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"New Feature to List B'wa

Mfrs’ Hot Disk Picks

NEW YORK—A new Bill-
board feature, Product Poten-
tial Listing, will be inaugurated
in the Feb. 7 issue. The feature

~is designed to give the record

companies a “cradlle-to-the-
grave” listing of their 'hot prod-

Mini-Moog fo
Be Unveiled

By IAN DOVE

NEW YORK — Synthesizer
inventor Robert Moog plans to
have Moog “performing instru-
ments” on the market within
three to six months, priced up
to $2,000.

Moog said that he was cur-
rently experimenting to get the
mini-Moogs ready. Part of the
experiments will be the synthe-
sizer in actual working condi-
tions — a series of invitational
performances starting Feb. 5 at
RCA’s recording studios, and a
Gershon Kingsley concert, pro-

(Continued on page 98)

uct from the time the sales
action is received at the record
company level to the time it
drops off the Billboard charts.

The Product Potential Listing
gives the manufacturer the op-
portunity to list the three new
singles that have not yet made
the Billboard chart which it
considers to be its top pros-
pects.

To obtain the listings on the
new chart, information must
come from the office of the
company’s chief executive, or a
designate. The information must
come in written form or by
wire addressed to Billboard’s
Chart Department. It should be
in the Billboard’s offices by 3
p-m. Tuesdays.

The companies should supply
the title, artist, label and num-
ber of the three records to be
listed. In the event any of the
records received hit any chart
that week, they will be elimi-
nated from the listing, The rec-
ords to be listed should be based
on airplay, distributor orders or
reorders or station picks. For
the first issue, the information
should be received by the Chart
Department by Tuesday (27).
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Disks as 7 Enter Deals

NEW YORK—Theater mu-
sicals, both on Broadway and
off-Broadway will be getting a
broad record company spread
during the next several months.
Seven record companies and one
tape firm are already commit-
ted to 12 future productions
and deals are in the works for
several other major musical
productions.

Already lined up for original
cast album sets are “Gantry,”
“Minnie’s Boys” and “Joy” on
RCA Records; “Company” and
“A Raisin in the Sun” on Co-
lumbia; “Applause!” on ABC

By MIKE GROSS

Records; “Georgy” on Bell,
“Cherry” on Motown; “Mahog-
onny” and “Tamalpaias Ex-
change” on Atlantic; “Billy No-
Name” on Roulette, and “Pur-
lie” on Ampex tape. Ampex,
which is involved with “Purlie”
through a financial investment
in the production of the show,
only has the tape rights and a
separate deal for records is be-
ing worked out.

The disk action for the sec-
ond half of the theater’s 1969-
70 season begins Tuesday (27)
with “Joy” (RCA). It was com-
posed by Oscar Brown Jr., who

AFM Seeks to Tip Scale on
U.S. Cos.” Overseas Dates

By PAUL ACKERMAN

NEW YORK — Local 802,
American Federation of Musi-
cians, is blueprinting a drive to
block what it considers rampant
overseas recording by American
labels seeking to evade pay-

Atl's Memphis to Miami Raid

MEMPHIS — Jerry Wexler,
executive vice president of At-
lantic Records, is tapping the
musicians market in Memphis
to bolster his newly developed
studio facilities in Miami. Wex-
ler and Tom Dowd, Atlantic’s
vice president in charge of en-

By JAMES D. KINGSLEY

gineering, have already lured
several topflight Memphis musi-
cians to work in Miami exclu-
sively.

The musicians who have
moved from Memphis to staff
the Miami studio are drummer
Sammy Creason, bassist Tommy

Tape Cos. Bombard PX's

By BRUCE WEBER

LOS ANGELES — Show up
at any military post exchange
(PX) in the US. or overseas
these days and you'll see why
the tape industry is flirting more
and more with the military mar-
ket.

Not only are military per-
sonnel buying prerecorded tape,
blank cassette tape and players,
but they’re doing it in expen-
sive fashion and more tape com-
panies are becoming increasing-

ly aware of the lure their prod-
ucts have.

Ampex, for instance, sees
“military sales as a significant
portion of its total tape recorder
sales.”

Audio Magnetics, which spe-
cializes in manufacturing blank
cassettes, is taking aim at the
huge military market on a fully
developed program.

Craig and GRT have set up

(Continued on page 14)

McClure, guitarist Charlie Free-
man, organist Mike Utley, and
pianist Jim Dickinson. In addi-
tion, the Miami studio will have
Steve Bogard and Richard Ross
as writers. Also, Mrs. Sammy
Creason will operate and man-
age the Creasley Music Publish-
ing Co. in cooperation with At-
lantic Records.

Creason will continue to op-
erate as the drummer for sing-
er-composer-arranger Tony Joe
White who records for Monu-
ment Records in Nashville.
Creason, McClure, Freeman,
Utley and Bogard have in the
past played with the late Bill
Black Combo. They recently
completed the second Bill Black
Combo for Columbia at Lyn-
Lou Studios in Memphis.

The Miami-based musicians,
who worked for Atlantic in
Memphis and Muscle Shoals,
Ala., will also record for the
label in its New York studios.

ment of the American musician’s

union scale. Max Arons, presi-
dent of Local 802, said com-
plaints of loss of work here are
mounting by members of the
union. He added: “We want the
dates done here. . . . We want
to control the practice whereby
the arrangements and copy are
prepared in the United States,
then flown over to England,
Germany or Italy where an
American conductor records the
session with foreign musicians.”
Another frequently used tactic,
Arons said, was the recording
of a session overseas, with the
featured soloist overdubbed in
the United States.

Arons said American-based

(Continued on page 6)

is also featured in the cast.
Brown is also the producer.
“Tamalpaias Exchange” (At-
lantic) follows. It is a collage
of contemporary songs. The
producers are Stephanie Sills
and Parallel Productions.
After that it's “Gantry”

(Continued on page 10)

Rock Revival
Show Rolls

NEW YORK—The William
Morris Agency is hopping on
the music industry’s swing back
to the rock 'n’ roll sound. The
Morris office is setting up book-
ing dates for the “1950’s Rock
'n’ Roll Revival,” which will
tour the college circuit and key
cities beginning in mid-March.

Ralph Nader, executive pro-
ducer of the r&r production,

(Continued on page 8)

Artists’ Kickoff
On Gridiron TV

By ELIOT TIEGEL

LOS ANGELES — Music
personalities have found a new
medium of exposure: halftime
shows at football games.

During the recent holiday
period of nationally televised
bowl and championship games,
some 60 million persons
watched Al Hirt, Doc Severin-
son, Lionel Hampton and Mar-

(Continued on page 4)

Adult-Geared Morning DJs
Spur Middle-of-Road Sales

By CLAUDE HALL

NEW YORK — Although
there is a growing trend among
easy listening stations toward a
younger image in format, ra-
dio’s morning personalities
geared to an adult audience like
John Gambling Jr. of WOR
here and Bob Van Camp of
WSB in Atlanta are becoming

more important in influencing
album sales. They have become
especially effective in exposing
product by such acts as the
Johnny Mann Singers and other
choral groups, plus albums of °
instrumental music.
Other morning radio giants *
(Continued on page 98)
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General News

Goody Acquires
Disk, Tape Dept.
0f Bruno-N.Y.

NEW YORK — Sam Goody
has entered distribution. Sam
Goody, Inc., is acquiring the
assets of the record and tape
division of Bruno-New York,
and a new Goody affiliate.
Bruno International Recotape
Corp., has been formed. The
new firm's president is Jack Sil-
verman, formerly head of the
record division of Bruno-New
York. Bruno International Reco-
tape. a wholly-owned subsidiarv
of Sam Goody, Inc., has been
appointed an RCA" Records dis-
tributor.

The acquisition involved an
undisclosed amount of cash and
stock in Sam Goody Inc.

Richard J. Harris and Arthur
Sarnoff, formerly members of
the firm of Bruno-New York
are directors of the new opera-
tion, along with Silverman, Sam
Goody and others.

Goody, late last week, said:
“This will be a strong distributor-
ship, and additional lines will
be added.”
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ADL HAS $7 MIL
GOAL FOR ‘70

NEW YORK — The Anti-
Defamation League has set a
$7 million goal for its 1970
drive which will be highlighted
by the fund-raising luncheon at
the Waldorf-Astoria Hotel on
Feb. 24. The event will honor
Clive J. Davis, president of Co-
lumbia Records.

Tickets for the luncheon can
be secured through the Anti-

Defamation League’s  New
York office located at 31§
Lexington Ave.
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Pickwick,
Douglas Deal

NEW YORK—Douglas Rec-
ords has turned its distribution
to Pickwick International Corp.
Under the long-term agreement,
the Douglas label will be em-
phasized on college and FM
markets. The line will be
launched at the end of January,
with promotion including full-
page advertising in under-
ground newspapers.

There will also be a large
purchase of FM time. The first
albums scheduled for distribu-
tion include a Lenny Bruce al-
bum and an album by Timothy
Leary.

M T

PEACE FEST IN
N.Y. JAN. 28

NEW YORK—A five hour
“Winter Festival for Peace” at
Madison Square Garden, Jan.
28 has been organized by pro-
moters Peter Yarrow and Sid
Bernstein. All proceeds will be
given to the Moratorium com-
mittee against the Vietnam War.

Artists donating services in-
clude Blood. Sweat & Tears,
Peter, Paul & Mary, Judy Col-
lins, Harry Belafonte, the Ras-
cals, Mother Earth, Dave Bru-
beck, Ritchie Havens and Ros-
co. Tickets are $4, $6 and $7.50.
The festival has an 8 p.m. start.
T

Epic Mounts Biggest-Ever
Talent Development Program

NEW YORK—Epic Records
is swinging into the new vyear
with one of the most ambitious
talent development programs in
the label’s history. According to
Larry Cohn, Epic's director of
a&r, the expansion program is
geared to building a roster with
contemporary talent that can
sustain and project over a num-
ber of years.

Cohn has been on the road
a great deal during the past few
months scouting talent, writers

Avco Embassy Meet
Unveils Six Albums

NEW YORK — Avco Em-
bassy Records introduced six al-
bums at its sales meeting here
Jan. 13. Included are three LP’s
by new groups and a set by
Della Reese. Miss Reese’s al-
bum is one of three being in-
troduced this month and will
draw a heavy promotion.

The other January titles
include Liquid Smoke, a North
Carolina group geared for un-
derground play, and an early
soul LP featuring Lightnin’
Hopkins, T-Bone Walker, Cal-
vin (Loudmouth) Johnson, John-
ny Winter and Clifton Chenier.

Planned for next month are
pressings by Vision of Sunshine,
a West Coast group; Bead
Game, a New England group;
and Reparata & the Delrons
singing early rock 'n’ roll hits
of the 1950’.

Bud Katzel, the label’s gen-
eral manager, explained that al-
bums in the two-month re-
lease will be exploited fully,
including appearances by the
artists involved, singles from all
but the soul album, color
streamers on Vision of Sunshine,
counter display cards, mounted
easels, give-away counter bro-

chures on Miss Reese and Li-
quid Smoke, and trade and con-
sumer advertising.

The consumer advertising
will include the underground
press for the three new groups
and Miss Reese, who also will
be pushed in consumer maga-
zines and in a special college-
oriented promotion and adver-
tising campaign.

Luigi Creatore of the pro-
ducing team of Hugo & Luigi
and vice president of Avco Em-
bassy Records withaHugo Per-
etti, presented the albums with
explanations on the makeup of
the new groups, such as the
hard rock of Liquid Smoke
geared for Top 40 play, the un-
usual instrumentation of Vision
of Sunshine, which includes
two flutes, a cello and a lead
guitar, and the strong rock of
Bead Game.

Joseph E. Levine, head of
the parent Avco Embassy Pic-
tures, also addressed the dis-
tributor meeting. A feature of
the meeting was a recorded mes-
sage by Sophia Loren, a star
of “Sunflower.” Henry Mancini
soundtrack will be a spring re-
lease when the Avco Embassy
film comes out.

Alpert Group Disbands;
Marimba Cancels PA’s

LOS ANGELES — The Ti-
juana Brass has been disbanded
and the Baja Marimba Band has
canceled all future public ap-
pearances.

The moves are the latest in
a series by A&M, which has
been watching its finances dur-
ing the past year.

Herb Alpert, who led the TJB,
will now concentrate on pro-
ducing records. The TIJB re-
cently returned from a Euro-

Chess Slide Presentation
Shows 20-LP Package

CHICAGO — Using an elab-
orate slide presentation, Chess
Records announced the release
of 20 albums for January, plus
two Ramsey Lewis LP’s to be
released in February as part of
“Ramsey Lewis Month.”

The slide presentation fea-
tured a history of Chess Rec-
ords from its beginning in the
late 1940s. The concluding por-
tion featured sound and visual
tracks from the new January re-
leases.

Included in the 20-album

January package are five more
albums in the projected 36-al-
bum vintage blues series. In-
cluded in the blues series are
LP’s by Jimmy Rodgers, Low-
ell Fulsom, Buddy Guy, J. B.
Lenoir, and one album featur-
ing works by Johnny Shines,
Robert Nighthawk, Floyd Jones,
Honey Boy Edwards and Big
Boy Spires. Two other albums
of earty Chess recordings, “Pop
Origins” and “Souled Out,” were
also previewed. These two are

(Continwed on page 8)

pean and domestic concert tour.

The Baja group is taking a
break because two of its mem-
bers have been advised to take
at least two months’ rest for
medical reasons.

Last year, A&M canceled
plans to develop a feature film
division after having hired Perry
Lafferty to acquire scripts. Two
of its major executives, Don
Graham and Ed Rosenblatt, left
for positions with new compa-
nies, Blue Thumb and TA Rec-
ords, respectively.

A&M has been concentrating
on the rock idom — a field it
has had trouble cracking until
Joe Cocker and Procul Harum
came along.

For years reports circulated
about the $14 to $30 million
which companies were offering
Alpert and his partner Jerry
Moss to sell out. The partners
remained firm against any sell-
offs. The TJB was the label’s
mainstay act.

Ty,
For More Late News
See Page 98
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and independent producers. As
an example of his far-flung
scouting, Cohn has signed Cat-
fish in Detroit, Jo Ann Kelly in
England, Peter Ivers in Boston,
McGrath & Potter in Rochester
and a flock of artists in Mem-
phis alone,

Among other artists who
have been added to the Epic
roster are Redbone, a new quar-
ter; Johnny Otis, a soul singer;
Shuggie Otis, vocalist and mul-
ti-instrumentalist; Orange Blos-
som Sound. a British group;
Fuse, a young rock group from
Hlinois; the Mother Love, vocal-
instrumental combo; Jim Fac-
tory, an instrumental-vocal sex-
tet; Philamore Lincoln, a bal-
ladeer from England; Susan
Carter, vocalist - writer; singer
Bobby Hebb, and Johnny Win-
ter’s brother, Edgar.

In a recent trip to Memphis,
Cohn signed the Rhodes Sisters;
arranger - producer Charlie
Chalmers; Gene Simmons,
George Parks, Johnny K. Wiley,
Johnny Robinson and Brenda
Patterson.

The artists signed in Memphis
are now handled by Bettye Ber-
ger, president of Continental
Artists  Booking Agency, and
Donnie Dortch, the firm's vice
president.

Cohn will concentrate on re-
cording his Memphis-based art-
ists at the Sun Record Co. for
the present time.

Cohn’s a&r staff consists of
Barry Kornfeld and Sandy Linz
in New York; Billy Sherrill and
Glenn Sutton in Nashville; and
Pete Welding and Mark Cohn in
Los Angeles. He also uses inde-
pendent producers and has had
production deals with Willie
Mitchell, who records for Hi,
and Sir Douglas who records
for Mercury. On his recent
trip to Memphis he had talks
with Isaac Hayes, who’s in the
Stax/Volt complex, about pro-
ducing dates for Epic.

In addition, Cohn said he
works closely with Columbia’s
a&r department and that he
leans heavily on John Ham-
mond for consultation and ad-
vice.

Folsom of RCA
Is Dead af 75

SCARSDALE, N.Y. — Frank
M. Folsom, former president of
the RCA Corp., died here Jan.
12 after a short illness, at the
home of his daughter, Mrs. Ed-
ward L. Leslie Jr. He was 75.

Folsom was president of
RCA from 1949 to 1957 and
was chairman of the executive
committee of the Board of Di-
rectors from 1957 to 1966. At
the time of his death, he was
a director and consultant to
RCA.

During the era of the 1950’s,
a period of great expansion for
the record industry, Folsom—in
addition to other duties—main-
tained a keen interest in the op-
eration of the RCA Record Di-
vision,

Folsom was a leading Roman
Catholic layman and served as
permanent representative of the
Holy See to the International
Atomic Energy Agencyv. A Pon-
tifical Requiem Mass was cele-
brated by His Eminence, Ter-
ence Cardinal Cooke at St. Pat-
rick’s Cathedral, Jan. 16.

In an effort to develop a
closer liaison between a&r and
Epic sales - promotion force,
Cohn has begun issuing a bul-
letin which will cover informa-
tional data on new acts, a run-
down on production projects
and general a&r information
which he feels can assist the
Epic sales-promotion team in
the szlling of the product.

Metro-Handled
Labels Go to
Futura Distrib

NEW YORK—Futura Dis-
tribuiors Corp. has taken over
the distribution of labels for-
merly handled by Metro Dis-
tributors of New York. Metro's
sales staff has been retained by
Futura, including David Seid-
man, former sales manager of
Metro, who will act in the same
capacity for Futura.

Record company labels for-
merly distributed by Metro in-
olude MGM, Buddah and Elek-
tra. In addition Futura will dis-
tribute RCA Records product
nationally,

Futura is based at 536 Broad
Hollew Road, Melville, L.I.,
New York.

300 See Eight-
LP Release at
Dunhill Meet

LGS ANGELES — Dunhill
presented its eight new January-
February LP release to 300 per-
sons at a product showing Jan.
18 at the Sheraton Universal
Hotel.

Distributors from all over the
country and Canada attended
the gathering conducted by Dun-
hill executives. New groups in-
troduced were Jamme and Pure
Love and Pleasure. The other
LP’s were by Richard Harris,
Steppenwolf, Three Dog Night,
John Phillips, Coliseum and a
special box set of Mamas and
Papas songs, packed with dia-
log from their recording ses-
sions.

Following the product show,
Jamme and Pure lLove - and
Pleasure were presented in con-
cert form,

Nat’l Gen’l
Records Set

LOS ANGELES — National
General Records has been
formed by National General
Corp. with Al Kasha named
its vice president, general man-
ager. He recently joined the
company to set up a music opera-
tion.

Tern LP’s are planned, in-
cluding the soundtrack from the
NGC film, “A Dream of Kings,”
which features Alex North’s
score. NGC’s two music firms
are Montage Publishing and
Carthay Publishing.
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General News

RCA Unwraps Chicago Studio—
Gives Co. Coast-to-Coast Sites

CHICAGO — RCA Records
unveiled its new ‘“Mid-America
Recording Center” here Jan.
15. According to Norman Ra-
cusin, RCA president, “‘the new
Chicago studios join RCA's new
facilities in Nashville, Hollywood
and New York to supply our
artists and our Custom clients
with convenience of recording
locations throughout the na-

i1

The new Chicago studio will
provide producers of records,
tapes and radio, television and
motion picture soundtracks, fa-
cilities and engineering talent
equal to those of the Hollywood
and New York recording cen-
ters, said W. F. Reilly, Chicago
manager of RCA Custom Rec-
ord Sales.

J. F. Wells, manager of Chi-
cago Recording, revealed that

RCA’s new Chicago recording center features an ultramodern control
room with a 16-track console.

Acts Kick Off on Gri

o Continued from page 1

guerite Piazza perform during
the half of the Super Bowl on
CBS-TV.

When NBC televised the
American  Football League’s
championship game, the Fifth
Dimension performed in a mini-
concert.

During the Orange Bowl pa-
rade in Miami, lke & Tina
Turner got off a float and per-
formed two songs, “I've Been
Lovin' You Too Long™ and their
current Blue Thumb hit, “Bold
Soul Sister.”” The label had pro-

LRI

BLOOD & TEARS'
3D GOLD DISK

NEW YORK — Blood, Sweat
& Tears have gained their third
gold record for one million sales
of a single, from their Columbia
album bearing the group’s name.
The latest gold disk is for “And
When I Die,” written by Laura
Nyro, the third single to score
from the LP, which reportedly
has sold more than 2.5 million
copies. The other big sellers in
the set were “You've Made Me
So Very Happy™ and “Spinning
Wheel .”
TR

vidled NBC with tapes of the
songs for the telecast.

During Sunday's Pro Bowl
Jan. 18 telecast on CBS, Johnny
Mathis and Don Ho were the
featured headliners. And on
the Senior Bowl, the World’s
Greatest Jazz Band performed.

“Halftime shows today are
really aimed at the television
audience because the sponsor
paying big money for the TV
rights wants to keep his au-
dience,” explained Tommy
Walker, who produced the Su-
per Bowl pageant in New Or-
leans.

Walker has been a pioneer
in developing entertainment
shows for the New Orleans’
Saints pre-game and halftime
periods. He has been putting
on extravaganzas in New Or-
leans for the past three years,
and he commutes regularly from
his Anaheim, Calif., office to a
second set of offices at the
Roosevelt Hotel in New Orleans.
Walker has been packaging
shows since leaving Disneyland,
where he had been its enter-
tainment director.

For the Super Bowl show,
Walker was allotted 25 minutes
to put together the halftime
shows. During the pre-game pe-
riod, Walker had Severinson and
Hirt in a trumpet battle and the

Col Keeps Classical Chart

Lead—Strauss

NEW YORK — Columbia
Records last year continued its
lead in the Billboard Classical
Charts, but the success of “2001:
A Space Odyssey,” saw Richard
Strauss taking over the com-
poser's lead, just nipping Tchai-
kovsky, 157 to 156.

Colubbia had 44 album hits
for a total of 754 positions,
while RCA gained 450 spots
from 26 albums plus 29 posts
for seven Victrola titles for a
total of 479 posts. Angel Capi-
tol scored 267 times with 206
for Angel, 39 for Seraphim, 15
for Capitol, and seven for Mel-
odiya/ Angel. London followed

4

Top Writer

with 182 plus 10 on the Rich-
mond line, while Deutsche
Grammophon  totalled 148
spots.

Other labels were Westmin-
ster, 64; MGM, 52; Philips.
34; Nonesuch, 15; Decca, 6;
Colgems, 4 and Turnabout 2.
The MGM totals came from
the soundtrack of “2001: A
Space Odyssey,” while Colum-
bia gained from its collection of
music from the film, which also
hit for 52 weeks.

The Richard Strauss lead in-
cluded 152 mentions of six re-
cordings of “Also Sprach Zara-

(Continued on page 71)

the three studios have been
built with acoustical treatment
which offers a range of reverb-
eration times thus establishing a
precise atmosphere for every
kind of music and voice. Studio
A, 50 feet wide and 75 feet
long, is the largest studio in the
Chicago area devoted to sound
recording. Consoles using the
latest integrated circuitry are
available to mix as many as 33
microphones into 16 channel
recorders with extensive equali-
zation on each.

(Continued on page 8)
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MUSICOR AND
NABISCO TIE

NEW YORK—Musicor Rec-
ords has tied up with the Na-
bisco Co. on a promotion for
its single “Gingersnap,” by a
new artist called Jamie.

Art Talmadge, president of
Musicor, arranged for Nabisco
to supply 500 specially pre-
pared boxes of their Zuzu
brand gingersnaps for mailings
to key radio personnel around
the country along with a copy
of the record.
s G

iron TV

New Christy Minstrels perform-
ing.

Professional football received
$2.5 million in TV rights from
CBS for the telecast, and from
this amount the Super Bowl’s
entertainment budget was es-
tablished. Walker is reticent
about stating exactly what
each artist received for appear-
ing on the national program, but
he said it in no way compares
with what an act can receive
for doing a regular standup ap-
pearance on the “Ed Sullivan
Show.”

Walker feels that the future
portends greater usage of ma-
jor name stars for nationally
televised sporting events. The
college football teams do not
have the budgets to hire big
name acts for halftime, Walker
says.

In a sense the utilization of
major music personalities is a
substitute for the traditional
marching band. Walker still
uses them during regular New
Orleans Saints games, but they
are no longer the end-all dur-
ing the break period.

Each of the 26 professional
football clubs has an entertain-
ment director whose job it is
to create variety fare for the
Sunday halftimes. Del Court-
ney, the Oakland Raiders enter-
tainment director, put together
the show starring the Fifth Di-
mension.

On New Year's Day, Walker
put together the first parade for
the Sugar Bowl in New Or-
leans, featuring that city’s na-
tive son trumpeter Al Hirt. Dur-
ing the Saints regular season,
Walker presented Hirt, Jimmy
Dean, Ella Fitzgerald and Carol
Channing during halftime pag-
eants. Locally, Jim Nabors has
shown his devotion to the Los
Angeles Rams by singing the
national anthem at their home
games.

With professional football set
for Monday evenings on ABC-
TV next season, observers are
wondering whether a full ar-
ray of stars will appear during
the break periods to keep au-
diences tuned in. Generally,
viewing dips during halftimes.

Executive Turntable

Tom Morgan named director of pop artists & repertoire at
s Decca Records. Morgan’s main responsibility will
L be acquiring new talent for the label and main-
taining the current artist roster. He reports to
Jack Loetz, executive vice president of Decca.
Before joining Decca, Morgan had been vice
| president of Eastern operations for Capitol
Records. . . . MGM Records has set its a&r
| lineup. Michael Lloyd will operate out of the
MORGAN  West Coast, Jimmy Vienneau out of Nashville,
and Johnny Pate out of New York. Lloyd will handle Hare,
A.B. Skhy, the Righteous Brothers, Michael Parks, Bill Medley,
and Herman’s Hermits, plus LP packages out of the catalog.
Vienneau will supervise a&r on the country artists such as Hank
Williams Jr., Sheb Wooley, and Tompall and the Glaser Brothers.
Pate will do Jimmy Smith, plus special LPs from the catalog.
* k  k
Brad McCuen named president of RP.M., Inc., a newly
formed subsidiary of North Atlantic Corp. of Dowington, Pa.
Prior to joining R.P.M., McCuen managed the Nashville opera-
tions of Sunbury Music and Dunbar Music, music publishing
division of RCA. R.P.M. has acquired an option on property in
Nashville to build a headquarters for its multifaceted entertain-
ment business operation.

# oy

* ok

Ed Beulike named vice president, administration—music
division, MGM Records. He will be involved in developing
budgets, projections, financial forecasts and checking cost
analysis and preparing efficiency studios. He joined MGM in
1967 as director of a&r administration and was also the record
division’s director, central controls. He was formerly with Co-
lumbia as a&r administration, pop and classical. He is a former
professional musician, playing with Charlie Spivak and Randy
Brooks. . . . Joseph P. Lyons, vice president, marketing, Celeb-
rity Systems, named vice president, marketing for Famous
Music Corp. Lyons resigned from Columbia Records in 1967 as
director, national sales. He joined the company in 1954 as sales
manager, Philadelphia. Famous Music was formed to consoli-
date the Gulf and Western record and music publishing opera-
tions. Robert L. Young named general counsel for Famous
Music. He is a former director of legal affairs for MGM Records
and a staff attorney with MCA.

# _--_

BEULIKE SMEDRESMAN

LYONS YOUNG

*x K Kk

Johnny MacRae appointed general professional manager,
Screen Gems-Columbia office in Nashville. He joined the com-
pany in Nashville as a writer in 1968. . . . Len Smedresman
named creative director at The Music Agency. He is a former
assistant advertising and sales promotion manager, Ampex
Stereo Tape, and assistant director of public relations for ASCAP.
... Fabor Robinson, country a&r chief for Gene Autry’s Repub-
lic Records, has resigned. . . . Edythe Lazarow joins the public
relations department of Morton D. Wax and Associates, New
York. She was formerly in the traffic department, Gotham
Recording.

* k k

Former head of his own recording studios, Tom Nola has
left to join O-D-O recording company, New York, as salesman
and music mixer. Nola had his own sound studios for the past
24 years. . . . Regional managers appointed by National Sound
Marketing, Parsippany, N.J., are Ed Saucier (New England),
Andy Danzico (North East), Dave Zecha (middle Atlantic), Jack
Wall (South East), Charlie Ryckman (Mid West), Herb Rovner
(Central), Tom McConnell (South West), Kurt Orosz (Western).
Tony Lenz named national merchandising manager for the com-
pany. . . . Virginia Anderle named office manager, Richard
Gersh Associates, a newly created position. She joined the firm
three years ago as a secretary and became assistant to Gersh.

STEVENS

SCHULMAN

*x kX
Art Ross named vice president, general manager of sales,
Jerry Ross Productions. He has been with the firm since 1968 as
vice president. Steve Schulman, an independent promotion man,
joins the firm after three years on an independent level. Schul-
man has handled promotion in the Philadelphia, Baltimore and
Washington areas for Buddah, RCA, Decca, Musicor, Screen

(Continued on page 10)
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Chigago (the group) from Chicago (the town). Ard from Germany:*A message
Whose first album, “The Chicago Transit fsom tomcrrow for today.”

Authority,” won a gold record and is still riding  The same Chicago that just released their

- the charts.

secand album, a speciclly priced 2-record set,

The Chicago that recently returned from their which includes a cclor pester.
European tour where they knocked everyone  It's their most brilliant efiort to date.

out: “Chicago rock heats up the Albert Hall . . .
“The most inventive, hardest-blowing jazz-rock .
orchestra I have ever heard” said Royston Remember Chicago now?
Eldridge, Melody Maker.
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It's called, simply, “Chizago.”

They'll be hard to forget.
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93 LP’s, 64 Singles Hit Gold in ‘69

NEW YORK — The Record-
ing Industry  Association of
America issued a record 157
gold record awards last year,
93 certifications for albums and
64 for singles. The previous high
of 120 was hit for 1968 when
certifications went to 75 LP’s
and 45 singles.

Columbia gained the over-all
gold record lead with 19
awards, nipping RCA with 18
and Capitol with 17. Columbia
was the album leader with 14
sets certified for $1 million in
siles, while RCA led in singles
with 10 million sellers.

Scoring with albums for Co-
lumbia were Blood, Sweat &
Tears, two; Johnny Cash, two;

Humperdinck
Tie With Show

NEW YORK — In conjunc-
tion with the debut of “The En-
gelbert Humperdinck Show”
Wednesday (21) on ABC-TV,
London Records is launching a
promotion on Humperdinck cen-
tering on his gold disk albums.
“Engelbert” and  “Engelbert
Humperdinck” have just been
certified by the Recording In-
dustry Association of America.
Humperdinck is on Parrot Rec-
ords.

Herb  Goldfarb, national
sales and distribution manager,
said that he expects the show
to create the same type of bonus
sales for Humperdinck as
“This Is Tom Jones” did for
Jones. Since Jones went on the
air, he has achieved six gold
disks for albums racking up
$1,000,000 in sales.

Retailers and rackjobbers will
receive a merchandising kit with
five-foot color posters and
streamers calling attention to his
TV show.

AFM Seeks
To Tip Scale

s Continued from page |

companies were using these
methods to avoid paying AFM
scale on both classical and pop
sessions.

At the AFM’s upcoming na-
tional convention in June, in
Houston, Arons will introduce a
resolution calling for the appli-
cation of all existing Federation
laws to police illegal evasion of
scale, and the passage of new
law in the event existing law is
not adequate. Arons is also con-
sidering the inclusion in the
resolution of a clause calling for
equalization of wage scales
through a world common mar-
ket setup.

“Years ago,” Arons said, “a
conductor who wished to go
overseas to record with foreign
musicians required Federation
permission. Today, the conduc-
tor takes things for granted and
goes without formal permission.

“This is tantamount to an im-
port of services, and calls for
protective measures on behalf
of our musician members.”

The musicians’ union execu-
tive also pointed out that many
such recordings evade payments
to the Trust Fund, as well as
welfare and pension costs.

“We don't intend to let this
condition go unchallenged; and
in June we will use all our
energics to plug loopholes
whereby so much employment
is being lost by AFM men,”
Arons concluded.

Ray Conniff, two; Gary Puckett
& the Union Gap, Bob Dylan,
Walter Warlos, Andy Williams,
Chicago, Santana, and Janis
Joplin, while RCA’s singles lead
was registered by the Friends
of Distinction, two; Elvis Pres-
ley, two; Guess Who, two;
Henry Mancini, Zager & Evans,
and the Youngbloods, plus an
Archies gold disk on Calendar.

Columbia achieved five gold
singles with Blood. Sweat &
Tears, two; Cash, Gene Autry,
and the Zombies, the same
number as Capitol, where Glen
Campbell had two, and the Bea-
tles, on the Apple label, gained
three.

Tom Jones was the individual
leader with six Gold albums on
London’s Parrot label, which
helped the label obtain eight,
since Engelbert Humperdinck
had two. London had a total
of 12 gold disks as the Rolling
Stones gained two for albums
and one for a single, while Tom
Jones had a gold Parrot single.

Atlantic Records had 13
scores overall as Atlantic had
four gold albums (Led Zeppelin,
two; Rascals, and Crosby, Stills
& Nash) and two singles (Are-
tha Franklin. Clarence Carter),
Atco had five albums (Cream,
two, Iron Butterfly, Blind Faith,
Bee Gecs) and one single (R. B.
Greaves), and Dakar had a
gold single by Tyrone Davis.

Williams Gold

MGM was strong in album
gold with eight (Hank Williams,
two; Herman’s Hermits, two;
“2001”  soundtrack, Connie
Francis, “How the West Was
Won” soundtrack, David Rose)
plus a Verve LP by the Right-
eous Brothers. The Cowsills
added a gold single for MGM.

Capitol hit with 10 albums,

Show to Display
Art of 2 Elektra,
2 Nonesuch LP’s

NEW YORK-—The artwork
of two Elektra and two None-
such albums will be shown at
the 12th annual art show of
the Society of Illustrators Gal-
lery here, Feb. 10 to Feb. 27.

The society has commended
the Elektra Records art depart-
ment, headed by William S.
Harvey, executive vice president,
for its contribution to the field
of commercial art,

Featured at the show will be
the inside gatefold of the Doors’
“The Soft Parade,” which won
a special Award of Excellence,
and the art work from the
back cover of “Keep on Mov-
ing” by the Paul Butterfield
Blues Band. From Elektra’s
Nonesuch classical line will be
shown “The Art of the Ba-
roque Trumpet” and John
Cage’s “Concerto for Prepared
Piano and Orchestra.”

including three for Campbell
and two for the Lettermen.
Other album scorers were Nat
Cole, a Bobbie Gentry-Glen
Campbell set, Lou Rawls, “Ro-
meo and Juliet” soundtrack, and
the Band, while the Beatles
added two on Apple.

RCA's album scorers were
Presley, three; “Hair™ original
cast, Hugo Montenegro, Ed
Ames, and Mancini, while the
“Qliver” soundtrack hit on Col-
gems. Columbia could add
Epic's figures as Donovan had
a gold album, while Sly & the
Family Stone had a gcld album
and a gold single.

Liberty/ United” Artists was
another team with five gold sin-
gles as the 5th Dimension had
two on Soul’ City, the Classics
IV and Jackie DeShannon hit
on Imperial, and Jay & the
Americans scored on UA. Those
labels hit with three albums as
Liberty (Gary Lewis & the
Playboys, Imperial Johnny
Rivers) and Soul City (5th Di-
mension) registered with one
cach.

Reprise had five big album
sellers (Dean Martin, two; Ar-
lo Guthrie, Jimi Hendrix, Frank
Sinatra), while the companion
Warner Bros-7 Arts label hit with
three albums (Peter, Paul &
Mary, the Association, Bill Cos-
by) and one single (Peter, Paul
& Mary) for an over-all to-
tal of nine.

