT-AD Hirt Country: (B) MB200S, (C)
ME005

HUGD MONTENEGRO—Dawn af Dylan; (8]
MB2003, (C) M52003

CARMEN CAVALLARD-The Carmen Cavallaro
Lamp Plays the Beatles, Bacharach &
Bach; (B} MBIOTT, (L) MS5SZ011

Canyon

STAMLEY TURRENTIME—Flipped Out; [B)
MB23&, (L] M3234
King Arrives;  (B)

KING ERRISON—The
MBZ244 0T MS244

DORIS DUKE—1°m & Loser; (B} MB2BT, MIZAET

NINA® SIMOME—-Gifted & Black; (8] MBZ?0,
(C] M5290

SWAMP DOGG-Total Destruction of Your
Mind; (B) MB302, (T1 M5302

TIFFANY BOLLING-Thank God the War Is
Over; {8) MB3ISY, (C) M535%

WALTER WA.HIJEHIE"I’—RHum af the Oriminal
Walter Wanderley: (B] MB3I&D, [C} M53&0

ABC

RAY CHARLES-—-Medern Sounds in Counfry
and Western, Vol 2: [B) MB435, (0] M5435

Ampex

VARIOUS ARTISTS - Abreast of Sowl: (8)
MBAST, (L} M5AS7

BLACK PEARL—Live af fthe Fillmore West;
{C) MS5350

Atlantic

ORIGIMAL CAST—The M&ie Everybody ¥Knows;
(8] MB1566, [C) MS51566

BISC ONME—Enwirgnments; (8] MB&SQ1, (C)
M SEAGT

Buddah

1910 FRUITGUM® COMPANY —Juciest Fruitgum;
(B} MBSDST, [} ME5057

Elektra

DAVID PEEL & THE "LOWER EAST SIDE—
Have @& Marijuana; (B8] MB4032, ()

M54032
CRABEY APPLETON: (B) MB4D&T, (C) M54067
BREAD; (] M54044

Lenden

FRAME CHACKSFIELD—Plays the Bealles Sang
Boak : [IBJ 4142 [C) MBA142

SYMPHOMIC METAMORPHOSIS; (8) M72173,
(C) M57173

BEETHOVENS SYMPHONY =9—London Sym-
phony Orchestra & Chorws; (8) M%5043,
[T} M4043

JULY 11, 1970, BILLBOARD
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THE BIGATIN SIDE DR ME

Merle Haggard

RYLMDWE/
BOR"T REEP ME RARGIR"OA

and the Strangers 2 )0S Sonny James
A son of epic migration, of T ive Country music fans are a breed
dustbowl and depression, Merle bac apart in their lifetime loyalty to

Haggard is an Okie from
Everywhere. Stubborn.
Unequivocal. Authentic. The heir
preserves the heritage.

§T-451
Produced by Ken Nelson

their favorites: both the songs and
the performers. Sonny James
earns and returns this devotionin
kind, by his unerring taste and

polished professionalism.

ST-478
Produced by George Richey, Kelso Hersion

www americanradiohistorv com
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AL DE LDRY PLAYS
SONG BROA H-A-3-H

Al Delory

The journeyman’s straight line
between melodic essence and the
ear of the listener. .. this is what
Al DelLoryis all about, Composer-
arranger. Performer-conductor.
Compleat.

ST=477T
Producead by Phil Wright

THE LONG
AND WIRDING ROAD

Wayne Newton

Beyond talent and versatility lies
the rarest gift, which we some-
times call magic. Wayne Newton,
ruling his enchanted realm with
the assurance and instinct of
genius, may well be awizard in
his own right.

ST-474
Producad by Bob Cullen

|
|
J
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THE JAGK WILD ALDUM
Jack Wild

As the singer-dancer-comedian
lead of TV's ““H.R. Pufnstuf,” artful
Jack Wild completes the tricky
transition from wonder child to
star with animportant future.

SKAQ-545
Produced by Brian Lane

wwWw americanradiohistorv com
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WILLARD
John Stewart

Traditional means, contemporary
ends. John Stewart, troubadour
out of time, in the thrall of a
modern vision. Peter Asher
produces; John Stewart
communicates.
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NORMBER S
- Steve Miller Band

" Hisapproach is intense a =
— & serious: “I'd like to think thaFFves

been growing.” His aspirati T :

BLOSER 10 AONE
Grand Funk Railroad

Growing up electric, the young
GFR remembers yesterday when

they were audience. Relating in
those terms, they say: Our music
works only when the audience
has as much fun as we do.

SKAQ-471
Produced by Terry Knight

- are joyous: “It's probably golt
- to be areally super happy alb

SKAO-436

~ Produced by Stewe Miller Band
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The Band /

Joe South
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Tape CARtridge

National Tape Bucking
Soft Economy Trend

NEW YORK—The uncertain-
ties and strain of the economy
has effected most publicly
owned companies one way or
another, with one exception: the
tape industry.

And many tape firms expect
te escape most of the economic
shock waves slowing other in-
dustries. In fact, the tape in-
dustry is heading for new highs

Ohscure as il may appeuar,
number of companies are still
scoring gains even as the general
economy lags. One, WNational
Tape Distributers Inc., Milwau-
kee, which distributes pre-
recorded stereo tapes and rec-
ords throughout the U.S., i3
bucking the general trend of a
soft economy,

The company is still pursuing

this year in sales and profit. its forecast at the outset of the

BEST SELLING

iTape
Cartridges

8-TRACK
{Licensee listed for labels which do not distribule own fapes)

This Last Waeks on

Week Weok TITLE, Artist, Label & Number Chart

1 1 LET IT BE ; ; i o
Bealles, Apple BXT R BOO1

2 2 McCARTNEY : . B
Paul McCariney, Apple BXT 33&3

3 3 WOODSTOCK [}
soundirack, Cotillion 3-500 & Ampex TBS NN

4 5 DEWA YU . B . 15
Crasby, Stills, Mash & Young. Atlantic TP 7200 &
Ampex B7200

5 4 CHICAGD 20
Columbia 18 BOD OB38

b 9 AMERICAN WOMAN 13
Guess Who, RCA PBS 1518

7 6 ISAAC HAYES MOVEMENT (]
Enterprise EN 81010

] I GET READY , 4
Rare Earth, Rare Earth 507

9 11 GREATEST HITS 5
Fifth Dimension, Soul City 030

10 10 LIVE AT LEEDS 3
The Wha, Decca &9175

11 & BRIDGE OVER TROUBLED WATER 20

Simon & Garfunkel, Colwmbia 1810 OF50

12 17 IT AINT EASY = = . I 5
Three Dog Might, Dunhkill BO23 50078 & Ampex 85078

13 12 HENDRIX BAND OF GYPSYS . .
Capitol BXT 472

14 15 STEPPENWOLF LIVE 9
Dunhill BOZ3 50075 M & Ampex BS075

15 —  CLOSER TO HOME -
Grand Funk Railroad, Capitel 4XT 471

16 16 LED ZEPPELIN 1 . 34
Atlantic TP B238 & Ampex BBZIS

17 — TEN YEARS TOGETHER : 1
Peter, Paul & Mary, Warner Brathers BWM 2552

18 13 MOUNTAIN CLIMBING 4
Mountain, Windfall WF 4501 & Ampex B4501

19 19 EASY RIDER 31
Soundirack, Reprise BRM 2024

20 18 TOM 7
Tom Jones, Parrot PEM 79837 [Ampex)

CASSETTE
(Licensee [isted for labels which do not distribute own tapes)

This Lust Wesks on

Week  Week TITLE, Arfist, Label & Numbar Chart

1 1 LET IT BE = 3
Beatles, Apple 4XT C 2001

2 2 McCARTNEY = R |
Paul McCartney, Apple 45T 33463

3 5 DEA VU - . : . 12
Crosby, 5tills, Mash & Young, Atlanlic 57200 [Ampex)

4 4 WOODSTOCK 4
Soundtrack, Colillion 3-500 & Ampex T55 NN

3 3 CHICAGO 16
Columbia 14610 DB58

6 7 GREATEST HITS ik ; : . 4
Fifth Dimension, Soul City C 1030

7 6 ISAAC HAYES MOVEMENT L
Enterprise, ENC 1000

8 9 BRIDGE OVER TROUBLED WATER : 19
Simon & Garfunkel, Columbia 1410 0750

9 8 GET READY ; 4
Rare Earth, Rare Earth 507

100 — CLOSER TO HOME 1
Grand Funk Railroad, Capitel BXT 471

11 11 AMERICAN WOMAN 7
Guess Who, RCA PE 1518

12 12 IT AIN'T EASY . . . : . 3
Three Dog Night, Dunhill 5023 50078 & Ampex 55078

13 — LIVE AT LEEDS 1
Who, Decca 7-39175

14 10 HENDRIX BAND OF GYPSIES : 5
Capitol 4XT 472

15 14 SANTANA e | |

Calumbia 1610 0692

Billboard SPECIAL SURVEY For Week Ending 7/11/70

fiscal year: A 35 percent sales
increase.

Jamesx 1. Tiedjens, president of
National Tape, said that tape
volume is growing despite cur-
rent cconomic conditions and
recent reports of a drop-off in
gemeral merchandise retail sales.

“While such u large increase
—35 percent—will be more dif-
ficult to achieve than we origi-
nally anticipated (in light of
current murkel conditions),” he
said, “we continue to feel we
cun approach this substantial
gain,”

MNational Tape’s six-month re-
port, ended April 30, showed
increases in both sales and earn-
ings. Profits of $354,000 were
27 percent over 3279000 for
the period last year. Sales of
$21,852.988 pained 59 percent
over the $13,759,170 recorded
in the first half a vear ago.

Earnings per share for the
six-month period were |5 cents
on 2305906 shares compared
o last year's 14 cents on 1,925.-
753. Tiedjens notes that the
number of shares included the
maximum number of shares
which may have to be issued if
the price of the company stock
remains below $26.67 through
1972, “These are guaranteed
shares,” he said, “which have
been a part of our aegusitions.

“Historically,” Tiedjens ex-
plained, “demand for recorled
music loses only minor mo-
mentum in difficult economic
times. Records and tapes repre-
sent  an entertainment invest-
ment that can be enjoyed over
and over again for years,”

Just about every securities
analyst in consumer electronics
agrees with Tiedjens. They are
quick to acknowledge that the
hotiest growing segment of con-
sumer electronics is lape.

Tiedjens cited popularity of
new cartridge and cassette sys-
tems as a favorable marketing
condition. He also noted that
new merchandising methods—
vending — will enable tape to
reach new markets.

(National Tape will utilize a
vending dispenser as a  new
merchandising means for s
customers, The wvendor holds
240 titles, can be programmed
to sell either B-track or cassette,
and accepts paper money.)

Increased Leisure

“Increased leisure time has
kept the tape and record busi-
ness flourishing,” said Tiedjens.
*And the market becomes more
inviting cach year. Tape, ob-
viously, has enlarged the over-
all music market.”

For example, retail sales of
records and tapes in the U.S.
increased to $1.59 hillion in
1969 from $1.35 billion the
vear before. Tape sales should
climb to $675 million this year
from $408 million.

One brokerage firm. Loeb,
Rhoades & Co., also suppgests
investor consideration of tape-
record  distribution companies.
“*There 15 no dearth of tangible
earnings performance in the lape
industry,” said one broker, as
he looked over financial reports
of Handleman Co., National
Tupe and Pickwick Interna-
tional, among others.

Another Wall Street executive
claims: “This (tape-music) is a
damn  good, recession-resistant
business. It has two big things
going for it: The kids will still
go in and plunk down the
money, and tape is growing fast
without  eating into record
sales.”

(Continwed on page 22)
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ATTENTION DEALERS!

ANNOUNCING

THE MOST COMPLETELY STOCKED
TAPE OPERATION IN THE COUNTRY!
WE SHIP ALL OVER THE WORLD—WRITE FOR DETAILS!

WE CAN SUPPLY ANY TAPE
IN ANY FORM—IMMEDIATELY !

DON'T LOSE SALES

SHIPPING
h 15 HIGH— FHEE & HANDLING
TEST US! ANYWHERE IN U.S.A.!

BUY ITEMS YOU'YE HAD TAFE

TROUBLE GETTING AMD \
e ONE-STOP By

WE HAVE EVERYTHING!

Especially items not found elsewhere!

8 TRACK « CASSETTES

LARGE OPEN REEL INVENTORY
COMPLETE. SELECTION. BLANK TAPES

(All configurations) Scotch, Audio, etc.
YOU NAME IT=WE'LL GET IT FOR YOUI

PRIGE LIST
FREE HTQIE?R l"]ﬁuntqum

XING KAROL
444 West 42nd ST., N. Y. C. 10036

INSTAME SERYICE — ORDER I
PROCESSED DAY RECEIVED!

OUR PRICES ARE LOW ...
QUR SERVICE & FILL

Think of

N =
.ll. I-.l":_h__!‘ﬁ __ ..'-""._ ; 1 =
A f w N - £, .
T =J - i "
- F.‘- H-IL 4 -\:;"i
-

Now do you

know h:

BEST SELLING FIRST ALBUM

First album by Marcel Marceao, “The Best of Marcel Marcean,’ conceived and
produced by Michael Viner, availlable through 9000 Sunsel Boulevard, Suite 411,
Los Angeles, Calif, 90069. Telephone: (213) 271-2313
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Only
Fidelitone

builds

sound
quality...

from diamond tip
to plastic grip!

Fidelitone is the only needle
manufacturer who makes a com-
plete diamond needle controlling
quality throughout production.
Fidelitone also provides you with
the most effective merchandising
program in the industry.

Yes, we Make It Easy for you to
cell more Fidelitone needles and
make more money at it, but it's

not easy to make diamond
needles.
First, we grind the diamond

points (a) to exacting tolerances
+ .0001" (1/10,000 of anlim:h]l.
We are now the world's leading
producer of diamond points!

The needle shank (b) is hollow
aluminum tubing only .02" in
diameter that must be cut,
crimped and drilled.

We compound and mold our own
rubber bearings (c) to unigue
dynamic performance specifica-
tions,

We also mold plastic lever arms
and grips (d). Everything is made
and put together in our Chicago
plant. After thorough inspection,
it goes into the Fidelitone plastic
needle box (we make these, too!).
The complete Fidelitone story is
easily summed up . . . stick with
the leader! Fidelitone is the
leader . . . the only American
company to make a complete
diamond needle . . . the only
needle line to offer a complete
merchandising program  that
Makes It Easy for your to build
sales and profits.

Fidelitone

Advancing Technology and Merchandising
with...THE TOUCH OF MAGIC

E415 M. Revenswood Avenua, Chicaga, Illnais E0826

Theres a
Forbeg
in Your

Future.

If there isn’t, there

should be!
Forbes
Electronics,Inc.
1% Heyward Street, Brooklyn, MY, 11211
{212} B55-D&00
22
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National Tape Wollensak Developing Cassette
Changer & Bi-Directional Unit

Bucking Trend

o Continued from page 21

“The 70's promises to be a
decade of unprecedented drama
for the tape industry,” said
Tiedjens. “This equipment revo-
lution—and sound breakthroughs
—during the 1960s will pale in
comparison with what is to
come,

“Above all, it has been the in-
herent strength of the industry
itself that has kept the business
expanding and consumers spend-
ing more."”

Mational Tape is making ef-
forts to take advantage of dis-
tribution strengths to diversify,
such as the movement into rec-
ord distribution, retail situations
and the exploitation of vending
equipment. Tiedjens sees growth
in all areas.

In recent months, WNational
Tape has completed a move of
its corporate offices (to Brook-
field, Wis., a suburb of Milwau-
kee) which permits consolida-
tion at the corporate level.

Other Programs

Other corporate programs
under way, include: A program
to use computer facilities to ob-
tain management data from its
subsidiaries, and a centralized
accounting system to provide

rational, sales and profit posi-
tions on a national basis.

Why is National Tape, and
other tape-record companies,
moving ahead?

Tiedjens has the answers, like:

—**The consumer is spending
more money on leisure products,
including records, tapes and
player equipment.

—"Young people, traditionally
good buyers, are getting more
money and probably will spend
it.

—"“Retailers, distributors,
manufacturers and tape-record
merchandisers are willing to put
forth a year-end selling effort.

—"The business shakeout
scared many short term ‘quick-
buck’ companies out of busi-
ness.

“This doesn’t mean that the
tape industry is about to em-
bark on vast spending programs,
major product releases or new
ventures,” said Tiedjens.

“But it does mean that in
months ahead it probably will
become easier to merchandise
product, explore new avenues
of growth, improve sales and
profits, and concentrate on bet-
tering internal industry prob-
lems," he said.

It i1s the businesses that con-
tinue to expand in the middle
of a downturn that often are of
most appeal to the buying public
at large and to investors.

Business may be in a slight
slump, Tiedjens feels, but there
doesn’t seem to be much danger
of long-lasting cuts at present.
The tape industry may have
weathered the worst.

Motorola Enters
Canadian Mart

WILLOWDALE, Ont—Mo-
torola has entered the Canadian
aftermarket with a line of Uni-
versal Stereo 8 CARtridge
players.

The company has appointed
Grant Brothers Sales, Ltd., of
Toronto, as sales representative.
Grant Brothers will handle the
Universal line as well as Motor-
ola’s line of “Stratoline™ stereo
¥ home players.

NEW YORK—Wollensak is
developing a cassette changer
and a bi-directional unit for in-
troduction in 1971, according
to Dick Merryman, sales man-
ager of Wollensak’s consumer
products division.

Because it is im the late
stages of development, the
changer was not shown at last
week's Consumer Electronics
Show to protect 3IM's patent
rights.

“The cassette changer con-
cept will bust the home en-
tertainment market for cassettes
wide open,” believes Merryman.
“The company which comes in
with an operational changer
will find a ready-made mar-
ket."”

Cassette changers will a
pear in more product lines in
both Norelco vertical stack-on
type in which the cassettes are
horizontal and the Staar-type
units with the cassettes stacked
vertically on a horizontal rack.

“When the automatic revers-
ing cassette recorders are
matched with changers,” be-
lieves Merryman, “it will en-
hance the acceptance of chang-
ers.”

Other manufacturers agree
with Merryman on the impor-
tance of cassette changers.

Roberts Unit

Roberts is planning a changer
that can handle six cassettes
and can reverse by utilizing a
new system. The device re-

verses the cassette mechani-
cally. The company claims this
new system of reversing pro-
vides better frequency re-
sponse  than conventional re-
versing methods.

Roberts will market a cas-
sette recorder with its new re-
verse system in  the fall at
5199.95. A changer which re-
verses by the same technique
will retail around $299.95,

Benjamin Electronic Sound
has a 24-cassette changer with
automatic reversing—a system
designed by Theo Staar and
manufactured for Benjamin in
Switzerland.

In other sound breakthroughs,
Merryman believes the 4-chan-
nel concept will be a consumer
oriented item at the high end of
the price spectrum. “For now,”
he said, “the average consumer
will be out-priced.”

Merryman doesn't see 4-
channel reel-to-reel as a mass
market item, but a reasonably
priced 4-channel casselte
model “has a good chance in
the mass consumer field.”

“To make it appealing,
though, it has to be under
$300," said Merryman.

Wollensak displayed a 4-
channel cassette, “merely to
show the state of the art," he
said. “Possibly, we will market
a 4-channel cassette unit in
1971—just possibly. At least we
have the capability to intro-

CES Post Mortem:
Parade of Progress

e Continued from page 1

it would be most difficult to
impede progress, and so the
parade of product innovations
goes on, like:
— The first public showing of
Cartridge Television’s catrivision
home electronic video record-
Ing system.
— The emergence of tape as a
medium with applications far
broader than just the audio
field, especially in video record-
ing.
— The presence of cassette
changers featuring the Staar
system in combination with au-
tomatic reversal for recording
and/or playback of tape.
— The Dolby noise reduction
system which provides for lower
noise levels.
— The 4-channel concept has
been generating interest within
the home electronics industry in
all configurations: reél-to-reel,
B-track and cassette.
— The large number of B-track
and cassette models in combi-
nation with AM-FM radios and
record changers as well as cas-
sette and B-track home decks.
— Audio products, particularly
components, are rapidly be-
coming the industry's newest
glamour product category.
Tape, truly, has been an ex-
plosive medium. The tape func-
tion, too, is being added to
more and more component re-

ceivers, stereo compacts and
consoles.
Function, portability, per-

formance and adaptability con-
tinue to key the tape boom.
And as sound breakthroughs
are developed, the future of the
markets seems assured through
the likelihood that more con-
sumers will step up to higher-
end equipment.
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And while the cassette-8-track
cartridge race continues, there
are indications that manufac-
turers are improving and add-
ing previously lacking features
—Ilike the Dolby system—ito
each that will result in a com-
mon equipment denominator.

There has been a constant
quest for greater sound fidelity
in the cassette and cartridge
configurations. And, into tape's
future, is the impact of 4-chan-
nel sound.

As always, there is a prolifer-
ation of merchandise, and this
year the product duplication is
even more noticeable. But so
were the innovations.

Heightening interest of thin
to come were 8-track mmrﬁf
ers and tape vending equipment
—which worked — introduced
by National Tape Distributors.

Over-all, the industry has
moved at a break-neck pace
over the past year on a number
of new—and old—fronts. It is
likely that the pace will con-
tinue to be hot as new develop-
ments reach their fruition in the
marketplace.

duce one om a mass market
level.”

IM Units
IM was showing two 4-
channel reel-to-reel units at the
show, including a playdeck,

model 6154, at $499.94; a 62-
watt pre-amp and ampilifer
unit, model 6364, at $599.95;
and a playback/record deck,
model 6164, at around $700.
The wnit, available in late
spring, will playback in four

(Continued on page 23)
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Accessories at CES
Are for Mod Crowd

By RADCLIFFE JOE

NEW YORK — Tape acces-
sories are not responsible for the
bulk of the more than 20,000
new products at the Consumer
Electronics Show, but they were
among the more innovative.

Of the phalanax of carry
cases, storage albums, head
cleaners, test cartridges, demag-
netizers, mailers and other ac-
cessories on display, most boast
an innovative design.

Products at the show inciuded
lines like, “Jumbo Jet Carry
Cases” by Le-Bo Products, and
psychedelic, or Op-Art, carry
cases from Amberg File.

Also on top of today's trends
are the Recoton Corp., with a
“wel look” design in deluxe
carry cases for cassette and car-
tridge product, and a head
cleaning cartridge with a built-
in “beep” tone from Cassette
Magnetics Corp. (see Dict-O-
Tape).

Le-Bo also was offering price
reductions on a series of prod-
ucts, The company was showing
about 50 items, including the
“Jumbo Jet” carry case, model
TA-98, three cartridge or cas-
sette home storage wunits, and
model TA-54, a storage case.

Also new to Le-Bo's acces-
sory catalog are two storage
cases, models TA-74 and TA-
76. In keeping with the com-
pany's modern design look, the
two units, which each hold 12
prerecorded or blank cartridges
or cassettes, look like leather-
bound library books and carry
an index area on their broad
spine for repertoire identifica-
tion. Both sell for $4.98.

Other Le-Bo products included
lazy susan storage cases, attache-

Ampex, Map Ci
In Global Deal

NEW YORK—Ampex will
duplicate 8-track, cassette and
recl-to-reel product worldwide
for Map City Records. Initial
tapes to be released will be by
the Children, the Blue Jays and
Dick Domaine,

lype cases and handbag-type
cases with liftout interiors.

A range of maintenance kits,
three-in-one  cartridges, head
cleaners and racks complete the
Le-Bo catalog.

Robins Industries, an acces-
sory specialist, was showing a
group of low-priced carry cases
for cassettes, cartridges and
phonograph albums.

The cases, both compacts,
models TCC-5 and TCC-9, each
hold 12 cassettes or cartridges.
Also in the line are a convert-
ible case, model TC-21, which
holds 21 cartridges, and “Disc-
O-Tote,” model PRC-12, which
holds 12 albums. List prices on
these items are $4.50 for ITCC-
5, $5.55 for TCC-9, $9.15 for
TC-21 and $9.15 for PRC-12.

Robins is going to expand the
mass merchandising area, ac-
cording to Jack Friedland, Rob-
ins vice president. He has ap-
pointed sales representatives
who will carry Robins’ accessory
products to mass merchandisers.

The company was offering 21
new cassette and cartridge prod-
ucts, as well as 4 new rack dis-
plays at the show. Robins also
reintroduced several of its older
catalog items as show specials,
and featured splicers, head de-
magnetizers and erasers, clean-
ing kits and tape mailers.

Also at Robins' display booth
was the RMS 1500 series of
8-track swivel type cartridge
carry cases and storage units.
The unit holds 48 tapes.

Modular storage units also
were available, each holding 12
cartridges which can be stacked
horizontally or vertically on
shelves or cabinets,

In the carry case category,
Robins has developed moulded
plastic cases to hold 24 B-track
scartridges.

The 1.J. Paulson Co. offered
a4 line of stereo 8 accessories.
One unit, 18 2 combination head
and capstan cleaner. The unit
15 non-abrasive and carries more
tension than conventional units,
It will be available in two mod-
els, a regular line at $2.98 and
a “"Lulu”™ model for §3.98.

Blank Tape Mfrs
Pitch With Power

NEW YORK — Blank tape

manufacturers were “wheeling-
and-dealing” at the Consumer
Electronics Show.

Their position of strength
comes from one statistic: Blank
cassette tape is outselling pre-
recorded cassettes by almost
I5-1, according to industry
spokesmen.

Because of the lopsided
count, blank tape manufactur-
ers were promolion-minded,
merchandising aware and con-
science clear.

Audio Magnetics, Audio De-
vices, Data Packaging all had
exhibit booths, while Certron
used a suite to display its
wares. Audio Magnetics lured
we  biggest show crowds by
manufacturing blank casselle
tape in its booth and illustrated
in “tinker toy" fashion the com-
plete function of the cassette.

In addition to show promo-
tions, Audio Magnetics intro-
duced three new marketing
concepts: B-track blank car-
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tridges in 36 and 72-minute
lengths: tent-carded packaging
which allows cassetltes to be

rucked economically, and a new
Philips-style hard plastic box

for 5 and 7-inch open reel
tupes.
Five other promotions fea-

tured at Audio Magnetics, in-
cluded a cassette 1-cent sale, a
Gemini twin-pak, cassette-carry
ca*=s, spring - loaded cassette
racks and a open reel baker's
dozen bonus bonanza.

Audio Devices showed a new
packaging concept for its cas-
sette and  reel-to-reel product.
It also introduced three counter
displays., tape racks and blank
tiape/prerecorded tape tie-ins,
with Capitol Records.

Certron offered 60-minute
blank cassette tapes at 28 cents
each in lots of 50,000 or more
as o Show special. In smaller
gquantities, the Show prices in-
cluded 32 cents each for 25.-
(00 and 36 cents each for 10.-
()., The pricing special con-
tinues through Luly 17.

Vendors See
Vistas in Tape

& Continued from page 12

only Electrodyne blank tape and
tokens.

In restocking the vendor. said
McKenzie, each distributor is
issued a stock of replacement
parts. In addition, the distributor
receives a monthly catalog of
more than 100 selections.

The consumer gets an added
saving of later being able to re-
lsap: 4 new selection for $2 or

1.

Electrodyne is talking to rec-
ord companies to obtain their
masters for use in the machine,
Initially the wvendor will offer
product from Decca, Uni, Kapp,
all MCA-owned labels, and Al-
shire.

McKenzie said Electrodyne is
paying royalty on the product
dispensed, with the machine ca-
pable of counting product repro-
duced on tape.

It has taken a year, or two,
for tape vendors to come of age.
MNorth American Leisure ex-
hibited one at last year's show,
but what a difference a vyear
makes.

Another company jumping
into the tape vending area with
a cassette vendor is Transvac-
Electronics. The tape machine is
the company's second effort in
the vending area, initially intro-
ducing a 45 r.p.m. record vend-
ing unit last year.

The tape machine will be in-
stalled primarily in gas stations,
with California being selected as
the first marketplace. The unit.
which costs $800, will accepl
coins or tokens for tapes retail-
ing for $6 or 7.

Transvac 15 offering, as op-
tional equipment, a validating
system for use with the cassette
counting and stacking device.

Two New Units
For Wollensak

o (Continued from page 22
channels but record in only
1wo,

The record/playback unit is
being geared to educational
and musical application, like:

—Recording musical groups
for subsequent surround sound
playback.

—Recording musical groups
for subsequent reduction to 2-

channel stereo disks or cas-
settes.

—Recording quad  stereo
tapes.

—Multiple instrument or

multiple voice recording by one
musician. While listening to
previously recorded tracks, new
material can be recorded on
other tracks with perfect syn-
chronization.

—QOverdub capability.

Merryman feels 4-channel
sound, whatever the configur-
ation, will stimulate reel-to-reel
sales. At the same time, he
doesn’t anticipate 4-channel B-
track making great dents in the
home market. “Instead,” he
said, it has a greater future
in the automotive.”

Polymer Formula

LENOIR, N.C. — Polymer
Processing has developed a
formula which reduces tape fric-
tion in cassettes, said Oscar L.
Dobereiner, manager of design
and development for Polymer.
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IMC Sees a Broadening
Role for Personal Mgr

LOS ANGELES — The role
of the personal manager is
broadening, believes Interna-
tional Management Combine,
which has just landed Capitol
producer Al DelLory as a client.

Delory joins Neely Plumb,
formerly of RCA, as the second

Juicy Lucy
In US. Tour

NEW YORK — Juicy Lucy,
group from England released
here on the Atco label, has
been set for its first tour of the
U.S. The cross-country tour will
kick off Aug. 27 with a date at
Fillmore West in San Francisco,
and will include engagements at
Whiskey A Go Go, Los Ange-
les; the Aragon, Chicago; the
Emergency, Washington; Elec-
tric Factory, Philadelphia; Fill-
more East, New York; and Bos-
ton Tea Party.

The group's personal man-
ager, Nigel Thomas, was here
last week to close the deal on
the tour with Herb Sparr of
the Millard Agency. Atco is ex-
pected to issue the group’s new
I.LP in September to coincide
with the tour. In Europe, the
group is released through
Philips’ Vertigo label and is
booked through the Brom Or-
ganization in London.

Unsurpassed in Qualily at any Price
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$120.00
Special Color

ENLARGEMENTS
207230" $6.50

New York, N. Y. 10036
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recent producer joining IMC's
special producers wing.

“The record production field
is moving into a closer relation-
ship with the management
field," said Lenny Poncher, co-
owner of IMC with Bill Loeb.

“Years ago a producer was
hired by a company and given
a weekly salary, Today, he may
be very creative in his many
activities but he may be a
lousy businessman. So he needs
someone to be his counterself
in seeing that his creative en-
deavors are given the proper
business direction.”

Poncher will be working to
find new acts for Delory to
record and will help in setting
up his I:ublishing companies.
Loeb will be responsible for
getting Delory into the concert
field as a piramist attraction. De-
Lory has already worked on
concerts on the bill with Glen
Campbell in New Jersey and
Hawaii,

IMC also plans to get its new
client into more film seoring
sitluations. Delory recently
completed scoring his first film,
“Norwood,”" starring Campbell,
with whom he has been asso-
ciated at Capitol.

Del.ory has been with Capi-
tol four years and has recorded
Campbell, the Lettermen,
Wayne Newton and several new
acts which have yet to be re-
leased.

DeLory has recorded 10
gold LP's and 10 gold singles.
He estimates his records have
sold 22 million copies. IMC is
his first personal management
association,

He is presently represented
on the hit singles chart with
“Song From M*A*S*H*" with
similarly titled LP due out
shortly.

IMC's activities during the
past several years have encom-
passed working with record
producer - composers. Poncher
sees a movement toward sign-
ing producers as clients because
they are moving into a multiple
activity situation and need pro-
fessional direction.

DelLory, for example, started
as a songwriter in 1960, then
became associated with Holly-
wood studios as a pianist, then
expanded into arranging which
led to producing which led to
film scoring.

IMC will work with Peter
Faith, who handles Delory in
the film scoring field, in
expanding his presence in that
area. The IMC organization
will talent scout artists for De-
Lory's consideration and will
help get artists to record songs
he writes.

Middleton Arts
Festival Set

NEW YORK—Middleton Arts
International will present a
three-day camping and music
festival July 31-Aug. 2 at the
Powder Ridge Area in Middle-
field, Conn. Appearing will be
more than 25 rock groups in-
cluding Sly & the Family Stone,
Mountain, James Taylor, Jethro
Tull, Neil Young, Joe Cocker,
Grand Funk Railroad, John Se-
bastian, Ten Years After, Janis
Joplin, Delaney, Bonnie &
Friends, and the Band.

BRIAN AUGER is welcomed to
the U.S. and RCA Records by
Norman Racusin, RCA Records
president, at a recent party for
Auger and his group, the Trinity,
at Ungano's New York, thrown
by RCA.

Royal Talent
Is Formed

NASHVILLE—Jim Wagner,
Buddy Lee and Dick Blake have
formed Royal Talent, Inc.,
which will handle pop and soul
acts exclusively and concentrate
on college markets, dances, con-
certs, elc.

Wagner, who is president of
the company, said that Royal
already represents Simon T.
Stokes and the Nighthawks,
Everyday Hudson, Country Co-
alition, Lonnie B. and Viki G.,
Jimmy and Kathy, Big Al Down-
ing, Pat Carter and Earth Light.
Wagner also said that recent
negotiations have added both
George Wallace Jr. and the Sat-
isfactions, a new soul group on
Lionel records.

Wagner moved here recently
from Los Angeles, where for
the last 10 years he has been
promoting country acts with the
Jim Halsey Co., and later with
his own company, the Jim Wag-
ner Agency.

New Rock Club

In Milwaukee

MILWAUKEE—The Scene, a
new rock club, will open here
Wednesday (8) with Brian Auger
and the Trinity. The club, with a
capacity for 1,500, is an old
theater with the seat removed.
It is located in downtown Mil-
waukee,

The Scene is being handled
by Benadetta (Benny) Dalistrieri,
whose father owns the theater.
“This is the first permanent club
seeking national rock acts to
open in the city,” she said.
*“Groups have appeared here but
not on a regular basis.” She
hopes to have shows during the
week in addition to the week-
ends during the summer., Name
acts as well as local groups will
be booked. Regular admission
price will be $3.50, with top acts
occasionally pushing the price
to $5.

Bowab to Produce
‘Sensations’ Rocker

NEW YORK—John Bowab
will produce the rock musical
“Sensations,” by Wally Harper
and Paul Zakrewski, The score
will be published by Cy Cole-
man’'s Notable Music Co.

Bowab, who has been affili-
ated with such Broadway mu-
sical productions as “Sweet
Charity” and “Mame,” has
scheduled a September opening
here for “Sensations.”
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Talent In Action

GERALD WILSON BAND
Manne Hole, Los Angeles

Veteran leader Gerald Wilson
has assembled a youngish band
who work easily with his leaders’
charts. The music is all from Wil-
son's World Pacific albums, and
the I8 men in this new aggrega-
tion seem to enjoy working through
"You Better Get It,” (with some
avant-gardish soloing by Anthony
Ortega on amplified soprano sax);
“Del Olivar,” (a slow salute to a
matador); “The It's Where It's A
(featuring tenorman Harold Land);
“Light My Fire,” “Equinox” and
“Yiva Tirado.”

Harold Land has been with
Wilson since 1961 and now his
son is playing with the group.
There is a 17-year old drummer
and some other young faces spread
around the band. )

The newer members of the jazz
fraternity play Wilson's charts with
surprising alacrity. Wilson himself
plays trumpet on John Coltrane's
“*Equinox” and the leader’s rich
arrangemental textures delight fully
funky.

Wilson remains young at heart
and says he is still “learning.” His
arrangement for “Light My Fire”
showed an original jazz interpreta-
tion, using flutes and saxes to state
the melody. The rhythm section
lent a heavy beat to the piece, but
it was not a rock number as Wil
son sought it to be. It was big
band modern music.

ELIOT TIEGEL

CHICAGO,
BLODWYN PIG,
JERRY HAHN
BROTHERHOOD

Fillmore East, New York

Chicago night at the Fillmore,
June 27. The seven-man group has
a right to be confident. Rock plus
brasses makes a powerful alliance
these days, and they're the best
of the brass-rock bands. They are
economical and precise, energetic
and scrupulously rehearsed. For
all the success of Chicago's two
Columbia albums, they're better in
person. Anything they can do in a
studio they can do with more
warmth and direction on stage.

Before Chicago A&M's Blodwyn
Pig were superb for an awfully
short hour. They are as ingenious
in performance as they are in
composing and recording. Wood-
wind player Jack Lancaster can
handle any number of instruments,
sometimes several at a time. The
British taste for showmanship; we
have nothing like it

Opening the show were the Jerry
Hahn Brotherhood, a Columbia
group. They build some rather
interesting experimenis in sound
textures around Hahn's gurgling
guitar style,. ~ WANCY ERLICH

LINDA RONSTADT,
KRIS KRISTOFFERSON
Troubadour, Los Angeles

A country sexpol and a couniry
author turned vocalist comprised
the bill June 23, with the latter
showing great promise and the
former showing she is moving into
a new direction.

Miss Ronstadt seems concerned
with playing in front of a hard-
driving rock band. The mike levels
were way up high, causing her nat-
urally powerful voice to come out
uncomfortably strong. Previously,
the vocalist’™s own bombastic vocal
prowess proved a marked contrast
with the softer country-flavored
pickin' groups she sang with. Now
the dynamics gap has been closed
g0 that she is competing with her
sidemen for chief of the VLU meter.

Her 40-minute act incorporated
“You Know Love Made a Fool
of You,” “She's a Lovely Woman,"
“Silver Threads and Golden Nee-
dles,” “Louise™ (one of the few
soft songs sung), "He Darked the
Sun,” "l Think I'm Gonna Love
You for a Long Time.” “Break My

Mind” and “I'll Be Your Baby To-
night.” The backup was from a
quintet which fused cajun with
rock and country.

Kristofferson was a fresh sur-
prise. His hip stories delighted a
young audience because they re-
lated to now things. His deep,
somewhal nasal voice is adequate.
This was the WNashville writer's
nightclub debut and it came off
fairly well, mainly due to his flair
for funny phrases and stories.
Kristofferson was given 45 minutes
as the opening act and impressed
with “To Beat the Devil,” “Help
Me Make It Through the WNight™
“The Law Is for the Protection of
the People,” “Casey's Last Ride,”
“The Best of All Possible Worlds"
and "Sunday Mornin’.”

Vocalist invited Michelle Phil-
lips on stage to sing “Me and Bob-
by McGhee,” which cooled his own
momentum. His backing was by
Billy Swan on bass and Lennis
Linde on guitars.

ELIOT TIEGEL

TERRY REID,

PEACE AND QUIET
Unganos, New York

It's surprising that Terry Reid
isn't bigger than he actually 15—
he has all the qualities of a rock
preformer working the contempo-
rary scene. He sings well, with the
occasionally cheerful insolence of
a British rocker, is aware of the
roots that go into his music (he
introduces some country fiddling
into his set) and finishes dniving
with some basic hard rock.

The Epic artist was introducing
his new back-up group to New
York.

Peace and Quiet—also Epic—
were also making their New York
debut from Miami. Conventionally:
formatted (vocal, organ, guitars,
drums), they presented an up-
tempo set and worked the "wall-of-
sound” formula. It was a little
endless—a few quiet spots would
have helped, more light and shade
from P&C. IAN DOVE

NEIL DIAMOND
Waikiki Shell, Honolulu

Neil Diamond has evervthing
going for him—good looks, a
hard-as-granite voice, an incredible
stable of hits. and a likable stage
warmth.

The Uni artist’s hour-long Hono-
lulu debut at the Waikiki Shell
recently was a gem of a show, a
well-crafted tour of Diamond terri-
tory. His landmark sparklers—
“Sweet Caroline,” “Holly Holy,"
“*Cherry Cherry” were vigorously
interpreted, as Diamond mampu-
lated—perhaps abused is a better
word—his vocal chords to attain a
gravel-like substance, :

He's content with singing only
his own composilions in concert,
save one. His lone “borrowed™ bit
was Joni Mitchell’s “Both Sides
Mow,” a plaintive display of his
folk style. WAYNE HARADA

FAT WATER
Aragon Ballroom, Chicago

Fat Water was faced June 26
with the unenviable task of warm-
ing up an audience primed for
B.B. King and Ten Years After.
The group succeeded, and in the
process won several new admirers.
Fat Water records for MGM Rec-
ords.

The group is into the blues quite
heavily, similar to Led Zeppehn.
Most of the vocals are handled by
Vicky Hubly, who wouldn't have
to worry if the p.a. broke down:
her gutsy voice carries without too
much assistance. The rest of the
group—Greg Stinson, guitar; Don
Cody, bass, and Peter Milio, drums
—were steady. with the instru-
mental sections of such songs as
“Street Fighting Man” and “Born
Under a Bad Sign"” containing
some good flashes by Stinson.

GEORGE KNEMEYER

(Continued on page 26)
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Talent

From The

Music Capitals
of the World

DOMESTIC

NEW YORK

RCA’s Hot Tuna with Jack Cas-
ady and Jorma Ksukonen, mem-
bers of the Jefferson Airplane,
Shelter’s Leon Russell and Capitol's
Rig play Fillmore East, July 24-25,
-« - Mercury’s Jerry Bautler will
sing the title theme for the Can-
non film “Joe." . . . Ivan Rebroff
makes his New York debut, Aug.
6, at Philharmonic Hall with the
German-Russian bass singing an
all-Russian program. . . . BMI
was honored at a New York Hilton
luncheon for 25 years of allied
membership in the American Hotel
and Motel Association, which rep-
resents 7,500 hotels and motels in
the U.S, and abroad.

Dick Hyman, who has recorded
for Command/Probe, will be fea-
tured Aug. 20 at the Museum of
Modern Art in “A Different
Moog.” Embryo's Children of All
Ages, a free-form jazz ensemble
which includes Hyman, will be in-
troduced at the concert. . . . Flor-
ence LaRuve Gordon, a member of
Bell's 5th Dimension, became the
mother of a boy in Los Angeles,
June 21. . . . Sam Ulano, drum
instructor and music lecturer, has
released his second album of chil-
dren's material on his own Lane
Records. . . . Producer Rachel
Elkind and Walter Carlos have
built a 16-track Dolby State of the
Art studio in W, 87 St.

Steed's MMlusion appear at Leone’s,
Long Beach, Sunday (5); Lally's,
Chicago, Friday (17); Chicago's
Soldiers Field, Saturday (18); Ra-
vina, lll., July 24; and Comack
(Long Island) Arena, Aug. 16. . . .
David Spinoza arranged the forth-
coming album for Giant on Mer-
cury, . . . Gary William Friedman
will conduct his own music, Thurs-
day (10), when members of off-
Broadway's “The Me Nobody
Knows" appear on the “Tonight
Show,” Babs Zimmerman
has been promoted to the position
of agent at CMA’s TV department.
- . . Rita Gardner succeeded Betty
Rhodes in “Jacques Brel Is Alive
and Well and Living in Paris” at
the Village Gate.

~ BMI writers, who will appear
in the 13 specials being made by
Arthur Fiedler and the Boston
Pops under a $500,000 grant from
the Corporation for Public Broad-
casting include Mason Williams
performing his own compositions:
Peter Nero in an all-Gershwin
program; the New York Rock
& Roll Ensemble in a concert in-
cluding original material. . . .
The Julio Gutierrez Revue kicks
off the season at the King's Inn &
Giolf Club, Monday (13) running
through Aug. 9. Following will be
Timmie Rogers, Aug. 10-21; Moses
& the Highbrows, Aug. 22-Sepi. 6:
Jimmy Holmes, Sept. 7-20; the Ex-
ecutives, Sept, 21-Oct. 4; the Quter
:i.limi]’;?, Dcl.ﬂi—lﬂ; Linda Price &

¢ Pipers, . 19-Nov. 1: Barry
Smith, Nov. 10-15; Impact of
Brass, Nov. 16-29; and the Angels,
Nov, 30-Dec. 13. FRED KIRRY

LOS ANGELES

Henry Jerome is producing
Bobbi Martin's United Artists al-
bum, “Give a Woman Love.” He
worked on her single, “For the
Love of Him.” . . . Dunhill attrac-
tion, Bush, has joined the growing
list of musicians performing free
concerts at penal institutions. The
band worked the Sylmar Deten-
tion Home recently, . . . Dick
Saunders, local band leader, is
working at the Rancho Bernardo
Inn through Aug. 2, The wood-
wind expert generally plays the
Biltmore in downtown Los An-
geles and the Beverly Hilton in
Beverly Hills, During the summer
he plays at Harrah's and Harvey's.

Richard Delvy Productions has
been formed by its namesake for
disk production. He is producing
36 songs for the animated TV se-
ries, “The Groovie Gollies” for
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Filmation. Delvy is also going to
record Brooks Hunmicutt for Co-
lumbia. . . . Steve Zockerman is
setting up an international music
department for Fred Calvert Pro-
ductions,

Chick Carlion makes his Atco
debut with his own composition,
“Black or White, Brown or Tan."
His first LP will be titled “Sun-
down in Watts." . . . Deep Purple
will perform with the Los Angeles
Philharmonic Aug. 25 at the Hol-
lywood Bowl. . . . Disneyland is
emphasizing its own in-house
groups this summer as part of iis
15th anniversary celebration, but
the amusement park will still book
name attractions for special week-
ends.

Jimmie Haskell has been elected
to the board of governors of the
Hollywood chapter of the WNa-
tional Academy of Television Aris
& Sciences.

FILM FACTS: Bobby Darin,
who is scoring “The WVendors,”
plans to have musicians im_pmvise
parts of the film as they view the
rushes, The second portion of the
score will utilize an orchestrator
to prepare formal parts for a stu-
dio orchestra. . . . American Inter-
national has Koron Randell sing-
ing several songs in “Angel Un-
chained” and Michel Legrand
scoring “Wuthering Heights.” . . .
Lyricist Don Black and composer
Francis Lai will write the song
“Change of Heart” for UA's “La
Modification.” . . . “Black Angels"
will use six songs from Johnny
Mercer’s Commander catalog:
“Everything's All Right,” “Mili
tary Disgust,” “The Fast Song.”
“Black Angels,” “Confrontation™
and “Multilevular Conversational
Tightrope Walking Shoes.” Mor-
gan Cavett is writing the songs and
J.R. Shanklin will handle their
production. . . . Linda Collins to
sing five songs on the 20th Cen-
tury-Fox soundtrack LP of “Be-
yvond the Valley of the Dolls.”

The Japanese Village in Buena
Park has begun presenting rock
shows on Saturday night. First
band was the Prophets, with the
park planning to book other at-
tractions. There's also room for
dancing.

Vox will provide the sound
equipment for the Greek Theater's
summer serwes, . . . Triplex Music
has been formed by Leonard
Grant, D'Arneill Pershing and
Howard Parker. The initial catalog
consists of material written by the
Establishment, who record for
Starday/King.

_Capitol will record an album
titled *Music of the Americas”
based on a summer music work-
shop for young musicians which
one of its executives will conduct.
The label's accounting director,
Donald Stevens, will conduct the
course at the Saturday College of
East Los Angeles.

ELIOT TIEGEL

LAS VEGAS

~Mike Douglas has bowed out of
his Wednesday (15) engagement at
the Riviera Hotel. Liza Minnelli
will make her Versailles Room de-
but in mid-July. The Douglas
show has been rescheduled for
next summer. . . Tony Bennett,
Joey Heatherton and Lowie Bell-
son and his orchestra follow Andy
Williams into Caesars Palace Sun-
dui (12).

.n5 Vepgas Ambassadors were at
Bill Porter’s United Recording
studio waxing their first album.
... David Frye, who has an album
out, “I Am the President,” is set
for a Caesars Palace return en-
gapement this fall. . . . Don Cor-
nell, winner of 12 gold records, is
appearing al the Stardust Hotel
Lounge. . . . Lee Meza made her
return to the Casino Lounge at the
International Hotel July 1 for four
weeks. She has signed a new re-
cording pact with Happy Tiger
Records.

Treniers and Trinidad Tripoli

DONOV AN ADDS
TWO PLAYERS

NEW YOREK—Donovan has
added Mike Thomson for bass
guitar, lead guitar and vocals,
and John Carr for drums and
vocals, calling his new trio Open
Road, which also is the title of
their first and Donovan's 10th
LP, which is on Epic Records.
The album has 12 new Donovan
songs. Open Road is touring
Japan.

Steel Band did one nighters at the
Flamingo Hotel to allow Billy Joe
Royal to honor a Disnevland com-
mitmient. Royal returned to the
Flamingo for three additional
weeks., . . Besides his twice
nightly stint in the Frontier Hotel,
Frank Sinatra Jr, is jetting to Los
Angeles daily for a new movie,
. . . The King Family postponed
their Landmark Hotel opening by
one night so they could do a bene-
fit show for the Mormon Church
in Pleasant Grove, Utah.

Steve Allen, who has penned
more than 3,000 songs, opens with
wife Jayne Meadows and with
RCA recording artists the Friends
of Distinction at the Flamingo Ho-
tel July 2. . . . Trini Lopez opened
July 1 at the Landmark Hotel. . . .
The Mills Brothers and Nelson
Sardelli opened at the Flamingo
Hotel Casino Theater. . . . Frank
Sinatra returns to Caesars Palace
Sept. 3,

Johnny Tillotson and group
opened July | at the Sands. The
group 15 composed of five mu-
sicians who play 22 instruments.
. . . Vocalist Terri Stevens closes
a two-week run at Nero's Nook of
Caesars Palace July 3. . . . Tommy
Deering and the Inner Circle have
taken over the late shift in the
VIP Lounge of El Coriez Hotel.
. . . Pat Moreno, former Meiro-
politan Opera star turned nightclub
eniertainer, 15 in his second month
at the Thunderbird Hotel.

Roberta Sherwood’s accompa-
nist Emie DeLorenzo, who broke
his back in an auto accident, plays
the piano for Miss Sherwood at
the Desert Inn Hotel with his back
in a brace. . . . Carol Channing
will do a command performance
for Queen Elizabeth and Prince
Phillip almost on the eve of her
July 29 Riviera Hotel opening.

LAURA DENI

CHICAGO

Columbia’s Pacific Gas and Elec-
tric, RCA's Brian Auger and the
Trinity, and Probe's Litter- head-
lined a recent free concert in Grant
Park. It was sponsored by the city’s
Reach Out program, which ads
underprivileged children here. . . .
Auger and the Trinity and Capi-
tol's Grand Funk Railroad headline
at the Aragon Ballroom Friday and
Saturday (10-11) sponsored by
American Tribal Productions. . . .
The Ravinia Festival in nearby
Highland Park hosts Scepter's B.J.
Thomas Wednesday (8) and Re-
prise’s Ella Fitzgerald Friday (10).
. .. The Fourth Entity Pop Music
Festival was held June 27 and 28
in Wheaton, Ill. Headlining were
Dunhill’'s Smith, Warner Bros.'
Ides of March, and Rare Earth's
Rare Earth. . . . Enterprise’s Isaac
Hayes and Cotillion's Brook Ben-
ton gave Iwo concerts at the Audi-
tlorium Theatre June 27. ... RCA's
Jose Feliciano recently completed
five days at the Mill Run Theatre
in Niles, Ill. . . . Jazzman Eddie
{(Lockjaw) Davis recently appeared
at the Apartment. . . . Duke El-
lington and his band gave one of
its  first performances since the
death of alto saxophonist Johnny
Hodges at a free concert in Grant
Park recently. . . . LB. Hutio’s
Blues Band recently appeared at
Alice’s Revisited, . . . The Legend
of Time and Nottinger Hill ap-
peared at the Stages. . . . Buddy
Records’ Bonnie Henderson is ap-
pearing with Jim Hefner’s Country
Express in Banner, Ill. . . . Stan-
yon's Sylvia Syms is appearing at
Mister Kelly's.

GEORGE KNEMEYER
(Continued on page 28)
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Purcell Promotion to
Mark Arnold’s Date

LAS VEGAS — Gerald W,
Purcell Associates, personal
management firm, has initiated
an extensive campaign to herald
Eddy Arnold's personal appear-
ance at the International Hotel,
Las Vegas, July 27-Aug. 9. It’s
Armold's first Las Vegas date in
a decade,

The campaign will implement
the facilities available to the
Purcell organization through
RCA Records and the Interna-
tional Hotel. The entire West
and Midwest, as well as several
of the larger Eastern and South-
ern cities, will be blanketed with
radio spots, billboards, maga-
zine and newspaper features,
print ads, posters, bumper stick-
ers, window displays, in-store
promotions and record product.
Purcell, also, is lining up a num-
ber of national television appear-
ances for Arnold as well as a
promotion tour during which he
will conduct local television, ra-
dio and newspaper interviews

Thin

with telephone interviews being
scheduled for those cities not in-
cluded in the tour. Additionally,
the Purcell office has notified
hundreds of radio stations that,
if they will supply their required
copy, it will prepare radio spots
taped by Arnold, each of which
will be tagged with a mention
of the International Hotel en-
gagement.

RCA has alerted all of its
branches of the campaign re-
questing concentrated exposure
of the date and of all Arnold’s
product. Accordingly, all their
distributorships have been ser-
vices with record product, and
promotional material with which
they will saturate their individual
markets.

Also Purcell has further aug-
mented its staff by assigning ad-
ditional publicity representatives
in New York and San Francisco.

Candy Leigh, GWP's director
of artists relations, is coordi-
nating the nationwide activities.

of

‘““Sugar, Sugar.’”’

Now do you
know him?

-71\" -

BEST SELLING FIRST ALBUM

First album by Marcel Marceao, "The Best of Marcel Marceao,”"” conceived and
produced by Michael Viner, available through 9000 Sunset Boulevard, Suite 411,
Los Angeles, Calif. 90069. Telephone: (213) 271-2313.
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Iie fo uve
to get 268 OK’s

on every decision
you make?

If the U.S. Post Office wants to

et approval for a new Post
{}ﬂm il:u::h , it has to get a
majority of the 535 bers of

And it has to get them sev-
eral times between concept and
completion. On the average, it
takes seven years. Seven years.

Why? Largely because
Post Office appropriations
have to compete for money
with all sorts of requests that
are politically more attractive.

So it's no wonder the Post
(Office tries to make do with
inadequate facilities. With
crowded buildings, antiquated

uipment, almost unbeliev-
able working conditions.

You're in busi and you
need the Post Office. You can
help put it on a businesslike,
efficient basis.

Write or phone your con-

. Tell him you
want to see 11750
soon. HR 11750. The total Postal

Reform bill. The only true
Postal Reform bill. The bill to
establish a government author-
ity and take the Post Office out
of politics,

Write or phone today. Put
the Post Office on a business-
like basis. Either you do, or no-
body does.

Citizens
Committee

{
Postal B#,f#'?':

| aweii f Aaseri. ThHadaeii H e
Filgk "

ATTENTION!
LAS VEGAS / TAHOE

Entertainment Gapitol of the World

SINGERS / DANCERS
COMICS / COMBOS

You are invited to become a reg:
istered member of PERSONAL-
IZED THEATRICAL SERVICES. As
a member you are guaranteed
Exposure, Publicity and an op-
portunity to be seen and heard
by top entertainment buyers.,

Send a brief resume, an 8x10
photo and five ($5.00) dollars
registration fee to P.T.S,, 2315
Las Vegas Blvd. South, Suite 11,
Las Vegas, Nevada. Upon receipt,
you will receive a membership
card from your personal repre-
sentative in Las Vegas. For in-
formation wire, write or phone
(702) 735-2173.

