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See CTV Co-Existing Billhoard Bows Fight Stations’ Entry
With Commercial TV 'Faslest Mover' Into Disks in Canada

By RADCLIFFE JOE By RITCHIE YORKE

—_—

NEW YORK—Cartridge TV
will not displace commercial
television, now or in the fore-
seeable future, This is the feel-
ing among leading CTVY trade-

sters in the country,

Agreement on this issue comes
in the wake of recent comments
by Julian Goodman, president
of the National Broadcasting
Corp. Goodman, in a8 memoran-
dum to his staff, expressed con-
fidence that cartridge TV will
ultimately offer wvaluable sup-
plementary services to those
who can afford them, but will
not replace broadcast television

Output Snarl
Hits Melodiya

MOSCOW — Melodiva, Rus-
sian record company which pro-
duced 100 million records in
1970, is having difficulty supply-
ing its pressing factories with
raw materials,

The suppliers, part of the state
chemical industry, provided just
5,000 of the 12,000 tons of

(Continued on page 10))

which caters to 2 mass audience
without charge.

In agreeing that broadcast
television and CTV could co-
exist, officials of the Electronics
Video Recording division of
CBS pointed out that CBS presi-
dent, Frank Stanton. stressed
this point when the first EVR

(Continued on page 70)

Japan Paper,
Billboard Tie

TOKYO — Music Labo,
Japan's leading record-tape in-
dustry newsweekly magazine,
will enter into a joint venture
operation with Billboard in
Japan—subject to the final ap-
proval of the Japanese govern-
ment—to become Billboard-
Japan/ Music Labo. It will be
published on a weekly basis.

Negotiations, assisted by
W.D. Littleford, president, Bill-
board, and Peter Heine, Far
Eastern director of operations,
were completed between Bill-

(Cantinued on page 6)

Who Move to What (Films),
How (As Indie Producers)

By MIKE GROSS

NEW YORK — The Who,
English rock group, will be mov-
ing into the motion picture field
on two fronts. On one front
they'll be represented by their
rock opera, “Tommy,” which
has been optioned as motion
picture to Jerry Gershwin, and
on the second front they'll in-

dependently produce their own
film which will be distributed

and financed by Universal Pic-
tures.

Gershwin, a film producer
who recently prepared an adap-
tation of “Treasure Island” for
the CBS film division, also ac-
quired the synchronization rights
to “Tommy.,” which has been
released here in album form by
Decca Records. The album, a
two-LP package, has sold more

(Continued on page 10)

Singles Chart

NEW YORK — Billboard is
introducing a new chart in this
week's issue, Next Week's Fast-
est Movers. The chart, which is
based on a programmed com-
puter run and the business judg-
ment of the Chart Department,
will predict the fastest moving
records of the coming week.

It must be understood that
Billboard does not guarantee that
these records will, in fact. be
the fastest movers, or that they

(Continwed on page 6)

TORONTO—To counter the
rising move of radio stations
entering the record business, sev-
eral of Canada’s leading inde-
pendent producers have formed
the Canadian Independent Rec-
ords Producers’ Association.

Citing “unfair competition and
questionable practices by some
Canadian radio stations,” a
CIRPA spokesman said that the
independent production scene
had become so grim i1n recent
weeks that it had become a “do-
or-die” situation,

Canada's new local content
laws in broadcasting take effect
on Jan. 18. All radio stations

Pubs Seek Interest From
Users on Delayed Payout

PAUL ACKERMAN

NEW YORK — Pulmshcrﬁ
have contacted the Harry Fox
Agency with a propasal that
music users be charged inter-
est in the event they are un-
duly delayed in their royalty
payments.

The move reflects tight
money conditions in the econ-
omy generally and in the mu-
sic-record business specifically.

The publishers’ proposal,

Labels Scouting
Viable Distribs

By EARL PAIGE

CHICAGO — Labels are
searching for viable independent
record-tape distributors, accord-
ing to Edward Yalowitz, presi-
dent of All Tapes, Inc. here. All
Tapes’ Royal Disc subsidiary
just took on ABC and now ships

(Continued on page 10)

termed by one highly placc;l
industry executive as “very
touchy indeed,” is being stud-
ied by the Fox Agency, pub-
lishers' representative.
(Continued on page 12)

will then be required to program
at least 30 percent Canadian
content, In what CIRPA de-
scribed as “an attempt to cash
in on what some naive people
see as 4 moneymaking bonanza,"
some individual Canadian radio
stations and the broadcasters'
trade body, the CAB, have be-
gun producing records.
Some of these stations have
(Continued on page 57)

‘No-Show,’
Late Acts Hit

By CLAUDE HALL

NEW YORK — Unless the
majority of rock groups and
their managers begin to act
like professionals, the music in-
dustry may suffer irreparable
damage, said Bud Prager, man-
ager of Mountain, one of the
nation’s leading rock groups.
Prager is also partner in Wind-
fall Records and Windfall Mu-
sic with Felix Pappalardi, pro-
ducer and bass guitar playver of

(Continued on page [2)

FCC Bares Programming,
Licensing Cost Figures

By MILDRED HALL

WASHINGTON — For the
very first time, music licensing
and other programming costs
of interest to the music and
record industry have been sep-
arated in the annual financial
report on AM-FM radio put
out by the Federal Communi-
cations Commission,

In its financial report on the
1969 programming costs of the
billion-dollar radio industry re-

leased Monday (14), music li-
censing fees reported for the
AM service on over 4,000 sta-
tions came to $26,860,000.
Costs of records and transcrip-
tions (largely music) were 54.-
568,000, In the FM service,
music license fees came to 51.-
078,000, with records and tran-
scriptions costing $413,000.
The total 1969 AM-FM radio
(Continued on page 70)
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Their long-awaited second album bottled as Reprise 6417. Tapes distributed by Ampex.
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New by The Archies.
“The Archies’ Greatest Hits” is available
at a very good time. The beginning of the
Christmas season. It’s an excellent gift
1dea. And will prove a most valuable asset

in your Christmas inventory. Need we say
more’
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Produced by Jeff Barry. Music Supervision by Don Kirshner. Manufactured and Distributed by RCA Records
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General News

FBl Raid Nets Man,
‘Counterfeit’ Set-Up

NEW YORK—The FBI has
broken up an alleged record
counterfeiting operation here,
arresting one man and im-
pounding a large supply of
“counterfeit” records, labels,
jackets and packaging equip-
ment. The FBI acted upon in-
formation of the Recording In-
dustry Association of America,
and with assistance from Apple

Pendulum’ by
Creedence Hot

SAN FRANCISCO—The in-
itial shipment of Creedence
Clearwater Revival's newest
Fantasy album, “Pendulum,”
which was released last week,
totaled more than one million
units aside from tape and has
qualified for an instant RIAA
Flatinum award, This brings to
ive the number of consecutive
platinum disks Creedence has
earned for its Fantasy albums,
An RIAA audit is currently in
progress at Fantasy's new
Berkeley headquarters.

“Pendulum”™ was released na-
tionally Dec. 9 and released in
over 40 countries by Dec. 11,

Records and United Artists

Records.

John F. Malone, assistant di-
rector of the FBI's New York
office, announced the arrest of
Salvatore  DeChristopher, of
Brooklyn, who was charged
with violating the Federal Stat-
ute outlawing interstate traffic
in counterfeit labels for record-
ings. The complaint charged
that the “bootlegged” record-
ings were transported between
New York and New Jersey in
September 1970.

The FBI also raided De-
Christopher’s warehouse on East
26th Street in New York, and
recovered, they said, more than
20,000 counterfeit records al-
ready packaged and ready for
shipment, more than 100,000
counterfeit labels, close to 15,-
000 album covers and machinery
used to shrink-wrap the albums.

Most of the impounded rec-
ords were allegedly copies of
the Beatles' "Let It Be,"” and
Paul McCartney's "McCartney™
album.

DeChristopher was arraigned
before the U.S. Commissioner
for the Southern District of
N.Y., and released on bail pend-
ing further hearings. Malone
said the FBI was continuing its
investigations.

Beatles Pub Firm Alleges
$12 Mil. Underpayment

By PHILIP PALMER

LONDON — Maclen Music

(U.K.), a Beatles publishing
company, is alleging that North-
ern Songs has reneged on its
agreement and has underpaid
royalties by $12 million. This
latest dispute follows last Sep-
tember’s attempt by Maclen to

London Plans
Staff "Summit’
Meef Jan. 6-7

MNEW YORK—London Rec-
ords’ annual staff meeting and
January product presentation is
set for Jan. 6-7 at the Summit
Hotel here.

The full New York execu-
tive sales and promotional staff,
headed by D.H. Toller-Bond,
the company's president, as
well as all branch personnel
from London's factory branches
in New York, Chicago and Los
Angeles, and all regional and
district sales and promotion
personnel will participate.

Herb Goldfarb, London’s na-
tional sales and distribution
manager, explained that the
sessions will center on new di-
rections and policies for the
London complex in this decade,
Goldfarb and Walt Maguire,
national pop a&r manager, will
present new product. A ban-
quet hosted by the home of-
fice is scheduled for the eve-
ning of Jan. 6. The meetings
will kick off London’s 24th
year in business.

secure a full audit of Northern
Songs' accounts.

The John Lennon solo album,
issued in the U.S., crediting
Maclen (Music) Ltd. (UK.} as
publisher of the songs, is seen
as an attempt to force Northern
Songs into action. But EMI in
the U.K. has released the Len-
non album on Apple and credit-
ed Northern Songs as the pub-
lisher.

It is wunderstood, however,
that a meeting of the board of
Northern Songs was held on
Dec. 7 to discuss what action to
take in response to the Maclen
move, initiated by Allen Klein.

In the past, songs written by
Lennon and McCartney have
been subpublished in the U.S.
by Maclen Music, Inc., which
was previously managed by
Dick James Music Inc. It is now
controlled by the Don Kirshner-

(Continued on page 70)

BROADMOOR,
LEAR TIE OFF

CHICAGO — Any plans
toward the acquisition of Lear
Jet Stereo, Inc., Detroit, by
Broadmoor Industries, Ltd. here,
are off, according to Ted Col-

lins, Broadmoor vice president.
“We're not about to buy Lear
Jet.”

In fact, Collins indicated

that talks really never pro-
gressed very far at all. *I can
hardly comment on the acqui-
sition when it never developed
in the first place. Nor can |
comment on what Lear Jet has
said—that's up to them.”

F T TN AT AP

New Device Speeds
Radio Play Reports

LOS ANGELES — Record
companies will be able to ob-
tain swift reports on radio play
through a new monitoring sys-
tem developed by Sound Sig-
natures, Inc.

The new company will offer
its electronic monitoring system
to labels as an adjunct to ex-
isting field monitoring reports
from promotion men, explains
Voyle Gilmore, a former Capi-
tol executive, now senior vice
president with the new com-
pany,

Sound Signatures is having

Diana Ross TVer Bows
Motown 315 Mil Project

NEW YORK — The Diana
Ross television special, sched-

uled for the ABC Network in
March 1971, will launch Mo-
town Productions Inc.'s outlay
of §15 million for various proj-
ects in different facets of the
entertainment industry. Motown
Productions is the TV-theatrical
arm of Motown Records. The
special is entitled “Diana!” and
headlines Bill Cosby, the Jack-
son 5 and Danny Thomas.

Prior efforts of Motown Pro-
ductions included partnership in
joint ventures with Schlatter-
Friendly in two NBC-TV spe-
cials. “Diana!" will be Motown
Productions’ first major televi-
sion show on its own.

Sheldon Roshkind, vice-presi-
dent of Motown, pointed out
that an option for a weekly hour
series is tied into “Diana!” and
that the series will be a Motown
Productions presentation.

In addition, Motown will
create and produce one or two
90-minute made-for-TV original

movies for ABC-TV. Other
items on Motown Productions’
schedule, Roshkind said, are an
animated series and a summer
series of hour variety shows.

Berry Gordy, president of Mo-
town, will be the executive pro-
ducer on the “Diana!” special.
Kip Walton, formerly with the
Dick Clark organization, has
been set in a TV executive post
with Motown Productions and
one of his first assignments is
to direct “Diana!”™ Bernard
Rothman and Jerry McPhie are
co-producing. Woriters include
Martin Ragaway, Jack Wohl and
Mark Shekter. Creative consul-
tant is Suzanne De Passe.

Roshkind added that Motown
Productions in financing the de-
velopment of a theatrical motion
E‘icture script for Diana Ross.

e indicated that it is possible
that Motown Productions will
bring this vehicle to Broadway
prior to theatrical release, Sev-
eral other legitimate theater pos-
sibilities are on the drawing
board, he said.

Copyright Extension
Is Passed by House

WASHINGTON—The House
last week voted to extend for
another year, to Dec. 31, 1971,
the copyrights that would expire
in 1971. The resolution to ex-
tend has already passed the
Senate, and now needs only the
President’s signature.

During House passage there
was only one dissenting voice,

Who Preparing a ‘Mini-LP’

NEW YORK — The Who,
English rock group, is prepar-
ing a “mini-LP” for release
here on the Decca label. The
disk will include four new
tracks and the price, which has
still to be announced, will be

about $1.49. According to Peter
Kameron, one of the owners of

Track Music, which directs the
affair of the Who, the record
is being called a “mini-LP" and
not an EP, which also has four
tracks because it will be given
the same ‘“class” production
treatment in the packaging as a
regular LP. “It's our aim,” said
Kameron, “to give the con-
sumer value for money.”
Track Records, disk division
of Track Music in England,

dropped the price of some of
its records and the test proved
hlghl}* successful. The Who's
“mini-LP" 15 scheduled for re-
lease here early next year.

The Who's next regular release
here on the Decca label will
be a two-LP set which will in-

clude a number of the group's

single hits as well as new ver-
sions of some of its earlier re-
cordings. It is scheduled for re-
lease in February.

S
For More Late News

See Page 70
O

that of REIEI John Dingell (D.,
Mich.), 0 has objected to
this and to five other extensions
voted to save the life of copy-
rights while Congress struggles
with copyright revision legisla-
tion. More than 56,000 music
copyrights are at stake.

Rep. Celler (D., N.Y.), spon-
sor of the extension resolution
in the House, and Rep. Edward
Hutchinson (R., Mich), de-
fended the interim measure de-
signed to give the owners of ex-
piring copyrights a chance at
the longer term in the hoped-
for copyright revision.

Rep. Celler pointed out that
the extension is needed to avoid
discriminating between holders
of the expiring copyrights and
the new copyright owners who
would gain many added years
over the present two-term 56-
year limit. The revision gives
new copyrights life plus 50
years, and those in renewal
would get an additional 19
years, giving them a total term
of 75 years.

Celler, who is chairman of
the House Judiciary Committee,

romised that this will positively
Ee the last extension. In Janu-
(Continued on page 4)

its system built by Tracor, Inc.,
an Austin, Tex., manufacturer
of sound equipment. Its main
reporting facility will be con-
structed within the next 18
months in this area. Telephone
answering services around the
country will be set up as lis-
tening posts, taping specified
radio stations and sending in
these audio tapes to a central
point where they will be con-
verted into digital signatures on
a tape disk.

Once a bank of songs is de-
veloped and each title has its
own sound identity, the air-
play tapes will be matched
against the signature tape to
print out which station is play-
ing the song and at what time.

Gilmore points out that if
the proposed provision of per-
formances receiving royalties is
incorporated into any new copy-
right law, record companies
and artists will need accurate
reports on airplay exposure,

“The airplay reports would
indicate to a label which cities
are playing the songs and
would let a company deter-
mine how many copies to press.”
Gilmore said.

A client could either receive
the airplay information on a
computer printout or on a tape
which could be run through
its own computer.

Goldman Invention

The monitoring device was
invented by Robert Goldman.
The system involves B-track
reel tape recorders spinning at
17 inches per second (eight
stations per 8-track machines)
which are locked into specific
radio stations. A processor con-
verts the sound impulses into
digital signatures. A standard

{(Continued on page 4)
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CERTRON MUSIC
IN A SHAKEUP

NASHVILLE — The offices
of the music division of Cer-
tron Corp. is undergoing an
extensive reorganization pro-
cess, according to reliable in-
formation reaching Billboard.

The shakeup has resulted in
the resignation of at least four
of the firm's key executives in-
cluding vice president Aubrey
Mayhew.

AT AT AT BT T ST W

Davis to Key
NARM Meet

PHILADELPHIA — Clive
J. Davis, Columbia Records
president, will keynote the Na-
tional Association of Record
Manufacturers 12th annual con-
vention which will be held at
the Century Plaza Hotel, Feb.
26-March 2, 1971,

Davis will speak on the
theme, “Decade for Decision,"”
which will open the conven-
tion’s first general session on
Feb. 27. An audiovisual pre-
sentation will accompany his
address.

An estimated 1,200 industry-
ites are expected to attend.

Billboard is published weekly by Billboard Publications, Inc., 165 W. 4&th St, New York, N. Y. 10036, Subscription rate: annual rate, $30; single-copy price, $1. Second class postage paild
at New York, M. Y., and at additional mailing offices. Current and back copies of Billboard are available on microfilm from 3M/1M Press, P.O. Box 720, Times Square Station, New York 10034,
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General News

Col Rolls 75 Titles in
21-Market Bus Drive

NEW YORK — Columbia
Records has purchased the en-
tire interior advertising space in
over 2,100 buses in 21 major
markets to display album covers
from 75 titles from Columbia,
Epic and Custom labels. The
bus campaign will run through
December.

Bus routes for the advertising
splurge were selected, Baltimore,
Boston, Buffalo, Chicago, Cin-

cinnati, Cleveland, Dallas, De-
troit, Hartford, Houston, Kansas

Radio Play Reports

o Continued on page 3

computer matches up the sig-
natures.

The company has demon-
strated its process to both
ASCAP and BMI at Transcor's
headquarters. BMI's board will
meet Tuesday (15) and ASCAP
board meets Thursday (17) to
discuss using the monitoring
Service.

Gilmore, because of his 24
years with Capitol, is requesting
sound reproductions of songs
from labels and publishers to
build up a library. The other
partners in Sound Signatures
with him are Mickey Katz, his
son, Ronald, Lewis Sackin (the
president) and his brother, Stan,
who operates several telephone
answering services.

Copyright Extension

o Continued on page 3

ary, it will be up to the Senate
to take over the push for the
general revision bill promised
early action by Sen. John L,
McClellan (D., Ark.).

Hutchinson reminded fellow
member Dingell that there was
no disagreement over copyright
duration in the revision hill,
only over such controversial
issues as CATV (cable televi-
sion). Rep. Hutchinson said “It
would be unfair to fail to pro-
vide for an interim extension at
this time, causing thousands of
copyright holders to lose their
copyrights simply because the
other body cannot resolve an un-
related issue.”

City, Miami, Milwaukee, Minne-
apolis, New Orleans, New York,
Philadelphia, Pittsburgh, San
Francisco, Seattle, and St. Louis.
Transit reports estimate the
average bus ride to be about 23
minutes to assimilate the in-
terior ads.

The New York branch
launched the New York bus
campaign with a special bus,
equipped with balloons, Mr. and
Mrs. Santa, rolls and coffee, and
assorted gifts, which visited all
the major retailers and dealers
in the Metropolitan area. The

gus made its rounds on Dec.
=3,

A LABEL FOR
AIRPLANE?

SAN FRANCISCO — The
possibility of a label being
formed by the Jefferson Air-
plane is still being checked out,
according to Augie Blume. The
group, at present on RCA
Records, and Blume was on a
coast-to-coast promotion tour
last week promoting “The
Worst of Jefferson Airplane”
album with dealers and dis-
tributors. “There's a lot of talk
about the label and when it's
formed, I want to be a part
of it. But right now we're just
doing a lot of checking with
distributors and manufactur-
ers.”

$5 Mil Entertainment
Complex Set by PalLino

MIAMI — Lino Gori, presi-
dent of Palino Productions,
Inc., is planning a total enter-

tainment complex for Miami
and South Florida at a cost of
$5 million. The five-year over-
all plan will include a record
production company, recording
studios, artist representation
(booking and management), mu-
sic publishing firm, and a movie
studio complex with facilities for
production of major feature-
length movie and television
films.

The PaLino record production
company is already in produc-
tion, with a half dozen albums
being released within the week.
Artists recording the LP's are
Los Tizjas (guitar duo), vocal-
ists Charla and Chamaco Gar-
cia, both of whom are backed
by the Lino Gori band, and
Huo Llera and his orchestra.

A new Latin-soul sound has

been developed by Gori, who
produced the LP's. “The heavy
Cuban influx in South Florida
and the area’s proximity to Cen-
tral and South America provide
a valuable market for a more
ethnic Latin sound, although we
are not confining ourselves to
Latin American music,” Gori
stressed, “We will be recording
all types of contemporary ma-
terial and present a variety of
artisis."” -

A drive to become an inter-
national label is under way, with
plans for producing local artists
in foreign countries. Gori leaves
this week for Venezuela, with
trips to England, France and
Spain scheduled for later this
month and for January 1971.

PaLino’s Miami headquarters
are at Dukoff Recording Studios,
14120 N.W. Seventh Ave. Gori
will be directing development
and production of all artists on
the new label.

Jackson 5 Non-Disk Products
To Be Marketed Nationally

LOS ANGELES — Motown
Records has joined with Fred
Rice Productions, a national
merchandising company, in an
agreement whereby the Jackson
Five will have products other
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than records merchandised na-
tionally.

Rice’s company will put out
19 different products in Janu-
ary, including a 64-page, four-
color fan book to launch the
campaign. In addition there will

also be /5 posters, buttons and
pictures and a J/5 wardrobe

designed at a cost of $8,000 by
Hollywood designer Boyd Clop-
ton. The project will go into
licensing for the manufacture
and sale of clothing and toys
as well.

Merchandising of hit acts is
limited, points cut Rice, to those
“artists who appeal to the 15
and under age group.” He cited
the Beatles and Monkees as two
prime acts which netted $17 and
$11 million, respectively, for
their merchandising. Rice, who
was involved in the Monkee
merchandising, says the J/5 has
the same ingredients that both
The Beatles and Monkees had—
the “innocent look™ and “family
appeal.” In addition, the group's
sales have been tremendous:
four singles, each over the 2
million mark ("I'll Be There,”
the latest, has topped 3.3 mil-
lion); and three LP’s each with
more than $2 million in sales.
In addition the group has been
selling out concerts across the
country. Last summer, they
broke the Forum (Inglewood,
Calif.) attendance and gate rec-
ord.
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Studio Track

By CLAUDE HALL

The new l16-track Scully may
revolutionize the recording indus-
try, according to Bill Lobb, chief
engineer for Syncron Studios in
Wellingford, Conn. The reason,
he said, 18 that the new Scully is
less than half the price—$13.000
—of any other similar unit on the
market “and in the second place
it's two times as good. When
clicking, it has less noise level
than any machine I've ever seen.
Syncron gets delivery of a Scully
unit next month. But the major
reason the new 16-track Scully may
revolutionize the recording industry,

Lobb said, is that any group, after
their first hit, will be able to
afford to buy their own 16-track
recording machine and install it
in their basement. This could lead
to the recording studio taking on
an entirely different role in the
music industry. At Syncron, for
example, recording sessions by in-
dividual groups have fallen off.
“The rock group cannot support
a private session anymore,” Lobb

said, “and individual business by
groups has tapered off to pract-
cally nothing.” So Syncron has
gone more and more toward in-
house production for Poison Ring
Records, which is affiliated with
the studio, The label has produced
three albums in the past two
months or so and is working on
five more at present. As a result,
Lobb is putting in no less than
12 hours a day in the studio. And
the studio is also keeping two
other full-time engineers—Danny
Zellman and Richie Robinson—
busy, plus two other part-time en-
gincers, "When we started out two
yvears ago, there was only me”
Lobb said. Until that new 16-track
Scully arrives, Syncron is pro-
ducing full-steam-ahead on 8-

tracks.
* * %

At the Mayfair Recording
Studio in New York, Bill Davis
has just produced a new series of
spots on Miller Beer for McCann-
Erickson and a new Lenny Welch
single for Roulette Records. Eddie
Smith engineered not only the
Miller spots, but a 16-track session
on Coppertone and Q.T. with
Sherman-Kahan Associates produc-
ing for Richard Finnis Inc. Lou
Fortunate also produced last week
at Mayfair a children's album
called "People of God” for Wm.
H. Sadlier Inc. I remember the

Mayfair a few years ago when
Tom Wilken produced n session on

Frank Zappa and the Mothers of
Invention. Whatever happened to
Tom Wilson?

* * &

Hidden away in the wilds of
MNew York State is the Woodstock
Studic and hidden away at the
Woodstock Studio for awhile is
Jackie Lomax. John Simon is pro-
ducing an album on Lomax for
Warner Bros. Records, slated for
release in March.

* * %

That Canadian boom in produc-
tion continues. The Flower Travel-
lin Band is up in Toronto at GRT's
Eastern Sound Stodio working on
an LP. Yuyva Uchida and Vinnie
Fusco are producing the session.
Uchida is head of Rock'n'Roll Rec-
ords in Japan. Jim Yenner is presi-
dent of the label, and headquarters
in New York. Vincent Fusco,
chairman of the board of the
label, said the group is preparing
for a U.S. tour shortly.

* * X

Down mm Miam at producer
Jerry Wexler's summer hangout
when he 1sn't deep sea fishing—
Criteria Recording Studios has
pianist Henry Cabauen recording
an album backed with a string sec-
tion, organ and drums. Mike Yetro,

a Miami artist, was dubbing and
mixing last week. Organist Ray
Sindoni was working on an album.
Atco Records’ Iron Butterfly did a
three-day session produced by Arif
Mardin. Duane Allman and the
Allman Brothers worked on an
album with Tom Dowd producing.
Atlantic/ Atco producer Arif Mar-
din and Criteria engineer Ron
Albert also mixed a new Petula
Clark album for Warner Bros.
Records over the weekend, while
Tom Dowd was also mixing a new
Jim Dickinson album. Between all
of this activity, the Suntones Bar-
bershop Quartet came 1n and taped
an album,

* * *

Vantone Recording Studios in
West Orange, N.J., has Nick Massi,
and ex-member of the Four Sea-
sons, as engineer. Last week, Blast
Productions, headed by Steve Metz
and Charlie Conrad, was in record-
ing the entire “"Touch" score, using
members - from the off-Broadway
production.

* * &

Location Recorders, which spe-
cializes in remotes, cut Lowve at
the Filmore East for Blue Thumb
Records and will do another
Mountain taping for Windfall
Records Dec. 30-31. What's inter-
esting about the Mountain is that
Felix Pappalardi, producer and
bass guitar player in Mountain,
had recorded some live perform-
ances but couldn't come up with
the sound he wanted. Location Re-
corders, owned and engineered by
Aaron Baron and Larry Dahlstrom,
seems to be doing the trick with
their 16-track mobile unit. Felix
has already mixed cne side of an
LP. They've put Traffic at the
Electric Ladyland and Jeffersom
Alrplane at the Filmore East re-
cently on tape, plus Nefl Young at
Carnegie Hall last week and on
Dec. 19 a concert by Judy Collins
at Carnegie Hall, New York. You
may see all this taping on albums
one of these days.

Harvard Session
Names Geldbart

_ATLANTA — Jack Geldbart

vice president of the Country
Music Association and board
member and past president of
NARM, has been chosen by
the Harvard Graduate School
of Business to attend a special
one-week session at Harvard in
January.

The session is designed to
utilize the Harvard case-book
method in examining wvarious
phases of American industries
in a humanities context,

Geldbart was chosen by
Harvard and the Young Presi-
dent's Organization to repre-
sent the distribution segment
of industry.

‘Superstar’ Set in
Double Pocket

NEW YORK — Because of
the enormous demand for the
“Jesus Christ Superstar” album
set, Decca Records has tem-
porarily began shipping the two-
album set in a double-pocket
LP jacket. The factory is still
making the fancy boxes for the
album, but they just can’'t be
manufactured fast enough, re-
ported Tony Martell, vice presi-
dent of marketing and creative
services. The LP set 15 now
pushing 500,000 in distributor
orders, and the set will be
available in fancy box form as
soon as enough boxes are man-
ufactured.
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Fred W.Friendly
and Walter Cronkite
Narrated by
Walter Cronkite

|CanHearltNow/The Sixties VienaEditedby
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in 10 years of horror, shame,
humor, rage,fear, SOrrow, pre)j e,
innovation, jJoy, pride, hate,insanity,
love,guilt, music & you on 3 records.

This One
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The actual recordings of  of the '60's including the Chicago convention dem-
some of the most sorrowful assassinations of John and onstration and Woodstock.
and some of the most joyous Robert Kennedy,the first Moon  Hear these historic
events of the most explosive landing, Bob Dylan,theriotsin recordings narrated by
decade in the history of Watts, Newark,and Detroit (from Walter Cronkite, the man
mankind. the streets),the Cuban missile  who makes history into news

Hear over 75 historicre-  crisis, The Beatles, reports And news into history.
cordings of the major social, from the Vietham War (under It took 3,650 days to make.

political and cultural events gunfire),Martin LutherKing,the And you can hear it now.

| Can Hear It Now/ The Sixties Written & Edited by Fred W. Friendly and Walter Cronkite On Columbia Records ™
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Bell, Sullivan
Product'n Deal

NEW YORK—Bell Records
has signed a production deal
with Sullivan Productions, pro-
ducers of the “Ed Sullivan
Show" Sunday nights on CBS-
TV network. Sullivan Produc-
tions was previously associated
with Columbia Records. Bell
president Larry Uttal, who set
the deal with Bob Precht of
Sullivan Productions, said that
the singles and albums would
be distributed on the Bell
label.

Sullivan is seeking new art-
ists, writers and producers, in
an expansion move. Irv Biegel,
vice president of Bell, will co-
ordinate activities with Vince
Calandra, talent coordinator of
Sullivan. Bobby Brenner will
consult for both firms and act
as liaison.

Billboard
Chart Set

o Continued from page 1

will have a “star” in next week's
Hot 100, It is Billboard’s feeling,
however, that the new chart will
come up with the records which
have the best chance of showing
strong upward action.

After several months of test-
ing the validity of this kind of
projection, Billboard has found
that it can establish the ac-
curacy of the new chart at about
75 percent over a period of
time. Each week's prediction
will indicate the chart’s accuracy
for the previous week, in order
to demonstrate the range of re-
liability of the selections.

Kirshner, Minsky

Form Film Co.

NEW YORK—Don Kirshner,
chairman of the board of
Kirshner Entertainment Corp.,
and Howard G. Minsky, pro-
ducer of the soon-to-be-released
“Love Story,” have formed
“Minsky-Kirshner, Inc., a mo-
tion picture company, with pro-
duction slated to begin by mid-
1971 on “Gangster,” their first
property.

“(Gangster,” an original screen-
Eéay by Thomas Thompson, will

followed shortly by “You
Show Me Yours, and I'll Show
You Mine,” an original screen-
play by novelist George Men-
doza.

Billboard Paper

e Continued from page 1

board Publications Inc. and Mu-
sic Labo Inc.

Billboard-Japan/Music Labo
will be circulated on a paid
subscription basis to record
dealers, manufacturers, broad-
casting and electronics industry
executives, publishers and
others in related businesses.

Ben Okano, music journalist
and critic, is president and pub-
lisher of the new corporation.

Pending Japanese govern-
ment approval, the joint venture

publication will begin early in
1971.

www americanradiohistorv com

Executive Turntable

Roy Battocchio joins RCA Records as manager, artists rela-
tions, based in New York. He has been with
Capitol Records for 12 years and for the past
year has been based on the West Coast as West-
ern artists relations manager. He was also Capi-
tol's national singles, promotion manager and
New York promotion manager. . . . Richard

- Robinson named managing director, CBS Rec-
& 3 ords, U.K. and Maurice Oberstein named to the

BATTOCCHIO newly created position of deputy managing direc-
tor. Robinson joined as CBS’ U.K. financial controller in 1966,
became a director in 1967, and was responsible for manufacturing
operations. More recently he was in charge of business affairs
for the company. Previous to CBS he worked for ATV and Pye
Records. Oberstein was deputy managing director for CBS U.K.
and he was previously marketing director. . . . Tony Lane,
formerly art director at Columbia Records and Holiday Magazine,
joins Fantasy Records in mid-January as creative director in
charge of albums and advertising design.

* * *

David J. Mullanoy named executive vice president-treasurer
of Creative Electronic Musical Industries, Pittsburgh, and head
of its New York offices. Norman Wieland, vice president promo-
tion head, and John (Mack) MacGillivary, vice president, com-
mercial sales director, have left the company.
Louis Spose becomes head of commercial sales,
John Abbott appointed vice president, com-
mercial and record production. . . . Fred Saxon
named vice president, a&r and production with
GM Records and GM Productions, Detroit. . . .
Jay Wright promoted to assistant director, na-
tional promotion, Epic and Columbia Custom
labels. He was formerly account executive, CBS
Reditune.

WRIGHT

. .. Bob D. Sullivan appointed manu-
facturers representative, TEAC consumer prod-
ucts in Arkansas, Louisiana, Oklahoma and

Texas, except El Paso. . . . Lester Boles has
joined Hudson Bay Music, the company newly
formed by Freddy Bienstock, Jerry Leiber and
Mike Stoller, as comptroller. . . . Jose Antonio
Reynes IIl named advertising manager for the

SULLIVAN  home entertainments products division, North
American Philips Corp, . . . Carl Gates has been appointed
marketing vice president of Califone/Roberts division of
Rheem Manufacturing. He succeeds Charles Klein, who has
been named vice president of marketing development and
planning. . . . Eric T-K. Chow has been elected vice president of
Far East operations for the Tenna Corp. Before joining Tenna,
he was corporate purchasing manager for International Telephone
and Telegraph Corp. . . . Perry Jones and Diana Balocca to
Warner Bros. Jones will head up soul promotion. He was former-
ly with Transcontinental Distributing of Denver. Miss Balocca
will act as a media coordinator in the creative services department
buying advertising time.

* &

Arthur Grossman named to the newly created post of manager
of administrative services for Capitol’s New York operation. He
joined the label in July, 1969, as an artist royalty accountant in
Los Angeles. . . . David Keklikian promoted at Bible Voice to
executive vice president. He had been vice president, general
manager. . . . John Romain has been appointed sales promotion
manager of Craig Corp. . . . Pat Boone named to the board of
directors of Bible Voice. . . . Tony Lawrence joins Gershman
and Gibson, Los Angeles PR firm.

e e
g s
—ny

BARNEY ALES, left, Motown executive vice-president, accepts a goid
record inscribed ‘'Believer,” from Rare Earth artist R, Dean Taylor in
recognition of Ales' faith in steering "Indiana Wants Me" to the top,
Ales reciprocates with a gold record for Taylor.
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Financial News

Nixon Backs Curb
Anti-Drug Drive

LOS ANGELES — President
Nixon has supported MGM's
anti-drug record campaign. In
a_communique to MGM's presi-
dent Mike Curb, Nixon said it
was with "satisfaction and hope”
that he learned of MGM's anti-
drug decision.

“Your forthright stand against
drug abuse is a responsible con-
tribution to the welfare of your
country and specifically to the
millions of young Americans
who buy records,” the President
wrole.

“I have tried to enlist the

Hagen Into Disks
With Gospel LP

NASHVILLE — Chet Hagen,
former NBC producer and own-
er of the Colin Group, has
entered the record business with
the National Gospel Band, an
instrumental unit aimed at the
contemporary market.

Hagen, who has produced all
of the Country Music Associa-
tion television award shows on
NBC, has now produced an LP
with Mundell Lowe. Recorded
in Los Angeles, the LP contains
11 million-selling songs of the
gospel field done in contempo-
rary instrumental fashion, and
an original song by Hagen, who
also is doing his first bit of
songwriting.

|I5TH FLOOR

CALL 757-8635

e s

4600 SQ. FT.—165 WEST 46TH ST.
CENTER OF THEATRE DISTRICT

SOUTHERN AND WESTERN EXPOSURES
OVER TIMES SQUARE

voluntary support of television
and radio to include constructive
drug related programming and to
reduce the amount of air time
which includes pro-drug music
themes and talk. Many people
have suggested that some rock
music and some rock performers
are a factor in youths' use of
drugs. Therefore, I am most
pleased to hear of your action
and I congratulate you on your
initiative.”

The company has received
over 10,000 supporting letters
from grassroots America, said
MGM's special projects direc-
tor, Mike Viner,

A special anti-drug narrative
album which MGM is preparing
should be ready within the next
week. There are 20 persons mak-
ing statements, ranging from
Bud Wilkinson, a presidential
advisor, to Bobby Bloom, Sammy
Davis and Oliver, The label is
pressing 3,000 copies for free
distribution 40 radio stations and
several hundred schools, which
have read about the MGM pol-
icy and written Curb. MGM is
also preparing 100,000 copies
of its drug abuse poster for free
distribution to stores and educa-
tional outlets,

The label i1s also pulling the
song "“Gun" from Eric Burdon's
new LP and releasing an ab-
breviated version for radio play.
The song has anti-drug refer-
ENCES.

Market Quotations

As of Closing, Thursday, December 10, 1970
1970 ‘Week's Vol. Week's Week's Week's Met

NAME Migh Low in 100°s High Low Tlese Change
Admiral 1474 &l I B5g T 7 — 38
ABC gy 19% 1874 26 22 247 + 1M
Amer. Automatic Radio 11 54 23 &l 534 53 — W
Ampex 487 12% 1088 18 17 175 — 4
Automatic Radio 274 5 120 10%4m (LT Fla — S
ARA 118 Tdlm 180 1173 11234 1183 <+ 34
Avnel 1334 &l 493 T T e+
Capital Ind, 53se 12 247 1504 T4 154 + 14
Cartron 1814 43 377 a4 5 &l <+ 1%
CBS 497 237 2218 301 28 0 o+ 1%
Columbia Piclures N B 560 1134 3% 10 4+ 1
Craig Corp, I 54 434 180 5Va 5 5% — 4
Creative Management 1414 Y 43 Ve 10 10%  Unch,
Disney, Walt 158 B9% o712 152% 14434 14535 — 3%
EMI 73g 33 325 41/ A s + W
General Eleciric By¥p &0V 2185 i) Bsly B9 + 214
Gulf & Weglern 2034 s 2206 8% 1404 184 4 134
Hammond Corp, 164 Tl BSS 1014 Biig 10V + 134
Handleman 471 193 &4 35 Iy 33 4+ G
Harvey Group 1234 3 10 4l 41 44 — W
ITT &0  30Vs 3754 494s 475 493 + 1145
mterstate United « 15% 4% 758 B 7Va ] Unch.
Kinney Services 35 207 1BEE 9% 1B 28y — 14
Macke 1 8 1146 10 B 2% + la
MCA 26 113 118 20 200 v + 4
MGM, 29 93y 2010 175 153 174 + 1345
Metromedia 2234 934 205 18 17% 18 + 35
M 11434 71 1313 G515 9114 25l 4+ 3V
Motorola 70T 3 B4 B4l B3 s — 14
Mo. Amaer. Philips 5434 18 183 2334 22% 13 - ¥
Pickwick Infernational sS4y 2014 a5 We 35V 315G — 4
RCA 3435 18% 2885 274 i 2485 + 1l
Servmat 3134 12 813 23% W 2% — S
Superscope 405 8 17 14 124 13 = 34
Telex 257 9ve 3420 03 197 0 —
Tenna Corp, 2034 37 144 Bl T 7% — W
Transamerica 2634 113 2198 Tdly 133% 14 Unch.
Transcontinental 2414 dls D8 T4 ] & — 3
Triangle 17 1034 4a 154 14 ista 1
201th Century Fox 20 6 878 8 72 T O+
YVendo 7% 10 192 13Ve 12 123 + I
Viewlex 2534 53 485 B7s Bl B%a + &
Worlitzer 15 e 33 2% 8 8Bl + s
Tenith Jave FMG BBD T3 38 e +

—

As of Closing, Thursday, December 10, 1970

r - . Week's Week's Wesk's
OVER THE COUNTER® "Wigh~ tow Close | OVER THE couwter "ei® “Pel Clote
ABKCO Ind. 1335 134 13 Koss Electrenics ay gy 3G
Alltapes Inc, M I A Lin Broadcasting 7 5% 57
Amer. Program Bur. Va2 6V W | miils Music 1834 1734 1834
Bally Mfg. Corp. Mve 1114 1114 I Perception Yentures 434 3 4
Data Packaging &l 5 5% 33 e Y
Fanfare Films Ve 5 5V dirtran et : i i
Gales Learjet Ay 3 M Recoton £a. A i
GRT Corp. Sl 4Ta 4% Schwartz Bros, m 3 3
Goody, Sam 97T a9 United Record & Tape 434 4% 4%

*Over-the-counter prices shown are “"bid” {as opposed fo '“asked”). Neither ¥he bid nor the
asked prices of unlisted securities represent actual transactions. Rather, they are a guide fo
the range within which these securities could have besn sold or boughf at the time of
compilation.

The above contributed to Billboard by Merrll Lynch, Plerce, Fenner & 5mith, Inc. Members
of the Mew York Stock Exchange and afl principal stock exchanges.

TV Blamed for Not Making
The Most of ‘Now’ Artists

LOS ANGELES — To create
the proper setting on television
for a contemporary music act,
Burt Zell has negotiated a de-
velopment contract for Linda
Ronstadt with Screen Gems.

Screen Gems has one year
to develop a format, either musi-
cal or sitsation for the pop
vocalist. Zell, who handles a
number of pop acts, feels tele-
vision has failed in providing
a proper sefting or environ-
ment in which pop acts can be
showcased. Harold Cohn and
Joe Burn of the Johnny Cash
TV show are the executive pro-
ducers on the project.

Zell blames the TV industry
for a lack of understanding of
the contemporary musician.
“Television has made some
feeble efforts towards present-
ing contemporary music. That

MCA Dividend of
75 Cents Declared

NEW YORK—The board of
directors of MCA Inc. have de-
clared a quarterly dividend of
|5 cents per share on the MCA
Inc. common stock outstanding,
payable Jan. 12, 1971, to stock-
holders of record Dec. 28, 1970.

WWW americanradiohistorv com

industry will be in a lot of
trouble if it doesnt get with the
contemporary people because
the advertisers aren’t selling
enough of their products. The
voung gudience isn’t watching
and isn’t buying.”

Zell says that 80 percent of
the personal appearance gigs are
for young acts, not the middle
of the roaders. “Television real-
izes that contemporary artists
dominate but it doesn’t know
what to do with it. Cartridge
TY could force free TY to get
with the times."”

Young people today are not
really interested in seeing an
artist sing his hit song, Zell
believes. “They're interested in
what the performers listen to
at home, their own tastes about
things." One of Zell's clients,
Frank Zappa, turned down a
syndicated TV deal because he
felt the packager didn't know
“how to sell it.”

The difficulty in developing
a show for a now act “is to
find a format which appeals to
that artist’'s following while also
luring people who generally
watch TV and may not be
familiar with that performer’s
wark,” he said.

Burial Rites

For Gurlek

KNOXVILLE — Burial ser-
vices for Morris Gurlek, 68,
were held here last week. Gurlek
a partner in Roulette Records
and the Big 7 music publishing
firms, died in New York Dec.
5. Burial services were held at
the Riverside Church in New
York Dec. 7.

Gurlek, survived by his wife
and a son, Richard, who works
for Roulette Records, helped
found the label with Morris
Levy. He was a vice president
in the firm, However, Levy and
Gurlek had been partners in
various business ventures for 24
years. Knoxville is his wife's
hometown.

Quarterly Payout
By Handleman.

DETROIT—A regular quar-
terly dividend of 17 cents a
share was voted by the board of
directors of Handleman Co.,
payable Jan. 4 to stockholders
of record Friday (18).

Sinatra Disk of
Anka’s ‘My Way’

NEW YORK — The Paul
Anka tune, “My Way,” was re-
corded by Frank Sinatra and
not the Spanka Music song,
“Mysterious People” as erra-
tummed in last week’s Billboard.
Sinatra's “My Way" has become
the longest running hit of the
British charts.
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There are two things for sure this Christmas.

One is Christmas. The other is Carpenters.

Merry Christmas, Darling

A new hit single from A& M Records.

5 C/ 4 Q&,‘A | Produced by Jack Daugherty
o

Xe

AM 1236
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WILLIAMS NEW
HEAD OF LOCAL

LOS ANGELES — John
Tranchitella was defeated by
Keith Williams for the presi-
dency of Musicians Union Local
47. Williams rode to victory on
a promise of “creative change.”
Tranchitella had been president
since 1958. The unofficial tally
was 3,020 votes to 2,525, mark-
ing the most votes registered by
local members in many years,
Max Herman, the current vice
president, retained his post.
Williams has beem a music
preparation representative. The
two-year terms begin Jan. 11,
1971.
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Who Moving Into Films

e Continued from page |

than 1,200 units in disk, cas-
sette and tape form.

Track Music (BMI), which
owns the rights to "Tommy,"”
has licensed more than 70 pre-
sentations of the work. It's been
done by the Canadian Ballet,
which now has in its repertory,
and by the Seattle Opera Co,,
which also has it included a
permanent part of its repertory.
The Young Vic in London is
planning a theatrical presenta.
tion of the work as is a theatri-
cal producer in Toronto. Track
Music is also mulling several
offers for a Broadway presen-
it.latinn from theatrical producers

ere.

AL BERMAN, left, Harry Fox Agency chiet, tields a question-and-answer
period at the NMPA open house with Sal Chiantia, president of the
NMPA, and Leonard Feist, executive vice-president of the NMPA.

Output Snag at Melodiya

e Continued from page 1

vinyl resin necessary for manu-
facturing 100 million records
this year. Substitutions of non-
standard ingredients have made,
which led to chemical dispropor-
tions, and resulted in production
of low quality remr:E..

Andrei Maslov, Melodiya chief
engineer alsg said that only
1,200 of the 5,000 tons delivered
by the suppliers could be used
for manufacturing high fidelity
records for symphony music and
operas, both monaural and ster-
0. Even these 1,200 tons are
not always homogeneous since
the producer, Kaprolaktam
Chemical Co., often suffers
breaks in production processes.
Other components, utilized for
manufacturing records (e.g.
so0t), are sometimes below
standard.

The state chemical industry

intends to put into operation
two new plants producing vinyl
resins during 1971-72, although
according to earlier plans, the
plants should have started work-
ing in 1965, which will cover
all of Melodiya's needs, A new
brand of resin, BA-15, has been
specially developed for the rec-
ord industry.

The majority of the songs in
the 23-song score for “Tommy”
were written by Who member
Peter Townsend. The remainder
of the songs were written by
Who members John Entwhistle
and Keith Moon. The stepout
song from the score has been
“See Me, Feel Me," which has
been released by Decca as a
single from the LP and which
has sold more than 700,000
copies. Other songs which have
received wide disk coverage
have been “Pinball Wizard,"

“I'm Free" and “Overture From
Tommy."

The deal with Universal Pic-
tures calls for the package to
be produced by the film pro-
duction wing of Track Music.
It will have a film score by
Peter Townshend and will star
the Who. The film, which has
the working titles of “Your
Turn in the Barrel” and “Bar-
rel One, Barrel Two,” will be
developed from an original idea
by Townshend. The co-owners
of Track Music, Peter Kam-
eron, Chris Stamp and Kit Lam-
bert, will head the production
team for the film. A director

and a scriptwriter have yet to
be lined up.