Other album gold records
went to Elektra, three (Judy
Collins, two, and Doors, one);
ABC’s Dunhill label, three
(Three Dog Night, two, and
Steppenwolf); Decca, three
(Bert Kaempfert, two, and

Buddy Holly & the Crickets);
A&M, three (Sergio Mendes &
Brasil '66, two, and Wes Mont-
gomery); plus one each for Dot

(Billy  Vaughn), Monument
(Boots Randolph), Scepter (Di-
onne  Warwick), Disneyland

(Walt Disney), Stax’s Enterprise

(Isaac Hayes), and 20th Cen-

tury-Fox (Harry Simeone).
Buddah’s Singles

Buddah also garnered five
gold singles as the Ohio Ex-
press, Brooklyn Bridge, and
1910 Fruitgum Company all
scored on Buddah; the Isley
Brothers hit on T-Neck, and
the Edwin Hawkins Singers reg-
istered on Pavilion. ABC gained
four gold singles with two for
Tommy Roe, and one each for
Steppenwolf and Three Dog
night, the latter two on Dun-
hill.

Decca’s total was two with
Young Holt Ltd. on Brunswick
and Buddy Holly & the Crickets
on Coral, while Monument’s two
were for Joe Simon on Sound
Stage 7 and Roy Stevens. Also
hitting with two singles each
were Scepter (B. J. Thomas),
and Metromedia (the Winstons,
Bobby Sherman).

(Continued on page 98)

NAL Gets Tape Rights to
Cooley’s Last Hit Album

NEW YORK — The North
American Leisure Corp. has ac-
quired exclusive tape rights to
“Fiddler,” the last hit album re-
leased by the late Spade Cooley.
Tape rights to the album were
reached through an agreement
with Larry Finley of NAL and
Gene Autry’s Republic Records
which will be rereleasing the
disk.

An unusual feature of the
agreement is that NAL will re-
lease the tape in all configura-
tions prior to distribution of the
disk. Cooley, who etched a

name for himself during the
1950's as the king of western
swing, died last year shortly be-
fore he was due to be freed
from a long prison sentence.

Among other product manu-
factured by Gene Autry’s Re-
public Records, and due for im-
mediate release on the NAL
label, is Norm Forrest’s, “Fool
Such as 1.” NAL has signed a
long-term contract with Republic
Records, and will be releasing
all of that company product in
open reel, 8-track and cassette
tape configurations.
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Financial News

Nicastro Re-Elected CUC Chief

CHICAGO — Common-
wealth United Corp. (CUCQ),
the California-based entertain-
ment real estate and oil and
gas conglomerate, has again
elected Louis J. Nicastro as its
president and chief executive of-
ficer. The move marked a de-
cision by CUC’s directors not to
sell its entertainment division,
which involves the Seeburg
Corp., motion pictures, televi-
sion, music publishing and rec-
ords. CUC at the same time an-
nounced a new real estate ven-
ture.

Nicastro continues as chair-
man and president, Seeburg
Corp., and will headquarter
here. Nicastro resigned from the
CUC post last April.

George N. Friedlander,
CUC’s chairman and chief ex-
ecutive; Robert B. Friedlander,

president, and Roger Soderberg,
a board member, all resigned.
Elected to the board along with
Nicastro were Charles Koppel-
man, president, Commonwealth
United Music, Inc., and Wil-
liam Bartholmay, president of
Olson & Bartholmay, Inc, a
Chicago insurance company and
chairman of the Atlanta Braves
baseball club.

Nearly all CUC’s real estate
assets will be transferred to a
new venture held jointly by
CUC and Exeter International
Corp., the Boston-based firm
headed by George and Robert
Friedlander. CUC’s obiigation to
employ Exeter as its financial
consultant at $3,000 per week
is canceled and Exeter will sur-
render warrants for 1 million
CUC common stock shares ex-
crcisable at $2 and $8 share.

RCA Unwraps Chicago Studio—
Gives Company Coast-to-Coast Sites

e Continued from page 4

Control rooms and tape mas-
tering rooms have been given
acoustic treatment similar to
the studios to permit moving
from one facility to another
without a change of sound. All
the studios incorporate the lat-
est refinement in sound repro-
duction and acoustical develop-
ment which were achieved in
cooperation with sound and
acoustic experts of the David

Sarnoff Research Center in
Princeton, N. J.
The new center also is

equipped with 16 and 35mm
film projection and magnetic
transfer equipment for use in
creating TV commercials and
other film services.

For Custom clients, the cen-
ter provides a teletype network
to RCA’s record and tape man-
ufacturing facilities in Indianap-
olis, Hollywood and Rockaway,
N. J. An air-expedited delivery
service makes it possible for
tapes recorded and mastered in
the Chicago studios to be con-
verted quickly to finished rec-
ord, Stereo 8 or cassette product.

WANTED

SECRETARY TO PRESIDENT
OF INDEPENDENT

RECORD COMPANY

SALES EXPERIENCE HELPFUL
TOP SALARY FOR TOP GIRL

Call: Larry Sikora
New York: (212) 486-1266

WANTED

SECRETARY TO PRESIDENT
OF MAJOR INDEPENDENT

RECORD PRODUCTION
COMPANY

Heavy Experience to
Match Heavy Salary

CALL: JERRY GOLDSTEIN
LOS ANGELES: (213) 874-1300

CUC also will not be obligated
on a $5 million loan from Ex-
eter (this will be paid Exeter
out of the proceeds from the
new venture after which CUC
and Exeter will share all pro-
ceeds).

The new CUC-Exeter arrange-
ment frees CUC of $700,000
annual interest charges, the bur-
den of cash flow from its real
estate division and the collateral
obligation of 86,000 shares of
Perfect Film & Chemical Co.
shares which Exeter will release
to CUC.

CUC was named, along with
Delbert Coleman, former See-
burg chairman and Nicastro, in
a suit filed here by minority
stockholders (Billboard, Jan. 10)
and in another suit seeking $12.5
million damage filed by a New
York securities specialist. An-
other suit against CUC was filed
by stockholders in New York.

CUC’s executive board com-
mittee consists of Nicastro, Peter
A. Gettinger and Oliver A.
Unger. Other directors are Mor-
ton Shiowitz and Robert S. Sut-

ner, representatives of 1.0.S,
Ltd, a substantial creditor of
CUC.

Rock Revival
Show Rolling

e Continued from page 1

shelled out $250,000 for the
six-act lineup. The acts include
Chuck Berry, Bill Haley & the
Comets, Bo Diddley, the Drift-
ers, the Coasters, and the Shi-
relles. According to Nader, in-
terest in the show has been run-
ning so high that several dates
have been set in front of the
official March 20 kickoff. Three
pre-tour dates have been set
with Phil Gernhard for his Flor-
ida circuit including Tampa
(Feb. 20), Orlando (Feb. 21)
and Jacksonville (Feb. 22). Also
set is a Feb. 27 date with pro-
moter Robin Seymour for the
Olympia in Detroit.

Already lined up for the reg-
ular tour are locations in Phil-
adelphia, Hartford, Chicago,
Fort Wayne, Houston, Boston,
Pittsburgh and Nashville.

Nader and the Morris offices
have worked out tie-in deals for
the show with Roulette Records
and Buddah Records to supply
radio stations in cities playing
the “Revival” with their albums.
Roulette will be servicing the
stations with “Vol. 1-19: Oldies
But Goodies” and Buddah will
be sending out its “First Gener-
ation” series.

In addition, Nader has pro-
duced two LP’s which he'll tie
in with the touring show. One is
“Bill Haley’s Scrapbook” on
Kama Sutra and the other is
“The Rock ’'m" Roll Revival”
on Buddah. The Haley album
was recorded live during his re-
cent engagement at New York's
Bitter End, and the “Revival”
LP is a disk version of Nader’s
Nov. 29 “Rock ’'n’ Revival”
show at Madison Square Garden
featuring the Five Satins, the
Mello-Kings, the Capris, the
Spaniels, Gary (U.S.) Bonds,
and Bill Haley & the Comets.

Nader and the Morris office
are already working on a sec-
ond edition of the “1950’s Rock
'n’ Roll Revival” which will be
booked for dates in late spring.
The deals with the artists are set
through Nader’s own firm, Mu-
sic Production Consultants, Inc.
Connie De Nave will coordinate
national publicity for the tour.

MGM Records Has $17.9 Mil
Loss in Two-Year Period

NEW YORK — MGM Rec-
ords lost a total $17,967,000 in
the fiscal years of 1968 and
1969, Metro-Goldwyn-Mayer
Inc. president James T. Aubrey
Jr. told the annual stockholders’
meeting here Thursday (15).
Pointing to a total revamping,
the hiring of Mike Curb as la-
bel president, and the dropping
of 60 record artists from the
label’s roster, Aubrey said that
MGM would add eight new
subsidiary labels by the end of
the calendar year.

He also said, “we are put-
ting  original  contemporary
music into our films to create
residual values for our publish-
ing and record companies.”
Curb is overseeing the activi-
ties of the Robbins, Feist &
Miller publishing firms.

The reorganization of the rec-
ord label included cutting in half
the number of personnel at the
pressing plant and selling its
three distribution branches that
Aubrey said “accounted for
heavy losses last year.” Trans-
continental Distributing Corp.
now distributes the label’s prod-
uct.

MGM Records will be re-
packaging from its catalog, in-

cluding a new series called The
Golden Archives.

Aubrey reported a profit for
the parent firm of $328,000 for
the first 12 weeks of fiscal 1970.
This compares with a loss of
$2,519,000 for a similar period
last year.

Chess Slide Shows

e Continued from page 3

recordings of songs that have
been rerecorded by current rock
groups and early ghythm and
blues songs.

Other releasgs include albums
by Etta James, Woody Herman,
the Dells, Odell Brown, Joel
Vance, John Klemmer, Salloom-
Sinclair, the Zest Band, Little
Milton, the Soul Stirrers, and
Martha Bass. Albums by Mighty
Baby and Harvey Matusaw’s
Jews Harp Band will be re-
leased on Head Records, an
English label which Chess will
make.

The two Ramsey Lewis LP’s
include one with all new tracks,
and a “best of” album. There
will also be a push on the
entire Chess catalog of Ramsey
Lewis albums.

Market Quotations,

As of Closing Thursday, Jjanuary 15, 1970

1970
NAME High
Admiral 32%
American B8roadcasting 39Va
American Auto. Vending 203
Ampex 4978
Automatic Radio 43
Automatic Retailer Assoc. 1222
Avnet 362
Capitol Ind. 56V
(BS 59V
Columbia Pic. 42
Craig Corp. 24
Disney, Walt 154%
EMI 878
General Electric 984
Gulf & Western 50
Hammond Corp. 23
Handleman 45V
Harvey Group 25V
Interstate United 35
ITT 602
Kinney Services 392
Macke 2912
MCA 442
MGM 4412
Metromedia 53%
M 11812
Motarola 166
North Amer. Phillips 59%
Pickwick Int. 55V
RCA 48V2
Servmat 4912
Superscope 5434
Telex 1214
Tenna Corp. 3034
Trans Amer. 38%
Transcontinental Invest. 27%
Triangle 37%
20th Century-Fox 4134
Vendo 32%
Viewlex 35V2
Wurlitzer 232
Zenith 58

Week's Week’'s Week's

OVER THE COUNTER* High Low Close
ABKCO Ind. 10 8 82
Arts & Leisure Corp. 98 6Va 9%
Audio Fidelity 3V 2 3

Cameron Musical 2V2 22 22
Cassette-Cartridge 162 15 16

Certron 25% 232 242
Creative Mgt. 10Va 9 V2
Data Pkg. Corp. 29 28 28V2
Fidelitone 412 42 42
GRT Corp 242 22%; 223
Goody, Sam, Inc. 13% 122 133%
ITCC 6Va 62  6la
Jubifee Ind. 92 9 9

Lear Jet 21Va 19Va 194
Lin Broadcasting 1078 9V2 10%

As of Closing Thursday, January 15, 1970

Week’s Vol. Week’s Week's Week’s  Net

Low in 100’s High Low Close  Change
122 113 14% 132 132 —
36 141 38% 37% 38 Unchg.
8% 27 10% 92 9% — 1
3212 459 46 443 458 — VA
208 1152 272 202 2178 — 4B
97Va 97 16 13 1M3Va — 2%
1056 391 12% 113% 12% — 38
29 127 52% 47V 47V2 — 4%
4154 760 48%  46Va 47 —_ 112
24% 244 29 27%  29% — ¥
7% 158 13% 1% 12V — 1%
697 970 15434 134 148 +15
5 1897 7% 67 Ve — Ve
72% 1926 75V 72% 74% — Va
17V2 992 20 1814 19% Unchg
14 292 15% 14% 147% — %
29 366 4412 412 43 —
9V 20 1 10 10 —
1M 274 147% 144 14% — 3
464 1803 60 58 585% — 1
19 1313 30 287 287% — 1V
142 77 18 17Vs 17% + W
1834 309 23V 21 238 + 2%
24 153 27 2512 25% — 1V2
172 383 19 17% 17% — 1Va
94 667 1143, 112 112 — 112
1023, 218 131 126 1272 — 212
35V 559 548 52V 52% — 15
32 23 542 53% 537 — s
31V2 2157 332 31V2 32 — 1A
26 125 312 302 30% — V2
17 282 405 38% 39% + 1%
2034 3104 1212 10138 1202 4198
12Va 5198 167 1214 1314 — 3V
23 1200 24% 2312 237% — %%
13% 4517 225 20 21 — i
14% 23 167 16V8 16% — ¥
1476 1191 20% 18% 19 — 3
15 83 17V 152 162 4+ VB
20%s 308 242 23V 23Vs — 13
138 8 15 14%  14% + W
327 525 352 33% 34% — %

Week's Week's Week's

OVER THE COUNTER* High Low Close
Media Creations 5% 434 5%
Merco Ent, 352 332 3312
Mills Music 21 20 2012
Monarch Electronic 5% 4% 5%
Music Makers, Inc. 9Va 82 8%
NMC 103 83 10%
National Musitime 18 Y4 Ya

National Tape Dist. 36 30 30

Newel| 13Va 12V 12V
Perception Ventures -5 7% 4 434
Qatron Corp. 6 5V, 5%
Recoton Corp. 9 6% 8l
Robins Ind. Corp. -] 5 6

Schwartz Bros. 84 7Va 7Va
Telepro Ind. 25 2 2

Trans Natl. Commcts. 234 2% 2Va

*Qver-the-counter prices shown are “’bid” (as opposed to “asked’’). Neither the bid nor the
asked prices of unlisted securities represent actual transactions. Rather, they are a guide to
the range within which these securities could have been sold or bought at the time of

compilation,

The above quotations compiled for Billboard by Merrill Lynch, Pierce, Fenner & Smith, Inc.,
member of the New York Stock Exchange and all principal stock exchanges.
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'Leaving On a]et Plane’:s just one of
eleven possible titles for the new Percy Faith album. We
could just as easily have named it "Wedding Bell Blues, or

‘Everybody’s Talkin) or T
HlsOrchesra a_nd Chorus " -y

‘Raindrops Keep Fallin® '
Leavi

On My Head,or
OnAdetPEne "

‘Something; OT...
Raindrops Keep Fallin'On My Head

In fact, we could’ve |
o »2 'Wn e ues
named it after any B s e seted O ey i,

'ng Wanting YOU‘

hster-Me, Yester-You, Yesterda y

song in the album- | Clmteeedimin
just pulled one

out of a hat. Be-
cause they’re all
hits.Everylastone.
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HC 1250 /18 10 08801716 10 0380¢

On Columbia Recordse



General News

216 Stations in Sound Search

NEW YORK — With the
kickoff date nearing in the na-
tionwide Search for a New
Sound talent competition, 216
radio stations have been lined
up to participate. The promo-
tion, which hinges on finding
new record artists and groups,
is slated to start Feb. 1. Radio
stations involved will be receiv-
ing a kit of materials and sug-
gestions on how to run the pro-
motion within the next few
days. Several radio stations are
tying in the Search with local
events and local sponsors. One
station is working with the local
Chamber of Commerce and
other program director was lin-
ing up five Top 40 stations in
his area to produce not only
local winners, but a regional
winner.

Groups selected by the 216
Top 40 radio stations will be
vying for recording contracts,
cash prizes, a trip to the finals
at Washington, instruments, and
an appearance on a national TV
show.

Latest stations to join the
Search include WMEX in Bos-
ton, WFPR in Hammond, La.;
WMCR in Oneida, N.Y.; KICR
in Towa City, Iowa; KBOY in
Medford, Ore.; KOOK in Bill-
ings, Mont.; WDOT in Burling-
ton, Vt.. WDAS-FM in Phila-
delphia; WLCS in Baton Rouge,
La.; WNEW-FM in New York;
WVOV in Huntsville, Ala.;
KLMS in Lincoln, Neb.; WJON
in St. Cloud, Minn.; WJTN in
Jamestown, N.Y., and WQTW
in Latrobe, Pa. Most of the
major markets, aside from Pitts-
burgh, already have a station
participating in the Search.

The Search, conducted by
Billboard in association with the
Tea Council of the US.A., will
be in two stages. First, radio
stations will seek tapes (or con-
duct a “battle of the bands”
contest) in their market to lo-
cate the best groups. Winners
will be sent to Billboard for
judging. Fifty of the best tapes
will be selected and these
groups will receive professional
advice on how to produce a
better tape. The Tea Council
will pay $50 of recording studio
expenses of the group for them
to come up with a better per-
formance. All 50 of these

groups will receive ‘national
publicity, incidentally, and there
is a strong chance that many of
them may achieve national
fame. The six best tapes of
of these 50 that come out of the
second trip to the studio will be
selected by Billboard and a
panel of record producers and

executives. These six will re-
ceive an all-expenses-paid trip
to Washington for the finals at
the National Press Club. The ex-
penses of a representative from
the six radio stations that found
these groups will also be paid
to Washington. The six groups
will compete in Washington.

Ampex Will Expand
Promotion of Artists

NEW YORK — Ampex Rec-
ords is making commitments
with its artists to expand its ef-
forts and creative energies on
the promotion of their records
and expose them to the public.

The commitment was made
by the company's president,
Larry Harris, during the recent
cross-country introductory meet-
ings with the distributors of the
newly formed company.

Speaking here in Chicago and
Los Angeles, Harris said, “We
don’t want our success to be
dependent on chance. He dis-
closed that his company shortly
will begin extensive advertising
in distributor and consumer
trade publications and the un-
derground press to ensure the
ultimate in exposure. In addi-
tion, Ampex will also provide
promotional packages, including
artists  background  material,
mailing pieces and storefront
promotional posters to aid in
the introduction of the artists
in retail outlets.

Harris said that an important
phase of his commitment both
to the label’s artists and its dis-
tributors will begin later this
month when the company ini-

Shocking Sales for
Shocking Single
NEW YORK-—The Shocking
Blue's “Venus” has registered
sales of more than one miilion.
copies on Colossus Records, ac-
cording to Art Ross, label’s vice
president and general manager.
Colossus has issued an album
by the Dutch group. The label
also has a new single, “Ma
Bell Amie,” by the Tee Set,
another Dutch group.
tiates radio advertising on Top

Music In Print

By JOE DI SABATO

(The numbers following the titles refer to current chart positions)

Once again the failure of publishers to cooperate with one another
for their mutual benefit has killed what could have been one of the
hottest folios of the year. Pete Cimino has been trying to get 12 pub-
lishers who hold the rights to 20 songs recorded by Joe Cocker to co-
operate in printing a Joe Cocker folio. Much to their credit. Gil Music
and Stranger Music agreed to license their songs to Cimino, but three
other publishers refused and so the folio will not appear. None of the
songs which were refused are strong enough to sell single sheets.
Approval was denied in at least two cases simply as a matter of “policy.”
The request for a license was not even considered. The result is that
none of the publishers will make any money and musicians will be
deprived of a Joe Cocker folio.

Publishers must begin to change with the times. They should follow
the example of some of today's record labels which are beginning to
allow their artists to record and jam with artists from other labels.
Would the first “Supersession” LLP have appeared if Atlantic had refused
to allow Steve Stills to record on Columbia with Al Kooper? What
would have happened if the various labels involved had refused to co-
operate as a matter of “policy” when Blind Faith or Crosby, Stills.
Nash and Young were forming? Publishers must learn to cooperate;
they have nothing to lose and much to gain.

Sheets and Folios

Warner Bros. has printed the sheet for “She Belongs to Me” (33).

Hill & Range has sheets for the country hit “The Golden Rocket™
(60) and the new Ronnie Hawkins single “Down in the Alley.”. .
Cimino has put out a sheet for “Baby Take Me in Your Arms” (31).

Musicals: Hansen has printed the folio for “Hello Dolly™ entitled
“Hello Barbra.”. . . Plymouth has the folios for “Oliver” and “Jimmy.”

.. Hansen also has a folic with music from the film “Goodbye
Columbus.™

Folios: West Coast has “The Classics 1Y Song Book™ which con-

tains their greatest hits (53). . . . Big Seven has the “Tommy James and

(Continued on page 80)
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40 AM, FM and underground
stations in major market areas.

The disk company recently
named 27 distributors through-
out the nation and in Hawaii
to handle its product.

Deals fo Spread
Musicor Info

Global Mart

NEW YORK-—Musicor Rec-
ords will be spreading into the
global market through deals
with  independent companies
abroad. Art Talmadge, Musicor
president, is working out
arrangements for the distribu-
tion of Musicor and its affil-
iated labels in Europe and South
America.

Musicor now lists over 100
titles in its album catalog, fea-
turing such artists as Gene Pit-
ney, George Jones, the Platters.
Hugo Winterhalter, Xavier Cu-
gat and Inez & Charley Foxx.
The Musicor catalog is also
available on 8-track stereo car-
tridge tapes and cassettes.

The label’s country roster,
spearheaded by George Jones,
is being expanded by Pappy
Daily. In recent months Daily
has signed such artists as Bren-
da Carter, James Hollie, Charlie
Carter and Arthur Thomas.

Franklin Opens
Store in N.J.

PHILADELPHIA—AI
Franklin, who has been operat-
ing one of the most successful
stores as Franklin Music Co. in
the Neshaminy Mall, plans to
open a second records, tapes, re-
corders and components store.
Formerly manager of the local
Sam Goody’s store, Franklin
said the second store will be
opened at the planned Echelon
Mall, near Lindenwold, N.J. It
is expected to be ready by the
fall of 1970.

Franklin opened his store here
14 months ago after leaving
Goody’s. It features one of the
largest and most diverse selec-
tions of records in the area.
The store front was recently re-
done to allow more space for
display of recorders, tapes and
pre-recorded tapes. Franklin re-
ports that cassettes are account-
ing for some 60 percent now of
tape recorder sales.

Okun, Paxton Pub
Is Bought by UA

NEW YORK — United Art-
ists Records has acquired Deep
Fork Music Inc., a music pub-
lishing company headed by
Milton Okun and Tom Paxton.
Paxton also signed a five-year
exclusive recording  contract
with the United Artists label.

Disk Cos. Capture
B'way Rhythm

e Continued from page 1

(RCA), a musical adaptation of
“Elmer Gantry” by Peter Bell-
wood (book), Stanley Lebow-
sky (music) and Fred Tobias
(lyrics). The stars are Robert
Shaw and Rita Moreno. It’s be-
ing produced by Joseph Cates
and Jerry Schlossberg.

Following is “Georgy” (Bell),
a musical adaptation of the film
“Georgy Girl” by Peter Nich-
ols (book), George Fischoff
(music) and Carole Bayer. The
producers are Fred Coe in as-
sociation with Joseph P. Harris
and Ira Bernstein.

Due next is “Billy NoName”
(Roulette), with a score by
Johnny Brandon. Bob Richard-
son is the producer.

Next is ‘“Mahogonny” (At-
lantic), the Arnold Weinstein
adaptation of “The Rise and
Fall of the City of Mahogonny”
by Bert Brecht and Kurt Weill.
Headlining a cast of 60 are
Barbara Harris and Estelle Par-
sons. Carmen Capalbo and Abe
Margolies are the producers.

Minnie’s Boys

“Minnie’s Boys” (RCA) fol-
lows. It's a musical about the
Marx Brothers by Robert Fish-
er and Arthur Marx (book),
and music and lyrics by Hal
Hackady and Larry Grossman.
Shelley Winters is set to star in
the Arthur Whitelaw, Max J.
Brown and Byron Goldman
production.

“Purlie” (Ampex) is due next.
It’s a musical version of Ossie
Davis’ “Purlie Victorious” by
Davis, Peter Udell, Phillip Rose
(book), Gary Geld (music) and
Udell (lyrics).

Due next is “Applause!”
(ABC), a musicalization of the
film “All  About Eve” by
Adolph Green and Betty Com-
den (book), Charles Strouse
(music) and Lee Adams (lyrics).
Lauren Bacall will star. Joseph
Kipness, Lawrence Kasha,
James and Joseph Nederlander
and George M. Steinbrenner
are the co-producers.

“Company” (Columbia) will
follow. It's an original musical
with a book by George Furth
and a score by Stephen Sond-
heim. The cast includes Elaine
Stritch, Barbara Barrie and Dean

Jones. Harold Prince is the pro-
ducer.

Following will be “Cherry”
(Motown). It's a musicalization
of William Inge’s play “Bus
Stop” by Inge and Gerry Raad
(book) and Tom Baird and Ron
Miller (score). The cast includes
Paula Wayne, David Cryer, Art
Lynd and Jeanette DuBois.

The production wrinkles on
“A Raisin in the Sun” (Colum-
bia) are still being worked out.
It's a musical version of the late
Lorraine Hansberry's play of
the same name with a book by
Robert Nemiroff, music by
Budd Woldin and lyrics by
Robert Brittan. Fred Coe is the
producer.

Some of the major produc-
tions still dickering disk deals
are: “Look to the Lillies,” Leon-
ard Spielgass’ adaptation of the
film, “Lillies of the Field.” Jule
Styne wrote the music and
Sammy Cahn wrote the lyrics.
Shirley Booth will star in the
Edgar Lansbury, Max Brown,
Richard Lewine, Ralph Nelson
production; “Cry for Us All”
the Mitch Leigh (music), Al-
fred and Phyllis Robinson mu-
sicalization of William Alfred’s
political comedy “Hogan’s Goat”
with Joan Diener and Robert
Weede. Leigh is producing in
association with G. Gerald Gold-
smith; “Tattered Tom,” adapted
from a Horatio Alger story by
Timothy Gray. The score is by
Hugh Martin and Ralph Blane.
The cast includes Leland P.
Miller, Allan Jones, Robert
Alda and Margaret Hamilton.
Susan Roy and Milton Beyer
are the co-producers.

The disk action for musicals
produced during the first half
of the theater’s 1969-70 season
included “Jimmy” and “Prome-
nade” on RCA; “Salvation”
on Capitol; “Peace” on Metro-
media and ‘“Coco” on Para-
mount Records. Paramount,
however, will be giving a major
push to “Coco” during the up-
coming spring season. “Coco”
is the Alan Jay Lerner-Andre
Previn musical starring Katha-
rine Hepburn. And, last week,
Polydor wrapped up the rights
to “Gertrude Stein's First Read-
er” with music by Ann Stern-
berg.

Executive Turntable

e Continued from page 4

Gems. He is named vice president, director of national promo-
tion for Colossus-Heritage. Jeanna Griffiths named vice president,
business affairs for the firm. She is personal assistant to Ross
and manager of the publishing complex. She is a former personal
assistant to Marvin Cane, former vice president, Screen Gems-
Columbia. Most recently she was in charge of the copyright

department, Dick James Organization.
* Kk k

Louis J. Nicastro elected president and chief executive officer,
Commonwealth United Corp. George N. Friedlander, chairman
and chief executive for the company, and Robert B. Friedlander,
president, has resigned. Robert Soderberg has also resigned as
director with the company. New board members elected with
Nicastro were Charles Koppelman, president of Commonwealth
United Music, and William Bartholmay, president of Olson and
Bartholmay Inc., a Chicago insurance company and chairman of

the Atlantic Braves baseball club.
* K *

Sidney Miller Jr. named vice president, general manager of
Fame Records. He has resigned his post as Capitol’s Atlanta
regional promotion manager to take the new post, which moves
him to Capitol’s Hollywood headquarters. Miller joined Capitol
in April 1967. . . . Otis Smith promoted at ABC Records to vice
president for sales and promotion. He has been ABC’s national
sales manager, joining the company in 1968 to become director of
single sales. His previous experience includes stints with River-
side and MGM Records.
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Can an Okie from Muskogee
turn big city business?

Merle Haggard did.

His single record of ““OFM”

not only made sales records,

it became one of the year’s
most talked-about singles.

Now it’s an album — recorded
live in Muskogee, Oklatioma . ..
Merle’s first, “in-person.” He
sings the title song, plus other
Haggard hits: Mama Tried;
Workin’ Man Blues; Swinging Doors. ..
This is Merle’s biggest ever —
and that’s goirig some!

MEPLE HAGG/R® |
OKIE FROM MUSKOGEE




, THE SINGLE IS IN

When Jim Webb writes a song,
Al de Lory arr iiges it,and
Glen Campp’ell sings it —

that’s an invﬁtution to a hit.




THE ALBUM

x
“TryA l&i_tﬂe Kindness”

SW-389

Glen’s newest (Honey, Come
Back) and most recent (Try

A Little Kindness) hit singles
join 10 other songs in your
first smash album of the year!

)
}>.

e vty

Produced by Alde Lory
. onrecordandtape.




ADVERTISEMENT |

TIME
TIPS

| by: Larry Finley

l One of the big questions in the
tape cartridge industry has been
whether or not duplicators should
supply stores with the long “sup-
posedly’” pilfer-proof box.

It has long been the contention of
the writer of this column that “pil-
ferage” is truly not a problem. It
is also true that for the retailer
to get the most out of his tape
sales, the tapes must be displayed
in an unlocked case.

In last week's BILLBOARD Magazine,

Joel Friedman, Warner Bros.’" Mar-
keting Vice President, stated that
Warner Bros. had decided to stop
selling its tapes in custom designed
long boxes. Friedman stated that
they tried the long boxes and found
that they are not the answer—and
they are discontinuing the long box
completely.

More important was Friedman’s
statement that there was no demand
for long boxes and that accounts do
not have problems selling tapes in
the regular small size cases and that
early alarms about theft have dimin-
ished substantially. On the same
page in last week’s BILLBOARD, Sid
Talmadge, one of the pioneers of
the tape industry also stated that
he chose not to package tapes in
any long boxes as he felt that this
crimps valuable storage space at re-
tail. Talmadge's statement that he
found long boxes broken into and
the tapes taken proves that if a
person goes into a store to steal a
tape, they are going to steal whether
or not it is a long box or displayed
in an unlocked rack.

In the same issue of BILLBOARD
Magazine, Vince Faraci, Vice Presi-
dent of Musical Isle in Chicago,
stated that the 4 x 12 long box is
impractical and the 12" square
blister packs he has seen are
“horrible.”

Faraci's statement further went on
to say that he is not sold on the
long box idea and that people for-
get that three long boxes of tape
side by side take up as much room
as six L.P.'s and that the retailer
loses valuable merchandising space
with the 4 x 12 box.

It has long been the contention of
this writer that three times the
amount of tape can be displayed if
displayed in the regular box which
has been, and still is, being supplied
by the major suppliers.

There is no question but that 1970
is the year of the Stereo Tape Car-
tridge and Cassette, and if retailers
would stop and consider that pil-
ferage is such a very minor item
in their business, and if tapes are
displayed openly in regular boxes,
they can double, triple or quadruple
their sales of tapes and that the
increased profits from the sale of
pre-recorded tape would multiply by
many times the profits that they
would derive were they displayed in
the long boxes.

In order for a retailer to get the
most out of their Tape Department,
it takes a broader display of tapes
than stores are now handiing and
if retailers could display three tapes
or cassettes instead of the one that
would be displayed in the long box
that they can offer their customers
a much wider variety of tapes which
results in profits being rung up on
the cash register.

Speaking of profits, NAL is now de-
livering the new “Natural Gas" 8-
track and cassette on the Firebird
Label which has been picked by
BILLBOARD, RECORD WORLD, CASH
BOX as well as VARIETY, in last
week's issues.

NAL is also making immediate ship-
ment on Athena’s “Country Moog"”/
“Switched-On Nashville” which is on
the Country Charts in BILLBOARD,
CASH BOX and RECORD WORLD.
If you are a retailer who would like
to know more about NAL's feeling
on pilferage, or if you would like to
stock the new Firebird “Natural Gas"
as well as Athena's “Country Moog”/
“Switched-On Nashville,” write to
North American Leisure Corpora-
tion, 1776 Broadway, New York,
New York 10019 or phone coilect
(212) 265-3340 for the name of
your nearest NAL distributor.
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Tape CARtridge

Custom Tape
Into Cases

LOS ANGELES — Custom
Tape Duplicating has purchased
its first injection moding ma-
chine to produce its own car-
tridge cases.

Initially, the company will
manufacture its own cases and
then get into custom manufac-
turing, according to Don Mac-
millan, Custom’s general man-
ager.

The company is gearing up
to manufacture 8-track and cas-
sette cases plus all the inside
parts for both housings.

Two additional machines are
on order and should be ready
for operation within the next
month, Macmillan feels. The ma-
chines are all automatic and
convert granules of plastic into
the finished white cases.

Custom’s factory, which pro-
duces the complete product for
its own modern line of tapes,
also turns out label printing and
complete four-color artwork.

Tape Cos. AreTaking Aim
At the Military Market

o Continued from page |

special personnel and depart-
ments to cater to the military
market.

Belair Enterprises, 8-track
and cassette portable player
manufacturer, is becoming in-
creasingly aware of the military
as it affects hardware equip-
ment.

Sold $8 Mil in Tape

Charles Brady, president of
Charles Brady Associates, a
manufacturer’s representative to
the U.S. Armed Forces Ex-
change Services, estimates his
company sold more than $8 mil-
lion in tape and record prod-
ucts last year in about 1,000
military post exchanges.

In the last five years, figures
Brady, the growth of the mili-
tary market has increased in all

product about 30 percent each
year. Audio Magnetics has ap-
pointed Saxon International
Marketing Services Ltd.,, New
York, to direct its activity in
the military field. The tape com-
pany is preparing special multi-
pack promotions for the post
exchanges, including an adver-
tising program in military-orient-
ed media, said Ray Allen, sales
vice president of Audio Mag-
netics. Through Saxon, Audio
will supply the military blank
cassettes in 30, 60, 90 and 120-
minute lengths.

Rod Pierce, Belaire market-
ing vice president, sees the mil-
itary as an ideal market for
portable hardware. “There’s no
instaliation headaches,” he said.
“Merely put the player on open
display next to tape for im-
pulse buying.”

Faraday Is Moving Into Tapes
‘Cautiously But Definitely’

TECUMSEH, Mich.—Fara-
day, which just acquired Orr-
tronics, manufacturer of 8-track
equipment, is proceeding ‘“‘cau-
tiously but definitely” in learn-
ing about the tape industry.

Frank Flack, Faraday chair-
man, and Fred Lluin, Faraday
president, have been touring
the U.S. familiarizing them-
selves with tape production, du-
plicating and distribution pat-
terns.

“We’ve had discussions with
leading corporations and busi-
nessmen to gain intimate knowl-
cdge of the industry we will
be serving,” said Flack. “We
are now in the process of sifting
through these inputs and mak-
ing an assessment of our oppor-
tunities to expand our involve-
ment in tape.”