BEST SELLING FIRST ALBUM

First album by Marcel Marceao, “The Best of Marcel Marceao,” conceived and
produced by Michael Viner, available through 9000 Sunset Boulevard, Suite 411,
Los Angeles, Calil. 90069. Telephone: (213) 271-2313,

Talent

Talent In Action
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BAND
Central Park, New York

The Bund's music, called at
various times country rock, pospel
hlues or backwoods rock, 15 still
the Band's music. At Central Park,
June 29, the Band’s music remained
warm, open and compelling, Tight
since 1959 (known then as Levon
and the Hawks), the members
weave in and out, exchanging lead
position and instrumenls easily.

From their first Capitol’s album,
“Music From Big Pink,” they
played “The Weight,” "“Chest
Fever,” and ‘''This Wheel's on
Fire,” the last song rolling right
through the rink and into the green
fields peppered with people, The
Band's second album (“The Band™)
provided the driving, thumping
sounds of "Look Out Cleveland”
and “Up on Cripple Creek,” as well
as the deeply moving “The Night
They Drove Old Dixie Down™ and
“Whispering Pines." Along in the
program they held up a jewel of an
offering from their forthcoming al-
bum in “Strawberry Wine,” sung
by Levon. ALAN STOLOWITZ

THELMA HOUSTON
P.1's, Los Angeles

A near-capacity crowd welcomed
African-gowned, barefool, petite
and pretty Thelma Houston in her
debut in this club June 25. Intro-
duced by her discoverer, producer-
composer Jim Webb, Miss Houston
wasted no time showing off her
capable pipes, offering many of the
selections from her initial Dunhill
ABC LP, "Sunflower.”

The program, however, was
geared more to show that she has
an unlimited range.

Opening with an  uplempo
“Everybody Gets to Go to the
Moon,” she made instant impact.
She danced, clowned and became
poignanit when il was necessary in
doing such songs as “Raindrops,”
“Bridge Over Troubled Water,”
“Put a Little Love in Your Heart™
and “Oh Happy Day.”

Backed by a band led by John
Myles, the combination of rhythm

and horns gave better than normal
support. LEROY ROBINSON

PERRY COMO,
DOODLETOWN PIPERS

International, Las Vegas

“Mr, C's" hirst club appearance
in 27 years was a resounding tri-
umph. Nol only does he work for
his audience bul he also works
earnestly for himself to prove that
television has nol canceled his
ability to relate in a club.

Como's 50 minutes move so
smoothly and effortlessly that one
can be deceived. The truth is that
Como is right on top of every-
thing, controlling the soft songs,
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the today songs and his own brand
of evergreens. He sauntered onlo
the large main showroom stage
following an overture by the hotel's
15-piece orchestra of Nick Perito
charts, und geared right into “I've
Got You Under My Skin." He
segued mnto "Hello Young Lovers™
and then went into a softly roman-
tic version of “Everybody's Talk-
in"," This song fits Como's vocul
approach and soft siyle perfectly.
His “If | Had a Hammer™ pro-
pelled him 1o “move” around the
stage, while ingratiating himself
with the dinner audience.

But when he started “Without a
Song” the audience broke into ap-
plause, The rich beauty of his bal-
lad style, supported by emotional
strength of his lyrical reading. in-
fused significance to the song,
which gained a deeper feeling from
the participation of the 12 delight-
ful Doodletown kids.

His next song, "I Can Almost
Read Your Minds,” was an original
designed 1o get everyone aware of
what he was doing in Las Vegas.
This 15 his debt in this desert fun-
spot and he seems to be enjoying
it,

For the now crowd he offers
“Didn’t We,” "Love Is Spreading
Over the World,” "Raindrops keep
Fallin® on My Head” and delicate
analyzation, “"When You're the
Father of Girls.,” For rekindling
memories he offered "Prisoner of
Love," “"When You Were Sweet
Sixteen.” "It's a Good Day” and
“You'll Never Walk Alone.”

The Doodletowns are a good sup-
port group for him, dancing the
popcorn, funky chicken, etc.

ELIOT TIEGEL

J. F. MURPHY &
FREE FLOWING SALT
Electric Circus, New York

J.F. Murphy and his supporting
gquartet, Free Flowing Salt, put it
all together in their first set at the
Electric Circus, June 25, Murphy,
a Verve/Forecast artist, sang pow-
erfully and did well on piano and
baxs guitar,

And the opening was really fur
out as Murphy, on saxophone,
walked in with Ron Allard on
bagpipes. When they reached the
stage, Murphy turned to keyboard
for “"Example” as Allard swilched
among bagpipes, and tenor and
also saxophones, playing the 1wo
horns together at one point. Gui-
tarist Joe Parino and bass guitarist
George Christ, who also are on
Murphy's Verve/Forecast album,
and drummer Bobby Kurtz also
joined 1n,

A high spot was the closing
“I'm Almost Home.” which had
Murphy on solo piano and vocals,
and “Ship.” a powerful number
from the album. Al one poinl in
this medley Parrino and Allurd
played flutes. During the set,
Christ also played harmonica und
conga drum. This looks hke an act
to waich, heavy and musical.

FRED KIRBY

JUDY CARME, star of the Broadway revival “The Boy Friend," auto-
graphs copies of the Decca original cast album at Korvette's Fifth
Avenue record department. At Miss Carne's right is Ellis MNassour.

Chicago Rock Fest
For Soldier Field

CHICAGO—The promoters
of a rock festival here in Soldier
Field Saturday (1B) will go
ahead with the festival despite
some difficulties, A construction
crew, recently testing some of
the seats in the stadium, found
them collapsed.

Dick Gasson, promoter and
head of 22nd Century Produc-
tions, said, “If the stands are
proved unsafe for people to be
in, we will put the people on the
grass of the infield.” Soldier
Field is normally used for foot-
ball games.

Gasson estimates 20,000 per-
sons will come, paying 56 per
head. He said all 20,000 could
he fitted into the infield, if
necessary. “l think the stadium
will be safe, though. The Ameri-
can Legion is slated to hold it's
July 4 fireworks display there,
so if that is all right, the festi-
val should come off with no
problems,” he said,

Topping the bill is Chicago,
Leon Russell, Mason Proffit and
the MC5. Others booked are
Joe Kelley's Blues Band. the
Happy Day, Dreams, Illlinois
Speed Press, lllusion, Pig Iron,
Stooges, Bloomsbury People,
Funkadelics and Bush. The fes-
tival will start at suprise with a
local group, It Doesn't Matter.
The concert will run to 6 p.m.

A revolving stage will be used
to enable one act to set up
equipment while another act i1s
playing. A sound system is being
specially built with 10,000 watts
of power. Hosts for the festival
will be all the disk jockeys from
WCFL.

Gasson also said that Syn-
drome, a new rock palace for-
merly known as the Kinetic
Playground, will open in Sep-
tember. The Kinetic was gutted
by fire in November, Gasson is

Longhorn Jazz Fest Ready
Again to Steer in Patrons

HOUSTON—The fifth annual
Longhorn Jazz Festival will open
in Dallas on July 17 at the Me-
morial Auditorium for one night,
then po to the Austin Public
Auditorium on July 18 and 1o
Houston on July 19 for an ap-
pearance at the Hoefheinze Pa-
vilion.

Rod Kennedy, founder of the
festival, produced by George
Wein, said that the lineup for
the festival includes Cannonball
Adderley and his Quintet, jazz
organist Jimmy Smith, saxman
Eddie Harris, pianist Les Mec-
Cann and singer Roberta Flack.

The Austin based non-profit
educational foundation's festival
i5 again supported by Pepsi-Cola

. L L
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which, Kennedy said, will permit
a reduction in ticket prices. Co-
sponsor of the event in Houston
will be the Student Program
Committee of the University of
Houston.

The first juzz festival was
presented in Austin for three
days and proved to be a musical
success but Kennedy lost $26,-
000. With the help of a beer
company the second concert was
a success and the first year's loss
was recovered.

In 1968, the jazz festival was
taken on the road with one night
stands in Dallas, Austin and
Houston, and have proven to be
a musical as well as financial
success since.

building a stage to replace the
platform formerly wused. He
plans to have live rock acts
about 30 weekends per vear.
with films being shown other
weekends and possibly through-
out the week.,

L.A. DJ Forms

Production Firm

NEW YORK — Tom Cross,
disk jockey at KGFD in Los
Angeles, has formed Hip-Delic
Productions, a music produc-
tion company, First produced
artist by Cross is Jimmie Ellis,
a Century City Records artist.

BEFORE MAKING
HOTEL RESERVATIONS IN

Los Angeles
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Talent

Ho Signs 5-Yr. $6.5 Million
Deal With Hotel Network

HONOLULU—In what is de-
scribed as the biggest nighiclub
deal in Hawaii, Don Ho has
signed a contract with the Cine-
rama Hotels which will net him
a minimum of 3$6.5 million
through 1975.

The contract, effective Sepi.
2, would give the Reprise Rec-
ords star $24.500 per week
against 35 percent of gross in-
come over a five-year period,
Provisions for four additional
one-year options, with increases
to $35,000 per week, would
boost Ho's income to $13.9 mil-
lion for the next nine years.

Ho will continue to work
al Duke Kahanamoku's until
Sept. 1. Ho will be terminating
a six-year association which has
seen him develop from a beach
boy entertainer to become one
of the nation's superstars, with
credits in TV, records and night-
clubs.

According to the Cinerama
deal, Ho will entertain in a new
750-seat showroom to be built
in the beachfront Cinerama Reef
Hotel. He'd perform a minimum
of eight months, with time off
for any Mainland gigs, but
Cinerama also is guaranteging
him 12 months' employment if
he so desires.

Ho's departure from Duke’s

Duke, Woody, Rich
For Monterey Fest

LOS ANGELES—The bands of
Duke Ellington, Woody Herman
and Buddy Rich will perform al
the 13th annual Monterey Jlazz
Festival, Sept. [8-20. Ellingion
will play on Sept. 18 night, Her-
man on Sepl. 19 night and Rich on
asepl, 20,

The festival will not have any
rock acts this year. The emphasis
will be on juzz and blues, uccord-
ing to Jimmy Lyons, festival di-
reclor., The festival will also use
the sound system of Harry Me-
€une, with Mort Feld directing
thal part of the operation.

Scepter to Issue

Freedom’s ‘Tom’

NEW YORK—Scepter Rec-
ords will issue “Doctor Tom"”
by Freedom of Choice, ac-
quired from Canada’s Acquarius
label. The disk, which was pro-
duced by Much Productions,
was obtained through negotia-
tions involving Florence Green-
berg, Scepter president, and
Bert Siegelson of Felsted Music,
which acquired worldwide pub-
lishing rights for the song, ex-
clusive of Canada, from Sum-
merlea Music of Montreal. Fel-
sted is part of London's pub-
lishing division.

will create a vacancy, and Kimo
McVay, Duke’s owner-operator,
already has obtained a commit-
ment from the Alns, one-time
sidemen to Ho., The Alis will
return to Duke's Dec. 18, fol-
lowing their debut at Las Vegas'
Caesars Palace, and among the
changes they plan is the addi-
tion of a sixth member,

Steel Executive
Forms Disk Co.

MISHAWAKA, Ind.—Gordon
Wagner, a steel industry execu-
tive, has formed Mishawaka
Records.

Wagner has teamed in the
disk operation with bandleader
Al Trace. Through Trace, Wag-
ner wis able to record Toni Ard-
en and the two men are now
pushing a single and hope to rec-
ord an album. They are signing
up new acts including country
and soul artists.

They have also recorded Sig
Sakowicz, prominent Chicago
radio personality who has inter-
viewed nearly every prominent
person in show business. Sako-
wicz's record is a narration: “Say
Nice Things About People,”
written by Bob Merrill and the
late Al Hoffman.

Wagner first became involved
in the record industry through
a label he called Americana Rec-
ords but a conflict with an al-
ready establish name resulted.
He exhibited at the 1969 Music
Operators of America conven-
tion and will exhibit at the 1970
show. He first set up distribution
through one-stops and now has
distributors in several parts of
the country, too.

Winley Label Is
Formed; to Cut,

Train Talent

NEW YORK—Brotherhood-
Winley Records has been formed
by Paul Winley, the company’s
president, The label will spe-
cialize in training and recording
talent for its labels.

Two acts, singers Earl Wright
and Douglas Hines, are sched-
uled for release soon. Two vo-
cal groups, the Weeknights and
the United Movements, will be
released later.

Principals of Brotherhood-

Winley Records are Ann Win-
ley, vice president; Harold Win-
ley, national promotion; David
Winley, comptroller, and Paul
Winley, who heads the opera-
tion. Offices are located at 409
W. 125th St

POLYDOR RECORDS product is featured in special full-window displays
in the four Larry Schaeffer Record Center stores and in four Record

Spectacular stores.
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JOE COCKER, center, receives his RIAA gold album for the A&M LP

""With a Little Help From My Friends."”

His friends are Jerry Moss,

president of A&M, left, and Denny Cordell, the LP's producer.

Szabo Produces LP With
Lena Horne; Plays It Cool

LOS ANGELES — Gabor
Szabo's last album for Skye and
his first project with Lena Horne
marks the first ime the guitarist
has produced an LP with a vo-
calist. It is titled “Lena and
Gabor.” And as a jazz perform-
er, Szabo had to carefully work
with arrangements in which he
did not compete with the vocal-
ist's own style of stating a
melody,

“I learn a lot from vocalists
about presenting a  melody,”
Szabo said, “It's a challenge to
stay behind somebody.” Miss
Horne performed her melodies
emotionally, and the guitarist
took his solos after she was
through with her statements.

“I tried to pet her to sing a
different kind of song,” Szabo
said. In a nightclub, half of her
excitement is created visually,
Szabo acknowledges, so he tried
to make her sing so that all the
excitement would come out in
her voice. "On record it's more
effective if she keeps her voice
more disciplined. 1 wanted her
to get away from showy tunes,
s0 we used songs which are top-
ical or which fit her personality
like ‘Watch What Happens,’
‘Everybody's Talking,” ‘In My
Life,” ‘Yesterday When | Was
Young," and *Something.””

Prior to this collaboration,
Szabo had recorded three LP’s
for Skve, in which he was a part
owner. Now he is no longer as-
sociated with Skve and has been

Juggy Studios
Name Changed

NEW YORK — The Juggy
Sound Studios name has been
changed to Sound Exchange Stu-
dios. According to Orville
Greene, president of the studios,
an additional $75,000 has been
added, to the initial cost of over
$200.000, in refurbishing the
studio, adding an Ampex MM
1000 16-track Master Recorder
and equipment designed by Steve
Katz, who has been named vice
president and chief engineer,
Katz had been with Gotham and
A&R Recording before joining
Sound Exchange.

Delaney & Bonnie
Pepsi-Cola Spots

NEW YORK — Delaney &
Bonnie, Alco group, recently
completed a set of Pepsi-Cola
commercials and will be part of
the “Festival Express” package
playing Key Canadian cities
starting in Toronto (June 28).
They play Winnipeg (July 1)
and Calgary (5).
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recording his first Blue Thumb
LLP in Los Angeles, As a result
of the project with Miss Horne,
he is also starting to receive of-
fers from other female vocalists
1o work on their LP’'s.

h TOP QUALITY
% 8X10

LITHOGRAPHED ON HEAVY KROMEKOTE

UNDER 3¢ EACH
IN 1000 LOTS

500-—%168.86 1000-—-%29.76
For larger quantitees add 522,00 per 1000

ALSO AVAILABLE NOW:
8X10 COLOR PRINTS
1000 BX10s $175.00

Send for a sample 8X10 color
print and black & white BX10
plus prices for other sizes in
black & white and full details
on ordering.

i PICTURES

a7 &N, ROBRERSDMN
SPRINGFIELD, MO. 65800
Fasbnasliary of dhe Aderiming Frmbnere (a )

ADVERTISING IN
D BUSINESSPAPERS
MEANS BUSINESS

B

enterfainment writer.

Enterfainment writer-publicist, past 3 years in
Tokyo, 15 years in Los Angeles area. Familiar
with recording industry and all phases of show
business; seeks posifion in greafer L.A. area.
Excellent references. 10 years as newspaper

Address fo: Box 2557
c¢/o Billboard
9000 Sunsef Blvd. 710
Los Angeles, Calif. 90069

Los Angeles, Calif. 90069. Telephone

BEST SELLING FIRST ALBUM

First album by Marcel Marceao, “The Best of Marcel Marceao,’ conceived and
produced by Michael Viner, available through 9000 Sunset Boulevard. Suite 411,

(213) 271-2313
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Talent

From The

Music Capitals
of the World

DOMESTIC

o Continued from page 25

CINCINNATI

The Who, backed by the James
Gang, a threesome out of Cleve-
land, attracted an estimated 5,500
payees in two single-night shots at
Music Hall Thursday and Friday
(25-26), with ducats scaled from
$4 to $6. Belkin Productions pro-
moled the dates. . . . The Tom
Jones concerlt at Cincinnati Gar-
dens June 16, in at a $75,000 guar-
antee against a percenlage, drew
about 7,000 persons, according to
Lary Sadoff, Garden general man-
ager. With tickel prices from $7.50
to 815, with 1,000 going at %25,
the gross was ome of the largest in
Cincinnati Gardens history. While
a winner for Jones, thanks to the
guarantee, it proved a larry for the
promoters.

Anton Guadagno has again been
named major conductor of the
Cincinnati Summer Opera, which
ushers in its new season al the
Cincinnati Zoo July 8 with "Tos-
ca,” starming Arlene Saunders,
FPedro LaVirgen and Kostas Paskil-
is. It marks Guadagno’s eighth con-
secutive season with the Cincy
opera. Other conductors will be
Antonio de Almeida, who served
in that capacity last season: Walter
Herbert, general conductor of the
Houston and San Diego Opera
companies, and Everett Lee, who
returns to the American opera
scenc after 14 years in Europe.

Rita Abrams, local lass and now
a school teacher in Mill Valley,
Calif., has written a song titled
*Mill Valley.,” which she has re-
corded for Reprise. She is due in
the area soon to huckster the new
release. It was a "“Pick™ last week
on WSAI Radio. . . . WCOL-FM,

Columbus, Ohio, all-religious until:

recently, has gone progressive rock.
It's the first full-time progressive
rock FM in Central Ohio.

The Cincinnati Symphony Or-
chestra was one of six American
orchestras to receive an award
from ASCAP for programming
works by living composers during
its  regular subscrition of vouth
concerts. The award was made
last week in Denver, where the
American  Symphony  Orchestra
League held its 25th annual con-
vention, and was accepted in be-

Selmer Shifts Arm
To Conn Facility

ELKHART, Ind—The Sel-
mer division of the Magnovox
Co. is moving the manufacturing
of its brass instruments to the re-
cently purchased C.G. Conn Lud.

plant in the East Side Industrial
Park here from its plant on
Jackson Boulevard. The new
plant is a 58,000 sq. ft. building
located on 18 acres of land.

half of the C50 by Mrs. Betty
Stilz, head of the local Symphony's
public relations and sales promo-
tion departments. . . . Dick Cole-
man, long-time chief announcer,
night station manager and weather
expert at WCPO-TV, resigned his
post there last week, and has been
succeeded by Tod Hunter.

BILL SACHS

LAS VEGAS

Sammy Davis Jr. introduced
George Hamilton in his nightclub
debut at the International June 15.
Hamilton and singer Lola Falana
were in for a one-week gig. In
Las Vegas, Davis pave two late
night shows at the Sands. . . .
Joe South jetted in from Atlanta,
Cia,, for Billy Joe Royal's Flamin-
go opening. . . . Woody Herman
and Matt Monro opened June 26
jlfll the Blue Room of the Tropicana

otel.

Flamingo Hotels Paul Anka was
assisted by Chano Pozo on bongos;
Don Overberg, guitar; bassist Billy
Crist; Sandy Savino on drums
and conductor-pianist-organist Ron
Guerer. Anka contracted United
Recording’s Bill Porter to do the

sound. . . , The Good Companions
opened At Le Cafe. They feature
drummer Bert Price, organist

Walter Scott and vocalist Levola.
. . . The Mod currently appearing
al the Tropicana Hotel s com-
posed of Jimmy Ford on trumpet;
Mike Paris, trombone, guitar;
Jimmy Soul, lead pguitar; Gary
Stevens, saxophone and piano;
Tony Roman, organ and trumpet,
and Bobby Ruffine on drums.

Las Vegas resident RCA artist
Rouvaun signed for a July 26 en-
gagement at the Blue Room of the
Hoiel Roosevelt in New Orleans,
and was booked for a three-weeker
at the Caribe Hilton in San Juan,
Puerto Rico. . . . Las Vegas High
School graduate George Griffith
has a new Capitol release “Yours
Forever.," . . . Bobby Darin was
held over an extra week ai the
Landmark Hotel. After closing
Darn departed for a European
tour, The King Family followed
Dirin into the Landmark. . . . Von
Ryan of the Von Ryan Express
flew to Los Angeles. The group
returns to the Flamingo Hotel in
Oclober,

Barbara McMNair currently at the
Riviera Hotel's -Starlite Theater.
suffered from “Vegas throat.”
Fran Jeffries flew in and sub-
stituted for two nights, Miss
MeMNair has recently signed for
another movie. During her Riviera
stand she is backed by the Carl
Lodice band. . . . Richard Barstow
will produce the Mike Douglas
show which opens July 15 at the
Riviera. The show will feature
Dutsy Springfield, Pete Barbutti,
the Primo Family and the Wall
Street Widows,

ARTHUR P. JACOBS, right, producer of “Beneath the Planet of the
Apes,’” presents the Amos Records soundtrack album, distributed by
Bell, to Richard Zanuck, president of 20th Century-Fox.
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WHITNEY SEEKS
ACTS, MATERIAL

FORT LAUDERDALE, Fla.
—Whitney Productions, the tel-
evision production firm that is
producing music-TV program-
ming for several radio stations,
put out a plea for material last
week, Whitney is looking for art-
ists who want TV exposure on
their records and is willing to
videotape them at any of several
TV operations throughout the
U.S,

Record companies who have
videotapes already on hand may
send them to Whitney Produc-
rnons, 3521 W. Boward Bilvd,,
Fort Lauderdale, Fla. Those art-
1sts and manmagers who wish to
arrange a special videotaping
may call Bob Todd, Atlanta,
404—633-2516 or 404—873-
2242, The programming is now
being aired in New York, Bos-
ton, San Francisco, Sacramento,
Atlanta and Charlotte, and soon
in Los Angeles.
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Esther Phillips rejoined with Al-
lantic, with her new single being
‘set Me Free." . . . Feather io
White Whale through Golden Age
Productions with “Friends™” as its
first single. Also signed to While
Whale are Buckwood, and Bags
Costello. . . . Kris Kristofferson,
whose debut album has been is-
sued by Monument, signed a
longterm contract with the com-
pany. . . ., Charles Lloyd to Kapp
with “Moon Man" as his first al-
bum, . . . Mayflower Crossing, the
Swiss Movement and Hootshah
signed with Larry Weiss' produc-
tion company.

Billy Sans of Houston signed
with Abnak. . . . Elektra's David
Ackles to Halcyn Management.
. . . Faustus, a nine-piece group,
signed with Gamble, where Teddy
Miller will produce. . . . Chocker
Campbell will produce Albert Jones
and Chuck Overton for Kapp with
Jones' initial release being “It's
Going to Be a Lovely Summer,”
while Overton will be out with
“I'm So Thankful.” . . . Eges Over
Easy signed with C.G. Music, Inc.
for management and publishing.

Bill Deal & The Rhondels, for-
merly with Heritage Records,
signed with Polydor with a single
due soon. . . . Laura Greene, co-
star of “Putney Swope” and a
regular on the CBS-TY "Comedy
Tonight,” joined Mercury. Her
former label was Ace. . . . Ted
Cooper, director of Coral Rock
Productions, will produce Koffie
for Philips. . . . Tom Cross, a dee-
jay for Los Angeles' KGFI, will
roduce Jimmy Ellis' “Happy to

e" as his first project for Cen-
tury City Music Corp, . . . Wilbert
Harrison will produce Joann Gen-
try's “Mama, He Treats Your
Daughter Mean,” as the first disk
in a multi-record deal between
Mercury and Action City, the
production company of Chuck
Rubin and Harrison.

Audio Fidelity
Adds 9 Distribs

NEW YORK—Audio Fidel-
ity Records has appointed nine
full line distributors, bringing
the total number of AF dis-
tributors to 26.

The new distributors are:
Temple Sales, Inc,, Boston;
Globe Dastributors, Hartford;
Midwest, Ltd., Cleveland and
Pittsburgh; Choice Distributors,
Kansas City, Mao.; Certron
Corp.. Phoenix: Fidelity North-
west, Seattle; MacDonald Sales,
New Orleans; Pan American
Distributors, Denver, and Mu-
sic Sales of Florida, Miami.
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Art Linkletter, first of four keynote speakers at the Forum, spells out the dangers of
drug abuse to a packed opening session. From left: Mort Nasatir, Claude Hall, Art
Linkletter, Lester Smith, George Martin and Ron Jacobs,

SESSION ONE

Radio Faces the New Decade

Chairman: Claude Hall, Radio-TV Editor, Billboard, New York. Speakers: Art Linkletter,
Linkletter Enterprises, Los Angeles; Lester M. Smith, execusive director, Seattle, Portland,
& Spokane Radio, Portland, Ore.; George Martin, managing director, Associated Inde-
pendent Recordings, Ltd., London; Ron Jacobs, president, Increase Records Inc., a Division
of Watermark Inc., Los Angeles.

Linkletter Raps Drug Disks

The wrgent social problems
outlined by Art Linkletter were
Jrug abuse, indiscriminate sex,

nd revolution, with the drug
~uestion taking up almost all of

e time slot. Linkletter pointed

ut that drug taking in America
/a8 increasing at the fastest rate

nown — “half our youngsters
will be freaking out within three
years if it continues.” he said—
and charged the radio media
with a “gigantic responsibility.”

He added: “If we don’t police
ourselves, we will be policed—
no doubt about it.”

Linkletter said that his travels
araund the country speaking on
the drug question had showed
“im that it was the No. | topic

th concerned groups every-
whETa.

Welcoming more than 300 of
the nation’s leading radio station
managers, program directors and

air personalities—plus execu-
tives from the record industry
and the advertising world—is
Billboard publisher Mort Nasatir.
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The record industry was not
responsible for the whole pic-
ture, any more than the radio
industry. But they were a part
of it, he commented. Like many
adults, Linkletter admitted that
he had a “simplistic view" of the
problem at first but when he in-
vestigated it found a complexity
of pro drug influences.

Some rock music was to blame
for part of the pro drug attitude
as were some musical groups.
“I have nothing against rock mu-
sic as such—I personally don't
like it—but | do object to a
music that sells kids on drugs,
indiscriminate sex, and revolu-
tion. Most of our music does not
fall into these categories but
enough does to merit concern.

Enough of it was being heard
and programmed to promote an
“easy contemptuous familiarity
with the subject.”

Linkletter cited the “easy fa-
miliar, non - shockable™ title,
“acid rock,” which was wused
throughout the industry but ac-
tually denoted a connection with
LSD . . . “the most dangerous
single drug.”

‘Not Answer’

Censorship of any kind was
not the answer, said Linkletter,
because music mirrored the
times and had always done so.
But every disk jockey should
make himself personally respon-
sible—"We are powerful, po-
tent, persistent voices in every
living room, We should behave
like a good guest.”

Pointing .out the change in at-
titude over drug abusz, Linklet-
ter said that if Elvis Presley had
been busted at the start of his
career 10 years ago. his career
would have been either severely

jeopardized or even ruined. Ear-
lier Gene Krupa encountered
much trouble on a drug charge
and spent a year in jail. Yet
John Lennon's recent drug ar-
rest left everybody unmoved.

“Lennon 15 an example of
how far we have come;” said
Linkletter. “It is another-callous
on top of the sensitivity of young
people.”

During the guestion period,
Linkletter said that a serious
concern was not what records
were being played but also where
it was played. The drug music
was heard “unscreened, unin-
vited” at home by young people.

Answering a question concern-
ing the uszfulness of anti-drug
commercials—did they serve a
purpose or create a problem—
Linkletter said it depended on
how well they were done. The
frequency of anti-drug commer-
cials did not matter, he said. *I
would prefer an occasional hard-
hitting one myself—but done
correctly. It takes a kid to talk
te a kid and to much repetition
dulls the message.”

He agreed that some anti-
drug commercials with their
scaring message caused more
harm than good.

With regard to censorship,
Linkletter told a questioner that
he did not wish to censor opin-
ions — an anti-Vietnam senti-
ment, for example—but only il-
legal things. Drugs were plainly
illegal, he said.

In conclusion Linkletter said:
“I'm no great accuser of any
media, but this 1s the time for all
to use vour responsibilities. You
influence the mores, manners
and morals of young people to-
day.”

e BILLBOARD RADIO FORUM

Smith Asserts Radio
Needs Better Training

The colleges and universities
have not yvet come up with ef-
fective methods of training per-
sonnel for the radio industry,
Lester Smith, executive director
of the Seattle, Portland, and
Spokane Broadcasting operation,
said. And “unfortunately there
are not enough managers that
are qualified to be good teach-
ers of new employes.”

Stating that radio succeeds or
fails most of all by the abilities
of the people who staff the sta-
tion, Smith added that radio
“broadcasting is a unique ser-
vice in that it is manufactured,
distributed, and consumed each
day, offering a challenge to the
managers and staff towards the
development of a finer and more
competitive product for each
following day—no inventory ...
no physical product . . . only a
sound developed and created
by a group of people.

‘Little Time"

“It is a business so dependent
upon the abilities of people, it
has always been amazing to me
how wvery little time that major
stations, with large staffs and
facilities, spend in indoctrinat-
ing and training new employ-
es,” he said.

When a new announcer joins

a station, the prime requisite
seems to be that he has a better-
than-average voice and an
ability to use it adequately. H the
air personality has a first class
license, his voice and technique
will . not haxe to be the greatest,
Smith said. He pointed out that

the average program director

who hired the new air personal-

= BT IC ANTracionisStory com

ity was probably elevated to his
position because he was a good
disk jockey and a competitor
was trying to hire him, so the
station gave him a promotion to
keep from losing him and. to
get more work out of him with-
out paying him overtime.
‘No Orienation’

“The usual orientation for a
new announcer,” Smith said,
“was to tell him when payday
was, the wvacation schedule,
fringe benefits, and show him
where the bathroom was."”

But little or nothing is done
toward helping the air person-
ality develop “probably
nothing happens until he mis-
pronounces the owner's name
or the name of the largest ad-
vertiser on the station,” Smith
said.

He questioned whether radio
station managers, when also
hiring a new program director,

(Continued on page 34)

Lester Smith
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e Coninued from page 33

had any idea of the man’s future.
“Is he just an announcer? Can
he write copy? Is he imagina-
tive enough to put together a
program? Can he take on the
duties of public service director?
Music director? Promotion di-
rector? What will be his future
one . . . five . . . ten years
aW-il.}'?"

Smith stated that broadcast
pioneers are retiring and “a
new breed is needed” but no
preparation has been made for
their training.

Rather than complaining, he
advocated hiring of people who
are educated in the liberal arts
and sciences who have four
basic personal gqualities:

e The ability to produce, re-
tain, and assemble ideas,

® Abtlity (o communicate
them orally with ease and ef-
fectiveness and to write in a
creative fashion,

® The ability to do research

Program Directors Share Burden

Poetry coupled with effective
music can become a sounding
board and mirror of our times.
This is the feeling of George
Martin, managing director of
AlIR London, London.

Martin, speaking on “Dynam-
ic Changes in Music—the Chal-
lenge to Future Programming,”
told his audience that poetry can
express the feelings of people
more succinctly than any amount
of prose.

“I am not suggesting,” he said,
“that pop music should get in-
volved in politics, but it should,
like all good art, be conscious
of contemporary feelings. . . .

Martin said that because of
the poetic and deeply philosophi-
cal approach to contemporary
songwriting, a lot of writers are
turning performers because they
know how to put over their own
work best.

He continued, “There has also
emerged a further breed, the
writer-producer who, knowing
his limitations of performance,
produces his own records with
other people. Naming Britishers
Les Reed, Tony McCauley and
Roger Greenaway, along with
Americans Burt Bacharach and
Hal David, Martin added, “If
they have written what they con-
sider to be a hit song, then it is
natural for them to produce
their own record.”

Martin said in this way the
producer gets more out of the
song both artistically and finan-
cially, as well as bringing along
a lot of new talent. The British
producer said the one unfortu-
nate aspect of this trend is that
new songs are hard to come by.

Jacobs Accuses Radio of

“There is little programming
creativity in radio today," be-
lieves Ron Jacobs, former pro-
gram director of KHJ] in Los
Angeles. “Instead, music pro-
gramming is stagnating and
locked in to a noncreative, tradi-
tional format.”

Jacobs, now president of In-
crease Records, a division of
Watermark Inc., of Los Angeles,
called for the Federal Com-
munications Commission, station
owners, program directors and
disk jockeys to revamp program-
ming concepls, alter traditional
theories and change radio.

“Where are the creative and
innovative radio personalities of
the contemporary era?” he
asked. "Where are they hiding?”

Jacobs challenged the FCC

and station owners to “free radio
from its muzzle.” “There's noth-
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and apply the research to the
solving of problems.

* Work effectively with peo-
ple.

‘Close Scrutiny’

“We are faced not only with
the problem of training new-
comers to the field of broad-
casting, but we should be giv-
ing close scrutiny to those we
entrust with the responsibility
of giving the training,” Smith
said. A good teacher, he felt,
was one that has a track record
of experiences having run a suc-
cessful company by utilizing
modern improvement tools and
practices.

“MNot only should we put
forth effort to train new staff
members, but we should be cer-
tain that those giving the train-
ing are qualified and have the
material to do their jobs effec-
tively,” he said, and pointed out
that sales staffers were being
equipped with education and in-
doctrination, as well as adequate
product information.

“¥et untouched is the field

With the top writers keeping
their best material for them-
selves, the search for material
for non-writing singers is becom-
ing desperate,” said Martin. He
added, “Being a great singer
these days is hardly enough. The
material is the key to success,
and without it the greatest per-
former is lost.”

Noting the mushrooming in
popularity of progressive rock
music, and the fact that the
“heavies™” are now solidly estab-
lished, Martin said the young
listener, unlike his older coun-
terpart, seldom puts a record on
his turntable merely for back-
ground music. “They really lis-
ten to their music and regard,
with respect, any serious at-
tempts to break fresh ground.

“This healthy enthusiasm gives
a tremendous spur to adventur-
ous writers and musicians, and
enables them to experiment in
many different ways. Groups
have enlisted the help of serious
musicians from other fields, jazz
and classical, and | am delighted
to see a growing tendency for
trained musicians to be part and
parcel of many groups that are
coming up.

Martin said the growing trend
toward experimentation has not
always been successful mainly
because classical instruments
have a natural disadvantage in
not having an infinite volume
control. “This generally leaves a
lot to be desired in the balance
at mixed concerts,” he said. "But
the great thing is that the young
mind i5 inquisitive and wants to
learn.”

“Electronic music,” observed

ing groovy about radio today.
It's in limbo."

His talk, discussing “Modern
Programming Basics: Creativity
or Copout,” covered the theory
behind the direction to which
chart-oriented music stations
have committed themselves over
the past decade.

“This theory, and the basic
programming decisions stem-
ming from it, has become out-
dated,” he said. “Contemporary
stations are no longer question-
ing basic, traditional and stag-
nating programming formats.

“Very little original thought
is being given to serving and
communicating with an audi-
ence.”

Jacobs urged that logical pro-
grumming systems be created.

“Systems that can lead operators
and programmers away from
comfusing arrays of format

of better education for air staffs,
better continuous education and
dgvclﬂpmun! of all personnel,”
he said. "l suggest to you that,
for the good of your business,
you give more consideration to
the training and education of
your staff.”

Awareness, he said, is a step
on the way to solution.

‘Awareness’

During the guestion and an-
swer period after Smith’s speech,
he emphasized the fact that there
Were no casy answers to the
problems of educating a radio
station staff, “but awareness of
the problem Is a step toward a
solution,” he said. When asked
how a program director can help
his air personalities develop real
personalities, Smith replied that
that the management must be
aware of what type of program
director they have. “The best
program director is the man-
ager of tomorrow,” according to
Smith. “A program director must
present a critique of the air
personalities by constant air
checks. He must get his people

George Martin

Martin, “has not had a profound
effect on pop music, and the
reason for this could be that it
is too complicated and the tech-
nical facilities not sufficiently
widespread for young innovators
to be bothered.”

Martin told his listeners, “'We
in the music industry share the
heavy responsibility of maintain-
ing the high standard which pop
music has achieved.

“I think of the industry as be-
ing a series of huge funnels
which channel into each other.
First there is the production fun-
nel which filters the vast amount
of raw material.

“Producers all over the coun-
try wade through song after
song before they find material
strong enough for their artists,
In the case of groups, countless
hours are spent in the recording
studios trying out material and
new ideas, only a small portion
of which sees the light of day.

“All this material is chan-

Stagnation

decisions currentiy available
toward the confident and profit-
able creation of totally new di-
rections for radio in the 70'%."”

Jacobs defended the Drake
prugramming concept as being
“creative for its time,” but in-
sisted very little, if anything, has
been created In programming
since then.

“The biggest poison in radio
today,” he said, “is a program-
ming format, Who needs the
ten commandments of radio?
It's time to push for change, any
change is better than standing
pat,” said Jacobs. “Radio is too
smug.

According to Jacobs, stagnat-
ing programming also is handi-
capping disk jockeys. “Good
disk jockeys have to be creative
and not locked into one format.”

He feels there is little open
mindedness in radio and no con-
cern for the state of the art.
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involved in the community and
find personalities who are able
to communicate to people. The
program director must make his
people flexible and stress the
good points in order to develop
them.™

Smith also emphasized the
fact that a good air personality
must “eal, sleep and drink the
business. He must get his Kicks
by doing a very good job, not
by mereh collecting his pay-
check.” As far as minorities on
the staff, Smith said that the
problem was in finding people
who fit. “Ultimately.” Smith
commented, “color does not mat-
ter. One must have the right
gqualifications and ability to de-
velop.” Evaluation of that abil-
ity is a 50-50 proposition by the
station manager. He must use
his instincts, according to Smith.
Smith again emphasized the im-
portance of a good hiberal arts
education. Butch Warren,
WPGU, University of Illinois,
agreed with Smith when he said
that the University of lllinois
had only two courses in Radio

Broadcasting and that the ad
visers in the department at the
university deemphasized radio
saying that television was the
media of the future. Smith also
commented on the air personal-
ity who lacks management po-
tential, but is good at announc-
ing. “Let him go to a larger mar-
ket,” Smith said.

“There is no loss of honor in
attaining the height of a large
market air personality. An an-
nouncer is not an automatic pro-
gram director. He must have the
capability. But because he might
not have the capability, this does
not necessarily mean that he has
failed in his profession. He can
still be a top personality in a
large market. That, too, is suc-
cess,” said Smith, “Colleges must
stop using antiquated text books
to teach broadcasting. A student
forgets those things after school.
He must begin at the beginning
on his new job. He must be able
to communicate, read and write.
There is an overemphasis on
‘how to do it in our colleges and
universities today.

of Improvmg Disks

neled into your funnel and
don't need to remind vou of th
welter of sound that has to be
listened to and weeded out so
that only the best sounds are
had.”™

Martin saw the final funnel
as the buying public. “They
alone decide what is going to be
bought in the shops,” he said.
“They can take a little-heard
disk and turn it into a raging
best seller, or they can ignore
the might of the radio stations
and refuse to buy a particular
record.”

Martin feels that the producer
and program operator share the
onus of improving the product,
and said,” 1t is your responsi-
bility to choose, and by choos-
ing wisely vou will give promi-
nence to the worthy new ar-
rival.”

He continued, “You will dis-
cern the glimmer of new talent
amongst the huge amount of
everyday sameness. By and
large it is your taste that pre-
vails and through you the public
is allowed to hear what vou con-
sider to be the best material,
This is where your responsibil-
ity lies the heaviest.

“We all walk a tightrope of
taste, you have to wadz through
masses of ordinary material and
still preserve an interest in the
good and new, and your choice
can be the making or breaking
of someone brilliantly talented.”

He added, “I believe that real
progress i1s made with a fine
balance of revolution with evo-
lution, and those who can keep
the best of the old with the dy-
namism of the new will go far.”

Ron Jacobs

Martin said that although there
may be some pop songs that are
blatantly drug-oriented, he did
not think the entire pop music
industry should be held respon-
sible for the influence of drugs
on young people.

Martin, commenting on re-
marks made by radio/television
personality Art Linkletter in the
opening session of the Forum,
said he has experienced situa-
tions where people take harm-
less little lines of songs, and read
double meanings and innuen-
dos into them.

He cited several instances
where, in recording songs for
the Beatles, he and the group
had appended meaningless little
lines on the end of a song, only
to have people telephone or
write in to say that those par-
ticular lines were fraught with
drugs or sex.

In answer to a question on
whether pop-classics will become
a trend in the future, Martin said
this may happen, but added that
he hopes it would develop as a
natural fusion between the two
formats, rather than having the
trend develop as a result of am-
bitious musicians taking classics
and rocking them.

Looking at Britain's contribu-
tion to pop music, Martin said
wryly, "Maybe we took some of
all your musical formats, pol-
ished it up and chucked it back
at you.”

Martin also said that the pos-
sibility of the Beatles performing
again as a group should not be
overruled, even though this did
not seem possible at the present
time,
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Keeping Top 40 in Tune
With the Times

Chairman: Marty Grove, public relations consultant, New York. Speakers: Kohn L.

Hamon,

pregram director,

consultant, Westport, Conn.

KSTA, San Antonio; Michael Joseph, radio program

Riots Carry Over Into Music and Radio

Because of a generation gap
—a big one that's highly evi-
dent in music today—the major
problem in Top 40 radio could
be in pinpointing the audience
and programming accordingly,
said Michael Joseph, one of the
nation's leading programming
consultants and an authority in
audience flow characteristics of
various markets, Joseph spoke
on “Trends in Contemporary
Music Programming—the MNeed
to Know Your Audience.”

Pointing out that among the
40 radio stations he has repro-
grammed were 18 Top 40 sta-
tions, 7 easy listening stations,
variety stations, talk and news,
he said there cannot be a ‘Mike
Joseph' format because “‘every
market is different. So are the
people. So is the competition.
Each sound has to be custom-
tailored to the market, its popu-
lation, to its music, news and
information needs and wants,
and counter - programmed
against every competitor and
according to the audience flow
of the areda.” Even his 18 rock-
ers, he said have a different
approach, format and sound.

Between  1952-55, Joseph
said he was program director
of a highly-rated CBS station
. . . and those were the days
when every CBS affiliate was
No. | with at least 45 percent
of the audience. He said that he
saw the handwriting on the wall
and went into Top 40, as former
radio giants were being sliced
up by Storz and McLlendon-
type Top 40 stations. The old
affiliate stations were soon liv-
ing on their laurels, living in the
past, still convinced they were
No. 1 when it was no longer
true, he said.

Some Trouble

“Today, the contemporary
Top 40 and middle-of-the-road
stations are in the same situa-

tion as these network stations
were 15 vyears ago,” Joseph
said. “You talk to the owners,
management, and program peo-
ple of these stations which had
a third to a half of their mar-
ket's share 10 years ago, and
you will find that most of them
are traditional in their thinking,
living with their old glories and
are ignorant of what's happen-
ing in their markets, with their
competitors, and especially with
the music,”" while their share of
the audience has dwindled
away. Just as Top 40 stations
took away the audiences of the
traditional stations, their own
audiences are being eroded by
all-talk, all-news, country mu-
sic, and soul music stations.
Music stations are in trouble, he
said, but *“as a consultant, I
learned never to give a criticism
without a cure."”

He recommended surveying
the market extensively, know-
ing the audience, programming
the station according to the au-
dience flow and against all the
competitors, not just the “guys
in your particular bag.”

Going into a city to work on
a radio station, Joseph said he
holes up in a hotel armed with
all of the ratings available and
transistor radios, then spends
anywhere from two to six weeks
listening and keeping a log on
each station. Next, he visits the
Chamber of Commerce and
business men to find out the
makeup of the market and pre-
cisely when people are at work.
He said that he has "“found
out, that in most markets there
is no such thing as prime time
or drive time, as agencies would
lead us to believe.” When he
was revamping WKNR in De-
troit in 1963, he found that the
four major automobile plants
alone had 170 different work
shifts and he remembered an-

Records— A

Khan L. Hamon, program di-
rector, KTSA radio, San An-
tonia, told his audience that
records played on Top 40 sta-
tions are the most important
tool stations with such formats
have to control demographics.

In his subject, “"Dealing with
the Music Forces Affecting Top
40," Hamon said that with this
thought in mind program direc-
tors on Top 40 stations must
look at specific types of music.

“A certain record,” he said,
would have appeal to a majority
of men, while another would
appeal to women.” Request lines,
IN-person surveys to record stores,
printed request sheets and other
avenues of survey tell specifi-
cally which record appeals to
which listener."”

He said, “A seemingly teen
record hke *Yummy, Yummy,
Yummy," can turn out to be
equally popular with adults as
well as teens, while ‘Love Is
Blue,” seemingly adult, may be
very popular with teens,”

Hamon said that along with
this drastic change in attitude
towards music programming
which developed within recent
years, progressive rock also in-
creased in prevalence. However,
he added that the length and
lyrics of this format created dif-
ficulties in its presentation.

“A. progressive rock album
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cut can be the maost important
demographic tool you can use
for nights. It will immediately
tune out most adults, and with
a bit of organization in your
commercial count, and prepro-
gramming of the longer tracks,
they can be and should be used.”

Hamon saw country music
oriented records used during
the morning and housewife
hours as another demographic
tool. He said modern country
radio 1s doing an excellent job
of producing large numbers dur-
ing these hours. He cautioned,
however, that the same rules
used in playing pop records also
apply to country disks.

He said, “In the area of coun-
try music, | would suggest oldies
more so than new records, but
they must have been hits. A
couple of the top current selling
country hits might be integrated
into your daytime play list,” he
added.

Hamon said middle of the
road and good music records
have made what is perhaps the
greatest inroads into rock of
all the types of music. “"When
yvou have the Beatles recording
classical music, and Beethoven's
9th Symphony as a Top 40 hit by
Miguel Rios, it indicates some-
thing," he saids

The Texas program director
urged his listeners to be cau-

other market that had as many
workers at home or in their
cars at 10 am. as it had at
5 p.m.

Riots Show

And last month's Cambodia
riots pointed out the difference
between the college students
and New York's construction
workers . . . this type of friction
carries over into music, too.
“When [ programmed a station
in Toledo last year, the rockers
were low in ratings. 1 found out
why immediately; there was a
tremendous  white  backlash
against rhythm and blues. The
rockers were sounding like soul
stations. | went in without a
single soul record and the sta-
tion sky-rocketed from ninth to
second in five days.” The rea-
son, he said, is that most of
Toledo's white work force
came out of the South 20 or
more years ago, while the Negro
population of the market was
only 9 percent. But ‘when re-
programming WKNR in De-
troit, he played a lot of soul.
. . . "Keener was the first white
rocker to go Motown,” he said,
because Detroit is 50 percent
Negro. His Philadelphia study
showed the city to be conserva-
tive, so he programmed WFIL
with a clean, well-balanced
adult sound with little emphasis
on soul because Philadelphia is
well integrated. “Detroit Ne-
groes think black, Philly Ne-
groes think white,” he said.

‘Rapped Programmers’

He criticized Top 40 radio
stations that program teen fea-
tures and acid rock, hop pro-
mos, teen spots and contests in
mid-moming when every stu-

dent i1s in school. Teen-influ- -

enced programmers have taken
over and, because they do hops
and talk to the kids all of the
time, they live and work in a
teeny world. “Start communi-

tious of playing non-hit good
music records merely because
they think they're pretty. “lt
should be a current hit, or must
have been one at some time,”
he said,

Prefer Oldies

Hamon said that to his mind
the most important demographic
toal in Top 40 radio is an oldie.
He disclosed that in his surveys
he discovered adults prefer oldies
to current hits,

Russ Barnett, program director
of KMPC in Los Angeles, coun-
ters one of the speakers with a
viewpoint of his own. A key part
of the entire Forum was the rap-
port developed between not only
the speakers and the audience,
but often between various mem-
bers of the audience.
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Marty Grove, Mike Joseph and Kahn Hamon.

cating with the adults again,” he
suggested. “You've lost them,
and since we do play the num-
bers game, we must remember
that the adults are still the
majority.”

The radio industry also needs
“basic rock™ back in music.
“The simple beat and simple
lyrics have to return,” he said.
“Top 40 music has become 100
experimental and too technical
and lost the majority. You are
catering to a majority, and as
a result, it's become a minority
appeal sound.” He pointed out
the popularity of oldies and that
the rock 'n’ roll revivals weren't
flukes . . . “the Kids are going to
the root of it all.”

He also felt that the teen of
today was much smarter and
more sophisticated and more in-
volved than |0 years ago and
they had to be treated as equals
by on-the-air personalities.

In the flood of eager questions

“The average 29-year-old house-
wife of today was 16 years old
and bopping to Elvis Presley 13
years ago,” he observed.

Hamon felt the main problem
in programming oldies is that
you must have a rather elaborate
rotation system. “Just a shelf of
old records is old thinking,” he
said, Then added, “Thousands
of oldies should be organized
into a4 good rotation system and
broken down demographically.”

Speaking of rating methods,
Hamon said that in addition to
sex and age breakdowns the sta-
tion conducting a survey should
look for income and education
and whether the listener is an
ACtive Or passive consumer.

“An active consumer,” he ex-
plained, “is a person who is the
first to try a new product and
always wants to have the latest
styles, while a passive consumer
buys things only as he needs
them. These are things adver-
tisers will like to know."”

Not Reached

Hamon confessed that Top 40
radio programmers have not yet
reached the point where they can
program directly to the active
consumer. “We need more in-
formation, more facts about the
person,” he said. “We also need
to know more about our music

in order to successfully program

modern radio. New methods of

which followed his speech on
"Trends in Contemporary Music
Programming,” Michael Joseph
said the “drive time"” was grow-
ing in its importance to radio
programmers.

Joseph said that in many cities,
because of staggered work hours
and a multitude of other factors,
the drive time market has de-
veloped into a virtual 24-hour
market.

He noted too that middle-of-
the-road radio is undergoing a
gradual but definite change and
urged both program directors
and station managers to work
toward halting the erosion in_the
format.

In answer to a question from
the audience, Joseph said that
the record sales percentage used
in making up his station's play-
list were culled in its entirety
from record stores and one-
stops.

Tool for Demographics

survey must be developed. A
music research department will
be as important in your radio
station as a sales department, if
indeed there is a relationship be-
tween music and consumerism.”
Psychographics

In the lively question and
answer period which followed
his address, Hamon told his
audience that the trend was
gradually moving towards psy-
chographics overtaking demo-
graphics as a means of achieving
more comprehensive and tangi-
ble Top 40 station ratings. He
did not see the trend evolving
fully in the immediate future,
but was convinced that it would
eventually come,

In answer to a floor question
on Top 40's reluctance to break
with potenital chart riders until
those tunes have enjoyed wide
public acceptance, Hamon said,
"I admit we should be more
flexible in accepting new ma-
terial, but 1 guess we do not
want to be wrong."”

He declined an answer on
another question about the dam-
age that would be done to the
evolution of “hit” material if all
radio stations developed a sim-
ilar attitude,

In a stirring appeal for greater
creativity in contemporary mu-
sic, Hamon said that there was

(Continued on page 38)
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SESSION THREE

The Soul Radio of the Future

Chairman: Spider Harrison, program director WTLC-FM,
Boulding, operations manager WWRL and national program director,

Indianapolis. Speakers: Jerry
Sonderling

Broadcasting Corp., Woodside, N.Y.; Reginald Lavong, vice president, marketing, R & B,
Capitol Records Distributing Corp., Hollywood.

Blacks Must ‘Come Together’

Communicating with the com-
munity, both black and non-
black, in the language of “now
people” is what today's soul ra-
dio is all about, said WWRL
program director Jerry Boulding
of New York. One long-range
growth factor, according to
Boulding, that has an increasing
effect on petting and keeping
“now™ listeners is more black
control “"over the economic, po-

litical, cultural and educational
aspects of our community.”

Blacks must “come together in
economic ventures that will be

beneficial to themselves and to
the broadcasting industry as
well,”" he added. *“This makes for
economic power . . . the kind of
power that really counts when
we sit down at the negotiation
tables.” Broadening the black
economic base, said Boulding,
has recently resulted from
black radio stations becoming
general market stations, which
means that their audiences are no
longer confined to any particular
group or community,

Black stations can enhance
their appeal and thus their au-
dience by balancing their for-
mats with a softer overall sound

for a more universal and adult
picture, while getting involved
with the community by “trying
to play more music, take and
play requests, offer contests and
promotions, take a stand on is-
sues and reduce tune-out fac-
tors.” The result 1s a better
image of the station and its dee-
jays, on and off the air. “More
blacks still listen to radio than
can read,” stressed Boulding. “A
few words, -well chosen, can
often be more effective over the
instrumental intro of a record
than buried in a half hour public
service program which is dull
and has few listeners.”

Soul Is Cornerstone of Pop

Calling black music *“the cor-
nerstone of pop music today,”
Reggie Lavong, vice president
of r&b marketing for Capitol
Records, described the so-called
backlash toward soul music un-
realistic, reactionary and an
unfortunate phrase for normal
fluctuation in the music indus-

try. “I cannot tell you how to
combat the continuing reaction
against soul radio,” Lavong told
his Forum audience, “because
I am not sure in my own mind
there is such a thing; and if so,
who do [ specifically confront?”

Lavong—speaking on “How

to Combat the Continuing Re-
action Against Soul Radio"—de-
fined the resistance as mainly
psychological since soul music
of every variety is being per-
formed by integrated groups
and progressing rapidly to “ju-
dicious” representation on the
charts, The desire of blacks, as
talented, intelligent men seeking
“achievement in the positive
terms of inclusion in our soci-
ety,” may be affecting general
market play, since many of
these stations rather maintain
white audiences. “This is not to
say there are not inequities in
our industry,” said Lavong.
“However, in the lexicon of our

troubled times, the meaning of
soul backlash can be easily mis-

construed and causes more harm
than good.”

Individuals, he concluded,
who might be “responsible or
responsive to this backlash
theory are trapped by a nagging
sensation that is a whisper now,
but 1 hope it will become a
deafening roar deep in your
psychological fiber that what-
ever the true American is,

somehow, someway he is also
black.”

In discussions following the
talks, Lavong stressed the un-
fortunate dependency soul radio

Reggie Lavong, a former air personality, at mike, while Jerry Euuldiné

waits his turn to speak.

Music

has on Madison Avenue-pro-
duced commercials and the gen-
eral hiring practices of most
contemporary media companies
who seek only a black rather
than a qualified black. Lavong
criticized the business establish-
ment for being economically
based, therefore putting soul mu-
sic in a negative position where
it must respond to the so-called
white backlash by watering
down soul. Lavong said that
soul has “gone back to the do-
wah sound,” from hard to soft,
to capture a new audience with
the old pop-soul sound, while
cooling off the aggressive and
progressive hard soul market.

A llnn“\

Chairman Spider Harrison

SESSION FOUR

The Aggressive Growth of
Easy Listening Formats

Chairman: Dale Andrews, program director, WCBM, Baltimore. Speakers: J.P. McCarthy,

air personality, WIR, division of Capitol Cities Inc., Detroit; Charlie Van,
manager, WFAA, Dallas.

program

‘Wake Up, Program

To the Listeners’

“If today’s middle-of-the-road
station is to become something
other than a burial ground for
nondescript music, it had better
wake up and begin programming
to the listener,” said Charlie Van,
program director of WFAA,
Dallas.