In addition to Townshend,
Moon and Entwhistle, the Who
includes Roger Daltry. The four-
some have been together as the
Who for six years and are equal
partners in the group's activi-
ties,

Free Design to Aid
Yule Tree Lighting

- NEW YORK—The Free De-
sign, Project Three Records art-
ists, will appear live on NBC-
TV's Christmas tree light-
g ceremonies in Rockefeller
Plaza Thursday (10). They will
sing two songs from their cur-

rent LP. “The Free Design
Sings for Very Important
People.”

Labels Scout Viable Cos.

e Continued from page 1

MGM from here into Cleveland
and ships Deutsche Grammo-
phone inte Detroit,

A rack, one-stop and distribut-
ing firm dating to the 1964 part-
nership of Yalowitz and Kent
Eeaucﬁamp (now chairman of
the publicly owned firm), All
Tapes also ships MGM into the

10
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Minneapolis area. “We're distrib-
uting more labels in more and
more markets. It's an evolution
growing out of the fact that la-
bels are discovering they are not
distributor oriented and cannot
sustain branch operations.

“There are also hundreds of
record-tape boutiques opening
that require independents that
can react fast."

All Tapes has a branch in Dal-
las, a budding operation in Los
Angeles and does have national
expansion plans, Yalowitz ad-
mitted. The facility here is being
expanded to 50,000 square feet
of warehouse space with another
6,000 marked for offices.

Yalowitz said one key to indie
growth is that today's sophisti-
cated distribution is still “people
oriented.” As examples in his
own organization, he cites Irv
Rothblatt, a 17-year industry
veteran, who came over to han-
dle ABC. Ron Bernstein, with
James H. Martin for 17 years,
handles all sales. Joe Mandel,
controller at Mercury for 6
years, is All Tapes' controller,
and Rich Kudola, general man-
ager, started with All Tapes in
1964.

Veterans such as Sherman
Lieberman (Cleveland) and in-

ndent sales and promotion
chief Al Abrams (Minneapolis)
are part of the expanding na-
tional force Yalowitz is building,
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In Memory of

MORRIS
GURLEK

from
those who loved him

and
will miss him.

ROULETTE RECORDS



www.americanradiohistory.com

General News

BEST BETS FOR CHRISTMAS

Below is a list of the best-selling LP's and best-selling singles to date. As the
sales of Christmas product increases so too will the number of best-selling
Christmas LP's and singles reported in this special chart—in accordance with

sound research practices in terms of sufficient retailers reporting significant

21
22.
23

. CHARLES BROWN SINGS CHRISTMAS SONGS—King 775

CHRISTMAS ALBUM—Dean Martin, Reprise RS 5222

. HERE WE COME A-CAROLING—Ray Conniff & the

Singers, Columbia GP 3

THAT CHRISTMAS FEELING—Clen Campbell, Capitol
ST 2978

CHRISTMAS ALBUM—Paul Mauriat, Philips PHS 600-235
MERRY CHRISTMAS—The Supremes, Motown MS 638

MERRY MANCINI CHRISTMAS—Henry Mancini,
RCA Victor LSP 3612

CHRISTMAS WITH DANNY DAVIS & THE
NASHVILLE BRASS—RCA Victor LSP 4377

SOUNDTRACK: SCROOGE—Columbia S 30258
SOUL CHRISTMAS—Various Artists, Atco SD 33-269

CHRISTMAS SINGLES

TITLE—Artist, Label & Number

SANTA CLAUS IS COMING TO TOWN—
Jackson 5, Motown 1174

MERRY CHRISTMAS DARLING—Carpenters, A&M 1236

PLEASE COME HOME FOR CHRISTMAS—
Charles Brown, King 5405

SILVER BELLS—Earl Grant, Decca 25703
JINGLE BELL ROCK—Bobby Helms, Certron 10021/

" Decca 30513/Kapp 719

sales on specific records. This chart will run for the next issue as a special 24,
buying and stocking guide, NOTE: Many new Christrmas releases have not
yet had the full opportunity to be reflected here. 25.
26.
CHRISTMAS LP’s i
Pos. TITLE—Artist, Label & Number 28,
1. CHRISTMAS ALBUM—|ackson 5, Motown MS 713 29,
2. ?é-lzﬂéIETMAE ALBUM—Bobby Sherman, Metromedia MD 30.
3. ELVIS' CHRISTMAS ALBUM-—Elvis Presley, RCA Camden
CAL 2428
4. CHRISTMAS ALBUM—Andy Williams, Columbia CS 8887 Pos.
3. JIM NABORS' CHRISTMAS ALBUM—Columbia C5 9531 1
6. THE CHRISTMAS SONG—Nat King Cole, Capitol SW 1967 '
7. A CHRISTMAS ALBUM—Barbra Streisand, Columbia 2.
CS 9557
8. THE TEMPTATIONS’ CHRISTMAS CARD—Gordy GS 951 *
9. A CHRISTMAS FESTIVAL—Arthur Fiedler & the a
Boston Pops, Polydor 24-5004 3
10. CHRISTMAS IN MY HOME TOWN—Charley Pride,
RCA Victor LSP 4406
11. MERRY CHRISTMAS—Bing Crosby, Decca DL 78128 6.
12. CHRISTMAS ALBUM—Perry Como, RCA Victor LSP 4016 ’
13. THE SEASON FOR MIRACLES—Smokey Robinson & the )
Miracles, Tamla TS 307 8
14. CHRISTMAS SPIRIT—|ohnny Cash, Columbia CS 8317 ]
15. GIVE ME YOUR LOVE FOR CHRISTMAS— 9.
Johnny Mathis, Columbia CS 9923 i
16. LITTLE DRUMMER BOY—Harry Simeone Chorale, |
20th Century-Fox 3100 -
17. CHRISTMAS ALBUM—Herb Alpert & the Tijuana Brass, )
ARM SP 4166
18. FOR CHRISTMAS THIS YEAR—Lettermen, Capitol ST 2587 5
ST 2587 13.
19. MERRY CHRISTMAS—Andy Williams, Columbia C5 9220 14.
20. PEACE ON EARTH—Various Artists, Capitol STBB 5B5 15.

Compiled by the Billboard Music Popularity Chart Department for Issue Dated 12/19/70

Publishers Seek Interest Throws Rocks at No-Show Acts

o Continued from page |

A decision cannot be im-
mediately arrived at because Act.

of dissipating the publisher's
powerful position under the

o Continued from page 1

protection of the Copyright

Mountain.

management

RUDOLPH THE RED NOSED REINDEER—Temptations,
Cordy 7082

SANTA CLAUS IS DEFINITELY HERE TO STAY—
James Brown, King 6340

MERRY CHRISTMAS BABY—Charles Brown,
Hollywood 1021

THE CHRISTMAS SONG—Nat King Cole, Capitol 3561

LITTLE DRUMMER BOY—Harry Simeone Chorale,
20th Century Fox 429

CHRISTMAS IN MY HOME TOWN—Charley Pride,
RCA Victor 47-9933

LONESOME CHRISTMAS—Lowell Fulsom, Hollywood 1022
BLUE CHRISTMAS—Elvis Presley, RCA Victor 47-0647
WHITE CHRISTMAS—Bing Crosby, Decca 23778

SILENT NIGHT—Bing Crosby, Decca 23777

The economics and logistics
of operating a group are stag-
pering. Mountain requires 2,000

many concert halls and audi-
toriums not only have union
regulations, but that curfews

the legalities are complex. Un-
der present practice, publishers
can take action against users
who are tardy In payments by
filing suit in Federal Court and
seeking treble damages in addi-
tion to the principle. A top
publisher spokesman explained,
however, that the imposition of
an interest charge places the
publisher-user relationship in
another light. He said: “The
matter then becomes a con-
tract situation. The user may
pay his monthly interest charge
and still fail to pay the prin-
ciple, in which case the pub-
lisher can sue, but not in Fed-
eral Court. He may sue in state
court, but he cannot claim
treble damages.”

Thus, according to this view,
implementation of the pub-
lisher's interest-charge proposal
would have the negative effect

12

It is also pointed out that
adoption of the interest pro-
posal would complicate the
royalty - dispensing  procedure
inasmuch as publishers would
have to pay writers their share
of the interest as well as their
share of the principle.

Too, some question the legal-
ity of the theory that interest
can be charged on royalties
owed.,

The proposal that interest be
charged the users mirrors the dif-
ficult money problems of many
of the latter. Record manufac-
turers, during the last year, have
had increasing difficulty in col-
lecting from their distributors—
so much so that the problem sur-
faced at the NARM convention
in March. Since then, some
key manufacturers have found
it necessary to realign their
distribution arrangements in key

firm of Windfall also manages
Mylon, a gospel rock artist on
Cotillion Records.

“Some groups evidently think
it's the privilege of fame to be
an hour late for a concert. But
this is inexcusable in more than
90 percent of the cases, as is
a no-show,” Prager said. One
of the damaging side effects is
that it grows into a chain re-
action as upcoming groups
think lateness and no-shows are
expected of them, he said.

“So far as I know, the En-
glish groups are less guilty of
this; they have a superior sense
of responsibility. What some
U.S. groups don’t realize is that

markets to assure themselves a
more consistent schedule of
payments.

www americanradiohistorv com

exist or have been recently set
up.

“Because of riots incited or,
at least, festered by various
rock groups, many auditoriums
are banning rock acts alto-
gether, as have a couple of
campuses. If this spread to
other campuses and auditori-
ums, it could be wery detri-
mental to the music industry,
not only for live performances
but record sales.”

By the end of the vyear,
Prager said that Mountain will
have done 168 concerts. “We
only had to cancel two be-
cause of illness of one of the
members and were only late
for two shows. The group was
late for one of the shows be-
cause of the airline strike; we
chartered a bus and drove for
several hours to get to the con-
cert.”

pounds of music instruments,
1,000 pounds of sound equip-
ment, two road managers, Mick
Brigden and Sheldon Rose,
two sound equipment men,
Mike Lynch and Tom Lyle,
and four men in the group,
Felix Pappalardi, Leslie West,
Corky Laing and Steve Knight.
“But the group is booked in-
telligently by Gary Kurfirst,
and the group gets every bit
of information they need. An
information sheet for each per-
formance tells them what flight
they fly on, how to get from
the airport to the hotel, who
to call at the concert hall or
club, what time to appear.

when answering ads . . .
Say You Saw It in
Billboard
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According to Variety,
our two new releases

are already smash hits.

Variety keeps track of the top-grossing  of the year.” Wanda Hale of the see it are hearing some great new Johnny

films in the country. And according to New York Daily News said, it was “a Cash and Carl Perkins songs in the

their chart, “The Owl and the Pussycat” non-stop laugh-in. Barbra Streisandisan process. (Including, for the first time, a

and “Little Fauss and Big Halsey” outrageously funny comedienne.” The studio version of Cash singing Bob

have been near the top for weeks. box office appeal of “The Owl and the Dylan’s “Wanted Man,”a favorite selection
““The Owl and the Pussycat” is the Pussycat’” was immediately proven. And  from “Johnny Cash at San Quentin.”)

Barbra Streisand/ George Segal comedy  the Original Soundtrack album will be The appeal of the Cash/Perkins sound-
that Pauline Kael of The New Yorker equally successful. It contains an hourof  track should be as obvious as the appeal
called, “the only good romanticcomedy  hilarious Streisand/Segal dialogue, of the Redford/Pollard movie.

and music composed as well as performed |

by Blood, Sweat & Tears.

“Little Fauss and Big Halsy" stars
Robert Redford and Michael J. Pollard.
And the young people who are flocking to

Big PICTURES PRESENTS
OBERT REDFORD

|ITTLE FAUSS AND BIG HALSY
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Tape CARtridge

PRECISION TAPES TO USE
SOME DOLBY PRODUCT

LONDON—Precision Tapes will use the Dolby B-type circuit
for duplication of certain product. The company has taken delivery
of a Dolby unit which has been installed at the company's Chadwell

Heath, Essex, manufacturing plant.

First Dolbyized cassettes to be released by the company will be
available on Jan. 8. They are two classical albums, “Pastoral and a
Knot of Riddles" by the London Chamber Orchestra and the Brach-
ner Machler choir and “*Mahler’s Symphony No. 1 in D7 by the

New Philharmonic Orchestra.,

Also scheduled for Precision’s January

release are the first

cassettes and cartridges from World Record Club, and "John Peel
Presents Top Gear,” edited highlights of some of Peel's Radio
One shows which is being issued by BBC Enterprises. The album
features Bridget St. John, Sweet Marriage and Welfare State.

000000 00000 GO A

Motorola Aufto
Product Goal

By EARL PAIGE

CHICAGO — The consolida-
tion of Motorola’s automotive
sound products will mean,
among other things, that prod-
ucts designed for long-range
OEM use in automobiles now
will be available faster to deal-
ers, according to Oscar Kusisto,
vice president and general man-
ager of Motorola’s automotive
products division.

Motorola-brand products will
be marketed through the auto-
motive products division, here-
tofore primarily OEM-oriented.
Directing the sales and market-
ing of Motorola brands for the
automotive division is C. J. (Red)
Gentry,

One aspects of the move will
be that Kusisto's division, which
enjoys a major role in long range
OEM planning, can now con-
centrate on the aftermarket, as
well, “Untul now, we have not
been franchised to sell Motorola
branded products directly. This
meant that, regardless of how
innovative our ideas were, we
were subject to the design de-
cision and long lead times dic-
tated by the car manufacturers,”
Kusisto said.

He said such equipment lead
time often is two-and-a-half to

three years and that he is con-
fident Detroit will offer quad-
rasonic but probably not until
*1972 or 1973."

“MNow, with the ability to en-
ter the market directly with Mo-
torola branded products, we (the
automotive products division)
can provide distributors with
new technological innovations
along with creative styling in
short time frames.”

Gentry explained what it all
means to distributors:

*Our competitors are special-
ists,” Gentry said. "So, the pri-
mary reason these products have
been transferred to the automo-
tive products division is because
it has the specialized talents
necessary to develop products,
policies and programs for dis-
tributors to obtain a considerably
larger market share than we cur-
rently capture,

Few Changes

CGentry said the current Mo-
torola automotive sound product
distributor net—both full line
and automotive only—will con-
tinue. “Only in those individual
cases where we do not get the
necessary interest and attention
will we consider a change, and

(Continued on page 20)

'What We Need Are Sales,
Not Technological Ideas’

LOS ANGELES — What the
tape industry needs is a good
Dolbyized cassette?

"What the industry needs
now is cassette sales volume—
stereo equipment sales in the
middle to high price range and
prerecorded tape sales in any
price range,” asserts many buy-
ers. “The industry isn't ready,
right now, for a new cassette
t a pe technological break-
through.™

In down times, many admit,
the consumer isn't likely to
spend dollars for luxury break-
throughs.

However, others contend that
the industry has a strong com-
mitment to keep the state of the
art advancing, and that at last
there are solid reasons for op-
timism in the cassette vs. stereo
8 configuration tug-of-war.

To some, it is still conceiva-
ble, though hardly likely, that
the industry may simply grit its
teeth and wait for better times
before introducing Dolbyized
prerecorded cassettes on a mass
scale.

A Gimmick?
Retailers, anxious to hypo a
sluggish economy, are more
wary of confusing consumers.
Too, they say, where is the
(Dolby) equipment to support
what may be labeled a new

gimmick?
(Harman-Kardon, Fisher and
Advent's casseite decks are

newly introduced high quality
cassette recorders Incorporating
a built-in Dolby noise reduction
system.)

But the evidence clearly
points to Dolbyized prerecorded
cassettes—on a selective basis.

The controversy over the
value of Dolbyized cassettes
isn't likely to persuade tape
companies, both electronics
manufacturers and tape dupli-
cators, from producing cassette
units with built-in Dolby systems
or prerecorded cassettes utiliz-
ing the Dolby process.

Ampex, among a few others,

Cassette Players & Tapes to Make
Czech Bow—Supraphon in Deal

LOS ANGELES — Casselle
players and prerecorded tapes
will be introduced in Czecho-
slovakia beginning this month,
according to Jaroslav Seda, pres-
ident of Supraphon Records, a
Czech-based label, who is on a
visit to the U.S,

Players will e manufactured
and distributed in Czechoslo-
vakia by Tesla, a Czech com-
pany, while prerecorded cassettes
will be distributed by Supraphon,

Seda said his company will
issue pop and spoken word prod-
uct on cassctte, but will hold off
releasing classical albums, There
are no lans by Supraphon to
issue B-track cartridges.

“There is little interest in B-
track in Czechoslovakia, pri-
marily because few people own
automobiles,” Seda said, through
interpreter Pavel Smola, direc-
tor of ARTIA, Czech's foreign
trade corp. for the import and
export of cultural commodities.
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Although it will be many
years before tapes reach the
prominence they seem 1o have
achieved in the ULS,, Seda said,
he believes the conceplt is begin-
ning to blossom in his country.

More and more young people
are becoming aware of tapes
and are seen in the streets car-
rying portable players,” he said.

Seda plans to distribute tapes
in more than 180 retail stores
owned by Supraphon, the largesi
record manufacturer in Czecho-
slovakia. Tesla players also will
be sold in the retail network.

Tapes will be distributed
through  Supraphon’s record
club, which also has foreign cat-
alogs, including DGG, Polydor,
CBS and Verve.

Seda 15 in the U, S. to discuss
licensing agreements and is tour-
ing the U, 8. to study American
methods of retailing, distribu-

tion, record clubs, tape organi-
zations, etc. His Czech catalog,
which is distributeed in the U. S.
by CBS, 1s doing well, he said,
especially in classical music.

His agreement with CBS has
expired, however, and he is
studying several companies for
a new partner, He will continue
to import records into the U. S,
He also wants to place Czech
singer Karel Gott with an Amer-
ican label for distribution.

Ssupraphon distributes 20 dif-
ferent American-owned labels in
Czechoslovakia.

Seda said the music market
in Czechoslovakia is in an excel-
lent creative and financial state.
“Business is growing very gquick-
ly, and in the last three years the
market has more than doubled
for records.”

He reports ‘the singles market
is declining very rapidly in the
face of increased interest in
albums.

www americanradiohistorv com

By BRUCE WEBER

feels there is some demand,
however small, to Dolbyize a
few select classical titles so that
there will be some product to
play on the new Dolby cassette
recorders.

(Contrary to Ampex press re-
lease announcing its intent to
Delbyize its entire tape catalog,
an official for the company
stated, in fact, only selective
titles would be Dolbyized.)

All the players with built-in
Dolby systems also include a
“defeat” switch whenever “con-
ventional” playback is needed.
Playing a non-Dolby cassette
with the Dolby circuit in action
could result in loss of high fre-
quency response, many feel.

Actually, the cassette units
outfitted with the Dolby system
don't realize the low-noise capa-
bilities, because commercial cas-

settes, even those which have
been recorded with the Dolby
process, have been “de-Dolby-
ized” 1o make them compatible
w it h conventional cassette
equipment.

However, a cassette deck with
a noise-reduction circuit can
yield increased frequency re-
sponse on recordings made on
it—an increase of from 12,000
to 15,000 Hz, or almost half an
octave. Only one section of the
spectrum in the cassette, the
mid-high to high-end, will be
Dolbyized, where most of the
noise is found.

Maturally, a prerecorded cas-
sette, to take advantage of the

Dolby circuit on playback
units, must be “electronically
stretched” with the proper

Dolby characteristics.
{(Contintied on page 16)

Lib/UA Seeks SalesCopy
Ban Vs 2 N.C. Distribs

LOS ANGELES — Liberty/
UA Records is seeking an in-
junction in Superior Court in
Charlotte, N.C., to prohibit two
distributors from copying or sell-
ing its tape product.

Defendants are Eastern Tape
Corp., its Eresidﬂm. 1.M. Pettus,
and G & G Sales. The complaint
contends the defendants distrib-
uted and sold tapes to retailers.

Robert B. Rosene, Liberty/
UA attorney, said he brought the
action against Pettus and the
two companies to test a MNorth
Carolina state law In regard to
infringement.

An attorney for G & G, Fran-
cis M. Pinckney, outlined the
statutory provision (66-28) in a
letter to Rosene. He said, in part,

. . that North Carolina has a
statutory provision which ex-
pressly abolishes all common law
rights attaching to phonograph
records and electrical transcrip-
tions. In light of this unequivo-
cal expression of state law in
North Carolina, G & G will op-
pose any unwarranted attempt
by Liberty/UA to assert monop-
olistic rights to its recordings.”

Further, Rosene has started
an educational program aimed at
teaching law enforcement agen-
cies the “in and outs of tape
pirating.”

He spoke to a group of 75
police officers, agents and dis-
trict attorneys recently in San
Diego outlining the problems
faced by the recording industry.

He also spoke to the district
attorney’s  office in  Ventura
County and is planning to bring
his educational program to of-
fictals in Orange County, both
governmental agencies in South-
ern California.

“Many law enforcement agen-
cies are not really aware of tape
pirating,” Rosene said. The at-
torney brings pirated tapes to
his demonstrations and points
out differences between legally
duplicated repertoire and boot-
legged product.

The meeting in San Diego
brought immediate results, Po-
lice, acting on tips and now
aware of bootlegged tapes, made

arrests in El Cajon and Spring
Valley, both in San Diego
County.

The San Diego sheriff’s office
and two units of El Cajon police
cited suspects under section 653-
H (California penal code).

(Section 653-H deals with
sound recordings. It reads, in
part, “Every person is guilty of
a misdemeanor who: Knowingly
and willfully transfers or causes
to be transferred any sounds re-
corded on tape with intent to
sell without consent of owner
for profit,” etc.)

In all, more than 2,100 tapes
were impounded in the arrests.
In the six arrests, according to
San Diego Police, 22 different
manufacturers and 1 supplier
were identified. In addition, one
foreign manufacturer, Lonso
Company, Ontario, Canada, was
identified by markings on tape
packages.

El Cajon police also reported
of open booth sales (of illegally
duplicated product) on a uni-
versity campus in San Diego.

D1 T AT AT ATGTGETEA ATVl

KINNEY RENEWS
PIRACY ATTACK

LOS ANGELES — The Kin-
ney family of labels, Warner
Bros., Atlantic and Elektra, re-
iterated its policy to wage an
open war against record and
lape piracy.

Distributors and dealers run
the risk of being cut off and
denied product should they be
involved in the sale or distribu-
tion of unauthoried material, ac-
cording to a statement signed
by Mo Ostin, president of War-
ner Bros.; Ahmet Ertegun, presi-
dent of Atlantic, and Jac Holz-
man, president of Elektra,

The companies are cooperat-
ing with the Federal Bureau of
Investigation, the Attorney Gen-
erals of their respective states,
local district attorneys and pri-
vale investigative agencies.

A AR ATRATAEET T T H AT
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Wally’s Develops 8-Track Auto Unit
Which Plays Through AM Radio

NEW YORK—Wally's Stereo
Tape City has developed an 8-
track autornotive tape player that
plays through the AM radio of
any car.

The unit, manufactured exclu-
sively for Wally's by a leading
firm of Japanese home electron-
ics manufacturers, attaches to
the antenna leads of the car
radio, and utilizes existing speak-
ers, thereby eliminating the need
for cutting into the car's uphol-
slery.

The umit, which lists for an
introductory price of $24.95,
was designed by Wally's to boost
the sale of its staggering 50,000
piece tape inventory. According
to Harold Wally, the firm's

By RADCLIFFE JOE

chief executive, the unit is being
sold at cost, "because we are
primarily software retailers, and
are in hardware mainly to stim-
ulate sales of our units.”

Wally said the player is ideal
for car owners who would like
the luxury of having a tape
player in their automobiles with-
out the hassle of complicated
and expensive installation. “Our
unit can be installed by almost
anyone using a Spanner and
screwdriver,” he said.

The unit, which got its first
sneak preview at the recent
APAA show, has already re-
ceived large consumer response,
with more than 1,000 pieces be-
ing sold through Wally's two

Tape Equipment Sales in 3rd

Quarter Show

NEW YORK—The sales of
tape equipment in the United
States showed significant ad-
vancement during the third
quarter of 1970, according to
figures released by the Con-
sumer Electronics Group of the
Electronic Industries Associa-
tion.

Total U.S. sales of tape re-
corders were 2,391,659 during
the third quarter of 1970, as
compared with 1,924,460 during

Big Advance

the same period of 1969. Tape
players of all configurations
climbed to 1,705,895, a marked
increase over hgures for the
same period in 1969,

During the first nine months
of 1970, 5,878,122 tape record-
ers were sold in this country,
as compared with 4,665,753 sold
during the same period of 1969,
The sale of tape players was also

up to a significant level above
that of 1969,

locations on 11th and Green-
wich Avenues in New York City.

Although Wally's is, at pres-
ent, involved in negotiations
with automobile dealers and
distributors across the country
for the merchandising and mar-
keting of the product, sales will
be confined exclusively to the
company's two New York out-
lets, at least until mid-1971.

Said Wally, “This move is
designed to build a slow but
steady market for the product,
rather than overstock it and
face the problem of dumping
later on."”

The Wally's executive stressed
that consumers should not be
misled by the low cost of the
unit, which is not indicative of a
cheaply developed product. “We
are working with one of the
finest electronics companies in
Japan, and they, in turn, are
using the same components
found in their higher-priced ma-
chines.”

The wunit, which is small
enough to fit into the glove
compartment of the average
automobile, carries an initial
one-year unconditional guaran-
tee. “But,” said Wally, “we hope
to eventually change this to a
lifetime guarantee."

Production capacity on the
player is 100,000 units a month,
and a home version is already
on the drawing boards,

Introducing SURVEYOR |
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Compact, easy to operate impulse heat
sealer and shrink tunnel. Will package
tapes, records, etc. without any adjust-

ment to sealer or tunnel.

One operator can package 600 or more
units per hour. Hold down feature keeps
sealing bar in position during controlled
heat cycle, then releases automatically.
Package drops onto conveyor belt for
quick pass through tunnel, operator brings

. [ STEEL FRAME musmumuU :

[WHEELS FOR EASIER umnmg:) -

FUNCTIONS:

1. SEALING ARM CUTS

OVER BELT, CARRYING
PRODUCT THROUGH TUNNEL.
Z. CAN DD ALBUMS, SINGLES,
CARTRIDGES, ETC.

next package for positioning. Only handle
package once. Unit lends itself to high
production. Operator can do two packages

in the time usually required for one,

results.

Tunnel has individually controlled heat
elements for both top and bottom. Also,
adjustable speed control for conveyor and
air circulation fan, This gives uniform ex-
posure of all sides of package for perfect

ALSO: BLANKS, BULK TAPE, CARTRIDGES, FILM, WIRE, ETC.

MANUFACTURER & DISTRIBUTOR:

SONIC-SOUND ENTERPRISES

5267 W. Pico Bivd./Los Angeles, California 90018

Phone {213} 931-3370
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What We Need Are
Sales, Not Technology

o Continued from page 14

In the main, though, most
record companies and tape du-
plicators are being cautious
about releasing Dolbyized cas-
settes, even knowing that the
quality of prerecorded cassettes
will have a fuller fidelity range.

Most record manufacturers
are not convinced of the com-
patibility of the Dolbyized cas-
sette, and that there is enough
equipment on the marketplace
to justify making “stretched”
cassettes.

Professional recording studios
now almost universally use a
Dolby noise reduction system to
keep tape noise down.

“You gain maximum advan-
tage if you record with Dolby
right in the studio, then decode
in the cassette deck,” said Marc
Aubort of Dolby Laboratories,
“But even if you start with a
conventional recording,” he add-
ed, “vou save 3db in noise for
every lape transfer. In the case
of prerecorded cassettes there
may be as many as three or
four steps from the original
master tape to the cassette copy.

A Warning

He warned that “vou can’t
gain anything that wasn't there
before you used Dolby, but you

can make sure that everything
you have stays with you through
the loudspeaker.™

There will be two forms of
Dolbyized cassettes on the mar-
ket, when the time is right, those
coming from Dolby tape mas-
ters and those coming “after-
the-fact.” “Those coming from
Deolby tape masters will show
the greatest difference over con-

ventional cassettes,” Aubort
said.
(Some industry sources be-

lieve Dolby cassettes sound bet-
ter on less expensive equipment,
and that better equipment gives
Dolbyized cassettes a sound un-
naturally bright. The latter can
be compensated for by turning
down the treble control.)

Ampex has scheduled a lim-
ited supply of Dolbyized cassette
—several operas from London
and repertoire from Phase 4—
and Vox has issued four titles.
Deutsche Grammophon (DGG)
plans no Dolby cassettes, but
has been Dolbyizing its records
and releasing them with con-
ventional equalization. (Vox,
London and Phase 4 releases
are Dolbyized from Dolby tape
masters.)

Vanguard is making plans (o
release Dolbyized repertoire,
perhaps in January.

MCA Wing Opens a Tape
Duping Plant on Coast

LOS ANGELES—The manu-
facturing arm of MCA has

opened a tape duplicating plant
here to service the West Coast.

The 10,600-square-foot plant
in MNorth Hollywood has five 8-
track and five cassetlc slaves
turning out product for the
MCA family of labels, including
Decca, Kapp, Coral, Uni and
Vocalion,

The facility, MCA's second
duplicating plam in the U.S,
the other in New York, has
a capability of producing 5,000
cartridges and 3,000 cassettes
daily. It is operatiug at 60 per-
cent capability, according to
Dick Rock, general manager,
with plans to acquire some cus-
tom duplicating work,

Originally set up lo Improve
service on the West Coast and
to increase duplicating capacity,
plans were set in motion to es-
tablish a new plant in December
1969, when MCA was doing
customwork for Atlantic Rec-
ords. Since then, Atlantic (and

Warner Bros.) decided to duph-
cate/ market through Ampex,

Qutfitted with Gauss equip-
ment, the plant is duplicating
only B-track and cassette. Reel-
to-reel, plus stereo B and cas-
sette, is being done at MCA’s
New York facility,

Rock said the plant was pro-
ducing “some blank tape, but
only for internal utilization, not
for the retail market."” Cassette
and 8-track blanks are being
used in several MCA divisions
and subsidiaries.

Following the industry pat-
tern, MCA is duplicating more
B-track than cassette, almost at
a 4 to | pace, Rock sainl. Reel
business is too small to outfit
the West Coast facility with
Equl ment.

Although the custom duplicat-
ing market has bottomed out
this year, Rock believes the
MCA labels “will keep us pretty
busy.” He doesn't anticipate do-
ing custom work in the non-
music areas. “It's not our spe-
cialty,” he said.

Tape Happenings

Data Packaging, Cambndge,
Mass., has named Sir Sales, of
Roslyn Heights, Long Island, as
its manufacturing representative
for the MNew York Metropolitan
area. Sir Sales will market the
Dvynasound line of blank cassettes
and cartridges. . . . Allied Creative
Productions, a subsidiary of Allied
Records, Los Angeles, is opening a
tape divison to handle marketing
and sales of ils own products.
Louise Moore will direct the divi-
sion. . . . Sumset Records s re-
leasing six budget 8-track titles in
January. . . . The Double Sixteen
Co., Wheaton, Ill,, has introduced
the Dosix cassette carousel which
stores 25 tapes. There are two units,
£9.95 and $11.95, available in three
styles. . . . Optronics has acquired

DECEMBER 19,

cartridge TV rights to a “"Country
Music Caravan” series from Gan-
naway Productions and 12 30-
minute cook shows. . . . Supronics
Corp.'s Helen Neushaefer division,
College Point, N.Y., bas intro-
duced a cassette carrying case at
$4.95. Conart [Industries, Glen
Head, N.Y., assembles the case.
. . . Scully Recording Instruments
has introduced a high - speed
B-track winder, model CC-B, . . .
United Record & Tape Industries
has named Kofoed Public Rela-
tions Assoc., Miami, as its public
relations counsel. . . . Schwann
Catalog now lists B-track and cas-
sette titles and will change its
name 1o Schwann Record and Tape
Guide, . . . Custom Music Corp.
has opened a store in Atlanta.

1970, BILLBOARD
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hard. Now they're swinging just as hard as they sing. love. The flip side is a Jeff Barry/Bobby Bloom tune
Love Is Plentiful
ove Is Plentiful ::.oc:

The Staple Singers have always performed with a stox| !t's© fantastic blending of contemporary arranging
Their new single LOVE IS PLENTIFUL is more than ﬁ HEAVY MAKES YOU HAPPY (Sha-Na-Boom Boom)
From the forthcoming album, THE STAPLE SWINGERS (STS-2034)

power and spirituality that is rare. They've always sung and production, It's a song full of brass and rhythm and
just an extension of their own spiritual feelings. X * 4| Either one should have you dancing in the street,
Stax Records, 78 North Avoion, Memphis US.A.  Distributed in Canoda by Polydor Records Canado Lid.:

www americanradiohistorv.com
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Cartridge TV

CBS Develops
Advanced EVR

STAMFORD, Conn. — CBS
Laboratories has developed an
advanced version of its EVR
player that features a color pho-
tography addition for use with
a portable camera, capable of
taking either still or moving pic-
tures in full color, while using
black and white hilm,

With a
nAame Like
Forbes
iT's gor
10 bE

Good!

Forbes makes fine mag-
netic recording tapes for
cassette loaders and
duplicators.

E Forbes

| Electronics,Inc.

Mills Industrial Park
Middletown, New York 10940

Tel, 914 - 632 - 4451

The unit, described as the lat-
est advance in cartridge TV
technology, is capable of record-
ing up to 18,000 still pictures on
a single reel of film,

Dr. Peter Goldmark, president
of CBS Laboratories, said the
unit was designed in order to
create a system of electronic
color photography, married to
the principles of the CBS Elec-
tronic Video Recording System
(EVR).

He added that the two are
totally compatible, and con-
ceived so that a color movie or
color stills made with the new
camera utilizing standard black
and white film, could be played
through an EWVR player, and
seen in full color on an ordinary
color television receiver.

Although the unit has already
been patented through the U.S.
Patent Office, Goldmark stressed
that it is still in its research

stage, and that developments for
production design and market
feasibility studies are vet to be
undertaken.

Without Power

The unit could be operated
without electric power, and
color coding is accomplished
through a special arrangement
of fixed optical filters placed di-
rectly behind the camera lens.

“The umit,” said Goldmark,
“would be equipped with a shut-
ter lever for still pictures, and
a crank for moving film.”

He added, “When played
through an EVR system hooked
to a television set, the EVR
player retrieves the optical cod-
ing on the film -electronically
and registers them for color
playback.

In the EVR system now In
use, a color signal is fed into an
electron beam recorder where a
coded color signal is produced
in monochrome. Release cas-
settes are then produced through
high-speed multiple printing,

The new color photography
addition to the system offers
the same end result with a pho-
tographic motion picture cam-
era designed on the same prin-

(Continued on page 54)

Forming of 2 Cos Seen

Boosting CTV in UK.

LONDON — The U.K. car-
tridge TV market will get a shot
in the arm with the formation of
two new British-owned software

leﬂrlandpﬁuuucrs COMPANY *

You can rely on the nation's largest producer of metal
components used in Cassettes and Cartridges. Contact

us today!

« Constant Product Improvement and Development

+ Lowest Prices

* Quality and Service
« Standard or Special Design Components

Dverland PRODUCTS COMPANY

P.O. Box 6 « Ph. 402-721-T270
Fremont, Nabraska 68025

SAME DAY
SHIPMENT
OF ALL
ORDERS!

ASK THE MAN WHO KNOWS

. . . how to make the extra profits with
record care items, adapters, stereo head
phones and other accessories . . .

Pfanatieh!

FACTORY-TO-YOU SALES REPS.

KNOW and will explain the fine points
in accessory selling for your profit!

PFANSTIEHL 20 e2iNT 0 Nois S00ss
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production companies.

The new firms are offshoots of
the Thorn Electrical complex,
which already produces color
and monochrome TV receivers,
and Crown Cassette Communi-
cations, a consortium set-up by
Crown Agents of London, the
Longman Penguin Publishing
group, and the Industrial Com-
mercial and Finance Corpora-
tion.

The Thorn company, which
expects o go into program pro-
duction in the first half of 1972,
has opted for the magnetic tape
cassette format and preliminary
negotiations have been con-
cluded with Philips in Eindhov-
en for Thorn to use the Philips
VCR color standard.

Philips, along with the Jap-
anese contenders in the cartridge
TV race, is developing a video-
cassette system.

Initially, Thorn will be pro-
ducing programs for the educa-
tional and industrial training
fields before going into the do-
mestic market in the mid-1970's,

Crown Cassette Communica-
tions, which will be producing
its first material next year, is
also setting up a distribution net-
work.

A central part of Crown will
be Television Recordings, a com-
pany in which Crown agents
have a stake of more than 40
percent. TV R has no airtime of
its own but provides record-
ings and transmission services
for hroadcasting organizations.
Crown will process existing ma-
terial for cassette as well as pro-
duce its own programmes spe-
cifically for audio-visual systems.

George Wightman, chiel ex-
ecutive of the new company,
commented last week: "The
successful development of cas-
settes is a more difficult matter
than cerain bandwagon opli-
mists imagine.”
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(Based on Best Selling LP's)

Woek Week Title, Artist, Label {B-Tr. & Cassette Nos.) (Duplicater)
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ABRAXAS
Santana, Columbia (CA 30130; CT 30130)

GREATEST HITS
gly & the Family Stene, Epic (KO 30325; ET 30325)

LED ZEPPELIN Il
Atlantic (TP 7201; (5 7201}

STEPHEN STILLS
Atlantic (Ampex M-87202; Ampex M-57202)

ALL THINGS MUST PASS
Gearge Harrison, Apple [BXWE 639; 4XWB &439)

CLOSE TO YOU
Carpenters, AGM (Bt 4271; (5 4271)

LIVE

Grand Funk Rallroad, Cepitol (BXWW 633; 4XWW 633)

THIRD ALBUM
Jacksan 5, Motown (MB-1718; M 75718)

JESUS CHRIST, SUPERSTAR
Varioys Artists, Decca (6-206; 73-208)

SWEET BABY JAMES
James Taylor, Warner Bros. (AWM 1843; CWX 1843)

THE PARTRIDGE FAMILY ALBUM
Bell (B&050; 56050

TO BE CONTINUED
|saac Hayes, Enterprise (EN& 1014; ENC 1014)

TAP ROOT MANUSCRIPT
Meil Diamond, UNI (B-73092; 2-73092)

COSMO'S FACTORY
Creedence Clearwater Revival, Fantasy (88402; 58402) (Ampex]

CHICAGO
Columbia (18 BO 0858; 1510 0B5E)

LAYLA
Derek & the Dominos, Alco (Ampex M-82704; Ampex M-52704)

AFTER THE GOLD RUSH
Meil Young, Reprise [BRM 6383; 346383) (Ampex)

NEW MORNING
Bob Dylan, Columbia (CA 30290; CT 30290)

STEPPENWOLF 7
ABC/Dunhil| {85090; 55090) (Ampex)

GET YER YA-YA'S OUT!
Rolling Stones, Lendan (M72174; M 57178)

NATURALLY

Three Dog Night, Dunhill (R5088; 55088)
GOLD

Meil Diamond, UMI (8-73084; 73-084)
ELTON JOHN

UNi (8-73090; 2-73090)

BLACK SABBATH
Warner Bros. [BI871; 51871)

WOODSTOCK
Soundtrack, Cetillion (Ampex TS NN; T55 NN)

CURTIS
Curtis Mayfield, Curtom (MB BDOS; M5 BODS)

WHALES & NIGHTINGALES
Judy Collins, Elektra (ET 8 5010; TC 5 5010}

NO DICE
Badfinger, Apple (Bxt J3&F; dut JI4T)

WORST OF
lefferson Airplane, RCA Victor (P85S 1453; PK 1453}

SHARE THE LAND
Guess Who, RCA Victor (PES-1590; FK 1590)

GREATEST HITS, VOL. 2
Templations, Gordy (GB-1954; G7-5954)

TOMMY
Who, Decca {62500: 7325000

FOR THE GOOD TIMES
Ray Price, Coluembia (€& 3010&; T 3010&)

DEJA VU
Crosby, Stills, Nash & Young, Atlantic (TP 7200 &
Ampex 87200: 57200)

CLOSER TO HOME
Grand Funk Railroad, Capital (BXT 471; 4XT 471)

WATT

Ten Years After. Daram (M FFES0; M 77450

THAT'S THE WAY IT IS
Elvis Presley, RCA Victor [PBS 1452; PK 1452)

| {(Who Have Nothing)
Tom Janes, Parrot (M TPB43: A 79643)

MAD DDGS & ENGLISHMEN
Joe Cocker, ABM (BY &002; C5 &002)

(UNTITLED)
Byrds, Columbia (GT 30127; GA 30127

A QUESTION OF BALANCE

Moody Blues, Thresheld (24803; 24603) [Ampex)
INDIANOLA MISSISSIPPI SEEDS

B. 8. King, ABC (BF13; 5713)

WITH LOVE, BOBBY

Bobby Sherman, Mefromedia (B890:1032; 590-1032)
BLOOD, SWEAT & TEARS 3

Columbia {CA 30090; CT 300490)

JOHNNY CASH SHOW
Columbia (CA 30100; CT 30100

JOHN BARLEYCORN MUST DIE
Traffic, United Artists (U BZ1&: K O214)

EVERYTHING IS EVERYTHING

Diana Ross, Motown (M BI724; M T5724)

IDLEWILD SOUTH

Allman Brothers Band, Atco (Ampex M-833-342; M-333-343)

BAND OF GYPSYS
Jimi Hendrix, Buddy Miles & Billy Cox
Capitol [BAT 473; 45T 472)

SUGARLOAF
Liberty (9091; C-1091)

Billboard SPECIAL SURVEY For Week Ending 12/19/70

DECEMBER 19, 1970, BILLBOARD



www.americanradiohistory.com

BREAD

FOREVER RISING
WITH THEIR NEW

RISING SINGLE
"LET YOUR LOVE GO°

(B/W “TOO MUCH LOVE")

EKM-45711

AND THANK YOU FOR A TERRIFIC YEAR

BREAD ON THE WATERS
EKS-74044 Also avatlable on Elektra 8-track and cassette EKS-74078

Available through the Elektra Corporation 15 Columbus Circle New York City 10023 582-7711
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Amberg

out a little

something
extra in this
unique
cassette case

The extra ingredient . . . style.
Styles that communicate with

the young people who are the big
market for cassettes, This case 1S
compact, vet has the look of
luxury. Has a stylish loop handle
that sets it apart. Holds ten
cassettes. Is equipped with brass-
plated hardware. Covered with
rugaed but beautiful gold and
black material used on
luggage. Interior is fully lined.
Keeps cassettes dust-free.
Protects against scratches.

Send today for information
and literature on this

and the complete cart-
ridge carrying case line.
Write to Amberg File & Index
Co., 1625 Duane Bilvd.,
Kankakee, |Il. 60901. (

Armpak

For Music"Ow=The-Go!”

Tape CARtridge

Atl Entering 8-Track

Market in

LONDON—Atlantic Records
is entering the U.K. 8-track car-
tridge market, The American in-
dependent already releases cas-
sette product in this country
ﬂirnujﬁ Polydor and last week
signed Ampex Stereo Tapes to
manufacture and distribute car-
tridges.

The label's first 8-track re-
lease will be made this month
and will comprise nine albums,
including a tape version of the
Woodstock festival soundtrack
which will be issued as a two-
cartridge set. Other items in the
issue are: ‘Led Zeppelin II', ‘Led
Zeppelin I11," ‘Deja Vu' by Cros-
by, Stills, Nash and Young, the
two samplers ‘Age of Atlantic’
and ‘This Is Soul,' ‘History of
Otis Redding,’ Lulu's ‘Melody
Fair' and ‘Don't Play That Song'
by Aretha Franklin. Further re-
leases will be made *“as and
when product is available.”

Normal cartridges will retail
at 56.74: the Woodstock pack
will sell for 515.76.

Commenting on the two-
cartridge set, Bertie Eccles,
AST market planning manager,
pointed out that it would now
be cheaper to buy the tape ver-
sion of the soundtrack than the
three-album disc pack released
by Atlantic earlier this year.
Eccles added: “Although we
have managed to get all the mu-
sic onto two tapes, there is in
fact the equivalent playing time
of three normal cartridges. In

England

view of this, 515.76 for the set
is a very reasonable price.”

Auto Product Goal

e Continued from page 14

then only after every effort has
heen made to solve the problem.”

Gentry spelled out a plan to
beef up the distributors’ ability
to go after auto sound business.

“The automotive products di-
vision has been expanded. A
sales manager will spend a mini-
mum of 75 percent of his time
with distributors, and there will
be two major account managers
and six automotive only regional
sales managers. There will be
an advertising and a sales pro-
motion manager,”

In addition to the benefits of
a combined rather than dual
engineering team in two divi-
sions, Kusisto also mentioned
the “muitinational” manufactur-
ing capabilities behind Motor-
ola, which has automotive divi-
sion facilities in England, Can-
ada, Taiwan and Japan (the En-
glish and Japanese facilities have
their own engineers).

After January 1, Motorola
distributors will receive a new
major account program. New
products will be introduced,
probably in mid-March. Kusisto
already has said that the firm
will be producing a cassette
player for Chrysler.

a GME cassette “

t your hands
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take off
from wor

and get down

...With pleasure

Announcing the Third International Music
Industry Conference. The most significant
opportunity for businessmen from all over
the world, all phases of the industry, to
meet, discuss, exchange views, learn, pre-
pare for developments, help each other and
enjoy.

In only two years, IMIC has established
itself as the world-wide communication
seminar for individuals involved in the inter-
national music business—records, publish-
ing, personal management, law, performing
arts, mechanical licensing and performing
rights societies, radio, TV, audio-video tech-
nology. In 1969, 600 music men participated
in the first international music industry con-
ference on Paradise Island, Bahamas. The
second conference in Palma, Mallorca drew
900 registrants. IMIC has become a vital ele-
ment in the successful workings of the inter-
national music industry. Over 1,200 partici-
pants are expected to convene in Montreux,
Switzerland for IMIC 3in June.Register now.

THE BUSINESS

Program Format and Speech Translations.
Sessions will be held every morning 0900-
1200, Monday through Friday. Speeches in
the plenary sessions will be translated into
English, French, German, ltalian and
Spanish.

Company and Association Meetings. IMIC
3 affords organizations an excellent oppor-
tunity to hold special meetings with execu-
tives from principal countries, with
licensees and sub-publishers, associations
and other companies. After the stimulation
of the morning conference sessions, the
afternoons are a perfect time to hold com-
pany meetings and seminars. Complimen-
tary rooms will be provided for any of these
meetings. Secretarial help as well as audio-
visual equipment is available. Write: Meet-
ing Coordinator, IMIC 3, Suite 900, 300
Madison Avenue, N.Y., N.Y. 10017.

1

Registration Fees. Because of the growing
attendance at IMIC conferences, partici-
pants should register early.

Special pre-registration fee: If you take ad-
vantage of this first announcement of the
IMIC 3 conference and register NOW, the
fee for the entire conference is $210 per
person. The fee includes attendance at all
sessions, opening cocktail party, closing
dinner dance and all work materials. (It
does not include hotel rooms.) A check
made out to the International Music Indus-
try Conference should accompany regis-
trations. Please use the coupon below or
send the requested information on your let-
terhead. A check made out to the Interna-
tional Music Industry Conference should
accompany registrations.

Regular fee: $235 per person. Effective af-
ter January 1.

THE PLEASURE

Hotels. Early registrants have their choice.
IMIC 3 registrants will enjoy accommoda-
tions at the five leading hotels of Montreux:
Eurotel, Excelsior, Swiss, National and Pal-
ace. A special rate has been arranged for

ADVANCED REGISTRATION FORM. FOR BUSINESS AND PLEASURE

The Third Annuai International Music Industry Conference.

to business

MOMTREUN, SWITZERLND
JUNE 6-12, 1971

the Music Industry Week from Sunday
night, June 6th, until Saturday, June 12th. A
limited number of suites and singles rooms
are available. Hotel and room choices will
be allotted on a first-come basis. Meals can
be included at your option. The IMIC 3 Con-
ference Office in Montreux will write each
registrant to determine individual needs.