Both executives feel that Orr-
tronics’ product line will be ex-

panded to meet competition. It
also will become more involved
in cassette production, perhaps
through importing. (Orrtronics
is believed to be the only ma-
jor U.S. manufacturer whose
products are not wholly or par-
tially produced in Japan.)
Faraday plans to close Orr-
tronics’ Toledo manufacturing
operation and merge it into its
Tecumseh facility. “By absorb-
ing Orrtronics into Tecumseh
our manufacturing burden will
go up modestly, but will be ab-
sorbed across $9 million in rev-
enuc instead of $4.5 million,”
Flack said. “This will result in
lower direct manufacturing costs
for both Orrtronics and Fara-
day products. The end result
will be greater margins and in-
creased operating profits.”
Faraday possesses assembly
and fabrication facilities with

Heavy Sales Yr. Spurs
Decca New Home Thrust

NEW YORK — While many
hardware manufacturers are just
now looking at the 8-track home
market, Decca’s equipment di-
vision has a year'’s edge on
the field.

The company, which intro-
duced five 8-track units for
1970, is carrying over a home
8-track (model DTP 144) with
multiplex radio at $159.95 be-
cause of a “heavy sales year,”
according to Howard Kaye, ad-
ministrator of the equipment di-
vision. In addition, sales have
been brisk for an 8-track deck
at $34.95.

“This year, 8-track producers
are taking aim at the home mar-
ket,” believes Kaye. “Our 8-
track home products enjoyed an
excellent sales year in 1969. We
expect an even better year in
1970.”

Of Decca's new 8-track line.
only one unit, model DTP 190
at $79.95, is an auto only player.

In addition to that unit,
Decca’s 8-track line includes
model DTP 186 at $54.99;
model DTP 187 at $69.95;
model DTP 188 at $84.95;

model DTP 189 at $139.95.

The auto only unit is
equipped with a built-in bur-
glar alarm and automatic head
cleaner.

Decca has initiated a new
policy on cassette hardware, ac-
cording to Kaye. All of its 1970
cassette units, although mon-
aural, are record/playback
players.

The company discontinued a
playback only (with AM radio)
model because it didn't have
the record feature.

The cassette units include
model DTP 191, battery only,
at $29.95, model DTP 192 at
$39.95; model DTP 193 at
$49.95 with AM radio; model
DTP 195 at $79.95 with AM/
FM radio. All the units are
monaural.

Kaye feels that when Detroit
accepts the cassette config-
uration, if they do, sales are
certain to increase. “It all
hinges on the development of
the automatic reversible cas-
sette,” he said.

To introduce its hardware
lines, Kaye is planning a series
of dealer showings across the
country, beginning this month.

manufacturing capacity. Orr-
tronics is basically an assembly
operation, completely depend-
ent on outside suppliers for their
picce parts and subassemblies.

“Already considerable savings
in the form of lower direct la-
bor and direct material costs
have been realized,” reports
Flack in a letter to Faraday
shareholders.

Flack plans to have the Orr-
tronics operation moved to Te-
cumseh in the first quarter of
1970. Faraday will begin con-
struction of an additionai 12.-
800-square-foot plant and 4,800-
square-foot of office space

He feels there is another sav-
ings to be rcalized in the Fara-
day-Orrtronics combined opera-
tion. “As a result of centraliz-
ing our cost centers of market-
ing, engineering and account-
ing,” said Flack, “we anticipate
lower overhead costs as a per-
cent of total revenue. Again, we
will enjoy greater margins and
increased operating profits.”

The report states that Fara-
day is “*pushing hard with exist-
ing Orrtronics OEM customers
to increase our share of their
business in the auto stereo and
blank cartridge category.”

According to Lawrence R.
Pugh, marketing manager of the
Ampex consumer cquipment di-
vision, “military sales are sig-
nificant and an important seg-
ment of total tape sales.”

Ampex just named Diversified
Marketing International, New
York, as its distributor of tape
recorders, both cassette and
open reel, prerecorded tape and
accessories for post exchanges
and military clubs in Europe.

Tape Need

Audio’s Allen feels there is
a need for blank cassette tapes
at military outlets because of
“low-priced playback equipment
now on the marketplace.” Ser-
vicemen, especially those sta-
tioned overseas, can communi-
cate with their family without
seriously putting a dent in their
pocketbooks, feels Allen.

“Today, good cassette hard-
ware sells as low as $19.95.” he
said. “The result is that service-
men are looking for quality tape

to send letters and messages
home via spoken word cas-
settes.”

In Vietnam, Brady said, tapes
outsell albums about four to one
because of storage problems and
the availability of Japanese-
manufactured  players. Pre-
recorded cassettes sell for $4,
with 8-track at $4-$4.50 and
reel-to-reel at $4.50.

There are 50 major exchanges
in Vietnam alone, with 22 more
in Korea, 14 in Japan, nine in
Thailand. seven in Burma, four
in the Philippines and two in
Guam.

The catch in selling product
to the military overseas, ac-
cording to Robert Mitcham,
who guides Brady’s operation
with the Pacific Exchange Sys-
tem, is to order six months
ahead of time because it can
take from 60 to 90 days for the
merchandise to arrive via boat
and be on the shelf.

“Cassette tapes are a new
plaything,” Mitcham said. “GIs
buy low-end portable tape re-
corders and send ‘audio letters’
home. It's created a huge mar-
ket for blank tape.”

There are approximately 25
manufacturers  representatives
covering the Far East alone,
which proves it’s a big tape mar-
ket.

N. American Philips Makes
A New Cassette Circulator

NEW YORK — The North
American Philips Corp. has de-
veloped a new cassette circu-
lator, a snap-on device which
gives continuous playback ca-
pacity to automatic cassette
changers. The CC6 circulator,
a simple device with no mov-
ing parts, makes possible 12
hours of non-stop, no repeat
playback, then starts the cycle
all over again.

According to Wybo Semme-
link, vice president in charge of
Norelco's Home Entertainment
Products Division, the operation
of the new unit is like a ski lift
and slope. He said, “The cas-
sette moves into the changer’s
playing chamber and, when fin
ished, is pushed forward by the

next cassette. The fourth cassette
nudges the first ‘over the hill’
and it slides automatically back
into the playing stack. The unit
i1s an ideal accessory wherever
continuous play is desired,” he
added.

The new circulator is styled
in tinted plastic and stands five
inches high. It is compatible
with Norelco cassette changer
models 2401, 2401A and 2502,
as well as Bell & Howell models
332 and 337, and the Ampex
Micro 90 and 95. It carries a
suggested list price of $19.95

. ADVERTISING IN
‘IBP BUSINESSPAPERS

MEANS BUSINESS
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THE STEREO TRPE FRRANGHISE
THAT PUTS Y0U IN THE BLAGK

Auto Cassettes Sales
Lag Despite Efforts

LOS ANGELES — Manu-
facturers are playing up auto
cassettes, portable and after-
market installed, but if the truth
were known, sales are disap-
pointing.

Some suppliers believe that
when Detroit accepts cassette
units as original equipment the
configuration will see spectacu-
lar sales results.

But Detroit is waiting for an
automatic  reversible cassette
first.

Meanwhile some retailers are
grappling with yet another cas-

sette problem — malfunction-  Problem covers all brands but is ALL major (and most ;
ing aEtomobile units — that  Worse in some than in others,” minor) tape labels. when, you save money
said one retailer. You Make More Money buying, you make

may seriously impede manufac-

PERSONAL SERVICE TO ALL
JUKEBOX OPERATORS
AND RECORD DEALERS

AVAILABLE

A complete line of

turers’ efforts to get more cas-
sette product in cars.

Although many 8-track sup-
pliers are adding automotive cas-
sette units to their lines, they
are being cautious in their cas-
sette approach.

Retailers say auto cassettes
face this roadblock: tape spew-
ing out or getting fouled up in
the machine, or machines that
are not grabbing the tape prop-
erly.

The problem has been
brought to the attention of man-
ufacturers but to no avail. “The

Harold Wally of Wally Stereo
Tape City, New York, noted that
the problem *“is causing cus-
tomers to switch back to 8-
track, and is causing me to
wonder if 1 shouldn’t get out of
the automobile cassette business.
After all, I'm not in business
to make refunds.”

COST YOU LESS!

Stereo 4 and 8 track tapes or
cassettes should account for
at least 409, cf your business.
picAtape will save you up to
30 percent on all of your
tape purchases

more selling:.

By Buying
For Less!

COST YOU LESS!

You buy most stereo

car, home and portable

players direct from the
factory, at maximum
discount prices. Talk
about savings!!! And

e Pop o One rankled retailer main-
R&B o Spiritual o C&W tains the problem is directly re- PICK 8 TAPE
Singles & LP’s lated to brand. He noted that
= Plag== one company whose line he car- from

o All Gold Standards e
(Oldies But Goodies)
FREE TITLE STRIPS

AH Lines of 8 Track and 4 Track
Cartridge Tapes

and F-A-S-T ONE DAY SERVICE at

STAN'S RECORD SERVICE

728 Texas Street, Shreveport, Lla.
Catl Collect (318) 422-7182

ried claimed that its units were
compatible with American and
foreign cars but were not.
“They led us to believe instal-
lation would require only minor
adjustments,” says Henry Ras-
mussen of Troy’s Stereo Center,
Durham, N.C. “But installation
involved rewiring the entire
unit and a full day’s work. Ad-
(Continued on page 81)
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FULL
NATIONAL
AND REGIONAL
ADVERTISING SUPPORT!

As a part of a national
franchise chain, you get the
benefits of national and regional
advertising programs. PLUS-you
get factory Co-op advertising
and skilled advertising
assistance for local
level advertising!

performance
and looks!

PILFER PROOF SELF SERVICE
TAPE MERCHANDISING SYSTEM!

picAtape franchise stores have
the option of utilizing the tape
industry’s very best tape
merchandising system . . .
the PICK-A-TAPE
(patented) display cases.
Electronic door controls,
theft proof, a winner in

A BRAND NEW STEREO MUSIC (TAPE) FRANCHISE, NOW AVAILABLE, AFTER MORE
THAN THREE YEARS OF EXHAUSTIVE MARKET TESTING AND RESEARCH IN THE
SOUTHWEST. TWO SEPARATE PLANS AVAILABLE ... ONE FOR THE MAN ALREADY
OPERATING A STEREO MUSIC OUTLET WHO WANTS TO SAVE BIG MONEY ON HIS
PURCHASES AND IDENTIFY WITH A NATIONALLY KNOWN FRANCHISE CHAIN, AND
ANOTHER FOR THE MAN WHO WANTS TO START OUT FROM SCRATCH. FREE
STANDING, UNIQUELY STYLED BUILDINGS OR YOU MOVE INTO AN EXISTING BUILD-
ING. WE HAVE ALL OF THE OPTIONS!

ALITTLE
To THE
LEFT FRED

(405) 848-2861 g
7501 N. Broadway \{vo
OKLAHOMA CITY, OKLAHOMA 73114\ &,

We take a lot - .
picAtape international \

of work off your hands.

I\

X , ! . . ®
If you I|kfe, we'll ship your Audiopak® Car’tndges apart — so .: Mr. Franchise Director: \\o-
you won't have to take them apart. (What's more, we've s Send Me Full Details At Once! \\m
designed them with fewer parts, so that when you do put them = Name . e e ‘E’
together, it's a lot easier to do.) Or we can pre-load and Q Company"_. ________________________________ I |s
assemble the cartridges for you. Either way, we’'ll be taking «© Address e e ’I;‘:g“
work off your hands and a load off your mind, because you'll s City.... .. Zip. ... State......__ . l®
be getting the cartridge that works. {There is another advantage ? Phone Number .. .. . 9-.

in having your cartridges pre-loaded: they’il be loaded with
specially formulated Audiotape® magnetic recording tape.
Think about it.) Whatever you want, we’ll work

| __AM __AM NOT currently in stereo //,g
music business. | __DO ...DO NOT //,,,b
currently have a retail business. //$Q

with you. And make life Date /.
easier for you. . i 3
Audiopak LN LI
Audio Devices Inc., Glenbrook, Conn. )-S‘B\\\\\ —Z5e
Asubsidiary of Capitol Industries, Inc 4”.’ Jn\:F = _—ﬁ‘\dg\'
Sa[31id2 ?
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Ampex’ Hall Sees Tape
35% of Disks Sold

NEW YORK — Look for
sales of prerecorded tapes this
year to increase to 35 percent
of all recorded music sold. Sales
of prerecorded tapes accounted
for approximately 26 percent of
all recorded music sold in the
U.S. during 1969.

Don Hall, vice president and
general manager of Ampex
Stereo Tape, said U.S. retail
sales of prerecorded tapes to-
taled approximately $408 mil-
lion last year. He estimated
1970 sales at $631 million.

Retail record sales in the U.S.
totaled approximately $1.1 bil-
lion last year and should re-

Foolproof Lock
Made in N.J.?

HACKENSACK, N.J. — An
enterprising New Jersey manu-
facturer has developed what he
thinks is a foolproof lock de-
signed to reduce the alarmingly
high incidence of tape equip-
ment thefts.

(Continued on page 18)

main about the same this year,
Hall believes.

“Eetween 1966 and 1969
sales of prerecorded tape have
grown from less than 4 per-
cent of total recorded music
sales to 26 percent,” Hall says.
“By 1972 or 1973, we expect
tape sales to equal record sales.”

He feels that the emergence
of rcartridge and cassette re-
corders and players for home,
auto and portable use is re-
sponsible for the rapid growth
in recorded tape sales.

“The 8-track configuration
reprzsented about 74 percent of
recorded tape sales last year,
followed by cassette (15 per-
cent), 4-track (7 percent) and
oper: reel (4 percent),” Hall re-
ports.

He sees 8-track continuing its
growth over the next few years,
but the cassette should even-
tually overtake it because of
the greater convenience and
flexibility of the cassette system.
“The 4-track system is declin-
ing n favor of 8-track and cas-
sette.”

T0 ALL
'INDEPENDENT
AND MAJOR

REGORD
PRODUCERS

PRESSING & PLATING PLANT—RECORDING STUDIOS

8 channel console.

master tape.

The problem which has plagued the
Record Producers for decades—the
transfer from the master fape fo
the mother lacquer—need no longer

be yours. WE HAVE THE ANSWER.

Utilizing the World Famous NEUMANN
Computerized Transfer System including:

VMS-66 Computer Controlled Lathe
SX-68 Cutterhead with
VG-66S Solid State Electronics
GOTHAM A-1 Transfer Panel
Helium Cooling
Ortofon STL-631 High Freguency Limiter
Scully T/M Previewed tape deck
Two K + H “OY” Integrated Monitor Systems
Two EMT-970st Stereo Audio Delay Systems
(Only ten such units were ever built!)
Two K + H EQ-1000 Universal Equalizers for utmost
flexibitity and the World's First NEUMANN 24 input,

The finest equipment available and 42 years of techni
cal know-how and experience enable us now to guaran-
tee our finished product to equal the quality of your

45 RPM Mono/Stereo and LP Mono/Stereo Lacquers
shipped to your specified destination within 24 hours
after receipt of master tape.

If your interest is quality, call or write immediately.

AMERICANA BUSINESS ENTERPRISES
Tape to Disk Transfer Division
Mastering and Editing Services
\ Post Office Drawer L, Ruston, Louisiana 71270 )

Telephone (318) 255-0287
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Cassette Tapes 25% of
Phonogram'’s Billings

MILAN — Prerecorded cas-
sette tapes account for more
than 25 percent of the annual
billings of Phonogram, accord-

ing to Franco Paradiso, the com-
pany’s commercial director,
who added: “Within a short time
this amount will undoubtedly in-

crease to 30 or 50 percent.
“Tape fans,” continued Para-
diso, “represent a totally new
audience as compared to rec-
ord buyers. This is a market
which does not look for a par-
ticular category but buys a little
of everything, without discrim-
ination.” The tape market does,
however, require a special kind
(Continued on page 81)

ITCC Names Industry’s
First Female Executive

FAIRFIELD, N. J.—The In-
ternational  Tape  Cartridge
Corp. (ITCC), has appointed

the first female tape executive

/
/

on tape..
ts better

on
BASF

\n

Leading supplier of tape products to the Music
Industry: Cassette Tape * Cassettes « Cartridge
Tape * Video Tape « Calibration Tape « Mastering
Tapes * Instrumentation Tape « Dupliceting Tape

BASF =\
.

BASF SYSTEMS INC

Bedford, Massachusetts
BASF, Ludwigshafen Am Rhein, West Germany

to desk,
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in the industry. Gerry Cousins,
27, is the company’s new na-
tional director in charge of tape
sales and promotion, She is re-
sponsible for instituting the cor-
poration’s new concept of in-
tegrated merchandising and
marketing.

Miss Cousins, who will re-
port directly to ITCC’s presi-
dent, Gary Salter, was formerly
general manager of Jad Rec-
ords where she worked with
leading recording artists includ-
ing Johnny Nash and Lloyd
Price. She was primarily respon-
sible for Nash’s successful rec-
ord, “Hold Me Tight.” Prior to
joining Jad, she worked as na-
tional sales manager with Rou-
lette Records.

The new tape executive will
work towards securing new la-
bels for the ITCC catalog.
Working with Salter, she has
also helped to secure new equip-
ment and accessory lines which
will be distributed by the com-
pany.

Miss Cousins headed ITCC's
recent annual sales meeting held
at the Newport Hotel in Miami
Jan. 15-18. At this convention,
attended by the company’s
three divisional sales managers
and its 16-man sales force,
ITCC presented its full 1970
catalog, its merchandising pro-
gram for ‘“Hello, Dolly!” to
which it has exclusive 8-track
rights, and introduced Cherry
Laine Records, a full country
and western line which it re-
cently acquired.

Top executives from Buddah,
Musicor, GWP, 20th Century-
Fox, Starday, and Dell Rec-
ords; as well as representatives
from two equipment lines at-
tended the four-day meet.

Cetron Sales,

Income at Peak

LOS ANGELES — Certron
achieved record operating re-
sults in fiscal 1969, according
to Edwin R. Gamson, presi-
dent.

Net sales for the fiscal year
ended Oct. 31, 1969, were $17,-
347,000, up 187 percent over
$6,052,000 in the same period a
year ago. Included in the cur-
rent year are the results of Am-
erline Corp. from the date of
acquisition, May 16, 1969.

Net income rose 105 per-
cent to $1,411,000 compared
with $687,000. Per share earn-
ings increased to 56 cents per
share compared with 36 cents in
fiscal 1968. Per share earnings
are based on 2,520,640 average
common and common equiva-
lent shares outstanding in fiscal
1969 and 1,966,748 for 1968.

Foolproof Lock
Made in N.J.?

® Continued from page 17

Bolen Industries, Inc., located
here, has marketed the Bolen
200 Security Lock — a 7-pin
tumbler cylinder lock that se-
cures tape hardware equipment
table or automobile
panel, and cannot be removed
without the owner’s key.

According to the manufac-
turers, the secret of the new
locking device lies in the fact
that some 25,000 key combi-
nations have been developed,
thereby creating a ‘“pick re-
sistant” quality.

Forged from tough, smooth
steel, the free spinning, wrench
resistant lock lists for $10.95.
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Motorola Auto Tape

Players Riding High lchppenings

FRANKILIN PARK, Hl. —
Motorola Inc. has announced
that the dollar volume sales of
its 8-track auto tape players
were up over 140 percent in
the year just ended. C. J. Gen-
try, manager of the company’s
auto sound products, said the
firm's dollar volume in auto
sound products had doubled in
the past three years and is pre-
dicted to double again by 1973,

Gearing its operations 1o keep
pace with this growth, the com-
pany has released a full line
of new products ranging in
prices from $59.95 to $159.95.
These include ag  8-track car
tape player with a built-in FM
sterco radio which has a sen-
sitivity of three to five micro-
volts. This unit, the TF&00S.
contains five integrated circuits
which take the place of more
than 50 discrete components.

Also included in the TF800S
are a mute monaural control
and local distance switch. The
stereo mute monaural control,
when properly adjusted, allows
the radio to automatically
switch interfering stereo FM sig-
nals to monaural, thereby re-
ducing background noise. As
the signal improves, the radio
automatically switches back to
stereo  operation.

The local distance switch
helps control stereo FM sensi-
tivity. Two S5%-inch spcakers
with rain shields for use in car
doors are offered on the com-
bination unit which carries a

manufacturers  suggested  list
price of $159.95.

Another new unit, the TM-
714S. is an 8-track auto tape
player which also offers a buiit-
in stereo scction that converts
any AM/FM into a decluxe FM
sterco when  combined.  List
price on this is $119.95.

The 1970 catalog also offers
several other R-track stereo
auto  players  including  two
open-list models featured in the
universal. The TM270 offers a
four-inch self-contained speaker,
automatic  gain - control  and
three to five microvolts of sen-
sitivity. The manual tuned unit
has an open list, but could be

(Continued on page 81)

Abbey Tape

In Expansion

1.OS ANGELES — Recently
formed Abbey Tape Duplicators
is expanding its operation.

Norman C. Cooke, owner-
manager, plans to enlarge his
duplicating capacity from 1,500
cassettes daily to about 5,000,
beginning  April 1. Cooke,
strictly in spoken  word-edu-
cational-industrial  cassette du-
plicating, uses one 12-slave du-
plicator (Dukbings) and Liberty
loaders.

Among Abbey's clients are
ICS Productions, Teaching Aids
Institute and Inforcord Audio
Tours.

The big haul

No tape configuration escapes
Dubbings’ net. We're the leader

in sound duplication for the
entertainment industry. We produce
cassettes, 8 track cartridges and
open reel to the tune of almost 3
billion feet of tape per year! It's done
with the most modern automated
duplicating, editing and packaging
equipment available. As a North
American Philips Company, Dubbings
provides both the quality and
dependability in cassette manufacture
the industry has come to know.
You’ll get high quality and on-time
delivery whether you are a large
producer or small. You’ll “net” better
profits with the leader, too. Whether
your cguplicating needs are
immediate or in the future, why

not contact Dubbings now?

Sound thinking leads to Dubbings

Tape

)

Liberty / UA's  new 8-track
budget line will carry the Sunset
logo and sell for $3.98. All prod-
uct will be drawn from the Sun-
set Records line on a quarterly
basis. Budget tapes will bhe puack-
aged in a special vellow and avo-
cado cuse. Mercury Elec-
tronics, New York, is offering a
new line of home entertainment
products. including 8-track units
housed in AM-FM multiplex r1¢
cerver systems. A cassctte adapter
also  will  be introduced.
Craig, Los Angeles. is offering an
8-track (model 3123) auto stereo
player at $11995. . . General
Electric has cut the suggested re-
tail price of two cassette recorders.
Model M8400 has been reduced
from $39.89 10 $29.89, while mode!
ME300 has been reduced from
$49.89 to $44.89. . . . Westing-
house is offering a portable cas-
sette recorder/player (model TMC
&O10 at $3995) and a cassetle
player (model TMC R000) at
$26.95.

Audio Magnetic
Names N.Y. Rep

LOS ANGELES — Audio
Magnetics Corp., cassette and
reel-to-reel  tape manufacturer,
has appointed Robert Schlagter
Associates, New York, uas is
manufacturer representative.

The company, which will
cover New York State, will carry
a complete hme of audio blank
tapc  products, including cas-
sette and rcel-to-reel, according
to Ray Allen, sales vice presi-
dent of Audio Magnetics.

We get plastered a lot.

Seventy seven different labels put their good name on the line
on our cassettes and cartridges. And we don't let them down.
We make sure Audiopak® magnetic recording tape or cassettes
are dependable. They work. They coddle tape. They last. We
make Audiopak with fewer parts (fewer things to go wrong)
but more care. And pre-loaded Audiopak contains specially
formulated Audiotape® magnetic reccrding tape. The best.
If you have a label that’s looking for a cartridge or cassette to
carry it to fame and fortune, give
us a call. Then hang one on us. - @
: Audiopak
Audio Devices inc., Glenbrook, Conn.
A sutsidiary of Capitol Industries, Inc

DUBBINGS ELECTRONICS, INC. - 1335 SO. STRONG AVE., COPIAGUE, NEW YORK 11726 » 516 893-1000
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BOY AM
| SATISEED

We make
Audiopak,
Audiotape,
Audiodiscs and
satisfied Audiocustomers.

That just about tells the story. (Except for our video tape
and computer tape.) We make just about everything that
has anything to do with tape. And we concentrate on
making the best there is in all those categories. And on
developing the things that are going to make waves in
the future. Think of us as the tape people who don't
divert their energies into making machinery and gadgets.
We know that that way, we can make more of those
happy customers. That's where

we get our satisfaction. Audio DeViceS

Audio Devices Inc.. Glenbrook, Conn.
A subsidiary of Capitol Industries. Inc.

LetaUdi

putyou ,
inthe tape
duplicating

A full program with all
Electro Sound equipment,
instaltation and training,

for top quality hi-speed operations

AUDIOMATIC CORPORATION 915 Westchester Ave.. Bronx, N.Y. 10459 (212) LU 9-3500/Cable: AUDIOMATIC

You can rely on the nation’s largest producer of compo-
nents used in Cassettes and Cartridges. Contactus today!

+ Constant Product Improvement and Development
* Lowest Prices
* Quality and Service
+ Standard or Special Design Components

- overland PRODUCTS COMPANY

P.O. Box 6 « Ph. 402—-721-7270
Fremont, Nebraska 68025
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Car Player Thefts Plague Coast;
Insurance Companies

LOS ANGELES — People
really do things with automobile
stereo players—they steal them.

Insurance  companies no
longer beat around the bush
when asked how they are af-
fected by the rash of auto tape
player thefts: “We’ve been hit
like a ton of bricks,” said a
State Farm Insurance agent.

That’s hardly an exaggera-
tion. Rising theft of automobile
tape equipment and the prospect
of an insurance ban have retail-
ers worried over a slowdown
in sales.

Law enforcement investiga-
tors admit that auto players—
the latest teen fad and the latest
target for car prowlers—have
been swiped at the rate of about
six units a day in the Los An-
geles metropolitan area.

Police in San Diego list stereo
tape cartridge units stolen at
the rate of three each day. And
in San Francisco, law enforce-
ment agencies dutifully file a
theft report and offer only con-
dolences.

A detective with the Los An-
geles Police Department could
only shrug when questioned on
how law officers combat the
player theft problem. “Stereo
units have caught the fancy of
the teen-agers,” he said, “so the
theft rate on stereo units has
skyrocketed.”

Pirates Run

The problem retailers are fac-
ing in combatting the theft prob-
lem on behalf of their custom-
ers, is the apathy of those cus-
tomers. According to Jerry
Bryce of Bryce Audio, New
York City, auto tape equipment
is predominantly a youth mar-
ket, “and young people are just
not security conscious. Fre-
quently,” says Bryce, “young
buyers have enough to buy a
machine but not enough for a
lock.” Bryce adds that if cus-
tomers do have the extra $10
they prefer to spend it on mu-
sic.

For the stereo unit owner, his
tape machine represents an in-
vestment ranging from $39.95
to $129.95, plus tapes costing
between $2.95 and $6.98. Fully
equipped with player and tapes,
says a police officer, you’re
talking about a $200 theft.

Insurance agencies agree on
the results: car owners are pay-
ing higher rates for comprehen-
sive coverage.

Thefts of auto stereo units
alone are driving insurance rates
up as much as 2 percent a year,
reports a senior claims exam-
iner for Allstate Insurance Co.

Policy Change

State Farm Insurance has
made a policy change regarding
tape players and prerecorded
tapes. In a special notice sent to

Rampant in

San Francisco: Fogel

SAN FRANCISCO — “This
city is becoming inundated with
illegal duplicators,” believes Hen-
ry Fogel, president of Car Radio
Tape Centers. “What bugs me,”
he says, “is that they do it open-
]y.”

Fogel is looking for ways to
stop tape pirates from putting
tape retailers out of business.
He’s considering taking legal ac-
tion himself, or reporting known
“pirates” to record manufac-
turers so they can take legal
action.

“They’ve killed the 4-track
market,” Fogel feels, “and now
we're secing a flood of illegally
duplicated 8-track product.”

The pirated tapes, although
poorly duplicated attract teen-
age buyers, Fogel believes, be-

cause kids can pick what tunes
they want on the tape.

Stores advertise openly about
recording albums onto tape,
generally for a low fee, he says.
The average price for a pirated
tape is between $5 and $6.

“Kids don’t care about the
fidelity, all they’re interested in
is choice of program,” Fogel
reports. ‘“There’s just no way of
checking illegal duplication.”

Tape pirates are buying .tape
from legitimate wholesalers who
either are blind to what they’re
doing or don’t «care, he
says. “Perhaps record manufac-
turers could supply a list of con-
victed illegal duplicators to tape
supply houses as a means of
solving one phase of the prob-
lem.”

Cassette Digests N. J.
News for Lawyers

NEW YORK — A monthly
news and information service
designed to keep lawyers
abreast of legal trends in New
Jersey is now being offered on
cassette by Jerry Verbel, Inc.
The new service, called New
Jersey Law Journal Audio Di-
gest, is being produced in as-
sociation with the New Jersey
Law Journal, the Garden State’s
leading weekly law publication.

In its first publication issued
recently, the hour-long cassette
features information on changes
in the New Jersey court rules,
a panel discussion on organized
crime, data on professional
service corps, highlights of the
recent New Jersey State Bar
Association meeting and other
news and information features.

According to the product’s
executive producer, Jerry Ver-

bel, the cassette offers to at-
torneys the advantages of in-
creased efficiency in keeping
up to date on current issues by
properly using normally wasted
time while commuting, waiting
in court, or spare moments in
the office or at home.

“The need and success of such
services have been proven in
the growth of the industry to
over $200 million in the last
few years.” said Verbel. “In the
legal profession, audio cassettes
have been successfully used by
the American Law Institute, the
Practicing Law Institute, and
California law groups.”

Sample cassettes are avail-
able to interested attorneys by
writing to the New Jersey Law
Journal Audio Digest, 240 Mul-
berry St., Newark, N.J. The
list price is $9.50 per cassette.

Dented

policyholders, the company is
revising its comprehensive and/
or collision coverage on play-
ers and tape equipment.

“Because many cars now have
stereo tape players,” the notice
states, “we’ve made the follow-
ing change in the definition of
equipment: A stereo tape player
and only one tape are part of
your car’s covered equipment.”

The new policy voids an “un-
written” commitment by insur-
ance companies of covering
up to 10 tapes. State Farm found
policyholders © were claiming
“nine tapes lost per claim.”

“Tapes are not part of
the auto,” says a State Farm
agent, “and certainly not part
of the car's equipment. We
cover only one tape, and we
assume the- one tape is in the
player at tke time of the theft.”

The company lists the depre-
ciation of players this way:
none the first three months, 8
percent the fourth month, and a
gradual increase to 24 percent
over 12 months, Tape deprecia-
tion is 25 percent by the third
month, than 5 percent a month
to a maximum of 80 percent.

Many insurance companies are
charging an average extra 10
percent of the replacement value
of an auto tape machine on the
premiums of those with a tape
unit in their automobiles. The
Farmers Insurance Group of
California has raised its rate to
an extra $20 per $100 valua-
tion for theft coverage.

Ban Near?

The prospect of a total insur-
ance ban is fast becoming a
reality, not only because of the
high theft rate of tape equip-
ment, but because insurance
companies are finding the inci-
dence of stolen vehicles with
tape equipment is getting higher
—perhaps indicating that, as
police are prone to say, an auto
tape unit is a “red flag to a
car thief.”

Most retailers warn custom-
ers of the risks involved in in-
stalling a stereo unit and en-
courage auto owners to put units
in with locks or burglar alarm
systems.

At Allied Radio in Chicago,
tape buyer Jim Ferguson says
that a large percentage of the
equipment he buys comes
equipped with burglar alarms to
ward off thieves.

But retailers say they have
no precise way of measuring
the extent of the theft problem
or how big it is becoming, but
they point to the growing in-
cidence of customers asking for
duplicate sales slips, buying a
lock for their equipment, or
calling up a few weeks after pur-
chase to request the serial num-
ber of their stolen machine, as
evidence of an increasingly theft-
conscious market.

Sy Fralick, executive with
Muntz Stereo-Pak, says Muntz
receives a substantial amount of
repeat business becuse of theft.
“Stolen units are often recovered
by the police,” he explains, “but
the serial number is scratched
off, thus eliminating possible re-
turn to the rightful owner.”

Police, insurance agents and
retailers agree on what can be
done to prevent, or at least
reduce, the theft problem —
LOCK YOUR CAR.

Authorities are quick to point
out that the majority of stolen
equipment has not been pro-
tected in any way. They advise
that the best way to protect a

(C ontmuecz on page 98)
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IT’S HIM! ANDY KIM!

STEED RECORDS. DISTRIBUTED NATIONALLY BY PARAMOUNT RECORD DISTRIBUTORS, A G+W COMPANY.
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An expert who never speaks fiction

Informed us from deepest conviction
That cassettes running silent,
Like love-ins nonviolent,

Avoid the offliction of friction.

World's largest manufacturer of precision-
molded cassettes and cartridges.
Unloaded, leader-loaded, or tape-loaded.

Data Packaging Corporation

@

205 Broadway, Cambridge, Massachusetts 02139 / Tel. (617) 868-6200 / TWX 710-320-0840

Tape CARtridge

Nortronics New Cassette
Head Is Bi-Directional

NEW YORK — The Nor-
tronics Co., Inc., one of the
world's largest manufacturers of
magnetic tape heads, has de-
veloped a new cassette head
capable of bi-directional per-
formance. The unit, model
ZW4], performs in both direc-
tions of record. play and erase,
thereby eliminating the need for
flipping a cassette over in or-
der to get all the programming
on it.

The new unit, is one of a
complete new line of cassette
heads now being manufactured
by the company. The bi-direc-
tional head, along with others
in the Nortronics catalog, are
compatibie with Norelco equip-
ment and circuitry and are ex-
pected to facilitate adoption of
the cassette format by addition-
al manufacturers.

The heads have usable fre-

(Continued on page 81)
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TWO DIFFERENT COUNTRY SOUNDS
WITH LONNIE HOLT

Re-Echo Records
#6-2328-69

Folk & O!d Time

1. Overton Hanging

2. One Little Thing
at a Time

Breeze Records #522

Modern

1. Forever {s Such a
Long, Long Time

2. Will It Mean a
Broken Heart

LONNIE HOLT

LONNIE HOLT
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211 North Church St.
Livingston, Tennessee 38570
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Compacr
—— Cassette

Audio Magnetic Compact Cas-
settes have 17 components,
each made with jewel like pre-
cision to match the U.S. Philips
Corp. specs. Each Cassette is
‘Certify-Tested™ to be perfect,
non-jamming and trouble-free
and given an unconditional life-
time guarantee.