He added that it also means
including the hits that fitted the
format. “The word fit becomes
the key word,” he said. “How a
certain rock song fits into your
format depends entirely on the
overall concept of your music
format. If a station is already
leaning to the contemporary
MOR sound, then many of the
new rock releases not only fit
but complement the overall
sound."

Van stated that he thought
perhaps the word rock was in-
appropriate—too many people
still associated it with bubble
gum music, bobby sox and teen-
agers.

“So-called rock music could
and should be termed popular
music. It is certainly the music
of the Seventies, proven by per-
formance in the Sixties. It's the
music of the people—and speak-
ing demographically—the BUY-
ING people,” he stated.

He added—in his speech on
where rock music fits in the easy
listening format—that any sta-
tion discounting the mood and
mode of today's music was say-

ing, in effect, that “it is content
to address itself to a minority
audience.”

Rock music was no fad, as
some people still insist. In spite
of the fact that rock, country,
and soul are the music of today,
many MOR stations go to
great lengths to avoid playing the
hits. In order not to be confused
with Top 40 radio, many stations
gravitate to the so-called cover
versions of the hit songs . . .
playing Ray Conniff's “Bridge
Over Troubled Water” rather
than the Simon and Garfunkel
hit.

“The point is . . . don’t let
vour label stifle your pro-
gramming of popular music,”
Van commented. “"Programming
MOR music is no different than
programming Top 40 music . . .
except for the music."”

Pointing out that both Frank
Sinatra and Chuck Berry were
in the top 50 records of 1935,
Van said: “If that diverse selec-
tion of music was palatable to
the listener 15 years ago, then I
contend that it is still attractive
today. And it's on this premise
that T believe that the MOR
station of today, with proper
awareness of music-mix, will be-
come the dominate radio format
of tomorrow.

“Before this becomes a reality,
though, the record industry is
going to have to take a close

MOR Audience Underestimated

A fundamental question con-
cerning a morning radio show is;
Who listens to what . . . and
why? And how should a radio
station respond to what the radio
executives think “they"” want?
J.P. McCarthy said that the char-
acter of his morning show on
WIR in Detroit was radically
different now, compared with
five years ago.

“Most of the time, | don't
even recognize it,” he said. “The
kind of music we play and the
schtick we do is so much broader
. . » more free , .. and we fail
to grasp what this seems to sug-
gest.

“That despite the so-called
generation gap—the schism that
apparently separates the Ameri-
can radio listener is lessening.
While there is and will continue
to be a wvast proliferation of

look at the more contemporary
station and its contribution not
only to album sales but singles
as well.

“In many markets promotion
men and distributors feel that
MOR stations aren’t interested
in singles. This just isn't so but
new singles are delivered to a
Top 40 station as much as a
week before the MOR station
has an opportunity to hear the
product.”

Van referred to the “distinct
advantages” of programming
rock in an MOR format. “One
. . . is the absence of the tight
playlist. There's more mobility,”
he said.

e BILLBOARD RADIO FORUM

www americanradiohistorv com

audience due to the phenomena
of underground radio and viable
FM stations, the music and other
material that the average middle-
of-the-road listener will accept
(actually grow to like) is broader
and more free than we may have
suspected.”

MecCarthy said in his speech
about building a morning show
that he thought the audience had
been wunderestimated. Or the
MOR stations may, hopefully,
have led the audience along the
way with innovation and experi-
mentation.

“In short, if MOR means any-
thing to me, it is simply this: A
form of radio which seeks to
establish the broadest base of
listenership that the station
serves. Its content will vary

sharply and yet remain based in
the midstream of the familiar. It
will sample the bizarre, but seek
the common denominator of sit-
uation and material. It will, by
sticking, to the main channel,
open the possibility of the side
excursion for people who would
—without some other markers—
reject the familiar. I know that
sounds a little pompous and
academic and that's not my style,
but I've had suburban house-
wives admit they liked soul mu-

sic . . . after they had a chance
to get used to it.
“Maybe that's what we're

about: Providing entertainment
information and service that
touches Mr. and Mrs. Average's
family lifestyle and living pat-
terns."

Chairman Dale Andrews introduces Charlie Van, left, and J.P. McCarthy.
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SESSION FIVE

Creating a Major Market Sound

In a Small Market Station

Chairman: Bob Baron, operations director, WHHY, Montgomery, Ala. Speakers: John
Garry, program director, WGH, Newport News, Va.; Gary R. Fuller, vice president,

KAFY, Bakersfield, Calif.

Achieve Your Own Sound

Throwing a strong rap at
small market and medium mar-
ket stations who copy the for-
mats of other stations, John
Garry, program director of
WGH in Norfolk, said that “a
lot of otherwise decent-sounding
Top 40 stations in smaller mar-
kets are so obsessed with do-it-
yourself Drake formats that
they've virtually lost contact with
creativity and originality.”

Bill Drake is very creative,
he said, “but getting a few hours
worth of KHJ or WRKO on
tape and rushing back to Fester
County to get it on the air is

not creative . , . and I'm happy
to notice that in most cases it
doesn't work.

*Who decided that small mar-
ket stations should necessarily
be interested in trying to achieve
a major market sound?" Garry
demanded. Knocking down the
old feeling that major market
stations usually sound good and
small market stations sound bad,
Garry pointed out that “if you
can get a tiny chunk of New
York or Chicago or Los An-
geles to listen to your station,
you're home free, but if you
only get a tiny chunk of Findlay,
Ohio, to listen to a station there,
you're gonna go bankrupt.

*Crucial’

“I really believe that the com-
petition between three or four
stations . . . or even between

two stations . . . in a market
of 50,000 or 75,000 is more

intense and certainly more cru-
cial than the competition that
exists between the numerous
stations that fight for chunks
of the New York market,” he
said, adding that he felt many
major market stations “simply
coast along knowing they'll get
more warm bodies by accident”
than a hard-driving station in a
small market could get by giving
away their whole payroll.

Because they have to work
much harder, many small mar-
ket stations sound much better
than many major market sta-
tions, Garry said.

And what does work is small-
er markets, nearly all of the
time, is “human communica-
tion, which also works in larger
markets, although a lot of them
shy away from it."”

Stating that he'd worked in
some markets so small you could
call everyvone into the local drug-
store and ask them what they'd
like to hear, Garry said that it
was very important to maintain
a rapport with the audience—to
have local people on the staff
where possible, either in sales or
programming, and to associate
in every part of community life,
*“The small market station man-
ager or program director who
doesn’t zestfully integrate him-
self into his community life 1s
missing a big bet . . . and if
you think it's a pain in the neck
to be bothered with these people
then you ought to go to work

Fuller: Age Group

While one of the key aims in
programming is to build a
highly idenuifiable sound—"the
listener should be able to tell
not only what station he's listen-
ing o without looking at the
dial, but also who the jock is"—
the successful station of today
might also consider stealing a
little of the air image of the
competition, said Gary R. Fuller,
vice president in charge of pro-
gramming, KAFY, Bakersfield,
Calif. Fuller spoke on “"What Is
an ldeal Music Blend — Can
You Please Everyone All of the
Time?"”
~ If a radio station thinks that
its own air image isn't con-
stantly changing, 1t should “dig
out some air checks from
a couple of years ago, and
you'll find you have already de-
viated. If the station down the
dial has some listeners you're
missing, ratingswise, a little
snooping into their air image
won't hurt, and you could en-
large your audience by using
some of the hits they're playing.
A little softer on one side or
harder on the other won't upset
vour basic sound, as long as
you don't go overboard,” Fuller
said.

He felt that radio stations
should keep their appeal as
broad as possible. “Specializing
in a certain age or ethnic group
can hang you."”

Records, he said, are only the
“skeleton™ of a radio station.
He called upon the radio indus-
try to put some flesh back on
the bones of the skeleton . . . to
bring back personality radio.
“In order to relate with today’s
aware generations, we have to
allow our airmen at least lim-
ited leeway to be personalities,”
he said. He did not advocate
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returning to “yak" radio; anal-
ysis of the market should deter-
mine just how far a radio sta-
tion could go.

In regards to the music
policy, he suggested that each
radio man sit down and define
their aim in music at length.
“Do you use Billboard? Not bad
if you happen to have a playlist
100 records long,” but he ques-
tioned if all of those records
could possibly be right for their
station’s sound and image. Still,
he wondered just how many
radio stations had records iIn
their golden oldie files now that
they rejected just a few months
back.

In selecting music, one also
has to consider the ethnic make-
up of the market, he said, point-
ing out that Detroit would
probably play more soul rec-
ords than some markets, while
San Antonio would play more
Mexican-oriented records. This
type of information can be ob-
tained from the Chamber of
Commerce or the Board of
Trade or even hiring some col-
lege students to do research on
it. Music preference can also be
determined, to some extent, by
checking record stores, jukebox
play, concerts, dances, and
checking the ratings of music-
variety television shows in the
market.

One of the most serious as-
pects of programming — the
varying listener audience during
broadcast hours — demands
more attention, he said.

“Obviously, the first thing to
do would be to adapt with the
audience. But, if vou do that,
then you become neither fish
nor fowl,” he said. Fuller rec-
ommended day - keying the
music and gearing the “contests

in New York or Chicago where

nobody’s bothered with any-
body.™

‘Personal Contact’

Part of the role of a radio
station—small market or large—
he felt, was in its personal con-
tact with the public. He pointed
out that a lot of this could be
accomplished via telephone.
“It's been frustrating on many
occasions for me, over the years,
to see talented people busting
their heads to create a good, ex-
citing, imaginative air sound,
only to see the same people we
were trying to win over by
sounding good on the air treated
like cattle when they did the
station the HONOR to call up
and ask a simple gquestion.” He
said he'd heard operators com-
plaining  because  somebody
called up to ask what the weath-
was like 500 miles away, while
he felt it wonderful some indi-
vidual would think enough of a
radio station . . . to have enough
confidence in the station . . . to
call for information like that.
Telephone calls represent as
much as 90 percent of the only
personal contact the station has
with the audience and if listen-
ers are treated badly they'll
never forget it, he said.

He also felt that radio stations
should maintain a proper ex-
terior atmosphere because this
view is another way of building
the station’s image. To sum it

and personalitics to the time of
day you are programming.”

One of the promotions that
KAFY in Bakersfield ran, Fuller
said in his speech, was to picket
an Earth Day demonstration at
a local college; Fuller hired some
girls from a local employment
agency to carry signs reading
“Pollution Is Progress.” The hu-
morous promotion got a lot of
publicity, he said. Randall Dick-
erson, program director of
WKGN in Knoxville, said that
a strong rebelion has taken over

Chairman Bob Baron

against country music in his
market and that he has taken
many listeners from the country
station. Fuller pointed out that
any poorly done country music
station will lose listeners.

In regards to finding air per-
sonalities, Fuller said he main-
tained a tape file that was con-
stantly updated on potention air
personalities he could hire. He
also commented on the need of
radio stations to help update
radio courses at local colleges.

pi 4

up, he said, don't try to sound
like your favorite 50,000 watt
giant a few hundred miles away,

be nice when you answer the
phone, and “cut the grass.”

In the question session, Bill
Payne of KWHP in Edmond,
Okla., asked how Garry would
program a station in the “shad-
ow” of Oklahoma City. Garry
felt that public service would be
a method of helping a station
identify with a major market in
this case, while it would retain
most of its local listeners because
of civic pride and provincialism,
He pointed out that WFIN in
Findlay, Ohio, has a lot of sig-

In the second session, a radio
man from State College, Pa.,
said that singles were dead in his
market; Fuller spelled out how
his station—KAFY—works with
local department stores to make
sure they have records in stock
that are on the KAFY playlist.

Fuller felt that a station has
to play the hits and not “con-
centrate on collecting a wall of
gold disks for breaking records,”
but WKBR program director Bill
Mundae, Manchester, N.H.,
questioned how any radio sta-
tion could justify not playing the
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Gal?r Fuller speaks; John Garry, second speaker in the session, is at
right.

nals coming into the market, yet
remains king of Findlay in spite
of this competition.

A radio man in the audience
said that a country station in
Billings, Mant., was his major
competition, but a stronger sales
effort gave his station more bill-
ings. Bob Baron, chairman of
the session, pointed out that a
station might be able to improve
its overall sound by putting more
effort into production of local
commercials. In the second ses-
sion, a radio man from State
College, Pa., said that many
small market stations sold “on
emotion” more than ratings.

Specialization Can Hang You

good records that came out each
week.

Pat McMahon, program di-
rector of KRIZ in Phoenix,

pointed out that he works to dis-
cover two new artists or records
each week . . . “if the record
sounds good to you, likely it
will sound good to your listen-
ers.” He said that many thou-
sands of listeners never buy a
record and that radio was an
“entertainment” medium; his
reason for playing good new
records was to entertain people.

ARTISTS ATTENDING FORUM ACTIVITIES

TONY BENMNETT

FREDA PAYNE

THE TRIANGLE

MELANIE

VINNIE BELL

JAGGERZ

BOBBY RUSSELL

RIGER SOVINE

DON COVAY

B.J. THOMAS

SHA-MA-NA

FIESTAS

JOHN DENYER

ED EVANKO

MAIN INGREDIENT

PAT LUNDY

and the winners of the “Search For A New Sound” campaign
sponsored by the Tea Council of the U.5.A. in conjunction with
the Billboard—Loretta and Bill Haselden.
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SESSION SIX

Country Music Radio—
Where Does It Go From Here?

Chairman: Ev Wren, director of programming, KLAK, Denver. Speakers: William J.
Wheatley, program and operations manager, WWOK, Miami, and WAME, Charlotte,
N.C.; Larry Scott, program director, WIL, St. Louis.

Country Music ‘Too Modern’

William Wheatley, in his ad-
dress to the registrants at the
Billboard Radio Programming
Forum, noted that the term pro-
Eramming encompasses more
than music, although music is
the chief element.

Country music, in Wheatley's
opinion, has become too maod-
ern. “The music,” he added,
“has become too modern to be
called ‘country’ by definitions
which have stood the test of
time."

However, Wheatley added,
“that doesn't mean that pro-
gramming has to turn its back
on traditional country music.
Programming is what we make
it. And . . . music is bul one
ingredient of programming. It
is my thinking that radio pro-
gramming in country music has
evolved into something entirely
different from what it was just
a few short years ago.”

Wheatley analyzed the im-
portance of formating the mu-
sic. He added: “When we for-
mat the music for our stations,
we always keep in mind ident-
ity. Who are we? What are we?
Who is our core audience? Why
have a core audience at all?
and it always comes back . . .
that music is the one ingredient
of all our programming that
gives us identity.”

Wheatley noted that announc-
ers are not responsible for the
identity of the station. But the
music 15.

He added: “So we format
our music carefully, so that we
maintain that identity . . . and it
is in this area that we en-
deavor not to be, as we say, too
modern.”

Wheatley mentioned some
great country standards, includ-

ing “Cattle Call,” *“Candy
Kisses,” “Slippin’ Around,” “I'm
Movin' On,” “Young Love,”
Sixteen Tons,” “1 Forget to Re-
member to Forget,” “Ballad of
a Teenage Queen” and "“Oh
Lonesome Me" . . . and posed
the question of whether they
are traditional or modern coun-
try songs. He said:

“1 submit ., . ., that they are
traditional, but because of the
changing world they have be-
come modern. And 1 doubt
that there is a one of you here
. . . today . . . who isn't playing
the devil out of most of these
great songs.”

~ Wheatley said: “There is a
line between traditional and

modern country music. It's
damned elusive . . . but it's
there.

It sometimes bends . . . but it

is still there. And it is a line
that 15 more pronounced in the
ear of the listeners than the
programmer. He noted that
many country artists . . . Johnny
Cash, Waylon Jennings, Hank
Thompson, Roy Clark, Chet At-
kins, Eddy Arnold and others
many times have reached be-
yond the basic country philoso-
phy . . . and they were not
rejected by the country buyer.
“But put any of these artists in
a concert with a good, basic
country song and you wind up
with a genuine hit.”

Wheatley said he gets wound
up about music, but *“this gives
us our identity and so it is right
to get wound up in it.”" He add-
ed: “Yes, we are modern in
our programming. Some sta-
tions . . . are oo modern. They
will turn their nose up on these
artists . . . and forget the heri-
tage of country music. Hope-

fully, I will not. And because
of this philosophy in program-
ming . . . this identity with
country music, we will do many
things other stations will not do.
We will play songs that are old,
providing only that they be
technically compatible with to-
day's sound, and that the artists
relate to the "70%.

“We will program the Nash-
ville Brass . . . and Patti Page
when she records real country
music. We will program Ray
Price . . . whether he sings the
way he does today or the way
he did a few vyears back.
“Some stations will make these
modern sounds their base for
music. . . . We will put them
on parity with the solid country
artists which we call ‘must play’
artists.

“And we will carefully format
our stations so that both get
proper exposure. Identity with
country is maintained. Faith is
kept with our heritage. Room
is left for country music to
grow and develop. In our pro-
gramming we will be modern
. . » because traditional music is
very much a part of modern
country music broadcasting.”

Bill Wheatley's talk on wheth-
er country programming is too
modern sparked many questions
from an audience interested in
virtually all facets of the field.
Several queries had to do with
the type of promotions favored
by Wheatley. He answered that
the type of promotions varied
according to the market and its
audience. In Charlotte, for in-
stance, a jackpot promotion tied
in with a common name—such
as Jones—would result in tre-
mendous audience involvement:
but in Miami other promotions

Ev Wren, chairman, fields questions for William Wheatley, center, and
Larry Scott, right.

would be more successful. Con-
siderations are the relative so-
phistication of the audience; the
promotions are geared to suit
the audience.

‘Not Country’

One registrant asked Wheatley
to explain why in his country
programming he does not play
a record by an artist such as Al
Martino. Wheatley answered be-
cause Martino is not a country
artist—he is an artist who hap-
pened to do one or several
country songs. On the other
hand, Wheatley explained, an
artist like Patti Page, who is
really a middle-of-the-road tal-
ent, nevertheless has definite
country roots.

In answer to queries as to how
he determines his playlist,
Wheatley said he uses the Bill-
board as a key source for his
“A" category; but he also has a
check on juke box play for a
“B" category, as well as a “C”
category of bona fide oldies and
a “D" category of “discretion-
ary"” music. The latter is a catch-

all category wherein records are
included which merit exposure
for one reason or another.

In answer to a query, Wheat-
ley said he personally listened
to virtually all country records,
and that this was not too diffi-
cult because it was not necessary
to listen to all records all the
way through. Other questions
had to do with what type of jin-
gles Wheatley recommended;
and here too no general answer
covered all cases. The package
should depend upon the station's
needs.

In other answers, Wheatley
said he plaved records by Elvis
Presley if the records had had
an impact on country buyers. As
for bluegrass, he noted that if a
bluegrass record was a hit, it
would of course get play. As for
oldies, he said he programs the
“monsters” as a matter of course
. . . but most of the remainder
of oldies are, more recent vintage
—say, a year or two old.

Wheatley also participated in
an answer session at the conclu-
sion of Larry Scott's talk.

Helping Disk Sales Boosts Audience

There's a desperate need in
the country music field, accord-
ing to WIL program director
Larry Scott, St. Louis, for
stronger rapport between the ra-
dio station, the air personalities,
the country music artists, and
record distributors. He stressed
the need to educate people about
country music: The need to visit
the distributors and even talk to
warehouse personnel to see to it
that clerks send country mer-
chandise to stores where the
merchandise is needed.

Scott noted that Bruce Nel-
son, program director of coun-
try-formated WUBE in Cincin-
nati, actually helped rack records
in outlets, thereby promoting
record sales and also promoting
WUBE's call letters as well as
obtaining a feedback on what
listeners bought in record to use
as a programming tool.

The audience, Scott pointed
out, is concerned about records.
When they hear one they like,
they want to buy it, and to fa-
cilitate this movement of records
over the counter the station and
its personnel must get to know
the distributor and his operation,
the promotion man, et al. If this
is not done, some unknowing
kid in a distributor’s stockroom
may fail to follow through on de-
livery of country records.

3

The building of these relation-
ships is also necessary between
the station and the promoter.

Scott told of the type of pro-
motions he used to build sales.
On Johnny Cash’s birthday, a
huge blowup, six feet tall, was
made of a Cash photo in the
form of a postal card. This was
placed in stores, and people were
invited to sign it. So much ex-
citement was created that one
store remained open until mid-
night. Said Scott: “This is good
outside promotion . . . it sells
records, it familiarizes people
with the record counter, and it
exposes the station’s call letters.”

Survey Area

Scott also advised the regis-
trants to survey their areas; that
1s, find out what stores are sell-
ing country records, and to fol-
low this up with friendly chats
with the store personnel. In St.
Louis, Scott remarked, “we are
fortunate in having country fans
at the onestops, and this aids
in sales . . . and we even get
the call letters on the jukeboxes.”

Scott also urged station per-
sonnel to seek attractive display
material from record promoters,
regional managers and manu-
facturers. He said that Columbia
does a great job in promoting
its country merchandise, and that

other labels should follow suit.
“If the listener can buy a record
he likes, he is happy and you
have a successful station.”

Questions
Scott’s talk sparked many
questions—some of which were
directed not only to him but also
to Wheatley.

In answer to queries, Scott
said his operation published a
playlist and distributed it to
stores; and that he made exten-
sivie use, as much as 80 percent,
of Billboard's charts. Wheatley
also publishes a list.

The speakers and the regis-
trants, through questions and
answers, discussed new product,

concluding that it was not as
great quantitatively as pop prod-
uct but had more staying power.
They also discussed how often a
list turns over in station play.

Chairman Ev Wren, program
director of KLAK in Denver
who expertly handled the ses-
sion, asked Wheatley what type
of control was exercised over
announcers. Wheatley said it was
important that an announcer
make a real contribution to a
show. “We exercise control in
order to help them do a better
job,” he said.

Wren started a discussion by
seeking reaction to suggestive
lyrics. Other questions had to do
with the importance of news in

country programming. Wheatley
and Scott stated that news was
very important; that country lis-
tencrs expected good news cover-
age and would seek a station
that provided it. “Country listen-
ers are thinking adults,” Wheat-
ley said.

Both Scott and Wheatley said
their stations are active in bring-
ing in live shows.

In response to other ques-
tions, the speaker urged that cre-
ativity be used in public service
announcements, because smart
announcements help Keep a show
alive. They also urged that a dee-
jay be allowed his head if he is
sincerely turned on by a record.

Records—Demographic Tools

¢ Continued from page 33

too much junk getting up into
the top 10, and urged the per-
petuation of more groups like
the Mamas and Papas, and more
songs like “"MacArthur's Park.”

The Texas program director
noted that two distinct types of
audiences are developing in the
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vouth market. He identified
them as the great mass of teeny-
boppers who go for the Top 40
format of radio programming,
and the more sophisticated col-
lege student that's tuned in to
progressive rock sounds.

On the subject of playing
“oldies™ on Top 40, Hamon
said they should not be played

merely for the sake of playing
oldies, but that there should be
a comprehensive demographic
system involved in playing them.

He said his company rates a
tune a golden oldie between four
and six months after it has come
off the charts, and that his sta-
tion's library of oldies dates back

o 1952,
JULY 11, 1970, BILLBOARD
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SESSION SEVEM

Methods of Motivating On-the-Air Personnel as Part of Total Station Teamwork

Chairman: Robert H. Badger, station manager, WMID, Atlantic City, N.J.

Roundtable discussions proved highly popular.

Record men swapped ideas with radio men.

It was a time for sharing knowledge, solving problems.

SESSIOM EIGHT

Deciding What the Variations Should Be
Between Weekend and Weekday
Programming

Chairman: Joe Sullivan, program director, WMAK, Nashville.
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WMAK's Joe Sullivan, fourth from left, joins in.

SESSION TEN

How and Why Your FM Station Should
Compete With Your AM

Chairman: Marty Grove, public relations consultant,

Mew York.

AM vs. FM came in for heated discussion.
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SESSION NINE

Audience Promotion—Success and Failures

Chairman: Robert F. Hood, vice president and general manager, WHOO, Orlande, Fla.

AN AR oL

WHOO's Bob Hood, standing, directs session on promotion.

Altering Music Format to Reach Different Listeners
at Different Times

Chairman: Ken Dowe, national operations manager, McLendon Broadcasting Co., Dallas.

am directors, promotion men.
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SESSION TWELVE

Your Audience Is Changing—

The Artists State the Challenge

Chairman: Don Ovens, director, Charts and Reviews, Billboard Publications, New York.
Speakers: William (Smokey) Robinson Jr., vice president, Motown Record Corp., Detroit;
John D. Loudermilk, president, Windward Side Music, Nashville.

Larger Playlists

Vital to

William (Smokey) Robinson
called for unity and a promotion
of good feeling among all those
in the music business at the out-
set of his speech. He spoke as
an artist and vice president of
Motown Records. Speaking
about his audiences, Smokey
said that there were all ages
comprising his listeners, except
when he appears in ntghh:luhs,
where there is a restriction to

age due to the law. Robinson
said that colleges and their audi-
ences were generally more en-
thusiastic, since the individuals
in the audience are related
“through a common campus
bond. They let their hair down
and are not as reserved as a
nightclub audience by nature of
the fact that they know one
another as students,” said Robin-
son. Robinson felt that the audi-
ence was actually the show.
“Even if your set is perfect,”
commented Robinson, “it will
not matter unless the audience
appreciates you. That is why we

Quit Glamorizing

To play, or not to play the
risque or borderline record was
the key question which emerged
at an animated and educational
panel session on changing audi-
ences in radio.

John D. Loudermilk, who
shared the panel with Motown
vice president William (Smokey)
Robinson, told his audience that
more and more pop music Is

reflecting the times in which we
hve.

He stressed, however, that
this should be no criterion for
the continued emergence of re-
corded material that promoted

Industry

try to gear our act to audience
participation, They tend to like
us more when we sing songs that
are equated with us, the material
we are known for and have
made famous. The other songs
we sing in a nightclub, for
example, are all right, but they
cannot dominate the show. We
always ask for requests from the
audience. 1 find,"™ continued
Robinson, “that our songs are

like paintings. The older they
are, the better they seem to get.
It is hard to include all of our
old songs within the framework
of our act. So the requests also
help to balance our show. It
gives the audience a chance to
hear what they want to hear.
Therefore, they feel they have a
more complete show.”

Commenting as a vice presi-
dent of a record company dur-
ing the question and answer
period, Robinson stated that he
felt the present system of radio
is great. But he also felt that
there should be larger playlists

sex, drugs and other sub-social
activites.

The artist-composer, who is
head of Windward Side Music,
Nashville, said society on a
whole should quit glamorizing
that which it finds distasteful.
He said everyone in the industry
—writer, producer, recording
company, and the media—has
an obligation to deemphasize
product that is offensive to the
morals of the society to which
it caters.

‘Not Answer'

However, he agreed with
Robinson that hard-and-fast cen-
sorship was not the answer, “In

Smokey Robinson, left,
Don Ovens, at rostrum at a torrid, stimulating session that covered
topics ranging from suggestive lyrics to long records.

“to include the new groups and
to give these people a break, We
always need new faces.” Robin-
son said also that “radio is clean-

er since the payola days, but
there should be a top 50 or 60
instead of top 40. The fact that
only 40 records out of 2,000
per week get played hurts new
talent exposure,” On the subject
of censoring records with ob-
scene lyrics, Robinson said that
each station must follow their

and John D.

Loudermilk are introduced by

own conscience. A No. | station
will not lose their position if
their competitor begins playing
records with obscene lyrics. This
will be taken care of eventually
by the FCC, It is a question of
ratings versus a station's basic
morality., “If the ratings mean
more to you than your peace of
mind then play the bad records.
It is simply a question of taste
and feeling,” concluded Robin-
SO,

the '‘Distasteful’

the final analysis,” he said, “it
boils down to being a more or
less personal issue between the
radio station and its audience.”

Loudermilk, whose many hit
tunes include “Tobacco Road,”
joined with Robinson in dis-
counting the feasibility of estab-
lishing a board of censors to
listen to new record releases and
set standards of acceptability.
He said that although it may
sound theoretically acceptable,
h: doubted it would work in
practice.

Loudermilk and Robinson, in
team with participants from the
audience, also thrashed out the

question of whether shorter re-
cordings would help radio sta-
tions in programming, and here
again both Loudermilk and Rob-
inson agreed that they would
rather see quality of records
than quantity,

MNo Clock

Both panelists felt that in
many cases it was impossible
for an artist to develop the
theme of his song in two minutes
or less, and disagreed with sug-
gestions that either an artist or
his recording company should
clock-watch when producing a
record.

Paul Drew, program director of
CKLW in Detroit, comments on
the record playlist.

Red Schwartz,

chief of promo-
tion at Roulette Records, provides
a fiery retort,

On the Canadian pop market,
Loudermilk said that this market
that had produced talent like
lan & Sylvia, should be carefully
watched because of its growing
number of really fine artists and
the influence they will have on
the American pop market in the
near future.

Loudermilk also predicted that
it was unlikely that religious
records would ever have any
overwhelming impact on the pop
market. He agreed with Robin-
son that those gospel tunes that
have hit the charts have done so
largely on the personality of the
artist who recorded them.

SESSION THIRTEEN

Creative Skills
In Production

Chairman: William E. Summers, general manager, WLOU,

Louisville. Speakers: Alan

Scott, partner, Scott-Textor Productions Inc., New York; Dan Clayton, program director,

WPOP, Hartford.

Radio Commercials Can Make

Better

Alan Scott, a partner in the com-
mercials firm of Scott-Textor
Productions Inc., said that he
does not believe that Chicago,
New York, Los Angeles, and
Nashville have a monopoly on
creativity when it comes to pro-
ducing commercials for radio.
“The problem,” Scott said,” is
how to produce a really gnnd
low budget, local commercial."”

Scott played several commercials
his company had produced for
big city corporations, using a
Moog Synthesizer, a few instru-
ments, and several voices. “Sim-
plicity is a beautiful thing if you
can achieve it,” he said. He then
played an old Nestles Chocolate
commercial which he said “could
have been produced in your

living room on a Wollensak.”

There was one voice and no in-

40

struments on the tape. Scott em-
phasized the use of a commu-
nity’s normal sounds to create
a good, simple commercial. His
example was a spot done by his
company which utilized crowd
noises to advertise a bank.
“Every town has a personality”
which can be used to create a
good image for the product, ac-
cording to Scott, “You can buy
syndicated, well-produced music
spots and drop in the name of
the local bank, but I'll bet the
more personal approach (using
the community to advertise the
product) produced locally, will
work better,” said Scott.

Scott also emphasized the use
of local talent to bring in good
results for a product, giving as

Pictures Than TV

examples the use of local rock
talent to produce a commercial
spot for the recent Billboard and
Tea Council “Search for a New
Sound” promotion., He also
spoke of the talent to be found
in colleges, which “will immigrate
to the big cities to find fame
and fortune, but why not catch
them before they leave? Cre-
ativity can be found anywhere.”

Scott also mentioned the fact
that “too often, radio gets a last-
minute version of a television

campaign. Radio can make
better pictures than television.”
He then demonstrated his mean-
ing by playing tapes of a soft
drink commercial which stimu-
lated the thirst of the listeners
and a commercial for a camper
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Chairman Bill Summers,

wagon which appealed to the
instincts of escape.

Scott pointed to small pro-

duction houses manned by
former top agency creative
people who can lead clients
through the maze of New York
creativity as a way to beat the

JULY 11,

left, throws a thought-provoking question
at Alan Scott. Dan Clayton, right, also spoke in the session.

high cost of commercials. But
“the real challenge is to produce
good local commercials locally.”
He concluded by reemphasizing

the production of radio com-
mercials that paint pictures.
“That is involvement and in-
volvement sells.”
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Clayton: Carts Key to Tighter Sound

With programming fast de-
veloping into a science, WPOP

rogram director Dan Clayton,

artford, discussed the special
electronic equipment and tech-
niques that a modern radio sta-
tion must have and use today in
order to keep up with program-
ming developments. His speech,
“Tighter Production Through
Modern Electronic Technigues,”
concerned the perfect type of
radio station and he empha-
sized that a studio must be built
with the men who have to work
in it kept in mind. The equip-
ment and the room must be
easy to work with to produce a

good sound. Clayton stressed
cartridge machines as the pri-
mary means of making the sta-
tion's sound cleaner and tighter.
The main studio should be
equiped with five machines
with provision for tertiary and
secondary tone amps, according
to Clayton, The production stu-
dio only requires three ma-
chines. Clayton has found that
secondary tones are useful to
cue warning lights or some such
device that will tell the air per-
sonality the ending of a record
or commercial. He also added
a Dolby system is a way to
stop tape hiss.

Clayton then suggested a solid
state, hiss free board “with
more inputs than you'll ever
use.” Eventually, Clayton pro-
jected, all of these inputs will
be used and more will be
needed. He then added that
there should be space to patch
phones into the air or run an
additional tape machine through
the board when needed.

A capacitor unit with a heavy
duty wind screen will be the
best bet for a microphone.
Along with this, two turntables,
one of which should be stereo,
should be installed. Clayton also
suggested a tape recorder for

the air studio to facilitate re-
cording contests or requests. He
also recommended a clock that
back-times itself.

Clayton then stressed the im-
portance of a good compressor,
equalizer, and echo chamber,
adding that the equalizer and
echo chamber in the main stu-
dio should be tied into the mike
channel only, since most records
already have been prepared
with these two elements in-
cluded. In the production stu-
dio, provisions should be made
to allow equalizing and echo in
the mike channel, the program
channel or both.

Separate equipment _in the
production studio should -
clude two high quality tape ma-
chines, Ampex or Scully were
preferred, since there is no way
to get good sound from a low
quality machine, even with the
Dolby system. He also added
that the monitoring sysiem
should be the best that can be
afforded.

The only other requisite
Clayton stressed was a techni-
cian that was a skilled elec-
tronic mechanic, without a tin
ear. “Hire engineers that think
sound,” concluded Clayton.

SESSION FOURTEEN

Advance Research Techniques

Chairman: Dave Tucker, program director, KFJZ, Fort Worth. Speaker: William Schrank,

director of radio research, The Katz Agency, New York.

Schrank Spells Out

The basics for evaluating rat-
ings were presented by Frank
Shrank, who put forth three
rules:

l. Use the
areas.

2. Disregard the share of
market that fell below
five,

3. Question data of one age
group.

He also said that the key
target audience  advertisers
wanted were these timeslots:

* 6-10 am.—the audience
consisted of men, 18-49
years old.

metropolitan

® 10 a.m.-3 p.m.—Women
1 8-49 years old.

® 3 pm.-7 pm—Men [8-
49 years old.

Shrank, director of radio re-
search for The Kate Agency,
pointed out the seasonal varia-
tions that occurred in the type
of radio programming—contem-
porary programming went up in
the summer time while country
music stations experienced a
decline during summer in lis-
teners. This was because the
blue collar worker—the prime
country audience—went on va-
cation, said Schrank.

Ratings

MOR radio generally experi-
enced an upsurge in the winter
period, along with good music
stations, said Schrank. The old-
ies-type format experiences no
seasonal variation, he added.

Much of his talk was devoted
to contrasting the various types
of rating organizations,

During the question period a
request for methods of cutting
down the tune-out factor was
answered from the floor.

Answers wvaried from the
treasure hunt format, cash give-
aways, and to encourage the

isk jockeys to pre-sell what
was upcoming in the programs.
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William Schrank replies to a question on the various ratings services.

Effective Programming of
Albums and Personalities

Chairman: Greg L. Dean, program director, KEYN, Wichita, Kan. Speakers: Willis Duff,
vice president of Metromedia and general manager, KSAN-FM, San Francisco; Pat H.
Whitley, program director, WWDC, Washington.

DJ's—Help With

Effective programming of al-
bums and personalities can best
be achieved by allowing disk
jockeys to participate in the
selection of music, according to
Willis Duff, vice president of
Metromedia and general man-
ager of KSAN-FM, San Fran-
cisco.

“Each air personality should
be screening and evaluating mu-
sic simultaneously with the mu-
sic director, music librarian and
program consultant,” he said.

Duff said that when a disk
jockey learns the musical stand-
ards of your station, he can be
trusted to adhere to that sound
and at the same time be capable
of injecting his own personal
tastes into the programming.

“Overly restrictive formats
very often destroy creativity and
hamper playlists and program-
ming,” said Duff. “Because of
an overabundance of album
product, stations can only in-
telligently program if its staff
is imvolved in selecting and
programming music like:

Eliminates

Product first is screened by
the music librarian who elimi-
nates unacceptable material;
disk jockeys become involved
next by listening to music in his
specialty, and finally a music
review is conducted by the music
director. “However, no man's
taste judgments can dominate a
genuinely free form format,”
said Duff.

The station also has a in-
dexed record file kept by a rec-
ord librarian and overseen by
the music director, a program-
JULY 11, 1970, BILLBOARD

ming consultant and an opera-
tions manager.

Under KSAN-FM's format,
how far can an air personality
affect the music in his program
and still allow the station to keep
a sound?

“Middle of the road stations
have been grappling with this
problem for years,” said Duff.
*Today, MOR programming
people are from the format stage
of radio development; they have
a great fondness of program-
ming formulas, playlists, etc.

Witnessing

“Once again, though, we are
witnessing the growth of an un-
struc:turag. unformated type of
radio labeled underground. So,
the disk jockey again has enor-
mous leeway in the music he
plays.”

In free form formats, he said,
the disk jockey is once again
the master of his own musical

Wills Duff talks about albums in
programming.

Music

ship. “The free form disk jockey
is not bored with the music he
plays, nor is he kept under con-
trol by extremely tight program-
ming policies, a programming
director, the Hot 100, the pro-
gramming consultant,

“The FM rock stations, with
their relatively unstructured mu-
sic policies, are becoming the
keystone for exposing the quan-
tities of product coming from
record companies,” said Duff.

He said the free form format
is basically an FM format be-
cause of the stereo capabilities,
“FM will continue to be the
principal growth area for album
rock and will become directly
competitive with AM radio in
gross audience size, especially in
specific demographic groups.”

Duff feels the FM station
with the free form programming
concept is the kind of radio with
the greatest potential.

Pat Whitley takes over the microphone for a statement; chairman Greg
Dean stands at left.
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Station’s Catalyst
Is Morning DJ

Before a radio station achieves
a dominant position in its mar-
ketplace, believed Pat Whitley,
program director of WWDC in
Washington, it must establish a
three-point posture.

Step one, he felt, is to find a
morning personality with em-
pathy, humor and creativity.
“Your morning person is the
station's catalyst and has to be
regarded as the single most im-
portant product your program-
ming has to offer.”

According to Whitley, step
two is evening sports and/or
talk. In short, what does a mid-
dle of the road radio station do
with a tune-out factor in the
evening?

He is convinced sports create

listeners where a void otherwise
exists. “Evening sports, pro-
grammed effectively, can build
audience throughout a broad-
cast day,” Whitley said. *During
the game, WWDC schedules
news and sports promotions,
promotional announcements and
plugs for our disk jockeys."

Step three requires work. “It’s
called community involvement,”
he said. “It's the one single step
that really shows your audience
where you're at. Our air per-
sonalities are encouraged to go
out and ‘touch’ their audience.
If they talk about a problem in
the city,” he said, “they should
know what they are talking
about—firsthand."”

In short, get your air per-
sonalities involved, let them see
tangible evidence of their con-
tribution to your station and
your community, said Whitley.
“Psychologically, it could be the
best programming move you
ever have made.”

Is there a trend in radio back
to personalities?

“I don’t believe there really
has been a period in radio’s
development where personalities
haven't controlled the majority
of the audience.

“The success of personality
radio is simple,” Whitley said.
“It's called believability. It takes
people to sell people, products
and ideas.” p
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SESSION SIXTEEN

Increasing Staff Professional

Skills—the Management Challenge

Chairman: Egmont Sonderling, president, Sonderling Broadcasting Corp., New York.
Speakers: Perry S. Samuels, senior vice president— radio, AVCO Broadcasting Corp.,
Cincinnati; Perry B. Bascom, general manager, WNBC, New York.

‘Must Be Challenged’

Broadcasting is a profession
of constant movement and
change, and management must
be ever alert to finding and
developing new people, Perry
Bascom said. Bascom, general
manager of WNBC in New
York, outlined a three-point basic
program in developing on-the-
air personnel:

I. Determine the objectives;

2. Plan how these goals are to
achieved; and

3. Decide how to measure the
results.

The public does not know a
station’s management, in his
speech in helping air person-
alities achieve pgreater profes-
sionalism, he said. As far as the
public is concerned, the station
1s the air personalities. With
this in mind, Bascom stressed
the importance of involving the
air personality in management’s
basic planning. The personality's
ideas should be sought as to
how given goals can be achieved.

A greater degree of profes-
sionalism on the part of air
personalities can be achieved by
convincing those individuals that
the station is eager to help them
achieve their objectives. Often

times, lack of management's
involvement will leave an air
personality floundering in what
he thinks is independence, he
added.

“How many times have we
shopped for, bought, and moved
an air personality to a market,
put him on the air and, because
he has been successful elsewhere
and has a proven track record,
we just turn him loose,” Bascom
said. The newcomer doesn't
know the market, and he doesn't
know the station, According to
Bascom, “this practice is wrong,
unfair, and the quickest way to
lose.”

Radio is formula-minded—in
programming, contests, etc.—
“but there cannot be a formula
for the deejay; guidelines, yes,
but a formula, no,” Bascom said.

Every personality must be
challenged, and the hi%lwaﬁng
winners must be saved from be-
coming self-satisfied and pomp-
ous, he said, while those try hard
but can't get the numbers must
be spared from becoming de-
pressed. “The technique is to
turn people on,” he said.

Among the ways to achieve
this, Bascom listed getting dee-
jays involved in community lead-

er luncheons and station proj-
ects, as well as bringing the tal-
ent together with clients, He also
stressed the importance of pre-
planning commercials voiced by
the deejay before he reads them
on the air.

John Heart, program direc-
tor, CFGM, Richmond Hill, On-
tario, Canada, asked how the
program director can facilitate
the working relationship between
air personalities and other staff
members. Bascom said he be-
lieves in having all departments
represented at management meet-
ings. The total effect is to create
a greater awareness between pro-
gramming and sales people so
that each can learn the problems
of the other. He said that he had
eight departments of his opera-
tion represented at all manage-
ment meetings.

Session chairman Sonderling
took the opposite point of view.
He said, “We don’t permit pro-
gramming ideas from sales peo-
ple. If you listen to sales, you
become seduced. The sales man-
ager of a station will tell you
that he can’t sell this “which
you happen to be offering” but
he cnulcfe sell that. Before you
know it, if you were to listen to

Egmont Sonderling fields gquestions for Perry Samuels, center, and
Perry Bascom, right.

your sales manager he will take
over the functions of the pro-
gramming director. It is up to
programming to create the pro-
grams, and for sales to sell
them.”

Bascom stressed the need for
greater professionalism among
air personalities. “This begins
with them thinking of themselves
as air personalities” and not as
mere jocks.

He also said program direc-
tors must get out of their own

marketplace and listen to radio
in other areas. This, he said, is
one of the most important ways
to keep a program director from
going stale. He must get out of
his own market and listen to the
way other program directors are
solving their problems. The re-
sult of listening to radio has a
refreshing effect on the program
director and his thinking and
gets the program director to
break out of the bonds of his
own thought habits,

Format Should Fit Needs of Day, Market

Today's program director must
remember that he controls the

greatest mass communications
medium of them all, and that
he Holds this responsibility at a
time of turmoil when communi-
cations is the key to bridging
diverse opinions and groups. So
said Perry S. Samuels in a hard-
hitting address aimed at awaken-
ing program directors to the de-
mands of the times. He is senior
vice president for radio of
AVCO Broadcasting.

Music, he said, is the basic
staple of radio programming,
and it should be given careful
consideration with particular re-

gard to ‘“the general music
flavor” of a given station. He

stressed the fact that the pro-
gram director who is trying to
improve his station’s position
cannot achieve this aim with the
“adolescent gimmicks and a nar-
row-minded absorption with yes-
terday’s simplistic solutions.”

Samuels said he doubts wheth-
er these devices were all that
good years ago, but at that time
they were at least new “and so
many stations were so bad.” To-
day, the competitive grind has
honed radic to a keener edge
and there are more competitive
factors on stage and in the wings.
The program director today must
contend with the demand on his
listeners’ time from FM, UHF,
tape cartridges, cablevision, home
videotape, “and God only knows
what else” is coming.

He warmed program directors
that the way to counter these
competitive forces is not by do-
ing the same things that have
been done before.

“You will have to get out of
the box, innovate, create new
program interests, saleable pro-
gramming, meaningful news and
real community service,” the
AVCO Broadcasting executive
said.

All stations, Samuels said in
the question session, need a for-
mat, but that format has to be
adopted to the needs of the day
and the specific market. He then
recalled that at the dawn of Top
40 a whole body of law was de-
veloped wherein, among many
things, one dared not mention a

record but referred to it as a
“tune,” and that the air personal-
ity never was to reveal to his
listeners that he was married.
Tomorrow we'll laugh at today's
“do's and don'ts" of radio, the
same as we laugh at yesterday’s,
The most important thing one
must remember, Samuels said,
is that we must change with the
times.

How does one motivate his
staff? Samuels answered that one
can't “turn on ple with
money,” but you can charge
them up with enthusiasm if staff
members feel that their station
is aware of the problems of the
day and that their station is in
the forefront of fulfilling its
community’s needs. Community
affairs, Samuels said, do not

necessarily have to be on-the-air
projects.

Pat Patterson, program direc-
tor, WKIX, Raleigh, asked,
“What's the most important job
of the program director?" Sam-
uels said that the most important
technique of the program direc-
tor is to listen to his own station.
He recalled that Dick Lawrence
had a daily routine of talking to
his people from 9 to 11 a.m.
each day, and then spent the
rest of the day listening to his
own station. "It is amazing how
few program directors listen to
their own stations.” Samuels
wound up the session by reiterat-
ing, “Slavish devotion to fixed
programming ideas will hurt the
station,” as opposed to a flexi-
ble approach to programming.

SESSIOM SEVEMNTEEM

Appraising Your Station’s Format—
The Need for Constant Objectivity

Chairman: Arthur H. Simmers, vice president and general manager, WTRY, Troy, N.Y.
Speakers: Francis L. Boyle Jr., president, Robert E. Eastman & Co. Inc., New York;

Norman King, president-chairman, U.S. Media-International Corp., New York.

Creativity is not lost; Francis Boyle launches his speech in a suit of

armor. Chairman Art Simmers is at left, speaker Norman King at right.
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‘Odds Are You'll Change’

Decline in ratings, duplication
in station formats, new owners
or management and change In
program directors and/or Key
air personnel, were among the
main reasons cited by Frank
Boyle as the motivational forces
behind a station’s change in for-
mat,

The president of the Robert
E. Eastman Co., speaking on
“When Change Is Needed in
Format,” told his audience, "No
matter how solid you may think
you are in your current format,
history confirms that the odds
are you may have to dramatical-
ly change in the next two to five
years.”

Boyle said the past 18 years
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in the business had taught him
that there was almost nothing
sacred about a station’s program
format, and that a number of
giants in the business, including
WINS and WCBS in New York
and KFWB and KNX in Los
Angeles had all undergone radi-
cal cranges. in the past few
years.

He added that in addition to
the involuntary reasons like rat-
ings decline, format duplication,
and loss of key personnel which
force a station to change its for-
mat, there were also the volun-
tary ones.

Reasons Given
“These.” he said, “include a

programming hole in your mar-
ket, the desire to pioneer a new
format, the need for change to a
more economical format, and an
increase in broadcasting power.”

Boyle said that although
chances are that a station will
change format at some point, it
was very rarely that a No. 1
radio station would voluntarily
chanpe its programming form.
“l think,” he said, "that most
format changes are made by sta-
tions that have fair or poor rat-
Ing3‘11

Boyle urged his listeners not
to change their format unless
that change had been carefully

(Continued on page 43)
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o Continued from page 42

planned. “Be sure,” he said,
“that yhen you change your for-
mat you move into one that you
can afford to perpetuate for at
least four years, that you can
be proud of, comfortable in and
offers the least chance of dupli-
cation.

“Your new format,” he con-
tinued, “should also give you the
best shot at expanding your au-
dience, and sales to maximum
potential; as well as better fill
your community’s need in enter-
tainment and information.”

‘Have Guts’

The Eastman Company’s chief
executive said any station mak-
ing the decision to change its
format should have the guts to
hang in there for anywhere from
two to four years until the re-
sults take hold.

“Do not expect overnight mir-
acles,” he wammed. He added
that a Top 40 station takes at
least 1§ months to show the re-
sults of change, with a middle-
of-the-road taking up to two

years. “There 1s no formula for
instant success,” he said.

In an animated question and
answer session which followed
his speech, Boyle disclosed that
nothing replaces careful day-to-
day analysis of a station’s mar-
ket, in assessing the potential of
change to a new format.

He made this remark in an-
swer to a floor query on whether
a station should seek outside help
in its attempts to introduce a for-
mat change.

He warned that formats are
by no means chiseled in granite,
and station owners and manag-
ers should always be alert to
forces working to undermine the
good thing which they think they
may have, and be prepared io
change formats quickly and com-
pletely should the need arise.

Looking into the future, Boyle
said that the time will come
when fully automated stations
will become a way of life. “But
this,” he continued, “is a long
way off, as we have not yet got
the high standard of ingenuity
needed tp handle this transition.”

‘Media Buyer Has Role”

Will the media buyer, the
middleman between the advertis-
ing agencies and the media ser-
vices, continue to grow in im-
portance? Norman King, presi-
dent/chairman of the U.S. Me-
dia International Corp., is con-
fident that it will.

King, who heads the oldest
and largest media buying service
in this country, told convention-
eers at the Radio Programming
Forum that the continued suc-
cessful growth of this all-im-
portant service is inevitable.

He said that for too long the
complex business of successful
media buying has been entrusted
into the hands of inexperienced
and irresponsible persons, and
that change was needed.

Speaking on “Selling the For-
mat to the Advertiser—Recent
Developments in Media Selec-
tion," the innovator of this ser-
vice told his aundience that mil-
lions of dollars go down the

drain each year because the typ-
ical advertising agency employs
a man of about 26, and pays him
around $180 a week to make de-
cisions on where to spend $1%:
million of a company’s funds.

“At the same time,” he con-
tinued, “the president of that
same company is grappling with
the problem of whether to spend
another $20,000 on the expan-
sion of his executive washroom."”

King said the media buyer
will in no way hurt or try to
eliminate the ad agency. "In
fact,” he assured, “the future of
companies such as USMI is with
the agencies. We insist on the
agency making the plan, we want
their personality and their think-
ing. \Eﬂ have no intention of go-
ing directly to the client, and in
this way the agency never loses
control.”

In relating methods used by
a media buying service to get
best result for a client, King

said his firm uses all the tools
available to the industry. “We
go with ratings, format, demo-
graphics, the works,” he said.

“Expertise,” he continued, “is
the forte of the media buyer.
Unlike the agency buyer, we
know the markets, and we work
more professionally in structur-
ing our buying programs.”

In answering questions from
his roomful of knowledge-hunt-
ing radio program directors and
general managers, King said he
saw the independent media buy-
ing service as a boon to small
and medium-sized agencies. “Our
existence helps them to take on
clients they could not otherwise
afford,” he said.

He said that a media agency
could be structured as an exten-
sion or replacement of an exist-
ing service, but warmned that any-
one getting into the business
should have a thorough knowl-
edge of the business and how it
operates.

LUNCHEON SESSION

Broadcasters Key
To Drug Problem

We are making a great effort
in the field of drug education
and turning off the young to
drugs through radio, but our
problem is how to make the ei-
fort more effective, according to
William D. Littleford, president
of Billboard Publications, Inc.
“Radio people can be the most
effective communicators of
knowledge of drug abuse,” Lit-
tleford said. “With programming
know-how and dedication to
public service we, as broadcast-
ers, can and will be the key fac-
tor in solving society’'s greatest
ill.” Littleford then pledged Bill-
board as a communications cen-
ter, printing information on the
workable and successful drug
abuse organizations who create
the messages that get through to
the young. “The President of

the U.S. and the parents of these
children have both failed in this
ma.fl‘

Littleford said that “radio has
the creative skills that get to the
young." He guoted several sta-
tistics about the New York area
that were frightening. “The av-
erage junkie in this city must
steal between $500 and g&ﬂﬂ in
merchandise per day in order to
maintain his $60-a-day habit.
Drug experiences are reaching a
lower and lower age level. Forty
percent of the youth today have
taken a pill without knowing
what it is.” Littleford concluded
his talk by calling for a “per-
ceptive effort on all fronts and
especially in radio to understand
and recognize this most danger-
ous threat to our nation,” he said
in introducing Dr. David Smith.

Relating projects of the Ad Council and the U.5. government against
drug abuse is Billboard president Bill Littleford. Littleford introduced
Dr. David Smith, luncheon speaker.
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Dr. David Smith spells out some of the known facts about drug abuse and relates how radio men can
help fight the problem.

Peer Group Pressure Is Way
To Counter Drug Abuse Woes

Drug patterns originate in the
major drug centers of the coun-
try such as San Francisco's
Haight-Ashbury or New York,
and then ripple out to the vari-
ous drug subcultures across the
nation, according to Dr. David
E. Smith, medical director of the
Haight-Ashbury Medical Clinic
in San Francisco. “"We can learn
from the mistakes that [ and
others have made at the other
clinics in the major drug-abuse
centers and take this experience
and apply it to all clinics,” Smith
said. Ninety percent of all drugs
sold on the street are bad drugs,
he said.

Smith outlined the history of
the clinic, stating that it came
into being as a bad trip center.
“We then went through a speed
cycle, and now see about 30
young heroin users a day.”

Smith has found that the most
effective means of combatting
drug abuse is peer group FBres-
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sure. Representatives from the
subcultures who wind up talking
to the drug users usually be-

come less involved in using drugs.

themselves,” said Smith. He then
pointed to such foundations as
the Do It Now Foundation of
Hollywood, saying that these or-
ganizations, run by ex-drug
abusers who are young, can do
the best job. “Social activism is
the best way to curb this prob-
lem which has reached epidemic
proportions,” Smith said.

As to the question of who
pushes drugs, Smith pointed to
the legal drug companies who
manufacture much more am-
phetamines and barbiturates than
prescriptions call for vyearly.
“These people are responsible
for more pushing than the
Mafia,” said Smith, He also
commented on the “Housewife
syndrome.” This 1s a vicious cir-
cle of taking amphetamines to
do housework and barbiturates

or downers to go to sleep at
night. The housewife does this
“until her psyche breaks,” Smith
said. He also said that wherever
a speed scene develops, a down-
er scene soon follows. Speed
freaks use downs to come off

their speed trips and relax to
sleep.

“The federal government is in
a bad situation,” said Smith.
"They must gradually crack
down on harder drugs. They
know that this crackdown will
drive the price of illegal drugs
up, creating more violence by
the drug abuser, more theft, so
that he can get enough money to
support his habit.” Smith con-
cluded his talk by asking the peo-
ple to recognize the problem, but
“this is not enough. Understand-
ing is necessary before we can
create an effective message to
reach this portion of the popula-
tion,” concluded Smith. a3
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SESSION 20
Country Music Records

Roy Stingley, program director of WJID
in Chicago, asks the audience if “hard
country” records is hindering the progress
of country music today, to which William
J. Wheatley, program director of WWOK
in Miami, replied from the audience that

he felt it was up to record companies to
protect this kind of sound.