Ladies Invited. Last year, 250 women at-
tended. Different tours are available each
morning. In addition, IMIC 3 will have an
opening cocktail reception on Sunday eve-
ning and closing dinner dance on Friday
night. Registration fee: $30 per person. This
registration fee does not include the
women's attendance at the conference
sessions.

Travel and Transfer Arrangements. SWISS-
AIR will be jetting you to IMIC 3. Registrants
traveling by plane will be contacted by
Swissair and offered the services of their
worldwide organization. Special schedules
have been arranged for IMIC 3 registrants
to facilitate travel. Buses from the Geneva
Airport to Montreux have also been set up
specifically for IMIC registrants.

T e
, e e | i
5 e Pl T

Sponsored by Biilboard, Record Retailer and Discografia Internazionale,
Advanced Registration Fee: $210 (£87—1s.) per person. $235 (£97—2s.) after January 1, 1971.

Fee Includes attendance at all sesslons,
work materials, It does not include hotal
accommodations. Please make your check
payable to the Intemational Music Industry
Conference. Check must accompany your
registration.

if check Ia In dollars, send to:
International Music l'ndustn'
Conferance — Ninth Floor
300 Madison Avenus

New York, New York 10017

If chack Is In sterling, send to:
International Music Industry
Confarance — Record Rataller
T Carnaby Street

London, W.1, England

Pleana reglatar the following people to attend the 1M IC. Check /s enclosed flor all registranis. Additional
names can be sent in a separate letter. PLEASE PRINT THE FOLLOWING INFORMATION.

Name of Each Hagiatrant

Titla

Address

Your Name and Title

Full Addrass

Company

Wife's name

Please enclose $30. for each woman registered.

www americanradiohistorv com
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in the 60’s

ur industry
has put it
on record

GREAT SONGS OF THE SIXTIES

is a compilation of 82 songs—representing the most

significant messages for America’s generation in the
last decade. For the music industry, this book provides
insight into the historical, political, social and
cultural attitudes of our society.

82 explorations into our time

Every relevant song of the decade is included in this spiral-bound volume—from the kaleidoscopic
messages of Lennon and McCartney to the complex charms of Bacharach and David, from the imagery
of Paul Simon to the realities focused on by Bob Dylan. The words and music of all 82 songs are printed
in full, providing complete material for analysis and reference. In addition, GREAT SONGS OF THE
SIXTIES has been “‘decoded” and reconsidered in the light of America’s generational, technological

and racial crisis by producer-musicologist Milt Okun and political expert Tom Wicker, associate editor
of The New York Times.

America experienced many significant moods in the last decade. Our industry put it on record. That’s
why GREAT SONGS OF THE SIXTIES is a major reference source for all concerned with the time, the

people, the place and their product: musie.

Order your copy today. Just fill out the coupon below. (For sale in the U.S. only.)

r---------.--.-__—------- O S — T O S N S S S I S S S, S i Pl S iR S TS S T N I SR S N S S T ----1

IEXTRA.:
ent without charge.

A professional “Demo” disc with the
first 800 advance orders received.
cording to the ar-

A 10-inch record of
the kind prepared
i : by performers and
! rangements in the
j book—7 on piano and B on guitar. A fas-
I cinating bit of the music scene than can-

composers to dem-
onstrate their tal-
not be purchased anywhere,

ents. It contains 15
songs plaved ac-

BILLBOARD BOOK SHELF, 165 West 46th Street, New York, N.Y. 10036

Please send me GREAT SONGS OF THE SIXTIES (82 songs, 320 pages, 9"x11":
durable spiral library binding). Also, include the special “Demo” record if this is one
of the first B00 orders received.

—  copylies) @ $14.95 per copy before December 24, £17.50 per copy after
December 25. Enclosed please find my check for GREAT SONGS OF THE SIXTIES

$ (total). {Add applicable tax and 30¢ for postage and handling.)
11:4114

address [ home [ business

city state zip
signature

8024

www americanradiohistorv com

| T ————— T T T T T

Complete words and
music of the decade’s
most significant songs,
including:

Alfie @ Alice's Restaurant @ Agquarius e
Blowin’ in the Wind e Both Sides Now e
Bridge Over Troubled Water ® By the
Time I Get to Phoenix ® Cabaret @ The
Dangling Conversation @ Do You Believe
in Magic? @ The Dock of the Bay » Down-
town @ Eleanor Righy @ Evervbody's
Talkin® @ Gentle On My Mind e Georgy
Girl ®# The Girl From Ipanema # Goin'
QOut of My Head ® Hey Jude ® Honky
Tonk Women @ I Want to Hold Your Hand
e I Will Wait For You @ I Wish I Knew
How it Would Feel to be Free o If 1 Were
a Carpenter @ If You Go Away @ The Im-
possible Dream @ Is That All There Is? @
It Was a Very Good Year @ King of the
Road @ The Last Thing on My Mind e
Leaving on a Jet Plane @ Let The Sunshine
In @ Let's Get Together @ Light My Fire
® Like s Rolling Stone @ Little Boxes @
A Man and a Woman @ Maricke o Mel-
low Yellow @ Monday, Monday ® Moon
River @ Mr. Tambourine Man ® Mrs,
Robinson ® My Way e Never on Sunday
® New York Mining Disaster 1941 @ Ode
to Billy Joe ® On a Clear Day ® Papa's
Got a Brand New Bag e People @ Quiet
Nights of Quiet Stars ® Raindrops Keep
Fallin' on My Head ® Respect @ San Fran-
cisco ® Salisfaction ® Say It Loud, I'm
Black and I'm Proud @ Society’s Child @
The Sound of Silence @ Spinning Wheel @
Strangers in the Night @ Sunny e Sunrise,
Sunset ® Suzanne @ A Taste of Honey @
There But For Fortune ® Those Were The
Days @ A Time For Us @ The Times
They Are a-Changin' @ Try to Remem-
ber # Turn! Tum! Tum! e Up, Up and
Away @ La Valse a Mille Temps @ Waist
Deep in the Big Muddy e Walk on By
® We Shall Overcome @ The Weight o
What Now My Love # What the World
Needs Now Is Love @ Where Have All the
Flowers Gone? @ The Windmills of Your
Mind @ Yesterday @ You've Lost That
Lovin' Feelin’
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Talent

Talent In Action

JOHNNY CASH

Mauadison Square Garden,
New York

That Johnny Cash—Columbia
Records—will go down in the an-
nals of country music history as
one of the most talented, enter-
taining and charismatic artists of
the medium, is inevitable.

Cash is unpretentious, credible
and a stickler for professionalism.
His audience never tires of him, or
his repertoire, which, though it
varies little from show to show,
possesses a quality of originality
that refreshes and stimulates.

It is, therefore, easy to under-
stand why the artist’'s annual per-
formance at Madison Square Gar-
den is an eagerly awaited, and en-
thusiastically welcomed occasion.
_This year’s date on Dec. 4, as-
sisted by his regulars, Mother May-
belle Carter and the Carter family;
his wife, June Carter Cash; the
Tennessee Three, the Statler Bros.,
and Carl Perkins, Cash's perform-
ance to his near-capacity audience
ran like a two-hour album of his
greatest hits. His repertoire ran the
gamut of the Cash songbook from
“Big River” and “Folsom Prison
Blues” through “Orange Blossom
Special,” “John Henry,” "The Bal-
lad of Ira Hayes,” “Daddy Sang
Bass” and "A Boy Named Sue”
and literally brought down the
house at its tumultuous climax.

RADCLIFFE JOE

SEALS & CROFTS
Gaslieht, New York

Excellent as they may sound on
their two T.A, albums, Seals &
Crofts are at their absolute best on
stuge. When they opened at the
Village Gaslight Dec. 9, the con-
cert turned into a warm and glow-
ing celebration, just because a
couple of musicians and =a
squashed roomful of people were
s0 completely happy to be to-
gether.

It was all gentle and joyful.
Seals & Crofts are gentle even
playing rock 'n' roll or square
dance tunes. And the quite num-
bers are soft and gentle as feath-
ers, enveloped in intricate har-
momes. Dash Crofts uses his elec-
tric mandolin to produce sounds
both sweeter and more biting
than we are used to hearing from
guitars. Meanwhile, Jim Seals
swilches from guitars to fiddle to
jazz alto sax and back, leaving no
room for boredom or for anyone
to catch his breath, The gifted
young man is also able to sing
two notes at the same time, but
that is a rare skill handed down
through generations.

It was not too surprising that
the audience at the Gaslight went
a little wild. NANCY ERLICH

CANNED HEAT,

EARTH DISCIPLES
Whisky A Go Go, Los Angeles

Canned Heat's brand of blues
energy set off excilement sparks
on MNov, 25 as the quintet made its
first appearance in Los Angeles
with its new guitarist Joel Scott
Hill. Hill in replacing the late
Al Wilson displayed a grainy, blues
voice on Lwo songs.

Leader-vocalist Bob Hite was
the penerator for the band's energy
which clicked and sputtered in its
traditional blues fashion, much to
the dancing and listening delight of
a packed house.

Durnng the course of an hour's
workout, the band’s devotion to
black blues and 12 bar phrases
proved stimulating, even 1o the
point of three guys coming up on
stage to vocally jam on a number
which allowed Harvey Mandel to
gel some guitar licks in and a
second drummer take over the
traps.

Lead guitanst Henry WVestine,
bassist Tony Olaff and drummer

Adolfo (Fito) De La Parra were
in good spirits and their playing
was full of fun and enthusiasm.
Canned Heat records for United
Artists,

Enthusiasm, too, marked Earth
Disciples sel. The quartet does some
interesting things, notably a three-
part suite called “Portrait of Amer-
ica,” calling upon jazz runs from
the guitarist, who is the lead in-
strument. Organ/electric keyboard
add tops and bottoms to the music
which is laced with rock beats and
psychedelic guitar licks. This band
is not for dancing; it’s a listening

group, ELIOT TIEGEL
CARPENTERS
Cinerama Reef Towers,
Honolulu

The Carpenters are youthful
musical craftsmen who build their
act on a solid foundation called
talent. The A&M Records group
hammered out their hits in their
local debut.

Karen Carpenter is a delight,
runmng the show from her perch
behind the battery of eight drums.
She thumps out the tempo with as
much flair and precision as that
Starr, Ringo. Her brother, Richard,
mans the electric guitar, and Karen
and Richard form a nice comple-
mentary vocal team.

Naturally, they nail out "Close to
You,” “"We've Only Just Begun,”
“Ticket to Ride,” plus an inventive,
intriguing Burt Bacharach-Hal Da-
vid medley. During the three-day
gig. the Carpenters also unveiled
their new Christmas single, “Merry
Christmas, Darling.”

WAYNE HARADA

KINKS, LOVE,
QUATERMASS
Fillmore East, New York

Contrast “You Really Got Me"
with its simplicity and Jimmy
Page-riff with “Top of the Pops,”
which is off the current Kinks'
Reprise album, and you get some
idea of how far along Ray Davies
|:Ia:a. traveled. He seems involved
in writing detailed non-fantasy,
works in miniature, about his own
surface existence, never straying
far from the rockbeat lifeline.

“"Vintage rock™ was announced
from the Fillmore East stage but
it was much more despite the out-
crop of idiot dancers when “You
Really Got Me" was at full steam.
Davies’ humor is quirky—he was
hung up with Merle Haggard and
Cash, and treated everyone to
“Lily of Laguna,” a British music
hall song of respectable vintage,
The originality is there.

Arthur Lee and the new-old
Love (Blue Thumb) were hit by
instrument trouble that bugged Mr,
Lee. They presented a conventional
rock set, as did new British group,
Quatermass, Harvest artist, al-
though they moved occasionally
into the jazz arena. IAN DOVYE

BOBBY BLOOM
Whisky A Go Ge, Los Angeles

Bobby Bloom, the *“Montego
Bay” kid, came to town Dec. 7
and was thoroughly delightful in
his West Coast debut. Not only
does he possess a strong, emotion
packed voice but his backup band
of four picces plus three really top-
notch girl soul shouters was super
excellent.

There were two weak points in
Bloom's presentation, but otherwise
everything went down first rate.
Bloom needs to develop stape pres-
ence and movements to go with his
strong voice, which falls into the
Ray Charles-Bill Medley sound
school on fast songs and like Neil
Diamond on slow ballads. And he
should announce his songs since
his material may be new to many
people.

Bloom expends a lot of energy

(Continued on page 26)
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ATI Sets Up

Supershow Tour

NEW YORK—Concert dates
are being set by American Tal-
ent International (ATI) for a
“Rock Package Supershow™ fea-
turing Savoy Brown, Small Faces
with Rod Stewart, and the
Grease Band (without Joe
Cocker). The tour, being coor-
dinated by Ira Blacher of ATI,
will open Feb. 5.

Stops have so far been sched-
uled for Fayetteville, N.C.
Boone, N.C.: Salem, Va.; Bos-
ton, Mass.; Raleigh, N.C.; Mi-
ami, Fla.; New York City; Chi-
cago: Minneapolis; Portchester,
MN.Y.: Vancouver;: Detroit
Knoxville, Tenn.; New Orleans;
Baltimore; Los Angeles; Berke-
ley, Calif.; Fresno, Calif.; Sacra-
mento; Denver; San Diego; Port-
land, Ore.; and St. Louis.

"Touch’ Touches All
Entertainment Bases

NEW YORK—"Touch,” one
of the most engaging shows to
hit this city in some time, is de-
lighting qudiences at the Village
Arena Theater, It is one of the
few shows running off-Broadway
during the Actors Equity strike
because the musical is an offer-
ing of non-Equity Plowright
Players.

The performance is disarm-
ing with the kind of spontaneity
that is too rare these days. The
nine principals all are developed
carefully as they portray the be-
ginnings of today’s youth com-
munal life.

Although the music 15 an in-
tegral part of the story and
character development, it too is

From The

Music Capitals
of the World

DOMESTIC

LAS VEGAS

Perry Como headlining the In-
lernational is tieing Elvis Presley's
attendance records. Como will put
together a new album which will
include songs taped at the Inter-
national. He'll overdub additional
material, probably in New York.
. . + Following Como into the In-
ternational for one week is Glen
Campbell. If Campbell's TV sched-
ule makes it impossible for him to
extend his engagement an addi-
tional five days the hotel will go
dark until Barbra Streisand opens.

The Los Blues, Si Zenter,
George Smith, Hoyt Henry and
Tommy Russell bands supplied
music for the Culinary Union's
charity ball. . . . The Ink Spots,
Dawn Porter and the Charlie Ven-
tura Trie appeared at the annual
benefit dance for the NAACP,

Louis Armstrong signed by
Maynard Sloate to do two weeks
at the Tropicana Blue Room start-
ing Dec. 26. . . . The Irish Dixies
returned to the Desert Inn lounge
for their second gig in Las Vegas.
They will appear here for eight

weeks. . . . Connie Stevens opened
at  Kings Castle Thanksgiving
weekend,

Norman Kaye, Nevadas Poet
Laureate, autographed his “Nevada
Song Book” at Wonder World
stores. . . . Stark Naked & the Car
Thieves returned to the Flamingo
after performing at the University
of Utah.

Sonny and Cher recorded their
new single “"Play Me a Song"” for
Atlantic at United Recording. . . .
Burt Bacharach, who has a Dec.
11-17 date at the Riviera, is mulling
a musical version of “Lost Hori-
zon" the prewar film classic. The
Riviera is typing in its annual an-
niversary party with Bacharach's
premiere and is flying in a pre-
ferred guest list for the occasion.

Elaine Britt entertains nightly in
Dino’s Den at the Riviera. . . .
Pat Boone recently recorded an
album with his wife and daughters
cntitled “The Pat Boone Family
Album.” Composer Evangeline
Seward has a Warner Bros. single.
“Everybody's Looking for an An-
swer,” written by the artist. Pat
Boone recorded the number in his
new album. . . . Rod Browing,
Salem Ludwig, Joan Shea, Paul
Stetz, Flsa Raven and Bess Myer-
son's daughter Barra Grant opened
with Art Carney at the Interna-
tional. . . . Ray Anthomy, starting
his 25th year in show business, re-
turned to the Frontier's Circle “F"
Theater. . . . Flamingo regular
Nelson Bardelli is at the Princess
Hotel in Bermuda.

wwWw americanradiohistorv com

The rock record producer Jimmy
Liiller, who just signed to bring
new talent to the RCA label, 18
the son of Bill Miller, Flamingo
and Hilton Corp. entertainment
chief, . . . Tropicanas Lou Rawls
jetted into Los Angeles for huddles
with producer Tom Stern about
possibilities of co-starring 1n the
film “Clay Pigeon.,” It would be
Rawls' first feature film. . . . Local
musician Bo Ayers went to Los
Angeles for rehearsals with Elvis
Presley. Avers plays the plano on
Presley’s 10 days of one-nighters
which began in Oakland.

LAURA DENI

CHICAGO

Folksinger Pete Seeger recently
appeared for one show at the
Auditorium Theater for Triangle
Productions. . . . Leo Koilike, who
recently signed with Capitol, just
finished an engagement at the
Quiet Knight. He followed A&M's
Cat Stevens at the club. . . . The
Mclan-Forrest Stage Group, a 21-
piece rock orchestra, makes its
television debut Friday (18) in a
half-hour special devoted to the
group’s music. It will appear on
WTTW-TV, Channel 11 here. The
show will eventually be syndicated
through the Public Broadcasting
system for nationwide viewing. . . .
Wilderness Road and the road com-
pany of Second City recently
played at the Second City Theater
for a concert. . . . Embryo’s Herbie
Mann recently appeared at the
Illinois Institute of Technology.
. . . Bobby (Blue) Bland recently
played three days at the High
Chaparrel, and was followed at
the club by Lowell Folsom. . . .
The Otis Rush Blues Band, now
featuring Sam Lay on drums, ap-
pearing regularly at Alice’s Re-

visited. GEORGE KNEMEYER
NEW YORK
Columbia’s Miles Davis and

Dreams, also on Columbia, will be
featured at Art D'Lugoff's Village
Cate on New Year's Eve. Appearing
at the Top of the Gate will be
Atlantic’s Junior Mance Quartet
and the Children of God. . . . Bell's
Rodney Dangerfield will be hon-
ored by Babylon, L.I., his home
town, Sunday (13), which is being
proclaimed “Rodney Dangerfield
Day.” The comedian appears on
the “Ed Sullivan Show,” Jan. 3
and at his own club nightly. . . .
Steve Metz has formed Catalyst
Management, Ltd. with Kenn Long
of off-Broadway’s “Touch” and

(Continued on page 26)

deceptive with several numbers
that can probably be extracted
as solo pieces. Kenn Long, one
of the principals, wrote book in
collaboration with Amy Saltz,
music with Jim Crozier, and
lyrics.

Scenes between Gerard S.
Dorf, his songwriting buddy in
the script, and Long are dra-
matic high spots. Simplicity is a
keynote in songs and perform-
ances, especially characterized
by the good numbers of Nor-
man Jacob, including “Good-
byes” and "Guiness, Woman."
The latter is sung to Barbara
Ellis, whose *Reaching, Touch-
ing” with Jacob and the cast is
a strong first-half closing.

Other vignettes also stand out,
including performances of Phyl-
lis Gibbs and Peter J1. Mitchell.
“Watching” by Miss Gibbs was
another fme simple number. Ava
Rosenblum, Dwight Jayne and
Susan Rosenblum are the other
excellent principals. Four other
young artists ably assist as do
three musicians not in the cast.
Several members of the cast, in-
cluding Long, also play guitar.

The production, directed by
Miss Saltz, utilizes the entire
small arena-style theater with
the group vocals frequently sur-
rounding the audience as mem-
bers of the cast often are In

(Continued on page 26)
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TOGETHER

QUALITY CLOTHING FOR

LADIES AND GENTLEMEN

We Widen Lapels
Update Your 0 Suit

451 N. Lla Cienaga Bhvd.

L.A. California 90048

when answering ads . . .

Say You Saw It in
Billboard

From The
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o Continued from page 25

Beverly Ann Bremers as his first
management clients, Charlie Cal-
lelo has finished a recording ses-
sion with Miss Bremers, a mem-
ber of the cast of “The Me No-
body Knows.”

Vanguard’s Gary & Randy
Scruggs open a six-night engage-
ment al the Village Gnslighl
Wednesday (16)., . . . Melina
Mercouri has cut her first album
for Poiydor, her first as a solo
vocalist, The LP's songs were writ-
ten especially for Miss Mercouri
by Joe Dassin, French pop singer.
. . . Columbia's Eloise Laws will
appear with Mike Douglas at the
Chicago Broadcast Advertisers'
Club Christmas Thursday (17) at
Chicagos Conrad Hilton Hotel.
Steve De Pass, Lou Alexander,
Rio Janero and Bernie Allen will
be at Leon Stern's Vacation Valley,
East Stroudsburg, Pa., for the
Christmas-New Year holidays. . . .

JOEY KAY

“A dynamite gal with a dynamite
style!”
International Recording Star
now on

TRIP UNIVERSAL RECORDS
Miami, Florida

NEW RELEASE
COMING SOON!

Barnaby's Paul Amka opens at
the Fontainebleau Hotel, Miami
Beach, Saturday (26) and at
Eﬂtzsar's Palace, Las Vegas, Jan.
28,

Polydor’s Elliott Randall opens
a three-night stint at the Village
Gate Tuesday (22). He plays Los
Angeles’ Whiskey A-Go-Go, Jan.

20-24. Opening at the Gate
Wednesday (16) 15 Vanguard/
Apostolic’s Larry Coryell. |, . . Mi-

chael Sahl composed and con-
ducted the music for “Lightning,”
a short family film set for fall
release. The film was wrilten and
produced by Leon Prochnik. . . .
Philips" Frankie Valli & the 4 Sea-
sons play El San Juan Hotel,
Puerto Rico, Dec. 25-31. . . . War-
ner Bros. Bobby Scott appears on
the “Dick Cavett Show" Tuesday
(15). . . . The Cheetah's Joe Cav-
allaro has returned from England,
where he signed several new acts
for his club.

Columbia’s Laura Nyro will ap-
pear at Bill Graham's Fillmore
East on a one-show-a-night basis
with Jackson Browne Tuesday (22)
through Thursday (24). Scheduled
for six concerts from Dec. 26-
31 are Windfall's Mountain and
Cotillion’s Mylon. Melro-
media's Julins LaRosa appeared
at Holmstead Golf Club, Spring
Lake Heights, N.J., Dec. I8, . ..
Polydor’s Irene Reid opens a two-
week stand at the Club Baron
Tuesday (22). . . . Epic’s Sly &
the Family Stone appears at Los
Angeles' Forum Dec, 28, . . .
Gene Klavan, WNEW disk Jockey,
is on a two-week European firip
to study pop music trends and to
meet with publishers and record

companies. FRED KIRBY

LOS ANGELES

The Ike & Tina Turner show has
left for concerts in Japan, Siam,
Manila, Hong Kong, the Philip-
pines and then back in time for
the Christmas hohidays. They will
play the Hilton Hawaiian Village
for eight days after Jan. 1.

Composer Joe Parnello and pro-
ducer Rudy Durand have formed
Miranda Music, with the sound-
track from “Cactus in the Snow™
Parnello’s first score, ., . . Albert
King has cut half a Shelter LP in
San Francisco with Don Nix pro-
ducing. The second half will be
done in Leon Russell’s studio, . . .
Stu Phillips has written the score
and title song from “The Red,
?_rl’hite and Black,” new independent
[m.

The Nitty Gritty Dirt Band tapes
the Glen Campbell TV show
Wednesday (16) for airing Jan. 24.
. . . Engelbert Humperdinck has
taped “Changing Scene” for CoBurt
Productions which airs on ABC
Jan. 7, He is also set for an Amerni-
can personal appearance tour with
dates in Las Vegas, Anaheim, Hol-
lywood, Fla., San Juan and Wind-
sor, Ontario,

American Bandstand will salute
hits of 1970 on its Jan. 2 ouling
over ABC. . . . General Enter-
tainment Corp. has moved to larger
offices at 9000 Sunset. The firm
represents over 30 rock acts, . . .
Jim Horn's first Shelter single will
be “Jennifer Juniper.,” Capitol dis-
tributes Jan. 2. . . . Jack Elliott
and Alyn Ferguson will write and

(Continued on page 37)

Hitting All Bases

® Continued from page 25

the aisles and behind the seats.
Music direction is by David
Rodman, who also plays guitar
and organ. “Touch” is an effec-
tive portrayal of today's hip cul-
ture, and most effective because

of the illusion of disarming sim-
plicity. FRED KIRBY

www americanradiohistorv com

EMMIS, a new rock group, meets with Bob Skaff, seated left, United
Artists Records vice-president, and Peter Lane, seated right, label's
East Coast director of business affairs, to map out their debut re-
cording due in February.

Talent In Action

o Continued from page 25

and therefore ought to be less stiff
at the microphone. His first two
numbers were done in a flashing,
joyous style and then he sang s
MGM single hit. The band 15 built
around a percussive sound, with
congas, regulation traps, two gui-
tars, bass and electric keyboard
(which adds pretty fills and vamps),
And the girls wail with a clear in-
tensity not normally heard in the
Whiskey where instruments gener-
ally overshadow backup singers.

ELIOT TIEGEL

ROBIN McNAMARA
EXILES

Ungano’s, New York

Robin McNamara, a personable
young artist with a pood, strong
voice, gave a fine opening set at
Ungano's, Dec. 8. The Paramount
Records artist was backed by the
Exiles, a promising group whose
own set opened the show,

~McNMNamara had fine variety in
his material, which included “Hang
In There Baby,” his new single.
[n this, and in other numbers, he
had excellent vocal support from
members of the Exiles. Much of
his material, including his new
single, are in his first Paramount
album. Included were two good
numbers with strong bearing on
McNamara's background: “Lost in
Boston™ and “Beer Drinkin’® Man.”

“Let the Sunshine In" with its
preceding “The Flesh Failures”
from “Hair," which McNamara is
appearing in here, was an effective
number for McMNamara and the
Exiles, one that should be consid-
ered in his future recording activ-
ity. McNamara's voice proved pood
regular and in near falsetto. And
he showed he can put over original
and other matenal.

In their regular set, Jimmy Stok-
ley of the group, was a fine lead
singer for the Exiles, who demon-
strated considerable Top 40 poten-
ial, A strong asset was the blend-
ed vocals of Stokley with trum-
peter Billy Luxon, organist Bernie
Faulkner, lead and bass guitarist
Jimmy Pennington and pianist
Buzzy Cornelison. With drummer
Mack Davenport, the Exiles of-
fered good unified nstrumental
work. Cornelison also played trum-
pel. Their version of the Rascals’
*It's a Beautiful Day” was imagi-
native and good. FRED KIRBY

BREWER & SHIPLEY
Bitter End, New York

Kama Sutra’s Brewer & Shipley
returned to the Bitter End on Nov,
2 and made some beautiful un-
electronic music. As musical gad-
flies 1o the establishment, they
shine with some great-sounding
guitar work and wvocal harmonies
and ingratiating chatter. Their
gentle protest is of the persuasive
kind, and although not at all subtle,
the melodic, almost singalong ma-
terial takes out some of the sting.
“"One Toke Over the Line™ and

“Oh Mommy,” from their current
“Tarkio” album, with their provoc-
ative themes and country style
melodies, were audience favorites,
Their closing number, “Witchi Tai
To,” from their earlier “Weeds"
LP showed how well the duo
work together, both musically and
vocally,

Preceding them was Stuff, a
new group looking for a record
company whose electronic rock 'n’
roll and preity material deserves
the attention of talent. hunters.

IRA TRACHTER

KAREN WYMAN

Persian Room, New York

Karen Wyman 18 in a rather
enviable position. She stands on
the threshold of a career that
promises 1o spring her mto the
record and the club hall of fame.
An illustration: her fine perform-
ance at the Plaza Hotel on Dec. 9.

The Decca Records singer is just
18 years old, a not-so-young age
in a business filled with teen-agers
who make theirr money and run,
But there's nothing helter-skelter
about her. Her product is longev-
ity, the true criterion, with which
she will challenge Streisand and
Garland.

Dressed in a white, low-cut Em-
pire gown, Miss Wyman looked
like the girl at the school prom with
a slight dash of promiscuousness.
A refreshing change, indeed, in
appearance from other young
singers, Bul she stands in a scpa-
rate class in a more important and
the most important area, Talent.
A voice which can hold, embrace,
lift and belt, She was poised but
not polished, certain but nol ag-
gressive, nervous bul never awk-
ward,

Tunes she sang included “Junk.”
“Night and Day,” “Someday My
Prince Will Come,” “Tea for Two,”
“After You've Gone,” and "1 Don't
Know How to Love Him,” single
from the “Superstar” album. A
“hat” sequence was full of fun and
pood taste. David Frost, television

personality, introduced her.
ROBERT SOBEL
NEIL YOUNG

Carnegie Hall, New York

Neil Young, his spotlit face
shining out from a haze of fallen
hair, spirited a loving audience
through the wide-open eye of his
lear-clear visions, Dec. 4 and 5,
greeting every silent and shouted
request with a breathless run
through his tunes, working them
to sound as simple and self-explan-
atory as any truly natural per-
formance. Young, who records for
Reprise, completely possessed the
crowd with the magic of his effort,
and they in turn, spilled and filled
the aisles to embrace the face of
the poet from Toronto. -

Very much at home with his gui-
tar, which seemed to grow out
from his passions ke a wing,
Young raised his rich, shameless

(Continued on page 28)
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Talent In Action

o Continued from page 26

ery 1o meet the emergencies of
“The Loner,” “Helpless” and
“Down By the River.” He per-
formed all his own material, alone,
execept for a piano, which he
turned to in relief from the drain
of communicating so intensely
with Lthe guitars, and even after
encores temporarily cured the
withdrawals wails of an audience
high on his crealive energy, it wis
hard to belicve that one man with
a puitar could build such a total

environment and to take it with
him. ED OCHS

BALDWIN & LEPS
Bitter End, New York

Baldwin & Leps moved indoors
Dec. 9 to open a one-week en-
gugement at Paul Colby's Bitter
End with excellent results, The
duo, Michael Baldwin and Richard
l.eps, have a first album due on
Vanguard Records, who signed
them for the biggest sum in that
company's history, a reported
$280,000, They have built a con-
siderable reputation as street per-
formers.

Wednesday, however, wuas their
first regular club appearance,
Their material was folk-style pop,
performed directly. Baldwin, with
a good strong voice, handled vo-
cal lead effectively often aided by
Leps on vocal harmony. Leps,
playing the fiddle, also sup-
plied interesting vocalizing effects,
such as in “The Dealer,” which
followed “Hannuh,” a good vocal
for Baldwin, who played acoustic
guitar, “Cousin Brenda"” was an-
other good number. Much should
be heard from this able duo.

FRED KIRBY

GLEN CAMPBELL

fnternational, Las Vegas

In making his third appearance
al the International this year,
Campbell offered an entirely new
show from songs to formal.

His distinctive voice was in good
form, especially with the poignant
songs “Didn't We" and “If You
Go Away.”

After the first segment of songs
sideman Larry McNeely made his
first solo appearance in a night
¢lub. The banjo player delighted
the crowd with “Naola,” “Angie,”
and “Beth.”

Campbell, who records for Capi-
tol, returned to the stage 1o be
joined by other sidemen, Billy
Graham and Bob Felts. They
offered the blue grass song “Rocky
Top."

%he distaff side of the Goodtime
Hour Singers had also changed
their style from previous appear-
ances with Campbell. Gone were
the little girl, brown uniforms. The
ludies sported sexy yellow rhine-
stone outfits for their “Women's
Lib" production with Campbell.

Campbell did a stirring "Wichita"
medley featuring some of his hit
songs, backed by the string section
with a flute solo by James
Mulidors, LAURA DENI

NRBQ
Village Gate, New York

“Accentuate the Positive”—as
ane of their most telling rendi-
tions, describes NRBQ's perform-
ing caliber and stylistic range that
can seduce the nostalgic into pul-
sating rock, with lead singer Frank
CGiadler projecting both as the big
band crooner born too late (al-
though, with his extraordinary
vocal quality, he could effect a
revival obsession of that era), and
the rock and blues belter who
makes other prominent stage strut-
ters look like they've lost their
rhythmic turnkey,

At their Village Gate set, Dec.
3, the new rhythm and blues quin-
tet also riveted attention with
“Ain't It Alright” and “The Lord’s
Got a Hold on Me"; hands poised

in two-octave runges, Terry Adams
at  the piano exemplified the
group's controlled abandon which,
along with Jody Sit. Nicholas on
bass, Tom Staley on drums and
Steve Ferguson on lead guitar,
made NRBQ also humorous and
endearing. ROBIN LOGGIE

FRANKIE VALLI &

FOUR SEASONS
Copacabana, New York

The oldies, “Sherry,” “Walk Like
a Man," “Big Girls Don't Cry,”
“Dawn,” get the most applause
when presented midway through
the Four Seasons’ act at the Copa-
cabana. But it's a mistake to re-
gard the Seasons as revived 45s
because they remain a tight,
controlled, well-equipped group.
Equipped enough to get enough
hush for a moving contemporary
“Maybe We Can Make It To-
gether.”

Valli is the dominating force on
stage (as Bob Gaudio is off) and
he soars into falsetto land easily,
using it properly and for fun (as
in *Don't Think Twice").

As ever, the highspot is their
gymnastic treatment of “I've Got
You Under My Skin,” which was
as impressive a record production
as Spector's “River Deep, Moun-
tain High.” And the Seasons with
only an orchestra manage to get
in close to the recorded sound. The
Philips group is 8 years old and
unflagging. IAN DOVE

ROY AYERS UBIQUITY

Village Vanguard, New York

Roy Ayers Ubiquity, featuring
Ayers on vibes, percussion and
vocals; Harry Whitaker, piano;
Clint Houston, Fender bass; and
Al Mouzon, drums, offered a bal-
anced combination of jazz over
funky rock on Dec. 8. The set
opened with drummer Mouzon
alone on stage. Gradually, the rest
of the musicians jomed him in a
strictly  jazz  interpretation  of
Charles Tolliver's “Ruby’s Heart.”
“Hummin',” was the next tune
and Avers' vocal was very light
but appropriate, The Ubiquity
then played several tunes from its
new Polydor release including
“Fuzz," "“Climax,” "1 Can’t Help
Myself,” and “Raindrops.” The
Buchrach tune was tastefully done
as Ayers began with the usual
melody on vibes and then took
off into a total improvisational
style.

All Ayers' musicians are accom-
plished and contributed greatly to
the set. The bass was constant and
Mouzon's drumming rose and fell

appropriately with each tune and
solo, The piano of Whitaker, which
was plugged in, greatly enhanced
the entire set and his solos were
outstanding.

BOB GLASSENBERG

FRANKIE LAINE

International, Las Vegas

Frankie Laine provided a de-
lightful hour of entertainment by
offering a trip down memory lane
as well as presenting new Amos
Records releases in the lounge of
the International.

Laine has added a lot of body
movementl and personal aodience
contact. He threw the show open
for regquests then proceeded with
his rehearsed performance.

Backed by a 12-man orchestra
which included Glen Campbell's
piano, bass, guitar and trombone
players, Laine opened with his old
favorite, “Wild Goose."

New tunes offered were “If 1
Didn't Believe In You,” the power-
ful “Going to Newport” and his
new release of the rock gospel
song “Put Your Hand in the Hand
of the Man From Galilee.” Laine
was particularly impressive with
his version of “Lord You Gave Me
a Mountain,” then closed with his
hit, “Jezebel.” LAURA DENI

(Continued on page 44)
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JOHNNY MATHIS welcomes Clive Davis, second from right, president
of Columbia Records, Mrs. Clive Davis, right, and WNEW music librarian
Gertrude Katzman at the Waldorf-Astoria after his recent opening there,

Signings

Freddie Hubbard signed a long-
term pact with CTI Records, which
has issued his "Red Clay” Album.
. . . Rufus, a Chicago group, to
Epic. where their debut disk is
“Brand New Day"” and “Read All
About It.” . . . Metromedia's Jon-
athan Edwards signed with Asso-
ciated Booking Co. . . . Writers
Russ Turner, Misti Walker and
Bobby Hall to Green Apple Music.

. . Michael Dees joined Wednes-
day's Child Productions, where
Jackie Mills will handle adr, ., .
Shadows, formerly known as the
shadows of Knight, signed with
Campus Artist Group for personal
management and Moonchild Pro-
ductions, Inc., for public relations.

Jim White, lead singer with the
Sattalites, 10 Cherokee Enterprises
of Pomona, Calif. . . . The Atlan-
tics, a Brooklyn soul group, signed
with Lodi Management, Joey Day
and his Power House Productions
are working jointly with MCA and
Leeds Music on their first disk. . . .
Tim Rose to Zell Enterprises In-
ternational for representation in all
fields. . . . The Nashville String
Society, a 12-member instrumental
group, signed with GWP Records.
which 15 issuing their first album
this week, . . . Frank Fanelli and
the Jubals both to Beverly Hills
Records. Fanelli's debut disk is

Owens in Country

Show for Room

LOS ANGELES—Buck
Owens brings in a country
show to the Now Grove, Jan,
25-30, marking the first major
country attraction in the reno-
vated room. Working with
Owens and his Buckaroos will
be Susan Raye, Buddy Alan and
the Bakersfield Brass. Owens
will then play twe weekend
dutes at the MNugget in Sparks,
MNev. in February.,

Acts Unlimited Is
Formed by Long

HOUSTON—Acts Unlimited
has been formed. It will com-
bine a booking agency, produc-
tion company and independent
record promotion company.
Steven Long s president. Cur-
rently under contract with Acts
Unlimited are 1900 Storm,
Thursday's Children and an
eight-piece group called Sam.
The company will be booking
groups primarily in the Texas
and Louisiana areas. Their ad-
dress is 1511 Taft St

Another Sellout
For Funk at MSG

NEW YORK — Grand Funk
Railroad, Capitol Records group,
has sold out its second show at
Madison Square Garden. The
group is appearing there Friday
(18) in additon to its Dec. 11
show. The attendance for the
two performances is estimated
at 40,000,

“Saturdays Only” with an album
due soon. The Jubals® initial angle
is "The Bomb.," . ., . Lee Ofman
signed with Soundville Recording
Studic of Houston, which will issue
his first album, “Lee Ofman Sings
Lee Ofman,” early next year.

22nd Cenfury

Grosses 3506
In Fall Season

CHICAGO — Thirteen acts
enabled 22nd Century Produc-
tions to gross almost $350,000
for its fall season. Over $180,-
000 was earned in five shows
at the Syndrome, a rock ball-
room, and over 5150000 was
earned In concerts held at the
4,000-capacity Auditorium The-
ater.

Last fall season. 22nd Cen-
tury grossed $250,000, accord-
ing to Dick Gassen, head of
22nd Century. “Both the begin-
ning and end of this season had
the best shows. Poco and Liv-
ingston Tavlor opened the sea-
son and the Grateful Dead
closed it. These were both con-
certs with music for the people,”
(assen said,

Gassen also said that the ex-
periment of establishing the
company’s own ticket outlets
was a9 SUCCESsS.

His Winter/Spring schedule
has not been set vet, although
he is looking towards establish-
ing an outdoor facility for pro-
moling summer concerts.

Only one concert, with Leon
Russell, lost money, and Gassen
said he hopes to bring him back
soon for another show. The big-
pest concert was Ten Years
After, which drew 13,000, The
average attendance at the Syn-
drome was nearly 7.300.

TOP QUALITY
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DARLIN COMPANION

| DAYDREAM

DID YOU EVER HAVE TO MAKE UP YOUR MIND
DO YOU BELIEVE IN MAGIC

DON'T MAKE PROMISES

IF | WERE A CARPENTER

IT'LL NEVER HAPPEN AGAIN
(SITTIN' HERE) LOVIN' YOU

MISTY ROSES

NASHVILLE CATS

RAIN ON THE ROOF

(FIND A) REASON TO BELIEVE
YOU DIDN'T HAVE TO BE SO NICE

YOUNGER GIRL

SHE'S A LADY

DARLIN' BE HOME SOON
THE LADY CAME FROM BALTIMORE

bACk & YOUNGER GENERATION

u SINESS | sorepom

KCOPPELMAN-RUBIN MUSIC

HAPPY TOGETHER
THE PIED PIPER
SMALL TALK

ME ABOUT YOU
SUNNY DAY GIRL

SEE THE LIGHT
MAGICAL CONNECTION
HOW HAVE YOU BEEN

YOU'RE A BIG BOY NOW
RAINBOWS ALL OVER MY BLUES
| HAD A DREAM

CELEBRATE

AMY'S THEME

WHAT SHE THINKS ABOUT
HANG ON TO A DREAM

LAST SWEET MOMENTS

RED EYE EXPRESS

BABY DON'T YOU GET CRAZY

SAN FRANCISCO NEW YORK LOS ANGELES
761 Atherton Avenue, 110 East 5%th Street, 1694 Marmont Avenue,

[415]897-3434 {212) 826-08%6 {213} 656-3243

Lewis Perles Bruce Wendell
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Campus Talent
Buyers from . . .

George Washington University
Swarthmore College
Purdue

University of Chicago
University of llinois
Princeton

Duke University

City College of New York
Yale

Oklahoma State University
Colorado State University
Fairleigh Dickinson University
University of Minnesota
Comell

Temple University
University of Florida
University of Arizona
University of Texas
University of Michigan
University of Utah
Dartmouth . . .

to name a few!
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Campus News

ORTF Gears to U.S. Youth

By MICHAEL WAY

PARIS—U.S. campuses and
youth radio are primary markets
of a new French promotion fea-
turing hitherto unrecorded works
—mainly of cunter;tdp‘arar}r mu-
sic—specially recorded by the
French State radio/ TV network,
ORTF.

Barclay Records has full world
rights to distribute the catalog.
Each disk is complete with bi-
lingual sleeve notes. Release date
of the first six disks was Nov,
30. ORTF's promotion execu-
tive, Martine Pavie, was in close
liaison with Barclay’s interna-
tional division.

Heading the production is
Charles Duvelle, who recorded
the OCORA series of African
and Asian ethnic music, han-

College Concert
Managers Meet

NEW YORK—The Associa-
tion of College and University
Concert Managers is holding its
annual meeting at the New
York Hilton Hotel, Sunday
through Thursday (13-17). The
program covers all aspects of
presenting the performing aris
on campus, including a look at
the sociology of rock music dis-
cussed by Dr. Richard A. Peter-
son, Department of Sociology
at Vanderbilt University; Charles
Suber, editor of Downbeat Mag-
azine and several rock musi-
cians. The discussion will be
chaired by Dr. James W. Hall,
assistant university dean for uni-
versity-wide activities for the
State University of New York,

Also scheduled are panel dis-
cussions on unorthodox pro-
gramming in a changing society,
the music critic on the college
campus as well as a general
panel discussion on federal en-
tertainment programs; on oOp-
portunities for careers in arts
admimistration; and discussions
of publicity needs, equipment
requests for pop concerts, con-
tracts, dance and film program-
ming and intermedia and new
music.

dled worldwide by Barclay dis-
tribution outlet CED.

Duvelle announced there
would be an annual release of
about 12 records — the next
batch is expected early in the
New Year. All works featured
in the first release were recorded
this year and are due to be trans-
mitted on ORTF radio wave-
lengths. Special promotion is
also to be carried out on the
British, German and Japanese
student markets.

The first six records are:
French music of the 15th and
16th centuries; Symphony by
Louis Vierne; works by Claude
Ballif (on whom a special world-
wide promotion will be made);
The Choirmaster (Le Maitre de
Chapelle), an opera by Fernando
Paer; works by Janos Kimives
and Alain Bancquart, and works
by Jean Rivier.

This is ORTF's first venture
into record production, although
it backed tﬁe OCORA catalog
and recording program.

Evangel Music
Dept Accredited

SPRINGFIELD, Mo, — The
music department of Evangel
College has been granted asso-
ciate membership status, the
equivalent of professional ac-
creditation, by the National As-
sociation of Schools of Music,
the agency responsible for ac-
creditation of music curricula in
higher education.

A comprehensive self-survey
of curriculum, purposes, per-
sonnel, facilities, finance and
other aspects of the Evangel
music program was submitted
by the music department as part
of the application for member-
ship. “Our music curriculum
from the first year of the college
has been based on standards on
the N.A.SM."” said Dr. J.
Nicholson, head of the fine arts
department of the college. Evan-
gel offers a Bachelor of Music
Education Degree. There are 72
students at the college currently
majoring in this area.

ACU-I to Hold ‘71 Meet
March 21-24 in W. Virginia

WHITE SULPHUR
SPRINGS, W. Va—The 1971
meeting of the Association of
College Unions-International will
be held here at the Greenbrier,
March 21-24. The theme of this
year's conference is “Reach
Out.” It is hoped that the meet-
ing will not only stimulate the
membership of the conference,
but will offer constructive views
of events at college unions
around the country. Speakers at
the conference include Dr,

There's a

Worid of
Gouniry

Billboard

Chester Barry, executive direc-
tor of the Association, who will
speak on the growing impor-
tance of college unions, and Dr.
Samuel Proctor, former presi-
dent of North Carolina A&T
and Virginia Union University,;
Associate director of the Peace
Corps and Dean of Special
events at the University of Wis-
consin. The Scholar in Residence
at the meeting will be Dr. Hip-
pocrates, Gene Scoffield.

Besides the exhibits, there
will also be workshops on drugs;
sex; international programs for
unions, creative arts and book-
ing. The White Roots of Peace,
a group of Indians, will present
a multimedia illustration of the
problems of the Indian in to-
day's culture.

For exhibitor information,
write to Jack H. Overman, ACU-
I Products Exhibits Coordinator,
Kansas State College, Pittsburg,
Kan. 66762. All other inquir-
ies should be directed to Dr.
Chester A. Barry, Box 7826,
Stamford, Calif,
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What's Happening

By BOB GLASSENBERG

“Feedback,” a multimedia participatory environmental produc-
tion presented by composer-critic Eric Salzman, opened at Syracuse
University, Syracuse, N.Y., Dec. 5. The production incorporates
films, slides, multitrack playback, and visual elements created by
Stan Vanderbeek, a filmmaker and artist in residence at M.LT.,
Boston, Artists participating included the Jam Factory; Baba Bey's
African Rhythmic Experience and Folk Jazz Trio; the Woodwind
Octet, brass ensemble and string quartet of the Syracuse Symphony;
The Syracuse University Chorus and String Ensemble; Phyllis Bryn-
Julson, soprano soloist; Don Sutherland, organist; and improvisa-
tional dance groups of Ruth Frawley and Lorraine Havercroft. It
was the opening event at Syracuse University’s 1971 Festival of
the Arts.

Jerry Grotowski, the avant-garde film director and founder of
the Polish Laboratory Theatre, lectured and answered questions
based on the topic, “Misconceptions About the Grotowski Method,”
under the auspices of the School of the Arts of New York Uni-
versity, The event took place at 12 midnight, Saturday (12).

(Continued on page 44)

The Head Count

(Editor's note: The first in a series surveying Head shops throughout
the country.)