AUDIO
AA MAGNETICS

CORPORATION

14600 South Broadway + P.O: Box 140
Gardena, Calif. 90247 - (213) 321-6841

BEST SELLING

iTape
Cartridges

8-TRACK

This  Last Weeks on

Week Week TITLE—Artist, Label Chart

1 1 ABBEY ROAD . . . . .14
Beatles, Apple

2 2 LED ZEPPELIN 1 . . ... 10
Atlantic

3 3 WILLY & THE POOR BOYS 2 ¥ =k ma. - Pl D
Creedence Clearwater Revival, Fantasy

4 4 CAPTURED LIVE AT THE FORUM o ... 5
3 Dog Night, Dunhill

5 7 GREEN RIVER T 19
Creedence Clearwater Revival, Famasy

6 5 TOM JONES LIVE AT LAS VEGAS ... .m= .90

- Parrot

7 6 JOHNNY CASH AT SAN QUENTIN : A — 25
Columbia

8 11 LET IT BLEED = .. = . EE.. ¥ oxe &
Rolling Stones, London

9 9 SANTANA N AP . .. vareld
Columbia

10 12 EASY RIDER R~ AU I A
Soundtrack, Reprise

11 8 BLIND FAITH = . .. . .. - 22
Atco

12 15 |IN-A-GADDA-DA-VIDA = .. . . .35
Iron Butterfly, Atco

13 13 BLOOD, SWEAT & TEARS . Lo 1 e 39
Columbia

14 16 CROSBY, STILLS & NASH ... . ... .. ... . .. .35

Atco
15 14 PUZILE PEOPLE = . ———

Tempiations, Gordy

16 10 MONSTER =
Steppenwolf, Dunhill

17 — LUTTLE WOMAN = S S . 1
Bobby Sherman, Metromedia

18 18 A GROUP CALLED SMITH . .2
Dunhill
19 19 ALBUM 1700 13
Peter, Paul & Mary, Warner Bros. Seven Arts
20 20 TOUCHING YOU, TOUCHING ME . 2
Neil Diamond, UNI
CASSETTE
This  Last Weeks on
Week Week TITLE—Artist, Labe! Chart
1 1 ABBEY ROAD . co . P a3
Beatles, Apple
2 2 LED ZEPPELIN (i . o1
Atlantic
3 3 WILLY & THE POOR BOYS . o 4
‘ Creedence Clearwater Revival, Fantasy
4 4 BLOOD, SWEAT & TEARS : Lo 20
Columbia
5 6 JOHNNY CASH AT SAN QUENTIN - mamamael8
Columbia
6 5 TOM JONES LIVE IN LAS VEGAS = . . . 4
Parrot
7 9 BEST OF THE CREAM . ) .....23
Atco
8 8 IN-A-GADDA-DA-VIDA . A o3
Iron Butterfly, Atco
9 11 JOE COCKER . . . . . . . 4
A& M
10 10 CAPTURED LIVE AT THE FORUM o . 2
Three Dog Night, Dunhill
11 12 WARM SHADE OF IVORY == R
Henry Mancini, RCA
12 14 BLIND FAITH . . . . . . 18
Atco
13 15 HAIR . - o ....26
Original Cast RCA
14 7 GREEN RIVER = = . 19
Creedence Clearwater Revwal Fantasy
15 — SANTANA BTl B B . . . . =% o7
Columbia

Billboard SPECIAL SURVEY For Week Ending 1/24/70
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) * Rock Fests Getting Permanent

Site in lllinois; Triggers Rhubarb

CARBONDALE, lll. — For
the first time a permanent fa-
cility is being built for rock fes-
tivals. The promoters of a May
8-10 festival near here intend
to use the 160-acre traci they
have purchased as a permunent
“people’s park.”  Additionally,
non-rock events such as country
shows and gospel song fests,
arc planned \ and the grounds
will  be maide available to
church groups and other organ-
izations, according to Charles
Notarus. one or' three principals
planning the rocl¢ event, which is
limited to 100,000 attendance
and budgeted at between $600.-
000 and $800,0:00

Notarus ackmowledges the
opposition to the event by an
organized group of concerned
citizens here but hopes that the
idea of building a permanent fa-
cility, plans for controlling the
crowd and the organization of a
land trust to turn over 25 per-
cent of the profits to charities
will allay criticism and oppo-
sition. Final details of setting wp
the trust have not been worked
out.

‘We realize that the success
of the festival depends on the
full cooperation of the commu-
nity and on furnishing good fa-
cilities. We're planning this to
the last detail.” Notarus said
his partners, Pete Kost and Har-
old Calhoun, were conscious
of the need to avoid pollution.
“We know that a lot of kids
are now involved in antipollu-
tion programs.” Among clabo-
rate plans are the use of six
tractors equipped with vacuum
type pickup mechanisms for pa-
troling roads and the site itself,

Ballroom’s
New Site

SPRINGFIELD, Mass. —
Woodrose Ballroom previously
in South Deerfield, Mauss.. has
relocated its weckly Friday eve-
ning location to the Paramount
Theatre.

The new site offers a larger
seating capacity of 2.800, al-
lowing for rock talent to be
brought in at the same $3 charge.

According to owners Barbara
Boyd and Steve Nelson, the
progressive rock format com-
plete with light show is com-
parable to that of the Boston
Tea Party and Bill Graham's
Fillmore operation. Mrs. Bovd
owns the rights to the Captain
Video Light Show. Nelson was
a manager of the Boston Tea
Party, and was involved in the
initial formation of WBCN-FM.,
New England’s foremost pro-
gressive rock radio station.

Advertising  for Woodrose
Ballroom is done on the leading
Springfield - Hartford youth-
oriented radio stations.

Rlues Image Add
2 Dates to Tour

NEW YORK — The Blues
Image. Atco Records group,
have picked up dates on their
current tour at the Civic Cen-
ter. Amarillo. Tex. (Feb. 27),
and ..the Chicago Auditorium
Tk ,re (March 21). The Flor-
ida-based group then is lined
up for three consecutive dates
in Jacksonville, Orlando and
Miami Beach (April 3-5).

By EARL PAIGE

and the use of between 400 and
500 maintenance personnel to
police the area daily. Special
“settling lagoons™ will handle
waste from restrooms. The stage
itself is situated in a 40-acre
natural  bowl that will be
sodded so that it drains well.

As a guarantee that no more
than 100,000 people will attend
Notarus said that only that
only that many tickets ($14
each) will be sold, and they will
be sold in advance. “We will
mount a negative sales cam-
paign on a national basis in-
forming people when the event
is sold out.” He even said that
should an overflow occur,
busses from Audion Meadows

(the name of the site) into Car-
bondale will be available.

Transportation for the 100.-
000 expected to attend will be
furnished by the Illinois Cen-
tral railroad and Gulf Transport,
a bus tirm. Excursion busses are
being considered, too. Other de-
tails being ironed out include
plans for a national vending
company to cater the event in
conjunction with local mer-
chants who will set up fast food
outlets, the hiring of Andy Frain
ushers, a $1 million insurance
policy to cover any potential
property damage, establishment
of hospital and first aid facilities
on the site and plans for film-
ing the event.

L.A. County Drafting Rule
To Control Rock Festivals

LOS ANGELES—The
County Board of Supervisors is
drafting a 27-point ordinance to
control rock festivals. The re-
strictions are being drawn as a
result of protests against a four-
day New Year's rock festival in
the Malibu area.

Solons here still remember
the abortive Northridge festival
of last summer in which scores
of persons were injured. Under
the proposal, promoters would
be required to obtain a public
welfare commission permit af-
ter they had submitted a finan-
cial statement and public liabil-
ity and property damage insur-
ance policy.

Promoter would also have to
supply details on provisions for
large crowds as related to doc-
tors, water, toilet facilities, se-
curity, lighting and cleanup op-
erations.

Rock festivals would be per-
mitted only in certain parts of

La Marr Into
Prod. Firm

NEW YORK-—Charles La-
Marr, manager of the Cham-
bers Brothers, and Tony Law-
rence have formed Lawrence-
LaMarr Productions, Inc. The
company will be dealing mainly
with television specials. The first
one, the Fayette Music Festival,
is expected to air sometime in
February. It will be followed by
a special dedicated to the late
Martin Luther King.

Lawrence and LaMarr also
plan to go into movie produc-
tion and their first film is ten-
tatively scheduled to begin film-
ing in September,

Offices of the new firm are
located at 280 S. Beverly Drive,
Los Angeles.

Hirt Tour Starts

In Knoxville

NEW YORK — Al Hirt will
kick off a 16-city tour Wednes-
day (28) in Knoxville, Tenn.
The Hirt package will be called
“New Orleans Music Festival.”

The *“Festival,” which incor-
porates all the elements of the
jazz originated and played in
New Orleans. also has bookings
in  Memphis, Tampa. and
Charleston. Other Southern cities
are being lined up.

JANUARY 24, 1970, BILLBOARD

the county. The ordinance
would be drafted after recom-
mendations from several county
offices like enginecring, sheriff,
health and fire are heard from.

One county supervisor, Bur-
ton Chace, has stated publicly
that any regulations “must be
measured against the constitu-
tional right of people to assem-
ble and the right of free speech.”

Association
Begins Tour

NEW YORK — The Asso-
ciation, Warner Bros. Rec-
ords group, began a month-
long college and concert tour
Jan. 16 at Concordia College
in  Moorhead, Minn. Other
dates on the tour are Hamp-
ton Roads, Va., (28); Virginia
Polytech, Blacksburg. Va. (30);
Kent State University, Kent,
Ohio (31); Clarke College, Du-
buque (Feb. 1); Luther College.
Decorah, Towa (Feb. 3); Wiscon-
sin State University, River Falls,
Wis. (4); Wisconsin State Uni-
versity, Whitewater, Wis. (5);
Florence State University, Flor-
ence, Ala. (9); Mercer Univer-
sity, Macon, Ga. (11); Georgia
Tech (12); and the West Palm
Beach Auditorium (14).

Following the tour the Asso-
ciation will rcturn to Los An-
geles to complete recording of
their eighth album for the WB
label.

JOHN ROWLES, Kapp Records
artist, is greeted at Billboard’s
New York office during his first
visit to the U.S. by Don Ovens,
Billboard’'s director of reviews
and music programming services.

Talent In Action

IKE & TINA TURNER,
FATS DOMINO,
MONGO SANTAMARIA
Fillmore East, New York

Much of the interest at Fill-
more East's first of four week-
end shows Jan. 9 centered on
Fats Domino and Mongo Santa-
maria, but the Kudos rightfully
belonged to lke & Tina Turner
and their review featuring the
Tkettes. Tina is one of the most
exciting of today’s performers
and, this time, used much ma-
terial from their “In Person”
album on Minit Records. They
are under contract to Blue
Thumb.

Fats Domino was hampered
because his five support mu-
sicians had to use borrowed in-
struments, but the rock 'n’ roll
veteran began with such gold
record biggies as “Blueberry
Hill,” “Pm Walkin’,” and "‘Blue
Monday,” which he had cut on
Imperial Records. However, his
selections with their overlong
instrumentals had a sameness
about them, Domino currently
records for Reprise.

Santamaria, now on Atlantic
Records, is one of the best of
conga drum players and showed
it with his exceptional fellow
musicians to open the show. He
previously recorded on Colum-
bia. FRED KIRBY

JAMES BROWN

International, Las Vegas

The dynamite was there but
the fireworks never went off
and James Brown’s debut at the
International Hotel Friday (9)
turned out to be more fizzle
than sizzle.

Brown made his first Las
Vegas appearance in several
years with the opening of his
Soul Revue in the main show-
room of the hotel. The prob-
lem was that Brown, one of
the music industry’s most tal-
ented and explosive entertainers
during the past decade, aban-
doned his normal, volatile for-
mat for a staid, slow-paced
show that turned out to be far
from what a Brown audience
normally gets. Only towards the
end of the show, when the soul
man came on-stage to do a

final, 20-minute medley, did
the tempo—and crowd—pick
up

Brown’s 12-piece band, one
of the tightest around, was in
reserve all evening and was aug-
mented by an additional 12 in-
strumentalists. The second 12,
however, were silent for the
medley which showed Brown
and the band at their best. The
medley, the only hard driving,
soulful portion of the show, was
typical of the frenetic pace that
usually pervades a Brown per-
formance. When it was over,
the crowd wanted more.

RON TEPPER

JAM FACTORY

Ungano's, New York

The Jam Factory, a sparkling
new group, strong in blues and
jazz rock, had a good first set
at Ungano’s Jan. 8. The Epic
Records act has first-rate voices,
especially the bluesy Jim Mec-
Cormick  and  strong-voiced
Mark Hoffman.

McCormick also was solid at
organ and in “It's Easy” turned
to saxophone for a good solo.
Trumpeter Steve Marcone and

trombonist Earl Ford also turned

in excellent solos, especially in
“Gemini” and were a solid
brass scction throughout. They
also supplied dependable
rhythmic support to go along
with the fine work of bass
guitarist Kent DeFelice and
drummer Joe English. Hoffman.
in addition to his vocals, was
steady on lead guitar.

One consistent theme of the
rich original material was black-
white unity, including “TKG"
(Tight Knit Group) and “You
Better Listen.”” FRED KIRBY

ANTHONY &
THE IMPERIALS
Copacabana, New York

Transfixing the Copacabana
audience with their great show-
manship and choreography, An-
thony & the Imperials showed
at their opening night, Jan. 8,
that they’ve retained their stat-
ure of the 1950°s and can
finesse into contemporary pop
at will.

The United Artists group also
has a flair for japery among
themselves, as evidenced in
Kenny Seymour’s efforts to con-
duct the band and participate
with the other thrce Imperials
in a symphonic exaggeration of
“Granada,” that soon became
lilting and exotic. His solo with
“Exodus” was extremely mov-
ing.

Their closing with “Let the

(Continued on page 36)

Unsurpassed«in Quality at any Price

GLOSSY
PHOTOS

Oc¢ "N 8x10

1000 LOTS
$12.95 per 100
Post Cards

$49 per 1000 1 000
’
8x10 COLOR
$175.00
3,000 Postcards
$120.00
Special Color
Process

MOUNTED
ENLARGEMENTS

20''x30°' $6.50
30''x40"' $9.50

A Division of JAMES ). KRIEGSMANN
165 W. 46th St., N.Y. 36 PL 7-0233

YOUR HOST:

-7;%5,
'gﬂ‘/’{w RESTAURANT

intl

N

163-65 W. 48th St.
+ New York, N. Y. 10036
245-6138

The Gourmet’s Haven
for Italian Cuisine

THIS WEEK WE SALUTE
JULIA M. PHILLIPS

Eastern Story Editor
MIRISCH PRODUCTIONS, INC.

e Diners’ Club
e American Express
e Carte Blanche
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“Mac Davis doesn’t write
songs, he paints them.”

Glen Campbell

'‘Salvation’ Writers

Ink Cast to Disks

EW YORK — The com-
posers of the off-Broadway mu-
sical “Salvation,” Peter Link and
C. C. Courtney, have wrapped
up the cast of the show to an
exclusive  recording  contract.
The performers, Yolande Be-
van, Joe Morton, Boni Enten.
Annie Rachel and Marta Hef-
lin, were signed to the writing
team’s Big Sandy Productions.

The first recording deal for
the group, who will be known
as the Salvation Company, will
be with Capitol Records. It’s
understood  that  Capitol  has
bankrolled the first LP project
with a $30,000 budget. The
composers, who have titled the
LP, “Earl of Rustin,” are said
to have complete artistic free-
dom on the project including
album cover approval, the right
to pick their own producer
and recording studio, and as
much times as they need to pro-
duce the package.

Capitol has set March 1 as

the release date. “Earl of Rus-
tin” is a country-folk opera, with
music composed solely by Link,
this time. The script is based
upon a play by C. C. Court-
ney and his brother, Reagan.
The lyrics were also contributed
by both Courtneys. Both com-
posers perform on the album
along with the rest of the Sal-
vation Company. Nick Venet
wus co-producer with Courtney
and Link on the album. which
wus recorded at the Record
Plant in New York.

Courtney and Link have op-
tions on the recording services
of members of the Salvation
Company over a five-year pe-
riod. Individual albums for each
of the artists is next on the team’s
agenda. There is a possibility,
too, that other singers may be
added from time to time to
the recording family, although
they may not appear in the “Sal-
vation™ musical production.

e A

The Chambers Brothers Bring

Love Peace and Happiness to

The Fayette Mississippi Music Festival
on u one hour coming television network special

Featuring

Mahalia Jackson, Staple Singers, Lu Parks Dancers,
Mighty Mellotones, Hog and Ruth McFadden

"Bequtiful People are doing Beautiful Things"

Host Tony Lawrence

A Lawrence-LaMarr Pt
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From the

Music Capitols
Of the World

(DOMESTIC)
CHICAGO

The spring season for 22nd Cen-
tury productions opened on Jan.
16 with the Butterfield Band mak-
ing its first major appearance in
its hometown in nearly a year. . . .
Neil Diamond was in the follow-
ing night for 22nd Century. Also
on the company's spring schedule
is Joe Cocker, Grand Funk Rail-
road and Iron Butterfly. . . The
Kinetic Playground. the city's rock
emporium. is still closed because
of a fire in early November.
While the official reopening date
is unknown, it should be no later
than early February. . . . A crowd
of 6.000 appeared for the city's
first indoor pop festival Dec. 29.
It was limited. however. by the
lack of big na:mes and the size of
the Aragon HRallroom. where the
festival was < held. Fourteen acts
appeared including  the Rotary
Connection, Stooges, MCS, Bangor
Flying Circus, Pacific Gas & Elec-
tricc, Howlin® Wolf und Alice
Cooper. . . . In town recently for
supper c¢lub engagements  were
Steve Rossi and  Slappy White,
Peggy Lee, Vic Damone, Mongo
Santamaria and Dizzy Gillespie.
.. . Brother Jack McDuff recently
appeared at the Confidential.
Friend & Lover appearing at the
Quiet Knight. . . . Lanie Kazan
in town for one performance Fri-
day (23) at the Auditorium The-
atre, sponsored by Triangle Pro-
ductions. GEORGE KNEMEYER

CINCINNATI

The University of Cincinnati
Cultural  Events Committee is
sponsoring a two-day jazz festival
10 be held in Corbett Auditorium
at  the Coliege-Conservatory of
Music Jan. 31 and Feb. 1. Fea-
tured will be baritone-saxophonist
Gerry  Mulligan. On  Saturday
night, Mulligan will appear with
the UC Concert Jazz Band. under
the direction of John DeFoor, in
a program of Mulligan originals.
On Sunday night, he will be fea-
tured with the Symphony Jazz
Quintet. ensemble in residence. and
the CCM Philharmonia Orchestra.
conducted by Erich Kunzel, play-
ing Dave Brubeck's “Elementals.
A special Sunday matinee features
the UC Concert Jazz Band plus
ensembles from other campuses in
the area, including Dave Baker and
the Indiana University Juzz En-
semble. the Morehead (Ky.) State
University Lab Band and Jazz
Combo under the direction of
Gene Deaton.

RCA Victor artist Bobby Bare
was in town Tuesday (13) for a
half-hour guest stint on Bob
Braun's ~50-50 Club™ on WLW-T
and Avco's four-station telly net.
Bare also cut two tapes for "Mid-
western Hayride.” WLW's syndi-
cated color TV-er. with Henson
Cuargill, “Hayride™ pilot, directing
the session. During his recent Fu-
ropean jaunt. Bobby wuas awarded
a gold record in Norway for his

Detroit Citv.” only the second
such presentation ever made in
that country. In Norway that
means a sale of around 150.000.

l.ois Walden, new artist on the
Earth label. was here last week
to promote her new Earth LP.
“Walden.” She made the rounds
of local deejays and music empori-
ums under the guidance of Julie
Godsey, hustling area rep for Main
Line of Cleveland. Stops included
a visit with Jerry Thomas, WKRC
deejav-personality, and a tape ses-
sion with Dennis Wholey, whose
svndicited TV-er aired five days
a week via WKRC-TV. Is now
heamed in 27 cities. . Pro-
motioneer Jerry D. Allan, mended
from injuries sustained in a recent
«uto crash, announces thut he vyll\
soon move the base of operation
‘or his Allan Records_affiliate of
the Big Four to the Greater Cin-
cinnali area

Harry Carlson, Fraternity Rec-

(Continued on page 36)

JANUARY 24, 1970, BILLBOARD



“More than anything else, I feel, the photo on the back cover best describes the enclosed music.”
— POPPIN
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Chartwell Artists

9721 Wilshire Blvd.

Bewverly Hills, Calif.

CR 3-6700 :

1345 Ave. of the Americes
New York City (212) 765-690C

serving the U.S.
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What Warner Bros. Promised, It Now

Rivaled in the trade so far in 1970 only by
the news that many record business secre-
taries are coming to work

WITHOUT BRAS

is the news that Warner Bros. Records has
been able to live up to its promise.

Those of you who read these pages every
week may recall that, a few weeks back,

#

:- i -

our own Joe! Friedman made a promise:

That we would be delivering 170 new
Warner-Reprise cassettes on the first of
the year.

We did.

Discriminating retailers—many of them
plagued by poor delivery pattern on other
cassette lines — gave the new Warner-
Reprise product a shot.

They found out that we could do what
we said we eould.

Delivery in itself is news.

Warner-Reprise, agreeably enough, has
also been able to deliver very saleable cas-
settes.

WARNER 330S -SEVEN
ARTS RECORDS imC
STEIEO TASSETTE

AZPRISE RECORLIC

; E

b

1323

SWK )
AR ORIBRAL VOGUE RCORDING

WARNER BROS.- SEVEN
ARTS AECORDE INC.
STEREO CASSETTE
o =

«I

REPRISE RECORDS
STEREO CASSETTE

On the Warners side, this means cream
product by the amazing Peter, Paul &
Mary (who started out making hits about
the same time as early Kingston Trio, and
arestill making them).

It means also such blue chip Warners
idols as Petula Clark, Bill Cosby, Rod
MecKuen, The Associaticn, and the San Se-
bastian Strings.

Together, of course, with

OTHER WONDERS

who are justifiably peeved because we
didn’t list their names.

(Incidentally, Warner-Reprise has just
acquired the entire and strange catalogue
of Straight Records, which means that

§

such as Tim Buckley will now be on our
cassette roster.)

e oY
Sk

Casy Righany .

The 170 cassettes which Warner-Reprise
released January 1 had another somewhat
positive thing going for them:

Most of the 170 represent the cream of
our catalogue — best sellers going back to
1958 which have continued as best sellers
(our cassette catalogue numbers jump
aloag from 1249 to 1322 to 1449, showing
that we've really eliminated all but the
gilt).

-

DELIVERY

though, seems to be what’s doing the job
for us.
This we've handled with sophistication.
Our order service guys don’t even use
pencils anymore.
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Has Delivered: 170 Top-Selling

They sit around punching IBM data
processing cards. Although why this works
is somewhat beyond our ken, it seems to
get the job done faster than humanly pos-
sible.

So what’s happening now is, in a field
consistently plagued by draggy delivery in
the past, now at least one smart company
1s delivering on the spot.

That’s Warners, with significant hits
also on its Reprise roster.

You who are over 14 may recall Frank
Sinatra and Dean Martin, both of whom
record very exclusively for Reprise.

You can bet their cassettes are being de-
livered.

But Reprise is vast country, ranging
from Trini Lopez to Jethro Tull, from

REPIUSE RECCRDS

Nancy Sinatra to Jimi Hendrix, not to
averlook one of the world’s

| FAVORITE
LONG-HAIR CREEPS

|

whoisnamed Arlo Guthrie.

Plus many equally prominent artists, to
be sure.

One more policy statement :

From now on, every album we release on
vinyl will also be available at the same time
(not three or more months later) on both
8-track and cassette.

All on Warners and Reprise.

This we count as one of the biggest ad-

Fora curvent TV comsnsedial, Harry Jemsen tind
& new Kisenex timus en his trempet, seabed &
with water and dMow’ Bven when he hit the high
notus, the Wisounas thamss Cidn't breok throagh!

I
vances for the musicbiz since Harry James

proved that, when tied to the front of his
trumpet, Kleneex didn’t break through.

STEREQ CASSETTE

REPRISE FECORDS
STEREO CASSETTE

e

b RERISERECORDS
STEREO CAssETTE

REPRIZF REAMOne

Cassettes.

S
e

24 /GASSETTE
4l s&}%ﬂ CATALOGUE
E JAIUARY 1870
5 2 R
& ¢r he

G

For those of you who would delight in a
full listing of the new 170 cassettes that
are now being delivered to enlightened re-
tailers, we offer this handy clip 'n’'mail
coupon:

TO: Tape Catalogue Offer
Room 208
Warner Bros. Records
Burbank, Calif. 91505
Send me your list, to:

(¥t 2E V)

e

WAINER BROS. SEVEN
ARTS RECORS INC.
| STEREC CASSETTE




Talent

From The
Music Capitals
of the World

(DOMESTIC)

e Continued from page 32

ords chief, has a new release, “Dry
Your Eyes,” starting to make a lot
of noise in the Cincy sector. It's
by the Glass Wall, a new local
group working under Carlson’s
guidance. Station  WZIP’s
Country Shindig No. 6 of the sca-
son is slated for two performances
at Music Hall Sunday, Feb. 1,
with reserved-seat ducats scaled at
$4.50 and $5. In the line-up will
be the Osborne Brothers, Porter
Wagoner and the Wagonmasters,
Dolly Parton, Spec Rhodes, Hank
Thompson and the Brazos Valley
Boys, Wanda Jackson, Curtis Pot-
ter and Wynn Stewart. . . . Another
of Station WKRC’s Pop Concerts
is skedded for the Taft Theater
Friday night (23), featuring Mitch
Miller, his orchestra of 75 plus his
Sing-Along group. BILL SACHS

LAS VEGAS

Singer-songwriter Tommy Boyce
and Bobby Hart shored up an
otherwise weak Flamingo Hotel
main show featuring Zsa Zsa
Gabor with a mixture of duet and
original instrumental  presenta-
tions. Miss Gabor fumbled lines

Leber in London

NEW YORK — Steve Leber,
director of the music division of
the William Morris Agency, is
in London for a week of busi-
ness meetings. Leber recently
handled the Rolling Stones’ U.S.

tour.

and chalked up repeated  boo
boos. But Boyce and Hart took
over the show to divide their duets
between their own compositions
and other top 40 tunes.

The Tropicana Hotel came on
strong with the debut of The
World’s Greatest Jazz Band after
its showcase appearance during
halftime at the Senior Bowl. An
update of Decca Records Lawson-
haggart Band, it features lead
trumpeter Yank Lawson and Billy
Butterfield along with the forceful
trombone of Lou McGuarity backed
by Carl Fontana. Bud Freeman
handles tenor sux und Bob Wilbur
doubles clarinet and soprano sax.
Pianist Ralph Sutton, bassist Sid
Catlett and drummer Gus Johnson
offer a solid rhythmic foundation.

Diana Ross & the Supremes
broke attendance records at the
Hotel Frontier's Music Hall sev-
eral times as celebrities and fans
joined for a last look before Diana
separates from the group. .
Vaughn Monree is slated for a
date at the Dunes Hotel's Top O
the Strip for an Oct. 2-Dec. 5 stint.
. .. Frank Sinatra Jr. closed at the
Frontier Hotel to head for Japan
where he will co-star in the film.
“The Walking Major.” After six
weeks of shooting the film, he
will return to the Circle “F
Lounge March 12. Vic Damone
and the Joe Parnello-led orchestra
will fill the gap in the Circle “F.”

Producer Dick Caneflis pre-
sented Three Dog Night in con-
cert at the Las Vegas Convention
Center Jan. 16. The Sky
Room of the Desert Inn Hotel re-
opened with dance music by Mur-
ray Arnold. Meanwhile, Jan Gar-

ber and his orchestra closed out
in the DI's Lady f.uck Lounge. . ..
Teresa Brewer, a long-time staple,
moved to the lLandmark Hotel
where she is backed by the Terry-
tones, three singing - dancing
youths. . . . Dionne Warwick took
over the Sands Hotel's big room
for a two-week stay ending Tues-
day (27). . . . Cathy Chemi pacted
as featured vocalist with the Harry
James Orchestra where she  will
debut in Miami and move on for
an extended cruise date in the
British West Indies.

Tom Jones returns to the las
Vegas International in April, Bar-
bra Streisand will move into the
Riviera Hotel in March, Perry
Como into the International in
June.

LOS ANGELES

Caroline Molzan Sydelle Abram-
owitz, Sherry Leverich uand Su-
san Schuster have joined Trans-
continental Record Corp. to form a
production department. They
were formerly in Paramount Rec-
ords production department. . . .
Forward Records has named Best
in Buffalo and Hot Line in Mem-
phis as new distributors.

ABC Records will relecase a
series  of  oldie  singles on the
ABC/Oldies [Ireasure Chest line.
Artists  covered include  Ray
Charles, Tommy Rowe, Lloyd
Price, Danny & the Juniors, Barry
Mann, Royal Teens, the Impres-
sions, Brian Hyland, Steve Law-

rence, Louie Armstrong, Frankie
Laine, the ’Kaysions, Gabor
Szabo, Elegants, Joe Bennett &

the Sparkletones, Mighty Mar-
velows and B. B. King.

Dorian Music has been formed
by David W. Ray, with his “Two
By Two™ being recorded by the
Cowsills, . . Jimmy Jones will
arrange Sandler & Young's next
Capitol LP. He will also do the
charts for Mel Torme’s next Capi-
tol album.

Former jazz disk jockey Les
Cuarter has produced an album for

Epic featuring his wife, vocalist
Susan Carter, backed by seven
members of Blood, Sweat & Tears.
The LP is titled “Wonderful
Decds and Adventures” and fea-
tures several juzz musicians, in-
including Jackie Byard, piano:
Randy Brecker, trumpet and Al
Porcino, trumpet.

Included in the songs is an
eight-minute  Medley of  Billie
Holiday tunes. Mrs. Carter plans
to form a rock band with a jazz
consciousness and take to the road.
Her husband is talking to tenor-
man John Klemmer to head the
aggregation.

Forward Records is planning
separate merchandising campaigns
for the five LP's it distributes
from Together Records. These ti-
tles include Danny Cox’s “Birth
Announcement,” Alan Watts “Why
Not Now," “Chicago Anthology.”

“Early L. A" and “The Hillmen.”

Cox and Watts packages are dou-

ble jacket sets. “Chicago.” “Early
L. A" and “The Hillmen" are all
additions to the labels anthology
serics begun several months ago
with “Preflyte.” tapes of early
Byrds performances.

Creative Sound has released its
fourth LP on the Wedgewood, 2
male vocal quartet. The group is
featured on the syndicated TV
series “World of Youth™ and does
college concerts.

Symbolic  Music  Productions
has formed Madrigal Management
Corp. to handle acts performing
for the record company, according
to president Quincy Jones.
The Bee Gees will be doing con-
certs in the U.S. this year. Group
now consists of two brothers Barry
and Maurice. . . . Mediterranean
Records  has  released the LP
“Golden Fingers” f{eaturing bou-
zouki artist John Stamatis.

Raintree Productions has been

(Contirtited on page 38)

Talent In

Action

o Continued from page 31

’

Sunshine In,” with the audience
joining in, was the ultimate
tribute to their lasting dynamic
style. ROBIN LOGGIE

POTTER & McGRATH
Gaslight, New York

Until the evening of Jan. 14,
the folk-singing tcam of Don
Potter & Bat McGrath was vir-
tually unknown outside their
home base of Rochester, N.Y.
However, their immensely suc-
cessful opening at the Village
Gaslight has since changed this.

The duo, a healthy, well-
co-ordinated blend of voices
and guitars, trcated their small
but appreciative audience to a

bill of fare that was original and
warmly refreshing in its style,
presentation and sincerity.

McGrath & Potter, on Epic
Records, are professional with-
out being pretentious. Their rep-
ertoire, ranging from the poig-
nant, tear-jerking “Just One
Smile” and **Over the Rainbow.”
to the pulsating, foot-stomping,
“*Way Down in New Orleans”
and “Don't Make Promises.”
was smooth, coherent and skill-
fully arranged.

Potter, on lead guitar, is not
only an expert musician, but
also a skillful vocalist, while
McGrath, on the quaint, antique
Guitarron, offered a backup
sound that was cohesive and
authoritative.
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IMIC-1

Please send me

in the amount of _

For Your Mussic Industry Library...

The Complete Report of the First International
Music Industry Conference
Edited by Lee Zhito, Associate Publisher
Billboard Magazine and Paul Ackerman,
Executive Editor Billboard Magazine
Available in elegant book form, a session-by-session chron-
icle of the complete proceedings of the unprecedented
3-day Conference held at Paradise Island, Nassau in the
Bahamas, April 20-23, 1969.

An excellent examination of the state of the industry by
leading authorities representing all phases of the music
business, featuring 58 in-depth, illuminating papers.

De Luxe Cloth Bound Edition. Over 400 Pages. 7" x 10”.
$15.00 per copy. A Billboard Publication.
. . . r rrr . r rfrr 1 F 7 B [

BILLBOARD BOOK DIVISION =+ 2160 Patterson St. < Cincinnati, Ohio 45214 I
copy(ies) of IMIC-1 @ $15.00 ea. Enclosed find my payment I

PAYMENT MUST ACGOMPANY ORDERS.

NAME

COMPANY

ADDRESS

CITY, STATE, ZIP

971

.

36

JANUARY 24, 1970, BILLBOARD



=

e

Six weeks ago, groovy L.A. top forty station KRLA started
playing Norman Greenbaum’s single, SPIRIT IN THE SKY.

Alertly, only four weeks later, groovy Seattle top fcrty sta-
tion KJR rushed SPIRIT IN THE SKY onto their turntables.

So now, eight weeks after its release, Reprise is proud to
announce that two whole top forties are a-wail on SPIRIT IN
THE SKY.

Sometimes, making hits in this business is fruly a pain
in the gazebo.

No rush, but if you're a radio person and if you'd like to
maybe program “Spirit in the Sky,” send us a coupon for a
free sample. No obligation, unfortunately.

Our Norman

TO: THE CHURCHILL SOCIETY
REPRISE RECORDS
ROOM 207
BURBANK, CALIF. 91505

Send me a Greenbaum.

Name

Call letters

J




Talent

From The

Music Capitals
of the World J

(DOMESTIC)

e Continued from page 36

formed with Steve Waltner and
Dennis Hardesty as principals in
Arcadia. First acts include Tom
Morgan, actress Sue Ann Lang-
don, Jerry Zaremb and a rock
group called Oldfield. Company
also operates Zulu Publishing.
Jerry Naylor has formed Aachen
Music to be operated by CoBurt
Productions. Vocalist Naylor is
cutting several tunes from Aachen
in his new Columbia LP.
“Playboy After Dark™ syndi-
cated TV series will include rock
bands and business figures like
Bill Graham on panels to discuss
rock music. . . . Capitol is releas-
ing two sampler LLP’s for $1 under
a  “New Spirit” merchandising
campaign. Each | P has 13 artists.
One 1.P is on Capitol, the other
on Angel. ELIOT TIEGEL

NEW YORK

King's James Brown received the
USO’s Outstanding Service Award

at his.Jan. 9 opening at las Ve-
gas’ International Hotel. . . . Tri-
ode’s Ronnie McCain is featured
in the Australian company of
“Hair,” which is in Sydney. . . .
Country Joe & The Fish leave
Tuesday (27) tor a Far Eastern
tour that includes stops at Okin-
awa, Tokyo and Osaka. . . . The
B. G. Ramblers opened two wecks
at the Office Lounge in St. Peters-
burg, Jan. 5. . . . Composer Walter
Raim is completing music for a
spring TV special for Alcoa and
also is producing an album for
Earth Records with Levine Resnick
Productions. . . . Billy Ver Planck
is readying Mariene Ver Planck’s
third Mounted album. . . . Mort
Ascher, president of Emil Ascher,
Inc., has signed the firm's eighth
consecutive annual contract with
San Juan's Delta Film International
for rights to all music in Ascher
libraries. BluesWay's B.B.
King appears at San Francisco's
Fillmore West through Sunday
(18) and Los Angeles’ Whiskey A
Go Go, Monday (19) through
Wednesday (21).

i

GRAHAM SETS
L.A. CONCERTS

LOS ANGELES — Having
conquered San Francisco and
New York, Bill Graham is now
planning to promote music con-
certs at the Olympic Auditorium
here. Graham, with Bruce Glat-
man, had promoted a success-
ful New Year's Eve show at
the facility, prompting him to
consider a year's pact. Graham
and the auditorium expect to
have the papers signed by the
end of the month.

i i

Vanguard's Country Joe & the
Fish, Capitol's Quicksilver Mes-
senger Service, and Avco's Em-
bassy's Eric Mercury play Fillmore
East, Friday (23) and Saturday (24).
... Max Morath, whose one-man
ragtime show was recorded for
RCA, brings the show to Wash-
ington’s Ford Theater, Monday
(19) for four weeks. . . . Anna
Moffo, who records for Angel
and RCA, gives her first Carnegie
Hall concert, Feb. 14, with sym-
phony orchestra conducted by An-
ton Guadagno. . . . Atco's Jack
Bruce, who will be featured in a

(Continued on page 49)

Dexter’s Scrapbook

CAMPUS
REPRESENTATIVES

Get yourself together
for purpose and profit.