Top 40 Records

A hit record should be played on all formats, according to a con- (Below) Gene Kennedy, national country
sensus of the audience during the Top 40 rap session on records. music promotion director for Decca Rec-
George Michael, air personality at WFIL in Philadelphia, and Augie ords, joined the audience in the country
Blume, right, national promotion director, guided the session. records session. Kennedy helped Roy

Stingley of WJJD in Chicago moderate
the session. From left: Kennedy: Jo
Walker, executive secretary of the Coun-
try Music Association; John Mazur, pro-
gram director of WDEE in Detroit, and
Billboard staffers Radcliffe Joe and lan
Dove.

Easy Listening Records

It's the duty of good music stations to concentrate upon holding
the over-65 age audience, according to the opinion the audience
in the easy listening record discussion moderated by Marty Thau,
left, vice president of Schwaid-Merenstein & Thau, and Elliot (Biggie)
Mevins, program manager of WIOD in Miami. Above, Thau and Nevins
listen to a comment from the audience.

Sounds of the Times

Among the many exhibits at the Forum was generic airchecks of the total broadcast Good music station WITH of Baltimore was represented, as well as soul-formated
day of 20 of the nation's major radio stations. Top 40 stations represented were KHJ stations such as WTLC-FM in Indianapolis, KYOK in Houston, and KJET in Beaumont,
in Los Angeles, WRKO in Boston, KFJZ in Fort Worth, WNAP-FM in Indianapolis, and Tex. The progressive rock format was represented by WGLD-FM, Chicago, while country
WMAK in Nashville. Easy Listening stations on hand were KING in Seattle, KLAC in music stations on hand included KBER in San Antonio, KRAK in Sacramento, WWOK
Los Angeles, WCBM in Baltimore, WLW in Cincinnati, and WASH-FM in Washington. in Miami, KTUF in Phoenix, and KIKK in Houston.

Tom Rounds, president of Watermark Inc., was on hand A special display spelled out the Search for a New Sound Marv Allen of KARM in Fresno, Calif., listens to one of
to tell program directors and general managers about promotion organized by Billboard with the cooperation of the new Increase Records series of albums featuring a

“American Top 40." a new weekly special based on the the lced Tea industry. radio history of rock and roll—the actual deejays and
Billboard Hot 100 Chart, Watermark just launched around their music, commercials and jingles from years 1956
the world. Billboard will be helping place the new show through 1962, Deejays represented include Robin Seymour,
on stations, exciusive in each market, free to the stations. Arnie Ginsberg, Russ (Weird Beard) Knight, Hunter Han-
cock, Joe Miagara, Jack Carney and Dick Biondi.
44 ® BILLBOARD RADIO FORUM JULY 11, 1970, BILLBOARD
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SESSION 21
Computer & The Charis

Billboard's Hot 100 Chart will now carry a special feature—determined
by computer—that will predict which songs will go up on the chart.
Denis Hyland, director of corporate research for Billboard Publications
Inc., makes the first public anmouncement of the new service at the
Radio Programming Forum. Billboard, which operates the only audit-
able charts in the U.S. music industry, will have symbols on the
Hot 100 Chart indicating "Strong Upward Movement” and *“MNormal
Upward Movement'” of records having this type of sales action.

SESSION TWENTY-TWO

Billboard Awards
For Achievement

Chairman: Claude Hall, Radio-TV Editor, Billboard Magazine, New York: Speaker: Father
Morman OQ'Connor, Paulist Fathers, New York.

COMMUNITY SERVICE AWARDS

[ -

Father an‘nan D’Eunnpr. a former radio personality who now hosts the television
show “Dial M for Music,"” talks on creativity. Father O'Connor received a standing
ovation from the packed audience attending the. awards ceremonies.

KRIZ in Phoenix has done an outstand-
in San Francisco, receives an award for ing job in-warning teens of the dangers
his labors in counteracting drug abuse of drug abuse. Here, KRIZ program di-
among teens. Presenting is Father Nor- rector Pat McMahon receives a Bill-
man O'Connor. board Community Service Award for
these efforts from Father O'Connor.

Tom Campbell, air personality of KYA

George Fischer, program director of
WSB, Atlanta, accepts his station's
award on the anti-drug campaign.

Norma Pinnella, music director of WWRL
in New York, accepts WWRL's award
for its ""Push a Pusher’ campaign.

Tony Bennett, Columbia Records art-
ist, performs on the rooftop terroce
at the Billboard office. The eccasion
was an open house and cockiail
reception for people ottending the
Forum and leading recording artists.
Bennett's performance was filmed
and will later be shown to o no-
tional convention of Columbio Rec-

ords distributors. and beside him Ted Willlams of Atlantic Records.

John Denver, left, chats with ths Haseldens at the cocktail
raception.
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A large turnout watched Bennett sing, including WBAL program manoger Jack Locey,
fourth frem right. Standing at his right is Atlantic Records executive Gumter Houer,

Wu!:h?ng the Haseldens perl:u-rm was Harry Jenkins,
head of RCA Records, Frem left: Billboard publisher
Mort MNasatir, Billboard executives Herb Wood and Den
Ovens, and Jenkins.

Rick Sklar, program director of WABC
in New York receives a warm thank you
from Father O'Connor, right, for the
station's efforts against drug abuse.
Looking on is Claude Hall, center.

WPOP program director Dan Clayton re-
ceives the award his station earned in
fighting drug abuse among teens in
Hartford. Presenting is Father O'Connor.

Loretta and Bill Haselden, winners of the first annual Search for @ New Sound
sponsored by the Tea Council of the U.5.A., performed also ot the evening
cocktail reception on the rocftop garden.

Among the recording ortists attending the reception wos Freda Poyne, seen
here talking with some of her fons. Other ortists ottending included Bobby
Russell, Roger Sovine, John Denver, the Joggerz, Melanie, the S5ha-MNa-Ma,
Vinnie Bell and Don Covay. At right is Brion Panallo, director of artist relations
for Capitol Recards.
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George Michael of WFIL in Philodelphia, major market Top 40 personality, receives plague for being one of the best air
personalities in the nation in his cotegory. Presenting is Father Morman O'Connor.

AIR PERSONALITY AWARDS

Fourteen air personalities were named by Bill-
board magazine as the very best in the nation in
the first annual Air Personality Competition. Tying
for first place among major market Top 40 per-
sonalities were Don Pietro of KRIZ, Phoenix,
and George Michaels, WFIL, Philadelphia. In
easy listening, major market, another tie ranked
J. P. McCarthy of WIR in Detroit and William
B. Williams of WNEW in New York as the lead-
ing personalities in their class.

Jim Wood of KGFJ in Los Angeles was selected
the leading soul music air p-:rsnna]ité in a major
market, while Mike Scott of WDEE in Detroit
was named the leading major-market country
music air personality.

In the medium market category, winners were:
soul music—William (Boy) Brown, KJET, Beau-
mont, Tex.; country music—Clay Daniels, WHOO,
Orlando, Fla.; easy listening—Don Imus, KXO0A,
Sacramento, Calif.; Top 40—Jack Gale, WAYS,
Charlotte, N.C.

Selected by a Billboard panel as the best small
market air personalities were: Top 40—Dan
Diamond, KOKO, Warrensburg, Ml::-r.; country
music—Arlin Miller, KWOW, Pomona, Calif.;
easy listening—KPEL, Lafayette, La.; soul mu-
sic—Arthur Takeall, KIXY-FM, San Angelo, Tex.

These air personalities won in competition
against several hundred others of their peers.
Each personality was judged by market size; for
E:ampl:l::, no small market personality in any
format had to compete with a major market
personality. The personalities were judged on
voice characteristics; presentation of themselves,
their station, and their music; presentation of
commercials; production; selection of music;
blending of music; patter; and total quality of
show.

Entries came from all corners of the United
States and Canada as well as England and The
Voice of America and the Armed Forces Viet-
nam WNetwork, Formats ranged from Top 40 to
progressive rock to religious music.

Many of the 6 Ileading personalities were
awarded plaques June 20 during the third annual
Billboard Radio Programming Forum.

A total of 50 air personalities will receive
certificates (these are being mailed to the winners)
as runners up. In the large market category, 25
air personalities were honored: Mike Larsen,
KSON, San Diego; Alan Bishop, KPOJ, Portland,
Ore.; Bob Raleigh Jr.,, WPGC, Washington; Gene
Klavan, WNEW, New York:; Bob Pearson, KITE,
San Antonio; Ken Garland, WIP, Philadelphia.

Jay Dunn, WPEN, Philadelphia; Lee Bayley,
KAKC, Tulsa, Okla.; Frank Brodie, CKLW,
Deiroit; Bill Abbott, KCKN, Kansas City, Kan.;
Johnny Canton, WDGY, Minneapolis; Bobby
Wayne, WCBS-FM, New York; Steve Hunter,
CLKW, Detroit; Al Wolfe, WSBA, York, Pa,;
Dick Whittington, KGIL, San Fernando Valley,
Los Angeles; Mike Millard, WWOK, Miami; Jack
Bogut, KDKA, Pittsburgh; Lou Sherman, WFBM,
Indianapolis; Charlie Greer, WIP, Philadelphia;
Mike Murphy, KMBZ, Kansas City, Mo.; Tom
Cross, KGFJ, Los Angeles; Bob Corse, WPEM,
Philadelphia; Jim Edwards, CKLW, Deiroit; Dale
Dorman, WRKO, Boston; Kris Stevens, WLS,
Chicago.

Medium market personalities receiving certifi-
cates included: Jack Miller, WSPR, Springfield,
Mass.; Melvin Jones, WNOO, Chattanooga, Tenn,;
Dave Jones, KRAV-FM, Tulsa, Okla.; Ted Fergu-
son, WKGN, Knoxville; Long John Silver, WAY'S,
Charlotte, N.C.; Michael O'Conner, KILE, Galves-
ton; Rich Pauley, WBT, Charlotte, N.C.; Al Dun-
away, WHOO, Orlando, Fla.; Eric Norberg,
KMBY, Monterey, Calif.; Scott Reynolds, WSPR,
Springfield, Mass.; Bill Sterling, WSPR, Spring-
field, Mass.; Ron Rochmer, WELI, New Haven.

Small market air personalities receiving certifi-
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cates include: Buddy & Fran, KWIZ, Santa Ana,
Calif.; Rap Adams, WDAT, Daytona Beach, Fla.;
Steve C. Keeney, KINN, Alamagordo, N.M.;
Chuck Wolfe, KYOU, Greeley, Colo.; Ron
Laurence, WWRBZ, Vineland, N.J.; Edward F,
Seeger, WKSP, Kingstree, S5.C.; Ben Atwell,
KWTO, Springfield, Mo.; Don Gilbert, KUVR,
Holdrege, Neb.; Steve Peirce, KOKO, Warrens-
burg, Mo.; Mike (Mike Brady) Rhoads, KTRN,
Wichita Falls, Tex.; Keath Heyn, KMCO, Conroe,
Tex.; Chuck (Jack Sunday) Rogers, KID, Idaho
Falls, Idaho; Clifford C, (Hal Martin) Carey Jr,,
WSIM, St. Joseph, Mich.

Receiving special mention were Joe Cooper,
KCMO, Conroe, Tex., for a talk show, and Paul
A. Bottom of the AFVN in Saigon and Steve
Merike of BBC's Radio One in London.

Receiving honorable mention, again rated by
market size, were: Large market: Steve O'Shea,
WCBS-FM, New York; Sandy Becker, WNEW,
New York; Bill Drake, WEMP, Milwaukee; Jesse
Crawford & Dan Carlisle, WKNR-FM, Detroit;
Mavis Logan, WYDD-FM, Pittsburgh; Jeff Starr,
then w/ KTLK, Denver; Bob Lockwood, WIRZ,
Hackensack, N.J.; George Boyce, WOKO, Albany,
N.Y.; Richard Reese, KRNO, San Bernardino,
Calif.; Mike (Scudder) Murray, KEGL, San Jose,
Calif.; Lou Gutenberger, KMOR, Salt Lake City;
George Means, WWOK, Miami; Duke Roberts,
CKLW, Detroit; Tom Moran, WIP, Philadelphia;
Lou “King"” Kirby, WIXY, Cleveland; Neil Parks,
WGNU-FM, Granite City, Ill.; Jay (Bobby Dark)
Caple, KBOX, Dallas; Roland Bynum, KGF]J, Los
Angeles,

Medium market: Edd Robinson, WAME, Char-
lotte, N.C.; Steve D. Gibbons, KRNT, Des Moines;
Mike MNelson, WHOO, Orlando, Fla.; Del Hull,
KENT, Des Moines; Johnny “K" Koval, WENO,
Nashville; Ray Peale, WHOO, Orlando, Fla.; Pat
Patterson, WKIX, Raleigh, N.C.; Les Alexander,
WAYS, Charlotte, N.C.; Mike Murphy, KAYC,
Beaumont, Tex.; Paul Johnson, WSPR, Spring-
field, Mass.; Paul Monson & Bill Sterling, WSPR,
Springfield, Mass,

amall market: Dick Bailey, KNCR, Eureka,
Calif.,; Clyde (Luling Thumper) Butter, KCTI,
Luling, Tex.; Jerry Pippin, KBIX, Muskogee,
Okla.; Chubby Howard, KAYE, Puyallup, Wash.;
Doug Mooney, KTTR, Rolla, Mo.; Mitch (Dave
Kellie) Braswell, WINC, Jacksonville, N.C.; Buddy
Moore, WEED, Rocky Mount, N.C.; Marion
Woods, KOKO, Warrensburg, Mo.; Garlon Stubbs,
WHIE, Griffin, Ga.; Les Sweckard, KWTO,
Springfield, Mo.; Dan Gordon, KWTO, Spring-
field, Mo.; Peter Jerome, WLTH, Gary, Ind.;
Don Elliot, WOOD, Grand Rapids, Mich.: John
Domanick, WPAR, Parkersburg, W.Va.; Kent
Petty, KWCO, Chickasha, Okla.; Bill Blough,
WGSB, St. Charles, I11.: Bill Peterson, KBLR,
Bolivar, Mo.; Dennis (Jefferson Stone) Baker,
KDES, Palm Springs, Calif.; Larry Dickenson,
KPEL., Lafayette, La.; Ron Morgan, KCEY, Tur-
lock, Calif.; Leonard Reynolds, WKSP, Kingstree,
S.C.; Alex Osina, WFMN-FM, Newburgh, N.Y.;
Mike Dissen, KTGR, Columbia, Mo.; Kenneth
(Ken Roberts) Kucinski, WMBN, Petoskey, Mich.

Fred Lynn, KWTO, Springfield, Mo.; Lee
Vogel, WNBH, New Bedford, Mass.; Vern Weiss,
WKAK-FM, Kankakee, Ill.; Bill (Brother Bill)
Heizer, WKOX, Framingham, Mass.; Daryl (Dave
Allen) Sauve, KBRC, Mt Vernon, Wash.; Pat
Arthur, WOSH, Oshkosh, Wis.: Steve Oein,
WINH, Georgetown, 5.C.; Pete Sabella, WNNI,
Newton, N.J.; Skip Essex, WCIT, Lima, Ohio;
Lloyd A. Walters, KWUN, Concord, Calif;
Kenneth (Clark Kent) Paul, KLOG, Kelso, Wash.;
J. Bradford Broussard, KPEL, Lafayette, La.

Also winning honorable mention in a special
category were: George Pettingell, KEAR-FM, San
Francisco, and Phil Irwin, Voice of America,
Washington.
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Typing for first ploce in the major market Top 40 cotegory was Don Pietro of
KRIZ in Phoenix. Father O'Connor presented all of the owards. This was the
first annual competition.

Jim Wood of KGJF in Los Angeles wos honored os the major market soul music
personality.

Mike Scott of WDEE in Detroit won the aword for mojor market country music
personality.

Jock Gale receives his award os the leading medium market Top 40 personality.
He was formerly with WAYS, Charlofte,

Dave Klemm of Blair Rodio occepts on award for Don Imus. Imus was named the
beit medium market easy listening air personality. He does the morning show on
KXOA, Socramento; which is repped by Blair.

Dan Diomond, named best small mar-
ket Top 40 personality, occcepts his
oward,
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Accepting his ploque os best medium
market country music personality s
Clay Daniels of WHOO in Orlande, Fla.
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Radio-TV programming

Compus News

By BOB GLASSENBERG

Peace Award

The Rolling Stones, you remember them for such notable tunes
as "Street Fighting Man,” and "Symphony for the Devil," have been
offered the Peace Award, from the city of Palermo, Italy, “for con-
tribution of better understanding for the young throughout the world
through their music,” or so the Bulletin No. 26, from the Interna-
tional Federation of Festival Organizations, reads. The Federation
is based in Yugoslavia. | am really glad that the Stones have helped
us understand, it does not say what, only better understanding. Hope
they turn out more understanding songs so we, the youth of the
world, will know what is going on. Who listens to the words anyway?

Time in the Studio

Logan College, Ilinois, offers time in the commercial radio
station studios if one takes the broadcasting courses offered at the
school. It is a type internship or on the job training program, The
student broadcaster goes to one of the area stations such as WCIL
AM&FM or WIPE and works with the staff of the station. Once
a week all the students meet in a classroom to discuss their particular
jobs, Tests are also given at this time. Tests? Anyway, it seems like
a really good idea, after all, of the talk about college radio courses
teaching theory instead of practice,

Help!

John Fallows, who has the dubious distinction of being called”

commissioner of communications at the University of Manitoba,
Winnipeg 19, Canada, would like to find as many sources of pre-
recorded programming for his station—he left out the call letters—
as possible. He also wants underground or youth oriented—he puts
both in gquotes—news services., You have the address and 1 suggest

that you be nice to him. Never know when you may be living in
that fine country,

More Help

Al Strong is trying to get a radio station started at Whittier
College. He says that he i1s long on programming ideas and short on
mechanics, He needs technical assistance. Primarily he is looking
for facts on costs, equipment, frequencies, laws, the building of a
record library and the rest. Itanyone wishes to offer assistance, write
to Al Strong, 1932 Park Skyline, Santa Ana, Calif, 92705, He also
wants to subscribe to publications dealing with college broadcasting.

Now Me

I need a list of record stores dealing with college students in the
major cities across the nation. I am trying to get a chart that will
be useful to us. It will start in September. Anyone wishing to help
can send me two record stores, names, addresses and phone numbers
to 165 West 46, New York 10036, Thank vou.

College Programming Aids

For all of you crazy Jazz freaks out there, and for all of you
crazy rock freaks out there, how about a show dedicated to musi-
cians who have died like Johnny Hodges, sax man for Duke Elling-
ton’s orchestra, or Coltrane, or Buddy Holly (that's old stuff), Well,
you get the idea. Or how about a few minutes dedicated to Phil Spec-
tor, the old Rick Nelson, B. Dylan, Chicago Blues, Bessie Smith,
who transcends classification., Maybe you could tune your audience
into new old sounds, It would be a “true diversjon, a mind excur-
sion,” to paraphrase a well-known air personality, who also puts out
some mean talk records. While we are on the subject, how about the
Rev. Jesse Jackson, and The Last Poets. They do it, you know.,

WHCB, Lehman College, Bronx, New York, Janis Schact re-
porting: “Self Portrait,” Bob Dylan (entire LP), Columbia; “The
Everly Brothers Original Greatest Hits,” Everly Brothers, Barnaby;
“Gasoline Alley,” (LP, “My Way of Giving,” best track), Rod Stuart,
Mercury; “Alone Together,” Dave Mason, Blue Thumb: “Have You
Seen the Saucers,” Jefferson Airplane, RCA; “Teach Your Children,”
Crosby, Stills Nash & Young, Atlantic; “Band of Gold,” Freda
Payne, Invictus. . . . WNEU, Northwestern University, Boston,
Mass., Donna Halper reporting: “Hot Tuna,” Jorma, Jack and
Friends, RCA: “Frantic,” Frantic, Lizard; “Big Yellow Taxi,” Joni
Mitchell, Reprise; “Tighter, Tighter,” “Alive and Kicking, Roulette;
versity of Hartford, West Hartford, Conn., Charles Horowitz re-
“I Looked Up,” Incredible String Band, Elektra, . . . WWUH, Uni-
versity of Hartford, West Hartford, Conn., Charles Horowitz re-
porting: “John Barleycorn Must Die” (LP), Traffic, UA; *“Albion
Doo-Wah,” Cat Mother, Polydor: “"Have You Seen the Saucers,”
Jefferson Airplane, RCA; “Accept,” Chicken Shack, Blue Horizon,
. . - WPNP, Brian Love reporting: “Big Yellow Taxi," Irene Sheer,
Bell; “Make It With You,” Bread, Elektra; “See You Later” (cut
from Fresh out of Borstall), Fresh, RCA. . . . WCHP, Central Michi-
gan University, Ken Benson reporting: “Red Eye Express,” John
Sebastian, Reprise (MGM); “Roll Away the Stone,” Leon Russell,
Shelter; “Theme From M-A-S-H,” the Mash, Columbia. , , . WCSB,
Columbia School of Broadcasting, Boston, Mass.,, Ted Hayward
reporting; “Silver Bird,” Mark Lindsay, Columbia; “Maybe I'm
Amazed,” Paul McCartney, Apple; “A Song of Joy,” Miguel Rios,
A&M: "Magic Carpet Ride,” Steppenwolf, “Dunhill/ ABC. . . .
WBCR, Beloit College, Beloit, Wis.,, Tom Keenan, reporting. “Self
Portrait,” Bob Dylan, Columbia; “Alone Tobether,” Dave Mason,
Blue Thumb; “Ten Years Together,” Peter Paul & Mary, Warner
Bros.; “Theme Song From M-A-S-H.,” Al De Lory, Capitol. . . .
WNIU, Northern Illinois University, De Kalb, Curt Stalheim, re-
porting: “Superman,” Ides of March, WB; “TI'll Be Right Here,”
Tyrone Davis, Dakar: “My Marie,” Engelbert Humperdink, Parrot;
“Green Manalishi,” Fleetwood Mac,” Reprise. . . . WFTD, Alternate
University, Woodstock WNation, Jimmy Zilber reporting: “Ohio.”
Crosby ‘Stills Nash and Young,"” Atlantic; “*The Last Poets,” the
Last Poets, Dunhill; Red Clay. Freddie Hubbard, CTIL.
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Programming Aids

Programming guideslines from key, pacesetting radio stations, includ-
ing Best Picks, Best Leftfield Picks, Biggest Happenings, and Riggest
Leftfield Happenings,

HOT 100

WOR/FM, New York. music
director Meridee Herman report-
ing; BP: “1 Just Can't Help Be-
lieving,” B. 1. Thomas, Scepter:
BH: “Baby Hold On.” Bread, Elek-
tra; BLP CUT: "Wigwam,” (Self
Portrait) Bob Dylan, Columbia.

KLOG, Longview, Wash.,
personality Lee Michaels report-
ing: BP: “Heighty Ho Princess,”
Neon Philharmonic, Warner Bros,,
BH: “Come to Me.” Tommy James
& the Shondells, Roulette. . . .
WPTS, Scranton, Pa., music direc-
tor Rick Shannon reporting: BP:
“That’s When the World Really
Began,” Mel Wynn Trend, Mer-
caury; BH: “Tell 1t All Brother,”
Kenny Rogers & The First Edition,
Reprise, .. . . WDCR, Hanover,

N.H.. program director Mark Dil-
len Stitham reporting; BP: "Tell
It All Brother,” Kenny Rogers &
the First Edition, Reprise; BH:
“0oh Ooh Child.,” Five Stairsteps,
Buddah: BLP: (Self Portrait) Bob
Dylan, Columbia. . WATS,
Sayre. Pa. music director Lee Pot-
ter reporting: BP: “Signed, Sealed,
Delivered, I'm  Yours,” Stevie
Wonder, Tamla; BH: "My Baby
Loves Lovin',” White Plains,
Deram. . . . WVBR, Ithaca, N.Y.,
program director George Hiller
reporting: BP: “That Same Old
Feeling,” Fortunes. World Pacific;
BH: “Suicide [Is Painless (Song
from M.AS.H.).,” Soundtrack, Co-
lumbia, ., . . WBVP, Beaver Falls,
Pa., program director Tony Scott
reporting; BP: “Tell 1t All Broth-
er,” First Edition, Reprise; BH:
“Signed, Sealed & Delivered,”
Stevie Wonder, Tamla; BLP CUT:
“We Made It Happen,” (We Made
It Happen) Engelbert Humper-
dinck, London. . . . WALL, Mid-
dletown, N.Y., program director
Larry Berger reporting, BP: "Que
Sera Sera,” Mary Hopkin, Apple:
BH: "Band of Gold,” Freda Payne,
Invictus. . . . WNIV-AM, DeKalb,
M., music director Curt Stalheim
reporting; BP: "My Marie,” Engel-
bert Humperdinck, Parrot; BH:
“Band of Gold,” Freda Payne,
Invictus; “Gimme Dat !}ing,"
fHere Comes De Kins) The Pipkins,
Capitol. WAIR, Winston-
Salem, N.C., music director & per-
sonality Mike Craft reporting; BP:
“Too Much Foolin' Around.” Best
of the Tams, 1-2-3; BH: “0oh Ooch
Child,” 5 Stairsteps, Buddah; BLP:
(Bless the Children) Bless The
Children, Roulette, . . . WLAM.
[Lewiston, Me.. music director &
personality Bob Ouelleite reporting;
BP: “Paper Mache,” Dionne War-
wick. Scepter: BH: “Everything a
Man Could Ever Want,” Glen
Campbell, Capitol: BLP CUT:
“livin® the Blues,” (Self Portrait)
Bob Dylan, Columbia,

COUNTRY |

WUBE. Cincinnati, music direc-
lor & personality Les Acree re-
porting; BP: “One Song Away,”
Tommy Cash, Epic: BH: “Hello
Darlin’,” Conway Twitty., Decca.
... WTCR, Ashland, Ky.-Hunting-
ton, W.Va., program/music direc-
tor Gregg Elliott; BP: “Don’t Keep
Me Hangin® On.” Sonny James,
Capitol: BH: “He Loves Me All
the Way.,” Tammy Wynette, Epic.
. . . KBBQ, Burbank-L.A., music
director & personality Corky May-
berry reporting: BP: “The Whole
World Comes to Me.” Jack Greene,
Decca; BH: "Biloxi,” Kenny Price,
RCA; BLP: {(Johnny Cash The
Legend), Johnny Cash, Sun, . . .

www americanradiohistorv com

KAYE, Puyallup, Wash., person-
ality Chubby Howard reporting:
BP: "Stand Up Fool,” Shorty
Bacon, Chart; BH: “Fingerprints,”
Freddie Hart, . Capitol; BLP CUT:
*1 Live for You,” (Love Is A
Sometimes Thing) Bill Anderson,
Decen. . . . WKMF, Flint, Mich.,
progrma/music direcior & person-
ality Jim Harper reporting; HP:
“Leaving on a Jet Plane,” The
Kendalls, Stop; BH: T MNever
Picked Cotton,” Roy Clark, Dot;
BL.P: (Arlene Harden Sings Roy
Orbison) Arlene Harden, Colum-
ha.

SOUL

KKDA, Dallas-Ft. Worth, Tex.,
operations manager Bill Thomas
reporting; BP: “Stay Away From
Me,” Major Lance, Curtom; HH:
“The Love You Save,” Jackson
Five, Motown; BLP CUT:
“Laurie,” (California Girl) Eddwe
Floyd, Stax.

EASY LISTENING

WFIN, Findlay, Ohio, program
director Tom Sheldon reporting:
BP: “Everything a Man Could
Need,” Glen Campbell; BH: “The
Word Is Love.,” Charlie D, & Milo,
. . . WDEW, Westfield, Mass,,
personality Dan  Reilly reporting;
BP: “I'll Paint You a Song,” Mac-
Duvis, Columbia: BH: "Overture
From Tommy.” Assembled Multi-
tude, Atlantic; BLP CUT: “It’s So
MNice,” (To Be Free), Jackie De-
Shannon, Imperial. . . KTTS,
Springfield, Mo.. music director
Ruy Shermer reporting; BP: “Jose's
Picce,” Mason Williams, Warner
Bros.; BH: "Don't You Know
(She Said Hello)," Butierscotch,
RCA: BLP CUT: “White Silver
Sunds,” (Beat Goes On) Living
Percussion, RCA Camden, . . .
WSPR, Springfield, Mass,, program
director Budd Clain reporting; BP:
“Tell It All Brother,” The First
Edition; BH: "A Song of Joy.”
Miguel Rios.

ox Jox

By CLAUDE HALL
Radio-TV Editor

Somebody asked a little while
ago about Ron Riley, so he called
o say that on Aug. 1 he'll become
group program director for Uni-
versity City Broadcasters and will
headquarter in Gainesville, Fla., at
WGGG., WORD in Spartanburg,
S.C., is also part of the operation.
. .. A note from Ted Atkins, pro-
gram director of KFRC in San
Francisco: "KFRC is looking bet-
ter than ever., On Pulse (Feb./Mar.)
we doubled KYA in men and
neurly doubled them in women
Monday-Friday 6 a.m.-midnight,
They still have the edge in leen-
agers, but this new ARB proves
that we are making important in-
creases in this area. KFRC 15 the
lop-rated station in San Francisco,
according to Pulse. The new ARB
shows KFRC with the largest week-
ly cume audience in the total sur-
vey area (28 counties). Of any San
Francisco station we are the only
one reaching over one million per-
sons a week, In the five-county
metro survey area, we reach more
listeners each week than any other
station except KSFO. | would like
to believe that KSFO's strength in
the immediate area can be attrib-
uted to Giants baseball, which they
broadcast. In weekly cume ratings,
KFRC is second only to KSFO,

Please note that in this category
we show a tremendous increase in
teenage listeners. In the all-im-
portant 18-34 years old group, both
men and women, we beat KYA
handily. It is nice to be a winner.”
And Ted sent in ARB and Pluse
data to prove il. Congratulations,
Ted.
* * *

Bobby Knight has been pro-
moted to music director of WIXZE
in Pittsburgh; he does the noon-
3 p.m. show and has just become
a father—a boy named Scott Eric.
. . . Ran into WNick Shrode the
other day; he's now national pro-
motion director of Monument Rec-
ords, Hendersonville, Tenn, If you
need uny help from Monument,
call him at 615-824-6565. Nick had
previously been with Jad Records.

* K *

Bruner, 216-229-8149,
Cleveland, has a special two-hour
program on the “Woodstock™
movie, that includes music and an
interview with film maker Michael
Wadleigh. Call him if interested.
. . . Barrie W. Munger reports in
from CJOB in Winnipeg, Canada:
“I'm doing the 7-midmight shot
here. Howard Hicks, who left the
show to me, has been promoled to

(Continued on page 48)

THESE ARE THE LADS WHO SELECT the records and run the show at
WCOL Radio, one of the top-rated stations in Columbus, Ohio. Left to
right: Johnny Lane, deejay and assistant production director; Ken
Stone, music director of WCOL-FM; Bryan Mcintyre, assistant program
director, and Mike Adams, music director. The station's FM affiliate,
formerly all-religious, recently switched to a rock format and is the
first full-time progessive rock FM-er in Central Ohio.
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Radio-TV programming

RADIC-TV MART

If you're a deejay searching for a radio station—or
a radio station searching for a deejay—Billboard is
the best buy. No other trade publication is read by
so many air personalities and program directors.
And all of the sharp programming-oriented general
managers read the magazine, too! Best of all, Bill-
board classified ads achieve better results than any
other publication in the field. General managers re-
port that a Radio-TV Job Mart can draw five times

the results of the next leading radio-TV industry pub-
lication. The cost is $15—in advance—for two times.
Box numbers will be used, if you wish. Send money
and advertising copy to:

Radio-TV Job Mart
Billboard
165 W. 46th St
New York, N.Y. 10036

POSITIONS OPEN

If you're a young, -I.H'.I'I'IHII-?E. formit-

finest facility and siringest signal in
the market . . . Contemporary Top
40 Operation. You need experience,
B E volee and on-alr Eﬂmnuﬂnn.
a college o 4 @n most im-

poriant, the desire 0 be nothing

ut the best. Send ta and resame
to Box 0275, Hadlo- Job Mart,
Billboard,

& years' exporience mean BJII‘I‘.'I]III{E
%‘E‘. !nrndu? If ti':ll"tﬁ' please rﬁmnn
€ done eve E: managed, news
director, jock, production, sales,
writing., I've worked major ma ts
and small ones. Currently wuanat-

tached, serious, sober and ready (o

e —— e e T B e

We need a full-Ume Production Pro,
He needs a creative mind, good
pipes, experiénce, and a college de-
{ monecy will be excellent!
e are a Contemporary Top 40
station In a market of more than a
million. Send your ta and resume
to Box T4, Radio- Job Mart,
Billboard,

Hecentl broadeastdng school graduate
seeks pogition ag DJ of staff an-
nouncer. Young, ambltious and ready
to take to your alr waves with some
of the best of the brand new. BMili-
tary obligation complete, 3rd en-
dorsed. pt and rosume u Ie-
pest. Call: Ted Cuothrell (918 Tib
» or write 15986-Cx d Ave.,
Winston-Salem, N. C. ZT101.

Looking for Top Flight Top 40 jock
for morning show hlﬁ:"l.'l tE.inl rE-
est market, bread, new e?u.ir?-
ment, and the station s No. 1! L]
Hon radios necd applir, More music
B‘rﬂl ram direcior

805 Main Street, Johnstown,

Pa. 15001,

?uu.gfﬂ Ist phone with lImited com-
mercial experience seeks jock shift
In emall or medium m in west-
erm MNew York-Pa. area,. Was very
active in four years of college
radio. Prefer rock buot ve worked
MOHR, Awvallable In August. 0280,

Yox Jox

o Continued from page 47

promotion manager. He used to
work on Radio Caroline off the
coast of Britian. The production
manager is a greal guy by the
name of John Cochrane.” Keep me
posted on the scene up there, will
you Barrie? . . . Larry McCormick
has been promoted to program
manager of KGF] in Los Angeles;
Roland Bynum continues as assist-
ant program manage;.

Dick Behrle, while stationed at
Fort Hood, Texas, is doing week-
end stints at WBAP in Fort Worth:
wants to know if Don Imus of
KXOA in Sacramento has bought
Gualt yet. . . . -Sam Cody has
taken over the afternoon drive slot
at KOKE in Austin, Tex., a coun-
try station; he replaces Paul Har-
rison who went over to KTBC in
Austin. KOKE lineup now goes:
Bill Richardson, Arleigh Duff, pro-
gram director Jerry Green, Cody;
Joel Mick recently from KGFF in
Shawnee, Okla; and all-night man
Bill Wright,

* * *

Music director Lance Wheeler of

WCKL, 385 Main St., Catskill,
(Continued on page 50)

Radio-TV Joh Mart, Billboard,

We're looking for an = rienced
newsman who knows and lved
in New York State, Good pay and

Broadcasiing MMW peeks first
position in radio, I attempt
assignments. Desire to EXpPeri-
ence. Have 3rd endorse 21 years
old, draft exempt. Wil rul'uur:nh: any-
where! Tape and Pesurme upon re-
uest, Thank u for considera-
on. Contact: John 305
HKatherine Ave., Wilmington, Del,

Openlng for top 40
In competitive Southesstern market.
First phone preferred, We are look-
ing for a mature, responsible, ex-
perienced man who can accepl re-
sponsibdli
replies confidentinl, Send

gram director

tar and make decisions.
& and

Available immedintely—broadeastin
school graduate wanting to ge
start In broadecasting. Prefer Ca&aw
or sports announelng. T am 34, mar-
ried with 3 daughters. Have third
endorsed. Prefer relocate so I can
coneentrate on nothing but broad-
mtlr;_f. Galning experience far more
important than money. Will gladly

Letters To
The Editor

Thinking Big

Dear Editor:

I was shocked to read in your
June 27 issue about the rape of
a generation being conducted on
some stations in this country.
When stations such as WFAA 1n
Dallas, and WNHC in New
Haven, take it upon themselves
to remove a song like “Ohio"
from their playlists because it
has a message which might cause
some people to think, that is
when 1 scream bloody murder.
What was truly horrifying was

were “not out to save the world,”
but rather, just to entertain it.
And, I might add, make as much
money as possible while doing it.
So when WFAA is threatened
with a boycott of its advertisers

Selling Sounds

N.Y,

“Abraham, Martin & John™ fame. .

What's happening among the major music houses. Items should
be sent to Debbie Kenzik, Billboard, 165 W, 46th 5t., New York,

10036,

Week of June 29-July 3

By DAYID B. PERRY

Studio singer Jim Campbell, who spends most of his time doing
commercials, has a new record out on the Laurie label called *“The
Lights of Tuscon.” The charts were handled by John Abbott of

. . Edd Kalehoff, known profes-

sionally as Edward at the Moog, is holding open-house seminars on
the uses of the Moog at 45 West 45th Street in New York each
Monday at § PM. . . . Composer Bobby Russell has just scored his

first movie, “The Grasshopper.” .

. Joe Brooks and his firm, Mu-

sical Sciences, picked up a Clio for their Pepsi Cola theme this year,
The agency is B.B.D.&0. and the Music Director is Marc Fredericks.
. . . Pepsi also picked up Clio’s for best vocal arrangement and best
national campaign. Other Clio’s went to Remington Shavers, Pan
American Airlines, Esso and American Express for their radio
commercials,

Alice Playten, who is Alka Seltzer's “dumpling girl” got a big
write up in the Sunday New York Times (28) and has landed the
female lead part in “The Last Sweet Days of Isaac.” an off-Broad-
way play.

Meil Cepos, one of Manhattan's best engineers, has joined the
Mediasound Studios as their 16 track recording engineer. He had

Breaties nows. check this: News IR Laba mn rRapinls Sok. Carpeos been with Bell Sound and Mercury Studios previously. Fred Christie,
Director's position . . . market over ter, I!'?DJ& Lynntown Ct Louis, fN York : . Medi d al G 1
one million . . . good money ., . . Mo. 63114, dean o ew YOrK engineers, is at ediasound also, . . . enera

Motors will spend in excess of $30 million in radio advertising this
year. Coke and Pepsi will spend about $10 million.

By DEBBIE KENZIK

Currently cutting at the Hit Factory are Smokey Mimms for
Forgiveness, The Elephant's Memory for Metromedia, Steve Karliski
for Bell, produced by Barry Mann; The Farquahr for Electra, pro-
duced by Jerry Ragavoy; Omnibus for the Music Asylum, Raw Meat
for Capitol, Birdsong and McClure, produced by Wes Farrell; Raul
Danks for Colossus and Garnet Mimms for MGM.

Current activity at the New York Record Plant includes The
Rascals working on their Atlantic LP, B.B. King working on his ABC
LP, The Band putting their next Capitol LP together, and Charisma,

(Continued on page 51)

Yesteryear's Hits

Change-of-pace programming frem your librarion’s shelves, featuring the disks
that were the hottest in the lond 5 years age and 10 years age this week.

L

.Iul'f 11, 1960
Alley-Oop—Hollywood Argyles (Lute)

2. I'm Sorry—Brenda Lee (Decca)

3.

Everybody's Somebody's Fool—
Connie Francis (MGM)

Eﬁit?{et?: ?éﬂédﬂtié?ﬂ ri:fté:: g :rgﬂ general agreement among Here's how they ranked in Billboard's charts ot that fime.
a ews DHrector, = those program directors men- 1
ton, N. ¥ 12401: To join &1 aet now. s I;“ the article that they POP SINGLES—10 Years Ago POP SINGLES—5 Years Ago

July 10, 1965

1. (I Can't Get No) Satisfaction—
Rolling Stones (London)

2. | Can’t Help Myself—Four Tops
(Motown)

3. Mr. Tambourine Man—Byrds

-l srnd resume upon reguest. Contact 4. Because They're Youn
Mart, S Job Bd Logun, F.0, Bax 1401, Indianapo- unless it removes what some peo- Duane Eddy“[rl-lmie} = 4 i'l:‘:.p:lhrlgul World—H 's Hermits
ple thought to be drug-glorifying 5. Mule Skinner Blues—Fendermen - {lﬂﬂ? " RS T
S songs, it reacts immediately. (Soma) y—Sa the
POSITIONS WANTED For those of you who haven't 6. Only the Lonely—Roy Orbison e By e e il
Black jock. Digs R&B, J MOR : : : Pharaohs (MGM)
Top 4D, Third endocsed,  Ringls, noticed, there is a war going on (Monument) 6. Yes, I'm Ready—Barbara Mason
t’;ilbﬁy C lﬁhﬂed.l Barﬂlnrl!_i-];' lE“t wlth lhﬂﬂﬂﬂﬂdﬁ uf }rﬂung ﬁmeri_ 7. That's MLL:H'“ Gotta Do— {mc}
Once again add sparkle and bright. tell it like it is! Professionally cans getting killed. There are Brenda (Decca) | 7. Seventh Son—IJohnny Rivers
ness to wour morning sunshine trained in New York. Will relocate : 8. My Home Town—Paul Anka {Imperial)
Bibue 82 periontlly SRR | | il WEAL Bl eihal | students being murdered on cam- (Rt nouny 5. Core Mis—ay & the Americans
o e M R et e L L mum, If there's an MOR, Top 40, or puses in this country. There are ' y

g_%rm: of radio, plus experience in
For the past four years the top-
raled morning man on 3 conbem-
iz - MOR station. Numerous
awn for 1prﬂﬂununn and program

FiTr)
station that offers challenge and op-
portunity, plus pays a Hvable salary,
formats, time slots and areas
considered. ‘This ad or one of com-
parable pontext will continue Lo ap-
ar until mﬂﬂnn is located, Con-
cil: Hox . RHadio-TV Job Mari,
Billboard.

Rock Station willing to give a
“"Brother™ a break, let me hear from
o alse., I run a tight board and
‘m damn good for the limited ex-

Are you looking for an artist rather
than a regular W7 A man with sen-
gitivity and a true craftsman? I'm
your man. Soual jock now working in
medium market. Mass Comm. Major
in ecollege, third phone endorsed.
Will relocate. Contact: Ran Heflin,
3205 Kendall, Apt. 203. Detroit, Mich.
48738, or call (517} VI 3-3048.

The enemy of the best isn't the
worst, it's the just good enough.
First phone [J/'maintenance engi-
neer. 4 wyears' experience. CEW,
Roek, MOR background. Prefer Mid-
east, Coast, any =shift. Now doing
moarning drive and chief &nFineer.
Contact BHox 0I7E, Hadig- Jot
Mart, Billboard.

NWeed a Midnight Rocker? Young
broadeasting school aduate seek-
ing a position on a “Top 40" station
anywhere In the country. Third
hone endorsed, My Immedlate goal

toe be a fopnotch ""Top 40' D, 1
wrile and cliver excocllent copy
edit, do some production, deliver and
prepare neéwscasis, Interviews and T
am thoroughly trained Im "Top 40"
format and psyehological trends.
HRock musiec is my bag and I can fill
your opening with youthful zest, en-
thusiasm and slneere warmth. For

U-r-g-v-n-t. Alternoon news director
at J00 watt Eastern outlet deslres
emplovment In San Franelseo mar.
ket. Available after August 1. Con-
taet: Box 281, Hadlo-TV Job Mart,
Billboard, 165 W. 46th 5t., New
York, N.Y, 10436,

One of the top air rsonalities In
the MNortheast wants drive or eve-
ning shift in mr 30 markets. Hip,
dynamic, versatile, pro. Experience
in Drake, more music, reonality
and soul formats, PD ability . . .
worked WIXY, others. Ome of the

kids dying in the ghettoes of our
cities. There are people starving

answer to this? Entertain them
with the blandest, least thought-
provoking material possible.
That isn’t just sad, it's pathetic.
For as long as this nation’s air
waves are controlled by people
whose sole motivation is to make
a buck, nothing will ever be
done to save this country.
A. James Cameron
Program director
WLVR AM and FM
Lehigh University
Bethlehem, Pa.

Aggrossive, hard working, sales-ori-
ented, married and 24 years old. 1
am seeking & station that needs a
good Program Director, T will relo-
eate. Three vears® experience in mils
Hon-plus marketl. Experlenced in mii-
gle, news, production, writlng ecom-
mersial snd news copy. Sond for

A Rocking Good Way—
Diana Washington & Brook Benton
(Mercury)

SOUL SINGLES—5 Years Ago

1.
2.
.

8.

July 10, 1965

| Can't Help Myself—Four Tops
(Motown)

Tonight's the Night—
sSolomon Burke (Atlantic)

Yes I'm Ready—Barbara Mason
{Arctic)

Who's Cheating Who—Little Milton
{Checker)

Do Wee Baby, | Love You—
Fred Hughes (Vee Jay)

Sitting in the Park—Billy Stewart
{Chess)

| Can't Work No Longer—

Billy Butler (Okeh)

I've Been Loving You Too Long—
Otis Redding (Voit)

9. Watermelon Man—=Gloria Lynne

{United Artists)
9. You Torm Me On—Ilan Whitcomb
(Tower)

development. Cited by broadcast perience 1 have. Come on, sock it to to death in parts of this nation. 10. When Will | Be Loved— 10. What the World Needs Now |s Love
asset to a:::‘r Hatlon. Marmed. with Emﬁfémdgftiwﬁuinmnx. NOY 1048, And what is the radio industry’s Everly Brothers (Cadence) | —Jackie DeShannon (Imperial)
iwo pres n. Desire a 4 !

COUNTRY SINGLES—
5 Years Ago
July 10, 1965

1. Before You Go—Buck Owens
(Capitol)

2. Engine, Engine #9—Roger Miller
{Smash)

3. The Other Woman—Ray Price
(Columbia)

4. What's He Doing in My World—
Eddy Arnold (RCA Victor)

5. The Bridge Washed Out—

Warner Mack (Decca)

6. Ribbon of Darkness—Marty Robbins
{Columbia)

7. The First Thing Every Mornin
(And the Last Thing Every Night)—
Jimmy Dean (Columbia)

8. Blue Kentucky Girl—Loretta Lynn
(Decca)

9. Yes, Mr. Peters—

Roy Drusky & Priscilla Mitchell

tape, resume, references and sample few good super jocks left and more resume and salary requirements to (Fontana) (Mercury)
At &T&uﬁl ggh“m!:ﬁe:pku'ﬁnﬁ?.n? 108" campfire Ha m&ﬂﬁ?ﬁ%ﬁi Y E::rdﬂgibsﬂ#fmaﬂth ';'Rh New '?Em: 10. Hold On Bab Hawkins 10. I'il HHIT Holdin Ja
55423,  §12—537-6805, TR 10514, 914—2I8-8750, ; N.Y. 10035, ‘ - y—Sam |. EED g On—3onny James
(Blue Cat) (Capitol)
48 JULY 11, 1970, BILLBOARD

www americanradiohistorv com


www.americanradiohistory.com

“A pilot’s ready when
I'll let my family go up
with him?

o 4
=

,/“”A?

A

——yr

Captain Chuck Shafer polishes pilots.

He teaches them things they didn't even
know they didn't know.

When a man graduates from our pilot
training center in Fort Worth, we turn him
over to men like Captain Shafer.

He's the one who decides when they're
ready.

Ready to fly for American.

The Captain looks at his job this way:

"By the time they get to me, these guys
are pretty good pilots, but I've been in
this business at least 20 years longer
than any of them.

For instance, they know how to land a
plane; | teach them how to bring it in
like a big swan.

It's for the extra comfort of the passen-
gers. And that's the bottom line in our
business.

Give that passenger as smooth a ride
as possible’

We don't know anybody who can do
Captain Shafer's job better than he can.
That's why he has it.

It's the American Way.

Fly the American Way.
American Airlines

www americanradiohistorv com
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Soul

Soul Sauce

BEST NEW RECORD
OF THE WEEK:

“GET UP"

JAMES BROWN
(King)

By ED OCHS

SOUL SLICES: As predicted in SOUL SAUCE’s New Year's
forecast, Sam & Dave have split with the forming of Sam Moore's
new package, “Sam’s Soul Together 1970 Review,” which debuted
at the Cheetah last week. Featured with Moore are Brenda Jo Harris
and a l6-piece orchestra. , , . Jazzman Charles Lloyd has signed with
Kapp. His first album for the label, “Concept,” is ready. . . . Tan-
gerine is due with Ray Charles’ “l.ove Country Style™ LP. . . . After
canceling four scheduled concerts in Chicago, Sly & the Family
Stone will throw a free show this summer to make up for the dis-
appointments, ., ., . New Moms Mabley single, “There's a Bahy,” on
Mercury. . . ., Freda Payne’s “Band of Gold™ must be this year’s
sleepiest sleeper hit. 11 weeks later it's in the top ten. Either
Holland, Dozier & Holland have the secret to chart longevity or
they've got the real progressive soul sound in town, . . . Steve Wonder’s
latest, “Signed, Sealed & Delivered,” is just that—a hit all the way,

. Arhoolie, the Berkeley blues label, has new LP’s from Earl
Hooker and pianist Alex Moore, . . . Breakout of the Week; the
Starsteps’ “0-o-h Child,” on Buddah. Big comeback for the group,
who should benefit from their similarities with the Jacksom Five. . . |

Lou Rawls' version of Sam Cooke's “Bring It On Home™ sounds
like a top ten disk. Rick Hall produced it . Esther Phillips’ “Set
Me Free™; Jr. Walker’s “Do You See My Lm-'c: Isley Bros.: “Girls

Will Be Glrlh should Keep soul simmering in the summertime. . . .
New Mavis Staples: "l have Learned to Do Without You,” on Volt

. Isaac Hayes will go deeper into hard rock, then try folk, His
“Isaac Hayes Movement” is his second gold disk in a row. . . . Junior
Parker might register a surprise with “Qutside Man,” his first for

Capitol. . , , New Village Soul Choir: "Love Every Day, Love Every
Might,” on Abbotl. . . . Dells hilling again with “Long Lonely
Nights.,” . . . Jimmie Haskell arranged the strings for B.B. King's

milestone, “Hummingbird,” on ABC. The disk is backed by Leon
Russelll and Merry (“Gimme Shelter”) Clayton, . Chi-Lites are
makin' smoke on Brunswick with “1 Like Your L[wm' " to go along
with the Lost Generation’s top ten disk, “The Sly, Slick & the
Wicked.” Freddie Hughes should join the list with “1 Understand.”

. New Four Tops, “"Cool Water.” . . . Don't overlook regional
hits like Oscar Toney’s “Down On My Knees,” Margie Joseph's
“What's Wrong Baby,” and the Brothers & Sisters’ “Dear Ike” on
Uni. Others: Jimmy Reed’s “Hard Walking Hannah,” on Canyon;
Major Lance’s “Stay From Me," and Brenda Starr's “Soldier Boy"
on Polydor. . . . Some of Atlantic’s top soul stars will record num-
bers from “The Me Nobody Knows,” rock musical on the Atlantic
label. . . . Finals of the 1970 Miss Black America Beauty Pageant
will be presented at Madison Square Garden’s Felt Forum Aug. 28,
The Impressions and Steve Wonder will entertain, . . . Wally Roker
of Canyon Records reads SOUL SAUCE. Do You?

T T —

ISAAC HAYES, center, the king of psychedelic-soul, picks up his
second straight gold disk for his 'Isaac Hayes Movement'' album. Jim
Stewart, right, president of Stax Records, and Al Bell, executive vice-
president, present the award. Hayes' first goldie, for “Hot Buttered
Soul,” is heading for a platinum record.
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Feist, ASCAP)
5
4
7
4
ﬁ 13
o

{Julio-Arian, BRI
15 15 WESTBOUND 79 .

Forewver, BMI)

Eama Sufra, Eil"ll
17 11 BROTHER RAPP

Talking)

20 17 SUGAR SUGAR

(Kirshiner, BM:I]
24 BAND OF GOLD

Brl]

20 R

Jackson 5, Motown 1088 (Jobete, BMI| i

Aretha Franklin, Hrlanlu: 1‘.'-"31 {Pundit, B,

Marvin Gaye, Tamla 54195 (Jobete, BMI}

14 14 THE SLY, SLICK & WICKED 7 39 39
Lost Generation, Brunswick 55436

Flaming Ember, Ho! Wax 7003 :Guld

ﬁ 19 0-0-H CHILD
Five Stairsteps, Buddah 145 (Duckstun/

James Brown, King 63001 {Dynatone, BMI)
18 9 SHE DIDN'T KNOW (She Kept on |

Dee Dee Warwick with the Dixie Flyers,
Atco &754 (Williams, BMIY

19 18 LOYE ON A TWO WAY STREET 16
Moments, Stang 5012 [Gamhbi, BAALY

Wilson Pickett, Aflantic 3732

Freda Payne, lovicius 9075 [Gold Forever,

Rbythm Band, Warner Bros-Seven Arlts
7365 (Wright/Gerstl/ Tamerlane, BMI)
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BREST SELLING

ISoul Singles

4 STAR Performer—3Single’s registering greatesi propocfionate wpward progress thiz week,

Thizs  Last Weeks on This  Last Weslks on
Week Week Title Artist, Label, He. & Pub, Chart Week Week Title Artist, Labal, Ho. B Pub, Chart
1 1 LOVE AND SAVE b 26 26 HAND CLAPPING SONG 4

<l et 27 27 ONE WAY TICKET TO NOWHERE 3
Tempfations, Gardy 7099 (Jobete, BMI) : tsipe:-tﬂ::-nﬁfﬂ::;harlanr:r.gnl 134
3 4 STEAL AWAY
35 GROOYY SITUATION 2
Aahon /Tayior; Sted N008 (tame, Sl ﬁ Gene Chandler, Mercury 73083 [Cachand,
4 3 SPIRIT IN THE DARK/THE THRILL Patcheal, BMI)
IS GONE ] 29 31 YOU'VE BEEN MY INSPIRATION 5

5 CHECK OUT YOUR MIND 9 30 32 LET THE MUSIC TAKE YOUR MIND 4
Impressions, Curtom 1951 (Camad, BMI) | Kool & The Ean%. DBe Lits 529
0 MAYBE 5 |Stephanye, BAI
1 Three Degrees, Roulette 7079 (Nom, BMI) ﬁ 38 gTE!AIEtI‘I'!E LHPR-I%_EA}EE!E{I;JHEMIEEHD 4
7 IT'S ALL IN THE GAME . 11 ) e e &,
Four Tops, Motown 1164 (Remick, AS.[.AP] 32 30 IF MY HEART COULD SPEAK [

8 TRYING TO MAKE A FOOL OF ME. 5 33 20 IF LOVE RULED THE WORLD/
Delfonics, Philly Groove 142 LOVER WITH A REPUTATION 7
(Nickel Shoe, BMI) Bobby Bland, Duke 480 (Don, BMI/Den, BMI)
WHO'S GONNA TAKE THE BLAME b 34 34 EVERYBODY SAW YOU 11
Smokey Robinson & the Miracies, Ruby Andrews, Zodiac 1007 (Ric-Wil,
Tamla 54194 [lobete, BMI} ASCAP]
21 SIGNED, SEALED, DELIVERED 35 33 | CAN'T BE YOU (You Can't Be Me ) 5
(I'm Yours) 2 Glass House, Invictus 9076
Stevie Wonder, Tamla 54194 (Jobete, BMI] ﬁ i 'II[:-IGII; :;’;;E*E :Tl-!I]TH 3
11 12 WHEN WE GET MARRIED 6 Satisfactions, Lipnel 3201 (Eden, BMI)
Infruders, Gamble 4004 (Frost, BMIL) ﬁ 47 | LIKE YOUR LOVIN'
12 6 AINT THAT LOVIN' YOU (For More (Do You Like Mine) 2
Reasons Than One) 9 Chi-Lites, Brunswick 55438 (Julic-Brian,
Luther Ingram, Keko 2105 B
(East/Memphis, BMI) ﬁ 43 BABY IS THERE SOMETHING ON
ﬁ 16 END OF OUR ROAD 4 YOUR MIND .3

16

11

9

14

12

25 DROP BY MY PLACE 4 Then) WHY CAN'T | TOUCH YOU? 1
Little Carl Cariton, Back Beat &13 | Ronmie Dyson, Calumbia 4-45110
(Coltam/Tairi Dan, BMI) . [Chappell, ASCAR)
37 I'LL BE RIGHT THERE - S 48 48 THAT'S HOW MUCH YOU MEAN TO ME 3
Tyrone Davis, Dakar 618 [Julio Brians [ George Jackson, Fame 1488 (Fame, BMI)
Jadan, BMI] ' 49 50 ARE YOU READY? 2
24 22 SWEET FEELING 10 Pacific Gas & Electric, Columbia 4.45158
Candi Staton, Fame 1466 (Fame, BMI) \ (PG & E, BMI)
25 25 LOVE LAND 19 L 11] — CAN'T SEE WHAT YOU'RE DDING
Charies Wright & the Watis 103rd Street ‘ T0 ME . 1

Meters, Josie 1021
(Instremental Rhinglander, BMI)

Main Ingredient, RCA T4-0340
[Multimood, BN

Manhattans, Deluse 122 (Lois; BMI)

McKinley Travis, Pride 2
{Pecple/Lencir, BMI)

| WANT TO TAKE YOU HIGHER -5
ke & Tina Turner, Liberty 5&177
{Daly City, BMI)

40 RIGHT NOW RIGHT NOW 3
Al Green, HI 2177 (Jec, BMI]

42 SAVE THE COUNTRY 2
Fifth Dimension, Bell B95 (Tuna Fish, BMI)

— GIVE IT UP uri X
Top Shelf, Lolo 2304 (J.A.M_F., BMI)

40
41
ﬁ — DEAR IKE (Remember, I'm John's Girl) 1
Sisters & Brothers, Umni 55238
(Matzo Ball/Cold Gritz, BMI)
44 — SOMETHING STRANGE IS GOIN'
ON IN MY HOUSE 1
Ted Tavlar, Ronm 44 [Respect, BMI)
Q — | CAN'T SEE MYSELF DOING
WITHOUT YOU/JUST NOW & THEN 1
Detroit Emeralds, Westbound 141
(Bridgeport, BMI/Bridgeport, BAMI)
ﬁ — STAY AWAY FROM ME (I Love You
Too Much) 1
Major Lance, Curtom 1953 (Camad, BMI)

{If You Let Me Make Love to You

Albert King, Stax Q049
(East/ Memphis, BN

Yox Jox

o Continued jrom pape 48

MN.Y. 12414, needs easy listening
records, The lineup at WCKL in-
cludes Fred Leonard, Joe Clark,
Frank Jolly, and Wheeler. . . .
MNote to Don Landy, KVIN in
Vinita, Okla.: Those albums featur-
ing a radio history of rock will be
on Increase Records distributed by
Chess Records and vou're right
about them making a good feature,

. WEGP in Presque lsle, Maine.
now has a lineup that includes BR]
{(lames Fiizherbert)., program di-
rector Dewey DeWitt, Mel Smith,
and Wendy McKinney, plus week-
end men Spider Jackson and Dave
Dickson. Both are stationed al
Loring AFB.