Mothers’ Music Emporium in Atlanta, Ga., sells a complete line
of records, tapes, stereo components and comic books. They also
run an equipment repair shop for stereo and tape systems. The
manager, Staven Arnold, said that Mothers' tries to operate in a
relaxed atmosphere, “where a customer can come in, sit down, have
some peanuts and listen to new sounds.” Their best selling B-track
tapes include “Johnny Winter And,” “Blows Against the Empire,”
“Stephen Stills,"” “Get Yer Ya Ya's Out,” and “"Brave New World,”
by Steve Miller. Its top selling LP’s include:

. “All Things Must Pass,” George Harrison, Apple.

. “Blows Against the Empire,” Jefferson Starship, RCA.
. “Stephen Stills,” Stephen Stills, Atlantic.

. “After the Gold Rush,” Neil Young, Reprise.
“Abraxas,” Santana, Columbia.

“American Beauty,” Grateful Dead, Warner Bros.
“Watt,” Ten Years After, Deram.

“Chunga’s Revenge,” Frank Zappa, Bizarre.

“Potlatch,” Redbone, Epic.

“*Mad Shadows,” Mott the Hoople, Atlantic,

Campus Dates

SN AR LN

James Taylor, Warner Bros. re-
cording artist, appears at Queens
College, Flushing, N.Y., Saturday
(19). Bert Sommer, Eluthra Rec-
ords artist, appears at Lehman Col-
lege, Bronx, N.Y., Wednesday (23).

The Brooklyn College Dance
Workshop will perform at Brook-
lyn College Friday and Saturday
(18 & 19). The Butterfield Blues
Band, Elekira Records artists, ap-
pear at San Jose State College,
San Jose, Calif,, Thursday through
Monday (17-20).

Happy and Artie Traum, who
record for Capitol Records, per-

form at Onteora H.5., Woodstock,
MN.Y., Saturday (19). The New
York Rock Ensemble, Columbia
Recording artists, appear at The
State University of New York
at Buffale Tuesday (15) and
Schnectady Community College,
Schnectady, N.Y., Friday (18).
Livingston Taylor, who records
for Atco, performs at Suffolk

Community College, Selden, N.Y,
Friday (18).

= .1:-.

DON ELLIS, center, Columbia Records artist, flanked by Harry Beacom,
right, president of Beacom and Associates, and Timothy Kehr, regional
promotional manager for Columbia, discuss the recently completed
Midwest tour of the Don Ellis Band, a 23-piece group. Highlight of the
tour was a half-time performance at the University of Nebraska vs.
Kansas State football game. The tour, which included seven campus
concerts, was arranged by Beacom and Associates, Minneapolis. A
more extensive tour by the Ellis band in March and April is planned.
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I“Hﬁ““ Q | PROUDLY PRESENTS

a8 DIVISION OF FOUR STAR [NTERMATIOMAL, IMNC,

—_ — ——— == __.._______!-

MU FROM THE CRIGINAL SOUND TRACK OF THE FOUR STAR MOTEON FICTURE

(uad Records, 6290 Sunset Boulevard, Hollywood, California 90028
Phone: 462-0725-Alfred Perry Executive Vice President, Fred Benson Vice President.

Distributed by MGM and supported with heavy promotion by
Mike Borchetta in Hollywood, Joe Petralia in New York, Riley
Kincaid in Ohio, Ed Penny in Boston and Paul Gallis in Chicago.
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Radio-TV programming

WFBM Plays Music of Today for
Listener of Today—PD Sorbi Says

INDIANAPOLIS—Easy lis-
tening radio stations can't play
“tomorrow's music because we
don't know what it is yet . . .
we can't play yesterday's music
because that has limited appeal.
So, that leaves us with the music
of right now,"” said Jack Sorbi,
program director of one of the
leading easy listening radio sta-
tions in the nation—WFBM.

While admitting that he was
in a sense fighting local Top 40

‘Calebration’
|s Extended

NEW YORK—"Calebration,”
a television musical experiment
in quadraphonics, which proved
successful when introduced in
San Francisco at KPIX-TV last
July, will be extended to four
other Westinghouse Broadcast-
ing television stations this month
and early January.

The 90-minute rock show fea-
turing Linda Ronstadt, the
Chamber Brothers and Boz
Scaggs with visual effects by
Jerry Abrams Head Lights is
to be presented by WBZ-TV,
Boston; KYW-TV, Philadelphia;
WIZ-TV, Baltimore; and
KDKA-TV Pittsburgh, in co-
operation with two FM radio
stations in the respective cities,
“Calebration” was produced by
John Goldhammer and directed
by James Crum. Associate pro-
ducer was K. Reynolds with
William Jackson the executive
producer.

CHUM ’Beatles’

For Syndication

TORONTO — CHUM, local
Top 40 station, is syndicating its
15-hour documentary on “The
Story of the Beatles," according
to program supervisor J. Robert
Wood. The program was aired
on three consecutive days in
November not only on CHUM,
but its sister stations of CFRA,
CEKPT, and CJCH. It will be
available in both the U.S. and
Canada in early 1971, Wood
said.
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By CLAUDE HALL

competition by playing their
music “in a more adult way,”

Sorbi also pointed out "we play
as much of the popular music
that appeals to all ages . . .
and let the Top 40 station play
the hard rock. We're not as
aggressive, so far as music is
concerned.

“I think the typical so-called
middle-of-the-road station has
become more and more liberal
In music programming. Easy
listening stations are forcing
themselves to be more exciting.
Radio is going back to the com-
municators. Thanks to the ex-
citement that Top 40 radio
created, MOR stations are pro-
moting and drawing people
through the same techniques,
then trying to keep these listen-
ers with generally contemporary-
sounding music. We're playing
the music of today to get the
listener of today.

“I'd venture to say there's lit-
tle being produced today in
records that's not in a contem-
porary vein. So where else are
you going to get music to play?”

Sorbi felt that the typical Top
40 station has thus become a
“victim of its own format . . .
for example, it does very little
news as a rule, On the other
hand, with Top 40 stations drift-
ing into album cuts for pro-
gramming material, I don't be-
lieve there will be the wide

KVI MUSIC LIBRARIAN LaVerne
Drake receives a plague from
Terry Easter on behalf of Elektra
Records for helping break *'| Can
Make It With You" by the Bread.
Miss Drake is a nine-year veteran
with the Seattle radio station.

" .

};ﬁ

ODIE CLONEY, center, accepts a plague from two members of the
Sugarloaf for helping break their Liberty Records "Green-Eyed Lady"
single. Bob Webber is at right, Jerry Corbetta at left. Joel Brandes,
manager of the group, lives n Denver.

32

separation of sound that there
was before. The idea of the pure
Top 40 station is gone.” The
value of an easy listening sta-
tion of today is that, in compari-
son to the typical Top 40 station,
the easy listening station has an
expanded playlist to include mu-
sic from all sources, listeners
can hear a wider variety of mu-
sic. Last week, the WFBM play-
list included such records as
“My Sweet Lord” by George
Harrison, “Morning” by Jim
Ed Brown, and “Nice 'n' Easy"
by Charlie Rich. Harrison, of
course, is a former Beatle.
Brown is a country artist. Rich
is steeped in both country and
blues, But, while WNeil Dia-
mond’s “He Ain’t Heavy . . .
He's My Brother” gets played,
so does "It's Impossible” by
Perry Como and “Song of the
Sabia” by Frank Sinatra and
“Sweet, Sweet Reason” by Ed

Ames.
For ‘Big Apple
All radio stations are “going
for the big apple,” said Sorbi.
(Continued on page 34)

WPUB Debuts in

South Carolina

CAMDEN, S.C. — A new
1,000-watt daytime station,
WPUB, has gone on the air
here. The format features coun-
try music until 3 p.m. and then
rock music until sign-off, The
air personalities include station
manager Cecil Bowers, formerly
heard on WAGS in Bishopville,
S.C.: Darrell Cooke, and Norm
Wiseman. The station will in-
clude gospel records in its coun-
try music programming seg-
ment.

WNCR-FM CONTINUES to give listeners live shows featuring major
record acts. Here, the Badfinger visit the progressive rock station to
rap about their record. From left, WNCR-FM's Dave Spero, Wait
Tiburski, Badfinger's Tom Evans, WNCR-FM's Lee Andres, Eapltpl
Records promotion man Don Whitimore, Badfinger's J:‘Jay. WHNCR-FM's
Jim Allen, Badfinger's Michael, and, sitting, Badfinger's Peter.

How WNCR-FM Became
A Showcase ‘by Accident’

CLEVELAND—WNCR-FM, the local progressive rock station,
has become one of the most valuable showcases for artists and
records in the city, with groups featured such as the Blood, Sweat
& Tears, and Crosby, Stills, Nash & Young going on the air live,
as well as the Byrds, Badfinger, Moody Blues and Emmit Rhodes,

Poco, Three Dog Night, Dewey

Martin, and the James Gang.

According to Walt Tiburski of WNCR-FM, the “showcase” image
developed inadvertently. Crosby, Stills, Nash & Young were in town
last July 3 for a concert sponsored by a local AM radio station.
At the concert, rapping with members of the group, some WNCR-FM
personalities invited them to the station. The group went on the air
for about an hour. The next morning, WNCR-FM taped about an
hour of conversation with the group over breakfast and edited
portions were used throughout the next week between rpcugds,”'l he
response from that one experiment was so good, Tiburski said, "that
we followed up the next week with the Three Dog Night live. Inci-
dentally, the appearance of Crosby, Stills, Nash & Young on the
station heralded the change of the format to progressive rock on
July 6. Since that time, the image has grown, however; so when
Neil Young was in town recently for a benefit concert, he immedi-

(Continued on page 34)

KLEO's Key: Listens to ltself

WICHITA, Kan.—One of the
major things wrong with most
Top 40 radio stations across the
country could be that the pro-
gram directors and the air per-
sonalities are not listening “to
their own station,” said Bob
Roberts. program director of
KLEQO here.

“We're now trying to air-
check each air personality here
three times a week, then sit
down with him and discuss his
show, I've had guys who've
applied for jobs with KLEO
from fairly large stations and I
was surprised that they never
did this.

“But plain hard work is im-
portant. If a man doesn’'t want
to become involved in the busi-
ness, then he shouldn't be in
radio, 1 once talked to a pro-
gram director who said some-
thing about a salesman fouling
him up on something while
that wvery program director
didn't even know what his rate
card was. Program directors
should spend an afternoon a
week on the street, finding out
what's wrong with their own
station from the clients’ view-
point . . . and I encourage the
air staff, too, to talk constantly
with people, those people either
who're listeners or potential lis-
teners, about music.”

Incentive Plan
As for the incentive to his

e
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air personalities—the thing that
makes them want to get better
—Roberts said that ‘“there
wasn't a man on the staff who
didn’t want to go to a larger
market and wouldn't Kill them-
selves trying to get there.

“Actually, KLEO is fairly
lucky to have a good staff now

. everybody has some pro-
gramming or music director ex-
perience.” For the future, Rob-
erts refers young people who
call about a possible job to
small market stations in his
general area. “That way, the
manager of those smaller market
stations are not so mad if I take
someone from them because I'm
constantly sending them new
talent.” _

For KLEO, Roberts tries to
have believable people on the
air. These men include Don B.
Williams 6-10 p.m., himself 10-
noon, Bob Coleman noon-3
p.m., Ron Huntsman 3-7 p.m.,
Mike Miller 7-midnight, and
Rick Gannon midnight-6 a.m.
Coleman worked at KFIZ in
Fort Worth before coming to
KLEO and Huntsman at KOMA
in Oklahoma City, Miller at
KOIL in Omaha, and Gannon
at KOAM in Pittsburg, Kan.

55 Singles
KLEO plays 55 singles, plus
cuts from 30 different albums.

The station concentrates more
attention on about five or six

albums than on the rest. In mid-
day, the ratio is two LP cuts
per hour; the heavier LP culs
are restricted from airplay until
late evening. The normal morn-
ing and mid-day pattern of pro-
gramming is four solid hits per
hour, two hit bounds, two casy
listening or country records, two
fill records that are either es-
tablished records or records on
way down chart, and no less
than three oldies (no more tf}an
four) per hour. In the morning

(Continued on page 34)

WRCP PROGRAM director Don
Paul, right, pins the station’s
Good Guy badge on Ernest Tubb.
Tubb performed at a show
hosted by the Philadelphia coun-
try music station.

DECEMBER 19, 1970, BILLBOARD
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Radio-TV programming

Vox Jox

Looks like Tom Clay will be
staying with WWWW-FM in De-
troit; the ratings were good. . . .
Note from WKAK program di-
rector Verm A, Weiss, Kankakee,
lil.: “Johnny Cash’s ‘Little Fauss
and Big Halsy' LP cut is the most-
requested tune here after two days
of airplay. Also, Dave Hensen has
dropped out of the Chicago bus-
tle to join our staff and is pulling
afternoons. We're now publishing
a weekly record survey and it's
available to other stalions upon

request,
* % &

Music director Larry Jackson,
WIXI, Lancaster, Ky, 40444 needs
both country music and rock rec-
ords. . . . Willlam D. Pride writes
in that he's been named produc-
tion manager al KSUD in West
Memphis, Ark., a Memphis area
country station; Pride handles an
afternoon air stint, . . ., Bill Kauff-
man reporis i from WAHT, Leb-
anon, Pa.; he's been at WCOY
in Columbia, Pa. WAHT staff con-
sists of Fred Willinms, Kauffman,
Keith Henry Waltman and week-
enders Frankie Dee and Don Scott.

* * %

Ken London, news director of
KDON in Salinas, Calif,, is going
lo produce two five-minule pro-
grams a weck “of strictly good
news.” Only problem s iUs diffi-
cult to find any good news; he’s
asking anyone with happy news to
write him. . . . Lineup at WNOW,
country music station in York, Pa.,
now includes Phil Gardner, Jack
North, Bart Holiday, Low Dark,
and Bob Peters. . . . WENE in
Binghamton, N.Y., 15 one of those
stations that, unfortunately, fall in
the path of the WABC, New York,
signal. But the statioa pulls a 29
at night compared to WABC's 7.
WENE, in fuct, leads the market
with a 30 from 6-10 a.m,, 29 from
10 a.m.-3 p.m., 34 from 3-7 p.m.
and that 29 at night, Closest com-
petitor is WNBF with 25, 26, 17,

By CLAUDE HALL
Radio-TV Editor

and 14. Then vou have WKOP
with 10, 12, 11, and 6. WNBF-
FM has 6, 9, 10, and 15. WENE
program director Charlie Brown
says that the Sept./Oct. Pulse
shows WENE No. 1 for the eighth
conseculive year. Rest of WENE
staff includes Jobn Ryan, Guy
Nichols, Doug Tracht, and Jim
Stevenson.
* T

Paul Dixon returned to his morn-
ing music-variety show on WLW-
TV, Cincinnati, on Dec. 10, re-
covered from his Aug. 24 heart
attack. . . . Funnmest thing going
on at the moment is a guy who
used to work on a couple of small
market radio stations in Oklahoma
and a record company and s
holding “clinics™ and telling people
how much he konows about radio
and records.

* * *

Susan Kauwfman wrote in asking
me to mention Chip Hobart's
name. Chip 15 doing the 7-11 p.m.
stint gt WOKY in Milwaukee. , | .
Tom Watson, just returned from
Viet Nam where he was 7-mid-
night on AFVN in Saigon, is now
with KMBY in Monterey, Calif.,
doing weckends, He's also the
NCO in charge of radio- TV at
Fort Ord., Calif.,, but will be dis-
charged in April and hopes to go
full time at KMBY because it's a
“beautiful market™ with “beauti-
ful people.”

* ok ok

KFIZ, wp 40 station in Fort
Worth, will sponsor 10 scholar-
ships for blacks at the Elkins In-
stitute, Pallas broadcasting school.
Gireat move. Blacks interested in
going for their first ticket should
write the institute and apply for
one of the scholarships, . . . A
note from Jack Haves: “Just saw

Yesteryear’s Hits

Change-of-poce programming from your librorion’s shelves, featuring the disks
that were the hollest in the Country field 5 years ogo end 10 years age this week.
Here's how they ronked in Billboord s chort at thot fime.

POP SINGLES—10 Years Ago
December 19, 1960

1. Are You Lonesome Tonight?—
Elvis Presley (RCA)

2. Last Date—Floyd Cramer (RCA)

3. Wonderland by Night—
Bert Kaemplert (Decca)

4. North to Alaska—Johnny Horton
{Columbia)

5. Sailor (Your Home Is the Sea)—
Lolita (Kapp)

6. Exodus—Ferrante & Teicher
(United Artists)

7. A Thousand Stars—MKathy Young &
the Innocents (Indigo)

8. Many Tears Ago—Connie Francis
(MGM)

9. You're Sixteen—Ilohnny Burnetie
(Liberty)

10. He Will Break Your Heart—
Jerry Butler (Vee lay)

POP SINGLES—5 Years Ago
December 16, 1965

1. Turn Turn Turn—AByrds (Columbia)

2. Over & Over—David Clark 5 (Epic)

3. 1 Got You (| Feel Gocd)—
James Brown (King)

4. Let's Hang On—Four Seasons
{Philips)

5. | Hear a Symphony—Supremes
(Motown)

6. | Can Never Go Home Any More—
Shangri-Las (Red Bird)

7. Make the World Go Away—
Eddy Amold (RCA Victor)

B. England Swings—Roger Miller
(Smash)

9. Fever—McCoys (Bang)
10. | Wili—Dean Martin (Reprise)

SOUL SINGLES—5 Years Ago
December 16, 1965

1. | Got You (i Feel Good)—

James Brown (King) _
. Ain't That Peculiar—Marvin Gaye
(Tamla)
. Rescue Me—Fontella Bass
(Checker)
| Hear a Symphony—Supremes
{(Matown)
Hole in the Wall—Packers
{Pure Soul)
Don't Fight It—Wilson Pickett
(Atlantic)
. Hang On Sloopy—Ramsey Lewis Trio
(Cadet)
Seesaw—Don Covay (Atlantic)
Rainbow "65—~Gene Chandler
(Constellation)
A Lover's Concerto—Toys
{DynoVaice)

COUNTRY SINGLES—
5 Years Ago
December 16, 1965

1. Make the World Go Away—
(Eddy Arnold (RCA)

2. May the Bird of Paradise Fly Up
Your Nose—"Little" Jimmy Dickens
{Columbia)

3. Buckaroo—Buck Owens & His
Buckaroos (Capitol)

4. Giddyup Go—Red Sovine (Starday)

3. If | Talk to Him—Connie Smith

b
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(RCA)
. It's Another World—
Wilburn Brothers (Decca)
7. What We're Fighting For—
Dave Dudley (Mercury)
8. More Than Yesterday—
Slim Whitman (Imperial)
9. Take Me—Georpe Jones (Musicor)
10. Sittin' on a Rock—Warner Mack
{Decca)
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yvour note about Art Roberts and 1.
Am doing mid-day, not 10 p.m.-
3 a.m. as you printed. Not that it
makes a lot of difference, but Les
Thompson wasn't in Sacramento
in 1965; 1 know, because | was.
Les was in Santa Rosa, Calif.,”

* * &

Lineup at WVIC in Lansing.
Mich., now goes like this: Randy
Martin 6-9 a.m., with Marty Lee
and Dave Alexander doing news
and sports; Dave Alexander, 9-
noon: Tom O'Toole, Vahan Ryan,
Mark Adams, Kevin McCarthy,
and Tom Hartman, with Bill Lite
and Dick Lee doing weekend work.
. +. . Buck Owens, who owns
KUZZ in Bakersfield, Calif., has
called in help for the sixth annual
Toys of Tots Show he does every
vear. Handling the announcing du-
ties this year will be Jimmy
Thomason, host of his own KERO-
TV show; KAFY vice president
Gary R. Fulier; along with KUZZ
program director Johnny Kaye.
Buck Owens, the Hagers, Susan
Raye. and Buddy Alan are among
those who'll perform at the bene-
fit show,

* * K

Bruce Fox has joined WHLI,
Hempstead, L.I., N.Y.. he had
been at WDOE n Dunkirk, N.Y.
. « - Jo& Sherwood, program director
of WWCO in Waterbury, Conn,,
writes: Joe Johnson, former mid-
morning man al WWCO, is now
doing 6-10 p.m. at WTRY, Troy.
N.Y. Dick Springfield |eaves
WGBB, Merrick, N.Y.. to join us
Dec. 14 for a 2 am.-1 p.m. trick.
Mike Holland is back with us after
two years in Viet Nam, same shift
as before—5-10 p.m. . . . Steve
Tabb has been promoted to music
director of WPNO in Auburne,
Me., and needs Top 40 records.

* k%

Dick Gilbert has come out of
retirement to operate KXTC-FM in
the Phoenix area. At one time he
owned a bunch of stations and
before that was an air personality
on WHN, New York. Myron J.
Bennett, a former Los Angeles
radio-TV personality, is doing a
5-7 p.m, show on the station in ad-
dition to serving as national sales
director. . . . Phil Sanford, 314—
993.3829, needs an air personality
job: married, one child, college
praduate, references, . . . DBarry
Landers, formerly with the New
York TV show “Disc-O-Teen With
Zucherly,” is now a producer at
WMCA in New York. The Zach-
erly show helped start the Loving
Spoonful. Remember them?

* * *

The 1970 supplement to the
Oldies Guide published by The
Music Director, P.O, Box 177,
Chestnut Hill, Mass. 02167, 15 now
available, according to Herbert H.
Jackson; it's an alphabetical listing
of over 200 MOR disks that hit the
top 100 during 1970. . . . Les
Marshak has switched to mornings
on WPIX-FM in New York. . . .
George Orsatti has resigned as a
deejay on KITE in San Antonio to
devote full time to operating his
beauty salon business {another dee-
jay who made good).

* *
Gary Jackson has left KEXL-
FM. San Antonio. . . . Ron

0'Quinn has left KYA, San Fran-
cisco, saying he was poing back 1o
Miami because he couldn’t stand
the San Francisco weather. . . .
John Molan, formerly the mid-day
personality on WAMS in Wilming-
ton, Del., is now known as Johnny
Walker on WMYB in Vineland,
N.J. Rest of staff of WMVB in-
cludes Tim Haskell, Dale Roberts,
Lou Peters, and weekend man Tom
Collins.

(Continued on page 34)
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Campus Programming Aids

WFOV, Fairfield University, Fairfield, Conn., Bill O’'Neil report-
ing: *“The Worst of the Jefferson Airplane,” (LP), RCA: “Stained
Glass Morning,” (LP), Scott McKenzie, A&M; “The J. Geils Band,"”
(LP), J. Geils Band, Atlantic; “The Begatting of the President,”
(LP), Orson Welles, Mediarts; “A Pause in the Disaster.,” (LP), The
Conception Corporation, Cotillion. . . . WWUH, University of Hart-
ford, West Hartford, Conn., Charlie Horowitz reporting: “U.,” (LP),
Incredible String Band, Elektra; “American Beauty,” (LP), Grateful
Dead, Warner Bros.; “Blows Against the Empire,” (LP), Jefferson
Starship, RCA; “Brinsley Schwarz,” (LP), Brinsley Schwarz, Capitol;
“Jo Mama," (LP), Jo Mama, Atlantic: “Jamie Brockett I1,” (LP).
Jamie Brockett, Capitol. . . . KUTE, University of Utah, Salt Lake
City, Steve Johnson reporting: “Stop the War Now,"” Edwin Starr,
Gordy; “Trapped in a Love,” The Barrino Brothers, Invictus:
“Twelve Dreams of Doctor Sardonicus,” (LP), Spirit, Epic: "Your
Song,” Elton John, Uni; “Stealer,” Free, A&M. . . . WVSU, Sam-
ford University, Birmingham, Ala.: "Stop the War Now,” Edwin
Starr, Gordy; “Games,” Redeye, Pentagram; “"River Deep, Mountain
High,” Supremes & Four Tops, Motown; “D.0.A." Bloodrock,
Capitol; “Streets of Montreal.” Farquahr, Elektra. KBLA,
California State at Los Angeles, Steve Resnick reporting: “Amos
Moses,” Jerry Reed, RCA; “Miss Ann,” Delaney & Bonnie, Atco;
“"Revelation,” Kin Vassey, Uni; “If 1 Were Your Woman," Gladys
Knight & the Pips, Soul.

WOMC, Queens College, Flushing, N.Y., Ted Goldspiel report-
ing: “Love the One You're With,” Stephen Stills, Atlantic; “Gypsy
Queen pt. 1.7 Gypsy. Metromedia; “Take It Off Him and Put It
On Me,” (LP, We Got to Live Together), Buddy Miles, Mercury;
“Amazin’ Grace,” (LP, Whales and Nightingales), Judy Collins,
Elektra; “Truckin'," (LP, American Beauty), Grateful Dead, Warner
Bros. . . . WGVU, University of Dubuque, Dubuque, lowa, Mary
Leicht reporting: “Lonely Days,” Bee Gees, Atco; “Pay to the Piper,”
Chairmen of the Board, Invictus; "My Sweet Lord,” George Har-
rison, Apple; “Love Is Surrender.,” (LP, Close to You), Carpenters,
A&M:; "River Deep, Mountain High,” Supremes and Four Tops,
Motown. . . . KUGR. Washington State University, Pullman;
“{The) Cage,” California License, Philips; “If There's a Hell Be-
low . . ." Curtis Mayfield, Curtom; “Lady Pearl,” Current Craze,
Deram; *Mixed-up Guy,” Joey Scarbury, Lionel. . . . WHCB,
Lehman College, Bronx, N.Y., Terry Raskyn reporting: “They Can't
Take Away Our Music.” Eric Burden & War, MGM; “Lady Love,”
Andwella, Dunhill: “Your Song.” Elton John, Uni; "My Sweet
Lord,” George Harrison, Apple; “Fire and Rain,” James Taylor,
Warner Bros. . . . WNTC, State University of New York at Pottsdam
and Clarkson College, Pottsdam, N.Y., Jon Wolfert reporting: “My
Sweet Lord,"” George Harrison, Apple: “"Get Me Down,” Zen, Pip;
“Who Needs Ya?" Steppenwolf, Dunhill; “Maggie,” Redbone, Epic;
“Satin Red and Black Velvet Woman,” Dave Mason, Blue Thumb.
. . . WMMR, University of Minnesota, Minneapolis; “All Things
Must Pass,” (LP), George Harrison, Apple: “His Band and Street
Choir,” (LP), Van Morrison, Warner Bros.; “Naturally,” (LP), Three
Dog Night, Dunhill; “We Got to Live Together,” Buddy Miles,
Mercury: "Workin' Together,” Ike and Tina Turner, Liberty.

WITR, Rochester Institute of Technology, Rochester, N.Y.
Dave Melhado reporting: “American Beauty,” (LP), Grateful Dead,
Warner Bros.; “Just for You,”" (LP), Sweetwater, Reprise; “Reach
for the Sky,” (LP), Cowboy, Atlantic; “Jesse Winchester,” (LP),
Jesse Winchester, Ampex; “Blows Against the Empire,” (LP), Jef-
ferson Starship, RCA. . . . WSAP, St. Andrews Presbyterian College,
Laurinburg, N.C., Craig R. Simmons reporting: “Streets of Mon-
treal.” Farquahr, Elektra; “Rose Garden,” Lynn Anderson, Colum-
bia; “Worst of the Jefferson Airplane,” (LP), Jefferson Airplane,
RCA; "Brownsville Station,” (LP). Brownsville Station, Warner
Bros. . . . WWGG, Gettysburg College, Gettysburg, Pa.: "Lonely
Days,” Bee Gees, Atco; “Gasoline Alley Bred,” Hollies, Epic; “The
Shape I'm In,” Band, Capitol; “Tears of a Clown,” Smokey Robin-
son and the Miracles, Motown. . . . KSMU, Southern Methodist
University, Dallas, Tex., Bill Harwell reporting: “Blows Against the
Empire,” (LP), Jefferson Starship, RCA; “His Band and the Street
Choir,” (LP), Van Morrison, Warner Bros.; "Jesse Davis,” (LP),
Jesse Davis, Atlantic; “Changing Horses,” Fanny, Reprise.

KFRH, Washington University, Clayton, Mo., Stan Denis report-
ing: “Lola vs. Powerman and the Moneygoround,” (LP), Kinks,
Reprise; “Valley of the Moon,” (LP), Lovecraft, Reprise; “Sum
Pear,” (LP), Sum Pear, Euphoria; “Don't Hold Back,” (LP), SKky,
RCA; "For You,” Jeffery Cain, Warner Bros. . . . WYUR, Yeshiva
University, New York, N.Y., Nat Gottlieb reporting: "Does Anybody
Really Know What Time It Is,” Chicago, Columbia; “One Less Bell
to Answer,” Fifth Dimension, Bell; “Your Song,” Elton John, Uni;
“My Sweet Lord,” George Harrison; “Tears in the Morning,” Beach
Boys, Brother. . . . KERS, Sacramento State College, Sacramento,
Calif.: *Something in the Air,” (LP, Hollywood Dream), Thunder-
clap Newman, Track; “Hey Joe,” (LP, Soundtrack from Joe), Dean
Michaels, Mercury; “Miss Ann”/“Soul Shake” (LP, To Delaney
From Bonnie), Delaney and Bonnie, Atco; “Get Yer Ya Ya's Out,”
{(LP), Rolling Stones, LLondon; “I've Been Waiting for You,” (LP,
Wild Batter), Wild Batter, Liberty. . . . WNIU, Northern Illinois
University, De Kalb, Curt Stalheim reporting: “Born to Wander,”
Rare Earth, Rare Earth; “Nobody's Gonna Help You,” 1.]J. Jackson,
Perception; “Poor Girl,” Savoy Brown, Parrot; “After the Feeling
[s Gone,” Five Flights Up, TA.

WOCR, State University of New York at Oswego, J. Long re-
porting: “Does Anybody Really Know What Time It 1s,” Chicago,
Columbia; “Black Magic Woman,” Santana, Columbia; “Carolina
In My Mind,” James Tavior, Apple; “One Less Bell to Answer,”
Fifth Dimension, Bell; “My Sweet Lord," George Harrison, Apple.

(Continued on page 34)
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Campus Programming Aids

& Coninued from page 33

.. » WLRN, Lehigh University, Bethlehem, Pa., Scott Hopkins re-
porting: “Nothing Is the Same,” Grand Funk Railroad, Capitol; *If
There's a Hell Below,” Curtis Mayfield, Curtom; “Sunlight,” Three
Dog Night, Dunhill. . . . WLUC, Loyola University and Mundelein
College, Chicago, Ill.,, Walter Paas reporting: “Merry Christmas
Darling,” Carpenters, A&M; “Born to Wander,” Rare Earth, Rare
Earth; “Lola vs. Powerman and the Moneygoround,” (LP), Kinks,
Reprise; “All Things Must Pass,” (LP), George Harrison, Apple;
“Watt," (LP), Ten Years After, Deram. . . . KRC, Rockhurst Col-
lege, Kansas City, Mo., Pete Modica reporting: “Miss Lady Loretta,”
Fargo, Paramount; “Rainy Day Bells,” The Globetrotters, Kirshner;
“Just a Friend,” Lynx, Hare; “Love the One You're With,” Stephen
*Stills, Atlantic. . . . WMCJ, Monmouth College, West Long Branch,
N.J., Greg Monkowski reporting: “Love the One You're With,™
Stephen Stills, Atlantic: “My Sweet Lord™/"Isnt It a Pity,” George
Harrison, Apple: “Steppenwolf 7, (LP), Steppenwolf, Dunhill.
WSHU-FM, Sacred Heart University, Bridgeport, Conn., Carl Rossi
reporting: “Jesus Christ Superstar,” (LP), various artists, Decca,
“Live,” (LP), Grand Funk Railroad, Capitol; “Steppenwolf Live,”
(LP), Steppenwolf, Dunhill; “Kiln House,” Fleetwood Mac, Reprise;
“Elton John,” (LP), Elton John, Uni. . . . WRBB, Northeastern
University, Boston, Mass.,, Donna Halper reporting: “Skid Row,”
(LP), Skid Row, Epic; “Maypole,” (LP), Maypole, Colossus; “To
Be Continued,” (LP), Isaac Hayes, Enterprise; “Electric Holy Man,"”
(LP), Henry Tree, Mainstream; “Rahsaan Rahsaan,” (LP), Rahsaan
Roland Kirk, Atlantic.

How WNCR-FM Became
A Showcase ‘by Accident’

¢ Continued from page 32

ately came up to the WNCR-FM studios and sat in on the air
from midnight until 2 a.m., playing records and talking. The Byrds,
when they were in town, stayed on the air from 1-4 a.m., talking
about topics ranging from sociology to politics.

All of the groups have been receptive and polite, Tiburski said.
“Evidently, they believe in what we're doing. The record people
are also helping now; Don Whitimore, for example, helped line up
the Badfinger for the station.”

The James Gang, a local group, telephoned back daily three-to-
four minute reports ahuul their recent tour with the Who in England

and even pot Peter Townsend on the line once with them. Later,
after the end of the three-week tour, WNCR-FM put the group on

live for a three-hour show.

“The listeners were wild about the whole thing.” said Tiburski,
one of the co-managers of the station who also heads promotion.
“The whole thing was turned into an excellent showcase for the
artists, their records, and a suecessful promaotion for the station, too.”

WFBM Plays Music of Today for
Listener of Today—PD Sordi Says

e Continwed from page 32

“So, we try to give our listeners
the best of all worlds. The only

problem is the difficulty in find-
ing music of a middle-of-the-
road nature. For example, how
many songs did ‘Hair" give us;
after a while there's nothing to
choose from. How much does
*‘Aquarius’ by Andy Williams
differ from ‘Aquarius’ by the
Fifth Dimension? Why should
it play it by Andy Willlams?
That's not the hit. Anyway, 1s

45 rpm RECORDS

oldies by mail

1955
fo
1970

All original artists.
For complete catalog send $1.00

(deductible from any subsequent order)

0.
BLUE NOTE SHOP

156 Central Awe., Albany, M.Y. 12206

34

lﬂnicagn's ‘Does Anybody Really
Know What Time It Is" really a
Top 40 tne?”

Play Varies

The pattern of record play
varies on WFBM. “In the morn-
ing, we have a high ratio of
listeners over 25. They might
not care for a Kenny Rodgers
tune, but they will accept ‘One
l.ess Bell to Answer’ by the
Fifth Dimension. So, we temper
records like this with disks by
Jerry Vale, Ella Fitzgerald, and
Les & Larry Elgart.

“In mid-day, we go more
contemporary. And we balance
the music as best we can, Like,
we may restrict Stevie Wonder
to once in the mid-day and
more often after 3 p.m. But we
counter a Stevie Wonder record
with a record that will take the
edge off iL.”

WFBM has a music meeting
once a week; the records are
picked by record librarian Mary
Douglas, Sorbi, and 3-7 p.m.
air personality Lou Sherman.
The criteria is what records will
not drive away listeners and
might gain some. “We don't try
to be a hero and break records,
the way | understand some
MOR stations are trying to do
today,” Sorbi said, but added
that he was playing “Lady Love"
by the Klowns.

(Continued on page 35)

SAMMI SMITH OF Mega Records
delivers an extra copy of her

single "“"Help Me Make It Through
the Night," to WMGS in Bowling
Green, Ohio. From left, WMGS
morning personality Bill Thomas,
sammi  Smith, WMGS program
director Jeff Rice, and WMGS
drive-time  personality Scotty
Michaels.

KIBT-FM to
Change Sound

GARDEN GROVE, Calif.—
KTBT-FM, stereo station here,
will be changing its sound
toward contemporary music on
a gradual schedule between now
and the first of the year, accord-
ing to operations manager Jay
Albright. Bill French is presi-
dent of the station, Already “1've
increased the airplay of both
good new albums and singles,"”
Albright said. The staff also in-
cludes Larry Clark, Roy May-
hugh and Chuck Matthes. Aim
of the station's programming
will be toward young adults and
adults.  Albright said that the
station is also increasing power
and is relocating into new stu-

dios in a shnpping mall, the
City.

Avco LP
On Special

CINCINNATI—Avco Broad-
casting's three television stations
—all wvitally concerned with
original programming featuring
live music—have issued a sound-
track album based on “The Avco
Hour of Stars,” a one-hour mu-
sical special seen live by 40,000
at the record Ohio State Fair
and later televised over WLW.

(Continued on page 35)

Listens to liself

o Continued from page 32

and mid-day, the air personality
has the option to play a double
gold feature—two fairly-short
oldies back-to-back. After 3
p.m., the country and the easy
listening singles are eliminated
from the playlist.

“But it bugs me—that there
are program directors at radio
stations today who don't know
what they want their station to
sound like . . . they don't know
how their sound will end up.”

Roberts, who started in radio
10 years ago on KRBI in Grand
Island, Neb., has a rounded
radio background. He first went
to KLEO in 1966, then left for
a year with an Indianapolis ad-
vertising agency. When he re-
turned to wichita, it was with
KFDI, a country station, for a
yvear. He then spent about a
year at KEYN as a salesman.

Incidentally, Roberts listens
to KLEO, "but not because I
have to . . . | enjoy the station,”

www americanradiohistorv com

Vox Jox

e Coninued from page 33

Ken R. Deutsch, production di-
rector of WCBN at the University
of Michigan, Ann Arbor, Mich.
48104, wants to buy a decent jingle
package “for less than an arm and
leg.” Says he's willing to pay a
reasonable sum and willing to do
all gridding and splicing himself,
but he needs help. . . . Tom Camp-
bell and Chris Edwards teamed up
for a two-man, eight-hour show in
November to celebrate their birth-
days.

* * ok

Ted (Ted Allen) Bertot has been
promoted to program director of
WADR in Remsen. WN.Y., succeed-
ing Joe Mulvihill, who's left. Rest
of staff includes music director
David (C. Clyde Bickins) Houk,

and part-timer Jack Moran. . . .
Lee Andrews s now aclting pro-
gram director of WNCR-FM,
Cleveland progressive rock station;
Jerry Stevens headed back toward
the West Coast somewhere,
For those of you who've vml-..d
the office here, you know about
the two feet of mail stacked in the
corner. Drifting through some of
it today, | found a note from Jim
Syvnnott, former owner of WBUG,
Ridgeland, S.C., telling me he's
now with WBHC in Hampton, 5.C.,
and has just put WIBW-FM on the
air there and needs album service
of all kind, P.O. Box is 666, Hope
vou record people can help lim out.
. Also late: Morgan St. Germain
1 now program director of WGLD-
FM, Chicago: he'd been at WHCON-
FM, Harttord, Conn.

RADIO-TV MART |

Il yvou're a deejay searching for a radio station—or
a radio station searching for a duujln'—]iiﬂlmanl
the best Iu.l} No other trade publication is read by
S0 many air I‘-u.‘:-«uuuhllfu and program directors.

And all of the sharp programming-oriented general
managers read the magazine, too! Best of all, Bill-
board classified ads achieve better results than any

and advertising copy lo:

Radio-TV Job Mart |
Billboard
1656 W. 46th St

New York, N.Y.

if you wish.

other publication in the field. General managers re-
port that a Radio- TV Jobh Mart can dreaw Five times
the results of the next leading radio-TV industry pub-
lication. The cost is $15—in advance—{for two times,
Box numbers will be used,

Send money

10036

POSITIONS WANTED

Tight, formula orlented top 20 metro-
politan orea D) and Newsman with
Ard endorsed is ready to sapply you
with a pood, heavy sound. If you've
been looking for a Joek with produc.
tion experience ta sell yvour blg btown
sound music policy. I have the flexi.
bility and experience to gel it onl
Specifically interested In a small or
medlum market top 4 Rocker that
really cares and believes in working
taday's  music Into a  tight, I_i.'ll"l:l-
fesslonal, repuballe  saound. igh
salarles and fame s not my bag, bui
dedication, security sand the desire
to wark with people who know music
and top 40 Radio is [irsl and {ore-
most, Tapes available but prefer
personal Interview and or lve auwdi-
fian. Phone 212—442-2436, Mon.-Fri

5.7 p.m. Sat. 9 a.m. to noon, or write
Box 343, Hadlo-TV Job Mart, Bill-
board, 166 W, 46 5t., New York, N.Y.
1003, deld

Major Market Personality, eurrently
working In gone of the [op Len mar-
keis with a backgroun af glant
rotings, wanis a position as operds
tions manuger or program director.
Only those stations that want more
than just average ratings need apply.
Top forty or mor.  All repliu a:ntl
markets considered. Box

board, Hadio-TV Job Mari Iﬁ-ﬁ

48 5t., New York, N.Y. 10038 zu

Daydreaming about the unrealized
otential of your FA Stereo outlet?
con eonsfderineg progressive? Look

noe further. As FM replaces AN as

the medium, we can help vou grow

by programming yvour statlon with o

complete stalf — (rom Program,

Musie, Production and News Diree-

tors to Traffle and Operations Mgr.

to copy iand a non-malnfenance st
for good measure), Totally dedi-
calted and experienced radio peoaple
who have been thru it all (31 years
combined) and are ready to make
waves In vour market, communi-
caling a life style. Your market size
is secondary to the polential within.

And don't worry aboul music: we

have o llbrary blg enough to really

gel things moving, Make a progres-
give move now—enll 516—524 ar
write Box 346, Hadloe-TV Job Mart,

Billbonrd, 165 W. 46 51, New York.

N.Y. 10036, Let pmj.rres.-sive radio

mm.munir:ntu with progressive rj":?u

©

Am seeking a news posillon al &
freg-form, (sswe-orlented Fher.
Have the credeniials and. more im-

rtantly, 1he desire! 25, slngle,
Eu TV degree. All offers considered,
Reply Box 61, Hock Island, 100, 612401,

First phone., B years” experience,
married, stsbleé, 3 years at presenl
jub. Program director of 10 0E0-Wiatd
Biggie, | know muste, and to PG,
Mornlng man, production, play

by play, some sales, remole exper
Priee, Exee]llent references with
15 dedication. | am not a deifter,
£155 a week, Prefer Top 40, 249-hr,
sta, with netwark, but will listen
l:l;a [!'E_I Hi=tening affers, Send for
im:-: 3457, Billboard, Radio-TV

.Tn Murli I63 W, 46 5t., New Yark,
N.Y. 10034, e 2

POSITIONS OPEN

Mature sounding morming man for
top-rated contemporary station  in
BNoew England. Siable, respected or-
gunization offerdng mony coOmpany
benefits. S140-180 (o start. Send air
check and complete resume Lo Pro-
ram [Mreciory, ¢'o Hox !]-Iﬁf. Hadino-
%‘1-’ Job Mart, Billboard, 165 . d4n
St., Mew York, MY, 10034, r.hrlﬂ

Wanted! Very murh alive. Alive
enough fo sound dynamie, full of
energy, personpble, and as the lis-
teners” ecompanion. Consideration of
all experienced top 40 and contem-
porary siyled country s, Also
wanted! Heavy newsman, 5 to 10
vears siricily news  Background.
Salary negoliahle, Call (615 HO5. 5240,
or write: Disc-Jockey Plavementi Ser-
viee, Box 1023, Nashwville, Tenn.
372D, die2G

DECEMBER 19,

HELP WANTED

Country musle personality who can
double as a dynamie salesman for
the radio division of a medivm mar-
ket, radlo-TY combined. Good refer.
ences and sales record a0 omustl,
WHAG AM-FM-TY, Hagerstown, AMd.
Call: Mr, Smith (3011 7974400, del2

1970, BILLBOARD
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Letters To
The Editor

Time Out

Dear Sir:

I must write to you about an
article that 1 saw in the Dec. §
Billboard on page 53 in the
“Coin Machine World™ section,
A report was published stating
that the music suppliers of Vir-
ginia went officially on record
“as strongly opposed to singles
that play longer than three
minutes,"

I, personally, am sorry to see

that financial profits have be-
come more important than
quality recordings. I also sense a
quiver in my spine when I heard
of a proposed resolution calling
on all US. record manufac-
turers to “cease producing rec-
ords playing longer than three
minutes."” This means records
like “Hey Jude™ by the Beatles,
“MacArthur Park" by Richard
Harris and “I Heard it Through
the Grapevine” by Creedence
Clearwater Revival would be
kept from the public's ear by
eliminating them from juke-
boxes.

In a final note, the top-selling
album in the nation today is
Santana's "“Abraxas” followed
closely by some of the greatest
artists pop music has ever heard.
Their songs and most others in
the Hot 100 are more than
three minutes, It boils down to a
simple question of which is
more important or which is of
rimary concern: A jukebox’s
unction or its financial profits.

Bob Ray
Program director
WSAR Radio
Fall River, Mass.

P.S. This is an area, admittedly,
which is none of my business
but I had to let off some steam.
Thanks!

Avco LP
On Special

e Continued from page 34

TV here; WLWC-TV, Colum-
bus, and WLWD-TV, Davton.
The LP features TV host Bob
. Braun,, Nancy Dawn, Jack
Lescoulie, the Three K's, Col-
leen Sharp, Marian Spelman,
Dave McCoy, Bonnie Lou, and
the Avco Orchestra under CIliff
Lash. The LP is being sold over
the air by mail through the
Cincinnati station for $3.50.

Plays Today's Music

o Continued from page 34

The Klowns, Frank Sinatra
and the new Charlie Rich rec-
ord are records that can go
any and all ways—pop, rock,
and country—he said.

The playlist at WFBM ranges
in length, but it's around 70
singles and about 125 album
cuts. The LP cuts are used
quite frequently as “program-
ming relief” against the singles.

But the boundaries of music
between the MOR and the Top
40 station of today have broken
down, Sorbi felt, and that the
MOR station in market after
market would take on greater
strength and dominate even
more of the market than they
do at present. In effect, MOR
stations today are beating Top
40 stations at their own game—
exciting radio, but with person-
alities.

Much More Than

Just a Convenient
Source of Records

for Broadcasters

Outsmnding
Programming
Services

RSI iz 26 programming services made up of the best of
today’s records—the right-now hits as well as the
soon-to-be hits, as selected by the industrv's most
potent programming combination, Billboard’s own staff
of reviewers and Billboard’s chart research specialists.
There are weekly and monthly subscription services
that bring vou audience-winning records on a regular,
continuing basis all year round. There are catalog Album
Packages that offer the best basic program material.
And there are special services to fit just about any
program format. Check the full line-up listed here,
make your choices. then use the coupon for full details

and prices. You and vour listeners wil be glad vou did.

T ——— " ————— . —— e

RSI (Record Source International)
165 W. 46th Street

New York, N.Y. 10036

I am interested in the RSI Programming Services checked
below. Please Airmail full details and prices.
() Weekly Singles Services:
(| Monthly Album Services:
() Catalog Album Packages;
[} RSI Italiano Services:
|1 RSI Latino Services:
(.

Send me current 1970 RSI Catalog at once, and put

me down to get a copy of the new 1971 catalog as
soon as it is issued.

| ]
- O . -'------'-'l-'l'ﬂ-'I-ll"li-'-—--'-----------d

2 ?'n{y Name B —
[
n—l S— T L —————r—
e Call Letters or Co.
g
3 = T e e L L —
> Address

City ) State Zip
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4 WEEKLY SINGLES SERVICES

. . that bring vou, automatically each week, 10 of the best and most
promising records in each category.

Records Records
Service per W per Yr.
HOT 100 SINGLES SERVICE .........co0000 10 520
EASY LISTENING SINGLES SERVICE ...... 10 520
SOUL SINGLES SERVICE ............c0000n 10 020
COUNTRY SINGLES SERVICE .............. 10 520

5 MONTHLY ALBUM SERVICES

. # studied selection of 5 or more albums in each category, chosen
from among the average month's 700 new album releases. Your choice,
each month. of RS['s recommendations or your own selections, from RSI's
specially prepared monthly mailing of new releases,

Albums Albums
Service per Mo. per Yr.
POPULAR ALBUM SERVICE ............... 10 120
ROCK ALBUM SERVICE .......oocoiviavin 10 120
CLASSICAL ALBUM SERVICE .............. 10 120
JAZZ ALBUM SERVICE ........... T A 5 60
COUNTRY ALBUM SERVICE ..........c0000s 5 60

14 CATALOG ALBUM PACKAGES

- . . As many as 120 LPs per category package. Your choice of any
total packages, or your own “picks” of 10 or more LPs. Top-grade basic
programming material you'll be using week-in and week-out. Name
artists , , . best-known songs . . .