The Afro-American Insight Corporation (AAIC)
is a marketing organization that is looking for bright
young men and women on campus to help represent
our line of new and exciting products and services.
The purpose of the AAIC is to honor the life-style of
the black people. We believe that the black culture
and heritage has an honest and important value to
other cultures. The AAIC’s program will also include
the honoring of other cultures which we feel will

change and benefit the world of the future.

So help us bring together products and services
to your campus and your community.

Help us bring together a better way.

For information, write:

The Afro-American Insight Corporation

165 West 46th Street
Suite 510

New York, New York 10036
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afro-american
insight corp.

A Subsidiary of Percepuon Ventures Inc.

By DAVE DEXTER JR.

HOLLYWOOD — A tformer
dance band arranger who in re-
cent years has composed scores
for more than 70 motion pic-
tures believes he has the an-
swer to why loud rock 1s the
favorite music of American
youth.

“Kids today simply want to
turn themselves off,” says Elmer
Bernstein. “They favor loud,
raucous music because it oblit-
erates communication. It ex-
presses the inability of young
people to face life—it has be-
come not a way of life but a
way of escaping it.”

“Adults,” says Bernstein, who
is often confused with the New
York composer and muaestro
Leonard Bernstein, “should lis-
ten carefully to the kids" mu-
sic and learn why they prefer
it, and thus they may get to
understand what their children
are doing, and why. The Viet-
nam stalemate, classroom stud-
ies, the draft, sex—these arc the
things that worry and upset our
youngsters and they are turning
to noise to forget them.”

Bing Forgot the Words

Bing Crosby made his first
records more than 40 years ago,
but for all the thousands of
songs he's crooned and the mil-
lions of dollars he's banked. he
says he knows the lyrics to only
“just a few™ tunes as another
new decade gets under way.

“Sometimes 1 don’t sing a

song in months.” Crosby laments.
“I have no repertoire at all these
days. Sometimes I wish I had a
modest little night club, where 1
could go a couple of times a
week and warble a set. Yes, I'd
like that.”

When he's not fishing or hunt-
ing or doing an occasional TV
shot, Crosby spends most his
time at his house in Hillsborough
or at a nearby course golfing. He
is now 65.

A Professioral 24 Years

In Hollywopd to make an-
other album, jﬁouisizmu’s Doug
Kershaw says‘his music is pure
*Americajun” and that his fa-
vorite artist is himself. He plays
29 instruments, he admitted,
and the fiddle is his favorite.
Doug has worked as a pro for
24 vyears, and would never,
never use pot.

"My music is my high,” he
said. "You better believe me, |
would never be caught with my
honesty down.”

A New Singer

Gwen Bari, a beauteous
blonde who plays piano and
sings in 10 languages in a
threc-octave range, just might
be a solid bet for records. Fea-
tured with her is Bambi, her
white poodle, who sings, plays a
tiny jeweled piano and wears
a costume that matches Gwen's.
The act’'s weakness is Bambi,
whose vocal range spans only a
single octave.

—more to come.

15 ROCK N ROLL HERE TO STAY:

Do It Yourself Rock N’ Roll Revival
Kit With Over 125 Masters For Sale/Lease—

All U.S. & International Rights

3 Album Samples and Details
Free To Established Companies

Others $10.00

Write: Michael Adler
6512 Lawnton Avenue
Philadelphia, Pa. 19126

Aiso 12 Dynamite, not yet published progressive rock/folk/
blues songs by New San Francisco composer. Tape available

WANTED

Man to serve as assistant to operating head of a
group of retail record stores and to serve also as
manager of new store in large shopping center in
Charlotte, North Carolina. Good working conditions
and future. Excellent salary, fringe benefits. Ref-
erence required. OUTSTANDING OPPORTUNITY to

join progressive, fast growing retail firm.

BOX =761
c/o Billboard
165 W. 46 St., New York, N. Y. 10036
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(JUEEN BOOKING CORPORATION
With Great Pride

Welcomes

The World's Greatest Entertainer
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QBC — 1650 Broadway
New York City, N.Y. 10019
(212) 265-3350-1-2-3

RUTH BOWEN, Pres.
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Talent

A TOP QUALITY

| 8X10
* PRINTS

LITHOGRAPHED ON HEAVY KROMEKOTE

UNDER 3¢ EACH
IN 1009 LOTS

500—-$18.85 1000—-S529.75
For larger quantities add $22.00 per 1000

ALSO AVAILABLE NOW:
8X10 COLOR PRINTS

1000 8X10s $175.00

Send for a sample 8X10 color
print and black & white 8X10
plus prices for other sizes in
black & white and full details
on ordering.

i PICTURES

317 N. ROBBERSON
SPRINGFIELD, MO. 65806
(bsidinry of the Advertsing Brochurs Co.)

TOP RADIO AND JUKE BOX PLAY

“LET’S MAKE THE .
MOST OF A
BEAUTIFUL THING"

Lyric By Jacques Wilson
Music By Mike Corda

NOW — IN THE NEW

NANCY WILSON

Capitol L.P. {“Hurt So Bad")
Also Recorded By
« Sammy Davis, Jr. (Reprise)
+ John Gary (“Encore” L.P.) (RCA)
» Al Hibbler (Vegas Records)
+ Della Reese (ABC)
+ Adam Wade (Epic)

- Joe Williams (Roulette)
SHEET MUSIC NOW AVAILABLE
Corda Music, Inc.

Box 5126/ Las Vegas, Nev.
(702) 734-6619

AFM Kicks-Off First
Special Youth Plan

NEW YORK—The Ameri-
can Federation of Musicians is
initiating the first special youth
program in its 73-year history.

The program, which is called
“Young Sounds of the AFM.”
contains three essential features.
Initiation fees for musicians age
14-21 (under 14, no initiation
fees) which may be paid in in-
stallments and are refundable
in full with 90 days if the young
member does not wish to con-
tinue; special wage sacles geared
to special categories of employ-
ment, such as teen dances. rec-
reation centers, record shops,
etc., during the apprenticeship
period; “Young Sounds™ mem-
bership will include instructions
and orientation sesstons, de-

]

Signings |

Bill Deal & The Rhondels have
re-signed with Heritage Records.
.. . The Wild Weeds, a Connecti-
cut rock group, joined Vanguard.
.. . Patrick Sky has signed with
Capitol. . Richard Sandfield,
ventriloquist, and his dummy,
Willie, to Dooto. . . . The Browns-
ville Station joined Polydor, where
A&A Productions are producing
their “Rock and Roll Holiday”
single. . . . Don Costa signed to
produce Rod McKuen’s “New Bal-
lads™ album for Stanyan. . .. The
Earthquake, an eight-man band,
to World Pucific. . Graham
Bond, and Brian Auger & The
Trinity signed agency agreements
with the Robert Stigwood Organi-
zation.

signed to assist young musicians
in all pertinent aspects of the
music profession, and inform
them on such matters as book-
ing agents, personal managers,
contracts, recordings, radio and
television appearances, etc.
According to Herman Kenin,
president of the AFM, “Young
Sounds™ is to be implemented
at the discretion of local unions.
The program, said Kenin, was
needed to expand the dialog be-
tween young musicians and the
AFM, and to protect the inter-
ests of young musicians and give
them the benefit of Federation
affiliation on a realistic basis
consistent with the special cir-
cumstances of their work.

Ronnie Hawkins
In Global Tour

NEW YORK—Ronnie Haw-
kins. Cotillion Records artist, is
on a worldwide tour that will
wind up in Rome on Feb. 15.
He's being accompanied by free-
lance writer Ritchic Yorke, who
is acting as the representative
for John & Yoko's Peace Cam-
paign in Canada.

Hawkins' trip began in Los
Angeles Jan. 15. On the itiner-
ary after Los Angeles are Pa-
pette, Tahiti, Sydney, Mel-
bourne, Tokyo, Hong Kong,
Bangkok, Paris, Stockholm, Am-
sterdam and Rome.

Hawkins is riding with a Co-
tillion single, “Down in the Al-
ley.” His first album for the la-
bel is due this week.

PETE GARRIS, left, Congress Records national sales and promotion
director, shows gold record awarded the Flying Machine for “Smile a
Smile for Me’ to Russ Regan, label's vice president and general
manager, and Ernie Farrell, West Coast promotion manager.

Alice Cooper in Rockland
Shatters Chicago Audience

CHICAGO—In the tradition
of early Who and that group’s
instrument - smashing, Alice
Cooper ended the first indoor
rock festival here recently by
throwing pillows and cardboard
boxes into the audience and
then piling amplified sound that
almost shattered the eardrums
of the people present.

Cooper, who records for
Straight Records, is a five-man
group more visual than vocal.
For the finale, the leader,
Cooper himself ripped open two
feather pillows with a sword
and threw them into the audi-
ence. Two large cardboard
boxes were also thrown. The

audience responded by throwing
the boxes back at the group.
The climax came after nearly
14 hours of music and 14
groups at the Aragon Ballroom.
An estimated 6,000 people at-
tended. Although there was a
lack of big names, several of
the acts won large ovations,
among them the Rotary Con-
nection, the Stooges, Mason
Proffit, and most successful act
was Pacific Gas & Electric. The
group, led by singer Charles
Allen, did its brand of rock and
brought a large portion of the
crowd to its feet to snake dance
around the ballroom.
GEORGE KNEMEYER

THE HIT
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Talent

F From The

Music Capitals
of the World

(DOMESTIC)

e Continued from page 38

BBC-1 TV documentary early this
vear, opens a UJS. tour at Fill-
more East, Jan. 30-31, on a bill
with Windfall’s Mountain and
Dunhill’'s Colosseum.

Atco’s Vanila Fudge, Cadet’s
Rotary Connection and Amaret’s
Crow give the first four weekend
shows at the Ritz in Staten Is-
land, Friday (23) and Saturday
124). Stan Lee is,general manager
and Bruce Byal¥ stage manager,
of the new rock operation, which
will have shows at 7:30 and 11:30
p.m. each day. . . . Betty Reinman,
manager of merchandising and
sales development for RCA Rec-
ords international,  department,
was married recently to David
Edell, a sales executive for the
Nycal Corp. in Carlstadt, N.J.

. Billy Eckstine, who recently
signed with Stax/Volt's Enter-
prise label, has begun a four-week
engagement at the Talk of the
Town in London.

Vanguard’s Frost appeared at
the Action House in Island Park
Friday (23) and Saturday (24),
Ungano’s, Sunday (25) through
Tuesday (27), and the Electric
Circus, Friday (30) and Satur-
day (31). . Sonny DiNunzio
have been signed by Mile Lewis-
Stuart Enterprises, Ltd., to pro-
duce the next single of Jubilee's
Racket Squad. Capitol’s
Nancy Wilson opens a two-week
stint as headliner at San Fran-
cisco’s Fairmont Hotel, Thursday
(29). She has signed with Chart-
well Artists for representation in
all fields. . . . Herb Miller,
brother of the late Glenn Miller,
has hired Tim Gayle to do a pub-
licity campaign on a new San
Francisco Bay area band he's
building. Gayle also has re-
activated Advance Records and
nternational Tunes.

Warner Bros.-7 Arts’ Dion
opens a four-night gig at the Main
Point, Bryn Mawr, Pa., Thursday
(22) with Don Crawford. Capi-
tol's Hedge & Donna and Atlan-
tic's Loudin Wainright III begin
a four-night run, Thursday (29).
" Stonehedge Productions,
which originated in New Jersey.
has opened New York City offices
at 350 East 52nd St., Suite I1E.
The managment and production
firm headed by Joe McHugh and
Steve Sargeant also will open
facilities in Los Angeles and To-
ronto. . . . Charles Fox will score
Universal Films’ “Pufnstuff” in
Hollywood. . . . Flamenco guitar-
1st Sabicas follows Warner Bros.-7
Arts’ Turly Richards into Mira-
sound Studios for sessions on his
Polydor album. FRED KIRBY

MEMPHIS

Tim Riley, formerly general
manager of Pepper Record, and
Jim Brahser, leader of the Short-
Kuts, have formed their own com-

Bonnie & Friends

Tour Canada

TORONTO — The revised
American itinerary of Delaney
& Bonnie & Friends begins at
Massey Hall here Feb. 2. They
will be touring with Eric Clap-
ton, who is featured on ‘their
forthcoming Atlantic Records al-
bum due for February release

rhey .also will appear on the
“Dict Cavett Show,” Feb. -,
New York's Fill nore East; rcb.
6-7, Boston Tea - Party, Feb.
8-9; Philadelphia’s Electri¢ Fag-
tory, Feb. 11; Minneapolis’
Symphony Hall, Feb. 12; Chica-
go’s Auditorium Theater, Feb.
14; Kansas City’s Memorial Hall,
Feb. 15; San Francisco’s Fill-
more West, Feb. 19-22; and
Santa Monica (Calif.) Civic Cen-
ter, March 1.

pany to help promote new records,
artists and songwriters in Memphis.
Larry Eades, president and pro-

ducer at Triangle Sounds, Inc., at
Tupelo, Miss., is working on an
album for country singer Morris
Miller for distribution by Nash-
boro Records. Eades is also pro-
ducing an album on Freddy
North for A-Bet, a subsidiary of
Nashboro. Eades, has completed
installing his new four track stu-
dio at Tupelo and has signed sev-
eral artists and songwriters.

Lelan Rogers, producer at Sil-
ver Fox Record Co., a subsidiary
of Shelby S. Singleton, Nashville

complex, has been at Sounds of
Memphis working with Silver Fox
artists, C. L. Blast, Rosalind Mad-
ison, Betty LaVette and Hank Bal-
lard. He also worked with Sam
Dees for Calla records. B. B. Cun-
ningham Jr. engineered the ses-
sions.

Rudolph V. Russell, president
of Goldwax Record Co., who was
sick much of last year has begun
production of some Goldwax art-
ists including James Carr.

Tommy Cogbill and Chips Mo-

man teamed to produce a new
album on the Box-Tops for dis-
tribution by Bell Records.

David Porter, half of the song-
writing team of Porter and Isaac
Hayes, will have a new album for
release later this month on the
Stax Label. Porter assisted Hayes
in putting together his million-dol-
lar  “Hot Buttered Soul” album
that became the first gold album—
representing a million dollars in
sales—in the Stax family.

(Continued on page 63)

4 &
Stations already committed to the peace race
CKGM AM, Montreal CHUM AM, Toronto KGO FM, San Francisco
CKGM FM, Montreal CHUM FM, Toronto WSEO FM, Kalamazoo
CJON AM, St. John's, Newf. WABC FM, New York WIVC FM, Peoria
CJCN AM, Grand Falls, Newf. KQV FM, Pittsburgh KSEA ©M, San Diego
CJOX AM, Grand Banks, Newf. WQYZ FM, Detroit WwLlAY - , Grand Rapids
CJON Tv, St. John's, Newf. WLE FM, Cnicago WKV - 1, Morgantown
CIJCN TV, Grand Falls, Nesf. KXYZ EM. Mousion KLE~ -, Lovett
CJOX TV, Grand Rank, N KABC TR bos «nc jes WN "~ A, Cleveland
foae oo g Pegardless of M ofkw aity or fourntry
i P R L. 2L S TION  (Resrks ARLY T8, PLUY THE REGULAR
AND v (O PLACE REPORT: WRITE, WIRE OR CALL —
THE PEACE STATION NETWORK
WAC PRODUCTIONS (CANADA * ™,
: ’ i20 AVENUE ROAD, TORONTO. ANADA
Phor e _(4E6) 964-0959
DO YOU CARE?
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Radio-TV programming

Albums Making Deeper Inroads
In Top 40 Programming on Radio

NEW YORK — Albums are
making deeper inroads in Top
40 programming. After years of
taking a back seat in the format
bus, albums are finally receiving
respectable air time on radio sta-
tions. There are several reasons
for the increase of album airplay
One major reason is the fact that
albums are often selling more
than some singles in major mar-
kets. New Haven, for example,
has increased album sales. Pro-
gram director Bill Hennes of
WHNC, New Haven, used to
program only LP cuts from the
real heavies like the Beatles.
There was always a demand to
hear such cuts especially from
LPs like “Abbey Road.” Now,
however, WHNC is playing cuts
from the 30 top albums in their
market. These 30 albums are
determined by local sales in the
record stores of New Haven, a
town in which there are many
colleges. “We aren’'t trying to
get the progressive rock lis-
tener.” But WHNC plays album
cuts by Led Zeppelin, Johnny
Winter, and Crimson King af-
ter 6 p.m. WHNC also plays
Tom Jones and Creedence
Clearwater Revival for the pop
listener. The format for album
cuts is balanced and pro-
grammed at the rate of two an
hour. “We have to go with what
the people want, based on rec-

By BOB GLASSENBERG

ord album sales which are
greater than single sales in this
area and based on our heavy
cross-examination of people who
call up for requests,” Bill said.
“We're spraying acid all over
the place because that's what
our listeners want to hear.”

Sebastian Stone, program di-
rector of WOR-FM in New
York, gives the same reason
for airing album cuts. They are
selling more than some singles.
WOR-FM will play “anything
that's good,” in Sebastian’s
words. This includes Tom Jones
and Glen Campbell as well as
The Band and the Creedence
Clearwater Revival. Albums are
also played before release to
the general public as often as
possible.

Charlie Parker of WDRC in
Hartford gives a second reason
for playing album cuts. Many
record companies are taking sin-
gles from albums. A recent
Blood, Sweuat & Tears single
was the example he gave of a
cut lifted from an LP. At
WDRC, LP play depends upon
time segment and the possibility
of a sensible smooth transition.
The station will try to pick up
on an album that is happening
on the campus through its
“vast network of underground
spies,” as Parker put it. This
method has had great success

BUCK OWENS & His Buckaroos with Ed Sullivan, during a recent ap-
pearance on Sullivan's show, Owens and his group are scheduled to
return to the Sullivan show in 1970. Owens returned to the television
screen on Dec. 17, via his own show, ‘‘Hee Haw,” seen on CBS-TV.

in bringing the winners to the
station’s listeners.

WSALI program director Bob
Harper said, “Once upon a
time, artists made singles to get
their names known to the pub-
lic,” Harper said. “Now the art-
ists are cutting albums and the

(Continued on page 56)

ANDY RUSSELL, CAPITOL REC-
ORDS artist, testing the studio’s
acoustics with air personality
Gary Owens, right, of KMPC.
Russell was at the Los Angeles
station to promote his new single.

WGEE Sheds Soul
For Soft Rock Body

INDIANAPOLIS — WGEE,
once the voice of soul music
here, has switched to soft rock
format hinging on humor, re-
ports program director Steve
Warren. At the same time,
WGEE-FM, which previously
featured country music, is now
simulcasting the AM format.
Plans are to make WGEE-FM
a 24-hour stereo operation in
the next few weeks. WGEE is
a daytime station.

WGEE is now playing hit
singles by such acts as the Fifth
Dimension, Tommy James and
the Shondeils, and Neil Dia-
mond, as well as Eydie Gorme.
“I don’t think our new sound
will turn off either teens or
adults,” Warren said. “It’s a very
melodic sound. All of the rec-
ords that we play are chosen
by ear alone; we do not care
what their sales are.”

The focus of the station will
be on heavy personalities and
humor. A lot of the humor will
be from album cuts, but War-
ren pointed out that the sta-
tion's staff was writing and pro-
ducing original humor as well.
He said production includes a
lot of bell ringing and gags.

Air staff includes Warren,
operations manager Lee Daniels,
Russ Carter, Art Randall, Bruce
Sommers, and weekend men
Ron Hofer and Bob Todd. A
lot of the staff are former WIFE
members. WIFE is the local
rock station. WGEE had been
receiving strong competition
from WTLC-FM, a 24-hour soul
station. WGEE-FM had been

Top 40 Revitalized, Clayton Way

HARTFORD—Top 40 radio
as we know it is suffering from
a terminal disease, Dbelieves
WPOP program director Dan
Clayton. WPOP is one of the
nation’s more successful Top 40
radio stations. But Clayton con-
tends that the changes in today’s
music and the tastes of the audi-
ence, together with the emerg-
ence of FM stereo broadcast-
ing, may sound the death knell
for all AM radio broadcasting
during the next 10 years. He
said that only by breaking some
of the rules of Top 40 broad-
casting and programming LP
cuts will the program directors
be able to breathe life back into
Top 40 radio.

At WPOP, Clayton put his
philosophy into practice. A vet-
eran air personality himself,
Clayton feels that the personal-
ity is of the utmost importance
even within the strict format of
a Drake-styled radio station.
Clayton started as the morning
man at XEAU in Tijuana. Then
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By JOE DiSABATO

he worked as a personality at
KDEOQO in San Diego, as pro-
gram director at KENO in Las
Vegas, as an personality at
KBTR in Denver, as a person-
ality at WPGC in Washington,
before becoming program di-
rector at WPOP. He claims that
Ev Wren in Denver was the
best program director that he
has worked under.

WPOP was very tightly pro-
grammed when Clayton started
there, but he has loosened up
the format somewhat to allow
his air personalities to shine
through. His announcers. are
John Scott in the midnight-6
a.m. slot, the team of Bill Win-
ters and Lou Morton from 6-9
a.m., Tom Jones 9-noon, Bill
Love noon-3 p.m., Mike Green
3-7 p.m. and Jack Armstrong
from 7-midnight. Armstrong is
one of the strongest personal-
ities in radio, equivalent in im-
pact to New York's Cousin
Brucie.

Clayton bemoans the fact that

it is increasingly difficult to
find good air personalities to-
day. He feels that this is con-
tributing to the demise of the
Top 40 station. Program direc-
tors and station managers are
being forced to rely on the
broadcasting schools which Clay-
ton contends are no substitutes
for in-the-field training and ex-
perience. This lack seems to be
one of the largest problems con-
tributing to the lack of good
air personalities.

In programming music, Clay-
ton and music director Bob
Paiva encourage the announcers
to make their feelings known to
them, but the personalities them-
selves choose no records for air-
play. Each record is slotted by
Clayton, the top-selling and top-
request records being played
roughly every hour and a half.
Clayton feels that repetition is
the key to success for a song
and that frequent play of a rec-
ord does not knock the wind

(Continued on page 56)

bumping against WIRE, one of
the nation’s most successful
country music stations.

“But we were not backing out
of anything,” said Warren. “We
are going into something all
new—rfun radio.” WGEE is play-
ing 2-3 album cuts per hour and
two oldies per hour.

WCVU Into
Rock: Four
Oldies an Hr.

PORTSMOUTH, Va. —
Seaboard Broadcasting station
WCVU, 5,000 watt, has switched
to rock. Dave MacFee is sta-
tion operations director of the
former easy listening station.
The new format calls for four
oldies an hour, a playlist of
about 50 recosds to which new
records will be added as soon
as they're received by the sta-
tion, and a list of 15 albums
from which deejays can select
their own cuts. Air personalities
include MacFee, Tom Sanders;
Marv Henry, a voice man; and
Chuck (Chuck Howard) Taylor.
The 24-hour operation went on
the air without jingles, but some
are on order. WCVU gives the
market three AM Top 40 sta-
tions; others are WGH and
WNOR.

WRED to Switch
To Country Jan. 19

COLUMBUS, Ohio—WRFD,
a §5,000-watt station here with
a signal that covers almost the
entire state, will switch to coun-
try music on Monday (19), re-
ports general manager Phil
Sheridan. The daytime station
has long been a middle-of-the-
road music station. “The thing
I don’t like about MOR pro-
gramming is that today nobody
knows what it is. We know
what country music is,” Sheri-
dan said.

Reason for the format
change, Sheridan said, is that
“there’s an overpopulation of
MOR stations in the area,
while I think we can do country
music as well as anyone.” Be-
cause of the signal, 880 on the
dial, the station will bill its new
sound as “Statewide Country.”

Sheridan said he'd wanted to
switch to country music as far
back as 15 years ago, “as did
others on the staff. Reason we
waited so long, is that 1 wasn't
manager.” Sheridan became
manager of the station two
months ago.

Program director is Bill Pres-

Gospel Show in
WJBK-TV Bow

DETROIT — “Motor City
Golden Gospel™ premiered Jan.
11 on WJBK-TV, Channel 2.
The local show will feature both
local and national gospel groups
with Edward M. Smith and the
Golden Gospel Singers as per-
manent hosts. The premiere fea-
tured Harold Smith and the
Majestics and the Rance Allen
Trio. Other performers lined up
include Donald Vail and the
Choraleers. the Marion Gaines
Singers, the Voices -of Taber-
nacle, and the Community
Youth Ensemble.

It's Now KOLA-FM

RIVERSIDE, Calif —KOLA-
FM are the new call letters of
KFMW-FM, an easy listening
station here. Frederick Cote is
general manager.

ton. Preston will team up with
Tom George. deejay, just hired
from country station WMNI in
Columbus, on picking the mu-
sic. Other deejays include
Howard Alan and Jack Bartley.

LP’s Accent
KPAR Play

ALBUQUERQUE, N.M. —
KPAR has gone on the air with
a heavy album format. Program
manager Johnny Fairchild says
the station has created a sound
never before heard in the South-
west. “Our format consists of a
heavy LP sound—the best of
Top 40 mixed with a touch of
progressive rock,” he said. This
mixture of sound was derived
from extensive research by Fair-
child and station manager Ray
Bellak. “We found that listeners
were not hearing the music they
wanted, so we came up with a
format a little different,” said
Fairchild.

The station's first promotion
consisted of a series of 12 Zo-
diac posters created by Ross J.
Ward. The demand was so great
that they are now in second
printing. KPAR has also satu-
rated the city of Albuquerque
with giant colorful posters.

Besides Fairchild and Bellak,
the station's personnel includes
Dave Brooks, Dan Daniels and
Sam Tate.

TR BT AT AR RO

KDXE:SHIFTS
TO HARD ROCK

LITTLE ROCK, Ark.—
KDXE, day tiine 1,000-watt
country music station herz, is
switching formats to hard rock.
Bill Stewart, former program
director of WNOE in New Or-
leans and a veteran of Top 40
radio, is new general manager.
The date of format change was
not known at press time.

g
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Goodness & Truth Music, Inc.

T.M. Music, Inc.

Blue Magic Music, Inc.
Chardon Music, Inc.
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Our Hits

Celebrate

Chip, Chip

(ome September

Darling Be Home Soon

Daydreams

Dream Lover

Did You Ever Have fo Make Up
Your Mind

Do You Believe in Magic

Don't Break My Prefly Balloon

Don't Make Promises

Dream Lover

Eighteen Yellow Roses

Girls in Love

Good Lovin'

Green Door

Happy Together

| Gef the Sweefest Feelin’

If a Man Answers

If | Were a Carpenter
I'll Be There

Jailer Bring Me Wafer
Jill

Just a Liftle Bit Befter
Kitty Doyle

Liftle Bif of Heaven
Mary Elizabeth

Me About You
Melancholy Baby

Misty Roses

Multiplication

One Kiss for Old Times Sake
Quick Joey Small

Rain on the Roof

Reason fo Believe

Say You

She'd Rather Be With Me

She's a Lady

She's My Girl

She's Sfill a Mysfery

Simple Song of Freedom

Six 0'Clock

Sleep Walk

Summer in the City

The Caf in the Window

The Dance af Sf. Francis
Things

The Shoop Shoop Song (It's in His Kiss)
Two in the Afternoon

Under the Boardwalk

When the Good Sun Shines
You Didn't Have fo Be So Nice
You Don't Know What | Mean
You're the Reason I'm Living
Yummy, Yummy, Yummy

Our Writers

Garry Bonner Ralph Dino
Alan Gordon John Sembello
Tim Hardin Bob Darin

Arfie Resnick John Sebasfian.

The Music Score to the soon to be released Motion Picture "“Viva Max"

Copyrights Are Our Business

745 5th Avenue, New York, N.Y. 10022 7033 Sunset Blvd., Hollywood, Calif. 90028
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RADIO-TV MaRT

Billboard is read by nearly every air
personality, program director and
station manager in the nation. Re-
sults are guaranteed. The cost is
only $15 for two times, but, because
of the lowcost, payment should be
enclosed with the advertising copy.
Send to:
Radio-TV Job Mart
Billboard
165 W. 46th St.
New York, N. Y. 10036

POSITIONS OPEN

First phone personality for up-tempo
MOR. Top rated in major Central
Californta city. Must be great . . .
not just an announcer! Work week:
ends only, two six-hour shifts, and
earn $400 a month, union scale plus.
Use the other five days to do your
own thing, go to one of three nearby
colleges, or commute to weekday
work in nearby city. Opportunity to
move west to beautiful setup if
you're great! Send long, nonreturn-
able aircheck or MOR audition with
resume and references to: Marv Al-
len, PD, KARM AM/FM, P.O. Box
669, Fresno, Calif. 93721.

Need news director for our new
News Department, $150 per five-day
week plus talent, and expenses.
Liberal completely paid benefit pro-
gram. Want ambitious man who en-
joys being the best. Write Billboard,
Box6:0189, 165 W. 46th St., N. Y.
10036. .

Noon-3 p.m. Heavy top 40 person-
ality-production man needed quick-
ly at No. 1 East Coast station in
million-plus market. Nice money,
nice ocean, nice security. No tenors
or Ron Radios need apply. We need
a pro and we’ll pay for one. Rush
(rush) aircheck, production sam-
ples, photo and resume to Box 0212,
Radio-TV Job Mart, Billboard.

Class A FM stereo station in Cali-
fornia is looking for a versatile,
creative, experienced PD. MOR
format; live and automated. Room
to advance with this station and/or
company. Contact Box 0208, Radio-
TV Job Mart, Billboard.

10,000-watt modern country music
station, No. 1 in the market for
three years, is looking for a young,
aggressive, knowledgeable country
PD. We want a man who can main.
tain what we have established, with-
out making drastic changes, yet who
can embellish the sound and keep
abreast of radio’s constantly chang-
ing techniques. Prefer family man
who wants a home. Ticket useful,
but not necessary. No drifters need
apply. Write Box 0209, Radio-TV
Job Mart, Billboard.

POSITIONS WANTED

If you’re looking for a time and tem-
perature D.J., read no further be-
cause I am a personality and love
character production. Not a run of
the mill type. I can wake up your.
ratings. Formerly at Medium Market
in S.C. Top 40 call (519) 621-2498 ask
for Alexander, will travel.

Now in small New England Market
and getting nowhere. Experience in
MOR, classical, rock, production, and
news. First phone. Want work any-
where near Boston. Write Box 0207,
Radio-TV Job Mart, Billboard.

First phone, easy listening pd., six
yvears in radio with experience also
in college basketball play-by-play.
Works hard for good salary and
position. Young. Family. Excellent
references. Prefer Southwest, but
will consider elsewhere. Contact
Paul Lancaster, 1-915—332-5791.

Young creative British deejay seeks
position with radio station or dis-
cotheque in U. S., preferably West
Coast. Cool, cultured English voice.
In-depth knowledge of  British-
American music. Excellent contacts
in music field. For air check, photo,
contact Geoff A. Jukes, 105 Victoria
Rd., Wood Green, London N.22,
England.

Mature voice for MOR station. We
want a man interested in combina-
tion air and news gathering shift.
Must have 3rd ticket. No beginners.
Send resume and tape to PD, WHUC,
Hudson, N.Y

Fourteen years at same major sta-
tion in Baltimore. Am now looking.
Currently doing drive time. Experi-
enced all formats but looking for
more personality station. Have
proved ratings in Baltimore. Lets
talk. Call: (301) 655-4723.

Now available for one of the major
50 markets. Mature, professional
Top 40 deejay and/or PD with exp.
in medium markets. Not a time &
temp man, but not a mouth either.
Exp. in production. Ist ticket. Con-
tact Harold Hines, 1 Parkview Dr.,
Bowling Green, Ky. 42101. Or call
502—8434810.

Wanted for a major 25 market sta-
tion with tight contemporary format
—a Wild Child or Jack Armstrong
type jock. We want a “bad man.”
Only the strong need apply. Send
tape and resume to Box 02068, Radio-
TV Job Mart, Billboard.

1st phone D.J., electronic engineer
wants to return to progressive rock
f.m. Chris Kidd, Box 3672, S. Lake
Tahoe, Calif. 95705.

Heavy air personality needed for
WKBR, Manchester, N.H. Goo
staff, congenial atmosphere. Pay
will depend on the man. What I
need is a hard-working professional
with two or more years of experi-
ence. Send tape and resume to Bill
Mundae, WKBR, Manchester, N.H.

Young, creative, ambitious person-
ality, experience. Selling, Copy-
writing, News and Sports Coverage
and Writing, some play-by-play. All
music formats all times of day and
night, except graveyard. Currently
P.D., M.D., Prod. Mgr. 3 years in
biz, Broadcast School grad, 3rd en-
dorsed, 22, married, permanent, will
relocate. Let’s talk. Write James
L. Schulz, 2219 S. 15th St., Sheboy-
gan, Wis. 53081. Phone after 8 p.m.
CDT: 414—458-4775.

Newsman for day shift at progres-
sive New England station. Good
salary and excellent working con-
ditions, including insurance. 903—
669-1250 and ask for news director
or Bill Mundae. Only professionals
need apply. $150 a week.

ist phone D.J., electronic engineer
wants to return to progressive rock
FM. Chris Kidd, Box 3672, S. Lake
Tahoe, Calif. 95705.

Heavy station in Seattle looking for
a Giant-of-a-Morning man. If you
have the pace, production and abil-
ity to entertain, send tape and
resume to Box 0205, Radio-TV Job
Mart, Billboard.

Fourteen years at same major sta-
tion in Baltimore. Am now looking.
Curently doing drive time. Experi-
enced all formats but looking for
more personality station. Have
proven ratings in Baltimore. Let’s
talk. Call (301) 655-4723.

Momster station in Southeast needs
crackerjack morning personality.
Red hot organization. Rush tape,
photo and resume to Billboard, Box
0203, 165 W. 46th, New York, N. Y.
10036.

Wisconsin light contemporary in
beautiful year-round recreation area,
needs 1st phone who runs tight
board, likes production and music.
Excellent salary and fringe benefits,
including profit sharing. Modern fa-
cility and equipment. ABC contem-
porary affiliate, 5,000 watts, region-
al powerhouse on 800. Reasonable
cost of living, excellent schools.
Send tape and resume to Tim Grant,
WDUX, Waupaca, Wis. Or call:
715—258-5528.

Pleasant Afro cultured radio per-
sonality aspirant. Presently earning
first-class radio telephone-broadcast
license. Has sincere interest in
challenging soul or Top 40 format
announcing job. Lee Parker, Box
1821, Atlanta, Ga. 30301.

12 years’ experience radio news and
sports. Currently FM news director.
Want to relocate. Prefer inside
actuality, OP’s man, or reporter.
Durocher talks to me, Namath,
H.H.H., and other national figures.
Let me talk with you, too. My
blindness no handicap. See for your-
self. Tape available. Write Bill-
board, Box =0200, 165 W. 46th St.,
N.Y. 10036

Production man . . . I may lose one
man to the draft. I'd like to have
a couple of names in the can in
case. If you are strong on copy and
production, if you can create and
keep pace with the best radio pro-
duction department in the industry,
send samples of your work. Only
the best need apply. To: Jefferson
Kaye, program director, WKBW,
Buffalo, N. Y. 14209.