* & K

Chuck Lackner at Lindenwood
College, 5t. Charles, Mo. 63301,
reports that the campus stalion.
KCLC-FM. is on the air this

o Continwed from page 52

REGIONAL SALES REPRESENTATIVE

Leading children®s line, Expellent
ppportunity, Send resome to:
JERRY WEINER

Disneyland Records
i Senora Ave.

Glendale, Calif. 91203
ix¥ll

summer. They not only need rec-
ords but some broadcasting equip-
meni. If any of vou professional
stations have some old equipment
to donate to KCLC-FM, even some
spare parts, those students would
really appreciate it. Helping a col-
lege station, 1 point oul to you, is
a feedback maneuver because those
students you'll be hiring next year
will thus be better trained.

oy americanradiohistory com

SITUATIONS WANTED

RADIO PHODUCTION ENGINEER, B
years' experience wanls freelance work
Y.C. area. Writdng and produe
menagement experience. Call (2id) E.'P].
O8N or (212 BTI-1774. ¥l

INTERNATIONAL
EXCHANGE

DEALERS — COLLECTORS -— HRARE
American 43s and LP's 15¢ up. Fras
catalog, foreign. 4 P.O. eoupons, Kape,
Box 748, Brooklyn, N, Y. 11234. tfn

HENDRIX "WHO — BACKTRACKS
Collections of murt hits, $3.50 I].l'l'l!l..l.l.l!'d
Liats sent on uest. Remrd
r’::ltnh:. Wake eld, Yorkshire, h:nf
and.

JULY 11, 1970, BILLBOARD
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Billboard SPECIAL SURVEY For Week Ending 7/11/70
BEST SELLING
= ou I S
% STAR Performer—Single’s registering greates! propertionale vpward progress this week,
This  Last Weeks on Thizs  Last Waaks an
Week Week Title Artist, Label, No, & Pub, Chart Week Week Title Arfint, Label, No. & Pub, Chart
1 1 ABC s R 26 26 BAND OF GYPSIES 2 B
Jackson 5, Motawn M5 709 Jimi Hendrix Eudd-.r Miles & Billy Cox,
Capitel STAQ 472
2 2 THE ISAAC HAYES MOVEMENT .13
Enterprise ENS 1010 27 24 SOUL ON TOP . 13
. James Brown, King K5 1100
- 3 PSYCHEDELIC SHACK . .15
JERRY BUTLER, Mercury crooner, relaxes with Bobby Scott, center, :
and Danny Meehan, right, after recording two songs for an upcoming R S H&%ﬂlﬁ b 20
Cannon Film, "“Joe. " Scott scored the picture and Meehan wrote the 4 4 RIGHT ON . 6 i Wiltoe: Lifite: Dkt o Seag =
lyrics. Supremes, Motown MS 705
29 27 STAND . .63
5 6 GET READY . R .. Sly & the Family Stone, Epic BN 26456
Rara Earth, Rare Earth RS 507
34 DELFONICS' SUPER HITS 34
b 5 STILL WATERS RUN DEEP 15 Philly Groove PG 1152
Four Tops, Motown M5 704
31 31 PORTRAIT . 9
7 7 THIS GIRL'S IN LOVE WITH YOU. . . .22 Fifth Dimension, Bell 6045
Aretha Franklin, Atlantic 3D B24B
32 30 | WANT YOU BACK .. . . 26
8 8 NOT ON THE OUTSIDE 7 Jackson 5, Motown M5 700
Moments, Stang 1000
37 BEST OF JERRY BUTLER 3
ﬁ 12 GREATEST HITS g Mercury SR 41281
Fifth Dimension, Soul l:ll'f EEE 23900
3 38 BLACK TALK b
ﬁ 14 WHATLOVEHAS—IOINEDTOGETHER . 6 Charles Earland, Prestige PR 7758
amokey Robingon & the Miracles,
Tamia 15 301 5 35 FAREWELL 8
Diana B L Th E !
18 IT'S A NEW DAY . 5 Do aet & The: Buperies
B U James Brown, King KS 1092
. ’l-. - 36 RIGHT ON . A 7.
' J { 12 11 YOU AND ME 9 Wilson Pickett, Atlantic 50 8250
mE | 9“1 Jerry Butler, Mercury SR 61269
\ y 37 36 STEVIE WONDER “LIVE"™ . 14
13 15 EILL HE#EH'T.L}: III'I I.SI]';:I'!'E 5gt‘a‘nﬂ.ll'l. R § | Tamla TS 298
MARY FRANCIS ADDERLY, of Opa Locka, Florida, is crowned winner onne Warwick, Scepter
of radio WRBD's ““Miss WRBD Beauty Pageant,” which won her a 14 16 GRITTY. GROOVY & GETTIN' IT 17 8 32 f:‘:‘lﬁtl:lmm oL P . |
$2,000 scholarship to Florida Memorial College among other prizes David Porter, Enterprise ENS 1009 Atlantic SD 1537 :
Eelehmtmg Miss Adderly's good luck are, left to right: Robert l3£|1.|'nn:urizr
FM p.d Rogers, FM announcer; Miss Adderly; Joseph Fisher, 15 10 FUNKADELIC .. .16 39 40 VIVA TIRADO : : !
AM p.d.; and McKinley Williams, the station's AM music director. Westbound 2000 El Chicano, Kapp KS 3832
i' 20 STAIRSTEPS 1 WOODSTOCK 4
Buddah BDS 5061 ﬁ Soundirack, Cotillion 5D 3-500 '
ﬁ 29 GREATEST HITS . 5
h ; 41 41 I'M JUST A PRISONER . vl
[ ] ]h'h:nr:;an Tiﬂ:;}gl Tamvnt - Termsll, Candi Statom, Capital 5T -IE'DT
ellin SOUI‘] S ® o e | o o e 3
Miles Davis, Columbia GP 26 Meters, Josie JO5 4012
ﬁ 25 THE LAST POETS 3 43 42 TODAY 21
Douglas 3 Brook Benton, Cotillien 5D 9018
, ' — TURN BACK THE HANDS OF TIME .. 1
® Continued from page 48 = E,‘ﬁ%ﬂﬁ? R 15 ﬁ Tyrone Davis, Dakar SP 9027
a new group, doing an LP for Roulette. In addition the independent woul. 53733 45 39 MY MAN' WILD MAN! 2
film “Orange Pants” is completing work on their score at the Record 21 13 COME TOGETHER - 9 AL T w20
5 lke & Tina Turner & the Ih:e'r'ru
Plant this week. The West Coast Record Plant has the Jackson Five Liberty LST 7437 46 49 EE.': ﬁﬂiﬁ:ﬂlﬁm i .53
in for Motown, Jimi Hendrix and Love doing LP’s for Blue Thumb, 22 22 JR. WALKER & THE ALL STARS LIVE. B 47 47 MY KIND OF JAZZ
and Crosby, Stills, Nash & Young cutting for Atlantic. youl 55713 Rey Charles, Tangarine TRES 1812 3
23 9 REAL FRIENDS .15
= = 203 . z 48 48 RED CLAY e
| Pﬂl_l'lfk Collins EI_:IIEI‘]H'ISES, Cﬂllfﬂl'f_ﬂ_ﬂ (213) ﬁﬁmﬂﬂ Friands- of Disnctien, RCA Vietor Freddy Hubbard, Cti CTI 6001
I_lmmm Haskell has just ﬂﬂfl‘lpll.‘.tﬂd writing, arranging a}nd con- T NORE AVENUE . T 49 43 MOVE YOUR HAND 1
ducting three tracks for Sunkist Growers, Inc. The music-to-eat- Bl'““LmE T. & the MG's, Stax 5TS 2027 Lonnie Smith, Blue Note BST B4326
nf‘angw-hjr-whih:-x:-ratching-tt.:lmrisiun is Hdskell’s fir.st wnr?; for Sun- 25 17 COUNTRY PREACHER 17 50 50 EXPRESS YOURSELF 9
kist but marks his return to Foot, Cone & Belding/Los Angeles, E:npli?hg:!ﬁdmw Quintet, ?ms "Frd Street Rhythm Band, Wamner
an agency that has used his services many times in the past. Bob May- " e )

berry was the agency producer, Jean Craig the copywriter. The as-
signment was booked through Charles Stern Agency.

Soundview Stuodios

132 Riviera Drive

Kings Park, L. 1., New York 11754
516-724-9361

June 14, 1970—Recording Haystacks Balboa. Completing al-
bum. Produced by Shadow Morton, engineer, George Stermer.

June 15, 1970—Recording Sum Pear. Prpduced by Bob Gallo

for Louis Lofredo Associates, Inc. Engineered by Bob Gallo and
Bob Dorsa,

June 16, 1970—Recording Calamity Jane. Produced by Shadow
Morton; engineer, George Stermer,

June 17, 18, 1970—Recording Sum Pear. Produced by Bob
Gallo, engineered by Bob Gallo and Bob Dorsa.

June 19, 1970—Recording Chicken Soup. Produced by Don
Dwyer; engineer, Bob Dorsa.

June 20, 21, 1970—Recording Sum Pear. Produced by Bob

Gallo for Louis Lofredo Associates, Inc. Engineer, Bob Gallo and
Bob Dorsa.

Tune 22, 1970—Recording Calamity Jane. Produced by Shadow
Morton; engineer, George Stermer,

June 23, 1970—Recording Sum Pear. Produced by Bob Gallo;
engineer, Bob Gallo and Bob Dorsa.

June 24, 1970—Recording Calamity Jane. Produced by Shadow
Morton; engineer, George Stermer.

JULY 11, 1970, BILLBOARD

JOHNNY OTIS, left, r&b pioneer
enjoying a comeback on Epic,
accepts an award for distin-
guished achievement from Cali-

fornia

his recent

State Senator Dymally,
representing the State Legisla-
ture. Otis received the award at
opening at Los
Angeles’ Ash Grove. Both Otis
and his son, Shuggie, a blues
guitarist, has LP's

BEST SELLING FIRST ALBUM

First album by Marcel Marceao,
produced by Michael Viner, available through 9000 Sunset Boulevard, Suite 411,
Los Angeles, Calif. 90069. Telephone: (213) 271-2313.

“The Best of Marcel Marceao,”

conceived and

on Epic.

www americanradiohistorv com
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REGULAR CLASSIFIED AD: 35¢ a word. Minimum: $7. First CLOSING DATE: § p.m. Monday, 12 duys prior to dote of
line sat all caps. ' issue.
DISPLAY CLASSIFIED AD: 1 inch, $25. Eoch additional inch BOX NUMBER: 50c service charge per insertion, payabls in
in some od, $18. advance; also allew 10 additional words {at 35¢ per
Box rule arcund all ads, ward) for bex number and address.
CASH WITH ORDER. Clossified Adv. Dept, Billboord, 165 W. 4&h 51, N.Y., N.Y. 10036 (212) 757-1800,
nLJ, ONE LINERS! WHITE FOR "FREE"
le d  alss ive detalls on: These are bast selling middie-of-the-road singles compiled from
PROMOTIONAL SERVICES ‘ DISTRIBUTING SERVICES Callfornia Aircheck Tapes, FCC Tests nafinnat retall sales and radic stotion sir play Hzted o Lok Onder
VYolee Drop-Ins, D.J. Source Guide and
] E““ﬂ'i?'rmuéﬁ::n Eg:;:r”ma{;‘dfwﬂnx RﬁinE:
an i . .
KATIGNAL, K2CORD EROMOTIONAXD | rrmaemon, necomp oumiprs, wp | oo Pravee
Consultation; questions answered re: re- have the largest selectlon of 45 ﬂ.ﬂ" WWUN IS GOTNG TO BUY A SET OF
cording, pub g, distribution. Mort oldles and ﬁ"}?‘dl“ at 254 each, o Jingles from someone, Interested? Con- TITLE, Artist, Lakel £ Number
Fax Promotions, 1850 Broadway, NYC. | major label LP listings at promotional tack, WWUN, Box E, Delta Station,
3 i | welecome. Apex Rendezvous, Ine., 390 Facknon. m“: s = _—
Sy, S Iy25 NEW COMEDY! 11,000 RIOTOUS CLAS.
NATIONAL RECORD PROMOTION LEADING TAPE w_l:.[ﬂl_-.EEALEH WE. ;!-u"a‘l"inlﬂ.t:l. ﬂu:t:&ﬂ;lc;hﬁr::npm nEl'ﬂ.‘n 3 2 13 {“IEI Lﬂ“E to BH} CLOSE TO YOU .5
{(You Record It — 'We'll Plug If) sell highest chart tapes at lowest prices. Emlmd. Mariposa, Callf. 95338, Carpenters, A&M 1183
® Distribution Arranged E-tﬁ Ia ﬁ?ﬂhr%.im}.'fqmmtiﬂ:. le:pﬁ WAL CIRCULARE FOR US. TAGE (Blue Sea/lac/U.5. Sangs, ASCAP)
® Major Record Label Contocts Park, N. Y. 11558, tfn :?a"mﬂﬁd'ul fiﬁﬁmséﬁﬁgﬂﬁ?u"p: Fmi @ 2 71 9 EHdE E,“r: OF ‘I'EI'I'.IH h':'FE orres s B
¢ Das J':"!I"' Cmrlrug- T T P e Y 3 i Egll.:ﬂbiil IEE-T olumbia 4-45175 (Screen Gems-
® Maogozi d N : :
pogare ot Newpooer | | TR -o:voron seor goanian L 15 ASONG OF oY s
© Nooking Agent Conta do on, fage, Over 150 shows. Frse onfs Miguel Rios, A&M, 1193 (Bamegat, B
o g !ﬂg.'“' nas COLORFUL POSTERS _FOR ALL | Tenn, 87743, o0 oo Ivit 4 4 8 DONT IT MAKE YOU WANNA GO HOME 6
ublic Relations Service E#E“t-:“ L.quﬂ:I ﬂf“' ]Fru |d'“:|§nr z e ‘ Brook Benton with the Dixie Flyers
H | ere. a4n COIOrs, i} L] by I 2
. st 14x27, 17%26, 23x28, Order 30 or more. | wiih Topiealities Short Heturns, Exotics, Cotlilion 4% (tewery; | BMI)
Risee Eismorion S T i iras ol bro. | Flows illhoarcs, stc. Linger A While 11 18 | JUST CAN'T HELP BELIEVING 3
® JMaisters Leased uantity., Send for free colorful bro- Inquiries: Sunset West, 1837 N. LaBrea S PSRRI Y
chure, Royal Printing Co., 3117 N. Front =2, Hollywood, Calif, 90046, J¥ri1l B. J. Thomas, Scepter 12283
Send all records for review fto: %ﬁ_%“ﬂﬁl h!’fh‘;g' 19133, Phone: Eﬂﬁ = {Screen Gems-Columbia, BMWI)
BRITE STAR PROMOTIONS YES, BROADCASTER, THERE REALLY @ 6 10 14 SHE CRIED ... . . ... . . 6
728 16th Ave. 5. out the greatest buys on custom pro- Lettermen, Capitol 2820 (Trio, BMI)
f SEHF.H:ES ductions, SONOVOX, comedy and services
Mashville, Tenn. 37203 E{ :Illll ta-ﬁ:- “Fhe hﬁr mngre?q ::rr];ipleu. 7 8 10 SONG FROM M°A°S°H ... .10
Call: Mashville: (15) 244-4054 : OLIEE A0, .0, DX o INGWRRLTY, ;
ashville: (415) e CUSTOM RECORDING SERVICE: TAPE | s’c e el Al Delory, Capitol 2811 (20th Century, ASCAP)
aonies Editing. Masters and pressings. WORLD'S HIGHEST PAID DJ USES US, 12 20 — MYMARIE .. : T |
High guality at reasonnable rates. Joseph ghouldn’t you? Complete comedy ser- Engelbert Humperdinck, Parrot 40049 [lanuary, BA1)
|  Glovanelli, Audio-Tech Laboratories, vice: $20/year, No glmmicls, :m unk—
SCHOOLS & INSTRUCTIONS ﬁll%if_"“"“"t Ave., Brooklyn, N. ¥. tﬁ ﬂ‘;h L Ijm. “ﬂﬂ';a;ﬂ!““ﬂﬂ,";, ' 8 6 4 PRIMROSE LANE = . ; 8
E:lt;{man. 4213 HRiverside, ﬁnuhlmr 0. €. Smith, Columbia 4-4510& (Gladys, ASCAP)
FIRST PHOMNE THROUGH TAPE RE- - :
#ﬂhr:ltﬁt:ﬂn&;i- ﬂfﬂ?ﬂuk?:’: E&;r nm:: PERSONAL Assembled Multitude, Atlantic 2737 (Track, BMI)
aanth oy tamiiny FOC Nonoss PSYCHEDELIC LIGHTING, ADVANCED | 32 — — QUE SERA SERA (Whatever Will Be, Will Be). 2
courses. Bob Johnson Hroadcast License electronics, rock concerts, nightclubs, REWARD FOR INFORMATION _TO Mary Hopkin, Apple 1823 [Artist, ASCAP)
Instruction, 106000 Duncan, Manhattan stages, Send $1 (crediled), world's larg- wheroabouts of John or Mary Ann Mor-
Beach, Callf, 90266 tfn est catalog: RockTronics, 22-BE Wendell, ris, Pt Meyer. Christy, Box 5375, Fay. 10 2 1 THE WONDER OF YOU B8
= = | et My, i L s @ Elvis Presley, RCA Victor 47-9835 (Duchess, BMI)
Vi F r 47 uchess,
REY3 [ANovs @ ek counsy | " -
or ' at-SilaEs a Bl (114 L] -
cense s ihe shoriesi, multpuﬂe:ﬁtl m USED COIN MACHINE 13 14 15 HISSlSSlFFl i ‘ ' - g
eourse in the nation. Over 985 of R.LE.I EQUIPMENT John Phillips, Dunhill 4236 [Alchemy, BMI)
Siass Heense. Toisl fuition, $395, Job | AFTER HOURS POETRY — READ
Ll i u " " =
placement free. Write for hrochure. around the world. Nothing else like it. | 57 COIN-OPERATED RECONDITIONED 14 25 31 — MAKE IT WITH YOU . = i b 3
Radio Engineering Incorporated Schools, Send $1 to Jake Trussell, Box H}_,’ and painted Kiddie Rides, $400 value, Bread, Elektra 45684 (Screen Gems-Columbla, BMI)
lﬁlg.é?llgt" E]:rl;ntﬁ. ﬂuﬂgrwﬁﬁm?. Kingaville, Tex. BLF $250 :h-t}i{ﬁ ‘l];ﬂﬁﬂéﬁlﬁ?-iﬂfln; %Ethvh:ﬂ:lﬂm 18 21 23 WITH YOUR LOVE NOW 5
Q BTN 3 ansas & . = TILaTy ' . i
i 64109, or 809 Caroline St., Fred- Deer. Sacrifice. ; i T
f:.ﬂ::“hu""s.'t Virginia 32401, or 835 E. | | /eersSasviioe e @ Bassa Rio, Blue Thumb 113 {Rodra, BMI)
DIOrRRo - =n [ ] " 4 n
5 3 3 HEY MISTER SUN ... B
EErTrTEm | MoK Do | T
PFLAY STEREDO RECORDS ON OLDER
Secburgs, New plug-in stereo.mono ear: 23 34 — WHEREFORE AND WHY i 3
tridge fits all models, "B" through Johnny Mathis, Columbia 4-45183 [Warner
pianossy ane sacisors ook || (OSTUME BARGAIN | | i3 sissisiind & spmovise b AScAP
L n 1 L E BAlE. LIEsi L b e RN 8 . 5 "
E. E%Efiielﬂ, 2423 N. Janssen, Eh.it:jlli:rl. i irii 20 22 36 SAVE THE COUNTRY c e - 4
3 2 ¥ Fifth Dimension, Bell 895 (Tuna Fish, BMI)
FOR SALE: VENDING ROUTE &8O, q i s ’
i 1l tak ¢ fion- 9 8§ 12 WALKIN' IN THE SAND v B
Utah, lucrative business, must sell for Best offer will take entire million REHEARSAL STUDIOS #1 Margm,:l Capitol 2830 (Pocket Full of
fireal, Halgar, Uik Bus, i¥18 dollar costume  wardrobe used in AR C PRODUCTIONS INC. REHTARS- T
I.INCH SCOTCH (1 ROB—10%M) EMPTY j al Halls on hourly basis. For rehearsals 16 11 7 DAUGHTER OF DARKNESS. . T |
MNab Heels and Boxes. MNew, unopened, the last three musical 1pﬂ:i‘g:u|pr; auditions, ete. Marty Jacobs 1897 Tom Jones, Parral 40048 (Felsted, BMI)
cartons of 5; $3.20 per reel. Cash, mone Broadway, Suite 706, N. Y. 213; 246-5070.
order ch!g;nnﬁmirpnrimuﬁrde'ﬂ EE' rﬁﬂ prasanted ot The: Desert o of tin 19 19 17 UthTED WE fSTl"ﬂ' . . I A 9
I."H'D'ﬂd- B - " = L] E
fure free on request, Helffrich Record- | E&I'ﬁ.;ghund atiihan, Recm. Sl IR wir-Nmi
ing Labs., B, b, 22, Allentown, Pa. 131% Las "I"lgl:ll. | RECDEDS Mquc 4
o ( ) 27 32 — SILVER BIRD : Tt
!z Mark Lindsay, Columbia 4-45180 (Kangargo, BMI)
[ llent dition, suitable fo WILL SWAP CHART OLDIES BUT
FRIEND'S n excellant candilion, sullaBle Tor Goodies for mono and_ stereo closeout 31 — — EVERYTHING A MAN COULD EVER NEED . 2
HAS nﬂHE IT HGHIH | theatrical productions, circuses, cos- ;ﬁicﬁtﬁlﬁﬁﬁ:ﬂzﬂcrﬁ%:iﬂﬁﬁé 23 Glen Campbell, Capitol 2843 (Ensign, BMI)
a a; =: [ a
E%";ﬁyﬁgﬂ%g EEEHEE-EALE el , e - T Eﬁaﬂgg éﬂﬁﬂf Scepter 12285 (Blue Seas/ :
’ lac, ASLAP)
$4.50 per 100 different tunes post- To Inspect, contact: RECORD SERVICE 25 15 12 2 THE LONG AND WINDING ROAD I |
pald or $35 per 1,000 records post- RADIO STATIONS Beatles, Apple 2B32 [Maclen, BMI)
paid (about I0F to S differsnt tunes 26 27 27 DARLING LIU 5
to this arrostment). All good, clean EHNIE NA“DINI IF YOU HAVE TIME TO THADE OR @ Henry Mancini, RCA Victor 47-9857 (Famous,
stock of new 45's, store returns, very little cash lo spend. Record ser- ASCAF)
overstocks, etc. Many famous sing- DEEEI'I' Inn vipe—radio statlons. Complete record
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Coin Machine World

MOA One-Stop Push

Focus of Criticism

By EARL PAIGE

CHICAGO — Music Opera-
tors of America (MOA) is
mounting its strongest drive to
recruit one-stop members and
invite their participation at the
MOA convention Oct. 16-18
here. At the same time, a vet-
eran one-stop member of the
national organization of juke-
box operators is questioning
how effective MOA is in em-
bracing one-stops.

“l think that MOA has failed
in its efforts to enlist one-stop
members,” says Fred Sipiora,
Singer One-Stop here. One of
the first one-stops to join MOA,
Sipiora says: “Not enough one-
stops have joined MOA and as
a result we've had no chance
to be represented on the board.
We can pay but we can't say.”

MOA executive vice-presi-
dent Fred Granger says: “The

MOA board has said in the past
that they would like to see a
large one-stop membership in
MOA. If there were a larger
membership there's no question
that one-stops would be elected
to the board so that they could
have representation.

“Of course, one-stop mem-
bers are members in the fullest
sense and certainly can attend
membership meetings and voice
their opinions. One-stop mem-
bers are not associate members
—our membership roster has a
special category for them."”

Granger also said that one-
stop members have access to all
the services of MOA. "This in-
cludes a group life insurance
plan that has paid out $30,000
in claims this year and paid out
over $100,000 in claims in

(Continued on page 54)

FRED GRANGER: "We want one-
stops."

gHFD SIPIORA: "What does MOA
ﬂ.'-

Better Service to Location
Way to Beat Direct Sales

OMAHA—A calm voice
among those jukebox operators
bemoaning at a recent meeting
here the damaging effects of di-
rect to location sales was that of
Roy Smith's White Clay, Neb.
Smith cautioned the group to
offer more service and be less
emotional about the growing
tendency of taverns and restau-
rants to own and operate their
own juekbox instead of dealing
through an operator as in the
usual procedure.

It is Smith's view that better
service is the main protection
against losing locations which
decide they can operate equip-

ment better that an operator.
“Basically, we are in our loca-
tions every week,” said Smith,
who took some good natured
kidding during the stormy ses-
sion at the Coin Operated In-
dustries of Nebraska. (Since he
operates near the South Dakota
border and among Indian neigh-
borhoods the other operators
told him that, of course, he had
learned to deal with Indians and

had no direct sales problem).
“We operate a lot of candy
and snack machines and have
to fill them each week, We don't
necessarily change the jukebox
(Continued on page 55)

Montana Program

Friday, July 10
Registration . . . . ... ... .. .. ... .. 1 p.m.
Roundtable discussion, adoption of agenda .. .. . . . 2 p.m.
“Get acquainted mixer” .. .. .. ... ..... .. i aarear A PTG
Saturday, July 11
General business session, election . ... ... . ...... . .. ... .. 2 p.m.

Guest speakers: Lt. Gov, Tom Judge, Helena, Mont.; Music Operators
of America (MOA) president A. L. Lou Ptacek, Manhattan, Kan.:
MOA executive vice-president Fred Granger, Chicago; Ed Kort,
resident, Coin Operated Industries of Nebraska, North Bend, Neb.:
Eave Smith, manager, Seattle One-Stop, Seattle; Ben Woods,
Columbia Records, Seattle; Harry Brinck, Rock-Ola distributor,
Butte, Mont.; Garth Brown, Rowe distributor, Salt Lake City; Stan
ﬁ;::;a Seeburg distributor, Salt Lake City; Earl Paige, Billboard,

Cocktail hour and banquet ... 6 p.m.
Sunday, July 12

Hroakiast Meeting . .. ..... .06 o000cse s . 8 a.m.

Recreation and tours _ . .. .. .. . 10 a.m.
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Mont. Jukebox

Assn to Debate
Direct Sales’

EAST GLACIER, Mont.—
The controversial subject of di-
rect sales of jukeboxes to loca-
tions which would rather oper-
ate their own machines than
work with an operator will be
discussed at the annual meeting
of the Montana Coin Machine
Operators Association conven-
ing here for three days Friday
(10) at Glacier Park Lodge. A
roster of speakers includes Mu-
sic Operators of America (MOA)
president A. L. Lou Ptacek,
MOA executive vice-president
Fred Granger, and Mont. Lt
Governor Tom Judge.

Also speaking will be Ed Kort,
president of the Nebraska juke-
box association which recently
held a stormy discussion on di-
rect sales (Billboard, June 27).
Kort has been challenging juke-
box manufacturers and his group
has a committee studying the
direct sales guestion.

Representatives from wvarious
jukebox distributing firms, one-
stops and record labels are also
expected to address the group.
The area around the lodge
abounds in recreational activi-
ties, Montana association sec-
retary Dorothy Christensen ad-
vises that the meeting can be
“a tax deductible vacation.”
Those seeking late reservations
should call the lodge's conven-
tion department (406) 226-4411,

Girl Jukebox

Mechanic Now
Record Artist

OMAHA—A growing num-
ber of recording artists are dis-
covering that it pays to promote
their material on jukeboxes but
few are as close to the jukebox
scene as Barbara (Barb) Fisher,
a female vocalist who records
©on Clark Records. Until three
months ago she worked as a
jukebox mechanic.

The 28-year-old singer who
says she “feels 18" was a fea-
tured entertainer at the recent
Coin Operated Industries of Ne-
braska meeting. This organiza-
tion of jukebox operators is
headed by her former boss, Ed
Kort.

If the idea of a girl jukebox
mechanic seems far out so does
her story of ending up on Clark
Records, a subsidiary of Nash-
ville-based Nuggett Records.

Miss Fisher explained: “T've
been singing ever since I was a
kid. My brother was bragging
about me in Greenland where
he is a civilian employee at
Thule Air Force Base, The band

(Continued on page 54)

Executive
Turntable

William R. Eunson has been
appointed supervisor of systems
and procedures for Interstate
United Corp. He joined Interstate
in 1968 as a senior systems analyst.

www americanradiohistorv com

Jukebox Group Hits
Poor Quality Disks

TRENTON, Mo.—Missouri's
jukebox operators are angry
about the poor quality of sin-
gles. The subject of faulty disks
dominated a recent meeting of
the Missouri Coin Machine
Council and president Art
Hunolt promises to challenge
manufacturers by publicizing a
list of records that are poorly
pressed.

“It's to the point now where
an operator must stick around
the location until each side of
each record has played,” com-
ments Hunolt, partner at Auto-
matic Music Co. here. “If you
leave without playing the last
side of the last record this is the
one that will cause you to make
a needless service call back to
the location.”

Hunolt says he would nor-
mally promote the best sides of
as many as five recordings by
playing them as he is cleaning
up the jukebox and counting the
money. Now he must play as
many as 10 songs (both sides
of five records) and this cuts
down on the number of loca-
tions serviced each day.

He claims that operators are
not so worried about the faulty
records as they are about the
needless service calls they cause
and the generzl slowdown in

servicing the route. “A record
that sticks amounts to a service
call and this is expensive,” he
complains.

Missouri operators complain
about records that have bubbles,
grooves so tight the needle can't
start or cancel at the end and
disks that are off-size.

“Apparently, there's no uni-
form size. I can't understand
why manufacturers can’t come
up with a 7-in. record. We're
receiving so many complaints
about records that are off-size.”

Hunelt's complaints and those
voiced by the operators at the
meeting were heard by two one-
stop executives at the gathering,

*The one-stop people told us
that poor quality pressing is just
a byproduct of mass production.
The manufacturers just are not
checking the quality, They run
off thousands of copies from a
stamper and these go into the
pipeline. The first they know
about a poor pressing is when
it comes back from the operator,
By this time it's too late—the
popularity of the record is often
lost.”

Hunolt said that the one-stops
always take back records and
issue credit but that this was a

(Continued on page 535)

ROY SMITH, White Clay, Neb. operator (third from left at front table)
ponders the subject of direct sales at the recent meeting of the Coin
Operated Industries of Nebraska, At Smith's left is Omaha distributor
Hymie Zorinski.

Association Digest

(A weekfy roundup of news from state and local organizations)

MISSOURI

MACON—Missouri Coin Machine Council president Art Hunolt
IS Issuing an open invitation to record manufacturers and one-stop
executives who want to address this organization of jukebox opera-
tors on the subject of poor quality records (see separate story this
issue), The group, which has met regularly for over 20 years, will
hold its next meeting here at the Jefferson Hotel Aug. 4.

The group, made up primarily of operators from across the
northern half of the state, has members who regularly drive over 200
miles from points as far away as Kansas City and St. Louis. The
meeting here will feature ladies’ night and is usually one of the best
attended of the year. It commences at 5 p.m. in the Gas Light room.

COLORADO

DENVER—Lucien Sebeo of ARA Services, Inc. in Commerce
City was elected E;E:sidi:nt of the Colorado Automatic Merchandising
Association (CAMA) at the association's annual meeting here re-
cently.

Also elected were: George Barrett of ABC Vending Co., vice
president; Dick Paul of Automatique, Inc., secretary; and Frank
Motto of World Foods Co., treasurer. The officers also were elected
lo three-year terms on the board of governors.

Special guests at the meeting were Bryan Anderson, secretary of
state in Colorado; Jerry Connolly, assistant secretary of state; H.M.
Kauffman, Colorado Department of Revenue; and Doyle Hasseman,
Denver Department of Health. William Chappell was presented a
“"Devoted Service Award,” and other awards for furthering the as-
sociation’s aims were given to Dan Davis, Jerry Brown and Lorr
Quinn.
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Coin Machine News

Coinmen In The News

PHILADELPHIA

David Rosen, who heads the
Rowe-AMI distributing firm here,
became a grandfather courtesy of
his son, Lewis, and his daughter-
in-law, Leslie. Lewis Rosen is a
member of the distributing firm
handling the records and tapes
division. . . . Albert M. Rodstein,
head of Macke Variety Vending,
was awarded a medallion of honor
by Philudelphia Allied Jewish Ap-
peal-Israel Emergency Fund, in
recognition of his services in the
record-breaking campaign  just
ended as Trade Council cochair-
man. . . . M. Harry Stern, veteran
member of the Amusement Ma-
chines Association of Philadelphia,
who heads up Major Acceptance
Corp., served as dinner chairman

BUY!
METAL TYPERS

=

Vending Aluminum
IDENTIFICATION
DISC

WHY!

1. LIFE-TIME INCOME

2. TROUBLE-FREE
OPERATION

3. ONLY 18”x18" L/

TAHD#PU ARVARD

METAL TYPER Ac

1318 N. WESTERN AVE,
CHICAGO 22, ILL. EV 4-3120

for the State of Israel Award
Tribute Dinner at Congregation
Beth El-Suburban where he is an
active member, . . . Martin M.
Berger, president of Cigaromat
Corp. of America, manufacturer
and distributor of cigar vending
machines, has moved another step
up the leadership ladder in the
Philadelphia Allied Jewish Appeal.
He was just named advance gifts
chairman for the 1971 campaign
next vear, serving as trade council
chairman of this year's drive. .
John C. Herron has been named
executive vice president of the
Philadelphia based Hospital Food
Muanagement of ARA Services,
Inc. He was regional general man-
ager of the school division.

DETROIT

At a recent two-day service
school conducted at Angott Dist.
Co., Inc., Detroit, under the di-
rection of Robert Harding: David
H. Fanale, George Ware, Broaddus
Matthews and M. Jacobs, Union
Coin Machine Service; Alan R.
Robison, John Spenn, Dean Bates
and Ralph L. Robinson, Wayside
Specialty; Paul Turnpangh, Central
Coin-Machine, Flint, Mich.: G. J.
Willlams, Ace Automatic Music,
Carrollton, Mich.; Archie Cole
and Bob Bryan, Bryan Bros. Mu-
sic; Keith Hohn, Ferris State, Big
Rapids, Mich:; Al Trembley, Wal-
ler Music, Essexville, Mich.; Don
Absher and Jim Miller, Valley
Amusement, ' Flint, Mich.; Alfred
). and Ray Vollmer, Vollmer Mu-
sic; Tom Goosin, Jim Collins,
Reginald Nidzenski, Joe Yanna
and Robert Krausenick, Harry's
Amusement, Bay City, Mich.; J. C.
Barber, Floyd Post, William Bal-
ley and Richard Trogan, L & M
Amusement, Freeland, Mich.
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MADISON, WIS.

Howard Lemke was re-elected 1o
a term as president of the Wiscon-
sin Automatic Merchandising
Council at the group’s annual meet-
ing here recently. Werner Fahl will
remain as vice president, Robert
Egan will continue as treasurer and
Jerome Engle was elected secre-
tury, Elected to three-vear lerms
on the board of povernors were:
Lemke, Ben Lindberg, Ernie Pot-
ter, Edward Fox and Carl Mill-

manm.

CHATTANOOGA, TENN.

Harlan Mills of ARA Service has
been elected president of the Ten-
nessee  Automatic Merchandising
Council. He succeeds Ed Travis.

(Continued on page 56)

Girl Mechanic
Turns Singer

o Continued from page 53

called me in Fremont, Neb.,
and asked what songs 1 did and
in which key. Then they re-
corded a tape and mailed it and
a local studio overdubbed my
voice, I was sent a contract and
ended up with a three-week en-
gagement in Greenland.”

In Greenland, an agent prom-
ised to introduce her in Nash-
ville. “When 1 got to Nashville
I Kknew one name—and he was
gone. I called the agent in
Greenland and he mailed me
money. Then I met the people
at Nuggett and recorded the two
songs they had for me.”

Asked about her experience
as a jukebox mechanic, she said
that repairing pinball games was
more fun. *l worked for a long
time before someone finally
asked that big guestion—‘could
I really repair a pinball game?'
As it turned out, the job was
easy. One of the points was
burned and a fuse was out.”

The diminutive singer who
says she wore Levis and pigtails
as she made the rounds of Kort's
jukebox route, came to the firm
as a result of an advertisement.
She laughs when asked how she
felt when she learned what the
job entailed. *I was a cocktail
waitress at the time but before
that I drove an ice cream truck,”

Kort plugged her recording
of “Knock Him Out Joe" and
“In Time"” at the meeting and
some local stations are playing
it. Meanwhile, she is preparing
for another engagement . in
Greenland. “I'm pretty eager

about it, too. After all, when I
was there before it was dark all
the time—I want to see what
the place is really like.”

MOA One-Stop Push

Focus of Criticism

o Continued from page 33

1969—we have 400 members
enrolled in the plan now.”

He mentioned a hospital
money plan that pays $30-520-
$10 per day while hospitalized,
a pension plan, an income pro-
tection plan and the availability
of public relations materials
and tax service books.

Sipiora says: "“There's no
question that oné-stops should
be an important part of MOA.
After all, we gain our live-
lihood from operators and we
should certainly be involved
in MOA. I'm just discouraged
because too few one-stops have
joined. | don't want to be one
of the few. MOA should be an
organization where one-stops
could meet together and discuss
problems—it could be a semi-
organization for us."”

Granger says: “l could be
more sympathetic about the
complaints of one-stops if they
had an organization of their
own. MOA has mounted many
drives during my tenure to re-
cruit one-stops. We "have even
erected a special booth for one-
stops but only a few showed up
to man it.

“This year, we're making
three separate mailings to one-
stops and will again have spe-
cial badges for one-stop mem-
bers.” Partial text from MOA's
first mailing reads: “We not
only invite you to attend, but we
are also enclosing an exhibit
prospectus in the event you
would like to exhibit. And if
you exhibit we would locate
you in the prominent area of
the record company exhibitors,
of which there will be several.”

Sipiora says: "l know some
one-stops have said that exhibits
on their part are ineffective be-
cause they see only those juke-
box operators from the Chicago
area. One-stops should not look
to MOA as an opportunity to
procure new business—they can
do this in their own area. One-
stops should join and participate
because they are a vital part of
the jukebox industry.”

One complaint from one-
stops concerns the lack of juke-
box programmers at the con-
vention. Labels also complain
that they see only the route
management people — not the
people back home who do the
actual programming.

“We recognize this problem
and we're working to solve it
Perhaps we can arrange to have
jukebox programmers brought
in for one day during the con-
vention,” Granger says. Often,
jukebox programmers double as

]
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BARBARA FISHER, until a few months ago a jukebox mechanic in
North Bend, Meb, and her band entertained operators at the Ne-

braska association meeting recently. Miss Fisher
fg‘l} T. W. (Little Larry) Harris, leader Lueke

Clark label, Others (from le

records on the

Beckner, KOZN radio personality and recording artist on Pacific
Avenue Records Billy Egr, Larry Babutzke and Butch Jones,
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route mechanics and office per-
sonnel and are sorely needed on
the routes back home. The ex-
pense of bringing in addi-
tional personnel is another part
of the problem, Granger indi-
cated.

“If more one-stops belonged
to MOA it would help to build
their strength and bring a closer
understanding  between  one-
stops, operators and the record
manufacturers. This could bring
in more jukebox programmers
which i1s something we've been
trying to accomplish and repre-
sents an area where we have
failed thus far. We're trying to
bring in more programmers.”

Both Granger and Sipiora
mentioned the exciting one-stop
seminar in 1968. But “we can’t
have the same kind of seminar
every vyear,” Granger says.
Sipiora agrees on this point but
hopes MOA can still be a focal
point for one-stops and that the
organization can do more to
help one-stops.

New Tobacco Tax

RICHMOND, Va, — Taxes
for over 2 billion packs of cig-
arettes were imposed in the 50
states and the District of Colum-
bia during the month of April,
according to the Tobacco Tax
Council. This was an increase
of 4.4 percent over April of
1969.

lurns

people
Into

crowds

150 SELECTTONS
43-1/3, 45's, LP's
* Integrated Circuits

* Swing-out, Lift-out
Components

* Snap-out Gnll

ROGH-0LA

Model /442

“we want you to
Take it easy”

Rock-Ola Manulacturing
Corporation
800 North Kedzie Avenue
Chicago, Hlinois 80651
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Whats Playing?

A weekly programming profile of current and oldie
selections from locations around the country.

Gaffney, S. C.; Yewng Adult Location

Current releases:

Hal Shinn, "The Love You Sove,” Jockson 5, Me-
Dpﬂ{atnr' town | !Eﬁl.
Star “The Wonder of You," Elvis Presiey, RCA

Victar 9635,

"eefrit in the Dark,™
Atblamtic 2731,

Amusement Co.
Aratha Franklin,

La Crosse, Wis.; Ynung Aﬂult Location

Current releases:

Jim Stansfield
i “The Wonder of You," Elvis Presley, RCA
operator, _ Victor 9835
programmer; *"Spirit in the Sky," Nerman Greenboum,
: ! Reprise DBES;
Stansfield _ _
Novelty Co "'f-qiiunﬂ. of Joy," Miquel Rios, AGM

Hudson Falls, N. Y.; Young Adult Location

Current releoses:

"1 Just Canm't Help Believing,"” B. .

John Powers, Thomas, Scepter 12283

programmer, .'
H. C. Knoblauch

& Sons, Inc.
" e,

Trenton, Mo.; C&W Location

“IThey Long to Bel Close to You,'" Car-
penters, AlM 11E3;

“"Lay Down (Rain in the Rooad),” Mela-
nie with the Edwin Hawkihs Singers,
Buddah 167.

Current releases;

Art Hunolt “Heart Owver Mind," Mel Tillis, Kopp
L] _r =

Automatic “Kansas City Song,” Buck Owens, Cop-

Mu;i: Co itel 2783

“lg Anybody Coin' to San Antone?,'
Charley Pride, RCA Victar FB0S.

A.

Ames, Iowa; Kid Location

Current releases:

“Mama Told Me (Mot to Comel," Three
Dog Might, Dunhill 4239;

"The Love You Save” lockson 5, Mo-
town 11686:

Carol Larkin,
programmer,

K&D Music Co.

“Cimme Dot Ding.' Pipkins, Copitol

2B19,

Jackson, Miss.; Soul Location

Current releases:

Windham “Stegl Away,” Johnnie Taylor, S5tax
Caughman, 0063 ;
prﬂgrﬂmmﬂr, Y BE Rliht mrel" T.Frn“ D’ﬂ'ﬂ'ifl.
Capitol Music Daokar 618;
Co., Inc. “Cet Up i1 Feel Like o Sex Machine! "

Jomes Brown, King 6318.

Missoula, Mont.; Kid Location

Current relesaes:

“Run Through the Jungle,” Creedence
Clearwater Revival, Fantasy 641,

i Tal Me " Th Cha Might,

Eva Shelhamer, | dame 413-51-, e ree Dog -g.

programmer, “"Boby Hold On,” Crass Roots, Dunhill
Montana Music 4237,
Rentals Oldies:

‘It's Your Thing," Isley Brothers;
“"Had Moon Ftl's[ng.“
woter Revival,

readence Clear-

Pierre, 5.D.; Adult Location

Current releasas:
"The Wonder of You' /'"Mama Liked the

Dar
arlow Maxwell, Roses,” Elvis Presley, RCA Victor 47-

operator;

SB35,
Mrs. Darlow “Which Way You Coing, Billy," Poppy
Maxwell Pramrbse Lone, " O. C. Smith, Columb
| ] kN 5 ¥ . ; -t I
programmer: 4_;:511?&;:! ne, ith, wmbia
Maxwell Music {Mdbay : i :
Sarvice P:.;;rbuﬂy CZoin® to Son Antone?"” Charley

“Alley Cat,” Bent Fabric:

Haddonfield, N.J.; \:"nung Adult Location

Current releases:

“Ohio," Crosby, Stilis, NMash & Young,
Aflunh: 2740
“Owerture From Tommy," Assembled

Patricia Pave
58, Murhtude Arlnnhr: 2137

programmer, “Future Blues,” Conned Hee* Liberty
Cannon Coin 26180.
Machine Co. Oldigs:

“You Send Me,"" Som Cooke:
"1 Walk the Line,"” lohrny Cash,

Springfield, TIl.; Young Adult Location
Current releases:

"Cimmie Dat Ding,”

Pipkins, Copitol
2819 é g

Bud Hashman,
programimer,
Star Noveity Co.

“Hitrkin' g Ride," Venity Fare, Page
Cne 21029,

“"Wonder of You."
Victor 47-9B35:

"He Lowves Me All the Way,"” Tammy
- Wynette, Epic 5-10612,

Elwis Presiey, RCA
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Coin Machine News

Better Service to Location
Way to Beat Direct Sales

o Continued from page 53

records each week but the main
thing is that were in that loca-
tion every week selling the idea
of our service. I have only lost
seven locations during all my
years of operating and this was
not due to direct sales.”

Smith told the group: “Just sit
back and wait. Usually it's the
poorest locations that try to
operate on their own. Sooner or
later, you'll get a telephone call
asking you to come back in and
set the location.”

Many operators may not have
Smith’s calm approach to busi-
ness, however,

Smith recalls how he set his
very first location. *I started
from scratch, that is, I didnt
buy an existing route. So I
started piece by piece. I remem-
ber installing a pinball machine
where the location owner said
the Kkids were awfully mean.
When 1 got in there with the
machine a Kid jumped right on
top of it and broke the glass.

“I told him that I had a lot
more pieces of glass back at the
shop (actually he had none) and
that as fast as he broke one I'd
bring in a new piece. He listened
to this and so did the other kids
in the place. 1 never had any
more trouble.”

Smith points out that one way
to avoid trouble in locations is
to always let your routemen
“know everything.” He said:
“My men even know when my
bank notes are coming due. |
believe in letting them know the
score, And [ tell them that I
will back them up one time no
matter what kind of deal they
propose or what mistake they
make out on the route.”

Smith believes that operators
can sit down with location peo-
ple and explain the basics of
making money. A merchant who
operates a retail outlet in White
Clay as well as a jukebox and
vending service, he makes each
location aware of the increasing
costs of operating.

Mentioning one example, he
said he would like to furnish his
routemen with air conditioned

Poor Quality
Disks Hit

* Continued from page 53

minor aspect of the over-all
problem.

He does not think the prob-
lem stems from the switch to
stereo pressing either, “Most of
the operators either have the new
stereo jukeboxes or have some
type of stereo cartridge., We find
that poor quality records cause
problems on our newest juke-
boxes as well as on our oldest.”

He said he could not begin to
estimate what percentage of the
singles he buys are stereo.

In some cases, he said he has
found entire boxes of a given
single to be faulty (there are 25
copies in a box) but this is the
exception,

“Often you will get a service
call that a certain record is stick-
ing. You send another copy out
with your service man and it
might stick, too. This is where
you have to finally put on
another record.”

"I'm going to keep a log of
the records that give us trouble,
Maybe if we publicize this the
record manufacturers will try to
be more careful.”

www americanradiohistorv com

vehicles “so that we could offer

something in the candy line each
summer besides things like a
whistle full of jelly heans. But
air conditioned trucks would be
far too expensive—we just have
to put up with the summer
candy problem and keep looking
for more vending items that are
not affected by the weather.”

One such item, but not in the
candy area, is canned cold
drinks, Smith thinks more juke-
box operators should diversify
into canned drink vending.
“Some locations are fantastic.

Graff is the world's largest supplier |
ta the operator and distributor alike, |
Volume purchases world wide, cut-
tom pa:galiinq and mearchandising
fronts that empt

machines keep
Eraﬂ‘ fhe Bulk d

ending Indwstr

Henry Sikes Dies

LAS CRUCES, N.M.—Henry
J. Sikes, operator of the Canyon
Music Co. here for the past five
years, died recently, Sikes, 52,
operated Sikes Music Co. in
Carlsbad, N.M. for 10 years be-
fore Canyon. He was also asso-
ciated with Alfred D. Harper,
owner-manager of Harper's Con-
solidated Music Co. here. Sikes
is survived by his wife, Louise,
three sons, his mother, and a
brother.

We have one filling station that
sold 23 cases a day. This meant
we had to go back three times
during the week.”

All Machines
Ready for Locafion

Road Hace ,..... 4.5 : 295,00

Smokeshop 850 Starhite
w/S0g wnit - 195 00

Central Park v o= = 195,00
Stage Coach 3P5.00
Cross Town ., 25,00
Rock-0la Coffes, Model 1404 %500
Twinky i 193.00

Sky Linge s o nE 15500

lBWdGn % Distributmg (o

Exclusive .:'lll'urlilur Distribulor
1311 N. Caopitel Ave,
|nd[ﬂnnpn|ii, ind.
Tel.: MElrose 5-1593

FOR

TOP EARNINGS

IN
EVERY TYPE OF I.OCATION
EVERYWHERE

kne's Ope Swﬂ service for al

BULK VENDING MACHINE OPERATORS V13

S P

pack candy bars

focks, =zpray paints, machine cleaners &
for het nut venders & hot beverages,

wall brackets, sanitary & stamp wvénders,

MERCHANDISE=Leaf ball gum, wrapped gum, charms, filled
capsules, pannmed candies, bulk & wvacuum packed nuts, ball
paint pens, combs, l¢ fab, 5c package gum, 5¢ & T10c wending

SUPPLIES—Empty capsules YW—W¥WI-¥32, coin weighing scales,
counters & wrappers, stamp folders, decals, route cards, pad-

lubricants, paper cups

EQUIPMENT—A|l MNorthwestern bulk wvenders, cast iron stands,
new & reconditioned

bulk venders af all kinds, parts for all bulk wvenders

Mall this counon fie detalls and prices on e NMorthwesiem I
SUPER STXTY (illustrated), Veneds pumi-charms. Alss ask fof
inforsnaiion oa other Nomhweslern machisea.

I MAME TITLE : ?AE;TEHE:EAH?‘#EE
I COMPANY | FAST SERNICE,
ADDRESS FROM LARGEST
| CITY STATE ZIp | INVENTORY IN
l Fill 'n coupon, clip and mail to; l :Ed l.:;s-.
n r
7.1 KING & COMPANY e | mee
I-_LmI i LDkEF‘hEc-*ne (3121 533%?53“' HhSRals literature.
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Classical Music

4 Releases Mark 10th Year of
Lyrita, English Music

LONDON—Lyrita, the inde-
pendent company which special-
izes in recordings of English
music, celebrated its 10th anni-
versary with four releases that
include 20 world premiere re-
cordings.

The company will devote fur-
ther releases during this vear to
over 30 more world premiere
recordings of works by English
COMpPOSErs.

Leading the new releases is
Edmund Rubbra's “Symphony
7" coupled with Vaughan Wil-
liams® “Tallis” fantasia with the
London Philharmonic conducted
by Sir Adrian Boult.

By KEN WILLSMER

Imogen Haolst follows her
award winning album of music
by her father with a second LP
which contains the *“Double
Concerto,” “Capriccio” and bal-
let music from “The Golden
Goose,” plus “Country Song"
and "“Marching Song.”

The two final volumes in the
complete piano music of John
Ireland comprising 12 pieces,
two unpublished, played by Alan
Rowlands are available in mon-
aural only,

The fourth current release is
devoted to music by Moeran
with the London Philharmonic
conducted by Boult: “Overture

Koussevitzky Award TO
Writers Wolpe & Shifrin

NEW YORK — The 1970
Koussevitzky International Re-
cording Award has been pre-
sented to composers  Stefan
Wolfe and Seymour Shifrin for
works recorded by the Con-
temporary Chamber Ensemble
under Arthur Weisberg.

The 51,000 award was di-
vided equally among the com-
posers by the American Inter-
national Music Fund., Inc. for
Wolpe's “Chamber Piece No. 17
and Shifrin’s “Satires of Cir-
cumstance.”

Three works oo MNonesuch
were among five given Special
Citations. Their Nonesuch ver-

sions also are by Weisherg and
the Contemporary Chamber En-
semble. On the same albums are
Frederick Myrow's “Songs from
the Japanese” and Roger Reyn-
olds' “Quick Are the Mouths of
Earth.” The other cited None-
such performance was Jacob
Druckman’s “Incenters.”

The other works cited, both
on CRI, were Chou Wen-
Chung's “Pien” performed by the
Group for Contemporary Mu-
sic at Columbia University,
Harvey Sollberger conducting,
and Charles Wuorinen's “Piano
Concerto” recorded by James
Dixon and the Royal Philhar-
monic.

Specialist

for a Masque,” “Rhapsody No.
2" and the “Cello Concerto,”
soloist Peers Coetmore.