1970 Catalog 1971 Catalog I
LPs per Categ. LPs per Categ.

Catalog Package Total Pkge. Total Pkge.
EASY LISTENING—Instrumental ... 105 106
EASY LISTENING—Vocal ......... 63 64
SINGERS—AIl-Time Favorites ...... 118 117
GOLDEN HITS ...t iienennnns 119 126
BROADWAY ORIGINAL CASTS ... 50 50
FILM SOUMDTRACKS ............ 32 45
HOT POP FAYORITES ............ 120 127
FOLK (Pop and Authentic) ......... 39 38
BIG BAND FAVORITES—For

Listening or Dancing .......... 30 2l
B o T AT 60 62
COUNTRY FAVORITES ........... 104 105
CLARSICAL e s i D2 64
GO ARy, s i s 26 25
SONGS OF FAITH . ... iciivicanns 41 4]

INTERNATIONAL SERVICES

RSI Italiano
Aver. No.
Records
per Yr.
Full-Data Singles Serviee ,.........ccccvvnin.. 10 120
All are selections moving fast on the Italian
charts, or judged to have best sales potential,
Full-data includes digest of lyric content high-
light biography of artist, names and addresses
of artist management firms, record labels and
music publishers., An ideal package of labels
and publishers in other parts of the world to
judge appeal and acceptance of material and
negotiate for rights.

Aver. No.

Reeords
Serviee per Mo.

Records-Only Singles Service ........c000vives 10 120
Same as above but with none of the detailed data,
Exvellent programming in Italian population
centers throughout the world.

RSI Latino (In Preparation)
. Aver. No.
Records
Service per Mo. per Yr.
Full-Data Singles Service ...........cciiinunn 10 120
Selections moving fast in Mexico, Central and
South America and Puerto Rico. Full data in-
cludes digest of lyric content, highlight biogra-
phy of artist, names and addresses of artist
management firms, record labels and music
publishers, Ideal for labels and publishers in
other parts of the world to judge and negotiate
for rights,

Records-Only Singles Service ......vvvvvevivnns 10 120
Same as above but with none of the specific
detailed data. Excellent programming in Latin
population centers throughout the world.

Alhum Berviee ciises s R e A e 10 120
A subscription service that delivers, automati-
cally each month, the best-rated new LP releases
from Mexico, Central and South America and
Puerto Rico. Great for programming as well as
label and publisher rights negotiations.
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Soul

Soul Sauce

BEST NEW RECORD
OF THE WEEK:

“SHOES™

BROOK BENTON

(Cotillion)

By ED OCHS

SOUL SLICES: Aged in soul, 100 Proof has hit a million for Hot
Wax and Buddah with “Somebody’s Been Sleeping.” Not at Buddah,
where everyone is wide-eyed with soul, . . . The Whispers have
jumped to Janus with “There’s a Love for Everyone.” Soul Clock’s
got'm too on “I'm the One."” . The Dells are flipping to “Glory
of Love” for Cadet. “"A Whiter Shade of Pale” isn't working for
R.B. Greaves either. . No single, but Stax is picking up steam
anyway on John KaSandra’s “Color Me Human" album on the
Respect label. . . . New from Gene (Chandler & Jerry (Builer) on
Mercury: “You Just Can't Win." Maybe you can’t. . , . Worth wait-
ing for—Jackie Wilson’s “This Love Is Real.” Already showing up
in a big way. . . . Chisa, distributed by Motown, has recorded live
Hugh Masekela’s new stage production, “Festival of African-Ameri-
can Performing Arts,” which features besides Masekela his seven-
piece group, The Union of South Africa, sax & composer Caiphus
Semenya, Jonas Gwangwa on trombone, and Letta Mbulu, billed
as “the first lady of African-American music.” . . . Last two days
for the big blues show at the Apollo starring B.B. King, Jr. Parker,
Bobby Blue Bland, Big Mama Thronton. . . . Curtis Mayfield will
star on WOR-TV's (Channel 9 in New York) “Rappin’ on the
Roof™ to be aired Dec. 19. . . . Little Richard says he is being
treated for cancer of the stomach. . . . Motown, which plans to
stay soulfully in Detroit, will gross 539 million this year, a 30 per-
cent increase over the firm's 69 gross income, according to general
manager Barney Ales.

Bond for Angela Davis? Aretha Franklin says she's ready to
pay the way “whether its $100,000 or $250,000™ if the courts allow.
[s a well-known soul label, dedicated to serving Black people, pre-
paring to record Miss Davis in jail? . . . Soul Sauce picks & plays:
Cassietta George, “Everything Is Beautiful” (Audio Arts); Brook
Benton, “Shoes” (Cotillion); Laura Lee, “Wedlock Is Padlock™ (Hot
Wax); Originals, “God Bless Whoever Sent You" (Soul); Carl Carl-
ton, "You've Got So Much™ (Back Beat); Baby Washington, “[s It
Worth It" (Chess): Freddy Robinson, “Carmalita™ (Liberty); Patti
Drew, “It's Just a Dream”™ (Capitel): Tony Owens, “Confessin’ a
Feeling” (Soulin’); Katie Love, "It Hurts So Bad"” (Scepter); Nancy
Wilson, “Now I'm a Woman™ (Capitol); Johnnie Taylor, “lody's
Got Your Girl and Gone™ (Stax): Shack, Too Many Lovers™ (Stax);
Johnny Thunder, “Power to the People™ (UA); Barbara Lewis, “Ask
the Lonely” (Enterprise). . . . LP's from Bobby Byrd, David T.
-Walker, Barbara Acklin, Chi-Lites, 100 Proof, Exciters, Letta Mbulu.

. Soul Sauce makes a big impression on Curtis Mayfield. How
‘bout you?

WHBQ FHDGHAM DIRECTOR Steve Taylor and the station’s music
director receive plaques from Bell Records for helping break "Missis-
sippi Queen” by Mountain, From left: Windfall Records national pro-
motion manager Rich Totoian, WHBQ music director Robin Walker,
Bell Records national promotion manager Jim Jeffries, independent
promotion man Tim Riley, and Taylor.

36

(Gold Forewver, BMI)

iJobete, BMI)

11 12

iMcCoy, Interior, BMI)

{Cotilllon, BMI}

PR B

rulio-Brian, BMI}

(Gallico, BMI)

23 20 V'LL BE THERE

24 19
Short Mini Skirt)

{Daly City, BMI)

Suprames, Maolown H?i {J-:I-hﬂt.. EI'-"IH

Q 7 GROOVE ME .
King Floyd, Ehunnwwl!lz -1.35
[Malaco ‘Roffignac, BMI)

PAY TO THE PIPER .

Chairmen of the Board, Tnvictus l39'.’.ll=3:l IE

IF | WERE YOUR WOMAN 4

Gladys Knight & the Pips, 5nu| EED?-E

b 3 SUPER BAD (Parts 1 & 2) . S b |
James Brown, King &32% (Crifed, H-MI:I

HEAVEN HELP US ALL

| CANT GET NEXT TO YOU . . 7 ‘
Al Green, Hi 21B2 (lobete, BMI)

12 8 5-10-15-20 (25-30 Years of Love) 13
Presidents, Sussex 207

Jackie Moore, Atlantic 2681

25 KEEP ON LOVING ME . -
Bobby Bland, Duke 454 le‘-nnveste. BAI) i

31 ARE YOU MY WOMAN
Chi-Lites, Brunswick 55443

22 18 STAND BY YOUR MAN
Candi Staton, Fame 14732

Jackson 5, Motown 1171 [Jobete, BMI)
BIG LEG WOMAN (With the Short,

Israel Tolbert, Warren 106 I;Earwaf, EMI]

25 30 SOMEBODY'S WATCHING YOU
Little Sister, Stone Flower 9001

Billboard SPECIAL SURVEY For Week Ending 12/19/70

BEST SELLING

ISoul Singles

4 STAR Performer—Single's registering greatest propertionate upward progress this week,

Week This L Weaks on
w::h Ii;::k Title Artist, Label, No, & Pub, ..l:li'u:‘rrml | lml:h F:::k Title Arfist, Label, No. & Pub, Chart
1 1 THE TEARS OF A CLOWN . . .... 9 | 26 21 | DON'T WANNA CRY . R
Smokey Robinson & The Miracles, Ronnie Dyson, Columbis 4:45240
Tamla S541%% (lobete, BMI) (Betalbin, BMI}
5 STONED LOVE s | WA 39 RIVER DEEP MOUNTAIN HIGH .. 2

B

31 26

e ———— s —

Stevie Wonder, Tamla 54200 32 34 YOUR TIME TO CRY . . .2
(Stein & Van Stock, ASCAP) | Joe Simon, Spring 108 [Gau:l'm- BMI)
: 33 33 WRAP IT UP . . e il
ﬂ 4 E',!!E!EEH: ﬁ At Innn: 2?55 st 12 Archie Bell & T|'IF_ ﬂr!IFs Allamr: ETﬁE
(Assured, EM.I:I 4| (East/Memphis/Pronto, BMI)
9 9 (Don't Worry) IF THERE'S A HELL | . 28 FM T WY BROTIESS REFFeR—.8
BELOW WFEE ALL GOING TOGD . 4 (Gold Farever, BMI
ey e Cortom 1988 | % 37 | GOTTO TELL SOMEBODY 2
ethy Everett, Fantasy Er,
10 10 BORDER SONG (Holy Moses |
YOU AND ME (Foty 4 T N 36 36 I'M STILL HERE 3
Aretha Franklin, A”-ﬂﬂhﬂ 2??2 Mu’rariur.s_ T'.I'.Ii"vl'ilil'l'l 141 I:M'Hdﬂ‘j. BMI:I
(ames, BMI/Pundit, BMI) 46 THERE IT GOES AGAIN . . 2

=g

1
13 11 ACE OF SPADES . 11 | 39 28 CATHY CALLED -
= & :L':" 'l:ir'l:lr:“ﬂal:h Beat A15 [l}un BMI] ; \ E’FI?ILE’;:?\L";ETEIJ::{ AIEIE?A?FIFEI ﬂﬂamsan
Moments, Stang 5'31? {Eaml:l:, Eu'l.l'IL:n Qo II 40 40 :TII'EILFSEMEI FII.E‘::L "'l’ﬂwl.l?r 5
ﬁ 27 (Do The) PUSH & PULL (Part 1) = .. 2 | il et i LRSS o
[EE“;;R" m?“n;;g.; 5:‘%1?0?9 | United Artists 50720 (Assorfed, BMI)
N 41 41 WORKIN' TOGETHER .
16 13 (it's) ALL IN YOUR .MIHB T e EARE ! Ike & Tina Tumer, Liberty 56207
E:;::uﬂraﬂlm Aflantic 2774 | {Unart, BMI)
: 47 NOW I'M A WOMAN e, 2
17 16 | .'H. SOMEBODY (Part 11} .. ... . .10 | ﬁ Nancy Wilson, Capitol 2934
;:‘E:'.T;I: 'Iiimlnrﬁmfﬁa: Q078 {Assorted, BAMI)
o — I'M SO PROUD 1
18 'S CHAINS & THINGS T ﬁ Main Ingredient, RCA 74-0401 (Curlom,
B.B. Hlng, ABRC 11280 BMI)
s & N | 44 45 STEALING MOMENTS FROM ANOTHER
£ (SautOl: EREGHILS 2 WOMAN'S LIFE/IF IT AIN'T LOVE . 6

Raeleits, TRC 1014 [Unart, Eh’ll]

SWEET WOMAN LOVE : cepr

i Geater David, House of Orange 2401
[Motes of Gaold, ASCAP)

LET ME BE YOUR MAN B
Tyrone Ashiesy, Phil-L.A, af Soul 142
[Danaelion, BME)

LOVE VIBRATIONS . 1
David T. Walkaer, ZEA 500005 {Ihree &
Three/Take Advantage, BMI}

LOVE IS PLENTIFUL o 1
Stapla Singers, Stax 00B3 lIEa-s'r.-‘n"u'.-!mphls
T

5
|

17 | 47 48
13 48 49

B
‘| ﬁ_

Supremes & Foyr Tops, Matown 1173
(Mother Bertha/Trio, BAMI)

11 ‘ 28 22 T0 THE OTHER MAN ... 9
Luther Ingrarm, Koko 2104
(Klondike, BAI)

6 | ﬁ 32 SIMPLY CALL ITLOVE ... ... 6
Gene Chandler, Mercury 73121

(Cachand, BAMI

35 ONE LESS BELL TO ANSWER . 4
Fifth Dimansion, Ball 240

(Blue Seas/fac, ASCAP]

| CAN'T GET OVER LOSING YOU . 7

Donny Elbert, Rare Bullet 107
(Lawton/ Couesy, BAA)

Barbara & the Unigues,
MWew Chicago Sound &971 {(Jalynne, BMI)

43 THIS LOVE IS REAL . _ R = .
Jackie Wilson, Erunswlcil: 55dd3
tJulic-Brian iadan BA

| Glass House, Invicius 9082
[Gold Forever, BMI/Gald Forever, BMI)

ﬁ — A WOMAN'S WAY 2 |
¢ §

Rozetta Johnson, Clintone 001 Wnnn-
song, BMIY

— BAD WATER g |

New Group Bows LP Sound at Concerts

LOS ANGELES — Edwards
Hand, RCA and George Mar-
tin's new group will bow its
new LP sound at a series of
debut concerts.

A 22-piece orchestra will be
assembled by the group's man-
agement firm, International
Management Combine (IMC),
for four initial concerts pro-
moted by RKL, Ltd.,, a new
firm.

The orchestra will back up
the two singers plus their three-

man rhythm section at the Santa
Monica Civic Auditorium, Jan,
7. the Berkeley Community
Theater, Jan. 8&; the Chicago

www americanradiohistorv com

Auditorium Theater, Jan, 9 and
the Boston Music Hall, Jan. 10.

In addition, New York-based
promoter Sid Bernstein will use
the orchestra at his Carnegie
Hall presentation March 14. At
that concert, George Martin is
slated to conduct the orchestra.
Bernstein has associated with
IMC’s owners Lenny Poncher
and Bill Loeb in developing
East Coast concert dates.

The small group will debut
at the Troubadour here Dec. 22.

IMC and RCA will work on
the exploitation of the group’s
personal appearances. RCA will
host press receptions on both
coasts, will place ads in all
forms of print media, will pro-
duce a series of 50-second radio

spots, placing 15 per station
on a minimum of three AM
and/or FM outlets in concert
cities.

The label will also create
window displays for major ree-
ord shops per concert city and
create posters of the “Stranded”
LP cover, tying in the date of
the concert in that city.

RKL, Ltd, is run by Ed
Rhinehart, who has placed the
Rascals and ldes of March on
the bill with Edwards Hand.

The British duo’s LP is a
reflective look at America. They
have also written several new
songs for the conceris.

DECEMBER 19, 1970, BILLBOARD
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TOSHIBA MUSICAL INDUSTRIES, LTD.

17, Akasaka e 2-2, Minato-ku e Tokyo, Japan

Liberty Records

Canned Heat
Classics 1V
Creedence Clearwater r

| Sandy Nelson

| lke & Tina Turner

Ventures A

Blue Note Records DECADE

Bobby Hutcherson

Lee Morgan OF
Wayne Shorter HITS

Jimmy Smith

and currently
the No. 1 record in Japan
“Mandom”’ by Jerry Wallace.

| The Ventures
| The most successful |
American group in Japan. \ |

The dynami;:
lke & Tina Turner
coming soon to Japan.

KING RECORD CO.,, LTD.

12,20 Chome, Otawa e Bunkyo-kue Tokyo, ]apan

United Artists Records

| Shirley Bassey
Ferrante & Teicher
Bobby Goldsboro
Jay & The Americans
Francis Lai

World’s Foremost
Motion Picture Soundtracks
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JAPAN:
A SPECGIAL

REPORT

By MALCOLM DAYIS

Japan is no longer the far Far East in this shrinking
world. Seconds from Milan by telephone, a half-day by
jet from New York, two leisurely weeks from Los
Angeles by steamer—]Japan is not really so far beyond
the horizon as it once was.

And the global tastes of a global culture are no less
shared by Japanese than by Canadians, Spanish or
Australians, and the same is true of the mainstream of
business and industry, the wants, needs and aspirations
of the man-in-the-street, the joys and fantasies of the
children.

Yet far from being “Americanized” or “western-
ized,” Japan and the Japanese are instead in a period of
modernization, of a barely perceptible but dynamic
revolution of nearly ever facet of the traditional pat-
terns of life and living, commerce and enterprise, cul-
ture and ideals. That the geisha has been replaced by
the go-go girl or the jinriksha by the motoreycle is not
the point. Japan retains an identity—and to many
Westerners, an inscrutability—which, although modern,
is unigue and therefore exciting, challenging and
rewarding.

This Billboard “Spotlight on Japan™ report is
intended as a presentation of some of the facts related
to the music, record and tape industries of Japan,
including information on the changing patterns of daily
life and attitudes toward business in general and leisure
and entertainment in particular. We in Billboard's
Tokyo News Bureau are indebted to a great many
persons within those industries in Japan for their hard
work and enthusiastic cooperation in helping us bring
this report to you.

DECEMBER 19, 1970, BILLBOARD

Japanese Record Market-1969

Courtesy Mrs, George Thomas Folster & Associates

Record Production in Japan has been increasing steadily since 1956. Pro-
duction in 1969 approximately doubled that of 1964, reaching the figure of about
60 billion yen (5167,000,000). At the retail level, this is equivalent to about 85
billion yen (5236,111,111).

In conjunction with the intensification of the nation’s leisure activities, gen-
eral consumption in the field of music is increasing ever more. Although demand
for recorded discs is undergoing internal changes in structure, and the production
of musictapes is upsurging, it is certain there will continue to be steady develop-
ment in the record market.

Singles Stalemate

Singles did not show any development in 1969 in comparison with LPs,
Particularly affected by lack of growth were domestic singles in the popular
category which account for about 30 percent of total record production. Single
sales in Japan were 0.7 units per capita, while in the U.S. and U.K. they were
about 1.0.

Spiraling Production

Especially noteworthy is the rapid growth of Japanese LP's since 1966. This
growth was further enhanced in 1969 and finally came to exceed that of interna-
tional LPs. Since 1964 the production of international LPs has climbed by 1.8
times, but that of domestic (i.e., Japanese music/artists) achieved a surprising
increase of 5.6 times.

It is interesting to compare the growth of Japanese LP production with that
of Japanese singles which are in stalemate. With the upward trend of the nation’s
leisure consumption in the background, and the efforts of recording companies in
producing records to comply with the changing tastes of demand reflected,
Japanese LPs are considered to make the most important hub of recording in-
dustry in the future.

RECORD PRODUCTION

Rate Rate

Size Unit against Factory Value against
Prev. Year Yen Prev. Year
Japanese 7" 64,404,435 + 1% 17,559,523,428 + B%
10" 1,549,878 — 32%% 530,459,425 — 46%

12" 17,501,313 + T7%
Total 83,455,626 + 10%

International 7" 20,388,128 + 5%
10" 01,685 + 40%
127 14,546,427 + 16%

Total 35,026,240 + 9%
Grand Total 118,481,866 + 10%

Yen 360=51.00

13,993,823,111
32,083,806,018

5,641,284,206
18,860,742
15,580,101,808
21,240,246,756
53,324,052,774

+ ||+ |+ +
=
oo
|

Japanese Exports

Because Japanese records have little possibility to sell in international markets,
international records pressed in Japan are not permitted to be shipped abroad
by contracts, and piracy of Japanese disks is rampant in southeast Asian countries,
it is extremely difficult to make successful exports of Japanese records. Never-
theless, exports slightly gained over the preceding vear and could reach over 3
million ven in 1969,

Record Imports

Now that records manufactured in Japan cover an extremely wide range
involving almost all name labels in the world, imports of foreign records are
not deemed necessary for general public,

Records that are currently imported are mostly for specialist music language
and literary studies, handled by ordinary import firms and Japanese recording
companies. Records imported in 1969 account for about 6 percent of total inter-
national LP’s pressed or about 3 percent of total Japanese and international
LP’s manufactured in Japan. Gross imports were a little less than 800 million yen.

Phonograph Sale

The number of stereo phonographs in use is steadily increasing year after
year followed by the resultant demand for disks. The fact that the production
of singles is not improving despite the increase of phonographs proves the chang-
ing trend of demand. 27.3 percent of Japanese families own phonographs (as of
February 1969), while 60 percent respectively of the UK, and West German
families and 36 percent of French families have the phonographs installed. Where
the U.S. is concerned, almost all families have players.

Transient Period

Japan is now in a transient and revolutionary period. The present society
is undergoing a change in a quick tempo. The recording industry is similarily
undergoing changes in the midst of this social torrent.

The astounding development of mass communications centering around
electronics in recent years and the division of work urged by a sophisticated
social structure have considerably affected the recording industry. On the other
hand, related industries such as tapes have come to flourish. Tapes are new mer-
chandise, but their production indicates a remarkable monthly increase. Strenuous
efforts are also being made to expedite the development of the audic and video
recording device.

Sales Problems

The recent growth rate of record production in Japan is phenomenal, at-
tracting the eyes of the whole world and has climbed up to place Japan next to
the U.S. Japan now ranks second in the world. However, due to the far greater
population than those of European countries, the rate of record popularization
in Japan is low yet with a large potential demand for disks left unexploited.

In U.S. and European countries, the record distribution system is being
revolutionalized gradually by adopting rack jobbing and others that act as a

(Continued on page J-42)
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KING RECORDS organize a "Queen Club" for wives of retailers

—seen here arf lunch,

shopping plaza in Tokyo.

Changes Taking Place

Japan is becoming more and more avaricious in the
production and sales of recorded product. Overall 1969
production reached over 130,000,000 units and the
1970 production is running even higher.

There are nearly 125 different labels in Japanese
catalogs, however, and as a result the retailer—and
therefore the consumer—is often at a loss to keep up
with the rapid expansion of the industry. Changes
within the existing channels of distribution and market-
ing are taking place, however, which are leading to
improved control of the fate of a given recording.

Manufacturers release new disks three or four times
a month. Total new titles in 1969 was 10,258, including
both domestic and foreign material. The releases are
channelled to the manufacturers’ branch offices in vari-
ous districts—usually from 7 to 12 divisions of territory
—and branch office personnel supply local retail dealers
according to previous orders. By and large, the ac-
counting and ordering systems used are computerized.

The retail markup of the average product 1s 30
percent and the “official” returned goods allowance is
6 percent. While the record retailers’ markup usually
stays in the 30 percent level, the return allowance
rule is often ignored and returns can run as high as 20
percent or even 30 percent in special cases. High re-
turns cause manufacturers a great deal of problems.

Prior to the release of a new title, salesmen from the
record manufacturers’ branch offices themselves visit
retailers, promoting the release with sample tapes or
disks, brochures and posters, catalogs and other sales
tools. In keeping with Japanese traditions, the salesmen
usually come to know the retailers quite well on a
personal basis and a great deal of importance is placed
on friendship and social activities. (King Records, for
instance, has a "“Queens’ Club” for the wives of record
retailers.)

The average district route will take the salesman
into each retail store at least once a week.

Retail Burden

Record manufacturers are quite interested in help-
ing the retailer keep up with the changes in the public
taste. Music fans in Japan are quite well informed
about music through television, radio and the many
excellent magazines and often know much more about
records than the busy retailer, The retailer must keep

J-4
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MARKETING DISTRIBUTION

track of as many as 1,000 new releases a month from
12 record manufacturers and this a burden on him.

The Record Retailers Association lists some 3,000
shops as members. There are another 3,000 to 4,000
retail shops selling records and tapes who are not
members of an association.

The average record retail shop serves some 17,124
persons (4,701 households) in his area. Therefore, most
record dealers are in the small to middle-size class.
About 1,200 retailers are considered “big" and handle
80 to 90 percent of total sales in Japan. In turn, only

about one-third of these 1,200 make up 65 percent of L

total sales, although this is changing as the smaller
stores are becoming more aggressive in their sales.

The principal and motto of the Record Retailers
Association 1s “Unification of Production and Sales—
Coexistance and Co-prosperity.” Those who join the
association must follow the motto which includes the
practice of always selling records at the price set by the
manufacturer. There is no discounting or bargaining on
record retail prices. Those who attempt to discount
records are tried before a panel of Association mem-
bers, even if the offender himself is not a member.

TYPICAL RETAILER in the center of Tokyo.

RECORD/INSTRUMENT store run by
Yamaha on the Ginza, Tokyo.

There are no 78 rpm records manufactured in
Japan today, although in 1960 they occupied about
12.8 percent of the market. Likewise, the 10-inch LP
and the 7-inch EP, which were so popular a few years
ago, have almost disappeared from the shelves today.

Overall record/tape production and sales is increas-

ing by about 21 percent each year. At the same time,
LP’s are growing in importance, singles are leveling off.
Music originating from other countries (on foreign
labels) now captures approximately 40 percent of the
overall market, but this is decreasing.

Bookclubs and other similar companies are selling
records and tapes and claim to occupy about 10 percent
of the overall market. There is no independent whole-
selling of records in Japan as such—no one-stops, no
rack-jobbers, etc.—and it is unlikely that there will
be in the near future. Some 20 percent of the records
sold are handled from the manufacturer through large
dealers (approximately 12 different companies) who
retail them through branch stores. The remaining 70
percent of the product is sold by retailers who are
supplied directly by the manufacturer.

JAPAN'S RECORD DISTRIBUTION PROFILE

Approx. share

JAPAN — A BILLBOARD SPECIAL REPORT
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of market
JAPAN MNFGS's SALES RECORD =
RECORD MNFG. BRANCH [  RETAILER  [—]  CONSUMER Lt
I (approx. 3,000 shops)

DEALER b RECORD RETAILER oo CONSUMER —

(approx. 12) (approx. 3,000 shops) L 209
BOOKSTORE CONSUMER —

SPECIAL SALES | | BOOKSTORES, e 11
_I ROUTES ETC. CONSUMER %
100%
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Each new generation...for over 60 years...has enjoyed records
produced and distributed by NIPPON COLUMBIA...records from
pop to classical by Japanese and international artists.

The newest 30cm stereo records recommended and sold by NIPPON COLUMBIA

Jazz by Japanese Artists Classical Music by Japanese  Japanese Popular Songs Contemporary Muslc of Japan Traditional Japanese Music
Artists {Denon Records)

GETSY & CHRIS ON STAGE

SENSATIONAL JAZZ 'T70 BEETHOVEN'S NINE BETSY & CHRIS ON STAGE BALLET BUGAKU" MUSIC BY THE ENSEMBLE MEMORIAL RELEASE,
Toshiyuki Miyama & his New SYMPHONIES Betsy & Chris CD-7007 Toshiro Mayuzumi (Composer), NIPPONIA COMPOSED BY LOVELY POP SONGS ON
Hard Orchestra Hiroyuki lwaki conducting the : : and others MINDRU MIKI PARADE FOR ONE CENTURY
Terumasa Hino (Trumpet) NHK Symphony Orchestra = - L Hiroyuki lwaki conducting the "'PRELUDE FOR SHAMUHACH!, ADM-1001-10
PS5-10025-6 0S-10074-80 ?, A NHK Symphony Orchestra KOTO, SANGEN & STRINGS,
! 2 0510050  and others
® g IX-21-4

IHETHRENH
PUMPLETE AV SINATAS

=20 i
o MEL o VT %ﬁ gl HE
F s _..'{ |

&
ﬁf“-

K %
8

YOSHIKO,/THIS GIRL'S v,
Yoshiko Goto  CD-5022 - % :
_ SHIN-HOGAKU ARRANGEMENTS
BEETHOVEN'S COMPLETE 5 FOR KOTO, SHAKUHACHI AND
PIANO SONATAS 5 PARAPHRASE DRUM BY SEIHO KINEYA
Takahira Sonoda (Piana) : AFTER ANCIENT JAPANESE  ART OF MARIMBA CLS-5051
0S-10081-91 ™ MUSIC® CONCERTO POUR MARIMBA ET CLS-5078
) Minaru Miki (Composer), ENSEMBLE A CORDES, CLS-5100
and others 0S-10052  and others
Keiko Abe (Marimba) JX-8-11 o
- o
L
(S i=WehiE ) ,:}H}\
) ™ ' ]t ™ " | e
Japan's most popular singers under T ey

YUKARI*S NEW WORLD

exclusive contract with Yukari Ito C0-5023 e Fow NS
NIPPON COLUMBIA o B S Y
Ay

Maln Artists of Nippon Columbia SHIN-HOGAKU
TRANSFORMATION OF THE "SHICHIKU SYMPHONY

Hibari Misora, Harumi Miyako, FIANOD LIVING HERITAGE OF Bondal Fujil (Composer)

Kazuo Funaki, Naomi Chiaki, "PIECES FOR PREPARED ASIAN MUSIC CLS-5119

Chiyoko Shimakura, Hideo PIAND & STRINGS® Stereo recordings of Indian and

Murata, Hide & Rosanna Toshiro Mayuzumi (Composer), Middle East music EDS-16-9

and others D5-10055

SHIN-HOGAKU

'ARRANGEMENTS FOR

JAPANESE INSTRUMENTAL

MUSIC COMPOSED

BY ENSHO YAMAKAWA

CL5-5087

The world's leading record labels represented by NIPPON COLUMBIA for Japan
ALSHIRE BARENREITER- EVEREST HICKORY MUSICA ET LITERA MUSIDISC-EUROPE ROULETTE UNIGORN
ALVARES MUSICAPHON EURDDISC IMPACT MELODIA PALETTE SUPRAPHON VOX
AMADEO CANDIDE ERATO JANUS MPS PREISER STEREQ TAPE VALOIS
AUDIO FIDELITY CANTATE EMBER KAMA SUTRA MAINSTREAM PYE SYMPHONY TONE YVIKING
BAM CHART FESTIVAL LE CHANT DU MONDE MUZA PEERLESS TURNABOUT
BUDDAH DISC AZ FOLKWAYS LYRICHORD MONITOR PELCA TURICAPHON
BYG DA CAMERA HISPAVOX METROMEDIA MOuULOUDN ROCOCO T-NECK

NIPPON COLUMBIA CO.,LTD.

4-14-14 Akasaka, Minato-ku, Tokyo, Japan
Write for license details.
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*Mari Henmi
ChaPming Star for 1971

E _ Q LTLANTH:I

Be ready for great new things!

Warner Bros. Records (Japan) Inc. and Pioneer Electronic Corp., the great Japanese stereo manu-
facturer, and Watanabe Production, the largest star-management Co. in Japan, have come together
in a powerful Pacific hand-shake. Remember Jan., 25th, 1971 and watch out for exciting things on
the big new Warner Bros.-Pioneer label.

" WARNER BROS.- PIDNEER CORPORATION

’
T M 1A} IRl ¥ L . y

_p'-u.-r"-"-'-.l"‘
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The PEAKUTS

WATANABE PRODUCTION CO., LTD.

President: SHIN WATANABE

WAIANABE

Matsui Bldg. £4, 1 -chome yurakucho chiyoda-ku, Tokya, Japan WATANABE MUSIC PUBI—ISHIMG DOHP-

phone. 502- 0541 CABLE:PROWATANABE Prasident:MISA WATANABE
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CANYON RECORDS, INC.

President: Tatsure Ishido. Director of international depart-
ment: Johnny |, Takasaki. Director of operations depart-
ment: Takeayasu Yoshioka. Director of sales promotion
dept.: Yukio Iwosaki. Address: 33rd floor, World Trade
Center Bldg., 3-5 Hamamatsu-cho, Shiba, Minato-ku, Tokye,
Japan. Telephone: (03) 435-4944. Domestic label: Canyon.
Foreign labels: none ot present,

Canyon Records was formed as
a part of the Fuji-Sankei (television
broadcasting and newpaper pub-
lishing) Group on Aug. 1, 1970,
with a capital of 10,000,000 yen.
They released their first product
on Oct. 10, 1970, a single, “Juke
Box," which sold 50,000 copies in
the first 10 days. Canyon, by way
of the Fuji-Sankei Group, has strong
connections with Pony, one of Ja-
pan’s largest tape software makers and distributors. The
Fuji-Sankei group is Japan’s largest mass communica-
tions media group. It combines Canyon Records and
Pony with radio, television and newspaper media, in-
cluding the Nippon Broadcasting System plus 28 other
radio stations, Fuji Telecasting Co. with 27 stations
and the Sankei Shimbun (newspaper). The official fi-
nancial backers of Canyon Records, Inc.,, are Pony
(60 percent) and Nippon Broadcasting Systems, Inc.
(40 percent). Canyon has branch offices (sales and dis-
tribution) in Sapporo, Sendai, MNagoya, Hiroshima,
Osaka, Fukuoka and Tokyo.

T. ISHIDA

CBS/SONY RECORDS, INC.

President: Norio Ohga. General manager, International
Repertoira: Toshi Nirazvko. Assistant te manager: Talsuya
NMoxaki end Tolswe Omata. Address: 3-17-7 Roppongi,
Minato-ku, Tokyo, Japan. Telephone: (03) 585-0411. Over-
seas Branches: CBS/SONY HONG KONG. ¢/o Sony Corpora-
tien of Hong Kong, Ltd., 5t. George’s Bldg., 22nd floor,
No. 2, Ice House 5i, Hong Kong BCC. Domestic label:
CBS/SONY.

CBS/SONY Records was formed
March 1, 1968, with a capital of
720,000,000 yen. It is a joint-ven-
ture company between Sony of Ja-
pan (50 percent) and CBS of the
LS. (50 percent), formed to pro-
duce and merchandise records and
recorded tape products. They re-
leased their first product on Aug.
21, 1968. As of September 1970
the company lists over 2,000 items
in its release catalog. CBS/SONY reports that they have
exported some $91,480 worth of records and tapes in
a year's time. Simon & Garfunkel's “Sound of Silence™
is reported as their largest-selling record release in
Japan to date,

H. OHGA

KING RECORD CO., LTD.

President: Nazumitsu Machijiri. General manager: Noondo
Ogawa. Sales manager: Misas Maosuo. Foreign liaison
dept.: Mamoru Suzuki. Address: 12-13, Otowa, 2-chome,
Bunkyo-ku, Tokyo, Japan. Telephone: (03) 941-3111.
Domestic labels: King, Seven-Seas.

King's history in the record busi-
ness begins in 1930 when a rec-
ord department was established
within Kodansha, a major book
publishing firm, In 1931 the first
recorded product went on sale
through a contract with Teldec
Schallplatten of Germany and in
the same year King began to re-
lease Telefunken recordings in Ja-
pan. In 1942 King purchased
Taihei Records and, in the following year, the masters
of Ohira Boeki. In 1946 the Nippon Rokuon Kogyo
Co., Lid,, was formed and King took over the record-
ing business of Kodansha and changed its name to
King Onkyo Co., Ltd. In 1951 the name was changed
to the present form and a contract with Capitol Rec-
ords was signed, lasting for five years. King's first
stereo disk releases were in 1959, four-track stereo
tape went on sale in 1966 and King's music cassettes
and B-track stereo cartridges were first released in 1967.
The top-selling pop group on the King label is Pinky
& The Killers, a Japanese group.
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NIPPON CROWN CO., LTD.

President: K. Arita. General manager: Masanori Ito. Sales
manager: Yujiro Yoshida. Director: 7. Komel. Address:
10-8, 2-chome, Akasaka, Minato-kv, Tokye, Japan. Tele-
phone: (03) 582-4741. Domestic label: Crown, PANAM.
Foreign labels: none.

Nippon Crown was formed Sept.
6, 1963, with a capital of 250,-
000,000 yen. Present owners of the
company include K. Arita, Mitsu-
bishi Electric, Mitsubishi Bank,
Mitsubishi Shoji, Gakushu Kenkyu
Sha, Dai Nippon Kaihatsu KK, etc.
Although they are known as spe-
cialists in popular Japanese music
recordings, the company also is ac-
tive in motion picture production
and sales, promotion and planning for radio and tele-
vision broadcasting, music publishing, etc. A small
portion of their product is exported to Okinawa, Honk
Kong and Honolulu. Biggest record-selling star in
Crown’s stable is Saburo Kirajima.

K. ARITA

NIPPON PHONOGRAM CO., LTD.

President: Kokichi Matsuno., Managing director: Nobuya
Ito. Publicity & promotion: Susumu Izoki. International
division: 7. Sekiguchi. Address: Akosoka Tokyu Building,
14-3, 2-chome, MNagata-cho, Chiyoda-ku, Tekyo, Jopan.
Telephone: (03) 580-35641. Domestic label: Philips.

Nippon Phonogram Co., Ltd., was
formed Jume 1, 1970, with a capi-
tal of 100,000,000 yen. Until that
time the Japan Philips label and
the foreign labels now represented
by Nippon Phonogram were han-
dled together as a division of the
Victor Co. of Japan (Nippon Vic-
tor). That company now shares
with Matsushita Electric the control
of 60 percent of Nippon Phono-
gram while Philips of Holland controls 40 percent.
The Philips label in Japan is known for its many top-
selling Japanese artists in the popular field, the best-
known of which is Ryoko Moriyama. Nippon Phono-
gram will soon move into its own office building in the
Roppongi District of central Tokyo.

K. MATSUNO

MINORUPHONE CO., LTD.

President: Y. Tokumao. A&R: R. Harada. Sales: K. Nakayama.
Publicity and advertising: M. Kimuroe. Address: Dai-ichi
Taihei Bldg., 45-1, Tsunchaxu, 2-chome, Shinjuku-ku, Tokyo,
Japon. Telephone: (03) B62-1381. Domestic labels: Minoru-
phone, HarVest, Moma, Foreign labels: none.

Minoruphone was formed under
the name Taivo Onkyo K.K., Feb,
1, 1965, in Tokyo with a capital
of 25,000,000 yen. At that time
they belonged to the Taihei Group
and were engaged in the produc-
tion and sales of audio instruments
and in management of recording
studio facilities. In February 1965
the name was changed to its pres-
ent form and in September of that
year the first record, a 7-inch LP, went on sale. They
became independent from the Taihei Group in 1969,
The largest-selling popular recording star on the Minoru-
phone label is singer Masao Sen.

Y. TOKUMA

WARNER BROS.-PIONEER CORPORATION

President: Yozxe Ishizuka. Vice-president: Phil Rose. Manag-
ing director: Kazuyoshi Ohno. Address: Roppongi Fuji
Bidg., 4-11-10 Roppengl, Minate-ku, Tokyo. Domestic label:
Pioneer.

W

Warner/ Pioneer is the newest of
Japan's 12 major record manufac-
turers, founded Nov. 6, 1970, The
company is a joint-venture be-
tween Pioneer Electronic Corp.
(25 percent), Watanabe Productions
(25 percent) both of Japan, and
Warner Bros. of the U.S. (50 per-
cent). The first Warner/ Pioneer re-
lease is scheduled for Jan. 25,
1971.
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Japan’s Record Manufacturers

NIPPON COLUMBIA CO., LTD.

President: T. Shoboji. Manoging director: M. Hareda.
General manager of international repertoire: 5. Watanabe,
Address: 4-14-7, Akasaka, Minato-ku, Tokyo, Japan. Tele-
phone: 584-B111. Overssas branches: Nippon Columbia
Co., Ltd., &6, East 43rd 5t., New York, N.Y. 10017, Nippon
Columbia Co., Ltd, Hamburg Office, Kanfmannshans 1,
Zimmer 126, 2 Hamburg 36, Gleichenbrueche 10, West
Germany. Domestic labels: Columbia, Denon.

Nippon Columbia was formed as
Nippon Chikuonki Shokai K.K. on
Oct. 1, 1909, with main offices in
Tokyo's Ginza for the purpose of
making and selling record players
and needles. The first president was
a foreigner, F. W. Horn. In 1926
the company made contractural ar-
rangements with Columbia of the
UK. to release records and in the
next year, the American Columbia
joined in management. Their name was changed to its
present form in 1946, Also in that year they purchased
Nippon Denki-Onkyo K.K. (Japan Electric Audio Co.)
and increased their capital to 360,000,000 yen. In 1966
they moved into their main offices/studios on what is
known as “Columbia Hill” in the Akasaka district of
Tokyo,

T. SHOBOJI

TEICHIKU CO., LTD.

President: T. Nanko. Manoger, international division: Ichiro
Kinoue. Advertising and promotion: Mr. Ariga. Sales man-
ager: Kikvji Kotsuvro. Address: (Maoin Office: 148 Tsvka-
machi, MNara City, Nara Prefecture, Japan). Telephone:
(0742) 22-0468. Tokyo Office: 2-1, Nishi-Shimbashi, Minato-
ku, Tokyo, Japan. Telephone: (03]} 3502-6651. Domestic
labels: Teichiku, Union, Overseas.

The Teikoku Chikuonki K. K. was
.‘ — 2 < |

formed on Feb. 11, 1934, to pro-
duce and market records and rec-

A ord players in Japan. The first re-

- cordings were sold under the name
Teichiku, an anagram of the orig-

_—
"'/ inal company’s name. The first
main office was in Osaka, later—
“"t . in 1936—moving to Nara City. In

1945 the company began to pro-
duce records after having ceased
production during the war. In 1954 the company's
name was changed to its present form. In the 1960's
the company began making license agreements with
such foreign labels as those under the MCA roof,
Scepter, Monument and others and in 1968 entered
the prerecorded tape field. Teichiku's top-selling artist
is Haruo Minami,

I. KINOUE

VICTOR COMPANY OF JAPAN

President: Y. Kitano. Vice president: Kenjire Tokayanagi.
Executive managing director: Hidemaosa HNishigaki. Man-
aging director: Katsunori Kasajima. Address: (Main Office:
1-1, #-cheme, Nihombashi, Chuo-ku, Tokye, Japan. Tele-
phone: (03) 241-7811. (Tekye Akosoka OWice: Akasoke
Tokyo Bldg., 14«13, Negolo-cho, 2-chome, Chiyoda-ku,
Tokyo, Japan. Telephone: (03] 581-3211. Domestic labels:
Victor, Green City, Shinsekai.

o

oz Az

Victor Company of Japan, com-
monly called Nippon Victor, was
formed in September 1927. The
original capital of 2,000,000 yen
E“"l':'- was invested by Victor of the U.S.,
“ . later combining with RCA of the
. . U.S. in 1929. In 1943, RCA with-
drew its financial investments and
x the name changed to Nippon
. RiTEND 'Dn!r:yu K.K, In ].945 the name
again changed—to its present form
—and the capital was increased to 540,000,000 yen.
In 1969 Victor finished its all-new recording studios in
the Olympic Park section of Tokyo and the facilities
are said to be the best outside the U.S. or UK. On
the company's domestic labels, blind guitarist Osamu
Minagawa is their top-selling artist, having sold over
2,200,000 records. Nippon Victor is generally con-
ceded to be the largest record manufacturing company
in Japan.
(Continued on page J-13)
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JAPANESE BEST SELLING RECORDS!

YOKO Kishi
"HOPE" (Kibo)

Ritsuko Abe

"‘BONDAGE OF LOVE’
(Ai no Kizuna)

Sarah & Melody
“SOUND OF PACIFIC’

12 TRADITIONAL JAPANESE FOLK SONGS DEFTLY
ARRANGED IN BOSSA NOVA IDIOM AND SUNG IN ENGLISH
BY TWO CHARMING YOUNG GIRLS “"SARAH & MELODY”

» KING REGORD Co Ltd.

12,2-CHOME, OTOWA, BUNKYO-KU, TOKYO, JAPAN
Cable Address: KINGRECORD TOKYO Tel (941) 3111 * Telex : KINGRECD TK4963

&

AN
\/
A Leading Japanese Music Publishing Company

SEVEN SEAS MUSIC Co., Ltd.

{A Subsidiary of KING RECORD Co., Lid. and a Treasury of Original Japanese Titles>

Is Waiting For Your Immediate Contact

12,2-CHOME, OTOWA, BUNKYO-KU, TOKYO, JAPAN
Cable Address: SEVENMUSIC TOKYO
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SERVING TEA TO ALL OF YOU IS OUR WELCOME

Serving also your record and publishing interests
Is making use of our:

Aggressive Promotion
Nation-Wide Sales Organization
Creative Product Department

Reliable and up to date Accounting

This is our way in Japan.

Nippon Phonogram Co., Ltd.
Akasaka Tokyu Bldg., 14-3, Nagata-Cho, 2-Chome, Chiyoda-Ku, Tokyo 100
Tel: (03) 580-3661  Cable Address: NIPHILDISC TOKYO

Tokyo Music Publishing Co., Ltd.
P.O. Box No. 13, Trade Center, Tokyo 105
Tel: (03) 435-5276 Cable Address: MUSICATO TOKYO

www americanradiohistorv com
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THE JAPANESE,
TURN TO
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Foshiba

RECORDS

FOREMOST
AND

MOST PROGRESSIVE
RECORD COMPANY

OF JAPAN

Covering Local and International Records, Tapes, Video-tapes and Music Publishing

;W&pﬁ‘%“g St) (o) Rig

___

ko

TOSHIBA MUSICAL INDUSTRIES LTD.
TOSHIBA MUSIC PUBLISHING CO. LTD.

TOKYO JAPAN



www.americanradiohistory.com

Japan's Record Manufacturers

e ———————————————_
e Continued from page J-8

NIPPON GRAMMOPHON CO., LTD.

President: 5. lzawe. General mancger: K. Morita. Sales
manager: M. Nosohara. Manager of international dept.:
W. Kimuro. Director: W. Arming. Address: 1-8-4 Ohashi,
Meguro-ku, Tekye, Jopen. Telephone: (03] 4582-5131.
Domestic label: Polydor.

MNippon Grammophon was formed

as Nippon Polydor Co., Ltd., in

\ 1953 with a capital of 60,000,000
.}hc . yen. The capital doubled in 1954

; 7 and the name was changed to its

— present form. Also in that year the

‘ company began to release its Japa-
‘ a ‘ nese repertoire. In October of 1965
Grammophon Genno  Publishing

was formed and the parent com-
pany began work on new offices in
Meguro, Tokyo, to which they moved in November of
1967, Deutsche Grammophon GmbH of West Germany
control 50 percent of Nippon Grammophon stock:
Fuji Denki is the second largest shareholder with 24.5
percent and the rest is held by various Japanese in-

terests. The biggest-selling artists on their domestic
Polydor label are The Tigers.

5. ITAWA

TOSHIBA MUSICAL INDUSTRIES

President: Yasuke Suga. Executive managing director: N.
Ishizaka. Publicity and advertising: H. Yoden. International
department;: M. Koto. Address: 2-2-17 Akasoka, Minato-ku,
Tokyo, Japan. Telephone: (03) 585-1111. Domestic labels:
Toshiba, Express, Capitol, Liberty.

Toshiba Records was formed as a
joint venture between Toshiba Elec-
tric Companies and Capitol In-
dustries, Ltd., in 1960, Early in
the company’s history, several key
master licensing contracts were
drawn with foreign labels includ-
ing EMI, Capitol, Liberty, Trans-
global, Warner Bros.-Seven Arts,
etc. The official financial control
of TMI is EMI, 25 percent; Capi-
tol, 25 percent; Tokyo Shibaura Electric, 50 percent.
The company's Liberty division has experienced re-
markable sales of records and tapes in the popular field
with The Ventures, while TMI's Capitol (Apple) label
has prospered with The Beatles, etc.