Top 40 program director (DY), win-
ning personality, proven to hold
ratings, induces perfection and co-
operative work, knows music. 3rd
class, employed now 500,000 + mar-
ket, married, 27. (Specialize—new or
changing to top 40.) Radio modeneer-
ing for the 70’s in ‘mind. (513) 631-
5428.

Savvy production pro to join 50 kw.
clear. Fun on the air, communicate
in an adult manner on contemporary
MOR. Combo; education; community
oriented. check, commercial/
promo samples, resume. No phone
calls, please. W{rit,e to Alan Wilson,
administrative assistant, Employee
Relations Dept.,, WHAS, Inc., 520
g;{% Chestnut St., Louisville, Ky.

Limited experience—but willing to
work really hard. Will locate any-
where to learn. D.J. school and third
phone. Draft exempt. Call Don
Polidori, (404) 422-1638 after 6:00 p.m.

Radio management — major market
progressive rock station has immedi-
ate opening for manager with heavy
sales, intelligence, enthusiasm and
managerial experience. Write letter
and resume to Box 0213, Radio-TV
Job Mart, Billboard.

Available Immediately: Top-notch
““Pro” top 40 man. 10 years’ experi-
ence, excellent references, age 25.
Real strong on news and production,
experienced in copy writing and
sales. Good voice, strong person-
ality, has ‘““Major Market Sound.”
For tape and resume call (601)
483-5029.

Wanted—an American representa-
tive to handle highly original and
humorous (American and British)
record show on tape. For informa-
tion and tape, write Box 0210, Radio-
TV Job Mart, Billboard.

Add a touch of “Tom Jones’’ to your
air waves. British deejay, exp. in
all time slots, now available. Write
Lee Mason, 84 Livingston, Celoron,
N.Y. Or call: 716—488-6754.

P.D.-air personality with Ist ticket.
Crack copy, sharp production, high-
ly experienced and available now.
Get ratings and a professional
sound. Phone: 312-—491-1081.

52

Country music is my thing. Give
creative music presentation; write
and produce seiling copy. Like to
run combination music-telephone
show on all-nighter. Prefer Pacific
Northwest market. Write Box 0211,
Radio-T'V Job Mart, Billboard.

Aha! Now you’ve reached the ad
you’ve been waiting for! Well, don’t
just stare—call or write or some-
thing! Five years’ rock background;
wild mind; production; oldie nut;
audience pleaser. Write copy. FCC
3rd. Medium markets and up only,
please. Mike Jarmus, RD' No. 2, Box
172, Englishtown, N. J. 07726. Phone
201; 462-2784.

Anyone looking for a_heavy? Write:
Box 0214, Radio-TV Job Mart, Bill-
board.

I want to be a pro. I've got the
schooling and a 1st ticket. Can you
give me the experience? Yng, 5
Want top 40 or uptempo MOR job.
Can write, sell and do news. John
Stanturf, 594 Valencia, San Fran-
cisco, Calif. 94110. Or call: 415—
552-1984.

Aner: (fanfare). Hi, out there in
med. mkt. radioland! (Theme: estab.-
under). It’s here! Dedicated, crea-
tive; 7 yrs. exp., all formats and
all phases, inc. mgmt.; BS Magna,
4 awds., FCC 3rd, vet, 25, married;
prefer NE. Get one today; (Stinger).
Contact: Box 0215, Radio-TV Job
Mart, Billboard.

Williams’ Summer
Host Ray Stevens

LOS ANGELES—The sum-
mer host for the NBC-TV net-
work ‘““Andy Williams Show”
will be Ray Stevens, singer
composer and arranger. Stevens
has written over 500 songs with
four of his songs becoming
major hits. These include “Gi-
tarman,” “Mr. Businessman,”
“Along Came Jones,” and
“Ahab the Arab.” Stevens will
appear nine times during the
current Andy Williams show
season.

CKXL Show on
Generation Gap

CALGARY, Canada—
CKXL, in cooperation with the
Unitarian Church of Calgary, is
producing a weekly half-hour
show — “Both Sides Now’—
dealing with the generation gap.
The show features spokesmen
for each side of the gap and
leaves the impression that a
moral, ethical, and religious life
is desirable. The program in-
cludes current music illustrating
various points raised in the dis-
cussion.

Vox Jox

By CLAUDE HALL
Radio-TV Editor

Tapes for the first annuai Bill-
board air personality competition
are aiready coming in. It’s open to
air personalities everywhere. To
enter, send an hour tape, 7%2 ips,
unedited, taken live from your
show, to: Claude Hall, Billboard
Magazine, 165 W. 46th St., New
York, N.Y. 10036. Awards will be
presented to all formats in small
market, medium market, and
large market categories. Runners-
up will receive certificates. Pre-
sentation ceremonies will be dur-
ing the third annual Radio Pro-
gramming Forum June 18-21 at
the Waldorf-Astoria Hotel here,
but you do not have to be present
to win. Other awards will be pre-
sented to program directors, music
directors, and general managers.

George Fischer is the new pro-
gram director of WSB, Atlanta;
he was an air personality at the
station and succeeds L. Brent Hill.
... KCKC, San Bernardino, Calif.,
has resigned from the National
Association of Broadcasters. KCKC
manager Harry Trenner accuses the
NAB of becoming a television or-
ganization and that radio was being
more and more engulfed with TV’s
programs. He calls for a separate
radio organization.

* K %

Frank Hays has joined WHYL
in Carlisle, Pa. WHYL program
director Ben Barber says WHYL-
FM is playing three LP cuts an
hour and Saturday nights are to-
tally progressive rock. He needs
albums bad. Guarantees airplay.
. . . Dave Randall, formerly with
WMFJ in Daytona Beach, Fla., is
now Paxton Quigley with WQAM
in Miami and is doing an 8-mid-
night show. Rick Shaw of WQAM
has left the station to join Dan
Chandler in a local radio-TV pro-
duction firm. Chandler had been
program director of WQAM. Shaw
had been there many years.

Bill R. Emery does a rock show
on KXEQ, P.O. Box 475, Mesico,
Missouri 65265. Needs singles.
Good little station serving more
than 135,000 families. . Joyce
Monroe has joined KYA. San
Francisco, as creative services di-
rector; she’d been vice president
of programming for Rounsville
Radio once and also was manage-
ment assistant for a while with
KGU, Honolulu. . Ralph W.
Ricks and Robin (Ray) U’ren now
share the music director duties at
WMDN in Midland, Mich. Lineup
there goes: Ricks, Lee Norling,
U’ren, and Gary Kiley.

* * %

Bill Taylor, program director of
WABR, country station at P.O.
Box 7475, Orlando, Fla. 32804,
needs soundtracks and instrumen-
tal LP’s for production use. Says
that country stations have a hell
of a time gefting albums to use

LOIS WALDEN, new artist on the
Earth Records label, makes the
pitch on her new LP release,
‘“Walden,” to Jerry Thomas, dee-
jay-personality at WKRC, Cincin-

nati. Jerry seems impressed,
altho the big smile on his kisser
may stem in part from the fact
that he had just collected a C-
note bet on the Kansas City
Chiefs in the recent Super Bowl
game.

for production. . Frank Gould,
formerly with CFOX in Montreal,
is now with CKGM, Montrea:
working in the music department.

. Bill Pride, a former Top 40
personality, is now doing a 5-8
p.m. seven-days-a-week show on
KWAM-FM, a country music sla-
tion in Memphis. The 100,000-
watt station operates 24 hours a
day. The AM station is now all-
reiigious. Pride, who'd worked at
WREC, says he's liking the coun-
try sound more all the the time.

* * K

WELH, campus station at East-
ern lilinois University, Charles-
ton, Itl. 61920, is soon to be heard
on CATV. The station already
serves 5,000 college students. Mu-
sic director Brian B. Moore needs
singles, rock and easy listening.
. .. Jeff Mazzei, after three years
working on the New York Uni-
versity campus station, is joining
WMCA, New York. . . . Just
heard from Tom Adams, program
director of WPDQ, Jacksonville,
Fla. He's having a problem getting
Billboard. The reason, of course,
is that sexy computer system out
in Cincinnati. Men, if the sexy
computer is fouling up your de-
liveries of Billboard, drop me a
note.

* K %

1 need help. Billboard is now
conducting a series of interviews
with various radio people regard-
ing topics we should cover during
the coming Billboard Radio Pro-
gramming Forum. People who at-
tended are receiving question-
naires. But it would be impossible
to interview enough people. I'd
like to hear the ideas of the radio
and record men who read this
column. Drop me a note, if you
will, about the problems you feel
ought to be discussed. You can
even recommend a  possible
speaker (though I don’t guarantee
we’ll use him). I'd like to hear
from large and small markets and
from managers, program directors,
music directors, and air person-
alities. This is your chance to
sound off . . . and be heard.

* * %

Since last September, WSBA in
York, Pa., has presented 12 major
music specials and program direc-
tor Barry Gaston says they've all
proven to be outstanding successes.
He already has two more in the
can. Lineup at the station now in-
cludes Al Wolfe, Bob Woody,
Dave King, Don Stelle, Bill Camp-
bell and Jim Wayne. . . . Dick
Hogrefe, sales manager, has been
promoted to general manager of
WFBG-FM, Altoona, Pa., replac-
ing Robert J. Huckabone, who
has been transferred to become
general manager of WNBF-FM,
Binghamton, N.Y. Former WNBF-
FM general manager Warren
Koerbel has acquired AM and
FM stations in Jamestown, N.Y.
. . Just heard from Craig A.
Jones at WHBF in Rock Island,
Iil. Sorry, Craig, but 1 don’t print
ratings unless 1 get a Xerox copy.
Rest of WHBF lineup includes
Joe Anderson, Dick Stuart and
Dave Hoehne.

Latest word from Robert W.
Morgan of KHJ, Los Angeles: “I
thought you were still in Atlanta
passed out in Betty Brenneman’s
suite.” . . . By the end of fiscal
1969, according to the FCC,
there were 4,254 AM stations on
the air, plus 2,018 FM stations.
In 1968 radio revenues increased
12.7 percent over 1967. Total
revenues were over $1 billion. . . .
Patrick M. Van Griethuysen is a
disk jockey in a nightclub called
Joseph’s Plage, Den Haag, Holland.
He needs rock records. Says he
can't even buy U.S. records there.
Send to him at: Kwartellaan 22,
Den Haag, Holland. . . . Durward
B. Early, former deejay, is now
an uccount executive for Jefferson
Productions, Charlotte.

* K %

John Sorbi is the new program
director of WFBM, Indianapolis;
he’d last been assistant program

(Continued on page 56)
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YOU’LL WANT TO

PLAY THIS RECORD!
IT'S OPTIMISTIC

IT SPEAKS OF A NEW WORLD
“COMING IN PEACE...
COMING IN JOY...

COMING IN LOVE".

AND IT'S BEAUTIFULLY
PERFORMED BY

MAMA CASS ELLIOT
ON DUNHILL RECORDS [g]

NEW WORLD COMING
BY MAMA CASS ELLIOT
D-4225

PRODUCED BY
STEVE BARRI & JOEL SILL



Radio-TV programming

Programming Aids

Programming guideslines from key, pacesetting radio stations, includ-
ing Best Picks, Best Leftfield Picks, Biggest Happenings, and Biggest

Leftfield Happenings.

TOP 40

Wilmington, Del. (WAMS)
Jay Brooks
P: “Just Give Me a Little More Time,”

Chairman of the Board. H: “*Some Day
We’ll Be Together,”” Supremes.

Albany, N. Y. (WSUA)
Keith Mann, Station Manager

P: “Gonna Give Her All the Love |
Got,” M. Gaye, Tamla. H: “Thank
You,” Sly and the Family Stone, Epic.

Albion, Mich. (WEXL)
Randall A. Kalember, Station Manager

P: “Blowing Away,” Fifth Dimension,
Soul City. H: “Venus,” Shocking Blue,
Colossus. PLP: “Rock 'n’ Roll Music,”
The Frost, Vanguard.

Boston, Mass. (WCSB)
Kenneth Rokes, Music Director

P: “Thank You,” Sily and the Family
Stone, Epic. H: “Blowin’ Away,” Fifth
Dimensior, Soul City. PLP: “Here
Comes the Sun,” The Beatles, Apple.

Denver, Colo. (KTLK)
Jeff Starr, Music Director

P: I Know You're Crying.” The

Joneses, Evolution. H: “Everybody Is a
Star,” Sly and the Family Stone, Epic.

Hanover, N. H. (WDCR)

Paul Gambaccini, Station Manager

P: “Everybody Is a Star,” Sly and the
Family Stone, Epic. H: “She Came in
Through the Bathroom Window,” Joe
Cocker, A&M.

Ithaca, N. Y. (WVBR-FM)

George Hiller, Music Director

P: “Jesus Is Just All Right,” Byrds, Co-
lumbia. H: “*Schoolgirl,” Argent, Date.
PLP: “Lost in a Pool of Red,” Soul
Spin, Four Tops, Motown.

Las Vegas, Nev. (KENO)
Jimi Fox, Music Director, Personality

P: “‘l Believe/Hold On,”” Rascals. H:
“Without Love.” Tom Jones.

Lewiston, Me. (WLAM), Bob Ouellette
Music Director, Personality

P: “Blowin’ Away,” Fifth Dimension,
Soul City. H: ““Jennifer Tomkins,” Street

People, Musicor. PLP: “Come on Back
and Love Me,” Steam, Mercury.

Middletown, N. Y. (WALL)
Larry Berger, Program Director

P: “‘*Venus,” Shocking Blue, Colossus
No. 1. H: “Save the Country,” Thelma
Houston, Dunhill.

ololo L W.UW.UN.

watch

ERMA

"Ikk NEVER
TEkk SOV

GROW!
GROW!

-~ GROW!

AIR IT ONCE AND 50U
WON'T BE ABLE TQ STOP!

EXAMPLE:

WEEX “BATTLE OF SOUNDS" JAN. 5th
RECEIVED 3 TIMES AS MANY VOTES AS NEW STEAM GROUP

WKY-TV “THE SCENE" “KIDS FLIPPED ON IT”

A JUKE BOX 5555 GRABBER

Atlanta — Southland
Baltimore — General
Boston — Disco
Buffalo — Best
Charlotte — Mangold
Chicago — All-State
Cincinnati — A & |
Cleveland — Midwest
Dallas — Jay & Kay
Denver — Davis
Detroit — Arc — Jay Kay

El Paso

for extra samples contact

CONDOR!

6725 Sunset Blvd. / Hollywood, Cal. 90028 (213) 466-5431

or Distributors

Fort Wayne — Tri-State
Hartford — Seaboard
Krupp

Great Falls — Music Service
Honolulu — Microphone
Houston — United

Los Angeles — T. D. C.
Memphis — Hot Line
Miami — Tone
Milwaukee — O'Brien
Minneapolis — Jather

ORB

Nashville — Music City
Newark — Wendy
New Orleans — Delta
New York — Beta
Okla. City — B & K
Philadelphia — A & L
Phoenix — Arc

St. Louis — Roberts
San Francisco — Eric
Seattle — Fidelity NW
Shreveport — Stan’s

Oswego, N. Y. (WOCR)

John E. Krauss, Program Director

P: “"Venus,” Shocking Blue, Colossus.
H: “Listen to the People,”” Zager and
Evans, RCA.

Pittston-Wilkes-Barre, Pa. (WPTS)
Rick Shannon, Personality

P: “Answer Me, My Love,” Happenings.
Jubilee. H: “Without Love,”” Tom Jones,

Parrot. PLP: “‘I've Gotta Make You
Love Me,” Steam, Fontana.

Sayre, Pa. (WATS)

Lee Potter, Music Director

?: “Evil Ways,” Santana, Columbia. H:
“Without Love,”” Tom Jones, Parrot.
PLP: “Midnight Special,” Willy and the
Poor Boys, Creedence Clearwater Re-
vival, Fantasy.

Springfield, Mo. (KTTS)
Ray Shermer, Music Director
P: “Honev Come Back,” Glen Campbell,

Capitol. H: "*Without Love.” Tom Jones.
Parrot.

State College, Pa. (WRSC)
Mr. Wendy Williams, Program Director
P: “Hello It's Me,”” The Nazz, S G C.

H: “The Rapper.,”” The Jaggerz. Kuma
Sutra.

West Long Branch, N.-J. (WMCJ)
Greg Monkowski, Music Director,
Personality

P: ‘“‘Hold On,” The Rascals, Atlantic.

H: “Whole Lotta Love,” led Zeppelin,
Atlantic.

MOR

Bay City, Mich. (WBCM)

Jack Hood, Music Director, Personality
P: “If I Never Knew Your Name,” Vic
Dana, Liberty. H: “Without Love.” Tom
Jones, Parrot. PLP: “Music of lLes
Reed,” Connie Francis. MGM.

Jacksonville, 1ll. (WLDS), Paul E. Lowrey
Music Director, Personality

P: “LU,” Pegpy Lipton, Ode. H: “Rain-
drops Keep Falling on My Head.” B. J.
Thomas. Scepter.

Springdale, Ark. (KSPR AM/FM)
Dave Sturm, Music Director, Deejay
P: “Baby Make It Soon,” Flying Ma-
chine. Janus. H: '‘She Lets Her Hair
Down.” Tokens, Buddah. PLP: “City
Girl,” Jefferson, Jefferson, Janus.

Springfield, Mass. (WSPR)
Budd Clain, Program Director

P: “I’ll Never Falli in Love Again,~
Dionne Warwick. H: “Honey Come
Back,” Glen Campbell. PLP: ‘“Little
Green Apples,” Tony Bennett.

COLLEGE

Elmhurst, 1ll. (WRSE FM)

Dan Smith, Program Director

P: ‘‘Across the Universe,” Beatles, EMI.
H: “She.” Tommy James and the Shon-
dells, Roulette, PLP: “1 Am the Presi-
dent,” David Frye, Elektra.

Durham, N. H. (WUNH AM & FM)
John Graham, Music Director

P: “‘Psychedelic Shack.” Temptations.
Gordy. H: *Venus," Shocking Blue. Co-
lossus. PLP: “Dear Mr. Fantasy,” Best
of Traffic, Traffic. United Artists.

(Continued on page 56)

FIDELIPAC® Nag
BROADCAST CARTRIDGE

e Standard of the broadcast industry.

e Lengths for every broadcast
requirement.

e Fits any NAB-approved tape deck.

o Adaptations for medical, computer
and timed sequential command use.

e Widely used for institutional and
AV teaching aids.

TELEPro

INDUSTRIES, INCORPORATED

Distributors in every state and around
the world. Write or call for nearest.
Cherry Hill Industrial Center
Cherry Hill, New Jersey 08034
Phone: (609) 424-1234

Selling Sounds

What's doing among the major music houses. Items should be

sent to Charlene St. Croix, Billboard, 165 W. 46th St., New York,
N.Y. 10036.

WEEK OF 15-19 DEC.

KEN KEENE & ASSOCIATES, Poplar Bluff, Mo.—(314) 785-4969

Bill Duniven has been signed to an exclusive long-term personal management
pact with Ken Keene. The singer is currently represented on Dandy Records
with “It’s Only Make Believe’” b/w “Don’t Let Go.”

Rich Landers, recording artist for the Nashville:based Stop Records, has retained
the services of Ken Keene to handle his publicity and promotion. landers’ initial
release on Stop Records is “Sad Situation.” A major promotional campaign
is being readied for the St. Louis native.

Ken Keene is now in negotiations with major labels for an album on a group
called The South 40, who have since changed their name %a Crow, and have
this week’s Billboard listing in the Hot 100 with “Evil Wi man’ at <35. The
album was produced in Minneapolis.

Narvel Felts, Celebrity Circle Records’ artist, has a new rélecse this week with
“What's Wrong With Me” b/w "It All Depends,” which was produced by
Ken Keene in association with Joe Keene (no relation). The deck was produced
at Kennett Sound Studios in Kennett, Mo.

The Original Johnny Soul of Baltimore, Md., to go in the studios again with
producer Ken Keene after the first of the year. The singer was discovered
several years ago in Germany when Ken Keene hired him to play drums for
a group in Augsburg, Germany. The drummer turned cut to be a better singer
than drummer and his name was changed to Johriny Soul. He previously
recorded for Dome Records.

Bill Duniven is expected to be back in the studio again shortly to cut material for
his next single and to work on an album.

Sound Stage 93, the multi-track recording facility in Poplar Bluff, utilizes Jay
O’Day as chief engineer.

Keeta Music (BMI), the publishing wing of Ken Keene’s Keeta Productions, has
new material placed with several artists. Keene spent several weeks in New York
as well as in Memphis and Nashville placing material.

In the public relations and promotion field Ken Keene now represents the fol-
lowing clients: Narvel Felts, Celebrity Circle Records; Bill Duniven, Dandy Records;
Rich Landers, Stop Records; Louis Hobbs (label pending); The Rock Revival, Keeta
Records, and Jack Michaels (label pending).

SOUNDVIEW STUDIOS, New York—(516) 724-9361

December 7, 8, 9, 10, 11, 1969—Recording THE SMUBBS. Completing parts of
second album. Label Monument Records. Producer and engineer Bob Gallo for
Louis Lofredo Associates.

December 12, 1969—Recording MUSIC BACHS.
Lofredo Associates. Engineer, Bob Gallo.

Production Company, Llovis

NATIONAL RECORDING STUDIOS, INC., New York—PL 7-6440

At Edison Hall: Ferrante and Teicher at the keyboards for a new United Artists
album. Harry Bellafonte producing background music for ““Angel Levine.” Gary
Sherman and Ed Kahn recording Esso music. Warwick & Llegler producing Air
Canada jingles. Ted Bates doing Continental Baking jingles. Steve Karmen
wielding the baton for Hershey Chocolates. At 730 Fifth Ave. Yank Lawson,
Billy Butterfield, Lou McGarrity, Bob Wilbur and Gus Johnson, Jr. . . . All jazz
greats working with Biever & Stein on “New Orleans” for Shell’s “Wonderful
World of Golf.” Lou Gariste recording music for Arco and The American Associa-
tion of Railroads. Chico Hamilten and his group in for Lysol. Stan Applebaum
doing Sears music. Ed Murphy of Lois Holland & Callaway supervising Lestoil
jingles. Jerry Jerome conducting Remco jingles. Busy Steve Karmen doing Bene-
ficial Finance, HC Cola and Plymouth. Arnold Eidus and Ted Bates in for Colgate.

GRANT & MURTAUGH, New York—581-4000
(Pat reporting)

Nov. 12, 1969—Country Club Malt Liquid for Carl Ally. The producer was Janine
Marjolet. It was a TV spot.

Nov. 18, 1969—Columbia Coffee for D.D. & B. The producer was Astell Jacobs.
It was a TV spot.

Nov. 24, 1969—Alka |1 for D.D. & B. The producer was Arnold Hartman. It was
a TV spot.

Dec. 2, 1969—Keds for D.D. & B. The producer was David Fries. It was a TV spot.
Dec. 9, 1969—Two Uniroyal 30-second TV spots for D.D. & B. The producer was
Patrick Boyriven. "It's the Club” and “Just One Line.’

Dec. 12, 1969—Simmons Mattress for Young & Rubicam. Bob Naud was the pro-
ducer. It was a TV spot.

DAVID LUCAS ASSOCIATES, New York—581-3970

To complement the beauty visuals created for York Air Conditioning’s new TV
commercial, “Freeze,” David Lucas and associate Mike Mainieri composed and
arranged a lovely soundtrack of soft, sensitive music. "Freeze” was conceived
by Al Paul Lefton, cided and abetted by agency producer lrwin Solomon. The
commercial was filmed by Jim Folk, of B. F. & J. Productions, and will air on
national TV.

SHERMAN-KAHAN

The Sherman-Kahan touch will be heard in a series of two 60’s, two 40's and
two 30’s for Certs from Ted Bates. For the campaign, their fifth for Certs, Garry
Sherman and Stan Kahan composed original material, combined with new ar-
rangements of existing works. They were helped by agency producer Arnold
Aidus on the spots, called “Fireworks” and “Drag Racing.”” The music was con-
temporary and aimed at the younger generation. The commercial soundtracks
were recorded at National Studios. The campaign is scheduled for national TV.
For the Hawaiian market Sherman and Kahan recomposed, arranged and pro-
duced contemporary music for five TV commercials for Love’s Bread. The spots
will air locally and are aimed at 18-25-year-old mothers. McCann-Erickson was
the agency and Billy Davis was agency producer. The music was recorded at
Mayfair Studios.

MBA MUSIC, New York—MU 8-2847
(Richie Simon reporting)

Sprite; the agency was Marshalk, the agency producer was Yafa Lerner. Ar-
ranger and composer was Bob Dorough. It is a test pack, ptoduced by MBA
music, and it was recorded at MBA Studios.

Breeze; for D.D. & B. The producer was George Bragg. Arranged and com-
posed by J. J. Johnson. There are two TV spots recorded at Fine Sound.
Chevrolet; “Camaro.” The agency was Campbell & Ewald (Detroit), the producer
was Bob Shannon, arranger and composer was J. J. Johnson. It is a radio
dealership recorded ot Mediasound.

(Continued on page 69)
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Announcing

a new Billhoard Industry Service

ODUGT POTENTIAL LISTING

Attention: All Record Manufacturers

Billboard proudly announces the inauguation of its “‘Product Potential Listing.”
Beginning February 7, each record company will have the opportunity to list the
three NEW singles records (those not yet on any chart) it considers to be its top
prospects each and every week. Here is the procedure to obtain the listings for your
company: All the information must originate from the office of the chief executive,
who may designate one person in his company to provide Billboard with
the information weekly. We ask that it be the same person each week. Write or
wire Billboard's Chart Department each Tuesday by 3:00 p.m., giving the title,
artist, label and number of the three records you wish listed in the following issue.
In the event any of the records received hit any chart that week, they will be
eliminated from the listing. The records to be listed should be based on airplay,
distributor orders or re-orders or station picks. For the first issue, write or wire the
Chart Department by Tuesday, January 27. The Product Potential Listing will provide
valuable information to programmers, rack jobbers, record dealers, juke box operators

and licensees abroad. (See Page One story.)

Billboard Chart Department, 165 west 46th Street, New York, New York 10036. (212) 757-2800




Radio-TV programming

e Continued from page 52

manager and music director of
WKLO, Louisville, . . .| Joe An-
thony has been appointed station
manager of WCBG in Chambers-
burg, Pa.; he’d been program di-
rector. New program director is
Bob Huff. Rich Randall has been
added to the staff as production
director, Huff’s old position.
Randall had been with WMAJ in
State College, Pua. .. . Lawrence E.
Gordon, who began his career as
a child deejay back on WSAI in
Cincinnati and wuas previously
manager of KSDO-FM in San
Diego. has become director of
sales promotions for the station.
* K Kk

Station manager Howard P.
O’Neal, WSLC, Clermont, Fla.
32711, needs more rock singles
and albums. . . . Ted W. Stillwell
reports in from KODE in Joplin,
Mo. Says the station is uptempo
easy listening in the day and rocks
7 p.m.-1 am. Lineup also includes
Lee George, Tom Alexander, then
Stillwell under the name of
Charlie Brown. Daryle Kingery
and Rick Harmon pull the week-
end gigs. Stillwell had been with
KSPR in Springdale, Ark., and
says he hated to leave the guys

‘Vox Jox

down there but he’s not one bit
sorry about going to Joplin.
* Kk K

Mickey Puleo is at WOTT in
Watertown, N.Y., doing a 10:30
a.m.-1:30 p.m. show, plus an oldie
FM show Friday night and a morn-
ing show Sunday. He's getting
paid fairly good. considering his
experience and the station has
regular salary reviews, plus bene-
fits like major medical, life insur-
ance, paid vacations and sick pay.
Seems like a decent little station.
I wish 1 could say the same about
most stations across the nation.
.. . Music director Steve Peterson,
KFIZ, 18 W. First St., Fon du
Lac, Wis. 54935, needs uptempo
MOR and soft rock singles and
albums. City is  about 40,000,
coverage area hoids 600,000. Steve
will play the records and report
to the record company on any
happening record.

* Kk K

Bob Steinbrinck, news director
of KPRO, Riverside, Calif., has
been promoted to program direc-
tor. Ralph Lawler, vice president
of station operations, has left the
station to devote more time to
American Racecasters.  Former
KPRO program director Mitch
Farrell has lcft the station. . . . A

note from Dan Tucker, program
manager of KOA, Denver: “Spe-
cial thanks must go to Sandy Siler
of Transcontinental Distributing.
the arca’s only lady promotion
man. Nick Hunter of Craig Corp.
has been extremely kind to us;

Joe Caravana of Boyd Distrib-
uting, Phil Hoble of Epic and
Robb Kunkel of ABC/Dunhill

have also been of great help to us
in the area of supplying music for
airplay and promotion. Nationally,
several people stand out: Jerry
Sharrel, A&M; Joe Smith, WB-7
Arts; Jay Jenson, Capitol, Kansas
City; Bill Gartland, RCA, Los
Angeles, and Augie Blum, RCA,
New York.” Lineup at KOA now
includes Jack Grost, music director
Joe Douglas, Ron McArthur, Bob
Martin, Bill Barker, and Bob
Meyer and Chuck Muller.

This brings up something. We
are going to be presenting awards
to radio stations and radio men
during the annual Billboard Radio
Programming Forum here June
18-21. Should the radio industry
present awards to record men? I'm
willing to survey the nation and
Canada to determine the best pro-
motion men. Then we could also
give awards to labels, producers,
artists. I'd be interested in hearing
your comments, pro and con.

Albums Making Deeper Inroads
In Top40 Programming on Radio

o Continued from page 50

record companies are taking sin-
gles from the albums. Personal
appearences are taking the
place of the single for preview
of an artist.” Harper also said
that a large portion of the au-
dience is into things program-
mers aren’t aware of. Albums
are a way to compensate for
this. WSAI also tries to milk
the listener when he calls to
make a request. “We ask him
what his favorite songs are and
why. We ask him who else he
would like to hear and why.
We ask him everything we can
think of that might help us in
our programming.” The other
reason for the station going to
album cuts is to differentiate
between WSAI and its compet-
itors. The playlists are essen-
tially the same on three stations
in Cincinnati, he said. The dif-
ference is that WSAI is going
to album cuts while the others
aren’t.

Wise in Asheville, N.C., also
plans to jump on the band-
wagon and play albums cuts, ac-
cording to program director
Bob Dale.

“Albums put forth a hip
image for the station, so we

play them. One cut an hour
after 7 p.m.” said program di-
rector Jim Dunlap of WQAM,
Miami. The albums are chosen
by studying projected record
sales and using common sense.
“It's a way to differentiate be-
tween stations and its works,”
Dunlap said. After studying rat-
ings for the station, it is de-
cided who listens to the sta-
tion and when. Then the album
cuts are programmed for exact
time. “We play Led Zeppelin
when we think that type of per-
son is listening, usually after din-
ner time.” The commercial
time on the station i1s 100 per-
cent sold out, so the program-
ming must be working.

WQAM plays the hits, which
means that the album cuts the
station plays are usually re-
leased as singles, as in the case
of Blood, Sweat & Tears.
There were three singles re-
leased from the Blood, Sweat
& Tears album and WQAM
played them all early from the
LP. The station restricts the
play of album cuts to the pos-

Top 40 Revitalized, Clayton Way

e Continued from page 56
out of a song before it becomes
a hit. In addition, the playlist in-
cludes about 30 album cuts
which are taken from estab-
lished LP’s with proven popu-
larity.

A Factor
One of the factors account-

ing for WPOP’s rising popular-
ity is the station's policy of mar-

. ]
L
The SIGN of greal reading
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ket research, according to Clay-
ton. Each year a market re-
search survey is conducted to
determine the needs and pref-
erences of the community. Re-
cently the station discovered a
dissatisfaction among the lis-
teners with the traditional meth-
od of Top 40 news broadcasts
employing screaming announc-
ers and echo effects. Conse-
quently, WPOP hired Paul
Lockwood from WNEW in
New York, as their news di-
rector to give news a more ma-
ture orientation.

Clayton feels that over the
next few years the Top 40 sta-
tions will either have to adapt
themselves to the changing de-
mands and attitudes of their
audience or die. Perhaps if pro-
gram directors heed the warn-
ing signs, a cure can be dis-
covered for the terminal illness.

sible hit single which come from
the album.

There are stations which still
do not play album cuts. There
are various reasons for this. Pat
Patterson, program director,
in WKIX, Raliegh, said the sta-
tion works on a tight record list
and is 90 percent sold out for
commercial time. Most album
cuts are too long to play and
still keep a tight competitive
edge in the market. He did men-
tion the fact that there might
be a place for progressive rock
in' the programming and there
are thoughts of playing progres-
sive rock at night. But these are
only thoughts, there has been no
action. At the moment Patterson
feels that playing progressive
rock cuts for any substantial
length of time would probably
run off some of the audience.

The problem of program ac-
ceptance has risen in several
markets.

In Albany at WTRY, pro-
gram director Doug Cole had
been programming album cuts
for the 10 pm. to 2 a.m. time
segment. There was acceptance.
However, the acceptance came
from people who were not be-
ing surveyed by the rating com-
panies. Consequently, when Jay
Clark, the personality who
hosted the show, moved to morn-
ings, the program was can-
celled. At WHB in Kansas City,
Mo., program director Johnny
Dolan had the same type of
problem. He tried playing album
cuts for a year at the rate of
about three albums a week.
When he discontinued the show
he got two calls of protest. That’s
twice as many calls as he had
when the show was on the air.
Dolan attributes the failure of
the show to the fact that Kansas
City is a big singles market.

It is obvious that not every
market is ready for albums. Fur-
thermore, some markets are
ready only for the hit cuts from
albums. But the trend to play-
ing album cuts is growing and
it probably will continue to
grow as long as there is strong
competition from progressive
rock stations in their areas.

WCBM Brings Out
The Best in MOR

BALTIMORE—It is difficult
to define  middle-of-the-road
music these days. but using the
same methods that a Top 40
station uses In  programming,
WCBM aims at the 25 to 49
year age bracket and is also
making friends among the 18-
24 year olds. Dale Andrews,
WCBM program director, has
weeded out the old MOR rec-
ords by artists such as Ella
Fitzgerald, Johnny Rivers, and
even some of the Supremes hits.
He has replaced them with con-

temporary sound records he
calls “adult pop.”
“Ten years ago,” Andrews

said, “it would have been called
‘chicken rock’ but that classifi-
cation has had connotations to-
day. Music and musical tastes
are constantly changing.”

The station’s playlist consists
of 35 to 40 singles plus MOR
oldies that includes Jose Felici-
ano, Glen Campbell, and Pet
Clark. There is also a format
clock, a relatively new innova-

tion in the MOR field. WCBM
is not breaking records before
they happen. they rely on the
industry’s charts when deciding
on a playlist. They also ask
themselves what a 35-year-old
person would think about a rec-
ord before they play it—will he
listen. or tune it out? “50 to 60
percent of our records come
from the Hot 100 chart. We
don't play hard rock or hard
soul sounds. We do, however,
play the soul sounds that reach
a mass audience like the current
Supreme single-” Robert Goulet
and Eydie Goime are out.

“"We would rather repeat a
more contemporary sound than
play this type of artist,” said
Andrews.

Promotion. are an integral
part of the station’s format.
Andrews said, “You can buy an
audience, but you are not going
to keep them if the sound is no
good.” So station relies on its
*adult pop” sound and bright air
personalities. “Bright with a few
words,” said Andrews.