Among releases to come as
part of the anniversary celebra-
tions is a special LP for the
occasion. This album will con-
tain four ‘firsts,” Holst's “Japa-
nese Suite,” the “Melee Fan-
tasque™ by Bliss, “Music for
Children” by Walton and the
Britten/ Berkeley *“Suite Mont
Juic.”

The first London Symphony
recording for the company will
contain four works by Parry:
“Symphonic Variations,” “Over-
ture to an Unwritten Tragedy,”
“Lady Radnor™ and “English
Suites,” all conducted by Boull.
Also Sir William Walton will
conduct his own works: ballet
suite “The Quest,” the “Sca-
pino” overture and “Sinfonia
Concertante.” The orchestra is
the London Symphony.

The fourth and final volume
of the orchestral music of John
Ireland with the London Phil-
harmonic under_Boult will also
be issued. This® will contain an
early symphonic prelude “Tri-
ton” and the suite “The Over-
landers™ as well as first perform-
ances and recording of two sym-
phonic studies and incidental
music to “Julius Caesar.”

Other important first record-
ings will include the “Sinfonia”
by Robert Still, song cycles by
Finzi, piano music of Moeran
and the cello sonata and an al-
bum devoted to contemporary
Welsh chamber music.

5 Units Receive ASCAP

Awards for Programming

DENVER — The St. Louis
Symphony, Buffalo Symphony,
Princeton Chamber Orchestra,
Honolulu Symphony and Corpus
Christi Symphony received
ASCAP awards for “outstand-
ing programming of contempo-
rary American music” during
the past season.

The awards were presented
by Morton Gould, first vice
chairman of the American
Symphony Orchestra League
(ASOL) and a vice president of
ASCAP. at the recent 25th an-

Col LP’s Mark
Marlboro Fefe

NEW YORK — Columbia
Records is celebrating the 20th
anniversary of the Marlboro
Music Festival with four Mas-
terworks album all produced by
Thomas Frost, Masterworks
music director.

Included is a specially priced
two-record package with Pablo
Casals conducting symphonies
of Haydn, Mozart, Mendelssohn
and Schubert. Another set cou-
ples Mozart performances con-
ducted by Casals and Alexander
Schneider.

Pianist Rudolf Serkin is fea-
tured in a Mozart chamber mu-
sic coupling. Six Marlboro art-
ists play a Brahms sextet in the
fourth album. Serkin is the Ver-
mont festival's music director.

nual ASOL convention, held

here.

Helen M. Thompson, man-
ager of the New York Philhar-
monic and a former ASOL ex-
ecutive vice president and trea-
surer, received the Gold Baton
for her-efforts in behalf of or-
chestras and music.

The Women's Council of the
ASOL presented national awards
to the Women's Committee of
the Indianapolis Symphony, the
Sacramento Symphony League,
the Midland (Tex.) Symphony
Guild, and the Charleston
(W.Va.) Women's Committee.

John §. Edwards, general
manager of the Chicago Sym-
phony, was reelected chairman
of the board, while Mrs. Hamp-
ton Lynch of New York was
named secretary and James N.
Ravlin of Louisville was named
treasurer. Other vice chairmen,
in addition to Gould, are Mau-
rice Abravanel, conductor of the
Utah Symphony; Mrs. J. W.
Graham, board member of the
Sioux City Symphony; Karney
Hodge, president of the Fresno
Philharmonic; and Lloyd Rigler,
board member of the Southern
California Symphony-Hollywood
Bowl Association,

MNew board members are Max
Rudolf, music director emeritus
of the Cincinnati Symphony and
director of-the opera department
of Curtis Institute; Robert Sem-
ple, president of the Detroit
Symphony; and Alexander J.
McDonald, board member and
past president of the Buffalo
Philharmonic.

Coming

Events

August 1-4 — National Candy
Wholesalers Association WNational
Show, Washington Hilton, Wash-
ington, D.C,

September 13-16—1970 Nation-
al Merchandise Show, New York
Coliseum, New York City.

September [8-20—1970 Michi-
gan Tobacco and Candy Distribu-
tors and Vendors Association Con-
vention. Boyne Mountain Lodge,
Bovne Falls, Mich.

September 18-20—Illinois Coin
Machine Operators Association,

Stauffer’s Riverfront Inn, St. Louis.

October 2-3—Texas Merchandise
Vending Association annual meet-
ing. Marriott Hotel, Dallase.

Proven

6-PLAYER PUCK BOWLER

ALSO IN PRODUGTION:

........ A SPEEDWAY

£ PROVEN
§ PROFIT MAKERS ;
st F

October 2-4—Automatic Vend-
ers Association of Virginia annual
meeting, Mariner Hotel, Virginia
Beach, Va.

Octlober 6-9—International Ma-
chine Exposition, Kongresshalle,
West Berhn, Germany.

October 9-10—Missour1 Aulo-
matic Merchandising Council an-
nual meeting, Holiday Inn, Lake of
the Ozarks, Mo.

October 15-17 — Ohio  Associa-
tion of Tobacco Distributors, Inc,,
28th Annual convention and 1to-

bacco-candy exposition, Netherland:

Hilton Hotel, Cincinnati, Ohio.

October 16-18—Music Operators
of America convention, Sherman
House, Chicago.

Profit Maker!

CHICAGO COIN'S NEW

ESQUIRE

With Dazzling New

"MOD-LOOK™ CABINET

e

“S==._ 6 WAYS TO PLAY

15¢ PLAY—
2 for 25¢

Available in
3 Individual
Coin Chutes

CHICAGO DYNAMIC INDUSTRIES, inc.

1rFJE W DIVINRLT SLWD  CEICRSD 0L s O

ART HUNOLT,
souri Coin Machine Council, a

president, Mis-

group of jukebox operators.
Hunolt is challenging the record
manufacturers on the poor quali-
ty of records and is issuing an
open invitation for any record
company or one-stop executive
to address the organization's next
meeting. (see Association Digest
in this issue).

Pa. Cigarette Tax

PHILADELPHIA — Vending
machine operators throughout
Pennsylvania are busy readjust-
ing the coin mechanisms of their
machines to pass another nickel
in taxes along to the consumer.
To help meet the state budget,
new taxes were adopted includ-
ing a 5-cent increase in cigaretie
taxes to bring in an estimated
$21 million. The increased tax
brings the state tax from 13
cents to 18 cents on each pack,
making it the highest state tax
in the nation,

In order to give vending ma-
chine operators time to adjust
their machines, Gov. Raymond
P. Shaffer did not sign the tax

www americanradiohistorv com
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® Continued from page 54

Other new officers are Carnel
Vaopghn, vice president, and Tom
Nelson, secretary-treasurer. Board
members elected to three-year
terms are Allen Clark, Ed Piloskee
and Robert Stimmett. Jack Forbis
was chosen for a two-year term.

CHICAGO

Six Wurlitzer distributors sent
representatives for the recent ser-
vice seminar in Chicago. Those
distributors were United Inc. of
Brookfield, Wis.; Brady Distribui-
ing Co. of Charlotte, N.C.; Cruse
Distributing Co., Inc., of Charles-
ton, W. Va.; Bilotta Enterprises,
Inc., of Newark, N.Y.; Commercial
Music Co., Inc., of Dallas, and
MNational Coin Machine Exchange
here. Leading the instruction were
Robert Harding, Karel H. Johnson
and Harry D. Gregg, all field ser-
vice representatives of the Wur-
litzer Co. Attending were: Lewis
R. Sawicky, Thomas J. Ashen-
brenner, Wayne Zabel, Ero E.
Alenen, William Drew and Gerald
M. Rentmeester, all of United;
David L. Parker of Brady;, George
Nester of Cruze; Andrew Misdo
of National; John Arndt, Howard
Young. Robert J. Sullivan and
Charles F. Brenon Jr. of Bilotta;
Donald 1.. Hobbs, Gerald P. Rus-
sell, Jimmy D. Cluck and Jim
Curran of Commercial,

measure into law until Jan.
15, The 5-cent increase will be
reflected in increases from 6 to
10 cents in retail prices. It is ex-
pected that vending machines
may go. for the 10-cent hike in
machines to make it a 50 cents
a pack.

WICHITA, KAN.

Mark Blum Jr. and Ronald
Cazel, secretary-treasurer of the
Kansas Amusement and Music As-
sociation (KAMA), has notified
members of the association that
they are working out a sticker
decal for coin-operated machines
in Kansas. KAMA had previously
approved a resolution that stickers
be used on each machine to warn
potential burglars of the penalties
for breaking into machines. The
stickers should be available July 1.

Plans call for the next KAMA
meeting in July. The site will be
the cabin of John:Emick on Lone
Star Lake. Advance reservations
can be made at the Virginia Inn in
Lawrence. KAMA members will be
notified of the exact date later.

SAN FRANCISCO

Leonard Hicks, field service rep-
resentative for the Wurlitzer Co.,
wias in charge of instruction for
the recent service seminar con-
ducted here. Fourieen persons al-
tended including Edward Carrey
and David Chittenden of Servo-
mation in Fresno, Henry Meza
and Chuck Barnes of ABC Music
in Fresno; Walter Walter of Cen-
tral Valley Music in Turlock;
Duke Harrison and Robert Brown
of Harmson Music in Modesto;
Ralph Buicher of B&IDD Music in
Stockton; Royer Pantocso, Scolt
Jenkins and Donald Brink of Auto-
matic Corp.,, in San Jose; and
Frank Guidessei and David Max-
well of Morgen Music Co. in San
Jose.

when answering ads . . .
Say You Saw It in Billboard
JULY 11, 1970, BILLBOARD


www.americanradiohistory.com

Country Music

Show Biz Is Planning New
Expansion Programs; Names 2

NASHVILLE — Show Biz
Music, Inc., which has made
strong moves recently in both
the record and publishing busi-
ness, is making new expansion
programs. They involve the ap-
pointment of a music director
and a business manager.

Jim Hall, one of the long-
time MNashville producers, con-
ductors, arrangers and writers,
takes over the music director-
ship. He will be in charge of
recording sessions for the Show
Biz label, working with artists
such as Chase Webster, Jamey
Ryan, George Owens and Blake
Emmons.

Hall has conducted, arranged
or produced for such artists as
Eddy Arnold, Boots Randolph,
Lenny Dee, Jack Greene, Roy
Orbison, Jeannie Seely, Marion
Worth, Mary Taylor and scores
of other Nashville artists. He
will continue his work as con-
ductor and arranger for outside
artists and labels, with such
work now being channeled
through his Show Biz office
Hall's credits go back to the or-
chestra of the late Francis Craig.

Virginia Parker, as business
manager of Show Biz, Inc., will
coordinate all related activities
of the record label and of Show

Nashville

Scene

Sound 70, a back-up group
headed by Richard Law, now is
being used on all of the Jim Ed
Brown television shows, and doing
session work for records as well
as commercial jingles. The group,
consisting of Law, Trish Williams
and Ronnie Drake, now has been
joined by Mary and Ginger Holli-
day from Memphis. giving new
dimension to the sound. . . .
Skeeter Davis, George Hamilton
IV, Ralph Emery, Pete Drake,
Johnny Carver and Junior Samples
plaved to a full house at South
Bend, Ta. Skeeter, on her return
home, saved a greup of small birds
from an attack by bluejays, then
dug worms [0 feed the survivors.
Also in the animal-saving depari-
ment, Dot’s Carl Philips teamed
with W5M's Bud MecCain to save
a stray calf, and found what a
tough hfe it is on the range. . . .
Darrell McCall and Mona Vary
teamed 1o entertain at a children’s
home.

Versatile Mac Vickery showed
his multitalents, teamin with
Merle Kilgore in a series of imper-
sonations on local television. . . .
Gene Crawford of Metromedia is
back fronting the David Houston
group, the Persuaders. Others in
the group are Jack Pruett, George
Rogers, Jerry Owens and Dennis
Digby. . . . WLAS has become the
first AM station in the Jackson-
ville, N.C. area to play exclusive
country music. Paul Parker, sta-
tion manager, says the station
needs records, , . . Conway Twitty
hias made one of his rare Nash-
ville visits for a guest shot on the
syndicated show, “Something Else.”
The West Coast-based show,
hosted by John Hartford, will be
in the city on location for a week.

. . Jack Greene and his Jolly
Giants are off on a briel vacation
until the Jasper Counly Fair at
MNewton, [l Jeanmde Seely will
rejoin the show in mid-August.
She is still mending from surgery.
.« « Snuffy Miller, for six years
the drummer and a featured
vocalist will Bill Anderson’s Po’

{Contintted on page 58)
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Biz Publishing (BMI) and Mon-
ster Music (ASCAP). She also
will head promotion and pub-
licity for Show Biz Records.
Miss Parker formerly was with
the firm of Holder-Kennedy,
largest public relations company
in the South.

Heretofore, Show Biz had
been known almost exclusively
a5 a major producer and mar-
keter of music syndications for
television. However, the com-
puny expanded some time back,
and has atilized the record com-
pany, the publishing companies
and the syndications to comple-
ment each other and to give
complete exploitation to the art-
1st. Among those who have
moved under the Show Biz wing
are Jim Ed Brown, Del Reeves
and those mentioned above who
have recording contracts with
the firm.

Show Biz this week announced

Its newest color special, to debut
nationwide in prime time on
more than 100 major market TV
stations.

Titled “Breezmg Along with
the Nashville Sound,” the half-
hour musical s sponsored hy
Lever Brothers' Breeze detergent,
and features some of the big-
gest names in the field of coun-
try music. Hosting the special
will be RCA’s Porter Wagoner,
with guests Dolly Parton, the
Wagon Masters, Spec Rhodes,
Hank Williams Jr., The Cheatin’
Hearts, Loretta Lynn and Kenny
Price.

The spectacular was produced
for Lever Brothers by Show
Biz, in conjunction with the
company’s advertising agency,
Doyle, Dane, Bernbach, Inc., of
New York. Facilities used for
the taping were those of Tele-
vision Productions International,
Atlanta.

Country Artists, Auto Racing
Warm Up For Sports Special

NASHVILLE—The close tie
between country music and auto
racing, already accented on two
major occasions, will be high-
lighted when the July 25 ABC-
TV “Wide World of Sports™ is
telecast live from here with
leading country artists,

The Nashville 400 Grand Na-
tional NASCAR Race, the first
live sports e¢vent ever to be pro-
duced on metwork from here,
will include the participation of
such inveterate race drivers or
spectators as Marty Robbins,
Columbia; Bobby Guoldsboro,
UA: Jerry Reed, RCA, and Tom
T. Hall, Mercury.

During certain points in the
race, the artists and the music
industry people will be inter-
viewed generally about racing,
about Nashville and about the
music industry.

Gayle Hill of G. Hill and Co.
is coordinating the industry’s
participation in the event,

NASCAR two years ago be-

came un official part of the
“Grand Ole Opry” birthday
celebration here, as some of the
top drivers and cars in the
country were brought in to take
part in the disk jockey gather-
ing. That same year, Mercury’s
Roy Drusky was chosen to drive
the pace car at the famed
Daytona 5(H).

(Continued on page 6ll)

GRT Nashyville
Office Opened

NASHVILLE—GRT Records
has opened an office here. The
Nashville branch of GRT will
he headed by executive producer
Tommy Allsup.

Allsup, one of Nashville’s top
producer-musicians, worked with
Len Levy, president of the GRI
Group, when Levy was pres-
ident of Metromedia Records.

The Nashville office will be
located at 1512 Hawkins SL

THE “SHERIFF”" DRIVES FOR ANOTHER
NO. 1 RECORD

FARON YOUNG

“IF |
EVER
FALL IN
LOVE”

(With a Honky
Tonk Girl)

Marcury 73065

Bookings:

BILLY DEATON AGENCY

1314 Pine St.

Mashville, Tenn. 37203

615-244-4259

Promotion:

LITTLE RICHIE JOHNSON

Box 3

Belen, New Mexico 87002

505-864-7185
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Nashville Scene

o Continued from page 57

Boys, made his first appearance as
single artist on a Carleton Haney
wutaﬂ package in Louisville.

Meal is handling his bookings.
Miller also has a single release on
Stop, a tune written by BSorrells
Pickard. . . . Tree writer Glenn
Martin took his vacation this year
in Dotiie West's old bus.

Disk jockeys wishing copies of
the Ray Griff recording “My Ever-
lasting Love" on Royal American
can have same by writing on sta-
tion letterhead to Blue Echo Mu-
sic, P.O. Box 1223, Nashville,
37202. . . . Red Stewart’s rendi-
tion of "“Cut Across, Shorty” on
his Mercury LP looks like his
strongest tune. It was written by
Cedarwood’s Wilkin and
Wayne Walker. . . . Mel Tillis
is still scoring well on Kapp, al-
though he now is with MGM. The
latest Kapp release is “Heart Over
Mind," which he wrote himself.
. . » Ricei Mareno, vice president of
Terrace Music, has announced the
signing of Charlie Black and Allle

Credit Card Tie
Aids Music Mart

NASHVILLE — Music Mart
has shown an B0 percent in-
crease in monthly sales volume
due to the tie-om with the Mas-
tercharge and BankAmericard
credit systems.

Phil Earhart, gemeral manager
of the mail order complex, said
the increase has been reflected
in the fields of records, tapes
and all affiliated music products.

Music Mart is negotiating pre-
mium offers with several large
manufacturers. It sponsors night-
ly spots on both WHO Radio,
Des Moines, and WSM Radio,
Nashville.

Cunningham, both of Washington,
1o exclusive long-term contracts as
artists and writers. They will be
utilized in all areas of operations
for Dunwich Productions, an affili-
ate of Terrace. . . . "Voice of
Change” has been taken from
Happy Tiger's Mason Profit album
and set for early July release as a
single. All songs on the LP are
propertiecs of Rolling Meadows
Music and were produced by Bill
Traut and Terry Talbotl. . . .David
Allan Coe's “Monkey David
Wine,” a Moss-Rose property, has
been lifted from Coe's “Peniten-
tiary Blues” album on the S5S5
International label and scheduled
for July release as a single, accord-
ing to Audie Ashworth.
(Continued on page 61)

Magazines on
Country, Gospel

NASHVILLE — Two more
consumer publications, one deal-
ing with country music and one
with gospel, will be on the mar-
ket shortly.

Georgia Chellman, well-
known executive here, has been
named editor of Gospel Music
Jubilee, a publication of Charl-
ton Publications. Mrs. Chellman
is president of Veeson Interna-
tional, an advertising and pub-
lic n:lntmns firm, and is vice
president of Touchdown and Ad-
venture music publishing com-
panies,

Gospel Music Jubilee will
have a 48-page format. Also a
magazine, Country/Western Al-
bum No. 1, will be distributed
from New York by Ideal Pub-
lishing Co. It will be placed on
newsstands. No editors or other
officials have been listed.

Get into the center of the industry. Get into
Billboard's Buyer's Guide, 1970-71.

Advertising deadline:
July 24, 1970

Issue date:
August 29, 1970
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Billbpard SPECIAL SURYEY For Week Ending 7/13/70

Singles

+ STAR Performer—Single's registering greatest proporfionate upward progress this week,

Chart

HE LOVES ME ALL THE WAY 8
Tammy Wynetie, Epic 510612 (Algee, H-M.l]

WONDER COULD | LIVE THERE

ANYMORE TR 3

Charley Pride, RCA Victor 47-9B53
{Hall-Ciement, BMI]

HELLO DARLIN' 12

Conway Twitly, Decca EIMT
[Twitty Bird, BAI1]

KANSAS CITY SONG &
Buck Owens, Capital 2783 [Blue Hunl: BAALY

IF | EVER FALL IN LOVE
(With a Honky Tonk Girl) s 1

E?ﬂ]ﬁ Young, Mercury 73065 (Newkeys,

LONG LONG TEXAS ROAD 10
Roy Orusky, Mercury 73956 (Combine, BM.I:

SHES A LITTLE BIT COUNTRY . .11

e Hamilton IV, RCA Viclor 47-9829
Fﬁ’ll armess, BMI)

HEART OVER MIND 12
Mel Tillis, Kapp 2086 (Cedarwood, BMI)

| NEVER PICKED COTTON . .
Roy Clark, Dot 17349
(Ceniral Songs/ Freeway, BMI)

| NEVER ONCE STOPPED LOVING YOU 9
Connie Smith, RCA Vicler 47.-9832
(Stallion, BMI)

JESUS, TAKE A HOLD . . 58

Marle Haggard, Capitol ‘.EHEH
{Blue Buglt BMl)

SOMEDAY WE'LL BE TOGETHER ... 4
Bill Anderson & Jan Howard
Decca 32689 [Jobete, BMI)

FOR THE GOOD TIIIIESIEHIIH' IN

GREENER PASTURES . 3
Ray Price, Columbia 4-45178
tEur.hhnm BMI/Combine, BMI)

HEAVENLY SUNSHINE 9
Ferlin Husky, Capitol 2793 [ﬁalhr;n, BMI:|

| CAN'T SEEM TD SAY GOODBYE . 12

Ierry Lee Lewis, Sun 1115
[Robertsan, ASCAP)

HUMPHREY THE CAMEL 4
Jack Blanchard & Misly Morgan,
Wayside 013 (Back Bay, BMI]

YOU WANNA GIVE ME A LIFT 3
Loretta Lynn, Decca 32693 [Sure-Fire, BMI}

PLAYIN' AROUND WITH LOVE 8
Barbara Mandrell, Columbia 4-45143
(Algee, BMI)

| DO M¥ SWINGING AT HOME 15
David Houston, Epic 5-10594 (Alges, BMI)

LAND MARK TAVERN 7

Del Reeves & Penny De Haven, United
Artisls 50649 (Passkey, BMI)

ROCKY TOP o ... B

Lynn Anderson, Chart 5048
{House of Hwan'r BAALY

| WISH | HAD A MOMMY LIKE YOU 7
Patti Page, Columbia 4-45159 [Algee, BMI)

HELLO MARY LoOu

Bobby Lewis, United Artists 50668
(January /Champion, BAI)

MY LOVE 14
Sonny James, Capifol 2782 (Duchess, BMIJ

LOVIN® MAN , 12
Arlene Harden, Columbia 4-45120
(Acuff-Rose, BMI)

TOGETHERNESS 10

Buck Owens & Susan Raye, Copitel 2791
{Blue Book, BMI)

I'M LEAVING IT UP TO YOU 10
Johnny & Jonie Mosby, Capitol 2796
(Wenice, BMI)

THE MOST UNCOMPLICATED
GOODBYE I'VE EVER HEARD 9

Hensen Caraglll, Monument 1198
[Blue Crest, BMI)

TELL ME MY LYING EYES ARE WRONG 2

Gearge lones & the Jones Boys, Musicor
F408 [Blve Crest, BMI)

SINGER OF SAD SONGS 13

Waylon Jennings, RCA Victor -!.'-" 'F'Bl"?
{Jack, BMI)

WHEN A MAN LOVES A WOMAN

(The Way | Love You) 3
Billy Walker, MGM 14134
(Farrest Hills, BANA1)

A MAN'S KIND OF WOMAN/LIVING
UNDER PRESSURE . 5

Eddy Arnoid, RCA Victor 4759848
iTean Furkir’ﬁngmaf 'Fickle, BMI/
Four Most, BMIY

I'LL BE YOUR BABY TONIGHT 7

Claude King, Columbia 4.45142 ([Dwarif,
ASCAPY

A GOOD THING 10
Bill Wilbpurne & Kathy Morrison, United
Artists 50660 (Passkey, BMl

DON'T KEEP ME HANGIN' ON 2
sonny James, Capitol 2834 (Marson, BMI)

WARMTH OF THE WINE . 9
lehnny Bush, Stop 5402 (Window, BAMI)
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Waekz on

Title, Artizst, Lakel, No. & Pub, Chart

YOU AND ME AGAINST THE WORLD 11
Bobby lord, Decca 32657 (Contenbion,
SESAL)

MULE SKINNER BLUES 2
Dally Parton, RCA Viclor 47-9863 ['Peer
International, BAI)

WHAT IS TRUTH? 13

Johnny Cash, Columbia 4-45134
(House af Cash, BMI)

IT DON'T TAKE BUT ONE MISTAKE 8

Luke the Drifter Jr., MGM 14120
iMinstrel, BAMAI)

DUTY NOT DESIRE 3

Jeannig C. Riley, Plantation 59
[Singleton, BMD

A PERFECT MOUNTAIN 3
Don Gibson, Hickary 1571 (Acuff-Rose, BMI)

LUZIANA RIVER 5

Van Trevar, Rowal Amerfican 9
[Birm ingham / Noma 5 P R, Bsil)

THE WONDER OF YOU 6

Elviz Predley, RCA Victor 479835
(Duchess, BMI)

REMOVING THE SHADOW 2
Hank Williams & Las Johndion & the Mash.
ville Band, MGM 14136 (Williams Jr., BMI)

SON OF A COAL MAN 8

Del Reeves, United Arfists 50667
(United Artists, ASCAP)

LILACS AND FIRE 13
George Morgan, Stop 345 (Window, BMI)
DO IT TO SOMEONE YOU LOVE. 2
Marre Wilson, Mercury 730077 [Newkeys,
BT

STREET SINGER 13

Merle Haggard & the Strangers, Capital
2778 (Shade Tree, BMI)

DRIVIN' HOME 6
Jerry Smith, Decca 32479 (Papa Joe's, ASCAP)
HIT THE ROAD JACK 8

Connie Eaton & David Peel, Charl 50848
{Tangerine, BMI)

LET'S &0 FISHIN' BOYS 3
Charlie Walker, Epic 5 10410
[Green Grass, BMI)

BlG WHEEL CANNON BALL 11
Dick Curless, Capital 2780 (Southern,
ASCAP)

COME AND GET IT MAMA 2
Charlie Louvin, Capitol 2824 [Tuff, BAI)
ONE NIGHT STAND 2

susan Raye, Capitol 2833 [Blue Book, BMI)

WHOEVER FINDS THIS, | LOVE YOU 12
Mac Davis, Columbia 4-45117 (BrnB, BMI)

MARY GOES ROUND E
Bobby Helms, Cerfron 10002 (lack, BMI]
YOU'RE GONMA NEED A MAN 10

Johnny Duncan, Columbia 4-45124 {Detail,
BMI)

BABY | TRIED . 1
Jim Ed Brown, RCA Victor 47.9858
{Monster, ASCAP)

MISSISSIPPI 2
John Phillips, Dunhill 4234 hﬂuli:l"r!r'nu'.I
ASCAP)

FLYING SOUTH 3

Hank Locklin, Danny Davis & rh: Hnsthu
Brass, RCA ".|'||:1'n-r AT 9849 [Coldwater, BMI]

GREEN GREEN VALLEY &

Tex Ritter, Capital 2A15 (Moss-Bose, BAI)

PICK ME UP ON YOUR WAY DOWN 1

Carl Smith, Columbia 4-4517F [(Tree, BMI]

SALUTE TO A SWITCHEBLADE = 1
Tom T. Hall, Mercury 73078
(Mewkays, BMI)

OLD LOVE AFFAIR NOW SHOWING 5

Leray Van Dyke, Kapp 209
{Mogs-Rose, BMI)

ALL AMERICAN HUSBAND 1
Feoggy Sue, Decca 324VE (Sure-Fire, BRAT]
VANISHING BREED 1

Hank Snow, RCA Victor 47-9854
{Fares HiIF_-;, Bl

HARVEY HARRINGTON IV 4
Johnny Carver, Imperial &&5442 (Tree, BMI)
HONKY TONK MAN : 1
Bob Luman, Epic 510431 [Cedarwood, BMI]
COLUMBUS STOCKADE BLUES 2

Danny Dawid & tho Nashville Brass, RCA Vic
tor 47-9B47 (Peer International, BAMI]

DOOGIE RAY 2
George Kenl, Mercury 73008 [(Newkeys, BMI
BORN THAT WAY i

Stonewall Jackson, Columbia 4-4515)
{Gallico, BMI)

FINGERPRINT 2

Freddie Hart, Capitol 2839 (Blue Book,
Ching-Ring, BMI)

LONELY FOR YOU 1
Wilma Burgess, Decca 33884
{Singleton, BMI)

BROTHER RIVER 1
Jokhany Darrell, Usited Artits 50675
{Tree, BMI)

T s e T  —
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"REMOVING
‘THE
SHADOW"

MGM 14136

C}Iaqkﬂﬁlgmg I

“Lois °Johnson

Exclusively on MGM

Suite 300, B0O6 16th Ave, 5., Nashville, Tenn.



www.americanradiohistory.com

EREIGHTLINER
VIR

STARDAY 896

IS the side for
BIG country sales!

ed odving

Exclusively on Starday Records

PUBLISHED BY:
Tar Heel—Big Swing Music (BMI)

For DJ Copies Write:
CHARLIE DICK
c/o STARDAY - KING BUILDING
P.0O. BOX 8188
NASHVILLE, TENNESSEE 37207
(615) 228-2575

Country Music

From the

Music Capitols
Of the World

Brite Star's Pick Hits . . . Brite Star's Pick Hits . . .

Star's Pick Hits

Brit

One Song Away—Tommy Cash (Epic)
Biloxi—Kenny Price (RCA)

Heart Over Mind—Mel Tillis (Kapp)

Tell All Brother—Kenny Rogers (Reprise)
No Arms Could Ever Hold You—Bobby Vinton (Epic)
Got to Get You Into My Life—The Downbeats (Trail)
You' There—Larry Edwards (Circle E)
He Threw Away the Key—Arthur Thomas (Musicor)
Pocket Full of Friends—I| Don't Know (Vikings)
After All These Years (LP)—Carmine Gagliardi (Cambray)
Rock & Roll Revival—Joe Welz (Palmer)

rar Pramotion, Distribution, Deejay Coverage, Press Release Service,
Lonfracts,
SEND YOUR RECORDS FOR REVIEW TO: Brite Star Promotions, 728 16th Avenue
South, Nashville, Tenn. 37203, 615 244-4044,

Mavie Promotion see Brite-Star's Ad in Billboard's Clags,

Major Label
Mart Today:

SHH X¥old S,4B}S 9jlig

_Brite Star's Pick Hits . . . Brite Star's Pick Hits . . .

BEST SELLING FIRST ALBUM

First album by Marcel Marceao, “The Best of Marcel Marceao,”
produced by Michael Viner, available through 3000 Sunset Boulevard, Suite 411,
Los Angeles, Calif. 90069. Telephone: (213) 271-2313

conceived and

when answering ads . . .

60

Say You Saw It in the Billboard

DOMESTIC
NASHVILLE

Roxx, a rock group from Texas,
was in MNashville recently to record
at Buzz Cason’s studio, While here
they cut two new singles entitled,
‘It's Too Late Soe Why Wait™ and
“Lies.” Following Roxx was
another new group from Mobile,

Ala., called the Mothers of Maobhile,
who worked on some culs from an
LP to be completed next month.
Foxx, another Texas group, was in
Nashville last week to work on
their third LP which was also done
at Cason's studio. Soon to be re-
corded there is a new artist, Jimmy
Hemlrh:ks. who will do a single,
“If Jesus Was a Junky." . .

'Emmtrjr Joe MacDonald's new LF

“Tonight I'm Singing Just for

You" was recorded in WNashville.

. Jake Holmes cut recently at
Danner studio in Nashville. The ses-
sion was prodoced by Elliott Mazer
for Polydor. . . . Clint Eastwood,
who came here last week to record
for Certron, has already had his
first single released called, “Burn-
ing Bridges.”

Sandy Mason, who has signed as
an artist and writer for Combine
Music on Mercury, released a
single this week, “"Me and Jack
Daniels.” The session was produced
by Jerry Kennedy and Bob Beck-
ham. . ., . The Pozo Seco’s have
released a new LP on Certron,
“Spend Some Time With Me.”

. Kris Kristofferson has been
held over for another week at the
Trubador Club in Los Angeles.

The Allman Brothers, who
have a new LP, “Livingston Tay-
lor,” have been in Florida working
on a new album at Criterion stu-
dios. The sessions are being pro-
duced by Tony Dowd. . . . Johnnie
Jenkins released a new LP last
week called "Ton Ton Macoute.”
The name comes from a militant
police force as depicted in the
Graham Green book “The Come-
dians.” , . , Funeral services have
been held for Grady Tannell and
Wayne Reynolds of the Electric
Toilet. The two along with other
members of the group were on the
way to Memphis when they were
involved in a fatal accident. Jack
Eldridge and Larry Eades were in-
jured in the accident.

TOM WILLIAMS

Sports Special Set

o Continued from page 57

Since that time, hardly a
major race has m:r:urr&d in this
country without some participa-
tion on the part of country mu-
sicians and singers.

THE 4 BLAZERS

Tell A Wanderful Story
In Their Recording Of

“STORY
BOOK
DREAMS”

B/W
“SHU SHINE MISTER”

BUDDY RECORDS 145

Published By:
DUSTY PUB. CO. (BMI)

DJs Write For Your
Promotional Copy

BUDDY RECORDS, INC.

500 Locust St
Marshall, Texas 75670

Billboard SPECIAL SURVEY
For Weak Ending 7/11/70

ry LPs

4 STAR Performer—LP’'s registering proportionate wpward progress this week,

This Lask Weeks on
Week Week TITLE, Artist, Label & Number Chart
1 1 JUST PLAIN CHARLEY 21
Charley Pride, RCA Vicior L5F .I'H'ﬂ
2 2 TAMMY'S TOUCH B
Tammy Wynette, Epic BN 26549
3 3 MY WOMAN, MY WOMAN, MY WIFE | : 7
Marty Robbins, Columbia C5 95978
€ & THE WORLD oF JOHNNY cash 6
Columbia GPF 29
5 5 PORTER WAYNE AND DOLLY REBECCA 16
Forfer Wagoner & Dolly Parfon, RCA Victor LSP 4305
b 6 THE BEST OF CHARLEY PRIDE a7
RCA Viclor LSP 4223
7 4 OKIE FROM MUSKOGEE 25
Merle Haggard, Capital 5T 384
) 2 HeLo paruN 3
Conway Twitty, Decca DL 75209
9 9 TAMMY WYNETTE'S GREATEST HITS . ... 45
Epic BN 215484
* 15 WORLD OF TAMMY WYNETTE .5
Epic BN 503
11 11 BABY BABY 15
David Howston, Ep-: EH 2-&53?
12 10 HANK WILLIAMS JR. GREATEST HITS 14
MGM 5B 44556
13 14 YOU AIN'T HEARD NOTHIN' YET . A
Danny Davis & the Mashville Brass, RCA Victer LSP dﬂ:.li
14 12 THE WAYS TO LOVE A MAN .. . 22
Tammy Wynefte, Epic BN 28519
15 13 BEST OF JERRY LEE LEWIS 11
Smash SRS 47131
oy 39 Love 15 A sOMETIMES THING 2
Eill Anderson, Decca DL 753208
17 7 HELLO, I'M JOHNNY CASH ; 22
Columbia KCS 9543
18 16 WE'RE GONNA GET TOGETHER . 10
Buck Owens & 5usan Raye, Capitol 5T 448
19 19 BIRDS OF A FEATHER 7

Jack Blanchard & Misty Morgan, Mercury W55 33-D01
20 17 TO SEE MY ANGEL CRY/WHEN SHE STARTED

TO STOP LOVING YOU . . 22
Canway Twitty, Decca DL 75172
ﬁ 24 SIX WHITE HORSES : 13

Tommy Cash, Epic BN 24535

22 18 A TASTE OF COUNTRY 11
Jerry Lee Lewis, Sun SUN 114

23 23 LORD, IS THAT ME ; 14
Jack Greene, Decca DL 75188

24 26 YOU WOULDNT KNOW LOVE 9
Ray Price, Columbia C5 9918

29 20 WAYLON 23
Waeylon Jennings, RCA Victor LSP 4240

26 22 0OH HAPPY DAY 9
Glen Compbell, Capitol 5T 443

27 29 WINGS UPON YOUR HORNS : 22
Lorefta Lynn, Decca DL 75143

28 21 YOU GOT-TA HAVE A LICENSE . 22
Porter Wagoner, RCA Victor LSP 4284

29 27 IT'S JUST A MATTER OF TIME 18
Sonny James, Capital 5T 432

30 25 JOHNNY CASH AT SAN QUENTIN 54
Columbia C5 9B8Z7

31 31 BEST OF PORTER WAGONER, VOL. 11 2
RCA Victor LSP 4321

32 33 LONG LONESOME HIGHWAY i a

Michael Farks, MGM 5E 4062
33 36 OCCASIONAL WIFE/IF | EVER FALL IN LOVE

WITH A HONKY TONK GIRL . 4
Faran Young, Mercury SR 41375

€y 45 ON STAGE—FEBRUARY 1970 2
Elvis Presley, RCA Yictor LSP 4347

35 35 STAY THERE TILL | GET THERE 7
Lynn Anderson, Columbia C5 1025

36 30 COUNTRY GIRL . 12
Jeannie C. Riley, Plantation PLP 8

37 37 WORLD OF DAVID HOUSTON e o
Epic BN 502

38 38 I'LL MAKE AMENDS . R . 3

Roy Drusky, Mercury SR 61260
39 34 THE CARL SMITH ANNIVERSARY lLHUH_.f

20 YEARS OF HITS 4
Columbia GP 31

ﬂ — LORETTA LYNN WRITES 'EM AND SINGS "EM. . T |
Decca DL 75198

41 41 HUSBAND HUNTING . 7

Liz Anderson, RCA Viclor LSP 4346

ﬁ — | WITNESS LIFE .. = . : I |

Tom T. Hall, Mrl‘l:unl 5R ME??

43 44 'WELFARE CADILAC : .10
Guy Drake, Royal American RA& 1001

a4 42 ROCK ME BACK TO LITTLE ROCK 3
Jan Howard, Decca DL 75207

ﬁ —  WORLD OF RAY PRICE e g §
Columbia GP 78

VAN St ey seeliadodsdn '\ COM
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Concert Concept

For Williams TVer

NASHVILLE—A ‘“new con-
cept in television with continuity
like a concert” will be pio-
neered” by MGM with the tap-
ing of the Hank Williams Jr,
television syndication,

“The performer will have to-
tal involvement with his audi-
ence, and that audience will be-
come part of the show,” said
Miles Harmon and Larry Mur-
ray, co-producers of the show.

Further explaining the differ-
ences in this show and most of
those already under syndication,
the producers said the program
will utilize lighting and camera
techniques of a motion picture
studio, a crane moving 360 de-
grees around a stage.

The audience will be drawn
from the “outlying area around
Los Angeles,” and the show will
be done at Culver City. The au-
diences will be country music
oriented, and there will be spe-
cial “community nights."”

The show, which will be
rather uptown, sophisticated
“country,” will have as regulars
the Dillars and female artists
such as Linda Ronstadt, Edie
Sands and Marilee Rush.

The producers explained the
presence of “pop” regulars by
saying the show would be “coun-
try in the sense that it's for all
of the country.”

3 Music Firms
Join fo Promofe

TV Follow-Up

NASHVILLE — Three Nash-
ville music firms are working
together to promote a national
product as a follow-up to a tele-

vision special aired regionally
June 8.

The Boots Randolph television
special on CBS Bouth and South-
west Regional networks was the
key to this promotion campaign
by Texize Chemicals.

The three firms who have
joined for the follow-up are
21st Century Productions, which
produced and videotaped the
special, Monument Records,
which produced a special LP of
Randolph playing at the show,
and Custom Distributors, which
will handle the mailing of the
albums across the nation.

The campaign included simul-
taneous radio, TV, newspaper
and magazine ads and store dis-
plays throughout the South and
Southwestern U.S. announcing
that, for three labels from any
Texize product on the market,
a free album of Boots Ran-
dolph music would be mailed.

Initial returns are into the
thousands. The campaign is
scheduled to continue until
September. Custom Distributors
is mailing some 3,000 records
per day. Early projections are
that some 250,000 LP's will be
mailed during the three-month
campaign.

Principals in the business ar-
rangement are Roy Smith, 21st
Century Productions; Fred Fos-
ter, Monument; Boots Randolph,
Monument, and Steve Whaley,
Custom Distributors.

JULY 11, 1970, BILLBOARD

However, additional country
artists from Nashville will be
used as guests on the show,
which also will feature song-
writers "“not normally seen on
the networks." They said this
would include such writer-per-
formers as Red Lane and Mickey
Newberry,

MGM is “shooting for™ 150
markets, but will not issue a
pilot. Shooting will begin in mid-
August, with Hugh Cherry do-
ing the announcing.

Country Music

Nashville Scene

e Continued from page 58

Gene Pfeiffer of WPAC, Pat-
choque, and WHRF, Riverhead,
L.I., now is programming country
music nightly, and is striving to
make WPAC the center of country

music on Long Island. He also
has a Sunday show, utilizing the
Billboard charts of top country
singles, . . . Clyde Beavers and the
Eager Beavers are set for a first
release on Dot. . . . Barbara Allen
of Beaverwood Talent, and her
band, the Kountry Kings, are off
for a brief vacation, then make a
Michigan swing. Barbara has just
signed recording agreement with
Paul Perry and cut a session. . . .

You are Invited

George Riddle of UA has signed
with Beaverwood Talent. . Shir-
ley Copeland has cut her first coun-
try single for the NRS label. Titled
“Show and Tell,” it was written
by Tree's Robbie Williams. Shirley
i5 a rarebird—a native Nashvillian.
. . . Bonnie Henderson of Buddy
Records, Marshall, Tex., 15 now a
regular member of Jim Hefner's
“Country Express,” a new country
TV show seen twice daily on
WEEK TV, Channel 25, Peoria
and Rockford, IIl. . . . The Mu-
sicanza Corp., a newly formed
country and pop pmdur:tlun com-
pany, reports that it has signed a
major recording artist, with the
first release of a- series of singles
set for the fall. The company

fo Particzpa te

Billbooard’s

World of Soul

August 22 Issue

This annual showcase reveals the
dynamic universe of soul in depth—
the scene today— Rhythm & Blues,
Gospel, Soul's International impact,
Analysis of Billboard Soul Charts
complete with artists, labels etc.—
PLUS Black Radio Station Mana-
gers, Regional Presidents, Top D.J's,
Program Directors, and top per-
forming talent, booking agents,
producers throughout the world.

Editorially you'll find no other pub-
lication offering this unique, mean-
ingful, high-interest exploration of

the World

of Soul.

chose not to reveal the name of the
artist at this time.

Billy Deaton, Faron Young's
manager, signed Faron to work
four shows in Honolulu Friday-
Saturday 10-11. Faron also has a
tuII schedule of fair dates starting
in MNorth Dakota July 24. . .
Johnny Western, who has a[wa}fs
managed to do a job when called
upon, filled some big shoes re-
cently. He was called on by the
Mavy to fill in for Bob Hope as
emcee of the 19th annual MNavy
Relief Fund Festival at Corpus
Christi, Tex. Monument's Diane
Jordan was a welcome addition to
to the bill. It was called one of the
most successful shows of the
area.

The buying influentials for talent
are the people who'll be reading
this issue of Billboard. They'll be
getting a big, fresh look at the World
of Soul. They'll be making new
decisions about this exciting scene.
Don't be left out of the World—Be
part of the action—Reserve your

ad space now!!

Bonus distribution will be going to
the NATRA Convention in Houston,
August 19th. This is in addition to
more than 33,000 of Billboard's
regular paid subscribers all over

the world.

Advertising Deadline: August 7
Regular 3-column ad rates apply

NEW YORK
165 W. 46 5t.
212-757-2800

LOS ANGELES

9000 Sunset Blvd.

213-273-1555

NASHVILLE
1905 Broadway
615-327-2155

CHICAGO
188 W. Randolph
312-236-9818

LONDON
7 Carnaby St.
437-8090
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The complete Angel
cassette catalog. Plus 10
July releases. Available
today at our new low price.

Contact your CRDC Sales

Rep for full program details.

(Total Pricea For Computing Discounts)
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L1

pop

BLOOD, SWEAT & TEARS 31—
Columbia KC 30090 (5)

Chalk up another big album for one of
foday’s most gupurar gruulu. Tep 40 and
underground. The material i3 good and
varied ranging from fthe extended '“Sym-
phony for fthe Devil/Sympathy for the
Dewil* to ""Semethin® Comin® On," swhich
has the group's hit style. In addition tfo
David Clayton-Thomas on wocals, ofher
members of this talented nine-man growp
gre featured with large chorus helping in
“Hi-De-Ho.""

PO

PETULA CLARK—
Memphis,
Warner Bros. W5 18462 (5]

Pet Clark has gone fo Memphis, and the
result is a sure-fire winner for her, This
collection of contemporary songs will carry
her h-'gh on the charts, and will win
much fawor with prngrﬁmmen She s Bs-
pecially  effective her treatments of
“Goodnight Swest Dreams,” 1 Wanna 5ee
Morning With Him,” and ‘Meon Rainbow.,™
Hats off to producer Chips Maman for
bringing out the wvery best in Pef.

Pop

RARE EARTH—

E:n}ngg-

Rare Earth RS 514 (5)
This new album by Rare Earth follows in
the chart riding tradition of earlier re-
leases by the grovp. Here i3 & racy blend
of soul/rock sounds that come together In
an -explosion of rhythm that s a3 earthy
a5 the group’s name implies. Highlights
of the album include “Eleancr Rigby" and
the lengthy, "I'm Losing You.”

3

=

poP

SYMPHONIC METAMORFHOSIS —

Lendon PS5 573 (5)

Eight members of the Detroit Symphony
came up with a8 winner In fhis wnigue
and clever “birth of fusion rock,” that
combines pop, jazz. rock, blves and clas-
sics, The material k5 original which lead
. singer Ervin Monroe delivers in wild vocal
LF must be heard to be
thorowghly wnderstood and enjoyed. Top
programming for underground and Top 40,

workouts.

" ARBAL LIVE DOLLY
DODLLY Hais i
I'ﬂ'lil-qll?_m =

COUNTRY

DOLLY PARTOMN=
A Real Live Dolly.

RCA Wictor LSP 4387 (5]

This package has a wvary homey qualify.
Dolly is recorded live, doing a show in
her home fown, Special guest i3 Porter
Wagoner, and together they do several
of their noted duets. The tunes include
““Wabash Cannon Ball,” "Two Sides fo
Every Story,” “How Great Thou Art.” This
disk is headed for big sales.

il

JULIE AMDREWS/S

HEMRY MANCINI—Music from
the Film Score—=Darling Lili,
RCA Victor LESPX 1000 (5)

Henry Mancini, with the aid of Julie
Andrews, turns im another winning album

. « this lurnuI his own delightful score
for the film "Darling Lili." The orches-
frations are rich and Miss Andrews js a
wonderful interpreter of such numbers as
“Il Give You Thres Guesses'™ and ""Smile
Away Each Rainy Day.” A programming
must with healthy sales to fallow.

i
I‘E"‘I DIANA ROSS—

i Motown M5 T11 (5)

Diana Raoss is as potent on the solo frall
as she was when leading fhe Supremes,
Her single click “Reach QOut and Towch"™
attests to her continued sales pumch and
it will lead this album to big sales.
Among the other gobdies here are ""Mow
That There's Yow,”” ‘‘Something on My
Mind,” “These Things Will Keep Me Loving
You™ and ""Keep an Eye”™

nea

POP

BRIAN AUGER & THE TRINITY-—
Befour.
RCA Victor LSP 4372 (5)

Auvger's first album under his new RCA
contract and the first since his split with
singer Julle Driscall, & wvery tight set that
starts off with a driving **| Want! to Take
You Higher' includes a classical excursion
(a composition by Alvinoni) and some ex-
Panmunlnhnn [using four drommers) or
‘Listen Here,” A very fogether group fall-
ing info the jarr-rock category and doing
4 whole lot better than most.

POP

RANDY BACHMAN—

Ane,

RCA Victor LSP 4348 (5)
The former Guess Who guitarist |s out an
hiz= own and has created an insfrumental
glbum thal creates many moody. “La Jolla,™

and ""MNeah™ have the heavy guitar sound

while other cuts, notably, ""Mot to Re-

turn® can be considered more homey, fire-

side music. The album actvally transcends
any classification but good music.

COUNTRY

KENNY FPRICE—MNortheast
Arkansas Mississippl  County
Bootlegger.

RCA Victor L5P 4373 (5)

Thizs album by Kenny Price has fwo choice
qualities: one is Kenny's distinctive style
of delivery; the other is his fine choice
of songs, The latter includes the strong
“Mortheast Arkansas Mississippi  County
Bootlegger,” and “Brown Eyed Handsome

Man,”" “"River Town,” “My Mountain Dew"
and ofthers.

and swans,

Py

EANNIBAL KOMIX—

Colossus C5 1004 ([5)
The svecess Colossus Records has had with
Drtch %nurs (Shocking Blue and Tes Set
shauld llowed by success for Kanniba
Komix, comprised of three voung Germans
(from Kiel) and an [|fallan {from Milan}
This album is a honey and highly com-
mercial with such cuts as “'Cosy Rosy"
and “Meurotic Reaction,” There are also
fop-notch new. numbers, whose titles should
nat be confused with earlier successes, such
a5 “Sunday Morning,” “Choo Choo Train®
and “Elenor.”

CLASSICAL

STRAVINSKY 5SONGS—Various
Artizts [Stravinsky/Craft),
Columbia M5 7439 (5)

There's much  tenderness in these shor

pieces fhat deal with flowers, doves, home
among  ofthers. And Ewvelyn
Lear's rich woice spearheads fthe list of

arfists adding their flaver o These sensi-
five pisces.
conduct.

Stravinsky and Robert Craft

viewers of
makes her album  debut  with a collection
of songs featwred on the award winning
show, Alded by a
offers zuch familtar and clever [tems as
“The Counting Son
Things Belong Together"
treatment of "'Happy Talk.” 5Susan has a
winner the Ffirst fime out,
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LERDY HOLMES DRCH. & CHORUS
—A Song of Jov.
United Artists UAS &74&9 (5)

LeRoy Holmes' stamdoul workowver of the
hit single, “A Song of Joy* is this LP%
main attraction but there's plenfy to enjoy
in his slick handling of ““Airport Love
Theme,” "Long and Winding Road'" and
"“"Love I3 & Fumny Thing."” The other fracks
are from previous albums.

pop

TEN WHEEL DRIVE-
Brief Replies,
Polydor 24-4024 [5)

This second album by Genya Ravan and
Ten Wheel Drive, & group which came info
musical prominence last summer, 5 a clear
indication that this group is not just a
passing fad. “Brief Replies™ is a collection
of thoughts and situations of young lovers
and spans many moods, highlighting, in
the process, the group’s ftalent and  wver-
satility.

QRIGIMAL CAST

ORIGINAL TV CAST=The

Sesame Street Book & Record.

Columbia C5 1089 (5)
The award winming TV show makes [is First
appearance in album form, and the resul
shouwld prove as suecessful as the ariginal.
The cast is intact and the musical selection
will be recognized by anyone who has
seen the show. Included in fhe deluxe
ackage is a 24 page color booklet with
ffncs to all the songs featured and photos
and drawings of the cast. A delightful
enfry thal should have & long and healthy
sales ride.

CHILDREMN

LORETTA LOMG—Susan 3Sings
songs From Sesame Skreel,
Scepler 5PS 584 (5)

Loretta Lomg, who is known fto the many
“"Sesame  Street’’ as  Susan,

children's chorus, she

S "Theee of These
and a delightful

a'ls

TRAFFIC—
John Bareyeorn Must Ofe,
United Arfists UAS 5504 [5)

Traffic, minus Dave Mason, |5 back and
showing a rew style mixed in with the
old. Electric saxophone, [lute, piano, orgam,
and electric piano as well as several per-
cussion instrements  and drums with  the
usual guitar are wsed here to auvgment
the wvocals of Steve Winwood and Capaldi
on one cut, The musicianship shown by
this group will be appreciated by ewveryone.

praal W nmuth
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CAT MOTHER & THE
ALL-MIGHT MNEWSBOYS—

Albion Doo-Wah, , .

Polydar 24-4023 (5]

The wait for Car Mother's second LP was
really worth i1, as the rock ‘n* rolling
Village peaceniks have improved upon
thair bumptious brand of fun-rock with
stronger meledies, Better |yrics and a new
musicianship. Recorded in 5an  Francisco,
the disk radiates the climate, rompin

in thelr happy-honky tonk style throu
the ftitle tune, “RIff Raff,” “‘Boonville
Massacre” and "Rize Above (1.7

s This Bt Wien hikawssst i omen Faost” fmmpen
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; SOUNDTRACK—

An  Elephant Called Slowly,

Bell BELL 1202 (5)
The *"Born Free* couple stars in the mo-
tion picture. This should assure hot sales
for fthe frack album. On its own it has
what th. kiddies want—music about lesp-
ards, ostriches and of course the elephant
called Slowly. Original music was composed
by Howard Blake. Should appeal to adults
tog,

«Q} 25,90

CHILDREM

BOB MeGRATH FROM
SESAME STREET—
Affinity A 10015 (5)

Bob McGrath, one of the co-stars of the
highly successful “*Zesame Street” TV show
has come up with an album of Robert Allen
songs, educational and enferfaining for all
ages, His  performances are warm  and
sensitive, and his exposure on TV guaran-
tees sales. Especially noteworthy in  the
album are “‘Sunshine-Guitar,’” "'Best Friend"
and “Why Does It Have to Rain on Sun-
day,'" Label distributed by Stereoc-Dimension,
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Eleven Exciting
New Albums

ERIC CLAPTON CACTUS LULU - OTIS REDDING
Atco SD/TP/CS 33-329 Atco SD/TP/CS 33-340 MELODY FAIR TELL THE TRUTH

Atco SD /TP /CS 33-330 Atco SD/TP/CS 33-333

KING CURTIS JERRY JEFF WALKER DONNY HATHAWAY
GET READY BEIN' FREE EVERYTHING IS EVERYTHING
Atco SD/TP/CS 33-338 Atco SD/TP/CS 33-336 Atco SD/TP/CS 33-332
. I
THE UNSPOKEN WORD LIVINGSTON TAYLOR JOHNNY JENKINS
Atco SD/TP/CS 33-335 Atco SD/TP/CS 33-334 TON-TON MACOUTE!
Atco SD/TP/CS 33-331

On Records & Tapes

=
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« RECORD MANUFACTURERS
Budgel Labels

Children’s Labels

@ INDEPENDENT RECORD PRODUCERS
(Please list label credits)

e MUSIC PUBLISHERS
(Please indicate affiliation)

MAIL THIS COUPON TO US TODAY*

ELIGIBLE CLASSIFICATIONS

Direct-Mail Service

Licensing Organizations, Music
(Please indicate whether Me-
chanical or Performing Rights)

Licensors, Tape & Record
Plating & Processing Plants
Pressing Plants

Printers & Lithographers
Promotion & Publicity

FRE
LISTING

19?049;1

Recording Studio Equipment Man-
ufacturers (Please specify chiel
product)

Record Processing Machinery Man-
ufacturers (Please specify chief
product)

Slepve Manufacturers

* MANUFACTURERS OF RECORD

DEALER ACCESSORIES & SUPPLIES

il

:

SPECIAL MERIT PICKS

JAZIL

TONY WILLIAMS LIFETIME=(Turm It Overl,
Polydor 244021 [5)

From the wvocal of '"Once | Loved,” to fhe
hard hitting instromentals including “'To
Wham [t May Concern=Us,"" this album
features -3 steady blend of Tony Williams®
jarz drumming style combined with noted
musicians Jack Bruce, Jobany Mcbaughlin
and Khalid Yasin [Larry Young), an  un-
bheatable combination of the best from Two
waorlds ' of musicians who undersiand all
phases of music.

INTERNATIONAL

LUISITO
1215 (5)
Luisite Rey, intemationally famous in Latin
and non-latin countries, here 13 represented
by 15 of his top nuembers, including "EI
Loco,” which, although a Rey ariginal,
has been recorded by Gilbert Becaud in
Frenchi, This re-channeled pressing In-
cludes dramatic versions of ""Newiog'' and
“wi Amor'' and a host of ather winning
guts, which should draw considerable in-
terest in the large Latin market.