Japan At A Glance

Size: 369,662 sg. kilometers: slightly larger than the
British Isles but smaller than France.

Geography: Volcanic archipelago in latitudes rang-
ing roughly from a corresponding point at the L.S.-
l?‘anada border to the U.S.-Mexico border. Four major
islands (Honshu, Kyushu, Shikoku, Hokkaido) and sev-
eral hundred smaller islands and islets. Approximately
85 per cent land area extremely mountainous,

Population: 100,240,000 (1965 census).

Gross National Product: 43,116,700,000,000 yen
(Official exchange: 360 yen = $1.00 U.S.).

Average annual income per household: 787,000 yen.

Size of average household: 3.78 persons.

Age groups: (approximate)

male female
0-14 57,676,000 59,144,000
15-29 14,392,000 14,358,000
30-64 19,437,000 20,874 000
65- 2,942,000 3,725,000

Total private automobiles: 7.681,801; Total (non-
automobile) radio receivers: 57,421,053,

Total television receivers: 22, 485,831; (black/white)
17,104,666; (color) 5,381,165.

Average education: (male and female) 12 years.
Government: Constitutional Democracy.

Total annual exports (1969): 4 198 711,320,000 yen
(511,663,087,000).

Major exported products:

1. Machinery $4.394 916,000
2. lron & Steel 1.272,432 000
3. Metal goods 1,781,429,000
4. Ships 982,473,000
5. Chemical goods 684,314,000

Total recorded music production (1969):
(approximately) 130,000,000 disks/reels
(approximately) 56,000,000,000 yen FOB

Export of recorded product: less than 10 per cent
including that to Okinawa.
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JAPAN

MUSIC PUBLISHING CO.,LTD.

2-chome, Tsukasa-cho Kanda, Chiyoda-ku, Tokyo Japan

tel (292)286]1 —8
Cable Address

SHINKOMUSIC TOKYO

*MUSIC PUBLISHING ......................... DOMESTIC & FOREIGN

SHEET MUSIC FOLIO,
* PUBLICATION & DISTRIBUTION ........... e iiat
% MUSIC HFE cusmssmmssigs Pop Music Magazine for

the young generation

£ YOUNG GUITAR .....................,, Fop Music Magazine for

Guitar enthusiasts & studants.

*MASTER PRODUCTION
* TALENT MANAGEMENT

*MUSIC, RECORD & TALENT PROMOTIONS.

ATTENTION !
ARE YOU PLANNING TO START NEW BUSINESS IN JAPAN ?

LET US ASSIST YOU !

WE RECENTLY OPENED A NEW*ACCOUNTING SERVI-
CE DIVISION” TO ASSIST YOU IN YOUR EVERY NEED.
FOR ACCURATE, HONEST & SPEEDYACCOUNTING
SERVICE AND TOPS IN PROMOTIONS OF YOUR MUSIC,
RECORDS AND TALENT.........

CONTACT “ACCOUNTING SERVICE DIVISION" AT ABOVE
ADDRESS FOR FURTHER INFORMATION.

JAPAN — A BILLBOARD SPECIAL REPORT
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Sei And Do—
The Japanese As Music Lovers

By KUNIHIKO MURAI
President, Alfa Music

In discussing the character of the Japanese music
market, one must first consider the nation's historical
background, or rather, the origins of its people.

Unlike some Oriental nationalities, Japanese are a
mixture of diverse Asian peoples whose cultural back-
grounds have been merged into one. This is especially
true in the world of music.

In Japan today we find descendants of the peoples
of the South Pacific, Central Asia, China, Korea, Siberia
and other areas. Likewise, the Japanese cultural roots
are almost wholly borrowed.

Perhaps what may be called the outstanding fea-
tures of the Japanese is the rapid pace at which they are
able to absorb foreign culture. Evidence of this can be
seen in the introduction and the speedy absorption of
Western arts at the time of the Meiji Restoration (1868-
1912). The fact that the Japanese found no major
difficulty in applying foreign customs to their way of
life added a large amount of speed to their adaptation.

What is now considered to be Japanese music was
first implanted into the culture from outside sources.
“Gagaku,” which is considered to be rhe traditional
Japanese music, and which is still played at all the im-
portant occasions and ceremonies of the [Imperial
Palace, originally was introduced to Japan from India
via China, Various adaptations and changes took place
in the incorporation of this type of music, and the
finalized form was the world’s first symphony “Gagaku,”
produced by the hands of the Japanese.

[t is not music alone that was borrowed. The Indian

J-14

“sitar™ took the forms of the “samisen” (pronounced
“she-ah-mi-sen,” a banjo-like instrument) and the “biwa"
(similar to a lute) in the realm of Japanese culture. The
“koto” (vertical harp), another traditional Japanese
instrument, was also introduced to Japan by China in
a primitive form.

One can say that-almost all outside influence upon
Japan before the Meiji Restoration came through China.
Therefore, all foreign music entered Japan via China
also. It was only a century ago or so that Japan first
encountered other and mainly Western cultures directly.
The music of today would have taken quite a different
form had the Japanese not opened their doors to the
West at this time. Another major change in Japanese
music took place after World War II. Thus, the Meiji
Restoration and World War 11 marked two great pe-
riods of change in Japanese music.

Music Knowledge

From the time of the Meiji Restoration up to the
Second World War, the Japanese people had a scholas-
tic attitude toward music. For them, “"knowledge” of
music was one of the prerequisites for being among the
intelligensia. And the diligent nature of the Japanese
was able to produce, in a very short period of time, a
number of top-ranking musicians in the field of classi-
cal music.

This attitude of “music as part of education™ still
exists in present-day Japan. Most of the outstanding
classical musicians here are at the same time expert
educators.

JAPAN — A BILLBOARD SPECIAL REPORT
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LIKE THE major world markets, Japan looks back on the
78 rpm disk as an antigue

Another factor which shows the existence of such
an attitude is the large enrollment of students in the
Yamaha Music School. This school offers musical edu-
cation to anyone, regardless of age. Some 300,000 of
the number enrolled in the Yamaha Music School are
children and adolescents ranging from three-year-olds
to the higher teens. Parents, very eager to “educate”
their children in music, do their best to send their
children to such institutions.

Pop Music

Pop music did exist in Japan before World War II,
and it did enjoy popularity to a certain extent, but
only among progressive young people. It was only after
the war that the Japanese began to feel that it was per-
missible for the masses to simply be entertained by
music. Once this attitude was adopted, it grew very
rapidly, to the extent that today, the music in the
minds of Japanese youngsters is Western,

That is to say, they possess a Western outlook on
music; they are fully aware of the methods of “enjoy-
ing” music, and actually look at music as do other
youths all over the world.

Looking at Japanese music from a commercial point
of view; that is, looking at the market, one cannot help
noticing the power of the “Kayokyoku™; the amalga-
mation of traditional Japanese popular music, “Dodo-
itsu,” “Kouta,” and the Western technique of expres-
sion. The market for the “Kayokyoku" was built up by
Victor and Nippon Columbia over a period of 50 to
60 years. These two largest record distributors of Japan
produced this mixture of the Japanese spirit and West-
ern technique for the Japanese record market.

“Kayokyoku" has a large number of supporters,
fans and lovers. One can safely say that a foreign
firm will not be able to do good business in Japan if
it tries to operate outside the realm of “Kayokyoku.”
For example, big hits in the U.S. and U.K. are not
necessarily so in Japan, while French songs that are
almost unknown in France make the top of the charts
here in Japan.

One noticeable occurrence in the history of Japanese
music over the past five years is the birth of the “"Wa-
sei pops.” The subject of the "Wa-sei pops,” or “Japan-
made pop music” was taken up at the 1970 Billboard
Conference at Mallorca, and therefore some of the
readers should be aware of it.

The emergence of the “Wa-sei pops” was a result
of various factors in Japanese society, but in my opin-
ion, there are two big causes. One is the political factor;
that is to say, the heavy pressure put on the Japanese
record companies by foreign business concerns. The
other is the dissatisfied Japanese youth. The youth de-
manded more beat and more harmony from Japanese
music, which they found was lacking in the “Kay-
okyoku."

However, like all other types of progressive music,
“Wa-sei pops” resulted in being only one minor phase
in the long history of the “Kayokyoku™ which still con-
tinues to dominate the Japanese record market as it did
over half a century ago.

One type of Japanese music lover is he who listens
only to foreign music. This type closely resembles the
“hip" French young man. The “hip" Parisian does not
wear clothes that are made in France, neither does he
listen to French music or radio. This youth lives in an
“"America in France.” For the Japanese equivalent of
this type, the music 15 modern jazz. Thus, in the Jap-
anese market we can observe the high sales of tha
“Kayokyoku” on the one hand, and Miles Davis and
Bill Evans on the other. In this country one can find
the “peaceful coexistence” of the simple and the so-
phisticated.

Such was a brief description of the history of Jap-
anese music and its lovers, | am sure that the readers
of this article are puzzled by the fact that big U.S. hits
are unknown here, whereas “unknowns"” turn into big
hits. To this, I myself a Japanese, cannot give a clear
answer. 1 can only say that the Japanese intellect was
cultivated in the Western way, while the spirit of the
individual still remains to be Japanese, The Japanese
spirit prefers “Sei” (“stillness™) to “do™ (Mactivity™),
and in the “sei” it tries to discover the “do.”

Lastly, if anyone of the readers would like to learn
more about Japanese music and its lovers, or Japanese
people, my advice is to study Zen Buddhism, Shinto,
and “Jukyo,” Japanese codes of behavior based on
Confuscian principles.
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An Entertainment Service of
Transamerica Corporation

United Artists Music (Japan) Inc

Maruyama Building, 25 3-chome, likura, Azabu
Minato-ku Tokyo, Japan
Telephone; 585- 3480 PRESIDENT TATS NAGASHIMA

MARUYAMA BLDG.

25, 3-CHOME, IIKURA, AZABU

MINATO-KU, TOKYO, 106 JAPAN

TEL: 585-3481

CABLE: TAIYOMUSIC TOKYO PRESIDENT TATS NAGASHIMA

|
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THE RIGHTEOUS BROTHERS—popular in Japan until they broke up.

SINGER SHIRLEY Mae, part American, parf Japanese,
working in both worlds,
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MARIE ARLERICH with Wolfeang Arming, Nippon
Crrammaophon in Japan.
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FOREIGN ARTISTS

How CGan |
Be Successful
In Japan?

By WOLFGANG ARMING,

Director, Nippon Grammophon Co.,
Japan Management, DG,

“"How can | be successful in Japan?”

This question is put to me several times a month by
armrs.l managers, producers and others from foreign
countries.

The answer is not easy to phrase, although an answer
obviously exists. Many foreign artists have been ex-
tremely successful in the Japanese market and there are
common denominators to be found in the way their
success has been realized.

To discuss this, however, it is perhaps necessary to
first pont out that the “Westernization™ of Japan is, in
my opinion, largely a myth.

For instance, promotion of foreign artists in Japan
is developed in three phases: record release: radio pro-
gramming: personal appearances. At first glance this
may seem not to differ from any other country but in
Fact it does. The Japanese would sav: “Dosho imu"—the
same bed, but different dreams.

A lot more time and understanding in Japan from
the foreigners’ side is essential to build up an artist,

Japan, this modern industrial giant. emerged as the
second largest market for pre-recorded music in the
world, byvpassing the UK, last year. The market has an
annual growth rate of 20 percent and it will soon pass
the 5200 million mark.

Music is a vital part of the entertainment culture
in Japan., Young people, in particular, are more than
ever turning their attention to the communication media,
radio, TV, records, etc. International material repre-
sents about 40 percent. For foreign music companies
it is a must to try hard to bring a good catalog and
top artists into this market. This is reflected. by the
way, by the many joint-venture record manufacturers
established recently here.

Following the usual trend of the Japanese younger
generation, it is satisfving to know that pop music,
artists, jazz from the U.S., as well as English rock and
other material are of major interest among Japanese
music fans. Faithful to their idols, they don’t forget
them quickly. Many foreign entertainers who may have
a hard time selling their product in the U.S. or UK,
are still big sellers here. Although there is strong U.S.
mfluence, lapanese also like French and ltalian artists
and their music.

Long range policy and planning is necessaryv in pro-
moting the foreign artist, Tt takes at least one vear to
make a foreign artist known here and another two
vears—if at all—before he becomes a household name.
It doesn’t matter, indeed, whether an artist is already a
big one in the U.S. or Europe. In Japan, whoever il
might be, how many millions of records he has sold
elsewhere, he has to start from scratch.

ULS. Pattern

Since there is a tendency. however, to follow the
L.S. pattern, it 1s of course a help if he 1s listed among
the top ten on the charts m the US. or UK. One
should not be misled into believing that top-of-the-charts
fame leads to automatic success in Japan, though.

Who is going to explain this phenomenon to our
partners, producers or the artists abroad? Sample records
and foreign hitlists are studied very carefully by Japa-
nese record companies. Let's assume the a&r department
of o Japanese record manufacturer has made the deci-
sion to release a record. They are somehow (1 have yet
to discover their “secret” formula for the decision)
convinced that the release will appeal to Japanese fans,
Once the release receives even a modicum of attention
the artist is virtually guaranteed a successful career in
Japan. In many cases he stays longer in the spothight
here than in his native land.

Japanese are very faithful to entertainers they es-
pecially enjov. The Ventures, Astrud Gilberto, the Bee
Gees (as a group and as singles), the Walker Brothers,
Boots Randolph, many, many evergreen jazz men,
Alfred Hause, just to mention a few, are not forgotten
over here. They fill concert halls and still achieve
remarkable sales. There are even cases in which the
continuing popularity of an artist who has gone stale in

(Continued on page J-18)
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Eastern creates
hearts of music

..... REPRESENTATIVE OF
ROBBINS

LEO FEIST

MILLER

HASTINGS

PINE RIDGE

FRANCIS, DAY & HUNTER
DONNA
B. FELDMAN

ROBBINS, LONDON

Publishing
Record and Music Tape
Exploitation

Eastern Music
Publishing Co., Ltd.

Kyowa Bldg.,34,Shiba Kotohira-Cho, Minato-Ku, Tokyo, Japan

www americanradiohistorv com


www.americanradiohistory.com

THE OTHER side of foreign talent in Japan—Sitockhausen,
during one of his appearances.

CONDUCTOR HERBERT Von Karajan, right, mukex reg-
wular Japanese appearances.

ANOTHER EXPO appearance—Sammy Davis Jr. in action.

JAZZ TRIO led by George Otsuka, resident af the Pit Inn,
Shinjuke, Tokvo.
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How Can | Be Successful in Japan?

e Continued from page J-16

his own country has helped him make a “comeback™ at
home.

If a Japanese record company finally has decided to
represent an artist, a long-runge plan—usually a three-
year program—is set up. The release and promotion
policy is hammered out: the company makes sure to
have at least four of five singles und two or three LP's
available for the first year.

Al the same time they start promoting the product
via radio. The response of the audience 15 of great
importuance, and is the basis for all future planning.

There arc now some 48 commercial radio broad-
casters in Japan with 157 stations spread over the
country (which is about the size of California, don’t
forget). More than 34 milhon radio sets are in use, or
1.4 sets per household. According 1o the latest surveys.
classified by time band, sex, age group, etc., people
listen to the radio, in many cases, more frequently than
they watch TV.

The largest segment of female listeners, for instance,
is in the age group of 20 to 24. There is a general
emphasis on programming for young people here—tailor
made for the music promoter.

Music and entertainment programs are by far the
most popular with all groups of radio listeners. “Mid-
night” programs (10 or 1l p.m. to diawn) are regular
listening for teen-agers and students, According to a
survey, 43 percent of the buyers of 4 new single. heard
it first on radio, 16 percent on TV and 13 percent read
articles in magazines and thereby got the impulse to buy.

Japanese record companies, fully aware of the
importance of radio plugging, have their own sponsored
radio programs, in which they concentrate on those
artists they want to back up. Many of the hroadcasters
have direet corporate affiliation with record manufac-
turers as well as with other media,

One Year

As | mentioned before, it usually takes one year to
make an artist well known. There is no rule without an
exception: The Shocking Blue with "Venus™ had a
smash No. | on the charts within ten weeks. And this
was without the help of a personal appearance in Japan
by the group. Such exceptions are rare. however.

Radio programming together with an intense promo-
tion in the popular magazines i1s launched for the new
artist. Japanese by nature are very eager readers. Re-
flecting the elevation of living standards, diversification
of hobbies and pastimes, magazines devoted w golf.
automobiles, fishing, music. guitar playmg—vou name
it—have gained extensive popularity, There are some
ten popular music magazines with a circulation ot ap-
proximately 80,000 each. These feature full four-
colored pages with artists, their personal data and other
relative information, as well as extensive and often guite
academic and serious discussions of the music and the
musicians. Such magazines are, in effect, “trade” or
"business” magazines edited for the compleat fan.

By the constant impact of the radio and magazine
media, the market i1s being prepared for the new artist
("new to the Japanese), and at this stage of promotion,
the next step 1s being planned. This step—aund it's o
big one—is the bringing of the artist to Japan for
personal appearances.

There are many important peculiarities to be con-
sidered in such a step but suffice it here to say that
the key point is the cost, You will hardly ever find a
promoter in Japan who will risk an expensive lour
without seeing to it that the preparation for such a
visit is handled entirely by the record company. It's
i good example of two closely-related parts of the busi-
ness supporting each other for the benefit of both.

Concerts are very well organized in general: the
houses are packed. For an artist from abroad it s a
pleasure to have a schedule—once fixed—adhered to
faithfully. But the visiting artists’s ume 15 imposed
upon—to good effect—with TV shows, guest shows,
radio  program appearances, sign parties (autograph
parties at record shops, etc.) and newspaper and maga-
zine interviews n addition o his concerts, This time
is the most decisive; will the artist make a break-
through in the Japanese market? Il yes, then it means
he will make sales for many years 1o come.

Tour Influence

One can only make an instinctive guess as o the
exact amount of influence a personal appearnce will
have on any given artist’s sales in Japun. Following
whit seems 1o be an international trend, the release of
LPs versus singles 1s increasing. If an artist moves
50,000 to 100,000 singles per item during his first vear
of radio promotion in Japan it's Likely he'll be invited to
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make a concert swing through the country, His intin-
erary will include, probably, two or three concerts in
Tokyo, one or two in Osaka and perhaps one in Kyoto
and Nugoya.

His successful single record becomes more and more
a promotional medium than a straight revenue item.
And a personal tour by the artist may very well raise
the turnover of that hit single by around 20 percent,
depending, of course, on the song itself. In this way,
the tour and the record tend to reenforce each other as
promotional as well as revenue producers for the artist,

Live concerts in Japan determine a career of an
artist and keep him in the spotlight. Ask The Ventures
or just take a look at the foreign hit singles here..

Language Use

His native language is the easiest and best for the
artist to use, | believe. If it happens to be English,
it's better still. French and ltalian are also liked by
Japanese. There is no demand for German songs and
artists in the pop held, although one exception comes o
mind: Vicky. She made the charts and stuck, but used
French lyrics.

My advice to foreign artists: sometimes he may at-
tempt to record a Japanese-language song. But don’t
overdo it, The Japanese usually don’t like to many of
their songs sung by 4 foreigner. It's hard to understand
this situation at first; there is, in other fields. a trend
toward the use of bilingual foreign comperes, foreign
or mixed-blood models for TV. magazine illustrations,
fashion shows, etc., and there are several foreigners
among the palaxies of film stars. When it comes to
songs, however, the public prefers its own.

There are exceptions to this, too. Betty & Chris,
two lovely blondes who hail from Hawaii, recorded
severial Japanese pop songs and became immediate hits
about o vear ago. They are still going strong and are
regarded as “local”™ artists,

Classical Scene

The Japanese love music, especially classical. Tt
represents |13 to 15 percent of the total: a relatively
big slice of the cake. especially if you compare it with
the LLS. (approximately 5 percent).

Consequently, they admire classical arusts of every
kind, particularly those from Euwrope. Europe is still
regarded as the cradle of classical music.

Promoters organmizing classical concerts can count
on good turnouts. There is net a doubt that a high
international reputation will help to convince a promoter
to arrange u concert tour. But they also ask for
proper preparation of the market by the record manu-
facturer.

Music lovers and record buvers are reached through
radio und o handful of specialized magazines. The re-
views play an important part in promoting artists and
records: the influence of a good review on record sales
personnel and, therefore, the public is indeed strong.

One can only appreciate this fact if he is familiar
with the Japanese character. Japanese generally feel
i certain insecurity when faced with culture streaming
in from the West. They are prone to taking the opinions
of their “leaders™ quite seriously—teachers, critics and
other opinion-leaders have great influence.

Concerts which are usually sponsored by newspupers
or broadcasting firms receive, naturally, a great deal of
promofion.

Some record manufacturers. including Nippon Gram-
mophon, trv to make full use of television for pre-tour
publicity. Since it 1s becoming more and more exensive
and diffficult to import classical artists and symphonic
orchestras, we have started to film recording sessions in
their home countries. We distribute copies of the pro-
maotional films to TV stations in Japan. arrange per-
formances for dealers. music critics and even for the
public,

In Jupan, we had tremendous success with a film
documentation of Karl Boehm conducting “The Mar-
riage of Figaro.” It helped to promote the conductor,
to promote the record set and to increase the pace and
size of sales considerably.

The same is true for concert-films with H. v. Kar-
ajan, a recital with Dietrich Fischer-Dieskau or re-
cently a documentation about DGG's special Bee-
thoven Edition.

In conclusion 1'd like to return to that question asked
of us so often, “How can 1 be successful in Japan?” My
advice is this: have discipline, be patient, be friendly,
keep your promises, tell the truth, don’t change your
mind or programs quickly.

Mavbe in Rome you can do as the Romans, but in
Japan you must do as the Japanese, at the same time
keeping vour own individuality and personality.
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PONY GROWS
DIMENSIONALLY

Our company is backed up by The Fuji-
Sankei Group—Fuji Telecasting Co., Nip-
pon Broadcasting System, Inc., and The
Sankei Shimbun—which is the largest
mass communication system in Japan. We
have grown with this group and pioneered
a new field—the audio-video industry.
PONY PAK, our music tape is a well
known brand name and widely accepted.
Our color video tape, PONYVIDEO is
gaining wide acceptance abroad, as is our
music tape.

With our subsidiary Canyon Records, Inc.,
we are greatly expanding.

PONY CANYON RECORDS, INC.
-INC. FuUJI PONY, INC.
World Trade Center Bldg., Hamamatsu-cho, Shiba Minato-ku, Tokyo 105, Japan
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MUCH FOREIGN talent comes into Japan via the offices of Watanabe Productions

You see it on Japanese handbills, on posters, on
television, on theater marquees. In huge, glittering letters
is printed, “SO-AND-SO TALENT AGENCY PRE-
SENTS!” followed by a skinny line of miniscule type
containing the name of the particular artist appearing in
whatever concert is being promoted.

This is not always the case, of course. Established
stars rate their own top billings. But it's been a trend of
the business in Japan of late to present as much new
talent as possible to a public hungering for an all-new
sound—something they can latch onto and call their
very own. The Beatles might be groovy and all that,
but the Japanese are crying for someone to deliver them
from imported popular material, no matter how good,
and to create a truly “Japanese sound” in creative,
modern, popular entertainment. As a result, the giant
talent agencies here are prone to launch new talent
right and left, giving the newcomers the benefit of the
giant's name and reputation.

Thus the agent here often assumes the status of
superstar. It's a strange world.

The emphasis is on youth throughout the world, and
Japan is no exception. Actually, it can be said that the
accent on youth, especially in the entertainment world,
is even greater in Japan than, for instance, in the U.S.

An extreme example was the sale of 1,500,000
records of “Kuroneko no Tango” (Black Cat Tango)
sung by a six-year-old boy, Osamu Minagawa. Nippon
Victor expects total sales to reach 2.5 to 3 million before
the black cat ends its dance.

With TV directors and producers obsessed with the
idea that only youth can up their listener ratings, it is
no wonder that the younger singers, many of them in
their teens, are given the biggest exposure on TV,

The main complaint concerning the programs on
TY with emphasis on music is that the same singers
appear too often—sometimes on two or three different
stations at the same time—singing the same song daily
for months on end.

The biggest talent agency in Japan is Watanabe
Production, which has seven companies under its wing.
The singers, choral groups and bands as well as actors
and actresses under contract to Watanabe Production
total approximately 1,000, including most of the top
popular singers and bands of Japan.

The other talent agencies are all very small in com-
parison, with staffs usually numbering 20-30,

Watanabe Production operates schools in Tokyo,
Osaka, Nagoya, Hiroshima and Fukuoka to train new
talent. Periodically, about 50 new students are admitted
to each school from among about 200 applicants.
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TALENT SCENE

Agent As Superstar

By SHIG FUJITA
Columnist, Asahi Evening News

Talent scouts also recommend that promising girls
and boys be admitted to the schools for training.

After completing training in the schools—the num-
ber of months or years in school depends on the indi-
vidual’s ability and efforts—potential talent enter the
“Shinjin Yoseika” (New Stars Training Section) of
Watanabe Production for further training.

The next step is the “Seisakubu™ (Production Depart-
ment) where a project team studies the “new star” from
all possible angles to decide what kind of songs he or
she should sing and how he or she should be sold to
the public.

Invesiment Gamble

During this training period, Watanabe Production
bears the costs involved and even gives the trainees
living expenses. This, of course, is an investment—
actually a gamble, since there is no guarantee it will
pay off—in the potential of the trainees.

Consequently, it is only natural that a “new star™
will not be paid too much in the beginning, for the
talent agency must get back its huge investment.

Shin Watanabe, 43-year-old president of Watanabe
Production, pointed out, “There are cases like that of
Eri Tsuruma, who just put out a record on the CBS/
Sony label. We have been training and taking care of
her for six years, and now she is finally paying off.”

Watanabe believes that the older singers are not
used more on TV because they do not adapt themselves
to the musical tastes of the “today™ world.

MNew talent is also discovered through singing con-
tests as in the case of chanson singers. The Ishii Music
Office, which is run by Yoshiko Ishii, daughter of a
former Cabinet Minister, runs a chanson contest each
year with the co-operation of Air France. Winners are
given a trip to France and a contract with the Ishii
Music Office. Several singers have become stars as a
result of this contest,

The Yamaha Foundation for Music Education has
begun 1o advance into the popular music field, and it
started holding the Nemu Popular Song Festival at the
spacious Nemu-no-Sato of Nihon Gakki Co. in Mie
Prefecture last year.

New singers are given a chance to sing new songs
written and composed specially for this music festival,
and those who make a good showing in the festival have
a chance of becoming popular.

Labor Law

A labor law, which was promulgated back in the
Meiji Era (1867-1912), prohibits contracts of more than
One year.

JAPAN — A BILLBOARD SPECIAL REPORT
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President Watanabe of Watanabe Production points
out, “Even Labor Ministry officials admit the law is
outmoded, but they say nothing can be done about it
for the time being. We feel that longer contracts should
be permitted, for they will benefit the talent as well as
the agency.”

Concerning the fact that Japanese agencies and
artists are not as strict as in the U.S. concerning con-
tracts, Watanabe says that this is due to the Japanese

thinking and feelings. They consider contracts as gentle-
men's agreements and feel that when inconveniences

arise, contracts can be revised or abrogated through
talks.

As for why super talent agencies sometimes get
bigger billing than the stars themselves, the simple
reason is that the “stars” just don’t have the ability to
stand on their own feet. This is not always the case, of
course, and there are some established singers who are
acknowledged by everyone to be really good.

As pointed out before, Watanabe Production has
become a small-scale conglomerate, opecrating talent

schools, producing dramas and commercials for TV,
managing copyrights, operating a recording studio,
handling stage and screen actors and actresses, produc-
ing music tapes, pressing and selling records and op-
erating two jazz and pop bars.

It has offices in Fukuoka and Osaka and plans to
open another one in Sapporo early in 1971,

President Shin Watanabe and his wife, Misa, who 1s
president of three of the companies in the group, take
turns going overseas to inspect the music world in other
countries and get new ideas.

Watanabe Production has recently gone into the
business of bringing foreign singers to Japan, and 1t 1s
internationally known that Misa was in charge of popu-
lar music programs at EXPO 70 in Osaka in March-
September 1970.

The other talent agencies—some have been in exist-
ence longer than Watanabe Production—are also spread-
ing out and going into all facets of the entertainment
world.

These smaller agencies have also made great con-
tributions to the popular music field by discovering and
polishing new talent.

It is a sincere hope that the talent agencies will go a
step further and nurture Japanese singers and other
artists who can win international reputations, not just
because they are something Oriental and “exotic,” but
because they are really outstanding,
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THE GREATEST
AND OLDEST
MUSIC TAPE
MANUFACTURER
& DISTRIBUTOR
IN JAPAN

5,1-Chome Wakaba, Shinjuku-ku, Tokyo, Japan. Telephone :TOKYO (353)0191

ﬂll[“]l]“. CORPORATION OF AMERICA

606 N. Larchmont Blvd. Los Angeles, Calif. 90004 U.S.A.

MuJﬂ- Indusirial Corporalion

President : MISA WATANABE
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TRADE ORGANIZATIONS

Group Think And Face

The Japanese seem neither to approve nor resent
the term “economic animal” as it is so often applied
to them,

Some businessmen even take extreme pride in their
ahilities to channel their entire waking lives into their
jobs—Iliving for little else but the “good" of their com-
pantes, These are the salarymen, the nine-to-niners who
join & firm upon graduation from college and stay with
it—oozing their way up the corporate capillaries—until
they are put to pasture at ape 55 or so. Family life,
personal vacations, after-hours recreations—all these
are dominated by The Company, the Big Brother of
post-war super-industrial Japan.

Others, of course—especially the yvounger genera-
tions—are forging a new style of life for themselves.

one centered around individualism, around the fruits
(mostly material) of their new-found affluence,

Still, paternalism and “group-think” are long-estab-
lished patterns of life in Japan. This is not mentioned
as criticism but rather as a fact necessary to the under-
standing of business activity in Japan.

And just as the path of the average Japanese sal-
aryman is mapped step by careful step by the business
entity to which he's pledged his life, the individual
company itself follows paths mapped by the combined
wisdom of its peers,

The concept of industry-wide associations or or-
ganizations is not restricted to Japan, of course. But
perhaps here more than in any other nation an asso-

Music publishing as a separate profession within
the music industry of Japan has a history of only 10
years or so.

This fact is largely due 1o two factors, the special
relationships between record manufacturers and song-
writers and the lack of understanding on the part of
JASRAC (The Japanese Society of Rights of Authors
and Composers) of the particular needs and wishes of
music publishers,

From 1939, about ten sheet music printers have
entercd the music publishing field by way of con-
tracts with publishers in the U.S. and are licensed
as copyright holders.

With the appearance of such companies—sub-
publishers of foreign works as well as domestic—
JASRAC began 10 accept members from the publish-
mmg field and today has about 160 publishers as
members.

Despite the vulnerability of the music publisher in
Japan, no union has been developed to help protect
them. There are, of course, two associations to which
most publishers belong. One is called “"NOSK™ {Nippon
Ongaku Shuppansha Kyokai or Japan Music Pub-
lishers Association) and the other is “JAMP™ (Japan
Association of Music Publishers or, in Japanese,
Zennihon Ongakusha Renmei).

NOSK is about 10 years old and two of its officers
were clected to the board of directors of JASRAC.
JAMP is centered around publishing companies hav-
ing direct connections with broadcasting companies
here.

Of the music publishers who are members of
JASRAC, the following shows their major activities:

1. Sheet Music: Ongaku no Tomosha, Zenon,
Shinkogakufu, Nippon Broadcasting Publishing, etc.

2. Sub-publishers: EMP, IMP, OMP, Suisei-sha,
Toa, Ongakusha, To-on, Taiyo Ongaku, etc.

3. Record Company-connected: Crown
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Music,

Music Publishing

By MALCOLM DAYIS

ciation or organization in a given field has a power
and importance unmatched by any individual within
that field.

In any society as “face”-conscious as Japan's, any-
one who attempts to conduct his business outside of
the recognized organizational structure must have not
only a far better mousetrap but also a 100 percent
guarantee that the paths to his door are already a foot
deep and clear of booby traps.

The laws of Japan, as well as the deeply rooted
and clearly defined traditions of commerce, are de-
cidedly in favor of industry-wide wheeling and dealing.
“What's good for my fellows is good for me and my
country” is the by-word of most business firms, To
some observers from other countries, this smacks of
“restriction of trade,” “suppression of free competi-
tion,” etc. Japan shrugs off these comments as easily
as the salaryman ignores being called an “economic
animal™ however, and continues on her steady course,
becoming more and more competitive in the world
market, becoming more and more affluent at home.

The key to the music business in Japan lies within
her many industry-wide organizations and associations.
These are called, generically, “kyokai” and—without
going into the programs, policies or polities at play
within them—the major ones are profiled as follows:

NIHON RECORD KYOKA! (JAPAN PHOMOGRAPHIC RECORD ASSOCIATION)
Maesawa Bldg., 41, Hacchobori, Chuo-ku, Tokyo
TEL: 5353-3685
President: Yutaka Ando
Established April 30, 1943
Membership: Record/tape manufacturers

By SHOO KUSANO
director, Shinko Music

Grammophon Gaino Shuppan, Columbia Ongaku
Gaino, Seven-Seas (King Records), Toshiba Ongaku
Gaino, Victor Shuppan, etc.

4. Production Company-connected: Gei-ei Ong-
aku Publishing, Stonewell Publishing, Daichi Ongaku
Publishing, Tokyo Ongaku Publishing, Nishino Pub-
lishing, Manase Publishing, Watanabe Ongaku Publish-
ing, etc.

3. Broadcasting-connected: WNichion, PMP, Fun
Ongaku, Central, ete.

6. Talent Promotion-connected: Ishihara Music,
Gendai-Kikaku, Tanabe Music, Terauchi Music, Barb
Music, etc.

7. Composer-owned: All 5taff Publishing, Oriental
Music, Ai-Pro, Rhythm Music, Alfa Music, Good
Music, etc.

8. “Old Directors™ New Orient, S&T, etc.

9, Instrument Manufacturer-connected: Kawai Mu-
sic, Yamaha Music, etc.

10. Foreign company-related: Aberback Tokyo,
Walt Disney, etc.

The above is by no means a complete list, nor
are the categories exclusive. But it is an indication
of the typzs of connections existing between music
publishers and the rest of the business in Japan.

All publishers in Japan must make new contracts
each time a work is published. No individual person
may make application for collection of fees directly
from the user.

In this connection, strictly speaking, JASRAC is
the only organization duly authorized by the Govern-
ment to collect fees for performance, recording rights,
publishing rights and others.

However, just after WW I1 and during the Occu-
pation, George Thomas Folster began an agency for
collection of royalties of mechanical use of U.S. copy-
rights and was authorized by the Occupational Gov-
ernment to do so. His widow now continues the office.

As | mentioned earlier, JASRAC acknowledged the
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ZENKOKU GAKK] KYOKA! (ALL-JAPAN INSTRUMENT ASSOCIATION)
Gakkl Kaikan, 2-18-21, Sotokanda, Chiyods-ku, Tokyo
TEL: 25)-7445
Fresident: Genichi Kawakami
Membership: Record manufacturers, record wholesalers, record retailers,
Musical instrument manofacturers and retallers.

;ir#ﬂ[’u RECORD OROSHI DOGYOKAI (ALL-JAPAN RECORD DEALER ORGANI-
¢/o Yamano Gakki Ca., 4-5-8, Ginza, Chuo-ku, Tokyo
TEL: 562.5051
Prosident: Masanobu IThara
Membership: Record wholesalers and retallers

ZENKOKU RECORDSHO KUMIAI REMGOKAI (ALL-JAPAM RECORD DEALER
UNION ORGANIZATION)
Fujl Fudosan Bidg., 2-2-4 Fujimi, Chiyoda-kv, Tokyo
TEL: 2564-4061
Directors: Shigeru Matsushita, Kojiro Hayashi, Seiichl Murakami
Membership: Record retailers

NIPPON ANGAKU CHOSAKUKEN NYOKA! ("JASRAC”—THE JAPAMESE SOCIETY
OF RIGHTS OF AUTHORS AND COMPOSERS)

Jasrac Bidg., 713, 1-thame, Mishl-Shimbashi, Minato-ku, Tokya

TEL: 50Z-6551

President: Keizo Horiuchi

Established MWovember 18, 1939

Mzmbership: [Japanese only are efiglble): authors, composers, musie

publishears

MRS. GEORGE THOMAS FOLSTER & ASSOCIATES
Room 419, Hiblya Park Bldg,, 1-1 Yurakuche, Chiyoda-ku, Tokye
TEL: 271-9886
Established 1949
Membership: Music publishers, record manufacturers [mostly foreign)

HIHON ONGAKU SHUPPANSHA KYOKAI (JAPAN MUSIC PUBLISHERS ASS50-
CIATION)

Kyawa Bldg., 34 Kotakira-cho, Minato-ku, Tokyo

TEL: 501-0344

Prosident) Sunas Asaka

Established September 1961
Membership: Music Publishers

TENKOKU OMGAKUSHA RENME! [(JAPAMESE ASSOCIATION OF MUSIC PUB-
LISHERS)

¢/o Michion, TB5 Anngx, 5-3-50 Akasaks, Minate-ku, Tokyo

TEL: 584-4711

President: Shigeru Akimolo

Established July 2, 19&7

Membership: Music Publishers

(Continued on page J-42)

One Man’s View

¢xistence of the publisher about 10 years ago and
permitted music publishers to join their organization,
But it was only until five years ago that publishers
were admitted to the board of directors of JASRAC.

At present there are 17 directors of JASRAC. Six
come from the composers group, six from writers
group, three from within JASRAC itself and the re-
maining two are from the publishing side.

A few words on the character of publishing n
lapan and Japanese music mav be appropriate here.
In the past, foreign music took the lion’s share of the
local market. But when we look at the Hot 100 of
Japan today, an average of only 35 tunes are foreign:
the rest are of Japanese origin. | believe that the
reversal of trends is due largely to the efforts of
music publishers in promoting their catalogs.

Also, in the last two years or so, there has been
a trend for music publishers to become producers.
Roughly 30 to 35 percent of the hit songs currently
on the charts here have been produced by indepen-
dent publisher/producer companies.

As for the future of music publishing in Japan,
the most talked-about development is the new copy-
right law which has been passed by the Diet and
which will go into effect from Jan. I, 1971. Its most
outstanding feature is that it will force radio broad-
casting firms to pay performance fees for each record
they play on the air. In the past, they had only to
mention the name of the record and the label. How-
ever, there is uncertainty here if the music publishers
which are controlled by the broadcasting firms might
not be depended upon more heavily by broadcasters
in the future.

Overall, however, the future for all music pub-
lishing activity in Japan looks very good. As JASRAC
becoming more effective, the publisher is beginning
is becoming stronger and as the copyright laws are
to come into his own in the Japanese market.
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SEE!
ACTION
of
ALL STAFF
GROUPE

Business Outline:

® Management of artists ® Planning and production of shows
® Motion picture production ® Production of film commercials

® Record production ® Music publishing service
® Coordination and management of song writers and composers

Our company has consistently year-after-year produced million-seller records and artists under our
managership are lop-class in their fields in Japan. With tieup agreements with major Japanese
companies we produce commercials and motion pictures, which are ranked top productions over
all other like productions. Taku lzumi, president of our company, is one of the leading composers
in Japan, In addition we have many superb composers exclusively contracted under our aegis.
Dur diversified business nelwork is prepared to meet the challenge or requirement from any

corner of Japan.
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NAUMI SAGARA SAURI YUKI PINKY & HIIIFH': CuTyY Q HIROKO SHIND
(VICTOR) (TOSHIBA) (KING) (LONDON) (KING)
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JAMES TAKI SAWAKD KANA SHUKO 1ZUMI MAR| TAKADA TIME FI‘-"F
(LONDON) (VICTOR) (KING) (UNION) mmm
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KEIKO MURASE MIKAKD KODACHI EMIKO TAKEMOTO

(MINORUPHONE) (MINORUPHONE) (CANYON) M. ORAZAKI QUINTET

ROKO KINJO KEI MATSUNAGA
(KING) (VICTOR)

TAEKD KAYABE HIROSHI ISHIOKA
(PHILIPS) (TOSHIBA)

WORLD DANCERS

ALL STAFF PRODUCTIONS, INC. ALL STAFF MUSIC CO., LTD.

FONTAINE RECORDS, INC. NEW ORIENT MUSIC,

ALL STAFF MOVIES, INC.
NC.
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As Known

TOHO MOVIE

The biggest film-
producing Com-

pany in Japan.

Now Creating a

Great Sensation in the

Record World.

TOHO RECORDS

DS

For the best in result:
Contact us for distribu-

tion:

TOHO RECORDS COLTD

Head Office:
14-1-Chome, Yuraku-Cho, Chiyoda -ku,
Tokyo, Japan Telephone : 591-1211

Branch Office:
Toho International, Inc.
1501 Broadway -New York, New York -
10036 Telephone :LO-3-5258
834 South La Brea Ave. Los Angeles,
California- 90036
Telephone : 933-5877
C/o Representant De Towa Co., Lid.
Queen Elizabeth Hotel 43, Av. Pierre-
Ler-De-Serbie, Paris Be
Telephone : Bal-2293
Mr. 5. Oeda
Via Reno 4,00198 Rome, Italy
Telephone : 850617

J-24

COPYRIGHT CLEARANCE

JASRAC and Folster

Japanese record manufacturers, composers, authors
and music publishers look to one official organization
for the collection of rights and royalties related to their
creative products, Likewise, their foreign counterparts
have but one collection agency acting in their interests.
These two organizations are JASRAC, the Japanese
Society of Rights of Authors and Composers, and the
Mrs. George Thomas Folster & Associates agency.

JASRAC is a non-profit association incorporated
under the Civil Law of Japan. It is the only musical
copyright clearance organization in Japan officially li-
censed by the Commissioner of the Agency for Cultural
Affairs under the “Law on intermediary business con-
cerning copyrights” for the conduct of intermediary
business activities concerned with the copyrights of mu-
sical works. (The Folster agency is officially licensed
under a separate law.)

The administration of JASRAC covers all the copy-
rights of musical works, i.e., all the rights for their pub-
lic performance, motion picture synchronization, me-
chanical reproduction and publications.

Fees and royalties are collected for the use of the
musical works by JASRAC in accordance with the “Fee
scales for musical works” which is duly approved by the
government,

JASRAC is entrusted with the copyrights of almost
all (over 90 percent) Japanese authors and composers
and, under the contracts it has signed with more than
40 copyright licensing organizations in .over 30 coun-
tries of the world, administers the rights of the works
in the repertoires of these organizations. It is, therefore,
an established fact that JASRAC does administer a
broad and complete repertoire comprising the copy-
rights of roughly all the musical works being used in
Japan, irrespective of their origin.

JASRAC was formally inavgurated Nov. 18, 1939,
In 1960 it joined the CISAC and in 1968 was admitted
into full membership of BIEM.

A total] of the fees and royalties collected by
JASRAC has surpassed the 4 billion yen (approx. $11
million) level in fiscal 1969, as compared with the col-
lection of about 30,000 yen made during the first year
of its operation.

Keizo Horiuchi is the president of JASRAC, pre-
siding over a 17 member board of directors, two of
which are representing the interests of music publishers
in Japan.

There are a total of 4,051 members in JASRAC
(as of May 1, 1970) and are as follows: Associate
members, 2,897 (including 130 music publishers); full
members, 1,154 (including 29 music publishers).

JASRAC has about 20 employees, and is located
in central Tokyo in a brand-new building, *Jasrac

e it
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collecting society.
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JASRAC HOUSE—headquarters for the Japanese local
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MRS, GEORGE THOMAS FOLSTER—~collecting for for-
eigners in Japan.

House" at 7-13, l-chome, Nishi-Shimbashi, Minato-ku,
Tokyo. Tel: (03) 502-6551.