Programming Aids

o Continued from page 54

Laramie, Wyo. (WUWR FM)

Tim La Hiff, Program Director

P: “Blowing Away,” Fifth Dimension,
Audition Records. H: ““No Time.”” Guess
Who, RCA. PLP: “Whole Lot of Love.”
Led Zeppelin I, Led Zeppelin. Atlantic.

Macomb, lIl. (WWKS FM)

Tim McCartney

P: “Venus.” Shocking Blue. H: *No
Time.” Guess Who. PLP: “Living Lov-
ing Maid,” Led Zeppelin Il. Led Zep-
pelin, Atlantic.

Normal, 1lIl. (WGLT)

Wayne D. Weinberg, Music Director

P: “Celebrate,” Three Dog Night, Dun-
hill. H: *“Walking in the Rain.” Jay
and the Americans, United Artists.

Brookville, N. Y, (WCWP), Steve Ellis,
Program Director, Personality

P: “I’ve Gotta Make You Love Me.,"”
Steam, Mercury. H: “No Time.” Guess
Who, RCA Victor. PLP: “Nubia” See.
The Rascals, Atlantic.

Brooklyn, N. Y. (WBCR), Lenny
Bronstein, Music Director, Personality
P: “Evil Ways,” Santana, Columbia. H:
“Walk a Mile in My Shoes,”” Joe South,
Capitol. PLP: “The Rod Stewart Al-
bum.” Rod Stewart, Mercury.

De Kalb, 1lIl. (WNIU)
Curt Statheim, Music Director

P: “Hold On,” Rascals, Atlantic. H:
“Venus,” Shocking Blue, Colossus.

Pittsburgh, Pa. (WPGH)

Rick Cohen, Music Director

P: “Blowing Away,” Fifth Dimension,
Soul City. H: “"The Rapper,” The Jag-
gerz, Kama Sutra. PLP: ‘“Monster,”
Monster, Steppenwolf, Dunhill.

COUNTRY

Burbank-Los Angeles, Calif. (KBBQ)
Corky Mayberry,

Music Director, Personality

P: “I’ll Make Amends.” Roy Drusky,
Mercury. H: “Welfare Cadillac.” Guy
Drake, Roval American. PLP: “A Mann
Named lorene,” Lorene Mann, RCA.

Cincinnati, Ohio (WUBE)

Bob Tiffin, Music Director, Personality
P: 1 Heard Our Song.” Dottie West,
RCA. H: "That’s When She Started to
Stop Loving You,” Conway Twitty.
Conroe, Tex. (KMCO)

Keath Heyn, Music Director

P: I'll See Him Through,” Tammy
Wynette, Epic. H: A Better Way to
Live.”” Luke the Drifter. Jr., MGM.
Flint, Mich. (WKMF), Jim Harper,
Progrom/Music Director, Personality

P: “I'll See Him Through.” Tammy
Wynette, Epic. H: A Week in a Coun-
try Jail,”” Tom T. Hall. Mercury. PLP:
“Three Tears.” ‘“Feelin’ Good Is Easy.”
Ray Sanders, Imperial,

Kansas Gity, Kans./Mo. (KCKN)}

Ted Cramer, Program Director

P: “Country Girl,”’ Jeannie C. Riley
Plantation. H: “Tie Me to Your Apron

Strings Again,”” Michael Parks, MGM.
PLP: “Where the Grass Won't Grow.”
Geo. Jones, Musicor.

Phoenix, Ariz. (KRDS), Bob Pond,
Progrcm/Music Director, Personality

P: “The Arms of My Weakness,” Darrell
McCall, Wayside. H: “One Minute Past
Eternity,” Jerry Lee Lewis, Smash. PLP:
“Foggy Mt. Breakdown.”” Country Moog.
Athena.

SOUL

Memphis, Tenn. (WDIA)
Bill Thomas, Program Director

P: Psychedelic Shack,” Temptations,
Gordy. H: 1 Want You Back.” Jackson
Five, Motown.

Letters To

The Editor

Hip-Hip-Hooray. . . . I agree
to keep "HARD™ hits on Top 40
radio. Only one question, Where
do we get them? If record pro-
motion men want their product
played, then it’s about time
somebody started a campaign
to obtain better record service!

Now I'm not on a personal
vendetta, but if all stations were
given the fine excellent service
that T get, we’d be in a helluva
mess. 1 can’t play hits after
they become oldies. When a
record is hot I want it now not
two months from now. If all
promotion men were to sit down
and request a list of all stations
playing their product, then
group them together, we small
stations would play the HARD
HITS. Impossible?? No, not
really. 1 worked for an inde-
pendent in Albany, N. Y., four
years ago, and we serviced all
stations in a three state area.
So c'mon Local Record Pushers,
give the small stations HARD
HITS, and we’ll play ’em.

I must state that WSIM re-
ceives excellent service from
Bill Porter and the guys at Lib-
erty Records; Russ Yerge, Co-
lumbia Records, and the two
bubblegummers—Neil  Bogart
and Marty Thau of Buddah.

Tom O’Brien
Music director
WSIM

JANUARY 24, 1970, BILLBOARD
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WHEN YOU BNGINERR
A BREAKTHROUGH NI
SOUND REPRODUCTION! AS
NCREDBLE AS THS
YOU DONIT RECORD A
PNG PONG GAME

YOU GET TOGETHER THE FINEST TALENT IN MUSIC
AND RECORD 4 INCREDIBLE “YOUNG SOUND” ALBUMS

Forget everything you've ever heard on conventional
stereo. It's outmoded.

This is the new sound. It isn't pushed through a
stereo system. It literally flows through...to you and
all arcund you.

And only music as exciting as these four releases
could do justice to this totally new sound. Listen to the
Red Lion! These are the songs, sounds, artists and styles

MAINSTREAM

that are increasing sales volume and dealer profits
all over the world!

Check with your Ampex Stereo Tapes distributor
and your Mainstream Records distributor for details
on this incredible new concept in sound and music.
Available on Mainstream/Red Lion Stereo LP, and
on Ampex Stereo Tapes 8-track cartridge, cassette
and open reel.

AMPEX

==

A RED LION PRODUCTION

STEREO TAPES




Bilboard Album Reviews ...

KATHARINE HEPBURN
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ALAN JAYLERNER  ANDRE PREVIN
£ORGE ROSE

GEORGE ROS
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MICHAEL BENNETY
MiCHA

ORIGINAL CAST
& oo cas

ORIGINAL CAST—Coco.
Paramount PMS 1002 (S)

The energy and electricity that Katharine
Hepburn has brought to Broadway is cap-
tured in this package, destined to ring up
hefty sales at the dealer level. With the
exception of the stars’ numbers, ‘“‘Coco,”
““The Money Rings Qut Like Freedom,’’ and
“Always Mademoiselle,”” the material comes
through weak. However, the sell-out musi-
cal will prove an important chart item,
thanks to the incomparable stars’ perform-
ance.

R O G E R
M L LER

/

AMARe 43

@ FOF,
N2 pocer miLLER—1970—
Smash SRS 67129 (S)

Time and time again, Roger Miller puts his
unique twist to & tune; the song becomes
like a multi-faceted vine with many leaves
of meanings. Most memorable tune here is
““The Fool,”” but his version of the old
rock hit ““Mystery Train‘* builds a lot of
steam. “‘Crystal Day’’ would be a fine tune
for airplay in the morning on country
stations.

@ JOHN & ANNE RYDER—

| Still Believe in Tomorrow.
Decca DL 75167 (S)

John & Anne Ryder made a slight dent on
the singles charts with their initial single
| Still Believe in Tomorrow,” and this
album release proves a worthy followup.
The vocal quality is soft and compelling,
and they’ve wisely chosen the right ma-
terial. Especially effective are Rod McKuen
& Jacques Brel’s “’Seasons in the Sun,”” and
“‘Early in the Morning,”” currently a hit
for Vanity Fare.

PO

@ INTRIGUES—

In a Moment.
Yew YS 777 (S)

Here is a very professionally done album
by the Intrigues, a consistently good soul
outfit which has produced chart riding
singles like, ““In a Moment,” and “I'm
Gonna Love You.” The album is uptempo
and fast-paced, and is ideal for partying.
Songs featured here inciude, “'In a Mo-
ment,”” ““I'm Gonna love You,”” and ‘I
Wish It Would Rain.”

& =
O GLEn campeELL—

Try a Little Kindness.

Capitol SW 389 (S)
The hot Campbell adds still another fine
record to his list that’ll hit the chart in
quick fashion. This LP has some oldies,
“All the Way” and “Once More With
Feeling,”” and such newies as ‘‘Honey Come
Back’ and the title song, offered in a
bright musical bag. ‘“’Both Sides Now’' is
Campbell shining.

Pop

THE VERY BEST OF

THE OHIO EXPRESS—

Buddah BDS 5058 (S)

The Ohio Express rolled up a continuous
string of single hots last year and this
package wraps them all up in one LP.
It's a natural for a big payoff because
“Yummy Yummy Yummy,” ‘“Chewy Chewy,”
“Mercy’’ and similarly styled ‘“‘bubblegum
music’’ pieces still have a lot going for
them.

@

&

u AL HIRT—

Paint Your Wagon.
GWP ST 2002 (S)

Trumpeter Al Hirt makes his album debut
on the GWP label with some expert in-
terpretations of the ‘‘Paint Your Wagon'
songs. He’s warm and sensitive in his
treatments of ‘i Still See Elisa’ and *I
Taik to the Trees,” and then adds just the
right amount of bounce and energy fo
“There’s a Coach Acomin’ In‘" and “‘Hand
Me Down that Can of Beans.’

Fraturing «mmw&u-mmm
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@) JERRY LEE LEWIS—

She Even Woke Me Up
To Say Goodbye.
Smash SRS 67128 (S)

This is a monsterous album! Jerry Lee
Lewis comes on " strong. There's his hit
’She Even Woke Me Up to Say Goodbye.”’
But, even more, there’s dynamic, aggressive
honky tonky versions of “'Workin’ Man
Blues,’” ‘‘Waiting for a Train,”” and ‘‘Brown-
Eyed Handsome Man.’" Great, the “old”’
Lewis.

I That A Thave Js%
Ereanor gy

@ Pop
N2/ tony BENNETT—
Tony Sings the Great

Hits of Today
Columbia CS 9980 (S)

Tony Bennett moves right into today's
commercial bag by adding his unique touch
fo some recent and current pop giants.
In this his most potent sales package of
late, Bennett offers a superb reading of
"MacArthur Park.” He brings a fresh jazz
flavor to the Beatles *‘Something,”” and
swings smoothly through their ‘“Here There
and Everywhere.”” ’Eleanar Rigby’’ is a gem.

EOE

¢

WIND—Make Believe.
Life LLPS 2000 (S)

Producer Bo Gentry's discoveries proved hot
chart winners in their initial entry, “‘Make
Believe’’ which took them right up the
Hot 100 chart. This debut LP should
equally prove a hot item for the quintet.
The driving rock-ballad material is heavy
and commercial with top arrangements and
vocal workouts. Standouts, loaded with
appeal are “Ain‘t Like It Used to Be,”” "Tell
Him No,”” and ““Angel in the Morning.”’

“Hugo “Winterhalter
my” favorie &=

bswadway & hoillywdod
mudic

&P
HUGO WINTERHALTER—

My Favorite Broadway &
Hotlywood Music.
Musicor MS 3184 (S)

In. his string of film and Broadway musi-
cal packages, Winterhalter comes up with
one of his best in this highly listenable
and commercial program. Among the strong-
est cuts are his treatments of ‘‘Midnight
Cowboy,”” “'Jean,” and the "“2001: A Space

COUNTRY

@ LORETTA LYNN—Here's Loretta

Singing “‘Wings Upon Your

Horns.
Decca DL 75163 (S)

Loretta Lynn socks it to you with “Wings
Upon Your Horns”” and ‘“You Wouldn't
Know an Angel (If You Saw One).” Toil
and jilted love are the main themes of
nearly all of the songs on this LP. She
wrote or helped write seven of the tunes.
Alsc good are “I'm Dynamite,”” “‘When |
Reach the Bottom (You‘d Better Be There),”’
and "'The Big Ole Hurt.”

&y =
u GUESS WHO—
American Women.

RCA Victor LSP 4266 (S)

Canada’s Guess Who, one of the past year’s
top AM attractions, let all their musical
skills hang out and prove their FM power
with their skyrocketing hit ““No Time.”" A
new batch of Bachman-Cummings tunes are
set afire by the group’s tight, driving rock
arrangements, sure to establish the quar-
tet—and Canada--as the source of big hit
product for the new vyear.

When We Giet Married/Indian Siver/Simon Says().2.3,Red Light

Special Delivery
N Mighty Quinn
. fioody Goody Gumdraps
7 Dout Have To un & Hide
May | Take “.Pﬁ.".‘ I‘Srl_e'p

pop
@ 1910 FRUITGUM CO.—
Juciest  Fruitgum.
Buddah BDS 5057 (S)
Some of the juciest-flavored hits of the
group are wrapped up in this package of
10 tunes. included are “'When We Get
Married,”” *'1,2,3, Red Light,” *’Simon Says’
and “Indian Giver.”” It's the group at its
bubbiing best.

@ poP

L}

N2/ SIR DOUGLAS QUINTET Together
After Five. Smash SRS 67130 (S)

The Sir Douglas Quintet has another winner
here in this collection of blues and country-
oriented rock. The material here moves
musically and should also move in sales as
this topnotch quintet springs through such
excellence cuts as ‘‘Nuevo Loredo,” ‘‘Revo-
lutionary Ways,” and ’‘’Back Wood's Girl.”

JAGK
Greene
JEANne
5eeL

COUNTRY

&

JACK GREENE/JEANNIE SEELY—
Decca DL 75171 (S}

The pairing of Jack Greene and Jeannie
Seely has proved a smash success as
witnessed by their current chart topper,
“Wish | Didn’t Have to Miss You.” This
potent sales package of top performances
will enjoy the same sales impact as the
featured hit single. Standout cuts include
Don Gibson's ““I Will Always,”” Hank Coch-
ran’s  “Willingly,” and Dallas Frazier's
“‘Everybody Knows But You and Me.”

St FPvitoum
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JERRY VAILE SINGS 16 GREATEST
HITS OF' THE 60's—
Columbia, CS 9982 (S)

How can this mis¥ being one of Vale's big-
gest sellers? Theestylist is showcased in a
collection of 16 "“'special’” songs that are
well on their way to becoming the stand-
ards of the 60’s. The gems included are
“Love s Blue,”é”HeIlo, Dolly,” “‘Strangers
in the Night” land “’More,” plus another
dozen. Here’s really a bargain package of
first rate quality . . . both in material
and performance.

@ LOVIN’ SPOONFUL—

John Sebastian Songbook, Vol. 1
Kama Sutra KSBS 2011 (S)

A collection of John Sebastian’s work with
the Lovin’ Spoonful that includes the big
hit “’Do You Believe in Magic’’ and '‘Nash-
ville Cats’’—one of the first titles to pay
tribute to the country influence in folk
rock. Sebastian has recently reactivated his
career as a solo artist—even showing up
at Woodstock—which should help sales of
the reissue. A work that sounds fresh and
{more important) contemporary still.

Hoe

ENOCH LIGHT—Spaced Out/The
Music of Bach, Bacharach &
the Beatles.

Project 3 PR 5043SD (S)

Enoch Light is a master of sound display
and he pulls out all stops to create new
concepts for the likes of ‘‘Eleanor Rigby,”’
“Walk On By’ and several other songs by
the Beatles and Burt Bacharach. In Light’s
bag of musical tricks are the Moog syn-
thesizer, electric harpsichords and hyped-
up flugelhorns. Light gets plenty of action
out of them and out of the repertoire; too.
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WEBB PIERCE—Love Ain‘t
Never Gonna Be No Better.
Decca DL 75168 (S)

The consistent chart winner, Pierce comes
up with another strong package which
features his hit single, the title tune. The
program includes exceptional Pierce per-
formances on the Bob Wills classic, ‘‘Faded
Love,”” and the traditional ‘‘Maiden’s
Prayer.”” Two other standout items are
“Everyday Will Be Sunday After While,'’
and “'Living in the Shadow of His Memory.”



B New Reasons To Rejoice In 1970

"+ Smash Recordlng Of

IWANT YOU BAGI(

Produced By
THE CORPORATION

Written by

Freddie Perren -
Fonso Mizell

Deke Richards
Berry Gordy, Jr.

Our Sincere Thanks!
JOBETE MUSIC




Country Music

CMA, Fund Hold Meets
In Hawaii; Reveal Plans

HONOLULU — Twenty-six
members of the Board of Di-
rectors and Officers of the
Country Music Association met
for their quarterly session at the
Mauna Kea Hotel, Jan. 4-6.
Following the executive session,
the Board of Trustees of the
Country Music Foundation met
at the same location.

The well attended meeting,
expenses for which were met
by the individual members, took
up many plans for the short
and long-range operation of the
association.

A new series of membership
luncheons  was initiated, with

WE'RE
UPSIDE DOWN
OVER
THESE BIG 3

"'TENNESSEE BIRD

WALK"
Jack & Misty

"THE ARMS OF

MY WEAKNESS"
Darrell McCall

"CHICAGO STORY”

Jimmy Snyder

WAYSIDE RECORDS

Dist. by Mercury Smash
DJs Needing Copies write
Little Richie Johnson
Belen, New Mexico 87002

the first to be at the Regency
House in Atlanta, Ga., on April
13. Citing the growth of the
membership this past year to
nearly 2,500 members, commit-
tee chairman Ralph Emery re-
vealed plans to recruit not only
individual members but organ-
izational memberships, with the
emphasis on the new record
merchandiser and international
categorics. He anticipated close
cooperation with Jack Geldbart
of the merchandiser category
and Dick Broderick of the in-
ternational.

A new set of brochures aimed
at specific projects, programs
and benefits of cach category
of membership and each op-
erational project of the associa-
tion was approved for use of
the membership.

Awards Program

The awards program came in
for revision suggestions by com-
mittee chairman  Bill Denny.
Among the suggested changes
was a separation of duets from
groups of three or more per-
formers through the possible
establishment of an additional
award. Final decision will be
made at the April board meet-
ing. At that time another sug-
gestion for the establishment of
recording awards will come up
for approval.

Participation on a wide scale
in the international field was
disclosed by committee chair-
man Dick Broderick, with plans
for CMA participation in the
mid-January MIDEM confer-
ence in Cannes, France, the
London International Country
Music Festival, and the Bill-
board’s IMIC 2 in Majorca,
Spain.

Plans were laid through a
new committee chaired by Hu-
bert Long to explore the possi-
bility of a spring country music
show for national TV network
telecast on an annual basis.

Irving Waugh reported on the

YOU WILL BE
CALLED
10 TESTIFY

FOR
MARY MAGUIRE

SOUTH'S LARGEST TAPE |
ONE-STOP 4 AND 8 TRACK
STEREQ CARTRIDGE TAPES

One day service.
Comiplete inventory all lines.

All orders shipped same day.
Write, Phone, Wirg or Call Collect,

STAN'S

728 Texas, Shreveport, lLa.
(318) 422-7182

Brite Star’s Pick Hits . . . Brite Star’'s Pick Hits . . .

Brite Star’'s Pick Hits

Oid Oak Tree—Jim Bunch (Midnight Records)

The Whole World’s Holding Hands—Freddie Hart (Capitol)
Weifare Cadillac—Tommy Dee (K-Ark)

What | Really Want for Christmas—Joyce Street (Reena)
David—Sunlight Seven (Entra)

Where Are You Now—Lon Ritchie (Riparia-D Oro)

Sandy Castlie’s—The Clouds (Northland)

Whistle for Happiness—Peggy Lee (Capitol)

She's Still With Me—Dale Robertson (Liberty)

In the Land of Make Believe—Dusty Springfield (Atlantic)
More Than My Share—Barbara Ray (Cherrylaine)

For the Love of a Lady—Jay & the Americans (United Artists)
For Promotion, Distribution, Deejay Coverage, Press Release Service, Major Label
Contacts, Movie Promotion see Brite-Star’s Ad in Billboard’s (lass. Mart Today:

SEND YOUR RECORDS FOR REVIEW TO: Brite Star Promotions, 728 16th Avenue
South, Nashville, Tenn. 37203. 615 244.4064.

SHH ¥did S.Jelg ajug

Brite Star’'s Pick Hits . . . Brite Star’s Pick Hits . . .

62

success of the 1969 Pro-Celeb-
rity Golf Tournament and de-
tailed plans for this fall’s tourna-
ment. He stated that the prof-
its from the 69 meet will be
tabulated shortly and an an-
nouncement made at a special
dinner for the Tennessee Coun-
try Gentlemen, of the amounts
of money to be allocated to the
three chuarities specified by the
three sponsoring organizations.
The sponsors are the CMA, the
Nashville Tennessean, and the
Nashville Arca Junior Chamber
of Commerce.

Considerable time was spent
setting out plans for creating a
special record sales brochure, a
new radio station sales kit, spe-
cial Country Music sales pro-
motion and an increased num-
ber of seminars to meet the de-
mands of the members for pro-
fessional updating within the
fields of Country Music Busi-
ness activity. Incidental to the
plans was a tentative scheduling
for a video tape show and pre-
sentation with appeal not only
to radio and TV sales prospects
but to potential organizational
members as well.

The Country Music Founda-
tion Board Meeting, attended by
nearly the full Board of Trustees,
approved plans tfor improve-
ment of an increasing num-
ber of exhibits in the Hall of
Fame and the rearrangement of
the present central hall for more
adequate use of the available
space. Frank Jones, chairman
of the board, cited a 40 per-
cent increasc in visitors and out-
standing success of the Country
Store at' the Hall of Fame.

A report was rendered by
Bill Denny on the status of
construction on the new library
and Media Center which stated
that Dr. Thomas Warren, li-
brarian, anticipated contractural
fulfillment on schedule despite
heavy excavation of solid gran-
ite. The new facility is ex-
pected to be completed by June.

In attendance at the CMA
meeting were the following di-
rectors, some accompanied by
family members: Mr. and Mrs.
Richard L[.. Broderick, Mr. and
Mrs. Danny Davis, Mr. and Mrs.
J. William Denny, Rulph Em-
ery, Bill Farr, Jack Geldbart,
Jim Halsey, Hubert Long, Wade
Pepper, Mr. and Mrs. E. J.
Preston (Mrs. Frances), Ben
Rosner, Mr. and Mrs. Shelby
Singleton, Bill Williams and Mr.
and Mrs. Lee Zhito; Officers:
Stanley Adams, Bob Austin, Al
Bennett, Mrs. Janet Gavin, Mr.
and Mrs. Harold Hitt, Mr. and
Mrs. Chris Lane, Jack Loetz,
Jack Stapp, Clitfic Stone and
Mr. and Mrs. Joe Talbot.

The following members and
wives of the Foundation Board
of Trusteces were in attendance:
Mr. and Mrs. J. William Denny,
Mr. and Mrs. Harold Hitt
Frank Jones, Jack Loetz, Hu-
bert Long, Ken Nelson, Mr.
and Mrs. E. J. Preston (Mrs.
Frances) and Ben Rosner.

Nashboro Tie

NASHVILLE — Nashboro
Records has signed a long-term
agreement with Triangle Sound
of Tupelo, Miss., to take all
the production from Triangle

Sound’s new studio in Tupelo.
The agreement also included a

Atkins to Sponsor
Guitar & Song Fest

NASHVILLE—Chet Atkins,
famous guitarist and recording
industry executive, will sponsor
an international Guitar and
Song Festival featuring presen-
tation of scholarships totaling
$11,000 to individuals compet-
ing on a regional basis. The
competition will be held annu-
ally under the direction of a
bourd of directors from the ed-
ucational institutions, recording
and publishing houses and rec-
ognized performers. The festi-
val will hold final open compe-
tition in Nashville Municipal
Auditorium Aug. 7 and 8, fol-
lowing scveral months of pre-
liminary events throughout the
nation to bring the winners to
the two day event. X. Cosse,
Atkins' producer and manager,
will direct the program.

Details on eligibility, the di-
vision of competition and the

cities where competition will be
held, will be announced at a
later date. Atkins said, “This
festival is designed to give any-
one who aspires to be a guitar
player or songwriter the oppor-
tunity to obtain advanced train-
ing and develop their natural
talefits. It has always been an
ambition of mine to sporsor an
cvent that would give amateur
talent recogniticn a8 well as the
financial opportunity to contin-
ue their education. The under-
taking of a rational program
such as this will require the
assistance of ,jpeople associated
in all phases of the music in-
dustry as wcll as communica-
tions, educators, and civic
groups. With the help of many
who have this mutual interest,
we hope to give promise for
a future career in the music
world.”

Stonemans’ New Area Bid
Scores in San Francisco

SAN FRANCISCO — Seck-
ing to expand into the college
and underground markets, the
Stonemans played a series of
West Coast dates that brought
them rave reviews and a new
set of bookings.

The traditional country group,
admittedly after new market-
ing areas, agreed to accept sec-
ond billing in a coffee-house
type club in Marin County near
here in order to reach the
young people.

The results were overwhelm-
ing. Described by critics and
club owners as ‘“totally pro-
fessional,” the Stonemans made
a strong impact on the area as
well as on the audience.

“We purposely selected the
San Francisco area because of
its effect on music generally,”
a spokesman for the group said.
“We have no intention of fore-
saking our country audience; we

Glaser at Home
After Film Trick

NASHVILLE — Tompall
Glaser, president of Glaser
Publications, recently returned

from the West Coast and New
York where he was supervising
the music for the soon-to-be-
releassd MGM movie “Tick,
Tick, Tick.” The Glaser Broth-
ers will also sing the sound-
track from the movie which
stars  George Kennedy, Jim
Brown and Frederick March.
The title song, “Tick, Tick,
Tick,” and “All That Keeps You
Goin',” were written by Hoover,
an exclusive writer for Glaser's
ASCAP firm, G. B. Music Inc.

Also to be included in the
soundtrack will be the Glaser
hit “California Girl,” written by
Jack Clement, who produced the
music for the film. An MGM
album of the soundtrack will be
released simultaneously with the
film.

With Triangle

joint  partnership in  Purple
Rooster Music Co., owned by
Triangle.

Handling the negotiations for
the contract were Bud Howell,
president of Nashboro Records
and Larry Eades, president of
Triangle.

merely want to broaden.”

Because of the reception at
The Lion's Share, the Stone-
mans were booked at once into
the Los Angeles arca, then
brought back to San Francisco.
From there they are booked on
a major tour through Canada,
and then starts a major drive
on the college campuses. They
also plan to attend the National
Entertainment Conference in
Memphis in February.

The Stonemans also were in-
vited to take part in a newly
begun series of country music
concerts in the San Francisco
area which, according to Paul
Sohlberg, co-manager of the
group. Is being conducted pri-
marily by rock groups who are
returning to their “country lean-

ings.”

In conjunction with the move
of the Stonemans, RCA is
mounting a major promotion

drive to aid them in the ex-
pansion move. The group had
switched to that label late last
year, and undertook their own
management and booking com-
plex.

Four Guys to

Join Dean Date

NASHVILLE — The Four
Guys will join the “Jimmy Dean
Show™ for a month-long engage-
ment at the Landmark Hotel in
LLas Vegas, beginning Thursday
(29). The group, who usually
appear with the “Hank Williams
Jr. Show,” will be absent for
the duration of the Las Vegas
show, but will rejoin Williams
in March.

The Four Guys have also
made their way into television,
and on Feb. S can be heard,
along with Faron Young, sing-
ing the title song to an NBC
“High Chapparal” episode en-
titled “Johnny Rondo.”

There's a
World of
couniry
Music!

Billboard
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Country Music

From The

Music Capitals
of the World

(DOMESTIC)

e Continued from page 49

Harry James will be in Memphis
for a show at the Vapors, one
of Memphis’ biggest night clubs
with more than 700 seating ca-
pacity April 5.

Larry Rogers, manager of the
Lyn-Lou Studios, will work with
Happy Tiger's Steve Bogard for
another single. Smash’s Jerry Lee
Lewis will move into the Inter-
national Hote™ ! Casino l.ounge
May 6 for four weeks.
the Atlantic sales convention, and

NASHVILLE

Arlo Guthrie, Jose Feliciano,
Bobbie Gentry and Glenn Camp-
bell have recently finished taping
their segments for the “Johnny
Cash Show.” . . . Josh White Jr.
has been working the Tennessee
and Alabama colleges on a regu-
lar basis. Before Christmas, he
presented one of his finest con-
certs at Memphis State University
where he received three standing
ovations during the show. Last
week he played the University of
Tennessee, Martin Branch, and is
also a frequent visitor to St. Ber-
nards College in Cullman, Ala. ...
Buddy Killen produced Joe Tex’
new LP which was released during
is planning a release on the Look-
ing Glass and a new rock group

Nashville

Scene

Burbank’s KBBQ has made its
third annual “Country Music
Awards,” listing “Okie From Mus-
kogee,” by Merle Haggard, as song
of the year. It was produced by
Ken Nelson. Male vocalist of the
year is Charley Pride while
Tammy Wynette is the female vo-
calist. More than 10.000 took part
in the voting. . . . Ray Sanders
into Nashville for recording ses-
sions for Liberty-Imperial under
the direction of Scotty Turner.
. . . Ron Lowry has his initial re-
lease for Republic Records. He
previously recorded on Dot under
the name of Butch Lowry. . . .
Peso Dollar has a current relcase
on Ranch Records. out of Globe.
Ariz. . Jan Hurley has signed
a contract with Opossum Records,
and will be produced by Pete
Drake. . . . Bill Clossey will cut
a record with The Four Kingsmen
in the near future. . Maxine
Brown has concluded her first ses-
sion for Plantation, and does her
own three-part harmony on one
of the sides. The single is sched-
uled for a quick release.

(Continued on page 66)

FOR SALE—

COUNTRY WESTERN
NIGHT (LUB

One of largest Western Taverns
on the East Coast

Rustic motif —9 acres

Broad license — Restaurant,
retail and package

Triple-A rating with Grand Ole
Opry

Seats 360 — Two bars —
Turnaway business

2 freezers, 3 refrigerators, 2 ice
makers, walk-in box, 2000
cases

Seven day operation — Gross
Annual Business $225,000

G. V. Pepper, Rutr,

818 E. Main St., Millville, N.J. 08332

from Detroit. . . . Dupree & the
Messengers, a new addition to
HLI Productions, have been picked
up by Polydor Records and are
scheduled for their first release in
late January. . . . Steppenwolf will
appear at the Municipal Audi-
torium Saturday (31). The show is
again another top production spon-
sored by WMAK. . . . Area Code
615 will make a rare personal ap-
pearance at Bill Graham's Filmore
West in San Francisco from Feb.
12-15. . . . Starday/King hosted a
party in honor of Arthur Prysock
on Jan. 7. While in town, Pry-
sock made several local television
appearances and was featured on
a number of radio programs.
JIMMY BUFFETT

TR OO

RITTER TO RUN
FOR SENATOR

NASHVILLE — Tex Ritter,
popular country singer and ac-
tor, announced last week that
he would give up movies and
music and would seek the Re-
publican nomination for U.S.
Senator from Tennessee.

The singing cowboy read a
formal statement to the press,
saying that he considers him-
self a part of the “dynamic Re-
publican mainstream.”

Ritter also added that he in-
tends to campaign on issues
and not with a guitar, but then
added, “It'll be in the car if
people want to hear something.”

AT TR

Yesteryear's Country Hits

Change-of-pace programming from your librarian’s shelves, featuring the disks
that were the hottest in the Country field 5 years ago and 10 years ago this week.
Here’s how they ranked in Billboard’s chart at that time.

COUNTRY SINGLES-—
5 Years Ago

1. Dang Me—Roger Miller (Smash)

2. My Heart Skips a Beat—
Buck Owens (Capitol)

3. The Cowboy in the Continental Suit
—Marty Robbins (Columbia)

4. Memory f#1—Webb Pierce (Decca)

5. Wine, Women and Song—
Loretta Lynn (Decca)

6. Together Again—Buck Owens
(Capitol)

7. Burning Memories—Ray Price
(Columbia)

8. | Don't Love You Anymore—
Charlie Louvin (Capitol)

9. Looking for More in '64—
Jim Nesbitt (Chart)

10. Circumstances—Billy Walker
(Columbia)

COUNTRY SINGLES—
10 Years Ago

—

. Waterloo—Stonewall Jackson
(Columbia)

. The Battle of New Orleans—
Johnny Horton (Columbia)

. Heartaches by the Number—
Ray Price (Columbia)

. Big Midnight Special—Wilma Lee
& Stoney Cooper (Hickory)

. Tennessee Stud—Eddy Arnold
(RCA Victor)

. Somebody's Back in Town—
Wilburn Brothers (Decca)

. Chasin" a Rainbow—Hank Snow
(RCA Victor)

. Black Land Farmer—Frankie Miller
(Starday)

. Long Black Veil—Lefty Frizzell
(Columbia)

. Who Shot Sam?—George Jones
(Mercury)
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Yesteryear's Hits

Change-of-pace pregramming from your librarian’s shelves, featuring the disks

that were the hottest in the land 5 years ago and 10 years ago this week.
Here’s how they ranked in Billboard’s charts at that time.

POP SINGLES—5 Years Ago

1. Rag Doll—4 Seasons (Philips)

2. A Hard Day's Night—Beatles
(Capitol)

3. | Get Around—Beach Boys (Capitol)

4. Memphis—Johnny Rivers (Imperial)

5. The Girl From Ipanema—
Getz/Gilberto (Verve)

6. The Little Old Lady (From Pasadena)
—Jan & Dean (Liberty)

7. Can’t You See That She’s Mine—
Dave Clark Five (Epic)

8. Dang Me—Roger Miller (Smash)

9. Wishin’ and Hopin'—
Dusty Springfield (Philips)

10. Keep on Pushing—Impressions
(ABC-Paramount)

|
|
\

POP SINGLES—10 Years Ago

1. Lonely Boy—Paul Anka
(ABC-Paramount)

. The Battle of New Orleans—

Johnny Horton (Columbia)

. Tiger—Fabian (Chancellor)

. Waterloo—Stonewall Jackson

(Columbia)

. A Big Hunk of Love—

Elvis Presley (RCA Victor)

My Heart Is an Open Book—

Carl Dobkins Jr. (Decca)

. There Goes My Baby—Drifters

(Atlantic)

. Lipstick on Your Collar—

Connie Francis (M-G-M)

. Forty Miles of Bad Road—
Duane Eddy (Jamie)

10. Personality—Lloyd Price

(ABC-Paramount)
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OLIVER, CREWE RECORDS artist, talks with Frank Darrow, left, of
WLIR-FM of Garden City, N.Y., during his recent engagement at the
Copacabana.
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Singleton Realigns Depts.

NASHVILLE—Due to rapid
expansion, the Shelby Singleton
Corp. has taken steps to re-
align its sales and record pro-
motion departments on a re-
gional basis. The move is de-
signed to allow a more con-
centrated effort with no over-
lapping into other territories,
and includes the naming of
Tom Aman as promotion di-
rector. northern division; Bob
Alou as promotion director,
scuthern division; Warren Lan-
ier handling promotion for the
western division and Jerry Sea-
bolt as national country promo-
tion director.

Buddy Blake, vice president
of SSS Inc.. said that all labels
falling under the corporation’s
logo will be included in the
new program. The promotion
directors will coordinate all ac-
tivities within their respective

Welcometo ENO’S

PONDEROSA!

Reno’s first new hotel in a decade.

Lose yourself in the lavish
luxury of early 19th Century
Nevada. Elegantly furnished
rooms with color TV. Reason-
ably priced for family budgets.
Dancing nightly. Swimming.
Free parking. Be prepared for
a Many Splendored Fling!

PONDEROSA!