REY—15 Hits. Caytrenics C¥5

POP

STEEPLECHASE—Lady Bright,
4027 (8}

The four-man Steeplechase play within the
usual rock framework, but like few oroups
they improve wpon the effect with a depth
of talent, including the flawless production
of Eddie Kramer. The songs of Radicello
and Parrish  are ftop  wehicles for the
grnuf’i insplred guitar, rhythm work and
vocal harmeony, and it all comes together
in hit Form on “Down on the Town"
“Lady Bright” and "Seashore.” Exposure
will sell it alf,

SWAMP DOGG—Tofal Destruction
Mind. Canyon LP 7706 [5)

Swamp Dogg s a2 hilz soul man who not
pnly can bring "Total Destruction to Your
Mind" with some patent funk, bul some
creative social commentary as well in the
ballags of 3 new breed blues artist, His
no-jive soul makes & star out of producer-
arranger-songwriter Jerry Williams Jr., who
through Swamp Dego, communicates a new
cool in soul music. “Synthetic Werld,™
“Mama’s Baby, Daddy's Maybe set the

Polydor 24-

fo  Your

paceE,

ACCEPT CHICKEN GSHACK — Blue Horizon
BH 4809 (5]

One of the next British blues group who

should make it big here is Chicken S5hack,
who can I:]qe'r down into Mayall-type blues

rall. With a cowple of albums an Epic fo
their credit, a1 well ags the experienced
production of Mike Vearmon, the foursome,
led by guitarist-singer-songwriter Stan Webb,
are real pras and play togeiher, Expecially
on “Diary of Your Life.'” U.5 four setf.

*hkhk 4 STAR #A#®ih

SOUNDTRACK ¥

SOUNDTRACK—Bensath the Planet of the
Apes. Amos AAS BODT (S

sng}mﬁ&ntu-u.un. Baverly Hills BHS

SOUNDTRACK—Cherry. Beverly Hills  BHS
13 (8)

POPULAR k¥

HINA SIMONE-Giffed & Black, Canyon
LP 7705 (5]

KIKI DEE—Great Expectations. Tamla T5
203 {5)

BILL DOGGETT—The Nearness of You. King
K5 1097 (5)

ROBERT ALLEM—The Maked Piano, Gregar
GG 100 (%)

LOW PRICE POP ki

EVERY HOUR WITH LITTLE RICHARD—
RCA Camden CAS 2430 (5]

COUNTRY ik

AL DEAN & THE ALLSTARS—Down Our
way, Kik-R LPS 20001-K (S5

JAZZ *%kk%k

STAMLEY TURRENTINE — Flipped. Canyon
LP 7701 (5}

GOSPEL %%

BRO. MENDERSON'S “FABULOUS™ WATTS

COMMUMITY CHOIR='We MNesd AMore Lowe,
Proverk PR-LP-503 (5)

JOMES SISTERS—People Get ®Readyl Word
WST B304-LP (%)

DAVID REECE=Iondervan ZILP 7945 (5]

DON HUSTAD=The Lord's My Shepherd.
Word WST B448.LF (5]

JOHN MeKAY=0h What a Savior, Zonder-
van ILP 7B? (5]

RELIGIOUS #¥#&*

MIKE JONCAS — Singing In
WLSM FR 1952-5M (5]

INTERNATIONAL ik

JAVIER S5OLIS—Las Manaitas. Caytronics
CY5 1210 15)
SAMDRO—EI Sorprendente Mundo, Cayfron-

fhe Light.

e SHEET MUSIC JOBBERS Recording Studios Browser Boxes while wupdating and wupgraging rock °A° ics: CYS 1212 (§)
e RECORD & TAPE WHOLESALERS Shipping Services Carrying Cases G
Distributors Tape Custom Duplicators Catalog Services BEST SELLIN ,
One Stops Tape Duplicator/Marketers Cleaners, Cloths & Brushes
Rack Jobbers Divider Cards
Importers & Exporters * SUPPLIES FOR THE MUSIC-Recorp  *° F-P-M. Adaplors
INDUSTRY Needles This ul:h e S g el o w?h::i N
Weak We LE, Artist, Laba umbar
INDUSTRY r . 1 1 THE ISAAC HAYES MOVEMENT . 12
Assoelations & Profassional Jacket Manufacturers itle Strips Enterprise ENS 1010
izati 10
D.rganszatmns Label Manufacturers e MANUFACTURERS OF PSYCHEDELIC 2 2 EnliEHEme.né:Hmhi- Ters
Design & Artwork Polyethylene Bags LIGHTING 3 3 SWISS MOVEMENT e
Les McCann & Eddie Harris, Atlantic 5D 1537
! 4 4 WALKING IN SPACE 3] 34
I Quincy Jones, ARM 5P 3023
5 5 COUNTRY PREACHER 18
- jent th oL his coupon ] Cannonball Adderley Guintet, Capital SKAD 404
v this giant directory. 6§ 6 MEMPHIS UNDERGROUND 62
ST s '*": e e L P B e e | ] Herbie Mann, Atlentic 5D 1522
PLEASE AIR-MAIL IMMEDIATELY TO: 7 9 ‘Hﬁ gﬂﬂgﬂHEH!'s GREATEST HITS 15
o Billboard International Buyer's Guide, 165 W. 46th Street, New York, N. Y. 10036
] 2 12 COME ON DOWN 6
I”" Urgent—Please Use Typewriter If Possible—Thanks Eddie Harris, Atlantic 50 1554
i;{: Please attach any additional information. 9 8 HOT BUTTERED SOUL . . 22
~ N Isanc Hayes, Enterprise ENS 1001
10 13 JEWELS OF THOUGHT 11
sl Pharach Sanders, Impulia AS 9190
11 7 BEST OF RAMSEY LEWIS 19
Hame of Company Cadet LPS B3R
12 11 BEST OF HERBIE MANN 20
Atlantic 50 1544
=Ll 13 16 GROOVE DROPS - | —
Jimmy Smith, Verve V&-8794
Lip Counlry 14 10 THE PIANO PLAYER LT b e ||
Ramsey Lewls, Cadel LPS B35
15 14 LENA & GABOR : = 6
Telephone Humber Area Cod= Cable Address Lena Horme & Gabor 5zabo, Skye 3K 15
16 — RED CLAY =+ ; .
Freddie Hubbard, Cti CT1 4001
T E tives: Ha
ey 17 17 BEST OF BUDDY RICH ... - 1
Waorld Pacific BST 20149
Branch Offices (US. & International) 18 20 MY KIND OF JAZZ : 3
Ray Charles, Tangerine TRCE 1512
19 15 STONE FLUTE i 19
Herbie Mann, Embryo 50 520
*IF YOU HAVE ALREADY RETURNED A QUESTIONNAIRE TO US PLEASE DISREGARD 0 B Eatiend. Prastige PR 7958 PR
Billboard SPECIAL SURVEY For Week Ending 7/11/70
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Why pay $10 for

1. Because Billboard's Buyer's Guide makes it easier for you.

The Guide concentrates exclusively on the international

music-record-tape industry, providing the names, numbers,

addresses of only the sources which you need.

2. Because instead of walking through a lot of general
categories, Billboard's Guide speeds you straight to the
facts that matter . . . in fewer pages.

3. Because in one, lightweight book, you can find where
the international music-record-tape industry is at, simply,
from “U" to “I."

*U.S. Record Survey

*U.S. Record Manufacturers

*Independent Record Production Cos.
*Independent Record Producers

*U.S. Music Publishers

*U.S. Record & Tape Wholesalers

*Services and Supplies for the U.S. Record Industry
*Manufacturers of Record Dealer Accessories & Supplies
*Musical Instruments

*Phonograph Manufacturers

*International Music-Record Section

4. Because it has a pretty hardcover and looks impressive
on your desk.

5. Because you'll find that it's indispensable and easier to
carry around than a phone book.

uide, when you can
have a telephone
for free?

6. Because, for $10, you can save all that walking and
searching time by just flipping to the Guide's Table of
Contents and finding exactly the page number of the
source you want.

7. Because your phone book probably isn't international.

8. Because, for $10, it's worth it to have the #1 source book
from the #1 magazine of the international
music-record-tape industry.

9. And, it makes a nicer book to give as a gift.

Billboard /2160 Patterson Street, Cincinnati, Ohio 45214

Attn: J. Issacs

Please send me the hardcover, lightweight, indispensable
International 1969-70 Buyer's Guide from Billboard.

| enclose $10 payment. (First come, first served. Your money wiil
be refunded if there are no more copies of the Guide left.)

Please add sales tax whera applicable,
Mame
Position, Company

Address

Clty, State, Zip -
=4100
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International News Reports

Video Disk Recorder
Makes World Bow

BERLIN — The worlds first
video disk recorder, a naw German
invention, was unveiled at a con-
ference given by AEG (German
General Electric), Telefunken and
Teldec (the latter company repre-
senting Telefunken and British
Decca), The recorder is produced
by the AEG-Teldec group.

Dr. Hans Groebe, newly elected
president of AEG's board of direc-
tors, said the video disk invention
could be no longer be kept a secret
as loo many persons were involved
in 1ts manufacture.

But, he said, the first video disk
models would not be on the market
until 1972, “together with video
casseftes,”™

While wvideo record players
retail at between $120-%$500, the
disks, by that time available in
both color and black and white,
would retail at a price below %35,
depending on the circulation base.
Production price was said to be as
low as $2 DM. This was well
below the production cost of any
other audio-visual media.

The potential customers for the
video disks, said Dr. Groebe, would
be firstly television subscribers.

The first pop music video disks
will be produced by the Teldec
company. But, there is little known
on how licenses for the new disks
as well for the recorders will be
apportioned to other companies.

At the unveiling ceremony, were
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Decca's Sir Edward Lewis and Mr.
Maurice Rosengarten, from Zurich,

The demonstration began with
Manuela singing “Alles und roch
viel mehr” (All and Yet More),
with the disk spinning at 1,500
revolutions per minute. The first
audio-visual demonsiration lasted
for five minutes.

Teldec’s director, Kurt Richter,
gave comprehensive details of the
system. He said that because of
the thinness of the material, video
disks could be manufactured fairly
cheaply and could also be enclosed
mside a newspaper, enabling the
reader lo review, visually, the lat-
est current affairs,

According to the joint inventor
and labor director of Teldec, Horst
Redlich, it will tuke no more than
two to three hours from the re-
cording to produce the completed
video disk. With a 0.2 Ib. pick-up
pressure the disk is almost in-
destructible, The pick-up differs
from the conventional system in-
asmuch as a special diamond stylus
does not track in the grooves, in
the same way as that of a record-
player stylus.

PARAS Acad.
Is Founded

MANILA — Founder Oskar
Salazar was elected co-chairman
of the Philippine Academy of
Recording Arts and Sciences
(PARAS), The 75-member body
was rcahized after more than a
year of campaigning which started
in late 1968 when the Awit Awards
project was conceived. The Awit
Awards are the Philippines’ coun-
terparts of the US. Grammy
Awards. The Awit Awards will be
given for the second time, this
time by PARAS in July. With the
formation of PARAS, the Awit
Awards Executive Commitlee has
been automatically dissolved.

Danny  Villanueva, outgoing
president of the Filipino Academy
of Movie Arts and Sciences
(FAMAS), is chairman of PARAS.
Villanueva  appointed  William
Leary, peneral manager of Wil-
ear's Records, as executive secre-
tary and Danny Yson, music-rec-
ord columnist of Weekly Nation,
as press officer.

PARAS board members are
Ronnie Villar (Mareco-Filipinas),
Buddy de Vera (Alpha), Vie del
Rosario Jr. (Vicor), Mike Lee
(D'Swan), Emiliano Gonzales (Fil-
Homes), Sonny Lozano (JPL In-
ternational), Jose Mari Gonzales
(Cinema-Audio, Inc.), Simmplicio
Suarez (FILSCAP), Tony Gerena
{Manila Music Center) and Eddie
Campaner (Pioneer Songhits). There
are standing invitations to Dvyna
Products, Inc., Mico Industries,
Inc. and Home Indusiries Develop-
ment Corp. to sit in the board.

'D'Swan Resumes

London Distrib

MANILA—D'Swan Sound Sys-
tem Co, has resumed exclusive dis-
tribution and promotion in the
Philippines of London and Deram
singles after re-entering into a new
contract with Super Record Co.,
the local London licensee.

Distribution and promotion of

r London and Deram singles through

1¥'Swan was stopped last January,
the time when the popularity of
JTom Jones was at ijts peak.
Previously, * D'Swan  successfully
pushed London artists Jones and
Engelbert Humperdinck.

D’Swan is now concentrating in
the promotions of London artists,
Jones, Engelbert Humperdinck,
Rolling Stones, Billie Davis, Mari-
anne Faithful; Turtles, Fortunes,
Bachelors, Mantovani, Ronnie ‘Ald-
rich, Edmundo Ros, Stanley Black,
Bobby Hanna and Neil Muac-
Arthur.
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VIDEO DISK—The pick-up process differs from the conventional one
by taking pressure impulses in the rhythm of the stored signals of

the folio disk.

ENLARGED REPRODUCTION of, left, the video groove and right, the

sound groove.

Japanese Label Makes
Debut With ‘Favor’ Disk

TOKYO—Latest label to be in-
troduced into Japan is Wippon
Phonogram, who released their
first single, “"Onegai Ga Aru No"
(There Is a Favor), by Kiyosen
(Ohashi and the Thoroughbreds,

Mippon Phonogram was estab-
lished June I, within the Nippon
Victor company. Partners in the
new joinl venture are Victor Co. of
Japan, and Matsushita Electric In-
dustrial Co., which together share
60 percent of MNippon Phonogram.
The NV Philips’ Phonographische
Industrie {Philips’ Phonographic In-
dustries) of the Netherlands con-
trols the remaining 40 percent,

Matsushita, which already con-
trols the Victor company here, is
aiso the manufacturer of electronic
and electrical appliances under the
brands National and National-Pan-
asonic. Kokichi Matsuno, a Mat-
sushita executive, has been named
president of Nippon Phonogram,
while N. ltoh becomes general
manager.

- In addition to the new domestic
label, Nippon Phonogram, the new
company's reperioire includes Phil-

Cantagiro Rolls
Along in ltaly

MILAN—The pop music con-
test Cantagiro, Italy’s singing tour,
organized by Ezio Radaelli, started
June 24, The wvarious stages
throughout Italy where the contest
will be held include Pugnochiuso,
Matera, Montesano, Nocera In-
feriore, Lanciano, Civitnaova

‘Marche, Ancona, Foligno, Viterbo,

Liverno, Follonica, Marina di
Massa, Fornovo di Tano, Gat-
tinara, and Sirmione.

The two final nights will be held
al Recoaro on Friday-Sunday (10-
12). "Cantagiro™ features [Italian
singers “Bigs" Massimo Ranieri,
last year's winner, Rosanna Fra-
tello, Patty Pravo, Don Backy,
Lucio Battisti, and Gipo Farassino,
plus pop groups New Trolls, Ric-
chie ¢ Poveri, I Giganti and 1
Camaleonti, and new talents Pio
and Valeria Rigano. Foreign sing-

ers include J.F. Michael, Dick
Rivers, Ketty Line and Anita
Soarez.

The show will be broadcast and
televised on the national network
during the first and the final
nights.

WWW americanradiohistorv com

ips, Fontana, Mercury, Island, Ri-
Fi and Roulette.

Next to producing and marketing
records, cassettes and other sound
carriers, the scope of Nippon
Phonogram includes activities in
other fields of the entertainment
industry such as artist manage-
ment, music publishing and other
related business, Nippon Phono-
gram was established with a capital
investment of 100 million yen
($277,777). The ratio of share con-
trol will become 50:50 after an
initial period of five years,

Jones TV Show
Manila Top 20

MANILA—The second season
of the TV series “This Is Tom
Jones” is the only foreign canned
show in the Top 20 evening pro-
grams determined by a recent
survey conducted by Seamark, Inc.,
an independent research group, for
the Philippine Mass Communica-
tions Research Society,

Jones' show, telecast every Tues-
day on ABS-CBN Channel 4,
ranked No. 13 in a competitive
field. It obtained a rating of 20.2
as against 439 of the No. 1,
“Buhay Artista,” a comedy, and
14.8 of the No. 20, “Progress Har-
mony,” a special documentary.

Of the top 20, only three are
musical programs, including the

Jones show. “Tawag Ng Tang-
halan," the institutional weekly
amateur singing contest ranked

No. 3 with rating of 33.5. “An
Evening With Pilita,” hosted by
Pilgeora artist Pilita Corrales,
ranked No. 6 with 26.1, The show
15 a consistent recipient of the
local award for TV, the CAT.

0000 OO OO OO

CHARLES INTO
TOKYO HOTEL

TOKYQO — The Prince Hotel
has booked Ray Charles Orchestra
and Raelets for a one-nighter on
Tuesday (14), billing it as his first
hotel appearance in Japan.

Prices for the show set a high
for Tokyo—20,000 yen ($55.60)
for dinner, tax, service and drink,

B OO0 00O IR RO

Imudico Slates

Finnish Branch

HELSINKI—Danish publishing
firm Imudico, whose catalog items
from Jobete, Ardmore & Beech-
wood, Walt Disney and Noel Gay,
will open a Finnish branch here in
the fall.

The company, which will be
called Nuottikustannus (Imudico),
Findland, will operate under the
roof of Finnish EMI at Holyaa-
montie 18, Helsinki 37, and will be
headed by Reino Backman, manag-
ing director of Finnish EMI and
the manager of the company’s local
puh]]ishing activities on the Odeon
label.
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Canadian News Report

Cap

Canada Signs Distrib

Deal With Love Subsidiary

TORONTO — Capitol Records
of Canada has signed a long-term
distribution deal with Daffodil
Records, a subsidiary of Love Pro-
ductions of Toronto, A minimum
of five albums and 10 smgles will
be issued annually on the Daffodil
label,

“"Daffodil represenits a greal
boost to the Canadian talent
scene,” said Arnold Gosewich, vice

president, general manager, Cap-
itol, “and we are very pleased that
Daffodil will be working closely
with Capitol in exposing and pro-
moting new local talent. The Daf-
fodil deal is a further step forward
in our striving to be a major part
of the Canadian talent scene.”
Daffodil’s first release, an album
“Official Music” which features
King Biscuit Boy with Crowbar,
will be issued within two weeks.
The LP features a packing con-

L]
Ampex Single
'o: I
From ‘Bird” LP
TORONTO — Ampex Records
of Canada has rushed out a single
from "The Greal Speckled Bird”
album, which features lan &
Sylvia. Titles are “Truckers Cafe”
and "Smiling Wine.”
Joe Pariselli, marketing man-
ager at Ampex Records, said the

release follows heavy AM play on
the sides.

The
charls
(ell the Story —

Billboard
Nlas
THE GHARTS

cept utilizing brown wrapping
paper.

Francis Davis, Love Productions
vice president, said that most of the
creative processes involved in rec-
ord production—including jacket
and ad design—would be handled
by Love, but that Capitol would be
responsible for promotion.

This deal only applies to the
Canadian market, and Davis said
that Love is now considering of-
fers from the U.S., He returned
last week from a month-long stay
in England, where he has been
negotiating Euwropean rights to
Daffodil product.

Davies said that Daffodil would
probably work with other inde-
pendent producers in Canada, and
that the label also intended to ac-
guire product from markels oul-
side Canada, He said that Daffodil
would have a highly selective re-
lease schedule, and that not every-
thing produced by Love would
necessarily be released through the
company's label,

Compo Handles
Molten Label

TORONTO — The Compo Co.
has signed an agreement with Wes
Dakus of Edmonton for the distri-
bution of the Molten label. The
first two singles to be released on
Molten were written and produced
by Randy Bachman, former lead
guitarist with the Guess Who. They

are “Second Thoughts” by Chey-
enne Winter, and Barry Allen’s
“Wednesday in Your Garden”

Decca is to release the Cheyenne
Winter single in the U.5.. and Uni
has the rights to the Barry Allen
record, Bachman is also working
on his first solo album. to be re-
leased by RCA.

Canadian Rights to
‘Cry’ Goes to Quality

TORONTO — Quality has ac-
guired Canadian rights to the latest
single by Kim Fowley, "Born to
Make You Cry.” Fowley is in Fin-
land recording a group, Wigwam.
He is formerly from Los Angeles,
where he had several albums out
on the Imperial label,

CINRAM IS — Yes, we're copycats! But only to the extent
of producing perfect tape duplication; otherwise we're
unique. With the most modern equipment and experienced

personnel, CINRAM guarantee the ultimate in sound re-
production and service in 8 Track and Cassette duplicating.
Total service includes Package & Label Design — all pro-
duction under one roof. Delivery is no problem — at Cinram
the most demanding request can be met. Prices and speci-

fications on request.

CINRAM LTD./LTEE — 8145 DEVONSHIRE ROAD:
MONTREAL 307, QUEBEC — TELEPHONE: (514) 7354463 @

who's
acopycat

a copycat g o
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Canada

Executive
Turntable

Peter Houoston, recording en-
gineer, has joined the staff of
Toronto Sound Studios Ltd. Hous-
ton has more than eight years ex-
perience as an engineer and was
previously with Eastern Sound
Studios, also of Toronto.

John Pozer, formerly with RCA,
has joined Warner Bros. in the
merchandising department.

Compo Scores With
French Canadians

MONTREAL—The Compo Co.
I enjoying success with ils Apex
and Pop Apex labels, both express-
ly aimed at the large French Ca-
nadian market. Bernard Desjardins,
a&kr director, said the labels had
artist success with Isabelle Authier,
Daniel Guerard, Priscilla and Les
Fils D'Alexandre im Quebec. All
except Guerard—who had several
hits prior to his association with
Compo—are relatively new to the
recording scene.

Both labels are aimed at the
progressive music market, says
Desjardins.

Guerard, who has been active in
Quebec for seven years, has a cur-
rent hit with “Les Amerigques.”
Miss Authier was established with
her single, *Si Tu Le Vois."” “Petite
Fee” and “La Vie Sans Amour™
are two songs writlen by Priscilla
Lapointe, which won her first prize
al the Festival De La Chanson De
Granby in December last year and
were her debut single for Apex.
“Mon Amour Est Part 1" s getting
much airplay for Les Fils D'Alex-
andre, a rock-couniry group.

Desjardins said he is looking at
several other Quebec artists. There
are seven million French speaking
Canadians in the Quebec markel.

Electric Circus
In Canada Shut

TORONTO—The Eleetric Cir-
cus club has closed down, thus
ending one of this city’s few re-
maining spots for the exposure of
local and international rock talent,
The final act 1o appear at the
Circus was Crowbar, last weekend.

Along with the now defunct
Rock Pile, the Circus provided
Toronto’s only wvenues for the
presentation of progressive rock
Acls.

Compo Acquires
Rights to ‘Earth’

TORONTO — The Compo Co.
has obtained the rights to U.S. hit
“This Bitter Earth” by the Satis-
factions on Lionel Records of Wew
York. The deal was negotiated
between Compo’s Lee Armsirong
and Phil Picone of the Lionel En-
lertainment Corp.

THE DELUXE Bibliocassette is-
sued by the Guilde Internationale
de Disque, France—an outlet
for the Concert Hall Record
Club,
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From The

Music Capitals
of the World

TORONTO

Ronnie Hawkins ftlew to Miami
this week to cut his second album
for Atlantic with producer Jerry
Wexler. Hawkins will record with
the Dixie Flyers. Hawkins' latest
single “One More Night” has been
rushed in Canada to follow his
“Bittergreen” single. . . . London’s
Ken McFarland reporis strong
imtial reaction to the Blake Ford-
ham debut of “Uncle Pen.” Single
was produced by Love Productions
and is getting airplay in Toronto,
Kingston, Hamilton and Peter-
borough. . . . Canadian product is
bursting out all over. Quality notes
that the first album by the Origi-
nal Caste, and the new single of
“MNothing Can Touch Me" 15 get-
ting strong airplay. . . . Harold's
single of “Come on Up” is getting
play in Ottawa, London, Kingston
and Smith Falls. . . . Compo's besl
selling angle is still Neil Diamond's
“Soolaimon.” On the Canadian
front, the label is scoring with Tom
Northeott's "“Crazy Jane” and
“Back in Love Again” by Sebas-
tLa.ni-

Van Records has signed com-
poser-singer-guitarist John Muor-
ray. Huarris plans an album later in
the summer. Yan Records' debut
single, was “(1 Can) Feel It Com-
ing’ by Sirange Movies. :
Warner Bros. pmmmmg Gordon
Lightfoot's single of “Me and Bob-
by McGhee” Fr{:rn the “Sit Down
Young Stranger™ album. ., . . The
Merrymen, Caribbean folk calypso
group, return to Canada this month
for appearances at Montreal's
Edgewater Hotel June 17-25, and
at Toronto's Beverly Hills starting
Tuesday (7). Caravan recently is-
sued its 10th album by the Merry-
men, “"Color It Calypso” notes
Johm Loweth, promotion director
for the label,

Bob Martin at Modern Tape re-
ports radio request action on John
Rutter's single, "Jesus She Is Leav-
ing.” It's another Love Production

ntle. . . . A & M’s Liam Mullan
flew 1o Los Angeles to attend the
label's convention this week, . ., A

series of postal strikes throughout
Canada has been causing great
communication difficulty within
the industry.

Capitol’s Wayne Pation reporls
the new Bear single “You Can'l
Deny It” 1s being shipped here and
in the US. . .. Columbia rushed
out the new Bob Dylan double-
album, “Self Portrait”

RITCHIE YORKE

BARCELONA

Raimon (Discophon), the pioneer
of protest song in Spain and also
of the “nova canco catalana”™ (new
Cataloman song) 15 on an exten-
sive, four-month tour of Latin
America. Before his departure, his
"Veles e vent” (Sails and Winds)
was released. . . . Odeon is issu-
ing “"Love Grows,” recent hit by
Edison Lighthouse. . . . Los Mis-
mos (Belter) has recorded a Span-
ish version of “lingle Jangle.”
Movola-Edigsa’s Joan Manuel Ser-
rut had her second film premiered
recently, Title 1s “La Larga Agonia
de Los Peces” (The Long Agony
of the Fish), a story about life
among hippies. . . . Big promotion
by Odeon for “"Hasta luego™ (See
You Later), sung by Antonio. . . .
ltalian singer Fauasto Leali (Mar-
fer) has made his debut in Spain.
. . . Ekipo is releasing two US.
recordings—"Your Kind of Love”
by Johnny Adams, and “That Re-
minds Me”™ by the Four Seasons.

Matt Monro (Odeon) pave
four concerts in Spamm and has a
Spanish language single released
here—"Un dia de Esto,” from the
film “An Italian Job™ which is a
success in Spain, . . . Sergio En
Drigo (Vergara) has recorded in
Spanish “MNoah's Ark™ (El arca di
Noek He performed it during the
San Remo Festival.

Odeon is releasing “All 1 Have
to Do Is Dream™ by Bobbie (Gen-

this week.

JULY 11,

try and Glen Campbell, "“Time
Machine” by Grand Funk Rail-
road, and “Two Little Boys™ by
Rolf Harris. . . . Afier the success
of “Jean” and "Good Morning
Starshine,” Ekipo is releasing “Sun-
day Morning” by Oliver, . . . ltal-
ian duo Al Bane and Romina
Power (both Odeon) visited Spain
and taped a TV program. . .

John Lee Hooker (Movieplay) gave
a sellout concert atthe Palacio de
la Musica of Barcelona, Hooker
recorded a program for TV. It was
his first visit to Spain. . . . Michel
(Belter) has postponed his pro-
jected tour of Russia uwntil Oc-
tober. He appeared recently in
Warsaw and Cologne, and he s
now doing concerts in Mexico,
the Argentine, Chile, Uruguay and
Puerto Rico. JOAQUIN LUQUI

PARIS

Leslie Gould, director of inter-
national operations for Dot and
Paramount, was in Paris for a
meeting with Pathe-Marconi presi-
dent Francois Minchin. . . | Pathe-
Marcomi has signed to represent
the Invictus and Hot Wax catalogs
in France. , . . Philipe Constantin
of Pathes international department
was in London to supervise a re-
cording, specially aimed at the
French market, by Pete Brown.
Brown will appear at the Antibes
Festival. . . . Set to visit France
for concerts are jazeman Albert
Ayler, the Pink Floyd, who have
dates at Bendol, Barcares and
Saint Tropez and Kommintern.

. Adamo follows an appearance
as special guest artist at the Athens
Song Festival with a five-day visit
o Rumania before beginning his
August tour of France. He recent-
ly recorded “Va Mon Bateau™ and
“Tiens V'la I'Ete” for Pathe-Mar-
coni., . . . Repine's latest single
couples “Parisse” with “Un Amour
Chocolal.” MICHAEL WAY

BRUSSELS

Palette Records has released al-
bums by the Mertens Brothers,
and Jimy Campbell while the new
Jess & James single, “The Naked,”
has topped the charts, . . . Clande
Lombard and Jean Lefennee, both
selected for the SPA Festival, are
recording new maiterial, . . . The
Troggs are promoting their new
record here, “Lover,” with radio
and TV appearances this month.
James Lloyd will be presenting his
top number, “"Keep on Smiling,”
on the same show as the Troggs.
Star of the program wil be CIiff
Richard. . . . Following talks with
Roland Kluger in Brussels, Ron
Gillespie of Austrahan W&G Rec-
ords, will release the Hurrah series
plus Belgian artist Nico Gomez in
Australia. . . . At the same lime,
Australian Carnnia, represented by
M. Kulakowski, and Palette Rec-
ords reached agreement whereby
there would be further cooperation
between the two companies n
future. . . . Will Tura is preparing
a single for Kapp Records, follow-
ing his recent visit to the U.5. The
top Belgian singer will preform
both numbers in English. . . . The
J.J. Band left for a Danish tour.
Their new single has been rush
released in Holland and an album
issued in Canada—both through
Phonogram. . . . Kluger Interna-
tional has acguired sub-publishing
rights of the song "You [Don’l
know” by the Butterscotch.

The ninth “Golden Guitar” Fes-
tival was held on June 28, Ciney.
The only Belgian group on the
bill was Waterloo. Polydor
held a press conference to present
Dutch groups on Polydor— Earth
& Fire, the Shoes, the Machines
(formerly Swinging Soul Machine)
and Amsterdam, who introduced
the first authentic pop opera n
Holland, "Kid Gulahad.” The Cul-
tural Deputy of the Netherlands
Embassy atended the conference.

Roland Kluger, representative

(Continued on page 75)
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“Live at Leeds” _

"Ginger Baker's Airforce”

"OnTour” Delaney Bonnie and Friends

2

Pye Mobile Recording Unit
(London, England)

Naturally

Enquiries: Ring Pat Godwin (01) 262-5502
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Intemational News Reports

EMI Bids for Bigger WB's Rose in
Slice of Tape Mart

~ LONDON—EMI will relaunch
its tape catalog in a bid to capture
a larger slice of the cassette and
B-track market. Part of the cassette
repertoire is to be updated with
new inlay cards and a fresh cata-
|ﬂ? is being built up with monthly
releases of up to 20 albums. First
new issue, which includes the Bea-
tles' “Let it Be” LP, is this week
and the company aims to have
500 titles available on cassette by
the end of the vear.

Stereo 8 production is also being
increased and starting this month,
EMI will drop its cardboard sleeve
packaging for cartridges. Instead,
product will be shrink-wrapped.

The drive will be backed by a
heavy advertising campaign sched-
uled for the autumn and a cassette
sampler which will be released at
the end of August, including titles
by Cilla Black, Sﬂ_:lpp:nwulf and
the Pipkins but no Tamla-Motown
material.

All tape duplication is now being
handled by EMI at the company’s
new £100,000 Gauss-equipped
manufacturing plant at Haves.

{00 A R EATRTEEVRTWRL RTATHBRRTO

FOREIGN BREAK
IN DENMARK

~ COPENHAGEN — Foreign art-
ists performing in Denmark will be
required to pay only 20 percent
tax on gross earnings, despite tax-
ation legislation which says that 40
percent tax should be paid. The
government tax office stated that
foreign artists would have to pay
the reduced rate because they did
not enjoy the rights to Danish
social amenities.

RECORD PRODUCERS ARE INVITED TO
SUBMIT ENTRIES FOR R—T—L's SECOND
GRAND PRIX INTERNATIONAL

Present output of the two master
and seven ‘slave’ machines is cur-
rently running at about 10,000
units per week but production will
be stepped up as the tape market
ETOWS,

Stereo 8 assembly, which started
al Hayes last November, was
formerly done by Tape Duplicating
while the cassette division became
fully operational last week.

Philips Bows
Sun in U.K.

LONDON—Philips will launch
the Sun label in the UK. under
its own logo as a full-price line
and as $2.39 label. The deal is
for a three-year period.
~ Philips will launch the Sun label
in the autumn plus a special Sun
Golden Treasure Series label in
the $2.39 price bracket.

The Shelby Singleton labels
were handled by Philips managing
director for the Australian markets
when he was the managing director
of the Festival label.

Peregrina Cuts

‘Gold’ Sides

MANILA—Eddie Peregrina be-
came the first Filipino recording
artist to have come out with an
LP of his own gold record award
winners with “Edie Peregrina's
Greatest Hits" on D'Swan.

Seven of what are considered in
the local circle as gold records are
contained in the LP.

E_a;h sold more than 350,000
copies.

Tokyo Talks

TOKYO—Phil Rose, vice presi-
dent of Warner Bros. international
adr division, arrived here for talks
with Japanese music industry rep-
resentatives, including executives of
Toshiba Musical Industries, Japan
licensee for the Warner Bros., and
Nippon Victor Co., Japan licensee
for Reprise.

It is rumored that plans are in
progress to form a new joint-
venture record company in Japan,
the principals of which would be
Warner Bros., a major Japanese
producer of audio and electronic
producis, and a major Japanese
talent management and production
firm,

Rose refused to give details at
this early date, saying only that “it
is hoped that the Warner's com-
plex can join others in Japan to
form a very, very meaningful entity
in the Japanese market soon."

Manila Station

Opens Season

MAHTL:\.—ThI: Kanlaon Broad-
casting System (KBS) Channel 9
launched its new TV show color
season when it telecast “Colorview-
In," a two-hour preview.

The preview was highlighted by
chips from “The Engelbert Hump-
erdink Show,” “The Steve Allen
Show,"” "Sonny Side-Up,” “The
Nora-Eddie Show"” and “Fifty
Girls and Gene Kelly.”

“Sonny Side-Up™ is a weekly
show of Vicor artist Sonny Cortez.
“The Nora-Eddie Show™ 15 hosted
weekly by Alpha artist Nora Aunor
and D'Swan artist Eddie Peregrina.

. o

I

A HIPPY-STYLE Eddie Barclay congratulates Peter

Holm, David

Alexandre Winter and Patricia Carli after the gold disk presentation.
Partly hidden by Winter is CED a&r director Leo Missir.

Japan Festival
To Be Televised

TOKY O—Television viewers in
the U.K. will have the chance to
orient themselves to the world of
modern Japanese entertainment
during Thames Television's week-
long Japan Festival beginning July
20. One of the features to be
aired is a video tape color special
rrnduc:d in Japan in June, spot-
ighting new Japanese talent. The
special was created by a team
from the talent discovery show
“"Opportunity Knocks.” The team
visiting Japan included Roy
Mayoh, producer - director; Bob
Sharples, musical director; Hughie
Green, host, and David Clark,
Thames Television program direc-
tor.

Among the talent appearning on
the show will be pop singer
Humie Asaka, Shinji Hama and
Cook, Nick & Chuckie, who have
just released “Rider Blues,” for
Philips in Japan.

RADIO - TELE - LUXEMBOURG

The Final will be held in Luxembourg

on

October 28th, 1970.

This competition is open to all Producers in the principal listening

countries to Radio Luxembourg.

The 12 Final Productions will receive massive exposure on all

services of Radio Luxembourg throughout Europe.

T4

For Rules & Details Contact:

For Belgium (French Speaking) France & Switzerland (French Speaking)
M. Roger Kreicher
Radio—Tele—Luxembourg
22, Rue Bayard, PARIS, 8.

For Belgium (Dutch Speaking) & Holland
De Herr HJ.M. Terheggen
Radio—Tele—Luxembourg
11, Ave. Lloyd Georgelaan, BRUSSELS.S5.
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INTL SINGFEST
IN BELGIUM

LONDON — The first intercon-
tinental singing contest in Europe
will be staged at Knokke le Zoute
in Belgium, Friday (17) as a finale
to the regular Coupe d'Europe con-
test in which teams from the UK.,
Belgium, France, Germany, Hol-
land and Spain will compete.

On the final day of the event,
a team of five singers chosen by
the international jury as the most
outstanding competitors from all
the European teams will meet a
team chosen to represent the U.S.

Representing the U.S. will be
Delsey McKay, a singer signed to
Pleasurama Records; Mark Mur-
phy (CBS), Rosetta Hightower
(CBS), Jonathan Swift (Decca) and
Salena Jones (CBS),

OO TR TR AT AR RTEATAIAT R RINTRT AT

GRAND PRIX INTERNATIONAL 1970

For Germany, Austria & Switzerland (German Speaking)
Helmut Stoldt, Radio—Tele—Luxembourg
B.P. 163. LUXEMBOURG. G.D.

For Great Britain & Ireland
Geoffrey Everitt,
Radio Luxembourg (London) Ltd.,
38, Hertford Street, London, W1Y 8BA

For Luxembourg

M. Nic. Weber,

Radio—Tele—Luxembourg
B.P. 163, Luxembourg G.D.
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From The

Music Capitals
of the World

singer Donna  Hightower mukes
numerous club appearances
throughout Spain. She has signed
a  contract with Guitarra  (dis-
tributed by Movieplay) and her
first record, in both Spanish and
English, is “Soy Feliz" (I'm Hap-
PYL

e Continued from page 72

Palette & World Music, has
clinched an agreement with Poly-
dor and will be in charge of the
production of the national reper-
towre. Managing director M. Mer-
tens says that Polydor musicassete
sales have increased by 400 per-
cent. Turnover in the classical field
shows an increase of 106 percent
compared with the same period in
1969, . . . More success for DGG
singer Gundula Janowitz at a Bel-
gian  concert appearance three
weeks ago. . . . The “"Woodstock"
album was released in Belgian to
tie in with the premiere of the
film. Special attractions from the
show were local Barclay artists,
The Pebbles and Tenderfoot Kids.
. - . Gramophone will release, in
September, a unique recording of
“Musique Sacree Juive." Several
countries are already interested. . .
Although having less titles in the
Belgian charts than in the previous
year, Gramophone closed the sea-
son with a considerable increase
in sales.

A Belgian recording of “Amour
De Llli. Danse,” by Francois Glori-
eux, 15 not only a local success,
but has been released in France,
Italy, Germany and Canada. . . .
Special Harvest campaign with the
Picnick double album, and frag-
ments of the whole Harvest reper-
toire, which is known by the public
through several specialist radio pro-
grams which broadcast only album
material. . . . Primavera Editions
were very active last month, with
a briliant TV show, including
Farth & Fire, Shoes, Machine,
Albert Show, Casey & Pressure
Group, Jack Cornell and Amster-
dam, all Primavera groups. . . .
Edited by Primavera, CBS is re-
leasing a single by local hoy
Charlie Toast. The record was cut
in London with Mike Lennox as
producer.

Pelgrims de Bigard, congratu-
lated in Billboard a few weeks ago
for his 40th year in showbusiness,
invited all members of the IFPI
- to a reception in his unique castle,
Chateau de Grand Bigard. Leaders
of industry from all over Europe,
and the U.S. as well, plus leading
local personalities attended. French
actor Fernandel was also there.

RENE YAN DER SPEETEN

MILAN

The 18th edition of the Festival
of Naples will be held on July
16-18. . . The song festival,
City of Lugano, opened at the
Kursaal Theatre July 1. . . . The
new Beatles LP, “Let It Be,” has
sold over 20,000 copies in 20 days.
. . . CGD has acquired exclusive
rights for Italy of both album and
single from the original soundtrack
recording of the French movie
“Les Choses de la Vie," starring
Romy Schneider. . . . French
artist Regine has signed with CGD
and will soon be recording a song
from the French movie "Borsa-
hno.” . . . Gigliola Cinquetti has
just recorded a series of radio and
TV appearances in Germany.

DANIELE PREVIGANO

MADRID

Karina (Hispavox), top-selling
Spanish singer, made her debut re-
cently at the J&J discotheque in
Madrid. It was the first time she
had sung “live” after 10 p.m., since

revious appearances have always

en in teen-age clubs, usually
open until 8:30 p.m. Karina's
fiance, Tomy Luz, guitarist with
Los Pekenikes, and composer of
several songs in her repertoire, ac-
companied her at the J&J, . . .
After a year of solid success with
its LP "Serrat Canta a Machado,”
Novola has released a single from
the album—"La saeta™ and “Can-
tares.” “Serrat Canta a Machado™
is the biggest selling LP by a
Spanish vocalist. . . . Stevie Won-
der (RCA) has recorded several of
his hits in Spanish—the first time
he has recorded in this language.
Wonder's first all-Spanish record-
mg~—"“Mi Ayer, tu Ayer, el Ayer”
(Yester-me, Yester-you, Yesterday)
and “Mi Querido Amor” (My
Cherie_ Amour). . . . CBS is releas-
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Pahle Guerrero {Accion) has a

ing “Ding Dong Esas Cosas del new single released, pairing two

Amor” (Ding Dong those Love original compositions: “Son Hom-
Things) by Leonardo Favio; “A bres gue se Mueren Sin Haber
Boy named Sue” by Johnny Cash; Visto la Mar” (There Are Men
“Lay Lady Lay.,” by Bob Dylan, Who Die Without Having Seen the
and “Call Me Number One.,” by Sea) and "En una Cualle de

Caceres55 (In a Street of Caceres).
. . . After a long absence from the

the Tremeloes. . . . Resident in
Europe for the past ten years, jazz

record scene, Los Brincos (Novola)
have released an LP, "Mundo,
Demonio v Carne” (World, Dewil
and Flesh). It is the group’s first-
ever recording in @  progressive
music vein. Recorded in English
and Spanish, a single has been
takeén from the LP, "Reality” and
“lenny Miss Genius.” . . . Rod

Mayall, John's vyounger brother,
who has lef1 Los Buenos (Accion),
has formed a new, progressive
group—The Pipe (RCA). They sing
in English. First record by The
Pipe features “Your Daddy Won't
Do It" and “Take Him Back.” . . .
Katja Ebstein (Hispavox}, Ger-

many's representative at the last
Eurovision Song Contest, has re-
corded (in Spanish) the song she
sang al the festival: "Wunder Gibt
es Immer Wieder,” Spanish title is
“Siempre ahy Algun Milaro.” . . .
Martha Reeves & The Vandellas
(RCA) have also recorded in Span-
ish their four wvear old hit, “I'm
Ready for Love"” (Yo Necesito de
Tu Amor). . . . At the Teatro de
la Zarzuela, the musical “Fiddler
on the Roof" was premiered (un-
der the Spanish title of “Un vio-
linista en el Tejado™). Actor Am-
tonio Garisa takes the leading role.

(Continued on page 76)

INTUNE LTD

CABLES:

666 5th AVE,

AND

10/11 LOWER JOHN STREET,
GOLDEN SQUARE,
LONDON, WIR, 3PE
TEL: 01-439 0312/5
INTUNE LONDON

(ALSO INTUNE INC)

NYC, USA

PETER
CALLANDER

WRITERS AND PUBLISHERS OF —

“HITCHIN' A RIDE”

ARE DELIGHTED TO CONGRATULATE

VARPIY FARES

ON THEIR U.S. TOP 5 SMASH HIT RECORDING

OF THIS

“THE BALLAD OF BONNIE & CLYDE". .. .GEORGIE FAME
"RAGAMUFFIN MAN" .. ....... .. MANFRED MANN
"HUSH . . . NOT A WORD TO MARY". . . . JOHN ROWLES
“HOW DO YOU DO IT?") GERRY & THE
1 LIKE IT™ S . PACEMAKERS

FREDDIE &
........ THE DREAMERS

“I'M TELLING YOU NOW™
“YOU WERE MADE FOR ME" |

SONG

(WITH SPECIAL THANKS TO ROGER EASTERBY & DENNIS BERGER)

Other World Hits by MITCH MURRAY & PETER CALLANDER Include. ..

“"EVEN THE BAD TIMES ARE GOOD" . . TREMELOES
“"SUDDENLY YOU LOVE ME"

“AS YOU ARE"

"ONCE THERE WAS A TIME"
"TO MAKE A BIG MAN CRY”‘ AR

EEAMESA LFFTEE LOVE = ovvdavin o LULU
“"GIVE ME TIME™. .. ..

THREE YEARS AGO WE CULDN'T EVUN SPEL KONSISTANT
... NOW WE ARE IT!!!

{ ....... TREMELOES

TOM
.ve... JONES

wwWw americanradiohistorv com
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Intemational News Reports

Jazz Festival in Germany
Stages Audience Happening

NURENBERG, Germany — A
revolutionary way of presenting
jazz to a mass public was pioneered
at the Jazz OST-WEST Interna-
tional Festival here in the Meister-
singerhalle—and since the festival
drew more than 10,000 people, it
was an outstanding success, much
g:atcr than the two previous Jazz

t-West events,

Formal jazz performances were
presented on only the first day of
the three-day event. On the second
day the organizers staged a “hap-
pening” called Jazz Ambiente,
which featured several bands play-
ing in different halls, sometimes

Catalonian Group
Tops Hit Parade

BARCELONA — For the first
time in the Spanish record indus-
try, a Catalonian group has reached
No. 1 in the Spanish hit parade.
The group is Los Diablos and the
song “Un de rayo sol” (A Sun-
beam).

The group has already recorded
the title in several languages for
release overseas. The English ver-
sion has been titled “Dancing in
the Sun.”

The hit version was released by
Odeon, who mounted one of the
strongest promotional and publicity
campaigns ever for a Spanish group
in their catalog.

with visual effects. The audiences
were allowed to circulate from hall
to hall so that they could select
what was for them the most ap-
pealing music at any one stage.
Each group played several sets
on this second evening, giving ev-
eryone a chance to hear every-
thing. And in the lobby of the
Meistersingerhalle there was a non-
stop presentation of old jazz mo-
vies, plus magazine and poster
stands and a buffet,

This second evening attracted
5,000 people, mostly teen-agers.

On the final night the main hall
was transformed into a dance hall
and two bands were featured—
the Ljubljana RTV Big Band led
by Dusko Gojkovic, with guest
soloist Slide Hampton, and the
Brian Auger Trinity.

Although some critics con-
demned the presentation as not be-
ing good for the music iiself, the
great success the festival enjoyed
in terms of enthusiastic attend-
ance demonstrates that this is an
example to be followed.

Featured were the Herbie Mann
group, Polish vocal group, MNovi
Singers, Wlodzimierz WNahorny
Group, the Hagaw Association
from Poland, the Zagreb Jazz
Quintet and Big Band from Yugo-
slavia, and the Laco Dezi group
from Czechoslovakia.

During the festival there was a
meeting of the European Jazz Fed-
eration.

From The

Music Cap
of the World

itals

e Continued from page 75

. . . Hispavox is releasing “Wan-
drin’ Star” by Lee Marvin; “Always
Something There to Remind Me"
by R.B. Greaves; “Tutti Frutti”
by MCS5; “"Comin’ Home"” by De-
laney & Bonnie & Friends; and
“Something's Burping,” by Kenny
Rogers & First Edition. . . . Singer-

i

LUIGI CAMPI IS
DEAD AT 28

STOCKHOLM — Luigi Campi,
who ran the international music
operation, Groupo Campi, with his
brothers, Guiseppe and Feliciano,
died of a heart attack in Stockholm
June 26. He was 28 years old.

His brothers will continue fo run
the firm which has a catalog of
more than 1,500 foreign film
scores. The Campi brothers also
headed a magazine operation, TV-
Sorrisie Canzoni, which has a cir-
culation of 1,500,000,

In addition to his brothers, three
sisters and his mother survive.

actor Junior (Novola) was featured
in the leading role in the movie
“Los Jovenes Amantes” (The
Young Lovers), based on the song
“Adoro” by Armando Manzanero.
Female star of the movie is Mexi-
can Fanny Cano.

Nino Brave (Fonogram) made
his debut at a club for leen-agers.
Coinciding with his appearance at
the club, his record company re-
leased a single—"Voy Buscando”
(I Go Searching). . . . French singer
Michel Polnareff (Hispavox) has
recorded, in Spanish, his recent hit
“Tous les Bateaux, Tous les
Oiseaux, Tous les Soleis.” Spanish
title is “Todoslos Barcos, los
Pajaros y el Sol.” . . . Columbia
Espancla has released two new
singles: “My World's Beginning,”
by New Inspiration, and “Let It
All Hang Out,” by Jonathan King,
. . . Italian comedian-singer Ugo-
lino (RCA) has recorded in Span-
ish "Que bella jornada” (What a
Beautiful Day). . . . New inter-
tional hits released by Fonogram

—"*The Rapper.,” by Jaggerz;
“Guide Me Orion,” by Flaming
Youth; “It's Five O'Clock™ by

Aphrodites Child; and "The Liqui-
dator” by Harry J. & the All Stars,
JOAQUIN LUQUI

You’'ll
find it In
The BUYERS

Billboard
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International
Executive

Turntable

Yoshinori Maeda, president of
the Japan Broadcasting Corp.
(NHK), was reappointed to his
present post for the third consecu-
tive term by the NHK management
commiliee, His third term begins
July 16. Maeda has been NHK
president since 1964, . . . Silvano
Marzenta appointed head of Duri-
um Press and Publicity office,
[taly. Luciano Giacotto, former
head of Durium press office, has
been named director of Barclay
production for the SIF label. . . .
Hara Mintarjan has been appointed
by SIF to overall responsibility for
the U.K. Major Minor and Young
Blood labels in Ttaly,

Head in Deal
With Philips

LONDON—Head Records has
compleled a deal with Philips
which leases product to the larger
firm from the Head catalog for

the world, with the exclusion of
the UK., the U.S. and Canada.

The deal is for three years and
covers all product on the Head
Records label in Britain—groups
Heavy Jelly, Mighty Baby, Harvey
Matusow's Juice Harp Band, Vil-
lage, Quiver and Jackie Lomax.

At the same time, Head has
discontinued distribution through
Pye in the U.K. and will probably
switch to CBS. In the U.S. and
Canada Head product had been
handled by the Chess label, but
with the exit of Marshall Chess
from the U.S. company to form
his own new label, Head i1s mov-
ing with him,

The deal with Philips gives Head
acts their introduction into tern-
tories outside the U.K. and North
America.

Two Monument
Execs in U.K.

LONDON—Monument Records
president Fred L. Foster and Bobby
Weiss, vice-president and interna-
tional director, arrived in London
June 27 for a series of meetings
with Decca, Monument's U.K. rec-
ord licensee, and KPM Music, the
music publishing partner of Com-
bine in Britain.

In addition the Monmouth ex-
ecutives were conferring with va-
rious British recording and pro-
duction teams on securing product
for release on the Monument la-
bel in the U.S. and certain foreign
markets, similar to their recent ac-
quisition of some Penny Farthing
disks. While here, they held meet-
ings with Peter Phillips, manager
of the overseas division of KPM
Music. and Johnny Gordon, pro-
fessional manager for the Com-
bine/KPM operation.

Page Full of Hits
Forms Pub Co.

LONDON—Page Full of Hits
has formed Drill Music to handle
the firm's progressive music copy-
rights. First writer contracted to
Drill s Bill Fay, who previously
Euhlished his material through

age Full of Hits. Page Full of
Hits chief Terry Noon also formed
a 50/50 company, Woodside Mu-
sic with the Fortunes group. The
group 15 unable to write for the
company themselves as they are
under contract to Carlin Music.
John Killigrew is the first writer
signed 10 Woodside.

Noon has also formed a 50/50
company called Guys Music with
Stuart Johnson, manager of a
group, Candy Choir. Noon has also
picked up the publishing for the
U.K. and Erie for the Dutch group,
Earth and Fire, and the writing ac-
tivities of a U.K. group, Glory.
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MATSUSHITA ELECTRIC Industries Co., Kadoma, Japan, the Victor
Co. of Japan, and the Philips Phonographic Industries of the Nether-
lands have formed a record company, Nippon Phonogram. Left to

right are Tanimura Hirozo, senior managing director,
head of the Matsushita legal department;
president Matoushita;

Okuyama,
shaking hands,

Matsushita;
Matsushita,
Coen Solloveld, president,

Philips of Holland; Sugimura, of Philips, Japan, and Wisse Dekker,
(seated), president of Philips IDCC, Japan.

Grand Prix Will Spotlight
Role of European Producer

LONDON—The combined ser-
vices of Radic-Tele Luxembourg
are again sponsoring a Grand Prix
to spotlight the role of the disk
producer in the European music
business.

Producers from Austria, Bel-
gium, France, Germany, U.K., Ire-
land, Luxembourg, Netherlands
and Switzerland will compete for
the Luxembourg trophy in the
Grand Duchy, Oct, 28.

Artists  will represent each
country but the judges will reach

5 Nations to
Antibes Fest

ANTIBES, France — Organized
this year not as a contest but as
a festival of both hit songs and
new songs, the Festival 70 of the
Rose d'Or d’Antibes attracted teams
from Germany, U.K. Benelux,
France and Italy.

Promoted by Claude Tabet with
the collaboration of music publish-
ers Jean Pierard, Max Amphoux
and Maurice Bouchoux, the festi-
val which ran from June 19-21 was
broadcast by Radio Luxemburg
International and Radio Monte
Carlo, both of which stations gave
considerable airplay to the records
featured in the festival.

Radio Monte Carlo also ran a
contest asking listeners to vote for
the best of the new songs pre-
sented.

Appearing in the festival were
Joe Dolan, Deliah Lavi and the
Marmalade (U.K.); Brigitte Petry,
Mary Roos and Peter Ruobin
(Germany); the Ekseption, Heart
of Soul and Lenny Khur (Benelux):
Aphrodite’s Child, Nicoletta and
Zanimi (France); and Herbert Pag-
ani, Iva Zanicchi (Ttaly).

Guest of honor was guitarist
Manitas de Plata.

EMI to Launch
2 U.S. Labels

LONDON — EMI will launch
the U.S. Invictus and Hot Wax
labels under their own logos with-
in the next few weeks, The two
labels were introduced in the U.S.
recently by the former Tamla Mo-
town writing team, Eddie Holland,
L.amont Dozier and Brian Helland,

Capitol label manager Tam Me-
Linteck has been given added re-
sponsibilities as label manager for
Invictus as well as being responsi-
ble for promoting the labels ma-
terial. MGM label manager at
EMI, Richard Smith will become
label manager for Hot Wax. How-
ever Johnnie Evans will be re-
sponsible for promoting the labels
product.

Among the acts which record
for Invictus are Chairmen of the
Board, Freda Payne and Glass-
house, and Flaming Embers record
for Hot Wax.

their decision after listening to the
production of the entries. The pro-
ducers and writers of any LU.K.
entry. for instance, must be Brit-
ish, but the restriction does not
apply to the artist.

The final on Oct. 28 will be
carried as a color TV special over
part of the Eurovision link. The
12 European productions selected
will receive heavy airplay on all
the services of Radio Luxembourg
beginning Oct. 12,

Barclay in

Dual Role

PARIS—Barclay Records _chief
Eddy Barclay took the opportu-
nity during his hippy party to
celebrate his marriage to Beatrice
Chatelier and to present three gold
disks to Riviera artists David
Alexander Winter, Peter Holm
and Jean-Christian Michel.