The Folster agency, also located in central Tokyo
in the Hibiya Park Bldg., room 423, 1, 1l-chome,
Yuraku-cho, Chiyoda-ku, Tokyo (Tel: (03) 271-6084),
represents an impressive list of foreign music publishers.
Now headed by the wife of the late George Thomas
Folster, the agency was formed in the late 1940s to
collect mechanical rights only. The following is a par-
tial list of the Folster agency's main clients: Belwin-
Mills, Big Seven, Bourne, Daywin, Chappell (Inc. and
Ltd.), Edwin H. Morris (Inc. and Ltd.), Famous (Para-
mount), G. Shirmer, Gil, Irving Berlin Music, Lawson
Gould, Lois, Michael H. Goldsen (Criterion), Mietus,
Morro, Regent, Southern (World Group, Peer), Vogue,
Burlington/Palace, Campbell Connelly, Dick James
(Morthern Songs), Lawrence Wright, Peter Maurice
(Keith Prowse), etc.
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CHECKING STAFF at JASRAC.
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AARON & FREDDIE - ACHILLES & FRANK - JOHNNY ALADDIN - DON ALAN - HERB ALPERT -+ THE TLIUANA BRASS
- JAN AMES - ANDRINI BROTHERS - AUGIE & MARGO - PAUL ANKA - ANNITA & DIANE - BOB ANTHONY - THE APOLLAS
M LOUIS ARMSTRONG - BARRY ASHTON REVUE - THE ASTRONAUTS - FRANKIE AVALON - BARBARA BARR

SUSAN BARRETT - BAYANI & ROMI - THE BEATLES - GILBERT BECAUD - FREDDIE BELL - VICKI BENET - TONY BENNETT
BROOK BENTON - BERLINER BALLET - BLUEBELL DANCERS - PAT BOONE - BOSSA RIO - BROTHERS CAINE

BROTHERS FOUR - BUCKLEY & COLLINS - BYRON & HOWARD - BUDDY CAGLE - CALENDAR GIRLS - JO—ANN CAMPBELL
CARI SCOTT TRIO - VIKKI CARR - EDDIE CASH - CARMEN CAVALLARO - RAFAEL CENTENERA - CHADONS - CHAPEAUS

JUNE CHRISTY - CLARK BROTHERS - ROY CLARK - ROSEMARY CLOONEY - NAT KING COLE - THE CORONADOS - JUDY CORRIGAN
THE COUNTRY GENTLEMEN - BOB CROSBY - BOBCATS - VIC DANA - BIMBO DANAD - DOROTHY DANDRIDGE

BILLY DARE - DAVE DEE. DOZY, BICKY, MICK & TICH- SAMMY DAVIS, JR - DELTA RHYTHM BOYS - LEO DE LYON

TONY DIAMOND - DONOVAN - DANIELLE DORICE - CARMEN [YORO - RUSTY DRAFPER - THE DUNHILLS - JACK EAGLE

RAY EBERLE - BILLY ECKSTINE - EVERLY BROTHERS : FABULOUS ECHOES - THE FIFTH DIMENSION - EDDIE FISHER
ELLA FITZGERALD + BOB FLETCHER - SAM FLETCHER + FLINTRIDGE SINGERS : HELEN FORREST - FOUR AMIGOS

FOUR LADS - FOUR PREPS - JOHN FRANCIS - LAREE FRAZIER - ARNOLD FURST - GIGI GALON - RUTH GILLIS

DR. GIOVANNI - GOLDEN GATE QUARTET - BOBBY GOLDSBORO - BENNY GOODMAN - EARL GRANT - DIANE HART

RALNA HENDRIX - THE HERITAGE SINGERS - HONEYCOMBS - MARY HOPKIN - THELMA HOUSTON - FERLIN HUSKY

THE INKSPOTS - WANDA JACKSON - BABY JANE - CATHY JOHNSON - COL JOY - LYN KEATH - BILL KENNY - DICK KERR

PATTI KIM - SAMMY KING - KINGSTON TRIO - KIRBY STONE 4 - EARTHA KITT - FRANKIE LAINE - DIANE LANDRY - VICKY LANO
JACK LARSON - CINDY LAYNE - GERRY LEADER - DORIS LEE - LEWIS & MARONE - GEORGE LEWIS

NEW ORLEANS ALL STARS - RUSS LEWIS - ROBERTA LINN - JULIE LONDON - LOPEZ & POWELL - NITA LOPEZ - TRINI LOPEZ
LOS ESPANOLES - LOS TRES DIAMANTES - LOS VEGAS QUINTET - HENRY MANCINI - JOAN MANNING - JAYNE MANSFIELD
MAORI HACKAS - MAORI HI FIVE - PEGGY MARCH - TANYA MAREE - MARGARET & MAURICE - MARGO THE Z-BOMB

BOBBI MARTIN - IRIS MARTINE - JOHNNY MATHIS - PAUL MAURIAT - JOHN MAYALL - BOB MCGRATH - CARMEN MCRAE
MARILYN MAXWELL - SERGIO MENDES - BRASIL "66 - GLENN MILLER ORCHESTRA - MITCH MILLER - ROGER MILLER

MILLS BROTHERS - MODERNAIRES - JONATHAN MOORE - THE MONKEES - BOB MONTI - MATT MONROUE

MONTOYA SISTERS - MISTY MOORE - PAT MORITA - JERRY MURAD - THE HARMONICATS + RICK NELSON - NEW GEMS
NEW KICKS - NOELIA NOEL - ODETTA - MOM & POP ("HAGEN - OLLIE & ARY - ORIGINAL CASTE - OSMOND BROTHERS
PATTI PAGE - DON PALMER - LUIS ALBERTO DEL PARANA - LOS PARAGUAYOS-FREDA PAYNE- EL ROY PEACE

PETER, PAUL & MARY - OSCAR PETERSON - PHOENIX SINGERS - PINKY & THE FELLAS - POLYNESIAN REVUE - PONCIE PONCE
PEREZ PRADO - FRANKIE RANDALL - LOU RAWLS - CLARA RAY - JOHNNIE RAY - BEVERLEE REED - DELLA REESE
MARTHA REEVES : THE VANDELLAS - JOHN REGIS - CLIFF RICHARD - RIGHTEOUS BROTHERS . MARTY ROBBINS
MILLICENT RODGERS - TIMMIE ROGERS - DICK ROMAN - ARTURO ROMERO - DIANA ROSS - THE SUPREMES - BILL ROY

BOBBY RYDELL - SAM & DAVE - NEIL SEDAKA - SHADES OF SOUNDS - THE SHADOWS - LEE SHARON - SHIRLEY SHAW

BOBBY SHERMAN - DON SHERMAN - ROBERTA SHERWOOD - JAMES SHIGETA - CAROL SKINNER - THE SMART SET
CALIFORNIA SMITH + JENNIE SMITH - JIMMY SMITH - KEELY SMITH - 0.C. SMITH - PAUL SMITH - FRED SMOOT

SOUNDMEN - PIPPI SPICER - KAY S5TARR - SKIP STEPHENSON - BEVERLY ST. LAWRENCE - HARVEY STONE

HERKIE STYLES - PAT SUZUK] - THE SYLTE SISTERS - MARY TAYLOR - HANK THOMPSON - SUE THOMPSON

THE THORNTON TWINS - JOHNNY TILLOTSON - TOKYO HAPPY COATS - MEL TORME - TRIO LOS PANCHOS - BOBBY TROUPE
MICKEY TURNER - TWIGGY - MIYOSHI UMEKI - MANOLDO VALDES + RUDY VALLEE -« VARIETY FOUR - BOBBY VEE - THE VENTURES
WALKER BROTHERS - SCOTT WALKER - WALLACE BROTHERS - CLARA WARD SINGERS - SUNDAY WELLS

DANNY WELTON - MARGARET WHITING - ANDY WILLIAMS - TEX WILLIAMS - NANCY WILSON - SPANKIE WILSON

STEVIE WONDER - BRENTON WOOD - THE YOUNG AMERICANS - TRUMMY YOUNG...... and the many, many others that have supported

us on stage and off for sixteen vears......

N JaAN THEY caL us THe ICHI-BAN YOBI-YA which means
THE NUMBER ONE BRINGER -INNER OF FOREIGN ARTISTS.

KYODO Kl KAKU INC. PRESIDENT: TATS NAGASHIMA

MAIL: C.P.0.BOX 1152 TOKYOQ TEL:585-1687 CABLE:KYODONAGA TOKYO
1.8.0.8.8.0.0.0.0.0.0.08.0.00.60.00880860080068008080088088080006080606.08.08.88.00.8.8.
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Listen! Our Sound

Popular Miusic
Classic Music

Japanese Songs
B B B E B Etc

Callon.....
Record, Tape

EASTERN SUN |[umhaihamas

ENTERPRISES GO., LTD.

Kyowa Bldg., 34, Shiba Kotohira-Cho, Minato-Ku, Tokyo, Japan.
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U.S.$ 180, 000, 000

Yictor's Annual Sales

Whole Industry’s Annual Sales

( Excluding Music Tape )

In ten short years, Viector's sales in Japan
have increased more than sevenfold, as
compared with a trifle over sixfold sales
increase for all of Japan’s Record Industry.

1966 1967 1968 1969 1970
SION) (MAIN OFFICE)
INC o — K. KASAJIMA MUSIC ENTERPRISE DIVISON
TOR RECORD --++---- K. ISHIGAMI AKASAKA TOKYU BLDG_,
A RECORD - M. YASUKOCHI 14-3. 2 CHOME NAGATA-CHO CHIYODA-KU, TOKYO
A RECORD --eesesererenn: A. TORIO
RLD GROUP RECORD:--A. TORIO TOKYO STUDIO

LIC RELATION -:--oeeeeeeees T. KOTO 21-1, 2 CHOME JINGUMAE SHIBUYA-KU, TOKYO
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MUSIC PUBLISHING

For U.S.—Increased Gopyrights, Improved Income

Japan is said to be the second largest market for
recordings. Although there is little solid information or
reliable statistics available, its relative position in over-
seas earning for music publishers is undoubtedly lower.

What is remarkable is that the royalties which are
received from Japan are so large. The existence of a
strong national musical output and a traditional native
musical idiom completely different from our own re-
duces what might be considered a "world average” use
of U.5. copyrights. No similar situation exists any-
where else in the world for, of all major markets, only
in Japan do two musical traditions run along simulta-
neously with completey different historical backgrounds
of entertainment patterns and social custom. It is
against this special situation that the experience of and
markets for American music there must be measured.

The first performance rights agreement between
Japan and the U.S. goes back only to 1951 shortly after
a performing rights society was established there. How-
ever, copyright relations had existed long before—first
through a reciprocal treaty and later by Japan's adher-
ence to the Berne Convention under which American
copyrights enjoy “back-door” protection, More recently
membership by both countries in the Universal Copy-
right Convention has further formalized and established
the relationship.

It is estimated that U.S. publishers and writers re-
ceive as much as 25 percent of Japanese performance
rights collections, As to mechanical royalty income,
it is said to be about the same percentage.

The collection of mechanical royalties for Ameri-
can publishers was, like performance rights, first placed
on an organized basis in the early 1950's. An American
resident in Japan undertook to license and collect on
behalf of American publishers. Later, in 1956, a group
of American publishers indicated that they wanted an
alternative method of licensing and collecting and at
that time an agreement was made between The Harry
Fox Agency and JASRAC, the Japanese licensing
organization.

As the Japanese market for American music de-
veloped, U.S. publishers sought local representation
and, in response to the need, the availability of com-
petent local music publishers as agents expanded. Only
a few American publishers have established their own
firms in Japan. This is partially due to the existence
of certain regulations and other complications in the
local scene.

The recent passage of a new copyright law in Japan
will make some significant changes in the licensing of
rights, both performance and mechanical.

Under the old law, performance royalties were in
practice paid only on live performance. Under the new
law, to come into effect on Jan, 1, 1971, broadcasting
companies, CATV and wired music will be obliged to
pay rovalties on performance of recorded music as well.

Dancehalls, cabarets and other establishments which
use recorded music to entertain their customers will
also now be obliged to pay fees on the performance
of the works concerned to the holders of the copyrights.

By LEONARD FEIST

This applies not only to the copyright proprietors but
also to the recording artists and-the producers of the
phonograph recordings used.

Tearcoms, called Ongaku-Kissu (music tearooms),
which use recorded music as their “main feature™ will
also be required to pay a fee, but those tearooms where
recorded music is merely a service will be exempt.
Th amounts of the fees will be set in accordance with
the size of the establishments concerned and the fre-
quency of their use of the music,

The mechanical provisions of the new law provide
that, “when commercial phonograms have been sold
for the first time in this country and following the ex-
piration of a period of three years from the date of
that first sale, a person who intends to make a sound
recording of a musical work already recorded on such
phonograms with the authorization of the copyright
owner and thereby to manufacture other commercial
phonograms may make that recording under the au-
thority of a compulsory license issued by the Commis-
sioner of the Agency for Cultural Affairs and upon pay-
ment to the copyright owner of compensation the
amount of which is fixed by the Commissioner as cor-
responding to an ordinary rate of royalty, provided that
such person requested the authorization to make a
sound recording of the work from the copyright owner
and failed to reach an agreement or that he was unable
to enter into negotiations with the copyright owner.”

("Commercial records™ are defined as “copies of
records manufactured for the purpose of the sale at
a market.")

Mo provision for a compulsory license had existed
in the old Japanese statute.

In the past, the rates on mechanical licenses were
in practice first negotiated and then subject to the
approval of the Ministry of Education. (There is a dif-
ferential for different types of works.) When the new
law comes into effect, the royalty rate for compulsory
licenses may be fixed by the governmental agency
which is also responsible for the regulation of rates
charged for certain other uses of copyrighted proper-
ties. (This applies, among other areas, to synchroniza-
tion fees for the use of music in video cassettes which
have just begun to be produced in Japan.) Whether the
existence of a compulsory license and the possibility
of the establishment of rates by a government agency
will affect the present negotiated rates—up or down—
remains to be seen.

It is anticipated that the new fees for broadcast
performance of recordings which are now for the first
time made liable to payment under the new law could
be of increasing significance.

The impact on other areas which will now also be
required to pay for the use of music will probably be
rather modest at the beginning. The extension of rights
in music will certainly increase royalty earnings some-
what and, thus, U.S. publishers will benefit accordingly.

The other factor on which greater earnings for
American popular music in Japan will depend is the
share of the market which it will enjoy in the future.

COIN MACHINES

There is a very lively creativity of domestic product in
Japan. According to Wolfgang H. Arming of Nippon
Grammophon, speaking at IMIC II at Majorca last
spring, there are two kinds: the Ryukoka which has its
roots in the old traditional Japanese folk music, and
Wasei Pops which is an imitation of Western popular
music. Thus far, with one noticeable exception, no
Japanese songs from either of these two categories
have had any real success in the American market. It 15
reasonable to expect that the lively interests of Ameri-
can publishers in selling their product in Japan will
be matched before long by an effort on their part to
find and promote Japanese popular music which they
believe may enjoy success in the United States. This
would be a highly desirable development since inter-
national commerce in music copyrights is healthiest
when there is a reciprocal trade,

Japan is also a market of great interest to American
niusic publishers for the sale of printed music. A brief
historical aside is worth noting in considering the de-
velopment of Japanese interest in and consumption of
Western music vis-a-vis their traditional music. In the
1880’s, one Luther Whiting Mason taught Western
music in Japanese schools for a number of years and,
in fact, our music came to be known as “Mason music.”
At the present time, music education in Japanese
schools is devoted almost completely to Western music.

A great many of the U.S. publications are reprinted
in Japan by one or another of the several large pub-
lishing houses and sales are considerable. On the other -
hand, the Suzuki Method for strings which was origi-
nated in the Japanese schools has been enjoying re-
markable success in the U.S,

My curiosity concerning the development of West-
ern music in Japan is whetted. When one realizes the
first symphony orchestra concert took place in Tokyo
as recently as the late 1920's or early 30's and was a
complete departure from anything that Japan had ever
known in terms of listening to music, both as to the
presentation and content, one is fascinated with the
rapidity with which Western music has taken hold.
Compositions by several contemporary Japanese com-
posers in Western idioms are being now performed
by American symphony orchestras. Part of this and
part of the creation of a great appetite for American
popular song is, undoubtedly, due to the American
occupation after World War II. MNevertheless, while
tastes for alien things can be stimulated, they cannot
be permanently established unless there is an appetite
and the Japanese people have clearly demonstrated that
this is the case.

American music publishers look forward to in-
creasing use of their copyrights in J apan and improving
income under the new copyright law. They anticipate,
too, the continuing expansion of Japan's own music
publishing industry which could prove to be a stabiliz-
ing force in the music business in the Far East. NMPA’s
communication with its opposite number in Tokyo has
begun to be more meaningful and informative so that
a closer relationship and cooperation is in process.

Emphasis on Amusement

Shortly after World War II, Japan's coin machine
industry began what has been a strong and steady
expansion. Prior to that time, few machines were to
be found here, and all of those were imported from
other countries and utilized in special locations only.

In the late 1940’s a great many secondhand pinball
(flipper-type) machines and a few others, including
jukeboxes, were imported from America or purchased
from the U.S. through military bases here.

As the demand increased, new machines were
imported and a few local manufacturers began copying
and adapting units for domestic use. SEGA and Taito
were the major companies at the time, although several
others have since gained importance in the market.

At that time, and into the late 1950's, the average
annual production was 200 units, beginning to grow
rapidly only as recently as 1967-'68. Annual production
this year is expected to near 2,000 units, however, most
of which are for local use.

The Nihon (Japan) Amusement Machine Manufac-
J-28

turers Association (NAMA) was formed in the mid-
1950's and its policy then, as now, was to help keep the
word “amusement” in the amusement coin machine
industry of Japan. The present address of NAMA is
4-6-1, Higashi-Gotanda, Shinagawa-ku, Tokyo, Japan.

Very little of Japan's production of coin machines,
jukeboxes included, has gone for export. SEGA and
Taito began exporting slot machines in the early 1960’
and are intensifying their efforts to export other, Japan-
developed machines in the near future.

Masaya Nakamura, president of Nakamura Seisa-
kusho Co., Ltd., and current president of NAMA,
estimates, however, that it will be two to four more
years before Japanese machines are exported in signifi-
cant numbers. Creative research and development of
amusement machines began in Japan as late as 1965
or 50, says Nakamura, and the products of this creativity
are now expanding in the domestic market so strongly
as to make large-scale production for export difficult
at the moment. At present, approximately 20 percent
of arcade machines here are imported from the U.S.

JAPAN — A BILLBOARD SPECIAL REPORT
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SEGA, headed by a team of Americans but a
Japanese company, is the largest jukebox operator in
Japan (and, so they claim, in the world). They have
machines in over 5,000 locations. SEGA's 1,300 em-
ployes work out of their main offices near Tokyo
International Airport and from the 40 district offices
throughout Japan. Rock-Ola machines, handled by
SEGA here, represent just under 50 percent of Japan's
total of 11,000 jukeboxes. SEGA stocks about 1 million
records, only approximately 15 percent of which are
of foreign origin.

All coin machine manufacturers and operators in
Japan are expecting continued growth of the market
and are taking steps to insure that the policies of
NAMA (to emphasize “amusement™) are adhered to
marketwide. Increased leisure spending by the Japanese
public and expanded manufacturing and servicing
capabilities on the part of the coin machine interests
present a bright future outlook in the Land of the Rising
Sun.

DECEMBER 19, 1970, BILLBOARD
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Features everything you need to stay out front in the race
to make money— simulated speedway, right and left steering, brak-

ing, and lightning bursts of acceleration. The race is on so—act now, and
finish first! Supplied to your coin specifications.

| =~ NAKAMURA

2-13, 2-chome, Tamagawa, Ota-ku, Tokyo 144, Japan
SEISAKUSHO CO., LTD. Phone: Tokyo(03)759-2311 Cable: “GAMECREATER” TOKYO

7~ x|
S SOME GREAT COPYRIGHTS: . i
. Qur Successful Japanese Popular Songs MA
Music-Record Newsweekly 2 P ’ m}ﬁml( 010
Nuw. in its 76th ’{Eﬂl‘ Love You Tokyo,/Yanagase Blues/

of '“"!“5_"3" service Jingi/Hakodate no Hito/

Subscribe Now! 365-Ho no March/Makoto/
piaiT Just mail request order today St Dai-Shobu/Hakodate ne Ame wa Lila-iro/
[ | i
| BILLBOARD, 2160 Patterson Street, Cincinnati, Ohio 45214 | MR enciey
11 T Q- <l and many others/ SAIGO TERUHIKO
i Please enter my subscription to BILLBOARD for JONETSU
E 71 YEAR $30 13 YEARS $60 ] New CW-1100

i ] Renew ] Payments enclosed ] Bill me later
] 2 EXTRA issues for cash

Above subscription rates for Continental U. S. & Canada.

Japanese rates

71 YEAR $55 (Jet Freight) SUIZENJI KIYOKO

DAISHOBU
Cw-11

Company

Name

Address Most active Japanese Hit Song Maker:

City State & Zip

Npﬂ'ﬂM

Type of Business

CROWN MUSIC PUBLISHER, INC. NIPPON CROWN CO., LTD.

AKASAKA, 2-10-8, MINATO-KU, TOKYO, JAPAN AKASAKA 2-10-8, MINATOKU, TOKYD, JAPAN

P Y« TR - 2 y
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TOPHITS IN JAPAN

TOP TWENTY HITS IN JAPAN-1970

TITLE

KEIKO NO YUME WA YORU HIRAKU
TEGAMI
HATOBA ONNA NO BLUES

(Foreign and Local)

Artist

Keiko Fuji

Saori Yuki
Shinichi Mori
Yoichi Sugawara
Mari Henmi

Hiroshi Uchiyamada
& The Cool Five

Yoko Kishi

Hide & Rosanna
Keiko Fuiji

The Drifters
Keiko Fuji

Hiroshi Uchiyamada
& The Cool Five

Kayoko Mori
Osamu Minagawa
Naomi Chiaki

Hiroshi Uchiyamada
& The Cool Five

The Shocking Blue
Betty & Chris
Ayumi Ishida
Mina Aoe

Labels
RCA /Victor

Express/Toshiba

Victor
Polydor
Columbia
RCA/Victor

King
Columbia
RCA /Victor
Toshiba
RCA/Victor
RCA /Victor

Denon
Victor
Columbia
RCA/Victor

Polydor
Denon
Columbia
Victor

Publisher

All Staff
Watanabe
J & K

Watanabe
Watanabe

All Staff
Fuji

Nihon Geino
Watanabe
Nihon Geino
Watanabe

P.M.P.
Suisei-sha

Watanabe

Aberbach
P.M.P.
Geiei
Kikura

FOREIGN HITS IN JAPAN 1960-1969

Marcels

12. Hﬂ-“v“l'!ﬂ“r Song, Brook Benton
13, North to Alaska, lohnny Horfon
14. Pony Time, Chubby Checker

15. 100 Ibs. of Clay, Gene McDaniels

K. Doe

T8, He Will Break Your Heart, Jerry Butler
19. Quarter ta Three, Gary U. 5. Bonds
20. A Thowusand Stars, Kathy Young

21, Runing Scared, Roy Orbison

. Woodan Hearl, loe Dowall

23. Take Good Care of My Baby, Bobby Vees

Vaughn Ork

27. Daddy's Home, Shep & Limelites

28 Erﬂn
29. Where the Boys Are, Connie Francis

. Marty Robbing
Ivis Prozley

33, 've Told Every Little Star, Linda Scott

- Mountain's High, Dick and Deedes

35. Hats Off 1o Larry, Del Shannon

Clarence Hanry
to the One | Love, Shirelles

41, Poetry in Motion, Johnny Tillotsan
42, Yellow Bird, Lawrence Welk Ork

. Stand hr Me, Ben E. King
eang, Gary U. 5. Bonds

45, You're Sixtesn, Jlohnny Burnstte
d6. Angel Baby, Rosie & the Originals

4%. 1 Like It Like That, Chris Eenner

1962

Checkar

Stranger on the Shore, Acker Bilk
Peppermint Twist, Jooy Dee & Starlighters
Mashed Potate Time, Deedes Sharp

Moon Riwer, Henry Mancinl Ork

I Can't Stop Loving You, Ray Charles
You'll Lose a Good Thing, Barbara Lyan
The Stripper, David Rose Ork

The Lion Sleeps Tomight, Tokens

Johnny Angel, Shelly Fabares

o Really Loves You, Mary Wells
Ramblin’ Rose, Nal Cole

. Hey Baby, Bruce Channel

. Duke of Earl, Gene Chandler
Roses Are Red, Bobby Vinton

4, KYO DE OWAKARE
5. KEIKEN
6. UWASA NO ONNA
7. KIBO
8. Al WA KIZUTSUKI YASUKU
9. ONNA NO BLUES
9. DRIF NO ZUNDOKO BUSHI
11. INOCHI AZURE MASU
12. AWAZUNI AISHITE
13. SHIROI CHO NO SAMBA
14. KURONEKO NO TANGO
15. YOTTSU NO ONEGAI
16. Al NO TABLJI O
17. VENUS
18. SHIROI IRO WA KOIBITO NO IRO
19. ANATA NARA DO SURU
19. KOKUSAISEN MACHIAISHITSU
B. Michael, Highwaymen
1960 9. Runaway, Del Shannon
1. A Summer Place, Parcy Faith Ork 10. Last Date, Floyd Cramer
2. It's Now or Mever, Elvis Presley 11. Blue Moen
3. Save the Last Dance for Me, Dnffers
4. The Twist, Chubby Checker
5. l!‘l'r in-r:i“ Tnmi; IiLlHnI, Brian Hyland
6. I'm Sorry, Brendn Lee Matharciaal. -
7. Stuck on You, Elvis Presley 16. Matner-in-Law, Ermje
8. He'll Have to Go, Jim Reeves 17. Raindrops, Dee Clark
9. Cathy's Clawn, Everly Brothers
10. Runn Bear, lohnny Preston
11. Walk, Don't RBun, Venlures
12. Eﬂ?huﬂ'; Somebody’s Fool, Connie Francis 4]
14, My Heart Has a Mind of Its Own, Connie Franci
. My Hea A5 @ nd o n, Connie Francis :
15. Only the Lonely, Roy Orbison ;; :m“':; Eu:LI bt
1&. Teen Angel, Mark Dinning .“' L rHIﬂ.h‘l ia 'EE": £5
Y gyt By it s
= dim I]'Iﬂ am LooKe ] '
20, Plasse’ 1 TEEMEE?" n Falling, Hank Lockii  the Boys A
. Please Help m Falling, Hank Locklin
;; Eli‘l;nﬂlrdl*; Brnﬂluurs Four g"]'-’ :‘::‘Fih‘,';h:r'"g*“ Ingmann
. Might, Jackie Wilson %
23. Good Timin', Jimmy lones 32. Surrender,
24. Baby (You Go! What It Takes), Brook Benton-Dinah Washingfan 24
EE EI:I :ﬂm, E{;_bl:l',' Rydeall
. Mr, Custer, Larry Verne
27. Sink the Bismarck, lohnny Haorton g’:. ﬁ"“"mi"*l" F,I:r'.“F“”‘
28, Sweet Nothin's, Brenda Lee i P e ey '."g""; K
29. Puppy Leve, Paul Anka et u M e el
30, | Want fo Be Wanted, Bronda L ]
A1. Paper Rose, Anmita E.rllram TR 40, nlﬁﬂhﬂr
32. Becavse They're Young, Duane Eddy
33. Alley-Oop, Hollywood Argyles-Dantes & Evergreens 43
34. Way Down Yonder in New Orleans, Freddie Carnon 44, Mew Or
35, Why, Frankie Avalon oAl
3&. Burming Bridges, Jack Scoll
g-:. Hherl :r 'Ii'l'lherl-.rnDinn H!. iﬂmﬁ'nhd 4 47 Sailer. Lolita
« Finger Poppin® Time, Hank Ball & Nidnighi ; 1
39. Volare, Babby Rydl S A e 48. Dum-Bum, Brenda Lee
. "The Apartment” Themeo, Ferranfe & Teiche
a\. Devil or Angel, Bobby Ves m-Eer Ball, -Rahby Vag
42, You Talk Too Much, Jde Jones
43. Heartaches by the Number, Guy Mitchell
44. A Rockin' Good Way, Brook Benlon & Dinah Washington
45, White Silver Sands, Bill Black's Combo
44, It's Time te Cry, Paul Anka 1. Twist, Chubb
47. You Got What It Takes, Marv Johnson 2.
48. What in the World's, Jack Scoft 3.
49. The Big Hurl, Toni Fisher 4.
50. Warbor Lights, Platters 2
3:
1961 1: The Wanderer, Dion
1. Exodus, Ferrante & Teicher 1.
2. Calcutta, Lawrence ‘Welk Ork 12. The One
4. Will You Love Me Tomorrow, Shirelles 13.
4. Tossin® & Turnin®, Bobby Lewis T4
5. Wonderland by Night, Bert Kaempfert Ork 15. Locomation, Little Eva
6. Are You Lonesome Tomight, Elvis Presley 16
7. Travelin' Man, Ricky Melson 17
J-30
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Do You Love Me, Confours

Soldier Boy, Shirelles

Sherry, Four Seasons

Walk on by, Leory Van Dyke

| Enow, Barbara Gearge

It Keeps Right on A-Hurtin', Johnny Tillotson
Midnight in Moscow, Kenny Ball

Let Mae im, Sensations

Manster .'uinh, Bobby Pickett

Palisades Park, Freddy Cannaon

Can’t Help Falling im Love, Elvis Presley
Twist and Shout, Isley Brothers

Twistin® the Might Away, Sam Cooke
Surfin® Safari, Beach Boys

2 Ertlhinm Up Is Hard to Do, Meil Sedaka
. Run to

. Gréen DOnpions, Booker T. & MG's

. Wolverton Mountain, Claude King

« Lowe Letters, Kelly Lester

- Town Without Pity, Gene Pitney

. Sheila, Tommy Roe

. Please Mr, Postman, Marveleties

. &lle
. Patches, Dickey Lee

. Good Luck Charm, Elvis Presley
. g:gfﬂaﬂ Joha, Jimmy Dean

im, Bobby Ves

Cat, Bent Fabrics

Ace Canmon

; GDH&E‘HE Cruel World, James Darren
. Dear Lady Twist, Gary U. 5. Bonds
. Party Lights, Clauding Clark

. Sealed
. 3he Cried, Jay & the Americans
. Narman,

ith a Kiss, Brian Hyland

ve Thompson

1963

. Limbos Rock, Chubby Checker
. Bo Away Little Girl, Steve Lawrence

End of the World, Skeeter Davis

. Blue Velvet, Bobby Vinton
. Telster, Tornados

| Will Follew Him, Little Peggy March
Bhythm of the Rain, Cascades

Can't Get Used to Losing Yew, Andy Willlams
Fimgertips, Litfle Stevie Wander

Return to Sender, Elvic Prosley

Up on the Roof, Drifters

Sa Much in Love, Tymes

. He's 5o Fine, Chiffons
. He Pawla, Paul & Paula

Big Girls Don't Cry, Four Seasons
Surfin UW.5.A., Beach Bovys

. Walk Right In, Rocftop Singers

Walk Like a Man, Four Seasons

. If You Wanna Be Happy, Jimmy Soul

. Easier 5aid Than Done, Essex

. My Boyfriend's Back, Angels

. Mackingbird, Inez Foxx

, Our Day Will Come, Ruby & Remantics

. Puff the Magic Dragon, Peter, Paul & Mary
. Ruby Baby, Diom DiMuci

(Continued on page J1-32)
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ALL AROUND MUSICMAN

Biggest plus Most Active

NICHION

® Subsidiary of TBS (The Foremost National Radio & TV Network)

® Representative for Warner Bros. Music, Inc., Campbell Connelly & Co, Ltd.,and others
®Full Promotion of Foreign Songs

®Plenty of Japanese Hit Songs
® Music Publcations

it '-lt-

-
)
ot
i
W

::: ® Froducing Master Records
E:E ® Merchandising
':E: | @President: SHIGERU AKIMOTO
®Address: TBS TV 2nd Blidg., No. 3-50, 5-chome, Akasaka, Minato-ku, Tokyo
® Cable: "PUBLISHMUSIC TOKYOD"
@ Phone: Tokyo (6B4}4711

FROM JAPAN {170 BRAND NEW

SUPER ROAD 7 CYCLE RIDER

The latest drive game. A The only one with all fea-

new road race. Different fea- tures. Sound, Wind,Music, |
tures. Free play included. Course Selection and you

Playing time adjustable. Ex- won’t find a prettier cabinet.

citing sound and light ef- A true sensation for the

fects. player.

CINESCOPE 8

Fully automatic movie
viewer with sound.

Acceptsstandard 8mm
color cartridges.

CALIBER 50

Aircraft gun game
with exciting sound
and light effects. Free
play feature.

AUTO VIEWER

Table-top automatic coin operated
slide viewer. Compact metal cabinet,
40 color slides standard size, endless
movement. Weighs 14 pounds. Loca-
tion: anywhere.

TAITO TRADING COMPANY, LTD.

1-2-1, Uchisaiwai-cho, Chiyoda-ku, Tokyo, Japan Fukoku Bldg., 508
Central P.O. Box 1164, Tokyo.

Phone: Tokyo (03) 501-7371/5 Cable: "EPTRA" Tokyo Telex: TK293l
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FOREIGN HITS IN JAPAN 1960-1969

e Coantinued from page J-30

25. Surf Jan & Dean 13. This Diamond Ring, Gary Lewis & Playboys Winchester Cathedral, The New Vaudeville Band
27. | Love You Iluuu: Al Marting 14. My Girl, Temptalions | Was Kaiser Bill's Batman, Whistling Jack Smith
28. You're the Reaton I'm Living, Bobby Darin 17. King of the Road, Roger Miller The Happening, The Supremes

29. Svkiyaki, Kyu Sakamoto 18. Hang on Sloopy, Moloys A Whiter Shade of Pale, Procol Harum

30. W's Party, Lesley Gore 19, | Feel Fmﬁ Beatles San Francisco, Scott McKenzie

3. The N Has a Thousand Eyes, Bobby Vee 20. The Birds & the Bees, Jewsl Akins | Love Yoy, The Zombles

22. Blame It on the Bossa Mova, Eydie Gorme . The Jerks, Larks Last Waltz, Engelbert Humperdinck

. Can't You Hear My Meartheat, Herman's Hermils

. Mrs. Brown You Havs a I.mrii]r Daughter, Harman's Hermits
A5. You Can't 5t Down, Dovells . Stop in the Name of Love, Supremes

34. Surfer Girl, Beach Boys . Eve of Destruction, Barry Mchuire

n

3—; | Dig Rock and Roll Music, Peter, Paul & Mary
24

25

37. Lomely Bull, Tijuana Brass g;. Mr. Tambourine Man, Byrds

28

i

30

Land of 1000 Dances, The Walker Brothers
. All You Meed Is Love, The Beatles

Balla Balla, The Rainbows

. Penny Lane, The Beatles

. Somehody to Love, Jefferson Airplane
In My Room, The Waliker Brothers

. Okay, Dave Dee Group

s Wur-:l'l, The Monkees

. La La La, The Sh&mm:llu.

. Summer Wine, Nancy Sinatra

. Inch’ Allah, Adamo

. Ruby Tuesday, The Rolling Stones

. Georgy Girl, The Seekers

. Last Train to Clarksville, The Maonkees
. Baauwtiful Dream, Twiooy

. Wednesday’s Child, Mat Monro

33. Pipeline, Chantays
34, Two Faces Have 1, Lou Chrishie

3B, Melio Stranger, Barbara Lawis . What the World Needs Mow Is Love, Jackie DeShanngon
37, Blowing in the Wind, Peter, Paul & Mary . Shetgun, Ir. Walker & All Stars

40, Wild Weekend, Rockin’' Redels . She's Mot There, Zombies

41. W | Had a Hammer, Trini Lopez - Help Me Rhonda, Beach Boys

42. Heal Wave, Martha & The Yandellas 1. How Sweet It Is, Marvin Gaye

43, Tell Him, Exciters - Unchained Halui’;, Righteaus Bros.

44. Be My Baby, Ronettes . Ringe, Lorne Greene

45, Wipe Out, Surfaris . Dawn in the Boondocks, Billy loe Roval

45. You Really Got a Hold on Me, Miracles . The Mame Game, Shirley Ellis

&7. From a Jack %o a King, Ned Miller . Ticket to Ride, Beaties

48, My Dad, Paul Petersen . Going Out of My Head, Little Anthony & Imperials
4%, Bobby éirl, Marcie Blana Like a Ralling Stone, Bob Dylan

50. Candy Girl, Four Seasons . 1 Know a Place, Petula Clark 7. Litthe Man. Sonny & Cher
P ";"-h.ﬂi"'r HE'TT"-BI"' 5 Hﬂ"l"l"llh !H‘ Ll! G.nd.:.‘m. dﬂ' vs.!.'Tr.F!lr GE"EHiE'E Er!d
. Eﬂ Roses for a Blue Lady, Bert Xaempfert Drk 99, Devil With 2 Blue Dress On & Good Gelly Miss Mally,
1964 . I'll Never Find Another You, Seekers Mitch Ryder & The Detroit Wheels
. Cara Mia, Ja'prE. AMmericans 20. Light My Fire, The Doors
. | Want fo Hold Your Hand, Beatles - Keep Searchin’, Del Shannon an. EIFEI“E L Golden, The Tromeloes
. She Loves You, Beatles - Count Me In, Gary Lewis & The Playboys 32. Happy Together, The Turtles
: =;Iiu, Delly, Louis Armstrong . E;;:H: :': '!rl:irﬂ:“ﬂu::rh Horst Jankowski 33. We Love Tou, The Rolling Stones
i Pretty Woman, Roy Orbison ol r 34, Walk Away Renea, Loft Bank
. | Get Around, Beach Boys - U'm Telling You Now, Freddie & Dreamers 35, Good Yibration, E:'lq-:rlhul'r Humperdinck

. It Aim't Me Babe, Turtles
Jolly Green Giant, Kingsmen

SEEARLREREEREYERREE

. Lovie, Lowvie, Kingsmean

. My Guy, Mary Wells

. II{II ?tiﬂ-i‘, Bobby Vinton
. Glad Al Ower, Dave Clark Five 19468
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. Everybody Loves Semebody, Dean Martin 19466

. Dom Ii!lﬂ, Sjraging Mun

. There I've Said It Again, Bobby Vinton

. Love Me Do, Beatles

. She's a ani, Lesley Gare

. Where Did Our Love Go, Supremes

. Java, Al Hir

. "?-E' Barbra Streisand

" A Hard Day's Ni hi, Beatles

. Since 1 Fell For You, Lenny Welch

. F-nnrrel Him, Bobby Rydell

. Under the Boardwalk, Driffers

. It's All Right, Impressions

. Love Me With All of Your Heart, Ray Charles Singers
. Chapel of Love, Dixiscups

. Little Children, Biliy J. Kramer & Dakotas
. Bread and Butter, Newheats

. 'm I.nvlni It Up te Youw, Dale & Grace
. Davwn (Go Away), Four Seasons

. Rag DBell, Four Seasons

. Suspicion, Terry Stafford

Popsicles & leicles, Murmaids

Washington Square, Village Stompers

A World Withouwt Leve, Peter & Gordon
Can | Get a Witness, Marvin Gave

| Can't Stay Mad at You, Skeeter Davig
Wishin® and Hopin', Dusty Springfield
Please, Please , Beatlas

You Don't Have fo Be a Baby to Cry, Caravelles
Sugar Shack, Jlimmy Gilmer

Busted, Rav Charles

. Walkin® the ﬂnuhfufus Thomas

. You Don't Qwn , Lesley Gore

. Mey Little Cobra, Rip Chords

. ‘Deep Purple, Mino Tempo & April Stevens
. Fools Rush Im, Rick Melson

Don‘t Let the Raim Come Down, Serendipity Sinoers
Out of Limits, Marketts

Walk Oa By, Dionne Warwick

Nitty Gritty, Shirley Ellis

Cry Baby, Garmett Mimms & Enchanters

1965

Back in My Arm A?IIH, Supremes
Woolly Bully, Sam The Sham & Pharachs
Mr. Lomely, Bobby Vinlon

| Can’t Help Mystelf, Four Tops
Satisfaction, Rollin ‘S’rnnss

Downtewn, Pefula Clark

You've Lost That Lovin' Feelin’, Righteous Bros.
Come See About Me, Supremes

The “'In" Crowd, Ramsey Lewis

You Were On My Mind, We Five

Help, Beatles

. Crying in the Chapel, Elviz Presley

. Love Potion Mo. 9, Searchers

. | Got You Babe, Sonny & Cher

0 U B
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. The Ballad of the Green Berets, Barry Sadler

Califernia Dreamin’, Mamas & Papas
Sounds of Silence, Simon & Garfunkel

. Sunny, Bobby Hebb

. Strangers in the Might, Frank Sinalra
. You Can't Hurry Love, Supremes

. & Groovy Kind of Lowe, Mindbenders
. | 6ot Yow, Jamies Brown

Little Red Riding Mood, Sam The Sham & Pharachs

. See You in September, Happenings

. Good Lowin’, Youny Rascals

. We Can Work 1t Out, Beatles

. Up Tight, Stevie Wonder

. lo Che Mon Vive Senza Te, Dusty Springfield
. Kicks, Paul Revers B Raiders

. Lightnin® Strikes, Lou Christie

. Cherish, Association

. Soul & Inl.riuliun, Rightecus Bros.

. Hanky Pan

. & Tears, 7
. Red Rubber Ball, Cyrkle

. Last Train to Eiiﬁ.nlll:l, Monkees
. Mo Matter What Shape, T-Bones

. Cool Jerk, Capitols

¥, Tommy James & Shondells
Iﬁueﬂ'mn Mark & Mysterians

Ain't Toa Proud to Be, Temptations
Sunshine Superman, Donovan

. These Boofs Are Made for Walking, MNancy Sinatra

Daydream, Lovin® Spoonful
hen 3 Masn Loves a Woman, Percy Sledge

. Ower & Over, Dave Clark Five
. A Taste of Homey, Herb Alperi & Tijuana Brass

Monday Maonday, Mamas & Papas
Paint it Black, Rolling Stones
Tarn, Tvrn, Turn, Byrds
Bus Stop, Hollies
My Love, Petula Clark
Eeep On Ilincin-i, Gentrys
What Becomes of the Broken Hearted, limmy Ruffin
19th Mervous Breakdown, Rolling Stones
Reach Ouwf, 1'Il Be l'lumll Four Tops
Summar in the City, Lovin’ Spoonful
I Am a Rock, Simon & Garfunke|
Let's Hang On, Four Seasons
Time Won't Let Me, Outsiders
Paperback Writer, Beatles
Barbara Ann, Beach Boys
She's Just M Style, Gary Lewis & Playboys
E:-:l!  Tine, Ray Charl
ng Time, Ray Charles
Five o'Clock Werld, Vogues
Somewhere My Love, Ray Conniff Singers

1967
Tiny Bubbles, Don Ho
Music to Watch Girls By, Andy Williams
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Sound of Silence, Simon & Garfunkel
Hey Jude, The Beatles

Simon Says, 1910 Fruitgum Company
The Dock of the Bay, Otis Redding

13 Jours en France, Original Soundirack
Valleri, The Monkees

Lady Madonna, The Beatles

Legend of Xanadu, The Dave Dee Group
Jumping Jack Flash, The Rolling Stones
Ho Mo Me, The Human Hein:z

Weman Woman, The Union Gap
Twenty-Ten, Tinkabells’ Fairydust
Words, The Bee Gees

Hethin® But Lewe, Jess & James
Massachusetts, The Bee Gees

This Liftle Bird, Mancy Sinalra

. Honey, Bobby Goldsboro

. L'Amour est Blew, Peul Mauriat

. Hald On I'm Comin®, 5am & Dave

. The Rain, The Park B Dther Things, The Cowsills

. You Keep Mo Mangin® On, Vanilla Fudge

. Haoliday, The Bee Gees

. My Girl, The Temptafions

. 123 Red Light, 1910 Fruif Gum Company

. Bougaleo Down Breadway, Paul Revere & the Raiders
. Hello Goodbye, The Beatles

1969

13 Jours En France, Soundtrack
These Were the Days, Mary Heopkin
Manchester & Liverpool, Finky & The Fallas

. [You) Ketp Me Hanging On, Vanilla Fudge

Ob-la-di, ob-la-da, The Beaties

. Towch Me, The Doors
. Goodbye, Mary Hapkin

Agquarius, 5th Dimension
La Pioggia, Gigliola Cinguatti

. Get Back, The Beatles

. Baxer, Simon & Garfurkel

. Ballad of John and Yoke, John and Yok

. In the Year 2525, Zager & Evans

. Love Me Tomight, Tom Jones

. Early in the Morning, Clife Richard, Vanity Fare
. Aime Ceux Qui Taiment, Daniel Yidal

. Time cof the Season, The Tombies

. Come Together, The Beatles

. Sugar Sugar
- Mey Jude, The Beatles

The Archies

Love Child, Diana FRoss & The Supremes
Mah-Ma, .Hiil'l-ﬂi, Soundirack

. Barabajagal, Donowvan

. Honky Tonk Women, Rolling Stones

. Both Side Mow, ludy Collins

. Spinning 'l'n‘hn-i, Blood, Sweal & Tears
. Heather Honey, Tommy Ros

. Tamorrow Tomarrow, The Bee Gees

JAPANESE ‘KAYOKYOKU’ (LOCAL ‘POPS’) HITS

1960
ITAKOD GASA, Yukio Hashi _
. ARIGATAYA BUSHI, Hiroshi Maoriya
. TSUKIKAGE NO MAPQLI, Kayoko AMoriyvama
KANASHIK] 16 5Al1, The Peanuts
ITAKO HAMNAYOME SANM, Kikue Hanamurs
TS5UKI NO HOLEWII, Takeo Fujishima
. TASSHADENA, Michiya Mihashi
. MIYO CHAM, Masaaki Hirao
. MUJYD NOD 'im.q:_ Mitsuo Sagawa
. ASUZURI MISAEI, Machire Kasugs

1961

. UED MUITE ARUKD, Kyu Sakamoto

COFFEE RUMBA_ Sachiko Mishida

SUDARA BUSHI, Hitoshi Uski

AMENI SAKU HANA, Hiroshi Inoue

KiMil KOISHI, Frank Magai

KITAGAMI YAKYOKU, Yukiko Tama & Mahina Sfars
TOKYQ DODOMPA MUSUME, Marn Watanabe

KAWA WA NAGARERU, wiki Makasone

HOEKIKD

YAMA WO ROZALIA, Three Graces

1962

S LT

R Ry
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(1960-1969)

UTSUKUSHIT JYODAI, Akira Mita

VACATION, Mieko Hirota

MIAGETE GORAN YORU NO HOSHI O, Kyu Sakamoto
EIRIKO NO TANGO, Frank Nagai

OHIMA NARA KITEYO ME, Midori Satsuki

GARASU NO JOHMNMY, George |

DAIGAKY KAXDE UTA, Hiroshi Moriyva
SHIMASODACHI

1964

Al TO SHI O MITSUMETE, Kaxvko Aoyvama
TOKYO GORIN OWDO, Haruo Minami
SHIWASEMNARA TE D TATAKD, Evo Sakamofo
YOAKE MO UTA, Yoko Kishi

LA HOVIA, Peggy Hayama

ANKO TSUBAKI WA KOI NO HANA, Harumi Mivaka
ROZALIO MO 5HIMA, Hachiro Kasuga

DIASHIKI KOUTA, Ka:uko Matsug, Mahina Stars
SASURAN, Shigeru Katsumi

MINA NG SHU, Hideo Murata

1965
YAWARA, Hibari Misara
BUONA 5SERA DI TOKYO, The Peanuts _
AISHITE AISHITE AISHICHATTA RO Y0, Muyeka Tashira, The Mahina Stars
MATSUNOKI KCOUTA, Yukiko I-Iim‘.'ln'lizl.an
NAMIDAKUN SAYONARA (GOODBYE . TEARS), Kyu Sakamoto

(= R -]
b
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. BARA GA SAITA, Mike Maki

HOMEl KASHIRA, [hiyoko Shimakura
SORA MI HOSHI GA ARUYOMI, Ichirc Araki
AITAKU TE AITAKU TE, Mari Sono

1967

KOl ND MEXICAN ROCK, Yukio Hashi

MAKKA MNO TAIYD, Hibari Misora, Blee Comets
KOGYUBI MO OMOIDE, Yukari [io

KiMl K050 WAGA INOCHI, Hirgshi Mizuhara
BLUE CHATEAW, Biye Comets

IPPON DOKKO NO UTA, Kivoks Suizenil

KOf, Akira Fuse

KOl NO HALLELUJAH, Jun Mayuzumi
SHIRITAKU NAI MO, Yoichi Sugawara

SEKA! WO KUNI KARA KONMICHIWA

1968

LOVE YOU TOKYD, Akira Kurcsawa & Ross Primos

KAETTE KITA YOPFARAL, The Folk Crosseders

KOF NO SHIZUKU, Yukari [ta

YUKE NO HIMITSU, Tomoko Ogawa

HAWA NO KUBIKAZIARI, The Tigers

HOSHIKAGE NO WALTZ, Masao 3en

TENSHI MO YUWAKU, Jun Mayuiumi

OTARU NO HITOYOD, Masayechi Tsuruoka & Tekyo Romantica

T. ITSUDEMO YUME O, Yukio Hashi & Sayuri Yoshinzga . KiRl NI MUSEBU YORU, Ken Kurgki
2. SAMUI ASA, Sayuri Yoshinaga NAMIDA O DAITA WATARIDORI, Kiyoke 3Swizenji 10. KOI NO KISETSU, Pinky & The Killers
3. KAWALI BABY (FRETTY LITTLE BARY) SAYOMARA WA DAMCE WO ATODE, Chicka Baizho
4, HAI, SDREMADEYD, Hitoshi Ueki HAN] MO IWANAIDE, Marl Sono lgﬁg
5. DSHO, Hideo Murata MATSU HO HI NO OMOIDE, Teruko Hino
b, YAMAQTQKQ NO UTA, Dark Ducks 10. HOSHI MUSUME, Teruhiko 3aigo 1. IMAWA SHIAWASE KAI, Milswo Sagawa
7. TOKUE IKITAY, Jerry Fujio 2. TOSHIUE NO HITO, Shinichi Merl
8. KOI WAAKAMIYO NO MUKASHI KARA, Midori Hatakeyama 1966 3. NAMIDA NO KISETSU, Pipky & The Killers
9. HORETATTE DAME Y0, Mahina Shars : : 4. BLUE LIGHT YOKOHAMA, Ayumi |shida
10, SORAN WATARIDOR!, Komadori Shimai 1. MUHYO, Yukio Hashi 5. 600D NIGHT BARY, King Tones

4 2, HONEMADE AISHITE, Takuya lyg 6. HATSUMGI NO HITO, Tomoko Ogawa

I?ﬁa 3. KIMI TO ITSUMADE MD, Yuzo Kayama 7. TOMINIWA HAHA ND MNAIKO MO YO NI, Carmen Maki
4. KOl GOKORO, Yoko Kishi B. NAGASAKI WA KYD MO AME DATTA, Hiroshi Uchiyamads & The Cool Five
1. KINNICHIWA AKACHAN, Michiyo 3tars 5. YUME WA YORU HIRAKD, Mari Sono 9. HJANAING SHIAWASE MARABA, Naomi Sagara
7. KOKD SAMMNEMSEI, Karuo Fyunaki &, HAKQDATE NOD HITO, Sabure Kitajima 10, SHIRGI IROWA KOIBITO NO IROQ, Betty & Chris
J-32 JAPAN — A BILLBOARD SPECIAL REPORT DECEMBER 1%, 1970, BILLBOARD
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CBS

hd

SUGAR

thank you dear friends of
KING RECORD

for having made our artists
so successful in your country

GIGLIOLA CINQUETTI
GIANNI NAZZARO

RAYMOND LOVELOCK
MASSIMO RANIERI

KING RECORDS

WE HOPE TO SEE
“VOLANO LE RONDINI, BY GIGLIOLA

FIRST IN YOUR CHART SOON

Vi spvats sty ONE JUMPNZAHEAD o /M

[ =i

CREATED BY
SEGA, PRODUCERS
OF THE DECADE’S
MOST PROFITABLE \\ |
GAMES i

GUN FIGHT

MANUFACTURED BY WORLDWIDE AGENTS
Sﬁﬁﬂentmpnlses LtO. i
P.O. BOX 63 TOKYO AIRPORT POST OFFICE Club SPECIHH}’ Overseas Inc.
TOKYO 149 JAPAN Cable: Segastar APARTADO 133 PANAMA 1, R. de P.
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"Finale D'amore "(Yoichi Sugawara)

"Yoru™ (Saori I{mig
"Miren" (Mari Sonmo

WHEN NIPPON GRAMMOPHON PRESENTS HER REPERTOLRE
YOUR LIBRARY CAN BE COMPLETED ON THE INTERNATIONAL SCALE

"Sakariba-onna" (Shingo Sugi)

"Promise for Future" (The Tigers)

P
\
\

"Never Marry A Railroad Man" (The Shocking Blue)

"Summertime Blues" (The Who)

"Immigrant Song" (Led Zeppelin)

"Seasons"(Earth & Fire)
"Finale D'amore" (Milva)

«<»> NIPPON GRAMMOPHON GO., LTD,
GRAMMOPHON PUBLISHING & PROMOTION K.K.

e MO dath M. © () B8

7

BILLBOARD

The International

ARIGATO

THANK YOU

TEIGHIKU

il RECORDS CO. LTD.