TEL / CASINO
(3
FOR RESERVATIONS CALL
RENO (702) 786-6820

515 S. Virginia, Reno, Nev.

RECORDING
ENGINEER
WANTED

Experienced in recording engineer-
ing for fabulous job. New 24, 16,
8-track recording complex in South.
Good salary, growth opportunity.
Submit resume of experience and

qualifications to
BOX 762
BILLBOARD

165 West 46th St
New York, N. Y. 10036

divisions, then feed the informa-
tion through Dick Bruce, sales
manager, allotting him the op-
portunity to better govern sales
activities by staying personally
keyed in on the national hap-
penings.

The next time

postal service
breaks down,

it’s your fault.

In 1966, the Chicago Post Office
ground to a halt. For three weeks,
the mail was almost at a standstill.

If you want that to happen in
your town, just wait.

Today’s U.S. Post Office is
probably the most inefficient, most
antiquated big business in the
United States. Unless something
is done right now—by people like
you—the situation is going to get
worse.

Areyou interested in straight-
ening out the mess?

Right now, there’s a bill be-
forea committee of Congresscalled
HR 11750. HR 11750 is, in brief,
the recommendations of a bipar-
tisan committee for the reorgani-
zation of the U.S. Post Office on a
business like basis (along the
lines of TVA). HR 11750 is de-
signed to take the Post Office out
of politics, to apply modern busi-
ness methods to its operation and,
in the process, to save taxpayers
the $1,200,000,000 annual deficit
that today’s horse-and-buggy
Post Office incurs.

You can help get HR 11750
out of committee and enacted into
law by letting your congressman
know how you feel. Tear out this
column, pin it to your letterhead
and mail it to your congressman
today. Let your voice be heard.

If the Post Office in your city
breaks down next, you can’t say
you haven’t been warned.

Citizens
Committee
for

Postal Reform

1729 Eye Street. N W Washingtan D C 20006

Lawrence F O'Brien/ Thruston B Morton
Nationat Co Charmien

Write

WAYNE RANEY

Rimrock Mfg. Co.
Concord, Ark. 72523

RIMROCK RECORD MFG. CO.

OFFERS
COMPLETE MANUFACTURING OF
RECORDS AND FOUR COLOR JACKETS

e NATIONWIDE DISTRIBUTION
OF 7" SINGLES
e FULL DIMENSION AMPEX STUDIO
e PROMOTION e PUBLISH YOUR SONGS

Due to low overhead, way out in the couniry
We Can Offer You Savings of 30% to 60%!

For Further Information

Or Call

SHIRLEY BABB
(501) 668-3404
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We’re Hittin’ the 70’s
WITH HITS

b/w “ONE TIME TOO MANY"
Chart #5048

CONNIE EATON

She even looks the
part, M-a-a-a-n'

HITTIN' BIG WITH HIS
FIRST CHART RECORD

b/w “LEARNING HOW TO LOSE”
Chart #5046

ERNIE ROWELL

Exclusively on Chart Records
Published by—

YONAH & SHE-MIRL MUSlC

806 16th Ave., So.
Nashville, Tenn. 37203

This  last
Week Week
1 1
2 2
3 3
4 4
5 5
11
9
8 8
9 7
10 10
18
12 6
13 13
14 14
15 15
16 12
17 17
18 19
19 20
20 22
25
22 16
51
24 23
37
26 24
27 26
28 21
29 28
30 31
39
32 30
42
34 36
35 32
41
37 33
38 35
34

Billboard

Weeks on
Title, Artist, Label, No. & Pub. Chart

BABY BABY (! Know You're a Lady). .12
David Houston, Epic 5-10539 (Gallico, BMI)

WISH | DIDN'T HAVE TO MISS YOU 11
Jack Greene & Jeannie Seely, Decca 32580
(Tree, BMI)

IF IT'S ALL THE SAME T0 YOU 11
Bill Anderson & Jan Howard, Decca 32511
(Moss-Rose, BMI)

(I'm So) AFRAID OF LOSING YOU 12
Charfey Pride, RCA 74-0265
(Hill & Range/Blue Crest, BMI)

SIX WHITE HORSES .10
Tommy Cash, Epic 5-10540
(Prodigal Son, BMI)

6
Tom T. Hall, Mercury 72998
(Newkeys, BMI)

9
Waylon Jennings, RCA 74-0281
(Arc, BMI)
BLISTERED/SEE RUBY FALL 10

Johnny Cash, Columbia 4-45020 (Quartet/
Bexhill, ASCAP/House of Cash, BMI)

BIG IN VEGAS 11
Buck Owens & the Buckaroos, Capno! 2646
(Blue Book/Exbrook/Mike Curb BMI)

THERE'S A STORY (Goin' Round) 7
Don Gibson & Dottie West, RCA 74-0291
(Acuff-Rose, BMI)

Jim Reeves, RCA 74-0286 (Tuckahoe, BMI/
Shapiro-Bernstein, ASCAP)

SHE'S MINE/NO BLUES IS GOOD
NEWS .

George Jones, Musicor 1381
(Glad, BMI/Raydee, SESAC)

ONE MINUTE PAST ETERNITY 9
Jerry Lee Lewis, Sun 1107
(Hi Lo/Gold Dust, BM!)

YOU AND YOUR SWEET LOVE 12
Connie Smith, RCA 74-0258 (Stallion, BMI)

WINGS UPON YOUR HORN 9
Loretta Lynn, Decca 32586 (Sure-Fire, BM!)

CAMELIA . 10
Marty Robbins, Columbxa 4-45024
(Weed Ville- Noma BMI)

APRIL'S FOOL 10
Ray Price, Columbia 4-45005 (Tree, BMI)
THINKING ABOUT YOU BABY . 8

Billy Walker, Monument 1174

(Wilderness, BMI)

I'M A LOVER (Not a Fighter) 7
Skeeter Davis, RCA 74-0292

(Crestmoor, BMI)

THAT'S WHEN SHE STARTED TO

STOP LOVING YOU
Conway Twitty, Decca 32599 (Tree, BMI)

6
Elvis Presley, RCA 47-9468
(Gladys/BnB, ASCAP)
HE'D STILL LOVE ME 10
Lynn Anderson, Chart 5040 (Gallico, BMI)

2

Sonny James, Capitol 2700 (Eden, BMI)

RIGHT OR LEFT AT OAK STREET .. 8
Roy Clark, Dot 17324 (Attache, BMI)

Jean Shepard, Capitol 2694 .(Gallico,. BM.I)

JUST SOMEONE | USED TO KNOW . 14

Dolly Parton & Porter Wagoner,
RCA 74-0247 (Raydee, SESAC)

A WORLD CALLED YOU .. 10
David Rogers, Columbia 4-45007
{Caramart, BMI)

YOUR TIME'S COMING 13
Faron Young, Mercury 72983 (Comblne BMI1}
RAINBOW GIRL 10

Bobby Lord, Decca 32578
(Contention, SESAC)

WALK UNASHAMED 1 5
Tompall & the Glaser Bros.,
MGM 14096 (Glaser, BMI)

Anthony Armstrong Jones, Chart 5045 (FourA
Star Television, BMI)

GOD BLESS AMERICA AGAIN 11
Bobby Bare, RCA 74-0264 (Return, BMI)

] o 7
Bobbie Gentry, Capitol 2674
(Shayne, ASCAP)

THE WHOLE WORLD HOLDING HANDS 4
Freddie Hart, Capitol 2692
(Blue Book, BMI)

EVERY STEP OF THE WAY 10
Ferlin Husky, Capitol 2666
(Green Grass, BMI)

Willie Nelson, Liberty 56143 (Tree, BMI)

OKIE FROM MUSKOGEE . 16
Merle Haggard & the Strangers, Capito!
2626 (Blue Book, BMI)

HEARTBREAK AVENUE . 8
Carl Smith, Columbia 4-45021
(Acuff-Rose, BMI)

11
Porter Wagoner, RCA 74-0267
(Green Grass, BMI)
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Jim Ed Brown, RCA 74-0279 (Gil, BM1)/
(Glaser, BMI)

Luke the Drifter,, Jr.,, MGM 14095
(Hank Williams, BM1)

DADDY | LOVE YOU 6
Billie Jo Spears, Capitol 2690
(Hall-Clement, BM!1)

Roy Drusky, Mercury 73007 (G\;very, BMI)

BEFORE THE NEXT TEARDROP FALLS 7
Linda Martell, Plantation 35
(Singleton, BMI)

SITTIN' IN ATLANTA SYATION 3
Nat Stuckey, RCA 47-9784 {(Atlantic, ASCAP)
DOWN IN THE BOQi.DOCKS 10

Freddy Weller, Columbia 4-45026

(Lowery, BMI)

JOHNNY'S CASH AND CHARLEY'S
PRIDE

Mac Wiseman, RCA 74-0283

(Jando, ASCAP)

PARTLY BILL 6
Lawanda Lindsey, Chart 5042

{Sue-Mirl, ASCAP)

HELLO I'M A JUKEBOX 7
George Kent, Mercury 72985

(Newkeys, BMI)

LOVE AIN'T NEVER GONNA BE

NO BETTER 9
Webb Pierce, Decca 32577
(Cedarwood, BMI)

WILLIE AND THE HAND JIVE 7
Johnny Carver, Imperial 66423
(Eldorado, BMI)

Glen Campbell, Capitol 2718
(Jobete, BMI)}

Guy Drake, Royal American 1 (Bull Fighter,
BMI)

TWO SEPARATE BAR STOOLS 4
Wanda Jackson, Capitol 2693
(Party Time, BMI)

SHE CHEATS ON ME
Glenn Barber, Hickory 1557 (Acuff-Rose, BM!)

SHE'LL BE HANGING AROUND
SOMEWHERE .
Mel Tillis, Kapp 2072 (Saw Grass, BMI})

SUN'S GOTTA SHINE 5
Wilma Burgess, Decca 32593
(Contention/SESAC)

Bobby Bare & Skeeter Davis RCA 47-9789
(Pocket full of Tunes/lillberg, BMI)
JIM, JACK & ROSE/I'LL GO TO A
STRANGER

Johnny Bush, Stop 354 (Window, BMI/
Tree, BMI)

Jim & Jesse, Epic 5-10563 (Hill & Range,v
BMI)

GET TOGETHER 2
Gwen & Jerry Collins, Capitol 2710
{Irving, BMI)

WEAKEST KIND OF MAN
John Wesley Ryles 1, Columbia 4-45018
(Rose, BMt)

THE GUN

Bob Luman, Epic 5-10535 (Gallico, BMI)
DREAM BABY

Bob Regan & Lucille Starr, Dot 17327
(Combine, BMI)

MORNIN' MORNIN’

8obby Goldsboro, United Artists 50614
(Combine, BMIi)

Roy Clark, Dot 17335 (Russell-Cason, ASCAP)

HERE'S A TOAST T0 MAMA 2
EC;;:'\alr)lie Louvin, Capitol 2703 (Blue Book,

I'M GOING HOME 2

Bobby Lewis, United Artists 50620 (Tuff,
BMI)

RUBY, ARE YOU MAD? 2
Osbt;rne Brothers, Decca 32598 {Sure- Flre

Johnny Cash & June Carter,
Columbia 4-45064 (Faithful-Virtue, BMI)

WINDOW NUMBER FIVE 6
Johnny Duncan, Columbia 4-45006 (Cedar
wood, BMI)

PUT A LITTLE LOVE IN YOUR HEART 3
Susan Raye, Capitol 2701 (Unart, BMI)

1
The Compton Brothers, Dot 17336
(Tiger, BMI}

1
Brenda Byers, MTA 177
{Charing Cross, BMI)
EVERYTHING ! LOVE 7
Hugh X. Lewis, Columbia 4-45047
(Gallico, BMI)
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Connie Smith has joined the
group taping the “Hee Haw” show.
The play date has not yet been
announced. The appearance fol-
lowed a guest segment on the
“Mike Douglas Show” in Phila-
delphia. Decca artists Loretta
Lynn & Peggy Sue aided Skeeter
Dodd in a TV benefit show for
former country disk jockey Jim
Houston. The Houstons and two
other families were burned out of
their homes last month. . Stone-
gate Records (Hurst, Tex) has re-
leased an Orville Couch record,
“Forty Years of Memories.” The
firm has signed a distribution deal
with Zero Musical Enterprises of
Arlington, Tex., with a guarantee
of 40 distributors throughout the
nation to start the label. .
Teddy and Doyle Wilburn are
back performing after two years
of abscence from the country
stage. Appearing with Loretta
Lynn, the Wilburn Brothers per-
formed as an individually booked
act. The tour played Charleston,
W. Va.. Asheville, Raleigh, and
Fayetteville, N. C. ., . . Dave Dud-
ley hosted a New Year’s Eve party
at his Double D Lodge near Dan-
bury, Wis. Guests included Jimmy
Key, Rick Key and Ron Holt. . . .
Charlie Louvin recently changed
the name of his band from The
Gang to The Midnight Cowboys.
The group also features Dianne
McCall. Diana Trask has
scheduled a tour of Hawaiian mil-
itary installations Jan 15-24. . .
Jimmy Key has added two more
young talents to his roster. Re-
cent additions include Sammi
Smith, who records for the Co-
lumbia label and Diana Duke, who
recently signed with the Mercury
label.

David Canary, who is sgen as
“Candy” in the weekly television
series “Bonanza,” will appear at
the Ft. Worth Stock Show Rodeo,
which runs from Friday (30) to
Feb. 8 at the Will Rogers Coli-
seum. . . . Billy Deaton and
Faron Young have concluded a
formal agreement that makes Dea-
ton exclusive manager and book-
ing agent for Young. . . . Connie
Eaton just returned from New
York where she spent the week
taping the Arthur Godfrey Show.

. Dennis Linde was in town
last week to pick up a new tape
recorder and found that his song
“Tom Green County Fair” will be
Roger Miller’s next release. .
Dennis, a native of St. Louis, also
wrote Miller's recent hit “Where
Have All the Average People
Gone?” and Bobby Goldsboro’s
“Mornin’ Mornin.”. . . Chill Wills
was in town for a few days be-
fore lcaving for Peru, where he
will start shooting the new Dennis
Hopper movie, “The Last Movie.”

. Dave Peel is in Aspen, Colo.,
this week working at one of the
ski resorts. . . . Maff Nutter was
in town last week promoting his
latest single “Hey There Johnny.”
He is recording for Frank Zuppa’s
Straight Records. Maff lives in
Hollywood, where he is also in-
volved in acting and has been
seen on “Gunsmoke” and numer-
ous television commercials.
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untry LP’s

% STAR Performer—LP’s registering proportionate vpward progress this week.

Billboard

This Las Weeks on
Week  Week TITLE, Artist, Label & Number Chart
1 1 THE BEST OF CHARLEY PRIDE 13
RCA Victor LSP 4223
2 2 TALL DARK STRANGER 12
Buck QOwens, Capitol ST 212
3 3 JOHNNY CASH AT SAN QUENTIN 30
Columbia CS 9827
4 4 A PORTRAIT OF MERLE HAGGARD 17
Capitol ST 319
5 6 HANK WILLIAMS JR. LIVE AT COBO HALL, DETRQ!T 16
MGM SE 4644
ﬁ 8 STORY SONGS OF TRAINS & RIVERS 7
Johnny Cash & the Tennessee Two. Sun SUN 104
7 7 GLEN CAMPBELL “LIVE” 19
Capitol STBO 268
8 5 THE ASTRODOME PRESENTS SONNY JAMES
IN PERSON 16
Capitol ST 320
9 9 TAMMY WYNETTE'S GREATEST HITS 21
Epic BN 26486
10 10 MY BLUE RIDGE MOUNTAIN BOY 16
Dolly Parton, RCA Victor LSP 4188
11 11 SONGS THAT MADE COUNTRY GIRLS FAMOUS 8
Lynn Anderson, Chart CHS 1022
12 12 JOHNNY CASH'S GOLDEN HITS, VOL. | 18
Sun SUN 100
13 17 TOGETHER 17
Jerry Lee lewis/Linda Gail Lewis, Smash SRS 67126
14 13 THE SENSATIONAL CHARLEY PRIDE 33
RCA Victor LSP 4153
15 15 JOHNNY CASH'S GOLDEN HITS, VOL. I 18
Sun SUN 101
16 14 WINE ME UP 7
Faron Young, Mercury SR 6124
17 16 JERRY LEE LEWIS' GOLDEN HITS, VOL. | 17
Sun SUN 102

FLOYD CRAMER PLAYS MORE COUNTRY CLASSICS 11
RCA Victor LSP 4220

19 19 MOVING ON 7
Danny Davis & the Nashvilie Brass, RCA Victor LSP 4232

20 22 JIM REEVES' GREATEST HITS, VOL. 3 26
RCA Victor LSP 4187

a 24 THE EVERLOVIN' SOUL OF ROY CLARK 5
Dot DLP 25972

22 20 JERRY LEE LEWIS' GOLDEN HITS, VOL. Il 7
Sun SUN 103

23 23 BACK IN BABY'S ARMS 3

Connie Smith, RCA Victor LSP 4229

oy 27 FROM MEMPHIS TO VEGAS/FROM VEGAS TO MEMPHIS 8
Elvis Presley, RCA Victor LSP 6020

25 25 SHOWTIME 9
Johnny Cash' & the Tennessee Two, Sun SUN 106

26 18 THE WARMTH OF EDDY 12
Eddy Arnold, RCA Victor LSP 4231

m — OKIE FROM MUSKOGEE 1
Merle Haggard, Capitol ST 384

m 34 WHERE GRASS WON'T GROW 4
George Jones, Musicor 3181

29 26 BEST OF NORMA JEAN 6
RCA Victor LSP 4227

30 30 SWITCHED ON NASHVILLE: COUNTRY MOOG .9
Gil Trythali, Athena 6003

31 32 I'LL STILL BE MISSING YOU 3
Warner Mack, Decca DL 75165

32 35 THE ESSENTIAL HANK WILLIAMS 12
MGM SE 4651

33 31 ALWAYS, ALWAYS 26
Porter Wagoner & Dolly Parton, RCA Victor LSP 4186

34 28 WOMAN OF THE WORLD/TO MAKE A MAN 26
Lorefta Lynn, Decca DL 75113

35 37 FROM ELVIS IN MEMPHIS 32
Elvis Presley, RCA Victor LSP 4155

36 36 JOHNNY CASH AT FOLSOM PRISON 85
Columbia CS 9639

37 39 GOLDEN CREAM OF THE COUNTRY 2
Jerry lLee Lewis, Sun SUN 108

38 38 HANK THOMPSON SALUTES OKLAHOMA 4
Dot DLP 25971

39 33 SOLD GOLD '69 6
Chet Atkins, RCA Victor LSP 4244

40 40 DYNAMITE 8
Peggy Sue, Decca DL 75153

41 29 DAVID D. HOUSTON 21
Epic BN 26482

42 44 COUNTRY SPECIAL 2
Various Artists, Capitol STBB 402

43 43 IT'S A SIN 29
Marty Robbins, Columbia €S 9811

44 41 MISS SINCERITY 3

Billie Jo Spears, Capitol ST 397

@ — BIG IN VEGAS 1
Buck Owens, Capitol ST 413

JANUARY 24, 1970, BILLBOARD




Soul

Soul Sauce

( BEST NEW RECORD
OF THE WEEK:

“Stay
With Me"

LORRAINE ELLISON

(Warner Bros.)

By ED OCHS

SOUL EXCLUSIVE: The soul backlash . now sweeping soul
from top 40 general market stations is no figment of black imagina-
tion. Said Atlantic’s brainy Jerry Wexler at the recent radio con-
ference in Atlanta, “There is a very big backlash going on right
now, and it’s in the communication industry, not the record com-
panies. Rhythm and blues is on the decline because we can’t get
the air play. The radio stations think they’re reflecting the middle-
class WASP audience, who don’t want to hcar the noise of the
ghetto or be reminded of the breaking of windows in Watts.” Del
Shields, who condemns what he calls “cultural genocide™ of black
and white radio listeners by the “systematic exclusions of soul
music from top 40 broadcasts despite the relevant positions that
these records and performing artists may have on the charts.”
Shields told Soul Sauce last weck that NATRA, through Los
Angeles lawyer Benjamin N. Wyatt, was checking with the Federal
Communications Commission (FCC) and the Justice Department to
see if any violations or criminal conspiracy were effecting an eco-
nomic boycott against black music.

Serious Implications

Initial response on these complaints from the Justice Depart-
ment indicates, according to Shiclds, that the soul backlash will be
thoroughly investigated and could have “serious and far reaching
implications™ comparable to the 1954 landmark decision on segre-
gation. NATRA’s most intensc examination will be of the Sherman
Antitrust Act, for violations dealing with restraint of trade. Also
under scrutiny are FCC’s regulations, and Shields’ contention that
“gencral broadcasters may have failed to broadcast to the general
‘needs and conveniences’ of the community,” which the FCC con-
siders in awarding and maintaining licenses. Shields told Soul Sauce
that “the refusal to play black music on the air . . . would exclude a
substantial part of American culture from the air.” Shields’ argu-
ment is that “the kind of music that is being played may be an
aspect of the ‘needs and conveniences’ and not merely can be
viewed as entertainment. This has not been tested yet,” said NATRA’s
executive director, “but we intend to preparc a petition for an order
to show cause and a temporary restraining order to the general
radio stations to force them to come before the FCC and show
cause why they should not be reprimanded, or whatever disciplinary
action the FCC deems fit and proper to correct these abuses.”

Black Is American

When asked about the possibility of proving conspiracy to
keep the black experience tfrom the radio community, Shiclds re-
marked that the precedental Brown vs. the Topcka Board of Edu-
cation case in 1954 “determined that segregation in schools was
unconstitutional not only because it prevents a black child from
having access to the best facilities that are available, but in addi-
tion it prevents white children who are entitled to have a broad
social cxperience of all aspects of the American culture. The courts
have within the last 10 to 15 years indicated that where these
kinds of exclusion occur they are to be condemned” and the cur-
rent soul backlash has all the “soctological and psychological” as-
pects of the Brown vs. the Board of Education case. Shields also
admitted that the burden of proof lics with NATRA and its lawyers.
“You must be able to show with some degree of certainty the
damages that have been suffered. This,” he said, “is a handicap.”

*x kK

FILLETS OF SOUL: Gold soul, rare as pcace these days, has
been won by Gene Chandler’s Bamboo tecam of Mel & Tim for
their “Backfield in Motion” disk. . . . Jad Records is featuring label
president Johnny Nash on his “Hold Me Tight” LP. His flip hit,
“Cupid,” also stars. Turntable Records, a joint venture of Nash and
pop veteran Lloyd Price, is already spinning with Price’s “Lloyd
Price Now” album and Howard Tate’s “Reaction” LP, soon to
yield a new single, “My Soul’s Got a Hole in It.” Due on Turn-
table is a newly recorded double-LP of Price’s greatest hits, which
at least will have a lot of “Personality.”. . . BM!’s Rhythm & Blues
Citations of Achievement will be awarded here on March 18. . . .
Little Richard has signed for three four-week runs ut the Inter-
national Hotel’s Casino Theatre during May, Scptember and De-
cember. lke & Tina Turner and Redd Foxx are stomping the Las
Vegas stage till the end of the month. Sonny Charles, a
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Billboard SPECIAL SURVEY For Week Ending 1/24/70

SoulLP’s

% STAR Performer—LP’s registering greatest proportionate upward progress this week.

This  Last Weeks on This  Last Weeks on
Week Week Title Artist, Label, No. & Pub. Chart Week Week Title Artist, Label, No. & Pub. Chart
1 1 PUZZILE PEOPLE . 16 26 26 BABY I'M FOR REAL 2
Temptations, Gordy GS 949 Originais, Soul $S 716
2 2 SWISS MOVEMENT ) 27 21 MY CHERIE AMOUR 16
Les McCann & Eddie Harris, Stevie Wonder, Tamla TS 296
Atlantic SD 1537
| 28 28 POPCORN 23
3 3 HOT BUTTERED SOUL 29 James Brown, King KSD 1055
Isaac Hayes, Enterprise ENS 1001
35 SANTANA 6
4 4 CREAM OF THE CROP .29 Columbia €5 9781
Diana Ross & the Supremes & the ’
TOGETHER 14

Diana Ross & the Supremes with the

Dionne Warwick, Scepter SPS 577

5 5 COMPLETELY WELL 5 Temptations, Motown MS 692
B. B. King, BluesWay BLS 6037
31 R. B. GREAVES 3
a 18 | WANT YOU BACK 2 Atco SD 33-311
Jackson 5, Motown 1156
) 32 29 CLOUD NINE 46
¥ 10 DELFONICS' SUPER HITs 10 Temptalions, Gordy GLPS 939
Philly Groove PG 1152
33 33 LOVE, PEACE & HAPPINESS 2
8 8 ICE ON ICE 18 Chambers Brothers, Columbia KGP 20
Jerry Butler, Mercury SRS 61234
Q 12 TOM JONES LIVE IN LAS VEGAs 10 | 34 38 LED ZEPPELIN g
Parrot PAS 71031
o) 27 DiANA RoSS & THE SUPREMES Q A [RIECIEgn VPR RO O OIS e
GREATEST H'Ts, VOL "I o 2 | reedence earwdfer Kevival, Fantasy
Fioteel B V02 36 32 GRAZIN' IN THE GRASS 38
11 7 STAND 39 Friends of Distinction, RCA Victor
Sly & the Family Stone, Epic BN 26456 LSP 4149
12 6 WALKING IN SPACE .. .. R | Q — LET IT BLEED 1
Quincy Jones, A&M SP 2023 | Rolling Stones, London NPS 4
13 13 AT HOME WITH 0. C. SMITH 15 | 38 36 YOUR GOOD THING 9
Columbie (S 9908 | ’ Lou Rawls, Capitol ST 325
14 9 FOUR IN BLUE 8 |
39 30 SOUL SPIN 7
%;nrglkaeyTSRO;QmSO“ & the eracles Four Tops, Motown MS 695
15 11 NITIY GRITTY TR Q — GET READY 1
Gladys Knight & the Pips, Soul SS 713 Rare Earth, Rare Earth RS 507
16 16 LOVE IS BLUE . n. 23 41 37 HIGHLY DISTINCT 14
Dells, Cadet LPS 829 Friends of Distinction, RCA Victor LSP 4212
1714 ON BROADWAY =~ o we | | 42 40 HERBIE MANN LIVE AT THE
1ana
Temptations, Mo!ow?\ MS 699 vAlt'l‘ialnSt'i(cEZDAISGJ(g Go 10
18 15 MEMPH!S UNDERGROUND 36 |
Herbie Mann, Atlantic SD 1522 ‘ 43 43 THE WAY IT WAS/THE WAY IT IS .= 34
Lou Rawls, Capitol ST 215
19 19 HURT SO BAD .. b . 7
Nancy Wilson, Capitol ST 353 44 44 LIGHTSIDE/DARKSIDE 2
| Dick Gregory, Poppy PYS 60-001
20 20 FEELIN' GOOD 4
David Ruffin, Motown MS 696 (S) 45 42 TIME OUT FOR SMOKEY ROBINSON
' & THE MIRACLES 26
Q 25 DOWN HOME STYLE 7 Tamla T5 295
Brother Jack McDutf, Blue Note
BST 84322 { 46 41 GREEN RIVER 18
C .
22 17 IT'S A MOTHER 16 Creedence Clearwater Revival, Fantasy 8393
James Brown, King 1063 | m —  ABBEY ROAD |
Beatles, Apple SO 383
23 23 ARETHA'S GOLD 28 ‘ caties, Apple
Aretha Franklin, Atlantic SD B227 | 48 39 SOUL CHILDREN ) 16
Stax STS 2018
24 24 WHAT DOES IT TAKE TO WIN |
YOUR LOVE -5 | 49 46 KOOL & THE GANG ; 3
Jr. Walker & the All Stars, Soul SS 72] | De-lite DE 2003
25 22 GREATEST HITS, VOL. 11 . .13 I 50 — WHO'S MAKING LOVE 30

Johnny Taylor, Stax STS 2005

Checkmate; Ltd., since 1951,
career. The group’s Jan. 3 appearance in Miami was his last. . . .
Nat Tarnopol, cxecutive vice president of Brunswick, is negotiating to
buy out Decca’s share of the label and to set it up as an inde-
pendent enterprise. The Brunswick label was reactivated by Decca
about six years ago when Jackie Wilson was re-signed and 50 per
cent of the label was turned over to Tarnopol, who is also Wilson's
manager. . . . Ruth Davis, lead singer of the Davis Singers gospel
group, died last week in Philadelphia. The ‘group has been im-
mortalized through their influcnce on soul greats Aretha Franklin
and Ray Charles. . . . Chess will package two more prime vintage
rock 'n’ blues sets, “Souled Out™ and "Pop Origins.” The powerful
platters will feature the label’s best contributions to early rock,
cspecially Chuck Berry, who recently re-signed with Chess. The
Crewe label will issuc a collection of Mitch Ryders top hits. . . .
P. S. Soul: Diana Ross and the Supremes officially called it quits as
a team last week at the Frontier in Las Vegas. A press release called
it a “two-for-one stock split,” as Motown starts the decade not by
losing a supergroup, but by gaining two. Soon it will be possible—
even probable—for both Diana Ross and the Supremes to be listed
one-two on the charts.

has left the A&M group for a solo
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Billboard SPECIAL SURVEY For Week Ending 1/24/70
BEST SELLING
& ou Ing es
% STAR Performer—LP's registering greatest proportionate upward progress this week.
This  Last Week Thi
Week Week Title Artist, Label, No. & Pub. e(:eh;non We':k \Lﬂa::k Title Artist, Label, No. & Pub, wecehkasr:“
1 1 | WANT YOU BACK ... .. 10 26 28 I'M JUST'A PRISONER
Jackson 5, Motown 1157 {Jobete BM!) Candi Staton, Fame 1460 (Fame, BMI)
2 2 SOMEDAY WE'LL BE TOGETHER = 11 27 27 (Gotta Find) A BRAND NEW LOVER,
Diana Ross & the Supremes, Motown 1156 Part 1 o
3 3 I(:I(::e,I:N:l)JNKY NOw (ngzzfégspéx\”)ons A”anm,-{éaé
James Brown, King 6280 (Golo, BMI) Q 36 HOW CAN I FORGET YOU i
4 ‘ Marvin Gaye, Tamla 54190 (Jobete, BMI)
a 7 EﬂL’!IY o ol = 8 Q 33 HOW CAN | TELL MY MOM & DAD 12
Tamla 54189 (Jobete, BMI) ;‘;"Ye('::eébE”LN'cﬁméM-”"Lah' BMi)
1!:' — IC SHACk 12
5 4 (Jlégmvr;/yv\s'l'g)t‘l;rs 5;?;;”0050 e 1 Temptations, Gordy 7096 (Jobete, BMI)
ast/Memphis 31 24 MY HONEY AND ME
6 6 LET A MAN COME IN AND DO THE Luther Ingram, Koko 2104 (Klondrke, BMI)
POPCORN, Pt. 2 . . 5 @ — GIVE ME JUST A LITTLE MORE TIME . 1
James Brown King 6275 {Dynatone, BMI) Chairman of the Board, Invictus 9074
€ 9 EYTHERE LONEY GIRL g ;Z"l'jd :;:v;YBg\l;)NSHINE
Eddie Holman, ABC 11240 @ s .
(Famous, ASCAP) ([)Pyke ?‘ Y'I'llme BBA}\agers Original sound 90
O 5 meankvow -
Sly & the Family Stone, Epic 5-10555 m 43 DIDN'T | (Blow Your Mind This Time) 2
(Stone Flower, BMI) ?ﬁlfomg,sv\l)Phully Groove 161 (Nickel

9 8 WHATYOUGAVEME = 7 o
Marvin Gaye & Tammi Terrell, 35 35 DIG THE WAY | FEEL
Tamla 54187 (Jobete, BMI) Mary Wells, Jubilee 5684 (Welwom BMI)

10 5 THESE EYES = . 1212 @ — IF YOU'VE GOT A HEART = .

(JB' VzalkerBM& )?he All Stars, Soul 35067 Bobby Bland, Duke 458 (Don, BM1)
unbar
37 37 THE GHETTO = 28

11 13 LOOK-KA PY PY . Denny Hathaway, Atco 6719 (Don-Pow,
Meters, Josie 1105 (Marsaum BMI) Peer, BMI)

12 12 THE TOUCH OF YoU 6 ﬁ — GOTIA SEE IF | CANT GET MOMMA
renda & the Tabuylation M
Top & Bottom 401 (Or|1e éyed Soul, BMI) (ngry 0Buﬂecr AMc:(rcESM;SOI-S‘ 2

13 10 ILOVEYOU 10 e
Otis Leavill, Dakar 614 (Dakar, BMI) 39 39 THE GANG'S BACK AGAIN . . 2

14 16 LOVELY WAY SHE LOVES . . ¢ Kool and the Gang, De-Lite 523
Moments, Stang 5009 (Gambi, BMI) Q x::;zv;’;n:;;l::;)n“ ME 1

15 14 FRIENDSHIP TRAIN 12 - ions. Curfom 1948 (Camad. BMIS
Gladys Knight & the Pips, Soul 35068 tmpressions, Curtom 1948 (Camad, BMI)
(Jobete, BMI) 41 41 IT'S GONNA TAKE A LOT TO BRING

16 17 IF WALLS COULD TALK ME BACK ... ... .. -3
Little Milton, Checker 1226 (Jalynne, BMI) Manhattans, Deluxe 115 (Zira, BMI)

1719 THE THRILL IS GONE . 4 2 4 gﬂ;"T THINK THAT I'M A VIOLENT
B. B. King, Bluesway 61032 | GUY ..
(Grosvenor” House, ASCAP) Garland Greene, UNI 55188 (Colfam, BMI]

18 11 IS IT BECAUSE I'M BLACK .= == . 12 ‘E' — IF 1 LOSE YOUR LOVE . . . . 1
Syl Johnson, Twinight 125 Detroit Embers, Westbound 156
{Nuddato/Syl/Zei/Highton, BMI) (Bridge Port, BMI)

19 21 GUESS wHO . . ‘!’ 50 BREAKING UP IS HARDTO DO ... . 2
Ruby Winters, Diamond 269 (Ruler BMI) (I.Secngg Wélch Eolmmgnwegm)Umted 3004
RAINY NIGHT IN GEORGI g’ "2

o = i el o SREEELE 2 45 45 | CANT TAKE IT LIKE A MAN 2
(Combine, BMI) Ben E. King, Maxwell 800 (Saturday, BMI)

21 18 I'M SO GLAD | FELL FORYOU . 6 46 49 COUNTRY PREACHER = . .
David Ruffin, Motown 1158 (Jobete, BMI) (c;:xo:&allslc\?)derley Sl et 2620
BOLD SOUL SISTER :

m S Ike & Tina Turner, Blue Thumb 104 3 47 48 DO THE FUNKY CHICKEN = . =
(Placid/Rococco, BMI) l;l;;ll,;s Thomas, Stax 0058 (East/Memphis,
30 IFLL NEVER FALL IN LOVE AGAIN . . 3
m JDior/mMe \N'arwAigléAS)cepter 2273 (Blue Seas/ Q - SBEVIAé;NG LOVE/WHEN TOMORROW
ac, orris, ASLAP) |77 UMES
24 32 MOON WALK, Part 1 . Ense/Memphis, Sy rdies: ASCAP/
Joe Simon, Sound Stage Seven 2651
(Cape Ann Baal) €Y — oancer—neARTBREAK AMEAD 1

25 25 BABY BOY 9 Kim Weston, People 1001 (Jobete, BMI)

Fred Hughes, Brunswick 755419 @ — OH WHAT A DAY .. .. . . . ..
(Dakar/BRC, BMI)

Peer Southern,
Popular 5 Deal

NEW YORK — Peer South-
ern will produce 