The party in the Pavillon
d'Armenoville in the Bois de
Boulogne, saw Winter take his
award for his hit of 1969 “Oh
Lawdy Mary,” a turkish tune with
a French lyric by Patricia Carli.

The Swedish-born Peter Holm’s
disk *Monia” (Editions Vogue) con-
tinually topped the French charts
late 1968 and way through 1969,
Clarinetist Jean-Christian Michel
received his gold disk for com-
bined sales of three albums of
sacred music composed by him-
self—"Aranjuez,” Musique Sacree”
and “Requiem.”

After the party came a private
showing of Warner Bros. “Wood-
stock.” The triple album will be re-
leased by Barclay.

Leslie Grade Sets
Independent Co.

LGNDI';]N — Leslie Grade has
formed his own independent com-
pany, Leshe Grade. Fellow direc-
tors of the company are Albert
Knight and Ron Ricardo.

Grade will present the London
Palladium pantomime this year in
association with Louis Benjamin.
The show will be produced, as
usual, by Albert Knight. Grade's
company will also be producing
Mirelle Mathieu’s first film, *“Lit-
tle World Big People” plus a film
by Chff Richard. In September -
Grade will present a concert tour
by Des O'Connor and a Cliff Rich-
ard tour of 10 major cities in No-
vember. It is understood that Rich-
ard’s back-up group, the Shadows,
might be re-forming to accompany
him on these dates, Following Des
O'Conner’s tour, Grade will pre-
sent the singer in “The London
Palladium Revue"” in Toronto in
February.

Grade has been appointed Eu-
ropean representative for the Inter-

national and Flamingo hotels in
Las Vegas.
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HITS OF THE WORLD
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(Courtesy Record Retaller)
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IN THE SUMMERTIME—
*Mungo Gerry (Dawn)}—Our

(Barry Murray)
ALRIGHT I'?-l;{‘-’—‘Frge
(ll;‘slnnd} Blue Mountain

(Free)

GROOVIN' WITH MR. BLOE
—*Mr. Bloe (DJM)}—
Stephen James

BALLY —George Monroe
{Chapter I}—EKeith Prowse
{Jackie Rae)

COTTONFIELDS—Beach
Boys (Capitol}—Kensington
{Beach Boys)

HALLO SAME GOODBYE
SAMANTHA—*CIff
Richard (Columbia)—Intune
(Morrie Parzmop)

"I:'ELLG'W R[?Eﬂ—fhruﬂ:
{' —Gale (Mike Smith)

IT'S .ALL IN THE GAME—
Four Tops (Tamla-Motown)
—Warner Bros. (Frank
Wilson

UP AROUND THE BEND—
Creedence Clearwater
Revival (Libertyj—

ton (John Fogeriy)
GREEM MAMMALISHI
—*Fleetwood Mac (Reprise)
ﬁFli:mwd (Fleetwood
ac

HONEY COME BACK—GIlen
Camphbell é’-’:n pitol)
—Jobete/Carlin (Al De

Dﬂwh THE DUSTPIPE—
*Status Quo (Pyejl—WValley
{John Schroeder)

ABRAHAM, MARTIN &
JOHN—Marvin Gaye !
{Tamla-Motown}—R. Mellin
(Morman Whitfield)

EVERYTHING IS5
BEAUTIFUL—Ray Stevens
CBS)—Peter Maurice ([(Ray

leviens)

LOVE OF THE COMMON
PEOPLE—*Nicky Thomas
{(Trojan}—Green Tree (Joel
Gibson)

LADY D'ARBANULLE—
*Cat Stevens (Island)}—
Freshwater {(Paul Samwell
Smith)

I WILL SURVIVE—*Arrival
(Deccal—Essex (Arrival
T Hall)

e THE LADDER TO THE
ROOF—Supremes (Tamla-
Motown obete/Carlin
(Franklin K. Wilion)

AMERIC AN WOMAN—Guess
Who (RCA)=Sunburg (Jack
Richardson)

QUESTION—=*Moody Blues
(Threshold}—Tyler (Tony
Clark)

ABC—Jackson (Tamla
Motown}—Jobete Carlin
(Corporation)

LOLA—*Kinks {(Pyej}—
Drawray/Carlin

BET YER LIFE [ DO—
*Herman's Hermits (Rak)
(Mickie Most)

BACK HOME—*England
World Cap Sound (Pye)—
Mews

E%‘IHTIUC I%Ecihl NmFlvfs

es —Carlin

ERGU'%E GIRL—Tony Joe

ite (Monument)}—
Cﬂmbm: Bill Swan)

I DDON'T B EVE lH IF
ANYMORE—"Ro
Whiitaker (Colum ia']—
Tembo (Denis Preston)

SOMETHING—"Shirley
Bassey (United Artists}—
Harrisongs (Harris/Colton)

LOVE LIKE A MAN—*"Ten
Years After (Deram
—Chryz-A-Lee {Ten
Adfter)

WHAT 15 TRUTH—Johnny

Cash Gems,/
nlumhln (E&Iuhmmn;l

BIG YELLOW TAXI—Joni
Mitchell (Reprise)—Siquomb
{Joni Mlh:h:rl}

SPIRIT TN THE S5EY—
Nurm:n Greenbaum

rrm:}-—ﬁtﬂt Honesty
l:E Jacobsen)

DONT YOU KNOW—
*Butterscotch (RCA)—
Sunbury (Arnold, Martin &
Morrow)

PSYCHEDELIC SHACE—
Temptations (Tamla
Motowni—Jobete /Carlin
(Norman Whitfield)

DAUGHTER OF DARKNESS
—*Tom Jones [(Decca)—
Huzsh-A-Bve Carlin (Peler
Sullivan)

YEHICLE—Ides of March
{Warner Bros.—Southern
(Lee)

MRURE OFJTHE, AN
Keith Prowse (Mike S
Yalvand)

ALL EKINDS OF

EVERYTHING—Dana (Rex)
—Mews (Phil Coulter)

(LIKE A) SAD OLD KINDA
MOVIE—*Pickettywich

(Pye)l—Welbeck /Schroeder
(John Macleod)

MY MARIE—"Engelberi
Hum ck (Dwecca)—
Immediate/Schroeder
(Peter Sullivan)

MY WAY—Frank Sinatra

hapiro/
{hern!l:l.-in iDon Costa)

WANDERIN' STAR—ILees
Marvin (Paramountj=—
Chappell (Tommack)

RAINDROPS KEEP
FALLIN' ON MY HEAD—
Sacha Dist (Wamner Bros. }—
Blueseas /Jac (Jimmy
Wizner)

1970, BILLROARD

CArS

WHERE ARE YOU GOING
TO MY LOVE—"Brother-
hood of Man (Deram)}—Bel-
win-Mills (Tony Hiller)

I'LL SAY FOREVER MY
LOVE—Jlimmy Ruffin
Tamla -Motownj}—Jobete-
Carlin {Dean/Withrepoon)

TRAVELLIN BAND—
Crecdence Clearwaier
Revival {Liberiyj—
Burlington (John Fogerty)

CaMN'T HELP FALLING 1IN
LOVE—Andy Williams
(CBS}—Carlin (Dick Glasser)

NEAMDERTHAL MAN—
*Hot Le (Fontana j—
Kennedy 5t (Hot Legs)

HERE (COMES SUMMER—
*Dave Clark Five (Columbia)

=Mills {Dave Clark)

THE LETTER—Joe Cocker
Regal Zonophoni—Earl

arton {Denny Cordell/Leon
Russell)

CANADA

This Last
Week Week

1 1 WONDER OF YOU—Elvis
Presley (RCA Victor

i 3 MaAaMA LD ME (Mot To
Come}—Three Dog Might
{ Dunhilly

THE LONG AND WINDING
ROAD/FOR YOU BLUE—
Beatles !i. pplci

LAY DO HI (Candles in the
Rain}—Melanie (Buddah)

GIMME DAT DING—Pipkins
(Capitol)

RIEIE CAPTAIN RIDE—
Rlues ITmage (Atco)

THE LOVE YOU SAVE—
Jackson 5 (Motown)

— MISSISSIPPI—Iohn Phillips

{Dunhill)

g S0ONG DF JOY—Miguel Rios
[ A&M)

BAND OF GOLD—Freda
Pavne (Invictus)

ISRAEL

(Cowriesy Galel Fahal Broadeasting)

This Last
Week Week

| 1 LOOKY LOOKY—Giorgio
(Top Hils)—Hansa

2 5 DAUGHTER OF
DARKNESS—Tom Jones
(PAX}—Carlin H-A-B

LIVING LOVING—Churchills
iHed Arzi) Superhype

YELLOW RIVER—Christie

(CBS}—Gale

HOUSE OF THE RISING
SUN—Frijid Pink [(Pax)—
Gallico

UP AROUND THE BEND/
RUN THROUGH THE
JUNGLE—Creedence
Clearwater Revival (Liberiy)
—Jondom

ALL EKINDS OF
EVERYTHING=—Duana
(Pax—April

BASHANA HABA'AH (Next
Icur}—lllnn & MManit (Hed

i)

BRIDGE OVER TROUBLED
WATER—5imon &
Garfunkel (CBS)—Subar

YOU'RE SUCH A GOOD
LOOKING WOMAN/
TERESA—IJloe Dolan
(Piccadilly )=Shaftsbury

JAPAN
{Original Confidence Co., Lid.)
¥Denoles local origin

This Last
Week Week

| 1 KEIKO NO YUME WA
YORU HIRAKU—*Fuji
Keiko (RCA)

2 i KYO DE OWAKARE—
I'Sliu:]aéwara Yoichi (Polydor)

CHITCHANA EKOQIBITO—
Ehn{m];y Osmond  (Denon}—

KEIKEN—*Hemmi Mari
(Columbial—Watanabe

YOTTISU NO OMNEGAT—
*Chiaki Naomi (Columbia)

Al NO TABIJI1 O—
*Uchiyamada Hiroshi &
Cool Five (RCA—Watanabe

JI¥XU NO MEGAMI—
*Mayuzumi Jun (Capitol}—
Toshiba

DRIF NO HONTONI
HONTONI GOEUROSAN
—Drifters (Toshiba)—
VWatanabe

ONNA NO BLUES—*Fuji
Keiko {RCA)}—Nippon
Gelno

KUYASHII KEREDO

SHIAWASE YO—
*Okumuar Chivo (Toshiba)—
Watanabe

LE PASSAGER DE LA
PLUIE—Francis Lai
(Columbia)

ANATA NARA DOSURU—
*[shida Avumi (Columbia)}—
Michion /Geisl

WARATTE YURUSHITE—
*Wada Akiko (RCA)—Tone

THE MALTESE MELODY—
Herb Alpert & Tijuana Brass
(A&M —Shinko

15 16 SORA YO—*Tol et Moi
. EEIFMHJ—-NIFWH Shuppan
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47 18
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BRIDGE OVER TROUBLED
WATER—Simon &

Garfunkel (CHRS)

VENUS—Shocking Blue
{Polvdorl—Aberback Tokyo

LOVE GROWS—Edison
Lighthouse {Bell}—A,
Schroeder

MOERU TE—*Hirata Mieko
{Columbin)=—Watanabe

SUGATA SANSHIRO—
*Sugata Moriko {(Crownl—
Crown

17 15

MALAYSIA

(Courtesy Radio Malaysia)

This Last
Week Week

I 1 LET'S GIVE ADAM AND
EVE ANOTHER CHANCE
—Gary Puckett and the
Union Gap (CBS)

I CANT TELL THE
BOTTOM FROM THE TOP
—Haopllies {(Parlophone)

CECILIA—Sinmon and
Garfunkel (Columbia)

HE MADE A WOMAN OUT
OF ME—B-nhh:: GeEntry
{Capitol

SOUL BRI}THER CLIFFORD
—Equals {Stateside)

GIMME DAT DING—Pipkins
{Columbia) i

YELLOW RIVER—Christie
(Columbin)

MEVER HAD A DRE.ﬁ.M
COME TRUE—Sievie
Wonder (Tamla-Molown)

EVERYTHING IS
BEAUTIFUL—Ray Sievens
(CBS)

THERE'S A BETTER DAY
A COMIMN"—Crazy Elephant
{Stateside)

MEXICO

iCoortesy Radio MIiD

This Last
Week Week

1 3 GOTAS DE LLUVIA SOBRE
MI CABEZA (Raindro

Keep Falling On My Head)
—B. J. Thomas (Orfeon)

CAMPOS DE ALGODON
(Cotton Fields —Creedence
Clearwater (Liberty)

TE HE PROMETIDO—Leo
Dan (CHBS)

TE REGALDO MIS OQJO5—
Maria del Ravo (Peerless)
EL TRISTE—Jose Jose (RCA)
ESPIRITLU EN EL CIELD
(Spdrit in the Skyi—Morman

Gresnpbaum (Gamma)
CUANDID NOS CASEMOS
(When We Get Married)}—
1910 Fruitpum Co. (Buddah)
EMN La ESQUINA {(On the
Corner reedence
Clearwater (CBS)
CECILIA—Simon &
Garfunkel (CHRS)
SETA. RITA—Archies (RCA)

NEW ZEALAND
{Courfesy Mew ZFealand Broadeastng)
*Denotes local orkgin

Thix Lasi

Week Week

1 2 GIMME DAT DING—Pipkins
{(Columbin)

2 1 STAR CROSSED LOVERS—
Craig Scott (HMV)

3 5 RACHEL—Russell Morris

4

E=
]

m = T e
B & W U

Sin B L
i LA

(Columbia)

6 1 DONT BELIEVE IMN IF
ANYMORE—Roger
Whittaker (Columbia)

TEMMNESSEE BIRDWALEKE—
Jack Blanchard and Misty
Morgan (M

{CBS)

ErCury

GIRLIE—Peddlers

RAINDROPS KEEP FALLIN'
oM MY HEAD—B. I.
Thomas (Scepter)

SOUL BROTHER CLIFFORD

—Equals {President)

I{H-EIC[C ENOCKE WHO'S
THERE—Mary Hopkin
{Apple)

CHERYL MOAMNA MARIE—
John Rowles (CHBS)

POLAND

(Courtesy Fan Clubs' Coordination

Counncll)
This Lasi
Week Week

| I MOMNEY,/ THAT WHAT 1
WANT—Leanon/Ono  with
Plastic Band (Apple)

2 LET IT BE—Beatles {Apple)

4 QUEST]GN——Mnndy Blues

Tre

4 ] E\I"EH.‘I'HIEID"{ GET
TOGETHER—Dave Clark
Five (Columhbia)

10 &

5 8 GOOD MORNIMG
FREEDOM—Blue Mink
Philips)
3 5 J H{}J SWIECTE {LFP—
la Rodowice (Muza)
7 7 EFIRI IN THE SKY—
Morman Greenbaum
(Reprise)
8 5 YOU EKNOW MY MNAME—
Beatles (Apple)
7 — WOLANIE O SLOMCE NAD
SWIATEM—Dzamble
10 9 HOUSE OF THE RISING
SUN—Frijid Pink (Deram)
SINGAPORE
(Courtesy Radlo Skngapore)
This Lasi
Week Week

| I KNOCK KNOCEK, WHO'S
THERE? Mary Hopkin
{Apple)
2 3 DAUGHTER OF
DARKNESS—Tom Jones
{Deccal

CECILIA—Simon and
Garfunkel (Columbia)

BY THE WAY—Tremeloes
(CB5)

THAT SAME OLD FEELIMG
—Picketty Wiich (Pye)

HE MADE A WOMAN OUT
0OF ME—Bobbic Gentry
(Capitol)

ALL KINDS OF
EYERYTHING=—ann
(Rex)

I CAN'T TELL THE
BOTTOM FROM THE TOP
—Hollies (Parlophone)

THE SEEKER—Who
(Track)

MIDNIGHT COWBOY—
Johnny Mathis (CBS)
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SPAIN

(Courtesy EI Muasical)
*Denoctes local origin

This Last
Week Week

| 1 UN RAYD DE SOL—*Los
Diablos (Odeon)—E.G.O,
Musical

2 3 BRIDGE "OBER TROUBLED
WATER—Simon &
Garfunkel (CBS}—{Gropo
Editorial Armonico

JINGO—Santana (CHS)

[.0.1.0.—Bee Gees (Fonogram)
—Ediciones Musicales
Fontana

T'I}I}EI TIEHE SU FIMN—
*Modulos (Hispavoxl—
Musicales Hiupnm:

CECILIA==Simon
Garfunkel EEEEJ—GNW
Editorial Armonico

COMO UN CORRION—*Juan
Manuel Serrat (Zafiro)}—
Ediciones Musicales Zafiro

ADIOS JOLIE CANDY (en
Spanish}—Jean-Francois
Michel (Odeon)}—E.G.0.
Mugical

CORPINGO XEITOSD—
*Andres do Barmo (RCA)—
Erika Musical

SPIRIT IN THE SKY—
Norman Greenbatm
iHispavox)

SOUTH AFRICA

iCourtesy Springhok Radio EMI)

This
Week
1 DAUGHTER OF DARKMNESS—
Tom Jones {(Deccal—Francis Day
5.A —Gallo
KENOCK KNOCK, WHO'S THERE
—Mary Hopkin (Apple}—
Southern, Gallo
3 CAROL O.K.—Chris Andrews
(WHRC}—Laectrec, Tea
4 SPIDER EPIDER—Tidll Wave
{Smnnl—ﬁngelm Gallo: (Terry
Dempsey)
5 E‘ﬂME SOFTLY TO ME—Perc
Sledge (Atlantic)—E.H. Morris,

eal

i WHEMN JULIE COMES AROLUND
Cufl Links (MCA}M—Ardmore &
Beechwood 5A, allo

7 ALL KINDS OF EVERYTHING—
Dana (Deccal—Mews, CGGallo

B MA BELLE AMIE—Tee Sei (RPM)
Clan, R.P.M. (Peter Tetterroo)

O 1 DONT BELIEVE IM IF
ANYMORE—Roper Whittaker
(Columbial—Tembo, EMI (Denls
Preston)

1 TCHAIEOVSEEY—0bega Limited
(Polvdorl—Spirit, Trutone

SWEDEN

{Counrtesy Radio Sweden)

This Last
Week Wesk

I PRETTY BELINDA—Chris
Andrews (Pye}—Edition
Liberty

2 NOAKS ARK—Svante

Thuresson (Metronomel—

Sonet
BRIDGE OVER TROUBLED
WATER (LP—Simon
Garfunkel (CHBS)}Sonet
4 4 Up AROUND TH EBEND—
Cresdence Clearwnier
Revival (Liberty)—Palace
] 5 EL CONDOR PASA—Los
Incas [(Philips}—Sonora

i L
-
o 28]

P

4

[ 6 YOU'RE SUCH A GOOD
LOOKIN' WOMAN—Joe
Dolan (Pyel—Sweden

T E SPIRIT IN THE SKEY—

Morman Greenbaum
{Reprise)

10

This

|
2
3
4
-
6
T
B
9

10

7 GIMME DAT DING—Pipkins

9 ARIZON

(Columbia}—Air

LA FLUTE INDIENNE, Yol
1 (LP}—Los Calchakis’
{Barcloy)

ark Lindsay

(CBS}—April

SWITZERLAND

{Couartesy Radio Switzerland)

Lasi
Week Week

£l g B

EL CONDOR PASA—Simon
and Garfunkel (CBS)
SHA LA LA, T LOVE YOU—
Die “ Flippers (Bellaphon)
DU—Peter Maffay
{Telefunken)
CECILIA—Simon and
Garfunkel (CHS)
AMERICAN WOMAMN—
Guess 'Who (RCA)
MADEMDISELLE NINETTE
—Soulful Dynamics [Philips)
YELLOW RIVER—Christie

(CBS)

CHILD OF MY KINGDOM—
Tusk (Harvest)

THE LONG AND WINDING
ROAD—Beatles (Apple)

LET IT BE—Beatles [(Apple)

WEST GERMANY

This

Week

MADEMOISSELLE NINETTE—
Soulful Dynamics [(Philips}—
Sikorski

WENN DU BEL MIR BIST—Roy
Black [(Polydor}—Carlton

ALL KINDS OF EVERYTHING—
Dana (Decca)

DII-'I_'.EI!":HH Maffay (Telefunken)—

SHA LA LA, T LVE YOU—Flippers

= T o s W

= =]

10

1n

{Bellaphon}—Apr
ALLES UNID N

{Courtesy Schallplatte)

il
CH YIEL MEHR

—Manuela {(Telefunkenl—M oniana
SPIRIT IN THE SKY—MNorman
Greenbaum (Reprise}—Great
Homeaty
DEINE TRANEMN SIND AUCH

ME

IME—Heintje Mnu'lﬂ}—h'l axim

UPrF ARDUND THE HEHN
Creedence Clearwater m:!.rinl
{Bellaphon}—Burlingion

DAUGHTER OF DARKNESS—
Tom Jones (Deccal—Francis, Day

e

Hunter

YUGOSLAVIA

{Courtesy Hadlo-TY Revue)

This Lasi
Week Week

5

<

DAUGHTER OF

HARKN]FSS—TUH:L Jones
1]

S¥YE BILO JE MUZIKA
(Everything Was Musicl—
Arsen Dedic (Jugoton)

ZA TVOIU LIUBAV SVE
BIH DADQ {(For Your Love
I Would Give Anything)—
Miso Kovac (Jugolon)

ALL KINDS OF
EVERYTHING—Dana
{Ju oton )

fm HEY HEY—Steam

MlEHT"r’ JOE—Shocking
Blue uuﬁmum

Tl SRCA NEMAS (You Don't
Have Heart}—Pro Arte
(Jugaion)

LET IT BE—Beatles hlumlun}

SOMEDAY WE'LL BE
TOGETHER—Supremes
{RTH)

VYEMNUS—Shocking Blue
(Jugoton)

- .

&,

—

everyone else will.
august, 1970.

Look at you!

77
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* STAR PERFORMER—Sides registering greatest proportionate sales progress this week. @Eﬁ:nrﬂ Industry Association of America seal of certification as millien selling single.
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T T— oulette ” & r; ::I; ;l:a I-n;Alk rE.-l‘rn;Jﬁ; Bang 578 Gene Chandier [Gene Chamdler], Marcury 73083
. --------------- — — — DO YOU SEE MY LOVE
29 no i i | @ eyt | W T Rtnent
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THE SINGLE THAT
LITERALLY EXPLODED
OUT OF THE &
HOTTEST ALBUM

IN THE COUNTRY.
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Spotlight Singles =

NUMBER OF
SINGLES REVIEWED
THIS WEEK

*This record is predicted to reach the TOP 40 EASY LISTEMING Chart

JOP 20 POP SPOTLIGHI I JOP 20

Spotlights Predicted to reach the top 20 of the HOT 100 Chart

SUPREMES—
EVERYBODY'S GOT THE RIGHT TO LOVE (2:38)

(Prod. Frank Wilson) (Writer; 5fallman) (Think S5tallman, BMI)}—Trio rode
right up there with “Up the Ladder 1o the Reoof" and this funky beat
rhythm item has all the sales and chart pofency of the recent smash.
Flip: "Bt | Love You More” (2:59) (Jobete, BMI), K‘Mﬂ'll'l 1167

GUESS WHO—-HAND ME DOWN WORLD (3:14)

(Prod. Jack Richardson & Nimbus %) (Writer: Winter) (Expressions, BMI)—
Follewing wp "American Woman,” the Canadians come Lllé strong onge
again with this easy beat rocker with . good lyric line. Flip: “Runnin’
Down the Street’” (4:09) (Dunbar, BMI)} Is a strong rock ballad with
possibilities as well. RCA T4-0367 E

RASCALS with the Sweet Inspirations—
GLORY GLORY (3:34)

(Prod, Rascals and Arif Mardin) 4j'n'll'rim': Cavaliere) (Slacsar, ASCAP)—The
Rascals are right in the mood and feel of the people of iﬁaay, with this
gmﬁel oriented rhythm item, certain to bring” them back fo the Top 20
with heavy sales impact. Flip: “You Don't Know* (4:10} (Slacsar, ASCAP)L
Atlantic 2743

JOP 00 POP SPOILIGHT

CHICAGO-25 OR 6 TO 4 (2:52)

(Prod, James Willlam Guercio) (Writer: Lamm) (Aurelivs, BMI)}=Thaeir
“Make Mea Smile” put them right in the Top Ten. This Bloeckbuster rocker
has all that potential and more. Powerhouse entryl Flip: “Where Do
We Go From Here" (2:44) [(Awvrelivs, BMI1). Columhia &4-457%4

FRUJID PINK—SING A SONG FOR FREEDOM (3:00)

{PFrod. Pink Unlimited) (Writers: Beaudry-Thompson-Stevers) (Knip Un-
limited, BMI}=Their million selling "House of the Rising Sun" is followed
by this driving rocker loaded with much of the sales and chart potency
of the recent Top Ten winner. Flip: “‘End of the Line* (Intra-Something/
Gelt, BMI). Parrot 349

CLARENCE CARTER—PATCHES (3:17)

(Prod. Rick Hall} (Writers: Dunbar-Johnson) [(Geld Forever, BMI)—Carfer
comes with one of his most commercial entries to date in this powerful
blues item that will fast fop the svccess of I Can’t Leave Your Love
Alone* on both the Soul and Hot 100 charts. Blockbuster wvocal work-
out. Flip: (No Information Available). Atlantic 2748

Spotlights Predicted to reach the top 60 of the HOT 100 Chart

EDISON LIGHTHOUSE—

SHE WORKS IN A WOMAN'S WAY (2:55)

(Prod. Mustard Prod.} (Writers: McCauley-Mason) {(Janvary, BMI}=—EBritish
imup broks 1hmugh heavy here with their “Love Grows Where My
osermnary Goes."” This rhythm ballad follow up offers much of that sales
and chart potency for the smooth group. Flip: (Mo Information Avail-
able). Bell 90

*MAMA CASS ELLIOT—
A SONG THAT NEVER COMES (2:29)

Prod. Steve Barri] ([Writers: Cashman-Pistilli-West] [Ampea, ASCAF)—
trong rhythm ballad with good Iyric line is a hot follow wp to her
"New World Coming™ chart rider. Should prove another: top chart item
for her, Flif is a top revival with potential ala *"Dream a Little Dream
E:Inﬂﬁ” I;Jip! | Can Dream Can't L™ (2:35) (Chappell & Co., ASCAP).

BOB DYLAN-WIGWAM/

COPPER KETTLE (Pale Moonlight) (3:08/3:32)

Prod. Bob Johnson) (Writers: Dylan/Beddoe) (Big Sky, ASCAP/TRO-Melody
rails, BMI}=Two winning sides from Dvylan, First, an original instru-
mental with a Tex-Mex flaver and a humming charus by Dylan, Flip is
the folk favorite brought up to date with much commercial appeal.
Columbia 4-45199

B.B. KING-HUMMINGBIRD (3:39)

(Prod. Bill Szymczyk) (Writer: Russell) (Skyhill, BMI}—The top blues
stylist switches from Bluesways to ABC with & strong commercial ballad
loaded with sales appeal for the Hot 100 and Soul charms. Top
Lean Russell maferial and performance to malch. Flip: [Ma Information
Available), ABC 11248

THE VOGUES—THEME (The Good Old Songs):
OH DONNA/SINCE | FELL FOR YOU/1 MISS
YOU SO/50 THIS IS LOVE/GOODNIGHT

MY LOVE (3:09)

(Prod. Dick Glasser) (Writers: Glasser / Anka / WValen /¢ Johnson /
Hendersom / Scott / Robin / Mewman / Mottola / mllﬂalﬁ Richbare /
Spanka, BMI/Advanced, ASCAP/ MCA, ASCAP/Pattern, F/ Noma
Quintet/Trie, BMI)—Here's a medley that includes some of the biggest
hits of the fifties and it's a surefire bef fo bring the group back fo
fop honors on the Hot 100, Flipr "“Come Info My Arms™ (2:47)
(Duchess, BMI}). Reprise 0931

JOE SIMON—-YOURS LOVE (3:03)

(Prod. John R.) (Writer: Howard) Idernesz, BMI}=The country hit proves
o first rate vehicle for Simon, and is sure to bring him to the top of the
Het 100 and 5oul charts. Flip: "1 Got a Whaole Lot of Lowvin™ ™ (2:30)
(Cape Ann, BMI). Sound Stage 7 2664

*NANCY SINATRA—

HELLO L.A., BYE BYE BIRMINGHAM (3:18)
{Prod. Billy Strange) (Writers: David-Bramlett) (Metric, BMI}—5he's back

SPECIAL VIERI] SPOTLIGHT

in a commercial bag with this Mac Davis rhythm number cerfaln %o bring
her back wp to the Hot 100. Production work and arrangement by Bill
Strange is tirst rote. Flip: "White TaHoo™ [2:33) [Bnb, BMI), Reprise 0%

GENTRYS—HE'LL NEVER LOVE YOU (1:59)

(Frod. Know Phillips) (Writer: Hart] (Kmox, BMI}=Their “Cinnamon Girl"
made & heavy dent on the Hot 100 and this swinging follow wp should
fast top that success for & high spot on the charts. Strong rocker,
Flip: (No Information Available). Sun 1718

JIM CAMPBELL—THE LIGHTS OF TUCSON (2:12)

[PFrod. Lawrie) (Writer: Zerato) (3 & J, ASCAP)=This happy, rhythm
country-oriented number is loaded with chart potential. Infectious item with
strong vocal workou! could easily go all the way. Flip: “Child of Clay"
ta:sﬂ? (Maresea, ASCAP). Lawrie %46

*MARGARET WHITING—

UNTIL IT'S TIME FOR YOU TO GO (3:43)

(Pred, Arnold Goland Enl:ilﬂ E'ﬁ'rim: 5t. Marie} (Gypsy Boy, ASCAP)—
The compelling Buffy 50, rie ballad gets one of its best and most
commerclal readings ever. This exceptional performance should hit hard
and heavy. Easy Listening with impact to put if up the Hot 100, Flip iz a
patent ballad . . . in the emotional bag of "It Must Be Him.” Alsa has
puﬁnﬁal“;lip: “'IF Tell Him Today” ?2:2?] (Every Little Tume, ASCAP).
Londan

*ROGER WHITTAKER—-

| DONT BELIEVE IN IF ANY MORE (3:30)

(Prod. Denis Preston} (Writer: '|||I'T'|i|1':ztI-r.4.-rr.b (Arcola, BMI}—Whittaker rode
right up the Easy lenln? chart with his original “Mew World In the
Morning.” This strong follow up ballad offers still more commercial
a||:|pﬂl for Top 40 and has it fo prove an Important Hot 100 item. Flip:
"I Should Have Taken My Time" ([2:55) (Arcola, BMI). RCA 74-03

BORDER SONG -(HOLY MOSES)—DOROTHY
MORRISON/TONY MIDDLETON (2:26,/2:32)

(Prod. Lewis Merenstein/Peter Schekeryk) [Writers: John-Taupin) (lames,
BMI)=Twa vally powerful vocal workouts on & goapel-blues rhythm
item  that will prove a hot chart item. . . both pop and soul. Either
or both wversions have the ingredients fo prove heavy sales. Buddah 784/
Scepler 12290

THE GLASS BOTTLE—SORRY SUZANNE (2:42)

{Pred. Bill Ramal & Dickie Goodman) (Writers: Macaulwﬁhﬂleﬂﬂ iJan-
vary, BMI}—S5alid beat rocker has all' the ingredients to ma it heavy
at the Top 40 level, for a big Mot 100 chart winner. Watch this one.
Flip; (Mo Information Available). Awce Embassy 4528

CANDIDA—-DAWN/CORPORATION (3:02/2:50)

E"md. Tokens & Dave Appell/BIll & Steve Jerome) j'ﬂ'rit!n: Wine-Levine]
ilibern/Pocketfull of Tunes, BMI)=Two potent readings of a top piece
of reck ballad material perned by Wine & Levine. "Dawn™ is a hot
Top 40 contender while “Corporafion” offers a strong blues and Tex-Mex
flavor. Both well done, with equal sales and chart potential, Bell 903/
Musicor 141B

Spotlighting new singles deserving special attention of programmers and dealers.

FREE—AIl Right Mow (4:14) (Writers: Fraser-Rodgers) (Irving, BMI)—
Currenfly at the top of the British chart, group offers much potential
for the U.5. with this ravcous rock em. AEM 1208

DEEP PURPLE—Black Might (2:58) (Prod. Desp Purple) (Writers: Blackmare-
Gillan-Glover-Paice) (Hec, BMI)—Driving swinger that could easily prove
an important chart item. Loaded with Top 40 appeal. Warner Bres. 7405

RUFUS THOMAS—The Preacher and the Bear (Prod. Al Bell-Tom Nixon)
(East/Memphis, BMI}=Culled from his ""Funky Chicken™ LP, Thomas
has a winner in this fraditional swinger delivered in a top vocal
workout, Stax 0071

“JERRY VALE—Lovin® Time (2:28) (Prod, Wally Gold) (Writers: Rae-
Kusik-Snyder) (Roosevelt, BMI)—Compelling ballad performance that
will have no trouble putting Vale up the Easy Listening chart, . . with
Hot 100 possibilities as well, Columbia 4-4518B8

“PAT BOOME—Picking Up Pebbles (3:07) (Prod. Dick Erasnr% (‘Writer:
Curtis) (Milene, ASCAP)—Winning ballad |E-mrml by Jlohnny Curtis and
iven a fop Boone performance with much  commercial appeal.
apitel 2880

GOOSE CREEK SYMFHOMY-—Charlie’s Tune (3:02) (Prod, Ritchie Hart &

Ti Flmﬂf? (Squaw Peak/Renda, BMI|)~inféetious rhythm item loaded
with novelty appeal that could prove a left field smash. Watch out
for this onel Capitel 2853

COUNTRY

Spotlights Predicted to reach the top 20 of the
HOT COUNTRY SINGLES Chart

PORTER WAGONER & DOLLY PARTON—-DADDY
WAS AN OLD TIME PREACHER MAN (3:02)

(Pred, Bob Ferguson) (Writers; Parton-Hope) (Owepar, BMI}—That winning
dus will go right up there to the top once again with this infectious
rhythm item. Powerful follow up to their “Tomorrow Forever” fop ten
winner. Flip: “A Good Understanding” (2:42) (Owepar, BMI). RCA if-“?!

HANK WILLIAMS JR.—

ALL FOR THE LOVE OF SUNSHINE (3:49)

(Writers: Schifrin-Curb-Hatcher) (Hastings, BMI}—Strong follow up to  his
"I Walked Out on Heaven™ is this potent ballad from the film “Kelly's
Heroes,” Top Williams performance. Flip: "Ballad of the Moonshine™
(2:35) {Hastings, BMI). M 14152

LYNN ANDERSON—NO LOVE AT ALL (2:48)

(Prod. Glenn Sutton) (Writers: Thompson-Christopher) (Press/Rose hi‘rJ
BMI}=Her "'5tay There Till | Get There” put her in the top 10, and this
clever rhwythm number offers even more potency for heavy sales and chart
action. Pop appeal as well. Flip: "1 Found You Just in Time™ (2:03)
(Gallico, BMI), Calumbia 4-45190

JACK GREENE—THE: WORLD COMES TO ME (2:15)

E'IH'FIIIEI":- Walker] (Hill & .Range/Contention, SESAC)—Following wp his
Lard [s That Me™ hit, Greene strikes back with another top chart
winner in this rhythm item penned by Betty Walker, Flip is & maving
Dallas Frazier-Doodles Owens ballad beauty with potential as well. Flip:
“If This Is Love™ (2:45) (Blue Crest, BMI). Decca 32699

WEEB PIERCE—

THE MAN YOU WANT ME TO BE (2:32)

(Writer: Pierce) (Wandering Acres, SESAC}—Here's the rhythm ballad
material that will return Pierce "to the top of the chari once again. . . ..
and Ffast. Strong material &nd performance fo match, Flip: "Teo Long"

[2:15) (Leeds, ASCAP). Decca 326594

COMPTON BROTHERS—

THAT AINT NO STUFF (2:09)

iProd. Henry Hurt] (Writer: Frazier) (Blue Crest, BMI}=The Complon
Brothers have bean consistent top chart winers of late, and this in-
Fectious nuw.retl]r frem the pen of Dallas Frazier will follow suit. Strong
enfry. Flip: 1 Wanna Sing a Counlry Song™ (2:22) (Brothers Two,
ASCAP). Dat 17352

CHART

GUY DRAKE—Beorn te Be an Opry Star [3:08) (Bullfighter, BMI). ROYAL
AMERICAN 15

JOHMNY PAYCHECK—Forever Ended Yesterday (2:45) (Mayhew, BMI),
CERTRON 10003

LEON ASHLEY—Brace Up and Face It (2:48) (Gallico, BMI). ASHLEY 35003

LYNDA K. LANCE—What | Don't S5ee (Won"t Hurt Me) (2:23) (Tree, BMI)L
ROYAL AMERICAN 17

JERRY FOSTER—When My Blue Moen Turms to Gold Again (2:11)
[Peer Int’l,, BAMI). METROMEDIA 184

OpP 20)

SOUL

Spotlights Predicted to reach the
TOP 20 of the TOP SELLING R&B SINGLES. Chart

Spotlights Predicted to reach the
HOT COUNTRY SINGLES Chart

THERE ARE NO R&B SPOTLIGHTS THIS WEEK
Spotlights Predicted to reach the

CHART SOUL SINGLES Chart

TOF SHELF—Give I Up (2:59) (LA.M.F., BMI). LD LD 2304
BETTY WRIGHT—Pure Love (2:24) (Sherlyn, BMI]. ALSTON 4387
B.B. KING—Worried Life (2:55) (Duchess, BMI). KENT 452é&

All records submitted for review should be ad-
dressed to Record Review Department, Billboard,
165 W. 46th Street, New York, N. Y. 10036.
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Now availahle
for the

' first time
~on cassettes

The 3rd ANNUAL

er I%O FoRM

Here's your chance to review and share the fresh ideas and exciting
material covered during this lively 3-day conference (June 18-20) at
the Waldorf Astoria in New York.

If you weren’t there, the recordings will make these unique sessions
come to life for you—the speakers, discussion, questions and answers

—they’re all there on cassettes for the first time.

Check the sessions you want from among the saven avaoilable as listed:

Session 1 —RADIO FACES THE NEW DECADE
(2 Cassettes)

Chairman: Claude Hall, Radio-TV Programming
Editor Billboard

Radio’s Key Role in Dealing With Urgent Social
Problems

—Art Linkletter,
Angeles, Cal.

Are We Wasting Our Most Valuable Rescurces
—Qur Personnel?

—Lester M. Smith, Seattle, Portland & Spokane
Radio

Dynamic Changes in Music—The Challenge to
Future Programming

—George Martin, Associated Independent Re-
cordings, London

Linkletter. Enterprises, Los

Modern Programming Basics:
Copout

—Ron Jacobs, Increase Records, Div. Watermark
Inc., Los Angeles

Creativity or

Session 2 — KEEPING TOP 40 IN TUNE WITH
THE TIMES (1 Cassette)
Chairman: Chuck Dunaway, Operations Mgr.,
WIXZ, Pittsburgh, Pa.

Dealing With the Music Forces Affecting Top 40
—Progressive Rock, Good Music, Soul

—Khan Hamon, Program Director, KTSA, San
Antonio, Tex.

Trends in Contemporary Music Programming—
Meed to Know Your Audience

—Michael -Joseph, Radie Program Consultant,
Westport, Conn.

[] Session 12— YOUR AUDIENCE IS CHANGING—

THE ARTISTS STATE THE CHALLENGE (1 Cassette)

a)

b)

O

i

Chairman: Don Ovens, Director Charts & Re-
views, Billboard

Eoch of 3 performing artists describes his audi-
ences’ reaction to the music he is performing—
what they appear to like and what they don’t
like. Each artist gives his opinions as to what
the significance of his observations may have
for alert radio station programming.
—William “Smokey” Robinson, Jr., V.P., Motown
Record Corp., Detroit, Mich.

—John D. loudermilk, Pres., Windward Side
Music, Nashville, Tenn.

Session 13 — CREATIVE SKILLS IN PRODUCTION
(1 Cassette)

Chairman: William E. Summers, Gen. Mgr.,
WLOU, Louisville, Ky.

Producing Better Local Commercials

—Alan Scott, Partner, Scott-Textor Productions,
Inc., New York City

Tighter Production Through Modern Electronic
Techniques

—Dan Clayton, Program Director, WPOP, Hart-
ford, Conn.

Session 14 — ADVANCE RESEARCH TECHNIQUES
{1 Cassette)

Chairman: Dave Tucker, Nat'l Program Director,
KFJZ, Fort Worth, Tex.

Ratings — How to Evaluate Them Effectively
for Better Programming

—William Schrank, Director
KATZ Agency, New York City

Session 15— EFFECTIVE PROGRAMMING OF
ALBUMS AND PERSONALITIES (1 Cassetts)
Chairman: Greg L. Dean, Program Director,
KEYN, Wichita, Kan.

Radico Research,

wenn=americanradiohistorv com

a)

b)

b)

The Increased Impact of Albums — Selecting &
Programming Them

—Willis Duff, V.P. Metromedia,
KSAN, San Francisco, Cal.

The Trend Back to Personalities—How to Pro-
gram Them With New Meaning

—Pat H. Whitley, Program Director, Avco Broad-
casting, WWDC, Washington, D.C.

Session 16 — INCREASING STAFF PROFESSIONAL
SKILLS — THE MANAGEMENT CHALLENGE (1
Cassette)

Chairman: Egmont Sonderling, Pres. Sonderling
Broadcasting, New York City

Modern Program Director — The Qualities He
Must Develop in His New Role

—Perry S. Samuels, Senior V.P. Radio, AVCO
Broadcasting, Cincinnati, Ohio

The Deejay — Helping Him Achieve Greater
Professionalism

—Perry B. Bascom, Gen. Mgr. WNBC, Radio,
Mational Broadcasting Ce., N.Y.C.

Gen. Mgr.

I = W O N W N N W W RO O REE T W W
Cossstte Development Corp., c¢/o Box 784, Billboard,

165 West 46th Street, New York, N.Y. 100356

Please send the following cassettes: [] Session 1 @ %25 each
Sessions 2-16 @ $15 each [ Session 2 [] Session: 12
[ Session 13 [] Session 14 [J Session 15 [] Session 16

MNet Total §
Moke check payoble to Caossette Development Corp. Allow
30 days for procsssing.

i
|
|
i
]
|
MNAME i
]
|
]
|
i
L]

(please print)
COMPANY
ADDRESS

CITY, STATE, ZIP
SIGMNATURE
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Late News

Executive Turntable

e Continuved from page 6

Records. He joins Bell from RCA Victor where he was adminis-
trative national promotion manager for singles and albums.
* ok &

Murray S. Krugman appointed associate product manager,
opular albums merchandising, Columbia Records. With Co-
umbia one year Krugman was formerly in the quality control
department, Dubbings Electronics.

* ok K

Chris Jonz appointed general manager of all r&b product
for Scepter Records and affiliated labels. Jonz started with
Scepter in 1968 as East Coast regional r&b manager, assuming

national responsibilities less than a year later,
* * K

Don Grierson named West Coast manager for CGC Records.
A former Australian disk jockey, he also was a promotion man
with Record Merchandising of Los Angeles, district promotion
manager for Capitol Records and regional promotion manager

for Transcontinental Record Corp.
* ok

Hal Rothberg joins American Tape Duplicators in Los
Angeles, as creative services director, a new post for the eight-
year-old company. Rothberg will design sales promotional aids,
merchandising aids and advertising campaigns for ATD’s line
of prerecorded 8-track and cassette tapes, plus provide graphic
services for custom clients. He was formerly Capitol’s merchan-
dising manager for special markets, a post he held for three

years. He had been with Capitol four years, merchandising either
pop albums or tape and record accessory products. . . . Edmond
C. Lausier joins Superscope in the new post of director of inter-
national operations and office manager. He was formerly with
On-Line Decisions, Inc., a Los Angeles firm. Superscope’s export
manager and personnel director will report to him. . . . Norm
Goodwin named to the newly created post of director of national
accounts, national sales for Capitol. He will coordinate all sales
promotion and advertising activities of national accounts at local
levels, He was formerly director of special markets sales, having
joined Capitol in October of 1969, . . . J. Doug Sherbourne
joins Capitol as director of cost and inventory accounting.

* A Kk

Louis Freedman, senior vice president in charge of special

accounts, Transcontinental Music Corp., given added responsi-
bility of branch manager, Boston. Glenn Mosely, vice president,
supervising warehouse operations in the Eastern region, placed
in complete charge of TMC's South Western market, and named
vice president and branch manager, TMC-Dallas. . . . Harris L.
Katleman named president of Four Star Entertainment Corp.,
subsidiary of Four Star International Inc. Katleman will be Los
Angeles based, and New York operations will continue under the
supervision of executive vice president, Tony Thomopoulos, and
vice president, general manager, Dick Colbert. Katleman was a
former senior executive vice president, Goodson Todman Pro-
ductions. . . . Reg Baker promoted to vice president, general
manager, CBS Television Network Sales of Canada Ltd. He
has been general manager since August 1964.

Action Records

DIAMA ROSS . ., .
Motown MS 711

ENGELBERT HUMPERDINCK . . .
We Maode It Happen, Parrot PAS 71038

GARY PUCKETT & THE UNION GAP ...
Greotest Hits, Columbia C5 1042

% NEW ACTION LP’s

CHARLEY PRIDE . . .
10th Album, RCA Victor LSP 4367

ASS0OCIATION . . .
Live, Warner Bros. 2WS5 1848

JAMES GANG . . .
Rides Again, ABC ABCS 711

WILD MAN STEVE . . .
Wildl Wildl Wildl Wildl, Rew 7001

BLOOD, SWEAT & TEARS . . .
Columbia KS 30090

TEN WHEEL DRIVE WITH GENYA

Singles
% NATIONAL BREAKOUTS

There are no National
Breakouts this week.

* REGIONAL BREAKOUTS

BABY IS THERE SOMETHING ON YOUR
MIND . ..

MeKinley Travis, Pride 2
Lencir, BMI) (LOS ANGELES)

VIBRATIONS . . .

Eric & the Vikings, Southawk 1009
(Ala-King, BMI) (DETROIT)

MILL VALLEY . ..

Miss Abroms & the Strawberry Point
School Third Grade Closs, Reprise 0928
{Great Honesty, BMI)

(SAM FRAMCISCO)

SNOWRIRD . . .

(People/

, RAVAN . . .

E'ﬁ:::h ﬂ::;'h uf.ﬂﬂ?lggfﬁﬁﬂl Brief Replies, Polydor 24-4024
FAMTASY . . .
Liberty LST 7643

Alb“ms ROGER WILLIAMS . . .

* NATIONAL BREAKOUTS E;uzr;lei From Great Movies, Kopp K5
GRAND FUNK RAILROAD . . .

: AMBERGRIS . . .
Closer to Home, Capital SKAO 471 Paramount 5014
RARE EARTH . . . PIPKINS . . .

Ecology, Rare Earth RS 514

PROCOL HARUM . . .
Home, A&M 5P 4241

TRAFFIC . . .
John Barleycorn Must Die,
United Artists UAS 5504

82

Capital 5T 483

EXOTIC GUITARS . . .
Holly Heoly, Ranwood 8573

MOMKEES . . .
Changes, Colgems COS5 119

Huge Advance
For'B,S&T3

NEW YORK—The Columbia
Records’ album, “Blood, Sweat
& Tears 3," has garnered one of
the largest advance sales in the
label's history. It's understood
that the LP took off with an ad-
vance sale of 750,000 copies.

“Blood, Sweat & Tears 3" will
be the second “instant gold” LP
for Columbia in a two-week pe-
riod, the other being the new
Bob Dylan two-record set, “Self
Portrait.”

When certified for a gold rec-
ord by the RIAA, “Blood, Sweat
& Tears 3" will be the group's
sixth gold record.

Lib/UA Wins
Pirate Round

LOS ANGELES — Liberty/
UA Records has received tempo-
rary restraining orders in Supe-
rior Court here against 19 de-
fendants for illegally duplicating
product.

Judge Richard Schauer issued
the order after Liberty/UA re-
ported albums by Canned Heat,
the 5th Dimension and two
soundtrack LP’s, *“Midnight
Cowboy” and “Alice's Restau-
rant” were illegally duplicated.

The defendants were not
named pending issuance of the
court orders.

Liberty/UA and Apple Rec-
ords also are preparing a second
suit to be filed in Superior Court
against illegal duplicators of the
Beatles “Let It Be,” a sound-
track album released by Liberty/
UA.

Musicor Tie

With EMI

NEW YORK — A deal has
been set for EMI to represent
Musicor Records in South Af-
rica, the Benelux countries, Swe-
den, Norway and Denmark. The
arrangement was sealed by Len
Wood, managing director of
EMI, and Musicor’s Rick Tal-
madge, who just concluded a
10-day business visit to England.

During his U.K. stay, Tal-
madge also met with Larry Kur-
zon of William Morris Agency's
London office regarding talent
availability for the Musicor la-
bel. He also met with Gerry
Bron of Bron Artistes Ltd. of
England to discuss plans and re-
leases for vocalist Gene Pitney,
who is currently on an extended
nightclub tour of the UK. Ad-
ditionally, Talmadge met with
the Dick James Organization to
audition material for some of
the Musicor artists.

Premier Talent

Not in Hassle

NEW YORK-—Premer Tal-
ent Associates claims that it's
not in the middle of the booking
hassle between Randall's Island
and Mountaindale as reported
in last week's Billboard.

It's claimed by Premier Tal-
ent that at no time did the
agency or Dick Friedberg ever
receive a check for $22,000 as
deposit for any of their acts for
the Mountaindale concert nor
did they ever confirm any of the
four acts mentioned—Ten Years
After, Mountain, Jethro Tull or
Joe Cocker for the Mountain-
dale Music Concert on July 11.

www americanradiohistorv com

Merc to Ink

o Continued from page |

recently obtained the rights to
future LP's of the Nice, Uriah
Heep, Graham Bond, Ancient
Greace and Zoo.

“Mercury is moving into the
European market under its own
steam,” said Irwin Steinberg,
president of the company. “We
are also using our licensing
agreement with Philips, but
some of the move Is our own
initiative. We plan to do a con-
siderably amount of travel in
Europe, mostly by Robin Mec-
Bride, one of our a&r men.”
McBride will spend approxi-
mately four months a year in
Europe to sign good rock acts.

Mercury is  rush-releasing
LP's by the Nice and Uriah
Heep in this country. The Nice
album has been released in
England and is No. 2 on the
Record Retailers charts. Mer-
cury has rights on individual
members of the group, should
they make solo albums. Uriah
Heep was signed with the help
of manager, Gerry Bron, who
has formerly managed Manfred
Mann and is associated with
Juicy Lucy and Colleseum,

“Both Mercury and English
Philips worked together in sign-
ing Bond,” McBride said. “The
contract was negotiated so we
would have a particular type of
participation in the contract
and, in this case, it was a nego-
tiation between us and Philips
with Bond, rather than Philips
on behalf of Mercury.”

Steinberg said the success of
the Mercury's new Rod Stewart
LLP helped in signing European
talent to the Mercury roster,
“The success of Stewart’s LP,
beyond its music, is also based
on the fact we allowed him to
record with the Small Faces for
Warner Bros.,” he said.

All acts signed independently
by Mercury will appear on the
Mercury label. “As we move
more strongly into the contem-
porary field, we want to iden-
tify ourselves with the contem-

Foreign Acts

porary market. We want the act
associated with our prime
name. If we get acts from
Philips or Fontana, we will use
their trademarks.”

The albums by Bond, Ancient
Greace and Zoo will be re-
leased by the end of the sum-
mer. It is expected that Bond,
who has worked in groups with
top British musicians, will use
several of the rock stars on his
album. The material from all
five acts will be also available
on prerecorded tape.

Steinberg also said the reor-
ganization of the company re-
cently has helped pave the way
for intensive moves into the
European market. In the reor-
ganization, Lou Simon became
senior vice president in charge
of marketing and John Sippel
became vice president of artist
exploitation. Jules Abramson is
the new sales manager, and
John Antoon is national singles
director. Mercury also has 19
promotion men in the field and
sometimes hires independent
people for promotion work.

Pirate Stations

o Continued from page 1

tions or from any commercial
outlet in the area. Instead they
seem to be a hobby enterprise
in which students with the
proper skills construct a station,
then go after recordings for
their programming.

Record distributors who have
heard about the undergraduate
pirates claim these stations are
operating without any heat
from the government. Some
recordmen wonder whether the
FCC has been caught asleep.

Distributors receiving requests
for disks have to make up their
own minds about offering free
goods, “There doesn’t seem to
be any hard rule among dis-
tributors about giving out prod-
uct to these pirates,” Pipolo
comments,

Intl Tape Assn Is Formed

o Continued from page |

Members of ITA's executive
committee include Oscar Ku-
sisto, president of Motorola Au-
tomotive Products; James G.
Gall, vice president and direc-
tor of marketing, Lear Jet Ster-
eo; Ed Mason, president of Bel-
air Enterprises; Warren T. Gray,
vice president of American
Tape Duplicators. Larry Finley
was named ITA executive di-
rector. Warren Troobh was
named ITA's secretary and le-
gal counsel. Other members of
the executive committee will be
announced shortly.

ITA has set its first conven-
tion and consumer show in
Houston during the week of
Jan. 4. It will be held at the
Astroworld Hotel, with exhibits
for the trade and consumers at
the Astrohall. ITA will feature
product exhibits and demon-
strations to consumers in vari-
ous markets in the U.S. and
abroad in an effort to achieve
a preater awareness at the con-
sumer level of all tape equip-
ment and recordings in the
various configurations. The con-
sumer shows will be held in
addition to the trade exhibits.

In addition to the atfﬂvu
named executive commuittee
members, the following com-

prise ITA's founding members:
Irv Stimler, president, Optron-
ics Libraries (representing car-
tridge TV field); Guy Barry,
Guy Barry Enterprises (fixture
manufacturers); Allen Lippe,

Allen Press (tape services); Nat
Tarnapol, Brunswick Records;
Ed Dinello. Cotique Records;
Jerry Geller, Scepter Records;
George Maniacci, president,
Bowman  Astrosonic  (equip-
ment importer - manufacturer);
Donald Merry, president, Rozi-
nante (cartridge manufacturers).

Finley said ITA's founders
want the association to chart a
course that will cooperate with
and complement the activities
of other trade associations
within the field and to provide
its members services which are
not available elsewhere. "ITA
will not seek to compete with
the other trade groups, but will
strive to work with them toward
building a stronger and more
stable tape industry here and
throughout the world,” Finley
said,

ITA's services will include
credit information, statistical
data on audio and visual tape
equipment, industry public re-
lations, consumer and trade
education, protection of copy-
rights in audio and cartridge
TV product, policing of piracy,
in addition to consumer and
and trade shows.

ITA’s offices are at 315 W,
70th St., Suite 6C, New York,
N.Y. 10023,

Finley, a tape cartridge in-
dustry pioneer, founded the In-
ternational Tape Cartridge Corp.
five years ago, and later sold
his interest in that firm to form
the WNorth American Leisure
Corp.
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EDDIE MY LOVE,
TURN OFF THE

RADIO... THESE ARE
MOMENTS TO

| DUNNO PEG... WHO'S
GOING TO REMEMBER ARNIE
"WOO WOO" GINSBURG ?...
ROBIN SEYMOUR 2.. JOE

REMEMBER ! NIAGARA ?... JACK CARNEY 2...

HUNTER HANCOCK 72...

DICK BIONDI ?2... OR RUSS
“WIERD BEARD' KNIGHT 2.
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IncreasesRecords, distributed™by-Chess Recordsuld:S7A:

and [RT, Canada. ' Tape=cartridges-and cassettes N
distributed by RT*Music Tapes;US.A”and RI Canada. |
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