FROM

BILL HALEY
& THE COMETS

OLA & JANGLERS

Music-Record Newsweekly
Now in its 76th year

of industry service
Subscribe Now!

Please enter my subscription to BILLBOARD for
:D 1 YEAR §30 13 YEARS $60
\ [] Renew  [] Payments enclosed

{ ] 2 EXTRA issues for cash

[] New
] Bill me later

Above subscription rates for Continental U. S. & Canada.

JACKPOTS
MAD IN SWEDEN
TOMMY KORBERG

Japanese rates
11 YEAR $55 (let Freight)

Nam BRETT MARVIN
& THE

e THUNDERBOLTS

City __State & Zip Recording exclusively for

SONET GRAMMOFON AB
Stockholm 39, Sweden )

Title London W.1., England

-----------------------------------------

DECEMBER 19, 1970, BILLBOARD
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SONET PRODUCTIONS LTD.

In Japan as in all other
countries, The Peer-
Southern Urganization
is proud to play a major
role in the growth of
the International Music
Industry.

Mrs. Monique 1. Peer, President
Mr. Ralph Peer 11, Vice President

SOUTHERN MUSIC PUBLISHING (0.
(JAPAN) LTD.

419 Hibiva Park Building
1-1 Chome Yurakucho, Chiyoda-Ku

Tokyo, Japan

e
J-35


www.americanradiohistory.com

b, ChHRLZ2RA:IHEEBRROAXFEHEHPLED
Fhenetd g tooTtRBE LEL R IZBEE
REREEEE, V1—-FoYO0bbt AT zONERGK L
E2TwWs. RERAGEXE:LTOBEEPFERBZEC S
B BEA—D—FHEZ2PLELTIVIAOEERER
LThaodhitfiottoohdrdht BEOHREER
L2¥RBELESS VY -THERGEEErSEONBLESLH
CrdHEGFaL VI L2 EY R - ERAECR
HEovzorghoa2Tvd. LELEXOBAF DR

10~154BBEOF 4200t Bxoku
BELVAE(HF V- FREEGE ) CERWE A, &
FRBORLELE2VTVE L,

FVWCRE . HER EBEIv 2t —LORLYERV S
N BHBRRTERCHEIEN (LAY ) TOoRE
VR, ECAPL—BREBLAREYE , VEXFHORE
CREEHFVEIAIF. rch¥ERDTEESHE, BE
THERTo I E— W HESOUEDBEHIBEER T H L

HAOHEEXF—JHBizow

ISy R TEROBR) 22075 —3TAx 2B 5
reErolR BHlO00ENMTR22E. FHUHEE, AFL
CHRECECEE oY  ABR , HHOERELBE,
koM EDFEHLEII Y OFESRBLD S
frekr. cOlOoDEMOBLLVERR, IRAEBR
, S PRI ,LPHM{, A7 0LIKRLELEF T2, £h E
hWEB{rEsrrgr , s7+2{0Ar T ETE !
OBERSF ET2RY  BREER . SPL20E, B VR
2S5EHE Iy o llxo2XoBEREOREEL S
ISR BRAiTabl.

PhboTE8BTEWM LVERORB TR , L 96 4F 2
ek, 39074 uuwlaltEhEY FPALS
PRBLEETHE. HEYWFHLEDRD2ELD A
Yt . BEOTREES2FLAIL , AFOBRRFRWH LT
FRELOEFLLOLOLEEFI20E~25F 08 R
T4 27 .00 —F&OEY FLEEBL,TFARTHE
YoBEPLESEESBLTLESELRBED LS L
BRAThRLEVWOT DB .

BAT,. [F420hLhEvFA]lEw5SFEZOD
TR LroBBRLlBERYE . BFEEUTAIDED &N
oEEEBIEF LIRS  ROoFPEH#2L5FLE
AeoMT,dEv It "OBEERRETFTIA L FRE
BRCHTYV S .

PELIBAN B R TR LRETEY . BXECTEDY
0B FZ Ot A —DO0 kAR ERLT VY ERE D
adhif ., BAOos— oo BsERTIC LR
hLw.

AT, BATEHERALTVEERSF—JRCZHEDS
F—Jdoy—r@0srs9rs=J.hevlt.ROND—
Pyesftadasd. rT—JJru—Rp04Lto5v25-—74
L9655 FEB»TREREZIZN , 2 Cc0opa—Fogt &, 7T
—~JEHo2, 308 ENEREVE. 4} 35 20F
—JEgeTcREETHRECZE, F-HROEE] LV
SEEFr(ELOE. LPL,4Fs5s92F—-JlFT
—Ip s TroRREVBY . SBTHFLT
AEESE IR .. A48 7ty ,CBB89-—,BE7
T3 405 ¥ . BHADTPTHEBEERAELTVSE
TERZVY. S$E¥QLOAOF—JOWMABERIE , X
Eas—128,7259 7178 C, l10AEERZL
rEEF—J2HEHOOLTHAETEEEBTVWEORT S
3. —EMO1969FL0ACRETREHEER, ¥
Pas—208,953997228C ., 2460168 C2
2. F=J Ao BFrFro—EMlEFRECRD L
TVS L VWHrrtEirpgTht, sr3995—=J0RK
ERBRBEFvVET , B OBMEANT IF T . T ZFK
BEPAhohTv d3rEd¥tvolads.

BFs5wsOh—Fr I ELEETHSHTREREENE
OR1965FQLTHEZ. H—FUUIR,.BET
th—.1—-Z2NOHWELEEEESHL, —@Db—-27F
biIBRROEBIrOLEDE. S4ELORAFROREHN
i, AEas—MRICLBALE, 755392 F23HT
AR ROEEFT—J4BhO4BEREDTVE .

MERMBoRRHAEY1LIOE L0548 T, A—
Py F—3ThbTPEToTlva® , 2boitBON
MEPEZRT3L . NALBEFENLT VS 2BBC L
YH#®EX5. -+ g, ¥+oer?2,2%9092 .30
vEyY  CBBYZ—,51F2 ., REERIR,.BXEL
pa—, BEd9e3tv, BEIF 175462007
tvovbar—Féttoftiz, FFOoRELHOFRBEZR R

rLEkEs—JEMed4rRoy ,$-—,TBS9, FQ
wosuty BE, A9, I0-SFFRINCHE,
RELTWVS .

S =S ohEwrtF—JFLbFECRUCER IR

J-36

TavdAhad.
BArBAREBILI-FEREBOBERRES L,
LOEMOLYA0ERR2, 400FK ., 1969€7T
13 . 3578 csF L, cOoMRES. 606
LoABEERERMEE. EFEBTR21. 64000k
. CiLAEELCB1IMS OOCCHERETLRE
EEZhEsF  MELPAQCREFL XA 22B 5, &8
OETR , VE19 6 0E2100:LE8s, 582
HETe87.0 , BARTRIT6E.2LVE50H 19
LOFEDERYFORE.

T . AL 1969 EH s ERB LEHL -1
vrBotke e HECTE0.9€239 .18, %0
eRTaEBOITHEDE,., H$A14AMTRELE, T8
AERF1960F12. 882200 ¥L964FERS
Ehn ¥ 25cBOo1lT7 . .BERERECBL LT,
1969FIEbAPE L. 34, 20KV 13 . 2%7%#%
S 30cnBR 2T .4 R kLAY, COBHE

By Akira Mitsui
Mace Corporation

kDR LOGEETROR. EREPI—FLUYITEB L
e Eokhbd , h—2F 0N HEEREDRF ,
F—6h1— 200 BCEHEREER LS & .

PEY TORREROMMEETIEI LW AOFBY , B
FOL10AERELE25—-T755H, 273529018, 86460
AOSEFAGELFL(MNLTCVPEAFEB INSD

cZT,.RiE@gaehicebthids v &it,
HEQLOBEZER TN rBEEFs—J¥ 2S5 TETHADO®
QEMLT , $ECQLOHCR I SBEEMDL, F142
Jpba—FoR%EE(4ED10A, 30CHLP L T
—FoREREERL99EE T2k, g TERL
TH 3.

HEg~Nr=HoFRs—JOoBYEOoRHRIEI-2Y L

BRTED , AP IBANTITPLIIZF.D—FUY

SR —1—-R.hE0IREXEOFA2IVI—-F -l
2h—4H1—2AFEDhRLE2TVLS.

HEOFEREF -0 P22 U3 1R . FalsE
hesy ., 4302570 BTR.71T97LK
BEFrloeBEREKAA—FLTYFTRTHAEERE LTK
3. BABUBASFHOF—JEZAVITALTF—JhLEHE
gluv Lot R2s—Jp ,4=2 21-1H
L —% 3 # ( MACE CORPORATION ) # 23 21 0V LOEH
ry—JeEzEALCLAFETIYUDIL . RELEGEEET —
I#E. NATIPAF-FTER{BBANREN , 4397
F—JlARXoBheEREOBTCELEEVIIZFPOF
HEEMrhbrEETCRE2E. A—=2 31—Klb—35 s
viRBBOFET-JRAFEPE—-T,TAF9 70
FEF—JRAEHCIVD LT , ChbLOoHKT—
JoBiErhtoJyup toaTUTfT2—REEBIOKEEK
s B2 EELE.

IV P73 VF I EBEFL{AB EN DR, D E
wtLdS, Za2—0920t9FrTs—Ji,. WREO
— U S A= —02THhLBRIATVLIE, DEY
FXHETCOOTREZHECAOIVUZ P IFUTF A&
EHotoLi BT 5L EROBEHIZLV2TLE
g, JusbtotyvsqsomER, JUu B
BOoER ,F—-JofhHo¥E , JUytEFombes
TE2T ) , UHTERZNWECA[BEPLI—FOL
5 1okt togHiE , EHCREREBRON A
7P{47-YOMTeBEUANO Wb ETCLMELE .,
I—FUYIRBBOBELAEFI—1—Z2TRITER
L, #EVEATRAYENEEAFAFEChE®., JU
ISR EdNAbhc V3l , Rar2pF A
BTddcr,I1vFvahLatRE EC2a T E
Ehe , =41 —2ERBLAEEDhATVR V.,
f—1=-2pACHE . AFLPLALSETYBCHNED
FRrfAzhTraECAFL L.

1—1—20FXKE . BaEQLEAD—-LUDIEE,
S8 . T—FUR—29T—-}FIviTrT—O8BROD
WEDEBEIF I =T —¥BBbh (TSP 28—}
f-—28@802vkeht9t Ib—t*—2BERREL . D
—2FLiNOofHEEHEZINTCVE . ) . h—=2F5 0L *
DREVHIOoOBEK .-t ILLEBEDEY K
EFT340LtEbhad. HEYFRAE—LI1—2L¥
Ataesc: BERFYMELEEC  , BEEHRMECHS T
BEaofxxlnldsseBETascE, 202
FFVEBAOBMEA Lo VLY, B h: LT
Lha¥ . BECREFBLEB2RRIATVAL .

tctT,F-Jopn—-FoI7O0o8MEB®ELT A L
5. ¥ ,1 =30 —=0LO4F3925F=TF9 TR
L FTAF9 P P i EOEMIi~b -0, BT,
¥ HY .E28—=,30vE7F7.%ova=, FA10,
=)y Y= AR =F DT AT TY

JAPAN — A BILLBOARD SPECIAL REPORT

www americanradiohistorv com

FrEfrc s tFBEXING .

AC, Lo RBOODUELELEEZORREEDREER
FERELTR, Ko 3hito¥EDTLAE .
lYAEBE BRI+ —ZTHOBREHE X .
BB rER . EREFORML .
3)32AZ2F{rREs T LE LA EREOLAR

FRA.
h)RE , foB0fmiFERRECES LTSRN
st LESENMFMRERORE .
-1 20Kk ¢% M.
b, FlLlaoaEcsBMaTBR .

T
i—h—0BNL—-Fp o8 iE.
STl BEERLEOCTIw2 A M.

TR LB ~FEOEEY FEVLE L.
wyra—FEEEEOE M.

11} 1=~ —-OEGY¥BRELAITATVWEC L.
RETAEOERYBRELT WS Z & .

)
)
)
}

LS -1 o i

T

SRS OFALBEI—D—DOREAEHRRELTRY ,
BAETHRCRLAS TP FTOBERLOCHEERAT
5. figsBEEzhAcosod,e . BRE3I0OFRECR
Fiocdn , 4l 70940  BEH, . BAEBCRHM
EHEOTEY  BAOBUILYBTIELETRE.

BEoBY2®kEmELT, 7T~B8FHOohBE T ¢
heSidrcerct¥BEqFLNE. FTAF9 229
~—DFE LV-BEFfEAEY EELOAMLO®EE
ELhRohhorst—a—FLEFERHZHL, FEH®
FhoBEEsMATEY . bFETATSETEBCR .

K—4L1=RO0ZF LTt F?9 R, FTLELS50
BEL (AR ENTEY ,, T4A797 ,9—,8F.,
o= 30 EF . RE2.Z8, AT 2P 21D
y fvad— , HEISF OB THEN CERR2R LTV
2. sl ,.BRECcEROoRRBEAEEmMEL, 24T
B BE, GBECHLWIAETERRBL:FALAT Y
7409 I zHBTIFRELOSCROIABEATVS.

E{RrEEThEOR,V-—LtBToOoWEAT, V=
—~DFEBRBETFaTAFY JZ230HLE BTOWHGK
B2LA P2 btF347F LExBELTEY, 7598~
HEoF LV EELCRFCL L BEEFB LRSI LN,
2%, FLyV?20L34FTF YA FF—JJeERATE3
NEZZA9F02vev-—0¥RE, I8 52080
LT3 ToSRR,.XXO0DED T 080
FEA22&AFRLTVE3251LBbDNRE .

brEoBREFHERBFACEREBI LELY 69 ED S
EiREEHEFrc 3L, 5 FEHOF—-Jpo—d—08H
BRERL1LoS TR DROEH L, L96IFLRRIT L (
1tE2 b1 -2 882 FhTVS.)EOTTEY ., 1
CHEYEFEOCATFULAEY IOBREL 2L ( SEMNR 27
fTd2)KEEE2CVE. HRRERBroRMBEED>
LB EENLE¥DTvEEMYFEL ¥, FLF—
J1—9—0RRRQOURSGBRALI—T T2
LEETEL, L2EBOL198 2E R~ R#F—DOX
TEEFICLEEY  F—JLa—-F~-% ,TEEHK
B, BtoGRE PR ERY20EEERACRE S LS
TLTVD.

BE,. bFrETs 4T+ 3 0F—IFEDPERNES
BorE.TFiU0boso—FHEERELES— D20 —
LOWF o2 pT—I¥bERECBRAZTH , Ch¥FDF
Bot—F 4t RpgxeaMBss iy, BE, 47+
vELF—=I)FTUFRY-—LEEIS—HPLULBERT
TNTEY, B «FAPIY 93— 20067,
BF. A4+ -7 , 3 =39 22 L88RFFEINRT
Wad. —H,4Fersrs—dRACNI—-FHORED
o lbERzh ,  BEACEBELEZONREOF — 7
# ., P78 %37  CBEY-—HLERIATVS
hFe v AbATFLIOBRREFEOBEDVREE PN
JERBEYORBaldkl ,SEQVILOTITFORLE
OFFErE(EAo TV IS5 CEDOEE B2, D E
s thHL2Th0hE ., 4F+ v FLAFLIF—ROE
2orvolegki{gBdTocitREELBELERATY
5. FA42901Lr34F+ 220275088, ,HEE 2
- roThHAOR L2 PR 2heRE,.E28—-FL
s FEEMNCBERA LA ESIESSLEFEATVIARS
TVvw. DEwtCcEsFerosrtOoRGERERS
SEBATRELERVOT RS .

DECEMBER 19, 1970, BILLBOARD



www.americanradiohistory.com

HONDAS A WONDER
ALFAS AN ASTOUNER,
NO WONDER!

An Astounder possesses a lot of ideas.

An Astounder is open to new ideas.

An Astounder has the potentials to work out all the ideas.
Try it, and you see what we mean.

I
ALFA &

NEWLY STARTED MUSIC PUBLISER

am Mm lm ROOM 233 MITA-TOKYU APARTMENTS 4-15.29 MITA MINATO-KU TOKYO.
m TEL: 03-452.7976 CABLE ADDRESS: ALFALFAPUB

TEIGHIKD REGORDS 15 PROGRESSING!

REGORDS - VIDEO TAPE = CARTRIDGE TAPE = CASSETTE TAPE = MUSIGC PUBLICATION

TEICHIKU RECORDS CO.,LTD.

Tokyo Main Office
Address: No.1, 2-Chome, Nishi-Shinbashi, Minato-Ku, Tok yo, Japan Cable: TEICHIKU TOKYQO President: TOYOJ NANKO
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THE NEW Victor Studio in Tokvo—already in use.

CONTROL PANEL in the Victor Studio.

Facilities Gontinually Improve

In general, the size, facilities and quality of record-
ing studios in Japan has improved remarkably in the
last few years. Younger producers and musicians are
still demanding improvements—some saying that Japan
could use two or three 16- or 32-track studios and
as many as a dozen more B-track facilities.

By and large, however. studio facilities here are
as good if not better than those to be found in almost
any country., The following article is intended as a
guide to those wishing to investigate the equipment
available and costs involved in recording in Japan,

As to costs, as a matter of general principle all
recording studios here for rent—the musicians, tune-
smiths, arrangers and others involved as well—are
members of their respective trade unions or other or-
ganizations. But in fact, it is considered to be the real
case that there i1s nothing but outward relationship
which enuables them to conduct necessary contacts and
negotiations on charges, fees. etec. Although numerous
trade unions with individual composers, copywriters,
arrangers and musicians as regular members exist, such
unions are not exactly useful in guaranteeing income
to their members. The present situation is. in fact.
that any musician is free to work for whoever and at
whatever rate he can get.

Mevertheless, there is an active movement by mu-
sicians’ unions and arrangers’ unions seeking such fixed
guarantees'as the AFM royalty system now in practice
in the US. Adoption of the AFM rovalty in Japan
in the near future is quite possible. In fact, some lead-
ing arrangers are demanding the payment of fees for
their arranging works apart from the original royalty
on compositions. The number of such arrangers is
steadily increasing.

The royalties on arranging. as demanded, is one

J-38

RECORDING STUDIOS

By SHOO KUSANO
Shinko Music

ven to two yen per piece (3.0028 to $.0056). Further-
more, the charge for buying a musical piece ranges
from 7,000 yen to 25,000 yven (819,44 to $69.44), de-
pending upon the reputation of the arranger. the kinds
of musical instruments required and the size or scale
of the orchestras required.

The studio musician can be obtained under uan
individual agreement by the number of hours he is
to be on the job or by the number of pieces he is W
perform. The charges range from 2,000 yen to 20.000
yen ($55.56 to $55.56), depending naturally upon the
musician’s ability and the instrument to be played.

In most cases when a band of musicians is hired
for recording, the charge is based on the per piece
system—a sort of flat contract rate. The highest may
be 100,000 yen (5278), the lowest may be 20.000 ven
(855.56). These charges puaturally vary according to
the size of the band. Some leading bands will not ac-
cept recording dates unless royalties are included in the
agreement,

As regards vocalists and chorus, one must be ready
to pay 5.000 yen (about $14) per piece per person
for either male or female singers: group chorus charges
are between 2,000 yen and 8.000 yen ($5.56 to $22.24)
per person per session. In addition, most vocalisis de-
mand rovalty arrangements as they do in other
countries.

Two of the several agencies who can arrange studio
musicians’ bookings are; Shin Ongaku Kyokai, Taihei
Bidg.. 3-7-7 Jingumae, Shibuya-ku. Tokyo., TEL: 404-
2721: and K.K. Shogei Honey Knights, Wada Bldg.,
1-11 Shirakawacho, Chiyoda-ku, Tokyo, TEL: 261-
8774.

The following is a brief rundown of the studios
in the Tokyo area. Record manufacturers who have

JAPAN — A BILLBOARD SPECIAL REPORT
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WIVES OF lapanese retailers visie King's recording stdios,

their own studio are five: Nippon Victor Co., Lid.;
Toshiba Musical Industries; Nippon Columbia Co.,
Ltd.: Nippon Grammophon Co., Ltd., and King Rec-
ords Co. There are a total of 21 member studios in
the Rental Studio Industrial Union in the Tokyo metro-
politan area alone.

O the independent studios, the most important
include:

A0l STUDIO
1-1 Azabu Ju-Ban, Minato-ku, Tokvyo
TEL: 582-7311

AVACO STUDIO
Christian Audio-Visual Center
4-4-13, Shibuya, Shibuya-ku, Tokyo, Japan

KRC STUDIO
International Radio TV Center
8-6-26, Akasaka, Minato-ku, Tokyo, Japan

TEICHIKU KAIKAN STUDIO
Teichiku Logro Co., Ltd.
2-1. Mishi-Shinbashi, Minato-ku, Tokyo, Japan

THIKOKAN STUDIO
Jolf Recording Co,
I-18-1 Shinbashi, Minato-Ku, Tokyo, Japan

TOKYO STUDIO CENTER
9-6-24, Akasaka, Minato-ku, Tokyo, Japan

TOSHIBA STUDIOS
Toshiba Musical Industries Litd.
2-17, Akasaka 2-Chome, Minato-ku, Tokyo, Japan
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RECORDED POP—a radio show being recorded at the TBS

Radio siwdios,

MOBILE POP —a radio mobile unit, manufactured by
TBS Radio and used for parties.

FILED POP —the record librarv at TBS Radio.

RADIO INDUSTRY

Il 1."I-"""I""""-l-u
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PROGRAMMED POP — radio scripis filed away at the TBS'
Radio studios,

All Appeal Radio

Japan keeps a close tag on what is allowed to zoom
through the ether. Unlike the U.S., the Japanese version
of the FCC—the Minister of Post and Telecommunica-
tion—grants permission to broadcasting stations on a
strict allocation system in accordance with the Govern-
ment's broadcasting administration policy.

To some, this has resulted in what they call a denial
of the freedom of speech. To others, the policies are
justified by their tendency to restrict a “flood of com-
mercialism.”

However one views Japan’s radio industry though.
one must admit that the 100 million-plus population of
these relatively small and very crowded islands is never
without a diversity of air programming appealing to
all interests.

Conforming with the Government’s policy, the Japa-
nese radio broadcasting industry is dominated—as a
matter of basic princi by the Nippon Hoso Kvokai
(commonly called "NHK™ or, in English, the Japan
Broadcasting Corporation. It is a semi-government body
corporate under special obligation to nationwide bhroad-
casting coverage. It is legally authorized to collect radio
and television license fees from the receiver-owning pub-
lic, similar to the BBC in the United Kingdom, There
are no commercial progrums allowed on NHK rudio.

In addition to NHK there are some 46 private radio
broadcasting stations all over Japan.

Because of such a unique broadcasting administra-
tion policy, there are only six radio broadcasting sta-
tions in the Tokyo area, the world’s greatest city with a

J-40

(ol pnpulatiun of over 11 million. They are NHK
No, 1: NHK No. 2: Far East Network (FEN-English):
Tnk}fn Hrmdcasnng System (TBS); Bunka Hoso or
Cultural Broadcasting (JOQR), and Nippon Broadcasi-
ing (JOLF). The last three are private stations.

Under such reasons mentioned hereabove, Japanese
radio broadeasting stations do not adopt such special
formats as America’s Top-40 stations, all talk stations
and all news stations but instead succeeded to main-
tain their positions as a vital part of the nation’s mass
media system,

In 1958 when television became extremely popular
among Japanese households, business results of private
radio hroadcasting stations in Japan began to drop. As
part of their effort to tide over such finuncial difficul-
ties, Station JOLF, one of Tokyo's three private radio
stations, developed its unique audience segmentation
system or new radio program format, which resulted
In i smashing success,

Under this system 24 hours of a day are divided
into four time-belts; pre-noon hours for the sake of
sialaried workers before leaving their houses for work
and also housewives: afternoon hours for car drivers
and evening-hours for the younger generation, In draw-
ing up the broadeasting program, emphasis was placed
on the aforementioned audience strata. This format at
present is the most typical among Japanese private radio
broadcasting stations.

Private Radio
For the reason of relatively small number of private

JAPAN — A BILLBOARD SPECIAL REPORT
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radio stations in Japan. ecach private radio station is
rather large in its scale. For example, Station JOLF
is operated by 300 staff members and its annual pro-
ceeds reach the 6,000 million yen mark—a sort of big
husiness enterprise.

According to a survey by NHK, approximately 94
out of every 100 households in Japan possess radio
sets and about a guarter of the whole nation have radio
sets, it i1s estimated.

A survey on radio listeners for different programs
is conducted regularly in different areas of the country.
In the Tokvo area, Dentsu Advertising Litd., the biggest
of its kind in Japan. conducts the survey twice each
vear. The results of the Dentsu surveys are considered
the most authoritative,

As regards the FM broadcast, the Government
allotted radio waves to different FM broadcast stations
in the Tokyo, Osaka, Nagoya and Fukuoka areas
earlier in 1970, after many years’ experimental steps,
Only two FM stations in the Tokvo area—NHK-FM
and FM-Tokyo (a private station) were given the li-
cens2s. There is little hope for further expansion in the
immediate future as far as the nation’s FM broadcast
is concerned.

The Dentsu survey for 1969, conducted nationwide-
lv. showed that a total of 632,800 million yen was
spent for various advertising media. Of this amount
23,300 million yen was paid to radio advertisements.
placing fourth among different advertising media, only

(Continuwed on page J-42)
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masanobu araya + tﬂk‘fﬂ = good music, ltd.
simple arithmetic

to

The all new OTARI Professional
MX7000 but then, OTARI has
never done easy things ......

Like the new 5000 series of ultra

high speed audio tape duplicating

systems that operate at 32:1 speed

24 hours per day,7 days a week.
Like the world’s most widely

e = used guantity control tape monitors
Y S e e :-.-"'—*'- o 1
'y - a— to check the quality of prerecorded

-oF 2 i 2

""":"'T'T-H—I'I_ —
- o =™ i

tapes.

Like mastering the most com-
plete line of high speed rewinders,
and peripheral professional tape
duplicating equipment.

That's why the new OTARI Pro-
fessional MX7000 offers such im-
portant engineering contributions
as,

+ 3 Speed Hysteresis Synchronous

Motor. 3%, 7%, 15 ips.
= Automatic equalization for all 3

speed changes -

* Built in test oscillator 1KHz
10KHz.

*  Three motors 4 heads-10%" reels

+ Interchangeable head assemblies
fram full track single channel to

4 track 4 channel stereo .

It wasn't easy -- but, it will make
better recording easier for all pro-
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It wasn’t easy
design and build
the world’s finest tape deck

fessional highest quality tape
recording requirements.
It is priced within reason -- and
available early in 1971,

For more details write to

Otari Electric Co., Ltd.

Export Division

Otari Bldg. 4-29-18, Minami Ogikubo,
Suginami-ku, Tokyo, Japan

Csble Address: OTARIDENK] TOEYO
Telex: TKE6604 OTRDENKI

Otari of America Ltd.

8295 So. La Cienega Blvd. Inglewood,
Calif., U.S.A. 90301

Otari Nanpo Electronic & Sound

Industries (PTE) Ltd.

3809-D, Block 1, Redhill Industrial
Estate, Jalan Bukit Merah, 5'pore, 3.
Klarion Enterprises Pty. Ltd.
Regent House, 63 Kingsway, South
Melbourne 3205, Australia.

T et

High Speed Tape Duplicating Systems
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CONTEMPORARY CLASSICS

Japanese Treasure House

By Donald P, Berger

Music critic, The Japan Times;
director, Musical Studies, American School, Japan

In the opinion of many critics, myself included,
Japan is by far the world leader in the field of contem-
porary Serious music,

If any Japan-originated music is suited for direct
“export” it is what we call “gendai ongaku,” literally,
contemporary music. This article attempts to introduce
the highlights of the Japanese contemporary scene as
background information for those seriously interested
in investigating the best Japan has to offer to the inter-
national world of music,

It may seem tiresome to repeat the well-known fact
that the world’s listening public has always been notori-
ously slow in accepting musical innovation, But, it is
something to keep in mind when reviewing new music,
Look how long it has taken for most of us to realize
the worth of Alban Berg's “Wozzeck"—some 40 years,
the usual par., At least that's the way it used to be. But
in Japan, the outlook for an earlier recognition of the
“now" sounds is more favorable. This is true in Japan
despite the fact that the musical currents of the past
are particularly strong.

The name Beethoven is as familiar here as that of
any local sports star. And, flipping the Beethoven side
of the coin we discover (especially in Tokyo) a Jarge
audience for the new, contemporary music which is
performed and recorded with more frequency than in
the other musical capitals of the world. These sounds
become a "new trip” for ears supersaturated with the
(Western) past,

Bumper Crop

Japan's current crop of composers—a bmper one at
that—represents the great diversity in music here since
the 1950s. All the trends, serial, aleatoric, electonic and
the like are here, and many composers cross the dividing
lines.

Men like Toshiro Mayuzumi, Maki Ishii, Joji Iwasa,
Kenjiro Ezaki and others have registered great successes
in the new electronic music. And, there is still another
group of composers who are attracting world-wide at-
tention by casting the traditional music of Japan into
new shapes and designs. The works of Minoru Miki,
Toru Takemitsu, Mareo Ishiketa, Yoshiro Irino, Michio
Mamiya and a host of others have emphasized the hu-
man element—the man behind the horn, so to speak—
presenting a fascinating amalgam of past and present.

Their interest in the past (Japan's) indicates a shift
in attitudes. The older generation of composers in Japan
fashionably shunned their own musical heritage. Their
music was in the time-honored symphonic tradition of
Europe, but not so with the new breed,

Recognizing the merits and weaknesses of both tra-

ditions, these composers have found the best of two
musical worlds and their definition of music correspond-
ingly has a broader and more interesting base.

More specifically, what are these composers doing?
At this point it might be advisable to backtrack in time.
The natural growth and development of Japanese in-
digenous music came to a standstill in the 19th century,
From that point on the stress was upon the perfection
of performance within a form considered complete.
Obviously it not possible to continue building on an
art in which the finished state has been reached. So,
today's composers who are reaching into the past search
primarily for inspiration and musical materials to suit
their new mode of composition.

In no sense is there intention to ape the past. For
the best superficiality is out. Any clever orchestrator can
approximate the sounds of old Japan by using conven-
tHonal means, but the artist knows that to attain any-
thing artistically significant the essence of the past must
be welded to the technique of the present. And, this
has happened. A new, exciting and truly international
music is being created.

The traditionalists on both sides of the fence will
decry this new approach as the death knell of the past,
but for those who see things with a clearer vision it is
obvious that any music with a big foot in the future
also has a big one firmly planted in the past. Past and
present reinforce one another and give a more solid
footing to any artistic concept.

Toru Takemitsu's “MNovember Steps” for “'shaku-
hachi” (vertical bamboo flute), “biwa™ (a lute-like instru-
ment), and orchestra has attracted wide interest through
its Victor recording of the Toronto Symphony with the
colorful, Seiji Ozawa at the helm. Nippon Columbia has
recently released “The Music of Minoru Miki,” a 4-
record, $20 album featuring Miki’s compositions as per-
formed by the Ensemble Nipponia. Nippon Columbia
has a series of contemporary Japanese music on record
and Victor in Japan also has an impressive album,
“Contemporary Music for Japanese Traditional Instru-
ments” with the works of many leading composers, in-
cluding Toru Takemitsu, Michio Mamiya, Yasuji
Kiyose, Osamu Shimizu and others. These recordings
plus the concerts add up to one thing. If a composer
can be given a decent hearing he stands an even chance
of being understood.

Can these works get beyond the point of novelty?
Can Japanese music be introduced to the rest of the
world in forms other than “souvenir records?” Yes,
again if we are willing to extend our ears beyond their
usual frequencies. There is a treasure house of con-
temporary music in Japan.

Japanese Record Market-1969

e Continued from page J-3

generator to exploit the market. These fresh methods are expected to be also
employed in Japan in order to solidify and standardize record distribution.

Since there still is an expansive area left unexploited in Japan, it is en-
visioned that a revolutionary sales policy should be established this year for the
purpose of exploiting such a left-out portion of the market,

Music Tapes

Since tapes debuted in the Japanese market in 1966, they have continued a
marvelous development until 1969 when their production doubled that of the
preceding year and shared a little over 20 percent of total production of disks

and tapes.

Cartridges account for about 90 percent of total tape production, and almost
all are for cars. Therefore, they are selling in an entirely different field than
disks, and no competition with disks is seen at the present stage. The advent of
tapes expanded the area where recordings could be utilized.

TAPE PRODUCTION

(In Reels)
Oct. 1967- Oct. 1968- Rate ag't

Category Sept. 1968 Sept. 1969 Prev. Year  Share
Cartridges 4,476,125 9,880,572 221% 91%
Cassettes 431,647 560,819 130% 3%
EP Cassettes 289,314 3%
Open Reels 159,925 161,068 101 % 1%
Total 5,067,696 10,891,773 215% 100%
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MIHON DMGAKU CHOSAKUKA KUMIAI (JAPAN MUSIC AUTHORS/COMPOIERS
DRGANIZATION)

Mitta Bldg., 8-2-1 Ginza, Chuo-ku, Tokye

TEL 571

President: Masate Fujita

Established February 2, 1947

Membership. Awthors and composers cenfacted te record manviaciurers

NIHON ONGAKU JIGYDSHA KYOKAI (JAPAN MUSIC SPECIALTY ASSOCIATION)
Maka Ginza Bldg., 8-11-% Ginza, Chue-kuv, Tokye
TEL: 5r2-26T1
Presidant: Shin Watanabe
Established March 1963
Membership: Prometion and publicity officers of record manviactorers
and productien companies

MIHON AUDID KYOKAI (JAPAN AUDIO ASSOCIATION)
1-2-11 Kamiuma, Setagays-ku, Tokye
TEL: 414-1968
Prasident: Kenzo Makajima
Eztablished 1952
Membership: Avdis hardware manuvfacturers

ELECTRONIC INDUSTRIES ASSOCIATION OF JAPAN
Tosha lll% 3-14 Marunouchi, Chiyoda-ku, Tokyo
TEL: 211-274%

President: Masao Tsuchiya
Established 1968
Membership: Japanese electronic manvfacturers

YAMAHA MUSIC FOUNDATION
Suyama Bidg., 1-1 Minami Ebisu, Shibuya-ku, Tokyo
TEL: 7193101
Fresident: Genichi Kawakami
Established Sepfember 8, 1966
Membership: Yamaha Instrument retailers, A public-service organization
for music education amd research

NIHON HOS0 SAKKA KYOKA! (JAPAN BEROADCASTING WRITERS ASSOCIATION)
Dentsu Bldg., &5-1 Ginza, Chuo-ku, Tokyo
TEL: 5710178
President: Harube |'I'I'Il
Established March 1 1988
Mambership: TV snd radie writers, animators, efc.

#IIEIE]H HOS0 GEINDKA KYOKAI (JAPAN BROADRCASTING TALENT ASSDCIA-
Dentsu IHH &-5-1 Ginza, Chuo-kv, Tokyo
TEL:

President: Toshio Fukuhara

Established Sepfember 1943

Membership: Actors and other talent, radio and TV

NINON SAKKYOKUKA KYOKAI (JAPAN COMPOSERS ASSOCIATION)
Dentsu Bidg., &-5-1 Ginra, Shue-ku, Tokys
TEL: 571-453323
President: Masao Koga
Establishad 1957
Membarship: Composers confracted to record manufaciurers

NIHON KASHU KYOKAI (JAPAN SINGERS ASSOCIATION)
Seio Bidg., T-2-18 Ginza, Chus-ku, Tokyo
TEL: 562-3966
Prasident: Taro Shaji
Established 1963
Membership: Singers wnder contract to record manufacturers

ONGAKU SHIPPITSUSHA KYOKAI [Music Critics Association)
Maruvyama Bldg., 3-25 likura, Azabw, Minato-ku, Tokyo
TEL: 585-3481
Prasident: Kemmi Maguzawa
Established October 1966
Membership: Critics and wrifers in the fields of classical eand popular
music and in the avdie hardware fields,

DSAKA INTERMATIOMAL FESTIVAL ASSOCIATION, TOKYO BRANCH
6-6-7 Ginza, Chuo-ku, Tokyo
TEL: 571-1136
President: Michi Murayama
Ezstablished 1958
Membership: Ciwvic association Tor clasmical music

All Appeal Radio
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after newspapers, television and magazines. From the
viewpoint of the growth rate, radio commercials ranked
the first, growing by 125 percent over the previous year.
Mewspapers ranked second, increasing by 120 per-
cent from 1968.

As repards the prices of radio commercials, JOLF,
which was the most widely heard radio station in the
Tokyo area during the past six years, charges 45,000.
yen for a 20-second spot during the prime time and
12,000 yen for a 20-second spot during less important
hours—the cheapest of all.

Radio listeners of the 15-25-year-old bracket are
the biggest in the number as compared with listeners
of other age brackets. Young listeners thus occupy the
most vital factor as far as the sale of discs is concerned
in the Tokyo area. When records of Japanese popular
songs are marketed, television without doubt has a
great influence, but radio broadcast is the most effective
when records of songs and music by foreign artists are
sold. Radio broadcast ranks first with an overwhelm-
ing margin as the direct motive for Japanese rock 'n’
roll and pops fans to buy such discs. Therefore, disc
manufacturers are the best clients for radio stations
here as they pay big money to buy “spot” commer-
cials for their discs.

Since two or three years ago, the so-called midnight
radio programs, which are sent to the air from midnight
1ill morning by local private radio stations, have become
extremely popular, thus paving the way for the succes-
sive births of popular disc jockeys or air personalities
under an exclusive contract with respective stations,
Among such air personalities who enjoy nationwide
popularity are: Tetsu Imani (JOLF); Akinobu Kame-
buchi (JOLF); Yashuhiro Saito (JOLF); Masaru Doi
(JOQR); MNachi NMNozawa (TBS) and Miss Mariko
Ohmura (TBS).

Editorial amistance for the sechion: H-h l.hl. Tiuneo Sato,
creative depaorfment Japan Commedity C
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VIDEOTAPE

Into the VTR Age

By NOVORU SATO
Video Enterprises Dept. Pony KK

With almost no forewarning, Japan finds itself deep
into the age of videotape recording as the 1970°s get
underway. There is, understandably, a considerable
amount of confusion and uncertainty to be found
within Japan's huge electronics industry, but week by
week it is being unscrambled and we are beginning to
see exciting, encouraging patterns developing.

The nation’s electric appliance makers are devoting
their best efforts toward developing VTR hardware,
products which they believe will become potent mer-
chandise in the post-color TV era. Makers of video
software, too, have entered—one after another—the
race to produce VTR hardware.

People here have little doubt about the possibilities
of this (VTR) industry for growth. Today the newly
rising industry has become the object of public atten-
tion not only in Japan but worldwide. VTR's of many
different configurations are now available and more
are being developed.

The following four VTR formulae are being used
worldwide and are the most prominent: The Japanese
VIR; CBS (U.S.) EVR; RCA (U.5.) SV, and the Video-
disk of West Germany.

Speaking of VTR sales, the market, according to
the industry's schedule, is developing into a mass con-
sumer market as follows: Standardization of mono-
chrome VTR magnetic tape formula, Qctober 1969:
standardization of color VTR toward the end of this
year; introduction of endless cartridge types by Toshiba
and Ampex in July, 1971; marketing of 3 inch cas-
settes by Sony in the fall of 1971,

The CBS EVR systemn is a film-type system and has
only recently been introduced to the U.S, and European
market, In Japan the same type of VTR, it is said, will
be marketed in color in mid-1972. By that time, a film
processing plan is expected to be completed in Japan.

The SV (RCA), a system using laser beams and
vinyl film base, is scheduled to be perfected by the end
of 1972. The Videodisk system follows the patterns of
audio disks, is monochrome only in the version made
public in June this year in West Germany, but may offer
color if a scheduled color demonstration scheduled for
the spring of 1971 is approved by the developers. The
disk system is scheduled for the commercial market
early in 1972,

It looks as though 1972 will be the year in which
most of the systems become available to the public on
a commercial basis. It is difficult at this point to predict
just which system will be the victor in the VTR race,
but Japanese manufacturers are working closely with
their overseas pariners in trying to perfect each system
as fast as possible.

500,000 Million Yen

Mr. Ishida, president of Pony Co., Ltd., originator
of the musictape industry in Japan and a leader in the
VTR race, has said: “The VTR industry will grow to
be worth 500,000 million yen ($1,389,000,000) within
a decade.”

Ishida’s statement was based on the fact that
Japan’s audio disk industry this year grossed well over
60,000 million yen (3167,000,000) based on deliveries
from manufacturers, and the musictape industry grossed
about 30,000 million yen ($83,000,000) on deliveries,
bringing to nearly 100,000 million yen ($278,000,000)
the total audio recording sales. Projections indicate that
this figure will reach 200,000 million yen ($556,000 -
000) in five years and 400,000 million yen ($1,111,-
000,000) in 10 years.

The U.S. audio recording totals have already topped
the §,50 million mark—just over 500,000 million yen.
Needless to say, such a difference is mainly due to the
difference in population. But when the existing differ-
ence in income is considered, the comparison is even
stronger.

The official rate of exchange is 360 yen to $1. But
the buying power of yen at home is closer to 200 yen
to $1 (some say even less yen is required for the buying
power of $1).

Supposing that the annual turnover of Japan's audio
recording industry will reach 400,000 million yen
($1,111,000,000) in 10 years, it is not unreasonable at
all to predict that the nation’s ¥YTR industry, which
produces various software beyond simple music, will
grow even larger. Pony's Ishida himself views that the
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combined software industry in the publishing, audio and
video fields will gross 1,500,000 million yven ($4,167,-
000,000) in 10 years.

The ever-growing VTR industry in Japan has had
an influence upon at least five other businesses—broad-
casting, motion pictures, publishing, disk recordings and
newspapers. These five industries, systematically, have
set about establishing new corporations—mostly from
the beginning of 1970—through which they can par-
ticipate in the VIR business,

Examples of some of these new companies are Pony
Pak, Inc.,, Nippon Eizo Shuppan, Audio & Video,
Video Pak Japan and Toei Video. Of these new compa-
nies, Pony—already a leader in the musictape field—is
the most likely to establish a lead in VIR software.
Pony is related to Sankei Shimbun (newspaper publish-
ing), Fuji Television, Japan Radio Broadcasting Co.,
Canyon Records and others.

Pony marketed 17 different kinds of full-fledged
videotape recorded software on July 1, 1970, Since
then Pony has placed 10 new items on the market each
month, with the intention of bringing its catalog to
100 by the end of this year, 200 by June 1972, and at
least 300 by the end of 1972.

This software covers various fields: motion pictures,
documentary films, educational films, sightseeing films,
cultural films, sports films such as on golf, skiing, bowl-
ing and archery, films on cooking, beauty culture and
dancing, popular songs, dramatic and musical entertain-
ments, stage productions, famous juvenile stories from
around the world, cartoons, medical films, “pink mood”
films, fine arts and others.

In addition to those films for public entertainment
and/or instruction, Pony plans to market films spe-
cially produced for business firms (such as sales train-
ing, etc.) and for the public and/or private school
systems.

Sales Metworks

There are at present some seven trade and commer-
cial outlets for sales of VTR software—department
stores, shopping centers, bookstores, record shops,
musictape specialist stores, electric appliance retailers,
music shops, broadcasting companies and their subsid-
iaries businesses, and motion picture exhibitors.

Specialized packaging in the VTR software field is
an area for careful thought and Pony and others are
giving the problem full consideration. Books, charts and
illustrations are included in packages for the educa-
tional-instructional software, for instance.

As the size of the VTR software market is still
relatively small, retail prices are not yet geared to a
mass audience. Under such circumstances, a 30-minute
color VTR tape is sold at around 30,000 yen {($83.40)
and a 60-minute color at 50,000 yen ($140). Prices are
certain to come down as the scale of the business
increases.

Mo complete figures are yet available on sales of
VTR software, but here are some rough estimates:

In and before 1969, when there was no standard-
ized size, somewhere between 15,000 and 20,000 sets
were sold. So far in 1970 an additional 15,000 to
20,000 sets have been sold. This means, of course, that
the standardization resulted in a heavy increase i sales
over a short period.

The industry hopefully estimates the sales volume
during 1971 to be 60,000 to 70,000 sets or four times
the 1970 figure, mostly in color, as a consequence of
the standardization of the specification for color VIR
and development of cartridge type VTR.

The VTR industry of Japan entered the limelight at
the outset of the 1970's. VTR, as a powerful post-color
TV consumer item, is very much the concern of all of
Japan's large electronic industry. The nation’s electric
appliance makers, without exception, have seriously
tackled the problems of production and marketing, of
fixing a standard for hard and software, of developing
and marketing cassette and cartridge types, etc.

The country's software makers, too, plan to act in
close cooperation with the hardware makers. With the
broadcasting-related companies in the lead, all software
makers are planning to expand their production of
software enormously from the beginning of next year.

Therefore, we estimated that, within two years,
Japan will be very much into the “VTR age.”
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